NEWSSTAND PRICE $6.50
Mmm ... Pearl Jam & Doughnuts

BMG North America Chairman/CEQ Clive Davis was
spotted at the downtown Tower Records store in New
York on Monday night, handing out doughnuts to the
throng of devoted Pearl Jam fans who camped out on the
streets for more
than 48 hours to buy
the band's new seif-
titled album and get
‘free tickets to a
super-secret show. it
was the largest
midnight sale in
Tower's history.
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A Report From Rock’s Front Lines

In this week's Can't Stop the Rock special, Rock Formats
Editor Steven Strick asks a number of Rock and Active
Rock PDs and MDs how they

market their stations on the

air and on the street.

Then he settles down to

chat with three of rock's

biggest acts: Pearl Jam,

The Red Hot Chili

Peppers and Tool. Strap

yourself in and turn to

Page 53.
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LATIN FLAVOR
Pocaos Pero Locos is a three-hour
syndicated show that appears on 36
stations across the country and
piays the best of Latin hip-hop. CHR/
Rhythmic Editor Darneiia Dusham
sits down with the show’s hosts,
Khool Aid and E-Dub, to discuss the
show’s success in some unlikely
markets and their efforts to expand
the brand.

See Page 28

WHO CONTROLS
COUNTRY?

Country Editor Lon Helton spotlights
the radio companies that made more
than $10 million from their Country
outlets in 2005. Check out the
stations’ revenue, cume and 12+
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Legends of Jazz: Page 49

' MUSEXPO Focuses On The Future

Panelists examine current state of the industry & what lies ahead for radio

By Bvida Comnolly & Sorsh Vense
RER Staff Wrikens

com
WEST HOLLYWOOD, CA
— A&R Worldwide’s sec-
ond annual MUSEXPO
gathering kicked off this
week at the Bel Age Hotel
with a cocktail reception
Sunday night, followed by a
Monday-moming opening
keynote panel moderated
by noted talk host
Larry King.

On the panel were
Napster Chairman/
CEO Chris Gorog, Uni-
versal Music Publish-
ing Chairman/CEO
David Renzer, Virgin Rec-
ords U.S. Chairman/CEO
Jason Flom, Starbucks Enter-
tainment President Ken
Lombard, Live Nation CEO
Michael Rapino and pro-
ducer and American ldol

the music industry from
Starbucks’ perspective. Lom-
bard replied, “It’s in a tre-
mendous state of chaos,
which has, frankly, pre-
sented an opportunity for
Starbucks” as it expands its
program to expose new mu-
sic.

To the same question, Vir-
gin Records U S. Chairman/
CEO Jason Flom jokingly re-

MUSEXPSE

sponded, “It’s a great busi-
ness. I sell little round things
to people who don’t want
them, or they have to drive
to a record store that’s
closed, or they stay home
and download them for

N
‘\
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HAPPY CINCO DE MAYO

R&R gets into the spirit of Cinco de Mayo this week.
Latin Formats Editor Jackie Madrigal talks to some
radio heavyweights about what their stations are doing in
conjunction with the holiday and interviews banda
innovators Cuisillos, and our Management, Marketing &

Sales pages deal with how "

Cinco de Mayo has been %‘
embraced by radio sales

departments and advertisers. %Yo
Pages 12, 74, 76.

Magic/Styles Taps
lnu&hlin As I
et Manager

q-nun--
nsaummmc

ster is still relying on Flom
and other label execs to
bring talent, although
Napster views helping to
break new artists as a

ds com
Magic Broadcasting/Styles
Media has tapped Roy Laugh-

“hugely important part” of lin as Market Manager for
what it's doing. Southern Cali-
King then asked the panel | fornia. He will
if there’s any such thing as oversee Urban si-
an “automatic” these days | | mulcast KDAY/
— that is, an artist who has Los Angeles and
only to release a record for | | KDAI/Riverside
it to be a hit. and CHR/Rhyth-
Jackson said, “No. | mic KWIE (Wild
don’t think there are re- 96.1)/Riverside.
ally automatics any- Laughlin was

Laughlin

previously co-
Regional VP for Clear Chan-
nel’s L.A. Trading Area, a posi-
tion he exited a year ago. He
had been associated with that

more.” He pointed to

the success of Mariah

Carey’s latest album
but said that even in a case
like Carey’s, there’s no guar- |

antee that any given record cluster’s KIIS since 1991.
will be a success. “} am excited to join our new
Lombard that, partners in this Magic Broad-

casting/Styles project,” Laugh-

at Starbucks, “We're taking |
lin told R&R. “I have always

the approach that nothing’s |

judge Randy Jackson. free.” automatic.” said that great radio is like a
King began by asking Asked about breaking . stained-glass window: You can-
Lombard about the state of new artists, Gorog said Nap- MUSEXPO Soe Page 7 ' not look at it piece by piece, but
J LAUGHLIN See Page §
Latin Formats Settiement Ends Limbaugh Probe | Jones Promoted
Surge In Winter | Talk rodio host pieads not guitty o single cownt | 10 PD Of KKSF
Oy Corel Archer
Al‘b ron Rllﬁllgs Oy Al Potessen and another $30 per month R&R Smooth Jazz Edmor
Oy Adum Jocsboss AR Nows/Tal/Sports Edior for the cost of supervision i e e
mm& during the remaining period Clear Channel has promoted
- - The state of Florida’s of his treattnent. Ken Jones fm Asst. PD/MD
If the first batch of winter | probe into alleged doctor As part of the deal reached to PD of heri-
2006 Arbitron results are any ing by talk host by Limbaugh attor- tage Smooth Jazz
indication of what's to come, Rush Limbaugh has f" ney Roy Black, the KKSF/San Fran-
Spanish-language radio sta- been settled after a | & \ | talk host filed a plea cisco. The posi-
tions are poised to have some nearly three-year in- | £ of not guilty with the tion has been
of their biggest ratings suc- vestigation. g & | court. “Mr. Lim- open since Clear
cesses yet. Under the terms of (} baugh and I have Channel Region- |
Thanks to two significant sur- the deal, the state at- | ¢ ¢ | maintained from al VE/Rgren
vey enhancements by Arbitron torney has filed a | | the start that there ming Michacl
that are reflected in the winter | single charge of doc- was no doctor shop- o i oM (-
results — personal race/ tor shopping with ping. and we con- quished day-to-. )
the court that will be day programming duties at

ethnicity and language-usage
weighting — noticeable gains
were seen in New York, Los
Angeles and several other mar-
kets with sizable Hispanic
populations.

In the Big Apple, where Clear
Channel AC WLTW continues
to dominate 12+, Spanish
Broadcasting System’s Tropical

RATINGS See Page 11

tinue to hold this

held in abeyanceand ~ Limbaugh  position,” Black KKSF several months ago.
s i ey said. “Accordingly, | 0 o o et
e 1 e of medica] e aPlea f MOABUY | and a deep understanding of
treatment. z:ehe charge filed by the the heritage of the station,”
The P Radi Net- “As a ition Encksonm:old R&:f. evi::yr:
works-syndicated host will of the dismissal, Mr. Lim- he wort withl"m
m‘z&b ::::: baugh must continue to Jones, who joined KKSF
Bccwdugmvi.upﬁm oo Page 11 three years ago as on air talent

JONES See Page 11>
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Bishop T.D. Jakes, one of the most prominent and
well-respected leaders in the African-American
community, educates and inspires listeners 10
live life to the fullest.

Debuts June Sth, 2006
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Gender Analysis: Glass Ceiling Still Exists

Latest MIV/ summary shows.15% of 6Ms are women

According to the latest “Gender
Analysis Summary” released by
Mentoring and Inspiring Wom-
en in Radio, women manage only
18% of the 4,877 radio stations
owned by groups holding 12 or
more stations.

They fare slightly better in these
radio groups than in the industry
as a whole, where women man-
age only 15.2% of more than
10,000 stations.

Of the 123 radio groups that
owned 12 or more stations at the
end of 2005, the average group
had 40 stations and employed 11
GMs, only two of whom were
women. Thirty-six groups — 29%
of all groups with 12 or more sta-

tions — had no female GMs when
the survey was taken at the end
of 2005.
MIW reported that Clear
Channel has shown significant
rogress over the last four years:
In 2005, 24% of its GMs were
women, up from 17% in 2002.

Among the other groups that
own more than 100 stations,
Entercom had 28% women GMs,
Citadel had 22%, Infinity had
14%, Cumulus had 13%, and Sa-
lem had 6%.

“Clearly, some broadcasters
embrace the positive results of di-
versity and some don’t,” Access.1
Communications Director/Radio

MIW See Page 11

Quinn Joins Bustos As VP/6M 0f K6DQ

Bustos Media has named Rob
Quinn VP/GM of the Denver mar-
ket, where the company currently
owns Regional Mexican KGDQ-
FM (La Gran D). Quinn previously
spent 10 years as GM of Entravision
Radio’s crosstown cluster.

“Rob Quinn has an enormous
amount of experience in both
Spanish radio and in the Denver
market,” Bustos Media President
Amador Bustos told R&R. “There

could be no better combination
for us to come into the market
than with someone with that kind
of experience.”

Quinn said, “I'm very happy to
be part of the Bustos Media fam-
ily. Working with Amador Bustos
and his team is great. This posi-
tion is a perfect fit, and Colorado
is a growing and dynamic His-
panic-media market. We have
lofty plans for Colorado.”

Shannon Becomes CC RVPR WKFS PD

Todd Shannon has been
named Regional VP/Pro-
gramming for Clear Chan-
nel’s Alabama & Pensacola,
FL Trading Zone, oversee-
ing Birmi . Mobile; |
Montgomery, AL; Hunts-
ville, AL; Tuscaloosa, AL;
Gadaden, AL; and Persacola.
He Doug Hamand,
who became OM of Clear

as day-to-day PD of CHR/Pop
WKEFS (97.9 Kiss FM)/Jackson-
ville, replacing Skip Kelly, who
remains as Asst. PD/afternoon

— AVIVAVLVAVIVAS=] A A1) 4 fasatalaVa Valallal alaWArayavan) -

Shannon

personality. Shannon will
be based in Jacksonville
and report to Clear Chan-
nel Regional VP David
Coppock.

A 20-year broadcast vet-
eran, Shannon was most
recently VP of Critical
Mass Media. He has also
served in various pro-
gramming capacities for
Clear Channel irf Dallas;
San Diego; Columbus, OH; and

“To ntnc't a candidate with
SHANNGH Ses Page 7

More than 200 industry leaders honored the
week at the Four Saasons Hotel during the NAB

OMSMMNMONABWBMM!WWBMMDMM held last
CumMMLast.SmMm(H)BMIPmsMWEOD&IBmm.
MWMWMWWOMM FCC Commissioner Debora Taylor Tate. Hubbard
WW“WIMWWMMWBMIMMWW

Sandusky on Monday flipped
Hot AC KLSY (Mix 92.5)/Seattle
to an adult Rhythmic format as

Adams PD As KLSY/Seattle Gets 'Movin'

between 12 and 24 in 1989 are 28

to 40 years old today. They grew
up on Top 40 hits that were pri-

“The New Movin
92.5.” Concurrently,
KLSY upped MD/mid-
dayer Lisa Adams
to PD.

The “Movin” for-

marily rhythmic.
“Movin’s target is
that segment of 25-
40-year-old women
who feel too old for

mat is the brainchild of consult-
| ants Alan Burns & Associates.
“Since the late ‘80s young radio
listeners began to move toward
rhythmic music preferences,”
Burns said. “Women who were

hip-hop; are bored
with narrow, rock-based Hot AC;
and aren’t ready for traditional
AC radio.”

KLSY VP/GM Mark Kaye told
R&R, “We are very confident that

KLSY See Page 11

Shea Shifts To Cox/Long Island As VP/6M

| Cox Radio has named
John Shea VP/GM of

Shea began his broad-
cast career as an AE for

CHR/Pop WBLI and Great Scott Broadcasting’s
Rock WBAB in Nassau- WPYX & WTRY/Albany.
I Suffolk, as well as WBAB {IF “John comes to Cox
] simulcast partner WHFM/ with very high marks from
NY. his peers and prior col-
| He will assume his new feagues,” said Cox Re-
duties on May 9 and suc- gional VP Kim Guthrie, to
ceed Austin Vali, who ex- whom Shea reports. “He
ited the cluster in January. is creative, energetic and
Shea has spent the last 15 Shea competitive, with a repu-
years with Barnstable tation for being a first-
Broadcasting, serving most recently  class manager.
a8 GM of the company’s Greenville, “John’s ability to build great
SC cluster and before that asGM of  relationships and create success-
its Akron stations. He's also been  ful working environments makes

GSM for Bamnstable in Albany, NY
and Harrisburg,

him a great fit for our fabulous
Long Island cluster.”

Jeremy Bialek has been pro-
moted to the dual roles of Direc-
tor/Operations and NSM of
Raven Broadcasting’s Sports
WXLW (ESPN 950) and Pilgrim
Communications’ Oldies WIAU
(Gold 95.9) in Indianapolis.
Raven operates WIAU via a time-
brokerage agreement with Pil-
grim.

Bialek previously served as Ad-
vertising & Marketing Director
for Gold 95.9. He takes duties pre-
viously held by former WXLW
GM and GSM Russ Dodge, who
has become GM of Continental
Broadcasting’s crosstown WED]
& WSYW-AM (see story, this
pege).

Raven/Indy Taps Bialek As Dir/Ops

Bialek will continue to report to
Raven VP/Operations Randy
Tipmore, who told R&R, “Jeremy
and [ worked together here in In-
dianapolis when we launched a
Christian station, WIJY (Joy 96), in
June 2003. I was the GM of that
station, and he was the PD.

“During the last three years we
have worked together as a team
in a wonderful way, and when we
changed Joy 96 to Gold 95.9, we
continued to be very successful.

“Jeremy is extremely talented in

marketing,

Moore To Direct
Entercom Country

Programming

Entercom has promoted KWJJ/
Portland, OR PD Mike Moore to

4

Director/Coun-
try Programming
of the company.
In addition to his
duties at KWJJ,
Moore will over-
see WDAF/Kan-
sas City; WBEE
Rochester, NY;
KKWF/ Seattle;
and WGGI &
WGGY /Wilkes
Barre.

“This promotion was easy,”
Entercom Sr. VP/Programming
Pat Paxton said. “Mike is simply
one of the very best PDs in any
format, that I've worked with in
over 20 years in this business. He
has done a tremendous job in
Portland, and now it’s time to
take advantage of his abilities at
our other Country stations.”

MOORE See Page 7

Dodlﬂe Now 6M Of
WEDJ & WSYW/Indy

Russ Dodge has been named
GM of Continental Broadcasting’s
Spanish Contemporary WED)

Moore

| (Radio Latina) and Regional

Mexican WSYW-AM (La Que
Buena) in Indianapolis. He previ-
ously served as GM and GSM of
crosstown Sports WXLW and re-
places Dwight Barnett, who has
exited.

Of his plans for the stations,
Dodge told R&R, “The biggest
one is to be more involved in the
community, both within the base
in the Hispanic community and
with the corporate community.

“When they put the station on,
1 think there was the opinion that
’If you put it on, people will lis-
ten.” We can do a better job of
marketing ourselves and be
stronger community partners. We
have an Univision TV affiliate,
and there’s no partnership in
place. That's a no-brainer.

SODEE Soe Page §
May 5, 2006 Radée & Recerds ® 3
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R RADIO BUSINESS

Radio Revenue Falls 1% In March

First quarter also off 1% for radio, RAB reports

adio’s local woes continued in March as the industry saw
%.21% revenue decline during the month, according to the
RAB. While national ad dollars saw a 1% increase from
March 2005, local dollars dipped 2% year-to-year. The lone
bright spot for radio continued to be nonspot revenue, which
grew 5% in March.

The March results follow a Feb-
ruary in which combined national
and local revenue dipped 2%, with

CBS Radio Revenue Dips

hife CBS Corp.’s television and outdoor divisions both

showed gains for Q1, in the company’s first earnings

report since splitting from Viacom, CBS Radio’s revenue de-
creased 6%, to $435 million.

The loss reflects what the compa-

ny termed a “continuing weakness

in the radio advertising market,”

national ad dollars up 4% from Feb-
ruary 2005 and local dollars down
3% from the previous year. Nonspot

coupled with the impact of pro-
gramming changes at 27 of the com-
pany’s radio stations.

revenue enjoyed a 12% increase in
February compared to a year ago.
Radio’s revenue performance in
Q1 was, unsurprisingly, as lackluster
as March’s results: Total dollars fell
1% from Q1 2005, while national ad
dollars increased by 3% and local
dollars were off 2% on a year-to-date

basis.
REVENUE See Page 3>

CBS Corp. reported Q1 net in-
come of $226 9 million, or 30 cents a
share, compared to $585 million (28
cents) for the former Viacom Inc. in
Q1 2005.

“Radio, which has extremely
valuable assets, is our one segment

EARNINGS See Page 5

MADI/IN

THE

Usk

Providing the backbeat to America’s backbone

WHERE STARS EARN THEIR

& © Radio & Raconds May 5, 2006

STRIPGES

Smyth: Technology Wil Make Radio A

‘Premier Content Provider
n the May edition of his monthty “From the Corner Office” column
on Greater Media's website, company President Peter Smyth said
he believes that in the future, radio will serve as a premier content
provider and will emerge as the ieader in the audio entertainment
business.

“Our role will be to provide compeiling content, whether it's com-
ing from our towers, our streams, our multicast channeis or our
podcasts,” he wrote. “l| see a convergence of all of these services,
with radio as the ultimate source and the primary content provider”

Smyth wrote about Greater Media's annual management meet-
ing in Amelia Island, FL, at which Wail Street Journal Technology
Editor Walt Mossberg suggested that the industry should not be
afraid to “cannibalize” itseflf if that's what it takes to move radio to
the next level. “We just need to come up with a strategic plan and
follow through,” Smyth wrote.

During the session, Smyth wrote, Mossberg stressed how impor-
tant it is for radio to think outside the box and pave a new road us-
ing the industry's strengths. Smyth noted that Mossberg believes ra-
dio has to change, and it should start by viewing the intemet and
iPods as friends.

Smyth continued, “Radio’s biggest strength is its ability to provide
local, entertaining and compelling content to consumers — that's
where radio will stand out. With iPods, the Intemet. satellite radio
and the many other types of new technology available to consum-
ers, radio can truly distinguish itself from the pack by doing what it
does best: taking care of the communities it serves on a local level.”

Chertoff: ‘We’re All On The Same Team’
ddressing broadcast journalists at NAB 2006 in Las Vegas last
week, Homeland Security Secretary Michael Chertoft said his
agency plans to begin an embedded-reporter program to employ
during crises. He said such a pian would give reporters firsthand
information about the govemment response to a crisis and would
help in the flow of information to the public.

“We're not in a battieground, so we're not going to be censoring
information,” Chertoff said. “What we don’t want is interference with
our physical operations. On a day-to-day basis it often looks like the
media and govemment are squabbling with each other. But at the
end of the day we're all on the same team.”

While acknowledging that the Department of Homeland Security
could have done a much better job during Hurricane Katrina last year,
Chertoft said preparations are in high gear for a better response to
this year's hurricane season.

He also spoke about response plans for avian-fiu and earthquake
disasters but emphasized that i) the event of an emergency, no gov-
emment agency can' provide an immediate response to everyone
in an affected area. He urged journalists to heip his department com-
municate the message that anyone able to prepare for their own
survival in an emergency should do s0. “You cannot expect that help
is going to get there immediately.” said Chertofi. “It could be 24, 48
ofr 72 hours.”

Broadcaster Wants FCC To Aliow Local
Programming On Translators

aylorville, IL-based Miller Media Group has filed a petition with
the FCC asking the commission to allow FM transiators to air
locally oniginated programming.

In a letter dated April 27, Miller President Randal Miller said he
has received support from more than two dozen community and busi-
ness leaders in asking the agency to allow transiators to offer their
own content.

The crux of Miller's argument is a 1982 FCC ruie that allows TV
translators to onginate locai programming. “in the commission's rul-
ing at that time, it said that low-power TV service would tikely pro-
vide program service responsive to public demand without the ne-
cessity of regulatory intervention by the commission,” Miller argued,
saying the FCC should appty that same rationale to FM translators.

Miller's petition calls for FM transiators that originate programming
to have a main studio within 25 miles of the translator’s transmitter
site.

NAB Radio Board Members Reappointed

AB Radio Board Chairman and Entercom President/CEO David

Field on Monday reappointed the following Radio Board mem-
bers 10 additional two-year terms: Sheridan Broadcasting VP/Stra-
fegic Planning & Treasurer and Sheridan Gospel Network President
Susan Davenport Austin, Saga Communications PresidenW/CEO Ed-
ward Christian, Cumulus Media President/CEO Lew Dickey Jr., Fleld,
Radio One President/CEO Alfred Liggine Ill, Clear Channel Presi-
dent/CEO Mark Mays, Legend Communications Exec. VP and co-
m&mPMWIBCBBmdcasthresd«wcoo
Charles Warfield Jr. Continued on Pege 5
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All transaction informatien provided by
BiA's MEDIA Access Pre, Chantilly, VA.

Multistate Deal

© WFFL-FM (CP)/Panama City, FL and KNBE-FM/Beatrice,

KNFA-FM/Grand island & KNHA-FMMastings, NE $1 million
State-By-State Deais

© KFFW-FM/Cabool, MO $296,420

© WGNC-AM/Gastonia (Chariotte) and WOHS-AM/Shelby. NC
$1.5 million

© WTSA-AM & FM/Brattieboro, VT Undisclosed

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

© WYND-FM/Matteras, WFMZ-FM/Mertford,
WV0D-FiyManteo and WZPR-FM/Nags Head
(Elizabeth City), NC
PRICE: $3.5 million
TERMS: Asset sale for cash and note
BUYER: CapSan Media, headed by CEQ Bill Whitiow. Phone: 757-
497-1721. it owns no other stations.
SELLER: Convergent Broadcasting, headed by President/CEQ Bruce
Biette. Phone: 207-878-0095 -
FREQUENCY: 97.1 MHZ; 104.9 MHz; 99.1 MHZ; 92.3 MHz
POWER: 59w at 558 feet; 50kw at 492 feet; 50kw at 492 feet; 18kw
at 384 feet
FORMAT: B/EZ; Classic Hits; Tripie A; CHR/Pop

BROKER: Kalil & Co.
2006 DEALS TO DATE
Dollars to Date: $3,163,677,232
(Last Year. $2.831,603.805)
Dollars This Quarter: $67,758,920
(Last Year: $406.352,003)
Stations Traded This Year: 313
(Last Year: 889)
Stations Traded This Quarter: e
(Last Year: 250)
Revense Local and national revenues are
Continued trom Page 4  based ona pool of more than 150 mar-
The RAB did not officially com-  kets, as reported by the accounting
ment on the industry’s performance  firm of Miller, Kaplan, Arase & Co.
during Q1 or for March. — Adam Jacobson

Continued from Page 4

Terms for the reappointed board members begin at the upcom-
ing June NAB Radio Board meeting.

Additionally, Marconi Award nomination kits are in the mail, and
NAB member stations should be receiving the kits any day. The
awards, which represent overall excelience in radio, will be presented
on Sept. 21 during the 2006 NAB Radio Show, set for Sept. 20-22
in Dallas and co-located with R&R Convention 2006.

GMs may nominate their stations in the Station of the Year by
Market Size or Station of the Year by Format categories and may
nominate air personalities in the Personality of the Year by Market
Size category. GMs may also submit nominations for Legendary Sta-
tion of the Year and Network/Syndicated Personality of the Year.

New at this year's Marconis are awards for Spanish Format Per-

sonality of the Year and the Sports format category. Stations may
submit their nominations ontine at www.nab.org/membersonly/radio.
The deadline for voting is May 19; finalists will be announced in July.

Kucharski Elected RTNDA Chair

BZ-TV & WSBK-TV/Boston VP/GM Angie Kucharski was

elected to succeed WTMJ/Milwaukee News Director Dan
Shefley as chair of the Radio-Television News Directors Asso-
clation during elections at last week's RTNDA@NAB conterence
in Las Vegas. KYW/Philadeiphia Managing Editor Bill Roswell was
voted the RTNDA's chair-eiect.

The group aiso elected three new directors-at-large: CBS Radio
News reporter Donna Francavilla, KGO-TV/San Francisco reporter
David Louie and Associated Press/Washington Asst. Managing Edi-
tor/Broadcast News Ed Tobias.

Continued on Page 7
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JRANSACTIONS-ATA-GLANGE

Eamings

Continued from Page 4

that is not yet achieving acceptable
growth,” said CBS CEO Les Moon-
ves. “We have implemented a num-
ber of recent initiatives to change
that, including the new ‘Jack’ and
Spanish-language formats, which
have shown good success.

“And we believe this week’s an-
nouncement of a powerful new
moming show {WFNY/New York-
based Opie & Anthony] will great-
ly improve the performance of our
drivetime programming in the na-
tion’s largest East Coast markets.

"We're going to continue to invest
in the best programming and mar-
keting and actively adjust our port-
folio to maximize radio’s growth po-
tential.”

Bear Stearns media analyst Victor
Miller said about CBS Corp.’s Q1 re-
sults, “The balance sheet is the sto-
ry.” He rated CBS “outperform” af-
ter it posted better-than-expected
revenue and operating cash flow fig-
ures. Miller told investors CBS is
making headway in its plan to cull
some radio stations from its inven-

tory.
He added, “CBS’s net debt posi-
tion could reach $3.5 billion to $4

billion by year-end. We originally es-
timated that CBS's year-end 2005 net
debt would approximate $6.75 bil-
lion. So by year-end 2006, CBS’s net
debt could be nearly $3 billion less
than what we originally predicted
for year-end 2005.”

Merrill Lynch analyst Jessica Reif
Cohen said the “results fwere] most-
ly better than expected.” She contin-
ued, “Revenue grew 4% (vs. an es-
timated 2%). Segment results were
above expectations at all divisions
but radio.”

Cohen said, “Radio revenue de-
clined significantly, in line with our
expectations, but the EBITDA de-
cline was even higher than we an-
ticipated. Radio weakness can be
largely attributed to the departure of
Howard Stern and general weak-
ness in the radio market as a result
of dollars flowing to the Olympics.”

She said CBS stock “remains in-
expensive” and reiterated her “buy”
recommendation.

Sirlus, XM Rovenue Up

Sirius Satellite Radio saw sub-
scriber growth of 149% in Q1 and
had 4.1 million subscribers on
March 31, sparking revenue growth
to $129.7 million, up 193% from Q1
2005.

(

But growth also meant a steep
increase in operational costs, leading
to a net loss of $458.5 million, or 33
cents per share, compared to a net
loss of $193.6 million (15 cents) a
year ago. The average monthly
chum rate — the rate at which sub-
scribers drop their subscriptions —
increased to 1.8% from 1.3 %.

The cost of acquiring a new sub-
scriber dropped to $113 for Q1, com-
pared to $190 during Q1 2005.

Banc of America Securities ana-
lyst Jonathan Jacoby had a positive
reaction to Sirius’ results as the com-
pany raised its full-year subscriber
expectations from 6 million to 6.2
million subs by year’s end. Jacoby,
normally very tough on Sirius — he
prefers XM Satellite Radio — told
investors, “It is nice to see a strong
and clean quarter from a satellite
radio operator.”

Meanwhile, XM last week re-
leased its Q1 results, and while rev-
enue climbed from $102.6 million to
$208 million, the company’s net loss
grew from $119.9 million (58 cents
per share) to $149.2 million (60
cents). EBITDA also saw a widened
loss, from $71.3 million to $83.5 mil-
lion.
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Seviour Earns SVP
Stripes At J/Arista
)/Arista Records has promoted
VP/Marketing & Artist Development
Scott Seviour to
Sr. VP/Market-

report to J/ Arista
Bec VP/GMTom
Corson and con-
LB tinue to imple-
ment and man-
age the market-
ing campaigns
for the company’s
artists, as well as develop new talent.
Seviour will remain based in New
York.

“l am delighted to announce and
congratulate Scott on this well-de-
served promotion, " said Corson. “His
artist-first approach and market-
ing savvy have contributed greatly
to]/ Arista.”

Seviour said, “The past five years
at the label have been nothing less
than exhilarating, and 1 am excited
by the challenges that lie ahead as
my role expands. Having the oppor-
tunity to work with such incredible
artists and an encouraging team has
been an absolute honor — and to-
tally inspiring to me on a daily basis.

“Thanks to [BMG North America
Chairman/CEO)] Clive Davis, [BMG
North America President/CQOO)
Charles Goldstuck and Tom for
their continued support.”

Seviour joined J in his most recent
position when the label was formed
in 2001. He previously worked at
ABC-TV as an entertainment pro-

Seviour

| ing & Artist De- |
velopment. He'll |

co-host Mark Wallengren.

THEY'RE BEAUTIFUL.... Atiantic artist James Biunt (ssated in front) re-
cently performed at KOST/Los Angeles’ KOST Cate and posed with the besuties
from the station. Standing in back are (I-r) KOST morning show producer Rodrigo
Hernandez, marning co-host Kim Amidon, PD Steia Schwartz and morming

Quinn Steps In As KFRQ/McAllen PD

Mike Quinn has been named PD of Entravision’s Ac-
tive Rock KFRQ/McAllen. He replaces Alex Duran, who
will continue as PD of AC clustermate KVLY.

The appointment marks a second return to KFRQ for
Quinn, who started his career at the station as a teen and
left in 1993. He came back in the mid-"90s-to serve as
the station’s PD), then exited to move to Los Angeles.

In addition to his radio career, Quinn founded two
record labels, Powerhowse Records and Silverstone
Records; worked in independent promotion; managed
recording artists; and worked as a radio consultant. He
intends to keep his home in L.A. and commute to McAllen for now.

“I've always loved the South Texas region,” Quinn told R&R. “The
people are great, and | don’t get the bad finger in traffic.”

Quinn

ducer for Good Morning America and
was a senior producer for several of
GMA'’s special-event broadcasts.
He’s also worked as Director / Talent

Development & Music Program-
ming for the Disney Channel and
Manager/Talent Relations for Nick-
elodeon.

Levehlln

Continued from Page 1

rather as a whole to get the full ef-
fect. Great radio is not just about one
big beautiful piece in the center be-
ing done well, but rather about do-
ing the 1,000 little things all around

it right and making sure that those
who evaluate it see the value that
local radio delivers to society.”
Kimberly Fletcher remains Re-
gional VP/GM of KDAY and KDAL
which will offidially relaunch as Ur-
ban over Memorial Day weekend.
The duo flipped from CHR/Rhyth-

mic on April 17 under the guidance
of consultant Steve Hegwood, who
also remains on-board.
Technological enhancements to
the simulcast are expected to be com-
pleted by May 15, and KDAY and
KDALI will appear as a single-tine si-
mulcast in the summer 2006 ratings.

Reath To Manage WDEL & WSTW/Wamington

e Reath has been named GM of Deimarva

Broadcasting's News/Tak WDEL-AM and CHR/
Pop WSTW in Wilmington, DE. Reath joined Deimar-
va 16 years ago and has served as Market Manager
of its Salisbury, MD stations for the past nine.

Reath will succeed Julian “Pete” Booker, who will
concentrate on his role as President/CEO of the com-
pany by focusing on exploring new markets, devel-
oping new resources and growing Deimarva’'s man-
agement team. The changes become effective in July.

“If we are 10 truly move forward, we need an em-
phasis on mission, vision and growth,” Booker said.
“These changes will heip us do just that.”

Spurgeon Manages Renda/Jacksonville

Gary Spurgeon has been named GM of Renda/
Jacksonville's AC WEJZ, Country WGNE and Oldies WKQL.
He replaces Bill Scull, who exited the post on May 1.

Spurgeon was most recently VP/Market Manager of
Cox/Jacksonville, a post from which he resigned in
March. Before joining Cox Spurgeon worked for Regent,
where his positions included Regional VP of the

company’s Bloomington and Peoria, IL and St. Cloud,
MN stations and VP/Market Manager of the Erie, PA

cluster. Spurgeon
WRAX/Birmingham Names Robison PD
Steve Robison has been ap- for WRAX and has kept up with the
pointed PD of Citadel’s Alternative  station since it went on the air.
WRAX (The X @ 100.5VBirming- Through the years he has followed
ham, effective May 15. He was for-  the station very closely and as a re-
merly PD/morning co-host of Alter-  sult is quite familiar with what has
native KTBZ (The Buzz)/Houston, made it a true icon.”
which he helped launch in October Robison said, “WRAX is a station
1994 I have always kept an eye on

“Having spent nine years with
The Buzz in Houston, Steve brings
a wealth of knowledge regarding
alternative music,” Citadel/Bir-
mingham GM Dale Daniels said.

“He also has a great appreciation’

through the years, and I am honored
to be asked to join the team. WRAX
has a history and passion for the for-
mat that is well-known throughout
the industry, and it's going to be a
blast to be here.”

Tanyo .
Continued from Page 3
“Here’s a population that has
grown by 43% in a five-year period,
according to the Indianapolis Cham-

ber of Commerce, and [ don’t think
that's been properly marketed in
the corporate community. There’s a
lot of bridge-building to be dealt
with.”

“YOU'LL RAISE RATES, ATTRACT NEW BUSINESS, AND HIT BUDGETS
WHEN YOU HIRE IRWIN POLLACK IN 2006 AND 2007T

6 © Radio & Ricerds May 5, 2006

- D. Brown, Raleigh, NC

“You have to be insane not to use Irwin Pollack. His training
works and we've doubled our bottorHine since '04.”

“l love Irwin Pollack. The reason why: My W-2 went from
$34,939 in 2003...to $51,204 in 2004, and (almost)
$70,000 in 2005!" - R.W. Sacramento, CA

Irwin
Pollack
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MUSEXPO
Continued from Page 1

Flom agreed, noting that Carey had
two unsuccessful records before her
most recent, multiplatinum effort.

Asked by King if he leams a lot
from a record’s success or failure,
Flom responded, “It's all individual.
It keeps you humble.” He noted that
on the A&R side of the business,
“No one bats more than .350.”

Lite I 2011

“People bomn during or after the
year 1996 will have never lived in a
world without interactive entertain-
ment,” said Electronic Arts Games
Worldwide Executive/Music Steve

Schnur at a Monday-afternoon
MUSEXPO panel titled “The Future
of Music.”

Schnur went on, “Every teen in
2011 will expect their entertainment
to come with choices. Anything less
will be considered to be from a
primitive civilization.”

Joining Schnur on the panel to
hypothesize about the near future of
digital music were Nettwerk
founder/CEO Terry McBride; pro-
ducer Jack Joseph Puig; Digital Mu-
sic News founder and Editor Paul
Resnikoff; Snocap CEO Rusty Rueff;
and Gang, Tyre, Ramer & Brown
entertainment lawyer Don Pass-
man.

Shannon
Continued from Page 3

“Todd’s background and track
record are very exciting for all of our
programming personnel in the trad-
ing zone,” Coppock said.

Shannon said, “Being named
RVPP for Alabama and Pensacola
is a true honor. Not only has it been

a personal goal of mine to be an
RVPP for the company, but I look
forward to working with stations
that I grew up listening to in the
Florida Panhandle.

“1 am particularly thrilled to get o
work with David and a great team of
market managers and program direc-
tors and help them to achieve their
goals.”

Mapre

Continued from Page 3 .

Entercom/Seattle VP /Market
Manager Jack Hutchison said,
“Mike’s work with KW]J has been
outstanding. This is a well-deserved
promotion recognizing his pro-
gramming prowess with the Coun-
try format.”

Moore’s programming back-

ground includes stints at WSIX/
Nashville, WWYZ/Hartford and
WWKA/Orlando. He joined KWJ]
in September 2003.

“Coming to work for Entercom

has been the best move of my ca- |
reer,” Moore said. “I am truly hon- |
ored by this promotion, and [ look |

forward to working more closely
with the other great Country pro-
grammers in our company.”

Biaiek
Continued from Page 3

and has been just a wonderful asset
for me this whole time.”

A new job title isn’t the only new
thing in Bialek’s life: He was un-

available for comment Tuesday be-
cause his wife had just delivered a
baby boy. It's the couple’s third
child, and Tipmore joked, “I have to
do something about this ‘having ba-
bies’ stuff! I told him he could get off
for a day and a half.”

Earnings
Continued from Page 5

Analysts polled by Thomson Fi-
nancial had expected a quarterly
loss of 55 cents a share on revenue
of $201.5 million.

'On a brighter note, Q1 net sub-
scriber additions grew from 541,140
to 568,902 as XM’s total subscriber
count rose from 3.8 million to 6.5
million year-to-year. Additionally,
total revenue per subscriber in-
creased in Q1 from $9.75 to $11.13.
But XM’s Q1 subscriber-acquisition
cost was $62, compared with $52
last year.

Fisher Encouraged By Q1 Results

Fisher Communications’ Q1 net
loss narrowed to $1.7 million (20
cents per share) from a net loss of
$5.1 million (59 cents) in Q1 2005.

Continued from Page 5

The Seattle-based radio and TV
group said revenue increased 9%, to
$33.8 million. Fisher owns 27 radio
stations in Washington and Mon-
tana. Fisher’s radio revenue in-
creased $600,000, or 7%.

“We gained solid revenue and net
operating improvements in the first
quarter of 2006, especially in our
large-market ABC-affiliated televi-
sion stations and our Seattle radio
stations,” said Fisher President/
CEO Colleen Brown.

“Though the first quarter of the
year is generally seasonally lower in
the broadcasting industry, we are
very encouraged by our first-quar-
ter 2006 results and look forward to
the remainder of the year.”

— Additional reporting by Al
Peterson.

interep Reports $26 Million In New Business During @1

I nterep this week reported that its new-business-development efforts
generated 26 million new dollars for radio in the first quarter of 2006.
More than 70% of that new money was placed on Interep client sta-
tions, but the company acknowledged that “overall transactional radio
revenue has been relatively flat.”

RR NEWSBREAKERS

Passman said he believes that in
the future record deals will be much
shorter and that artists will be
signed to labels for only three to
four albums.

He said, “Giant music conglom-
erates will have shrunk substan-
tially because, as the playing field
levels, more and more independents
will have grown more powerful be-
cause they’re doing music that is not
fitting into this “either hit a home
run or strike out’ category. The
indies will be going back to the
paradigm of the ‘60s — nurturing
and developing new talent.”

Puig said that making music in
the future will also be interactive.
“In 2011 you'll go in and talk to the
computer and tell it what you
want,” he said. “The computer will
actually give you suggestions. It'l]
be completely interactive.”

Schnur was not optimistic about
radio’s place in the future of digital
music delivery. “Terrestrial radio in
2011 is something that used to play
music but is now all talk, much like
podecasts used to be,” he said.

“Few people, and certainly not
teens, listen to it anymore. Satellite
radio is global, with TiVo-like capa-
bilities so one can stop, repeat,

pause and purchase what they hear
and like.”
Bige] Dorepiisn

Moderator and EMI Music Sr.
VP/Digital Development & Distribu-
tion Ted Cohen began Tuesday’s
“Digital Disruption: Leam the New
Math” panel with a question to Ya-
hoo! Music VP/GM David Gold-

berg: “Did MGM v. Grokster solve

anything?”
replied, “It made it clear

. that you can’t build a business

around piracy.”

ASCAP Enterprises Group Sr. VP
Chris Amenita said the Grokster de-
cision — the Supreme Court decided
in MGM . Groksler that peer-to-peers
can be held liable for their customers’
infringement if the P2Ps "intention-
ally induce” infringement — “began
a slow progression to companies’ be-
ing not as blatant” in piracy.

After Goldberg said he believes
major labels should distribute mu-
sic in the form of unprotected MP3s
to make things “easier” for consum-
ers, Cohen asked W.F. Leopold
Management founder Bill Leopold
if he’d like to see his artists’ digital
music protected. “I want my clients’
music listened to,” Leopold re-

sponded. “We're in the business of
artists and building fan bases, and
fans will always buy the music.”

Asked if there’s still innovation
on the Internet, Pandora Chief
Strategy Officer Tim Westergren re-
sponded, “Lots of it.” He noted
that panels of this type tend to fo-
cus on niche problems like digital
rights management rather than the
mass market and said the market
needs a “compelling service that's
easy to use” in order to solve its
problems.

Goldberg then noted that in the
United States, the biggest place to
consume music has been radio,
which doesn’t pay the artists di-
rectly, whereas services like Yahoo!
Music do pay the artists by way of
performance rights to the labels.

But, he said, “Music is going to
disappear off terrestrial radio —
there’s no doubt about it.” And, he
said, it will disappear “much faster
than CDs will disappear.”

Also on the panel were Motorola
Media Solutions Sr. Marketing Di-
rector Dave Ulmer; Forbes Sr. Writer
Peter Kafka; attorney Paul Menes
of Tyre, Kamins, Katz, Granof &
Menes; and IRIS Distribution Chief
Marketing Officer Bryn Boughton.
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Expanding Talk's
Reach

Is the time finally right for FM Talk?

or years industry executives have talked about the huge po-
tential for expanding the reach of Talk radio to listeners on
the FM band. However, while stations in markets across the coun-
try have had success programming Talk on FM, the majority of

RX NEWS/TALK/SPORTS ‘

R&R Convention 2006 Update

¢ R&R Convention 2006 will take place Sept. 20-22 at the Hilton Anatole
| in Dallas. To save you money and double the impact, the NAB Con-
vention will be held at the same time and
4 place. Register for the R&R Convention
now at www.radioandrecords.com, and
you'll get access to the NAB sessions
at no additional cost.
Be sure 10 pian to attend our special R&R
| Convention 2006 Talk radio session
focusing on why music-radio program-
|. mers and managers in almost any
| market should seriously consider
flipping at least one FM in their cluster
to Talk. Learn about the wide variety of
Talk programming that's available to target the demographics you want in
order to create an FM Talk ratings and revenue winner that will pay dividends
for years to come.

CONVENTION #

SEPTEMBER 20-22, 2008

Hilton Anatoie Hotel » Dallas, Texos

spoken-word radio in America is still found on the AM band.

There are definite signs that a shift is coming,
though, as more and more companies look to
the FM band as a home not only for so-called
“Hot Talk,” but also for traditional News/Talk,
Talk targeting women, Sports/Talk, liberal Talk
and more.

In fact, a panel at this year's R&R Talk Radio
Seminar in Washington, DC focused on the fact

“We’ve done research
every single year since
1996, and every year we
ask the same question:

‘Do you prefer hearing your
news on AM or FM?” FM
wins year after year, and
that number is growing.”
JAm Farley

8 © Radio & Regords May 5, 2006

that there are now more
options than ever avail-
able to broadcasters
who understand thatan
important part of the
future of spoken-word
radio lies-on the FM
band.

Led by Sabo Media
CEO Walter Sabo, the

oy panel included Bonne-
ville/Washington’s Jim Farley, ESPN Radio’s
TJ. Lambert, CBS Radio’s Chris Oliviero and
Sirius Satellite Radio’s Jeremy Coleman.

The group explored why the time is truly
right for Talk radio on FM, how this will help
the format attract the younger demos it con-
stantly seeks, and how any migration to FM
could impact AM News /Talkers. This week we
offer just a few highlights from the session.

Not A New idea

Sabo began by reminding the room that FM
Talk is already “insanely successful,” with pow-
er ratios of sales vs. ratings of around 2-1. “FM
Talk is already minting money and has been for
more than a decade,” he said. “And all the sta-
tions my company works with, as well as most
of the ones | know about, have made a profit in
their very first year.

“It's a pre-emptive format that no one else can
do once you've done it in your market because
no one else can have your personalities. Plus,
it's super-stable, just like a great AM Talk sta-
tion or any other personality-based radio sta-
tion. Once it's established it is a stable, predict-
able business — in other words, exactly what
your company’s CFO likes.”

Sabo said he’s always puzzled by the ongo-
ing discussion at industry gatherings of whether
it’s finally time for FM Talk. “I've been doing
this for 16 years,” he said. “And every time |
have the privilege of hosting an FM Talk panel,
it's always called something like ‘Is It Time for
M Talk? or ‘Has FM Talk Finally Arrived? or
Is This the Year for FM Talk?’

“I never can quite understand that because
we've been doing this for a long time, and sta-
tions have been very successful at it for a long
time.”

The FM News Audience

Tuming first to Farley, Sabo asked if the epi-
taph is being written for AM radio. Farley re-
plied, “I love AM radio, | grew up listening to
music on AM radio, and I'm going to be really
sad to see that tombstone, which | believe is still
a few years away. )

“But when they write the obituary, they’re

going to say that the diagnosis of AM’s fatal dis-
ease was first made in Washington, DC.

“Let me give you a number: 8.8. That was the
combined 25-54 share for all the AM stations in
DC in the fall of 2005. FM is alive and well in
Washington; AM is not.

“In my opinion, it's on life support because,
although those signals were adequate in the ear-
ly days of the market, today — as DC has grown
— not one of the AMs has a true full-market sig-

Explaining what brought his company to the
realization that FM was the future for its spoken-
word programming, Farley continued, “I'd love
to tell you it's because we're visionaries and fig-
ured it all out, but that's not exactly true. The
market grew beyond WTOP [Washington]'s AM
signal, so we looked for an FM to extend the
reach of the station.

“We found an FM, purchased it and put
WTOP's programming on it, and our numbers
started growing. And in last summer’s book, it
finally happened: The FM numbers beat the AM
numbers, and the average age of listeners on the
M side is about 10 years younger than on the
AM.
“We've done research every single year since

Continued on Page 10
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Expanding Talk's Reach

Continued from Page 8
1996, and every year we ask the same question:
‘Do you prefer hearing your news on AM or
FM? FM wins year after year, and that number
1 growing.”
A Bold Move

That information is what recently led Bon-
neville to move News WTOP to a full-market
FM signal that was previously home to the com-
pany’s Classical outlet. “The company took the
heat and made the transition because we knew
that, based on the information we’d been track-
ing for years, if we moved the format over to a
full-market FM signal, we could keep growing
the audience,” Farlev said.

It also led to an-innovative idea for the sta-
tion’s former home at 1500 AM and 107.7 FM.

We reopened a conversation we’d had anum-
ber of years-ago with the Washington Post, an
entity with800 reporters, editors and columnists
and another 300 who work for their website,
urew.uashingtonpost.com,” said Farley.

“While it’s way too early to tell how it will
tum out, all indications are that our decision to
launch our own News competitor, WTWP, on
the signals that were WTOP is going to work
out well.

“Nobody wants to be the first guy in, but we
decided we'd rather do that than let another
company come at us with a direct competitor.”

FM Takk Pioneer

Before joining Sirius Satellite Radio, Coleman
had a long career as an FM Talk programmer,
including several groundbreaking years at
WJFK-FM/Washington. “When [ said [ ran an
M Talk station in those days, most people had
no idea what [ was talking about,” Coleman
said. “The idea that there was a Talk station on
M didn't register.

“But then ] took another approach. I would
say, 'l work for that station that has Howard
Sten’ or ‘Don & Mike,” and suddenly they
knew what | was talking about. | realized that
they weren’t latching on to a concept called FM
Talk, they were latching on to human beings,
to the personalities on the station.

“1 know every time you come to one of these
conventions someone gets up here and says, ‘It's
all about the talent.” Well, guess what? It actu-
ally is. When you have the right talent, and peo-
ple bond with that talent, that’s when people
finally get your radio station.

“Not only do they listen to that one talent

they bonded with first, they’re also willing to
give the other shows around it a try.”

Growth Potential

Next, Oliviero shared some of what he has
learned about putting Talk on FM through his
early experiences at then-Infinity Broadcasting
and his more recent experience with the launch
of a number of CBS Radio outlets under the
company’s new “Free FM” initiative.

“One of the most amazing things | leamed
was that, even in the year 2006, Talk on FM was
still an available position in almost every major
market,” he said. “For the past five years every-
one talked about doing Talk on FM, but, out-

“Be absolutely,
pathologically, self.
destructively, weirdly and
antisocially willing to
protect a talent’s time that
they need to develop
against everyone’s
criticism.”

Joromy Coloman

L
side of a few very successful examples, few were

actually doing it.

“Today CBS Radio is doing Talk on FM in all
six of the top six markets and eight of the top
10 markets. To all the owners out there who
hadn’t made that move yet and left that oppor-
tunity available, I say thank you.”

As for the term FM Talk, Oliviero said he nev-
er uses it. “FM Talk is a meaningjess term,” he
said. “It doesn’t mean anything. We didn't real-
ly approach the idea of Talk on FM as a response
to the technical downside of Talk on AM, rather
we saw that the pie for available Talk formats
could grow by expanding Talk to FM.

“Ten or 15 years ago, if you programmed Talk,
most people figured you had to do potitical Talk.
Then along came WFAN/New York in 1987 and

KRR NEWS/TALK/SPORTS

expanded the idea toinclude Sports Talk. Today
it can mean anything — female Talk, guy Talk,
hot Talk — whatever you can think of.

“I think the reason Talk is finally expanding
to the FM band is that we have realized that we
simply need more platforms for Talk radio.”

Patience Pays Off

Oliviero also preached the gospel of patience
to those considering a move to Talk on an FM
in their cluster. “We understand that it’s not
going to be an ovemight success,” he said. “Talk
is not like a music format that you flip on and
have an immediate hit in the market.

“Talk is a slow-growth format on either band.
The people who listen need to have time to fig-
ure out who they’re listening to. It’s going to
take them six months to a year to leam the hosts’
names, what they’re all about and what goes on
in their personal lives that makes them tick and
makes them interesting.”

Oliviero also said that it’s not just AM opera-
tors who should note the potential of Talk on
FM. “If | was programming an FM music sta-
tion today, I'd be concerned, ” he said. “You are
at the mercy of the record companies to produce
hit music and develop artists who become pop-
ular. You have no control. But when you do Talk
radio you have total control.

“You get out there and search, find, identify
and grow talent. If you'd rather be in a business
where your success is not under your control,
then Talk radio probably isn't for you. But if you
prefer to live and die by your own decisions,
launch a Talk station, pick your lineup and run

withit.”
Managing Talemt

Sabo noted that while finding great Talk tal-
ent is always the question that’s raised, he
doesn’t believe that’s the real problem. “In my
experience, finding the right talent and paying
them a lot of money is never a big deal,” he said.

“The big deal is finding managers who know
how to manage the talent. I've heard great tal-
ent on Station A go to Station B and die because
they had a lousy boss. Yet I almost never hear
anyone ask, ‘Where are we going to find the
great talent managers?””

Sabo then asked for just one tip on how to
manage great talent. “Be absolutely, pathologi-
cally, self-destructively, weirdly and antisocial-
ly willing to protect a talent's time that they need
to develop against everyone's criticism,” Cole-
man !

“Be willing to take hits from your GM, the

sales manager, listeners and other hosts. Your
job is to stand in front of that talent and make
sure they actually get the time and encourage-
ment they need to become successful. You must
become their buffer.

“And the reason [ say it’s pathological is be-
cause you will never, ever get credit for help-
ing them succeed.”

Selling Sales

Oliviero also noted that among those who
often have to be sold on the value of develop-
ing great talents is your station’s sales depart-
ment. “It's the programming department’s re-
sponsibility to educate the sales department on
what they’re selling,” he said.

“Too many times when a station flips to FM
Talk, the sales staff stays the same. So if they
were selling Classic Rock or AC before, they
tend to try to sell the station the same way they
did before. They walk in to a client with a rate
card and their TSL and share numbers without
really knowing what they’re selling.

“They don't always understand the value
that a superstar talk talent brings to the station
and their clients, so it's not a bad idea for you,
as a PD, to put together an informational pack-
et for sales about what the radio station is real-
ly all about. If you built it and launched it, no-
body knows this better than you.

“Tell your salespeople what the pros and cons
are. Give them a heads up on what the nega-
tives might be so they’re prepared, when they
walk in to a client, to help educate them.

“In the end, with Talk radio, a GM has to be
ready to get rid of some salespeople who don’t
get it and are souring the whole bunch because
they don’t understand the format and are try-
ing to sell it like a music station just because
it's on FM and that's the way they’ve always
done it.”

Fighting For Second

Summing up the challenges of growing Tatk
radio on FM, Sabo suggested that radio is fre-
quently an industry where people fight to be
second. “Nobody ever wants to be first in our
business,” he said. “The pioneers are always the
peéople with the arrows in their backs.

S0 let me suggest that the next time some-
one says they are planning to do something new
and different, pick up the phone and say, ‘Con-
gratulations, good luck, and how can I help
you? Because every time someone in our busi-
ness does something new and different it broad-
ens the capabilities of what we all can do.”
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WSKQ surged 4.5-5.6 to finish in
second place. Clear Channel
CHR/Pop WHTZ increased 4.4-
4.7, finishing in third place, and
SBS’s Spanish Contemporary
WPAT was right behind, in fourth
place, thanks to a 3.7-4.5 climb.

Thebig news out of L.A. involves
not only the continued gains by
Spanish-language stations, but also
the continued struggles of some
venerable market players. Top-rated
Clear Channel CHR/Pop KIISiis fol-
lowed by Univision Spanish AC
KLVE at No. 2 and two Regional
Mexican outlets in third and fourth,
respectively: SBS’s KLAX, which
climbed 3.3-4.3, and Univision’s
KSCA, which rose 3.84.2.

CHR/Rhythmic KPWR and
Latin Urban KXOL continued to
slide. Each station earned a 3.2.
Among other noticeable 12+ drops
in L.A.: Urban KKBT dipped 2.4-
1.9, KYSR slipped 1.8-1.6, and “Free
FM” Talker KLSX slid 2.2-1.5.

Effective with the winter ratings,
L.A.’s top station is being listed
with only the KIIS call letters,
rather than the previous simulcast
listing of KIIS & KVVS.

Many other simulcasts are now
being shown with only one set of
call letters, the result of new single-
line reporting guidelines. Decisions
on single-line reporting.are being
left up to the radio stations’ owners.

New York Los Angeles
Station (Format) Fa'osmns| Station (Format) Fa ‘05 Wi 06

WLTW (AC) 74 66 | KNS (CHRPop) 41 49
WSKQ (Tropical) 45 56 | KLVE(Span.Cont) 4.3 48
WHTZ (CHR/Pop) 44 47 | KLAX (Reg. Mex) 33 43
WPAT (Span.Cont) 3.7 45 | KSCA (Reg. Mex.) 38 42
WRKS (Urban AC) 45 44 | KA (Tak) 40 40
WINS (News) 42 41 | KOST(AC) 44 38
WWPR (Urban) 41 39 | KBUE (Reg. Mex.) 26 36
_WBLS (Urban AC) 35 37 | KROQ (An) 39 35
" WQHT (CHR/Rhy) 43 37 | KCBS (Adult Hits) 29 34
WABC (Tak) 34 35 | KRCD (Span.Oldies) 2.1 3.4

Continuoustly updated ratings results: www.radiogndrecords.com

Ratings Roundup

e In Chicago, Univision Re-
gional Mexican WOJO is now
third 12+, thanks toa 3.94 3 climb.
SBS format rival WLEY rose 3.0-3.5
to finish ninth.

¢ Univision’s Spanish Oldies
“Recuerdo” format is off to a
strong start in San Diego. KLQV
surged 1.0-3.4 with a format that’s
only been in place since Jan. 3.

® Recuerdo also saw early suc-
cess in the Bay Area. KBRG rose
2.4-3.1 in San Jose. KBRG flipped
to Recuerdo on Jan. 1. Mexican
Oldies KSJO (La Preciosa)/San
Jose fell 4.5-3.3.

¢ In Dallas, it’s La Preciosa —
Clear Channel’s KEGL — that
dominates among the many Span-
ish-language stations. It rose 5.1-
5.2 and placed second.

¢ Down in Miami, Univision
Spanish AC WAMR enjoyed a 5.2

6.6jump to No. 2 while SBS’s Span-
ish Oldies WCMQ rose 5.9-6.1 to
place third.

e Across the Caribbean in
Puerto Rico, history was made as
longtime market leader Tropical
WPRM (Cadena Salsoul) dropped
7.4-5.5 and must now share the
12+ crown with SBS Latin Urban
WODA (Reggaeton 94).

In a memo from Arbitron VP/
Programming Services & Develop-
ment Gary Marince to subscribers,
the executive asked, “How will per-
sonal race/ethnicity and language-
usage weighting affect your num-
bers? Unfortunately, there is no easy
way to answer that question.

“Many factors, such as the num-
ber of mixed-race households in
your market, your station’s ethnic
composition and the proportion of
English-dominant vs. Spanish-
dominant Hispanic listeners in your
market, play in to the equation.”
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Limbaugh

Continued from Page 1
seek treatment from the doctor he
has been seeing for the past21/2
years. This is the same doctor un-
der whose care Mr. Limbaugh has
remained free of his addiction
without relapse.

“Mr. Limbaugh had intended to
remain in treatment, thus we be-
lieve the outcome for him person-
ally will be much as if he had
fought the charge and won.”

Prosecutors launched their in-
vestigation in 2003 after Lim-
baugh’s former housekeeper
alleged that Limbaugh had abused

OxyContin and other prescription
painkillers. Limbaugh publicly ad-
mitted his addiction and entered a
five-week rehabilitation program
that same year, blaming his addic-
tion on severe back pain.

Limbaugh blasted the Florida
State Attorney’s investigation as a
politically motivated fishing expe-
dition and repeatedly insisted that
he was innocent.

Although prosecutors had ini-
tially alleged that Limbaugh re-
ceived up to 2,000 painkillers pre-
scribed by several doctors over a
four-month period, in the end they
filed only a single charge alleging

that the talk host received about 40
pills.

Commenting on the settlement
between the court and his net-
work’s superstar, Premiere Presi-
dent/COO Kraig Kitchin said, “I'm
pleased that a settlement has been
reached that finally brings this mat-
terto an end. Rush’s not guilty plea
is consistent with the position he
has taken all along,

“Throughout it all he has contin-
ued to demonstrate an unwavering
commitment to his listeners, affili-
ates and advertisers. We have al-
ways stood by Rush — for good rea-
son — and will continue to do so.”

sy

wide open for this. Hot AC has been

Movin is running jockless for

Continued from Page 3 struggling everywhere lately; ithas  now. As a result of the flip, morn-
this is a perfect fit. Alan, Lisaand [ no music or position. Movin has a  ing talent Mitch Elliott, afternoon
have been working on this for quite  definite position, it's very easy toex-  personality DK Erickson and night
a while and feel that there is a hole  plain, and, hey, chicks dig it.” jock Matt Case have exited.
MW do that if we continue to exclude sales management and program

Continued from Page 3
Operations and MIW spokes-
woman Joan Gerberding said.
“Those who do reflect the compo-
sition of the work force and the
communities in which they're li-

censed. Those who don’t risk |

hurting radio as an industry by
ignoring a vital talent base.

“To truly understand our listen- '

ers and advertisers, we have to ap-

preciate the dynamics that define, |

inspire and challenge them. We can’t

WwWWW . americanradiohistorv.com

vast segments of the population
from station leadership positions,”

MIW anticipates releasing simi-
lar gender-analysis summ aries for

director positions within the next
30 days. Find the complete station-
by-station “Gender Analysis Sum-
mary” at wiw.RadioMIW.com.

Jones
Continued trom Page 1

and was named MD two years
ago, told R&R, "l am really excited
about this. We've been working
hard the past few years to make
KKSF the most distinctive adult
station in the Bay Area. | fee] really

good about the direction in which
we're heading.”

Jones’ previous work in Smooth
Jazz includes PD, MD and on-air
positions at Entercom’s KSS]/Sac-
ramento. He has also worked in
other formats at stations in Dallas,
Austin and Oklahoma City.
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The muttichanne! benefits that come with HD Radio are coming to no few-
er than 20 Clear Channel markets, to Cox Radio's Atlanta and Tampa
stations, to Emmis’ Phoenix and St. Louis stations, to several markets
where Entercom operates and to central New Jersey, where two Greater

A Celebration Of
~ Mexican Heritage s o i S

Cinco de Mﬂyo gmbmced by radio Because there are so many markets and stations now offering HD2 channels,

i we only have room to list the new HD2 markets, as shown by owner, Markets are
shown by market rank, in descending order. Visit www.hdradio.com for complete
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he Battle of Puebla is remembered as a great moment in
Mexican history. It’s also celebrated each year by more and
more Americans at events ranging from casual community gath-
erings to wild, raucous parties. Yet most Americans have no idea

what the Battle of Puebla was.

Ask them about Cinco de Mayo, however,
and a sense of recognition will undoubtedly
arise. Nearly everyone has heard of
Cinco de Mayo. Thank savvy mar-
keters — and radio — for that.

Cinco de Mayo celebrates the

Grass-Roots Growth

Henry Dominguez, VP/Latino Marketing
for Anheuser-Busch, has seen first-
hand the growth of Cinco de Mayo
as a nationally celebrated holiday
for all Americans. He's also quick to

Battle of Puebla. It's a David-and- note that much of Budweiser and
Goliath tale we've explained for Bud Light’s sales success comes
you in a sidebar appearing on this from Hispanics across the US.

page. What doesn’t need explain- “We've always recognized that
ing is how Cinco de Mayo has, like Latinos have contributed to the suc-
St. Patrick’s Day and Mardi Gras, Henry cess of Bud and Bud Light in a big
become a major event for those who Dominguez way,” Dominguez says. “Cinco de
like to party. Mayo has been a big component of

Beer companies sell lots of product on Cin-
co de Mayo, and many of those companies
use radio to entrench their brands in the
minds of consumers. But, rather than invest
in a special Cinco de Mayo campaign, An-
heuser-Busch, the nation’s most prominent
brewer, has opted to take a more grass-roots
approach in its promotion and branding ef-
forts.

our company’s commitment to the Latino
community. But our marketing efforts for Cin-
co de Mayo have also expanded to a total-
market program, and our Cinco de Mayo
strategy does include the involvement —
through partnering — of radio.”

From a strategic standpoint, Anheuser-
Busch focuses on three promotion areas for
Cinco de Mayo. First comes retail merchan-

|| History Lesson

For the record, Cinco de Mayo is not Mexican independence Day. That's
Sept. 16. Rather, Cinco de Mayo honors an event that took place on
May 5, 1862.

That year, the then-mighty French Army landed in the Mexican city of Veracruz,
along with British and Spanish troops, to collect on foreign debt owed by the nearly
bankrupt Mexican government. President Benito Juarez pleaded with represen-
tatives of the three countries to be allowed to repay the debt in 1864.

While the British and Spanish had no problem with such an agreement. the
| French refused to accept Juarez's terms. A military force led by Napoleon pro-
| ceeded to march toward Mexico City in an act of war.

In the early morning hours of May 5, Gen. Charles Latrille Laurencez led 6,000
French troops to Puebia, a town 100 miles from Mexico City. Mexican Gen. Igna-
clo Zaragoza expected the attack, however, and managed to gather 4,000 peo-
| ple to defend the town. Many of those fighting for Mexico were agricultural work-
ers who had only outdated rifles and machetes at their disposal.

Laurencez heid the Mexican force in so little regard that he ordered his troops
to attack through the middie of the Mexican defenses. That decision proved to
be a mistake, as French troops were forced to go through ditches. climb through
adobe ruins and navigate a steep landscape fortified by a brick wall. The results
were devastating for France: Nearty 1,000 soidiers perished while the remaining
French troops retreated toward the coast in exhaustion.

The Mexicans, with a ragtag team of heroic citizens, conquered one of history's
great military forces. Today the Battie of Puebla is celebrated as one of the great
David-vs.-Goliath triumphs in history.
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details on the stations and HD2 offerings now available in each market.

Clear Channel Sacramento Entercom
Charlotte Salt Lake City Denver
Cleveland San Antonio Kansas City
Columbus, OH San Diego Milwaukee
Pagpasen St Louis Norfolk
Las Veges Tampa Providence
Milwaukee Seceamerio
Minneapolis
Nassau-Suffolk Cox Radio
Norfolk Atlanta Greater Medie
Orlando Tampa Middlesex
Phoenix Morristown
Pittsburgh Emmis
Providence Phoenix
Riverside St. Louis

dising, where in-store displays play up the But English-language radio is not i —

holiday and how the brewer’s products can
be tied in to the fun aspects of any celebration.
“Just like St. Patrick’s Day or with Bud Bowl,
Cinco de Mayo is one of the major national
promotions of the year,” Dominguez says.

Then comes the actual packaging: Anheus-
er-Busch has introduced to the marketplace an
aluminum bottle that can include different
graphics and treatments, and Cinco de Mayo-
themed packaging arrived at retailers in late
April.

The third piece of Anheuser-Busch’s Cinco
de Mayo promotional push is where radio is
most involved: event branding and marketing.

Says Dominguez, “I've been with the com-
pany for 17 years, and | was with a wholesal-
er for five years before that. That job was with
an Anheuser-Busch wholesaler in Los Ange-
les, where, | believe, based on my experience,
Cinco de Mayo started as very much a grass-
roots program.”

By teaming with radio, Cinco de Mayo
events grew in stature. Beer companies no-
ticed and began working with radio in part-
nering with community organizations and
events at local parks. Then came the large-
scale promotions seen now, where Bud and
Bud Light branding may involve exclusive
sales and heavy outdoor advertising at station
events.

Today, says Dominguez, Anheuser-Busch
has grass-roots ties with radio for Cinco de
Mayo-oriented promotions around the coun-
try, including such locales as Atlanta, Denver,
Kansas City, Los Angeles, Milwaukee, Minne-
apolis, New York, Phoenix, San Francisco and
Seattle.

