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“This oneis for the ages.” |
— Quincy Jones
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SWINGS

A rare discovery of never:
released RAY CHARLESS
with brand new pe '
THE COUNT BASIE §

A MARVEL IN SOU

£
Produced by Gregg
Co-Produced by Joe A

“CRYING TIME™ — Country. Americana. AAA. Adult Standards
“OH, WHAT A BEAUTIFUL MORNING™ — Smooth Jazz. Adult Contemporary
“EVERY SATURDAY NIGHT"™ — Urban Adult Contemporary

CONTACT: David Morrell 310.3854119 davidm@concordrecords.com

m.) WWW RAYVSINCSRASIESWINGS ((OM WWW CONCORDMUSTCGROUD (COM
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pling, weighting, statistical analysis and
welkcomes back David Rowley, this time as VP
of its Western sales region. Rowley first worked
at Premiere in 2003 as a San Francisco-based
national account manager. His résumé includes
KNBR-AM and KSFO-AM/San Francisco and
Sue Freund exits Radio One urban AC KKBT
(the Beat)Los Angeles. The station has gone
through a number of changes since it moved to
urban AC earfier this year . . . Federsted Madia
hot AC WMEE/Fort Wayne, ind., general sales
Wmmmmwhh
mmddﬂmmﬁvﬂh

» SHAKERS

Sony BMG Music Entertainment elevates
LvnKowtﬁunVPdnmdits
International Catalog Marketing Group to sen-
ior VP of the group . . . Interep marketing
MMMM“MW-
mation officer Jim Mazzarelia depart to form
WSM:M““W
with new-technology vendors to provide
media-based marketing solutions for adver-
tisers. Director of information technology
mrmmw-mm
.. . Cheis Lacroix, VP of marketing for the
MM&WNW#M
Disney. In his new role, Lacroix will articulate

Burns Moves into Third
Top Five Market

Quick, grab a set of MOViN-related call letters before they're all
gone. Consultant Alan Burns' thytnnic AC format has picked up
another top nuarket 2 CBS Radio flips longtime smooth jazz KOAI
(the Oasis)/Dallas 0 “MOViN 107.5" It's the sixth station to sign
on and the thind in a top five market, joining Enimis' KMVN/Los
Angeles and CBS Radio’s KFRC/San Francisco. Sandusky’s KQMV/Seattle, formerly hot
AC KLSY, was the first to jump onboard Burns' format train in May. Since then, Bonnevilke
has Aipped hot AC WVRV (the River)/St. Louis to WMVN and Simmons took country
KEGA/Salt Lake City simukast partmer KEGH to rhythmic AC as KYMV.

I think we're fortunate to have hit with a good idea at the right time.” Burns says.
“Qperators are always looking for ideas to improve their clusters and Jack/ Bob adop-
tion had probably peaked by the time we launched MOVIN publicly.”

During the last few months, Clear Channel, while not directly subscribing to the Burns
formula, has Aipped WISX/Philadelphia; WSNP (Snap)/Rochester, N.Y.; and KMGG
(the Party)/Denver to rhythmic AC. anchored by the syndicated “Wake Up With

recently became WNRJ (Energy), another rhythmic AC variant. —Ken Tiscker

NUMBER CRUNCH

Radio Grabbing Larger Share
Of Internet Listening

ﬁuradohﬂa%mﬂdmhummwmw:bmhw%

mmmmmuﬁpm and
mmmwnmlnfmukm'smwmmmw
mmmwmuwmmwwmmmmhmm-

Radio Disney’s strate- mmmmn&mamwml.%wthmwiod.
gic brand vision and The survey also found that terrestrial radio’s share of unique visitors to Internet vadio rose
oversee allon-a and | 10 32% in August, up from 18% in July 2005 and from 30% in July 2006. “We believe the
off-sir marketing activ- sal racio operators will continue to invest in online initiatives, which over ime could
;"’"’G"““”'" The findings arrive on the heels of the latest Bridge Ratings study, which showed that
KNRS/Salt Lake City. Mdmﬂmaﬂhmnmmmup‘dnﬂﬁ&nmﬂﬁvmw-
Foster is currently tory offers lapse in new-vehicle deals. Bridge also claims that Sirius Satelite Radio subscrip-
Foster OM/PD at co-owned mmwwumsm'nm[muwmsm'mzmnms
news/talk WGY and sports WOFX Albarry, mwwmmmmm-w.m&vmmwm
NY., a position he has heid since 2001. dent Dave Van Dyke. —Jeffrey Yorke
OCTOBER 6, 2006 THERE'S MUCH

Whoopi™ in mornings. Sinclair Telecable's CHR /top A0 WZNR (the Zone)/Norfolk,

ON THE WEB
Waiting Game For FCC
Chairman

The renomination vore by the full Senate
for Kevin Martin as chairman of the FCC
has been put on hold by an unnamed sen-
ator—reportedly  John  Sununu, - R-
N.H.—until the Senate returns to work in
mid-November.

“Thene's a strong possibility that he'll be
considered when the Senate returns on
Now. 14, a Capitol Hill source tells R&R.
The source dechined to identify the sena-
tor who placed the hold—any senator can
put a hold on a nomination for any rea-
son—but Sununu reportedly has concerns
about 911 emengency  service  over
Internet-delivered telephone lines.

Regandless of a Semate vote, Martin will
serve out his FCC term through the fall of’
2007 and could also get a recess appoint-
ment after this session of Congress to con-
tinue as chairman.

Clear Channel Sells
Seven In Fargo

The culling of stations continues by the
Big One. Clear Channel is selling seven of
its Fargo, N.D.. stations to Jim Ingstad
Broadcasting for an undisclosed price: talk
KFGO-AM, country KDAM and KFAB.
classic hits KKBX, AC KRV, sports
KVOX-AM and CHR /top 40 WDAY.

The acquisition marks a return to radio
in his hometown for Ingstad, who gets a
second go-around  with  alk  dynasey
KFGO-AM.

‘Willie’ Out, ‘Wolf’ In

After 10 months of showing Denver ity
Willie, CBS Radio re-targets country
KWLI (Willie) as “92.5 the Wolf” While
its predecessor featured a mix of currcats
and country gold, the Wolt leans current.
KWL signed on in December 2005,
replacing urban oldies KDJM (Jammin®
92.3). Willie’s best showing came in the
spring Arbitron survey. where it scored a
26 12+ tw market leader Lincoln
Financial KYGO 6.6. In that same book.
KYGO pulled a 7.2 4. while KWLI
had a 2.7. Willie will continue to be heard
as an HD2 side channel and on the Web
at 925thewolf.com.

M N

MORE @ www. RadioandRecords.com
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‘RODSTEWART

‘Have You Ever Seen The Rain”

“Just when you think you know what Rod Stewart is doing, Clive and he reinvent the legendary
singer yet again, and he has the most reactive song on WLTW. ‘Have You Ever Seen The Rain’ is the
no-brainer smash of 2006, can you say #1?”

Jim Ryan, SVP/AC Programming, Clear Channel Radio

“Rod returns to his roots by putting his signature on the rock and roll classic ‘Have You Ever Seen
The Rain’. A whole new generation of fans are going to love hearing this on WALK. Rod is what
women want!”

Rob Miller, PD, WALK/Long Island

“This song reminds me of a time when life was simpler and no one else could deliver it with more
feeling than Rod Stewart. Killer!”

Don Gosselin, PD, WNIC/Detroit
“We love Rod Stewart! | think it is his best song in years and |

cannot wait for the full CD. Our midday guy just played it and it
sounds great on the air!”

AN
% A

Steve O'Brien, PD, KMGL/Oklahoma City \ LN

“This is the kind of song that becomes an instant classic

all over again!”
Chuck Stevens, PD, WLT]/Pittsburgh

From The Brand New Album

‘RODSTEWART

Still The Same...
Great Rock Classics
of Our Time

(Ul

\\\ \\\\\~ W Py ,?, J

A Most Added Record
at Mainstream AC EVERY week
since impact!

Already Top |15 Audience in a
matter of weeks since launch!

-

) WS .
stewart.com www,jrecords.com ” j Srmaar O

{' L s 7% >tanagement AIM* .
com ‘ g j« i
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MOST ADDED
AT CHR/TOP 40!
EARLY BELIEVERS:
IIS LOS ANGELES CHICAGO
WKQI prTrROIT K SAN DIEGO

KZHT SALT LAKE OU INDIANAPOLIS
KEY BUFFALO Q HONOLULU
g 3 FT MYERS KDM DES MOINES

I A Yo' - ¥V ¢ Jaah/i

\ Wwalk away
4\ (remember me)

CAL

KIS L0oS ANGELES g -
KZHT saLT LAKE S

7
. From her powerhouse Arista debut album.

" “In these times when teen stars graduate quickly to making tabloid headlines, it’s refreshing when one acts
. her age. This debut album is a winner. ¥ %% ”
People Magazine

“There is a competitive edge to the way Paula DeAnda comes on stage to make a lasting impression. She
sounds the most impressive of all the young major artists, belting out a blend of pop and R&B that simply
sounds like fuel for a career about to take off.”

‘ The Telegram

‘ :
www.pauladeanda.com  www.arista.com 62008 Avista Records. a unt of SONY BMG Music Entertainment ARISTA
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M_ICHAEL A. NOVAK B
ATTORNEY AND COUNSELOR AT LAW R
CS)LUMBlA CENTER, TENTH FLOOR (?43)457_7095 -
Lot WEST BIG BEAVER ROAD FAx (248) 457-7001 ‘:
ALSO ADMITTED IN TROY, M ICHIGAN 48084 mnovaklaw@aol com i
CALITOKN|A WW\VJ’“T\OVHK‘H\V.COI’“

1

¥
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TO: Drew Lane & Mike Clark '

FR: Novak =
RE: 2006 Radio & Records «personality/Show of the Year” Award 5

DT: September 28, 2006 =

Congratulations! For the third year in a row, your colleagues in the Radio i
Industry have voted The Drew & Mike Show “The Best Active Rock
Morning Show” in the United States. This is against some incredibly tough
and talented competition from across the entire country, making this
accomplishment all the more remarkable.

The show is extremely honest. It cracks people up. You don’t kiss-up to the
guests or dumb-down to the audience. You have built a massive and loyal
fan base with a truly original mix of mayhem, irreverence, breaking news,
sports and take-no-prisoners comedy.

The record-breaking numbers tell the story: #1 in every rating book in '
Arbitron AQH Share (adults 25-54, 6A-10A M-F) for over six years. Inmen

25-54, you have been #1 since 1995. Absolutely unheard of in any major
market, anywhere. :

It is truly a privilege to rep you

N

\

MN

www.americanradiohistorv.com
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“MONEY MAKER" IS
LUDACRIS’ SIXTH
NO. 1 AT RHYTHMIC,
FIFTH AT URBAN,
AND THIRD AT RAP,

EENO.

FORMAT  puge  Title / Artist
CHR/TOP 40 SexyBack /

Justin Timberiake

RHYTHMIC =~ 27  Money Maker/

‘We live in an
on-demand

' culture.
Appointment
media is
becoming a

Contents........

FEATURES

ON-DEMAND IS IN DEMAND

Radio expands its brand—on the nsky
proposition.’ ;s

23

listener’s schedule.

FIGHTING CHANCE
Slow growth is forecast, but new
media present opportunities for

Ludacris Feat. Pharrell expansion.
RAP Money Makcrrl
-— PUBLISHER'S PROFILE:
URBAN o e s CHAD BROWN
“There was rep blood in me all along,”
1 Call it Love / 2
URBAN AC Lionel Richie Katz Radio’s new president says.
GOSPEL Jindqgiedls Oy
ou heist
CHRISTIAN AC 3¢ Made To Worship/ DE pA RTM ENTS
- Cheis Tomin
CHRISTIAN CHR 36 MeAnd Jesn/ 8 NEWS/TALK/SPORTS COLUMNS
Passion and relationships are among 23 The Spin
: Rebirthing /
CHRISTIANROCK 36 §eprehins the top traits of talk radio producers. 24 CHR/Top 40
Hear My Worship / &
INSPO 36 ke e 12 MANAGEMENT/ e
COURmTEY)| <0 |nichCsIaeMe, MARKETING/SALES 32 Christian
Motivation inspiration: Incentives that
Unwritten /
AC L8 N Bedoated fall flat can harm company morale. 38 Cauntry
— i 42 AC/Hot AC
Nckelback 2 |
BY THE NUMBERS 46 Smooth Jazz
SMOOTH JAZZ a0 i Fall has just sprung, but in Rochester, 49 Rock
N.Y., market No. 54, music fans are Triple A
Tell Me Baly / ’ y
ACHERNATNE Red Hot Chilecpers gunning for a Snow Patrol. Latin
ACTIVE ROCK S G ¢ SET TALK National Airplay
HERITAGE ROCK Fora—veiih Emmis/Los Angeles is movin® forward,
TRIPLE A Mo TSR 99X is putting the band back together.
The Fray
AMERICANA ey BIG SHOTS
PR 15 TRV e :":,fm 7 Darling Sean” Lennon returns.

De Rodillas Te Pido /
Alegres De La Seerra

Labios Compartidos /

REGIONAL MEXICAN
LATIN POP

Mana
Que Pre Tiene E! Cielo /
LATIN TROPICAL Qe ko Ty £/ D
Pam Pam /
LATIN RHYTHM Py
BOB DYLAN'S
“MODERN TIMES,”
WHICH INCLUDES
THE TRIPLE A HIT
“SOMEDAY BABY.
LEADS AMERICANA

FOR A THIRD WEEK

I »
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NEWS / TALK / SPORTS

Passion and relationships separate the great ones

Top Traits Of
Talk Producers

Al Peterson
APeterson@RadioandRecords.com

here is no argument that great talk shows are the driving force
behind successful news/talk stations. Whether it's a show hosted
by a nationally syndicated heavy hitter or a local hometown rat-
ings hero, the key component to bringing listeners back, day after
day, is great talent. @ Even the best talk performers will tell you,
there is always a silent partner behind the scenes at any success-
tul talk radio show—the producer. There is perhaps no more important rela-
tionship in talk radio than the one between show host and producer. Part cheer-
leader and coach, part strategist and enforcer, a top-notch producer is the glue

that holds together any great show.

But what makes a great tlk radio producer?
What are some of the traits and qualities that one
should look tor. and what separates the good ones
from the greas? For the answers o those questions
and more, we asked a number of news/ulk/sports
industry notables for their insights on what it takes
to become one of the greats in the ranks of lk

radio producens.

Passion Is Key

“A great producer has a passion for the job.” Sabo
Media executive VI Harry Valentine says. “He or
she shows up early. leaves late and spends a lot of
time oft-the-clock thinking about the next show.™
Valentine ako believes that great producers must
always be on the lookout for things that will work
tor the show. ™A great producer is a keen observer

‘Great
producers
ove
occupying
the Geppeto
role of being
the person
who is
behind the
scenes
without that
desire to

be in front
of the
microphone.’

—Andrew Ashwood

of everyday life—of the target listener.” he says.
“Although the host should bear the “ultimate
resporsibility for content, a strong producer is a
resource and sounding board for topics and angles.”

Valentine ako notes that those who succeed
most are people who can juggle a lot simultance-
ously. A great producer is a consummate multi-
tasker, who is able to handle the technical respon-
sibilities while constantly listening to the show
and anticipating where the host is going next.
And if the producer is responsible for answering
phones, the best ones actually screen the calls and
allow only fresh, on-topic callers who commu-
nicate clearly, have soniething interesting to say
and do not have a personal agenda.”

In the end, Valentine thinks the most successful
producers are those who inspire respect and are seen
by the host as more than just a co-worker.” A great
producer has cammed the respect of the host and
interacts with him or her on a peer level” he says.

Understand The Job

WOAI/San Antonio P> Nate Lundy thinks the
greats are those who “get” what the job is all
about. “I've worked around some who simply
wanted their own show and saw the position of
producer as a way to climb the ladder.” he says.
“That's great and I'm happy to help those people
reach their goals, but some let their personal goaks
get in the way. and they try to steal the spotight
rather than shine it on the host”

Lundy reports that the best definition he's ever
heard for the job is one that came from a work-
ing producer. 1 was working at a station where
the GM asked everyone to write their own job
description.” he says."One of my producens said,
*1 don't know what to write because | do so many
things.' | said to try and puc it all into one sen-
tence and that producer came back 0 me with,
"My job is to make the talent look good”

Geller Media International president Valerie

Continued on page 10
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You're lacing new forms ol competition.
You're stretching smaller budgets further.

You're being tested with more responsibility.

s time 1o get the team hehind you that understands these challenges.

lts time for unbiased advice based on facts. not preconceived agendas.

lts time for deeper insights to make better decisions.

