NEWSSTAND PRICE $6.50 OCTOBER 21, 2005

Pop Is ‘Hung Up’ On Madonna
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album, Confessions on a Dance Floor, makes a big
T~ splash at Pop this week, racking
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i up 72 adds and taking the Most o o o
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Added crown, The news comes
Far from lifeless and uniform, today’s Alternative format

only a day after Madonna and
Ryan Seacrest chatted on radio ‘ is a living, breathing organism with tentacles reaching
from one end of the musical spectrum to the other.
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Introducing...

We Belong Together
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L AR RN  SongSorter is the new way to analyze
R R DL your station’s callout research. Visual

. 52¢ | 988 I35 2 20.¢
66.7 | 88.8 SJ

HEE B R DRI triggers like Up & Down arrows, color
bk ::‘:i o coding and compatibility plotting
| : Il make it easy to see which songs fit
well together and meet listener’s

expectations.

One Stop Callout Analysis

SongSorter blends together your weekly callout research results with BDS, SoundScan and Internet data to
give ycu a total picture of what's happening with specific songs in your market. You'll easily identify the hits
and the stiffs — more quickly ard accurately than ever before.

Drill Down Into Your Data.

Data tables and spreadsheets were fine when you had no other options. But now you have a choice:
SongSorter. Get a bigger bang from your callout research with SongSorter. And the best part of all is that
SongSorter is now available, and free to all ComQuest clients.

@fL“ L _-ﬁ www.callout.com 619-659-3600

The Callout Specialists

© ComQuest. LLC 2005
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WAKEUP CALL

Behind every great morning show is a
great producer — not just someone
who answers the phones and runs a

TOBER 2005

Lewis’ The Chronicles of
Narnia: The Lion, the Wiich
and the Wardrobe has been
made into a movie, whicn will

be released on Dec. 9. ACD
of music inspired by the film
has been at retail for a month,
and several of the artists on
the disc talk about their
contributions on Page 73.

tight board, but someone who has
connections, instinct and vision.
Rhythmic/Urban Editor Dzna Hall hits
up three top-notch producers to {earn
how they approach their jobs.

See Page 30
ICE CREAM MAN

Don Whittemore
(pictured), record
promoter-turned-ice
cieam entrepreneur,
otfers career lessons
that can be applied
by radio sales and
marketing

—

THE INDUSTRY'S NEWSPAPER
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s.is not a drill — lessons learned from covering Rita: Page 12
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SBS Promotes
Ferro To VP/
Programming

o

Los Angeles’ ‘Latino’ Surges Into Second |

‘Jack’ climbs in L.A. but stumbles in New York,
Chicago; WRKS/N.Y. cuts into WLTW's lead

executives. MMS Editor Adam Station f’é""a" Sp'05 Su'05 By Jackie Madrigal
_ WLTW (AC) 61 58 : :
Jacobson talks to the owner of Dandy By e oSO st RhYthmic KPWR (Power | wous (nanac) 47 55 mauhakB iRt stons com
Don’s ice cream about his experiences. Siacobson@radicandustords com 106) is now tied for third | wwpg (urban) 20 46 Spanish Broadcasting Sys-

with Clear Channel’s Talk
KFI after slipping 4.2-4.0,
while Radio One’s market

tem has elevated Pio Ferro to
VP /Programming. He replaces

It’s not exactly a “worst-

WQHT (CHR/Rhy) 43 45
to-first” move, but Spanish

See Page 14 WHTZ (CHR/Pop) 39 42

Broadcasting System’s His- WINS (News) 37 42 Exec. VP/Pro-

panic Urban KXOL (Latino standalone — Urban KKBT WSKQ (Tropical) 48 42 gramming Bill

96.3) has surged to a tie for  (The Beat) — slid 3.2-2.5 for | wasc (Tai) 32 36 Tanner, who in

second place in the nation’s  its poorest showing since | waxa (C!. Rock) 35 32 late August left

No. 1 revenue market. spring 2000. Styles Media’s | wpaT (Span.Cont) 29 32 the company to |- =%
According to Arbitron’s  CHR/Rhythmic KDAY, which | wxRK (Rock) 34 dedicate his time ey

summer 2005 ratings for Los  features classic hip-hop and to his consulting i

Angeles, released Monday, ~ current titles, dipped 0.9-0.7 Los A”ge’es business.

KXOL chugged ahead 2.0- 12+, Station (Format) Sp'05 Su'05 Ferro joined

4.2 12+, finishing alongside Meanwhile, the fierce | gnsxvvs (CHRPop) 46 44 SBS in October Ferro

battle for supremacy among
Regional Mexican stations in

2000 as National
PD, reporting to Tanner. Before

Univision’s Spanish Con-
temporary KLVE, which

KLVE {Span. Cont.) 40 42
KXOL (Hisp. Urban) 20 4.2

moved 4.0-4.2 during the L.A. continues, as SBS’s | kp (Tak) 39 40 that he was PD of WRTO/Mi-

REGIONAL MEXICAN ratings period. Clear Chan-  KLAX (La Raza) moved 4.0- | kPWR (CHRRhy) 42 4.0 ami and Sr. PD of KLVE/Los
CONJUNTO PRIMAVERA nel CHR/Pop simulcast KIS~ 3.7 to open up a small lead | kroq (atternative) 37 3.8 Angeles under Hispanic Broad-
Alin Sigues Siendo Mia (Fonovisa) & KVVS remained No. 1in  on Univision rival KSCA (La  § KLAX (Reg. Mex.) 40 37 casting Corp. (now Univision

~ CHR/POP LA, moving 4.6-4.4. Nueva), which diPped 4.0- § KSCA (Reg. Mex.) 40 35 Radio). He joined Heftel Broad-
MELMLARKSON Because Of You (RCA/AMG) Therise of Latino$6.3had  3.5. Liberman simulcast | KCBS-FM (Adult Hits) 30 34 casting, which later became

KBUA & KBUE remained KBUE/KBUA (Reg. Mex.)3.1 31
flat, with a 3.1 share. KOST (AC) 37 3

A TR FT R DS Continuously updated ratings results:
www.radioandrecords. com
Alternative 2005

Diversity is here to stay

HBC, in 1994.
“I'had an amazing teacher [in
Bill Tanner],” Ferro told R&R.

FERRO See Page 11

an immediate effect on the
market’s Rhythmic and Ur-
ban players: Emmis’ CHR/

HYTHMIC
WEST Gold Digger (Roc-A-Fella/IDJMG)

Do

MIRBAN
OUNG JEEZY (/AKON Soul Survivor {Def Jam/IDJMG)

prrCTTeTe YT eY Y

l»U RBAN AC
CHARLIE WILSON Chariie Last .. (Yve/Zomba Labei Group)

[’G JSPEL
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Access.1 Taps
Gerberding As
Dir/Radio Ops

Infmlty/Chlcug{’o
Makes Hayes

By Al Peterson
R&R News/Talk/Sports Editor

»:-Jumv ’
HTH URBAN Better Life (Capitol)
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PARUL HAHDCASTLE Serene (Trippin’ 'N' Rhymm)

apeterson@radioandrecords com By Steven Strick good example: He was re- By Sarah Vance

R o Lonely No More (Atiaric) Dr‘:’:g’:‘ e‘:’:“aSChlca B0 OM e s com elected because his staff knew ReRSuft Reporter
"H-JT AC been u yed to For this Alternative Focus, ~ what issues were important in Radio- and media-industry
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cant since Jeff Schwartz exited
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while also leading program-
ming development and talent
recruitment at WCKG. He re-
ports directly to Infinity /Chicago

