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Monica Puts Tha Beat Down

Monica {/Dem Franchize Boyz capture Most Added at
Rhythmic this week as “Everytime tha Beat Drop™ (J/
RMG) gets 45 adds and
debuts at No. 48°_ It's
the leadoff single from
Monica's new album.
* which is expected to hit
. stores in September.
Watch BET for the
 video and a behind-the-
© scenes peek on Access

VINCE
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Adios, Audio Adrenaline

Audio Adrenaline started as a band 15 years ago.
They've traveled the world, sold over 3 million albums
and won tons of awards, but now they've decided to
call it quits. Christian Editor Kevin Peterson talks to
bassist Will McGinnis about the good times and a few
of the band’s favorite it

things. groups ' '

inspired by Audio

Adrenaline pay tribute

to them, and there’s

also a full discogra-

phy. Page 62.

G I 11 “The Reason Why”

The debut single from the upcoming box ~ct [ hese Days
FEATURING 43 ALl NEW SONGS

here are verv, very tew songs that draw vou in like this masterpiece
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NICK LACHEY
| CAN'T HATE
YOU ANYMORE

Majors Include:

#1
© MmoST ADDED WPRO WNCI KDND WKSS

AT POP! WKFS WXKS KHTS KDWB
KMXV WRVW KBKS & more!

Follow Up Single To The Top 5 Multi-Format Smash, “What’s Left Of Me”

— LP What’s Left Of Me Certified Gold a
T3 | IME
[\l = Tour Kicks Off This Falll «@» Z@l‘

www.nicklachey.com ¢ M

www.americanradiohistorv.com
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SUMMIT SESSIONS

Yes, there are always plenty of great
musical performances at the R&R
Triple A Summit, but there’s also a
serious side to the gathering in the
many interesting and informative
learning sessions and presentations.
This year's sessions range from a Q&A
with Clear Channel's John Hogan to
“Rate-a-Record,” where attendees will
listen to and score some exciting new
releases. There’s something for
everyone on the schedule.

See Page 57

MARCONI FINALISTS

The NAB on July 17 announced the
stations and persoralities selected as
finalists for the 2006 Marconi Radio
Awards. The winners will be revealed
Sept. 21 at the NAB Radio Show, which
is co-located in Dallas with R&R
Convention 2006. This week we present
a compiete list of Marconi nominees.

KT TUNSTALL

Black Horse & The... (RelentiessVirgin)

")lm.v FURTADO TIMBALAND Promiscuous (Geffer)

’ CASSIE Me & U (NaxtSelection/Bad Boy/Atiantic)
URBAN
YOUNG DO 1.1, Shoulder Lean (Grand Hustie/Atiantic)
URBAN AC
BRIAN MCKIIGHT Find Myselt... (Motown/Universal)
GOSPEL
DOMALD LAWRENCE ... The Blessing Of.. (EM/.Gospel)
COUNTRY
CARRIE UNDERWOOD Don't Forget To... (Anista)
}SH)OTH Jaz
PETER WHITE What Doss & Take... (Cokwnbia}

’MWMMMMMJ
RECK
RED HOT CHIL) PEPPERS Deni Calitornia (Wavner Bros.)

’ACI’IVE ROCK
THREE DAYS GRACE Animal.. (veyZomba Label Group)

’WMMSNMMMUW?)
TRIPLE A
TOM PETTY Saving Grace (American/Warner Bros.)
CHRISTIAN CHR
HAWK NELSON Everything You... (Tooth & Nai)
’BDBISTIMAC
CASTING CROWNS Praise... (Beach Street/Reunion/PLG)
CHRISTIAN ROCK
NED Breathe Into Me (Essential/PLG)
CHRISTIAN INSPO
BRAN LITYRELL Weicome Home (Reuon/PLG)
’nzmmm
JOAN SEBASTIAN Mis Altd Del Sol (Batbos)
SPANISH CONTEMPORARY
MANA Labios Compartidos (Wamer M.L}
P
ARG ANTHONY Qué Pracio Tiene £l Cislo (Sony BMG)
LATIN URBAM
7 IRAKIM ¥ KEN-Y Down (Universa))

-
THE INDUSTRY’S NEWSPAPER
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The Broken Bow story: Page 36

|  The EMI Music Collec-
| tive is no more. In its place
is the Blue Note La-

| Blve Note Label Group Bows

Lundvall now Pres./CEQ of new label structure
| zrr Jazz; Tom Evered has been
I Oer Srackoandrecords com named GM for all the clas-

sical releases on Angel and
will also head up market-
ing for the EMl and

bel Group, which
EMI said will focus
on music for adults
and will be over-
seen by President/
CBO Bruce Lundvall

lan Ralfini, Sr.
VP/GM of the Man-
hattan label, will
now also oversee
the Narada Label
Group, which in-
cludes the Americana/
roots artists on Back Porch,
New Age music on Higher
Octave and the U.S. license
for Peter Gabriel’s Real
World label.

Zach Hochkeppel has
been upped to GM of Blue
Note and will oversee all
releases on Blue Note,
Metro Blue and Narada

Lundvall

Virgin classical art-
ists in the U.S.; and
EMI Jazz & Classics
CRO Dave D'Urbano
has been tapped for
the newly created
post of Blue Note
Label Group COO.
“My vision is to
create and sustain
the leading position
in the sophisticated
25-plus music markets,” |
Lundvall said. “This move |
will streamline and orga-
nize our staffing to maxi- l
mize our penetration of
these key markets. i

“Moving the Narada l a-
bel Group to New York fur-
ther enhances our ability to
attract talent to these music

BLUE NOTE Soe Page 10> |

Everhart Back To

Manage Moody/
Chicago Combo

mm!ﬂl
com

Bruce Everhart has reas-
sumed the Station Manager
at Moo-

dy Broadcast-
ing’s Christ-
ian Talk and
Inspo combo
WMBI-AM &

He joined
Moody in 1968
y and became
Everhart WMBI-AM &
FM  Station
Manager in 1994. Ten years
later he moved into a new role
in the stewardship department
at Moody, focusing on broad-
cast fundraising. Now he re-
turns to the stations with an
expanded management role

EVERHART Soo Page 3

proposed rviemaking
The FCC this week issued
the full text of its proposed
rulemaking seeking public
comment on local radio-own-
ership limits, the newspaper/
broadcast cross-ownership
ban, radio/TV cross-owner-
ship limits and several TV-
| only issues — all issues
| raised by the Court of Ap-

FCC Opens Medm-Ownershlp
Proceeding For Public Comment
Commission issves full text of

JULY 28, 2006

———x ——

RADIO REALITY

After 15 years with a core group of three players, the
syndicated Kidd Kraddick in the
Moming will soon add two new cast
members. First up is JC Chavez
(pictured), formerly of KHTS/San Diego.
The second newcomer will be selected
through a radio reality show, “Radio
Dream Job,” during which five finalists
will share a Dallas apartment. This week
CHR/Pop Editor Kevin Carter talks to
Kraddick about the changes. Page 22.

. g °® 13
Dinetz To Head NextMedia’s Radio Unit
RAR Maragerseri aretngSaes
2di0andr ecor ds. com

Jeff Dinetz has been promoted to President/
COO of NextMedia Group’s radio division. He
will oversee the overall direction and manage-
ment of the company’s 48 radio stations, located
in Canton, OH; suburban Chicago; Decatur, I1;
Denison, TX; Greenville, NC; Myrtle Beach, SC;
San Jose; Saginaw, Ml; Wilmington, DE; and
Wilmington, NC.

Dinetz previously served as VP/co-COO and
has overseen the company’s operations in Dela-
ware, [llinois, Michigan and North and South Carolina since 2000.
He will remain based in Rockland County, NY and succeed Skip

Dinetz

DINETZ See Page 10
Wyatt Leads Red Zebra ngrommmg
Oy Jetirey Yorks
R&A Wasmnoton Bureau Cheet
porkedradioandrecords com

Jeff Wyatt has joined Washington, DC-based
Red Zebra Broadcasting, the company formed
by Washington Redskins owner Daniel Snyder,
as Chief Programming Officer. )

Red Zebra said Wyatt will work sound and
marketing for all Red Zebra stations — includ-
ing the newly launched DC-area Triple X ESPN
Radio” trimulcast — and will spearhead Red
Zebra's talent development, acquisition assess-
ment and audience expansion.

WYATT See Page 18

Davis Tapped As
Pres./C00 0f XM

Nate Davis has been ap-
pointed to-the newly created
1 - position of Pros- -
comment penod to '120 days ident/COO of
so the public can weighinon | xM Satellite
such issucs as whether the |  Radio. He was

FCC should revise the limits most "xen[ly

peals for the Third Circuit in
Prometheus v. FCC, which two
years ago led the court to
stay and remand several me-

dla-owmshnpmlesﬂ\emm-

Whlle the FCC has re-
ceived nearly 200,000 com-
ments — many of them bulk

alamlmxsgrwpslobby
ing for their

{ m—ithnsextmdedﬂle

adopted in 2002 on the num- |  Executive in
ber of stations that can be Residence at the
owned in one mar- venture-capital
ket or whether there is addi- firm Columbia
tional evidence available to Capital and has
furﬁ\er;ushfylhe limits. been a mem-
The commission has bud- |  per of XM's
geted $200,000 to conduct a | board of directors since 1999.

handful of “comprehensive
studies” to determine how
people get news and informa-
tion, to review competition

within types of media and ‘

across media platforms, to ex-
amine marketplace changes
viewed its ownership rules, to

FCC Soo Page 10

“1 know firsthand the kind of
action-oriented business lead-
ership that Nate will bring to
his new role,” said XM CEO
Hugh Panero. “He has a truly
impressive track record in op-
erational management and a
unique background in finance,
technology and launching new

and innovative products. |

BAVIS See Page 10

www.americanradiohistorv.com
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She’s back with a whole new boun&

Feat. Dem Franchize Boyz (

“The Makings of Me”

#1 MOST ADDED|

WQHT KMEL
KPTY KBFB WPOW
KUBE XMOR WLLD
KXJM KSFM KBMB
KBBT KVEG WWKX
WJHM WHHH WMBX
KXHT WMPW WZMX
KKWD WBHJ |(om
KIKI

KXJM-Power Rotation
Huge Early Researchl

records

© 2006 J Records, a unit of SONY BMG Music Entertainment
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NEWS & FEATURES

FORMAT SECTIONS

News/Tall/Sports
ASR Worldwide
CHiR/Pep

CHR/Rirythmic

Denas
Courtry
AC 43

Smosth Jaxz
Rock Formats
Trigle A
Americana

Clistian Fecus
Latin Formats
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Study: Radio Top Source For New Music

But Bridge Ratings survey shows trouble with teens

Oy Afm Jacobenn
R&A L Markebng Sales Editor
300 adoandrecords com

A recently released study from
Bridge Ratings has found that
45% of 2,500 randomly surveyed
Americans leam about new mu-
sic from listening to traditional ra-
dio stations — namely, those on
the FM dial.

While that’s well above the per-
centage of those who offered P2Ps
and Intermet radio stations as their
avenues of choice for hearing new
music first, it’s down from a pre-
vious Bridge new-music survey,
which found that more than 50%
of those surveyed said traditional
radio was their top source for new
music.

The good news for radio is that
a majority of older music fans
said they found out about new
music via the radio. Sixty-one per-

cent of respondents 35-54 years
old said radio was the primary
place they found out about new
music. Traditional retailers came
in second, at 21%. Internet radio
was the choice for 11% of 35-54s.
But the picture changes dra-
matically when looking at survey

respondents under the age of 35. |
For those in the 18-34 age group, |

' Zeller To Work Nat'l Alt Promo At Geffen

just 35% said traditional radio
was their primary source for new
music. P2Ps — both legal and il-
legal — ranked second, at 25%.
Intemet radio was the choice of
18% of 18-34s, while online net-
works (including popular online
sacial network MySpace.com) was
the response for 13%.

For teens, radio was the top
source for discovering new music
for 38% of those queried — a

STUBY See Page 11
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‘XPoNential’ Growth With HD2 Offering

XPoNential Radio, a popular Internet-based offering from University
of Pennsyivania Tripie A noncomm WXPN/Philadeiphia. can now be heard
in several cities in crystal-clear, high-fidelity digital radio — thanks to HD

XPoNential Radio features a rich playtist of songs from dozens of tri-
ple A-flavored artists, including Bob Marley & The Wailers, Lyle Lovett,
Aimee Mann, Badi Assad, KT Tunstall and World Party, among many oth-

WXPN recently added XPoNential Radio to its HD2 signal at 88.5 FM
and is aiso offering its commercial-free format to other noncomms. Amer-
ican University's WAMU/Washington now offers XPoNential Radio at 88.5
FM-HDZ2, and Charlotte noncomm WFAE has added it to 90.7 FM-HD2.
KBIA/Columbia, MO is airing XPoNential Radio programming at 91.3 FM-
HD2 weeknights from 7pm-3am and on weekends.

Direct links to all HD2 multicast stations that also offer online stream-
ing of their over-the-air programming can be found on R&R's new HD
Radio Station Links page, availabie only st www.radicandrecords.com.

Jive/Zomba Label Group rapper T-Pain recently became one of four artists to

| receive the RIAA's newly established Master Ringtones Sales Award, as his song
“I'm N Luv (Wit a Stripper)” was certitied multiplatinum for ringtone sales. Seen

| here (I-r) are Zomba Sr. VP Peter Thea, track executive producer Bu Thiam. T-

Pain, Konvict Muzik CEQ Akon, Zomba President/CEQ Barry Weiss and Jive VP/

| | A&R Mickey “Memphitz” Wright

Moran Appointed PD 0f KCNL/San Jose

| Manuel Moran has been named

| PD of Clear Channel’s Spanish
Contemporary KCNL (Enamorada
104.9¥/San Jose. He had been Pro-
duction Director of the company’s
La Preciosa Network since 2003
and before that was Production/
Image Director for Univision Ra-
dio/San Francisco.

Kim Bryant, Regional VP/GM
for Clear Channel’s San Fran-
cisco Bay Area cluster, said,
“Manuel brings years of experi-
ence in the radio business, from
production, promoting concerts

' and much, much more: His pas-

sion and great knowledge of this
genre of music are unmatched.
We are extremely pleased to
have him in the Clear Channel
family and look forward to great
things for him at KCNL.”

Moran told R&R, “Clear Chan-
nel Radio has given me the unique
opportunity to consolidate all of
my experience in the music busi-
ness. Itis definitely a huge commit-
ment. I have millions of dollars in
assets in my hands, and there are
more than 1.5 million Hispanics in
the Bay Area who want more and
better choices in radio.”

Interscope national Alterna-
| tive promotion exec Jennifer
{ Zeller has been appointed to a
| similar position at sister label
Geffen Records. She replaces
Gary Spivack, who is leaving
Geffen to serve as co-President,
with music-industry veteran Del
Williams, of Right Arm Enter-
tainment, a concert-booking,
promotion and management

company.

Spivack'’s last day at Geffen is
set for July 28. He’s been with the
company for three years.

Zeller is already on the job in her
New York office and will move to
Los Angeles in September. She
started at Interscope nine years
ago as an assistant in the L.A. of-
fice before moving cast to become
the New York local. She was pro-
moted to her current national po-
sition in 2001.

Press Communications on
Monday flipped WKOE/Mon-
mouth-Ocean from a simulcast
of Alternative clustermate WHTG
to Country under new calls
WKMK. The station now oper-
ates as “K98.5, Real Jersey Koun-
try”; that spelling is a nod to the
calls, which stand for “Kountry
MusiK.”

Frank Calderaro is GM, while
Jim Radler becomes PD. Radler’s
background includes Country
stops at WWFG/Salisbury, MD;

W-I(OE/Monmouth-Oeeun Goes '‘Kountry’

WXTU/Philadelphia; WPKX/
Springfield, MA; WKLB/Boston;
and WIOV/Lancaster, PA.

“The time was right to reintro-
duce Country to Ocean and Mon-
mouth Counties,” Calderaro said.
“With country’s broad demo-
graphic appeal and audience loy-
alty, we are confident that the
music, combined with the local
news and information elements,
will have an immediate impact on
io listening and radio advertis-

ing

Erwrat 3
Continued from Page 1
that includes serving as the liai-
son to the stewardship depart-
ment.
Moody Broadcasting Network
VP Wayne Pederson_said, “To-
day’s radio-station manager
must be increasingly focused
outside the station, on the com-
munity, constituency and the
the kind’of maturity, balance and

N V VAV AVV A= aT=Y d [or= 1

nradiohistorv.com

vision to take WMBI to the next
level.” |

Everhart said, “It's great to be
back at WMBI and serving with a
wonderfully talented team in this
great mission field of Chicago.
This month WMB! celebrates 80
years. Many things have changed,
but one thing is timeless: Moody
Radio’s commitment to teaching
God'’s word in a relevant, creative
package that spiritually trans-
forms lives.”

Cantillo Joins Harpo
Radio To Program
XM Oproh Channel

Harpo Radio, Oprah Winfrey's
recently formed radio division,
has named 20-year broadcast vet-
cran Laurie Can-
tillo PD of Oprah
& Friends, the
new lifestyle Talk |
radio channel
that will debut [}
on XM Satellite
Radio this fall.

Cantillo was |
most recently PD
of Clear Chan- g " ¥y
nel’s News/Talk Cantillo
KFYI and Sports
KGME in Phoenix and before that
had a lengthy stint as PD of cross-
town News/Talk KTAR.

In her new role Cantillo will
oversee programming and direc-
tion for the Oprah-driven satellite
channel and report directly to
Harpo Radio GM John Gehron,
who said, “Laurie has a passion
for bringing quality news and
high-impact human-interest sto-
ries to radio. She is uniquely
qualified to oversee programming
for the Oprah & Friends channel
on XM.”

Before moving to Phoenix
Cantillo was Exec. Producer and
co-host of the moming show at
KOA/Denver, where she also
wrote and voiced the award-win-
ning medical-news feature “Health
Notes.” Cantillo is also co-author
of Right-Brained Children in a
Left-Brained World, a nonfiction
best-seller that offers innovative
methods for teaching gifted chil-
dren.

WFMX/Greensboro
Bows As Urban AC

Clear Channel on Monday
launched Urban AC WFMX (Kiss
105.7)/Greensboro. The former
Country station had been serving
the Statesville, NC market before
Clear Channel moved the tower
north to cover the Greensboro-
Winston Salem-High Point mar-
kets. Coming on board as PD is
Brian Anthony, most recently PD
of co-owned Urban WXBT/Co-
lumbia, SC.

After launching with 10,000 com-
mercial-free songs in a row, WFMX
will debut the syndicated Steve
Harvey Morning Show on Aug. 21.
The syndicated Michael Baisden
Show will bow in afternoons.

“l cannot imagine a better
lineup or better programming for
the listeners of Greensboro,” An-
thony said. “Harvey is excep-
tional. His humor and day-in,
day-out wit are sure to wake up
and inspire anyone. Couple his
talents with the likes of Michael
Baisden, and WFMX is sure to be
the most listened-to station in
Greensboro.”

Clear Channel/Greensboro
VP/Market Manager Cheryl
Salomone said, “From Luther

WFMX See Page 11
July 28, 2006 Radio & Recerds © 3
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Back To Drawing Board For XM, Sirius

Both satcasters face FCC emissions problems

M Satellite Radio and Sirius Satellite Radio last week
/% publicly acknowledged that, due to emissions problems,
several of their receivers are not passing muster with the

FCC’s engineering division.

First, in an SEC filing submitted
July 19, XM reported that new
equipment certifications obtained
by XM as part of a plan to expedite
the manufacture of new tuners free
of emissions problems had been dis-
missed by the FCC — a sign that the
subscription radio provider has a
long way to go in bringing at least
two of its receivers up to commis-
sion standards.

XM explained that to facilitate the
creation and distribution of replace-
ment radios for those earlier
deemed noncompliant by the com-
mission, it obtained new certifica-

tions for modified equipment in
mid-June. XM said it used testing
procedures consistent with the
FCC’s spring 2006 clarification of
procedures, but, without revealing
details, said its plan did not pass
muster with the commission.

The dismissal of the certifications
gives XM the opportunity to con-
duct additional testing and work to
limit interruptions in supply for
such tuners as the Delphi XM SKY-
Fi2and the Audiovox Xpress. XM in
late May suspended shipments of
those receivers because of interfer-
ence issues.

That meant fewer XM receivers
for consumers to choose from and,
ultimately, fewer dads got XM radi-
os for Father’s Day; XM acknowl-
edged that its sales forecast was hurt
by the emissions problem.

XM receivers that do not involve
in~car use and factory-installed in-car
receivers have been deemed compli-
ant with RCC standards and are not
at issue with the commission.

Sirius Flles Similar Repert

In the small hours of July 20, Sir-
ius lodged a report with the SEC
saying that during an internal re-
view, “We determined that certain
of our radios with FM transmitters
were not compliant with FCC
rules.”

Sirius confessed to having con-
tinuing problems getting some of

SATCASTERS See Page 8
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 BusinessBriefs
NAB: PERFORM Act Markup Wowld Be Premature

he Senate Commerce Committee may soon consider the

Platform Equality and Remedies for Rights Holders in Mu-
sic Act, or PERFORM Act, and NAB President/CEO David Rehr
has written to Commerce Committee Chairman Arlen Specter
and ranking committee member Sen. Patrick Leahy to say the
NAB believes markup of the bill would be premature.

“Quick consideration of the bill,” Rehr wrote, “would preciude
addressing fundaméntal operational problems our members face
within the Section 114 [of copyright law] framework.” Rehr noted
that back in April, during a committee hearing on the PERFORM
Act, Bonneville President/CEO and NAB Joint Board Chairman
Bruce Reese outlined several key areas for streaming reform
of importance to broadcasters, including the sound-recording
performance fee for Intemet streaming, the standard by which
that fee is determined and the law goveming the making of cop-
ies used to facilitate lawful performances.

Rehr wrote, “Broadcasters would like to see these concems
remedied so that radio broadcasters can participate meaning-
fully in the Intemet age.”

Rehr also referred to pending litigation addressing what con-
stitutes “fair use” under copyright law, saying that the resolu-
tion of that lawsuit “could well impact the interpretation of what
constitutes fair use and thus how any digital audio copy-pro-
tection system should be designed and implemented under
copyright law”

Rehr concluded, “We strongly believe that a markup of this
| bill would be premature at this time, given the significant im-
pact this bilt would have on the transmission and use of free
| radio’s simuicasted streams over the Internet”

i Farber Steps Down From Arbitron Board

i adio & Records Publiisher/CEO Erica Farber has resigned
from the board of directors of radio-ratings provider Arbitron
following the recently announced acquisition of R&R by VNU.
VNU has business relationships with Arbitron, including a 50/
50 joint venture in Scarborough Research, a New York-based
provider of local-market consumer research.

Arbitron reported in a regulatory filing that it had received writ-
ten notice from Farber that she would be stepping down as a |
director because the pending ownership change at R&R wouid
present a conflict of interest. Continued on Page 8

Radio Transactions See
‘Renewed Activity’ In 2006

BlAfn encou_ruged by ‘tepid growth’ in
industry deals
By Adam Jacobson

adio-station transactions for the first six months of 2006

show promising increases in station sales and dollar val-
ues compared to all of 2005, BIA Financial Network data re-
leased last week shows.

Furthermore, even when factoring
in such large-group deals as Citadel’s
pending acquisition of ABC Radio
and Cumulus Media Partners’ now-
completed purchase of Susquehan-
na Radio, enough significant increas-
es exist to indicate renewed activity
in radio deals nationwide.

According to BLAf, there were 549
radio stations traded to the tune of
$3.42 billion during the first six months
of 2006, compared to 474 stations trad-
ed at a total value of $899 million dur-
ing the same period in 2005.

While BIAfn noted that the major-
ity of activity has come from big
sales, led by Cumulus, it said the
purchases show financing is avail-

able “for operators with good, es-
tablished track records and for some
who are either retuming to the busi-
ness or entering new markets and
looking to make format changes.”
BlAfn VP Mark Fratrik said that he
isencouraged tosee “slight improve-
ment in the overall media broadcast-
ing landscape.” He added, “Even the
tepid growth we've been reporting
in radio transactions is showing blips
on the screen as CBS prepares its
large sale of radio stations and select-
ed markets see renewed activity.
“Despite the slow activity we are
seeing, owners want to buy assets and
are taking advantage of prices that are
lower than a couple of years ago.”
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IMAGINE

a color publication, available minutes after
charts are processed each week.

IMAGINE

your very own custom report sent directly fo you
each week, based on your personal, unique needs.

IMAGINE

a host of new industry partners, able to deliver critical
data and information with lightning-fast technologies
and cutting-edge delivery mechanisms.

IMAGINE

diverse new consumer interfaces, delivering important,
timely information via print and broadcast media.

08.06.06
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X RADIO BUSINESS

Continued from Page 4 BllSilleSS B'iefs

Netherlands-based VNU, which also owns television-ratings service Nigisen Media Research, an-
nounced earlier this month that it had reached an agreement to add R&R to the company's media
porttolio, which already includes Billboard, The Hollywood Reporter, Adweek, Brandweek and
Mediawoek.

Univision Buyer Seeks Cress-Ownership Waivers
mbrelia Holdings, a new company created by Providence Equity Partners, Thomas H. Lee Part-
ners, Saban Capital Group, Texas Pacific Group and Madison Dearbom — the consortium with
the winning bid of more than $14 billion to buy Univision — has asked the FCC for six-month cross-
ownership waivers because it owns overlapping stations, the group said in an SEC filing on Mon-
day. The waivers would be effective when the deal closes, probably next spring. The group said it
will sell stations if it does not get the FCC waivers.

The filing also noted that the group consulted former FCC Chairman Michael Powell about regu-
latory issues and added thatUmbrella Holdings will pay Univision $300 million if the FCC rejects the
deal and the sale fails to go through.

Closing the deal is important to both sides and will end in a big payday for Univision executives if
they are not kept on by the new owners, according to the SEC filing. The filing included a list of
proposed severance payouts and stock options that show Univision President/COO Ray Rodriguez
would get about $17 million it he is not kept on; Sr. Exec. VP/CFO Andrew Hobson would receive
$14.9 milion; Vice Chairman/Corporate Secretary Robert Cahil would get $10 million; and Exec.
VP/General Counsel Douglas Kranwinkle would get $9.5 miltion.

Citadel Seeks To Stop Bondhoiders’ Early Payoff

InaMnglastweekwﬁthewYorkSmCmn.Chddaskedmeounbrapdwmm
saying that Citadel's $2.7 biltion merger with ABC Radio does not constitute a fundamental change

in its obligations to curent debt holders.
Citadel has been negotiating since last winter with certain bondholders who want to call due their
bonds. In the filing Citadel reported that it has received letters from an attomey who claims to
Continued on Page 11
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Transactions At A Glance

All tramgaction infermation provided by
BNA's MEDIA Access Pre, Chantilly, VA.

$tate-By-State Transactions

© KFMG-FM & KSRJ-FM/Juneau, AK $676,400

© WAWC-FM/Syracuse, IN $600,000

* KCRG-AM/Codar Rapids, 1A $775,000

© KRRP-AM/Coushatta, LA Undisclosed

© KDBS-AM, KRRV-FM & KZMZ-FM/Alexandria and KKST-FM/
Oakdale (Alexandria), LA $4 million

© KCOX-AM & KTXJ-FM/Jasper, TX $890,000

© WCRR-AM/Rural Relreat, VA Undisclosed

© WWHV-FMNirginia Beach (Norfolk), VA Undisclosed

Full transaction listings, posted daily, can be found at

www radioandrecords.com.

KRRX-FM/Burney (Redding); KFMF-FM/Chico; KOPT-FM/Colusa
(Chico); KZAP-FM/Paradise; KALF-FM/Red Bluff (Chico); KNRO- -
AM, KQMS-AN & EENA-PM/Rodding; KNNN-FM/Shasta Lake
City; and KROG-FM/Shingletown (Redding), CA

PRICE: $17.5 million

TERMS: Asset sale for cash

BUYER: Mapleton Communications, headed by President

Adam Nathaasona. Phone: 310-209-7333. it owns 23 other
stations. This represents its entry into the market.

SELLER: Regent Communications, headed by President/CEQ Bill
Staketia. Phone: 513-651-1190

FREQUENCY: 106.1 MHZ; 93.9 MHZ 107.5 MHZz; 96.7 MHz; 95.7
MHZ; 1670 kHz; 1400 kHz; 104.3 MHz; 99.3 MHZz; 105.3 MHz
POWER: 100kw at 1,969 feet; 2kw at 1,129 feet: 28kw at 633 feet;
2kw at 1,289 feet; 7kw at 1,266 feet; 10kw day/1kw night; 1kw;
100kw at 1,558 feet; 2kw at 1,526 feet; 28kw at 1,243 feet
FORMAT: Rock; Rock; Hot AC; CHR/Rhythmic; Country; Sports;
News/Talk; AC; CHR/Pop; Oidies

BROKER: George Reed of Media Services Group

2006 Doais To Date
Dollars to Date: $4,991,000,142
(Last Year: $2,836,253.805)
Dollars This Quarter: $1,574,957,210
(Last Year: $453,612,869)
I Stations Traded This Year: 632
(Last Year: 889)
Stations Traded This Quarter: B
(Last Year: 168)

Satcasters

Continued from Page 4
its FM-modulated receivers to meet
FCC standards and said it has “tak-
en a series of actions to evaluate,
mitigate and correct the problem.”

The filing continued, “We direct-
ed manufacturers of Sirius radios
with FM transmitters to suspend
manufacture and shipment to retail-
ers of noncompliant devices and to
make the necessary changes in pro-
duction to bring the radios into com-
pliance.”

And Sirius had more bad news.
The company reported that during
its internal review, “We discovered
that certain Sirius personnel request-
ed manufacturers to produce Sirius
radios that were not consistent with
the FCC's rules.”

Sirius said it has taken steps to
make sure “this situation does not
happen again, including the adop-
tion of a comprehensive compliance
plan, approved by our board of di-
rectors, to ensure that in the future
our products comply with all appli-
cable FCC rules.”

Though the FCC continues to re-
view Sirius’ products containing FM
transmitters, the satcaster said, “We
believe our radios that are currently
in production comply with applica-
ble FCC rules. No health or safety is-
sues are involved with these Sirius
radios, and radios which are facto-
ry-instalied in new vehicles are not
affected. We do not expect the reso-
lution of these issues to have an ad-
verse impact on our previous guid-

”

ance.
Wall Street Gives Thumbs-Down

As the week wore on, the satcast-
ers took a heavy pounding on Wall
Street. Within hours of news break-
ing that both satcasters were having
FCC emissions problems, Market-
Watch.com headlines went some-
thing like this:

e “XM Satellite Radio Cut to
‘Hold’ at Morgan Joseph”

¢ “UBS Cuts XM Satellite Radio
Price Target to $13 From $25”

¢ “XM Satellite Radio Cut to
‘Neutral’ at UBS”

Continued on Page 11
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Evolving formats. Changing listener habits. And
a fluid landscape that is anything but business as
usual. Tackle the top challenges facing today’s
radio broadcasters at The NAB Radio Show?®.

The NAB Radio Show offers a one-of-a-kind
opportunity for station professionals representing
all formats and market sizes. Explore an exhibit
hall showcasing technologies, tools and solutions
you won'’t find anywhere else. Join your peers

in Dallas and gain a greater understanding of
everything Radio: from studio innovations to HD
Radio™ to podcasting. Plus, learn to master the
latest programming trends to ensure that you and
your station connect with the next-generation
marketplace.

New Hours for Conference and Exhibits!
Programs begin at 8:00 am on Wednesday and end
12:00 noon on Friday. Arrive early for the Tuesday
evening networking event and don’t miss a minute
of the most important week in Radio.

Register today at www.nabradioshow.com
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“It has been a real pleasure to
work with Jeff in the past, and 1 look
forward to having him as my part-
ner as we build something new and
take on new challenges,” said Red
Zebra CEO Bennett Zier. “Jeff has
made a name for himself by creat-
ing a unique sound and starting
successful radio stations across the
country.”

Wyatt has worked with Zier since
the late 1990s, most recently at Clear
Channel, where Wyatt was Regional
VP/Programming for the Washing-
ton/Baltimore Trading Area. In his
20-year career Wyatt has also pro-
grammed KIIS/Los Angeles, KPWR/
Los Angeles, WXKS/Boston and
WUSL/Philadetphia.

“1 look forward to rejoining
Bennett and the outstanding team

he’s assembled at Red Zebra,” said
Wyatt. “In a time when radio is
changing, Red Zebra will be for-
ward-looking, and we'll bring our
hearts along with our minds to
work with us every day.”

Although Wyatt's new position
was officially announced on July 19,
Zier was introducipg Wyatt the
night before as the new staff of
Triple X ESPN Radio packed into
the Palm in Washington, DC to cel-
ebrate the launch of The John Riggins
Show and greet decisionmakers and
the media.

Attracting perhaps the largest
circle of fans and onlookers was
Riggins himself, the still wildly
popular star running back of the
1980s-era Redskins team. Riggins
said he was “thrilled” about how
his debut as host went. “I think |
found my calling,” he said.

Rod Zobra Buys WWHV-FM

Red Zebra — which bought
WWXT-FM/Warrenton, VA; WWXX-
FM/Prince Frederick, MD; and
WXTR-AM/ Alexandria, VA in May
and WXGI-AM/Richmond last
month — has added a station in the
Tidewater region of Virginia to its
portfolio by striking a deal to obtain
Urban WWHYV (Hot 102.1)/Norfolk
from the now-bankrupt On Top
Communications, a company
formed by former Radio One ex-
ecutive Steve Hegwood. Sources
close to the deal told R&R that Red
Zebra paid $4.25 million for the
station.

Washington Redskins games are
currently heard in the region on
WNIS/Norfolk and are expected to
continue to be heard there since ad-
vertising packages have already
been sold for the fall football season.

: Executive Action

utive/Northeast.

Feniger Loads Inforep Neiwork Solutions

ruce Feniger, a 12-year interep veteran, has been named Pres-
ident of the national ad rep firm's newty formed Network Solu-
tions division. He was previously Exec. VP/Network Operations for
Iinterep and will continue in his role as Interep’s Regional Sales Exec-

As President of Network Solutions, Feniger will manage the net-
work sales team across all of interep’s offices. He will also be charged
with expanding interep's unwired radio networks services.

Feniger became Exec. VP in 2004, two years after taking on region-
al sales duties. He joined Interep in 1994 as an AE for Interep’s Mc-
Gavren Guild Radio, working out of its Atianta office, and from 19968-
2002 was VP/AE for McGavren Guild/Atlanta.

—_—

1t is unclear whether the games will
be simulcast on WWHV and what
programming changes will be made
at that station.

Red Zebra officials told R&R that

other acquisitions are in the works
in the DC area and that an an-
nouncement could come later this
summer.

Additional reporting by Julic Gidlow.

Fee

Continued from Page 1
examine localism in media cover-
age, to determine minority partici-
pation and calculate independent
and diverse programming in
today’s media environment and to
consider the impact of ownership

on the production of children’s and
family-friendly programming.

In June the five FCC commission-
ers also invited public participation
by way of six community hearings
on media ownership to be held in
geographically diverse locations
around the country. In addition to

the topics to be covered in the stud-
ies described above, the hearings
will survey the impact of the FCC'’s
rules on minority ownership, reli-
gious programming, campaign and
community-event coverage, music
and the creative arts, the growth of
the Intemet, jobs and the economy,

advertisers, rural America and the
disabled community.

During the commission’s june 21
meeting, Commissioners Michael
Copps and Jonathan Adelstein con-
curred in part and dissented in part
with the latest proposed rulemaking.
In a statement issued by Adelstein,

the sometimes rebellious commis-
sioner said, “The manner in which
the commission is launching this
critical proceeding is totally inad-
equate. It is like submitting a high
school term paper for a Ph.D. the-

sis.
— Jeffrey Yorke

Davis
Continued from Page 1
can’t think of anyone better quali-
fied to help take XM to the next
level.”
During Davis’ tenure as Presi-

data, Internet access and web-host-
ing services to all segments of the
business market. Davis has also been
Exec. VP of Nextel Communications,
CFO of MCI Telecommunications
and President /COO of MClmetro.

closely with Hugh and the dynamic
management team that created this
industry. While there are near-term
operational challenges to work
through, the growth opportunities
in front of us are tremendous.”

dent/COO of XO Communications "1 am passionate about XM and  _Davis’ appointment comes at a
from late 1999 to early 2003, XO be-  the wonderful content it delivers to  difficult time for XM, as the one-
came a $1.38 billion integrated com-  its subscribers,” Davis said. “l look time leader in satellite radio battles
munications provider offering voice, forward to working even more to keep pace with Sirius Satellite
Dinetz statement, “Jeff has worked long 2000 after serving as Regional VP at
Continued from Page 1 and hard throughout his successful ~ Connoisseur Media. His experience
Weller, who last week stepped career, and we are confident he can  also includes stints as Director/Sales
down a,fter having served as radio guide our radio group to its highest  of Emmis/New York and as VP/
division President/co-COO since FERSRERtls s Koetives GG RIS Wi iook
NextMedia’s inception in late Jeff Dinetz said, “This is the posi- Regarding his departure from
5% P tion 1 have been training for, and | NextMedlaafta'nmut‘i;ansnxﬁy:als,
) : ; know the coming months and years  Weller said, “Now is the time for me
CE]\(I;’(Stt?:::D(i;;:tuzp :r::'?:;‘:f/f will be rewarding for our business. |  to get involved in other opportuni-
Dinetz’s uncle. and co;n Chair- thank both Steven and Carl for their  ties that | would like to pursue. I've
e pany vote of confidence.” had a terrific time helping in the

man Carl Hirsch said in a prepared

CHRONKILE

MARRIGES

Little Big Town's Karen Fair-
child to Jimi Westbrook, May 31,

Rascal Flatts’ Joe Don Roon-
ey to Tiffany Falion, Aprit 23.

Epic artist Susan Haynes to
Jetf McCoy, April 1.

Bwtns

KQRA/Springfield, MO PD
Kristen Bergman, husband
Kevin, daughter Madison, July
=

WBBN/Laurel, MS Asst. PD/
MD Allyson Scott, husband
Chns, daughter Caillee Dianne,
June 8.

ConooLEnces

KROP & KSIQ/EI Centro, CA
GM Carlos Cisneros. 43, July
21.
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Competing in the radio industry
has never been easy, and 1 am confi-
dent that those executives in program-
ming, sales and promotions who have
a sincere passion and enthusiasm for
radio will dictate the future. | am for-
tungte that we have a core manage-
ment group at NextMedia that shares
my point of view.”

Jeff Dinetz joined NextMedia. in

strategy and build-out of the
NextMedia radio division. What I |
will miss the most is the daily con-
tact with a fantastic group of family
and friends in NextMedia.”

Steve Dinetz and Hirsch wished
Weller well in his future endeavors, |
saying in a joint statement, “We will
miss working alongside our good
friend.”

Study .

Continued from Page 3
slight improvement from the 18-34
results. In a troubling sign for mu-
sic retailers, however, P2Ps were the
top choice for leaming about new
music for 29% of the survey partici-
pants aged 12-17. Only 2% of teens
said they learned about new music
from traditional retailers.

“In terms of new-music discov<
ery, teens have a stronger affinity for
online virtual community networks
like MySpace.com and P2P trading
than other demogtaphics do,” said

Bridge Ratings President Dave Van
Dyke. “But a significant number of
teens still discover new music ‘
through their current-based terres- |
trial radio stations.” |

Owerall listening to Internet radio
stations fell from Bridge’s first new-
music-source study. Van Dyke told |
R&R that, while no conclusive evi- |
dence was found, the decline in that |
area may be the result of the grow-
ing popularity of such websites as
MySpace.com, which feature dedi-
cated band pages with audio and
video streaming.

aananar oo oo apradiohictaon oo

Radio in adding new subscribers.

XM ended the first six months of
this year with 6.89 million subscrib-
ers and is still hopeful that it will be
able to announce 7 million subscrib-
ers sometime in August.

Last week the company an-
nounced that the FCC had rejected
the satcaster’s testing methods on
several of its receivers, further delay-
ing shipments of some of its popular
radios to market and sending XMSR
shares into a downward spiral.

The stock lost 13% by week’s end
and dlosed where it opened on Mon-
day, at $11.20. Shares of XMSR were
trading down nearly 3% midday
Tuesday.

In his review of the addition of

engineering, customer service and fi-
nance and accounting functions
within the company.

“[As CEO, Panero] will continue to
have direct oversight over program-
ming, sales, business and legal affairs
and corporate communications. But
while Panero has had oversight over
programming, any new contract
would have to receive a sign-off from
finance, which is under Davis’ over-

Jacoby embraced the hiring of
Davis, figuring the new COO posi-
tion could effect a “separation of
powers.” He added, “This effectively
creates a system of checks and bal-
ances between the CEO and COO. It
is a minor positive for the stock, as it

Davis, Banc of America Securities me-  adds a senior operational executive
dia analyst Jonathan Jacoby said, at a time when the company is
“Davis will oversee retail and OEM  clearly struggling with execution.”

marketing, product development and — Jeffrey Yorke
Bilue Note forts for Narada, has become West

Continued from Page 1

genres and complete our involve-
ment in all adult repertoire areas.”

Kevin Carroll has been named Sr.
VP/Promotion of the Blue Note La-
bel Group. Dan Connelly and Mitch
Mills have been appointed VPs/Pro-
motion, with Connelly focusing
mainly on the triple A side and Mills
focusing more on the adult pop
side.

Jill Weindorf, who until recently
headed up promotion and press ef-

Coast Promotion Director and is re-
locating to Los Angeles. Jason
Greenberg will be based in Chi-
cago as Midwest Promotion Direc-
tor, and Kelly Smith becomes
Northeast Regional/Smooth Jazz
Promotion.

Narada Sr. VP/Sales & Market-
ing David Neidhart and Manager/
National Media & Promotions
Mario Martin exit. The Astralwerks
family of labels — the other half of
the former EMI Music Collective —
will continue as a separate entity.

Continued from Page 3

Vandross and Alicia, Keys to The
O’Jays and Teddy Pendergrass, we
are thrilled to bring Greensboro-
Winston-Salem-High Point this new
choice for Urban AC.

“In addition, we are ecstatic to
add the likes of Steve Harvey to our

brand. Harvey and the entire format
fill a void for listeners who prefer
adult contemporary entertainment
with an urban experience.”

WFMX will compete directly
with Entercom’s Urban AC WQMG,
which in the winter 2006 Arbitron
ratings period was the No. 1 station
12+, with a 9.1 share.
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Satcasters
Continued from Page 8

* “Sirius Satellite Cut to Neutral

at UBS.”

¢ “UBS Cuts Sirius Satellite
Price Target to $4.50 From $8“

* “XM and Sirius Radio Produc-

tion Halted Over Emissions”

* “Morgan Stanley Cuts XM Sat-
ellite Holdings Price Target to $28”

It was not a pretty picture for the
upstart satellite radio industry.
Even Jonathan Jacoby, Banc of
America Securities media analyst
and one of XM’s biggest cheerlead-

ers on Wall Street, said, “Good
news still not here yet for XM —
shares should remain range-bound
in the near term, but we would not
buy Sirius on the XM filing or on
today’s retail tracking numbers.”
Still, Jacoby managed to get in
a plug for XM, though far milder
than_his usual push for the com-
pany. He said, “Longer-term, we
continue to prefer XM but believe
that the stock will remain range-
bound as subscriber numbers
come down for 2006 — Banc of
America Securities expects year-

end XM subscribers to be 8.3 mil-
lion instead of 8.5 million — and
there is risk for 2007.”

Jacoby says 2007 is in jeopardy
because he believes subscribers
brought in by Toyota new-car sales
“will be more of a 2H07 [second
half of 2007] event.”

By week’s end XM shares had
fallen 13%, to $14.20 a share. XM
opened and closed at that price
Monday but on Tuesday closed
down, at $10.88 a share. Sirius shares,
already puny, also dropped, closing
down 2 cents, to $3.92, on Tuesday.

Continued from Page 8
r payoft mechanism.
|
1
1
L]

lishing.

¢ company.

small-sized markets.”

Stakelin thanked the company’s employees in Redding and Chico “for their years of dedication and

service.

Mapleton owns and operates 25 radio stations in the western United States. “We have the utmost
| respect for Regent Broadcasting,” Mapleton President/CEO Adam Nathanson said. “We are thrilled at
the opportunity to continue to build on the solid community relations that the radio stations have estab-
lished in Chico and Redding. The markets are a solid strategic fit for Mapleton, with full clusters that will
serve as the bridge between Mapleton's Northern California and Oregon markets”
George Reed and Tom McKinley of Media Services Group were the exclusive brokers in the transaction.

Clear Channel Exits Louisiana Market For $4 Million

lear Channel has agreed to sell Sports KDBS-AM, AC KKST-FM, Country KRRV-FM and Classic
| Rock KZMZ-FM/Alexandria, LA 10 Cenila Broadcasting Co. for $4 million. Cenla, a locally based
company, already owns News/Talk KSYL and CHR/Pop KQID in the market.

The transaction makes Centa the dominant company in Alexandria, market No, 221. Opus Media Part-
ners and Citadel enjoy three-station ciusters in Alexandnia, while Cajun, Flinn, FM Broadcasting, Radio
Group. URBan Radio. NWLA and Rose Ann Marx each have standalone operations.

Clear Channei gained control of the four stations in Alexandria following its merger with AMFM, which
had acquired the stations via its 1999 merger with Capstar.

Cenlaha.salreadymadeaS?O0.000escrwdeposn. It is not known when the deal is expected 10 close.

Emmis, Mediabase Reach New Pact
mmis Communications on Tuesday agreed 1o extend its exclusive contract with Mediabase, the
airplay-monitoring and research arm of Premiere Radio Networks. Terms of the deal were not disclosed

Mediabase provides airplay information to approximately 1,700 affiliate radio stations and supplies

=i,

Business Briefs

“represent hoiders of more than $109 million” in bonds and that his letters “purport to be a notice of
default and notice of acceieration.®
The bonds are due in 2011, but the bondhoiders believe the pending ABC acquisition triggers an early-

Universal Music Makes Bid For BME Music Publishing

The Financial Times reported last week that, in a second round of bidding, Vivendi's Universal Mu-
sic offered Bertelsmann AG nearty $2 billion for its music-publishing operation, BMG Music Pub-

Warner Music Group and the private equity firm BC Partners are also reportedly in the running for the

Mapleton Buys Regent's 10 CA Stations
apleton Communications has purchased Regent Broadcasting's 10 stations in the state of Cali-
fornia — KALF-FM, KFMF-FM, KOPT-FM & KZAP-FM/Chico and KNNN-FM, KNRO-AM, KOMS-

AM, KRDG-FM, KRRX-FM & KSHA-FM/Redding — for $17.5 million in cash.

“This transaction represents our commitment 1o maximizing the vaiue of our portfolio to the benefit of
our shareholders.” Regent President/CEO Bill Stakelin said. “We intend 10 use the asset-sale proceeds
to strengthen our existing radio-station platform, as recently demonstrated in Peoria. IL and Albany, NY,
while seeking strategic acquisitions that offer attractive

growth opportunities in the nation’s middie- and

KAREN MUMAW » kmumnaw @ radkoandrecords com
MARIA PARKER » mparker @ radioandrecords.com
STEVE RESNIK » sresnik @ radioandrecords.com

research to record labels throughout North America. R&R's charts are presently based on Mediabase
24/7 airplay data. R&R will begin using Nielsen BDS data for its charts with the Aug. 11 issue, an ar-
rangement tied to Nielsen parent VNU's acquisition of Radio & Records Inc. That transaction is sched-
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lion works.

XM, ASCAP Announce New Long-Term Deal
XM Satellite Radio and ASCAP have entered into a new five-year licensing deal under which XM |
will pay royaities for the public performance of copyrighted music in ASCAP'S repertory of over 7 mil-

“XM Is pleased to renew our agreement, which compensates ASCAP's composers and lyricists for
their important contributions,” said XM Exec. VP/Programming Eric Logan. "We look forward to continu-
ing our productive and mutually beneficial relationship with ASCAP and its members.”

In other news, XM on Monday asked a federal judge to throw out the RIAA’s copyright-infringement
lawsuit over XM's Inno device, AP reported. The Inno can record and store up 10 50 hours of music, a
tunction the RIAA says enables “massive wholesale Infringement” by consumers.

XM has asked the court to throw out the suit on the grounds that the Inno is covered by the Audio
Home Recording Act, which immunizes electronics manufacturers from hability for copyright infringe-
ment under certain circumstances when recordings are made for private use. RIAA spokesman Jonathan
Lamy told AP that the satcaster's arguments are “arcane” and said, “If XM wants 1o compete with iTunes,
Rhapsody and similar music-distribution services, it needs to obtain the appropriate authorization.”

The RIAA lawsuit is seeking $150,000 in damages for every song copied by XM customers using the

inno.
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'But I'm Not A -
Salesperson!’

CRMC training for non-sales radio professionals

‘ A I;’ hile I'm on vacation this week, we dug back in the archives
\ and-came up with this summer encore of a column that first

appeared on these pages in 2001.

While the rapid pace of change

in our industry can seem overwhelming at times, there are some
basics about our business that stay the same, and good advice is

worth repeating.

One of the facts of life in today’s radio
business is the increasing pressure on pro-
grammers to find ways to contribute to a
station’s revenues. That doesn’t just mean
holding the line on expenses, it means un-
derstanding, no matter what your job title,
that you must become a part of your com-
pany’s efforts to maximize revenue if you
want to succeed.

In fact, the study guide for the RAB’s Cer-
tified Radio Marketing Consultant-Program-
mers Accreditation course opens with this
definition of radio’s new reality: If you're in
radio, you're in sales.

While most PDs have accepted that new
reality, some continue to resist, declaring,
“But I'm not a salesperson!” Yet the facts are
clear: The PD's job today includes learning
to be a part of the station’s efforts to maxi-
mize revenue.

Broaden Your Horizons

The purpose of the RAB’'s CRMC-Pro-
grammers Accreditation course is to provide
programmers with a way to broaden their
horizons. For many years the RAB has of-
fered CRMC accreditation to an ever-in-
creasing number of some of the best sales-
people in radio. The idea behind the CRMC

v

CYPRUS

LEBANC .g- SYRIA

Beirut’

* D ascus

Meditcrranean
Sea

program is to train salespeople to approach
their job as something that requires a lot
more than just selling spots.

The CRMC credential is designed to iden-
tify those salespeople who have put in the
time and effort to develop an understand-
ing of both sales and marketing that can
help their clients get the most from their
radio ad buys.

RRADDO ADVERTISING

The CRMC-PA offers this same opportu-
nity to programmers who are interested in
expanding their knowledge in order to
grow professionally. PDs who take the
course will learn the keys to developing a
successful partnership between sales and
programming.

Developed as a joint project between the
RAB and Ed Shane, President of Houston-
based Shane Media Services, the course sets
out to enhance the professional credibility
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| GetFreaky At R&R
Convention 2006

R&R Convention 2006 will feature Steven Levitt and Stephen Dub-
ner, best-selling authors of Freakonomics: A Rogue Economist Ex-
plores the Hidden Side of Everything, in a keynote session that will
be held on Thursday, Sept. 21, from 9-10am at the Hilton Anatole Hotel

in Dallas.

T e —

R&R Convention 2006 takes piace side-by-side with the annual NAB Radio

# Show, Sept. 20-22 in Dallas. Registration for the R&R Convention includes
access to most NAB sessions. Register now by logging on to www.radio

: andrecords.com and clicking on the “Conventions” tab at the top of the page.

|

i
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of PDs and provide them with better knowl-
edge and a deeper understanding of adver-
tising, marketing and retailing.
Programmers who are savvy enough to
understand the value of taking a course like
this will probably be surprised at how much
they already know. But, more important,
you may also be surprised at how much you
don’tknow and how that lack of knowledge
could hurt you in today’s radio business.

Sales Is From Mars....

With appropriate credit to author John
Grey'’s successful books about the relation-
ships between men and women, the first
module of the CRMC-PA study guide is called
“Sales Is From Mars, Programming Is From
Venus” and looks at the different world
views of sellers and programmers.

Like men and women seeking under-
standing in order to make their relation-
ships work, sales professionals and PDs
must also find areas of mutual agreement,
even though they may be approaching an
issue with opposite attitudes.

One of the greatest examples of these dif-
fering perspectives pointed out in the study
guide is the way that sales and program-
ming people can place remarkably different
meanings on terms both use.

Ask a programmer to define demo, and he
or she will likely launch into a definition of
demographics — the classification of an au-
dience by socioeconomic characteristics. A
seller, who spends his or her day dealing
with retail accounts, is more likely to define
the term as “a demonstration of a manufac-
turer’s product.”

To a programmer, front loading means
running network commercials early in the
week, while a seller knows it as a retail term
meaning “a specific buy that qualifies for
promotional dollars.”

And if, as a PD, you define delicatessen as
a restaurant that serves great comed-beef
sandwiches, ask a seller to tell you about
buying strategies that let retailers sample
many lines of merchandise without buying
indepth.

The Key To Co-Existence

The reason that programmers and sellers
sometimes have different definitions for the
same words isn't hard to understand: Pro-
grammers concentrate on building and
serving the audience while sellers focus on
presenting the benefits of that audience to
potential advertisers.

The CRMC-PA program makes it clear
that these differences are not a bad thing for
a station and reaffirms that both sellers and
programmers need to always be active pro-
ponents of their respective areas.

Trained sellers are best at selling radio,
and experienced programmers are best suit-
ed to developing appropriate program-
ming, air talent and content for a station.
The key to co-existence is to understand that
solutions to any conflicts between the two
departments must support the entire sta-
tion, not one side or the other.

As veteran programmer Alex DeMers
says in the study guide, “Radio, like mar-
riage, is not likely ever to be stress-free, but
it's safe to say that ‘Mars’ and ‘Venus’ will
sleep better at night if they don’t take final

MIDDLE EAST ERUPTS
ABC NEWS RADIO IS THERE

When There’s a Crisis,
C_ounl' on ABC News Radio...

Where are you getting your news?
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TRUSTED. CREDIBLE. COMPLETE.
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decisions on conflicts between them person-
ally. Both sides will win a few and lose a
few.”

Selling Vs. Marketing

One of the earliest lessons of the course,
and the foundation on which the entire
CRMC-PA program is built, is that it is cru-
cial to understand the difference between
selling and marketing.

Programmers who take this course will
not be recognized as Certified Radio Selling
Consultants, but rather as marketing consult-
ants. A primary focus of the CRMC-PA plan
is to have PDs come away from the experi-
ence with a clear understanding of the dif-
ference between these terms.

For purposes of the course, the study
guide defines selling as “trying to get some-
one to buy something,” while marketing is
defined as “developing a product or service
that is perceived by the customer to meet
their needs so precisely that they want to
buy it.”

Simply put, selling is trying to get some-
onc to buy your stuff, but marketing is help-
ing the client get someone to buy their stuff.

This is a concept that should sound famil-
iar to any programmer. PDs know the art
of marketing to listeners. The CRMC-PA
course helps you take that knowledge and
apply it t6 bridging the gap between pro-
gramming and sales. .

History Lesson

The next section of the study guide offers
a quick history lesson on the radio business
that will allow veterans to wax nostalgic
while giving some of radio’s programming
youngbloods a primer on how the business
has evolved since the early 1900s.

The guide reviews how radio has weath-
ered various onslaughts from new media
competition over the years and offers some
thoughts on the industry’s future as we face
mfore new competition from satellite, the
Internet, iPods and other devices that
haven’t even been invented yet.

Next comes a review of the basic manage-
ment, personnel and operational structures
for most stations. While not all the job defi-
nitions or positions may apply at your par-
ticular operation, it’s still a good refresher
course on who does what that will be espe-
cially helpful to industry newcomers.

In addition to explaining job roles, this

section gives programmers a clearer defi-
nition of the differences between local sales,
retail saies, nontraditional-revenue sales
and national and regional sales.

You may be surprised to learn that to-

day’s radio-station sales departments fea-
ture specialists in specific types of sales
along with more typical account executives
who handle general ad sales, client promo-
tions, etc.

Knowledge Is Power
Next up are two sections titled “The How
and Why of Advertising” and “Radio.” This
will likely be the first part of the course that

The purpose of the RAB’s
CRMC-Programmers
Accreditation course is to
provide programmers with
a way to broaden their
horizons.

a veteran programmer won't feel is a re-
view of stuff he already knows.

Along with a glossary of radio terms
most of which should be fairly familiar to
any PD — you’ll find a brief description of
the RAB’s Radio Marketing Guide and Fact
Book for Advertisers and an explanation of
its interactive CD-ROM Blueprint for Results.

When he gets to the detailed explanation
of the "Nine Keys to Advertising Success”
followed by a list of “10 Reasons to Adver-
tise,” a PD might be tempted to say, “Hey,
I thought you told me this wasn’t going to
be about becoming a salesperson.” But un-
derstanding the sales process can be a valu-
able lesson for any programmer looking to
grow his career.

If knowledge is power, it’s logical to con-
clude that having a combination of pro-
gramming expertise and a good working

KRR NEWS/TALK/SPORTS

knowledge of the sales process will make
you a more valuable and powerful player
on your station’s team.

The Nitty-Gritty

The CRMC-PA’s next module is “The
Fundamentals of Radio Sales.” Again, it's a
title that may make a PD taking this course
pause to ask why he needs to get into the
nitty-gritty of sales.

But the lesson of this section is fundamen-
tal to the overall message “If you’re in ra-
dio, you’re in sales.” Because, as the study
guide points out, if you have human inter-
action of any kind, you are selling some-
thing every single day.

Have you ever asked for a raise? To do
so0, you must sell the boss on what you
think you’re worth to the company. Or
maybe you’ve asked someone out on a
date. When doing that you are selling the
idea of togetherness and creating a need for
companionship, with you as the solution
to that need.

Even something as simple as asking a
friend to do you a favor means you are sell-
ing them on the benefits of friendship and
reciprocity. So the real purpose of this mod-
ule is to give programmers a look at the ac-
tual job of a salesperson, reduced to the fun-
damentals.

As the study guide notes, the idea here is
not to try to teach you to be a salesperson.
Rather, it is to give you a new perspective
on the sales department through a clearer
understanding of the basic sales job, includ-
ing things like setting goals, planning, mak-
ing calls, prospecting, reaching decision-
makers, idea selling, personal appearance
and attitude and follow-through.

Fierce Competition

There’s also a glossary of media and ad-
vertising terms. Admittedly, some of it is
pretty dry stuff, but if you want to win at
any game, you must first know the basic
rules of how that game is played.

At the very least, you'll learn that there’s
a lot more required than you might think
to become an effective and successful radio
seller today. It takes determination and dis-
cipline to go through the appropriate steps
to prepare for the sale, make the sale and
then manage the account effectively in or-
der to retain the client’s loyalty and trust.

Just as the job of PD has changed consid-

erably in the new consolidated radio world,
so have things over in the sales bullpen. The
stereotypical Herb Tarlek character of
WKRP in Cincinnati fame is gone at most
stations. The days of the backslapping, glad-
handing salesperson who thinks taking a
client to lunch or getting them baseball tick-
ets will ensure the station gets on the buy
are over.

In todays radio sales world the competi-
tion is fierce, the pressure to hit revenue goals
are constant and intense, and the rejection
factor is high. The CRMC-PA program is
designed to give you an understanding of
what it takes to make it in today’s broadcast-
sales environment.

What's Your Commitment?

Aside from the nominal cost of the
CRMC-PA course, the only other commit-
ment a PD needs to make is to take the time
to study the materials.

It’s essentially a home-study course that
you can receive either online or as a writ-
ten manual. Expect to invest about eight to
10 hours in the study materials and anoth-
er two hours or so for your final test.

Oops —did | forget to mention that there's
a test when you’re done? Thankfully, the
RABCRMC-PAkit is designed to help relieve
some of the test anxiety that most of us who
have been out of school for quite a while tend
to get when hearing that word.

The written materials [ reviewed, along
with the accompanying audio- and video-
cassettes, provide a step-by-step guide to
the course. Some of the questions on the
exam are true-or-false, others are multiple-
choice, and still others are fill-in-the-blank
or short-answer questions.

The final test calls on you to develop a
case study based on a hypothetical market-
ing situation. The case study accounts for
about 30% of your exam score, so it’s of par-
ticular importance to dedicate some time
and attention to that area of study.

In short, this is not a frivolous undertak-
ing. It's a serious course for programmers
who are interested in furthering their
knowledge of sales and integrating that
knowledge into their day-to-day approach
to the job in order to become more effective
programming managers and more valuable
contributors to the revenue of their radio
stations.
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The 2006 Marconi
Radio Awards Finalists

An in-depth look at this year’s nominees

he NAB on July 17 revealed the stations and personalities

that have been selected as finalists for the 2006 NAB
Marconi Radio Awards. The awards honor radio stations
deemed outstanding by the industry advocacy group, as well as
air personalities at member stations throughout the U.S.

The NAB Marconi Radio Awards were es-
tablished in 1989 and named after inventor
and Nobel Prize winner Guglielmo Marconi.
An independent task force selected finalists in
22 categories, and ballots are en route to mem-
bers of the NAB Marconi Radio Awards Se-
lection Academy.

The winners in each category will be an-
nounced on Sept. 21 at the NAB Marconi Ra-
dio Awards Dinner and Show, held during the
2006 NAB Radio Show in Dallas. This year
R&R Convention 2006 is co-located with the
NAB confab.

This year there are awards in two new cat-
egories: Spanish Format Personality of the
Year and Sports Station of the Year. Without
further ado, here’s a look at this year’s final-
ists.

Legendary Station

KLOS/Los Angeles

Since 1969, Southem California has rocked
and rolled to “The Legendary 95.5 KLOS.” The
ABC Radio Classic Rocker has consistently
given the region music from such artists as
The Rolling Stones, The Doors, Fleetwood
Mac and Van Halen.