It's ime fo

call Coleman. o TR B
www. Colemaninsights.com
919 571-0000 a
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Producers’ 10 Commandments
Over the 1. Know thy host. 0. Thou shalt live a full and fruitful
10 years, Geller 2. Thou shalt not want to be on-air.  life outside radio, but know that
/ Media inter- 3. Thou shalt not put boring callers  show prep happens 24/7. Thou shait
% national presi-  on-air. read everything, be creative and
% dentValerie & Thoushaithaveonlyonepro-  think of topics and angles nobody
g% Geller has col-  gramming manager before you. eise Is doing, even when you are not
g% lectedalistof 5. Thou shalt pay close attention to  officlally on the job.
A herlOcom  detail 50 your host should never TW. Thou shat leam to do everything
% mandrents have to sweat the small stuff. —run the board, edit and assemble
5/ for successful talk radio producers. 6. Thou shait never throw away a audio, set up a remote broadcast,
/ Asked about the discrepancy phone number or e-mail address. _screen calls, make coffee, plan
% between the baker’s dozen noted vs.  Keep everything. events, plan travel, etc.
% the title of her list, Geller admits, 7. Thou shakt be organized: be able to 2. Thou shalt foster good relations
% “Somehow our 10 - easily and quickly find a phone num- between your host/show and the rest
|7/ became 13. We're not really sure just  ber; and be able to find the things of the radio station, especially with
how that happened.” Here are your host puts down and loses. the news and sales departments.
Geller’s "10 plus three” unbreakable 8. Thou shalt know thy audience. 3. Thou shait keep a stash of take-
rules for talk show producers: 9. Thou shalt know thy Internet. out food menus.

7

‘Great producers have the
abilitz to not only think

Continued from page 8 any developing story because, if stayed on top of. they can Iike the hOSt in terms Of
quickly take the talent to a position of owning any and all h b k- t t
Geller says that the relationship b host and produc big stories.” Ashwood says.“Great producers love occupy- show booking, content,

is paramount to the success of any talk station. and man”
agement should take steps to ensure that the right pro-
ducer is paired with the right host.“Be sensitive to gén-
erator/reactor dynamics.” she says. “If your host is
reactive. make certain the producer is generative and vice
versa. Get a producer who lives life, who is interested in
cverything, knows the Internet and isn't easily inti d

ing the Geppeto role and being the person behind the
scenes without that desire to be in front of the microphone.
They tackle their job with a passion for helping the host
paint an incredible audio picture every show, every day”
KRMG/Tuka PD) Drew Anderssen says the best pro-
ducers not only understand the host and the show. they
ako und d the overall ing goals of the radio

You need a producer who can fight for a great subject or
topic. If a producer can convince the host that it mateers,
then the host will be able to convince the audience.”

Details + Relationships = Great

Fox Sports Radio VP/GM Andrew Ashwood believes that
a great producer is one who helps the host ke owner-
ship of a story by keeping on top of developing detaiks.
“The greats have an appreciation for the litte things about

station. “Great producers have the ability to not only think
like the host in terms of show booking, content, etc.. but
abso to think like the PD in terms of station strategy,” he
says.“A producer could have the best possible content or
guest for their show, but if there’s no marriage to the strat-
egy of the radio station, chances are it's not a home run.

I like a producer who asks themselves questions like,
“What would—insert PP name here—think about this if
he or she were directing this segiment? Are there any other
station tie-ins to this content or is this guest/content in

etc., but also to think like
the PD in terms of station
strategy.’ —Drew Anderssen

some way related to an upcoming newscast, a station event
or a syndicated show that we can cross-promote?” ™
Anderssen nicely sums up the critical trait chat all great
producers share. “Relationships, relationships, relatiol
ships.” he says. “Great producers understand the nature of
working relationships. It's most important to make that
casual phone call to a potential guest or source when you
don't need then, so that you build a relationship for when
you do.And every single contact and guest must be doc-
d—home phone bers, cell phone numbers,

office numbers, fax nunibers, e-mails—they all must be
recorded for future reference.” RR

and hard drive
+ Chartbreakers Weekly Hits CDs
* Rock Prep

800.609.5663

MORE OPTIONS
FOR BETTER RADIO
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The Funniest, Smartest Man In Radio
WELCOMES

KTLK-AM KQKE-AM KPAM-AM

Los ANGELES SAN FrANCISCO PORTLAND

“We are thrilled to have Lionel join our KTLK AM 1150 familyl He gives us
stability and professionalism at night. Lionel has been doing incredible
progressive talk since before progressive was cooll” :

- Don Martin, Program Director, KTLK-AM/Los Angeles

“Talk Radio is about unique, compelling and entertaining hosts who know

how to grab and hold-on to listeners. Lionel is just that kind of host. He is

not a traditional progressive or conservative...he’s uniquely entertaining.”
- Bob Agnew, Program Director, KQKE-AM/San Francisco

Lionel calls it the way he sees it - six days a week. His unique
and unpredictable insights on current events fit all talk formats,
from progressive to conservative. He’s “politically impossible to
categorize,” and he’s winning!

He is also @ frequent commentator on CNN and MSNBC, discussing
the day’s hottest issues.

Hear what over 100 radio stations already know...Lionel is
the funniest, smartest, hardest-working host on Talk Radio today!

LIVE Weeknights 10p-1a & Saturdays, 5p-8p ET?
Get Lionel TODAY!
212.642.4533

RADIO NETWORIK
worradionet.com
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MANAGEMENT / MARKETING / SALES

Incentives that fall flat can harm compa

ny morale

Motivation
Inspiration

Rebecca

Aronaue
==k

dMarketi

t takes more than a free set of golf ¢!

lubs or a quarterly bonus to inspire salespeo-

ple. While these gifts mean well, for those who don't golf or who suspect that
their bonus is inaccurate, they can do more harm than good. @ When incentives
fail to motivate, or even start to demotivate, corporate culture is often to blame.
Unfortunately, at some companies, recognition programs are poorly promoted and
are not an integral part of the job. Other times, rules for incentives are too intri-

cate for salespeople to follow. When either of
work to meet the programs’ goals or can becor

Bob Nekson, a San Diego-based writer and author of
1,001 Ways to Reward Employees,” says that ¢
and financial benetits do drive salespeople, but company
support is important, too, “The No. | motivator is sup-
port and involvement.” he says. “1f the recognition doesn't
have a context that makes it meaningful, it won't work.”

P ing friendly comy will show your sales-
people that you care about success and will make them
care about it, too. Ultimately. the goal of rewards programs
is to help business. But recogmizing employees” successes
can improve oftice spirit. too.

The gift abo can send a message. Offering a prize that
1o one wants will not inspire anyone to work harder. “If
you offer an incentive and no one wants it, you're starting
at the wrong point,” Nekon says. Some prizes, such as sport-
ing event tickets, coukd come off as sexist or insulting, says
Bob Conlin, chief marketing officer for Centive, an incen-
tive comp i 42 company headg din
Burdington, Mass. He recommends using money for re-
wands. “Prizes are great, but cash is king.” he says.

The 80-20 problem in sales—that 20% of your team is

these things happens, salespecople might not
me disenchanted with the company.

and senior sellers mighe balk at receiving the same rewand
a B-level salespeople afier making a higher quota. De-
mativated top sellers will cause short-term problems with
lower sakes and long-term ones with high twmover. Senior
sellers may be tempted to leave for another company where,
as entry-level employees, their quotas will be lower. “1f the
top performers aren't motivated, they're going to leave.”
Conlin says. The cost of finding and training another top
seller can be enormous.

Sometimes salespeople feel like they only contribute to
their company’s bottom line, but a good reward can
remind them that they are an importane part of something
larger, says Adrian_ Gostick, author of “The Inwisible
Employee™ and managing director of the Carrot Cultune
Group in Salt Lake City. He adds, "A good reward can
nuake somebody feel like he's an integral part of the ongan-
ization and that what he does really matters.” RR

Rebecei Aronauer is associate editor for Sales & Marketing
Management, a leading authority for excontives in the sales and
marketing ficld.

responsible for 8% of your sakes—1nakes ing cwery-
one on staff particulardy difficult. You want to encourage A-
and B-lewel sellers without alienating  cither  group.
Contests that just rewand the top sellers exclude everyone
chse. That kind of incentive won't change the behavior of
mediocre sellers and can discourage them, says Jerry Biuso,
VP of sakes and marketing nanagement for the North
American headquarters of Banco Popular in Chicago.™ Your
middle- and bottom-level performers are demotivated, in
essence, because they teel like they can't succeed.” he says.
*You have to niake sure that all individuak can win.”
. At Banco Popular, Biuso arranges incentive: prograns
and tries to have a mix of team and individual programs
to motivate both types of sellers. For some rewands, the tar-
get is low enough to reward A-level sellers, bue high
enough to B-level salespeople. In other pro-
granss, individuaks try to beat their personal best,

But for top performers, surpassing sales reconds is harder,

THERE'S MUCH MORE @ www.RadicandRecords.com

Stretch Your Strategy

Froma 0 h

designed to motivate employees to increase the right
kind of business. But t00 often, the rewards end up not
aligning with the company’s long-term sales strategy.
After launching an ive proge

must vigiantly check that the program motivates the
sales force to improve business as they originalh
envisioned. If the sales results do not fit with the
overall goals, don’t be afraid to tweak the program.
Collecting key statistics on sales figures through-
out the project can help managers see what to adjust
in the program and make the incentive rewarding to
their sales force—as well as the company. —RA
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Spread your
wings!

Welcome to the world’s first demand-based goal-driven music scheduling system: GSelector. l
Now there’s a brand new software program designed for the diverse ways radio is delivered. Create new {

HD stations fastes, have more control over your many satellite channels or just make better internet or terrestrial radio. :
GSelector will change the way you work. It's time to spread your wings and fly into the future with GSelector.

With one library and many stations, GSelector helps you create
multicdst channels by cloning your tefrestrial stations in seconds.
Then, the patented demand-based software provides tools to
reshape your new channels in minutes. GSelector is HO ready.

[ GSotecter - K-ALT - Library - Song e T sy v
B Vew  Bations | Ipoks b :__:;:_E l_',' |.' l..
[Muweryll  °™ bl [ schedos | edtor | = anavue! s ey ame—
Browse |Sem: ne it ] " 1 ¥

Mod107 M—‘L S eyt [} I I

L il e ] 1 i
«« O [ U M X+ _:.3: LI. ‘,]l I‘ .ll
[hunlsda . n 33 . RS
T ¢ RATE8.4 Album image s i ‘.'l = .
Channel Picher SRR = - K 7!, - T3
Multi-Station Design Seng Wistery Map
Better schedules

with GSelector you have virtually no unscheduled positions! GSelector is
constantly flexing and always selecting the best possible song for each
position. The new color-coded quarter-hour history shows
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Optimize Artist Geals
Smart technology

GSelector's easy-to-use demand sliders help you make
improvements faster. GSelector automatically adjusts your
library so that you achieve desired rotations without a lot
of busy work. You get immediate indications on the effect
of your changes. GSelector lets you upload research scores
fight into your station to improve your sound in minutes.

that your songs were rotated more precisely. GSelector
makes 3 better playlist every time.

More control of your music

GSelector's exclusive, cross-station protection guarantees the same songs will never
again play simultaneously on any of your stations. GSelector finds, fepairs and tells
you what it did to resolve conflicts on each station. tts Audio Analyzer identifies song
tempo, runtime, intro posts, BPM, mood and energy, automatically.

g o Py Sosse Y SO St drrbro
XIS

Work anywhere, anytime
GSelector is web ready, too. Using your
Internet-enabled [aptop you can adjust
programming from anywhere, improving
your stations and getting your changes on
the air even faster. Isn’t it timne for you to
spread your wings and fly through your
workday? See the GSelector demo and leain
lots more right now at www.gselector.com.

music scheduling
reinvented

www.gselector.com
In the U.S. call 866.432.7727

Sound Software


www.americanradiohistory.com

14

BY THE NUMBERS

MARKET SNAPSHOT:

According to New York state’s Department of Labor,

nonfarm employment in the Rochester region totaled

513,300 people in June 2006, a 1.2% drop from the
same month last year. At the same time, however, the
region’s June unemployment rate fell to 4.5%, a 1%
decrease from June 2005.

POPULATION: 941,600
RADIO MARKET RANK: 54
DEMOGRAPHICS:*
TOTAL ROCHESTER
79-MARKET  ARBITRON
POPULATION% METRO%  INDEX
AGE 18-24 13% 13% 02
AGE 25-34 18% 16% 90
AGE 35-44 20% 9% 96
AGE 45-54 9% 20% 104
AGE 55-64 % W% vos
WHITE 83% 8% 106
AFRICAN-AMERICAN 2% 0% 82
HISPANIC ORIGIN % &% n
MR, m m w

NO. OF RADIO STATIONS: 20
RADIO OWNERSHIP:

OWNER 'NO.OFSTATIONS  RATINGS SHARE**
CLEAR CHANNEL 2 AM, 4 FM (6) 20.3%
ENTERCOM TAM, 3 FM (4) %
cBs oMM 7.8%

FORMATS: 4 country, 4 AC, 4 CHR, 3 N/T, 3 classic
rock, 2 hot AC, 2 standards, 2 alternative, | urban,
6 other

RATINGS LEADERS:**

' As Goes Rochester,

STATION FORMAT  AQHSHARE 12-PWUS |
WBEE-FM COUNTRY 03
WOKX-FM URBAN 9.2
WHAM-AM NT I:S— ~
WRAMM-FM AC 63
WOMF-FM CLASSIC ROCK 55

INTERESTING FACT:*

Households in Rochester are 3% less likely to have a
satellite dish provider for TV service than the average
national household. Only T73% of Roct L hold:
are connected to a satellite dish.

“Sourcr: Scarorough Revearch 2006
**Scurce: Adsiteon Spring 2006 Report

Edited By Susan Visakowitz and Jetfrey Yorke

RADIO & RECORDS.

Chart Ausiutont Mary DeCrace

EDITORIAL
So Goes The World P
St (555) 14283
ardh.com
CHART COMMENTARY BY (6466544642 b
JOE FLEI Esscutinm Eiae Pood Hewe MW Casson
SCHER WEEK ENDING SEPTEMBER 24, 2006
(6466544668 Alex Vitouds
Two big national gainers are also big gainers in Rochester, NUY., this week. as Soaiar Edar (Mevd RociEibies)
3 2 = 3 g WlieiBiayia AR,
downloaders grab Snow Patrols “Chasing Can™ (No. 16) and Jojos ™ Too Licle. o Klemert
- i & 2 ] d
Too Late™ (No. 20) in huge numbers. With Snow Patrol, again we bear wit- M)i:(‘ At Divector Ray Carkion
- . - Sewier . :
ness to the nvesome power of incorporating a great song into a critical part LMot AL Edaor) Cuch Tator Advartising Artist Ken [Kamond
n?t one of the nation’s hottest TV shows, “Grey's Anatomy. 5|1|||le put, that (646) 6544729 Ko Sur (g
single song placement rocketed the highly revered but commercially under- News/Talk/Sports Eduas
E . : i " A AlPeterson PRODUCTION
performing alternative band into giant mainstream recognition. and now radio e — A
Production Directer Tecrence Sanders
is making the band a houschold name. Snow Patrol can now be considerad a (858) 4867559 e Tl
new alternative/CHR star alongide the likes of Fall Out Boy, My Chemical ""’w“‘" "’:"f": Bary Bdin
Romance, the All-American Rejects and Panic! at the Disco. Meanwhile, fojo l"’"m‘“‘? x'[‘::"“""""
continues to prove shes more than a passing teen idol fad. as she notches yet n}:..‘.w. w"'v":_ Editerial Production
another big hit that will soon prove to be a staple of the Radio Disney for- G0N 7737005 Slodger Leonard, Anthory 1. Stallogs
mat. And you just can't stop the mighty top five of Justin Timberlake, the Y W frenined
Pussycat Dok, the atorementioned Panic!, Young Dro and new sensation (615)321-4291 Director of Digital Products
Danity Kane no matter where theyre played. o il g
(51513214286 Eudatae €. Narid
NO. ARTIST :F-mh!‘- J.:‘m‘.« Design Alan Sovarapridh
com
(30)-788 1670 —pe
1 JUSTIN TIMBERLAKE SEXYBACK 25477 1 ;ﬁ-‘m-’“-v‘mh Director of Sales Henry Mowry
2 PUSSYCATDOLLS ,  BUTTONS 23018 2 Corr e " owry@Raeandecord om
3 PANICIATTHEDISCO  IWRITESINSNOT TRAGEDES 20784 0 .,
Rhytheic Edtor et Do ¢ —
4 YOUNG DRO SHOULDER LEAN 18102 6 e Fespoio—mn i<l
S  DANITY KANE SHOW STOPPER 7655 ” Py (590) 7881629
6 NELLY FURTADO PROMISCUOUS 7431 3 KPatar = S‘:'[:W'm
7 8BS CHAIN HANG LOW 6314 n (850)996-9933 P
Triple A Editor John Schoenberger  (310) 7881609
8 CASSIE ME&U %749 Pl ~ o
9 E40 U AND DAT 13409 6 0788 66 oSBT
10 NE-YQ SEXY LOVE 85 9 Semooth Jazz Edstor Carol Arches (675) 2648822
N THE FRAY HOW TO SAVE A LIFE 12962 42 e st Karen Masrinn
S « rords.com
12 FERGIE LONDON BRIDGE 2 ) Radie Editor Keth Berran (310) 7889621
13 SEAN PAUL GIVE IT UP TO ME 12685 n RBermangtadiosndReconds com PR
K YING YANG TWINS SHAKE 12623 s y—— [ —————
5 NICKELBACK FAR AWAY 29 2 Qumtpesipe . OOTREN
6 SNOW PATROL CHASING CARS 12068 2 (6466544679 i T
7 CARA CET P nBes B O Gl S Vot (5461654 4707
ordh com
18 CHRISTINA AGULERA AIN'T NO OTHER MAN o34 4 {646) 6544730 Shon Riml —
19 CHRIS BROWN SAY GOODBYE nos n Capy Chied Chris Woodh (818)951-6700
20 JOUO TOO LITTLE TOO LATE 0503 -] Capy Eders. Machele Rich
Moty bromm, o
(812)303-267%
'Ii'ansactlons at a Glance e o
Enst To Radio Group M LP's WNOO- . 512-990-7550
mmwm,uauu—.usqooo (646) 6544624 Adversising Coordinstar Mves Camet
Wolf Town Wireless’ KVCK-AM-FIM/Wolf Point, Mont., along with FM L sty
K2928J and K2968W, to Woltrax Brosdcasting $280,00 :.*“-‘Mh ”
James T. Lee's WIXI-AMLlaaper, Als., to Walker Broadcasting $275,000 EMEDIA
Broadcasting for the Challenged’s WTCK-FM/Charlevoix, Mich., to Baraga (55) 32429 Croup Soand Manager
Broadcasting $130.000 Chart Massgers. (.a—u—‘;
sty Coloonke: Svand Manager Eric Werd
Deal of the Week T g
:s.hhll ADMINISTRATION
shormbo@RadoandBiecordh com
WLEM-AM and WQKY-FM/Emporium, Pa. (546) 6544540 Publiohes Erca Forber
. 2 [
PRICE: $700,000 TERMS: Asset sale for cash Compasieni P
BUYER: Salter headed by president John Salter. Phone: RC
814-594-2079. It owns no other stations. This represents its entry into this market. [l
8y 24 x . Raphast Comrge
SELLER: Priority Communications, headed by ownerfpresident Jay Philippone. (Urhan, Ry, o) PR R——
Phone: 8-375-5260
FORMAT: country; classic hits e 7 e 15)
5 § Govdon Mureny
COMMENT: Priority Communications’ WLEM-AM and WQKY-FM/Emporium, (Somooth Jucr) REPRINTS:
Pa,, to Salter Communications for $700,000, payabie in cash at closing. The g e
purchase price shall be reduced by the monthly TBA fees. b2 Fovtor Regriets
2006 Deals to Date e S e
Dollars to Date: $5,692.676,773  (Leat Year: $2.826,867805)
Dollars This Quarter: W (Last Yeur: $452.926,869)
Stations Traded This Year: OLast Vour: 88) A eas
Stations Traded This Quarter: 240 (Last Yoor: 167) clactvonss, machonical,

