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Outkast ‘Mighty’ Again Everybody Loves Marcus

The LaFace/Zomba Label Group duo return to the scene Bassist, bandleader, producer, film and TV composer —
with “Mighty ‘0,"” which scores Most Added at Urban, there’s not much Marcus Miller hasn't done when it
with 55, and at Rhythmic, comes to music. In an in-depth interview, Miller
with 25. The track also discusses how he
debuts at No. 40* at Urban. discovered jazz, playing

“Mighty ‘0™ is the first 4 with Miles Davis and
single off Outkast's new Y r Luzher Vandross and his
album, /dlewild, which hits ! thcughts on sampling. In
stores Aug. 22. The album addition, there are

| shares its name with the ' ”lﬂ/ﬂ g ”[ﬂ””ﬂlf accolades from some of
upcoming movie starring Big : T : ® his music-industry peers.

% Marcus Milier
Silver Risin

Boi and Andre 3000. It eIl starts on Page 48.
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Congratulations Dierks, Keith and Tg;lce on your AMAZING performances
Keith on your ACM MALE VOCALIST OF THE YEAR award!
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- PHOTO ETHAN MILLER

'l[ﬂ. ETHAN MILLER

PHOTO. KARL WALTER

www.dierks.com www.traceadkins.com

www.keithurban.net

. Thank you Country Radio and the ACMs!

L www.capitolnashville.com '
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BELIEVE |
IN BECK!

Listeners Love The
Next Generation

e
of Talk
i
Men 25-54 AQH Share g
Stations Fall 2005 vs. % Increase §
Winter 2006 -
WFLA-AM 3
Tampa 5.7 to 7.1 +25% §
WLAC-AM :
Nashville 2.9to 3.6 +24% -
KCMO-AM
Kansas City 1.1t02.7 +145% 8
E
WERC-AM ’
Birmingham 2.7 to 4.2 +96%
KTOK-AM
Oklahoma City 4.8to 6.8 +42%
KFAG-AM
Tulsa 0.0 to 8.1 +82%
KWQW-FM
Des Maines 6.3tao 7.5 +19%
KFAB-AM
Omaha 8.4 to 9.6 +14%
KGQNT-AM
Spokane 3.9to 6.1 +56%

i THE
GLENN BECK
PROGRAM

212.445.3922
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SUPER SUMMER
PROMOTIONS

Summer is officially here, and this
week Management/Marketing/Sales

Editor Adam Jacobson provides an
overview of some notable and
downright cool station events. How
about an “lron Chef” competition
between two local chefs, or giving
listeners the opportunity to win
vacations by spinning the “Wheel of
Destinations”?

See Page 11 |

HOT AC PASSION

The winter book was not a banner one

for Hot AC, and guest columnist Bob
Walker offers his explanation for why,
saying, “If we want people to have

' passion for our format, we have to

deliver a product that impacts our
listener’s worldview.”

See Page 42
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FIELD MOB f/CIARA

So What (DTP/Geffen)

»CHR/POP
SHAKIRA f/WYCLEF JEAN Hips Don't Lie (Epic)

AURBAN
" © YUNG JOC It's Goin’ Down (Bad Boy/Atiantic)

»URBAN AC
E A HAMILTON Can't Let Go {So So DefiZomba Label Group)

gﬁ OSPEL
DONALD LAWRENCE, .. The Blessmg Of... (EMI Gaspe/)

3 GOUNTRY
“ DIERKS BENTLEY Settle For A Slowdown (Capitol)

3 SMOOTH JAZZ
“ BRIAN CULBERTSON Let's Get Started (GRPVMG)

»AC

DANIEL POWTER Bad Day (Warner Bros.)

»HOT AC
- DANIEL POWTER Bad Day (Warner Bros.)

AR0CK
“ 'RED HOT CHILI PEPPERS Dani California (Warner Bros.)

% ACTIVE ROCK
RED HOT CHILI PEPPERS Dani California (Warner Bros.)

L L ALTERNATIVE
* RED HOT CHILI PEPPERS Dani Cafifornia (Warner Bros.)

»TRIPLE A
* BEN HARPER Better Way (Virgin)

5 CHRISTIAN CHR
E SANCTUS REAL I'm Not Alright (Sparrow/EMI CMG)

BHRISTIAN AC
CAS'HNG CROWNS Praise... (Beach Street/Reunion/PLG)

\GHRISTIAN ROCK
KUTLESS Shut Me Out (BEC/Tooth & Nail)

2 CHRISTIAN INSPO
'MARK HARRIS Find Your Wings (IN0)

> REGIONAL MEXICAN
GRUPO MONTEZ DE DURANGO Adics... (Edimonsa/Disa;

%»SPAHISH CONTEMPORARY
© ALEJANDRA GUZMAN Voiveré A Amar (Sony BMG)

5 TROPICAL
“ MONCHY & ALEXANDRA No Es Una Novela (J&N)

HLATIN URBAN
" SHAKIRA t/WYCLEF JEAN Hips Don't Lie (Epic)
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Records celebrates its 35th

anniversary, and in honor of Black
Music Month, Urban/Urban AC/

Leon Huff. These gentlemen have

spent almost 50 years in the music
industry, and there is much to learn L
from them about the past and the present. Page 29

THE LEGEND OF GAMBLE & HUFF

This year Philadelphia Internztional |

Burning hot summer tracks: Page 79

Whoopi Goldberg Added To
R&R Convention ‘06 Lineup

‘Talking Heads of Programming’ also planned

Recently signed Clear
Channel Radio personality
Whoopi Goldberg has
joined the lineup of R&R
Convention 2006. “Inside
the Radio Studio §
With Whoopi Gold-
berg” will be a
one-on-one inter-
view of the famous
actress, comedian
and producer by
Clear Channel VP/
AC Programming §
and WLTW /New
York PD Jim Ryan.

Goldberg’s new radio
show, Wake Up With Whoopi,
launches on July 31 and is
syndicated through Pre-
miere Radio Networks. The
panel will be held on Thur-
sday, Sept. 21, from 3:30-
5pm.

The R&R Convention
will kick off on Wednesday,

Goldberg

Sept. 20, with a general ses-
sion titled “The Talking
Heads of Programming:
Not the Same as It Ever
Was.” Panelists include CBS
Radio President/
Programming Rob
Barnett, Entercom
Sr. VP/Program-
ming Pat Paxton,
Emmis VP/Program-
ming Jimmy Steal
and Journal Exec.
VP /Television & Ra-
dio Operations Carl
Gardner. The ses-
sion will be on Sept. 20, from
9-10am.

R&R Convention 2006
will take place at the Hilton
Anatole Hotel in Dallas and
will be held at the same time
as the NAB Radio Show,
Sept. 20-22. Both conven-
tions will be at the Anatole,

GOLDBERG See Page 10

R

Excelsior To Run WW1 Music Formats

By Sarah Vance

R&R Staff Reporter
svance@radioandrecords.com

Westwood One has signed a
multiyear management agree-

[wesrivoon ove)

ment with Ex-
celsior Radio
Networks for
the day-to-day

the Westwood One 24 /7 music
formats on Aug. 1 and over-
sight of all aspects of the for-
mats, including advertising
sales, on Jan. 1,
2007.

“This partner-
ship will enable

opcratio;\ o_f the E‘:‘C E L S ' O R Westwood One

Westwood One

24 /7 music formats.
Under the agreement, Excel-

sior, through its Dial Commu-

nications-Global Media, will

assume responsibility for affili-

ate sales and programming for

RADIO NRETWORKS

to focus on its
other programming and new
media initiatives while benefit-
ing economically from this
platform,” Westwood One

EXCELSIOR See Page 10

Senate Clears McDowell For FCC Seat

By Jeffrey Yorke

R&R Washington Bureau Chief
Jjyorke@radioandrecords.com

Just as it was preparing to ad-
journ for the Memorial Day
weekend on Friday, the U.S. Sen-
ate confirmed the appointment
of attorney Robert McDowell as
the fifth FCC Commissioner.
Appointed by President Bush in
early February, McDowell will
serve a term that runs through
June 30, 2009.

McDowell will give the FCC
a 3-2 Republican majority. The
commission is currently made
up of Democrats Michael
Copps and Jonathan Adelstein
and Republicans Deborah Tay-
lor-Tate and Chairman Kevin
Martin.

It is unclear when McDowell
will be sworn in and how soon
he’ll begin making decisions at

McDOWELL See Page 3

Hunter To Join
KSCS & KTYS/
Dallas As OM

By Lon Helton

R&R Country Editor
Iheiton@radioandrecords.com

Tom Hunter has been named
OM of ABC Radio Country
combo KSCS & KTYS (The
Twister)/Dallas and PD of
KSCS. He begins his new job on
June 1 and replaces Lorrin
Palagi, who exited in early May.

A 30-year industry vet,
Hunter has a radio background
that includes stints at WBRU
and WPJB in Providence;
WGNG/Pawtucket, R, WZOK/
Rockford, IL; WMJQ/Roches-
ter, NY; WIRE/Indianapolis;
and KBPI/Denver.

He worked for MTV from
1987-2003, holding such titles
as VP/Programming, Sr. VP/
International and President/
Latin America. He has been in
Dallas for the last couple of
years working as a manage-
ment consultant.

By Al Peterson

R&R News/Talk/Sports Editor
apeterson@radioandrecords.com

Whether you be- [
lieve the threat of a }
worldwide pandemic
from avian flu is fright-
eningly real or just an-
other of those stories
designed to drive up |
nightly newscast rat-
ings by scaring the |
pants off you, the
health threat to Amer-
ica from this or some
other yet-to-be-seen virus is
something government health
officials are taking very seri-
ously.

Ilearned just how seriously
when [ sat in on a recent con-
ference call hosted by ABC
News Radio and featuring Dr.
Ron DeHaven, Administrator
for the U.S. Department of

Jones

Avian Flu: Are We Ready?

Will a pandemic cause pandemonium?

Agriculture’s Animal and
Plant Health Inspection Ser-
vice, and Dr. Rajeev Venkayya,
j Special Assistant to the
President for Biode-
fense at the White
House Homeland Secu-
rity Council.
| The discussion was
| moderated by ABC
News Radio VP/GM
Y SteveJones, who posed
questions to both offi-
cials about the gov-
ernment’s planning
and preparation for a poten-
tial outbreak of avian flu.
sibility to the public is signifi-
cant,” said Jones about the infor-
mational conference call. “Our
understanding of avian flu and
how the United States govermn-
ment will respond is critical.”
See Page 6

Settlement Signed
In CBS-Stern Suit

A settlement has been
reached in the breach-of-con-
tract suit filed §
by CBS Radio
against former
morning host
Howard Stern.
While details
of the settle-
ment remain
unknown,
both sides in
the dispute re-
leased a joint
statement on May 26 outlining
two conditions.

According to CBS Radio
spokesman Dana McClintock
and Stern representative Don
Buchwald, CBS Radio “will re-
ceive payments relating to the
conveyance of its rights in the
recordings of The Howard Stern
Show” while Stern’s new em-
ployer, Sirius Satellite Radio,
“will make a total payment of

STERN See Page 3

Stern
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HARVEY'S WINTER 2006 ARBITRON RATINGS

ARE POINTING IN THE RIGHT DIRECTION...UP!

ADULTS 25-54 SHARE
Wi '06

STATIONS FA ‘05 Wi 06 % INCREASE MKT RANK

WBLS/NEW YORK 37 5.0 +35% (#4)
WDAS/PHILADELPHIA 5.0 6.9  +38%  (#3)
WMXD,/DETROIT 67 7. +6%  (#2)
KPRS/KANSAS CITY 55 7.9 +44%  (#2)
WBAV,/CHARLOTTE 45 7.5  +67%  (#2)
WXST/CHARLESTON 7.2  11.0  +53%  (#1)
WWDM,/COLUMBIA 57 93  +63% (#1) |}
KDKS /SHREVEPORT 100 13.6 +36% (#1) b

STEVE
HARVEY

MORNING SHOW
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Indy Media, VIPs Get Free HD Radios

CC cluster helps raise awareness of digital transition

Clear Channel’s Indianapolis
cluster is helping spread the word
about HD Radio by giving away
Boston Acoustics HD radios to
members of the local press and
some of the city’s VIPs.

The effort was arranged by
Clear Channel/Indianapolis OM
Marty Bender to raise awareness
of HD Radio, giving the select
members of the community “an
early sample of terrestrial radio’s
transition into the digital era.”

In particular, Bender said in a
press release that accompanied
the receivers that Sports WNDE-
AM/Indianapolis’ clarity on an

HD receiver is far superior to the
“traditional sound shortcomings
of present-day AM radio receiv-
ers.”

Indianapolis is home to 10 sta-
tions broadcasting in HD that cur-
rently or will soon air HD2
multicasts. At Clear Channel’s
market cluster, Classic Rock
WEFBQ offers deep tracks and live
rock on “Q2” (Bender said WFBQ
created and transmitted the first
commercial HD2 radio station in
the U.S., in March 2005), and plans
are in the works for an HD2 chan-
nel for Alternative WRZX, dubbed

HD RADIO See Page 10

R i

Cruise Appomted WDAF/Kunsus City PD

Michael Cruise has been
named PD of Entercom
Country WDAF/Kansas
City. He starts June 5 and
succeeds Wes McShay, who |
exited in February.

Cruise was most recently
Director/Operations &
Programming of Clear
Channel/Ft. Myers and PD
of the cluster’s Country
WCKT (Cat Country).

Before joining the Ft.
Myers group in August 2005,
Cruise spent a year with Clear

Cruise

Channel’s Country KNUE/
Tyler, TX. His background
also includes program-
~#ll ming stints at KKBQ &

il KTHT/Houston; KASE/
¥ Austin; and WCOL/Co-
8l lumbus, OH.

“We're very pleased to
have Michael join us in
Kansas City,” Entercom/
Kansas City VP/Market
Manager Cindy Schloss
told R&R. “He brings a fo-
cused vision that will take WDAF-
FM to a winning position.”

Stern

Continued from Page 1
$2 million related to this convey-
ance.” The remaining terms and
conditions of the final deal re-
mained confidential.

CBS Radio sued Stern in Febru-
ary as part of an escalating dis-
pute between the company and
the self-proclaimed “King of All
Media” that began when Stern an-
nounced plans to end his relation-
ship with CBS and move to Sirius
in January 2006.

In the suit CBS claimed Stern
had violated his contract by using
his final months on the air at CBS

Radio-owned stations to promote
his move. The filing alleged that
Stern misappropriated millions of
dollars worth of CBS Radio air-
time for his own financial benefit
and that Stern discussed his plans
with Sirius without disclosing
them to CBS.

Stern continually proclaimed
his innocence and even berated
CBS Corp. CEO Les Moonves
during numerous media appear-
ances, including one now-infa-
mous guest stint on CBS Tele-
vision’s own Late Show With David
Letterman.

— Al Peterson

In a ceremony on May 11 at the New York Sheraton Hotel and Towers, the New
York City chapter of American Women in Radio & Television presented its
Golden Apple Awards to three New York women in broadcasting whose
excellence and community commitment deserved recognition. Seen here are
the honorees (I-r), WLTW (106.7 Lite FM)/New York afternoon driver Valerie
Smaldone, WNBC-TV meteorologist Janice Huff and Court TV Sr. VP/Affiliate
Relations Ellen Schned.

WEFNX/Boston Goes 40 Days Spot-Free

New England network, Snapple team for ‘brandcasts’

By Adam Jacobson

R&R Manaéement/Marketmg/Sales Editor
ajacobson@radioandrecords.com

Phoenix Media Alternative
WENX/Boston and its simulcast
partners, WPHX/Sanford, ME
and WFEX/Peterborough NH
have long been
known through-
out the region as
leaders in cut-
ting-edge pro-
gramming and -
for jumping ahead of the pack in
breaking new music.

The three stations, which com-
prise the FNX Radio Network,
have now become innovators in
the world of sales and marketing.
Thanks to an agreement an-
nounced last week, Snapple Bev-
erages has purchased every
minute of advertising time on the
network for a six-week period
that started Memorial Day week-
end and will run through July 4.

wWhHE

The “Snapple Summer Free for
All” will offer listeners 40 con-
secutive days of commercial-free
radio on the FNX network. While
no ads will air during this time,
Snapple will be fully integrated
into much of what listeners will

hear on the FNX

A0 Days Network and
Boammereial-fiee what they'll ex-
threugh luly b [orience at sta-

tion-sponsored

events set for
the next several weeks. Snapple
reportedly paid $2 million for the
privilege of being FNX's exclusive
sponsor.

Specifically, short messages
and event announcements will be
woven into WFNX'’s music pro-
gramming in the form of hun-
dreds of recorded audio collages,
live DJ reads, bumpers and sweep-
ers.

WFNX See Page 10

Miller To Program
KzZ0/Sacramento

Max Miller, who recently spent
16 years as PD of Clear Channel
Hot AC KOSO/Modesto, CA, has
been named PD of CBS Radio’s
Hot AC KZZO (100.5 The Zone)/
Sacramento. He takes over for
Byron Kennedy, who remains OM
of The Zone, as well as OM/PD
of CHR/Rhythmic clustermate
KSFM.

“I'm really happy to have
someone with Max’s lengthy ex-
perience in adult radio aboard,”
Kennedy told R&R.

Miller said, “I've lusted after
this station for as long as I can re-
member.”

Before KOSO, Miller program-
med KKMG/Colorado Springs.
His wife, Donna, who was the
longtime MD of KOSO until her
exit in May due to budget cuts,
has no immediate plans to return
to the industry and will instead
coordinate the family’s move to
Sacramento.

Benefield Becomes
Market Manager 0f
Citadel/Baton Rouge

Greg Benefield has joined
Citadel/Baton Rouge as Market
Manager. He will oversee Urban
ACs KQXL and WIBR, Classic
Hits KRD]J, Rhythmic AC WCDV,
CHR/Rhythmic WEMX and Gos-
pel WXOK and fills a position
that was previously held by
Donnie Picou.

Benefield previously served as
Market Manager of Cumulus’
seven properties in Columbus,
MS: News/Talkers WJWE WKOR-
AM, WMBC & WSSO; Country
WKOR-FM; Urban WMXU; and
Rock WSMS. He was replaced
there last week by Steve Shelton.

McDowell

Continued from Page 1
the FCC, but when that procedure
is complete, the FCC will have all
five members seated for the first
time in nearly 14 months, since
then-Chairman Michael Powell
resigned.

McDowell was most recently
Sr. VP / Asst. General Counsel for
Comptel, a telecommunications
trade association that represents
telephone and Internet companies
that compete against bigger carri-
ers like AT&T and Verizon.
Among the telecom issues facing
the FCC is the proposed merger
acquisition of BellSouth Corp. by
AT&T.

McDowell also has 15 years’
experience representing entrepre-
neurial telecommunications com-
panies before the FCC, state
regulatory and legislative entities
and the appellate courts. He has
served on the North American
Numbering Council and on the
board of directors of North Ameri-
can Numbering Plan Billing and
Collection.

“Rob’s expertise and experi-
ence will be an asset to the com-

WwWWwWWwW.americanradiohistorv.com

mission as it tackles a variety of
critical communications issues in
the future,” Senate Commerce
Committee Chairman Ted Stevens
said. Stevens was a key supporter
of McDowell’s nomination.
Martin applauded the confir-
mation, saying, “[McDowell] has
a wealth of knowledge and exper-
tise in the communications arena,
and we will rely on his insight. I
am eager to have him on board
and look forward to working
with a full complement of com-
missioners to address the impor-
tant issues before us.”
Copps said, “"Robert will bring
a wealth of experience and valu-
able perspective to the commis-
sion, and I am looking forward to
working with him on the many
important communications chal-
lenges confronting our nation.
“The commission is intended to
function at a full complement of
five members, and I look forward
to working with my four col-
leagues to devise creative solutions
for bringing the wonders of the
digital era to all of our citizens.”
Adelstein said, “T have enjoyed
working with Rob in the past and

look forward to collaborating
with him and all of my colleagues
on the many important commu-
nications issues that the commis-
sion will face in the times ahead.”

NAB President/CEO David
Rehr congratulated McDowell on
his confirmation and said, “His
background and extensive knowl-
edge of communications .issues
will serve him well in his new po-
sition. The NAB looks forward to
working with him, Chairman
Martin and the other commission-
ers as the FCC addresses broad-
cast-related issues pending at the
comumission.”

Additional reporting by Adam
Jacobson.

For The Record: “CBS Radio
Signs On for Arbitron PPM”
(R&R 5/26) should have stated
that Radio One encoded its sta-
tions for Arbitron’s 2002-03 Por-
table People Meter market trial
in Philadelphia but has thus far
refused to participate in the com-
pany’s PPM market trial in Hous-
ton,

June 2, 2006 Radio & Records ® 3
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Sirius Reaffirms ‘06 Subscriber Guidance

Makes announcement after XM's Panero notes Q2 ‘softness’

day after XM Satellite Radio cut its subscriber guidance
for year’s end from 9 million subscribers to 8.5 million,
Sirius Satellite Radio CEO Mel Karmazin reaffirmed that
Sirius expects 6.2 million subscribers by the end of 2006, an
87% increase over the company’s subscriber base at the end

of last year.

XM President/CEO Hugh Pan-
ero told investors on May 24, “The
satellite radio category has seen an
overall softness at retail during the
second quarter to date, and we have
been later than anticipated with
broad availability of our new prod-
ucts.”

The revised guidance still repre-
sents growth of more than 40% over
2005. XM said it expects to add more
than 2.5 million net new subscrib-
ers this year. The company ended
2005 with 5,932,957 subscribers and

added more than 568,000 new sub-
scribers during the first quarter of
2006, for a total of more than 6.5
million.

Panero pointed out that XM has
“regained retail market share since
the first of the year,” but the sub-
scriber cutback translates to a drop
inexpected 2006 subscriber revenue
from $860 million to $835 million
and a loss before interest, taxes, de-
preciation and amortization of $235
million.

XM still expects to have positive

cash flow in the fourth quarter of
this year and in 2007.

XM shares tumbled for several
days after Panero’s comments and
ended down another 7 cents on
Tuesday, closing at $14.24, a long
way from the $24 a share XM saw
in the first week of April.

Karmazin Notes
‘Dramatic Growth’

"“We continue to experience dra-
matic growth and strong demand
for our service across our retail and
automotive OEM channels,” Kar-
mazin said on May 25. “This sup-
ports our expectation that we will
capture the majority of retail satel-
lite radio net additions in 2006.”

Citing NPD Group figures, Kar-
mazin said that Sirius achieved

SATCASTERS See Page 5
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CBS Radio Inks Deal For University Of Michigan Sports

BS Radio/Detroit has signed a five-year deal to carry Univer-

sity of Michigan football, men’s basketball and men’s hockey.
The deal means a move to the FM band for Michigan football, to
new flagship Oldies WOMC/Detroit.

Another key part of the football package is the addition of CHUM
Radio Group’s CKLW-AM/Detroit, which will simulcast WOMC's foot-
ball broadcasts and provide AM coverage to parts of Ontario, Michi-
gan, Ohio, Pennsylvania, Indiana and New York.

Michigan men’s basketball will be heard on News WWJ/Detroit,
while men’s hockey will air on CBS Radio Motor City Sports outlet
WXVYT.

U of M sports broadcasts had been without a radio home since
the university’s agreement with ABC Radio News/Talker WJR/De-
troit expired earlier this year. WJR is now the flagship for rival Michi-
gan State sports.

In other news, CBS Corp. said on May 25 that it will increase its
quarterly dividend from 16 cents to 18 cents, payable July 1 to share-
holders of record as of June 5. “This represents a 29% increase in
our quarterly dividend since the start of the year,” said CBS Corp.
CEO Les Moonves.

Meanwhile, CBS Corp. said on May 26 that Robert Walter has
resigned from its board, effective immediately. Walter is founder and
Chairman of Cardinal Health.

AFTRA Survives WLUP Decertification Vote

mployees at Emmis Classic Rock WLUP-FM (The Loop)/Chi-
cago last week voted 14-7 against decertifying AFTRA at the
station.

In the May 24 Chicago Sun-Times, Robert Feder wrote that “once
the challenge became viable, station management strongly encour-

| aged Loop staffers to kick out AFTRA, telling them that the union
was ‘not in [their] best interest.” The union relied on longtime mem-
ber and Loop morning personality Jonathon Brandmeier to help get
out the vote.

in other news, Emmis, through its Emmis Relief Fund, has given
$92,000 to the historic New Orleans City Park. The funds were con-
tributed by Emmis employees and will be applied to restoration ef-
forts in the amusement-park portion of the park, which includes
Louisiana’s only antique wooden carousel.

“We believe that the revitalization of the City Park will benefit gen-
erations of New Orleans residents,” Emmis CEO Jeff Smulyan said.
“The City Park is largely self-sustaining, and the amusement park
generates 10% of the park’s total revenue. Getting the rides up and
running again is critical to the restoration and success of this city

treasure.” Continued on Page 5

Bertels%munn To
Keep Sony BMG

Multimedia giant will buy out investor

" 7 ermany-based Bertelsmann said last week that it will
“.." pay $5.8 billion to buy back 25% of the company from
Groupe Bruxelles Lambert, the investment vehicle of
Belgium’s richest man, Albert Frere.

Tim Bronsil 513.231.0344
Elizabeth Hamilton 703.757.9866
Mark Heiden 970.472.0131

Rick Torcasso 972.661.1361

www.ptpmarketing.com

4 ® Radio & Records June 2, 2006

www.americanradiohistorv.com

The buyback means that Bertels-
mann will not be forced to sell its half
of the world’s second-biggest music
company, Sony BMG. Sony BMG is
a 50-50 joint venture with Japanese
electronics giant Sony Corp.

”We have no intention to sell our
50% stake, and we’re working on
our partnership with Sony,” Bertels-
mann CFO Thomas Rabe said in an
interview with Reuters. He said Ber-
telsmann continues to seek other ac-
quisitions.

Included in Sony BMG's stable of
stars are Kelly Clarkson and Bruce
Springsteen.

BMG Japan Joins Sony BMG Asia

Meanwhile, BMG Japan has
merged into Sony BMG Asia as part
of the continuing integration fol-

lowing the merger of Sony and
BMG.

BMG Japan has been moved un-
der the Sony BMG Music Entertain-
ment Asia umbrella, overseen by
newly appointed Exec. VP/COO
Kelvin Wadsworth. Shigenobu Ka-
rube and Daniel DiCicco have been
promoted to acting co-GMs of the
Japanese arm, reporting to Wad-
sworth.

Karube, formerly BMG Japan's
head of A&R, also adds duties as
Exec. VP/A&R and head of the do-
mestic artists division. DiCicco, for-
merly 5r. VP /Global Marketing, also
takes on Exec. VP/International Di-
vision & Digital Business stripes.

Additional reporting by Keith Ber-
man.
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All transaction information provided by g
BIA’s MEDIA Access Pro, Chantilly, VA. f

Multistate Deal

i
® Clear Channel's WPYR-AM/Baton Rouge, LA; WGHQ-AM/Kingston
& WBPM-FM/Saugerties (Poughkeepsie), NY; and WSYB-AM & f
WZRT-FM/Rutland, VT to Pamal for WRNX-FM/Amherst (Spring- |
field), MA in a swap for no cash consideration. 5

State-By-State Deals ;
* KCMN-AM/Colorado Springs and KCBR-AM/Monument (Colorado %

Springs), CO $1 million

e WNLE-FM/Fernandina Beach (Jacksonville), FL $1 million
* WJZT-FM/Woodville (Taltahassee), FL $2.3 million

* WOKA-AM & FM/Douglas, GA $1 million

* WOHT-FM/Grenada, MS $475,000

® WJAN-FM/Sunderland (Manchester), VT $625,000 i
¢ WMYP-FM/Frederiksted, St. Croix, USVI $350,000

¢ WHAP-AM/Hopewell (Richmond), VA $200,000

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

T

AT

WQHH-FM/Dewitt and WXLA-AM/Dimondale (Lansing), Ml

PRICE: $3.65 million

TERMS: Asset sale for cash

BUYER: MacDonald Broadcasting Company, headed by owner/CE0  °
Kenneth MacDonald Jr. Phone: 989-752-8161. It owns six other _
stations, including WILS-AM & WHZZ-F\W/Lansing.

SELLER: Mid-Michigan FM, headed by President Helena Dubose.
Phone: 517-484-9600

.

$3,316,852,432 |
(Last Year: $2,831,403,805) *

$220,934,120
(Last Year: $408,352,003)

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year: 376
(Last Year: 888)
Stations Traded This Quarter: 127

(Last Year: 250)

Continued from Page 4

In the wake of Hurricane Katrina, Emmis employees were invited
to donate to relief efforts through the Emmis Relief Fund. Company
employees from Honolulu to Hungary gave a total of $59,169, an
amount that was matched by Smulyan, for a total of $118,338. Last
year a portion of the funds were given to WVUE-TV/New Orleans
employees who were personally affected by Katrina. With the gift
to New Orleans City Park, all Katrina-designated Emmis relief funds
have now been distributed.

Beasley Shares Up On Word Of Dividend, Stock Buyback

Shares of Beasley Broadcast Group rose more than 5%, to
$7.56, minutes after the market opened on May 26 on news
that the group’s board of directors had declared a quarterly cash
dividend of 6 cents for each share of Beasley’s class A and class B
common stock. The dividend is payable on July 20 to shareholders
of record as of June 30. Beasley shares closed down 13 cents on
Tuesday, at $7.10.

The board also authorized the repurchase of up to $25 million in
Beasley common stock. Through March 31, Beasley had repur-
chased 265,000 shares.

Pamal Swaps WRNX/Springfield, MA For Five Stations

amal Broadcasting has agreed to trade Triple A WRNX/Spring-

field, MA for five Clear Channel stations in Baton Rouge, south-

ern Vermont and New York’s mid-Hudson Valley region. Pamal has

been an operator in Springfield since April 2003, when it purchased

WRNX and News/Talk clustermate WPNI from Western Massachu-
setts Radio for $8 million.

With the deal, Clear Channel gains its fifth station in Springfield,

Continued on Page 10
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Satcasters

Continued from Page 4
54% retail market share in April
2006, compared to 38% in April
2005. For 2006 to date, Sirius has
achieved 58% retail market share,
compared to 40% through April
2005. Also according to the NPD
Group, Sirius saw 55% year-over-
year retail-unit growth in April 2006
and has seen a 120% increase in
2006 to date.

Karmazin reaffirmed that Sirius
expects to reach its first quarter of
positive free cash flow, after capital
expenditures, as early as the fourth
quarter of this year, and the compa-
ny continues to expect to generate
positive free cash flow in 2007.

While Sirius shares had hit a 52-
week low of $3.68 the day before Kar-
mazin’s announcement, they shot
ahead immediately after his remarks,
closing on May 25 at just under $4.

Fueled by other good news — CBS
and Sirius star Howard Stern reached
an agreement in their ongoing law-
suit late on May 26 (see story, Page 1)
—Sirius shares continued to rally af-
ter the long Memorial Day weekend,
closing up 21 cents, at $4.39, on Tues-
day on 77.6 million shares traded.

Karmazin can take credit for some
of that volume himself: On Tuesday
momning he bought 1 million shares
of Sirius at $4.47 each, boosting his
ownership in the company to 6.5
million shares. Karmazin bought 1
million shares of the satcaster for
$6.21 per share in January.

All the share movement was in-
spiring to analysts at Lehman Broth-
ers, where Sirius won an upgrade
Tuesday moming to “overweight”
from “equal weight.” The company
said Sirius had been trading down
out of sympathy for XM.

XM Halts Shipment
Of Two Radios

XM said in an SEC filing on May
30 that audio-equipment manufac-
turer Audiovox has suspended
shipments of its Audiovox Xpress
XM receiver and Delphi has sus-
pended shipments of its XM SKY-
Fi2 receiver.

The actions came following an
April 25 notice from the FCC’s Of-
fice of Engineering and Technology
Laboratory that the devices” FM-
modulator wireless transmitters
were not in compliance with per-
missible emission limits.

Advanced Globa! Technology’s

Sportscaster receiver and Delphi’s
Roady XT may also be affected by
suspensions, XM spokesman Chance
Patterson told AP.

XM said in the SEC filing, “We are
implementing a series of actions in-
volving various radios to bring them
into compliance, including request-
ing our manufacturers to suspend
shipments to retail of radios or ac-
cessories that may require changes
to operating or installation instruc-
tions or modifications to software or
hardware, such as small attachments
that reduce emissions through the
antenna or cigarette-lighter adapter.

“We will seek new equipment
authorizations where appropriate
and expect to provide additional
information to the FCC shortly, in-
cluding test results for several XM
radios, as modified, showing com-
pliance with the in-vehicle testing
criteria.”

XM added that itis working to lim-
it the interruption in supply of cer-
tain models of XM radios to retailers
and said it plans to have modified
devices shipping to retailers soon.

Additional reporting by Adam Jacob-
son.

jonesradio.com
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Avian Flu: Are We Ready?

Continued from Page 1

Avian Flu 101

Asked to explain in layman’s terms what
the H5N1 virus is, DeHaven replied, “I think
it would be appropriate to start with a little
avian influenza 101. The Hand N designations
refer to proteins on the surface of the virus.

“In addition, the viruses are broken down
as either high-pathogenic or low-pathogenic
strains. The H5 virus has the potential to be-
come a highly pathogenic virus and, indeed,
the one currently circulating throughout much
of the world is a highly pathogenic virus.”

DeHaven next turned to programs already
in place to deal with viral emergencies. “We
have programs in place within the USDA to
respond to any outbreak of a virus,” he said.

“Any time we find a highly pathogenic vi-
rus, it's a disease that our poultry industry can-
not afford to live with, so we would have a
very aggressive response to eradicate that vi-
rus. In fact, we have a long history of quickly
detecting and effectively controlling and erad-
icating outbreaks of avian influenza viruses.”

That being the case, why is the government
seemingly more concerned about this partic-
ular strain of avian flu? “There are literally
thousands of avian influenza viruses, but this
one happens to be unique in that it produces
significant, severe disease in people,” said
DeHaven.

“Even within, for example, the H5N1 des-
ignation, there are multiple viruses. This one
is unique because it is highly pathogenic for
birds and really unique in that it is capable of
producing disease in people too.”

Natural Migration
Citing a quote from the U.S. Secretary of

Health and Human Services that the arrival of
the virus in America is inevitable, Jones asked

DeHaven when and where it is most likely
to appear first on U.S. soil.

“We are certainly planning around the con-
cept that HSN1 will arrive in the United States
and that if and when it does the consequenc-
es would be huge,” DeHaven replied. “There
are a number of potential pathways for the
virus to find its way to the United States, and
we are bolstering our efforts in all of those
regards.

“The angle that is getting a lot of attention
from the media is the potential of it being car-
ried here by wild migratory birds. There are
some species of birds — particularly ducks
— that can have the virus yet have no symp-
toms, so it certainly could be those birds that
bring the virus to the US.

“That is why we have developed a wild-
bird surveillance program. The theory is that
birds, particularly from Asia, that might be
carrying the virus will migrate to breeding
and nesting grounds in Alaska.

“At the same time, birds from our own Pa-
cific flyaway zones are going to those same
breeding and nesting grounds, so the concern
is that birds that might be carrying the virus
from Asia could infect our North American
birds.

“Then, come late summer or early fall, as
those birds migrate south, they could bring
the virus with them to the continental U.S.
and, potentially, the American poultry indus-
try. But that’s just one possible pathway.”

Other Paths

Another real concern DeHaven addressed
is the international airline passengers and car-
go that arrive on our shores every day from
around the world.

“We have a real concern that international

KR NEWS/TALK/SPORTS

AL PETERSON

apeterson@radioandrecords.com

PREPARING FOR THE WOHS T Dr: Ron DeHaven, Administrator for the U.S. Department of
Agriculture’s Animal and Plant Health Inspection Service, and Dr. Rajeev Venkayya, Special Assistant to
the President for Biodefense at the White House Homeland Security Council, recently discussed
government planning for a potential avian flu pandemic with ABC News Radio VP/GM Steve Jones.

Seen here (I-r) are DeHaven, Venkayya and Jones .

passengers could either inadvertently or in-
tentionally bring products that could have the
virus from infected countries to the United
States,” he said.

“So we are making a strong move to bol-
ster our efforts at our ports and borders —
working closely with U.S. Customs and the
Border Protection Service — with regard to in-
ternational passengers and cargo.

“We've also beefed up our smuggling-in-
tervention efforts to target high-risk com-
modities and shipments coming from areas of
the world where the virus is known to already
exist.”

Asked what the first sign that the virus had
arrived in America might be, DeHaven said
that the previously mentioned wild-bird sce-
nario is likely to be an early warning sensor
that the virus is getting closer. “The first indi-
cation could very well be in migratory birds
heading south,” he said.

“If the virus were to come via products or
people that may inadvertently bring it to the
United States, and they, for some reason, had
exposure to commercial poultry, we would see
the signs of it very quickly in a commercial-
operation environment.

“Long before we had laboratory confirma-

s

tion we’d have a clinical picture that would
be consistent with the idea that we have a
highly pathogenic virus because we already
know that it does kill birds.”

The First Few Hours

First responders to any reports of dead
birds would likely be one or more of a group
of designated veterinarians nationwide, ac-
cording to DeHaven.

“We have a number of veterinarians spe-
cifically trained in animal-disease diagnosis
that we would have onsite within four hours
of a report to immediately collect samples,”
he said. “With rapid-testing technology it
could be only a matter of hours until we could
have a presumptive positive test result on an
H5 virus.”

Once that medical inspector is onsite, De-
Haven said, things will begin to move rapid-
ly. “Once a laboratory has samples to test, we
could have results back in as little as four
hours,” he said. “If we get presumptive lab
results that it is indeed an H5 virus, we would
at that point take prompt action.