Much of the marketing Anheuser-Busch
does with radio is in the Spanish-language
segment, with stations targeting Latinos re-
ceiving the bulk of the company’s attention.

once again illustrating Cinco de Mayo's cross-
ethnic appeal to revelers.

Radie Fuels Hellday Popularity

“Radio stations have really stepped up the
growth of the popularity of Cinco de Mayo
by becoming the promoters of a lot of grass-
roots events,” Dominguez says. “Those events
where they might close off an area of down-
town or go toa park and put on a free festival
— radio is to thank for that type of stuff.”

It's those types of events that Dominguez
would prefer Anheuser-Busch be associated
with, as they provide the company with a di-
rect way to give back to the community. His
company was part of what he believes was the
first truly big Cinco de Mayo event, held in
the Lincoln Park section of Los Angeles in the
early 1980s.

“I remember when [ was in the warehouse,
delivering beer to that event,” Dominguez
says. “Radio stations really jumped in to help
promote these events and to help turn them
into what they are today.”

The success of such events is the prime rea-
son Anheuser-Busch has refrained from cre-
ating advertising specifically for Cinco de
Mayo in recent years.

“Over the years people would go to the
events and enjoy them and appreciate them,”
Dominguez says. “It's helped bring to light
that it is popular to be Latino these days.”

Anheuser-Busch’s commitment to the His-
panic community dates back more than 100
years. Dominguez says, “We’ve been market-
ing to Latinos for decades — long before even
some of the domestic brands.”

Furthermore, Dominguez says Anheuser-
Busch and its wholesalers have helped raise

Continued on Page 13
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In Portland, OR, Cinco De

Mayo Comes A Day Early \

any in Oregon’s largest city will be celebrating Cinco de
Mayo on El Cuatro de Mayo. Thank CHR/Rhythmic
KXJM (Jammin’ 95.5)/Portland, OR for getting a jump on the

holiday festivities.

Jammin’ 95.5s Cinco De Mayo
Bomb Concert was scheduled for
May 4 at the Rose Garden. At press
time this year’s holiday concert was
set to feature some of the hottest
acts in hip-hop, including Ne-Yo,
Bow Wow, Twista, Rihanna, E-40,
Dem Franchize Boyz, Ray , Lil Rob,
Chamillionaire, T-Pain and Bubba
Sparnxx.

Jammin’ 95.5 GSM Steve Scott
says the station’s Cinco de Mayo party has
grown from a 2,500-person event featuring
bands heard on the syndicated Pocos Pero Lo-
cos show: to a 10,000-person party with a big-
time presenting sponsor and ajust-as-big sup-
porting sponsor. )

Scott says the Cinco de Mayo party isn’t
specifically to Jammin’s Hispanic lis-
teners, although they are a big part of the au-
dience. “To ignore that audience would be sil-
ly,” Scott says. “There are lots of artists out
there who cater to that community, and it’s
part of the plan. But it's not the sole reason
for the concert.”

Rather, Jammin’s Cinco de Mayo event is
exactly that — an event, with hip-hop as its
central theme. That's why when it was time
to pitch a company for the presenting spon-
sor slot, Scion was approached. The automak-
er jumped at the chance to own the show.

Steve Scott

“Their platform is really en-
trenched in the hip-hop world and
that 18-34 consumer,” Scott says. “It
seemed to line up really well. There
was one meeting with Scion, and
they saw it as a definite opportuni-

Similar success was seen with
Boost Mobile, which is also a very
strong brand in the hip-hop world
and with Latinos. Scott says, “These
groups of people are a big part of who buys
that product.”

Smaller packages were offered to local busi-
nesses, including clothing stores and financ-
ing companies, and a half-dozen booths are
placed around the Rose Garden on the day of
the event.

Population Explosion

Many of Jammin’s listeners are Latino, and
Scott says the population of Hispanics in Port-
land has grown very quickly.

“Latinos are a big part of our population
growth,” he says. “About 50% to 60% of our
population growth has come from the Latino
community, and by and large these people are
under the age of 35. Latino marketing groups
in the region claim we are the fourth-largest
wmmmhuslm'tsm\—
tiate that, but I can say it is growing rapidly.”

|

fully terminate an empioyee.

In the event that a termination is necessary, it is important to be
evenrhanded and concise in handling the matter. The percaption
of unfaimess is a major contributor to lawsuits that arise because
of terminate. What is most important is that the decision to termé-
nate should not come as a surprise to the employee.

If you've been doing the proper groundwork all along, you wil

have

« Documented poor performance

policy.

| Radio sales and management consultant rwin Pollack
| consults broadcast groups, market clusters and individ-
ual stations. In the first in a series of management, mar-
keﬁrgalﬂsalesﬁps,Polad(oﬂalsadwoeonhowtolaw-

Management Hotline

By lrwin Pollack

c &3

, Irwin Pollack

« Communicated all deficiencies in prior performance evaluations

. Keptpotentialevidenoeofpoorperfonnanoeormisoonduct

* Imposed cormective action where poor performance was found

« Discussed termination decisions with human resources and others

A key component in your decision whether to terminate should be the status
of the employee. They're likely to be either an “at will” employee or one who is
part of an expressed or implied contract.

Even if you have every right to terminate the empioyment arrangement, remem-
ber that there is an implied covenant (promise) of good faith and fair dealing
with all agreements. Furthermore, there's the issue of public policy that prohib-
its employers from discharging employees for reasons that would violate public

Poack can be reached at B88-RADIO-50 or via his websie, wwiirwinpollack.com.

waanar oo ricanradiohicton L oo

Specific KXJM features such as the Pocos

Pero Locos program target Hispanic listeners.
But, as Scott points out, “Cinco de Mayo is a

huge party day for young adults, and that |
crosses all ethnic boundaries. It has nothing

to do specifically with Latinos. Every bar has
its Cinco de Mayo festivity, and every beer

company has its Cinco de Mayo plans.

“Cinco de Mayo has been
a huge party day for young
adults, and that crosses all
ethnic boundaries. it has
nothing to do specifically
wﬂhhﬁmfmybarhasi
its Cinco de Mayo
festivity.”

“Young adults go out like on Fat Tuesday
or on St. Patrick’s Day, and it’'s become a big,
active party day. Tying in to Cinco de Mayois |
abig part of that.” |

By the way, Jammin’s concert isn’t on May
5 because the same tour will be in the San
Francisco Bay Area on that date. KXM’s May
5 festivities will involve a station promotion
ata local Who-Song and Larry’s Mexican res-
taurant.

And, of course, the momning Playhouse will
be up to its usual crazy antics. Says Scott,
“They’ll probably tum one of the morning
show members into a pifiata.”

| A Celebration of Mexican...

Continued from Page 12

close to $22 million since 1983 to award more
than 18,000 college scholarships to Latinos.

In terms of promotion to Latinos, Mexican
beer brands are new arrivals compared to
American brands such as Anheuser-Busch’s
main rival, Miller Brewing Co., but the in-
creased popularity of such beer brands as Co-
rona and Modelo shouldn’t worry Anheus-
er-Busch: The majority owner of Mexico’s
Grupo Modelo is none other than the Pride
of St. Louis.

Among the other brands in the Modelo
family: Negra Modelo, Pacifico and regional
favorites Estrella, Leén, Montejo and Victoria.
But Anheuser-Busch isn't involved in the mar-
keting and distribution of the Grupo Modelo
brands in the U.S.

Interestingly, Grupo Modelo brands aren't

| necessarily the ones you'll find at most Cinco

de Mayoevents. Dominguez says, “If you look
across the country, Bud and Bud Light are prob-
ably at the vast majority of the Cinco de Mayo
event celebrations. It once again saysa lot about
how we give back to the community and the
importance of these brands to Hispanics.

“There may be a perception that Mexican
brands are typically the ones most associated
with these types of events, but if you were to
take a survey of all the events that go on na-
tionally, I'm sure you would find that our
brands are really the dominant ones.

“Once again, Latinos are an important seg-
ment that we market to— and a segment that
we also give back to.”

Bilingual Efferts Against Abuse

Lastly, Dominguez says that Anheuser-
Busch has developed and implemented a bi-
lingual campaign to distribute material on the
prevention of alcohol abuse. While enjoying
alooholic beverages is something many doon
Cinco de Mayo, Dominguez says Anheuser-
Busch is working hard to educate consumers

| on when to say when.

the previous week.

ical stations in the U.S.

g
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Spot Ten Hispanic Radio

With Cinco de Mayo here, Chivas Brothers was just one of several com-

pamestostepmnsetbnstomachuﬁmsbmetheradia
For the period of April 17-23, Chivas Regal was the ninth-biggest account at His-

panic radio, according to Media Monitors. The account was ranked-No. 54 during

Media Monitors tracked advertising during that time frame at Latin Urban, Re-
gional Mexican, Spanish AC, Spanish News/Talk, Spanish Oidies, Tejano and Trop-

Parent

J.C. Penney Co.
Univision Communications
McDonald’s Corp.
Wal-Mart Stores
Greyhound Lines
Burger King Brands
Cacique Inc.
Lowe's Compenies
Chivas Brothers
Sprint Nextel Corp.
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Living & Breathing

The 'Net

The Internet affects your life in

more ways than you think

l "he Pew Internet & American Life Project has been studying
the Internet since there’s been an Internet to study, and late
last month Pew released the results of its “Major Moments Sur-
vey,” measuring just how deeply the Internet has become en-

twined in Americans’ lives.

In the survey, taken Feb. 21-March 21,
2005, Pew takes a look at how people use
the Internet at critical times and to help
make big decisions. But first it goes back
to see how the answers compare to a sim-
ilar survey taken back in 2002.

Pew says that between 2002 and 2005,
it saw growth of 54% in the number of
adults who said the Internet played a ma-
jor role as they helped another person
cope with a serious illness. Meanwhile,
the number of those who said the ‘Net
played a major role in coping with their
own serious ilinesses grew by 40%.

The number of those reporting that the
Internet played a major role as they pur-
sued more training for their careers grew
50%, and 45% more said the Internet
played a major role in an important in-
vestment or financial decision.

Forty-three percent more ‘Net users
said the Internet played a major role when
they looked for a new place to live, and
the number of those who made the Inter-
net a big part of finding a college for them-
selves or their children grew 42%.

The number of folks who said the ‘Net
was critical in buying a car grew 23%, and
14% more said the Internet played a ma-
jor role when they made a job change.

Methodology

Says Pew, “In the March 2005 survey,
respondents were first asked whether
they had faced a decision pertaining to a
particular item within the last two years
and, if they had, whether the Internet
played a crucial role, an important role, a
minor role or no role at all.

“For five topics — buying a car, mak-
ing a major financial decision, getting ad-
ditional education and training for your
career, choosing a school for oneself or a
child and helping someone deal with a
major illness — respondents were asked
which occurred most recently, with fol-
lowup questions probing specifically into
how the Internet played a role.”

Thirty-nine percent of the Internet us-
ers surveyed had gotten additional train-
ing for their careers, and for 21% of those
folks the Internet played a crucial role in
the issue, while 18% said it played an
important role.

Forty-nine percent of the ‘Net users sur-
veyed had helped another person with a
14 © radio 8 Macends May 5, 2006

major illness or medical condition, and the
Internet played a crudial role for 9% of those
people and an important role for 17%.

Twenty-nine percent of Internet-using
respondents had chosen a school or col-
lege for themselves or their children, with
22% saying the Internet played a crucial
role in that decision and 20% saying it
played an important role.

Forty-six percent of ‘Net-using respon-
dents had bought a car in the last two
years. For 12% of them the Internet was
crucial, and for 15% it was important.

Forty-one percent of the Internet users
surveyed made a major investment or fi-
nancial decision, with the Internet being
a crucial help to 12% and an important
assist to 17%.

Twenty-four percent of the ‘Net users
surveyed had found a new place to live,
with the Internet playing a crucial role for
15% of those folks and an important role
for another 15%.

Twenty-five percent of ‘Net users had
changed jobs in the last two years and —
some surprisingly low numbers here —
the Internet was crucial for 13% and im-
portant for 12%.

Finally, 19% had dealt with their own
major illness or other health condition,
with 5% calling the Internet crucial and
23% saying it was important.

“Looked at another way,” says Pew,
“the Internet’s reach in playing a role in
Americans’ decisionmaking is striking.
Fully 45% of Internet users, or about 60
million Americans, say that the Internet
played an important or crucial role in at
least one of the eight decision points list-
ed above in the previous two years.

“For the five decisions that people have
most likely confronted in the past two
years — buying a car, making a major fi-
nancial decision, helping someone deal
with a major health matter, choosing a
college or getting additional career train-
ing, 39% of Intemet users, or roughly 53

million people, said the Internet played

a crucial or important role in at least one
of those decisions.”

Trusting The "Net
Just 5% of those who said the Internet
played a major role in a decision said they
found bad information online, a figure
that seems exceedingly low considering

XX TECHNOLOGY

BRIDA CONNOLLY

—r b

N

It's Not All About Content

Iit's also about hardware

By Bob Lawrence

Over the years you've probably heard anyone who’s anyone tell you
that radio’s future is all about content — something that's more diffi-
cult for satellite and iPods to provide. But is that the real truth?

Consider this: It may just be technology that presents traditional radio with
its biggest challenge. With the advent of iPods and satellite radio, traditional,
terrestrial radio may be taking a back seat in the consumer's mind. And it's
not necessarily a product issue, but one of hardware.

Everything You Need
Walk into any Best Buy or Circuit City and take a look at the number of
iPods and accessories or the numerous displays for XM and Sinius. Now try
to find the section that sells radios. Unless you're buying a portable CD play-
er, portable radios are nonexistent.

Think about ail the cell phones on the market. Verizon, T-Mobile, Cingular

and Sprint have new Windows smart phones, Treos,
BlackBerrys, video phones, RAZRs and a plethora of
mobile phones to meet your needs.

But what, exactly, is your need? Is it only to talk? Nope!
The service providers and manufacturers have told us
what we need. It's a classic case of “If you build it, they
will come.”

Radio’s problems are exacerbated by the fact that
some cell phones now have software to stream music
and other audio programming, but there are no terres-
tnial radios integrated in mobile phones.

All this hardware seems to change on a daily basis.
XM and Sirius offer visor receivers, plug-and-play receivers, in-dash receiv-
ers and portable receivers, ali with muitiple designs.

On the web you'll find an amazing number of software sites designed for
cell phones. There's Handango.com, Paim.com, Smartphone.net and
MyTreo.net, just 10 name a few of the dozens out there. There's even tech-
nology from Media Audit 0 use smart phones for measuring radio listening
— but there are no radios in smart phones!

Where are the cool new devices for radio consumers? What about new gad-
gets that make our product more fun, exciting, cool and desirable?

Consumers are out there searching — not necessarily for the medium or
device that will provide the most variety, but for the one that will provide more
of what they want. That's how variety is being defined.

Don"t Be A Dinosaur

The Internet offers us a way to prevent ourseives from becoming dinosaurs.
We can use this technology to communicate’with our listeners using fun on-
line gadgets, devices and piayers that can make us compelling once again.

Just the fact that we're online makes us more compelling to a radio user.
The tact is that radio usage is declining and Intemet usage is rising.

Nielsen NetRatings announced in March that, in the United States, 68% of
active Internet users have broadband. The number of broadband users from
home increased 28% year-to-yedr, from 74.3 million in February 2005 to 95.5
million in February 2006.

Pinnacle’s hundreds of studies show that iPod ownership in the past 12
months is up dramatically among 25-44-year-old females.

What's the solution? The good news is that most of the people operating
the large radio groups are opportunity-seekers. Smarnt people like Entercom
President/CEO David Field, CBS Radio Chairman/CEO Joel Hollander, Cita-
del COO Judy Elis and Clear Channel Radio CEO John Hogan know that
radio is in a battie, and they all seem committed to taking the steps neces-
sary to keep radio in the foreground.

Generating agreements with HD manufacturers is important, but making our
traditional terrestrial radios desirable again is something that everyone needs
o examine — soon! Because we all know what happened to the dinosaurs.

Bob Lawrence

Bob Lawrence is President/CEO of Pinnacle Media Woridwide.

how much bad information is actually on
the ‘Net.

That the figure is so low may indicate
that people are being particularly careful
about what sources they use when they
do research online — or it may be a sign
that people are way too trusting about
what they find on the Internet.

Fifty-seven percent of those who used
the ‘Net to make a major decision said the
Internet was their most important source
of information, compared to 37% who
said offline info was most important.

ViVASSTaATATATASSTATSSTAITATAILN IR IAVAAIaTa s}

The sheer volume of information avail-
able online seems like it ought to be over-
whelming, but that’s not what Pew
found. Only 15% of those who said the
Intermet played a major role in a life deci-
sion said they sometimes felt over-
whelmed by all the information they
found, and 71% said they found all they
needed and it was a manageable amount
of info.

Eleven percent said they were unable
to find information they wished they’d
had.
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Just Another Day In Paradise

’sWQHI’(HotW)/NowYakaboutoboMaedﬁun
its building? That's the word in the New York Daily News after
ing that houses the station. “We've directed our attormeys to
begin the eviction process,” said Stuart GraBois of the New
Yod(CusttnctComdofCarperm the union that owns
the building at 395 Hudson St.
“We're concerned about the
safety of the public and of our
other tenarts,” he told the Daily
News. i it's any consolation, the
alleged shooting of 30-year-old
Brooklyn rapper Jamal "Gravy™
Woolard (not pictured) was appar-
endy so minor that after he was
grazed in the butt by the stray bullet outside the station he
was still able to go in and complete his interview before going
to the hospital for treatment.

Fooly & Dave: We Love You Long Time

It's amazing when you can refer to anyone's radio career in
terms of decades, especially when those decades were spent
in one location. but here are two guys who more than qualify.

First, legendary WHYI (Y-100.7)/Miami morning mainstay
Footy has decided step down from his iofty perch this week
after an amazing 32-year run. Footy, whose real name is john
Kross, will continue to oversee his charity Here's Help, which
has raised millions of dollars for local organizations over the
years. No word yet from Clear Channel corporate about
who will attempt to measure up to Footy's size |8, um, feet.

Meanwhile, the Miami rumor mill is crackling with reports
that Footy's ex-boss, former Clear Channel Regional VP/Pro-
gramming Rob Roberts, may have an awesome announce-
ment of his own at any moment, and we feel pretty good
that it doesn't involve the 7-Eleven management training pro-
gram or tractor-trailer school. Stay tuned!

The second departing vet is WXKS-FM (Kiss |08)/Boston
Asst. PD/MD David Corey, who will leave in June due to
corporate budget cuts. Corey started at Kiss as an intern 22
years ago s a high school sophomore and has been Asst. PD/

Wounded, but still delicious.

MD for the last | | years. While he was unavailable for com- |

ment, it is known that Corey wants to pursue a new direc-
tion on the A&R side while continuing to build his songwriting
and performing career.

The Return Of Randy Michaels?

Could be true, could be crap: Pub-
lished reports have speculated that
broadcasting poobah Randy Michaels
(pictured) might take over the program-
ming at Air America Radio flagship WLIB/
New York later this summer when

AAR's lease with station owner Inner

City Broadcasting expires. When con-

‘No comment,

tacted about these rumors, an Air

America spokesmodel told ST, “To be clear, Air America will

not go silent on the New York airwaves. We do not, how-
ever, comment on hypothetical speculation.”

Rumor has it that Michaels, whose subsidiary company

P-1 currently syndicates liberal talker Ed Schuhz, would re-

place Air America's national talk shows on WLIB with mostly

local progressive talk shows in a joint vencure with inner City.
I Michaels also offered a rare "no comment”™ when contacted.

| The Perfoct Tribute To Kieley
|

To best honor the legacy of the late Dan Kieley, the Con-
clave, with the help of Kieley’s son, joe, has established the
Dan Kieley Memorial Scholarship Fund. Contributions in
Dan’s name will benefit a deserving broadcasting student at
Kieley’s alma mater, Brown Coflege in St. Paul, MN.

Dan'’s many friends and fans are invited to send a check to
the scholarship fund made out to the Conclave with “The Dan
Kieley Memorial Fund”™ in the memo line. Mail your check to
| the Conclave, 4517 Minnetonka Bivd. Suite 104, Minneapolis,

MN 55416. Donations received by June | will be turned over

to the college, which will determine the most deserving re-
| cipient based on academic accompiishments and financial need.
| The scholarship will be awarded at this year's Condlave.
| “Dad was all about teaching and helping,” said Joe, “and this
Conclave scholarship is exactly what he would have wanted.”

Don’t Get Even, Get Mad

As if OM Kavin Callahan wasn't already busy enough with
all his vitally important OM stuff, he’s about to lose his mom-
ing show on WFLY (Fly 92.3)/Albany. NY: Candy & Potter
are leaving for a cushy gig with WLNK/Charlotte, effective
June |. C&P who used to do momings at KBKS/Seattle, have
done very well for themselves at Fly 92.3 over the past 2 1/2
years. “Working with them has been one of the highlights of
my time here in Albany,” Callahan tells ST, fighting back tears.
"Not to make them foel guiky or anything, but — and this is
a true story — mmwms:mmuc:uy
& Potter and started crying the other
night when | told her they were leaving.
'‘Don’t be sad,’ | told her, ‘Be angry like
Daddy.™

¢ KIBT (96.1 The Beat)/Colorado
| Springs welcomes Madboy (passibly pic-
tured) as MD/night jock. Madboy, last
seen at KCOR (La Kalle 95.1)/San Anto-
nio, will fill a shift that had been previ-

Eyewitness description
of Maaboy.

ously voicetracked, thus giving false hope to hundreds of jocks
across America.

The Programming Dept.

* After five years in the PD chair at WXRK (92.3 K-Rock)/
Cleveland. Kim Monroe has left the premises. May we hum-
bly suggest allowing Ms. Monroe the opportunity to kick
some serious ass for [your calls here]? She can be reached
at 440-258-4795 or kimba224@gmail.com.

* There's been a disturbance in the EnterconvKansas City |
Force as Bob Edwards prepares to depart the PD pavilion
at KQRC after three years. “June 10 will be my last day at
the station. | plan to take some time off, then explore other
options,” he tells ST.

¢ Citadel CHR/Pop KHOP/Modesto, CA has finally located
anew PD to fill its gaping void: Say helio to local fave Joe Rob-
erts, who was most recently Asst. PD almost directly across
the hall at Country clustercousin KATM. The gig has been wide
open since Chase Murphy left for WFBC/Greenwille, SC.

* Dustin Matthews, PD of Tnad/Adventure Radio Rocker

www americanradiohistorv. com

WFXH (Rock 106.1)Savannah, GA, doubles his broadcast
pleasure by annexing PD duties at Adult Hits clustermate
WGCO (98.3 Jack FM).

o KZZP/Phoenix PD Mark Medina promores night co-host
Specdial K to solo night jock and Programming Coordinator.
Her former co-host, Chino, is now doing mormings at XHTZ
(Z90.3)/San Diego.

s Down in the badlands of Texas, Asst. PD/MD Jeff
“Mitman” DeWitt exits Entravision Active Rocker KFRQ/
McAllen, only to magically reappear momers later across the
street at Clear Channel Hot AC KHKZ as MD/imaging/af-
ternoon jock/webmaster dude. Poof! Mr. Hitman is known
for his many years at KBFM/McAllen.

* Former VerStanding/Hagerstown, MD Director/Pro-
gramming Chris Carmichael is named OM/PD of Mid-At-
lantic Hot AC WBQB (B101.5) and OM of News/Talk WFVA-
AM in Fredericksburg, VA. Carmichael replaces Brian Demay,
now working at WTSS (Star 102.5)/Buffalo.

Continued on Page 16

() TIMELINE
I

YEAR AGO

 Charlie Rahilly promoted to Clear Channel Exec. VP/Op-
erations.

* Reggie Rouse named PD of WAOK & WVEE/Atlanta.

« Joft Sottolano named PD at WZNE/Rochester, NY.

YEARS A6 0

* Mark Gorfick named head of promotion
at Beyond Music.

« Chartie Foster upped 0 Sr. VP/Pop Pro-
motion at Universal Records.

* Mark Jackson appointed PD of KTFM/
San Antonio.

YEARS Ago

* Columbia Records ups John Ingrassia to Sr. VP of Co-
lumbia Records Group; Will Botwin named Sr. VP of the
label.

» John Peake appointed PD of KRBE/Houston.

* Michael McDermott named GM at WILD/Boston.

YE‘RS AGO

« Jim Caparro promoted to Exec. VP at
PotyGram Group Distribution.

* Bob Pfeifer upped to VP/A&R at Epic.

* Bob West joins KGGI/Riverside as PD.

YEARS AGO

| *Mary June Rose promoted to PD of WIBC/Indianapolis.
|« Tim Bryan named VP/GM of KAJA/San Antonio.
« Bill Hurlitz named GSM at WISN & WLTQ/Milwaukee.

|
@YEARS AGO

* Mike McVay joins WWWE/Cleveland as |
VP/Operations.

* Ward Huey is promoted to PresidenV
CEO of Belo Broadcasting.

* Barry Mayo named Asst. PD of WXLO/
New York.

YEARS AGO

John Stuart named PD/MD at WAKX/Duluth, MN.
* John Scott moves to WLOF/Orlando as MD.
* Randy Pugsley named Chiet Engineer at KTAC/Tacom:

¥

b iei fer

Barry Mayo

WA
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Continued from Page 15

* We hear Alix Quintero has been anointed PD of WCAA &
WZAA (La KalleyNew York. Quintero previously programmed
KRGT/Las Vegas until it flipped to Spanish Oldies last month.

* Carly Maddoxx is the newly named MD/night jock at
WAVF (96 Wave)/Charleston, SC, inbound from KFMA/Tuc-
son. Maddoxx. who replaces the Rotating Wheel of Meat i
nights, previously spent five years in mornings at WBZN/
Bangor, ME. “I used to listen to The Wave when | iived here
while going to the College of Charleston,” says Maddoxx, who
adds this wacky epilogue: “Plus, | love pie of all kinds and was
once in a NASA training video as the captain of a lunar explo-
ration team who got stranded on the moon!” All righty, then....

* Morning co-host Stan “The Man” Allen reclaims the
PD throne at Clear Channel Urban WESE/Tupelo, MS. He
replaces PD/morning partner Jeff Lee, who is now heard on
co-owned WDIA/Memphis. No stranger to the location of
his new/old office, Allen used to program the joint when it
was owned by Cumulus.

Perfect Product Placement

WKCI (KC101¥New Haven, CT PD Chaz Kelly was driv-
ing home recently, listening to
KCI101, of course, when, she says,
“Our night jock, Trey, aired a caller
telling us that KC101 had made it
on Gilmore Girls. Soon after, my
cell started blowing up with
friends, family, etc., all calling to tel
me the same thing: 'KCI10] was
on Gilmore Girls tonight” During
the show the main character, Lorelai Gilmore, was trying to
help someone with a party that wasn't going very well, and
her agvice to get the party started was, “Go upstairs, get your

Won the Famity Two-Pack.

radio, and tum on KCI101. I'll be right over.” Awesome, huh?" |

When asked how the writers could have possibly known that
fun fact, Kelly says, “Well, the show does take place in Con-
necticut — they're just keepin' it real!”

Quick Hits

¢ Loren “Hollywood” Henderson, who used to pro-
duce the late john Salley Block Party on KKBT/Los Angeles,
packs his bags and heads east to produce The Rickey Smiley
Morning Show for Radio One sister KBFB/Dallas.

* In the wake of morning dudes Matt & Fuzzball leav-

eight DC stations and Director/Internet Operations for CC's

33 stations in the Washington-Baltimore Trading Area, exits
| after eight years as his position is efiminated. Seek out his mad

skillz today at 703-764-3994 or miapidus@cox.net.
» * KCAL/Riverside ups part-time air personality Devona
Garrigus to Promotions Director. She replaces Wendy
Woodward, who is leaving the industry and moving to Phoe-
nix ... or maybe moving to Phoenix, then leaving the indus-
try. Down the hall, midday jock/Imaging Director Graeme
Nistler is leaving due to an illness in his family.

* Jason Borage is new to middays at WMGB (B95.1)
| Macon, GA. He's inbound from KRDO/Colorado Springs and
i replaces Elisa, who relocated to Austin in pursuit of her doc-

torate. Smart girl. Zander also recently joined the station for

nights after several years of freezing his ass off co-hosting |

| mornings on WBIZ/Eau Claire, W1,

* Noelle Ford, a.k.a. Nia Noelle, lands middays at
| WCKX (Power 107.5)/Columbus, OH. Noelle, a native of
Cincinnati, segues from middays at WHRP/Huntsville, AL
|+ Brandon Scott, last heard doing weekends at WNOU/
' Indianapokis, joins WZPW/Peoria, IL for middays. He replaces

Stevie ), who's now doing afternoons as “Jackson” at sister

| WIHN (96.7 |-Rock)/Bloomington, IL.
* Radio vet Alexa Smith joins Lawman Promotions in San
Francisco as Director/Radio & Record Promotions. Smith pre-
viously programmed KSEQ/Fresno and also spent quality time

Sacramento. Reach Alexa in her new digs at 415-665-7992,
by e-mail at alexa@lawmanpromotions.com or IM at
Girinextdoor650.

* KCAQ/Oxnard, CA midday personality Krayzie Kat is
{ headed for Vegas, baby, to do nights at KVEG (Hot 97.5),
effective June (. The shift has been vacant since Hot MD
| }-Noise moved to afterncens.

Nasty exits, leaving OM/PD Tommy Del Rio on the prowl
for two, count ‘em, two people to fill both positions.
1

Formnats You'l Fiip Over

After a six-month run as Classic Country and one day as
“Reality Radio,” Citadel converts WCXT/Grand Rapids to
CHR/Pop as “105.3 Hot-FM." Beloved husband/wife market
vets Dave jagger and Geri jarvis, who spent the past 20

ing WDHA/Morristown, N}, PD Tory Paige taps 20-year New April 28-30
York radic vet fim Monaghan (ex- WNEW) to take over the | | ;’:‘ (‘SWD““ ')"“, or) s ""“"ﬂ . ’ ':1:"
morning show. Monaghan. who will work with existing side- 2 United 93 (Universal)® $11.47 $11.47
kick/newsperson Erin Vogt, will continue to do his weekend 3 Stick It (Buena Vista) $10.80 $10.80
specialty show, All Mixed Up. 4 Silent Hill (Sony) $9.33 $34.26
" . " o 5 Scary Movie 4 (TWC) $7.80 $78.16
* Mark Lapidus, Marketing Director for Clear Channel's | & 0 coines Fox) $7.78 $25.72
T E L E V I S I 0 N 7 Ice Age: The Meitdown (Fox) $7.20 $177.86
8 Akvelsh & The Bee (Lions Gate)* $6.01  $6.01
) 9 The Wiid (Sony) $479 $28.51
TOP 10 SHOWS April 24-30 10 .The Benchwarmers (Sony) $438 $52.76
Total Avdience Adults 18-49 ]
{110.2 million households) “First week in release. All figures in millions.
; - Source: Nielsen EDI
; Amencaz ;%; Zﬂm‘a ) ; ‘””"ZZ ;:z: %xes:ay) COMING ATTRACTIONS: This week’'s openers include
p ‘cs,"””"“ ol ‘H"a’ - ) Hoot, produced by and starring Jimmy Buffett. His Mail-
4 House 4 Grey’ Anatomy boat Records has released the film's soundtrack. which
5 Desperate Housewives 5 Desperate Housewives features Butfett performing a new tune, “Good Guys Win™;
| 6 Grey's Anatomy 6§ CSI a rerecording ot his own “Floridays”; covers of Warren
7 CSI: Miami 7 CSI-Miami Zevon's “Werewolves of London" and Bruce Cockburn's
8 Without A Trace 8 Survivor: Panama — Exile Kiand “Wondering Where the Lions Are”; and a duet with Alan
9 Survivor: Panama — Exile Sland) 9 Extreme Makeover: Jackson, “Barefootin'” The ST also contains “Lovely Day”
10 Deal Or No Deal (Monday) Home Edition by Maroon § featuring Bill Withers and Kori Withers; G.
10 Without A Trace Love & Special Sauce's “Back of the Bus™; Toots & The
- . Maytals’ “Funky Kingston™; and more.
Source: Nielsen Media Research — Julle Gidlow
“16 ® Radio & Records May 5, 2006
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* KSEQ (Q97)Fresno night jock/Promotions Director Fabe |

BOX OFFICE TOTALS

years doing mornings at crosstown AC WLHT, have been
inked for mornings on Hot starting after they finish sitting out
their noncompete or July 21, whichever comes first.

Confusion Avoidance Alert!

We recently reported that former WNTQ/Syracuse MD
Jimmy Olsen was starting his first PD gig at Citadel sister
WWYL/Binghamton, NY. However, when we checked our
updated database, we noticed some dude named Matt
Johnson was listed as PD. Intrigued, we donned our Inves-
tigative Reporter fedora and went in for a closer look. “Yes,
it's me, Jimmy,” the new PD admitted when we pressed. “|
decided I've heard one too many ‘Lois Lane’ jokes. so I'm
going to start going by my real name.” Another mystery
solved by the crack ST team. You're welcome.

Baby Poop

* Congrats on a job well-done to Colby Colb, PD of Ra-
dio One CHR/Rhythmic WPHI/Philadelphia, and his wife,
Simone: Daughter Journey Milan was born April 25 at
11:30pm; weighed 5 Ibs., 10 oz.; and spanned 18.5 inches in
length.

. also to Rick Thomas, three-time PD of Fin-
est City CHR/Rhythmic XHTZ (Z90.3)/San Diego, and his
wife, Theresa (who did the actual work), on the birth of son

2 KXJM/Portland, OR; XHTZ (Z90.3)/San Diego; and KSFM/ : Rico on Thursday, April 27. Rico, Thomas’ fourth child,

weighed in at 7 Ibs., 2 oz.

News/Talk Topics

* One of radio’s most talented (multiple) personalities and
a true broadcasting original, Phil
Hendrie, seriously bummed us out
when he announced he's retiring
from radio to pursue his acting career.
“| have taken my show as far as | can
in the present dimate of terrestrial ra-
dio,” said man-of-a-thousand-voices
Hendrie about his pending departure.
“I've been doing these characters for
16 years, and | believe it's time for me
to take them from behind the microphone and present them
in front of the camera.” Hendrie is currenty appearing on
the NBC sitcom Teachers as cynical history teacher Dick
Green. Be prepared to roll some serious tape: The final live
broadcast of The Phil Hendrie Show happens June 23.

* Former MSNBC host Ron Reagan has joined KIRO/Se-
attle to anchor a daily one-hour show, deliver a daily one-
minute commentary and serve as the station’s chief political
analyst.

¢ Leslie Gold, a.k.a. “The RadioChick,” who does after-
noons on CBS Radio’'s WFNY (92.3 Free FM)/New York,
doubles her radio empire as she’s picked up from noon-3pm
on Free FM sister KIFR/San Francisco.

barner.

Condolences

We are saddened to report that ivan Ferrero, overnight
talent at KHHT (Hot 92 Jamz)/Los Angeles, was killed last
weekend in a car accident. “lvan was one of the truly good
guys in our biz,” Hot PD Mike Marino tells ST. “He worked
hard, got better at his craft every day and was a positive force
in the building. He always did right by people and never ex-
pected handouts along the way. This is a painful day for his
team members. Our hearts and prayers go out to his fam-
ily.” Memorial services are pending.



www.americanradiohistory.com

RR Zldrak- TOP 50 ALBUMS

THE INDUSTRY'’S NO. 1 RETAIL CHART May 5, 2006

w W ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 GODSMACK N Universal Republic 219,389 —
- 2 TAKING BACK SUNDAY Louder Now Warner Bros. 156,190 -
- 3 BRUCE SPRINGSTEEN We Shall Overcoms: The Seeger Sessions Columivie 145,184 -
- 4 AVANT Director Magic Johnson/Geffen 128,673 -
- 5 RIHANNA A Girl Like Me Def JooDUMG . 118,472 -
1 6 RASCAL FLATTS Me And My Gang Lyric Street 109,534 22%
3 7 VARIOUS High School Musical Soundtrack Walt Disney 101,891 10%
2 8 VARIOUS Now That's What | Call Music! urv y 98,735 -26%
- g 600 GOO DOLLS Let Love In Warner Bros. 82,130 —
24 10 ANDREA BOCELLI Amore Sugar/Decce 71,544 +231
5 n TL King Grand Hustie/Atisntic 68,804 -15%
4 12 TOBY KEITH White Trash With Money Show Dog Nashvillefiniversal 64,074 40%
= 1 MERCYME Coming Up To Bresthe INO/C olemiie 83,793 -
8 14 SHAKIRA Oral Fixation Volume 2 Epic 56,134 +14%
7 15 JAMES BLUNT Back Te Bediam Custard/Atisntic 53,683 +71%
6 16 TIM MCGRAW Greatest Hits Volume 2 Curb 48,154 12%
- 17 MARK KNOPFLER & EMMYLOU HARRIS Al The Roadrunning Warner Bros. 39818 -
9 18 DANIEL POWTER Danisl Powter Warner Bros. 38717 7%
1% 19 NICKELBACK All The Right Reasons FRosdrunner/IDJME 35,933 +8%
14 20 CARRIE UNDERWOOD Soms Hearts Arista 31,622 %
18 2 CHAMILLIONAIRE The Sound Of Revenge Universal Motown 31,258 +13%
12 22 NE-YO In My Own Words Def Jam/IOJME 30,560 19%
7 I SEAN PAUL Trinity VP/Atlantic 38,3% +1%
13 24 ALAN JACKSON Precious Memories Arista 30,223 -16%
10 2 P 'm Not Deed Lafsce/Zomba Label Grosp 22,48 27%
16 26 PANIC! AT THE DISCO A Fever You Can't Sweat Out Fueled By Ramen 28,718 8%
n 27 lcooLd Tedd Smith Det JomfOMG 28492 -26%
20 28 KELLY CLARKSON Breakaway RCA/RMG 26,964 +1%
il 2 PUSSYCAT DOLLS PCO ASMfnterscape 28,768 +1%
27 30 JACK JOHNSON & FRIENDS Curious George Soundtrack Brushfice/Universal Republic 28,138 +15%
23 A ROB ZOMBIE Educated Horses Geffen/interscape 28822 +9%
19 32 JOHNNY CASH | Walk The Line: The Legend Of Johnny Cash Island/iDIME 25,548 5%
2 33 KEITH URBAN Be Here Capitol 26,158 +1%
28 XA FRAY How To Save A Life Epic 24,838 +8%
0 3 VARIOUS Disneymania 4 Wak Disney 24,584 +12%
26 36 MARY J. BUGE The Breakthrough Geffen 23689 +4%
n 37 ALL-AMERICAN REJECTS Meve Along [=terscape 238527 +8%
33 38 MICHAEL BUBLE it's Time 143/Raprise 21,330 +3%
- 3 STREETS The Hardest Way Te Make An Easy Living Vice/Atlentic 19,582 —
2 « TEDDY GEIGER Underage Thinking Columbis/Sony BME 19,498 10%
3 M [ =] Curtain Coll ShedyyAftermath/interscope 19,088 -10%
37 4 BLACK EYED PEAS Monkey Business A&MBnterscope 18,856 5%
4 4 NATASHA BEDINGFIELD Unwritten Epic 18,500 +5%
2 4 RASCAL FLATTS Feels Like Today Lyric Street 18,453 2%
38 & BARRY MANILOW The Grestest Songs Of The Fiftiss Arista 18408 %
W 46 FALL OUT BOY From Under The Cork Tree Island/iIME 18,157 -15%
9 4 VARIOUS Walk The Line Soundtrack [¥ind Up 17,954 7%
3% 48 KEYSHIA COLE Wayltls A8M/Interscope 17.482 16%
38 4 BUBBA SPARXXX The Charm Pwple Ridbon/Yirgin 12,318 A3%
45 50 K.T. TUNSTALL Eye To The Telescope Relentless/Virgn 16,676 5%
© HITS Magazine Inc.

')y ALBUMS
‘Smack Attack

Thank Godsmack.

That's what re-
tailers all over this
great land of ours
are saying as the
Universal Repub-
lic rockers take the
top spot on this |
week’s HITS al-
bum chart for the
second album in a
row, racking up
220,000 in sales. That gives label topper Mon-

Godsmack

te Lipman three
No. 1 albums in
the first months of
2005, including
Prince and Jack
Johnson’s Curious
George soundtrack.
But the Bean-
town thrashers are
only one of five ruce
newcomers to the Springsteen
top five, all selling more than 100,000, includ-
ing Warner Bros. emo poster boys Taking Back
Sunday (No. 2, 156,000), Columbia’s Bruce
Springsteen Pete Seeger tribute (No. 3,
145,000), Geffen's Avant (No. 4, 127,000) and
Def Jam/IDJMG'’s Rihanna (No. 5, 116,000).

&

With WB's Goo Goo Dolls (No. 9) the oth-
er debut, the rest of the top 10 is rounded out
by three-time No. 1 Lyric Street’s Rascal Flatts
(No. 6), Wait Disney Records’ High School Mu-
sical (No. 7), UTV’s Now 21 (No. 8) and Dec-
ca/Universal Classics’ Andrea Bocelli (No. 24-
10), who's up a whopping +231% thanks to his
appearance on American ldol.

Other chart bows are registered by INO/Co-
lumbia gospel act MercyMe (No. 13), WB's Mark
Knopfler and Emmylou Harris (No. 17) and Vice
Records’ Brit-hoppers The Streets (No. 39).

Aside from Bocelli, double-digit sales gain-
ers include Epic’s Shakira (+14%, No. 14), Uni-
versal Motown’s Chamillionaire (+13%, No.
21), Universal's Jack Johnson (+15%, No. 30)
and Walt Disney Records’ Disneymuania 4 (+12%,

No. 35).

Next week:
look for Tool’s
10,000 Days on
Volcano/Zom-
ba to storm the
charts, with esti-
mates ranging
from 500,000 to
600,000 and
maybe  even
more, while ] Records’ Pearl Jam will mark
their comeback with a debut in excess of
200,000. G-Unit/Interscope’s Mobb Deep
and Atlantic’s Jewel will also bow. Other de-
buts will come from Island’s Thursday and
Interscope’s Aussic metal outfit Wolfmother.

Rihanna

WWW . americanradiohistorv.com
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MIKE TRIAS

.

RHCPBack
InAction

The Red Hot Chili Peppers are retuming to radio, but not with-
out a little bit of drama. Apparently, the band just found out that many,
if not all, of the tracks on their upcoming two-disc set, Stadium Arca-
dium, have already been leaked on the Internet. The album, set to drop
next week, is the band’s first release !
since 2002's By the Way.

Bandmember Flea wrote on the
group’s website, “If you download it
now off onc of these file-sharing sites,
you will be getting a pale imitation of
the record. It will be of the poor sound
quality of the technique they used to
get it on there, and that will break my
heart. Yes, we worked for a year and
a half to make the epic record of our Red Hot Chili Peppers
lives, and it is sad to me for the busi-
ness reasons. Of course, | think we are selling something really cool,
and we put all we had into it — 28 songs, two hours of the best that
we can offer, and I think it is a fair deal for everyone. | cannot put in
words how much this record, Stadium Arcadium, means to us, how
sacred the sound of it is to us, and how many sleepless nights and
hard-working days we all had thinking about how to make it be the
best-sounding thing we could. And now, for someone to take it and
put it out there with this poor sound quality — it is a painful pill for
us to swallow.”

In brighter news, RHCP will kick off a tour on Friday, Aug. 11, in
Portland, OR, and wrap up the first three North American legs of their
world tour in early November. Opening for the band will be The Mars
Volta, and along the way RHCP will also headline the Voodoo Music
Festival in New Orleans on Oct. 28.

Heather Headley's “Me Time" is about the time women set aside
to pamper themselves. ““Me Time,” which Babyface wrote, struck a
chord with my sense of humor, but it's also reminding women that
we can’t neglect ourselves,” says Headley. “You give of yourself so
much in this business — or any business, for that matter — to be the
best you can be, with the personal appearances and the crazy sched-
ules and the constant desire to make
people enjoy and love what you do.
But you often forget to take time for
yourself. ‘Me Time' nails it in such a
fun way.”

Check out “Me Time,” the latest
from Headley’s sophomore set, In My
Mind, an album that features guest ap-
pearances by Lil Jon and Shaggy, then
check out Headley on PBS, where she
performed with Andrea Bocelli for his
PBS concert Amore Under the Desert
Sky, which is airing now. If you still can’t get enough of her, check
her out as she appears on Martha Stewart’s show on May 4, and see
her on tour as she hits East Coast and Midwestern markets through
mid-May.

Twenty-two-year-old Russian singer Sophie Milman is reaching
out to Smooth Jazz with “Back Home to Me,” taken from her seif-
titled debut album. When Milman was a child her family fled to Is-
rael during the fall of communism,
When she was 15 they relocated to
Toronto, Canada to make a new life.
Says Milman of the city, “I love Tor-
onto’s openness to new styles and
ideas. It creates such an eclectic and
rich musical and cultural palette.” i

It's American Hi-Fi to “The Res-
cue” this week as the boys present the
lead single from the soundtrack of the
upcoming film Superman Returns.
American Hi-Fi have been taking it easy for a bit, but fear not: They
are planning to record this summer, as well as do a little touring. As
for the movie, it will premiere nationwide on June 30, and its
soundtrack, The Sound of Superman, will drop in stores May 23.

18 © Radio & Records May 5, 2006

Heather Headley

Sophie Milman

X GOING FOR ADDS

mitrias@radioandrecords.com

CHR/POP

CASCADA Miracle (Robbas/

FIELD MDB HCIARA So What (DTP/Geffen/

JAMES BLUNT High (Custard/Atiantic)

PINK Who Knew /aFece/Zomba Label Group/

RED HOT CHILI PEPPERS Dani Cakfornia (Warmer Bros.
TOMMY LEE /ANDREW McMAHON Hello Again (71 Education
Services)

CHR/RHYTHMIC

FONZWORTH BENTLEY Laid Back (5.0.0.0/Epc/Sony Urban/
MARY J. BLIGE Enough Cryin’ (Geffen/

MEGAN ROCHELL fFABOLOUS The One You Need [Def Jam MG/
MELISSA LUJAN Fallin’ In Love (Side 3/Gov't Work/
PUSSYCAT DOLLS {/BIG SNOOP DOGG Buttons /4&M/
SAMMIE You Should Be My Girl (Rowdy/Unrversal Motown/
YOUNG DRO 1{T.). Shoulder Lean (Grand Hustle/Atiantic)

URBAN

DOGG POUND f/SNODP DOGG Cali Iz Active (Doggy Style/Xoch/
LUKE & Q My Tum L/AMG/

TDD SHORT Blow The Whistle (Shart/ive/Zomba Label Group/
YDUNG DRO fIT.1. Shoulder Lean (Grand Hustie/Atisntic)

URBAN AC

HEATHER HEADLEY Me Time (RCA/RMG)/
ISLEY BROTHERS {/RONALD ISLEY & R. XELLY Blast Off (Def
SoulDet Jam1OIMG)

TONY RICH PROJECT Somethin’ About U .M Rich Media Group/

GOSP€EL

COUNTRY

DOUG STONE Let The Light Shine On You (Lofton Lreek)
JOE PATRICK I'l Know When | Get There /Char Tunes)/

AC

CHICAGO Love Will Come Back /Riwn/Warner Bros.)
LIVINGSTON TAYLOR f/CARLY SIMON Best Of Friends (Chesty/
TED MNLLER Along The Road Of Love (HAT Entartanment/

HOT AC

AMERICAN Hi-FI The Rescue (Rhino/

SMASH MOUTH Story Of My Life Basstifed Bomb/

TOMMY LEE HANDREW McMAHON Hello Again (TL Education
Serwces/

SMOOTH JAZZ

BLACK GOLD MASSIVE Lat It Fow Adaior Menace)

DRIAN SIMPSON Saturday Coel (Rendesvous/

KETN JACOBSON Ansther Sad Leve Seng /Shater Ssond
MOVING IMAGES (INERS ALPERT Seuth Beach /South Bescly
SIMPLY RED Helding Back The Years /ssmplyred. com/Verve
Forscast/YMG)

i

SOPINE MILMAN Back Heme Te Me XachLiney/

INDIGENOUS Fool Me Again Vanguard)
LIVING THINGS Bombs Below Jve/Zomba Label Group/

ACTIVE ROCK

LIVING THINGS Bombs Below Liive/Zomba L abel Group/

ALTERNATIVE

HOOBASTANK Inside Of You (/siand//0/MG/
LIVING THINGS Bombs Below (ne'Zomba Label Group/
PINK SPIDERS Little Razorblade (Suretone/Geffen/

TRIPLE A

COLDPLAY The Hardest Part (Capital)

DAVID FORD | Don’t Care What You Call Me (Columbia/Red ink/
DUNCAN SHEIK The Dawn’s Request (Zoe/Rounder/
FLAMING LIPS The Yeah Yeah Yeah Song (Wamer Bros.)
GLEN PHILLIPS Everything But You (Umamy/bugHekum/
INDIGENDUS Fool Me Again (Vanguard/

LOS LONELY BOYS Diamonds /0r Music/Epic/

RICXIE LEE JONES Curcle In The Sand /Rykodksc/
ROCCO DELUCA & THE BURDEN Colorful (/ronwaris/
STEPHEN STILLS Wounded World (Ttan Global)
WIDESPREAD PANIC Second Skin (Widesoraad/ SRG/

CHRISTIAN AC

JEFF MORRIS You Are Everything (/independent/
Jitl PARR ') Stand By You (Whiplash/

CHRISTIAN CHR

CHELSIE BOYD It Is Well {Creatve Soul)
DIZMAS Redemption, Passion, Glory (Credentiad M| CMG)
JILL PARR )Y Stand By You (Whplash/

CHRISTIAN ROCK

DIZMAS Redemgtion, Passion, Glory (CredentiaEMI CMG)

INSPO

CURT COLLIBS Waiting On You £S5/
JEFF MORRIS That's What Daddies Do (iadependent/
JILL PARR Il Stand By You Whiplesh/

CHRISTIAN RHYTHMIC

R&R's Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record exscutives. For more info, contact John Fagot at

Jfagot@radiocandrecords.com.
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"/ 1221 Ave. of the Americas Jay Frank » 310-582-7770
S New York NY 10020 John Lenac* 310-582-7773
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202-380-4040 aﬂ.mwm
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” Dot Ll Shawn WOELI Como Dusls
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Mike Abrams Tod Koty Mangin PAPOOSE VBUSTA RNTIES Gt Right PN Who Knew
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WATASHA BEDINGFIELS The One That Got Away LABYTRON Destroy Everything You Touch ABOUSNKA SIARKAR Beloved
#OR. GEE Eloctro Is ot IR AV § Gan 700! R GRANBADBY Elevets Myselt BOORS Strange Devs Colleen Quill» 310-582-7768
SOUTH SIBE CREW Go Your Own Way STREETS Never Went To Church S-TUNE Flyng With Sunset m&.M’mM"
s WALKMEN Lowsisna WAYRE Touch Not
The Nost T -mn-::mmm The Coftes Nouse ‘.:u(r.lmuw 34
GNARLS BARKLEY Gone Daddy in Smi LETOYA ¥
oo S0 PRIROL anc Opan 108AR TELEWSION In Front OF The House Darvin Smith LUPE FASCO Kick, Push
CASSIE Me & U MLOSH Meme SUZZCOCKS Wish | Never Loved You WATIE BIELUA Just Lits Heaven RONME MILSAP Local Gats
(CHRE B Sy Pt ART BRT Formed A Band e ™ CLICK FIVE Say Goodmight
Wighwoy 16 The Lot Fosoo -
Jon Anthony Mike Marrone Jot! Rogan Now Connlry
m in Terms Of Love ALEJANORO ESCOVERO Arzona ummm m-mm‘ The Weed At? Scott Lindy
ESCOVERO Minor TRENT WALLASON On Again Tonight
KEITH URBAN Live To Eove Another IRARK KNOPFLER & MY LOW HARRIS This is Us LUPE FABCO Kck, Push -~ LIVE
ROCKIE LYNIE Do We St IMARK KNOPFLER & EMISY LOV HARNIS Rolin' On DEN FRANCIIZE BOYZ Ridin’ Rams Sutiow Coustry
X Country ISARK KNOPFLER § EMIIY LOV HARNIS Love Seembex e, il
Jessie Scott Jotf Regan NEIL YOUNG After The Garden Travis Storch » 866-365-Hi
NOUSTON MARCHIMN Gorils PY oar Music ELECTROTEC 22 Rihom JOE ELY & RECKLESS RELLY Rider in The Ran Top Rep
ALEJANBAO ESCOVERO Arzona Seth Neiman
The Village BAUCE SPRMBSTEEN O Mary Don You Weep Jom On Aren 33 Travis Storch
QO0MEZ How We Operate Gary Schoenwelter Howard Marcus SEAR PAUL Temperature
Robert Aubry Davis DAN ZANES Catch That Tran'! WROESPREAD PASC - THRD MEMBER Tiai Flow LL COOL J WJENRIFER LOPEZ Control Myseit
ANTJE DUVERDT L e Peppermints SUBMARINES Brghter Descontent Second FUPFOMS 8 PLAT VKTTACK THE WWRE Tears MARY ). BLIBE Be Without You
SAM SHABER Eighty Mumbersd Stroets QUS BLACK Weskand Soldwer The Pulse mmn
RARK ERELLI Hope & Other Casualbes. Haneen Aratat Universe Latine h
JAMES BLUNT High Gino Reyes Latia
Stariite VICTOR MANUELLE Nuestro Amor Se Ha Vueto Aver Travis Storch
S8 BANDERA Jurto A Ti DADOY YASKEE R
WESTWOO0D ONE Haneen Arafat BACILOS Comtigo Se Va ummﬁlmmm
TRAM Cab SHAIIRA Dia De Enero
’; CASCABA Everytime We Touch Rumbon PEW Oue Viia La Ma
Rob Edwards » 661-294-9000 ——— =t orprensd Dorega Gino Reyes S0 BARBERA Sueha b Mano
Artist/Title Total Plays n 00N OMAR Angelito Top Werld |
Kid Leo
m“’ 6 Wha's Alrad Of The B Bad... Y [ oe— RERERTO RO Travis Storch
er ; : SHAKIRA Dia e Enero
SCHOOL MUSICAL Ll
LITTLE 898 TOWN Bring h On Home o 00T 20 T ks 9 DADOY YANKEE Rompe |
ROBNEY ATUING It You're Gomg Through Hell. ALY 8 A, Rush 4] ™ Sn i
$I BARBERA Suskta & Mano
Mot Country HIGH SCHOOL MUSICAL Breaking Free 74 b | |
David Feter BOWLING FOR SOUP 1985 n = |
JORN GRACHN Favorse Stae OF Mnd IANNAN MONTAMA Best Of Both Workds 73 @‘ﬁm’m |
mm-.mu. 85 Keep Your Head in The Game mn
1 . Phil Hal o 972-991-9200
Young & Yorna %A Do 60
oyt Filke? WATASHA DEDIIGRIELD Unwriten ) 24 Now Formats ABC ot AC '
J00M TURIEER Would You Go With Me ASHLEE SIMPSON LOVE. x Jon Holiday * 303-784-8700 o e
SR SRS PRA o et ANANIA 505 3| [wetas 900 000 DOLLS Sty Wi You
iright AC I BROWN Yo (ExcuseMeMiss) 0 | | Jon Hokasy SAVIRE JANE Gt test Door Voice of America broadcasts in 44
IG:YSZZ"(:‘:" i i - pEEsE be =S mdﬁmm':;a
SHAIGRA Higs Don Lie WEEZER Beverty Hils 2 0.5, Coustry ABC's Countyy Cost t0 Coost radio stations and 502 television stations
Adut Reck SLACKEVED PEAS Lots GetRStated 20 Penny Mitchell Dave Nichoison Larry London « 202-619-3901 :
™ SIRANBA LAMBERT New
Jet! Gonzer RAVEN Some Call & Magic b4 VAN ZANT Things | Mies The Mot I Sirngs Adds l
WEIL YOUNG L ook’ For A Lesder KELLY CLARKEON Bohind Theoe Hazel Eyes 27 PAUL WALL Girl !
um JESSE MaCANTNEY Beautiful Soul 27 o e e e SHANNA Unfaithtul =
Andy Fuller HILARY DUFF Beat Of My Heart 2 Artist/Tithe ™ W
&ummlw KELLY CLARKSON Walk Away 27 MOMANNA 505 2 3%
Playlst for the week of Apri 23-20. mmig[:n.os : :
CKELBACK Savin' Me 38 18
| NATASHA BEDINGFIELD Unwritten 38 M
P DADDY YANKEE Rompe M0
- ] | SEAM PAL Temperature U 32
%.m_/. 80 BICE The Real Thing M0
KELLY CLARKSOM Wak Away 34 36
Ahersstive Now MARY J. BLIGE Be Without You 2 M
gaspel masic chennel. Polychronopolis g‘mmﬂ’;yn’:eo 2’; 32
i . B - SHE WANTS REVENGE These Th 1 3
Jerry Williams « 770-969-7936 el ey ngs CHAMILLIONAIRE Ricen 5 0
SUPERCHICK Anthem 2 TAKING BACK SUMDAY Makedamnsure BON JOVI Who Says You Can't Go Home 26 30 l
£.0.D. Goodbye For.Now 18 Country Today TEDOY GEIGER For You | Wil (Confidence) 24 16
SWITCHFOOT We Are One Tonight vl Vescone FORT MINOR LHOLLY BROOK Whered. 24 22 q
TURNING Out O My Hands 16 I DEM FRAMCHIZE BOYZ Lean Wi 1t Rock . 22 24
NATALIE GRANT Held 15 | AT o008 Mot IoA ey NICK LACHEY What's Left Of Me 218 r
STEVEN CURTES CHAPMAN Remembenng You 15 SUGARLAND Down In Mississippt (Up To No Good) ‘ ) ALL-AMERICAN REJECTS Move Along 20 26
THIRO DAY Cry Out To Jesus 14 AC Active . 1DOL WORSHIP Hearts were all afiutter when American Idol s Ace Young SAMES BLUNT You're Beautitul 20 34 l
'°W:: m Lh.: Yoo Skl Fa6e :; [fiosmmapiene visited the USRN/Launch offices. Seen here are (I-r) USRN/Launch staffers BLACK EYED PEAS Gone Gorng 18 20 '
KUTLE " : . MARIAH CAREY /SNOOP 00GG 16 4
CLLEI DP Vioull 1 | | s anecgiow Amanda Sczesny. Katelyn Decker and Andrea Glasgow: Young: and USRN/ T e

Playkst for the week of Apri 24-30

Launch staffers Deanna Fay and Eileen Sullivan.

PUSSYCAT DOLLS /WILL.LAM Beep 14 16
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72 million households

RINANNA 505 25
MARIAH CAREY ('SNOOP DOGG Say Somethn’ 23
SHAKIRA Hips Dont Lie 2
FALL OUT BOY A Littie Less Sixteen Candles. 2
NE-YO When You're Mad 2
T.1. What You Know 19
HAWTHORNE HEIGHTS Saying Sorry 19
PAMIC! AT THE OISCO | Write Sins Not Tragedies 17
KELLY CLARKSON Waik Away 16
ALL-AMERICAN AEJECTS Move Along 16
RED HOT CHILI PEPPERS Dar: Canifornia 12
RICK ROSS Hustin' 12
DA BACKWUDZ | Don't Like The Look Of ft 12
FLYLEAF I'm So Sick 12
CHEYENNE KIMBALL Hangeng On 12
ARCTIC MOMKEYS i 8t You Look Good f
SEAN PAUL Temperalure 7
FRAY Over My Head (Cable Car) 7
THREE 8 MAFIA Poppin’ My Collar 7
TEDDY GEIGER For You | Wit (Confidence) 7
Video playkst for the week of April 24-30
2
David Cohn
General Manager
CHAMILLIONAIRE t/XRAYZIE BONE Ridin <]

FALL OUT BDY A L te Less Sixteen Candies. 23

T.1. Wnat You Know n
LUPE FIASCO Huck. Push 2
SYSTEM OF A DOWN Lonety Day 2
TAKIMG BACK SUMDAY MakeDamnSure 20

AVENGED SEVENFOLD Beast And The Hariot 19
PANIC! AT THE DISCO [ Write Sins Not Tagedies 19

RICK ROSS Hustin’ 17
DA BACKWUDZ | Dont Like The Look Of it 16
FLYLEAF I'm So Sick 15
ARCTIC MOMNKEYS | Bet You Look Good 15
THREE § MAFLA Poppin’ My Coklar 12
50 CENT 1/OLIVIA Best Friend 1"
YUNG JOC t's Gom’ Down 1"
RED HOT CHILI PEPPERS Dan: Calfornia 10
SHAWNNA Gettir” Some 10
KDAN Comng Lindone 10
ANGELS AND AIRWAVES The Adventure 10
CAM'RON (1L WAYNE Touch t Or Mot 8
Video piaykst for the week of Apni 24-30

CMT

COUNTRY MUSIC TELEVISION
75.1 milfion households
Brian Phips. St VP/GM

Chnis Parr, VPMusic & Talent
-

ADDS

FAITH MILL The Lucky One
MIRANDA LAMBERT New. Strings
THa McGRAW When The Stars Go Blue

Poays
Artist/Title ™ LW
RASCAL FLATTS What Hurts The Most 2% 26
TOBY KEITH Get Drunk And Be Somebody 26 25
KEITH URBAN Tonight | Wanna Cry 25 21
LEANN RIMES Someining's Gotta Grve 23 20
JASON ALDEAN Why 2a
GARY ALLAN Lrle Ain't Always Beautitul 2 22
CARRIE UNDERWDDD Don't Forget To.. 219
BROOKS & OUNN Beheve 2126

GEORGE STRAIT Seashores 01 Oid Mexico 21 22
OIERKS BENTLEY Settie For A Slowdown 20 21
BON JOVI... Who Says You Cant Go Home 17 21

DIXIE CHICKS Not Ready To Make Nice 17 15
BILLY CURRINGTON Why, Why, Why 15 12
BRAD PAISLEY Wnen | Get Where I'm Going 14 21
WRECKERS Leave The Preces 1315
JOE NICHOLS Size Matters 12 15

KEMNNY CHESMEY Living In Fast Forward 1"
TRACE ADKINS Honky Tonk Badonkadonk 10 13

JASH TURNER Your Man 10 10
PHIL VASSAR Last Day 01 My Life 10 6
Axplay as momored by Mediabase 247
between April 24-30
PSLUSIAR
CONCERT PULSE

Avyg. Gross
Pos. Artist (in 000s)
1 CIROUE OF SOLESL DELIRIUM $1.4013
2 BOMJOVI $1.2639
3 AEROSMITH $1.1440
4 COLDPLAY $330.6
$ GEORGE STRAIT $839.7
§ QUEEM & PAUL RODGERS $5918
T RASCAL FLATTS $447.8
§  NICKELBACK $362.7
9 KEITH URBAN $3322
10 LARRY THE CABLE GUY $3146
11 RICKY MARTN $3129
12 4 ovo $3012
13 MOTLEY CRUE $297.0
14 BRAD PISLEY $296.9
15 MAATINA Mc8RIDE §2528
Among this week's new 10urs.
American idols Live

Mat Kearney

Roger Waters

Saving Jane

Widespread Panic

The CONCERT PULSE s courtesy of
concert maustry Irade
pubhcasion POLLSTAR. 559-271-7900
OF www polistaroniine. com.

RR NATIONAL MUSIC

GArC

G AT ANIESEIC AN COVMTIY

38.3 mililon households
£d Hardy. President
Sarah Trahern. VP/Programming

ADDS

BILLY CURRING TON Why, Why. Why
CRAIG MOAGAN [ Got You

DIAMOND RID God Only Cries
SHOOTER JENNINGS Gone To Carolina

VAN ZANT Nobody Gonna Teil Me What To Do

BROCKS & DUNN Beiieve

SARA EVANS Cheatin’

GRETCHEN WILSON Poiitically Lincorrect

WILLIE NELSON You Don't Know Me

PHIL VASSAR Last Day Of My Life

MARTINA McBRIDE Tili | Can Make It On My Own

KEITH ANOERSON Every Time § Hear Your Name

LEANN RIMES Something's Gotta Grve

JOSH TURNER Your Man

BRAD PAISLEY When | Get Where I'm Going

PINMONKEY That Tram Don't Run

KENNY ROGERS | Can't Uniove You

TRACE ADKXINS Honky Tonk Badonkadonk

B. JOVI w/). METTLES Who Says You Cant Go Home

CARRIE UNDERWOQD Don Forget To Remember Me

CARRIE UNOERWOOD Jesus, Take The Wheel

WRECKERS Leave The Pieces

RASCAL FLATTS what Hurts The Most

GEORGE STRAIT Seashares Ot Did Mexico
informanion current as of May 5.

Aol Radio @ Network
Top Country

Beville Darden
RASCAL FLATTS Me And My Gang
JOSH TURNER would You Go With Me

Top Jams

Donya Floyd

T.4. Why You Wanna

MILA J Complete

MARY J. BLIGE Enough Cryin’

Tep Dance

Mike Spinelia

DAVID MORALES... Befter That U Leave
BLACK FRAS Movin’ Into Light
BENASSI BROS. Rociet In The Sky
SARAH ATERETH Fade Away

Top Pop

Brendan Grimaidi
MELLY FURTADO Promiscuous

|

75 million househoids
Rick Knm
Exec VP

Adds
FORT MINOR I/HOLLY BROOK Where'd You Go
JAMES BLUNT High

<< musicsnippet.com »
Tony Lamptey » 866-552-9118

Hip-Hop

DAZ DILLINGER I's Our Thang

00GG POUNO USNOOP DOGG Caii iz Active
R&B

BROOKE VALENTINE I/PIMP € Dope Girl
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COMMANDER OF THE AIRWAVES Commander-in-Ghief star Geena

Davis (r) recently dropped by The Good Morning America Radio Show, where
she was placed under oath and interviewed by host Hilarie Barsky.