THERE'S MUCH MORE @ www.RadioandRecords.com
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‘Darling Sean’

Returns

1. Capitol artist Sean Lennon, right, who looks more like his famous
father with cach passing year, recently stopped by the Sirius Satellite
Radio studios in New York to promote new album “Friendly Fire,”
which arrived Oct. 3. The album is Lennons first in eight years and
examines cternal themes of love and betrayal. Flanking Lennon are
Emmis triple A KGSR/Austin PD Jody Denberg, left, who was in

town to talk to Lennon for a special interview disc, and Sirius
Disorder channel programmer Meg Grittin,

2. innocant During the last full week of her
radio promo tour for new single “Innocence,”
Sarah Buxton met with Clesr Channel country
KEEY/Minneapolis PD Gregg Swedberg and
played an acoustic set for more than S0 station
staffers. 3. Hore Comas the Reunion Eighties
prog rock band Asia, which has regrouped and
Is now on tour, visited Clear Channel heritage
rock WAXQ/New York PD Ken Dashow, third
from left, prior to & show at the Nokia Theatre
in Times Square. &. Two asd a Half Decadles

prior to the re-formed Asia taking the stage at
the city’s Water Street Music Hall. 5. Blasts
From the Past Eighties pop stars Jordan
Knight, left, and Dabibie Glbson, right, visited
ABC's Good Morning America Radio and hed a
photo op with the show’s producer, Matt
Siegetheim. 6. L.A. Woman “She’s the girl”
Univision regional Mexican KSCALos Angeles
moming show host Exidie “Plolin” Sotelo seems
0 be saying about station PD Verénica Nova as
they share a Kodak moment. 7. Steppin’ Out
Double O Radio’s alternative KQRX PD Michael
Todd, right, doesn’t get as many chances to
meet with bands in Midland/Odessa, Texas, a8
his major-market programming brethren do, but
on a recent trip to Houston he caught up with
the Goo Goo Dolls. Hare he's pictured with his.
friend Beth Ann, left, and the band’s Wamer
Bros. Dellas rep Howerd Frank. 8. Chas(p) On
2 recent promo tous, Atlantic Records artist
Cham, left, stopped by CBS Radio’s urban
WELK/Buttalo, NLY,, tp hang with PO Cris
Reynolds. Cham's single “Ghetto Story Chapter
2" festures Alicia Keys and is top 25 on R&R's
Urben chart.

www.americanradiohistorv.com

Hey, big shot! E-mail high-resolution
photos from your promotions,
appearances, promo tours and other
radio and record industry events to

jRecords.com

BIG SHOTS

Compiled by Susan Visakowitz
SVisakowitz@RadicandRecords.com

THERE’'S MUCH MORE @ www.RadicandRecords.com
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STREET TALK

‘Having “it”
doesn’
always mean
having those
textbook DJ
qualities.’
—~Jimeny Steal

The lsmrc_:gramming__Deparl:ment

B Jeff Sottolano, PD of CBS Radio alter-
native WZNE (the Zone @ 94.1)
Rochester, N.Y., scores his Get Out of
Rochester Free card with a sweet transfer
to Philadelphia as MD/p ing coordi-
nator at active rock/talk hybrid sistah
WYSP (94.1 Free FM). Sottolano will also
take over as host of Free FM's Sunday-
night new-music show, “Exposed.”

B The insanely well-educated Nema Jack-
son has chosen to stick with the career left
turn she made into radio as the new pro-
gramming assistant at WQHT (Hot
97)/New York. With several years of radio
and event marketing experience on her

It was a busy week for Emmis VP of programnting Jimmy Steal
and crew after returning fom the joint R&R/NAB confab in
Dallas. Seitor Steal now shares some najor news involving both of ~ Tommy Owen. Lopez is the star of a local TV show on LATV
his babics, rhythmic/CHR KPWR (Power 106) and new rhyth-
mic AC KMVN (MOViN 93.9). At Power, Steal
makes it official and decrees that Big Syphe &
Eric Dlux are now permanent in afternoons, join-
ing existing co-host Tito. The duo, who had been
doing nights, moved into afternoons temporarily
when the Goodfellas left. (They're now doing
nights across the street at KDAY )

And there’s more: On his way to Los Angeles to do
nights at Power 106 is Hoodrat Miguel. the night
and late-night star at KYLD (Wild 94.9)/San
Francisco."Big thanks to [Big Giant Clear Channel senior VP
Michael Martin. who was nothing short of a gentlenan to allow
Miguel to take advantage of this opportunicy” Steal tells ST.

Morning Madhouse.”

résumé, Jackson also possesses what you
might call an “insurance policy” in her hip
pocket with two big-ass degrees: a B.S. in
gineering technology from
Boston’s Northeastern University and an
MBA in marketing and P hi
Holy crap. Jackson replaces Janine Morris,
}nho exits to pursue other opportunities.

B Audience Development Group partner
Mark Anderson has temporarily traded his
boring old Las Vegas existence for the pulse-
pounding, edge-of-your-seat excitement of
for Clear Channet CHR/top 40 WKFS (Kiss
107.1) and hot AC sister WVMX. His arrival

comes in the aftermath of the termination of
WKFS OM/PD Tommy BoDean and WVMX
PD Bobby D. Anderson will serve as the sta-
tions’ on-site programmerkonsultant until
permnanent replacements are named. No
stranger to the Clear Channel playbook,
Anderson has consulted its stations and pre-
viously programmed the company’s CHR
WKST/Pittsburgh.

B Dave Tripp, night dude at NextMedia
alternative WSFM (Surf 98.3)/Wilmington,
N.C., scores the big transfer up the coast to
active rock sister WXQR/Greenville, N.C.,
where he’ll be anointed APD/MD/midday guy
with all the rights and covered parking

i in’ Forward
Emmis/L.A. Movin’ Forwa
Across the hall at MOVIN, Steal solidifies Rick Dees’ support
staff with the addition of sidekick Patti Lopez and producer

and does not have any previous radio experience. “Like | said at
the R&R Convention, | always look for people
who have ‘it
always mean being a 1) or having those textbook
1) qualities. All 1 know is. the chemistry was quite
apparent from her fint meeting with Rick.” Owen
currently produces “The Paul & Young Ron Show™
in mornings t WBGG (Big 105.9)/Miami.

To fill the void in Miami, hosts Paul Castro-
novo and Young Ron Brewer announced two
new members: executive producer Steve Brancik,
who segues from sports sister WAXY (790 the Ticket), and
new associate producer Abe Kanan, stolen from “Mancow’s

Steal says. “And having "it’ doesn't

spaces it entails. Surf PD Mike “Mud™
Kennedy expects to have a replacement
night jock locked in soon.

B Jeff Frisse, MDkreative director for
Emmis alternative KPNT (105.7 the
Point)/St. Louis, has left the building. If
you're interested in all things creative,
send samples of your best work to PD
Tommy Mattern like, now, at
tmattern@stl.emmis.com.

B PD Rob Dawes exits CHR WKKF
(102.3 Kiss FM)/Albany, N.Y., after five
years. Find Dawes at 518-348-0497 or
dawes.rob@gmail.com.

THERE'S MUCH MORE @ www.RadioandRecords.com
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Label Love

@ Congrats to RCA’s own Michael Willlams on
his promotion to senior VP of rhythm-crossover
promotion for RCA Music Group. Wiliams will
celebrate 2007 by embarking on a "fly jock”
relationship with New York and Los Angeles,
establishing bases on each coast.

H After the requisite three-month time lag, for-
mer Universal Motown VP of crossover Chuck
Field has reappeared as if by magic at
Blackground Rec-
ords as senior VP,
based in Los Angeles. Field's previous label
stops include Jive and Sony 5S0. He also has a '
long radio résumé that lists KSFM/Sacramento, -
XHTZ (Z90) and the late KKLQ (QI06)/San
Diego, KYLD/San Francisco, WQUE/New
Orlsans and who could forget the immortal
WAZE/Dawson, Ga. Feel free to reach dut and
give Field some crap and/or your best wishes at

Quick Hits

# MasterCand demands equal time: Visa is the
new night jock at Clear Channel rhythmic
KDON/Monterey. Mr.Visa scgues from week-
ends and promotions at sister KYLD (Wild
94.9)/San Francisco and replaces Gringo
Suave, who is expected to announce his new gig
replacing Hoodrat Miguel at KYLD.

8 CKEY/Bauffalo P> Dave Universal makes
some jock moves: Midday talent Eflen K, aka
Jen Peck, moves up to aficrnoons, replacing
Chris Barnatt, who slides across the hall for the
same shift at hot AC sister CFLZ. Keith Kelly,
last heand doing part-time across the street at
Uni's former station, WKSE, takes over middays.

B Nights are now open at CBS Radio hot AC
KZZO (100.5 the Zone)/Sacramento i
Steve Zanardi departs. You may recall Zanandi
trom his days as Zone morning producer, and he

chuck@blackground.com. transterred back to the less ungodly carly night
shift when Shawn & Jeff broke up—actually,
—=
99X Putting The Band Back Together
Wow, here’s a shocker—Cumulus alter- membe, spent 11 years there as MO, Rob Show” at WBGG (Big
native WNNX (99X)/Atianta took the afternoon host and morning host. For 105.9)/Miami, and aspiring stand-up
wraps off its new and heavily promoted,  the past five years comic Mont! Carlo,
top-secret ineup of “The New Morning he had been pro- who had been
X" and—surprise—it's just loaded with  gramming KITS APD/MO at WLDI
people we've actually heard of. As (Live 105)/San (Wiid 95.5)/West
d, PDéoriginal 99X equi Franch Paim Beach. Ms.
Lesiie Fram provides the steady center- Also joining the Carlo retumns to the
piece of the show, along with the retum  show is Rob market where she
of prodigal son Sean Demery (whose Jenners, who had began her radio
homecoming we have hinted about more  been associate career in 2000 as a
than once during the past few weeks). producer of the moming-show side-
Demery, also an original 99X staff “Paul & Young kick on W2GC.

“No other syndicated sh
works harder to help us make mon

their morning show did—in July. Shawn’s now in
afternoons, and Jett left the station. Offer Stewe a
gig at zman96@earthlink.net or 415-246-4323.

8 Changes at Crawford Broadcasting urban AC
WSRB (Soul 106.3)/Chicago. as its three
remaining local personalitics were recently cut
loose—midday talent Fiona Verde, weckend
dude Jim Raggs and nightly “Quict Storm™
host Mel DeVonne, who will continue to do
the show for ABC Radio Networks' satellice for-
mat the Touch. The move leaves the station with
Premieres syndicated “Steve Harvey Morning
Show™ and ABC Radio Networks' Michael
Baisden in afternoons.

B Changes at Sandusky rocker KDKB/Phoenix,
as morning tcam Paul & Torgy hawe exited.
Former KDKB PD Paul Peterson and Scott
Torgerson had been paired up since February—
Peterson was doing atternoons, and Tongy was part
of the old moring show. New(er) PI) Buzz
Casey has Lunched a nationwide humt for a
replacement show: [Ed. note: We hear " Wake Up
With Whoopi " is available in your market.[“We'ne
considering all candidates—local. syndicated.
whatever!” Casey tells ST, “We'ne even open-
minded enough to picce a show together ourselwes.
I'm looking to gather the nateriak of all of the
interested parties together by the end of October,
s0 we can make a decision by Thanksgiving . ..
right before we Hip to all-Christias music”

& WIOQ (Q102)/Philadelphia morning dude
Booker has a new co-host—say howdy o Jil.
Yup.,its spelled correctly. She replaces Lisa Paige,
who's now doing middays. When we asked PD
Rick Vaughn what Jil’s Last nanw was, just for our
files. he replied,” We removed it—she gets it back,
letter by letter, as part of her bonus structure”

we work with

Ioney Pit is a fast-paced, informative
show and a great program for

THE
MONEY
PIT

HOME IMPROVEMENT RADIO SHOW

RECENTLY ADDED
Albuquerque, NM
Chattanooga. TN

Sioux City. |A
Maui. HI

3 MONEY PIT M

OCTOBER 6, 2006

NOW HEARD ON OVER
175 STATION‘S.T

te Feature tor Attiliat

Atfiliate Relations

our sales staft as well.”

Call Skip ot 888-263-1050
www MONEYPIT.com backdoor
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‘If a station is
only ma

g
mmin
avaliable in .

real time,
most of its
audience
won't hear
most of its
ev ramming.
e Tive in an
on-demand
culture.
" » . |"
ia is
becoming a
risky
proposition.’
~—Holland Cooke

A0

Who's Doing It And Why?
From Clear Chamnels CHR /top 40 WHTZ
(Z100)/New York, which has an  extensive
archive of artist interviews avaitable, to the afore-
d KIIM, to ble CBS Radio’s
news/tlk/sports WCCO/Minneapolis, which
includes podeasts of news and sports features on
its Web site, on—demand offerings are on the rise.
Even the successful overnight show “Coast to
Coast AM™ makes commercial-free versions of
the prog: ilable to downloadk

Most of the broadeasters that Radio &
Reconds spoke with said, in one way or another,
that they are involved in podeasting or some form
of on-demand content because they believe it
will help “expand the brand.”™ Many also men-
tioned that radio progfamming needs to be avail-
able on a listeners schedule, not the station's.

But perhaps one of the more eyc-opening
opinions about why radio needs to head in this
direction  comes  from  consultane Holland
Cooke, who points out that among the many
things cell phones can do—take pictures, down-
load  videoclips, browse the  Internee, play
music—the one thing they don't do is act as a
radio tuner. "We need to be on this gadget.” he
says. “Transmitters don't take us there”

There's another benefit, acconding o AIK
Radio Internet director Robert Shiflet."Much of
the {on-deimand] content is passed on by referral
to friends and co-workers, so it becomes viral,”
he says.“This alluwt us to give a small sample of

able live, in real time, most of its audience won't
hear most of its programming, since they're not
listening most of the time. We live in an on-

our  prog g to

ally become listeners.”” ABC has eight to 10 sta-
tions providing podcasts. on-demand listening or
both, according to Shiflet.

While on-demand in and of itself is not sim-
ply “TiVo for radio.” radio should not overlook
TiVo's time-shifting advantages.

