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Arquette Named KIRO,
KTTH/Seattle PD

Bonneville/Salt Lake City programmer Rod
Arguette has been named PD for the company's
recently acquired news/talk outlets KIRO and
KTTH/Seattle. He replaces Tom Clendening,
who exited the stations in February.

“| look forward to renewing our tradition
of serving the com-
munity with great,
innovative news/talk
radio,” says Arquette,
who spent the past 18
years at Bonneville
flagship KSL/Salt
Lake City. Prior to
that he had an eight-
year stint as a TV news anchor/reporter at
Salt Lake City's KUTV. —A/ Peterson

Arquette

SHAKER
Mason Shakes Up CBS
Radio Management

CBS Radio senior VP/regional manager Les
Hollander exited April 16 along with executive
VP/Western region Brian Ongaro, as new pres-
ident Dan Mason begins to make changes at
the start of his tenure.
Additionally, Mason
will oversee CBS
Radio's clusters in New
York, Los Angeles, San
Francisco and Chicago.
“l want to get to
the issues,” Mason

Mason

says, adding that he
plans to give local managers autonomy in
programming. “No one can package local
content better than radio can,” he says.
Mason will be based in New York.
—Keith Berman and Kevin Carter

Radio On TV In San Fran

KBCW, CBS Television's owned-and-operat-
ed CW affiliate in San Francisco, is turning
to CBS Radio/San Francisco for some new
late-night programming. KBCW will air
weeknights “Sarah and No Name After
Dark,” a 30-minute HD version of highlights
from the morning show on hot AC KLLC
(Alice@97.3).

To make the show, which will air at 11:30
p.m., more TV-like, videoclips, graphics, news,
interviews, games, highlights and pictures will
be added. —Katy Bachman, Mediaweek
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What’'s Next For Imus?

After being fired from CBS Radio’s WFAN (the Fan)/New York
and MSNBC, the question becomes “What'’s next?” for legendary
broadcaster Don Imus. Will he retire, as some have suggested? Or
is there another company willing to give him a shot?

“Imus in the Morning” pulled in about $33 million in ads for
MSNBC and about $11 million in ads for WFAN in 2006, accord-
ing to Nielsen Monitor-Plus. But could a new employer expect
that kind of return?

One sponsor, General Motors, told R&R’s sister publication
Adweek that it wouldn’t rule out advertising on Imus if he returned to the airwaves on

Imus

another station. After GM initally pulled its ads, the automaker noted that because Imus
had apologized and promised to make changes in his program, it was “monitoring” the
situation. Other advertisers responded similarly.

Will Imus, as some suggest, head to satellite radio?

A spokesman for XM Satellite Radio says the company “does not have plans to hire him.”
Calls to Sirius Satellite Radio were not returned at press time, but there is some specula-
tion that Imus might be headed there once an exit deal is struck with CBS Radio. (He
recently signed a five-year contact with CBS that reportedly paid him around $10 million
annually,) Like Howard Stern, Imus has a long relationship with Sirius CEO Mel Karmazin.

WFAN p.m. drivers Mike and the Mad Dog, joined by veteran Imus newsman/side-
kick Charles McCord, are temporarily replacing Imus on the Fan.

Meanwhile, R&R readers have plenty to say about the Imus controversy. See page 14
for their take. —Ken Ticker, with additional reporting by Steve McClellan, Adweek
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Thee amournt donated by
philanthropist Jetome L. Greene
o WD Mew Yok —reporbedly
the largest gift ever given to a
public radio staton. In 2003,
KPBES/San Diegn received a 35
midlican cantributian from the
estate of Joan Koo the widow
of McDonald’s faunder Ray
Kroc. Her estate also gave $225
milion to NFR.

The percentage of stations
armong aroups thal own T2 ar
mare outlets that Hawve fermales
Pls, according to a new sty
cormimissioned by the Mentoring
and Inspiring Women in Radio
group. That percentage-is up
orihy shightly froom the 9.7% of
stations programmed by
wamen In 2002

The percentage of rock radeo
listeners thef arp
participants on

acoording o a ne eb pall
canducted by Jacobs Media,
Classmates.com was
mentioned by one-guarter of

resprndents and Facebonk by
B Mearly two-thirds [54%)]
off alternative fans have some
participation on MySpace,

Rehr To Reshape NAB's
Message, Mission

NAB president/CEO David Rehr kicked off NAB2007 April 16 in Las Vegas by telling broadcast-
ers it was time for the lobbying group and its message to reflect a new, more aggressive era.

“In order to advance our agenda, we want to make sure that everything we say and do,
we do with an eye toward the Congress,” Rehr said. “We need to rebrand over-the-air radio
and television broadcasting to reflect the new digital industry that we are creating. A new
vocabulary will make our industry and our issues even more understandable to policymakers
and the public and more in harmony with the future.

“One word,” Rehr added, “is admittedly old-fashioned, yet continues to have power. The
word is local. It's a word policymakers immediately understand and definitely appreciate.”

On April 17, FCC commissioner Michael Copps told broadcasters that his acceptance of
the satcasters’ merger plan would be “a pretty steep incline for me,” though he promised to
give the proposal a fair review, as did commissioner Deborah Tate. —Jeffrey Yorke

5, ASIT HAPPENS, AROUND THE CLO

N THE WEB

Webcast Royalty
Rehearing Denied

The US. Copyright Royalty Board has
denied requests by Internet radio operators for
a rehearing on the 2006-2010 performance
royalty rates for Internet radio. On March 2
the CRB set a rate of 0.08 cents per perform-
ance in 2006, rising to 0.19 cents by 2010.

The Digital Media Assn. and NPR had
filed requests for rehearings, but the CRB
said their arguments “merely restate argu-
ments that were made or evidence that was
presented during the proceeding.”

The CRB
requests to stay implementation of the new

also denied webcasters’

royalties until all legal appeals have been
exhausted. —Brida Connolly

Radio Responds To
College Shooting

As the Virginia Tech massacre was unfold-
ing, radio immediately swung into action
with many local stations carrying wall-to-
wall news and information.

Cumulus executive VP/Co-COO John
Dickey says his company’ four stations in the
Blacksburg, Va., market were “the first to
respond to this tragedy” and that they fed
reports to other Cumulus markets nationwide.

Mel Wheeler-owned CHR/top 40
WXLK (K92)/Roanoke, Va., put its
morning team on the air the afternoon of
the shooting “letting listeners speak their
minds and share their feelings,” PD Kevin
Scott says. —Kevin Carter

Conditional HD Access

A new technology solution for HD radio
could lead to new ways for radio stations to
digital NDS
Group, the same company that provides the
system enabling DirecTV and Cablevision

monetize the spectrum.

to offer pay-per-view, has been chosen by
Biquity Digital to provide the industry’ first
conditional access solution for HD radio.
Called RadioGuard, the system encrypts
content before it is transmitted, then

decrypts it once the radio signal has been

received and verified.
Plans are to have RadioGuard-capable
receivers in the market by the holidays.
—Katy Bachman, Mediaweek

MEWS UPDATES AROUMD THE CLOCK:
www.RadicandRecords.com

24/7 NEWS ONLINE @ www.RadioandRecords.com
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WJZW/Washington
Recruits Allan As PD

CBS oldies WOMC/Detroit P1 Steve Allan
joins ABC smooth jazz WJZW /Washington
as PD. He replaces Carl Anderson, who was
promoted to VP of music programming for
ABC Radio Networks last October.
WRQX and W]ZW OM Kenny King
says,“It’s a big hire, so
have

to sonmeone

|like Steve| who has

experience  within
the market at AC
WASH and oldies
WBIG 15 pretty

remarkable.”
Allan adds, “I love

working with great people in great situa-

Allan

tions, and this is certainly one of them. And
|this is] my hometown.” —Carol Archer

Broadcasters Agree To
$12.5M Payola Payment

The FCC has made official what R&R first
reported in carly March: CBS Radio,
Citadel Broadcasting, Clear Channel and
Entercom Communications have agreed to
pay the U.S. Treasury a combined $12.5 mil-
lion to close investigations into each broad-
caster’s possible violations of the FCCX
sponsorship  idendfication rules for the
practice commonly referred to as “payola.”

Commenting on the settlement, FCC
comnussioner Deborah Taylor Tate said,
“Pursuant to this creative accord, born of
good faith negotations, the companies
have agreed in principle to basic guide-
lines—rules of the road—covering future
and

record labels, which concentrate on equal

mteraction between  their stations

access and transparency.” —Alike Boyle

On Radio Ads

Google finally attained the foothold it so desperately needed for its
Audio Ads insertion system at terrestrial radio when the company

announced a long-term agreement to place ads on more than 675

Clear Channel Radio stations.

The deal, which takes effect in June and is for 30-second spots only,
reportedly involves less then 5% of Clear Channel Radio’s total adver-

tising time, but includes prime-time dayparts such as morning drive.

) Google, Clear Channel Partner |

Hogan

In an internal memo to managers obtained by R&R, Clear Channel Radio CEO John Hogan

said, “This deal is immediately financially accretive to us and has the potential to increase in

terms of the financial benefit . . . Our national, regional and local sales forces will continue to

focus on developing and/or enhancing the company’s most lucrative advertiser relationships

and on the many advertisers who seek specialized advertising packages. Our sales force will

be expected to continue to grow and improve . . . they are the lifeblood of our revenue-

generating capabilities, and Google should be seen as a positive addition to our team.”

With Clear Channel onboard, Goggle's advertisers can now place ads on approximately

1,600 stations nationwide.

SoftWave Media Exchange COO Bill Figenshu, whose company competes in the space,

says, “Under this agreement, the advertiser on Google’s network cannot choose the sta-

tions within the markets. This is a huge problem. This is why Google will remain a bulk

player in radio broadcasting.” —Mike Boyle

Pennsylvania Morning
Man Channels Imus
‘ With Similar Result

Nassau Broadcasting  classic hits WSBG/

Stroudsburg, Pa., morning man Gary Smith
was summarily disiissed after ill-advisedly
using the same phrase that got Don [nus sus-
pended and subsequently fired.

Smith designated “1'm a nappy-headed
ho™ as the “phrase that pays™ on his April
10 show. “He used the phrase with full
knowledge of the reaction to Don Imus’
use of the exact same phrase . . . which is
the reason he was terminated and not sus-
pended.” Nassau senior VP/market area

manager Rick Mussehman says.

“Gary has done a tremendous amount
of good in the community over the past 17
years,” Musselman adds, *but his comments

... crossed the line.” —Ken Tiicker

Gerberding Appointed

IDJ Revives Mercury,
Massey Named President

Island Def Jam is reviving the Mereury |

imprint in the United States and has tapped
veteran Sony Music A&R executive David
Massey to serve as president of the division.

Mercury ccased operating as a tront-line
label in North America in 1999 in the
wake of the Seagram-PolyGram merger.

Driving the move is IDJs hire of Massey, a
15-year Sony vet who has been involved with
hits from Shakira, Oasis, Franz Ferdinand,
Travis and Silverchair, among others. He was
most recently executive VP of A&R for Sony
Music Label Group U.S., a post hie assumed
in 2004. —Brian Garrity, Billboard

I

Bennett’'s Got Game

Keith Bennett has been named OM/PD at
Red Zebra sports WXTG (the Game)/
Norfolk-Virginia Beach. He will contin-
uc to head his radio athliate relations com-
pany, Surt Dog Media, in association with
Wilbur Entertainment.

“I've been preaching FM sports/talk for
years and nobody would listen.” Bennett
says. “To get a chance to do it here in
Virginia Beach and prove this format is
viable on the FM and still be able to surt—
let’s just say I am stoked.”

Bennett was most recently the voice of
Clear Channel/Norfolk. Before that he was
host at oldies WLRT/
Al Peterson

PD/afternoon

Hampton, Va.

President Of LocalFocus

Joan Gerberding has been named president

of LocalFocus, a division of Focus360 that
delivers radio solutions outside of major mar-
kets. Gerberding has held executive manage-
ment  positions at - Nassau  Broadeasting
Arbitron  and  Access |
Focus360 CEO  Phil

Brown says Gerber-

Partners,

Communications.

ding’s “experience
m developing media
based

new-media

companices
around
technologies is exactly
in line with the over-

all divection of both
Gerberding

LocalFocus and our

parent company, Focus360." —Jeffrey Yorke

Gather ‘round. This isn’t your
randfather’s fireside chat.

Gone

are the days of the static

wooden box in the living room.

24/7 NEWS ONLINE @ www.RadioandRecords.com

wwww-americanradiohistorv-com

Today’s radio is interactive, visually
invigorating, and on-the-move.

Spark up the
firesides of the future
with iISEEradio.

www.iseeradio.ty
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MY PERFORMANCES
WERE T0 BOOST
THEIR MORALE. INSTEAD,
THEY BOOSTED MINE.

Thom Shepherd on tour for Armed Forces Entertainment in Southwest Asia

A2 l :
‘Responsibility. That's what you feel when a sofdier tells you
a song you wrote inspired him to join the military. And when
that same soldisr says “Can | get a picture?" and you notice
the LCD display on his digital camera is Shattered because it
stopped the bullet that tore through his flack jacket, It really

hits home. And when that soldier sincerely thanks you for

being there and singing for a couple hours, and you thank
him back for being there full time, putting his fife on the line,
and to be careful in Baghdad, It puts things in perspective.

Performing for Armed Forces Entertainment is one of the most
rewarding things I've ever done. And once you do a tour, and

meet those outstanding people, you want to do it again. That's

why ['ve been on seven AFE tours. And why 1'll keep doing
them as long as | can."” Thom Shepherd

Thom Shepherd is a Nashvile-based singer/songwriter who wrote
Craig Morgan’s #1 single, “Redneck Yacht Club”
and David Ball’s “Riding with Private Malone.”
* *
* *
*

ARMED

FORCES
ENTERTAINMENT.

WHERE STARS EARN THEIR STRIPES

FIND OUT IF YOU HAVE WHAT IT TAKES TO TOUR
GO TO ARMEDFORCESENTERTAINMENT.COM

L 5§

24/7 NEWS ONLINE @ www.RadioandRecords.com
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‘Localism’: Radio’s Best Bet ‘

Localism is the best thing terrestrial radio has going—
something that Internet radio “is just not good at doing |
yet” So said RBC Capital Markets managing director of
equity research David Bank at the International Radio & '
Television Society Foundation seminar. Bank also predict- ‘
ed that if the Copyright Royalty Board’s recent decision
to raise webcaster rates holds, it “could shut some |Web)] ‘
operators down, but could also be an opportunity for ter-
restrial radio, who could better attord the rates’

Citadel Broadcasting VP of sales Mike Pallad noted ‘
how radio station Web sites are becoming more robust

content outlets. “Our mobile marketing and other plat-
forms are gathering steam, and advertisers are receiving ’

more touch points” —Mike Boyle

Sands Expands In Indy

Scott  Sands, already overseeing the programming of
Entercom news/talk WXNT-AM and hot AC WZPL/
Indianapolis, adds day-to-day PD chores at adult hits sister
WNTR (107.9 the Track).

Sands is replacing Tom Watson, who, prior to WNTR,
programmed WOLL (Kool 105)/ West Palm Beach.

A few days after exiting the Track, Watson antiounced that
he is reopening his consulting firm, A.C.C. Consulting &
Marketing International, based in Beverly Hills.

—Mike Boyle

MOVERS

Music industry veteran Christopher Hicks
is named senior VP of A&R for Atlantic
Records and senior VP of A&R/head of
urban music for Warner/Chappell Music.
He will report to Craig Kallam, chairman/
CEOQ of Atlantic Records, and Dave
Johnson, CEQ of Warner/Chappell Music.

Hicks
Hicks has served as VP of urban A&R for t

Warner/Chappell since 2004 . . . ABC News Radio Washington,
D.C., bureau chief Robert Garcia is now executive director of news

[
and sports for the company, while Andrew Kalb moves up to

executive director of programming. Meanwhile, Heidi Oringer is
named executive director of entertainment and Jeff Fitzgerald is
upped to executive director of operations. All four report to
VP/GM Steve Jones . . . Greater Media/Philadelphia director of
sales Paul Blake is promoted to VP of sales for the cluster. Blake
has been with Greater Media since 2002, when he joined as gen-
eral sales manager of active rock WMMR.

SHAKERS

Regent Communications senior VP of operations Fred Murris |

1

retiring from the company due to health reasons. In Murr’s

honor, the company’s annual market of the year award will be
named for him . . . In other Regent news, Mark Ebner joins as
interactive sales manager for its Peoria properties. Ebner previ-
ously operated his own online business . . . Katz Media Group
veteran Gerry Boehme rises to executive VP of strategic planning |
and information technology services. Boehme, who has been

with the company since 1978, is responsible for planning and

implementation for Katz's new-business and e-business ven-
tures. Meanwhile, VP/director of custom support Joe Brewer is
upped to senior VP of information technology services; Robert
Lyons is named Katz Media Group VP/director of technology;
and Diane Zigmont-Velez takes on duties as Katz Media Group
manager of customer support, while retaining her responsibility
as manager of corporate training.

www-americanradiohistorycom

Business
Briefing

By Jeffrey Yorke

Bill Would Designate Broadcasters As

- “First Responders’

| Legislation expected to be introduced soon in the Senate

will designate local broadcasters as “first-responder broad-
casters” in the case of a major disaster and recognize the
vital role broadeasters play in providing the public with
information during emergencies. The bill would also
ensure broadcasters have “fucl, food, water and other sup-
plies” to keep them on the air.

The bill was unveiled by Sen. Mary Landricu, D-La.
during an April 16 breakfast attended by more than 500
people at the NAB2007 convention in Las Vegas. Sen. Ted
Stevens, R-Alaska, is co-sponsor of the bill, which
includes a $10 million pilot grant program that will help
tirst responders upgrade or add facilicies or equipment.
The First Response Broadcasters Act of 2007 would take
steps to help ensure that local TV and radio stations arce
able to broadcast essential public information to the disas-
ter area uninterrupted.

“Our local television and radio broadcasters were a
lifeline to the people of Louisiana and the Gulf Coast as
Hurricanes Katrina and Rita rolled ashore in 2005 said
Landrieu, chairman of the Disaster [Recovery
Subcommittee of the Senate Homeland Security and
Governmental Affairs Committee. “They provided vital
public safety information and comfort to thousands of

people when both were needed the most.”

NBC Returns To NAB

After a seven-year break trom membership, NBC
Universal has rejoined the NAD, a move that will bolster
the group’s lobbying power on Capirol Hill

NBC, ABC, Fox and CBS dropped their NAB mem-
bership in 2000 atter the trade group agreed with smaller
broadcasters not to press Congress te increase network
TV audience caps higher than the current 35%. The larg-
er networks sought to have their ownership caps upped
to 45% but the smaller broadcasters feared the networks
would abuse their heft and bully the smaller groups.

ABC returned to the fold three years ago, rejoming
ION Media Networks (formerly Paxton TV) and
Univision Connmunications as NAB network members.
With NBC and its 10 stations returning, only the football
TV networks, Fox and CBS, remain as outsiders. NAB

president/CEO David Rehr has vowed to woo them back.

WW], CBS Radio Extend Agreement

Westwood One and CBS Radio have agreed to a modi-
fication and extension of their distribution and prograin-
ming pact, which was set to expire March 31, 2009, but
will now run through March 31, 2017. Both companies
have agreed to execute the new agreement by May 15.
—Alike Boyle

APRIL 20, 2007


www.americanradiohistory.com

e
oy =y v -
S Babse
il A | IR
. Ten SR .
: - i T Y
. #lx, ARl  oiEd -TI *_;r o, e
' & : b I
: ; i Y | S i ol i -
I . ) . - O] & 0 " =
; . - ; Y. . N
S YO R T # 1 ! i e |
i " L. s N R (WAt .
W izt o 1) e el el
i = o : id] -1 Ik I Y o e R =
- g o L W ". g P | i Y - Ot 1ok ;
ARk N - ¢ gy ?III- Y . :
Yy S > ¥ Tl T
- ) = | o =
- ' o - -
I =9 [ <
A :

CONVENTION

September 26-28, 2007

Charlotte Convention Center e Charlotte, NC

REGISTER NOW!

www.radioandrecords.com

R&R CONVENTION CO- I.OCATED WITH R@‘D‘O -----
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Larry King Host CNN Larry King Live
Alexandra Patsavas Founder/Music Supervisor "Chop Shop Music Productions ("The O.C.")"
Alicen Catron Schneider VP Music Supervision NBC Universal Television Music
Andy Karp Head of A&R Atlantic Records (US)
Bernie Finkelstein President True North Records (Canada) ‘
Bob Lefsetz Author Lefsetz Letter
Chad Hurley Co-Founder/CEO YouTube
Chris Barton Strategic Partnership Development Manager Google
David Pakman Managing Director / CEO Dimensional Associates / eMusic
Doug Frank President Music Operations Warner Bros. Pictures
Erica Farber Publisher Radio & Records
Gary Chen Co-Chairman/CEO Orca Digital Inc.
George Ergatoudis Head of Music BBC Radio One
Hilary Rosen Co-Founder "Berman Rosen Strategies, LLC"
J. Scavo General Manager MySpace Records
Jay Faires President of Music Lionsgate Entertainment
Jeff Fenster Sr. VP A&R Zomba Label Group
Kathy Spanberger President/ COO Anglo-American Region peermusic
Kenny MacPherson President/Senior Executive Chrysalis Music North America
Lee Abrams Chief Creative Officer XM Satellite Radio
Marianne Goode Vice President Music Lifetime Television/Lifetime Entertainment Services
Mike Walsh Head of Music Xfm Network
Naoki Shimizu CEO / President Creative Man Productions
N'Gai Craol "General Editor, Technology" Newsweek
Nic Harcourt Music Director / Host "KCRW / "Morning Becomes Eclectic" and "Sounds Eclectic""”
Nick Gatfield President Universal/lsland UK
Rob Stevenson Exec. VP A&R / President Island Def Jam Music Group / Stolen Transmission Records
Ron Fair Chairman Geffen Records
Scott Francis President BMG Songs North America
Seymour Stein Chairman Sire Records Group
Stephen Murray Co-Founder / President of Entertainment / Chief Creative Officer BurnLounge
Steve Schnur Worldwide Executive/Music & Audio Electronic Arts
Ted Cohen Managing Partner TAG Strategic
Tim Renner Managing Director “MotorFM, Berlin, Germany"

Just to name a few...

AMUSEXPO.NET-

MUSEXPO HOTLINE-323.782.0770

www americanradiohistorv com
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"WASTED,” ATOP COUNTRY
FCR A SECOND FRAME, MAKES
CARRIE UNDERWOOD JUST
THE FOURTH SOLO FEMALE IN
THE CHART'S 63 YEARS WITH
AT LEAST THREE NO. 1S FROM
A DEBUT ALBUM, JOINING
DONNA FARGO, WYNONNA
AND DEANA CARTER.

TNO.1

FORMAT Page
Cupid’s Chokehold /
CHR/TOP 40 35 Gym Class Heroes Featuring Patrick Stump

RHYTHMIC !!:'J Don't Matter /

Akon

‘"They've basically
shut off the
relationship and
it’s completely the
wrong way to
address a
roblem—to have
ess dialogue—for
fear of some FCC
scandal or payola
scandal or
whatever the
motive is.” ;.20

W o

'.t

Contents..... .

FEATURES

CHRISTIAN RADIO SPECIAL
16 ON A WING AND A PRAYER

A history of music and ministry marks

25 years for Christian AC

KSBJ/Houston.

Title / Artist

20 CONTACT SPORT

Winning communications between
radio, labels.

40 Don’t Matter /
Akon

Lost Without U /
Robin Thicke

This Is Why I'm Hot /
Mims

URBAN

URBAN AC 41
24 ON THE RISE

Five new artists shine early on
Christian airwaves.

RAP 42

Encourage Yourself /

GOSPEL Donald Lawrence Presents The Tri-City Sin: ers

CHRISTIAN AC Everlasting God /

Fi e St 14 PUBLIC ENEMY NO. 1?

R&R readers weigh in on the Don Imus
controversy.

Forgiven /
Relient K

The Last Night /
Skillet

By His Wounds /
Glory Revealed

Wasted /

CHRISTIAN CHR
CHRISTIAN ROCK

28 IMPACTING LATINOS

INSPO Identity, equality, marketing and ad dollars.

COUNTRY

COLUMNS

Carre Underwood 74 PUBLISHER'S PROFILE 33 The Spin
AC Waiting On The World To Change / Former CBS Radio president Nancy 34 CHR/Top 40
John Mayer h . d i
Widmann offers career transition advice 37 Rhythmic
HOT AC It’s Not Over /

Daughtry in her first book, “l Didn’t See It Coming.” 39 Urban

SMOOTH JAZZ g"e‘tse're\'lvmt?i‘/ DEPA RTM ENTS Zg Ehris:ian
ALTERNATIVE What F've Dane / . = R
ACTIVE ROCK e ® Al adlE e 56 Smooth Jazz

Breaking Benjamin MARKETING/SALES
ROCK Pain / Are you prepared to protect your talent, 58 Rc.>ck
ThiedBa'z bikea revenue and image if an “Imus” happens 63 Triple A
TRIPLE A Reat My Mind / at your station? Commentary by Ken Kohl. | 66 Latin

West /
Lucinda Williams

‘ 70 National Airplay
AMERICANA

30 NEWS/TALK/SPORTS
Who's left, who's right and who cares: Will
a shift in political winds affect talk radio?

Narcisista Por Excelencia /
Panda

Detalles /
Los Tigres Del Norte

Eres Para Mi / ]2
Julieta Venegas .

Mas Que Tu Amigo /
Tito Nieves

Sola /
Hector “El Father”

LATINROCK / ALTERNATIVE

REGIONAL MEXICAN

STREET TALK
Hot AC KRUZ/Santa Barbara, Calif., PD
Todd Violette moves 25 miles across

Southern California to become PD of
KBBY (B95.1)/Oxnard-Ventura.

LATIN POP
LATIN TROPICAL
LATIN RHYTHM

10 BY THE NUMBERS
Department stores ratcheted up
spending at network radio in Q4 2006,
laying out $16.9 million. Ruling the
roost: JCPenney.

WITH “"WHAT I'VE DONE"

LEADING ALTERNATIVE FOR

A SECOND WEEK, ALL

SEVEN OF LINKIN PARK'S

NO. 1S HAVE SPENT
MULTIPLE WEEKS AT THE .
SUMMIT. . %3
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BY THE NUMBERS

MARKET SNAPSHOT:

Country rules the roost in Knoxville. Citadel’s country

WIVK has recently been pulling more than a 20 share

in the market book after book, always more than 10

points ahead of the market’s second-ranked station.

The station has been No. 1in every book except one

since 1970.

POPULATION: 644,100
RADIO MARKET RANK: 71
DEMOGRAPHICS:*

AGE 18-24

AGE 25-34

&535—447
AGE 45-54

WHITE

AFRICAN-AMERICAN

ASIAN

HISPANIC ORIGIN

TOTAL KNOXVILLE
79-MARKET  ARBITRON
POPULATION%  METRO%
13% 13%
18% ) 17%
o 2&/; 7 8%
19% 19%
~ 83% 93%
12% 4%
3% 1%
14% 2%
- 4%

HHLD OWNS SAT RADIOSUB 5%

NO. OF RADIO STATIONS: 20
RADIO OWNERSHIP:

OWNER
CITADEL

SOUTH CENTRAL

JOURNAL

NO. OF STATIONS
4FM
4FM
3FM

INDEX

100

93 ‘
94

99
n3
37
17

34.1%

20.9%

16.0%

17
86

RATINGS SHARE**

FORMATS: 2 country, 2 adult hits, 1 AC, 1 CHR/top 40,

1 classic rock, 1 rhythmic, 1 modern rock, 1 hot AC,

4 other

RATINGS LEADERS:**

STATION
WIVK-FM

VHXB-FM

WWST-FM
WIMZ-FM
WKHT-FM

 FORMAT
COUNTRY
AC
CHR/TOP ﬁL -
| CLASSICROCK
RHYTHMIC

INTERESTING FACT:*

Knoxville metro residents love the great outdoors. They

23.5
8.8
81
71 -
5.9

are 188% more likely to have gone hiking and/or back-

packing in the past 12 months than all other adults

nationally.

*Source: Scarborough Research 2006
**Source: Arbitron Fall 2006 Report

AQH SHARE 12-PLUS

Edited By Susan Visakowitz and Jeffrey Yorke

Department Stores
Shop, Buy Network
Radio

Departiment stores raccheted up their spending at network radio in fourth-quar-
ter 2006. laving out $16,964.758 versus the $16,525.479 of a year carlier.
JCPenney took top honors in the category, increasing its Q4 '05 spend
0f$5,329,574 to a hefty $6,176.477 1n Q4 "06. That put the company almost
$1.5 mullion ahead of Q4 06 No. 2 tinisher Kohl's, which spent $4,749,217
at neawork radio, a precipitous drop from its Q4 °05 spend of $7,390,3306.

nielsen

No. 3 finisher Wal-Mart helped make up tor the loss, though, budgeting
$4,666,712 for network radio in Q4 706, more than $3.5 million over its
year-prior outlay.

Sears’ network radio budget took a nosedive vear-over-vear, dropping
trom $2,705,654 1n Q4 °05 to $726,283 a year later. Thar landed the retail-
crat No. 4 on the list.

Stein Mart and Target rounded out the top six, the former spending
$546.015 at network radio in Q4’06 and the latter purting $100,000 on
the table.

Neither of the bottom two tinishers qualificd as top spenders tor the cat-
cgory i the year-ago quarter. —Susan Visakowit

Top Network Radio Department Store

Advertisers (Dollars)
PERIOD: OCT. 1-DEC. 31

PARENT COMPANY Q42005 Q42006
JCPENNEY 5,329,574  $6,176,477
KOHL'S $7,390,336  $4,749,271
WAL-MART $1,0100,915 54,666,712
SEARS $2,704,654 $726,283
STEIN MART - $546,015
TARGET - $100,000

SOURCE: Nielsen Monitor-Plus

Transactions at a Glance

NRG Media’s 14 stations in Kansas to Rocking M Radio for $4.75 million . . .
Tower Investment Trust’s KFZA-FM/Flagstaff, Ariz., to Walker Radio for $2.5
million . . . Southern Media Group’s WBZH-FM/Harriman, Tenn., to Progressive
Media for $2.4 million . . . JER Licenses’ new FM in Lovelock, Nev., and its new
FM in Alturas, Calif., to Times-Shamrock Communications for $500,000 each

. . . AAA Entertainment Licensing’s WRPW-FM/Colfax, WDQZ-FM/Lexington and
WYST-FM/Fairbury, lil., to Great Plains Media for $2.5 million . . . Applied Life
Ministries’ KALR-FM/Hot Springs, Ark., to Educational Media Foundation for
$275,000 . . . Bilbat Radio’s WKPQ-FM/Hornell, N.Y., and construction permits
for two translator stations swapped for Pembrook Pines” WABH-AM/Bath, N.Y.,
plus $100,000 cash at closing and a promissory note for $300,000 . . . Airen
Broadcasting’s new FM in Wells, Nev., to Ruby Radio for $150,000 . . . Wayne
and Barbara Builock, owners of Palatka Radio, are purchasing 100% of the stock
of Hall Broadcasting, licensee of WIYD-AM/Palatka, Fla., for $125,000. ..
Educational Media Foundation’s KBEX-FM/Brenham, Texas, to KSBJ Educational
Foundation for $100,000 . . . Stockton Christian Life College’s new FM in Grand
Island, Neb., to Edgewater Broadcasting for $45,000 . . . Clear Channel’s WCVS-
FM/Virden, WXAJ-FM/Hillsboro and WFMB-AM-FM/Springfield, lll., to Neuhoff
Communications for an undisclosed amount.

Deal of the Week

KMPC-AM/Los Angeles
PRICE: $33 milion = TERMS: Asset sale for cash

BUYER: P&Y Broadcasting, headed by president/CEO Philt Sohn. Phone: 213-
251-2000. It owns no other stations. This represents its entry into this market.

SELLER: Rose City Radio, headed by VP Troy Scheer. Phone: 503-797-9798
FORMAT: Sports/talk

COMMENT: Rose City Radio’s KMPC-AM/Los Angeles, Calif., to P&Y
Broadcasting for $33 million, consisting of an escrow deposit of $2 million
and the balance in cash at closing.

2007 Deals to Date

Dollars to date: $372,744,)32  (Last year: $22,868,844,656)
Dollars this quarter: $69,545,000 {Last year: $298,284,620)
Stations traded this year: 366 (Last year: 2,122}
Stations traded this quarter: n8 (Last year: 288)

24/7 NEWS ONLINE @ www.RadioandRecords.com
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‘It is your
job to take
control of
the crisis
and manage
it from the
moment you
are advised
that an issue
is brewing.
The best
defense is a
strong
offense.’

—Ken Kohl

APRIL 20, 2007

MANAGEMENT / MARKETING / SALES

If an ‘Imus’ happens at your station, are you prepared
to protect your talent, revenue and image?

Crisis Management

For Managers

Commentary By Ken Kohl

kenkohl@acquaintmedia.com

e know how to protect assets. We have extra-strong guy wires
and a razor wire-topped fence at the eransimitter site and guards

n our parking lots. But if an “Imus™ happens at your station,
are you prepared to protect your most valued talent, your rev-
enue and the station’s image and standing in the communi-
ty—and your career? B Have you received crisis-management

training? [s there anything about being a sales guy, GSM or market manager that qual-
ifies you to deal with a life- and career-changing event like the Don Imus fiasco?

Our most valuable assets are the most likely
candidates to do or say something stupid. [n 1996,
a company I worked for had a conflict with the
Hispanic community over a comment made by
one of our hosts at the secondary talker in the
cluster. and we were attempting to keep the con-
troversy away from our cash cow and market-
leading news/talk station. The two stations were
located 12 miiles apart, and our GM scheduled the
meeting in the building that housed all four of
the other stations in the cluster.

Suddenly the subject of the debate changed
from the host’s comment to the cluster’s owner-
ship and clients, threatening our reputation and
revenue and raising the specter of FCC challenges.

Fast forward a decade. A major broadcast com-
pany launched a new morning show. The new
host did a bit that Asians found offensive, bring-
ing the wrath of the well-organized West Coast
Asian activist conmmunity.

Company ofhcials chose to ignore and
downplay the concern, showing a lack of
respect by their inaction. As ad cancellations
came in, the company eventually sent a letter to
the activist group—not apologizing but rather
explaining the importance of free speech, pour-
ing salt in the wound. As millions in much-necd-
ed revenue dried up at already-bleeding radio sta-
tions, corporate hoped the activists would go away.
They didn't. They never do. Eventually a meeting
was held with the group, delaying a revenuce-sav-
ing scettlement by weeks.

Why was Imus allowed to go on Rev. Al
Sharpton’s radio program, only to be ambushed by

a studio full of reporters, TV cameras and angry
staffers? That was the turning point of the contro-
versy, and it allowed Sharpton to frame the debate.

This was an issue for station and corporate lead-
ership to protect one of the most valuable assets in
radio and to prevent our industry from being run
over roughshod. This was about the women of the
Rutgers basketball team, the school and hnus’

employer—not  Sharpton  and  the  Rev. Jesse

Jackson. It is a travesty to have allowed Jackson and

Sharpton to become the moral arbiters—judge and
jury for our industry.

Who was managing this crisis? Where was the
peacenmaker? Who was there to begin the heal-
ing process?  Shuttle  diplomacy  between
Manhattan and New Brunswick, N.J., might have

given us a different outcome.

Taking Control

It 1s your job to take control of the crisis and
manage it from the moment you are advised that
an issue is brewing. The best defense is a strong
offense. Here are some pointers to keep in mind:

B Get tape or an MP3. Know exactly what
was said.

B Reach out immediately to the leader of the
group representing the offended community,
and let him or her know you take it seriously
and are investigating,.

M Identify a friend of the station with ties to
the affected conmmunity and bring that individ-
ual into the loop to provide insight into the
group’s leaders and agenda.

B [nform concerned clients that you are talk-
ing with the conmunity and to expect a quick
resolution.

B Send your guys to Palm Springs tor a week.
Keep them off the air and unavailable tor comment.

Breaking Bread

A top talk talent once told me that whenever he saw
bagels and lox spread across the conference room
table, he knew an angry community group was on
its way in. Breaking bread is an internationally under-
stood gesture of peace and reconciliadon. And it
really hard to vell with a mouth tull of cream cheese.

Tips for the conference roont meeting:

M Let 'em vent. Don't take the vitriol personally.

B Express your understanding and compassion
and begin to ask questions:”What if we did XY or
Z? Would that begin to make the situation right?”

B Get the group’s commitment to hold off on
client contact until your team formulates a proposal.

B Reduce the group’s demands to a handful
of suggestions, then end the meeting.

B Schedule a follow-up meeting in a week.

Using your new bagels-and-lox relationships
and station friends, formulate a yearlong strate-
gy for helping the offended community achieve
its goals.

Sensitivity training is a must—not only for the
offending hosts but for the entire airstaff.

Create a non-preemptible PSA campaign to
benetit the fund-raising efforts of the commu-
nity organization involved. Run a series of heav-
ily promoted public affairs programs hosted by
the affected community. Make cash donations to
the most vocal organizations. Create an intern-
ship program for at-risk kids in the affected com-
munity. Create a list of experts you can tap as
news sources when stories affecting this commu-
nity break in the future.

Be careful about creating an advisory board.
Rather, schedule a year’s worth of “*How' are we
doing?” follow-up meetings. Create, maintain and
promote a Web page dealing with issues raised by
the offended community.

Bring your guys back trom Palm Springs with
heads not clouded by the onslaught of in-market
media coverage. Have them return to the air with
a carefully worded, sincere, contrite apology—not
an explanation. Apologize otice, remove the topic
from further discussion on your air and move on.

The crisis-management process begins long
betore the crisis. Redouble your efforts to be out
in the community. Building relationships with-
in minority and special-interest communities is
an essential responsibility for the P, OM, gen-
eral sales manager, sales director and key person-
alities. Your team should have mandatory com-
munity relationship-building duties. A contact
file filled with people you know, and who know
and trust you, is your best ally when the shit hits
the fan. RR

Former radio station otwmer Ken Kol has held 1P/
GM positions at Clear Channel and CBS Radio and
is a veteran news/talk OM. He now runs Acquaint
Media and Audiolave consulting and can be reached
at 925-256-9834 or kenkohl@acquaintmedia.cont.
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STREET TALK

Formats You'll
Flip Over

The cowboys are damn-

nigh upset in the high
country of San Luis
Obispo, Calif., now that
American General
Media has flipped
KKAL from classic
country to hot AC as
the Krush @ 92.5.
“When | first thought of
‘Krush,’ | thought of
grape-crushing because
we're in wine country,
and | thought it would
appeal to the people
who like to go out wine-
tasting with their
girlfriends,” American
General Media/San Luis
Obispo PD Pepper
Daniels (may be an
assumed condiment)
tells ST.

A History Of Violette's

Todd Violette trades one Southern California Cumulus hot AC for
another. PD of KRUZ/Santa Barbara since August 2005, Seitor Violette
grabs the vacant PD chair at KBBY (B95.1)/Oxnard-Ventura, replacing
J. Love, who’s now at KFRC (MOVIiN 99.7)/San Francisco. “I'm mov-
ing a whole 25 miles away,”Violette tells ST.“I'm really excited to lead

o e
By Kevin Carter and Keith Berman y

this station, and I'm happy that Jan Jeffries likes me enough to let me
do it Just as Violette leaves, so does KRUZ APID/MID/midday princess
Dakota and morning guy Michael Mann, as the station rolls jockless.
Contact Dakota at 805-377-7935 or dm4nin@aol.com, Mann at 510-

932-3066 or michaelmann2!@hotmail.com.

People, Places, Stuff, Hoohah

M Lisa Taylor is the new afternoon talent on
Cumulus country KPLX (99.5 the Wolf)/Dallas.
Taylor is known and loved for her stints at WHTZ
(Z100) and former country WYNY/New York,
WFYR/Chicago, and, in an early career stop
known only to a select few (including her former
co-worker Kevin Carter), the late KSAQ
(Q96)/San Antonio in the mid-'80s.

B After nearly two years with the syndicated “Ace
& TJ Show,” sidekick Madden announces that she's
leaving to pursue other opportunities, including
possibly co-hosting her own show. Ms. Madden
joined “Ace & TJ” in May 2005, making the major
leap from KHOP/Modesto, Calif., to the show's
flagship station, WNKS/Charlotte. Look for
Madden'’s departure to become finalized within the
next two to six weeks. During that time, the show
will begin auditioning replacement candidates.

B WKTI/Milwaukee morning co-hostess Amy
Taylor is hanging up the cans April 27 to spend
more time with her triplets. “It’s hard to believe
they're already 3 years old,” WKTI PD Bob Walker
says. “Seems like just yesterday we were broad-
casting live from the maternity wing while she did
her Lamaze breathing.”

B Heidi West departs middays at Citadel AC
WWLI (Lite Rock 105)/Providence as her contract
is not renewed.

B Midday princess, er, diva Sasha the Diva exits WALR

(Kiss 104.1)/Atlanta. We're guessing that management
wanted to take the show in another direction. Let's con-
firm that theory with VP/GM Tony Kidd. “We've decided
to take middays on Kiss 104.1 in a different direction,”
Kidd says. Bam! “As a result, the search for a new mid-
day personality begins immediately.”

B Rob Kruz slides into nights at CBS Radio hot
AC WQAL (Q104)/Cleveland (home of R&R '05).
Proving he’s not just a great multitasker but also
"wicked smaht,” Kruz picked himself up a political
science degree from the University of Michigan
while he was doing weekends at WDVD/Detroit.
Mr. Kruz replaces “Not That” Tim Richards, now
in middays. Across the hall at AC WDOK, after-
noon talent Chris Fox exits in what PD Scott
Miller-Fiske calls “an amicable split.” Veteran
'DOK part-time artist Bob McKay has been
plugged into afternoons on an interim basis. Fox
can be reached at 440-570-4474 or your-
voiceguy@ameritech.net.

B WPYO (Power 95.3)/Orlando has filled its
night vacancy with the hiring of market vet DJ
Prostyle, who began his career across the street at
WJHM (102 Jamz). He also occasionally appears
on BET's “106 & Park.”

B Clear Channel urban WWPR (Power 105.1)/New
York has a new promotions director, Chiari
Jackson, who segues from MTV Networks, where

she had been the music marketing and promotions

coordinator since March 2005. Jackson replaces
Sonia Jimenez, who recently returned to
Sacramento to program KGBY.

B Justin Cruz is leaving mornings at Visionary top
40 KQMQ (93.1 the Zone)/Honolulu to make the
perilous transition not just to nights, but also to
the glam-filled world of TV as the new weather
guy for local Fox affiliate KHON.

B Native son Casey “K.C.B.” Bieber segues from
middays to nights at KGOT/Anchorage, Alaska.
Despite the shift change, Bieber will remain busy
as the station’s webmaster/promotions mule. The
midday shift is picked up by Clear Channel/Alaska
promotions princess Corinna Delgado.

B WJSE (the Ace 102.7)/Atlantic City, N.J., mid-
day dude BJ “Beej” Capelli leaves to devote more
time to his band, the Flight. Night jock Moon is
upped to middays, and name-rhyming part-timer
Boone inherits nights.

B KFFM/Yakima, Wash., mixshow coordinator
Lil’ Mikey Herrell totally screws up his sleep cycle
by moving off nights after three years to join the
morning show, teaming up with existing hostess
Reesha Cosby, thus changing the name of the
show to “Reesha and Lil' Mikey in the Morning.”
He replaces DJ Nahum Ray, who left two weeks
ago. New to nights: Big Daddy DJ Live, inbound
from KWWW/Wenatchee, Wash. PD/MD Steve
Rocha remains in afterncons.

ADVERTISING: Carlos San Josd (312) 888-4071 AFFILIATION: Elisa Torres (306] 460-2143
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The Programming Department

B After 11 years at alternative
WEQX/Albany, N.Y., Nikki Alexander
has left the MD/morning co-host love
seat. “I'm looking for a replacement
immediately,” OM/PD Willobee says.
Do you have two years' experience?

Want to work alongside official station
mascot Fred the Cat? (No, really, he's

Your new co-host.

a cat—it’s not a stupid jock name.)
Then get your stuff to Willobee ASAP.

B With new PD Sammy Suarez now in the house at Clear
Channel top 40 KZCH (Channel 896-3)/Wichita, a signifi-
cant staff change occurs. Namely, the exit of longtime MD
Jojo Collins, who will be replaced in afternoons by Sefior
Suarez himself. Contact Collins at 316-312-8690 or
jojol037@yahoo.com.

B Gabby is giving up her gig as APD/MD/midday princess
at Clear Channel alternative WHRL (Channel 103.1)/Albany,
N.Y., and moving to the label side to handle college/special-
ty promotion for Astralwerks/Caroline for the lovely Dave
Lombardi, based in New York. “Her last day here is April
20, and we'll be celebrating on that specific day . . . for sev-
eral reasons,” PD Capone says.

B After spending the past four months mastering the
complexities of Xbox 360, former WLKT/Lexington, Ky.,
PD Jonathan “JC” Burton has resurfaced at Clear
Channel’s six-station Panama City, Fla., cluster, where
he’s overseeing programming and music responsibilities
for AC WFSY and urban WEBZ. Contact him at
jonathanburton@clearchannel.com.

B Marvin “Doughboy” Nugent has been tapped as

PD/afternoon talent at WJWZ/Montgomery, Ala. He
replaces Al Irvin, who exits. Nugent was most recently act-
ing PD of WMPW/Memphis before it changed format late

last year.

B MD/afternoon talent Quint “Q” Hafron has been upped
to PD of Regent rhythmic WZPW (Power 92.3) in beautiful
downtown Peoria, lll. The position opened up last month
when Don Black crossed the street to program top 40 rival
WPIA (Kiss FM 98.5).

B A‘ter nine months in the house as APD/imaging direc-
tor/afternoon talent at WRTS (Star 104)/Erie, Pa., a man
known simply as Dylan has gone buh-bye. PD Jessica
Curry is now on the hunt for a replacement. Dylan can be
reached at 251-423-6288, dylanrudisill@gmail.com or
through his Web site, moredylan.com.

Label Love

After the federally mandated three-month waiting peri-
od, the press release has finally arrived, thus confirming
the news we published a while back. Bridgett Germroth
othcially joins Zomba Label Group as director of adult
formats. Yay! A veteran of Active Industry Research,
Germroth was most recently senior director of adult for-
mats at Island Def Jam. She will be based in Baltimore and
reports to Shannah Miller.

We'll Miss You, Ray

We are saddened to report the passing of one of the good
guys: label vet Ray Carlton, who died in his sleep from a heart
attack April 12 while visiting his mother in Tampa. He was
52. Carlton, best-known for his years with Elektra, Giant and
RCA Records, had lett the record business several years ago,
and, with his beloved wife Sharon and son Sam, started a
new life in Sugar Grove, N.C. Last year, because the local
schools weren’t holding dances, Ray, Sharon and Sam start-
ed their own dance and manners class for 6th-10th graders
called High Country Cotillion that became a local success.

A service was recenty held for Carlton in Tampa and anoth-

er will happen in May. Condolences can be sent to the
Carltons, 266 Old Rose Drive, Sugar Grove, N.C. 28679.

From left, Ray, Sharon
and Sam Carlton
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R&R Readers Weigh In On Don Imus

By Ken Tucker

Don Imus was paid to get and keep the attention of thousands, if not mil-
lions, of Americans. That’s what successful talk show hosts do. But Imus’
now infamous comment about the Rutgers’ women’s basketball team is

arguably one of the most widely covered moments in recent radio history.
No one broadecast “event,” save perhaps Janet Jackson’s “wardrobe malfunc-
tion” has spurred as much national debate. © Whether it’s local newspa-
pers, national media or international press, a steady stream of politicians, ath-
letes and ordinary citizens has persistently weighed in on the topic.

Closer to home, R&R s readers responded in great nuni-
bers to the controversy. Their thoughts can be divided into
three camps: Those who believe that Imus’ tiring was jus-
tified, those who say that the punishinent did not fit the
crime and those who are convinced he did nothing wrong,

“As a retired radio executive used to dealing with
hypocrisy and deceit on a daily basis, I find the Imus aftair
completely out of hand,” says Perry S. Ury, former presi-
dent of Chase Broadcasting. “On one side, you have CBS
and its advertisers having profited from Imus trashing
everyone and anyone for so many years without sanction.
On the other side you have two of the most hypocritical
guys walking—]|the Rev. Al| Sharpton and [the Rev. Jesse]
Jackson—as the prime instruments of Imus’ demise.”

“Mr. Imus got what he deserved,” writes Tim Guentz,
a regional engineer with NRG Media. “1 am sarprised
that he was not shown the exit sign long ago for things
that have spewed forth trom his mouth.”

“Should Don Imus have been fired? Absolutely,” writes
Ted Eldredge, station manager tor public radio WLRN/
Miami. “There is no question that he overstepped his
bounds once too often.”

But like others who weighed in, Eldredge believes music
radio should be held to the same standards.”Raunch is raunch
regardless of the format in which it is delivered.” he says.

Urban radio consultant Tony Gray agrees. “The

‘Imus is an equal
opEortunity offender,
poking fun at the high and
mighty, as well as the rest
of us for our foibles and
pomposity. The guy
misfired. But he shouldn't
be firEd-,—William O’Shaughnessy

24/7 NEWS ONLINE @ www.RadioandRecords.com

women’s basketball team at Rutgers did nothing to pro-
voke or incite the attack made by Mr. Iimus. These were
innocent young college women, who excelled both ath-
letically and academically, and were subjected to denigra-
tion for no reason at all”

But Gray also sees a problem with “the widespread use
of offensive lyrics” in hip-hop music.”In no other format
do we see the kinds of oftensive language or images por-
trayed in music, as we do in the music that is marketed
directly to African Americans.”

Mike McGough, GM for First Media hot AC
WZWW /State College, Pa., weighs in on Imus’ side. It
is hard to imagine that any regular listener would ever link
the word ‘racist’ to Don or the show,” he says. “Comedy
radio is a daily tightrope act, and he slipped ott. But that
is very different trom being malicious.”

Clear Channel classic rock WNRQ (the Rock)/
Nashville PID Mud says, “People tune in to Don Imus to
hear those type of comments. He is what personality morn-
ing radio is all about. That said, as broadcasters, we need to
be sensitive to the conumunity and their teelings.”

Whitney Radio chairman William  O’Shaughnessy
notes that Imus is an “equal opportunity offender, poking
fun at the high and mighty, as well as the rest of us for our
toibles and pomposity.

“The guy mistired)” O’Shaughnessy adds. "But he
shouldn’t be fired.”

“What Imus said about the Rutgers team on radio and
television was reprehensible, stupid and downright wrong,”
writes Clear Channel classic rock WAXQ/New York PID
Bob Buchmann, who says Imus was a mentor to hint. “Imus
is a good person who made a mistake. This is a guy who
has raised, and will again raise, millions for charity. He can
come across as a nasty, acerbic creep, but he is a good man.”

Timothy Kimble, news anchor/reporter for Mid-
Atlantic Network talk WEFVA and hot AC WBQB/
Fredericksburg,Va., says the Imus situation “gives me pause
about what we've become accustomed to hearing on the

wwWw-americanradiohistorv com

air. With Imus, Rush [Limbaugh|, [Howard| Stern and
others, we slowly became used to hearing raunchy radio.

“If this kills Imus’ career, it will be a tragic loss based
on an offensive remark heard by nobody it targeted.”
Kimble adds.

Calling the Imus fallout “grossly overdone,” Michael W.
Lowe, PD at Clear Channel AC WLR Q/Melbourne, Fla.,
writes: 165 always amazed me that no matter how nmuch
good you did before the tact, it’s all erased so quickly by
one incident.”

Voice-over specialist Dick Summer believes the situa-
tion needs to be put into perspective. “Mouthing oft on
the radio is fun and sometimes protitable, but it is a truly
insigniticant job,” he says.**Don’t like what he says? Turn
him oft and don’t buy his sponsors” stutt. He'll be gone
tomorrow nmorning.”

“I believe passionately in Imus’ right to say what he
said,” writes Mark Abramsson, VP of promotion for
Roadrunner Records, but he should also be prepared to
pay the consequences for his actions.”

/"_I'here is no question that
he overstepped his bounds
once too often. Raunch is
raunch regardless of the
format in which it is
delivered.'_Ted Eldredge

But Abramson also says a double standard exists. “The
words are wrong no matter what the color of the face ot
the mouth that says it. If it comes from some rapper, is it
‘street’ or “cool,” but it it comes our of Imus, then is it
wrong? No, it is wrong tor all. I am against racism of all
forms, but I am also against hypocrisy.”

Independent promoter “Heavy” Lenny Bronstein s
among those who believe Imus shouldn’t have been fired.
“Was it a ‘death penalty’ comment? Not at all, but it was
incredibly insensitive, hurttul and ignorant,” he says.

Like Abramson, Bronstein believes there’s another issue
in play. “You don’t see anyone besides Bill Cosby calling
out the black community for its incredibly horrific use ot
the ‘n’ word, misogyny and racial epithets and threats,” he
writes. “The hateful rap music and gang culture is more
than tolerated.” RsR

Additional reporting by Mike Boyle, Dasa Hall, Kevin Carter
and Alexandra Cahill.

APRIL 20, 2007

PHOTOGRAPH BY SPENCER PLATT/GETTYIMACGES


www.americanradiohistory.com

BDSCertified Spin Awards March 2007 Recipients:

700,000 SPINS

Boulevard Of Broken Dreams/ ay /REPRISE
Everything You Want/ /RCA
Every Morning/ JATLANTIC
)
600,000 SPINS
_ Bent/ /ATLANTIC
)
BROADCAST DATA SYSTEMS 500!000$PINS
Since U Been Gone/ n /RCA
Run It/ 5 vn /JIVE/ZOMBA
Tubthumping UNIVERSAL REPUBLIC
Dilemma/ /UNIVERSAL

400,000 SPINS

Tipsy/ son /SO SO DEF/ZOMBA
: Brain Stew/ /REPRISE
: My Favorite Mistake/ ; A&M
Hand In My Pocket/ /MAVERICK
300,000 SPINS
Breathe (2 AM)/ '‘Columbia
Give A Little Bit/ /Warner Bros.
Stickwitu/ /A&M/Interscope
} Wanna Love You/ : oop D /SRC/Upfront/Konvict/Universal Motown
The Good Stuff/ ey /BNA
Just Like A Pill/ /LaFace/Zomba
L3
200,000 SPINS
Say It Right/ = lo /MOSLEY/GEFFEN

Through Glass/ /ROADRUNNER/LAVA/ATLANTIC
Before He Cheats/ erwood /ARISTA/ARISTA NASHVILLE
Can't Stop Loving You/ ATLANTIC

’J Step In The Name Of Love/ /JIVE/ZOMBA
100,000 SPINS
This Is Why I'm Hot/ Mims /CAPITOL
The Sweet Escape/ /INTERSCOPE
ice Box/ /T.U.G./COLUMBIA
On The Hotline/ ATLANTIC
Snow (Hey Oh)/ ppers /WARNER BROS.
Don't Matter/ /KONVICT,UPFRONT/SRC/UNIVERSAL MOTOWN
Ladies Love Country Boys/ Adkins /CAPITOL NASHVILLE
Lost Without U/ /STAR TRAK/INTERSCOPE
Little Bit Of Life/ /BROKEN BOW
The Kill (Bury Me)/ N /IMMORTAL/VIRGIN
Streetcorner Symphony/ /MELISMA/ATLANTIC
Once In A Lifetime/ Ke /CAPITOL NASHVILLE
Put Your Records On/ y Rae /CAPITOL
Call On Jesus/ ' /WORD CURB
Pain/ /JIVE"ZOMBA
Birmingham/ s /EPIC
Touch It/ /AFTERMATH/INTERSCOPE

50,000 SPINS

If Everyone Cared/ ketback ‘ROADRUNNER/LAVA/ATLANTIC
Glamorous/ e /WILL.LAM/A&M/INTERSCOPE
Cupid's Chokehold/ ( ss keroes /DECAYDANCE/FUELED BY RAMEN/ATLANTIC/LAVA
Beer In Mexico/ /BNA
Give It To Me/ /MOSLEY/BLACKGROUND/INTERSCOPE
Last Dollar (Fly Away)/ A /CURB
U + Ur Hand/ /LAFACE/ZCMBA
® Last Night/ ¢ /BAD BOY/ATLANTIC
I\. : Wasted/ JARISTA/ARISTA NASHVILLE

Nielsen Hillbilly Deluxe/ /ARISTA NASHVILLE
A Feelin' Like That/ \llan MCA NASHVILLE

> e it Bl Here {In Your Arms)/ llogood /DRIVE-THRU/SANCTUARY

Systems Settlin'/ /MERCURY

] Long Trip Alone/ =ntley /CAPITOL NASHVILLE

www.bdsonline.corm  From Yesterday/ /IMMORTAL/VIRGIN
Mas Alla Del Sol/ an /MUSART/BALBOA
Nothing Compares/ Third Day /ESSENTIAL/PLG
Never Alone/ | I /FERVENT WORD-CURB
TO SPIN AWARD WINNER Mi Credo/ orra ‘DISA
P . ] ey 3 A De Rodillas Te Pido/ ) /VIVA
Y f { £ Heaven/ 1 /MY BLOCE/COLUMBIA/INTEGRITY

With All Of My Heart/ 2 /S®ARROW/EMI CMG
Crash Here Tonight/ (eith /SHOW DOG NASHVILLE
The Valley Song (Sing Of Your Marcy)/ y /ESSENTIAL/PLG

Ladies And Gentlemen/ /ISLAND/IDJMG
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On A Win

And A Prayer

By Kevin Peterson

Photographs By Troy Fields rema oo

Twenty-five years ago, a listener-supported Christian station

signed on in Houston. Today, KSBJ is one of the most-admired

religious outlets in the nation—and is ranked eighth in persons

12+ among all stations in the Houston market.

Utilizing test

data from Arbitron’s Portable People Meter, KSBJ has an aver-
age weekly cume that exceeds 500,000 listeners older than the
age of 12, according to KSBJ VP of operations Jon Hull. The
number jumps to 600,000 with persons 6+.

Since its sign-on in the summer of 1982, the
noncommercial station has served those listeners by
never losing sight of its mission or identity. Hull,
who has been with KSBJ for 12 years, notes that
the station’s reputation for offering inspiration to lis-
teners is among its primary drivers for success.

“I've got a lot of examples of people who just
happened to be listening, who really found hope
for their life by listening at a particular time,” he
says. I think about people who were close to
taking their own lives or with a diagnosis for a
terminal disease. They tuned in to the radio sta-
tion, and they heard us say something and let us
know we were talking to them at that particu-
lar moment in their life.

“There are thousands of those kinds of exam-
ples, and to me, those are the things I will look
back on and say they are the highlights of my
time here at KSBJ.”

PD Chuck Pryor, who spent his entire Christian
radio career with New Life Media in Illinois before
coming to KSBJ two years ago, gives his own List of
reasons why the station has done well.

“First, we have a really good product,” he says.
“We have good people and awareness and histo-
ry. There is so much heritage, probably as much
or more than almost any radio station in the com-
munity, because so many things have changed and
this radio station’s format has not. It has evolved,
but the mission has been the same for 25 years.”

KSB] president/GM Tim McDermott has

been with the station for 16 of those 25 years, and
he knows its history well. Even though the sta-
tion went on the air in 1982, he recalls,“In 1979,
there existed a commercial Christian station,
KFMK, which was eventually sold. But the owner
allowed Buddy Holiday, who was the morning
man back then, to raise money on the air to start
a new station somewhere in Houston someday.”

McDermott says there were two key people

Jdohin Hul

24/7 NEWS ONLINE @ www.RadioandRecords.com
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—John Hull

that led the effort to make the station a reality:
Holiday and Robert Gonzalez. “Robert was
kind of the behind-the-scenes administrator, and
Buddy went around from church to church
doing slide presentations about what could hap-
pen for a new station.”

The pair found a noncomm opening on the
dial and a tower site, and in July 1982 Holiday
signed on the air with KSBJ.

McDermott says, “He had just a couple of
employees, and they had their first radiothon just
after that. To their surprise and delight, they
found that people would support a hstener-sup-
ported station.Year after year it’s just grown from
those humble beginnings—truly—since the
town we're licensed in is called Humble, Texas.”