HAYES See Page 18

Successful politicians never
forget that, and it's especially
evident when they campaign.
Our current president is a

It used to be you could
travel from city to city across
the United States and hear a

See Page 62

In her new position Gerber-
ding will be responsible for the
daily operation and strategic

GERBERDING See Page 18
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Listeners call Santa.
You get NTR!

e o T e P

JohniEagot:

(S]0)884656

WWW.americanradiohistorv.com



www.americanradiohistory.com

October 21, 2005

NEWS & FEATURES

Radio Business 4

Management/
Marketing/Sales

Technology

14
18

Street Talk
Opportunities
Marketplace
Publisher’s Profile

FORMAT SECTIONS

News/Talk/Sports
CHR/Pop
CHR/Rhythmic
Country

AC

Smooth Jazz

12
25
30
40
47
54

Rock
Alternative
Triple A
Americana
Christian
Latin Formats

|
The Back Pages 86

Vincent Set As Spirit/Tampa PD

Johnny Vincent has been named PD of the Catholic Diocese of St.
Petersburg, FL's Christian CHR simulcast WBVM & WLMS (Spirit
90.5 & 88.3)/Tampa. He also takes over afternoon drive duties and re-
places Bill Carl, who moved to WAY]/Ft. Myers as PD/morning host.

Vincent was most recently PD of Clear Channel CHR/Pop WQEN/
Eirmingham. Before that he programmed WLKT/Lexington, KY and |
hosted mornings at WYOK/Mobile.

On his move to Christian radio, Vincent told R&R, “For a good ol’
Catholic boy from Indiana who has a love for radio, this is the dream
job. I'm joining a truly great family here at Spirit FM and get to spread
the message in the most beautiful place in the world. To be given this

opportunity is truly an answer to my prayers.”

Thompson Tapped As ABC VP/Marketing

ABC Radio Networks
has named Omar Thomp-
son to the newly created
position of VI’/Marketing
& Communications. He
most recently held a simi-
lar post at Clear Channel
Radio.

Based at ABC Radio
Networks’ facilities in Dal- |
las, Thompson will oversee &
all marketing and commu-
nications initiatives for the
networks’ products and services in
the News/Talk, Sports, Music &
Entertainment and Latin & Urban

Thompson

formats. He reports di-
rectly to ABCRN Presi-
dent Jim Robinson.
“Omar comes to ABC
Radio Networks with a
great deal of experience
and a proven track record
in network radio,” Robinson
said. “His expertise will
serve ABC Radio Net-
works well as we continue
to enhance the marketing
and communications ef-
forts for all of our programs and
initiatives.”
THOMPSON See Page 9

It's *Genvine Country’ On WCMC/Raleigh

Capitol Broadcasting taunched
WCMC (The New 99.9 Genuine
Country)/Raleigh on Oct. 13, tak-
ing aim at Curtis Media’s market
teader, WQDR. Country radio
veteran Joe Wade Formicola,
OM/PD of AC clustermate
WRAL, is WCMC’'s OM/PD.

Formicola describes WCMC'’s
format as gold-based, featuring a
“spectrum” of music — much of
which is not played on Country
radio today. WCMC debuted
without personalities, with 10,000
songs in a row and with the
positioner “Playing Country fa-

vorites from today and yester-
day.” The station is a move-in
from Chase City, VA and had
been WFXQ, airing ABC'’s Star-
dust Adult Standards format.
Capitol VP Ardie Gregory said
of WCMC’s launch, “This is a
brand-new frequency in the Ra-
leigh-Durham market. This is not
a format change. Until today
WCMC 99.9 FM did not exist.
“Genuine Country feels like
home, playing country favorites
that can’t be heard anywhere else |

WCMC See Page §
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Fisk.

Former FBI Director Louis Freeh (r) talked to ABC News Radio affiliates last
week folfowing the release of his memoirs, My FBI: Bringing Down the Mafia,
Investigating Bill Clinton and Waging War on Terror, hit Stores. Joining Freeh in
this snapshot is ABC Radio Networks Director/Network Programming Wayne

iBiquity, eBay Set HD Radio Rebate

Brida Connolly & Joe Howard

RER Staff Writers
newsroom@radioandrecords.com

As the NAB continues urging
radio to spread the word about

r HD Radio, HD developer iBiquity

is reaching out as well. On Oct. 13,
iBiquity announced that it's get-
ting together with the online auc-
tioneers at eBay to launch a pro-
gram that lets consumers trade in
old analog radios for cash rebates
on eligible HD receivers.

The program is open to anyone,
though it requires users to create
an account with EZTradein.com.
To participate, consumers go to
eBay, find out the value of their
radio through an online estimator,
use a shipping label provided by
e-mail to send the radio to a trade-
in center, then provide proof of
purchase of an HD Radio product
to get their rebate. Additionally,
all HD buyers (including those
whose analog radios have no
trade-in value) are eligible for a
$20 mail-in rebate from iBiquity
through Jan. 31, 2006.

Eligible HD receivers include
models from Alpine, Boston

Acoustics, JVC, Kenwood, Pana-
sonic and others.

“The HD Radio trade-in pro-
gram on eBay provides an easy
way for consumers to trade in
their old analog radios while
helping save money on their HD
Radio receiver purchases,” iBiquity
VP /Marketing David Salemi said.
“It's a terrific program and one
we think will help accelerate con-
sumer adoption of digital AM/
FM radio.”

NAB Sr. VP/Corporate Com-
munications Dennis Wharton told
R&R that his group believes
iBiquity’s plan is a good way to
raise awareness of HD Radio
technology. “HD Radio needs cre-
ative things like this to get the
word out,” he said.

Wharton also noted that the
NAB has made it a point to have
iBiquity CEO Bob Struble at its
conventions and other events in
an effort to educate broadcasters
about HD and encourage the in-
dustry to begin migrating toward

REBATE See Page 9

| Williams Becomes
' WBZY/Atlanta PD

Chris Williams has officially
been named PD of Alternative
WBZY (105.3 The
Buzz)/Atlanta.
He will also be
the afternoon [
drive personality §
and replaces
Whip, who will
move to morn-
ings.

Williams isn’t
new to The Buzz
— he’s been there for a few
months, behind the scenes, help-
ing Clear Channel get the place
staffed and ready for relaunch.
The Buzz was on a different fre-
quency (96.7) and had a lower
wattage until it moved to 105.3
earlier this year, where it now has

Williams

. much better signal penetration in

the market.

“If the momentum we’ve expe-
rienced in just five months is any
indication, I look forward to reap-
ing the rewards of 105.3 The
Buzz’s growth for a long time to
come,” Williams said.

Clear Channel/Atlanta Re-
gional VP/Programming Mike
Wheeler said, “Chris’ experience
in the market and in the format
will make him a terrific leader for
The Buzz.”

WILLIAMS See Page 10

Van Dyke Named
ittshurgh PD

Sheri Van Dyke has been
named PD of Clear Channel Old-
ies WWSW (3WS)/Pittsburgh.
She rises from Asst. PD/mid-
dayer and replaces Greg Gillispie,
who has amicably parted ways
with the station.

Van Dyke has been working at
3WS for the last 15 years in vari-
ous on-air positions, including
nights and middays.