Cooke says the always important “return on
invesement” is another great reason to provide
podcasts and other options to listeners. “If a sta-
tion is only making programming content avail-

THERE'S MUCH MORE @ www.RadloandRecords.com

d d culture. */ " media is becom-
ing a risky proposition.”

There's another reason, according to Cooke: 1f
you won't, somebody el will.*The podeasting
space is already a busy place,” he says. “And most
of what's out there is terrible. Home inovie-
quality audio by hobbyists and kooks. Who bet-
ter than broadcasters—audio praduction profes-
sionals—to compete in this arena?”

Those numbers are reality: There are more than
65,000 podcasts available for download on iTunes.
The space has expanded to the pom( where pod-
casters even have their own

mirror of what's on the air, what's the poine?”
hear2.0 founder/president Mark Ramscy asks,
adding the all-important observation, "Unless, of
coune, it's fully sponsored.™

Giving downloaders a flavor of what’s on the
air or a highlight from the morning show or yes-
tenday’s program in its entirety makes more sense,
Ramsey says. “Unless the progrannuing is spon-
sored, its prinary value is as promotion for the
on-air product and for signing up listeners to the
station’s community.”

In general, Ramsey says on-denmand shows
should feature content that highlights“things worth
buzzing about.” You know, water—cooler talk.

Cooke says material that dovsn't suffer in che
shifting process is fair game for on-

Doing It Right
While radio has advantages when it comes to
packaging on-demand content—it has the lent,
the programming and the airwaves to promote
it—that’s not always enough to succeed. You don't
have to own hundreds of stations to put on a suc-
cessful podeast. Monumycast, which launched in
March 2005 and was created by two moms resid-
ing in northern Virginia, offers topics for the
female side of the parent trap. The show is so suc-
cessful that Dixie Paper sponsors it.

Edison Media Research VP Tom Webster
thinks the current non-radio podcasting pool is
“very deep and very talented,” and he advises that
broadcasters if they're thinking
about jumping in.*You've got to bring your *A’
game,” he says.

A fair amount of what stations are making
available is repurposed content. And while that
can work, it shouldn’t be the only thing offered.

“Where on~demand content is a complete

www.americanradiohistorv.com

demand. " A great podeast is the opposite of a trat-
fic report. which is radio’s most perishable con-
tent,” he says.

Shiflet sees proper on-denuand programiming as
“the great unknown. This is such a relatively new
and ever-changing product that there is no right
way or wrong way. Some stations offer full hour-
long segments, others offer highlights and bits.
Both seem to be well-received.”

But, Shiflet says, “without a daubt. two vital
keys to success are timeliness and the infors
al/entertainment value. Few people would wane
to listen to a news story that is a week old. By the
same token, few people would care to listen to an
hourong. dialogue  about
repair.” The answer: Keep it current, and keep it
informative and/or entertaining, Shitlet says.

It's eritical for podeasts and other on-demand
clements to retlect the station from which they
originate. While ABCs classic rock KQRS and
active rock KXXR (93X)/Minneapolis nuake
edgy bits from their morning shows wailable, the
samie approach may not work chewhere,

monotonc auto
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“Those bits are extremely popular among
KQRS and KXXR listeners.” Shiflet says.
*Howewer, if you put those same bits on the Web
site for [ABC’s talk stations] WLS in Chicago or
KABC in Los Angeles, the phones will be light-
ing up and the receptionist is going to have a very

Safety In Numbers

So why should a station consider entering the
on-demand arena? It just may help you reach thae
clusive younger demo. A joint Arbitron/Edison
Media Research study released carlier this year
suggests that podcasting attracts a youthful audi-
ence. One out of five who hawe ever listened to,
an audio podcast are 12-17 years old, and more
than half (53%) are younger than 35, the study
reports. It ako says that podcasting attracts a higher
concentration  of upper-income  houscholds,
with 22% of such listeners earning more than
$100,000 per year, compared with” 14% of the
average U.S. population aged 18 and older.

In both cases, podcasting offers an avenue to
comnect with important demographies that are
harder to reach than they used to be, Edison’s
Webster says. “They're attractive to adwvertisers,
and they're difficult to reach by any other means,”
he points out. That makes compelling content all
the more imp d li gen-
crally seck podcasts.

Meanwhile, there are radio sations putting up
big on-demand download numbers. For the
month of August, the daily podeast of“The Preston
& Steve Show™ offered by Greater Medias heritage
rock WMMR /Philadelphia had 2,600 subscribers
and more than 103,000 downloads, according to
the station. By comparison, ABC’s KXXR had
15,000 downloads in Awgust, and sister KQRS had
roughly 8,000 downloads that monch, according to
ABC. News/talk sister WBAP/Dallas abso scored
8,000 downloads in August. As impressive as these
numbers are, ic’s important to remember that they
represent only a fraction of the podcasts that peo-
phe are subscribing to.

since i

Making Money

Like other new-media opportunities, the sky's the

Well, here are all the tools inn our arsenal that we
use to help you accomplish that”

KYW's podcasts are attracting a mix of adver-
tisers, “We have advertisers that are only new-
media advertisers,” Yadgaroft says. “They're only
buying pre-rolls and streaming spots and banner
ads.” Other advertisers are buying the radio sta-
tion and new media.

“Some smaller advertisers that wouldn 't be able
to jump on the radio station are jumping on the
online stuff and they're pleased, and it's expand-
ing in the other direction,” Yadgaroff adds.

When it comes to agencies, the response is
mixed. " "Some agencies love it and they're all over
it while some, who say it's not what they do, are
taking a d itude,” Yadgaroff says.

While Shiflet says some ABC stations have had
moderate success selling sponsorships to podcast-
ing and on-demand offerings, its a revenue

KYW'’s On-De
Offerings Run

Looking for a great example of what an
individual radio station can do in the on-
demand arena? Look no further than
CBS Radio’s news KYW/Philadeiphia,
whose Web site uses the slogan “On
demand. On your schedule.”

During a recent September day,
there were more than 75 podcasts in 18
different categories on KYW's site.
Topics range from medical news, tech
tips and movie reviews to financial
news, sports commentary and an inter-
view with Condoleezza Rice. Oh, and
there's plenty of daily news available as
well. KYW’s news department and its
corporate sisters CBS News and
Marketwatch provide the content.
There's also video-on-demand from the
Associated Press.

KYW VIYGM David Yadgaroff says
the station’s content includes repur-
posed ial from over the air, but

limit when it comes to revenue from d 1
—which is to say that the category is small in
terms of actual dollars, bue it's growing.

While declining to cite specific numbers,
KYW/Philadelphia VP/GM David Yadgaroft
says his new-nedia category is in its infancy.

*“The growth has been steady, and we're pleased
with it.” he says. And while 2 munber of compa-
nies are talking about eventually adding new-
media sellers, KYW has done ic. In addition to it
traditional sales staff, which akso handles new-
media sales, the statian has hired a specialist from
the onlive world to tanget clicnts that hawe tradi-
tionally been interested in Internet advertising.

“We want to serve the listeners, but we also
want to serve the advertisers and deliver those lis-
teners to them.” he says. " It's needs-based selling,
so when we approach a client, we ask.*What are
your goak. what do you want to accomplish?

OCTOBER 6, 2006

also original content that wouldn't
make it onto the radio station “because
it’s too long, too specialized or maybe a
Kttle off the wall.”

The pairing of old and new media is
energizing for the 40-year-old station’s
staff, Yadgaroff says. “It’s got the brand,
the credibility and the resources of the
traditional radio station, but it's an
experiment for all of us, really. The pro-
gram director and the reporters and the
sales people get excited about some-
thing that's new and creative and on the
cutting edge, vet has the reputation and
the credibility of the big radio station.
It's baen an evolution and a leaming
experience, and a fun one at that.”

streany that the company is developing.

When sponsorships are sold, Shiflet says listen-
ers have accepted them “almost without com-
phaint. They realize they're getting something for
free, so they don't mind waiting through a 15-
second spot.” Longer commervials are less desir-
able for the listener, Shiflct says. *1 believe any-
thing over 30 seconds would cause them to click
away and not even stick around for the “free’
product in most cases.”

Building on the imp bers the sta-
tion's podcasts have put up, WMMR just sold a
long-term sponsorship to Verizon, “a 15-second
onganic greeting by one of the show’s hoss” PD
Bill Weston says.

The lesson? Whether you call it “podcasting”
or “on-demand,” theres a whole new world of’
listeners and advertisers out there. You just have
to do it right. RR
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‘The Internet is
forcing a redefinition

of the scope
spending.

of ad
It has taken

half of the growth out

of the normal

expansion/recovery

cycle.

—Loe Westerfield

Fig

htin

Chance

Slow growth is forecast, but new media present opportunities for expansion

By Katy Bachman

By any measure, the outlook for the terrestrial
radio industry in 2007 lacks promise. For the sec-
be fla. There is abo 2 good chance that radio rev-
back-to-back yearly profit declines. All told, the
three-year period from 2005 to 2007 might be
the slowest growth period in radio’s history.
However, when satellice and Internet radio are
factored in, forecasts start to look a lietke brigheer.
been hit hard by a soft automotive category, about
15% of s busines, and a2 volatile, ever-

a division of Katz Mcdia.

Aihoudluncmlmmnmghol&

jal for advertisers. “Local 8. Cspe-
cnﬂymlug.-mhu.namdw:ymund
video memages with audio memagrs.” says Suc
Johenning, Initiative Media exccutive VP of local
broadcast. “You can find ways to creatively use
streaming that you wouldnt wse on air.”

The industry has been rolling out sales strate-
encourage advertisers to use radio in new ways.
Some ad approaches. such as Clear Channel's two-
ncond"hhnks prompe advertisers to use the

more fi dy. Others, such a3 CBS

comsolidating retail category. a big ib [
the local-dependent radio busines. Conditi
arent likely to change much nexe year. “Most
advertisers’ budgets are down to flag, and | dont
expect it w0 get much bewer in 20077
MediaEdge:cia senior p /director of radio
Kim Vascy says.

Anccdotally, radio buyers all year hawe
obscrved new media, the Internct and out-of-
home siphon off dollars. In the firse half of 2006,
radio’s share of advertising dropped from 7.6% w
7.2%, according to TNS Media Intelligence data.
“The | is forcing a redefinition of the
scope of ad spending. It has taken half of the

Mmo(dnmmlmumy
i of

Ra&o‘ldﬂlwﬂh(‘-emrdemmm
exchsive extra half hour of “The Opie &
Anthony Show.” link advertisers direcdy with con-
tent. CBS Radio has abo offered advertisers nam-
ing rights to stations for a limited period. lts aduk
hits KJKK (Jack-FM)/Dallas became Jerey-FM for
a day to promote the new time slot of “Scinfeld™
for local MyNetwork TV station KDFI-TV.
While sales is working overtime, radio still
has to find new prog ing to stem audience
emmofaboub‘perynrmdmmiomﬁmn
the i ber of choices that th
norommodmum\mc “There are too many
varmonadmandnotenm@daffn—

lly in mark whercdmua

cycle,” says Loc Westerficld,
BMOCMM&MIMW
to decrease 1.5% in 2007, coming off 2 0.7%
decrease this year. That’ a trend likely o h

ber of stations” Job
“jark-FMdnddluﬁu'awhnle Butdlebmc

LA lln
says.

with the planned bunch of local searches by
Yahoo and Google.

Radio is abo coping with its changing defini-
tion, which often includes satellice and Internet.
It will be blurred even further next year when
Asbitron begins to include satellice and Internet
radiio in its regular ratings reports. With those new
sectors helping constitute forecasts, radio is actu-
ally growing, up 5.3% in 2006, according to
Veronis Suhler Scevenson.
media can extend theie brands, especially on the
Internet. Hundreds of radio stations are making
accounting for an cstimated Y%-5% of station rev-
enue. " We don't view the Internet as the compe-
tiion, we view it 25 2 partner,” says Bob McCurdy,

THERE'S MUCH MORE @ www.RadicandRecords.com

porary/current hits format hasn't
chngrdfon-m."

One anonymous radio excc says, “Radio will
continue to have a tough time until dhe industry
rebrands iscif as a very viable medium in this dig-
ital world. We have a role. We 're consumed by 230
million weekly, and we should be able o find
ourselves and find our way into media plans.”

Broadcasters are bracing for change.“We have to
do the harnd ching—invest in our products and
come up with new, compelling formass and new
personalitics advertiscrs want to be amociaced with,”
president of radio. “If we do that, we'll be able o
grow our busines.” AR

Katy Bachman is a sewior cditor for RER siner
publication Mediaweck.

www.americanradiohistorv.com

Radio Spot

Revenue

PAST

2001 $18.3

2002 $19.5

2003 $19.6

2004 $20.0

2005 $20.

PRESENT

January-June

2006 n/a

g Redin Advertiing

Buresn

FUTURE

2007

Veronis +1.7

Zenith +1.5

PwC +3.5

All dollar values

in bilkons. °
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| TIMELINE

Mike Murphy named PD at
WHFS/Baltimore. B The Country
Music Assn. names Ed Benson chief

strategic officer and Tammy Genovese CCO. B

Alan Kirghbom elevated to VP/market manager
for WMYX, WSSP and WXSS/Milwaukee.

Abbey Konowitch

named senior

VP/GM at Holly
wood Records. B Max Siegel
appointed president of Verity
Records and VP of Zomba ‘
Music Group. @ Curb Records y \
names Devin Durrant national K ¢

director of pop promotion.

Geffen Records names Bob Catania
head of promotion. B Herb McCord
and Peter Ferrara re-enter the busi

ness with Granum Communications, a radio-
management consultancy. B Diana Laird
named PD at KGGI/Riverside.

Kim Travis joins Scottie Bros.
Records as VP of
promotion. B

Demmette Guidry promoted

to national director of black

music album promotion/West

Toast. B Gary Jensen named

director of programming of

WISN and WLTQ/Milwaukee.

David Noll named GM of
n KRXY/Denver. B Jim Smith joins
VEARS. KWSS/San Jose as GM. B Dick

Carr appointed VP of entertainment pro-
gramming at ABC Radio Networks.

Walt Williams named director of pro-
E gram operations at WSB/Atlanta. B
VEARS.

Billy Bass joins Motown Records as

VP of pop promotion. B Charlie Marcus
appointed PD at WNOE/New Orleans.

Rick Dees signs on
as morning man at
WHBQ/Memphis.

B Bobby Applegate named
national promotion director
at Island Records. B Chuck
Roberts joins WDGY/
Minneapolis as PD.

THE SPIN

arts

THIS WEEK IN DATA. For complete charts, there’s always more at www.RadioandRecords.com
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Turner Scores Second Chart-Topper

MCA Nashville lands back-to-
back chart-toppers and
replaces itself at No. 1 for the
first time since 1998, as Josh
Turner’s “Would You Go With
Me” interrupts a two-week run
atop the chart by George
Strait's “Give It Away.”

Strait was involved the last
two times MCA Nashville

landed consecutive No. 1 songs. In June 1998, Reba McEntire and
Brooks & Dunn'’s “If You See Him/If You See Her” replaced his “|
Just Want to Dance With You.” Prior to that occurrence, MCA had
two straight No. Is when Strait’s “Check Yes or No™ followed David
Lee Murphy's “Dust on the Bottle™ at the summit in November 1995.
Turner is the only artist since MCA Nashville labelmate Gary
Allan in 2003 to see No. 1 for the first time and then dominate
with a follow-up track. Allan followed his inaugural No. 1 “Man to

Man” with “Tough Little Boys.”

Two In Top 10
For Timberlake

Surging 15-9 at CHR/Top 40, Justin
Timberiake becomes the first male
lead artist to simultanecusly place

two songs in the top 10 in a year-and-
a-haif, as “My Love™ (Zomba) joins
the No. ) “SexyBack” in the chart's
upper region. 50 Cent was the last
male lead to pull double duty in the
top 10, with “Disco inferno” and
“Candy Shop” in May 2005.

Aaron'’s Long-
Awalted Arrival

After an absence of almost nine years,
Aaron Neville retums to the AC chart,
with “it’s All Right” (Burgundy) st
No. 28. Neville last hit with “Say
What's in My Heart” in late 1997.
While it's the first appearance for the
nnew Burgundy label, it's not the first
for the song: Huey Lewis & the News’
version of the impressions’ 1963
classic reached No. 7 in 1993,

U2, Green Day
Play ‘Saints’

The collaboration between U2 and
Green Day,"The Saints Are
Coming” (Interscope/Reprise),
enters the Alternative chart at No.
35 and scores 2 No. 22 entry at
Heritage Rock with Most Increased
Plays honors at both formats.

The two groups performied the
song prior to the Sept. 25 NFL
game between the New Ordeans
Saines and the Adanta Falcons,
which marked the reopening of
the Superdome. Proceeds from the
sale of the digital song will benefit
Music Rising, which provides
replacement instruments and gear
for Gulf Coast musicians who suf-
fered losses during Hurricanes
Katrina and Rita last year. U2’ the
Edge is one of the creators of the
Music Rising fund.