Continued on page 18
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Continued from page 16

Local Mission—And Beyond
Throughout time, KSBJ, owned by the KSBJ
Educational Foundation, has remained involved
in the local community—and well beyond.

Hull shares an example ot the KSBJ Summer
of Love, “a multifaceted event designed to get
people involved in something bigger than them
during summer vacaton.” There’s typically a
local, national and international angle to it.

Part of the Summer vision is to take the
gospel to Jerusalen, Judea and Samaria, which
originates from a Bible verse in Acts. “Our
Jerusalem 1s Houston. Judea and Samaria are the
rest of the United States, and the uttermost parts
of the Earth are literally the uttermost parts ot
the Earth,” Hull says.

So the station first hosts local events intended
to influence as many listeners as possible, along
with a national event. which last vear involved
taking 75 listeners to one of the communities on
the Mississippi Gulf coast that was devastated by
hurricanes, to help locals rebuild.

There is a global component as well, Hull adds.

"We've taken people on worldwide missions and
to Sri Lanka to rebuild orphanages”

While KSBJ has taken listeners to help com-
munities in various nations, the station has also
helped radio stations in other countries. Mc-
Dermott recalls. “One of the guys on our board
wanted to send me to smuggle Bibles into China.
I told him I didn’t feel good about that, but if there
was ever a deal where we were doing Christian
radio somewhere else around the world, I would
be open to it. I guess God heard that, because
someone called me two months later and asked 1t
I’d be willing to go to Ecuador on a missions trip
with HCJB Global radio. We went to Ecuador
2000, and it’s opened up doors for us to mentor
stations around the world.”

That includes stations 1n Australia, Paraguay,

Susan O’Donnelf and
Mike Kankelfritz

) SPECIAT N J

From left, Chuck Pryor, Tim
McDermott and John Hull

Brazil and Nigeria. In Nigeria, it was the coun-
try’s first Christian outlet, and, as one ot only tour
stations in the entire country, it has a potential
audience ot 20 million histeners.

‘God Listens’

With 25 years of broadcasting history, KSIJ is
known to fans for many things, but Pryor thinks
the station is probably best-known for two sim-
ple words. He explains, “Our slogan is ‘God lis-
tens” Wherever | meet people and they ask who
[ am and where 'm from and where [ work, that
always secins ro come up. I hear people say, ‘I sce
your billboards, | sce your bumper stickers—God

—Tim McDermott

For the future, McDermeott savs the station is
very much onboard with HID radio, and 1s in the
process of building new studios for at least two
HID side channels “to locally reach a part of our
audience that wouldn’t listen to an adult con-
temporary sound, but may listen to another
genre of music. | can see us having three or four
stations 1 Houston on 89.3 in the next two to
three vears.”

Hull says, “I'm excited about that potential,
because it means we're going to be able to bring
more people into the kingdom. We're going to
be able to expose more people to the claims of
Christ and do a better job reaching che millions

listens, that’s pretty cool.” ”

of people here in che greater IHouston arca that

aren’t currently being served.”

Mornings On KSBJ: ‘Faith, Family And Fun’

Susan O’Donnell joined KSBJ/Houston
from mainstream radio 15 years ago. Her
first morning-show partner was the man
who signed on the station 25 years ago,
Buddy Holiday. Since then, she has had
only three partners, including current co-
host Mike Kankelfritz, who joined in
December 2005 from KXOJ/Tulsa.

Regarding his name, she jokes, “It's
like a bad men’s cologne. That name
arrives before you do, and it hangs in
the room when you're gone. | just think
it’s the perfect name for an on-air per-
sonality. Our audience doesn'’t always
get it right, but they're close,” she says.

That'’s the kind of humor you hear
every day on the morning show, but it’s
not all about laughs.

Kankelfritz says, “We focus on faith,
family and fun. The faith, or the ministry
part of KSBJ, has always been the heart-

24/7 NEWS ONLINE @ www.RadioandRecords.com

beat of the station and that’s how we've
always existed. And our show tries to have
an element of that in it—but it’s an ele-
ment, not the whole thing. We try to find
one element where we talk about our faith.

“The family part is trying to focus on
the target listener,” he adds. “Is there an
aspect of her life that we can help her
family with? Then there’s the fun aspect
and entertainment and bits and things
like that.”

O’Donnell recalls that as things have
changed through the years, one impor-
tant constant has remained the same.
She says, “For years what we've said is,
‘KSBJ is music and ministry.” A lot of
stations believe—and rightly so—that
there’'s an enormous amount of ministry
that simply comes in the songs that you
play. But KSBJ has always felt like there
is more ministry to be had, so as on-air

wWwWw-americanradiohistorv-com

personalities, it’s expected of us to be
able to minister to people. Over the
years |'ve seen so many people come
and go, and yet the one thing that has
remained the same and at the heart of
the station is that idea of ministry.”

For Kankelfritz to come in as the new
guy and be paired with the 15-year mar-
ket veteran, it would have been easy to
be intimidated. But he has great appre-
ciation for O’'Donnell’s connection with
the audience.

He says, “She also does stand-up
comedy and has been in probably just
about every church in Houston. So it's
not only that I've got a morning partner
that's established, but I've joined some-
body—and this is going to be a bold
statement—but | would say that she is
more connected to her audience than
anybody in our industry.” —KP

APRIL 20, 2007
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LABEL GROUP CONGRATULATES OUIR
\/ZVSDOR? GMA MUSIC AWARD NOMINEES

* SONG OF THE YEAR
("ME AND JESUS")

STELLAR KART

* ARTIST OF THE YEAR

» ROCK RECORDED
SONG OF THE YEAR
(ACTIVATE")

* ROCK/CONTEMPORARY

RECORDED SONG OF THE

YEAR ('ME AND JESUS’)
* ROCK/CONTEMPORARY
ALBUM OF THE YEAR

(WE CANT STAND SITTING
DOWN)

BARLOWGIRL

e GROUP OF THE
YEAR

KAREN CLARK

SHEARD

e CONTEMPORARY
GOSPEL RECORDED
SONG OF THE YEAR
(FAVOR’)

o CONTEMPORARY/GOSPEL
ALBUM OF THE YEAR
(IT'S NOT OVER)

DAVID PHELPS - 0\ FORM v/

-

.

’

DEO OF
THE YEAR

LEGACY OF 10
PHELPS (1VE
. INSPH?ATIONAL RECORD
ED
SONG OFf THE YEAR
('BEHOLD THE LAMB)

| INSPIRATIONAL A0
THE YEAR S

LEGACY OF
PHELPS 11vE)

DAVID

LOVE  pavp

o 9
.h- — <t
J

e 2 N —— =

AMY GRANT

* LONG FORM MUSIC

VIDEO OF THE YEAR
(TIVIE AGAIN._AMY GRANT
LIVE)

POCKET FuLL OF
ROCKsS

* NEW ARTIST OF THE YEAR

* PRAISE AND WORSHIP
ALBUM OF THE YEAR
(SONG TO THE KinG)

WWW.WORDLABELGROUP.COM
W

wort oDt (O, &F

©2007 WORD ENTERTAINMENT LLC, A WARNER/CURB COMPANY.
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Contact Sport

By Kevin Peterson

In the first two years of the R&R Christian Summit and more
specifically the “Radio and Records: Group Therapy™ sessions,
one of the biggest buzz topics has been communication—or
the lack thereof—between the format’s radio stations and
record companies. Unfortunately, in some cases, there is a tena-
cious breach in understanding what each does, how they do
it, how the two sides can help each other for the greater good
of the business and, perhaps most important, how they can
Word Label
Group VP of promotional marketing Derek Jones stresses that

work together to spread the message of Christ.

the key to understanding is regular communication and an
open forum between the players. “It’s of the utmost impor-
tance. I was just talking to my radio team about this. We're in
the midst of not only a bunch of singles at radio right now,
but a lot of promotions with radio and quite a few promo
tours with artists that are going to be out, and a lot rests with
radio in the planning of all those things,” he says.“Obviously,
communication between radio stations and labels is so impor-

tant. It’s vital in the things that we try to pull off together.”

Brian Dwshon

Derek lanes

24/7 NEWS ONLINE @ www.RadioandRecords.com
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—Brian Dishon

New Provident Label Group senior director of
national promotions Brian Dishon says,*I picked
this up from [EMI CMG president] Bill Hearn,
who never really liked the word ‘communication,
because that is a one-way conversation. You're
telling someone something. He preferred the
term ‘dialogue’ The way be described it made
sense to me, and | think, oo often, radio and
record companies communicate to each other,
but don’t actually have a rich, two-way dialogue.”

Stephens Family Ltd. Partnership KXOJ/Tulsa
PD Bob Thornton says he was disappointed when
he started hearing about some muajor secular
broadcast chains that are no longer taking track-
ing calls. He says, “They’ve basically shut off that
relationship, and it’s completely the wrong way to
address a problem—to have less dialogue—for fear
of some FCC scandal or payola scandal or what-
ever the motive is. It’s completely the wrong
method of dealing with it”

Continued on page 22

ob Thornton

Grant Hubbard

APRIL 20, 2007


www.americanradiohistory.com

TOOTH & NAIL RECORDS / BEC RECORDINGS
CONGRATULATES OUR 2007 DOVE AWARD NOMINEES!

MALE VOCALIST OF THE YEAR
JEREMY CAMP

ROCK ALBUM OF THE YEAR
HAWK NELSON “SMILE, ITS THE END OF THE WORLD”

KUTLESS “HEARTS OF THE INNOCENT”

RAP/HIP HOP RECORDED SONG
KJ-52 "NEVER LOOK AWAY" FROM “BEHIND THE MUSIK”
MANAFEST "SKILLS" FROM “EPIPHANY?”

™ Il 1NTY Al DR

RAP/HIP HOP ALBUM OF THE YE/

KJ-52 “REMIXED KJ-52”
MANAFEST “GLORY”

JEREMY CAMP “BEYOND MEASURE?”
KUTLESS “HEARTS OF THE INNOCENT”
(RYAN CLARK FOR INVISIBLE CREATURE)

STARYFLYER "MY ISLAND"
(DON CLARK FOR INVISIBLE CREATURE)

HAWK NELSON "SMILE, IT'S THE END OF THE WORLD"
(JASON POWERS)

UNDEROATH "WRITING ON THE WALLS"

BEST LONG FORM MUSIC VIDEO
JEREMY CAMP "LIVE UNPLUGGED"

| Aw Futless

&
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Continued from page 20

Thornton adds that there is a responsibility for
radio to communicate industrywide, not just with
labels, trackers and promoters, but also with man-
agers and booking agents, and with all facets of the
industry: “If you don’t take the responsibility seri-
ously, you lose in two ways. First you lose a seat
at the table of decision, because if you're not com-
municating with the labels, all you're going to do
is keep complaining. Feedback is vital to the labels
and artists to better-serve your needs and those of
your audience. The second thing is you miss out
on the reladonships, which are key.”

EMI CMG VP of promotion Grant Hubbard
adds that labels don’t always know which songs are
going to work for radio, thus *“the partnership we
have with a lot of our radio stations comes down
to talking every week about what’s working or not
working on the station. Obviously, we hear songs
a different way than radio stations do, so we talk
with a lot of leaders and take input from them.”

According to Central Florida Educational
Foundation WPOZ/Orlando MID Scott Smith,
when radio and labels communicate, listeners ulti-
mately win. "I think we can really learn a lot about
each other by talking about trends in music,” he
says.““That helps labels understand when to release
singles, since they hear what the audience likes to
listen to. Those conversations have to be candid, and
they have to be regular.”

Better Together

What can radio and labels do better together?
Curb Records VP of promotion John Butler says,
“Our label is trying to become as Internet-focused
as possible to get inforrmation out to consumers
and directly to the audience. I'd like to see radio
utilize MySpace and other social-networking sites
in a way that creates better access to our artists.”

Scott Smith

Butler also would like to offer more content
to radio station Web sites, similar to what Clear
Channel does. “You can go to any Clear
Channel station Web site to hear unreleased tracks
or live video and streaming. We're lagging
behind in that area”

Developing more female artists is on the fore-
front for Crista Ministries KCMS/Seattle PD
ScottValentine, which he regularly communicates
to labels.*I enjoy the dialogue that we have with
our record representatives when we convey to
them what it is that we're looking for. We have a
strategy behind the radio station, and we're look-
ing for the record companies to provide us with
the material that fits it. I appreciate that industry
people are looking for what we’re asking for.”

Dishon adds,*Radio stations have gotten much
better at really sharing what their listeners have
to say. It’s easy for stations to hide behind the
phrase, ‘Its not testing well] so I'll ask, *“What
about it is not testing?” I just need to know so |
can pick a better song, because I don’t have an
nterest in sending a song to radio that’s a dud.
The radio stations have gotten a lot better about
being able to articulate that back to the labels.”

And, Hubbard says,"“I'm not always happy with
what I hear, but I'm pleased that radio is open-
ing up the window of testing to us and telling us
about how our songs are doing with their audi-
ence. It helps us learn what theyre looking for.”

Better Communication

While some stations are good about sharing infor-

mation with the labels, Butler says other stations

John Butler

Cris Hauser

JroF ..
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—Grant Hubbard

use research as a way to stop the dialogue. “Re-
search is the ending of conversations at radio right
now. Research is not creating dialogue, it is creat-
ing,‘Here are the results, and that’s it” Research has
to be as transparent as it can be, without too many
secrets going out the door,” he adds.

Betore it even gets to the conversation part, in-
dependent music promoter Chris Hauser says he'd
like to see more PDs and MDs answer live phone
calls on a more regular basis. *People ask me what
I do all day. 1 tell them, T leave voicemail niessages
orsit on hold” We promoters need information, and
we need to give information as well.”

Another suggestion to improve relationships
between radio and records, Valentine says, is for
the labels to provide one-on-one contact with
acts—whether face to face or via the wonders
of technology.

“Labels should invest some ISDN time and
offer the opportunity to talk to some of these
artists and especially have the artist play live,” he
says. It they can’t go to small-market U.S.A., they
can certainly do an ISDN and service those lit-
tle guys, too.”

Smith echoes the sentiment. “I like to know
the heart of the artist—wht they’re all about.
With some groups that’s not a problem—guys
like MercyMe, Casting Crowns, Michael W.
Smith, Chris Tomlin or Steven Curtis Chap-
man-——because over the years you've built rela-
tionships with them. But for newer artists,
whether it’s at an event like GMA or spending
the money to meet face to face . . . hearing the
artist’s heart is so important.”

He adds, " As programmers, we have a respon-
sibility to put songs on the radio that are by
musicians who have a heart -0 serve God. That’s
very important.”

Hauser says that when rad:o and records work
together, the successes are twice as sweet. “The
high-fiving that went on between the label and a
couple major markets around tobyMac’s street
week was well-deserved. The label worked close-
ly with radio, and the massive results were tangi-
ble. The recognition of the layel and radio work-
ing so closely together was a victory.” ReR
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On The Rise

By Kevin Peterson

The Christian music formats continue to be blessed by the

development of new artists. Still early in 2007, new artists have

already made an impact on R&R’s Christian charts. Here are

the stories behind some of those acts.

Rush Of Fools

Midas Records’ Rush of Fools is on four of the
five R&R Christian charts. First single “Undo”
has made it into the top five on the Christian
AC monitored and Indicator charts, as well as
the top 10 on the Inspo chart, and the act
recently debuted on Christian CHR.

The band’s Wes Willis says he is amazed at how
quickly everything has happened for the group.
“The plan I had made for my life was to play base-
ball. Right before college 1 felt like God did not
want me there. It was a huge step in my life. 1 ended
up going to automotive school in Birmingham
instead. | met Kevin Huguley in 2005, and we were
playing in a band with this same group of guys we
have now, under a different name, just writing some
songs, playing a retreat weekend every now and
then, and we really didn’t do much.”

The band’s independent booking agent, Jen-
nifer McConnell, knew of a competition called
Band With a Mission, but the guys weren't real-
ly interested in entering a battle of the bands.
Willis says, “She explained that the judges gave
written assessiments~—and that, we were interest-
ed in. We wanted to know how we could better
our worship-leading skills, so we entered. We won
that competition in April of 2000. At that point

we had only been a band for about six months.
We signed with Midas back in the fall, and we’ve
just been working real hard, writing and record-
ing since then.”

he group’s first album will be released May
8, but lead single “Undo” quickly made a big
mmpact. Willis says of the band’s early chart suc-
cess,“The song is on the charts not because its a
cool tune, not because the music is really neat but
because the lyrics are something that people are
grasping onto.”

He says the band gets e-mail from fans relat-
ing how the song has atfected them.“We got one
from a lady who was addicted to these pills and
she had been struggling with that, but that the
song had reminded her that every time she falls
down, that she could get up and keep running to
God and that God can turn her around and undo
what she’s become.”

Fireflight

In contrast to the brief journey of Rush of Fools,
Christian rock act Fireflight has been working at
it a little longer, even though it may be consid-
ered a new act to Christian radio. Lead singer
Dawn Richardson jokes,“We have been togeth-

' Rush OF Fools
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Firetlight

—Rush of Fools’
Wes Willis

er about seven years now. Geez, really. 1 think you
can boil it down to the fact that we are slow
learners.” But the group must have learned its les-
sons well: Tts single “Waiting” hit No. 1 on the
Christian Rock chart earlier this year.

While the music is progressive, Fireflight’s mes-
sage is as old as time. Richardson says,“We want
to let people know that thev are God’s children.
He sees them, and he knows their hearts. No
matter what they hear from the outside world,
God is the one who created them and he does
not make mistakes.”

The name Fireflight came as a fluke. 1t was
down to the last 20 minutes before our first per-
formance, which was for our youth group. Our
youth pastor approached us and said, “What do
you want me to tell them your name is?” We just
got the deer-in-the-headlights look and realized
we hadn’t chosen one yet. So I piped up with
‘Fireflight” Everyone just shrugged their shoulders
and agreed that that was the best we could do in
20 minutes. Apparently it’s the best we could do
in the next seven years as well, so it stuck.”

Echoing Angels

After signing a record deal with INO Records and

having first single “You Alone” become a top five

song at Christian AC, it might be surprising to

learn that all five members of Echoing Angels still

work their day jobs. Band founder/drummer Jon
Continued on page 26
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Continued from page 24

Poole says,” We want the ministry to be tull time,
but we want it to be in God’s time. It’s not really
that weird, because it’s all we’ve ever known. We're
really blessed and tortunate to have the employ-

ers we have. We’re a tive-piece band and four of’

us are in the construction tield. All of our bosses
are actually believers themselves and are really
Hexible with the ministry. Josh [Armour}, our bass
player, is the lucky one. He's the golter and works
at a golt shop”

Like Rush of Fools Wes Willis, Poole consid-
ered a future in baseball and played in college. but
he also felt God moving him away from the
game: “A lot of iy priorities were out of whack,
and [ got away trom God,” he says. “Second to
salvation it was the most real conviction I've ever
had. Tt was just, “Tlus 1s not what I have tor you.
It was impressed on me just to start a band. At the
time | wasn’t even thinking about a record deal.
[ wasn’t thinking praise and worship, Christian
rock or Southern gospel. I was just thinking
music nunistry. [t was just so real to me”

Poole says he feels God brought the rest of the
band together. He and Armour went to the same
high school and kept in touch. He recalls, ‘Josh was
traveling with a family Southern gospel group, and
they came to play at my home church. I told hin
I was trying to start a Christian band and asked him
if he wanted to join me. It was as informal as that.
As time went by, different doors opened and some
doors shut, but God just continued to reveal stuft
to us and we really became what we are”

Group 1 Crew
New Fervent Records act Group | Crew finished
last year with first single “(Everybody’s Gotta)
Song to Sing” hitting the top 20 at Christian
CHR. In 2007, second single “Love Is a Beau-
tiful Thing” has already climbed higher than the
first. roosting at No. 18 on the Christian CHIR
chart this issue.

Group founder Manwell Reyes savs a Bible study
inspired the name of the group.*‘lt was just the idea

Echoing Angels

Group 1Crew

that a group of individuals could get together with
completely different backgrounds and styles and still
continue to think, create music and to love God all
in the same mind-set,” he says. “We were all very
nch united in what we wanted to do in life.
When 1 thought of the name Group 1,1 know it’s
an oxymoron, but it made sense in our mind. We
may have a group of people, but when we roll
together chere's just one voice, one belief system and
one God that we serve.”

It may be a new group, but Group 1 Crew 1s
already catching the ears of TV networks. The
act’s song A Lot in Conmmon” is teatured on the
promo for Fox TV’ “The Simple Life,” promot-
ig the start of the fifth season ot the reality series.
How did that happen? Reyes says,” We don’t even
know. We just got a call one day saying they were
going to use the song, so | was watching TV for
hours just trying to catch it and timally did two
mights ago. That was really exciting. And I got tive
phone calls from friends who had just seen it.”

Reyes says the group loves to perform lve and
to reach out to the audience.*We want our show
to be one that everyone can come to and walk
away experiencing the love of Christ in a non-
threatening way.” he says. “Our music isn't for one
specitic demographic, its for anyone with a pulse.”

24/7 NEWS ONLINE @ www.RadioandRecords.com
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—Echoing Angels’
Jon Poole

Marie Miller

At age 17, Marie Miller is the youngest of our
featured artists, but she isn't lacking tor experi.
ence. She says, “I've been performing since I was
I'1. My older sister and 1 would play together, and
we were called the Miller Sisters. We would play
at festivals and stuft like that”

Miller wrote her tirst song when she was just
13 and says her lyvics have always been Christian
in nature. She adds, “The second song | ever
wrote was ‘Cold, which is the single that’s out
right now, so that’s kind of cool”

Being so young herself. Miller understands she
has a responsibility to be a good role model for
young girls, and her music retlects that.“I teel like,
as a young person, a little bit of my anthem
weaved into every song is just the choice to fol-
low Christ and to be completely sincere in that
choice,” she says. “It’s important to make that
choice at a young age and not wait untl you have
that wild stage out of you or the idea of trying
all these different things. | guess its having the
knowledge, knowing that he 1s the only way and
he is the right path tor you at a young age” With
a spiritual maturity beyond her 17 years, Miller
says,“1 tell Kids to make your faith your own, not
because their parents tell them to love God, but

>

to love him tor him and tor yourselt” K

Marie Miller
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It used to be that if advertisers wanted to proper-
ly reach the Hispanic community, they had to
consider not only language but culture. But the
Hispanic population in the United States has
become so complex and diverse that those ele-
ments are no longer the only factors to consider.
B In fact, the Assn. of Hispanic Advertising
Agencies released the Latino Identity Project last
year, which examined more than 40 years of aca-
demic literature on Latino identity. The idea was
to assist marketers in understanding what defines
a Latino: who it is they are trying to reach and how
to impact that segment of the population.

‘Sto
thinking
that it's
going to be
so easy that
all you have
todois
translate
your English
copy to
Spanish, or
that it’ts )
oing to be
'_-.go dﬁficult
that you
shouldn’t
even bother.’

—Carl Kravetz

“One of the reasons we thought of doing this
research is because there has been so much debate
in the media on whether you should use English
or Spanish to reach Latinos, and the whole dis-
cussion seems to be centered around language,”
says Carl Kravetz, AHAA chairman and Cruz/
Kravetz:IDEAS chairman/chiet strategic officer.

While people on one side suggest that Spanish
should be udlized to target Latinos—certainly
Spanish-language radio has proven to be success-
ful—a lot of newer media, such as Latina
Magazine, SITV, mun2 and MTV3 support the idea
that it’s less about language than it is about culture.

“The questions are nuch deeper than lan-
guage. Its what motivates people, their view of
the world, and what it is that informs and creates
that view of the world, which is really what
advertising agencies have to do to develop per-
suasive campaigns,” Kravetz says.

The Latino Identity Project found that there
are four “chambers” that identify Latinos: inter-
personal orientation, time and space perception,
spirituality and gender perception. (To see the full
project, go to ahaa.org.)

As Complex As Anglos
The lesson for marketers from the project,
according to Kravetz, is that the Latino market is
as complex as the Anglo market, and people come
in all different colors, religions, national origins
and numerous preferences—with some com-
monalities. As Latinos fast approach the 50-mil-
lion mark in the United States, thinking that
every one of them is the same 15 a mistake, he says.
“Stop thinking that it’s going to be so easy that

24/7 NEWS ONLINE @ www.RadicandRecords.com

all you have to do is translate your English copy
to Spanish, or that it’s going to be so dithicult that
you shouldn’t even bother. Recognize that
Latinos require as much discipline as the gener-
al market,” Kravetz says.

While the Latino Identity Project has received
positive response, and Latinos recognize aspects of
themselves in the findings, Kravetz says marketers
are seeking hard data. AHAA is working with
Simmons Research to field a proprietary study to
see if the project’s tindings can be contirmed with
quantitative data, which would supply strong
ammuniton for corporate clients.

How do these findings impact radio advertis-
ing? In every possible way, since radio is local and
the Hispanic makeup of each city is diverse. From
programming to advertising, marketers must
develop an understanding of just which Latinos
they're trying to reach. But even before that
quantitative data is available, the hypothesis put
forth in the Latino Identity Project is certainly
worth close examination.

Former AHAA chairman/parliamentarian and
Lopez Negrete Communications president/CEO
Alex Lépez Negrete says that every year, more and
more advertisers engage in the Hispanic market.
“This is coming on like a tsunami, but it does take
time, and that’s why you have an organization like
AHAA, whose chief goal is to talk to CEQs, chair-
men and boards of directors in America to get
them turned on to the opportunity.”

Half-Hearted Attempt

Spanish Broadcasting System/New York VP/GM
Frank Flores agrees that this is not the same mar-
ket it was 15 years ago, when advertisers admit-
ted they knew the Hispanic community was
there and “made a half-hearted attemipt to adver-
tise to us, almost to placate us. They aren’t placat-
ing us anymore.”

Until 2004, Flores was sales director at CBS
Radio’s alternative WXRK (K-Rock)/New York,
selling Howard Stern. When he arrived at SBS, the
Hispanic broadcaster’s cost per spot was higher
than he expected—not nearly as high as what the
general-market station was getting, but “'it was up
there.” he says.

With interest in the Hispanic market contin-
uing to grow, Lopez Negrete says it'’s rare to talk
with a company that is not engaged, nterested or
discussing Hispanics in some way.*“They may not
have the resources yet, may not have gone
through the budget reallocations yet and may be
trying to tind a Latino marketing manager—but

wWWW americanradiohistorv.com

Impacting

from tishing rods to diamonds and perfume to
shoes to books to furniture—the discussion is
huge and it is ongoing.” Marketers are crunch-
ing data and figuring out which Latino costumer
they are going to pursue, he says.

Excited about the expansion of this market-
place, Flores says there is still work to be done.
“Have we closed the gap? Yss. [s it quick enough
for us? No. Are we still knocking on the door of
some general-market accounts? Yes.”

“One fundamental change is that the days when
corporate America allocated a tiny bit of their
budget to Hispanic marketing and checked it off
are gone,” Lopez Negrete adds. Advertisers are real-
izing that a strategic, well-funded and organized
Hispanic initiative that is integrated into the very
fabric of their company has become a necessity for
survival.

According to Lopez Negrete, radio ranks high
among Hispanics, regardless of their level of accul-
turation and language preference. **Latino radio is
a format, not a language,” he says, adding that radio
is so important that when ad budgets are cut, TV
takes a hit first, because radio has such phenome-
nal reach. " Radio allows you to touch people in a
very local and personal way.”
with radio,

Compared general-market

Hispanic radio is holding its own, Flores says. **Last

Alew Lipez Megrete
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year was the toughest year for the general market.
Conversely, the Hispanic radio industry has been
very robust in terms of advertising dollars. Last
year we were up in the single digits, where the
general market was down in the double digits. This
year we're up in the double digits, while the gen-
eral market is flac. The firsc quarter of this year, the
overall marketplace will be up in single digits,and
we'll be up close to 19%-20%. That shows you
that the general market growth pales in compar-
ison to the Hispanic radio market.”

Fair Share Of The Pie

Are Latino stations getting their fair share of the
ad pie? While Spanish radio listening is growing,
the disparity in cost per points between general-
market and Spanish-language stations continues to
Radio/Los
Angeles VP/GM Karl Meyer. “Is it any surprise

widen, according to Entravision

that when KXOL flipped to a general-market sta-
tion, their local agency revenue shot through the
roof? Spanish L.A. radio boasts the top-rated sta-
tions in many demos in the largest |Latino| radio
market in the world, and they still bill about half
of the closest general-market competitor,” he says.

The biggest problem in Spanish-language
radio is also the biggest opportunity, Bill Tanner
& Associates president Bill Tanner says. “It’s the
fact that the rates in the big Hispanic markets, like
New York, Los Angeles and Chicago, operate at
a 35%-40% discount off the same level of audi-
ence of an English-language station.”

The good news, he adds, is “that if you fix that,
there is nowhere else where you'll find as much
upside. Where else are you going to be able to
raise your rates by that much?”

[t5 up to the stations to raise their rates, says 1Russ

APRIL 20, 2007

Oasis, who owned WXDJ] and WRMA/Miami
from 1987 until he sold them to SBS in 1997.
Oasis now owns regional Mexican WSHY /Fort
Wayne, Ind. As an owner in Miami, Qasis routine-
ly walked away from business if he felt the rate was
too low. After he left the market, he says Hispanic
radio ad rates in Miami declined.

But the horse is out of the barn, he says, reveal-
ing a strategy of pitching advertisers on the
notion that they were going after an exclusive
audience and the only way they could be reached
was through his statons. Even when ad agencies
told him the Hispanic audience wasn’t as valuable
as the Anglo audience, he told them he didn't care
about their statistics—and that if they wanted to
reach that audience, it was going to cost them
what he felt was a fair price.

“What happened after I left was that the
Hispanic owners bought into the notion that the
Anglos didn’t valoe Hispanic radio. They didn’t
realize they were being negotiated with, they
bought into the story and were willing to sell at
a discount,” Qasis says.

Oasis says no station would dare take a stand out
of fear of missing quarterly emrnings forecasts, because
their stock would be “hammered.” He believes that
radio is being operated in a mortgage-oft-your-
future mode, “but they are getting hammered right
now for doing this five years ago.and they will con-
tinue to get hammered worse and worse until they
take a stand, suck it up and say, “We can’t make 50
cents on a dollar in radio”

Long-Term Plan
Tanner says a long-term plan that gradually
increases spot billing is essential. Marketing is key.
“The challenge is for Spanish-language radio to
boost its sales efforts, not only the position of the
station and ratings, but the power and influence
of the people who sell it,” Tanner says.*[t’s a mat-
ter of educating the salespeople, bringing them up
to speed on the goals of the company and how
to increase rates. [ts not easy, but it can be done.”

Tanner adds that if ratings are sustained, ideally
ad rates could increase 20% per year over five years.

“Radio companies need to have a slow but
steady increase in rates, because Spanish-language
radio’s audience continues to increase,” he says.
The myth that the market is made up of people
who don’t have much to spend, send their money
back ro Mexico and therefore aren’t worth adver-
tising to has existed for some time. “That’s com-
pletely wrong,” Tanner says.

Closing the cost-per-point gap may take a

while, however, Hispanic radio keeps growing,
especially Spanish-language radio. And Lopez
Negrete says it’s important to remember that just
because there’s buzz about the ability of bilingual
or English-language media to reach Latinos, it
does not mean that Spanish-language media is
slowing in growth or decreasing in importance.
“That has to be clear,” he says, because “Spanish
language continues to be fundamental and criti-
cal to doing a good job with Hispanic audiences.”

Lépez Negrete adds that the audience is doing
what it feels comtfortable doing—working and
going to school, speaking English—and choosing
the media and programming that hits its heart.“Ic’s
very convenient for big newspapers to talk about
the death of Spanish-language, how English-lan-
guage media reaches Latinos, but that’s because it’s
not the business they are in. Take a look at the
industry that is growing—Hispanic media.”

When it comes to advertising, to limit
Hispanic marketing to Spanish-language does a
disservice to the brand, to media and to the con-
sumer, Lopez Negrete warns.

“To do the job well, you have to do Spanish-
language and English. That is why Latino agencies
are the best choice to assist advertisers to impact
the Latino consumer, because we've been trained
not just to do cute slogans and translations, but in
how we reach this customer, how to affect behav-

ior. It perception, not just awareness.” RsR

dentity, Equality,
Marketing And
Ad Dollars

by Jackie Madrigal

‘Have we
closed the
gap? Yes. Is
it quick
enough for
us? No. Are
we still
knocking on
the door of
some
general-
market
accounts?
YES.'—Frank Flores
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Outpacing The General Market

Hispanic marlpe_t advertising Exl:;er':kﬁtl._"'ﬁ' will IIHEI.'EE.'IEE:tD miore than
$3.6 billion by 2007, according to estimates by HispanTefligence, based

on its exclusive analysis of industry data.

From 2004 to 2007 Spanish-language radio is expected to lead the
way, with ad epending growth of more than 219%, according to a 2004

HizpanTelligence report.

HISPANIC MEDIA SPENDING (MILLIONS)

MEDIUM 2004 2005 %% CHG
National Radio £191.2 52008 59

Lacal Radic $473.2 $492.2 s

Total Radio Spending 6644 4693 .39

GENERAL MARKET (MILLIONS)

MEDIUM 2004 2005 % CHG
National Radio L 12143 $1,2433 2.4%

Local Radio . $35373 | $35899 | 15%

Network Radic | $5036 $486.9 330

Total Radio Spending = $5,255.2 45,3201 12%

SOLRCE: Hisgan Telligepce
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Will a shift in political winds impact talk radio?

Who's Left, Who's
Right, Who Cares?

Al Peterson

APeterson@RadioandRecords.com

ne of the hottest topics of discussion at the recent R&R Talk
Radio Seminar in Los Angeles was whether there is a cultur-
al shift taking place in America that might attect talk radio,
which mostly comprises stations that have staked their turf on
either the political right or left. ® During a session titled
“Who's Right,Who’s Lett, Who Cares?” a panel debated issues
including whether voters—who ousted many Republicans in favor of
Democrats in November 2006—were also sending a message to talk radio. Does
a shift in the political climate signal the end for conservative talk, or is it real-
ly a new beginning, as it once again becomes the voice of the opposition? Are
the many still-struggling liberal talk stations across the country DOA, or are
they now on the brink of a second life? Is there a viable fan base in the mid-
dle, or must talk radio always claim its territory only on the political lett or righe?

Moderated by Westwood One’s self-pro-  Radio Network host Jerry Doyle, Clear

claimed “radical moderate™ Jim Bohannon, the
dais also included Jones Radio Networks

VP/GM Amy Bolton, ABC Radio VP ot

Channel news/talk KFI/Los Angeles morning
host Bill Handel, "Dave Ramsey Show”VP Bill
Hampton and Clear Channel Radio VP of

‘It’s not the
subg'ect
matter, it's
the talent of
the people
that deliver
the material
that causes
success and
gets ratings.’
—Jerry Doyle

possible to include all that was covered during
the heavily attended learning session, here are
some highlights.

Is Political Talk Dead?

“What we re really asking here is,Is political talk
dead?” ” Boyce asked. “But I don’t think chat’s
really the right question. [f you ask people if they
want to  hear talk
about politics on the
radio, of course the
answer is probably
going to be ‘nmo’
What the question
should be is,"1Do you
want to be enter-

tained and informed

by a compelling host

who  teaches  you

something about the Bohannon

day’s news and things that are relevant and that

matter to you?” | think when you ask that ques-

ton you'll probably get a different response.
“So did the audience send us a message last

November?” Boyce contnued.“I say they did, and

that  message  was,
‘Gentlemen,  start
your engines and
buckle your seat

belts, 'cause this is
going to get good.
The GOP losses last
Movember could be
the best thing that
ever happened to
talk

radio, which is always

Boyce conservative
at its best when it’s the underdog tighting the
mainstream press and representing listeners who
feel disenfranchised. Talk radio railing against the
majority—that’s where we want to be.”

news/talk  programming Phil Boyce, Talk  news, talk and sports Gabe Hobbs. While it’s not Doyle said he thinks what the audience is

ABC N EWS RADIO 2008 PRESIDENTIAL ELECTION COVERAGE

DEBATES - PRIMARIES AND CAUCUSES » CONVENTIONS * EXPERT ANALYSIS = ROAD TO THE WHITE HOUSE FEATURE - SPECIAL REPORTS - ELECTION DAY

k.

Mark Halperin

Sam Donaldson Charles Gibson George Stephanopoulos Fred Thompson Georze Will

abeNEWS
~_“RADIO

Programming Information: andrew.l.kalb@abc.com * Affiliate Information: ron.r.riviin@abc.com TRUSTER. CREDIBLE COMPLETE.
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interested in is whatever the host is interested in.“The rea-
son guys like Rush Limbaugh and Sean Hannity are suc-
cessful is not because of the GOP% losses. It’s because
they're hosts who give a
damn about what they talk
about. If they talked about
paper towels they would still
have an audience because.
quite simply, they're good at
what they do. It’s not the
subject matter. It’s the talent
of the people that deliver the
material that causes success

and gets ratings.”

Doyle

Right/Left Vs. Right/Wrong

Hobbs weighed in next, saying he thinks people are oper-
ating under different definitions of what politics means.
“My opinion, generally, is that politics suck and that our
job is to make them suck less,” Hobbs said. “For most lis-
teners | don’t think it’s so much about right versus left as
it is about right versus wrong, good versus evil, safe ver-
sus unsate. These are the kinds of things people worry
about when they get up in the morning, not congression-
al bill HR 56 or some of the other hardcore and obscure
political discussions I hear on the radio at times.

“The magic of the great talk hosts is that they can take
complex political issues and make them applicable and
interesting to the average
listeners’ lives. They move
beyond  the  procedural
aspect of politics and get to
the consequential aspects.
That has nothing to do with
ideology or right versus left.
It has to do with the kind of
talent that can create a one-
on-one bond with listeners
by helping them solve their

Hobbs

problems, enrich their lives,
telling them something they didn’t know and empower-
ing them for the day with information.”

Hobbs believes that talk radio is enduring a transition,
just like music radio, which regularly experiences change.
“In 1969 you could play Lynn Anderson and Jimi Hendrix
on the same top 40 station,” he said."A decade later those
songs were probably a dozen formats apart. Today, we're
seeing a similar thing in talk radio as it begins to fragment
more and more. If the talent pool continues to get deep-
er | think we’ll see talk targeting women, progressive talk,
conservative talk, lifestyle talk and all kinds of talk flour-
ish and do quite well.”

Labels Are Limiting
Handel, who is known for aggravating factions on the
left and the right on his daily KFI/Los Angeles morn-
ing show, said he recalls the early days of Limbaugh, and
that it wasn’t his conser-
vatisi that drove his success.
“He was an extraordinary
new breath of fresh air in
talk that happened to be
conservative,” he said. “I
think if he'd been a liberal
things would have gone the
same way because of who he
was as a talent. But what's

happened since then is that

Handel

we've brought in labels after
the fact, and [ think it’s those labels that are killing the
format. I think we need to get away from conservative
versus liberal labeling of programs and tocus more on
personalities. That's what’s most important.”

Hampton offered a contrarian’s point of view, saying he
doesn’t think the average American really cares much about
politics. “Listener Mary is a 31-year-old single mom, she’s
broke and she’s scared, and what she cares about is her life
today. Maybe she will think about politics when she gets
her head above water and her feet on the ground again,
but not now. She may have once cared about politics but
I think today a lot of people in their 30s are more than a
little disenchanted with them, and hearing the same stuft
all day long on the radio gets really old for them.”

Bolton chimed in that despite the interest in the fall

-
‘What you decide to
put on the air—
conservative talk,
liberal talk or any kind
of talk—must always
be done in the context
of making responsible
business decisions.’
—Gabe Hobbs

2006 elections, talk radio did

not benetit much.

“Everyone was saying the
elections would be great for
both liberal and conservative
talk radio.” she said. *But, by
and large, when the fall rat-
ings
news/talk

came out Mmost

stations  were

down a least a little bit. 1

Hampton

think that theres a certain
burnout factor with the audience when it comes to pol-
itics. I think we are wise to shake things up and give them
something different to listen to here and there—some-
thing more entertaining.”
Hobbs summed up by
reminding the room that
choices about what to put on
the radio need to be made in
the context of a good busi-
ness  decision. “Having a
political agenda for your
radio station is the absolute-
ly best way to ensure that you

will lose money,” he said.
“Agenda-driven radio will

Bolton

fail every time. What you
decide to put on the air—conservative talk, liberal talk or
any kind of talk—must always be done in the context of

making responsible business decisions.” RsR

K//////////////////////////////////‘i‘

falkahowsUSA com

It's like the Superstore for Radio Talk Shows.

Skip Joeckel
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BIG SHOTS
Compiled by Alexandra Cahill

ACahill@RadioandRecords.com

Family Ties
1. The Recording Academy honored Loretta Lynn for her artistic and _
cultural contributions at a MusiCares fund-raiser for the Nashville AN weLcones
chapter ot the Academy: Pictured, from left, are Patsy Lynn and her el el
mother, Loretta Lynn; Tanya Tucker and her daughter, Presley Tucker; '
and Andic MacDowell and her daughter, Rainey Qualley. Photo
courtesy of the Recording Academy, by Rick Diamond/
Wireimage. .
ge.com 2. Perfect “Ten’ CBS Radio smooth jazz
KTWV/Los Angeles morning man Brian
McKnight talked to host Hollywood Hernandez
on ABC Radio’s urban AC “Touch” network
. S . feed, about his new CD, “Ten.” Pictured, from
: | E- , : : v
Hey, big shot! E-mail high resoIL'Jtnon left, are ABC Radio Networks VP of
phOtOS from your promotions, programming Carl Anderson, ABC Radio
appearances, promo tours and other | Networks PD Stan Boston, McKnight and
radio and record industry events to | Hernandez. 3. Jam Session Blues Traveler

ACahiII@RadioandRecords.com. singer/harmonica player John Popper met with
Jones Radio Networks senior director of

programming Jon Holiday and hot AC assistant
OM Chad Blake before a performance with the
John Popper Project in Denver. Pictured, from
left, are Holiday, Popper and Blake. &. Just a
Small Town Girl Times and News Publishing
country WGTY/York, Pa., PD Brad Austin, right,
chatted with Grammy Award-nominated
Columbia artist Miranda Lambert during a
performance in Reading, Pa. Lambert’s current
single, “Famous in a Small Town,” is No. 46 on
R&R'’s Country chart. 5. Lofty Aspirations
Chris Collingwood and Adam Schlesinger of
Fountains of Wayne stopped by XM Satellite
Radio’s studios to promote their latest CD,
“Traffic and Weather,” on the Loft {(channel 50).
Pictured, from left, are Collingwood, Loft PD
Mike Marrone, Schlesinger, Virgin Records VP
of promotion Ray Gmeiner and Loft MD Jerry
Rubino. 6. National Treasure Army General
Oliver Mason, Army Major Winfield Danielson
and Army Sergeant Jamie Gaiten presented
Entercom active rock WAAF/Boston’s Mistress
Carrie with the Commander’s Award for Public
Service. In 2006 the WAAF midday host/MD
interviewed soldiers from Massachusetts during
a broadcast live from Baghdad to
commemorate the events of Sept. 1, 2001.
Pictured, from left, are Gaiten, Mistress Carrie,
Mason and Danielson. 7. Cotton Club Former
KRQOQ/Los Angeles and current Sirius Satellite
Radio First Wave personality Richard Blade, left,
welcomed singer/songwriter Josie Cotton to the
satcaster’s Hollywood studios. Cotton, who
hecame famous in 1982 for her new wave hit
“Johnny, Are You Queer?” was on hand to
promote her upcoming Scruffy Records release
“Invasion of the B Girls.” Photo courtesy of
._Luck Media & Marketing.
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KDAY/Los Angeles flips to urban under
the guidance of newly hired consultant
MELLE Steve Hegwood. B
Marco Camacho is named senior
VP/market manager of CBS Radio’s
Phoenix cluster. B Torn Moran

becomes VP of national promotion
of Sony Music’s Epic/Nashville label.

YEARS AGD

Camacho

Carl Hamilton joins Radio One as VP/
regional manager. l MTV Networks
Music Group promotes Christina
Norman to executive VP/GM of VH1. Bl Boh
Barnett is tapped as PD of Beasley Broadcast
Group country WKIS/Miami.

YEARS AGD

Jacor Communications
recruits Gene Romano

for its newly created
national director of programming
position. B R&R debuts nine
Spanish format designations for Spanish-
language stations in the United States. B Kevin
Spivak joins Metro Networks’s board of directors.

15

YEARS AGO

Romano

27-year-old “boy wonder” Andy
Schuon is appointed to MTV’s newly
created VP of promotion position. B
CBS veteran Roger Nadel is named VP/GM of
news WWJ and easy listening WJOl/Detroit. B
Former President Ronald Reagan is given the
NAB's Distinguished Service Award.

20

YEARS AGO

Capturing the PD post at KLOS/Los
Angeles, Charlie West jumps from
market No. 56 to No. 2. B First
Media’s KFMK/Houston installs John Stevens as
PD. B Burt Baumgartner moves from director of
national album promotion to director of national
singles promotion at Columbia Records.

Bob Hattrik forms Bob Hattrik

Communications. B Bobby Magic
MIELY becomes Beasley Broadcast Group's
national programming director. B Bill Rock
resigns from WELI/New Haven, Conn., to form

Bill Rock Productions.

30

YEARS AGO

Burkhart/Abrams &
Associates launch the

first in a series of

“Superstar Concerts” for broadcast.

B Ed Shane forms Houston-based s
Ed Shane Media Services. B KKLS- .
AM-FM/Rapid City, S.D., splits its
simulcast, changing the FM call letters to KKHJ.

Shane

APRIL 20, 2007
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The gateway to music formats, the week in charts and airplay data.

THE SPIN

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

Bone Thugs-N-Harmony Ends Chart Droughts

Bone Thugs-N-Harmony sets the
mark for longest gap between top
10 hits on the Rhythmic chart as I
Tried” (Interscope) climbs 11-9. It
the group’ first toray into the upper
deck since “Days of Our Livez” in
October 1996. The 10-plus years
between top 10s topples the prior
mark of exactly nine years set by

Naughty by Nature with “Hip Hop Hooray” (1993) and “Feels Good
(Don’t Worry "Bout a Thing)” (2002).

Bone Thugs also set the record for longest drought between appear-
ances on the CHR/Top 40 chart as “I Tried” debuts at No. 36. The act
returns to the list for the first time since its sole previous hit at the for-

2

mat, “Tha Crossroads.” spent its last week on the Oct. 11, 1996, chart. In
the more than 14-year history of the Nielsen BDS-driven CHR/Top 40
chart, the next-longest gap between hits belongs to Kenny G, who went

six years and six months between appearances in 1993 (“By the Time
This Night Is Over”) and 2000 (*Auld Lang Syne”).

Akon Earns
First Urban
No. 1

Akon dons the Urban chart crown for
the first time as a lead artist (and
second time overall) as “Don't
Matter” (Universal Motown) moves
into the No. 1 slot with 4,418 plays
(up 244). Last week's champion,
“I'm a Flirt” by R. Kelly or Bow Wow,
falls to No. 2, even though it posts a
gain of 145 spins to bring its total to
4,415 plays. The meager three-spin
margin is the tightest gap at the top
of the chart since two plays separat-
ed “Don’t Forget About Us” by
Mariah Carey (4,461) and “Grillz” by
Nelly (4,459) on the Dec. 30, 2005,
chart. Akon’s only other appearance
at No. 1 came as a featured artist on
Young Jeezy's “Soul Survivor,” which
had a three-week run at the top in
October 2005.

Winehouse Races
To Triple A Top 10
Amy Winehouse vaults 12-8 at
Triple A with “You Know I'm
No Good” (Universal Republic),
becoming the first new artist to
reach the top 10 in four weeks or
less since the Nielsen BIDS-fueled
chart expanded to 30 positions
last August. KT Tunstall was the

{ last fernale artist to reach the top
10 as quickly when “Black Horse
& the Cherry Tree” took three
weeks to do so in November
2005 on what was then a 20-
position chart.

Avril Arrives In
CHR/Top 40 Top 10

Avril Lavigne returns to the
CHR/Top 40 top 10 for the first
time in two-and-a-half years as
“Girfriend” (RMG) zips 12-10.
The song is Lavigne’s sixth career
top 10, four of which have gone
to No. 1.

'3

4 0 14
No ‘Stopping” Ozz
Ozzy Osbourne mEcRus ﬁrgclmrt appear—y
ance in two years as “1 Don’t Wanna Stop™
(Epic) opens at No. 17 at Rock and No. 28 at
Active Rock while earning Most Increased
Plays honors at both formats. “I Don’t Wanna
Stop” is the tirst release from “Black Rain,”
which streets May 22. Osbourne last charted
with “Mississippi Queen” trom his “Under
Covers” collection. That title hit No. 6 at Rock
and No. 16 at Active Rock in April 2005.
Osbourne’s last album of all new material,
“Down to Earth,” was issued in October 2001.

W
W
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Currington’s ‘Directions’
Point North

Billy Currington’s “Good Directions” (Mercury)
makes the strongest move within the top 20 of the
Country chart, climbing three spots to No. 6 while

scoring the Most Increased Audience award for a
second straight week (up 4 million impressions).
The song is the first title to take back-to-back
Most Increased awards while residing both weeks
within the top 10 since Toby Keith’s “As Good As |
Once Was” in June 2005. Keith's song eventually
went on to spend six weeks at No. 1.

Maroon5 ‘Makes’ Move
Into Hot AC Top 10

“Makes Me Wonder” (Interscope) by Maroon5
leaps 11-7 on the Hot AC chart to become the

first song to crack the tormat’s top 10 in a mere

three weeks since Rob Thomas'“Lonely No
More” in February 2005. It’s also just the
eighth title to reach the top quarter in three
weeks or less in the chart’s 11-year history.

Happy Camper

Jeremy Camp breaks out of a three-way tie for most
career top 10s among solo males on the Christian AC
chart as “Give You Glory” (Tooth & Nail) shoots 13-10.
“Glory” becomes Camp’s eighth top 10 since the
Nielsen BDS-driven chart’s 2003 inception, pushing
him one ahead of Mark Schultz and Steven Curtis
Chapman. Camp’s previous four non-holiday hits have
hit the summit, spending 31 total weeks at No. 1.
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Dave & Jimmy expand their fiefdom since syndicating last year

World Domination Begins,
Naturally, In Ohio

Kevin Carter

KCarter@RadioandRecords.com

ellbent on taking over the planet at their own leisurely pace,
WNCI/Columbus, Ohio, morning guys Dave Kaelin and
Jimmy Jam—with the help of PDD Michael McCoy and a
few Clear Channel pals—have concocted a plan to rise up
and conquer home-grown radio syndication without leav-
ing the comfortable confines of the magical city where

White Castle, Wendy’s, Abercrombie & Fitch and the Limited call home.
(Because, naturally, the guys love the way they look in a nice get-up from

the Limited.)

“This was all Dave and Jimmy’ idea,” McCoy
says, laying blame solely on the pair’s nicely man-
icured front lawns. “They've been here in their
current form for the better part of the past 15
years. They thought of syndication because they
love it here, and they understand there’s a top end
for salaries in town,and even though "NCl is con-
sistently the top biller in the market, there’s defi-
nitely a ceiling—how can they continue to chal-
lenge themselves and grow their own income
potential while remaining in Columbus?”

In July 2006, the boys took their first tentative
steps, virtually doubling their audience by picking
up mornings at WZKF (98.9 Kiss FM)/Louisville.
They scored affiliate No. 2, WLKT (104.5 the Cat)/
Lexington, Ky., in September, and just a couple of
weeks ago, WAKZ (95.9 Kiss FM) in nearby
Youngstown came onboard. All three affiliates are
owned by Clear Channel. (At press time, we heard
a few more affiliates were in the can as well.) The
duo is also about to make the perilous jump from
quaint ISDN delivery to fabulous satellite bliss.

“We absolutely thought about how we protect
WNCI first and foremost and then offer a prod-
uct to these other markets that is as compelling
as anything they have locally” McCoy says. “If
anything, forcing these guys to think that way has
made it a better morning show and more local-
ized than a watered-down version.”

Dave & Jimmy are now hyper-focusing on the
show’s structure, breaking their clocks down into
eighths, with syndicated content going out to all
stations before they flip the switch to “local only™

for another segment. “To Joe Average Listener,
there is absolutely no difference in what they do
when they start talking locally,” McCoy says.

“Surprisingly, Jimmy and I got used to the drill
really early, and keeping it straight has been very
easy,” Kaelin says.“I can only remember two times
when we said what we shouldn’t have and had
to let the delay machine save us—but two times
in seven months is pretty good. It hasn’t gotten
any easier or harder—it’s always a challenge, and
we're always looking at a clock, but we’re used to
it now, and it’s becoming second nature”” Kaelin
says it’s just a matter of organizing and classifying
their show-prep.“You're still putting out the same
amount of creativity. You just look at it and say,
‘That’s more a national thing, let’s do that! ™

Transitioning from hometown heroes to mul-
ticity stars has been an interesting learning
process for the pair. “We expected a lot of the
challenges technically, but it’s surprisingly been
a blast to get to know these other markets and
all these different PDs and jocks,” Jam says. “It’s
been a lot more fun getting out and meeting
these people than 1 thought it would be, and we
feel like we're getting to know these cities and
stations a lot more than | thought we would.
We’re loving every minute of it,” he says, unfor-
tunately quoting Loverboy.

When not on the air, Dave & Jimmy aren't just
working on their own show. They're creating prod-
uct for their affiliates to help their overall content
package, sending them graphics and audio for their
Web sites, conceiving promotions and actually

24/7 NEWS ONLINE @ www.RadioandRecords.com

‘My wife
hates my
uts now
ecause I'm
on the
computer
until 1 a.m.
when | go to
bed. But if
she ever
checked the
history on
my
computer,
she’'d know |
was looking
at porn
ihn'.-'itqad (t)}i;
elping the
afflj:l’iates
anyway.’

-Jimmy Jam

Visiting Louisville and catching the Colonel in full effect are, from left, Dave Kaelin,

making the perilous journey to their stations’ mar-
kets.“We really feel like we have our hands in these
other stations as well as here in Columbus,” Jam
says. “That’s been the fun part for me.

“My wife hates my guts now because 'm on
the computer until 1 a.m. when 1 go to bed,” he
continues. “We are working a ton of hours, but
it’s been fun and good comes out of a lot of hard
work. But if my wife ever checked the history on
my computer, she’d know I was looking at porn
instead of helping the afliliates anyway. And my
wife hates me, and Dave’s kids hate him, so what-
ever.” Kaelin adds, “If they really look at the bot-
tom line, they’re going to be the richest people
in the world when we keel over.”

Now that they’re working 28 hours a day and
probably walking around like cafteine-fueted
zombies, has the show suifered at all? McCoy
swears absolutely not, and he even goes as far
to say that the guys have been able to critique
themselves better.

“I don’t review the show as much as I listen
to it and take part in the:r daily meetings. At
this stage of their career, it’s not so much of a
post-show meeting as much as it’s a planning
meeting,” he says. “If something happened dur-
ing the show that I thought needed attention,
I'll bring it up to them, but chances are they
already know.”

Kaelin says the ditference between a talented
show and one that gets a syndicated shot is hav-
ing a cheerleader in management, and he and
Jimmy were lucky enough to have three: senior
VP of programming Gene Romano, Columbus
market manager Tom Thon and Bill Gentry, sen-
jor VP for the Central region. “Without those
three guys in suits, we’d still be staring at a wall,
asking, “Why doesn’t anyone like us?” ™

Jam, however, is quick to point to the show’s
strengths. “You're forgetting that we do have a
good, live product, and it’s dirt cheap, Dave.”

“I think it’s a better-planned, more compelling
product than even a year ago,” McCoy says. “It’
forced them to be more focused. It will continue
to do so as we add affiliates—we may cease becom-
ing a flyover state, so people will do their interviews
at [WHTZ] Z100 in New York and KIIS in L.A.,
and then maybe Columbus will have to beconie a
stop for them. That puts us heads and shoulders
above what everyone in town can provide”  RR

Radio editor Keitl Berman was so helpful with this

colusnn, you can’t even imagine.

Jimmy Jam, newscaster Kelsey Webb, stuntman/producer Chachi and assistant

producer Gandhi.
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IF EVERYONE CARED B om0l 23400 T3 WKZL, WNCI, WNTQ, WPST, WPXY, WRVQ, TOTAL STATIONS: 47 (WARNER BROS.)
NICKELBACK ROADRUNNER/ATLANTIC/LAVA ¥ W)S(‘ﬂ'?5 WST;\QI, W)\(/i: W\;Ig. WWST.X TOTAL STATIONS: 38
WXKS, WXSS, WXXX, WYKS, WZZE, XM
FACE DOWN Ny _ ; 3 ;
THE RED JUMPSUIT APPARATUS viRgn 94 #4192 123216 14 jior'20 /o020
. : B UMBRELLA 2
:A’I:;s S CAPITOL 458 57 26690 12 Rihanna Feat. Jay-Z ?
SRP/DEF JAM/IDIMG)
MAKES ME WONDER MOST INCREASED PLAYS ¢
aRO0NS rwoCoNEscore % 62 2062 15 KKDM, KRQQ, KSAS: KSPw, K2Cr, WaLl
BEFORE HE CHEATS Ne carn WKFS, WKRZ, WKZL, WLAN, WLFT,
CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/RMG *288 19332 17 WNTQ, WRVW, WSSX, WWCK, WWHT,
BETTER THAN ME AIRPOWER Wl e B ST WK TEE
HINDER UNIVERSAL REPUBLIC . SUMMER LOVE 25
BEAUTIFUL LIAR Justin Timberlake
BEYDNCE & SHAKIRA MUSCWORLDICOLUMBIA 002 *292  18.604 18 (JIVE/ZOMBA)
== KHKS, KHTS, KKDM, KLAL, KRQG, KSAS,
BECAUSEIORIYOU T men w437 20952 16 KSLZ, KZHT, KZZP, WCGQ, WERD WFEC,
NEYD DEF JAM/IDIMG . i I WHKF, WHTZ, WKCI, WKRZ, WKST, WLAN,
LAST NIGHT AIRPOWER WLDI, WNCI, WNTQ, WRVQ, WRVW,
DIDDY FEATURING KEYSHIACOLE BADBOVATLANTIC 020 *B89 26722 1 WSTW, WZKL
IRREPLACEABLE Nety o WHAT I'VE DONE 8
BEYONCE colmpa  OY 453 13276 1 23 i e o
ICE BOX N - (MACHINE SHOP/WARNER BROS.)
OMARION TuG/OLUvBl 41 966 13457 22 CKEY, KDND, KHKS, KQMQ, KSMB, WAEZ,
OVERIT WDJX, WERO, WEZB, WGTZ, WHHD, WIHB,
KATHARINE MCPHEE ramve 2% 17 e > a;ﬁ: e
HOME =
DAUGHTRY Rvev 283 713 1070 26 HOME 7
Daughtry
BOSTON =
4B -n 9850 30 (RCA/RMG)
AJGUSTANA FBiC CKEY, KQCH, WABB, WDKF, WFLZ, WHTZ, MAKES ME WONDER
UMBRELLA D= +980 15883 19 WIHT, WIOQ, WIXX, WLDI, WNOL, WQEN, Maroon5 (A&M/Octone/Interscope)
RIHANNA FEATURING JAY-Z SRE/DEF JAM/IDIMG 5 WRVW, WVKS, WWCK, WXXL, WZEE KSAS +36, WKST +33, XT20 +29, WFMF +28, KXXM +28,
THE WAY | LIVE WDCG +25, KZZP +25, KRUF +24, WVKS +23, WKSE +23
N Ed) | +419 10.041 28 BUY U A DRANK
BABY BOY DA PRINCE FEATURING LIL BOOSIE UNIVERSALREPUBLIC =% L9 (SHAWTY SNAPPIN®) 6 SUMMER LOVE
SUMMER LOVE Y e ao8 382 2 T-Pain Feat. Yung Joc T
8 vt
JLU:IN TIMBERLAKZ ; JlVEIZOMl?/f ] g(oov%\gz %L»;ZQ%NAPW e s T AT T F I
ROBISNIJ&:HO i s TakNTERscome B2 4106 1082 25 KDWB, KHKS, KHOP, KHTS, KKRZ, KSMB, A SERISY =D 3 H (S
KZZP, WABB, WAKZ, WFLZ, WHHD, WKSZ,
SHE'S LIKE THE WIND BE 937 9893 29 WNOU, WXKB, WXSS, WZKF UMBRELLA
LUMIDEE FEATURING TONY SUNSHINE wr ) RIEG = Rihanna Feat. Jay-Z (SRP/Def Jam/IDIMG)
WFKS +33, WWHT +30, WJIM +23, WKFS +23, WXXX +26,
n&‘;t'ntgvs HOLLYWOEID B 65 6362 34 Bone Thugs-N-Harmony Feat. Aton WIHB +23, KHTS +22, KRBE +22, WZKL +21, XT20 +20
(FULL SURFACE/INTERSCOPE) jo=——i LB H S ,
THIS AIN'T A SCENE, IT'S AN ARMS RACE N . KJYO, KXXM, WABB, WEZB, WFEC,
FALLOUT BOY FUELEDBY RAMEN/ISLANDIDIMG P 385 8554 3 WHHD, WIHB, WJBQ, WKRZ, WKSS, W G'RLFRFEND
STOLEN i -2 i WXKB, WZKL, XM Top 20 on 20 Avril Lavigne (RCA/RMG) s
WKSC +33, KSAS 436, WNOU +33, WIHT +32, WKSZ +28,
DASHBOARD CONFESSIONAL VACRANT/INTERSCOPE 2 112 6.006 35 KXXM +25, e ?4 WKSS?ZB'Z ‘ery’gf, WLDI+21
TELL ME
DIDDY FEATURING CHRISTINA AGUILERA sDBovaATLANTC D2 26 858 24 %t HOME
ON THE HOTLINE . Daughtry (RCA/RMG)
PRETTY RICKY BLUESTARATLANTC  DE@ 476 4536 4D SIH1 +35, WDCG +28, WDJX +24, WM +24, WKSE +22,
RUNAWAY LOVE . Pm > e : WBLL +20, WWST +19, WZEE +19, WRVQ +I8, KKMG +18
LUDACRIS FEATURING MARY J. BLIGE DTP/DEF JAM/IDIMG A WVSR o e
fTRIED N 43S 5243 37 .
BONE THUGS-N-HARMONY FEATURING AKON FULL SURFACE/INTERSCOPE L3 i Charleston, WV Tocs =
LOOK AFTER YOU r = PD: Wade Hill
THE FRAY e | e 5B 3334 | MD: Gary Blake
YOu N Kelly Clarkson, Never Again. 3
LLOYD FEATURING LIL' WAYNE THE INC/UNIVERSAL MOTOWN S¥ o) LDl 2 Lily Allen, Smile, 2
. i K, The Best Thing, O
THE KILL (BURY ME) Ny ReliegE . FOR WEEK ENDING APRIL 15, 2007
30 SECONDS TO MARS MMORTALVIRON 370 *63 2020 - P (R e (R s, LEGEND: See legend to charts in charts section for rules and symbol explanations.
. FOR MORE STATIONS 127 CHR/top 40 and 16 Canada CHR/top 40 stations are electronically monitored by Niel-en
:g.{g;z‘g LEFTATOILOSE AWARE/COL’L‘JM&& /S| -302 2.413 - www.RadioandRecords.com Broadcast Data Systems 24 hours 2 day, 7 days a week. CHR/Top 40 indicator chart comrprised

of 52 reporters. © 2007 Nielsen Business Media, Inc. Al rights reserved.
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» MIMS MOVES INTO THE

CANADA CHR/TOP 40 TOP 10
(13-10) WITH HIS DEBUT SINGLE,
“THIS IS WHY I'M HOT.”