TELEVISION

Tube Tops

CMT's hourlong documentary
Bruce Springsteen: The Seeger
Sessions chronicles the making
of Springsteen’s latest album, a
tribute to the music of Pete See-
ger (Friday, 5/5, 9pm ET/PT).

Friday, 55

* Jimmy Buflett, Lie Wih Regss
& Kaly (check local istings for time
and channel).

* KT Tunstall, Late Show With
David Letterman (CBS, check lo-
cal listings for time).

* The New Cars, Late Late Show
With Craig Ferguson (CBS, check
local listings for time).

* Ben Harper, Last Call With
Carson Daly (NBC, check local
listings for time).

Saturday, ¥8

* Toby Keith is featured in the
latest instaliment of CMT Great-
est Moments (8pm ET/PT).

* Red Hot Chili Peppers, Sat-
urday Night Live (NBC, 11:30pm
ET/PT).

Monday, 538

* Brad Paisley, The Tonight
Show With Jay Leno (NBC, check
local tistings for time).

* Martin Fry sits in with the
house band on Jmmy Kimmel Live
(ABC, check local listings for time).

* Bo Bice, Craig Ferguson. .

Tuesday, 59
* Nick Lachey, Regis & Kelly.

* Harry Connick Jr,, The View
{ABC, check local listings for
time).

* Lindsay Lohan is inter-
viewed and Sergio Mendes
featuring The Black-Eyed Peas
perform on Jay Leno.

* Lacuna Coil, Jimmy Kim-
mel.

 Rihanna, Carson Daly.

Wednesday, 510

* Nick Lachey, Jay Leno.

* Common, Late Night With
Conan OBren (NBC, check lo-
cal listings for time).

* Chris 1saak, Craig Fergu-
son.

* Godsmack, Carson Daly.

¢ Lindsay Lohan and Chris
Isaak, The Elen DeGeneres Show
{check local fistings for time and
channel).

Thursday, 511
* Nick Lachey, Jimmy Kimme/.

- &

— Julie Gidiow

(- m—— .
The 1Tunes Music Store Top 10 ]

. RIHANNA SOS
. DANIEL POWTER Bad Day

. SEAN PAUL Temperature

1. PEARL JAM Peari Jam

6. RIHANNA A Girl Like Me
7. GODSMACK /v

8. ANDREA BOCELLI Amore

8. THE FRAY How To Save A Life

-

Apple’s iTunes Music Store is the leading digital-music service in |
the U.S,, offering a catalog of more than 1 million songs from all four
major label groups and hundreds of independents. Here'’s a
snapshot of the top-selling downloads on Tuesday, May 2, 2006.

Top 10 Songs

1
2
3. NICK LACHEY What's Left Of Me

4. RED HOT CHILI PEPPERS Dani Califomnia
5. THE FRAY Over My Head (Cable Car)

6. CHAMILLIONAIRE /KRAYZIE BONE Ridin’
7
8
9

. FORT MINOR t/H. BROOK Where'd You Go
. ALL AMERICAN REJECTS Move Along
| 10. LL COOL J #/J. LOPEZ Control Myself

| Top 10 Albums
2. BRUCE SPRINGSTEEN We Shall Overcome..
l 3. JEWEL Goodbye Alice In Wonderiand

4. GOO GOO DOLLS Let Love In |
5. EMMYLOU HARRIS A/l The Roadrunning !

10. TAKING BACK SUNDAY Louder Now
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Coachella 2006

Desert festival sets high standard

n the years since the first Coachella Valley Music & Arts

Festival took place at the Empire Valley Polo Field in Indio,
CA, the massive gathering’s reputation has blossomed, and
Coachella is now considered one of the most exciting and sig-
nificant pop music festivals in the world.

Originally intended to bring some of
the eclectic flavor of European festivals to
the US,, Coachella has leapfrogged over
other festivals until, as the Orange Coun-
ty Register's Ben Wener put it, “Coachel-
la’s international stature has risen so high
that it'’s now regarded as one of the mast
important and anticipated musical hap-
penings across the globe.”

About Coachella

The Coachella Valley Music & Arts Fes-
tival was first held in 1999, and from the
beginning the festival was designed by its
presenters, Southern California-based
concert promoters Goldenvoice, to be the
ultimate experience for the modern mu-
sic fan.

Indeed, the audience’s comfort has al-
ways been a high priority, beginning with
the ambience of the scenic desert setting
and including an extensive range of ac-
commodations (affordable water, mist
tents, etc.).

But the main attraction that has brought
hundreds of thousands of people out to the
desert over the last seven years has been
the exceedingly high caliber of the artists
who have performed. The list of past head-
liners reads like a who's who of the mod-
ern rock world: Radiohead, Coldplay,
Beck, Rage Against The Machine, Bjork,
Foo Fighters, The Strokes, Beastie Boys,
Blur, The White Stripes, Red Hot Chili Pep-
pers, Oasis, The Flaming Lips, Nine Inch
Naits and many more.

And, in disregard of the “Here today,
gone tomorrow” mind-set that often seems
to prevail these days, Coa-
chella has always gone out of
its way to pay homage to the
past by bringing back the
best of yesterday’s cutting-
edge artists, especially the
ones who are still as innova-
tive as they ever were.
Kraftwerk, The Cure, Pixies,
lggy & The Stooges, New
Order, Bauhaus, Siouxsie &
The Banshees and Gang Of
Fourarejust a few of the leg-
endary acts who have graced
the stage in years past.

At press time this year’s
top acts were scheduled to
continue in that grand tradi-
tion, with the lineup on the
evening of Saturday, April 29 dominated
by the always-impressive Depeche Mode,
and Sunday evening's festivities capped
off with perennial favorites Tool’s first
concert on U.S. soil since 2002.

Radiohead

Madonna was scheduled to play a spe-
cial set in the Sahara dance tent — a deci-
sion by the promoters that got quite a bit
of attention and even triggered a bit of con-
troversy as die-hard music snobs, con-
cerned that the festival was in danger of
losing its cutting-edge status, protested the
Material Girl’s inclusion. (More on the
Madge controversy a little further down
the page.)

But it would take a lot more than that to
knock Coachella off its well-deserved ped-
estal. In addition to showcasing the biggest

The Flaming Lips

names one can imagine, every year Coach-
ella has presented the very best of under-
ground and up-and-coming talent. Many
of these artists have gone on to greater suc-
cess after being introduced at the festival,

R A&R WORLDWIDE

. known names as

including such
then-virtually un-

Jack johnson, Hot
Hot Heatand Death
Cab For Cutie.

If you look at the
performers I've list- |
ed thus far, you'll no-
tice whatis, perhaps,
the most distinctive £
aspect of the festival:
its diversity. That di-
versity in music
means a wide-rang-
ing group of music
listeners is brought
together each year at
Coachella.

Justas impressive
is the abundance of
international talent that has been spotlight-
ed at the festival. In years past such glo-
bally respected artists as Primal Scream,
Comershop, International Noise Conspir-
acy, Badly Drawn Boy, The Libertines,
Soundtrack Of Our Lives, Future Sound
Of London and Basement Jaxx have ap-
peared at Coachella.

This year’s lineup was certainly no ex-
ception, with scheduled performances
from such international faves as Bloc Par-
ty, Sigur Ros, Franz Ferdinand, James
Biunt, Carl Cox, Scissor Sisters, Imogen
Heap and dozens more.

Of pagticular interest to me is the heavy
emphasis on electronica, dance music
and DJ culture that has always been a
hallmark of the Coachella lineup. The
Chemical Brothers, Prodigy, The Orb, Fat-
boy Slim, Roni Size, Aphex Twin, Jason
Bentley, Del Tha Funky Homosapien,
Pedro The Lion, Groove Armada, Dan
The Automator, Underworld and Timo
Maas are just a few of the superstars of
the genres who have played the festival.

The dance element, in fact, was the pri-
mary reason Madonna was added to this
desert-based bastion of ultracoolness. As
we mentioned before, her set was sched-
uled to take place in the Sahara dance
tent, not on the main outdoor stage, and
not everybody was complaining.

“This is extremely cutting-edge for an
artist of that pedigree,” renowned DJ
Paul Oakenfold told the Assqciated
Press. “It’s going to draw a
lot of attention to that tent.”
Oakenfold, who has played
Coachella several times and
who was set to play the DJ
tent on Sunday, continued,
“That’s an incredible boost
for the electronic scene, to
choose the less-is-more. It's
a smaller situation, but it’s
going to be unbelievable.”

How did tfe Madonna
booking come about? Ac-
cording to*Goldenvoice
President and Coachella
founder Paul Tollett, it
wasn’t a calculated move
to change the tone of the
festival. “We’ve got Daft
Punk headlining the dance tent the first
night, and we were looking for some-
thing else that good,” he told NME.com.

“It just came up, and we’re super-ex-
cited. She’s so dance-oriented right now.”

WwWWW . americanradiohistorv.com

The White Stripes

In a press release, Madonna sounded like
she’s delighted to be a part of the scene:
“I've never performed at a festival, and
I’'m especially excited about playing at
Coachella before | start my own tour.”

Other major highlights for Dj and
dance aficionados this year were set to
inctude the first U.S. performance by
Massive Attack in over eight years and,
topping off Saturday night’s events in the
dance tent, the first live performance in
six years by Daft Punk.

Coachella DVD Now In Stores

Going over the events I’ve just listed, |
feel like I might be punishing the reader
who has never had the honor and privilege
of attending any of these stellar gatherings.

Fortunately, there is now a way for ev-
erybody to get a taste of the excitement
and magic that is the Coachella Valley
Music & Arts Festival with the recent
DVD release Coachella.

It's a full-length documentary that fea-
tures some excellent live footage from
past festivals, including amazing perfor-
mances by Radiohead, Red Hot Chili
Peppers, The White Stripes, Belle & Se-
bastian, The Flaming Lips, Iggy & The
Stooges, Bright Eyes, The Chemical
Brothers, Morrissey, Oasis and dozens
more, along with all sorts of backstage
merriment, interviews and exclusive
DVD bonus features. Just the thing to get
for those sad folks who couldn’t make it
last weekend — or for the last seven
years, for that matter.

Well, that’s all for now. Next week, our
first report on the sure-to-be-monumen-
tal events taking place at the Musexpo
conference in Beverly Hills, CA, including
coverage of the keynotes, panels, show-
cases, breakfasts, lunches, cocktail hours,
parties and after-hours get-togethers.

John Easdale contributed to this story.

I'm going to be extremely busy
these next few weeks hosting
Musexpo, but you should still send
Your unsigned or signed releases to:
Sat Bisla
A&R Worldwide
449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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Where The Boys Are

The unexamined lives of men ]

By Tom Webster

Rock radio has been struggling for a while now. Some
consultants I work with note (correctly) that the musical
product has been weak, and there are certainly a lot of Active
Rock stations that have cut their current category to almost noth-
ing in response. I buy that this is a contributing factor, but there
are deeper sociological forces affecting radio and, in particular,
radio for men that go beyond what.records are being played.

It is also @asy to blame technology for
Rock’s struggles. Yes, the active 18-34 male
has an iPod, broadband and an Xbox. So,
too, | can personally attest, does the 35-44-
year-old male. The impact of these “distrac-
tions” on mass media, however, is not easi-
ly quantified.

| recently attended an extremely enlight-
ening and entertaining presentation by Nat
Puccio, Exec. VP of Grey Worldwide, in
which he showed a series of data points that
suggested these new forms of media (led by
the Internet) are not replacing TV, radio and
print media, they are
being stacked right on
top of them.

According to Puccio,
Americans consume
around 8 1/2 hours per
day of media. Before we
had MySpace, Playsta-
tions and blogging, this
figure was half that.
Sure, radio listening has
declined somewhat, but
the decline is not in-proportion to the gains
realized by other media.

What else has declined? Perhaps the big-
gest loser, according to uccio, is word-of-
mouth marketing, specifically face-to-face
word of mouth. As the time we spend on
message boards increases, the time we
spend in actual in-person social settings has
decreased.

This has implications for media planners,
of course. The optimal media mix for any
offering has always required constant tink-
ering, and that certainly won’t change for a
long time, if ever. It also, however, has more
profound sociological implications, which
1 promise | will tie back to radio shortly.

Nowhere To Hide

Author James Twitchell and photogra-
pher Ken Ross recently released a fascinat-
ing book of essays and photos called Wihere
Men Hide, an exploration of the shrinking
number of spaces in which men can literal-
ly hide from their wives, responsibilities and
work and, more importantiy, socialize with
other men.

The two segments that most intrigued me
discussed the decline of fraternal organiza-
tions for men (the Elks, Moose lodges, even
The Honeymooners’ Royal Raccoons) and the
decline of boxing as both a spectator sport
and as recreation.

In Robert Putnam’s influential Bowling
Alorne, be notes that “attending club meet-
ings” has declined almost 60% over the last
25 years. Twitchell’s work reveals that
among the hardest-hit organizations are the
fraternal orders — male social clubs based
upon frateriite (in the Napoleonic sense, not

-
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Tom Webster

as in Delta house) and not around service
(such as the Rotary Club, Chamber of Com-
merce, etc.).

The average age of the Masons, Twitch-
ell notes, is now 67. They are simply not re-
cruiting new blood quickly enough to off-
set their losses. If you travel through the
small towns of northem Maine, where |
grew up, you will see in almost every tiny
hamlet, village or township a disused Odd
Fellows hall or an overgrown Masonic tem-
ple that may still serve as a facility for com-
munity events but no longer exists solely as
a home for a male fraternal organization.

I am not saying that |

~ want my Classic Rock
station to air clips of
This American Life
interspersed with Molly
Hatchet — that is
absurd — but | will
nevey, ever vote for the
“Fox Babe of the
Month.”

Those organizations that do successfully
recruit men often succeed because they are
service onganizations. Apparently, we men
can no longer justify disappearing for meet-
ings on Thursday nights unless we are do-
ing something productive, not just sitting
around the Franklin stove drinking Nar-
ragansetts and talking about the Red Sox.
That is what Applebée’s is for.

All By Myself

Twitchell also presents the boxing ring as
a now-abandoned former hiding place for
men. The popularity of hanging out at the
local ring faded a long time ago, but the
sport itself has declined to a mere shadow
of its former self. It is no longer the “sport
of kings.”

Twitchell posits that television, perverse-
ly, had as much to do with boxing’s decline
as it did with its surge in the heyday of Ali.
Much of a man’s enjoyment of boxing
comes from watching it with other men.
Getting caught up in the spirit of the mo-
ment has as much to do with the event as
the event itself.

R CLASSIC ROCK

Boxing matches, like baseball games,
spur endless debate among men about who
would have beaten whom and who was the
best. Within these conversations lie the
deeper subtexts of male-to-male communi-
cation.

When boxing became a televised sport
the match endured, but the social narrative
disappeared. The violence alone was not
enough to sustain interest unless it was wit-
nessed in the company of other men.

There is no better proof of this than the
fact that boxing has vanished from network
television but still flourishes on pay-per-
view, primarily due to bars and other pub-
lic venues that drive these purchases.

In Bowling Alone Putnam attributes much
of the decline of our social structure (not just
among men) to three modermn phenomena:
the keyboard, the television and the increas-
ingly long, often solitary, commutes Amer-
icans face every moming to get to work
from their exurban McMansions. We are
spending more time in solitary pursuits,
and that time has to come from somewhere.

ANl Things Considered

What does all this have to do with Rock
radio? | mentioned earlier that Rock’s recent
dearth of quality product has contributed
to its current doldrums, but in a number of
other recent surveys 1 have noticed some-
thing else.

In many recent Rock studies | have seen
the NPR station shoot up in popularity with
men. There are a variety of explanations for
this — “Howard has left the building” be-
ing the most common. | wonder, however,
if there is some meta-information missing
from that analysis.

I love classic rock; it’s the music I grew
up with. My Classic Rock station, however,
frequently drapes itself in the booze-soaked
cloth of the least-exclusive frat house on
campus.

[ am a 37-year-old grown-ass man, and |
am not going to drop by J.P>. McBeers on Hot
Wings Night, vote for the “Buzz Babe” or
even, frankly, queue up for tickets to see The
Rolling Stones for the eleventeenth time. |
just ... don’t ... care.

1 you conduct focus groups with men for
Rock radio stations, in groups they will tell
you that those things are exactly what they
want to hear. And in groups those things do
matter. They are the convenient touchstones
that serve as the jumping-off point for oth-
er aspects of male-to-male communication.

Interview men alone, however, and a dif-
ferent picture emerges. Listening to mate-
rial related to booze, broads and jocks while
4 am driving alone may give me a certain
vicarious thrill, but it’s overrated.

Listening to those elements in solitary
settings is like watching boxing alone in my
house: (ccasionally, a punch lands that
makes me perk up, but without the narra-
tive, the accompanying subtext provided by
a social setting, it’s like an iceberg without
the nine-tenths below the surface.

Different Priorities

It isn’t so much a case of “serious” talk
vs. frivolous as it is introspective talk vs.
“extraspective” (which, if it isn’t a word,
should be). | spend more time listening to
All Things Considered in the moming than to
Carios & The Chicken, but not necessarily
because NPR is brilliant.

Like most men, my moming radio listen-
ing is a solitary activity, and NI’R’s content
is simply more introspective. | can interact
with it in my own way and formulate my
own opinions. | can’t interact with Wet T-

I love classic rock; it's
the music | grew up
with. My Classic Rock
station, howevey,
frequently drapes itself
in the booze-soaked
cloth of the least-
exclusive frat house on

GO

Shirt Night at Sparkys, however. I just don’t
care about it.

We make too much out of vicarious lis-
tening in this business. If I were listening
with a bunch of my friends to Bunky & Cat-
fish doing a live remote from Teazers, |
would probably love it. But 1 am bowling
alone, like most guys these days.

Rock radio all-too-frequently tries to get
into the heads of “men” but fails to engage
“man.” I'm not saying I want my Classic
Rock station to air clips of This Anterican Life
interspersed with Molly Hatchet — that is
absurd — but I will never, ever vote for the
“Fox Babe of the Month.” Will you?

My mortgage, wife and son are not bur-
dens | am trying to escape, they are my ha-
ven, the center of my universe. | worry
about the economy, I worry about my job, |
think about gas prices, and, lately, | dread
traveling abroad. Most of all, I worry about
being a good dad to my always laughing,
sweet 16-month-old boy.

Am | different? Dunno. Radio is losing a
lot of folks like me, however, and the iPod
is not the biggest reason. I don’t want my
Classic Rock station to sound like a Classi-
cal station, and my intent bere is not to
present yet another ivory-tower, academic
rant against populism.

However, the between-the-records stuff
on Classic and Active Rock stations doesn’t
move the needle for me. And, if you are
honest with yourself, I bet it doesn’t do
much for you, either, as much as you might
tell yourself that your audience loves it.

A Solitary Man

My father still wakes up every morning
at 5:30 and drives to the local Dunkin’ Do-
nuts, where he “hides” with his closest male
friends for an-hour or so to chat about high
school basketball, the decline of the local
paper mill and what antique hot rod he is
restoring this week.

Where do | hide? | don’t know. 1 do
know, however, that | spend a lot of my
solitary time with some kind of audio
companion.

And | do know that, increasingly, my
Rock station sounds like the guy you run
into every five years at your high school
reunion who never really grew up and still
lives for weekends and beer-league softball
and can’t seem to keep a good job. He's fun
to visit, but | can’t live there anymore.

The music used to matter — the music
still matters — but | want the rest to matter
too.

Tom Webster is VP of Edison Madia Research.
He can be reached ai 908-707-4707 or twebster@
edisonresearch.com.
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We See Radio People!

Pop opens a Glamour Shots outlet

“"his week we once again rip the dark cover off the industry
we work in and expose the lovely faces of the people whose
names and voices we’ve come to know and mostly love. Much
like a race of mutant mole people, they are probably squinting
in the lnght of day, which they may not have seen before.

¢
ONE OF THESE THINGS DOES NOT MATCH THE OTHERS See if you can spot WERO (8ob
98.3¥Greenvik . NC PD Tonry Waitekus and midday jock Chris “Holywood” Mann i thés throng of Saving Jane
bandmembers. Hint: Waitekus and Mann are the ones wearing polo shirts (Waitekus is the one on the left).

WHY IS THIS MAN SM”.ING ? You'd probably be grinning like KHKS/Dallas PD Patrick Davis if you
were surrounded by the delicious Pussycat Dolis! Seen here (I-r) are Dolis Jessica and Ashiey: Davis; and
Dolls Nicole, Carmit, Kimberly and Melody.

COLLECT THE WHOLE SET Hoitywood Records’ Aly & AJ not only sing together, they re aiso sisters.
And they aiso look alike, which made it extremely difficult for us to determing which is which in this photo.
Thanks to caretul scientific research, however, we think we've finally figured it out. Seen here during the
group’s recent tnip to Mitwaukee are (I-r) Hollywood's Donna Passuntino. AJ. WXSS (103.7 Kiss FM) OM/PD
Brian Kelly, Aly and Holtywood's Tony Smith.

GETTING THEIR GAME FACES ON
Renowned backup dancer Kevin Federfine (i), a.k.a.
Mr. Britney Spears, stopped by the world headquar-
ters of the syndicated Kidd Kraddick in the Morning
empire, where Kraddick challenged him to a dance-off
in tront of several screaming fans. The pair are seen
here just before all hell broke loose.

/i )
WHERE'S THE BLOCK PARTY? is it just
us. or does KSMB-FM/Lafayette, LA MD Maxwell (r)
look like Dave Chappelle? OK. maybe not. But he's
pictured here with KSMB PD Bobby Novosad and
lovely interscope artist Kaci Brown.

:

CDNFIDEIICE, BEAMED FROM SPACE Teddy Geiger, fresh off his run on Love Monkey, ventured
to XM's palatial Washington. DC offices. where he enjoyed hearing himself from outer space. Seen here (i-r)
are Columbia Sr. VP/Promotion Ken Lane. Geiger and XM Sr. VPMusic Programming Jon Zeliner.

NICK FOR BREAKFAST Nick Lachey dropped by the WXKS-FM (Kiss 108)/Boston studios recently to
chat with the Matty in the Morning crew and then join several lucky contest winners for breakfast. Seen here
(I-r) are Jive/Zomba St. VP/Promotion Joe Riccitelli and Northeast Regional Allyson Levy, Lachey and Kiss 108
MD David Corey.

T-PAIN: ALL UP IN YOUR GRILL T-Pam dropped by the studios of KXXM (Mix 96.1)/San Antonio
recently to hang out with Mix afternoon guy Russell Rush and PD/midday jock Tony Travafto. As usually happens
when Rush and Travatto are around, hilarity ensued. “T-Pain gave Russell some hair tips and heiped me pick out
a new gnill — | ended up with a very nice Weber,” says Travatto. Seen here (I-r) are Rush. T-Pain and Travatto.

BUBBA, BRODY & BREW 8ubba Sparnx (1)
dropped by WDCG (G105)/Raleigh and joined MD
Brody on the mght show. Bubba even did a celebrity
crank call on the air. The two had a few beers and
then posed for this picture just belore busting into
the obligatory sioppy choruses of “I love you, man.”

BEARDED MEN UNITE wxsc (103.5 Kiss
FM)/Chicago MD Jeff “Smash” Murray ducked
backstage to say hi to Hasidlc rapper Matisyahu
before the artist's recent soid-out show at Chicago's
Rivera Night Club. Seen here (i-r) are Murray,
Matisyahu (in front) and Epic Records’ Dixie Tipton.
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. K CHR/POP TOP 50

May 3, 2006 h
"R Q— B B e MEDIABASE
2 @ RIHANNA SOS DefJam10/MG) 8882 +370 608075 14 1200 ’
1 €@ SEANPAUL Temparature VP/Atiantic/ 8950 124 632008 14 1170 MOST ADDED’
4 ©  SHAKRA fWYCLEF JEAN Hips Oon't Lis o/ * 7805 4713 579750 10 MO | Lo eas p—
6 ©  OANIEL POWTER Bad Day (Wamer Bros) 7674, +7M1 493572 8 UM | iy RATADO Promiscuous Geffan/ &
3 5  NATASHA BEDINGFIELD Unwritten o/ ‘ 6806 535 490296 25 1100 | AMANNA Unfsithiul De/ JamiUMG/ n
5 6  MARY J. BLIGE Be Without You /Geffen) a7 850 387725 15 1160 | NATASHABEDINGFIELD Smgle o/ 1
77 KELLYCLARKSON Wok Awey (RCARMG) 5533 477 335808 18 1181 ﬁ:w"‘fmw’ o
8 8  JAMES BLUNT You're Beautiful [Custard/Atisntic/ 4882 1008 320212 17 1161 | pyseycAT DOLLS HBIG SNOOP DOGG Buttons ASH) 12
13 0 FORT MINOR ffHOLLY BROOK Where'd You Go /Warner Bros.) 4804 +1065 320801 5 119/4 FIELD MOB HCIARA So What [DTP/Geffen/ 1
9 10 STAIND Right Here /FiyAtiantsc) 4525 276 256871 21 100/0 | BLUEOCTOBER Hate Me Liwtwrsal Motown) 1
11 @  WICKELBACK Savin' Me (Roadrunner/IBIMG) 4354 +287 226055 12 1060 | FRAY OverMyHoed(CobleCaif 008
10 12 CASCADA Everytime We Touch /Robdins/ . B 032 376 321239 18 1150 :mm-:m:;m:
15 BUBBA SPARXXX H{YING YANG TWINS Ms. New... Purple Ribbon/Virgin) 3828  +554 223273 8 10412 | gun sirploy wosk Ansirplay wash isdefined ss Sundey trough Saturdy. Adds
16 @  MICKLACHEY What's Left Of Me (JiverZomba L abel Group) 3576 +347 187973 8 1142 | trom ol other progrusmers are st sccopted ot amy pley lovel.
19 (D  ALL-AMERICANREJECTS Move Along /Doghouseinterscape) 3449  +460 184270 8 1084
12 16 PUSSYCAT DOLLS H/WILL.L.AM Beep /A&Miinterscope/ 3160 749 179905 16 11200
14 17 BEYDNCE' Check On It (Sony Urban/Columbia) 3133 470 183458 25 11810
24 O  NEYD When You're Mad /Def Jom/IDIMG) 2962  +314 184928 7 104
22 (@ BOBICE The Real Thing IRCA/AMG) 2808  +114 133849 17 99)2 MOST
21 @  TEDDY GEIGER For You | Will Confidence] (Columbia/Sony BMG) 2790 +73 14246 14 1022 INCREASED PLAYS
25 @ DADDY YANKEE Rompe (E/ Cartel/interscope) 2764 +253 184107 8 90/5 TOTAL
29 @ FRAY Over My Head (Cable Car) (£pic/ 2702 +594 111617 10 93/9 ARTIST TITLE LABEL(S mc';fxse
28 €0  MARIAH CAREY {/SNOOP DOGG Say Somethin’ /Isiand/l0JMG) 2362 +214 118349 5  g6/3 | FORTMINORHHOLLY BROOK Where'd You Go Wamer Bros/  +1065
22 24 NEYO SoSick (el Jam/IDMG) CaM 543 18667 19 170 g::‘;ﬁ:i""mﬂ:g&jm ’::;”g; ﬁ:"l‘: i :;:;
17 25  CHRIS BROWN Yo (Excuse Me Miss) Uive/Zomba Label Group/ 2154 1026 116797 14 11010 | cHAMILLIONAIRE f/KRAYZIE BONE Ridin Universal Motown/ +698
26 26 EMINEM tINATE DOGG Shake That (Shady/Aftermattvinterscope) 2152 A76 134772 18 1010 | FRAY Over My Head (Cable Car} (Epic/ +594
33 6 CHAMILLIONAIRE f/KRAYZIE BONE Ridin /Universal Motown) 2052 +698 126212 §  67/15~ | BUBBA SPARXXX Ms. New Booty (Purpe Aibbon/Virgin/ +554
30 28 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So DeffVirgiy 1950 122 96567 9 6501 :ﬁ:;;‘:"lfn‘::ﬁ’zm“j:;;ﬁ’l’g’ :j;:
21 29 T-PAIN f{MIKE JONES I'm N Luv (Wit A Stripper) (ive/Zomba Label Group) 1781 542 75871 15 10510 | \i\ AMERICAN REJECTS Move Aloog Daghouseliterscope/ +460
3N 30 NELLY Grillz (Derrty/Fo’ ReellUniversal Motown) 1753 66 88842 19 108/0 | CASSIE Me & U (NextSekection/Bad Boy/Atiantic) +384
35 @ PAUL WALL Girt (Swishatouse/Asylum/Atiantic/ 1463  +374 106918 5 5477
32 32 BLACKEYED PEAS Pump It (A&M/interscape/ 1446 205 105475 19 1020
36 €  ANNANALICK Breathe (2 AM) (Columbra/ 1265  +201 66369 9 586
46 € RIMANNA Unfaithiul Def JamViBJME) : 1161  +476 98562 2 1823 NEW & ACTIVE
k' 35  ROB THOMAS Ever The Same (Atisntic) . 122 128 38447 12 40 CRL BT IOV A e s O Sundos AT
38 €  ASHLEY PARKER ANGEL Let U Go BlackGround/Universal Motown/ 1119 +135 68145 8 s Total Plays: 530, Total Stations: 43, Adds: 3
45 € FIELD MOB f/CIARA So What [DTP/Geffen/ 1044  +304 64552 3 47111 | NAWTHORNE HEIGHTS Saying Sorry Vicrary)
48 €D  CASSIE Me & U VextSatectionBad Boy/Atiantic/ 934  +384 117966 2 358 | TotslPlays: 500, Total Stations: 34, Adds: 0
43 @  BONJOVI Who Says You Can't Go Home fisiand/IBIMG) 901 +143 30213 4 SI8 ;&m"&mm"g ‘%‘;”
40 40  HOOBASTANK If | Were You /siandMIMG) 738 132 17203 7 48m YING YANG TWINS HPITBULL Sn'ke P
41 41 PINK Stupid Girls {{ aFace/Zomba Label Group) 132 126 28880 13 960 Total Plays: 403, Total Stations: 21, Adds: 0
44 42 BOW WOW Fresh Azimiz /Sony Urban/Cokenbis/ 685 70 29199 7 250 FRANKIE JORDAN Once Again (CurtyReprise)
@  JEANNIE ORTEGA {IPAPOOSE Crowded Hodywood) 678  +265 53135 1 4g7 | Totsl Plays 365, Total Stations: 31, Adds: §
2 4 ALYS A Rush Holywood 623 205 173 8 asm [ e s 10
@  T.1. What You Know /Grand Hustle/Atisntic) 627  +118 32537 1 185 T TURSTALL Biack Horse & The Cherry Troe (Refentiess/Viri
@  NELLYFURTADO Promiscuous /Geffen) 625  +538 42887 1 69/50 | Total Plays: 390, Total Stations: 26, Adds: |
47 47 KEYSHIA COLE Love (A&Miinterscape/ 596 50 25252 5 350 | PAMICI AT THE DISCO | Write Ses Not Tragedies (Fueked By Ramen/
B> @)  CHRIS BROWN flLIL' WAYNE Gimme That (ive/Zombs Label Groug) 590 .248 39682 1 2012 mms‘r?: 2:;‘;;:%
@ CHRISTINA MILIAN fIYOUNG JEEZY Say | (Def So10JMG) 570  +160 44400 1 35 | 1o Plays 318, Tota s,.,m';'m Adds: 0 |
49 @ COLDPLAY Tak (Capitat) 539 +6 12197 3 2911 | THREE 6 MAFIA Poppin’ My Cola (Somy Urbon/Columbial
120 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Yotal Pays: 272. Totel Stations: 16, Adds: 0
of 4/23-4/29. Bullets appear on songs gaining plays or remaining ftat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is L
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart uniess a song has not yet reached the top 20. If atter 20 weeks, the record is not in the Songs ranked by total plays
top 20 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall totat stations playing a song. Most Increased Plays lists the songs with the greatest week- Station playlists for all R&R reporters are available
to-week increases intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH on the web at wayw.radioandrecords.com.
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (@ 2006, Arbitron inc.).© 2006 Radio & Records.

clear. consistent. quality.

All hooks are not created equal. ﬁ’
HOOKS

Contact Michael Pelaia for your next project s (770)452-4665 » hooks@hooks.com s www,hooks.COM s Featuring 4 cxmrum?® HitDiscs T i P
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RR CHR/POP TOP 50 INDICATOR

LAST THS u.y 5' TOTAL ! TOTAL WEEXS ON  TOTAL STANONY .
of=- (]
W WK ARTST TITLE LABELIS) nirs s woper o MOSTADDED
1 1 RINANNA SOS Def Jom/I0JME/ 3757 78 4978 13 580
©  DANIEL POWTER Bad Day (Warmer Brus.) W12 .25 sy 8 s | U =
: d - ‘ RIMANMA Unfaithful De/ Jam/MIMG) V)
5 o SHAKIRA fIWYCLEF JEAN Hips Don't Lie Eprc/ 3388 +336 4857 8 5811 NELLY FURTADO Promiscuous (Geffen/ 1
4 @ SEANPAUL Temperatus (VP/Ariantic/ 3301 +103 2815 12 55/1 | CHANNLLIONAIRE ARAYZIE BONE Ridn (Uiwversal Motown/ 12
) NATASHA BEDINGFIELD Single (Eac/ g
2 5  MARY J. BLIGE Be Without You (Geffen/ 3189 25 WA 95 ST | My Hed (Cabe ol o] -
7 6  KELLY CLARKSON Walk Away (RCA/RMG) 2698 229 241 7 5410 | JupiTER RISING Go! (Chine) 7
6 7 NATASHA BEDINGFIELD Unwritten (Epic/ 2698 313 3329 25 5200 | CASSIE Me & U NexrSabcrionBad Boy/Atiantic) §
8 8 SAMES BLUNT You're Beautitul (Custard/Atiantic) 2612 196 2210 16 531 | FALLOUTBOY ALt Less Sisteen Candies.. dsondiUME) S
_ , , : FIELD MOB fICIARA So What (DTP/Geffen) 5
g € STAIND Right Here (Fh/Atiantic) 2418 +25 105 21 S0 | panpyYANKEE Rompe f Cartelinerscopel p
10 @ NICKELBACK Savin’ Me /Roadrunner//DJMG) 2332 +16 916 12 55/0 PAUL WALL Gurt (Swisharouse/AsylWAtlantic) 4
16 () FORT MINOR fIHOLLY BROOK Where'd You Go /Warner Bros./ 2090 +482 2760 4 S6/0 g":"‘so“':‘*'rl'll}:l':;‘; 203'-‘6 JEEZY Say | (et SUW’Wg’G/ :
12 @  NICK LACHEY What's Left Of Me Uive/Zomba Label Group) 20012 +203 2513 8 S - AR R A
11 13 CASCADA Everytime We Touch (Robbins) 1974 249 008 17 450
13 @  ALL-AMERICAN REJECTS Move Along (Joghouse/interscope) 1924 +147 1370 9 sop
18 NEYO When You're Mad (Def Jam/IDJMG) 1633 +191 3299 7 533
15§ 16  PUSSYCAT DOLLS fWILL.L.AM Beep (A&M/nterscape/ 1533 109 1485 16 440
21 (D BUBBASPARXXXfIYING YANG TWINS Ms New Booty Pupie Ribbon/Vigid 1479 +120 1913 8 470
22 @ TEDDY GEIGER For You | Will {Canfidence) [Columbia/Sony BMG/ 1385 +43 494 13 440
17 19 FALLOUT BOY Dance, Dance dislkand//OJMG) 1347 196 899 22 3500
23 @  BOBICE The Real Thing (RCA/AMG) 1318 +81 983 14 3812
24 € MARIAH CAREY fISNOOP D0GG Say Somethin’ (Isiand/0/MG) 1272 +186 468 5 a8
14 22  CHRIS BROWN Yo (Excuse Me Miss) Live/Zomba L abel Group) 1256 -434 1854 14 3N
26 €D  FRAY Over My Head (Cable Car) (£pic/ 1103 +245 537 B 438
19 24 NE-YO So Sick (Def JanvIDIMG) 1070 360 101 18 310
27 €  OADDY YANKEE Rompe £/ Cartedinterscope/ 888  +105 17 7 394
25 26 T-PAIN f/MIKE JONES 'mN Luv (Wit A Stripper) Uive/Zomba Label Grop) 784 amn 627 15 300 MOST
35 @  CHAMILLIONAIRE KRAYZIE BONE Ridin (Universsl Motown) 721 4268 1547 3 3512 INCREASED PLAYS
20 28 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgw) 701 2 128 7 30 o
34 @ PAULWALL Girl (SwishaHouse/Asylun/Atiantic) 637 +178 V128 4 314 | asmsTomE weas INCREASE
FORY MINOR H/HOLLY BROOK Where'd You Go (Warner Srus) +482
32 30  EMINEM fiNATE DOGG Shake That (Shady/Aftermativinterscape) 5N 15 WU AT NS | TR SN s Dett e ik Jo-=
3 31 ROB THOMAS Ever The Same (Atlantic/ 552 -101 160 16 2410 | cHAMMLLIONAIRE iIKRAY2IE BONE Ridin (Unversal Motown) + 269
35 €  ASHLEY PARKER ANGEL Let U Go (BlockGround/Universal Motown) 537 +90 380 10 25/3 | FRAY Over My Head (Cable Car) (Ee/ +25
. RMANNA Untaithlul (Def Jam/I0UMG/ +228
28 33 BLACK EYED PEAS Gone it 499 -265 620 5 23
: i i e 0 | OANIEL POWTER Bad Day Wamer Bras 4225
46 €  RINANNA Unfaithiul Def JamIDIMG) 79 4228 1357 2 3517 | ey LACHEY What's Lokt Of Me WiverZombo Lade/ Groug/  +203
30 35 WNELLY Grilz (Derrty/Fo’ ReellUniversal Motown) a9 224 854 19 19/0 | ME-YO When You're Mad (Def JamILMG) +191
39 €  ANNANALICK Breathe (2 AM) [Cotumiia/ 42 +21 58 6 13 mm ;;5'_“0"— Say 3“"‘;" (IsiaodI0JMG) *m
o " m ’w +*
42 € FALLOUT BOY A Litthe Less Sixteen Candles... /istandI0/MG/ 380  +105 803 2 235 | uaTasHABEDNGRELD W"‘M".' ," i
44 @  FIELD MOB fICIARA So What (DTP/Geffen/ 319 +114 702 2 205 | ALLAMENCAN REJECTS Move Along [Doghouselnterscopel + 147
40 €@ BONJOVIWho Says You Can't o Home (istand/iB/ME/ 349 +38 295 ¢ :;:P;TM Mm &MM +138
ARKX. Ms. (Purple RibboniVirgin] 120
37 40  BLACKEVED PEAS Pump it (A&Miinterscope) 308 -108 8 10 N0 | e 8 MertSoictiogod Boydtint -
K«] 41 PYNK Stupid Girls (LaFace/Zomba Label Group/ 305 -157 0 13 110 | FELD MOB fICIARA So What [DTP/Geffen/ +114
41 @  CHRISTENJ Firstin Line (Crystal Teardrop) 302 +3 282 8 120 | OADDY YANKEE Rompe (6 Cartafinerscope) +108
3 43 HOOBASTANK It Were You AsiandiIMG/ 82 a2 A 7w | FRLIGTIOFAGTE LS Sows Sain. SIS <o
o SEAN PAUL Temparature (VPAtiaaric/ +103
49 @ XTTUNSTALL Biack Horse & The Cherry Tree (Ratentiess/Virin/ m +84 3 4 132 | ASmEY PARKER ANGE Lat U Go BbctGrwadtivena Moowy  +90
43 45  CRINGE OnAnd On (Listen/ m 5 182 8 1200 [ YELLOWCARD Rough Landing, Holly (Capital +9%
@  HAWTHORNE HEIGHTS Saying Sorry Victory/ 25 W22 31 12w 2:5“ i ““‘n:"" u:”“’”""" e ‘;;
4 " OCTOBER Hate Unwersal own) +
@  CASSIE Me & U (MextSalection/Bad Boy/Atiantic) 212 +115 1218 1 1258 |y ruNSTALL Black Horse & The Charry Troe fbatiss Higen +84
@  WATASHA BEDINGFIELD Single /Epic/ 203 +157 960 1 15/9 | CHRISTINA MOLIAN fIYOUNG JEEZY Say| Def SowiBIMG) +84
49  COLDPLAY Talk [Capito) 190 1 20 1 90 C. BROWN f/LIL" WAYNE Gimme That (ve/Zomba Label Group) +54
g " y SAVING JANE Happy (Unrversal Republc/ +44
@  SALLY ANTHONY C'mon C'mon (Gracie) | 179 +13 W 8 122 | emy GEER Fr You WU Confiesed Dobeabitiny B+ 83
. ) MARIO VAZQUEZ Gallery (Ansta/PMG/ +43
59 CHR/Pop reporters. Songs ranked %'%'&gl?i?d:g' &m; eag(r);::gy week of Sunday 4/23 - Saturday 4/29. BON JOVI Who Says You Can't Go Home (isiandI0UMS) +38

~ REGISTER NOW!
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May 8, 2006
e N ( : A
mmu America’s Best T CHR/Pop Songs 12+ R.R*., R[ poweren (7]
/ e~ For The Week Ending 4/28/06 il 4 CH POP TOP 30 'E'IA.A‘E
\
CANADA
= w w w :
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 W WS ammsT TmE LseLs) P e TR A
KELLY CLARKSON Waik Away (RCA/RMG) 398 400 99% 31% 400 39 406 1 @  RiANNA 05 Def dammG) 576 +25 12 WM
ALL-AMERICAN REJECTS Move Along Doghoeselterscape) 397 389 .84%  19% 447 403 398 3 ©  SHAKIRA WYCLEF JEAN Hips Don'tLie (Sony BMG) 538  +133 700
DANIEL POWTER Bad Day (Warner Bros./ 394 408 98% 29% 413 407 385 2 o SEAN PAUL Temperature (VP/Atlantic/ 449 +7 16 1010
SHAKIRA f/WYCLEF JEAN Hips Don't Lie /Epuc/ 393 404 9% 28% 397 400 4.00 4 4 PUSSYCAT DOLLS #WILLLAM Beep /A&M//nterscape) 373 -12 10 610
NICX LACHEY What's Left Of Me Lve/Zomba Label Group/39Y 376 84% 18% 391 404 377 6 e NATASHA BEDINGFIELD Unwritten (Somy BMG) 365 +4 18 110
RIHANNA SOS [Def Jam/IDJMG/ 385 379 97% 35% 392 381 382 5 6 MARY J. BLIGE Be Without You /Geffen/ 153 18 13 9/0
NATASHA BEDINGFIELD Urwriten ) 383 395 9% 4% 380 3% 3 7 @< NICKELBACK Savi Me MooctumverEM Musk Corads) 328 0 15 100
TEDOY GEIGER For You | Wik... Coumbia/Sony BMG/ 383 367 82% 18% 410 390 380 10 @ MOBILE 0ut Of My Head WUniersal Music Carodal 299 +44 5 1o
CASCADA Everytime We Touch (Robbins/ 382 380 94% 38% 407 381 367 9 @  CASCADA Everytime We Touch (Roddins/ 287 +23 1 40
ALL-AMERICAN._.. Durty Little Secret (Doghouse/interscape/3.80 380 98% 48% 398 388 1387 8 10 KELLY CLARKSON Waik Away (Sony BMG/ 249 .29 T 1010
FORT MINOR "“. BROOK Where'd You Go Nm Bros) 3.5 - %% 15% 3185 mn 381 12 0’ SINTS XL Play {Universal Mussic Canada) 243 +12 5 7’0
mcuﬂsACKngn: Me mm//wus/ : 3722 383 M% u% M 318 I 17 ALLAMERICAN... Move Along Doghousslntarscope) 225 +20 5 0
M Tk 0 55 e aa s | | 5 M WABOANA S e b L8 N
emperature "
[Debe FORT MINOR _. Where'd You Ge (Warawr Sros.) %7 +0N 1 L K]
PUSSYCAT DOLLS f/WILLLAM Boap /A&MAwarscape/ 354 357 O2% 38% 382 342 347 @ o
. 13 16 PINK Stupid Girls LaFaceZombs Label Grosp) 283 -28 12 128
80 BICE The Resi Thing RCARME/ A 358 % 2% 351 M 3
MARY J. BUGE Be Without You (Geffow 345 252 95% A% 310 3150 3N 2 @ WO W Yoo Mt Ot omi LS £ "G I
STAINO Fight Hore FiwiAconcc M2 I W% W 2 1M ;g B e SR IHL AR ::: ;: ': :
C. BROWN t1J. SANTANA Run It (veZambe Labe/ Groap/321 328 95% 03% 3129 312 33§ = - Say . “ =
E-Y0 So Sck Ot LomLANE) 321 320 % SN 32 1 1N 2 B LU ST AN e et S
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FEELING LOVED, NOT REJECTED The A-Amenican Rejects stopped by KHKS (106.1 Kiss
FM)/Dallas recently before doing a show for the Dallas masses. Seen here are (I-r} AAR frontman
Tyson Ritter, Kiss Promotions Director Sarah Hannon and midday jock Cruz and AAR guitarist Nick
Wheeler.

PEACE TO ALL THE BOYS & GIRLS Bo Bice (1) poses with D-producer-remixer Joe
Bermudez after a taping of the syndicated Open House Party kast month. Bermudez racently remixsed
Bo's single “The Raal Thing."
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CASCADA! Natalie Horler, better known as Robbins Entertainment recording artist Cascada,
recently appeared on Live With Regis & Kelly. Seen here (I-r) are dancer Sven Kadelka, Cascada, Regis
Philbin, MTV V. Vanessa Minnillo and dancer Michael Nagy.

THE BEARDED ONE GETS AROUND Hasidic rapper Matisyahu made it down to Dick
Broadcasting’s WXZL/Graensboro, where he pausad for this candid shot. Seen here are (1-7) Matisyahu.
WXZL Asst. POVimidday jock Mike Kisin, Epic’s Sherry Alaghehband and WXZL Sales Princess Alison More.
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Few But Crazy -

Pocos Pero Locos celebrates Latin hip-hop every iiuy

]

|, or the last seven years Khool Aid and E-Dub have been

giving Latin hip-hop artists a weekly platform on radio. A
show that started as a one-hour Sunday-night program airing
at midnight on KPWR (Power 106)/Los Angeles is now a three-
hour powerhouse heard at various times on 38 affiliates.

Pocos Pero Locos is largely guided by a
steady flow of feedback from its listen-
ers. “That's why our show has been so
successful,” says Khool Aid. “We play the
music of the streets, the music of the peo-
ple, the music they want to hear.

“You can’t always keep up with what's
going on in other markets, and the listen-
ers have been a help in that respect. When
a new local artist pops up they’ll make
us aware of that. As far as programming
the show, PDs let us do our thing because
they believe in the product and like the
numbers we bring.

“Even more than the numbers, there’s
the fact that it's in the streets. It's a brand.
The people feel it, the people take pride
in it. It’s a fresh face for radio, and it's
good for radio. Radio needs that now. We
need freshness. We need to reinvent.”

The Lifestyle

Pocos Pero Locos just announced a part-
nership with Machete Records, and
Khool Aid and E-Dub have more plans
to expand the brand.

“Our first Pocos Pero Locos compilation
was released about four years ago, so we
already have them out in the market,”
says E-Dub. “But what had happened
was that we were kind of in a situation
where we were between distributors.

“We had met with Gus Lopez prior to
his launching Machete. We were sitting
there telling him the whole story about
Pocos Pero Locos, and he says, "Have you

ever thought about putting out a compi-
lation album?’ | was like, ‘We have them
out. They’re just being distributed by
smaller distributors.’

“He asked me if | was interested in
doing a deal and running the product
through his label, and | thought it was
the perfect match because we already
had the brand out there and the promo-
tional outlets. We just needed somebody
with a strong distribution outlet, and
that’s what Machete has been able to
provide.

“We've got five releases coming up,
and they’re not all Pocos Pero Locos al-
bums. We have the Pocos Pero Locos Shot-
caller album, which is dropping June 6,
and then we’re releasing a Mr. Shadow
album and Ese Daz from Spanish Fly’s
solo album. We’re also launching a Pocos
Pero Locos Classic series.”

Representing All Latinos

“Another big goal of ours is to break
down the visual walls,” says Khool Aid.
“We're in production right now on the
Pocos Pero Locos video show for 2006. All
the Pocos Pero Locos albums that are
dropped in 2006 will have a bonus DVD
with the video show on it.

"“We like to cultivate everything we do
in the streets first, and we’re going to do
that with the video show on DVD. It will
be launching real soon.

“With our record label, we’re going to
try to break a path for Spanish-language
rap and English
Latin hip-hop —

FRESH AZ HE IZ Seen here backstage at KDGS (Power 93.9¥
Wichita’s Freaknic Jam are (I-r) Power MD Mac Payne, Sony's Mike
Lieberman, Bow Wow, Power PD Greg Williams and Sony’s Joe Schuld.
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that's what it’s
been called, butit’s
just hip-hop.”
Even though the
show originates
from Los Angeles,
Khool Aid and E-
« Dub don’t play
only Chicano rap.
“Before Tego Cal-
deron was being
played in the West

the States besides
the streets of New
York and Puerto
Rico, we had him
on Pocos Pero Lo-
cos,” says Khool
Aid. “In the begin-
ning the show was

-
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| Heard Here First

Pocos Pero Locos is the place where many Latin hip-hop artists re-
ceived their first radio airplay. Here are some of them.

« Baby Bash
* Chingo Bling
« Lil Rob
* NB Ridaz
| * Tego Caideron
I * Voltio

|
{ * Amanda Perez
1

made for L.A., but, with the growth, it's
made for everybody now.”

“But we've always supported all nation-
alities from the beginning,” says E-Dub.
“We had everybody from The Beamuts to
Cuban Linx and Fat Joe to Mellow Man
Ace, who's Cuban, Sen Dog from Cypress
Hill — it goes on and on. It’s just Latin in
general.”

Surprising Results

There are many Hispanics in this coun-
try who aren’t counted by the census, and
some unlikely markets have experienced
surprising results from airing Pocos Pero
Locos. ” A perfect example would be Port-
land, OR,” says E-Dub. “It took a lot of
convincing for [PD] Mark Adams to get
it on KXJM, but we went from No. 8 to
No. 1 within one book — and that’s a
market that's 5% Hispanic, according to
the census.

“There’s a similar story in Tulsa, which, at
thetime, wasonly 21/2% _
Hispanic, according to §
the stats. Of course, we
know it’s a lot more than
that.”

Khool Aid says, “Rob
Ryan — the PD of
WAJZ/Albany, NY —
saw how the show did
when he was in Topeka,
KS and put it on in Al-
bany, which started a
fire for us on the East
Coast and truly opened the door because
it was our first New York affiliate.

“There’s been a lot of support from
people who believe in us, like Alix Q,
who we knew when he was in McAllen
and who is now programming in New
York, at WCAA. When you have people
you believe in from the beginning and
they grow, it helps you grow, too, because
you grow with them. It’s not as hard to
pitch the show when you’ve got a believ-
er.

“JD Gonzalez was the first PD to pick
us up as an affiliate, in San Antonio. Now
he’s the President/Programming for
Univision and one of our biggest fans.
That goes right back to that growth — just
believing in people and connecting with
them.”

Hitting The Road

“For Cinco de Mayo we're going to be
supporting one of our new affiliates,
KYDV in the Monterey-Salinas area,” says
E-Dub. “Actually, Freeze, who came from
KXJM, got the gig as PD at KYDV, and he
signed us on right away.”

“Even though it’s a Pop station, be-
cause he believed in the brand,” adds
Khool Aid.

E-Dub continues, “He saw what it did
in Portland. We went out there and did a

E-Dub & Khool Aid

Cinco de Mayo show for them a couple of
years ago, and it was jam-packed.

“Monterey-Salinas is 40% or 50% Lati-
no — pretty close to L.A. — so he pulled
us right in. We're gonna go out and do a
Cinco de Mayo concert for him, and I'm
sure it’s gonna be off the hook.”

Khool Aid says, “We're going to do that
with all of the affiliates. We’re really fo-
cused on taking the tour out there and
taking the show on the road so that peo-
ple can see these artists they‘ve loved for
years. That's our goal and main focus this
year: to touch every market.”

For The People

E-Dub and Khool Aid pride themselves
on letting Pocos Pero Locos serve as an out-
let for their listeners, even on current im-
migration issues.

“With immigration being a hot subject
right now, if there’s something that our
listeners want to vent about, we do let
them do their thing,”
Khool Aid says. “Our
main focus is the music,
but the cool thing about
Pocos Pero Locos, and
what makes it so suc-
cessful, is that it's about
a lifestyle — from the
music to the dress and
anything else that
brings pridg in being
Latino.”

E-Dub says, “"We
won'’t necessarily sit there and preach
about immigration, but we let the streets
talk about it and express themselves.”

“We came into this for the right reasons,
and we continue to focus on the right rea-
sons,” says Khool Aid. “And that’s giv-
ing the people a voice, giving the artists a
voice, giving the culture of Latinos in hip-
hop a voice. They’ve been in hip-hop
since Day One, but we’re really opening
the doors for them.

“Most of all, though, we give the peo-
ple what they want musically. The peo-
ple are the ones reaching out, requesting
this music and putting us on game. We
don’t find out about artists because we go
to Sam Goody or the Wherehouse and dig
through the hip-hop section.

“We find out about them because we
hear it through the streets, we hear it from
the people. And we will continue to pro-
gram for the people. It's never been po-
litical with us, and it never will be.

“Pocos Pero Locos is truly the people’s
voice. It's the lifestyle of Latinos in hip-hop,
whether it’s reggaeton or Chicano rap or
Spanish rap. And no matter how many
shows we develop out of Radio Syndicate,
like Subelo!, which helps reggaeton, Pocos
Pero Locos will always be the hub of unity
for all genres in Latin hip-hop.”
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Artist Title (Label) ™W LW Familiarity Burn  12-17 18-24  25-34

ARTIST: DJ Khaled

SHAKIRA HWYCLEF JEAN Hips Don't Lie (Epvc/ * 413 400 91%  18% 416 423 400 | yagec: Teror Squad/Koch '\S

CHAMILLIONAIRE {/KRAYZIE BONE Ridin (Universal Motown/ 412 413 B8%  14% 434 419 393 : .

NE-YO When You're Mad Def JamyIDJIMG) . 399 405 82% 12% 421 390 37p | MmmMmmeMmecton

MARY J. BLIGE Be Without You (Geffen/ 397 402 98% 44% 380 403 407 Mak'ng alivingasa D)
is hard work, but

SEAN PAUL Temperature /VF/Atisntic/ 394 404 99% 42% 3N 39 393 x .
working as a DJ, hosting a

T.1. What You Know (Grand Hustle/Atlsntic) 332 393 8% 7% 403 3% s | ity o smdiproduc:
RAY J What | Need (Knockout/Sanctuary) 392 387 61% T% 397 392 366 ) e

ing records is a nonstop
FIELO MOB fICIARA So What (DTP/Geffen/ _ 392 379 S8 9% AW 399 386 | gy WEDR (99 Jamz)/Miami's DJ Khaled. He co-
CHRISTINA MILIAN {[YOUNG JEEZY Say | [Def SoulIDJME/ 3 376 3% 12% 408 n 3.88 produced his latest single — “Holla at Me,” featuring Lil
CASSIE Me & U NaxtSolection/Bad Boy/Atiantic/ 3.89 - % ™ 383 38 379 Wayne, Paul Wall, Fat Joe, Rick Ross and Pitbull — with
RIHANNA SOS (Def Jam/IBIME) 387 387 1% UM% 369 417 38 | Cool & Dre, and it appears on R&R’s CHR/Rhythmic,
CHRIS BROWN Yo (Excuse Me Miss) L/ive/Zombe L abel Group/ 381 384 7% 4% 383 3 313 Urban and Mix Blast Breakers charts.
BUBBA SPARXXX HYING YANG TWINS Ms. New Booty /Pwple Ribbon/Vig/ 380  3.68 95% % 319 in 383 “I’ve been producing since | was in Orlando 12 years
NE-YO So Sick Def JaaviOJMG) 378 382 98% 52% 377 382 372 | ago,butlstopped foraboutseven yearsbecausel wanted
DEM FRANCHIZE BOYZ Lean Wit tt, Rock Wit It /So So Def/Virgin/ 372 377 9m 38% 383 378 327 | togetmyDjgame fully where it needs to be,” Khaled
BOW WOW Fresh Azimiz (Sany Urbar/ Cokimba 37 381 9% 33% 384 359 369 | S2ys "AssoonaslgottoMiami, Igot where I needed to
NICK CANNOR Dime Piece (Unversal Motown/ 369 353 62% 1% 384 359 343 | Deonunderground radio and clubs. I bought myself a

house, and it was time to go back into that lab and start
LIL’ JON H/E-40 & SEAN PAUL Snap Yo Fingers (TV7) 368 361 69% 16% 378 362 366 créalirigragain
T-PAIN fIMIKE JONES I'm N Luv (Wit A Stripper) Liive/Zomba L abel Group) 367 358 98% 45% 392 361 328 “Then I started hearing the susic, arid everybody wes
PAUL WALL Girl (SwishaHouse/Asylom/Atlantic) 367 3.70 8% 18% 362 3.88 34 dropping music. I was doing that back in the day, so |
DADDY YANKEE Rompe (& Cartelinterscape) 384 37 88% 3% 383 355 357 | hadtoput my vibe back in there.”
BUSTA RHYMES Touch It (Aftermatiinterscope) 363 357 8% 31% 359 368 358 Even though he has daily obligations at WEDR, Khaled
50 CENT /OLIVIA Best Friend (G-Unit/interscope/ 380 363 B85% 24% 382 3850 3IW intends to get out to different markets to promote the
KEYSHIA COLE Love (A& M/interscope/ 356 352 85% 36% 348 377 327 song. “I'm going to do it on the weekends, and I plan to
JAMIE FOXX HLUDACRIS Unpredictable (/MG 352 360 92% 4% 381 344 3N 0 on a promo tour,” he says. “I'm going to take advan-
BEYONCE' Check On It (Sony UrbanCokumis/ 349 352 99% 60% 342 350 343 | Mgeofmyvacationdays.I'vegotseven days,sol'm going
£-40 Tell Me When To Go (Raprise/BME) 337 328 68% 2% 382 330 314 to hit the markets. And during the weekends I'll hit the

clubs, concerts and stuff like that.

. . ’

Total sample size is 338 respondents. Total g ility esti are based on a scale of 1-5. (1=disiike very much. 5 = like very much). Total lamilianity “It’s almost a 24-hour job, and you’ve got to stay
represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the song. Songs humble at the same time because the people are the ones
must have 40% familantty 10 appear on survey. Sample COmMPOSItion i§ based on persons 12¢+. Persons are screened via the Internet. Once passed, they can take the music 2 5 .
test based on the format/music prelerence. Rate TheMusic com resuits are not meant 1o replace callout research. The results are intended to show opinions of participants who make you their favorite D), producer or personal-

on the the tnternet ony. RateTh . i 1S 3 regi of que TheMus::.com The RTM system, is available for local radio stations by calling 818-377-5300. if)’- The people iudge your whole career, so you have to
RaleTheMusic.com dala is provided by Research, 8 of F Radio Networks. ”
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Flip The Script

Making movies, R&B-style

ast month (4/7) R&R featured an article called “Celluloid
Success Stories,” which told how rap artists like Will Smith,
Queen Latifah and LL Cool ] transitioned from musical success
to the big screen. This week we spotlight R&B stars who have

“flipped the script.”

A lot of singers, whether they sing pop,
R&B, country or rock, would like to cross
over to the film world. But it’s not an easy
task. Even Madonna, arguably one of the
biggest music icons of our time, has not
been able to achieve success in film.

Familiarity and name recognition may
get someone a part, but few can have dual
careers as an actor and a singer — although
many have tried.

As did the-hip-hop stars spotlighted in
our last story, some R&B singers attempt to
kick-start their acting careers by appearing
in TV series. Some have even had their own
series, like Jamie Foxx and Brandy.

But while Foxx has been able to parlay
his career in television into a film career,
Brandy has not, proving that having your
own series does not mean immediate suc-
cess on the big screen.

Here's a look at some of the top R&B
singers-turned-actors as well as a few fu-
ture stars.

Whitney Houston

Mrs. Bobby Brown hasn't had an album
or movie out in several years, but she was
one of the first R&B stars to have a success-
ful career in film.

Houston has appeared in four movies.
Her first, the 1992 blockbuster The Body-
guard, not only showed her ability as an
actress, it also had a multiplatinum sound-
track. Houston had several No. | records

Whitney Houston

from the album, including “1 Will Always
Love You.”

Houston went on to make two more fea-
ture fitms: Waiting to Exhale in 1995 and The
Preacher's Wife in 1996. In 1997 she starred in
and executive-produced the made-for-TV
movie Cindervlla, which also starred Brandy.

Cinderella was Houston’s first foray into
producing, and she’s gone on to be the be-
hind-the-scenes mastermind of several oth-
er projects, including The Princess Diaries
movies (in 2001 and 2004) and the Cheetal
Girls TV series, as well as the upcoming
Cheetal Girls movie, which is currently in
production.

Jamie Foxx

You can argue that Foxx actually start-
ed out as a comedian and actor before he
was a singer, but if you ask him, I'm sure
he’ll tell you his heart has always been in
singing. In fact, he studied music, not act-
ing, in college. And while it didn’t have
huge success, Foxx’s first R&B album, Peep
This, was released on his own label in 1994.

Foxx, whose real name is Eric Morlon

Jamie Foxx

Bishop, first found national success as a
stand-up comedian. He got his big break in
1990, as a cast member on the popular
sketch comedy show In Living Color. He was
simultancously cast in the series Roc as the
recurring character Crazy George. In 1995
the WB network gave him his own comedy
series, The Jamie Foxx Show.

Of all the artists spotlighted here, Foxx
has appeared in the most films and won the
greatest critical acclaim for his acting. His
first role was in the 1992 movie Toys, co-star-
ring Robin Williams and LL Cool J.
Throughout the mid- to late "90s Foxx ap-
peared in various romantic comedies.

His big breakthrough came in 1999, in the
film Any Given Sunday with Al Pacino. There
Foxx proved that he could do more than
provide comic relief.

Over the next five years Foxx earned
critical acclaim for his roles in Ali (2001),
alongside Will Smith; Redemption: The
Stan Tookie Williams Story (2004); Collat-
eral (2004), for which he was nominated
for an Oscar for Best Supporting Actor;
and Ray (2004), for which he won the Os-
car for Best Actor. He is the first African
American to be nominated for two Os-
cars (in two different movies) in the same
year.

Foxx currently has three movies in the
pipeline. The long-awaited Miami Vice is in
post-production, he’s filming Dreamgirls
with Beyoncé Knowles, and he just an-
nounced that he will star in and executive-
produce Damage Control, due out in 2007,

Beyoncé Knowles may be young — she’s
only 25 — but she’s already a veteran of

music and film. As a-songwriter, solo artist
and member of the trio Destiny’s Child,
Knowles has sold millions, performed be-
fore millions and earned multiple Gram-
mys, but it was always in her plans to cross
over to film.

Beyoncé Knowles

In 2001 she had the lead role in her first
film, Carmen: A Hip Hopera, a TV movie
made for the MTV generation. A new take
on the classic Dorothy Dandridge film Car-
men Jones, the film highlighted Knowles’
musical talent more than her acting.

That role led to other films, including
Austin Powers in Goldmember, in which she
played Foxxy Cleopatra (2002); and the lit-
tle-seen The Fighting Temptations (2003), in
which she played the female lead. She also
starred with Steve Martin in The Pink Pan-
ther, which opened earlier this year.

Knowles is currently filming the movie
Dreamgirls, in which she plays Deena Jones.
Again, her singing talent could outshine her
acting — we’ll have to wait and see.

Tyrese ]

Tyrese Gibson actually got his start as an
actor — sort of. He was shown singing in a
Coca-Cola commercial, which led to his get-
ting a record deal. That led to several op-
portunities to appear in front of the camera,
including as host of MTV Janis in 1996.

He continued to act, eamning guest roles
on TV series like Moesha, Martin and Hang:-
ing With Mr. Cooper, but his first real role in
a feature filth was as the lead character in
the 2001 film Baby Boy.

Tyrese Gibson

Gibson's roles have been diverse. He's
played everything from a small-time hood,
in 2003's 2 Fast 2 Furions, to a military man,
in this year's Amuapolis. But it was in the
2005 film Four Brothers that Gibson really
carned praise from the critics.

Later this year Gibson will appear in
Waist Decp. He's also in talks with produc-
ers to play the lead in the fiilm Luke Cage
and is rumored to be up for a role in Trans-
formers: The Movie, due out in 2007. The
right role could propel Gibson to film su-
perstardom.