By Wade Jessen, Gary Trust, Anthony Colombo and Raph 'G'uw}

Chicks Finally
Hatch At Hot AC

“Not Ready t0 Make Nice™ (Columbia) by the
Dixic Chicks completes a long trek to the Hot
AC list, as it debuts at No. 40—six months afier
reaching the AC and Country charts. 1t's the
trio’s second Hot AC hit, following the No. 2
“Landslide™ in 2003, By comparison, that track
crossed over to AC and Hot AC after just a
owo-month head seart at Country.

The Fray Above
Everyone Else

The Fray earns its first Triple A No. 1as
“How to Save a Life” (Epic) takes the
top spot in a tiebreaker with Snow
Patrol's “Chasing Cars” (Interscope).
While both songs decreased in spins, the
Fray gets the No. 1 nod because it had a
smaller decrease.

This is the first tie atop the Triple A chart
since Nov. 21, 2003, when Jason Mraz's
““You and | Both” bumped Jonny Lang’s
“Red Light” from the pole position. This
also marks the fourth consecutive week the
top two songs at Triple A have been sepa-
rated by 10 or fewer spins. That matches
the longest such stretch in chart history, set
Oct. 11-Nov. 1, 1996.

THERE’S MUCH MORE @ www.RadloandRecords.com
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CHR/TOP 40

R&R '06/Dallas celebrates the best of CHR/top 40

The Exact Opposite
Of Losing

Kevin Carter
KCarter@®RadicandRecords.com

¢ laughed. we cried. we consumed far too many adule beverages.

ate too much buffalo meat and didn't gee any sleep. In other

words, this year's R&R Convention in Dallas was your textbook

convention t'xp('ricm

“"Wow!™ Clear Channel's KHS/Los Angeles VP of program-

ming John Ivey shouted on KHS capturing station of the year

(markets 1-25) honon. *What a greac year for KIS-FM. From our quarterback, Ryan
Seacrest, and the rest of the KHS crew. thanks to everyone who voted for us.”

“It's always good to know that your hard work is recognized by your peers.” says
Michacl McCoy, PD of Clear Channel station of the year (markets 26-100) winner
WNCI/Columbus, Ohio. *WNCH is close to celebrating 40 years of top H—it's good
to know we haven’t lost a step in our old age.™

Chaz Kelly, PD at Clear Channel’s WKCH(KC101)/New Haven, Conn., which
nabbed the station plaque for markets 101-plus, said. **As much as we all say that chese
types of awards don’t mean anything, they do. Finding out on the first day of the fall
book that KC101 won station of the year was huge for the team here.™

Tracy Austin, formerly of Cumulus’ KRBE/Houston, was voted P1)/OM of the
year. “1'm glad to be in such great company,” said Austin, who recently got mar-
ried and moved to Brisbane. Australia, to program Nova 106.9.

“Wow, this really puts a period to the end of my 10 years at Z100,” said Paul
“Cubby™ Bryant, formerly of Clear Channel’'s WHTZ (Z100)/New York, who now
co-hosts the nationally syndicated *Wake Up With Whoopi.™ *This award is extra-
special. Hey, Whoopi, you may have an Oscar, but | have this.”

Kidd Kraddick, whao accepted his personality/show of the year award live during
Clear Channel KHKS/Dallas® panel at the convention—then bounded back onstage
repeatedly to aceept awards for people who weren't there—said. ™ Winning the R&R
is like being Dr. McDreamy and being chosen by Meredith . . . except I'm not hot
and I'm not a doctor, thanks to a lying ninth grade civies teacher.”

Promotion executive of the year witmer Dave Reynolds thanked Universal
Republic president Monte Lipman “for giving mie my first break in records. | owe
the award to him. our staff, artists and the radio PDs and MDs who allow us into
their lives every day. And to [R&R], thanks for the recognition.™

Greg Thompson. executive VP of promotion at label of the year Isdand Def Jam
Music Group. said: "It is truly an honor to be recognized for our staff's hard work
and our brilliant artists. Thank you.™ RR

Station of the year (markets 1-25): KNS-FM/Los Angsles

Station of the year (markets 26-100): WNCWCokanbus, Ohio

Station of the year (markets 101-plus): WK (KCYOT/Naw Heven, Conn.

PD/OM of the year: Tracy Austin, formerly of KRBE/Houston

MD of the year: Peul “Cubby” Bryant, formerly of WHTZ (Z100)/New York
Personality/show of the yesr: “Kidd Kraddick in the Morning.” based at KHKS/Dellss
Promotion executive of the year: Deve Reynoids, Universal Republic
Label of the year: istsnd Def Jam Music Group

THERE’S MUCH MORE @ www.RadloandRecords.com
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RHYTHMIC

R&R Industry Achievement Award winners reflect on

their victories

Their Time

Darnella Dunham
DDunham@RadioandRecords.com

he industry has voted
these as the very best,
so I'm simply passing
the mic to the winners
as they accept their
Industry Achievement
Awards from R&R.,

1 just want to thank my team for taking
on the new challenges of radio with an open
mind,” Clear Channel's KUBE/Scattle PD
Eric Powers said of winning station of the
year (markets 1-25). “Radio is changing,
and so are we. Finally, I want to thank our
GM Michele Grosenick for her leadership
and support for innovative radio. We've
been trying to win this award since 1992

Accepting the station of the year (mar-
kets 101-plus) award. Malkam Broad-
casting's KZFM  (Hot Z95)/Corpus
Christi, Texas. OM Ed Ocanas gave
shout-outs to his entire staff, including
APD/MD Arlene Cordell and promotion
director Gino Flores, Danny B, Jayree, D)
Chris, Nick Russo, D)) N R Jenz, D)
Phillip and John Gifford, and consultant
Bob Mitchell. Ocanas also thanked “all of
our peers in the industry,” adding, "It
truly is an honor to be recognized [for this
award] two years in a row. Please note
that absolutely no airplay was exchanged
for this award.”

Nailing PD/OM of the year “is a big
win for our staff,” Emmis’ KPWR
(Power 106)/Los Angeles VP of program-
ming Jimmy Steal said. “To once again be
No. 1 in L.A. in adults 18-34 in the last
two trends is an accomplishiment our

To Shine

entire Power staff is so proud of, especially
after all the stations that have come after
us and the changes in Arbitron methodol-
ogy that have clearly benefited Spanish-
language stations. Our staff believes they
can accomplish anything, and | believe
they are right.”

Steal also accepted the personality/
show of the year plaque on behalf of
Power 106 moming man Big Boy, laud-
ing him as “an awesome, spontancous,
sensitive, funny-ass motherfucker” and
*“one of the most sincere, genuine people
in the whole wide wordd.”

CBS Radio’s WBBM (B-96)/Chicago
MD Erik Bradley said, “Winning the
R&R music director of the year award is
such an incredible honor. It is an
extreme feeling of awe to be recognized
by my peers in the radio and record
industry. Thank you to {PD} Todd
Cavanah, {GM| Peter Bowen, M.C.
[Mariah Carey|, my parents and the
entire staff for constantly keeping me
inspired to stay on top of my game.”

Accepting the promotion executive of
the year and label of the year awards,
Idand Def Jam Music Group'’s Marthe
Reynolds called 2006 “a really whidwind
year. It's conceming that the landscape of
radio and records together is changing. It's
not just enough to have a great record, my
sparkling personality and a great team.
Thank you-—this is a really great award
because it was a tough year, and 1 feel like
we just got a pat on the back. So thank
you, everybody.™ RR
e

Station of the year (markets 1-25): KUBE/Sesttie

Station of the year (markets 26-100): KBET/San Antonio
Station of the yesr (markets 100-plus): KZFM/Corpus Christi, Texas
PO/OM of the yesr: Ammy Stesl, KPWRALos Angeles

MD of the year: Erik Bradiey, WBBM/Chicago

Personality/show of the year: Big Boy, KPWRALos Angeies

Label of the year: islend Def Jam Music Group

Promotion executive of the year: Marthe Reynolds, lsland Def Jam Music Group

S MUCH MORE @ www.RadicandRecords.com
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R&R’s urban, urban AC and gospel winners shine

URBAN

And The Winner Is...

Hillary Crosley
HC dR

fey@Radi

ds.com

lear Channel's WGCH/Chicago scored an urban hat-trick at
R&R's 20006 Industry Achicvement Awards show and gospel
brunch: It won station (markets 1-25), PID/OM (OM Elroy
Smith) and MDD of the year (APD/MD Tiffany Green).
“I'm very honored and thrilled the industry has recognized
me since 2003, Green said of her latest victory. “At fint |
thought it was the call letters, but come on. | want to thank everyone at “GCL”
Though co-owned WIAS-FM/Philadelphia missed out on urban AC station of
the year—the award went o Emmis’ WRKS/New York—the station’s Jo Amn
Gamble snagged the MDD prize. “There's nothing like being recognized by your peers.”
Gamble said. “I'm extremely humbked and look forwand to keeping "'DAS No. 1.
Voting in two categories resulted in a tie. WBLS/New York's Vinny Brown and
WWDM/Columbia, $.C.'s Mike Love shared the urban AC PD of the year awand:
Inner City Broadeasting owns both stations. The gospel PD award went to WIPPZ/
Philadelphia’s Helen Little and WPZE/Atanta’s Connie Fline. The outlets fall under
Radio One's umbredla. “1'm very excited to have the honor ad even niore honored
to share it with Connie Fline,” Little said, noting the excitement "of linnching a new
station and a new format.” ' R

URBAN

Station of the year (markets 1-25): WGCWChicago
Station of the year (markets 26-100): WPEG/Charlotte

Station of the year (markets 10}-plus): KMJVShreveport, La.
PD/OM of the yesr: Eiroy Smith, WGC/Chicago

MD of the year: Tifany Gresn, WGC/Chicago
Personality/show of the year: Crezy Howend McGes, WGCWChicago
Promotion executive of the year: CeCe McClandon, Sony BMG
Label of the year (platinum): lstand Def Jam Music Group

Label of the year (gold): TVT Records

URBAN AC

Station of the yesr (markets 1-25): WRKS/New York
Station of the year (markets 26-100): KOKY/Atle Rock

Station of the year (markets 101-plus): WKXVJackson, Miss.

POVOM of the year (tie): Vimsy Brews, WBLS/New Yaork; Mise Love, WWOM/Cohanibla, S.C.
MD of the year: Jo Ann Gamble, WDAS-FWPhiladelphia
Personality/show of the year: Wendy Wiliams, WBLS/New York

Promotion exscutive of the year: Cynthia Johneon, Warner Bros.

Label of the year (platinum): lsland Def Jem Music Group 5

Label of the yesr (gold): Senctuary

GOSPEL

Station of the year: WPZE/Atlanta

PD of the year (tie): Helen Litthe, WPPZ/Philadeiphia; Connie Flint, WPZE/Atlanta
Promotion executive of the year: Ters Griggs-Magee, Sony BMG

Label of the year: Sony BMG

THERE'S MUCH MORE @ www.RadioandRecords.com
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WPHR
WIMX
WHUR
WMMJ
West Palm Beach,Fla. wJisw
Sirius HEART & SOUL
XM SUITE 62

Syracuse, N.Y
Toledo. Ot
hington, D.C
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Coing beyond the basics

What's The Purpose
Of Your Web Site?

Kevin Peterson
KPeterson@RadicandRecords.com

ast week we spoke with Emmis Interactive VP Rey Mena and
Salem Web Network VP Rick Killingsworth and learned the
basivs that every Christian radio Web site should have. If
you're ready to go deeper, Mena and Killingsworth have some
suggestions.

Killingsworth unges stations to use their Web sites to do things
they can’t do on the air, *You obviously have a finite amount of time on a radio sta-
tion.” he says. “You've got 24 hours a day, and there’s no way you can create any
more time, But on your Web site you have a virtually infinite amount of space.

“For example, let's say you have a 30-minute interview, but you can only put a
few minutes of it on the air, Tell listeners they can hear the rest of the interview on
your Web site. You can go deeper with content.™

Mena says, “To borrow a theme from awhor Rick Warren, you have to have a
purpose-driven Web site. Why should listeners go to your site, given all the choices
out there? What can they expect to find on your site that is unique to you or your
conmunity? What purpose or role can your radio station Web site play in their day-
to-day lives? If you spend any time answering these questions, you'll be surprised at
what you'll uncover.”

Mena recommends that GMs hold a brainstorming meeting with their staff to iden-
tify what items are unique and of value to listeners. He says, “Spend time thinking
about this, not from the station’s point of view, but from the listeners’.”

He continues, “One way to define the purpose of your site is to remember that
the Web is abo about ereating community. This has been the nnain driver of the Web
since the very beginning, and it has taken different shapes over the years, Newsgroups,
chat rooms, forums, blogs and social-netwurking sites like MySpace are different
expressions of online ¢ Christian radio stations have an opportunity to
take advantage of this since they represent a select community of listeners.

“Providing a community experience on your Web site will allow you to connect
to your audicnce in a more personal way and allow your listeners to connect to cach
other in a meaningful way. A radio station is in many ways like a pastor giving a ser-
mon——one person talks and many listen. On the other hand. one person may host a

0060 60 6666660 66 660 000 €00

LEELAND

DEAD MAN (CARY M) 54505 QLAY K
NOTHING SUT THE BLODS swe1 K
[ SWRETLY SROKEN crew monLe weo I W2
© BOCAUSEOF YOURLOVE Ma 8M00E. wrenTY | 265 4
T3 STAND 0 THE RAM SPERO] we T2 W0
W IT'S OVER w0t s sUTOHGL | 253 o35
YES YOUHAVE LEnLNO ssomame | 24 9
| 1 BELONG TO YOU sun0se 429 wosp0me 2N 64
FOR WEEK ENDWG OCTORER |, 2008
‘Why should listeners go to church social. but all the attendees get to talk
your site, given all the to the host and others at the party. Think of
choices out there? What can your Web site as the latter,
xpect *What you want to do is create an online
:';!:yt;at is u::qf::d':nyz:u O'I' environment where your listeners connect
your community? to cach other through you. The easiest way

to do this is by providing forums for your lis-
teners to share their thoughts. Forums allow
you to define certain topics and allow your
listeners to speak out on them. 1 would sug-
gest thar you try to incorporate these
forums into your on-air programming. Get
listeners to become active participants in
what you're doing. There are numerous
forum software companies out there that can
provide this product.

*“Blogging may also be a way for you to con-
nect to others. You may want to do this with
your personalities or in partnership with your
local churches. There may be opportunities to
tie into various ministries that exist in your
local community.” RR

—Rey Mena

AVALON

“In Christ Alone”

Faith: A Hymns Collection
In stores 10/17

THERE'S MUCH MORE @ www.RadioandRecords.com

For Promotional information contact Josh Launtch jlauritch@emicmg.com

BRENTON BROWN

Ll oy it heard Everlasting God from backstage a! &
" Chris Tomiin concert and knew Immediately that it

was a smash song. But it was not until | heard

the author, Brenton Brown's verslon that | realized

It's true potential. This song could very well make

him a household name.2.~8ob Thornton KXOJ

OCTOBER 6, 2006

www.americanradiohistorv.com
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Atlanta

Birmingham, Ala.
Charlotte, N.C.
Chattanooga, Tenn.
Cincinnati

Cleveland

Colorado Springs, Colo.
Columbia, S.C.
Columbus, Ohio
Corpus Christi, Texas
Dallas

CHRISTIAN AC PANEL — 46 STATIONS

Detroit
Grand Rapids, Mich

Greenviile, S.C
Houston
Indianapolis
Jacksonville, Fla.
Johnson City, Tenn
Kansas City

Los Angeles
Louisville, Ky
McAllen, Texas

THERE'S MUCH MORE @ www.RadioandRecords.com

WMUZ
wCSG
WJQK

WLFJ
KSBJ
wISG
WCRJ
WCQR
KULIC
KFSH
WJIE
KVMV

Miami
Milwaukee
Minneapolis
Nashville
New Orleans
New York
Omaha, Neb.
Orlando, Fla.
Phoenix
Portland, Maine
Portland, Ore.
Roanocke, Va.

Rochester, N.Y
Riverside, Calif
Sacramento, Calif
Seattie
Springfield, Mo.
St. Louis

Tampa, Fla.
Tulsa, Okla.

Washington, D.C

OCTOBER 6, 2006
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Summitt 2006

a

NOVEMBER 9-11. 2006

Nashville Marristt at Vanderbilt University
Nashville, Tennessee

— R&R CHRISTIAN SUMMIT ADVISORY COMMITTEE MEMBERS

WAY-FM/Nashwlle . Curb Records @ Prowdent Label Group
Grant Hubbard Sim Kirkiand
EMICMG WMIT/Asheville
e i Linda Meyers

CMG/Legacy Promotions

and Peter Brooks of WUGN/Saginaw & Phil Conner of Gotee Records

REGISTER NOW!

..,............