In the last year, 3WS has evolved
from a “60s and ‘70s Oldies posi-
tion to its current “Your Greatest

3W.

! Hits” presentation.

-

o

R S

Even megabillionaire Sir Richard Branson couldn’t control the weather as a Los Angeles climate aberration known as “rain”
turned a much-anticipated rooftop performance by Epic recording act INXS — in celebration of the grand opening of a new
Virgin Megastore at L A.’s Hollywood & Highland complex — into an impromplu in-store meet-and-greet. Staying dry at the
after-party are (I-r) INXS guitarist Tim Farriss; R&R News Editor Julie Gidiow; INXS drummer Jon Farriss; Virgin Entertain-
ment Group International CEQ Simon Wright; Sony BMG Music Entertainment Sales VP/Field Sales, Western Region Laurel
Polson, and INXS bassist Garry Beers.

October 21, 2005 Radio & Records ® 3
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Late-Year National Pacings Off

Analyst sees declines for October, November

By Joe Howard

R&R Washington Bureau Chief
thoward@radioandrecords.com

' n his weekly “Broadcast Beat” report, Banc of America Se-
| curities analyst Jonathan Jacoby said national pacing data for
October and November has developed a “weakening trend.”

In the Oct. 14 report, Jacoby said
October has slipped from pacing
ahead in the low-single-digit range
to, now, pacing for a low-single-digit
decline. Meanwhile, November is

also pacing for a low-single-digit
decline, though earlier indications
had suggested the month would fin-
ish flat vs. year-ago levels.

Jacoby did note that September

- e ]

finished strong and may post growth
in the mid-single-digit range. The
RAB will repcrt September revenue
numbers later this month.

Among radio stocks, Jacoby
maintains “buy” ratings on Clear
Channel, Radio One, Salem, Enira-
vision, Univision and XM Satellite
Radio.

T G RGN S S R e S N B T R

NextMedia, Journal Post Q3 Gains

[

“he Q3 earnings season kicked off this week with both

©. NextMedia Group and Journal Communications report-
ing revenue growth from their radio divisions.

Q3 revenue for NextMedia’s 58
radio stations rose 5%, to $21.6 mil-
lion, while broadcast cash flow for
the division was flat, at $8.8 million.

For the company overall, net rev-
enue increased 15%, to $33.1 mil-

lion, while adjusted EBITDA in-
creased 16%, to $11.6 million. Oper-
ating income rebounded from a loss
of $11.3 million a y=ar ago to a prof-
it of $7 million, and income from
continuing operations bounced

back from a loss of $19.9 million to
a $1.1 million profit.

Though Q3 net income recovered
from last year’s $19.5 million loss,
NextMedia posted a net loss of
$800,000. The company’s Q3 2004
results were impacted by a $17 mil-
lion impairment charge

NEXTMEDIA Sce Pege 8
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DIRECT MARKETING SOLUTIONS

GREAT CLIENTS. GREAT MARKETING.

MARK HEIDEN

970-472-0131

RiICK TORCASSO 972-661-1361

ELIZABETH HAMILTON

WWW.PTPMARKETING.COM

703-757-9866

DIRECT MAIL. TELEMARKETING.
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BUSINESS BRIEFS

Viacom Moves Up Date For Split

I nfinity parent Viacom said Tuesday that it now expects to divide
itself into two separately traded companies by the end of 2005. It
was previously announced that Viacom expected to complete the
division in early 2006. Viacom in June said it would spin off its broad-
casting operations — including Infinity, the CBS and UPN broad-
cast networks and its Viacom-owned television stations — along with
other assets into the new CBS Com., leaving its cable and film op-
erations under the Viacom banner.

Sunburst Media Continues Rebirth With Guaranty Buy

Sunburst Media, led by President/Director John Borders, has
agreed to purchase Guaranty Broadcasting's KJIN-AM &
KCIL-FM/Houma, KBZZ-FM/Morgan City and KXOR-FM/ r
Thibodaux, LA for $12.5 million. Sunburst recently reentered the
radio business by agreeing to acquire KKLD/Prescott Valiey, NV

from 3 Point Media for $26 million. In the 1990s Sunburst owned

such stations as Contemporary Christian KLTY/Dallas and KFRQ,
KKPS, KVLY & KVPA/McAllen. In 1999 Borders agreed to sell
KLTY to Hispanic Broadcasting Corp. for $65 million, and a few
months later, he agreed to sell Sunburst's McAllen stations to
Entravision, leading to a wholesale divestment of Sunburst's ra-
dio stations. Thomas Gammon of Americom served as the bro-
ker in the Guaranty transaction.

Honda To Build 550,000 XM-Equipped Vehicles

onda will install XM receivers as a standard feature on all 2006

model-year Acura RL, TL, TSX and MDX models. The service
will also be available as an option on the company’s 2006 Honda
models, including the Accord, Civic, Pilot, Odyssey, Element and
Ridgeline. Banc of America Securities analyst Jonathan Jacoby pre-
viously forecast that Honda would build 450,000 XM-ready vehicles
for the 2006 model year. .

Canadian Copyright Board Increases
Radio Royalties; CAB Protests

n a ruling made last week, the Copyright Board of Canada upped

the royalties the country’s commercial radio stations will pay the
Society of Composers, Authors and Music Publishers of
Canada and the Neighbouring Rights Collective of Canada for
the rights to air music covered by the organizations. The decision,
which increases SOCAN rates for the first time in more than 25
years, will bring an additional $11 million CDN in revenue to SOCAN
and the NRCC, giving them $55 million CDN for music played be-
tween 2003-2007 on Canadian radio. Radio fees will be scaled
based on each station’s advertising revenue.

On Monday, the Canadian Association of Broadcasters pro-
tested the decision, saying the Copyright Board does not have the
legal authority to increase fees and that the new rate structure it
approved is excessive. “These massive and historic rate increases
are entirely unjustified and are nothing more than a tax on efficiency,
innovation and good programming,” said CAB President/CEO Glenn
O'Farrell. “Because this panel of the Copyright Board acted in such
an undisciplined manner, there is now a clear and immediate need
for the government of Canada to rein in this renegade to ensure it
complies with its legisiated mandate.” 1

Voting Ballots Sent For Arbitron Radio Advisory Council
allots for Arbitron's Radio Advisory Council election were sent
last week. One seat is open in each of three categories: Mar-

kets 1-50, for which there are 11 candidates; Smaller Market Con-

densed, which has nine contenders; and Black/Urban — Top 100

Continued on Page 6

e

Clear Channel Detuils -
Outdoor IPO Plans

T nan SEC filing submitted on Oct. 14, Clear Channel Com-
-munications revealed details of its previously announced
plan to spin off 10% of its Clear Channel Outdoor division.

In the filing, Clear Channel re-
vealed that it will issue both class A
and class B stock. The class A stock
will be sold on the public market,
and each share will be worth one
vote. Meanwhile, each share of class
B stock will be worth 20 votes. All the
class B stock will be owned by Clear
Channel, guaranteeing the company

will still wield control over the out-
door unit.

Inaddition toselling a chunk of the
outdoor-advertising division, Clear
Channel back in April announced
plans tobreak off its entertainment di-
vision into a separately traded com-
pany. That plan is still on track.

— Joe Howard
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Continued from Page 4

Markets, for which four candidates are competing. The candidates, nominated by Arbitron’s clients, must
hold the title of GM or higher and be involved in the daily operation of an Arbitron client station or group.
Ballots have been sent to client stations. The results will be announced after the advisory council's up-
coming meetings in Dallas, set for Nov. 1-3.