Under the guidance of PD Rita Wilde,
KLOS enjoys a veteran airstaff including long-
time morning hosts Mark & Brian, Cynthia

Fox in middays, Uncle Joe Benson in after-
noons, Gary Moore in evenings and the leg-
endary Jim Ladd in late-nights.

Asiif that isn’t enough, KLOS boasts a week-
end talent lineup that is also full of market vet-
erans, including Bob Cobum, Terry Gladstone,
Joe Reiling and Denise Westwood.
KQRS-FM/Minneapolis

Minnesota’s Classic Rock is “92 KQRS,” a
station that regularly dominates in the Twin
Cities. The KQRS Morning Show, starring Tom
Barmard, ranks No. 1 across the board, with
an incredible 23.7 share of listeners 25-54.
Rounding out the weekday airstaff are Wally
Walker in middays, Ray Erick in afternoons
and Lisa Miller in nights.

KSL-AM/Salt Lake City

Bonneville's flagship News/Talker booms
across the Wasatch Front and to most of the
West Coast at night at 1160 kHz, and now
Utahans can listen to KSL at 102.7 MHz in the
greater Salt Lake City area.

KSL is the dominant news and information
source in Utah. Local programs include the
popular Mornings With Grant & Amanda while
syndicated shows include the ABC Radio Net-
works-distributed Sean Hannity Show. Other
programming elements that set KSL apart are
locally produced shows focused on feature
films, homes and travel.

dio Show.

KSTP-AM/Minneapolis

Hubbard Broadcasting’s Twin Cities Talk-
er features Willie Clark and Jay Kolls in wake-
ups, Bob Davis from 9am-noon, Midday News
and Comment from Paul Harvey, Ron Rosen-
bum and Mark O’Connell from noon-2pm, Joe
Soucheray in aftemoons, T.D. Mischke in the
5:30-7:30pm time period and Dave Thompson
from 7:30-10pm.
WBEB/Philadelphia

Jerry Lee’s independently owned and op-
erated AC is perhaps the last of its kind. The
station known throughout the Delaware Val-
ley as “B101.1” enjoyed estimated 2005 reve-
nue of $30.6 million and is No. 1 with women
12+, eaming an 8.4 share in the winter 2006
Arbitrons,

Network Syndicated
Personality Of The Year

Bob & Tom, Premiere Radio Networks
Tom Joyner, Reach Media

Kidd Kraddick, Premiere Radio Networks
Mark & Brian, KLOS Syndications
Satellite Sisters, ABC Radio Networks

Major Market Station Of The Year

KBFB/Dallas
KGO/San Francisco
KTRH/Houston
WGMS/Washington
WHUR/Washington

Large Market Station Of The Year
KBZT/San Diego

A management and technology session is set for Wednesday, Sept. 20, from
3:30-5pm. and Premiere Radio Networks Sr. VP/Digital Media Brian Glicklich
has agreed to serve as moderator. To register for the R&R Convention and to
check out an agenda, visit www.radioandrecords.com.

T

Secure Your Room Now For |
R&R Convention 2006

In just about two months the Hilton Anatole Hotel in Dallas will be full
of radio-industry executives and personalities as the business’ bright-
est and best gather for both R&R Convention 2006 and the NAB Ra-

WALK/Nassau-Suffolk
WEEI-AM/Boston
WGAR/Cleveland
WLYF/Miami

Medium Market Station Of The Year

KKOB-AM/ Albuquerque
KLBJ-AM/Austin
WFMS/Indianapolis
WIVK/Knoxville
WSNY /Columbus, OH

Small Market Station Of The Year

KGMI-AM/Bellingham, WA
KMBQ-FM/Wasilla, AK
KOFM-FM/Enid, OK
WCHS-AM/Charleston, WV
WYCT-FM/Pensacola, FL
Major Market Personality Of The Year
Dunham, Miller & Keith, KTCK-AM/Dal-
l
Madd Hatta, KBXX/Houston
John & Ken, KFl/Los Angeles
Scott Slade, WSB-AM/ Atlanta
Joe “Butterball” Tamburro, WDAS-FM/
Philadelphia

Laige Market Personality Of The Year
Tom Bamard, KQRS/Minneapolis
Peter Boyles, KHOW /Denver
Chuck Collier, WGAR/Cleveland
Kelly, Jonathan & Mudflap, KYGO/Denver
Mike Trivisonno, WTAM/Cleveland
Continued on Page 15

“YOU'LL RAISE RATES, ATTRACT NEW BUSINESS, AND HIT BUDGETS
WHEN YOU HIRE IRWIN POLLACK IN 2006 AND 2007
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“You have to be insane not to use Irwin Pollack. His training
works and we've doubled our bottom-ine since '04.”

$70,000 in 2005!" -

— D. Brown, Raleigh, NC

“I love Irwin Pollack. The reason why: My W-2 went from
$34,939 in 2003...to $51,204 in 2004, and (almost) |
R.W. Sacramento, CA

Irwin

Pollack

1-888-723-4650
www.lrwinPollack.com
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Sonic Branding
Through Blinks’

ow you hear it, now you don’t. That’s the way Clear Chan-

| \' nel hopes to create a buzz with both advertisers and lis-
teners, thanks to a new concept involving “blinks” — mini com-
mercial messages that average five seconds in length.

With much discussion in recent months
about cutting advertising clutter at stations
across the US,, Clear Channel’s At-
lanta-based Creative Services
Group finds itself at the forefront of
this innovative approach to deliver-
ing a message for a product or ser-
vice in a virtually subliminal way.

Clear Channel’s “Less Is More”
inventory-reduction initiative gives
advertisers many options when it
comes to the type of ad campaigns
they wish to explore. Creative Ser-
vices Group Sr. VP/Creative Jim Cook says
his team began exploring shorter units about
11/2 years ago.

“There was much discussion in the indus-
try regarding unit length on commercial ra-
dio, mainly the use of 60-second spots vs. 30-
second spots,” Cook says. “We had been toa
lot of ad agencies and met with creative di-
rectors, and the challenge that was presented
to us was how we can use the medium of ra-
dio in providing an advertising message that
was new and inventive and with different
lengths. We wanted to demonstrate that an
advertising message could be effective on ra-
dio, regardless of length.”

“I you have the message
rigt, the length of the
message becomes
irrelevant.”

Audio Recognition

In exploring the concept of the super-short
spot, Cook realized that branded entities that
hadn’t necessarily used radio to the extent thgt
they could now had another reason to consid-
er the medium over TV or print media. One
of the first five-second spots the Creative Ser-
vices Group put together was for Afrin, a na-
sal spray from Schering-Plough.

“We wanted to demonstrate that we could
doalot in a very short period of time,” Cook
says. The agency that works with Schering-
Plough challenged Cook to prove it could be
done.

The result: A congested-sounding woman's
voice says, “Afrin,” followed by two squirts
of the product, a sigh of relief and, finally, the
woman saying, “Afrin,” minus any nasal con-
gestion.

“It demonstrated the great use of sound —

Jim Cook

our strength at radio — and we were able to
extend the brand as a result,” Cook says. “The
ad agency and company were very
impressed. It showed them what
we were trying to achieve. And it
began the dialogue with radio for
them to think of the medium in
new ways that we as an industry
haven’t thought of yet.”

Another mini<ommercial, de-
signed specifically for Clear Chan-
nel’s Atlanta stations, was put to-
gether for Krystal restaurants. With
a hip-hop music bed, a deep, rich male voice
seductively says, “People talk about a good
square meal.” A rapper then chimes in with,
“That's why they love Krystal.” The first an-
nouncer then concludes the spot by saying af-
firmatively, “Square.” The spot lasts five sec-
onds exactly.

Says Cook, “I’s a great use of sound, and
it's a great way of extending the brand. We
also did something similar for the New York
Lottery, which aired on Clear Channel sta-
tions.”

While the super-short spots attract attention
on their own, Cook doesn’t recommend that
advertisers use the blinks as standalone units
for aradio campaign. “They should use these
in conjunction with 15s and 30s,” he says.
“Once again, the shorter-length spots work
better with something where there is some rec-
ognition established.”

Just A Second

Miami-based ad agency Crispin, Porter +
Bogusky is known for its cutting-edge approach
to commercials. At one time one of its dients was
Mini Cooper automobiles. “They said, ‘Bring us
something new and different,”” Cook says. “We
thought, ‘What if we took this to the ultimate?
How could we go to ridiculous amounts and
give you guys a one-second spot?””’

Cook’s group was laughed at, but he
pressed on with his point. “This was the ulti-
mate miniaturization, and that was what the
Mini campaign was all about,” he says. “They
said matter-of-factly, ‘OK, show us.””

The Creative Services Group replied with
an audio blip that featured the “beep-beep”
of aMini’s horn and a male voice quickly add-
ing the name “Mini.”

From that idea came the concept of a spon-
sored hour, where various elements involving
the brand could be integrated into the pro-
gramming.

Cook says, “What if we did something that
was just beyond what was a one-second ad,
taking it out of context? What if we miniatur-
ized versions of news and weather and add-
ed a one-second ad into that content?”

The result: an hour of music interrupted by
tongue-in-cheek mini news and weather up-
dates of a few seconds in length, sponsored

by Mini. “This gives us an added availability
for an advertiser to have a dialogue with us,”

Cook says.

“We were ready to use inventive, surpris-
ing ways to get the consumer to use radio.
Many of the gigantic companies weren't real-
ly thinking of using radio in these terms.”

While the Mini campaign didn’t come to
fruition, the concept was used in developing
a wildly original campaign idea with one of
the world’s most ubiquitous brands: Mc-
Donald’s.

Cook says, “McDonald’s already has a sonic
brand. You hear that ‘ba, da, ba-ba-da,” and
you know immediately what it is. We said,
‘What if we could sprinkie that into new and
surprising places, like some of the mix shows
you hear on a Rhythmic or Urban station?"”

A demo was presented to McDonald’s
where the company’s sound identifier, also
called a “logo” in ad circles, was dubbed in to
amix show. While that element was subtle and
stealthy, a station also had the option of hav-
ing McDonald’s officially sponsor the show or
even calling it, for example, The McDonald's
Mix Down.

“Maybe a station could even make a con-
test out of it,” Cook says. “’How many times

The 2006 Marcon]
Radio Award Finalists

Continued from Page 14

_ Medium Market
Personality Of The Year

Bob Conners, WTVN/Columbus, OH

Scott Innes, WYNK/Baton Rouge

Brent Johnson, WTCB-FM/Columbia, SC

Dave Kaelin & Jimmy Jam, WNC1/Colum-
bus, OH

Todd & Tyler, KEZO/Omaha

Small Mquet Personality Of The Year

Mark Clark, KRCH-FM/Rochester, MN
Alan Clepper, KOFM-FM/Enid, OK

Joe Daily, WRNQ/Poughkeepsie, NY
Mitch Johnson, WCRE-AM/Cheraw, SC
Lacy Neff, WVAQ-FM/Morgantown, WV

Spanish Format
Personality Of The Yoar
Carlos Alvarez, KLVE/Los Angeles
Jose Gadea, KLNV /San Diego
Joaquin Garza, KHHL/Austin |
Eddie “Piolin” Sotelo, KSCA /Los Angeles
Hector Velasquez, KDXX/Dallas

AC Station Of The Year

KESZ/Phoenix

KOIT /San Francisco
KOST/Los Angeles
WLHT/Grand Rapids
WSNY-FM/Columbus, OH

CHR Station Of The Year

KHKS/Dallas &
KIIS-FM/Los Angeles
KQKS/Denver
KRBE/Houston
WSTW-FM/Wilmington, DE

Country Station Of The Year

KNIX/Phoenix
KYGO/Denver
KYKX-FM/Longview, TX
KZLA/Los Angeles
WMIL/Milwaukee

www.americanradiohistorv.com
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did you hear the logo this hour?’ It creates op-
portunities.”

But Cook also says clear limits would be
placed on where, when and how blinks will
be used by a radio station. “It has to be for a
company with sonic branding, such as Intel
or NBC,” Cook says. “Many products and ser-
vices are now beginning to establish them
because of the power of sound, which is what
our medium is rooted in.”

Quick Hit

Clear Channel has yet to launch blinks at
its stations, but Cook’s team is in discussion
with several CC market managers on integrat-
ing the mini-commercials into the sales team’s
portfolio of options.

“If you have the message right, the length
of the message becomes irrelevant,” Cook
says. “What is important is that we focus on
how advertisers are using our medium so
they get the messages right. And these are
customized for each individual advertiser.
The blinks may be different for McDonald's
than for another advertiser. There also may
be some advertisers where blinks are not
appropriate at all. There is no ‘one size fits
all’ format for this.”

News/Talk Station Of The Year

KF1/Los Angeles
KGO/San Francisco
KLBJ/Austin
KSL/Salt Lake City
KTRH/Houston

Oldies Station Of The Year

WCRE-AM/Cheraw, SC
WGHT-AM/Pompton Lakes, NJ
WIJLT-FM/Evansville, IN
WMJI-FM/Cleveland

WWSW /Pittsburgh

Religious Station Of The Year

KFSH-FM/Los Angeles
KJIL-FM/Meade, KS
WFIA-FM/ Louisville
WGNR-FM/ Indianapolis
WVEL-AM Peoria, 1L

Rock Station Of The Year

KBZT/San Diego
KQRS/Minneapolis
WAPL/ Appleton, Wi
WEBN/Cincinnati
WGLOQ/Peoria, IL

Spanish Station Of The Year

KHHL/ Austin
KSCA/Los Angeles
KSSE/Los Angeles
KTTA/Sacramento
WAMR/Miami

Sports Station Of The Year

KFAN/Minneapolis
KTCK/Dallas
KWEB/Rochester, MN
WEEI/Boston
WNML/Knoxville

Urban Station Of The Year

KBLX/San Francisco
WDAS-FM/Philadelphia
WGCI-FM/Chicago
WHUR/Washington
WKYS/Washington
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Taylor’s Race For The Daytime Emmy

Eople across the country set their TiVos to “amaze” when
WPL}/New York midday stud Race Taylor appeared on ABC's
All My Children last Tuesday. The scarily talented Taylor spent the’
day mingling with the largety fictitious denizens of Pine Valley as
he inhabited the pivotal and demanding role of, well, himself, play-
ing “Generic Reporter No. |7." Viewers wept openly as Taylor
worked the crowd along a faux red carpet in a scene that por-
trayed the grand opening of a new nightclub, “ConFusion.”
Taylor was gracious enough to emerge from his trailer long
enough to give us an exclusive
behind-the-scenes look at his
“craft,” as it were. “If you
think you put a lot of time and
effort into a bit or break on
the radio, think again when it
comes to TV — you spend 20
minutes in makeup just to get
the mike flag on TV!” he says,
sipping his double half-caf. no-
foam, extra hot. nonfat. 30%
soy latte delivered by his as-

sistant, Serge. “| picked up

Radho face crosses to TV.

some serious TSL in Pine Val-

ley ... and a nasty rash too. I'd

love to spend more time chatting with you, but the Daytime
Emmy people are on Line 7, and Lucci is requesting The Goo
Goo Dolls on Line 9. | will teil you that this daytime drama stuff
is great — you just make stuff up! Hold on — I'm going to stare
at my cell phone for dramatic effect.... OK, that's a wrap! Lunch,
everybody! Back on set at 3pm!”

Tak About Blowing Off Cume....

We've been hearing some bizarre reports out of the Fresno
area involving Contemporary
Christian KFYE, licensed to
nearby Kingsburg. CA. It seems
that Jerry Clifton’s Pro-Active
Communications just closed on
the purchase of the station and
has apparently chosen a dia-
metrically opposed format direc-
tion for stunting purposes: porn!
Stunned listeners report the sta-

.

tion is currently playing nothing Ali-Porn Raghio morming show.

but sexually suggestive songs fike

“I Want Your Sex” and “Between the Sheets,” accompanied by
liners identifying the station as “All-Porn Radio,” punctuated by
what can politely be described as, er, the sounds of ... well, fe-
male ecstasy. Stay tuned!

Not As Oid As You Think

Congrats to WROR/Boston morning duo Loren Owens and
Wally Brine, who celebrated their 25th anniversary as co-hosts
of the market's longest-running morning show. The guys were
thrown together back in 1981 as a sort of radio blind date: Brine
was hired by WROR (formerly WVBF) for afternoons, while
Owens was hired to do mornings. When an exhaustive search
for a morning show partner failed to turn up anyone usable, Brine
was tricked;, er, creatively convinced to team up with Owens,
and the rest is history. Last Tuesday morning the boys were vis-
ited by Boston Mayor Tom Menino, who presented them with
a certificate of recognition for their 25 years of broadcasting ex-

cellence and whatnot. That evening many cocktails were con-
<
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* sumed in their honor before a concert starring Huey Lewis &

The News and Chicago. .

Label Love

* Matt Shay is upped to VP/A&R & Marketing for the whole
damn RCA Music Group. Shay joined | Records at its inception
in 2000 and rose to VP/Marketing & A&R for |/Arista Records.
Before that he managed marketing and promotion for
Loosegroove Records, where he signed Queens Of The Stone
Age.

* Beka Callaway is named Sr. Director/A&R for Razor &
Tie. She joins from Columbia, where she was A&R Manager.

The Programming Dept.

* As if he's not already busy enough overseeing eight radio
stations for Morms Desert Radio in the blazing inferno known
as Paim Spnings, CA, OM Larry Snider now tacks on bonus
PD duties for Rocker KCLB, thus freeing up Anthony “Ant Dog”
Quiroz to return his full attention to programming CHR/Rhyth-
mic KKUU. “We've made no major adjustments to KCLB,"
Snider tells ST. “Well, other than removing the 20 or 30 of Ant
Dog’s favorite rock songs that have no prior alrplay history on
any known Rock FM. Said move is bound to have a profound
effect on Ronnie James Dio's future royalty checks.”

Snider will also relinquish his afternoon shift on Classic Hits
pal KDGL (The Eagle). "As part of this shuffle. the Mark & Brian
radio program agrees to a three-year renewal and segues from
KCLB to The Eagle,” he says. Present Eagle morning guy Dave
Acosta replaces Snider in afternoons.

* Before we leave Palm Springs, Alex Cosper is the new PD
of Royce International CHR/Pop KRCK (Hot 97-7). Cosper is
best-known for spending most of the '90s at KWOD/Sacra-
mento. Coincidentally — or not — KWOD
was, and KRCK is, owned by the colorful
Ed Stotz. Cosper strolls in as the station,
which flipped to Pop in April, pulls out an
amazing first full book, leaping 0.4-4.5
124!

* Lincoln Financial Hot AC/FM Talk hy-
brid WLNK (The Link)/Charlotte makes
some programming moves: Todd Haller,
producer of the syndicated Bob & Sheri
Show for the past six years, adds MD du-
ties while Imaging Director Anthony
Michaels adds Asst. PD stripes. The guys are covering the
bases once handled by Derek James, who left in December to
become a full-time weatherman at Charlotte’s Fox TV affili-
ate.

» KHFl/Austin PD Jay Shannon reaches back to his old "hood
for his new MD/afternoon jock: Tony Cortez, who worked with
Shannon at sister KXXM/San Antonio. Cortez replaces Brotha
Fred, now doing mornings at WIBT (96.1 The Beat)/Chariotte.

* After |3 years with WWCD (CD101)/Columbus, OH, MD
Jack DeVoss is retiring from radio on July 31. Until replacements
are located, part-timer Eric Holmes will handle Jack’s 9am-noon
airshift while PD Andy “Andyman” Davis and Asst. PD Brian
Phillips will split MD duties.

* Results Radio hires OMs for the company's clusters Chico
and Redding, CA: Kit Moss is now OM of the four-station Chico
cluster. He arrives from Bend, OR, where he operated Vox
Humana Advance Voice Services, and replaces Kelli Cluque, who
returned to KCAL/Riverside in June. In Redding, it's a homecom-
ing for Rick Healy, who returns to his former OM position af-

~

yanana o aricanradiabhicton, Ao

QyrimeLing

| ter leaving radio two years ago. He replaces Carmy Ferreri, who
left earlier this year.

* Night jock/imaging dude Matt The Hatt

| is awarded bonus Asst. PD stripes at WKQZ
(Z93)/Saginaw, M.

* With MD/afternoon goddess Boomer's
recent departure to nights at KBZT/San Di-
ego, midday jock Beano (nice name) inherits
MD stripes at KKPL (99.9 The Point)/Ft.
Caollins, CO.

* WWDG/Syracuse flips from Rock to

| Hot AC as “Nova 105-1.” Jason Furst is in-
stalled as the new PD, replacing Scott Dixon.

« J.J. Fabini, PD of Summit City Alternative WXTW (X102.3y/
Ft. Wayne, IN (not a real fort), will triple his minimum standard

Thritled over
promotion,

YEAR AG6O

®

* Matt DuBiel named PD of Chicago-area trimuicast
| WKIE/Arlington, WDEK/DeKalb & WRZA/Park Forest,
L.
 Phillip David named PD of WIZF/Cincinnati.
» Charley Lake named PD of KOOL/Phoenix.

YEARS AG6O

| » Kevin Weatherly named VP/Program-
ming of Infinity/Los Angeles.
» Jack Landreth named PD of KTSA/San

@

' -

o

Antonio.
* Kim Monroe named PD of WXTM/ 3
Cleveland. Kevin
Weatherly

YEARS AGO

‘ » Skip Bishop named Sr. VP/Promotion of MCA Records.

* Phil Manning named PD of L.A.-area Alternative “Y 107"
trimulcast KLYY/Arcadia, KSYY/Fallbrook & KVYY/Ven-
tura, CA.

* Bill Saurer promoted to GM of WHTT, WEDG & WGRF/
Buffalo.

YEARS AGO

®

* Mark Kanov upped to Station Manag-
er of WQXI & WSTR/Atlanta.

* Bill Ashenden promoted to GM of
KKRZ/Portland, OR.

* Dave Presher upped to Station Man-
ager of KHYUSacramento.

Mark Kanov

YEARS AGO

®

* Dan Forth named Sr. Marketing Advisor of Jeff Pollack
Communications. 1

* McGavren Guild promotes Jeff Dashev to Exec. VP/
Western Division and Mary Beth Garber to L.A. VP/
Sales Manager.

* Mark Bolke named PD of KRXY/Denver.

YEARS AGO

®

* Tom Bender named Program Manag-
er of RKO 1 & RKO 2 radio networks.
* Bob Sharon appointed VP/GM of Belle-

vue Radio.
« Rick Torcasso named PD of WDRQY/
Detroit.

YEARS AGO

Tom Bender

®

* Bruce Johnson resigns as President of SRO Broad- |
casting to become President/CEO of Starr Broadcast-
ing.

« Rick Dees named PD of WMPS/Memphis.

* Possum Riley appointed PD of WMAK/Nashville.

-~
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daily radio intake by adding two more stations to his to-do list:
clusterpals Adult Hits WXKE and Adult Standards WGL.

Quick Hits

* Afternoons are open at KPWR (Power |06)/Los Angeles
as The Goodfellaz (a.k.a. Romeo & Dejai) exit after seven
years to focus on their TV and recording careers. Sidekick Tito
remains aboard and will work with a rotating series of compan-
ions while Emmis VP/Programming Jimmy Steal begins to beat
the proverbial bushes for a new show.

® It truly was the end of an era on Long Island as 25-year
moming fixture Steve Harper did his last show on WBLI/ |
Nassau-Suffolk. In keeping with Harper’s wishes, he chose not |
t0 do a huge farewell show; rather, he stepped away on his own |
low-key terms.

¢ The unusually stable talent pool at WBBM-FM (B96)/Chi-
cago has undergone some sweeping personality changes under
Todd Cavanah (who just celebrated his | 3th anniversary as PD!):
New to nighes is julian Nieh, who recently left nights at WIHT
(Hot 99.5)/Washington. With Nieh's arrival, other changes are
set in motion: Current night team Stylz & Roman'move into
afternoons, replacing Roxanne, who will slide into middays
when she returns from maternity leave in September. One ca-
sualty of these changes is longtime B96 midday personality Brian
Middieton. who exits after nearly |0 years.

* WGCi/Chicago afternoon personality Sam Sylk is trans-
ferring to Philadelphia to do mornings at a mystery Clear Chan-
nel sister station ... most likety, WUSL (Power 99), which hasn't
had a full-time morning show since Star & Buc Wild imploded.
Sylk's replacement is aiready in the building: Tony Sculfield, a
member of The Crazy Howard McGee Morning Show for the past
six years.

¢ Clear Channel Smooth Jazz KKSF/San Francisco and Hot
AC sister WYMX (Mix 94.1)/Cincinnati are the latest passen-
gers to board the Wake Up With Whoopi! love train, effective
Aug. 14. No word yet on the fate of current KKSF morning host
Kim Dooley. but Mix morning host Mike Stevens will remain
as a local member of the team.

* Programmer/producer/voiceover goddess Nicole Sandler
joins WINZ/Miami as producer of a new local moming show
starring Jim DeFede, former Miomi Herald columnist and a com-
mentator on the local CBS-TV affiliate.

* Changes at KALC (Alice 105.9)/Denver: First, afternoon co-
host Bo Reynolds exits. His other half, Slacker, is flying solo
for now. PD Dave Symonds then reaches back to his oid "hood
of Entercom/Rochester, NY and borrows WBZA morning show
m«mmam’smlmm.

* Congrats to Mark “My. Voice” Driscoll. who just signed
a lucrative deal with the Dallas Cowboys broadcast division as
the team’s promo and imaging voice for the season. How cool

TELEVISION

TOP 10 SHOWS
Total Audience
(110.2 million households)

oy 17-23
Adults 18-49

1 CSt: Miami 1 So You Think You Can
2 America’s Got Talent Dance (Wed., m)
3 Miss Universe Pageant 2 Hell's Kitchen
408 3 So You Think You Can
5 So You Think You Can Dance Dance (Thursday)
(Wed., Spm) 4 So You Think You Can

6 Two And A Half Men Dance (Wed., 8pm)
7 Without A Trace 5 Last Comic Standing 4
8 House (tia) Miss Universe Pageant
9 CSLNY 7 America’s Got Talent
10 60 Minutes {tie) CSt: Miami

(Ne) House

10 Family Gwy

{¥e) Twe And A Hall Men

is that? “The Cowboys already have a ‘bad boy’ with T.O., so |
wasn't up for that gig,” Driscoll tells ST. “This sure beats the
waterboy position — and, hey, no tackles! | guess being a Cow-
boy fan has paid ofl.”

* Changes at WDCG (G105)/Raleigh: Morning ringmaster
Bob Dumas, of Bob & The Showgrom, is re-upped for “years to
come” and joined by new co-hast Kristin, who's inbound from
Clear Channel/Lexington, KY. She replaces Amy Bristle, who left
last month. Midday dude Brian Thomas exits and is replaced
by Asst. PD/MD/night guy Brody. joining for nights is Geller, last
seen in nights at WWWQ (Q100)/Adanta. ’

* Mile-High fave Dave Otto is named morning show host
for Jones Radio Networks' satellite Hot AC format. Fortunately,
Jones is based in Denver, 50 Orto’s moving expenses will be neg-
ligible. With Orto’s arrival, Pater MclLaine moves to afternoons.
Sassy Hackett is upped to Promotions Manager for JRN's sat- :
ellite-delivered formats while KPLZ/Seattle Asst. MD Nicole
Maroutsos joins JRN as Programmer/Music Director.

* With the armival of Opie & Anthony in momings at WEDG/ |
Buffalo, current morning dudes Shredd & Ragan move to af- |
ternoons. Current
afternoon dude
Rich “The Buli”
Gaenzler will do
noon-3pm, split-
ting middays with
Val, who will do
9am-noon.

* Lisa Gibbs is

named Promo-

¥
. 3 Positively thrilled to be back in Butfalo.
tions Director at

Bonneville Hot

AC WVRYV (The River)/St. Louis. Gibbs spent the past three years
across the street at CBS Radio, where she was Promotions Co-
ordinator for rivals KYKY & KEZK.

* KRBZ (96.5 The Buzz)/Kansas City afternoon co-host
Slimfast will now fly solo in the shift. Mr. Fast was previously
teamed up with Lazlo, who recently broke Fast’s heart when
he left to program KNDD/Seatte.

* Gail Lewis trades weekends at WXSS/Milwaukee for
middays at AC WGFB/Rockford, IL.

* WSTW/Wilmington, DE fills its night opening with Justin
Wright, ak.a. The New Guy, inbound from WXLK (K92)/

FILMS

BOX OFFICE TOTALS
July 21-23

Title (Distributor) $ Weelend  $ To Date

1 Pirastes Of The... (Buena Vista) $3521 $321.89
2 Monster House (Sony)* §22.21 $22.21
3 Lady in The Water (WB)* $18.04 $18.04
4 You, Me & Dupree (Universal) $12.76 $45.29
5 Little Man (Sony) $11.02 $40.63
6 Clerks if (MGM)* $10.06 $10.06
7 My Super Ex-Girtfriend (Fox)* $8.60 $8.60
8 Superman Returns (WB) $7.37 $178.34
9 The Devil Wears Prada (Fox) $7.36 $97.50
10 Cars (Buena Vista) $4.94 $229.48

All figures In millions *First week In release
Source: Nielsen EDI

COMING ATTRACTIONS: This week's openers include
Miami Vice, staming recording artist Jamie Foxx. The film's
Atlantic soundtrack sports Nonpoint's cover of Phil Col-
lins’ “In the Air Tonight,” as well as music by Moby,
india.Arle, Goldirapp, Nina Simone, Emilio Estefan and
more.

Recording artist Ashanti stars in John Tucker Most Die,
whose Wind-up soundtrack contains cuts by The All-Amer-
Ran Rejects, Rock Kills Kid, Peopie in Planes, Motion
City Soundtrack, OK Go, Nada Surf, Ben Lee, Josh
Kelley, Cassars and more.

— Julie Gidiow

www.americanradiohistorv.com

Roanoke, VA. The shift has been open since Rob Acampora,
ak.a. A-Game, moved to afternoons.

* New PD Max Miller makes changes at KZZO (100.5 The
Zone), teaming afternoon goddess Monica Lowe and night ma-
niac Keith Brooks to form The Zone's new morning show.
They replace Asst. PD/MD/morning co-host Shawn Cash, who
relocates to afternoons, and his former partner, jeff jensen, who
exits. Find Jensen at nomorejeffs@yahoo.com.

* Across the street at KBMB (103.5 The Bomb)/Sacramento,
Dévey D in the Morning co-host EQ exits. PD Pattie Moreno is
looking for an experienced replacement. Exactly how much ex-
perience remains unclear: Her ideal candidate should be “some-
one who's spoken into a mike before.”

¢ After a three-month vacation to satisfy a noncompete,
Grand Rapids market fixtures Dave & Geri take over mom-
ings at Citadel CHR/Pop WHTS (formerly WCXT). The beloved
married couple spent the past 20 years across the street on Re-
gent AC WLHT and, remarkably, are still speaking to each other.

Tanned & Rested

john DePetro is back as morning host on WRKO/Boston af-
ter a 72-hour “vacation” management gave him for referring to
the embattled chairman of the Massachusetts Turnpike Author-
ity. Matt Amorello, as a “fag” and a “sissy boy.” According to
the Boston Herald, during an on-air discussion about Amorello,
who's taken a lot of heat since that ceiling panel in one of
Boston's Big Dig tunnels fell and killed a woman, DePetro called
him a “fag.” then added, “And | don't mean 'gay fag’
mean the way when you're in grammar school and somebody
would say you're like a sissy boy fag. | don't mean gay fag. | mean
like sissy boy. He's a litde sissy boy. Wife wears the pants.”

I just

Big Dig had no comment.

WRKO VP/Programming Jason Wolfe told the paper that
Entercom has a “zero-tolerance™ policy with regard to intoler-
ance; which is why DePetro was given “a few days off to think
about it.”

Baby Poop

© Congrats to our pal johnjay Van Es. of the johnjay & Rich
show on KRQQ/Tucson & KZZP/Phoenix, and his lovely wife,
Blake, on the arrival of their third son: Dutch Diego was born
at 4:30am on July 18, weighing in at 7 172 pounds and measur-

ing 19 1/2 inches long. Everything about the birth went smoothly

with one exception: johnjay attempted to record the blessed
event to play back on the radio, but the tape didn't record any-
thing.

¢ Congrats also to John Stuart, PD/morning co-host at
WILQ/Pensacola, FL. and his wife, Sana’a, on the birth of their
third child: Austin showed up via stork on july 17 and weighed
in at 8 Ibs., 12 oz. “I'm happy to have a new P| added to the
radio family,” Stuart tells ST. “I'm now planning a vasectomy pro-
motion for the fall for Q100. And, yes, it will be rigged so that
I'm the winner ... er, loser.”
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THE INDUSTRY’S NO. 1 RETAIL CHART July 28, 2006
w W ARTIST ALBUW LABEL POWERINDEX CHANGE
1 1 VARIOUS Now That's What | Call Music! Sony Music Group 214,027 ~45%
- 2 LOS LONELY BOYS Sacred Or Music/Epic 62,201 =
5 3 GNARLS BARKLEY St Elsewhere Downtown/Lava/Atlantic 54,682 1%
— 4 RODNEY ATKINS If You're Going Through Hell Curb §3,238 =
6 5 RASCAL FLATTS Me And My Gang Lyric Street 51,351 +4%
8 6 VARIOUS High School Musical Soundtrack Walt Disney 51,066 +5%
4 7 NELLY FURTADO Loose Geffen 47,431 -19%
9 8 RIHANNA A Girl Like Me Def Jam/IDJMG 4,442 -8%
12 9 PUSSYCAT DOLLS PCD A&M/interscope 43,435 +2%
1 10 DIXIE CHICKS Taking The Long Way Open Wide/Columbia 42,592 2%
14 1 YUNG JOC New Joc City Bad Boy/Atlantic 40,597 0%
10 12 JOHNNY CASH American V: A Hundred Highways American/Lost Highway 39,395 -16%
15 13 PANIC! AT THE DISCO A Fever You Can’t Sweat Out Decaydance/Fueled By Ramen/Lava 35,227 8%
25 14 NICKELBACK All The Right Reasons Roadrunner/IDJMG 34,355 +13%
17 18 VARIOUS ] Cars Soundtrack Walt Disney 31,622 -15%
13 16 INDIA.ARIE Testimony: Vol.1, Life & Relationship Universal Motown 31,598 -24%
2 17 RED HOT CHILI PEPPERS Stadium Arcadium Wamer Bros. 31,383 1%
2 18 PIMP C Pimpalation Rap-A-Lot/Asylum 30,251 -66%
18 19 CORINNE BAILEY RAE Corinne Bailey Rae Capitol 30,100 -16%
3 2 THOM YORKE The Eraser XL 29,904 5%
23 2 FRAY How To Save A Life Epic 29,583 5%
21 22 AR Decemberunderground Tiny Evil/interscope 29,350 12%
29 23 CARRIE UNDERWOOD Some Hearts Arista 2478 +1%
19 24 VARIOUS Pirates Of The Caribbean Soundtrack Walt Disney 21,195 24%
— 25 RED JUMPSINT APPARATUS Don't You Fake it Virgin 28,623 -_—
33 26 HINDER Extreme Behavior Universal Republic 26,526 +16%
30 27 NE-YO In My Own Words Def JanVIDJMG 26,520 2%
— 28 ICE CUBE Laugh Now, Cry Later LenchMobb/Virgin 23,97 -
26 29 . SHAKIRA Oral Fixation Volume 2 Epic 23,526 21%
24 3 BUSTA RHYMES The Big Bang Flipmode/Aftermathinterscope 22,119 2%
K1 I TIM MCGRAW Greatest Hits Volume 2 Curb 22,482 -15%
40 32 TOBY KEITH White Trash With Money Show Dog Nashville/Universal 2,321 +12%
- 3B ERIC CHURCH Sinners Like Me Capitol 2,322 —_—
I Hu TOOL 10,000 Days Voicano/Zomba Label Group 21,698 -3%
32 3 VARIOUS Now That's What | Call Music! urv 21,147 17%
16 36 CHEYENNE KIMBALL The Day Has Come Epic 20,964 45%
L T 7 WRECKERS Stand Still, Look Pretty Maverick/Warner Bros. 20,578 -8%
4 38 BLUE OCTOBER Foiled Universal Motown 20,446 10%
— 39 Tl King Grand Hustle/Atiantic 20,011 -
27 40 DASHBOARD CONFESSIONAL Dusk And Summer Vagrant/Interscope 19,989 -30%
— 4 ALAN JACKSON Precious Memories Arista 19,342 -
7 42 MUSE Black Holes & Revelations Warner Bros. 19,184 -61%
41 43 JAMES BLUNT Back To Bedlam Custard/Atlantic 18,827 -3%
3B 4 KT TUNSTALL Eye To The Telescope Relentless/Virgin 18,604 “12%
44 45 BUCKCHERRY 15 ElevenSeven/lava 17,974 +1%
37 46 CHAMILLIONAIRE The Sound Of Revenge Universal Motown 17,732 -18%
— 4 HANK WILLIAMS, JR. Essential Collection Curb/Asylum 17,546 —
42 48 JOHNNY CASH | Walk The Line: The Legend Of Johnny Cash  Island/IDJMG 17,236 1%
49 4 ALL-AMERICAN REJECTS Move Along Interscope 16,424 +4%
43 50 KELLY CLARKSON Breakaway RCA/RMG 15,836 12%
© HITS Magazine Inc.
: what we call tinue their ” ways, as SI. Elsavhere climbs | (No. 33) are the
"J | J ALBUMS business. When's to No. 3 wm impyr;ssi\'e 55,000 in sales, | other two chart
Now 23 coming? bringing the total close to 600,000. NEWCOmers.
Now And Forever Epic's Los Lyric Street's Rascal Flatts climb into the |  Roadrun-
Thank God for Now 22. Lonely Boys are top five as Me and My Gang soars over 2.1 mil- | ner’s Nickel-
Nothing like a the week’s top lion, That makes Buena Vista Music Group | back (No. 25- &
foit: hits. i pat debut with their boss Bob Cavallo one happy Disney exec, with | 14, +13%), Uni- i
soie  Window sophomore re- Rascal Flatts High School Musical still going strong, at No. 6. | versal Repub- Hinder
dressing on a chart lease, Sacred, Flatts are up 4%, while Musical shows a 5% in- | lic’s Hinder (No. 33-26, +16%) and Show Dog
that otherwise has which lands at No. 2, chalking up more than | crease over the previous week. Nashville/ Universal’s Toby Keith (No. 40-32,
placed a chill in 62,000 in sales for the Latino rock brothers. The rest of the top 10 includes Geffen’s Nel- | +12%) are the week’s double-digit gainers.
the stifumer heat, Curb’s country star Rodney Atkins is the oth- | ly Furtado (No. 7), Def Jam/IDJMG’s Rihan- Next week: There’s some relief in sight, as
Sony” Music er top finisher, bowing at No. 4 with If You're | na (No. 8), A&M’s Pussycat Dolls (No. 9) and | Capitol soul diva/ex-Destiny’s Child mem-
Group’s Now._ 22 Going Through Hell, which may well describe | Open Wide/Monument/Columbia’s Dixie | ber LeToya and Star Trak/Interscope’s Phar-
alls Aol Now 22 weather conditions in the heat-soaked San | Chicks (No. 10). rell will vie for No. 1 on the HITS Top 50 al-
214000, following last week’s 388,000, to top Fernando Valiey. Virgin altema-rockers Red Jumpsuit Appara- | bum chart, with American/WB's Tom Petty
the gotd mark in its second week. Now that's Downtown/Atantic’s Gnarls Barkley con- | tus (No. 25) and Capitol Nashville's Eric Church | also in the loop.
18 © Radio 8 Records July 28, 2006
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ATEL L

Jon Zeliner
Sr. VP/Programming
202-380-4040
Flight 28

Mike Abrams
ILLERS When You Were Young

Nithist
Mike Abrams

KELIS LTOO SHORT Bossy
3NOW PATROL Chasing Cars

Mike Abrams
FRAY Over My Head (Cable Car)
BO® SEGER Wart For Me

The Terch

Thomas Kenny

Mike Marrone

ORUCE COCKXBURN See You Tomorrow
GAUCE COCKBURN Lite Short Call Now
CALEXICO Guns Of Brixton

GOLDEN $MOG Think About Yourselt
GOLDEN SM0G Never Feit Betore

ISAAD WASHF Out In The Black

INDIGO GIRLS Littie Perennials

JONN GORKA Sateilites

PETER BRADLEY ADAMS L2y Your Head Down

PETER GAMMONRS Mode! Citizen

RAY LAMONTAGNE Can | Sy

RAY LAMONTAGNE You Can Bring Me Flowers

RAY LAMONTAGHNE Three More Davs

TOM PETTY & THE HEARTBREAXERS Damaged By.

TOM PETTY & THE HEARTBREAKERS Jack

TOM PETTY § THE HEARTBREAKERS Thes Oid Town
TOM PETTY & THE HEARTBREAKERS Down South

TOM PETTY & THE HEARTBREAKERS Night Driver

The System

Zokar
PASSENGER 73 Beauty Of Sound
TITAMA (ncriminating Evidencs
GESCENT Clockwork

The Village
Robert Aubry Davis

OAR WILLIAMS You Rise And Meet The Day
JULIE CLARK One Of These Days
JULIE CLARK Getting There

X Country

Jessie Scott

WL KMBROUGH Wind Blowing Change
SCOTT H. DIRAM 18 Wheeier Fever

LOS LOMELY BOYS Texican Style

]

Bitly Zero

ARCHIE BRONSON QUTHT Derdang Derdang
JAMES FIGURINE Mrstake Mistake Mistake Mistake
MMOUAKE The Trials Of Van Occupanther

SAY Wi TO YOUR MOM impeccable Blahs
SILVERSUN PICKUPS Camavas

Pe3ges

Lou Brutus

KNG OF NUTHIN' Banned From The Pubs
KING OF NUTHIN' Here We Are Nowhere
U.3. BOMBS We Are The Problem

o)
Ted Kelly

MCFLY Donl Stog Me Now

PEACHES Downtown

COMMON REDSTAATS Save it For Your Friends
CANDIE PRYNE ANl | Need To Hear

Roal Joxz
Maxx Myrick
BAAN SWANTZ Three

FRANCESCO MELA Melao
TONY CHMMOROS! Horzon

The Neat
Dion Summers
MOMICA Everytme Tha Beat Drop

@ml‘ﬁ NETWORKS
Phil Hall » 972-991-9200
ABC's Country Coast te Coast

Dave Nichoison

LONESTAR Mountans

RASCAL FLATTS Lite Is A Highway
ABC's Real Country
Richard Lee

JASON ALDEAN Amariko Sky
ALAN JACKSON Like Red On A Rose

Music
CHoicr

Vonr Shgin. Yaner Cholos.™
30 milion homes
27,000 businesses
Available on digital cabie and DirecTV
Damon Williams ® 646-459-3300
Wit List

Justin Prager

FERGIE London Brdge
NICK LACHEY 1 Can't Hate You Anymore
ME-YO Sexy Love

Teday's Country
John Hendricks

JASON ALDEAN Amarilio Sky
ALAN JACKSON Like Red On A Rose
PHIL VASSAR The woman In My Life

Americana

John Hendricks

JOHNNY CASH God's Gonna Cut You Down
GINN SISTERS Down The Drain

KACEY JONES San Francisco Mabei Joy
CHRIS KNIGHT Cry Lonety

aw
N

AT MALND A TSRS
Alternative Now
Polychronopokis
402-952-7611
WOLFMOTHER Joker & The Thiet
YEAN YEAH YEAHS Cheated Hearts
SAY ANYTHING Alive With The Glory Of Love
THOM YORKE Black Swan
AC Active
Jonathan Steele

FRAY How To Save A Lite
SNOW PATROL Chasing Cars.

\Z»

Voice of Amenica broadcasts in 44

guages in over 60 ¢ with an
audsence of 100 million ksteners on 798
radko stations and 502 television stations.

Larry London « 202-619-3901

{

RED HOT CHIL) PEPPERS Dam Calfornia
PARIS HILTOR Stars Are Bind

SEAN PAUL Give It Up To Me
FIELD MO8 UCIARA So What

TIEEEINNARVIIVSRLLLLERNRS 2
BR8N ENEooNcc o BNRRRERBIE

)

Jerry Williams » 770-969-7936

Adds

VIRTUE Foliow Me

KIRK FRANKLIN Imagine Me 24
SANCTUS REAL I'm Not Alnght 23
MERCYME So Long Seft 21
SWITCHFODT We Are One Torught 20
KRYSTAL MEYERS Fire 20
LEELAND Sound Of Melodies 19
MARK HARRIS Find Your Wings 18
GEDRGE HUFF Miracles 18

DONALD LAWRENCE...The Biessing Ot. 18
Playtes! for the week of July 17-23

SIRIush o
Haneen Aratat
SATELLITE RADIO T RSN Whin e Siads 0 B
122”1:: of "'l'Y W Underground Garage Mainstresm Cousiry
21,;?34_51w Kid Leo Hank Aaron
Steve Biatter ANDERSON COUNCR. Pinkerton's Assorted Colours ALAN JACKSON Like Red On A Rose
Now Counbry
Conter Shade Hank Aaron
l,m o - LONESTAR Mountains
Rich MclLaughlin Lil Shawn DIERKS BENTLEY Every Mile A Memory
nﬂm In p,'".:.f&"‘r"': . TRICK DADOY | Pop Ue
AWELLER he Tran Track .YOUNG DRO Rubbertand Banks
LAMBCHOP Paperback Bible WALLIE JOE UYOLA THE GREAT Get ‘Em. Got Em Hank Aaron
nu'm BILLY Cursed Sieep IILLER MIKE The Juggernaut LOMESTAR Mountains
PSAPP Tii JAE BT My Swag
SRVERSUN PICKUPS Weil Thought Out Twinkles SNOOP DOGE UPNARRELL Vato Danny Wright
VOICST Whatever You Want From L de Hank Aaron
SURSI Dovefiy Aoy JACK IGRAM Love You
Octase Hip lop Nation Mainstream AC
Jose Mangin Reggle Hawkins Mike Bettelli
CADILLAC DON & J-MOMEY Peanut Butter And Je
“M‘lransmn UL FLIP UTHREE 6 MARIA 3.2 1, Got / RASCAL FLATTS What Hurts The Most
DUCKCHERRY Next 2 You PEDERAIION U0 Snra Giasss A1 N 24 Nour Formats
LUBACRSS Teh f Lie 115 . Jon Holiday * 303-784-8700
Nerd Attack Net AC
Jose Mangin Jon Holiday
RO MAIDEN The Rencarnation Of Benjamin Breeg Ao 33 KEANE Is 1t Any Wonder
NAPALE DEATH Sink Fast Let Go MAT KEARSEY Nothing Left To Lose
WATEBREED Sodtting Venom Howard Marcus
YOIVOD No Angel ROGER SANCHEZ Lost Aduit Contomporary
BUACK LABEL SOCIETY Biack Mass Reverends PET SHOP BOYS I'm With Stuped Rick Brady
GAT-ROT We St Rise
OCEAN The City In The Sea :r;nmmxuma.mcmmrm
Fact'ss Wow Conairy Penny Mitcheil
Jeff Regan Scoft Lindy LEANN RIMES Some Peopie
ICE CUBE Smoke Some Weed s e S Fode CHRIS YOURG Drinkin’ Me Lonely
WOLFISOTHER Joker & The Thiet LEANN AIMES Some Propie
Chill Wi STWO000 ONE
m”;’;l " Outtaw Country Rob Edwards » 661-284-9000
UNOERWORLD Puzs For oge iy g Mainstream Country
0J SHADOW t/CHRIS JAMES You Made It Kcmﬁlémm &C'Rlahnse - David Felker
m T Lo q
™ - PAT GREEN Feels Jusl Like It Should
Jetf Regan s Y
A aia The Coffes Houss David Felker
BUFFALO DAUGHTER Peace Darrin Smith ALAN JACKSON Like Red On A Rose
I O'REAGAN These Things. . MONTGOMERY GEWTRY Some People Change
Jam Oa SHAWN COLVIN il Me Up Young & Verma
Gary Schoenwetter o tasy David Felker
TOUBAS KREWE Devil W RASCAL FLATTS Lite is A Highway
PHISH Suzy Greenberg e LEANN RIMES Some People
PHESH A Song | Heard The Ocean Sing Universe Latine Bright AC
COVT MULE :;'gt:: George B0 ey Gary Thompson
ANDRES CEPEDA Para Amarte
mmmmm’m COTTNSD CERT) e Ml JOMN MAYER Watting On The Workd To Change
GOV'T MULE Brighter Days ANTONIO OROZCO Devuéiverne La Vida
RN TSN =2 T
Gino Reyes —; (= t‘=§;rel1‘f=tFKB |
FRANKIE J Pensando En Ti
Haneen Arafat g‘mmuo(sus Aftor Midiite
KT TURSTALL Suddenly | See WARCOS La Barca Sam Thompson
DANIEL POWTER froe Loop GAETCHEN WILSON Caitornia Girls
DIERKS BENTLEY Every Mile A Memory
€< musicsnippet.com »»
Tony Lamptey » 866-552-9118 m—— P;
-y Artist/Title -Total Plays
R T B A DR HANNAH MONTANA Best Of Both Worlds 80
CE: CUBE SonckeiSeme Jied JESSE McCARTNEY Beautiful Soul 80
RIHANNA S0S 79
HIGH SCHOOL MUSICAL We're Al In This Together 78
. ALY & A J. Rush 78
Aot Radio @ Network dhiaccec N i
Top Alternative BOWLING FOR SOUP 1985 76
Pete Schiecke RIHANNA Pon De Replay 63
s NE/COTS Tob O T i JOMAS BROTHERS Year 3000 Y]
Top DANIEL POWTER Bad Day, 33
Donya Floyd JONAS BROTHERS Mandy 33
OMARION Entourage B85 Wno's Afraid Of The Big Bad Wolt R
Bt RASCAL FLATTS Life Is A Highway 3
Top Dasce JESSE McCARTNEY 11l Try k]|
s o AR B5 Get'cha Head In The Game 30
:&;mc": Umasnmui NATASHA BEDINGFIELD Unwritten 30
H Radw Station
LIONEL RICHIE | Call It Love GREEN DAY Wake Me Up When September Ends 30
CHRISTINA AGUILERA Ain't No Other Man ALY & A J Chemica's Reac‘ 29
Top Pop BLACK EYEO PEAS Let's Get It's Started 29
Brendan Grimaidi .
PSR it D KELLY CLARKSON Since U Been Gone 29
CHERISH Do It To It Playtist for week of July 15-21.

www.americanradiohistorv.com
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LT THLEVARION

72 million householes

GrC

GOV AT ASLIECAN OOUNSNIY

38.3 mithion househoids
£d Hardy, President

LIL JOHN VE-00 & SEAN PAUL Snap Yo Fingers
EARLY NOVEMBER Hax
FIELD INO8 LHOLLY BROOKE So What
PHARRELL VANYE WEST Number One
YUNG JOC 1t's Gon™ Down
RACONTEURS Steady, As She Goes
RISE AGAMST Reacy To Fall

Video playtst for the week of Jy 17-23

CMT

MUSIC TELE
82.6 mllion households
Brian Philips. St. Exec/GM
Chnis Parr. VP/Music & Talent

ADDS

L0S LONELY BOYS Diamonds
RANDY TRAVIS & JOSH TURNER King Of The Road
LOST TRAILERS Call Me Crazy

ArmsTite o
CARRIE URDERWOOD Don't Forget To. 2523
WRECKERS Leave The Pieces 520
FAITH HILL The Lucky One 24 23
BROOKS & DUNN Buhding Bridges 2415
RODNEY ATIINS If You're Going Through a2
TOBY KEITH A Latie Too Late an
BRAD PAISLEY The Worid 2
JOSH TURNER Wouid You Go With Me a8
EMIC CHURCH How ‘Bout You 00
TRACE ABIINS Swing 2019
8IG & MCH 8th Ot November 20 17
GRETCHEN WILSOR Caiforna Girls 1919
RASCAL FLATTS Me And My Gang 18 2t
PIIL VASSAR Last Day Of My Life 17 16
SHEDAISY In Terms Of Love 16 14
SILLY CURRINGTON Why. Why, Why 16 8
JACK IMGRAM ove You 15 12

GEORGE STRAIT Seashores 01 Ok Mexxco 13 9
HANK WILLIAMS JA. That's How They Do It.. 11 11
GARY ALLAN Life AinY Always Beautiful 19

Anplay as mondored by Medabase 24/7
Detween Juy 17-23

BEYONCE UJAY-2 Dépa Wu % Sarah Trahern. VP/Programming
CHRISTINA AGUILERA AinY No Other Man 5 .
ASHLEE SIMPSON Invisible 4 ADDS
NELLY FURTADO Promescuoss » TAYLOR SWIFT Tim McGraw
RHONOA VINCENT Heartbreaker's Aiibi
RIHANNA Untathtul 2
FRAY Over My Head {Cabie Car} 2 TRACE ADXINS Swing
TJ. What You Know 19 CARRE UNDERWOOD Don't Forget
KEITH ANDERSON Every Time | Hear Your Name
PUSSYCAT IG SHWOOP DOGG
SSTENIDOESTMRRSHOOR D ITEWRAT, 9 GRETCHEN WILSON Caiorna Girls
AF1 Miss Murder 18 RODNEY ATKINS if You're Going Through Hell
TAKING BACK SUNDAY MakeDamnSure 18 JEFF BATES One Second Chance
RED JUMPSUIT APPARATUS Face Down 2 PAT GREEM Feels Just Like It Shoukd
JAKE OWEN Yee Haw
CARTE, Fionselly ) BRAD PAISLEY The Worid
LUPE FIASCO Kick Push 10 JOSH TURNER Would You Go With Me
HEAD AUTOMATICA Graduation Day 9 TOBY KEITH A Littie Too Late
RASCAL FLATTS Me And My Gang
CHOTERSE EMBALL L3 O 1 | vmewt wiLawon 0 Again Tonignt
CASSE Me 8 U 8 JOSH GRACH! Favorite State Of Mind
DASHBOARD CONFESSIONAL Dont Wart 8 GARY ALLAN L te Ain't Atways Beautul
PHARRELL UKANYE WEST Nomber One 7 MEGAN ULLIRS Aint What It Used To Be
DILLY CURRING TON Why, Why, Why
WOLESO R /Womds 71 | sucaRLAN® Down in Missrssippi (Up To No Good)
PEARL JAM Lt Wasted 7 GEORGE STRAIT Seashores Of Oid Mexico
Video playst for the week of oy 17-22 BAMIELLE PECK Findin’ A Good Man
Intoemation current as of July M
- 75 miliion hoasehoids
Rick Krim
Exec. VP
Adds
JANET JACKSON VMELLY Call On Me
David Cohn OX GO Here it Goes Agam
General Manager REGINA SPEKTOR Fideity
JUSTIN THMBERLAKE SexyBack
PANNCT AT THE DISCO But It's Befter i YouDo 41
BUSTA RMYMES... | Love My B"*** u
YOUNG DRO UT.1. Shouider L ean k<]
30 SECONCS TO MARS The Ko »
CUPSE IPHARRELL Mr Me Too x
AFI Mitss Murder 3
UMDERGATH Writng On The Waiks N
E-00 /T-PANE & SANDI GIRL U And Dat ki)
LUPE FASCO Kk Push 19
T.1. Wny You Wanna 18
RED JUMPSUIT APPARATUS Face Down 7”
HEAD AUTOMATICA Graduation Day "
CARTEL Honestly "

'TBE HATIN' Bive October guitarist C.B. Hudson and frontman Justin

Furstenfeld stopped by the Launch Radio Networks studios to tak to Launch
Rock/Alternative Editor Don Kaye about their huge hit “Hate Me.” Seen here are

(t-r) Hudson, Kaye and Furstenfeld.

- TELEVISION

Ridw, /28

+ Flavor Flav and LeToya,
Live With Regis & Kelly (check
local kstings for time and chan-
nel).

* Ben Harper, The Tonight Show
With Jay Leno (NBC, check local
listings for time).

* Jamie Foxx, Late Show
With David Letterman (CBS,
check local listings for time).

¢ Pharrell, Jimmy Kimmel
Live (ABC, check local listings
for time).

* Seether, Late Late Show
With Craig Ferguson (CBS,
check local kistings for time).

* Taking Back Sunday, Last
Cal With Carson Daly (NBC,
check local kstings for time).

Sshwrday, 1/29

e Kanye West, Saturday
Night Live (NBC, 11:30pm ET/
PT).

Monday, 7/31

* Jewel and Raven-Symoné,
Regis & Kely.

* 3 Days Grace, Jay Leno.

* Ben Harper, Jimmy Kimmel.

* Bette Midler, Late Night
With Conan O'Brien (NBC,
check local listings for time).

e Matchbox Romance,
Carson Daly.

Tossday, 1

* Gene Simmons, The View
(ABC, check local kistings for
time). >

* Wolfmother, Jay Leno.
* Broken Socilal Scene, Da-
vid Letterman.

* Jewel, Jmmy Kimmel.
* Bonnie Raitt, Craig Fergu-
son.
* Brandy is interviewed and
Everclear perform on Carson
Daly.
. and Taylor Hicks, The
Elen DeGeneres Show (check
local kstings for ime and chan-
nel).
Wednesdny, 87
* Widespread Panic, David
Letterman.
* Bubba Spanmx featuring
M. Colfipark, Carson Daly.
Thrsd, 43
* Five For Fighting, Regs &
Kolly.
. Joc, Jay Leno.
* Dashboard Confessional,
David Letterman.
¢ lce-T & Body Count, Conan
O'Brien.
¢ Michael Franti & Spear-
heed, Craig Ferguson.
* Woltmother, Carson Daly.
_—Julle Gidlow /

.

CROSSING THE BORDER TO GO EXTRATERRESTRIAL Ryan Peake and Chad Kroeger of Canadian rock band
Nickeiback made their way south to Sinus’ New York headquarters, where they enjoyed satellite coffee and hung out with
Octane host Kayla. Seen here (I-r) are Peake. Kayla and Kroeger.
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The iTunes Music Store Top 10

Apple’s iTunes Music Store is the leading digital-music service in
the U.S., offering a catalog of more than 1 miltion songs from all
four major label groups and hundreds of independents. Here's a
snapshot of the top-selling downloads on Tuesaday, July 25, 2006.

Top 10 Songs

1. GNARLS BARKLEY Crazy
2. ASHLEE SIMPSON Invisible

3. NELLY FURTADO /TIMBALAND Promiscuous

4. PUSSYCAT DOLLS t/BIG SNOOP DOGG Buttons
5. CHRISTINA AGUILERA Ain't No Other Man

6. JESSICA SIMPSON A Pubiic Affair

7. THE FRAY Over My Head (Cable Car)

8. CASSIEMe & U

9. SHAKIRA t/WYCLEF JEAN Hips Don't Lie
10. JOHN MAYER Waiting On The World To Change

Top 10 Albums
1. THE FRAY How To Save A Lite

2.LOS LONELY BOYS Sacred

3. GNARLS BARKLEY Sp Elsewhere

4. THOM YORKE The Eraser

5. TOM PETTY Highway Companion

| 6. THE FRAY Live At The Electnc Factory...

7. CORINNE BAILEY RAE Corinne Bailey Rae

8. PHARRELL /n My Mind

9. THE RED JUMPSUIT APFQRAWS Don't You..
10. PANIC! AT THE DISCO A'Fever You Can't Sweat Out



www.americanradiohistory.com

SAT BISLA

sat@anrworidwide.com

Pack Your Bag

A guide to some of this year’s international

music conferences

o you think you’ve got a busy year still ahead of you. Imag-
ine if you had to travel around the world each month to at-
tend the plethora of international music and media conferences.
Yes, you’d rack up nice numbers on your frequent-flier accounts
and visit some cool and exotic places, but you’d also never have

a life.

There are a number of industry events
around the world that take place on an
annual basis. I'm sure you're familiar with
events such as MIDEM (France), SXSW
(Austin), MUSEXPO (Los Angeles) and, of
course, the essential R&R Convention,
which this year takes place Sept. 20-22 in
Dallas. .

This week | give you an overview of
some of the other events that you may
want to mark down on your calendar in
case you've got the time, ambition and
budget to travel overseas.

Oyafestival (Norway)

The Oyafestival (wunc.oyafestivalen.conr)
is an annual music festival and industry
conference that takes place in the pristine
capital of Oslo in Norway. Although the
event is relatively new, it is beginning to
garmer global attention from those look-
ing to find talent and do business in Nor-
way.

“The rumors are true:
Norwegian music is getting
better and better.”

Cises Olsen

The @yafestival is a 12,000-capacity fes-
tival in Oslo, at the Medival Park, a very
nice location where you can swim between
the three stages. For the past four years
more than 100 key industry executives
from around the globe have attended the
festival and networked with key figures
from the Norwegian music industry. It
takes place Aug. 9-12.

Claes Olsen, co-founder of the Gyafes-
tival, says, “This year we will hold a meet-
and-greet with Norwegian and interna-
tional industry people on an island in the
fiord of Oslo on Thursday, Aug. 10.

"The Qyalestival is the event of the year
when it comes to presenting new and ex-
citing names in Norwegian music support-
ed by artists of equal international charac-
ter. National and international names are
presented to a large and devoted audience
from all over the country.”

Some of the acts confirmed for Gyafes-
tival 2006 are Beck, Morrissey, Yoko Ono,
The Cramps, Lindstrem & Prins Thomas
Live, The Fall, Sereena Maneesh, Enslaved,
Motorpsycho, Jaga Jazzist, Bonk, Band Of
Horses, The Knife, Spank Rock, Mystery
Jets and Twilight Singers.

“The festival has become an exponent
for the hot Norwegian acts of today and to-
morrow and has proven that Norwegian
bands are ready for international success,”
says Olsen.