::‘ ./ KCXR/Tulsa

Mike Novak
EMF Broadcasting

@ WWW.RAIOANDRECORDS.COM

|
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Effect Radio Network
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» ADAM GREGORY'S

COUNTRY

G‘wiult?sl

Clear Channel’s Clay Hunnicutt goes home with an armful
of awards

| Country’s Top 10

- I - ] eio

G

| Wade Jessen

Wiessen@RadicandRecords.com
” . - ¢ SUNSIINE AND SURMENTIME FA/THHLL
uring the format sessions at the R&R Convention, held Sept. T LIRS AMIGHWAY RSCALRATTS

20-22 in comjunction with the NAB Radio Show at the Hilton K
Anatole in Dallas, we awarded country stations, programmers 7
and record companies with our annual R&R  Industry
38 Achicvement Awards.

For the country format, honors were handed out in 10 categoney—

six tor radio and tour that recogmize label accomplishments.
In the radio ficld, CBS Radio’s KMPS/Scattle OM/PD Becky Brenner took the
most reader votes in the PD/OM category. Brenner is her company s only coantry

i
i
i
i
i

alulo ofnlw

winner this year.

Clear Channel ook prizes for station (markets 101-plus), MDD and person-
/show of the year. Clear Channel VP of country programming Clay Hunnicutt
accepted awards for WUSY/Chattanooga, Tenn., in the station field, and also picked
up KNIX/Phocnix MDD Gwen Foster's award and the personality/show accolade
for WSIX/Nashville-based, Premicre-syndicated *The Big 1 & Bubba Show.” E
None of the other nominees in the penonality/show category is syndicated.

Lincoln

ali

H
=
ER
«

REASON WHY vecEGLL
AS GONE LITTLE IC TOWN
OUTTAMY WAY CARGLIMA RAN

cial's KYGO/Denver was named station of the year (markets 1-

25). and PD Joel Burke accepted for his company. In the station category for mar-
kets 26-100, Cumulus’ WFMS/ Indianapolis took home the trophy.
Among Nashville's record companies. Capitol Nashville's fimmy Hamen was the
‘ top vote-getter for promotion executive of the year. Hamen, who was on hand to
‘ receive the award, expressed surprise at taking the category for the first time. The
, field included other seasoned country exees: Tom Baldrica (BNA), Bill Catino
(Universal Music Group Nashville), Kevin Herring (Lyric Street), Camson James
(Curb) and Jon Loba (Broken Bow).

In the regional promotion executive of the year balloting, Curb’s Karen McGuire
won the honor. In the Libet categories, Arista Nashville won the platinum division,
and Curb took the gold sector. That award, coupled with Austin-based McGuire's
regional prize, makes Curb the dominane label winner at the 2006 awards.

In addition to the ate ioned record compani included labels
and personnel from Mercury, Big Machine, Asylum-Curb, Equity, MCA Nashville
and Wamer Bros.

\ The annual R&R Industry Achievement Awards are handed out at the R&R
Convention and are voted on by subscribers and readers of R&R. RR

Station of the year (markets 1-25): KYGO/Darwer

Station of the year (markets 26-100): WFMS/indianapolis

Station of the year (markets 101-plus): WUSY/Chattancoge, Tenn.
PD/OM of the year: Becky Brenner, KMPS/Sesttie

MD of the year: Gwen Foster, KNDU/Phosnix
Personality/show of the year: Big D & Bubba, based st WSIX/Nashville
Promotion executive of the year: Jmmy Hamen, Capitol Nashville
Regionasl p h ive of the year: Karen McGuire, Curb Records
Label of the year (platinum): Adsts Neshvitle

Label of the year (gold): Curb Records

THERE'S MUCH MORE @ www.RadioandRecords.com
1 www.americanradiohistorv.com
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| 1S COUNTRY
RADIO AT NIGHT

The award winning

14
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show is heard by more than
3 million listeners on more than

180 afhiliate stations nationwide.

In 2005, Lia was named
National Broadcast
Personality of the Year by the
Country Music Association
(CMA). She is also a

three-time recipient of the “onday to Sﬂtﬂ day '

,1-." S

esteemed AWRT Gracie Allen
Award®, presented by American

m

Women in Radio and Television.
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JIMMY WAYN ¢

“That's All I'll Ever Need"

Jlmmy Wayne Is Back With A Fresh
Sound, Tempo And A Bunch Of
Excited Programmers!

“Holy #8%&! This is a smash!”
Billy Kidd PD/WBEE

“It’s great to have Jimmy back. He’s never
sounded better!”
Frank Bell. PD/WOG!

-’

“In my opinion, there are ver¥ few people that can
deliver a song with the honesty and passion that Ji

does. You can feel it when he sings and now | & .
he has ‘the’ song to showcase his 1a|ent
Mike Kennedy, PD/KBEQ
..it’s going to be a BIG freakin!
awesome driving beat.” w5, _
Brad Austin. PD/WGTY R 1o 2
by
“THIS SONG IS A BONAFID -S-HI!' From the
moment | heard this song, Fknéw | had to play it for the
listeners! Few songs | put! This song is
awesome! _
Coyote Collins. PD \WEE :
“Love it! Fun, gre 0, and | want Jimmy to be the
star he was med L '
Donna James £
“Great song. ‘back Jimmy!" o
Kerry Wolfe. PIM8 /
“This is awe 1A bregm of fresh tempo that will
stand out iq _ ea of hallads!!”
- Jeff Davis,
.
“Cool son { Nice 10 hear an upbeat Jimmy song...| like | = IR I PAGT
it! "2 Keili Urban "Somebody Like You®sort of = A PI-AY M
Jplwncy MONDAY 10/9
stares you in the iace and says ‘| dare yous
‘on your radio s 0N, he respon
your audience...
Hache!! MO/WRNS
“Sounds ke a Hit...LOVE the's )
Rad0p 01 MD WMUS \ ‘
“...it’s a hometown boy who rides off with our Disc of . '
the Day award. Jimmy Wayne has just issued the e~ I
single of his™life. by tar the coolest sounding v S o
production of the week.” By el sc Gro —:WL CCDH!’!’E;

~ Robert h Odtlann Music Rov Mag.

www.americanradiohistorv.com
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A ___
2006 R&R AC/Hot AC Industry Award Winners

Double Wins For
WLTW, WPl_l

AC/HOT AC

Chuck Taylor

CTaylor@RadicandRecords.com

he 2000 R&R AC and hot AC Industry Achicvement Awards
were handed out during separate format pancls at the R&R
Convention at the Hilton Anatole in Dallas.
Two stations were multiple award winners this year: On the
AC side, Clear Channel’s WLTW (Lite-FM)/New York picked
up two prizes, for station of the year (markets 1-25) and for MDD
Mongan Prue. ABC Radio’s WPL)/New York commandeered two wins at hot AC,
for MDD Tony Mascaro and personality/show of the year for “Scote & Todd in the
Moming.” RCA Music Group won label of the year for both formats.

“It’s always an honor to be recognized by your peens in the industry,” Mascaro
told R&R. ™1 feel that winning an award like chis is also a great reflection on the
excellent programming team here at WPLJ. Thanks to R&R—and [ love the new
look of the magazine.™

Pruc said. *“To work at WLTW and with |station ) and Clear Channel senior
VP of AC programming] Jim Ryan is reward enough. But to be recognized by the
people | respect in this industry is almost as special as pecking into Michacl Bublé's
dressing room at our One Night With Lite concert.™

Hot AC PI/OM of the year Scott Sands of WZPL/Indianapolis said, “I'm flat-
tered to have received all the votes from my peers and wane to thank my talented
airsaaffand promotions team, who really deserve the credit for our success. I'm espe-
cially honored in face of the quality of the other nominees. Thanks. everyone.”

Without further ado, [ present the winners for AC and hot AC. Hearty congrat-
ulations to all nominees. You make us proud. RR

Station of the year (markets 1-25): WLTW/New York
Station of the year (markets 26-100): WRRM/Cincinnati
Station of the year (markets 101-plus): WDEF/Chattancogs, Tenn.

PO/OM of the year (tie): Mark Edwarda, KEZX/St. Louls; Stelle Schwartz, KOST/Los
Angemen

MD of the year: Morgan Prus, WLTW/New York
Personality/show of the year: Mark & Kim, KOST/Los Angales

Promotion exscutive of the year: Elsine Locstell, Columbls

Label of the year (platinum): RCA Music Group

HOT AC

Station of the year (markets 1-25): WBMX/Boston
Station of the year (markets 26-100): KMXB/Las Vegas
Station of the year (markets 101-plus): WAMFort Wayne, ind.

PD/OM of the year: Scott Sands, WZPL/indianapolis ]

MD of the year: Tony Mascara, WPLWNew York

Personality/show of the year: “Scott & Todd in the Morming,” WPLMNew York
Promotion exscutive of the year: Laura Curtin, lsiand Def Jem Music Group
Label of the yesr (platinum): RCA Music Group

THERE'S MUCH MORE @ www.RadioandRecords.com
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SMOOTH JAZZ
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NUA/Chicago is the only smooth jazz station, and one of only
two stations in any fonmat. to win every R&AR  Indusery
Achievement Award for station of the year (imarkets 1-25) since
the award’s introduction in 1998, (The other is AC WLTW/
New York.)

4 Darren Davis, VP of programming and operations for Clear
Channel/Chicago, says. *WNUA is truly an institution in Chicago radio and in the

]
Ne g I Bwswgasals

smooth jazz tormat. 1¢'s 4 real soundtrack for the city. The staff has been working FOR WEEK ENDING OCTOBER |, 2006
hard at WNUA for nearly 20 vears to make it a special station. Personally, 1'm grate-
ful to have inherited such a gem, and I'm chrilled WNUA has won, but [KTWV (the
Wave)/Los Angeles VP of programming| Paul Goldstein is going to smack me if
WNUA keeps winming the station of the year award every year,™

Reflecting on WLOQ/Orlando’s capture of the station of the year (markets 26-
100) plague, PD Brian Mongan says, “As*WLOQ prepares to celebrate it 30th
annivensary, it's refreshing to look back on the baby steps along the way. Live con-
cents were tree, and we hoped to attract enough listeners o keep artists engaged.
Today, thousands show up. .

“We've cheered our talented artists and been awed as technology changed the way
we reach out and touch listeners. Thanks to our peers, strategic parmers and WLOQ's
staff, who pour love, creativity and passion into this radio station every day.”

KRVR/Modesto, Calif., went home with the station of the year award (inarkets
‘l 101-plus). *“What a thrill to win such a wonderful broadcasting award, especially for
two guys so into radio—we each had a station in our houses when we were kids,”
partmers Jim Bryan and Doug Wulff aid in a “Being d among
so many great stations and progranmmers is truly an honor, but to win is the highest
praise we could hope to cam—it caps our best year ever.”

Asked about winning personality /show of the year, Dave Koz,
ringleader of KTWV's “Dave Koz and Pat Prescott™ moming
show had only two words: “Pat Prescott. Oh, two more—|pro-
ducer] Rosemary Jimenez. My partners in the moming make it
all possible, and they're the reason | like to get up and do this
job and why we've been on the air five years and counting. On
behalf of the Wave's moming show, I want to thank
the R&R panel and our smooth jazz community for
their continued recognition and incredible support.™

Co-host Prescott added, “The last five years have
been incredible, working with an exceptional person,
Dave Koz, and’ an ingly talented producer
R yJi Being h d by our peers again
is serious icing on the cake. It's a humbling experience
that makes me want to live up to the accolades.”

Reflecting on his company receiving the label of
the year (gold) distinction, Concord president Glen

Goldstein, who grabbed PD/OM of the year honors, said, “Lee Hansen, Michael
Fischer. Mike Vasquez and Tom Slecker are extraordinary programmiers, so to be
acknowledged in the same category with them is an honor. I'm blessed to have a
world-class team at the Wave, and a brilliant GM, Dan Weiner, who gets it 100%
and is incredibly supportive, and [ share this recognition with them all.”

KIFM/San Dicgo’s Kelly Cole, MID of the year winner, says, “l work in my home-
town with the most amazing group of people. We have fun every day, [ do some-
thing [ love, and they pay me. | get to reach out to industry friends and artists who
inspire me to be my best.”

Station of the year (markets 1-25): WNUA/Chicago
Station of the yesr (markets 26-100): WLOQ/Oriando
md“" (markets 101-plus): KRVR/Modesto, Calif.

PO/OM of the year: Pad Goldstein, KTWV (the Wave)/Los Angales

MD of the year: Kelly Cola, KIFWSen Disge
Personality/show of the year: Dave Koz & Pat Prescott, KTWVALos Angeles
Promotion executive of the year: Sussnne Berg, Verve Music Group
Label of the year (platinum): Verve Music Growp

Label of the year (gold): Concord Records

THERE'S MUCH MORE @ www.RadloandRecords.com

‘Paul
Goldstein is
going to
smack me If

WNUA keeps

winning the

station of the

year award
every year.’

—Darren Davis

www.americahradiohistorv.com

Barros said, “Concord Music Group is honored to
be the recipient of this year’s R&R Industry
Achievement Award. We take great pride and pleas-
ure in bringing innovative artists and quality
recordings to the audience for great music and are
sincerely thrilled and humbled by this esteemed
recognition. | thank R&R for its invaluable support
and acknowledgment.”

With a vast back catalog and a dynamic contempo-
rary roster that includes Diana Knll, Brian
Culbertson, Mindi Abair and Natlic Cole, Verve
Music Group is a vencrable jazz brand that has
received the label of the year (platinum) award for the
past five years. "[t’s an honor to accept my fifth R&R
Jsmooth jazz| Industry Achievement Award and really
gratifying to work with such amazing artists at a for-
mat that truly nurtures and supports them,” senior VP
of promotion Suzannc Berg said. “Thanks to my
team—Casey, Katic and Bud—for continued passion
and hard work.” RR
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Dave Koz and Pat Prescott

Radio and Records Industry Achievement Award
Smooth Jazz

Personality/Show of the Year

Congratulations!

W. F. Leopold Management

www.americanradiohistorv.com
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Rock’s 2006 R&R Industry Achieverment Award winners

The Best Of
The Best

Mike Boyle

MBoyle@RadloandRecords.com

he 2006 R&R Rock Industry Achievement Awards were hand-
ed out Sept. 20 to a packed room at the R&R Convention rock
awards kunch in Dallas. Rethink/EM1 Music Reactive’s hot
new band the Colour absolutely brought the house down in
b and i ly became a

hiohlioh
8

plaque pre
of the convention.

CBS Radio’s alternative KROQ/Los Angeles netted four awards, making it the
big winmer this year. Clear Channel’s active rock WEBN/Cincinnati and Greater
Media's active rock WRIF/Detroit each won three (see box, right).

Commenting on his station’s tripke-win, WIRIF OM Doug Podell said, “To us bere
at "RIF these are the only awards that matter. In these new and changing days of radio.
this year's honors to WRIF for mom-
ing show, PD and rock station of the
year were even more special to us than
ever before, Congratulations to R&R
on a stellar convention, and we'll see
you next year.”

WEBN's Fritz. who won rock MDD
of the year, said, "It’s a privikege to be at
a heritage monster like WEBN—next
year we celebrate our 40th anniversary.
We're proud of the station and very
honored to receive these awards.™

Radio & Records subscribers nom-
inated and voted on the awards. All bal-
lots were retumed direetly to and tab-
ulated by Election Services Corp. RR

R&R’s Mike Boyle, left, presents “brother in
baldness” and WRIF/Detrolt APO/MD Mark
Pannington with the active rock station of the
yoor (markets 1-25) award during the rock
awards lunch.
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CLASSIC ROCK
Classic rock station of the year: KSHE/St. Louls
Classic rock PD of the year: Rick Balle, KSHE/St. Louls
Classic rock personality/show of the year: Bob & Tom, WFBQ/Indisnepolis
ROCK
Rock station of the year (markets 1-25): WMMS/leveland
Rock station of the year (markets 26-100): WEBN/Cincinneti
Rock station of the year (markets 101-pius): KIOC/Basumont, Texas
Rock PO/OM of the year: Bl Weston, WMMR/Philadsiphia
Rock MD of the year: Fritz, WEBN/Cincinneti
Rock personality/show of the year: The Dewn Patrol, WEBN/Cincinnat!
Rock label of the year: Atantic

Y /&

ACTIVE

Active rock station of the yesr (markets 1-25): WRIF/Detrok

Active rock station of the year (markets 26-100) (tie): KQRC/Kansas Cty,
KOMP/Las Veges

Active rock station of the year (markets 101-plus): KDOT/Reno. Nev.
Active rock PD/OM of the year: Doug Podell, WRIF/Detrokt

Active rock MD of the year: Mistress Casrie, WAAF/Boston

Active rock personality/show of the year: Orew & Mike, WRIF/Detrok
Rock/active rock label stive of the year: Cheryl Valentine/Epic
Active rock label of the year: Epic

ALTERNATIVE

Alternative station of the year (markets 1-25): KROQAos Angeles
Ahlternative station of the year (markets 26-100): KRS2Z/Kansas Oty
Alternative station of the year (markets 101-plus): KR2Q/Reno, Nev.
Alternative PD/OM of the year: Kevin Weatherly, KROQ/Los Angeles
Alternative MD of the year: Liss Worden, KROQ/Los Angsles
Alternative personality/show of the year: Kevin & Bean, KROQ/Los Angeles
Alt ive p - ive of the year: Danny Buch/Red ink
Alternative label of the year (platinum): /Cetten/AEM
Alternative label of the year (gold): Hollywood

THERE'S MUCH MORE @ www.RadioandRecords.com
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TRIPLE A

» JACKIE GREENE

Clear Channel's Mike O'Connor offers insight into
new-media platforms

Expanding The
Brand '

John Schoenberger
JSchoenberger@RadioandRecords.com

tscems as though everyone's talking about expanding the brand,
. being delivery-plattorm agnostic and embracing the future these
days. Bue che radio industry has to be carcful that it doesn’t put

the cart before the horse.
Radio can adapt o many new delivery plattorms available
today, langely because it already has content to offer and the
developmental infrastructure to create it. Whether pushing content out through an
FM radio, segmenting certain aspects for HID, streaming side channels, commani-
cating visually through Web sites or e-muailing and texe messaging. programmers have
more tools at their disposal than ever before, And they are in the best position to

take advantage of them.