AWRT Seeks Entries For 2006 Gracies

he Foundation of American Women in Radio and Televisicn is accepting entries for the 31st an-

nual Gracie Allen Awards through Dec. 23. AWRT Board President Chickie Bucco said the Gracies
represent “much more than an award.” She continued, “It defines excellence and recognizes the outstanding
achievements of extraordinary women.” The 2006 Gracies coincide with the AWRT's 55th anniversary. To
be considered, programs must have aired for the first time betwzen Dec. 1, 2004 and Nov. 30, 2005.
National winners will be honored at a gala event set for June 19, 2006 at the New York Marriott Marquis.
Local-market, public and student award winners will be honored at the Gracie Awards Luncheon, set for
June 20, 2006.

Google, Comcast Eyeing Investment In AOL

Internet giants Google and Comcast are reportedly talking with AOL parent Time Warner about spend-
ing as much as $5 billion for a stake in AOL, and Microsoft could be iooking closely at the first-generation
'Net company as well. Quoting a “source familiar with the matter,” Reuters wrote last week, “AOL has been
in discussions with [Google and Comcast] separately,” adding that Microsoft and AOL are now negotiating a
possible joint venture. Quality content is at a premium on the "Net as broadband connectivity grows, and a
stake in AOL means a stake in the vast content libraries AOL serves up through its AOL.com portal. Right
now Google, MSN and Comcast have no consumer multimedia por-als, and a piece of ACL.com could give
an investor a considerable advantage in the fast-growing area of on-demand Internet enter:ainment.

NAB To Honor Network News Vets

he NAB will individually honor late ABC World News Tonight anchor Peter Jennings and former CBS
Evening News anchor Dan Rather — both of whom started in redio and remained reguilar contributors to
their networks’ radio divisions — and former NBC Nightly News anchor Tom Brokaw with its Distinguished Ser-

vice Award at NAB200S6, taking place April 22-27, 2006 in Las Vegas.
Continued on Page 9
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Programming

Jones Music Programming (JMP), is the single source for ALL of your music
programming needs. Whether you need an hour of music or 24, a word of advice
or an entire makeover, we have everything but the kichen sink.

One-to-One Consulting

Get insights, ideas, and personal attention from our programming experts.

Satellite-Delivered Formats

The 24/7 Solution. Eleven targeted, localized, and talent-driven formats give your station
a competitive edge.

Music & Scheduling

Researched and automation ready, Song-By-Song Music Logs are available
for more than 40 formats.

JONES

RADIO

| 800.609.5663

jonesradio.com

—
everything but the kitchen sink
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All transaction information provided by

BIA’s MEDIA Access Pro, Chantilly, VA.

o KSLK-FM/Visalia, CA $2.2 million
® KDAC-AM/Fort Bragg, KUKI-AM & FM/Ukiah and KLLK-AM/ i

Willits, CA $2.2 million

® WNSY-FM/Talking Rock, GA $1.48 million

® KJIN-AM & KCIL-FM/Houma, KBZZ-FM/Morgan City and
KXOR-FM/Thibodaux, LA $12.5 million

® WEMG-AM/Camden (Philadelphia), NJ $8.75 million

® KFUN-AM/Las Vegas, NM $400,000

® FM CP/Aurora (Greenville-New Bern), NC $757,000

® WRIB-AM/Providence, Rl $1.9 million

* WAMM-AM/Woodstock, VA $300,000

® WDDW-FM/Sturtevant (Milwaukee-Racine), Wl $10.2 million

www.radioandrecords.com.
 DER

Full transaction listings, posted daily, can be found at

® KXEG-AM/Phoenix & KXXT-AM/Tolleson
(Phoenix), AZ and WLVJ-AM/Boynton Beach

(West Palm Beach), FL

PRICE: $20 million
| TERMS: Terms unavailable

BUYER: Communicom, headed by VP Karl DiMari. Phone:
303-759-8481. It owns one other station: WLNO-AM/New

Orleans

SELLER: James Crystal Enterprises, headed by President :
James C. Hilliard. Phone: 954-315-1515
BROKER: John Pierce of John Pierce & Co.

» B~

Dollars to Date:

Dollars This Quarter:

L Stations Traded This Year:

k
|

content.”

jumped to $7.7 million last year.

Kevin Martin Wants Tougher Content Controls

In an Oct. 11 speech, FCC Chairman Kevin Martin urged product
manufacturers to continue developing technologies to help par-
ents keep indecent content from reaching their children. “We need
an easy way for consumers to be able to control content,” Mar-
tin said at the inaugural Helms Forum in Miami. He also pointed
out the marked rise in indecency complaints the FCC has seen
in recent years. “There’s a plethora of [complaints] because
people are pushing the envelope,” he said. “So it’s important for
parents and families to have more tools to have more control over

Martin noted that the agency received only 100 complaints in
1999, but it now receives thousands per year. He also said that while
the agency only proposed $48,000 in fines in 2001, that number

~:I.-!1’_L . 'I'k v é E
$1,476,513,721

(Last Year: §1,835,532,950)

&
$71,994,911 |

(Last Year: $375,376,468)

709 |

(Last Year: 838)

Stations Traded This Quarter: 63

(Last Year: 195)

NextMedia

Continued from Page 4

Over at Journal, the radio divi-
sion saw revenue rise 1%, to $22
million, while operating earnings
increased 5%, to $6.2 million. How-
ever, for Journal’s overall broad-
casting division — including its
television operations — revenue de-
creased 8%, to $40.5 million, and op-

www.americanradiohistorv.com

erating earnings fell 39%, to $7.2
million, due to tough comps from
2004 Summer Olympics ad revenue.

Television revenue decreased
16%, t0 $18.5 million, and television
operating earnings plummeted
83%, to $1 million.

For the month of September, Jour-
nal’s radio revenue increased 1%, to
$9.2 million.

— Joe Howard
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e show-

ACCUSED OF:

BEING THE FASTEST GROWING MORNING SHOW IN SYNDICATION

LAST WHEREABOUTS: | ALIAS:

HOUSTON, LEXINGTON, BILOXI, THE RADIO
LAKE CHARLES, BATON ROUGE, 56 gaWdS”
NEW ORLEANS, KILLEEN-TEMPLE

BEWARE?Y KNOWN TO-

TOP 25-54 ADULT RATINGS WHEREVER THEY GO
DOMINATE THE MALE 25-54 DEMO EVERYWHERE THEY ARE HEARD
WIN TOTAL AUDIENCE 12+ WITH NO REMORSE

| TO HARBOR THESE OUTLAWS OF THE FM DIAL, CALL 225-343-5290 OR EMAIL MLE@ECK-LAW.COM
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“JIM ROME IS THE CORNERSTONE OF XTRA SPORTS AM570.
JIM IS TO SPORTS RADIO WHAT RUSH IS TO NEWS/TALK! |
DON'T KNOW HOW YOU CAN HAVE A SUCCESSFUL
SPORTS/TALK STATION WITHOUT JIM RGME.”

DON MARTIN, GENERAL MANAGER,
KLAC SPORTS AM 570, LOS ANGELES

8

T SUCCESSFUL
§ OME HAS ONE OF THE MOS
HE’S COMPL ol
C HIS CLONES IN DETRO
s GET ENOUGH.”