“We'd impose quarantines and movement
restrictions and assemble an emergency task

Continued on Page 9
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./ “lust like in the cable news business, FOX News has quickly
' established itself as the premiere brand in radio news.”
~ Ancrew Lee, PD - News/Taik 1420 WXNT Indianagalis

“FOX News is a key piece of our YOUNGER. SMARTER. BETTER.
branding of 97.1 FM TALK."”
~ Jeff Alien, PD KFTK-F\M St. Louis

v I have never seen a brand with so much passion and I'm glad
it's now associated with my station.”
~ Nick Roberts, PD WCRX-ANM: Davton

Li,

“Our listeners consistently tell us how much they appreciate
having FOX News available on the radio, and they trust our
news coverage more because of the FOX affiliation.”

~ Phi! Tower, Dir ot Prog/Ops - NEWSRADIO WOOD 1300 Grand Rapids

THE MOST POWERFUL NAME IN NEWS© . . EVERYWHERE
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How do YOUR syndicated programs perform?

In a landmark study of the top 15 national daytime talk show
hosts,* Dr. Laura was second ONLY to Rush Limbaugh in raising
1er affiliates’ A25-54 share of audience. She performed at or above
the stations’ share 76% of the time. The other 14 talkers did it only
51% of the time.

Bottom line... Dr. Laura outperformed 93% of her competitors.

But that’s not all... of the Top 10 hosts, the Dr. Laura Program

was the ONLY syndicated show to increase ratings, year-over-year.

*Top 15 hosts as identified by Talkers Magazine, Fall 2005

** Source of all audience research: Arbitron, Falf 2005 and Fall 2004 Top 50 Markets,
Adults 25-54 AQH and Share, exact broadcast times and Mon-Sun 6AM-Midnight.

During that same time frame, the average syndicated show was
down 20%.

You want a proven winner. Let Dr. Laura deliver ratings and revenue

for you.

For the complete report, contact Jake Russell at 212-239-2988
ext. 310 or jrussell@totdradio.com,and let him show you how

Dr. Laura could be the right choice for you.

THE DR. LAURA PROGRAM
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Avian Flu: Are We Ready?

Continued from Page 6

force. Presumably within a matter of hours we
would begin humanely destroying birds in that
flock.”

Absolute confirmation, however, would take
a little longer. DeHaven said, “It would take
another five days to a week before we'd have
confirmatory results that would let us know
whether or not we were, No. 1, dealing with a
highly pathogenic virus, and No. 2, that it was
in fact this particular N1 virus.

“Regardless, because we’d have a situation
where birds were dying and where we had an
H5 virus, which is not a virus we’d want around
from a poultry-production standpoint, we
would still deal aggressively with it even if it
wasn't the H5NT1 virus.”

ee 5 P U0y cpepTs G N EBES

“As broadcasters, our
responsibility to the
public is significant. Our
understanding of avian
flu and how the United
States government will
respond is critical.”

Steve Jones

. L
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Getting The Word Out

Jones then posed the question most broad-
casters want the answer to: “How will we get
the information we need from you so that we
may inform the listening public?”

DeHaven noted that the first announcement
would likely come from Washington, DC.
“Once we have presumptive laboratory results
of an H5 virus and a clinical picture that’s con-
sistent with a highly pathogenic virus, we
would go public with an announcement from
Washington,” he said.

“We would then do follow-up reporting from
the local area, wherever that happened to be.”

Commenting on how widespread any out-
break of the virus could be in the U.S., DeHaven
said, “It depends on how the virus gets here
and how far it has spread before we detect it.

“If the initial introduction is into a commer-
cial poultry operation, that situation could be
contained within a relatively small geographic
area. On the other hand, if we have multiple
avenues of introduction at the same time, that
would be a multifocal situation requiring mul-
tiple task forces to respond.”

Safe To Eat

While it's a pretty safe bet that any wide-
spread influx of the virus would likely cause
Americans in droves to stop eating poultry,
DeHaven said there’s really no reason to fear
eating chicken, turkey or other poultry items
now.

“The fact that this virus might arrive in the
U.S. will hopefully not come as a surprise to
anyone,” he said. “We've been saying that the
arrival of this virus in birds is very likely, that
we are responding to that threat, and, because
of the surveillance system we already have in
place, we think we’d identify and eradicate it
very quickly — long before any birds or prod-
ucts from those infected birds might get into
the food chain.

“On top of that, should any of the birds
manage to get to a processing plant, we have
colleagues from the Food Safety Inspection
Service who are doing onsite inspection of
poultry being slaughtered. There are clinical
signs or lesions that are indicative of this vi-
rus that would be seen by those inspectors.

“On top of that, in the unlikely event that
infected product might enter the food chain,
simple good food hygiene and sanitation prac-
tices in the kitchen — like fully cooking the
poultry — will quickly kill and inactivate this
virus along with a number of other potential
food pathogens.

"“We believe that poultry is safe to eat to-
day, and even if this virus were to find its way
to the United States, it would continue to be
safe.”

Pandemic Threat

Addressing the fears many have expressed
about the impact of a worldwide pandemic,
Venkayya pointed out the importance of keep-
ing things in perspective.

“The last three pandemics we've dealt with

RR NEWS/TALK/SPORTS

have varied in severity,” he said. “In 1918 we
saw one that we think killed anywhere from
20 million to 40 million individuals across the
globe. Contrast that with pandemics in 1957
and 1968, where we saw about 70,000 and
around 35,000 deaths in the U.S. from the pan-
demic strain of flu virus. )
“Compare that number to the number of in-

R EE R R SER

“The fact is, we have
tremendous lead time
this time around. We’'re
not in the middle of a
pandemic, yet a lot of
people are already
talking and thinking
about it and taking
steps to prepare

for it.”

Dr. Rajeev Venkayya

@y w5 FE 4y,

dividuals who die every year of the annual
flu, which is around 36,000, and you get a
more realistic picture of what could happen.
“There is a theoretical concern that the
H5N1 virus could become a human virus and
produce a pandemic, but we don‘t know yet
for sure that’s going to happen. This virus
may forever remain a bird virus, and it's im-
portant to point that out. But, because of the
lessons of history, we must be prepared.”

A Teaching Moment

Asked if he believes the recent network TV
movie that dramatized an outbreak of the avi-
an flu was instructive or counterproductive,
Venkayya replied, “We think that the movie
was a teaching moment.

“It provided us with an opportunity to pro-
vide to the American public information
about where they can go to get good infor-

mation about pandemics and avian influen-
2a issues.

“We were able to promote a website —
www.pandemicflu.gov — where you can get in-
formation from agencies across the U.S. gov-
ernment, as well as from resources outside the
government, that we think is accurate and
credible.

“From our standpoint, anything that puts
us on the American public’s radar is not nec-
essarily a bad thing.

“However, specifically with reference to the
movie, it’s important for us to point out that
it was, in fact, entertainment. Whenever some-
thing like that is shown, it’s also important to
explain to the public that no one really has any
idea how severe a real pandemic might be.

“There’s a whole range of severity when
you compare, for example, 1968 to 1918. We
can't tell if a new pandemic will be more like
one or the other. The movie played to a sce-
nario that was very much on the severe end
of the spectrum.”

Preparation Is Key

Asked to conjure up a possible pandemic
scenario, Venkayya replied, “If you think back
to 1957 and 1968, we didn’t have chaos and
societal breakdown, yet those were pandem-
ics that were worldwide outbreaks of new in-
fluenza viruses that the human population
hadn’t seen before.

“The fact is, we have tremendous lead time
this time around. We're not in the middle of a
pandemic, yet a lot of people are already talk-
ing and thinking about it and taking steps to
prepare for it.

“We feel very strongly that if every level of
society prepares — not just the government,
but also the private business sector, as well as
families, individuals, schools and universities
— if everyone has a pandemic plan in place,
society as a whole will be more resilient.

“Our hope is that the minute we see a vi-
rus that we think has the potential to produce
a pandemic we will take nationwide action to
limit the potential of individuals to contract
that virus.

“There are a whole host of things we can
do as the government and as individuals to
limit the kind of outcome people have been talk-
ing about that could happen in the case of a se-
vere pandemic.”

RECENTLY ADDED:
WYLL Chicago
WPRO Providence

“The Money Pit is a Great new addition to
FREE FM 106 7 WJFK’s Weekend line-up.”

- Cameron Gray, Operations Manager, WIFK/Washingion, DG
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Excelsior
Continued from Page 1

President/CEO Peter Kosann said.
“We will work hard over the com-
ing weeks and months to ensure a
seamless transition for our affili-
ates, advertisers and employees.”

While specifics about the deal’s
length and financial terms were
not released, a Westwood One rep-
resentative familiar with the deal
told R&R, “Westwood One’s 24/7

music formats represent only 2%
of our business, and we feel com-
fortable giving control to a com-
pany that we trust. We're not pull-
ing back, we’re delegating so that
we can continue to focus on con-
tent development.”

Excelsior CEO Spencer Brown
said, “We are thrilled to expand
our programming and marketing
platform via a partnership with
Westwood One. We plan to aggres-
sively manage this product line by

growing affiliations and introduc-
ing new formats.”

Westwood One’s music formats
comprise eight nationally distrib-
uted 24/7 formats — Adult Stan-
dards, Oldies, Simply About Mu-
sic (SAM), Bright AC, Soft AC,
Adult Rock N’ Roll, Mainstream
Country and Hot Country — as
well as selected programs during
certain dayparts, including Satur-
day Night All Request '80s and
Young & Verna.

WFNX

Continued from Page 3

Additionally, a 10-foot-tall, gui-
tar-shaped thermometer has been
placed prominently in downtown
Boston, and passersby will receive
free Snapple products when the
mercury tops 85 degrees at noon.

According to FNX Radio Net-
work GM Andy Kingston, the idea
for the novel marketing plan first
came about in fall 2005, when
WEFNX received FCC approval to
relocate its tower to downtown
Boston and increase its power out-
put.

“That in itself was a huge mar-
keting opportunity for the station,”
Kingston told R&R. “We were bat-
ting around ideas about how to
make a marketing splash, and one
idea was going commercial-free.
But we had come to the conclusion
that, to say the Jeast, it would be
challenging because of all of the
revenue we’d be giving up.”

Enter Jay Coleman, President of
New York-based marketing collec-
tive EMCI. In October 2005 Cole-
man started phoning WFNX with
a pitch for an idea he said could
make the Alternative No. 1 in the
Boston ratings. Coleman’s pro-
posal? Take WENX commercial-
free for a year through an exclu-

Continued from Page 5

sive branding agreement with an
advertiser.

WENX's executive team, includ-
ing Phoenix Media President/ CEO
Stephen Mindich and FNX PD Max
Tolkoff, discussed the risks in-
volved with such a plan. Out of that
discussion came the idea of a com-
mercial-free month.

Kingston said, “We went to Jay
and talked about weaving Snapple
into FNX's programming in an un-
intrusive manner.” Also included
in the deal with Snapple: visual
placements in the Boston Phoeiix
weekly newspaper and a presence
with Phoenix Media’s mobile text-
marketing arm, Gateway.

“Snapple was looking for a big
idea, and we ultimately presented
this to Snapple VP/Marketing
Holly Mensch,” Kingston said.
“Any promotions on FNX would
only be Snapple promotions.”

Snapple bit, and a partnership
was reached in January of this year.

Concurrently, Rainmaker Media
President Beau Phillips was re-
cruited to work with Tolkoff on
weaving Snapple into the station
through “brandcasting.”

Phillips said, “We created
Snapple-branded imaging, mu-
sic features and concert events
that reinforced the theme 'FNX
and Snapple, playing the best

With the deal, Clear Channel gains its fifth station in Springfield, where
it already owns News/Talk-AC combo WHYN-AM & FM, Sports WNNZ
and Country WPKX. Clear Channel also owns four Hartford radio sta-
tions that regularly appear in the Springfield Arbitron ratings.

The swap gives Pamal its first property in Baton Rouge, WPYR-AM.
The broadcaster will now operate six stations in the Hudson Valley, as
it adds WBPM & WGHQ/Poughkeepsie, NY to complement WBNR &
WSPK/Poughkeepsie and WHUD & WLNA/Newburgh, NY. In Vermont,
WSYB & WZRT/Rutland are welcomed to the Pamal family and join

WEBK, WJAN, WJEN & WJJR.

DG Stockholders OK FastChannel Merger

At a special meeting held May 26, stockhoiders in digital-media dis-
tribution service DG Systems approved a merger between DG and
privately held advertiser and agency technology provider FastChannel
Network. The move was designed to help DG meet Nasdaq National

Market listing requirements.

At the same time, DG stockholders gave their blessing to an amend-
ment in the company’s certificate of incorporation to proceed with a
1-for-10 reverse stock split — a move also designed to help ensure DG's

continued ability to trade on Nasdagq.

A full closing of the merger was expected May 31. DG's stock split

became effective Tuesday.

Concurrent with the scheduled closing, DG intended to refinance ap-
proximately $8.5 million of FastChannel debt by way of its existing $35
million commitment ietter with Wachovia Bank.

DG Systems shares reached a low of 45 cents in November 2005,

after peaking at $3.90 in April 2003.
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stuff on earth’ — a twist on
Snapple’s slogan.

“As advertisers look to get more
impact from their radio budget,
brandcasting makes great sense.
Our plan is to continue refining our
model and rolling out more pro-
grams in the future.”

How did FNX break the news to
its other advertisers? “We had to
get to them early,” Kingston said.
“We approached them in January
and told them what we would be
doing. Some ads were booked, but
we have strong relationships with
our core advertisers, and they un-
derstood that what's good for the
radio station — increased listener-
ship and ratings — means they’ll
end up with more customers they
can reach out to.”

Kingston has vowed not to raise
rates for the rest of 2006, even with
an expected gain in listeners, and
that’s just fine with the bulk of
FNX’s advertisers.

Kingston said, “We visited a lot
of the advertisers personally, and
I was involved in 98% of those
sales calls. Id have to say 98% of
the advertisers were fine with our
plan, and one common reaction
was, ‘Man, [ wish I'd have thought
of this first.””

Additional reporting by Steven
Strick.

Goldberg

Continued from Page 1

and registration for the R&R Con-
vention will include access to the
NAB sessions. Register online for
the R&R Convention at wiww.radio
andrecords.com.

HD Radio

Continued from Page 3

“Double X,” that features “deeper
and more adventurous alternative
music.”

HD2 channels offered by
Emmis’ Indy cluster include 24/7
dance music from CHR/Pop
WNOU (Radio Now 93.1), Ameri-
cana music from Country WLHK
(Hank) and disco music from AC
WYXB. At Entercom’s market
group, blues music and comedy
programming are offered on the
HD2 signals of Adult Hits WNTR
(The Track) and Hot AC WZPL, re-
spectively.

— Adam Jacobson
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b\,

RADIO AND RECORDS

2049 Century Park East, 41st Floor » Los Angeles CA 90067-3215

MANAGING EDITOR
ASSOCIATE MANAGING EDITOR
NEWS EDITOR

MANAGEMENT., MARKETING, SALES
ASSOCIATE RADIO EDITOR
ASSOCIATE EDITOR
ASSOCIATE EDITOR

STAFF REPORTER

CHR/POP EDITOR
CHR/RHYTHMIC EDITOR
CHRISTIAN EDITOR

COUNTRY EDITOR

LATIN FORMATS EDITOR
NEWS/TALK/SPORTS EDITOR
ROCK FORMATS EDITOR
SMOOTH JAZZ EDITOR

TRIPLE A EDITOR
URBAN/URBAN AC EDITOR

Tel 310-553-4330 « Fax 310-203-9763
www.radioandrecords.com

EDITORIAL
RICHARD LANGE * rlange @ radioandrecords.com

BRIDA CONNOLLY * beconnolly @radioandrecords.com

JULIE GIDLOW * jgidiow @ radioandrecords.com

ADAM JACOBSON * ajacobson @radioandrecords.com

KEITH BERMAN * kberman @radioandrecords.com

CARRIE HAYWARD * chayward @radioandrecords.com

MICHAEL TRIAS * mtrias @ radioandrecords.com
SARAH VANCE * svance @radioandrecords.com
KEVIN CARTER * kcarter @radioandrecords.com

DARNELLA DUNHAM » ddunham @radioandrecords.com
KEVIN PETERSON * kpeterson @radwandrecords.com

LON HELTON e lhelton @radioandrecords.com

JACKIE MADRIGAL * jmadrigal @ radioandrecords.com

AL PETERSON « apeterson @radioandrecords.com
STEVEN STRICK esstrick @radioandrecords.com
CAROL ARCHER * carcher @radioandrecords.com

JOHN SCHOENBERGER * jschoenberger @ radioandrecords.com

DANA HALL » dhali@radioandrecords.com

SR. DIRECTOR/DIGITAL INITIATIVES
DIRECTOR/MUSIC OPERATIONS
CHARTS & MUSIC MANAGER
LATIN FORMATS COORDINATOR
CHARTS COORDINATOR

MUSIC OPERATIONS

JOHN FAGOT » jfagot @ radioandrecords.com
JOSH BENNETT » jbennett@radioandrecords.com
MICHAEL VOGEL * mvogel @radicandrecords.com
OLGA FLORES * oflores @radioandrecords.com
BLAKE HEALY * bhealy @radioandrecords.com
BUREAUS

WASHINGTON BUREAU CHIEF

3405 Laurel Avenue * Cheverly, MD 20785 * Tel 301-773-7005 * Fax 301-772-2645

NASHVILLE BUREAU CHIEF

1106 16" Avenue South * Nashville, TN 37212 » Tel 615-244-8822 « Fax 615-248-6655

ASSOCIATE COUNTRY EDITOR

OFFICE MANAGER MARY RENE BAXTER * mbaxter@radioandrecords.com

JEFFREY YORKE * jyorke @radioandrecords.com

LON HELTON  /heiton @radioandrecords.com

CHUCK ALY » caly @radiocandrecords.com

CIRCULATION MANAGER

CIRCULATION
JIM HANSON » jhanson@ radioandrecords.com

DIRECTOR

LEAD DEVELOPER
APPLICATION DEVELOPER
WEB/APPLICATION DEVELOPER
NETWORK ADMINISTRATOR
SYSTEM ADMINISTRATOR
DATABASE ADMINISTRATOR

PRODUCTION DIRECTOR
GRAPHICS

DES!GN DIRECTOR
DIRECTOR/DIGITAL PRODUCTS
AD DESIGN MANAGER
DESIGN

DESIGN

DESIGN

DESIGN

DESIGN CONSULTANT
DESIGN CONSULTANT

DIRECTOR/SALES

SALES MANAGER
ADVERTISING COORDINATOR
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES ASSISTANT

CHIEF FINANCIAL OFFICER
ACCOUNTING & PAYROLL MANAGER
ACCOUNTS PAYABLE ADMIN.
CREDIT & COLLECTIONS

BILLING ADMINISTRATOR

BILLING ADMINISTRATOR

PUBLISHER/CEOC

VP/EDITORIAL & MUSIC OPERATIONS
DIRECTOR/OPERATIONS

GENERAL COUNSEL/HR DIRECTOR
DIRECTOR/CONVENTIONS
DIRECTOR/SPECIAL PROJECTS
EXECUTIVE ASSISTANT

OFFICE ADMIN/RECEPTION
MAILROCM

—

INFORMATION TECHNOLOGY

SAEID IRVANI « sirvani @radioandrecords.com
CECIL PHILLIPS » cphillips @radioandrecords.com
HAMID IRVANI * hirvani@radioandrecords.com
AMIT GUPTA » agupta @radioandrecords.com

RAYMOND HAZELWOOD » rhazelwood@radioandrecords.coml

JOSE DE LEON * jdeleon @radioandrecords.com

PUNEET PARASHAR * pparashar @radioandrecords.com

PRODUCTION & DESIGN

ROGER ZUMWALT « rzumwalt @radioandrecords.com

DELIA RUBIO * drubio @radioandrecords.com

TIM KUMMEROW » tkummerow @radioandrecords.com
SUSAN SHANKIN  sshankin@ radioandrecords.com
EULALAE C. NARIDO Il » bnarido @ radioandrecords.com
GLORIOSO FAJARDO » gfajardo@radioandrecords.com
PATRICIA MCMAHON * pmcmahon@radioandrecords.com

SONIA POWELL * spowel!@radioandrecords.com

ALAN SAVANAPRIDI » asavanapridi @ radioandrecords.com

GARY VAN DER STEUR * gvandersteur@radioandrecords.com

CARL HARMON » charmon @ radioandrecords.com
ADVERTISING

HENRY MOWRY * hmowry @radioandrecords.com
KRISTY REEVES * kreeves @ radioandrecords.com
NANCY HOFF * nhoff@ radiocandrecords.com

MARY FOREST CAMPBELL * mcampbell@radioandrecords.com

ALEX CORTEZ * acortez @radioandrecords.com
MEREDITHHUPP » mhupp @ radioandrecords.com
ERN LLAMADO * ellamado @radioandrecords.com

KAREN MUMAW » kmumaw @ radioandrecords.com

MARIA PARKER * mparker@ radioandrecords.com
STEVE RESNIK * sresnik @radioandrecords.com
MICHELLE RICH » mrich@radioandrecords.com

BROOKE WILLIAMS TRISSEL * btrissel@radioandrecords.com
VALERIE JIMENEZ » vjimenez @ radioandrecords.com

FRANK COMMONS * fcommons @radioandrecords.com
MAGDA LIZARDO * miizardo @ radioandrecords.com

STUARTKELIIPULEOLE * skeliipuleole @radioandrecords.com

SUSANNA PEDRAZA « spedraza @radioandrecords.com
GLENDA VICTORES * gvictores @ radioandrecords.com
SIMONE ADAMSON * madamson @ radioandrecords.com

ADMINISTRATION
ERICA FARBER * efarber@radioandrecords.com

CYNDEE MAXWELL » cmaxwel/@radioandrecords.com

PAGE BEAVER * pbeaver@radioandrecords.com
LISE DEARY * /deary @radioandrecords.com

JACQUELINE LENNON - jlennon@radioandrecords.com

AL MACHERA « amachera @radioandrecords.com
AMANDA ELEK « aelek @radioandrecords.com

JUANITA NEWTON ¢ jnewton@radioandrecords.com

ROB SPARAGO * rsparago @radioandrecords.com

A Perry Capital Corporation

L


www.americanradiohistory.com

ajacobson@radioandrecords.com

Summer Promotions
That Are A Real Gas!

Free fill-ups, killer concerts and dueling chefs

" .pen the windows and mothball those flannel shirts and
.+ heavy sweaters. Memorial Day weekend is now just a
memory, and summer is unofficially here. Radio loves summer,
with the big concert a hallmark of many stations’ promotional
events. But R&R found some other notable and downright cool
events and ideas that you can steal for your own station.

In Cleveland, gas is a “bargain” at $2.75 a
gallon. Free fill-ups have proven to be a great
promotion for several Clear Channel stations
in the market, says WGAR, WMJI (Majic 105.7)
& WMVX (Mix 106.5) /Cleveland Promotions
Director Lisa Sands.

“Second only to concert tickets are gas cards
and cash,” Sands says.
“AtWGAR, we're con-
cert-heavy, and our
promotions are really
music-intensive. But
we’'ve been giving
away gas cards, and
that's been a big deal.”

For two weeks in
early May, Country
WGAR gave away gas
cards worth $50 three times a day. The cards
were tied to a specific gasoline company and
could be used at any location. The promotion
then shifted to Oldies WM]JI, which wraps up
its gas-card giveaway this week.

AtMix the promotion is even bigger: The sta-
tion intends to give away $100 gas cards 10 times
aday over the next three weeks. “That’s $1,000
a day for gas,” Sands says. “This is a big one,
and we shifted some of the station’s marketing
money toward the gas giveaway on Mix.”

Lisa Sands

Sands says no trade was involved in regard
to the gas cards and that Clear Channel pur-
chased the cards from a vendor.

Great TSL Builder

A number of digital boards operated by
Clear Channel Outdoor throughout Cleveland
have made promoting each station’s gas-card
giveaway much easier. The boards have aid-

ed the stations in building their individual

time-spent-listening levels during crucial
points in the spring ratings period.

“The digital boards can be changed at a
moment’s notice,” Sands says. “These are pro-
motions where we can synch up each station
with the billboards. If someone is driving on
[-480 and the board says, ‘Win gas at 8am, 1pm
and 4pm,” theyll tune to WGAR. We can day-
part our digital boards, too, which is a won-
derful thing.”

Meanwhile, WMJI has moved from gas
cards to car keys, with one key fitting perfect-
ly into the ignition of a brand-new Jeep Com-
mander. A key a day is being given away be-
tween Memorial Day weekend and Labor Day
weekend, and the Jeep will go to one Majic
contestant in mid-September.

“The WMJI prize for the ‘Big Wheels Summer’

Continued on Page 12
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Ethiopian Kids Benefit From
Rivers Listeners’ Generosity

The power of radio is working for children in two villages in the African
nation of Ethiopia.

On May 18, the KZOK/Seattle-based Bob Rivers Show, which also airs on
KVMX/Portland, OR, was overwhelmed with calls from generous listeners dur-
ing a fundraiser designed to raise awareness — and money — for children whose
families have been ravaged by AIDS in Ethiopia.

Arik Korman, Director of The Bob Rivers Show, went to Ethiopia from May 2-12
to meet two children the program has sponsored through World Vision. As the
show’s ambassador, Korman viewed firsthand the devastation experienced by
many in the country. He reported daily via satellite phone from the villages of
Guraghe and Wonchi and uploaded photographs and blog entries to the show’s
website.

Korman’s trip to Ethiopia led The Bob Rivers Show to reach out to listeners.
After a full day of appeals, the program successfully secured $420,000 in an-
nual support from listeners who agreed to donate at least $35 per month. The
money will assist 1,645 children in the two Ethiopian villages.

Rivers said, “The funds will provide access to things like clean water, nutri-
tious food, health care, education, agricultural assistance and more. In addi-
tion to meeting urgent daily needs, the money raised will provide assistance like
trained counselors who look after children, help them care for sick parents and
promote sustaining values.

“World Vision delivers a minimum of 87 cents on every dollar generated di-
rectly to those in need. We checked them out, and Arik bravely made the trip to
Africa to bring the story home.”

; r L
Arik Korman, Director of the KZOK/Seattle-based Bob Rivers Show, poses with 8-year-old
Ethiopian girl Betelehem (c) and her family during a recent trip to the girl’s village. The morning
show sponsors Betelehern and another girl, and Korman visited Ethiopia to see how the money
was being put to use.
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Summer Promotions
That Are A Real Gas!

Continued from Page 11

promotion is an actual vehicle, not a lease,”
says Sands. “Since it is a summerlong promo-
tion, we get the vehicle from Brunswick Auto
Mart, an exceptionally promotions-minded cli-
ent.”

Another station with a big vehicle promotion
is Pillar of Fire Christian AC WAWZ (Star 99.1)/
Middlesex-New York. “The Star 99.1/Fleming-
ton Car and Truck Country and Family of Deal-
erships 99 Keys Giveaway” is very similar to
WMJI's promotion but involves a lease as op-
posed to full ownership of a new automobile.

Between April 19 and June 23, listeners can
callin to win a key when the “Key Song” airs on
Star. Star will award 99 possible keys to a 2006
Jeep Liberty Sport 4WD to listeners who are res-
idents of New York, New Jersey or Pennsylva-
nia.

Star will give away the Jeep during a Somer-
set Patriots minor-league baseball game set for
June 27 in Bridgewater, NJ. The Patriots front
office teamed up with WAWZ to give each con-
testant two tickets to the game to help defray the
cost of giving each contestant access to the sta-
dium.

Star has been very specific with its contest
rules, which appear on the station’s website: The
contest winner will receive a 27-month lease for
the Jeep Liberty, and the color of the vehicle will
be chosen by the dealer. Additionally, the vehi-
cle must be returned in good condition when the
lease expires.

A Promotion That Really Cooks

At Journal Broadcast Group Triple A KRVB
(The River) in Boise, ID, staffers are still getting
positive comments about a local “Iron Chef”
competition the station just wrapped up. Jour-
=1 nal/Boise Promotion Di-
rector Kristine Simoni
says the event created a
nice buzz throughout
Idaho's largest city, in-
volving many in the lo-
cal community while
generating press from
the Boise Weekly and Ida-
ho Statesman newspa-
pers.

“The competition was sponsored by the Boi-
se Co-Op and served as a benefit for Life’s Kitch-
en, which gives at-risk youth culinary training,”
Simoni says. “A kitchen-supply store donated
the furnishings for the event, and on the evening
of the final competition 600 people packed a lo-
cal theater at an advance-purchase cost of $20
per person. The event easily sold out.”

Who was eligible to participate in the compe-
tition? That was left up to River listeners. Simo-
ni says, “ Any chef could be chosen to participate,
solongas they were local.” Eleven popular chefs
from around the Boise region were pre-selected
- by the contest organizers, and River listeners
were given the chance to nominate two by visit-
ing the station’s website.

“One chef had been in the market forever
while another was the new guy in town, and that
created a nice rivalry,” Simoni says.

After the votes from River listeners were tal-
lied, the chefs chosen to duel in a specially con-
structed "kitchen stadium” were Jered Couch,
of Eagle, ID-based gourmet eatery SixOneSix,
and Lou Aaron, the popular head of Boise’s
Westside Drive-In, where “There’s nothin’ as
nifty as food, fun & '50s!” and the menu includes
such favorites as Fluffernutter sandwiches, the

Kristine Simoni
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Rib-n-Cheddar Dip and a fried-egg burger.
Aaron also hosts a Saturday-moming TV show
on the local NBC affiliate.

Each of the chefs was given one theme in-
gredient and asked to cook a three-course meal
in one hour. Providing running commentary on
the happenings in each chef’s kitchen were
KRVB morning hosts Ken Bass and Tim
Johnstone, while Boise State Radio Food for
Thought host Chef Doughty assisted in trans-
lating Couch’s and Aaron’s “chef-speak” for the
audience.

When all was said and done, Couch was de-
clared the winner, and he’s already agreed to
defend his title. The event was so successful that
a second Iron Chef contest is already scheduled
for October. Couch won $1,000 in prize money,
an industrial ice-cream maker and the admira-
tion of hundreds who watched the culinary con-
test. At the same time, more than $10,000 went
to Life’s Kitchen.

Cool Ideas From College Towns

In Syracuse, Galaxy Classic Rock simulcast
WTKV & WTKW (TK99) is once again seeking
postcards from listeners on vacation, even if it's
to the nearby Finger Lakes, not France or Fin-
land. From Memorial Day until Labor Day week-
end, the stations’ Gomez & Dave in the Morning
will collect the postcards and give an on-air
shout-out to each sender.

In mid-September all the people who have
sent postcards with a return address will be in-
vited to attend a TK99 open house sponsored by
AAA Travel, a local agency. Galaxy/Syracuse
Promotion Director Sheila Parkes says, “One of
the attendees will be _
chosen at random, and |
they’ll get the chance to |
spin the ‘Wheel of Des- |
tinations.””

WTKV & WTKW |
have done the postcard
promotion for several
years, and in recent years
between 100 and 200
postcards have been re-
ceived by Gomez &
Dave. “The contest gets a big promo push from
our morning show,” Parkes says.

The stations just wrapped up a promotion
dubbed “What’s Behind the Garage Door?”
based on the concept of the game Concentration.
“This was a listen-to-win promo that involves
eight to 10 clients,” Parkes says. “It's pretty sim-
ple: If a listener selects, for example, door No. 2
and door No. 8 and the items behind those
doors match, they win the prize.”

Later this summer all of Galaxy’s radio sta-
tions in Syracuse —TK99, Alternative simulcast
WKRH & WKRL (K-Rock), Country WSCP-AM
&M, AdultStandards WSGO & WTLAand AC
WZUN — will be gearing up for the annual New
York State Fair, held during 10 days between late
August and Labor Day on a 375-acre site in
Syracuse.

Following Labor Day comes football frenzy,
as the region turns orange in support of Syra-
cuse University’s Orangemen. TK99 holds tail-
gate parties throughout the season for die-hard
Orange fans.

Thecity of Austin—a college town that's twice
the size of Syracuse and is Texas’ state capital —
is surprisingly quiet during the summer months,
asmany University of Texas students retum home
until classes resume in the fall. At Emmis Alter-
native KROX (101X)/Austin, spring and fall are
more important, says Promotions Director Steven
Chandler. “This being a college town, people take
off in the summer,” he says.

That's not to say there’s nothing going on in

Sheila Parkes
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Radio Tags, Donuts & Pretzels

Certain structures for radio spots can provide inexpensive ways of get-
ting more mileage out of a campaign, making it more immediate. These
structures allow an advertiser such as a retailer to update spots almost
on the spur of the moment, breathing fresh life into a campaign, yet keep-
ing it consistent. But there may be more creative ways to do this than

If you have a spot that is to be tagged with specials, then write the tags so they
sound like they're part of the spot and not something that was simply slapped on.
If it's a humorous spot, give the tag a flavor of the spot’'s humor. If the spot is dra-
matic, create the tag with some of the drama. At least create the tag so it responds
to what preceded it. Your soft image spot will not be enhanced by a hard-sell tag.

Write your co-0p spot so it satisfies the requirements of the manufacturer, but
also make it sound like it was done for the retailer. Don't just tag on a retailer’'s
contact information. It's definitely worth the effort because it will get resuits for
the local advertiser even if the listener doesn't respond to a pitch for that particu-

Another unconventional approach to doing a tagged commercial is to spend the
portion of the commercial that precedes the tag or insert introducing it. Build the
audience’s anticipation for the important information that is about to be delivered.

Tell a story, with the tag as the punch line. Ask questions that will be answered
in the tag. Tell an intriguing story about the person who will be delivering the tag.
Create a scenario iflustrating the value of the tag information in the life of the lis-
tener. In other words, turn the whole premise around. Make the tag the focus of

Everything said about tags also applies to those midcommercial inserts called
donuts. Make your transitions in and out of donuts as seamless as possible. In a
pretzel spot, or one containing many inserts, try designing the inserts so they in-
teract with what is on either side of them. Maybe they are read by someone who
is commenting on the other characters in the spot. Make the entire commercial a
conversation so the insert information becomes part of the dialogue.

By Jeffrey Hedquist

This week marks the return of a feature that Hedquist penned for R&R a few
years ago. Hedquist may be reached at 641-472-6708 or jeffrey@hedquist.com.
Questions may be submitted to Hedquist at www.askjeffreyhedquist.com.

market No. 42 now that 3,000 UT graduates have
said goodbye to classes forever and each day’s
weather brings high temperatures in the low 90s.
“During the summer thereareaflood [
of concerts to promote,” Chandler |
says. “But each spring we're very in- £
volved in the South By Southwest
conferences and festivals as a radio
partner, and in September we have
the Austin City Limits Music Festi-
val.”

Each summer 101X holds a Birth-
day Concert Series, now in its 11th
year. This season’s first show, set for
June 7 at famed Austin venue Stubb’s BBQ), fea-
tures hot British rock act Arctic Monkeys, with
We Are Scientists as the opening act.

“We've been bringing in bands for concerts
for years now, and we wanted to have concerts
at a fair price to our listeners,” Chandler says.
Tickets for the June 7 all-ages show are on sale
for $18.

Additionally, 101X has a whole slate of shows
it’s presenting, including Snow Patrol at Stubb’s
and two shows set for later this month that are
already sold out: Panic! At The Disco with OK
Go and The Hush Sound at La Zona Rosa, and
Beck at the Backyard.

Lastly, 101X has teamed with Austin’s Ala-

www.americanradiohistorv.com

Steven handler

mo Drafthouse to present an outdoor summer

movie series. Last year the station generated

talk when it screened Jaws on Lake Travis —

gl and had divers jump into the wa-

.1 ter and touch the feet of filmgoers

who opted to sit in inner tubes
floating in the lake.

i  This year the movie screenings are
being held on the big grassy lawn of
North Austin’s Central Market.
“There’s always a theme with our
| movies, and in the first week we
screened The Goonies,” Chandler says.
“Listeners can pick the movie they
most want to see by going online to our web-
site.”

Among the films nominated for the second
installment of 101X’s summer movie series: Fer-
ris Bueller's Day Off, Super Troopers, There's Some-
thing About Mary, The Breakfast Club, The Karate
Kid, School of Rock, Footloose and Heathers. The
Richard Linklater cult classic Dazed and Confused,
suggested by just about every 101X jock, didn't
make the cut, as the station and the promoter,
Central Market, desired a “family environment,”
Chandler says.

Chandler notes, “This is a really cool event.
It's outdoors. There’s a summer breeze. It should
be a really cool event based on that alone.”
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Got The Urge?

MTV and Microsoft launch music service in beta

Fack in December 2005, Microsoft and MTV Networks an-
*nounced plans for a new digital music service, to be inte-

grated into an upcoming version of the Windows Media Player
and to be called Urge. On May 17 the Urge service debuted in
beta, and this week we take it for a test drive.

Urge is, as advertised, tightly integrat-
ed with the beta of Windows Media Play-
er 11, so you'll need to download both.
Before you download, be sure you want
tobe an early adopter of WMP 11; thisis a
serious upgrade, and once it’s on your sys-
tem, you won'’t be able to go back to an
earlier version of the Windows Media
Player.

If you're ready to commiit, the first thing
you'll see at www.urge.com is an invitation
to start a 14-day free trial of the service.
Clicking on that link brings up another
page where you can sign up for the trial
or, if you're so inclined, just download
WMP 11 and Urge without signing on for
a subscription service.

In a nice change for this sort of thing,
you can get access to the free trial without
entering credit-card info. (If you do choose
to put in credit-card info, Urge will auto-
matically start billing you for the high-end
$14.95-a-month subscription when the tri-
al period ends.)