“The foremost booking people from
both Europe and the U.S. have been to the
festival, only to have the rumors con-
firmed: Norwegian music is getting better
and better.”

Popkomm {Germany)

The pan-Europe music and media con-
ference Popkomm will once again convene
in the beautiful city of Berlin on Sept. 20-
22 at the Messe Berlin. Last year over 700
exhibitors and more than 15,000 trade vis-
itors from 48 countries descended upon the
German capital city to attend Popkomm.
The conference originated in Cologne, Ger-
many in the early "90s and moved to Ber-
lin in 2004.

The event brings together influential glo-
bal music and media executives seeking to
dobusiness in Europe and surrounding in-
ternational markets. This year’s edition is
expected to draw more than 16,000 visitors
and showcase hundreds of acts from across
the globe.

Dr. Ralf Kleinhenz, GM of Popkomm
GmbH, says, “Expectations were high fol-
lowing a successful Berlin debut in 2004.
Consequently, we redoubled our efforts the
second time around. As a result, this event
attracted 20% more exhibitors, and the
numbers of trade visitors again exceeded
15,000.

“Popkomm has never been so interna-
tional, and we expect even more delegates
and exhibitors this year.”

RN A&R WORLDWIDE

. international partner was

Last year Popkomm’s

Spain. This year Brazil
will be host partner,
showcasing its plethora of
musical talent and busi-
ness opportunities for
those looking to do busi-
ness in the region. For
more information, go to
wunw.popkomni.de.

Big Sound [Australia)

If you're looking to do |
business Down Under, Bris-
bane, Australia’s Big Sound |
(www.qmusic.com.au/big
sound2005) should be on
your conference calendar.

The annual conference is based in the
progressive and cosmopolitan music epi-
center of Brisbane in the state of Queen-
sland, one of Australia’s most rapidly
growing metropolitan cities. This year’s
event is slated to take place on Oct. 18-20.

Even though Big Sound is only 4 years
old, it attracted over 3,000 participants and
300 delegates for five days of nonstop fo-
rums and events last year. In addition, it
boasted more than 100 up-and-coming art-
ists who performed at the various show-
case venues. It was without a doubt the
largest conference of its type ever staged
in the state of Queensland, which is hailed
as the gateway to Australasia.

Australia is a prime market for those
looking to import or export music and me-
dia commerce, and Big Sound is rapidly
shaping up to be the key industry network-
ing and showcase event in the burgeoning
Australasian market.

Thanks to the infrastructure of the city
and local and state support from the Bris-
bane and Queensland govemments, Big
Sound has the potential to become as piv-
otal an event as SXSW in the coming

years.

Other Events

® The Westemn Canadian Music Awards
(wunv.westerncanadianmusicatards.ca) is the
primary event hosted by the Western Ca-
nadian Music Alliance. Each year the event
is held in a different Canadian province.
The 2006 WCMASs will be held in Win-
nipeg, MB, on Oct. 19-22.

The annual event offers an intensive
three-day conference, including a “Youth
Career Day,” a three-day music festival and
two awards shows: The Industry Awards
honor people behind the scenes, and the
Western Canadian Music Awards honor
the outstanding achievement of Western
Canadian recording artists.

Even though the event is called the
Western Canadian Music Awards, it at-
tracts a wide range of executives from all
corners of the globe who are looking to do
business in Canada with an emphasis on
the Western Canadian marketplace.

¢ In the City (wunw.inthdcity.co.uk) is one
of the U K. and Europe’s leading showcase
and conference events. The convention will
celebrate its 15th year when it takes place
this year at the Midland Hotel in Manches-
ter, England, on Oct. 29-31 and is sure to
be a fun affair.

In the City was co-founded by legend-
ary U.K. music aficionado Tony Wilson,
founder of Factory Records (home to Joy

Terle Sorgjerd

DESTROY EVERYTHING YOU TOUCH Here's a shot of
Ladytron playing at last year's Byatestival, the annual music festival
and industry conference that takes piace in Oslo. Norway

Division, New Order and many other
timeless U.K. acts).

* If you like cold temperatures and fun-
filled nights, Iceland Airwaves (www.ice
landairwaves.com) may be your cup of tea.
The annual event takes place in Reykjav-
ik, the capital city of Iceland, on Oct. 18-
2

Though the conference is primarily fo-
cused on Nordic talent, it has expanded its
musical reach over the past few years and
is now attracting international acts too.
Musically, the event tends to feature pri-
marily alternative, electronic and more left-
field-friendly artists.

* Tampere, Finland is a town you've
probably never heard of. However, once a
year it attracts the movers and shakers of
the international music and media com-
munities when it hosts the Musikki & Me-
dia conference (wune. musex.fi), which takes
place this year on Oct. 27-29.

The annual event showcases the
créme de la créme of Finnish talent but
also attracts key domestic and interna-
tional minds to engage in informative
panel discussions and networking
events.

This year Musikki & Media will include
a number of US. radio and A&R execu-
tives via recommendations from A&R
Worldwide who will be making their first
appearances in Finland to discuss the chal-
lenges and opportunities in the stateside
marketplace.

Musikki & Media is a well-organized
and -executed event, and the Finns are
wonderful and friendly people. And their
vodka tastes great too. (You'll need it after
attending all the aforementioned confer-
ences and events!)

Send your unsigned or signed
releases to:
Sat Bisla
A&R Worldwide
449 S. Beverly Drive, Suite 300
Beverty Hills, CA 90212, USA
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Morming Reality Not
Always Pretty

Kidd Kraddick’s gonna need a bigger studio

fter 15 years of waking up with a core group consisting of

himself, Kellie Rasberry and Big Al Mack, Kidd Kraddick,
host of the syndicated Kidd Kraddick in the Morning, will soon
almost double the number of cast members on the show.

Only a few weeks ago Kraddick hired JC
Chavez away from AJ's Playlouse on KHTS
(Channel 93-3)/San Diego, and last week
he announced that he was launching a ra-
dio reality show in August that will award
a life-changing prize to one lucky woman:
a full-time position on the show.

New Blood

Before you ask the same dumb question
we did, no, neither Mack nor Rasberry are
leaving. Chavez is plugging the hole that
was created last December when Rich
Shertenlieb left, and the reality-show win-
ner will assume an actual, honest-to-good-
ness new post.

“We operated for the past six months
with the original core group, but we had
gotten used to having a fourth guy,” Krad-
dick says. “I find that it’s a lot easier to add
someone than to take someone away.

“It's my job to monitor how much the
new cast members are on and what they
reveal about themselves early on. When
someone leaves, it’s a challenge for all of
us because we all have to talk one-third
more.”

“I it’s wildly successful,
Yyou know where it came
from. ¥ it sucks, John

Hogan made me do it.”

Kraddick says that, beyond the show’s
three original players, anyone who joins
the show now usually winds up being a
temp — and that’s almost by design.

They come in for a few years, give the
show a new perspective and spongy pres-
ence to bounce stuff off of, expand their
skills and increase their confidence level,
then leave the nest and go on to great things.

Some examples are fewish weightlifting
legend Bert Weiss, who's now in command
of his own ship at WWWQ (Q100)/ Atlan-
ta, and Shertenlieb, who co-hosts after-
noons at WBCN/Boston.

“I'm OK with that — in fact, | require it,”
Kraddick says..“l1 don’t want someone
who's going to come in and park. | want
somebody who's shooting for something
bigger. There’s stuff they can learn here and
use to becowpe a host.”
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Big Al Mack, Kidd Kraddick
and Kellie Rasberry

Can Fun & Sensitivity Co-Exist?

Enter our latest contestant: Chavez.
“He's really young, and I'm really old,
so....” Kraddick says. “But he had a com-
bination of fearlessness and genuineness,
and that’s hard to find.

“A lot of the guys who do street stuff
tend to be asses. | hear stuff on CHR and
female-targeted shows, and I'm like, ‘What
woman thinks this is good or isn’t uncom-
fortable with this bit?’

“l wanted someone who could do fun
stuff on the street but also be a reasonably
sensitive and nice person. | think I got ex-
actly what 1 wanted.”

What Kraddick was looking for was a
regular dude with whom he could hang
out for four hours every day on the air. He
ended up plowing through nearly 300 peo-
ple, going so far as to try out some of them
on the down-low, explaining their presence
on the air by saying they were friends who
just stopped by.

“We were running out of people to say
they were friends of,” he says.

But then along came Chavez, whom
Kraddick bonded with over dinner one
night. The deal was sealed when Chavez
told a story about haw he had recently
found his father after not seeing or talking
to him in 15 years.

Even though Chavez is filling a specific
gap in the show, Kraddick says they don't
have a set job description laid out for him.
They‘re going to let him do his thing and
see what he’s good at, allowing him to
transform naturally into a beautiful radio
butterfly under their loving care.

“It’s about identifying people who real-
ly want it and who have a modicum of tal-
entand letting them grow,” Kraddick says.
“l didn't want anyone that [ had to put
under construction. | just wanted him, to
come in and do what he does, and well see
what he does for the audience.

*“That goes for a host too: You don't try

. WWw.americanradiohistorv.com

RR CHR/POP

to tailor your act to the audience; you do
your act and hope the audience finds you.”

Hot, Young, Single Woman Wanted

Now that Chavez is up and running,
Kraddick is turning his attention to adding
abrand-new component to his momning ex-
travaganza: the perspective of a young, sin-
gle woman. He’s doing this through a
tried-and-true method that has left hun-
dreds of talented sitcom writers unem-
ployed: reality programming,

In “Radio Dream job,” five finalists will
live uncomfortably close together for two
weeks in a tricked-out Dallas apartment
and battle it out for world supremacy or
an actual full-time job as Kidd Kraddick in
the Morning’s newest member — whichev-

_er comes first.

“l wanted someone who
really wanted to do this, who
didn’t just come over from
the promotions department,
and who wanted to make
this their craft,” Kraddick
says. “l thoughtif I wentout
and tried to recruit 20-30-
year-old single women, 1
would get someone who just
wanted to play the role.”

Instead of pitting the
women against each otherin
a steel-cage death match or
making them eat bugs and
otherwise humiliate themselves, Kraddick
is using a kinder, gentler, female-friendly
approach in this reality experiment, one
that will allow his lab babes to showcase
their positive qualities.

"We want someone who's a
good storyteller, who lives a life
full of drama, who's really hon-
est and open, and who's good
under pressure,” he says. “We’ve
designed all of our stunts around
those things.”

Sweet Show Shwag

The apartment will be wired
with cameras, and the feed will
be streaming live on the Internet .
around the clock so anyone can log on and
check out the women any time of day or
night.

“If you put five girls in an apartment to-
gether, there’s naturally going to be dra-
ma,” Kraddick says. Personally, we’re hop-
ing for pillow fights, but that’s another
thing.

“There will also be a radio studio there,
and they’ll be doing featured Internet
hours,” Kraddick continues. “Audience
members will be encouraged to listen. And
they’ll also be making appearances.”

In a very sweet arrangement, Kraddick
convinced the state-of-the-art apartment
complex next door to his studios to offer
up a unit for the experiment. The complex
is apparently the local singles party area
and boasts a theater, a full-size basketball
court and a pool.

The winner not only gets to live in the
apartment for a year, she also gets all the
stuff in it. “They get the furniture, the plas-
ma TVs — this thing’s going to be decked
out,” Kraddick says. “They get a car, they
getcverything.” Hell, where do we sign up?

Last weekend hordes of women con-
verged on Dallas from all over the country
to try out for “Radio Dream job.” Each con-
testant was pre-interviewed, and those

JC Chavez

“If you put five girls in an
apartment together,
there’s naturally going to
be drama.”

who made the cut came into the studio for
five minutes — longer, if they were any
good — to cut a tape with Kraddick and
crew.

People are also sending in videos and
lengthy personal questionnaires.

In the end, while the listeners will be
polled for their opinions on who the five
finalists should be, Kraddick makes it clear
that the final decision will be made by the
four current cast members.

“There are a lot of things listeners can
decide, but I'm not sure it's a good idea to
have them pick someone you're going to
work with,” he says. “Unlike American Idol,
where the votes solely determine the win-
ners and the judges have input, it'll be the
other way around: The people will have
input, but the judges will decide.”

You're Really Hired!

“This is not some wacky stunt, this is a
real job search, and the winner will be of-
fered a real job,” Kraddick continues. “This
and the JC hiring are a conscious
effort to hit the lower end of the
demo. As the show matures,
we’re underrepresented there.
We still have a lot of youthful
stuff — for example, Kellie’'s
pregnant — but | felt like we
were missing those perspec-
tives.”

While the whole “Radio Dream
Job” thing has opened Krad-
dick’s bloodshot eyes to the in-
credibly hard work that reality-TV
producers putin, it's not the first time that
he’s attempted to pull this kind of lame-
ass stunt. “We’re not breaking new ground
with this reality stuff,” he says. “This is our
second attempt at this.

“We did a reality show about five years
ago called ‘Kidd’s Krib,” which we called
‘a reality show with a difference.” The con-
testants” mission was to raise money for
my charity, Kidd's Kids, in the most
unique ways, and they had a drill sergeant
come in at 5am and run them if they didnt
raise enough money each day.”

This time around Kraddick knows how
much goes into the whole process and
how such a project needs to be microman-
aged down to the minute. “I have to have
someone watching on the Internet 24/7 to
troll for any interesting moments,” he says.
“It'll be two full weeks, and every moment
will be monitored.

“We're trying to create a situation like
American Idol, where even if they don't
win, they‘ve got a chance to make some-
thing they can use to their advantage. [ like
reality shows that attempt to bring out the
best in people, not the worst. If it's wildly
successful, you know where it came from.
If it sucks, John Hogan made me do it.”
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1 €  NELLY FURTADO fITIMBALAND Promiscuous (Geffen) 9737 4147 731057 13 11900
2 @  RINANNA Unfaithtul Def JanVIDIME) 7926 +48 562081 14 11800 MOST ADDED*
3 €@  CASSIE Me & U (NextSelectionBad Boy/Atiantic) 7255 4520 522230 & NS0 | oo s00s
5 o PARIC! AT THE DISCO | Write Sins... (Decaydance/Fueled By Ramen/lava) 7050 +594 553717 12 1181 NICK LACHEY 1 Can't Hate You Anymore Wiwve/Zombia Label Group) 33
7 €@  FRAY Over My Head (Cable Car) (Epic/ 6433  +382 439958 22 1110 | NICKELBACK Far Away (Rosdrunner IBIMG) 30
4 6  SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic/ 5790 816 401945 22 119/0 | J0JO Tooittle Too Late [BlackGround/Universal Motown) ]
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6 10 FORT MINOR... Where'd You Go Machire Shop/Warner Bros.) 5287 822 320267 17 118/0 | CHERISH Dolt Tolt (ShoNuff/Capitol 10
11 CHAMILLIONAIRE {/KRAYZIE BONE Ridin (Universa/ Motown/ 5200 826 359606 17 108/ | ED{TPAIN& KANDI GIRL U And Dat (Reprise/BME) 0
16 (D CHERISH Do It To it (ShaNuff/Cagitol 4208 4866 270582 7 11410 | TANMIEJ.. That Ge ’c"'”""""’ -
13 13 ALL-AMERICANREJECTS Move Along Doghouse/interscope) Bl N T N D | e e e vt
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25 @ JUSTIN TIMBERLAKE SexyBack Live/Zomba Label Group) 3667 +1134 284808 3 106
15 17 NICKELBACK Savin' Me /Roadrunner/IDJMG) 3570 218 231213 24 1050
18 D PARIS HILTON Stars Are Bind (Warner Bros.) 3849 +182 222430 71 14N MOST
21 @ JESSICA SIMPSON A Public Atfair (pic/ 3024  +163 185458 4 1114 INCREASED PLAYS |
18 20 SEANPAUL Temperature (WP/Atiantic) 2911 303 203567 26 11510
24 €@ YUNGJOC Goin' Down (Bad Boy/Atiantic) 2831 +283 174533 8 8N o
17 22 FIELD MOBfICIARA So What (O7P/Geffen/ - 2801 524 204531 15  105/0 ;::;:s m;“;‘::e p— "f"‘;;:‘
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28 30 ASHLEY PARKER ANGEL Let U Go (BlackGround/Universal Motown) 1705 478 132868 20 790 | FRAY Over My Head (Cable Car e/ +382
36 @ KELIS 1/TO0 SHORT Bossy &/ive/Zomba Label Group/ 1647 +329 101583 5 55/9 7
35 ) BLUEOCTOBER Hate Me (Unversal Motown) 1627  +2117 66579 3 685
3 33 JEANNIE ORTEGA fPAPOOSE Crowded (Holywood/ 1400 437 119561 13 830
38 @  MARIDVAZOUEZ Gatery (Arista/AMG) 1366 +134 104525 10 675 _M_
31 €D SHINEDOWN I Dare You (dtisaric) ‘ 1352 +82 43582 10 BN | oy o v s The Mast dyrc St
40 €D E404T-PAIN& KANDI GIRL U And Dat (Reprise/BME) 1268 +410 97104 & 5110 | Tous Pays: 411, Total Stations: 12, Adds: 2
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Bwe> @) CIARA ICHAMILLIONAIRE Get Up (LaFace/Zomba Label Group) 38 +85 24810 1 208 | Yota Plays: 142, Total Stations: 13, Adds. 4
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ARTIST TITLE LABEL(S)
NELLY FURTADO f/TIMBALAND Promiscuous (Geffan/
RINANNA Untaithtul (Def JomIDJMG)

3z

CASSIE Me & U (NextSelection/Bad Boy/Atiantic)

FRAY Over My Head (Cable Car) Epic/ g

CHRISTINA AGUILERA Ain’t No Other Man /RCA/RMG)
GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic)

SHAKIRA f/IWYCLEF JEAN Hips Don't Lie (Fpic/

FORT MINOR... Where'd You Go /Machine Shap/Warner Bros.)
PUSSYCAT DOLLS 1/BIG SNOOP DOGG Buttons /A&M/nterscope)
CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Unrversal Motown/
NICK LACHEY What's Left Of Me {ve/Zomba [ sbel Group/
BEYONCE' {/JAY-Z Deja Vu (Music Workd/Sony Urban/Cokunbia/)
ALL-AMERICAN REJECTS Move Along (Doghouse/interscape/
PARIS HILTON Stars Are Bind (Warner Bros.)

JESSICA SIMPSON A Public Affair Eprc/

JUSTIR TIMBERLAKE SexyBack Live/Zomba Label Groug!
CHERISH Do 1t Yo It (Sho Nutt/Capitol/

NICKELBACK Savin' Me (Roadrunner/I0JMG)

FIELD MOB f/CIARA So What (DTP/Geffen)

PAULA OEANOA f/BABY BASH Doing Too Much /Arista/

KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin/
YUNG JOC Goin’ Down (Bad Boy/Atlantic)

RED HOT CHILI PEPPERS Dani California (Warner Bros.)

LIL' JON fIE-40 & SEAN PAUL Snap Yo Fingers (TVT/

JANET JACKSON fINELLY Call On Me Virgi

CHRIS BROWN fiLIL’ WAYNE Gimme That (ive/Zomba Label Group/
FERGIE London Bridge (A&M/interscope/

BLUE OCTOBER Hate Me Universal Motown/
SHINEOOWN | Dare You /Atlantic/

KELIS f/TO0 SHORT Bossy (ve/Zomba Label Group)
JEANNIEORTEGA fIPAPOOSE Crowded (Hodywood/
NICKELBACK Far Away (Roadrunner//DJMG)

ANNA NALICK Breathe (2 AM} [Columbia/

MARIO VAZQUEZ Gallery /Anista/AMG)

NE-YO Sexy Love (Def JarVIDJMG)

BUBBA SPARXXX... Ms. New Booty (Purpie Ribbon/Virgin
CHEYENNE KIMBALL Hanging On (Daylght/Epic/
SAVING JANE Happy /Universal Republc)

JUPITER RISING Go! /Chme/

E-40 /T-PAIN & KAND! GIRL U And Oat (Reprise/BME/
J0JO Too Little Too Late (BlackGround/Universal Motown/
AF) Miss Murder (Tiny Evilinterscope/

NATASHA BEDINGFIELD Single (Epic/

CRINGE On And On (Listen)

ASHLEE SIMPSON Invisible (Geffen/

TEDDY GEIGER These Walls (Cotunbia/Sony BMG)

PINK Who Knew (L aFace/Zomba Label Group)
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SEAN PAUL f/KEYSHIA COLE When You Gonna (Give It Up To Me) VP/Atiantx) 742
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61 CHR/Pop reporters. Songs ranked'by total plays for the airplay week of Sunday 7/16 - Saturday 7/22.
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MOST ADDED |

ARTIST TITLE LABEL(S)
FERGIE London Bridge /4&M/Mnterscape/

MICKELBACK Far Away (Roadrunner/IDJMG)

J0J0 Too Little Too Late (BlackSroundUnwersal Motown/

KELIS /T00 SHORT Bossy (ive’Zombe Label Grosp)

JUSTIN TIMBERLAKE SexyBack (/swZambe Label Group)
CHERSH Do it T It [She Net//Capital)

SEAN PAUL_.. When You Gonna (Give it Up To Me) /VP/Atiantic)
E-40 tT-PAIN & IANDI G U And Dat /Reprise/BME/

HINDER Lips Of An Angel Uinversal Republic/

JESSICA SIAPSON A Pubiic Atferr Epic/

BLUE OCTOBER Hate Me /Uaversal Motown)

NE-YO Sexy Love Def JamB/MG)

JESSE MCCARTNEY Right Where You Want Me (Holywood/
DIDOY fAICOLE SCHERZINGER Come To Me (Bad Boy/Atiantic/
MICK LACHEY | Can't Hate You Anymore Uive/Zomba Label Group/
JOELLE Pitar Of Stone (Gotcha/

SHINEDOWN | Dare You (Atiantic/

MARIO VAZOUEZ Gallery (Ansta/RMG)

CIARA fCHAMILLIONAIRE Get Up /LaFaceZomba Label Groug/

MOST _
INCREASED PLAYS

TOTAL

ARTIST TITLE LABEL(S) mc’:zﬂse
FERGIE London Bndge /4&M/interscope/ +637
JUSTIN TIMBERLAKE SexyBack (neZomba Label Group)  +560
GNARLS BARKLEY Crazy [Downtown/ ava/Atiantic) +488
NICKELBACK Far Away /Roadrunner//DJMG) +322
CHERISH Do ht To It /Sho Nutt/Caprtol +308
JESSICA SIMPSON A Public Affa /Epc/ +219
CHRISTINA AGUILERA An't No Other Man (RCA/RMG)/ +252
PARIS HILTON Stars Are Bind (Wamer Bros./ + 248

J0JO Too Little Too Late [BlackGround/Unversal Motown)  +208
PANIC! AT THE DISCO L.. DecaydancaFveied By Remenlva/  +189

KEUS #TO0 SHORT Bossy ive/Zomba Label Group/ +184
YUNG JOC Goir’ Down (Bad Boy/Atlsntxc/ +106
NE-YO Sexy Love /Def JamyIOUMG/ +106
BLUE OCTOBER Hate Me Unwersal Motown/ +9
FRANKIE J__ That Girl (Columba/ +12
MARIO VAZQUEZ Gallery /dnsta/RMG/ +10
KT TUNSTALL Biack Horse & The Cherry Tree (Rabntess Vi +65
LI’ JON /E40 & SEAN PAUL Snap Yo Fingers (7V7/ +61
E-48 fT-PAN & KANDI GIRL U And Dat (Reprise/BME/ +60
PUSSYCAT DOLLS... Buttons (ASAM/nterscape/ +59
CHEYENNE KIMBALL Hanging On Daylght/Epic/ +51
CASSIE Me & U NextSelectionBad Boy/Atisntic/ < &R
SHINEDOWN | Dare You /Atiantic/ +47
LIONEL RICHIE | Call 1t Love (/sianc/I0./MG) +4
HINDER Lips Of An Angel /Uisversal Repubic/ +35
BABY D. it's Goin Down (Epc/ +35
TEDOY GEIGER These Walls [Coiunina/Sony BMG) +34

SEAN PAUL_.. When You Gonna (Give It Up To Me VP/Atiantx) +28
BEYONCE' flJAY-Z Do Vu (Musxc Workd/Sony Urban/Columixa) +21
BROOKE HOGAN t/PAUL WALL About Us /SML/SOBE/ +26

Contact Michael Pelaia for your next project = (770)452-4665 shooks@hooks.com s www.hooks.com = Featuring ¥ cevevusa¥  HitDiscs
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July 28, 2006
America’s Best Testing CHR/Pop Songs 12 +

K“mm For The Week Ending 7/21/06

- W w w
Burn 12-17 18-24 25-34

Artist Title (Label) TW W Famil

PANICL. | Write Sins_ DecaydancoFusied By Ramenlov/ 389 308 2% 2% 437 4M 341
NELLY FURTADO {TIMBALAND Promscuous Geffon) 387 387 7% 31% 390 384 386
FRAY Oves My Heod (Cable Car) Epic/ 15 3190 % 3% 1M 1% N
ALL-AMERICAN REJECTS Move Alorg Digloussiverscpe/ 383 304 90%  35% 488 375 3m
CHRISTINA AGUILERA Ain't No Other Man RCARMG/ 375 379 0% 20% 383 381 38
AHANNA Untaithiul D/ JamAOMG) AN 18 % W% AWM Il Il
AP ANGEL Lot U Go BisckGromdlinversal Motownd 387 371 82% 27% 390 34 1S4
MICK LACHEY What's Laft Of Mo UhbwZombe Labe/ Grog/388 374 99% 45% 372 3132 2154
PUSSYCAT BOLLS.. Buttons (AdMfetarscope/ 182 158 9% 2% Im 1M 1N
NICKELBACK Savin’ Me (Boackunmen I/MG) /LW W% W% AWM AN 382
DANIEL POWTER Bad Day Wavser Bras) 350 283 1% 5% 374 247 350
AHANNA SOS Do JamiDIMG) 150 185 W% SO% 148 348 3
SHAIIRA SAWYCLEF JEAN Higs Don't Lis i/ 154 180 W% 5% 385 13 an
CASSIE Me & U (NextSabcrionBad BeyiAtisntic 350 245 0% 3% M 15 I
KT TUNSTALL Biack Horse & The.. MekmciessVipw' 348 357 88% 2% 321 1M 385
JEANMIE ORTEGA {PAPOOSE Crowded Mowood! 348 337 7% 24% 354 355 339
FONT MIROR_ Where'd You Go Mackiee ShpWamer Grus) 342 158 ST% 47% 389 323 14§
CHAMILLIONAIRE FRAYZIE _ Ridkn (Umversa Motown) 340 325 ST% 45% 383 318 332
CHERISH Do ht To h (Sko WerfCapial 3128 133 M% 4% 31K 138 1N
GNARLS BARKLEY Crazy Downtownlavaidtiant/ 327 325 83% 3% 314 307 352
JESSICA SIMPSON A Public Affair Eaic/ 127 1% W% 2% 313 150 2m
PAULA DEANDA HBABY BASH Doing Too Much rsta) 327 321 77% 32% 357 328 338
SEAN PAUL Temperature (VP/Ariamtic) I8 128 9% 6% 1M 113 3@
SEAN PAUL . COLE When You Gona... "P/Athric) 328 - 78% 20% 342 3186 348
FIELD MOB f/CLARA So What (DTP/Geffen/ 320 130 W% 2% 5 313 348
C. BROWN fLIL' WAYNE Ginme Thet GheZomis LabwGro/ 322 328 8%  37% 343 325 317
BEVONCE #JAY2 Dun Yo A WorkdSom ibanCotmisy 321 305 81% 28% 328 325 274
PARLS HILTON Stars Are Bind Warmer Bros./ 309 295 0% % 38 297 28
UL JONGE4O & SEANPAM Snap Yo Figers 7] 293 - 80% 30% 338 285 2N

Total sample size is 365 responcents. Tolal average toversbilly esbmates are based on a scale of 1-5. (1=disike very much. 5 = ke very
much). Tetal familiarily represents the percentage of respondents who recognied the song. Tetal bure represents the number of
respondents who said they are Bired of hearing the song. Songs must have 40% tamikarlty 10 appear on survey. Sample s based
on persons 12+. Parsons are screened via the infernet. Once passed. they can Lake the music lest based on the format/music preference.
Rate Thelusic.com results are not meant 10 replace callout ressarch. The results are inkended 10 show opinions of parbicipants on the the
Internet only. Rate TheMusic s 3 regrstered trademark of Rate Theldusic.com. The ATM sysiem, is svellable fur lscel radie siatiens by
\mnmm.um-unmnmm.mumuu

COMMELLIGIAIRE ISRAYZIE . Riin Giviersa/Momowny 242 139 10 o
RED HOT CIIL) PEPPERS Dami Calilermia Wiy Bas) 229 +1 13 9
SYRAIROSETTE AlDy Myself fockSTARMINadW O 2271  +29 7 mn

(] 1
: §,
17

16

7

( -
8Y
VSO Cin/POP TOP 40 ,'I’m"‘n"q |
CANADA A A\ I‘l
WK WX ARTIST TITLE LABELIS) by Yy sr'fr'»ous !
1 8 NELLY FURTADO HTIMBALAND Promiscuous (Geffen) 584 +4 1 90
4 C. AGUILERA Ain't No Other Man /Sany SMG) s 0 7 M
2 3 RIHANNA Unfsithul Def JamA0UMG/ % A 18 100
3 4 GNARLS BARXLEY Crazy Downtown/LavaAdiantic/ 429 3 1w
5 SHAKIRA tWYCLEF JEAN HipsDen'tLin Sy SMG/ 815 18 13 118
7 PUSSYCAT DOLLS... Buttons (A&MMerscape/ 3 435 s w
8 CASSIE Me & U (VextSelection/Bad Boy/Atiestic) 355 +18 i} 0
9 FORTMENOR. Whae'd YouGo Aacve SipWarerBus) 338 42 13 120
10 . ICKELBACK Far Awey (Roschmen/SM Music Cosede) 331 +8 8 M
n PANICL | Write Sre_ Decaydncofuekd By Ramentovy 322 +38 7 10
1" JUSTIN TIMBERLAKE SexyBack (Sewy M6/ m 8 I W
12 BEYONCE® 11JAY-Z Deja Vu (Saey MG/ 412 s m

13 PANIS MILTON Stars Are Bind (Warsw Bros) m s W
16 DENLEE ConchMy... Aow WostUmrsw/Absc Consld/ 198 11 11 90
28 JESSICA SIMPSON A Public Affar Somy BMG) 198 +40 I m
21 FRAY Over My Hoed (Cable Car) Epic/ m a9 n W
18 20 ALAMENCANREJECTS Mowhony Doghasobrorscpe/ 111 28 11 40
2 MOBHE Out Of My Head Unvarsal Music Canada) 188 45 11 110
24 " CHERISH Dot Te It (Sko NufiCapital 188 +5 182
2 S.PAULIM. COLE When YouGonna... P/Atlantc) 185 +24 1 40
i STABRO Flowed Design (EM/ Masic Canada) 1M +30 LR
23 254p MASSARIBELLY Rush TheFlosr (CapitalProphet) 156 & 14 6
25 26 JANET JACKSOM HNELLY Call On Me Vigey 155 5 5 60
33 @@ CHEYENNE KIMBALL Hanging On DavigheEpc/) 134 +27 2 5n
19 28 FELDMOBfICIARA So What [DTP/Geffen/ 13 3 s M
20 29 MCKLACHEY What's Lett Of Me (Saey BHG/ 133 3 15 M
€  FERGIE London Bridge (ASM/nterscape/ 131 +63 1 &
26 3l WEDLEY 321 Unversal Musi Cansda) 122 24 1 60
[Beber> P. OAKENFOLD /8. MURPHY Faster Kil. Maverct/ 121 +37 1 30
35 SOUNDBLUNTZ (Maybe You'l Getl. EMIMuse Conadly/ 120 +20 2w
30 34 MADONNA Get Together /Warmer Brus) 120 8 7 s0 |
[Bebes> KT TUNSTALL Black Horse & The... RelewcessVigsy/ 118 +41 1w
3 C. KREVIAZUK AN | Can Do (Sany BMG Music Canads) 118 +1 5 a4
38 SWOLLEN MEMBERS Teo Hot Unversal st Caned/ 111 +11 I W
2 JACKSOUL cneSong (Sody BMG Music Caneds) 108 +1 s 3
Beket> KESWIA CHANTE Boon Gone Sosy BMG Msc Conedy/ 102 483 1 54
40 BLUE OCTOBER Hate Me Uavarsal Motows/ L

14 Canadian CHR reporters. Montored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks
Songs ranked by total plays for the airplay week of 7/16-7/22. Bullets appear on songs gaining plays or remaining flat from
previous week. If two SoNgs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No.

_/

15 are moved to recutrent after 20 weeks on the chart. © 2006 Radio & Records Q Indicates Cancon

J/

WHERE ’S THE PARTY? kacH (Chanm/ 94.1yOmaha’s Big Party Morning Show took things
on the road earfier this month and invited Paula Deanda to its Beach Freak Friday. Seen here (I-r) are
show cast member Molly Cavanaugh and ringmaster Big Party, Deanda and show member Jeff Degan.

LOOK! FAMOUS PEOPLE IN MONTGOMERY! The Montgomiery Jubilee City Fest was
such a huge thing that WHHY (Y-102)/Montgomery, AL managed to get Bo Bice to stop by. Seen here
during the testlivities are (I-r) Y-102 night Jock Scott E. Mack and midday goddess Becca Kencade, Bice
and Y-102 PD Steve Smith.

| ARTIST: ARl
weeL: Tiny Evil/Interscope

sy MIKE TRIAS/ASSOCIATE EDITOR

o get to where they are now, AFI (A
Fire Inside) have endured -a long,

| steady climb to stardom. They came

| together in Ukiah, CA
| in 1991 under the direc-
| tion of Davey Havok
| (vocals) and Adam Carson
(drums). Bassist Hunter
joined the ranks on the
third album, and gui-
tarist Jade Puget, an-
other Ukiah High Schoeol
buddy, came aboard for
the fourth record.

"AFTs fifth album spawned “Days of the
Phoenix,” their first radio song, which
led to their sixth record, and major-label
debut, Sing the Sorrow:. The album, released
on DreamWorks, was co-produced by
Jerry Finn (Green Day, Blink-182) and
Butch Vig (Nirvana, Smashing Pump-
kins) and went on to sell over 1 million
copies.

Through it all, AFTs fan club. the Despair
Faction, has been a driving force in the
band’s success. DF members would often

Wwww.americanradiohistorv.com

bring gifts to AFI, such as vegan baked
goods for Havek and Hunter. In return,
AFI would go above and beyond for the
DF, granting such privileges as access to
soundchecks before shows.

“A big part of our relationship with our
fans is that we change with every record,”
says Puget. “It’s expected and embraced.”

Says Havok, “Our fans would probably
be devastated if we ever released a record
that was too similar to the previous one,”

AFI definitely pleased thetr fans with their
seventh album, Decemberunderground. It
hit stores June 6 and was
the nation’s top-selling
record for that week.
Produced by Finn, De-
cemberunderground took
two years to record.
“There's a lot more atten-
tion to detail on this
record,” Puget says. “We
spent a long time writ-
ing it. We refused to rush
ourselves. We took our time not just on
every song, but on each guitar part, each
vocal, each bass line.”

Keeping it real with their fans, “Miss
Murder,” the album’s lead single, features
none other than the Despair Faction on
backup vocals. The song is currently
No. 2* at Alternative, No. 13* at Active
Rock and No. 23* at Rock, and it's also
beginning to slay Pop audiences: The song
rises five spots to No. 42* in only its
second week on the Pop chart.

July 28, 2006 Radio & Records ® 25
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. RR CHR/RHYTHMIC S

£ )
/mm America’s Best Testing CHR/Rhythmic Songs 12 +
For The Week Ending 7/28/06
Persons Persons Persons
Artist Title (Label) ™ LW Familiarity Burn  12-17 18-24 25-34
CASSIE Me & U (NextSedection/Bed Boy/Atisntic/ 411 42 7% 2% 418 4.7 388
NELLY FURTADO f/TIMBALAND Promiscuous (Geffen/ 407 A4 8% 2% 3199 412 4.33
FIELD MOB fICIARA So What [D7P/Geffen/ 406 409 7% 21% 415 4.12 kX ]
CHAMINLLIONAIRE {/XRAYZIE BONE Ridin (Universal Motown) 4.02 A8 99% % L12 3.87 K 4.26
CHRIS BROWN f/LIL’ WAYNE Gimme Thet L/ve/Zomba Label Growp) 402 an 8% 2% A8 3.87 4.03
NE-YO Sexy Love [Def Jom/IDJME/ 39 1388 82% 16% 398 397 38
RIHANNA Unfaithful (Def Jam/1D/ME) 392 39 99% 3% 44 382. I
SEAN PAUL f/XEYSHIA COLE When You Gonna (Give ht Up To Me) VP/Atlant) 391  3.98 8% 15% 398 379 4.02
LiL" JON f/E-40 & SEAN PAUL Snap Yo Fingers (TV7) 388 392 98% 2™ 405 3.96 15
1] . - -
£40 /T-PAIN & KAND! GIRL U And Dat (Reprisa/BME/ 389 385 85% 18% 396 400 3N WILDIN' OUT s summer Universal Motown recording art-
CHINGY {{TYRESE M‘ Me Back Icw 384 3.90 71% 12% 408 3.70 3.75 ist Nick Cannon (r) visited the island of Oahu, Hi for the Power
PAULA DEANDA f/BABY BASH Doing Too Much (Arista/ 383 385 91% 2% 354 395 350 Lﬁ?ﬁ?ﬂ f;”?;;o'r’,’: s ;’m’; (’;Z;;;’;‘Zf’” e
YUNG JOC Goin' Down (Bad Boy/Atisntic) 382 39 7% 0% 393 388 389 ’
T.1. What You Know /Grand Hustie/Atlentsc) 381 3M 93% % 3N 3.79 kX )
T Why You Wanna (Grand Hustle/Atisntc/ 38 382 89% 2% 387 3.80 N
CIARA tICHAMNNLLIONAIRE Get Up (LaFace/Zomba Label Group) .77 - 42% ™ 313 3.96 3.85
LETOYA Tom (Capitol/ 3715 375 84% 2% 389 3.66 3.55
MARY J. BUGE Enough Cryin’ (Geffen/ - in 37 81% 25% 388 3.68 n
BUSTA RHYMES... | tove My B°*** (Flipmade/Aftermath/interscape) 367 3710 80% 19% 369 358 390
RAY J What | Need (Anockout/Sanctusry/ 365 3N 80% 23% 3In 3.87 3.48
SHAKIRA f/WYCLEF JEAN Hips Don't Lis /Epic/ 381 363 9% 51% 3865 346 3.66
YOUNG DR £/T.1. Shoulder Lean (Grand Hustie/Atiantic) 360 365 81% 2% 319 i N
JANET JACKSON f/NELLY Call On Me /Virgan/ 354 3863 75% 16% 339 348 3.70
BEYONCE' flJAY-Z Deja Vu (Music World/Sony Urban/Columiva) 353 358 3% 4% 343 370 3.52
BUBBA SPARXXX Heat It Up (Purple Ribbon/Virgin/ 345 361 1% 20% 352 3.52 337
GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic) 333 328 90% 3% 34 355 3.56
KELIS HITOO SHORT Bossy (/ve/Zomba Label Group/ 3NN 3 90% 5% 34 307 - 362
YUNG JOC | Know You See It (Bad Boy/Atlantc/ 3.28 - 45% 1% 339 342 3.26
EVERYBODY LOVES PINK setore LaFace recording art-
Total sample swze is 367 respondents. Total 0@ (avorability esti are based on a scale of 1-5. (1=ciskke very much, 5 = like very much). Tolal tamiliarity st Pink hit the stage in Hollywood last month, she took a minute
represents the percentage of responaents who recogmized the song. Tolal burn represents the number of respondents who said they are tired of hearing the song. Songs to meet, greet and pose with R&R Sales Manager Knisty Reeves
must have 40% lamiliarity 1o appear on survey. Sample composition is based on persons 12¢. Persons are screened via the Internet. Once passed, they can lake the music ”
test based on the format/music preference. Rate TheMusic.com results are not meant to replace callout research. The results are intended 1o show 0pinions of participants and CHR/Rhythmlc Editor Darneila Dunham. Seen here (H) are
on the the internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is availabie for local radio statios by calting 818-377-5300. Reeves, Pink and Dunham.
RateTheMusic.com data is provided by Mediabase Research, 8 division of Premiere Radio Y,
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Going Hollywood

From radio personality to actor

KTU/New York’s current Studio 54 Clubhouse host, Al
Bandiero, utilized his skills as an on-air personality to be-

come not just an actor, but a working actor in Hollywood. His
extensive list of credits includes appearances on The Practice and
in Dragnet and Rocky IV and voiceover work for Volvo, Revlon

and Nestea.

His latest project is the Amer-
ican telenovela Desires, which
shows on the Fox-owned My-
Network, starting Tuesday,
Sept. 5, at Bpm, which is the
same time the network will
launch.

This week Bandiero talks
about how he unexpectedly got
into acting and how being in ra-
dio has helped his acting career.

R&R: Did you always have aspirations to
become an actor?

AB: No, never. | was not interested in it.
But my radio training has actually been
absolutely the best training I've ever had
to move on to do other things in the enter-
tainment business because there are no cue

“My radio training has
been absolutely the best
training I've ever had to
move on to do other things
in the entertainment
business because there
are no cue cards — it has
to come off the top of your
h”d."

cards — it has to come off the top of your
head. You’ve got to be conversational, and
you have to know what’s going on and be
educated about your product.

From radio hosting, | went into TV host-
ing, and when | moved to Los Angeles to
turther pursue the television hosting, the
acting happened by accident. | walked into
an audition that this agent friend | had at
the time sent me to. It was my first audi-
tion in L.A., and there was a cue card for
the host to read.

As the writing on the cue card got clos-
er to the bottom of the cue sheet, it got so
small that it was impossible to read, so |
stopped in order to start from the top
again.

The casting director screamed at the top
of her lungs, “There’s no stopping!” 1
looked at her with my New Yorkism and
said, “Do you want me to come back in

28 © radio B Records July 28, 2006

Al Bandiero

and pretend you didn‘t do this,
or do you want me to leave?
What's the deal?”

I left and called my agent to
tell her about it, and she called
the director and ripped her a
new one. I found out that this
casting director was a manager
of hosts, so she was loading the
deck to make sure that her cli-
ents got the job. That was my
welcome-to-L.A. story.

My agent friend said, “Here’s a coach.
Tell her what happened.” | went to see the
coach, and as | was telling her the story,
she said, “OK, but why are you telling me
this? I'm an acting coach.” I said, “Oh, my
agent didn’t tell me that.”

She said, “You know what, you have a
certain something about you. Look at this
scene and do it with me.” I said, “I'm not
interested in acting,” but she insisted that
I doit. I went out, looked at it for about
15 minutes, went back in and did the
scene with her.

She looked up and said, “Whatever the
reason that you’re here, there is a reason
other than what you know. You have the
ability to do this. Class starts tomorrow,
and you're in it.”

I started to put myself 100% into it. |
studied films and went to see the best
teachers | could find. But it always came
back to listening, which is the most im-
portant thing that you're taught in acting.

The reason the listening kicks in well
for me is because, in radio, you have to
listen when you have guests talking to
you, you have to listen for intros, and you
have to listen for the end of the song —
everything is about listening.

When class started | did well because |
was able to listen and then react. A lot of
actors don’t listen; they can’t wait to get
to their lines.

R&R: Do casting directors seem to be im-
pressed by your background in radio?

AB: In Los Angeles 1 kind of got both
sides. Some didn’t care what you had
done or what you were about. And then
there were some casting directors who
would ask me, “Can you do any im-
prov?” I'd laugh and respond, “What do
you think a four-hour radio shbw is? It’s
improv!”

So, again, my radio background made
it simple for me. There are actors who
sometimes forget their lines, but the scene

‘is going pretty well, so you kind of im-
prov to bring them back in, and then the
rest of the scene goes well.

RR CHR/RHYTHMIC

DARNELLA DUNHAM
ddunham@radiosndrecords.com

Convention Update

Cumulus Exec. VP John Dickey has been added
| to the “Talking Heads of Programming” session,
| which will be held on Wednesday, Sept. 20. The
[ R&R Convention takes place Sept. 20-22 at the

Hilton Anatole in Dallas. Visit www.radioand
records.com for more details and registration CONV Nl"f:‘

' information.

|
= — - = N

R&R: How did you go about getting rep-
resentation?

AB: Well, about a million people told
me no. | just kept knocking on doors, and
I said to them, “My name is pretty well-
known in New York. Just take a look at
my resume and see what I've done.” It
goes in one ear and comes out the other
until, finally, after all the no’s, you get
somebody to notice you. It only has to
happen once.

You start to go to auditions, and you're
new to them. They don’t know you in this
world, and sometimes that’s a very posi-
tive thing because you’re fresh blood to
them, you’re something new.

I've always been told that there was
something different about New York ac-
tors vs. L.A. actors. When a New Yorker
comes into the room, there’s a rawness
to them, there’s something real about
them. | started to get that feedback when
I would go to auditions, that there was
something real about what I was doing
and that | wasn’t like someone just go-
ing in to audition for a part.

R&R: How did all of the no’s affect your
ego?

AB: There were times when | would
come home and say, “Wow, | gave up
what I had in New York after being on
the air so long there and having a follow-
ing todo this?” But I had a passion about
what | wanted to do.

I've been raised and taught that there’s
nothing that you can’t do if you really
want it. The only thing you can’tdo is live
forever. You can do anything else you
want. You just have to have the guts to
do it and know in your heart that you can
achieve what you're setting out to do.

R&R: Your new show, Desire, is a tele-
novela. Is it like the popular Spanish-language
ones?

AB: It’s taken from the telenovela
world, but it’s not an out-and-out tele-
novela. It’s a one-hour drama that will
happen Monday through Friday, with a
montage on Saturday of what happened
during the week. It’s never been done in

“The only thing you can’t
do is live forever. You can
do anything else you want.
You just have to have the
guts to do i.”
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Maaaa oo oo oo diobictan oo

“Some casting directors
would ask me, ‘Can you do
any improv?’ I'd laugh and
respond, ‘What do you
think a four-hour radio
show is? i’'s improv!””’

this country before. It’s going to start
Sept. 5 because they didn’t want to run
on Labor Day.

My character, Peter Evans, is a maitre d’
in a five-star Beverly Hills restaurant. He
basically runs the place. He’s got the pow-
er, and he’s the first person most people
see when they walk into this restaurant.

Everything about this show is so differ-
ent from what people are accustomed to
that I think they’re going to become ad-
dicted to it. It's a throwback to Dynasty —
the men are dressed in incredible suits, the
wommen are beautifully dressed, there are
mansions, there’s expensive cars. It’s a
throwback to what television used to be.

Because this is on every night, people
are going to check it out, and the look is
going to be so different from anything else
on television. It's shot in HD, and the tex-
ture looks beautiful. There are film direc-
tors on this project because they wanted
it to feel like you were watching a long
movie.

The one thing that we are putting the
word out on is that telenovelas are known
for pretty bad acting and everything being
over the top, but this is completely differ-
ent. The people they bought the rights
from were sent the first episode, and they
could not believe what we had done with
it because of what it looks like. It’s 65 epi-
sodes, which is equal to three TV seasons.

R&R: What advice would you grve radio
personalitics looking to become professional
actors?

AB: Be prepared for a lot of no’s. Be
prepared for a lot of people to tell you
“Well, you do radio — that’s different
from this” until they get to know what
radio has taught you and how you can
bring that into other areas, whether that
be television hosting or acting.

Itis very different. In radio, everything
has got to come off the top of your head.
In acting, it’s written for you. But even
though the words are written for you, you
still have to make them your own.
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Atlantic Records wants to thank RHYTHMIC RADIO for a very HOT summer...

Atlantic Records is the # 1 Rhythmic label
of the year through 7.24.06

(ranked by Mediabase detections)

TI. w CASSE

# 1 Rhythmic radio: “What You Know” # 1 Rhythmic radio: “Me & U"”

...approaching Top 5 Urban, # 1 Pop

1

\\ o0&  scan paul

# 1 Rhythmic radio: “It's Goin’ Down” # 1 Rhythmic radio: “Temperature” ...#1 Pop radio
# 1 album New Joc City now certified Gold # 2 best selling digital single of 2006: "Temperature”
' # 1 video on MTV & BET and # 1 Urban radio: “It's Goin’ Down™ On tour with Mariah Carey August/September
i “it's Goin’ Down" has the record for longest run at # 1 atop the “(When You Gonna) Give it Up To Me* approaching Top 10 Rhythmic radio
5 FRARA BRaR i L0085 7 ok This will become Sean Pauf's SIXTH TOP 10 single at Rhythmic radio
1 “I Know You See It” approaching Top 10 at Rhythmic & Urban radio {including two # 1's) -

HUSTLE

“Shoulder Lean” approaching Top 10 Rhythmic radio

About to unleash...

*Cham featuring Alicia Keys “Ghetto Story” blowing up at Hot 97, KMEL, WPGC, WPHI, WPOW, KVEG, KBMB, WWKX, WJMH and many more. Added to MTV & BET.
‘Danity Kane “Show Stopper™...the first single from the girls of Diddy's Making of the Band 3 on MTV. add date Aug. 7
‘Lupe Fiasco “| Gotcha”, produced by Pharrell and already blowin' up in mixshows everywhere...add date Aug 14

Congratulations To The Entire Atlantic & Special Ops Teams For These Achievements!

.

And it don’t stop...

© W BETx cumm §

4 www.americanradiohistorv.com
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July 28, 2006
WX wfc ARTIST TTLE LABELIS s rars A£§ct
2 1 CASSIE Me & U (NextSedection/Bad Boy/Atlantic) 6213 -67 661796 19
1 2 YUNG JOC Goin’ Down (Bad Boy/Atlantic) 5940 -552 586648 18
3 o NELLY FURTADO HTIMBALAND Promiscuous (Geffen/ 5730 +123 552587 1"
4 4 LIl JON f/E-40 & SEAN PAUL Snap Yo Fingers TV7/ 4846 494 462641 23
5 5  CHERISH Do It To It (Sho Nuff/Capitol) 4725 -267 363336 14
6 0 E-40 /T-PAIN & KANDI GIRL U And Dat (Reprise/BME/ 4379 +170 417826 17
7 7 KELIS HTOO0 SHDRT Bossy Live/Zomba Label Group) 4161 -21 351770 15
8 8  RIHANNA Unfaithful (Def Jam/IDJMG/ 3946 -3 312579 12
9 9 FIELD MODB f/CIARA So What (DTP/Geffen) 3558 313 398098 21
10 10 BEYONCE' #JAY-Z Deja Vu Music Worid/Sony Urban/Cokwmins/ 3485 -54 339853 ]
13 Q NE-YO Sexy Love [Def Jam/IOJMG/ on +367 382067 7
15 @ SEAN PAUL... When You Gonna (Give it Up To Me) (VP/Atiantic/ 2953 +377 333077 9
18 @ CHINGY fITYRESE Pulling Me Back (Capvtol) 2860 +567 249974 8
17 @ YOUNG DRO /.. Shoulder Lean (Grand Hustie/Atiantic) 2753 +412 258665 10
n 15 T.. Why You Wanna (Grand Hustle/Atlantic) 2618 219 293761 15
14 16 LETOYA Torn (Capital) 2596 12 236561 1"
12 17 CHRIS BROWN f{LIL' WAYNE Gimme That (/ive/Zomba Label Group/ 2459 -375 239649 16
16 18 CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal Motown/ 2274 214 196794 28
20 19 GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic) 1999 79 144159 7
19 20 PAULA DEANDA 1/BABY BASH Doing Too Much {Arista) 1997 103 192314 21
21 21 JANET JACKSON fINELLY Call On Me /Virgin/ 1856 -9 165902 5
22 22 SHAKIRA ffWYCLEF JEAN Hips Don't Lie fFprc/ 1664 133 125610 19
26 @ YUNG JOC ! Know You See It (Bad Boy/Atlantic) 1642 +467 164409 4
24 @ CIARA fICHAMILLIONAIRE Get Up /LaFace/Zomba Label Group) 1521 +278 122393 5
25 @ PACK Vans (Up Al Nite/Jive/Zomba L abel Group) 1375 +163 112691 8
23 26  BUSTA RHYMES... | Love My B**** (Flipmode/Aftermath/interscope) 1187 474 110479 12
28 @ OMARION Entourage (Sony Urban/Epic) 1031  +185 120240 5
K] @ PITBULL Bojangles (7V7) 905 +108 64670 15
37 @ SHAREEFA fILUDACRIS Need A Boss (0TF/Def JaovIDJMG) 872 +249 66179 3
40 @ PUSSYCAT OOLLS 1/BIG SNOOP DOGG Buttons (A&M/nterscope) 862 +268 78459 4
38 @ BROWN BOY Superman /AMLE/Street Noize) 827 +82 §2292 ]
41 @ JUSTIN TIMBERLAKE SexyBack (/ve/Zomba L abel Group) 822 +254 83956 2
27 33 SHAWNNA Gettin' Some /D7P/Del JamyIDJMG) 800 -237 66609 17
32 @ FRANKIE J. {/MANNIE FRESH & CHAMILLIONAIRE That Girl (Cokwiva) 789 +51 60441 4
39 @ BROOKE HOGAN fPAUL WALL About Us /SMC/SOBE) 192 +181 59317 3
30 36  CHAMILLIONAIRE Grown And Sexy [Universal Motown/ 180 43 48943 ]
2 37  MARY J. BUGE Enough Cryin' (Geffan/ m J2 103222 W7
mes> €D  FERGIE London Bridge A& M/interscape) 646 +449 55709 1
@  LUDACRIS IPHARRELL Money Maker (DTP/Del JonVIDJMG) 630 4513 60415 1
45 @ CADILLAC DON... Pesnut Butter And Jelly (Southern Boy/Asylum/ (] ] +105 55651 3
34 41  CHRISTINA AGUILERA Ain't No Other Man (RCA/RMG) 568 88 45797 5
49 @ ICE CUBE f/SNOOP DOGG Go To Church /LenchmoblyVirgin/ 561 +193 35239 2
50 @ BIRDMAN & LIL' WAYNE Stuntin’... /Cash Maney/Universal Motown) 546 +197 52547 2
38 44 NATALIE {/BUN B What You Gonna Do /LatwumyUniversal Republic/ 528 -85 33477 10
36 45  RICK ROSS... Hustlin' (Skp-N-Skide/Def Jarm/IDJMG) 523 -118 87304 17
35 46  BUBBA SPARXXX Heat It Up (Purple Ribbon/Virgin) 523 -3 39547 13
44 47  REMY MA fINE-YO Feels So Good /SRC/Universal Motown) 516 41 91493 L
@ MONICA #/DEM FRANCHIZE BOYZ Everytime Tha Beat Drop L/RMG) 486 +229 46948 1
42 49  JAMIE FOXX fTWISTA DJ Play A Love Song L/RMG/ 483 -83 51361 15
@ LYFE JENNINGS S.E.X. (Sony Urban/Columbia) 458 +137 50732 1
86 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by tetal plays for the airplay
week of 7/16-7/22_ Bullets appear on songs gaining plays or remaining tlat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved 1o recurrent after 20 weeks on the chart. Most Added is the total number of new adds officialty reported to R&R by each
feporting station. Songs unreported as adds do not count toward Overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Totat Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

POWERED[:} |

MEDIABASE

ARTIST TITLE LABEL(S) ADDS

MOMNICA... Everytime Tha Beat Drop /AMG/ (1}
FRANIIE J.... That Girl /Cokmbna/ 14
JIBBS Chan Hang Low (Geffen/ 14
FERGIE London Bridge (A& M/interscape/ 13
MILA J_.. Good Lookin’ Out (7.U.G /Universal Motown/ 12
J0JO Too Little Too Late /BlackGround/Unversal Motown/ 19
BONE THUGS-N-HARMONY Don't Stop /Kock/ 9
YUNG JOC { Know You See It [Bad Boy/Atlentic/ ]
YOUNG DRO f{T.L. Shoulder Lean (Grand Hustie/Atiantic/ ]
LYFE JENRINGS S.EX. (Sony Urban/Cokwmbss/ 8

DEEP SIDE 8. KELLY Let's Make Love Unve'Zombs Labal Group) &
The CHRMirythmic sdd thresheld is appliod ta monitersd statiens net sllowed
% roport adis par their company pelicy: Sengs that resch 15 plays por wesk
within ene sirplay wesk A sirpley wesk is dofined 38 Sundey threugh
Saturdey. Adds fram all sther programmers are sl accapted ot any pley level

MOST
INCREASED PLAYS

TOTAL
PLAY
ARTIST TITLE LABES) INCREASE

CHINGY fITYRESE Puling Me Back (Capital +567
LUDACRIS f/PHARRELL Money Maker [DTP/Def Jam/IDJMG/ +513

YUNG JOC | Know You See It (Bad Boy/Atlantic/ +467
FERGIE London Bndge /4&Minterscape/ +843
YOUNG DRO f(T.1. Shouider Lean (Grand Hustie/Atiantsc) +412

SEAN PAUL... When You Gonna (Give It Up To Me) (VP/Atlantic) +377
NE-YO Sexy Love (Def Jam/IDJMG) +367
CIARA fICHAMILLIONAIRE Get Up (LaFaceZomba Label Groy)  +278
PUSSYCAT DOLLS... Buttons (A&M/interscape/ +268
JUSTIN TMBERLAKE SexyBack (iwe/Zomba Label Group)  +254

W VEW & ACTIVE

MR. CAPONE-£ Don't Get It Twisted /SMC/

Total Plays: 429, Total Stations: 21, Adds: 1

JIBBS Chein Hang Low (Getfon/

Total Plays: 404, Total Stations: 19, Adds: 14

CHAM ALICIA KEYS Ghetto Story Madhouse/Atiastic/
Total Plays: 365, Total Stations: 23, Adds: 3
PLAY-N-SKILLZ FPITBULL Get Froaky (541 atim/Universal
Total Plays: 326, Total Stations: 12, Adds: 1

LLOYD BANKS /58 CENT Hands Up /G-Unt/interscape)
Total Plays: 310, Total Stations: 21, Adds: 2

J0JO Too Little Too Late (BlackGround/Unversal Motown/
Total Plays: 220, Total Stations: 18, Adds: 10

LIONEL RICHIE | Call It Love (siandIOJMG)

Total Plays: 203, Total Stations: 27, Adds: 3

METHOD MAN fILAURYN HILL Say (De/ Jam/I0JMG)
Total Plays: 160, Total Stations: 11, Adds: 0

SAMMIE You Should Be My Girl (Rowdy/Universal Motown/
Total Plays: 134, Total Stations: 15, Adds: 2

DEEP SIDE f/R. KELLY Let's Make Love (ve/Zomba Label Groug)
Total Plays: 112, Total Stations: 9, Adds: 6

Soags ranked by tetal plays

1
Station playlists for all R&R reporters are available |
on the web at www.radioandrecords.com.
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| Spy iPod

What industry folks are listening to on their own time

ecause we are programming or promoting music all day

long, you’d think that when we get in our cars at night and
drive home, we wouldn’t want to hear any music at all. Not so.
Most of us — when we‘re not listening to our station or the com-
petition, of course — have a very diverse library of songs and
artists that we listen to, and listen to often, on our own time.

I've always felt that having wide-
ranging taste in music is a telltale sign
that you are a true music lover. Over the
years I've been into everything from
Maxwell and A Tribe Called Quest to
Luther Vandross and The Isley Broth-
ers to The Red Hot Chili Peppers and
Aerosmith to a whole lot of corny ‘80s
pop (I guess one always identifiés with
the music of one’s youth).

1 used to think I was unique because |
liked artists and songs from outside the
Urban format, in which | work, but I've
come to find I'm actually not unique at
all. Most of the programmers, DJs, pro-
motion executives and others I talk to say
they also listen to a little bit of everything.

iPods and other MP3 players have
made it easy to combine all your musical
tastes in one convenient place. You can
put together songs and artists in ways
that you will never hear on the radio.

Songs in hot rotation on my iPod include
Corinne Bailey Rae’s “Like a Star,” Gnarls
Barkley’s “Crazy,” Tony, Toni, Tone!'s “Still
a Man,” Sting’s “It’s Probably Me” and
Shakira f/ Algjandro Sanz’s “La Tortura.”

On my CD player at home | most often
put on Seal’s album IV, Bob Marley & The
Wailers’ Africa Unite: the Singles Collection,
Sade’s Lovers Rock, The Afro Cuban All
Stars’ A Toda Cuba Le Gusta and Bridget
McWilliams’ Too Mich Woman.

What'’s on your iPod? I asked industry
folks that question, as well as what songs
they most recently downloaded and
what’s getting hot rotation on their home
stereo. Here’s what they told me

Kathi Brown

OM, Radio One/Washington, DC
My hot rotation includes Conya Doss,
The Best of Michael Franks, Jill Scott’s Who
Is Jill Scott?, The Best of Sting, David San-
bom and Maxwell.

john Campanario
VP/Director Urban Programming,

Superadio

The top five songs on my iPod at the
moment are Prince’s “The Ballad of Dor-
othy Parker,” Cheri Dennis’ I Love You,”
Leela James’ “My Joy (Quentin Harris Re-
mix),” Peven Everett’'s “Testin’ Me” and
Kem f/Floetry’s “Love Calls (The Re-
mix).”

The last five songs | downloaded were
Mos Def’s “Got,” Prince’s “The Word,”

Van Hunt’s "Being a Girl,” Marvin
Gaye’s “B Plays It Cool” and The Police’s
“Voices Inside My Head.”
Skip Dillard
OM, Radio One/Detroit

I have five albums in hot rotation right
now. | promise, I'm not a weirdo! They
are John Coltrane’s Ballads; Ne-Yo's In My
Own Words; Herbie Hancock’s Maiden
Vowyage; Sviatoslav Richter’s The Carnegie
Hall Recordings, 1960; and The Los Ange-
les Philharmonic Live, Vol. 3/4 — Beethoven.