CHR/TOP 40

CHR/TOP 40 INDICATOR REPORTERS

CHR/TOP 40 INDICATOR

TITLE PLAYS

36

4/

KQID/Alexandria, LA
PD:D.K. Pierce

KPRF/Amarillo, TX
PD/MD: Marshal Blevins

KGOT/Anchorage, AK
OM: Mark Murphy
PD/MD: Bill Stewart

WWBX/Bangor, ME
OM: Jeff Pierce

WDKS/Evansville, IN
PD: Keith Curry

WSTO/Evansville, IN
OM: Tim Huel sing
PD: Jason Addams

WDAY/Fargo, ND
PD: Troy Dayton
MO: Special £d

KMXF/Fayetteville, AR
OM: Dave Asheraft
PD: Jay Steele

WWXM/Myrtle Beach, SC
OM: Mark Andrews

PD: AJ Seliga

MD: Larry Knight

WQGN/New London, CT
PD: Kevin Palana
MD: Shawn Murphy

WSPK/Newburgh, NY
PD: Scotty Mac

APO: Sky Walker

MD: Danny Valentino

KCRS/Odessa, TX

060666~ -60 -00 -0000 =

ARTIST

- WEEKS
| ON CHART

IMPRINT / PROMJTION LABEL ™

*/-

GLAMO‘iOUS FERGIE FEAT. LUDACRIS
THE SWEET ESCAPE CWEN STEFAN) FEAT. AKDN
DON'T MATTER AKON o
IT'S NOT OVER DAUGHTRY

U+URHAND PINK

16 WHAT GOES AROUND...COMES AROUND JUSTIN TMBERLAKE

S mRIEND AVRILLAVIGNE
13 FACE DOWN THE RED JUMPSUIT APPARATUS
14 IF EVERYONE CARED NICKELBACK

21 SAY IT RIGHT NELLY FURTADO

N BETTER THAN ME HINDER

8  THISIS WHY 'MHOT wmivs

6 BEAUTIFUL LIAR BEYONCE & SHAKIRA
6 BECAUSEOFYOUNEYD
2
2

CUPID'S CHOK EHOLD GYM CLASS HERGES FEAT. PATRICK STUMP

GIVE IT TO ME TIMBALAND FEAT.NELLY FURTADO & JUSTIN TIMBERLAKE

WILL.LAM/ASM/INTERSCOPE

CECAYDANCE/FUELED BY RAMENATLANTIC/LAVA 3360 +269
3z +310

INTERSCOPE 3008 +122

KONVICT/UPERONT/SRC/UNIVERSALMOTOWN 2975 +90
RCA/RMG 2667  -75

MDSLEY/BLACKGROUND/INTERSCOPE ~ 2482

+331

LAFACE/ZOMBA 2256 ;32] ]

IVE/ZOMBA 2244

ol

RARMG | 200F 4321
VIRGIN 1938 +99
ROADRUNNER/ATLANTIC/LAVA 1805 -100

N'OSLEV/GEFFE’N 7

706 150

UNIVERSAL REPUBLIC 1698  +108

MUSIC WORLD/COLUMBIA

CAPITOL 1682_ +233
1677 #4170

MD: Nate Rodriguez DEF JAM/IDJMG T 1524 +S12
KRSQ/Billings, MT ‘ MAKES ME WONDER MAROONS ASMIOCTONE/NTERSCOPE 1363 +676
OM: Kyle McCoy - = ' | —
PD/MO: Jason "Big J" Harris SIJMX/FIorence, sC 18 ICE BOX OMARION TuG/oLUMBIA - 1362  -252
Pg}r\%ngétwcdf e WILN/Panama City, FL ] 9288 4  LAST NIGHT DIDDY FEAT. KEYSHIA COLE BADBOY/ATLANTIC 1180 +365
OM: Mike Preble 21 O BEFORE HE CHEATS CARRIEUNDERWOOD ARISTUARISTANASHVILLE/RMG  TI4Z 112
PD/MD: Jo Valentine S
WWYL/Binghamton, NY APD: Kris Kaane 3 y 6  THE WAY | LIVE BABY BOY DA PRINCE FEAT. LIL' BOOSIE UNIVERSALREPUBLIC ~ 1105 +386
PD: Matt Johnson . - )= v
KISR/Ft. Smith, AR : 10 OVER IT KATHARINE MCPHEE RCA/RMG _]0__96_ +58 B
OM/PD: "Big Dog" Rick Hayes ;@ Y 3 HOME DAUGHTRY RCA/RMG ~ B9S  +315
APD: Rham Cunningham . - = -
MD: Mike "Mike at Night" Oldham KRCS/Rapid City, SD PR (8 12 BOSTON AUGUSTANA EPIC 784 143
WBNQ/Bloomington, IL OM/PD: Charlie O'Douglas 25 1 SHE'S LIKE THE WIND LUMIDEE FEAT. TONY SUNSHINE wro 7Im 3N
OM: Dan Westhoff APD/MD: Jayden McKay = b p B
PD: Dave Adams UMBRELLA RIHANNAFEAT. JAY-Z SRP/DEF JAM/IDIMG 739 +490
APD: Chad Fasig WITHLOVE HLARYDUFF HOLYwooD | 734 7
MO: Mason Schreader KKXL/Grand Forks, ND 3 QeI d L AF
OM: Rick Acker 4 LOST WITHOUT U ROBIN THICKE STARTRAK/INTERSCOPE ~ 69G  +138
iB{JMga\zeszPews éav_,lja,;ij;gﬁlo' X 20 BREAK IT OFF RIHANNA & SEAN PAUL SRP/DEF JAM/IDIMG 658 -219
PD/MD: David Carr SUMMER LOVE JUSTIN TIMBERLAKE JIVE/ZOMBA 624 4392
Eg/[rffD/B Eé?:y :|’e)$1ton 9  CANDYMAN CHRISTINA AGUILERA RCA/RMG  '60C -289
¥ RUNAWAY LOVE LUDACRIS FEAT. MARY J. BLIGE DTP/DEF JAM/IDIMG 543 -262
WQPO/Harrisonburg, VA E | 9 —— -
PD/MD: Bobby Mason WNDV/South Bend, IN YOU LLOYDFEAT. LIL WAYNE THEINC/UNIVERSALMOTOWN 487  -168

WRZE/Cape Cod, MA
OM: Steve McVie
PD: David Duran

PD: Karen Rite
MD: Scotty Wylde

" ON THE HOTLINE pRETTY RICKY

THIS AIN'T A SCENE, IT'S AN ARMS RACE rALL OUT BOY

FUELED BY RAMEN, ISLAND/IDJMG 476 7N

BLUESTAR/ATLANTIC 665- -145

WKEE/Huntington, WV 1 TRIED BONE THUGS-N-HARMONY FEAT. AKON FULLSURFACE/INTERSCOPE 348 +142
PD: Jim Davis 4 CALIFORNIA CRINGE USTEN 327 -4
APD/MD: Gary Miller KCLD/St. Cloud, MN = —
OM: Matt Senne OUTTA MY SYSTEM BOW WOW FEAT, T-PAIN & JOHNTA AUSTIN comBiA 309 4125
KTRS/Casper, WY PD: JJ Holiday LOOK AFTER YOU THE FrAY gPc 306 -7

OM/PD: Donovan Short

KSYN/Joptin, MO
OM/PD: Jason Knight
APD: Steve Kraus

APD/MD: Wayne D.

WHTF/Tallahassee, FL

BUY U A DRANK (SHAWTY SNAPPIN') T-PAINFEAT YUNC DC

KONVICTMUZIK/NAPPY 30VAIVE/ZOMBA 268 +228

ot L e : CANADA CHR/TOP 40
&%z%igsﬁmm e g §§ I;I;:EET IMPRINT / PROMOTION LABEL TwPlAYs.I\
gﬁzrxgt ;tz:::;f I 1 N GIVEITTOME TIMBA‘:lA:NDFEAT.NELLVFURTADU&JUSHNTIMBERIAKE r;osuvmucnmmnﬁmnsopr UNIVERSAL &63 | 2
a%'f(a“[s” Rite WMGI/ Terre Haute, IN ’ 10 CUPID'S CHOKEHOLD GYM[IASSHERDESEEAT.JATRIEKHUMP 7DEEAV[]ANCE/FUELEDBVRAMEN/ATLANTI(IWARNER _’5_7_7_ +32 )
WQQB/Champaign, IL MD: Jamie Dawson e THE SWEET ESCAPE CwEN STEFANI FEATURING AKON INTERSCOFE/UNIVERSAL 562 +2
o B —; GIRLFRIEND AVRLL LAVIG;JE - - RZA/SONY BMG E 522$ ECl
KERX/Lincoln. NE S B _sz IEON‘T MATTER L(}«JT - KONVICT/UPFRONT/SRC/UNIVERSAL MV(STDV\N/UNIVERSAL 7_.5—3_€: -9 B
WJYY/Concord (Lake Regions), NH OM: Mark Taylo; WKHQ/Traverse City, MI e i 6 BEAUTIFUL LIAR BEYONCE & SHAKIRA MUSIC WORLD/COLUME IA/SONY BMG B 441 . +17
PD/MD: AJ Dukette B%Mjgy":;'(ay ahg/ggvl-gkézggzce’ 7 B EWHAT GOES AROUND...COMES AROUND JUSTIN TIMBERLAKE JVESONYEMG 44D -46
8 13 GLAMOROUS FERGIE FEATURING LUDACRIS WILLLAM/ASM/INTERSCOFE/UNIVERSAL 392 -38
EW 'S 14 IF EVERYONE CAREO NICKELBACK M 384 <36
WKMX/Dothan, AL o (10} T8 THIS IS WHY I'M HOT wivs B CAPTOUEMI 369 +43
PD/MD: Squirrel KZIl/Lubbock, TX KUJ/Tri-Cities, WA —_ ~ — =
OM: Wes Nessmann PD:AJ nE 14  IT'S NOT OVER DAUCHTRY RIA/SONY BMG 339 -38
PD: Jacqui Neal 2 g B 16_ " THISAINTA SCENE, IT'S AN ARMS RACE FALLOUT B0Y FUELEDBY RAMEN/ISLAND/UNIVERSAL E 3_26_ -53
13 U | -2-3 " SAY IT RIGHT NELLY FURTADO  MOSLEY/GEFFEN/UNIVERSAL ? 325“ 62
gmgm[)o‘n’l‘;‘h'w WWKZ/Tupelo, MS O 2 '3 ALLGOOO THIVNG?(COME TO AN END) NELLY FURTADO MUSLE;I/CEFFEUUNIVERE‘«L t;i _0_7“8‘7
PD/MD: Tony Hart %Clj-ollnaéf:st L E\Jﬂhél_/m:r?}:h;tevens @ ® i _ PARALYZER FINGERELEVEN WIND-UP 7304 +31
MD: tvy ) @ 17 7 BECAUSE OF YOU NEYO DEF JAW/UNIVERSAL 289 +26
Q E —-8-” SECONO CHANCE FASERDRVE - UNIVERSAL REPUBLIC/UNIVERSAL 1 E a2
WLVY/Elmira, NY @ o) " MAKES ME WONDER MAROONS A&MOCTONE/INTERSCOPE/UNIVERSAL ﬁ 475
D B rohe KIFS/Medford, OR il (211200 15 U~ URHAND P o LAFATE/SONVEMG 265 +20
OM/PD: Michael Moon APD: Jammin' Joe Malone 20 7  WITH LOVE HILARY DUFF HOLLYWOOD/UNIVERSAL 239 =)
MD: Belky . F »{3“ ICE BOX OMARION T.U.G/COLUMEIA/SONY BMG 55? 7
i 8 5 READY SET NO LIVEONARRIVAL ROCKSTAR 237 4
m,'é'ﬂ'lg{f Frr:! KNOE/Monroe, LA 23 ' 17 GRACE KELLY MKA o CASABLANCA/UNIVERSALREPUBL[IUN\VERSAT‘_}}S -24
APD: Amanda Valentine a%(;%fxg%f'cmrds %A%Ac:{kwjigg?m" NC PY8 14 O CANDYMAN CHRISTINA ACUILERA - RCASONYEBMG 224 56
' - e "6 FACE DOWN THE RED JUMPSUIT APPARATUS VRGNEM 213 25
@ i i 2 UMBRELLA RIHANNAFEATURINGJAY-Z SRP/DEF JAM/UNIVERSAL 207 68
e WVAQ/Morgantown, WV KFFM/Yakima, WA | 9 THEMUSIC DavousteR wetwsc 199 9
’ y OM: Hoppy Kercheval ' OM: Ron Harris 13 HERE (IN YOUR ARMS) HELLOGOOOBYE DRVE-THRU/EMI 19N -34
ig&iﬁ;ﬁf&o RO/MD:SteveRotha l7m. LIETO nﬂE CEORGE ) ; B ) HC ENTERT{&INMENT | 179~ -10
MO: Meghan Durst BREAK IT OFF RIHANNA & SEANPAUL SRP/DEF JAWUNIVERSAL 176 -47
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A must read for programmers and marketing directors

Behold, A Purple Cow

Darnella Dunham
DDunham@RadioandRecords.com

eth Godin’s “Purple Cow: Transtorm Your Business by Being
Remarkable” was released 1n 2003, but it’s a new discovery
for me. At only 137 pages, it’s a quick read with a payoff that
far surpasses the small time investment put into reading it. l
While the business world latched onto “Purple Cow” imme-
diately and it quickly became a best seller, Godin’s book is
one that resonates with radio programmers and marketing directors today as

much or more than it did upon release.

Jacobs Media president Fred
fan of

Godin’s previous publications

Jacobs has been a

and finds this book especially
relevant to radio.

* ‘Purple Cow’ really works
for every kind of business,”’
Jacobs says,“whereas a lot of the
other books that Seth has writ-
ten maybe are a litde more
tech~focused or perhaps a little
But I think
‘Purple Cow’ applies to really

bit narrower.

just about anything—whether
it’s a radio station or TV pro-
gram or delicatessen, it really doesn’t matter. It’s
just a clarion call that, in order to get attention
in this very crowded world, you have to do things
that really stand out or else people just don't
notice you.”

With
receiving end of a constant

consumers on the

bombardment of media and
marketing messages, it’s essential
to seek out new methods for
reaching your audience—past
marketing models simply aren’t
as effective today. According to
Godin, “Alternative approaches

aren’t a novelty—they’re all
we've got left.”

Thinking outside the box is
easy, but acting outside it can be
daunting. Godin explains the
mmportance  of balance and
knowing when to take risks. Being remarkable
comes with a price, because your failure is more
visible to others. However, taking the most con-
servative approach will not guarantee desired

results. Risk can be minimized but not eliminat-

Power 106°s Purple Cow

Ermmis Cormmunications’ KPWR [Power 1061 Las
Angeles has successfully incorporated a “purple
cow’” elernent into its midday programming with
the “Mew @ 2" mix. Every weekday at 2 p.m.,
the station airs new music in a 30-minte
mixshow, in what has become one of the highest-
rated hours in its daypart. Most programmers
believe that middays should be the least
adverturous daypart musically, but the success

APRIL 20, 2007

af “Mew (@ 27 challenges this notion.

In the fall 2006 Arbitron survey, Power 106
ranked Mo, 2 in persons 1824 in middays, but
finished first in the demo during “Mew @ 2."

In addition to increasing ratings, the feature
also creates a promotable element for midday
fost Yesi Ortiz's show, while giving the station
license to brag ahout playing a boatload of new
songs in the market first, =00

nee

WWWAW=aericanraciehisteor-c

‘In order for

stations or
ersonalities
o stand

out, they

really do

to have

at least a
tint of
purple.

—Fred Jacobs

Godin

ed. As Godin says, “It’s sater to be risky—to for-
tify your desire to do truly amazing things.”

“Purple Cow™ won't necessarily make you cre-
ative if you're not already. But it gives the reader
a taste of the why, what and how of being
remarkable by looking at various companies that
have captured sizable market shares and become
highly profitable. Also, it encourages readers to
utilize new thought processes to achieve innova-
tive ideas.

Jacobs says,*I think what happens at the begin-
ning when you first read the book, you get very
excited and energized and you shake your head
along as you read it because it really all makes a
lot of sense. But the hard part is when everybody’s
sitting in a room and you're brainstorming and
you're just pushing each other:*Come on, that’s
not a purple idea, we've got to go beyond that”
And that’s when it gets kind of difficult.

“Obviously if it were easy to do, all businesses
and products would be very purple and outstand-
ing and memorable and all that stutf. And sadly,
most of them are not. Its a tough process and
sometimes you get conceptual agreenment, and yet
when it comes to putting it in action it does
become more difticult to actually be purple as
often as we would all aspire to be.”

Merely parroting what is remarkable about
other stations in your market isn’t the answer—you
need to set trends, not follow them. But it is also
possible to do too much. As critical as it is to know
how to stand out, Godin stresses the importance
of also knowing when to be still, of recognizing
that you have already captured the market and the
“purple cow.” In that case, the best strategy is to
keep your brand interesting, without doing some-
thing radical that might turn listeners away.

A typical reaction to reading “Purple Cow”
is being sparked to do something extraordinary
on your station. And that’s where the real chal-
lenge begins. Conceptualizing a purple idea is
one thing, successtully executing it on the air
is another.

Embracing Godin’s philosophy also requires
being receptive to “purple cow” thinking,
which can help galvanize your airstatt and your
sales team.

“Purple Cow” isn't likely to totally change
your way of thinking overnight, because this is
more of a journey than a destination. "'It’s more
of a process.” Jacobs says. “But the cool thing
about it is it’s sort of like a litmus test.

“I think for stations or morning shows or even
sales departments that decide to have a purple
standard, the easy part about it is that as ideas
come flying along, it puts you in a position where
you're able to kind of challenge each other to
really ask yourselves, "How purple is that? Is that
purple enough to really stand out, to really grab
attention? Is it that much ditferent from what
everybody else is doing?” So it is at least a bench-
mark where people can measure their ideas up
against admittedly a very high standard, but cer-
tainly something, especially given all the new
media competition that radio has. In order for sta-
tions or personalities to stand out, they really do

need to have at least a tint of purple” ReR
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TITLE CERTIFICATIONS STATUS
ARTIST IMPRINT 7 PROMOTION LABEL
DON'T MATTER  NO. 1{4 WKS) Nt
AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN
THIS IS WHY I'M HOT N
MIMS CAPITOL
BUYU A DRANK (SHAWTY SNAPPIN') MOSTINCREASEDPLAYS ¢y
T-PAIN FEATURING YUNG JOC KONVICT/NAPPY BOYZIIVE/ZOMBA
GLAMOROUS N
FERGIE FEATURlNGLUDA(WS WIll.LAM/A&M/lNTEH;S[OPE
LAST NIGHT

0IDDY FEATURING KEYSHIA COLE

GIVE IT TO ME
TIMBALAND FEAT. NELLY FURTADO& JUSTIN TIMBERLAKE

BAD BOY/ATLANTIC

o
MOSLEY/BLACKGROUND/INTERSCOPE

Y

BECAUSE OF YOU 1
NE-YO DEF JAM/IDIMG
OUTTA MY SYSTEM 1
BOW WOW FEATURING T-PAIN & JOHNTA AUSTIN COLUMBIA
1 TRIED

BONE THUGS-N-HARMONY FEATURING AKON FULL SURFACE/INTERSCOPE
ICE BOX N
OMARION T.UG./COLUMBIA
You 3
LLOYD FEATURING LIL' WAYNE THE INC/UNIVERSAL MOTOWN
LIKE A BOY tr
CIARA LAFACE/ZOMBA
GO GETTA

YOUNG JEEZY FEATURING R. KELLY CORPORATE THUGZ/DEF JAM/IDIMG
SAY IT RIGHT N2
NELLY FURTADO MOSLEY/GEFFEN/INTERSCOPE
ON THE HOTLINE N
PRETTY RICKY BLUESTAR/ATLANTIC
GET IT SHAWTY

LLOYD THE INC./UNIVERSAL MOTOWN

THE WAY | LIVE

BABY BOY DA PRINCE FEATURING LIL BOOSIE

MAKE IT RAIN
FAT JOE FEATURING LIL WAYNE

THROW SOME D'S
RICH BOY FEATURING POLOW DA DON

I'M A FLIRT

LOST WITHOUT U
ROBIN THICKE

2 STEP
UNK

WHAT GOES AROUND...COMES AROUND

JUSTIN TIMBERLAKE

CUPID'S CHOKEHOLD
CYM CLASSHERDES FEAT, PATRICK STUMP
WHEN IT WAS ME

PAULA DEANDA

BEAUTIFUL LIAR

BEYONCE & SHAKIRA

POP, LOCK & DROP IT
HUEY

THE SWEET ESCAPE
GWEN STEFAN! FEATURING AKON
ROCK YO HIPS

CRIME MOB FEATURING LIL SCRAPPY
PUSH IT BABY

PRETTY RICKY

UMBRELLA

RIHANNA FEATURING JAY-Z
POPPIN’

CHRIS BROWN FEATURING JAY BiZ
SEXY LADY

YUNG BERG FEATURING JUNIOR
CAN U WERK WIT DAT
THE FIXXERS AKA DJ QUIK & AMG
SLAP

LUDACRIS

DIME (TELL ME)}

PITBULL FEATURING FRANKIE J & KEN-Y
ANONYMOUS

BOBBY VALENTINO FEATURING TIMBALAND

SHE'S LIKE THE WIND

LUMIDEE FEATURING TONY SUNSHINE

MY 6-4
MIKE JONES FEAT. BUN B & SNODP DOGG

WE TAKIN' OVER

DJKHALED FEATURINGT.1. AKON, RICK RGSS, FAT JOE.LIL' WAYNE, BABY

UNIVERSAL REPUBLIC
I

TERROR SQUAD/IMPERIAL/VIRGIN

ZONE 4/INTERSCOPE

AIRPOWER
R.KELLY OR BOW WOW {FEATURING T.1. & T-PAIN)

COLUMBIALIVE/ZZOMBA
N

STAR TRAK/INTERSCOPE

v
BIG OOMP/KOCH
n2 vy

JIVEIZOMBA

DECAYDANCE/FUELED BY RAMEN/ATLANTIC/LAVA

ARISTA/RMG

T

MUSIC WORLD/COLUMBIA
HITZ COMMITTEE/IVE/ZOMBA
N

INTERSCOPE
CRUNK/BME/REPRISE/WARNER BROS.
BLUESTAR/ATLANTIC

r

SRP/DEF JAM/IDJMG

o

JIVE/ZOMBA

YUNG BOSS/EPIC/KOCH
INTERSCORE

OTR/DEF JAM/IDIMG

FAMOUS ARTISTS/TVT

DTR/DEF JAM/IDIMG

ICE AGE/SWISHAHGUSE/ASYLUM/WARNER BROS.

o
TERROR SQUAD/KOCH

PLAYS AUDIENCE
™ +/~ MILLIONS RANK
4485 343 31.034 ll
7205 -S65 29.916 2
3640 +761 25.89 5
3621 4224 21.708 =)
33N -82 24565 4
LS TITLE NEW
2200 47 S1ss1 6 ARTIST / LABEL STATIONS
PARTY LIKE A ROCKSTAR 20
Shop Boyz
I g 133 EENE l (ONDECK/UNIVERSAL REPUBLIC)
KBDS, KBMB, KDDB, KDHT, KHTN, KISV,
2849 +289 20442 8 KKFR, KRKA, KSEQ, KTTB, KUUU, KVEG,
s - KXUM, WAJZ, WIFX, WLLD, WPOW,
2780 +350 21271 = WRDW, WRED, XHTZ
T STRAIGHT TO THE BANK 16
2630 -539 16747 14 50 Cent
(SHADY/AFTERMATH/INTERSCOPE)
P KBBT, KBDS, KBOS, KCAQ, KDDB, KHTN,
gold 197 WSl 10 KKSS, KOHT, KSEQ, KUUU, KXJM, WJFX,
WRDW, WXIS, XHTZ, XMOR
2359 +321 19.901 o) - - —
NASTY GIRL n
2318 26 17003 13 Sierling Sinme
- (ONE RECORDINGS/DEF JAM/IDJMG)
KBDS, KCAQ, KDDB, KHTN, KISV, KKSS,
2077 -246 15371« 15 KVEG, KWIN, KZFM, WRED, XHTZ
i BUY U A DRANK (SHAWTY
2041 308 12106 20 SNAPPIN')
= T-Pain Feat. Yung Joc
2017 +194 12557 19 (KONVICT MUZIK/NAPPY
BOYAIVE/ZOMBA)
1913 -250 12.058 21 KCHZ, KGCI, KTBT, KXBT, WIBT, wJs,
- WLTO
1878 -200 12584 18 SEXY LADY 7
- Yung Berg Feat. Junior
1732 358 13.619 16 {YUNG BOSS/EPIC/KOCH)
KDON, KGGl, KIBT, KXJM, WIBT, WIMN,
WKHT
1644 +299 17.761 12
- UMBRELLA 7
1612 264 7.812 26 Rihanna Feat. Jay-Z
- (SRP/DEF JAM/IDJMG)
KCAQ, KDGS, KPHW, KQKS, KTTB, 2
1581 a7 9343 23 o ey e
Wi 76 13138 17 t—"‘E A BOY s
o iara
(LAFACE/ZOMBA)
1378 +45 10627 22 KCAQ, KIBT, KIKI, KOHT, KXBT, WHZT
1360 +38 7176 28 SLAP 6
- Ludacris
(DTP/DEF JAM/IDIMG)
AN 25 Rl 2 KEZE, KUUU, KVYB, WBTT, WJMN, XMOR
1270  +241 7242 27 LIKE THIS 6
= Mims
5 (CAPITOL)
57 15 E_Oi“ 32 KBDS, KBMB, KQKS, WLLD, WRCL, WXIS
943 +211 5.261 31 LIKE THIS 6
. Kelly Rowland Feat. Eve
- (MUSIC WORLD/COLUMBIA)
890 +261 3257 KIBT, KISV, KTTB, WBTT, WIMN, WXIS
872 +401 4867 34
844 127 499 33
789 +257 8.850 24
694 +172 BIS678 25
687 +206 4152 38 ADDED AT...
672 +41 307 - KXJM
Portland, OR
657 +128 2108 - PD: Mark Adams
+ MD: Big Kid Bootz
602 -189 4628 35 S0 Cent, Straight To The Bank, 26
Yung Berg Feat. Junior, Sexy Lady, 9
599 +141 3,796 40 Shop Boyz, Party Like A Rockstar, O
FOR MORE STATIONS GO TO:
S5 -20 3.802 39

TITLE PLAYS TITLE PLAYS
ARTIST / LABEL /GAIN ARTIST / LABEL /GAIN
STRAIGHT TO THE LIKE THIS 3217136
BANK 467/223 Mims
50 Cent (CAPITOL)
(SHADY/AFTERMATH/INTERSCOPE) TOTAL STATIONS: 37
TOTAL STATIONS: 39
DO IT 316/26
NAW MEEN 459/2 Lil Rob
Baby Boy Da Prince Feat. Mannie Fresh CUPSTAIRS)
(EXTREME/UNIVERSAL REPUBLIC) TOTAL STATIONS: s
TOTAL STATIONS: 36
SUMMER LOVE 302/54
I'M THROWED ¥r 44l/90 Justin Timberlake
Paul Wall Feat. Jermaine Dupri JIVE/ZOMBA)
(SWISHAHOUSE/ASYLUM/ATLANTIC) TOTAL STATIONS: 20
TOTAL STATIONS:
LIKE THIS 1 290/64
PARTY LIKE A ROCK Kelly Rowland Feat. Eve
STAR 4017208 {MUSIC WORLD/COLUMBIA)
Shop Boyz TOTAL STATIONS: 31
(ONDECK/UNIVERSAL REPUBLIC)
TOTAL STATIONS: 41 LOCK U DOWN r 27619
Mya Feat. Lil Wayne
TOP BACK 3738 "UNIVERSAL MOTOWN)
Tl TOTAL STATIONS: 21
(GRAND HUSTLE/ATLANTIC)
TOTAL STATIONS: 27

BUY U A DRANK (SHAWTY SNAPPIN?)

T-Pain Feat. Yung Joc (Konvict/Nappy Boylive/Zomba)
WRCL +57.KPRR +40, KX M 439, WWKX 35, WBTS #35,
KXBT +34, KIKI +29, W1JS +28, KISV 426, WNVZ +25

UMBRELLA

Rihanna Feat. Jay-Z (SRP/Def Jam/IDJMC)
KISV 35, WXIS +30, WIFX +28, WS +27, WKHT 427,
WRED +25 KVEG +20, KSFM 9, KWIE +19, KPHW 418

i TRIED

Bone Taugs-N-Harmony Feat. Akon
(Full Surfzce/Interscope)

KPWR +57 KSFM 41, KGGI +37, KPRR +28, WRED +24,
KLUC +23, KCAQ +19, KVEG +T7, KKWD +16, KDDB +14

BECAUSE OF YOU

Ne-Yo (Jef Jam/IDJMG)

WIFX +53, WIMN +38, KVYB +27, KIBT +26, KIK! +26,
KPHW +2Z KDCS +18, KKSS +I8, WXIS +I6, KBOS +15

LIKE A BOY

Ciara (LaFace/Zomba)

WPYO +47 WHZT +45, KXBT +32, KiK) +23, KOHT +19,
KHTN +16, KBMB +16, WKHT #15, KWIN +15, WJFX +4

FOR WEEK ENDING APRIL 15, 2007

LEGEND: See legend to charts In charts section for rules and symbol explanations.
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URBAN

Welcome to urban radio’s next brand extension

Gospel Brings Grammy
Power To A.M. Drive

Dana Hall

DHall@RadioandRecords.com

he March 22 announcement by Radio One that it plans to syn-
dicate its newly launched “Yolanda Adams Morning Show” did-
n’t just open a new door for the world of gospel broadcasting.
Some believe the Granmimy award-winning performer’ radio foray
could have a much larger impact, increasing the value and visi-

bility of the format to national marketers. Ml Zemira Jones, VP ot

operations for Radio One, says the new program “is destined to be the morning

show for the next brand extension for urban radio i1 America-——contemporary inspi- |

rational radio. This format will be as impactful as the introduction of the urban AC
format was more than 15 years ago. In tact, we see it as a hybrid form ot urban

AC radio”

Adaims, whose music has crossed format boundaries
and charts, was initially invited to guest host morn-
mngs when Radio One introduced  KROI (Praise
92.1) i the singers hometown of Houston last
sumimer. Thrilled with the week of broadcasts, the
company entered into discussions with the singer
about a full-time morning gig with national syndi-
cation. Market veteran Larry Jones was brought in
for his morning show expertise, and the show
launched Feb. T4 in Houston. Just over a month
later, it debuted on nine other Radio One gospel
outlets. By April 12, the “Yolanda Aduns Morning

Show” was airing  on  WXGG
104. 1)/ Washington, D.C., the capital’s first gospel
FM. which Radio One is operating via LMA and

plans to acquire.

(Praise

I recently spoke with hosts Adams and “Brother”
Larry Jones about their morinng show vision.
Yolanda, you have a successful recording career. What
made you want to do radia?

YA: My question 1s why hasn’t anyone done this
betore now? | mean Clear Channel has a number
of Gospel FMs across the country. You have
Cumulus and Citadel with numerous stations. I'm

‘People
might think
this show is
oing to be a
ot o ugY
sayin es,
Jesusg’ or
“Praise the
Lord,” but
this is really

| just a lifestyle

show.
—Yolanda Adams

“You can
listen to our
show during
any two-hour
window, and
at the end,
you will feel
good about
yourself.

—Larry Jones

Yolanda Adams
Morning Show
Affiliates:
KROI/Houston
(Flagship)
WPZE/Atlanta
WTHB-AM &
FM/Augusta, Ga.,
WPZS-FM/Charlotte
WJIMO-AM/Cleveland
WJYD-FM/Columbus, Chio
WTLC-AM/Indianapolis
WPPZ-FM/Philadelphia
WNNL-FM/Raleigh
WPZZ-FM/Richmond
WXCG-FM/Washington

actually surprised that no one thought ot having a
gospel recording artist host a morning show and
take it national before now. It makes sense business-
wise tor both the broadcaster and the artist. For me,
as an artist, this brings me closer to my fans—and
they get to see another side of me. One thar is more
tamiliar, more real and down-to-carth than being up
onstage—seemingly untouchable They hear and see
how normal T am, the real me.

Larry, as as radio vet, how are you helping Yolanda
in respect to being an air personality?

LJ: ' a great time rnanager, and 1 have good pro-
gramuming sense. When you hear Yolanda tlk, you
can hear how passionate she is about her tans. her
listeners and what she believes in. I'm here to take
all of that and make sure we condense it into three-
minute breaks, and that we stay on a tme schedule.
Of course, there will be times when we might need
to take a little more time to talk about a subject, but
we'll do it in a way that keeps the listener tuned .
What's the message you bring to listeners?

LJ: While we want to be entertaining, we do have
a message, and we discuss mainly faith-based top-
ics.You can listen to our show during any two-hour
window, and at the end, vou will feel good about
yourself. We are dealing in posinves—not negatives.
It’s all based on love. We're not trying to be tied to
any political agenda or any one religious group. We
take the words of the Bible and relate them to the
listeners” everyday lives. We encourage listeners to
call in from all the markets, to discuss the challenges
they may face. and we help them to see how they
can overcome those challenges.

What audience are you trying to reach?

YA: I'm trying to do with radio what 've always
tried to do with my music—Ive never said my
music was solely for church people—it% for all those
who feel they necd inspiration in their lives. | also
sec it as an opportunity to teach those who might
be asking the questions about faith and belief. T love
the fact that somie secular stations are nterested i
the show, because to me, that proves the timeliness
of what we are domng.

People nught think this show is going to be a lot
of us saving.™ Yes, Jesus” or “Praise the Lord,”bur this
is really just a litestyle show. We're about doing things
and saying things that can help change or transtorm
vour life for the better, rather then telling histeners
they’ll go to hell it they don’t behieve. RR

ﬂ

Impacting Gospel and Beyond

Gospel radio, particularly contemporary
inspirational radio on the FM dial, has
experienced incredible growth in recent
years. While 24-hour gospel programming
has brought success for such companies as
Sheridan (the Light) and Urban Choice
Media (Rejoice! Musical Soul Food), the
“Yolanda Adams Morning Show" is the
first endeavor to nationally syndicate a
gospel morning show.

Programming consultant Tony Gray says
Radio One is venturing into “uncharted ter-
ritory” with tremendous potential due to
the growth of gospel on FMs in recent

APRIL 20, 2007

years. “We have yet to see any concrete
ratings on the show in Houston, but |'ll be
watching the market's next several trends
very closely,” Gray says.

Willie Mae Mclver, VP of radio program-
ming for Urban Choice Media and PD of the
syndicated 24-hour gospel format “Rejoice!
Musical Soul Food,” says she has not heard
the show, but she sees it as another step in
gospel's growth. “This has been overdue,
considering the overwhelming success of
syndicated morning shows in urban AC,
and it will probably bring additional recog-
nition to the gospel format nationally,”

Mclver says. “We have to be able to show
that gospel can be operated and be suc-
cessful on the same playing field as other
formats.”

Eboni Funderburk-Grimes, senior director
of promotion for the Zomba Gospel group,
isn't surprised by Adams' career crossover.
“It's really a reflection of how the broadcast
industry is evolving overall,” she says. “It
was just a matter of time before gospel got
its own syndicated morning show.”

Funderburk-Grimes also notes that the
appeal could be universal. “With gospel
becoming more mainstream and moving to

24/7 NEWS ONLINE @ www.RadioandRecords.com

www americanradiohistorv com

FM, the format has had to become more
competitive with secular radio.” What's
more, many FM gospel listeners have
diverse musical tastes and cume urban AC
and other formats, she adds.

“Gospel FM has to offer them competi-
tive programming to the Tom Joyner,
Steve Harvey and Michael Baisden-type
shows. If some urban AC stations are con-
sidering taking [the Adams show], that
also says something about how valuable
that gospel listener is and how competi-
tive it is to program in markets that have
a gospel FM.” —DH
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1 HITPREDICTOR

TITLE CERTIFICATIONS STATUS
ARTIST IMPRINT / PROMOTION LABEL
DON'T MATTER NO. 1(1WK) N
AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN

I'M A FLIRT
R.KELLY OR BOW WOW {(FEATURING T.I. & T-PAIN)

COLUMBIA/JIVE/ZOMBA

BUY U A DRANK (SHAWTY SNAPPIN')

T-PAIN FEATURING YUNG JOC
ROCK YO HiPs

CRIME MOB FEATURING LIL SCRAPPY
LiKE A BOY

CIARA

LOST WITHOUT U
ROBIN THICKE

THIS IS WHY i'M HOT
MIMS

2 STEP
UNK

BUDDY

MUSIQ SDULCHILD

POP, LOCK & DROP IT
HUEY

BECAUSE OF YOU
NE-YO

LAST NIGHT

DIDDY FEATURING KEYSHIA COLE

GET IT SHAWTY
LLOYD

ICE BOX

OMARION

YOuU
LLOYD FEATURING LIL WAYNE

KONVICT/NAPPY BOY/LIVE/ZOMBA

CRUNK/BME/REPRISE/WARNER BROS.

LAFACE/ZOMBA

STAR TRAK/INTERSCOPE
CAPITBL

BIC OOMP/KOCH

ATLANTIC

HITZ COMMITTEE/IVE/ZOMBA
DEF JAM/IDJMG

BAD BOY/ATLANTIC

THE INC./UNIVERSAL MOTOWN
N

T.U.C./ACOLUMBIA

[ 4
THE INC./UNIVERSAL MOTOWN

PARTY LIKE A ROCK STAR  AIRPOWER/MOST INCREASED PLAYS

SHOPBOYZ ONDECK/UNIVERSAL REPUBLIC
PLEASE DON'T GO AIRPOWER
TANK GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN

OUTTA MY SYSTEM
BOW WOW FEATURING T-PAIN & JOHNTA AUSTIN

GO GETTA
YOUNG JEEZY FEATURING R. KELLY

POPPIN®

COLUMBIA

CORPORATE THUGZ/DEF JAM/IDJMG

CHRIS BROWN FEATURING JAY BIZ JIVE/ZOMBA
COME WITH ME

SAMMIE ROWDY/UNIVERSAL MOTOWN
1ST TIME

YUNG JOC FEAT. MARQUES HOUSTON & TREY SONCZ BLOCK/BAD BOY SOUTH/ATLANTIC
WIPE ME DOWN

LIL' BOOSIE FEATURING FOXX & WEBBIE TRILL/ASYLUM/ATLANTIC
WHEN | SEE U

FANTASIA JRMG
LIKE THIS

KELLY ROWLAND FEATURING EVE MUSIC WORLD/COLLIME
WE TAKIN' OVER

DJKHALED FEAT. T.. AKON, RICK ROSS, FAT JOE. L1 WAYNE, BABY TERROR SQUAD/KOCH

GLAMOROUS
FERGIE FEATURING LUDACRIS
ANONYMOUS

BOBBY VALENTIND FEATURING TIMBALAND
GET BUCK

YOUNG BUCK

PUSH IT BABY

PRETTY RICKY

GIVE IT TO ME

TIMBALAND FEAT. NELLY FURTADO& JUSTIN TIMBERLAKE
I'M THROWED

PAUL WALL FEATURING JERMAINE DUPRI
ONE

TYRESE

CIRCLE

MARQUES HDUSTON

1 TRIED

BONE THUGS-N-HARMONY FEATURING AKDN
SLAP

LUDACRIS

BOY LOOKA HERE
RICH BDY

LIP GLOSS
LIL MAMA

IT'S ME SNITCHES
SWIZZ BEATZ

BOSS’ LIFE
SNDOP DOGG FEATURING AKON

WILL.) AM/AGM/INTERSCOPE
DTP/DEF JAM/IDJMG
G-UNIT/INTERSCOPE

BLUESTAR/ATLANTIC

T
MOSLEY/BLACKCROUND/INTERSCOPE
SWISHAHOUSE/ASYLUM/ATLANTIC
7

JIRMG

T.U.G/UNIVERSAL MOTOWN
FULL SURFACE/INTERSCOPE
OTP/DEF JAM/IDIMG

ZONE 4/INTERSCOPE
JIVE/ZOMBA

UNIVERSAL MOTOWN

OOGGYSTYLE/GEFFEN

RA
DRO
OAPP
1B
PLAYS AUDIENZE
W +/- MILLIONS RANK

4418 4245 40623 4
485 W44 41682 1
4318 +296 4576 2
379 2 333 7
348_8 w3 3es0 s
3388 331 41288 3
3256 328 36838 6
3206 71 28935 9
2853 -240 ”3»0.640 8
2874 +225 26858 1
2-ssc «107 25579 12
264C  -209 284149‘ 10
251 33 2237 W
2073 270 19384 17
éosz 247 20381 16
1981  +481 18056 18
— 15016 20
1929 <44 20893 1S
v 675 13885 23
1807 276 24488 13
1736 +9§7 '11239 26
1667 102 i 16,636; 19
1658 235 14.826 2]
656 125 w2 22
1467 4328 12665 24
1351 +23  n8o7 25
1242 255 9074 29
45 «70 6613 35
1050 +6 6500 36

598 s155 5095
980 2 8720 30
964 W23 7087 33
9% 88 10.027 28
§1o 297 5743 38
909 74 4870 -
876 <280 S705 39
87 oM 622 37
81 246 7071 34
756 +235 10227 27

748  +N3 4128

MOST ADDED

TITLE NEW
ARTIST / LABEL STATIONS
DREAMIN' 38

Young Jeezy Feat. Keyshia Cole
(CORPORATE THUGZ/DEF JAM/DJMG)
KBTT, KHTE, KIPR, KJIMM, KKDA, KM,
KNDA, KOPW, KPRS, KRRQ, KTCX, Sirius
Hot Jamz, WAMO, WBFA, WBLK, WBLX,
WBTF, WDKX, WEMX, WEUP, WFXE,
WHTA, WHXT, WJKS, WIMI, WITT, wWJUC,
WIZD, WJZE, WKYS, WPEG, WQHH, WRBJ,
WTMGC, WWWZ, WZFX, WZHT, XM The City
TEACHME 36
Musiq Soulchild

[ATLANTIC)

KBTT, KHTE, KIPR, KJMM, KKDA, KNDA,
KPRS, KRRQ, KTCX, WAMO, WBFA, WBLK,
WBTF, WDKX, WEMX, WEUP, WFXA,
WFXE, WHHL, WHTD, WHXT, WIKS, WJKS,
WJIMI, WITT, WJUC, WJZD, WPHI, WQHH,
WQUE, WRBJ, WTMG, WWWZ, WZFX,
WZHT, XM The City

YOU AIN'T KNOW 31
Birdman & Lil Wayne

(CASH MONEY/UNIVERSAL MOTOWN)
KBTT, KBXX, KHTE, KIPR, KJMM, KKDA,
KMJJ, KNDA, KOPW, KRRQ, KXHT, WAMO,
WBFA, WBTF, WDKX, WEMX, WEUP,
WFXA, WFXE, WJMI, WJTT, wiuC, wJzD,
WJZE, WKYS, WPEG, WQHH, WRBJ,
WTMG, WWWZ, WZHT

NAW MEEN 18
Baby Bay Da Prince Feat. Mannie Fresh
(EXTREME/UNIVERSAL REPUBLIC)

KBTT, KHTE, KIPR, KJMM, KPRS, KRRQ,
WBFA, WBTF, WEMX, WEUP, WFXE, WIMI,
WJITT, wWJUC, WJZD, WPEG, WRBJ, WWw2

PARTY LIKE A ROCKSTAR 12
Shop Boyz

(ONDECK/UNIVERSAL REPUBLIC)

KDAY, KTCX, WBLX, WBTJ, wCDX, wGZB,
WHTD, WIZF, WJKS, WQOK, WUBT, XM
The City

CAN U WERK WIT DAT 12
The Fixxers AKA DJ Quik & AMG
(INTERSCOPE)

KBTT, KIPR, WBFA. WDKX, WEMX. WFXE,
WJIMI, WITT, WJUC, WPEG, WTMG, WZHT
SEXY LADY n
Yung Berg Feat. Junior

(YUNG BOSS/EPIC/KOCH)

KBTT, KRRQ, KTCX, WBHJ, WHXT, WIKS,
WJKS, WQBT, WQUE, WTMG, WWPR
PUSH IT BABY 8
Pretty Ricky

(BLUESTAR/ATLANTIC)

KMEL, WBLK, WBTJ, WEAS, WENZ, WHRK,
WPHH, WTMG

LiP GLOSS 8
Lil Mama

UIVE/ZOMBA)

KOPW, WCDX, WEAS, WHHH, WIKS, WJLB,
WOWI, WTMG

ADDED AT...

WHTD

Detroit, M!
PD: Spudd

Musiq Soulchild, teachme, 28
Sammie, Come With Me, T1
Shop Boyz, Party Like A Rockstar, 4

FOR MORE STATIONS GO TO:
www.RadioandRecords.com

&/

NEW AND ACTIVE

TITLE PLAYS TITLE PLAYS
ARTIST / LABEL /GAIN ARTIST / LABEL IGAIN
TATTOO 658/31 TEACHME 408/85
The Alliance Feat. =abo Musig Soulchild
(NCE/ASYLUM/ATLANTIC (ATLANTIC)
TOTAL STATIONS: 60 TOTAL STATIONS: 39
WONDER WOMAN 569/69 SEXY LADY 404/182
Trey Songz Yung Berg Feat. Junior
(SONG BOOK/ATLANTIC) (YUNG BOSS/EPIC/KOCH)
TOTAL STATIONS: 49: TOTAL STATIONS: 57
MY BUBBLE GUM ‘ UMBRELLA 1r 388/155
{GOT THAT GeOD) 553/50 Rihanna Feat. Jay-Z
Rasheeda (SRP/DEF JAM/IDIMG)
(D-LO/IMPERIAL) TOTAL STATIONS: 58
TOTAL STATIONS: 43

COME AROUND 343/45
STRAIGHT TO THE BANK 526/172 Collie Buddz
50 Cent {COLUMBIA)
(SHADY/AFTERMATH/INTERSCOPE) TOTAL STATIONS: 45
TOTAL STATIONS: 61

GET ME BODIED 340/78
LOCK U DOWHr 1 454/12 Beyonce
Mya Feat. Lil Wayre {MUSIC WORLD/COLUMBIA)
(UNIVERSAL MOTGWN) TOTAL STATIONS: 42
TOTAL STATIONS: 50

PARTY LIKE A ROCK STAR

Shop Boyz (OnDeck/Universal Republic)
WEMX +33, KOPW +28, WTMG +24, KRRQ +24, KATZ +23,
WHRK, +22, KHTE +22, WEUP +21, WBLX +2], WAMO +20

LIKE A BOY

Ciara (LaFace/Zomba)
WQBT +37 WGZB +35, WPRW +34, KOPW 433, WZMX +29,
WIKS +26 WIWZ +23, WHTA +23, WHHL +22, WCDX +22

BN GET IT SHAWTY

Lloyd (The Inc./Universal Motown)
WUSL =31 WZMX +27, WHRK +27, WIZF +22, WDHT +20,
WGZE -1E. XCTY 416, WRB +15, WUZE +14, KKDA +14

1 LIKE THIS

Kelly Rowland Feat. Eve (Music World/Columbia}
WIMH +42, WCDX 436, WHRK 34, WTMG +25, WXBT +16,
KBXX 416 WEAS +16, WPEG +I3, WQBT +12, WEUP +2

¥ BUY UADRANK (SHAWTY

SNAPPIN')

T-Pamn Feat. Yung Joc

{Konvict/ Nappy Boy/Jive/Zomba)

WGCI «36, WZHT +31, WIZF +31, KATZ +Z7, WCDX 425,
WHHH +23, WBTJ +23, WHHL +20, WHRK +13, KBXX +I5

FOR WEEF ENDING APRIL 15, 2007

LEGEND: See legend to charts in char®s section for rules and symbol explanations.

87 urban stations zre electronically monitored by Nielsen Broadcast Data Systems 24 hours a day,
7 days a we=k. Rap chart comprised of 87 urban and 68 Rhythmic electronically monitored Nielsen
Broadcast Data Systems stations. © 2007 Nieksen Business Media, Inc. All rights reserved.

oth Edition GREEN BOOK of songs by subject...
The THEMATIC GUIDE to popular music!

1,569 jam-packed pages
86,000 listings
35,000 scngs
1,800 subjects

All music formats!