Membership options and pricing are
standard for this kind of service: $9.95 a
month entitles you to unlimited tethered
downloads (that is, songs that can’t be
burned or transferred from the computer
to which they were downloaded), while
$14.95 a month gets you the “All Access”
plan, with the right to transfer tethered
downloads to a compatible portable play-
er.

Getting Started

Downloading the Urge package took
just a couple of minutes on R&R’s T1
hookup, and installation was quick and
straightforward. WMP 11 launches to an
opening Urge screen that’s predominant-
ly black and busy, busy, busy. Playlist and
album promos rotate at the top left of the
screen, and there are graphics highlight-
ing four more preset playlists at the top
right.

Mousing over a playlist graphic brings
up two options: “Play,” which plays the
music without leaving the current screen,
and ”“Go,” which takes you to a screen
where music from the playlist can be
streamed or downloaded a song at a time.

Featured playlists during my test drive
included “"Rock Me Amadeus,” a Mozart
selection; “Soundtrack for Social Justice,”
selected by Tom Morello of Rage Against
The Machine; and “Ultra.Urge01,” de-
scribed as “massive dance anthems.”

A “New Releases” section features al-

bum art for half a dozen recent releases,
including, at press time, Yung Joc’s It’s
Goin’ Down, Def Leppard’s Yeah! and The
Dixie Chicks’ Taking the Long Way. Click-
ing on an album cover takes you to a sim-
ple screen where the album can be pur-
chased or downloaded as tethered tracks.

Also on the opening screen, at the top
right, are links to original content. Up at
press time was a playlist by Katie Cook,
host of MTV corporate sibling CMT’s Most
Wanted Live, including details from Cook
on why each song was selected.

Also featured were a link to a “Super
Playlist” of 205 alternative tunes, a classic
metal playlist in honor of VH1’s “Metal
Month” and a section for exclusive live
tracks by pop artist Avril Lavigne. Finally,
there’s a link to a list of more than 100 por-
table music players that work with the
Urge service.

A R PR R

The Urge beta is a pretly
good digital music service
that is a worthy competitor
to such similar Windows-
based services as Napster
and RealNetworks’
Rhapsody.

One small gripe: The right-side content
listings are in tiny gray type on a black
background — type so small that even
young MTV fans might have a little trou-
ble making it out.

Looking Around

Also on the opening screen is a link to
Urge’s “Informer” music blogs. There are
no fewer than 20 blogs, covering rock, jazz,
pop, Latin, alternative, electronic and
dance music, country, metal, hip-hop, R&B
and even comedy and spoken-word. Ad-
ditionally, there are VH1- and CMT-brand-
ed blogs and a “Stage & Screen Informer”
covering show tunes and TV theme songs.

The blogs are, obviously, very new, and
many don’t appear to be updated fre-
quently as yet — I found a couple where
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the most recent entry dated as far back as
April 26. But they’re generally well-writ-
ten and engaging. The “Metal Informer”
had as its top post at the time I visited a
discussion of “2006’s two best AC/DC al-
bums so far”: Rhino Bucket’s And Then It
Got Ugly and Big Dictator’s self-titled re-
lease.

Over at the “Pop Informer,” on top was
an entry on how Pat Benatar’s “Love Is a
Battlefield” “was on some level seminal
for a generation of hitmakers intent on
making every sexy new R&B-based pop
song sound like some kind of sexual war
zone.”

Links are provided to two examples of
this purported phenomenon, Christina
Milian featuring Dre’s “So Amazing” and
Britney Spears’ “I'm a Slave 4 U” (but
there’s no link to the Benatar track). Most
of the “Informer” blogs include playlists
or links to single songs related to the top
blog entry.

Back on the opening Urge screen, filling
out the middle section is a list of music
styles under the heading “Explore
Genres.” Clicking on a music style takes
you to a dedicated homepage for that
genre, with its own featured albums, play-
lists and new releases and a link to the ap-
propriate “Informer” blog. Additionally,
each genre page links to several of Urge’s
dozens of programmed webcasts.

Those webcasts can be found under
“Radio” in the Windows Media Player
navigation, and they’re an eclectic mix of
fine-tuned genre streams. Alternative, for
example, is split into 14 subgenres, includ-
ing “MTVU College Radio,” “Punk Essen-
tials” and “Indie.”

There are 18 Country streams, from
“Bluegrass Radio” to “Country’s Greatest
Women” to the alt-country “Wide Open
Country.” Each channel has its own dedi-
cated Urge page, and switching streams is
a matter of two clicks.

Finishing off the opening screen are ro-
tating graphics for featured webcasts and
lists of “Top Songs” and “Top Albums” on
the Urge service (the leading song at press
time was Daniel Powter’s “Bad Day,”
while The Dixie Chicks’ Taking the Long
Way was top album).

The Mechanics

So how does Urge work as a digital
music service and song store? Reasonably
well, allowing for some not-unexpected
beta bugs. First, there’s no provision to
search by artist, album or song title; a gen-
eral search is the only option.

Urge, by default, searches both its own
library — it’s using the MusicNet catalog
of about 2 million tracks — and the user’s
own music collection. I found searches to
be consistently slow, but the results re-
turned were accurate and comprehensive.

Results can be viewed by artist, album
or song. For example, a search on Aero-
smith brought back a results screen show-
ing “2 Artists,” “28 Albums” and “418
Songs.” Clicking on 2 Artists” brought up
a choice between Aerosmith and an Aero-
smith tribute band.

Selecting the real Aerosmith led to a
page including the band'’s available mu-
sic, listed by album; links to three stream-
ing channels that play the band; and an
“Auto-Mix” option that created a custom
playlist based on artists the taste-match-
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ing algorithms think are similar to Aero-
smith, including Motley Crue, Van Halen,
27 Top and Blue Oyster Cult.

Clicking on “28 Albums” brought up an
attractive screen full of clickable Aero-
smith album art leading to dedicated pag-
es for each album, while “418 songs”
brought up a plain-vanilla list of Aero-
smith tunes, listed in order of popularity
on the Urge service.

Individual song listings include title, art-
ist, length, a spot for your personal star
rating (up to five stars) and, for most
songs, a download button that adds the
song to one’s collection of tethered down-
loads. Like some other services, Urge pads
out its search results with music that is not
actually available for download or pur-
chase.

IR s b sl i

In a nice change for this
sort of thing, you can
get access to the free
trial without entering
credit-card info.
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Buying an album is easy enough: The
dedicated page for each album includes a
one-click link to purchase the record at
prices starting at around $10. Purchasing
a song is a matter of right-clicking on the
song title, which is not the most obvious
way to sell tunes. I'd prefer to see buy but-
tons for each track along with the down-
load buttons.

Outside of playlists, there doesn’t seem
to be a way to stream songs on demand
without downloading them.

Testing out Urge’s music-transfer capa-
bilities, I found that Urge recognized my
Creative Zen Micro with no problem, and
transfers of both tethered and purchased
downloads went off without a hitch.
Synching was slow, but not unmanageably
sO.

It’s A Beta

Overall, the Urge service beta is fairly
satisfying. It's attractive, and navigation is
basically sensible, though it sometimes
takes a click or two more to get somewhere
than seems necessary. The “Informer”
blogs, which should be a valuable source
of fresh content, will presumably be kept
more up-to-date as the service is devel-
oped further.

The problems I encountered were slow
searches, as mentioned above, and a ten-
dency to crash mid-download, but nothing
that made the service unusable.

As of right now, the Urge beta is a pretty
good digital music service that is a worthy
competitor to such similar Windows-based
services as Napster and RealNetworks'’
Rhapsody.

Whether it — or any non-iPod-compat-
ible service — can ultimately compete
with the mighty iTunes Music Store is an-
other question.
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elax, it's not as sleazy as we’re trying so desperately to make
it sound. Chicago-based radio exec John Gehron, who's been
on the beach since resigning last October from his Clear Chan-
nel Regional VP/Programming post, is reportedly very close to
inking a deal with fellow Windy City broadcast icon Oprah
Winfrey to head up her new
radio division. Robert Feder
reported on the pending deal
in May 26's Chicago Sun-Times.
Sources familiar with the ne-
gotiations later confirmed to
ST that such a deal is indeed
close and could be finalized by

the time you read this.

Making a nice /il;ing.

Winfrey announced the for-
mation of Harpo Radio in Feb-
ruary in conjunction with a three-year deal she struck with XM
for her branded “Oprah & Friends” channel, which launches this
fall.

Big Boy'’s Nationwide Neighborhood ?

Less than two weeks after the Star & Buc Wild show disin-
tegrated, a new and very intriguing replacement contender has
thrown his big hat into the ring: Big Boy, lovable longtime host
of the hugely successful Big Boy’s Neighborhood on Emmis CHR/
Rhythmic KPWR (Power |06)/Los Angeles. The show was re-
cently given a three-day tryout on several East Coast stations —
Clear Channel's WUSL/Philadelphia; WMIB/Miami; WPHH/Hart-
ford; WBTJ/Richmond; and WQBT/
Savannah, GA — all former Star &
Buc Wild affiliates that share the
same burning, immediate need for
a proven, high-profile, mass-appeal
replacement morning show that
fired,

arrested and/or sued on a semi-

won't be suspended,

From sea to shining sea?

regular basis.

“Big is truly one of the |ncred|b|e
talents in radio today,” Emmis VP/Programming Jimmy Steal
tells ST. “It would surprise no one if he were to be offered some
affiliates in other, non-Emmis markets.” In other words, stay
tuned!

Radio Generates More Idol Gossip
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Of the many radio folks who descended upon Hollywood
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to cover the American Idol finale, one guy in particular, Alex
Diaz, of The Doc & Johnny Morning Show on WXXL/Orlando,
came so close — and yet, so far. Diaz was forced to watch the
finale alone in his hotel room after a little incident. His proud
“Our

guys were doing a live broadcast from the Kodak Theatre —

PD, Tommy Chuck, who wisely stayed home, explains:

emphasis on were. Who knew at the time that it was a bad
move to bring a mini-disc recorder inside the American Idol
dress rehearsal?” Humor-impaired Ido/ producers, whose
nerves were already tweaked to about 12 with the festivities
so close at hand, wanted to control every aspect of what was
seen and heard before the show aired so as not to ruin the

giant surprises. “They somehow caught wind that Alex had re-
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corded and played back on the air some audio of a dress re-
hearsal where you could clearly hear Taylor and Katharine sing-
ing ‘I've Had the Time of My Life,” along with the stage man-
agers and directors shouting out commands,” says Chuck. Oh,
well, it was still quite the coup. After all, you can’t unplay what

you've already played. “Do you think I'll have a chance to come

back next year?” Alex wondered aloud.

NextMedia Mad At Max

Here’s an update on NextMedia's Mad Max Morning Show,
which is now missing, well, Mad Max himself, who was fired
May 24 after making some de-
rogatory on-air comments
about a prominent station client.
The show, based at WKZQ/
Myrtie Beach, SC, was also
carried on sisters WXQR/
Greenville, NC and WSFM/
Wilmington, NC. For now, .

Max’s co-hosts, Abbi and Jer- 4
sey Boy, remain on the air in : i
Myrtle Beach, and the other So”y' COU/d””es'St

two stations will handle morn-

ings locally. WKZQ PD Mark McKinney tells ST that the com-
pany is looking for a new anchor to regenerate the show and

work with Abbi and Jersey on the trimulcast.

The ngmmmmg Dept.
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In a surprising move, PD Phil Manning has left Entercom
Alternative KNDD (107.7 The End)/Seattle after nine years. The
station also has an immediate opening for a Promotions Direc-
tor now that five-year station vet Katie Moreland has an-
nounced she's leaving radio and going to work for Microsoft.

* Ralph Stewart, former Asst. PD/MD of CBS Radio Smooth
Jazz KTWYV (The Wave)/Los Angeles, has been inked by Adult

Hits clustermate KCBS-FM (93.1 jack FM) as Programming Co- -

ordinator.

* Market vet Roberto “Beto” Gaytan exits mornings at
Clear Channel’'s KMGG (Mega 95.7)/Denver and crosses the
street to become OM of Bustos Media’s KGDQ (La Gran D
101.9).

* NextMedia CHR/Pop WRTS (Star |04)/Erie, PA Asst. PD
Jessica Curry is upped to PD as Baxter steps down, but he'll
continue to do afternoons. Curry’s new responsibilities should
nicely fill her broadcast day: She’s been Star’s morning co-host
(with market legend Craig Warvel) for the past four years and
added Asst. PD stripes a year ago, which she now hands off to
night jock Chandler.

* Natalie Randall, longtime midday talent at Entercom CHR/
Pop WFBC/Greenville, SC, is no longer acting MD: She’s now
the real deal and replaces Kobe, now programming Apex CHR/
Pop WIHB/Charleston, SC.

* Congrats to the lovely and talented Zak Tyler, genial host
of the Shut Up and Rock morning show on Max Media Rocker
WXMM (100.5 Max-FM)/Norfolk, on the installation of gorgeous
Asst. PD/MD stripes.

* It's a homecoming fiesta at KCAL/Riverside, complete with

pony rides and balloons for the kids, as market vet Kelli Cluque
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returns as Midday Baroness/Continuity Director. “Not that she
knows what she’s doing or anything, but Kelli has also pro-
grammed XHRM/San Diego and KNCN/Corpus Christi, TX, as
well as [crosstown rival] KCXX,” PD Steve Hoffman said in a
staff memo. In a past life, Cluque was KCAL's Asst. PD/MD/mid-
day personality for six years. She spent the past year as OM of
Results Radio’s cluster in Chico, CA and PD of KRQR. Former
KCAL midday dude Graeme Nistler, who recently relocated to
Denver for family reasons, will continue to image KCAL by re-

mote.

TIMELINE
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(D) vens aoe |

* Lloyd Parker named COO at WAY-FM Media Group.

* Kevin Gossett named PD of KESZ/Phoenix

* TJ McKay hired as PD of WISW, WOMG & WTCB/Co-
lumbia, SC

@YEARS AGO

* Rich Wood named GM of Doug Stephan Productions.

* Stevie DeMann appointed PD of WJHM/Orlando

= Ted Dougherty upped to Assoc. National Director/Alter-
native Promotion at Columbia Records.

. YEARS AGO" |

* Tom Watson appointed PD of KHTC/
Phoenix.

» Kathi Moore joins Critique Records as
National Director/Black Music Promotion.

* Byron Pitts named National Director/
Urban Promotion at A&M Records.

Byron Pitts

» Gregg Cassidy joins WYTZ/Chicago as
PD.

 Lauren MacLeash named PD of WAFX/
Norfolk. &

* Randy Rahe named GM of WXXL/Or- GreggCassndy
lando.

 YEARS ABO

* Carl Dickens named VP/GM of KRQR/San Francisco.

¢ Irv Biegel joins United Artists Records as VP/Sales &
Marketing.

* Ray Boyd promoted to PD of WVEE/Atlanta.

W EARS AGOL [

* Kevin Keogh promoted to VP/Promotion 1
at Alfa Records. e
* Eddie Fritts elected NAB Joint Board a
Chairman. . :
= Pat Still named PD at WLVQ/Columbus, Kevm Keogh
OH
|

YEARS AGO |

= Dennis Beck appointed MD of KDON/Monterey. |

= Jim Bailey promoted to Music Director of WVMI/Biloxi,
MS

» Chris I'Yler resigns as PD of WVOV/Huntsville, AL
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* WNCI/Columbus, OH PD Michael McCoy unsuccess-
fully attempts to contain his glee at no longer having to listen
to a bunch of crappy airchecks scooped out of the big box be-
hind his desk because he found his new night jock: Maxwell,
currently Asst. PD/MD/night jock at KSMB/Lafayette, LA, and
before that morning man at WEZB (B97)/New Orleans. “Max-
well will trade in his love of Cajun food for some good, corn-
fed Midwestern beef,” McCoy tells ST. “He’ll also assume MD
duties at some point.” The position recently became available
when Joey Hoops returned to the lllinois/Wisconsin area for
family reasons.

* WDJX/Louisvile MD Ben Davis is awarded bonus Asst.
PD stripes by PD Shane Collins, who says, “Ben is now sec-
ond-in-command and second in line to get his butt chewed when
something goes wrong.”

* WAEV/Savannah, GA Asst. PD/midday talent/Webmaster
General “Just Plain” Russ adds even more letters to his already
top-heavy title by annexing MD duties. “Russ already sleeps on
a cot in the back production room,” PD Chris Alan tells ST.
“Besides, with as much time as he finds to check his MySpace, |

figured | could put that time to better use with Selector.”

Quick Hits
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¢ The Steve Harvey Morning Show is back in LA, courtesy of
Styles Media Urban KDAY. Shirley Strawberry, Harvey'’s co-host
when he was across the street at KKBT (100.3 The Beat), is han-
dling the local cut-ins. In addition to Harvey, KDAY has made a
bunch of jock adjustments: Yo Yo, who handled mornings for a
while, is now doing middays, followed by former night jock Julio
G in afternoons. Ex-midday talent Mike Live segues to nights,
while former afternoon personalities The Baka Boyz can now
be heard in late-nights. Big P-Wee (may be a “radio name”) con-
tinues to handle overnights.

* Inner City Urban AC KBLX/San Francisco welcomes vet-
eran personality Tre-Renee for afternoons. She replaces EZ
Street, who left in April for the same position at Radio One Ur-
ban WKYS/Washington. Renee, who previously worked at
WBLS/New York, heads west from Sirius in New York.

* Channing de-Boned: The night goddess at now-Cumulus
Classic Rocker KDBN (93.3
i The Bone)/Dallas has left the
building. Contact her relent-
lessly at 817-656-4770 (home)
or 682-438-9577 (cell), or

| check her out at www.myspace.
ﬁl com/rockstarradio. Meanwhile,

| could Cumulus be getting ready

A to turn the lights out at The

Your actual Channing may vary.

Bone? With Channing’s depar-
ture, the station’s now running
jockless, and the website ominously features only a splash
graphic....

¢ Ted Ziegenbusch has come home to KOST/Los Angeles.
Ziegenbusch, who hosted KOST’s Lovesongs show from its incep-
tion in 1983 through October 2000, has returned to the station
to host the weekend version of the show. “I'm very happy that
Ted'’s back with our KOST family,” says PD Stella Schwartz. The

position has been open since January, when Ellery Martinez moved

TELEVISION

Due to the Memorial Day holiday, Nielsen television
ratings were unavailable at press time.

home to Maine to be with her family. Most recently Ziegenbusch

did middays across the street at Salem Christian AC KFSH.

* Carol O’Day is the newest addition to the morning show
at AC WMEZ (Soft Rock 94.1)/Pensacola, FL, teaming up with
Trey Mathews. Here’s PD John Sykes to give us the poetic de-
tails: “Carol comes to us from middays at KZOZ/San Luis
Obispo, CA, thereby escaping the swirling vortex of weirdness
that is the West Coast for the sunny, white sand beaches of the
Gulf Coast, where the water is warm, the Bushwhackers are
cold, and no one ever hires a pet psychiatrist.”

* After 2 1/2 years with United Stations Radio Networks,
where she was Media Relations Manager and Segment Producer
of Nights With Alice Cooper, Kristine Rakowsky has left the
company and is setting off on her own path. She can be reached
at 917-386-7987 or kristinedpresident@gmail.com.

* Toss Swaid, who left nights at Infinity Urban WVEE (V103)/
Atlanta a year ago, has resurfaced doing weekends across the
street at Cox CHR/Rhythmic rival WBTS (95.5 The Beat).

¢ Clear Channel Urban WBFA (101.3 The Beat)/Columbus,
GA hires Lil D for nights. Mr. Lil was last heard doing nights on
Cumulus Urban WHRP/Huntsville, AL before that station flipped
to Urban AC last year and all hell broke loose. OK, not really.

0urse 0f The Bambmo"
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Consplracy theorlsts are having a field day wondering why
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KNBR/San Francisco play-by-

play
Flemming's mike mysteri-

announcer Dave
ously went dead last Sunday,
right in the middle of his call
of Barry Bonds’ record- |
breaking 715th home run.
“Three-and-two. Finley runs.
The payoff pitch, a swing and
That's |
e

Claims he was ‘out of town.’

adrive to deep cen....”
all Bay Area listeners heard
as Bonds knocked No. 715
into the seats, passing Babe

Ruth to move into second place behind Hank Aaron. “We apolo-
gize to the listeners on the radio,” Giants Exec. VP Larry Baer
told reporters after the game. “We're as surprised as any of the
fans listening. We have no idea what happened.” Normally, the

aircheck of Flemming’s call would have been sent directly to the

BOX OFFICE TOTALS
May 26-29

1 X-Men: The Last Stand (Fox)* $122.86 $122.86

2 The Da Vinci Code (Sony) $42.43 $144.91
3 Over The Hedge (Paramount) $35.32 $84.37
4 Mission: Impossible 3 (Paramount) $8.90 $116.17
5 Poseidon (WB) $7.08 $46.73
6 RV (Sony) $5.44 $57.30
7 See No Evil (Lions Gate) $3.43  $9.40
8 Just My Luck (Fox) $248 $14.11
9 United 93 (Universal) $1.05 $29.87

10 Ice Age: The Meltdown (Fox) $0.98 $190.69

All figures in millions *First week in release
Note: Figures reflect a three-day weekend.

COMING ATTRACTIONS: This week's openers include
Peaceful Warrior, whose Lakeshore soundtrack sports
David Gray’s “Long Gone Now,” Bird York's “Had a
Dream,” Raul Midon's “Everybody,” Jon Anderson’s “Un-
der the Sun” and more

— Julie Gidlow

www.americanradiohistorv.com

Baseball Hall of Fame. Now that honor will be held solely by TV
announcer Duane Kuiper of Fox Sports Net.

Nothmg Beats Bakersfield In Summer
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American General Media recently fi f red up a new Urban AC
station on a brand-new frequency in Bakersfield: Say hello to
KEBT, “The New 96.9 The Beat, Bakersfield’s R&B and Old
School,” which launched May | 1 as a companion piece to AGM’s
hugely successful CHR/Rhythmic clustermate KISV (Hot 94.1).

OM Eric Sean will oversee both stations.

Fonnats You Just Might Flip Over
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What in blue heII is going on at Sorenson Spanish Contem-
porary WHEL-FM/Helen, GA? From what we can tell, the sta-
tion is preparing to spectacularly blow its format into tiny little
bits and install a new one — and it's capitalizing on this new-
fangled trend of [gasp] asking civilians for their input! Yup, listen-
ers are being directed to www.thenew /05 | .com, where they can
vote on WHEL's new musical map. If you're looking for a hint
as to what the final format might be, it may very well be buried
in this meaty sweeper: “The New 105.1, the best variety of hard
and soft classic rock and alternative hits that have just enough
country twang and rhythm and blues to keep you raising the roof

while relaxing to the smooth jazz sounds.”

Bon Voyage, Howard

st W s

Howard Clark recently shut the door on a 52-year radio ca-
reer when he stepped down as OM of Access.! Communica-
tions’ Shreveport, LA cluster. Clark began his career in radio in
July 1954 at a radio station in Springhill, LA. “Not bad for an old

Louisiana dirt farmer,” joked Clark, whose career includes stops

at legendary Top 40s KFRC/San Francisco, WTIX/New Orleans

and WWD) (97D})/New York.

News/Talk Topics

* Julie Chin, Asst. News Director at ABC Radio News/Talk
KGO/San Francisco, heads south for a sweet promotion to
“Regular” News Director at sister KNX/Los Angeles. Chin will
replace veteran newsman Ed Pyle, who retired earlier this year.

* Mark Williams, the 7-10pm host for the past five years
on Clear Channel News/Talker KFBK/Sacramento, exits in what
the Sacramento Bee reports are “budget cuts.” He will be re-

placed for now with fill-in host Bruce Maiman.

Condolences
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* Legendary Maine news anchor Dick Johnson, who worked
at News/Talk WGAN/Portland, ME for nearly 40 years, died May

24 from complications stemming from a heart attack he suffered

s E dees 7 «

last January. He was 69. Johnson was inducted into the Maine
Association of Broadcasters’ Hall of Fame in 2003.

* Reggae pioneer Desmond Dekker, the force behind the
1969 top 10 hit “The Israelites,” died of a heart attack on May
24 in London. He was 64. Dekker is also known as the voice
behind Jimmy Cliff’s 1970 dlassic “You Can Get It If You Really
Want,” which hit No. 2 in the UK. in 1970.

¢ lan Copeland, the renowned booking agent and music pro-
moter who's credited with helping launch the new wave move-
ment of the '70s and '80s with The Police, The B-52’s and RE.M,
among others, died of melanoma in Los Angeles on May 24. He
was 57. lan leaves behind his older brother, Miles, the founder
of I.R.S. Records, and younger brother Stewart, the former

drummer of The Police.
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4¥: TOP 50 ALBUMS

THE INDUSTRY’S NO. 1 RETAIL CHART June 2, 2006

w W ARTIST

= 1 DIXIE CHICKS

4 2 VARIOUS

- 3 VARIOUS

- 4 ANGELS AND AIRWAVES
1 5 RED HOT CHILI PEPPERS
6 6 RASCAL FLATTS

23 7 CARRIE UNDERWOOD
- 8 VARIOUS

- L DON OMAR

3 10 TOOL

8 1 VARIOUS

- 12 DEF LEPPARD

15 13 RIHANNA

13 14 SHAKIRA

- 15 WRECKERS

10 16 PEARL JAM

9 17 NICK LACHEY

2 18 VARIOUS

19 19 TL

27 2 CHAMILLIONAIRE

5B N TOBY KEITH

21 22 NICKELBACK

24 23 TIM MCGRAW

3 24 DANIEL POWTER

14 25 GNARLS BARKLEY

17 26 BRUCE SPRINGSTEEN
31 27 PANIC! AT THE DISCO
29 28 GODSMACK

16 29 JAMES BLUNT

34 30 PUSSYCAT DOLLS

5 3 ASHLEY PARKER ANGEL
49 32 KEITH URBAN

3B 33 FRAY

B KELLY CLARKSON

2 35 ISLEY BROTHERS

7 36 RACONTEURS

4 37 MARY J. BLIGE

43 38 KT TUNSTALL

- 33 BRAD PAISLEY

200 40 PAUL SIMON

32 M ALAN JACKSON

- 42 MICHAEL BOLTON

39 43 NE-YO

" 44 HOOBASTANK

- 45 RASCAL FLATTS

18 46 NEIL YOUNG

a 47 TAKING BACK SUNDAY
42 48 JOHNNY CASH

38 49 AVANT

37 50 MICHAEL BUBLE

ALBUM

Taking The Long Way
High School Musical Soundtrack
American Idol Season 5 Encore
We Don't Need To Whisper

* Stadium Arcadium
Me And My Gang
Some Hearts
WWE: Wreckless Intent
King Of Kings
10,000 Days
Now That's What | Call Music!
Yeah!

- A Girl Like Me
Oral Fixation Volume 2
Stand Still, Look Pretty
Pearl Jam
What's Left Of Me
Killa Season Soundtrack
King
The Sound Of Revenge

- White Trash With Money
All The Right Reasons

-Greatest Hits Volume 2
Daniel Powter
St. Elsewhere

We Shalt Overcome: The Seeger Sessions

A Fever You Can't Sweat Out
v

‘Back To Bedlam

PCD

Soundtrack To Your Life
Be Here

How To Save A Life
Breakaway

Baby Makin' Music
Broken Boy Soldiers
The Breakthrough

Eye To The Telescope
Time Well Wasted
Surprise

Precious Memories
Bolton Swings Sinatra
In My Own Words
Every Man For Himself
Feels Like Today
Living With War
Louder Now

| Walk The Line: The Legend Of Johnny Cash

Director
It's Time

LABEL

Open Wide/Columbia
Walt Disney

RCA/RMG
Suretone/Geffen

Warner Bros.

Lyric Street

Arista

Columbia

Vi/Machete
Volcano/Zomba Label Group
urv

Island/IDJMG

Def Jam/IDJMG

Epic

Maverick/Warner Bros.
JIRMG

Jive/Zomba Label Group
Asylum/Atlantic

Grand Hustle/Atlantic
Universal Motown

Show Dog Nashville/Uiniversal
Roadrunner/IDJMG

Curb

Warner Bros.
Downtown/Lava/Atlantic
Columbia
DecaydanceFueled By Ramen/Lava
Universal Republic
Custard/Atlantic
A&M/interscaope
BlackGround/Universal Motown
Capitol

Epic

RCA/RMG

Def SoulfDef Jam/IDJMG
Third Man/V2

Geffen

Relentless/Virgin

Arista

Warner Bros.

Arista

Concord

Def Jam/IDJMG
Island/IDJMG

Lyric Street

Reprise

Warner Bros.
Island/IDJMG

Magic Johnson/Geffen
143/Reprise

POWERINDEX CHANGE
515,876 -
154,062 +93%
153,337 -
121,254 -
114,239 -21%

83,993 +33%
65,280 +83%
64,960 -
64,204 -
63,189 -22%
55,612 -5%
49,845 -
48,549 +12%
47,063 -3%
43,433 » -
41,859 -22%
40,624 -30%
36,583 -68%
35,927 -8%
35,757 +9%
34,696 +3%
34,369 1%
33,720 -2%
33475 +21%
33,395 -25%
32,556 21%
31,780 +8%
30,634 -6%
30,553 -26%
29,926 +9%
28,679 -62%
28,614 +39%
27,808 +3%
26,661 1%
25914 -28%
25,260 -59%
25,085 +3%
24,99 +6%
24,943 -
22,968 -38%
22,501 -21%
22,194 -
22193 13%
22,005 -57%
21,916 -
21,907 -45%
21,764 13%
21,678 9%
21,566 -18%
21,438 -20%

© HITS Magazine Inc.

Chicks’ Licks Click
With Non-Hicks

Not even George Dubya could stop The
Dixie Chicks’ Taking the Long Way from a
landslide victory on this week’s HITS album
chart, as the gals kick
up 515,000 in sales for
a roaring first-place
finish. Is it too early to
nominate  Natalie [
Maines for president?

A new limited edi-

tion of Walt Disney Dixie Chicks

Records’ High School
Musical surges to
No. 2 with 154,000, a
staggering 93% rise.

RCA's American
Idol Season 5 Encore
is one of four new-

Alrwaves

comers to the top

10, at No. 3, followed by Suretone’s Angels
And Airwaves — the new album from Blink-
182’s Tom DeLonge and the first release on Jor-
dan Schur’s new label — which bows at No. 4
with 127,000 in sales.

Columbia/CRG’s WWE Wreckless Intent
{(No. 8) and Machete Music’s reggaeton ruler
Don Omar (No. 9) are the other debuts.

WB'’s Red Hot Chili Peppers (No. 5), Lyric

Street’s Rascal Flatts (No. 6), Arista’s resurgent
Carrie Underwood (No. 23-7) and Volcano/
Zomba's Tool (No. 10) round out the top 10.

Other top 50 bows are registered by Mercu-
1y/IDJMG’s Def Leppard covers album (No.
12); Maverick/WB's The Wreckers, a country
collaboration featuring Michelle Branch (No.
15); and Concord’s Michael Bolton Frank Si-
natra tribute (No. 42).

The Academy of Country Music Awards
last week were responsible for several double-
digit increases, including Rascal Flatts” Me and
My Gang (+33%), Carrie Underwood (+83%)
and Capitol Nashville’s Keith Urban (No. 49-
32, +39%), as well as the reentry of albums by
Arista Nashville’s Brad Paisley (No. 39) and
Rascal Flatts’ Feels Like Today (No. 45). Other

risers include Def
Jam/IDJMG’s
Rihanna (+12%,
thanks to multifor-
mat play on two
tracks) and WB's
Daniel Powter (No.
33-24, +21% after he
played “Bad Day”
live on American Idol).

There’s nothing noteworthy coming out
this week, but next week WB’s AFI and
Lench Mob/ Virgin's Ice Cube will hit retail,
and, seven days later, both will undoubtedly
crack the top five.

usical

— Todd Hensley
todd hensley@hitsmagazine.com
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Jon Zellner
Sr. VP/Programming
202-380-4040

X Country

Jessie Scott

TENNESSEE BOLTSMOKERS Hydro Radio
BILLY RAY HATLEY & SHOW DOGS Deuce
SEAN REEFER Texas Hill Country

TAB BENOIT Brother To The Blues

DAVE ALVIN West Of The West

XM Chill
Luis Baro
DIZZY GILLESPIE Caravan

FREE DESIGN Lullaby
SOCIAL SCIENTIST Mood Blender

The Move

Luis Baro

DJ SPINNA f/SELAN Back 2 U

BEHIND THE GROOVE... What You Do?
PEVEN EVERETT Everyday Ginl

XMU
Tobi
MIDLAKE Roscoe

The Loft

Mike Marrone

BRUCE COCKBURN Different When It Comes To You
GRANT-LEE PHILLIPS Love My Way

KRIS DELMHORST Light Of The Light

KRIS DELMHORST We'll Go No More A-Rowing
KRIS DELMHORST Strange Conversation

T BONE BURNETT There Would Be Hell To Pay

T BONE BURNETT Baby Don't You Say You Love Me
T BONE BURNETT I'm Going On A Long Journey...
T BONE BURNETT Zombieland

T BONE BURNETT Hollywood Mecca Of The Movies
TBONE BURNETT Every Time | Feel The Shift

The Village
Robert Aubry Davis

The Verge
Ross Davies

SURPLUS SONS Step Stones
MUSEUM PIECES Stand Still
MINIATURES Actors And Soldiers

Fungus
Lou Brutus
CASUALITIES Under Attack

Real Jaz
Maxx Myrick

TOOTS THIELEMANS One More Fer The Road
ED WILEY JR. About The Soul
LARRY VUCKOVICH Street Scene

The Blend
Mike Abrams
FIVE FOR FIGHTING The Riddle

The Hittlist
Mike Abrams
SAVING JANE Happy

Flight 26
Mike Abrams
FIVE FOR FIGHTING The Riddie

The Heat

Dion Summers

MARIO VAZQUEZ Gallery

NATALIE What You Gonna Do
OUTKAST Mighty O

DEM FRANCHIZE BOYZ Ridin’ Rims

Suite 62
Vic Clemons

HEATHER HEADLEY Me Time
MARY J. BLIGE Enough Cryin’

Highway 16

Jon Anthony

GRETCHEN WILSON California Girls
JASON ALDEAN Amarillo Sky

MARTINA McBRIDE Thanks A Lot

JO DEE MESSINA It's Too Late To Worry
TRENT TOMLINSON One Wing In The Fire
TRACY BYRD Cheapest Motel

STEVE AZAR You Don't Know A Thing

Upop
Ted Kelly

STREETS Never Went To Church
BON JOVI Who Says You Can't Go Home

SIRIUSA

SATELLITE RADIO
1221 Ave. of the Americas

New York, NY 10020
212-584-5100

Steve Blatter

Sirius Hits 1
Kid Kelly

MARY J. BLIGE One

PANIC! AT THE DISCO | Write Sins Not Tragedies
PAUL DeANDA Doing Too Much

SEAN PAUL Give It Up To Me

Octane

Jose Mangin
STONE SOUR Through Glass

Hard Attack
Jose Mangin

THINE EYES BLEED Without Warning
SIKTH Bland Street Bioom

LACUNA COIL What | See
UNDEROATH In Regards To Myself
TOOL The Pot

Left Of Center
Rich McLaughlin

RADIO 4 Enemies Like This
RAZORLIGHT In The Morning
HOT CHIP Over And Over
RAINER MARIA Life Of Leisure

Faction
Jeff Regan

RISE AGAINST Ready To Fall
BOUNCING SOULS The Gold Song

The Pulse

Haneen Arafat
GNARLS BARKLEY Crazy

ALL-AMERICAN REJECTS Move Along
Starlite

Haneen Arafat
BO BICE The Real Thing

Underground Garage
Kid Leo
NEIL YOUNG After The Garden

Hip-Hop Nation
Reggie Hawkins

TALIB KWELI Listen

BUSTA RHYMES 1/NAS Rough Around The Edges
YUNG JOC | Know You See It

DJ KAY SLAY {/SHAQUILLE O'NEAL Can't Stop...
BIG RICH Scrape And Scoot

Chill
Geronimo

BEBEL GILBERTO August Day Song
JUNKIE XL Even In This Moment

Sirius Disorder
Meg Griffin
DEL McCOURY BAND Poor As A Beggar

The Coffee House

Darrin Smith

LUKA BLOOM June
CALEXICO Yours And Mine
DAVID WILCOX Hard Part

New Country

Scott Lindy
DANIELLE PECK Findin' A Good Man

Area 33

Howard Marcus
ARMANO VAN HELDEN Sugar

Universo Latino

Gino Reyes

TIZIANO FERRD Stop
VARIOUS ARTISTS Arriba, Arriba
EDNITA NAZARIO Ni Héroes Ni Vencidos

Gino Reyes

LISA M Hey Ladies

DOMENIC MARTE Ya Que Te Vas A Ir
MONTANEZ & VOLTIO En Mi Puertorro

A
Alan Furst~ 800-494-8863
10 million homes 180,000 businesses

Dance
Randy Schiager

CONJURE ONE Face The Music

TIGA (Far From) Home

FLUNK All Day And All Of The Night
RICHARD VISSION {/STRANGER DAYS Somebody
LEAMA Faith

ELLEE VEN From Underneath My Pillow
DONNA WASHINGTON Celebrate!