Clyde Dufty
$r. Director/Promotion, Verity

Here are the top five albums on my
iPod: P] Morton’s Emotions, Kloud 9’s
Yearning 2 Love, Stevie Wonder’s A Time
2 Love, Anita Baker’s Rapture and Kirk
Franklin’s Hero.

Ebeni Funderburk-Grimes

VP/Promotion, EMI Gospel

When 1 get off work | like to relax, so
in my CD player I'm rotating the new
India.Arie, Testimony (I'm feelin’ her vibe)
and Kierra Sheard’s new joint, This Is Me
(a great CD to ride with). I’'m still killing
the Kem album, and I'm a jazz head, sol
also have both Alex Bugnon and Ahmad
Jamal in hot rotation.

Kovin Cardner
PD, WCFB/Oriando

Here’s the top five on my iPod shuffle
(some are songs, some are albums):
Michael Franks’ new CD, Rendezvous in
Rio— every cutis a winner; Dr. Buzzard’s
Original Savannah Band’s “Cherchez La
Femme/Se Si Bon"; Stevie Wonder Pre-
sents Syreeta; Flora Purim’s “Angels”; and
Junior Walker & The All Stars’ “Walk in
the Light.”

Kevin “Chixo” Gibbs
Southwest Regional, Def Con B

I really like the Susan Cagle CD The
Subway Recordings. I've only download-
ed three albums in my life, and that’s usu-
ally been because I could not find them
in a store or | refused to wait for the or-
der to arrive. One of those was the new
Deadboy & The Elephantmen CD, We Are
Night Sky. | saw them on Henry Rollins’
talk show on IFC and was floored.

The other one was the Gnarls Barkley
St. Elsewhere joint. It's an amazing collab-

| RR URBAN/URBAN AC/GOSPEL

DANA HALL
dhall@vadioandrecords.com

amachera@radioandrecords.com.

Dueling Turntables At R&R 2006

| “The Mix Blast Showdown” returns! This year at R&R Convention
| 2006 in Dallas the top radio mix-show DJs in the country will com-
| pete for the title of R&R Mix Blast Showdown Champion.
i To be considered as finalists, mixers shouid send an MP3 or link to their best
10-minute mix to mixblastshowdown@gmail.com, or mail
a CD of the mix to Al Machera, c¢/o R&R, 2049 Century
Park East, 41st Floor, Los Angeles, CA 90067. if you
have technital questions, Machera can be reached at

| Submissions will be accepted until Aug. 11, and
the finalists will be announced in the Aug. 18 issue
of R&R. Finalists will then compete in Dallas at the
official “Mix Blast Showdown" on Friday, Sept. 22.
R&R Convention 2006 is scheduled to take place

Sept 20-22 at the Hilton Anatole Hotel in Dallas, concurrently with the 2006
NAB Radio Show. Check out our website at www.radicandrecords.com to
register and for a complete convention agenda.

CONVENTION %

oration that seems made in heaven and
whose commercial success is a testament
to Cee-Lo’s dedication to soul music.

My car’s CD player has been married
to the Ray De La Paz-Louis Ramirez al-
bum Ofra Noche Caliente for almost 15
years. It's very cool and exciting salsa and
Afro-Cuban jazz and even has a jazz-in-
fused R&B standard. And, lastly, I don’t
go anywhere without at least one Louis
Armstrong record. Pick one — any one.
He never put out any garbage.

Joft Grant
VP/Promotion, Verity

Here’s what’s in hot rotation for me:
India.Arie’s Lifc and Relationships, Onitsha’s
Church Girl, Kloud 9’s Kloud 9 Presents: The
Vibe Room Compilation, Kim Burrell’s Ever-
lasting Life, Frank McComb’s Straight From
the Vault and Kirk Franklin’s Herv.

The last projects that 1 bought were Kiki
Sheard’s This is Me, Taylor Eigsti’s Lucky
to Be Me, Shakira’s Oral Fixation and Mary
J. Blige’s Breakthrough.

JuRle Gustines

MD, WRKS/New York
Here’s what | have in heavy rotation on
my iPod: the new Pink album; Break-
through, by Mary }.Blige; the new Ne-Yo;
U2’s greatest hits; and Remy Ma — yep,
Ilike Remy Ma!
Stephen HEl

VP/Music Programming, BET

These are the albums I have in hot ro-
tation on my iPod: Thom Yorke’s The
Eraser, T.1’s King, Busta Rhymes’ The Big
Bang, LTD’s Togetherness and the U2 song
“City of Blinding Lights.”

Cynthia Johnson
Sr. VP/Promotion, Warner Bres.

For me, the No. 1 most-played album
is Mary ]. Blige’s Breakthrough. | love her
CD. My other top four albums are by Ne-
Yo, Busta Rhymes, The Federation (not
because it's my label, but because I'm get-
ting into hyphy music) and any album by
Luther Vandross.

Ken Johnson

Director/Urban Programming,
Cumulus

The last five records | downloaded

www.americanradiohistorv.com

were Urban Mystic’s “Long Ways,” Stevie
Wonder’s “Loves in Need” and “As,” Eric
B & Rakim’s “You Got Soul” and George
Benson'’s “Everything Must Change.”
On my iPod I have a mix of music. |
have artists like George Duke, Maroon 5,
Alanis Morissette, Kevon Edmonds, En-
chantment, Maze, Jodeci, Phyllis Hyman,
Special Delivery, Janet Jackson, Michael
Jackson, Queen, The Police, Maxwell,
Chanté Moore and countless others.

Larry Khan
Se. VP/Promotion, Jive/Zomba

The top artists and albums currently in
rotation on my iPod are Raheem De-
Vaughn (I know it’s Jive, but he’s just too
good), Sly & The Family Stone’s Greatest
Hits, Kanye West’s Late Registration, any
‘70s soul compilation and Coldplay’s
Parachutes.

Howen Lt
PD, WWPR/New York

My five hottest artists are Michael
Franks, Al Jarreau, Pat Metheny, Yolan-
da Adams and Fred Hammond. The last
songs | downloaded were Trin-i-tee 5.7's
“God’s Grace,” Israel Kamakawiwo'ole’s
“Somewhere Over the Rainbow” and
Maxwell’s “This Woman’s Work.”

Here’s where it gets a little weird: The
last CDs I bought were Carol Riddick’s
Moments in Love and Willie Nelson’s
Greatest Hits.

PD, KSOC/Dallas

Even though | have every genre of mu-
sic in my iPod from hip-hop to old school
to jazz, what I am listening to most now
are all four of the Hidden Beach Un-
wrapped albums and the StreetWize
smooth urban jazz CD. | take my iPod
everywhere with me — on the airplane,
to the office, to the bathroom.

Believe it or not, this music doesn’t
calm me down, it actually gets me crunk!
It's amazing that the Smooth Jazz format
does not support this music.

Thomas Lytle
VP/Promotion, Def Jam

On my iPod I’'m listening to Megan

Rochell’s “Floating,” Kool & The Gang’s
Continued on Page 33
July 28, 2006 Radio & Records ® 31



www.americanradiohistory.com

. R URBAN TOP 50

L ]

July 28, 2006

66 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airpiay week ot
7/16-7/22. Bullets appear on songs gaining plays of remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart uniess a song has not yet reached the top 20. It after 20 weeks, the record is not in the top 20
and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. _Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overali total stations playing a song. Most Increased Plays lists the Songs with the greatest week-to-week
increases in tota plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron inc.).© 2006 Radio & Records.

= MOST ADDED

Wi Wi ARTST TIE LABELS) iy ST .':-:u bl -
2 @) YOUNG DRO T.L Shoulder Lean (Grand HustiwAtisntic) 3510 +1893 354190 12 96N
1 2 LI’ JON HE-40 & SEAN PAUL Snap Ye Fingers (7VT) 345 115 35181 27 810
4 3 T.L Wiy You Wanna (Grand Hesthy/Atientic) 3065 41 208312 8 66N
3 4 FIELD MOB f/CIARA So What DTPGeffan  ° 2077 305 384316 18 650
5 5 YUNG JOC Goin' Down (Bad Boy/Atiantic) 2048 289 29795 21 640
7 @ BEYONCE tIAY-Z Deja Vu Masic Workd/Sony Urban/Cokombia) 2637 +108 251488 6 B4R
9 @ CASSIE Me & U NextSeection/Bad Boy/Atiantic) 2613 +237 301652 10 580
] 8  LETOYA Tom Capitad 2507 399 288512 20 68N
12 € CHINGY HTYRESE Pulling Me Back [Capitad 428 +345 251213 9 652
10 10  KELIS {fTO0 SHORT Bossy (iveZombs Label Group/ 2294 7 19748 12 820
8 11 CHERISH Do ht To it (Sho Meff/Capital 2088 353 198063 17 63N
15 @ WNEYO SexyLove Def JamiIMG) 2005 +284 271074 8 60
n 13%  MARY J. BLIGE Enough Cryin' (Geffen/ 2054 A87 244188 17 800
14 O JANET JACKSON HNELLY Call On Me (Vi) 2003 +114 174888 S5 G4
13 15 JAMIE FOXX {TWISTA DJ Play A Love Song L/RMG/ 1793 288 205672 18 640
19 @ YUNG JOC i Know You See It (Bad Boy/Attantic) MG +289 146547 5 624
16 17 BUSTARHYMES... | Love My B**** [ipmade/Aftarmetivinterscope) 1839 26 173388 11 580
20 (@ E€A0HT-PAIN& KANDI GIRL U And Dat ReprisaBME/ 1509 +311 142861 8 643

21 @  LYFE JENNINGS SE.X. (Sony Urben/Cokembia) 1494 4234 154055 7 490
17 20 RICKROSS... Husthn' (Sip-N-Side/Def Jami0JMG) 1253 282 113881 17 620
18 21 CHRIS BROWN fLIL' WAYNE Gimme That (ive/Zombs Labe/Growp) 1238 198 114802 16 630
27 €@ SEANPAUL.. When You Gonna (Give It Up To Me) VP/Atisntic) 020 +200 146803 5 488

23 @ SAMMIE You Should Be My Girt (Rowy/Universal Motown/ 1019 +105 53356 9§ 42

22 @ RIHANNA Unfaithful Def JanviDJMG) 1010 +229 103246 4 483

24 @ CIARA ICHAMILLIONAIRE Get Up LofacoZomba LabelGroug) 983  +87 83000 & 6212
26 @ MIAJ_. Good Lookin' Out (T.U.G.Aniversal Motown) 879  +35 33630 7 410
29 @ PHARRELL f/KANYE WEST Number One (Star Trakinterscape] 868 +86 60867 4 520
25 28 NE-YO When You're Mad Def Jam/IDIMG) 812 41 13281 20 510

30 @ OMARION Entourage (Sony Ubanpic/ 784 +88 72375 & 453

32 @ SLEEPY BROWN... Margarita (Puple Ribbon/ Vi) 675  +32 41403 8 390
34 € GNARLS BARKLEY Crazy Downtown/Lava/ddisntic/ 670 +73 48501 4 45

4 @ BROMANS LI WAYRE Stntin'... Cash MooeyUnversa/ Motown). 848 +281 41034 2 &A1

40 €D  SHAREEFA LUDACRIS Neod A Boss (DTPDef Jani/MG) 608 +97 56874 3 a4

31 34 REMY MA f/NE-YO Fesls So Good (SAC/Universal Motown/ 600 59 99588 9 3N

471 @ JANEFOXX Can | Take You Home L/RMG) 576 +210 58255 2 43

37 @ CADILACDON & J MONEY Peawt Butter And... Sowthem Boyidsyhey) 568  +43 41012 4 314

43 € WELLY FURTADO HTIMBALAND Promiscuous /Geffan/ 851 +4 32 3 W

36 38 METHOD MAN fLAURYN HILL Say Def JaniDMAG/ 509 B uMs 8 I

45 @ CHAMHALICIA KEYS Ghetto Story Medhouse/dtiantic) 4 09 W% 2 23

42 40 BOHAGON fICRIME MOB & FABO Wz Up BME/Reprise) an 24 M43 s

33 41 ANTHONY NAMILTON Can't Lot Go (Se So Def/Zombs Label Groap/ a8 4 489 23 W

43 @ THREE OMAFIA Side 2 Side Mymeotize Minds/Sony UrhenCokembiey 847  +110 24381 2 324

pws> (D  MOMICA HOEM FRANCHIZE BOYZ Everytime The Bost Drop (/RMS) 435  +248 48178 1 &I
@  AVANT /NICOLE SCHERZINGER Lis About Us (Geffan/ Q3 189 223 1 am

38 45 MISSEZ {fPWIP C Love Song (Fo’ ReedlGeffen) as 5 30883 14 a0

44 46 CLIPSE HPHARRELL Mr. Me Too (Re-Un/Star Trak/Zombe Label Growp) 403 58 2195 & 360

41 47  CHERI DENNIS | Love You /Bad Boy/Atiantic) 402 101 35856 15 380

@  LLOYD BANKS /50 CENT Hands Up (G-Unitfinterscape/ 378 +167 23037 1 a7

48 49  ALI& GIPP fICHOCOLATE TAI Go ‘Head [Derrty/Universal Motown) 336 7 18677 & 30

@  ICE CUBE f/SNOOP DOGG Go To Church /Lenchmobd/Virgin) 327  +95 23485 1 3012

powereo[1]
MEDIABASE

ANTST TITLE LABEL(S}

JONNTA AUSTIN Tum 1t Up /Se Se DetVirpie/

JIBBS Chain Hong Low /Geffon/

MIOWEST CITY Ono Love Linbursal Motown/

ONE CMANCE Look At Her [USURMG/
LETOYA She Den't Capited

UNK Wakk It Ot Big Osmp/Xack/

LLOYD BANKS /58 CENT Hands Up (G-Unitlnterscope/
MOMICA_ Everytims The Best Drep LiRAG/

SEAN PAUL... When You Gorna (Give it Up Te Me) VP Atiseric/
OUTKAST Morris Brown 2afaceZembs Label Group/

The Urbas adi thrasheld is appliod 0o menitered stations aet allowed ts repert
sdids por theis compeny pulicy: Sengs thet reach 18 plays por wesk withia
one airpley wask. An airpley wesk is dofined o5 Sundey through Sotardey.
Adids from ol other programmers ore stlll acespted at any pley lovel.

MOST
INCREASED PLAYS

covwessuns §

ANTST TILE LABELS nomse
CHINGY f{TYRESE Pulling Me Back (Capital! +345
€40 {T-PANN & KANDI GIRL U And Dat (RepriswBAME/ +n
YUNG JOC | Know You Ses it [Bad Soy/Atiantic) +289
NE-YO Sexy Love (Def JamADJMG) +284
SMOMAN_ Stuntir.. (Cask Mooey/Unwersal Motown) +28
LETOYA She Don't [Capited +251
MOMICA_. Everytime Tha Beat Drep (/RMG/ +29
CASSIE Me & U NextSalection/Bad Bey/Atiantic) +237
LYFE JENNNGS SE.X. Seny UrbanCobmbia) +2U
MMANRA Unfaithul Do/ JaaviOMG) +29

LETYA She Den't Capited
Total Playx: 312, Total Stations: 40, Adds: 10

R Walk & Ot By Oompack/

Total Ploys: 308, Total Stations: 40, Adds: 9
BAZ FRICK RESS On Seme Reel So So Dulf¥igia/
Total Ploys: 277, Total Stations: 24, Adds: 0
MEGAR ROCHELL Fosting Do/ Jam@DAG
Total Ploys: 275, Total Stations: 34, Adds: 4
LOGNEL RICINE | Call k Lowe Zsiaad AUAMG/
Total Ploys: 271, Total Stations: 31, Adds: 2
NEATIER WEABLEY Me Time ACARMG
Total Ploys: 251, Total Stations: 21, Adds: 0
JAGGED EDGE HJENMANIE DUPRI Stunmas Saay Urban/Cokeniva/
Total Plays: 189, Total Statiens: 21, Adds: 0
CHAPTER 4 Fool Wit You LiRNG)

Total Plays: 188, Total Stations: 25, Adds: 1
LUTHER VANDROSS Shine (/AM6/

Total Piays: 176, Total Stations: 18, Adds: 2

CHAMILLIONAIRE Grown And Sexy (Unwersal Motown/
Total Plays: 160, Total Stations: 23, Adds: 2

Sengs ranked by tetal plays

on the web at www.radioandrecords.com.
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Kmm ” America’s Best Testing Urban Songs 12 +
- Do For The Week Ending 7/21/06
= Pers. F M

Artist Title (Label) TW LW Famil. Burn 18-34 18-34 18-34
CASSIE Me & U (NextSedection/Bad Boy/Atlentic) 416 41t 9% 23% 401 407 388
FIELD MOB fICIARA So What (DTP/Geffen/ 408 406 95% 5% 392 402 2367
CHINGY fTYRESE Pulting Me Back (Capital 404 396 5% 12% 334 408 368
LI’ JON f/6-40 & SEAN PAUL Snap Yo Fingers (7¥77 401 401 97% 28% 377 383 2380
CHERISH Do ht To it (Sho Nuff/Capitol) 399 400 93% 6% 385 4902 M0
YUNG JOC Goin' Down (Bad Soy/Atientic/ 188 405 9T% 1% 381 38 355
NE-YO Sexy Love (De/ Jom/ID/MG] 397 402 82% 6% 390 392 M
CIARA {CHAMILLUONAIRE Get... LaFace’Zomlia Label Gro) 3.98 - &% & 377 382 1365
€40 {T-PAIN & KANDI GIRL U And Dat (Reprse/BME) 395 392 8A% 17% 385 3985 382
CHAMILLIONAIRE (MRAYZIE BONE Ridn tdersa/ Moownd 383 396 98% 46% 374 379 382
C. BROWN UL’ WAYNE Grrme That GheZomlo Labe/ G/ 393 402 97%  36% 381 3190 358
T.1. Why You Wanna (Grand Hustle/Atlantic) N 3 N% ™ M 393 38
YOUNG DRO f/T.1. Shouider Leen (Grand Hustle/Atisntic/ 384 376 B4% 2% 366 377 34
B. RHYMES_. | Love... Flomode/Aftermathinterscope) 384 378 84% 1% 370 380 345
NE-YO When You're Mad (De/ JanyIDJMG/ 382 370 9% 38% 366 70 358
MARY J. BUGE Enough Cryin’ (Geffen/ I IM % ™% 373 Iss  i6e
LETOYA Torn (Capitall i’ 31 % 2% 364 119 I3
JANET JACKSON fINELLY Call On Me /Hirgin/ 375 369 68% 1% 366 383 IN
YUNG JOC | Know You See 1t (Bad Boy/Atlantic) 372. 358 S4% 12% 337 360 282
BEYONCE fJAY-Z Depp.. Musc WoriSory UrbanCobmiis/ 353 352 89% 26% 337 339 330
DEM FRANCHIZE BOYZ Ridn’ Rims (So So Def/Vrgin) 352 351  713% 25% 321 I 3177
CHERI DENNIS | Love You (Bad Boy/Atiantic/ 351 375 63% 23% 349 35 330
JAMIE FOXX {ITWISTA OJ Play A Love Song A/AMG) 350 359 91% 41% 339 344 327
LYFE JENNINGS S.E.X. (Sony Urban/Columbia) JA3 352 4% 13% 341 351 I
KELIS f/TOO SHORT Bossy UnvelZomba Label Grosg/ 342 372 88% 4% 344 348 135

l R ROSS fJAY-Z_ Huste! (SipA-SideDef Jami0UMG) 336 341 88% 37% 342 1338 352
OUTKAST Mighty O /LaFace/Zomba L abel Group/ 328 328 59% 20% 333 326 348

very much). Total larity rep the of

Totai sample size 1s 360 respondents. Total average lavorability estmates are based on a scale of 1-5. (1=disike very much. 5 = hke
0 who recogned the song. Total bum represents the number of
respondents who sad they are fired of hearing the song. Songs must have 40% famikarntty fo appear on survey Sampie composibon &
based on persons 12s. Persons are screened via the Internet. Once passed, they can take the music test based on the format/musx
preference. Rate TheMusic.com results are ot meant to replace caliout research. The results are intended to show opinions of participants
on the the Internet only. RateTheMusic is a regestersd trademark of RateTheMusic com. The RTM system. is available for ocal radio

~

1 Spy iPod

Continued from Page 31

“Light of Worlds,” Maxwell’s “I'm You:
You Are Me and We Are You,” Maceo And
The Macks’ “Soul Power 74” and Mos
Def’s “UMI Says.”

Barbara McDowell
Asst. PD/MD, WPWX (Power 92)/
Chicago

My musical taste is very diverse. I'm
currently playing albums by Corinne
Bailey Rae and Daniel Powter, as well as
Shawnna’s Block Music, Terisa Griffin's
Naked Soul and Nas’ llimatic.

Jamillah Muhammad
PD, WMXD/Detroit
in hot rotation on my iPod are
Rahsaan Patterson’s “It’s Alright Now,”

Cyrus Chestnut's “Anyway You Can,” ]
Moss’ “Unto Thee,” Maxwell’s “The

Lady Suite” and The Winans’ “Uphold
Me,” just to name a few.

Eric Mychaels
OM, Clear Channel/Norfolk

Right now Jamie Foxx is in heavy ro-
tation in my car, specifically the songs
“V.LP.” and “Do What It Do.” My other
current favorites are gospel tracks from
Lamar Campbell and Mary Mary; the
new Prince, 3121; and Grown and Sexy, by
Babyface.

Chris Washington
VP/Promotion, VP

Because I'm also a D), I don’t have an
iPod. Having said that, | do have a couple
of tracks in hot rotation now on my ste-
reo: Christina Aguilera’s “Ain’t No Other
Man,” Beyoncé & Jay-Z's “Deja Vu,”
Womack & Womack’s “Baby, I'm Scared

of You,” my own Prince mix and the al-
bum Legends Lounge XVI.

MYSTIC MEN 508e Entertainment croener Urban Mystic and Warner Bros.” soulful voice Jaheim
met and mingled at a recent industry event. Seen here are (I-r) Jaheim and Urban Mystic.
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LAST ™S July 28, 2006 TOTAL of- TOTAL  weEks On TOTA STATIONY/ m
WEEX  week  ARTIST TITLE LABEL(S) PTS T e 008 ME'IABASE
3 ° BRIAN MCKNIGHT Find Myself in You (Motown/Universal) 1602 +58 153453 27 6810
1 2 MARIAH CAREY Fly Like A Bird (/siondR/MG/ 157 96 145831 19 620 MOST ADDED
2 3 ANTHONY HAMILTON Can't Let Go /S0 So Del/Zomba Label Group) 1498 162 153431 32 870 ANTIST TITLE (ABEL(S) ADOS
5 0 LUTHER VANDROSS Shine L/AMG/ 3 1404 +125 121670 7 66/0 NATALIE COLE Day Drearmin’ Venrw/¥MG) 1%
4 5  TEENA MARIE Ooh Wee (Cash Moncy/Universal Motown) 1152 A7 93344 21 840 A HANBLTON Sista Big Bones (So So Def/Zomba Label Grosp) 10
10 @ LIONEL RICHIE I Call It Love isndiDIME) | 1098 +232 97073 & 63 | LIOWELICHE | Calit Love /isndMUME/ ¢
§ 7 URBANMYSTIC | Refuss (SOBE/ 1060 47 79586 25 63N m‘;‘i i~ (O - .
7 8  ISLEY BROTHERS... Just Came Here To Chill (Def SowdDef JanvIDJMG) 923 53 74112 27 8210 INOLAANE There's Hope (Uiversal Motown/ .
8 9 ERIC BENET Pretty Baby (Fridey/Reprise/Warner Bros.) 910 13 69758 20 8410 SAMSON Future Anniversary (XadarXock/ 4
9 3 MARY J. BLIGE Be Without You /Geffen/ 908 +1 101775 U Map MARY J. BUGE Enough Cryin’ (Geffen/ q
12 CHARLIE WILSON No Words (/ve/’Zombas L sbel Group/ 885 +55 81480 13 8310 JILL SCOTT The Fact Is (I Need You) /Hidden Baact/ 3
13 8 DONELL JONES I'm Gonna Be (LaFace/Zomba Label Group) 4% +37 75042 17 6010 JAMIE FOXX HTTWISTA DJ Play A Love Sang L/AMG) 2
16 MARY J. BLIGE Enough Cryin’ (Geffen/ 794 +81 99496 1 2214 The Urban AC add throsheld is applied %0 manitered stations net sllowed
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The Broken Bow Story

How the indie label found success and

rewrote the rules

By Chuck Aly
Associate Country Editor

‘he long-held notion that independent record labels can’t

K. succeed in mainstream country music has been a bit over-
stated. Several indies have achieved notable airplay and sales
levels over the past 10 years. The issue, rather, has been sustain-

ing that success.

Aside from Curb Records, the long-term
track record for independents in country has
been abysmal. That began

our A&R guy all along. Rather than go
home and watch television like most peo-

to change five years ago,
when Broken Bow Records
emerged from a succession
of false starts with one of the
longest-running chart sin-
gles in country music histo-
ry, Craig Morgan'’s “ Almost
Home.”

Morgan’s success, fol-
lowed by the arrival of
gold-selling newcomer Ja-
son Aldean, confirmed the

bk

broken bow records

ple do, he goes home and
listens to song after song
after song — three or four
hours a night.”

Once, during a meeting
at the office of artist man-
ager Jack McFadden, Brown
noticed the restroom’s
bathtub was full of demo
cassettes. McFadden ex-
plained that when his cli-
ents Keith Whitley and
Lorrie Morgan did shows,

company’s place in the
mainstream country mar-
ketplace.

Since then Broken Bow has been instru-
mental in altering the major-indie power bal-
ance in Nashville, and the ranks of legitimate
independent contenders have swelled to a
half-dozen or more.

Much of the credit for this shift goes to the
majors, which have consolidated drastical-
ly since their mid-'90s heyday. But Broken
Bow’s story is about more than fortuitous
timing.

The label’s ascension required that it over-
come a number of obstacles, many of them
self-imposed. The company’s ability toleam
from its mistakes and persevere despite
those disappointments has played the big-
gest role in its rise to profitability.

Immersed In Music

Broken Bow was formed in May 1999 by
Northem Californian Benny Brown, who
owns one of the top 20
Ford dealerships in the
country. Brown, origi-
nally from Broken
Bow, OK (hence the
label’s name), is based
in Burney, CA, a town
of only 6,000.

As far back as the
early 1980s Brown'’s
love for music had led
him to try to assist lo-
cal talents, according to Broken Bow Exec.
VP }Jim Yerger, who has been with the label
from its inception and worked with Brown
well before that. Brown often took perform-
ers to Nashville and attempted to secure
record deals for them.

“He's got a real passion for country mu-
sic,” Yerger says. “He’s a true aficionado. A
lot of people don‘t realize this, but he’s been
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people would hand them
tapes, which eventually
made their way into the bathtub un-
heard.

Brown agreed to complete the deal he
and McFadden were meeting about on one

“Rather than go home
and watch television like
most people do, Benny
Brown goes home and
listens to song after
song after song — three
or four hours a night.”
S Yorger

condition: He wanted the tapes. “That bath-
tub contained four songs that were later No.
1 hits, including ‘Rumor Has It’ by Reba
McEntire,” Yerger says.

Frustrated at having to deal with Nash-
ville studio booking schedules and costs,
Brown purchased Chips Moman's studio in
the Berry Hill neighborhood in 1990. The
studio would serve as an early base of op-
erations for the label. ' ’

Dublous Distinction?

The label’s genesis was a deer-hunting
trip Benny Brown took with his nephew
Paul Brown, who was then working at Ben-
ny’s auto dealership. Benny told Paul, who
now serves as St. VP/Legal & Financial Af-
fairs for Broken Bow, that if he went to law

-

X COUNTRY

WHY YES Broken Bow Records President Benny Brown celebrated the No. 1 success of Jason
Aldean’s “Why" dunng a party that also commemorated the gold certification of Aldean's self-titled
debut aibum. Seen here (I-r) are Brown and Aldean.

school and passed the bar, they’d open a
record label. Paul worked days and took
night classes to fulfill his end of the bargain.

Yerger, who handled marketing for Ben-
ny’s dealership, was quickly enlisted. “I was
walking through the showroom and saw
Paul and Benny in Benny’s office,” he says.
“They waved me in, and Benny said, ‘We're
going to open a record label, and you're
going to be part of it.

“He stuck out his hand and said, ‘Con-
gratulations.’ | stuck my hands deeper in
my pockets, thinking, ‘Yeah, and next week
we're going to start building space shuttles.’
It was one of those moments.”

Initial reaction aside, Yerger and Paul
drove east in July of 1999 to open Broken
Bow Records. They had one solid contact,
Nashville industry veteran Mike Martino-
vich, who had agreed to work as a consult-
ant after reviewing a one-sheet business
plan.

The first Broken Bow story in the R&R
Country Hot Fax read: “Broken Bow
Records has opened its Nashville office un-
der the direction of President/CEO Benny
Brown. Others on staff at the independent
country label include VP/ Artist Develop-
ment & Media Promotion Jim Yerger, Dir./
Ops Paul Brown, Dir. /A&R David Boyer
and Dir./Marketing Cindy Yerger. The la-
bel’s first signing is Damon Gray, a singer-
songwriter from Belen, NM.”

“We made probably every mistake in the
book,” Yerger says. “Really, though, I can’t
say they were mistakes, because they were
the greatest things from a leaming stand-
point.”

False Start

The leaming curve was steepest when it
came to radio. “We were convinced by var-
ious industry experts that the way to break
in was to develop an act at secondary and
tertiary radio stations,” Yerger says. “If you
had success there, you merged into the big
game. So that’s what we did.”

Broken Bow purchased a 38-foot motor
home and loaded a rental truck with a full
Peavey sound system in order to take ini-
tial signings Damon Gray and Joanie Keller
on a six-week radio tour of the Southwest.

“Some of these stations were in the mid-
dle of cow pastures,” Yerger says. “It was
some of the most bizarre stuff I've ever seen.
We were showering in truck stops. But Da-
mon and Joanie are such cool people, and
we had a lot of fun.

“It certainly wasn’t about fancy hotels
though. We have never spent money we
didn’t need to spend, on the premise that
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“If we really believe in
something, we keep
grinding. We don’t give up
easily, and that comes
from the top.”

Jim Yerger

when we really did need to spend it, it
would be there.”

The label’s radio promotion was being
outsourced through Nashville-based inde-
pendent promoters specializing in second-
ary markets. “They did a good job for us,”
Yerger says. “But we quickly realized that
those stations don’t help you sell a lot of
records, and, more important, they don'tdo
anything for you from a reporting-station
standpoint.” .

Determined to sit at the big table, and
with some hard lessons leamed, the label
started to bring promotion peaple in-house
— first, Mike Chapman and, later, Mike Bor-
chetta.

Turning The Ship

The summer of 2001 proved to be a piv-
otal period, when Broken Bow brought in
refugees from the recently folded Atlantic/
Nashville. Artist Craig Morgan was signed,
and former Atlantic Southeast regional Jon
Loba, now Broken Bow VP/Promotion,
was brought in for similar duties.

Subsequently, Broken Bow hired former
Atlantic staffer Lee Adams for the North-
east. The company soon had its first top 40
single, J. Michael Harter’s “Hard Call to
Make.”

When Loba joined BBR as a regional —
“Effectively, the only regional,” he says —
independent labels didn’t have a track
record of long-term success. “The reality
was, with Atlantic closing and other consol-
idation at Wamer Music Group, leap of faith
or not, it was a paycheck,” Loba says. “More
important, it was a chance to stay in touch
with radio stations.”

With only 18 months’ experience as a re-
gional under his belt at the time, Loba free-
ly admits that his intent was to bide his time
in hopes of a major-label offer. That mind-
set began to change when he heard the
music Morgan was making.
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He says, “That’s when | began to think
that if we could get a few more people on
staff with existing relationships at radio,
considering the effort Atlantic had already
put into establishing Craig, there might be
a possibility.

“I give Benny credit. When we said to
him that we needed more than one or two
regionals, he listened and followed through.
When we told him we needed a VP of pro-
motion, he brought in Rick Baumgartner.”

Loba also points to the hiring of Brad
Howell as GM as a turning point, saying,
“That was a critical hire because we were a
promotion company up to that point, and
Brad instantly made us a record label with
the ability to do marketing, publicity and
all the other functions.”

Home Stretch

Getting their house in order was only one
step toward success, however. “The biggest
challenge was external, with Country ra-
dio,” Loba says. “We got to the point where
we were staffed and had competitive mu-
sic, but it was getting radio to buy into what
we were doing that was tough.”

The BBR promotion staff began hearing
the same refrain: “We like the music, we like
you, we just don’t know if you're going to
be around.” Radio was hesitant to commit
airplay to the label.

One afternoon Loba finally snapped. He
says, “| was so frustrated that [ put togeth-
er an e-mail that said, ‘If you think you
know who you’ll be doing business with in
six months....” and 1 attached a list of ma-
jor-label imprints that had closed in the pri-
or three years.

“I got some calls from programmers say-
ing that was pretty bold, but at that point |
felt like we had nothing to lose. | feel like it
had some impact, though, because we did
pretty well on the chart the following
week.”

“Almost Home” peaked at No. 7 in July
2002 after a seven-month run on the chart.
The album sold 250,000 units its first year
of release, Yerger says.

The song’s incredible run was a turning
point. “It proved how very tenacious we
are,” Yerger says. “If we really believe in some-
thing, we keep grinding. We don‘t give up
easily, and that comes from the top.”

Committed Yo Coumtry

Every day Loba spent with the label gave
him deeper insight into ownership’s level
of commitment. “I started to realize this
wasn’t a flash-in-the-pan adventure for
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“We got to the point
where we were staffed

and had competitive
music, but it was
getting radio to buy
into what we were
doing that was tough.”
Jon Lobe

Benny,” he says. “Whenever people mea-
sured our success against other indepen-
dents, we didn’t celebrate any of those vic-
tories.” BBR’s measure? Curb.

The rise of “Almost Home” sealed the
deal for Loba, much to the dismay of his
friends outside the label. “Suddenly, my
phone and Lee Adams’ phone started ring-
ing off the hook with job offers,” he says.

“1 can remember
clearly several pro-
grammers and friends
at other labels calling
in disbelief because
they heard we were
turning things down.
They were like, “You've
had a great run with
this one record, but
are you crazy?'”

Ironically, Loba says
he now gets calls from staffers at other
companies inquiring about openings and
speaking longingly of what a great thing
BBR has going.

“Especially early on, everyone wore so
many different hats and each day was such
a struggle that we developed a bond that |
don’t think can be replicated at a major,”
Loba says.

The label’s greatest success came in 2005,
with Jason Aldean, his No. 1 smash “Why”
and a self-titled debut album that went gold
in only 12 weeks. The out-of-the-box de-
mand for the disc was a welcome surprise.
Major accounts were calling in reorders
within 10 hours of the album'’s going on
sale.

That success pushed Broken Bow firmly
into the black. The label probably would
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SEEDS OF SUCCESS rhe Broken Bow Records roster joined label President Benny Brown at a
showcase event held during the 2004 Country Radio Seminar. Seen here (i-r) are Jason Aldean,
Sherrle Austin. Brown, Lila McCann, Craig Morgan, Megan Mulfins and Joe Diffie.
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have been profitable in 2004 as well, but it
had been busy developing a publishing

arm, Magic Mustang Music.

in The Black

The journey to profitability is even more
gratifying after all the detours along the
way. “No matter what business you're try-
ing to get into, there’s no better experience
than sticking your face in the game,” Yer-
ger says.

“There are always industry experts who
will lend their time and talent for a fee —
good, knowledgeable people. But if they’re
not in tune with the way you do business,
they can send you in directions that take a
lot of time and money to get back from.”

For instance, Yerger says early efforts on
the sales and distribution side were “way
more successful than we ever should have
let them be.” He continues, “We still have
all those Damon and Joanie records in a
warehouse. If we’d had the foresight to hire
a promotion team from the beginning, we
might have experienced success that much

Which is why Yerger has total control of
the label’s manufacturing and distribution
operations. “l make sure our return rate is
way below the industry average,” he says.
“Could we be selling more albums? With-
out a doubt. But we are micromanaging the
manufacturing and distribution because we
don’t have those monies to throw away.”

Another difference in operating as an in-
dependent is that Broken Bow has the lux-
ury of not being measured by quarterly
profits or pressured by strategic corporate
concerns. “We can honestly bring music to
market when it’s ready and not before,”
Loba says.

“*Almost Home’ would never have hap-
pened at Atlantic because we wouldn't have
hung in there that long, celebrating one or
two adds week after week.”

Great Expectations

Radio has become increasingly comfort-
able with the idea that, unless something
spectacular comes along, BBR will be work-
ing at most three or four singles at one time
and will introduce only one new artist each
year.

Thus far, that kind of focus is paying off.
But the bar is raised with each success. “We
used to celebrate top 40, top 30, top 20,”
Loba says. “Now we're very much of the
mind-set that if we don’t have a No. 1, we
feel like we've failed. And if it's not a mul-
tiweek No. 1, we’re wondering what we did
wrong.”

That rising standard also applies to the
label’s creative efforts. “We know as an in-
die that we have to make great music,” Yer-
ger says. “We can’t make good-cnough mu-
sic. That's one of the reasons we brought in
Keith Stegall.”

The relationship with Stegall and his
business partner, Alan Kates, who've joined
the label as Chief Creative Officer and Chief
Operating Officer, respectively, started ca-
sually.

“I got to know Keith by playing pool and
having a beer,” Yerger say. “Same with Alan.
I started playing golf with him when I came
to town. We’'d play nine holes while talk-
ing business.

“l eventually became comfortable that
they were the right kind of people to work
with us, and one day, over a game of pool, |
asked if they’d ever consider doing some-
thing with BBR. They said sure.”

Yerger says Stegall’s song sense meshes

www.americanradiohistorv.com

-well with Benny Brown's, while Kates’ pub-

lishing experience will help with Magic
Mustang in addition to his role at BBR.
“He’s used to wearing all the hats,” Yerger
says. “He’s someone who thrives on activi-
ty and chalienges, and he’s got plenty.”

Stage Two

The hiring of Stegall, one of Music Row’s
most accomplished and respected pro-
ducers, brings added credibility to BBR’s
creative staff. Kates, who most recently
partnered with Stegall in a publishing co-
venture with Zomba, also contributes to
the label’s Nashville presence. His contacts
in the publishing, label, agency and legal
communities will bring BBR deeper into the
town'’s deal-making power structure.

“It’s to Benny's credit that they recognize
how much of the company’s leadership is
located in California,” Kates says. “At the
same time, they've got an amazing staff here
in Nashville that's already grown this thing
on their own. We're just bere to help take
things further.”

Kates notes that the independent, entre-
preneurial spirit that he and Stegall gleaned
from working with Zomba’s Richard Black-
stone and Clive Calder is similar to BBR’s

“The concept of a
Nashville independent
label has gone from
something that a lot of
people wouldn’t want to
be involved with to
something that’s really
meaningful to the town,
the artists and radio.”

Alan Kales

aura. “We were working with people who
were independent, very successful and had
immense respect for the music,” he says.
“And that’s certainly the case here too.

“This staff has done an incredible job in
difficult times for the music business, and
theyre to be commended for that. The con-
cept of a Nashville independent label has
gone from something that a lot of people
wouldn’t want to be involved with to some-
thing that’s really meaningful to the town,
the artists and radio.”

Though BBR is mindful that the entire
industry seems to have cheered its success,
there doesn’t seem to be any sense of arri-
val yet. “That part is exciting and gratify-
ing, and something that, 10 years from now,
we will appreciate even more,” Loba says.
“Right now, we’re still so close to it. It goes
back to Benny wanting to compare us to the
majors. We're not taking a lot of time for
celebration just yet.”

Nevertheless, a page has been tumed in
the annals of country music. “Maybe we did
open some doors,” Yerger says. “It's obvi-
ous to me, looking at the chart, that radio is
more receptive to independent labels than
ever before.”

And for that, at least in part, we can all
thank Broken Bow.
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THIS
WEEK  ARTIST TITLE LABEL(S)

CARRIE UNDERWOOOD Don't Forget To Remamber Me (Anista/
BRAD PAISLEY The World (Arista/

TOBY KEITH A Litde Too Late Show Dog Nasiville/Unversal)
RODNEY ATKINS If You're Going Through Hel... [Curd/
KENNY CHESNEY Summertime /BNA/

RASCAL FLATTS Me And My Gang /Lyric Street) -
GARY ALLAN Life Ain't Always Beautitul MCA/
WRECKERS Leave The Pieces /Maverick/Wamer Bros.)
STEVE HOLY Brand New Girttriend [Curty

LITTLE BIG TOWN Bring It On Home (Equity/

KEITH ANDERSON Everytime | Hear Your Name (Arista/
BROOKS & DUNN Buiiding Bridges /Ansta/

ERIC CHURCH How ‘Bout You (Capvital/

FAITH HILL Sunshine And Summertime /Wamer Bros.)
JOSH TURNER Would You Go With Me A#CA)

BILLY CURRINGTON Why, Why, Why (Mercury)

JAKE OWEN Yee Haw /RCA)

GEORGE STRAIT Give It Away (MCA/

PAT GREEN Feels Just Like It Should BN/

JOSH GRACIN Favorite State Of Mind (yric Street/
BIG & RICH 8th Of November /Warner Bros.)

DANIELLE PECK Findin' A Good Man (Big Machine/
TRACE ADKINS Swing (Capitol)

TRENT WILLMON On Again Tonight (Columbia/

BLAINE LARSEN | Don't Know What She Said (Giantsiayer/BA4/
MIRANDA LAMBERT New Strings [Columbia)
GRETCHEN WILSON Caiifornia Girls (Columbia)
DIERKS BENTLEY Every Mile A Memory [Capitol)
JACK INGRAM Love You /Big Machine/

LONESTAR Mountains (BNVA/

SHEDAISY In Terms Of Love fLyric Street/

DIAMOND RI0 God Only Cries (Arista/

ALAN JACKSON Like Red On A Rose (Arista)
HEARTLAND | Loved Her Furst fofton Creek)
EMERSON DRIVE A Good Man (Midas/New Revolution)
MONTGOMERY GENTRY Some People Change (Columbial
CAROLINA RAIN Get Outta My Way /Equrty/

TAYLOR SWIFT Tim McGraw /Big Machine/

JASON ALDEAN Amarillo Sky /B5R)

GARY NICHOLS Unbroken Ground /Mercury/

DARRYL WORLEY Nothin' But A Love Thang /903/
RASCAL FLATTS Life Is A Highway /Walt Disney)
MEGAN MULLINS Ain't What it Used To Be B8R/
TRENT TOMLINSON One Wing In The Fire /1yric Street/
ROCKIE LYNNE Do We Stil (Universal South/

RIO GRAND Kill Me Now /CurtyAsylum/

BOMSHEL Ain‘t My Day To Care Curt/

JO DEE MESSINA It's Too Late To Worry /[Curt/
SAMMY KERSHAW Tennessee Girl (Catagory 5/
CARRIE UNDERWOOD Before He Cheats /Ansta/

il
13844
13838
13629
13187
13021
11342
11002
10309
9656
9544
8237
7961
1726
1597
1466
148
1078
7058
6712
5918
5374
4929
4899
4055
3594
3378
3245
3032
2929
2853
2401
2243
2160
2046
1840
1578
1525
1462
1435
1395
1383
1366
1087
1041
963
858
840
m
149
658

530

465
813
383
310
681

n
437
684

148
128
235
414
798
399
375

53
393
19
286
-138
491
172
668
563
355
55
1268
an
301
578
329

225
122

50
433

3
10
-237
27
k]
60
183

350
372
387
272
285
204

PLAYS

197
+238
+230

-261
+190
+107
+2N
+206
+162

+77
+223
+168
+240
+213

+83
+162
+309
+168
+95
+126
+45
+141
+3
+103
-24
+155
+436
+246
+192
+13

+455
+128
+111
+227
+115
+38
+101
+34
+29
+195
410
+13
+9
-81
+21
+118
-29
+N

428259
433262
408848
406043
404872
330810
323905
315020
289497
285826
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226831
216029
220918
209575
201962
188816
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131494
99318
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14700
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57573
68170
62747
45728
43994
37465
35305
31753
29500
34469
42209
24873
19593
19205
15485
17154
18449
18983
22883

1364

-11778

3287
239718

-26680

12864
11597
24009
25655
79540
12909
1974
16154
27952
28655
12884
13191
25893
8125
12622
6420
4004
9945
1272
n
-144
15212
31043
18567
13463
8946
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12638
8706
13918
1562
907
3061
ki1¥]
1899
12853

-23788

1473
-2208
-3068

548
6399
-1037
6592
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15
2
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25
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9
23

7
13
2
2

5
1"
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9
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13
23
21
14

7

1260
1260
1260
1260
1250
1250
1230
1260
12512
1260
12610
1260
1230
12510
12410
12501
1261
1243
124;2
12010
114)3
11310
104/4
111

95/3

89/0

91/6

4 104/15
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1914
8958
8714
1910
86/28
am
6313
1819
5811
5913
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55/1
1713
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58/8
4810
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126 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 7/16-7/22. Bullets appear on songs gaining points and/or plays or remaining flat trom previous week. If two songs are tied in total points, the song with the larger
increase in points is placed tirst. Songs below No. 1 and down in points and piays for three consecutive weeks are moved to recurrent. Most Added is the total number ot
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overalt total stations playing a song. Most Increased Points
lists the songs with the greatest week-to-week increases in total points.Station Weight = AGH Persons + (Market rank X 10) divided by the highest AQH Persons of all
Country reporters. As of fall 2005, WUSN/Chicago has the highest AQH, which s 42,500. Total Audience equals Average Quarter Hour Persons times number of plays
{times 100). Each daypart on each station is assigned an AGH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron
Inc.).© 2006 Radio & Records.

POWERED[1]

MEDIABASE

MOST ADDED
ARTIST TITLE LABEL(S) ADOS
ALAN JACKSON Like Red On A Rose (Arsta) 3
MONTGOMERY GENTRY Some People Change /Cokembia/ 19
DIERKS BENTLEY Every Mie A Memory [Cagitol 15
LEANN RIMES Some Pespls /AsybmCorty 15
LOST TRAIERS Why Me BN/ 15
TAYLOR SWIFT Tam McGraw /By Machine/ 13
WEARTLAND | Loved Her First [Lofton Crest/ "
JASON ALDEAN Amarillo Sky B8R/ 9
ICATRORA ELAM Love is... (Liwversal Sowth/ 9
LONESTAR Mountams BA4/ ]
JO DEE MESSINA 1t's Too Late To Worry (Corty ]

The Coustry i threahod i aplod 1 moiard sabions aot showed

report adds par theis company palicy Sengs that reach soven pleys por wesk
weithin ons airplay week. Airpley wesk is defined as Sundey through Satwidey
Adds from all sther programmers are still accopted ot any play lovel.
MOST
INCREASED POINTS
TOTAL
POINT
ARTIST TITLE LABEL(S) INCREASE
ALAN JACKSON Like Red On A Rose /Arsta) +1268
DIERKS BENTLEY Every Mile A Memory (Caprtol) +1172
GEORGE STRAIT Give It Away MCA/ +196
FAITH HILL Sunstne And Summertime (Warner Bros.) +748
JOSH TURNER Would You Go With Me LA/ +729
BROOKS & DUNN Buildng Bridges /Arista/ +684
WRECKERS Leave The Pieces (Mavenck/Warner Bros.) +681
JACK INGRAM Love You (Big Machine/ +668
STEVE HOLY Brand New Gurtfrend (Curty +664
MONTGOMERY GENTRY Some People Change /Columixa/ +578
MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE (ABEL(S) INCREASE
ALAN JACKSON Like Red On A Rose (Ansta) +455
DIERKS BENTLEY Every Mite A Memory (Caprtol) +436
GEORGE STRAIT Give it Away MCA/ +308
WRECKERS Loave The Pieces (Maverci/Warner Bros. +21
JACK INGRAM Love You /By Machmel +245
FAITH HILL Sunshine And Summertime (Warmer 8rus./ +240
TOBY KEITH A Little Too Late (Show Dog KashvlleUnversall  +238
RODNEY ATKINS If You're Gong Through... Carty +230
MONTGOMERY GENTRY Some People Change Cokmba/ 4227
BROOKS & DUNN Building Bndges /Ansta/ +223
BREAKERS
JACK INGRAM
Love You [Big Mackine/
& Adds * Moves 30-29
ALAN JACKSON
Like Red On A Rose (Arista)
28 Adds ° Moves 48-33
MONTGOMERY GENTRY
Some Peeple Change /Columbia)
18 Adds * Moves 45-36
Sengs ranked by total peints

Station playlists tor all R&R reporters are available
on the web at www.radioandrecords.com. |

—
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MOST ADDED -

ARTIST TTTLE LABEL(S) 008
ALAN JACKSON Like Red On A Rose /Ansta/ hj
MONTGOMERY GENTRY Some People Change (Columbia/ 15
IMERKS BENTLEY Every Mile A Memory [Caprtol/ 14
HEARTLAND | Loved Her First {Lofton Creed/ 14
JACK INGRAM Love You By Machme/ 10
JOE NICHOLS I'll Wait For You (Unrversal South) 9
LONESTAR Mountains /BAA/ [ ]
JO DEE MESSINA It's Too Late To Worry (Curdy ]
CHRIS YOUNG Drinkin’ Me Lonely (RCA/ ]
LEANN RIMES Some People /Asykwn/Cur/ 7
PHIL VASSAR The Woman in My Life (Ansta/ 7
MOST
INCREASED POINTS

TOTAL

POINT
ARTIST TITLE LABEL(S) INCREASE
ALAN JACKSON Like Red On A Rose (Ansta/ +596
DIERKS BENTLEY Every Mile A Memory (Capitol +349
GEORGE STRAIT Give It Away /MCA) +328
MONTGOMERY GENTRY Some People Change (Columixa/  +281
BROOKS & OUNN Building Brdges (Ansta/ +270
STEVE HOLY Brand New Gartfnend (Curty +261
LONESTAR Mountains (BNA/ +252
GRETCHEN WILSON Cahformsa Gurls (Columbna) +225
JALK INGRAM Love You /Big Machne/ +221
FAITH HILL Sunshene And Summertime (Warner Bras./ 211

MOST ’
INCREASED PLAYS

TOTAL

LAY
ARTIST TITLE LABEL(S) INCREASE
ALAN JACKSON Like Red On A Rose /Ansta/ +455

" DIERKS BENTLEY Every Mile A Memory (Caprtol] +280

GEORGE STRAIT Give It Away /MCA/ +262
MONTGOMERY GENTRY Some People Change (Columixal  +218
8ROOKS & OUNN Buslding Bridges (Ansta/ +210
STEVE HOLY Brand New Grttnend Curty +208
LONESTAR Mountains /BNA/ +196
JACK INGRAM Love You (B Machwe/ +175
ERIC CHURCH How ‘Bout You /Capitol/ +161
GRETCHEN WILSON Cakforra Gwis Columixal +161

July 28, 2006
Wik Wik ARTIST TITLE LABEL(S) i S - T L -
2 0 TOBY KEITH A Little Too Late (Show Dog Nashvike/Universal) 4699 151 3746 +125 101679 3899 15 9810
1 2 CARRIE UNDERWOOD Don't Forget To Remember Me (Arsta/ 4559 241 3593 -224 100216 -3942 18 9610
3 3 RODNEY ATKINS f You're Going Through Hell... (Curd/ 4452 -85 3509 -54 95993 1767 28 95/0
] o GARY ALLAN Life Ain't Always Beautitul (MCA/ 3953 7 N +21 83489 265 28 95N
4 5 BRAD PAISLEY The World (Arista/ 3922 596 3065 -506 87036 -11029 19 8610
7 0 LITTLE BIG TOWN Bnng It On Home (Equity/ 3881 166 0M4 +10 83916 4690 26 9810
6 o RASCAL FLATTS Me And My Gang (Lyrxc Street) 3881 105 3056 +114 82512 2628 15 960
8 o WRECKERS Leave The Pieces Maverick/Warner Bros.) 3502 158 27194 +124 73163 2813 17 9810
- 9 Q STEVE HOLY Brand New Girlfriend (Curty/ 3426 261 2736 +208 71264 53_39 14 961
10 @ ERIC CHURCH How ‘Bout You fCaprtol) 178 185 2547 +161 66271 3441 22 N
13 0 BROOKS & DUNN Buiding Bridges /Ansta/ 3090 270 2440 +210 64928 6153 10 96/0
| n @ JOSH TURNER Would You Go With Me /AMCA/ 3080 203 2389 +144 65306 4868 14 9712
12 @ BILLY CURRINGTON Why, Why, Why (Mercury) 2918 55 2286 +35 62368 1724 22 96{1
14 @ FAITH HILL Sunshene And Summertime (Warner Bros.) 2837 M 2226 +147 59647 5889 7 9710
16 @ GEORGE STRAIT Give It Away (MCA/ 2565 328 2081 +262 52635 7690 5 9712
15 @ JAKE OWEN Yee Haw /RCA) 2422 109 1890 +77 49633 1846 21 85/0
17 0 PAT GREEN Feels Just Like It Shouid /BNA/ 2221 87 1715 +79 44654 1523 10 90/
19 @ DANIELLE PECK Findin’ A Good Man (Big Machine/ 2163 169 1674  +112 46160 3983 20 8710
18 @ JOSH GRACIN Favorite State Of Mind (Lynic Street/ 210 33 1716 +34 42232 885 22 831
20 @ TRACE ADKINS Swing (Caprtol) 2082 140 1663 +105 42669 238' 13 8212
| 2 @ BIG & RICH 8th Of November (Warner Bros.) 1998 201 1560 +151 41043 4385 8 86/1
] 22 @ TRENT WILLMON On Again Tomght (Columiva/ 1696 32 1409 +54 33663 173 D 7010
1 23 @ GRETCHEN WILSON California Girts (Columbia/ 1570 225 1266 +161 31167 4588 8 813
[ 28 @ DIERKS BENTLEY Every Mile & Memory (Capitol/ 1326 349 1046 +280 27388 7013 4 7914
| 26 @ LONESTAR Mountains (BNA/ 1318 252 1035 +196 26470 4855 5 7218
| 24 26 MIRANDA LAMBERT New Strings [Columixa/ 1295 5 1016 B 25841 466 15 67i0
40 @ ALAN JACKSON Like Red On A Rose /Arista) 1105 586 887 +455 22871 12726 2 6127
29 @ BLAINE LARSEN | Oon't Know What She Said (Giantsiayer/BNA/ 1082 17 850 +87 22793 3256 22 54{3
30 @ SHEDAISY In Terms Of Love Lyric Street/ 1050 92 846 +86 19913 1426 N 631
ki) @ DIAMOND RIO God Only Cries /Ansta/ 1015 89 750 +75 22363 2338 15 53N
32 @ JACK INGRAM Love You (Big Machine/ 988 221 818 +175 18976 4381 7 6210
35 @ MONTGOMERY GENTRY Some People Change (Columbra/ 810 281 709 +216 17881 5775 3 6115
34 @ HEARTLAND | Loved Her First (Lofton Creek) 838 m 646 +128 18036 3674 6 5714
| 33 @ DARRYL WORLEY Nothin'But A Love Thang /903/ 818 88 644 +64 15748 1455 1 5614
37 @ JASON ALOEAN Amarillo Sky /BBR) 636 127 552 +94 13656 2721 4 4816
! 36 @ EMERSON ORIVE A Good Man (Mudas/New Revolution) 621 k] 483 +21 12656 47 1 3712
! 38 @ GARY NICHOLS Unbroken Ground Mercury) 578 45 (YA +18 11341 1184 10 4010
11 @ TRENT TOMLINSON One Wing In The Fire /Lyric Street/ 547 62 448 +46 11347 2007 7 3712
42 @ TAYLOR SWIFT Tim McGraw /Big Machine/ 446 24 367 +25 8241 589 5 39/5
48 @ JO OEE MESSINA It's Too Late To Worry (Curty 383 1”2 278 +89 8992 3021 2 30/8
50 0 RASCAL FLATTS Life Is A Highway (Walt Disney/ 356 1”21 343 +123 7051 2443 2 mm
43 42 ROCKIE LYNNE Do We Still (Umwersal South) 330 .75 286 $2 5810 -1653 12 30/0
45 @ BRIAN MCCOMAS Good Good Lovin’ (Katapult/ 325 7 299 +1 5920 512 8 2712
49 i @ NEAL MCCOY Taiigate /903/ 305 50 238 +40 5961 688 3 2211
46 @ BOMSHEL Ain‘t My Day To Care /Curt/ 302 25 260 +21 5235 328 5 2710
4 46 RIO GRANO Kill Me Now (CurlyAsylom/ 300 22 24% 12 5570 34 N 2210
Q AARON TIPPIN Ready To Rock {In A Country Kinda Way!) Nippit/Rust) 235 56 198 +43 4307 10 1 1812
@ TRACY BYRO Cheapest Motel /Bind Mwe/New Revolution) 183 20 150 +20 2886 269 1 172
- @ STEVE AZAR You ODon’t Know A Thing (Dang/Mudas/New Revolution) 118 5 127 0 3075 13 2 170
@ PHIL VASSAR The Woman In My Life (Arsta) 160 L] 122 +75 3870 2696 1 mn
98 Country reporters. Songs ranked by total plays for the airpiay week of Sunday 7/16 - Saturday 7/22.
© 2006 Radio & Records
The RER Annnal Subscription Package Delivers The Mest For Your Meney
D [}
SULHSE 25 5 @mal S48
51 weeks of R&R PLUS -2 semi-annual R&R Directories
(5330 valve) . (5150 valve)
e-mail R&R st: Call R&R at: FAX Credit Card Payments To: Subscribe online: ®
subscribe@radioandrecords.com 310°788-1625 310-203-8727 www.radioandrecords.com /v Awesmrs Newsraree

www.americanradiohistorv.com

July 28, 2006 Radio & Records ©® 39



www.americanradiohistory.com

. KRR COUNTRY CALLOUT AMERICA g - s S

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES July 28, 2008
Callout America= song selection is based on the top 35 tities from the R&R Country chart for the airplay week of July 16-22.

TOTAL STRONG|
ARTIST Title (Label) POngE PASSION INDEX NEUTRAL FAMILIARITY DISLIKE DISLIKELv CALLOUT AMERIC Ae
CARRIE UNDERWOOD Don't Forget To Remember Me (Arista/ 360% B13% 418 145% 985% 25% 03% HOT SCORES
GARY ALLAN Life Ain't Always Beautiful (MCA/ 383% 793% 410 133%  99.3% S5.0% 1.8%
TOBY KEITH A Little Too Late (Show Dog NashvillaUniversall %B0% 783% AN 188%  975% 33% 1.3% This Week At
BRAD PAISLEY The World (Arista) ) 333% 763% 409 165% 96.3% 28% 08% Callout A 5
KENNY CHESNEY Summertime (BNA) 326% 750% 403 163% 968% 55% 1.0% atiout America
ERIC CHURCH How ‘Bout You (Capitol 238%  718% 397 148% 918% 38% 15% By John Hart
LITTLE BIG TOWN Bring It On Home (Equity/ 283% 71.0% 401 180% 933% 33% 1.0% i ol e 11
BILLY CURRINGTON Why, Why, Why (Mercury) 273%  68.0% 396 178%  915% 45% 1.3% No. | slot this week with “Don‘t i
RODNEY ATKINS If You're Going Through Hell... (Curd) 258%  660% 388 200% 940% 65% 15% |ForgettoRemember Me,” up from No. ‘
JOSH TURNER Would You Go With Me /MCA/ 00%  653% 394  158% 81.3% 50% 1.3% |%2ndis the No. 3 passion song, Fe
males rank this song No. 1, as do core
RASCAL FLATTS Me And My Gang /Lyric Street/ 263% 633% 379 185%  930% 6.3% 5.0% |jisteners 3544,
WRECKERS Leave The Pieces (Maverick/Wamer Bros.) 178% 623% 375 235% 930% 43% 30% Gary Allan’s “Life Ain't Always
JOSH GRACIN Favorite State 0f Mind Ly Stroet - 163% S05% 375  220% 89.3% 50% 8% | Doautiful” sees strong gains as the
No. 2 song, up from last week’s No.
TRENT WILLMON On Again Tonight (Cokmbia/ 200% 585% 381 210% 875% 58% 1.3% | 4 and becomes the No. | passion
MIRANDA LAMBERT New Strings (Cokmeiva/ 0% §83% 3N 190% 89.8% 17.3% 43% | song upfrom No.2 Men rank :m
Ly song No. 1, while females rank it
STEVE HOLY Brand New Girtfriend [Curty 178%  550% 380 175%  873% 83% 5§% | B vl and 4554 rank
JAKE OWEN Yoo Haw (RCA) 8% 54 38 105%  000% 105% 43% | thesongNo.2
BLAINE LARSEN | Don't Know What She Seid /Giantsieyer/BNA) 169% 545% 389 208% 840% 53% 35% Eric Church’s “How ‘Bout You”
EMERSON DRIVE A Good Man (Midas/New Revolvtion/ 126% SAS% 378 198%  785% 43% 1g% | Shows real strength as the No. 6
song for the week and the No. 12
H. WILLIAMS, JR. W/G. WILSON_. That's How They Do... CurvAsybw/  18.8%  540%  3.72 150% 805% B8.0% 35% | passion song This song is No. 3
DIAMOND RIO God Only Cries (Arsta/ 195% 540% 347 208% 985% 96% 30% ;vith men and No. 132with women.
: ; ‘ounger listeners 25-34 are the
BROOKS & DUNN Buiding Bridges (Arista/ us%  535% 3n 183% 008N 8O 1% | R king the song No.6, up
TRACE ADKINS Swing Capita) 0% 520% 387 200% 888% 120% 49% | from No. 10.
DANIELLE PECK Findin’ A Good Man (Biy Machine) 123%  516% 382 208% 825% 75% 28% Rodney Atkins is new to the top
LONESTAR Mountsins (BAA/ 183%  SI0% 378 180%  76e% a3% ugx | 1O with “If You'r Going Through
- Hell...,” which rises from No. 12 last
SHEDAISY In Terms Of Love /Zyric Street/ 9.8% 98% 364 240% 803% 48% 18% | weektoNo.9and is the No. 10 pas-
GEORGE STRAIT Give It Away MCA/ 183% 403% I 173% 750% 68% 1.8% | sionsong Men rank this song No.