100 years of music

Charge by phone: Call Kim at 310-788-1621

*U.S. orders only » CA residents add sales tax

Order thru R&R,

plus receive

24/7 NEWS ONLINE @ www.RadioandRecords.com
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0% 12 NIELSEN BDS NEW AND ACTIVE
£S5 TITLE CERTIFICATIONS PLAYS AUDIENCE
$Z  arTiST IMPRINT / PROMOTION LABEL T *- WILLIONS RANK T R ;‘RTTLIET TRBEL "/é‘;‘fg
LOST WITHOUT U NO. 1(13 WKS} N g ME 73/23 BLESSED AND HIGHLY
U L _ ROBIN THICKE STARTRAK/INTERSCOPE 2™ & &I Frot) FAVORED 4023
IN MY SONGS (PLUS VIMAGE) The Clark Sisters
GERALD LEVERT ATLANTIC 1808 S 1619 3 MOST ADDED TOTAL STATIONS: 13 (EMI GOSPEL)
il a8 S TOTAL STATIONS: 3
BUDDY 1756 +156 18.441 2 ONE TIME 67/43
MUSIQ SOULCHILD ATLANTIC k | 1 Jill Scott Feat. Eric Robersan | CAN LOVE YOU BETTER  3&/17
PLEASE DON'T GO 582 +66 13135 4 (HIDDEN BEACH) Keith Sweat Feat. Keyshia Cale
TANK GDOD GAME/BLACKGROUND/UNIVERSAL MOTOWN - TOTAL STATIONS: 32 (SWEATSHOP)
IF 1 WAS c PLAY ; TOTAL STATIONS: 10
CAONTRR B L DU (AR ) 2 9 496 10566 5 ANOTHER AGAIN 64/56
J0E JIVE/ZOMBA - TITLE NEW John Legend OPERATOR 3v13
6 AND | AM TELLING YOU I'M NOT GOING = 62 Bo4s. 9 ARTIST / LABEL STATIONS (G.0.0.D./COLUMBIA) J Moss
s JENNIFER HUDSDN MUSIC WORLD/COLUMBIA i TEACHME 21 TOTAL STATIONS: 8 (GOSPO CENTRIC/ZOMBA)
e STRUGGLE NO MORE (THE MAIN EVENT) 1087 <84 | 9255 7 Musiq Soulchild e e TOTAL STATIONS: 19
= ANTHONY HAMILTON, JAHEIM & MUSIQ SDULCHILD ATLANTIC : (ATLANTIC) : L TR 26410
B RN =) KDKS, K JLH, KMEZ, KNEK, KOKY, KQXL, Connebailey Rae S
a B TAKE MEFASTI 1085 155 9052 8 WAGH, WAKB, WBLS, WDLT, WHUR, (CAPITOL) S
i) MARY J. BLIGE MATRIARCH/CEFFEN/INTERSCOPE . B AL et e TOTAL STATIONS: 30 (EMI GOSPEL)
" MAKE YA FEEL BEAUTIFUL WMPZ, WQMG, WTLZ, WWDM, WXST TOTAL STATIONS: L
© e e 957 76 9457 6 2 _— HOOK LINE & SINKER 55/0
: . = ANYTHING 12 BJ NOBODY BUT THE LORO 25/3
10 p TCAN TAGETIENOUGH ¢ 8€2 -101 7628 10 Patti LaBelle Feat. Mary Mary w th Kanye (REGATTA) Alvin Darling & Celebration
A AMIA SL /IMAC West & Conseaquence TOTAL STATIONS: &  (EMTROGOSPEL)
“ WHAT'S MY NAME 788 425 5607 T3 (UMBRELLA/BUNGALO) TOTAL STATIONS: 19
BRIAN MCKNIGHT WARNER BROS, i : KMEZ. KNEK, KOKY, KQXL, WAG, WBLS,
3 CHANGE ME WKXI, WLXC, V/MGL, WMPZ, WTLZ,
Y RUBEN STUDDARD e ESEN B4 6“"0]* 2 URLLY
155l WHEN | SEE U I'M NOT PERFECT 10
e i FANTASIA seve [RRSEE 75 NEEREN Y 1 Moss Feat. Aathony Hamilton
i) —3 (PAJAM/GOSPO CENTRIC/ZOMBA)
° 32?;35 BOOJ(NOTWORDS) wilLiawcerren  BE2 *34 4531 14 KMEZ, KNEK, KOKY, KQXL, WBLS, WKXI,
(i MORE THAN FRIENDS h ; il st il
) = FREDDIE JACKSON orereus  (ad O3 gEEEE 7 CANUBELIEVE o
SIMPLE THINGS Robin Thicke
sC6 +38 3.027 18 (STAR TRAK/IN TERSCOPE)
s SENgTE RN DS, oL, WL W, W, Wi,
- WKXI, WTLZ, V/XST
. oy RICK JAMES STONECITY “‘f‘ X 12 2031‘ 2} e
1 FORCE OF NATURE DJ OON'T 8
°  SUNSHINE ANDERSON MUSICWORLD 1‘?_ +2 2595 2 (G:TrEfNLTeBn
19 TELL ME WHAT WE'RE GONNA DO NOw  AIRPOWER 3% +59 2.866 20 KDKS, KMJK, KRNB, WBAV, WHRF, WRNB,
JOSS STONE FEATURING COMMON VIRGIN E - WXST. WZAK
P DJ DON'T AIRPOWER - R e
= GERALDLEVERT iz 1, e AR Sl e 5 | WERE YOU 6
r ) onme
o BECAUSE OF YOU 2cq +57 1995 24 (SOUL THOUGHT)
NE-YO DEFJAMADIMG  _ 77 ) KMEZ, KNEK, kOKY, KQXL, WAGH, WLXC
CAN U BELIEVE = == —
9 L ROBIN THICKE STARTRAK/NTERSCOPE 242 *149 2580 22 ;MKES‘VA FEEL BEAUTIRUL 5
uben Studdard
| APOLOGIZE 2B 2 0742 40 (J/RMG)
] HEAD START/BUNGALD 3 WCFB, WROU, WVAZ, WVKL, WZMG
2 PIECES R R —— —_—
CARLTHOMAS UMBRELLA/BUNCALO 23 Y 1295 30 WHEN | SEE YOU & IF | WAS YOUR MAN
Fantasia "
SEPTEMBER Joe (Jive/Zomba)
KIRK FRANKLIN staxconcorg €0 25 0701 - %?(hécampz WERE WTLZ +18, KQXL +T5, WVBE +12, WGRK +10, WKSP 10,
e b ; 5 WDZZ +3, WDMK +8, WMCL +8, KMJK «8, WWDM +8
TEACHME MOST ADDED 1= +20 1128 18 - — -
MUSIQ SOULCHILD ATLANTIC g SIMPLE THINGS 3 DON'T
VALENTINE ) Elisabeth Withers DJ
. LLOYD THE INC./UNIVERSAL MOTOWN 52 e 1210 33 (BLUE NOTE/V RGIN) Gerald Levert (Atiantic)
- - KBLX, KMJK, WMIB KRNB +4, WSRB +13, WAKS +13, WOMK +13, XS62 +12,
@ CIRCLE w2 43 0921 36 ——— = T WKJS +11, KMUK +10, WTLZ +10, KOKY +9, KMEZ +B
MARQUES HOUSTON TUG/UNIVERSAL MOTOWN : WHAT'S MY NAME 2
HEAVEN Brian McKnight BUDDY
= JOHN LEGEND coonsolmBa 2 2% B " %ﬁznazgfm.) Musiq Soulchild (Atiartic)
IF YOU JUST LET ME LOVE U ’ o WMXD +18, WAGH +16, KRBV +15, KBLX +¥, WXST +13,
@ MICHAEL STERLING MICHAEL STERLING MUSIC GROUP 12 +7 0.504 s e ome KMUM +10, WZAK +10, WKSP +3, WQNC +3, WMIM +9
: - -— R
SO NOT OVER YOU
. SIMPLY RED swevRencom 3 A3 025 - CAN U BELIEVE
' > Robin Thicke (Star Trak/Interscope)
32 YES 1C4 -24 o.2n - WKS +15, KMEZ +11, WAGH +10, WAKB +3, WDLT +9,
GINADARBY GAD WWDM +8, WBAV +7, KNEK +7, WSRB «6, KIMS +6
You N b — - o —
6 LLOYD FEATURING LIL' WAYNE THE INC./UNIVERSAL MOTOWN 10l | +8 1679 25 STRUGGLE NO MORE
I'M A FLIRT (THE MAINEVENT)
9 R. KELLY OR BOW WOW (FEATURING T.|. & T-PAIN) coumBiavEZOMBs 10 ’_2_2__ ey | 32 Anthony Hamilton, Jaheim &
9 LOVELY DAY 95 o0 0.226 o Musig Soulchild (Atiantic)
3 VICTOR FIELOS REGINA = ] ADDED AT... . WMGL +13, WRKS +10, KMJK +8, WIKSP +8, WAKB +7,
g GOT 2 BE DOWN b WWIN +7, WLXC +7, WFLM 45, KBLX +5, WUHT +4
ROBIN THICKE FEATURING FAITH EVANS STAR TRAK/INTERSCOPE = 2 155 26 WIMX L
' L —_—— Joledo, OH v Bert Vg o Btz b Diier
I'M JUST A FOOL FOR YOU 83 a3 0203 -
J. BLACKFOOT RIGHT NOW K i PD: Rockey Love
PRAY - MO: Brandi Brown
85 15 0134 a Rick James, Deeper Still, 3
KEITE YOUNG HIDOEN BEACH . eep! "
IN THE RAIN R Robin Thicke, Zan U Believe, O
BONEY JAMES CONCORD £ 20 M2 - FOR WEEK ENDING APRIL 15, 2007
CUPID SHUFFLE ¥ L FOR MCRE STATIONS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explanations.
73 +2 0.282 - 72 urban AC stations are electronically monitored by Nielsen Broadcast Data Systems 23 hours
GRID ATEENTIC www.RadioandRecords.com a day, 7 days a week. © 2007 Nielsen Business Media, Inc. All rights reserved.
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URBAN

URBAN AC REPORTERS

WMRZ/Albany, GA
OM/PD: Jammin' Jay

APD/MD: Paul "Precious Paul” Edwards

WAMJ/Atlanta, GA*
OM: Frank Johnson
PO: Derek Harper

WAKB/Augusta, GA*
OM/PD: Ron Thomas

WKSP/Augusta, GA*
OM: Steve Burke
PD/MD: Tim "Fattz" Snell
APD: Cher Best

WWIN/Baltimore, MD*
PD: Tim Watts
MD: Keller Wynder

KQXL/Baton Rouge, LA*
PD: J'Michael Francois

WBHK/Birmingham, AL*
PD: Darryl Johnson
APD: Chris Coleman

WUHT/Birmingham, AL*
PD: John Long

WMGL/Charleston, SC*
OM/PD: Terry Base
MD: TK Jones

WXST/Charleston, SC*
OM/PD: Michael Tee

WBAV/Charlotte, NC*
PD/MD: Terri Avery

WQNC/Charlotte, NC*
PD: Alvin Stowe
MD: Chris James

WMPZ/Chattanooga, TN*
OM: Keith Landecker
PD: Andrea Perry

WSRB/Chicago, IL*
PD/MD: Tracie Reynolds

WVAZ/Chicago, IL*
OM/PD: Eirgy Smith
APD/MD: Armando Rivera

WZAK/Cleveland, OH*
OM/PD: Kim Johnsan
MD: Terry Bello

WLXC/Columbia, SC*
PD/MD: Doug Williams

WWDM/Columbia, SC*
PO/MD: Mike Love

WAGH/Columbus, GA*
OM: Brian Waters
PO/APD: Queen Rasheeda
MD: Edward Lewis

WKZJ/Columbus, GA
OM/PD: Carl Conner, Jr.
MD: Brandon Conner

WXMG/Columbus, OH*
OM: J.B. Kunes
PO: Warren Stevens

KRNB/Dallas, TX*
PO: Shay Moore

KSOC/Dallas, TX*
OM/PD: John Candelaria

WROU/Dayton, OH*
OM/PD: J.D. Kunes

WDMK/Detroit, MI*
APD: Benita "Lady B" Gray

WGPR/Detroit, MI*
PD: Carolyn James
MD: Karen Addison

WMXD/Detroit, MI*
OM: KJ Holiday

PD: Jamillah Muhammad
APD: Oneil Stevens

MD: Krysti Birchett

WBBK/Dothan, AL

OM: BJ Kelli
PD: 11 "Big Daddy" Davis

24/7 NEWS ONLINE

WUKS/Fayetteville, NC
PO/MD: Jeff Anderson

WDZZ/Flint, MI*
PD: Trey Michaels

WFLM/Ft. Pierce, FL*
MD: Joseph Jenkins

WQMG/Greenshoro, NC*
PD: Shilynne Cole

WJIMZ/Greenville, SC*
OM: Steve Crumbley
APD/MD: Kelly Mac

KMJQ/Houston, TX*
PD: Sam Choice
MD: Jeff Harrison

WHRP/Huntsville, AL*
OM: Ken Johnson

PD: Mark Raymond
APD/MD: Toni Terrell

WTLC/Indianapolis, IN*
PD: Brian Wallace
APD/MD: The First Lady

WKXI1/Jackson, MS*
OM/PD: Stan Branson

WSOL/Jacksonville, FL*
OM: Cail Austin
PD/MD: KJ Brooks

KMJK/Kansas City, MO*
PD: Jerold Jackson

KNEK/Lafayette, LA*
PD: D-Rock

KOKY/Little Rock, AR*
OM/PD: Mark Dylan

KJLH/Los Angeles, CA*
PD/MD: Aundrae Russell

KRBV/Los Angeles, CA*
PD: Kevin Fleming
APD/MD: Tawala Sharp

WMJIM/Louisville, KY*
PO/MD: Tim Gerard-Cirton

KJMS/Memphis, TN*
PD: Eileen Collier

WHQT/Miami, FL*

PD: Phil Michaels-Trueba
APD: Karen Vaughn

MD: Ken James

WMIB/Miami, FL*
PD: Mara Melendez

MD: Vanessa Benedetty Jerome

WIMR/Milwaukee, WI*
PO/MD: Lauri Jones

WDLT/Mobile, AL*
OM/PD: James Alexander
MD: Cathy Barlow

KJMG/Monroe, LA
PO: Chris Collins

WWMG/Montgomery, AL
PO/MD: Darry! Elliott

WQQK/Nashville, TN*
PD: Kenny Smoov

KMEZ/New Orleans, LA*
PD: LeBron "LBJ" Joseph
APD/MD: Kelder Summers

WYLD/New Orleans, LA*
OM/PD: Nate Bell

WBLS/New York, NY*
PD: Vinny Brown

WRKS/New York, NY*
PD: Toya Beasley
MD: Julie Gustines

WKUS/Norfolk, VA*
WVKL/Norfolk, VA*

OM/PD: Don Londen
MD: Theressa Brown

@ www.RadioandRecords.com

WCFB/Orlando, FL*
OM: Steve Holbrook
PD: Kevin Gardner

WDAS/Phitadelphia, PA*
OM: Thea Mitchem

PO: Joe Tamburro
APD/MD: Jo Gamble

WRNB/Philadelphia, PA*
OM/PD: Daisy Davis
MD: MoShay LaRen

WFXC/Raleigh, NC*
OM/PD: Cy Young
APD/MD: Jodi Berry

WKJS/Richmond, VA*
OM/PD: Al Payne
MD: Freddy Foxx

WVBE/Roanoke, VA*
OM/PD: Walt Ford

WTLZ/Saginaw, MI*
PD/MD: Eugene Brown

KBLX/San Francisco, CA¥
PD: Kevin Brown
MD: Kimmie Taylor

Music Choice Smooth R&B/Satellite

OM/PD: Damon Williams
APD: Mecca Thames
MD: Lamonda Williams

Sirius Heart & Soul/Satellite*

OM/PD: B.J. Stone
MD: Sasha Montero

The Touch/Satellite
PD: Stan Boston

APD/MD: Hollywood Hernandez

XM Suite 62/Satellite*
PD: Vic Clemons

WLVH/Savannah, GA*
OM: Brad Kelly
PD/MD: Gary Young

KDKS/Shreveport, LA*
OM/PD: Quenn Echols

KVMA/Shreveport, LA*
PD: Roshon Vance

KMJIM/St. Louis, MO*
PD: Darrel Eason
MD: Terrence Bibb

WFUN/St. Louis, MO*

OM: Jowcol "Boogie D" Gilchrist

APD/MD: Niecy Davis

WPHR/Syracuse, NY*
OM: Rich Lauber

PO: Butch Charles
APD/MD: Kenny Dees

WIMX/Toledo, OH*
PD: Rockey Love
APD/MD: Brandi Brown

WTUG/Tuscaloosa, AL
OM: Greg Tomascello
PD/MD: Charles Anthony

WGOV/Valdosta, GA

PD/MD: Jammin' Jammie Brooks

WHUR/Washington, DC*
PD: Dave Dickinson
MD: Traci LaTrelle

WMMJ/Washington, DC*
PD: Kathy Brown
MD: Mike Chase

WNEW/West Palm Beach, FL*

OM/PD: Mark McCray
APD: Kyle Stewart
MD: Patrice Wright

* Monitored Reporters

WWW ameri

FOR WEEK ENDING APRIL 15, 2007

» INITS SECOND WEEK ON THE
RAP CHART, CHI-TOWN NATIVE

YUNG BERG’S “SEXY LADY”
STEPS 29-22 WITH A GAIN OF
439 PLAYS.
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RAP
5 NIELSEN BDS

TITLE CERTIFICATIONS RLAYS AUDIENCE
ARTIST _ IMPRINT/PROMOTION LABEL ™ - WILLIONS RANK
;m;s IS WHY I'M HOT NO. 1(7 WKS) wngf 24€ _.893 66.754
:,Tzﬁtv?ﬁlrs%;rv WOW (FEATURING T... & T-PAIN) COLUMBIALIVE/ZOMBA 6_?3 R _?5_'_4:3_
L-‘J,NfTEp BICOOMP/KOCH fj‘___ 46 R
Solvjv.l\;v.lc-lcv x;x}'u;:cs :stm & JOHNTA AUSTIN COLUMBIA “Tf: 333 N
g%cfﬁo!g;t::ﬁc LIL SCRAPPY CRUNK/BME/REPRISE/WARNER BROS. fﬁ‘. 2200 _36'597
\((;Ocl’JN(é JE[;IE-;VI:EATURING R.KELLY CORPORATE THUGZIDEF JaMiiDIMG 225w 649 30.88E
)‘:UCE)\"’ o SRl HITZCOMMITTEEDIVEZOMBA 1A= +466 34'939
L&?iﬁ&s-nmwonv FEATURING AKON FULL SURFACE/INTERSCOPE 36%‘ acadl
;;Si?soovvgszgmg pDo'ng DA DON ZONE4/INTERSCOPE 359: - TEE) ”:ﬂjzfl‘
xﬁﬁs‘;mm WAYNE TEFBOBM‘MPERIA}NIRC:I: 256 261 sy
QWN?LK el mcoomp/m(x)\; i‘—‘:__fo_ 1 _29'_6_‘3’ -
;;;5 ag‘lgxplpkulc\slfmupmc LIL BOOSIE UNVERSALREPUBLIC 2108 g 280 R
ggv:H;I?DKFéz.' T?/:r(g?mcx ROSS, FAT JOE. LI WAYNE,BABY ~ TERROR SQUAD/KOCH _‘91'6 05 R
ER%ST:'RE\? el BLUESTAR/ATLANTIC ]885_ s - 8'352_ >
m s&)s’gfeggm?mxx & WEBBIE TRILUASYLUMATLANTIC 1878 *256 ,]5'_833
WE FLY HIGH ‘o 185E 243 13550

- EJG I}‘C?EEAT. MARQUESHOUSTON& TREYSONGZ ~ BLOCK/BAD BOY SOUTH/ATLANTIC N 12 EEE
LSLJLL;:CF;S DTP/DEF JAM/IDJMG 56} ot ey
ﬁm@:@ﬁk&v MEARV 1.BLIGE DTP/DEF JAM/IDJA:\; T 52
::;hSL.{v:'L?gg&?NGJERMAWE DUPR! SWisHAHOUSE/AsYLUMAATLANTIC 190 1 23 1021
?UEN§ EVERLG‘%S&TVURING JUNIOR VUNGBOSS/EPICKOCH 193 - *439 © TLIO3
so%:c%tjc?( CANITINTERSCOPE 112 = R,
Is.\:-snzsz ;ETZS —— UNIVERSAL MOTOWN V]OZE 5z 22
?&?ﬁ'GHT TO THE BANK SHADY/AFTERMATH/INTERSCOPE 99_3 325 _"'887_ |
s&-ﬁ :x'ifrg E&Em;?&: INTERSCOPE N 206 o
SBNoogps I;OIE.'GFFEATURING AKON DOGGYSTYLE/GEFFEN/INTERSCOPE 81 . 2 "‘601
58,:0';““ HERE ZONE 4/INTERSCOPE e G35
3LA0LM0L%':3$URING YOUNG JEEZY DESERT STORM/DEF JAM/IDIMG B 3 ']6], E‘L
m JOsr\;é FEAT.BUNB&SNODPDOGG  ICE ACE/SWISHAHOUSE/ASYLUM/WARNER BROS. Ca 139 S2i
bm ﬂ:}oss JIVE/ZOMBA 82? h2oe ,7'138
Irﬁﬂlﬂgcs FEATURING FABO NCE/ASYLUM/ATLANTIC 77:_ § L d ?'479
SL';c:;ﬁnE&mgﬁcKs)EAN P.&E-40 BME/REPRISE/WARNER BROS 7079 X, o] - A%
ngg’llJEL(F:AETt;Nn:FER)ANKIE J&KEN-Y FAMOUS ARTISTS/TVT 2 3_'072
g\ﬁLE \:A'EL'rEEz:ugizg LIL' KEKE SWISHAHOUSE/ASYLUM/ATLANTIC _65( : s
Ef\mo':'ﬁf pr:zmcs FEATURING MANNIE FRESH EXTREME/UNIVERSAL REPUBLIC 652 ) { 2
cco?mEBUﬁ['}ZOUND COLUMBIA 613 3 522 __5 1"5“'_ ¢
bf:sE THIS 7 apror 59 +258 3 2:18 3
m‘ih?fmgﬁﬂﬁ WEST CEFFEN/INTERSCOPE 587_ 203 EElE
xZHg;{xBBLE GUM (GOT THAT GOOD) e 577 +56 5.043

34

listeners’ music tastes. Contact Michael Pelaia for your next projzct.

(770)452-4665 » hooks@hooks.com ® www.hooks.com Featuring WMicEnTURY*

Canradiohistorv com

All hooks are not created equal. Some are too short, some are too long, and some
are just wrong. You invest big dollars in research - why risk tesing with 1ad hooks?
Hooks Unlimited’s clear, consistent, quality never leaves you guessing about your
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AND PS 8 ®
=
e N NIELSEN BDS NEW AND ACTIVE
I 5 é;. TITLE CERTIFICATIONS PLAYS AUDIENCE e Blerys e oilavE,
$Z  ArTIST IMPRINT / PROMOTION LABEL w o MILLI(EJNSA FANK P TVAREL oA e — e
i 1 19 ENCOURAGE YOURSELF NO. ¥ (4 WKS) 779 21 3598 1 YOU KEEP ON THIS KIND BY
DONALD LAWRENCE PRESENTS THE TR-CITY SINGERS EMICOSPEL  "T7 A BLESSING ME 163/12 FASTING & PRAYER 1218
FAITHFUL IS OUR GOD Luther Barnes & The Red Budd Gospel Jimmy Hicks & The Voices Of Integrity
2 HEZEKIAH WALKER & LFC VERITY/ZOMBA = ! 3.059 3 MOST ADDED Choir (WORLDWIDE)
I onlcoon - S ; (AIR GOSPEL/MALACO) " TOTAL STATIONS: 15
- g 4
| 32 S0KIENORFUL EMIGOSPEL Ei_ B! HE . z TOTAL STATIONS FATHER 18/9
BROKEN BUT I'M HEALED JESUS IS LOVE 153/33 Pajam Studio Ensemble
30 gyroncace COsPOCENTRICZOMBA o0 2B 2473 .y Melvin Williams (INTEGRITY GOSPEL/INTEGRITY)
HEALING T — N (BLACKBERRY/MALACO) TOTAL STATIONS: 10
42 = +1 2.546 4 TOTAL STATIONS: 19
~ KELLY PRICE GOSPO CENTRIC/ZOMBA » TG W | GET JoY nes7
HALLELUJAH ARTIST / LABEL STATIONS ONE GOD 149/26 Coko
?2 TROY SNEED eMTROCOSPEL 0 2B 3‘?72 L L "~ YOU KEEP ON BLESSING ME 3 Maurette Brown Clark (LIGHT)
51 WE PRAISE YOU MOST INCREASED PLAYS LI ED  20EE S Luther Barnes & The Red Budd Gospel (AIRIGOSEELMALALO) e O S
THE MCCLURKIN PROJECT GDSPO CENTRIC/ZOMBA i Choir eSS BN 7
- T T CLOSEST FRIEND 106/31
HEAVEN KNOWS : ¢ ) I'M STILL HERE 145/9  The Rance Allen Group
33 y 480 2 2.446 6 WCAO, WPZE WPZS
DEITRICK HADDON TYSCOT/VERITY/ZOMBA o 4 ¥ g = Mississippi Mass Choir (TYSCOT)
LET GO CLOSEST FRIEND 3 (MALACO) TOTAL STATIONS: 9
23 DEWEYNE WOODS & WHEN SINGERS MEET QUIET WATERWVERITvIZOMBA <05 +37 ey ° Rance Allen Group TOTAL STATIONS: 7
", BLESSED AND HIGHLY FAVORED b I = (TYscom e U s
o7 £35 +49 1.627 13 MERCY 131/23 Prenestine Williams
THE CLARK SISTERS EMICOSPEL =S| WCAQ. WEUP WINI Jeft Majors (MOTOR CITY PRAISE)
51 THE STRUGGLE IS OVER €30 8 2403 8 BLESSED & HIGHLY FAVORED 2 (MUSIC ONE/EPIC/COLUMBIA) TOTAL STATIONS: 15
YOUTH FOR CHRIST [EMTRO COSPEL & a The Clark Sisters TOTAL STATIONS: 8
HIGH PRAISE {EMI COSPEL)
’9_ ANOINTED PACE SISTERS Tvscor S8 20 ooy - WGRB, WTLC
IMAGINE ME v 5 "I LOVE ME BETTER
53 KRKERANKLIN FO YO SOUL/GOSPO CENTRIC/ZOMBA M'SB 5 2063 T THAN THAT 2
EVERY BODY EVERY BODY! = Shirley Murdock
al B 6 KENNY LEWIS & ONE VOICE ICEE INSPIRATIONAL/ICEE 54 20 LR |8 SVT;EE{OT)
13, B 13 —— L WINI
REMEMBER ME < K o - B
g _‘1 32 THECaRAVANS waao | 28 a5 'ism ¥ NOBODY BUT THE LORD 2
] SO GOOD TO ME Alvin Darling & Celebration
@ 16 12 \Essa BELL ARMSTRONG EMI GOSPEL 328 & 1085 20 (EMTRO GOSPEL)
D =i = WJNI, WNOO
Q BIf 7| STEP ASIDE 37 «S2 1267 16 i - —_—
=Y YOLANDA ADAMS ATLANTIC e PRAISE ON THE INSIDE 2
JESUS, JESUS, JESUS J Moss
@ W N Cru TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIPMASS CHOR  MQMAJEG/KDCH B1Z 18 106 22 (PAJAM/GOS 20 CENTRIC/ZOMBA)
LY : 2y WGRB, WNOO
@ 8 20 I'MSTILL STANDING 0 ©wn v s —r=
I3 BISHOP PAUL 5. MORTON TEHILLAH/LIGHT IF THERE WERE NO YOU 2
PRAYIN' 4 U = Darlene Mccoy
@ AZ_O_ 6 consoFsoUL SOUL WORLDVERITY/ZOMBA =8O A vEED e (EMI GOSPEL)
" WEUP, WOAD
@ e »Xagsl-rli CSL:??:{E?RE?A € worD CuRs =77 . 1368 15 T v T
.- ] - i PUT YOUR HANDS UP 2
NOBODY BUT THE LORD 3 Darlus Brooks
@ 24 5 VINDARLINGS CELEBRATION EMTRO GOSPEL ¢‘67 e25 JJ?IO 1 {(JOURNEY)
‘ 1 LOVE ME BETTER THAN THAT UANE) UL
_32 7 SHIRLEY MURDOCK TYSCOT 355 - 0'9?0 Ze
| I'LL TRUST 5 —-
@ 12 0 poumpsmawoon SOUL WORLD/VERITY/ZOMBA “i Al B WE PRAISE YOU
WALK AROUND HEAVEN The McClurkin Project (Gospo Centric/Zomba)
25 B v UMBRELLABUNGALD. 22 B = WEADED XD e gz i2) WURO i a7ouy
@ gl SEPTEMBER T AwD[-’lEﬁAT"- WPZS +4, WLIB +4, WSOK +4, WIYD 43, WPPZ 43
z2n S 221 +7 0754 30 I HHM =
KIRK FRANKLIN
027) ‘on  1n GODISIN CONTROL (iT"S NOT OVER) S ; s Charleston, SC 5 PRIy [ £ PR
28 10 24 +i4 0540 - reston. J Moss (PAJAM/Gospo Centric/Zomba)
I WILMINGTON CHESTER MASS CHDIR EMTRO COSPEL il :1% BAehr;]da Parker WXTC +T1, XSRT +10, WGRB +10, WXVI 5, WFLT +3,
5 IT'S ON THE WAY 3 R R : Anthony Baxter ) WLIB +3, WPGC +3, WINI +3, WLOU +2, WFMV +2
pi:f 26 8 NEAL ROBERSON BLACKBERRY/MALACO ‘?7 il 0.605 Alvin Darling & Celetration, Nobody But The Lord, 17 T
@ THE BLOOD 5 J Shirley Murdock, | Love Me Better Than That, 16 STEP ASIDE
PR AMES FORTUNE & FIYA woplowpe 189 +23 ?'670 3 Rance Allen Group, Closest Friend, 9 Yolanda Adams (Atiantic}
GRATEFUL FOR MORE STATIONS GO T0: WXEZ +19, WJYD +T}, WNOO +8, WXOK 45, WHAL +4,
168 +5 0782 28 WNNL +4, WTHE +4, WPZS +3, XSRT +3, KATZ +2
@ m HEZEKIAH WALKER & L¥C VERITY/ZOMBA T e e e s Ll
BLESSED AND HIGHLY FAVORED
The Clark Sisters (EMI Gospe!)
RECURRENTS WPZS +10, WPZE +9, WCAO +8, WNNL +8, WCRB +7,
WHAL +6, KHLR +6, WXEZ +3, WFMV +3, WFLT +3
HOW GOOD AND PLEASANT
New Breed (integrity Gospel)
TITLE PLAYS TITLE PLAYS CRAZAEN]
ARTIST / IMPRINT / PROMOTION LABEL ™ w ARTIST / IMPRINT / PROMOTION LABEL ™ LW K""g&%m PEAVAOSOIWLROR2IWAV 2,
VICTORY INCREDIBLE GOD
TYE TRIBBETT &G A. (NTEGRITY GOSPEL/COLUMBIA) ZE SO YOUTHFUL PRAISE (EVIDENCE COSPEL/LIGHT) 7188 | 1?5_ ‘-
OPERATOR GREAT PRAISE
JMOSS (COSPO CENTRIC/ZOMBA) 236 _289 STEPHEN HURD (INTECRITY GOSPEL/COLUMBIA] 153 0
HE'S HERE TURN IT AROUND
NIYOKI(D2G) Ze 38“ ISRAEL & NEW BREED (INTEGRITY GOSPEL/INTEGRITY) = (=2
THIS IS THE DAY SET ME FREE
FRED HAMMOND (VERITY/ZOMBA) 228 243 MYRON BUTLER & LEVI (EMIGOSPEL) 15 lo3 FOR WEEK ENDING APRIL 15, 2007
c o o B LEGEND: See legend to charts in charts section for rules and symbol explanations.
PRESSURE INTO PRAISE | MADE IT 9 3 X ¥
197 193 166 169 38 gospel stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
| LUCINDA MOORE (TYSCOT) = KEITH WONDERBOY JOHNSONS THE SPIRITUAL VOICES (WORLDWIDE/VERITY/ZOMBA) T o T e A g Mo ot A oo ot

5

3

W //7/////7////4

WPZE/Atlanta, GA*
OM: Frank Johnson
PO: Connie Flint

WTHB/Augusta, CA
OM/PD: Ron Thomas
APD: Sister Mary Kingcannon

WCAO/Baltimore, MD*
PO: Lee Michaels
APD/MO: Danielle Brawn
WWIN/Baltimore, MD
PD: Jeff Majors

MD: Jean Alston
WXOK/Baton Rouge, LA*
OM: LeBron "LBJ" Joseph
PD/MD: J'Michael Francois
WUFO/Buffalo, NY*
OM/PO: Carol M. Salter

WINI/Charleston, SC*

WXTC/Charleston, SC*
OM: Terry Base

PD: Edwin "Chef" Wright
APD/MD: James Wallace

WPZS/Charlotte, NC*
PO: Alvin Stowe
MO: Tonya Rivens

WNOO/Chattanooga, TN*
PD/MD: Sam Terry

WGRB/Chicago, IL*
OM: Elroy Smith

PD: Sonya M. Blakey
APD/MD: Effie Ralfe

WIMO/Cleveland, OH*
OM/PD: Kim Johnsan

WFMV/Columbia, SC*
PD: Tony "Cee" Green
APD/MD: Monica Washington

OM: Michael Baynard WEAM/Columbus, GA
PD: Belinda Parker OM: Carl Conner, Jr.
MD: Anthony Baxter PD: Pam Dixon

APRIL 20, 2007

WA JV/Columbus, MS
OM: Rackey Love

PD: Steve Poston

APO: Sebastian Riley

W1YD/Columbus, OH*
OM: Jerry Smith
PO: Dawn Mosby

KHVN/Dallas, TX
PO: Bion Mortenson

WCHB/Detroit, M1
PD: Spudd

WFLT/Flint, MI*

OM/PD: Sammie L. Jordan, Jr.

MD: Anna Johnson
WEAL/Greensboro, NC*
WDJL/Huntsville, AL*

WEUP/Huntsville, AL*
OM: Hundley Batts

PD: Steve Murry

MD: Ricky Sykes

GOSPEL REPORTERS

WTLCU/ Indianapolis, IN*
OM: Brian Wallace

PD: Paul Robinson

MO: Bonovan Hartwelt

WHLH/Jackson, MS*
OM: Steve Kelly

PO: Jenell Roberts

MD: Lance Fuller

WOAD/Jackson, MS*
OM: Stan Branson
PO/MD: Percy Davis

KPRT/Kansas City, MO
OM: Andre Carson

PD: Myron Fears

APD: Freddie Bell

MD: Debbie Dee Johnsan

KHLR/Little Rock, AR*
OM: Sonny Victory
PD: Torrez Harris

KPZK/Little Rock, AR
OM: Mark Dylan
PO/MD: Billy St. James

WLOU/Louisville, KY*
PD: Bill Price

WBBP/Memphis, TN
MO: Doreen Graves

WHAL/Memphis, TN*
PD: Eiteen Collier
APD/MD: Tracy Bethea

WLOK/Memphis, TN*
PO/MD: Kim Harper

WMBM/Miami, FL
OM: E. Claudette Freeman
PO/MU: Greg Cooper

WHLW/Montgomery, AL*
OM: Michael Lang
PD/MD: Kenny J.

WXVI/Montgomery, AL*
PO: Glinda Perkins

www.americanradiohistorv.com

WTHE/Nassau, NY*
PO: Darren K. Greggs

WPRF/New Orleans, LA
PD: Kris "Cap'n Kris" McCoy

WYLD!New Orleans, LA*
APD/MD: Loretta Petit

WLIB/New York, NY*
PO: Denise Hill

WXEZ/Norfolk, VA*
OM: Jon Shomby
PD: Dale Murray

WDAS/Philadelphia, PA*
OM: Tkea Mitchem

PD: Joe Tamburro
APD/MD: Jo Gamble

WPPZ/Philadelphia, PA*
OM/PD: Daisy Davis
MD: MoShay LaRen

WNNL/Raleigh, NC*
OM/PD: Jerry Smith
MD: Melissa Wade

WPZZ/Richmond, VA*
OM: Jerry Smith
PD: Reggie Baker

Rejoice/Satellite
PO: Willie Mae Mclver

Sheridan Gospel
Network/Satellite
PO: Michael Gamble
APO: Morgan Dukes
MD: Ace Alexander

XM The Spirit/Satellite*
PO/MD: Jay Bryant

WSOK/Savannah, GA*
OM: Brad Kelly
PO: E. Larry McDuffie

KOKA/Shreveport, LA*

PD: Eddie Giles
APD/MD: Sharon Flournoy

KATZ/St. Louis, MO*
PD: Terrence Bibb

MD: Dwight Stone
WIMG/Trenton, NJ
OM/PO: Felicia Brannon
APD/MD: Robyn McCollum
WTSK/Tuscaloosa, AL
OM: Greg Tomascello
PO/AMO: Charles Anthony
WPGC/Washington, DC*
PD/MD: Cheryl Jackson
WYCB/Washington, DC
PD: Ron Thompsan
WFAI/Wilmington, DE
OM: Melvin Brittingham
PD/MD: Manuel Mena

* Monitored Reporters
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Programmers discuss music-scheduling strategies

Mastering The Music

Kevin Peterson

KPeterson@RadioandRecords.com

ince the majority of airtime on Christian music radio is devot-
ed to playing music, the importance of achieving the right

mix 1s paramount to success. Mastering the music encompass-
es many processes, from how new songs get on the air to rota-
tions and rules to basic music-scheduling philosophies and
strategies. M It all begins with the weekly decision-making

process for adding new music.“My PD and I first look at how our weekly online
test numbers are shaping up,” KSBJ/Houston MD Jim Beeler says. “If we see a
song that needs to move out of current rotation, we then look at songs that are

available for adds.”

“Our music meetings are the highlight of my
week,” Stace Whitmire, MDD of the WAY-FM net-
work, offers.”[PD] Dave Senes and I listen separate-
ly to everything we get each week. The night before
our meetings, [ compile our research so we know
where we stand with our currents in rotation and
make a list of the songs that are on my radar.

“Together we take a look at what spots we may
have available, then go through each new song as
well as the carryovers from our last meeting,” she
adds. “It can take a lot of time, but it’s defmnitely
worth the effort”

Every station seems to have a magic number
when it comes to the size of its music library.
According to McVay Media president Mike
McVay, the average AC library is generally 300
gold titles, while hot AC stations usually carry

about 225 titles.

WONU/Chicago MD Mallory DeWees says,
“As a CHR station, [ absolutely do not like having
more than 350 songs in our library. The ideal num-
ber is 300. Sometimes it can be difficult to main-
tain this number, but it can be done if you take time
to do some housekeeping every month.”

Beeler prefers an even tighter list.“Right now, it’s
216, but we are getting ready to cut it even more,”
he says.

A frequent question fromy programmers and
MDs has to do with how often to rotate songs in
each category. “Our heavy rotation spins about
55-60 times a week,” DeWees says. “Medium
rotation spins about 40 times a week and light
rotation spins about 25-30 times a week.
Recurrent songs spin no more than 10 tmes a week

Beeler

Whitmire

DeWees

and gold no more than five times a week, We also
have a hit category that we just added, which
includes the best of the best, ind these songs play
about 15 times a week.”

McVay adds, “Power currents for AC turn over
every seven hours. We'll turn over the power cur-
rents on a hot AC at +.5 hours. The recurrents for
AC rotate every 1.25 days, and for hot AC stations
they rotate at 15 hours. Power gold for both for-
mats turn over every 1.25 days and the regular gold
for both formats at 2.25 days.”

Whether you use MusicMaster, Selector, Power
Gold or another music-scheduling package, estab-
lishing rules to make scheduling easier and the sta-
tion sound better are critical. “*Our rules are a lot
of basics,” Whitmire says. “Keeping tempo in
check, artist separation, etc. Needless to say, rules
were meant to be broken. Qur software, because
of those limitations, can only do so much. We go
over every song on every playlist with a fine-
toothed comb.”

Beeler notes,“With us, less is more when it comes
to scheduling restrictions. We no longer use gender
as a restriction, and we don’t mind if the same artist
plays with one-hour separation. We don’t daypart
songs, either. We believe that we should only be
playing the very best songs, and those can play any-
time. We do small separations on certain genres,
though, like urban, since we have so few of them
and similar-sounding artists.”

DeWees says,“We have tried to keep our rules
as simple as possible. A song cannot play at the
same time as it did the day before. A song cannot
play more than once every hour and 15 minutes.
The same artist cannot play more than every 45
minutes. There cannot be more than two songs of
the same genre or tempo playing next to each
other.”

When it comes to overall scheduling of daily
music logs, discussions between PDs and MDs usu-
ally include the words “balance,™‘tempo” and “flow.”

“We try to have balance to make sure that every
quarter-hour you get a bit of everything’
Whitmire says.*“Some rock, some slow, some pop.”

Beeler adds, “It’s a matter of energy rather than
tempo. Our balance comes from how the song feels
rather than tempo. This theory overlaps, however,
SO we never seem to have a tempo issue.”

McVay concludes,“Every quarter-hour should be
a mini-sample of the entire hour. The music essence
of the radio station should be clearly present in every
quarter-hour, and you should never sound as if
you've just changed format.” RR

new at: WAYK wDJC

impacting AC/CHR now!

#20 at CHR
New and Active at'AC Monitored
= : New and Active at AC Indicafor

WYLV KJIL

for promotional information confcfjs c janfch@eig.com |15.37l.4201 | myspace.com/emicmg
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EU TITLE CERTIFICATIONS STATUS PLATS AUDIENCE
. 33 ARTIST IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK
v EVERLASTING GOD NO. 1{4 WKS) .
=2 |INCOLNBREWSTER veRTCAUWTEGRITY 532 T3 Qe
MADE TO LOVE
TOBYMAC ForerroNTEMICMG 202 68 2781 6 MOST ADDED
UNDO MOST ADDED g
4 RusorFooLs moss 2 156 3508 3
HOW CAN 1 KEEP FROM SINGING -
CHRIS TOMLIN SINSTEPS/SPARROWIEMICMG V1 el 2140 10
DOES ANYBODY HEAR HER
 CASTING CROWNS BEACHSTREETREUNONPLG 100 744 3729 2 TITLE ST
EVERY TIME | BREATHE ARTIST / LABEL STATIONS
BIC DADDY WEAVE FERVENT/WORD-CURB 2 el 2.391 8 UNDO o 6
BY HIS WOUNDS - Rush Of Fools
GLORY REVEALEDFEAT.MAC POWELL MARK HALL STEVENCLRTISCHAPMAN.BRIANLITTRELL  REUNONPLG 323 -35 1752 R (MIDAS)
SOMETHING BEAUTIFUL o dors e b KAIM, KCMS, KFIS, KTSL. WCVO, WGTS
NEWSBOYS INPOP : GIVE YOU GLORY g
WALKING HER HOME Jeremy Camp
MARK SCHULTZ WORD-CURB 367 32 1.678 6 (BEC/TOOTH & NAIL)
GIVE YOU GLORY MOST INCREASED PLAYS 365  +229 2900 5 A Th W CQR e R eSS D= e
JEREMY CAMP BEC/TOOTH & NAIL : - 2 =~
I'M NOT WHO | WAS 6
WHAT COULD BE BETTER (THE DAYS AHEAD) 7 e e e Brandon Heath
33MILES INO . (REUNION/PLG]
I'M NOT WHO | WAS o DR 50 " KAIM, KHZR, WAWZ, WCRJ, WLFJ, WMSJ
BRANDON HEATH EUNIO! r
e - BRING THE RAIN 6
5 4 MercyM
ECHOING ANGELS 735 83 1842 14 mjg)v o
| WILL LIFT MY EYES A KAIM, WAFJ, WAWZ, WCRJ, WCVD, WLPJ
BEBO NORMAN EssENTALRLG 272 ~ 2425
o OVER MY HEAD S
BRING THE RAIN 672 a2 1.06€ 21 Brian Littrell
MERBYME o | T (REUNION/PLG}
TUNNEL AIRPOWER 2 WCQR, WCRJ, WMCU, WPAR, WVFJ
THIRD DAY ESSENTIALPLG  OCO . #1107 1333 19 — = 2
:'H?:;!A.yro SAVE A LIFE piC 582 +4 2.305 9 Third Day
i (ESSENTIAL/PLG)
WISH YOU WERE HERE KAIM, WCRJ, WFHM, WVEJ
MARK HARRIS wo SEGON 15 RZDEA T Sy —
H
THE BLESSING
JOHN WALLER BEACHSTREETREUNIONRLG =2 8 0945 24 E‘g(')?r‘é‘;) EEEER
THERE IS A RIVER KBNJ, WCVO, WLPJ, WMCU
JARS OF CLAY EssenTiaLpL, | 4 B 085 25 ~
P [ INTO THE DAY 3
SUNRISE
NICHOLE NORDEMAN SPARROW/EMI CMG 406 ie 077 3 (B;S:"E:;l';":/;L -
YOU KNOW MY NAME KVMV, WBSN, wJTL
DETOUR 180 stantEDSPRINGHLL  SB2 V7 2067 12 =
EVERY TIME | BREATHE 2
AWAKEN :
NATALIEGRANT g 2> 85 0328 - Big Daddy Weave
SAVED THE DAY (FER\SENY?ORD'CURB)
: 5 i . WCVO, Wi
PHILLIPS, CRAIG & DEAN INO ?J‘ o _0'33“
WHEN | GET WHERE I'M GOING
GEOFF MOORE rockerown 308 T 037 ADDEDTAT
ON THE THIRD DAY 5 U
MICHAEL DLSON ROCKETOWN 2 =20 0570» =9 WPAR ,Mw A
DON'T GIVE UP 3 Roanake, VA = '
SANCTUS REAL SPARROW/EMI (4 251 2 0s83 27 OM/MD: Jackie Howard
BE LIFTED HIGH - Brian Littrell, Over My Head, O
MICHAEL W, SMITH REUNONPLG | 20 i8 BEey Jeremy Camp, Give You Glory, O
JOIN THE SONG 5
VICKY BEECHING SPARROW/EMI CMG _25_8 sl 0.565 )
SHINE J . FOR MORE STATIONS GC T0:
MATT REDMAN SIXSTEPS/SPARROW/EMI TMC 5 24 L2z B v Rad oandRecorislcom
RECURRENTS
b3
§
TSTLE PLAYS I TITLE PLAYS
ARTIST / IMPRINT / PROMOTION LABEL ™ W Al ARTIST / IMPRINT / PROMOTION LABEL ™ LW
MY SAVIOR MY GOD HOLY IS THE LORD
AARO™ SHUST (BRASH) 750 75 CHRIS TDRLIN (SIXSTEPS/SPARROW/EMI CMC) | 53!‘ Bl
PRAISE YOU IN THIS STORM 614 so8 HOW GREAT IS OUR GOD 531 524
CASTING CROWNS (BEACH STREET/REUNION/PLG) CHRIS TOMLIN (SIXSTEPS/SPARROW/EMI CMC)
MADE TO WORSHIP MOUNTAIN OF GOD ;
CHRISTOMLIN (SIXSTEPS/SPARROW/EMI CMG) B 6% i Eﬁ’f THIRD DAY (ESSENTIALPLCY 528 S5
HOLD FAST WHAT IT MEANS
MERCYME (INO) o8 B Y JEREMY CAMP (BEC/TOOTH & NAIL) 203 S
BLESSED BE YOUR NAME STRONG TOWER "
TREEES (INPOP) 572 g2l KUTLESS (BEC/TOUTH & NAIL) e &

, Broad D
NEW AND ACTIVE

TITLE PLAYS TITLE PLAYS
ARTIST / LABEL /GAIN ARTIST / LABEL /GAIN
FOREVERANDEVER, ETC. 239/26 SUFFICIENT 21014
David Crowder Band Adie Camp
(SIXSTEPS/SPARROW/EMI CMG) (BEC/TOOTH & NAIL)
TOTAL STATIONS: 25 TOTAL STATIONS: n
EVERYDAY 2251 LOVE IS A BEAUTIFUL
Jessie Daniels THING 190/28
(MIDAS} Group 1 Crew
TOTAL STATIONS: 13 (FERVENT/WORD-CURB)

TOTAL STATIONS: 14
ANYWAY 224/35
Martina MeBride You 179737
(RCA/PLGY Britt Nicole
TOTAL STATIONS: 8 [SPARROW/EMI CMG)

TOTAL STATIONS: 13
GIVE ME AMAZING GRACE 222/17
Jackson Waters BLESSED BE 16220
(WORD-CURB) Jason Gray
TOTAL STATIONS: n (CENTRICITY)

TOTAL STATIONS: 20
PROMISE OF A LIFETIME 219/43
Kutless OVER MY HEAD 148/86
(BEC/TOOTH & NAIL) Brian Littrell
TOTAL STATIONS: n (REUNION/PLC)

TOTAL STATIONS: n

GIVE YOU GLORY

Jeremy Camp (BEC/Tooth & Nail}

KAIM +3), KFSH +27, SIST +24, KSBJ +24, WFFH 23,
KFIS +20, WDUC 415, WCQR +12, KHZR +3, WJIE +8

UNDO

Rush Of Fools {Midas)

KAIM +32, KFIS +28, KCMS +16, WVFS 414, WCVO +11,
WLEJ +10, WAFJ 43, XMES +7, KWND +7, WBSN +5

I'M NOT WHO | WAS
Brandon Heath (Reunion/PLG)

KAM +31, SIST +25, KLTY +22, KB\ +16, KTSL +3,
WAWZ +9, WDUC +8, KWND +8, WJIE +8, WJQK +6

BRING THE RAIN

MercyMe (INO)
KVMV 15, XMES +T3, WMSJ +12, WCVO +12, WAWZ +10.
WJIE +8, WDUC +B, KAIM +8, KXOJ +4, WFHM +4

HOW CAN | KEEP FROM SINGING

Chris Tomilin (Sixsteps/Sparrow/EMI CMG)
WEFH +16, WAKW 415, WMHK +12, KAIM +3, WLF) +8,
KWND +7, KVMV +6, WCRJ +6, WAWZ +5, WMUZ +5

FOR WEEK ENDING APRIL 15, 2007

LEGEND: See legend to charts in charts section for rules and symbol explanations.

53 Christian AC stations are clectronically monitored by Nielsen Broadcast Data Systems. 24
hours a day, 7 days a week. Christian AC Indicator chart compiied of 33 reporters, christian CHR
28, christian rock 28 and inspo 19. © 2007 Nielsen Business Media. Inc. All rights reserved.
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"BE THOU NEAR To ME"

THE NEW SINGLE AND
FOLLCOW-UP TO THE #1 SINGLE T

APRIL 20, 2007

"GLORY"

NOW IMPACTING AT RADIO

ONE OF THE MOST ADDED SONGS

THIS WEEK AT AC -

NEW AT WCSG & KYMV

www.americanradiohistorv.com
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CHRISTIAN CHR ng CHRISTIAN ROCK

TITLE P_AYS Eu TITLE PLAYS
ARTIST IMPRINT / PROMOTION LABEL ™ - £3  ARTIST IMPRINT / PROMO “ION LABEL ~ -
FORGIVEN THE LAST NIGHT =
RELIENTK CAPITOUCOTEE “3[ =3 _?_ SKILLET AENTSREANO 2= B
DON'T GIVE UP WAKE UP! WAKE UP! —
SANCTUS REAL SPARROW/EMI CMG ]E__ o (3 | EVERYDAY SUNDAY INPOP €= g
MADE TO LOVE A WHISPER & A CLAMOR
TOBYMAC FOREFRONTIEMICMG 20 = ! 0 inacRn TOOTH& NAIL E_E ) 2=
FIND ME TONIGHT BREAK ME DOWN -
EVERYDAY SUNDAY neop SEIEEY 53 | 8 o ESSENTIAUPLG .
THE LAST NIGHT WHEN TOMORROW COMES -
SKILLET arvEnTISREING — BOB +37 E_ | PILLAR FLICKER/PLG = 2
WORK SAY THIS SOONER (NO ONE WILL SEE THINGS THE WAY | DO).
JARS OF CLAY EssenmapLe | 100 40 o 2 THEALMOST oomsnaL 22 3
AFTER THE WORLD - SAY YOUR PRAYERS
DISCIPLE e 02 A3 i 8 weooine mav-newworn 220 *T
SOMETHING BEAUTIFUL AN EPIPHANY
NEWSBOYS wegp | 739 +66 2 s 00TH | "3 i
WHAT | HEAR GOING UNDER -
JESSIE DANIELS MIDAS _72? £ & g i THIS BEAUTIFUL REPUBLIC FOREFFONTEMICMG 2 5
HOLD ON . 1LOVE YOU TO DEATH
STELLAR KART WORD-CURB fﬂ& fik 19 5 FAMILY FORCES MA> ERICK/GOTEE ﬁaz L Lar
EVERYTHING IS BEAUTIFUL 4 PROCRASTINATING
STARFIELD SPARROW/EMI QMG 998 2 B el arKant WORD-CURB ‘1 l o
DEARLY LOVED 43 AFTER THE WORLD Is
JIMMY NEEDHAM INPOP »603 E 2 DISCIPLE SRE/NG 257 1L 1
REACH ~  MISSING PAGES -
JILL PARR WHIPLASH 5__8{3 & i ]3_' SEVENTH DAY SLUMBER BEC/"0OTH &NAIL _2)2 Y
MISSING PAGES ~ HIT THE FLOOR v
SEVENTH DAY SLUMBER BEC/TOOTH& NAIL sz :EE) 2 THOUSAND FoOT KRUTCH ooHanaL 282 2
TUNNEL NO LONGER
THIRD DAY ESSENTIAURLG == b W oecveer sown SRE/NG ]f"'_ -28ﬁ
YOUR WAY - PERFECT

| ADIECAMP BECTOOTHENAL 71 o 1 ) .. FLYLEAF OCTONE/ASA=INTERSCOPE 1= g
HOW TO SAVE A LIFE 4 r - BOOMIN'
THE FRAY erc NG e 17 [ _5_- TOBYMAC FOREFRONTIEMICMG 1=
LOVE IS A BEAUTIFUL THING LIVE LIKE WE'RE ALIVE
GROUP 1 CREW FERVENT/WORD-CURB ‘f‘] R _‘f NEVERTHELESS Fckerolg 169 25
AWAKENING - ¢ SURFACE -
SWITCHFOOT SPARROWICOLUMBIEMICMG 209 *T18 5 = 7_,{ DEAS VAIL BRAVENEW WORLD ]Ef ¥
YOU P DEATH FINDS US BREATHING e =
BRITT NICOLE SPARROW/EMI CMG "03_ ez 1 chowpown MOMOVSSTEREO ]:‘ B
FOREVERANDEVER, ETC. = FIENDS
DAVID CROWDER BAND SIXSTEPS/SPARROW/EMI MG 290 55 il i CHASING VICTORY MOND VS STERED K5 o
THE SHOW AWAKENING
HAWK NELSON TooTHENAL 20! o0 & ,.A.‘. SWITCHFOOT SPARROW/COLUMBIA/EMI CMG ]_3_5. “1
LEAST OF THESE P -~ MADMEN
DECEMBERADIO SLANTEQ/SPRING HILL ?77 12 . }w WAVORLY FLGKERPLG 1 il
BEAUTY CROSS THE LINE
AYIESHA WOODS GOTEE 27? & & 3’ RUTH TIOTHENAL 1 <
UNDO = p WAKE UP
RUSH OF FOOLS MIDAS “'53_ & j KJ-52 BEC ]? =
coLb = TIME IS RUNNING OUT (WHERE TO START)
MARIEMILLER wes MR *36 =5 SN 11CH FLIGHT SOCIETY R S *2
JESUS ON THE RADIO " THESE PAGES
ALLSTARUNITED REUNION/PLG 22 = il 1; MAINSTAY BECTOTHENAL 1= il
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BY HIS WOUNDS GL.0RY REVEALEDFEAT. MAC POWELL MARKHALL, STEVENCURTISCHAPMAN. BRIANLITTRELL  REUNONPLG .~ 383 =3 | n WALKING HER HOME MARK SCHULTZ WORD-CURB 164 34
ON THE THIRD DAY MICHAEL DLSON ROCKETOWN 278 -1 | ﬁ“,' BELIEVE IN YOU JOELENGLE SPIN THREE-SIXT¥/DOXOLOCY 152 +27
GIVE ME JESUS JEREMY CAMP BEC/TOOTH&NAIL 267 ¢} _ NEEDED WAYBURNDEAN WAYJADE/EMG 151 9
LIFT UP THE NAME JAIME JAMGOCHIAN FEAT. SCOTT KRIPPAYNE CENTRICTY 251 + HE'S ALIVE ALLEN ASBURY RAZOR&TIE 143 +2
o X2 b o2 %

BE LIFTED HIGH MICHAEL W. SMITH REUNIONPLG 241 -10 .2 THEREIS A RIVER JARSOF CLAY _ ESSENTIALIPLG 144 +25
UNDO RUSH OF FOOLS B MDas 235 +l4 3 THE BLESSING JOHN WALLER BEACHSTREET/RLUNION/PLG 144 o
HOW CAN | KEEP FROM SINGING CHRIS TOMLIN SIXSTEPS/SPARROW/EMICMG 229 +23 2 ANYTHING & EVERYTHING NICOL SPONBERG CURB 141 +21
SAVED THE DAY PHILLIPS, CRAIC & DEAN INO 206 +22 BRING THE RAIN MERCYME INO 37 +29
HOSANNA  PAUL BALOCHE ) INTEGRITY |+ 197 +7 3 EVERY TIME | BREATHE BIGDADDY WEAVE FERVENT/WORD-CURB 134 -9
SUFFICIENT ADIECAMP BEC/TDOTH&NAL 180 <12 20 HOLD FAST MERCYME N0 A2 -39
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Currently # 22 at AC Monitored.
Over 2 million impressions last week.
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KGNZ/Abilene, TX
PD/MD: Gary Hill

WFSH/Atlanta, GA*
PD: Kevin Avery
MD: Mike Stoudt

WVFJ/Atlanta, GA*
PD/MD: Don Schaeffer

WAFJ/Augusta, GA*
PD/MD: Steve Swanson

KPEZ/Austin, TX

OM: Mac Daniels

PD: Cary Walsh
APD/MD: Steve Etheridge

WDJC/Birmingham, AL*
APD/MD: Ronnie Bruce

KTSY/Boise, ID*
PD: Jerry Woods
APD/MD: Travis Culver

WCVK/Bowling Green, KY
OM: Ken Burns

PD: Dale McCubbins

MD: Whitney Yule

WAYR/Brunswick, GA
PD: Bart Wagner

WRCM/Charlotte, NC*
PD: Dwayne Harrison

WBDX/Chattanooga, TN*
OM/PD: Jason McKay
APD/MD: Justin Wade

WAKW/Cincinnati, OH*
PD: Rob Lewis
MD: Dary! Pierce

WFHM/Cleveland, OH*
MD: Josh Booth

KGTS/College Place, WA
PD: Elizabeth Nelson

KBIQ/Colorado Springs, CO*
PD: Bret Stevens
MD: Jack Hamilton

KCVO/Columbia, MO
OM/PD: James McDermott

WMHK/Columbia, SC*
PD: Steve Sunshine

WCVO0/Columbus, OH*
OM/PD: Tate Luck
APD/MD: Mike Russell

KBNJ/Corpus Christi, TX*
PD: Joe Fahl

KLTY/Dallas, TX*
PD: Chuck Finney
APD/MD: Michael Prendergast

KNWI/Des Moines, 1A
PD/MD: Dave St. John

WMUZ/Detroit, MI*
PD: Miranda Belcher
APD: Randi Myles
MD: Jon Culbert

WWIB/Eau Claire, Wi
OM: Paul Anthony
PD/MD: Greg Steward

WCTL/Erie, PA
OM: Ronald Raymond
PD/MD: Adam Frase

KHPE/Eugene, OR
OM: Jeff McMahon
MD: Pau! Hernandez

KYTT/Eugene, OR
PD/MD: Rick Stevens

KLRC/Fayetteville, AR
PD/MD: Mark Michaels

WCLN/Fayetteville, NC
OM/PD: Dan DeBruler
APD: Syndi Long

MD: Steve Turley

KGCB/Flagstaff, AZ
OM: Brian Letendre
PD/MD: Mike Medlin

WPER/Fredericksburg, VA
PD: Frankie Morea
APD: Eric Summers
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KZKZ/Ft. Smith, AR
OM/PD: Dave Burdue

WLAB/Ft. Wayne, IN*
PD: Don Buettner
MD: Melissa Montana

WCSG/Grand Rapids, MI*
OM: Don Michael

PD/MD: Chris Lemke

APD: John Balyo

WJQK/Grand Rapids, MI*
OM/PD: Troy West
MD: Brian Nelson

WBFJ/Greensboro, NC
PD/MD: Wally Decker
APD: Darren Stevens

WLFJ/Greenville, SC*
PD/MD: Rob Bempsey
APD: Cary Miller

KAIM/Honelulu, HI*
OM: Jack Waters

PD: Corry Reynolds
MD: Kim Harper

KSBJ/Houston, TX*
PO: Chuck Pryor
MD: Jim Beeler

WCRJ/Jacksonville, FL*
PO: Roger Henderson
MD: Theresa Ross

WCQR/Johnson City, TN*
PD/MD: Jason Sharp
APD: Chalmer Harper

KOBC/Joplin, MO
OMY/PD: Lisa Davis

KLJC/Kansas City, MO*
PD/MD: Michael Grimm

WJITL/Lancaster, PA*
PD: John Shirk
MD: Phil Smith

WLGH/Lansing, MI

KFSH/Los Angeles, CA*
OM: Jim Tinker

PD: Chuck Tyler

APD/MD: Bob Shaw

WJIE/Louisville, KY*
PD: Jim Calipeau
APD/MD: Chiris Crain

WRVI/Louisville, KY
OM/PD: Gregg Kramer
APD: Dave Reichel

KSWP/Lufkin, TX
OM/PD: Al Ross
MD: Michelle Calvert

KVMV/McAllen, TX*
PD: James Camblin
MD: Bob Malone

KJIL/Meade, KS
PD: Michaef Luskey

WMCU/Miami, FL*
OM/PD: Dwight Taylor

WFZH/Milwaukee, WI*
PO/MD: Danny Clayton

KTiS/Minneapolis, MN*
PD: Reid Holsen
APD/MD: Paul Perrault

KBMQ/Monroe, LA
PD: Phillip Brooks
MD: Melissa Rawls

WFFH/Nashville, TN*
PO: Vance Dillard
MD: Scott Thunder

New Life Media/Network
PD/MD: Joe Buchanan

WBSN/New Orleans, LA*
OM: Julie Headrick

PD: Tom Krimsier

MD: Libby Krimsier

WAWZ/New York, NY*
OM: Scott Taylor

PD: Johnny Stone

MD: Keith Stevens

KGBi/Omaha, NE*
PD: Melody Miller
MD: Jeff Devereaux

WPOZ/Orlando, FL*
OM/PD: Dean O'Neal
APD: Jeff Cruz

MD: Scott Smith

KLVA/Phoenix, AZ*

WMSJ/Portland, ME*
PD: Paula K.
APD: Joe Polek

KFIS/Portland, OR*
PD: Dave Arthur
MD: Kat Taylor

KSLT/Rapid City, SD
OM: Tom Schoenstedt
PD/MD: Jennifer Walker

KSGN/Riverside, CA*
PD/MD: Bryan O'Neal

WPAR/Roancke, VA*
OM/MD: Jackie Howard

WRCI/Rochester, NY*
PD:Mark Shuttleworth

WQFL/Rockford, IL
OM: Ralph Trentadue
PD/MD: Rick Hall

KKFS/Sacramento, CA*
PD: Laurie Larson
APD/MD: Mark Standriff

KOAY/Salt Lake City, UT
PD/MD: Alan Hague

Sirius Spirit 66/Satellite*
PD/MD: Al Skop

XM The Message/Satellite*
PD: Jon Zellner
MUO: Jim Epperlein

KCMS/Seattle, WA*
PD: Scott Valentine
M0: Sarah Taylor

WFRN/South Bend, IN
PD: Jim Carter
MD: Doug Moore

WHPZ/South Bend, IN
PO/MD: Tom Scott

KTSL/Spokane, WA*
PO/MD: Beau Tyler

KWND/Springfield, MO*
PD/MD: Jeremy Morris

KKJM/St. Cloud, MN
OM/PD: Diana Madsen

KHZR/St. Louis, MO*
OM: Sandi Brown
PD/MD: Greg Cassidy

WLPJ/Tampa, FL*
POC: Carmen Brown
APD: Dave Cruse
MD: Jeff MacFarlane

KJTY/Topeka, KS
OM/PD: Rita C. Adams

KKCM/Tulsa, OK*
OM: Steve Hunter

PO: Chris Kelly

APD: Dale Christopher

KX0J/Tulsa, OK*
PD: Bob Thornton
APD: Dave Gordon

WGTS/Washington, DC*
PD: Ty McFarland
MD: Rob Conway

WGRC/Williamsport, PA
OM: Don Casteline
PO/MD: Larry Weidman

WXHL/Wilmington, DE
OM: Dan Edwards
PD/MD: Dave Kirby

APD: Sal April

* Monitored Reporters

» BACKSTREET BOY BRIAN LITTRELL
CLIMBS THE CHRISTIAN AC INDICATOR
CHART WITH TWO SONGS: “BY HIS

WOUNDS" WITH GLORY REVEALED
AT ND. 7 AND “OVER MY HEAD/”
A DEBUT AT NO. 26.

x

g o

§ gg IgrLss' SHREIMN AR IMPRINT / PROMOTION LABEL ‘rwpwsq-
° ‘ 11 HOW CAN | KEEP FROM SINGING CHRIS TOMLIN SIXSTEPS/SPARROW/EMICMG D04 +72
‘ 12 UNDO RUSH OF FOOLS MIDAS | 787 7 +89
‘ —I.S“ EVERLASTING GOD LINCOLN 3REWSTER . VERTICAL/INTEGRITY -—77? 7 +1
‘ ¢ 2] ] SOMETHING BEAUTIFUL NEWSBOYS INPOP I 9 +105

5 11 WALKING HER HOME MARK SCHULTZ WORD-CURB ~ 682 <12

6 16 MADE TO LOVE TOBYMAC FOREFRONT/EMI (MG : 660 -33
. - —.1; BY HIS WOUNOS CLORY REVEALED FEAT. MAC POWELL, MARK HALL. STEVEN CURTIS CHAPMAN, BRIAN LITTRELL REUNIUN/PL; i 7546 7*78 V
. T EVERY TIME | BREATHE BIC DADDY WEAVE FERVENT/WORD-CURB ~ B44 - +55
° 10 WHATCDULD B?BETTER (THE DAYS AHEAD) 33MILES INO 549_ +26

10 —;; ;DES ANYBDDY HEAR HER CASTING CROWNS BEACH STREET/REUNION/PLG 538 73

10 SUNRISE NICHOLE NORDEMAN SPARROW/EMI CMG 527 +9

4 GIVE YDU GLORY JEREMY CAVP BEC/TOOTH&NAIL -~ 450 +41

6 I'MNOT WHO | WAS BRANDGN HEATH REUNION/PLG 433 +70

4 BRING THE RAIN MERCYME INO - 425 +43

S TUNNEL THIRD DAY ESSENTIAL/PLG - 423 +56

—Eqi GIVE ME AMAZING GRACE JACKSON WATERS WORO-CURB 350— +1

17 “;— BE LIFTED HIGH MICHAEL v;;wm REUNION/PLG 302 -29

@ —8— DON'T GIVE UP SANCTUS REAL SPARROW/EMICMG - 296 +14
@ ! ﬁ?’# THERE 1S A RIVER JARS OF QLAY ESSENTIAL/PLG — 289 +35
20 ? THE BLESSING JOHNWALLER BEACH STREET/REUNION/PLG 261 -4

21 ‘ T SHINE MATT REDMAN SIXSTEPS/SPARROW/EMI CMG ~254 -21

4  SAVED THE DAY PHILLIPS, CFAIG & DEAN

16 WISH YOU WERE HERE MARK HARRIS INO 236 -7

7 = ON THE THIRD DAY MICHAE. OLSON ROCKETOWN 235 3

INTO THE DAY BEBONORMAN ESSENTIAL/PLG 225 +93

N0 © 245 +30

N N N
TR
g
L]

l OVER MY HEAD BRIANLITTRELL REUNION/PLG 221 +109

6 : WATERFALL SALVADOR WoRD-CUR8 207 -1

28 T BLESSED BE JASONCRAY CENTRICITY 18;. -4
pac] ‘ 2 7 STAND IN AWE JEREMY RIDDLE VARIETAL —154 Bl
@ 3 THE KINGDOM BETHANY DILLON SPARROW/EM! CMG 153 +7

CHRISTIAN CHR
MUSIC RESEARCH

Hit Music Research

TITLE w w w
ARTIST IMPRINT / PROMOTION LABEL  TOTAL FAM% B8URN% 18-24 2534 18-34
B THE LAST NIGHT SKiLLET ARDENT/SRE/INO = 4.42  81% 0% 445 446 446
MADE TO LOVE TOBYMAC FOREFRONT/EMICMCG « 4.28  98% 18% 435 442 4.31
uND(; RUSH OF FOOLS i MIDAS 7;2— I 69% 10%_ 4.31 413 1:1';
SOMETHING BEAUTIFUL NEWSBOYS i INPOP 417 85% 10% 4.05 40 4.09
HOW TO SAVE A LIFE TH% FRAY EPIC "10.07 | 95% I —2;"17 405 4.02 10.037
AFTE;'HE WORLD DISCIPL? ) SRE/INO VA.OS 86%_ S% 4.0 4.03 4202
FORGIVEN REL;NTK CAPITOL/COTEE _1_0—6;— -92% —1(;;‘ . 3.95 _—3.96 _3:96
THE SHOW HAWK NELSON TOOTH & NAIL —4.01: 3 95% 5% 4.03 ! 395 398
yYou EA7RR|ED ME BUILDING 429 - WORD-CURB ‘»1:.6; 56% 4% 4.06 4.1 4.09
MISSING PAGES?EVENTH DAY SLUMBER B BEC/TOOTH & NAIL i :.6?; 79% —7%— _3_.86 ?94 39
GIVE IT ALL AWAY AARON SHUST BRASH ~ 3.97 87% 16% 3.96 391 394

FOREVERANDEVER ETC. DAVID CROWDERBAND ~ SIXSTEPS/SPARRDW/EMICMG ~ 3.97  94% 6% 409 387 395

DON'T GIVE UP SANCTUS REAL SPARROW/EMICMG ~ 3.93  92% 5% 403 375 387
FIND ME TONIGHT EVERYDAY SUNDAY INPOP -;9—3 86;0 N% 4.06 _‘_'»732— 3.99
HOLD ON STELLAR KART ) - WORD-CURE ~ 3.93 88“/_0 19% 1..09— 3.82 3.9:
;rUNNEL THIRD DAY - - ESSENT\/IPLG | —:'»-8—;_ 77;Iu i 0% 383 388 387 7

EVERYTHING 1S BEAUTIFUL STARFIELD SPARROW/EMICMG | 3.88 92% 13% 41 373 388

DEARLY LOVED JIMMY NEEDHAM INFOP 3.87 B4% 6% 398 388 392
WORK JARS OF (LAY ESSENTIAL/PLG ~ 3.87 N% 13% 389 402 396
REACH JiLL PARR WHIPLASH ~ 3.80 87% 24% 383 4 391

This report is a cumulative sample of current online music surveys conducted by Christian CHR stations across the country. Total
sample size is 838 respondents. Total average favorability estimates are based on a scale of 1-5. (1= don't like it at all, S = love it).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respon-
dents who said they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the
internet. Once passed, they can take the music test when invited to do so by their local radio station. When camparing this data
with what is happening at your station please keep in mind that number of spins, percentage of familiarity, and other factors must
be considered, and that your results may vary accordingly. HitMusicResearch.com results are intended to shaw opinions of par-
ticipants on the internet only. Hit Music Research is a registered trademark of HitMusicResearch.com. The HMR system is avail-
able exclusively for local Christian radio stations by contacting Ken Farley at (615) 331-0736 or Ken@hitmusicresearch.com
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Anatomy of a gargantuan festival

Coachella Goes Country

R.J. Curtis

RCurtis@RadioandRecords.com

ow would you react if someone walked nto your oftice, pro-
posing to stage the largest country music festival in the his-
tory of your state, starring Kenny Chesney, George Strait,
Brooks & Dunn, Alan Jackson and 47 other acts on the same
weekend? As if that weren’t enough, the promoter planned
to announce the mega show without having the benefit of a

country radio station in the largest nearby market.