4 STRINGS Dolphins Cry

WALKEN Boy

DA BUZZ Last Goodbye

BODYROX Yeah Yeah

ABOVE & BEYOND Alone Tonight
DAVID MORALES... Better That U Leave
PULSE 81 Got To Believe

Groove Lounge

Ken Johnson

ZERO 7 Today

BUSTA RHYMES NY Shit

CONSEQUENCE #/JOHN LEGEND Waiting On You
GARNET SILK Evacuate

NOBODY & MYSTIC... Decisions, Decisions
GOVERNOR Blood, Sweat & Tears

Alternative

Dave Sloan

GRANDADDY Jeez Louise

KEANE Is It Any Wonder

YEAH YEAH YEAHS Phenomena
DEADBOY & THE ELEPHANTMEN Stop...

Retail
Linda Kennedy

DITTY BOPS Bye Bye Love
BENNY SINGS Get There
BEAUTY ROOM Don't You Know
LAS RUBIAS DEL NORTE Baby
FINK Pretty Little Thing

JONATHAN BYRD Dromedary PRINCE Fury

BUDDY MONDLOCK Dressed Up & Stripped Down PRINCE Te Amo Corazon

NATHAN McEUEN Grand Design SHAM 69 Hurry Up England

DAVID WILCOX Vista ISMAN! Carole Semaha
LIVE .COM

Travis Storch« 866-365-HITS
Top Pop

OANIEL POWTER Bad Day

JAMES BLUNT You're Beautiful
SEAN PAUL Temperature

KELLY CLARKSON Walk Away
MARY J. BLIGE Be Without You

Top Christian

YOLANDA ADAMS Victory

CHRIS TOMLIN How Great Is Our God
SWITCHFOOT Stars

KIRK FRANKLIN Looking For You
BYRON CAGE | Will Bless The Lord

Top Folk

KATE RUSBY Mary Blaize

ANAIS MITCHELL Before The Eyes Of Storytelling...
CHERYL WHEELER Defying Gravity

UNCLE EARL Take These Chains

JOAN BAEZ Siiver Dagger

\WHN
Alternative Now

Polychronopolis

STONE SOUR Through Glass
BREAKING BENJAMIN The Diary Of Jane

Country Today
John Glenn
PAT GREEN Feels Just Like It Should

AC Active

Jonathan Steele

SHAKIRA I/WYCLEF JEAN Hips Don't Lie
FIVE FOR FIGHTING The Riddle (You And )

ALL-AMERICAN REJECTS Move Along
BLUE OCTOBER Hate Me

HE DID IT ALL FOR LOVE Juno Music Hall of Fame inductee Bryan

Adams stopped by Jones Radio Networks’ palatial Denver headquarters to do
an exclusive interview before his show in town. Seen here (I-r) are JARN Hot AC
Format MD Chad Blake, Adams and JRN Sr. Director/Programming Jon

Holiday.

fsﬂe;_o_
Artist/Title Total Plays
HIGH SCHOOL MUSICAL We're All In This Together 80
HANNAH MONTANA Best Of Both Worlds 79
BS Get’cha Head In The Game 75
RIHANNA S0S 74
HANNAH MONTANA Who Said 72
ALY & A.J. Rush 53
HIGH SCHOOL MUSICAL Breaking Free 50
CHRIS BROWN Yo (Excuse Me Miss) 47
CRAZY FROG Axel F 31
JESSE McCARTNEY Beautiful Soul 31
RIHANNA Pon De Replay 31
BOWLING FOR SOUP 1985 30
WEEZER Beverly Hills 29
USHER Caught Up 29
BLACK EYED PEAS Let's Get It Started 28
NATASHA BEDINGFIELD Unwritten 27
KELLY CLARKSON Behind These Hazel Eyes 26
CHEYENNE KIMBALL Hanging On 24
HIGH SCHOOL MUSICAL Start Of Something New 23
KELLY CLARKSON Gone 23

Playlist for week of May 21-26.

Rob Edwards * 661-294-9000

Mainstream Country

David Felker

JOSH GRACIN Favorite State Of Mind
SARA EVANS Coalmine

Hot Country

David Felker

PAT GREEN Feels Just Like It Should
MIRANDA LAMBERT New Strings
Young & Verna

David Felker

OIAMOND RIO God Only Cries
MEGAN MULLINS Ain't What It Used To Be
Aduit Contemporary

Andy Fuller
80 BICE The Real Thing

24 Hour Formats
Jon Holiday = 303-784-8700

Hot AC
Jon Holiday

BETTER THAN EZRA Juicy
RIHANNA 508
FIVE FOR FIGHTING The Riddle

U.S. Country
Penny Mitchell
DANIELLE PECK Findin’ A Good Man

gospel music channel.

Jerry Williams » 770-969-7936

KATELYN TARVER Wonderful Crazy
TURNING Out Of My Hands

P.0.D. Goodbye For Now
SUPERCHICK Anthem

SEAN SIMMONDS won't It Be
KRYSTAL MEYERS Fire
SWITCHFOOT We Are One Tonight
MICHAEL W. SMITH All In The Serve
DONALD LAWRENCE... The Blessing Of...
SANCTUS REAL I'm Not Alright
SMOKIE NORFUL God Is Able

Playlist for the week of May 22-28.

Voice of America broadcasts in 44
languages in over 60 countries with an
audience of 100 million listeners on 798
radio stations and 502 television stations.

Larry London  202-619-3901
Adds

ANNA NALICK Breathe (2AM)
PANIC! AT THE DISCO | Write Sins Not Tragedies

Plays
Artist/Title ™W W
STAIND Right Here 38 34
ALL-AMERICAN REJECTS Move Along 36 36
NICKELBACK Savin' Me 36 32
NICK LACHEY What's Left Of Me 36 32
SEAN PAUL Temperature 32 34
FALL OUT BOY A Little Less Sixteen... 32 28
DANIEL POWTER Bad Day 32 36
PAULA DEANDA Doing Too Much 20
SHAKIRA t/WYCLEF JEAN Hips Don't Lie 32 34
FORT MINOR... Where'd You Go 32 30
BON JOVI... Who Says You Can't... 32 20
CHAMILLIONAIRE {/KRAYZIE BONE Ridin 30 30
CASSIEMe & U 28 24
PUSSYCAT DOLLS. .. Buttons 26 0
NATASHA BEDINGFIELD Single 26 30
FRAY Over My Head (Cable Car) 24 26
DADDY YANKEE Rompe 24 30
FIELD MOB f/CIARA So What 24 30
PAUL WALL Girl 22 26
TEDDY GEIGER For You | Will (Confidence)20 24
B0 BIGE The Real Thing 20 20
NE-YQ When You're Mad 20 30
NELLY FURTADG Promiscuous 16 30
RIHANNA Unfaithtul 12 4
RIHANNA S0S 8 36
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72 million households
NICK LACHEY What's Left Of Me 21
FALL DUT BOY A Little Less Sixteen Candles. .. 21
GNARLS BARKLEY Crazy 21
JAMIE FOXX t/TWISTA DJ Play A Love Song 20
T.I. What You Know 20
AFI Miss Murder 19
NE-YO When You're Mad 19
RED HOT CHILI PEPPERS Dani California 18
PANIC! AT THE DISCO | Write Sins Not Tragedies 17
SHAKIRA Hips Don't Lie 17
FLYLEAF I'm So Sick 12
RICK ROSS Hustlin’ 1"
CHEYENNE KIMBALL Hanging On 1"
RIHANNA Unfaithful 10
FORT MINOR /HOLLY BROOK... Where'd You Go 9
CHRIS BROWN f/LIL WAYNE Gimme That 8
ARCTIC MONKEYS | Bet You Look Good... 7
ANGELS AND AIRWAVES The Adventure 7
NELLY FURTADO Promiscuous 7
CHAMILLIONAIRE {/KRAYZIE BONE Ridin 7
Video piaylist for the week of May 22-28.
|4
David Cohn
General Manager
CHAMILLIONAIRE #/KRAYZIE BONE Ridin 21
LIL JOHN 1/E-40 & SEAN PAUL Snap Yo Fingers 20
TAKING BACK SUNDAY MakeDamnSure 19
DEM FRANCHIZE BOYZ Ridin’ Rims 18
AFl Miss Murder 18
ANGELS AND AIRWAVES The Adventure 18
30 SECONDS TO MARS The Kill 18
LUPE FIASCO Kick, Push 17

ARCTIC MONKEYS | Bet You Look Good...
SHAWNNA Gettin' Some
T.I. Why You Wanna
RICK ROSS Hustlin’
FLYLEAF I'm So Sick
HIM Killing Loneliness
DA BACKWUDZ | Don't Like The Look Of It
YUNG JOC It's Goin' Down
RED HOT CHiLi PEPPERS Dani California
FIELD MOB /CIARA So What
PEARL JAM Life Wasted
THURSOAY Counting 5-4-3-2-1
Video playiist for the week of May 22-28.

GAC

GREAT AMERICAN COUNTRY

38.3 million households
Ed Hardy, President
Sarah Trahern, VP/Programming

ADDS

ALISON KRAUSS & UNION STATION it | Didn't...
GARY NICHOLS Unbroken

BRAD PAISLEY The World

BRAD PAISLEY When | Get Where I'm Going
PHIL VASSAR Last Day Of My Life

BROOKS & DUNN Believe

WILLIE NELSON You Don't Know Me

NEAL McCOY Last Of A Dying Breed

REBA MCENTIRE Love Needs A Holiday
KENNY ROGERS | Can't Unlove You

CARRIE UNDERWOOD Don't Forget To...

VAN ZANT Nobody Gonna Tell Me What To Do
CARRIE UNDERWOOD Jesus. Take The Wheel
SARA EVANS Cheatin’

MARTINA McBRIDE Till | Can Make It On My Own
GRETCHEN WILSON Politically Uncorrect

TIM McGRAW When The Stars Go Blue
GEORGE STRAIT The Seashores Of Old Mexico
JOE NICHOLS Size Matters {Someday)

BILLY CURRINGTON Why, Why, Why
PINMONKEY That Train Don't Run

WRECKERS Leave The Pieces

Information current as of May 29,

PRILISTAR

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 CIRQUE DE SOLEIL — DELIRIUM $1,154.2
2 BON JovI $1,114.2
3 COLDPLAY $1,035.7
4 KENNY CHESNEY $900.1
5 RBD $662.3
6 QUEEN & PAUL RODGERS $589.7
7 NICKELBACK $351.9
8 LARRY THE CABLE GUY $3212
9 MOTLEY CRUE $318.7
16 BRAD PAISLEY $316.9
11 BLACK EYED PEAS $307.8
12 MARTINA McBRIDE $255.5
13 BOBDYLAN $254.4
14 KORN $251.3
15 KID ROCK $247.2
Among this week’s new tours:
Oaniel Powter
Eric Clapton
Los Lonely Boys
Mariah Carey
Queensryche

The CONCERT PULSE is courtesy of
concert industry trade
publication POLLSTAR, 559-271-7900
or www.polistaroniine.com.

CMT

COUNTRY MUSIC TELEVISION
75.1 million households
Brian Philips, Sr. VP/GM

Chris Parr, VP/Music & Talent

ADDS

EMERSON DRIVE A Good Man
HANK WILLIAMS JR. That's How They Do It In Dixie

Plays
Artist/Title ™WLW
GARY ALLAN Life Ain't Always Beautiful 21 18
DIERKS BENTLEY Settle For A Slowdown 19 19
RASCAL FLATTS What Hurts The Most 18 18
GEORGE STRAIT The Seashores Of Oid Mexico 17 19
LEANN RIMES Something's Gotta Give 17 18
BRAD PAISLEY The World 17 16
TDBY KEITH A Little Too Late 16 15
LITTLE BIG TOWN Bring It On Home 15 15
JOE NICHOLS Size Matters {Someday) 14 18
CARRIE UNDERWOOD Don't Forget To... 14 18
MIRANDA LAMBERT New Strings 13 16
FAITH HILL The Lucky One 13 15
SUGARLAND Down In Mississippi... 12 13
DIXIE CHICKS Not Ready To Make Nice 113
ALISON KRAUSS & UNION STATION If | Didn't... 10 15
SHOOTER JENNINGS Gone To Carolina 10 6
TIM McGRAW When The Stars Go Blue 9 19
BILLY CURRINGTON Why, Why, Why 99
KEITH URBAN Tonight | Wanna Cry 8 13
JASON ALDEAN Why 8 9
Alrplay as monitored by Mediabase 24/7
between May 23-29.
75 million habsehalds
Rick Krim
Exec. VP
Adds
IMOGEN HEAP Goodnight And Go
LEELA JAMES Good Time
CORINNE BAILEY RAE Put Your Records On
SNOW PATROL Chasing Cars

NEIL YOUNG Heart Of Gold

TWO GREAT TASTES THAT TASTE GREAT TOGETHER Hennessy threw an intimate gathering last month and
invited several prominent people from the smooth jazz world to come to Republic in Los Angeles for a cognac tasting to
celebrate the completion of musician-NBA player-Olympic gold medal winner Wayman Tisdale’s latest album, Way Up, on
Rendezvous. Seen here midfestivities are (I-r) saxophonist and Rendezvous Entertainment co-founder Dave Koz, bassist
Stanley Clarke, keyboardist-producer George Duke, Tisdale, bassist Marcus Miller and keyboardist-producer Jeff Lorber.
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Tube Tops
AFl, Christina Aguilera and
Gnarls Barkley are slated to per-
form on the 2006 MTV Movie
Awards, while Wolfmother are
set to perform on MTV’s post-
awards show (Thursday, 6/8,
9pm ET/PT).
Friday, 62
¢ imogen Heap, The Tonight
Show With Jay Leno (NBC, check
local listings for time).
* Kanye West, Late Show
With David Letterman (CBS,
check local listings for time).

* Ben Lee, Jimmy Kimmel Live
(ABC, check local listings for
time).

* Bo Bice, Late Late Show
With Craig Ferguson (CBS,
check local listings for time).

* Jack’s Mannequin, Last Call
With Carson Daly (NBC, check
local listings for time).

* Taylor Hicks, The Ellen De-
Generes Show (check local list-
ings for time and channel).

Saturday, 6/3
* Pearl Jam, Saturday Night
Live (NBC, 11:30pm ET/PT).
Monday, 6/5
¢ Ludacris is interviewed and
Bruce Springsteen performs on
Jay Leno.
e Lindsay Lohan, David Let-
terman.
¢ Hoobastank, Jimmy Kimmel.
* Neil Young, Late Night With

Conan QO'Brien (NBC, check lo-
cal listings for time).

* Shooter Jennings, Craig
Ferguson.

Tuesday, 6% . - -

e Ludacris, Live With Regis &
Kelly (check local listings for time
and channel).

* David Lee Roth, Jay Leno.

¢ Elvis Costello with Allen
Toussaint, David Letterman.

¢ Ice Cube, Jimmy Kimmel.

¢ Drive-By Truckers, Conan
O’Brien.

* The New Cars, Craig Fergu-
son.

¢ Rihanna, Carson Daly.

Wednesday, 6/7

* John Fogerty, Jay Leno.

¢ Air America Radio’s Al Frank-
en, David Letterman.

¢ Van Hunt, Conan O'Brien.

¢ Juliette & The Licks, Car-
son Daly.

¢ Michael Bublé, Ellen De-
Generes.

Thursday, 6/8

¢ Rihanna, Jay Leno.

* My Morning Jacket, David
Letterman.

¢ Elefant, Jimmy Kimmel.

¢ David Lee Roth, Craig Fer-
qguson.

* Morningwood, Carson Daly.

¢ Jason Mraz, Ellen DeGen-
eres.

— Julie Gidlow j

. DANIEL POWTER Bad Day
. RIHANNA S0OS

. RIHANNA Unfaithful
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S O®NOO AN =

Apple’s iTunes Music Store is the leading digital-music service in
the U.S., offering a catalog of more than 1 million songs from all
four major label groups and hundreds of independents. Here’s a
snapshot of the top-selling downloads on Tuesday, May 30, 2006.

Top 10 Songs

. SHAKIRA f/WYCLEF JEAN Hips Don't Lie
. NELLY FURTADO f/TIMBALAND Promiscuous

. RED HOT CHILI PEPPERS Dani California
. CHAMILLIONAIRE /KRAYZIE BONE Ridin
. THE FRAY Over My Head {Cable Car)

. FORT MINOR f/H. BROOK Where'd You Go

Top 10 Albums

. DIXIE CHICKS Taking The Long Way

. ANGELS & AIRWAVES We Don't Need To Whisper
RED HOT CHILI PEPPERS Stadium Arcadium

. VARIOUS ARTISTS American Idol: Season 5 Encores
. THE WRECKERS Stand Still, Look Pretty

. LIVE Songs From Black Mountain

GNARLS BARKLEY St. Elsewhere

. STEPHEN COLBERT Stephen Colbert At The...

. THE FRAY How To Save A Life

0. RACONTEURS Broken Boy Soldiers
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Music & Media News
From Australic

Brazin decides not to provide weekly sales data

By Jennifer Wilson

“the Australian Recording Industry Association has con-
firmed that, as of May 19, 2006, retail giant Brazin — which

owns Virgin, Sanity and HMV — will no longer contribute sales
data to the weekly Motorola ARIA Charts. Although ARIA is
disappointed at Brazin’s decision, it is confident the charts will
still be an accurate reflection of the nation’s buying habits.

ARIA CEO Stephen Peach told the The
Music Network, “While Brazin’s departure
- ™ | is disappointing, we're
happy to assure every-
. | one that it won’t actu-
W ally affect the accuracy
| of the chart. We still
collect data from over
850 music retailers na-
tionally, ranging from
department stores to
chains and indepen-
dents, and the sample
size is well over the amount needed to pro-
duce an accurate chart.

""We have been doing this since 1983, well
before Sanity came into the picture. How-
ever, we will continue to talk to Brazin and
try to persuade them to return to the fold.
The chart will become even more accurate
when it is merged with digital sales, which
we hope will happen in the third quarter of
this year.”

When asked if the decision was associat-
ed with a request by Brazin to be paid for
supplying weekly data, Brazin CEO Greg
Milne said, “Brazin has not asked ARIA to
pay anything; however, a new arrangement
has been made with GfK in regard to the
charts.”

The Music Network spoke with Gary
Lamb, Managing Director of GfK, for his
take on the situation. Lamb said, “GfK has
been asked to administer a chart of Brazin-
only data. This makes sense because GfK
already works closely with Brazin in com-
piling their DVD charts.” The charts will
commence as soon as GfK receives the rel-
evant data.

APRA Celebrates 80 Years

The Australasian Performing Rights As-
sociation will be celebrating its 80th birth-
day at the 2006 APRA Music Awards on
June 5 in Sydney. This year’s event will be
hosted by Australian Broadcasting Corpo-
ration presenter Jonathan Biggins and will
have 12 categories, including two new ones:
Most Performed Blues & Roots Work and
Most Performed Urban Work.

This year’s nominees for Song of the
Year include three young songwriters mak-
ing their APRA nominations debut: Ben
Lee, End Of Fashion and rock revivalists
(and latest feature act on Apple iTunes’ ad-

Jennifer Wilson

vertisement in the U.S. and Japan) Wolf-
mother.

Jet look headed to victory in the Most
Performed Australian Work Overseas cate-
gory, with three nominations, for ”Are You
Gonna Be My Girl,” “Cold Hard Bitch” and
”Look What You've Done.”

For more information, visit wuw.apra.com.
au.

Other Aussie News

* DJ Jazzy Jeff (of Fresh Prince of Bel Air
fame) and Kurtis Blow are jetting in to per-
form and present awards at Australia’s very
first Urban Music Awards. The ceremony
will include 17 categories, including Best
Live Act, Best Club DJ, Best Hip-Hop Sin-
gle and Best New Talent.

Joining Jazzy Jeff on stage will be Aussie

o R

Hilltop Hoods
and New Zealand artists The Herd, Fast
Crew, Jade MacRae, Israel, D] Nino Brown,
Phrase, Koolism, Weapon X & Ken Hell,
Stan Bravo and Blak Genius. The ceremony
will be held at Sydney’s Homebush State
Sport Centre on July 21.

* Australia’s own gold-selling indepen-
dent artists Hilltop Hoods took the No. 1
spot on the ARIA albums chart with their
accomplished new release, Hard Road. The
Aussie lads set a new record by being the
first homegrown hip-hop act to reach No. 1.

Shortly after this stunning accomplish-
ment, Hilltop Hoods become the third nom-
inees for Triple J Radio’s Album of the Year
award, alongside other Aussie talents The
Living End (State of Emergency) and Augie
March (Moo, You Bloody Choir).

* Speaking of The Living End, news ar-
rived recently that the boys have been
signed to Green Day frontman Billy Joe
Armstrong and manager Pat Magnarella’s
Adeline Records in the U.S. The ARIA-
award-winning trio also scored a deal with

RR A&R WORLDWIDE
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JVC Victor in Japan/Southeast Asia for an
album release on June 21,

* Central Station Records celebrated its
30th anniversary in style, releasing exclusive
retrospectives in both CD and DVD formats
and, of course, throwing a string of parties
across the nation.

* Shock has acquired the distribution
rights to U.K. label V2, home to Bloc Party,
Stereophonics, Paul Weller and Clap Your
Hands Say Yeah, who are soon to touch
down for their first Australian appearance
at the now sold-out Splendour in the Grass
festival in Byron Bay.

The label was formerly distributed by
Festival Mushroom Records in Australia
and has been looking for a new home since
FMR’s sale to Warner Music Australia late
last year.

* WorldAudio is confident that a buyer
for the troubled network will be found by
the month’s end. As reported in The Austra-
lian recently, accountant Bob Elliott (of Hall
Chadwick) is currently talking with four
potential buyers who may pay up to $5 mil-
lion.

Elliott said it was costing only $200,000
to keep the network live each month, how-
ever license fees are due in June. The Music
Network spoke with WorldAudio CEO
Adam Thompson about the network’s
plans during this time of transition.

Thompson said, “We're running a fully
automated program at the moment across
all channels and platforms, including the
Internet, pay TV and the AM band, and our
music still targets 35-65-year-olds.

“What we’re doing at present is optimiz-
ing resources so we are able to keep operat-
ing once we come out of administration.
Our options are open, and we have a num-
ber of interested parties and are pretty con-
fident we’ll be able to keep going in one
form or another.”

World Audio had originally hoped to con-
vert its 48 low-powered AM stations to dig-
ital, making the network’s signal as strong
as that of its higher-powered compet-
itors. However, earlier this year Aus-
tralian Communications Minister
Helen Coonan announced her deci-
sion to grant only mainstream radio
companies, such as Austereo and
b Southern Cross Broadcasting, digital

. licenses. The Music Network has been
told that the administrator has de-
layed any further meetings until June
16.

* Last week Australian Attorney
General Phillip Ruddock announced that
parliament would be considering a num-
ber of proposed reforms to the Copyright
Act of 1968. The reform package includes
decriminalising the copying of CDs to MP3
players, the lifting of the statutory cap on
license fees paid by radio broadcasters to
sound-recording owners and a renewed
drive for stronger copyright enforcement
to curb piracy.

Aussie Buzz Bands

* The Audreys: Melbournian folk act The
Audreys released their critically acclaimed
debut album, Between Last Night & Us, ear-
lier this year through ABC/Warner Music
and have now licensed the album for release
in Canada on June 27 through True North
Records.

They have played the FUSE Festival, the
National Folk Convention and WOMADe-
laide and are about to embark on a Europe-
an and Canadian tour, including London’s
City Showcase).

www.americanradiohistorv.com

The Audreys

¢ Carus & The True Believers: A tireless
presence on the local and international tour-
ing circuit, the folk and roots outfit Carus
& The True Believers have just returned to
Oz from stints in Germany with The John
Butler Trio and the rest of Europe with Xavi-
er Rudd. They are now preparing for an-
other two-month tour of Europe and the
UK.

* Krill: This Sydney based electro-rock
act has been invited to perform in nine Ger-
man cities as one of 60 international bands
from World Cup-qualifying nations. They
will showcase during the World Cup festi-
val in June and July.

* Squire: Also invited to be part of the
World Cup festivities, Squire will perform
at the NRWM Das Festival. Their new EP,
Gimme Feeling, will be released indepen-
dently on June 8 in Australia and Europe.

* Bob Evans: Otherwise known as Kevin
Mitchell, Bob Evans, former frontman for
Aussie punk rock outfit Jebediah (who
penned several hits during the 1990s), has
emerged with a stunning new solo album,
Suburban Songbook, which has just been
showcased to fans around the nation on a
joint tour with rising talent Josh Pyke.

The first single, “Don’t You Think It's
Time,” is currently gathering steam at local
radio.

* Sick Puppies: Since winning the Syd-
ney Unearthed title, The Sick Puppies have
been named Best Live Act at the Australian
Live Music Awards and toured with Good
Charlotte, The Butterfly Effect, Deep Pur-
ple and Midnight Oil.

Unsurprisingly, they have attracted ma-
jor international attention and have signed
on the dotted line with former Bush/No
Doubt member Paul Palmer’s label, Five
Crowns Music. They are currently working
on their debut effort and have spent the last
few weeks showcasing to major-label heav-
ies in the U.S.

Jennifer Wilson is Editor of The Music Net-
work, Australia’s official music-industry trade
publication. It provides weekly airplay and sales
charts, new-music reviews, industry news and
what's hot in the Australian music world. For
more information, e-mail_info@themusic
network.com.au or visit www.themusic
network.com.au.

Send your unsigned or signed
l;eleases to:
Sat Bisla
A&R Worldwide
449 S, Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA

June 2, 2006 Radio & Records ® 19


www.americanradiohistory.com

Oldies Is Dead

Three things that will re-establish

the format’s viability

By Tom Kent

ldies is dead! No, not the format — the name. There’s just

no getting around it. I wrote an article last year (R&R 3/4/
05) about why the name had to go, along with the approach to
the format the name represented. Since then many folks have
overreacted and abandoned the Oldies format in favor of rock-
oriented Classic Hits or jock-in-the-box hodgepodge Adult Hits
formats, i.e., “Jack,” “Bob,” “Eenie,” “Meenie,” “Miney” and

“Moe.”

Come on, people! You can do better than
that, can’t you? If the patient has been di-
agnosed with a disease, do you try to save
him, or do you go ahead and kill him? In
many cases, you've chosen to kill him.

The Oldies format didn’t die, but its tired
approach, with lifeless, old-sounding an-
nouncers and old-sounding imaging em-
phasizing the oldness of the music, is offi-
cially dead. And thank God for that.

If you have a station hanging on to the
name Oldies, along with those images of
sunglasses, classic cars and all the rest that
we've come to expect from the format, you,
my friend, are beating a dead horse.

No one wants to embrace anything that’s
old, especially when we're all aging. One
could also argue that youthfulness is the
aphrodisiac of the baby boom generation —
or any generation, for that matter.

Asset Or Liability?

My friend Alex recently told me that he
purchased a 1971 Lincoln. I said, “Alex, you
bought an old car.” He said, “Tom, it's a clas-
sic.” He was offended that I would refer to
his car as old.

We don'’t like old. That’s why, when I
turned 50 recently and started getting that
AARP crap in the mail, I promptly tossed
it. Hell, I'm still 25 in my mind, and that’s
all that matters.

While the name Oldies certainly described

the music perfectly, it has also been an al-
batross for this format. Sometimes your
greatest asset can be your greatest lia-
bility. One could argue that that is the case
with the word Oldies.

The other problem with the format hasbeen

: its lack of vision in
moving forward with
the music. So many sta-
tions and program-
mers have incorrectly
assumed that the songs
they call “oldies” could
only be certain songs
from certain years —
usually around 300 ti-
tles that span the years
1962 to 1972.

This is absurd. Even the oldest format on
the planet, Music of Your Life, plays pop hits
from the "80s.

When this format first came into promi-
nence in the late '70s and early '80s, the idea
of an “oldie” was simple: It had to be a Top
40 hit that was at least 20 years old. In 1978,
did the format play songs from 1958? Of
course it did.

Classic Top 40

This format needs to do three things to
re-establish itself as a viable adult format for
the new millennium.

First, it needs to abandon the name. The

Tom Kent

RR OLDIES

new name we’ve chosen has been re-
searched, and we feel it is the perfect name:
“Classic Top 40.” It's a name that says we
play music of our youth that is hit-oriented
in all the genres that are Top 40 music. The
masses understand what Top 40 is — pop,
rock and soul hits.

“Classic Hits” is too broad a term. It’s not
format-specific, which is a big problem. A
“classic hit” could be from any format to
any particular group of people. Stations that
have dropped the name Oldies and gone to
“Greatest hits of all time” or "Greatest hits
of the '60s and '70s” will wake up one day
and realize that one approach is too gener-
ic and the other is too restrictive.

On the other hand, we’ve seen in our re-
search that “Classic Top 40" says variety and
spells out exactly what you play. In addi-
tion, the terms Classic and Top 40 have both
been researched and have shown universal
appeal and acceptance.

Move Forward

The second thing that needs to happen
with this format is that it needs to be con-
temporary and current. Gone are the days
of reliving the past. Every song should be
packaged and presented in such a way
that it becomes new again. The imaging
needs to be hip and relevant to today as
well.

The format needs relevant personalities
of today. These personalities don’t necessar-
ily need a pedigree from the past, but they
need to be current, engaging and fun. Noth-
ing in life stands still. Our thoughts, our
ideas, our lives are constantly moving for-
ward, and so should this format.

The third thing that needs to happen is
that the format needs to get back to the ba-
sic idea that anything that’s “Classic Top 40”
has to be at least 20 years old and a viable
Top 40 hit.

Can we play songs from the ‘80s? Please
tell me why not. If you say, “It’s not an old-
ie,” I say, “You are, and why don’t you take
your antiquated ideas to the nursing
home?” This format can't survive with that
kind of thinking.

Womb & Tomb

Classic Top 40 is a much easier sell than
Oldies. Believe me when I tell you that
because your stations have reinforced the

SORENEEIEi Eii

If you have a station
hanging on to the
name Oldies, along
with those images of
sunglasses, classic
cars and all the rest
that we’ve come to
expect from this
format, you, my
friend, are beating a
dead horse.

word Oldies so much on the air, your com-
petition has used it to beat you in the
street.

It’s kind of like when I did young-end
Top 40 in the ‘70s. When the station over-
emphasized its teen appeal on the air, the
same thing happened: The competition
would go out and use that to beat us in the
street.

Two things that will kill your revenue
and make you lose the battle in the
street are teens and senior citizens. If you
can figure out a way to cash in on those
demos — the womb and the tomb — go
at it.

There’s a lot of money to be made in this
format targeting women and men between
the ages of 35 and 55. This is a huge audi-
ence, with tons of discretionary income.
What better format than Classic Top 40 with
fun personalities to keep them listening and
wanting more?

Tom Kent is President of TKO Radio Net-
work, which syndicates Hall of Fame Coast to
Coast, Into the 70s With Tom Kent, Tom
Kent’s Classic Top 40 Channel and Tom
Kent’s Classic Top 40 Calendar.

The best way to predict the future...is to create it! §
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KEVIN CARTER

kcarter@radioandrecords.com

PART Two OF AN ARB-TASTIC TWO-PART SERIES

Winterfest: Celebruting
The Pop Book

More goodness from the Arbitron gods

LY %

“hen we last left our intrepid band of Pop PDs, they were
¥ screaming with delight about their winter books. And

why not? From sea to shining sea, CHR/Pop programmers saw
cork-popping-worthy ratings. Here, now, they reveal the secrets
that led them to ratings greatness and give the mandatory shout-

outs to the homies who helped.

22245 [ KiIS/Los Angeles .,z

PD ]ohn Ivey and his crew celebrate their
continued Arbitron dominance with a 4.3-
4.9 12+ book, good enough for No. 1 —
again — in the whole damn market.

“It’s our biggest 12+
book since the sum-
mer of 2000,” Ivey
says. “I owe it to the
people here who bust-
ed their humps to get
this station back to
| where it should be.

“The cool thing is
that Ryan Seacrest is
up over a five share,
outperforming the
station, which is what you want in a healthy
morning show. For a guy with 200jobs, he’s
obviously making this one a priority.

“In addition to Ryan and his crew being
on target, Valentine, JoJo and ODM are all
No. 112+. Add to that some great music and
promotions, and KIIS-FM is firing on all
cylinders and I love to see that.”

" WLDI (Wild 95.5)/
N mepﬂlmxw %my\/

“WLDI’s ratings success is a result of the
continuous labor of love that began when I
arrived at the station a couple of years ago,”
PD Chris Marino says. “The following may
sound cliched, but we really believe and
work hard at it. We have a team of passion-
ate people who love radio and have a drive
to win.

“The morning show,
with Kevin, Virginia,
Marianna and Jason,
has grown into a rat-
ings juggernaut. My
midday host, Monti, |-
and night host, Valen-
tine, and me in the af-
ternoons work day in
and day out on our
shows to make Wild
95.5 sound targeted,
fun and compelling. My weekend warriors,
Eddie E. and Shawn Jay, know how to make
WLDI sound like a party on the radio.

“We are lucky to have a great supporting
staff here at Clear Channel/West Palm

]ohn Ivey
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Chrls Marino

Beach. Add in the current cycle of great pop
music and the huge promotions we are pull-
ing off —and a lot of Arbitron good fortune
— and here we are, enjoying some of our
best numbers in years.

“The challenge is that the target is always
moving. Each and every day we make sure
to stay focused on maintaining and grow-
ing what we’ve got going here. You never
know if the numbers will turn. Hopefully,
this will be a nice long ride. If anyone de-
serves the success, it is the great family at
WLDL"”

WZNR (The Zone@106.1)/Norfolk

“The New Zone@106.1 has only been on
the air here in Norfolk for a little over a
year,” PD Jay Michaels says. “We are the
only mainstream CHR in the market and are
tailored to a non-ethnic, active, modern,
trendsetting 24-year-old female. We rank in
the top three with women 12-24, top five
with women 18-24 and top 10 with women
18-34.

“We program specifically to the needs of
the market by being creative with market-
ing, contesting and imaging. We must set
ourselves apart from all the Urban-leaning
stations.

“We were the first station to do a radio
show here in many years. The Zone Winter
Meltdown sold out, with 6,000 people see-
ing Fall Out Boy, Gavin Degraw, Natasha
Bedingfield and Lifehouse. We followed this
up with our Spring Party, featuring The
Black Eyed Peas and The Pussycat Dolls,
which we actually bought.

“The airstaff is hip and lives the same sort
of lifestyle the listeners do. The Nighttime
Party Zone With Anna & Kev is — let’s just
say Anna & Kev are The Zone's young ver-
sion of Will and Grace. They have much the
same kind of humor, as well as a huge fol-
lowing. Anna will be one of the great female
air talents.

" Afternoons were Haze, who just left to
work in St. Louis at KSL.Z, and my MD/
middayer is Chris Bates. We have music in
mornings for now. -

“I can’t forget the' big programming guru
— and owner — Bob Sinclair, who has some
of the best, most creative ideas of all. You
can’t top The Zone in street presence at all

RR CHR/POP

concerts and events. We have a fleet of hot
promotions kids, and we are everywhere
with banners, T-shirts, prizes and, most
important, passion. This is only the begin-
ning for The Zone@106.1.”

m (107.5 The Riverl/
5 Nashville .

“It’s nice when you feel like you've put
together some great stuff and Arbitron fol-
lows along,” PD Rich Davis says. “It's that
and the fact that | finally cut my hair last
year. That’s when the

bad ratings stopped %,
and the ruling began. |2
Really, everything is
gelling.

“The music is better

thanit’sbeen inalong
time. Last week [ had
13 records above an 80
pop. I can’t remember &
the last time that hap- e
pened. Daniel I’owtelepr, Rich Davis
Anna Nalick, Shakira, Natasha Bedingfield,
The Fray, Rihanna — it’s back to being
mainstream, and it’s great for the format.

“Couple that great music with some big
stupid promotions and concert events, and
we could feel the vibe in the building. From
marrying 70 couples at the Opryland Hotel
for our "Valentine’s Day Mass Wedding’ to
our Spring Break & Shake show with Bo
Bice and Saving Jane, we had it going on.

“Our concert events are intimate gather-
ings at the Gibson Guitar showcase, and the
only way in is to win. It was crazy. There
were 14 pairs of tickets for our show up on
eBay, and people came from as far away as
Michigan. Never underestimate the loyal-
ty of a Bo-Peep J.

“Every daypart was No. 2 18-34, and the
station was No. 1 adults 25-34 and women
25-34. I also put on a new show called DM-
Live in January that grabbed some big num-
bers on Sunday nights from 10pm-mid-
night. Women 12+ went 6.0-14.3, and wom-
en 12-24 soared 7.5-30.6. It's a show that
helps troubled 13-25-year-olds. Besides the
big numbers, we got a rapist off the street.
Important stuff.

“Woody and Jim continued their shenan-
igans and grabbed the No. 1 spot among
women 18-34 in morning drive. Plus, one
can never downplay the benefits of ‘St. Pant-
ies Day.’ There’s nothing like giving winners
autographed panties and boxers from the
likes of Bo Bice, The Pussycat Dolls, James
Blunt and The All-American Rejects. [don’t
even want to know what they do with them

after they win them.”
e

JFLY [Fly 92.3)/Albany, NY

“I spent 30 seconds on research and I'm
going to spend one minute on this,” PD
Kevin Callahan says. “Not because I don’t
love you, but because 1 am eye-deep in a
morning show search and a new station —
WZMR (The Edge)/Albany — which also
has a new morning show, plus [ have my
AC PD duties, etc.

“I wish there was a big secret to the fact
that WFLY had its biggest book in eight
years. It's really a matter of everything hap-
pening the way it’s supposed to in this busi-
ness. We were No. 1 18-34 with a 12.8,
No. 1 18-49 and with women 18-34, and
No. 4 with women 18+ with a 7.6.