9, and women rank it No. 10.

OIERKS BENTLEY Every Mie A Memory (Capitol 5% e 375 208%  728% 0% 1ok [ g e e e s
GRETCHEN WILSON Cabfornia Gals Lok 5% 0% 354 233%  BI5% 100% A% | 54s, whorank the song No.7.

PAT GREEN Foels Just Like It Should /BNA/ 123%  us% 36 225% 76.0% 7.0% 1.8% | Josh Gracin moves strong with
DARKYL WORLEY Nothin’ But A Love Thang (963 100%  MAS% 385 215K  720% ASK LGN | oonte State of Mind,” which
MEGAN MULLINS Ai't What It Used To Ba B84/ 103%  440% 356 260% 778% B5% 23% | makes are the strength, ranking the
BIG & RICH 8th Of November (Wamer Bras./ NS%  428% 354 250% 780% 80% 23% | song No I3, up from No. 17.
FATTH HILL Sunshing And Summertime (Warmer Sras.) 8% a2I% 360 200%  T28% 6O% 5% [ oIk e
JACK INGRAM Love You By Machine MO% 8% 383 185%  G15% 50% 23% | spinchare -

Total sample size 15 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot: in fact, it's one of my favorites. 4) | like
it: 3) It's OK. just s0-s0; 2) | don like it; and 1) | strongly dislike it. The index score is an average of all 1-10-5 scores. The total positrve score is an aggregate of the 4 and 5 scores. To be included in weekly caliout. SOngs must have entered the top 40
posttions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-oids who identify country as therr favorite music and who listen daity to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Buliseye Callout is conducted in these regions and markets SOUTH: Charleston, SC; Chatlotte, Baton Rouge, Nashville,
Attanta. MIDWEST: Flint. MI: Indianapolis: Madison. Omaha; Cincinnati. EAST: Harrisburg: Rochester, NY; Springtield, MA; Providence; Washington, OC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; Porttand. OR; Houston. © 2006 Radio
& Records. © 2006 Buliseye Marketing Research inc

Whitney Allen is the
RMA's 2005 “Country
Radio Personality of
the Year.” And she's
got big time stations
to prove it!

Get in touch for your BIG TIME
demo Big@XRadioNetworks.com
or 212.419.2926
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g y » IR powereo[ T3
T T D N Y | ¢ €S COUNTRY TOP 40 gt
r Per. w M LAST THS TOTAL ofa WEEKS ON TOTAL
Artist Title (Label) TW LW Famil Bum 25-54 25-54 25-54 e S o S A W .4
2 @ VKON ALtk Toloe Sowlygheswibloesd 515 <21 1 180
RODNEY ATIONS If You're Going Through Hell. Carty - 415 401 95% 1% 415 428 396 1 2 KEWNYCHESNEY Summertime BNA) 57 M 1" 1%
BRAD PAISLEY The Workd (rista AN A8 N 2% 412 aM 4! 4 3 BRADPAISLEY The World (Arsva/ o 7w
_ _ 3 4  C.UNDERWOOOD Don't Forget ToRemember Me (Aista/ 498 44 15 150
LITTLE 806 TOWN Bring ft On Home (Equty/ N AN W i Al 4wl § @ G.CANYON Someboty Wrote Love Uswrsa/Swe/ 452 417 12 200
WRECKERS Loave The Pleces Maverct/Waner Bros) 488 395 2% 16% 318 31 393 9 8 WRECKERS Leave The Pieces Maverick/Warner Bras) 438 +84 7 190
KEITH ANDERSON Everytime | How Your Name (rists/ €4 413 90% 20% 396 482 38§ " BROOKS & DUNN Buiding Bridges /Arista) o8 48 7 80
GEORGE STRAIT Give It Away MCA/ AN IM TSR W% 4 Ass 42 :; g :mﬂw"'mw“‘dﬁww B s
L, ) . Sunshine And Summertime /Warner 497 +40 1 130
SRR A v ey WS T T e T, A% 6 104 EMERSONDRIVE AGood Man Mdasow fevobtiowd0! 24 13 190
JOSH TURNER Would You Go With Me (WC4/ % 38 % 1% 4 M S 7 e ammmmw#mu:a—um 21 s 150
GARY ALLAN Life Ain't Always Besutiful (MCA/ 197 12 % % 1N 3m I 12 @@ ROAD.. GriOn The Bilboard (Open RosdUnversal 382 +8 R
C. UNDERWOOD Don't Forget To Remember Me /nsza/ 393 283 7% 3% 384 3% 391 10 134y ADAMGREGORY GethiOo FMMstCaeatd 300 3 11 W0
T. KEITH A Lite Too Lute (Show Doy Mashleliovwrsadk 391 295 98% 20% 4R 184 415 ;; m:‘m”;i';’l‘lm’"_”‘,""’ m :;: ': m
TRENT WALLMOR On Agei Tonight (Cakmisl N 1N W 1 e N IR 15 16 AARONPRITCHETT Hold My Bear (0PM) m oo e
8. LARSEN | Don't Know What She Said GarsleyarBNA/ 300 300 B4% 9% 3195 388 4% 16 17 RASCAL FLATTS Me And My Gang Zyric Street) 332 1 1] 120
KENNY CHESNEY Summertime BAU/ 358 1M MN% 1% 1M I I1m 18 18  KEITH ANDERSON Everytime | Hoor Your Name (Aristal 389 1 1" 120
STEFEHOY oo G o MRERIRLOERIIRIIIN | | T s it ity 72 3 1
. : : ' :
BROONS & DUNN Buiding Bridges nsta/ IMOIM BN I 3R 1IN 3M 0 @ JOSHTURNER Woul You Go Wit e AU = § T
ERIC CHURCH How Bout You Captad S 1 IM M% N% 3% A I 25 @ GARYAUANLfsAn'tAwaysBeattd MCH/ 288 +3 12 1M
MIRANDA LAMBERT Now Sirings Colembia/ 183 19 B% 1% IN 1n im 26 @  STEVEHOLY Brand New Girttriend oty 48 +14 3
RASCAL FLATTS Mo And My Gang £yric Strost/ L BT B N RV T BT ;: ERIC CRURCH How Bout You Capital w4 W
JOSH GRACH Favorite Sizts Of Mind yric Stes 378 378 09% 19% 388 378 356 - m"“.‘m‘m&n’:’y"‘;ﬁ"‘""‘m :;: ::: : :::
KERRY ROGERS | Can't Uniove You (Captd HE SN S AR 28 2]4p OUANESTEELE ComnBackAmmi(obhed 217 4 7 1IN
SUGARLAND Down In Mississippi... Mdarcasy/ N 1M % % I N Im 37 @  \ONESTAR Meuntsins (Soey BMG) 75 .8 2 1.
BILLY CURRINGTON Wy, Why, Why devcary/ M1 OM% I% 38T 1M s 2 2 TEMCARKSewMewsDwAwewy) 215 81 12 1
BIG & RICH B1h Of Noverber Warnw Brus/ M I % 4% M 1B 1M ;73 0 zmn“‘”’;ﬁ“’w ::; ‘g ': :;:
JAKE OWEN Yos How (ACA) 382 IM % 2% I8 356 350 257 334y AARONLINES Twenty Yours Lote BAU/ mM 1B 12 .
TIM MCGRAW When The Stars Go Bie Card/ 81 382 W% ™% 35 1M 135 35 @  PATGREEN Fols Just Like i Shoud BN/ M N “. m
TRACE ADKIKS Swing Capital W 359 % 2% A% 1M 359 ;; 3 Il'mmlm::::w ::: ‘2-: : 1::
MEGAN MULLINS Ain't What It Used Te Be /B2A) M - % 1% 3% 30 1M n 3 m"um“'mm_:. i o s .2
Total sample size is 355 respondents. Tetal sverage foverabiily estimales are based on a scabe of 1-5. (1=dislke very much, 5 = iike 2 38 SUGARLAND Down in Messissippi .. (Mercary/ 155 82 10 0
mmm;.:wrg@famzmumﬁmmrrummsenrswnumd Bsis> @@ D. MARSHALL Why Don't We Basy MusiclUnversal 158 +14 e
espondents are tired il on . Sample compostion e
;Mmml??ym;asmww’:mmnm mw‘mwmmmwmmwm 32 40y JASON BLANIE While We Were Waiting (independent/ 140 58 13 1N
preference. RateTheMusic.com results are not meant to replace callout research. The results are mtended to show oginions of 21 Canadian Country s A aitplay data jied by M R 1.  division of Premiere Radio
participants on the the internet only. Rate TheMusic is & registered trademark of Rate Thebusic.com. The ATIM system, is aveilable fer Networks. mtad' total for the week of 7/16-7/22. Buliet ;
ol e o by colog 01377 500 Ao ThMul.com s providod W Medoess Roeas. vt o Promrs o e Ly i so"",'sf”“:wm,m St s sipinsoribodam i mmor s afhmyiame
A\ Notworks. , \ below No. 15 are moved to recurrent afier 20 weeks on the chart. © 2006 Radio & Records QInd’nca'esCamm.
~ f ™
c.o0 U  -® - T _ B Y NEW & ACTIVE
PLASHBACK S. AZAR You Don't Know... DsngMidsslw Anobton’ | CHRIS YOUNG Drinkin’ Me Lonely (RCA/
Total Points: 573, Total Stations: 32, Adds: 4 Total Points: 363, Total Stations: 26, Adds: 6
YEAR AGO
*No. 1As Good As | Once Was™—Toby Keith
YEARS AGO T. BYRD Cheapest Motel (Blind Mule/New Revokution/ | JULIE ROBERTS The Girl Next Door Mercary/
Total Points: 506, Total Stations: 36, Adds: 5 Total Points: 268, Total Stations: 18, Adds: 2
+No.1#Pm Already There”— Lonestar ' :
YE:ARS AGO .
*Na. 1 #Carried Aveay” — George Strait
R. HARRIS That's So You /Show Dog Nashvile) BLUE COUNTY Firecrackers... (CurlyAsylum/
@Yms AGO . Total Points: 495, Total Stations: 39, Adds: 5 Total Points: 238, Total Stations: 23, Adds: 1
*No. 1 #She’s In Love With The Boy”— Trisha Yearwood .
,,@xwg:sgﬂ - MCEE——
*No. I“Heartheat InThe Dariaress”— Don Willams BRIAN MAS Good Good Lowin’ (Xataput) uma ELAM Love Is... MMI
Total Points: 425, Total Stations: 23, Adds: 0 Total Points: 135, Total Stations: 21, Adds: 9
@yms AGO - N
i ks ]
*No. 1*Prisoner Of Hope”—Johvwy Lee
YEARS AGO
'O MATT JENKINS Bad As | Want To Uswversal Sowth/ LEANN RMIMES Some People AsyhemCarty
«No. 1*Teddy Bear”—Red Sovine 4 Total Peints: 365, Total Stations: 27, Adds: 0 Totat Points: 109, Total Stations: 20, Adds: 15 y
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Soft AC: Missing

In Action?

Times have changed, and so has the format

By 6ary Nolan

I’ve done it again. I've misplaced something, and I can’t seem
to find it. Only this time it’s not my car keys — I can’t find

the Soft AC format!

You must remember Soft AC. Until just
recently this superstar-driven format filled
the airwaves. In the ‘80s and "90s Soft AC
was a dominant branding among AC sta-
tions. However, according to Arbitron sta-
tion-information profiles, today only 18%
of AC stations in the top 50 markets identi-
fy themselves as “Soft Adult Contempo-
rary” while 72% are just “AC.”

When did this change occur? Why have
we dropped the “Soft”? | remember the hey-
day of the format well, having spent ajmost
20 years programming this format. Our
content was almost entirely driven by su-
perstars like Elton John, Phil Collins and
Celine Dion.

In those days, as soon as Celine’s new
single arrived, it was on the air. Sometimes
we didn’t even listen to it first.

We were the softest station on the dial
back in the day. | remember when each
song had to pass the “telephone test” to be
included in our library: If it didn't disturb
you while you were on the phone, it got
played.

For example, when “I’'ve Had the Time
of My Life,” by Jennifer Warnes and Bill
Medley, from Dirty Dancing was released,
it didn’t make it on the Soft AC airwaves.
As much as we loved the movie, the song
simply had too much tempo and texture.

The Rock Generation

Times have changed. Baby is no longer
in the corner, and Soft AC is no longer
“Soft” as we knew it. To help me compre-
hend this format disappearance, | went to
the experts.

Gary Berkowitz, a consultant and 30-
year programming veteran, suggested that
the meaning of the word soft may have been
the catalyst for this format change. He said,
“In 1985 Bruce Springsteen’s ‘Dancing in
the Dark’ was considered rock. Today it's
considered soft rock.”

I remember when each
song had to pass the
“telephone test” to be
included in.our library: If it
didn’t disturb you while
you were on the phone, it
got played.

He pointed out that today’s women are a
more rock-driven generation, causing them
to prefer music with more of a rock feel.

Mike McVay, President of McVay Media,
agreed, pointing out that Hot AC began
picking up steam in 1995. Soft AC had the
opportunity to broaden itself then, increas-
ing its tempo and texture. Stations started
abandoning softer material, like Elton John,
Jon Secada and Bryan
Adams.

Over the years AC
slowly went from su-
perstar-driven to the
no-name, song-driven
format we know so well
today. “Who would
have ever thought that
AC would be playing
Aerosmith, Train, The

Gary Nolan
Calling and some of the other artists who
are staples in today’s AC libraries?” Ber-
kowitz asked.

Unique Chalienges

1 had to see this change for myself, so,
with the help of our friends at Mediabase, |
pulled the top 10 AC currents and recur-
rents from 1999. Here they are:

1. PHIL COLLINS You'll Be In My Heart
2. SARAH McLACHLAN Angel

3. SHANIA TWAIN From This Moment On
4. BACKSTREET BOYS | Want It That Way
5.’N SYNC God Must Have Spent...

6. SAVAGE GARDEN Truly Madly Deeply
7. R. KELLY {/C. DION I’'m Your Angel

8. SIXPENCE NONE THE RICHER Kiss Me
9. SHANIA TWAIN You're Still The One
10. BACKSTREET BOYS I'll Never Break

Your Heart

Now that’s AC! Here's a look at the top
10 from 2005:

1. KELLY CLARKSON Breakaway

2.LOS LONELY BOYS Heaven

3. MICHAEL BUBLE Home

4. JOHN MAYER Daughters

5. ROB THOMAS Lonely No More

6. MAROON 5 She Will Be Loved

7. TIM McGRAW Live Like You Were Dying
8. UNCLE KRACKER... Drift Away

9. GOO GOO DOLLS Give A Little Bit

10. KEITH URBAN You'll Think Of Me

Where have all the AC superstars gone?
The familiar sounds and faces of the '80s
and "90s megastars have been replaced with
the hodgepodge of artists you see above.
The AC format no longer has artists who
define the format, but rather is a montage
of similar-sounding material from a variety
of formats.

This creates unique challenges for AC
programmers. If you’re looking for an art-

R AC/HOT AC

ist to feature on your direct-mail piece or in
your TV spot, there’s no longer an obvious
choice. Years ago people could easily recog-

.nize Phil Collins, Elton John or Celine Dion.

Today I probably couldn’t pick Uncle Krack-
er out of a lineup!

Perhaps instead you would use a more
recognizable face, such as Kelly Clarkson,
whose fame was secured when Steve Carell
screamed her name while on the waxing
table in The 40-Year-Old Virgin.

Common Thread

Advertisements and body waxing aside,
AC has become something much different
from the format we once knew so well. It's
likely that the artists and songs played on
today’s AC stations debuted elsewhere. In
the 1990s most artists would only fit at one
format. Today’s AC artists are shared
among several formats.

Not all AC stations are created equal.
Each varies slightly, depending on market
needs, competition and station history. If an
AC is in a market without a strong Hot AC,
itallows for younger and brighter program-
ming while still protecting the upper end
of the demo. This is why the AC chart is so
diverse.

Regardless of these differences, howev-
er, the common thread remains: AC is a for-
mat that attempts to go beyond the music
to appeal to our listeners.

As far as music goes, AC stations should
play the best-testing material for today’s 35-
44-year-old female. This remains the core of
the AC demo. On the other hand, the 45-54

Don’t be afraid to plug
your station as family-
friendly. This element is
extreimely important to
mothers with older and
young children alike.

¥ am i

female cell shouldn’t be ignored, since so
much cume and TSL come from this seg-
ment.

Never forget the importance of knowing
your audience. We need to know their atti-
tudes, their priorities, their lifestyle and any
other information that will help us provide
them with truly great programming.

Don’t be afraid to plug your station as
family-friendly. This element is extremely
important to mothers with older and young
children alike. Capitalize on their need to
protect their children from vulgar morning
shows.

Talk about this aspect of your program-
ming on the air. If you're fortunate enough
to have Delilah, have her récord family-
friendly liners. She is the most family-
friendly personality you hive, so use that
to your advantage.

Live up to this image by passing on or ed-
iting questionable on-air spots. Keep an eye
on your music by listening carefully to all lyr-
ics. Get your GM and sales manager on board.

Get Emotional

Within the AC demo, the stations are of-
ten associated with feelings. In radio-speak,

www.americanradiohistorv.com

and charitable

endeavors don't drive
listeners the way they
used to. H’s harder to

manipulate an
audience that’s used to

being manipulated.”

Scolt Miller

the term easy listening used to make AC pro-
grammers cringe. Today 35-54 females use
this term to describe stations that help them
relax and unwind, thereby giving it a posi-
tive association. Explicitly telling your iis-
teners how to use the station will give you
a leg up on the competition.

Don’t be afraid to take this “emotive” pro-
gramming a step further. A couple of sum-
mers ago my MD at KRWM/Seattle, Laura
Dane, had the idea of embedding messages
from listeners who had family members
serving overseas in the Jim Brickman-Mark
Schultz song “Til | See You Again.”

We received such a strong reaction to it
that we hosted a USO fundraiser with ap-
pearances by Brickman and Delilah. it was
a huge success, receiving coverage from lo-
cal newspapers and television outlets. The
benefits were twofold: Staff morale was
boosted at the station, and we were able to
connect with our listeners over a poignant
issue.

The Heart Of The Listener

Scott Miller, PD of WDOK/Cleveland,
said, “Promotions should play to the listen-
er’s ability to escape. Paint a picture of fan-
tasy. While iPods, cell phones, satellite ra-
dio and other types of media compete for
our target’s time, we will continue to remain
the standard because of our ability to cre-
ate ways to touch listeners in ways those
other mediums can't.

“Contests, promotions and charitable en-
deavors don’t drive listeners the way they
used to. It’s harder to manipulate an audi-
ence that’s used to being manipulated.
They’re savvy that way.

“That said, the unique opportunities and
benefits we offer still stand out. Can satel-
lite radio put listeners in a local setting
where they can interact with an artist on-
stage in front of 20,000 people? Can your
iPod invest its time and money in raising
awareness for breast cancer research? No.
And that’s what will always set AC radio
apart.”

Soft AC, Modern AC, Hot AC — call it
what you like. It all comes down to consis-
tently branding your station, playing the
best music for your targeted demo and of-
fering unique and emotional promotions
that get right to the heart of the listener.

Gary Nolan is Exec. VP of Harker Research
and a 20-year AC veteran, having programmed
WLTW/New York, WLTE/Minneapolis and
KRWM/Scattle.
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July 28, 2006
ARTT TITLE LABEL(S)
DANIEL POWTER Bad Day (Wamer Bras)
NATASHA BEDINGFIELD Unwritten (Enic/
JAMES BLUNT You'rs Besutitul (Castard/Atisatic)
LIFEHOUSE You And Me (Geffa )
KELLY CLARKSON Because Of You (RCA/RMG)/
NICK LACHEY What's Laft Of Me LiverZombe Label Group/
ROB THOMAS Ever The Same (Aiantic/
BON JOV! Who Says You Can't Go Home /isisnd0MMG)
CHRIS RICE When Did You Fall(in Love With Me) (Cokmbia/N0/
MICHAEL BUBLE Save The Last Dance For Me (74%/Raprise/
FAITH MSLL__ Like We Never Loved At AR (Warmer Bras.Cart)
FIVE FOR FIGHTING The Riddie (Awave/Cokumbia)
KEITH URBAN Making Memories 01 Us (CapitolBL6)
KT TUNSTALL Black Horse & The Cherry Tree (Belentless/Virgin/
RASCAL FLATTS What Hurts The Mest 2y Street
NICOL SPONBERS Crazy In Love [Cord/
MERCYME So Long Seif (Cokumbia N0/
TAYLOR HICKS Do | Make You Proud (/RMG/
KELLY CLARKSON Walk Away RCA/RMG)/
LIONEL RICHIE ! Cal It Love /isiandI0UMG)
BO BICE The Real Thing (RCA/RMG/
CHICAGO Love Wil Come Back /Rhixa/Wamer Bras.)
JON SECADA Free Big 3/
JACK JOHNSON Upside Down (Brushfive/Universal Republic/
BOB SEGER Wait For Me /Capital
FRAY Over My Head (Cable Car) /Epic/
CHANTAL CHAMANDY Foels Like Love Minemuse Entertainment)
LOS LONELY BOYS Diamonds (Or Music/Epic/
CARRIE UNDERWOOD Jesus, Take The Wheel (4rista)
TIM MCGRAW When The Stars Go Blue (CurtyRepriss/

TOTAL
RATS

1960
1803
1760
1829
1508
1461
1290
ne
10
1081
982
792
m
EY
828
539
474
463
KKK}
290
284
276
214
240
239
239
19
185
148
137

o)

102
+49
+79
+1
+84
+44
+129

+32
+22
+
+72
+45

+7
+N

+11
+60
87
-33
+21
+40
+119
+30
+1

2

-5
+105

TOTAL
MDY

[
182888
162475
158830
141918
13821

95277
120839
103768

54848

83344

88068

60354

47458

93812

32862

2044

14219

41547

33024

41214

13845

12m

14470

10327

13725

12645

2297

6235

8930

5571

%ﬂ mn&m-

23 11028
21
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§2 %N
I 9
18 %3
» 8N
19 s
23 98
21 Me
% 758
1 o2
xn 2
12 &
9 W8
15 581
13 sn
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15 4
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14 40N
1" 39
§ 362
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2 385
17 20k
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104 AC reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total piays for the airpiay week of
716-7/22. Bullets appear on songs gaining piays of remaining flat from previous week. if two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added
Is the total number of new adds officially reported to R&R by eatch reporting station. Songs unreported as adds do not count toward overali total stations playing a song.

‘roweren[ ]

MEDIABASE
MOSTADDED

ARTISY TITLE LABEL(S) ADDS
TiM MCGRAW When The Stars Go Blus Cardfeerise/ 12
LIDNEL MCINE | Coll it Love /isiend0/MG/ [ ]
T TURSTALL Black Horse & The Charry Tree (Ralentiess/Vigin) 7
D8N JOVI Who Seys Yeu Can't Go Heme SabadING/ 0
The AC dd tvesheld is applied 1o mesitoved stations st slowed 18 repert

adis pov thair eompany palicy: Sengs that ressh five pivys por wask I tve
consacutive airploy washs. Alrpley wesh is definsd o0 Sandey tirsagh
Saturdey. Adds fram all other programmers are stil) sccepted st any ploy lovel.

MOST

INCREASED PLAYS ™%
ARTIST TITLE (ABEL(S) mcnnau
BON JOVI Who Says You Can't Go Home (sdDUMs) 3129
BO8 SEGER Wt For Mo Capited 119
TIM MCGAAW When The Stars 6o Bue CurtRagrisel  +185
ICEITH URBAN Meking Mermaries 01 Us (CapwofBLG) o9
NICK LACHEY What's Laft Of Me CivaZomds Labe/ G/ +34
LIFENOUSE You And Me (Geffaw .78

KT TUNSTALL Black Horse & The Cherry Tree (Relastiess/Vigm/ + 72

LIONEL RICHIE | Call 1t Love /TslandUME) +80
JAMES BLUNT You're Besutiful (Custard/Atiantic) +49
JORDAN XMIGHT .. Say Goodbrye /Traas Contmental) +48

B VEW & ACTIVE sy

NATALIE GRANT The Real Me /CurtyWarner Bros./
Total Plays: 123, Total Stations: 19, Adds: 0

~

Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays DIAN DIAZ No More T‘? (Strp City!
{times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2006, Arbitron | Total Plays: 84, Total Stations: 16, Adds: 1
Inc.).© 2006 Radio & Records. ENYA Someons Said Goodbye /Represe/
Total Plays: 80, Total Stations: 20, Adds: 5
DAMIEL POWTER Free Loop /Warmer Bros)
M O S T — Total Pbyr 7§, Total Stations: 15, Adds: 5
ARTIST TME PLATS TERMS Big City Concrete Wildflowers Maple Jam/
PLAYED RECURRENTS el 7| Tote Pleys: 68, TotalStions: 12, Ads: 2
MICHAEL BUBLE Horee (1 4Giaprse m JORDAN KIIGHT . Say Goodbye (Trans Contisental
MAROON § She Wil Be Loved Total Plays: 67, Total Stations: 16, Adds: 5 .
oL etosellfisee) o KATIE MELUA Just Liks Hoaven (Dvametice/
ARTIST TITLE (ABEL(S) PLATS MICHAEL MCOONALD At No Mountain High Enough Alotone’ L] Total Plays: 60, Total Stations: 11, Adds: 1
ROB THOMAS Lonely No More (Ariaetic/ " SHERYL CROW The Frst Cut Is The Despest A8Mterscopel o2 bbb e e
LOS LOWELY BOYS Heaven /O Music/fac/ L) MATCNBOX TWENTY Unwell (Arinetic/ (5.3 Songs ranked by tatal plays
UNCLE KRACKER HDOBIE GRAY Drift Away Lava/ 54 SANTANA SRACHELLE BRANCH The Game 0f Love (st o1 -
KELLY CLARKSON Breskaway (ACARMG) m TIM MCGRAW Live Like You Were Dying (Cart 2 e :,"'“'m'n'u";:,"n el :"'m i
Want to know
where to get this
information?
From student loans to buying
surplus government property,
all kinds of government information
are just a click or call away.
| E FIRSTGOV:ov
WANT TO APPLY FOR WANT TO FIND 1 (800) FED-INFO
STUDENT LOANS? GOVERNMENT AUCTIONS?

i
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¢ RateTheMosic.com

TS

America's Best Testing AC Songs 12 +

For The Week Ending 7/21/06

w w W
Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54

BON JOVI Who Says You Can't Go Home //sand/iDU/MG/ 394 401  96% 25% 403 360 4.15
DANIEL POWTER Bad Day (Warner Bros./ 389 402 100% 39%% 397 353 409
KELLY CLARKSON Because Of You /RCARMG) 378 34 9% 4%% 384 392 1382

BO BICE The Real Thing (RCA/AMG) 378 374 91% 22% 385 348 1395
ROB THOMAS Ever The Same /Ariantic/ 315 379 4% 3% 386 372 390
KEITH URBAN Making Memories Of Us Capo/BL6) 375 374 91% 30% 383 361 388
RASCAL FLATTS What Hurts The Most f{yric Street/ 371 371 78% 18% 385 380 386

KT TUNSTALL Black Horse & The... (Relentless/Vig/) 3.0 363 86% 21% 376 367 3.79

F. HILL WIT. MCGRAW Like We Never. (Womer Sros/Curt/ 368 371 92% 3% 3N 350 377
MERCYME So Long Self (Cokumixa/ING) 365 - 58% 10% 367 315 319
FIVE FOR FIGHTING The Riddie (Aware/Columixal 384 357 60% 10% 368 329 1378
LIFEHOUSE You And Me (Geffen/ 362 358 %% 4% 370 351 1375
CHRIS RICE When Did You Fal... (ColunbiaNG) 3§ 3 5% % 359 306 370
TAYLOR HICKS Do | Make You Proud L/AMG) 351 362 8% 25% 366 324 376
WATASHA BEDINGFIELD Unwritten (Epc/ 349 347 3% A% 357 352 3159

| NICK LACHEY What's Left Of Me Unve/Zomba Label Growp) 343 339 89% 33% 358 344 362
MICHAEL BUBLE Save The Last Dance For Me (/43Rsonse/ 340 356 95% 41% 346 319 353

‘ S. CROW & STING Always On Your Side (A&Minterscape/3.39 350 88% 33% 348 3.16 355
\ NICOL SPONBERG Crazy In Love /Curty 30 321 6% 4% 318 273 A7
JAMES BLUNT You're Beautiful (Custard/Atlantic) 308 325 99% 61% 308 296 312

Total sample sze s 365 respondents. Total average favorability estmates are hased on a scake of 1-5. (1-dishike very much. 5 = like very

much). Total familiarity represents the percentage of respondents who recognized the song. Total burm represents the number of

respondents who said they are tired of hearing the song. Songs must have 40% familarty o appear on survey. Sample composition i based

by &

Music.com The RTM system, is available for jocal radio stations by
d| 2 division of Premiere Radio Networts,

on persons 12+, Persons are screened via the Internet. Once passed, they can take the MUSiC fest based on the formaymusKe preference |
Rate TheMusic.com results are not meant 1o réplace callout research. The results are intended to show opinions of participants on the the |
Internet only. RateTheMus«C is a regrstered trademark of Rate Thel
calling 818-377-5300. RateTheMusic.com dala is

il

-
R-R’Qﬁ‘ AC TOP 30
CANADA
W Wk ARTIST TILE LABEL(S) M e

1 1 M. BUBLE Save The Last Dance For Me Warner Bros.) 413 3

4 ©  NATASHA BEDINGFIELD Unwritten (Epic/ 350 12

2 3 KELLY CLARKSON Because Of You RCARMG) 350  -22

5 4 JAMES BLUNT You're Beautitul (Custard/Atiantic) 326 8

3 5  -ROB THOMAS Ever The Same /Atiantic) N 25

9 @ MATTOUSK AN About Me Universal Music Conad) 282 +31

5 7 o COLIN JAMES intg The Mystic MapleMusic/UMG) 282 6

8 " TOMI SWICK A Night Like This Warner Music Canada/ 279 +9

7 9 S.CROW&STING Aways On Your Side ASMimersope) 256 -17
10 104 DANIEL POWTER Bad Day Warne: Bras) 230 3
15 JACKSOUL oneSong (Sony BMG Music Canada) 222 +23
14 CHRIS RICE When Did You Fall... Columbia/N0) 221 +18
1 13y PHILOSOPHER... Castles k... (Sony BMG Musc Canada) 218 12
13 14 LIFENOUSE You And Me (Geffen) 204 2
12 154 RON SEXSMITH Alin Good Time (Wamer Musi: Canada) 204 §
16 16 GREGORY CHARLES | Think Of You (Disques NBW) 170 7
17 GNARLS BARKLEY Crazy (Downtownlava/Ationtic) 152 +1
23 N.LACHEY What's Left DI Me UheZomta Label Gro) 148 +35
19 KAYLE Good Thing Knatty Musici 126 +12
2 CORINNE BAILEY RAE Put Your Records On (Capitad! 114 +16
24 KT TUNSTALL Black Horse & The... (Rekentiess/Vigin/ 118 +7
29 C. KREVIAZUK ARI Can Oo (Sony BMG Music Canads) 112 +31
2 FIVE FOR FIGHTING The Riddie /Sony BMG) 110 0
20 24 e AMY SKY Do You Oance (EMI Music Canada/ 10 2
18 25 F.HILLWIT.MCGRAW Lke WeNever_ MWamer B Dty 101 -15
27 26p PHILOSOPHER.. Give Back_ (Sony MG Musi Canads) 94 4
25 27 BENLEE CatchMy... Mew WestUnversal Musk Conads) 93 8
@ BON JOVI Who Says You Can't Go Home island//DJMG) 86  +21
22 29 J.JOHNSON Upside Down (BrushfrelUnwersal Republc! 85 25
30 €  CARRIEUNDERWOOO Some Hearts (Ansta/ 80 0

| 24 Canadian AC reporters. Mondtored airplay data supplied by Mediabase Research, 2 division of Pr
Songs ranked by total plays for the airplay week of 7/16-7/22. Builets appear on songs gaining plays or remaining fiat from
previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No.
15 are moved to recurrent atter 20 weeks on the chart. © 2006 Radio & Records Q Indicates Cancon.
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. K HOT AC TOP 40 .

July 28, 2006 POWERED[]
NL?E: v;EwEsx ARTIST TITLE LABEL(S) m#% D’Jvé AJ%E»'E:: "‘cﬁi’u?‘ mu‘g&m M En l A B A SE
2 1 KT TUNSTALL Black Horse & The Cherry Tree (Relentiess/Virgin/ 2666 28 161156 27 790 ___
1 2 NICKELBACK Savin’ Me (Roadrunner/iDJMG) 2609 102 157385 23 7610 . OSTADDED -
" 5 Al }
3 3 NATASHA BEDINGFIELD Unwritten /£pic/ 2368 29 143813 30 730 | copmmg BANEY RAE Put Your Records On (Captol g
5 o FRAY Over My Head {Cable Car) /Epic) . 2235 +21 127837 37 75/0 NICKELBACK Far Away (Roadrunner/|DJMG) 9
9 @ GNARLS BARKLEY Crazy Downtown/Lava/Atlantic) 2130 +137 125083 9 7001 ANNA NALICK Wreck 0f The Day (2006] (Cotumisa/ 8
B 6  GOO GOO DOLLS Stay With You (Warner Bras.)' 2091 55 117632 15  76i0 m:m::vr"f‘ T[;" ;:';x?c&fmcw) ;
= aiting On o
8 @ REDHOT CHILI PEPPERS Dani California (Warner Bros.) 2082 +32 121673 18 O | oo B LADIES Easy espeationBettwert g
7 8  KELLY CLARKSON Walk Away (RCA/AMG) 1999 A7 128030 28 6810 | FRAY How To Save ALife ok ‘
4 9  DANIEL POWTER Bad Day (Warner Bros.) 1993 2231 115858 42 77/0 | CHRISTINA AGUILERA Ain't No Other Man (RCA/AMG) 4
10 10 JACK JOHNSON Upside Down (Brushfire/Universal Republic) 1670 138 103026 27 650 | RACONTEURS Steady, As She Goes (Thwd Mon/¥2) ‘
' The Het AC add threshold is applied te menitered stations net allowed to repert
1N @ ROBTHOMAS Eve.r.The Same (Atlentic/ | 1636 +10 107016 35 740 [T Sttt s
16 Q JOHN MAYER Waiting On The World To Change (Aware/Columbra/ 1465 +201 89923 5 6716 consecutive airplay weeks. Airplay woek is defined as Sunday through
14 @ FIVE FOR FIGHTING The Riddle (Aware/Columbia) 1425 +61 76286 10  §8/2  Satwrday. Addstromail other programmers are stll accopted ot any play level
13 14 NICK LACHEY What's Left Of Me {ive/Zomba Label Group) 1408 63 75873 15 60N
12 15 JAMES BLUNT High (Custard/Atiantic/ 1382 109 60521 14 690 MOST
17 @ ALLAMERICAN REJECTS Move Along (Doghouse/interscope) 1332 +W1 N3 12 50 INCREASED PLAYS W
15 17 BOBICE The Real Thing (RCA/AMG) 1239 20 7031 17 S | s e
18 @ SHAKIRA f/iWYCLEF JEAN Hips Don't Lie (Eprc/ 1108 +30 58018 12 on JOHN MAYER Waiting On The World... (ware/Columbial +201
20 ) BLUE OCTOBER Hate Me (Universal Motown/ 1052  +100 53636 13 422 | MICKELBACK Far Away fRoadrunner/!OJMG) +143
19 20 RIHANNA SOS (Oef Jam/IDJMG) 949 4 55181 18 36/ 2:1‘;'1":':;‘:‘:‘-’:“3 mf?;y ;%:Z”W’ *:;;
. razy ownl avi +
21 @ RASCALFLATTS What Hurts The Most Lyric Street) 781 +51 47359 8 3713 | copNNE BAILEY RAE Put You Records On (Capitl 1%
22 €@  KEANE Is It Any Wonder finterscape/ 751 +107 34968 7 4212 | KEANE Isht Any Wonder dnerscopel +107
24 @ MAT KEARNEY Nothing Left To Lose (Aware/Columbia) 637 +26 19625 10 4001 FRAY How To Save A Life (£pic/ +104
23 @ FORT MINOR... Where'd You Go (Machine Shop/Warner Bros.) 629 +15 30103 10 250 ::':fvﬂg;’::go":;”':; :’(m WMot ot *';’g
- . OMISCLOUS en, +
25 @ CHRISTINA AGUILERA Ain‘t No Other Man /ﬁCA{ﬁMG/ 567 +43 23228 B | e s i i pove B
28 @ CORINNE BAILEY RAE Put Your Records On (Capitol) 560  +130 27707 4 408
32 @ FRAY How To Save A Life {£pic/ 494 +104 31769 5 28/14
26 . 28 SMASHMOUTH Story Of My Life (Beautiful Bomb) 486 9 13935 9 280 m
33 @ NICKELBACK Far Aw?y (Roadrunner/\DJMG) 468  +143 26406 6 289 || \no0N PIGE Con't et Go ACAAMG)
30 @ SNOW PATROL Chasing Cars (A&M/Interscope) 444 +35 19525 7 251 Total Plays: 150, Total Stations: 20, Adds: 3
31 € AUGUSTANA Boston (Epic/ 426 +30 18259 6 26 ;NL f;:NTEl'E ':-a:'; fﬁ?fvﬁﬁlff/m ,
, o ot ys: 148, Total Statons: 14, :
29 €D L0S LONELY BOYS Diamonds /0r Music/Epic) 425 +6 14518 8 332 GIN BLOSSOMS Learming The Hard Way /Hybrid
34 @ STAIND Everything Changes (Fhip/Atiantic/ 352 +35 15215 7 2212 Tatal Plays: 125, Total Stations: 12, Adds: 1
36 €D  PANIC! AT THE DISCO | Write Sins... (Oecaydance/Fueled By Remenlava) 321 +65 13476 4 113 HINOER Lips Of An Angel (Unfversal Repubdc/
@  NELLY FURTADO HTIMBALAND Promiscuous (Geffen/ 30 79 16065 3 o3 | orePars: 106 TotalStatens: . Adds: 2
7 omiscuous (Ge + LIOMEL RICHIE | Cal It Love siand MG/
35 36 ROCK KILLS KID Paralyzed (Feariess/Reprise/Warner Bros.) 212 8 5551 5 1901 Total Plays: 101, Total Stations: 9, Adds: 1
38 €D RACONTEURS Steady, As She Goes (Thid Man/V2) 06 +33 9208 2 164 m“:‘ mm&% '4';"' oo MoedlG.NY
@  JESSICA SIMPSON A Public Aftair (Epic/ 200 +69 8830 1100 ™ ,c,';,'m', Witen The Stars Go Bue /CurtyReprise/
€D  JEWEL Good Day (Atiantic) 163 +22 2313 1 m Total Plays: 37, Total Stations: 8, Adds: 7 .
- ANSIA NALICK Wreck Of The Day (2006) (Cobumbia/
@ RIHANNA Unfaithtul (Def Jom/IDJMG) 160 +35 5964 1 m Total lys: 32 ToalStatrs: 5, Add: B
80 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week —  —— — - S —_
of 7/16-7/22. Bullets appear on songs gaining plays of remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays Songs ranhod by otal plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do niot count toward overall total stations playing a song. Most Increased Prays lists the songs with the greatest week-to- :Station playlists for ail R&R reporters are available
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station s assigned an AQH on the wed at www.cadioandrecords.com.
number. Average Quarter Hour Persons used hereint with permission trom Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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For The Week Ending 7/21/06 CAAS HOT AC TOP 40 MEBIABASE
w w w LAST ™S TOTAL of-  WEEKSON  TOTAL
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WEEK  WEEK  ARTIST TITLE LABEL(S) PLATS  PLAYE  CHART  STATONS
— 1 1 GNARLS BARKLEY Crazy Dowstown/Lava/Atisntic) 832 18 1 10
NICKELBACK Savin’ M (RoscrumasriCMG)/ M 1M W% W% AN AN 4B 2 RED HOT CHILI PEPPERS Dani Calilomia MamwrBius) 626 +13 11 180
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ALLAMERCAN REJECTS Move Alry oiouseiascope/ 304 452 9% 0% 38 433 37§ S SERRRNK F Ay Mumbuwiiibiat- ey 915 220 7 10
6 MOBILE Out Of My Head Usversal Music Consda/ 560 +9 11 10
60O GOO DOLLS Stay With You /Warmer Bras/ 3193 483 2% 1% 3 I’ 7 XS Devi's Party Sony BMG/ 558 23 ’ 10
RASCAL RLATTS What Hurts The Most 1yric Street/ 392 182 % 1% 48 IM 40 8 C. AGUHLERA Ain't No Other Man (Sosy SMG/ 551 +19 7 160
ROB THOMAS Ever The Same (Atiaetic/ 319 3193 % I 48 38 4 3 8  G00GOODOLLS Stay With You /Warmer Bros.) 544 2 13 180
; 9 SELLY FURTADO f/TIMBALAND Promiscuous Geffon’ 532 +57 | ] 130
SWOW PATROL Chse Cars ASMfcercope M M a2 e 10 SHAKIRA (WYCLEF JEAN HpsDon'tLis Som BMG) 478 +13 11 140
RVE FOR FIGHTING The Riddie /4 ware/Cokmiva/ 77 383 6% » 35 I 18 13 €. KREVIAZUK Al | Can Do (Sasy BMG Music Casadal 478 +45 s 17
DANJEL POWTER Bad Day Warmer Bros/ 37 3115 Mm% SN 3 Im as 11 12’ THEORY_. Since You've Been Gone /504Unversal 451 -1 13 190
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JOWN MAYER Waitig On The Werkd.. AwarsCobmbia/ 338 3851 50% 10% 350 344 354 e b PURLOSOPHER.. GweBack... Somy BMG M Consdy/ 240 45 18 150
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Total sampie size 1s 360 respondents. Tola! average lavorabillly estimates are based on & scale of 1-5 (1=disiike very .
much, 5 = like very much). Tetal tamiliarity rspresents the percentage of respongents who recognized the song. Tets! bara Debi> RIMANNA Unfaithtul Def Jamyi2/MG/ 122 +28 1 L]
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gﬁ:ke mium% le’s'; msc:,m on the format/music preference. Rate TheMusic.com results are not meant 1o replace catiout 25 Canadian Hol AC reporters. Monitored airplay data supplied by Mediabase Reseaich. a division of Premiere Radio
research. The results are intended 1o show opinions of participants on the the internst only. RateTheMusic is & registered Networks. Songs ranked by total plays for the airplay week of 7/16-7/22. Bullets appear on songs gaining plays or remaining
trademark of RateTheMusic.com. The RTM system, ig availabie for lecal radio statiens by calling 8§18-377-5380. flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
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(" o o r Choe W* - mm-r—n-an-\
BEmmmm  REPORTERS sl - AL - |+~ - s
o " . 3 gm g aﬂ‘# LOS LOMALY B0VS Y Y
Sations and their adds /isted siphabetically by merket 7 W - -
WED0Awea, OH° o o o ”" 1 i Em : . " @ Fol, X
®mEns |BEs (R RS = e NS YEm. g
WS HATTS § MAENED LADE im ﬁ‘,ﬁl‘!u o ! wl’l““’(“m
P - - . Bl | - e
|7y _" OMSTIN AGL i - ’
e EE: B [me R R (== e
Jaga g
J080viey Swen. KY L7 /Comes Covis, TX° 00 rwwiciubeny. WA | wv" Eln-uu |
- 19 ARSI TRARRLAR WO L |y S ” m:%wm ;ﬁ w g"ﬁa' W ™
e & - ’ e (EEET 255 -
bt = e o L 0l e m'“ ? Saimn
Vi LR
w—m ™ ) L I 1) e W :E?F - S Lose. 0 &gm )
h‘h- CORSOE ALY A 3 - ?_&U 0D S Cmt " . 3 Goesto anim
oyl ; sl LT s o Yo Y ) T
o o A
WAYY/Astamtic City, I* l-g' [T gsnw : w?mm maﬂ F’ L] Yy o
o ST mee |ERED st = mEr
e M F.n,l:‘h'n;- i ke m' 00X Pasen. I S o
g Ll ey, L [l B o 'E"u
n % KALLOmver. 0O 2 100 FONERS [ g — 70 Sames buimy WITX Tamge. AL*
% " AR oes 15 ] WAL swievlle, KY s RASCAL FLATTS D Kot Schvemim
PARRCY AT ™ DS w. gmw Coy. O :7,:"-—
= . gt B = —_—
= (g | | Sweew |EDS ey - Powse (T
ay 3 Tyler o 300 BAX o Slerd o :uhl heain yores me ‘“‘AI'MBASI‘A
bk wAth w ™ pos 1 % MR . 8 MAYER
- FE FOM TG m R Pt Row . R d C2° ‘Monitored Reporiers
S0 UeS . Lot Ll -t SRokPuttaad, 06" [ 1L . e W 100 Tota!

" _.ﬂ" !ILL:,II Jom BAH -.\ﬁ”mm rr mmm otal Reporters
SR B £ pemmee | SRS (BTN n AR
R o o — motpee e puaemor | BRES | orenee
9 00 VR = [ic] At . o han 1 LB ”

1 == : o B e 0 Mot Pegrt.
T A s (pEeee (B3R e o | R
i 1 A |IE= O S FEE | et

» fo ey SO =y 160 CORSOE WA FY NE :‘m' Cod,
(X3 p WOAQDenbury, CT
\ § I OCNmER J

Juty 28, 2006 Radie & Recerds ® 47

www.americanradiohistorv.com



www.americanradiohistory.com

Right Where She

Should Be

Samantha Pascual follows her bliss

llowing your bliss, as Joseph Campbell advised, isn’t an un-
dertaking all people set out on or, if they do, fulfill. In the
case of Riviera Broadcast Group KOAS (The Oasis)/Las Vegas
PD Samantha Pascual, however, her quest for her bliss has been

unwavering.

“I'm all about telling stories, and I love
music,” Pascual says. “I’'m into the human
story.”

Like the heroine of a Zelda Fitzgerald
story, Pascual was conscious that the
things she did were the things she had al-
ways wanted to do. She conjures an im-
age of herself as a little kid, dancing in the
family kitchen, grooving hard to -
“Brick House” on WBLS/New
York. She loved funk.

Later she was in New York
when WQHT (Hot.97) launched
with Flava Flav on the air. “Fla-
va Flav is probably one of the cra-
ziest characters in history, and |
thought that any industry that
would hire him had to be fun,”
she says. “The next semester |
went into radio in college.”

When The Studest Is Ready

Pascual’s professional aspiration is the
same today as it was then: “] always want-
ed to be a program director,” she says.
Smooth Jazz was not her format of choice.
“I wanted to program a station; the format
was actually secondary,” she says.

“I grew up in New York on hip-hop, but
it had no appeal to me because everyone
I knew who got into it had to spend two
years on the street team of a radio station,
and it was all about image. I'm a white girl;
I know my image.

“At that time it was about gangsta rap
and keeping it real. I didn’t want to put
that much energy into being that person.
I just wanted to go to work, get into the
depths of programming and leave all the
drama aside.”

About 10 years have passed since Pas-
cual embarked on her radio career, which
blossomed quickly and gained momen-
tum. She went from being PD/OM of San
Francisco State University’s KSFS/San
Francisco to producer of KIOI/San Fran-
cisco’s Disco Saturday Night Show to Asst.
OM at KABL-AM & KNEW-AM/San
Francisco.

In December 2000 Smooth Jazz pioneer
and veteran programmer Paul Goldstein
hired Pascual as KKSF/San Francisco’s
MD. Before long she added Asst. PD to her
job title.

Goldstein resigned from KKSF to rejoin
KTWYV (The Wave)/Los Angeles as VP/
Programming, replacing longtime PD
Chris Brodie, with whom he and Frank
Cody, among. others, originally launched
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Samantha
Pascual

Smooth Jazz as a full-time format on Feb.
14, 1987. In May 2003 Pascual headed south
for further mentoring and on-the-job train-
ing as Goldstein’s Asst. PD/MD at The
Wave.

A Unique Approach

Pascual has absorbed P’rogramming 101
and more during the past de-
cade. She developed a unique
approach to programming that
is informed by her broad aware-
ness of contemporary music in
several genres, as well as her
youth.

“The beauty of Smooth Jazz is
that it is a melting pot of differ-
ent formats,” she says. “In order
for this format to stay relevant,
you have to keep pulling in
cross sections of people, including listen-
ers under 35 or 40.” Quite a tall order in
S).

She continues, “I keep my ear to the rail-

road tracks, if you will, trying to find fresh
sounds, like Corinne Bailey Rae. It's a chal-
lenging time, given that I just moved and
am trying to get my fingers around the sta-
tion.”
Challenging, indeed. At the time we
spoke, Pascual had worked at KOAS only
six weeks. She had spent much of that time
recovering from injuries suffered after a
car accident she had on the way to work
during her first week on the job. Her hus-
band, Ruel, had moved up from L.A. just
days before to join her.

“Music has had to take second place
right now,” Pascual says. “Time is my en-
emy and my best friend. When I do look
for music, 1 look at the AC, Hot AC and
Urban charts. | watch MTV and VH1.1go
out to clubs and see what the younger part
of the demo is listening to. We target 35-

54.” .
Staying Relevant
KOAS is only nine months old under
Riviera’s ownership. Pascual views her
assignment as a relaunch, and she has big

plans. “One big thing I'm doing is bring- -

ing the name Ousis back,” she says.
“There were several positioning state-
ments being used on-air, so the strategy
was to simplify it to ‘Smooth Jazz 1057,
The Oasis,” which starts on-air Aug. 1.
Here in the desert, ‘The Oasis’ is perfect:”
Though nearly identical to Los Angeles
inaudience composition, Las Vegas is

R SMOOTH JAZZ

CAROL ARCHER
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! Unconventional News
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| R&R Convention in Dallas Sept. 20-22 is one in
| which we'll explore ideas for using the airwaves
| effectively as a marketing tool and suggest cre-
| ative, actionable strategies that you can imple-

| ment immediately.

: KJCD/Denver PD Michael Fischer moderates the
discussion between KTWV/Los Angeles’ Paul Gold-
stein, Clear Channel/Chicago Regional VP/Program-
ming Darren Devis, WJZW/Washington's Carl Anderson, KHJZ/Houston's Maxine
Todd and WSM/Baltimore's Lori Lewis, among other luminaries. Join them Sept.

21, 10:15-11:45am, for “The World's Mightiest Marketing Medium."
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more casual than L.A., but listeners there
are no less passionate, Pascual says. “At
our Lake Las Vegas events, there is a very
varied audience,” she says.

“KOAS's database is about 10,000, and
ours is an active fan base, so one of the first
things I did was freshen up the currents.
People noticed, and we got phone calls
right away. We send out a twice-monthly
newsletter — still a work in progress —
and our website is being updated now
with pictures.

“You have to stay relevant to the times,
and the database is an important tool for
the station that we’re building. We are still
making a lot of changes and building
things so they’re bigger and better. And
I'm still looking for a moming host.” Cur-
rently, noted voice talent David Washing-
ton is tracking the show.

UL

“] don't believe in short-
term goals. | have a long-
term vision, and if it takes
a short time to make it
happen, I'Nl be thiied.”

G
An Exciting Time

Discussing Riviera CEO Tim Pohlman,
former VP/GM of The Wave, Pascual says,
*“Tim’s been really great. He announced he
was leaving on my first day at The Wave,
so | only worked with him for a month.
He’s been very supportive, and it's been
so wonderful to have a GM who has such
a love of the format.

“It’s a really exciting time here right
now. People are coming in right away, fix-
ing things that need to be fixed. They
boosted the signal about six months ago,
and coverage is great now.

“There’s a booster on top of the Strato-
sphere [a towering building on the Vegas
Strip), so we have market coverage on
both sides and you can hear the station
everywhere. That was the first hurdle and
the first thing that needed to be taken care
of.

“My biggest challenge is that | want ev-
erything done yesterday or today. It's so
hard to walk away at the end of the day
when you know things aren’t finished yet,
but it’s getting there.”

Las Vegas is America’s fastest-growing
city — a boomtown. “One thing I love

MMMS,torv.com -~

about this market is that there are so many
different people coming in and out from
all over the world all the time, which pro-
vides a lot of opportunities, as well as
challenges, because you‘re constantly
having to market to new people,” Pascual
says.

“Separate from radio, this influx of peo-
ple impacts our audience because of all
the entertainment events going on con-
stantly in all formats. There are so many
choices for things to do, especially target-
ing our demo.

“The new Beatles show, Love, just
opened,.and it has the best sound of any
show I've ever seen. There are all kinds
of shows.”

Long-Term Goals

“I don’t believe in short-term goals,”
Pascual continues. “I have a long-term vi-
sion, and if it takes a short time to make it
happen, I'll be thrilled. If it takes longer,
I’ll be frustrated, because [ am here to
bring the station top five.

“We'll go top 10, we'll get to top five.
Along the way [ want to get as much cre-
ativity and excitement in there as possi-
ble. Hopefully, we can do that quicker
rather than longer. :

*Too many radio programmers are con-
cemed with the quarter, which hurts the
product in the long run. You might do
something quick right now, but if it
doesn’t help you in terms of longevity, it’s
going to hurt you in the long run, like
when stations flip formats every three or
four months and change their identities.

“lwant to grow my product and devel-
op it into a brand so when people hear our
jingle, it's recognizable, like The Wave's
is recognizable in L.A. | come from the
station that has the best jingles in the coun-
try, so I'm completely spoiled. We are
really stepping up the quality of our com-
mercials and other elements.”

In conclusion, Pascual says, “You have
to play the hits in balance with finding out
what the future music of your format will
be. If you're not developing songs into
new hits, you're going to be playing the
same library for the next 20 years.

“As a programmer, | want to be one of
the leaders in helping to develop new
music. | don’t want to go along for the ride
with what other people think is right.

“In addition to that, all the other ele-
ments, everything between the music, will
help build your station too.  want to have
gles and make sure that no one can beat
us in terms of quality. If you have that
down, everything else will come with it.”
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week of 7/16-7/22. Bullets appear on songs gaining plays or remaining fiat from previous week. Hf two songs are tied in total piays. the song with the larger increase in | CHIRIS STANDRING { Can't Help Mysell (Trinsin’ W Riythe/ 204
plays is piaced first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart uniess a song has not yet reached the top 15. If after 20 weeks, the record NAJEE 2nd 2 None Honds Uip international) 242
is not in the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially 3
reported to R&R by each reporting staticn. Songs unreported as adds do not count toward overall fotal stations pizying a song. Most increased Plays lists the songs with mmmm o
the greatest week-to-week increases in total plays. Total Audience equais Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station | IM WATERS Steppin’ Out Shesschiy/ Mm
is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Asbitron inc.).© 2006 Radio & Records. LS Swwwer Nights By 7SR 203
BEVONCE Wishing On A Star (Saey UrbawCokmbsia/ 1%
—M NERDIE MANCOCK .. A Song For You PossidtesVecta) 104
NICHARD ELLIOT Mystipus (rtinay/ 1
ORIAN SIMPSON I's Al Good Maaserveny/ 14
(K WHALUM Whip Appoel Fansbrvous/ 1%
EVERETTE NARP Mandey Spankz Shaasch ERC BARNS 1 it G You Ml JuaEMY amm’:" ::
Total Playx: 57, Total Stations: 8, Adds: 1 Total Plays: 54, Total Stations: 4, Adds: 2 RN JONEE o't Ksom W, Rytha/ 2 by
EUGE GROOVE Got Em Goin' Mivade Jaz2EMY ]
Station playlists for ali R&R reperters are available
= _ = _ 1 - on the web of www. radioandrecords.com.
Songs rashed by totel ploys

ONVENTION
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. R SMOOTH JAZZ TOP 30 INDICATOR .

July 28, 2006 ' MOST ADDED
MW e v B R CERP S | e me s 1os
o) GREGE KARUKAS Girl In The Red Dress (Trinpie” ¥ Rbythm/ 4
1 1 WAYMAN TISDALE Get Down On It /Rendezvous) 260 -1 834 15 15/0 GREG ADAMS Felix The Cat /Ripa/ ' 2
5 @ PETER WHITE What Does It Take (To Win Your Love) [Cokmbia/ 235 +23 568 8 131 | WS Geoy wm :
3 @ EUGE GROOVE Chilaxin Narads Jarz/EMY 23«10 a3 15 150 | u""’w In Manhettan (aby Sigpes Procections) 2
2 4 MINDI ABAIR True Blue /GRP/VMG) - 222 5 487 14 1310
4 5  PHILIPPE SAISSE TRIO Do It Again (Rendezvous/ 216 -2 524 18 14)0
7 o DAVID BENOIT Beat Street /Peak/Concord) 193 +10 445 8 13/0 IN C R EKS%%TP LAYS
6 o RAY PARKER, JR. Mismaloya Beach /Raydio Music Group) 181 +2 421 2 1510 mﬁ"
8 @ BRIANSIMPSON Saturday Cool (Rendezvous) 183 + B B |-yt - Ep— -
10 o NICK COLIONNE Always Thinking Of You /Narada Jazz/EMI) 181 +17 418 27 13/0 DAVE KOZ Undeniable [Captal/ +0
g 10 CHRIS STARDRING I Can't Help Myselt (Trippin® ‘N’ Rtythm) 17 5 336 22 140 | PETERWHITE mtTD':u it Take (To Win Your Lovel Cobmisa/ '3
’ O GREG ADAMS Feiix The Cat /Rips/ +
15 m JAZZMASTERS ¥ Free As The Wind (Trippin’ ‘N’ Rhythm) 164 +12 332 3 13/0 GREGE KARUNAS Gt In The Red Dress (Trigpin’ ¥ Riythy  +21
1 12 RAMSEY LEWIS Oh Happy Day Narada Jazz/EMI) 181 -1 350 19 10/0 GUMB! ORTIZ T-Back AWP) +28
13 @® EVERETTE HARP Monday Speaks (Shanachie/ 157 +3 K}/ ] 8 1N SHILTS Look What's Happened (Artizen/ +18
, 5 v MICHAEL FRANKS Under The Sun Xock/ +18
1 5 ; "
8 0 FOURPLAY f/M. MCDONALD My Love’s Leavin’' /Bluebird/RCA Victor/AME) 154 +13 418 3 14j0 NICK COLIONNE ckinn 01 Yoo LW 417
14 15 PIECES OF A DREAM Forward Emotion /Heads Up) 151 -3 451 12 1210 a
20 @ SHILTS Look What's Happened (Artizen) 147 +18 312 10 21 MOST
17 17 CORINNE BAILEY RAE Put Your Records On /Capitol 142 -2 n 1" 80 -
PLAYED CURRENTS
16 18 MARION MEADOWS Dressed To Chill (Heads Up/ 141 -3 279 7 10/0 RE TOTAL
s
19 19 RICK BRAUN Groove Is in The Heart (Artizen) 125 S 28 1 N e T We Got The Groov Pt ™
3| 20  STEVE OLIVER Good To Go /Kock/ 14 -3 252 18 90 DRIAN CULBERTSON Let's Got Started 5RPVMG/ 120
22 @ MATT MARSHAK Summerfunk Nuance) 10 +5 % ¢ M :lm't :’"ﬂ A Song For You FPascidties/Voctor ';;
27 @ MICHAEL FRANKS Under The Sun (Kock) 14 +16 291 3 m0n PAUL BROWN Winsight SRPWME) n
22 23 ERIC DARIUS Chillin’ Out /Navads Jazz/EMI) 14 -1 245 5 810 NAJEE 2nd 2 None Heeds Up internetione) ww
25 @ BLACK GOLD MASSIVE Let it Flow /Major Menace/ 108 +4 257 [ ] mn 1M WATERS Steppin’ Out Shesechis/ 51
ORK WHALUM ¥hip Appesl Mendhness/ 5
24 @ ANDRE DELANO Why Not /7t Note) 108 [ ] 233 § m MICHAEL LINGTON Paciics feask 50
26 @  OLISILK Easy Does It (Trinpia” V" Rhythw) 1 +3 242 ¢ 9 PAUL TAYLOR Esst Bay Beunce Post/ N
@ GREG ADAMS Felix The Cat /Ripa/ n +22 237 1 1012 LS Suvmer Nights By TSR/ F{)
B> @  RICHARD ELLIOT Say It's So /Artizen/ i +7 28 1 ;m :mmm . :
29 @ JONATHAN BUTLER Mandels Bay /Rendervows/ 85 +3 198 2 1010 JONATHAN DUTLER Rie Massanrens/ 0
- @ SOUL PROVIDERS /808 BALDWIN Encore Rock/ 82 +2 182 2 0 EUGE GROGVE Got Ern Gain' Misrade JazoFMl) b7
MCHARD ELLIBT Mlystique /Artiee/ i}
; MARIDN MEADOWS Susde Fleads U/ . )
19 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 7/16 - Saturday 7/22.
© 2006 Radio & Records RAUL MIDON If You're Gonna Losve (Mantattaa/BL6) | ]
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Snakes On A Plane!