Let me answer that one. I'm thinking two
men, white coats, straightjacket, heavy sedation,
padded cell.

Fortunately for Paul Tollett, that last part never
happened. The proposed country music show?
The Stagecoach Festival, booked for May 5-6 in
Indio, Calif.

No, Tollett isn't nuts. He's president of Golden-
voice, a company with plenty of experience in con-
cert promotion—large concert promotion. For the
past seven years, he has organized the Coachella tes-
tival, which has become one of the largest, most
successful rock fests since its inception in 1999.The
2007 event is the weekend prior to Stagecoach and
features nearly 100 acts in three days, with an antic-
ipated crowd of 60,000 per day.

Still, what on earth made Tollett think he could
duplicate that success in a genre he was almost
completely unfamiliar with?

“We really want to do what rock testivals did for
country music,” he says. “There hasn’t been much
in the way of weekend, two-day, motor-home fes-
tivals for country.”

Working with Louie Messina of the Messina
Group and Steve Moore of the Steve Moore
Entertainment Group, Tollett organized what
CBS Radio KFRG (K-Frog)/Riverside-San
Bernardino PD Lee Douglas calls “*the largest coun-
try music event in the state of California to my
knowledge.” Stagecoach will encompass two days,
four stages, 51 acts and dozens of nonmusical activ-
ities. In addition to the four high-watt headliners,
the many supporting acts include Sara Evans,
Sugarland, Miranda Lambert, Pat Green and Jason
Michael Carroll.

Secondary stages will feature bluegrass, alt-

country and cowboy-themed entertainment with
such acts as Willie Nelson, Lucinda Williams,
Enunylou Harris, Kris Kristofferson, Earl Scruggs,
Ricky Skaggs, the Flatlanders, Riders in the Sky,
Red Steagall and Garrison Keillor.

“We wanted to really go for it and make a state-
ment,” Tollett says.“I would have been happy with
George or Kenny, but to get both on the same
weekend is just crazy”

Tollett’s intention is to create something that
becomes an annual destination event. Even though
1t’s just the first year, he says Stagecoach is already
pacing ahead of where Coachella was in its third
or tourth year. That's impressive, considering the
show’s details were announced months after the
demise of KZLA/Los Angeles.

Tollett says planning began long before the for-
mat flip.“T'd been working with Louie Messina and
Steve Moore. Louie called me and said,*OK, I can
get you Kenny Chesney and George Strait, so you
better make it great.” ”

When KZLA flipped, Tollett says that even
though it was bad news, " our thought was,‘It’ll sort
itself out. People wouldn't stop their love for coun-
try music just because a station went away for busi-
ness reasons.” Besides, his plan was to target the con-
cert beyond the Los Angeles, Orange County and
Inland Empire areas that KZLA had served to
encompass all of Southern California and the west-
ern United States.

Tollett, Messina and Moore partered with other
regional stations, including KFRG, Lincoln
Financials KSON/San Diego and Mt Wilson
Broadcasters’” KKGO/Los Angeles, which went
country in the aftermath of KZLAS disappearance.
Douglas sees Stagecoach as a great opportunity for

24/7 NEWS ONLINE @ www.RadioandRecords.com
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his station and the format, saying,”“We're going to
do everything we can to put our arms around it
and personalize the event, because it going to be
huge for country”

Despite a shortage of large-scale outdoor festi-
vals in the country genre, Douglas believes
Stagecoach has strong appeal for several reasons. “It
keeps ticket prices down. With nore than one stage
there are a ton of experiences going on at the same
time. And there’s room for a ton of RV parking.”

Douglas had the luxury of access to CBS Radio
VP of programming Kevin Weatherly, program-
ming mastermind at KROQ/Los Angeles, the pri-
mary promotional vehicle behind Coachella. By
the time Tollett and company came calling on
KFR G, Douglas was comfortable with the plan for
Stagecoach and with its organizers. “I think
they've done some realistic thinking to try and keep
their first- and second-year expectations low,”
Douglas says. “They've got their act together after
doing Coachella for eight years.”

After staging the epic rock festival for multiple

years, the size of Stagecoach isn’t daunting for
, , . Tollett. Sll, he’s learning the nuances of putdng
We're going together a massive show for a completely different

to do . chentele. “Coachella fans just go, and they don't
everythlng have that many commiunents in life]” he says.
we can to PUt “Country fans, were finding, have soccer matches
our arms that weekend for the kids and different comnit-
around it and ments for the family” Radio has been the strongest
ersonallze driver of Stagecoach ticket sales, he adds, noting the
he event, strong loyalty station fans have.
ecause 't S Tollett stresses the promoters are taking a long-
EOIng to be term approach to staging their first country music
uge OI' festival and that they hope to make it a lifestyle
Country event. “It’s not overnight. It takes a moment.” Part

—Douglas  of the year-one process is educating the crowd on
what to expect, he adds. “You hear ‘festival’ some-
times, and you don't think it'll be that nice. Long
term, we have to gain the trust of the fans and have
them understand we care about their weekend and
naking them feel comtortable.”

Tollett’s recollection of the first Coachella was
that it was a great show that didn't draw many peo-
ple. Fortunately, Stagecoach ticket sales are brisk
enough that he 1s confident that the concert is in
good shape financially. “No matter what happens,
it will be fun,” he says. Still, he understands perhaps
one of the most crucial nuances for country listen-

rs:“We have to get it right. The most important
thing is to connect with the fan.” RR

Goldenvoice president Paul Tollett
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Get access to Country’s A-list,
their music, and once-in-a-lifetime
promotions with Lia.

She gets your listeners involved
in the action and helps you maintain

your local sound, while giving your station
a big presence at night.

Get live and local at night with

800.426.9082
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5 55 TITLE CERTIFICATIONS STATUS
2 o]
—— = é ARTIST IMPRINT / PROMOTION LABEL
2] WASTED NO.1(2 WKS) %
CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE
STAND
Q _C 5 CASCALFLATTS LYRICSTREET
a g SETTLN g
. SUGARLAND MERCURY
Ml - 15 LASTOOLLAR(FLY AWAY) hH{
< TIMMCGRAW CURB
M - g BEERINMEXICO W
= KENNY CHESNEY BNA

E 28 BILLY CURRINGTON M
ERCURY
o € 11 WIGHMAINTENANCE WOMAN
= . TOBY KEITH SHOW DOC NASHVILLE
ANYWAY Ny
8 E_ 23 MARTINA MCBRIDE RCA
9 1o 17 AWOMANSLOVE i
= ALAN JACKSON ARISTANASHVILLE
= I'LL WAIT FOR YOU N
10 1 37 JOENICHOLS UNIVERSAL SQUTH
ﬂ 5 5 TIEKS r
i BRAD PAISLEY ARISTA NASHVILLE
Q T 27 LONGTRIPALONE v
B DIERKS BENTLEY CAPITOL NASHVILLE
G e 18 MOMENTS
i EMERSON DRIVE MIDAS/NEW REVOLUTION
° 1 26 AFEELIN LIKETHAT
5 GARY ALLAN MCA NASHVILLE
e ¢ 33 FINDOUT WHO YOURFRIENDS ARE
s TRACY LAWRENCE ROCKY COMFORT/CQS
e W WRAPPED Phid
CEORGE STRAIT MCANASHVILLE
G LUCKY MAN o
_1__7 12 MONTCOMERY GENTRY COLUMBIA
. MEANDGOD
@ 115— 23 JOSH TURNER MCA NASHVILLE |
e 1c 25 DONTMAKEME
i BLAKE SHELTON WARNER BROS./WRN
@ LOST IN THIS MOMENT
3( L WARNER BROS./WRN
STARTIN' WITH ME [he
9 21 28 rowen RCA
e 2z 1 JOHNNYCASH
JASON ALDEAN BROKEN BOW
@ 22 o TEARDROPSONMYGUITAR
= TAYLOR SWIFT BIC MACHINE
9 Jc 14 ADIFFERENTWORLD
7' BUCKY COVINGTON LYRIC STREET
DIXIE LULLABY
9 24 27 PAT GREEN BNA
e | WONDER g
ZE_ n KELLIE PICKLER BNA
GUYS LIKE ME
Q 27 13 ERIC CHURCH CAPITOL NASHVILLE
@, 28 ©  THESEAREMYPEOPLE 1
: RODNEY ATKINS cURrRB
TOUGH
. 29 7 CRAIC MORCAN BROKEN BOW
ISN'T SHE
‘ 31 17 CAROLINA RAIN EQUITY
NEW AND ACTIVE
TITLE TITLE
ARTIST 7 LABEL AUD / GAIN ARTIST / LABEL AUD / GAIN

GOOD KIND OF

CRAZY 0.434/0.026
Amy Dalley

(CURB)

TOTAL STATIONS: 19

THAT 5CARES

ME 0.429/0.075
Van Zant
(COLUMBIA)

TOTAL STATIONS: 24

GOOD DIRECTIONS MOST INCREASED AUDIENCE 1Y

| LOVE WOMEN (MY MOMMA

CAN'T STAND) 0.394/0.079
Jerrod Niemann
(CATEGORY 5)

TOTAL STAT|ONS: 23
| AIN'T IN CHECOTAH
ANYMORE 0.372/0.359
Carrie Underwood
(ARISTA/ARISTA NASHVILLE)
TOTAL STATIONS:

RO
PA & 0
A OLD YO
0 O B
AUDIENCE
(IN MILLIONS) PLAYS
™ l- TW  RANK
36.254 +.004 4930 1
32226 +0.745 4420 2
32129 #1148 4300 3
301 3.241 4125 4
27373 493 3816 S
26909 +395 3813 6
25462 41226 ' 3493 8
24323 -3652 3569 7
22466 +1544 3159 10
21979 -4663 3414 9
21975 +2.088 3104 1
20477 +0.344 3064 12
20453 +2101 2992 13
20335 +0.403 2863 14
19.026 +2651 2642 |5
17743 41669 98 17
15994 +0934 2401 18
15658 +0.724 2504 16
14786 +0170 2352 19
B.324 +0479 1898 2
12621 +0436 1987 20
W0 +.292 1872 22
9298 +0494 63 24
829 +1.077 46 23
8145 -0009 83 27
7.081 +0646  N39 28
6942 +0745 197 25
6.745 +1.387 186 26
6259 +1487 1075 29
5000 +0617 855 A

TITLE

ARTIST / LABEL AUD / GAIN
SAY HELLO TO
HEAVEN 0.354/0.319
Jamie Slocum
(CURB)

TOTAL STATIONS: 14
SUNDAY MORNING IN
AMERICA 0.200/0.200
Keith Anderson
(ARISTA NASHVILLE)

TOTAL STATIONS: 10
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SOMETHING
Trace Adkins
(CAPITOL NASHVILLE)

MOST ADDED

WKDF, WNCY, WNKT,
WOGK, WOKQ, WQYK,
WXCY, WYPY

TEARDROPS ON
MY GUITAR
Taylor Swift

(BIG MACHINE)
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KKWF, KUBL, KVOO, KWJJ,
KXKT, WFBE, WIVK, WKCQ,

KVOO, WDXB, WCKX, WKIS,
WKSF, WLXX, WSM, WUBE

WHAT YOU GIVE
AWAY n
Vince Gill

(MCA NASHVILLE)

KBEQ, KBQI, KDRK, KHKL,
WCTK, WFBE, WONE,
WKHX, WKLB, WQBE,

12 WXBQ

LEGEND= See legend to charts In charts section for rufes and symbol explanations.
123 country and 24 Canada country stations are electronically manitored by Nielsen Broadcast Data Systems 24 hours a day, 7 days a week. Indicator chart comprised of 95 reporters.
©

2007 Nielsen Business Media, Inc. All rights reserved.

Craig Morgan
(BROKEN BOW)
KFKF, KIXZ, KMLE, XRMD,

KVOO, WCTQ, WIOV, WKKO,
WSSL, WXTU

DAISY 10
Halfway To Hazard
(MERCURY)

KSOP, KTOM, KUSS. KUZZ,
KXKC. WBCT, WBEE WCKT,
WWNU, WYRK

M
NCRE
UDI

(IN MILLIONS)
+3.954
GOOD
DIRECTIONS
o

+2.651

FIND OUT WHO
YOUR FRIENDS
ARE

o

Emerson Drive
{Midas/New Revolution}
KSON +0.270, WBEE +0.200,
KILT +0196, WKHX +0194,
KKOWF +OI71, WDAF +0J44,
KSCS +OT15, WXBQ +0.091,

KMLE +0.090, WGGY +0.081

Brad Paisley (Arista
Nashville}

KKBQ +0.379, KPLX +0198,
KTEX +0158, WYCD +0137,
WL +Q134, KW 40005,
KAJA +0.086, KILT +0.084,
WIVK +0.077, KUPL +0.072

George Strait (MCA
Nashville)

WXTU +0.287, WFMS +01184,
WIVK +0I7, KFRG 40753,
WKHX +0128, WDSY +O1T7,
KILT +OJV3, WWYZ +0.095,
KEEY +0.073, WBCT +0.078

| WONDER

Kellie Pickler

(BNA)

KFDI, KNCL, WGNA, WIOV,
WLXX, WPUR, WWYZ,
WXCY, WYRK

LIVIN' OUR LOVE
SONG

Jason Michael Carroll
(ARISTA NASHVILLE)
KRMD, KYGO, WAMZ,
WCTK, WFMS, WKSF,
WQHK, W5M, WWNU
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COUNTRY MONITORED REPORTERS

WGNA/Albany, NY
PD: Buzz Brindle
MD: Bill Earley

KBQI/Albuquerque, NM
M: Bill May

PD: Tim Jones

APD/MD: Jeff Jay

KRST/Albuquerque, NM
OM/PD: Eddie Haskell
MD: Paul Bailey

WCTO/Allentown, PA
OM/PD: Shelly Easton
APD/MD: Jerry Padden

WKSF/Asheville, NC
OM/PD: Jeff Davis
APD/MD: Brian Hatfield

WKHX/Atlanta, GA
OM/PD: Mark Richards
MD: Mike Macha

WPUR/Atlantic City, NJ
PD: Joe Kelly

WKXC/Augusta, GA
PD: T Gentry

KUZZ/Bakersfield, CA
PD: Evan Bridwell
MD: Danna James

WYPY/Baton Rouge, LA
PD: Dave Dunawaé
APD/MD: Jimmy Braoks

WZKX/Biloxi, MS
OM/PD: Bryan Rhades

WDXB/Birmingham, AL
OM: Tom Hanrahan
PD: Todd Berry

KIZN/Boise, ID
OM/PD: Rich Summers
APD: Steve Shannon
MD: Spencer Burke

WKLB/Boston, MA
OM: Don Kelle

PD: Mike Brophe
APD/MD: Ginny Rogers

WYRK/Buffalo, NY
PD: Wendy Lynn

WOKO/Burlington, VT
OM/PD: Steve Pelkey
MD: Bill Sargent

WNKT/Charleston, SC
PD: Brian Driver

WOQBE/Charleston, WV
OM: Jeff Whitehead

PD: Ed Roberts

MD: Bill Hagy

WKKT/Charlotte, NC
OM: Bruce Logan
PD/MD: John Roberts

WSOC/Charlotte, NC
PO: D.J. Stout
APD/MD: Rick McCracken

WUSY/Chattanooga, TN
PD: Kris Van Dyke
MD: Bill Poindexte:

WUSN/Chicago, IL
PD: Mike Peterson
MD: Marci Braun

WUBE/Cincinnati, OH
OM/PD: Marty Thompson
APD: Kathy O Connor
MD: Duke Hamilton

WGAR/Cleveland, OH
PD: Brian Jennings
MD: Chuck Collier

WWNU/Columbia, SC
MD: Tyler On The Radio

WCOL/Columbus, OH
PD: John Crenshaw
APD/MD: DanE. Zuko

KRYS/Corpus Christi, TX
OM: Paula Newell
PD: Frank Edwards

KPLX/Dallas, TX

PD: John Sebastian

APD: Smokey Rivers
MD: Cody Alan

KSCS/Dallas, TX
OM/PD: Tom Hunter
APD/MD: Chris Huff

KYGO/Denver, CO
PD: Joel Burke
MD: Carrett Dol

KHKI/Des Moines, 1A

OM: Jack O'Brien
PD/MD: Andy Elliott

APRIL 20, 2007

KJJY/Des Moines, |A
OM: Jack O'Brien

PD: Andy Elliott

MD: Eddie Hatfield

WYCD/Detroit, M|
PD: Tim Roberts
APD/MD: Ron Chatman

KHEY/EI Paso, TX
PD: Steve Gramzay
MD: Marty Austin

WFBE/Flint, Ml
PD: Coyote Collins
APD/MD: Dave Ceronime

KSKS/Fresno, CA
PD; Steve Pleshe
MD: Jody Jo Mize

WCKT/Ft. Myers, FL
PD: Mark Wilson

WWGR/Ft. Myers, FL
PD/APD: Steve Hart

WOQHK/Ft. Wahme, IN
OM/PD: Rab Ke
MD: Dave Mithaels

WOGK/Gainesville, FL
PD: Mr. Bob
MD: Big Red

WBCT/Grand Rapids, MI
OM/PD: Doug Montgomery
APD/MD: Dave Taft

WNCY/Green Bay, Wi
OM: Jeff McCarthy

WRNS/Greenville, NC
PD/MD: Wayne Carlyle

WESC/Greenville, SC
PD: Steve Geafferies
APD/MD: John Landrum

WSSL/Greenville, SC
PD: Steve Geofferies
APD/MD: Kix Layton

WRBT/Harrisburg, PA
PD: Joe Kelly
APD/MD: Newman

WWYZ/Hartford, (T
PD: Pete Salant

KILT/Houston, TX
PD; Jeff Garrisan
MD: Greg Frey

KKBQ/Houston, TX
OM/PD: Johnny Chiang
MD: Christi Brooks

WFMS/Indianapolis, IN
PD: Bab Richards
MD: J.D. Cannon

WMSI/Jackson, MS
OM: Steve Kelly

PD: Rick Adams
APD/MD: Kim Allen

WGNE/Jacksonville, FL
PD/MD: Jeff Davis

WXBQ/Johnson City, TN
PD/MD: Bill Hagy

KBEQ/Kansas City, MO
PD: Mike Kennedy
MD: T.J. McEntire

KFKF/Kansas City, MO
OM/PD: Dale Carter
APD/MD: Tony Stevens

WDAF/Kansas City, MO
OM: Thom McGinty

PD: Michael Cruise
APD/MD: Jesse Carcia

WIVK/Knoxville, TN
OM/PD: Mike Hammond
MD: Colleen Addair

KXKC/Lafayette, LA
PD: Casey Carter
APD/MD: Sean Riley

WPCV/Lakeland, FL
OM/PD: Mike James
APD/MD: Jeni Taylor

WIOV/Lancaster, PA
PD: RJ McKay

WITL/Lansing, Ml
OM:Brent Alberts
PD: Jay J. McCrae
APD/MD: Chris Tyler

KCYE/Las Vegas, NV
PD/MD: RW. Smith

KWNR/Las Vegas, NV
PD: Brooks O'Brian
MD: Jason Steiner

WLXX/Lexington, KY
OM: Robert Lindsey
PD/MD: Marshall Stewart

KSSN/Little Rock, AR
PD/MD: Chad Heritage

WAMZ/Louisville, KY
PD: Coyote Calhoun
MD: Night Train Lane

WWQM/Madison, Wi
MD: Mel McKenzie

KTEX/McAllen, TX
OM: Bifly Santiage
PD: JoJo Cerda
APD: Frankie Dee
MD: Patches

WCKX/Memphis, TN
PD: Lance Tidwell
APD/MD: Trapper John

WKIS/Miami, FL
PD: Bab Barnett
APD: Billy Brown
MD: Darlene Evans

WMIL/Milwaukee, WI
OM/PD: Kerry Walfe
APD: Scott Dolphin
MD: Mitch Margan

KEEY/Minneapolis, MN
OM/PD: Gre&g wedberg
APD: Travis Mool
MD: Mary Callas

KTOM/Monterey, CA
OM: Sam Diggedy
APD: Jim Pearson

WKDF/Nashville, TN

APD/MD: ustin Cole

WSIX/Nashville, TN
PD/MD: Keith Kaufman

WSM/Nashville, TN
PD: Kevin King
MD: Frank Seres

WGH/Norfolk, VA
OM/PD: John Shomby
APD/MD: Mark McKay

KKNG/Oklahoma City, OK
OM/PD: Kevin Christopher
MD: Lynn Waggoner

KTST/Oklahoma City, OK
OM/PD: Tom Travis

KXKT/Omaha, NE
PD: Tom Goodwin
MD: Craig Allen

KHAY/Oxnard, CA
PD: jim Hayes

WXBM/Pensacola, FL
PD/MD: Lynn West

WXTU/Philadelphia, PA
OM/APD: Roy Land
PD: Boh McKay

KMLE/Phoenix, AZ
PD: Jay McCarth:
APD/MD Dave Collins

KNIX/Phoenix, AZ
PD: Ray Massie
MD: Gwen Foster

WDSY/Pittsburgh, PA
OM/PD: Keith Clark
APD/MD: Stoney Richards

WOGI/Pittsburgh, PA
OM: Frank Bell
PD: Dave Anthany

KUPL/Portland, OR
PD: John Paul
APD/MD: Rick Taylor

KWJJ/Portland, OR
OM: Clark Ryan

PD: Mike Moore
APD/MD: Savannah Jonzs

WOKQ/Portsmouth, NH
OM: Mark Ericson

PD: Mark Jennings

MD: Dan Lunnie

WCTK/Providence, RI
PD: Stephen Cuittari
APD/MD: Sam Stevens

WQDR/Raleigh, NC

OM: Paul Michaels

PD: Lisa Mckay

APD: Mike ' Maddawg Biddle

KFRG/Riverside, CA
OM: Lee Douglas
PD/MD: Don ?Ieffrey

WSLC/Roanoke, VA
PD: Brett Sharp
MD: Robynn Jaymes

WBEE/Rochester, NY
PD: Billy Kidd
MD: Weslea Neas

KNCi/Sacramento, CA
PD: Mark Evans
APD: Greg Cole

WKCQ/Saginaw, M|
OM/PD: Mike Skot
APD: Kevin Profitt
MD: John Richards

KSOP/Salt Lake City, UT
APD/MD: Debby Turpin

KUBL/Salt Lake City, UT
PD: Ed Hill
MD: Pat Garrett

KAJA/San Antonio, TX
OM: Ceorge King

PD: Clayton Allen

MD: Kactus Lou

KSON/San Dlegu, CA
PD: John Marks
MD: Wes Poe

KUSS/San Diego, CA
PD: Mike O'Brian
MD: Cindy Spicer

KRTY/San Jose, CA
PD/MD: Julie Stevens

WCTQ/Sarasota, FL
OM: Ran White

PD; Sammy Cruise
APD/MD: Heidi Decker

KKWF/Seattle, WA
PD: Scott Mahalick
APD: Rab Walker
MD: Valerie Hart

KMPS/Seattle, WA
PD: Becky Brenner
MD: Tony Thamas

KRMD/Shreveport, LA
PD: Wes McShay
APD/MD: James Anthany

KDRK/Spokane, WA
OM/PD: Lary Rolfe
MD: Ryan Dokke

KIXZ/Spukane WA
OM: Robert Harder
PD/AMD: Paul "Caoyate”
Neumann

KTTS/Springfield, MO
OM/PD; Chris Cannon
APD/MD: Curly Clark

KSD/St. Louis, MO
PD: Billy Greenwood

WIL/St. Louis, MO
PD:CreBMozmgo
APD/MD: Danny Montana

KATM/Stockton, CA
OM: Richard Perry
PD: Randy Black

MD: Nikki Thomas

WQVYK/Tampa, FL
OM/PD: Mike Culotta
APD: Beecher Martin
MD: Jay Raberts

WKKO/Toledo, OH
PD/MD: Cary Shores
APD: Harvey Steele

KHM/Tucson, AZ
OM: Herb Crowe
PD/MD: Buzz Jackson

KVOO/Tulsa, OK
PO/MD: Ric Hampton

WIRK/West Palm Beach, FL
PD: Mitch Mahan
MD: JR Jackson

KFDI/Wichita, KS
OM/PD: Beverlee Brannigan
APD/MD: Carol Hughes

WGGY/Wilkes Barre, PA
OM: Jim Risin,

PD: Doc Mede

MD: Carolyn Drosey

WXCY/Wilmington, DE
PO/MD: Dave Hovel

WCGTY/York, PA
PD: Brad Austin
MD: Scott Donato

WQXK/Youngstown, OH
PD: Dave Steele

APD: Doug James

MD: Burton Lee

)
% » SUGARLAND HAS ITS
SECOND STRAIGHT NO. 10N

COUNTRY INDICATOR AS
“SETTLIN" ” SETTLES INTO
THE TOP SPOT.

POWERED BY

N
Nielszn
Broadcast Data
Systems

R
1 ? £
g g B me COUNTRY INDICATOR A
BN 3 £3  ARTIST IMPRINT / PROMOTION LABEL ™ - AUD.
2 1S SETTLIN' SUGARLAND MERCURY 3759 +80 8.307
g- "1 13 STAND RASCALFLATTS YRICSTREET 3721 | +15 | 8270
3 T 1S WASTED CARRIE UNDERWOOD ) ARISTAARISTANASHVILLE 3634 =23 7.847
0 T "N HIGH MAINTENANCE WOMAN ToBY KEITN SHOW DOG NASHVILLE 3324 ’-:IEI” 7558
o ?72 GOOD DIRECTIONS BILLY CURRINGTON MERCURY 3241 W25  7.080
Pl 4 1S LASTDOLLAR(FLY AWAY) TMMcCRAW e 3083 30 6913
7 —_‘;‘ 19 LONG TRIP ALONE DIERKS BENTLEY B CAPITOLNASHVILLE 2804 _——JZ‘_ 6.347
5, (120 1S AWOMAN'SLOVE ALaN JacKsON  ARSTAMASHVALE 2708 I35 6202
) —_Z'-—u_ 6 TICKS BRAD PAISLEY a ARSTANASHVILLE 2704 277 6195
10< d—I-" "2 AFEELIN' LIKE THAT CARY ALLAN )  MCANASHVILLE B 2582 +2 ;802
4 e 15 MOMENTS EMERSON DRIVE - MIDASINEWREVOLUTION 2546 +128 5.693
12 ——E__ 20  ANYWAY MARTNA MCBRIDE ) RCA I EO‘EEZ‘ 5539
IS_ BEER IN MEXICO KENNY CHESNEY 8NA 2390 =351 5.089
B ME AND GOD JOSHTURNER o o MEAiNASHVILLE4 2291 0ID’— snho
T WRAPPED GEORGE STRAIT o B MCANASHVILLE 2290 ”‘01—5—}— 4.921
B I} FIND OUT WHO YOUR FRIENDS ARE TRACY LAWRENCE ) ROCKY EOMFORT/CD; 2233 ——F 5.015
[T 10 LUCKY MAN vONTGOMERY GENTRY OLMBIA 2226  +S3  4.826
1@ 20 DON'T MAKE ME BLAKE SHELTON ) WARIE BROS./WRN 2069  +I03 A.GE
(0] 21 8 LOSTINTHISMOMENTBGGRICH WARNERBROS/WRN 1905 #4150 4219
(5] [ZZ1 16 STARTIN' WITHME JAKEOWEN RCA 1643 HB2 3444
@ ? G JOHNNY CASH JASONALDEAN o BROKEN BOW 1595 08 3582
(2] 8 TEARDROPS ON MY GUITAR TAYLOR SWIFT momacHNe 1473 T +253 3094
(23] % 11 ADIFFERENT WORLD BUCKY COVINGTON e swsn us6 445 3. 076
Q 2B 4 THESE ARE MY PEOPLE RODNEY ATKINS - - cRe 1201 #2230 2777
@ 27 n cuvs LIKE]IE ERIC CHURCH a CAPITOL NASHVILLE n72 +105 2507
@ I 4 TOUGH CRAIGMORGAN - " RokenBOw 1088 +218 | 2324
P 20 17 LIPSOF ANANGEL AckiNGRaM ) BGMACHNE 1038 -8B2 2165
(25] (28 13 DIXIELULLABY paT ety - B 953 +6 2003
@ -EI- —5 | WONDER KELLIEOICKLER B a BNA 895 08 1854
@ _3-; 6 ~ ALITTLE MORE YOU LITTLEBIG TOWN B - EQUITY 892 oI-’:G- 1853
(5] [34] 7 THAT KIND OF DAY sanariauxTon - WRCSTREET 757  +69 1649
32 [ éé 19 STUPID BOY KeiTH URBAN o  CAPITOL NASHVILLE 740 —.B-ST- 1.778
@ PS8 1 1GOTMORE COLEDEGCS ANDTHELONESOME  cowmBa 710 +51 1440
(5.} (52 3 ALLMYFRIENDSSAY LUkeBRaN  CAPTOLNASHVILE 576 | +52 1079
@ SE 9 SAYVYES DUSTY DRAKE o o BIGMACHINE 566 + 1.327
@ .:;E.' T TENNESSEE THE WRECKERSV MAVERICK/WARNER BROS./WRN 547 +76 0.989
@ | | WANNA FEEL SOMETNING TRACE ADKINS B ) CAPITOL NASHVILLE T 527 +286 1029
@ 3€ 2 ISN'T SHE CAROLINARAIN B Uity T 495 +38 0924
[59) %€ 2 DIRTY GIRL TERRICLARK B CBNa 435 «71 0918
@ m LIVIN' OUR LOVE SONG JASON MICHAEL(ARROLLi ARISTANASHVILLE 406 ‘-07_7—— 0.804
§. 5
g 5 CANADA COUNTRY -
85  ARTIST IMPRINT / PROMOTION LABEL ~ TW o/
__;f_ 13  WASTED CARRIEUNDERWOOD ARISTA/ARISTA NASHVILLEISONY BMG 597 3
T 12 SETTLIN® SUGARLAND MERCURVIUNIVERSAL 577 17
T 13 STAND RASCALFLATTS LYRIC STREET/UNIVERSAL 536 +33
? ¥4 LAST DOLLAR (FLY AWAY) TiMMCCRAW CurB/EMI 527 -n
T 9 HIGH MAINTENANCE WOMAN TOBYKEITH SHODW DOG NASHVILLE/UNIVERSAL 519 +19
T 1S MOMENTS EMERSONDRIVE MONTAGE/MIDAS/UNIVERSAL S0S -19
Vo BEER IN MEXICO KENNVCHESNEV BNA/SONY BMG 495 -36
5 TICI(S BRAD PAISLEY ARISTA NASHVILLE/SONY BMG 474 +5
B 10 | WANT YOU To LIVE GEORGE CANYON UNIVERSAL an -18
4  DRIVING WITH THE BRAKES ON DOC WALKER MAPLEMUSIC 452 -2
: 4 INTO YOU CAROLYN DAWN JOHNSON ANGELINE/UNIVERSAL 402 -6
& LOSTIN THIS MOMENT BIC&RICH WARNER BROS./WARNER 377 +30
14 A WOMAN'S LOVE ALAN JACKSON ARISTA NASHVILLE/SONY BMG 377 -26
19 LONG TRIP ALONE DIERKS BENTLEY CAPITOL NASHVILLE/EMI 375 +5
11  LOVE SWEET LOVE JOHNNYREID OPEN ROAD/UNIVERSAL 373 +4
5 DIRTY GIRL TERRICLARK BNA/SONY BMG 365‘ +35
12 THE WEIGHT AARONPRITCHETT oM 364 72
S WRAPPED CGEORCE STRAIT MCA NASHVILLE/UNIVERSAL 338 +4
12 I'LL WAIT FOR YOU JOENICHOLS UNIVERSAL SOUTH/UNIVERSAL 335 -28
3 LET'S TALK ABOUT LOVE JESSIE FARRELL UNIVERSAL 328 +51
6 LEAVING LOUISIANA JIMMY RANKIN SONG DOG/EMI 313 +27
17 A FEELIN' LII(E THAT GARYALLAN MCANASHVILLE/UNIVERSAL 284 -1
27 5 GOoD DIRECTIONS BILLY CURRINGTON MERCURY/UNIVERSAL 283 +34
—;6— 21 ANYWAY MARTINA MCBRIDE RCA/SONY BMC 283 -81
ZI 9 YOUR LOVE IS MY LUCK BRAD JOHNER 306/UNIVERSAL 282 -30
26 25 12 LIPS OF AN ANGEL JACKINCRAM BIC MACHINE/UNIVERSAL 253 -24

FOR WEEK ENDING APRIL 15, 2007

WWW.americanradiohistorv.com

24/7 NEWS ONLINE @ www.RadioandRecords.com

Yy &


www.americanradiohistory.com

AN NN\\§¥

AC/HOT AC

AC programmers on what keeps them grinning every morning as

they walk through the entrance

The Most Rewarding
Component Of Your Job

Chuck Taylor

CTaylor@RadioandRecords.com

n any given profession, every working stift has his or her share

. of seesaw ups and downs through the years. But unlike those

who rely on an hourly wage to support home and family,

radio professionals admit to being a pretty lucky lot. M

Surveying AC programmers and personalities about the most

rewarding aspects of their job, we found that walking through

the door every morning continues to be a cause for celebration. Responses were

gratifyingly diverse

from the joy of teaching underlings and inspiring core lis-

teners to garnering market-leading ratings.

Here’s a sample of unadulterated inspiration
that should serve as a reminder that working in
radio is a pretty damn cool gig. As Ken Payne, PD
of WMGF/Orlando, professes, “It sure beats
stacking boxes.”

Chuck Knight, director of
programming  operations,
Saga WSNY/Columbus,
Ohio: 1 love it when we make
magic come out of the
speakers. Thats what came
out of my little transistor Knight
radio when 1 was 7, and at

that point, I knew radio is what [ wanted to do.

also love teaching.

Ken Payne, PD, Clear
WMGF/Orlando:
Coming to work every day

Channel

and being excited about the
challenges ahead. It sure beats
stacking boxes.

Payne

Lee Kirk, MD, Visionary
Related KUMU/Honolulu:
Providing a vital public service to a listener who has

Entertainment

turned to us for information they need because we
are their ‘first media responder’ based upon their
confidence and trust in us . . . Awarding a fun prize
to a core listener whose 16-year-old child is phon-
ing in the answer from her moms5 car during the

ZlftCI'HOOﬂ conunute.

Larry Wheeler, MD/on-air
talent/webmaster, Entercom
WRVR/Memphis: Getting to
be on a station that 1 feel
good about my children lis-
tening to and for being

almost cool enough for them

to listen to it.
Wheeler

John Malone, VP of
WRSA/Huntsville, Ala.: Five years ago we took the
market’s longtime beautiful music station, mostly

programming, NCA

automated with old equip-
ment in a run-down facility,
and literally started a station
from scratch. With a solid
programming and marketing
strategy, we brought together
the market’s top air talent,
built a state-of-the-art studio

Malone

and transmitter facility, and
created exciting on-air promotions. After seeing
steady and consistent growth over the past five years,
Lite 96.9 WRSA is now the No. 1 AC in the nar-
ket, beating the heritage AC station as well as a new
adult hits competitor.

Don Rivers, PD, Clear Channel KKMY/Beaumont,
Texas: Knowing that we provide a format that lis-
teners feel good about listening to. 1 would be
ashamed to play some of the songs that | hear on
CHR /top40, urban, country and rock radio today.
| know programmers have to play the hits,and I'm

24/7 NEWS ONLINE @ www.RadioandRecords.com

‘| still come
to work just
as excited as
| did that first
day, and
love seeing
others as
passionate
about this
business as |
am after all
these years.’
—Tony Coles

‘Knowing
that we
rovide a
ormat that
listeners feel
ood about
istening to. |
would be
ashamed to
flay some of
he songs
that | hear on
CHR/top 40,
urban,
country and
| rock radio
today.’

—Don Rivers

waa americanradiohistory com

glad that AC picks only the hits that portray a pos-
itive image.

Robin Daniels, MD, Bahakel
WDEF/Chattanooga: Its
almost exclusively a right-
brained existence. | don'’t
particularly care for left-
brained tasks.

Bob Bronson, PD, Sages

Daniels
Communications

WZID/Manchester, N.H.: [ty changing so fast that
you need to keep up with it or you'll get left behind.
In the end, the challenge of staying on top of the

job beconies the reward.

Tony Coles, regional VP of
programming for Clear
Channel/Northwest  and
OM/PD of KKCW/Portland:
Nothing is more rewarding

than working with up-

and-coming programmers.
I still come to work just as Coles
excited as [ did that first day, and 1 love seeing oth-
ers as passionate about this business as T am after all

these years.

Chuck Stevens, PD, Steel City Media WLTJ/
Pittsburgh: The daily challenge of doing one thing
each day to improve the sound of the radio station.

Steve O'Brien, PD, Renda KMGL/Oklahoma City:
It’s always a thrill to see your station No. 1 in adults
when the ratings come in.
But | also enjoy hearing
from people you’ve helped
get started in radio that are
now doing well elsewhere. I
certainly have some people

to thank that helped get me

where [ am today. .
I

Michael MD, Clear Channel WLRQ/
Melbourne: After nine No. | books in a row, the

Lowe,
search for a 10th.

Michael Waite, VP of operations, Beasley WJBR/
Wilmington, Del.: The fact that after 30-plus years
at this, 1 still can’t wait to get to work in the
morning. | finish every stu-
dent talk I give with this
advice:  “Whatever  you
choose to do in life, make
sure you're passionate about
it” T can honestly say that

after all this time, | haven't

lost the passion.

Waite

Bill Flynn, morning host, Clear Channel WMAG/
Greensboro: Connecting with others has always
had a strange gravity for me. That in future years
when folks talk about being back home, they will
quite naturally include and cherish something of
our efforts. To be charged with uplifting the
human condition on some scale is indeed a pro-
found trust. What a gift. RsR
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KELLY CLARKSON (RCA/RMG)

UNCLE KRACKER FEAT. DOBIE GRAY (LAVA)

H P 108 SP
" n 5
REA
PO
A )
E
e N NIELSEN BDS ¥ HITPREDICTOR
ES TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE
FS ARTIST IMPRINT / PROMOTION LABEL T™W +- MILLIONS RANK
WAITING ON THE WORLD TO CHANGE NO. 1{8WKS) N2 =
33 JOHNMAYER AWARE/COLUMBIA 1941 +73 18.087 1
CHASING CARS N3
27 SNOW PATROL POLYDOR/A&M/INTERSCOPE 1869 7 -11.219 2
HOW TO SAVE A LIFE 23
el o e 1887 36 6729 3
WHAT HURTS THE MOST N3y
?] RASCAL FLATTS LYRIC STREET/HOLLYWOQD n l_303 A 10.512 &
STREETCORNER SYMPHONY N
28 ROB THOMAS MELISMA/ATLANTIC _]257 ol 8.527 8
HURT N
27 CHRISTINA AGUILERA RCA/RMG 1232 +108 9.854 6
THE RIDDLE [N 4
48 FIVE FOR FICHTING AWARE/COLUMBIA 1190 53 9.333 i
PUT YOUR RECORDS ON 1N} 4
43 CORINNE BAILEY RAE CAPITOL w77 73 8.231 9
FAR AWAY N3
33 NICKELBACK ROADRUNNER/ATLANTIC/LAVA 1065 4109 9.905 5
BLACK HORSE & THE CHERRY TREE N2 oy
50 KT TUNSTALL RELENTLESS/VIRGIN : 730 -65 ! 7604 10
5 CHANGE AIRPOWER
: 13 KIMBERLEY LOCKE CURB/REPRISE 7 180 2.350 v
: EVERYTHING MOST INCREASED PLAYS/MOST ADDED 1Y
B3 cHaELBUBLE wsRepRSE 099 92 7462 N
SUDDENLY | SEE N
" X 5 KT TUNSTALL RELENTLESS/VIRGIN 685 *28 6.535 12
RAINCOAT
V‘ 2 KoLy sweeT mazORETE 090 49 2005 22
FOOLED AROUND AND FELL IN LOVE
__}_7__ B popsTewaRT mue | 482 472 I 5351 13
IRREPLACEABLE N4 fr i
5 14 BEYONCE COLUMBIA 478 3 4.03 1%
MY LITTLE GIRL S
_]E 4 TIM MCGRAW CURB/REPRISE 402 7 1659 25
NEVER ALONE
AIG 1 7 JIMBRICKMAN FEATURING LADY ANTEBELLUM SLG . 334 92 1.329 27
IT'S NOT OVER N2
9 8 DAUGHTRY RCA/RMG 32 +8 2331 20
FEBRUARY SONG AIRPOWER
285 0GHCROBAN wyRepRse  S0© 27 332515
JUST TO FEEL THAT WAY
TAYLOR HICKS amsTarmg 288 3 20 2
ANYWAY
MARTINA MCBRIDE RCANASHVILLE 228 +25 0.697
OUR COUNTRY h
JOHN MELLENCAMP UNIVERSAL REPUBLIC/UME 190 23 0.578
SAY IT RIGHT .2
NELLY FURTADO MOSLEY/GEFFEN 87 #2 097
SO NOT OVER YOU
SIMPLY RED SIMPLYRED.COM 181 ) 0% 29
NOTHING LEFT TO LOSE N
MAT KEARNEY AWARE/COLUMBIA 176 W 1093 28
ONCE IN A LIFETIME N
KEITHURBAN cproL 108 '37 DIz
HOLD FAST
MERCYME INO/COLUMBIA 49 E 04t
HIPS DON'T LIE N3
SHAKIRA FEATURING WYCLEF JEAN. EPIC IS] J _‘12 ) 2.688 16
LITTLE WONDERS
ROB THOMAS WALT DISNEY/MELISMA/ATLANTIC 14c *52 1.849 24
RECURRENTS
x
g
TITLE PLAYS ' TITLE
ARTIST / IMPRINT / PROMOTION LABEL TW Lw z ARTIST / IMPRINT / PROMOTION LABEL
UNWRITTEN YOU AND ME
NATASHA BEDINGFIELD (EPIC) 1298 1248 i LIFEHOUSE (CEFFEN)
BAD DAY CRAZY
DANIEL POWTER (WARNER BROS.) 105G 104) CNARLS BARKLEY (DOWNTOWN/ATLANTIC/LAVA)
HEAVEN m 604 BREAKAWAY
LOS LONELY BOYS [OR/EPIC) KELLY CLARKSON {WALT DISNEY/HOLLYWOOD]
YOU'RE BEAUTIFUL 706 753 LONELY NO MORE
JAMES BLUNT (CUSTARD/ATLANTIC) ROB THOMAS (MELISMA/ATLANTIC
BECAUSE OF YOU 682 641 DRIFT AWAY

MOST ADDED

TITLE NEW
ARTIST / LABEL STATIONS
EVERYTHING 10
Michael Buble

{143/REPRISE)

KESZ, KISC, KOST KRWM, WARM, WOOK,
WLEV, WSPA, WWDE, WYYY

NEVER ALONE 7
Jim Brickman Feat. Lady Antebeilum
(S5LG)

KBEZ, KESZ, KTDY, WHUD, WLHT, WLRQ,
WLTJ

FOOLED AROUND AND

FELL IN LOVE 6
Rad Stewart

{J/RMG)

KSNE, KUDL, WSPA, WTFM, WWDE, WYYY
FAR AWAY 4
Nickelback

{ROADRUNNER/ATLANTIC/LAVA)
KEZK, WFPG, WV GF, WSPA

FORWARD 4
Ayla Brown

(DOUBLE DEAL BRAND)

KKBA, KVLY, WJKK, WIXB

STREETCORNER SYMPHONY 3
Rob Thomas

(MELISMA/ATLANTIC)

KGBX, WRCH, WSPA

MY LITTLE GIRL
Tim McGraw
(CURB/REPRISE)
WEZF, WHOM, WSPA

W

1 NEEDED TO FALL 3
REO Speedwagon
(SPEEDWAGON/MAILBOAT)

KMGL, WLHT, WTCB

ADDED AT...

KVLY

McAllen, TX

OM/PD: Mike Quinn

Loreena McKennitt, Caravanserai, 6
Ayla Brown, Forward, O
Sugarland, Want To, O

FOR MORE STATIONS GO TO:

www.RadioandRecords.com

PLAYS
TW w
682 76}
679 742
612 620

4 592 509

586 697

PO R D B
‘ , Broad Da
NEW AND ACTIVE

TITLE PLAYS TITLE PLAYS
ARTIST / LABEL JGAIN ARTIST / LABEL /GAIN
BEFORE HE CHEATS 139/23 {(YOU WANT TO)
Carrie Underwood MAKE A MEMORY 65/19
ARISTA/ARISTA NASHVILLE/RMG) Bon Javi
TOTAL STATIONS: 14 {MERCURY/ISLAND/IDJMG)

TOTAL STATIONS: 6
THE SWEET ESCAPE 120/26
Gwen Stefani Feat. Akon { NEEDED TO FALL 60/59
(INTERSCOPE) REQ Speedwagon
TOTAL STATIONS: 14 (SPEEDWAGON/MAILBOAT)

TOTAL STATIONS: 12
OUT OF MY HEAD 87/7
Lionel Richie MAKES ME WONDER 58/19
(ISLAND/IDJMG) MaroonS
TOTAL STATIONS: 15 (A&M/OCTONE/INTERSCOPE)

TOTAL STATIONS: 7
NINE MILLION BICYCLES 76/1
Katie Melua LOST WITHOUT U S1/0
(DRAMATICO) Robin Thicke
TOTAL STATIONS: n (STAR TRAK/INTERSCOPE)

TOTAL STATIONS: 5
IF EVERYONE CARED 73/1
Nickelback GRAVITY 43/13
(ROADRUNNER/ATLANTIC/LAVA) John Mayer
TOTAL STATIONS: 7 (AWARE/COLUMBIA

TOTAL STATIONS: S

EVERYTHING

Michael Buble (143/Reprise)
KOST +15, WRVF +T1, WMAS +7, WRRM +T], XBLN +11,
WMEN +10, WTVR +7, KSOF +7, WSNE +7, WLQT +7

CHANGE

Kimberley Locke (Curb/Reprise)
WSNE +10, WVAF +9, WMCF +7 KSNE +6, KUMU +6,
WWOE +6, WUBR 45, KEZK +5, WMXC +5, WYJB +4

FAR AWAY

Nickelback (Roadrunner/Atlantic/Lava)
KMGA 11, WMUY +7, WEBE +6, WRRM «6, WSUY -6,
WBEB +5, WWDE +5, WCRZ +5, WNIC +5, KEZK +5

HURT

Christina Aguilera (RCA/RMG)
KUDL +B, WMON +B, KWAV +7, WSPA +7, WSLQ +6,
WKJY +5, WRRM +5, WAMK +5, KEZK 45, WSUY +5

WAITING ON THE WORLD
TO CHANGE

John Mayer (Aware/Columbia)
WMGN +12, KMXZ +6, WBEB +5, WOBM +5, WLEV +5,
KWAV +5, WMXC +4, KGBX +4, WTVR «4, KMCL +4

FOR WEEK ENDING APRIL 1S, 2007
LEGEND: See legend to charts in charts section for rules and symbol explanations.
97 AC, 26 Canada AC and 23 Canada hot AC stations are electronically monitored by Nielsen

Broadcast Data Systems 24 hours a day, 7 days a week. © 2007 Nielsen Business Media, Inc.

All rights reserved.
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PO R D B
= OT OVER,” D R ¥
H sa D OND else
0 P 30) . , B Da
e L T [
. A A OLAD P Q
x
A
g Pt N NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
5 E; TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE e PLAYS T PlAYS:
S 38 ammisT - IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK L — P A — TCAN
i 1T'S NOT OVER NO. 1(3 WKS) N NEVER AGAIN 206/206 SIGNAL FIRE 121/3
1 20 3104 -164 16.443 1
ae DAUGHTRY RCA/RMG Kelly Clarkson Snow Patrol
IF EVERYONE CARED . (RCA/RMG} (RECORD COLLECTION/REPRISE)
2 7 ol ROADRUNNERATLANTICLAvA 2809 *57 1416 2 MOST ADDED TOTAL STATIONS: 38 TOTAL STATIONS: ]
SAY IT RIGHT 1 gy -
18 NELLY FURTADO MESIET R 2601 3] 13.581 3 ghAN pYMA.N 186/5 BEAUTIFUL' DISASTER 120/9
=L ristina Aguilera John MclLaughlin
THE SWEET ESCAPE - {RCA/RMC) (ISLAND/AIDIMG)
i _‘t_ W& CWENSTEFANI FEATURING AKON Wremscope 2922 4250 13358 4 TOTAL STATIONS: 17 TOTAL STATIONS: 14
LITTLE WONDERS ¥ R
S bl ROBTHOMAS WALT DISNEYMELISMA/ATLANTIC 2305 +131 10.824 6 DON'T MATTER 177/20 DIG 1n7/28
=il CHASING CARS N IE}IESTILABEL STATI’(;Er\JV; Alon Incubus
2 4 < 1988 79 no37 s (KONVICT/UPFRONT/SRC/ (IMMORTAL/EPIC)
bl > SNOW PATROL POLYDOR/A&M/INTERSCOPE NEVER AGAIN 23 UNIVERSAL MOTOWN) TOTAL STATIONS: 12
MAKES ME WONDER Kelly Clarkson TOTAL STATIONS: 8
3 aroons ABMOCTONEINTERSCoPE 1901 3T 10734 7 (RCA/RMG) THE STORY N33
. T A T N3 KCOA, KEZR, KIOI, KLLC, KLLY, KMXB, TIME AFTER TIME  138/17 Brandi Carlile
B 44 ;"H?FR il B e 1951 -64 0406 8 KMXP. KQKQ, KRSK, KSil, KYSR, Quietdrive (COLUMBIA)
[= = Sirius The Pulse, WAYV, WBMX, WJLK, (RED INK/EPIC) TOTAL STATIONS: 16
5 27 KEEP HOLDING ON 1872 194 8526 1 WLNK, WMC, WMEE, WMCX, WPLJ, TOTAL STATIONS: n
AVRIL LAVIGNE FOX/RCA/RMG 5 WQAL, WTMX, XM Flight 26 = 3 WHAT I"'VE DONE 99/24
= & NCE IN A LIFETIME 29/2 Linkin Park
By ° Sx::z;\g L?N%E';vsogl:‘ Ee ARSTAARSTANASHVILLE/RNMG 1802 M9 @592 9 Gy 2 KerthlUgRam (MACEINELSLORMARNER BRCE:
| SR I Daughtry {CAPITOL) TOTAL STATIONS: 12
RAVI (RCA/RMC) TOTAL STATIONS: 14
L L 2 oinMavER AWAREICOLUME 1093 Sl 10 KALL, KEZR, KFYV, KHMX, KLLY, KLZR,
KMXB, KSll, KSTP, KUDD, KURB, KVUU,
. 12 ;?E?R'XVAFTER you o 1667 +4] 1409 % KZZU, WAJI, WILK, WLNK, WMJC, WPLJ,
S=En WQAL, WTMX, WTSS, WZPT
INTO THE OCEAN
It l_“_ % sioctoser UnVERSALMOTOWN 279 Sy GIRLFRIEND 8
IT ENDS TONIGHT N Avrif Lavigne
Bl 23 1558 1 7509 13 (RCA/RMG)
2 THE AL AMER'O(AN REJECTS T DOG“OUSU‘NTERS‘(O;E KALC, KSll, KVUU, KYSR, Strius The Pulse,
WAITING ON THE WORL HANGE N« K WBNS, WQAL, WTMX
B 4 o v AWAREOLUMBIA 1939 116 72802 w2
15 WHAT GOES AROUND...COMES AROUND -d P GTHER S RTae drgatn T
JUSTIN TIMBERLAKE JIVE/ZOMBA p jigstal
U + UR HAND r &TLLCET(TC%;S?LVLI?G;ER STZ, WBMX,
L KCIX, y L KSTZ, -
W22 o LaracEizomBA 1297 | 94 el © WXLO
15 BETTER THAN ME AIRPOWER
g 20 8 HINDER UNIVERSAL REPUBLIC 993 +l44 347€ 20 ::AKESS ME WONDER 5
laroon.
THIS AIN'T A SCENE, IT'S AN ARMS RACE N 4 (A&M/OCTONEANTERSCOPE)
o4 RY ‘8 6 ol ouTsoy FUELED BY RAMENASLAND/IDIMG 951 B e © KAMX, KCDA, KHMX, KSTR, WOMX
IRREPLACEABLE N fr
Ela 1S 19 BEVONCE COLUMBIA 845 -153 4200 19 BEFORE HE CHEATS 5
= COLORFUL Carrie Underwood
ARISTA/ARISTA NASHVILLE/RMG:
. 21 14 OCCODELUC A & THE BURDEN IRONWORKS 170 = PR 22 f(cm, KMXB, KSTP, KYSR, WXM A]
E MOST INCREASED
220 30 2 ;ﬁGMHTRY PLAYS RC A/Rﬁrc N4 +349 3434 21 (YOU WANT TO)
S MAKE A MEMORY 5
224 6 | 681 +3 1.669 27 Bon Jovi
LIYALLEN CAPITOL (MERCURY/ISLAND/IDJMG)
CUPID'S CHOKEHOLD KCIX, KLCA, WCDA, WTMX, WXLO
= i CYMCLASS HEROES FEAT. PATRICK STUMP  DECAYDANCE/FUELED BY RAMENATLANTICZLAVA 664 ol 2345 25 et ARG 4 HOME
Bl ) NEW SHOES 58l «20 18N 29 Mandy Moore Daughiry (RCVRMG)
' PACLO NUTIN! ATLANTIC . (FIRM) WKTI +29 KSTP +27, WXLO 22, KMXB +19, KSTZ 17,
28 & UNDENIABLE L R - KLTG, KPEK, KSII, WTMX WAYV 7 WPTE +I6, WMEE +15, KVUU +14, KYKY #13
MAT KEARNEY AWARE /COLUMBIA o :
= RERDIVVIT ORANGE COUNTY 4 MAKES ME WONDER
288 10 THE KILLERS ISLAND/IDIMG 504 15 1190 37 Stety Marooa5 (A&M/Octone/Interscope)
& (WIND-UP) WOMX +25, KLLY +22, KHMX +22, XF26 +22, KALZ +19,
GRACE KELLY KLTG, KUDD, WAYV, WCDA KYIS +19, LAMX +18, WAYV +16, KCDA +16, WXMA +I5
_2_ o] 10 CASABLANCA/UNIVERSAL REPUBLIC 2 = u7z - 38 b T
g 7 THEKILL (BURY ME) X P e DR N - THE SWEET ESCAPE
= 30 SECONDS TOMARS IMMORTAL/VIRGIN : e ‘ Gwen Stefani Feat. Akon (interscope)
y OTHER SIDE OF THE WORLD UIVE/ZOMBA) KEZR +264, KHMX +21, WMYX +21, KRSK +20, WPTE +20,
3?‘ 3 crrunsTALL RELENTLESSVIRGN 402 +96 | 0962 39 WAL, WOMX, WRQX R RN BRM Y WALO S K RCDAR
WELCOME TO THE BLACK PARADE PN 14
26 19y CHEMICAL ROMANCE REPRSE 02 = 26 ::ﬁv ER kAGA('RN !
elly C arkson (RCA/RMG
» 3 (YOU WANT TO) MAKE A MEMORY ) 385 +36 1356 33 KIOI 426, F MXB 22, KCDA 10, WQAL +10, WBMX +9,
1 BON JOVI MERCURY/ISLANDADIMG : WTMX 48 KLLC +8, KMXP +8, KYSR B, WMEE +B
YOU GIVE ME SOMETHING o
£
335 AvES VORRISON POYDORMTERSCOPE | oo% 71428 32 fr BEFORE HE CHEATS
SNOW ((HEY OH)) N Carrie Underwood (Arista/Arista Nashville/RMG)
SE 20 ornHOT CHiLI PERRERS WARNER BROS. Bl B 2372 24 KVUU +35, KSTZ +25, KMXB +22, KPEK +17, KMYI 417,
| WKRQ 15, KYSR +13, KCDA +12, KFBZ +10, WPLJ +8
® m GIRLFRIEND 320 +94 1261 35
AVRIL LAVICNE RCARMG ADDED AT...
5c o FACEDOWN ¢ 3 .8 068 - WMGX @
I = THE RED JUMPSUIT APPARATUS VIRGIN . Portiand, ME
LIFE IS BEAUTIFUL OM: Chris Mac
9 B e ORIGINAL SIGNAL/EPIC 281 25 1229 36 PD: Rand! Kirshbaum
- APD/MD: Ethan Minton
YOU'RE ALL | HAVE :
‘ _’39__ 2 SNOw PATROL POLYDORAGMINTERSCOPE 244 g 0593 e T
OVER IT Lily Allen, Smile, O
KATHARINE MCPHEE RwRMe | 241 24 150 e Rocco DeLuca & The Burden, Colortul, 0 FOR WEEK ENDING APRIL 15, 2007
GLAMOROUS FOR MORE STATIONS GO TO: LEGEND: See legend to charts In charts section for rules and symbol explanations.
{ m FERGIE FEATURING LUDACRIS WILL.|AM/ASM/INTERSCOPE 235 +34 0.758 www.RadioandRecords.com 78 hot AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a

day, 7 days a week. © 2007 Nlelsen Buslness Media, Inc. All rights reserved.
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AC REPORTERS

WYJB/Albany, NY*
OM: Kevin Callahan
PD: Ric Mitchell

MD: Chad O' Hara

KMGA/Albuquerque, NM*
OM: Eddie Haskell

WLEV/Allentown, PA*
OM/PD: Shelly Easton
APO/MOD: Jerry Padden

KYMG/Anchorage, AK
OM: Mark Murphy
PD/MD: Dave Flavin

WFPG/Atlantic City, NJ*
PD/MD: Gary Guida

KKMJ/Austin, TX*

PD: Alex O'Neal

APD: Stephen Michael Kerr
MD: Terri McCormick

KKMY/Beaument, TX*
OM: Joey Armstrong
PD: Don Rivers

WMJY/Biloxi, MS*
OM/PD: Walter Brown

WMXW/Binghamton, NY
PD: Boh Taylor

WYSF/Birmingham, AL*
PD: Chip Arledge
APD/MD: Valerie Vining

WMJX/Boston, MA*
OM/PD: Don Kelley
APD: Candy O'Terry
MD: Mark Laurence

WEBE/Bridgeport, CT*
OM/PD: Curt Hansen
MD: Danny Lyons

WEZF/Burlington, VT*
OM: Steve Cormier

PD: Gale Parmelee

APD: Bob Cady

WHBC/Canton, OH*
PD: Hunter Scott
MD: Kayleigh Kriss

WSUY/Charleston, SC*
OM/PD: Mike Edwards
APD/MD: John Quincy

WVAF/Charleston, WV*
OM/PD: Rick Johnson
APD:Ric Cochran

WDEF/Chattanooga, TN*
OMY/PD: Danny Howard
APD: Patti Sanders

MD: Robin Daniels

WLIT/Chicago, IL*
OM/PD: Darren Davis
APD/MD: Eric Richeke

WRRM/Cincinnati, OH*
PD: TJ Holland
APD: Ted Morro

WDOK/Cleveland, OH*
PD: Scott Miller
MD: Ted Kowalski

WTCB/Columbia, SC*
OM/PD: Brent Johnson
APD: Jennifer Jensen

WGSY/Columbus, GA*
PD: Alan Quin

KKBA/Corpus Christi, TX*
OM: Ed Ocanas

PO/MO: Bart Allison

APD: Norma Jean Morales

WLQT/Dayton, OH*
OM/PD: Jeff Stevens
APD/MD: Brian Michaels

KOSI/Denver, CO*
PD: Dave Symonds
MD: Steve Hamilton

WNIC/Detroit, MI*
PO: Don Cosselin
APD/MD: Theresa Lucas

WOOF/Dothan, AL
PD/MD: Leigh Simpson

KTSM/E! Paso, TX*
PD/MD: Bill Tole
APD: Sam Cassiano

WXKC/Erie, PA
OM: Adam Reese
PD: Ron Arlen

APRIL 20, 2007

WIKY/Evansville, IN
PD: Mark Elliott

KEZA/Fayetteville, AR
PD: Jim Harvill
MD: Rich Higdon

WCRZ/Flint, MI*
OM/PD: Jay Patrick
APD/MD: George Mclntyre

WDAR/Florence, SC
PD/MD: Wil Nichols

WAFY/Frederick, MD
PD: Chris Puorro
APD/MD: Marc Richards

KSOF/Fresno, CA*
OM: Paul Wilson
PD: Mike Brady
MD: Kristen Kelley

KTRR/Ft. Collins, CO
OM/PD: Mark Callaghan

WHLG/Ft. Pierce, FL*
PD/MD: Ceorge Coles

WLHT/Grand Rapids, MI*
OM/PD: Bill Bailey
MD: Kim Carson

WO0O0D/Grand Rapids, MI*
OM: Doug Montgomery
PD/MD: Tim Kiesling

WMGV/Greenville, NC*
PD: Colleen Jackson

WSPA/Greenville, SC*
OM: Mark Hamlin
PD/MD: Mike McKeel

WRCH/Hartford, CT*
PD: Allan Camp
MD: Joe Hann

KSSK/Honolulu, Hi*
PD: Jamie Hyatt

KUMU/Honolulu, HI*
OM/PD: Ed Kanoi
MD: Lee Kirk

WAHR/Huntsville, Al*
PD: Chris Calloway

WRSA/Huntsville, AL*
PD: John Malone
MD: Nate Cholevik

WJKK/Jackson, MS*
PD/MD: Johnt Anthony

WTFM/Johnson City, TN*
PD/MD: Mark Baker

KCKC/Kansas City, MO*
VP/Pgmg: Mike Kennedy
PD: Luke Jensen

KUDL/Kansas City, MO*
OM/PD: Thom McCGinty

WJIXB/Knoxville, TN*
PD: Jeff Jarnigan

KQIS/Lafayette, LA*
PD: Hans "Fast Eddie” Nelson
MD: Ed "Big Tuna" Perkins

KTDY/Lafayette, LA*
PD: C.J. Clements
APD: Debbie Ray

MD: Steve Wiley

WFMK/Lansing, Mi*
OM: Brent Alberts
PD/MD: Chris Reynolds

KSNE/Las Vegas, NV*
PD: Tom Chase
MD: John Berry

KOST/Los Angeles, CA*
PD/MD: Stella Schwartz

WMGN/Madison, WI*
PD: Pat O'Neill
MD: Amy Abbott

WZ1D/Manchester, NH*
OM/PD: Boh Bronson

KVLY/McAllen, TX*
OM/PD: Mike Quinn

WLRQ/Melbourne, FL*
OM/PD: Ken Holiday
APD/MD: Michael W. Lowe

WRVR/Memphis, TN*
OM/PO: Jerry Dean
MD: Larry Wheeler

WMGQ/Middlesex, NJ
PD: Tim Tefft

WMXC/Mabile, AL¥
OM: Steve Powers
PD: Dan Mason

MD: Mary Booth

WOBM/Monmouth, NJ*
PD: Steve Ardolina
MD: Brian Moore

KWAV/Mgnterey, CA*
PD/MD: Bernie Moody

WMXS/Montgomery, AL*
PD/MD: Brian Roberts

WALK/Nassau, NY*
PD/MD: Rob Miller
APD: Patrick Shea

WKJY/Nassau, NY*
PD: Bill Edwards
MD: Jodi Vale

WLTW/New York, NY*
PD: Jim Ryan
APD/MD: Morgan Prue

WHUD/Newburgh, NY*
OM/PD: Steven Petrone
APD/MD: Tom Furci

WWDE/Norfolk, VA*
PD: Don London
MD: Paul McCoy

KCHX/Odessa, TX
OM: Steve Driscoll
PD/MD: Grace Tijerina

KMGL/Oklahoma City, OK*
PD/MD: Steve O'Brien

KLTQ/Omaha, NE*
OM: Mark Todd
PD: Billy Shears

WMGF/Orlando, FL*
OM: Chris Kampmeier
PD/MD: Ken Payne
APD: Brenda Matthews

KEZN/Palm Springs, CA
OM: Ken White
PD: Rick Shaw

WMEZ/Pensacola, FL*
PD: John Sykes

WSWT/Peoria, IL
OM/PD: Randy Rundle

WBEB/Philadelphia, PA*
PD: Chris Conley

KESZ/Phoenix, AZ*
PD: Kevin Gossett

WLTJ/Pittshurgh, PA*
PD/MD: Chuck Stevens

WSHH/Pittsburgh, PA*
PD/MD: Ron Antil!