Usher
Golden boy Usher, born Usher Raymond,
is another young star who's been around for
along time. He released his first album, Ush-
er, on LaFace Records in 1994 at the tender
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age of 16. His singing carcer git ajump-start
three years later with the success of 1997's
My Way, and it exploded in 2004 with Con-
fessions.

Usher’s film career has been slower to
take off, but many feel he’s got a lot of po-
tential. Unfortunately, you wouldn’t know
it from his carly film choices.

His first film, 1998’s The Faculty, was a
teen horror flick. He went on to star in the
daytime soap The Bold & the Beautiful. Like
many R&B singers, he’s guested on many
TV series — sometimes as himself, other
times acting a role.

He's appeared on Moesha, Sabrina the
Teenage Witch, American Drvams, 7th Heaven
and Soul Food. He's also had small roles in
various film projects, including She's All
That (1999), Light It Up (1999), Geppetto
(2000) and Texas Rangers (2001), and last year
he played the lead — a DJ who ends up
chauffeuring a mafia princess around New
Jersey — in the little-seen comedy In the Mix.

Usher

Fans have high hopes for The Ballad of
Walter Holmes, a film Usher will star in and
executive-produce. It’s the story of an R&B
singer who finds his path in life through
music. It will also star Sean “Diddy” Combs,
Johnny Gill and Joy Bryant.

Usher is also Executive Producer of Step
in the Name of Love, announced earlier this
year.

Alicia Keys

We don’t know yet how well Alicia Keys
can act — neither of her feature films has
been released yet. Currently in post-produc-
tion is Sokin’ Aces, in which she has a small
but memorable role as an assassin, and she’s
now filming the comedy The Nanny Diaries
alongside Scarlett Johansson. Word has it,
though, that Keys could be as big a film star
as she is a recording star.

Alicia Keys

Believe it or not, we first got a glimpse of
Keys’ acting in 1985. She was just 5 years
old when she appeared on the TV series The
Cosby Show as little Maria at Rudy’s slum-
ber party. Who knew?

Since her music career has taken off, Keys
has appeared in several other television series,
usually playing a singer. In fact, she was in
American Dreams as Fontella Bass.
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38 39 MILA J Compiete (7.U.6./Universal Motown/ 587 13 24332 7 360 Total Plays: 374, Total Stations: 33, Adds: 6
K} 40  BEYONCE' Check On it (Somy Urban/Columbia/ 581 157 53881 19 5710 DONELL JONES I'm Gorna Be 1 aFaceiZomba Label Grosp)
43 @ DJKHALED Holta At Me (Tarmor Squed/Xock/ 543 +14 44508 4 453 | Teu Pleys: 357, Total Statiens: 35, Adds: 1
48 @ RAYCASHSCARFACE Bumyin'... (Gher-0- Vision/Sony Urbar/Columbia) 515 +08 30842 3 29/1 | UBANMYSTIC Refuse SOBE
0 D MISSEZUPMPC Love Song (Fo' ReallGetien] 11 +89 22645 2 eapn | Tt Plevs 315 Tota Sistems 28, Ak | ,
3 M JUVERIE Whet's Happen' (Arketic) BT A2 I 5 30 [ emren 77 e S 0 s
47 @ TYRA B. Still In Love (6681/ 482 +4 384%0 20 0 DA MYZICIANZ Carnera Phane (TVT)
40 46 PAULWALL Girl Swishatousa/Asylw/Atientic/ an 30 42000 18 350 | Total Pleys: 264, Tetal Stations: 31, Adds: 1
44 47 JAHEIM The Chosen One Diviee A Warner Bros.) “s J1 19823 4 371 | DWORA SPARIUIX Hest it Up Pl AibbonVigey/
49 48 REMYMA Conceited (SRC/Unversal Motown/ a3 2 NIs 1w m;":::“ 32 Més 3
[Debut> i Jon DN
2 :‘m:u“m’;sm ;: &ﬂw (Viokator/Jive/Zombs Label Grous! ::l ‘:: :ﬁ: : Jamn i
BLAK SAK SPROJECT PAT Fide & Swarve Usiwsa/ Rnpublic/
- - , Totsl Plays: 199, Total Statienx: 21, Adds: 1
65 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
4/23-4729. Bullets appear on Songs gaining plays or remaining flat from previous week. f two songs are tied in total plays, the song with the targer incrsase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 wesks on the chart uniess a $0ng has not yet reached the top 15. If after 20 weeks, the record is not in the top 15 Soags ranked by tetal ploys
and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R by sach
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays kists the songs with the greatest week-to-week Station playlists ler ail R&R reperters are available
increases in total plays. Total Audience equals Average Quarter HourPersons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web ol www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006. Arbitron Inc.).© 2006 Radio & Records.
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e ) )
/“W America’s Best Testing Urban Songs 12 + o
.“ For The Week Ending 4/28/06 =
s
- Pers. F M Wo A
Artist Title (Label) TW LW Famil. Burn 18-34 18-34 18-34
CHAMILLIONARE {RAYZIE BONE Ridn Unversa Motown/ 425 424 87% 11% 412 415 403 ST: Lel
T What You Know (Grand HustieiAtanti) A1 425 8% 20% 405 402 415 m'ﬂ“ LC"a"_:‘.
MARY J. BUGE Enough Crym’ (Geffen/ 410 394 5% ™ 415 429 3164 ALBUM:- S P! od Chanter 6
FIELD MOB HCIARA So What (DTP/Geffen 409 - 55% 5% 398 413 348 e ‘Z'C"‘zu :’r‘;ﬁ’_
LETOYA Torn (Capitall 408 371 4% 7% 423 43 375 "
LIL’ JON f/E-40 & SEAN PAUL Snap Yo Fingers 7VT) 403 388 68% 14% 395 388 387 TOP SPINS AT: WOUE/New Orleans; KBX)XHouston;
T, Why You Wanna Grand HustleAtiantic 402 - 52% 8% 400 406 376 KBTT/Shreveport, LA; WRIH/Jackson. MS; KHTE/Litte
NE-YO When You're Mad (Def JamiDJMG/ 398 394 84% 13% 394 406 350 Rock, WPHI/Philadelphia
MARY J. BUGE Be Without You (Geffen/ 396 403 97% 45% 39 406 362 By DANA
YUNG JOC it's Goin’ Down (Bad Boy/Atlantc) 39 383 5™ 10% 379 377 386 U!ban Editor
SEAN PAUL Temperature (VP/Atiantic/ 390 397 9™% 39% 384 384 1385 o
C. MILIAN tYOUNG JEEZY Say | (Def SoullOJMG/ 386 389 80% 21% 383 387 1368 Personal stats: One of the original
NE-YO So Sick (Def Jam/IDJMG) 385 382 8% 6% 314 3712 383 members of Destiny’s Child, LeToya says
SHAWNNA Gettin' Some (D TP/Def Jam/I0JMG) 385 366 68% 16% 371 375 360 she’s now gone solo for good. Long be-
C. BROWN Yo {Excuse Me Miss| ﬂwdlamba labelGroup) 383 380 98% 41% 377 381 362 fore she ever sang in a girl group, she was
T CHE A CEN 1% S W L A% g | S"EEsoloindhurchattheageofs
K ove W/interscope/ ¥ h A . . .
in !
BUSTA RHYMES Towh t Aftermathinterscope) 379 381 2% % 312 3N 376 hﬁ;"m ',he': - s;h°°' P *:‘d
50 CENT HIOLIVIA Best Friend (6-Untnterscapel 379 400 8% 26% 378 393 326 | Children'schoirs, where she met another
AVANT 4 Minutes /Geffen/ 379 383 0% ™% 376 385 345 young aspiring singer, Beyoncé Knowles.
UL WAYNE Hustler Musk (Cash Money/Universal Motown) 379 373 S6% 13% 369 371 361 The duo started Destiny’s Child, and unique “screwed-up” sound the city is
BUBBA SPARXXX... Ms. New Booty (Pupke Ribbon/Vign) .76 385 2% 36% 354 347 319 LeToya was part of the original quartet famous for on the track “Gangsta Grill.”
JAGGED EDGE Good Luck Charm (Sany UrbenCokmbia) 375 392 S56% 12% 3713 384 322 for seven years, through the group’s first  “No other female has taken the screwed-
:‘W;::’:ETJW:ZT‘,‘ DMJL:‘:v :I::"Zems:w — ) :z ;:; ::: 1:: :;: :x ::: album for Columbia, Writings on the Wall.  up style and used it for an R&B record,”
et - emimandby v ; ) She also co-wrote the group’s first big hits, LeToya says. “Since | came up on the
JAMIE FOXX fLUDACRIS Unpredictable U/AMG/ 364 384 91% 42% 377 380 364 | ° comwrole thegroup B s ya says P ©
RICK ROSS Houstin' (Skp .Skl ef JamI0UMG) 159 — 54% 15% 349 347 356 Bills, Bills, Bills and’ Say My Name. music, l:stemn.g to DJ Screw and Michael
THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 351 362 8T% 33% 352 352 383 The album: LeToya’s seif-titled album  Watts from Swishahouse,  had to put that
BEYONCE' Check On It (Soay Urban/Columixa) 348 340 98% 60% 339 342 326 features the producing talents of Scott on my album. That's all we used to jam
Total sample size is 349 respondents. Total average lavorabilily estmates are based 0 a scake of 1-5. (1=disike very much, § = lke very Storch and Houston’s TA, as well as guest  to.”
much). Total tamiliarfty represents the percentage of respondents who recogned the song. Total bum represents the number of respondents sY
who s34 they are tred of hearing the S0 Songs must have 40% tamilaty (o appear on survey. Sample compasibon is based on persons performances by Houstonians including See her: On the Pantene Total You Tour
12+. Persons are screened via the Internet Once passed. they can lake the music test based on the format/music preference Mike ,mes Kyleone Paul Wall and Bun B 2006 along with Goapele and ]u-Tuan
Rate TheMusic.com results are not meant fo repiace callout research. The resufts are intended fo show opinions of partcipants on the the ’ ’ . ’ ’ ) !
Intecnet only. Rate TheMusic & a regestered trademark of Rate TheMusic.com. The ATM system, is avallabie for loca! radio statlons by LeToya says the album is true to her May 13, in Charlotte; and June 10, in
9 calling 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research. 8 division of Premiere Radio Networks. _/  Houston roots pa ying tribute to the Phila delphia
{ | WTMG/Gainesville, FL* | WQHHAansing, MI* WBLXMobile, AL" WBTJRichmond, VA* | WBTPTanwa, AL*
REPORTERS PO Scon Himds | 0 o Obos 08 Jarmes Aezsaser PO Adros Marwei PO. Aon * Jomamrs™ Sheoars
Terance Brown PO Dront Johagen POAID. Myonts Reudee APOAMD. Mika Street 0 Steven Aobraoe
1 T'IJSVA BOYMES WAL I AM & KELIS ! L ﬁucig e ] o Adh B Mg
| Stations and their adds listed alphabelically by market ) SRS L MALS | D BSTRTES WAL MRS | WEDRRichmond, VA"
WIKS Greenvilie, NC* WIZLDA aurel, MS KAVV/Monroe, LA PN Ree b RIAHieds, i
WAZAbany. GA | WJZDBitonxi. MS* WXBT/Columbia. SC* P o i D St Hri-Sia S A YRS YL A B KL
e [ 7 e . 1 e = 4 avacon e o a 0n 2 bens g e
| | stammas i mas doa 3En W— WIHT Montgomery, AL WOKXRochester, NY*
xﬂ&mmwv GA | WILD/Boston, MA® BUSTA ROYMES VWAL | AM & KELIS P oml‘ml,,,, entey %wo Vekae! Long m‘:;_w &igqum. o
vt B ——— = | TR | ShE | i
| B s | 0N Cart Conam & . | s BsTammms e maaLs T . ¢ A e —
& i e ave | 2‘-";; o e v | waTF A exington, kY- i Music Choice R&B-HIP Hop/
s Y WBLKBuftaio, NY* B ReMY han 19Y0 0 g e o a s | TOMD: Juy diezander WUBTNashville. TH Sateilite WESE Tupelo. MS
3 BUSTA RevalL 0 ICF ™ A
48 CHRISTINA Mt AN VYOUMG JEEZY POMO Crw Aeyeoits SHANNA PURPLE CITY 4 JOMES 10 USTA RHYMES SWILL | AM & KEL IS 08 Ciay Fummacalt OMPD. Damen Williams OM Rich Shrvens.
IA{_\MMMC T YOG JELDY & IEstv:rmsv-unlms ;Eaunlsuaﬂu . 9 RASHEIDA uol::::s lDAnl—ln gs:‘u_-;‘m_w
shmemnrmeaims | ORI  ERAT i | 08 S e e e ok, eSS | R DI e
5:’;“‘1‘&"‘&5.‘.‘» o RS 7::7 RS L 810LS | To M WOUENew Orieans. LA g eryrin WGOV/Valdosta, GA
39 GUOD AN 5 Fammd Do Rute Duei” fade WMSU/Colombys, MS PURPLE CITY €08 JONES 1 BUSTA RHYMES 1L | AM & KELSS " B e i ia s V0: Lomente Wik ot M Lamor Froomas
. 1 BLESTA RS VIRLL | AM & KEL IS PS: Reve Pasten L AReCTViaues 1 L' 0N 1840 & SEAN PR & BISTA AEYMES W1 1 AM & KELES D Jmmint Jumen ooty
KBCE/Alexandria, LA O AMEY VIAZZE PHA AP Sehontion Riley " Rock, AR ICE QUBE O BIDAGANLE JON S AN
D G Riey N BG A D Showas ooy Salliectyen, W3 o Sirlus Hol JamuSatetlite
:.r_ e . APD: Aligw Morte "0 Jus m“’t.m :h‘:l—n m“
PO T Avery wmg«hnznw' Em%n.nn n?s%‘nmmvls'mnmlms R e | i o ey G PO Jomer Sika Grooes” Wales
m‘ﬁ-" u R s oL L LS S 108 WSt : Eﬁ"z:%%:ums s A 2 SO FOXX FTRSTA i is %’ﬁ’.‘.’&"&'ﬁm
NPT Wate Hampton . - WOWLNorfolk. VA* 24 RCx ROSS
5 e o m‘w‘ mmazg':g- WRMUachsen, 7o o - CA QUAD: Ere Myohst 0 SRTAReEs w8 TS sé?ﬁwm
AL TBUSTARHASS tWH L AMBNELS | P e ew APOAD: Towls Shery M0 5 Fanstt 10 BIDAGIA ML JON & BN 8
g 1CF QUsE 4 s xary
WHIAAanta, GA' 12 EUSTA RAVVES WWLL | AM & KELSS R LTI LLMA IS | | Nk XM Raw/Satettite 10 Sect
PO Jorry Smetn § 10 GAMEY vAZTE Pk - KU V100 SOAT . WWHV/Nordolk WA* TImE
W — win ™ o Sx Bl i o v S Preh bwwn 13 1 G vean w8 WKYS Washington. DC
| M. 5 e |28 B e : 3
e bl R T A e o - i A L
WVEE/Aants. GA* 7 1 AN FABOL OUS g -~ 2 BUBBA SPAROO! 1 BUSTA RTMES WWI(LLAM & KELES 11 MY YOS THAG e e,
PO Mogye Awmme LUKE CAMPRELL PRAL OTY 0
2 BLAK JAK ¥PROJCT P 2 SUSTARHYMES WAL | AM & LIS YN JONES 1 RWRITER ¥ FIELD MO8 VOARA
il s o o WALBDevoit. M* o : HE- Aty
Ty witewy PUSTA RMYVES YWIL | AN & RELIS mu " T KVSP/Okiahoma City. 0K 11 (0 " .
e PURALE OITY V.10 JORES Aty KPRSAasas City. MO LT LSS OWPD: Torry Monday WIXSWilmington, DE
. TESUAMAS eS| O b Carven 75 GHRIS BROWN 1 1" WAYN g XM The CityiSatellite L]
mmﬁl wecy s ISR oIy - o 2 BUSTA RHYMES WAL L LAM & KELIS :%lﬁ'::::' BUSTA RHVMES !WNLL | M & KELTS
b AP Tilpoy Orown g | WewRooes msas S | ro: we KBLROmaha, NE* B WSTA RS 1A LWL RN B
ASTARMES WL [ VR :NTM AL KNZAtoen, TX d ;&%“W&%ﬁ;‘"ms :::.‘:1.".- ’V‘U."Lmn\ GA
P9 N “Fortz” !n'ﬂm. PO Joy Aiam i ’n‘gns« . ::vm i s i :‘?‘?‘f»@u’fm""‘h.ms :o:_ Noie: For complele adds,
o hh WO Barbers ScOomed Sy s ey WRMMeridian, MS see RER Music Tracking
o Adts S KELIS Y100 SHORT 3 RCK AOSS PO Jgge ST . BT, L LA® e
3 CAVRON R WAne W, § AGEDIDGE 5 AN ABOLOLS WUSLPhitadelphila, PR POMD Guomn fche
’ 2 3 BUSTA VMRS VWAL 1AM & KELSS PP, JA Wilses % Thosdiichen DAY LA P
o ke o 0 TSN aies KRRGatayete. LA WEDRM L m G am B | [
D: Nebs Howne - PO O-fec -
2 St TS LM A LS :&IWMJ g\'ﬂ:ﬂF . N sﬁ%{:ﬁﬁlwl(ls ?.Gm,‘,‘.‘m 18 DT I a0 ELZY b “E["ABASE
WEMXBaton Rouge. LA® H %mmwmw iy — o s [rap——— :‘ﬁ”."-mfv"- PA® PO Al Wosten H; *Monitored Reporters
z-m.-- e o e —— - g i :nﬂ—l‘ LA o, 13 SSTh s v 1A KL e Thtal -
T A RS YL LA B LS m_l'—l Sy Florance. AL o O Cin s (oo S s L 1S KATZ/SH, Lowis, MO* a5 Tow! Rdporters’ |
PURRLE CITY V.80 JOMES . E8e bomtr Haadarsen % e B o @ ORRT 00 VN AN VYOUNG JEEZY A 10X WTORSTA O88: Chach M 65 Total Monitored
. 3 BUSTA RHYMES VWL AU 8 KELSS eyl . 10 BODAGIA LA’ JON & BN 8 2 BUSIA RMYMES WL AM & KELTS PO Owight Siane
i e 2 Gexiaim o . v roves 30 Totat Indicat |
> AN VYOUNG KZWA/Lake Charles. WKV Milwaskee, o icator
) R oo LA | SRR e R o
W - MO Shaad Mincia 3 ot ey 5] 19 WRG.J0T & ROK AOSS 7D, oot Jorume Did Not Report, |
:g ms’wmw;, ] gumsmumnms 2 CHRIS BROWN ML WAYNE 3%’1}"42‘5“““.“‘ 10, ANTHIOSGY HARL TOM Playiist Frozen (1)
cumAmsnmx 1AM AR S WiBBMacon. GA )
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May 5, 2006 o POIWERED
Ank e ST e MEDIABASE
ANTHONY HAMILTON Can't Let Go /S0 So DefiZomba Label Group) 1796 21 160476 20  65/0
MARY J. BLIGE Be Without You {Geffen/ 1599 121 133023 22 62/0
ISLEY BROTHERS.. Just Came Here To Chilt (Def Soul/Def Jam/IBIMG 1593 51 129473 15 630 MOST ADDED:
HEATHER HEADLEY in My Mind (RCA/AMG, . 1509 86 119735 28 640 |4
©  BRIAN MCKNIGHT Find Myself In You Motowsn/Universal) 1423 +8 121548 15 GSW | AVANT 4 Miautes Magic Johnson/Gaffen 8
6 K. FRANKLIN Looking For You (o Yo SulGospo CapicZomba Labe Goup) 1128 8 125884 29 530 5::::’\'4‘ Twhll;:)':e:“[’]r;;;i’:z%jf ”:’;‘;ﬁ’"””’ :
o TEENA MARIE Ooh Wee (Cash Money/Universal Motown) 1074 +37 88505 9 61N AMEL LARRIEUX Weary (Blss Life/ 5
10 0 MARIAH CAREY Fly Like A Bird (Is/anc/IDJMG) 1056 +166 109888 7 5611 The Urban AC add threshold is appfied to monitored stations not allowed to |
€  URBAN MYSTIC | Refuse /SOBE/ 1021 +95 62220 13 58/2 | reportadts per theic company polcy: Songs that reach seven plays per week
@  JAMIE FOXX HILUDACRIS Unpredictable L/AMG) 976 450 108563 17 B3ID | e or ey e A e e rancarad ooy o
12 0 ERIC BENET Pretty Baby (Friday/Reprise/Warner Bros.) 831 +70 74760 8 5
13 @  JEFF MAJORS fIKELLY PRICE God's Gift Music One/Sony Urban) 775 +18 65667 12 4410 MOST
n 13 NEYO So Sick fDef Jam/IDJMG) 617 169 53806 13 340 INCREASED PLAYS
14 14 CHARLIE WILSON Magic (Jive/Zomba Label Group) 614 128 52164 23 5810 o
15 15  KEVSHIACOLE Love (A&M/nterscope) 457 437 25771 11 26/0 | ARTST TriE Lase INCREASE
16 16 KEM Into You {Universal Motown) a1 67 35768 14 4o | MARIAHCAREY Fly Like A Bed fslondiDIMG) O
20 @ SHANICE Take Care Of U fmajah/Playtine)” an +83 25564 4 313 i’:ﬂ;‘:‘&;‘g‘;"vr“ w“/‘;‘ "l’;"’f"”""""""’ Group! ‘:[‘l;
19 ) RAHEEM DEVAUGHN You Une/Zomba Label Group) 410 463 aseBs 7 3 [ gy e P
21 D KINDRED THE FAMILY SOUL Woman First (Hidden Beach) m +62 29780 8 2m URBAN MYSTIC | Refuse (SOBE) 195
17 20  INDIA.ARIE | Am Not My Hair (Universal Motown/ 370 -18 24809 20 3210 SHANICE Take Care Of U (imagahPlaytime/ +93
18 21 FLOETRY Lay Down fGeffen/ a4 As 23081 10 334 JAHEIM The Chosen One (Dvine MilWarner Bros.) +85
23 €D  OONELL JONES I'm Gonna Be (LaFace/Zomba Label Group) 341 +50 22112 5 a2
22 23 GOAPELE First Love (Skyslaze/Sony Urban/Columbia) 276 22 188713 12 2310 NEW & ACTIVE
24 24 VANHUNT Character /Capitol ‘ 259 7 13098 5 221 AMEL LARRIEUX Weary (Bl Life
@  CHARLIE WILSON No Words Wive/Zomba Label Group) 206 +117 12146 1 336 Total Pays. 158, Total Stations: 19, Adds'5
26 @ MARY MARY Yesterday (Sony Urban/Columbia) 236 +18 24805 3 24)1 MARY MARY Heaven (Sony Urban/Columbial
30 @) SANTANAfIANTHONY HAMILTON Twisted (Arista/AMG) 235 +96 13385 2 284 Total Plays: 113, Total Stations: 9, Adds: 0
25 28 CHRIS BROWN Yo (Excuse Me Miss) Uive/Zomba Label Group) 27 3 388 5 3w ;‘:als;;:";ls‘i;:;‘;'s" t;f":":’"";& e
@ JAHEIM The Chosen One /oiyl'l)t’ Mill/Warner Bros.) 185 +85 33590 1 19’6 LORENZO OW'ENS Wanna See You smde (D-Town)
28 € YOLANOA ADAMS This Too Shall Pass /Atlantic/ 161 +18 8184 3 180 Total Plays: 77, Total Stations: 8, Adds: 2

JAGGEQ EQOGE Good Luck Charm (Sony Urban/Columbwa/

AC reporters. M i i i jvi t i io N h [ 4
65 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division ot Premiere Radio Networks. Songs ranked by total plays for the airplay week Total Plays: 77, Total Stations: 8, Adds: 0

of 4/23-4/29. Bullets appéar on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. It after 20 weeks, the record is not in the

top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R Station playlists tor all R&R reporters are available
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week- on the web at www.radioandrecords.com.
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons fimes number of plays (times 100). Each daypart on each station is assigned an AQH

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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360 Media Black Box Network Broadcasters & Casino
O ABC Radic News Services - TN ) Records RCS Productions
of Dimes* AFTRA Sictner Brunner.inc.  Kacz Medie Group Premiere Radio
d Atlenea Journal- Capicol Virgin Mu2o Advertising RCA/Nashville
A. .R. Awar S. ‘Atlanta Magazine o;:m ':mm.m sauzvﬂ
.com
Achievement In Radio -RrCr Adentic Records CURB Records % Warner Brothers

LIFELONG PARTNERSHIP

The March of Dimes and radio have communicate his urgent message and Milwaukee, Nashville, New York,
had a successful partnership for more ~ “coined™ the phrase March of Dimes.  Philadelphia and Pittsburgh. With
than 67 years. In 1938, when radio The March of Dimes Achievement In radio’s continuing support, we will be
announcer Eddie Cantor urged his Radio Awards carries on our historic successful in our campaign to address
listeners to send their spare dimes partnership with radio by celebrating  the increasing rate of premature birth,
to President Roosevelt at the White excellence in broadeasting. Congratu-  now affecting half a million babics in
House t0 help in the fight against lations to A.L.R. Awards wingers, the US. every year.

polio, he used the power of radio to finalists and participants in Atlanta,

NATIONAL SPONSORS: LOCAL SPONSORS:

For more information, contact the AJ.R. Awards at mirennier@marcholdimes.com or call 412-391-3193

May 5, 20068
WEC Wik AATST TTLE LABEL(S) v Ri aomke oW MOST ADDED
1 € DONALD LAWRENCE... The Blassing Of Abrahem [EM Gosped 1314 +80 a3 1" 2p | vmer e e Apos
2 2 BYROM CAGE | Will Bless The Lord (Gaspo Cantric/Zombe Label Group) 1238 - 2 482 2 3w Wmm’:'““‘:“"'&;"ﬂ“' :
3 3 MARY MARY Yesterdey (Sosy Urban/Cokumisa) ‘ 1093 58 30n R 0 m'mmmml ": S M”"‘”’"c = A
4 4 KIRX FRANKLIN Looking For You /Fo Yo SowtGospo Cantric/Zomba Label Grosp) 1020 2 U n 40 | viTVE Folow Me ety Gessed 3
§ 5  WEZEXIAN WALKER Lift Him Up (Verity/Zombe Label Group) 882 48 3 n 300 | 0. MCCLURKIN Charch... (enity/Saspo Costric/Zombe Label Growp) 2
6 6  VICKI YOHE Deliverance Is Avaiiable (PwaSprings/EMI Gosped 788 8 2m B 310 | OAMREL PETTIES.. Thank Ya Jesus (EM Gospe 2
7 @  JIMMYHICKS & VOICES OF INTEGRITY BonBlessed Workiwide/ m +30 22838 13 331 | NOMANNUTCHINS Get Ready For Your Meach! LY 2
8 8 TAMELA MANN Speak Lord /TilyMany/ 704 25 2001 22 251 | VETWJONNSON [Madstt flerty) 2
1N ©  VICKIE WINARS it's Akright (Venty/Zombe Label Group) 685 +9 M -1 300 MOST
9 10 WILLIAM MURPHY I Let it Rise (Sony UrbawEpic) 838 N MmN P INCREASED PLAYS
10 11 YOLANDA ADAMS Victory (Atisntic/ 628 32 M n 20 romL
12 12 SMOKIE NORFUL God Is Able M/ Gospel 594 BT 717 I 7 271 [ [, . R
14 13 DORMDA CLARK-COLE So Many Times (Gospo Centric/Zomba Label Groug) 570 32 151 19 2200 | YOUTH FOR CHMIST The Struggle Is Over EmtraA'S/ XY
13 14 DOTTIE PEOPLES He Said h (Arisnta int7 566 52 288 %7 2200 | TYE TMBSETT Victory (Sowy UrbanCakentia) +50
15 15 DARWIN HOBBS Glorify Him (EM/ Gospel) 560 3 19375 29 26/0 | DONALD LAWRENCE .. The Biossing Of Abraham (EM Gaspe/  +60
16  MARVIN SAPP Parfoct Peace (Verity/ 555 0 M nh | WSMIPEMNELDNG. kSeltow Tofus Wi 40
18 (D BISHOP EDDIE LOWG... It Shak Come To Pass (EM! Gospel 500 480 14297 10 22y | WORMANMUTCIONS et Ready For Your Meack! 0 oS8
VICIIE WINARS t's Akight (Verty/ Zamba Label Growg) +49
21 Q) TYE TRIBBETT Victory (Sony UrbianCokumbis) a7 +80 14565 4 194 | DAREL PETTIES & STRENGTH.. Thank Ya Jesus [EM! Gaspel/ + 84
20 @  GEORGE HUFF A Brighter Day (Word/CurtyWarner Bras) a1 +22 16301 19 19/1 | D.MCCLURION Church... VertyfGospo ContricZombe Label G +42
22 @  DONNIE MCCLURKIN Church Mediey Vevity/Gaspo Centric/Zomba Label Group) 422 +42 1282 3 2212 | SHADRACH Promise (uans/ +2
19 @  DONALD ALFORD AN | Want To Do Is Bless You (Haly Spint/Tasess/ 2 +4 925 10 13N
25 €@  YOLANDA ADAMS This Too Shall Pass (Arisatic/ s +33 13799 8 18 NEW & ACTIVE
y 9 6875 13 VASHAWN MITCHELL No Way (Tyscot/
O D Mo W e e o
% MARTHA s Aategrity Label Growp) & BISHOP LEONARD SCOTT Sing Unto The King (yscou/Taseis
28 25  ALVIN DARLING From Me To You /Emtro/ 290 10 8478 17 110 | Total Plays: 202, Totai Stations: 9, Adds: }
29 26 CANTON JONES Love Song /Armow/ m A1 14956 15 10/0 | JOE PACE Mighty Long Way lintegnity Gospel
27 27 MOSIEBURKS | Got A Grip (Maoco/ 264 39 7132 18 100 '°::;Y’= 197, Tota 5"‘“;“' Adds: 0
@  YOUTH FOR CHRIST The Struggle s Over [EmralXS) 228 o4 g2 1 18 [T n.y:’:wnmm:sm; A
@  DAMON LITTLE Long As | Got Shoes (Warkhwide/ 225 +19 10510 1 120 | JUANITA BYNUM Break Forth Fiow/
30 30 NEW LIFE COMMUNITY CHOIR {IJOHN P. KEE I'm Coversd (Vanty/ m 25 %68 5 80 | Total Plays: 171, Total Stations: 7, Adds: 0
A7 Don’t Walk Away m"b_dl
43 Gospel reporters. Songs ranked by total piays for the airplay week of Sunday 4/23 - Saturday 4/729. T P 400 Tons) yachoee 10, Ak 0
© 2006 Radio & Records Soags reahed by total pleys
(" == ro=- aEn" o= T h
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WONGEnA. e r-._‘
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X COUNTRY

LON MELTON S . - _
Radio Holdings At A Glance
CatercRy 12+ Share 00 Revenue (in milions)

Fa'08 Fe'd

L R

PART ONE OF A Two-PART SERIES WKHX/Atienta 46 52 5057 5017 $214 $215

WYAY/Atlanta 29 27 318 2792 $86 $8.4

KSCS/Dallas 35 42 4973 4719 $206 $19.7

e mpunles u KTYS/Dallas 12 13 2561 2201  $40 $3.2
Totals: M Nq. Stations  Fe '05 12+ Shere  Cume Revenue

4 122 1577300  $54,600,000

Control Country’s Fortun 2oL E s BEe

2003 4 14.0 1,542,700  $49,100,000

2002 3 10.4 1226500  $47,900,000

: : 2001 3 122 1246000  $49,800,000

Clear Channel, CBS Radio dominate national cume, 1999 g W4 |fEie® ehvsass

AQH and revenve 1996 3 NA 1270800  $41.600,000

eventeen companies made $10 million or more from their
Country outlets in 2005. Clear Channel led the way, with
over $440 million, while Curtis Media just made the cut, at $10.4
million. Over the next two weeks we’ll not only show you which
companies are Country’s top moneymakers, we‘ll also show you

which has the most listeners.

Our annual look at Country’s major players
comes complete with year-to-year audience and
revenue trends and AQH trends from fall ‘05~
fall ‘04 for every station owned by the top com-
panies. We will also present a ranking of the top
17 Country companies in America by revenue
and audience, with results from the past indud-
ed as well.

Of course, it's impossible to list everybody,
s0 | narrowed this to operators with at least
$10 million in revenue from their Country
outlets. If I've inadvertently omitted your
company or station from these listings, please
let me know.

Legend

Following each station’s calls and city are
its Arbitron 12+ rankings from fall ‘05 and fall
'04. Next comes the fall 2005 Arbitron metro

cume, in hundreds, followed by the fall ‘04 fig-
ures. Following that are the station’s 2005 and
2004 station revenues, listed in millions, ex-
cept in “Totals,” where actual figures for cume
and bilting are shown.

A note of “N/A” means a figure was not
available or not applicable.

The first set of figures under “Totals” shows
the number of Country stations owned by
the operator. All totals for previous years
represent the totals for stations owned that
year. All figures come from BIA, and station
ownership is as of the first week of April
2006.

This week we present the revenue rankings,
along with some owners and their stations.
Next week we’ll have the cume audience
rankings and the remainder of the owners and
their stations.

Country Companies
Revenue Ranker

Here's how the companies listed on these pages rank by 2005 reve-
nue, according to BIA. Revenues and revenue rankings for previous
years follow for those companies listed on these pages. The number
following the “/* is that year's revenue rank. All figures are in millions.
Owner 2005 2004 2003 2001 1906
1. Clear Channet $4408 $416.85/1 $412.34/1 $37BHST  $78.3M4
2. CBS Radio $218650 $225452 $224.962 $220.752 $167.05/1
3, Citadel $104475 $07.5253 $88.TE3  $70.9258  $R27
4.Cox $70.1 $69.8254 $68.354  $58.45/4  $35.56
5. Cumulus $66.860 $67.225/5 $62.26/5 $48.775/5 -~
6. ABC Radio Inc. $546  $52.8%6  $648.6%6 $4985  $430%
7. Susqushanne $4568 $46.2757  $48.07 $352/7  $19.9113
€ Bessisy $34.875 $2847510 $28.55/10 $20509  $21.811
9. Emmis $33725 $205259 28611 $22.710 -
10. Lincoln Fin. Media $33050  $31.78  $33.68 $31.98  $25.7/10
11. Regent $26.1 $264/11  $31.429 $17.676/11 -
12. Entercom $22525 s21.%12  $21.712  $13s  —
13. Journal $16425 $1625/14 $159513 $16425M2 = —
14. Hall $144  $13.415  $112/16 $10.025/17 -
15. Sage $13075  $12517 S9TNT 0 — -
16. Max Media $129 -
17.CutleMedle  $104  — J.ﬂfmﬂ .

-

849 .
WKML/Fayetteville, NC 144 12 866 728 $4.625 $41 .
KCYE/Las Vages 30 N/A 1306 N/A N/A N/A '
WKIS/Miami 25 28 3075 2855 $13.1 $116°
WXTU/Philadeiphia 41 36 4297 4,342 $15.1 $10.3
Totals: Year No. Stations Fe '05 12+ Shere Cume Revenue
2005 5 334 1,039,300 $34,875,000
2004 6 26.9 874,400 $28,475,000
2003 4 259 791,800 $28.550,000
2002 4 288 748,400 $30,175,000
2001 4 246 753,100 $29,500,000
1999 3 19.2 685,200 $26,050,000
1996 4 N/A 749,000 $21,100,000
: CBS Radio
108. 89 2,017 1946 $8.7 $84
WSOC/Chariotte 6.0 61 1807 1801 $8.35 $78
WUSN/Chicago 35 36 7263 6,779 $271 $29.6
WUBE/Cincinnati 71 56 2955 2444 $11.7 $115
WHOK/Columbus, OH 35 32 1178 933 $2.775 $4.65
WYCD/ Detroit 4.1 43 4847 4,680 $12.7 $129
KSKS/Fresno 6.3 55 900 848 $43 $4.05
KILT/Houston 34 37 4339 4127 $249 $238
KBEQ/Kansas City 5.0 46 1760 2125 $6.15 $6.0
KFKF/Kansas City 44 53 1,720 1777 $70 $6.8
KMLE/Phoenix 38 39 3212 3342 $160 $139
WODSY/Pittsburgh 7.0 66 3352 3423 $101 $9.9
KUPL/Portiend, OR 41 49 2271 2137 $8.2 $8.2
KFRG/Riverside 54 65 2064 2135 $1225 $12.2
KXFG/Riverside 0 0 (o} 0o 0 (o}
KNCY/Sacramento 65 45 2188 1830 $9.2 $9.0
KMPS/Seettie 59 60 4223 4311 $250 $23.0
WQYK/Tampa 6.1 63 2875 3350 $168 $17.0
KVFG/Victor Velley, CA 13 21 225 224 $.625 ° 87
WIRI/W. Paim Beach 56 55 1163 1215 $6.8 $6.85
Totals: Year No. Sutbm Fe '05 12+ Shere Cume Revenue
2005 99.8 5,035,900 $218,650,000
2004 21 101.3 5,196,200 $225,450,000
2003 23 975 4,976,300 $224,975,000
2002 23 100.5 4,862,900 $217,000,000 :
2001 21 96.6 4,941,000 $220,750,000 |
1999 25 1106 5,706,900 $223,900,000 l
1996 26 N/A 5.375.200 $167,050,000 !
LA B A L T BT SRE |
KRST/Albuquerque 2.8 43 741 732 $31 $3.2
WCTO/Allentown 120 115 1513 1373 $4.9 $5.0 !
WTVL/Augusta, ME 0.7 0 14 0 $.075 $.005 d
WEBS/Augusta, ME 9.2 94 213 210 $11 $.95
WHWW/Binghamton, NY 136 164 589 594 $2.35 $21
KQFC/Boise, ID 6.0 74 498 528 $2.7 $2375
KIZN/Boise, 1D 73 6.6 641 624 $29 $2.8 .
WNKT/Charieston, SC 38 30 570 474 $12 $115
WOGT/Chattanooga, TN 1.7 N/A 258 N/A N/A N/A
WPKQ/Concord, NH 17 15 87 92 $1.0 $.875
KHKI/Des Moines 45 4.6 591 666 $19 $17
KUY/Des Moines 5.0 6.8 529 720 $23 $2215
WXTA/Erie, PA 111 109 582 524 $1.3 $1.35
WFBE/Flint, MI 58 68 484 561 $23 $20
WTNR/Grand Rapids 31 26 840 804 $2.2 $21 I
WCAT/Harrisburg 26 24 331 335 $13 $10
WGOC/ Johnson City 44 42 311 333 $425 $5
WIVIK/Knoxville 216 249 2330 2154 $115 $11975 {
KXKC/Lafayetts, LA 79 83 801 905 $2425 $245
WIOV/Lancaster, PA 91 101 753 839 $5.0 $48
WITL/Lansing, MI 114 116 844 831 $3.65 $39
WGKX/Memphis 58 59 1416 1591 $5.7 $5.775
KATM/Modesto, CA 9.6 87 781 833 $4425 $4.7
WMDH/Muncie, IN 123 132 420 476 $1925 $18
Continued on Page 38
, T T e il

| Chtadel is cumrently in the process of acquiring ABC Radio’s outlets.
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FOR IMMEDIATE IMPACT!

“With ‘In Terms of Love’...SHeDAISY just pulls you in. Catchy and clever and sung with passion.”
— Tony Thomas, KMPS/Seattle

“I listen to Kassidy, Kelsi and Kristyn when I’m driving...or walking, my heart loves to keep up
with the beat. | see the characters in their songs...Kassidy is one of the most powerful voices I've
ever heard and Kelsi and Kristyn’s ‘gather and counter’, hide-and-seek-and-sing along
harmonies prove the musical maxim: you can’t beat genes...and can't you just see
them smiling when you hear them singing? | can.”

. — Don Schlitz
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Continued from Page 36
G T G T | WY AR &R ECTTED
" WORM/Huntsville, AL 165 147 1104 1040  $54 $5.4
WEFG/Muskegon, Mi 21 11 93 70 $15 $1 WMSY Jackson, MS 89 67 782 692 40715 $4.0
WKDF /Nashville 43 57 1615 1508 $8.7 $9.0 WQIX/Jacksonville 65 81 1803 2053 $46 *$4.5
WOKQ/Portsmouth, NH 109 79 751 621  $55 $5.8 WROO/ Jacksonville 17 33 78 1009 $2375 $2.2
NV 48 55 415 450 $2025 %205 KN/ Jonesboro, AR 66 14 1271 211 $1425  $14
KKAT-AM/Sakt Lake City 0 5 0 186 $4 $1 KWNR/Las Veges 65 69 2019 1950 $106 $103
KKATFM/SaltLake Clty 12 NA 634 WA N/A N/A WHER/Laurel, MS 34 NA 139 NA $5 N/A
KUBL,/Salt Lake CRty §2 41 2271 2166  $63 $6.2 KLAW, Lawion, OK 198 175 276 247 $1075  $125
KDAK/Spokane 63 65 664 691 $2.275 $25 WIOKH,/Labanon, NH 60 71 233 344  $12 $125
KM/ Tucson 11 88 1650 1456 $62  $62 WBLIL/Lexington, KY 111 111 1084 1145  $37  $37
WFFN/Tuscaloosa, AL 06 N/A 30 N/A N/A N/A WIMT/Ume, OH 108 8 307 300 $10 $1.25
WSJR/Wiliess Barre 21 37 338 398 $.875 $.7 KZI0¢/Lincoin, NE 88 69 422 417 $38 $4.1
Totsls: Year No.Stations Fe '0512+Shere Cume Revenue KHIKN/Little Rook 42 47 418 529 $145 $14
2005 7 2220 2,466,400 $104.475,000 KSSN/Littie Rock 106 99 1071 1044  $51  $565
2004 34 2759 2382100  $97,525.000 WAMZ/Loulsville 117 12 2042 2269 $84  $100
2003 29 1979 1998900  $88,760.000 KQBR/Lubbock, TX 49 46 N4 217 $5 $.4
2002 33 185.2 1939,200  $83,650,000 WEBL/Macon, GA 49 22 218 206 $3 $.25
2001 7 167.3 1.699.800  $70,925,000 KYSM/Manikato, MN 137 146 211 305  $20 $21
1999 25 1652 1371300  $53.625,000 WODDD/Marion, IL 112 85 321 246 $185 $185
~4996 15 N/A . 874000  $32.200,000 KIAl/Mason City, A 14 17 177 202 $1325  $135
In addition to the 35 stations listed above, Citadel owns two Country stations in KTEX/McAllen 82 85 1374 1283 $255 $2.35
nonrated markets, according to BIA data. Those stations contribute to station and KRWQ/ Medford, OR 96 67 289 210 $14 $1.7
revenue totals but not ratings totals. Citade! is in the process of acquiring the ABC WYYW/Meridian, MS 57 58 76 78 $3  $325
Radio properties. WMIL/ Milwaukee 63 68 2254 2006  $75 $7.7
KEEY/Minneapolis 72 15 4507 4,196 $i158  $153
Clear Chanel WKSJ/Mobile 08 127 1069 1053 $5325 $535
KEAN/Abflene, TX 129 109 327 318 $975 $10 KTOM,/Moniensy a1 4 415 459 819 $18
KYYW/Abllene, TX 28 51 69 0 0 0 WMUS/ Muskagon, Ml 157 113 412 341 8175 $1.7
WOBE/Albeny, GA 5 36 127 122 $625 $.65 WSIX/Nastwille 69 59 1712 1663  $85 $9.3
KBQY Albuquerque 33 5 633 809 $1225 $12 WNOE/New Orleans 0 74 1743 1823  $50 $5.6
KRRV/Alexandria, LA 81 68 320 290 $.925 $.95 KTST/Okishoma City 49 61 1241 1423  $25 $24
KATP/Amarilio, TX & 68 22 2713 $3 $675 100CY/Oldshoma City a1 47 1334 1429 $485 $48
KMML/Ameritto, TX 45 S8 235 296 $425 3625 KXKT/Omehs 69 79 987 925 $49  $505
KASH/ Anchorage, AK s6 53 358 255  $11 $.95 KHUS/Omeha 26 NA 542 N/A $1475 N/A
WWWW/Ann Arbor, M 68 47 351 328  $18 $16 WPAP/PanemaCity, L. 129 138 324 318  $16  $165
WKSF/Asheville, NC 179 189 7191 750  $62 $6.2 WNUS/Parkersburg W 166 126 376 370 $9 $875
WCOH-AM/Atlanta 0 MNA 0 NA $.2 N/A KND{/Phoentx 41 48 3404 3224 $178  $174
WiBL/Augusta, GA 62 59 584 533 $10 $925 WUBE, Portsmouth, NH 09 06 131 72 $25 $2
WPCH-AM/Augusta, GA 0 0 0 0 $075 $.075 WRWO/Poughkeepsie, Yy 61 58 326 296  $28 $29
KASE/Austin 65 71 1689 1794  $9.1 $9.6 WLLR/Qued Citles, WL 171 151 852 825 $4075  $3.75
KVET/Austin 74 59 1905 1564  $70 $72 KDRD/Richiand, WA 66 62 304 281 $1125 $1125
KBKD,Bakersfield 28 13 450 327 $800 $105 KTDD-AM/Riverside 0 04 0 214 $10 $8
KTPI/ Bakersfieid o o - O 0 0 0 WYYDy/Roanoke, VA 64 68 557 582  $19 $1.7
WPOG,/Baltimore g4 77 3909 3712 $162  $174 WZBL/Roanoke, VA 14 NA 167 NA $.7 N/A
WEFE/Bangor, ME 41 5 220 279 $.400 $.525 KMPX-AM/Rochester, MN O 0 2 ] 0 ]
WYNK/Baton Rouge 65 74 806 806  $47 $4.2 KMPX/Rochester, MN 67 82 238 318 $125 $13
KYKR/Beaumont, TX o 79 516 S77T '$1L8  $185 WWFG,/Salisbury, MD 98 111 659 637  $22 $21
KCTR/ Billings, MT 196 147 330 279 $1825 $19 KAM/San Antonio 6 42 2462 2434 @ $72 $6.9
WKNN/Bliasd, MS 0 84 572 603 $16 $19 KUSS/Sen Diego 21 27 1871 1764  $29 $2.7
WDXB/Birmingham s4 59 1319 1299  $23 $2.4 WSNI/Santa Merie, CA 65 66 2271 236 $135 $.725
KBMR/Bismarck, ND 108 119 129 125 $.9 $12 WCTC/Sarasota 68 8 755 928 $2325 $21
KQOY/Bismarck, ND 16 19 232 283 $.75 $.65 KNBQ/Seattle 14 NA 1172 NA N/A N/A
KFXD/Boise, 10 19 17 198 215 $3 $.25 KWKH-AM/Shreveport, LA 16 15 203 98 $2 ,$225
KAGG/Bryan, TX 71 67 310 309 $875 $8 KXKS/Shreveport, LA 57 61 420 554 $105 $.95
KWYY/Casper, WY 85 93 113 102 $.4 $.45 KDZ/Spokane 82 56 734 583 $1275 $125
WEZL/Charleston, SC 89 79 917 949 $33  $33 | WPKK/Springlel(CP 59 67 - 672 740  $22  $21
WHKT/Charlotie 49 49 2029 2128  $80 $73 KSWF/Springfield, MO 31 67 434 317 $L15 LIS
WOYK/Charictiesville, W 119 71 320 232 $12 $1225 KSDySt. Louls 34 - 45 2878 3135  $58 $5.7
WUSY/Chattancoga, TN 184 222 1222 1442  $68 $70 WBLJ/Sunbury, PA 32 NA 111 NA $2 $225
KOLZ/Cheyenne, WY 162 143 199 171 875 $.7 WHES,/ Syracuse 124 126 1206 1318  $56 $5.7
KOGY/Cheyenne, WY 1 1 35 42 0 0 WTNT/Talishasses, FL 56 659 462 442 $1975 $18
WGAR/Cleveiand 81 & 3053 2975 $107  $109 WFUS/Tampe 39 NA 2554 NA N/A N/A
KCCY/ColorsdoSpringg 64 57 800 718 $2625 $25 KKYR/Texarkans, TRAR 171 175 338 311 $19 $19
WCOS,/ Columbia, SC 62 86 665 800 $505 $56.325 WCTH/The Florida Keys, L. 6.3 N/A 63 NA $425 N/A
WSTH/Columbus, GA 44 57 233 269 $135 $136 WWZD)/ Tupelo, MS 104 97 485 470 $95 $13
WCOL/Columbus, OH 75 64 2172 2196 $105  $111 WTXT/Tuscaloosa, AL 92 10 284 325  $18 $21
WGSQ/Cookeville, TN 224 216 335 353 $2075 $2025 KNUE/Tyler, TX 92 62 525 448 $1.725 $1675
WHUB/Cookeville, TN 65 18 96 128 $.35 $3 KATJ/Victor Valley, CA 57 471 428 3713 $1S55 $16
KRYS/CopusChrist, X 64 53 638 491 $18 $19 WAICO/Waco, TX 176 149 510 535 $225 $25
KKCE/Duluth, MN 105 89 361 323 $925 $175 WMZC, Washington 33 35 4056 4186 $171  $180
WATQ/Eau Cleire, Wi 76 97 193 257 $525 $.65 WOVK/Wheeling, WV 214 156 468 404 $1475  $185
WOQRE,/Eau Claire, W1 135 126 312 291 -$25 $255 KWFS/Wichka Fells, X 99 95 233 208 $.625 $6
KHEY/El Paso 39 38 539 718  $14 $10 KZSN/Wichita 64 S5 131 673  $29 $28
KFAB/Fargo, ND 22 43 112 1712 $475 $.15 WEYL/Williamsport, PA 49 14 113 146 $26 $.075
KKDY Faysttovilie, AR 101 83 653 586 _.$20 $2.7 WOSD/Wilmington, DE 18 18 339 310 $13 $14
WLAY/Florence, AL 93 113 248 331 $16 $155 WUSQ/Winchester, VA 17 195 468 417 $28 $31
WFRE/ Frederick, MD 18 173 419 538  $51 $5.0 KDBL/Yaidme, WA s8 653 225 181 $575 $5
WCKT/FL Myers, FL 36 28 640 593  $15 $15 KUTY Yaldme, WA 4 37 108 130 $475 $25
WAVW//FL. Pierce, FL 46 67 596 607  $18 $10 Totals: Yesr No.Stations Fe 0512+ Shere (Cume Revenue
KMAG,FL Smith, AR 98 104 507 532 $1675 $1825 2005 181 10750 10917900 $440,600,000
WSNRy/Grand Forka, NO 73 NA 139 NA N/A NA - 2004 176 10724 10553800 $416,650,000
WBCT/Grand Rapids 95 96 1536 1789  $83 $85 2003 183 10520 10156500 $412.335,000
WTQR,/Greenshoro, NC 99 94 2224 226 $83  $825 2002 191 10597 10,068,700 $390,975.000
WESC/Greenville, SC 82 84 1450 1238 $43 3425 2001 144 10025 9,384,900 $378.950,000
WSSL,/Greenville, SC 89 69 1602 1343 $55 $545 1999 53 3675 4,355,700 $162,645,000
WRET/Harvisburg. PA 69 . 87 934 936  $37 $36 1996 26 N/A 3149900  $ 76,300,000
WHCY/Hamisonbur, VA~ 129 153 260 246 $21 $20 mmm»m1umwmawawwm4ommm
WWYZ/Hartford 79 58 1..22 1744  $98 $99' in nonvated markets, according to BIA data. Those stations contribute o station and
WICR/Huntinglon, W 142 131

725 $2525 $25 revenue tolals but not ratings totais.
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. RR COUNTRY TOP 50
May 5, 2006 POWERED[ 17
LAS TOTAL TOTAL ' TOTAUD. o AUD WEEKS  TOTAL Al \l
WEEK Ween  ARTIST TITLE LABEL(S) POMTS POINTS PLAYS PLATS 00) [ ] 4008 “ bn I A B A‘\E
1 1 BON JOVI WIJ. NETTLES Who Says... Mercury/IDJMG) 12957 651 4439 -273 383228 19528 21 12010 |
2 2 RASCALFLATTS What Hurts The Most (Lyric Street/ 12892 537 4428 213 377563 20547 17 12300 MOST ADDED’ |
3 0 JASON ALDEAN Why B8R/ 12646 688 4422 +23%5 364074 22908 22 12310
ARTIST TITLE LABEL(S ADDS
4 o JACK INGRAM Wherever You Are (Big Machine/ 11720 624 4040 +245 330356 14382 24 123I0 | ROCKIE LYNNE Do We Still Universal South/ 21
6 0 GIERKS BENTLEY Settie For A Slowdown (Capitol 11250 1014 3880 +345 334463 33152 16 123/0 | JOSH TURNER Would You Go With Me MCA/ 17
5 @ FAITH HILL The Lucky One (Warner Bros.) 11161 330 3840 +122 315059 10102 12 12310 [T;“‘;';E :‘;:'(;‘Sss;“"g G’faﬂ":’/c — 7
X H KS That Girl Is A Cawboy fPeardll ync Street/ 16
7 o LEANN RIMES Something’s Gotta Give (Asylum/Curb) 107885 796 3791 +277 315179 26687 - 18 12310 RASCAL FLATTS Me And My Gang fLyric Street 3
g @ TIMMCGRAW When The Stars Go Blue (Curb/ 9714 609 3342 +216 279804 21814 8 12211 | Gapy NICHOLS Unbroken Growd Mercary/ I
12 o JOE NICHOLS Size Matters (Someday) (Universal South/ 8842 759 3089 +272 247577 25989 ) 15 121/0 | TOBY KEITH A Little Too Late (Show Dog Nashville/Unwersal) 10
11 ) PHILVASSAR Last Day Of My Life (Arista/ 8821 590 2972 +247 248498 15571 13 121)1 | SARAEVANS Coalmne (RCA) 9
§ 11 BROOKS & DUNN Balieve Arsta/ 8193 1655 2970 573 218123 49774 26 1220 mﬁﬁgig‘mg ;“'g"':";}"”'""'”"“" ;
. . rnys
14 @ KENKY CHESNEY Summertime (BNA/ 8181 998 27174  +376 234927 25608 5 122111 o e = 4
13 (D GEORGE STRAIT Seashores Of Oid lexico (MCA) 7992 34 2821  +56 221181 5041 12 12210 | repertedds pe: their company palicy: Semgs thet reach sovem ploys por wosk
8 within one arpley wesk. Airpley wesk is defined 08 Sundey through Saturdey. i
16 0 BRAD PAISLEY The World /Ansta/ 7751 806 2657 +271 210039 23801 7 1231 S o il athar - ooy
15 @ KEITH ANDERSON Every Time | Hoer Your Name (Arsts/ 7617 456 2636 +131 208623 18106 17 1232
17 @ CARRIE UNDERWOOD Don’t Forget To Remember Me /Arista/ 7367 11582 2049  +399 201684 28333 8 1212
18 0 CRAIG MORGAN 1 Got You (BBR/ 6208 205 2350 +73 162188 9368 20 11572 Mosr
19 (D GARY ALLAN Lite Ain't Aways Besutiful AACA/ 5509 585 1969 +168 138235 14850 15 111 ’NCREASED PO’NTS
21 (@ UTTLE BIG TOWN Bring h On Heme Equity/ 5132 825 1800 +295 127438 13810 13 1084 ot
23 @ AODNEY ATHINS | You'rs Going Through Hell... Carl 4788 859 1735 +228 113161 16568 16 1098 ARTST TITLE LABELIS) .s:“m
20 @ GRETCHENWILSON Poktically Uncorrect aic/ 4487 8 1682 +12 104728 898 12 1153 | TeBYMEHTN ALitts Tes Lote Shew Doy NeshilsUnversall +1579
22 ‘ KENNY ROGERS | Can't Unlove Yeu Capitall M85 N 1524 +87 111584 12313 17 18272 | RASCAL FLATTS Me And My Gang 1)mk Street/ +1328
24 €@ ERICCHURCH How ‘Bout You Capital 4203 683 1442 4253 196204 10482 11 1044 “‘“"”"""’s‘;‘.‘:::""m*m’::ﬁ
27 0 RASCAL FLATTS Me And My Gang yric Street) 411 1328 1388 +444 120185 MM 3 112 KERIY CHESNEY Swwrertime (BAL/ e
0 @ TOBY KEITH ALittls Too Late Shiwr Dog Nashvle/Universal) 3917 1579 1318 +524 112487 43475 3 1410 | [TTLE 296 TOWN Bring t On Home Feuity/ +826
25 @ SUGARLAND Down in Mississippi (Up Te No Good) Adercary/ u2 3 1148 +100 90012 7318 8 90/ | BRADPAISLEY The World Ansia +008
26 @ DILLYCURRINGTON Wy, Why, Why Adercary/ 3377 298 1242 +112 82673 6630 8 103/3 | LEAWNMIMES Semethwg’s Gorts Give AsphemCorty +18
28 Q) JAKEOWEN Yoo How RV 017 297 1128 +99 70382 634 9 SM :mmmsms i "M’ ‘f;"""“"""s‘"” :g
28 @ JOSH GRACIN Favorite State Of Mind /lyric Street) 2843 M2 1017 +109 98884 9315 8 963
3N @ TRENT WILLMOW On Again Tonight (Cokmebin/ 2503 172 855 +68 66514 6168 11 7112
@ WRECKERS Loave The Pisces MMsverick/Warner Bros.) 2132 397 869 462 50331 18416 4 787 . MOST
@ DAMIELLE PECK Findin’ A Good Man /Big Machine) 2002 568 723 +170 46804 16933 6 756 INCREASED PLA YS
@ MEGANMULLINS Ain't What It Used To Be (BEA/ 1955 328 710 +107 4249 8295 8 78R ' ‘ —
34 @ BLAINELARSEN | Don't Know What She Said (Gisorsieyer/SNA) 18784 176 709 +100 44813 4545 O  BBI2| sangr vme caseuss e
32 35 BIG & RICH Never Mind Me (Wamer Bros./ 1651 -253 554 83 36295 .7580 13  64/0 | TOBY XEITH A Littie Too Late (Show Dog Nashvile/Universal)  +528
39 € STEVEHOLY Brand New Girlfriend (Curt/ 1610 308 606 +111 41943 9780 12 52§ mu%g:’;‘; :: "Vrﬁ"ﬂ fé"; Stroet/ e s ’g
on't Forget To Remember Me (Ansta) +
36 @ NEAL MCCOY The Last Of A Dying Breed 903/ 1597 13 539 +21 33572 657 10 5210 KENNY CHESNEY S me (BNA) 4376
37 €D GARTHBRODKS That GirlIs A Cowboy fPearLyric Street) 1571 124 581  +B4 38260 200 4 6BI16 | OyeRKS BENTLEY Settle For A Siowdown (Capital +345
40 @ HANK WILLIAMS, JR... That's How They Do It In Dixie (Curb/Asylum/ 1847 241 587 +68 27333 2730 9 5912 | UTTLE BIG TOWN Bnng It On Home /Equity/ +295
a3 (@ MIRANDA LAMBERT New Strings (£pe/ 1113 328 442 4128 24304 8795 2 5977 | LEANN RIMES Somettaog’s Gotta Give /Asyium/Curt/ +21
== ) JOE NICHOLS Size Matters {Someday) (Unersal South/ +212
De R 9 27
[Debut> m JOSH TURNER Would You Go With Me (MCA) 42 6 348 +235 22307 13496 1 58117 BRAO PAISLEY The Worid /nsta/ o
42 @ ASHLEY MONROE Satisfied (Columbial 866 28 290 49 18219 482 6 80| gpe cHURCH How Bout You Cantol +253
46 @ DIAMOND RIO God Only Cries /Arista) 817 112 327 +57 17547 3804 3 544
41 44  DIXIE CHICKS Not Ready To Make Nice [Open Wide/Columbia) 810 -204 228 -54 20429 6447 7 1810 BREA KERS
[Debu> @ TRACE ADKINS Swing (Capitol) 799 750 250 +234 16759 15572 1 2
e WRECKERS
Debut [ C) 8 105 . -
b_l!/ @ SARA EVANS Coalmune (RCA/ . 684 303 234 + 16255 5949 1 4119 Leave The Pieces (Maverick/Warner Bros.)
48 (D EMERSON DRIVE A Good Man /Midas/ 582 83 262 +31 11584 2570 2 352 7 Adds * Moves 3331 |
45 48 BOMSHEL It Was An Absolutely Finger Lickin’... (Curt) 5719 12 255 44 9531 1840 5 38/0| DANIELLE PECK ~
49 @ RAY SCOTT Gone Either Way (Warner Bros.) 512 40 218 +10 7626 334 2 an Findin' A Good Man (Big Machine/
(B> @ RIO GRAND Kili Me Now (Curt/Asykim) 500 223 184 497 10156 3302 1 314 6 Adds * Moves 3832
MEGAN MULLINS
123 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week Ain't What it Used To Be /88A)
of 4/23-4/29. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. it two songs are tied in total points, the song with the larger 2 Adds * Moves 35-33
increase in points s placed first. Songs below No. 1 and down in points and piays for three conseculive weeks are moved to recurrent.Most Added is the totai number of
new adds officialty reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Iincreased Points Songs ranked by tetal peints
fists the songs with the greatest week-to-week increases In total points.Station Weight = AQH Persons + (Market rank X 10) divided by the highest AQH Persons of all p— a e — 1|
Country reporters. As of fall 2005, WUSN/Chicago has the highest AQH, which is 42.500. Total Audience equals Average Quarter Hour Persons times number of plays Station playlists for all R&R reporters are available |
{times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. {© 2006, Arbitron on the web at www.radioandrecords.com.
inc.).© 2006 Radio & Records. =—
Powergold offers us limitless options with scheduling criteria and has integrated with all our
A L 71 other systems seamiessly. The reliability, customer service, and support that the folks at
j ! .‘ 2 J Powergold have'provided us ha''e been exactly what any customer could ask for.
—
I ’ J - Dan Turner, Vice President ‘e
| Programming Services oy
The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP .y,
! .
Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123
Download a free trial version at www.powergold.com
info@powergold.com
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May S5, 2006
ARMST TITLE LABEL(S)
JASON ALDEAN Why (BBR)
JACK INGRAM Wherever You Are /Big Machine)
BON JOVI WIJ. NETTLES Who Says You... (Mercury/IDJMG)
FAITH HILL The Lucky One /Wavner Bros.) .
DIERKS BENTLEY Settle For A Slowdown (Caprtol)
LEANN RIMES Something's Gotta Give /Asysun/Curh) *
T4 MCGRAW When The Stars Go Blue /Curty
JOE NICHOLS Size Matters (Someday) [Universal South/
RASCAL FLATTS What Hurts The Most /yric Street/
GEORGE STRAIT Seashores Of Otd Mexico MCA/
BRAD PAISLEY The World /Ansta/
PHIL VASSAR Last Day Of My Life (Ansta/
KENNY CHESNEY Summértime (BAW/
CRAIG MORGAN | Got You BBA/
KEITH ANDERSON Every Time | Hear Your Name (Ansta/
CARRIE UNDERWOOOD Don't Forget To Remember Me (Arista/
GARY ALLAN Life Ain't Always Besutiful MCA/
GRETCHEN WILSON Poiitically Uncorrect /Eakc/
LITTLE B! TOWN Bring it On Home /Equity/
KENNY ROGERS | Can't Unlove You Capitol
RODNEY ATKINS | You're Going Through Hel... Lavty
ERIC CHURCH How Bout You [Capitoll
TOBY KEITH A Little Too Late /Show Jog Aashville/Universal)
SUGARLAND Down in Mississippi (Up To No Good) Mdercary/
RASCAL FLATTS Me And My Gang (Zync Street)
BILLY CURRINGTON Why, Why, Why /Mercery/
JOSH GRACIN Favorite State Of Mind /Lynic Street/
GARTH BROOKS That Girl is A Cowboy Paarilynic Street)
WRECKERS Leave The Pieces (Maverick/Warner Bros.)
NEAL MCCOY The Last Of A Dying Breed /903/
JAKE OWEN Yee Haw (RCA/
BIG & RICH Never Mind Me /Warner 8ros.)
DANIELLE PECK Findin’ A Good Man (Big Mackise/
SARA EVANS Cosimine (RCA/
JOSH TURNER Would You Go With Me /MCA/
TRENT WILLMON On Again Tonight [Cokwbia/

HANK WILLIAMS, JR... That's How They Do  in Dixie CartyAsylem/

MIRANDA LAMSERT New Strings Eaic/

MEGAN MULLINS Ain't What It Used To Be /884)
ASHLEY MONROE Satisfied /Cokwmabi/

BLAINE LARSEN | Don’t Know What She Said (Giaat siayer/BNA/
TRACE ADKIRS Swing (Capitol

VAN ZANT Things | Miss The Most /Cokwwbis/
BOMSHEL It Was An Absohutely Finger Lickin'... (Curty
RAY SCOTT Gone Either Way /Wamer Bros.)