Your audience knows about it. Do you?

f you program a rock-formatted station, you should already

be familiar with the movie Snakes on a Plane because I guar-
antee that your audience is. Because the movie’s title is so simple
and descriptive, speculation among Internet bloggers about the
film — its plot, who would be in it — has been rampant since
the project was first announced. One guy even created a site
called SnakesOnABlog.com, which has become the epicenter of

discussion about the film.

First Stop: ENen

Samuel L. Jackson, who stars in the
film, appeared on Ellen DeGeneres’ TV
show back in March and talked briefly
about the film. He said, “1 didn’t read the
script. | just saw Snakes on a Plane. OK,
good! I’'m there!

“That’s exactly what it is: 500 poison-
ous snakes released on a flight from Ha-
waii to L.A. They’re time-released half-
way there so we can’t go back and gotta
keep going. It’s fun.”

The original title of the film was Snakes
on a Plane. However, sometime last sum-
mer the studio changed the name to Pa-
cific Flight 121. Jackson, who had signed
on to do the movie, insisted they change
the title back. Eventually, the studio re-
lented.

Jackson’s appearance on Ellen took the
under-the-radar buzz about the film toa
much higher level. Other TV hosts, news
reporters and comedians started to talk
about it, including Keith Olbermann on
CNN, Jon Stewart on The Daily Show and
Bill O’Reilly on the Fox News Channel.

The film took on a life of its own as
people started shooting their own videos
of what they thought it would look like
and posting them on YouTube.com. Par-

T

odies of the film popped up, people cre-
ated artwork and wrote music based on

the film, and some even made audition
tapes.

New Line, the company that produced
the movie, sat back and watched all this
unfold. The savvy online audience knows
when it’s being scammed, so New Line
understood that it needed to let the buzz
grow on its own. And grow it did.

A teaser trailer appeared in theaters
before the movie X-Men: The Last Stand,
but the official marketing of the film has
just begun. Just kicking in now are bill-
boards, bus boards and TV ads, along
with other mainstream marketing tools to

VIDEO VIPERS Samuei L. Jackson showed up during the video shoot for the Cobra Starship song
“Snakes on a Plane (Bring It)” and thrilled everyone involved. Seen here (I-r) are Jackson and
bandmembers William Beckett, Travis McCoy, Gabe Saporta and Maja tvarsson.

AR ROCK FORMATS

STEVEN STRICK

< sstrick@radioandrecords.com

|

Convention Update

Don't forget about the R&R Convention, which is set to take place Sept.

20-22 at the Hilton Anatole in Dallas. The Jacobs Media Summit will start |
the day before, on Sept. 19, and end on the moming of the 20th.

Right after the last Jacobs session will be the Rock Formats Lunch. Aside

| from serving you yummy vitties, we have a band scheduled to perform, and
JI we’ll be giving away the R&R Industry Achievement Awards for the Rock
formats. We hope you join us. Go to www.radicandrecords.com for info.

— s = — =1 = e

promote the movie to as wide an audi-
ence as possible.

Snake Charmers

Back in April, when excitement about
the film was building on the Internet,
Adam Siska, from the band The Acade-
my Is, called Jonathan Daniels at Crush
Management to ask about being part of
the Suakes on a Plane soundtrack. A cou-
ple of days later Daniels was contacted
by the band Cobra Starship, who also
asked to be part of the soundtrack.

Other bands signed on to the project
after Siska started talking about it to his
friends. Besides the single, Cobra Star-
ship’s “Snakes on a Plane (Bring 1t),” the
soundtrack contains songs from bands
including Panic! At The Disco, Fall Out
Boy, The Silence, All-American Rejects,
The Academy Is and Coheed & Cambria.
Fall Out Boy lead singer Pete Wentz’s la-
bel, Decaydance, has teamed with New
Line to put out the soundtrack.

Cobra Starship is a side project of Gabe
Saporta, lead singer of the band Mid-
town. He’s joined by Maja Ivarsson from
The Sounds, Wiltiam Beckett from The
Academy Is and Travis McCoy of Gym
Class Heroes. The band will release their
debut album in October.

“The idea for the song came about one
day when William, Travis and | were
hanging out,” Saporta says. “Travis said,
‘Man, you know what | really need? A
yacht.” And William said, ‘Gabe, why
don’t you write a song and get it in a huge
movie that features planes, as well as
snakes on these aforementioned planes?’
And 1 said, ‘Good idea, young Beckett.
Let’s bring it!"”

“Snakes on a Plane (Bring It)” has been
added at KROQ/Los Angeles, KDLD/
Los Angeles, KITS/San Francisco,
KFMA /Tucson, WAQZ/Cincinnati,
WROX/Norfolk, KHBZ /Oklahoma City,
Sirius’ Alt Nation and XM'’s Ethel.

Quiet On The Set

The video for “Snakes on a Plane (Bring
It)” was shot in one day early in June by
Lex Halaby and features a cameo by Sam-
uel L. Jackson, who just happened to be
in town during the shoot. *

“The "Snakes’ video shoot was dope,”
Saporta says. “We filmed at a huge sound-
stage in Burbank, CA that was basically
an airplane hangar.

“There was an entire plane inside the
studio, and everything else you would
find in an airport. You're not supposed to
drink during a shoot, but we snuck in a
bottle of vodka and got smashed in the
cockpit.

“But by far the best part of the day was

www.americanradiohistorv.com

getting Samuel L. Jackson in the video. He
had limited time to spare because he was
late for dance class. There were a lot of
extras on set, and the director made the
following announcement: “Mr. Jackson is
on his way, and we only have half an hour
with him, so, please, quiet on the set, no
personal photography of Mr. Jackson,
and please don’t approach him — don’t
even look at him!

“The relaxed atmosphere of the shoot
suddenly got very tense, and the crew
was terrified when, right after we did our
first shot with Sam, | headed straight for
him and gave him a big old hug.

“The crew didn’t know that Sam and |

The savvy online audience
knows when it's being
scammed, so New Line
understood that it needed
to let the buzz grow on its
own. And grow it did.

are longtime squash buddies — we play
every other Tuesday — but they relaxed
when they saw how cool Sam was. |
mean, the man was wearing a Snakes on a
Plane T-shirt, for Christ’s sake! You don’t
get cooler than that.

“We quickly shot our scene, he gave me
some acting tips, | gave him some danc-
ing tips, and then he split.”

The video is airing on MTV2, Fuse and
MTVU. It's aiso on the Internet and has
been viewed over 4 million times. The
soundtrack is in stores Aug. 15, and the
movie opens Aug. 18.

A Perfect Marriage

The way in which the buzz developed
for Snakes on a Plane and its soundtrack is
unique because of the unique nature of
the film, but it illustrates an alternative
way of marketing such a project.

It’s been eight months since the words
“Snakes on a Plane” first appeared on the
Internet. During that time, consumer-led
interest controlled the exposure every
step of the way until the movie company
started its planned marketing campaign.

It will be interesting to see how well the
movie and the soundtrack do when allis
said and done.
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. R ROCK TOP 30 .

POWEﬂED-
July 28, 2006 )
LAST THS Y ’ TOTAL of= TOTAL WEEKS O TOTAL STANONS/ MEIIA'ASE
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS pLAYS mog:u CHART ADOS
1 1 RED HOT CHILI PEPPERS Dani California (Wamer Bros.) 525 42 35149 18 250 MOSTADDED
2 2 THREE DAYS GRACE Animal | Have Become (/ive/Zomba {sbel Growp) 417 -13 24962 18 230 ARTIST TITLE LABEL(S) ADOS
3 3 BUCKCHERRY Crazy Bitch (Eleven Seven/lava) ° N3 -38 18031 21 210 SHINEDOWN Heroes (Atisntic/ 4
4 4 TOOL Vicarious Voicano/Zambs Label Grow) 352 13 190489 14 240 | AUDIOSLAVE Orignel F:' ’fl"/"'"’“::é, :
15 e AUDIOSLAVE Onginal Fire /Epsc/interscope/ 44 +147 20980 2 213 BUCKCNERRY Next 2 You (Elevar Sevenlona/ 3
6 6  STONE SOUR Through Glass /Roadrunmer//0JMG) m -3 14598 8 2001 AVENGED SEVENFOLD Seize The Day Warmer Bros./ 2
i 5 7 GODSMACK Speak [Universal Republic) 297 -36 13480 24 24)0 NONPOINT In The A Tomght /Lava/ 2 4
10 @  HINDER Lips Of An Angel (Universal Repubic/ 281 +14 10943 12 16/t | PAPARDACH ToBe loved (Geffen) 2
9 9 BREAKING BENJAMIN The Diary Of Jane (Holtywood) 281 -1 16769 7 1910 The Rock add threshold is applied te monitored stations et ailowed to rapert
: adds par their company pelicy: Sengs that resch seven plays per wesk within
8 10 SHINEDOWN | Dare You (At/antic/ 268 -22 11147 27 16/0 one airplay week. An airplay weel is defined a8 Sundey through Saturday.
7 11 WOLFMOTHER Woman (Moduiar/Interscape) 262 -39 11505 17 2010 Adds from ail other programmers are still accopted ot any play level.
n @ KORN Coming Undone (Virgin/ 246 +5 12746 19 13/0
14 @ TOM PETTY Saving Grace (American/Warner Bros.) 224 +19 17087 5 140
12 14 SEETHER The Gift /Winc-Up/ . 192 -35 10323 20 15/0
21 @ NICKELBACK Rockstar (Roadrunner//DJMG) 175 +68 6316 2 1613 / N C R E/IQWSOE.%TP LA YS !
13 16 PEARL JAM Life Wasted {/AMG/ 175 -23 8251 9 15/0 ""LT‘"‘ |
20 (D DISTURBED Land Of Confusion Reprise/ 185 +36 5570 a 1200 AMNILITTLETLARELIS) "‘°"“;‘ I
. " ; AUDIOSLAVE Onganal Fire (Epvc/interscape) +14
1 X
6 18 GDDSMACK Shine Down /WR@pMc/ 138 2 5293 [} 131 MCKELBACK A MG/ o0
22 (D SHINEDOWN Heroes Utiantic) 12 +28 4888 4 15M | oucrungeD Land Of Confusion MRewise e
18 20  BLACK STONE CHERRY Lonely Train (Boadrumer/I0/MG/ m -8 5984 9 ] SHINEDOWN Herces (Ateatic/ +28
17 21 PEARLJAM World Wide Suicide (/MG 96 18 7053 20 140 | TOOL The Pot VakanalZomts Label Growgl 2
23 22 RACONTEURS Steady, As She Goes (Thind MaeV2) . 5 M3 oW W mm"'l_!' ms"‘h"::{‘l R o
24 @ A Miss Murder (Tiny Evifiaterscope) ) +3 5618 5 S0 BOB SEGER Wait For Mo Capited o3
- @ TOOL The Pot (Vokana/Zomba Label Group) 85 +21 2870 2 n SLACK LABEL SOCIETY Concrete Jungle (Roadrumer/0UMG)  +12
2% €@ REDHOT CHILI PEPPERS Toll Me Baby (Wamer Bras) 80 +1 3401 4 40 | DEMEX SHERANSBRLY IBGL in The Suwmertie desitothe/ +9
19 26 MCKELBACK Savin' Me /Aoadrunner//0JME/ 58 4t 1689 18 80
27 27  THEORY OF A DEADMAN Santa Monica (Roadrumer/I0JMG) 43 -12 982 15 0
- @ HOOBASTANK Inside Of You island/70/MG) 42 +6 1057 9 50 MOST
@ CROSSFADE Invincible Cakunins/ at +5 1233 ] L) PLAYED RECURRENTS
@ AVENGED SEVENFOLD Seize The Day /Warner Bros.) 39 +8 929 ] 512 ToTAL
ARTIST TITLE (ABEL(S) PLAYS
25 Rock reporters. Monltored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
7116-7/22. Bullets appear on songs gaining plays of remaining fiat trom previous week. If two songs are tied in total plays, the song with the larger increase in plays is | DISTURBED Stricken MReprise/ 19 ‘
placed first. Songs beiow No. 15 are moved to recurrent after 20 weeks on the chart uniess a song has not yet reached the top 15. If after 20 weeks, the record is notin | SEETHER Remedy Wind.Up/ 142 ||
the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported 10 YEARS Wasteland Universal Republic/ 139 .I
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the " a 137 !
Qreatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of piays (times 100). Each daypart on each station is SHINEDOWN Save Me (Ariantic/ 3 i
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006. Arbitron Inc.).© 2006 Radio & Records. NICKELBACK Anmals (Roadrunner/I0JMG) 134 {
FDO FIGHTERS No Way Back (RCA/RMG) 132 i
DISTURBED Just'Stop (Reprise) 103 l
NE w & A C TIVE BUCKCHERRY Next 2 You (Eleven Seven/lava) FOO FIGHTERS Best Of You (ACA/AMG/ . 96
Total Plays: 16, Total Stations: 5, Adds: 3 STAIND Right Here /Flig/Atiantic) 94 l
MUDVAYNE Fall into Sleep /Epic/ 92

BOB SEGER Wait For Me (Caprtol/

Total Plays: 33, Total Stations: 3, Adds: 1 PANIC CHANNEL Why Cry (Capitol) - Songs ranked by totalplays i
Total Plays: 14, Total Stations: 3, Adds: 1 * Station playlists for all R&R reporters are available [
on the web at www.radioandrecords.com.
Songs ranked by total plays l
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| m /R ACTIVE ROCK TOP 504 - "
July 28, 2006 F °"E"5°m
B B e me B g E e MEDIABASE ll
1 @ THREE DAYS GRACE Animal | Have Bacome Live/Zombe Label Grous/ 1084 +87 78859 18 550 MOST ADDED
2 2 TOOL Vufuu W:@ww 1445 4 52393 14 54m = W o -l i
5 € HINDER Lips Of An Angel Universal Rapublic/ 1388 +100 52814 18 540 | MCKELBACK Rocksix RossrwenerAUMG/ ’
6 @ STONESOUR Through Glass /RosdrumneniOMG/ 1267 +A7 48367 8 550 | NEDNOT LI PEPPERS Tel Me Baby Wame Bros/ ’
4 8  REDHOT CHILI PEPPERS Dani California (Wanmer Bros./ 1267 108 54850 18 540 ::::.“;“"“mm e i) :
7 @ SREAKING BENJANIN The Diary Of Jane fHolywood) 1255 +50 47504 .8 SMD | \veacen CEVENFOLD Sece The Doy MWarne Brus) .
8 8  BUCKCHERRY Crazy Bitch (Eleven Sevenlava) 1008 150 43138 24 5310 TOOL The Pot /Yokawe/Zembs Label Growp) s
20 € AUDIOSLAVE Original Fire [Epic/interscape/ 997  +438 47597 2 S5 | HUNT Faks Apant Captod '
10 () GODSMACK Shine Down (Universal Aepublic/ 884 +50 35891 6 5012 mm':mmv:"w” WW :
rust
B B T M on mem 5 ap | TSERSTOMAS ekl ety 5
1 ' Land Of Confusion /Reprise/ + 13 e b » — - ]
u 3 J v eme cptsy wael e Grey wask 0 Cried ag Sanloy Cyomh Somerdey
12 14 GODSMACK suu.amm/m/ 703 58 30191 20 510 | eeemdire e ey
n 15  ROBZOMBIE American Witch [Beffaw/ntarscape/ 697 81 28495 17 a0 " —_
18 (D BLACK STONE CHERRY Lonely Train (Rasdrumen10/MG) 649 +36 17303 13 a0 MOST
19 (@ 30 SECONDS TO MARS The Kil fimmortadVirgin/ 800 «17 M 20 s INCREASED PLAYS
16 18 MUDVAYNE Fallinto Sisep [Eni/ 588 4 23007 30 4 Tom
17 19 PEARL JAM Life Wasted L/RMG/ s77 51 21212 8 am ANTIST TITLE LABELLS) wCREASE .
; AUDIOSLAVE Original Fire (Eonc/Interscope/ +438
27 @  SHINEDOWN Heroes (Atiastic/ : 562 +158 21415 “p3 SIMEDOWS Herve: (Atontc =
2 21 BLUE OCTOBER Hate Me (Uiniersal Motown/ 528 N 1ma 18 250 MICKELBACK Rockstar (Roadrumer//0MG) +104
23 22 LOSTPROPHETS Rooftops /Cokmbia/ 502 42 10565 10 4010 | HMDER Lips Of An Angel (Uinbersal Aepedic) K™
24 @ EGHTEENVISIONS Victim Trestbl¥Epc/ 45  +30 11020 8 425 | EVARSBUK Owr (Pocketriiotywood S
% @ CROSSFADE invincls Cobmbia 6 465 12ns 4 3an | MVEWGED SEVENFOLO Ses The Doy Marmer Bres) -
DISTWRBED Land Of Confusion Megnise/ 8
22 @  FLYLEAF Fuly Alive (Octose/RCA/RMG) 319 43 8155 7 32 | vmeEOAYS GRACE Awmal L. (ioeZamie b <87
25 26 TRAPT Disconnected (Out Of Touch) (Waner Bros) m 57 13040 11 3@ | BULLET FORMY.. Tears.. Trustkiliive/Zomba Label Groeg)  +81
32 @ BULLETFORMY VALENTINE Teers Don't_. (TrsthilveZombs LabelGrongd 351 +87 9983 9 3 MOST
0 @ STAND King Of AR Excuses (FigAtiantic/ us +12 1me2 -5 50
33 @ AVENGED SEVENFOLD Seize The Day /Warmer Bros./ ne +88 11087 3 58 PLAYED RECURRENTS
31 30 RACONTEURS Steady, As She Goes /Third MawV2/ 2% A0 11538 11 20 | anrer e v iy
2 @ WICKELBACK Rockstar (Roadrumer/lOJMG) 250 4104 - 10080 2 24 | SEETNER The Gt el 534
33 32 THOUSAND FOOT KRUTCH Absokste M Music Asective/Tooth 8 Nadl 248 KT TV B :::w‘“hmf"""‘"‘” ‘“’:
40 €D TOOL The Pot VokcesaZombe Label Grosp) 27 431 10082 8 138 | orunne uut Siep M‘"‘""’ oo
M4 @ EVANS BLUE Over (Pocket/Hollywood) 210 +91 5788 2 213 MICKELBACK Animals (Roadrumer/I0/MG) 19
38 35  NONPOWT Alive And Kicking /Bisler Bros.) 209 1 6997 12 110 | DISTURBED Stricken Memnse/ 7
34 36 HOOBASTAMK inside Of You Asiand®OUMG/ 175 o5 6295 14 190 |EvARS ::‘sf:‘u““‘ m Still Here) (Poc et/Holywood ::
30 37 PEARLJAM World Wide Suicide (/RMG) 178 28 8487 20 240 m'-e i m"",', e """"l - Sl bl
36 38  DANKO JONES First Date Razor & Tie/ 173 50 S117 14 170 | xomy Twested Transistor g 1
41 @ PANICCHANREL Why Cry Capitol 168 +17 my 5 1N
37 40  SYSTEM OF A DOWS Kill Rock ‘N Roll (Amancan/Cokumbis/ 156 58 w2 71 _m_
43 @ ANGELS AND AIRWAVES The Adventure /Serarose/Geffan/ 139 +4 /2 ¢ 80 RED NOT CILI PEPPERS Toll Me Baby /Wavaw Bres./
pE> P BLACKLABEL SOCIETY Concrete Jungle (Roackumen 0 /MG 13 +47 3738 1 17112 | Totsl Plays: 66, Total Stations: 11, Adds: 9
47 43 TAKINGBACK SUNDAY MakeDamaSure (Wamer Bros.) 98 3 213 18 W LAGUNA COL Enjoy The Skance Cantary esiel
Total Plays: 57, Total Stations: 7, Adés: 1
48 44  THEORY OF A DEADMAN Santa Monica /Rosdrumen MG/ 83 9 2872 18 %N KILLERS When You Wore Young /sisd MG
45 45  LACUNA COIL Our Truth Cenrary Media/ ”n 28 %% 20 60 Total Plays: 54, Tota Statons: 5, Adds: 3
4 46 EGYPTCENTRAL Over And Under (Bisler Brus./ ] 2% 1N 12w m"‘“ﬁ i S O
Bee> Q) LAMB OF GOD Redneck (Epic/ 7 7 1887 1 50 WORT Fals Apart Capted .
B> @  REVELATION THEORY Seffish And Cold OnEY) 85 +12 1471 1 110 | Total Plays: 43, Total Stations: 8, Adds: 6
50 @ UNDEROATH Writing On The Walls (Ea# Music Reactive/Tooth & Nad) 85 +5 1689 2 90 m‘:;:?:::esllﬂﬁgﬂm g
3 5 | 5 s, s
[Debut> @ PANIC! AT THE DISCO | Write Sins Not... (Decaydance/Fueled By Romen/laval 15 0 2144 1 20 DARK NEW DAY Follow The Sun Down (Wamer B
55 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airpiay | Total Plays: 8, Total Stations: 9, Adds:
week of 7/16-7/22. Bullets appear on songs gaining plays or remaining flat trom previous week. If two songs are tied in total plays. the song with the larger increase in
plays is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. It after 20 weeks, the record Soags rashed by total plays
1s not in the top 20 and has two consecutive weeks of decreased plays, the song is then categonzed as recurrent. Most Added is the total number of new adds officiatly
reported to R&R by each reporting station. Songs unreparted as adds do not count toward overal total stations playing a song. Most increased Plays lists the songs with 4  Station playlists for all R&R reporters are available
the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station o the web ot www.radioandrecords.com.
is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
Discover the secret of
FM Talk success at |
|
[ ]
' Sabomedia.com |
‘ ‘ - - ° !
‘ SABO!
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— rt — KRR ACTIVE ROCK )

( Ty ( Y
C RateTROMESIc.CO ) Amorc's ot esting acivs ok songe 2.4 Kﬂ* ROCK TOP 30 MEDIABASE
s For The Week Ending 7/21/06 CANAD.
b M M M LAST ™S TOTAL oi- WEERSON  TOTAL
Artist Thtle (Label) TW LW Famil. Burn 18-34 18-24 25-34 WEEK  WEEK  ARTIST TITLE LABEL(S) PATE  RAYS  CHART  sTATONS
. 1 1 RED HOT CHILI PEPPERS Dani Calilomi MWamwr s 493 -39 18 130
“KE_MIHMB&MWIM:WW 43 448 5% 1% 44 ) s r ‘e
- 2 2 RACONTEURS Stsady, As She Goes /Thrd ManV2) 488 -25 15 180
KORN Coming Undone (Vige/ 417 434 415 487 4 5 o STONE SOUR Glass o “ .08 N 120
' Through {Roadruanen|D/MG/
BREAKING BENJAMIN The Diary Of Jane olywood 417 410 €% » 48 4 i .
MUDVAYNE Fainto Sieep (ac/ A6 42 W% % AN aM a2 3 4« THAEEDAYS GRACE AnmallHowbocoms Com/ 2465 484 17 18 130
STONE SOUR Through Glass (Roadhumer I0/MG) e e a4 A 4 5 BLUEOCTOBER Hate Me (Uiaersal Morown/ I B 2w
DISTURBED Land Of Confusion (Regrise/ 415 414 00% 1% 418 413 425 6 6 WOLFMOTHER Women (Modksor/intarscape) N
GODSMACK Speak Universal Republic/ 408 48 %% 21% 3% 1 4m 7 7 p B.TALENT Devlin A Midnight... Warner Msic Cacecy/ 379 3 13 120
30 SECONDS TO MARS The Kil immorta/Virgi/ 405 404 8% 15% 399 405 3199 20 o AUOIOSLAVE Original Fire (Sany SMG/ 58 4152 2 21
TRAPT Disconnected (Out Of Touch) (Warner Bros./ 4 393 7% % 1M 4 3 8 ] PEARL JAM Life Wasted (Sany BMG/ 2 -29 7 1500
TOOL Vicanious (Volcanar Zomba Label Group/ 38 408 7% 1% 393 1% M 10 10p S.ROBERTS Bridge To Nowhers Uivberse/Music Canecly' 311 14 10 150
AFl Miss Murder (Tiy Evi¥interscope/ 395 391 o% 2% N w34 g 11 ANGELS... The Adventure (Surstone/Beffen) 07 36 1 N
18 YEARS Through The s Unversal epusic 15 35 BN WX 3% 3N % 16 WICKELBACK Rockstar (RoschwmerEMI Misi Caneda) 297 4817 3 110
i T sk 1 o8 1 o o o || 1 @ Mo i) 3 i 4 i
- 4 AF Miss Murder Evillinterscape) 279 15 9
LOSTPROPHETS Rooftops (Cokmta/ M IO % I i 380 : . g ‘: “: 7 ; v’lr:;':':' ,' s : . .::
SEETHER The Gift (Windthp) 9 35 W% 2% 382 I I i Any S . r
BLUE OCTOBER Hate Me (Unversal Motown/ I 3N e 2% 34 335 3 13 16 SEETHER The Gitt /Mins U/ & __4 12 W
FLYLEAF Fuly Akve (Gctone/RCATRMG) 5 380 6% 1% 359 IM 382 2 @ meonorcuurcreess WG Faran a7 W
SHINEDOWN Heroes (Ariantic/ M - % 0% 3 380 35 22 O DANKO JONES Frst Dete MM Msic o) 199 o 0
CROSSFADE Invincible /Cokemdia/ i - 5% ™ 382 382 3Im2 19 194y IOLESONS TelMe Migi A ConchEM M- Canacly' 196 12 10 100
ATREYU Ex’s And Dh's Victory/ 374 31 1% W% 12 18 Al 17 20 TOOL Vicarious /Sany BMG/ 19% 44 14 1510
RED HOT CHILI PEPPERS Dani California (Wamner Bros) 372 384  99% 4% 36 1m 313 28 TREWS |Can't Say (BumstaadSony BME Mesic Cansds/ 188 +43 3 m
EIGHTEEN VISIONS Victim (TrustkdiEpvc/ N I’ 4% & M 24 388 18 22’ MATT MAYS__. Time 01... (Soac/Warner Music Canada) 184 47 1" 10
HOOBASTANK Insaf)e Of You IsiandI0IMG) 381 380 1% 1% 352 351 383 21 23 SNOW PATROL Hands Dpen (ASA¥interscope) 179 .23 1" (1]
ROB ZOMBIE American Witch (Geffen/lnterscape) 359 360 8% 5% 348 340 340 KILLERS When You Were Young (Isiand/0LIMG) 173 +121 1 4
BUCKCHERRY Crazy Bitch (Fleven w:val 356 366 M% W% 342 3 23S 2 6* STAREWELL Burrier (ndependient/ 168 o9 ¢ 8
BLACK STONE CHERRY Lonely Train (Roscumer/0/MG) 356 350  65% 13% 333 3118 3.3 27 26 INXS Devi's Party (Sony BMG) 166 12 . 1000
RACONTEURS Steady, As She Goes (Thwd Man/V2) 337 330 % 2% 313 32 291 ;
WOLFMOTHER Woman (Modularfnterscope) 308 292 2% 3% 282 292 265 24 274y OURLADY PEACE Wi The IOl 8 - A W -
Deby HINDER Lips Of An Angel /Universal Repubic/ 14 +18 1 83
Total sample size is 373 respondents. Tolal average lavorability estimates are based on a scaie of 1-5, {1=dishik h. 5 = lik Through Me Universa/ x Canadal
very much). Tolal familiarity represents the percentage of respondents who recognized the ss:q Totai bflm repll:s;z mmm oef a 29’ MOBILE Sea Fight i K Wonk: 1 3 ¥ »
respondents who said they are lired of hearing the song. Songs must have 40% familarity to appear on survey. Sample composition is 25 30’ STABILO Flawed Design EM! Music Canada/ 137 -24 19 90
based on persons 12+. Persons are screened via the Internet Once passed. they can take the music test based on the for
preference. RateTheMusic.com fesults are not meant to replace caillout research. The results are intended to show opinions of 26 Canadian Rock reporters. Maonitored airplay data supplied by Mediabase Research, a division of Premiere Radio
participants on the the lnternet only. RateTheMusic s a registered trademark of Rate TheMusic.com. The RTM system, is available for Networks. Songs ranked by total plays for the airplay week of 7/16-7/22. Bullets appear on songs gaining plays or remaining
local radio siations by calfing 818-377-5300. RateTheMusic.com data is provided by Med, A h. 8 division of Premiere flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays rs placed first, Songs
Radio Networts, _ @ow No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records Q Indicates Cancon.
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. RR ALTERNATIVE TOP 50 - - |
July 28, 2006 eoweren[]]
W WS ARTST TIE LABRLS) by i R':"a bl - MEDIABASE
2 1 RACONTEURS Steedy, As She Goss (Thind MawV2) 2203 43 120388 18 10
3 @ AR Miss Murder (Tiny Evilinterscope) 2200 +8 1200808 14 750 ___
1 3 RED HOT CHILI PEPPERS Dani California (Warner Bros./ 2143 --223 134300 16 70 MOS TADDED '
4 4  THREE DAYS GRACE Animei | Have Becoms LivwZombs Label Grosp/ 1905 -12 91215 16 50 ARTIST TITLE LABEL(S) ADos
7 @ 30SECONDS TOMARS The Kil (immortadVirgin) 1542 +102 72524 24 esit :ﬁm’wh';:m P :;
19 @ avbwosuave o:wrmtm-w W7 4583 S 2 TR | gl "'“"’” ’ Miras .
5 7 TOOL Vicarious (Vokcano/Zomba Lebel Group) 1409 R 63874 H o0 ANGELS AND ARWAVES Do ht For Me Now Swarosa/Geffen/ 11
6 8  ANGELS AND AIRWAVES The Adventurs (Suretone/Geffen) 1358 128 77788 18 600 PAPA ROACH To Be Loved (Gefien/ [} I
8 8  GNARLS BARKLEY Crazy DowntowaLov/Atientic/ 1348 58 oM 4 5 ""“"ﬂﬂ' Land 01 0"':"":::_" — :
10 @ TAKING BACK SUNDAY MakeDamnSure /Wamer Bros./ 1330 +52 61858 18 ()] ] BLUE OCTOBER into The Ocssn (Ui . s .
11 ) BREAKING BENJAMIN The Diary Of Jane Hallwood) 1305 +60 55045 8 570 | MysE Keghs of Cydonia MWarmer Bros) 5
8 12 BLUE OCTOBER Hate Me Umberse/ Motown/ 1263 -158 68824 22 600 ARCTIC MORKEYS Fake Tales Of San Francisco [Domina/ 5 :
15 0 mumv Crazy Bitch /Elovew SevenLava/ 1138 +35 $0941 16 48 » —_ I - o I
12 14 PEARL JAM Life Wasted LVRMG) 1072 152 48458 16 6510 | rupert adis por ther company policy: Sengs that reach sevem poys por wask
2 . veithin ene sirploy wask. An sirplay woek is defined 25 Sundoy Sreugh Setrday.
14 15 KORN Coming Undone Virpie/ 1085 49 42788 Fi) 4890 A frum ol othar g M o
17 @ STONE SOUR Through Glass (Rasdrumner/S0J/MG) 1084 +54 48413 ] 5513
16 0 LOSTPROPHETS Rooftops /Cakmbis/ 1061 +19 42899 10 56/1
18 @ PANIC! AT THE DISCO | Write Sins... (Decaydance/Fusled By Ramenflava) 1029 +59 58230 10 4 |
13 19  WOLFMOTHER Woman (Modular/interscape/ 1022 -110 52030 18 60/0 L
322 @  KILERS When You Were Young /isisnd A0/ 7 518 M 2 SIT MOST ,
21 @  MUSE Knights of Cydonia (Warmer Bros.) 879 488 42155 6 525 INCREASED PLAYS o
2 22 DASHBOARD CONFESSIONAL Don't Wait (Vagrant/Interscape) 862 82 21609 10 480 R THE, TS m’:-gu
22 @ RISEAGAINST Ready ToFall (Getfan/ 630 486 26698 7 483 | \uniosiavE gl fie Exiiterscope) +583
29 0 RED HOT CHILI PEPPERS Toll Me Baby /Warner Bros./ 586 +132 50504 7 a3n7 IOLLERS When You Were Youny //slandI0./MG) +578
2% @  KEANE istt Any Wonder flaterscape/ 532 +63 37059 ANGELS AND AIRWAVES D;n For Mo Now Serwronafefioy  + 148
RED HOT CHILI PEPPERS Toll Me Baby (Warner Bras.) +132
24 26  SNOW PATROL Hands Open u&Wqu 463 82 17942 15 3010 BLUE OCTOBER Into The Ocsen Motown) %
28 28 HOOBASTANK inside Of You /isisnd//0/MG/ a4 14 27376 11 290 HINDER Lips Of An Angel (Uiwvarsal Repubiic/ +92
33 @ DISTURBED Land Of Confusion (Reprise) 438 482 1413 4 388 | MUSE Knghtsof Cydons Marmer Bros) +86
31 @ GODSMACK Shine Down ivversal Repubdic/ 412 439 11968 5  26pp | COBRASTARSHIP_ Suakes OnA Pae.. New Lie Civems)  +84
- DISTURBED Land Of Contusion /Reprise/ +82
35 @ TOOL The Pot Vokcano/Zomba Lsbel Group) 395 +51 28723 8 164
30 32 SEETHER The Gift (Wind-Up/ 393 10 22N 16 2511
42 @ HINDER Lips Ot An Angel (Universal Repubic/ 343 +92 15969 3 2113
k') 34 PANIC CHANNEL Why Cry [Capital/ 338 12 7841 8 300
39 @ DEATH CAB FOR CUTIE | Will Follow You Into The Dark /Atiantic/ 337 +50 15541 5 21
a1 @ RED JUMPSWUIT APPARATUS Face Down (Virgi/ 297 +38 s188 5 24 _W_
36 37  FRAY How To Save A Life Epic/ 293 -19 17283 10 200 ‘
38 38  HAWTHORNE HEIGHTS Pens And Needles /Victary/ 288 4 6299 5 284 THOM YORKE Black Swan /XL)
Bebed> ANGELS AND AWAVES Do It For Me Now (Sarstone/Geffan) e s 17557 1 11 | Total Plays: 177, Total Stations: 9, Adds: 0
@ g = 2011 | o UE OCTORER rto The Ocemn Ghwversa Motory
40 ® m‘“ Savin' Me {ﬁaduw/laIMb‘/ n +3 12112 20 'm Totat M’i '7'. Total Stations: 19, Adds: 6
27 41  ROCK KILLS KD Paralyzed (Feariess/Reprise/Warner Bros.) 274 108 8937 18 80 COBRA STARSHIP... Sndm On A Plane... (New Line Cinema/
43 @ CROSSFADE invincible Cobmbis/ M 418 7% 3 mx‘ Stations: 14, Adds: 8
371 43 PEARLJAM World Wide Suicide L/RMG/ 262 43 13080 20 32 | Toral Plays: 124, Total Stations: 8, Adds: 3
46 @ BULLET FORMY VALENTINE Toars... Trusrkiiive/Zomba Label Growp)/ %0 +28 758 3 2 EIGHTEEN VISIONS Victim (Trusthi¥pic/
“a @ PLACERD iniraRed (Astrabwerks/ 251 +8  ss0 9 2y | TouPevs 120, Total Statons: 9. Adds: 1
RAZORLIGHT In The Moming (Liwversal Motown/
45 46 311 Frolic Room (Volkaa/Zombs Label Group) 228 -9 7872 5 149 Total Plays: 113, Total Stations: 12, Adds: 0
o> @  SAY ANYTHING Alive With The Glory Of Love Doghowsal/RMG/ m +48 544 1 200 :mmm"; u""ww
[/} i . J, o
AT 48 FLYLEAF Fuly Abve (Octone/ACARME) 14 18 82 3 10 | sugw pATROL Chasing Cors (ASAterscope/
[Bedut> @ YEAH YEAH YEANS Chested Heerts Dress Un/interscape/ 185 +15 §753 1 110 Total Plays: 103, Total Stations: 8, Adds: 2
, ARCTIC MONKEY'S Fake Tales Ot San Francisco [Domino/
[Debut> @ SHINEDOWN Heroes (Atiantic/ 183 +21 8057 1 2314 Total Plays: 89, Total Stations: 12, Adds: 5
78 Aternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 7/16-7/22. Bullets appear on songs gaining piays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs rasked by tetsl plays
placed first. Songs bstow No. 20 are moved to recurrent after 20 wesks on the chart uniess a song has not yet reached the top 20. If after 20 weeks. the record is not in the
top 20 and has two consecutive weeks of decreased plays, the seng is then categorized as recurrent. Most Added is the total number of new adds officiatly reported to R&R
by each reporting station. Songs unreported as adds 0o not count toward overall totat stations playing a song. Most increased Plays lists the songs with the greatest week- Station playlists for all R&R reporters are avaitable
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH on the web at www.radioandrecords.com.
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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— IR ALTERNATIVE .
July 28, 2008

4 N
K“w a America’s Best Testing Alternative Songs 12 +
et For The Week Ending 7/21/06
N Persons Men Women
Artist Title (Label) ™w LW Familiarity Burn 18-34 18-34 18-34
AFI Niss Murdes (Tamy Evifinterscape/ [ V] L %3] 2% 1% 425 419 42
BREAKING BENJAMIN The Disry Of Jane Holywoo/  4.00 38, 5% % 415 . L¥]]
TAKING BACK SUNDAY MakeDamnSure Warmwr Bras) 487 482 7% 5% N n n
SNOW PATROL Hands Open (4&M/knterscape/ 4 405 % 19% i 383 48
PANIC! AT... ) Write... DocoysonceFoaind By Ramenflove) 482 395 171% 2% an in .28
THREE DAYS GRACE Anmal L. (liaZanis Labw Groae/ N IM 0% 15% n wmn 4N
RED HOT CINLI PEPPERS Dowi Colfornie Marnwr Sres) 398 400 0% % n LV ] in
38 SECONDS YO MARS The Kil immortal Virgin/ N 4 0% 18% LY | i LV ]
ANGELS AND AINWAVES The Advnte SwianaGeiov' 197 40 0% b7+ 9 n in am
SHINEDOWN | Dars You (Arisec/ 2 3 % I ET T T LESS IS MORE Emeraid City Radio Active Rock KXFX (101.7 The Fox)/Santa Rosa, CA
LOSTPROPHETS Reefteps Catumbia/ 9 4® 5% 12% mn 104 0 PDWMDMSM"L”SWWMMLMHW!OWL&ISMLWM
18 YEARS Wasteland Uinversal Rapedic/ M 1w % W% IM an iw unplugged pre-Ozzfest concert. Seen here (1r) are Lacuna Coils Christina Scabbia, Less and
STONE SOUR Thvough Gless (Rasdhasemr DUME/ 19 38 % e 34 3w 1 LN R ey
RACONTEURS Stesdy, As She Goes (7hid Maw'V2) 38 3iss % 1% n 35 385 a
BLUE OCTOBER Hate Me (Uinbwrsal Motown) N 3% % 88 .58 s
RISE AGAINST Ready To Fall (Getfery e 82 50% 12% ass KR/} 383
TOOL Vicarious (Vokcana/Zomba Label Group) i e 5% 2% s 382 in
HOOBASTANK Inside Of You //siand10/MG/) ass 62 % 15% 358 350 4
DASHBOARD CONFESSIONAL Don't... Vagrantwarscape 356 353 % 17% 8 358 kN ]
KORN Comng Undone (Vagiy/ se 339 4% 2™ 353 kN k] 345
ROCK KILLS KID Paralyzed (Feariess/Reprise/Warner Bros.) 3.45 382 % 2% 348 3.38 352
ARCTIC MONNEYS | Bet You Look Good... (Daming/ .42 .28 % 2% 345 13 s
WOLFMOTHER Woman (Modkeae/interscope/ 3.3 m % % 138 k&) 3
BUCKCHERRY Crary Bitch (Fleven Seven/lava) i .38 % 1% 353 .45 N
KEANE Is it Any Wonder jinterscope/ 333 e 57% 1% 150 348 354
SHE WANTS REVENGE These Things (Geffen/ i ] aan 55% 16% 138 KAL) 148
GNARLS BARNLEY Crary /Downtownlava/Acientic/ 32 13 0»% ™ .49 8 3.52
PEARL JAM World Wide Sucide L/RAMG/ .18 .28 2% 33% 3.14 328 kX )
Total sample size is 362 respondents. Total average towersbility estimates are based on 8 scale of 1-5, (V=distke very much. 5 = like very much).
e o e 0. g ot e AP Bty et o e o e e Syt vto 1) | | OZZFEST MOMENT Emersd iy Racio Actve ock KXPX (101.7 The FoxySarta
screened via the Internet. Once passed. Mey can take the music fest based on the formatimusic preference. Aate TRORSE. Cor resus are not meant Rosa. CA PD/afteroon Driver Scott Less met Dave Draiman of Disturbed backstage at
o réptace cakout research. The results are intended to show opinions of participants on the the internet only. RateTheldusic s & regestered trademark Ozzfest, which took place July 1 at the Shoreline Amphitheater. Seen here (I-r) are Draiman
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Business At

The Summit

com

A look at this year’s R&R Triple A Summit sessions

O ne dimension of the R&R Triple A Summit — taking place
this year at the St. Julien Hotel & Spa in Boulder, CO — is
the more than 30 acts that perform in a variety of settings. But

there is also a more serious side

I make a real effort to maintain a bal-
ance between the entertainment side of
the summit and the informative, “busi-
ness” side. Our guiding theme for the ses-
sions this year was “The future is now,”
and we have some great presentations
lined up that will look at that subject from
a number of different perspectives.

Below you will find a general descrip-
tion of what we have planned, as well as
who will participate in the events. *

Q&A With John Hogan

Wednesday, Aug. 2, 2-5pm
Sponsored by Vanguard

When R&R Publisher/CEO Erica Far-
ber and I were talk-
ing about the sum-
mit sessions this year,
she brought up the
idea that we should
try to get a big gun to
come and talk with
us. When she asked
me which major broad-
cast group has done
the most to help pro-
mote and expand the format, | immedi-
ately said Clear Channel.

Clear Channel named KTCZ /Minneap-
olis PD Lauren MacLeash the company’s
National Triple A Brand Manager. Further,
it has signed on several new Triple A sta-
tions over the past 18 months and has been
instrymental in making sure Triple A is an
important HD2 format option.

Figuring it was a long shot, Erica
reached out to Clear Channel Radio
CEO/ President John Hogan and invited
him to join us in Boulder this year, and
he agreed!

Hogan will address a variety of issues
facing our format and the industry at-
large in this special question-and-answer
session between him and Farber. And,
yes, there will time for your questions.

The Future Is Now

Thursday, Aug. 3, 10-11:45am
Sponsored by Warner Bros. and
Reprise

The Thursday-morning kickoff session
at the Triplg A Summit always sets the
tone for the rest of the gathering, and this
year is no exception. The session will fo-
cus on the rapid technological changes
taking place in the industry.

As | was brainstorming with session
moderator KINK/Portland, OR PD Den-
nis Constantine, he felt strongly that we

John Hogan

to the gathering.

needed to look at this broad subject from
twoangles: how changing business mod-
— els are affecting both
the radio and record
industries.

With that in mind,
we decided to form
a panel that would
contain luminaries
from both indus-
tries.

Radio will be repre-
sented by CBSRadio
VP/Rock Program-
ming and WXRT/Chicago PD Norm
Winer; WXPN /Philadelphia Asst. GM/
Programming Bruce Warren; KTAO/
Taos, NM GM/PD Brad Hockmeyer;
and recently named KMTT/Seattle
Asst. PP/MD Haley Jones.

The label side will be represented by
Interscope/Geffen/ A&M head of Triple
A promotion James Evans, RCA Victor
Group VP/Promotion David Einstein,
Welk Music Group VP/Promotion &
Marketing Art Phillips and Columbia
Records Sr. Director/Promotion Trina
Tombrink.

They’ll talk about what’s happening
today in their professional lives and what
they see coming just around the corner. |
think we’ll discover that radio and
records have quite a bit in common in this
respect.

SBR’s National Triple A Listener
Survey: Part Two
Thursday, Aug. 3, 2-3:30pm
Sponsored by Wind-up

Two years ago SBR Creative Media sur-
veyed over 5,000 Triple A listeners in
nearly every state to find out how music
fitinto their lives. Some of the results con-
firmed what we already knew about our
listeners, but all of us
were quite surprised
by some of the an-
swers.

Recently, SBR co-
Presidents John
Bradley and Dave
Rahn solicited the
help of over 20 com-
mercial and non-
commercial Triple A
stations to do a followup survey. In this
session we’ll find 6ut how things have
changed — or stayed the same — over
the past couple of years in terms of CD-
buying habits, downloading, iPods, sat-

Dennis
Constantine

John Bradley

KRR TRIPLE A

JONN SCHOENBERGER
Jschoenberger®@redioandrecords.

-

ple A Summit

2, at 5pm.

open-air tent next to the hotel.

Aug. 5, luncheon.

Did You Know?

Here are some things you might not know about this year's R&R Tri-

* There will be a Friends of Bill W. meeting every moming at 8:30am.
* We are having our very first Summit Reception Party on Wednesday afternoon, Aug.

* There are links at www.radioandrecords.com/conventions/tripleasummit.asp where
you can read about all of the bands performing.

* The second-stage shows in the evenings will be back at Tulagi.

* The Club R&R events on Wednesday night, Aug. 2, and Friday night, Aug. 4, are
going to be listening parties with Robert Randoiph and Pete Yorn, respectively, hosting.

* The luncheons and afternoon cocktail parties will take ptace under a high-ceilinged,

* The R&R Triple A Industry Achievement Awards will be given out at the Saturday,

* For details about everything happening this year, you can log on to www.radio

ellite radio, satisfaction with FM radio
and the musical habits of Triple A lis-
teners.

And, of course, Bradley and Rahn will
add their informed interpretation of the
results to give us insight that will help us
all do our jobs better.

Extending Your Brand
Through Technology

Friday, Aug. 4, 10-11:45am

Sponsored by Universal Republic

There are all kinds of technological
changes taking place at radio and in the
record industry today, but many of them
are still in the early stages of implemen-
tation. In keeping with our “The future
is now” theme, this session explores the
many ways you can adapt to the new
methodologies and technologies right
now.

Topics such as web-generated data-

= bases, streaming and
HD, downloading,
podcasting, text mes-
saging, altermate web-
sites and content de-
| velopment for any
kind of distribution
channel will be dis-
cussed.

Moderator Lau-
ren MacLeash is
uniquely qualified
to lead this session. She has been in-
volved in many developmental initi-
atives, including Clear Channel’s re-
cently unveiled Format Lab (former-
ly the Top 75 Project), and has been
part of the company’s aggressive for-
ay into HD Radio and beyond.

MacLeash worked very hard to put to-
gether a panel of folks who have experi-
ence in a wide variety of areas so that we
can get an idea of where the things that
are happening all around us are headed
and, more important, how we can go
along for the ride. .

The panel consists of KBCO/Denver
PD Scott Arbough, KFO& /San Fran-
cisco PD Dave Benson, Clear Channel
VP/Research & Development Mike
OConnor, Presslaff Interactive Presi-
dent Ruth Presslaff, SBR Creative Me-
dia’s Dave Rahn and Hurricane Inter-
active President Chris Stacey. All of
them are in the midst of cutting-edge
endeavors and will have plenty of ad-
vice and insight for us to absorb.

Lauren MacLeash

www.americanradiohistorv.com

andrecords.com and click the “Conventions” link and then the “Summit” tab,

Rate-A-Record

Friday, Aug. 4, 2:30-4:15pm
Sponsored by New West Records
Refreshments provided by Songlines

Ending the second day of sessions will
be the annual “Rate-a-Record,” once
again MC’d by WXPN/Philadelphia PD
Bruce Warren. Inad- [
dition to the opinions
of the radio and record
communities, we have
again invited listeners
from summit host sta-
tion KBCOtojoinus. |

This session will |
give usachance topre-
view some exciting
new releases sched-
uled for late summer and early fall and to
be surprised by the candid responses of the
KBCO listeners.

Once again, scoring services will be
provided by Broadcast Architecture, and
scoring will be overseen this year by Tim
Schievaelli.

Summits Within The Summit
Saturday, Aug. 5, 10-11:45am

Got something on your mind? Want to
share an idea or concemn with your peers?
Have a question you need answered? This
year we decided to provide a forum for
both radio and record industry attendees
to get together in an
informal setting and
talk about whatever
they want.

Each closed-door
gathering will admit
only those from the
| particular industry it
is intended for, and
there will be no tap-
ing or note-taking. So
go on, speak your mind.

R&R’s Erica Farber and I will co-
chair the “Records-Only Summit,” and
Media Mechanics’ Paul Marszalek and
WXPN/Philadelphia’s Dan Reed will
help guide the proceedings for the “Ra-
dio-Only Summit.”

By the way, Erica and I will also take
this opportunity to address your ques-
tions and concerns related to the recent
acquisition of R&R. The week of the sum-
mit we officially become part of the VNU
family of products, and our new parent
company has assured us of their contin-
ued commitment to the Triple A format.
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RR TRIPLE A TOP 30

July 28, 2006 TOTAL TOTA WEEKS ON  TOTAL STATIONS/ ‘POWERED
T 1t of- L
WEEX WEEK  ARTIST TITLE (ABEL(S) pLAYS PLAYS Au%srcs CHART ADDS M En I A B ASE
1 0 TOM PETTY Saving Grace (American/Warner Bros.) 451 +19 25180 5 2210
2 2 GNARLS BARKLEY Crazy (Downtown/lava/Atlantic) 400 31 20184 10 2110
7 @  JOHN MAYER Waiting On The World To Change (dware/Columbia) 381  +58 25062 5 2200 MOSTADDED
3 o KT TUNSTALL Suddenty | See /I?elen!less/l’kyhl' 368 +3 18378 b 20/0 ARTIST TTLE LASELIS) 4008
8 0 KEANE Is It Any Wonder finterscope/ 323 +18 15970 10 210 SHAWN COLVIN Fil Me Up (NonesuctyReprise/ 10
5 6  LOS LONELY BOYS Diamonds /Or Music/Epic/ b N -1 16928 13 20/0 MARK KNOPFLER... Beachcombing NVooesuchWarner Bros.) 5
4 7 GUSTER One Man Wrecking Machine (Reprise/ 319 21 12637 17 21/ |RAY LAMONTAGNE Theee More Days (REA/RME) , §
6 8  REDHOT CHILI PEPPERS Dani Cafornia (Warner Bros.) 286 39 17684 16 170 2:2::::0'30%:‘;3:’;%;32 ‘Jaia ;
13 0 FRAY How To Save A Life /Epic/ 254 +3 10945 10 181 INDIGD GIRLS Little Perennials /Mol wood/ 3
n 10 MAT KEARNEY Nothing Left To Lose /Aware/Columbia) 251 19 14466 25 2010 CARBON LEAF Learn To Fly Vanguard) 3
16 Q GOMEZ How We Opefatg (ATO/RMG) 234 +17 9291 14 1810 The Tripe A odd . = —— =
9 12 MARK KNOPFLER... This Is Us (Nonesuch/Warner Bros.) 233 -51 10440 14 1910 m‘._mp&;mummhnnﬂin
15 13 CORINNE BAILEY RAE Put Your Records On {Capitol) 226 -2 11032 8 1710 Nmmr"m&;ﬁdumw
10 14 . CHRIS ISAAK King-Without A Castle (Reprise/ 225 49 8415 15 2000 aia " -
14 15  SHAWN MULLINS Beautiful Wreck Vanguard) 219 -3 12031 28 2010
17 @ RACONTEURS Steady, As She Goes (Third Man/V2) 218 +7 9657 14 1310
12 17 JAMES BLUNT High (Custard/Atlantic) 194 -62 8108 17 1810
21 @ SNOW PATROL Chasing Cars /4&M/Interscape) m +26 7259 5 15/2 M OS T
18 19 COLDPLAY The Hardest Part (Capitol) 169 -19 6876 8 131 INCREA SEDPLA £ TOTAL
24 @ BEN HARPER Get It Like You Like It (Vagin/ 164 +38 5977 2 2012 ARTIST TITLE LABELS) WREASE
19 @ GOO GOO DOLLS Stay With You (Warner Bros,) 154 +4 7650 13 120 RAY UMDNTAGHE Three More Days (RCA/RMG/ +64
20 € 2IGGY MARLEY Love Is My Religion (Tuff Gong/ 151 +4 5392 5 149 m“&:‘:om"ﬂ! TLT;T;? “:'W T:mm’ ’::
22 @ SONYAKITCHELL Let Me Go Velowr/ 197 N 6291 5 1 i i
L BEN HARPER Get It Like You Like It (Virgin/ +38
23 @ DONAVON FRANKENREITER Move By Yourself [Lost Highway) 134 +3 4038 9 13/0 KILLERS When You Were Young /isiand/IELIME) +36
25 @ ROCK KILLS KID Paralyzed (Fearkess/Reprise/Warner Bros.) 118 +5 4533 4 1210 BARENAKED LADIES Easy (Desperation/Nettwerk/ +30
30 @ GIN BLOSSOMS Learning The Hard Way Hybrd) 112 +19 4852 2 12/0 INDIGO GIRLS Littie Perennials iHollywood! +29
29 @ FIVEFORFIGHTING The Riddle (Aware/Columbva) 106 +1 a7s 3 80 SHAWN COLVIN Fill Me Up (Vonesuch Reprise) 2
27 28 SOUL ASYLUM Stand Up And Be Strong /Legacy/ 102 4 3097 3 ;m::g::lp::j;"g 'f:'z‘ xmﬁ:%m; o
26 29 PAUL SIMON Outrageous /Warner Bros.) 95 17 5431 n 9/0 :
{Debut> @ BARENAKEO LADIES Easy (Desperation/Nettwerk) 90 +30 4364 1 103
24 Triple A reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by totaf plays for the airplay week
of 7116-7/22. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays
#s placed first. Songs below No. 15 are moved 1o recurrent atter 20 weeks on the chart unless a song has not yet reached the top 15. If atter 20 weeks, the record is not M OS T
inthe top 15 and has two consecutive weeks of decreased plays, the song is then categonized as recurrent. Most Added is the total number of new adds officially reported
to R&R by each reporting station. Songs unreported as adds do not cou:n toward overall total stations playing a song. Most Increased Plays Hsts the songs with the P LA YE D RE CURREN TS
Qreatest week-lo-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of piays (times 100). Each daypart on each station is TOTAL
assigned an AQH number. Average Quarter Hour Persons used hefein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. ARTIST TILE (ABELIS) PLAYS
' JACK JOHNSON Upside Down (Brushfre/Universal Republe) 197
| R
?:&mm gﬁhmmtmc gmu L FRAY Over My Head {Cable Car) Epc/ 174
__M_— BOB SEGER Wait For Me (Capital AUGUSTARA Boston £/ [
Total Piays: 87, Total Stations: 6, Adds: 0 T TURSTALL Black Horse & The Charry Tree WVW 142
TOBY LIGHTMAN Holding Me Down Lava/Ariantic JAMES HUNTER People Gonna Talk (6o Rosnder) DEATH CAB FOR CUTIE Crooked Teeth drisanc/ 137
Total Plays: 85, Total Stations: 10, Adds: 0 Total Plays: 67, Total Stations: 6, Adds: 0 COLDPLAY Tak [Capital! 126
TRAM Am | Reaching You Now (Cokntsa/ RAY LAMONTAGNE Thres More Days (RCA/RMG/ BEN HARPER Bettar Way Vipiw/ . 17
Total Plays: 83, Total Stations: 8, Adds: 0 Total Plays: 68, Total Stations: 13, Adds: 4 DEATH CAB FOR CUTIE Soul Meets Body /Atistic/ 103
DASHBOARD CONFESSIONAL Don't Wail (¥agrant/Interscope) DEATN CAB FOR CUTIE | Wil Follow You Into The Dark (Atiantic/ COLDPLAY Speed 0f Sound Capitod L1
Total Plays: 82, Total Stations: 9, Adds: 0 Total Plays: 65, Total Stations: 10, Adds: 4 TRACY CHAPMAN Change (LavaArisntic/ L ]
FOO FIGNTERS Miracle (RCA/RMG/ SHAWN COLVIN Fl Me Up NonesucsyReprise]
Total Plays: 81, Total Stations: 7, Adds: 0 Total Plays: 58, Total Stations: 13, Adds: 10 " Station playlists for all R&R reperters ars available
- S —_— - —_ on the web at .60M.
Soags rashed by tetal plays

R&R can now deliver BREAKING NEWS

directly to your mobhile phone!

Just text the word

MOBILE
ALERTS

text RADIO
36617

Standard rates apply. Powered by
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July 28, 2006
Wk WEc ARTST TTE LABELSS un slars At}%‘g"‘cz il MOST ADDED '
Y S - : W. ’, 54 ARTIST TITLE (ABEL/S! ADDS
1 o TOMPETTY Saving Gr'ace {American/ .ame./ Bros 7 +62 7559 5 a9 SHAWN COLVIN Fil Me Up Aonesuch/ese/ n
2 @ LOSLONELY BOYS Oiamonds (0r Music/Eic) 708 +33 6382 13 880 | \unico GRLS Line Perennois fdywood 8
3 0 GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic/ 676 +21 6773 7 39/0 GOV'T MULE Mr. High & Mighty (ATO/Red ink) 8
4 O  JOHN MAYER Waiting On The World To Change (Aware/Columbial 619 +80 5646 4 422 | M KNOPFLER & E HARRIS Beachcombmg Movesuch/Wamer Bros. 1
DAMNWELLS Goiden Days (Zoe/Rounder) 7
A
6 @  KEANE Isit Any Wonder finterscape/ . 553 +24 6014 B T ot i oo e St i H
5 6 CORINNE BAILEY RAE Put Your Records On {Capitol) 522 14 5659 ; 1 40/0 BEN HARPER Get It Like You Like It (Virgin/ 5
8 7 GUSTER One Man Wrecking Machine (Reprise) 448 -3 4050 16 310 BARENAKED LADIES Easy (Desperation/Nettwerk} §
21 @  BEN HARPER Get It Like You Like It (Virgh/ 447 4139 4932 2 s :::El:;ﬁo'mﬁ"f/mee Mcwe Days (RCA/RMG) 5
R ) RN For Us (Red ink/Columbial 5
1 9 KEB’ MO’ Remain Silent (Red ink/Epic/ . 432 -29 3965 - 8 aon BONNIE RAITT wiBEN HARPER Two Lights (Capitol 1
9 10 MARK KNOPFLER & EMMYLOU HARRIS This Is Us Nonesuch/Warner Bros.) 421 55 aa85 14 320
d 7 11 PAUL SIMON Outrageous Warner Bros.) 418 5 262 11 350
18 @ ZIGGY MARLEY Love Is My Religion (7uff Gong/ a7 +83 2163 4 382 MOST
13 13 BRUCE COCKBURN Different When it Comes To You (True North/Rounder) 381 12 2165 6 380 | INCREASED PLAYS ‘
19 (D MICHAEL FRANTI & SPEARHEAD | Know I'm Not Alone (AntilEpitaphy 8«57 333 3 380 o
10 15  REDHOT CHILI PEPPERS Dani Cakifornia (Warner Bros.) ars 93 2386 15 25 | AT e v o
o oL s (RFalney ’ RAY LAMONTAGNE Three More Days (RCA/RMG) +186
16 GIN BLOSSOMS Laaming The Hard Way Hybrid) m 0 1492 8 3100 | BEMMARPER Get it Like You Like ht fVirgin/ +139
15 17 DONAVON FRANKENREITER Move By Yourself (Lost Highway) 363 15 3083 13 341 | SHAWNCOLVIN Fi Me Up onesuchiReprise) +112
. BARENAKED LADIES Easy (Desperation/Nettwert) +10
12 18 E2 How Wi te (ATO/RMG) 346 54
GOMEZ How We Operate /470// . 4635 17 3110 2IGGY MARLEY Love s My Relion (T Gong) oo
20 FRAY How To Save A Life (o) 314 0 1709 18 2210
29 @ SOULASYLUM Stand Up And Be Strong Legacy/ m +25 1798 2 2803 NATIONAL
22 22 WIDESPREAO PANIC Second Skin /Sanctusry/SRG/ 269 -26 2158 10 270 PROGRAMMING '
-  BARENAKEO LADIES Easy DesperationMetrwert) 268  +101 2384 1 305
23 24 ERICLINDELL Give It Time (AMparor/ 259 34 1067 13 210 | World Cafe- Dan Reed 215-898-6677
25 25 CHRIS ISAAK King Without A Caste (Repriss/ 258 98 261 15 2p | Messthisweek
27 €D EOIEBRICKELL & NEW BONEMIANS One Last Time (Fantasy/ 254 0 2361 2 211 | Acowstic Cafe —Rob Reinhart 734-761-2043
24 27 COLDPLAY The Hardest Part Capitol 254 &1 2002 8 160 | CATIECURTIS Passing Through (Compass)
@  JOHNNY CASH God's Gonna Cut You Down (Amevicantost Hiphway/ 283 +25 2923 1 2m2 | CEPES & WAGGIS | Did Do Right illporar/
) OUXIE CHICKS Easy Siance ((per WideCokmbss)
30 @ FOOFIGHTERS Miracie RCARMG/ 8 +5 840 3 201 | o e SMOG Lorg Teme Ago st Higheay!
B> @  6.LOVE Hot Cookin’ (Brushfirs/ 227 +24 1939 T 2612 | MDIGO GIRLS Littie Parranials (Halywoed)
JOSHUA RADIN Todey (Calemiss)
54 Triple A reporters. Songs ranked by total plays for the airpiay week of Sunday 7/16 - Saturday 7/22. TOSS SMDER Looking For A Job (New Doar/Libe!
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ON THE
RECORD!