RONA DAMZIGER, PROGRAM DIRECTOR,
WDFN-AM, DETROIT

"THERE'S NO ONE ON THE NATIONAL TALK
SCENE THAT CAN CAPTURE A CITY LIKE JIM
ROME HAS CAPTURED SACRAMENTO. HIS
RATINGS ON KHTK CLIMBED TO #1 SHORTLY
AFTER WE PUT HIM ON AND HAVE STAYED
THERE. THE SHOW CONTINUES TO GROW
AFTER EIGHT YEARS ON THE STATION.
WHAT OTHER RADIO HOST COULD FILL
ARCO ARENA LIKE ROME HAS DONE
IN SACRAMENTO?"

MIKE REMY, PROGRAM DIRECTOR,
KHTK, SACRAMENTO
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NEWSBREAKERS

Country Legends Now
On WIST/Greenshoro

WIST/Greensboro flipped from
Adult Standards to Classic Countrv
on Oct. 16 under the slogan “Coun-
try Legends 98.3.” Susan Childress
is GM, and Wes Jones is OM/PD.

A post on the station’s website
announcing the tlip heralded a mu-
sic mix that includes Ronnie Milsap,
Conway Twitty, Dolly Parton, Anne
Murray, Willie Nelson, Patsy Cline,
Wavlon Jennings, George Strait and
George Jones.

“Our playlist reads like the
Country Music Hall of Fame,” the
statement read. ”As a matter of fact,
we got our plaviist trom the Coun-
try Music Hall of Fame.”

Latino
Continued from Page 1

L.A/s other big storv involves
KCBS-FM (93.1 Jack FM), as the
Adult Hits monster climbed 3.0-3.4
to take ninth place 12+. That signal
hasn’t seen such strong ratings
since winter 1982 when it was Rock
AC as KNX-FM. To the east, in Riv-
erside, Jack FM advanced 2.7-4.0
and is now No. 5 overall.

While Jack has proven to be a suc-
cess in the land ot sun n’ surf, many
are wondering if it can play on
Broadway. In its tirst book, WCBS-
FM (101.1 Jack FM) hit rock bottom
among New York’s full-signal, com-
mercially licensed FMs, stumbling
3.0-15.

The Second City isn't showing the
love to Jack earlv on, either: WIMK
fell 2.6-2.3 in Chicago and is down
from a 3.0 in summer 2004, when the
station was still Oldies. Both WCBS-
FM and WJMK on June 3 dropped
Oldies in moves that were derided
by their respective markets’ dailv
newspapers.

The 12+ ratings winner in New
York was once again WLTW. How-
ever, WRKS climbed 4.7-3.5 to narrow’
the gap and jump to second 12+.

Continued from Page 6

NAB President/CEO Eddie Fritts said. “Tom Brokaw, Dan Rather and
Peter Jennings will be remembered as broadcast-industry icons. They
were on the front lines of history and were voices of authority in times ot
turmoit. It is a pleasure to recognize their valuable contribution to our
nation.” Previous recipients of the award include Clear Channel Chair-
man Lowry Mays, Bob Hope and Rather's predecessor at CBS News,
Walter Cronkite.

ABC Radio Networks Redesigns Website

BC Radio Networks has redesigned its website to include & directo-

ry of podcasts and free. on-demand streamed audio clips from both
ABC Radio and ESPN Radio programs. Among the programs featured
are The Sean Hannity Show, Mike and Mike in the Morning, The Dan
Patrick Show. Satellite Sisters and The Michael Baisden Show.The site
also features an affiliate search tool to help listeners find locai radio sta-
tions that broadcast ABC Radio shows. The site has links to each show’s
website and an area dedicated to advertisers and affiliates. ABC Radio
Networks Sr. Director/New Media Marc Horine said, “The improvements
to the site reflect our commitment to enhancing the listening experience
of our audience and serving as the complete online portal for ail of ABC
Radio Networks' programs and offerings.”

Ferree Leaves Gorp. For Public Broadcasting

ormer FCC Media Bureau Chief Ken Ferree departs the Corpora-

tion for Public Broadcasting after only seven months, taking his
trademark loud ties and motorcycle to the private sector as part of Cali-
fornia law firm Sheppard & Mullin's expansion of its DC-based telecom-
munications practice. CPB spokesman Michael Levy told R&R that CPB
President/CEQ Patricia de Stacy Harrison wishes Ferree well. adding
that that Ferree contributed a “significant amount” to the organization dunng
his brief tenure. “Ken is a fantastically talented guy who's always being
presented with great opportunities, and he decided to take advantage of
one.” Levy said.

Jones Radio Networks Chairman
To Get Cable Hall Of Fame Honor

J ones Radio Networks Chairman Glenn Jones, who Is also the founder
of Jones Intercable, has been named one of seven honorees to be
inducted this year into the Cable Television Hall of Fame. In 1967 Jones
borrowed $400 against his Volkswagen to purchase his first cable sys-
tem, in Georgetown, CO. The system served as the beginnings of Jones
Intercable, which over 32 years grew to become one of the 10 largest
cabile television operators in the U.S. The cable TV unit was sold to Com-
castin 1999. In 1990 Jones founded Jones Radio Networks, which today
serves a reported 5,000 stations nationwide with long-form and short-

form syndicated talk and music programming.

WWPR rose to third, while CHR/
Rhythmic rival WQHT finished
fourth despite a 4.3-15 climb. And
WINS saw its best ratings in two
years, tying for fifth 12+ with WHTZ.

Chicago’s most-listened-to radio
station remains WGN, with WGCl-

FM taking second place and
WBBM-AM taking third. Else-
where, Smooth Jazz WVMV surged

into the top spot in Detroit, WBZ I

took the crown in Boston, and
WRCH saw a double-digit finish at
No. 1 in Hartford.

~LNECUTIVE ACTION

semi-retirement.

1990-2000.

tions toward future success.

Raybourne To Manage Entercom/Madison

ntercom has named Ron Raybourne VP/Market
Manager in Madison, overseeing the operations
of Aduit Hits WCHY, Triple A WMMM and Oldies WOLX
He replaces Lindsay Wood Davis. who has moved into

“Ron has a proven track record for delivering results.”
Entercom Regional VP Weezie Kramer said. “His on-
going determination and ability to build great teams
make him a perfect fit for our Madison cluster.”

Raybourne joins Entercom after working since 2001
at Cumulus Media’s Ft. Walton Beach. FL cluster, most
recently as Market Manager. Previously, he was Mar-
ket Manager of Cumulus Media's Myrtle Beach and
Florence. SC clusters and VP/GM of Clear Channel/Charleston. SC from

“I've long agmired Entercom’s roster of leading brands and unique
corporate cuiture,” Rayboume said. “I'm excited for the oppornunity to
join the team in Madison, and | look forward to leading these three sta-

Ravbourne

weme

Continued from Page 3

in the Triangle. We know listeners
like today’s new country music, but
we also know thev love songs and
artists from vesterdav. C'mon, can
vou really have a Country radio sta-
tion and not play Willie and
Wavlon?”