STEVE HOLY Brand New Girtfriend /Curt/

DIAMOND RIO God Only Cres /Ansta/

JULIE ROBERTS Men & Mascara (Mercury/
EMERSON DRIVE A Good Man (Mudas/

MARK WILLS Hank (Fquity/

B s E ke W W
483 103 3531 +9% 12183 21
4283 215 3422 +113 11305 651
4164 324 3276 245 16319 634
4145 161 3251 4133 11948 988
4088 260 3295 +220 11492 1278
3984 322 3140 +256 1714 1604
3702 239 2916 +189 9795 523
3518 201 2793 +158 10782 1117
J388 839 2695 482 10874 3324
315 147 2843  +105 10302 1308
e 230 2514 +178 1 81
M0 226 2831 +188 8550 2305
W06 472 2438 378 M 2113
2233 19 2308 +118 3% M
319 M 216 83 511 5
2733 411 2189 4303 8855 1980
17 239 187 177 5879 430
2083 54 111 18 5535 970
2008 2312 1629 +178 “ss e
1839 138 W3 +108 kY 1
184 155 U415 +138 M 225
1882 308 1389 +258 828 o1
1678 580 1333 +4M4 Y1E]] "3
161 42 13N 23 3055 374
1602 650 1270 +448 2840 1107
1578 84 1280  +85 e A
ez 82 31 +70 2825 454
1023 1713 870 +150 1753 347
96 95 805 +78 1420 u
982 -1 785 +6 1218 128
891 L1 ne  +83 1885 310
845 47 645 43 1260 195
72 581  +9% 104 278
42 9 520 +69 1284 432
807 260 “uz 178 uss
63 32 500 +26 170 93
600 -2 450 -14 1333 us
548 @7 a1 +n 41 L]
25 108 M2+ 836 m
381 9 268 +6 1045 89
n 45 2718 3 M4 100
258 207 207 +178 m m
251 9 202 +8 “us 4
W M m -28 428 -30
237 2 192 +16 4“9 -19
2 38 193 +29 3 "
191 26 146 +21 61 139
187 s 157 +4 416 K)
180 2 126 +13 302 26
161 60 122 +44 537 286
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98 Country reporters. Songs ranked by total plays for the airplay week of Sunday 4/23 - Saturday 4/29.
© 2006 Radio & Records

MOST ADDED’
ARTIST TITLE LABEL(S) ADDS
JOSH TURNER Would You Go With Me /MCA/ ’ )
RASCAL FLATTS Me And My Gang [Lyric Street/ 18
TOBY KEITH A Little Too Late (Show Dog Nashville/Unversall 14
TRACE ADIONS Swing /Caprtol/ 14
SAMMY KERSHAW Tennessee Girl (Catagory 5/ 9
ROONEY ATKINS If You're Gomg Through Hell... Cerd/ 8
WRECKERS Loove The Preces /Alaverick/Warner Bros.) ]
EMC CHURCH How Bout You Capital 7
MOST
INCREASED POINTS

TOTAL

pomT
ARTIST TITLE LABELSS) MCREASE
TOBY KEITH A Little Too Late /Shew Jog ashillalimersal +560
RASCAL FLATTS Me And My Gang /1 yric Street/ +5560
KENNY CHESNEY Summertime [BAA/ +472
CARMNE UNDERWOOO Don't Forget To Remember Me (Arista) +811
LEANN Something’s Gotta Give (Asybw/Carty +322
ERIC CHURCH How Bout You (Capital! +308
BENTLEY Settie For A Siowdown (Captall +280
JOSH TURNER Would You Go With Me /MCA/ +280
TIM MCGRAW When The Stars Go Biue [Crdy +239
GARY ALLAN Life Ain't Always Besutiful MCA/ +239

MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
RASCAL FLATTS Me And My Gang /ric Street/ +448
TOBY KEITH A Litthe Too Late (Show Dog Nosivile/Unversal +444
KENNY CHESNEY Summertime /BN4/ +375
CARRIE UNDERWOOD Don't Forget To Remamber Me (Ansta/ +303
ERIC CHURCH How ‘Bout You (Capitol/ +258
LEANN RIMES Somethang’s Gotta Give /Asylum/Carty +256
DIERXS BEMTLEY Settie For A Slowdown /Capital/ +220
T MCGRAW When The Stars Go Blue (Curt/ +188
PHIL VASSAR Last Day Of My Lite /Ansta/ +188
LITTLE BIG TOWN Bring It On Home Fquity/ +178

/= The leading management daily fax

.- radioandrecords.comni: Radio’s Premiere Website

CLASSIFIED ADVERTISING cContact

MOW‘Mms,m

largest help wanted section

&R: The Industry’s Newspaper with the

W at kmumawéradioandrecords.com or 310.788.1621 for information.
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RRX COUNTRY CALLOUT AMERICA g4 NI Sammm

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES May 5, 2006
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of April 23-29.

TOTAL STRONGLY
ARTIST Title (Lavel) POSITIVE  PASSION INDEX NEUTRAL FAMILIARITY DISLIKE DISLIKE CALLOUT AMERICA:
BROOKS & DUNN Believe (Arista) 390% 780% 410 10.3%  96.8% 5% 2% | LT SCORES
BON JOVI... Who Says You Can't Go Home (Mercury/I0JMG) 31.8%  733% 398  185%  98.3% 45%  2.0%
DIERKS BENTLEY Settle For A Slowdown (Capitol 245% 720% 395 185%  955% a0%  1.0% .
JACK INGRAM Wherever You Are /8ig Machine) 203%  703% 382 195%  93.8% 5%  0.5% This Week At
JASON ALDEAN Why /BBR) 250% 70.0% 397 19.0%  930% 33%  0.8% Callout America
RASCAL FLATTS What Hurts The Most Lyric Street/ 340%  70.0% 394 140%  953% 83%  3.0% By John Hart
TIM MCGRAW When The Stars Go Blue (Curty 290% 69.3% 406 158%  §8.8% 0% oe% | [ .
LEANN RIMES Something’s Gotta Give (Asylum/Curb) 203% 655% 383 223%  845% 60%  08% |~ ™oks & Dunnmove into the No.
. . 1 slot with “Believe,” up strong from
JOE NICHOLS Size Matters (Someday) Universal South) 203%  62.8% 381 240%  93.0% A% A% | L No. 6. Men rank the song
PHIL VASSAR Last Day Of My Life /Arista/ 203% 623% 388  22.8%  88.8% 33%  05% | No. 1, and women rank it No. 4 for the
GARY ALLAN Life Ain't Always Beautiful (MCA/ 205% 61.5% 382 205%  89.8% 6.8%  1.0% | week In the demos, the strength is with
KEITH ANDERSON Every Time | Hear Your Name (Arista/ 16.3% 61.0% 379 223%  89.3% 50%  10% | core3544s, who rank the song No. 1.
CRAIG MORGAN | Got You (B8R 16.3% 58.8% 381 225%  858% BB ol | Dierks ety 5 nem to the wp five
KENNY CHESNEY Summestime (BNA/ 158% 585% 379 198%  840%  3.8%  20% | 'S with "Seule for a Slow Down
. ranking No. 3, up from No. 9 last week.
FAITH HILL The Lucky One (Warner Bros.) 155% 58.0% 368 253%  92.3% 7.0%  2.0% .
Men rank the song No. 2, while wom-
LITTLE BIG TOWN Bring It On Home (Equity/ 138% 575% 373  21.0%  86.3% 13%  05% | en rank it No. 6; younger listeners 25-
CARRIE UNDERWOOD Don’t Forget To Remember Me /Arista/ 153% §7.3% 376 21.0%  84.5% 45%  18% | 34 rank the song No. 1.
GEORGE STRAIT Seashores Of 0ld Mexico /MCA/ 213%  563% 368  17.0%  87.3% 98%  4.3% Also new to the top five is Jack In-
KENNY ROGERS | Can't Unlove You (Capitol! 148% 555% 3.68 24.8% 89.0% 8.0% 0.8% | gram’s “Wherever You Are,” at No. 4,
TRENT WILLMON On Again Tonight (Columbia/ 123%  530% 365 195%  82.5% 83%  1g% |upfomNo8 'I‘s ““‘;':N"' 'LP‘;’
SN A = t S . 3y
BRAD PAISLEY The World (Arista/ 14E%  S28% 31 2% @& 1% 0 | - gN'OE"l"O' o o B
RODNEY ATKINS If You're Going Through Hell... (Curb) 13.3% 51.0% 3.62 21.5% 83.3% 8.5% 2.3% 44 rank it No. 5.
ERIC CHURCH How “Bout You (Capital) 105% 495% 360 250%  83.0% 6.5%  2.0% Leann Rimes is new to the top 10,
BILLY CURRINGTON Why, Why, Why (Mercury/ 85%  49.0% 363 253%  80.5% 5 5¢ 08% | with “Something’s Gotta Give” at No
' GRETCHER WILSON Poitically Uncorrect /Epic/ 8.8% 458% 343  24.0% 85.5% 138% 20% |8 upfromN the I
BLAINE LARSEN I Don’t Know What She Said (Giantslayer/BNAJ 123% 435% 356 215%  75.0% 6.5%  35%
JOSH GRACIN Favarite State Of Mind Lyric Street) 5.5%  425% 350 263%  76.8% 6.8%  1.3% ' Rl
) listeners rank the song No. 8 i
TOBY KEITH A Little Too Late /Show Dog Nashville/Universal) 12.5% 38.0% 351 21.0% 71.0% 9.5% 2.5% Gary Allan moves strong, with “Life
SUGARLAND Down In Mississippi (Up To No Good) Mercury/ 98%  348% 323  19.0%  74.0% 128%  75% | Ain't Always Beautiful” ranking No. 11
JAKE OWEN Yee Haw (RCA/ 1.0% 340% 323 15.0% 67.8% 11.8% 1.0% overall, up big from No. 22, and as the
GARTH BROOKS That Girl Is A Cowboy (PearilLyric Street) 105% 335% 351 17.5% 62.0% 9.5% 1.5% No. 8 passion song. Women rank this
MEGAN MULLINS Ain't What It Used To Be (88A/ a5%  33.0% 340 21.0%  64.3% 8.8%  15% 5"28 T“‘"M“’- . B
WRECKERS Leave The Pieces (Maverick/Warner Bros.) 6.3%  203% 331  220%  63.3% 83%  3.8% rig Morgan s outperforming the
] radio spin chart, with “1 Got You” at
BIG & RICH Never Mind Me (Warner ras.) 60%  285% 319  198%  64.8% M0%  55% |\ 13 for the week and the No. I song
RASCAL FLATTS Me And My Gang dyric Street) 85%  220% 325 190%  55.0% 110%  30% | with men

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4) | like
t; 3) t's OK, just s0-s0; 2) | don't like t; and 1) | strongly disitke it. The index score is an average of all 1-10-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identity country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% maleffemale and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is batanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH; Charleston, SC: Charlotte, Baton Rouge: Nashville!
Atlanta. MIDWEST: Fiint, MI; Indianapolis; Madison; Omaha. Cincinnati. EAST: Harrisburg: Rochester, NY; Spningfieid, MA. Providence; Washington, DC. WEST: Modesto, CA. Salt Lake City, Colorado Springs, CO; Portiand, OR; Houston. © 2006 Radio
& Records. © 2006 Buliseye Marketing Research Inc.

Promote your company, product, or event with
Roll-a-Sign’s versatile disposable banners

| Cost-effective and reusable
Many sizes and colors available

PLASTIC
BANNERS

Durable enough for indoor or outdoor use

- - Advertise your message in any color

'

‘Call today for more information!
1-800-231-6074 www.rollasign.com
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C RoteTheMusic.com > 2o oo remmcomnsrmize | | RR WSy coUNTRY TOP 30 MEDIABASE
- CANADA
Artist Title (Label) TW LW Famil Burn 22?;4 25ws4 25“-454 WX Witk ARTIST TITLE LABEL(S) WA srs  TEAR sTons
BUAKE SHELTON Nobody But Me (Worner Bros. A2 420 W% 2% 425 44 Im ! 1 FAITHHILL The Lucky One (Warmer Bras) - 2 1 ™
JASON ALDEAN Why /B8R 23 A1 % 1% 419 419 a0 2 2 RASCALFLATTS What Hurts The Most e Strset) 451 30 15 120
DIERKS BENTLEY Settle For A Sowdown Capta/ 413 415 82% 15% 410 411 408 5 @  LEANNRIMES Sometheg'sGot Gve AsymCrt/ 40 438 10 150
BRAD PAISLEY The World /Arista/ A2 a1 % % AN 402 A 6§ @  DIERNSBENTLEY Settefor ASowdown Coial 4 <43 10 150
RASCAL FLATTS What Hurts The Most dyric Stee/ 441 423 89%  20% 48] 425 378 35 TOBYKETH GetDruk. Showlgbeshaletinverad 413 -1 15 14D
JACK INGRAM Wherever You Are (Big Machine/ A1 383 % 19% 407 415 383 4 6 ARRONPRITCHETT Big Whee! (0PH/ ™M A U
KEITH ANDERSON Every Tive ) Hoar You Name irista) 438 409 85% 1% 485 416 387 12 @  BRADPAISLEY The Work riste it i SR
PHIL VASSAR Last Day Of My Life dnsta/ 407 41 B8% 15% 402 414 383 8 @  GEORGESTAAT Sesshoms OfOKMerco ey 18 8 9
CRAIG MORGAN 1 Got You B84/ A7 407 B% 1% 483 4N 38 9 @ JONRNYRED Tl Cpenfodlinvesal I 27160
BON JOVI Wi, NETTLES Who Says You. MoruryUMG) 404 405 89% 32% &N 419 197 1 @  TMMCGRAW WhnTheStmiGobe it 313 43 816
KEITH URBAN Tonight | Wanna Cry (Captol 483 405 S 3% 408 417 3 7. 1 BONJOVI. WhoSeys YouCon'L. fsindiUMG/ 373 8 17 1m0
GARY ALLAM4sfe Air't Aiways Beautitul MCA/ 402 405 B8% W% 485 407 402 17 @ JOENCHOLS Seo Mats Somaca) Uimersa/Sant) 72 483 7 150
LITTLE BIG TOWN Bring I On Home Zguy) 399 385 T e 388 1% 4n 15 @  Jasowaoen why Bam i S
BROOKS & DUNN Beleve (4rsta/ 387 403 sB% I 412 412 an 10 14 BLAXESHELTON Nobody ButMe Wormer Bros) 388 12§ 150
JOE NICHOLS Size Matters (Someday) (Unversal Soutt/ 396 396 2% 17% 395 401 386 13 @ OERICRUTTAN imistle Ly Srmet - S e
C. UNDERWOOD Don't Forget To Romember Me rista/ 334 400 82%  15% 198 402 388 19 @  JACKINGRAM WhereveYou e By Mache) 350 458§ 13
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‘@msm R T A S Tmmm,'[“s:mlzwl
*No. | Together Again™— Emsvylou Harvis GARY MCHOLS Unibroken Ground 8k
. J Total Points: 241, Tetal Stations: 32, Adds: 13
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Stand By Your Brand

Radio must sell itself to listeners and advertisers

-

3 By Gary Begin

1'1,, " ake one point, make it simply, make it something worth

listening to. Sounds easy, doesn’t it? Find out what
people want and give it to them — a recipe for success. Unfor-
tunately, most radio stations are anything but simple.

In my travels as a consultant it’s amazing
the number of stations I find that make listen-
ers jump through hoops to listen, having too
much clutter in stopsets and too many posi-
tioners. Confusion for the listener is a recipe
for disaster.

We need to start thinking of our listeners as
customers. The better we’re able to under-
stand how they consume our product, the bet-
ter we'll be able to market, package and pro-
duce a product acceptable to the marketplace.
In essence, programmers need to become
brand managers of their radio stations.

Create A Position

We live in an overcommunicated society.
For a station to succeed in such a crowded en-
vironment, it must create a position in the lis-
tener’'s mind. That position must take into
account not only the station’s own strengths
and weaknesses, but those of the competition

When we think of computers, most people
think of IBM. But IBM didn't invent the com-
puter, Sperry-Rand did. IBM was the first com-
pany tobuild a computer position in the mind
of the consumer. Radio needs to do the same
thing. Build a position as a station with instant
top-of-mind awareness

Radio is unique in
that it has two types of
customers: listeners
and advertisers. Most
companies don't have
to deal with that situa-
tion. Their customers
are their customers. Ra-
dio has to sell its prod-
uct to listeners on a dai-
ly basis.

As the marketplace becomes even more
fragmented — with iPods, Internet radio,
MP3s, CDs, satellite services and, now, HD
Radio, it's the brands that people remember.
They’re what make it comfortable for people
to go out and buy or listen to something.

The radio dial is filled with more choices
than ever before. Listeners are consuming our
product on a daily basis. You'd better be able
to stand out in the crowd.

The primary reason to create a great prod-
uct is to create great revenue. The better the
product serves and entertains the target listen-
er, the better the opportunity to increase rat-
ings and revenue.

Building Brand Loyalty

Brand loyalty is the Holy Grail for all brand
marketers. It takes a lot of hard work to es-
tablish and maintain that relationship. There
is a reward, though, and it goes to stations that
develop a successful consumer-product rela-
tionship with the listener.

As programmers, we need to connect with
people and develop a sense of satisfaction that
the listener can embrace. We need to know and
understand listeners’ beliefs, attitudes and
perceptions of our station. We’re supposed to

»
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be in the entertainment business. Let’s capture
their imagination. Be creative.

Most of the fun has gone out of the radio
business. It's become too homogenized, for-
mulated and computerized, not to mention
centralized. Radio needs to bring back the art
and fun it once enjoyed.

That all plays in to building a brand. To cre-
ate a brand you must create a unique brand
identity communicating your benefits. Once
the identity is established, you need to build
awareness of that brand.

Brands live in a highly competitive world.
A brand may stand apart, but rarely does it
stand alone. Your brand needs to push against
commonality, driving a wedge between itself
and your competitors. You must become a cat-
egory oi one

Miller Brewing Company accomplished
this by hitting on a unique brand concept

Tastes Great, Less Filling.” It found a way
for Miller Lite to appeal to the rational and
emotional sides of beer drinkers at the same

ime

Only Miller Lite could claim to be lower
in calories (rational) while offering the taste
beer drinkers wanted {emotional). Your radio
station needs to accomplish the very same
thing

Oversimplify Your Message

The most effective approach to take in our
overcommunicated society is the oversimpli-
fied message. Less is more. We need to sharp-
en our message to cut through the clutter.

Jettison the ambiguities, simplify the mes-
sage, and then simplify it even more. That
way, you'll make a long-lasting impression.
Do you really think listeners believe we're
playing “a better mix of music”? Better than
what, my iPod? Stop insulting your listeners
with meaningless phrases they don't believe.

Drop the things you can’t brag about. Do
what you do best, and forget about the rest.
Cut the crap, and focus on making your
strengths stronger. By doing so you build a
solid reputation and a following. Become
known for doing great work in one area rath-
er than good work in a lot of areas.

It's important to come up with a signature
style. Producer Phil Spector was sought out
in the ‘60s by The Beatles and The Rolling
Stones for his unique “wall of sound” ap-
proach.

His track record includes such hits as “Be
My Baby” and “You've Lost That Lovin’ Feel-
ing,” for which he created a dense, complex,
everything-and-the-kitchen-sink type of
sound. He mastered what he did, and people
wanted to work with him.

Come up with a strong theme. Do your best
to be entertaining, thought-provoking and
memorable. Develop bits that the audience
will enjoy and remember. This will become
your signature, and no one in your market will
be able to copy it. ’

Listeners don’t know what they like, but
they like what they know. Brand yourself in a

T —_— —

W.amerlcmmmw——

— s it

Live CDs Set The Stage For Gilda’s Club

By Pat 0'Neill

You hear it all the time: AC radio needs to offer iess radio-speak and
more connection with our female target if we're to thrive in a worid of
downioads and iPods. Well, in 23 years in Madison at WMGN (Magic
98), I've never seen a bigger impact event than one we did iast month,
and I'd like to share this idea with your AC station.

It's quite simple, really: Gather up all the good live CDs you can find, create an
on-air “concert hall” in the minds and imaginations of your listeners, add some com-
pelling interviews and stories, ask your listeners to contrib-
ute to a good cause, answer the phones, and make a major
impact on your community.

For years, much to my wife's dismay, I've been a CD pack |
rat, saving the unusual stuff that crosses our desks but never
gets airplay.

When Atlantic shipped a CD single of Jewel's "Hands” in
1999, the disc contained live versions of her songs “Who Will
Save Your Soul™ and “You Were Meant For Me.” | saved that.

When the VH1's Diva’s Live CD, featuring Mariah Carey,
Shania Twain and Aretha Franklln, arrived, | stashed that
away. Anyone besides me save the Knebworth concert CD?
It has live tracks from Paut McCartney and Eiton John.

Until recently, all these CDs were gathering dust in my basement.

Start With Emotion

We all have wonderful memories from concerts we've attended, but for some
reason AC tends to program just a few unplugged songs from Eric Clapton and Rod
Stewart and leave the live tracks to Rock radio. Why?

We came up with the idea of doing an AC radio concert featuring our stars
Maroon 5. Michael Bubié. Phil Collins and Keith Urban — and using all those CDs |
had hoarded.

Our next thought was to connect this event to a charity. According to the Nation
al Cancer Institute, 10 million Americans are living with some cancer history. Over
a mitlion cancer cases are diagnosed each year. Most of us have had a family mem
per or friend deal with it. Taking a proactive step against cancer was a logical con
nection with our audience.

Gilda's Club is the lasting legacy of the late Gilda Radner. who dealt with ovari
an cancer with honesty and her trademark humor. There are now several dozen
such clubs across the country, each serving as a local resource for cancer patients
and their families and friends.

Gilda's Club creates a peaceful atmosphere where anyone can obtain informa-
tion — of a hug! All services are free, Although Gilda's Club Isn't just for women, it's
your female audience who will respond to a fundraising event. (Last year 212,000
women in the U.S. iearned they had breast cancer.)

The national office of Gilda's Club has reasonable requirements for any city want-
ing one: a central location and enough mohey in the bank to operate for a year.
Madison is hoping to build a Gilda's Club. When University of Wisconsin coaching
legend and Athletic Director Barry Alvarez told a roomful of media typés that can-
cer had claimed his mother and that Madison needed a Gilda's Club, | said, “Put
me in, coach!”

Pat O’Neill

Bend The Rules

Once we had our charity locked down, the The Magic 98 staff spent six months
creating the Concert for Gilda’s Club. We ook the assorted live tracks | had saved:
located live releases from Etton John, Bruce Hornsby and Sting: and found power-
ful, emotional live tracks from Barbra Streisand. George Harrison and Carole King.

We dropped our regular AC library plus all imaging and contests to present our
three-day “concert.” Carefully produced in two- or three-song segments, the con-
cert was a unique local radio event, still music-based but with plenty of time for
information and interviews.

We arranged for phone appearances from Jim Brickman, Lily Tomlin, Paula Ab-
dul. Brent Musburger and Cyndi Lauper. We purposely asked for live interviews so
that nothing could be edited or staged. When singer-songwriter Beth Nielsen Chap-
man described how Gilda's Club Nashville helped her deal with cancer, our phones
Iit up.

Our staff prepped like never before to veer from the regular format. The result
was three days of memorable, emotional, real radio. In our promotion for the Con-
cert for Gilda's Club we stated a fundraising goal of $98,000. Our listeners respond-
ed with $121,000.

Supporting Gilda’s Club makes sense for AC radio. Your audience will benefit
from it, and they'll thank you for helping to build it. There should be a Gilda's Club
in every U.S. city, and AC should take the lead in making that happen.

Pat O'Neill is PD of Mid-West Famity AC station WMGN/Madison.

way the audience can relate to and embrace,
and what was a recipe for disaster will soon
become the ingredient for success.

Gary Begin is a radio programming consultant
with 26 years of experience in managing, program-

ming and consulting. He is a partner, with Steve
Bianchi, in Identity Prograniming, specializing in
small- and medium-market stations. He can be
reached at 731-424-5025, gbegin@identity
programming.com or www.identityprogram
ming.com.
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BANEL POWTER Bad Doy Mawer Srss) 410 A18 % I A1l 4T A
FRAY Over My Hood (Cable Car) Esic/ A 4 % 1% A7 A Am
GO0 GO DOLLS Stay With You Warnwr Arae) s - 4% TR Al W W
OB THOMAS Ever The Sarms (Askesic/ 42 AN W T AW I AN
ICKELBACK Sevie’ M PesshusaarADAMG) 196 4 % 1% 3% 1M 18
LIFENOUSE You And Mo (Geffey 291 488 190% B1% 1% 1M 4
RATASNA BEOMIGHIELD Usaritten fisic/ 398 319 % I 1M 1M A
AR Love And Memaries Frovfraloval 334 1M W% 1% 1M 77 1N
KELLY CLARKSON Welk Awey SCAMME/ 3853 3N % % M AN 1M
ALLAMERICARL_ ity Lith Secret Doghousafwrerscope/ 281 385 100% 20% 190 483 1M
TEDOY GENER For You|WIL ColmiinSony BN 278 351 70% 10% 188 3 1N
FALL OUT BOY Dance, Dence AnlendiDME/ 3177 158 W% % 1M 19 1M
SAVING JANE Girl Next Door (Unbwraal Aapuc I Wk ™ 1™ Il 1\ AW
DO JOVI Whe Says YouCan't Ge Hona fsiasdUME) 373 388 S 20% 346 311 384
50 DICE The sl Thing ACARME I - M W 1IN 18 18
MICKELBACK Photograph (RosdrumeriDMG/ 8 1M % M% 1N 17 e
TRAN Csh Cobmii 15 108 W% W% 3IM 1M 1N
STAIND Right Hore (Fip/Aciantic) 383 1IN %% W% 315 1% AN
KELLY CLARKSN Bocavse Of You ACARMG/ 281 3180 100% 0% 3% 1% 1M
COLOPLAY Tak Capitel M OIS W% % S I 31N
HOOBASTAIN If | Wers You /fsisad MG/ 3 AT TN 1% 358 3m A
KEITH URBAN Meking Mermories 01 Us CapfofEMC) 358 289 O1% 3% 382 146 175
1. JOWSON Upside Dows Sbintivhens/ Apuddc) 156 187 % 1% 3% 15 M
JAMES BLUNT You're Besutiful (Custarsdtiantic) 354 374 100% S5% 382 1M m
CARMIE URDERWODD Some Hearts (Arista/ 150 15 W% W% 1N m
BETTER THAN EZRA Juicy (Artems) 48 - 4™ 1% 31N a7 M
JEWEL Aguin And Again (Attsatic) 347 137 % 1% a8 A1 am
XT TUNSTALL Black Horsa... (Retentiess/Virgin 346 1M §% 2% 359 3% Im
SHERYL CROW._ Always On Your Side (ASMterscope) 348 336 81% 2% 146 32 M2

Total sample size is 338 respondents. Total aversge (sverabillty estimates are based on a scale of 1-5. (1=disltke very
much, 5 = like very much). Total familisrity represents the p ge of dents who recognized the song. Total bera
represents the number of respondents who said they afe tired of hearing the song. Songs must have 40% famiarity to
appear on survey. Sample composition is based on persons 12+, Persons are screened via the Internet. Once passed, they
can take the music fest based on the formatmusic preference RateTheMusic.com resufts are not meant 1o replace caliout
research. The resulls are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered
trademark of RateTheMusic.com. The RTM system, is avallable lor local radio stations by calling §18-377-5300.
\ RateTheMusic.com data is provided by Medi.

h, 2 division of Premiers Radio Networks. /
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RRl¢ HoracTOP30  iihist
CANA
B WS e e Lees - T -y -

1 @ P Suyid Girks AafacaZombe Label Grow M 5 12 W
3 2 KELLY CLARKSON Wak Away Seny MG/ [ ] 12 " 15
5 @  JAMESSLINT Wesmes CutwdtiAshesi 3 2 8 W
4 4 WS Atwrgow Seay BMG/ s -24 1n 1.
2 S IMCKELBACK Swis' Ms sadunest Munic Comaly' 007 » 1 118
8 STABILO Fowed Design (M Music Casod/ 525 +8 1M1 1
7 MIMANEA SOS Def JanAMG/ 32 +9 1" 18
9 SUITS XL Ploy Alniarsel Musc Consdel L] +4 e 1N
n @ TOM SWICK ANight Ui This AMamer Shic Conssl - 408 +17 13 18
12 10 J.JONNSON UpsideDown Snchfratinbersa puidc) 845 2 " 20
8 11 MADONNA Serry (Warer Bres) 8% 45 "H
“ KAYLE Don't Hold Me Down Mnstty Music/ 24 +12 s 1N
13 PIILOSOPNER_ Give... (Sasy AME Music Cased) 421 +8 s W
10 14 DON JOVI Whe Seys You Can't Go Homa santLNG) 399 57 17 158
16 154y WNEDLEY Trp Ulsberss/Music Consely m™ B W W
19 FRAY Over My Hood (Cable Car) pic/ k7] +3 ] "
2 TEBSY GEIGER For You | WAl Cokmbin/'Sosy MG/ 331 +18 5§ 1N
17 18’ REX GOUDIE Run (Seny BMG Masic Consde) n -n 17 158
N MARY J. BUGE Be Without You Geffav/ k)1 +N 5§ 1
K] SHERYL CROW_. Aways On Your Side USMrarscopel 278 +18 4 W\
2 MELISSA NERL Speachisss Sasy ANG Mesic Canedy271 +08 2w
n JEWEL Again And Again (Atisstic) b | +38 4 130
2 23 KTTURSTALL Blsck Herse... Sulantiess/Virpiv/ r 18 “ 1N
0 CITY & COLOUR.. Save Your Scissars Dine Alwe) 242 +49 2 1

1.7 T 600 GOO DOLLS Stay With Yeu /Warner Bres) ) +88 1 123

[Bede> THEORY OF A_.. Since You've Besn Gone (504Unversal 239 +88 1 1012
16 27  COLDPLAY Tak Capitol 238 1 N 1.

[Debet> COLDPLAY The Hardest Part (Capitol! Er +7 1 1011
[Beber> WEVERENDING WHITE LIGHTS... The Grace (Ocean) 228 +40 1 142
Bebe> BLACK EYED PEAS Gone Going (ASMfnierscopel 224 +57 1 810
25 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 4/23-4/29. Bullets appear on songs gaining plays or remaining
flat from previous week. If two songs are tied in total piays. the song with the larger increase in plays is placed first. Songs

Lbe‘ow No. 15 are moved 1o recurrent after 20 weeks on the chart © 2006 Radio & Records. ’ indicates Cancon.
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PBS Airs

Legends Of Jazz

The first weekly TV jazz show in 40 years covers a

broad spectrum

he much-anticipated TV series Legends of Jazz, hosted by

jazz pianist, syndicated radio host and WNUA/Chicago
moming host Ramsey Lewis, bows this month on over 200 PBS
stations. Each of the show’s 13 half-hour episodes has a differ-
ent theme and includes conversations and live performances that
bring together today’s most important jazz and jazz-related mu-
sicians, such as the three generations of trumpeters — Clark Ter-
ry, Roy Hargrove and Chris Botti — who appear in the first ep-

isode, “The Golden Horms.”

Legends reflects the spectrum of early-
21st-century jazz by teaming bona fide
living masters — Benny Golson, for ex-
ample, in “The Tenors” — with younger
players, like Chris
Potter and Marcus
Strickland.

In addition, leg-
1 endary alto saxo-
phonist Phil Woods

is paired with David

Sanborn. It's fasci-

nating to watch the

artists interact ver-

Larry Rosen  bally and musically.
The results are both

satisfying and revealing on many levels.

A Delicate Balance

This week veteran jazz recording exec-
utive Larry Rosen, co-producer of Leg-

ends with Lewis and PBS affiliate
WTTW/Chicago, discusses the show,
which is meant to appeal to jazz buffs
while igniting interest in jazz among
mainstream viewers — quite a challenge,
from Rosen'’s perspective.

“How do we present jazz on television
— we know the barriers to it are tremen-
dous — get the music to the widest audi-

ence, keep it at the highest possible level
from a musical and production stand-

point and not go overboard and lose our
audience?” he asks.
/ L= =% )

“l wanted to marry
conversations with
performances based on my
OWn experiences
records.”

T I S Ty e R

One obvious element is the choice of
Lewis as the show’s elegant, affable host.
He has both impeccable standing and ex-
cellent rapport with his fellow jazz artists.

“Another part of the approach was to
get guests who had interesting chemistry
together, since it’s an interview show with
performances,” Rosen says. “Some exam-
ples are the pairings of singers Al Jarreau
and Kurt Elling or generati ing
guitar geniuses Jim Hall and Pat Meth-
eny.”

You Are There

Rosen’s intention is to reflect the differ-
ences in musical influences — and result-
ing work — of players from different gen-
erations. “Clark Terry

Armstrong,” he says.
“Today’s artists have |
developed by taking
in everything from
R&B to rap, hip-hop
and Latin.

“We wanted the
architecture and design of the set to be
representative of a recording studio, with
panels and acoustical treatments, and
with a lot of the shots looking as though
they were done through the control-room
window. It gives the viewer an intimate,
you-are-there feeling.

“I wanted to marry conversations with
performances based on my own experi-
ences making records. You're talking with
the players and the artists, and everyone
gets into this relaxed vibe of real camara-
derie, telling stories — all that transpires
when you record a take.

“Those experiences are some of the
greatest, and | wanted to convey them.
You get another insight into the artist’s
personality, which you can connect to his
performance. That gives you the whole
picture.”

KRR SMOOTH JAZZ

CAROL ARCHNER
carcher@radioandrecords.com

The Barbados Jazz Festival

The 13th annual Barbados Jazz Festival, founded by local entrepre-
neur Gilbert Rowe, served up enticing performances that encom-
passed the jazz spectrum in a variety of venues.

In keeping with the festival's tradition of musical diversity, which contributes
greatly to its uniqueness 8s 8 memorable concert experience, this year's event
showcased emerging and regional artists along with megawatt headliners
Lionel Richie, Jill Scott, Boney James and Norman Brown.

Barbados, which gained independence from Great Britain
in 1966, is a beguiling tropical destination that offers
visitors more than natural wonders. There are stunning
beaches, a salubrious climate and a rich history.

The Caribbean isiand nation also boasts a robust
economy and infrastructure; a burgeoning middie class;
and hospitable, industrious citizens.

Among the festival's foreign press contingent were
syndicated radio host Ken “Spider” Webb (father of Smooth
Jazz air talent Teri Webb); CIWV (The Wave)/Hamilton,
Ontario Director/Promotions Chris Mei; and WLOQ/Orlando
air personality Patricia James.

Some members of the media, myse¥f and James included, enjoyed well-
appointed accommodations at Turtle Beach Resort and exceptional service
from its tireless staff.

Patricia James

Headliine Acts

Opening night of the festival always features a diva — previous superstars
spotlighted include Patti LaBelle, Gladys Knight, Chaka Khan and Alicia Keys.
This year Jill Scott kicked things off with an impressive set that showcased her
prodigious vocal, songwriting and performance talents.

Scott’s evocative compositions are thoughtful — even poetic — whether the
lyrics speak to women'’s struggle for equality or home pleasures and family;
whether the groove is introspective, Latin-flavored or swinging fulltitt jam.

In her generous intro to “Good Morning Heartache,” the duet she recorded
with Chris Botti for his recent CD To Love Again, Scott praised the trumpeter by
saying, “What Miles had, he has.”

On Friday night Lionel Richie performed a comprehensive, well-paced set that
Included many of his hits. He was accompanied by a large backup band with
several vocalists. Richie's voice remains undiminished by time, and he sang
with such conviction that the audience seemed speillbound.

Natural Setting

Farley Hill National Park, a wooded natural amphitheater overiooking the sea,
was the setting for the next two days’ festivities. Local vocalist Cindy Alexander
performed for the enthusiastic crowd, which included Canadian Olympic goid
medalist Donovan Bailey. Accomplished saxophonist Arturo Tappin's hard-
driving set featured Bob Baldwin's wicked keyboard solos.

Another highight was the appearance by a group of top Cuban student
musicians, Los Chicos De Habana. Led by drummer Giselle Diaz, the group was
formed just several weeks before the cultural exchange. The musicians said
they were exhausted from extensive rehearsals, but they played with such
authority you wouid never have known R.

Guitarist Norman Brown — backed by George Benson's drummer, Oscar
Seaton, among others — presented a nuanced set that featured Brown's
breezy, improvisational instrumental hits and appealing vocals, including
several from his CD After the Storm.

Saxophonist Boney James also played a rousing round of deeply grooved hits
that engaged the audience, who danced as he generously urged his pickup
band into the spotiight.

Music Has A Future

WLOQ's James recalis her highlights of this year's Barbados Jazz Festival:
“Seeing my two favorite guys — Boney and Norman — perform and never being
disappointed. They give it their all — 100%.

“It was great to feel competied to go into the crowd to feel the energy. The
promoter goes out of his way to make sure the lineup is as good or better than
the year before and to give you the flavor of the island. And when you looked at
those Cuban youngsters, you realized music has a future.”

may drive some people crazy, like ‘Jazz

Jazz Is Mainstream

Simultaneous with the show’s launch,
WEA Corp. will release Legends ... Show-
ase, a CD and DVD that include musical
highlights from the series.

“We wanted to put out an overview
product as soon as the series came to air,”
Rosen says. “The DVD has 13 perfor-
mance highlights that you can sequence
and program any way you want to cre-
ate your own loops.”

Plans are proceeding apace for the sec-

* ond season of Legends of Jazz. Rosen says,

“There are some interesting things that

and Tap’ — an incredible history.

“It will feature Savion Glover and all
these talented young people whose his-
tory goes straight back to The Nicholas
Brothers and Duke Ellington, and it will
show archival footage and the rhythmic
elements.

“Another is Jazz and Comedy.’ Think
of Lenny Bruce and Mort Sahl in the *50s
and all the clubs in New York. There will
be a jazz act and a comic, like Billy Crys-
tal or Bill Cosby, who knows this stuff.

“I'm broad-basing this concept because
jazz is mainstream.”

May 5, 2006 Radie & Recerds © 49
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. RR SMOOTH JAZZ TOP 30

May S, 2006 .

Wi Wi ANTST TITLE LABELIS) o Ur  aeokr TR T
| 0 PAUL BROWN Winelight (GRP/VME) 822 +1 79588 19 3010
3 2 NILS Summer Nights (Bajs/TSR) 558 17 84532 27 28/0
2 3 NAJEE 2nd 2 None {Heads Up Internationsl), 551 -34 87293 27 2810
4 o BRIAN CULBERTSON Let's Get Started (GRP/VMG) 538 +8 69724 18 29/0
6 ° PHILIPPE SAISSE TRIO Do it Again (Readezvows) 488 +68 81488 10 25/0
5 6 KIM WATERS Steppin’ Out (Shanachve) 451 +10 51181 32 2610
7 7 RICHARD ELLIOT Mystique (Artizen) 403 -19 57218 26 2910
8 G MICHAEL LINGTON Pacifica (Rendezvous) jas +17 42678 23 2610
10 0 MINDI ABAIR True Biue (GRP/VMG) 329 +43 45179 5 250
9 @ RAMSEY LEWIS Oh Happy Day (Narada Jazz/EMI) 328 +11 82627 10 20/0
n m NICK COLIONNE Always Thinking Of You (Navada Jazz/EMI) 298 +17 40852 15 2610
15 @ 3RO FORCE You Got It (Higher Octave/EMI) 284 +18 48738 21 2210
16 @ HERBIE HANCOCK /C. AGUILERA A Song For You (Possibiities/Vector) 219 +14 40488 9 211
14 Q KIRK WHALUM Whip Appeal (Rendezvous/ 2715 +4 31781 18 2210
17 @ DAVIO PACK Biggest Part 0t Me /Peak/Concord) 283 +48 30955 5 19/0
18 @ BEYONCE' Wishing On A Star (Sony Urban/Columbia) 258 +59 35410 12 190
20 0 WAYMAN TISDALE Get Down On It (Rendezvous/ 236 +87 29074 3 2013
18 @ GERALD ALBRIGHT We Got The Groove /Peak/ 198 +22 20728 10 1610
21 @ CHRIS STANORING | Can't Help Myself (Trippin” ‘N’ Rhythm) 193 +31 24812 9 201
22 @ EUGE GROOVE Chillaxin (Narada Jazz/EMI) 175 +23 27535 5 20/5

[Oebut> @ SIMPLY RED Holding Back The Years (simplyred.com/Verve Forecast/YMG) 140 +67 21365 1 15/4
24 @ RAY PARKER, JR. Mismaloya Beach (Raydio Music Group) 139 +19 26048 5 121
25 @ DONALD FAGEN H Gang /Reprise) 1 +12 9602 13 121
26 @ JASON MILES Sexual Healing (Narada Jazz/EMI) 121 +3 13478 4 910
23 25  ERIC DARIUS Steppin’ Up (Narada Jazz/EMI) 18 -3 8717 12 10/0
28 €D  RICK BRAUN Groove Is In The Heart (Artizen) 108 +15 7880 2 121
- @ JANITA Enjoy The Silences /Lightyear) 101 +18 5875 ] M
27 28  PAMELA WILLIAMS Positive Vibe (Shanache) 93 1 8405 4 mn

@ CORINNE BAILEY RAE Put Your Records On (Capitol) 86 +85 8182 1 13n
30 30  STEVE OLIVER Good To Go /Koch/ 84 -1 4189 0 810

30 Smooth Jazz ® reporters. Monitored airplay data supplied by Mediabase R h, a d of P Radio N rks. Songs ranked by total plays for the airpiay
week of 4/23-4/29. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are thed in total piays, the song with the larger increase in
plays is placed first. Songs below No. 15 are moved torecurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record
1s not in the top 15 and hastwoconsecutrvewoeksofoocreasodpiays.thosononsthenatooonndasnwmntMosthodlsmmtalnumberotncwms officialty
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Piays lists the songs with
the greatest week-10-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station
is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. {© 2006, Arbitron Inc.).© 2006 Radio & Records.

| MICMAEL BUBLE Home (1 43/feprise/
NEW & ACTIVE

Total Plays: 57, Tetal Statiens: 7, Adds: 0
' JEFF LORSER Everybedy Knews That Mlarade JazzEM0
XEM Find Your Way (Back Into My Life) Unversal Motoww/
Total Pleys: 71, Total Statiens: 8, Adds: 0 |

| Total Plays: 57, Total Statiens: 5, Adds: 0
RIPPINGTONS Gypsy Eyes /Pest/
Total Plays: 54, Tetal Statiens: 7, Adés: 0

DAVE K02 Undeniable Capitol EARTH, WIND & FIRE {IBMMAN MCKINGNT To You SancruerySAG)
Total Pleyx: 63, Tetal Stations: 4, Adds: 0 Total Piays: 40, Total Stations: 4, Adds: 1
JOE MCBNOE Double Down Haads Lis/ SILTS Look What's Heppened (Artires/
Total Plays: 60, Total Stations: 5, Adds: 0 | Total Plays: 34, Total Stations: B, Addx: 1
JEFF GOLUS Croam And Suger avads LazzEM) | BOB JAMES Choose Me Rock/
Total Plays: 55, Total Statiens: 7, Adds: 0 Total Plays: 31, Total Stations: 4, Adds: 0
Sengs rashed by tetsl ploys

powereo[13
MEDIABASE
MOST ADDED’

ARTIST TITLE LABEL(S) 4008
COMMNE BAILEY RAE Put Your Records On (Capital 1
EUGE GROOVE Chilain Navads JazzEMY) 5
SIMPLY RED Hokding Back... /sinplyrad.com/Verve Forscast/VMG) 4
WAYMAN TISDALE Get Down On it (Rendezvous/ 3

The Smseth Joz add thresheld is appliod te menitored stations nut sllowed
8 report adds por their compoeny palicy: Sengs thet reach four plays por
wosh in twe consacative airpley wesks. Airpley wesk is dufined as Susdey
through Soturduy. Adds from ol other programmers are stifl sccepied ot
sny play lovel.

MOST
INCREASED PLAYS
COmRE BAREY RAE Pt Yo FacorsOn Coptol . +85.
PHILIPPE SAISSE TRIO Do 1t Agan (Rencezvous +8
WAYMAN TISOALE Get Oown On t Aendecvous/ o5

SIMPLY RED Holding Back. . (smplyred com/Verve Forecast/VMG) +61

BEYONCE' Wishing On A Star (Sony Urban/Coluména/ +59
DAVID PACK Biggest Part Of Me /Peak/Concord) +48
MINDI ABAIR True Blue (6RP/YMG) +43
CHAIS STANDRING | Can't Help Myself (Trppin’ ¥ Rhythm/  +31
EUGE GROOVE Chilaxin (Navads Jazz/EMI) +23
SHILTS Look What's Happened (Artizen/ +2
MOST
PLAYED RECURRENTS
TOTAL
ARTIST TITLE LABEL(S) PLAYS
BMAN SIMPSON t's AR Good (Rendesvous/ 54
MAMON MEADOWS Susde (Hesds Up/ 283

NERIIE MANCOCK 1. MAYER Stitched Up (Haar Mxsic/Yoctar) 191
CIES BOTTI fiJMLL SCOTT Good Morming Heartache Cobmixa/ 190

EUGE GROOVE Get Em Goin' (Navade Jaz2EMY) [ x)
WALTER BEASLEY Cooiness (Hesds Up/ 150
MICK BRAUN Shining Star (Artizew/ 1]
PAUL HARDCASTLE Serene (Trigpin’ V' Riythey/ 143
KEN NAVARRO You Are Everything /Pesitive/ 10
GREGG KARUKAS Show Me The Way (Trigein’ W Alythw' 128
MALS Pacific Coast Highway Baya/TSR/ 125
DAVID PACK You're The Only Wommen Past/ 1
862 SCAGES Lowdown (Unplugged) /Vipiw/ m
NORAN JONES Den't Know Why (Bive AbteVipieFAK) 1
ALICIA KEYS i | An't Got You LiRMG/ 1§

Station playlists fer all R&R reperters are available
on the web at www.radicandrecords.com.

~
b %

SEPTEMBER 20-22, 2006
Hilton Anatole Hotel ¢ Dallas, Texas
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RR SMOOTH JAZZ TOP 30 INDICATOR

May 5, 2006

MOST ADDED

TOTAL ¢ TOTAL i WEEKS ON TOTAL STATIONS
ARTIST PLAYS PLAYS  AUDIENCE  CHARI ADDS |
o BRIAN CULBERTSON Let's Get Started (GRP/VMG) 217 +3 200 15 1310 - - |
€  CHRIS STARDRIRG | Can't Help Myself (Trippin” ‘¥ Ritythm 210 +1 188 10 1440 BLACK GOLD MASSIVE Let It Fiow (Major Menace/ 4
o PHILIPPE SAISSE TRIO Do It Again /Rendezvous) 209 "+16 184 7 14J0 J. THOMPSON Marche Marche (AMH 3 I
SHILTS Look What's Happened (Artwen) 2 |
4 BROWN Winelight (GRP/YMG, 201 -2 199 16 1210
A - W) . 0 CORINNE BAILEY RAE Put Your Records On Capital 2
4 @ GERALD ALBRIGHT We Got The Groove (Peak) 198 +1 380 12 1510 | TURNING POINT Cruise Control Natwe Langusge 2 |
6 o MILS Summer Nights (Baja/TSR) 195 +4 280 24 12)0
8 o NICK COLIONNE Always Thinking Of You (Narada Jazz/EMI) 176 +5 163 15 1310 MOST
s @ ERIC DARIUS Steppin’ Up MNarada Jazz/EMI) 172 +4 2% 13 130 INCREASED PLAYS
79 RAYPARKER, JR. Mismaloya Beach (Raydio Music Group) 170 6 193 -9 3 | o 2
F2 e ARTIST TITLE LABEL(S) INCREASE
1" 10 H.HANCOCK f/C. AGUILERA A Song For You /Possibilities/Vector) 159 -3 325 10 14/0 SHILTS Look What's Happened (Artizen 43
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Importance
Of Marketing

A Rock radio roundup

Marketing a radio station is critical, espe-
ciatly now, with so many mediums vying for the
attention of the
listening audience.
What you say about
your station and how you
say it can mean the differ-
ence between success and
failure, no matter how good
the programming is. A great
PD understands this.

Unfortunately, many ra-

Steven Sirick dio companies don't allot

much money for marketing, and that presents a tre-
mendous challenge for programmers. Below, we talk to
a number of Rock PDs and MDs about how they get the
word out about their stations and what stations they
look to for marketing and promotion ideas.

Bill Weston
PD, WMMR/Philadelphia

Greater Media’s Rock station in Philadelphia is WMMR,
and its slogan is “93-3 WMMR — Everything That Rocks.”
PD Bill Weston says, “The
words of the slogan alone
are not very effective, but
combined with positioning
statements, diverse music
cuts, moming show clips
and fun and edgy promo-
tions and contests, the
words gain meaning in the
listener's mind.”

Bill Weston Going beyond the mu-
sic and establishing a retationship with your audience
is key these days, and WMMR does this with about 900
appearances a year in bars and hospitals and at major
city events like Live 8, Fourth of July celebrations and
the AIDS Walk.

“We connect with the listeners on topics that are
relative to their lives: hooking up, having fun, paying for
their kids’ college, breathing ctean air, etc.,” Weston says.

It always helps when you have a marketing budget
that includes outside advertising. WMMR has ads on TV
and billboards and uses direct-mail campaigns, and

Weston says that his ratings indicate that the outside
advertising is working.

When it comes to role models, Weston says he

looks at WOVE/Pittsburgh’s sports marketing;

KBCO/Boulder, CO's community outreach; and WHTZ
(2100)/New York’s cool station events.

WMMR still puts on its own concert every year, and
Weston says, “It is an effective marketing toot for the
station. We usually see a nice increase in Arbitron in
the following months because it's an exclusive, free
concert event.”

Weston’s advice for up-and-coming programmers is,
“Be diverse, a student of the many subgenres, Study
management and psychology so you can identify and
get the most out of great tatent.”

Michael Cross
OM/PD, KFMW/Waterloo, 1A

Active Rock KFMW is “Iowa’s Pure Rock.”

“Promotions are obviously the key thing — lifestyle
promotions like Harley giveaways, trips to Vegas and con-
certs, and ticket giveaways,” OM/PD Michael Cross says.

“We also tie in with local beer distributors for pro-
motions at area clubs and air specialty shows like our
Red Hot Chili Peppers world premiere that keep us on
top of the new rock that our listeners want to hear,

“1f you really have terrific ears, don't
worry if the record is on the charts
or not. If it's a smash with your
listeners, it won’'t matter where

it’s at nationally.”
Michael Cross

As far as marketing, Cross says, “Our logo is on half
of the buses in the metro, so there’s some visibility,
but I'd like to have some billboards.”

Cross keeps an eye on W3J0/Madison, KHTQ/Spo-
kane and KILO/Colorado Springs for inspiration. “They
are musically active, aggressive and don’t seem to care
about what's on the charts or where it’s at on the charts,”
he says.

° “Plus, KILO is our sister station, and we're the only
two stations in our company that rock. Gotta keep it in
the family!”

-

KFMW put on its first outdoor festivat
concert, Rockstock, over Labor Day week-
end in 2005. On the bill were Disturbed, It
Nifo, Hinder, Submersed and 10 Years.

“We had approximately 8,000 people on
a perfect 80-degree day, and it was a ter-
rific success,” Cross says. “We're putting
on ‘Rockstock II' on June 9, with Shine-
down, Trapt and Evans Blue at Hawkeye

Downs Speedway in Cedar Rapids, IA.

“Creating the impression that KFMW is the

station that is bringing the concerts cements the

image that we are the ‘cool’ Rock station to listen to. It

doesn’t hurt to have some of the bands cutting custom-

ized liners promoting your show, either. It also provides

an opportunity to market T-shirts and the togo with ban-
ners onstage and throughout the venue.”

Cross has some advice for up-and-coming Rock pro-
grammers: “Don’t do it! OK, seriously, be subjective, don't
use your personal opinions on new music, and program
to the masses, not the request lines. Be prepared to add
songs you don't tike personally, and be a good friend to
your sales manager and the sales staff.

“Know your promotions director well, understand
marketing, and pick your battles wisely. Also, if you
really have terrific ears, don't worry if the record is on
the charts or not. If it's a smash with your listeners, it
won't matter where it’s at nationally.”

Brian Beddow
PD, WWBN/Flint, M1

Active Rock WWBN is “Flint’s Rock Radio,” but it's
also called “Banana 101.5.” “T think the nickname is
effective in immediately creating a state of mind,” PD
Brian Beddow says. “You get a sense of irreverence when
you hear it.”

Beddow believes that in order for a station to tap in
to the audience’s lifestyle, the entire airstaff needs to
be immersed in it. “All of our contests and promonons
are aimed at those life-
styles,” he says.

As for outside market-
ing, Beddow says, “We nor-
mally do TV. I find it to be
very effective. Radio is a
one-dimensional medium.
There is nothing tangible
about it. You can't touch
jt. you can't taste it, you
can’t smell it, and you can't
see it. TV spots give you a chance to create a rare
visual to represent your radio station. We are also do-
ing a billboard for the spring book.”

When it comes to stations Beddow admires, he looks
at WEBN/Cincinnati for inspiration on liners and sweep-
ers. “They have their own vibe going, like I have tried
to create with Banana 101.5,” he says. “They are not
stuck in the old ‘Home of Rock and Roll/Zeppelin

Continued on Page 54
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Continued from Page 53

0'Clock schlock of the '80s and "90s. They have evolved.
I also admire K0XR (93X)/Minneapolis.”

WWBN taps in to shows at a 600-seat venue that's
up the street from the station in order to give listeners
something extra. “We try to buy one of the concerts
and give away the tickets,” Beddow says. “It's very
effective in terms of ratings.”

Beddow advises those starting out to not be pur-
ists. “The audience likes what the audience likes,” he
says. “Program to those likes. Don't try to convert them
to your tastes, and don't fear new genres. Let the audi-
ence sort it out.”

Roger Orton
MD, KHTB/Salt Lake City

KHTB calls itself “Your Rock Station,” and MD Roger
Orton feels that stogan gets the station’s message across.
“We play 40 years of rock music — everything from Zep-
pelin to Godsmack,” he says. “You need to be able to say
that in three words or less.”

Tapping in to the audience’s lifestyle is a big priority
for KHTB. “We try to create promotions and imaging that
are topical and pertinent to our listeners, and we do it
often,” says Orton.

“Sports, recreation, news
and seasonal changes are
just some examples of what
we try to stay on top of.
Keeping abreast of current
events and incorporating
those events into our cre-
ative work keeps the station
fresh and vital.”

Unfortunately, KHTB
does not have a huge mar-
keting budget, which is the case for many stations
around the country. So, Orton says, “You have to be
creative with what you have.”

As far as looking to other stations for inspiration,
Orton says, “First and foremost, we keep an eye on our
competition — not only to know what's being done in
the market, but also to know what isn't being done.
After that we start at the big-market stations and work
our way down.

“A good idea can come from anywhere, so research
must be tireless. We engage everyone in our building,
from salespeople to receptionists, from jocks to the GM.”

The station hasn’t done its own concert yet, but it
is planning one called Blazefest.

Orton advises newbies, “Be patient and work hard.

Roger Orton

Never make the mistake of believing you deserve,

it. Nobody deserves to do the work we do and live the
lives we live. It's a privilege.”

Mike Davis
PD, KI0(/Beaumont, TX

KIOC is “The Rock of Southeast Texas ... Big Dog
106,” and PD Mike Davis feels that slogan says it all.
“We chose it because it is who we are and where we

are,” he says. "We play the rock of southeast Texas.

We have the strongest FM signal in the mar-
ket, so we are the big dog.”
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Knowing the audience’s unique tastes and lifestyle
and keeping it local are important to the success ofa
radio station, and Davis strives to do these things.
“The southeast Texas area, or ‘Golden Triangle; as some
call it, is very much about the outdoors — fishing,
hunting, boating and riding Harleys,” he says.

“We try to be where our core listener is. We cruise
the rivers and lakes on boats, handing out station swag,
and we cruise the beach in our truck. We go where

“Radio is a cool job, that is true,
and being PD is better. But it is
not about you, it is about

the listener.”
Mike Davis

they go, but we are not there standing behind a table
with banners and T-shirts. We try to hang out with them
and their friends.

For example, when we're cruising the water we
may stop at a group of boats that is anchored on a
sandbar and stay for an hour or more, talking and
hanging out. While I may miss three or four boats
going by, I am getting to know that group and who
they are. We want to get to know our listeners and their
lifestyle.”

KIOC has never had a big outside marketing bud-
get. The station got one billboard this spring, and
Davis says the jury is still out on how effective it
was.

Davis looks to KMOD/Tulsa for inspiration. “It is a
heritage station that always dominated, and Tulsa is a
lot like Beaumont in attitudes and population,” he says.

When it comes to station-sponsored concerts, K10C
does a sefies of One Night Stands at local clubs. It also
does a one-day event called Dog Jam.

“One Night Stands are great because we get to hang
out in a different setting than just the regular club
remote,” Davis says. “The focus is on the music and not
on finding that future ex-wife or ex-husband. We just
hang out with our listeners, buy them drinks and find
out what is going on with them.

“Dog Jam, on the other hand, is a day of hard work
to make sure the listener has a good time. We pump
the station down their throats so they know who to
write down.”

Davis is someone who looks at his gig with some
humility. “Radio is a cool job, that is true, and being
PD is better,” he says. “But it is not about you, it is
about the listener.

“The day you think you are better than they are or
the day you think you know what they want more than
they do, that is the day you need to step back and
check your ego.”

Alex James
PD, WGIR/Manchester, NH

WGIR is known as “New Hampshire’s Rock Radio.”
PD Alex James says, “The
slogan tells people exactly
who we are. We've been
here for 27 years, appeal-
ing to the people of this
state, and what we play is
rock — not classic or new
... just rock.

“We are in a very unique
position where we've com-

Alex James bined resources with other

New England Clear Channel Rockers to make local and
regional personality a programming emphasis. Between
Greg & The Morning Buzz and Quinn & Cantara at night,
if it appeals to our audience, we're talking about one
way or another 24/7.

“Like many others, we're pretty strapped for out-
side advertising resources. Instead of worrying about
the high cost of TV or billboards, we've gone backto a
grass-roots level of marketing. We're promoting our
NASCAR coverage through signage and announcements
at our local Minor League Baseball and Arena Football
events.

“We promote our night show in the local entertain-
ment paper. We're put our moming show in front of big
concert crowds. We show up where we think our audi-
ence will be.

“We do one big show a year, on Memorial Day, called
the Sky Show. The production has evolved from fireworks
in a park 15 years ago to an all-day concert and enter-
tainment event. It's a great marketing tool because it
is 100% ours — always has been, always will be.

“A lot of the Rock stations that exist today are heri-
tage stations that were around 15, 20 or 25 years ago.
If you're working at one of those stations, you need to
have a great level of respect for that heritage. The lis-
teners who have been there that long made you. Chances
are they're still there. Don't forget them.”

Matt Murray
Formerly MD, WDHA/Morristown, NJ

WDHA's slogan is “The Rock of New Jersey,” which,
former MD Matt Mumay says, “is a plain and simple
description of what we do — which is rock!”

Murray looks to WRIF/Detroit for ideas and inspira-
tion. “They have been kicking ass and rocking for years
at a high level,” he says. “They have jocks who live the
lifestyle, and they know exactly what their listeners
want and deliver it each and every time.”

WDHA produces an annual concert called Rock the
Park. It's held at a stadium that normally doesn’t have
concerts, so it’s a unique event. “It gets the call letters
out there and linked to whatever bands we have on the
bill” Murray says.

“Our jocks get onstage before every band, and we have
station banners everywhere. You can't get that kind of
exposure when you tag on to an existing concert.

“Rock is all about the lifestyle. Get to know it, live
it, and know where it came from because the people
who listen can see right through you if you don’t.”

Shauna Moran
PD, KI0Z/San Diego

Active Rock KIOZ PD Shauna Moran says her station’s
slogan, “San Diego's Rock Station — Rock 105.3," is
clean, simple and to the point. “You know what we are
and where to find us,” she says.

“The lifestyle of all of our listeners varies so much,
s0 we make sure we touch
on everyone's interests.
That includes higher-end
events like golf tourna-
ments. When we need to,
we get a little more down
and dirty at events like
mud-wrestling matches.
We are everywhere that
makes sense, not just con-
certs.”

KIOZ has some money for marketing, and they've spent
it on billboard campaigns. “We've done about four bill-
board campaigns in the past two years,” Moran says.
“Two were focused around The Mikey Moming Show, one
around the station itself, and one around Rock 105.3
being the new broadcast partner of the San Diego Charg-
ers.

“These outdoor campaigns have been extremely ef-
fective in establishing awareness among San Diegans.
Within a year The Mikey Moming Show — which was put
in a difficult position following Howard Stern on this

Shauna Moran

Continued on Page 57
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station and going up against Stem in his last days on the
crosstown Infinity station — is and continues to be No.
1 18-34. The billboard campaign absolutely got people
tuning in, and they stayed when they heard the excel-
lent product on the air.

“Same thing with the Chargers broadcasts. It didn’t
take long at all for people to find the broadcast and
then stick with it every game day.”

When it comes to looking at other stations for ideas,
Moran goes outside the format. “I like to see what sta-
tions in other formats are doing promotionally to see if
we can apply what has been successful for them to the
Rock format,” she says. “If you only look at Rock sta-
tions for inspiration, you get pigeonholed and end up
recycling the same old bits year after year.”

As for station concerts, Moran says, “We have done
everything from creating a huge amphitheater show to
tying in to existing tours and making them our station
concert. My all-time favorite concert this station has
done happened this past December, when we had Ko,
Hinder and Thrice play a 1,500-capacity venue.

“With the show selling out in under 20 minutes, the
value of the tickets both on-air and at our onsite give-
aways was so much more than giving away lawn seats
at an amphitheater. In the eyes of the listeners the
station pulled off a cool thing by giving them a chance
to see an intimate show by their favorite bands. ”

Michael Sanders
PD, WGBF/Evansville, IN

PD Michael Sanders calls WGBF “The River City Rocker,
103GBF.”

As far as promotions and contests go, he says, “We
do a weekly contest at a club, called Thong Thursday.
We post photos and video the day after on our website.
Our site gets more than a
1,000 hits a day due in no
small part to that content.

“We are launching a sum-
mer promotion called ‘Hum-
mer Summer, where we are
tied in with a bar to do
weekly appearances and give
away a new H3, which we'll
drive around in throughout
the summer.

“We do contests like Tattoo Tuesday, giving away
free tattoos several times a day. Then there’s ‘Free Beer
Friday, which explains itself.”

WGBF has a marketing budget that has enabled it to
post new billboards for the spring book. The boards fea-
ture a sexy model giving the devil-hom sign, the words
“You Rock!” and the station logo. “Simple and effec-
tive,” Sanders says. “Rock and hot chicks.”

When it comes to looking at other stations for ideas,
Sanders says, “I've always kept an eye on stations like
WEBN/Cincinnati, WXTB/Tampa and WTFX/Louisville.
They seem to capture the essence of what Rock radio
should be: good promotions, great imaging and solid air
talent.”

WGBF does a concert series called the 103GBF Damn
Loud Rock Show. “The next one is May 21, with

Michael Sanders

Sevendust and Soil,” Sanders says. “It brands us as the
concert station, and that fits our audience’s active
tifestyle.” b

His advice for those thinking about this as a career:
“Know your market and know your audience. What works
in one town may not work in another. There are common
threads that run through the male-dominated Rock au-
dience: rock, chicks, sports and partying. Touch on those
elements in creative ways, and you're pointed in the
right direction.”

John Shomby
PD, WXMMNVirginia Beach, VA

PD John Shomby says WXMM chose the slogan “100.5
Max-FM™ because “we want to stress variety and depth
in genre and era, and that,
we feel, does it.”

As for promotions and
keeping up with the listen-
ers, Shomby says, “Blogging
is pretty important, and we
just set something up for
that on our website.

“We do as much as we
can with the listeners. We
take it to them where they
are, rather than having them keep trying to find us. We
show up at area softball games, bars, etc., pretty much
unannounced and join in the fun.”

Shomby believes billboards are an effective market-
ing tool. “Also, a strong street presence in this format
is crucial,” he says.

He looks to several stations for inspiration, in-
cluding WMMR/Philadelphia, WHJY/Providence and
WRIF/Detroit. “They are mainstream.Rockers with a
strong market presence,” he says. “Yes, they are heri-
tage, but they got that way through intense street
campaigns.”

Shomby says that successfully programming a Rock
station requires more than just a good knowledge of mu-
sic. “It's the passion of the presentation, on and off the
air,” he explains. “The target audience is very passionate
about the product and what the product stands for, and
you have to be able to tap in to that on a daily basis.”

Miki Hunter
PD, WZBH/Salisbury, MD

If ever a slogan described a station to a T, Active
Rock WZBH’s “93.5 The Beach, The Real Rock Station”
would be it. PD Miki Hunter says, “The positioning
statement tells the audience the difference between a
regular Rock station and an established Rock station
leading the market.”

Hunter feels very strongly that the airstaff of a sta-
tion is key to unlocking the audience connection. “Most
of the air talents here are asked to make the show theirs
and not just about the music,” she says. “Some choose
to fly off the cuff, and others have a set date with the
audience for music-based content, trivia and news high-
lights.”

Hunter looks up to WBZX/Columbus, OH because “it
has a pretty good standing in the market.” She contin-
ues, “The race between a privately owned company and
an intemational corporation is always interesting to lis-
ten to and watch in the ratings. WBZX sounds very fo-
cused on the music and the audience.”

Hunter advises new programmers to be prepared for
a format that is fickle. “In our market we find a cross-,
over between Country, hip-hop and CHR/Pop,” she says.
“The loss of 18-34-year-old males is, in my opinion, due
to downloading, iPods, satellite radio and jocks who
sound like used-car salesmen.