WHOM/Portland, ME¥
OM/PD: Tim Moore

KKCW/Portland, OR*
OM/PD: Tony Coles
APD/MD: Alan Lawson

WBYY/Portsmouth, NH
OM/PD: Duncan Dewar
APD: lan Horne

MD: Pat McCrueden

WSNE/Providence, RI*
PD: Rick Everett
APD/MD: David O'Leary

WWLI/Providence, RI*
OM/PD: Tony Bristol
APD: Mike Rovin

WRAL/Raleigh, NC*
PD: Barry Fox
APD/MD: Jim Kelly

KNEV/Reno, NV*
OM/PD: Nick Elliott

KRNO/Reno, NV*
PO/MD: Dan Fritz

WTVR/Richmond, VA*
OM/PO: Bill Cahilt

APD: Adam Stubbs

MD: Kat Simons

WSLQ/Roanoke, VA*
PO: Jim Murphy
MD: Dick Daniels

WGFB/Rockford, IL
OM: Jim Stone
PD: Justin Kase

KGBY/Sacramento, CA*
OM: Don Alias
PD: Sonia Jimenez

WGER/Saginaw, Mi
OM: Dave Maurer
PD: Steve Duncan

KBEE/Salt Lake City, UT*
PD: Rusty Keys

KBAY/San Jose, CA*
PD: Dana Jang

KSBL/Santa Barbara, CA
OM/PD: Keith Royer
MD: Peter Bie

XM The Blend/Satellite*
PD: Mike Abrams

KRWM/Seattle, WA*
PD: Laura Dane

WNSN/South Bend, IN
OM/PD: Jim Roberts
APD/MD: Brad King

KISC/Spokane, WA*
PD: Robert Harder

WMAS/Springfield, MA*
OM/PD: Paul Cannon
APD/MD: Rob Anthony

KGBX/Springfield, MO*
OM/PD: Paul Kelley

KEZK/St. Louis, MO*
PD: Mark Edwards
APD: Bob London

WYYY/Syracuse, NY*
OM:Rich Lauber
PD: Kathy Rowe
APD/MD: Marne Mason

WMTX/Tampa, FL*
OM/PD: Doug Hamand
APD/MD: Kurt Schreiner

WRVF/Toledo, OH*
OM: Bilf Michaels
PD: Tom Cook

KONA/Tri-Cities, WA
PD: Rusty Faust
MD: Bob Guerra

KMXZ/Tucson, AZ*
OM: Darla Thomas
PD: Bobby Rich
APD/MD: Leslie Lois

KBEZ/Tulsa, OK*
PO/MD: Keith Marlow

KOOI/ Tyler, TX
PD: Rick Evans
MD: Rodd Wayre

WLZW/Utica, NY
OM: Tom Jacobsen
PD: Eric Miller

MD: Mark Richards

KLRK/Waco, TX
OM: Tom Barfield
PO/MD: Dustin Drew
APD: Beth Richards

WASH/Washington, DC*
PD:Bill Hess

KRBB/Wichita, KS*
OM/PD: Lyman James
MD: Dave Wilson

WMGS/Wilkes Barre, PA*
PD: Stan Phillips
MD: Brian Hughes

WJBR/Wilmington, DE*
OM/PD: Michael Waite
MD: Catey Hill

WARM/ York, PA*

PD: Dave Russell
MD: Melanie Gardner

* Monitored Reporters
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» MAROONS'S “MAKES ME

WONDER"” TAKES THE BIGGEST
LEAP ON THE CANADA HOT AC

CHART (33-20).
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GIRLFRIEND AVRIL LAVIGNE
GRACE KELLY MIKA

THE MUSIC DAVIDUSHER

WHAT GOES AROUND...COMES AROUND JUSTIN TIMBERLAKE

CANDYMAN CHRISTINA AGUILERA

LITTLE WONDERS ROBTHOMAS

PATIENCE TAKE THAT

OVER IT KATHARINE MCPHEE

HUNG UP SUZiE MCNEIL

. 21 INTO THE OCEAN BLUE OCTOBER

20 SAY IT RIGHT NELLY FURTADO

1 HERE (IN YOUR ARMS) HELLOGOODBYE

15 16 IT ENDS TONIGHT THEALL-AMERICAN REJECTS

SECOND CHANCE FABERDRIVE

DON'T MATTER AKON
U + UR HAND PpINK

MAKES ME WONDER MAROONS

BEAUTIFUL LIAR BEYONCE & SHAKIRA
ALL GOOD THINGS (COME TO AN END) NELLY FURTADD

1 OWE IT ALL TO YOU EvaaviLA
29 HOW TO SAVE A LIFE THEFRAY

WEAK IN THE KNEES SERENARYDER

PARALYZER FINGERELEVEN

YOU'RE NOT ALONE SHAYE

GIVEITTOME  TIMBALANDFEAT. NELLY FURTADD & JUSTIN TIMBERLAKE

CUPID'S CHOKEHOLD  CYMCLASSHERDES FEAT. PATRICK STUMP
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» JEFF LORBER HAS THE
LARGEST POSITION INCREASE ON

THE CHART AS “ANTHEM FOR A
NEW AMERICA” LEAPS SEVEN
SPOTS INTO THE TOP 10 (16-9).

SMOOTH JAZZ

gle of your tirst favorite radio station to this very day. In fact,
’m willing to bet that you can hear it in your head right now.
Such 1s the power of a musical signature to meld with the lis-
tener’s magination.
Arguably, the most famous smooth jazz jingle, KTWV (the Wave)/Los Angeles’
‘Ninety-four-seven, the Way-a-ave,” was composed in 1987 by Frank Cody, part of the

founding team at the formarcs tirst full-time mcarnation. Cody demanded—and got—
a prelaunch billboard on Los Angeles’ Sunset Strip that featured the nine musical notes
comprising the jingle, with the station’s brushstroke logo but no call letters, frequency
or slogan.

It wasn’t long hefore an image of the comic-strip character Ziggy appeared, show-
ing the round-headed, perennially bewildered little guy on a beach with a seashell
pressed to his car, listening to the Wave jingle.

Another member of the station’s launch team, current KTWV VP of programming
Paul Goldstein, recalls that more than 20 years ago, the team’s intention was to create
a strong signature melody for the Wave that was simple, catchy, appealing and evoca-
tive enough to stick in the mind. "*We wanted people to hun it,” Goldstein says.

In 1994, [ interviewed KJCIY/Denver PD Michael Fischer, then APD/MD at
WNUA/Chicago, tor my tirst column in R&R. Fischer described the station’ two most
important production elements—its logo and the WINUA jingle. Both were created in
1987 and, according to Fischer, were intended to tfunction like the NBC chimes or the
famous CBS eye. WNUAY jingle was so ubiquitous that “people know what it 1s and
who we are even without the call letters.” Fischer said.

Fischer also provided colortul anecdotes that illustrated his point. He spoke of a street
musician whose repertoire included WNUA’s jingle and a friend who told him abourt
seeing a harried mother in a supermarket calm her squalling tot by getting him to sing
the station’s musical signature. “Other stations in Chicago are trying to create tunes,
00, but ours are tremendous,” Fischer boasted.

These days a number of other simooth jazz stations use the WNUA jingle, customized
to their call leteers. Similarly, KTWV’s song has been licensed by smooth jazz stations
that share the Wave handle, including WNWV/Cleveland, KHJZ/Houston and CIWV/
Hamilton, Ontario. The Wave jingle is ubiquitous and heard i1 a multitude of forms.
In keeping with one of radio’s immutable laws of programming, the musical signature
1s played eight times per hour and only betore going into music, and, whenever pos-
sible, it is performed by the artist whose song is up next.

The jingle never precedes a stopset or other nonmusic element and is available in
instrumental versions cut by core artists, ncluding Boney James, Norman Brown, Mindi
Abair, Dave Koz and Euge Groove. Vocal versions, produced by Brian Culbertson, have
been recorded by Al Jarreau, Jettrey Osborne, Brian McKmght and Brenda Russell,
among others, and by professional jingle singers. There are even a few striking a cap-
pella takes from such luminaries as Chaka Khan and Vanessa Williams. “Hi, this is Chaka
Khan, and you’re listening to the smoothest place on radio,” Khan says, then croons
soulfully, “Ninety-four-scven, the Way-a-ave”

Clear Channel Radio/Chicago VP of programming and operations Darren Davis
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believes that most programmers who use them like to think jin-
gles are truly part of the fabric of their radio stations, though, he
says, that’s not always the case. But Davis agrees with Fischer that
WNUA’s unique musical signature is truly memorable and spe-
cial. “Listeners really do sing the jingles and hum the melody,” he
says. As well, Davis also says that jingles blen- beauufully in a for-
mat like simooth jazz, where the music itselt is so melodic. He adds,
“With a master like production and creative director Bill Cochran
handling our imaging, he works magic with the jingles to keep
them fresh. He’s a musician himself and an artist. He even brings
in wonderful Chicago vocalists to re-sing and give new life to some
of our older packages.”

Goldstein and Fischer have been best friends since high
school radio in San Diego Countys La Jolla, where
Goldstein convinced Theodore “Dr. Seuss” Geisel to con-

tribute a grant ot $10,000 to the

§ B +' f—:fi_ campus r_adio station. )
o 2Ty I 2 ]1 T‘ | Flash torward to a couple of

C 1 u u years ago, when Goldstein, Fischer
and his bride, Becca. and I met for

niw*'j{"" fv-en the Wh-a ve .. dinner in Santa Monica, Calif.

75!, before the DVD recording of the

. “Chris Botti & Friends Live”

concert.  Our  charming  waiter  (sorry, | mean

Fischer

www americanradiohistorv.com

actor/director/screenwriter), having caught the table’s lively
groove, became a playful participant in our, shall we just say, spir-
ited conversation.

The fellow told us that he originally hailed trom Chicago.
Fischer asked, “You know the smooth jazz radio station
WNUA?”Then, pointing to Goldstein, Fischer added, “Both of
us worked there at ditferent times.”

Atter a halt-beat pause, the waiter, of course, sang WNUA’s

Jingle. Bedlam, high fives, boisterous laughter and shrieks of

astonishment followed. But no broadcasters, business journal-
ists or food-service workers were harmed during this power-
ful object lesson about the role of an indelible musical signa-
ture in branding. RsR
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WJZZ/Atlanta, GA*
PD/MD: Dave Kosh

WEAA/Baltimore, MD

PO: Sandi Mallory

APD/MD: Macellus "Bassman”
Shepard

WSMJ/Baltimore, MD*
PD/MD: Lori Lewis

WVSU/Birmingham, AL
OM/PD: Andy Parrish

WNUA/Chicago, IL*
OM/PD: Darren Davis
MD: Rick O'Dell

WNWV/Cleveland, OH*
OM/PD: Bernie Kimble

WJZA/Columbus, OH*
PD/MD: Bill Harman

APRIL 20, 2007

WDSJ/Dayton, OH*
OM/PO: Jeff Stevens

KJCD/Denver, CO*
PD/MD: Michael Fischer

WVMV/Detroit, MI*
OM/PD: Tom Sleeker
MD: Sandy Kovach

WZJZ/Ft. Myers, FL
MD: Randi Bachman

WSBZ/Ft. Walton Beach, FL
PD: Mark Carter
MD: Mark Edwards

WSJW/Harrisburg, PA*
OM: Tom Shannon
PD/MD: Paul Scott

WQTQ/Hartford, CT
PD/MD: Stewart Stone

KHJZ/Houston, TX*
PD: Maxine Todd
APD/MD: Creg Morgan

KPVU/Houston, TX
PD: Wayne Turner

WYJZ/Indianapolis, IN*
OM/PO: Carl Frye

WJSJ/acksonville, FL*
OM/PD: Joel Widdows

KJLU/Jefferson City, MG
PD/MD: Dan Turner

KOAS/Las Vegas, NV*
PD: Samantha Pascual
MD: Lynn Briggs

KUAP/Little Rock, AR
PD/MD: Michael Nellums

SMOOTH JAZZ REPORTERS

KSBR/Los Angeles, CA
OM/PD: Terry Wedel
MD: Vienna Yip

KTWV/Los Angeles, CA*
PD: Paul Goldstein
APD/MD: Ricci Filiar

WGRV/Melbourne, FL
OM: C.J. Sampson
PD/MD: Randy Bennett

WLVE/Miami, FL*
OM/PD: Rich McMillan

WJZI/Milwaukee, WI*
PD: Stan Atkinson

KRVR/Modesto, CA*
OM/MD: Doug Wulff
PD: James Bryan

WVAS/Montgomery, AL
OM: Candy Capel
MD: Jay Holcey

WQCD/New York, NY*
PD: Blake Lawrence
MD: Carolyn Bednarski

WHOV/Norfolk, VA
PD: Kevin "The Moose" Anderson

WLOQ/Orlando, FL*
PO: Paul Lavoe
APD/MD: Brian Morgan

KYOT/Phoenix, AZ*
PD: Smokey Rivers
APD/MD: Angie Handa

K1JZ/Portland, OR*
OM/PD: Tony Coles

www.americanradiohistorv.com

KJZS/Reno, NV*
PD: Jay Davis

KSSJ/Sacramento, CA*
PD/MD: Lee Hansen

KBZN/Salt Lake City, UT*
OM/PD: Dan Jessop

KIFM/San Diego, CA*
PD: Mike Vasquez
APD: J. Wiedenheimer
MD: Kelly Cole

KKSF/San Francisco, CA*
PD/MD: Ken Jones

KJZY/Santa Rosa, CA
PD: Gordon Zlot
APD/MD: Rab Singleten

DMX Jazz Vocal Blend/Satellite
PD/MD: Rochelle Matthews

DMX Smooth Jazz/Satellite
PD/MD: Rochelle Matthews

Jones Radio

Networks/Satellite*
OM/PD: Steve Hibbard
APD/MD: Laurie Cobb

Music Choice Smooth
Jazz/Satellite
APD: Will Kinnally

Sirius Jazz Cafe/Satellite*
PD: Shiiley Maldenado
MD: Rick Laboy

XM Watercolors/Satellite*
PD/MO: Shirlitta Colon

KWJZ/Seattle, WA*
PD: Carol Handley
MD: Dianna Rose

KCOZ/Springfield, MO
OM: Jae Jones
PD/MD: Jarrett Grogan

WSJT/Tampa, FL*
PD: Ross Block
MD: Kathy Curtis

WJZW/Washington, DC*
PD: Steve Allan

* Monitored Reporters

24/7 NEWS ONLINE @ www.RadioandRecords.com
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Baltimore's active rocker has stayed true to its roots

WIYY At 30

Mike Boyle

MBoyle@RadioandRecords.com

lipping from news to rock in 1977, Hearst-Argyle s WIYY (98
Rock)/Baltimore is a station that current PD Dave Hill says
“morphed into several variations of rock over the years, and
maybe that’s the reason we've been around tor 30 years.” l
Hill, just the fifth PD in the station’s three decades—follow-
ing in the footsteps of Denise Oliver, Chuck DuCoty, Russ
Mottla and Rick Strauss—also attributes the station’s longevity to not being

afraid to adapt.

“As the station has gone through time, it
always changed itself to fit the marketplace.”

Hill says he gets a big kick out of stumbling
across an old 98 Rock playlist or stopping in the
hallway outside his othice in the building the sta-
tion has occupied for its entire existence to gaze
at gold and platinum records from the Clash,
Peter Framipton, the Black Crowes, Days of the
New, Green Day. Default and many others. More
than anything else, WIYY's success is a product
of always focusing on being the local rock radio

station, he says.

“Its no secret that our signal stretches down
though Washington, D.C. As a matter of fact, it
you're sitting in a car with the radio on in front
of the White House you can hear the station ¢rys-
tal clear. However, we have always focused on
being Baltimore’s rock station.”

To that end, Hill, who joined WIYY in 2002
after programming WQBK/Albany, N.Y., and
WMRQ/Hartford, says that philosophy also spills
over into his view of any competitor.

“This may go against the grain of program-
ming rules, but I don’t spend a tremendous

Sarah Fleischer: 30-Year Station Vet

When former WIYY PD Rick Strauss, now
director of marketing for Clear Channel
Online Music and Radio, recalls his tenure
at the station—August 1994-
October 2002—his fondest
memary is the peaple. Strauss
says, "lt's a terrific
environment, and there's not a
lot af turnover.”

Case in point is midday host-
ess Sarah Fleischer, who has
been on the air at WIYY for all
its 30 years as a rock station.

Asked why Fleischer has had
such a great run at the station, VR/GM Ed
Kiernan says she's remained relevant.
"She's worked very hard to stay close to
the music, and she's the kind of personality

Fleischer

that shows up at our events when she's not
required to. | know she does it because she
truly loves her job, and she wants ta stay close
to the radic station,” he says,

For Fleischer, it's easy to
recall her most special moment
at WIY¥—it centers around a
trip tao Cleveland and the Rock
and Roll Hall of Fame.

"As part of our 25th
anniversary, the station sent
me and my family to the Rock
Hall for a broadcast, but they
didn't tell me that they had
arranged for the Hall to acknowledge my 25
years at the station and then proceeded to

induct me.” —MB

24/7 NEWS ONLINE @ www.RadioandRecords.com
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Mu5|ca||y,
we've
fltched a big

nt and
invited as
many people
as possible
under it.

—Dave Hill

WIYY By The
Numbers

12+

(Ranked No. 6)
Fa '06: 4.5

Su ‘06: 4.5

Sp ‘06: 4.5

Wi '06: 5.0

Men 25-54
(Ranked No. 1}
Fa '06: 9.0

Su '06: 8.7

Sp '06: 7.9

Wi '06: 10.8

Source: Arbitron

\'/.com

amount of time sitting arund listening to the
competition. | hsten a little bit and every once in
a while poke my head into their Web sites just to
see what’s going on.”

Crediting his predecessor, Rick Strauss (now
with Clear Channel Online Music and Radio)
with “doing a tremendous job” of ingraining
WIYY into the fabric of Laltimore, Hill and his
statf have spent much time musically tweaking
the station.

“We jettisoned some tracks and stretched the
boundaries of what we play. A lot of the classic rock
we don’t play anymore, and we've been more
aggressive with a lot of the contemporary rock.”

Hill says he also grew tred of charts and labels
being put on formats, because he found it too
“constricting” and didn't feel those things mold-
ed themselves well into what they were trving to
do in Baldmore.

“Our MD, Rob Hecknian, agreed with me.”
Hill says,“and we talked about it for a while and
then [CBS Radio alternative competitor|
WHEFS [Washington] went off the air, so that
soliditied the direction we were going in. [t gave
us the ability to play things like My Chemical
Romance, which we couldn’t before”

He adds,*
ed to grab what other rock we could. We now

*Once the gloves were off, we decid-

play Led Zeppelin, Scorpions and Pink Floyd
alongside Daughtry because we can be broad.
Musically, we've pitched a big tent and invited as
many people as possible wirder it.”

WIYY faced another challenge recently. The
Kirk
McEwen and Mark Ondayko moved across the
street to CBS Radio talk WHEFES (Free FM) car-
lier this year after sitting out a noncompete. The

saation’s  [1-year morning show of

show featured McEwen, Ondayko and Bob
Lopez until the spring of 2005, when newsman
Lopez died at 52 from lung cancer. With the addi-
tion of Jett Shamrock, the "HFS incarnation of the
show is now dubbed “KMS.”

“Losing our old morning show was tough for
us,” Hill says."But [ can also tell you that it would
have been a lot more difficult if T had not had
Mickey and Ameila sitting in afternoons kicking
ass. They were the highest-cumed show on the
station and had been for over a year, so it was an
easy decision to go with the cume leaders of the
station for the new morning show.”

Mickey and Ameila grew up listening to 98
Rock and are now joined by fellow Maryland
native Josh Spiegel for the "Mickey, Ameila and
Spiegel” morning show.

As tor celebrating the station’s big anniversary,
Hill is satistied with his philosophy of execution.

“We'll acknowledge it. I'm thankful for it and
our listeners, but turning 30 isn’t nearly as cool
as turning 21 in a lot of people’s minds. Thirty
becomes a middle age-type thing, and there’s a
stigma that comes along with being 30 whether
we like it or not.”

Hill adds,“We did a 30-30 party recently with
listeners, but that’s about all the attention we're
going to draw to it. Some of the jocks may talk
about it from time to tme, and we stll say

RsR

‘Rockin’ for over 30 years’ on the air”

APRIL 20, 2007
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RUBY
KAISER CHIEFS

THE MISSING FRAME
AFI

TIME WON'T LET ME GO
THE BRAVERY

SNOW ((HEY OH))

2:
= REDHOT CHILI PEPPERS
77 IT'S NOT OVER
7 DAUGHTRY
g PARALYZER
_° FINGERELEVEN
. THE BIRD AND THE WORM
* THEUSED
g ALL THE SAME
x SICK PUPPIES
3 2

RED HOT CHILI PEPPERS

EVERYTHING
BUCKCHERRY

THEALMOST.

PHANTOM LIMB
THE SHINS

HANG ME UP TO DRY
COLO WARKIDS

THNKS FR TH MMRS
FALL QUT BOY

JAMBI
TOOL

BULLET FOR MY VALENTINE
KEEP THE CAR RUNNING
ARCADE FIRE

WISH UPON A DOG STAR
SATELLITE PARTY

FLATHEAD
THE FRATELLIS

NAIVE
THE KOOKS

YOUNG FOLKS
PETER BJORN AND JOHN

THE RIVER

YOU ARE THE ONE
SHINY TOY GUNS

| STILL REMEMBER
BLOC PARTY

GOOD CHARLOTTE FEATURING M. SHADOWS AND SYNYSTER GATES

u .
A B A

2 NIELSEN 8DS ¥ HITPREDICTOR
TITLE CERTIFICATIONS STATUS
ARTIST IMPRINT / PROMOTION LABEL
WHAT I'VE DONE NO. 1(2WKS)
LINKIN PARK MACHINE SHOP/WARNER BROS.
FOREVER
PAPA ROACH EL TONAL/GEFFEN
BREATH
BREAKING BENJAMIN HOLLYWOOD
DIG
INCUBUS IMMORTAL/EPIC
LAZY EYE
SILVERSUN PICKUPS DANGERBIRD
SURVIVALISM
NINE INCH NAILS NOTHING/INTERSCOPE
FROM YESTERDAY
30 SECONDS TOMARS {MMORTAL/VIRGIN
READ MY MIND
THE KILLERS ISLAND/IDIMG
DASHBOARD o
MODEST MOUSE EPIC
PRAYER OF THE REFUGEE
RISE AGAINST GEFFEN
HEY THERE DELILAH
PLAINWHITETS HOLLYWOOD
PAIN S
THREE DAYS GRACE JIVE/ZOMBA
FACE DOWN [ 14
THE RED JUMPSUIT APPARATUS VIRGIN
FAMOUS LAST WORDS
LY CHEMICAL ROMANCE REPRISE
WELL ENOUGH ALONE
CHEVELLE ERPIC
STARLIGHT
MUSE WARNER BROS.

B-UNIQUE/UNIVERSAL MOTOWN

TINY EVIL/INTERSCOPE

AIRPOWER
ISLAND/IDJMG

1814
WARNER BROS.
ey
RCA/RMG

WIND-UP
REPRISE

RMR/VIRGIN

HUMP DEBUMP  MOST INCREASED PLAYS/MOST ADDED o

WARNER BROS.

ELEVEN SEVENATLANTIC/LAVA

SAY THIS SOONER (NO DNE WILL SEE THINGS THE WAY | DO).

TOOTH & NAIL/VIRGIN

r

SUB POP
DOWNTOWN/ATLANTIC/LAVA

FUELED BY RAMEN/ISLAND/IOIMG

TOOL DISSECTIONAL/VOLCANO/ZOMBA

ALL THESE THINGS | HATE (REVOLVE AROUND ME) 1

JVE/ZOMBA
MERGE

COLUMBIA

CHERRYTREE/OROP THE GUN/ISLANO/INTERSCOPE

1
ASTRALWERKS
ALMOSTGOLD/RED
DAYLIGHT/EPIC
UNIVERSAL MOTOWN

VICE/ATLANTIC

OP
A
AIN O
PLAYS AUDIENCE
™ __'I-__ MILLIONS RANK
266 +123  NOB 1
660 +67 6148 4
1657 =40 5.65107 6
1565 +49 6601 3
158 +98 6751 2
1489 -134 5.402 7
Bs7 26 5268 8
138 -53 5.751 )
™7 65 4200 14
248 40 S19% 9
a6 90 4123 5
1036 22 435 13
1050 50 5165 10
1006 64 2892 19
9% J6 3055 1
938 70 4726 1
@3 +60 2021 27
939 69 3400 ®
878 +93 2862 20
e 73 450 12
g8 3 26 2
73C 4120 2606 22
™I 30 2286 25
o a3 228 2
o1 am 247 23
g .8 2375 %
€7 4068 1700 30
S8t  S3 325 17
98 W6 1639 33
£78 - 439 1686 31
& o8 1200 36
29 21 18sl 32
08 +37 | 1427 35
592 +120 - 0752
376 42 | 0922
348 34 O7€ -
527 439 - 1503 34
327 +3] 1154 38
25 . os@2 -
I8 0 0920 -

MOST ADDED

TITLE NEW
ARTIST / LABEL STATIONS
HUMP DE BUMP 14

Red Hot Chili Peppers

(WARNER BROS.)

KFTE, KITS, KMYZ, KROX, KTCL, K*OD,
WBTZ, WDYL, WCVX, WKRL, WNFZ,
WNNX, WXRK, WZNE

THE BIRD AND THE WORM 6
The Used

(REPRISE}
KEDJ, KMYZ, KT(L, WDYL, WLRS, ARWK

SAY THIS SODNER

(NO ONE WILL SEE

THINGS THE waAy | DO). 6
The Almost.

(TOOTH & NAIL/VIRGIN)

KJEE, KUCD, KWOD, WNFZ, WTZR, WZJO

WISH UPON A DOG STAR S
Satelllte Party

{CoLUMBIA}

KFMA, KPNT, WARQ, WNNX, wPBZ

ALL AROUND ME -
Flyleaf

(A&M/OCTONE/IMTERSCOPE)

KQXR, KUCD, KXTE, WARQ, WGRD

SIDE OF A BULLET 5
Nickelback

(ROADRUNNER)

KQXR, KXTE, WJIR, WNFZ, WXEG
CAPITAL G 4

Nine Inch Nails

(NOTHING/INTEF SCOPE)

KPNT, KROX. WLUM, WXDX

RUBY 3
Kalser Chiefs

(B-UNIQUE/UNIVERSAL MOTOWN)

WEND, WXRK, WZNE

YOU ARE T+E ONE 3
Shiny Toy Guns

(UNIVERSAL MCTOWN)

KQRA, WPBZ, XU Ethel

WE'VE GOT A BIG MESS

ON OUR HANDS 3
The Academy Is ..

(FUELED BY RAMEN/ATLANTIC/LAVA)

WARQ, WEQX, WGRD

ADDED AT..

WARQ ROCK 93.5
Columbia, SC

PD: Dave Stewart

MD: Matt Lee

Satellite Party, Wish Upon A Doc Star, 13
Flyleaf, All Aromnd Me, O

The Academy s...., Ve've Got A Big Mess Os Our Hands, D

FOR MORE STATIONS GO 70:

www.RadioandRecords.com
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NEW AND ACTIVE

TITLE

ARTIST / LABEL
REHAB

Amy Winehouse
{UNIVERSAL REPUBLIC)
TOTAL STATIONS:

WOW, | CAN GET
SEXUAL TOO
Say Anything
(DOGHOUSE//RMG)
TOTAL STATIONS:

JESUS

Brand New
(INTERSCOPE)
TOTAL STATIONS:

ON CALL
Kings Of Leon
(RCA/RMC)
TOTAL STATIONS:

DRIVEN
Sevendust
(7BROS/ASYLUM)
TOTAL STATIONS:

MOST
INCREASED
PLAYS

INCREASE IN
PLAYS

+23]
+130

+123

PLAYS
/GAIN

302/50

266/1

262/26

222/30

21418

HUMP DE BUMP

Red Hot Chili Peppers (Warner Bros.)
KITS +3), KTCL +24, WZNE +20, KPNT 13, WBRU +17,
KRZQ +15, WGVX #14, WXRK +13, WDYL +12, WTZR +12

THE BIRD AND THE WORM
The Used (Reprise)

KPNT 418, WRWK +16, CIMX +12, WSWD 11, KTCL +1,
WDYL +10, KFRR +9, KQRA +9, WXDX +7, KNXX +7

WHAT I"VE DONE

Linkin Park {Machine Shop/Warner Bros.)
KNXX +25, KJEE +19, KQRA +19, WLUM #15, WPBZ +13,
WROX +11, WSWD +11, WXDX +11, WXRK +1}, WZJO +11

PARALYZER

Finger Eleven (Wind-up)

KTCL +2), KQXR +T, WXRK +T1, WXDX +10, KXRK +9,
WOYY #7, KDGE +6, KFTE +6, WRXL +6, WARQ +5

WISH UPON A DOG STAR
Satellite Party (Columbia)

SIAN +20, WGVX +15, WPBZ +12, WCYY +l, WARQ +9,
WNNX +3, KFTE +8, KNDD +6, KRBZ +6, WTZR +6

FOR WEEK ENDING APRIL 15, 2007

LEGENO: See legend to charts in charts section for rules and symho! explanations.
72 alternative and 26 Canada rock stations are electronically monitored by Nielsen Broadcast Data
Systems 24 hours a day, 7 days a week. © 2007 Nielsen Business Media, Inc.

Al rights reserved.

TITLE PLAYS
ARTIST / LABEL /GAIN
INTO ACTION 206/40
Tim Armstrong

(HELLCAT/EPITAPH)

23 TOTAL STATIONS: 21
THE ENEMY 203/20
Godsmack
(UNIVERSAL REPUBLIC)

- TOTAL STATIONS: 10
FALSE PRETENSE 160/6
The Red Jumpsuit Apparatus
(VIRGIN)

- TOTAL STATIONS: 19
LOVE REIGN O'ER ME 151725
Pearl Jam
(TEN CLUB/MONKEY WRENCH])

oE TOTAL STATIONS: 22
YOU WOULDN'T KNOW 1511
HellYeah
(EPIC)

; TOTAL STATIONS: 8

6

MOBILE
ALERTS

APRIL 20, 2007

R&R can now deliver BREAKING NEWS

directly to your mobile phone!
Just text the word RADIO to 36617 and you’ll be instantly signed up.
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E§ TITLE CERTIFICATIONS PLAYS AUDIENCE TITLE PLAYS TTLE PLAYS
O el S — e O O O e - SRR RANK ARTIST / LABEL IGAIN ARTIST / LABEL /GAIN
BREATH NO. (6 WKS) ~ = SOULCRUSHER 195/M FIGHT LIKE THIS Nne6/2
J TS oREAKINGBENJAMIN Houywoop 1682 . BaEz Operator Decyfer Down
WHAT I'VE DONE [ATLANTIC) (SRE/INO/COLUMBIA)

2 [NKINPARK MACHINE SHOPWARNERBROS. 1098 *112 6251 2 MOST ADDED TOTAL STATIONS: 22 TOTAL STATIONS: 15
3 +, FOREVER MEIN 176/3 ALREADY GONE 101/3
¥ = PAPAROACH ELTONALGERFEN 1020 *29 4996 3 B Crossfade

WELL ENOUGH ALONE (MAVERICK/REPRISE) (COLUMBIA)
T chevenie g 1358 +19 bl & TOTAL STATIONS: 32 TOTAL STATIONS: n
JAMBI 2
TOOL TOOL DISSECTIONALVOLCAND/ZOMBA.  B=  #34 3878 7 - T ?;':'gj FE— 132720 ;fg: d":i EREE 27/26
EVERYTHING 32 457 3541 9 _ARTIST / LABEL STATIONS (KIRTLAND) (ROADRUNNER)
BUCKCHERRY ELEVEN SEVENATLANTIC/LAVA N - | DON'T WANNA STOP 39 TOTAL STATIONS: 27 TOTAL STATIONS: 14
PAIN N Ozzy Osbourne
- wezoves 1076 53 4553 4 T WHAT | WANT 120/31  WISH UPON A DOG STAR  95/33
SILLYWORLD 5 p KATT, KDOT, KHTB, KHTQ, KICT, KILO, Daughtry Satellite Party
e 1074  -138 4020 6 KISW, KLAQ, KOMP, KQRC, KRXQ, KRZR, (RCA/RMG) (COLUMBIA)
TONE SDUR ROADRUNNER KUPD, KXXR, KZBD, Sirius Octane, WAAF, TOTAL STATIONS: n TOTAL STATIONS: 15
YOU WOULDN'T KNOW 1002 +58 3161 10 WBSX, WBUZ, WBYR, WBZX, WCCC,
HELLYEAH EPIC < d WCHZ, WHDR, WIIL, WIYY, WJJO, WKLQ, THE DEVIL CRIED n9/4 HEAR ME NOW 92/0
WMMR, WQXA, WRAT, WRTT, WRUF, Black Sabbath Framing Hanley
TSEN THOUSAND FISTS werse | 930 27 3542 8 WRXW, WTKX, WTPT, WWIZ, WYBE, (WARNER BROS./RHINO) [SILENT MAJORITY)
DISTURBED R wYSP TOTAL STATIONS: 14 TOTAL STATIONS: 9
FROM YESTERDAY = J
30 SECONDS TOMARS IMMORTAL/VIRGIN 227 Il 2.513 3 BROKEN SUNDAY 12
Saliva
ALL THESE THINGS | HATE (REVOLVE AROUND ME)
BULLET FOR MY VALENTINE avezoven 908 __*24 2 L - i %ﬁéw%ﬁw KUPD, WCHZ, WCPR
PARALYZER WQXA, WRAT, WRXR, WTFX, WZOR, XM
FINGER ELEVEN wipup 200 +21 2351 15 Squizz
DRIVEN A
SEVENDUST Jposasy 885 +35 19n 20 ::.I:.;\nouuu ME 10
SURVIVALISM ] (A&M/OCTONE/INTERSCOPE)
NINE INCHNAILS NOTHING/NTERSCOPE 538 20 2268 16 KOMP, WBUZ, WCCC, WIL, WJJO, WRTT,
. o I WRUF, WRZK, WYBB, XM Squizz
1S, NOTOVER B 947 93 2809 E
DAUCHTRY RCA/RMGC B SOULCRUSHER g
DIG Operator
INCUBUS MMORTALERC 2% e LSl 10 (ATLANTIC)
KQRC, KZBD, WCHZ, WJJO, WQXA, WRUF,
SIDE OF A BULLET 3
TR ROADRUNNER n7 +164 1.892 21 WRXW, W’ﬂi)(, XM Squizz B
THE ENEMY WHAT | WANT %
CODSMACK UNIVERSAL REPUBLIC 716 L 2520 Daughtry
(RCA/RMG)
LA.D'ES SIGENTUEMEN 696 -270 2478 14 KFRQ, WKLQ, WMMR, WRAT, WRTT,
SALIVA ISLAND/IDIMG | 7 e I P e
BETTER THAN ME y i B
HINDER UNVERSALREPLBLIC OO i ]'705, 2 LIE 6
Biack Light Burns
EE‘;EATHE Dy rssenTaURe | 029 30 1074 28 {} AM:WOLFPACK/ADRENALINE)
T KDJE, KRZR, KUPD, WCPR, WRXW, WWBN
LD -
METALLICA SONY CLASSICAL _“6] 1 i e DRIVEN 3
DESTROYER Sevendust
STATICX reece el 0 MRECHN %S geaciRe | DON'T WANNA STOP
FAMOUS LAST WORDS 40 73 1493 24 | s - Ozzy Osbourne (Epic)
MY CHEMICAL ROMANCE REPRISE ‘ DIFFERENT THAN YOU 3 WAAF +IC WTKX +T7, KOMP +16, KZRQ +15, WBSX +I5,
e WHDR +IE, WMMR +14, KISW +13, KXXR +13, KQRC +12
gl‘gNEEECIN?EQ CRIFICE wnpwe 387 g gy 30 (E:EV?:ISSEVEN) -
ANCEOF KZBD, WMMR, WTPT BROKEN SUNDAY
! THE MANATEE 3 +S51 1010 29 — Saliva 1/sland/IDIMG)
iR TO MIDLAND SERJICAL STRIKE/UNIVERSAL REPUBLIC HUMP DE BUMP 3 WTEX +21 WCCC +T7, WBYR +13, WRUF +13, WRXR +I3,
I DONT WANNA STOP  MOST INCREASED PLAYS/MOST ADDED 361 +361 2.047 18 Red Hot Chili Peppers KLAQ +12, KDUE +T1, WXQR +0, WRIF +8, WBZX +8
02ZY OSBOURNE EPIC 4 (VéAFLNER BROS.) X -
THE OLDER | GET N . B - KO WS UARRS SIDE OF A BULLET
SKILLET ARDENT/ATLANTIC/LAVA 1 - i SIDE OF A BULLET 2 Nickelkack (Roadrunner)
RAIN WIZARD Nickelback 5 . WBUZ +16 KDOT 14, WZOR +12, KQRC +11, WCPR +11,
BLACK STONE CHERRY INDEGOOT/ROADRUNNER -0 o 0485 39 (ROADRUNNER) - ] WWIZ +T), ML 10, WTPT +10, KHTB +9, KOMP +9
- KOMP, wwiz b mgian i ——
RIS ITATRARRYO crvensen 329 428 0494 37 WHAT I'VE DONE
| Linkin Jark (Machine Shop/Warner Bros.)
NO SUCH THING 305 +3 0737 34 WRXR +25, WCCC +21, WYBB +19, KISW +15, WCPR +14,
CHRIS CORNELL SURETONE/INTERSCOPE KETQ 13, KOUE +1l, WXZZ 110, KZRQ 8, WXQR +3
LIE — eww ==
BLACK LIGHT BURNS | AM-WOLFPACK/ADRENALINE 297 e 0.476 ; SOULLRUSHER
BROKEN SUNDAY Operator (Atlantic)
SALIVA soanppme 290 202 0792 32 SIOC +14, FHTQ +12, KDOT +10, WEDG +10, KISW +7,
WTFX +7, EZBD +7, WKLQ +6, WYBB +5, WAJ0 +5
EARTCR)Y 278 25 135 25 i
RUSH ANTHEM/ATLANTIC = | ADDED AT... TEI£
HUMP DE BUMP ®
RED HOT CHILI PEPPERS wanerpros, 269 +35 0907 31 X” ?ﬂ E kb
iladelphia, JTOCRST
FATHER FIGURE
ARMY OF ANYONE M 230 -65 0490 38 :’A% 2'” WETS'UT
: Sean Tyszler
LOVE REIGN O’ER ME
PEARL JAM TENCLUBMONKEY WRENCH 218 +8 106 27 82" 35“;':5" || 3]"”;‘ :’)"a””a Stop.. 14
laughtry, bl ‘ant,
REDEMPTION . The Exies, Different Than You, O
SHADOWS FALL AANTICLAVA (9B 934 L2 o ey M. S FOR WEEK ENDING APRIL 15, 2007
ALL THE SAME o FOR MORE STATIONS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explanations.
198 +24 0.243 - 61 active rack stations are electronically monitared by Nielsen Broadcast Data Systems 24
SCRRLRAIES RMRARGH www.RadioandRecords.com hours a day. 7 days a week. © 2007 Nielsen Business Media, Inc. Al rights reserved.

Advantage

Demand Balance Controls 1

Adjustment Demard

music scheduling
reinvented

03 =]

GSelector’s easy-1o-use demand sliders help you make improvements faster. GSelector o o8 ==
creates better schedules by letting you increase or decrease the exposure of songs, U 03
artists or attributes on your station with the touch of a button. Colopley 02
Weezer 0<
«  sudicSlave 03
= — = www.gselector.com v eutus 02
51— v Sedl 03

24/7 NEWS ONLINE @ www.RadioandRecords.com APRIL 20, 2007

www.americanradiohistorv.com


www.americanradiohistory.com

3 - PO R D B
™ ¥
i= =ia Nie
L1 R o] OR 3 | , Broad Da
o e i i e
» . R g
=
w3 3% NIELSEN BDS . NEW AND ACTIVE
&5 TITLE CERTIFICATIONS PLAYS AUDIENC|
= TITLE PLAYS TITLE PLAYS
_;5 ARTIST — - IMPRINT / PROMOTION LABEL ™ */- MILLIONS RANK LS E— e L. H—— hve
1 1 25 PAN NO. 1(I3WKS) N 9 mes 1 FROM YESTERDAY 44/6  NO SUCH THING 2715
~7  THREE DAYSCRACE JIVE/ZOMBA : 30 Seconds To Mars Chris Cornell
IT'S NOT OVER N2 (IMMORTAL/VIRGIN) (SURETONE/INTERSCOPE)
DAUGHTRY RCARMG O30 A3 9'930 6 MOST ADDED TOTAL STATIONS: 9 TOTAL STATIONS: 4
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IDONT WANNA STOP  AIRPOWER/MOST INCREASED PLAYS/MOST ADDED 14} 44 0.708 1 -
0ZZY OSBOURNE ERIC . WHAT | WANT 1
PARALYZER Daughtry
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TOOL TOOL DISSECTIONAL/VOLCANG/ZOMBA PO: Steve Hoffman WHLIY <4, WIXQ +12, KTUX +12, WDHA +10, WKLC +10,
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PARALYZER
Finger Eleven (Wind-up}
RECURRENTS e KTUX +20, WDHA +8, WZZ0 +2
L ] BROKEN SUNDAY
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CRAZY BITCH COMING UNDONE
R  GUCKCHERRY (ELEVEN SEVEN/ATLANTIC/LAVA) =) 125 KORN (VIRGIN] 2l 2
THROUGH GLASS ANOTHER BRICK IN THE WALL (PART II)
R 510N SOUR (ROADRUNNER) g == PINK FLOYD (COLUMBIA) 120 22
HEROES REMEDY
SHINEJOWN (ATLANTIC) i ?7[‘ SEETHER (WIND-UP) 3 25
THE POT 140 37 CALL ME WHEN YOU'RE SOBER m 130
TDOL 1TOOL DISSECTIONAL/VOLCANG/ZOMBA) ! EVANESCENCE (WIND-UP) FOR WEEK ENDING APRIL 15, 2007
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ROCK REPORTERS

N IME/Akron, OH* KI10C/Beaumont, TX* WEBN/Cincinnati, OH* WRVC/Huntington, WV WXMM/Norfolk, VA* WXRX/Rockford, IL. WAQX/Syrlacuse, NY*
It Nick Arthony OM/PD: Joey Armstrong OM/PD: Scott Ranhart PD: Reeves Kirtner OM/PD: John Shomby PO: Jim Stone OM: Tom Mitchell
[ TK. X'Grady MD: Dave Fritz MD: Rick Kline APD/MD: Zak Tyler MD: Jon Schulz PD: Alexis

APD,ML: Tim Caugherty

(ZRR/Albuquarque, NM*
I, 3ill May ’

20): Phil Mahoney

MD: Roh Brothers

WZZ0/Allentown, PA*
BD: "ori Thomas
M Keith Moyer

KWHL/Anchorage, AK
PD: Jen Sheviin
APD/MD: Brad Stenrett

WTOS/Augusta, ME

Dit/PD: Steve Smith
AP Chris Rush

APRIL 20, 2007

WPTQ/Bowling Green, KY
OM/PD: Alex "Axe" Parocai
APD/MD: Monty Foster

WRQK/Canton, OH*
PD: Keith Hamilton

WPXC/Cape Cod, MA
PD: Suzanne Tonaire
APD/MD: James Gallagher

WKLC/Charleston, WV*
OM: Bill Knight

PD: Jay Nunley

APD: Brian Thompsan
MD: Dawn Cox

WMMS/Cleveland, OH*
PD: BoMatthews

WVRK/Columbus, GA*
OM: Brian Waters
PO: Chris Chaos

KAZR/Des Moines, |A*
OM: Jim Schaefer

PD: Ryan Patrick

MD: Andy Hall

WQCM/Hagerstown, MD
OM: Rick Alexander
PO/MD: Mike Helder

www. americanradiohistorv.com

WJIXQ/Lansing, MI*
PD: Sheri Vegas
MD: Darcy

WGIR/Manchester, NH*
APD: Becky Pohotsky

WXFX/Montgomery, AL*
PD: Rick Hendrick

WDHA/Morristown, NJ*
PD: Tany Paige
APD/MD: Curtis Kay

WNOR/Norfolk, VA*
PD: Harvey Kojan
APD/MD: Tim Parker

KCLB/Palm Springs, CA
PD: Larry Snider
MD: Jenn Brewski

KUFOQ/Porttand, OR*
PD: Mike Tierney
APD/MD: Dan Bozyk

WHJY/Providence, RI*
PD: Scatt Laudani
MD: Mike Biangiforte

KCAL/Riverside, CA*
PD: Steve Hoftman
APD/MD: Daryl Norsell

KBER/Salt Lake City, UT*
PD: Kelly Hammer
APD/MD: Darby Wilcox

KZ0Z/San Luis Obispo, CA
OM: Pepper Daniels
MD: Dusty Rhoads

KTUX/Shreveport, LA*
PD: Ragen King
MD: Flynt Stone

KSHE/St. Louis, MO*
OM: Rick Balis

APD: Katy Kruze

MD: Guy Favazza

APD/MD: Don "Stone" Kelley

KMOD/Tulsa, OK*
OM/PD: Don Cristi

WMZK/Wausau, Wl
PD: Jeff Cecil

KBZS/Wichita Falls, TX
PD: LizRyan

Monitored Reporters

24/7 NEWS ONLINE @ www.RadioandRecords.com


www.americanradiohistory.com

ROCK

ALTERNATIVE & ACTIVE REPORTERS

ALTERNATIVE

WEQX/Albany, NY*
OM/PD: Willobee

WHRL/Albany, NY*
OM: John Cooper
PD: Capone

WNNX/Atlanta, GA*
OM: Rob Roberts

PD: Lestie Fram

APD: Steve Craig

WJSE/Atlantic City, NJ
OM/PD: Nick Giorno
APD/MD: Shawn Castelluccio

WAEG/Augusta, GA
OM: Ron Thomas
PD: J.D. Kunes

KROX/Austin, TX*
OM: Chase

PD: Lynn Barstow
MD: Toby Ryan

KNXX/Baton Rouge, LA*
OM/PD: Dave Dunaway
APD: Phillip Kish

MD: Darren Gauthier

KQXR/Boise, ID*
OM: Dan McColly
PD: Mat Diable
MD: Jeremi Smith

WBCN/Boston, MA*
PD: Dave Wellington
MD: Dan O'Brien

WFNX/Boston, MA*
PD: Keith Dakin

WBTZ/Burlington, VT*
OM/PD: Matt Crasso
APD/MD: Kevin Mays

WAVF/Charleston, SC*
PD: Lance Hale
MD: Wendy Rollins

WZJ0/Charleston, WV*
PD/MD: Bruce Clark

WEND/Charlotte, NC*
OM: Bruce Logan
PD/MD: Jack Daniel

WKQX/Chicago, IL*
APD: Brett "Spike" Eskin

WSWD/Cincinnati, OH*
OM: Patti Marshall

PD: Tommy Bodean

APD: Julie Evans

WXRK/Cleveland, OH*
PD: Dominic Nardella

WARQ/Columbia, SC*
PD: Dave Stewart
MD: Matt Lee

WWCD/Columbus, OH*
OM: Randy Malloy
PD: Andy "Andyman" Davis

KDGE/Dallas, TX*
PD: Duane Doherty
APD: Chris Ryan
MD: Josh Venable

WXEG/Dayton, OH*
OM: Tony Titford

PD: Steve Kramer
APD/MD: Boomer

KTCL/Denver, CO*
PD: Nert
MD: Eric "Boney" Clouse

CIMX/Detroit, MI*
PD: Vince Cannova

KXNA/Fayetteville, AR
PD/MD: Dave Jackson

WYSK/Fredericksburg, VA
OM/PD: Paul Johnson

KFRR/Fresno, CA*
PD: Jason Squires
MD: Ryan Oidfield

WIBX/Ft. Myers, FL*

PD: John Rozz

APD: Anthony "Roach” Proffitt
MD: Jeff Zito

WGRD/Grand Rapids, MI*
PD: Jerry Tarrants

WXNR/Greenville, NC*
OM: Bruce Simel
APD/MD: Greg Brady

KUCD/Honolulu, HI*
PD: Adam Carr
MD: Chris Sampaio

KTBZ/Houston, TX*
PD: Vince Richards
MD: Don Jantzen

WRZX/Indianapolis, IN*
PD: Lenny Diana

WTZR/Johnson City, TN*
OM/PD: Bruce Clark
APD: LoKi

KRBZ/Kansas City, MO*
OM: Bob Edwards

PD: Greg Bergen
APD/MD: Jason Ulanet

WNFZ/Knoxville, TN*
OM: Terry Gillingham
PD: Shane Cox
APD/MD: Valerie Hale

KFTE/Lafayette, LA*
PD: Scott Perrin
MD: Jude Vice

KXTE/Las Vegas, NV*
PD: Chris Ripley
MD: Homie Pooser

KROQ/Los Angeles, CA*
PD: Kevin Weatherly

APD: Gene Sandbloom
MD: Lisa Worden

WLRS/Louisville, KY*
OM: J.D. Kunes
APD/MD: Joe Stamm

WMFS/Memphis, TN*
OM/PD: Rob Cressman
MD: Sydney Nabors

WLUM/Milwaukee, WI*
PD: Jacent Jackson
MD: Chris Calef

WGVX/Minneapolis, MN*
OM: Dave Hamilton
PD: Chris Rahn

WHTG/Monmouth, NJ*
PD: Terrie Carr
APD/MD: Brian Phillips

WKZQ/Myrtle Beach, 5C
PD: Mark McKinney
MD: Mase

WROX/Norfolk, VA*
OM: Jay Michaels

PD: Michele Diamond
MD: Mike Powers

KHBZ/Oklahoma City, OK*
OM: Tom Travis

PD: Jeff Blackburn

MD: Crystal Clements

WJRR/Orlando, FL*
PD: Rick Everett
MD: Brian Dickerman

WOCL/Orlando, FL*
PD: Bobby Smith

KMR/Palm Springs, CA
OM/PD: Thomas Mitchell
APD/MD: Dwight Arnold

KEDJ/Phoenix, AZ*
PD: Bruce St. James
APD/MD: Tim Virgin

WXDX/Pittsburgh, PA*
OM/PD: John Moschitta
MD: Vinnie Ferguson

WCYY/Portland, ME*
PD: Herb Ivy
MD: Brian James

KNRK/Portland, OR*
PD: Mark Hamilton
APD: Jaime Cooley

WBRU/Providence, R1*
PD: Chris Novello

APD: Zach Harnett

MD: Noah Chevalier

KRZQ/Reno, NV*
OM: Rob Brooks
PD: Melanie Flores
MD: Chris Payne

WDYL/Richmond, VA*
PD: Eric Kristensen
MD: Jessica Lee

WRXL/Richmond, VA¥
OM: Bill Cahill
PD/MD: Casey Krukowski

KCXX/Riverside, CA*
PD: John DeSantis
APD/MD: Bobby Sato

WZNE/Rochester, NY*
OM/PD: Stan Main

KWOD/Sacramento, CA*
OM/PD: Curtiss Johnson
MD: Hill Jordan

KXRK/Salt Lake City, UT*
OM: Alan Hague

PD: Todd Noker

APD: Corey O'Brien

MD: Artie Fufkin

KBZT/San Diego, CA*
PD: Carett Michaels
APD: Mike Hansen

MD: Mike Halloran

XETRA/San Diego, CA*
PD: Phil Manning
MD: Stephen Kallao

KITS/San Francisco, CA*
PD: Dave Numme
APD/MD: Aaron Axelsen

KJEE/Santa Barbara, CA*
PD: Eddie Cutierrez
MD: Dave Hanacek

Music Choice
Alternative/Satellite
PD: Justin Prager

MD: Cary Susalis

Sirius Alt Nation/Satellite*
OM: Cary Schoenwetter

PD: Rich McLaughlin
APD:Khaled Elsebai

MD: Zach Brooks

XM Ethel/Satellite*
PD: Steve Kingston
MD: Erik Range

WFXH/Savannah, GA*
OM: Susan Groves

PD: Dustin Matthews
MD: Leslie Scott

KNDD/Seattle, WA*
PD: Lazle

APD: Jim Keller

MD: Andrew Harms

KQRA/Springfield, MO*
PD: Kristen Bergman
MD: Shadow Williams

KPNT/St. Louis, MO*
PD: Tommy Mattern
APD: Kyle Guderian
MD: Scott Rizzuto

WKRL/Syracuse, NY*
PD: Scott Petibone
APD: Tim Noble

MD: Ty

WSUN/Tampa, FL*
PD: Shark

WRWK/Toledo, OH*
PD: Dan McClintock
APD/MD: Carolyn Stone

KFMA/Tucson, AZ*
PD: Matt Spry
MD: Creg Rampage

KMYZ/Tulsa, OK*
PD: Ken Wall
MD: Amber Fiedie:
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WWDC/Washington, DC*
PD: Chris Cruze
APD/MD: Donielle Fiynn

WPBZ/West Palm Beach,
FL*

PD: John O'Connell

MD: Ross Mahoney

WSFM/Wilmington, NC
PD/MD: Mike Kennedy

ACTIVE

KEYJ/Abilene, TX
OM: Randy Jones
PD/AMD: Frank Pain

KTEG/Albuguerque, NM*
OM/PD: Bill May
MD: Aaron "Buck" Burnett

WWWX/Appleton, Wi*
PD/MD: Guy Dark

WCHZ/Augusta, GA*
OM: Harley Drew
PD: Chuck Williams

KRAB/Bakersfield, CA*
OM: Steve King

PD/MD: Danny Spanks
APD: Jared Mann

WIYY/Baltimore, MD*
PD: Dave Hill
APD/MD: Rob Heckman

WCPR/Biloxi, MS*
OM: Kenny Vest
APD/MD: Maynard

WKGB/Binghamton, NY
OM/PD: Jim Free
APD/MD: Tim Boland

WAAF/Boston, MA*
PD: Ron Valeri
MD: Mistress Carrie

WEDG/Buffalo, NY*
PD/MD: Evil Jim

WYBB/Charleston, SC*
OM/PD: Mike Allen

WRXR/Chattanooga, TN*
OM: Kris Van Dyke
PD: Boner

WIIL/Chicago, IL*
OM/PD: John Perry
APD: Tom Kief
MD: Sam Martin

KRQR/Chico, CA
OM: Chad Perry
PD: Neil Randall

KILO/Colorado Springs, CO*

PD: Ross Ford

WBZX/Columbus, OH*
PD: Hal Fish
APD/MD: Ronni Hunter

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Monte Montana

KBPI/Denver, CO*

PD: Willie B.