Thompson
Continued from Page 3

Before his most recent position
Thompson worked for Premiere
Radio Networks, first as Director/
Marketing and ultimately as VP/
Marketing & Advertising. He
joined Premiere in 2000, when it
merged with AMFM Radio Net-
works,

Rebate
Continued from Page 3

digital. Wharton added that the
NAB is also optimistic that auto-
makers will ramp up installation
of HD receivers in vehicles. BMW

BiRTHS

WRXS-FM/Salisbury, MD
morning co-host “Crazy Eddie”
Budka. girlfriend Rebecca Short
daughter Tegan Ashlyn Budka.
Oct 13

Country Radio Broadcasters
Manager/Sales Lidia Graham
husband Jason. daughter Kiley
Madison. Oct. 12

WCLT/Newark. OH MD/after-
noon host Tommy Douglas. wife
Tammy, daughter Erin Davis.
Sept. 22,

CONDOLENCES

Longtime Oakland A's voice Bil
King, 78, Oct. 18.

Fifty-five-year KLO/Ogden. UT
morning host Len Aften. 81. Oct
13

KVNU/Logan, UT co-founder
Reed Bulien. 98, Oct. 9.

has already taken a leadership role,
committing to installing HD re-
ceivers in its 7 Series models.

® RAY STEELE is named News Direc-
tor of Curtis Media’s Raleigh cluster,
effective Oct. 24. He was most recent-
ly Director/News & Programming of
KWAM & WREC/Memphis.

® TRACY SAXTON joins WMXB/Rich-
mond as GSM. She was previously
Sales Manager of WBTP, WFLZ,
WHNZ & WMTX/Tampa.

National Radio: Sirius Satellite Ra-
dio introduces new music channel
Revolution, devoted to Christian
rock WMBZ/Memphis;
WWXM/ Myrtle Beach, SC;
KMDX/San Angelo, TX; and
KKMX/Roseburg, OR pick up Kidd
Kraddick in the Morning ... Jones Ra-
dio Networks-syndicated talker Ed

Schultz gets affiliate No. 100: WTAR
in his hometown of Norfolk.

InCharge Radio’s “The Money
Minute With Mike” adds KDRS/
Paragould, AR; WFVA/Fredericks-
burg, VA; and Penns Peak Radio as
affiliates ... Radio Syndicate’s Pocos
Pero Locos welcomes WAJZ/ Albany,
NY and WYPW /South Bend, IN as
affiliates.

TeshMedia’s The John Tesh Radio
Show welcomes affiliates WLNK/
Charlotte; KST]/Las Vegas; KGOR/
Omaha; WRVF/Toledo; WGFB/Rock-
ford, IL; KMXS/Anchorage, AK;
WQRC/Cape Cod, MA; WMLX/
Lima, OH; WNCV/Ft. Walton
Beach, FL; and KPLA/Columbia,
MO ... The Steve Harvey Morning
Show, syndicated by Premiere Radio
Networks and Inner City Broad-
casting, adds WMXD/Detroit ...
Greater Media’s WKLB, WMJX,
WROR & WTKK/Boston add Asso-

ciated Press Radio’s text and audio
services ... Jones Radio Networks
adds Tle Bill Press Show to its ros-
ter ... Clear Channel Radio will de-
but “Ty Pennington’s Style Tips” in
January 2006.

Air America Radio expands its
weekend lineup on flagship WLIB/
New York by adding Off the Radar,
with Gia'na Garel; Leftovers, hosted
by Mike Salmon; Satellite Sisters; Eco
Talk, with Betsy Rosenberg; Sporting
Blues, hosted by Bill Liederman and
Larry Hardesty; and Green America,
with Marc Sussman.

Mun2 TV personality Frankie
Needles joins Latino Broadcasting Co.
and will host two new shows start-
ing in January 2006: Frarnkie Needles
Latin-Urban Top Twenty Countdown, a
two-hour reggaeton show on Satur-
days at 10am, and Frankie Needles in
the Mix, a one-hour mix show on Fri-
days and Saturdays at 9pm.

KWLF/Fairbanks, AK; WYPW/
South Bend, IN; and WCZQ/
Champaign, IL pick up R Dub'’s
Sunday Nite Slow Jams ... Westwood
One and The Lars Larson Show ink
a multiyear extension ... CRG Me-
dia-syndicated Olde School House
Party adds WKUS/Norfolk and
WJTT/Chattanooga, TN as affili-
ates ... Talk Radio Network’s Man-
cow's Morning Madhouse annexes
wakeup duties at KZPL/Kansas
City; and KRZR/Fresno; and
KQXR/Boise, ID ... Southern Soul
Networks’ The R&B Blues Review
picks up WATV/Birmingham and
WLOR/Huntsville, AL as affili-
ates.

KPTK/Seattle adds indepen-
dently syndicated The Young Turks to
its weekend lineup ... Envision Ra-
dio Networks' The Rockin’ ‘80s now
airs on WQBW/Milwaukee ... Mu-
sic Unlimited’s Blues Deluxe adds

www americanradiohistorv com

KBSO/Corpus Christi, TX and
WUTL/Tallahassee, FL as affiliates
... Sporting News Radio’s The Tony
Bruno Show is added to WLVU/
Tampa ... Superadio’s Country Lovin’
With Darren Tandy adds KYKX/
Longview, TX and KSLY/San Luis
Obispo, CA to its affiliate lineup ...
KYW/Philadelphia and WTM}/
Milwaukee are now using AP
CustomNews.

News/Talk/Sports: Sean Grande
and Cedric Maxwell will call Bos-
ton Celtics games when the team
moves to WRKO/Boston for the
2005-06 season ... Former WCBS-
FM/New York weekender Mike
McCann joins crosstown WFAN as
a fill-in sports update anchor ...
Associated Press Radio Network
reporter Lisa Goddard joins CNN-
Radio as Capitol Hill correspon-
dent.
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Ferro

Continued from Page 1
“Bill thought that [this appoint-
ment] was going to happen, and
he pushed me toward it and so did
the company. I have known and
loved the company for five years,
and ['m really happy.”

In regard to changes under his
leadership, Ferro said, “There will
be nochangesin the immediate fu-
ture. I'm just going to be working
a lot more closely with the stations
I had not been working closely
with. Previously, [ was very close
with Los Angeles, Chicago and
New York, and now I want to
make sure [Market Manager]
Carlos Mamery in Puerto Rico and
our PDs in Miami are taken care of
and have all the tools they need to
win.

“In the future, [ would like to
change the structure. Right now

we have a Regional Mexican spe-
cialist, Juan Carlos Hidalgo, who
programs KLAX/Los Angeles and
oversees WLEY/Chicago and
KRZZ/San Francisco, and that has
worked so well thatI'm leaning to-
ward having another “captain’ for
our other stations.”

Ferro has other reasons to be
happy: Hispanic Urban KXOL/
Los Angeles went froma 2.0in the
spring 2005 Arbitron book to a 4.2
in the just-released summer 2005
book, tying Spanish Contempo-
rary KLVE for the No. 2 position
in the market (see story, Page 1).

“We've been monitoring the
growth in our in-house research,”
said Ferro. “The buzz on the street
has been amazing. We were ex-
pecting the station to do very, very
well, and this exceeds our expec-
tations. I'm still digesting it, but
we are ecstatic.”

Gerberding

Continued from Page 1

growth of all of Access.1’s radio
stations, including seven the com-
pany recently agreed to purchase
from Nassau Broadcasting. That
deal will bring Access.1’s total
number of radio stations to 28.
Gerberding joined Nassau
Broadcasting in 1980 as a Sales De-
velopment Manager. She later rose
to such senior management posi-
tions as VP/GM, Exec. VP and COO
of Nassau'’s 21 radio stations.
“Joan not only brings a wealth

of knowledge and experience to
our company,” Access.1 Presi-
dent/COO Chesley Maddox-
Dorsey said, “but her commitment
to excellence, inclusiveness and
positive-energy style exemply our
company culture.”