“OK, here’s my small rant: [ hear radio
stations delivering a great musical product
everywhere | go. Well, not everywhere, but
close. I don’t want to suggest that that part
is easy, but instead to remind people that

www.americanradiohistorv.com
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“You’d think there’d be
some new, better way to
program, but when you get
down to it, it’s the basic
skills of programming
we’ve always known about.
The key is executing them
well and keeping focused.”

John Reynolds

%
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1) there are a million places to find good mu-
sic and 2) entertainment value is more cru-
cial today than it's ever been.

“The entire programming staff — from
PD John Foxx, one of radio’s big up-and-
comers in the programming arena, to every
airstaff member — had their game faces on,
including Candy & Potter, those quitters on
the morning show. Sorry, I'm still bitter. The
music recipe was delivered flawlessly, we
had perfect execution of Paige Nienaber’s
‘Fugitive,” and the morning show was hit-
ting on all cylinders.

“Ultimately, since this is my second tour
of duty with WFLY — my first being 1990-
1992-ish — we brought back a few things
that Fly is known for. One was hit music
delivered specifically for our region. You
can’tblindly follow charts or other stations
here, you have to know the market. John
Foxx has dug in and has his finger on it. Or
is it his thumb? This kid owns it!

“Also, perhaps most notably, were our
bigger-than-life, “holy shit” promotions.
Don’t get confused. That doesn’t mean big
prizes, that means promos that make peo-
ple do your marketing for you, like “The
Fugitive,” ‘Bridal Survivor” or ‘Last Student
Standing.” You can’t go anywhere without
hearing people talk about the things that Fly
is doing.

“The entire team knows the recipe and
strives for flawless execution every day. It's
hard work, but the staff lives it — so hard
that I haven’t even had a chance to finish
my celebratory umbrella drink.

”As we finish here in our cluster with
some of the biggest numbers that all of our
stations here in Albany have ever seen, I'm
reminded ot something I was told when I
started programming: ‘Getting there is eas-
ier than staying there.” I guess I'd better get
back to work!”

oy @@Wﬁ {Zlﬂd]fl‘ladﬁnn it
“We had a huge book this winter: No. 1
12+, 18-34, adults and women 18-49, and
No. 2 adults and women 25-54,” PD Jon
z =5 Reilly says. “Ourmom-

ing team of Connie &
Fish had some of their
highest numbers in
six years — No. 112+,
18-34 and adults and
women 18-49, and
No. 2 25-54.

“Our new night
jock, Jesse James, who
started in December,
also did extremely
well. We executed some compelling and

]on Reilly

Continued on Page 24
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ARTIST TITLE LABEL(S)

SHAKIRA fWYCLEF JEAN Hips Don't Lie (Epic/

SEANPAUL Temperature (VP/Atlantic)

DANIEL POWTER Bad Day (Warner Bros.)

FORT MINOR... Where'd You Go (Machine Shop/Warner Bros.)
RIHANNA SDS (Def Jam/IDJMG)

CHAMILLIONAIRE f/[KRAYZIE BONE Ridin (Universal Motown/
NICKELBACK Savin' Me (Roadrunner/IDJMG)

NICK LACHEY What's Left Df Me (Jive/Zomba Label Group/
ALL-AMERICAN REJECTS Move Along (Doghouse/interscape)
NATASHA BEDINGFIELD Unwritten (£pic/

BUBBA SPARXXX f[YING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin)

NELLY FURTADO Promiscuous (Geffen)
RIHANNA Unfaithful (Def Jam/IDJMG)

KELLY CLARKSON Walk Away (RCA/RMG)
FRAY Over My Head (Cable Car) (Epic/

MARY J. BLIGE Be Without You (Geffen/
STAIND Right Here (Flip/Atlantic)

CASSIE Me & U (NextSelection/Bad Bay/Atlantic)

TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG)

CASCADA Everytime We Touch (Robbins)

PAUL WALL Girl (SwishaHouse/Asylum/Atiantic)

FIELD MOB f[CIARA So What (OTP/Geffen/

DADDY YANKEE Rompe (£/ Cartelfinterscope)

ANNA NALICK Breathe (2 AM) (Columbia)

PUSSYCAT DOLLS f/BIG SNOOP DOGG Buttons (A&M/

PANIC! AT THE DISCO | Write Sins... (Decaydance/Fueled By Ramen/L ava)

PAULA DEANDA fIBABY BASH Doing Too Much {Arista/
NE-YO When You're Mad (Def Jam/IDJMG)

NATASHA BEDINGFIELD Single (£pic/

JEANNIE ORTEGA f/PAPOOSE Crowded (Hollywood)
BON JOVI Who Says You Can't Go Home (/sland/IDJMG)

CHRIS BROWN f/LIL' WAYNE Gimme That (/ive/Zomba Label Group)
ASHLEY PARKER ANGEL Let U Go (BlackGround/Universal Motown/
DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin)

FALL OUT BOY A Little Less Sixteen Candles... (is/and//0/MG)
PUSSYCAT DOLLS f/WILL.L.AM Beep (A&M/Interscope/
CHRISTINA MILIAN f[YOUNG JEEZY Say | (Def Soul/iDJMG)

KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin)

T.1. What You Know (Grand Hustle/Atlantic)
ROB THOMAS Ever The Same (At/antic)

TOTAL
PLAYS

9843
7682
7556
1266
7079
5603
5266
5193
5065
4556
4515
4456
4236
4204
4156
3542
3451
3159
2753
2382
230
2285
2195
2159
1864
1819
1642
1593
1563
1484
1475
1419
1400
1298
1210
1153
1152

981

an

768

T-PAIN f/MIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Label Group) 18

LIL’ JON f/E-40 & SEAN PAUL Snap Yo Fingers (TVT)
FRANKIE JORDAN Once Again (Curb/Reprise)

YELLOWCARD Rough Landing, Holly (Capita/)

SHINEDOWN | Dare You (At/antic)

RED HOT CHILI PEPPERS Dani California (Warner Bros.)
MARIO VAZQUEZ Gallery (Arista/RMG)

BLUE OCTOBER Hate Me (Universal Motown/

CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group)

MARIAH CAREY f/SNOOP DOGG Say Somethin’ //sland/I0/MG)

663
639
639
609
570
570
517
484
455

+-
PLAYS

+101
-391
-610
+457
-832
+171
74
+385
+298
-510
-379
+810
+681
-403
+136
-404
-551
+830
-347
-527
14
+535
724
+217
+577
+113
+532

-1000

+156
+272
+59
+313
+104
-264
+133
-384
+137
+197
+93
-45
-
+228
+42
-61
+121
+167
+18
+85
-179
-709

TOTAL
AUDIENCE
(00)

684220
512159
440624
533349
461479
396488
258175
339874
2931392
a2
261397
281278
302825
277805
212566
215341
202049
253635
130425
191137
166948
165214
118939
123881
101415
107344
122729
77636
56562
83164
51509
80865
111487
61566
56377
66609
94173
36904
48645
33529
32255
32440
14221
10785
16597
13826
24360
9251
18586
13300

WEEKSON  TOTAL STATIONS/

CHART

14
18
13

9
18

9
16
12
12
29
13

- N = N A S =

ADDS

12000
118/0
120/0
121)0
12110
106/4
101
191
1712
120/0
108/0
1911
1184
119/0
106/0
117/0
98/0
96114
102/0
113/0
6811
80/7
91/0
82/3
92/12
83/15
7512
105/0
8314
71212
6212
50/9
7012
6710
67/4
109/0
5612
50/3
2212
3400
88/0
32/5
a0/0
52/0
3712
30/a
453
a9/a
99/0
93/0

121 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 5/21-5/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record is not in the
top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-
to-weekincreases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

| MOST ADDED° |

POWERED[]

MEDIABASE

ARTIST TITLE LABEL(S) ADDS
PANIC! AT THE DISCO | Write Sins... (Decaydanca/Fuekd By RamenlLava) 15

CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 14
GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 13
PUSSYCAT DOLLS f/B{G SNOOP DOGG Buttons /4&M) 12
PAULA DEANDA fIBABY BASH Doing Too Much (Arista/ 12
SEAN PAUL Give It Up To Me (VP/Atlanti) 12
CHRIS BROWN flLIL' WAYNE Girme That (ve/Zomba Label Grous) 9
CHERISH Do It To It (ShoNuff/Capitol} 9
NE-YO Sexy Love (Def Jam/IDJMG) 8

The CHR/Pop add threshold is applied to monitored stations not allowed to report
adds per their company policy: Songs that reach seven plays per week within
one airplay week. An airplay week is defined as Sunday through Saturday. Adds
from all other programmers are still accepted at any play level.

MOST
INCREASED PLAYS

TOTAL
PLAY
INCREASE

ARTIST TITLE LABEL(S)
CASSIE Me & U (VextSelection/Bad Boy/Atlantic) +830
NELLY FURTADO Promiscuous (Geffen/ +810
CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal Motown) +7717

PANIC! AT THE DISCO | Write... (Decaydance/Fucked By Ramenflava)  +773
RIHANNA Unfaithful (Def Jam/JDJMG) +681
PUSSYCAT DOLLS f/BIG SNOOP DOGG Buttons (A&M/ +577
FIELD MOB f/CIARA So What (DTP/Geffen) +535
PAULA DEANDA {/BABY BASH Doing Too Much {Arista/ +5632
FORT MINOR... Where'd You Go (Machine Shop/Warner Bros.) +457
NICK LACHEY What's Left Of Me (five/Zomba Label Group)  +385

B VEW & ACTIVE 4

YUNG JOC It's Goin' Down (Bad Boy/Atlantic)

Total Plays: 434, Total Stations: 16, Adds: 7

GO0 GOO DOLLS Stay With You (Warner Bros.)
Total Plays: 424, Total Stations: 23, Adds: 1
SAVING JANE Happy (Universal Republic/

Total Plays: 417, Total Stations: 37, Adds: 3

SEAN PAUL Give It Up To Me (VP/Atlantic)

Total Plays: 401, Total Stations: 21, Adds: 12
JAMES BLUNT High (Custard/Atlantic)

Total Plays: 319, Total Stations: 33, Adds: 7
GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic/
Total Plays: 295, Total Stations: 24, Adds: 13

PINK Who Knew fLaFace/Zomba Label Group)

Total Plays: 294, Total Stations: 32, Adds: 5

DIRTIE BLONDE Walk Over Me (Jive/Zomba Label Group)
Total Plays: 285, Total Stations: 27, Adds: 1
CHERISH Do It To It (Sho'Nuft/Capitol)

Total Plays: 217, Total Stations: 18, Adds: 9
CHEYENNE KIMBALL Hanging On (£pic/

Total Plays: 113, Total Stations: 18, Adds: 5

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecards.com.

 Citadel Payola Probe

Red Wolf Broadcasting Corporation is seeking individuals with any information or documentation about Citadel Broadcasting accepting
payola to add songs for airplay. Payola can be in many forms including prizes, concert tickets, gifts and radio time buys in exchange for Citadel
radio stations adding songs and spins to its playlist. Red Wolf has filed several complaints with the FCC that Citadel has taken Payola.

Individuals with any information including: IF YOU HAVE ANY INFORMATION CONTACT:

» First hand accounts of prizes and gifts accepted
* E-mails confirming payola deals
» Sales Journals and or deposits showing receipt of money from record companies

Attorney Arthur V. Belendiuk
(202) 363-4050 * Abelendiuk @ fccworld.com

ALL INFORMATION HELD IN STRICT CONFIDENCE
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. RR CHR/POP TOP 50 INDICATOR .

- s June 2, 2006
L | TOTAL +/- TOTAL WEEKS ON TOTAL STATIONS/
WEEK WEEK ARTIST TITLE LABEL(S,
(S) PLAYS PLAYS AU%%;{CE CHART MO ST A D D ED®
1 €  SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic/ 3859 +76 5006 13  58/0
3 ©  FORT MINOR... Where'd You Go (Machine Shop/Warner Bros.) 3538 203 4378 g 59N ST TE B e
e NGLS RO 0u HaERReI g PatenSIos; * ! PANIC! AT THE DISCO | Wrte... Decaydance/Fueed By Ramenllava) 12
2 3  DANIEL POWTER Bad Day (Warner Bros.) 3330 -295 3927 13 57/0 CASSIE Me & U (NextSelection/Bad Boy/Atiantic) 7
4 4 RIHANNA SOS (DefJam/IDJMG) 3084 -249 3385 17 57)0 PUSSYCAT DOLLS f/BIG SNGOP DOGG Buttons A&/ 7
. PAULA DEANDA f/BABY BASH Doing Too Much 4rista/ 7
5 SEAN T ture (VP/Atlant .
; EAUE FIEIACE VFiAtiantic) 2335 U 2403 16 55101 o fE-40 & SEAN PAUL Snap Yo Fingers (717 7
] o NICKELBACK Savin' Me (Roadrunner/IDJMG) 2973 +69 1416 16 561 ANNA NALICK Breathe (2 AM) (Columbiz/ 4
7 ©  NICKLACHEY What's Left Of Me (Jive/Zomba Label Group) 2703  +156 3160 12 571 JEANNIE ORTEGA fIPAPOOSE Crowded Holywood) 4
8 @  ALL-AMERICAN REJECTS Move Along (Doghouse/interscape) 2581  +156 1785 13 531 | SAVING JANE Happy WUniversal Republic) d
o _ NATASHA BEDINGFIELD Single (Epic) 3
9 FRAY Qver My Head (Cable Car) /£pic/ 2208 +44 2284 12 5500 | Ccupis BROWN... Gimme That ivelZomba Label Group) 3
10 10 KELLY CLARKSON Walk Away (RCA/RMG) 1972 138 1925 21 510 | GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic) 3
14 @ CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal Motown) 1940  +285 2832 7 410 :I‘é':g :4%% 'f"élf;:: gOVxh/EHZJ f;;/yé/’;/;”;ff/ g
. oM 0 at eren,
12 12 BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin) 1932 32 2506 12 4910 | CunicTINA MILIAN YOUNG JEEZY Say | (ef SoullMG) 2
20 @ NELLY FURTADO Promiscuous (Geffen) 1891 +415 3541 4 5411 RED HOT CHILI PEPPERS Dani California (Warner Bros.) 2
1 14 NATASHABEDINGFIELD Unwritten (Epic/ 1879 173 1578 29 450 PINK Who Knew (Laface/Zomba Label Group) 2
_ SERGIO MENDES Mas Que Nada (Concord) 2
19 @ RIHANNA Unfaithtul (Def Jam/IDJMG) 1690  +208 2797 6 580 | CEYENNE KIMBALL Hangig Or (£pi s
13 16 MARY J. BLIGE Be Without You (Geffen) 1683 -146 2037 19 48/0 TAYLOR HICKS Do | Make You Proud (J/AMG) 2
18 Q TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG) 1534 +30 525 17 43/0 NE-YO Sexy Love (Def Jam/IDJMG) 2
17 18 STAIND Right Here (Fljo/Atiantic) 1392 118 337 25 390
25 @ CASSIE Me & U (NextSelection/Bad Boy/Atlantic/ 1348 +364 2328 5 46(7
16 20  JAMES BLUNT You're Beautiful [Custard/Atlantic) 1263 -292 818 20 39/0
15 21 NE-YO When You're Mad (Def Jam/IDJMG) 1188 -438 2175 11 380
23 @  PAULWALL Girl (SwishaHouse/Asylum/Atlantic) 1186 +43 1880 8 4
28 € NATASHABEDINGFIELD Single (Epic/ 1029  +206 1966 5 4213
26 @  FIELD MOB fICIARA So What (D7P/Geffen) 1009  +135 2102 6 3812
24 25 BOBICE The Real Thing /RCA/RMG) 952 168 200 18 3100
22 26 DADDY YANKEE Rompe £/ Cartellinterscope) 902 257 1085 11 370 MOST
3 @ PUSSYCAT DOLLS f/BIG SNOOP DOGG Buttons /A&M) 888  +305 1483 3 4217 INCREASED PLAYS
29 @ ASHLEY PARKER ANGEL Let U Go (BlackGround/Universal Motown) 830 +68 595 14 2n
35 @  PANIC! AT THE DISCO | Write Sins... (Decaydance/Fueled By Ramen/lava) 819 +307 905 3 3712 | ARTISTTITLE LABEL(S) INCREASE
] NELLY FURTADO Promiscuous (Geffen/ +415
31 €D  ANNANALICK Breathe (2 AM) (Columbia) 785 +88 7210 28| ek e U fNextSebtionBad Boy/Atantc ol
30 @ FALL OUT BOY A Little Less Sixteen Candles... (island/IDJMG) 740 +23 716 6 3mn PANIC! AT THEDISCO | Write... DecayuiancalFucked By Ramenflava)  +307
33 32 BON JOVI Who Says You Can’t Go Home (/sland/{0JMG) 585 -15 293 10 2411 PUSSYCAT DOLLS f/BIG SNOOP DOGG Buttons (A&M)/ +305
- - PAULA DEANDA f/BABY BASH Doing Too Much (Arista) ~ +289
44 PAULA DEANDA f/BABY D Much (Arist 1 2 2617
® BABYIBASH DningioolMICkT/Arst) 388 268 — | CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Universal Motown) +285
27 35  MARIAH CAREY f/SNOOP DOGG Say Somethin’ (/sland//0JMG) 537 -288 395 9 24/0 | NATASHABEDINGFIELD Single (£pic/ +206
38 €  KTTUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 527 +63 108 8 22)1 | FORTMINOR... Where'd You Go Machine Shop/Warner Bros. +203
@ CHRISTINA MILIAN VO JEEZY Sav | (Def SoullDJMG an 0 2 2212 NICK LACHEY What's Left Of Me (ive/Zomba Label Group) ~ +156
4 fIYOUNG ay | (Oef SoullDJMG) +8 820 12| ALL.AMERICAN REJECTS Move Along (Daghouse/interscape) +156
32 38 PUSSYCAT DOLLS H/WILL.I.AM Beep /A&M/interscope) 415 -242 266 20  21/0 | SAVING JANE Happy (Universal Republic) +149
43 €D  CHRIS BROWN f/LIL' WAYNE Gimme That (Jive/Zomba Label Group) 402 +91 1156 3 203 |FEWD ":'0: ;’TCE'Q:‘:;::‘(']“(;‘S éﬂcff’/ﬁf;ff:f;/” B +1:§
. . JEANNIE rowded (Hollywoo +
49 @ SAVING JANE Happy (Universal Republic) 375 +149 445 2 18/4 CHRIS BROWN... Gimme That (Jive/Zomba Latel Group) +91
39 41 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin/ 327 -103 451 1 16/0 ANNA NALICK Breathe (2 AM) (Columbia) +88
40 42 T-PAIN fIMIKE JONES 'm N Luv (Wit A Stripper) (/ive/Zomba Label Group) 313 n 376 19  15/0 | CHRISTINA MILIAN... Say ! (Def SouliDJMG) +80
g | SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic/ +76
42 43  CHRIS BROWN Yp (Excuse Me Miss) (/ive/Zomba Label Group) 312 29 124 18 13/0 JUPITER RISING Go! (Chine/ 73
46 @ T.1. What You Know (Grand Hustle/Atlantic) 305 +20 87 3 110 NICKELBACK Savir' Me (Roadrunner/DJMG) +69
47 @ CRINGE OnAnd On (Listen) 286 +20 114 12 10/0 | ASHLEY PARKER ANGEL Let U Go BlackGroundUniversal Motown)  +68
: ; KT TUNSTALL Black Horse & The... (Relentless/Virgin) +63
48 CASCADA Miracle (Robbins) 255 +10 360 3 1200
@ e A Tl I ! LIL' JON #/E-40 & SEAN PAUL Snap Yo Fingers (TV7) +59
50 @ RED HOT CHILI PEPPERS Dani California (Warner Bros.) 249 +38 4 2 12)2 GNARLS BARKLEY Crazy (Dewntown/Lava/Atiantic) +49
@ JUPITER RISING Go! [Chime/ 219 +73 108 1 15/0 FRAY Over My Head (Cable Car) /Epic/ +44
45 49 ROBTHOMAS Ever The Same (Atiantic) 205 83 1120 10 :c:"; ‘:’:c“' G"é/SW’;""””;::‘/;’;V"Z/;’”"”Y” *::1‘
. t's Goin” Down oy/Atlantic, +
@ BLUE OCTOBER Hate Me (Universal Motown/ 198 +19 45 1 121 RED HOT CHILI PEPPERS Dani California (Warner Bras.) +38
. JAMES BLUNT High (Custard/Atlantic) +37
CHR/P rters. ked f . _
59 op reporters. Songs ranke bé toztglogl?f:dfigr &thge?g%asy week of Sunday 5/21 - Saturday 5/27 TAYLOR HICKS Do | Make You Proud (/AMG) +35
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: RR CHR/POP

June 2, 2006

4 I

~

4HIEMEM”SIE E”I” America’s Best Testing CHR/Pop Songs 12 +
i L For The Week Ending 5/26/06
™ w w w
Artist Title (Label) W LW Famil. Burn 12-17 18-24 25-34
ALL-AMERICAN REJECTS Move Along dhoghoumeiniocapel 402 390 93%  21% 431 399 392
KELLY CLARKSON Walk Away (RCA/RMG) 401 403 98% 36% 395 419 412
SHAKIRA f/WYCLEF JEAN Hips Don't Lie (£pic/ 396 379 98% 3% 412 398 4.00
NICKELBACK Savin' Me (Roadrunner//{0JMG) 391 401 94% 26% 386 374 413
FRAY Over My Head (Cable Car) (Epic/ 388 394 79% 16% 405 398 362
DANIEL POWTER Bad Day (Warner Bros.) 387 35 99% 40% 399 363 395
F. MINOR fH. BROOK... Where'd... Machine ShanWamer Bros) 3.83 387 91%  21%  3.92 376 383
T. GEIGER For You | Wil (Confidence) (Columbia/Sony BMG)  3.82 380 87% 25% 407 389 3.0
ANNA NALICK Breathe (2 AM) (Columbia) 381 - B% 23% 393 389 367
NICK LACHEY What's Left Of Me (iveZomba Label Group) 380 393 94% 28% 3.88 3.67 4.8
RIKANNA Unfaithful (Def Jam/IDJMG) 378 370 81% 17% 394 374 428
RIHANNA S0S (Def Jam/DJMG/ 374 374 98% 46% 374 384 385
CASCADA Everytime We Touch (Robbins/ 372 365 95% 44% 378 380 338
NATASHA BEDINGFIELD Unwritten (Epic/ 368 371 98% 53% 382 366 3.73
STAIND Right Here (Fljp/Atiantic) 357 352 91% 37% 349 354 370
JAMES BLUNT You're Beautiful (Custard/Atlantic/) 353 343 99% 58% 354 355 373
NELLY FURTADO Promiscuaus (Geffen/ 353 320 68% 17% 361 341 386
BO BICE The Real Thing (RCA/RMG) 349 340 90% 30% 337 316 3.82
MARY J. BLIGE Be Without You (Geffen/ 347 340 96% 51% 317 340 387
CHAMILLIONAIRE f[KRAYZIE BONE Ridin (Unversal Motown) 347 337 81% 28% 380 348 329
SEAN PAUL Temperature (VP/Atlantic) 343 342 98% 53% 358 359 338
CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 342 - 5% 14% 343 358 360
PUSSYCAT DOLLS #/WILL1.AM Beep (A&M/interscope) 339 340 92% 42% 371 349 328
DADDY YANKEE Rompe £/ Cartel/lnterscope) 321 320 85% 39% 349 347 325
EMINEM f/. DOGG Shake That (Shady/dtarmathinioescape 319 311 87%  42% 341 328 336
NE-YO When You're Mad (Def Jam/IDJMG) 308 305 80% 35% 312 300 342
M. CAREY f/SNOOP DOGG Say Somethin’ fisland/i0JMG) 299 291 79% 37% 311 271 321
B. SPARXXX f[Y. Y. TWINS Ms. New../Purple Ribbon/Virgin) 297 291 87% 47% 364 301 279
DEM FRANCHIZE BOYZ Lean Wit It... (So So DefVirgin/ 291 294  88% 49% 334 290 254
Total sample size is 327 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total birn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The resufts are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by
Kca//ing 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

RR’ CHR/POP TOP 40 iy

A MEDIABASE

LAST THIS +/-  WEEKSON TOTAL

WEEK WEEK  ARTIST TITLE LABEL(S) PLAVS PLAYS CHART ATIONS

1 SHAKIRA flWYCLEF JEAN Hips Don't Lie /Samy BMG) 566 -27 1" 1140

2 2 RIHANNA SOS (Def Jam/IDJMG) 479 -49 16 1140

3 3 FORT MINOR... Where'd YouGo (Machine ShgyWamer Bros) 462 -1 5 12/0

4 4 SEAN PAUL Temperature (VP/Atlantic/ 412 21 20 10/0

10 6 NELLY FURTADO Promiscuous (Geffen/ 326 +74 3 6/0

5 6 ol MOBILE Out Of My Head (Universal Music Canada) 322 -8 9 10

6 ALL-AMERICAN... Move Along (Jaghouse/Interscape) 295 0 9 8/0

9 g NICK LACHEY What's Left Of Me /Sony BMG) n +14 ) 710

13 BUBBA SPARXXX... Ms. New Boaty (Purple Ribbor/Virgin) 263 +39 7 710

7 CASCADA Everytime We Touch (Robbins/ 257 -22 15 40

8 11 * NICKELBACK Savin' Me (Roadrunner/fM! Music Canada) 252 -19 19 10/0

17 8 RED HOT CRILI PEPPERS Dani California (Warner Bros.) 250 +47 5 N

22 GNARLS BARKLEY Crazy [Downtown/Lava/Atlantic) 238 +61 3 92

12 144 SUITS XL Play (Universal Music Canada) 237 5 9 710

1 15* ROSETTE Uh-0h (Shred/RockSTAR/Nevada) 235 -11 13 6/0

15 Ll MASSARI {/BELLY Rush The Floor (Capital Prophet/ 227 +10 6 6/0

36 17 BIRANNA Unfaithful (Def Jam/IDJMG) 215 +98 2 710

16 18 NE-YO When You're Mad (Def Jam//0JMG) 213 +8 7 710

20 18 BOB SINCLAR Love Generation {Tommy Boy) 205 +22 3 61

2] k) CHAMILLIONAIRE... Ridin (Universal Motown) 200 +52 2 5/0

14 A KELLY CLARKSON Walk Away (Sony BMG/ 200 -18 18 1010

19 SIMPLE PLAN Perfect World (Lava/ 196 +5 6 9/0

25 BRANDGN PARIS... Rewind & Start Again Vevada/Kech) 183 +23 4 6/0

24 CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 178 +14 3 51

18 25 MARY J. BLIGE Be Without You (Geffen/ 167 - -32 17 9/0

28 FRAY Over My Head (Cable Car) (£pic/ 161 +18 3 30

32 REDLEY 321 {Universal Music Canada) 152 +19 2 6/0

26 28  EMINEM... Shake That (Shady/Aftermath/interscope) 150 -3 17 50

29 8 TEDDY GEIGER For You ! Will... (Columbia/Sony BMG) 141 +5 10 40

K] JAMES BLUNT Wisemen (Custard/Atiantic/ 136 +1 8 5/0

23 K| PINK Stupid Girls [LaFace/Zomba Label Group) 129 -38 16 110

@ FIELD MOB f/CIARA So What (OTP/Geffen) 122 +22 1 an

33 33 MARIAH CAREY... Say Somethin' (Is/and/IDJMG) 119 -10 6 6/0

40 STUNT Raindrops (Ultra) 115 +11 2 10

39 BEN LEE Catch... (New West/Universal Music Canada) 112 +4 3 5/0

38 * REX GOUDIE Lie Awake (Sony BMG Music Canada) 112 +3 3 6/0

35 o KAYLE Don't Hold Me Down (Knotty Music/ 112 7 3 . 50

37 MADONNA Sorry (Warner Bros.) 103 -10 19 8/0

= @* DANIEL POWTER Bad Day (Warner Bros.) 102 +9 20 8/0

34 40 FALL OUT BOY Dance, Dance (/sland/IDJMG) 99 -22 20 810

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.

Songs ranked by total plays for the airplay week of 5/21-5/27. Bullets appear on songs gaining plays or remaining flat from

previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.
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Winterfest: Celebrating....

Continued from Page 21

and entertaining promotions during the
winter book, including the ‘Z104 Extreme
Makeover,” where we gave away plastic
surgery and all kinds of services, like tan-
ning, clothes, teeth-whitening and more.

“We also had our second annual 'Z104
Kiss-Off,” a marathon kissing contest, and
“The Match and Win Game,” with all kinds
of prizes. It was truly a team effort — from
Connie & Fish to our Promotions Director,
Katie Sommers, and all of the on-air person-
ahtles

_ WNKS (Kiss 95.1)/Cha

“What we've been domg is contmumg to
maintain a consistent CHR product, never
forgetting the differ- _
ent genres of music
you need to be a true,
balanced Pop sta- .
tion,” OM/PD John [@f ¥ ===
Reynolds says. “Ar- fes
bitron, as everybody
knows, will give you
a bad book in there.
Everyone gets one. A
It’s the nature of the John Reyno]ds
beast.

“The key to success is absolutely keeping
balanced, and that's a philosophy we've al-
ways stuck with here. You've got to have
great personalities, and with Ace & TTin the
morning, we have an unbelievable start to

24 ® Radio & Records June 2, 2006

the day. Keli Reynolds in middays keeps it
very consistent, very tight and very local,
which is important.

“Chad Rock, who's doing our afternoon
show — he just started a year and a half ago,
we got him from WXKS-FM (Kiss 108)/Bos-
ton — has a mentality and mood that it’s
afternoons, people are getting ready to let
loose, people are coming home from work.
He has some fun. He does lots of phones.
Our night jock, Eric Tyler, who's always on
the streets, is reaching out to the communi-
ty. He’s at all the high schools and local
events and the bars.

“Having a local product is important. As
much as that’s talked about in different ar-
ticles and as much as people bring it up, it's
very true. That is a big magical ingredient
that radio has that absolutely adds to rat-
ings.

" Also, it helped that the musical product
is swinging back around in a pop direction.
Music goes through cycles, as we have
heard before. During these cycles the key is
keeping your radio station on the product
path you've picked. That’s what we’ve
done.

“Also, having the right personalities,
mornings, music and marketing always
works. You’d think there’d be some new,
better way to program, but when you get
down to it, it’s the basic skills of program-
ming we've always known about. The key
is executing them well and keeping focused.

“Allinall, we're very happy with the win-
ter book. Check with me next month.”

MLﬂwﬁ‘E ﬁ -
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artist: GOo Goo DoIIs
uageL: Warner Bros.

By MIKE TRIAS/ASSOCIATE EDITOR

O ne of the things that we’ve managed
to do — as simply put as possible —
is stay together,” says Robby Takac, one-
third of The Goo Goo Dolls. “That’s
awfully difficult for a - e
lot of bands.”

The Goo Goo Dolls
came together 20 years
ago in Buffalo, whenTa-
kac and John Rzeznik
met in college. Says |
Takac, “When John and
I met each other I
really didn’t know how
to write a song and he %
really didn’t know how
to keep a band togeth-
er. We started learning
from each other, and as we moved for-
ward it became easier for us to complete
our own sentences with help from each
other.”

Since then, The Goo Goo Dolls have gone
on to offer the world such classics as
“Name.” "Tris,” "Slide” and “Here Is Gone.”

Today the trio, rounded out by drum-

www.americanradiohistorv.com

mer Mike Malinin, is still going strong.
Their eighth album, Let Love In, was
released in April of this year. Super-
producer Glen Ballard was behind the
boards for the project, which also marks
the first time that Rzeznik and Takac
have written together since the band’s
1993 album SuperstarCarWash.

The album’s previous single, “Better
Days,” was used by CNN as a key song to
help humanize the network’s coverage of
recovery efforts in the aftermath of
Hurricane Katrina. Says Rzeznik of the

. song, “I was just look-
ing at the situation in
* the world. Fear makes
people do frightening
things. Fear is a cata-
lyst for selfishness and
war. Sometimes I fear
that we’re losing our a-
bility to reason. I need-
ed some hope to hang
onto. That’s why I wrote
‘Better Days.”

The album’s current
single, “Stay With You,”
is rising on the Hot AC and Triple A
charts and making headway at Pop.

The Goo Goo Dolls are currently in
Europe. promoting their latest album.
On June 21 the boys will embark on a
tour with Counting Crows in Portland,
OR, which will wrap in Cleveland on
July 11.
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190's Super Sweet 16

The past and present of XHTZ/San Diego

N/ HTZ (Z90) has been a force in San Diego since it started
playing hip-hop in the ‘90s, but there’s much more than mu-
sic behind the success of the station. Z90 turns 16 this year and
on June 25 celebrates with a show called the Sweet 16
Bombucha, featuring E-40, Dem Franchize Boyz, Bow Wow,
Pitbull, T-Pain, Paula DeAnda, Keith Sweat and LL Cool ]J.

As the staff prepares for the show, PD Rick
Thomas and Promotions Director Rob Zilla
take some time to talk about Z90’s past and
present. Both spent time early in their careers
at Z90, and both returned last year.

Back Then

“There was an Urban station here in the ‘80s
called XHRM, which still exists in another for-
mat,” says Thomas. “It was the No. 1 station
in town. It had a 15 share when Duff Lindsay
was PD. It came out of every car, every busi-
ness, no matter what ethnic background you
were, no matter what economic status you
were. You heard XHRM all the time.

“Flash ahead to 1990. 1 had been trying to
start something of a hip-hop nature, and Q106
[KKLQ] was the dominant station in town.

; They had an 11 share in
the spring of 1990. They
were a really good ra-
dio station.

“If you remember
the music that was pop-
ular about that time,
there was a lot of Stevie
B, a lot of Trinere, and
they pretty much en-
compassed all of that.
What they missed was the movement on the
streets with rap music.

“If you spent more than five minutes in any
of the hoods here in San Diego, because there
are a few, and listened to what came out of
cars, you'd realize it wasn’t Q106, despite the
fact that they had big numbers and were play-
ing pretty much the right records.

“That's what inspired us to start Z90. We re-
alized there was a hole that you could drive
a truck through for hip-hop and R&B. The
market's tastes were already whetted from
the ‘80s, when XHRM was a popular radio
station.

“Nobody had been serving the market in
anything other than a mainstream capacity for
five years, though, so in 1990 Z90 was born as
‘Jammin’ Z90.

A Gradual Launch

The launch of Jammin’ Z90 wasn't like most
format flips. “It was a conversion from an old
Rock format that was being done out of Mex-
ico,” says Thomas. “Sometimes vou convince
a company to wholcheartedly embrace a
change, other times it becomes real high-main-
tenance.

“Victor Diaz was the owner of the station,
and he was in love with his Rock format and
his Rock jocks, yet he allowed me to convert
the music into what it should have been. It
took about two months for us to purge our-
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Rick Thomas

selves of all the old baggage and become real
in the format.

“We still had a few of the jocks from the old
Rock station we had to live with for a short pe-
riod of time until Victor realized that what we
were doing was going to be massively success-
ful. Then he embraced it with both arms.
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1 FOR HIP HOF AND R&EB
# C

“It wasn't like an instant overnight launch
where we did a cool song and signed on with
all the right stuff in the first day. It took about
60 days.”

It also took a while to gauge the Arbitron
success of Z90, but Thomas says, “The streets
embraced us, and we had a core within six
months that was very loyal.

“What really put us on the map as the dom-
inant radio station was when we moved beyond
the urban core. We dominated the urban core,
we dominated the streets, but we went beyond
that. We became the No. 1 music station in town.

“In fact, somewhere in my garage there’s a
plaque that Victor Diaz gave me for achieving
a 3.8 in the station’s first book. ] think we were
only on the air for two months of that book,
and to me, that was nothing. [ was almost em-
barrassed to accept the plaque because the
number was so low, but it was the biggest
number Victor had had to date.

“From there it was up. We went from a 3.8
to the fours to the sixes and pretty much re-
mained in the six-ish range. Taking Q106
down to a five and finally beating them took
a year and a half to two years. When | left for
San Francisco, Z90 was the No. 1 station peri-
od — music or otherwise.”

Staying Visible

Maintaining visibility on the street level is
important to today’s Z90, and it's a daily ef-
fort. “It's not just something that we demand
of ourselves, it's the right way to operate,” says
Zilla.

“For a hip-hop station in any market, your
street presence is vour life, and it means being
everywhere all the time. The mentality of “If
we ain't gettin’ paid, we ain’t goin” — that’s
completely unacceptable. We're servants of the
community. That’s what we do. We aspire to
be excellent.”

Thomas says, “l was reminded of what car-
ried this radio station for so long by a jock at
another station who's worked in this market
longer than I can remember. His name is Tayari
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Howard, and he’s been in this market from the
old days of XHRM.

“He said, “You know, it’s funny, Rick. [ saw
you the other night at the City Council meet-
ing.” And 1 said, ‘Yeah, I'm still going to ‘em.’
And then he said, ‘That's why Z90 has suc-
ceeded all these years, because you guys take
the time to do things like that.” That stuff
makes the sociology of the market come out
of the speakers, as well as the right music.

“I go to the city council meetings every now
and again just to find out what's happening in
the hot ZIPs and the districts. [ want to know
what community issues they’re struggling with.
Right now, in four of our hot ZIPs education
has been cut badly, but education is a big deal.

“A lot of people talk about it like they know
what they’re talking about — ‘We need better
education, blah, blah, blah” — but you need
to get street-level and see what the average
mom and dad and kids are struggling with
and how you can make that come out of the
speakers in a meaningful way that comple-
ments your product.

“If you can do that as a program director,
you've won hearts forever. And that’s some-
thing that’s carried Z90 through better and
worse days of programming.”