APD/MD: Aaron "Double A"
Montell

WRIF/Detroit, MI*
OM/PD: Doug Podell
APD/MD: Mark Pennington

KRBR/Duluth, MN
OM/PD: Mark Fleischer

KLAQ/EI Paso, TX*
OM/PD: Courtney Neison
APD/MD: Glenn Garza

WGBF/Evansville, IN
OM/PD: Mike Sanders
APD/MD: Slick Nick

WWBN/Flint, MI*
OM: Jay Patrick

PD: Brian Beddow
APD/MD: Tony LaBrie

KRZR/Fresno, CA*
OM/PD: Paul Wilsan
APD/MD: The Rev

LINKIN PARK

POWERED BY

» AFTER JUST TWO WEEKS ON N
THE CANADA ROCK CHART,
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Broadcast Data
Systems

ALREADY

REACHES THE TOP 10 WITH
“WHAT I'VE DONE" (12-6).
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o) JB8) 18 FROM YESTERDAY soseconostomars a MMORTALVRGNEMI | TIS 414

FOR WEEK ENDING APRIL 15, 2007

WBYR/Ft. Wayne, IN*
MD: Stiller

WRUF/Gainesville, FL*
OM/PD: Harry Guscott
MD: Kyle Devlin

WKLQ/Grand Rapids, MI*
OM: Brent Alberts

PD: Michaet Grey

MD: Splatz

WZOR/Green Bay, Wi*
PD: Joe Calgaro

APD: Cutter

MD: Borna Velic

WXQR/Greenville, NC*
OM: Rolf Pepple
PD/MD: Dave Tripp

WTPT/Greenville, SC*
OM/PD: Mark Hendrix
MD: Twisted Todd

WQXA/Harrisburg, PA*
OM/PD: Ken Carson
MD: Nixon

WCCC/Hartford, CT*
PD: Michael Picozzi
APD/MD: Mike Karolyi

WAMX/Huntington, WV
PD/MD: Erik Raines
APD: Robin Wilds

WRTT/Huntsville, AL*
OM: Rob Harder
PD: Clay Sanders

WRXW/Jackson, MS*
PD: Johnny Maze
APD/MD: Brad Stevens

WRZK/Johnson City, TN*
PD/MD: Scott Onks

KQRC/Kansas City, MO*
OM/PD: Bob Edwards
MD: Paul Marshal!

KOMP/Las Vegas, NV*
PD: John Griffin
MD: Carlota

KZCD/Lawton, OK
PD: Don "Critter" Brown

www americanradiohistorv.com

WXZZ/Lexington, KY*
OM: Robert Lindsey
APD: Twitch

KDJE/Little Rock, AR*
OM: Senny Victory
PD/MD: Jeff Petterson

WTFX/Louisville, KY*
PD: Charlie Steele
MD: Frank Webb

KFMX/Lubbock, TX
OM/PD: Wes Nessmann

WJJO/Madison, Wi*
PD: Randy Hawke
APD/MD: Blake Patton

KFRQ/McAllen, TX*
OM/PD: Mike Quinn

KBRE/Merced, CA
PO/MD: Mikey Martinez
APD: Jason LaChance

WHDR/Miami, FL*
OM: David Israel

PD: Kevin Vargas
MBD: Dave Hanson

KXXR/Minneapolis, MN*
OM: Dave Hamilton

PD: Wade Linder

APD/MD: Pablo

WRAT/Monmouth, NJ*
OM/PD: Carl Craft
APD/MD: Robyn Lane

WCLG/Morgantown, WV
OM/PD: Jeff Miller

WBUZ/Nashville, TN*
OM: Jim Patrick
PD/MD: Russ Schenck

KATT/Oklahoma City, OK*
OM/PD: Chris Baker
MD: Jake Daniels

WYY X/Panama City, FL
PD: Jo Valentine
MD: Stroke

WTKX/Pensacola, FL*
PD: Joel Sampson
APD/MD: Mark The Shark

WIX0O/Peoria, IL
OM: Ric Morgan
PD/AMD: Matt Bahan

XM Squizz/Satellite*
PLi: Badhi

KISW/Seattle, WA*
OM/PD: Dave Richards
APD: Ryan Castle

WMMR/Philadelphia, PA*
PD: Bill Weston

APD: Chuck Damico

MD: Sean "The Rabbi" Tyszler ~ WHBZ/Shehoygan, Wl
PC: Ron Simonet
WYSP/Philadelphia, PA*
PD: Gil Edwards

MD: Jeff Sottolano

WRBR/South Bend, IN
ON/PD: Ron Stryker

KUPD/Phoenix, AZ*
PD/MD: Larry McFeelie

KHTQ/Spokane, WA*
PD/MD: Barry Bennett
APD: Kris Siebers
KDOT/Reno, NV*
OM: Jim McClain
PD/MD: Jave Patterson

KZBD/Spokane, WA*
OM: Cary Rolfe

PD: Frank Jaxon
KRXQ/Sacramento, CA*
OM/MD: Jim Fox

PD: Pat Martin

WLZX/Springfield, MA
PD/MD: Courtney Quinn

WKQZ/Saginaw, MI
PD: Hoser
APD: Matt Bingham

KZRQ/Springfield, MO*
OM: Chris Cannon
PD: Simon Nytes

WZBH/Salisbury, MD
OM: Sue Timmons

PD: Sean McHugh

MD: Chris Steele

WXTB/Tampa, FL*
OM: Brad Hardin
PD: Double Down
APD: Mike Killabrew

KHTB/Salt Lake City, UT*
PD: Kayvon Motiee

WEKLL/Utica, NY
PD: Scott Petibone

APD/MD: Roger Orton APD: Tim Noble
MD: Ty
KISS/San Antonio, TX*
PD/MD: LA Lioyd KFMW/Waterloo, IA

OM/PD: Michael Cross
KI0Z/San Diego, CA* ME: Craig Laue
OM: Jim Richards
PD/MD: Shauna Moran-Brown  KICT/Wichita, KS*
PD: Ray Michaels
KURQ/San Luis Obispo, CA  MD: Rick Thomas
OM/PD: Andy Winford
APD/MD: Stephanie Bell WBSX/Wilkes Barre, PA*
PD/MD: James McKay
KXFX/Santa Rosa, CA
OM: Jeff Blazy

PD/MD: Scott Less

KATS/Yakima, WA
OM/PD: Ron Harris

Music Choice Rock/Satellite
PD: Justin Prager
MD: Gary Susalis

WWIZ/Youngstown, OH*
PD: Wes Styles

Sirius Octane/Satellite*
PD: Jose Mangin
MD: Tom Wilkinson

* Monitored Reporters
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Patti Smith gets her just due

Honoring A Master

John Schoenberger

JSchoenberger@RadioandRecords.com

s time passes, my respect and admiration for Patti Smith con-
tinues to grow. From her pioneering work combining poet-
ry and rock in the mid-"70s through her 1978 commercial
breakthrough and mid-"90s re-emergence, Smith, who
recently turned 60, has always stood up for what she believes
in. Her loyalty to those who have been close to her has been

unflinching. This woman has deep insights and rennains culturally connected
This interview took place just a week after Smith’s participation in this year’s Tibet
House Benefit concert and only a couple of days before she was inducted into the
Rock and Roll Hall of Fame. She was also putting the tinal touches on her forth-

coming album, “Twelve.”

Ten years ago you re-emerged from a long hiatus, and you were looking forward to
the future. Have you held on to that sense of hope and optimism?

I have always had optimism and, if for no other reason, because T am a mom, 1
want to believe that the human condition will improve for my children’s sake. But
[ am also optimistic as an artist. As long as | have my creative powers and my imag-
ination, I will always feel good about the future. I feel bad every day, and T feel
angry every day, but [ also feel love every day. We just have to learn how to bal-
ance all of that.

How long have you been involved with the Tibet House Benefit?

I started with my friends Allen Ginsberg and Philip Glass eight years ago, and then
when Allen passed away, 1 stayed involved with Philip. We still make sure we read
one of Allen’s poems during the event, so that his spirit is present.

I enjoy doing it because it is a collaborative effort. I like working with the monks,
and | am honored to share the stage with the other arusts. | mean, I got to sing
“Everybody Hurts” with Michael Stipe at Carnegie Hall his year. It was an amaz-
mg experience.

Are you stoked about your induction into the Rock and Roll Hall of Fame?

I am very excited about the honor, and that I will be playing with my band, with
my son on guitar. Upon
hearing the news, I start-
ed thinking about my
parents, who passed away
a few years ago, and how
proud they would have
been of this. I thought
about my late husband
and all the people T have
worked with over the
years who are also no
longer with us.

But then |
feeling  grateful

started
about

how lucky I was to have
those people in my life,

Patti Smith Band
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f-'ﬁ % FOUR WINDS BRIGHTEYES SADDLE CREEK 277 +34
1T T3 ARE YOU ALRIGHT? LUCIND2 WILLIAMS LOST HIGHWAY 2 -4
B 7 STARS ANDBOULEVARDS AUGUSTANA e | 267 3
-.'19_ 10 GRAVITY JOHN MAYER AWARE/COLUMBIA 266 16
z_iT 20 THINK I'M IN LOVE BECK INTERSCOPE 204 5
2 vncus | 255 46
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FOR WETE ENDING APTIL 17

Songs Smith
Covers On
“Twelve’

“Are You Experienced?,”

Jimi Hendrix

“Everybody Wants to
Rule the World,” Tears for
Fears

“Helpless,” Neil Young
“Gimme Shelter,” the
Rolling Stones

“Within You Without
You,” the Beatles

“White Rabbit,” Jefferson
Airplane

“Changing of the Guard,”
Bob Dylan

“The Boy in the Bubble,”
Paul Simon

“Soul Kitchen,” the Doors
“Smells Like Teen Spirit,”
Nirvana

“Midnight Rider,” Allman
Brothers

“Pastime Paradise,”
Stevie Wonder

WWW.americanradiohistorv.com

fi  TIME IS A RUNAWAY THE ALTERNATE ROUTES

2 H#ODREAMREM

YOU'RE ALL | HAVE SNOW PATROL

HAPPY MARTIN SEXTON

CAN'T STOP 0ZOMATLI

RUBY KAISER CHIEFS

]800 -4 YOUNG FOLKS PETER BJORN AND JOHN
MEW THE STORY BRANDI CARLILE

WARNER BROS 255 7
POLYDOR/ASM/NTERSCOPE 255 27
KITCHENTABLE 248 19

CONCORD 4T =6
BUNIQUE/UNIVERSAL MOTOWN 263 +18
ALMOSTGOLO/RED 251 +12

cowMBiA | 223 +18

and the people who are still in my lite, such as my musical part-
ner Lenny Kaye and, of course, my children

Perhaps one of the best accomplishments of all is to pass it on
to the next generation. I am aware of the artists who say that 1
have influenced them, but there were those who influenced me,
too. That’s the real idea of all of this—to inspire one another.
You have a new album coming. Any significance to the num-
ber 12?

[t is a mystical number. Twelve months of the year, the 12 apos-
tles, 12 signs to the zodiac, midnight and, as it turned out—and
it wasn’t something that I at first realized—it is my 12¢h album.
Through the years you have chosen songs by others to cover, but
what was the impetus to do a whole album of selected tunes?

I have wanted to do this for many years actually, and right now
seemed the right time for the band and myself to do it.

There wasn't a real method in the choosing process, but 1 did
kind of let it flow, and one thing led to the other. For example,
| was in a cafe lamenting on the state of the world, when I heard
Tears for Fears’*Everybody Wants to Rule the World.™ I thought,
“That really sums it up, and it is in a pop tune, too.” Now I have
never been good at writing pop tunes, but I thought it would
be politically relevant and fun to do for this album.

[ had different reasons for choosing the others. Some [ always
wanted to do, such as “Are You Experienced?” And 1 finally felt
I was experienced enough to do it. I really like "Changing of
the Guard.” which was very challenging for me, and I wanted
to do “Midnight Rider” as I identify with the lyrics. Then there
was “White Rabbit” simply because Grace Slick is one of our
greatest rock singers ever.

Are you working on any other projects?
We have tour plans throughout 2007, Europe in early May, then
we'll be back for U.S. dates, including Lollapalooza.

I am also finishing a book I have been working on about my
friend Robert Mapplethorpe. 1 have been taking a lot of pho-
tographs and even have had some exhibits. And I recently had
another poetry book published. I keep busy and continue to pur-

sue my many interests. RsR
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WINDOW IN THE SKIES 172 172 HOW TO SAVE A LIFE 130 148 FOR WEEK ENDING APRIL 15, 2007
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WBOS WXRV WTTS
WRNR KPRI wWDOD CIDR

KTHX Sirius  WXPK & More

TOUR: Every date so far = SOLD OUT!
Touring with John Mayer this summer

SOUNDSCAN: 65,000 domestically,
2 million+ internationally

KBCO (#5)

'NEW ADD:
KFOG

Audience Reach
Produced by Martin Terefe

INTERSCOPE

RECORDS
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TRIPLE A REPORTERS

WAPS/Akron, OH
OM: Andrew James
PD/MD: Bill Gruber

KNBA/Anchorage, AK
OM/PD: Loren Dixon
MD: Danny Preston

KSPN/Aspen, CO
PD: Sara Cuttman

WZGC/Atlanta, GA*
PD: Michella Engel
APD: Chris Brannen
MD: Margot Smith

KGSR/Austin, TX*
OM: Chase

PD: Chris Edge

APD: Jyl Hershman-Ross
MD: Susan Castle

KUT/Austin, TX
PD: Hawk Mendenhall
MD: Jeff McCord

WRNR/Baltimore, MD*
OM/PD: Bob Waugh
APD/MD: Alex Cortright

WTMD/Baltimore, MD
PO/MD: Mike "Matthews"
Vasilikos

KLRR/Bend, OR
OM/PD: Doug Doncho
APD: Dori Doncho

KRVB/Boise, ID*
OM/PD: Dan McColly
MD: Tim Johnstone

WBOS/Boston, MA*
PD: David Ginshurg
MD: Dana Marshall

WXRV/Boston, MA*
OM: Ron Bowen
APD: Catie Wilber

KMMS/Bozeman, MT
OM/PD: Michelle Wolfe

KYSL/Breckenridge, CO
PD: Tom Fricke
MD: TJ Sanders

WNCS/Burlington, VT*
PD: Zeh Norris
APD/MD: Jamie Canfield

WMVY/Cape Cod, MA
PD: PJFinn

WCOO/Charleston, SC*
OM/PD: Mike Allen
MD: Joel Frank

WCNR/Charlottesville, VA
OM: Rick Daniels

PD: Brad Savage

APD: Tad Abbey

MD: Jeff Sweatman

WNRN/Charlottesville, VA
OM: Jeff Reynolds

PD: Michael Friend

MD: Jaz Tupeto

WDOD/Chattanooga, TN*
OM/PD: Danny Howard
MD: Brad Steiner

WXRT/Chicago, IL*
PD: Norm Winer
OM/MD: John Farneda

WCBE/Columbus, OH
OM: Tammy Allen

PD: Dan Mushalko

MD: Maggie Brennan

WMWV/Conway, NH
PD/MD: Mark Johnson

KBCO/Denver, CO*
PD: Scott Arbough
MD: Mark Abuzzahab

KCUV/Denver, CO
PD: Doug Clifton
MD: Benji McPhail

KPTL/Des Moines, I1A
PD: Deeya McClurkin

CIDR/Detroit, MI*
PD: Matt Franklin

KHUM/Eureka, CA
OM: Cliff Berkowitz
PD/MD: Mike Dronkers
APD: Larry Trask

WFIV/Farragut, TN
OM: Brian Tatum
PD/MD: Todd Ethridge

KOZT/Ft. Bragg, CA
PD: Tom Yates
APD/MD: Kate Hayes

WEHM/Hamptons, NY
PD: Brian Cosgrove
MD: Lauren Stone

KSUT/Ignacie, CO
PD: Steve Rauworth
MD: Stasia Lanier

WTTS/Indianapolis, IN*
PD: Brad Holtz
APD/MD: Laura Duncan

KMTN/Jackson, WY
PD/MD: Mark "Fish"
Fishman

KTBG/Kansas City, MO
PD: Jon Hart
MD: Byron Johnson

WEBK/Killington, VT
PD: Dave "Uncle Dave" Tibbs
APD/MD: James Emmons

KOHO/Leavenworth, WA
PD: Sue Meyers
MD: Carl Widing

KROK/Leesville, LA
OM: Rick Barnickel
PD/MD: Sandy Blackwell

WFPK/Louisville, KY
OM: Brian Conn

PD: Stacy Owen

APD: Laura Shine

WMMM/Madison, WI*
PD: Pat Gallagher
MD: Gabby Parsons

KTCZ/Minneapolis, MN*
PD: Lauren MacLeash
MD: Thorn

WZEW/Mobile, AL*
OM: Tim Camp

PD: Cene Murrel!

MD: Lee Ann Konik-Camp

WBJB/Monmouth, NJ
OM: Tom Brennan

PD: Rich Robinson
APD: Leo Zaccari

MD: Jeff Raspe

KPIG/Monterey, CA

OM: Frank Caprista
PD/MD: Laura Ellen Hopper
APD: Aileen MacNeary

WRLT/Nashville, TN*
OM/PD: David Hall
APD/MD: Rev. Keith Coes

WFUV/New York, NY
PD: Chuck Singleton
MD: Rita Houston

WRSI/Northampton, MA
PD: Sean O'Mealy
MD: Johnny Memphis

KDBB/Park Hilis, MO
OM/PD: Greg Camp
APD: Glenn Berry

WXPN/Philadelphia, PA
PD: Bruce Warren
OM/MD: Dan Reed

WYEP/Pittsburgh, PA
PD: Kyle Smith
MD: Mike Sauter

WCLZ/Portland, ME*
PD: Herb vy
MD: Brian James

KINK/Portland, OR*
PD: Dennis Constantine
APD/MD: Kevin Welch

WDST/Poughkeepsie, NY
OM: Greg Gattine

PD: Jimmy Buff

MD: Dave Doud

WBCG/Punta Gorda, FL
PD/MD: G. Michael Keating

KSQY/Rapid City, SD
PD/MD: Chad Carlson

KTHX/Reno, NV*
PD: Mark Keefe
APD/MD: Dave Herold

WOCM/Salisbury, MD
OM: David Rothner
PD/AMD: Skip Dixxon

KENZ/Salt Lake City, UT*
PD: Mike Peer

KPRI/San Diego, CA*
OM: Bob Burch
APD: Sean Smith

KFOG/San Francisco, CA*
PD: David Benson
MD: Kelly Ransford

KPND/Sandpoint, 1D
OM/PD: Dylan Benefield
APD/MD: Diane Michaels

KBAC/Santa Fe, NM
PD/MD: Ira Gordon

KRSH/Santa Rosa, CA
PD/MD: Pam Long

DMX Folk Rock/Satellite
OM: Leanne Vince
MD: Dave Sloan

Music Choice Adult
Alternative/Satellite
PD: Justin Prager

MD: Tiffany Sinder

Sirius Spectrum/Satellite*
PD: Gary Schoenwetter
MD: Sean Mascoll

XM Cafe/Satellite
PD: Bill Evans
MD: Brian Chamberfain

KMTT/Seattle, WA*
APD/MD: Haley Jones
65
WKZE/Sharon, CT
OM: Will Stanley
PD: Tim Schaefer
MD: Will Bailies

WNCW/Spindale, NC
APD/MD: Martin Anderson

KXLY/Spokane, WA*
PD: Ken Richards
MD: Marie McCallister

KCLC/St. Louis, MO
PD: Rich Reighard
MD: Will Baker

KFMU/Steamboat
Springs, CO
PD/MD: John Johnston

KTAO/Taos, NM
OM: Dave Noll
PD/MD: Brad Hockmeyer

KWMT/Tucson, AZ*
OM: Tim Richards
PD: Biake Rogers

WVOD/Wanchese, NC
PD: Matt Cooper

WXPK/White Plains, NY
PD: Chris Hesrmann
APD/MD: Rob Lipshutz

WTYD/Williamsburg, VA
PD/MD: Amy Miller

WUIN/Wilmington, NC
PD: Beau Gunn
MD: Michelle Daniet

* Momitored Reporters
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The Leaders in Advanced Music Scheduling Softwa:  for Windows 98/ME/NT/2000/XP

Call us and we'll make it EASY for &ou to switch.
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"Powergold offers us limitless options with scheduling criteria and has integrated with all our
other systems seamlessly. The reliability, customer service, and support that the folks at
Powergold have provided us have been exactly what any customer could ask for."

Dan Turner, Vice President
Programming Services

Sales: 1-800-870-0033 @ Support: 501-821-1123
Download a free trial version at www.powergold.com
info@powergold.com
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Band en route to mega success with latest album

Cuisillos: Progressive
Mexican Music

Jackie Madrigal

JMadrigal@RadioandRecords.com

hile the banda genre has seen a slight decline in the market as
duranguense has taken over some of its ground, Cuisillos arc
experiencing one of their best years ever. One of the most cut-
ting-edge acts in Mexican music, Cusillos have charted many
songs i the United States, including “Descontrolado,” which
Nielsen BDS-fueled
Mexican chart, peaking at No. 11 on Sept. 9, 2005, and “Ciertas Teorias,” which spent

logged 16 weeks on the Regional
15 weeks on the same chart, peaking at No. 25 on Dec. 29, 2006.

Latest album “Mul Heridas” (their 20th) is projected to deliver lofty sales, comparable
to those of labelmate superstar Joan Sebastian. " Cuisillos has reached a much-deserved
first place among bandas in Mexico and the U.S.)” Balboa Records VP of promoton
and operations Frank White says.” With this album they have reached another level, tak-
ing them to mega success and sales”

“We feel very fortunate because m the short tme since the album’s release, the tirst
single has been getting a lot of radio support in Mexico and the U.S." Cuisillos ment-
ber José Juan says. “The album has a lot to offer. It offers a lot of new musical proposi-
tions, which 1s something we hke to do in every one of our productions.”

“Mil Heridas” includes ballads. rancheras and a few cumbias. Jos¢ Juan says,“The idea
tor this album was banda or ranchera music with swing.”

Lead single “Mil Heridas™ is becoming a hit in the States. Debuting at No. 25 on the
March 26 R&R Regional Mexican chart, it has been steadily climbing ever since, cur-
rently residing at No. 12, “ ‘Mil Heridas™ is doing really well in our market,”
WBZY/Atanta PD Robbie Ramirez says. “Its .« great song, and proof of that is that
the public has been asking for 1t, and that speaks for itselt””

KCMT/Tucson PD Enrique Mayans says that in his market, “Ciertas Teortas” con-
tinues to get requests. However, from the first time he heard “Mil Heridas,” the song
“mmade an impact on me,” he adds.

What makes Cuisillos unique 1s that they are unatraid to experiment with ditferent
sounds while maintaining the essence of what a banda act 1s supposed to be. They were
the tirst to mcorporate a keyboard into the banda sound. And while many didn't ini-
tially get them or appreciate their boldness, their cutting-edge originality has paid oft.

“The fact that we're alwavs musically innovating has been a critical part in keeping
us going onstage and on the radio,” José Juan says. “We're not a band that sticks to one
style of music, and that has helped us.”

Mayans believes Cuisillos are among the best bands working today. “The years the
band has been in the business says a lot, because ics hard to stay among the people’s
tavorites if the artist facks quality;” he says.“I6s important that bands always look for new
things and reinvent themselves so that the fans don’t get tired of them. Cuisillos has done
a great job in that scnse, and 1t's one of the reasons they are so successtul ™

WLEY /Chicago PD Maryli Ramos savs,“Cuisillos is unlike any other band, not only
in the wav they dress, but also their music. This is one of the only bands, it not the only
one, that survived after la quebradita movement”

Ramirez calls the band “progressive” and says 1t continues to “set the pace and make
a difference in regional Mexican music, particularly i what we hear fiom banda”

José Juan says they have achieved so much already that “there’s almost nothing elsc,”
apart from taking their music to every city and town in Mexico and the States."Tiventy
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SISMO DIVISION MINUSCULA

ROCK/ALTERNATIVE
IMPRINT / PROMOTION LABEL
NARCISISTA POR EXCELENCIA P;NDA o WARNER LATINA
i UNIVERSAL LATINO
NACIONAL

MIENTELE LOS BUNKERS
ENAMORADO CUSTAVO LAUREANO

UNIVERSAL LATINO

EL MURO ELTRI FONOVISA
DON'T LET GO PACHAMASSIVE NACIONAL
ESPACIO SIDERAL JESSE & JOY WARNER LAT;NA
MANDA UNA SENAL MANA WARNER LATINA
A LA MODE LOS ABANDONED VAPOR/SANCTUARY
DON DINE!O ATERCIOPELADDS NACIONAL
SENTVIMENTTAiL MODERATTO EMI TELEVISA
VIA LACTEA iOE i EMITELEVISA
éESAMg NOVEL R 7 FONOVISA
AQUI ALLISON SONY BMG NORTE
A DONDE VAN LOS MUER}OS KINKY NETTWERK
DIOSA RULETA STOIC FRAME N EL COMANO;NTE/V&JV
Ni FREUD NI TU MAMA BELINDA EMI TELEVISA
BIENVENIDOS;IZU YANTRA B UNIVERSAL MUSIC LATIND
P]ROTECNICAS CUBIKY V&)
DELIRIO ERA

UNIVERSAL LATINO

RECORD POOL

FOR WEEK ENDING APRIL 15, 2007

nradiohistorv.com

TITLE

ARTIST IMPRINT 7 PROMOTION LABEL
QUE LLOREN IvY QUEEN UNIVISION
LA LLAVE DE MI CORAZON JUAN LUIS GUERRA Y 440 EMI TELEVISA

ARROZ CON HABICHUELA E( CRAN COMBO DE PUERTORICO

NUNCA HABIA LLORADO ASI VICTOR MANUELLE FEAT, DON OMAR
SE TRABA DAVID CEDENO
MAS QUE TU AMIGO TITONIEVES

© MI CORAZONCITO AVENTURA

0iSCOS 605/SONY BMG NORTE
SONY BMG NORTE

EVELINA

LA CALLE/UNIVISION

SHORTY SHORTY XTREME LA CALLE/UNIVISION
EMPECE A LLORAR ANTHONY CRUZ ) M.P.
MI MUJER ES UN POLICIA PUERTO R|(7AN POWER J&N
MlRAELANlTU B ) CUTTING
PEGATE RICKY ;AARTlN SONY BMG NORTE
TU AMOR NO ES GARANTIA ANAIS UNWISION
| LA MANERA ADASSA - - UNIVERSAL LATINO
CATM MY NERVES DONOMAR a VllMA(HEer

PREMIUM LATIN

DIME QUE FALTO ZACARIAS FERREIRA FANIAZJ&N
IMAGINATE CALLECO MACHETE
BEAUTIFUL LIAR/BELLO EMBUSTERO BEYONCE & SHAKIRA MUSIC WORLD/COLUiMBIA
CUANDO T07NY SWING i LATIN BEST

i UNIVERSAL LATINO

NADA PUEDE CAMBIARME PAULINA RUBIO

albums 1s casy to say, but its been a long -oad. We've gotten nom-
mated for a Grammy several times, we have gold and platimim
records, there are so many things that are close to our hearts. And
the most important thing to us is to continue to take our music to
everyone, to every place where there are Cuisillos fans.” RR

pres

Cuisillos
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T A O AND R A : ‘
z APR OR LOCUTOR
5
£ LS X NIELSEN BDS NEW AND ACTIVE
5 TITLE CERTIFICATIONS PLAYS AUDIENCE
5 £3  ARTIST IMPRINT / PROMOTION LABEL ™ +/~  MILLIONS RANK TITLE PLAYS TITLE PLAYS
A e Rt — = ARTIST / LABEL IGAIN ARTIST / LABEL IGAIN
DETALLES NO. 1(1WK} 0.
2 8 JALA 315/136 TUS BELLOS PECHOS 261/72
LOS TICRES DEL NORTE FONOVISA B % LS J Mareo Antonio Solis Los Dareyes De La Sierra
LA NOCHE PERFECTA . (FONOVISA) (DISA)
£L CHAPO DE SINALOA 0ISA nsz -40 0.263 2 MDST ADDED TOTAL STATIONS: 18 TOTAL STATIONS: 16
ESE
43 -180 10025 3 BASTA YA 275/223 QUEDATE CONMIGO 235/2
CONJUNTO PRIMAVERA FONOVISA ~ - Conjunto Primavera Grupo Innovacion
CADA VEZ QUE PIENSOEN T! 107 69 7002 7 (FONOVISA} (GARMEX)
LOS CREADOREZ DEL PASITO DURAGUENSE DE ALFREDO RAMIREZ ~ DISA/EDIMDNSA b TOTAL STATIONS: 2 TOTAL STATIONS: 15
FTe S COMOD vson 0B 0 7TM 4 AMOR PRISIONERO 2730125 OJALA QUE LA
TITLE NEW El Coyote Y Su Banda Ticrra Santa VIDA TE ALCANCE 22718
DAME UN BESO ARTIST / LABEL STATIONS (UNIVISION) Los Originales De San Juan
ag8 +50 B.255 8 - — — -
INTOCABLE EMI TELEVISA AMOR PRISIONERO 9 TOTAL STATIONS: 18 (EMI TELEVISA)
DIME QUIEN ES i TOTAL STATIONS: iz
LOQSIELgalE.:S DEL fome ronoviss (Gl T9 NEESEN S (EL',ETJ,"S'.BZ,S" Benda Tierra Santa ACTO SUICIDA 269/25
= KBNO, KLAX, KLBN, KMYX, KRAY, K'5AH, Banda Autentica De Jerez POR AMARTE ASI 190/84
TUS PALABRAS 894 429 2236 3 KSEA,’KSTN 'KYQQ' * ’ ’ (VIVA) Alacranes Musical
BANDA EL.RECDDO FONOVISA 15 4 TOTAL STATIONS: 20 (UNIVISION)
ME DUELE ESCUCHAR TU NOMBRE - ES COSA DE EL 7 TOTAL STATIONS: 3
GRUPO MONTEZ DE DURANGO osa 835 *3l 4827 17 Graciela Beltran DONDE QUIERA QUE ESTES  264/18
Tierra Cali JURA 18417
Y SI VOLVIERA A NACER 822 31 5704 n (UYISIOND (DISCOS CIUDAD) German Lizarraga Y Su Banda Estrellas De Sinaloa
ALEGRES DE LA SIERRA EDIMALVIVA ] : ;%‘g B0 AREOTAKISTICHACC TARSTATIONS] 3 DA
COMO TE VA MI AMOR = - - TOTAL STATIONS: 3
LOS HOROSCOPOS DE DURANGO osa 778 . =52 6‘019 3 DE Ti EXCLUSIVO 6
La Arrolladora Banda El Limon
m:;LEJERIDAS S — MUSART/BALBOA 707 146 559 1B (DISA/EOIMONSA)
D - KHOT, KLBN, KLNV, KMQA, KXLM, KXSB
TAl .
LOS PRIMOS DE DURANCO MAR INTERNACIONAL _7_50 =2 5_'2__24 I BASTA YA 6
Y AQUI ESTOY _ Conjunto Primavera
K-PAZ DE LA SIERRA DUET WITH ANA CABRIEL DisAEDMONSA 1D e '4“§9 [E %’;‘f‘;‘:ﬁ% RV, RSEA, WED]WOTO
DE RODILLAS TE PIDO ) : i ST
ALEGRES DE LA SIERRA VIVA GEd Al Ry 10 AL 100% 6
LOBO DOMESTICADO : Ezequiel Pena
VALENTIN ELIZALDE UNERSALLATND  ©77 & SEEY (e &Fggfxm) o M
ESO Y MAS . . S SO St
JOAN SEBASTIAN MUSARTBALBOA D20 2 }'689 = INVISIBLE 3
POR TU AMOR s Paloma
ALACRANES MUSICAL wnvison 828 i gigeall 10 &Egig) RN e
ALIADO DEL TIEMPO 617 1 ses7 | 12 g T § i 67
MARIAND BARBA THREE SOUND MIL HERIDAS 4 \
CUANDO BAJA LA MAREA - Cuisillos N\
DIANAREYES MUSIMEX/UNIVERSALLATINO JB8 7 3824 . A (BALBOAS .\&
EL PAPA DE LOS POLLITOS o ., B N KD ANV NN
LOS TUCANES OE TLJUANA UNIVISION ' OJALA 4 \
EL HOMBRE DE NEGRO Marco Antonio Solis
LOS HURACANES DEL NORTE wvision 272 ol plss (FONOVISA) \
- KLAX, KLBN, KMYX, KSEA N
ES COSA DE EL , 572 +54 5027 1S o TS N\
GRACIELA BELTRAN UNIVISION COMO TE VA Ml AMOR 3
INVISIBLE Los Horoscopos De Durango N
PALOMO msa BSERE 95 NSl 27 (DISA) BASTA YA NN
OLVIDALA - 5 . KLTN, KROM, KTTA Conjunto Primavera (Fonovisa) N
CONJUNTO ATARDECER MUSIMEX/UNIVERSAL LATINO b : - . KDXX +44, KOQO +28, KMYX +27, KSEA +27, KTTA +17,
= = ESO Y MAS 3 KDUT +16, KGBT +10, WEDJ +10, KHOT +8, WOLIO +7
MAS ALLA DEL SOL 513 .28 4.974 16 Joan Sebastian -
JOAN SEBASTIAN MUSART/BALFIDA ’ i =18 (MUSART/BALBOA) MIL HERIDAS
KLNV, KOND, KQBU
LA1SORADECIBEBE cono 478 23 2372 30 Cuisillos (Musart/Balboa)
JENN! RIVERA NOVISA KDXX +35, KXPK +25, KBNO +15, KJFA +T3, KLBN +10,
CULPABLE O NO WEDU +10, KRZZ +3, WNOW +9, KMQA +7, KOND +7 N\
EL FLACD ELIZANDE ronovisa 483 +36 1425 B \
LA CHICA DEL ESTE N - e - OJALA \
GRUPO BRYNDIS DISA 1 i Marco Antonio Solis (Fonovisa)
DE MIL MANERAS KLAX +23, KLEN +T7, KMYX +16, KDUT +15, KSTN +15,
L0S MORROS DEL NORTE osa e ! 2510 29 | KSEA +15, KOGO +T3, KXLM +1, KXSB +7, WED -8
Bxi;;';.zlc:ﬁ):gc:#gmgzLLlMow DswEpmonsa 430 B4 EREN - AMOR PRISIONERO
7 e [ El Coyote Y Su Banda Tierra Santa (Univision)
LA MAESTRA 417 1% 1876 36 KSTN +20, KLAX +20, KTTA +19, KLNV +15, KBNO +14,
SERGIO VEGA SONY BMG NORTE e KLBN +T1, KMYX +8, KSEA +8, KSAH +7, KYQQ +7
LEJOS DE MI TIERRA -
VICENTE FERNANDEZ SONY BMG NORTE fi‘l 2 _]'997 H INVISIBLE
ME ENCANTARIA Palomo (Disa)
BANDA PEQUENOS MUSICAI Fovoviss SRR 30 SEERER 3 KGBU 15 KLAX 95, WED) 5, KPS 412, KBNO 2
AMIGOS CON DERECHOS 401 a0 2323 5 WOQUO +10, KLBN +10, KBUE +9, KESS +9, KISF +
ANDRES MARQUEZ DisA ADDED AT...
=
TE QUIERO MUCHO ﬁ%
CGRUPO ANDARIEGO osa 368 & 520 B lw BEY o
J tlanta,
CHUY Y MAURICIO .
EL POTRO DE SINALOA MACHETE 335 o 2 3,"?3 s gg/l: RUZL 'Htgmlcu!t
. Kol e Kamirez
TE AMO TANTO r
LOS INQUIETOS DFL NORTE pce ECUN B el 34 tP:' f\': YOE”I”: .
aberinto, rofeta,
CUATRO MESES . .
v onvevinorre | 328 7 0.910 Martin Ayala Y Su Grupo Tierra Yaqui, Dale Gas, 10 Rl EEREREI e AR LR %2007
e = FOR MORE STATIONS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explanations.
RARAYCONQUISTARTE 323 +32 1.192 - Radi dR d 50 regional mexican stations electronically monitored by Nielsen Broadcast Data Systems 24
BANDA SAN JOSE DE MESILLAS LASIERRA www.RadioandRrecords.com hours a day, 7 days a week. © 2007 Nielsen Business Media, Inc. All rights reserved.
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Decals Go Everywhere : g Communication
(800) 331-4438 www.cgilink.com

Is your marketing effort mobile? It should be. Print decals today.

"When g;ou see this symbol, you know
you're buying quality printing DIRECT
from the manutacturer.

Call us today!
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» “ERES PARA MI,” THE

POWERED BY

THIRD SINGLE FROM 3 ~ ;
JULIETA VENEGAS’ N
“LIMON Y SAL,” IS HER Nieisen
SECOND NO. 1 g;‘;f:;ass‘ Data
. FOLLOWING LAST
SUMMER'’S “ME VOY.”
x= 1 .
I 5% NIELSEN BDS NEW AND ACTIVE
D . =35 TITLE CERTIFICATIONS PLAYS AUDIENCE - A TITLE _—
x j 4z e
z | 58 ARTST IMPRINT / PROMOTION LABEL ™ */- MILLIONS RANK L o T, i
ERES PARA MI NO. 1(1 WK} . 873 +29 8.807 2 CELESTIAL 155/29 NO TE PIDO FLORES 12710
JULIETA VENEGAS SONY BMG NORTE ! : RBD Fanny Lu
MANDA UNA SENAL (EMI TELEVISA) (UNIVERSAL LATINO)
MANA warnerLaTNA 892 2D 7648 5 MOST ADDED TOTAL STATIONS; 8 TOTAL STATIONS: 7
TE LO AGRADEZCO, PERO NO 757 33 5327 M ESO Y MAS 1S5/1  THE SWEET ESCAPE 126/0 1
ALEJANDRO SANZ FEATURING SHAKIRA WARNER LATINA [S— (R G (e o
S| NOS QUEDARA POCO TIEMPO 721 I8 10.881 1 (MUSART/BALBOA) (INTERSCOPE) i |
CHAYANNE SONY BMG NORTE e o TOTAL STATIONS: i TOTAL STATIONS: 5
ME MUERO
639 -40 8.27 4 DO YOU KNOW AYUDAME 121/52
LASAESTACION SONY BMG NORTE S & (THE PING PONG SONG) 153/153 o e J
TODO CAMEIO SB9 40 5237 12 ARTSTOLAEEL _STATIONS Enrique Iglesias (UNIVERSAL LATINO) r‘
CAMILA SONY BMC NORTE DO YOU KNOW QSIESSSCTC;:%NS s TOTAL STATIONS: 8
TU RECUERDO {THE PING PONG SONG) 7 :
RICKY MARTIN FEAT. LA MARI DE CHAMBAO Y TOMMY TORRES sonveMoNORTE 0O 22 631 8 i BB OJALA 108/59
BENDITA TU LUZ = . (INTERSCOPE) TE ME VAS 138/9 Marco Antonio Solis
MANA WARNERLATNA 550 +7 8303 3 KBMG, KEXA. KLVE, KSSE, KVVA, WIOA, Carlos Rivera (FONOVISA)
- WRMA (SONY BMG NORTE) TOTAL STATIONS: 6
COMO YO NADIE TE HA AMADO 520 83 4638 5 . | - _— TOTAL STATIONS: 6
YURIDIA SONY BMG NORTE i i ME DUELE AMARTE 3 ESPACIO SIDERAL B86/15
T =— ey UNO NUNCA SABE 129/8 Jesse & Joy
RICKY MARTIN SONYBMGNORTE O -2 3657 20 (SONY BMG NORTE) Alicastio SLLRIER LY
A KQQK, KTCY, KWiZ (DISCOS 605/SONY BMG NORTE) TOTAL STATIONS: [3
UE HICISTE - - TOTAL STATIONS: n
JENNIFERLOPEZ EPIC/SONYBMGNORTE 229 i 6'32_5_ w AYUDAME i 4
AMAR ES LO QUE QUIERO Padifi 1 e
DAVID BISBAL unversaLLativg 49! 53 cEly 7 f(l"e':/"‘éEﬁg‘(\)LKng“vo)
HOY TENGO GANAS DE TI L S
RICARDO MONTANER pmreevisa 4! i 4181 18 OJALA 3
DUELE [CRAZY) Marco Antanio Salis
KALIMBA SONYBMGNORTE 43D & UEER J " &FS,'EOXSC,{A KNVO
NADA PUEDE CAMBIARME o s Been . s e .
PAULINA RUBIO UNIVERSAL LATING P NENA 2
S| TU NO ESTAS Miguei Bose With Paulina Rubic
SINBANDERA SONY BMG NORTE 413 - Gié’o 9 smxg'fsv;ﬂwm
LA LLAVE DE MI CORAZON 410 Q) 7309 6 s : _ —
JUANLUIS GUERRA Y 440 EMI TELEVISA N b SERA 2
INVIERNO Sin Bandera
REIK sonvemcnorre 403 38 3'269_ 2 (SONY BMG NORTE)
BEAUTIFUL LIAR/BELLO EMBUSTERO B . e [ IS T -
BEYONCE & SHAKIRA MUSIC WORLO/COLUMBIA/SONY BMG NORTE : BELLA TRAICION 2
NENA Belinda
MIGUEL BOSE WITH PAULINA RUBIO WARNERLATINA 531 73 2885 29 (EMI TELEVISA)
ME DUELE AMARTE = .- I | SO KX Ry .
REIK SONY BMG NORTE u NO TE VEO 2
S! TU ME QUISIERAS Casa De Leanes
w WARNER LATINA ?05 4 1 5n4 13 (WARNER LATINA)
HABLA EL CORAZON el - B h . UL S I
YURIDiA SONY BMG NORTE g ' PERDONAME 2
SHORTY SHORTY Bnk -
XTREME LA CALLE/UNIVISION 257 o) 2ea 28 (VENEMUSIC) DO YOU KNOW
ENAMORADO 24 S22 3378 2 GRS __ ¥ (THE PING PONG SONG)
GUSTAVO LAUREAND UNIVERSAL LATING = B TODO CAMBIO 1 Esns rEi%eKlvg\,l:sS Sw(';v;':;rs;gpe]E i
HACE TIEMPO Camil , +34, +25, KEXA +18,
FONSECA emTeLevss 229 12 2446 36 BN Y BT WIOA 410, KBMG +7, KLVE +7, WAMR +4 ]
GRACIAS POR PENSAR EN MI I3 KLVE |
RICKY MARTIN SONY BMGNORTE ?29 128 3'35? 5 NENA
TODO SE DERRUMBO Migud Bose With Paulina Rubio
PEPE AGUILAR eTELevss 218 -5 4897 14 (Womerg atla)
XAVO +24, WKAQ +21, KVVA +8, WFID <7, XLTN +4,
;ElLr:h(l:())VA UNveRsALLATND 207 +21 11358 - i KSSE +3, KQQK 43, XHPX +2, WIAC +2, KTCY +2
COMO ENTENDER SERA
=21 4 26
JENNIFER PENA UNIVISION 206 3413 Sin Bandera (Sony BMG Norte)
SERA KNVO +33, WPAT +T7, WIOA +5, XHPX +4, WRMA +2
SIN BANDERA sonveucnoRTE 104 *66 2959 27 E -
ME GUSTAS COMO QUIERAS 194 3 3345 24 OJALA _ _
MILLO TORRES Y EL TERCER PLANETA TRIBAL VIBES . Marco Antonio Solis (Fonovisa)
DRME KNVO +32, KMMM +11, KEXA +7, KLVE +7, WPAT +I, WWVA +1
RBD eMiTELvics B2 B4 e - N TE QUIEROXSI
TE QUIERO AS! g i ;
Stians weoovronousa 74 34 ———W*.ASS v Eﬁ&éagifm’? /C;BZVL?)KPSL +8, WWVA +6, WIAC +2
IRREEMPLAZABLE
BEYONCE COLUMBIA/SONY BMGNORTE 170 i3 22y 0 ADDED AT...
LO MEJOR DE TU VIDA e R o B WFID ilDﬂllV w
ALEXANDRE PIRES EMI TELEVISA i T .
Y M!I BANDA TOCA EL ROCK PD: Lucy-Ann Ramos
LAURA PAUSIN waRnERLATNA 102 1S 2413 57 /i ey,
Beyonce & Shakira, Beautiful Liar/Bello
BBEEtlﬁln-: TRAICION EviTeLevisa  1©1 +46 0598 - Embustero, B Aree
I & e Fiel A La Vega, Et Wanabi 2005, 7
SENTIMENTTAL 161 m 1.201 R Los Rufianes, Magd;lena, 7. FOR WEEK ENDING APRIL 15, 2007
MOOERATTO EMI TELEVISA F Miguel Bose W/Paulina Rubio, Nena, 7 LEGEND: See legend to charts in charts =ection for rules and symbol explanations.
PEGALE A LA PARED e FOR MORE STATIONS GO TO: 26 Latin pop, 12 tropical and 13 Latin rhythm stations are electronically monitored by Nielsen
160 19 02719 - Broadcast Oata Systems 24 hours a day, 7 deys a week. © 2007 Nielsen Business Media, Inc.
REYLI SONY BMG NORTE www.RadioandRecords.com e )
WWVA/Atlanta, GA XHPX/El Paso, TX KSSE/Los Angeles, CA WAMR/Miami, FL WFID/Puerto Rico KBMG/Salt Lake City, UT

PD: Eduardo Zamora
APD: Victor Acosta

OM: Elias Autran
PD: Nestor Rocha

PD: Lucy-Ann Ramos OM: Carlos Martin Valdez

PD: Ana Perez

OM: Clay Hunnicutt PD: Pedro Javier Gonzalez

PO/MD: Robbie Ramirez

APD: Andrea Becerra WRMA/Miami, FL WIAC/Puerto Rico
KX XS/Austin, TX KMMM/Fresno, CA PD: Rogelio Alfonso PD: Valerie Mejia K.RIO/San Antonio, TX
OM/PC: Romeo Herrera PD: Jorge Guillen KWIZ/Los Angeles, CA OM: Robin Flores
FAD: Jutieta Jil PD: Eddie Leon KEXA/Monterey, CA WIOA/Puerto Rico FD/MD: Manny Herrera

KQQK/Houston, TX PD: Vicente Romero PD: Fernando De Hostos

KPSL/Bakersfield, CA PD: Ezequiel Conzalez KNVO/McAllen, TX XHFG/San Diego, CA
PD: Isidro-Reman MD: Raguenell Villarreal PD: Robert Montalvo WPAT/New York, NY WKAQ/Puerto Rico FD: Elvis Valle

MD: Mando San Roman PD: Tony Luna PD: Carlos Gonzalez
KTCY/Dallas, TX KLVE/Los Angeles, CA APD: Natalia Cuevas XLTN/San Diego, CA

KVVA/Phoenix, AZ
PD: Edgar Pineda

PD: Jose Santos XAVO/McAllen, TX FD: Libia Sauza
OM: Jeff Koch

PD: Juan Facundo

PD: Javier Casanova
WXY X/Puerto Rico
PD/MD: Herman Davila
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s A DADD A PACTO R
R A BIG BO £ 125
DEB AT NO. 2 ON LATIN R AND AT NO ; ‘ , 4
- A 0 ROP O DFA D PLA
AND MO ADDED HONOR -
TROPICAL ¢ NIELSEN BDS LATIN RHYTHM 12 NIELSEN BDS
TITLE CERTIFICATIONS PLAYS AUDIENCE TITLE CERTIFICATIONS PLAYS AUDIENCE
ARTIST IMPRINT / PROMOTION LABEL ™™ +/- MILLIONS RRANK ARTIST IMPRINT / PROMOTION LABEL ™ +/- MHLLIONS RANK
3 MAS QUE TU AMIGO NO. 101WK) | SOLA NO. 1012 WKS) R
2 10 Tmoweves ACAUEANVISON 259 *25 2773 9 HECTOR "L FATHER” vimackeTe 479 15 7803 2
.y ARROZ CON HABICHUELA IGUAL QUE AYER
10 EL GRAN COMBO OE PUERTQO RICO DISCOS 605/SONY BMG NORTE 30 *5 2822 & RAKIM & KEN-Y PINA/UNIVERSAL LATINO 44y Y 7.886 !
LA LLAVE DE MI CORAZON SHORTY SHORTY
H__ JUAN LUISGUERRA Y 440 EMI TELEVISA 224 31 2.546 0 XTREME LA CALLE/UNIVISION a4 -20 5454 4
NUNCA HABIA LLORADO ASI QUE LLOREN
10 VICTOR MANUELLE FEATURING DON OMAR SONY BMG NORTE 215 #15 3.386 3 IVY QUEEN UNIVISION 398 2 5.253 8
LA OTRA g LOS INFIELES
22 ILECALES FEATURING MONCHY Y ALEXANDRA UNIVERSAL LATINO 209 ! 1.350 9 AVENTURA PREM]L}M LATIN 378 -43 5.477 5
2 SOLA PEGAO
1 = 2 HECTOR “EL FATHER" VNMAEHETE 196 J 3.578 2 WISIN & YANDEL FEATURING LOS VAQUEROS WY/MACHETE 376 *9 6.445 4
(== NO VUELVO CONTIGO LA OTRA
- 30 FRANKIE NEGRON LACALLE/UNIVISION B 1S 28]2 8 ILEGALES FEATURING MONCHY Y A_EXANDRA UNIVERSAL LATINO 330 45 5464 &
MI CORAZONCITO 5 DON'T MATTER
AVENTURA PREMIUM LATIN 193 3 3.092 5 AKDN KONVICT/UPFRDNT/SRC/UNIVERSAL MOTOWN 324 -2 SR 9
PEGAO SEAUTIFUL LIAR/SBELLO EMBUSTERO
WISIN & YANDEL FEATURING LOS VAQUEROS WY/MACHETE 190 +5 4.237 ! BEYONCE & SHAKIRA MUSIC WORLD/COLUMBIA/SONY BMG NORTE 322 -33 3.590 L=
IGUAL QUE AYER SIENTE EL BOOM r
RAKIM & KEN-Y PINA/UNIVERSAL LATINO 178 -39 2.045 2 TITO "EL BAMBINO" FEATURING RANDY EMI TELEVISA 3n 33 5.805 &
SHORTY SHORTY CHICA VIRTUAL !
XTREME LA CALLE/UNIVISION 156 g 1.512 8 DJNELSON FEATURING ARCANGEL UMS/UNIVERSAL LATINO 262 22 4181 - n
NO TE PIDO FLORES IMPACTO  AIRPOWER/MOST INCREASED PLAYS/MOST ADDED
FANNY LU WNvERsALLaTivg 192 *T7 309 6 DADOY YANKEE FEATURING FERGIE ELCARTEL/NTERSCOPE 200 +260  4.248 10
QUE PRECIO TIENE EL CIELO " NO SE DE ELLA (MY SPACE) :
MARC ANTHONY SONY BMG NORTE 143 n 3138 % DON OMAR FEATURING WISIN & YANDEL VI/MACHETE 34§ W 3'[‘45_ I3
QUE LLOREN DON'T CRY )
IVY QUEEN UNIVISION 136 = 1745 3 TOBY LOVE SONY BMG NORTE 237 24 3.685 12
DICEN PAM PAM
JOHNNY RIVERA CMG/UNIVERSAL MOTOWN 129 19 2.056 W WISIN & YANDEL MACHETE 206 8 2.226 25
QUE HICISTE | WANNA LUV U
JENNIFER LOPEZ EPIC/SONY BMG NORTE 129 18 1726 L AKON FEATURING SNOOP 00GG KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 9 “l Z.Zju‘ 2
LOS INFIELES 2 TANGO DEL PECADO
AVENTURA PREMIUM LATIN iz 8 1308 20 G CALLE13 SDNY BMGNDRTE 190 "3 288? 6
SIENTE EL BOOM THIS IS WHY I'M HOT p
TITO "EL BAMBINO" FEATURING RANDY EMI TELEVISA i & 0858 23 MIMS CAPITOL 175 91 2180 26
EN EL AMOR THE WAY SHE MOVES
JOE VERAS J&N 100 l 1599 6 @ ZION FEATURING AKON CMG/UNIVERSAL MOTOWN 163 47 2.243 24 69
HACE TIEMPO E SMACK THAT \
FONSECA EMITELEVISA 98_ - 0.603 3 20 = AKON FEATURING EMINEM KONVICT/UPFRONT/SRCU/UNIVERSAL MOTOWN 162 19 2.075 7
QUIZAS PEGATE
TONY DIiZE WY/MACHETE 88 *22 ?;7_76 27 Q = ]| RICKY MARTIN SONY BMG NORTE 159 7 1‘627 =8
ME VoY =5 CALM MY NERVES 2
HECTOR ACOSTA D.AM. 88 "8 1670 15 22 . DON OMAR VI/MACHETE ]59_ 7 3.375 B
EMPECE A LLORAR 1 MI CORAZONCITO
ANTHONY CRU7 M.E 78 +25 1.547 v @ = AVENTURA PREMIUM LATIN 152 +53 2.333 23
MIRA - SHE'S LIKE THE WIND
FULANITO CUTTIN 74 -8 0.497 39 @ - LUMIDEE FEATURING TONY SUNSHINE VT 17 27 1168 -
PEGATE = NOCHE DE ENTIERRO (NUESTRO AMOR) I
RICKY MARTIN SONY BMG NORTE 73 6 0.468 i ey - Iy LOS BENJAMINS FEAT. WISING YANDEL, DACDY YANKEE, HECTOR "ELFATHER" &ZION MAS FLOW/MACHETE %7 16 2572 19
A PUNTO DE ESTALLAR LAST NIGHT
N'KLABE SONY BMGNORTE 70 2 0.855 25 9 - DIDOY FEATURING KEYSHIA COLE BAD BOY/ATLANTIC 133 +43 2646 8
e ERES PARA MI : SAY IT RIGHT E
@ Y - JULIETA VENEGAS SONY BMG NORTE 68 15 95;,’1‘ 36 NELLY FURTADO MOSLEY/CEFFEN 133 3 2.043 28
> EN BUSQUEDA TE LO AGRADEZCO, PERO NO R
@ 4 EL GRINGO DE LA BACHATA MOCK & ROLL 67 o 0.163 J 28 ALEJANDRO SANZ FEATURING SHAKIRA WARNER LATINA 3 5 1.816 29
z IMAGINATE BENDITA TU LUZ
@ = GALLEGO MACHETE el = 0is9 - @ MANA WARNERLATINA 118 &7 1341 38
: PASARELA = QUIZAS
@ 5 DJNELSON Y DALMATA FLOW/UNIVERSAL LATINO €0 +3 0.092 : @ TONY DIiZE WY/MACHETE na 0 2132 12
} DIME QUE FALTO = GIVE IT TO ME
a ZACARIAS FERREIRA J&N 58 9 0.272 1 a TIMBALAND FEAT.NELLY FURTADO & USTIN TIMBERLAKE  MOSLEY/BLACKGROUNDVINTERSCOPE il +58 1688 32
FLACA O GORDITA GLAMOROUS
32 OLGA TANON UNIVISION 58 J 0.559 34 @ FERGIE FEATURING LUDACRIS WILL.LAM/A&M/INTERSCOPE 107 43 1497 37
QUEDO ASI QUE HICISTE
@ CHEKA LA CALLE/UNIVISION 56 +16 0141 1 @ = JENNIFER LOPEZ EPIC/SONY BMG NORTE 102 +79 1.309 39
S1 NOS QUEDARA POCO TIEMPO h MIRA
5] CHAVANNE sowvewchorre 04 B oan - 5<J FULANITO wre N 7
3 CALM MY NERVES APARENTEMENTE
@ DON OMAR VI/MACHETE 54 +6 0135 1 35 YAGA Y MACKIE FEATURING ARCANGEL Y DE LA GHETTO LA CALLE/UNIVISION ]00 -8 2.380 22 'é
MANDA UNA SENAL YOU ~
@ =5 MANA WARNERLATNA >0 & Qe i e LLOYD FEATURING LIL' WAYNE THEINC/UNIVERSAL MOTOWN 20 il =50 =
IMPACTO MOST INCREASED PLAYS/MOST ADDED LA MANERA . &
. DADDY YANKEE FEATURING FERGIE EL CARTEL/INTERSCOPE 50 +50 1.064 22 ADASSA UNIVERSAL LATINO 98 3 0.995 L<1(
(&}
DON'T CRY i LA LLAVE DE M! CORAZON - z
TOBY LOVE SONY BMG NORTE 48 16 0.285 @ JUAN LUIS GUERRA Y 440 EMI TELEVISA 96 +10 1.209 g
! ES UN VENAO IMAGINATE 5
LANUEVA PATRULLATS RINGO fS v 0.086 1 GALLEGO MACHETE s -35 0.782 = E
MAMA MIA ERES PARA MI =
MAYRA VERONICA MVA 45 5 0.097 3 JULIETA VENEGAS SONY BMG NORTE 93 14 1699 3 E
TROP{CAL WRUM/Orlando, FL WZNT/Puerto Rico KFZ0/Dallas, TX KXOL/Los Angeles, CA WODA/Puerto Rico
PD: Raymand Torres PD: Pedro Arroyo OM: Andy Lockridge OM: Pio Ferro OM: Jose Nelson
Y Y g
WLAT/Hartford, CT . , PD: Chayan Ortuno PD: Jerry Pulles PD/MD: Rogie Gallart
] d WEMUG/Philadelphia, PA WYUU/Tampa, FL b . v 9
PO/ME: Nelson Brudys . 1 APD: Alejandro Covarrubias - .
PD: DJ Frarkie OM: Mike Culotta WMGCE/Miami, FL WVOZ/Puerto Rico
WXDJWMiami, FL WKKB/Provide Rl PD: Ricardo Blanco KZZA/Dallas, TX OM: Rod Phillips PD: Jamie Ortiz
rovidence B o . q
P0: Rigddy Hernandez PD: Juan D. Conzale ' MD: Carlos Jose Peralta PD: Joe "DJ Jammin' Joe" Martinez ~ PD: Frank Walsh MD: Edgar Diaz
: . Gonzalez
[ ) . MD: Raymond Hernandez .
W5SKQ/New York, NY APD: Darvin Garcia WLZL/Washington, DC KLLE/Fresno, CA y KVVZ/San Francisco, CA
PC: Jo.ge Mier . PD: Aracely Rivera PD: Tonv Santos WCAA/New York, NY PD: Bismarck Espinoza
M2 Eroutlenice-R] MD: Ramona Rivera PD: Alix Quintero
. L . . I . I
WNUE/Orlando, FL PD: Zoilo Garcia LATIN RHYTHM

PO: Rafael Grullon
MD: Jese Martinez
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MD: Dilson Mendez, Jr.