Tom Cunningham,
National Dir./Adult Formats,
Universal Motown Records

“Balancing the World.” Morris is new,
but no newcomer. The Mobile native
has long had support from WZEW/
Mobile and has played clubs all over
_ the South for the past couple of years.
| After graduating from Auburn University, his path led him
to Nashville, Birmingham and a deal with Universal
Motown. ® Some of the finest musicians ever to grace the
studio and stage were on hand to make sure that Morris’
first effort was a fine one. It's an impressive roll call —
David Lindley, Leland Sklar, Craig Doerge, Joey
Waronker, Bekka Bramlett and Glen Phillips — but, uitimately, the con-
nection begins with Morris’ songs. Tales 'ot love, hope, betrayal and
fear are all found on What's Mine Is Yours, which arrives in stores Aug.
15. @ You'll see Morris performing in Boulder during the Thursday
lunch at the R&R Triple A Summit, and he is on tour this August and
September with Counting Crows and The Goo Goo Dolls. When you're
balancing your playlist, check out “Balancing the World.”

Tom Petty remains at the top of the

monitored chart for the second
week, and John Mayer, KT Tunstall
and Keane round out the bulleted top
five ... The Fray are now top 10 at 9,
and Gomez, at 11*, are poised to join
them ... Other big gainers this week in-
clude Ben Harper, Snow Patrol,
Sonya Kitchell and The Gin Blos- |
soms ... Barenaked Ladies debut ... On the Indicator chart, Petty |
hoids at 1°, with Los Lonely Boys, Gnarls Barkiey, Mayer and
Keane also bulleted in the top five ... Harper takes a big jump from
21°-8° ... Also taking big jumps are Ziggy Mariey (18*-12*) and Soul
Asylum (29°-21°) ... Barenaked Ladies, Johnny Cash and G. Love
debut ... Keep an eye on Toby Lightman, Dashboard Confes-
sional, Bruce Cockburn, Bob Seger, Death Cab For Cutle and
The Killers .... In the Most Added category, Shawn Colvin adds
another 27 stations to the list of early supporters for her new song,
Mark Knopfler & Emmylous Harris pull in a dozen stations, and

l The Damnwells have eight first-week adds ... The Indigo Girls have
another 11 before-the-box adds, and, after switching tracks in mid-
stream last week, Ray LaMontagne closes out another nine stations
this week ... There's early buzz on Carbon Leaf, Bonnie Raitt w/
Ben Harper and Madeieine Peyroux.

st Edie Brickell & New
Bohemians

uee: Fantasy

8y JOHN SCHOENBERGER/TRIPLE A & AMERICANA
EDITOR

t was way back in the mid-'80s that

Edie Brickell & New Bohemians
formed. Brickell was raised in the Oak
Cliff area of Dallas, and the bandmem-
bers were also from the Dallas area and
had met while attending Booker T.
Washington High School for the Per-
forming Arts. Brickell and the band
Joined forces and started to gig around
the area, eventually building a solid fol-
lowing.

In 1989 EBNB released their debut ef-
fort, Shooting Rub-
ber Bands at the
Stars, which con-
tained the hit song
“What [ Am.” When
that project had run
its course they had
sold a couple million
albums and enjoyed
success in many parts of the world. The
endless touring and constant press atten-
tion started to take their toll on Brickell.
The group released another album in
1990, Ghost of a Dog, but not long after
that they drifted apart. It was around this
time that Brickell met and married Paul
Simon and had a son.

Brickell released a solo effort. Picture
Perfect Morning, in 1994, but it didn't
blow up into anything huge, largely be-
cause Brickell didn't want to do much
promotional work in support of the
project. choosing to stay close to home
and her young son. It would be another
10 years before we would hear from her
again, when she released Volcano in
2003 to critical acclaim.

Eliot Morris’ debut release on |
Universal Motown has both a familiar /
and a fresh sound, which has made '
it easy for programmers to reach for '
| OF THE WEEK |

While Brickell was living her life and
keeping things rather private, the mem-
bers of New Bohemians pursued indi-
vidual careers. They kept in touch,
though, and whenever they all happened
to be in Dallas, they'd get together and
jam. They felt there was always the
chance they might regroup and record to-
gether again.

In the fall of 2005 Brickell and the cur-
rent lineup of New Bohemians — guitar-
ist Kenny Withrow, bassist Brad Houiser,
drummer Brandon Aly, percussionist John
Bush and keyboardist Carter Albrecht —
went into the studio with producer Bryce
Goggin. The result is the first Edie Brickell
& New Bohemians album in 16 years. It
also marks the first signing by the newly
revived Fantasy Records in 25 vears.

“I happened to meet Bryce, and he took
me to his Brooklyn stu-
dio,” says Bnickell. “I
asked if he would ever
be interested in work-
ing with New Bohemi-
ans. We all set aside a
few months, and ev-
erything just fell into
place magically.

The new album, Stranger Things, pre-
serves the off-the-cuff, improvisational as-
pect we have come expect from New Bo-
hemians, but it also reflects the growth the
individual members have gone through
over the past decade and a half. Several
tracks are radio-ready, including the first
single, “One Last Time”; the title track;
“Oh My Soul”; and “Early Morning.”

Edie and boys did a show (which was
recorded and filmed) at Club Dada —
their old haunt in Dallas — on June 23,
they will be performing at the Central
Park Summer Stage in New York on July
28, and, of course, they will entertain us
during the Thursday luncheon at the
Triple A Summit next week. For more de-
tails, log on to www.newbohemians.com.

OUR
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©  LcasH AmwricanV: A Hurdred Hiweys Amercorlast Highwey! 433 +58 11
By Joha Schoenberger ’
1 2 DAVE ALVIN West Of The West Roc/ 400 L ] 384 |
iy Atist: T Bone Bumett
6 ‘ RAY WYLIE HUBBARD Snake Farm (Sestaiv/ m +18 1752 Label: DMZ/Columbia
4 4 M.KNOPFLER & E. HARRIS Al The_. AmesuclyWamer Bros) 374 1 5174 Songwriter, musician, producer, musical historian and street philosopher — T Bone Burnett has
done it all. He was a member of Bob Dylan's Rolting Thunder
1§ SADGENSS Wi LR 4 Review, played in the spin-off act The Alpha Band and became
2 6 K KANE, K. WELCH, F, KAPLIN Lost John Dean [Compass/ 383 -32 5583 a solo artist, an extremely successful producer and, now, a
e ; label mogul. Bumett has left his mark on the American musical
8 a OARRELL SCOTT The lnvisibie Man (Fod Liph/ » % - landscape in many ditferent ways, but now he returns to his
9 0 SAM BUSH Laps In Seven (Segar /40 EE] +22 2172 performer persona — for the first time since 1992 — with
- The True False identity, Once again, he melds styles and images
10 ©  DERANERS Soiders 0t Love (Pa Dur/ n2 J 1983 into a spooky, illusive and altogether ariginal concoction that
7 10 8. SPRINGSTEEN We Shell Overcome: n.w_ {Cokembia) 208 2 §584 only he could have created. Check out “Zombieland,” “Seven i
Times Hotter Than Fire,” “I'm Going on a Long Journey Never 1!
1 11 FRED EAGLESMITH Mily's Cale AMU 2 4 L[] to Return” and “Holtywood Mecca of the Movies.” As an aside,
2 » . . Bumett has also just released a retrospective package spanning his entire career called Twenty
. 257 13 1307 al T8
13 12 VARIOUS The Pigrim: A Calsbratien Of Kris... /Amenicas Roots/ k| T - The E T Burnett
12 13 DIXIE CINCKS Taking The Long Way Upaw WiaCobmbia) 254 21 2758
14 14 ALLISON MOORER Getting Somewhere (Sugar A 232 -19 2188
AMERICANA NEWS '
2 @ CHRS KINGHT Enough Repe Ditar's Chercl m % -
= The recently formed Roots Music Association is experiencing rapid growth and now has over
18 0NN COWAN Now Tattes Prscastie L W8 | 700 members. As part of its efforts to promote roots-based artists the organization has announced
17 17 RHONDA VINCENT Al American Blusgrass Girl (Rosndr/ M KT 1427 the Roots Music Association Convention and Radio Conference, set for October of next year. For
] ) updates on the conference, check in regularly at www.rootsmusicassociation.com ..
22 @  HACIKENDA BROTHERS What's Wrong.. Proper Amarcan) 209 423 843 | Acoustictriends.comis a new, free online community site that describes itself as “the social space
15 19 A ESCOVEDO The Bexing Mimer Bact Prch/BL6/ 195 54 3asg | foracoustic music” for fans, musicians and others interested in Americana, bluegrass, folk, Irish-

Cetic, oid-time string bands and singer-songwriters. On the site, artists can post their music,
19 20  SHOOTER JENNINGS Electric Rodeo /iaversal Sosth/ 198 - a3 videos and tour information, as well as network to find others to jam with, form groups, offer
lessons, exchange songs and travel with ... Bluegrass music passed a major milestone on July 14,

o T SR Rk e L T | L e publication Bluegrass Unlimited celebrated its 40th anniversary. The publisher marked
[Debe> @ TODD SNIDER The Devil You Know Mew Door/Ue/ 182 +72 k& the occasion with a special retrospective issue that included a bound-in reproduction of Voiume 1,
; : No. 1, which was a nine-page mimeographed newsletter. In addition, the monthly's editor, Sharon
N B KN Sutcass fed i) L b % McGraw, announced that the magazine plans to begin its second 40 years with a complete redesign.
% 24 DALE WATSON Whiskey Or Ged /Palo Duro/ 168 12 768
% 25 MARTY STUART.. Live AL (SwperiatonaUniversal Seeth/ 188 ] 2%
2 28 BRUCE ROBISON Eleven Steries Sustaie/ 184 5 md
MOST ADDED
2 2] T BONE DYRNETT The Trus Felse idemtity DMZ/Cokmbia) 163 23 1002
ARTISY TITLE LABEL(S) ADDS
20 28 NANK W Straight Te Hell BrecCwrdy 168 L ] 1251 CROGKED STILL Sheken By A Low Seund (Sigmetare Sowsdt/ 12
: TODO SNIDER . The Dewl You Know M DeerUibe/ "
4 23 E.COSTELLO.. The River in Reverse Vone forscastVMS/ 187 25 1 WL KIMBROUEH Americanits & - "
3 30 JEFFREY FOUCAULT Ghest Reposter (Sipestare Ssumds/ 154 3 2774 | RAULMALO You're Only Lonsly (Sanctuary/SRG/ 1
_ . e, — — - — — GUY CLARK Workbench Songs Dusirase/ 1®
mmmnwmnmmrmmdmmmm_mmwsymm DAVE ISLEY Here With You Tonight .18/ 7
radio shows, satelfite radho and internet stations that have agreed to submit weeldy spin counts. JONN COWAN New Tattoo Piaecasthy '
For more information please visit www.americanamusic.org.
L © 2006 Americana Music Association. OARCY LYRINE WARD Whet Eise is New DX/ (]
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Adios, Amigos: MercyMe

MercyMe lead singer Bart Millard says, “Audio A is that band that made
me want to be in a band. Our first big break was opening for Audio
Adrenaline back in 1995, and we
will be forever grateful.

“From time to time MercyMe are
asked how we would want to be remem-
bered when we decide to hang it up,
and our answer is always the same: We
hope people remember us as a band
who had integrity on and off the stage
and who tried our best to keep Christ
the center of attention. Thank you,
Mark, Will, Ben and Tyler for accom-

Adios, Audio
Adrenaline

One last album, tour

MercyMe

plishing what we continue to strive for.”

%, udio Adrenaline started as a band 15 years ago. Since then

i they’ve toured the world, sold over 3 million records, won
two consecutive Grammy Awards and four GMA Music Awards
and touched countless lives. This week we’ll hear from bassist
and one of two original bandmembers Will McGinnis and from
some other artists who have been inspired by Audio Adrena-

vocal for God and actually have a message
and show young people that there are alter-

line over the last 15 years.

It's amazing how fast time goes by. 1 ask
McGinnis if it feels like it’s been 15 years al-
ready. He laughs and replies, “You know, it
really doesn’t. After the first five years we had
done like six straight tours. We woke up one
day and went, "Holy cow! We thought life
was flying by.

“l had gone from 26 to 30-plus years old in
that time and thought, ‘Gosh, my life is flying
by me.” Then we had another eight years on
top of that. We never expected to do this past
the first record, then you wake up 15 years
later, a bazillion miles later and a bazillion
shows later.

“We figure we’ve done about 3,000 shows
in that amount of time, and all the truck stops
we've hit —it’s weird. We try to come up with
an answer about how it happened, and the
only thing we can say is that it was God. He
wanted to show us a miracle in action.

“We definitely haven't felt like we're the
greatest band out there or the most talented
individuals, but he chose to use us, and we
have to give him all the credit. For 15 years
it's been an amazing ride.”

Audio Adrenaline

Early Influences

Scattered throughout these pages you can
find tributes from some of today’s artists who
have been influenced by Audio Adrenaline
over the years, but who inspired Audio A?

McGinnis says, “Originally, we were moti-
vated by bands like Stryper, Petra, Whiteheart
and DeGarmo & Key — the Christian bands
that we thought really rocked for that time.

“We thought, ‘Man, if we can rock and be

AVALON

"Somehow

for adds

no hype. just hits

rwtien Music Group

For Promotional Information contact

9| Brian Thiele bthiele @ emicmg.com or Andrea Kleid akleid @ emicrg com
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natives out there to sex, drugs and rock ‘n’ roll,
that would be great. And we can also break
some of the stereotypes the
church has about rock.”

“The church back then
thought that kind of music was
evil, and early on we were de-
termined to show the church
that rock music could be used
by God and that the beat wasn’t
evil and that just because you
had long hair and holey jeans
didn’t mean that you were a
hellion or into bad things.

“Secondarily, we had an out-
reach to young people. We
wanted to give them the best-
produced music that they had
ever heard, but with Christian morals and
values and a real cool sound that they could
relate to and want to share with their friends.”

Favorite Albums & Songs

When Adios: The Greatest Hits is released on
Aug. 1, it will be the 11th album for Audio
Adrenaline in their 15-year history. Does the
band have a favorite out of those 11? McGin-
nis says, “Collectively, as aband, we've talked
about this, and | think we all agree that Bloom
[1996] was our breakout record. That's the
record that everybody says, ‘Man, Bloom
changed my life.’

“As aband, collectively, we love the album
Lift [2001] because it was a record that we self-
produced. We spent six months laboring, just
pouring our hearts into it. Some songs we re-
tracked two or three times to get perfect.

“That was one of the records that was clos-
est musically to what we would want our
band to be. We thought it had really awesome,
powerful songs on it.”

How about favorite songs? McGinnis says,
“We could each probably name a song that we
relate to personally, but, collectively, there
have been a couple. ‘Ocean Floor’ and ‘Hands
and Feet’ connected with a bunch of different

le.

“When we played them live or they were
played on the radio, we would get tons of e-
mail that confirmed the fact that those songs
dealt with people in their current situations,
when they were going through hard times or
when they were dealing with themselves and
feeling like they didn’t meet up to God’s stan-
dards. '

‘“We wanted 1o give kids
the best-produced music
that they had ever heard,
but with Christian morals
and valves and a real cool
sound they could relate
b'”

“*Ocean Floor’ encouraged them to believe
that God had taken their sins away, and
‘Hands and Feet’ was a song thatempowered
a bunch of people to become the hands and
feet of Christ and actually go out and do some-
thing. Some people say, ‘I'm a Christian,’ but
never do anything during the week or get out
of their selfish lifestyles.

“Those two songs have really connected
with the band and with the kids.”

Other Favorites

After 15 years of touring, opening for other
bands and having other bands open for them,
I would think it would be difficult for Audio
Adrenaline to pick a favorite band they’d been
on the road with, but McGinnis doesn’t even
hesitate, saying, “One of our favorite tours
was with The Supertones. It was the Some
Kind of Zombie tour, and it was our first head-
line tour.

“We had been on the road for six years
straight, doing about 150 shows a year, open-
ing for everyone from DC Talk to Steven Cur-
tis Chapman to Newsboys and all these other
really big bands. We were really insecure and
wondered if we could pull this headline thing
off.

“We invited The Supertones to go out with
us, and they were such an amazing band to
tour with. They were great live and really
motivated us to step up our show, and they
were really encouraging as well.

“Every night they were like, ‘Man, you guys
are so awesome, and your ministry to kids is
great.” With that and the fun stuff that we did
on the road and the antics, that was really a
great tour.”

Continued on Page 64
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Adios, Audio Adrenaline

Continued from Page 62

Are there bands that Audio A wishes they
could have toured with but never got a chance
to? “Jars Of Clay or Third Day,” says McGin-
nis. “It just never worked out. The stars never
aligned for us to support them or to have them
support us or to do a co-bill or whatever.

“We have so much respect for those two
bands. In Christian music, they haven’t done
anything that wasn’t amazing musically. You
feel like they aren’t blown by the wind of
Christian music. They set the standard and go
out there and hang it on the line. That's what
we've been about, and to go on tour with those
guys would have been awesome.”

Ot the over 3,000 shows they've done, are
there any places that really stand out in their
minds? “Wow, that's tough,” McGinnis says.
“There are so many places. Two venues that
stand out are Red Rocks in Denver and the

“Ocean Floor’
encouraged people to
believe that God had
taken their sins away,
and ‘Hands and Feet’
was a song that
empowered a bunch of
people to become the
hands and feet of Christ
and actually go out and
do something.”

Gorge in Washington state. It's an amphithe-
ater that overlooks the Columbia River gorge.

“There are also several clubs that we‘ve
played, like the Electric Factory in Philadel-
phia and a few others, that we thought were
amazing clubs. But, really, there are so many
great places that we've played.”

Any places they haven't played yet but
wish they could? “We haven't played New
York much, and it would have been great to
have played in some of the cool clubs in New
York and L.A.,” McGinnis says.

“But we are getting to play the Nokia The-
atre in New York on our last tour. That's like a

nice little pat on the back after all these years,
to be able to play in Manhattan.”

Memory Lane

There were some early personnel changes
in the band; but the current version of Audio
Adrenaline has been together for 10 years.
“We've walked through the good and the bad
of our lives together,” McGinnis says. “We've
been brothers to each other, and we've expe-
rienced some really crazy stuff together.

“The things that we’ll remember and cher-
ish most will be the good times that we
walked through together and all of the places
we've been together, from Australia to New
Zealand to Europe and all over the States.

“We’ll also remember that we were one of
the craziest bands on the road as far as seiz-
ing the moment and really sucking the mar-
row out of life. We took advantage of every
place we went, from snowboarding to snow-
mobiling to ATVing to fishing to surfing and
everything in between that we could pull off.

“We'll also remember the stories that we
heard from fans. After you’ve been around the
world on a few tours, you kind of have to have
a real solid reason for why you're out there,
why you leave your family, why you leave
your children and your wife behind, and for
us it was the stories from the fans and the fact
that this music was so important to them.

“It changed their lives, and there were
songs that they clung to during hard times.
Those stories will always be important to us.

“We got to meet people like Billy Graham
and got to go to the Grammy Awards, and we
won a couple of Grammys. Those will be times
that we cherish as well, remembering the cool

things that happened.”
Funny Stuff

Asked if he has a goofiest memory from the
studio or the road, McGinnis laughs and says,
“There have been a million, but | actually missed
a show once. | drove my family up early to a
show and was camping in a camper. | didn’t re-
alize that we were playing in the aftenoon. |
thought it was a normal evening show.

“Come to find out, we were playing at 4 in
the afternoon. I'm asleep in my camper with my
wife and my kids, and a policeman comes roll-
ing through the campground with a loudspeak-
er, saying, ‘Is Will McGinnis in the campground?”
I woke up, startled, and he said, ‘Dude, you're
supposed to be onstage right now.’

“He put me into the police car and rushed me
over to the show. They had already started the
show and had been winging it. We had two gui-
tar players, and one of them had jumped on the
bass and gotten through the first three songs. 1
had to get onstage and finish the show all em-
barrassed

“There have been countless planes, trains and

Adios, Amigos: Sanctus Real

Sanctus Real lead singer Matt Hammitt says, “The first Christian music

g /X CHRISTIAN g

tape that | ever had was Audio A. | can't
tell you how much they influenced my
lite and were one of the staple bands
in Christian music that made me want
to be a part of it.

“Not only has their music impacted us, but
| we have also been influenced by just hang-
| ing out with them. We"ll aiways love Audio A:
h they-have been a huge part of our lives.”

Sanctus Real

T —
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Adios, Amigos: Needtobreathe

Audio A has been a huge influ-
ence of ours. One of the first
rock concerts we ever went to,
we were jumping up and down
and singing “We're a Band.”
We actually just got to meet Mark,
and it was a huge honor. We barely
knew what to say. It's really awesome
| to see what's happened with you
| guys. Know that you've touched a iot
of people. From Needtobreathe, we
love ya!

o

automobile-type situations, where we’ve just
barely made it to a show, but that's the one that
probably stands out the most for me because |
actually missed a show.”

The guys are all a little crazy, and that's part
of what everyone loves about them, but who's
the craziest? McGinnis doesn't even pause to
think before replying, “Ben Cissell, our drum-
mer. We call him Camp Counselor Ben, and if it
weren't for him, we would have been just an-
other boring band on the road, staying in the bus
and keeping to ourselves.

“He was the practical joker, he was the video-
grapher, and he was the guy who motivated us
to do something stupid and then got it on vid-
€0. He was the guy who kept it fun and kept the
spontaneity. He truly was a kid out on the road,
and that spurred us guys on to have fun and do

Keeping Busy

The new and final Audio Adrenaline album
features 17 songs, including two new ones: the
first single, “Goodbye,” and a cover of The
Alarm’s “Blaze of Glory.” There will also be a
special CD/DVD edition that includes a third
new song, a cover of Charlie Peacock’s “Down
in the Lowlands.”

McGinnis says, “The DVD edition will also
include all of our videos and tons of extras. Some
of the bands that have been influenced by Au-
dio A have cameos on there, saying what we
meant to them. We watched it the other day and
were kind of teary-eyed. Some of the things they
said were $0 encouraging,

“There’s actually a great photo montage on
there, too, with photos from all the way back to
our first record. It’s crazy to see all the live and

Even though this is the last album and tour
for Audio Adrenaline, the guys won't be retir-
ing and playing golf every day. McGinnis says,
“It's kind of like the music is over, but the minis-
try still goes on with the Hands and Feet project.

For those who aren’t aware of the Hands
and Feet project, McGinnis brings us up to
speed, saying, “We had been spouting off
about missions, and we decided that we need-
ed to put our money, our time and our actions
where our mouths had been for years.

“We had a heart for Haiti because [lead
singer] Mark Stuart’s parents had been mis-
sionaries there on and off for about 20 years.
We went down there, and, on faith, bought
land and started building. We used our plat-
form to raise money for it.

“We probably got about $300,000 for it. We
have abuilding there that’s kind of the begin-
ning of it, and we’re going to build little hous-
es that will house six or eight orphans with a
nanny, and we hope to build some other

wwwaLamericanradiohistorv.com

‘“We’ll also remember
the stories that we heard
from fans and the fact
that this music was so
important to them. it
changed their lives, and
there were songs that
they clung to during hard
times.”

things there, like a church and a recreation
area.

“God has blown it up in a year and a half,
and we’ve been raising awareness of it
through some free shows and auctioning off
stuff and doing bike rides across America and
things like that. It's amazing how receptive
people have been. Our fans have gotten be-
hind us on this and caught the vision of it.

“The Hands and Feet project is awesome. We
feel like it’'s the best thing we've ever done. All
of us are so committed to making sure that's
something that goes on for vears and follows the
growth of these orphans from infants to aduit-
hood

"li\etewillbemornmyea:sofworking
with that, and we hope that we hand itdown to
our kids.”

Adios, But Not Goodbye

L ask if the door is still open for a Audio
Adrenaline reunion record or tour somewhere
down the road. “This is the end, but God could
do something in spite of that,” McGinnis says.
“We do have one more record to tum in to EMI
if they want it.

“It all depends on Mark’s voice. We feel like
he needs a year to a year and a half break to
let his voice restore itself and let the swelling
g0 away. Even that’s an unknown. It may al-
ways be this way, forever and ever.

“We had to give him the time to see if it
could come back so he could talk to his grand-
children in a normal way, because he can’t
even talk without holding his throat now. It
would be selfish to try to plan a reunion or
something like that or to try to look that far
ahead, but stranger things have happened.
We'll see!” .
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ARTiISTS ABiINcY

We at Third Coast didn’t excel
in foreign languages....

But here’s hoping “ADIOS” means
“THE SPRING TOUR IS GOING
TO BE HUGE!!!!11"

Congratulations on a wonderful
career!!

Love,
Your Third Coast Family

Audio A -
Congratulations on one amazing career.

We're all here doing what we do because of your influence.
We're proud to know you and proud to call you friends.
Adios -

Your Flicker Family
The Flicker Staff, Pillar, T-Bone, Kids In The Way,
eleventyseven, Flatfoot 56, Fireflight,

nevertheless and Until June

flickerrecords

.

\ Creation Festivals and Audio Adrenaline have had a rich history

together of bring :T{;‘Ereat music and solid ministry to thousands of
all ages at the Creation Festivals and Creation Concerts® We are
honored to have partnered together in ministry over these many
years. Audio Adrenaline have proven that progressive, creative,
and just plain great mu an be accomplished along
with @ passion to see lives changed for Christ

We wish the guys of Audio Adrenaline, and their families, the
blessing of God's favor over the years t me. Thank you for all you
have done to help further and strengthen Christian Mu
We will miss you

G
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Audio Adrenaline Discography

From Audio A to Adios

ere is a complete listing of all 11 of Audio Adrenaline’s al-
bums. My thanks to Audio Adrenaline’s publicist, Rick
Hoganson, for pulling together the information and images for

this week’s tribute to the band.

Adios: Greatest Hits (2006) 5. Pierced
1. Big House 6. Simeg
2 We're a Band 7. Pour Your Love Down

8. Leaving Ninety-Nine
9. Miracle
10. Worldwide Two

3. Never Gonna Be as Big as Jesus
4. Goodbye (New song)

:' g‘::zﬁ\d of Zombie iy

S e Dt 12. Ocean Floor (Radio Remix)
8. Hands and Feet Lift (2001)
9. Mighty Good Leader 1. You Still Amaze Me

10. Ocean Floor 2.I'm Alive

11. Beautiful 3. Beautiful

12. Blaze of Glory (New song) 4. Ocean Floor

13. Leaving 9 5. Rejoice

4. Plenced 6. Speak to Me

15. Miracle 7. Glory

16. King 8. Summertime

17. Starting Over 9. This Is Everything

18. Down in the Lowlands (New song on the 10. Lift
Dviy 11. Tremble
Until My Heart Caves in (2005) 12. Beautiful (Radio Remix)
13. Lonely Man
Hit Parade: The Greatest Hits (2001)
1. Will Not Fade

2.I'm Not the King
3. Mighty Good Leader

.

RR CHRISTIAN

Adios, Amigos: Hawk Nelson

Audio Adrenaline, we're going to miss
you! We've had many good times,
and | hope | have the chance to buy i
all of your gear. We want your bus,
we want — we just pretty much want
to be you.

We're going to try to fill the void, but we're
not going to be able to do it. Those are
some big shoes to fill. All you guys are go-
ing to be starting over with amazing new
lives. and I'm really proud of you. You guys had a huge influence on us. and we're
going to miss you. Hopefully, we can stay in touch. Thank you!

Hawk Nelson

— — - === T e ———

11.It's Over
12. The Houseplant Song

Some Kind of Zombie (1997)

11. Bag Lady

12. 1 Hear Jesus Calling
13. Memoir

14. Hidden Track

Live Bootleg (1995)

1. Intro

2. We're a Band

3. What You Need
4. Can’t Take God
5. SoulMate

6. Scum Sweetheart
7. Rest Easy

8. Don’t Censor Me
9. Medley

10. Big House

11. Happy and You Know it

Don't Censor Me (1993)
1.Can’t Take God Away

4. Some Kind of Zombie lz S;‘;("; ’ ; ;\(;Kl.a. lt’eublic School
, . J0Uiivia
2‘ ?v?n?z: CVater 3. Some Kind of Zombie 4. My World View
7. Big House 4. Original Species 5. Big House
8. We're a Band 5. People Like Me 6. Jesus & The California Kid
9. Blitz 6. Blitz 7. Don’t Censor Me
10. Hands and Feet 7. Lghtlonse 8. Let Love
11. Man of God B, 9. We're a Band
1.Clap Your Hands 13, Underdog 10. Superfriend 11. Scum Sweetheart
§. IL(Jir:‘hl My Heart Caves In 14. Never Gonna Be as Big as Jesus 11. Some Kind of Zombie (Hidden track) Audio Adrenaline (1992)
i 15.DC-10 Bloom (1996) T
e 16. One Like You m— s A
. Starting Over 7. . . ou
6. Are You Ready for Love B 2. Never Gonna Be as Big as Jesus 3. Who Do You Love
7. Undefeated Underdog (1999) 3. Good People 4. PDA
‘e Lifted Me Hi : 4.I'm Not the Kin,
g. Iour Lc:\ ue\e Me Higher 1. Mighty Good Leader : Wr:lk :n b g 2 H:SN:JOSS( Ex;l:mt Way
- Light of the Sun 2 Underdog ‘ ] ES-US s Right
10. All Around Me 3. Get Down 6. See Through 7. Revolution
11. Lose Control y - 7. Free Ride 8. Audio World
4. Good Life e
Worldwide (2003) 5. Let My Love Open the Door gL 9.DC-10
) 6. Hands and Feet 9. Gloryland 10. My God
1. Worldwide One 7. Jesus Movement 10. Jazz Odyssey 1. Life
2 Church Punks 8.DC-10
3. Wity 9. It Is Well With My Soul ]
4. Goand Be 10. This Day

Adios, Amigos: Jeremy Camp

When | first came on the scene, | was like, “Man,
these guys are cooi and fun.” And when they need-
ed to be serious, they were.
I | love these guys and have always appreciated what
they've done. | know that God is going to continue to use
| them no matter what they do, and I'm excited to see what's
I £oing to happen.

Jeremy Camp

oo oriconradiobictan, ~com

‘ Adios, Amigos: Steven Curtis Chapman

I'm a big Audio Adrenaline fan, and | really appreciate what they've done.
They've left a very significant, indelible mark on
Christian music by méaking great music that was real
and relevant while applying the truth of scripture in
an honest, open way, a way in which you didn't have
to guess “What are they trying to say?” or “Where
are they going?”

There was so much passion in the music and so many other
things that they said that | really appreciate. it shaped where
Christian music, especially where rock music is concerned,
has gone.

Steven Curtis
Chapman

July 28, 2006 Radio & Records ©® 67
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o July 28, 2006 - n ey POWERED[ 1]
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS 'Snun STATIONS “ Enl A B A QF
2 0 CASTING CROWNS Praise You in This Storm (Beach Street/Reunion/PLG) 177 +16 25 4210 : Ly
3 o AARON SHUST My Savior My God /Brash/ 1162 +13 29 4010
1 3 MERCYME So Long Self (NG 132 135 18 a1/0 MOST ADDED
4 €@ THIRD DAY Mountain Of God EssentialPLG) 119 +46 1 401 | wmsrrme caseus) o
5 5  BRIAN LITTRELL Welcome Home (Reunion/PLG) 978 -3 15 sn TREES3 All Over The World (Inpag/ 7
6 0 KUTLESS Strong Tower (BEC/Tooth & Nai/ : 961 +17 Y3 3310 MARK SCHULTZ Broken & Beautiful (Word/CurtyWarner Bras.) 5
7 7 MARK HARRIS Find Your Wings (INO/Columbra/ 906 -20 18 ky/i] CHRIS TOMUIN Made To Worshe /Sixstaps/Sparrow/EMI CMG) 4
8 8  CHRIS TOMLIN How Great Is Our God (Sixstaps/Sparow/EMI CMG) 862 51 30 ap 3“.-233.&'.'@."5.‘.'5 I"‘T:";i’;""’”’/‘”’w"’”""”’ :
9 9 SELAH W/MELODIE CRITTENDEN Biess The Broken Road /Curty 803 -52 22 3810 " Lad
10 @ DAVID CROWDER BAND Wholly Yours (Sixsteps/Sparrow/EMI CMG) 650 +1 " 28/0
n 11 MATTHEW WEST Only Grace (Universal South/EMI CMG) 566 45 35 3610
16 @ TREEG3 Al Over The World inpop) 541 +107 3 2m
12 13 MARK SCHULTZ | Am Word/CurtyWarner Bros.) 533 -29 47 390
13 8 NICHOLE NORDEMAN Real To Me /Spamow/EM! CMG) 485 +9 7 20 MOST
14 JEREMY CAMP This Man (BEC/Tooth & Nod) 474 +2 46 3610 INCREASED PLAYS
17 16 AYIESHA WOODS Happy (Gotee/ 378 18 9 221 o
20 — )  NATALIE GRANT The Real Me (Curty 369 +32 6 1912 ;:’s s ““I:z T P "‘"";;;‘
y ; . TOMUN ‘o Worship (Sarsteps/Spamow +
22 @ MATTHEW WEST History (Universal Soutl/EMI CMG) 353 +49 4 171 MARK SCHULTZ Broken & Besutil WordCutyWarer Bas]  +118
21 (D JEREMY RIDDLE Sweetly Broken VYMG/ 334 0 9 130 | TReEs3 At Over The Workd fhpuy e
19 20  BROTHER'S KEEPER He Took The Scars (Training Union/Ardent) n -10 12 15/0 B1G DADDY WEAVE Let It Rise /Fervent/CurtyWarner Bros)  +99
24 @ ANDY CHRISMAN Believe (Upside/Shelter) 322 +36 7 1511 PAUL BALDCHE Because 0f Your Love /ntegnty Label Group)  +83
Bebet>  €Q)  CHRIS TOMLIN Made To Worship (Sixsteps/Sparrow/EMI CMG) 311 +208 1 19/4 | SALVADDR Stane (Word/CortyWarner Bros.) +69
18 23 STORYSIDEB More To This Life (Gotee) 294 60 8 17y, |FERREEK SRS AONN T e i e
@  MATT REDMAN You Never Let Go (Siksteps/Sparrow/EMI CMG) 81 432 3 ¥R gt miallnga Sipnad o pema o
i SIS A P THIRD DAY Mountain Of God (EssentiaPLG) 46
25 25 DOWNHERE A Better Way (Centricity/Word) 269 4 5 1210 ANDY CHRISMAN Believe /Upside/Sherter/ +3
23 26  TURNING Out Of My Hands /R T/Rocketown) i 269 -27 3 1611
30 @ BRANDON HEATH Our God Reigns fReunion/PLG) 248 +27 2 131
28 28 AFTERS All That | Am (Simple/iNO} 241 -5 14 1712
29 @ WARREN BARFIELD Saved (Essential/PLG) 240 +3 19 120
@ PAUL BALOCHE Because Of Your Love f/ntegrity Label Group/ 233 +83 1 101 MOST
42 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays fof the airplay week of
7/16-7/22. Bullets appear on songs gaining plays or remaining flat from previous week, !t two songs are tied In total plays, the song with the larger increase in plays is P L A YE D R E C U R R E N TS
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart uniess a song has not yet reached the top 15. If after 20 weeks. the record is not In
the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number ot new adds officially reported TOTAL
1o R&R by each reporting station. Sangs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour | ARTIST TITLE LABEL(S) PLAYS
Persons times number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from TREEB3 Blessed Be Your Name /lapag/ 479
Arbitron Inc. (© 2006, Arbitron inc.).© 2006 Radio & Records. CHRIS TOMUIN Holy Is The Lord (Sixsteps/Sparrow/cMICMG) 425
BIG DADDY WEAVE Let It Rise (Fervent/CurtyWarner Bros.) CASTING CROWNS Litesong Beach Street/Reunion/PLG) [Vl
m—— Total Plays: 181, Total Stations: 7, Adds: 3 JEREMY CAMP Take You Back /BEC/Tooth & Nad) a3
SWITCHFOOT Stars (Sparrow/EMI CMG) CARRIE UNDERWOOD Jesus, Take The Wheel (4rnsta/PLG/ (1K)
Total Plays: 162, Total Stations: 5, Adds: 0 THIRD DAY Cry Out To Jesus (EssentiafPLG) 400
PAUL COLMAN Holding Onto You finpap/ NICOL SPONBERG Resurrection /Curb/ CASTING CROWNS Who Am | (Beach Street/Reunion’PLG! 396
Total Plays: 222, Total Stations: 16, Adds: 1 Total Plays: 143, Total Stations: 7, Adds: 0 NEWSBOYS Me Reigns /Sparrow/EMI CMG) 394
SALVADOR Shine (Word/CurtyWarner Bros.) WARREN BARFIELD Come Alive (EssentiolPL G/ BARLOWGIRL | Need You To Love Me (Fervent CurtyWarer Bras) 394
Total Plays: 221, Total Stations: 13, Adds: 2 Total Plays: 138, Total Stations: 5, Adds: 0 Voice Of Truth Beach Street/ReanionPLE) 393
LIFEHOUSE You And Me (Beflen PHILLIPS, CRAIG & DEAN Your Name /V0) P SR LIV S L,
Total Plays: 210, Total Stations: 10, Adds: 0 Totat Plays: 131, Total Stations: 6, Adds: 2 ; s
MARK SCHULTZ Broken & Beautiftd (Word/Curty/Warner Bros.) STARFIELD Son Of God (Sparrow/EM! CMG) Station playlists for all R&R reporters are available
Total Plays: 207, Total Stations. 13, Adds: 5 Total Plays: 124, Total Stations: 7, Adds: 1 ; on the web at www.radioandrecords.com.
Sengs ranked by tetal plays

DECEMBERADID

“DRIFTER™

| They're back with a song that's sure fo_ DON'T JUDGE THIS BOOK BY IT'S COVER
- impact your listeners. GNING FOR ADESAM AA c{niR«N

Derek Bruner iy
615-312-5647
dbruner@slantedrecords.com
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15 YEARS

3 MILLION ALBUMS

18 #1 SINGLES

2 GRAMMY AWARDS

... AND COUNTLESS LIVES CHANGED
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. ~
CHR TOP 30 ROCK TOP 30
Wi Witk ARTST TMLE LABEL(S) s sdve VBRSO o Wi Witk ARTST TIME LABEL(S) S sk TEDSM oL
1 1 H.NELSON Everything You Ever Wanted Toorh S ¥adl 1186 48 1" 2 2 @  RED Breathe into Me EsseniatPLG) E7 (] " 3
2 ©  NEEDTOBREATHE You Are Here /Sparow/EMICHG), 983  +23 12 2 1 2 DECYFER DOWN Life Again /SRE/ w 2 1 3m
4 3 HWYPERSTATIC... Praying For... (X T/Rocketown) 898 2 L 1] 3 ©  OAY OF FIRE Cut & Move (EssanriaiPLG) 323 19 12 280
3 4 STORYSIDE:B Everything And More (Goree/ 868 60 " 200 6 ©  MANIC DRIVE Luckiest Whipiasty M .18 1N 20
6 5 AYIESHAWOOOS Happy /Goree/ 852 .25 " e 8 ©  FALLING UP Contact /BEC/Tooth & Nad) 7 .28 1
5 6 MAT KEARNEY Nothing Left To Lose iapap/ s 9 228 5 6  PROJECT 88 My Wil Be A Dsad Man Toorh & Noi) 263 .23 18 20
12 @  RELIENT X High Of 75 fGoree/ 7% 4114 7w 9 ©  SPOKEN Time Atter Time (Toorh & Kaid 45 2 I :]
10 @  NATESALUE Breakthrough (Curt/ 780 .39 13 10 11 @  PREFUGHT YouDecide FickerPl5) 04 .28 T
9 ©  LEELAND Sound Of Melodies (EssentiaéPL5) 54 W03 s 2 7 9 RELIENT K High O 75 /Goree/ 201 3 s 2m
7 10 AARON SHUST My Savior My God /Brash/ 751 3 2 12 @ 0.0 s Time drianic/ 29  +13 1w '
8 11 MERCYME SoLong Seif /40 732 8 6 180 14 @ CLEVENTYSEVEN MySpace FickePL6) 2+ 5 230
W @  PLUMB Bittersweet (Curt/ . 722 W 13 200 15 @  DIZMAS Redemption, Passion... (CredentiadEMICME) 218 +5 R}
13 @ FIGHTING... Back To You (EM/ Music ResctivelGoree) 705  +44 8 13 13 STARFIELD My Generation (Sparow/EM! CMG) 207 4 15
17 @  OALTON Lite Afrad (Setectric/ 654 445 s 2 18 @  FLYLEAF Fully Alive (Octone/ RCA/RMG) 200 412 4 23
16 @  JESSIE DAMIELS Everyday Midsy 650 422 ¢ :n 16 @  JONAN33 Desensitized /SAE/Ardent) 205 +2 ¢ 230
18 @  DOWNNERE The More /Centricity/Word) 638 457 1" 20 @  STAVESACRE it's Beautitul.. (dbacus/ 194 +§ 12 200
15 17 S.KART Me And Jesus (WordCortyWarner Bros) 628 [} 5 242 4 17 RUNKIDRUN We've Onky Just Begun Toorh & Nall 184 100 1" 240
19 @  STARFIELD My Generation (Sparrow/EMI CMG) 537 412 10 10 18 HAWK KELSON Everything You_. Toorh & Nay 188 .35 19 190
2 @©  0.0AVID.. Wholy Yous (Sixstens/Spamow/EMI CMG) 488 +4 R ] 2 O THOUSAND.. Breathe You in (Tooth & Nadl W .0 5 130
2 20 THIRD DAY | Can Feel It (EssentiadPLG) s 4 1" 24 @  MYRIAD Stretched Over /Floodgate) 1 .27 7
p) 21 JARS DF CLAY Dead Man (Carry Me) (EssentiabPLG) 401 40 2 2 @  CLASSIC.. TheCodest.. Tooth & KadEMI Music Reactiey 178 +4 LI T}
25 €D FRAY Over My Head (Cable Car) i/ 80 467 ] N 19 22 FOLD The Title Track (Tooth & Nad/ 175 a8 20 s |
Debu @  SANCTUS REAL The Face Of Love (Soavrow/EMI CME) 357 +112 1w 23 @  FAMILY FORCE 5 Love Addict (Gotee/Maverick) 170 +13 2 2
23 @ MATTHEW WEST History Unversa/ SwthEMICMG) 355  +20 5 120 23 @  XRYSTALMEYERS Colide EssentisbPLG) 185  +43 I [
Bebe> @D  JIMMY NEEDHAM Lost At Sea fipop) 0 23 1 27 @  FAIR Carslessness Toorh & Nai) 188 +3 3 sn
i 27 @ P.OD. Ths Tome (Atiantic) 48 +54 4 % @  FMSTATIC Waste Of Time (Tooth & Nail 152 +1 5 150
23 @ M BONILLA Sinti Withaut You) (Crass Movement) 318 +40 2 e 7 27 PLUMB Good Behavior (Curty s 53 16 200
2% 28 AUDIO ADREMALINE Goodbye ForeFront/EMICME) 298 .19 i M % 28 KIDS IN THE WAY Fiction Flcker/PLG/ 13 N 2150
% 29 THOUSAND... Breathe You In /Tooth & Nad) 293 N 2 M 30 @  UNDEROATH Writing... EM/ Musk Reactve/Tooth & Nad 128 +7 3153
2 30 MICHOLENORDEMAN feal ToMe (SarowEMICMG) 276 .11 (| 8 28 @  DECEMBERADIO Love Found Me._ (Sianted) 126 +2 2 1m
30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 7/16 - Saturday 7/22. 35 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 7/16 - Saturday 7/22.
© 2006 Radio & Records © 2006 Radio & Records
x NVEW & ACTIVE g NEW & ACTIVE
DECEMBERAOIO Love Found Me (Love's Got A Hold) (Stanred)  FOOLISH THINGS Spit Come (npap/ EMERY So Cold | Could Ses My Breath Toorh & Nad/ NEVERTHELESS The Real /Ficker/PLG/
Total Plays: 262, Total Stations: 8, Adds: 0 Total Plays: 230, Total Stations: 8, Adds: 0 Total Plays: 123, Total Stations: 11, Adds: 4 Total Plays: 84, Tetal Stations: 10, Adds: 4
KUTLESS Winds 01 Change (BEC/Tooth & Ned) NATASHA BEOINGFIELO Unwritten Fox/ LEELAND Seund 0f Melodies (£ssentiadPLE) SEVENTH DAY SLUMBER Break Me BEC/Tooth & Nad)
Total Plays: 240, Total Stations: 11, Adds: 1 Total Plays: 227, Total Stations: 6, Adds: 0 Total Plays: 108. Total Stations: 10, Adds: 3 Total Plays: 75, Total Statiens: 12, Adds: 3
RUN KID RUN We've Only Just Begun (Tooth & Nod REBECCA ST. JAMES God Help Me Forefromt/EMI CMG/ FOREVER CHANGED AN | Noed (Floodgate/ HOMELESS J The Flash Salectric/
Total Plays: 237, Total Stations: 8, Adds: 0 Total Plays: 219, Tetal Stations: 8, Adds: 1 Total Plays: 90, Total Stations: 8, Adds: 0 Total Plays: 69, Total Stations: 8, Adds: 0
TURNING Out Of My Hands /84 T/Rocketown/ CHRIS TOMLIN Made Te Worshp (Sixsteps/Sparrow/EMI CMG/ LAST TUESDAY The Stand (Goree/Mono Vs. Sterso) TURN OFF THE STARS Plesse (Credential
Total Plays: 236, Total Stations: 9, Adds: 0 Total Plays: 209, Total Stations: 8, Adds: J Total Plays: 88, Total Stations: 10, Adds: 3 . Total Plays: 67, Total Statiens: 5, Adds: |
FIREFLIGHT You Decide /Fiicker/PL6/ FM STATIC Waste 0f Time (Toorh & Nad HIGH FLIGHT SOCIETY Up Above Salectrc/ THIROD DAY | Can Feel it EssentiadPLG)
Total Plays: 235, Total Stations: 11, Adds: 0 Total Plays: 197, Total Stations: 7, Adds: 0 Totai Plays: 85, Tetal Stations; 8, Adds: 4 Total Plays: 61, Total Stations: 10, Adds: 1 J
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“BREATHE YOU IN”

- Going for adds now!
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from the over 140K selling hit record The Art of Breaking

On at: WONU, WYSZ, WNAZ, KADI, WJRF, KWOF, KFFR, KDUV, KLFF, Airl, WBYO
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Poppin’ & Rockin’

Once Again

How and why pop rock is making a comeback

hen reggaetéon was all the rage and stations began
flipping to Latin Urban, the Contemporary format —
which includes AC and CHR stations — lost several outlets.
Also, reggaet6én was getting airplay not only at Latin Urban, but
also at Tropical and Contemporary, which made people nervous
about the future of Contemporary as an outlet for pop, pop rock

and ballads.

Tumns out it was unrealistic to think that
reggaeton would replace pop or ballads.
Artists like Juanes, Ricardo Arjona, Sin
Bandera and RBD kept tuming out hit
after hit, and now pop and pop rock are
experiencing something of a resurgence.
It wasn’t pop or ballads that had to prove
they could stand the test of time, but reg-
gaeton.

Pop’s Not Dead

“Pop music never went away,” says
Entravision VP/Programming Néstor
Rocha, who also programs KSSE (Stiper
Estrella)/L.os Angeles, the company’s
premier CHR station.

”Ayearor twoago
people wondered
why we didn’tflip all
our stations to reggae-
ton, and l always told
them that the only
way reggaeton would
survive is if the artists
became popular or |
mainstream. Only a
couple of them have
done that, like Don Omar and Daddy
Yankee.

“1 said that if they didn’t cross over to
the pop or mainstream sound, Latin Ur-
ban was going to have problems. We saw
that happen when a lot of stations flipped
to reggaetén and then flipped back be-
cause it didn’t work.

“We’ve been consistent with Stiper Es-
trella for nine years. We were the first to
introduce the reggaeton movement on the
West Coast, and we felt that the reggaeton
artists we were playing were pop enough
to be part of our format, which is main-
stream CHR in Spanish.

“When everybody talked about the pop
movement being dead, I told them they
were going to see who survived at the
end. As you can see, we're still strong. We
had great 18-34 numbers across our mar-
kets, and in some markets our morning
show is No. 1.”

Who's Hot Now

Lately, CHR stations, particularly those
in the border markets — which are more
influenced by Mexican music movements
— have been proclaiming that pop and
pop rock are coming back and praising
72 © Radic’s Records July 28, 2006

Angel Kaminsky

new acts like Osé, Camila, Eduardo Cruz,
Jeremias and Motel.

On the label side, more and more new
pop and pop rock bands are making an
impact in the US,, some through radio
airplay at commercial radio, and others
through specialty rock and alternative
shows.

Also, established rock and alternative
acts are releasing interesting projects and
are charting, which is surprising because
radio hasn’t always been open to their
music.

Sony-BMG is now working the rock
band Allison and charting with Camila,
Alejandra Guzmdn, Julieta Venegas, La
5a. Estacion and La Oreja De Van Gogh,
and the label’s Gustavo Cerati just re-
leased his new single, “Crimen.”

Universal Music Latino has new bands
like Belanova and established acts like
Enanitos Verdes, who have a top 15 hit
with “Mariposas.” Even Paulina Rubio’s
new single, “Ni Una Sola Palabra,” has a
pop rock feel.

EMI Televisa is charting with several
songs from the mega-successful pop
band RBD and also working new bands
like Miranda. Their established pop rock
bands, like Plastilina Mosh, are also mak-
ing noise.

Wamer Music Latina is charting with
Mani’s latest single, “Labios Comparti-
dos”; working Hombres G's latest album;
pushing bands that are new to the US,,
like Mago De Oz, Panda and Motel; and
preparing for Beto Cueva’s first solo
work.

A New Movement :

It definitely looks like there’s a move-
ment happening here. Warner Music Lat-
ina Marketmg Director Angel Kaminsky
says, “It's happening because there’s a
pop rock movement happening in Mexi-
co now, and Mexico clearly has a cultur-
al influence in the US. When an artist
works there, that's half the battle when
we bring them here.

“Latin media and radio in the U.S. def-
initely pay attention to what's happening
in Mexico. Having a No. 1 hit in Mexico
makes an impact on the media in the U.S.

“The movement first showed up with
more of a pop feel, with artists like Reik,

R LATIN FORMATS

JACKIE MADRIGAL
Jmadrigal@radioandrecords.com

Programming” sessions.

to make the Latin sessions a success.

I tion to get a price of $175 per night.

R&R Convention Update

| hope you sent in your nomination balilots for the 2006 R&R Industry

Achievement Awards because the nominees will be announced soon.
| The Latin winners will receive their awards at the R&R Convention, dur-
| ing the “A New Marriage or Headed for Divorce?” and “The Reality of

| The R&R Convention will take place Sept. 20-22 at the Hilton Anatole in Dallas. If
you still haven't registered, log on to www.radioandrecords.com and click on “Con-
ventions.” if you have any questions, please contact me. I'm counting on all of you

! And don't forget to make your hotel reservations as soon as possible at the Hil-
! ton Anatole by calling 800-HILTONS or 214-761-7500. Mention the R&R Conven-

Ha*Ash and LU, and now it’s coming in
the form of new pop rock bands with
more attitude, like Panda, Motel, Allison
and Miranda.

“Pop and pop rock never went away.
They go through phases and waves, and
the wave is back. We welcome it.”

Rocha agrees that something important
is happening. He says, “There is a new
movement coming with more of a pop
feel, with artists like Belanova, Miranda,
Reik, etc., and I'm glad.”

How have pop and pop rock made such
acomeback, despite reggaeton? “You have
to understand that
reggaeton didn’t hit
in Latin America ear-
ly on,” Rocha says.
“It’s hitting there
now, when it’s dying
down. Back when
reggaeton was strong,
Latin America didn’t
embrace it, and it
struggled there when
all these pop bands
were emerging.

“The biggest example is RBD, who
came on so strong in Mexico, crossed over
to the U.S. and proved to everybody that
Latin youth are not only about reggaeton,
but like a lot of other genres.

“The difference between reggaeton and
pop is that with the reggaetén movement,
you get more of the urban kids. Kids who
listen to pop aren’t much into the streets,
and they understand more of what’s hap-
pening in Latin America.

“Even so, you saw how RBD crossed
over everywhere.”

Fewer Stations

When reggaeton cooled and the Con-
temporary stations that had changed to
Latin Urban began to flip to other formats,
they didn’t return to Contemporary, hop-
ping on the Oldies bandwagon instead.

So, while audiences are embracing
these new pop and pop rock releases, the
labels still have to contend with having
fewer Contemporary stations to play their
music,

Rocha says that Super Estrella will con-
tinue to be the leader in CHR, introduc-
ing new music and new artists first. “Ever
since we started Stper Estrella we have
wanted to cater to a young audience and
give them what is hot in Latin American
countries,” he says. “We wanted to bring
them the songs that kids in Mexico, Co-
lombia or Spain have made No. 1.

“Our philosophy has always been to

Néstor Rocha

T T T ———————————

focus on music that could be amovement,
like Shakira. No one wanted to play her
in the U.S. before us. No one wanged to
play Juanes, and now everyone thinks
he’s the greatest thing ever.

“We found the right combination to
build the Stiper Estrelia format, and now
I hear the AC stations playing Reik and
Juanes and trying to be younger. That’s
great, but that’s Siper Estrella music.”

Siper Estrella’s continuing to embrace
new artists and new songs should certain-
ly help the labels, but is there a chance that
other stations will look at the latest mu-
sic trends and flip back to Contemporary?

“A lot of the stations that have flipped
have not wanted to compete with us,”
says Rocha. “When you compete, it’s not
just about the music, but also about the
radio station. A lot of people think they
just have to play the music, and they’ll be
a hit. Wrong. It's a lifestyle.

“You'll see more artists this year be-
cause the movement is stronger. That
makes me happy. You'll have your tradi-
tional big pop artists, and you’ll have
breaking artists who do very well. If sta-
tion try to do our format, even better,
because the more stations we have, the
bigger the genre gets.”

Alternatives To Radio

If radio doesn’t follow the musical
trends, what can the labels do to promote
their new pop and pop rock product?
“The foundation of rock is playing live,”
says Kaminsky. “The first thing bands
have to do is come here on tour and play
at the clubs. That's the key.

“What I do is bring them to perform
live and invite the press and media to see
them. Word of mouth is also an impor-
tant tool. Videos are another promotion-
al tool to make up for the lack of airplay
due to the limited number of stations
available to the genre.

“Speaking strictly of radio, the format
that has been weakened most, statistical-
ly speaking, is pop. For pop, younger pop
especially, we now have limited promo-
tional outlets in the U.S. But you see that
when the artists perform live, the public
is there. Just because radio doesn’t play
them doesn’t mean they don’t have an
audience.

“More and more, these genres belong
to young kids who are connected to the
Internet, and we can take advantage of
those other promotional tools. The labels
are hoping that public support is there,
and also sales. | applaud this move-
ment.”
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Powergold

The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP

Powergoid offers us limitless options with scheduling criteria and ha

he reliability. customer service. and support that the folks at Powergold have provided us
o] xactly what any i{ uld ask for

Ly

-~
XM
S
~—

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com
info wpowergold.com

July 28, 2006 Radio & Records ® 73

BT


www.americanradiohistory.com

. R CONTEMPORARY TOP 30

July 28, 2006 POWERED | ]

ur e - . —— MEDIABASE
WEEK ARTIST TITLE LABEL(S) e siivs B iy \

114

13 € MANA Labios Compartidos (Warner ML) 780  +360 2 2315 ___
1 2 JULIETA VENEGAS Me Voy (Sany BMG) 175 29 15 2210 MOST ADDED
2 3 SHAKIRA f/WYCLEF JEAN Hips Don't Lie (Epic/ 686 24 14 21/0 ARTIST TITLE LABEL(S) 4008
a 4 RBO Este Corazén (EMI Televisal . £55 19 12 2011 MANK Labias Conpartides Mwwr ML) y
3 5 ALEJANDRA GUZMAN Volveré A Amar /Sony BMG) 638 38 18 2310 ;::%ﬁ:;ﬁ";::‘,:;ﬁ;’:;’[”’ Teiote? ;
5 6  RICARDO ARJONA A Ti (Sony BMG) & 562 5 7 190 BABASONICOS Yegua (Uiversal 3
7 o THALIA f/AVENTURA No, No, No (EM/ Televisa) 643 +5 9 20/4 GLORIA TREVI Todos Me Miran (Unwvision/ 2
9 @ MACHS& DADDY LaBotella Wniversal 492 +4 7 13N DIEGO TORRES Abriendo Caminos /Sony BMG)/ 2
6 9 CAMILA Abrazame (Sony BMG/ 492 43 20 2210 LA OREJA DE VAN GOGH Dulce Locura (Sony BMG) 2
11 @  NOELIA Como Duele (Barrera De Amor) (EM! Tetevisal 436 47 19 16 | PASLINARUBIO M Una Sela Poahva iishersal 2
12 @ ENAMITOS VERDES Mariposas (Unversal 427 +4 7 130 e e T D A
8 12 SIN BANDERA Que Me Alcance La Vida (Sany BMG) 397 -119 Fj) 2010 arrpiay week is defined as Sunday through Saturday.
14 B, BELANOVA Por Ti Wniversal 342 +7 8 1410 MOST |
25 @  ANAIS Estoy Con E1Y Pienso En Ti Wnivision/ 338 +149 2 1N INCREASED PLAYS :
10 15  LAOREJA DE VAN GOGH Muneca De Trapo (Sony BMG) 18 -106 18 1810 ToTL
19 @ FRANKIE J. Pensando En Ti (Columbia)  * 2715 +13 6 110 ARTIST TITLE LABEL(S) WCREASE
18 @  YAHIR Detalles Warner M.L) M e 16 1210 MANA Labios Comgartidos (Warner ML) %0
16 18 SERVANDO Y FLORENTINO Una Cancion Que Te Eramore (SenteMusiy 245 48 s T o~ oy S
% @  CHAYANNE No Sé Por Qué (Sony BMG) 236 +49 3 8n DIEGO TORRES Abiendo Carminos (Sony BHG/ +57
2 @  ANAIS Lo Que Son Las Cosas Univision/ 229 +3 16 1500 BABASONICOS Yequa Unversal +57
b&] @  GLORIA TREVI Todos Me Miran Univision/ 228 +27 3 9/2 CHAYANNE No Sé Por Oub (Sony BMG) +49
21 22 BACILOS Contigo Se Va Warner ML) 221 .23 8 10 CHELO Cha Cha (Sany BMG/ _ +4
24 @  MIRANDA Yo Te Diré (EMI Telrisa) 23 W s A Frr ot bt -+
17 24 VICTOR MANUELLE Nuestro Amor Se Ha Vuelto Ayer (Sovy BMG) 202 59 10 60
30 € OSE Ahora Oue No Estas (Fonowisa) . 189 +30 3 m
27 26 EDUARDO CRUZ TuManera (Warner ML) 183 2 6 120 m
20 27 JEREMIAS Uno Y Uno Es lgual A Tres [Universal 181 7 18 140 CHELO Cha Cha (Sony SMG)
- @  JEAN Dvele (Sony BMG) 166 +30 . 811 Total Plays: 149, Total Stations: 5, Adds: 0

@  LUIS FONSI Paso A Paso Unversa 155 14 1 " R L 1 e L G

@  DIEGD TORRES Abriendo Camines (Sany BMG) 152 +57 1 m DON OMAR Angelito (ViMachete/

24 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase R h, a division of Premiere Radio Networks. Songs ranked by total plays for the Totat Plays: 144, Total Stations: 8, Adds: 3

alrplay week of 7/16-7/22. Bullets appear on songs gaining plays o remaining flat trom previous week. If twa Songs are tied i total plays, the song with the larger increase | SHAKIRA Las De La Intuicién (Epic/

in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record Total Plays: 142, Total Stations: 3, Adds: 0
is not in the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recursent. Most Added is the total number of new adds officially FONSECA Te Mando Flores (EM/ Televisa)

reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with Total Plays: 139, Total Stations: 6, Adds: 1
the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station SIN BANDERA Tocame (Sony SMG)

Is assigned an AQH number. Average Quarter Hour Persons used herein with perml.ssoon from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. Total Plays: 136, Total Stations: 4, Adds: 0

JEREMIAS Hay Un Amor Afuera (Universal)

| ,
MO 1o | Total Plays: 134, Total Stations: 4, Adds: 1
PLAYED R EgUTR RENTS SMPEVEeRR P41 LASECTA ALLSTAR Todo Por Ti WUnversal
LA 5A. ESTACION Algo Mis (Sony BMG/ 25 Total Plays: 121, Total Stations: 3, Adds: 0

CHRISTIAN CASTRO Sin Tu Amor (Unversall

ARTIST TITLE LABEL(S) - o | JUANES La Camisa Negra (Universal 188 ;:«; m &Gh'l';.t: :l;;:;sr ;%(:cs; o

REIK Noviembre Sin Ti (Sony MG 331 | REYLIBARBA Amor Del Buano Sony BMG/ LY Total Plays: 82, Total Stations: 4, Adds: 0

JUANES Lo Oue Me Gusta A Mi (Unversal . ] i SHAKIRA Dia De Enero (Eaic/ 1]  Seapsrasked by totalplays

SIN BANDERA Susita Wi Mano Sosy 346/ %3 l LAURA PAUSIN Como Si No Nos Hubsbramos Amado (Warmer M.L) m _Station playlists tor all R&R raporters are available
CHAYANNE Te Echo De Menos /Sosy BMG/ 72| SMAKIRA Mo fac/ " on the web at www.radioandrecords.com.

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R's INDUSTRY VIP PACKAGE ; 1w v

R&R Today: The Industry's Leading Daily Fax
R&R’s Today's News
E-mail updates of breaking stories

The R&R Directory
The most comprehensive resource guide available

SAVE OVER 25%!