Home Team

The original and current on-air lineup con-
tains many San Diego natives. Joe Nasty, Cha
Cha, Billy Burke and Kid Corona were the first
Z90 lineup, and Thomas describes them as “a
very young, hungry staff, some of whom
might have been on their first or second job in
radio, guys and girls who really wanted to
climb the mountain.”

He continues, “It was really important for
me to celebrate the little victories along the
way, so we celebrated something every month.
It was a fun ride. These guys were up-and-
coming jocks who wanted to succeed more
than anything in life. They all worked, by their
own choice, 15 to 17 hours a day.

“They’d do their four hours on the air and
then hit the streets before or after, shaking
hands and kiss babies like they were running
for office — and they were. We were looking
for pretty much what I look for today: people
who live the lifestyle, sound like the audience
without being fake and really want it.”

“I'm a San Diegan, born and raised,” says
Zilla. "1 got my start here in San Diego. Two

“Everybody involved, from
the support staff all the

way up, everybody’s
committed to a common
goal, and that’s to be the
best radio station we
possibly can.”

Rob Zilla

of the stations that are in the Finest City Broad-
casting cluster are two of the stations that made
me fall in love with radio, [XTRA-FM] 91X and
Z90. They were so lifestyle-oriented and so om-
nipresent.

“Both of the stations encompassed everything
that was life in San Diego. You couldn’t have a
party on Friday night in high school without one
of those two radio stations being on. It was great
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“] can tell you that we
don’t have a single
person, full-time or part-
time, who isn’t committed
beyond belief to the
listeners.”

Rick Thomas

radio, and that’s where [ fell in love with hip-
hop. It kind of grew from there.”

The Z Factor

Z90 continues to be a special place that its
employees are passionate about. “We have a
phenomenal airstaff, says Zilla. “We're blessed
to have the people we do on the air: Chino in
the morning, with his new team; our Asst. PD/
MD, T-Ski, who holds down middays; Billy
Blast in the afternoons; and Tre does a phenom-
enal night show.

“All of them are so connected. And, of
course, Rick does Between the Sheets, which is
our slow jams show, every night. There’s some-
thing for everyone.

“lt starts with the on-air product. I'm blessed
to work with two amazing programmers in Rick
Thomasand T-Ski. They
make it easy for me to
market this product. |
have a good product to
market, and that's a
blessing inand of itself.

“Everybody invol-
ved, from the support
staff all the way up, ev-
erybody’s committed to
a common goal, and
that's to be the best ra-
dio station we possibly can. I think that ema-
nates from the speakers.”

“Vibeis everything,” says Zilla. “You can have
a phenomenal product, but if you don't have the
vibe, listeners are smart. If you don't believe in
yourself, your listeners won't believe you.

“To be able to come into a workplace with
people who are driven means everyone’s mo-
tivation feeds off of everyone else’s motivation.
Positivity is contagious, and so is negativity. We
don’t have any time or place for that here.
We're all about making the next day better than
the last.”

Rob Zilla

Great People

Zilla continues, “I'm surrounded not only by
great radio people, but great people in gener-
al. Sometimes you've got great radio people,
and sometimes you have great people, but
rarely do you find an environment where you
have great people who are great at what they
do in this business of ours.

“1 get to come to work every day with these
people, and it makes me want to be better be-
cause it's absolutely contagious.’

“I'would have to say the station is the heart
and the soul of the people who work there,
savs Thomas. “I can tell vou that we don’t have
a single person, full-time or part-time, who
isn't committed beyond belief to the listeners.

“Ourjocks have dark circles under their eyes
from all the work that we do to really do some-
thing instead of being just another radio sta-
tion that broadcasts music. We want to get deep
in the heart of the listener so we get deep in
the community of the listener.”
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5 @) YUNGJOC It's Goin' Down (Bad Boy/Atlantic) 4915  +593 459093 10 801 AR TR CREABEL) womS
1 5 T.. What You Know (Grand Hustle/Atiantic) 4754 605 479811 14  g2/0 | OUTKAST Mighty O flafaceiZomba Label Group) 2
7 @ CASSIE Me & U (NextSelection/Bad Boy/Atiantic) 4300 4457 389346 11 70/5 | oo TPAIN& KANDIGIRL U And Dat feprssBME &
NELLY FURTADO Promiscuous (Geffen) 8
8 7 SHAKIRA f/\WYCLEF JEAN Hips Don't Lie (Epic/ 3854 41 265758 11 5310 | CHERISH Dolt Tolt (ShoWurtCapitol 7
10 @ CHRIS BROWN fiLIL’ WAYNE Gimme That (Jive/Zomba Label Group) ~ 3588  +221 345083 8 7900 ALI & GIPP Go Head (Universal Motown) 1
8 9 SEAN PAUL Temperature (VP/Atlantic) 3282 379 274556 22 gojp | MEYO SexyLove DefJam/D/MG) , 6
) ) . CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 5
9 10  DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit it (So So Def/Virgin) 3163 247 278351 21 BOND | \ryiS{T0O SHORT Bossy LivelZomba Label Group) ;
13 @ PAULADEANDA f/BABY BASH Doing Too Much /Arista) 3009  +15 208816 13 650 | LETOYA Tom (Capital 5
12 12 BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin) 2670 -345 209308 24 83/0 LUPE FIASCO Kick Push (7st and 15th/Atiantic/ 5
18 D) CHERISH Do It To It (ShoNuff/Capitol) 2643  +507 211934 6 777 | POBINTHICKEHB. RHYMES... Warma... Star Traklinterscope) 5
16 @ SHAWNNA Gettin' Some (O TF/Def Jam/IDJMG) 2516 +149 235275 9 68/4 The CHR/Rhythmic add threshold is applied to monitored stations not allowed
N 15 PAUL WALL Girl (SwishaHouse/Asylum/Atlantic) 2503 -689 177523 15 7310 to report adds per their company policy: Songs that reach 15 plays per week
) within one airplay week. An airplay week is defined as Sunday through
19 @ E-40 fT-PAIN & KANDI GIRL U And Dat (Reprise/BME) 2261 +335 219393 9 519 Saturday. Adds from all other programmers are still accepted at any play level.
14 17 NE-YO When You're Mad (Def Jam/IDJMG) 2192 435 191659 13 710
15 18 MARY J. BLIGE Be Without You (Geffen/ 2079 320 170625 26 830 MOST
20 @ T.I. Why You Wanna (Grand Hustle/Atlantic) 2075 +209 168686 1 63/0 INCREASED PLA YS
22 @ MARY J. BLIGE Enough Cryin’ (Geffen) 1756 +159 235515 9 482 TOTAL
31 @) NELLY FURTADO Promiscuous /Geffen/ 1737  +568 123899 3 54/8 | annst e wee INCREASE
17 22 OLIVIA {50 CENT Best Friend /G-Unit/interscope) 1726 616 114448 17 550 | YUNGJOC it's Goin' Down (Bad Boy/Atlontic/ +533
26 €@  KELIS iT00 SHORT Bossy (ive/Zomba Label Group) 1701 +329 154825 7 535 |gonlii0) ﬁ“}g‘,;f;z;,,g;;@;” =
28 @  RIHANNA Unfaithful (Def Jam/IDJMG) 1600 +307 104701 4 4908 | CASSIE Me & U MextSelection/Bad Boy/Atiantic 457
27 €D BUBBA SPARXXX Heat It Up (Purple Ribbon/Virgin) 1467  +173 77857 5 5§72 | LIL' JON{/EA0 & SEAN PAUL Snap Yo Fingers (TV7) +392 |
30 €@ RICKROSS Hustlin' (Siip-N-Shide/Def Jam/IDJMG) 1420 +140 151084 9 422 | EAOHT-PAIN&KANDIGIRL UAnd Dat (RepriseBME)  +335
21 27 CHRISTINA MILIAN flYOUNG JEEZY Say | (Def SoulliDIMG) 1381 427 127618 13 60 | pon0oon vafL%ﬁ%ﬁmm ) ot
29 @ JAMIE FOXX fITWISTA DJ Play A Love Song (J/AMG) 1319 +29 114657 7 57/0 FORT MINOR... Where'd You Go (Machine Shap/Warner Bros.)  +289
24 29 E-A0 Tell Me When To Go (Reprise/BME) 1312 206 111132 19 G66/0 | FIELD MOB f/CIARA So What (DTP/Geffen) +281
25 30 RIHANNA SOS (Def Jam/IDJMG) 1250 234 92875 17 470
33 @ BUSTA RHYMES... | Love My B**** (Flipmode/Aftermath/interscape) 1227 +197 123974 4 53/a
23 32 KEYSHIA COLE Love A&M/interscape) 1202 355 89887 17  58/0
35 €D LETOYA Tomn (Capital 1015 +186 105451 3 495 —M—
39 @ FORT MINOR... Where'd You Go (Machine Shop/Warner Bros.) 1009 +289 85169 3 19/2 MARIO VAZQUEZ Gallery (Arista/RMG)
34 35 TOO SHORT Blow The Whistle (Jive/Zomba Label Group) 985 11 118761 12 37/0 | Total Plays: 395, Total Stations: 20, Adds: 1
43 € RAY CASH... Bumpin’ My Music (Ghet-0-Vision/Sony Urban/Columbia) 730 +147 52991 5 3473 DOGG POUND f/SNOOP DOGG Cali lz Active (Daggy Style/Koch)
40 €D  ICE CUBE Why We Thugs (Lenchmabl/Virgin) 727 +50 58798 6§ 31 | '°tolPlays: 381, Total Stations: 23, Adds: O
38 38 LIL' WAYNE Hustler Musik (Cash Money/Universal Motown) B85 57 71700 12 3U0 | ot ey ad
44 @ NATALIE f/BUN B What You Gonna Do (Latium/Universal Republic) 654 +82 36861 2 333 JAGGED EDGE Good Luck Charm (Sony Urban/Columbia)
41 40  DEMFRANCHIZE BOYZ Ridin' Rims (So So Def/Virgin) 616 A0 40895 3 37/2 | Total Plays: 342, Total Stations: 24, Adds: 0
42 @ PITBULL Bojangles /7/7) 613  +17 63468 7  27/0 | OUTKAST Mighty O (LaFace/Zomba Label Group)
45 @  POTZEE Dat Gil (Unauthorized/Asylum) 609  +50 26720 4  29p | "ol Pays: 295, Total Stations: 26, Adds: 25
37 43 THREE 6 MAFIA Poppin’ My Collar (Sony Urbar/Columbia) 592 218 38237 15 S0 | s gb) oSt 1 ntng
@ REMY MA fINE-YO Feels So Good (SRC/Universal Motown) 569 +235 45801 1 381 CHER DENNIS | Love You (Bad Boy/Atiantic)
@  SEAN PAUL Give It Up To Me (VP/Atlantic) 565  +146 92864 1 13]4 | Total Plays: 246, Total Stations: 15, Adds: 0
50 @ YOUNG DRO IT.L. Shoulder Lean (Grand Hustle/Atlantic) 561 +117 65234 2 223 PUSSYCAT DOLLS /BIG SNDOP DOGG Buttons (A&M/
36 47  MARIAH CAREY f/SNOOP DOGG Say Somethin’ (island//DJMG) 535 281 22361 8  4gjp | I Plavs: 191, Total Stations:, Adcs: 1
47 48 DJKHALED Holla At Me (Terror Squad/Koch) 533 18 67023 9 3wn | e lun R o
48 49  YING YANG TWINS & BUN B Git It (Rap-A-Lot/Asylum/TVT) 461 39 30849 19 310 | ey Seq Love et JamIUME)

46 50 @ AMEY f/JAZZE PHA Forever Girl (BlackGround/Universal Motown) 422 132 20420 7 19/0 Total Plays: 184, Total Stations: 10, Adds: 6
86 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay

week of 5/21-5/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Songs ranked by total plays

is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 20086, Arbitron Inc.).© 2006 Radio & Records.
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¢ RateTheMusic oo

1 AR

America’s Best Testing CHR/Rhythmic Songs 12 +
For The Week Ending 5/26/06

Persons Persons Persons

Artist Title (Label) TW LW Familiarity Burn  12-17 18-24 25-34
CHAMILLIONAIRE f{KRAYZIE BONE Ridin (Universal Matown) 407 4.20 93% 24%  4.21 4.01 392
CHRIS BROWN f{LIL° WAYNE Gimme That (Jive/Zamba Label Group) 405 4.19 88% 14% 4.17 397 391
CASSIE Me & U (NextSelection/Bad Bay/Atlantic) 392 3.92 14% 13% 4.01 4.01 3.66
FIELD MOB f/CIARA So What (OTF/Geffen/ 390 3.90 82% 1% 4.13 387 3.66
MARY J. BLIGE Be Without You (Geffen/ 386 387 99% 46% 3.70 378 an
SHAKIRA f/WYCLEF JEAN Hips Don't Lie (pic/ 386 4.03 96% 30% 3.95 3719 369
T.1. What You Know (Grand Hustle/Atlantic) 385 3.90 87% 26% 4.02 3.78 3.66
CHRISTINA MILIAN f/YOUNG JEEZY Say | (Def Soul/iDJMG) 383 376 89% 18% 4.02 369 367
MARY J. BLIGE Enough Cryin’ (Geffen/ 383 3.86 66% 11% 3.68 N 3.96
NE-YO When You're Mad (Def Jam/IDJMG) 382 393 93% 23% 4.04 n 3.63
RAY J What | Need (Knackout/Sanctuary) 382 3.89 1% 12% 389 n 3.59
PAULA DEANDA f/BABY BASH Doing Too Much (Arista/ 380 390 61% 10% 4.03 364  3.69
CHRIS BROWN Yo (Excuse Me Miss) (/ive/Zomba Label Group) 379 381 99% 43% 392 3.62 3.65
SEAN PAUL Temperature (VP/Atlantic/ 377 391 99% a8%  3.75 3.70 368
RIHANNA SOS (Def Jam/IDJMG) 370 3.68 97% 4% 353 377 319
T.1. Why You Wanna (Grand Hustle/Atlantic) 366 3.77 62% 1M% 3.76 3.76 3.30
LIL" JON f/E-40 & SEAN PAUL Snap Yo Fingers (TVT/ 365 3.69 81% 21%  3.82 359 335
YUNG JOC It's Goin" Down (Bad Boy/Atlantic) 365 363 1% 19% 3.83 366 3.16
OLIVIA £/ 50 CENT Best Friend (6-Unit/Interscope) 362 365 86% 23%  3.77 359 348
E-30 f[T-PAIN & KANDI GIRL U And Dat (Reprise/BME) 3.60 3.64 51% 1M% 372 362 3
JAMIE FOXX fTWISTA 0J Play A Love Song (/AMG) 3.59 - 63% 15%  3.66 349 353
BUBBA SPARXXX f/YING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin) 358  3.7% 96% 42% 3.78 3.61 kW3
DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So DefVirgin) 356 3.68 98% 49%  3.82 339 328
DADDY YANKEE Rompe (E/ Cartel/interscope) 353 372 92% 38% 3.65 342 336
PAUL WALL Girl (SwishaHouse/Asylum/Atlantic) 350 359 88% 28% 353 345 361
MARIAH CAREY f/SNOOP DOGG Say Somethin’ (fsiand//DJMG) 346 355 81% 28% 334 3.39 368
KEYSHIA COLE Love (4&M/interscope) 341 340 88% 41% 3.46 360 3.05
SHAWNNA Gettin’ Some (DTF/Def Jam/IDJMG) 339 339 68% 1% 3.62 347 298
BUBBA SPARXXX Heat It Up (Purple Ribbon/Virgin) 3.35 - 40% 10% 335 350 297

——

Total sample size is 336 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs
must have 40% familiarity to appear on survey. Sample compositlon is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music
test based on the format/music preference. Rate TheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants
onthe the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300.
\Rale TheMusic.com data Is provided by Mediabase Research, a division of Premiere Radio Networks.
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ARTIST: Potzee
LABEL: Unauthorized/

Asylum

By DARNELLA DUNHAM/:3hythmic Editor

elly put St. Louis on

the hip-hop map, buta
steady stream of newcom-
ers has come from the city
since 2000. Now Potzee,
aka. Mister Good Evening,
is doing big things with his
current single, “Dat Girl.”
Even though he’s representing the Midwest, stations from
every region are on it, like KUUU/Salt Lake City; KTBT/
Tulsa; KWIN /Stockton; WXIS/Johnson City; and KNDA/
Corpus Christi, TX, to name a few.

Potzee took his name from the squeaky-clean charac-
ter in the sitcom Happy Days, but he was doing dirt in the
streets. His career as a rapper was put on hold after he
graduated from high school when he served time in jail.
“While I was in there [ closed my eyes and saw every
conversation my father and I'had,” says Potzee. “I had
always been in the streets in some kind of way. I've been
through it. You can make mistakes, but you have to learn
from the mistakes.” After doing his time Potzee chan-
neled his energy into making music.

When it comes to writing songs, Potzee says, “I take
the time to come up with a concept and put a song to-
gether. [ get a concept, then write my hook. If the hook’s
not right, the song’s not going to be right.”

One of the songs Potzee is looking forward to releas-
ing is “Bootch,” a female-friendly song that he expects to
do well in the clubs. “I just ride the track, throw in a few
metaphors and make them dance a little bit,” he says.

Look for Potzee’s debut, Hongree, to be released later
this year.
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e o lwmwtsv mwusulsw (‘E‘»"smmi
P .
D rarie & mpmnnﬂ:'f& R LUPE FASCO KUJ/Tri-Cities. WA
LETOVN PIVAMD. JiN Strads JEANNIE ORTEGA YPAPOOSE oA n’
I 20" RAY CASH USCARFACE
WBVDMelboume, FL® | EiMSsmments, CA KOHT Tucsan, A2°
POMD 6 -Rock 5»%3".’;":’3' cA* A»:u,:_ghnm Tecate g':n& Richares
AELLY FURTADO OUTKAS o Villaiobos
BEENIE MAN VAXON 3 - 4 GNARLS BARKLEY 8 SHAWNNA
KXDﬂMum&ul KVYB/Omard, CA’ WOCQ/Salisbury. MD
Bt ivora PO/AMD; Cawel “Marmbo™ Hermejon | PO Wookie KT8T/Tulsa, OK-
Mo Adas 22 SHAWNNA | Ll M Don Crist
W WIDEE & NEGRA (LI PD. ::g Madison
| WMPW/Memphis, TN® ] i
e R KUUU/Sal Lake City, UT-
ANINOIBHIWN] EMPe. samn e AIHANNA
‘ APOMO, Kavin Cruise CMARION
WPOWMiami, FL* KKUU/Paim Spnngs. CA
PO Ira *Tomy The Tige:™ Won PO Anthony “Antdog” Quiraz A RHYMES tWILL I AM &
MD: Edare Mis AP0, Erin Deveaus KBLZ/Tyter, TX |
DR GONG MARTEY ke KBBY/San Antonio, TX* POLT
Vo Aads POMD Ciagy Hill MD: Marcus “0) Martus Love™ Love
0 SEAN PAY No Adds
KTTB/Minneapolis, MN- WZPW/Peona, IL
. QM Rick Hirschmann 3 WPGC/washm ton. OC*
PO Sam Elliot HTZ/Sa g
MO Zanma X P, Don Biack :(n 128 ,,,':,2:9”' CA T

4

MD. Cisco

HP(?

KHTNModesta, CA*

WNVZMorfolk  VA®
OM Do London
PD Wichae! Bryan

6 REMY M4 tNE-YO
3 E40 UT-PAIN B KAKDI GIRL
1 AIMANNA

65 BROWN B0Y
52 Lit' JON tE-40 8 SEAN PAUL
SEAN PAUL

KKWD/Oklahoma City, OK*
088 Chwix Bakar
PO: Horewe Ramirss

Kidd
15 KELISW!X) SHORT
INIE DRTEGA 1PAPOOSE
IASCO

VSCARFAC

A

PO Mick Eliott

WWKX/Providence, RI”
OMP, Tony frtstol
APO_joey Fomx

E-40 YT-PAIN & KANDI GIRL

KWYLReno, NV*

KGGVRiverside, CA*
PO Jezse

MD Todd “T-Shi™ Remang MO Brown ¢ Kamnn
No Adds

| | WMBXNIesl Palm Beach, FL* |
XMOR/San Diega, CA* PD: Mark Mo

GMPD Rene Roberts WENLPHTadelpiMa..PA: M Cesar *0J Sar™ Goncaler uO. DI m
. i PD Colby Coib LY EATA
TRAS ‘M[]A?!Yih 0'Connor
! o Adds
OB KMELSan Francisca, CA® KDGSMichita, KS*
OM Michael Martin PQD‘:W Willams.
KDDKMonterey, CA® WRDW/Philadelphia, PA® PO Stacy Cunmngham MD: Mac Payn
| PD Sam n‘?mmv PO Loo -/:2“2“- g‘:m.,,. MO Vo l,:on Jobasan |
APD Enic “The Funky 1 PO/APD Kannon 17 OMARICN
MO Alea Camilio No Aads i
£40 UT-PAN & . A
KKFR/Phoenix, AZ° | KHHK/Yakima, WA
WBmuSl James, KYLD/San Frauvs:n CA® g:mn’;.-ey B;Nl‘"vn
Karlie Husti oW M | Mam oley
w\‘l‘llaomuomm, A VO 0 Wixse Mike | anﬁ':-'n i Archas Na Adds
APD: Maaigue Jordon No Adds APOMD Trawit Loughran -
N & KANC No Aods " _F- —
ote: For complete adds,
WKTUNew York, NY* KUMPodiand 08+ | KWWY San L Dispo, C2 see R&R Music Tracking.
P JanZ il FOMO oo — -
ME: Bariep 47D Came “Careary taner APD. U W
No Adds D; Big e No Ads
N0 POWERED[ 1]
LU L | ruBESeatie, war \
) John Dimick -
-y B Coihemee it e MEDIABASE
18 FIELD MOB tCARA 20 L. Weimy APOMD, Karen Wia ¥
| Foow *Monitored Reporters

| WrPwSoutn Bond, W 109 Total Reporters

C ™, Wi s

| ’2‘; K 86 Total Monitored
22 BUSTA RHYMES UWILL | AM & KELIS

21 JAGGED EDGE YIERMAINE DUPRI -
23 Total Indicator

ne, WA* e
o :..m:- Did Not Report, Playlist
”‘:zmm [ Frozen (5):

KSPW/Springtield, MO
Sirius The Beat/Satellite
WCZQ/Champaign, IL
WRED/Portiand, ME
WWRX/New London, CT

NEW RICAZ )

YAKON
ROBIN THICKE /BUSTA RHYMES & PHARAELL
BROWN 80Y

28 *® Radio & Records June 2, 2006

wWwWw americanradiohistorv com


www.americanradiohistory.com

KX URBAN/URBAN AC/GOSPEL

DANA HALL

dhall@radioandrecords.com

The Legend Of
Gamble & Huff

Honoring the past, celebrating the present

his year legendary Philadelphia International Records

celebrates its 35th anniversary. Founded by writing duo
Kenny Gamble and Leon Huff, the label has been home to The
O’Jays, Billy Paul, Harold Melvin & The Blue Notes, Teddy
Pendergrass, The Intruders, Lou Rawls, McFadden & White-
head, MFSB and others. Many have said that what the Motown
and Stax labels were to the '60s, Philadelphia International was

to the "70s.

This week, in honor of Black Music
Month, R&R is honored to speak with
Gamble and Huff about their long, hit-
filled careers and the music industry to-
day. The two have nearly 40 years of his-
tory together, each has almost 50 years in
the music business, and there is much to
learn from these two icons of R&B mu-
sic.

R&R: Did you realize when you started the
label the legacy it would have in years to come?

LH: Not really. When I started I was just
a musician and loved making music. I
was dedicated to the music and didn’t
realize what the legacy of the musicI was
making would be. Does anyone realize
that when they are making it? I don't
think so.

R&R: What was the “Philly sound,” and
what made it unique?

LH: It was a combination of how 1
played the keyboards and how Kenny
wrote his songs, his phrasing. I concen-
trated on the melodies, and he did the
lyrics. We also had a particular way of
orchestrating the rhythm section that was
our foundation. It was a producing tech-
nique.

Combine that with the unique styles
and voices of the people who sang our
songs, and you have the Philly sound. It
was amazing how people gravitated to
our sound. In those days one of our songs
would come on the radio, and people in-
stantly knew it was ours.

But the special thing was, they didn’t
all sound the same, because all the artists
had their own identities. Billy Paul didn’t
sound like Teddy Pendergrass, The
O'Jays didn’t sound like McFadden &
Whitehead, and so on.

R&R: The two of you have been writing
partners for 40 years. That's longer than many
marriages. How has the partnership been able
to endure all this time?

LH: Success always has drama, and we
had our share, but we were always able
to overcome those dramas. We navigat-
ed the rocky road up the ladder to star-
dom. Alot of that came from our respect
for one another and the fact that we gen-
uinely liked each other.

I believe respect in general is the foun-

dation for any good relationship, whether
it’s a partnership, a marriage or a business
relationship. Gamble and 1, we can still sit
in the same room and work together. Not a
lot of people from our day can say that.

R&R: Did the two of you ever stop mak-
ing music? Can you imagine retiring?

LH: After a time we did hit a phase

Gamble & Huff

when we were burned out. The success
of our music also reached a peak, and the
hits began to taper off a bit. The music and
what people liked to listen to were chang-
ing.
After Teddy Pendergrass had his acci-
dent, we took some time off. Then we
each started to do some other things.
Gamble got into some business ventures
and community work. But when music
is in your blood, you always eventually
come back to it. I can never completely
stop playing.

Ré&R: Would you say that the two of you
made wise business decisions about your ca-
reers over the years?

LH: One of our best moves, and a lucky
one for us, was meeting Clive Davis. He
was at Columbia Records at the time, and
he gave us an incredible opportunity to
have Philadelphia International Records.
It was the perfect marriage: Gamble &
Huff and Clive Davis.

We had been an independent produc-
tion team before Philly International, and
we had a lot of success, but it was Clive
who took us to the next level in the mu-
sic industry as businessmen.

Clive said in his autobiography that
when he signed us to Columbia, he start-
ed on a whole new creative rampage. For
us, it was incredible freedom to have our
own label and to do what we wanted to
do creatively. We had some of the biggest
hits of our careers. Nine months after we
signed to Columbia, we were making
millions.

KG: I would also have to say that, from
a business standpoint, we were very con-
servative. That’s an approach that artists
and music entrepreneurs and, in fact,
anyone should take when they are trying
to be successful. Be conservative in your
spending. Don’t live beyond your means.
I've never been a materialistic-type per-
son, so that has helped me both person-
ally and in business over the years.

We've also always tried to maintain
ownership of our work. That’s why we
started the publishing company [Mighty
Three Publishing] early on. We also
brought in good people to advise us. We
were open to learning from people who
had more experience than us, and we
were never too big to listen to others.

LH: Alot of artists from that time didnt
get the good advice we did, and many of
them never made the money they should
have. They didn’t understand publishing
or ownership of their work. They lived a
lavish lifestyle. Now many don’t have
anything to show for all their past success.

R&R: What would you try to teach young
people just starting out as writers and per-
formers today?

LH: My son Leon Huff Il is an up-and-
coming producer and beat maker. He has
a tremendous work ethic, which I hope I
helped instill in him. I give him as much
input and advice as I can but still allow
him to do it on his own. I've told him to
learn the business and master his craft.
I've also told him to be right with his
money, because you only get back what
you put into this business.

KG: If you work hard and keep your
head on straight, you will learn to survive
in this business. Always stay away from
drugs and that lifestyle that can lead you
astray. We had total focus coming up. It
was about discipline and hard work.

We never got into those kinds of things
that we saw destroy some of our friends.
I've always believed that you can only get
by in this life by living correct.

Also, when you write a song, write
about real life. Hit records are always true
stories. Billy Paul’s "Me & Mrs. Jones”
was about a real relationship, and “Love
Train” was a message about love. Love
songs in general are what people identi-
fy with best.

Ré&R: Last year American Idol had a
night where contestants performed Gamble &
Huff songs. What kind of impact did that
have?

KG: I was shocked when they asked if
they could have a Gamble & Huff right.
The next day after the show and, really,
right up till the present, we have seen
many hits on our website and much
downloading of our catalog. It's been
unbelievable.

Look at the audience for this show.
They have 50 million people voting. The
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“The emergence of hip-hop
is a reflection of how new
technology has changed the

music industry and
continues to change it.”
Leon Huff
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key to this show’s success is that they are
concentrating on the classics.

The music business today is missing
the point. Look at all the people who
watch this show and love the music that
is being performed. There was a Stevie
Wonder night and Elton John, Barry Ma-
nilow and Elvis Presley nights too. All of
these catalogs had huge sales after their
Anmerican Idol shows aired. Doesn't this
tell the labels that people miss this kind
of music and clue them in to the value in
marketing catalogs?

R&R: What do you like about today’s mu-
sic?

KG: There is a message in today’s mu-
sic, or the music of the youth. I truly ap-
preciate the young, new producers and
how they are creating new types of mu-
sic. I'm grateful for all the young hip-hop
artists and producers who have includ-
ed us in their music, which I think is an
honor, by sampling our songs.

Young artists today have a unique way
of expressing themselves. They are doing
so based on what they see in the world
around them. We did the same thing as
young writers. The thing is, the world is
a very different place.

Back then we wrote about the environ-
ment, the war and love, but with a slightly
softer edge because that was the nature
of our times. Today there is more violence
and more seductiveness in music because
that’s the nature of the world we live in
today.

LH: After our era— which initself was
anew kind of musical style and flavor —
music began to change, and hip-hop
evolved. Personally, I think hip-hop is
genius. I am amazed at what they can
come up with in terms of sounds and
even quality. They don’t even have to go
in a studio, they can do it all in their bed-
room.

Again, my son keeps me up on what is
happening in the rap world, and they are
very creative with the music they make.
I truly respect what they do. The emer-
gence of hip-hop is a reflection of how
new technology has changed the music
industry and continues to change it. It's
changed how they make records and,
now, how consumers get new music.

R&R: Some may say the music business
today is in a state of emergency. We have sag-
ging record sales, unhappy customers and
artists and labels at odds with each other. What

Continued on Page 31
June 2, 2006 Radio & Records ® 29
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. B T w T
1 0 YUNG JOC It's Goin' Down (Bad Boy/Atlantic/ 3804 +54 377138 13 64/0
5 e LETQGYA Torn (Capitol) 2799 +157 282748 12 66/1
3 3 NE-YO When You're Mad (Def Jam/IDJMG/ 2131 -111 306102 12 61/0
7 o LIL’ JON f/E-40 & SEAN PAUL Snap Yo Fingers (7V/7) 2678 +171 2152317 19 61/0
2 5  T.I. What You Know (Grand Hustle/Atlantic) 2613 -386 319612 16 66/0
4 6  CHAMILLIONAIRE f/[KRAYZIE BONE Ridin (Universal Motown) 2577 153 220131 13 62/0
9 0 JAMIE FOXX fITWISTA DJ Play A Love Song (J/RMG) 2569 +215 266753 10 64/0
10 o MARY J. BLIGE Enough Cryin' (Geffen) 2442 +148 284537 9 62/0
1 0 FIELD MOB f/CIARA So What (OTP/Geffen) 2346 +178 199659 10 65/0
8 10  SHAWNNA Gettin’ Some (D7TP/Def Jam/IDJMG) 2285 -2719 196916 17 56/0
6 11 AVANT 4 Minutes (Magic Johnson/Geffen) 2225 362 214669 17 62/0
13 @ T.1. Why You Wanna (Grand Hustle/Atlantic) 21817 +131 211923 8 66/0
12 13 CHRIS BROWN f/LIL' WAYNE Gimme That (Jive/Zomba Label Group) 2067 -52 245719 8 65/0
14 @ RICK RQSS Hustlin’ (Shp-N-Slide/Def Jam/IDJMG) 1990 +166 197821 9 61/0
18 @ CHERISH Do It To It (Sho Nuff/Capitol) 1717 +259 138054 9 61/2
15 16 JAGGED EDGE Good Luck Charm (Sany Urban/Columbia) 1605 106 188342 16 55/0
16 17 CHRISTINA MILIAN flYOUNG JEEZY Say | (Def SouliDJMG) 1431 -183 165287 13 56/0
25 @ YOUNG DRO f/T.I. Shoulder Lean (Grand Hustle/Atlantic) 1346 +274 108305 4 55/2
17 19  DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin) 1226 -233 103362 24 65/0
20 20 MARY J. BLIGE Be Without You (Geffen/ 1181 -161 117503 28 65/0
30 @ KELIS fTOO SHORT Bossy (/ive/Zomba Label Group) 1062 +187 72549 4 5212
19 22 THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 1038 -379 74229 18 58/0
23 23 LIL" WAYNE Hustler Musik (Lash Money/Universal Motown) 990 -135 84218 14 51/0
26 24 MEGAN ROCHELL f[FABOLOUS The One You Need (Def Jam/IDJMG) 1A -85 65609 7 48/0
32 @ BUSTA RHYMES... | Love My B**** (Fljpmode/Aftermath/interscope) 907 +138 71192 3 52/0
27 26 GHOSTFACE KILLAH f/NE-YO Back Like That (Def Jam/IDJMG) 901 -88 140409 15 33/0
29 27  DEM FRANCHIZE BQYZ Ridin’ Rims (So So Def/Virgin) 890 -25 50383 6 57/0
33 @ DJ KHALED Holla At Me (Terror Squad/Koch) 173 +58 65650 8 5212
35 @ MISSEZ fIPIMP C Love Song (Fo’ Reel/Geffen) 769 +69 36680 6 46/1
31 30  KEYSHIA COLE Love (A&M/Interscope) 157 -32 64763 20 63/0
36 @ CHERI DENNIS | Love You (Bad Boy/Atlantic) 1471 +69 51079 7 46(2
42 @ CASSIE Me & U (VextSelection/Bad Boy/Atlantic) 735 +232 70462 2 4415
37 @ RAY CASH... Bumpin' My Music (Ghet-0-Vision/Sony Urban/Columbia) 712 +37 39646 7 31/0
40 @ BUBBA SPARXXX Heat It Up (Purple Ribbon/Virgin) 677 +75 29187 4 38/0
34 35 ANTHONY HAMILTON Can't Let Go /So So Def/Zomba Label Group) 618 12 58657 17 30/0
38 36  HEATHER HEADLEY In My Mind (RCA/RMG) 594 -53 45536 19 3710
4 37  DRE f/RICK ROSS Chevy Ridin’ High (Viglator/Jive/Zomba Label Group) 513 -6 327517 5 31/0
39 38  E-40 Tell Me When To Go (Reprise/BME) 492 -151 36486 " 440
@ REMY MA fINE-YO Feels So Good (SRC/Universal Motown) 482 +178 57463 1 in
@ OUTKAST Mighty 0 (LaFace/Zomba Label Group) 384 +146 51210 1 56/55
@ KANYE WEST... Impossible (Roc-A-Fella/Def Jam/IDJMG) 364 +155 50083 1 35/2
@ SAMMIE You Should Be My Girl (Rowdy/Universal Motown) 363 +128 15448 1 32/5
43 43 OLIVIA 1/ 50 CENT Best Friend (G-Unit/Interscope) 3a4 -132 36643 15 410
@ LUPE FIASCO Kick Push (7st & 75th/Atlantic) 329 +136 25555 1 253
48 @ LUKE & Q My Turn (J/RMG) 328 +1 10261 2 32i0
44 46 BEENIE MAN Hmm Hmm (Virgin/ 322 124 22169 5 27/0
@ CHINGY Pulling Me Back (Capitol) n +187 27576 i 0/0
50 @ DONELL JONES I'm Gonna Be (LaFace/Zomba L abel Group) 318 +12 20753 3 n
47 43 URBAN MYSTIC | Refuse (SOBE) 306 12 10425 2 26/0
@ GUCCI MANE Go Head /Bjg Cat/ 297 +5 35565 1 10/0

66 Urban reporters. Monitored airptay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
5/21-5/27. Bullets appear on sangs gaining plays or remaining fiat fram previous week. If two songs are tied in total plays, the song with the larger increase in piays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record is not in the top 20
and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

m VEW & ACTIVE sy

POWERED[]7

MEDIABASE

ARTIST TITLE LABEL(S) ADDS
OUTKAST Mighty O (Laface/Zomba Label Group) 55
NE-YO Sexy Love (Def Jam/IDJMG) 40
E-40 f[T-PAIN & KANDI GIRL U And Dat (Reprise/BME) kY
ROBIN THICKE... Wanna Love You Girl (Star Trak/interscope) 28
BROOKE VALENTINE f[PIMP C D-Girl (Subliminal/Virgin) 28
PROJECT PAT... Good Googly... Hypnotize Minds/Loud/Columbia) 24
JR WRITER Grill ‘Em (Djplomat/Koch) 17
HEATHER HEADLEY Me Time (RCA/RMG) 1
CASSIE Me & U (NextSelection/Bad Boy/Atiantic) 5
SLEEPY BROWN... Margarita (Purple Ribbon/Virgin) 5
SAMMIE You Should Be My Girl (Rowdy/Universal Motown/ 5

The Urban add threshold is applied to menitored stations not allowed to report
adds per their company policy: Songs that reach 10 plays per week within
one airplay week. An airplay week is defined as Sunday through Saturday.
Adds from all other programmers are still accepted at any play level.