WPRM/Puerto Rico
PD: Jorge Pabon

WVIV/Chicago, IL
(OM/PD: Cesar Canales
APD: Lucy Herrera
MD: Armando Reyes

MD: DJ Kazzanova

WTLQ/Ft. Mvers, FL
PD: Al Sanchez

KVIB/Phoenix, AZ

OM/PD: Josh Villa

KLOL/Houston, TX
PD: Bokby Ramos

APD: Mark Garcia
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The Billboard 200 - hased on a national sample of retail store, mass merchant, direct-to-consumer transactions
and Internet sales (both physical albums via Internet, as well as downloaded albums fram such services at iTunes).

Hot Digital Songs - The top 75 pald download songs sold via the Internet.
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ARTIST

TIM MCGRAW

{18.98)

IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

Fa VARIOUS ARTISTS
EXCEY EMISDNY BMG/UNIVERSAL/ZOMBA 88505/CAPITOL (18.98)

Title | IS
8
NOwW 24

Let it Go

AKON

BRIGHT EYES
SADDLE GREEK 103* (13.98,

TIMBALAND

KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 007 68

MOSLEY/BLACKGROUND 008594 /INTERSCOPE

RCA 88860'RMG (18.98)

1
13.08) Konvicted ﬂ!

Cassadaga

59 BEYONCE
COLUMBIA 90920* 'SONY MUSIC (18.98)

Timbaland Presents Shock Value
Daughtry

B'Day

4 I - MARTINA MCBRIDE
B RCA NASHVILLE 03674, SBN (18 98)

Waking Up Laughing

o HELLYEAH
EPIC 07 MUSIC (18.98)

HellYeah

e {.if ALISON KRAUSS

ROUNDER 6105 7.98

A Hundred Miles Or More: A Collection

HILARY DUFF
HOLLYWOOD 162668 (18.98) &

Dignity

T AMY WINEHOUSE

Back To Black

e 22 12 ‘ WERSAL REPUBLIC 008428 MRGnhQLﬁ
a3

DB PAUL WALL
SWISHAHOUSE ASYLUM/ATLANTIC 101555-AG (18.98)

Get Money Stay True

14 18 17 CARRIE UNDERWOOD

8 ARISTA/ARISTA NASHVILLE 71197/RMG (18.98)

Some Hearts B

i6 17 3 YOUNG BUCK

|| JOSS STONE
16 20 8 I ViRGIN ;6208 118 98) &

G-UNIT D0BO30 /INTERSCOPE (13.98)

Buck The World

introducing Joss Stone

JUSTIN TIMBERLAKE
LLANR I JIVE 88062°/20MBA (18.98)

FutureSex/LoveSounds

18 13 16 -\ GWEN STEFANI

The Sweet Escape

INTERSCOPE 008099 (13 98)
ROBIN THICKE

o JENY = B

5146 NTERSCOPE (9.98)

The Evolution Of Robin Thicke

NICKELBACK
20 24 23 Bl rosier 19500 (16.56)

All The Right Reasons

FERGIE
= 21 u 1&M 007490/ INTERSCOPE (13.98)

The Dutchess

UK WARNER BROS. (NASHLILLE)

LARRY THE CABLE GUY

Morning Constitutions

ALAN JACKSON/GEORGE STRAIT/JIMMY BUFFETT

MCA NASHVILLE 005894/UMGN (18.98)

Live At Texas Stadium

JENNIFER LOPEZ

EPIC 78149 SONY MUSIC (18.98)

Como Ama Una Mujer

SOUNDTRACK

WALT DISNEY 861696 (18.98)

(=
28 TITLE
S ARTIST {IMPRINT / PROMOTION LABEL}
2 GIVE IT TO ME
. TIMBALMD (MOSLEY/BLACKGROUND/INTERSCOPE
GIRLFRIEND

AVRIL LAVIGNE (RCA RMG

loear,
LAST

12 DON'T MATTER
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

15 THE SWEET ESCAPE
GWEN STEFANI FEAT. AKON (INTERSCOPE

GLAMOROUS
FERGIE FEAT. LUDACRIS (WILL.|.AM/A&M/INTERSCOPE
BEAUTIFUL LIAR
BEYONCE & SHAKIRA (MUSIC WORLD/COLUMBIA
8 THIS IS WHY I'M HOT
_MIMS (CAPITOL
BUY U A DRANK {(SHAWTY SNAPP!N)
T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY/JIVE/ZOMBA)
WHAT I'VE DONE
LINKIN PARK (MACHINE SHOP/WARNER BROS.)
U + UR HAND
PINK (L AFAGE Z014BA)
12 THE WAY | LIVE
BABY BOY DA PRINCE FEAT. LIL BOOSSE (UNIVERSAL REPUBLIC)

.» CUPID'S CHOKEHOLD
GYM CLASS HEROES {DECAYDANCEFUELED BY RAMENATLANTIGLAVA)

a®$989i8¥@:

3 GO GETTA
YOUNG JEEZY FEAT. R, KELLY “ORPORATE THUGZDEF JAMIDIMG)

-, IF EVERYONE CARED
NICKELBACK (ROADRUNNER ATLANTIC/LAVA,

-~y BEFORE HE CHEATS

s WITH LOVE
HILARY DUFF (HOLLYWODO!

LAST NIGHT

DIDDY FEAT. KEVSHIA COLE (BAD BOY/ATLANTIC

« FACE DOWN
= THE RED JUMPSUIT APPARATUS (VIRGIN)

2 I'M A FLIRT

R KELLY OR BOW WOW (FEAT T! & T-PAIN} (COLUMBIAVEZOMBA)

21 IT'S NOT OVER
€' DAUGHTRY (RCA RMC

=" CARRIE UNDERWDOD (ARIS T4 ARISTA NASHVILLE

;5 POP, LOCK & DROP IT
HUEY (HITZ COMMITTEE JIVE ZOMBA

49

WHAT GOES AROUND...COMES AROUND
JUSTIN TIMBERLAKE (JIVE ZOMBA}

« LAST DOLLAR (FLY AWAY)
© TiM MCGRAW (CURB)

- HOME
* DAUGHTRY (RCA/RMG

CANDYMAN
CHRISTINA AGUILERA (RCA/RMG

3:000:0:00:::0:

R AR

Hannah Montana

._
£3 TITLE

2E ARTIST {IMPRINT / PROMOTION LABEL)
; THROW SOME D'S

RICH BOY FEAY. POLOW DA 00N {ZONE 4/INTERSCOPE)

27 2 SAY IT RIGHT

NELLY FURTAQO (MOSLEY/GEFFEN)

MTV

Sr. VPMusic & Talent Amy Doyle
VPMusic & Talent: Peter Baron

VH1

Exac. VP/Talent & Music: Rick Krim
Sr. VP Music & Talent; Bruce Glimer

SAoeg-Streams AOL @ Radio

137,

Bt Jod B

OVER IT

26 1 KATHARINE MCPHEE (RCA/RMG)
44 4 BETTER THAN ME
HINDER (UNIVERSAL REPUSLIC)
2o 13 THIS AINT A SCENE, IT'S AN ARMS RACE
FALL OUT BOY (FUELEO BY RAMEN/ISLAND/IOJMG
33 5 LIKEABOY
CLARA (LAFACE Z0MBA)
29 24 MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SOUADIMPERIALVIRGIN)
70 2 WE TAKIN' OVER
0J KHALED (TERROR SQUAO/KOCH)
WALK IT OUT
% 2 yuwe goverkoc)
2 STEP
3 8 imis conerroc)
IRREPLACEABLE
8.2 gevonce corvenn)
1 [ TRIED
BONE THUGS-N-HARMONY FEAT. AKON (FULL SURFACEANTERSCOPE)
31 16 'CE BOX

OMARION (TU G/COLUMBIAY

3g 4 DPOE BOY FRESH

THREE 6 MAFLA FEAT. CHAMILLIONAIRE {HYPNOTIZE MINDS/COLLMBIA)

39 29 SMACK THAT
AKON FEAT. EMINEM (KGVICT/UPFRONT/SRCAUNVERSAL MOTOWN)
BOSTON

0 28 ;icustana EPIC)

51 5 HEY THERE DELILAH
PLAIN WHITE T'S (HOLLYWOOD)

37 39 FERGALICIOUS

FERGIE ('/iLL | AM/AZM/INTERSCOPE)

4 ROCK YO HIPS

CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME/REPRISE)

2 | WANNA LOVE YOU

il 2 AKON FEAT. SNOOP DOGG (KO WICTAPFRONT/SRU/UNIVERSAL MOTOWN)
5 TEARDROPS ON MY GUITAR
TAYLOR SWIFT (BIG MACHINE)
s5 » GETIT SHAWTY
LLOYD (THE (NC UNIVERSAL MOTOWN)
50 11 LOST WITHOUT U
ROBIN THICKE {STAF TRAR INTERSCDPE)
42 25 HERE (IN YOUR ARMS)
HELLOGODDBYE (DRIVE-THRU, SANCTUARY)
b GRA(;_;}ELLY
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Viaeom 212-258-8000 VP/Music & Talent: Sandy Alouete Pete Schiecke
Vigcom 212-258-7800 212-652-6400
™ w
™ W ™W LW
—a 1 Akon,
1 Justin Timbertake, What Goes Around 12 8 1 Ma' Kearney, Nothing Left To Lose 3 Dor't Matter 125954 12252
2 Diddy, Last Night 1" 7 2 Fergie, Glamorous % 23 2 Omarion,
3 Huey, Pop, Lock & Drop It 1C 0 3 Gwen Stefani, The Swee( Escape yigw) lce Bax 125858 122838
4 Amy Winehouse, You Know I'mNo Good 10 8 4 Daughtry. it's Not Dve %% 3 Ne-Yo,
5 Akon, Dot Matter w8 $ Rocco DeLuca&The Bunlen,( olorful 2% Because OfYou 113547 106,29
B Christina Aqmlem Candyman 0 9 6 Marcons, Makes Me Wonder e 4 Justin Timberake,
7 Youny Jeezy, Go Getta 10 10 7 Pink, U+ Ur Hand 2120 What Goes Around, 94348 94389
8 Cold War Kils, Hang Me Up To Dry g 0 8 Beyonce & Shaklra Beautiful Liar 22 5 Timbaland,
9 Marom|5 Makes Me Wonder 9 8 9 The Feehna 1 2 Give It To Me 90698 8769
18 Beyonce, Upgrade U 3 6 10 Nickelback, I Everyone Cared €013 6 Fergie, 3
Bl Lm in Park, \What I've Done 6 1 11 Came Underwood, Before He Cheats 8 17 Glamumus B9.165 823888
12 Hitary Duff, With Love 5 12 [Jhnslmangénlem Candyman 1818 7 Mim:
13 Beyonce&shakua Beautitul Liar 5 4 13 The Killers, Read My Mind 18 18 This lsWhy I'm Hot 83079 88073
14 Ciara, Like A Boy 4 3 14 Rob Thomas, Little Wonders 17 19 8 Daugh
15 Madina Lake, House Of Cards 4 7 15 Rohin Thicke, Lost Without U 172 its Not Over 85800 84050
16 Secondhand Serenade, Viinerable 3 0 16 Joss Stone, Tell Me ‘Bout It 1672 9 Ciara,
17 Bow Wow, Outta My System 3 2 17 Amy Winehouse, You Know I'm No Good 14 10 Like A Boy 85642 50282
18 lv: Giamorous = 18 Norah Jones, Thinking About You u 12 10 BoneThugs-N-Harmony,
19 '0, Because Ot You 3 3 19 Paolo Nutini, New Shoes 1313 1Triedt 8531 19
2 Avnl Lavigne, Girlfriend g 20 Hinder, Bettr Than Me 14 13 11 T-Pain,
21 The Killers, Read My Mind 3 4 21 Auguslana Boston 14 17 Buy U A Drank 84203 66838
22 Katharine McPhee, Over it 3 4 22 Gym Class Heroes. Cupid's Chokehold. 30 12 Bow Wow,
23 Method Man, |1l 3¢ There For You 20 23 Dashhoard Confessional, Stolen 13 9 Qutta My Systrm 81433 73200
23 Nau?hry By Nature. Feel Me Flow 2 0 24 Akon. Don't Matter 13 10 13 Pref
25 Mobh Deep, Shook Ones 20 2% Katharine McPhee, Over It 12 5 OnThe Hot ine 79061 83553
26 Eminem, Lose Yourseff 20 26 Snow Patrol, Youre Alf | Have g% i 1w R Kellg Or Bow Wow,
27 Fall Owt Bay, Thrks Fr Th Mmrs 2 2 27 Jesse Malin, Don’t Let Them Take Yous 73 AFirt 7596 42415
28 Timbaland, Give [t To Me 2 2 28 The Fray, How To Save A i 77 15 Baby Bo Da Pnnce,
23 Three 6 Maha, Doe Boy Fresh 2 3 29 Snow Patrol, Chasin, Cars 7 8 The Way 739 74470
30 The Shins, Phartom Limb 2 3 30 Nelly Furtado, Say It Right [ 16
La gm 75531 59343
Hu?l Pnp tock & Drop 1t 100 4 Gym Class Heroes. Cuplds Chokehold 13 0 17 Kelly Rowland,
kids, Hang Me Up To Dry 9 0 As Katharine McPhee, Dver it 125 Like This BB B
Unkin Pal‘k What I've Done 6 ! A+ Snow Pawol, You're All 1Have 9 5 18 Mamna McBride,
i K\'Na = BLS 6358
nkin 3
BET CMT » Uhative Done nm 357
VP/Music Prog: Stephen Hill * VP Music & Talent Rel: Chris Parr = Gl
MD: Ke }I; G Dir Music Pgmg: Evan Kroft Go'(?em L2 8033
Viacom 212-975-4055 Viacom 615-335-8400
AOL A
v . - wJ & Song On Demand AOL %} music
1 Unk, 2 Step 17 1 Carrie Underwood, Wasted 218 Pete Schiecke
2 Ciara, Like A Boy 17 2 Rascal Flatts. Stan: 21 16 212-652-8400
3 Young Jeezy, Go Getta 17 3 Bucky Covington, A Ditferant World 19 11 ™w W
4 0. Because Of You 6 4 Blake Shelton. Don't Make Me 18 18 — —
5 R Kell Or Bow Wow, 't A Flirt 16 5 Joe Nichols, 'l Waﬂ For You 1918 1
6 Crime hnh Rock Yo Hips 14 6 Sm13rland Setd 18 1% Buy U A Drank 152688 110679
7 Young Buck, Get Buck 13 7 Taylor Switt, Teardmps On My Guntar o7 2 Avrl Lavigne,
8 Lloyd, Getlt hawl\é 13 8 Mamna McB de.A nyway 1717 Glrlfnen 98048 107138
9 Huey Pop, Lock & Drop It 13 8 Sugarland, Want Tt 8 5 3 Rihanna,
10 Swizz Beatz. !i's Me Snitches 12 10 Kenny Chesney, You Save Me 6 & mbrella 85534 B4565
11 Musig Soulchild, Buddy g 10 11 Carvie Underwood, Before He Cheats 16 8 4 Kelly Clarkson,
12 Fabolous, Diamonds 8 7 12 Dierks Bentley. Lang Trip Alone 16 19 Ne'verAgaln 75613 0
13 Sammie, Come With Ma 8 U 13 Toby Keith, +1gh Mamntenance Woman 16 18 5 Fergie,
14 Bone Thu% s-N-Harmony, { Tried (] 14 Rascal Flatts, What Huits The Most 15 8 Glamorous 74064 81558
15 Rich Boy, oy Luuka Here 6 4 15 Tim MecGraw, Last Dollar {Fy Away, 15 16 6
16 Diddy, | a: 8 8 16 e Strait, The Seashores Of Dld 14 4 Because OfYou 66430  E5310
17 Tank, P\ease om Go 6 7 17 Tnh¥ eith, A Litte Too Late 5 7 ims,
18 Beyonce, Upgrade U 6 7 18 Keith Urban, Dnce In A Lifetime 1“7 Th|s IsWhy I'm Hot 55824 §7.904
19 Bow Wow. Dutta My System 5 4 19 Kellie Pickier. | Wonder 1410 8 Ciara,
20 Pretty Ricky. On The Hotline 5 4 28 Jason Aldean, Johnny Cash W14 Like A Boy 49887 53816
21 Omarion, lce Box 5 4 21 Dixie Chicks, Not Ready To Make Nice 13 9 Katharine McPhee,
2 Joe, I | Was Your Man 5 4 2 Ksnn\gmmsney Summertime 1315 4401 254
23 Timbaland, Give It To Me 5 5 23 Little Big Town, A Litie More You 2 10 10 Bow crw
24 A n't Matter 5 & 24 Gretchen Wilsen, Come To Bed g Qutta My System 2716 4219
5 Pretry Ricky, Push It Baby 40 25 Alan Jackson, A Woman's Love 9 13 1t Omaron,
26 Birdinan & IWayna, You Ain't Know 4 2 26 Miranda Lambert, Famoos In A Small Town 8 0 Ice Box Q206 6223
27 Paul Wall, 'm 4 3 27 Emerson Drive, Momerts. 8 7 12 Beyonoe& Shakira,
28 John Legend PD A tWe Just Don'tCare} 4 4 28 The Wreckers, Leave The Pieces 76 Beautlfut Liar 39948 32665
29 Robin Thicke, Lost Without U 4 5 29 Gretchen Wilson, California Girs 786 13 Kl
30 Marques Houston, Circle 4 5 30 Alisen Krauss & John Waite, Missing You 7 & HLa51 ight 39703 38860
- - , 14
A+ Bone -N-Hanmony, { Tried [ A+ Miranda Lambert, Famous In A Smalt Town 8 0 PuR Lock & Dvo&ln 316 0754
A Rlch Boy, Boy Looka Here (] 15 elly Or Bow'
ImAFht 2141 W
16 _g]wesn Steﬁém, iy
9 e Sweet Escape 43,569
Great American Country FUSE e ol 7 Unk.
. Walk it Out B21 32070
MD: Teny Trovate & Oir. Pgmg. Janis Unterweiser 18 Beyonce,
Scripps 615-327-7525 A MR AN COUNTIY Ranbow-Mediz 212-324-3416 Irreplaoeébls 21885 3615
19 Gym Class Heroes,
Cupid's Chokehold 165 30,700
™ ™ W 20 JustinTimbertake,
Wiat Goes Around.. 6585  302%0
1 Martina McBride, Anyway 32 1 Almost, Sy This Sooner 2211 e ‘W
2 Toby Keith, High MamtenanceWoman' 3 2 ﬁnym Chass Heroes, Cupid's Chokehold 21 15
3 Carrie Umllesrwuod, sted % g » ([:'r::e'r‘gﬁ:al Rqﬂ;:n;e Famous Last % }g AQL AOL .
4 Sugarland, Settlin’ 00 otte, ver 2 K2
5 Joe Nichals, /1l Wat For You 2 5 Al Lavigne, Girfirend 18 26 Video On Demand MUSIG
b Alan Jackson, A Woman's Love 23 6 Red Hot Chili Pf?pe’s Hump De Bump 17 10 Pete Schiecke
7 Tim McGraw, Last Dollar {Fly Away| 28 7 Hellngomlbye ere (in Your Arms} 18 2 212-652-6300
8 Dierks Bentley, Lun%Tnp Alone. a 8 Linkin Park, What ['ve Done 5y ™w W
g Carie Underwood, Before He Cheats 2% 9 Builet For My Valentine, All These Things 15 11
10 Trace Adkins, Lames Love Country Boys 25 10 Evanescence, Lithium 15 12 1 Fergie
11 Rascal Flatts, Stand 2% 11 Cute Is What We Aim Far, The Curse Of 15 13 3 alc) 84995 100,143
12 Kenny Chesney, Summertime 2% 12 MargonS, Makes Me Wonder 1 4 Glamorous : .
13 Taylor Switt, Teardrops On My Guiar 24 13 Modest Mouse, Dashboard 112 2 Awit Lavigne,
14 Emerson Drive, Momerts 2% 14 Say nrh Wow | Can Get Sexaial oo 14 18 Girlfriend 68478 78780
‘{g él“so\'l‘VK{:“SSF% .lnsrw V\\Ilvane M|ssmg You %% :g s:zys'l; G|'gsn1;|e Gre?; scape } }? 3 Ciara,
lay Walker. Fore She loc Party, | Sull Remember
17 Keith Urban, Stupid Bo Fd 17 30 Seconds To Mars, From Yesterday 13 14 e Aby R I
18 Blake Shehon, Don't Make Me 2 18 Piain White Ts, Hey There Dalfah 815 Do it Matter 97% 65420
19 Sara Evans, You'll Always Be My Baby 19 19 Aiden, \We Sleep Forever 12 10 n = . ’
20 Little Big Town, A Littie More You 19 2 .Justin Timberlake, What Goes Around.. 12 14 5 Beyonce & Shakira,
b4l lenevli\tkms Watching You 19 21 Bright Eyes, Four Winds 1M n Beautiful Liar 43467  SB038
22 Bucky Cnvmamn A Different World 18 2 Lily Alten, Smile 12 & Christina Aguilera,
23 Jake Dwen, "tartin’ With Me 18 23 Silversun Pickups. Lary Eye 112 Candyman 0527 46648
24 Jack Ingram. tips Of An Angel 18 24 Stane Sour, Sillyworid 11 % 7 Al Lavigne
25 Kellie Pickler, | Wonder 17 25 Dashboard Confessional, Stolen 1n 17 1 Can Do Better 0218
26 Trent Tomlinson, One Wing in The Fire 15 % DmEpmg I)\mhqm Tell Me 0 7 p ) 8
27 Eric Church, Cuys Like Me 15 7 o What You Warnt 010 8 Avil Lavigne,
28 Brooks & Dinn, Hilbil Delsse 1 2 K0S, Sunday Morning 0 13 I'm WithYou 2 5248
2 AamnTyrm He Believed 13 29 Bayside, 'X| 10 19 9 Gwen Stefanl,
30 Brad Parsley, She's Evervttiing 13 0 Alexlsonﬁre is Could Be AnywhersIn - 9 8 The Sweet Escape 3208 37070
10 Avrl Lavigne,
A+ Rascal Ratts, Stand 2 A+ Maroon5, Makes Me Wonder 1“4 h
A Mndy Senith, Out Loud 6 A+ The Acaderny s, We've 601 A Big 6 4 anal R
11 Avril Lavigne,
WhenYou're Gone 24963
12 AshleyTisdaie,
MTV2 CMT Canada .M. Be GoadTo Me BE3 549
Sr. yPMusic & Talent Amy Doyle Dlr Pgmg: Casey Clarke 13 Ne-Yo,
VPMusic & Talert: Peter Baron B: Gara Bourqom Because OfYou 18863 8223
Viacom 212-258-8000 l‘ﬂn/s 416-534-11 14 Fergie,
Fergalicious 17819 3838
15 Nelly Furtado,
™ e All Good Things 8 813
1 Three 6 Mahia, Doe oy Fresh % 1 Tim MeGraw, Last Dol (Fy Away) 2 12 16 Beyonce,
2 Huey, Poy, Luck&Drcp It 2% 2 Camie Underwood, Wasted i 19 17 Upgrade U 16308 10273
3 Paul Wall, (m Throwed 2% 3 Johany Cash God's Gorna Cut You Down 19 17 17 Kelly Clarkson,
4 R Kelly Or Bow Wow, 'm A Firt 2% 1 Suuar!and Settin’ 18 12 A Moment Like This 15668 15401
R SR UpTo D 2 2t Fﬁmssﬁind e 187 KellyiGlaptsons
5 War Kids, Hang Me Up To Dry arting McBni al "
7 Ning Inch Naits, Survivalism 2 7 Dierks Bentley, Long #\V Xlone 16 15 19 2/|eIS§ Independent 12067 12289
8 Falt Out Bay, Thriks Fr Th Mamrs 2 8 Jason Aldean, Johnny Cash 18 it
9 The Fratellis, Flathead i 3 TobyKeith Hon VantenanceWomen 15 12 London Bridge 9878 10521
10 Rich Boy, Boy Looka Here 14 10 Joe Nichols, {1l Watt for 14 7 Kelly Osboume,
11 Unk, 2 Step 4 11 Johiny Reid, Love Swae( We 1410 OneWord 983 7%
12 Mading Lake House Of Cards 14 12 lalker, Drving With The BrakesOn 12 § 21 Jennifer Lopez,
13 Vounq Jeezy, Go Getta 4 13 Emerson Drive, Moments 2 12 Que Hiciste 8910 2354
14 DJ Khaled, We Taking Over 13 14 GeorFe Canyan. | Want You To Lwve g 2 Linkin Park u
15 Swizz Beatz, s Me Snitches 13 15 Carofyn Dawn Johnson, |Into You 0 8 nkin s
16 Baby Boy Da Prince, The Way | Live 2 16 Alan Jackson, A Woman's Love 09 inThe End 6506 6202
17 Fabolous, Diamonds 12 17 Keith Urhan, Stupid Boy 10 16 2 Aaron Carter,
18 Almost, Say This Sooner 12 18 Taylor Switt, Teardrops On My Guitar 8 8 Aaron's Party {Come Get it} 5925 [}
19 The Academy Is, We've Got A Big Mess 12 19 Beverley Mahood. Good To Be Alve 78 22 3w,
20 Red Hot Chili Peppers, Hump De umn 12 20 Jimmy Rankin, Sii & Away 8 3 No More 5850 5704
21 The Red Jumpsuil ?pamms 12 21 Kellie Pickler, Re sq Heels 50 5 ChvstraAguien, LT Ken, Mya & Pk, : -
2 Saliva, Ladies And Gentlemen 12 22 Kenny Chesney, ave Me 5 2 Lady M \ad 5791 5485
2 Linkin Park, What I've Done 1 7 Panicia Conoy, Tikra Myselt 5 4 e Mamaiace ) 2
24 Plain White Ts, Hey There Deliah 1 24 Shane Yellowhird, Picku TpTrunk 5 4 % Katharine McPhee.
25 Beyonce, Upgrade 1 25 Damian Marshalf, Buift 5 4 Over it 5708 5665
% Bow Wgw U A%ka ps o 11 % John Mellencamg, Ourc&]ungv ) .'5) g 27 Akon,
27 T-Pain, ran hawty nappin’} 10 The Witkinsons, Papa Come Quic| Lo 7
2 gion, ueraner 18 B Duorcees i SHaw%’dNReg Bogded 4 3 B A 42
Bayside, Duality 10 reat Big Sea, Sea o Cares (Live| 4 3 3
% Bick Label Soviery Blood ls Theker 7 30 Norah Jones. Thiking Aboir You 45 o ES"'S 2y A% 5075
A+ Cold War Rids, Hang Me Up To Dry 2 A+ No Airplay Adds This Week Pop, Lock & Drop it 4788 4534
As DJ Khaled, We Taking Over 13 0 Beyonce,
A+ Linkin Park, What ['ve Done 1" imeplaceable 4,198 903
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R&R OPPORTUNITIES/MARKETPLACE

OPPORTUNITIES VOICEOVER SERVICES

MIDWEST _) 0D /. -
GM & SM ESPN ﬁ
Radio St. Louis calll

| www.mitchcralg.com cnlmmv IMAGING AT ITS BEST!

GM and SM wanted for ESPN Radio in St. Louis who
both lead by example to meet and exceed budgets.

If we've described you, submit your résumé imme-
diately to Radio & Records, 5055 Wilshire Blvd, [RA®]I[ o8 o A"/ 3 &1 14" [od 35 Payable In Advance
Suite 600, # 1170, Los Angeles, CA 90036 or

kwoodfdradicandrecords.com c/o job # 1170. ECE.

Opportunities Advertising orders must by typed on

|D,S—L|NERS—PROMOS company/station letterhead and accompanied by

advance payment. Please submit ad copy & logos via

email to kwood(dradioandrecords.com. Ads are
also accepted by fax: 323-954-3412 or mail, Visa, MC,

or AMEX accepted. Include card number, name as

DEMOS ONLINE: WWW.JEFFDAVIS.COM itappears on credit card, expiration date and phone

TEXAS PHONE: 323-464-3500 a2 S T g et TS
s .
i st v v ot 5. e T

ing the ordinary, apply for the position now! Please j .
: ; : Hehi . : . . L aays prior to issue date. Address all ads to: R&R
send your résumé to Radio & Records, 5055 Wilshire  Attention to detail, driven and outgoing. Good digital, Opportunities, 5055 Wilshire Blvd., Suite 600, Los

Blvd, Suite 600, # 1171, Los Angeles, CA 90036 or show prep, ability to produce music and commercials. Angeles Ca. 90036
kwood@radioandrecords.com c/o job # 1171. EOE.  Calvin Bell 817-349-8720 fiamusic@yahoo.com ngees. -a. :

FECOUSSHED

PUBLICATIONS... ONE LOW RATE!

® R&R Magazine
@ radioandrecords.com

@® And, your choice of R&R Today
or Street Talk Daily

WE DELIVER THE REACH AND FREQUENCY YOU NEED TO FIND YOUR NEXT STAR!

Contact KIM WOOD at kwood@radioandrecords.com or 323-954-3434 for information

APRIL 20, 2007 24/7 NEWS ONLINE @ www.RadioandRecords.com

www.americanradiohistorv.com
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£ % NIELSEN BDS Y HITPREDICTOR E = N NIELSEN BDS ¥ HITPREDICTOR z N NIELSEN BDS ¥ HITPREDICTOR
ws TITLE CERTIFICATIONS STATUS F o3 TITLE CERTIFICATIONS STATUS 5 TITLE CERTIFICATIONS STATUS
EE ARTIST IMPRINT / PROMOTION LABEL 5 EU ARTIST IMPRINT / PROMOTION LABEL ca ARTIST {MPRINT / PROMOTION LABEL
z3 3 £3 =
I 14 CUPID'S CHOKEHOLD NO. 1{3WKS) 1 1 5 DONT MATTER NO. 14 WKS) N DON'T MATTER NO. 1{1WK) N
CYM CLASSHEROES FEAT. PATRICK STUMP DECAYDANCE/FUELED BY RAMEN/ATLANTIC/LAVA AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN
;7 THE SWEET ESCAPE Nt 2 51 THISIS WHY I'M HOT N I'M A FLIRT
CWEN STEFANI FEATURING AKON INTERSCOPE JE: MIMS CAPITOL R.KELLY OR BOW WOW (FEATURING T.I. & T-PAIN) COLUMBIAZJIVE/ZOMBA
1 DONTMATTER Ny 7 g  BUYUADRANK(SHAWTY SNAPPIN) MOST INCREASEDPLAYS v BUY U A DRANK (SHAWTY SNAPPIN')
- AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN T-PAIN FEATURING YUNG JOC KONVICT/NAPPY BOY/IVE/ZOMBA T-PAIN FEATURING YUNG JOC KONVICT/NAPRY BOY/JIVE/ZOMBA
13 GLAMOROUS N | 4 12 GLAMOROUS 5 ROCK YO HIPS
— FERGIE FEATURING LUDACRIS WILL.LAM/A&M/INTERSCOPE o FERGIE FEATURING LUDACRIS WILL.LAM/AGM/INTERSCOPE CRIME MOB FEATURING LIL SCRAPPY CRUNK/BME/REPRISE/WARNER BROS.
1o IT'S NOT OVER N2y TT % 14 LASTNIGHT LIKE A BOY
I DAUCHTRY RCA/RMG 17, DIDDY FEATURING KEYSH!A COLE BAD BOY/ATLANTIC CiARA LAFACE/ZOMEX
20 Y+ URHAND g ol & 1 GIVEITTOME 1 LOST WITHOUT U Nt
. PINK LAFACE/ZOMBA : . TIMBALAND FEAT. NELLY FURTADO & JUSTIN TIMBERLAKE MOSLEY/BLACKCROUND/INTERSCOPE ROBIN THICKE STAR TRAK/INTERSCOPE
1 GIVEIT TOME o o BECAUSEOF YOU THIS IS WHY I'M HOT N
L TIMBALAND FEAT. NELLY FURTARD & JUSTIN TIMBERLAKE MOSLEY/BLACKGROUND/INTERSCOPE NE-YO OEF JAM/IOJMG MIMS CAPITOL
19 WHAT GOES AROUND...COMES AROUND N2 o 10 12 OUTTAMY SYSTEM o 2 STEP
i JUSTIN TIMBERLAKE JIVE/ZOMBA =) BOW WOW FEATURING T-PAIN & JOHNTA AUSTIN COLUMBIA UNK BIC OOMP/KOCH
SAY IT RIGHT 12 vy : . g |TRIED v BUDDY 1
NELLY FURTAQO MOSLEY/GEFFEN j BONE THUGS-N-HARMONY FEATURING AKON FULL SURFACE/INTERSCOPE MUSIQ SOULCHILD ATLANTIC
GIRLFRIEND o 4 22 lcEBOX Ny POP, LOCK & DROP IT
AVRIL LAVIGNE RCA/RMG OMARION TU.G/COLUMBIA HUEY HITZ COMMITTEE/IVE/ZOMBA

#] MOST ADDED

PARTY LIKE A ROCKSTAR Shop Boyz (ONDECK/UNIVERSAL REPUBLIC)

#] MOST ADDED

DREAMIN' Young Jeezy Feat. Keyshia Cole (CORPORATE THUGZ/DEF JAM/IDIMG)

#] MOST ADDED

NEVER AGAIN Kelly Clarkson [RCA/RMC)

#] MOST INCREASED PLAYS

PARTY LIKE A ROCK STAR Shop Boyz [ONDECK/UNIVERSAL REPUBLIC)

#] MOST INCREASED PLAYS

BUY U A DRANK (SHAWTY SNAPPIN') T-Pain Feat. Yung Joc (KONVICT/NAPPY BOYLIVE/ZOMBA)

#] MOST INCREASED PLAYS

MAKES ME WONDER MaroonS (A&M/OCTONE/INTERSCOPE)

72 TOP 5 NEW AND ACTIVE TOP 5 NEW AND ACTIVE TOP 5 NEW AND ACTIVE

/Z NEVER AGAIN Kelly Clarkson (RCA/RMC) STRAIGHT TO THE BANK 50 Cent (SHADY/AFTERMATH/INTERSCOPE) TATTOO The Alliance Feat. Fabo (NCE/ASYLUM/ATLANTIC)
7 77 Z BUY U A DRANK (SHAWTY SNAPPIN') T-Pain Feat. Yung Joc (KONVICT/NAPPY BOY/IVE/ZOMBA) NAW MEEN Baby Boy Da Prince Feat. Mannie Fresh (EXTREME/UNIVERSAL REPUBLIC) WONDER WOMAN Trey Songz (SONG BOOK/ATLANTIC)

'//,' FOREVER Papa Roach (EL TONAL/GEFFEN) I'M THROWED Paul Wall Feat. Jermaine Dupri (SWISHAHOUSE/ASYLUM/ATLANTIC) MY BUBBLE GUM (GOT THAT GOOD) Rasheeda (D-LO/IMPERIAL)
f/,;,:,' OUTTA MY SYSTEM Bow Wow Feat. T-Pain & Johnta Austin (COLUMBIA) PARTY LIKE A ROCK STAR Shop Boyz (ONDECK/UNIVERSAL REPUBLIC) STRAIGHT TO THE BANK SO Cent (SHADY/AFTERMATH/INTERSCOPE)

7 WHAT I'VE DONE Linkin Park (MACHINE SHOP/WARNER BROS.) TOP BACK T.I. (GRAND HUSTLE/ATLANTIC) LOCK U DOWN Mya Feat. Lil Wayne (UNIVERSAL MOTOWN)

7

/S

URBAN AC

7Y HITPREDICTOR

= K N NIELSEN BDS ¥ - % NIELSEN BDS - X NIELSEN BDS ¥ HITPREDICTOR

E wE TITLE CERTIFICATIONS F wi TITLE CERTIFICATIONS STATUS 9= TITLE CERTIFICATIONS STATUS

& §'~‘ ARTIST IMPRINT / PROMOTION LABEL i §'~J ARTIST IMPRINT / PROMOTION LABEL m; ARTIST IMPRINT / PROMOTION LABEL
z 3 3 23 3

I 1 26 \OSTWITHOUTU NO. 1(13 WKS) X WASTED NO. 1(2 WKS) o WAITING ON THE WORLD TO CHANGE NO. 1(8WKS) 12

ROBIN THICKE STAR TRAK/INTERSCOPE CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE JOHN MAYER AWARE/ACOLUMBIA

15 IN MY SONGS STAND | CHASING CARS 03

GERALDLEVERT ATLANTIC RASCAL FLATTS LYRIC STREET SNOw PATROL POLYDOR/A&M/INTERSCOPE

|5 BUDDY SETTLIN' HOW TO SAVE A LIFE N3

MUSIQ SOULCHILD ATLANTIC SUGARLAND MERCURY THE FRAY EPIC

55 PLEASE DON'T GO LAST DOLLAR (FLY AWAY) WHAT HURTS THE MOST NS oy

. TANK GOOD CAME/BLACKGROUND/UNIVERSAL MOTOWN TIM MCCRAW CURB RASCAL FLATTS LYRIC STREET/HOLLY WQOOD

5 IFIWAS YOURMAN  MOST INCREASED PLAYS BEER IN MEXICO 1w STREETCORNER SYMPHONY Ny

JOE JIVE/ZOMBA KENNY CHESNEY BNA ROB THOMAS MELISMA/ATLANTIC

& ANDIAM TELLING YOU I'M NOT GOING GOOD DIRECTIONS  MOST INCREASED AUDIENCE HURT N

JENNIFER HUDSON MUSIC wORLD/COLUMBIA BILLY CURRINGTON MERCURY CHRISTINA AGUILERA RCA/RMG

9 STRUGGLE NO MORE (THE MAIN EVENT) HIGH MAINTENANCE WOMAN THE RIDDLE Nty

ANTHONY HAMILTON, JAHEIM & MUSIQ SOULCHILD ATLANTIC TOBY KEITH SHOW DOG NASHVILLE FIVE FORFIGHTING AWARE/COLUMBIA

55 TAKE ME AS | AM ANYWAY 1w PUT YOUR RECORDS ON Ny

= MARY J BLIGE MATRIARCH/GEFFEN/INTERSCOPE MARTINA MCBRIDE RCA CORINNE BAILEY RAE CAPITOL

|| MAKE YA FEEL BEAUTIFUL A WOMAN'S LOVE FAR AWAY 83 oy

RUBEN STUDDARD JIRMG ALAN JACKSON ARISTA NASHVILLE | NICKELBACK ROADRUNNER/ATLANTIC/LAVA

39 CAN'T GET ENOUGH I'LL WAIT FOR YOU BLACK HORSE & THE CHERRY TREE 12 oy

TAMIA PLUS VIMAGE JOE NICHOLS UNIVERSAL SQUTH KT TUNSTALL RELENTLESS/VIRGIN

#] MOST ADDED

TEACHME Musiq Soulchild (ATLANTIC)

#] MOST INCREASED PLAYS

IF | WAS YOUR MAN Joe (JIVE/ZOMBA)

TOP 5§ NEW AND ACTIVE

ME Tamia (PLUS VIMAGE)

ONE TIME Jill Scott Feat. Eric Roberson (HIDDEN BEACH)

ANOTHER AGAIN John Legend (C.0.0.0./COLUMBIA)

BREATHLESS Corinne Bailey Rae (CAPITOL)
HOOK LINE & SINKER BJ (REGATTA)

COMPLETE URBAN AC CHART ON PAGE 41

24/7 NEWS ONLINE @ www.RadioandRecords.com

#] MOST ADDED

| WANNA FEEL SOMETHING Trace Adkins [CAPITOL NASHVILLE)

#] MOST INCREASED AUDIENCE

GOOD DIRECTIONS Billy Currington (MERCURY)

TOP 5 NEW AND ACTIVE
GOOD KIND OF CRAZY Amy Dalley [CURB)
THAT SCARES ME Van Zant (COLUMBIA)
| LOVE WOMEN (MY MOMMA CAN'T STAND) Jerrod Niemann (CATEGORY S)
L AIN'T IN CHECOTAH ANYMORE Carrie Underwood (ARISTA/ARISTA NASHVILLE)
SAY HELLO TO HEAVEN Jamie Slocum ({CURB)

COMPLETE COUNTRY CHART ON PAGE 50

FOR WEEK ENDING APRIL 15, 2007

wwWW.americanradiohistorv.com

#] MOST ADDED

EVERY THING Michael Buble (143/REPRISE)

#] MOST INCREASED PLAYS

EVERYTHING Michael Buble (143/REPRISE)

TOP 5 NEW AND ACTIVE
BEFORE HE CHEATS Carrie Under~cod (ARISTA/ARISTA NASHVILLE/RMG)
THE SWEET ESCAPE Gwen Stefani Feat. Akon (INTERSCOPE)
OUT OF MY HEAD Lionel Richie (ISLAND/DJMG)
NINE MILLION BICYCLES Katie Melua (DRAMATICO)

IF EVERYONE CARED Nickelback (ROADRUNNER/ATLANTIC/LAVA)

COMPLETE AC CHART ON PAGE 53

APRIL 20, 2007


www.americanradiohistory.com

e

L1

SMOOTH JAZZ

ai FE % NIELSEN BDS HITPREDICTOR = BT I NIELSEN BDS
: o= TITLE CERTIFICATIONS STATUS = o3 TITLE CERTIFICATIONS
: & m; ARTIST IMPRINT / PROMOTION LABEL v g é‘-’ ARTIST IMPRINT / PROMOTION LABEL
N =5 z i = 3
5 — = e : S ) = L —
1 1 0 IT'SNOTOVER NO. 1{3WKS) 22 1y 1 1 21 MISTER MAGIC NO. 1(SWKS)
DAUGHTRY RCA/RMG PETER WHITEV LEGACY/COLUMBIA
IF EVERYONE CARED Ny s 28 WAvup!
NICKELBACK RQADRUNNER/ATLVANTJE/LAVA WAYMAN TISDALE RENDEZVOUS
e2
SAY IT RIGHT N2 1y 3 14 READY FOR LOVE
NELLY FURTADO MOSLEY/CEFFEN '\ WALTER BEASLEY HEADS UP
THE SWEET ESCAPE S g 1 THERHYTHM METHOD
CGWEN STEFANI FEATURING AKON _INTERSCOPE Sy PAUL BROWN o - PEAK/CONCORD
LITTLE WONDERS o 1u HYPNOTIC MOST INCREASED PLAYS
ROB THOMAS WALT OISNE Y/MELISMA/ATLANTIC BONEY JAMES CONCORD
:3 ;
CHASING CARS N & 3, GIRLIN THE RED DRESS N
SNOW PATROL POLYDOR/A&M/INTERSCOPE il GREGC KARUKAS TRIPPIN ‘N'RHYTHM
MAKES ME WONDER g 2 THINKING ABOUT YOU
MAROONS A&GM/OCTONE/INTERSCOPE NORAH JONES BLUE NOTE/BLG
HOW TO SAVE A LIFE N3y 7 13 SO NOT OVER YOU
THE FRAY EPIC 5 SIMPLY RED SIMPLYRED.COM
KEEP HOLDING ON g8 21 YOU'REBEAUTIFUL
AVRIL LAVIGNE FOX/RCA/RMG KENNY G ARISTA/RMG
BEFORE HE CHEATS N2 gy 4 25 BLOOM
CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/RMG MINDI ABAIR GRP/VERVE

#] MOST ADDED

NEVER AGAIN Kelly Clarkson (RCA/RMG)

#] MOST INCREASED PLAYS

HOME Daughtry (RCA/RMC)

TOP 5 NEW AND ACTIVE
NEVER AGAIN Kelly Clarkson (RCA/RMG)
CANDYMAN Christina Aguilera (RCA/RMC)
DON'T MATTER Akon (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)
TIME AFTER TIME Quietdrive (RED INK/EPIC)
ONCE IN A LIFETIME Keith Urban (CAPITOL)

COMPLETE HOT AC CHART ON PAGE 54

ACTIVE

TITLE
ARTIST

IS NIELSEN BDS
CERTIFICATIONS
IMPRINT / PROMOTION LABEL

THIS WEEK

=
g
%]
; 4
Qu
z
25

NO. 1(6 WKS}

BREATH
BREAKING BENJAMIN

WHAT 1'VE DONE

o)

HOLLYWOOD

LINKIN PARK MACHINE SHOPAWARNER BROS.
14 FOREVER

PAPA ROACH £l TONAL/GEFFEN
7 WELL ENOUGH ALONE

CHEVELLE EPIC
13 JAMBI

TOOL TOOL DISSECTIONAL/VOLCAND/ZOMBA
% EVERYTHING

BUCKCHERRY ELEVEN SEVEN/ATLANTIC/LAVA
so PAIN N

THREE DAYS GRACE IVE/ZOMBA
53 SILLYWORLD

STONE SOUR ROADRUNNER

YOU WOULDN'T KNOW

_ HELLYEAH EPIC

g TEN THOUSAND FISTS

DISTURBED REPRISE

#] MOST ADDED

| OON'T WANNA STOP Ozzy Oshourne (EPIC)

#] MOST INCREASED PLAYS

)} OON'T WANNA STOP Ozzy Osbourne {EPIC)

TOP § NEW AND ACTIVE
SOULCRUSHER Operator (ATLANTIC)
MEIN Deftones {(MAVERICK/REPRISE)
SHINE The Burden Brothers (KIRTLAND)
WHAT | WANT Daughtry (RCA/RMG)
THE OEVIL CRIEO Black Sabbath (WARNER BROS/RHINO}

COMPLETE ACTIVE ROCK CHART ON PAGE 60

APRIL 20, 2007

#] MOST ADDED

BORN TO GROOVE Euge Groove [NARADA JAZZ/BLC)

#] MOST INCREASED PLAYS

HYPNOTIC Boney James (CONCORD)

TOP 5 NEW AND ACTIVE
BLACK RIVER Keiko Matsui (SHOUT! FACTORY)
LUCKY Ken Navarro {POSITIVE)
JUST AS YOU ARE Everette Harp {SHANACHIE)
COME ON OVER Blake Aaron (INNERVISION)
TELL ME ALL ABOUT IT Michael Lington Feat. Dave Koz (RENDEZVOUS)

COMPLETE SMOOTH JAZZ CHART ON PAGE 57

5 ¢ NIELSEN BDS
E] TITLE CERTIFICATIONS
m; ARTIST IMPRINT / PROMOTION LABEL
20

PAIN NO. 1(13WKS) N
THREE DAYS GRACE JIVE/ZOMBA
IT'S NOT OVER N
DAUGHTRY RCA/RMG
FAR CRY

RUSH ANTHEM/ATLANTIC
BREATH

BREAKING BENJAMIN HOLLYWOOD
SILLYWORLD

STONE SOUR ROAORUNNER
LADIES & GENTLEMEN

SALIVA ISLAND/IDIMG
THE ENEMY

GODSMACK UNIVERSAL REPUBLIC
WHAT I'VE DONE

LINKIN PARK MACHINE SHOP/WARNER BROS.
EVERYTHING

BUCKCHERRY E_EVEN SEVEN/ATLANTIC/LAVA
ANIMAL | HAVE BECOME N
THREE DAYS GRACE JIVE/ZOMBA

#] MOST ADDED

1 OON'T WANNA STOP Ozzy Osbourne (EPIO)

#] MOST INCREASED PLAYS

| OON'T WANNA STOP Ozzy Osbourne (EPIC)

TOP 5§ NEW AND ACTIVE
FROM YESTEROAY 30 Seconds To Mars (IMMORTAUVIRGIN)
RAIN WIZARO Black Stone Cherry (IN DE GOOT/ROADRUNNER)

SET ME FREE Megadeth (ROADRUNNER)
NO SUCH THING Chris Cornell (SURETONE/INTERSCOPE)
BROKEN SUNOAY Saliva (ISLAND/DIMG)

COMPLETE ROCK CHART ON PAGE 61

WWWW-americantradiohister-—com

= = I NIELSEN BDS T HITPREDICTOR
H s TITLE CERTIFICATIONS STATUS
] W ;’ ARTIST IMPRINT / PROMOTION LABEL
[ 20
1 5  WHAT I'VE DONE NO. 1(2 WKS) r
_LINKIN PARK MACHINE SHDP/WARNER BROS.
13 FOREVER
PAPA ROACH EL TDNAL/GEFFEN
14 BREATH
BREAKING BENJAMIN HOLLYWOOD
1% DIG
INCUBUS IMMORTAL/EPIC
14 LAZYEYE
SILVERSUN PICKUPS DANGERBIRD
g SURVIVALISM
NINE INCH NAILS NOTHING/INTERSCOPE
26 FROM YESTERDAY
30 SECONDS TO MARS IMMORTAL/VIRGIN
15 READ MY MIND
. THEKILLERS ISLAND/IDJMC
15 DASHBOARD i
MODEST MOUSE EPIC
20 PRAYER OF THE REFUGEE
RISE AGAINST GEFFEN

#] MOST ADDED

HUMP DE BUMP Red Hot Chili Peppers (WARNER BROS.)

#] MOST INCREASED PLAYS

HUMP DE BUMP Red Hot Chili Peppers (WARNER BROS.)

TOP 5§ NEW AND ACTIVE
REHAB Amy Winehouse (UNIVERSAL REPUBLIC}
WOW, | CAN GET SEXUAL TOO Say Anything (DOGHOUSE//RMG)
JESUS Brand New (INTERSCOPE)
ON CALL Kings Of Leon {RCA/RMG)

DRIVEN Sevendust (7BROS/ASYLUM)

COMPLETE ALTERNATIVE CHART ON PAGE 59

I NIELSEN BDS

TRIPLE A

IMPRINT / PROMOTION LABEL

TITLE
ARTIST

THIS WEEK

WEEKS
! ON CHART

1 ] READ MY MIND NO. 1(2 WKS)
THE KILLERS ISLAND/ID;MG
> B 21 THINKING ABOUT YOU
i NORAH JONES BLUE NOTE/BLG
' ;3 LOOK AFTER YOU
THE FRAY EPIC
. g BETTER THAN
THE JOHNBUTLER TRIO ATLANTIC/LAVA
. SEE THE WORLD
5 7 2 GOMEZ ATO/RED
' ‘s |, DASHBOARD
f_ = MODEST MOUSE EPIC
. g 18 PHANTOMLIMB
_‘— = THE SHINS SUB POP
2 4 YOUKNOWI'MNOGOOD MOST INCREASED PLAYS
- AMY WINEHOUSE. UNIVERSALREPUBLIL
THINK I'M IN LOVE
9 25 BECK INTERSCOPE
=1
NEW SHOES
6 2 PAQLO NUTINI ATLANTIC

#] MOST ADDED

LAST REQUEST Paoclo Nutini [ATLANTIC)

#] MOST INCREASED PLAYS

YOU KNOW I'M NO GOOO Amy Winehouse (UNIVERSAL REPUBLIC)

TOP 5 NEW AND ACTIVE
SOMEONE TO LOVE Fountains Of Wayne (VIRGIN)
RUBY Kaiser Chiefs (B-UNIQUE/UNIVERSAL MOTOWN)

SIGNAL FIRE Snow Patrol (RECORD COLLECTION/REPRISE)
YOU CAN BRING ME FLOWERS Ray LaMontagne (RCA/RMG)

WHAT LIGHT Wilco (NONESUCH/WARNER BROS )

COMPLETE TRIPLE A CHART ON PAGE 64
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Liner Notes
Name: Nancy Widmann
Title: Author

Favorite radio format:
AC

Favorite TV show:
“Rock,” “The Riches”
Favorite song: “Treat
Me Like a Fool” by Elvis
Presley

Favorite movie: “Bull
Durham”

Favorite book: “Gift
From the Sea” by Ann
Morrow Lindberg
Favorite restaurant:
“Telepan, on the West
Side in New York.”
Beverage of choice:
Absolut and soda
Hobbhies: “Colf, badly,
but ! love it. I've been
working on this book
for three years, so |
haven’t had a chance to
do anything. Walking
my dog. | have a giant
black standard poodle
named Cleopatra.”
E-mail address:
widmannnc@aol.com

24/7 NEWS ONLINE @
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‘| Didn't See It Coming’ takes former CBS radio president

into the world of publishing

Nancy

Widmann

By Erica Farber

or more than 25 years, Nancy Widmann has been breaking

through the glass ceiling as one of radio’s most valuable execu-

tives. Widmann was president of CBS Radio for eight years, and

one day she had the “I didn’t see it coming moment” and lost her

job. She has taken her experience and authored her first book, “I

Didn’t See It Coming:The Only Book You'll Ever Need to Avoid
Being Blindsided in Business,” available April 20.

Beginning your career: | began as a media buyer
in New York and gravitated to radio. I noticed
that all the rep firms would put rookies on my
shop so I could help train them. | also noticed
they were all men and making a lot more money
than I was. | got married, had a baby and one day
CBS called me and asked me to come over and
pitch a sales job. I went to CBS Radio Rep, the
national rep firm, and was hired by two charac-
ters, Bob Sherman and John Lack, who were the
co-sales managers. | sold for four years and
became the New York sales manager. One day |
got a call from the chairman’s office saying that
they would like me to move to HR/personnel
as VP of placement and recruitment. All T could
hear was “vice president” and I thought,“Wow!”
It was the biggest risk of my career. I thought,
“This will increase my visibility and skill sets.”
Then, after two years, Peter Lund brought me
back to radio as president of the rep firm.

Being appointed president of CBS Radio: | moved
so fast after that. | went 18 months running a rep
firm, then ran the AM group. Then the head of
the FM group left, so I went to the president of
radio, and said, “Let me run both groups” Larry
Tisch bought the company, and our president left,
and the next thing [ knew, | was sitting in front

of Larry Tisch pitching the presidency.

Losing your job: Larry sold the company to
Westinghouse and Peter Lund called mie and said,
“They don’t want you.” I could not have been
more devastated. It was a great lesson. The acquir-
er sets the rules. I was thrown for a complete loop.

Deciding to write a book: 1 had been coaching

clients that would say, I didn’t see this coming,”

www.RadioandRecords.com

and I would say, “Yes, you did. Let’s go through
what we missed. What were the red tlags? What
was going on inside your company? What did you
not see happening?” And I kept thinking, “There
is a book here” A friend put me together with two
co-authors, both from different backgrounds, who
also had “I didn't see it coming” moments.

Why the message is important: Everyone should
be in charge of their careers. You need an exit
strategy, a plan B, when three things happen:
when your company is sold, there is a power shift
above you—you get a new boss, your boss’ boss
gets a new boss, and you get more responsibility,
and you get a promotion.

Looking back, what you would do differently: |
would have been more prepared for the end. An

WWAW-ameticantadiohistons.com

exit strategy means you're in charge of what you're
going to do next. And you're constantly updating
the four pieces that go into the exit strategy: your
exit fund, which is the No. 1 thing—you keep
your credit clean, you keep putting money away.
The second thing is to have your action group of
folks or contacts to go ro. You need lawyers,
accountants and need to see them more than once
every three years. The third piece is to increase your
muarketability all the time, whether it’s a language,
more computer skills, just out there talking to peo-
ple, what would you like to do next? The reason
people don't see it coming is twofold. First, we all
1dentity with our work, with what we do more
than who we are, so if that becomes threatened,
it’s difficult to deal with. The other thing: We hate
change. We're creatures of social predictability. What
I would have done differently is prepared for
another career, thinking. “What do I do best?
What's going to make me happy? What are my
skills? What are my talents? What do [ want to do
when this is over?” I literally thought I was going
to be there unal [ was 65.

Career highlight: WCBS-FM. Those six years at
that station were the best and happiest time. My
timing was unique because FM was just on the
verge of exploding. It was my first job at a radio
station and I was GM. We functioned in this won-
derful freewheeling world, and six years later it
was the No. 1 station in the group.

Career disappointment: After [ got over the ter-
rible disappointment of the end at CBS, [ looked
back with nothing but joy. I was able to affect
change in the radio business I fell in love with. |
hate people that say it turned out to be the best
thing, because the first couple of years were real-
ly tough. But at this point where I'm starting a
whole new career, peddling my book, I have to
do everything myself. I'm figuring out all kinds
of things I never had to do before.

Most influential individual: My best boss by far was
Peter Lund. An amazing combination of kindness,
civility and ambition. And by far, my best hire was
Joe McCoy, a really remarkable P> at CBS.

Advice for broadcasters: Joe McCoy always said
that CBS-FM was a New York radio station, and
he wanted everybody to talk about what was being
discussed at the water cooler at the office building
across the street. He built a true New York radio
station, and [ think we’re losing that in radio, that
mtimacy, that connection with the listener.  RsR

‘l had been coaching
clients that would say,
“l didn't see this
coming,” and | would
say, “Yes, you did. Let’s
go through what we
missed. What were the
rEd f|ags. i ’—Nancy Widmann
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Who Should Attend

Production Directors

Creative Directors
Copywvriters
Imaging Directors
Producers

Voiceover Talents

Co-Sponsored by

RADID & RECORDS

www.radioandrecords.com

Dan O'Day Terry Berland

Q t
Hypnotic uantum Leap

ke Voiceover
Advertising Directing &
More Quickstart Coaching
Copywriting How would you like to be
Techniques coached, directed and

inspired by Hollywood's
Your Career #1 voice casting director?
Success Patterns . g ever-increasing
demands on her schedule,
Terry Berland no longer
teaches voiceover
workshops — with the
exception of Summit 2007!

g

YOUR HOST SPEC

Dan O’'Day
presents

The 12th Annual
International

Radio Creative
& Production

Summit

IAL GUEST SPE

Los Angeles & August 17 - 18, 2007

8 -

AKERS

Patrick

Fraley

Quick & Slick
Voiceover Tricks
Voiceover legend Patrick
Fraley returns to the
Summit with dozens of

tricks, concepts, agendas,

techniques, mindsets
and methods guaranteed
to improve anyone’s
voiceover performance.
Pat will share with you
all the inside stuff that
nobody teaches, but
every voiceover talent
should know.

Two extraordinarily full, exhausting,

rewarding days of learning, working, creating,

and recharging your creative batteries!

Complete Info & Online Registration:

Special Guest:
Don

LaFontaine

Up close & personal with
“The King of the Movie
Trailers.” For years,
Summit attendees have
begged us to convince
Don LaFontaine to come
and share some of what
he's learned from four
decades of industry-
defining voiceover
performances. Finally —
“in a world where
anything is possible” —
Don said yes.

“The Summit

was a water-
shed event

for me. I've
never seen a
group of
people so
hungry to
move the
needle in
radio produc-
tion. The truly
wonderful
thing about
the Summit is
the number of
professional
and personal
relationships
that have
developed
since. I have
expanded my
personal
network

ten-fold. That
alone is worth
the price of

admission.”

— Dave Foxx
Z-100/New York

www.danoday.com/summit

DUE TO SPACE LIMITATIONS, ATTENDANCE IS LIMITED TO 100 ATTENDEES
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Over Three Million

People Wake Up to
Joug Stephan’s
Good Day!

“Doug is honest and real...he balances
the serious issues with the fun stuff.”

“Doug and his whole gang
have become a part of my life.”

ug Stephan’s

GOOD

“The show makes me laugh ... a lot!”
“I’m never bored. They talk about so many different things.”

“They talk about real life, only it’s more interesting.”

To affiliate, call Skip at 877-541-5250
For a demo, visit www.DougStephan.com/Affiliate

All Shows Are 100% FREE All Barter Full Affiliate Support!

WWW.americanradiohistorv.com
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