Gerberding said, “Access.1
clearly cares a great deal about its
local communities, employees and
clients. This is a natural next step
for me — to be a part of a progres-
sive, positive and professional
broadcasting group and to help
them continue to make a differ-
ence in people’s lives.”

Williams
Continued from Page 3

Williams isnt new to the market
either, having programmed cross-
town rival WNNX (99X)/Atlanta
for five years. He will now be com-

peting directly with the well-estab-
lished heritage Alternative station.
“"WNNX is vulnerable in many
ways,” Williams said. “There’s a
hole in the market musically that
[intend to fill with The Buzz.”

Hayes
Continued from Page 1

SVP/Market Manager Rod Zim-
merman.

“After an exhaustive search for
someone to lead the charge at
WCKG, we realized that our best
candidate was right here in Chi-
cago,” Zimmerman said. “Drew is
a creative thinker with shrewd
programming instincts and over-
all business insight. He has suc-
cessfully kept WBBM in a position
of leadership, and his firsthand ex-
perience at developing talent and
integrating content will be a great
asset to both prands.”

Hayes joined WBBM as OM in
January 2001. Later that year, he
added Station Manager responsi-
bilities for Sports clustermate
WSCR (The Score), but he relin-
quished those duties in April
2005.

His radio resume also includes
programming positions at ABC
Radio News,'Talk outlets KABC/
Los Angeles and WLS/Chicago, as
well as a two-year stint as GM for
ESPN Radio. Hayes began his
broadcast career as a talk show
host at WNWS/Miami in 1980.

“I'mexcited aboutjoining WCKG,
where Steve Dahl is in place [in
afternoon time] and the future is
enormous,” Hayes told R&R.
“WBBM just had a great summer
book, so I'm looking forward to
keeping the momentum going, It's
having opportunities like these to
put great stuff on the radio that
makes Infinity a great place to
work.”

Asked if Atlanta can support
two Alternative stations, Williams
replied, “No!”

Dino and Chris.

—— — —
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FOR A LIMITED TIME ONLY.... We figured we should probably print this picture featuring WFBC (893.7)/Greenville,

SC PD Nikki Nite and APD/MD/afternoon jock Kobe, since they're both leaving the station! Seen here at a recent Ryan Cabrera
CD-preview party are (I-r) B93.7 staffers Adam, Kobe and Nite; Atlantic Records’ Ali O'Conneli; Cabrera: and B93.7 staffers
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MAGDA LIZARDO * miizardo @radicandrecords.com
DEREK BOYKINS ¢ dboykins @radioandrecords.com
SUSANNA PEDRAZA ¢ spedraza @ radioandrecords.com
GLENDA VICTORES  gvictores @ radioandrecords.com
SIMONE ADAMSON * madamson @radioandrecords.com
ADLINISTRATION

ERICA FARBER ° efarber @radioandrecords.com
CYNDEE MAXWELL + cmaxwell @ radioandrecords.com
PAGE BEAVER * pbeaver @ radioandrecords.com

LISE DEARY * Ideary @ radioandrecords.com
JACQUELINE LENNON + jignnon @ radioandrscords.com
AL MACHERA * amachera @radioandrecords.com
AMANDA ELEK ° aelek @radioandrecords.com
JUANITA NEWTON ¢ jnewton @ radioandrecords.com
ROB SPARAGO e rsparago @radioandrecords.com
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Reach: How Radio
Builds Business in a |

PPM World

! By Erwin Ephron

In today’s marketing, reach frumps frequency. It's easy to see
why. Reach is media’s gift to marketing. It is fundamental to
how mass advertising appears to work.

The key idea is “Recency,” which is just common sense.
Advertising is most effective when it is reminding people
who happen to need the product about a brcnc? they know.
Recency is a reminding, not a remembering, model. The dif-
ference is critical because reminding is a stimulus that can be
controlled; remembering is a response that cannot be.

On the face of it, reminding is a perfect job for radic, but not
when used as a frequency medium. Frequency—contacting

one consumer three times with a message—is not as good as
reach—contacting three consumers once. This is because one

consumer is far less likely to need the product than any of the
three would be.

Given that someone who is the market for a product is usually
more recepfive to advertising for that product, fewer mes-
sages are needed. Again, reach, not frequency.

These ideas about how advertising works, together with grow-
ing media fragmentation, have made frequency a kind o
media crabgrass. The planner’s challenge is to kill it.

All said, today it is not good fo be thought of as a frequency
medium.

Radio Is Ignored

Reach and television are where national advertiser dollars
go today. Radio is largely ignored because it is thought of as
a frequency medium. But that reputation grows more out of
how well radio targets than from any inherent reach limita-
tions. Radio’s targeting selectivity, especially among younger
demos, leads advertisers to use only the few besttargeted
stations to keep the costs-per-points low.

This emphasis on target CPP and few best stations arfificially
restricts the reach of a schedule, creating the familiar radic
buy of low to moderate reach and lots of frequency. But when
radic is planned differently, especially with the help of the
new Arbitron PPM data, it becomes an ideal reach medium.

The new PPM data are especially heclfful because they cc[p-
ture the full audience of a station and, on average, roughly
double its weekly reach.

Reach Plannin

Reach plcnning?or radio increases the number of stations,
reduces the number of weekly insertions per station and, if
necessary, pays the higher target CPP for the higher reach
schedule. This higher CPP is still far lower than for television.

The following table uses Philadelphia PPM data and real sta-
tion costs to demonstrate radio reach scheduling.

In this example, the demo target is the most common one,
Adults 25-54. The schedules compare the one-week and
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four-week reach of a five-station and a 10-station buy [Mon-Fri
6AM-7PM Adults 25-54). Stations are selected to hold costs
reasonably constant.

More Stations Mean More Reach
Adults 25-54

86
95

4A5%
Arbitron PPM, Philadelphia, 2002, Tapscan®

The five-station buy produces a one-week reach of 31 and a
four-week reach 0(50. The similarincost 10-station buy in-
creases the one-week reach by 45% to 45, and the four-week
reach by 36% to 68.

These are television reach numbers at a fraction of the TV
costs. The net is, more stations with lower weekly weight per
station turn radio into a highly competitive reach medium.

Reach Trumps Freﬂuenc

Advertising doesn’t do it alone. Today’s media planning
focuses us more and more on the consumer’s role in making
advertising work. Ads work best when the consumer is recep-
tive. That tells planners that reminding many consumers is
better than lecturing few.

In today’s planning, reach frumps frequency. It is media’s gift
to advertising and, as this paper has tried to demonstrate,
radio with new PPM measurement can deliver it by the carload.

PPM™ s a service mark of Arbitron Inc. Tapscan® is a registered mark of TapscaN Inc., used under license.
This edited version of "Reach Trumps Frequency" approved by and reprinted with the permission of the author.

© 2005 Arbitron Inc. 05-PPM-171 10/05

www.arbitron.com
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$28,350 $328 31/2.4 50/6.9
$28,500 $300 45/2.1 68/5.7
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AL PETERSON

apeterson@radioandreccrds.com

1.4
This Is Not A Test

Lessons learned from covering Hurricane Rita

he buildup to her arrival was huge. Radio, TV, the Internet
and just about every other form of media spent more than
a week telling people to get ready and to expect the absolute
worst from a killer storm that was slowly but surely churning
its way across the Gulf of Mexico, headed straight for the Texas

coast and, ultimately, the heavily populated Houston metro.