MOST
INCREASED PLAYS

TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE
YOUNG DRO f[T.l. Shoulder Lean (Grand Hustle/Atlantic) +274
CHERISH Do it To it (Sho Nuff/Capitol) +259
CASSIE Me & U (NextSelection/Bad Boy/Atlantic) +232
JAMIE FOXX fTWISTA DJ Play A Love Song (/RMG/ +215
KELIS fTO0 SHORT Bossy (/ive/Zomba Label Group) +187
CHINGY Pulling Me Back (Capitol) +187
FIELD MOB fICIARA So What (DTFP/Geffen) +178
REMY MA fiNE-YO Feels So Good (SRC/Universal Motown) ~ +118
RICK ROSS Hustlin' (Ship-N-Shide/Def Jam/IDJMG) +166
SLEEPY BROWN... Margarita (Purple Ribbon/Virgin/ +159

ICE CUBE Why We Thugs (Lenchmobb/Virgin)
Total Plays: 289, Total Stations: 30, Adds: 0

T00 SHORT Blow The Whistle (ive/Zomba Label Graup)
Total Plays: 285, Total Stations: 28, Adds: 0

PROJECT PAT... Good Googly Moogly (Hypnotize Minds/Loud/Columbia)
Total Plays: 283, Total Stations: 24, Adds: 24

SLEEPY BROWN... Margarita (Purple Ribbon/Virgin)
Total Plays: 276, Total Stations: 37, Adds: 5

ALl & GIPP Go Head (Universal Motown/
Total Plays: 245, Total Stations: 30, Adds: 2

E-40 f[T-PAIN & KANDI GIRL U And Dat (Reprise/BME/
Total Plays: 226, Total Stations: 39, Adds: 37

PIMP C f/MIKE JONES & BUN B Pourin’ Up (Rap-A-Lot/Asylum)
Total Plays: 221, Total Stations: 22, Adds: 1

CITTY Da Cookie Man (EMG/SOBE/Slip-N-Slide)

Total Plays: 194, Total Stations: 19, Adds: 0

MOBB DEEP f[YOUNG BUCK Give It To Me (G-Unit/interscape)
Total Plays: 186, Total Stations: 22, Adds: 0

ROBIN THICKE... Wanna Love You Girl (Star Trak/Interscope)
Total Plays: 154, Total Stations: 29, Adds: 28

Songs ranked by total plays

| Station playlists for all R&R reporters are available
| on the web at www.radioandrecords.com.
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Artist Title (Label)

¢ RateTheMusic.com

America’s Best Testing Urban Songs 12 +

For The Week Ending 5/26/06

Famil.

Burn

Pers.

\

LETOYA Tom (Capitol)

CHAMILLIDNAIRE HKRAYZIE BONE Ridn Universa Motown) 419 4.18
FIELD MOB f/CIARA So What (DTP/Geffen)
.1 What You Know (Grand Hustle/Atlantic)
YUNG JOC it's Goin’ Down (Bad Boy/Atlantic)
C. BROWN f[LIL'... Gimme That Lfive/Zomba Labe/ Group) 4.02 413 :
CHERISH Do It To It (Sho Nuff/Capitol)

T.4. Why You Wanna (Grand Hustle/Atlantic)
NE-YO When You're Mad [Def Jam/iDJMG)
LIL' JON f/E-40 & SEAN PAUL Snap Yo Fingérs (TV7) 398 4.06
MARY J. BLIGE Enough Cryin’ (Geffen/
MARY J. BLIGE Be Without You (Geffen/

™wW W
412 429
408 428
407 383
401 388
399 405
398 4.04
398 4.00

» 396 4.04
395 408

GHOSTFACE KILLAH... Back Like That (Def Jam/iDJMG) 392 4.09
DEM FRANCHIZE BOYZ Lean Wit It... (So So Def/Virgi) 390  4.05
SEAN PAUL Temperature (VP/Atlantic)
C. MILIAN {]YOUNG JEEZY Say | (Def SoullDJMG)
JAGGED EDGE Good Luck Charm (Sony Urban/Columbia) 382  3.95
MEGAN ROCHELL... The One You Need (Def Jam/IDJMG) 3.14  3.65
SHAWNNA Gettin' Some (DTF/Def Jam/IDJMG)
C. BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) 3.72  3.91
AVANT 4 Minutes (Magic Johnson/Geffen)
LIL" WAYNE Hustler Musik {Cash Money/Universal Motown/  3.69  3.62
BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin) 3.68  3.69
E-40 Tell Me When To Go (Reprise/BME)
JAMIE FOXX #{TWISTA DJ Play A Love Song (/RMG/ 364  3.78
DEM FRANCHIZE BOYZ Ridin’ Rims (So So Def/Virgin/  3.60 -
KEYSHIA COLE Love /A&M/interscope/

RICK ROSS Hustlin’ (Sip-N-Slide/Def Jam/IDJME)
THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 353  3.52

382 39
382 389

113 391

in 384

3.67 383

357 368
357 3N

95%
83%
91%
80%
93%
65%

T 1%

94%
88%
14%
98%
1%

- 67%

98%
99%
91%
1%
41%

© 81%

99%
77%
66%
96%
67%
82%
48%
91%
18%
90%

23%
12%
21%
16%
20%
10%
13%
25%
18%
12%

46%

14%
15%
41%
48%
23%
16%

8%
22%
51%
25%
16%
42%
26%
21%
1%
8%
2%
39%

4.16
4.08
407
3.86
383
3.90
3.9%
3.80
3.4
4.01
399
385
3.95
319
3.84
312
3.66
3.67
3.63
3.67
3.56
3.70
3.66
3.59
3.64
3.57
342
3.59
357

F M
18-34 18-34 18-34
420 4.05
421 373
408 4.02
396 356
411 335
405 342
39 384
387 355
384 354
415 358
412 358
391 382
397 390
388 349
394 356
381 338
386 286
396 3.8
369 345
319 33
i3 3.00
3717 352
i3 34
35 372
375 331
363 343
360 283
359 359
356 3.60

Total sample size is 328 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of respondents
who said they are tired of hearing the song. Songs must have 40% familiarfty to appear on survey. Sample composition is based on persons
12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The resufts are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM syslem, is available for local radio stations by
\calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.
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The Legend Of Gamble & Huff

Continued from Page 29

impact do you think all this will have on mu-
sic? What nieeds fo be done to overcome these
problems?

KG: The industry is readjusting itself.
As Leon says, new technology has
changed the business, and the labels have
to catch up to that new technology.

But new technology is good. The busi-
ness is only going to get better when it
figures out how to best use new technol-
ogy to its advantage. We will actually be
able to sell more music using things like
the Internet in the long run, which will
allow the industry to make more money.

But there are other problems. Many
of the major labels still aren’t putting out
the best product, and consumers are re-
sponding to that by not buying music.
People will always want music, but they
want good music. When the major labels
are not providing that, they will go out
and find it someplace else.

Again, I look at American Idol as an
example of what the consumer wants.
Look at Fantasia. She is an incredible
singer and, I think, one who will have a
long career. Kelly Clarkson, she’s doing
amazing now, selling millions of albums.
Why aren’t more true artists like these
ladies being signed?

R&R: The two of you were instrumental
in bringing the Rhythm & Blues Foundation
to Philadelphia, and this month, for Black
Music Month, the group is celebrating its first
event in the city. Can you tell us about it?

KG: The Rhythm & Blues Foundation
is giving out the Pioneer Awards in June,

PUNIHEEN NG

“I look at R&B like it’s a
homeless person. We're
giving it a home in
Philadelphia, like country
has Nashville or rock has
Cleveland.”

Kenny Gamble

S R R

coinciding with Black Music Month. This
year we are honoring Berry Gordy, who
was our model for being in the music
business; Frankie Beverly; and The
Delfonics. We're also giving the Legacy
Award to Otis Redding,.

We've been working with the Rhythm
& Blues Foundation for the past few
years, and we were instrumental in bring-
ing its headquarters to Philadelphia from
Washington, DC. Our strategy is to make
Philly the home of R&B. I look at R&B
like it’s a homeless person. We're giving
it a home, like country has in Nashville
or rock has in Cleveland.

I know there are a lot of places that
can be called the home of R&B, like Mem-~
phis, Detroit, Chicago or even Atlanta,
with what’s happening there today, but
here in Philly we can take it to anew level
by building a national center. The city is
committed to preserving the cultural as-
pects of R&B music and honoring its his-
tory.

s
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14 HEATHER HEADLEY
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MO: Greg Witams

No Adds

WENZ/Cloveland, OH®
OM/PD. Kim Johnson

WHXTColumbia, SC*
g

MD. Shantk Mincie
PROJECT PAT YJUICY J
OUTKAST
1 BROOKE VALENTINE /PIMP G
WXBT/Columbla, SC*
OM. L) Smith
PO: Brian Anihony
4 QUTKAST
ROBIN THICKE #/BUSTA
E-401T-PAIN & KANDI GIRL

: Carl Conner, &r.

53 DUTKAST

PO
wmmm

MD. Shawna Young
26 VOUNG ORO '/f |
24 MARY
4 KELIS !lTOO SHORT

2 CHERISH
KKDA/Dallss, TX*
Krictir Sl
7 DJKHALED
2 E40 I/T-PAIN & KAND! GIRL
PROJECT PAT #JUICY

BROOKE VALENTINE tPIMP C
HMYHER HEADLEY

REPORTERS

Stations and their adds listed alphabetically by market

‘WHTO/Detroit, MI*
OM: Skip Dittard
PD. Sputd

WJLB/Detroit, M1
M
APD,

WDBT/Dothan, Al
OM:

P

HEST
3¢

WLNT n, AL

WHXV/Florenca, AL
OM: Brian Rickman
PD. Johm Kinnkt

Mo Adds

CHERI DENNIS
HEATHER

WJMUJackaon, M§*
Mﬂ Branson

v:an

AP0 Bt Loty O &gy
13 KELIS1/TOO SHORT
4 ROBIN THICKE VBUSTA
2 OUTKAST

WIFXfF llle, NC*
OM: Mac Eowards

W'IMWIMIII, R
APDMT-mIvm

1 PRO.I(CT PAT tJUICY J
OOKE VALENTINE UPIMP

-Y0
E-40|/T PAIN & KANDI GIRL
WIKS/Graeaville, NC*
PO/APD: J-Dot
15 KANYE WEST ¥TWISTA & KEYSHIA COLE
3 CSSIE

/MO Kris
Kl RGBIN THICKE #/BUSTA.
3E 5 /T-PAIN & KANDI GiRL.

UTKAS
HEATHER HEADLEY
NE-YQ

1/T-PAIN & KANOI GIRL
STA RHYMES IAVILL | AM & KELIS
SPAROO(

4 OUTKAST

3 SHAWNNA UFIELD MOB
5 MARY J BLIGE

5 SHAREEFA /LUDACRIS

APD: Miks Toch
15 SROJECT PATHILICY )
SLEEPY BROWN f;PHARRELL & BIG BOY
A WRITER

NE-YD
E-401/T-PAIN & KANDI GIRL

HEADLEY
SLEEPV BRUNN VPHARRELL & BIG BOI

2 NE-YD
SLEEPY BROWN YPHARRELL & BIG BOI
WEUPHunisvill, AL®
WO: Jofirey "Dt Blie 111" Rice
14 PROJECT PAT tUICY &
7 E-A01/T-PAIN & KANDI GIRL
4 QUTKAST
4 BROOKE VALENTINE tPIMP C
JR WRITER
ROBIN THICKE ¥BUSTA.
NE-YQ

25 PROJE(,'T PAT H3UICY )

ROOKE VALENTINE /PIMP C
‘3 E-40/T-PAIN & KANDI GIAL

Y
ROBIN THIO(E VBUSTA..
NE-YO

WRLIN Jackson, MS”
PD: Kwasl kwa

30 SAMMIE
6 PROJECT PAT #JUICY 4
4 QUTKAST

3 E-40t/7-PAIN & KANDI GIAL

ROBIN THICKE /BUSTA.
18 GIPP

NE-YO
BROOKE VALENTINE t/PIMP C

WJBT/Jacksonville, FL”
OM. Gall Aurstin

PD:6-Wi
2 BROOKE VALENTINE 4/PIMP C
UTKLST

2 0l
1 JRWRITE!

ROBIN THICKE VBUSTA.

E-‘(H/T PAIN & KANOI GIRL
KPRSAlansas City,
OM: Andre Carson
Fears

il

3 HEAYYHER HEADLEY

E-40 #T-PAIN & KANDI GIRL

PROJECT PAT JUICY J

Klllﬂllhln. L
Tim Themas.

8UBBA SP
19 HEATHER

ARXXX
14 BRODKE VALEN‘"NE PMPC
OUTKAST

|| T-PAIN tLIL” WAYNE

INNMMI W

15 T-PAIN & KAND! GIRL

1 PRDJECT PAT #JUICY J

| ROBIN THICKE
OUTKAST

NE-YO
BROOKE VALENTINE /PIMP ¢

E VBUSTA .

KiMH/Lake Charles, LA
OM. Byan

POM: Erie

25 OUTKAST
14 ROBIN THICK!

E /BUSTA.

BUSTA RHYMES IWILLLAM & KELIS

KIWA/Laks Chartes, LA

Famery Tousant
14 HEATHER HEADLEY
13 LETOYA

9 NE-YO
8 BROOKE VALENTINE /PIMP C
7 E-4D1T-PAIN & KANDI GIRL

VIONWLIINII; L.

mmmmm

MWD Jo Hicks
31 ROBIN THICKE /BUSTA.
s T

Tl
3 BROOKE VALENTINE /PIMP C

& 0l T
5 PROJECT PAT tAUICY J

) Ns'-v

UTKAST
|G E-MHIT PAIN & KANOI G!AL
3 BROOKE VALENTINE

LUPE FIASCO
ROBIN THICKE VBUSTA.

KHTEA#ttle Rock,
PO Joe Rt

L KY*

A

APD/MD Tomi Sovitle
No Ados

YPIMP C

KiPRALitle Rock, AR* WWPRMow York, NY*
DM. M n PD. Nats Ball
APDM) Mhl Sanios
37 PROJEC’T PAT tJUICY J
16 LUPE FIASCO 1 ROBIN THICKE #BUSTA
3 E~40|/T -PAIN & KANDI GIRL E-40 #/T-PAIN & KANDI GIRL
ng%g THICKE ¥BUSTA BROOKE VALENTINE (/PIMP C
BROCKE VALENTINE t/PIMF C
OUTKAST
WOWUNorfolk, VA
OM/PD: Eric Mychaels
WGZB/Loulswille, KY* : DJ Fountz
POD: Tim Gerard Girlon No Adds
3 QUTKAST
DJ KHALED
WWHVNorfolk, VA®
PO Partsh Beown
WFXMMacon, GA M Pezo Coconuts
: Meachum
59 SHAWNNA

13 SAMI
2 PROJECT PAT 1AUICY J

3% QUTKAST
12 SCOUNOREL SQUAD )
ROBIN THICKE /BUSTA.

RKMW»N ™ #EI%GIPP
5, X
E-40 1/T-PAIN & KANDI GIRL
57 PROJE(,'T PAT JUICY J
OOKE VALENTINE #/PiMP C
Y0 KVSP/Otdahoma Chy, OK*
E~40 /T-PAIN & KANDI GIRL OM/PD. Temy Monday
0l D Edeie Brason
ROBIN THICKE BUSTA. 17 E-401/T-PAIN & KANDI GIRL
10 EJEOOOKE VALENTINE t/PIMP C
-
WJXM/Meridian, S 3 PROJECT 2AT HJUICY §
PO.JI 1 QUTKAST
26 ROBIN THICKE #/BUSTA
24 T4 PA!N HLIL WAYNE
RHYMES AWILL 1AM & KELIS.
KBLR/Omaha, NE*
12 E~40 VT-PAIN & KANOI GIRL 3
11 JUVENILE /MIKE JONES I):MM'!?M"%
11 YUNG JOC 15 E-40 1/T-Pall 01 GIAL
10 PIMP G MIKE JONES & BUN B 8 BROOKE VALENTINE lIPIMP [
9 SHAWNNA t/FIELD MOB S ROBIN THICKE t/Bl
4 PROJECT PAT VJUICVJ
WEDRMiam), FL I
OM/PD: Tory Fields 1 NE-YD
: Derrick ALGEBRA
Nao Adds

WUSIPhiladeiphla, PA"
PO Thea Mitchem

WINMB/Miam|, FL* APDMO: Kashon PowsH
PD: Mara Melende: 22 NEYO
MD: Coka-Lal Kimbrough
1 OUTKAST
NE-YO WAMO/Pittsburgh, PA”
PO Flon Alkins
MO: Kode Wrae
WEKKV/Miwaukes, W1* 1 BROOKE VALENTINE t/PtMP C
fed Iﬂhy Calemen 1 JAWRITER
W 1 QUTKAS
1 E-(O AIN & KANDI GIAL NE-YO
BROOKE VALENTINE 1/PIMP C
REMY MA INE-YO
WOOKRalalgh, NC*
OM/PD: Cy Young
WBLX(Mobilg, AL* APOMD;
OM: James Alexander No Adds
17 SLEEPY BROWN tPHARRELL & BiG BOI
14 OUTKAST
WET.Richmond, VA*
PO: Aaron Maxwsll
KRAVV/Monre, LA APD/MD: Mlke Sirowt
PD: Chris Colling. 26 KELIS /70 SHORT
16 NE-YO 16 CASSIE
10 T-PAIN YLIL' WAYNE 14 QUTKAST
£ SHAWNMNA U/FIELD MOB 2 YOUNG CRD 1T
& YUNGJOC
WCOX/Richmand, VA*
WIHTMontgomery. AL N
DMUMD Michaet Long POMD: bah Bakar
PO Dasryl Eliokt 3 MISSEZ #PIMP C
No Adds 1 QUTKAST
WOIOURochester, NY”
WUBT/Nashville, TN* OMPD: Andre Marcal
OM: Clay Hennicult W Jim Jorden
POMD: Pamsia Aniese MO Tarlg Speace.
4 QUTKAST 16 ROBIN THICKE ¥BUSTA
ROBIN THICKE BUSTA.
NE-YO |5 HEATHER HEADLEY
E-40 /T-PAIN & KANDI GIRL E~40 4T-PAIN & KAND: GIRL
PROJECT PAT LIUICY J ‘B'SWHI)KEIT%IRALENTINE PIMP C

T
WOUEMNsw Orieans, LA™

o ROBIN THICKE #BUSTA Choice RAB-HIp Hop/Sateliite.
3 . Music P
X OWPD: Domon Wiliarns.

E-40 /T-PAIN & KANDI GIRL : Lamondta Wiiams

SAMMIE 19 E-404/T-PAIN & KAND) GIRL

DUTKAST :3 BROOK‘SI VALENTINE t/PIMP C
7 NE-Y(

Music Choice N:MIIM ISMM/Tutsa, OK*
OWPD.Damon Wik OMUPD: Temry Monday
MG Lamonda Williams 17 E-40 T-PAIN & KANDI GIRL
§ OUTKAST § BR0OKE VALEATINE 1FIMP ¢
5 E-40 /T-PAIN & KANDI GIFL £Y0
3 RORR THOKE YBUSTA
Sirtus Hot tam/Satellite PROJECT PAT 1UICY J
o Syt
; Torya'
MO Vanessa Graion WESE/Tupelo, M5
No Adds OM: Rick
PD: Stan Aen
APD: Jofl Low
WO Jsllan *0UXTC” Vaughn
XM RawiSatee 5 DONELL JONES
PO: Lea6. 5 QUTKAST
22 MOGB OEEPTONY YAY0
:g METHOD WANUFAT J0E & STRLESP WOUNaidusta, GA
TEAM ID.bmmil Jammio Brooks
18 pidiae
13 CADILLAC 00 i aaooxg VALENTINE YPIMP C
13 SAPOGSE YRLSTA RiMES 1o
zulae o
YUNG JOC £ KboLs e cane
XM The Chy/Saieiiite WSTWaldosts, GA
PO:LisaM. oM:
MO DJ Xciusive PD: Jamas "0k Groove™ Wation
23 OUTKAST 2 MEGAN ROCHELL {FABOLOLS
15 NE-YO 18 GHOSTFACE KILLAH YNE-YO
6 E404/T-PAIN & KANDI GHliL 15 JAVIER
15 RASHAD MORGAN I/T.1. & YOUNG DRD
15 OUTKAST
WS Savarean, 64 10 T-PAIN VLI WAYNE
D50 Woney 10 DEM FRARCHIZE BOYZ
iy
S BUSTAFHIMES UWILL | £ & KELIS dors/weshingon, 0C°
5 LIS 1T00SHO ORT O: Katy Brown
ST 3
J E-40 1/7-PAIN & KANDI GIRL DUTKAST
19 CHERI DENNIS
KBTI/Shrwwegort, LA®
7 BROOKE VALENTINE {/PINP C WIKSWilminglon, DE*
2 IRWRITER P: Tory Ouartarons
0 : Mera
PAIN & KANDI GIRL 20 E40UT-PAIN & KANDI GIRL
CoOMECT pat HuieY J 5 JRWRITER
QUTKAST 2 BROOKE VALENTINE LUPIMP C
ROBIN THICKE (/BUSTA..
PROJECT PAT HJUICY J
Hi
XML/Shrevegor, LA™ FAOBIN THICKE YBUSTA
PO:Al Weadon NEYO
No Adds
KATZ/S1. Louis. MO
P e
3’; BRODKE VALENTINE (PINP G Noler:‘ F:r ':omplgte aqu,
A see R&R Music Tracking.
3 E-40 UT-PAIN & KANDI GRL
1 PROJECT PAT JUICY J
1 OUTKAST
NE-YO
WKL Lo, MO® I“'H“Bm
o MEDIABASE
APOMD: Saci Satic
1 OUTKAST
*Monitored Reporters
NPT gt
WE: Sieven Robinson 96 Total Reporters
No Adds
66 Total Monitored
Watc/Toledo. ° -
19 ROBIN THICKE YBUSTA. 30 Total Indicator
14 OUTKAST
10 BROCKE VALENTINE (PIMP C
KIERAN YFABOLOUS Did Not Report,
iyl L Playlist Frozen (5):
E-401/T-PAIN & KANDI GRL WBWT/Tallahassee, FL
WiBB/Macon, GA
b Tl WJIZ/Albany, GA
: ww%wtsr YTWISTA & KEYSHIA COLE WRXZ/Albany, GA
T-PAIN YLIL' WAYNE WUVA/Chariottesville,

VA j
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: RR URBAN AC TOP 30 -

LAST THIS June-2, 2006 TOTAL / TOTAL WEEKS ON TOTAL STATIONS/ z
/- »
WEEK WEEK  ARTIST TITLE LABEL(S PLAYS PLAYS AUDIENCE CHART ADDS
i o MEI)IABASE
1 1 ANTHONY HAMILTON Can't Let Go (So So Def/Zomba Label Group) 1645 127 144408 24 66/0
2 2 BRIAN MCKNIGHT Find Myself In You (Motown/Universall 1492 85 125250 19 660 MOST ADDED¢
3 3 ISLEY BROTHERS... Just Came Here To Chill [Def Soul/Def Jam/IDJMG) 1408 -103 139298 19 64/0 PR .
5 o MARIAH CAREY Fly Like A Bird (/sland/ID.JMG) 1333 +60 135218 1" 59/1 LETOYA Torn (Capital 10
4 5  MARY J. BLIGE Be Without You (Geffen) 1331 -141 121686 26 61/0 ISLEY BROTHERS... Blast Off (Def Soul/Def Jam/IDIMG) 7
7 0 TEENA MARIE Qoh Wee (Cash Money/Universal Motown) 1270 +47 103483 13 63/0 DONELL JONES {'m Gonna Be L aFace/Zomba L abel Group) 5
6 7 HEATHERHEADLEY In My Mind (RCA/RMG) 1187 -13 99458 32 66/0 CHARLIE WILSON No Words (Jive/Zemba Label Group) 5
8 o URBAN MYSTIC | Refuse /SOBE) 1186 +4 66711 17 60/0 JAHEIM The Chosen One (Divine MllWarmrHras.} 5
9 9 K.FRANKLIN Looking For You (Fo Yo Soul/Gospo Centric/Zomba Label Group) 1039 69 125093 33 590 Tlh"“::alﬂAf:W;Nﬂ:nza.See Y|0:1 Smile (0- Ta:m/ ; — 5
. i e n AC a old is applied to monitored stations not a to ﬁ
10 @ ERIC BENET Pretty Baby (Friday/Reprise/Warner Bros.) 1001 +32 71973 12 61/2 report adds per thair comgany policy: Sungs that reach seve plays per week
" 11 JEFF MAJORS fIKELLY PRICE God's Gift (Music One/Sony Urban) 809 -18 69173 16 450 within one airplay week. An airplay week is defined as Sunday through r
15 @ DONELL JONES I'm Gonna Be (LaFace/Zomba Label Group) 645  +150 39720 9  52/5 | Setrday. Addsfromallother programmersarestil accepted at any play lovel.
12 13 JAMIE FOXX f/LUDACRIS Unpredictable (J/RMG) 586 -78 68900 21 50/0 MOS T ¢
16 @ CHARLIE WILSON No Words (Jive/Zomba Label Group) 524 +45 32418 5 45(5 INC RE A S E D PL A YS
19 @ SHANICE Take Care Of U fimajah/Playtime/ 480 +49 27672 8 44j4 TOTAL
13 16 NE-YO So Sick (Def Jam/IDJMG) 480 66 37655 17 340 RRSINTTUENEETS] ReaEhss ,
17 17 KEYSHIA COLE Love (A&M/interscope/ 441 -24 24785 15 28/0 DONELL JONES I'm Gonna Be [LaFace/Zomba Label Group)  +150
25 @  AVANT 4 Minutes Magic Johnson/Geften) 429 +91 31128 3 29 AVANT 4 Minutes (Magic Johnson/Geffen) +91
18 19 RAHEEM DEVAUGHN You (Jive/Zomba L abel Group) 423 20 35763 11 36/0 | 'SLEYBROTHERS.. Blast Off (Jef Soulllef Jam/iDJME)  +15
24 @ HEATHERHEADLEY Me Time (RCA/AMG) 417 +72 29959 3 433 :':CITE':‘E:;:EA“"L“IM;T";: ”l_’f;/”"’ﬁ’ IZ
) nswer Is Yes (Capito
23 @  MARYMARY Yesterday (Sony Urban/Columbial 390 +28 35932 1 201 gy ETE0
Sy LETOYA Torn (Capitol) +64
22 @ JAHEIM The Chosen One (Divine Mill/Warner Bros.) 387 +12 44679 5 41/5 MARY J. BLIGE Enough Cryin' (Geffen) +61
21 23 KEM Into You (Universal Motown) 367 -1 27481 18 35/0 MARIAH CAREY Fly Like A Bird (island/{0JMG) +60
27 @ MARY J. BLIGE Enough Cryin' /Geffen) 342 +61 56179 3 5/2 —m—
20 25  FLOETRY Lay Down (Geffen) 327 -54 27311 14 32/0
@  ISLEY BROTHERS... Blast Off (Jef SouDef Jam/i0JMG) 292 +75 17550 1 3m LORENZO OWENS Wanna See You Srmile (0- Town)
29 27 SANTANAf/ANTHONY HAMILTON Twisted /Arista/RMG)/ 263 6 16015 6 31 IE‘T*“'”';':VTS&L%;?;S‘a"""s- 17, Adds:5
26 28  KINDRED THE FAMILY SOUL Woman First (Hidden Beach/ 259 -78 10768 10 24)0 Total Plays: 158, Total Stations: 14, Adds: 10 !
28 29  VANHUNT Character (Capitol/ 235 -35 11200 9 210 JAMIE FOXX fITWISTA DJ Play A Love Song (/RMG)
= 30 AMEL LARRIEUX Weary (Bliss Life/ 183 20 8313 2 210 Total Plays: 108, Total Stations: 15, Adds: 1
: ‘ ‘ : == ' ; : JAVIER The Answer Is Yes (Capitol)
O 1215721 BUIS a5peat O 30005 ganing Doy r i 4 fom retous o sohg s 1 o oy o cone e s meca et | Totl Plays: 7, Ttal Statos: 19, Ads:
-5127. ] ys, i y . . .
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. if after 20 weeks, the record is not in the MELISA MURGAN High Malr!tenance /l.JIp/Ieus/luann/
top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reportedtoR&R | 10tal Plays: 82, Total Stations: 13, Adds: 2 2
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week- ; ; ;
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH SHIIN ?'Ilay"s': ':" al R&I:. rep(()jrters Zre SV
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. on the web at www.radioandrecords.com. E
4 WJMZ/Greenville, SC* wwLIM/Lomsvme Ky* WRKS/New York, NY* KBLX/San Francusco ca* WIMX/Toledo, OH*
| OM/PD: Steve Crumbley PD/MD: Tim Gerard Girton PD: Taya Beasley PD: Kevin Broy PD: Rockey Love
R E P o R TE R S APD: Karen Bland ISLEY BROERS URONALD (SLEY & A.KELLY | MD: yune Gustines M0 immle) Tavh’" MD: Brandi Browne
MD: Doug Davis No Adds No Add JAHEIM
2073 WRB\_I/Maconv,VGA . . . o HEATHER HEADLEY
Stations and their adds listed alphabetically by market | kwsomousion, x- PR ETe wilams IMTD. s Sl oA R S e
oYUM, N WA Gt oo, 0| S 0t s Mgt e | M A
PD: Tim Jones No Asds OM: Paul Strong oo Fo: E"“A'&f At‘d?[:ioNV HAMILTON WVKL/Norfolk, VA* &%ﬁ?mnma Wiiams PD/MDN%""‘” Asthony
APDMD: Jaimey Barreras ) PD: Warren Stevens . . OM/PD: Don Londan
No Adds WQNC/Charotte* 1 DONELL JONES WHRP Huntsville, AL IELFon worGaN MD amm o Bnon
PD: Alvin Stowe OM: Ken Johnson Sirius Hean & Soul/Salellne . .
WAMJ/Atlanta, GA* MD; Chris James KSOC/Dallas, TX* PD: Mark Raymond WHQT/Miami, FL* T St OM/PD: B.J. S W_HUR/W_asihmulon, nc
O: Frank dohnsan No Adds OM: John Candelaria R OWERS gg: JI?TYMF’";I“IS-Tmeha WCFB/Ortando, FL* MD; Sasha Mamem ;%Rg:ilmmn
Nohge e WMPZ/Chattanooga, TN* o agtmLong e Rk e MO SLEVERKELLY. | aran Vaugin OM: Steve Halbrook : ﬂ,oJEL‘%?‘é‘N’,’EW‘S“ o
WAKB/Au A ot KaitilLandockey . e oD LEY &R L P B o : WMMJ/Washington, DC*
Dm:/nunﬂruhsol:‘,a? PO: Andrea Perry WROU/Dayton, OH* %T%Eﬂ‘ndgﬁggmlls IN MELLY | 7 SHaNice Iggs'{a?‘ué:ollﬁftelhte PD: Kathy Brown 2
g e HEALEY e Ol ioapes APDMO: The First Lady N Milwaueena i WRRX/Pensacola, FL* APD/MO: Hollywood Hemandez D MiksiChasal
WKSP/Augusta, GA* WSRB/Chicago, IL* . 11 LORENAD OWENS :"P{)"ﬂ"}:ﬂysﬂ""ﬁm o olhods .
e e, s s i W | Wb,
APD: Cher Best ) . PD: jamillah tuhammad OM/EDStan Branson WDLTMabile, AL* OM: Brad Kelly APD: Kyle Slevart
No Adds WVAZ/Chicago, IL APD: Oneil Stevens o s OM/PD: James Alexander PD/MD: Gary Young MO: Patrice Wright
OM/PD: Elroy Smith MD: Keysti Birchett No Adds WDAS/Philadelphia, PA* 6 SHANICE 3 MARY J BLIC -
WWIN/Bal(Imore MD* APO/MD: Armando Rivera No Adds WS0OLiJacksonville, FL* Pl'ld JoTTambmm . JAVIER 9
Tim Wats FREDOIE JACKSON OM: Gail Austin KJMG/Monroe, LA APOMO: Jo Gambie KDKS_/Shrevepun, LA ISLEY BROTHERS /RONALD SLEY & R KELLY
""’ eler Wynder e WBBKDothan, AL Ko Brooks PD: Chris Collins No s O et v
; OM/PO: Kiﬁﬂa"«?ﬁ o PD W ';e"n ddy” 0: ”’mé:"m“ WRNB/Philadelphia, PA* KVMA/Shi , LA -
. B ns: “Big Da avis ' . N reve| T
ggxmlﬁlemlc‘mage. LA MO: Tory Bello § TEANONAELL gmm:?asta& E«w, Mo wwMﬁ/Mont?omery AL PO LT PO: il Sh mmw;:: POWE'REDm
. WUKS/Fayetieville, NC* % SRt o s o TR MEDIABASE '
WBHK/Birmingham, AL* WLXC/Columbia, SC* OM: Mac Eduarts S KMJM/SL. Louis, MO* A\
PO: Oyt Johnson ug Williams PO/MD: Jeff Anﬂevsnn KNEK/Lafayette, LA* WQQK/Nashville, TN* WFXC_/RZIIE!gh, NC OM/PD: Chuck Atkins
AP Chns Coteman No dds PO:DRock PO: Kenny Smagy gmb?go‘;‘}"g‘g T1 MARIAH CAREY *Monitored Reporters
WWOMCalumbia, SC* - Bl s, e ot WFUNSI, Laus, MO* b
WUHTBirmingham, AL* POMD: Mike Love WOZZlint, MI WJIOGLaurel, MS 7 ERIC BENET ! OMPD.Garh Adams 79 Total Reporters
PD: Kevin “Koolin™ 18 CONLLL JONES OM: Jackson Walker WKJS/anhmond, VA* APD/MD: Niecy Davi e
LETQYA WAGH/COIUmbUS GA sﬂ: Denise Brooks KMEZ/NEV_I Drleans. LA* OM/PD: Al Payne KELLY 1SLEY BROTHERS VRONALD ISLEY & R 66 Total Monitored
WHGLGharston, - WAL Plse, L G et g b e o 66 Total Monitored
OM/PD: Temy Base MO: E nwa o Lot s ﬂgsevh Jenkins KOKY/Little Rock, AR* LETOYA s WILSON mP};%ﬁ_ymcuse, NY* T T
MD: TK Jones No Adds OM/PD: Mark Dylan . BT
e oy, L0° | s, U g e
mens ro, B pleberry atieBb . . .
MELTSA MORGAN s ALl 5 LETOYA No Adds \Pfll)?hﬁ/Ngr\gvx]om. NY D Equelm Kbl WMRZ/Albany, GA
\ 14" JAHE! T LETOYA /
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WEEC  WEEK  ARTIST TITLE LABEL(S) g pLAYS AJ(%?J%E B e
1 o DONALD LAWRENCE PRESENTS... The Biessing Of Abraham /EM/ Gospel) 1491 +24 50925 18 44j0
2 2 BYRON CAGE | Will Bless The Lord (Gospo Centric/Zomba Label Group) 1244 -52 40456 26 36/0
3 0 MARY MARY Yesterday /Sony Urban/Columbia) 1108 +4 29577 36 33/0
4 4 K FRANKLIN Looking For You fFo Yo Soul/Gaspo Centric/Zomba Label Group) 1004 10 32102 Ky 35/0
5 0 HEZEKIAH WALKER Lift Him Up (Verity/Zomba Label Group) 944 +23 29333 32 3310
7 0 JIMMY HICKS & VOICES OF INTEGRITY BornBlessed (Worldwide) 895 +67 24305 17 3N
6 o VICKIE WINANS It's Alright (Verity/Zomba Label Group) 8 +46 23856 16 35/0
8 o VICKI YOHE Deliverance Is Available (PureSprings/EMI Gospel) 805 +24 21094 29 3210
8 0 YOLANDA ADAMS Victory (At/antic/ 641 +6 24033 28 2400
12 @ TYE TRIBBETT Victory (Sony Urban/Columbia) 626 +4] 16537 8 2411

10 11 TAMELA MANN Speak Lord (TillyMann) 601 -3 10666 26 220
13 @ BISHOP EDDIE LONG... It Shall Come To Pass /£M/ Gospel) 588 +13 12989 14 2310
14 @ DORINDA CLARK-COLE So Many Times (Gospo Centric/Zomba Label Group) 556 +6 16938 23 2110
17 @ DONNIE MCCLURKIN Church Medley (Verity/Gospo Centric/Zomba L abel Group) 549 +68 16962 7 2911
11 15  SMOKIE NORFUL God Is Able (EM/ Gospel) 549 -4t 13064 3 20/0
16 @ MARVIN SAPP Perfect Peace (Verity/ 525 +14 12666 15 19/0
18 m DONALD ALFORD All t Want To Do Is Bless You (Holy Spirit/Taseis/) 437 +11 3004 14 1310
19 @ YOLANDA ADAMS This Too Shalt Pass /At/antic) 429 +3 13576 12 20/0
24 @ DARREL PETTIES & STRENGTH IN PRAISE Thank Ya Jesus /EM/ Gospel) 374 +52 1133t 3 18/t
20 20  KAREN CLARK-SHEARD Favor (Word/CurlyWarner Bros.) 368 -14 7429 17 16/0
21 21 YOUTH FOR CHRIST The Struggle Is Over [Emtro/LKS) 355 -7 3064 5 15/0
23 22 MARTHA MUNIZZI No Limits fintegrity Label Group) 328 -4 7842 10 12/0
25 @ BISHOP LEONARD SCOTT Sing Unto The King (7yscot/Taseis/ 305 +1 8773 3 12/0
26 @ DAMON LITTLE Long As | Got Shoes /Worldwide/ 302 +9 15805 5 16/0
28 @ VASHAWN MITCHELL No Way (Tyscot) 274 +36 14998 4 13/0
@ KEITH WONDERBOY JOHNSON | Made It /Verity/ 268 +75 7125 1 16/2
29 @ JOE PACE Mighty Lang Way (lntegrity Gospell 255 +20 4708 2 9/0
@ VIRTUE Follow Me fintegrity Gospel) 251 +67 7198 1 12/t
30 @ YOUTHFUL PRAISE Incredible God, Incredible Praise /Artemis/ 237 +37 9479 2 1314
27 30  MOSIE BURKS | Got A Grip (Malaco/ 227 13 6361 20 9/0
44 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 5/21 - Saturday 5/27.