Clear Channel VP of content research and development Mike O°Connor
recently told 3 packed room during the R&R Triple A Summit that he spends a
lot of time with people who are primarily in the new-media space. He said they
often think of terrestrial programmiers as adverse to change.

“But [ think radio programmers have a better ¢ d of how to integrate and
to use this new media than these quacks who are buming through investors” money,”
he said. “Fam sick of being told | am just an old-school terrestrial program director
when itis these new-media guys who are truly the ones who are stuck inside a per-
ceptual box and can’t see beyond their own blind enthusiasm.™

What O'Connor meant is that those who program successful radio stations are
already accomplished brand and can casily adjust to new delivery plat-
forms, And these programimers also understand that new-media offerings need to
complement and enhance the original station brand, not detract from it. New tech-
nologies will serve the industry well as long as they become part of the fabric of
everything broadcasters already do. It is all about relationship-building. and the
industry now has many ways to communicate with virtually everyone, first and
foremost via the radio.

“Brand nunagers
and  programnen

THE IMAGE PYRAMID®

O'Connor said.
“Munsic is the founda-
tion. Then you add
your layer of personal-
ity, then promotions
and contesting and,
on top of that, the fact
that we need to be
good community cit-
izens, What drives it all
are the means of mar-
keting hy

Base Music,
News or Talk Image g
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It is that last part chat is getting harder to do simply because
there is not as much funding as there used to be for promotion
and marketing. That is where integrating and using new means
of delivery and communication can make a difference.

The New Portal

As radio brands reach out in new and exciting ways, station
Web sites have become the main portal for extending the
brand. The key is ensuring that the local integrity of the brand
is maintained along the way, O’ Connor believes it's not worth
pursuing new delivery means and expanded reach if they
undermine the original successful brand that took so rhch time
and cffort to establish,

In addition to offering the opp ity to join V.LP. clubs, find
out about concerts and other local events, leam about the station’s
personalities and participate in contests, the station Web site is
quickly becoming a destination to discover unique, on-demand,
interactive content that can’t be found anywhere clse.

Adding such visual elements as Clear Channel's “Stripped™
exclusive live performance program. or simply videotaping and
replaying live performances in the studio, adds value to your
brand. Offering a variety of streaming side channels that comple-
ment the main brand can keep folks retuming for more rather
than searching clsewhere. Even linking to song downloads and
video streams record labels offer for promotional purposes can
help make a station site 2 more attractive online destination.

While exciting and necessary, new delivery platforms
shouldn’t distract broadcasters from the fact that the radio busi-
ness model remains based on how radio stations perform in
Arbitron’s ratings surveys.

As KFOG/San Francisco PID Dave Benson reminded us in that
same session, “If we @il at that, then all of the other opportuni-
tics become moot. We are in a very volatile time, and we can’t
afford to abandon the old batdes while we establish the new ones.
If your brand is not right to start with, then you are just spinning
your wheeks with all of this other stuff.” R
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CHART LEGEND

Charts are ranked by plays except for
Latin and Country charts which are
based on audience impressions, com-
puted by cross-referencing exact times
of airplay with Arbitron listener data.

Songs showing an increase

in plays (audience for

Country) over the previous
week, regardless of chart movement.
A song will also receive a bullet if its
percentage loss in plays (audience for
Country) does not exceed the
percentage of monitored station
downtime for the format. Exempting
the Country chart, a song that has
been on the chart for more than 20
weeks will generally not receive a
bullet, even if it registers an increase
in plays. Country titles that decline in
audience but increase in plays will
also receive a bullet if the total audi-
ence erosion for the week does not
exceed 3%. A song in its first week at
No. 1 will always receive a bullet, even
if it has lost plays (audience for
Country).

AUDIENCE TOTALS:
Derived, in part, using certain Arbitron
Inc. copyrighted Persons 12+ audience
estimates, under license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.
Airpower awards do not appear on the
Latin, Christian and Gospel charts.

BREAKERS:

Awarded solely on the Country chart
to songs that receive airplay on 60%
of the panel for the first time.

MOST INCREASED PLAYS:
Awarded to the song with the largest
increase in plays (audience for
Country and Latin).

MOST ADDED:
The total number of new adds report-

ed by each station and by automatic
add thresholds. Songs not reported as
adds do not count toward the total to
date count. Ties are broken by total to
date adds, then by total plays and, if
still tied at this point, by most
increased plays.

TIES:

A song with the best plays differential
(audience for Country and Latin) over
the previous week is ranked first if
tied with another song on the chart. If
the songs are still tied at this point,
the title that is being played on the
most stations at that format will be
ranked first.

RECURRENT RULE:
Songs below the top 20 (top 15 for
Urban AC, Hot AC, AC, Christian AC,
Christian CHR, Inspo, Christian
Rock, Gospel, Heritage Rock, Triple
A and Smooth Jazz) become recur-
rents and are removed from the
chart after 20 weeks. In addition,
songs that have been on the chart
for more than 52 weeks and rank
below No. 10 will become recurrents
and will be removed from the chart.
Descending Country titles move to
recurrent after 20 weeks if they rank
below No. 15 in either audience or
plays. Songs on Latin charts move
to recurrent after 20 weeks if they
rank below No. 20 in both audience
and plays.
Nielsen BDS certification for
k airplay of 100,000 plays on
all monitored stations, includ-

.ing satellite and national networks,

across the United States and Canada.

Numeral following symbol indicates

mutltiple level of 100,000 plays.
HitPredictor status in

m research data provided by

Promosquad. Songs are tested online
by Promosquad using multiple listens
and a nationwide sample of carefully
profiled music consumers.

Indicates title earned

m

No worries, man. We'll take care of all your promotional
printing needs. Soon you'll find that Communication
Graphics Is your happy place! Call today.
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Communication
Graphics Inc

WHE DECAL COMPANY

(800) 331-4438 WWW.CGILINK.COM
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R&R Industry Achieverment Award winners’ comments
You're Simply The
Best

Jackie Madrigal

JMadrigai@RadioandRecords.com

irst announced at the “New Marriage or Headed for Divorce™
session at the R&R Convention in Dallas, the 2006 R&R
Industry Achicvement Award winners were thrilled that their
industry colleagues, the R&R subscribers, recognized their
hard work.

Clear Channel’'s KLOL (Mega)/Houston, the first Latin
rhythm station in the United States, took the station of the year award, and PD Bobby
Ramos received the good news at the convention. 1 am honored to have had the
support of my industry peers and ako to be able to share this award with everyone
on my team. | am very proud of Mega 101 and everyone involved,” Ramos said.

There was a tie in the P of the year category between Pio Ferro, Spanish
Broadcasting System VP of programming for KXOL (Latino 96.3)/Los Angeles, and
Alex Lucas for Clear Channel’'s KPRC (La Preciosa)/Monterey.

Ferro positioned KXOL among Los Angeles’ most recognizable and most listened-
to stations for young bilingual Latinos. “It's an honor when hard work and effort is
recognized. However, a good program director is defined by his ability to put togeth-
er a winning team, so |this] award is truly deserved by my stafl.” Ferro said.

An excited Lucas, who steered the adults hits format La Preciosa to mega suc-
cess, called the recognition “a great incentive for us to continue to work hard on

this project called La Preciosa.™

Personality/show of the year went to KSCA/Los Angeles moming man Eddie
“Piolin™ Sotelo. “The whole *Piolin por la Mafiana’ team is proud to receive this
great honor from our colleagues for the second year in a row,” Piolin said. “Like
always, the greatest merit and all the awards belong to our loyal fisteners that make
every day so unique.”

Warner Music Latina director of marketing Angel Kaminsky said that winning
the promotion exccutive of the year award “has much more merit when people who
understand this job and the effort we put into it give you their vote of confidence.
I share this award with all my tcam.”

Commenting on Sony BMG Norte grabbing label of the year (platinum) hon-
ors. VP of marketing and A&R Nir Seroussi congratulated the hardworking pro-
motion team for “an amazing year. In times when many are losing fith in music.
particularly new music, these guys prove the skeptics wrong.™

Label of the year (gold) went to Machete Music. “We take a lot of pride in bring-
ing the best of Latin urban music to the world, and being recognized by R&R is a
sign that we are on the right track.™ label president Gustavo Lopez said. RR

Station of the year: KLOUHouston

PD of the year (tis): Plo Ferra, KXOL/ALos Angsles: Alex Lucas, KPRC/Morterey
Personality/show of the year: Eddie “Piokin” Sotelo, “Piolin por s Mafians,”
KSCA/Los Angales

Promotion executive of the year: Angsl Kaminsky, Warmer Music Latina
Label of the year (platinum): Sony BMG Norte ‘
Label of the year (gold): Machete Music
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LATIN RHYTHM PANEL - 12 STATIONS

WVIV Los Angeles
KFZO Miami

KZZA New York

WTLQ San Francisco
KLLE San Juan, P.R.
KLOL

THERE'S MUCH MORE @ www.RadioandRecords.com
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Quality Research, Quality Results

“State of the art technology. Veteran programmers.
In depth analysis and consultation. Over the top service. That's Broadcast Architecture.
While other companies storm in and out of the market leaving you with a pile of information,
BA Is superior in giving your organization the attention it deserves from designing the project to implementation.

Anytime you can

e

- it's the people that make the difference at BA.

powerful

& 40 Gonzalez
and radio expertise - you winl” Vice President of Programming

BROADCAST ARCHITECTURE

THERE’'S MUCH MORE @ www.RadioandRecords.com
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- THE BILLBOARD Q&A
Entrevista con la Historia:The hippest,
top-selling norteno act on record tells it
like it is in an exclusive interview

Emss—————
_J THE ONLY music summit dedicated completely to the top selling genre in Latin Bl“h[d
1 Music — Regional Mexican. The summit will focus on radio, touring, digital and pub- \
lishing trends in this genre. It will provide a meeting and networking space for artists REGION“L
and labels, radio executives, promoters, retailers, marketers and advertisers. This is a lc
must-attend event for anyone who wants to reach this incredibly powerful audience MEX nN

and gain a better understanding of this lucrative genre. CON ORGULLO!
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R&ROPPOR TUNITIES/MARKETPLACE

OPPORTUNITIES POSITION SOUGHT ‘

NATIONA

A Web Savvy Programmer
Needed

That's what we're looking for - a Program for Music)
Director who knows Excel, PowerPoint, and
Frontpage and/or Dreamweaver. Jacobs Media has a
rare opening for a programmer who wants to grow and
learn with one of the industry’s top consultancies. We
need someone who can develop promotional concepts,
as well as provide music analysis and Web site support
for our growing list of radio clients. It's an opportunity
to work with great stations in a dynamic environment.
We are a growing company, and our goal is to get bet-
ter and provide top-shelf client services. Qualified
applicants only should send their résumés to Paul
Jacobs at pauljacobs(djacobsmedia.com. EOE

FM TALK STAR.
Sabo Media invented FM Talk.

Our clients looking for break out stars.
 Fearless opinions.
* Major markets.
© CHR background a plus

Send anything that shows how persuasive you can
be. Talk about your life, not someone else’s.

Email MP3 to Harryvalenfdaol.com
SABO MEDIA

5§51 Fifth Avenue-Suite 1910
New York City, NY 10176
EOE

SABO MEDIA

Mornings In Providence!

WCTK-FM, Cat Country 98 is looking for morning show
host or morning show team! You'll be joining a #1
Rated Radio Station, A Great Company, with a Great
Work Environment and a Great Team! Rush T&R,
Compensation Requirements, and photo to: Stephen
Giuttari, WCTK-FM, 75 Oxford Street, Suite 402,
Providence, R 02905. Hall Communications is an EOE.
No calls or emails, please.

SOUTH
AFTERNOON DRIVE

The JOY FM Network based in Sarasota, FL has arare
opening for Afternoon Drive. Talent must have excep-
tional and captivating communication skills. We are
looking for an upbeat, entertaining on-air personality
that can relate to 25-54 year old women. Qualified tal-
ent must have at least 5 years experience on-air.
Experience in Promotions is a plus! Please email
résumé and MP3 sample to carmenf@thejoyfm.com.

An opportunity to hire one of America’s best GM'S,
just click on www.winning.straczek.com. Take a good
look, then call BOB: [515] 573-2072. (10/06)

Just got back from vacation, still looking for
NorCal/PacNorthwest gig. Contact FRANK at: (510)
223-1534. (10/06)

Solid, and witty with extensive professional music
knowledge and talent! Extremely personable/reliable.
Have mic, will groove! RANDY CHEZ (817) 614-0667
ranchez@aol.com. (10/06)

Friendly and outgoing, dependable, plus fluently
bilingual in English and Spanish. Extremely creative
copygwriting skills. Nely Chavez (469] 951-8426
nely0417@sbcglobal.net. {1 0/06)

Current multi-station OM/PD seeking relocation to
Southeast. Multi-format experience, solid ratings histo-
r{, excellent references. Contact: dealwest(@aol.com.
(10/06)

NASCAR Radio Personality John "Captain Thunder”
Nevins available for NASCAR updates on your airwaves
561) 702-7869. Click link for xamples: http://cap-
tainthunderracing.com/modules.php. {10/06]

Voiceover professional, can do many voices, intros-
outros and station ids and much more. Demo avail.
Rbrecordings@yahoo.com. {10/06)

Experience on-air, programming, production, promo-
tions. Dedicated, energetic and reliable. aghaw-
ley74@yahoo.com. (10/06]

VOICEOVER SERVICES

Wl G

She’s one of the most versatile voice
performers in the business, heard daily on
radio and wlevision stations worldwidke.
Roberta Solomon
PROMOS, IDS & SWEEPERS
MP3 - ISDN - FTP

www.mitcheralg.com CHR IMAGING THAT SMOKES!

\mw.e-

— AUDIO & VIDEO AIRCHECKS —
CURRENT #1313, WKLS/Regular Guys, WNOU/Rayne, WNTRMAIl B.. KifS/Ryan
Seacrest, KPL/Amy B WMMR/Prerre Robert $13 CD.
CURRENT #1312, WPLI/Scott & Todd, KFRC/Sue Hal, WZPL/Kelly McKay, WAXQY fim
Kerr, WAM2/Coyote Calhoun $13CO.

PERSOMALITY PLUS #PP-221, WOMC/Dick Purian, WBBM FM/Eddie & JoBo.

W B0/Bob & Tom, WWSwW/Merkel & Chrrs. $13CD.

PERSONALITY PLUS #PP-220, WKSC/Drex, KZOK/Bob Rrvers, KYIY/Phlips & Co..

WZPL/Smvley & K.J. $13 CO.

PERSONALITY PLUS #PP-219, WIMXEnc & Kathy. WLTM/Randy & Spdf. WSB-

FM/Kelly & Alpha, WKQXMancow, $13 CO.

ALL CHR #CHR-138, Z100. WIOQ, KLUC. KVEG. KMXY, . $13.

ALL A/C BAC- 144, KOMD, WVRV, KYKY, WLTW, WMGC $13CO

ALL COUNTRY #CY-168, WUSN, KZLA, KUZZ, WDAF, KFKF, KBEQ. $13 CO.
PROFILE #5-559 SEATTLE! CHR Ciry Gold AC AOR $13 CD

MARKET PROFILE #5-558 SAN DIEGO! AOR CHR AC Ctry UC $13CD

PPROMO VAULT #PR4S - promo samples - all market sizes - alt formats. $1550 CO

SWEEPER VAULT #SV-51 - Sweeper & Legal ID samples. all lormats. $15.50 CO

CHIN-O ICHR NIGHTS), 0-27 (ALL OLDIES], CR-1 ICLASSIC ROCKL ALT-11 (ALL

ALTERNATIVE], AOR-17 (ALL AOR] at $12.00 aach CD.

CLASSIC #C-308. KF RC/Dr. Don Rose- 1986, WAPE - 1964, WKYC/Bob Shannon- 1968,

WB2/Dave Maynard-1963. $16.50 CO.