R&R’S INDUSTRY VIP PACKAGE IS $44588
(Regular rate $595.00)

Call R&R at: Subscribe online:
310-788-1625 www.radioandrecords.com
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RR LATIN FORMATS

—— 'y 3
a TROPICAL TOP 30 eneoldd | | LAT/IN URBAN TOP 30 rowenso(Tl
MEDIABASE MEDIABASE
Wi Wik ARTIST TITLE LABEL(S) s s "B Tk = WX ARTIST TITLE LABEL(S) R et TERSON AL

5 0 MARC ANTHONY Qué Precio Tiene Ei Cielo (Sony BM6/ 271 +18 7 12i0 1 1 RAKIM Y KEN-Y Down Usvversall 774 52 19 1310

2 2 DON OMAR Angelito (ViiMachete/ 255 -26 12 110 2 2 TITO “EL BAMBINO" Caile (EM! Tesevisa) 672 45 18 10

3 3 MONCHY & ALEXANDRA No Es Una Novela (/&N 250 21 19 120 3 3 DON OMAR Angehito (Vi/Machete/ 572 -55 1" 1310

1 4 VICTOR MANUELLE Nuestro Amor Se Ha... (Sony MG/ 239 48 15 1318 4 4 SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epi/ 567 -25 ) 1310

6 5 RAKIM Y KEN-Y Down Universal/ 232 2 19 1001 5 5 DADDY YANKEE Machucando (E/ Cartellinterscope/ 528 57 22 140

4 (] SHAKIRA fIWYCLEF JEAN Hips Don't Lie (£oic/ 229 -35 14 10/0 6 o CALLE 13 Avévete - Te {Sony BMG) 488 0 2 1210

7 7 TITO “EL BAMBINO™ Caile (EM/ Televisa/ 193 4 18 910 9 7 AVENTURA Un Beso /Premumy 423 -10 29 10/0
8 8 MARC ANTHONY Tu Amor Me Hace Bien (Somy 8MG) 160 2 40 1o 13 8 TOBY LOVE fRAKIM... Tengo Un Amor (Sony MG/ 382 +53 6 n

24 o GILBERTO SANTA ROSA Locura De Amor (Sony MG/ 145  +16 2 813 12 VOLTIO fiNOTCH Chévere (Wiwte Lion/Sony Urbar/Epsc/ 381 +45 12 101

9 10  FONSECA Te Mando Flores /EM/ Telensa/ 143 -14 9 mn 8 10 SEAN PAUL Temperature (VP/Atlantic/ 3718 -83 13 141

15 0 INDIA Solamente Una Noche /SGZ/Unwision/ 105 +2 13 810 10 8 K. “EL FATHER™ . Here... (Roc+{ aFamiia/Gald StarMachete) 377 +3 11} 1210

10 12 DADDY YANKEE Machucando /E/ Carteliinterscope) 97 -29 21 510 14 CASSIE Me & U NextSelection/Bad Boy/Atiantxc) 370 +M4 9 110

14 13 C.CRUZ f/ANGEL .. Oéjala Que Baile (SGZ/Uniiston/ 93 -12 ] m 7 13 CHAMILLIONAIRE fA(RAYZIE... Ridn UnversalMotown) 338 -12% 1] 10/0
23 m ANDY ANDY Para No Verte Mas Urban Box Office) 91 +13 3 51 15 m ALEXIS Y AIDO fiZION... Agirrale B Pantalon (Sony SMG/ 319 +17 9 90

13 15  SERVANOO... Una Cancion Que... /Siente Music/ 90 15 3 51 1 15 WISIN& YANDEL HAVENTURA Noche De Sexo Machere/ 315 -32 25 140
" 16 THALIA f/AVENTURA No, No. No [EM/ Televisa/ 82 34 n 810 24 DON OMAR Sak El Sol (VMachete/ 306 +18% 2 92
19 17 ALEX “EL BIZCOCHITO" Si ENa Supiera /Sany BMG) 8 7 5 " 20 SEAN PAUL /K. COLE When You Gonna... (VP/Atbntx) 285  +64 L} 91
18 18 A MONTAREZ {IVOLTIO En Mi Puertorro /S6Z/Unvision/ 81 15 7 m 19 TITO “EL BAMBINO™ .. Flow Natwal (FM/ Telewsa) 270  +42 4 90
@ ANALS Estoy Con d Y Pienso En Ti (Unwisson/ 78 +37 1 S5 17 19 LI JONE-40 & SEAN PAUL Snap Yo Fingers [TV7) 245 -18 9 L]
20 20 LUKS FONS! Por Una Muer [Unversal) . n 4 19 80 16 20  WISIN & YANDEL Pam Pam (Machete/ 231 -32 4 mn
16 21 ZACARIAS FERREIRA La Avispa L/SA/ 78 -23 8 810 22 8 NELLY FURTADO fTIMBALAND Promiscuous /Geffen/ 230  +21 2 9j2
22 GISSELLE De Qué Nos Vale Unversal 14 -8 3 [ 1] 28 FIELD MO8 fICIARA So What (D7P/Geffen/ 226 +48 2 60

@ MANA Labios Compartidos (Warner ML) 73 +54 1 o 18 23 RAKIM Y KEN-Y Tu No Estas (Urban Box Office/ 228 4 7” 1010
22 24  DOMENIC MARTE Ya Oue Te Vas A Ir L8N/ 3 7 4 50 [Debut> MANA Labios Compartidos (Warner M.L/ 213 +152 1 714
26 o FRARIIE J. Pensando En Ti (Cokwnina/ [ 1] +3 3 50 Y4 MACH & DADDY La Botella Unversal) 213 ] L} 910

12 26  ORQUESTA GUAYACAN Ay Amor, Cuando... (Sony BMG/ 86 42 13 m 27 WISIN . Wanna Ride (Machete/Universal Republic/ 208 +28 16 100
17 27  MACH & DADDY La Botela [Uimversall [ x] -35 5 ] 23 2]  PITBULL Bojangles (7VT) 198 -7 4 in
25 28  DONMIGUELO Ma' Taide L/&A) [} 7 [} [} 26 8 N.“EL FATHER™ fiYOMO Déjale Canr... Gal! StarMachete/ 195 +13 5 50
- z MNCHAEL STUART fTITO ROJAS ERa Y Yo Machete) 59  +18 2 42 2 BROWN BOY Superman (AME/Street Noize) 14  +18 2 50
- LIMET 21 A La Nena Le Gusta Uiewision/ 58 +3 2 n 25 30  FRANNGE J. Pensando En Ti Cobmbie/ 109 -10 [ ] 990

14 Tropcal reporters. Monstored airplay data supphed by Mediabase Research. 8 drvision of Prermuere Rago Networks Songs ranked by totai plays for
the aplay week of 7/16-7/22. Bullets appear on SONgS Ganing plays of remaining fat from previous week. It two SONgs are tied i total plays, the song
with the Larger ncrease in play's 1s placed hrst. Songs below No. 15 are moved to recurrent after 20 weeks on the chart uniess a song has not yet reached
the top 15. If after 20 weeks, the record 1s not in the top 15 and has two consecufrve weeks of decreased plays. the song is then categorized as recurrent
Most Added 1S the 102l numbet of new adds officially reported to RSR by each reporting station. Songs unreported as a0ds 40 NOt count toward overall
total stations playwng 3 s0ng. Most Increased Plays kists the 50ngs with the greatest week-to-week ncreases in toltal piays. Total Audience equais Average
Quarter Hour Persons times number of plays (times 100). Each deypart on each station is assigned an AQH number. Average Quarter Hour Persons used
heten with permussion fram Artetron Inc (© 2006, Arbaron Inc.) © 2006 Radio & Records.

14 Labn Urban reporters. Mondored »play data supphed by Mediabase Research. a dvision of Premiere Radio Networks. Songs ranked by total plays
for the 2irpiay week of 7/16-7/22. Bullets appear 0n songs gaimng plays Of remaining flat trom previous week It two songs are tied in Total plays, the
song with the lasges increase In plays e placed first. Songs below Na. 15 are moved 10 recurient after 20 weeks on the chart unless a song has not yet
reached the top 15. It after 20 weeks. the record 15 not in the 10p 15 and has two consecutrve weeks of decreased plays. the song i then categorized as
recurrerd. Most Agded 1S the totai number of new adds officially reported to RAR by each reporting station. Songs unreported as adds do nof court
toward overall Wota) stations piaying 3 song. Most increased Plays lists the songs with the greates! week-to-week increases in total plays. Total Audhence
equais Awerage Quarter Hour Persons times number of plays (tmes 100). Each daypart on each Station & assigned an AQH number, Average Cuarter
Hour Persons used heresn with permession from Arbtron Inc (© 2006. Arbtron Inc ).© 2006 Radwo & Records.

NEW & ACTIVE

TITO “EL BAMBING” {/BEEMIE... Fow Natural FA# Taleviss) | R MBSENDO Si No Van A Mory... Ve DiscosCatewg Latino/
Total Plays: 57, Total Stations: 2, Adds: 0 Total Plays: 36, Total Stations: 3, Adds: 0
WISIN & YANDEL Pam Pam /Machete/ RBD Sélo Quédate En Silencio FM/ Televisa/

Total Plays: 50, Total Stations: 4, Adds: § Total Plays: 29, Total Stations: 2, Adds: 0

A. MONTAREZ fDADOY YANKEE Se Lo Ve S52Unwision/ | TONO ROSARIO A Lo Oscuro, Meti La Mano (Universal
Total Plays: 41, Total Stations: 6, Adds: 1 Total Plays: 27, Total Stations: 2, Adds: }

DON OMAR Salé El Sol (ViMachete/ MICHAEL STUART Pagame Lo Que Me Debes /Machete/
Total Plays: 41, Total Stations: 2, Adds: 0 Total Plays: 20, Total Stations: 2, Adds: 1

TOBY LOVE {ARAKIM.... Tengo Un Amor (Soay BMG/ RIGO LUNA Nunca (Machete/

Total Plays: 40, Total Stations: 3, Adds: Total Plays: 20, Total Stations: 2, Adds: 2

E-40 §{T-PANS & KANDI GIRL U And Dat (Reprise/BME/ | REJO ENls No Quisre Novio (V/Machete/

Total Plays: 187, Total Stations: 6, Adds: 0 Total Plays: 157, Total Stations: 3, Adds: 0

YUNG JOC Goin' Down (Bad Boy/Atisntic/ OPTIMO Faita Amor (Reyes Master Production)

Total Plays: 181, Total Stations: 7, Adds: 0 Total Plays: 146, Total Stations: 2, Adds: 0

MONCHY & ALEXANDRA No Es Una Novels L/&A/ RIGO LUNA Nunca (Machete/

Total Plays: 167, Total Stations: 5, Adds: 0 Total Plays: 142, Total Stations: 6, Adds: 0

DADODY YARKEE El Truco /£/ Cartelinterscape) DADDY YANKEE... Gangsta Zone /E Cartedinterscope/
Total Plays: 164, Total Stations: 6, Adds: 0 | Total Plays: 138, Total Stations: 9, Adds: 3

NOREGA HANGEL .. Las Noches Son Tristes £a CalvUnaesay' | THALIA HIAVENTURA No, No, No (EM/ Televisal
Total Plays: 162, Total Stations: 4, Adds: 0 " Total Plays: 136, Total Stations: 4, Adds: 0

\ Songs renked by tets! plays ] L Songs ranked by tetal plays )
( N N\
ROCK/ALTERNATIVE RECORD POOL :

™ ARTIST Tie Lavets) W AATIST Tite Labeds)

1 ENAMITOS VERDES Mariposas [Unversal/ 1 INDIA Solamente Una Noche (SGZ/Univisson/

2 PLASTILINA MOSH Mitkonaire (EM! Televrsa/ 2 LAFACTORIA Dale (Unwersal)

3 GUSTAVO CERATI Crimen (Sony SMG) 3 MARC ANTHONY Qué Precio Tiene Ei Cielo (Sony BMG/

4  BABASONICOS Yegua (Unversall 4 RAULIN ROSENDO Si No Van A Morir Mi Muerte (Viva Discos/Cutting Latino/

9  HECTOR BUITRAGO Ahisimo /Nacional) 5  VICTOR MANUELLE Nuestro Amor Se Ha Vuelto Ayer (Sony BMG/

6  LOS BUNKERS Ven Aqui (Nacional) 6  JAY-D Nena (Guitian Brother/Universal)

7  LOS BUNKERS Liveve Sobre La Ciudad /Nacional/ 7  MONCHY & ALEXANDRA No Es Una Novela (J&N)

8  BERSUIT VERGARABAT Madre Hay Una Sola (Universal) 8  TITD "EL BAMBINO" Caile (EM/ Televisa/

9 JULIETA VENEGAS Me Voy (Sony BMG/ 9.  KMW Diamond Girl (Balboa/

10 BABASONICOS Carismatico Umwversal) 10 FONSECA Te Mando Flores (EM/ Televisa)

11 MIRANDA Yo Te Diré (EM/ Teievisa/ 11 ANA ALICIA Muere Lento Mi Amor Univision)

12 COAT]. Flor De Muerto (Saturno/V&J) 12 PUERTO RICAN POWER Se Ven Bonitas L/&A/

13 MAGO DE 0Z La Posada De Los Muertos (Warner M.L.) 13 DJ REFLEX f/TONY TOUCH La Colita (Sandunga/Cutting/

14 MEXICAN INSTITUTE OF SOUND Mirando A Las Muchachas Nacional) 14 TITO ROJAS Si Me Pusieran A Elegir (MP)

15 LDS CALZONES Satanica (Delanucal - 15  WISIN & YANOEL Pam Pam (Machete)

Songs ranked by total number of points. Data compiled from playlists submitted on a weekly basis by 12 specialty E 0 D S bR -1 —

rock/alternative shows, airing at least 2 hours per week, on radio stations across the country. Songs ranked by total number of points. 22 Record Pool reporters. )

\. J \
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Sales Assistant

Seeking an individual that is highly or-
ganized. Has the ability to schedule work
effectively. Able to handle multiple tasks
simultaneously. Work in a fast-paced
environment. Able to communicate
effectively, both verbally and in writing.
Must be computer literate and internet
savvy. Must be proficient in Tapscan,
Scarborough, and Power Point along
with wordand excel. Integrated Radio
Systems a plus. Radio & Records, 2049
Century Park East, 41st Floor, #1163,
Los Angéles, CA 90067 or email:
kmumaw®@radioandrecords.com please
reference job #1163. EEQ

Continuity Director

Seeking an individual to enter sales
contracts, network contracts and
traftic instructions for commercial
schedules. Complete reconciliation for
commercial broadcast logs. Commu-
nicate with advertising agencies on
copy instructions and revisions.
Address inquiries from clients and
listeners. Some administrative support
and back up relief for traffic manager.
Must be proficient with Wicks
Broadcast  Solutions  (CBSI)
system.Radio & Records, 2049 Cen-
tury Park East, 41st Floor, #1164, Los
Angeles, CA 90067 or email:
kmumaw@radioandrecords. com
please reference job #1164. EEQ

General Sales Manager -

Major Market
We are seeking an individual who can
lead our experienced sales organization
to greater revenue performance. Ideally,
a strategic thinker, inspired motivator,
strong leader and successful veteran of
radio wars. The ability to manage and
build relationships internally and exter-
nally is key to success. Knowledge of
urban format is considered a plus.
Radio & Records, 2049 Century Park
East, 41st Floor, #1165, Los Angeles,
CA 90067 or email: kmumaw@
radioandrecords.com please reference
job #1165. EEO

CIRCULATION:

310-788-1625

HOW TO REACH US RADIO & RECORDS. INC

310-203-8727

Director of Sales
Scranton/Wilkes-Barrs, PA

Shamrock Communications is seeking
a motivated, career driven individual
to lead a team of broadcast profes-
sionals. The candidate must have a
proven track record in growing rev-
enue and surpassing cash flow goals.
A minimum of 3-years radio sales
management experience is a must.
The ability to drive continued growth
in new business, manage inventory
and event marketing are key. Dynamic
leadership skills and attracting, retain-
ing, and motivating top sales talent are
critical to our success.

Shamrock Communications is a
family-owned media company in ra-
dio for over 75 years. Scranton’s
cluster of formats includes a heritage
Classic Rocker WEZX FM, an ESPN
affiliate WEJL AM and a newly
launched 80’s and 90's hit based
station WQFM FM. We offer a great
compensation package and benefits.
If you have the vision, drive, and
entrepreneurial spirit to take this
successful cluster to the next level:

Mail, fax or email your resume to:

Shamrock Communications
Bobby Lynett, General Manager
149 Penn Avenue, Scranton, PA
18503
Fax: (570) 207-8596
Email:
bobbylynett@shamrocknepa.com
All inquiries will be strictly
confidential.
Times-Shamrock is an equal opportunity
employer.

|

Promotions Manager
Cox Radio/Greenville, SC

Ratings leaders HOT 98-1 Greenville, SC
(Market 60) has an immediate opening
for a Promotions Manager. This is an
excellent opportunity at a great station
with the best radio company. EQE.
Detailed job description available at
http://hot981.com/about_us
careers.htmi
Applications to: Steve Sinicropi,
VP/GM
Cox Radio Greenville
220 N. Main Street, Suite 402
Greenville, SC 29601
coxgreenvillejobs@coxradio.com

subscribe @radioandrecords.com

X OPPORTUNITIES

2043 CENTURY PARK EAST. 41ST FLOOR. LOS ANGELES

T e e e

Assistant Program Director

WAPE 95.1 Jacksonville’s Number One Hit
Music Station has an opening for an assis-
tant program director which includes an air
shift. Excellent on-air skilis are a must. Other
qualifications and skills include attention to
detail, organization, ability to stick to and
execute a game plan, highly-motivated. . .the
kind of person that gets things done with-
out having to be asked twice! Prefer at least
3 years of programming management.
Applicants should also be skilled with
production and on-air computer programs
as well as office-oriented programs such as
windows and excel.

Send you alr check and resume to:

Cat Thomas

WAPE

8000 Belfort Parkway Suite 100
Jacksonville, FI. 32256

Or email cat.thomas@coxradio.com

No phone calls please. Cox Radio is an Equal
Opportunity Employer.

Air Talent

WAPE 95.1, Jacksonville’s legendary Big Ape
is seeking our next big star! is it you? Ask
yourself the foltowing questions.

Can you execute a format flawlessly? Do you
love to win? Are you a good team member?
Do you enjoy being in public? Can you say
less but do it with more impact? Are you
coachable? Are you considered a hard
worker? it matters not what shift you do now.
We know talent when we hear it. Require-
ments: Minimum 3 years full-time CHR on-
air experience. Excellent skilts with produc-
tion and on-air computer programs a must.
Send your air check and resume to:

Cat Thomas

WAPE

8000 Belfort Parkway Suite 100
Jacksonville, Fi. 32256

Or emall cat.thomas@coxradio.com

No phone calls please. Cox Radio is an Equal
Opportunity Employer.

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words maxi-
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same length
are also ble to king work in the in-
dustry under Positions Sought.

[ R

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), exght days prior to issue
date. Free Opportunities stings shouid be typewritten or
printed on 8 1/Z° X 11" company/station letterhead and are
accepted only by mail or tax: 310-203-8727. Only tree po-
sitions sought ads are accepted by e-mail to:
kmumaw@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities. 2049 Century Park East., 41st
Fioor, Los Angeles. CA 90067.

R&R Opportunities

Advertising
1} 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes genenc border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R'S
webstte. (vavw.radioandrecords com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads. but a S50 service charge ts added tor ship-
ping and handling

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate ot $50/inch

Payable In Advance

Opportunities Advertising orders must be typed on
company/station ietterhead and accompanied by ad-
vance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are aiso
accepted by fax: (310-203-8727) or mail. Visa, MC
or AMEX accepted. Include card number, name as it
appears on Credit card, expiration date and phone
number. Blind box responses are sent 10 advertisers
every Friday by first-class maii.

Deadline

To appear in the following week’s issue, your ad must
be received by Thursday noon (PST) eight days prior
to issue date. Address ali ads to:R&R Opportunities,
2049 Century Park East. 41st Fioor, Los Angeies,
CA 90067.

RADIO & RECORDS, INC.

2049 Century Park East. 41st Floor. Los Angeles. CA 90067

R&R s published weekdy. except the week of December 25, Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the Unfed States. $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc.. at 2049 Century Park East. 415t Floor, Los Angeles, Cakitornia 90067. Annual subscription plan inciudes the weekly
newspaper plus two R&R Directones issues and other special pubhications. Refunds are prorated based on the actual value of
le quarterly rates available. Al reasonable care taken but no responsibility
assumed for unsolicted material. R&R reserves all rights in matenal accepted for publication. All letters addressed to R&R or its

rssue priof to

Edttors will be intended for pubk LY

be used tor this purpose. Letters may be edited

Publisher

© Radio & Records, Inc. 2006
POSTMASTER: Send address changes to R&R. 2049 Century Park East, 41st Floor, Los Angeles, California 90067.

tion and may
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the lefter and its pubiication in RAR. Nothing may be reproduced in whole or in part without written permission from the
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NEDARLTE

IWNNTHE BACK PAGES

July 28, 2006 y
CHR/POP CHR/RHYTHMIC URBAN

[ w W w W

1 NELLY FURTADO #TIMBALAND Promscwsus (Gevfon/ 2 1| CASSIE Me & U WNextSelecrionBad Boy/Atheatic) 2 . YOUNG BRO 1/T.1. Shoulder Loan /Grand Hustie/Ationbic/

2 MINARBA Untaithiul Def Jam/IOMG/ 12 YUNG JOC Goin' Down Bad Boy/Atientic/ 12 L JON HE-90 & SEAN PAUL Snep Ye Fngers (TVT)

3 CASSIE Me & U (NextSolsction/Bad Bey/Atientic) w3 . NELLY FURTADS f/TIMBALAND Promiscusus /Seffoy 4 3 TL Wy You Wanne /Grand Hustia/Atientic)

] PANIC! AT THE DISCO | Write_. (Decaydance/Fveied By RamenfLove/ 4 4 LI JONHE-A0 & SEAN PAUL Snep Yo Fingars (TVT) 3 4 FELD MOB f/CIARA So Whet DTPGeffen/

7 FRAY Over My Head (Cable Car) Eax/ § 5 CHEMSH De it Te it (She Mr!/Capitol § § YUNG JOC Gein' Dewn Bad Boy/Atipatic/

4 6 SHAKIRA WYCLEF JEAN Hips Don't Lis Enic/ “1 6 . €40 H{T-PAIN & KANDI GIRL U And Dat /Raprise/BME/ 7 g BEYONCE' HJAY-Z Daje Vu Adesic WorkySemy Urban/Columbial

9 CHORISTINA AGUILERA Ain't No Other Man /RCARMG/ 7 7 KEUSTO0 SHNORT Bessy LivwZombe Labe/ Growp/ L] CASSIE Me & U (WextSelection/Bad Boy/Atiestic)

10 GUARLS BARKLEY Crazy Downtowntove/Atisntic/ 8 8 MNANNA Unfoithiui Def Jam QMG 8 8 LETOVA Tern Copied

n PUSSYCAT DOLLS /816 SNOOP DOGG Buttons (48Mwrarscape/ 9 9 FELD MOS ICIARA So Whet D7PfSeffenl 12 @ CHNGY HTYRESE Pullng Mo Back Capitod

6 10 FORT MINOR... Where'd You Go Mdechine Shae/Warser Bros) 10 10 SEYONCE fiJAY-Z Dais Yu Mfbsic WorkdSony Urban/Cokmbia/ 10 10 KELS t/TO0 SHORT Bessy LiveZambe Labe/ Growp/

8 11 CHAMILLIONAIRE tARAYZIE BONE Ruin niversal Motoww/ 13 NE-Y® Sexy Love Def JamAOIMG) 8 11 CHEMSH Do it To it (Sho Aeff/Capital

16 () CHERISH Do h Te tt (Sho WetYCapitol 15 SEAN PAUL... When Yew Gonne (Give it Up Te Me) VP/Atiseric/ 15 @ BEYO Sexy Love D/ JoarONG)

1313 ALL-AMEMCAN REJECTS Move Aleng (Doghouserinterscape/ 18 CIINGY HTYRESE Puling Me Back Capired 1113 MARY J. BUGE Ensugh Cryin’ (Geffen/

1214 MICK LACHEY What's Left Of Me LiverZombe Label Grous/ 17 YOUNG DRO #/T.1. Sheulder Loon /Grand Hustiw/Atisntic/ 4 0 JANET JACKSON HNELLY Call On Me Virpi/

14 15 BEYONCE' tiJAY-2 Deja Vu (Music WorkifSomy Urben/Columiva/ 1115 T.L Why You Wanne (5vand Hestie/Atientic/ 13 15 JAMNE FOXX fTWISTA DJ Play A Leve Song L/SME/

% @ JSTIN TIMSEMAKE SexyBack LiveZambe Label Growp/ 14 16 LETOYA Torn Capstol 19 @ YUNG JOC | Know You Ses It (Bad Soy/Atiantic/ !

15 17 MICKELBACK Savin' Me (Rosdrumaer/0/MG/ 1217 CHAIS BROWN HLIL" WAYNE Gimme That Uve/Zombe Label Growp/ 16 17 BUSTARNYMES.. |Love MyB°°°° Flpmode/Aft Ninlerscope/
20

E-40 #/T-PANI & KANO! GIRL U And Dat (Reprise/BME/
LYFE JENNINGS SE.X. /Sony UrbenCokwmbve)

PANS HILTON Stars Are Blind Warner Sros/ 16 18
JESSICA SIMPSON A Public Atfar Eawc/ 20 19

CHAMILLIONAIRE {RRAYZIE BONE Ridin (Uinversal Motown/
GNARLS SARKLEY Crazy (Downfown/l ava/Atisatic)

18
2

~
-

19 20 SEANPAUL Temperature (VP/Atisntic/ v 19 20 PAULA DEANDA 1/BABY BASH Doing Teo Much /Arista/ 17 20 MCKROSS... Hustiin' (Sip-A-SidwDef Joav 10/ MG)

22 @ vungJoc Gon' Down (Bad Boy/Atisntic/ 21 21 JANET JACKSON f/NELLY Call On Me Virgs/ 18 21 CHRIS BROWN L' WAYNE Gimme That Uive/Zombs Label Group/
17 22 FELD MOB {/ICIARA So What D7P/Getfen/ 22 22 SHAXIRA fWYCLEF JEAN Hips Don't Lis Eac/ ¥ SEAN PAUL... When Yeu Gonne (Give It Up Te Me) (¥P/Atientic/
2% @ KT TURSTALL Black Horse & The Cherry Tree (Redentless/Virgin/ 26 YURG JOC | Know You Ses It (Bad Soy/Atisntic/ 23 SAMMIE You Should Be My Girl (Rowdy/Universal Motoww  *
22 24 PAULA DEANDA 1/BABY BASH Dong Tes Much (Ansta/ 24 CIARA fICHAMILLIONAIRE Get Up /1oFace/Zombe Label Growp/ Y] TOHANNA Unfaithtul (Def JanyiOIMG/

26 LI’ JON f/E-48 & SEAN PAUL Snap Yo Fingers (7VT) 25 PACK Vans [Up Al Nite/JiverZombe Label Growp) 2 CIARA fICHAMNLLIONAIRE Get Up /Laface/Zombe Label Growp)
30 SEAN PAUL... When You Gonna (Give it Up Te Me) /¥P/Atiantic/ 23 26 BUSTA RMYMES... | Love My B°° °* (Fipmode/Aftermativinterscape/ 26 MILA J... Good Lookin' Out (7.U/.6 /Ueiversel Motown/

45 FERGIE London Bridge /A8A/interscape/ 28 OMARSON Entourage /Somy UrbawEpic) 2 PHARRELL fACANYE WEST Number One (Star Trak/interscape)
32 RED HOT CHILI PEPPERS Dani Cakfornia (Warner Bros.) Kl PITBULL Bojengles /7V7) 25 28 ME-YO When You're Mad (De/ JamiOJMG!

27 29 CHRIS BROWN f/LIl° WAYNE Ginme That Unw/Zomba Label Group) 37 SHAREEFA f/LUDACMS Need A Boss (D TPDe/ Jam/iOJMG/ 30 3 OMARION Entourage (Sony UrbenEpic/

28 30 ASHLEY PARKER ANGEL Let U Go /BlackGround/Universal Malownl 40 PUSSYCAT DOLLS {/BIG SNOOP DOGG Buttons ll&m”mstapel 3 SLEEPY BROWN... Margarita (Purple Ribbon/Virgsn)

#1 MOST ADDED
JONNTA AUSTIN Turn It Up (So So De/Virgin

#1 MOST INCREASED PLAYS
CHINGY FITYRESE Pullng Mo Back (Capitol

TOP5 NEW & ACTIVE
LETOYA She Don't Capiod
UMK Walk 1t Out (B Oomp/Xock/
OAZ FAMICK ROSS On Some Resl (So So Def/Virgiv
MEGAN ROCNELL Flosting D/ LamA/ME)
LIOMEL RICHIE | Call It Love (siani0IMG)

URSAN bogins on Page 31.

#1 MOST ADDED
NICK LACHEY | Can't Hate You Anymore LiveyZomba Label Group/

#1 MOST INCREASED PLAYS
FERGIE London Bridge /A& M /lntesscape/

TOP 5 NEW & ACTIVE
RASCAL FLATTS What Hurts The Most @y Streey
-LETOYA Tom (Capita)
HINDER Lips Of An Angel Uisversal Repetic/
T.1. Why You Wanna (Grand Hustiw/Atiantic)
GYM CLASS HEROES The Gusen And| DecaydanceFusied By Ramen! ava)

CHR/POP begins oa Page 22.

#1 MOST ADDED
MONSCA FIDEM FRANCHIZE BOYZ Everytime The Beat Drop /AMG)

#1 MOST INCREASED PLAYS
CHINGY FITYRESE Puling Me Back (Captol

TOP5 NEW & ACTIVE
MR. CAPONE-€ Don't Get It Twisted (SMC/
JIB8S Chain Hang Low Geffen/
CHAM FIAUCIA KEYS Ghatto Story /Madbousa/Atisstic)
PLAY-N-SIKILLZ FIPITBULL Got Frosky (G4LatimyLinvarsal
LLOYD BANKS F/58 CENT Hands Up (5 Untitarscape)

CHRRHYTHMIC beging oa Page 27.

HOT AC

z
2

,.
%
=
%

RED NOT CHNLI PEPPERS Dani Califernis Warner Bros)/

1 DAMIEL POWTER Bod Day /Warner Bras./

2 MATASHA BEDINGFIELD Unwritten Epvic/
JAMES BLUNT You'rs Beautitul (CastardAtiantic)
LIFEHOUSE You And Me (Geffon/

KT TURSTALL Block Herse & The Cherry Tree (Redentiess/Virgin/
IMCUELBACK Sevin' Me (Roadrunner/10JMG/

NATASHA BEDINGFIELD Unwritten Eaic/

FRAY Over My Heod (Cable Car} Ep/

swN - F

THREE DAYS GRACE Animal | Have Become (ivw/Zombe Label Growp/
BUCKCHERRY Crary Bitch /Flevan Sevenlaove/
TOOL Vicarious (VokaneZambe Label Groep/

@ AUDIOSLAVE Originel Fire Epic/iwtarscape’
6 STONE SOUR Through Glass /RoadrumerARIMG/
7 GODSMACK Spesk Uiwvrzal Repeblic/

KELLY CLARKSON Bocause Of You (RCA/RMG/
MICK LACNEY Whet's Left Of Me (ivaZombe Labe/ Grosp/
ROB THOMAS Ever The Same (Athaetic/

GRARLS BARKLEY Crazy [Downtownlava/Atisatic)
GO0 GOO DOLLS Stay With Yeu /Warner Bros )
RED NOT CINLI PEPPERS Oami Californie (Warner Bras/

OO Z[NDD BN -

SN DRDO N W =N
- -

NBOZOBH SN -

000z - ~@-00~~ - 2

i BON JOVI Whe Says Yeu Can't Go Home ZsieadIRMG/ KELLY CLARKSON Wak Awey ACARME © WNOER Lips O A Angel Uinverzel Aapubiic/
CNRS MICE Whan Did You Fall (in Love With Me) Cakmbia 0/ DANIEL POWTER Bod Doy (Warner Srus/ 9  SREAKING BENJAMIN The Disry Of Jane /Holywood
0 MICHAEL BUBLE Seve The Last Dance Fer Me // 43/ Reprise/ JACK JOURSON Upside Down BrashiiraUnversal Rapedic/ 10 SHINEDEWN | Dere You (Atiantic/
FAITI WILL... Like We Never Loved At AN (Warner Bres Corly n ROB TNOMAS Ever The Same (Atisnoic/ 11 WOLFMETNER Wemen (Modkar/inierscope)
12 FIVE FOR FIGNTING The Riddle (Awave/Cokembia) 18 JONN MAYER Waiting On The World To Change (wave/Cokmiva/ n 8 KORN Coming Undone /Vipsn/
13 KEITH URBAN Making Memeries 0f Us Captad® &/ 4 FIVE FOR FIGHNTING The Riddie Awsrs/Cokembra/ “ TOM PETTY Saving Grace /Amrican/Wzmsr Bros./
14 KT TURSTALL Block Horse & The Cherry Tree (Reevviess/Vip/ 13 MICK LACHEY What's Left Of Ms LiveZambe Labe/ Growy/ 12 14 SEETHER The Geft MWind-Up/
15 RASCAL FLATTS What Hurts The Mest [yric Street/ 1215 JAMES BLUNT High (Castard/Adiontic) il MICKELBACK Reckstar /Rosdrumer/10JMG/ !
16 MICOL SPONBERG Crazy in Love Carty 17 ‘ ALL-AMERICAN REJECTS Move Along Jophousa/interscope/ 13 18 PEARL JAM Life Wasted L/AMS/ '
19 MERCYME So Long Seif CakembseMV0/ 15 17 80 MICE The Resl Thing RCARMG/ 2 IXSTURBED Land Of Contusion Ragnze/
17 18 TAYLOR MICKS Do | Make You Proud LIRMG/ 18 mmmhumm 18 18 GODSMACK Shine Down Unverse/ Rapedic/
2 nuvmwanmmcm 2 uumm&mm 22 @ SHINEDOWN Horees (Ainecic)
bl mmnunmw 19 20 MINANNA SOS D/ JomOMG/ 18 20 BLACK STONE CNERRY Lonsly Train Roschuseer/ DG/
20 21 DO BICE The Real Thing RCAMMG/ K RASCAL FLATTS What Hurts The Mest &)rvic Street/ 17 21 PEARL JAM World Wide Suicide LIRMG/
22 22 CMCAGO Love Will Came Back /5wna/Warner Bras./ 2 KEANE !s it Any Wonder arerscape/ 23 22 RACONTEURS Steady, As She Gees /Thind Man'V2
23 JON SECADA Free By 3 ] MAT KEARNEY Nothing Loft To Lose MdwavaCokmbna/ 24 AR Miss Murder (Tiny Eviinterscope)
28 JACK JONRSON Upside Down [Brasitire/Universsl Rapubiic) 2 FORT MINOR... Where'¢ You Go Asckine ShaeWaraer Bras./ - TOOL The Pt Vokcana/Zombs Label Grewp)
k] BOB SEGER Wait For Mo Capited % CHRISTINA AGUILERA Ain't No Other Man ARCARMG) % RED NOT ClLI PEPPERS Tell Mo Baby /Wavner Bros/
2% FRAY Over My Hoad (Cabls Car) £/ 28 CORMNE BAILEY RAE Pyt Your Records On Capited 19 26 WICKELBACK Sevin' Me (Rosdruner/J0/MG)
27 CUANTAL CHAMANDY Fouls Liks Love Misamase Fatartaiuneat) k] FRAY How To Sove A Lifs £/ 27 27 THEORY OF A DEADMAN Sants Menica /Meadrumes/0MNG/
28 78 LOSLONELY BOYS Dismends A MusicEac/ 26 28 SMASH MOUTN Stery Of My Lits Sesetsfed Bamly/ - NOSBASTANNK nside Of You clond/70/MG)
29 29 CARNE UNDENWOOD Jesus, Take The Whee! (Arista/ n 8 ICKELBACK For Away /Rosdrusner/0JMG) - CROSSFADE iavincihie Cabwbi/
— € TIMMCGRAW When The Stars Go Blug (CordvReprise/ k) MMMMC.!MMW - AVENGED SEVERFOLS Seize The Doy /Warner Sres/

#1 MOST ADDED
BANLEY RAE Pt Your Racerds On

#1 MDST INCREASED PLAYS
JONN MAYER Waiting On The Werid Te Changs (AwaraCabmbia/

TOP 5 NEW & ACTIVE

#1 MOST ADDED #1 MOST ADDED
MCSRAW When The Stars Go Biue [CovivRaprise/ SIENEDOWY Horses At/
T MOST INCREASED PLAYS

#1 MOST INCREASED PLAYS
J0Y) Whe Sevs You Can't Go Home /Asisad MG/ AUBIOSLAVE

Original Fire (Epic/interscope)

TOP 5 NEW & ACTIVE TUP 3 NEW & ACTIVE
CwriWarner Bres)

BATALIE GRANT The Real Me LANDON PI98 Con't Lt Go MCAMMY D08 SEOER Wait For Ms Capited
BIAN DIAZ Mo More Toars (St City/ FOO FISNTERS Missch ACANME SUCKCHERRY Next 2 You £lven Svenlon/
ENYA Semosne Seid Gosdbye Mupnne/ G BLESSOMS Lasrning The Hard Way Shénid PANIC CRARNEL Wiy Cry Caphed
. BANIEL POWTER Free Losp /Wormer Bres./ - INOER Lips 01 An Angal Univerae/ Anpablic/
TERMS Big City Concrete Wiifiowers Ayl Jony/ LUONEL MICINE | Call k Love /sisadM/AMG/
AC bogins on Page £3. AC bagins oa Page &3. ROCK bogins oa Page §1.

78 © nadio & Récerds July 28, 2006
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URBAN AC

w
© SMAN MCKIONT Find Myssll In You AMstonnUisowrsal
2 MARAR CAREY Fly Ui A Bird Ankoad MG/
3 ANTHONY NAMILTON Can't Lot Go (So So OodZanbs Labe/ Gresg/
© WTHERVANSRESS Shine LMY
5  TEENA MASSE Osh Wee /Cant Massylinowrzal Motonst/
@ LONEL MICINE | Call & Love AnbadiOLIMY
7  URBANMYSTIC | Refuse 5085
8 ISLEY BROTHERS... Just Came Hore... (Do Sentef JontOMNG/
9 ERIC BENET Protty Beby Fkoyiigmoniarswr Bruz)
MARY J. BUIGE Be Without You Goffe/
12 CRARLIE WILSON No Words ivaZambe Labe/ Grenp/
13 SONELL JORES I'm Genna Be [Lafaca/Zamie Lobel Greup)
16 MARY J. BLIGE Ensugh Cryin' Goiow/
15 14 K FRANKLIN Losking... o Yo SeadGanpe Ceniric/Zambe Label Grewp)
1415 NEATMER NEADLEY Me Time ACAMMG
17 MARY MARY Yestorday /Sony Urban/Cokemina/
18 LETOYA Tom [Capited
% SEYONCE' HIAY-Z Duje Vu Sidunic Warkd'Sany Urban/Cokmbia)
n ONDIAANE Thare's Hope Uinvevsal Mosown/
2 RANEEM DEVAUGHN You LiveZamie Label Grouy/
SHAMICE Take Care Of U AmgishPlysing/
JWLL SCOTT The Fact ts (| Nead Youl Aisar Ssack/
JANEIN The Chossn One Divies Ml Warner Bres)
FREDOIE JACKSON Untd The End Of Time Orphous/
LORENZO OWENS Wanna See You Smis /- Toww/
PRINCE Satisfied Uniwrsel Aepublc/
JANET JACKSON HRELLY Call Gn Me Vipi
K. FRANKLIN imagine Me £5s 2 Soufanpe Cantric/Zombs Label Grom
JAVIER The Answer Is Yos Capitad
ISLEY BROTNERS... Blast Off Do/ SautOvf Jaav OIS/

#1 MOST ADDED
NATALIE COLE Day Droamin’ (FanveVMG/

#1 MOST INCREASED PLAYS
LIGNEL RICINE | Call it Love AnlsndDAG/

TOP5 NEW & ACTIVE
ALGEBRA U Do h For Me Modar
JAMIE FOXX FITWRSTA DJ Pley A Love Seng (/MY
ANTWORY RAMILTON Sista Big Bonas (S0 So OoiZambe Label Group)
TAMAR DAVIS Sundey (n The Park Uisiersad
TONY BICH PROJECT Semathin’ Abowt U £.0Mick Modis Grouy/

URBAN bogins sa Page 31.

ACTIVE ROCK

w W

© THREE BAYS GRACE Animel | Hove Bocoms (baZanbe Labw/ Grou/

2 TOOL Vicarieus (VokanyZonbs Label Grenpl

3 KON Coming Undene Hrpie/
IONDER Lips O An Angel Uinversal Aapubic/
STONE SOUR Vhrough Glass RosshumeriAMG/

6  WED NOT CHNLI PEPPERS Doni Caiernie Warsw Bros./

@ OREAKING BENIAM The Disry Of Jose Shalywood

8 BUCKCHERRY Crazy Bitch fElvaw SvavLove/
AUBIBSLAVE OriginelFire (£ic/rerscape/
GOBSMACK Shins Down (Liveersal Aupublc/

11 WOLFMOTHER Wemen Mostdar/iatarscope)

13 DISTURBED Land Of Contusion (Ryrise/

15 AFI Miss Murder (Tiny Evlfintorscase)

12 14 GOBSMACK Spesk (Ushurssl Aapubiic/

11, 15 ROB ZOMBIE Americen Witch (Saffaviaterscape/

18 BLACK STONE CHERRY Lonaly Train (Meadramsar ALMG)

19 30 SECONDS TO MARS The Kil /imeortadVirpie/

16 18 MUDVAYNE Fal into Slesp Eaic/

17 19 PEARL JAM Lifs Wasted (URMG)

27 @ SWMEDOWN Herves (Atisaric/

2 21 BLUE GCTOBER Hats Me Liswwrsal Morown/

23 22 LOSTPROPHETS Reofteps Cobmbia/

2 EIGHTEEN VISIONS Victim (Trastkl¥iai/

] CROSSFADE invincible (Cabiviy/

2 FLYLEAF Fully Alive (Octose/RCA/RME/

25 76 TRAPT Discannecied (Out Of Touch) (Wanser Sres./

Y] SULLET FOR MY YALENTINE Tewrs... TrcstislbverZambe Label Groug

2 STAIND King 0f AB Excuses (RiAdisatic/

35 AVENGED SEVERFOLD Seize The Dey (Wanme Sras/

31 30 RACONTEURS Stsedy, As She Gees (Thid ManV2)

#1 MOST ADDED
BLACK LABEL SSCIETY Concrate Jungls (Fosck e 20/MG)/

#1 MOST INCREASED PLAYS
AUDIOSLAVE Ocigmnal Fire (Epic/mterscape/

TOPS5 NEW & ACTIVE
RED NET CIILI PEPPERS Toll Mo Baby /Warner Sres/
LACURA COWL Exjoy The Sdence (Contary Medie/
KILLERS When You Were Young Aabad N
DRONX White Gukt Anlad OIS
WVURT Falls Apart Capited

L R VR

d11 3
00000
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ROCK boging en Page §1.

SN THE BACK PAGES
SMOOTH JAZZ

July 28, 2008

COUNTRY

™
1 CARRIE UNDERWOOD Den't Fargat To Ramember Me (Ansta/
2  BRAD PAISLEY The Werld (Anista/
TOBY KETN A Littie Tos Late Show Jug AasivlleUniersall
ROBNEY ATKINS ¥ You're Going Through Holl.. Cord/
§  KENNY CHESNEY Suwmartion SWA/
RASCAL FLATTS Me And My Gang Ayvic Stroet/
GARY ALLAN Life Ain't Abways Boswtibel AICA/
WRECKERS Losve The Pisces iisewric/Warner Bres)
STEVE NOLY Brand Now Girliriond Corly/
LITTLE 08 TOWN Bring it On Home Equity/
EITTH ANDERSON Everytime | Hoar Your Nome (Arista/
OROOKS & DUNN Buiding Bridges (Aristal >
ERIC CRURCH How Bowt You Capiteld
FAITH ML Sunshing And Sumertions Warner Sres/
JOSH TURNER Weuld You Go With Me MICA/
BILLY CURRINGTON Wiy, Why, Why Adercary/
JAKE OWEN Yoo How MCA/
GEORGE STRAIT Give h Away MCA/
PAT GREEN Fools Just Like It Should BAY
JOSH GRACIN Foverite State Of Mind £ymic Street/
NG & RICH Bth Of Nevember Warner Gres)
DAMIELLE PECX Findin' A Good Man (Big Machise/
TRACE ADKINS Swing Capitad
TRENT WILLMON On Agein Toraght /Cabenbia/
BLANNE LARSEN | Don't Know Whoet She Seid (Ginetsisywr/BNA/
MIRANDA LAMBERT New Strings (Catemive/
NERKS DENTLEY Every Mils A Momery Capted
JACK INGRAM Love You Big Machise!
LONESTAR Meuntains B4/

#1MOST ADDED
ALAN JACKSON Like Red On A Ress (Arista/

#1 MOST INCREASED PLAYS
ALAN JACKSSN Liks Red On A Rese (Arisca/

TOP5 NEW & ACTIVE
STEVE AZAR You Don't Know A Thing (Dong/Micas/New Revaletio/
TRACY YRS Choopest Motsl lied Mudoier Arvalstion/
WUSHLOW NARIES Thet's So You (Show Doy Kashvil
BRIAN MCCOMAS Good Good Lovin® atapat/
MATT JERIONS Bod As | Want Te, nvarsal Ssath/

COUNTRY bopins su Page 38.

ALTERNATIVE

™w

1 RACONTEURS Steady, As She Geos /Thiv/ Man¥2!

@ AR Miss Murdr (Taay Evilthotorscopel

3 RED NOT CHILI PEPPERS Dani Califernia Warswr Sres/

4  THREE DAVS GRACE Animel | Hove Becons LivaZambs Labe/ Grou/
30 SECONDS T0 MARS The Kil (lmmortalVirpiv
AUBIOSLAVE Original Fire /Epic/interscape/

7 TOO Vicariows Yok an/Zombs Label Greay/

8 ANGELS AND AMWAVES The Adventurs Surstaca/etion/

9 GNARLS BARNLEY Crary {BowniownlovaiAtiantic/
TAIING BACK SUNBAY MakeDemaSure Warnar Srec/
SAEAKING BENJAMIN The Disry Of Jane Fisdywoed

12 BLUE GCTOBER Hote Mo Usiarzal Motoww/

@ BUCKCHERRY Crary Bitch hven Seventaval

14 PEARL JAM Life Wasted LIRMG/

15 KORN Coming Undene /Vigst
STONE SOUR Through Glass (Foadsumer/IDIMG)
LOSTPROPHETS Rooftops (Cokembia/

PANIC! AT THE DISCO | Write... Decaydasce’esied By Ramenlaval

19 WOLFMOTWER Woman /Modular/Interscope)

8 KILLERS When Yeu Were Young siaed/MG/

MUSE Knights of Cydonis Warnwr Sres./
22 DASNBOARD CONFESSIONAL Don't Wait /Vagrant/interscape!
! MSE AGAIST Ready To Fall (Getfon/

SN RENNREIIEaTsNcegevowaa-nG

B8es
E . - k]

®Zgcovaorngus—mwn §

BRI A G =t b b ot b
30&'—'9&005\4&&)0\

RED NOT CHLI PEPPERS Tl Me Baby (Warmer Bros/
KEANE s It Any Wonder Meterscope/

24 26 SNOW PATROL Honds Open (A8 M/ Interscape)

25 27 SHE WANTS REVENGE These Things /Geffen/

28 28 NOOBASTANK inside Of Yeu AsisadWO/MG/

k<] DISTURBED Land Of Confusion Ragrise/

i GODSMACK Shine Down (Usversel Repabiic/

#1 MOST ADDED
NLLERS When You Were Young AsiendOMG/

#1 MOST INCREASED PLAYS .
AUDIOSLAVE Original Fire (£pic/interscope)

TOP 5 NEW & ACTIVE
TIOM YORKE Block Swan AL/
BLUE GCTOUER inte The Oceen Uhssrsel Motowey/
- COBRA STARSINP... Snskes On A Plome (Bring It} Mow Lise Cisone/
PEEPING TOM Meje Apacac/
EIGNTEEN VISIONS Victm (TrathlEpic/

~
-

ALTERNATIVE bogins o8 Page 51.

POWERED [
MEDIABASE

™
PETER WINTE Whot Does it Toke (To Win Your Love) Cohmmbia/
DI ABAIR True Bise GAPYMG/

WAVMAN TISBALE Got Down On h Mansrvess/

4  PHILIPPE SAISSE TRIO Do ht Agein Meadarvess/

@ WCK COUBNNE Alweys Thinking Of You Mavade JazzEMY

6  BRIAN CULBERTSON Let's Gat Started /GRPVMG/

7 EUGE GROOVE Chillaxin (Narads JarsEMY
FOURPLAY... My Love's Loovin’ Blbadd¥iCA Victor MG/
CORMIE BAILEY RAE Put Your Recerds On ICapial

8 10 RAMSEY LEWES Oh Heppy Doy Mavasls JarzEMY

10 11 RAY PARKER, JR. Mismeleya Boach Raysls Msic Grouy/

14 @ SHIPLY NED Helding Back... (xislyind.cony Verve Farscast/VMG)/

1213 PANLOROWN Winslight /GRAVMG/

13 14 DAV PACK Biggest Part 0f Me PastCancord

” JAZZMASTERS ¥ Froe As The Wind (Tringie' N' Rbythy

19 DAVIS BENSIT Best Strast (Posk/Cancord

18 PIECES OF A BREAM Ferward Emation (Hoeds Uis/

16 18 BRIAN SIMPSON Saturday Cool Measervoxy/

2 K BRAVE Groove b In The Heart /Artizes/

23 DAVE K8Z Undaniobis Capied

% SILTS Look Whet's Happened Artiren/

24 22 EMCDARUS Chillin' Out Marads JazzEMY

22 23 JASONMILES Sexus Hesling Mavads Jazz/EMY

k] LIOIEL MICINE | Call 1t Love /TsiandLIMG)/

2 MARION MEADOWS Dressed To Chil Fioadts Uiy

PAMELA WILLIAMS Pesitive Vibe (Shansciie/

L X RN N ]

28 OU SILK Easy Dees It (Tringin’ ¥ Rbythw/

29 28 MICHARD ELLIOT Say It's So /Artiren/

- MNCHAEL FRANKS Undar The Sun Rock/

- JACK JOHRSON Upside Down (Brusifire'lnversal Repubiic)

#1 MOST ADDED
LIOMEL RICIIE | Call 1t Love (Istand/IOIMG)/

#1 MOST INCREASED PLAYS
FOURPLAY FfM. MCOORALD My Love's Laevin’ (lsetdRCA Victor/ANG)

TOP 2 NEW & ACTIVE
EVERETTE NARP Monday Spasks Shanschie/
ERIC DARISS If | Ain't Got You Mavads Jaz2EM) |

SMOOTH JMIZ begins sn Page 48.

TRIPLE A

™

@ TOMPETTY Soving Grace iAmanicasWarser Brec)

2 GNARLS BARMLEY Crazy Downtown/Lova/Athetic/
JONN MAYER Waiting On The Werld To Change (Awara/Cokumbia/
T TRSTALL Suddenly | See (Relentiess/Vigaw
KEARE Is h Any Wender Aoserscope/

6 LSS LONELY BEYS Dismends /0 Munctai/

7 GUSTER Ons Man Wrecking Machine Raprise/

8 NED NOT CIILI PEPPERS Doni Calitornia Warner Sres/

© FRAY How Vo Save A Life ac/

10 MAT KEARNEY Nothing Loft To Lose /AwaveCobmbi/

@ OOMEZ How We Operste ATORMEY

12 MARK KNOPFLER... This ks Us AlasssschWarser Sros./

15 13 CORMNNE BAILEY RAE Put Your Recerds On (Capitel

10 14 CHMS ISAAK King Without A Castle (Rasrise/

1415 SHAWN MULLINS Basutiful Wrack Yangeard/

17 D RACONTEURS Stsedy, As She Geas (Thind Man¥2/

1217 JAMES BLUNT High (Custard/Atisntic)

21, (D SNOW PATROL Chasing Cors (48 Mterscases

18 19 COLDPLAY The Hardest Part (Capitol

b7 BEN NARPER Get It Like You Like It Yrgiy

19 600 GO® DOLLS Stay With You (Warmer Sros/

2 TIBGY MARLEY Love s My Religion (Tat/ Gong/

7] SONVA KITCHELL Lot Me Go (Valow/

2 DONAVON FRANKENREITER Move By Yourself /Last Hihway/

2% NOCK KILLS KID Paralyzed (Feaviess/Reprise/Warner Bros)

% GO BLOSSOMS Loarning The Hard Way (Hybrid!

2 FIVE FOR FIGNTING The Riddie (AswaraCokembia/

V1] n SOUL ASYLUM Stand Up And Bs Strong Legacy/

26 29 PAUL SIMON Outrageous Warmer Bros /

— @ BARENAKED LADIES Easy (DesperationNettwerk/

ez oesnedwuwNn =~ §

#1 MOST ADDED
SHAWN COLVIN Fl Mo Up (Nomesueh Reprise/

#1 MOST INCREASED PLAYS
RAY LAMONTAGNE Thse Mers Days (RCARMG!

TOP 5 NEW & ACTIVE
TOBY LIGHTMAN Helding Me Down LavavAtiastic/
TRAN Am | Reaching You New /Columbin/
DASHBOARD CONFESSIONAL Den't Wait (Vagramt/interscope/
FOR FIGNTERS Miracle ACARMG/
SRUCE COCKBURN Different Whan it Cames Te You (7rwe North/Rounder]

TRWPLE A bopins on Poge 57.
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BY ERICA FAHBEH

ark Masters has a plan. As CEO of the Talk Radié Network, his goal is to be fair,
reasonable and treat people right. By doing those three things, he successfully
competes with the large network companies.
Representing a portfolio of handpicked talent that has both emotional and
intellectual range, Masters has been able to grow the Talk Radio Network every
month since he took control of the company.

Getting into the business: “My father had been in radio since I could remember. He used
to drag me around to radio stations where he‘'d combat some of the biggest talk show hosts of
his era. I actually vowed never to be in radio. I have been an entrepreneur, been in magazine
prepress, been a real estate developer and built different companies. Members of my family
founded TRN in 1993. Part of the premise was that Rush Limbaugh was syndicated, so why
couldn't other dayparts be syndicated? Art Bell was the first show we syndicated, and nobody
gave it a big chance of success.”

Joining TRN: “When I joined I was sort of lower-level management and invotved in an
advisory capacity to the then-president. The company was sold to Premiere in early 1998, and
at the end of 1998 we repurchased it and I became CEO. I'm the majority shareholder right
now.”

Mission of the company: “To find shows that create
referral-based audience and that generate a profit for our
stations. What does that mean? It means, do you hear about a
show before you hear it? You heard about Rush before you ever
heard Rush.

“There are certain hosts who know how to crystallize the
fog of your thinking in such a way that they validate your
deeply held thoughts and beliefs. When that happens, when a
host can take data points and tum them into meaning
effortlessly, it shifts things you knew but didn’t know you
knew. That kind of host is incorporated into your personal life
and your emotional life, and two things happen: You make an
appointment to listen to that host, and you tell your friends
what he said.”

The company’s products: “We have 16 different syndicated
shows. In the last decade over half of the top 10 shows have
been generated by or launched out of our company. Art Bell was
the first, then Michael Savage, Laura Ingraham, Jerry Doyle and
Rusty Humphries.

“One of the reasons we were able to buy the company back
was that nobody gave us any chance of success. It was thought
that the consolidation of the radio industry spelled the end of
independent syndication. But my theory was that under the old
mom-and-pop system, somebody who didn’t get ratings could
stay on forever, but under the new system, performance was
going to be required, and if your programming was the best, it
wouldn't matter if you were an independent or if you were
owned by a giant.”

Representing Mancow: “We spent five years looking for an FM show because we believe
FM morning shows are the power anchor, the monetizing agent, of FM stations. In Mancow we
found a guy who, after the events of Sept. 11, 2001, changed his whole show. He looked at the
ugly-American quotient, which was the shock-jock quotient, and said, ‘T don’t want my show
to be about audio voyeurism. ] want my show to be about music, entertainment, pop culture,
political satire and substance’

“AM is not as exciting as FM is, but AM is like a committed marriage — you trust the
person. FM is like a one-night stand: You might not want to see him or her tomorrow unless he
or she will excite you even more. In Mancow, the best qualities of AM and FM are combined.
You have somebody you can trust who stands for something, who has deeply held beliefs, but
who also has that edginess and excitement that work on the FM dial. My prediction is that
Mancow, in the years ahead, will be the biggest morning show in America.”

What he looks for in talent: “We get hundreds of CDs a year. If you have great
intellectual range but are cold, you might make it OK lotally, but you can’t make it nationally.
If you have great intellectual range and great emotional range, you can emote on behalf of the
audience. You get emotionally naked in front of the microphone, and the speakers disappear.
And when the speakers disappear you create a relationship. Without emotional and intellectual
range, it’s just facts and data.

“When a host respects his audience and prepares his show in such a way that there is a
predictable path to an unpredictable conclusion or an unpredictable path to a predictable
conclusion, the show becomes unpredictable. When a listener starts to wonder what a host's
take on an issue is and when a host gives the listener a better perspective on what's going on
in the worid, that host is like gold.”

Long-term plans: “We are going to be launching more long-form programs in different
dayparts. The 2008 presidential election is going to be the most contentious presidential
mnmwmwmmmmmmm&m:mmd
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FM stations are going to be converted to News/Talk 18 months to two years before the
November 2008 elections.

“Also, as cell phones offer more services and you can program your own music lineups,
spoken word provides for exclusivity. In many markets you can get Green Day music on five
different stations, but spoken word is exclusive to one station and provides the monopoly of
personality.”

Biggest challenge: “Constantly creating and cultivating a pipeline of talent that we can
bring to radio when radio is so much about cost-cutting that it has moved away from local
talent. Jerry Doyle is a perfect example. We started out in weekends two years ago, and now
he’s on 225 stations. He was an actor on Babylon 5 for five years, and before that he was on
Wall Street for 10 years.

“Michael Savage also didn't come out of radio. He has two Ph.D.s and a master’s degree,
and he wrote 18 books that had nothing to do with radio. Laura Ingraham was a clerk for
Supreme Court Justice Clarence Thomas and a speechwriter at the White House. We have to
encourage a whole new generation that may not have been in radio to try it.” *

State of radio: “The dilemma that radio is in is that it has to serve Wall Street, and the way
you serve Wall Street is by sending as much money up to Wall
Street as you can. Cost-cutting has almost come to an end, and
you now have to face the reality that the future of the radio
industry is going to be based on talent. Talent comes in many
forms — on-air and managerial — and both need to be
entrepreneurial.

“If your on-air talent is an entrepreneur in the way he
thinks about the station, he'll not only give an on-air
performance, hell also care about the revenue of the station. If
you have a manager who doesn’t have an entrepreneurial soul,
instead of being innovative and creative and taking joy in what
he does and pride in creating a fun environment, he'll be more
like a political corporate operative and eliminate anyone who
threatens him.

“So the spirit of entrepreneurialism needs to be brought back
to radio. It's still there, but it needs to be given more oxygen,
because only through entrepreneurialism does innovation that
cuts costs in smart ways create environments where you can
increase revenue, create partnerships and do all the neat stuff
that entrepreneurial companies do.”

Something about his company that would surprise our
readers: “We're a pure meritocracy. There is no political BS or
corporate politics at this company. We recognize and reward
people for their ethics and entrepreneurial common sense. Our
goal is to underpromise and overdeliver and to care about our
customers’ profit margins first. Because if our customers make a
profit, the world will beat a path to our door.”

Career highlight: “We've worked really hard to pay back
with interest the trust that my hosts have given me and that the stations have given our
company. It thrills me when we place a host on a station and they outperform the expectations
that we had.”

Career disappointment: “There are always things you wish you could do differently. As
you get older you get more humble and more grateful for the people important to you.”

Most inftuential individual: “1 feel I have several godfathers. | respect Jack Swanson, Phil
Boyce, Greg Moceri and a host of others who have always been kind and thoughtful to me when
1 was going through my most vicious learning curves.”

Favorite radio format: “Talk.”

Favorite television show: “24. From a business standpoint, American Idol is sheer genius.
I'm also a big sci-fi buff. The new Battlestar Galactica and House are brilliant.”

Favorite musical artist: “Elton John.”

Favorite movie: “El (d.”

Favorite book: “Atlas Shrugged.”

Pavorite restaurant: “Delmonico’s in New York City.”

Beverage of cholce: “Non-union Coors.”

Hobbies: “Outdoor stuff with my kids — fishing, water sports and all those sort of things.
1 also love art. I paint and draw.”

B-mail address: “mmasters@talkradionetwork.com.”

Advice for broadcasters: “Be entrepreneurial, and teach entrepreneurial thinking to your
on-air talent. Be true to yourself.”

Advice for talent: “Be true to yourself. Don't try to please the audience. There is
something magnetic about secure people. The great thing about Rush or Savage or the greats is
that they don't care if you're listening. It's just you and them, and they are secure.

“The best analogy I could ever give of great talent is Johnny Carson. Carson was in his
zone, and it was 30 secure that you wanted to be there with him. A lot of PDs get dictates from
their GMs telling them to do this and do that, and a lot of people scare talent by saying, These
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ROMA thanks the artists Y
‘ celehnuas ant uurlnemls
in the music mduslry Who
donated their time and talents to make the
2006 GMA Music Festival event
and TV special an incredihle success!
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