“The Active Rock format has highs and lows with
some of its core artists, like U2, Green Day, Hoobastank
and Nickelback. Many songs by these artists cross over
to mainstream AC and CHR.

John Shomby

“On the other hand, some of the most polanzing
songs can end up becoming staples. System Of A Down'’s
‘Chop Suey' is a good example of that.”

Jay Nunley
PD, WRV(/Huntington, WV

WRVC is “The Real Rock Station.” PD Jay Nunley says,
“It'’s a very effective slogan if, and only if, you spend a
lot of time defining for the audience what real rock is.

“If you don't spend enough time doing that, ‘Real
Rock’is an empty statement P —

and essentially meaning- / #
less. You would do betterto

just give your frequency and
nothing else.

“We're no different from
every other radio station in
that we try to make sure
we're involved in, or at
least talking about, any
major event or happening
in the community. Most radio stations try to do this,
and they do it because it works.

“We also keep our ears and eyes open. We try to
become intimately familiar with the day-to-day lives of
our core listeners. All of that information is the founda-
tion for most of our on-air bits, contests, promotions
and special weekends.

“Another element is making sure that we have
lifestyle-specific imaging on the air. This can be some-
thing as simple as holiday imaging or something more
involved, like motorcycle sounds and liners aimed at
the inordinate number of bike riders in our P1 core.

“Emerging technology and new delivery systems for
content are an important factor. We stream, podcast,

Jay Nunley

“Emerging technology and new
delivery systems for content are an
important factor. We stream, podcast,
text and e-mail, and you can contact

us in a thousand different ways.”
Jay Nunley

text and e-mail, and you can contact us in a thousand
different ways. We get just as many ‘calls’ through e-
mail and our ‘no minutes charged’ cell number as we do
on the regular request lines.”

WRVC does outdoor advertising occasionally. “This
helps with potential clients as much as it does potential
audience,” Nunley says. “When a really big event is hap-
pening we will use some local newspaper ads as well.

“Primarily, we do 10-second TV spots. We go with 10
seconds instead of 30 to get a much higher frequency in
terms of message exposure. I think all of it is effective,
but I like outdoor best simply because I get more feed-
back from listeners about our billboards than I do from
anything else.”

Nunley's hero stations are WEBN/Cincinnati and WOVE/
Pittsburgh. “They are appealing to me because of their
long-term success and legendary status,” he says.

“In more practical terms, I pay some attention to

pretty much the whote of the Rock radio universe. You
never know where a great promotion, bit or imaging
idea you can steal will come from.
» "I will also occasionally compare our playlist with
that of similar stations in similar markets, just as a check.
WONE/Akron; WTUE/Dayton; WQUT/Johnson City; and
WKQ(/Lexington, KY come to mind when I think in that
direction.”

To the freshman class of programmers, Nunley says, “Be
prepared to make less money (required smart-ass comment).
Be prepared to get the short end of the stick in terms of
resource distribution within your cluster (required dire
waming). Make sure you love it. That is true of all
radio, but it matters even more in Rock.”
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. Superstars

~ Veteran rockers keep
~ going and going
) The three bands interviewed below, Pearl
Jam, The Red Hot Chili Peppers and Tool,
have reached career pinnacles. They are
successful and financially secure, but they
also have integrity and passion. All three
bands have also produced amazing new
albums, the first singles from which are
. hovering at or near the top of all three
. Rock formats charts, and all are on tour or
will be shortly.
I recently spoke with members of each band, and

they shared with me how they went about making
their latest albums and the prep work that went into

ideas. Eddie [Vedder] brought in some ideas on tape
that he had done at home. Stone [Gossard] brought in
a song called ‘Parachutes’ that had a Beatles-type vibe
to it.

“Jeff brought in a song that eventually became ‘Big

* Wave! He just had a riff for it. I brought in this song

called Inside Job, and the rest of the guys helped me

+ arrange it. Jeff and Stone were instrumental in helping

arrange songs or editing them in certain ways or add-
ing parts, but we all do that.”

McCready said that getting together to work can be
a humbling experience. “We all have to leave our egos
at the door,” he said. “It’s a lot of letting go. If you
come in with an idea, you can't have any expectations
that it's going to be happening. You could think you
just wrote the greatest riff, and someone else will go,
Yeah, great. What else you got?™”

The new album was produced by Adam Kasper, who
also produced the last one and worked with Soundgarden.
McCready described him as a guy with “good ears, who
is laid back and easy to work with.”

Back On The Radio

Pearl Jam have always been a socially conscious band
and haven't mellowed with age. Each bandmember has
his own cause or charity. In every city they play on the
current tour, a dollar from each ticket will go to a char-
ity in that state.

One cause that’s pretty close to home for McCready
is the Crohn’s and Colitis Foundation of America. He
said, “I have Crohn’s disease, which is ulcers on my
colon because my body attacks my colon like it shouldn't
be there. I'm on various medications for that.”

In 2003 Peart Jam announced they were parting ways
with their longtime label, Epic. They were without a
label for a while until signing with J Records, which is
part of the same parent company as Epic, Sony-BMG.

“We had a fruitful, great career with Epic, but to-

ward the end of our run there we

their tours,

Pearl Jam

Pearl Jam’s eighth stu-
dio album, which is self-
titled, is in stores now. The
first single, “Worldwide Sui-
cide,” instantly dominated
all three Rock format charts
when it came out a few

might have been looked at as just
another band on the roster,” Mc-
Cready said. “Epic had a lot of up-
and-coming bands they wanted to
work with and develop, and Peart Jam
was looked upon as having a core
audience and that was it.

“We wanted more than that. We
love our core audience, but we
wanted to continue to grow beyond

weeks ago,

The band start their worldwide tour in Toronto this
week, with My Morning Jacket as openers. I talked to
guitarist Mike McCready about what it was like put-
ting this album together.

“This time was definitely a long, involved process,”
he said, “We sat down about a year and a half ago and
said, 'Hey, do we want to do another record? Yes, we
do. But let’s approach it in a way where we really take
our time with it!

“There were aspects of it that were easy, but there
were definitely aspects of it that were pretty hard. We
wanted to make sure that this would be the best-
sounding record that we could make. We were more
methodical and thorough about our recording process
this time.

“In past recording sessions we weren't. We'd just
go in and record the songs, get a good take and move
on from there. This time we went in and did multiple
takes of songs and then came back and did vocals
later.”

Getting To Werk

It's not too difficult for Pearl Jam to get together
to work because most of the bandmembers still live
near each other in Seattle. The exception is bassist
Jeff Ament, who is in Montana, but he has a place in
Seattle that he uses when he comes to town.

“We have a rehearsal space,” McCready said. “Some-
times ideas come up in that space, and sometimes we

come in with ideas individually. This time we all
came in with demos.

“Matt [Cameron] and I got together in the
old Soundgarden space and worked on some
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that and maybe even get back on
the radio with a new song. The fact that ‘Worldwide
Suicide’ is on the radio so much has a lot to do with the
folks at J Records.”

Choosing opening acts for Peart Jam’s tours is a pretty
simple process. “We listen to the radio a lot to check
out new bands to bring on tour with us,” McCready
said. “We hear someone we like, and we ask.

“We take Sleater-Kinney out a lot because they're
really cool people and we like their music. We took
Mudhoney down to South America, which was a total
blast. That's just like taking out old friends.”

Red Hot Chili
Peppers

Red Hot Chili Peppers’ 28-song Stadium Arcadium,
producéd by Rick Rubin, is out this week. The single
“Dani California” is holding steady at or near the top of
all three Rock format charts. Most of their tour was
unannbunced at press time, but the Chili Peppers are

— —
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headlining Lollapalooza this summer. I talked to drummer
Chad Smith about the making of the album.

Smith said the band got together in September of 2004
to start the process of making the record and went back to
the space they used to write most of Blood Sugar Sex Magik.
“It's a place in the San Fernando Valley called the Alley, a
Southern California hippie rehearsal place run by this biker
dude,” Smith said.

“The space has all of this patchwork ‘70s stuff, jeans
and T-shirts, and this crazy, tweaked-out woodwork. It
looks like someone went crazy on a weekend mescaline
binge or something.

“It has photos of Little Feat; Crosby, Stilts & Nash; Jack-
son Browne; Bonnie Raitt; and other artists from that era. I
guess they rehearsed there back in the day. It's got a great
vibe and a lot of history, and we feel comfortable there.

“We got together in a room, the four of us, and impro- »
vised and jammed. Sometimes, John [Frusciante] or Flea ‘
will come in with stuff that they have come up with at
home, and that’s kind of how we write our songs. We got
on this roll and kept rolling for about nine months. ”

“We wrote a lot of music that we really fell in love with,
and we wanted it all to come out. We almost did a three- I
disc album with 38 songs, but we settled on two discs and
28 songs. = i

“We usually only have two hours to play in front of a live '

Z
1

audience at a concert, and we have to play some songs that
they already know and love in addition to the new stuff.”

As for the tour, Smith said to look out from some sur-
prise dates that might pop up at the last minute.

Tool

The new Tool album, 10,000 Days, is in stores now, the
band is on tour, and the single “Vicarious” is on top of all
three Rock format charts. 10,000 Days is based on the
Tibetan calendar. Bass guitarist Justin Chancellor Said, “It’s
kind of a reference to infinity and the unending possibili-
ties in life.”

The band uses three different studios when putting to-
gether their albums. “The first one we pick usually has a
really nice big room for the drums. We all set up in that
room and run through the songs, but we basically use it to
capture the drums. We usually overdub the guitar, bass
and vocals in a smaller studio, then we go to a third loca-
tion to mix the album.

“About 90% of the songs were written in our rehearsal
space, which we have had for about 15 years. It's a little
rundown loft in Hollywood. Danny [Carey] lived there once
upon a time. It’s really comfortable, and all of the neigh-
bors know us and don’t care about the noise. It works.”

The band took a year off after the last tour before em-
barking on making the new album. “We needed to take
some time off from each other and live life a little bit,”
Chancellor said. “We set up a music and book store. Maynard
[James Keenan] learned how to make wine.”

The band is excited about the tour and a little relieved
that the album is done, but they are nervous too. “We've
got to get it together and figure out how to play these
songs live,” Chancellor said.

Choosing a band to tour with is truly a group effort.
“We're all into different things,” said Chancellor. “Some of
the bands we get, we're lucky enough to meet them and
get to know them beforehand.

“Normally, it will be friends of ours whose music we
respect and who we also get along with. Last tour we used
the same opening bands for only three weeks at a time
so we could give more bands a chance to get out
there.”
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26 34  ROBZOMBIE Foxy, Foxy (Geffan/interscope) 184 -165 5231 12 250 | MCKELBACK Anmals (Roadrumen/iIMG/ 579
8 @ P.0.D. Lights Out sAriantic/ 189 +29 2638 3 180 | AVENGED SEVENFOLD Bat Country Wamer frus/ 446
42 @ REBELMEETS REBEL Get Outta My Life (Big Vin/ 174 +56 4897 7 194 | XM '*“"g::“'" Virgin ::3
3 . DISTURBED (4 /ﬁﬂlﬂ/
36 37 HUCKJOHNS Oh Yesh (Hideout/Capitol) 174 14 4709 14 A0 | et Save Me Arantic 307
31 38 FAKTION Take it Al Away /Roadruner/IDJMG/ 160 83 2956 14 220 | SYSTEM OF A DOWN Hypnotize (AmericavCokmbia) mn
39 € LACUNACOIL Our Truth (Contury Medkis/ 156 +9 %07 8 1 AISE INCH NAILS The Hand That Feeds /inverscope/ 386
@  BLACK STONE CHERRY Lonely Train (Roadeuner/I0JMG) 138 +0 5451 1 229 | FLYLEAFImSoSick ’”‘“‘"/‘”""m’ ﬁ
40 41 MERCY FALL | Got Life (Atisntic/ 136 8 2198 5 193 mﬁ'mwmnmmyms.wv.o.a. NoaieuCila? s
43 €D OANKO JONES First Date (Razor & Tie/ 130 +22 36 2 150 |-
46 € HOOBASTANK inside Of You Asiand/IDIMG/ 127 +7 5580 2 1513
48 @ REVELATION THEGRY Siow Burn /On/ide Roc/ 105 +13 20M s 190 NEW & ACTIVE
a7 € HAWTHORNE HEIGHTS Saying Somry (Victory/ 102 +9 243 7 40 . A
4 45  EOGECITY OUTLAWS Women & Wine Unversal Repubéc 9 o s @ g [ SAPTCENRAL Dt kud Sl Sl i
Total Plays: 63, Total Stations: 10, Adds: 1
A1 47 TRAPT Waiting (Wamer Bros.) 95 43 2920 18 120 SON Give t Up (DAT)
50 @ FALLOUT BOY Sugar, We're Goin' Down (isiand/IDJMG) 88 +4 342 20 80 Total Plays: 56, Total Stations: 6, Adds: 0
! J EIGHTEEN VISIONS Tonsghtiess (Eaic/
45 49 PANICIAT THE DISCO The Only qffum... (Fueled By Ramen) 72 24 w7 3 Mm Tos Plys: 54, Tota! Stoins:. M, Ads: 9
— 50 FIVE.BOLT.MAIN The Gift (Rock Ridge/ 68 10 749 38 NONPOWT Alve And Kicking (Bislr 85,

Total Plays: 45, Total Stations: 9, Adds: 7

Soags ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

clear, consistent. quality.

All hooks are not created equal.

ncfks

Contact Michael Pelaia for your next project s (770)452-4665 s hooks@hooks.com = www.hooKs.COM ® Featuring M comrus¥  HitDiscs el 5

60 © Radio & Records May 5, 2006

L]



www.americanradiohistory.com

respondents who said they are tired 0f hearing the song. Songs must have 40% famiarity 10 appear on Survey. Sampie composition is based
o persons 12y, Persons are screened via the Intermet. Once passed. they can take the music test based on the formalimusic preference
RateTheMusic com results are not meant 1o replace caklout research. The results are intended 10 show opinons of participants on the the
Internet only. RateTheMusic s a regrstered trademark of RateTheMusic.com. The RTM system, is availabie fer lecal radio stations by

. I ACTIVE ROCK —e
——
( N ( )
‘ powsnen(1]
Kmm America’s Best Testing Active Rock Songs 12 + R- R A~ ROCK TOP 30 MEDIABASE
Py For The Week Ending 4/28/06 CANADA: [
- “ (]
_ M M M WE WEC ANTST TTLE LABELSS) A sl "Bk sk |
Artist Title (Label) TW LW Famil. Bum 18-34 18-24 25-34
1 @ NONOTOMIPEPPERS DuiCalomis Morwiius/ 672  +31 4 138
MUDVAYNE Fall into Siesp i/ A2 437 W% 1% 412 4 A 2 2 PEARL JAM Workd Wide Suicide /Sony BMG)/ 584 a5 8 120
DISTURBED Just Stop (Reprise/ 429 431 3% 1% A4 48 M 3 3 FOO FIGHTERS No Way Back RCARME) 4 1] 1310
10 YEARS Wastsiand Usiversel Aapebic/ A0 42 W% 0% A4 4l M 4 4 @» SAMROBERTS The Gate /Usversal Mesk Consda) 491 23 n 210
GODSMACK Spesk (Uisversal Repubiic/ 415 428 5% 1% 4N 4N 42 [ “ TMREE... Animal | Have Bacome (Saey BMG) 01 +18 4 1238
NORN Corsing Undons (Vg SR .| P 8 @  WOLFMOTHER Woman Modkisitarscope) U T I T 1Y |
EVANS BLUE Cold (But I'm Sull Hese) (Pocket/folywood/ 487 412 80% 12% 400 490 490 5 MCKELBACK Sovir Me (oachsmmerfM Mt Conadly/ 393 a8 " |
ARG N s SR AN 75 AT S 7 B TREWS Poor OF_ GumstaadSom BMGMscCoad/ 38 31 W4 120
mmmmm’ : ::: ;: z:: ;:: ;ﬁ :;: 10 @\ NEVERENDING WWTELIGHTS.. TheGrace Dceaay 281 +4 19 160 ,
SEETHER Th Git Wit 3% A8 1% MR 372 308 151 9 104p CITY & COLOUR... SMYul.Scxsm /Dmﬂme/ 257 2 " 120 .
HORT Reptie Captod 20¢00 O% O 40 AN ass n 11 MOBILE Out Of My Head (Universal Muskc Canada) 248 1 n 140
SYSTEM OF A DOWN Loney Doy /nwicsnTobemb/ 182 390 4% 2% 387 382 384 16 ARCTIC MONKEYS | Bet You Look... Doming/ 239 425 8 912
HINDER Lips Of An Angel (Unersal Repubic/ I8 - A% % 354 350 359 Bebar> 8. TALENT Dewi n A Midrigh.. Warmer Must Canada) 238 4158 1 n
ATREYU Ex’s And Oh's Vicrary/ 376 401 ST% 10% 354 361 345 1 @ UVE TheRver (Sony MG/ 238 +12 13 1"
SEVENDUST Failure (Winedark/7Bros.) 373 406 62% ®% 377 380 3N 25 @  RACONTEURS Steady, AsShe Goes ThidMan¥2 232 +74 3 1012
NICKELBACK Anwals (Roadrunner///MG) 372 318 % 3% 31 38 358 15 @ 100U Vicarious (Sony BME/ 21 413 2 133
NICKELBACK Savin’ Me (Roadrunner /MG 369 -388 B8% 21% 353 372 331 I 12 17 WEEZER Perfect Situation (Suretone/Geffen) 220 49 19 15/0
SHINEDOWN | Dare You /Atiantic/ 368 385 8% 24% 359 383 332 13 18 NINEINCH NAILS Every Day Is Exactly... finterscape/ 214 .22 15 10/0
MINE INCH NAILS Every Day Is Exactly The Same Jmterscope 366 374 90%  26% 353 362 342 22 @ BUCKCHERRY Crazy Bitch (ElevenSeven/Lava) 194 +16 ] 30
RED HOT CHILI PEPPERS Dani California (Warner Bros) 366 385 87% 18% 362 361 3564 |18 200 STABILO Flawed Design [EM! Music Canadal 193 Kl 7 80 |
AVENGED SEVENFOLD Beast And The Hariot Mamey Bros) 350 365 78% 23% 366 361 37 24 @ PILATE Barely istening MapieMusiUniersal W o 4 "
ROB ZOMBIE Foxy, Foxy (Getfen/interscape/ 359 377 8% 20% 352 360 343 | 20 @ OURLADY. WaTreFumee, Sy MG Misk Cond 175 32 3 =
STAINO Everything Changes (FkwAtiantic/ 358 379 B1% 2% 341 366 309 |
BUCKCHERRY Crazy Bitch (ElvenSeven/ . 357 365 6% 2% 385 350 379 ;; % ::::::nz‘z:;::::?:e . U *2; ': '::': ,
FLYLEAF 'm So Sick (Octone/RCA/RMG) #7349 369 8% 25% 333 333 334 | , " |
| FOO FIGHTERS No Way Back (RCA/RME) 33 349 89% 3% 331 322 343 , | 19 264w DEFAULTICan'tWin TV7) f« w7 i
COHEED... Welcome Home Equal Vision/ Columbial 329 317 66% 2% 309 311 306 27 @  SYSTEM OF ADOWN Loney Day (Sony BMG) B8 03 m |
PEARL JAM World Wide Suicide L/RMG) 390 335 7% 28% 292 342 270 28 @  GODSMACK Speok Universal Repubic 153 +9 6 70
| - 23 29 DAVID GILMDUR Dn An Island (Columbia) (L]} 2 N 10/0 [
Total sample size is 343 respondents. Total average favorabifty estimales ase based on a scale of 1-5. (1=drslike very much. 5 - like very )
much). Total familiarily represents the percentage of respondents who recognized the song. Total bum répresents the number of 20 304w ROCKETFACE Dirty Bumstead) 140 43 1L} 11/0

26 Canadian Rock reporters. Monftored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 4/23-4/29. Buliets appear on songs gaining plays or remaining
flat from previous week. f two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs

calling 818-377-5308. Rate TheMusic. com data is provided by Mediadase Ressarch, 8 Sivisien of Promisrs Radle Notwerks. \ Delow No. 15 are moved to recurrem after 20 weeks on the chart. © 2006 Radio & Records. ¢ Indicates Cancon Y,
( WILO/Grand Rupids, WL asming. M RO Mohlien WO Passncols. KNGO/ Sprmgliodd R |
[ 4 .. . TX LR 00LSan (7 . M0
T L™ 05t N Dwran 7 e tommm [y Ot Cvw Comven:
= .y -1 ok e o POMD Shuae Mares-Sven PO Simen e
1 1 HGYPT CENTA 1 PESH MEITS NESR L1 ] R o it
1 HOHN VRO 1 8 Zn e OO KNS
L 1 N MEETS REREL
Siations and their sdds /isted siphabetically by market :
WiO/Peoria. L WXTMV; R
KEYAfbiloms. TX WEDG/Autinie. 0FY* WXORGropmallly NC* o L
Bt Jones Comoen R A S b et 3 72 Joim G G e () - KUROSon Lus Ohing, CA |y s e
RAND Frest Puln 1 USIG, BACK SBDAY [T 7 R 53 - PRED. Many Setes OMPD. Anty Waled A
e 3 1 900D BOUS 7 RS, WEETS g | o et s’m AR Jams LiChenm ARAD: Sugtome b
lnm=mv R WUACK STONE ONERY mm o
XZCDAsuten, OX = WYSPPhindaighin. PA*
. 3 POAPD G4 bouwrts "
g W . S s s 2P ronmnte 3 A ) D o, CX IO o, W
RIS Gy - —— ~etr 5 tmes o Lt WHORe A* PO et Lom D e Sl
. " b ccmme " e e St el A
o~ Romer
WRIR Chatanooga, TN® %
il e r— 1 - paead e [ s Ry ea |
L = ] D oy Soneis . |
e = A - Gl el =5 e
s e P | e i
mwgo«w LT o =IT'.J -
W a R :

. KROAChice. CA 7 ot e 78 ot Peecn yor~plnd iyl oy KATS Yatime. WA
“.Klﬂh-ﬁi.ﬂ WP Lo o AR Toay Lot e Grop 8 Tim Sharten 78 Dowe Loven L] ORP%: Ron |
PR Oaney Spnate 1) N T | o . LK St Oe PO tyty WRAT Momenth, NJ°* MD 08 Sioge oo
0 st tons § e Cars et n 3 D OMPD G Cut -

LS LK STON D@y nn:: Rotye Lams
= WWLYoungsicwn, OH*
OColorate Springs. C0* KRZRfresma. CA o e [y r=la
[ e R A . AN W w KDOTAona, WV- g
PO R Foms 4 na’;ﬂs + N8 2 08t Senny Vichey S L
WYY Barimore, MD* ot 7 AFBRL MBS R FOMD ot Pelenes Ouro al Ol Jm cCisin
Ha LICK ST Y 1 o AP Toom Nat O Oowe Mot POAKD Jow Paflarsen
AMOMO Rob Hectmaa i 4 R Xt 08 Tale
» | R ——
oMPD u.._m WROGFt R* WHTY Huntsvilie. AL 4
o0 S OO, M, OB o vt WBUZ Nasiite, TN WNVESlochester, NY KSWSeate Wh- —
MO Shpun “Mip° | FOARD Jimbo Wood Ot Jm Py PO Enat Angarsss
=5 e e PR 1oz S R T KT | MEDIARASE
. WIFXA purswille, KY | Ll L AE h
WCPRSilox:, MS e Steeie = |
MO0 Maynare i
WBZ\Columbus. OH “Monitored Reporters
w
| PO hai Fest
RN Raam e '\;Bm-lm N WRIWL MS "T,{,‘“‘“WC"' o WXOZ Saginaw, M PO Ron Simonsf 82 Total Reporters
e MO Sifher a3 _4"' OMPD Was !3, MO Joty Dosuots 56 Total Monitored
hamion, NY e
Py
SRy oa o 0| 0t e | 2 To0 e
PORD: Mo Mot WRUF Gaineswi KGRCKansas City, MO* - A s Seters Did Not Report
OMPD Hary Guscon PO Bos fewarns WO Madison, Wi . Playiist Frozen (4)
WAN Baston. WA gt 0 g 0 Runt Honke WYYXPanama Ciy, L e KFMW/Waterioo, 1A
PO Aon Yaien Ao POMD Leitn Alon KRBR/Duluth
it KBPVDenve:, 00 I ' WKLL/Utica, NY
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Ll L]
1 | 1 1

www.americanradiohistorv. com

May 5, 2006 Radio & Records ® 61


www.americanradiohistory.com

May 5, 2006 . POWERED|:}}
Wh b ARTST TIE LABELS) i s Au'%?c: o M En l A B ASE
1 0 RED HOT CHILI PEPPERS Dani Califorria (Warner Bros.) 2644 +79 153568 4 76/0
3 e BLUE OCTOBER Hate Me (Universal Motown/ 1946 +46 100952 15 67/0 »
4 0 TOOL Vicanous (Volcana/Zomba Label Group) < 1907 +95 96354 2 7410 MOSTA DDED
2 4 PEARL JAM World Wide Suicide (/AMG/ 1847 -88 83663 8 7510 ANPST TLE . LABEL(S) ADBS
5 @ PANIC!AT THE DISCO The Dnly Ditference Between... (Fueked By Ramen) 1430 +19 65389 15 610 :" Miss ":"" ”"'”’mﬂ')m S :
8 @ RACONTEURS Steady, As She Goes (Thid ManvV2) 1417 +219 88293 6 6972 SN APy o BN SO
HARD-F1 Hard To Beat (Atiantic/ 7
7 ﬂ ANGELS AND AIRWAVES The Adventure (Suretone/Geffen/ 1332 +120 84886 ] 8513 ROCK MWLLS 0D Paralyzed /Feariess/Reprise/Warner Bros.) 5
12 0 SYSTEM OF A DOWN Lonsly Day /American/Columina) 1225 +78 58116 12 8110 TAKING BACK SUNDAY MakeDamnSure (Warner Bros.) 5
10 € SHINEDOWN I Dare You (Atiantic/ 1”1 0 3799 13 53N “"‘A';‘;';‘m“ ‘_""'“_”‘/"--- Wive/Zomha Label Grovg/ :
] 10 HAWTHORNE HEIGHTS Saying Sorry (Victory/ 1159 -25 39297 18 610 /
11 11 10 YEARS Wasteland (Universal Republic/ 1138 A3 41817 42 5410 | The Aernative add threahaldis appliod 1o menitered stmtions mst alowed
. repert adds por their company palicy: Sengs tht reach soven ploys por wesk
17 @ ARCTIC MONNKEYS | Bet You Look Good On The Dancefloor (Doming/ 1118 +109 83129 18 8312 within g irpoy wask.Ansryioy wosh s dufid o Sundy hrough Sotwday.
6 13 FOO FIGHTERS No Way Back /RCA/RMG)/ 1118 -145 40080 1 530 Adds ivom ofl othes progrummurs are stlll scoapted ot any ploy lovel.
23 0 AFI Miss Murder (interscape/ 2 1085 +345 $2102 2 (0]
15 15 GODSMACK Speak [Universal Repebiic/ 1058 -18 38055 12 aHn
14 16 DEATH CAB FOR CUTIE Crooked Teeth /Atisntic/ 111 -83 34899 15 540
13 17 FALLOUT BOY Dance, Dance /Isiand/D/MG) 958 -118 54441 24 56/0
16 18 NINE INCH NAILS Every Day Is Exactly The Same /interscope/ 955 -88 35604 19 570 _
2 @ THREE DAYS GRACE Animal | Have Become L/ive/Zomba Label Growp) 905 +137 32069 4 514 M os r
19 20 HIM Rip Out The Wings Of A Butterfly (Sie/Warner Bros./ 880 81 A8 2 A0 INCREASED PLAYS
20 21 YEAH YEAH YEAHS Gold Lion Dress Un/interscope) 857 57 37889 12 480 Wn‘:'l
18 22  SHE WANTS REVENGE Tear You Apart (Geffen/ 851 -112 49183 19 a0 ARTIST TITLE LABEL(S) INCREASE
21 €@  MATISYAHU Youth (Or Music/Epic) 803 +17 M85 8 510 :c:im“:anmm *::
g h'?/ +
2% @ WOLFMOTHER Woman /Modkaav/Interscope/ 783 +84 29147 [ ] 552 TAXING BACK SURDAY MaksDarmSurs (Warner Sros. 138
24 @ 30 SECONDS TO MARS The Kil immortal/Vigin/ 755 +48 25735 12 48N THREE DAYS GRACE Animal | Have... (iveZombe Label Grow/ +137
26 @ ROCK KILLS KID Paralyzed (Fesrfess/Reprise/Warner Bros.) 752 +N 36729 [ ] 5215 ANGELS AND AIRWAVES The Adventurs SwsroseGeffen/  +120
27 @  KORN Coming Undone Vipin/ 882 +30 28835 9 4y | SWAMS uun!; ff..""vmﬁf“’ , *:;;
2 ARCTIC MORNEY. (" .. (Domino)  +
28 28 - DISTURBED Just Stop /Reprise/ 831 -14 25188 13 m BUCKCHERRY Crazy Bitch (ElovaeSevenLava/ +101
3 @ TAKING BACK SUNDAY MakeDamnSure /Warner Bros.) 172 +138 23482 L ] L] TOOL Vicarious (Vokano/Zombs Label Group/ +95
29 @ JACK JOHNSON Upside Down (Brushfire/Universal Republic/ 554 +6 32183 15 2810 SNOW PATROL Hands Open /A&M/nterscope/ +88
32 @ STAIND Everything Changes /Fig/dtiantic/ 457 +7 14163 7 on
K}l 32 EVANS BLUE Coid (But I'm Stil Here) (Pocket/Hollywood) 450 4 27325 17 2800
40 @ GNARLS BARKLEY Crazy (Downtown/lava/Atlantic) 42 +111 40311 2 26/8
36 @ NICKELBACK Savin' Me (Roadrunner/IDJMG/ 408 +13 14756 8 2012
30 35  FLYLEAF I'm So Sick (Octone/RCA/RMG) 405 -86 13835 20 2910 N E w & ACTI VE
47 @ BUCKCHERRY Crazy Bitch (FlevenSeven/lava/ 365 +101 16575 4 2012 HURT Raptwre (Capitol
35 37 COHEED AND CAMBRIA Welcome Home (Equal Viston/Columbial 362 .34 12200 9 2810 Total Plays~179, Total Stations: 11, Adds: 0
44 € SNOWPATROL Hands Open (4&M/interscope) 357 +86 18465 3 202 EDITORS Munich (Kitchenware UK)
' ) 2 Total Plays: 162, Total Stations: 11, Adds: 0 °
38 39  PEOPLE IN PLANES if You Talk Too Much (My Head Will Explode) (Wind-Up/ ~ 316 -2 9026 1 10 MATCHBOOK ROMANCE Monsters [Eortaph/
46 @ YELLOWCARD Rough Landing, Holly [Capitol) 312 +43 9553 2 32 Total Plays: 142, Total Stations: 13, Adds: 3
. . . FRAY How To Save A Life (Epic/
41 @ 10 YEARS Though The |f.IS {Universal Repubiic) 300 +10 8132 5 2612 | Total Plays: 135, Total Stations: 9, Adds: 1
39 42  WEEZER This Is Such A Pity (Suretone/Geffen/ 283 -26 11885 7 19/0 RINOCEROSE Cubicle /V2/Artemis)
42 43 AVENGED SEVENFOLD Beast And The Harlot Warner Bros.) 281 -2 9447 7 2310 ‘I.;:jtll PlasY;: 117, Total Stations: 12, Add;é
OBASTANK Inside Of You /siand//0JMG/
50 @ ANTI-FLAG The Press Corpse (RCA/AMG) 256 +35 6399 2 241 Total Plays: 116, Total Stations: 10, Adds: 2
45 45  FALL OUT BOY A Little Less Sixteen Candies, A Little... //sand//DJMG) 248 -22 10156 4 1910 ROB ZOMBIE American Witch (Geffen/interscope/
— @ DAMONE Out Here Al Night (Isiend/UMG/ 248 +48 10805 2 220 I:';l::g'-r ‘&‘A}""‘::T"mwi““*:’; B
) . ... (Downi 1,
43 47  HINDER Get Stoned /Universal Republic/ 242 -30 13673 20 90 Total Plays: 107, Total Stations: 8, Adds: 0
49 @ DRESDEN DOLLS Sing (Roadrumner/ 229 +6 14894 2 150 HARD-F| Hard To Beat (Atintic/
" Total Plays: 88, Total Stations: 14, Adds: 7
4 K
48 9 SEETHER The Gift /Wind-Up/ . 229 22 11739 ] 170 THURSDAY Counting 54-32-1 DIME)
but @ SHE WANTS REVENGE These Things (Geffen/ 208 +42 14681 1 1713 Total Plays: 76, Total Stations: 8, Adds: 1
77 Afternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total piays for the airplay week
of 4/23-4/29. Bullets appear on songs gaining plays of remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is Soags rasked by tetal plays
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart uhless a song has not yet reached the top 15. If after 20 weeks, the record is notin the
top 15 and has two consecutive weeks of decreased piays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R
I by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest veek- Station playlists for all R&R reporters are available
i to-week Increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (limes 100). Each daypart on each station is assigned an AGH on the web at www.radipandrecords.com.
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

The best way to predict the future... is to create it!
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\ ‘ _ _ Creating Listener-Driven Innovation Since 1981
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R ALTERNATIVE

May 8, 2008
( ™
mm America’s Best Testing Alternative Songs 12 +
e For The Week Ending 4/28/06
) Persons Men Women
Adtist Title (Labei) TW LW Familiarity Burn  18-34 18-34 18-34
PANICI AT THE OI3CH The Oy Oiffwence_ Fasb/ By Amav/8.14 480  B3%  10% 38 1M A
ANGELS AND AIRWAVES The Addvantwrs SurstoseGorfon/ 482 3858  B4% 3 @ 12 e
FALL GUT BOY Dance, Donce /isisad LIS 18 314 % % M 2
WEEZER Parfect Situation (Suvatone/Gefton/ 190 3198 W% M s I A
RED NOT CNILI PEPPERS Doni Californin Warmer Srus) 304 3800  B3%  14% % 12 3»
NAWTNORNE NEIGNTS Seying Serry (Victary/ 10 311m % I I Im 385
10 YEARS Wastelond Usiarael upadic/ % 17 s W I 2
BLUE OCTOBER Hate Me Uinverse/ Motsuw/ £V R T IR R 1 I8 A4S
0 Fip Out The Wings OF A Buttorfly Sie/Mormer Srus/ 383 381 O4%  24% in e
FOO FIGHTERS Ne Way Back REARME) EY PR B T N I 3m In
THREE._ Animal | Hove Bocoms (ivaZamie Ladw o) 3.74 - ™ i 1 m
DISTURBED Just Stap Raprize/ 17 180 % 1% I I 1w
30 SECONDS TO MARS The Kil fwworraf Vipin/ N 1M s ™ 57 1» 1m
SYSTEM OF A DOWN Lonsly Doy AmericanCokmtia) 388 356  81%  20% I W W
SHINEDDVWE | Dare You (Atientic/ 10 17 e 1% M 1m I
DEATH CAB FOR CUTIE Crooked Testh /Arisetic/ I 183 % 1 51 e 3%
WANE INCH MANLS Every Doy Is Exactly The Some Aetracapey 354 350 83%  20% 34 182 I
JACK JONRSON Upside Down BachiraUniersa Aamdlic/) 344 382 78%  27% 357 345 388
FLYLEAF U'm So Sick (Octone/RCA/RMG) 43 342 1% 2% 34 32 358
RACONTEURS Steady, As She Goes (Thind Maw¥2) 342 384 A% 0% 40 343 137
WHITE STRIPES The Denia Twist (Third Man¥2) 341 348 % 25% 33 38 e
KORN Corming Undone (Virgin/ 337 35 7% 20% 346 338 354
PEARL JAM World Wide Suicide (/3MG)/ 338 343 1% 2% 341 351 31
SHE WANTS REVENGE Tear You Apart (Geffen) 332 3.21 66% 22% 3 3.25 kX )]
GOOSMACK Speak (Unversal Republic] 329 323 ea%  21% 339 34 333
ARCTIC MONKEYS | 8et You Look Good... (Dommno) 326 352 56% 14% kRA k! 300
YEAH YEAH YEAHS Gold Lion /Dress Up/interscopel 318 312 B%% 2% 318 308 325

Total sample size is 342 respondents. Total average favoradility estimates are based on a scale of 1-5. (1=dislke very much. § = fike very much)
Tolal familiarity represents the percentage of respondents who recogmaed the song. Total bum represents the number of respondents who said they
are tired of heaning the song. Songs must have 40% famwliarity to appear on survey. Sample compositon IS based on persons 12e. Persons are
screened va the infernet. Once passed. they can take the music test based on the format/music preference. Rate TheMusic.com resufts are nof meant
1o replace caliout research. The results are intended fo show apinions of participants on the the Internet only. Rats TheMusic is a registered trademark
of RateTheMusk com. The RTM system, is availabie ler local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by

Mr*”’*

Artist: Cheap Trick

Label: Big 3

By STEVEN STRICK/Rock Formats Editor

The legendary Cheap Trick are still touring and still churning out new
music. Their latest album, Rockford, comes out June 6. It features original
members Rick Nielsen, Robin Zander, Bun E. Carlos and Tom Peterson,

with help from Linda Perry on the lead single, “Perfect S

Cheap Trick have been touring
endlessly this year, in between re-
cording the album. They most re-
cently appeared on the Aerosmith
tour and will continue to do shows
throughout the remainder of the

year.

In May, Cheap Trick are playing
the outdoor stage at the Mandalay
Bay in Las Vegas and the Rock 'n’
Rally concert during Sturgis Bike
Week in South Dakota. Then it's
off to Europe with Def Leppard in

June.

tranger.”

Cheap Trick played the House of Blues in Anaheim, CA last week. My
good friend and crazy Cheap Trick fan Brian Welch described the experi-
ence like this: “Cheap Trick in Southern California — it just doesn't get any
better than that. The Trick have been a major influence on practically ev-
ery band on the rock charts these days. The capacity crowd, decked out
in vintage Cheap Trick tour shirts, welcomed the band onstage with a huge

roar.”

According to Welch, the audience that night was filled with rock royalty
— the band’s fan base is not made up of just mere mortals.

Mediabase Research. a divisien of Promiere Radio Netwerks.
\_ _J/
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PART Two OF A Two-PART SERIES

A&R As An Art

In the new digital age, the traditional

album still has a home

handful of years ago EMI Music America went through a
restructuring. In addition to revamping its Capitol and Vir-

gin divisions, EMI formed a new label group called EMI Music
Collective to house many of the more eclectic, tastemaker labels
under ifs umbrella, including Blue Note and Astralwerks.

Last week | talked with Blue Note Sr.
Director/ A&R Eli Wolf about the label’s
evolution from a blues and jazz power-
house to an imprint that offers a broad
variety of music and artists to an adult
audience.

This week | talk to Astralwerks GM Er-
rol Kolosine. Unlike Blue Note, whose
roots go back to the 1950s, Astralwerks
began as an electronica and ambient mu-
sic label about 13 years ago, with artists
such as The Chemical Brothers and Fatboy
Slim.

Interestingly, as Astralwerks has ex-
panded its repertoire, it has grown into a
label that is offering more music to the
adult audience, with signings like Beth
Orton, Sia and Willy Mason.

As you'll read, Kolosine’s philosophy in
the types of artists he is looking for and
the way he hopes to develop them is very
similar to that of Blue Note’s A&R depart-
ment.

R&R: How long have you been at Astral-
werks?

EK: Astralwerks has been around for
13 years now, and | have been here the
whole time. Originally, | worked with
Caroline Records in the promotion de-
partment. Astralwerks was an imprint
formed to put out the artists who didn’t
seem to fit with Caroline’s indie rock im-
age. The early releases on Astralwerks
were by acts such as The Future Sound
Of London, The Chemical Brothers, Fat-
boy Slim and AIR.

Within three years Astralwerks became
the main label and Caroline became more
of a catalog division for us. The label’s
image was very dance and electronic ear-
ly on, and that remains an essential part
of the label’s roster.

R&R: When did the label begin to move be-
yond the dance and clectronica stuff?

EK: I’d say that the first step was Beta
Band, back in 1999. Initially, some folks
around here felt that moving away from
the core sound the label represented was
a mistake. But  felt that as long as we con-
tinued to release artists who were creative
and somewhat unpredictable, we weren’t
straying from the basic premise of what
Astralwerks was all about.

In the early days of Astralwerks the art-
ists who were breaking new ground were
in the electronica and modern dance are-
64 © Radio & Records May 5, 2006

na, but today | feel the cutting-edge art-
ists lean in a more song-oriented and
adult-appeal direction.

We began to diversify early enough to
keep our momentum as a label going. We
aren’t about ambulance-chasing A&R, nor
are we about trying to mimic what is al-
ready popular. We are all about trying to
help redefine what can be popular. The
definition of pop music is not a style but,
rather, a sales threshold.

Beth Orton has turned out to be a natu-
ral artist for us in this progression because
she came out of the dance-producer scene.
Even though her music has always been
more singer-songwriter-oriented, she had
abuilt-in hip factor that has worked to our
advantage.

The other aspect | would like to men-
tion is that we are focusing more on hav-
ing a domestic repertoire. The label, up
until now, has had a more Eurocentric
image. We think there are some great
things happening musically here in Amer-
ica that fit Astralwerks. You’ll see that re-
flected with new signings such as Willy
Mason and Damon McMahon.

R&R: | was talking with Eli Wolf at Blue
Note, and he made a point about the impor-
tance of finding artists who have depth and
who can make full albunts, not just hit singles.

EK: We feel exactly the same way. We
want artists who can make a musical state-
ment, and we feel a complete album is still
the best way to do that. It’s about making
music for music first and recognizing itas
something special, regardless of the genre.

1 don't care if it’s rock, folk, dance or
whatever, as long as it is music that speaks
toa listener’s soul. If you look at it that way,
there is a common ground between our
artists and Astralwerks’ aesthetic as a label.

The other side to-this is that we want
artists we’ll have long relationships with.
We want a label that can have a deep and
meaningful catalog in the tradition of Re-
prise, Sire, Isiand or even Blue Note. That
means being a label that puts artist devel-
opment first.

R&R: So with Orton and Sia and others,
you have made a real commitment to the adult
music fan.

EK: We recognize that many of the folks
who got into someone like Fatboy Slim
maintain an open mind about music as
they get older. If we captured their fancy
as a label when they were younger, we
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need to mature with their
tastes if we hope to hold
on to them.

That’s one of the main
reasons we want acts who
can fit in with what Triple
A radio is programuming.
We feel that format and
the people who listen to it
recognize artists with in-
tegrity, and that is more
important than the exact
genre they may fit in.

To us, Triple A pro-
grammers are a shining
beacon. By and large,
these programmers still
seem genuinely excited
about music and are mo-
tivated to come and see
acts live and be moved
by them. They also
present music in an intel-
ligent and informative
way that not many other formats still do.

We like that and feel it meshes well with
our own philosophy about music and the
adult music lover. We also admire Triple
A for its community involvement and its
focus on the markets it is in. To us, airplay
success in even a handful of markets can
translate into a winning formula for the
artist and the label.

We are of the mind that slow and steady
is the best way to develop and break art-
ists. We also recognize that as Astralwerks
has more successes at Triple A radio, the

Studios.

format will be more willing to work with
us on the next artist we bring to them.

It’s a symbiotic relationship that you
build over time. Astralwerks, as a brand,
is building that kind of trust.

R&R: You must be thrilled with the new
level of success Orton is enjoying at Triple A
radio.

EK: With this new album, it was clearly
a major goal for us to take Beth to the lev-
el we felt she should be at. We feel she is
of a significant-enough caiiber that she
should be considered a core artist for Tri-
ple A. Tripie A has always been there for
her,and we appreciate that, but she wasn’t
the getting the airplay support she de-
served across the board.

Comfort of Strangers, and the different
texture of it compared to what Beth has
done in the past, has accomplished that,
and we feel we have two more singles that
can do well at the format past her top five
song [“Conceived”]. She is a unique and
gifted artist. )

Beth and Sia and many other artists |
really respect are truly human in their

J J -\

JODY DENBERG GETS ALL THE GIRLS Tris time he's

posing with Beth Orton after a studio performance in KGSR/Austin's

music and the way they relate to the audi-
ence. That is where the real connection
happens. In this day and age of event mar-
keting and artists being placed in some
lofty celebrity category, you run the risk
of losing that connection.

R&R: How do you view the changes hap-
pening in the music business?

EK: In the 21st-century music business,
where things like online marketing and
digital sales are becoming so important,
you still have to remember some of the
basics that have worked all along. Having
the right partners in radio is
still very important, for exam-
ple. You have to cover all your
bases.

We also still hold on to the
notion of making greatalbums
by great artists. Sure, we are as
excited as anyone about hav-
ing fantastic singles, but we
view them only as a portal for
the listener to discover the real
depth of the artist.

However, it takes a while to
get the public to trust that a
label offers albums by artists
with depth. For many years
now the industry as a whole has been try-
ing to force albums on the public that
didn’t have much past a couple of tracks.
This is one of the main reasons we are
drifting back to the track-by-track mental-
ity that fits in with the whole iPod phe-
nomenon.

Another aspect of this new age is that
you have to realize that not all records are
about radio airplay. There are more ways
than ever to expose artists, and each re-
lease has its own formula. Sometimes it is
unfair to the artist to dump them into the
radio-airplay game when, frankly, that is
not where they belong.

Not everything at Astralwerks, or EMC
for that matter, is based on having a No. 1
radio record on the charts. Sure, we'll get
our share of them, but the whole collec-
tive has a much broader perspective than
that in terms of judging success.

You can execute some of your actions
by the old playbook, but you also have
to make sure you are taking advantage
of what the modern marketplace has to
offer.
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40 REASONS

WHY YOU HAVE YOUR JOB IN FM RADIO

COMFIORTABLY NUMB-PINK FLOYD-7:27

KASHMIR-LED ZIPPLLIN-8:29

CHAMPAIGN SUPTRNOVA-OASIS-7:27

BAD-U2-8:02

SHOUT-TEARS TOR TEARS-6:32

6. YOU CAN'T ALWAYS GET WHAT YOU WANT-ROLLING STONTS-7:29

7. LIKE A ROLLING STONE-BOB DYLAN-6:12

8 LIKE A HURRICANLI-NIIL YOUNG-8:20

O SUITE JUDY BLUTL TYFS CROSBY STHHTS & NASH-7:25

10 HOW SOON IS NOW-SMITHS 6:45

1. TUPELO HONLY VAN MORRISON-7:08

12 LAYLA-DIREK & THT DOMINOS-7:07

1I3. LIVIN TOR THL CITY-STEVIE WONDIR-7:27

14 HOTEL CALITORNIA-TAGLLES-6:30

15 ROSALITA-BRUCTE SPRINGSTEEN-7:01

16. JUNGLELAND-BRUCE SPRINGSTEEN-9:30

17. WHEN THE LEVEE BREAKS-LED ZEPPELIN-7:08

18, JESSICA-ALILMAN BROTHERS BAND-7:31

19. DEACON BLULES-STEELY DAN-7:25

20. AMERICAN PIE-DON MACLEAN-8:28

21 SYMPATHY TOR THE DEVIE-ROLLING STONLES-06:18

22 WON'T GITTOOLED AGAIN-THE WHO-8:32

WAR PIGS BEACK SABBATH-7:50

. PARADISE CITY-GUNS N ROSES-0:40

CIOSTR-NINI INCH NAILS-6:13

DOWN BY THI RIVER-NTIL YOUNG-8:359

US K& THIEM-PINK TTLOYD-7:51

CAJASSTIETLY DAN-S8:00

CROUNDABOUT-YES-8:32

CBIEACK MIETALLIC-CATHIRINE WHLEEL-7:18
FTUESDAY'S GONL-TYNYRD SKYNYRD-7:34

CTINY DANCIER-THFON JOHN-6:10

33. LYIN EYIS-TAGILES-6:22

34. LOW SPARK OF HIGH HEELLED BOYS-TRATFIC-11:41

35. DOYOU tEEE LIKE WE DO-PETLR FRAMPTON-13:40

36. FUNERAL FORA FRIEND-LLTON JOHN-11:07

37. LIGHT MY HIRE-THE DOORS-7:08

38 FREE BIRD-LYNYRD SKYNYRD-9:09

39 STAIRWAY TO HEAVEN-LID ZEPPELIN-8:03

AND

10 S ECOND SKIN' - WIDESPREAD PANIC-7:54
FROM THEIR FORTHCOMING ALBUM EARTH TO AMERICA
PRODUCED BY TERRY MANNING
ALBUM IN STORES JUNE 13TH

ON TOUR ALL SUMMER S VR
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RR TRIPLE A TOP 30 -

B B wwiien T e e RS NEDIABASE
- [ )
1 ‘ JACK JOHNSON Upside Down Brushfire/Universel Aapublic) 451 58 2219 1 238
2 BEN NARPER Batter Way /Vigse/ 387 +3 W 1 ? n
4 @  DEATHCAB FOR CUTIE Crasked Toeth (Atisatic/ 343 +21 15812 13 1 MOS I'AD.DED
5 ©  SHAWNMULLINS Bosutitul Wreck Vegeerd . % +10 15741 18 208 | ey e s o=
3 5  MAT KEARNEY Nothing Left Te Less (waraCokembia/ 308 20 10183 13 282 | WL YOUNG Losking For A Leader Mamrioy/ 5
7 ©  PED HOT CINLI PEPPERS Doni Caifornia WamwBros) . 1} +21 15738 4 170 | FEST Secret Heart Chary Treafintarscapel 4
10 @ XTTURSTALL Suddenly | See Ralentiess/Vigiy 275 +28 10878 9 1)1 | PASLSBAGN Owragesus Marmw res/ 3
. WIDESPREAD PANIC Secend Skin /Widesprasd SRS/ 3
9 8  COLDPLAY Tk Capitad % 3 1335 8 20 STEPHEN STILLS Weusded Workd Tiae Ginbal 3
16 €@ UTTLEWILIES Rol On Adittig BVEMC) 247 +58 11582 s e
] 10 TRAW Cab Cobmbia/ 248 43 1758 18 150 | Tie Teipln A ot tamsheld s qyplied 0 mssiered stutiens ast slleseed
12 @  GUSTER One Man Wrecking Machine (awvize/ ol LI TR e b cr Lo v syt et
14 @ AUGUSTANA Boston Eac/ +28 6912 11 151 | Secmdey Addsten sl ot prapmmmms s ot unptedot eny gy nnt.
8 13 KT TURSTALL Biack Horse & The Cherry Tree /Relntiess/Vipin/ m 51 1213 27 40
n 14 FRAY Over My Head (Cable Car) Epic/ ] 25 28 33 18
15 15 JAMES BLUNT High Castard/Atientic/ 192 3 8201 5§ 158
2 2 CHRIS ISAAK King Without A Castle Rasvise/ 18 +20 BA8Y 3 e MOST
17 SHOW PATROL Hands Open (48A¢Mrerscape) m +8 5051 4 18 =
2% (D MARKKNOPFLER & EMMYLOU HARRSS This Is Us (NonesuchWarner Bros) 178 +33 9202 2 INCREASED P LAY—S ;
18 @  SRANDICARLILE What Can I Say ed int/Cokembin/ m +7 N 12 130 b
. ARTIST TITLE LABEL(S) INCREASE
Z 3 ﬂrﬁru Alc:w unra{wukytw/ 109 48 7310 t: 150 UTTLE WOLLES o On i Su0EAL o
Aol A Tty ol ... 120 | 1o LoNELY BOYS Dusmands (O Mesicfnc) +82
[Debut> @ LOS LONELY BOYS Dismonds /0r Music/Epic/ 163 +52 9970 1 )17 £ COSTELLO & A. TOUSSAINT Tears... Vanw ForecastVME) +52
@ ©00600 DOLLS Stay With You Warner Bros) 155 +51 10218 1w 600 GOO DOLLS Stay With You Warswr Bras/ +51
2% @ RACONTEURS Steady, As She Goes Thi MawV2/ 11 +15 5351 2 100 | PAULSEION Ouragsous Warmer Sras/ +&%
2 @ 0AR Love And Memories Everfinlava) 145 o 5233 23 e :m::r Tha i s Mouniiineciie/ ::
b]] 26 SUBDUDES mw&mmm (Back PorclyNarsds/EMI) 143 BT} 5483 15 40 m'"m'a rqmﬂ:'.m (aprisel o
27 @ 1NXS Atterglow fEaic/ 192 . 727 1 W AUGUSTANA Bosten Eac/ o
22 @ DAMELPOWTER Bad Day Warner Bros) 137 +13 7908 3I = KT TUNSTALL Suddendy | Ses (Relentiess/Virgin/ 8
— @ AQUALUNG Left Behind /Sty Bigger/Rad kek/Cokumbia) 132 +12 4885 11 100
pa] 30 DAVIO GILMOUR On An isiand [Cobmbis/ 130 -19 017 12 120
24 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays tor the airplay week
of 4/23-4/29. Bullets appear on songs gaining plays or remaining flat from previous week. Hf two songs are tied in total plays, the song with the larger increase in plays
zphlzc'edfiir;;%ohngssxobwuo. 15 are moved'torowrremmrnzamksonmmmnunbssammsaolyﬂrwmzpli we;mm,mmﬂhm
the top consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported .
to R&R by each reporting station. Songs unreported as adds do- not count tovmdﬁ?aﬂow stations playing a song. Most lngnasod Plays lists the songs with the PLA YED RECUR”ENTS
Qreatest week-to-week increases in fotal plays. Total Audience equais Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is TOTAL
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. ARNST TITLE LABEL(S) nAYS
s 2 ; DEATH CAB FOR CUTIE Soul Mests Body (Atkeenic/ 185
|  BOMME RAITT | Dew't Want Anything Te Change [Capital . A ;
NEW&ACTIVE Total Pleys: 79, Total Stations: 5, Adds: 0 mmyﬂlnmﬁlw‘w ) 184
f L CORMNNE BAILEY RAE Put Your Recerds On (Capitad *mu"mwwwm’mﬂ“
Total Pleys: 76, Total Stations: 9, Adds: 0 U2 Originel Of Tha Spacies Astwracape/ 136
GOMEZ How We Operate /4 TO/RMG/ DONAVON FRANKENREITER Meve By Yourself Los? Higheay/ €00 60O DOLLS Botter Days /MWarner Bras/ L
Total Pleys: 126, Total Statiens: 15, Adds: 1 Total Pleys: 73, Total Stations: 9, Adds: 2 DAVID GRAY The One | Love (4 TORCARMS) %
JACKIE GREENE I'm Se Gene Varwe Forscast/VMG) JAMES WUNTER Pespls Genne Talk (Go/Rounder/ ADVALUNG Brighter... Sipioy Aigpenfied ini/Cobumine), L4
Total Pleys: 115, Tetal Statiens: 11, Adds: 1 [ Total Plays: 73, Total Statiens: 4, Adde: 0 COLDPLAY Speed Of Sound Capitel ]
EDWIN MCCAIN Gramercy Park Hotel Vanguard PAUL SIMON Outragesus Warner Sras) SNOW PATROL Chacsiste ASM/nvarscope) "
Total Ploys: 96, Total Stations: 10, Adds: 0 Total Ploys: 72, Total Stations: 8, Adés: 3 NOWRE DAY Colide £ic/ (]
SHERYL CROW | Know Why (& M/Interscape/ BRUCE SPRINGSTEEN Pay Me My Money Down Cabmbia/
Tatal Plays: 90, Total Stations: 8, Adds: 1 Total Pleys: 72, Total Stations: 7, Adds: 0 * Station piaylists for all RER reperters are available
— — on the web o www.radieandraceris. com.
Soags ranhed by tetal pleys

Can you imagine...
a world without children?

At St. Jude Children's Research Hospital, we can't.

That's why we are working every day to find cures for life-threatening
diseases that strike children everywhere. Diseases like cancer,

pediatric AIDS, and sickle cell. And we won't stop until every child
is cured, and every disease is defeated.

Because we can't imagine a world
without children...can you?

Call 1-800-996-4100 or log onto www.stjude.org St. Jude Childrens
o learn how you can help. Research Hospital
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W Wi ARTST TIE LABELS) by A woewe  own TR
1 1 BENHARPER Better Way (Vigin/ 768 84 6636 12 480 MOST ADDED
2 2 KT TUNSTALL Suddenly | See /Refentless/Virgin) 764 -10 4999 9 45/0 ARTIST TITLE (ABEL(S) 00§
L 4 @ GOMEZ How We Operate /A TO/RMG) 536 +32 3480 4612 :‘f'ﬂfysmzﬂl""'ﬂ&:r Skn ,;WWW :
: . ookmg For A Leader (Reprise)
3 4 JACK JOHNSON Upside Oown (Brushfire/Universal Republic) 512 -60 3461 16 33i0 LOS LONELY BOYS D s (Or Msic/Epi/ 8
13 o MARK KNOPFLER & EMMYLOU HARRIS This Is Us Nonesuch/Warner Bros.) 500 +117 4209 2 45/2 BRUCE SPRINGSTEEN Pay Me My Money Down /Columbsa/ 8
8 o GUSTER One Man Wrecking Machine /Repvise/ 481 +30 2014 4 391 PAUL SIMON Outrageous (Warner Bros.) 7
6 @ LTTLEWILLIES Roll On (Milking Bul/EMC) 468 +1 5238 7 280 :ggc::z:\:u l”f“""“‘; ;’;’:"""’ ‘9"'/""””""""”""’ ;
; ) et Heart /Cherry Tree/Interscope)
§ 8 MATKEARNEY Nothing Left To Lose (Awere/Columbia) 468 2 1512 9 261 | e oguHTY Unsgable Name ATORNG) -
10 o DEATH CAB FOR CUTIE Crooked Teeth (4rkantic/ 445 +6 2323 14 25/0
9 10 SHAWN MULLINS Beautiful Wreck (Vanguard) 427 -23 2183 16 281 MOST
14 0 RED HDT CHILI PEPPERS Dani Cakifornia /Wamer Bros./ 425 +53 2936 3 30/0 INC RE A S E D PL AYS
: 12 12 JACKIE GREENE I'm So Gone (Verve Forecast/VMG) ags 5 1709 10 320 -
7 13 SUBDUDES Papa Dukie & The Mud Peaple (Back Porch/Narada/EMI) 397 64 296 16 U0 | yamsy e s s
15 Q AUGUSTANA Boston /Epvc/ 393 +41 2216 14 2910 LOS LONELY BOYS Dramonds (0r Music/Epxc/ +175
11 15  BRANDI CARLILE What Can | Say Red Ink/Columbial 393 21 923 11 300 smml&tmﬁ '53'5,;- ”"';/;m"m’f *:::
" . s Us (Nonesuci aner +
16 @ CHRIS ISAAK King Without A Castle (Reprise/ 384 +40 2384 3 3an PAUL SIMON Outr Warner Bras.) o116
Q LOS LONELY BOYS Diamonds (0r Music/Eprc) 340 +175 3210 1 3718 CORINNE BAILEY RAE Put Your Records On /Capital +88
21 @ MATT COSTA Cold December /Brushfire/Universal Republic/ 337 +36 1343 7 28/0 OONAVON FRANKENREITER Move By Yourself (Lost Highway) +54
20 (@  AMIMALLIBERATION ORCHESTRA Girl, 1 Wanna Lay You Down Brushfire) 310 +7 778 4 29 | PEOHOTCHIIPEPPERS Dan Calforia Worrer Sros)  +53
22 @ SONYA KITCHELL Let Me Go Velour/ 309 +17 1715 5 3N
24 @ FRAY How To Save A Life /épic/ 297 +13 793 7 25/0 NA TIONAL
. @ ERICLINDELL Give )t Time /Aiigatar) 296 +41 841 1 3n PROGRAMMING
. 5 Addod This Week
25 @ WORLO PARTY What Does It Mean Now? /Seaview/ 289 +7 m 2 320 CAMERA 0BSCURA Lioyd, I'm Ready
26 €D UMPHREY'S MCGEE Women, Wine And Song /SC/-Fidesty) 288 +8 1396 § 290 | DRESDONDOLLS Seg
@  ELVIS COSTELLD... Tears, Tears & More Tears (Verve Forecast/VMG) 286 +152 2996 1 364 g:": ;“:“m'“‘::‘v'cc"
g rary
17 27 DONALD FAGEN H Gang (Reprise/ 268 82 210 16 280 | gy poneRrs Brge To Nowhere
@ DONAVON FRANKENREITER Move By Yoursetf [Last Highway) 265 +54 1340 1 314 TOMMY KEENE Black & White
19 29 DAVID GILMOUR On An Island {Cokumbia/ 261 48 937 11 250 :ﬂlﬂ L] lJOSE GONZALEZ Futures
EOWIN MCCAIN Gramercy Park Hotel (Vanguand 255 12 828 1 2 cowstic Cafe - Rob Reinhart 734-761-2043
@ amercy Park Hotel (Vanguard) + 442 ANE BRUN
| 54 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 4/23 - Saturday 4/29. BAVE ALVIN Down On The Riverbed
( © 2006 Radio & Records TOM RUSSELL The Sound Of One Heart
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B 25 e s v B e AMERICANA SPOTLIGHT
1 1 WA Straight Te Hell BracCurd m K] 2085
) ] By Joha Schoenberger
2 2 LITTLE WILLIES Litte Willes Mking SudEMC) o m 18 18 | Artist: Radney Foster
3 3 NOSANNE CASN Black Cadilec Capited W 4 7134 | Label: Dualtone
5 4 VAN MORRSON Pay The Devi fost Hipphway)  * n 2 2008 Radney Foster has been one of the most respected songwriters
. - in Nashville pretty much since he came to town in the late '80s
. 5 RADREY FOSTER This Workd We Live n Dusitone/ . 2 awm with the duo Foster & Lioyd. He recorded three albums with
9 6  TOM RUSSELL Love And Feer fHighTone/ 2 5 2183 Lloyd, followed by several solo projects. Many of Foster's songs
- have become big hits for artists ranging from Hootie & The
W @  SCOTTMILER Citaten Super i) M + LY Blowfish and Keith Urban to Guy Clark and The Dixie Chicks.
. . Foster has a tendency to get a bit more rootsy and rockin’ with
7 8  NEXO CASE Fax Confussor Brings The Fiood (AmtilEpitaph/ 292 25 1
= e s - his own material, and that is certainly the case with his latest
12 €  LEEROY PARNELL Back To The Well isvarse! Sevch/ m +5 1051 effort, This World We Live In. Produced by Foster and Darrell
e Brown, the album features guitarist Waddy Wachtel, drummer
f 0 SRS s et NS A O Charley Drayton and bassist Bob Glaub. There are several quests,
1] 11 WALLIE NELSON You Den't Know Ma... Last Mpheony/ m 4 1744 | too, including Sarah Buxton, Emily West, Kim Richey and Perry Coleman on backing vocals. | like
“Drunk on Love,” & Wild™ and “Half of My Mistakes."
72 @ CERANKANE.. Lost John Dosn Campasy/ 75 +n o Sl o "
13 13 VAROUS Tesas Unphgget: Vol 2 Pab Dwre/ m s mm AMERICANA NEWS
y [ SRNESNTelndchiiueiy N 4 W Hal David, Chairman/CEO of The Songwriters Hal of Fame, has announced that Kris Kristofferson
10 15 BR54S Deg Deys Duatese/ . 7 49 nne is this year's recipient of the prestigious Johnny Mercer Award, to be presented at the 2006
' @ . awards dinner, on June 15. The Johnny Mercer Award is given to a songwriter who has already
¢ KRISTOFFERSON This Oh Roed ow Nest/ L o 1788 | peen inducted into the Songwriters Hal of Fame and whose body of work is of such high quality
21 () SHOOTER JENMNGS Eacwic Redes Unverse Seeeh/ 1T I 1e82 | and impact that it uphoids the goid standard set by the legendary Johnny Mercer. Past Johnny
) Mercer Award recipients include Smokey Robinson, Stevie Wonder, Carole King, Billy Joel, Jimmy
Bris> () BRUCE SPRINGSTEEN We Shell Overceme.. Cobmbia) 243 +145 34 | wWebb, Hal David, Burt Bacharach, Jerry Leiber, Mike Stoller, Paul Simon, Sammy Cahn and Jule
Library, an organization launched by Parton that provides free books to children every month.
18 20 PWMONKEY Big Shiny Cars Back PorciyNevada/EMI) m RE 1510 People who buy the cookbook also have a chance to win a backyard barbecue with the star ...
Whish = Congrats to Public Radio East on winning seven North Carolina Associated Press Awards recently
» i et = " e for news, sports programming, consumer and health reports and series productions. PRE is a
2 22 JESSI COLTER Out Of The Ashes (Shewr/ Factory/ b7. ] -10 210 trimulcast serving the New Bem-Washington-Jacksonville, NC metro ... Bonnie Owens died April
. 24 atage 76. While she was primarily known for her marriages to Buck Owens and Merle Haggard,
# D VANOUS ACuFu Come. My For e L e T8 | her work with Haggard was a key factor in the sound he developed during the '60s. She toured
[Debar> @ MARK KNOPFLER _ Al The Readruming AknesoclyWamer Sras) 203 +82 09 with him as a background vocalist, and her harmony vocals are prominently featured on most of
Haggard's classic recordings.
22 25 JAMES MAND Truth Wil Set Yeu Fres M/ 1 4 1294
@  VAMOUS Sal Away: Sengs Of Rondy Newman Swgwr ¥~ 198 +188 529 MOST ADDED*
. 27 JAMES NMCMURTRY Chidish Things Compeste/ [ <] 8 14008 | ANTSTTE LABELS) —
ORUCE SPRINGSTEEN We Shell Overcoms: The Seager Sessions Cobmbia/ 2
15 28 ROBINELLA Selsce Fer The Lensly Dusktone/ 17 L 1 5188 VARIDUS Sed Away: Sangs Of Rendy Newmen Super A ~ 15
, : ; YONDER MOUNTAN STRING BAND Yender Mowtain String Band Yangesrd 1
B> @ A ESCOVEDO T Geig Mirw Mt o) 113 441 305 | ALEJARORO ESCOVEDO The Bexing Mirwr Back PurckiradaEM) 7
B> ) SMUCE NOBLSON Eleven Staries Sustaiw m +7 008 | AMY LAVERE This Word ts Not My Heme (Avcher/ 1
————— CLAIE LYNCH Now Doy Momncl/ 1
T e o s, e s | Y A g e g r
e ] sul
For more information please visit ww.americanamusic. ory. JEFFREY FOUCAULT Ghest Repastar Signatare Sounds/ !
& © 2006 Americana Music Association. BRIGITTE DEMEYER Semething Atter All (3nd Straet/ 1)
Your Free, Weekly E-Mail
our Free, kly E-Mai
» Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.
‘ * Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.
* Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.
* Industry event calendar update
If You've Got 60 Seconds,
* You'll Want To Read the R&R Manager’'s Minute! /
To submnbe send your name, email and contact information to managersminuteOradioandrecords.com
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PART THREE OF A THREE-PART SERIES

Great Promotions

Without breaking the Eighth Commandment

In parts one and two of this series (2/17 & 3/17), we heard some
great promotion ideas from McVay Media President Mike
McVay, WFHM (The Fish)/Cleveland PD Sue Wilson and Cre-
ative Animal President Doug Harris. In this final segment we’ll
hear from McVay Media VP/Contemporary Christian & Adult

Formats Daniel Anstandig.