VIDEQ 107, San Diego's KYXY/.Sonny & Susan, St Lours KYKY/Philips & Co. Attanta's

WYAY/Rtubarh & Dalias, Checago's WLIT/Melissa Forman, Indy's WNOU/Rayne,

WNTR/MWHLy B, 2 hrs. $30 VHS. $35 VD

mmmm  www.californiaaircheck.com
=% CALIFORNIA AlrciEck 82

Ortve - Bosch, FL 32634 - 004 $48-0045

No phone calls, please. EOE

OCTOBER 6, 2006

i AIG

calll
901.861.4876

ID'S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

I\Klb S LVLEND LN 1 EREPRISLDS
RADIO’S FINEST HOLIDAY SPECIALS
s
e The 12._Hours
"-"( Tiristrnas 'Christmas

S B istmas
=5

800-231-6100

, Yww . KrisErikStovens.com

GUESTS

Audition guests: E

Listen to their talking news releases, o

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words max-
imum) listings to radio stations ON A SPACE AVAIL-
ABLE BASIS in Opportunities. Free listings of the
same length are also available to individuals seek-
ing work in the industry under Positions Sought.

www.americanradiohistorv.com
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COME TO ME Disddy Feat. Nicole Scharsinger (BAD BOY/ATLANTIC)

COMPLETE CHR/TOP 40 CHART ON PAGE 25

LET'S RMDE The Gasme (CETENNTERSCOPE)

COMPLETE RHYTHMIC CHART ON PAGE 27

1 NIELSEN 805 1 NIELSEN BOS
Tme TIONS H ™me CERTIFICATIONS STATUS
ARTIST INPRENT / PROMOTION LABEL I i . ARTIST MPRINT / PROMOTION LABEL
+ 17 VeALLWTLOVE " MO, 16ews) 2 24 WOULDYOUGOWITHME  NO.10WK) *
[ S nirmen MAMSMLLE
38 FIND MYSELF N YOU 1", 15 |LOVED HER FRST *
. b L] S rcumse LONCACRE,
a4 CANTLETGO ) s GVETAwAY *
L ANTHONY HAMR TON SOS0 DEF/Z0MBA i’ CEORCE STRAIT MOAMASHVRLE
FLY LIKE A S0 BUILDING BRIOGRS *
: CAREY S NOORL 4 2
2 VTR E 1 IVERY MILE A MEMORY *
b MEATHER HEADLEY LER Y DIERKS BENTLEY CAPITOL MASHVRLLE
4 THERES HOBE JE 7 ONCEM A LFETIME *
. AR UNIVERSAL MOTOWN Ll ) . - uummu_uA
0 CHANGE ME n on BEFORT NE OMEATS MOST INCREASED PLAYS
T RUSENSTUODARO. 3 ARt LMOERWOOD ARESTAARESTAS
- o 9 Yousavimm w
L LUTHER vANDROSS v KENNY CHESNEY £ Y
77 YSSTERDAY 27 UIAVE v PcEs 5
MATTY MARY WY B OUUCOLUMEMA/SUM THE WRECKERS MAVERIOUWARNER BROS. /W
o SEXYiovE 39 DRAND NEW GIRLFRIEND
N-YO DEF JAAMO A, STEVEHOLY e

YOU ARE LOVED (DON'T GIVE UP) Jush Groban (W3REPRSE)

USED TO BE MY GIRL Brien Mchnight (WASER SR05.) IT JUST COMES NATURAL Gearge Stralt (MCANASHVLLE)

USED TO BE MY GIRL Brien McKnight (WARNER 8705.) BEFORE ME CHEATS Carvie Underweed (MISTAARSTA KASWALE) 1 CALL IT LOVE Lisnsl Richie (SLAMMOMG)

SAVE ROOM Jshn Legand (C.O.0DACLUMBASUM STASTIN WITH ME Juhe Owen (CA) WITHOUT YOU Cloy Alhan (RCARMG)
M JUST A POOL FOR YOU J Blackdact (RIGHT NOW) GOOD DIRECTIONS Billy Corvington (MERCURY) MY LOVER { ANTIC}
GET UP Clars Fest. Chamillionaire (LAFACE/ JVE/ZOMBA) BAMA BREETE Jwwwy Buffett (MALBOATRCA) RIVER Sovah Mclackien (ARSTASML)

CHASING CARS Snow Patrel (POLYDOR/ASMNTERS(OPE)
STREETCORNER SYMPHONY Rob Themas (MELISMA/ATLANTI)

COMPLETE AC CHART ON PAGE 44

SHO" NUFF Bar-Kays (RIGHT NOW)
CHURCH MEDLEY Dunnie McCharkin (VERITY/ZOMBA)

COMPLETE URBAN AC CHART ON PAGE 30

MORT Rackls Lywne (UNVERSAL SOUTH)
THE LAST TEN YEARS (SUPERMAN) Kerey Rogars (CAMVTOL MASHVLLE)

COMPLETE COUNTRY CHART ON PAGE 40

THERE'S MUCH MORE @ www.RadioandRecords.com  ron wegx ENOWG OCTORER L 2008 OCTOBER 6, 2006
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i NUELSEN BOS
e CERTIFICATIONS
ARTST SPRINT / PROMOTION LASEL

T w9 FAR AWAY NO. I(3WKS) oy

LB DR b

5 WAITING ON THE WORLD TO CHANGE *

e T AWAREACDLLRA
[ CHASING CARS

. SMOwpatROL POLYDORVASMMNTERSIOPE

2 MOVEALOWG >

THE AL AMERSUAN REECTS. DOCHOUSEANTERS(OPE.

s MOWTOSAVEA LW *

Y o

20 N

- OWLS BARKLE DOWNTOWNAAVA

OVER MY MEAD (CASLE CAR) 3

8 n o

2 TWEROOLE

FIVEFOR FIGHTI b il

1 WHAT HURTS THE MOST 52 gy

RASCAL RATTS LYRKC STREETAHOLLYWOOO

36 BULACK MORSS & THE CHERRY TRER &

T KTTUSTAL G BTLESS VRGN

SUDOENLY | SEE KT Tumstall (MLINTLESSVIGS)

1 CAN'T HATE YOU ANYMORS Nick Lachey (IVEZOMBA)
EASY
MANDOLIN MOON Sister Hassl (CROAKIN POETS/AMG)
SO INSANE Siash Mauth (BEAUTFUL 80ME)
TELL ME BASY Red Mot Chlll Pappers (WARNER BROS.)

s

TWEQ

15 MIELSEN BOS
\TIONS
BPRINT / PROMOTION LABEL

8 ﬂ.

WHAT DOES IT TAKE (TO WIN YOUR LOVE)  NO. I(I5 WKS)
PETERWTE LEACYATLMIA

§ PRELAS THE wa
9 R € JAIDMASTY TR W Y THM
n SMOTION
2 memsoraomia HAps»
g THE TOTAL EXPERIENCE
BONEY JAMES FEATURIG CEORGE OUKE oo
an TR LU
MO AR PPVERVE
| 29 OMLLAXM
BUGECRO0VE NARADA MZZLC
n MISMALOYA BEACH
RAY PARKER . RAYDOD
» MY LOVE'S LEAVIN®
| FOURPLAY FEATURC MICHAR, MCDOWALD SLUERRDACA VCTOR
= GEY OOWNM ON IT
WATMAN TISDALE VoS
S aoaasosons asmen CONCOND JAZZAONCORD

HEART OF THE MATTER india. Arle (WVERSAL MOTOWN)

DAY DREAMING Netalle Cale (viRve)

WAY UP! Wayman Tiadele (RENDEZVOLS)
MY GETSHA Pasle Rustichell (NEXT AGE).
FLL MAKE LOVE TO YOU Kirk Whalum (RENDEZVOUS)
LOVELY DAY Phillppe Salass Trio (CANRENOEZVOUS)
1SS YOU Janlle (OFRAIGHTYEAR)

COMPLETE SMOOTH JAZ2Z CHART ON PAGE 48

HERITAGE ROCK

1 NIELSEN BDS
TIONS
PRINT / PROMOTION LASEL

T 1. THROUGH GLASS NO. 1(5WKS)
STOME SO
THE MARY OF JANE
BREAKI SO HOLLYWOD
' LAND OF COMFUSION
)
(
-]
-]
(=]
o TO B4 LOVED
PAEARDICH B TOWAEFN
@ THLL ME BABY
AEDHOTORSPEPPERS wARER R0,

REVELATIONS Audicslave (WTERSCOPEAPC)

PAIN Three Deys Grace (VE/Z0MBA)

THE THEFT Atreyu (VCTORY)
WELCOME TO THE BLACK PARADE My Chamical Remence (REPRISE)
REVELATIONS Audiosiove (NTERSCOPEAERC)
GONE Puarl Jam (A0ic)
TRAPPED IN YOUR LIES Gesdhenel (CEMENT SHOES)

COMPLETE ACTIVE ROCK CHART ON PAGE

OCTOBER 6, 2006

NO. 1(3WKS)

DEVIL'S GOT A NEW DISGUISE Aeresmith (COLUMBA)

THE SAINTS ARE COMING U2 & Gresn Day (ISLVOANTERSCOPEREPRISE)

DEVIL'S GOT A HOLDA ME The Calowr (RETHINVEMS)
THE KILL (BURY ME) 30 Seconds To Mars (MMORTAUVIRGN)

£ HERITAGE ROCK CHART ON PAGE 52

wlalelel¥

THE SAINTS ART COMING U2 & Green Doy (L ADNTERSCOPE REPRISL)
THE SAINTS ARE COMING U2 & Green Day (SUARINTERSCOM SOWST)

GONE Pesrl Jom (SR0G)
GOODSYE Arwey OF Amyone (THE FRMG
LE DISKO Shimy Toy Gums (UNVERSAL MOTOWN)
DO IT ALONE Sugaradt (FEARLFSSAZ)

LYING IS THE MOST FUN A GIRL CAN HAVE WITHOUT TAKING HER
CLOTHES OFF Panict At The Olsce (DECAYDANCEFUELED 8Y RAMENAAVA)

COMPLETE ALTERNATIVE CHART ON PAGE 50

THE SAINTS ARE COMING U2 & Green Dey (ISLANOSTERSOPE/REPRISE)

RIDE THE RIVER J.J. Cale & Eric Clapton [DUCREPRISE)

IT'S NOT ENOUGH The Who (UNVERSAL REPURLIC)
MY WAY Los Lanely Boys (ONF HAVENORAPIC)
THE SAINTS ARE & Groon Day (2.
LOVE YOU IN THE FALL Paul Westerberg (LOST HGWAY)
GONE DADDY GOME Cnarls Barkdey (DOWNTOWNAAVA)

COMPLETE TRIPLE A CHART ON PAGE S5

THERE'S MUCH MORE @ www.RadioandRecords.com
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[ZiProfile

“There was rep blood in me all along, Katz Radio’s
new president says

Chad
~ Brown

By Erica Farber

When CBS Radio climinated more than 100 jobs carlier this year, Chad Brown
found himself in a position of rethinking his carcer direction. With great sup-
port from CBS, Brown was fortunate to find a perfect fit and was appointed
president of Katz Radio.

Getting into the business: “My entire family on  Joining Katz Radio: “I'd read about the changes
my father’s side has been in this business, start-  that took place at the top at Katz and knew even-

N\ &

ly receptive, and I'm incredibly proud of the
team in place”

Biggest challenge: “Since it's 2 substantial
of stations, right now the biggest curve is learn-
ing the call letvers, getting into the markets, under-
standing the positioning of our chienes and getting
up to speed with a bunch of new faces”™

State of radio: “Its very challenging and hard 0
project what 2007 is going to ook like. There are
s0 many variables. As an industry we have to con-
tinue to educate current and potential new clients
on how radio can continue to help them accom-
have to figure out quickly how to monetize and
incorporate into our business models new tech-
nology. from streaming ¢o mobile technology to
HD radio. But more importandy, how it can help
a client accomplish their goals. Radio’s still a very
viable medium; it's got 2 huge reach. People still
invite radio into their homes, their cars; it's still
w'yt ® Jw'y ®e 'T‘Ie" .y “

radio are very much intact.”

Something about Katz Radio that would surprise
our readers to learn: “You'll never find people
who care more about their company and about
their client stations. The enthusiasm, passion and
teamwork is unparalicled.”

MMW"Myfaﬂmhb«n

/ ing with my grandfather, Clark Brown Sr. He nnﬂydwymmmnﬂemm\\k
/ started Blair Radio with John Bhir, so there was  had a grea g and | i diatcly

/ rep blood in me all along. My father was with dmtlmncxxﬂywimlwamdmduMuhpk
/ Liner Notes Jefferson-Pilot, now Lincoln, for 35-plus years, had p d themchves to me,
/ Profile: Chad Brown and for the last 10 years of his career he was pres- blndmudnonelwawcdkbaltddownw
/ Title: Katz Radio ident of the radio division. | abo had an uncle  two things: | cared about who | worked for and

who worked for KVIL in the ‘Big’days in Dallas  what their vision was”
Fevorite radio formets  as a senior seller for years.”

k\\\\\\\
‘1

Long-term plans: “Step onc is getting out and
Fevorite TV show: First redio jobx “WEZL/Charleston, S.C.. 2 making sure the offices know who | am, what
© 24’—my wite and | country station. Buddy Barton was the owner | represent and that I'm the kind of guy who
got hooked. 1 aiso love and GM. It was a top station, | had zero experi-  will roll up his sleeves. Everyone has been real-
watching sports, ence and he didn't have a desk. | kepe all over
especially foothall.” him. and finally he acquicsced. | started by using
Fovorite song: “There these old TM doughnut packages. | used the
are 50 many, but you VCRs for training and literally was handed a
would find me tobe more  phone book and told to *knock ‘em dead.” | did
of ablues, Southem-rock  that for maybe 17 months and came back to
kind of guy.” Atanta, where | started with Torbet Radio,
Fevorite moviex “Thave  which at the time was owned by Interep. A-year-
26~ and a 9-year-old, and-a-half later CBS Radio came knocking, and
30 i'm wetching G and 1 spent 11 years with them.”

¢ on my career. Abo, Raif’
l)‘Anum.whoummybo-dumwmnmyll
years at CBS Radio Reps, allowed me to become
a regional manager and caught me a lot. Steve
Swenson allowed mie to be the best | could be by
creating a perfect work environment and allow-
ing me ¢o be autonomous. | respect and learned
2 bot from him. Joel (Hollander| was very good
to me too, and | have taken a bot from him. And
lasdy Mark Grey., president of Kaz Radio
Group, who enade the final decision to hire me.”

Advice for broadcasters: “Continue to find ways
¢o enhance our products, create great content. uti-
lize the new technology and implement it. Get
o, sce the right people. ecll our story and be
proud of our story. | think it’s the best indusery. It
one of those places where you can work really
hard, but you can abko have a good time doing it.
At the end of the day if you're not enjoying what
you're doing. find something che.” e

the Caribbesn’ wes fun.”  Moving to the station side: “Mecl Karmazin sold
Fevorite book: “The the company to Interep, and they made me

De Vinci Code”™ VP/GM of the original CBS stations. Shortly
Feworhe hereafier Hefiel called me to work for a start-
Peter Luger's up FM, WCAA/New York, as general sales
Beverage of choice: “A  manager. A year later Dan Mason called and said
nice Napa Cab.” they had an opportunity to work for WCBS-

Hobbiles: “I play golf AM/New York. | spent five years as GSM, and
poorly but enjoy it 'm  wr had a great run. Joel Hollander, then came
a big snow skier, and 1 over to CBS and appointed me director of sales
do a lot of sports with over all six New York stations, and he asked me

the kids." to continue to be the GSM at WCBS-AM.
E-mall address: They |later] made me VP/GM of what was
chad brown® WCBS-FM, the oldics station. and | continued
hatz-radio.com on as DOS.”

THERE’S MUCH MORE @ www.RadicandRecords.com
- www.americanradiohistorv.com
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Talent a Heart Beat Away

Foresters f ¢

Inves‘!lng « Sharing - Inspiring
(’ 9

Children’s

www.foresters.biz

the alliance of premier hospitals for children

Miracle w Network®

When Cumulus’ WFMS 95.5 decided to do something big
for their community little did they know they would also be
doing something big for the future of radio. Doing a Children’s
Miracle Network Radiothon all the funds they raised would stay
in Indianapolis to help the children of their listeners and
community treated at Riley Hospital for Children. In giving
back to their community they did so much more.

During the 2004 event air personality Bob Richards met the
future of radio in the form of then 12 year old Bailey. She made
an impressive radio debut that year while hooked to a machine
that was keeping her alive as she awaited a heart transplant. She
captivated listeners and Bailey returned to the air in 2005 as
co-host of the event following two open heart surgeries and
FDA approval for a special heart implant.

Bailey is an active 14 year old who looks forward to con-
tinuing to work with Bob on air during the Children’s Miracle
Network Radiothon for Riley. Long term she is hoping for a
career in broadcasting. We salute Cumulus, WFMS and Bob
for proving radio has a heart.

To see how your station can join the more than 250 other
stations that keep it local by helping their local kids visit:
childrensmiraclenetwork.org.
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November 14, 06
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Most Added” | COLOR
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