MOST ADDED*

ARTISTTITLE LABEL(S)

YOUTHFUL PRAISE Incredikle God, Incredible Praise (Artemis/ 4
TONY TERRY Praise Him (Studlio 25/Koch/JEG) 3
ANN NESBY | Can Go To God In Prayer (Shanachie/ 3
KEITH WONDERBOY JOHNSON | Made It fVerity/ 2
ALVIN DARLING From Me To You fEmtro/ 2
NORMAN HUTCHINS Get Ready For Your Miracle (/0/ 2
NEW DIRECTION | Came To Jesus fGospo Centric/Zomba Label Group) 2
KIERRA “KIKI" SHEARD Why Me (EMI Gospel) 2

MOST
INCREASED PLAYS

TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE
WILLIAMS BROTHERS Good To Me (Blackberry) +91
KEITH WONDERBOY JOHNSON | Made It (Verity) +75

DONNIE MCCLURKIN Church... (Veity/Gaspo Centric/Zomba Labe! Group) + 68
JIMMY HICKS & VOICES OF... BornBlessed (Worldwide/ +67
VIRTUE Follow Me fintegrity Gospel) +67

DARREL PETTIES & STRENGTH... Thank Ya Jesus (EM/ Gospell  +52
TYE TRIBBETT Victory (Sony Urban/Columbia) +47
VICKIE WINANS It's Alright /Verity/Zomba Label Group) +46

NEW DIRECTION | Came To.. /Gospo Centric/Zomba Label Group)  +43
YOUTHFUL PRAISE Incredibie God, Incredible Praise (Artemis)  +31

B VEW & ACTIVE s

WILLIAMS BROTHERS Be There (Blackberry)
Total Plays: 200, Total Stations: 14,-Adds: 1
WALTER HAWKINS A Prayer Away (Coda Terra)
Total Plays: 198, Total Stations: 10, Adds: 0
A7 Don't Walk Away (Triple A)
Total Plays: 193, Total Stations: 10, Adds: 0
ANN NESBY | Can Go To God In Prayer (Shanachie)
Total Plays: 182, Total Stations: 10, Adds: 3
NORMAN HUTCHINS Get Ready For Your Miracle (/0/)
Total Plays: 179, Total Stations: 9, Adds: 2
LUCINDA MOORE Pressure Into Praise (Tyscot/Taseis)
Totai Plays: 178, Total Stations: 6, Adds: 0
JUANITA BYNUM Break Forth (Flow)
Total Plays: 172, Total Stations: 8, Adds: 1

Songs ranked by total plays
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THESTHGE AN ATITS 0 T
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AN SUNYHNG NASHVI[I. SALUTE

ITWON'T BE THE SANE WITHOT Y0U, BUB

THANKYOU FOR AN AMAZING 15 YEARS - FULL OF “INFORNATIVE ANG ENTERTAINING™ PHONE CALLS,
PEPPERIOGE FARNM™COOKIES, 1O BETA SHIRTS ANG THESE UNFORGETTABLE “SCOT-ISHS™:

1, AIN'TGONNA APPEN PERPLL!

L. Y0, CHESNEY? WE'RE ATE!
3. YIS, YOU'3E COINE T0 SING ATTHE RAGIO STATIIN! YOU'RE A SINGIR, AZEN'T Y0U?
£, WHY ARE ALLTHESE PEOPLE AT THE AIRPOXT? THEY SHOUL BE AT MUSIC STORES BUYING RECOROSI!!!

5. "JUST WHEN YOU THINK IT CAN' GET ANY WORSE.."
6. CASE £10EU.

Al ™y ]
BvG Music BRI SoNYeBME
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Sin City Shindig

ACM, CRB take it to Vegas

he annual Academy of Country Music awards shindig
£ returned to Las Vegas May 23 with a buffet of events sure
to satisfy every appetite. Golf, motorcycles, outdoor shows, in-
door jams, songwriter showcases and a day of CRS-Las Vegas
panels and performances were all on the plate. Throw in a gala
awards show, label after-parties and, ahem, alcohol and gam-
bling, and you’ve got ... well, you’ve got half the country music
industry cragging themselves through McCarran International
Airport on Wednesday. Anybody got an aspirin?

CLOSE ENOUGH FOR A CIGAR Avard winaears Brad Paistey and Kix Brooks celebrated the evening
with cigars at the Sony BMG party. Seen here (I-r} are Paisley, Little Jimmy Dickens, Brooks and Arista VP/
Premction Skip Bishop.

S vz e g

X el ==

REMOTE CONTRGL rep

this year’s wel-attenaed remote broadcasts. Seen here (I-r) are Westwood One’s Todd Alan, KZLA/Los Angeles
mernig host Peter Tilden, Urban, Westwooc One’s Max Krasny, WXTU/Philadelphia PD Bob McKay and
Westwood DOne’s Roby Wiener.

W 8
DADDY LIKEY tapitoimastville partied down at Tabu following the ACM Awards. Pictured (I-r) are

Capitol Presicent/CEO Mike Dungan, Dierks Bentley, CMT VP Chris Parr and Capitol Sr. Director/A&R Arthur
Burenahora

RR COUNTRY "

: We Are The Champions

| 41st annual ACM winners

Here’s a full list of winners, both on- and off-screen, from the May 23

41st annual ACM Awards.

Entertainer: Kenny Chesney

Top Female Vocalist: Sara Evans

Top Male Vocalist: Keith Urban

Top Vocal Group: Rascal Flatts

Top Vocal Duo: Brooks & Dunn

Top New Female Vocalist: Carrie Underwood

Top New Male Vocalist: Jason Aldean

Top New Duo or Group: Sugarland

Album: Time Well Wasted, Brad Paisley

Single: “Jesus Take the Wheel,” Carrie Underwood

Song: “Believe,” Ronnie Dunn, Craig Wiseman (Brooks & Dunn)

Video: “When | Get Where I'm Going,” Brad Paisley, Dolly Parton

Vocal Event: “When | Get Where I'm Going,” Brad Paisley, Dolly Parton

ACM/Home Depot Humanitarian Award: Vince Gill

National On-Air Personality: Blair Garner

On-Air Personality, Major Market: Gerry House & The House Founda-
tion, WSIX/Nashville

: On-Air Personality, Medium Market: Scott Innes, WYNK/Baton Rouge

< On-Air Personality, Small Market: Becky Austin & Brad Austin, KLUR/

Wichita Falls, TX

;| 71 Station, Major Market: WFMS/Indianapolis

:| { Station, Medium Market: WUSY/Chattanooga, TN

Station, Small Market: WGSQ/Cookeville, TN and WYCT/Pensacola, FL
(tie)

Producer: Buddy Cannon

Engineer: Justin Niebank

Casino: Mohegan Sun Casino, Uncasville, CT

4 Talent Buyer: Suzanne Wilson

Promoter: Louis Messina

Nightclub: Billy Bob’s, Ft. Worth, TX

Bass: Michael Rhodes

Fiddle: Jonathan Yudkin

Guitar: Pat Buchanan

Percussion/Drums: Shannon Forrest
Piano/Keys: Mike Rojas

Specialty Instrument: Bryan Sutton
Steel Guitar: Paul Frankiin

GOOD COMPANY Sara Evans won her first Top Female Vocalist trophy at this year's ACM show and
posed with previous winners Martina McBride, Gretchen Wilson and Reba McEntire at Sony BMG’s post-
awaids party. Seen here (I-r) are Sony BMG Exec. VP Butch Waugh, Wilson, McBride, Evans, McEntire and
Sonv BMG Chairman Joe Galante.

Continued on Page 36
June 2, 2006 Radio & Records ® 35
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Continued from Page 35

THE GANG’S ALL HERE American idol Kelly Clarkson joined Rascal Fiatts on the ACM red carpet and, - : : _ i
later, onstage for a performance of Flatts’ smash “What Hurts the Most.” Pictured (I-r) are Joe Don Rooney, . . . —
Kelly Clarkson, Jay DeMarcus and Gary LeVox.

PROMO ONLY The universal South promotion team was out in force at the ACMs in support of the label's
artists, including Rockie Lynne, Matt Jenkins and Katrina Elam. Seen here (I-r) are Shane Alien, Lynine, Michael
Powers, Jenkins, Nathan Cruise, Rick Hughes, Laurie Gore, Allen Mitchell, Elam, Chuck Swaney and Matt
Corbin.

IT’S SHOWTIME CRS-Las Vegas attendees were freated to several performances, including one by new
Show Dog Nashville duo Rushlow Harris. Seen here (I-r) are WYZD/Detroit's Tim Roberts. Tim Rushlow, KFKF/
Kansas City’s Renee Fonner, Doni Harris and KZLA/Los Angeles’ R.J. Gurtis.

MALE BOMB Capito/Nashville President/CEQ Mike Dungan (1) and Top Male Vocalist winner Keith Urban
celebrate at Capitol/Nashville’s post-show party.

b

: ' 8 HOG HEAVEN Littie Big Town attended the ACM's Motorcycle Rids, which drew dozens of artists and
BUXTON BRINGS IT Lyric Street's Sarah Buxton performed for the CRS-LV crowd. Pictured at the event  hundreds of participants. The fundraiser was followed by a concert at the Fremont Street Experience, at which
(I-r) are Lyric Street's Kevin Herring and Renee Leymon, Buxton and Chris Loss. LBT parformed. Seen here (I-r) are Jimi Westbrook, Karen Fairchild, Kimberly Roads and Phiflip Sweet.
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THIS
WEEK  ARTIST TITLE LABEL(S)

1 DIERKS BENTLEY Settle For A Slowdown (Capitol)

e LEANN RIMES Something's Gotta Give (Asylum/Curb)
€ KENNY CHESNEY Summertime (BVA)

PHIL VASSAR Last Day Of My Life (Arista)

5 JASON ALDEAN Why (BBR)

00000

—_
—_

$
(4=

50

TIM MCGRAW When The Stars Go Blue /Curty/

JOE NICHOLS Size Matters (Someday) (Universal South)
BRAD PAISLEY The World /Arista)

CARRIE UNDERWOOD Don't Forget To Remember Me (4rista/
KEITH ANDERSON Every Time | Hear Your Name (Arista)
GEORGE STRAIT Seashores Of Old Mexico (MCA4/

TOBY KEITH A Little Too Late (Show Dog Nashville/Universal)
CRAIG MORGAN | Got You (BBR)

RODNEY ATKINS If You're Going Through Hell... (Curb)
RASCAL FLATTS Me And My Gang (Lyric Street)

GARY ALLAN Life Ain't Always Beautiful (MC4/

LITTLE BIG TOWN Bring It On Home (Equity/

KENNY ROGERS | Can’t Unlove You (Capitol)

ERIC CHURCH How ‘Bout You (Capitol)

SUGARLAND Down In Mississippi (Up To No Good) (Mercury/
JAKE OWEN Yee Haw (RCA/RLG)

BILLY CURRINGTON Why, Why, Why (Mercury)
WRECKERS Leave The Pieces (Maverick/Warner Bros.)
JOSH GRACIN Favorite State Of Mind (Lyric Street)
STEVE HOLY Brand New Girlfriend (Curb)

TRENT WILLMON On Again Tonight (Columbia)

DANIELLE PECK Findin’ A Good Man (Big Machine)

JOSH TURNER Would You Go With Me (MCA/

MEGAN MULLINS Aint What It Used To Be (BBR/

PAT GREEN Feels Just Like It Should /BVA4/

GARTH BROOKS That Girl Is A Cowboy (Pear//Lyric Street)
MIRANDA LAMBERT New Strings (Egic/

TRACE ADKINS Swing (Capitol)

BLAINE LARSEN | Don’t Know What... (Giantslayer/BNA)
SARA EVANS Coalmine (RCA/

HANK WILLIAMS, JR.... That's How They.... (Curb/Asylum)
DIAMOND RIO God Only Cries fArista)

BIG & RICH 8th Of November (Warner Bros.)

BROOKS & DUNN Building Bridges (Arista)

EMERSON DRIVE A Good Man Midas/

LOST TRAILERS Call Me Crazy (BVA)

RI10 GRAND Kilt Me Now (Curb/Asylum)

GARY NICHOLS Unbroken Ground /Mercury/

SHEDAISY In Terms Of Love Lyric Street)

ROCKIE LYNNE Do We Still (Universal South)
CAROLINA RAIN Get Outta My Way (Equity)
DARRYL WORLEY Nothin’ But A Love Thang /903)
RAY SCOTT Gone Either Way (Warner Bros.)
MARK WILLS Hank (Equity)

CROSS CANADIAN RAGWEED This Time... (Universal South)

PONTS  pOiTs
12941 406
12112 82
11895 931
11826 1080
11604 -1161
11292 129
9862 304
9613 478
9332 857
8618 279
8378 .55
7967 680
7537 44
7366 763
7315 76
6909 427
6263 419
5526 370
5072 132
4699 586
4684 582
4453 446
4396 849
4131 543
3360 411
joa3 94
2979 326
2902 537
2429 110
2428 436
2346 5
2338 331
2270 478
2041 20
1572 94
1547 132
1319 127
1155 1119
953 581
915 AN
7132 84
678 47
667 49
663 152
630 -20
570 102
551 91
533 23
527 -16
498 5

ok
4554 116 380542
4281 +16 347112
4035 +381 350528
4077 +365 34299
4111 409 333905
3980 +67 316438
35056 +169 270246
3308 +200 286495
3097 +245 274606
3050 +124 242984
2954 -58 235074
2678 +278 223539
2751 15 210012
2616 +255 192361
2509 +16 198068
2474 +174 187197
2221 +134 157919
1874 +142 144420
1803 +82 127714
1622 +206 118585
1650 +194 112928
1642 +151 110954
1447 +308 107175
1472 +203 96286
1180 +138 85414
1083 +68 76714
1008 +95 69390
1057 +191 71016
885 +32 51832
707 +163 65856
906 +2 53028
791 +92 54914
768 +170 633N
795 +16 46046
598 +58 36196
611 41 35383
545  +77 29045
313 +302 44082
343 +216 26270
381 +12 21850
253 +5 13156
293 +23 13232
258  +17 9268
241 +64 13177
172 -6 17011
220 +44 9808
212 +24 13470
207 +21 11140
222 -3 1432
172 -1 11085

+- AUD.
(00)

-6268
4121
16457
20727

-28557

3496
1375
18993
31260
8508
-1556
20483
559
14907
Jo68
9855
4579
5497
2364
11876
13132
11536
15867
8455
12197
1600
a4
15935
227
6813
-1206
8580
10601
-329
1660
-2410
1926
42482
20430
N20
2622
1200
1119
2465
-861
2200
2115
2224
-1186
212

WEEKS
20
22

9
17
26
13
19
1
12
21
16

1
24
20

1
19
17
21
15
12
13
13

8
12
16
15
10

- -
w o w

S M NN WO N WON A O = = =

i
123/0
123/0
123/0
121/0
123/0
123/0
121/0
123/0
123/0
123/0
122/0
1231
117/0
"m
121/0
120/0
1202
1on
109/0
11214
13n
13N
11155
1081
92/4
8812
9014
10117
8812
71116
8613
8012
60/5
7612
6714
65/4
6814
a4
63/34
4011
382
n
am
46/4
1710
3613
m
25/5
35/0
2710

123 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 5/21-5/27. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent.Most Added is the total number of
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overal total stations playing a song. Most Increased Points
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by the highest AQH Persons of all
Country reporters. As of fall 2005, WUSN/Chicago has the highest AQH, which is 42,500. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron
Inc.).© 2006 Radio & Records.

POWERED[Y7

MEDIABASE

ARTIST TITLE LABEL(S) ADDS
BIG & RICH 8th Of November (Warner Bros.) 4
BROOKS & DUNN Building Bridges /4rista) 34
PAT GREEN Feels Just Like It Should /BV4) 16
JOSH TURNER Would You Go With Me (MCA/ 7
JACK INGRAM Love You (Big Machine) 7
WRECKERS Leave The Pieces (Maverick/Warner Bros.) 5
TRACE ADKINS Swing (Capitol) 5
DARRYL WORLEY Nothin' But A Love Thang /903) 5
TRENT TOMLINSON One Wing In The Fire (Lyric Street/ 5
The Country add threshold is applied to monitored stations not allowed to

report adds per their company policy: Songs that reach seven plays per week
within one airplay week. Airplay week is defined as Sunday through Saturday.
Adds from all other programmers are still accepted at any play level.

MOST
INCREASED POINTS

TOTAL
POINT

ARTIST TITLE LABEL(S) INCREASE

BIG & RICH 8th Of Noverber (Wamer Bros.) +1119
PHIL VASSAR Last Day Of My Life (drista) +1080
KENNY CHESNEY Summertime (BNA/ +931

CARRIE UNDERWOOD Don't Forget To Remember Me fArista) +857

WRECKERS Leave The Pieces (Maverick/Warner Bros.) +849
RODNEY ATKINS If You're Going Through Hell... {Curb) +763
TOBY KEITH A Littie Too Late (Show Oog Neshville/Universaj)  +680
SUGARLAND Down In Mississippi (Up To No Good) Mercury)  +586
JAKE OWEN Yee Haw (RCA/RLG) +582
BROOKS & DUNN Building Bridges (Arista/ +581

MOST

INCREASED PLAYS BN

PLAY
ARTIST TITLE LABEL(S) INCREASE
KENNY CHESNEY Summertime (BNA/ +381
PHIL VASSAR Last Day Of My Life (rista/ +365
WRECKERS Leave The Pieces (Maverick/Warner Bros.) +308
BIG & RICH 8th Of November {Warner Bros./ +302
TOBY KEITH A Little Too Late /Show Dog Nashville/Universal)  +218
RODNEY ATKINS If You're Going Through Hell... {Curb) +255

CARRIE UNDERWOOD Don't Forget To Remember Me fArista) +245

BROOKS & DUNN Building Bridges /Arista/ +216
SUGARLAND Down In Mississippi {Up To No Good) Mercury)  +206
JOSH GRACIN Favorite State Of Mind (Lyric Street/ +203

BREAKERS

PAT GREEN
Feels Just Like It Should /BNA)
16 Adds * Moves 34-30
BLAINE LARSEN
| Don't Know What She Said (Giantslayer/BNA)
2 Adds * Moves 32-34

Songs ranked by total points

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.
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WK W ARTIST TITLE LABEL(S) oS omts  mms  aos oo et "Be e
® L
1 1 DIERKS BENTLEY Settle For A Slowdown (Capitol) 4607 87 3639 96 13953 1035 20  94/0 MOST ADDED ]
2 @ LEANN RIMES Something's Gotta Give (Asylum/Curb) 4454 105 3502 +97 12414 211 22 8ajg | ARTISTTITLE LAGELS) A
g d BROOKS & DUNN Building Bridges (Arista/ 2
5 PHIL VASSAR Last Day Of My Life (Arist. 4421 309 3491 +215 12244 633 18  96/0
© sl fy Rl BIG & RICH 8th Of November Warner Bras.) 2
3 @ TIMMCGRAW When The Stars Go Blue (Curty/ 4332 108 38413 +64 11603 1173 13 97I0 | pr GREEN Feels Just Like It Should BV 15
6 @ KENNY CHESNEY Summertime (BNA/ 4244 358 3354 +305 11182 484 10  98/1 | JAKE OWEN Yee Haw (RCA/RLG) 8
7 @ JOENICHOLS Size Matters (Someday) (Universal South) 4025 160 3175 +100 11341 .11 19 97/0 | SHEDAISY In Terms Of Love fLyric Street 8
Pt , — 07 497 11 g7y | TRACE ADKINS Suing Capiro) 1
8 BRAD PAISLEY The World (rista/ 3806 251 + 9970 0| SARA EVANS Coalmine (AC4) 7
9 @ KEITH ANDERSON Every Time | Hear Your Name (Arista 3505 153 2747  +115 9000 21 21 95/0 | JACK INGRAM Love You (Big Machine) 7
4 9  JASON ALDEAN Why (BBR) 3494 724 2690 620 11544 1228 26 82/ | GRETCHEN WILSON Caifornia Girls (Combia/ 1 i
11 @ CARRIEUNDERWOOD Don't Forget To Remember Me Arista) 3397 210 2710 +182 8991 502 10  ggjo | JOSHTURNER Would You Go WithMe (LA b E
10 ) CRAIG MORGAN | Got You (BBR/ 3286 77 2562 +73 8541 0 25 9511 X
14 B GARY ALLAN Life Ain't Always Beautiful (MC4) 3028 132 2399 +107 715 409 20  94/1
15 @ RASCALFLATTS Me And My Gang (Lyric Street) 2988 157 2356 +123 6863 1211 7  96/2
16 @ TOBY KEITH A Little Too Late (Show Dag Nashville/Universal) 2897 149 2267 +125 7458 660 7 98/2
12 15 GEORGE STRAIT Seashores Of 0id Mexico (MC4) 2851 246 2248 236 8117 884 17 840
18 ) RODNEY ATKINS If You're Going Through Hell... (Curty 2795 284 2186 +193 6513 996 20 952
17 @ LUTTLEBIG TOWN Bring It On Home (Equity/ 2710 183 2147 +127 6471 944 18 9301
19 ) ERIC CHURCH How ‘Bout You (Capital 2215 110 1780  +83 5558 801 14 83/1
20 BILLY CURRINGTON Why, Why, Why (Mercury/ 270 114 1731 +83 4799 30 14 9400 MOST I
21 @ SUGARLAND Down In Mississippi (Up To No Good) (Mercury/ 2133 117 1724  +146 5531 811 12 813 INCREASED POINTS
22 €3 KENNY ROGERS | Can't Unlove You (Capital) 2014 82 1614  +54 5015 935 22 80/
23 @D WRECKERS Leave The Pieces (Maverick/Warner Bros.) 1843 304 1476  +212 3459 710 9 915 P
. ARTIST TITLE LABEL(S) INCREASE »
24 €D JOSHTURNER Would You Go With Me M4/ 1609 170 1241 +122 3078 233 6 866 | b e DUNN Buil ding Bidges rita o
25 €@ JOSHGRACIN Favorite State Of Mind (Lyric Street) 1559 154 1226 +112 3240 220 14 7713 | KEmNY CHESNEY Summertime (BVA/ +358
27 €D JAKEOWEN Yee Haw (RCA/RLG) 1466 165 1144  +129 3071 348 13 71/8 | PHILVASSAR Last Day Of My Life (drista/ +309 ;
26 @ GARTHBROOKS That Girlls A Cowboy (PeariLyric Street) 1414 41 1204 443 2124 35 8 720 | WRECKERS Leave The Pieces Maverick/ Warner Bros) +304 _
o ; : PAT GREEN Feels Just Like It Should (BNA4) +281 o
29 @ TRACE ADKINS Swing (Capitol) 1170 174 975 +148 2453 387 5 667 | BRAD PAISLEY The World (Arista/ +251 :
32 @ STEVEHOLY Brand New Girlfriend (Curb) 127 233 958  +207 2207 362 6 674 g;:‘éi“&;;:x‘gg‘;“éGi’”'Fie"d /""T‘”lz Tl +§?3 E
. ) ) on't Forget To Remember Me (Arista) +
30 @ TRENT WILLMON On Again Tonight (Columbia) 1089 97 875 +78 2181 441 15 6314 BIG & RICH 8th Of November (Warer Bros,) +190
31 € SARAEVANS Coalmine (RC4) 983 43 769  +27 1910 89 8 6077 F
33 €D MIRANDA LAMBERT New Strings (Epic/ 951 93 773 +64 1370 166 7 6113
40 €O BROOKS & DUNN Building Bridges /Arista/ 948 568 763 +455 1574 1066 2 56/21
35 €D PATGREEN Feels Just Like It Should /BNA/ 887 291 728 +227 1264 678 2 695
36 €D MEGAN MULLINS Ain't What tt Used To Be (88R) 623 44 477  +40 898 26 10 39/0
34 36 HANKWILLIAMS, JR.... That's How They Do It In Dixie (Curt/Asylum) 538 120 397 83 988 665 14  34/0
39 €D DIAMOND RIO God Only Cries /Arista/ 486 101 385  +75 1200 131 7 304
38 €D DARRYLWORLEY Nothin' But A Love Thang (903/ 479 85 68 +71 943 387 3 314
37 € BLAINE LARSEN | Don't Know What She Said (Giantsiayer/BNA) 467 32 391 +19 1198 70 14 341
42 €D SHEDAISY In Terms Of Love Lyric Street) 438 130 373 +107 731 393 3 408
45 @ ROCKIE LYNNE Do We Still (Universal South) B 7 285  +63 804 216 4 311 MOST
41 42 VANZANT Things | Miss The Most (Columbia) 326 16 265 8 538 0 6 290 INCREASED PLAYS
43 @ RAY SCOTT Gone Either Way (Warner Bros.) 315 24 265  +21 82 88 6 2600 TRl >
46 @ SAMMY KERSHAW Tennessee Girl (Category 5/ 309 59 242 +42 709 174 3 28{1 | aRmsT TIMLE LABEL(S) IN(?F:!?XSE
44 @ EMERSON ORIVE A Good Man (Midas) 281 12 203 +14 492 57 5 202 | BROOKS & DUNN Building Bridges (Aristal +455 .
47 @ GARYNICHOLS Unbroken Ground (Mercury) %6 41 206 +39 757 230 2 25(a | KENNY CHESNEY Summertime (BA4) +305
@ . PAT GREEN Feels Just Like It Should /BNA4/ +221
@ JEFFBATES One Second Chance (RCA/ 212 81 155  +56 468 181 1 16/2 | BRAD PAISLEY The World /4rista) +215
50 € CHRIS CAGLE Anywhere But Here (Capital) 209 7 112 42 306 1339 4 190 :VT"EECE"E:S LzavedThe Pi‘-g‘-‘; /MZVZ"C’;/W"’”B’ Bros) +§[‘]§
) i VE HOLY Brand New Girlfriend /Curb/ +
a5°  [50] «MRHKIWIESTHailk [Epd) a8 5 66 2 693 148 4 1410 popney ATKINS If You'e Going Thiough Hell. €urt)  +193
) CARRIE UNDERWOOD Don't Forget To Remember Me (Arista) +182
98 Count Hers. | - Saturday 5/27.
ountry reporters. Songs ranked bgotzag (;Jéaéz J?Or ;h% :ggrgys/ week of Sunday 5/21 - Saturday 5/ BIG & RICH 8th Of Novermber (Warmer Bras) 149

PARAGON

(rea__tihq Listener-Driven Innovation Since 1981

303.922.5600

PROGRAMMING RESEARCH © STRATEGIC PLANNING & RESEARCH CONSULTING - www.paragonme?lastrategles.com

38 ® Radio & Records June 2, 2006

www americanradiohistorvy com B


www.americanradiohistory.com

(= re

2.

ey
Y

i, ER SRR — S,

RR COUNTRY CALLOUT AMERICA. g5,4C NI

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES June 2, 2006
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of May 21-27.

TOTAL STRONGLY
ARTIST Title (Label) POSITIVE PASSION INDEX NEUTRAL FAMILIARITY DISLIKE DISLIKE GQLLOUTAMERICA®
JASON ALDEAN Why (BBR) 338%  738%  4.06 138% 94.3% 6.3% 05% HOT SCO RES
DIERKS BENTLEY Settle For A Slowdown (Capital) 328%  73.3%  4.02 163%  95.8% 4.5% 1.8%
PHIL VASSAR Last Day Of My Life (Arista) : 285%  728% 4.0 193%  96.3% 3.8% 05% .
JOE NICHOLS Size Matters (Someday) (Universal South) % 713% 403 s sasw a3 ogw | TS Week At
TIM MCGRAW When The Stars Go Blue (Cur) 31.8%  690%  4.00 19.0% 93.8% 4.8% 1.0% cullout America
JACK INGRAM Wherever You Are (Big Machine) 25.5% 69.0% 3.94 178%  925% 43% 15% By John Hart
LEANN RIMES Something’s Gotta Give (Asylum/Curt) 270%  670%  3.88 240%  97.5% 5.0% 15% T
GARY ALLAN Life Ain't Always Beautiful (MCA/ 27.5% 67.0%  3.92 210% 943% 4.8% 15% he No. 1 song for the week is
CRAIG MORGAN | Got You B8R/ 203%  628% 383  205%  90.3% 6.0% 10% | /VhybyJason Aldean, up from No.
. . . . . . . . 4 last week and the No. 1 passion song.
KEITH ANDERSON Every Time | Hear Your Name Arista) 17.0% 61.5% 3.79 24.3% 91.5% 50% 0.8% Females rank the song No. 1. Listeners
CARRIE UNDERWOOD Don't Forget To Remember Me (Arista) 228%  615%  3.82 208%  905% 6.5% 1.8% | 35-44 and 45-54 also rank it No. 1.
BRAD PAISLEY The World (Arista) 218%  59.3%  3.87 19.3%  850% 6.0% 05% Gary Allan continues to significant-
KENNY CHESNEY Summertime (BNA/ 245%  585%  3.86 205%  885% 4.0% 15% | ¥ outperform the spin chart, ranking
, ) . . . . . o No. 7 for the week and No. 6 passion.
KENNY ROGERS | Can’t Uniove You (Capitol) 15.3% 56.8% 3.69 228%  89.0% 8.3% 1.3% | \ten rank this song No. 4, and women
BILLY CURRINGTON Why, Why, Why (Mercury) 16.3%  550% 373 25.8%  87.3% 5.3% 1.3% | rankitNo.9, while listeners 25-44 rank
ERIC CHURCH How ‘Bout You (Capitol) 15.8% 548%  3.71 235%  86.3% 6.8% 1.3% | thesong No.7. A strong 11-to-1 posi-
TOBY KEITH A Little Too Late (Show Dog Nashville/Universal) 150%  54.8% 368  205% 84.8% 7.3% 2.3% “Vz'co’wet;s“’” ELOIS AR
an rowtn.
GEDRGE STRAIT Seashores Of Old Mexico (MCA) 223%  51.3% 358 225%  89.8% 11.5% 4.5% Cgarrie Underwood moves inside
RODNEY ATKINS If You're Going Through Hell... (Curby 175%  503%  3.67 23.3%  835% 80% 2.0% | the top 10 titles, with “Don’t Forget to
LITTLE BIG TOWN Bring It On Home (Eguity) 12.0% 48.0% 353 253%  845% 7.3% 4.0% | Remember Me ” ranking No. 10, up
TRENT WILLMON On Again Tonight (Columbia) 133%  47.8% 362  225%  80.0% 8.0% 1.8% | rom No-l4andasthe No. 10 passion
o song. Female listeners rank this song
SUGARLAND Down In Mississippi (Up To No Good) (Mercury) 15.8% 45.5% 3.52 220%  81.5% 9.3% 48% |,\,7
BLAINE LARSEN | Don't Know What She Said (Giantslayer/BNA) 135%  455%  3.58 245%  805% 85% 2.0% Billy Currington is at No. 15 for the
JOSH TURNER Would You Go With Me (MCA) 138%  455% 369  198% 733% 7.0% 1.0% [ weekwith"Why Why Why"whichis
GARTH BROOKS That Girl Is A Cowboy (PearflLyric Street) 123%  448% 351  23.0%  80.5% 95% 33% | ellinfrontoftheradiospinchartand
] ) . . . ! . . . up from No. 19. This song is also the
JOSH GRACIN Favorite State Of Mind (L yric Street/ 8.3% 41.3% 3.5 30.8% 800% 7.3% 0.8% No. 16 passion song and the No. 12
MIRANDA LAMBERT New Strings £pic/ 11.3%  400%  3.50 21.3%  77.0% 6.8% 3.0% | song with younger 25-34 listeners.
TRACE ADKINS Swing (Capitol) 14.5% 375%  3.37 17.3%  72.5% 10.3% 7.5% Rodney Atkins is inside the top 20,
STEVE HOLY Brand New Girlfriend (Curty 128%  365% 336 185%  713% 8.0% 7.3% | With TMYoureGoing Through Hell”at
o ) ) No. 19, up from No. 21, and the No. 14
DANIELLE PECK Findin’ A Good Man (Big Machine) 103%  360%  3.44 208%  715% 7.0% 38% | ,ocion song, up from No. 18. Young-
WRECKERS Leave The Pieces (Maverick/Warner Bros.) 6.3% 33.8% 3.35 270% 72.8% 9.8% 2.3% | er25-34 listeners rank the song No. 19
RASCAL FLATTS Me And My Gang (Lyric Street) 11.5% 335%  3.39 235%  705% 9.5% 4.0% | overalland No.16 passion.
MEGAE! MULLINS Ain't What It Used To Be (BBR) 73%  325% 343  238% 658% 7.8% 1.8% LI SO G
Again Tonight,” ranking No. 21 over-
JAKE DWEN Yee Haw (RCA/RLG) 9.5% 323%  3.22 185%  69.5% 11.0% 7.8% | 1’2 i No. 19 with females. It's No. 18
PAT GREEN Feels Just Like It Should /BNA/ 6.0% 300% 346 19.0%  575% 7.5% 1.0% { with core 35-s.

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5} | like it a lot: in fact, it's one of my favorites; 4) | like
it: 3) It's OK, just s0-50: 2) I don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and & scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R’s Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge: Nashville;
Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester. NY; Springfield, MA; Providence; Washington. DC. WEST: Modesto, CA; Salt Lzke City; Celorade Springs, CO: Portland, OR; Houston. © 2006 Radio
& Records. © 2006 Bullseye Marketing Research Inc.

Whitney Allen’s humor and high energy
is delivering big Saturday Night
ratings for bigg Country stations.
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832 it's no wonder she’s RMA’s 2005

& : ‘Country Radio

A2 Personality of the Year!’

weLT KXKC

W Columbus, OH  Lafayette, LA = = @
KToM WAAC WUBE Cincinnati

Monterey, CA  Valdosta, GA

P18-34 *10 to *4 __ . Up 192%
P25-54 *10 to "1 ———mawii Up 115%
WGAR Gleveland

P18-34 *10 t0 "2 ___ o ewii Up 114%
P25-54 *8 t0 *2 _ ——mmwmia Up 29%

Get in touch for your BIG TIME demo
Big@XRadioNetworks.com or
212.419.2926
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L *No. 1#‘One Piece At ATime”— johnny Cash

™ N
( amm ﬂ w”' America’s Best Testing Country Songs 12 + RR g‘" Ci 0‘/;”r TR y TOP 40 MEM AB A
For The Week Ending 5/26/06 C ANAD A ]
o , Per. W M WK Wk ARTIST TILE LABEL(S RNS  elvs  "CART  STATONS
Adist Title (Label) TW LW Famil. Burn 25-54 25-54 25-54 1 6 =TT = : T s = o
: N M MCGRAW When The Stars Go Bhie Curfy - - 586  +137 " 1 1
JASON ALDEAN Why (B8A) S 8422 430 9% 15% 427 422 420 2 ©  LEANNRIMES Something's Gotta Give tsylum/Curt) 573 +43 14 170
PHIL VASSAR Last Day Of My Life irista) 420 417 9% 13% 423 420 430 g 8 ":A":g::';ﬁnmy;’;gg”“‘” ::g *3: 1'1’ :2:3
BRAD PAISLEY The World /Arista/ 413 413 91% 11% 411 405 428 3 6 DIERKS BENTLEY Settle For A Slowdown (Capito)) 482 -19 14 16/0
DIERKS BENTLEY Sette For A Slowdown (Capito) 411 421 96% 19% 411 414 403 ‘é’ ?\Vf 5;"::;‘:";?:&5 :4 Good gazgfd;’z oS :‘3‘: +4g 1? :;‘:g
, . . e Matters (Someday) Universal. ’ .
LITTLE BIG TOWN Bring it On Home /Equity/ 406 393 78% 7% 410 409 4.12 7 9 GEDRGE STRAIT Seashares 0f 0id Mexico MC4/ 408 18 13 1710
BON JOVI wid. NETTLES Who Says You.. Meury/D/MG/ 405 401 99% 34% 420 418 425 12 @ G. CANYON Somebody Wrote Love (UniversalSouth) 395 +33 4 1900
JACK INGRAM Wherever You Are (Big Machine/ 405 406 94% 20% 408 408 407 13 m €. UNDERWOOD Don't Forget To Remember Me /Arists/ 381 +24 7 19/0
CRAIG MORGAN | Got You (B8R a05 383 8% 11% 404 402, A1 }(75 12 :::0""“5:‘:: LT”‘ D:YYOf Mﬁt"e(zz’;’; BME) :z;' *Z 2 :;:g
. . ) @* wenty Years Late +
C. UNDERWOOD Don't Forget To Remember Me (4rista/  4.04 383 93% 17% 410 415 399 1 14 JACKINGRAM Wherever You Are (Big Machire/ 381 36 g 140
GARY ALLAN Life Ain't Always Beautiful (MCA/ 399 399 89%% 16% 4.00 406 385 9 15 FAITH HILL The Lucky One (Watner Bros.} 335 74 13 180
RODNEY ATKINS If You're Going Through Hell.. Curt/ 399 400 72% 10% 398 395 4.06 14 164 JOHNNY REID Time Flies (Gpen Road/Universal) 35 39 1170
JOE NICHOLS Size Matters (Someday) Universal Soutly 334 396 96% 17% 391 383 386 19 (D ADAMGREGDRY GetItOr (EM/ Music Canadsl 307 +8 3 180
o . . 18 18 DIXIE CHICKS Not Ready... (pen Wide/Columbia) 303 1 9 18/0
LEANN RIMES Something's Gotta Give (Aspum/Curhf 389 392 97% 27% 392 392 393 20 @ TERRI CLARK Slow News D