In the first two parts of the series we heard
about using promotions to stand out in a
crowd. Anstandig picks up on that theme, say-
ing, “When we talk about standing out in' a
crowd in radio, it goes far beyond the contests
and promations we do.

“When Doug and Sue talked about great
contests, they were really talking abouft great
defining moments for you that go far beyond
the 10th caller and far beyond the prize.”

Be Remarkable

Anstandig continues, “Last year McVay Me-
dia and Mind Spin Research did a study on
Christian radio and
found that contests
and all the big things
that we give away
came at the bottom of
the list when we asked
listeners what they
thought was most im-
portant on their Chris-
tian radio station.

“If contests are the
least important thing
to listeners according to this research, why do
we do them?

“If you haven't read the book Purple Cow by
Seth Godin, you should. It's a quick and easy
read, and Godin is one of the visionaries of the
new method of marketing.

“Fhe Internet and new media have come into
our lives and bombarded us with all sorts of
new information, and he does a great job of
breaking down how to cut through the clutter.

“One of the statistics he cites is that, in an
average day, our listeners are exposed to 2,700
brand names and marketing messages. How
many of those do they actually remember at the
end of the day?

“Purple Cow is about standing out in a crowd.
Once you've seen one ordinary cow, you've
seen them all. But a purple cow, that’s some-
thing exceptional and something you remem-
ber. Godin talks about how to be a purple cow
as a radio station or a brand of mayonnaise or
cereal or whatever you are.

“He says the old rule is that you should cre-
ate safe, erdinary products and combine them
with great marketing. If you have a great prod-
uct, marketing can bring in new consumers or
new listeners.

“The new rule is that you have to be remark-
able in order to get people to seek you out. If
you're not remarkable, you're not going to
break through because there are just too many
marketing messages out there.

“Godin talks a lot about that and about mak-

Daniel Anstand ig

ing your product remarkable before you ever
get to the point of promotion.”

Exceptional Framing

It's not necessarily what you do promotion-
ally, but hze you do it that counts. Anstandig
says, “Framing makes a big difference when you
go into a big contest or promotion of any kind.

“Sue and Doug shared great examples of
contests and things that radio stations do that
are seemingly ordinary, like getting windows
and gutter covers, and turning them into ex-
ceptional promotions by linking them to ex-

“You have to be
remarkable in order to get
people to seek you out. If
you're not remarkable,
you're not going to break
through because there are
Just too many marketing
messages out there.”

treme home makeovers. That's an example of
exceptional framing.

“WSTR (Star 94)/ Atlanta has one of the most
talented production directors in the country.
His name is Paul Barr, and he also runs a sepa-
rate company called Short Bus Radio, which
produces imaging for about 2,000 radio stations
across the country.

“Paul does a great job of taking an ordinary
promotion and making it really special. Last
year Star 94 had tickets to the Grammys to give
away. Instead of going on the air and saying,
"We're going to give away tickets to the Gram-
mys. Be the 10th caller when you hear a Gram-
my nominee,” they went way outside the box
and said, ‘What rhymes with Grammy?’

“They came up with ‘granny’ and called lo-
<al nursing homes and went to visit some gran-

R CHRISTIAN

KEVIN PETERSON

kpeterson@radioandrecords.com

nies and got their permission to make them part |

of a radio promotion. Listeners would choose
whether a Grammy or a granny was behind a
door. The station got some of the grannies to
read lyrics to some of their popular songs.

“If the listener chose the door with a Gram- |

my artist behind it, they qualified for the trip. If

they chose the door with a granny behind it, they '

got a CD from a Grammy-nominated artist.”

Termite Tactics

Sometimes it takes time to make an impact
in your market, and Anstandig calls all the lit-
tle things you need to do to make that happen
“termite tactics.” “They are things you can do
to slowly nibble away at the market and invite
new listeners to your radio station,” he says.

“Imagine that you're sitting on your porch
in a rocking chair, and the rocking chair falis
through the wooden slats, and you're looking
up at the sky. The termites that ate enough of
the porch to make the rocking chair fall through
didn’t show up that morning. They’d been
chewing away at that wood for weeks, months
— possibly years. That’s the way termite tac-
tics work in radio.

“We"ve heard about overnight successes, but
some of those are years in the making, and so
it is with radio stations. We go out every day
and introduce new listeners to our products
and our stations, and it may be five years until
we have a critical mass of people tuning in asa
result of our introductions. Combine that with
all of the other things that you‘re doing promo-
tionally, however, and that’s really strong.

“Activate your staff, Invite everyone in your
radio station, from the talent to the reception-
15t to the janitor to the GM and sales manager,
to go out and meet new people every day.

“I have one client who has a chart at the sta-
tion — all done on the honor system — of how
many people everybody at the station has met
on a daily basis.

“When you sit down and do the math, if you
have 10 people at your station who are meet-
ing three people daily, that means that you have
30 people every day who have met somebody
from your station and perhaps tuned in. Mul-
tiply that by only the weekdays, and that's over
8,000 new listeners in a year.

“When you look at what it means quantita-
tively when you send out your staff to meet
people on a one-on-one basis, it's powerful.
Those relationships can really help you to grow
in your community.”

Be Everywhere

Anstandig continues, “There are some things
you can do beyond going out and shaking
hands and kissing babies. ‘Gotcha Cards’ are
something we've used for years at McVay Me-
dia. A Gotcha Card is something you can use if
you walk into a retail establishment and hear
your station playing in the store.

“You can walk up to the person at the counter

sanct

G

“Activate your staff. Invite
everyone in your radio
station, from the talent to

the receptionist to the
Jjanitor to the GM and sales
manager, to go out and

meet new people every
day.”

and say, ‘Hey, | gotcha listening. [ work for The
Fish, and [ want to reward you. 'm going to give
you this card. Our website is on it. It also has a
little form on the back. If you don‘t have a com-
puter, you can fil out this form and send it to
the radio station and win a prize from us.’

“When you go to a concert or a station event
you have all of these people coming to one
place who are potential cumers of your station
or who are already listening to your station.
What are you doing to recycle them back to
what you're doing on the air?

“Tune In’ cards serve that purpose. These are
things that you can hand out at station events.
They give people a reason to tune in. For ex-
ample, one thing we do often are secret con-
tests that are only open to the people who re-
ceive the card. They’re the only ones who know
anything about the secret giveaway, and there-
fore they have a really great chance to win.

“You can also sell the back of the card as a
sponsorship or a co-op with somebody in the
community. This is especially helpful if you are
at an event where there are a number of ven-
dors or you're already promoting with anoth-
er client. You can go to them and say, ‘We want
to send people to your booth."”

In wrapping up our series on great promo-
tions, Anstandig offers this advice, “Be every-
where, and be seen everywhere. Everywhere
your target goes, you should go too. If you're
everywhere that your target goes, they can’t
help but see you.

“Great radio stations are the ones that under-
stand their target to the point that they can pre-
dict where that target is going next, and they’ll
be there when the target gets there.”

1S real

WwWWW . americanradiohistorv.com

May 5, 2006 Radio & Records ® 69


www.americanradiohistory.com

. KRR CHRISTIAN AC TOP 30

LAST THIS ”.y 5’ 2006 TOTAL ol WEEKSON °  TOTAL m
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART STATIONS M EI’ I A B A QE
1 ©  AARON SHUST My Savior My God (Brast/ 1228 +52 17 391 \
2 @ CASTING CROWNS Praise You ln This Storm (Beach Street/BeunionPL6) 1178 +69 13 an _
3 @ CHRIS TOMLIN How Great Is Our God (Sixsteps/Sparrow/EMI CMG) 118 +22 18 9 MOST ADDED
5 €@ MERCYME Solong Seit i) . 862  +62 v s
4 5  MARK SCHULTZ | Am (Word/CurtyWarner Bros.) 778 39 35 380 | awmsvimie Laseus) Avos
7 @ MATTHEW WEST Only Grace (Unversal SwtVEMI.CMG) 1M +18 23 3501 SALAN LITTRELL Wolcome Home (RewaonPL6) 3
6 7  CARRIE UNDERWOOD Jesus, Take The Whee! /Ansta/PLG) 115 48 17 3mn KUTLESS Strong Tower BEL/Tooth & Aad) 3
11 € WATERMARK Light 0f The World (Rocketown/ 662  +a9 " 29y | SURDANGA2S i Balong To You Word CurWavmer Gros ’
) BARLOWGIRL | Need You To Love Me Fervemt/CartyWarner Bros) 2
8 9 THIROOAY Cry Out To Jesus (EssentisdPLG) 656 80 32 90 -
MARK HARRIS Find Your Wings (40) 2
10 @ SELAH W/MELODIE CRITTENDEN Bless The Broken Road (Curd/ 838 +23 10 2911 PHILLIPS, CRAJG & DEAN Becauss F'm Forgiven (40 2
9 11 JEREMY CAMP This Man (BEC/Tooth & Nai) (1] -36 M m AFTERS Al That | Am /SimpleW0) 2
12 D BARLOWGIRL | Need You To Love Me (Farvent/CurtyWarner Bros.) 603 +38 12 28/2 DAVID CROWDER BARD Wholly Yours (Scxstaps/Sparmow/EM) MG/ 2
13 (D  NEWSONG Psaim 40 fintegnity Label Grou) 531 +28 2 280 | AVIESHAWOODS Happy (Goree) 2
15 @ KUTLESS Strong Tower BEC/Tooth & Nad) 513 +55 ] 2413
14 15  CASTING CROWNS Lifesong (Basch Street/Reunion/PLG) a8 -n 39 380
17 @  MARKHARRIS Find Your Wings 40 [L7] +29 (] 1972 MOST
16 17 NEWSBOYS I AmFree fnop/ ana 23 15 210 INCREASED PLAYS
24 O BRIANUTTRELL Weicome Home (Reunon/PLG) 03 +101 3 243 ford
21 @ TODD AGNEW My Jesus (SRE/Ardent) m +20 9 L., S [ St
2 @ SHAWNMCDONALD Free (Sparrow/EMI CMG) 360 +12 7 140 | BMAN LITTRELL Welcome Home ReunonPL6) +101
20 21 SWITCHFOOT We Are One Tonight (Sparraw/EM! CMG) 351 1 10 18/1 | THIRD DAY Mountain Of God (EssentiatPLG) +14
19 22 NICOLSPONBERG Hallelujah (Curty 348 38 1 16/0 | G CROWNS Prae You In This Stom (Beach StraeyRewniPLG/  +69
23 @  BEBONORMAN I/RICH MULLINS Sometimes By Step (Reunion/PLG) 3 417 9 1810 :mss“'"‘sm“}“z %’ﬂm sk -
%5 @ WARRENBARFIELD Saved EssentiadPLG) 304 +3 7 120 | \ARON SHUST My Savior My God (Brast) 52
% 25  PAUL COLMAN Holding Onto You (inpop/ 2n 5 b 1410 | 816 DADOY WEAVE Without You (FervangurtyWarner Bros)  +50
30 @ DAVIDCROWDER BAND Wholly Yours (Sixstaps/Sparrow/EMI CMG) 267 +48 2 1312 | WATERMARX Light Of The World (Rocketown/ +48
29 @ AFTERS AN That) Am (Sinple/WO)/ 265 +31 2 142 | DAVID CROWDER BAND Wholy... Susstens/Spamow/EMI CMG)  +46
21 28 ZOEGIRL Unchangesble (Saarrow/EMICME) 255 8 5 139 | SPOTHER'S KEEPER He Took The Scars Tiainiy Lisowdraeet)  +45
- @  JADONLAVIK Changing Happy BEC/Tooth & Nad) 248 +32 4 mm
28 30  JONMDAVID WEBSTER Now BHT) 238 .20 1 150
40 AC reporters. Monftored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airpiay week of Mo S T
4/23-4/29. Bullets appear on songs gaining piays of remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is
placed first. Songs beiow No. 15 are moved to recurrent after 20 wesks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not in PLA YED RECURRENTS
the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported i
to R&R by each reporting station. Songs unreported as adds do-not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour T T T m
Persons times number of ptays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from ¢
Arbttron Inc. (© 2006, Arbitron inc.).© 2006 Radio & Records. TREES3 Blessed Be Your Name /iapas/ L)
. - CHS TOMLIN Holy Is The Lord (SicstapsSparow/EMI CME) 489
NEW & ACTIVE ,'fu,' "",,m't",';l&",'“' an "‘"& m:' ""a'o el CASTING CROWNRS Voice 01 Truth Besch Street/ReamionPLG) 417
Total Plays: 173, Total Statiens: 6, Adds: 1 MIMMMthm&M n
BROTHER'S KEEPER He Took The Scars (Training Unisw/Ardent/ AVIESHA WOODS Happy fSotee/ MERCYME | Can Ordy imagine (NO/ n
Total Plays: 236, Total Statiens: 11, Adds: | Total Plays: 161, Total Statiens: 10, Adds: 2 MERCYME In The Birk Of An Eye W0/ »
PHRLIPS, CRAIG & DEAN Because I'm Forgiven W) HYPER STATIC UNION Praying Fer Susny Days /RXT/Rocketown/ MATTHEW WEST More (Liwverssl SwchVEMICME] . 288
Total Plays: 209, Total Statiens: 17, Adds: 2 Total Plays: 158, Total Stations: 7, Adds: | WEWSSOYS He Reigns (SparrvwEM CME/ E™
B1G DADDY WEAVE Without You (Fervent/CurtyWarner Bras.) OVERFLOW Forever EssentiadPLG) CASTING CROWNS Who Am | Beech StreetReunionPLG) 385
Total Plays: 207, Total Statiens: 9, Adds: 0 | Total Plays: 145, Total Stations: 10, Adds: 0
CAEDMON'S CALL Great And Mighty (EssatiadPLG/ CHALS NICE When Did You Fall(in Love With Me) NG/ Station piaylists for all R&R reporters are available
Songs ranhed by total plays

I Total Plays: 188, Total Stations: 9, Adds: 1 Total Plays: 132, Total Stations: 8, Adds: 0 © on the web at www.radigandrecords.com.
|

rPowergold

The Leaders in Advanced Music Scheduling Software for Windows 98/ ME/NT/2000/XP

"Powergold offers us limitless options with scheduling criteria and has integrated with all our other systems seamlessly.
The reliability, customer service, and support that the folks at Powergold have provided us
have been exactly what any customer could ask for."

"
Dan Turner, Vice President ‘e~

Programming Services 7&’\

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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CHR TOP 30

ARTIST TITLE LABEL(S)

BARLOWGIRL | Need... Fervent/CurtyWamer Bros) 1413
SANCTUS REAL I'm Not Alright /SparrowEMI CMG/ 1208
C. CROWNS Praise You... Boach Street/ResnionPL5) 1054

TOBYMAC Diverse City /Farafront/EMI CME) 1048
JESSIE DANIELS The Neise Adiss/ 1844
AARON SHUST My Savior My God /Brask/ 1022
MAT KEARNEY Nothing Laft Te Lese dnpas/ ,%e
SEVENTH DAY SLUMBER Ocoms... BEC/Tooth & Kad 899
SWATCHFOOT We Ars Ons Tonight SerwBMOMG 848
JEREMY CAMP This Man (BEC/Tooth & Ned iy
SHAWN MCDORALD Free SparrowEM CMG) m
STORYSIDE:B Everything And More (Gotee/ m
KRYSTAL MEYERS Fire ZssentialPLG) m
BUILDING 429 Fearless Word/CutyWamner Bros) 114

PAUL WRIGHT Frem Sunrise To Sunset (Gotae/ s
HAWK NELSON Everything Yeu... Tooth & N 839
MONDAY MORMING Wender Of ft Al Selectnc/ 537
JONAN33 This Is it (You Instead Of Me) (SR5/Ardest) 518
SUPERCIICK t's On dypa/ Ged
AFTERS All That | Am (SispleWV0/ 582
MERCYME S Long Selift MW/ 497
THORO DAY | Con Feel h EssantindPL6)/ m
MAIRSTAY Toke Away BEL)

CHRIS TOMUN How... (Sixsteps/Sparmow/EM! CMG)
WARRER BARRIELD Saved [EssantindPL5/
AYIESNA WOODS Happy /Goree/

PLUMS Bitterswest L/
NEWSBOYS | Am Free fipae/

MATE SALLIE Braskthrough il

MATTHEW WEST Only.... Lisiorse/ SchEM MG 357
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ROCK TOP 30

TOTAL

ARTIST TITLE LABEL(S) PLAYS

KUTLESS Shut Me Out /BEC/Tooth & Aad) 2
FAMILY FORCE 5 Raplace Me GomeMavwric/ 342
ELEVENTYSEVEN More Then A Revoluton FickerP(6/ 329
DISCIPLE Rise Up (SRE/ 37
FLYLEAF Al Around Me (SREDctone/ 7))
SWATCHFOOT We Are One Tonight SremowEM MG 302
NUMBER ONE GUN Wha You Are BEC/Tooth & e 282
ABSERLI Tims & Confusion (Tooth & Ned 257
SANCTUS REAL I'm Not Alright (SpamowEM/ CME/ 257
SPOKEN Last Chance To Breathe Tooth 8 Aed 253
HAWN NELSON Everything You... (Tooth S Nadl 248
RUN 10D RUN We've Only Just Bogun Toorh & Ko 228
HYPER STATIC UNON Overhead (X T/Rocketows) 223
DECYFER DOWN Life Again /SRE/ 21
STAPLE Gaveis From Gun Barrels (Ficksr/ 21
JIDS I THE WAY The Sead We've Sown Ficker) 282
THOUSAND FOOT KRUTCH The Art... (Tooth & Nadl 187
PROJECT 86 My Wil Be A Dosd Man (Tooth & Nad 193

EDISON GLASS Forever (Cradential 179
FOLD The Title Track (Tosth & Aad m
SUPERCHICK 1t's On flgpan/ m
MANIC DRIVE Luckiest Minissly 19
PLUMS Good Bohavier Curd/ 158
RED Broathe inte Me ZFssenlfL &) 125

ROCKET SUMMER Shew Ma... Adiie GrepSRE) 123
STARFELD My Gonaration [SperrowEA CMG) L1
TIORO DAY | Con Foal It EssentisdPLG) 1"
WOUSE OF NERGES Buckets Far Bullstwounds (Getsw/ 197
JONAN33 This ts it (You Insted Of Mel SREAndest) 104
MANAFEST Skils BE0) ”
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© 2006 Radio & Records

33 CHR reporters. Songs rankad by total plays for the airplay week of Sunday 423 - Saturday 4/29.

37 Rock reporters. Songs ranksd by total plays for the airplay week of Sunday 423 - Saturday 4/29.
© 2006 Racio & Records

A

Starting Over FerefrestiEMl CMG/
Total Plays: 346, Total Stations: 15, Adds: 0
NEEDTOBREATNE You Are Hore SparrowEMY CMG/
Total Plays: 344, Total Statiens: 11, Adds: 1

Total Plays: 241, Total Statiens: 8, Adds: |

NEW & ACTIVE

FLYLEAF AD Around Me (SREOctene/ CECE WINANS Pray (PureSpringy/Sosy UrbanEpic/
Total Plays: 280, Total Statiens: 12, Adds: 0 Total Plays: 163, Total Statiens: 4, Adds: 1
CASTING PEARLS Love's Done Semething (inpap/ STARFIELD My Genoration Sparow Ml CMG/
Total Plays: 266, Tetal Statiens: 13, Adds: 1 Total Plays: 145, Total Statiens: 6, Adds: 1
REBECCA ST. JAMES You Are Loved Forafrant/EMY CMG/ TOOO AGNEW My Joses SAE/Ardent/

Total Pleys: 145, Total Stations: 6, Adde: 0

0. CROWDER BAND Whelly Yowrs (Sixstaps/SparrowrEM! CMG/
Total Plays: 190, Total Stations: 9, Adds: 0
HYPER STATIC UNION Praving Fer Swwwy Doys At T/ Rschetown’
Total Plays: 183, Total Stations: 7, Adds: 3

STAVESACRE It's Boautid (Once You're Out Horel (baces/
Total Plays: 83, Tetal Stations: 16, Adds: |

DAY OF FIRE Cut & Move EssastindPL &/

Total Plays: 77, Total Stations: 14, Adds: 6

MONDAY MORIING Con't Go On Salwctnc/

Tetal Plays: 77, Total Stations: 12, Adds: 1

MAVLENE & THE SONS OF DISASTER Tough As_. Allew /s Swee!
Total Plays: 72, Total Statiens: 4, Adds: 0

CLASSIC CRIME Caldest Hoart (Tooth & MadEM! Music Reactive/
Total Plays: 63, Total Stations: 7, Adds: 4

NEW & ACTIVE

POOR MAN'S RICHES Without You /asipandient/
Total Ploys: 60, Total Stations: 7, Adds: 0
TROUSLE WITH FERGUSON Kindergarten (BiweSo1/
Tetal Plays: 53, Total Stations: 6, Adds: 1
HOMELESS J The Flash Sectric/

Total Plays: 46, Tetal Stations: 13, Adds: 1
DOWNHERE The Mers (Centricsty/ Word)
Tetal Plays: 46, Total Statiens: 7, Adds: 1
DIZMAS Redemptien, Passion, Glery (CredentiaiEM/ CMG/
Total Plays: 43, Tetal Stations: 5, Adds: 2

Promote your company, product, or event with

Roll-a-Sign’s versatile disposable banners

Cost-effective and reusable
Many sizes and colors available

~

Call today for more information!

Durable enough for indoor or outdoor use

ROU

PLASTIC
BANNERS

Advertise your message in any color

1-800-231-6074 www.rollasign.com

{ /
‘3 J/
PLASTIC wl
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. CHEISTIAN ,

W WEBC ARTIST THLE LABEL(S) T ks "B stanows MRk Witk ARTIST TITLE LABEL(S) R advs TEMY ook
1 €©  CASTING CROWNS Praise... Baxch StreetReunonPL6) 331 +11 n 180 1 AARON SHUST My Savior My God /Brash/ 1148 422 C13 360
2 2 WATERMARX Light Of The World /Rocketown/ 305 5 "o 2 C. CROWNS Praise... (Beach Street/RevnonPL6) 1098 +17 12 3B
] ©  4HM Unity We Stand) (VD) 258 +3 17 150 3 3 CHRIS TOMUIN How... (Sixsteps/Sparow/EMI CMG) 944 22 17 3B
6 4 POCKET.. Song To The King MymiCurtyWamer Bros) 231 $ 132 5 ©  MERCYME SoLong Seif /M0/ sie +Be0 7 350
5 5  MARK HARRIS Find Your Wings /N0) m 13 5 1M 4 5 BARLOWGIRL | Neod_.. Ferveny/CurtyWamer Bros) 840 R} 13 300
7 6  DARLENE ZSCHECH Call Upon His Name /NO/ 220 18 1 130 7 @  WATERMARK Light Of The World (Rocketown/ 770 +32 13 3R
8 g JAIME JAMGOCHIAN Love Rains Down (Cantrickty/ 218 +13 1w nue 6 7 WEWSBOYS | Am Free (inpap/ £]] B} "oo80
10 JOSHBATES King Of Glory (Baach Street/ReunonPLG) 215 +15 IR k]| 10 8 SELAN WIMELODIE CRITTENDEN Bless... Cut) 636 +70 e a0
3 g C.TOMLIN How Great... (Sixsteps/Sparrow/EMI CMG) 213 8 71 12 MARX HARRIS Find Your Wings (ND/ 597  +82 5 281
13 @  OAVID PHELPS Behod... (Word/CurtyWarner Bros) 190 +21 3N 8 10 MATTHEW WEST Only... Unwersal Sout/EMI CMG) 584 )] % 210
] 11 PHILLIPS, CRAIG & DEAN Let The... (N0 184 20 12 80 1" @  BIGOADDYWEAVE Wit FenentCutyWamerBros) 529 +81 7
n ®  BEBO NORMAN... Sometimes By Step ReunonwP(G) 178 +1 7130 15 8 BRIAN LITTRELL Welcome Home (Reunion/PLG) 526  +120 & 18
12 8 COREY EMERSON Grace To You Discovery House/ 115 +5 6 10 13 POCKET... Song To The King (MyrriCurtyWarner Bros) 417 +20 12 190
14 SELAH WIM. CRITTENOEN Bless The... (Curt) 188 +17 5 90 ] 14 NATALIE GRANT What Are You Waiting For (Curd) 462 -185 17 90
15 g WAYBURN DEAN Gotta Forgive Them (WayJade/EMG) 145 0 & 120 n 15  CARRIE UNDERWDOD Jesus, Toke.... /AnstaPLG) 461 ] 13 |
18 ANTHONY EVANS | Choose Now W0/ * 139 +20 3 90 17 TODD AGNEW My Jesus (SRE/Ardent) N4+ 8 1900
16 Q) BROTHER'S KEEPER He Took... (Training UnrvArdent) 138 +1 3 910 18 WARREN BARFIELD Saved [EssentialPLG) MmN 8 161 |
| O 100D AGNEW My Jesus (SRE/Ardent) 136 +10 5 90 2% 0.CROWDER BAND Wholy_ (SistansSparowEMICMG) 362 +69 318
i @  AARON SHUST My Savior My God (Brash/ 122 +8 2 8 16 19 MICHAEL W. SMITH All In The Serve fReunion/PLG) 355 -50 10 ° 130 \
19 20 CARRIE UNDERWOOD Jesus. Take... Arista/PLG/ 100 16 10 40 19 @  JOSHBATES King Of Glory (Baach Street/Reumon/PLG) 323 +18 2 6N |
- TQI = . e st a5 . n BEBO NORMAN. . Sometimes 8y Step Reunon/PLG) 321 +22 5 170
D e ey L O e ¥ Y 2 AFTERS Al That | Am (Simpie/¥G) 21 418 5 150 |
— 24 ZOEGIRL Unchangeable (Sparrow/EM! CMG) 315 +20 I T
- . - 2 BROTHER'S KEEPER He... (Training Unon/Ardent) 300 +35 3 a2
Rhythmic Specialty Programming 2 25 JAOONLAVIK Changeg Happy BECTooth 860 295 1 12 1M
px} 26 PAUL COLMAN Holding Omo You finpap) m 15 1" 120
AN ARTIST TITLE LABEL(S) % 27 PHILLIPS, CRAIG & DEAN Because 'm Forgven N0/ 213 9 " 12
1 LA SYMPHONY Dance Like (Gotee/ 7 ANALAURA Water (RewsionPL6/ w +1 2
2 GRITS Ooh Aah (Gotee) Béve> AYIESHA WOODS Happy fGotee/ 255  +28 1 152
3 RELNGS 1 Stand Alone Shamrock/ B> STORYSIDE:B Mors Te This Life (Gotee/ 45 +28 1 152
4 PHANATIX Me? /Cross Movement/ 36 AC reporters. Songs ranked by total plays for the airplay week of Sunday 4/23 - Saturday 4/29.
5 TR LIFE Moments [Crass Movement) 2006 Radio & Records
6  JREMY HKEVIN MAX Remedy /Shamrock/
7 BOBBY BISHOP He Won't Leave You (Beatmart/ NEW & ACTIVE
8 ELECTRIC CHURCH Dance Floor (Skaerock)
9 4THAVERUE JONES Sterso (Gote) SHAWN MCDONALD Free SpamowsEM UG/ KUTLESS Strang Tows: (BEC/Tooth & Ko
L 10 KMONE Switch (Allsnt/ Total Ploys: 242, Total Statiens: 13, Adés: 0 Tetal Ploys: 205, Total Stations: 10, Adds: 2
/| WICHOLE NORDEMAN Real To Me (Sparow/ EM LG THIRD DAY Mountin Of God [EssaetiadPLE/
-~ Total Ploys: 239, Total Stations: 14, Adds: 2 Total Ploys: 204, Tetal Stations: 14, Adds: 8
) | oownmen & et Wy ContrciyMort JEREMY MBOLE Swoetly Broken (VMG/
mm America's Best Testing Christian Rock Songs 12 + Total Ployx: 227, Total Stations: 15, Adds: 1 Total Ploys: 162, Total Stations: 8, Adds: 0
For The Week Endling 428006 REBECCA ST. JAMES You Are Loved /FovefronyEM/ CMG) | ARODY CHRESMAN Beleve (LipsileShaker/
e Total Plays: 224, Total Stations: 12, Adds: 2 Tegal Ploys: 157, Total Stations: 4, Adds: 0
per W M INCOL SPORBERG Hellsioh Carty AVALON Orphass 0f God SparmowrEM CHG/
— T Eall. B A83L TBEL S8 Lrummmns:mn.uu Total Ploys: 132, Total Stations: 8, Adds:
THOUSAND FOOT KRUTCH The Art Of Brooking Tooth 8 Mad® 450 85% 0% 445 450 415
KUTLESS Shut Me Out [BEC/Tooth & Mol 437 83% TN 445 448 438
ANBERLIN Time & Contusion Tooth & Nail 437 86% 5% 441 454 400
HAWK NELSON Everything You Ever Wonted Testh & Nadl 432 79% 8% 424 425 420
SANCTUS REAL I'm Net Alright (SparressEA! CA6) 418 84% 9% 417 430 393
SPOKEN Last Chance Te Broathe (Tosth & Naill 408 73% 1% 397 407 373
SWITCHFOOT Wa Ars One Tonight /Sparrew/EM! CMG/ 404 95% 21% 398 403 386
FLYLEAF All Around Me (SRE/Octowe) 403 61% 7% 391 409 344
RELIENT K The Truth (Gotee) 402 88% 17% 396 412 357
NUMBER ONE GUN Who You Are (BEC/Teeth & Nail) 402 65% 6% 387 380 417
P.0.0. Gaodbye Fer Now (Atiaatic) 398 94% 23% 420 409 444
| DISCIPLE Rise Up (SRE) 397 75% 16% 41 419 390
FAMILY FORCE 5 Replace Me (Gotes/Maverick) 390 58% 12% 415 433 340
JONAH33 This Is it (You Instead Of Me) (SRE/Ardent) 390 54% - 9% 392 395 383
| KIDS IN THE WAY The Seed We've Sown (Flicker) 386 46% 6% 360 376 325
RUN KID RUN We've Only Just Begun (Tooth & Nail) 384 43% 5% 367 379 325
! HOUSE OF HEROES Buckets For Bulletwaunds (Gotee/ 372 49% 7% 342 325 3N
| ELEVENTYSEVEN More Than A Revolution (Flicker/PLG) 371 44% 10% 350 364 317

| Total sample swe is 157 respondents. Total average lavorability estimates are based on a scale of 1-5. (1=disiike very much. 5 = like very
much). Total tamiliarity represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents
| who said they ar tired of hearing the song. Songs must have 40% familar ty to appear on survey. Sample composition i based on persons
12+, Persons are screened via the Intemet. Once passed. they can take the music lest based on the formaymusic preference
Rate TheMusic com results are not meant to replace callout research. The results are intended 10 show opmions of participants on the the
Internet only. RateTheMusic 5 a regrstered trademark of Rate TheMusic.com. The ATM system. is available for lecal radio stations by cailing

Ui"n{.. RateTheMusic.com €542 is provided by Medishase Research. § divisien of Promisrs Radie Netwerts.
Ta _J

RACK 'EM UP! kcxr (100.3 The Kross)/Tulsa teamed with Project 86 tor some fun at Crossfire
Billiards in Tulsa last week. Ten listeners won the opportunity to shoot pool with Project 86 before
their concert that night. Seen here (I-r) are KCXR morning man Josh Ashton, contest winner Tyler,
KCXR MD/afternoon driver Scott Herrold, the band's Andrew Schwab, KCXR midaay host Cody Joiner
and Proyect 86 road manager Tim Sharkey.
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Stations avd their adds listed alphadetically by market

( WO e WLFJG K KLJCAlannes Cly. MO* KLASeads, K3 WRS.iPortiand, ME K-LOVE Radie Nutwert/ RS Losis. MO
AC 09 Gon Gubveter [ Y oy— o PB: Misknsd Lostey " Pt Sotmitie* 09 Sans Booun
Ll APD: Sory Ui FOAI: Mistne! San 2t RESECCA ST JMES P Jne Pates PO Dovit Pame POMD: oy Casunty
::: "o Aok 1 BULDNG 29 18 BRI LITTRELL "o Aats [-yyidany "o Aass
3 WATERMARK
KQN2Mbitase, TX ™ on* 12l - o
0 Bavg Havis PP Jausn thuty Prvigormany i . KFRLPertand, OR* 100 helea. OK*
ORI Gory i 3 MATTHEW WeST APOAD: e ot w | A tenslely. ::: m 1 Sove A ::vv-—
(e - A ! OUALDRE A 2N #5: P Mores e o 7 BUROG 29 7 R0 0AY i Wow Lie odle Motwort/ | 1, 5,
18 MIDWEL ENGLISH 8 DAVID CROWDER BAND 79 tas Summen 2 WATERARAK 4 woNoaY 4 LONGING
18 BIG DADDY WEAVE . PHILLIPS. CRAIG & DEAR 34 BURDING 429 3 JEREMY RIDOLE POAIS Jas Bovtumee
17 BRAN UTTRELL WKW,/ Clnciamti, 0N SELAH WARELODE 18 CARRE UNDERWOOD 2 SARA GROVES | 23 )ymESS WGTS/Washington, DC*
5 od Lowis w KELT/Mapid Coy. 3O
17 AVESHAWO0DS CRITTENDEN 13 BROTHER'S KEEPER ) 5t Ty MeFmns
T 9 Suryl Pisee KA. Smith, AR 8 CASTING CROWNS I 9008 Toler O W Setosent 0 Gosty Witeen Agasy
Aaon 17 JOSH BATES [ .4 1 "] WLGHA Lansing. 100 - 0 Jetmey S M Jes Amtaneen
KBILICarpas Chrintl, TX 7 SWITOHO0T X0 The Meapage;Satrilite APD Gummes Wimbish
16 BRIAN LITTRELL b . BUNDING 429 6 OHRIS TOMLN "o Adds o S S ienties Weler 0. Jon 2ot i ey
m.ﬂ' 10 SRDIC B 6 PHILLIPS. CRAIG & DEAN " amess Boiots 2w e o A
. 13 THIRD DAY WA A & MATTHEW WEST 21 MARK HARRIS
i - T el oS OO "
fdyuiymand KLTY/Dalles, TX* W e e [t POARD: Jussy Cluyn o bon
i 78 Chut Pmey 20 BRODER'S KEEPER "‘_‘”—-_” Dowawe 2 2t Lamen 7% ot et o o
Wi | B VAR Mt P i vy t6outs | R
AR vy By WUSAL Wepe, I° 21 MYPER STATIC LWON e ™ tom o
KUTLE: WWAREsu Clae [y SADON L.
MARK HARRIS KGTS/Callngs Place, WA OOk Pant Avtuny . :L—- 7% Chost gy = SRS Sue ot
VS 5 Sastedh uteon predih AVESA WOODS inde . :I‘A.-_..IV S e ::::‘I‘ POt o
No Adds [ west Womant Send.
10 REBECCA ST JAMES poscoed ".'..n_ NoAdx el w
'y WCTUEsie. P WCIG/Orand Regids. MI* | o Adss Aromd [ ——
L1 24 BAUN LITTRELL 9 SEVENTH DAY SLUMBER
T o PO s Lomte 71 RO DAY WACHRockesier 1Y & AESHA WO0DS
9 REBECCA ST MAK'S S0 Cotorude Sorings. CO° [ /% 470 Jomise Ssioes P8 Py Bnets 75 Nt Sullewet
7 CAEOMON'S CALL 7 Som Ehotay 19 JADON LNVK o o WoGRUnckesavitie, FL* 5: St Rovs i Chan ey 'E'I “ASE
D Joek Nomiee WA sutsvile. KY 15 NAIALE GRANT 1 THIRD Y :
AT 18 DAVID CROWDER BAND PO T Pty P8 Grogy beume : S q WPZ ol Bond. Y
S o 16 STORYSIDE 8 2 DAVID CROWDER BAND R 3 HYPER STATIC LSO lﬁ:&ﬁt :..-.- “Monlored Reporters
Aeine, WIORQrand 4 NICHOLE NORDENWS
o et 1Pt Eagane. OR - traanl e 1B, 10 DAVID CROWDER AN 78 Total Reporters
- P 1 thttutes gty dun WOORJstuasen City* 75 Vonwn Sl | P ——
KCVO/Columbia, M0 5: Pusl Namenter "o Ads ;.—- KEWP/Lulia, TX 1 Sout Tomter KKFS/Sacraments. CA* 40 Total Monitored
14 TR0 DAY -~ 2 DAOCOWER VD | . umean Gt 1) A, AP sy g o
WOV Sontng Gromn. KY | 14 o KLRACFsvofiensn. AL - - 2 TR0 OaY _— "o Ao 2 amiss 36 Total Indicetor
Whinsy 000 Mstedy ey Virasasbers.
2 TuRNG 16 ANLON .u‘.-.- Mw e WPOZOviende, FL° Did Not Report,
WA Columbis, $C° 13 BIG DADDY S Sowns ey . SNPS: Dose T WAL/Sarsests, FL° 1OUM/SE. Clend, Playlist Frozen (3):
WRCM Chariote * o 1 T aoy 18 WCHOLE NORCEMAN T 7% g T o KT Topeta, K3
75 Suos itantsen 0 o o 7 oW ERe 18 GROMERT KELPER g = ot e D 8 s o Aoy KYTT/Eugene, OR
o Adss Y™ z ml SO NoASls BAAN LITTRELL WVF Atlants. GA Y
)
( WICFAR. Pers. A WAYKAlalemasse, I WAL Sinsbuiie, TH WOFLReckiend, L m KDUVWsalia. CA
CHR POASD: Pani Bghee PRAR: Mhe Cosstmen SPS: Bowe Gouen O Pant Tesghioed O Dokt et 8. vty Vet ™ oo Gt
"o ros 20 [T PRA: At et FOAD: Sastes tie I Geta Pt PO Shosaen ek
V:ml)s::' :-~ 10 AVIESHA WOOUS 16 HYPER STATC LIGON :m 32 TORVMAC
¥ FELAND AVESHA WO00S 0 WATE SALE
KLYT Albaguurqee. M CWOF Cogar Rapids. A KIZ0/Des Msinas, W 8 LEELAD
e drd s Ll b ) WOLAGuinamite, AL WAZSwRe W WP Samiage (7] TR Apstmms, WA
Jooy beely A S5 SANGIES Al - ¥ WYLV Angvitie, TN ooy O Conne Whder 7S boym O WOLOAWesses, W1
' SNED M CASTING PEARLS eyt 75 Sasthen Seg .._’.-" 5 Amen Bow 50 AWK MELSON WYSZ/Telude, ON 1"
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It's Cinco De Mdyo!

How stations around the country are celebrating

{ “Vinco de Mayo has turned into a holiday that everybody
- celebrates whether they’re Mexican or not. It’s taken on a
life of its own and developed into a day where everyone is a little
bit Mexican, just like they’re a little bit Irish on St. Patrick’s Day.
Picture lots of Corona beer and great Mexican music and food.

For the Mexican community, Cinco de
Mayo is an opportunity to celebrate our
history and heritage. And with all the re-
cent turmoil over immigration issues, this
Cinco de Mayo is that much more impor-
tant. For those of us who immigrated to
this country, remembering where we
come from is part of who we are, and it’s
something that shouldn’t be hidden or
denied.

Many Spanish-language stations are
hosting the Cinco de Mayo celebrations
that their audiences have grown accus-
tomed to, and English-language stations
that have celebrated the holiday in the
past are doing so this year as well.

To get a better picture of the many fes-
tival or events going on around the coun-
try, we asked several Latin radio people
to share their stations’ plans with us, and
also their thoughts on what Cinco de
Mayo means to them.

Juan Gonzilez

VP/Programming, Bustos Media
We’ll be doing fes-
tivals in several mar-
kets, including Sacra-
mento; Milwaukee;
Seattle; Yakima, WA;
and Salt Lake City.
Most will be on May
6 and 7, from noon-
8pm. Performing will
be Brazeros Musical,
Zamacona, Los Sierr-
efos, Alpha 7, Grupo Innovacion, Im-
presion Nortefia and Conjunto Imparable,
among many others. We also have lots of
contests for the public during the events.
This holiday is celebrated much more

Juan Gonzélez

“Cinco de Mayo is an
important holiday because
it’s an opportunily to teach
the new generations that
live in the U.S. about their
Mexican roots.”

Napo Sinchez
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here than in Mexico. Why is that, and why
have all Latinos, and many non-Latinos,
adopted Cinco de Mayo? Well, a long
time ago somebody said this date was
Mexican Independence Day. Who knows
how this story spread, but when [ was a
kid in school even some teachers would
tell us that Cinco de Mayo was the day
we celebrated Mexican independence.

Over the years the Latino market in the
US. has grown immensely, and compa-
nies and ad agencies have adopted Cin-
co de Mayo as an opportunity to market
their products. Radio stations do Cinco de
Mayo festivals for the same reason: be-
cause we have a lot of clients looking to
sponsor this specific event.

Cinco de Mayo, just like any other Mex-

“Pm sad that Cinco de
Mayo is much more
celebrated than Sept. 16

[Mexican Independence
Day]. In Mexico,
Independence Day is the
largest event.”

Chayan Ortuie

ican or Central or South American cele-
bration, is important to our stations be-
cause it's part of our heritage. We cele-
brate with festivals for business reasons,
but the interaction with the public and the
ability to celebrate with them makes us
feel proud, and that’s important to us.
The fact that about 4,000 Mexican sol-
diers beat 8,000 French soldiers equipped
with the best weapons back in 1862 is

something that all Mexicans should be-

proud of. It is good to know that when
we unite, we can accomplish that which
seems impossible.
Napo Sinchez
PD, La Tricolor Network

We're doing events in Modesto, CA
and Phoenix, two of the many markets
where La Tricolor is available, to celebrate
the historic Battle of Puebla. In Phoenix
the event is on May 5, with performanc-
es by Los Hordscopos De Durango, Gru-

[{R LATIN FORMATS

JACKIE MADRIGAL
Jmadrigal®radioandrecords.com

po Innovacién and Los Diferentes De La
Sierra. In Modesto it will be held on May
7, and performing will be Julio Preciado,
Los Elegidos and Carmen Jara.

Cincode Mayo is celebrated more here
than in Mexico be-
cause we're far from
our land and we
want to be part of
celebrations of our
country. In Mexico
the date is celebrated
with parades in the
main streets of small
towns or cities, but
it's not customary to
have bands perform.

It’s different in the U.S. There are no pa-
rades, and it's much more about business.
We even see beer companies sponsoring
some events. Our communities have
adopted these celebrations because they
want to change their daily routine. They
attend the events to enjoy the music and
all the Mexican food that is available.

Cinco de Mayois an important holiday

CINCO
MAYO

because it's an opportunity to teach the
new generations that live in the U.S. about
their Mexican roots. Through radio we
can teli them what this date means and
why we celebrate it. When they know the
meaning of Cinco de Mayo they will feel
proud about where they come from.

Peria Barraza

PO/OM, XHPX/E] Paso

We will be taking part in a money-col-
lection drive sponsored.by the police and
the sheriffs. The funds collected will be
used to send handicapped children to the
Special Olympics. Also, the city is orga-
nizing a contest to find who makes the
tastiest menudo. There will bejudges and
everything. Although that contest is tak-
ing place May 7, it’s part of the Cinco de
Mayo celebration.

The media pro-
motes the Cinco de
Mayo celebration not
like a Mexican holi-
day, but more like a
party with mariachis,
beer and Mexican
food. The ads on TV
and in the bars have
turmed Cinco de Mayo
into a St. Patrick’s
Day-type holidax, without the green beer.

Marylii Ramos
PD, WLEY/Chicago

We had a festival on April 30 at La Pla-
za Garibaldi with performances by bands
like Montéz De Durango, Alacranes Mu-
sical, La Dinastia De Tuzantla, Triny Y La
Leyenda, La Nobleza De Aguililla, Adol-
fo Urias, Alegres De La Sierra and Con-

v Napo Sénchez

”
P

Perla Barraza

“Over the years the Latino
market in the U.S. has
grown immensely, and
companies and ad
agencies have adopted
Cinco de Mayo as an
opportunity to market their
Wmn

Juan Genzilez

trol — the best duranguense and tierra
caliente bands.

[ think we celebrate Cinco de Mayo so
much because we want to feel like we're
in Mexico and be-
cause we are proud
of being Mexican.
We’re also a very joy-
ful community, and
we love parties.
There’s always mu-
sic, Mexican food, ro-
deos and dances to
celebrate this holiday.
It’s an opportunity to
celebrate with the whole family.

Cinco de Mayo is important not only
because it commemorates the Battle of
Puebla, but also because it’s the first ma-
jor event of the year for radio stations. In
Chicago it’s also the beginning of spring,
and it’s the first family event where ev-
eryone can enjoy good music and good

Maryla Ramos

food:
Chayan Ortuio_
Programming Manager/Dallas,
Univision Radio

We celebrated Cinco de Mayo with a
mega-festival that was completely free to
the public on April 30 at the Texas Stadi-
um. Performing were Intocable, Carde-
nales De Nuevo Leon, Patrulla 81, Atar-
decer, LMT, Polo Urias, Aniceto Molina,
Los Elegidos, Reldmpago, EIma Y Mayo,
Renacimiento 74, Grupo Flash and Baron
De Apodaca.

We also had games for the children and
lots of Mexican food.

I'm sad that this date is much more cel-
ebrated than Sept. 16 [Mexican Indepen-
dence Day]. In Mexico, Independence
Day is the largest event.

It’s also sad that many people, includ-
ing Latinos, don’t know what Cinco de
Mayo means. And then you have Ameri-
cans celebrating it because it's good for
business and because beer companies,
stores, supermarkets, car dealerships and
so on make a buck.

At the end of the day, though, the peo-
ple who listen to my stations have funand
forget about the stress of their jobs for at
least one day, and we try to give them that
and more because they deserve it. We
have no way of paying la raza back for
keeping us at the top of the ratings book
after book.
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Cuisillos: Descontrolado
& Rancherisimo -

A one-on-one conversation with the band

uisillos began their career in 1987, but it wasn’t until 1994

that they recorded their first professional album and in-

troduced a different take on banda music by adding a keyboard

to the traditional wind instruments. This innovation led to com-
mercial success, praise from some, and criticism from others.

Today Cuisillos have sales and radio
success and are one of the more recogniz-
able bands on the market. The 21-mem-
ber group — which includes two singers,
Rogelio Torres Gonzilez and Bruno de
Jesuis Jiménez — has set itself apart from
the rest by offering not only great music,
but also a unique image.

Cuisillos are currently promoting two
albums: the studio album
Descontrolado, which has
spawned the singles “Des-
controlado” and “Timida,”
and the catalog album
Rancherfsimo and its single,
“La Basurita.” While in Los
Angeles recently, they spoke
to R&R.

R&R: What's going on with
you guys?

Cuisillos: We're very hap-
py to be here. We’ve been
working on our 2006 tour,
and so far the public has been great to us.
We haven't stopped working, so when
people ask us how we’re doing, we al-
ways say, “Well, and in good spirits.”
That’s thanks to the public’s response.

R&R: You have several singles on the ra-
dio right now, from two different albums, and
there’s another single playing in Mexico.

Cuisillos: Descontrolado is a studio al-
bum, and Rancherisimo is catalog. We're
hoping that Rancherisimo does as well as
our previous catalog album, Puras
Rancheras, which won the Latin Grammy
for Best Banda Album in 2002.

“Descontrolado” and “Timida” are the
US. singles from Descontrolado, and “La
Basurita” is from Rancherisimo.

In Mexico we released “Solamente”
from Descontrolado. It's a ballad that is to-

111110000 1P ERR IO

“Mexicans are hard-
working people. They
don’t come to the U.S.
to take anything from
anyone; they come to
work o help their
families back in
Mexico.” -

LT
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tally different from anything that you’ve
heard.from us before. When you hear it
you may even think it’s a solo artist sing-
ing the song. It’s incredible how well the
public has received it. Rancherfsimo has
been really well-received because our
public has always wanted us to do ran-
chero music.

R&R: Your music is banda, but having

Cuisillos

done a ballad like "Solamente” on the album,
are you opening the door to possibly record-
ing a full pop ballad album at some point?

Cuisillos: No. This is just something we
did for our fans so they see a different side
of Cuisillos. We do lots of different things
on every album. You can find a ranchera
or a cumbia because we want to give our
fans something new and fresh.

Ever since we did our first profession-
al recording, back in 1994, we’ve been
known for innovating. Back then they
used to criticize us and tell us that we
weren'’t banda because, even though we
had the basics — brass, tuba and other
wind instruments — we added a key-
board. We were the first to do it, and we
were criticized. But because we made
those changes, we opened the door to oth-
er sounds.

It would be interesting to record a pop
ballad album, possibly a catalog album,
but we are focused on ranchero music, on
cumbia and on romantic ballads. Because
we doall that when we’re onstage, we can
create different moods within the same
concert. We can take you from a roman-
tic song that motivates you to grab your
partner to a ranchera that makes you
want to take a shot of tequila to a rhyth-

mic song that will make you want to-

dance.

That's what Cuisillos is: a fusion of
sounds that has grown after incorporat-
ing a keyboard and an electric guitar into
our music. Our music is that much rich-
er because of it.

R&R: That could be Cuisillos’ trademark,

that you always offer something new, and you

R LATIN FORMATS

DADDY'’S GIRL univision TV news anchor Maria Eiena Salinas stopped by Launch En Espariol
to promote her book | Am My Father's Daughter: Living Without Secrets. Seen here (I-r) are Launch
Talk Satetite Tour Director Bernadette Duncan, Satinas and Launch En Espanol Format Manager Rosy

Castro.

have paved the way for other bands to do it as
well.

Cuisillos: Exactly. Those who criticized
us most also made changes,
and other artists have made
changes too. Pepe Aguilar, for
example, made changes to his
music by adding synthesizer
and electric guitar and creat-
ed something very interesting.

That's great, because if you
follow one formula and nev-
er change, it’s boring. And al-
lowing the band to evolve
doesn’t mean that you have to
let go of the characteristics that
identify the band. Alejandro
Ferndndez has done ranchero
and pop albums. On the last album he
had pop and ranchera songs, and it’s
great.

R&R: In some ways, going back to the roots
of the genre is just as innovative as experi-
menting with new sounds.

Cuisillos: Rancherisimo is a good exam-
ple of that, because it is going back to the
basics. It's the music that our parents lis-
tened to. Maybe we’ve added new ele-
ments, but the traditional sound is still
there. That’s what's so interesting about
doing music: You can try new things
without losing the essence of the band.

CINCO

R&R: Your image, dresssing like Ameri-
can Indians, is very unique. Even if your al-
bum cover didn’t have the band’s name on it,
everyone would know it was you because of
the way you dress. Will you ever change your
image?

Cuisillos: We tried changing it a while
ago, but the public identifies us with the
way we dress now. | don’t think it would
work for us to change at this point, but
maybe later. It wouid be hard for our fans
to accept a radical change.

R&R: How did you come up with this im-
age?

“Descontrolado is a
studio album, and
Rancherisimo is
catalog. We're hoping
that Rancherisimo does
as well as our previous
catalog album, Puras
Rancheras, which won
the Latin Grammy for
Best Banda Album in
mn

Cuisillos: When we started; our Musi-
cal Director, Arturo Macias, came up with
the idea of each of us dressing different-
ly. One dressed like a doctor, another one
like a soldier, etc., and he came dressed
as an Indian. That’s how it started. He
liked the outfit, felt comfortable with it,
and suggested we keep that image.

We later added elements to our outfits
after speaking to some American Indians
and studying the culture a littie more. We
do it with a lot of respect for their culture.
What we wanted to do was have a very
unique image, and we have accom-
plished that.

R&R: What's next for you guys?

Cuisillos: We still have three or four
months of touring. We're hitting almost
every city from Florida to California.
Mexicans are everywhere! What I like
about it is that they are hard-working
people. They don’t come to the US. to
take anything from anyone; they come to
work to help their families back in Mexi-
0.
We also have lots of fans from Central
and South America. | love meeting peo-
ple from Puerto Rico, El Salvador or Hon-
duras who love our music. They know
our music through their Mexican friends.
Year after year all these people have sup-
ported us and our music, and we’re very
grateful.
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Total Plays: 304, Total Stations: 14, Adds: 1
MOST LOS TUCANES DE TIWUANA Siempre Contigo Uinwision
PLAYED RECURRENTS o s s TS
. el - ‘ AR CUISILLOS Ly Basurits Ballos/
PATRULLA 81 Eres Divina Dice/ m Total Plays: 276, Total Stations: 17, Adds: 1
3 EL GDERO ¥ SU BANDA CENTENARIO Adids Amor (4.A.C/
AANT WHE el P | NPARBELASIENA M Croko Sl B5 | Yot Plays: 246, Total Stations: 17, Adds: 2
GAUPO MONTEZ DE DURANGO Ligrimles Tontas Foimonsalisy 541 | SENGIO VEGA “EL SHAKA® Dushe De Ti Sy BME Nerre/ .7 0J NARE Es Tan Bello (EM Tolewis/
GETO Y SUS CANANISS Ne Pusde Olviderte (£ dimoesaDiss/ 420 | PESADO A Chiler A Otra Parte Warsw ML/ 20 T L LY
Songs ranked by tetal pleys -
IUMBIA KINGS Mo No Mo (Duice Nika) 6 Talvise/ 358 | GRUPO INNOVACION Medena Oue Ya Mo Esté Fasmicy/ m Statien playlists for all R&R reperters ars available
RANBA LGS ELESIDGS Fruta Prokdids Fasovisd/ 19 | L0S HOROSCOPOS DE DURANGE Oiga Edimonsalical m o8 the wed ot www

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

WR&R's INDUSTRY VIP PACKAGE : "% T st s ewsgape

R&R Today:
l - R&R's Today's News

The R&R Directory

l gl SAVEOVER 25%

R&R’'S INDUSTRY VIP PACKAGE IS $44568
(Regular rate $595.00)

! Call R&R at:
| 310-7881625
: U. S. Only ®
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KR CONTEMPORARY TOP 30 .

May 5, 2006
W e me e M g ER e MEDIABASE
1 @ ALEJANDRA GUZMAN Voiveri A Amar Sosy BM6) 501 +38 § 10
2 2 CHAYANSE To Echo De Menos Sasy BMS/ 537 18 14 199 MOST ADDED
4 @ SWBANDERA Que Me Alcance La Vide (Sory BMG/ 513 +7 0 18 '
3 4 JUANES LoGue MeGusta AMi Uinvwrsad  * a7 48 17 1 ARTIST TILE LABELSS) 4008
§ 5 LUISFONSI Por Une Mujer Uimberzal . 48 3 " 1 | EBUARDO CONZ To e Mamw ML) :
8 @ LAOREJADE VAN GOGH Muleca De Trapo (Saey BME) “ ] 150 m:.‘:r“",""" ;
6 7 LAURA PAUSIN Como Si No Nos Hubidrames Amedo /Wanser ML) V] 2 1 1] JEAN Duse (Soay MG P 2
7 8 RBD Ain Hay Algo [EM Talwise/ 1 38 1" "
9 @ JEREMIAS Uno Y Uno Es igual A Tres Misversed [ Y ] 120 MOST
10 @ ANAIS Lo Oue Son Las Cosas Umiisiow/ [ Y’ ] 130 INCREASED PLAYS
17 @ CAMILA Abrizame Sasy BMS) 383 +41 0 1] S — ' "
13 @ MCKYMARTIN it's Akight Cobembia/ 3/ +N 7 10 s e gy catnt
11 43 SHANIRA Dia De Enero £pic/ 383 4 15 17 ] SHAIIRA SWYCLEF JEAN Hips Dow't Lis fpic/ +8
12 14 REN Ous Vide La Mis Sasy BMG) w 9 1] 130 JEREMIAS Une Y Une Es lgual A Tres Uisbersad +51
" 15 €L SUERO DE MORFED Ojos De Cislo /Warmer M.L) 3 2 13 151 JEAN Dusle (Seoy B85/ +48
18 ~@)  WOELIA Como Dusle (Barrera De Amor) EM Talovise/ £ 7 130 ARAS Lo Owe Son Las Cosas Univsion/ &
CAMSLA Abrizame (Sesy SMG/ 4
18 17 YUMDIA Angel Soey BM6) 8 4 19 ] ALESANORA GYZMAN Veivré A Asar (Saay AN o
15 18 MCARDO ARJOMA Pingiinos En La Came Sy 246/ m 5 9 20 ROCLIA Cirne Ousls Barrers Do Aver) M0 Talnvisy~ © +37
27 @ SHAKIRA WYCLEF JEAN Hips Don't Lis Epic/ b1;] +83 2 m RCARDS ARJONA Acompierme A Estar Solo Sasy MG +37
21 @  JULIETAVENEGAS Me Voy Soey BME) b7 +2 3 ”n EDUARDG CRNZ Tu Meners Warner ML) +%
22 @ BELANOVA MePropunto Uinvarsad m +4 7 " 51 SEROR Verane Del 06 Vonsben +3
19 22 CHRISTIAN CASTRO Sin Tu Amor Unbersal 225 38 13 7n
2 1 LASAESTACION Purdiiin Sy M) 2 @ on um NEW & ACTIVE
- @ WCARDO ARJONA Acompshame A Estar Solo (Sosy BME) 192+ » 120 YANIR Detalies Warner M.LJ
22 @ ANAGABMEL Sin Tu Amor M Talevisa) 191 +7 3 r Total Pleys: 160, Total Statiens: 8, Adds: 1
- @ RBD Séiveme [EM Televisa/ 1% +22 ] 1e LAURA PAUSIN Tu Nombre En Mayiscules Warser M.LJ
o> @  SISEROR Vorano Del 86 VeneMusic/ 18 433 1 50 TWALERAC 47T Sciven: 45000
0 28 NMRANDA Don FAW Tabvise/ m 1 1 " mm:zmmz
2% 29  LUNS MNGUEL Si Te Pardiera /Warser M.L) 172 24 5 8 mm'mmummw
24 30 THALIA Seduccién [EM Telwise/ 11 3 15 100 Total Pleys: 142, Total Stations: 6, Adds: 1
22 Spanish Contemporary reporters. Monfiored airplay data supphied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays forthe |  ENTRE 3 Guitarras En Wi Corazén (Mock & Aolf
airplay week of 4/23-4/29. Bullets appear on songs gaining piays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase Total Plays: 99, Total Stations: 5, Adds: 0
mp!aysisphcedfiml.Sonosbelow“o.15mmovedlonwmmzﬁer20mvonﬂnchlnul?lcsslsor\gmsndyﬁnmmlopi.’:.Hiﬂer?ﬁm‘mm SEAN PAUL Temperature (VP/Atlentic)
is not in theloplSammmmmmksmmm‘nnmsmmammMostMMnsmetotalnumber o'pewaddsoﬂbalry Total Ptays: 99, Total Stations: 3, Adds: 0
reported to R&R by each reporting station. Songs unreported as adds do not count toward overalt total stations playing a song. Most Increased Plays lists the songs with
the greatest week-10-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station V. MANUELLE HYURIDIA Nuestro Amor... (Soay MG/
is assigned an AQH number. Average Quarter Hour Persons used herein with permission trom Arbitron Inc. {© 2006, Arbitron Inc.).© 2006 Radio & Records. Total Plays: 96, Total Stations: 3, Adds: 0
BELAROVA Por Ti (Universal
MOST T —, -3 Total Plays: 88, Total Stations: 4, Adds: 1
PLAYED RECURRENTS P8O Mot Ao (40 T W | orn Py 86, Tor Seaone. . A 0
o | MBO Stla Oubdate En Sancio (EM Taleviss/ s
ARTIST TITLE (ABEL(S) PLAYS
SIN BANDERA Susita Mi Mano (Saey BMG) 305 | LASA ESTACION Daria [Sany B/ 185
REIK Novembre Sin Ti Sany BMG) 282 | FRANCO DE VITA Ti De Oub Vas (Sony BMG/ 182 oy
YAHIR No Te Apartes De Mi (Wamer ML) 23 R0 SERRSY. iy iwrEn B S et bl Station playlists for all R&R reporters are available
SHAKIRA No £/ 220 | LASA ESTACION Algo Mis (Sony BMG) 165 on the web at www.radioangrecords.com.

Edicion Amigos

“Detalies”

Spins @ Spanish Contemporary:

KLVE/Los Angeles WRMA/Miami WAMR/Mismi XLTN/San Diego WRMO/Tampa
KCNL/San Jose WEDJ/indianapolis WFNO/New Orleans  XAVO/McAllen/Brnsvlle KNVO/McAllen/Brnsvlle
KMMM/Fresno XHPX/El Paso KPSL/Bakersfield

Spins @ Tropical: WVJP/Puerto Rico, WYUU/Tampa Spins @ Regional Mexican: WYMY/Raleigh

Tribute to the Brazilian legend

Roberte Carlos, including the hits

“No {e apartes de mi ” and “Detalles”
plus the new single “Amiga”,

duet with Yuridia

“No Te Apartes De Mi”
Spins @ Spanish Contemporary:
WPAT/ New York KLVE/Los Angeles KSSE/Lss Angeles WWVA/Atlanta WAMR/ Miami
WRMA/ Miami KOVA/Phoenix XLTN/San Diego WRMO/Tampa KJMN/Denver
KRRE/Sacramento KRRN/ Las Vegas KCNL/San Jose WEDJ/ Indianapolis WFNO/New Orleans
’ : SN~ . KNVO/McAlien/Bmsvile XAVO/McAllen/Brsvlle  KMMM/ Fresno KRZY/Albuguergue XHPX/El Paso
1 - KYSE/E Paso KPSL/ Bakersfield
] Spins @ Regional Mexican: WYMY/Raleigh, WAZS/ Charleston, SC, KXTS/Santa Rosa, CA m

Sales over ;
350,000 copies Spins @:Tropical: WHOL/Allentown WARNER MUSIC
: —— www warnermusiciatina.com  www.yshirwebcommx  LATINA
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KR LATIN FORMATS .

May S5, 2006
f TROPICAL TOP 30 ) [ LATIN URBAN TOP romsea(r]
| MEDIABASE N UR 30 MEDIABASE
W W ammeT TIE LaseLs) N i "B smos M Wi aNmsT TIE LasELs) e BT oies

1 1 ANDYMONTAREL. SeleVe S52Unnsion 2 4 1w 1 € DADDY YANKEE Rempe /5 Cartattnterscape) M 8 2 e

2 MARC ANTHONY TuAmor MaHaceBien SomyBMG/ 265 10 28 130 2 2 SHAKIRA fWYCLEF JEAN HipsDon'tle Eac/ 769 22 8 120

4 MONCHY & ALEXANORA NoEsUnaNovela USA) 204 +10 7 128 3 3 WISINS YANOEL Liamé Py Vorte Macherebhsiy 628 38 23 130
6 IPKLABE fVICTOR MANUELLE Evitars Soey MG/ 196 +18 12 108 4 SEAN PAUL Tamparaturs (VP/Adiantic/ 597 +@ 8

4 FRANK REVES Princasa (/SA/ 1M +8 18 101 5 XMW Dismend Girl Badbes/ 53 4 1N 120

7 V. MANUELLE Nusstre Amer._. Sory BM6) 12 B3 3 8 DADDY YANKEE Machucando 6/ Catedinterscope) 521  +20 10 120
5 7 AVENTURA UnBess Pramisey m 8 % wm 6 7 AVENTURA UnBess Promis 3 4 17

15 @  JUANES Lo Oue Mo Gusta A Wi Limbwrsal m +2 U m 10 @ ‘WISHAYANDEL. NecheDeSers Mockerrblosic 487 +7 13 138

8 9  WISNGYANDEL UeméPyVets Macheredbs) 167 & 25 oA 9 9 VOLTIO. Chulin.. Mvir LisoSouy UrbaaEaic/ @ 0 17 1

16 @ TIT0 "B BAMSING" Cale 0 Taimicy 16 +3 & m N @  CALE13 Avivese- Te Say oM T

3 11 MCHAELSTUART MoywOueYe Mbchwedbacy 158 38 15 o 7 11 RAKIMYKERY Dows Giwvwrsad om oW 7 e

8 12 GABERTOS.AOSA PwlshwieOelUnAmer SowBMF 156 13 12 80 12 12 ANGELOKNAZ VenBidss MPRuchwedisy 480 3 23 13

12 13 WKLABE Amer Do Une Nochs Sory AMG/ 15 1 4 W 15 8 TITO “EL BAMBING” Cals (600 Tainiss/ G4 455 8§ e
13 OADOY YANKEE Machwcande i Carafloarscape) 151 +8 8 O 2 DON OMAR Angaitas /Vildachere Mrsic/ M+ 2 M

11 15 UMIT 21 BBsks Pagee Lissininy w 1o’ m 14 15 AVENTURA HDON OMAR Eis Y Yo Pomisy W 4 23 e
10 16 RAKIMY KEN-Y Dows Uinvarsal W a7 1 m 17 18 XTREME TeExrale 552 m 4+ 0 0w
18 WASIN & VANDEL NocheDeSexs Mlechwedsi/ 145 +21 7 @)1 16 17 VY QUEEN Libertad Lo Cal m 4 2 om

7 ANAIS Ls Oue Son Las Cosas inviniow/ 1m 3 & m 19 @ WSHL Wome e Mochere Mesicimvrsaifepedlic) 257 421 4 11N

2 CALLE 13 Atévete - To (Samy M) 122 +14 M 18 19 VAGAAMACKEGWNASKYBalwde LoCald 2044 .18 18 118
19 ANDY ANDY AQuiinlobmperts AbbaeBarOffcipy) 122 4§ 280 118 21 20 NGRE MisMez MitswmexfoclafandsUMG) 2171 7§ WA
Bk INDLA Soiamante Uine Neche (SE2Unsion/ 1 +88 1 B 28 @  JUANES Lo Oue Mo Gusta A M Uimbersad 1M 20 2 M
» PUERTO RICAN POWER Se Ven Benitas U/SAY 112 +8 4 58 2 2 NYTUNES. TeHeOwrite_ MlesiwhockesMac/178 8 19 98
a LIS FORSI Par Une Mujer inbarsad M 15 7 23 23 ANAIS Lo Owe Sen Las Cosas Cinbsniny m 1 & m

B> OROUESTA GUAYACAN Ay Aer__. Sasy BMG) B B 1w 4 24 MASTERJOEROGBIACK MiAmerss Obdbsc) 109 3 15 180
22 25 WOIAICHERA Sey Dlferaste SE2Unvinion/ 7 s 1w 21 25 TPANL ImNLwv_ UveZonbe Label Grouy 5 4 3 W
2% 8 SHAKIRA SWYCLEF JEAN Hips Don't Lis i/ ® 2 2 a 2 26 BUBBASPARIUL. MsNewBeoty PmpbAbntigy 154 13 2 o8

7 K ELFATHER.. Mo Hoy Node Galf Sialacherebisid 78 +3 14 4@ — @ DONOMAR. DsksDenDsis AVPRxchreMesic 152 +7 18 128
24 28 TITMEVES SiYe Fusra B S62ZUniison ™ 8 13 m 28 28 RELFATHER . NohoyMals GaliStaMlachoreiba/ 1488 22 8 88
B> @ MAGHATERVALENTINO Roggestin MSbchewrdinid 74 +82 1 28 - : MC MAGIC fDJ KARE Sexy Lady Asstybey/ “w 21 8 .

28 30 OGATABON DeskeOmlnguenAMiSayOM ©4 8 3 4 - DON.. Raggeotin._ (B0Gchete MoicUmers/Apndkc/ 180 +8 18 138

14 Trapscal reporters. Monitored airplay data supplind by Medisbase Resserch, 8 divieson of Premisrs Radio Networks. Songs ranied by totet plays for
e airpley week of 4/23-4729. Bulislt 2ppe8r OR SORGS Gaining plays of remaning et rom previous wesk. If wo S0ngS are Sed i tolal plays, the song
with the rger INCrease i piays & piaced firat. Songs below Mo. 15 are moved 10 recurrent afer 20 wesks on the chart uniess 3 50ng hes A0T yet reached
the 1op 15. i aler 20 wesk, e record & R0l & e 10p 15 and has two consecutive weeks of Gecressed plsys. 1 501 is Then calegorized a8 recurent.
Most Added is the t0tal susmber of s adds oficially reported 10 RER by sach reporting station. Songs unreported a8 adds do not count towerd oweral
10tal stations pisying 3 30ng. bost incressed Plays lisis the 30n0s with the greatest wesl-0-wesk InCresses i total plays. Total Audiencs equsls Avwrage
Quarter Hour Persons imes number of plsys (Nmes 100). Each daypert on each Ststion is aesigned an AGH number. Average Ousrier Howr Persons used
hergin with permassion from  Asbitron Inc. O 2008, Artetron Inc.).© 2006 Radio & Records.

14 Latin Urben reporters. Mondtored airpley data suppiied by Mediabase Research. 3 dvision of Premaere Radio Networks. Songs ranked by total plays
for Thg awplay wesk of 4/23-4/29. Buliels a0Pa ON SONGS GMAING Piays of remening flat from previous week. If Two S0ngS ¢ tied i total plays. the
20R0 wilh 1he lerger ;ncresss i plays s placed first Songs delow No. 15 38 MOVed 10 recurrent sler 20 weeks on the chert uniess 3 s0ng has not yet
feached e 10p 15. 1 ater 20 wesks. he recond is ot i e 10p 15 and has two consecutive wesks of decreased plays. the song is then categorized as
recurrent. Most Added is The total member of aew adds ofiicially reported 10 RER by each reporting stabon. Songs unveported 2s adds do not count
toward overall total stations pleying 3 90ng. Most incressed Plays lists The 5ongs with the greatest wesk-i0-weel increases in total plays. Total Audience
oquais Average Quarter Hour Persons times number of plays (Wmes 100). Each deypant on eech station & assigned an AGH numbet, Average Quarter
Hour Persons used hersin wilh permussion from Arbitson inc. (© 2006, Arbitron inc ). © 2006 Radio & Records

DON OMAR Angaiites Vifliachese Maic/ JEREMIAS Une Y Une Es lguel A Tres Unierzal

Total Plays: 50, Total Stations: 3, Adds: 2 Total Ploys: 42, Total Stations: §, Adds: 2

TACANIAS FERREIRA Ls Avieps (/8N MICNAEL STUART ATITO ROJAS Ela Y Yo Aachety Amc/
Total Ploys: 46, Total Stations: 4, Adds: 0 Total Ploys: 42, Total Stations: 2, Adds: 1

MARC ANTHORY Velonde Entre Tus Brazes Sesy AMG/ ADSLESCENT'S OROUESTA Ponte Pile Aarta/

NEW & ACTIVE

VOLTIO {SSTCN Chivers /Wihiv Lisw/Seny Urbanpic/
Total Plays: 139, Tetal Stations: §, Adds: 1

Total Plays: 104, Total Stations: §, Adds: 0

C. BROWN Yo (Excuse Mo Miss) (bveZombe Label Groug/
YAGA & MACKIE /TEGO CALDERDN Fuspe Ainbivian/ Total Ploys: 98, Total Stations: 3, Adds: 0

Total Plays: 128, Total Stations: 4, Adds: 1

MAGIC JUAN Ml Horas Xock
MAGHNATE & VALENTING Reggestin /Villdechere Musi/ | Tetal Plays: 90, Total Statiens: B, Adds: 1

Total Plays: 128, Total Stations: 4, Adés: 0
2100 & LENNGX Cuinte Tongs Ous Esparar Adachery Sest/

MARVIN Back Up Mdachere Mussc/ Total Plays: 74, Total Stations: 4, Adds: 0

LOS BUNKERS Liveve Sobre La Ciudad /Nacional/

MEXICAN INSTITUTE OF SOUND Mirando A Las Muchachas (Nacional/
RATA BLANCA Ain Estés En Mis Susitos Deleneca/
HUMMERSQUEAL Buick A Monterrey Sowfop/
BABASONICOS Yegus Universall

SPIGGA People 0f The Sun /E] Relsmpago Misica/Supermercado23/VaJ)
MIRANDA Don (FM! Televisa)

10 CABULA Heroina /indepedent Love/V8.J)

11 LDS CALZONES Saténica (Delonuca)

12 EL TM Todos Somos Piratas /Fonovisa/lora/

13  BERSWIT VERGARABAT Madre Hay Una Sola (Universal)
14 BELANOVA Me Pregunto Unversal/

15 SISENOR Verano Del 96 (VeneMusic/

WO 00 ~u D N & N —

Songs ranked by total number of points. Data compiled from playlists submitied on a weekly basis by 11 specialty

Total Plays: 45, Tetal Statiens: 3, Adds: 2 Total Meyx: 41, Total Stations: 2, Adés: 0
\_. Seags ronhed by total plays ) —N;hw-ﬂm - )
- _ Y ( , ™)
ROCK/ALTERNATIVE RECORD POOL
) ::;;::;s Sonido Total Nacional) “::lr:ﬂ:';lm Mayor Que Yo /Machete Music/

rock/alternative shows, airing at least 2 hours per week, on radio stations across the country. J

MONCHY & ALEXANDRA No Es Una Novela (/&N

VY QUEEN Libertad /L2 Cale/

TITO ROJAS Si Me Faltas Ti (MP)

RAKIM Y KEN-Y Down (Universal)

CHANTAL CHAMANDY You Want Me /Ninemuse Entertainment/
JZABEHL Naughty Boys (arck/Sony BMG)

FRANK REYES Princesa L/&N/

PUERTO RICAN POWER Se Ven Bonitas /8N

ORQUESTA GUAYACAN Ay Amor, Cuando Hablan Las Miradas (Sony SMG)
TITO “EL BAMBINO" Caile [EM/ Televisa)

BANDA GORDA A Las Mujeres Hay Que Mantsnerias Contentas /MP)
13 LIMET 21 A Ls Nena Ls Gusta Unwisson)

14 SONORA CARRUSELES Cuero Na’ Ma /Fuentes/

15 JULIANA El Hotel WP/

W ® ~u DN &N =

- ot
N - O

Songs ranked by total number of points. 22 Record Pool reporters

. J
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NATIONAL

WANTED:
Great Radio Talent

TARGET:
African-American Women
24-49, leaning female
If you are talented, funny, friendly,
into entertainment, style, family
and relationships, send your
resume and a professional CD
demo (5:00) total to: Radio &
Records, 2049 Century Pork East,
415t Floor, #1157, Los Angeles,

CA 90067. EOE

CMNO

EhyStay web)s sETWON

Smal'tJock

® ® ®Networks

Are you in posession of a killer Urban
AC rolodex and contact list? If you're an
onkair talent or producer that has some
extra time and the ability to book Adist
artsits for interviews, we're looking for
you. Contact Tony Colera at: (805) 937-
0368 or send your brag sheet to:
tony@smartjock.com. EOE

Broadcast Operations
Coordinator - NJ
Perform all necessary and routine
functions of audio engineering and
board operation for nationaily

syndicated radio programs.

For more information or immediate
consideration, please go to:
www.dowjones.com/Careers/
Careers.htm

Refer to job ID # 106051
EOE

NYT Radio Seeks
News Director

Primary responsibility is to host the mom-
ing (5:30cm-11:00am) news shift, cur-
rently on 96.3 FM WQXR, which includes
assembling and voicing newscasts and
other information segments. Minimum
requirements: Bachelor’s degree or
equivalent experience, demonsirated skill
as news presenter, excellent news judg-
ment and writing skills. Send minimum
3 representative air checks along with
résumé and cover letter to: NYTR News
Director Search, Box RR, WQXR FM, 122
Fifth Avenue, New York, NY 10011. No
phone calls or faxes. EOE

HOW TO REACH US RADIO & RECORDS. INC. 2049 CENTURY PARK EAST 41ST FLOOR. LOS ANGELES. CA 90067

‘ baitimore

RADIO SALES OPPORTUNITY - -
WIYY-FM, 98 ROCK
THE FLAGSHIP STATION
OF THE BALTIMORE RAVENS

Unique opening for self motivated indi-
viduals eager to pursue a career in
radio sales. Terrific program and great
benefits offered. Sports sales background
is & plus. High performance is key to suc-
cess in this position. Mail your resume
to Hugues Jean, General Sales Manager,
WIYY-FM, 3800 Hooper Avenue,
Baltimore, MD 21211. Or e-mail your
resume to hjean@hearst.com. EOE.

Newscaster - Princeton, NJ

Conduct and edit interviews, research, write
and record podcasts and other material,
including newscasts, as required.

For more information or immediate
consideration, please go to:
www.dowjones.com/Careers/Careers.htm
Reter to job 1D # 106053 or 106054

EOE

SOUTH

SALES MANAGEMENT

The Beasley Broadcast Group of
Eastern NC (WIKS, WSFL, WMGYV,
WXNR, WNCT A/F) is searching for a
Sales Manager to join our Greenville,
NC. teritory. Greenville is a vibrant
college town in the Greenville, New
Bern, Jacksonville market. The job
will include hiring, training. ond
managing a motivated local sales
team. Exceeding billing goals and
generating new business is the cri-
teria that will be used to measure
success. In this position you will be
on the street leading by example
and tracking the team's progress
and efforts. Must have a minimum
of three years advertising sales ex-
perience, be fearless, creative, or-
ganized and determined. Interested
candidates should contact Market
Manager Bruce Simel at 252-634-
2010 or Bruce@WSFL.com.

The Beasley Broadcast Group in an
equal opportunity empioyer.

POSITIONS SOUGHT

Getting some contacts, but former Modesto
weekender and CCC Sports voice still 100k-
ing for NorCal/PacNorthwest gig. Contact
FRANK at: (510) 223-1534. (5/5)

Seeking Production Director/Creative Ser-
vices opportunity. Very good air talent with
many years successfully.programming. Cur-
rently on the beach - Fort Myers Beach, FL
(willing to relocate) PAUL ORR:
paulorr@aol.com, (832) 498-2282

www.thenewvoiceguy.com. (5/5)

KR OPPORTUNITIES

Oevekarts Classic Rock

MORNING SHOW TALENT

98.5 WNCX is building the next great
morning show in the Rock-n-Roll Hall of
Fame City. Are you someone with
boundless energy, superior creative tal-
ents, and the ability to connect with a
heritage Classic Rock audience? Tape
and resume to station. No calis or
emails, please.
Afin: Bill Louis, Program Director
98.5 WNCX-FM
1041 Huron Road
Cleveland, OH 44115
Fox: 216-861-5764
CBS Radio is an Equal Opportunity
Employer.
 —

Director of Sales

CBS Radio St. Louis is seeking qualified
candidates to manage the sales strategy
and staff ot KEZK-FM and KYKY-FM. The
successful candidate will possess ot least
4 years sales monagement experience
with demonstrated skills in strotegic
planning, team building, inventory man-
agement/pricing, NTR, meeting budgets
and creative “street” skills.
Reply in confidence to:
DOS Search R&R
KEZK/KYKY
3100 Market Street
St. Lovis, MO 63103
e-maoil: HR@sH.cbs.com
Equal Opportunity Employer M/F/D

@®CBSRADID

POSITIONS SOUGHT

Dynamic Marketing Professional. Express
your companies cutting edge status with a
dynamic marketing professional. Former VP
for ad agency. MESHA HILL: hu_msa@
hotmail.com (703) 494-5403. (5/5)

(Michigan) Currestly working part-time for
2 Hot AX station. Would love to find a sta-*
tion that | can use all my talents -Board op,
promotions and BJ. E-mail me for more info:
djmartin88@hotmail.com (5/5)

R&R Opportunities

Free Advertising

Radio & Records, Ime. provides free (20 words maxi-
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same iength
are also available to individuals seeking work in the in-
dustry under Positions Sought.

Deadline

To appear in the following week's issue, your ad must be
received by Thursdey asen (PST). eight days prior to issue
date. Free Opportunities fistings should be typewritten of
prired on 8 1/2° X 11° company/station letterhead and are
accepted only by mall or fax: 310-203-8727. Ondy tree po-
sitions sought ads are accepted by e-mail to:

5 com. Address all 20-word ads
0 ASA Free Opportunities, 2049 Century Park East., 41st
Floor, Los Angeles, CA 90067.

R&R Opportunities

Advertising
x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch inClud-
ing heading). Includes generic border. If logo, custom
border or larger heading are required. add 172 inch ($60
for 1x, $50 for 2x). in addition, all ads appear on R&R'S
website. (www.ragioandrecords.com).

Blind Box: add $50
The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads. but a $50 service charge is added for Ship-
ping and handting.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch,

Payable In Advance

Opportunities Advertising orders must be typed on
company/station lgtterhead and accompanied by ad-
vance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com, Ads are aiso
accepted by fax: (310-203-8727) or mail, Visa, MC,
or AMEX accepted. Include card number, name as it
appearg on credit card. expiration date and phone

ber. Blind box are sent to advertisers
every Friday by first-ctass mail.

To appear in the tollowing week's tssue, your ad must
be received by Thursday neea (PST) eight days prior
to issue date. Address all ads to:R& R Opportunities,
2049 Century Park East. 41st Floor, Los Angeles,
CA 90067.

RADIO & RECORDS, INC.

2049 Century Park East. 41st Floor. Los Angeles. CA 90067

R&R is pubkshed weekly, except the week of December 25. Subscriptions are avaiable for $325.00 per year (plus appiicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 2049 Century Park East, 41st Roor, Los Angeles. California 90067. Annual subscription plan inciudes the weekly
newspaper plus two R&R Dwectones issues and other special publications. Refunds are prorated based on the actual vaive of

tssue recerved prior to cancellation. N

Quat

Publisher.

y rates available. A
assumed for unsolicited material. R& R reserves ail rights in material accepted for publication. Al letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes aii (labdity regarding the content of
the fetter and its publication in R&R. Nothing may be reproduced i whole of in part without written permission from the

© Radio & Records, inc. 2006
POSTMASTER: Send address changes to R&R. 2049 Century Park East. 41st Floor, Los Angeles, California 90067.

care taken but no responsibiity

CIRCULATION: 310-203-8727 kmumaw @ radioandrecords.com
NEWS DESK: -
RAR MUSIC TRACKING:

ADVERTISING/SALES:

310-788-1625
310-788-1699
310-788-1668
310-553-4330

subscribe @ radicandrecords.com OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL/MAIN OFFICE: 310-553-4330
WASHINGTON, DC BUREAU:  301-951-9050

NASHVILLE BUREAU: 615-244-8822

310-203-8727
310-203-9763
310-203-9763

310-203-9763 mailroom @ radicandrecords.com
301-951-9051

newsroom @ radicandrecords.com

cmaxwell @ radicandrecords.com' jhoward @ radicandrecords.com

310-203-8450 hmowry @ radicandrecords.com 615-248-8655  Ihelton @radicandrecords.com
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== AUDIO & VIDEO AIRCHECKS ==

+CURRENMT #388. KRBE/Atom Smasher, KLDE/Paul Christy, WKIS/Bilty
Brown, KHKS/Billy The Kidd, WWZZ/ Mathew Blades, KCCL/Jim

Hall, WAPE/Chase Danieis $13C0

+LURRENT #2307, WBIGMurphy & Cash, Z100/Romeo, WFLZ/Xane,
KDND/Heather Lee.KFRC/Sue Hall, WOMC/Dana Masucci, WCSXUJ.J. &
Lynne. $13 CD.

+PERSONALITY PLUS 0PP-218. KHMX/Sam Malone, KSCS/Terry Dorsey
& Hawkeye, KIIS/Ryan Seacrest, 2100/Etvis Duran & Z Zoo $13 CD.
+PERSONALITY PLUS #PP-215. KMY\/Jett & Jer KSAN/Lamont & Tonelli,
WPLJ/Scott & Todd, WRBQ/Mason Dixon & Bill Connolly. $13 CD
+PERSOMALITY PLUS #PP-214. WMMR/Preston & Steve, WRQ)X/Jack
Diamond, WMGC/Jim Harper, WOGL/Ross Brittain. $13 CD.

+ALL COUNTRY #CY-183. WROO, WQIK, WGNE. KRTY, KNC1. $13.CD
+ALL CHR CHR-133, KIS, KPWR. KSFM, KBMB. KOND, KHKS. $13 CD.
+ALL AX #AC-141 KIO), KOIT, KGBY, KYMX. KEZR. $13 CD.
+PROFILE #8-640 SAN FRANCISCO! CHR Ciry AC Gold AOR UC $13CD
+PROFILE #5-548 MIAMI! CHR AC AOR Goid UC $13 CD
+PROMO YAULT #PR-83 promo samples ~ all formats, all market sizes
$15.50 CD

+SWEEPER VAULT #8V-49 Sweeper & Iegal ID samples, all tormats.
$15.50 CO

+CHN-39 (CHR Nights),+0-27 (Al Oidies) +CR-1 (Classic Rock), +ALT-11
{Alternative) +AOR-17 (AOR) at $13 each

+CLASSIC #C-301, WLS/John Landecker-1976, KH./Bobby Ocean-1976,
KFXM/Mike Matthews-1976, KDES-1974, WINS/Murray The K-1965.
$16.50 CO

YIDEQ #105. Philly's WOGL/Ross Brittain. NY's 2100/Joe Rosati, Boston's
WXKS/Matt Siegei. DC's WWZZ/Mathew Blades. Detroit's WYCD/Dr. Don,
Battimore's WPOC/Mchael J. & Jen. DVD $35, VHS $30.

+ lapes marked with + may be ordered on cassette for $3 less

www.californiaaircheck.com
| r—.

CALIFORNIA AIRCHECK
Box 4408 - San Diego, CA 92164 - (619) 460-6104

www.CarterDavis.com

CARIQ_QVIS

RN MARKETPLACE .

HEARD BY
45 MILLION
LISTENERS DAILY

1-877-4-YOURVO
(877-496-8786)

EMPLOYMENT SERVICES

AIR TALENT « PROGRAM DIRECTORS « PROMO DIRECTORS

| did it...so can you. Call me.
Shaun Holly
800-345-9688 x 7445
www.tripleyourpaycheck.com

PeopleBuilders

Persond Development for Unliovited Freedom

s piocins onicions - rrowoonicrons l
TRIPLE YOUR PAYCHECK!| |

VOICEOVER SERVICES
e )

(
Could the

“Voice of God”

be a woman?

Roberta Solomon
Hearing is believing.

www.voicegal.com

www.radioandrecords.com

JOE CIPRIANO

PR O MO S

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

www.joecipriano.com

ID'S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

www.radioandrecords.com

DAVE PACKER

VOICEOVERS
Relatable, Authentic, Credible
and surprisingl a!fordable

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typed and
accompanied by payment, Visa/MC/AMEX
accepted. One inch minimum, additional space
up to six inches available in increments of one-

inch. Rates for R&R 1 tyme $95.00
_Marketplace(per 6 insertions  90.00
inch): 13 insertions  85.00

26 insertions  75.00
Marketplace 51 insertions  70.00

(310) 788-1621
Fax: (310) 203-8727
e-mail: kmumaw@radioandrecords.com

R&R LOOKS AT THE LATEST IN DIGITAL DEVICES
o SRR ;

Roku's SoundBridge Network Music Player is a
rather beautiful cylinder of brushed aluminum and black
plastic that allows users to play PC or Mac digital music
files from anywhere in the house. Just hook it up to your
network and either a stereo or a set of powered
speakers, and it's ready to go.

The SoundBridge comes in two modeis: the M500,
which includes a two-
line, 40-character LCD
display and is available
for about $150; and the
M1000, which features a
brighter, faster two-line
VFD display in a jarge,
16-pixel font and retails
for about $200. Both
SoundBridge modeis are about 10 inches wide with a
diameter of just under 2 1/2 inches, and they weigh
about 1 1/2 pounds.

The SoundBridge arrives network-ready, with wired -
Ethemnet and a CompactFlash WiFi adapter. It supports
WMA (including “PlaysForSure” rights-managed music),
MP3, AIFF and WAV files, along with unprotected AACs,
but songs bought from Apple’s iTunes Music Store won't
play over the SoundBridge because of rights-manage-
ment issues.

it doeen’t have its own music-management software but
plays music directly from iTunes, Musicmatch, Rhapsody
and Windows Media Connect or Windows Media Player

Rock Your Network With SoundBridge

-I - . WiFi music system.”

Roku's SoundBridge

10, all of which are availabie as free downioads. All of this
is controliable through an included remote.

The SoundBridge aiso ptays Internet radio stations
through a direct connection — the computer doesn't
even need to be turned on. The SoundBridge comes
with.a black rubber stand, and brackets are available to
mount the player on a wall or below a cabinet if you
should so desire

Also available from
Roku is the Sound-
Bridge Radio, a just-
introduced “complete

fohlfls,

The SoundBridge Radio

is not so handsome as

the SoundBridge — in
fact, it's kind of goofy-looking, being a simple, boxy case

” with a sort of tent-shaped projection on the back — but it
includes speakers and an arvay of controls, including
dedicated preset buttons for favorite stations and
playtists, that the SoundBridge doesn't have.

The SoundBridge Radio has a remote and does
everything the SoundBridge does, and to listen to
Internet radio over it doesn't even require a computer —
just broadband and a WiFi home network. Additionally,
it's aiso a fully functional clock radio, with a clock
(updated automatically from Naval observatory time),
AM and FM radio and several alarm tones.

~ Brida Connolly

www.americanradiohistarvy com
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CHR/POP

™
RINANNA SOS [Def JamIOJMG)
SEAN PAUL Temperature (VP/Atisntxc/
SHAKIRA HWYCLEF JEAN Hips Don't Lie (Epc/
DAMIEL POWTER Bad Day Warner Bros)
NATASHA BEDINGFIELD Unwritten Epic/
MARY J. BLIGE Be Without You (Ge/fen/
KELLY CLARKSON Waik Away (RCA/RMG/

8 JAMES BLUNT You're Beautriul [Custard/Atisntx/
o FORT MINOR {MOLLY BROOX Where'd You Go /Waermer Bros.)
10 STAMID Right Here /Flig/Atiantic/

~ F
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™
8 CHAMILLIONAIRE {ACRAYZIE BONE Ridin (Uinversal Motown/
T What You Know (Graed Hustia/Atientic)
3 DEM FRANCMIZE BOYZ Lean Wit ht, Rock Wit t (So So Def/Virpin/
4 SEANPAUL Temperaturs (VP/Atisatic/
5 PAULWALL Girl (Swishatiowse/Asybe/Atioatsc/
6 BUBBA SPARXXX... Ms. New Booty Parple RibbonVirgin/
8 LR’ JON HE-40 & SEAN PAUL Snep Yo Fingers (T¥T)
FIELD MOB f/CIARA So What D7PfGeffaw/
9 MARY J. BLIGE Be Without You (Geffae/
@ NE-YO When You're Mad Def Jam DG

MEDIABA

URBAN

w

N WD

™w
1 VL Whet You Know /5rand Hastia/Arientic)
YUNG JOC s Goin’ Dewn (Bad Boy/Atieatic/
AVANT 4 Minutes Mogic Johson/Geffom)
4 THREE § MAFIA Poppin’ My Coller (Saey Urban/Cokumbia/
5 DEM FRANCIIZE BOYZ Lean Wit h, Rock Wit it (So So Def/Virpin/

@ SHAWRNA Gettin' Some [DTP/De! JamDIMG)

7 BUBBA SPARXXNX... Ms. New Booty (Pwple Aidbon Virgin/

@ E.YO When You're Mad Dev JamDIME)

9  SEAN PAUL Temperaturs (VP/Atisetic)
LIL* JON H/E-40 & SEAN PAUL Snsp Yo Fingers (TVT)

@ WICKELBACK Savin' Me (Roadrumner/10JMG) 8 11 KEYSHIACOLE Love 4SAMwtarscapel 15 LETOYA Tom Capitod
12 CASCADA Everytime We Touch (Aakbies/ 14 @ 50 CENT {OLIVIA Best Frisnd /5-Uniinterscope/ 8 12 CHMS BROWN Yo (Excuse Me Miss) (ive/Zombe Labe! Group)
BUBBA SPARXXX_.. Ms. New Booty Paple Rikbow Vipse/ 9 13 E-40 Tell Me When To Go Mamine B0 10 13 MARY J. BUGE Be Without Yeu (Geffne
MICK LACHEY Whet's Left Of Me (Uiv/Zombe Labe/ Grong/ 17 Q) SHAKIRA fWYCLEF JEAN tps Den't Lis fiaic/ 12 14 BUSTARNYMES Teuch it (A/trmethinterscape/
ALL-AMENCAN REJECTS Meve Aleng Dophousa/interscape) 10 15 CHAS BROWN Yo (Excuse Me Miss) LivaZanbe Labe/ Grouy/ 8 15 KEVSMIACOLE Love ASMerarscape/
16 PUSSYCAT DOLLS HWILLLAM Bosp ASAdtrarscape/ 22 Q) CASSIE Me & U WextSaloctionBad BoyAtientic) 7 JAMIE FOXX HYWISTA DJ Ploy A Love Seng L/RMG/
17 BEYONCE' Chack On i Savy UrbenCobmise/ 18 17 MNANNA SOS Dof JamiO MG/ pel T Why You Wanne /Grand Hustin/Atisstic)
9E-YO When You're Med D/ JamiONG/ 15 18 T-PAN RNKE JONES 'm N Luv... UvwZambe Labe/ Grouy/ 2 CHAMILLIONAMIE HACRAYZIE BONE Ridin Unvarza/ Motown/
0 BICE The Reel Thing RCARNG/ 2 CHRISTINA MILIAN (YOURG JEEZY Sey | Def SeadfDMG/ 2 MARY J. BUIGE Enough Cryin’ Gefien/
2 TEDOY GEIGER For You | Will (Confidence) /Cokmbia/Sory BME/ 21 PANLA DEANDA 1BABY BASH Deing Too Much /Anista/ 18 CMSTINA MILIAN {{YOUNG JEEZY Say | Def Seul0/MS/
% DADSY VANKEE Rempe & Cavteéinterscope) ] YUNG JOC it's Gein' Down Mad SoyAthantic/ 2 JAGGED EDQE Gosd Luck Chorm (Suey UrbanCshmbia/
2 FRAY Over My Hoad (Cabls Car) @i/ % CHRES BROWS HLIL° WAYRE Givne Thet GibwZambe Labe/ Sroey | 27 CHRES BROWN HLIL° WAYRE Gavme Thet UivwZambe Labe/ Grouy/
2 MARIAN CAREY {/SNOOP DOGG Sey Semethin’ fsisnd//0/MG) 19 23 THREES MARA Peppin’ My Coller Sany UrbawCokmbia/ 19 . FRANIKLIN Losking... o Yo SeuiGanpe ContricsZambe Labal Group/
22 24 NEYO Se Sick Def JanDAMG) 26 @ SHAWNNA Gottia' Seme DTPON JonDME! 2% FIELD MOS H/CIARA So Whet O7TPGeffen/
17 25 CHRMS BROWN Ye (Excuse Me Miss) LivaZambe Label Grog bel DADSY VARKEE Rempe £ Cortalintarscope! » UL’ WAYRE Hustier Musik (Casb MassysUinverssl Msrown/
26 26 EMIREM HATE DOGG Sheke Thet Shesyyd/tarmethisterscope) 2 MARIAN CAREY SROOP DOGS Sey Semethin’ (/siond/i0IMG) 2 MICK RESS Hustlin’ (Sip-4-SliyD a0 IME)
33 @ CHAMILIONAIRE HRCRAYZIE BORE Ridin Uinbwrza Motown/ 27 27 RAY.J What| Nood Maschest/Sanctuery/ 20 27 T-PAN WA JONES I'm N Luv... LbvaZambe Label Grop/
30 28 DEM FRANCHIZE DOYZ Lesn Wit K, Reck Wit it So So DeéVipiv/ % MARY J. BUGE Enough Crvi Gorfe/ 3N CHERISH Do k To K (She Mt¥Canial
27 20 T-PANUMIIKE JONES I'm N Lw... UveZombe Label Grouy/ n T Wiy You Wenne /Grand Hastie/Atkesc) 2 GHOSTFACE KILLAN fE- YD Back Like That Dv JanviDAME)
31 30 NELLY Griz Denrtyfe’ ReekUniversal Motwwnl 3 E40 T-PAIN & KANDI O U And Dat Raprise/SME R E40 Toll Ms When Te Go FamiswBME)

#1 MOST ADDED
NELLY FORTAD® Pramiscusus oo/

#1 MOST INCREASED PLAYS
FORT MIROR FMNOLLY BROOK Whers'd You Go /Warner Sres

TOP 5 NEW & ACTIVE
FALL OUY BSY A Litti Leas Sixtesn Candles... isimad /MG

12 12 SANTANA HRMICHELLE BRANCH F'm Fesing You (Arista/iay
14 @ CARRE UNDERWOOD Seme Hearts (Arista/

HOT AC

#1 MOST ADDED
RENANNA Uniaithind (Do JamMG)

#1 MOST INCREASED PLAYS
CHRIS BROWN FALIL’ WAYNE Gomme Thot KivaCambe Labe/ Gramp

TOP 5 NEW & ACTIVE
BUSTA RIVMES... |Love My B°*** [Fiismede/d/tonmetivistarscape)
LETOVA Torn Capied
POTZEE Dot Girl Unasthorired/Asylemy
AVANT 4 Minvios Adagic oesonDeffac/
CHER DENINS | Love You (Bad Boyidalantic/

CHRARHYTHMNC bogias o8 Page 20.

™

12 COLDPLAY Tok Capdet
mmummw

#1 MOST ADDED

BUSTA RHYMES._ | Love My B°°°° [Finmosde/A/termativinterscope/

#1 MOST INCREASED PLAYS
YUNG J0C 1t's Gein’ Down Mad SoyrAinscic)

TOP 5 NEW & ACTIVE
0.0, FMANNIE FRESH Move Arovad (Chapes City/X ocki
JUELZ SANTANA Clockwerk Disbme(/Def Jasi0IMS)
KELIS FITO0 SNORT Bossy (ivaCambs Label Gy
DONELL JONES 'm Gonna Be LaFoceZambe Label Srovpy
URBAN MYSTIC | Refves (S08E)

URBAN bogins on Page 31.

-
w N

SEETNER Remady /Mind Up/
TUREE DAYS GRACE Animal | Have Bacome LivaZanbe Label Groep)

w w W

2 DANIEL POWTER Bad Doy (Warner Sres) DANEL POWTER Bad Ooy /Warner Sres) 1 RED HOT CiLi PEPPERS Doni Colifornia Warner Bres)
1 JAMES BLUNT You're Besutitul Custard/Atientic/ NATASHA BEDINGFIELD Unwritten Epic/ 2 PEARL JAM Werld Wide Suicide LIRSS

3 WELLY CLARKSON Bocauss Of You /ACARME/ JAMES BLUNT You're Beowtifvl Custard/A thantic/ 3 GODSMACK Spesk iwwrsal Repubiic/

4 LIFENOUSE You And Me /Geffan/ NELLY CLARKSON Wak Away MACAMME! 5 BUCKCNERRY Crazy Bitch (ElevenSevenlave)

5 MICHAEL BUBLE Save The Last Deace Fer Me // €3/ gpnize/ 5 NO8 THOMAS Ever The Seme /Atiestic/ 4 5 SINEDOWN | Dere You (Atietic/ 2
7 NATASHA BEDINGFIELD Unwritten £aic/ @ 5O JOVI Who Seys You Can't Go Homa Aniaed NG/ 6 8 TOOL Vicariows /VokanaZombs Label Grawpl

6 7 WEITN URBAN Making Memeries 0f Us [CaprtadEAC/ ]  FRAY Over My Heod (Cable Car) Epw/ 7 7 VOYEARS Wastslend Unversal Rapublic/

9 8 LEANN RIMES Probobly Wouldn't Be This Way vl KT TUBSTALL Black Herss & The Charry Tree (Redentiess/Virgin/ 8 8 FOO FIGNTERS Ne Way Back RCARMG

10 F. L WIT. MCGRAW Like We Never... /Warner Bres/Corl/ MICKELBACK Savin' Me /Roscrunner//0MG) 9 9 MICKELBACK Animels /Sossrumeer/0ING

8 10 ANNA NALICK Breathe 2 AM) Cabumbia/ 10 MICKELBACK Photogragh (Roscrummer/10/MG) 10 10 SMINEDOWS Save Me /Asieetic/

1111 POB TNOMAS Ever The Same /Atinetic/ 11 STAIND Right Here Fi/Asiestic/ n i AVENGED SEVENFOLD Bat Cowntry Warmer Sres)

13 14 MARAN CAREY We Belong Topethar //siand TDMNS
15 SNERYL CROW & STING Always On Your Side 4844 tarscape/
18 CINES RICE Whan Did You Fall fin Love With Me) [CabmbiaM0/

LIFENOUSE You And Me /Govion/
mmmmmv-mm

WOLFMOTHER Weman dosheler/intarscape/
MICKELBACK Sevin' Me Foasnmeer/10/MG/
SYSTEM OF A DOWN Lonaly Doy (AmericanTokembia/

-
-~ o
-
@ o

7 MICKELBACK Photegraph (Rosdrumeer/i0/MG/

1] NOOTIE... Got Owt Of My Mind Savaty Logg/Vangeerd
2 MCK LACREY Whet's Left Of Me LévnZamie Labe/ Groep/
2 DO JOVI Whe Sevs You Con't Go Hame (sindI0UMG/
GO0 GOO BOLLS Botter Days Wame Sres)

21 TRAN Cob Cabembie/

2 MICOL SPONBERS Crazy In Love Cardy/

2% DIAN DIAZ Calowr Everywhere Strp Gity/

n CINCAGS Fes! Mikina/Warner Sres)

= MERCYME So Long Seil CokeminyV0)/

. ] DO BICE The Real Thing ACAMME)

7 CARRIE UNDERWOOD Josus, Taks The Whee! (Anista/
F ] KELLY CLARKSON Walk Awey MCAMME/

X GREEN DAY Beuisverd Of Broken Oreams Fagrine/

#1 MOST ADDED

SRR EBEIaasronc vV wn= §

7
»
n
M

18 SNERYL CROW & STING Aweys On Your Side (484U wrscope/
JEWEL Again And Again (Asibasi)
TEDBY GEIGER For You | Wil (Confidencel (Cosbendia/Somry BME)
NOOBASTANK M | Wers You /Eciaad 10446/
QAR Love And Momeries Evwfialova)
EITI WRBAN Mahing Memeries O Us (CaptolFAK)
89 ICE The fioel Thing ACANME/
RISLANEA SOS Do/ JeniRAMG/

s ALL-AMEMCAN REJECTS Dirty Littie Socrat Dophousaletorscqpe/
DETTER THAN EZRA Ssicy V2/Artemis/

28 * SAVING JANE Girl Next Door Uinivarae/ Aupub/
XS Aftergow Wic/
JAMES BLUWT High Costarddatbasc)
BREAKING POINT AJ Messod Uy Mins Lo/
IICH LACHEY What's Lott Of M (ivaZombe Labe! Grou/

#1 MOST ADDED

EUAVIRNUBBSES

17 AUBISSLAVE Owt Of Exle [Epic/ietorscape)
18 SEETNER The Gift /Minet U/
19 DISTURBED Just Step Mlaerise/

OB ZOMBIE Fexy, Fexy (Seffon/ioterscape/
MUBVAYRE Fall Inte Sleep pic/

24 INE WICH BAILS Every Doy ls Exactly The Some Anascepe/
EVARS BLUE Celd [ut 'm Stll Here) PocietMollwood

%
@ THEORY OF A BEABMAN Sents Menice Rosduaser/ DG/

27 DAVID GILMOUR On An isiend Catumbia/
CONEED AND CAMBRIA Weicome Home Equa/ Vision/Cokwnia/
10 YEARS Through The kris Uinburasl Aapablc/

b ]
-]
. AVENGED SEVENFOLD Boast And The Herlet Warmer Sres)

#1 MOST ADDED

MERCYME So Lang Selt Cabenbi W0/ RED NST CILI PEPPERS Do Cltornie Mormer Sras) TOL Vicariows (VacosaZambe Label Groug/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
NATASHA BEDINGFIELD Umritton 5/ 000 000 BOLLS Stay With You Warmar Srss) BUCKCNERRY Crazy Bitch /ElrvenSeventava/

TOP5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 MEW & ACTIVE
KATIY MATTEA They Are The Rasss Mleradds JazsEMY SWAKIRA FWYCLEF JEAN Higs Don't Lis ic/ SLUE SCTORER Hate Me Uinburna! Matomny
CIANTAL CHAMARDY Fosls Like Love Mfinamene Eavwtaiamant MAT KEARNEY Nothing Lot To Lose (AwareCutumbie/ INDER Lips 01 An Aoge! Uinbraal fapushcs

CASCABA Evarytime We Touch Mubdise/
JADE Loy Me Down NG/
T FAUSA LOEB Anti Hore Dane/

. AC bogins an Page 4.
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FEFE DOBSON This is My Lils Zsiad NN/
TRANE Give Myself To You Cotwmbia/
OIRTIE BLONDE Wk Over Mo LivaTombe Labe/ Grosp/

AC bogins en Page 44.

WwWwWw. americanraamionisiorv,

FLYLEAF 'm So Sick /Dctana/RCARME)
FIGNTING INSTINCT | Found Forever /50 Munic Avectie/Gotoe/
OB ZOMBIE Amarican Wich /Seffan/ieterscape/

AOCK bogins sn Page 53.
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URBAN AC
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1 ANTNONY NAMILTON Con't Lot Go [So So DeliZombe Label Group!
2 MARY J. BUGE Be Without You (Goran/

3 ISLEY BROTHERS.. Just Came Hore... D/ SeadDef JomAADIMG)
4  NEATNER NEADLEY In My Mind /RCA/RMG/

@ ORAN MCXNIGHT Find Mysell In You AMorswatisswrsal

6 K. FRANKLIN Looking... o Yo SeuGazpe Contric/Zombs Label Groug/
TEERA MARIE Och Wos [Cash MeneyUniversel Metown)
MARIAN CAREY Fly Like A Bird Tsland W06/

URBAN MYSTIC | Refuse (SOBF)

JAMIE FOXX {LUDACIMS Unpredictable LVRM6/

EMIC BENET Pretty Baby Frisey/RapnisaWarner Sres.)

JEFF MAJORS HAELLY PRICE God's Gift Adusic Ona/Sany Urbew/

13 NE-YO So Sick (Def JamvA0/MG/

14 CHARLIE WILSON Magic Liva'Zombe Label Gromp!

16 KEVSMIA COLE Love /48A¢Mwwrscope’

16 KEM into You (Ueverssl Metoww/

SHANICE Take Care 01 U iwaish/Ploytime/

RANEEM DEVAUGNN You UnwZombe Label Grous/

KINDRED THE FAMILY SOUL Women First /Hilsew Beach/

INOIAARNIE | Am Not My Hair (Usversel Motown)

21 FLOETRY Lay Down (Geffen/

@ DOWELL JONES I'm Gonna Be (1 a¥aceZomba Label Group)

23 GOAPELE First Love (Shybiase/Sony Urben/Cokumbna/
24 VAN HUNT Character (Capitol)
CHARLIE WILSON No Words (ve/Zombo Label Group)
MARY MARY Yesterday (Sony Urban/Columbis/
SANTANA HANTHONY HAMILTON Twisted /Arist/RME)
28 CHRIS BROWN Yo (Excuse Me Miss) Live/Zomba [ sbel Group)
JAHEIM The Chosen One /Drine Ma/Warner Bros.)
YOLANDA ADAMS This Too Shall Pass fAtiaatic)

T #1MOST ADDED

AVANT 4 Minutes (Magic JohnsorfGeffen)

#1 MOST INCREASED PLAYS

MARIAH CAREY Fly Like A Brd (Islond/DIME)

TOPS5 NEW & ACTIVE
AMEL LARRIEUX Weary (Biss Life/
MARY MARY Heaven (Sony Urban/Cotumbeal
HIL ST. SOUL Goodbve (Shanachie/
LORENZO OWENS Wanna See You Smile (0-Town)
JAGGED EDGE Good Luck Charm (Sony Urban/Columbea)

URBAN begins on Page 31.
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GODSMACK Speak (Umversal Republic/

RED HOT CHILI PEPPERS Dani California /Warner Bros./
TODL Vicarious /Vokano/Zomba Label Groug)

BUCKCHERRY Crazy Bitch /FlevenSeven/lava)

DISTURBED Just Stop /Reprise/

MUDVAYNE Fali into Sleep Epic/

PEARL JAM World Wide Suicide L/RMG/

SHINEDOWN | Dare You /Atiantic/

KORN Coming Undone (Virgin/

THREE DAYS GRACE Animal t Have Become (iwve/Zomba | abel Group]
EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood)
SYSTEM OF A DOWN Lonely Day (Amercan/Columbia)
HURT Raptue [Capitol)

SEETHER The Gift (Wind-Up/

HINDER Get Stoned /Unversal Republic/

AVENGED SEVENFDLD Beast And The Harlot Warner Bros.)
NICKELBACK Savin’ Me (Roadrunner/IDJMG)

10 YEARS Wasteland (Universal Repubbc/

WOLFMOTHER Woman (Modular/Interscope/

FOO FIGNTERS No Way Back (RCA/RMG)

10 YEARS Through The ks (Universal Republic/

STAIND Everything Changes /FlyAtlantic/

ATREYU Ex’s And Oh's (Victory)

HINOER Lips O An Angel Universal Repubhic)

COHEED AND CAMBRIA Weicome Home (Equal Vision/Columbia/
ROB ZDMBIE American Witch (Geffen/interscope)

THEORY OF A DEADMAN Santa Monica (Roadeunner/I0JMG)
SEVENDUST Faiure (Winedark//Bros.)

BLUE OCTOBER Hate Me (Unrversal Motown)

30 SECONDS TO MARS The Kill imvmortal/Vugin/

#1 MOST ADDED

BLACK STONE CHERRY Lonely Train (Roadiuaner/{0JMG)

#1 MOST INCREASED PLAYS

ROB ZOMBIE American Witch (Geffen/interscope)

TOP 4 NEW & ACTIVE
EGYPT CENTRAL Over And Under /Breler Bros.)
SOIL Gve It Up (DAT)

EIGHTEEN VISIONS Tomghtiess /Epec/
NONPOINT Alive And Kicking (Buser Bros.)

ROCK begins on Page 53.
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0N JOVI WiJ. NETTLES Who Says Yeu... AdarcwplAMG/
RASCAL FLATTS What Hurts The Mest £)nic Street/
JASON ALDEAN Way B8R/

JACK IGRAM Wherever You Are Bip Mackine/

DIERKS BENTLEY Settie For A Slowdown Capied

FAITH MILL The Lucky One Warner Sres.)

LEANN NIMES Semething’s Getta Give (4syhun/Curty

TIM MCGRAW When The Stars Go Blue Corty

JOE MICHOLS Size Matters (Someday) (Unversal Sesaly
PIIL VASSAR Last Day Of My Life /Ansts/

BROOKS & DUNN Bebieve (Anista/

KENNY CNESNEY Summertime (BAA/

GEORGE STRAIT Sesshores 01 Old Mexico AMCA/

BRAD PAISLEY The World (Ansta/

KEITM ARDERSON Every Time | Hoor Your Name (Anisty/
CARMIE UNDERWOOD Don't Forget To Remember Me /Arsta/
CRAIG MORGAR | Got You (B8R/

GARY ALLAR Life Ain‘t Always Besutiful MCA/

LITTLE BIG TOWN Bring It On Home Equiy)

R. ATIINS ! You're Going Through Hell... Card/

GRETCHEN WILSON Politically Uncorrect Fac/

KENNY ROGERS | Can't Uniove You (Capitol

ERIC CHURCH How ‘Bout You [Capitol

RASCAL FLATTS Me And My Gang /Lyric Streer/

TOBY KEITH A Little Too Late (Show Dog NashvielUniversali
SUGARLAND Down in Mississippi {Up To No Good) /Mercury)
BILLY CURRINGTON Why, Why, Why /Mercury/

JAKE OWEN Yee Haw /(RCA/

JOSH GRACIN Favorite State Of Mind @ yric Street/

TRENT WILLMON On Again Tonight (Columina;

#1 MOST ADDED

ROCKIE LYNNE Do We Still (Unrversal South) ’

#1 MOST INCREASED PLAYS

TOBY KEITH A Little Too Late (Show Dog Nashville/Univer sal)

SCOTTY EMERICK What's Up With That (Show Dog Nashville!
CROSS CANADIAN RAGWEED This Time Around Uwwersal South)

-~ Q09 =

0 AF Miss Murder finterscope/

TOP 5 NEW & ACTIVE

RONNIE MILSAP Local Girls (RCA/RLG/

CAROLINA RAIN Get Outta My Way (Equity)
LOST TRAILERS Calf Me Crazy /BN4/

COUNTRY begins on Page 36.

RED HOT CHILI PEPPERS Dani California /Warner Bras)

BLUE OCTOBER Hate Me (Universal Motown/

TOOL Vicarious Vokcana/Zomba Label Group)

PEARL JAM World Wide Suicide //RMG/

PANIC! AT THE DISCO The Only Difference.... /Fueled By Ramen/
RACONTEURS Steady, As She Goes /Thwd Man/V2)

ANGELS AND AIRWAVES The Adventure (Suretone/Gellen/
SYSTEM OF A DOWN Lonely Day (American/Columinal
SHINEDOWN | Dare You /Atiantic/

HAWTHORNE HEIGHTS Saying Sorry (Victory/

18 YEARS Wasteland [Unversal Repubic/

ARCTIC MONKEYS 1 Bet You Look Good Dn The Dancetloor (Doming/
FOD FIGHTERS No Way Back /RCA/AMG)

GODSMACK Speak Unrversal Republbic)

DEATH CAB FOR CUTIE Crooked Teeth /Atiantic/

FALL OUT BOY Dance, Dance /Isiand/i0/MG/

NINE INCH NAILS Every Oay Is Exactly The Same (/ntevscope/
THREE DAYS GRACE Animal | Have Become (iweyZomba L abel Group)
HIM Rip Out The Wings 01 A Butterfly /Swe/Warner Bros.)
YEAH YEAH YEAHS Gold Lion /ress Up/nterscope)

SHE WANTS REVENGE Tear You Apart /Geffen/
MATISYAHU Youth (0 Music/Epec)

WOLFMOTHER Woman (Moduiat/Interscope/

30 SECONDS TO MARS The Kill immortal/Viegin)

ROCK KILLS KID Paralyzed (Fearkess/Reprise/Warner Bros.)
KORN Coming Undone (Virgin/

DISTURBED Just Stop (Reprise/

TAKING BACK SUNOAY MakeOamnSure (Warnes Bros.)
JACK JOHNSON Upside Down [Brushfve/Universal Repubie)

#1 MOST ADDED

AFl Miss Murder /interscope/

#1 MOST INCREASED PLAYS

AFI Miss Murder finterscope/

TOPS NEW & ACTIVE
HURT Rapture (Capitoll
EDITORS Munich (Kncheaware UK/
MATCHBOOK ROMANCE Mansters /Envtaph/
FRAY How To Save A Lile /Epc/
RINOCEROSE Cubicie /V2/Artermes/

ALTERNATIVE begins on Page 53.
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@ PANLBROWE Wosigh 5PV
2 WIS Summer Nights B/ 7SR
3 MAJEE 20d 2 None flsads Up internations)
BOAN CULBERTSON Let's Get Started /6RPVMG/
PIILIPPE SAISSE TRIO Do It Again (Renslervows/
KM WATERS Steppin’ Out (Shanackie/
7  MCHARD ELLIOT Mystique /Artires/
MICNAEL LINGTON Pacifica (Rendervous/
MINDI ABAIR True Biue /GRP/VMG)
RAMSEY LEWS Oh Happy Day (Navads Jazs/EMY
NICK COLIONNE Always Thinking Of You Aavads Jazz/EMY
3R0 FORCE You Got it Hipher OctaveEMY/
H. NANCOCK {/C. AGUILERA A Song For You (Possibsties/Vecror/
KIRK WHALUM Whip Appesl (Rendesvous)
DAVID PACK Biggest Part 01 Me /Peat/Concord)
BEYONCE' Wishing On A Star [Sony Urbaa/Cokmbia/
WAVYMAN TISDALE Get Down On It (Rendesvous/
GERALD ALBRMIGHT We Got The Groove (Pasit/
CHRIS STARORING | Can't Help Myself (Trippsn” " Rhythm/
EUGE GROOVE Chilaxin (Navada Jaz2/EMY)
SIMPLY RED Holdng Back... /simplyred.com/Verve Forecast/VMG)
RAY PARKER. JR. Mismaloya Beach (Raydio Music Group)
DONALD FAGEN H Gang (Reprise/
JASON MILES Sexual Healing (Narads Jazz/EMY/
25 ERIC DARIUS Steppin’ Up Navada Jazz/EMY
RICK BRAUN Groove Is In The Heart (Artven/
JANITA Enjoy The Silence Lightyear/
28 PAMELA WILLIAMS Posnive Vibe /Shanache/
€ CORINNE BAILEY RAE Put Your Records On (Capitad
30 STEVE OLIVER Good To Go /Koch/

#1 MOST ADDED

CORINNE BAILEY RAE Put Your Records On (Capitol)

#1 MOST INCREASED PLAYS

CORINNE BAILEY RAE Put Your Records On (Capital)

TOP 5 NEW & ACTIVE
KEM Find Your Way (Back Into My Life) (Umversa/ Motown)
DAVE KOZ Undeniable /Caprtol
JOE MCBRIOE Doubie Down (Heads Up/
JEFF GOLUB Cream And Sugar /Narada Jazz/EMI)
MICHAEL BUBLE Home (743/Reprise/

SMOOTH JAZZ begins on Page 49.
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1 JACK JOHNSON Upside Down (Brushine/Universal Repubibc!
BEN HARPER Better Way (Vagw/
DEATH CAB FOR CUTIE Crooked Teeth (Atlantic/
SHAWN MULLINS Beautiful Wreck (Vanguard)

§  MAT KEARNEY Nothing Left To Lose (Aware/Columbial
RED HDT CHILI PEPPERS Dani California (Warner Bros./
KT TUNSTALL Suddenly | See /Redentless/Virgin/

8 COLDPLAY Talk [Caprtoll

© LITTLE WILLIES Roll 0n /Miking BultEMC)

10 TRAIN Cab Colombia/
GUSTER Dne Man Wrecking Machine /Reprise/
AUGUSTANA Boston /Epic/
13 KT TUNSTALL Black Horse & The Cherry Tree {Retentless/Virgin/
14 FRAY Qver My Head (Cable Car) /Epic/
15 JAMES BLUNT High (Custard/Atiantic)
CHRIS ISAAK King Without A Castle /Reprise/
SNOW PATROL Hands Open (A&M/interscope/
MARK KNOPFLER... Thes Is Us Wanesuch/Waroer Bros.)
BRANDI CARLILE What Can | Say /Red Ink/Columina)
20 BETHORTON Concewed (Astratwerks/EMC)
JEWEL Again And Again (Atiantic/
LOS LONELY BOYS Diamonds /0r Music/Epic/
GO0 GOO DOLLS Stay With You (Warner Bras.)
RACONTEURS Steady, As She Goes /Thwd Man/V2)
0.A.R. Love And Memories (Everfire/lava/
26 SUBDUDES Papa Dukie & The Mud People (Back PorchNarada/EMl)
INXS Afterglow (Epic/
DANIEL POWTER Bad Day (Warner Bros.)
AQUALUNG Left Behind (Shghtly Bigger/Red Ink/Columbia)
30 OAVID GILMOUR On An Island (Columina
#1 MOST ADDED
NEIL YOUNG Looking For A Leader (Repnse/
#1 MOST INCREASED PLAYS
LITTLE WILLIES Roll On Maltang BVEMC)
TOP5 NEW & ACTIVE
GOMEZ How We Operate (ATO/RMG)
JACKIE GREENE I'm So Gone (Verve Forecast/VMG)
EOWIN MCCAIN Gramercy Park Hotel (Vanguard)
SHERYL CROW | Know Why (A&M/interscape/
BONNIE RAITT | Don’t Want Anything To Change /Caprtol)

TRIPLE A begins on Page 64.
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ast month the Media Audit, a syndicated service of Intemational Demographics, celebrated
its 35th anniversary, making it the oldest local-market qualitative research service in the
us.

Co-founded by its current President, Bob Jordan, the Media Audit has 1,500 clients in 85
markets who use the company for planning, buying and selling media time. In mid-2005 the
company teamed up with Ipsos to respond to a U.S. radio request for proposals for new methods of
electronic media measurement.

Beginning his career: “T went through school expecting to work for advertising agencies,
which I did for a number of years. I met my current partner, Jim Higginbotham, at the first agency |
worked for, Tracy Locke, in the Houston office in 1958.

“T had'no interest in research whatsoever. I wanted to work on the account side but wound up
in promotions for the first year and a half. I then worked in different departments and actually
worked with Jim in research for the last six months I was there. I learned a lot about research but
never thought I would wind up in it as a career.”

Specializing in ressarch: “The last advertising-agency job I had was with the largest locally
based agency in Houston. We were doing surveys for banks. At that time Texas was a unit banking
state. You couldn’t have branches. We were making a lot of proposals, and one of the things we
offered was a before-and-after survey to determine what kind of awareness the banks had.

“Some of the questions had to do with what radio stations respondents were listening to, what
television news programs they were viewing and what newspapers they were reading. We put the
media questions in because just about the only decision the bank
marketing officers could make was to determine what media they
wanted to place their advertising in.”

Founding International Demographics: “Jim and I talked
about setting up a separate company to do syndicated research
primarily for banks, but it took us about two years before we did
anything. We finally formed International Demographics in 1971. We
broke out two studies because we had a lot of questions in there for
media — one for banks, which was really a bank marketing survey,
and another for media, which we called the Media Audit.

“Interestingty, even though I was calling on far more banks
because that was more tuctative at the time, the first contract 1 ever
had was with KXYZ/Houston, which, at the time, was an ABC-owned
station. The banks continued to provide the income for about seven
to eight years, but media slowly became the more dominant of the
two services, and we finally shut down the banking part of the
business.”

Mission of the company: “1 never really had a strong mission
other than to try to service our clients the best we could, to have a
superior product and to provide the best research we could possibly
provide — and that is the same today.

“There's always been an opportunity for a single-service
multiple-media survey — in other words, a survey where a
respondent answers questions about different mediums. It's
frustrating that you have a television survey, a radio survey and any
number of different newspaper surveys from Scarborough and us and
1 don’t know how many others.

“With Media Audit, we've created our niche with newspapers
and television primarily in the arena of local media websites.”

The focus on eloctrenic media measurement: “At least 15 years ago I was having a
conversation with Jim, and I said, ‘Where do you think this kind of service is going as we go down
the road” He said he thought that, instead of just a qualitative survey, you could have a single-
source multimedia survey that would be the currency, so to speak.

“It was a dream for a long time, and then Clear Channel submitted a request for proposals, and
we sent one in. About a year and a half prior to that, Joel Hollander, when CBS Radio selected the
Media Audit as its qualitative service, asked if we could do an audience-based survey or something
else to compete with Arbitron. Our Exec. VP/Media Group Sales, Phillip Beswick, said sure.

“That didn't last long, but it nonetheless inspired Phillip. He knew that, eventually things were
going to come down to technology. He tried to get me to go with him to Europe to meet with a few
companies, and I said, ‘Phillip, it's a wild-goose chase, but you go check it out’ He flew over and
met with several companies.

“We had heard there was this company, Ipsos, that was developing a meter. They had had a
contract for radio and television measurements in the U.K. for the past 16 years, so we got in touch
with them. We met with their technical people and became enthusiastic about their technology and
thought it could be the future. We put our proposal together and sent it in, and I think we really
have a shot at it.

“It would change our business dramatically, but part of the RFP stated that it had to be a
single-source multimedia service, which was right up our alley because that’s what we've been doing
for years.

“We've had a number of meetings with advertising agencies, and they are saying that it’s the
agencies that will determine what service is used and that Arbitron’s Portable People Meter is way

President,
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ahead. Agencies have always more or less dictated what service would be the currency, but the shoe
is on the other foot this time because of Clear Channel’s RFP and the involvement of 14 other radio
groups. If radio wants to, it can control what the new currency is, not the agencies.”

Biggest challenge: “The biggest challenge right now is to win the RFP. How can we convince
the industry we have the best program? The upfront costs are going to be significant, but that was
one of the reasons we partnered with Ipsos. They're a much larger company than we are, so there are
resources. If we don’t win, we will continue to do the qualitative.”

Calebrating the company’s 35th anniversary: “We are thriving, but when you're an
independent and battling Scarborough, which is half-owned by VNU and half-owned by Arbitron and
can bundle on the radio side as well as the television side, sometimes it's difficult. We continue to do
well and have a lot of clients, but sometimes it's not as profitable as you might think. The main
thing is that we have survived.”

State of radio: “It's very challenging. The greatest opportunity for radio is to have a single-
source multimedia currency platform, Last week in New York we were at a major agency talking ’
about single-source, and someone said, 1 would love to have single-source, but I don’t know how
many agency people really want it because it would change the paradigm, and they are comfortable
with the paradigm they already have!

“This person went on to say that the agencies were excited about the PPM and Nielsen, but
when it didn't happen they breathed a sigh of relief because they wouldn't have to change their
thought process. This person said that she wanted a single-source platform because it would give her
the opportunity to experiment.

“With a single-source platform the same people are answering
questions for both television and radio or, should I say, the same
people are being measured for both. Agencies can ask questions
like, ‘Could I get as good or better reach and frequency in radio for
fewer dollars than I could in television?

“If you have a single-source multimedia platform, not only can
the media experiment, but the radio stations can also go out and meet
that challenge head-on by showing in a single-source multimedia
format how they can fit into whatever the schedule is and do a better
job for the advertiser insofar as reaching a target audience.”

Something about his company that would surprise our
readers: “One of the things that is a little bit unique about us is the
tenure of our sales team. We don't have a lot of salespeople who
have left to go to other places. We've let a few go, but tenure at this
company is really solid. It's kind of like a family. We feel very loyal
toward them, and I think the feeling is mutual.”

Most infiuential individual: “My dad, who was a Baptist
ministes, ingrained in me the importance of integrity in whatever
you do in life. From a business perspective, in terms of research, Jim
Higginbotham, without question, is brilliant. I learned more about
how to work with numbers from him than from anyone else | have
ever talled to. He can make numbers come alive.”

Career hightight: “The fact that we are still alive. At the
moment we are one of the three finalists in this RFP. s an
opportunity that, three or two years ago, I would have said would
never happen. Again, | have to give credit for that to Phillip more
than anyone else. He doesn’t know when to stop or when to give up,
and he has really put us where we are. He's done a fantastically good job.”

Career disappointment: “There are disappointments along the way, and if you've got a small
independent company, there are going to be times when you go to bed and don't sleep a lot. If I had
stayed in the agency business, I might have done well, but I don't think I would have had the
excitement and the fun that I have had in this business, nor would I have met as many people.”

Favorite radio format: “Jazz and NPR."

Pavorite television show: “The West Wing and reruns of Law & Order.”

Favorite song: “Sing, Sing, Sing.™

Favorite book: “The Last Lion.”

Favorite movie: “Good Night, and Good Luck.”

Favorite restaurant: “My favorite restaurant is in a lot of places. It's McCormick & Schmick.”

Beverage of choice: “Chardonnay.”

Hobbies: “Reading.”

E-mail address: “rjordan@themediaaudit.com.”

Advice for broadcasters: “Radio people are talking like radio has seen better days. I don’t think
it's seen better days; I think better days are to come. I don't know what's going to happen with HD
Radio, and I don't know whether that's the answer. Programming is the answer, and charging a
higher price for fewer commercials is the answer.

“How do you compete in this expanding world of media, with iPods, MP3 players, satellite radio,
podcasts — you name it? Early on, when we started doing research for websites, the thing I heard
frequently was that it’s your programming and content that are important. If radio pays attention to
anything, it should pay attention to its content. Stations should make sure they have great content
for the audiences they are after. If they do that, they win.” q
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CONVENTION £\

SEPTEMBER 20-22, 2006 &

Hilton Anatole Hotel e Dallas, Texas

REGISTER NOW!

www.radioandrecords.com
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HEAR “THROUGH GLASS", THE BRAND NEW SINGLE FROM THE FORTHCOMING ALBUM,
COME WHAT(EVER) MAY
EXCLUSIVELY AT:

ROADRUNNERRECORDS.COM/THROUGHGLASS

Contact your Roadrunner Rep for Password
“Through Glass’ will be on the site May 10th through the 12th

Shipping to Radio May 22nd
impacting June 19th

MILY

See Stone Sour on E'ilufs this Summer

COME WHAT(EVER) MAY
The follow-up to their Gold selling debut album
In Stores August 22nd
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