It wasn't the first time Houston
residents had faced down a big
storm, but in the wake of the devas-
tation caused by Hurricane Katrina
in Louisiana, Mississippi and Ala-
bama only weeks before, people |
took the early warnings seriously.
More residents than disaster-pre-
paredness planners ever expected
took to the highways, creating grid-
lock of unprecedented proportions.
Ironically, many of those trapped on the roads
heading out of Houston were people from
neighboring states who had taken refuge in the
city while fleeing Katrina.

While all media in the area went on high
alert, nowhere was the newsroom busier
through the one-two punch of Katrina and Rita
than at Clear Channel News/Talk KTRH/
Houston. I recently caught up with CC/Hous-
ton Regicnal VP Ken Charles to talk about how
the staff at KTRH handled the emergency and
ask him what went right — and wrong — with
the station’s disaster-preparedness plans.

R&R: In the wake of Katrina, did you make any
revisions in your station disaster plans, even before
you knew Rita was headed your way?

KC: No, not really, but I think the whole Kat-

@W‘-\DID NETWORKS
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Ken Charles

j rina mzss made us start taking
things seriously a lot earlier than we
might have in the past. We actually
started planning for Rita when they
first began talking about a possible
Texas landfall, more than a week
| before the storm finally came ashore
[on Saturday, Sept. 24].

We got serious about ita lot more
quickly than we might have in the
past, and, to be honest, I think that
really helped us.

R&R: How so?

KC: The Sunday before the storm wehad our
plans firmly in place and began to execute
them. By Monday we'd stocked up on 40C gal-
lons of water, food and even mattresses, where-
as the run on those kinds of items didn’t really
begin until late or. Wednesday or Thursday
before the storm came ashore.

Without planning in advance, we would
have been caught up with everyone else and
nowhere near as ready to spend a week or more
living in this building, as we were. I think that
was directly due to the impact of Katrina.

R&R: Do you thiak all the early coverage may
have contributed to what looked to many of us like
utter chaos on the roeds out of Houston?

KC: Two point five million people from

Just one of a series of new features designed to

Fl o

NOT THE ROCKETTES 0n hand tor WDBO/Oriando’s latest installment of its Meeting of the
Mouths series are (I-r) WDBO marning host Jim Turner, political strategist James Carville, Jones
Radio Network’s Neal Boortz and Clark Howard, and ABC Radio Networks' Sean Hannity.

Houston, Galveston and other areas left town
between Tuesday and Thursday of that week.
Honestly, pre-Katrina, I'd bet that number
would've been more like 200,000. This is a com-
munity thatlived through Alice and Alicia, and
people here tend to have this sense of, “Oh,
we've been through big storms before, this is
no big deal.”

This time around thosz same people were in
their cars and on the road and booking flights

“We learned that, when
covering a disaster,
everyone gains three to
five pounds because carbs,
Diet Pepsi and adrenaline
are your friends.”

out of town. In the past, I think if they’d run
into all the traffic, they’d have just turned
around and gone home, but not this time.

boost station revenues!

www.americanradiohistorv.com

R&R: What was the bigger challenge, covering
the pending arrival of Rita or the actual storm it-
self?

KC: Normally, with a hurricane coming, you
spend a number of days preparing to cover the
storm. It's a lot of just waiting to see how things
develop, then deploying your resources and
covering it. This time, for us, this storm really
started four days before it actually hit, because
of the massive evacuations. It was sort of the
storm before the storm.

Most of the time before a hurricane you have
people stocking up on food and plywood and
otherstorm items, but you don’'t have gas short-
ages, businesses closing three or four days in
advance of the storm and 2.5 million people
stuck in their cars on the road.

So, while we are usually in the mode of pre-
pare, prepare, prepare, and then cover, this time
it was hit the ground running with coverage
needed around the clock right out of the box.

R&R: What were some of the challenges present-
ed by having to do so much more than the few days
of coverage most Iurricanes require?

KC: To use a line from the movie Lethal Weap-
o1, "I'm getting too old for this s**t.” I used to
be able to stay up covering a story around the
clock for 24 or 36 hours, as can the people in
our news department. But this wasn't a 24- or
36-hour story, this one lasted for three or four
days in advance of the storm, then three or four
more days of actually having it hit, and then
the aftermath of it all.

212-735-1700
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After four or five nonstop days, our staff was
getting pretty fried. We'd already hit that second
wave of adrenaline you usually get for about
the fourth or fifth time.

R&R: From afar, the cvacuation of Houston
looked chaotic. What was it like being there?

KC: It was absolutely chaotic. Frustration
and anger everywhere — it was a real night-
mare. You had millions of people sitting in
bumper-to-bumper traffic in 100-degree heat,
all running out of gas simultaneously. That was
a recipe for disaster.

Think about what it's like on crowded high-
ways in California or New Jersey with 100,000
people going to and from beach cities on asum-
mer weekend, where traffic jams cause argu-
ments and even fights. Now multiply that by
2.5 million people. Actually, the fact that it was
as orderly as it was and that there wasn’t much
more violence is sort of amazing.

If you want to talk about the power of radio,
here’s just one of many stories we had: A wom-
an called in, and she had her 90-year-old father
with Alzheimer’s in the car with her when she
ran out of gas. Her dad was becoming rapidly
dehydrated, and she was panicking.

Within minutes of our giving a description of
her car and where she was, people came up
knocking on her window tooffer water and help.

Those stories were taking place everywhere
along the route because, in the post-Katrina
frame of mind, ! think people knew they were
all in this together and they’d seen what can
happen when people don't help each other.

R&R: | understand you did something different
with the cluster this time around, beyond the usual
wall-to-wall simulcast of KTRH. Is that right?

KC: We fed KTRH to our five FMs and two
other AMs here in Houston, plus some other
stations around the region. But instead of the
normal long-form, everyone-takes-the-whole-
thing format, we created a soft network clock
with hard joins so that our FMs and our Talk
station, KPRC, joined at [50 minutes, 50 sec-
onds) and [29 minutes, 50 seconds)] each hour,
then dumped out approximately 10-15 minutes
later at hard out cues.

That way they took KTRH's news coverage,
traffic, interviews, press conferences, etc., but
also had time to take local calls from their au-
dience and keep a local community presence.
It was a much better plan than just taking over
the stations and simulcasting, in my opinion.

R&R: Evaluate the performance of your staff

during this crisis vs. previous disaster coverage.

KC: It was not only our news staff who per-
formed heroically — you would expect that
— but it was also so many others, like our FM
talents, production and promotion staff and
salespeople, too. You really see quickly the
dedication of people and who can play on a
high level when you go through a stressful
and tense situation like this was.

Our news department did great work and
absolutely did the job I would've expected from
them, but people from all departments volun-
teered to stay and do whatever was needed to

“l guess that one of the
positives to come out of
Katrina is that people may
now take the power of one
of these storms and what
damage it can do more
seriously and get o

keep the machine going. It was incredible to
watch so many of our people pitch in, step up
and be an integral part of this whole situation.

R&R: Were your physical facilities impacted by
Rita, as so many of the New Orleans radio stations
were damaged during Katrina?

KC: We're in a high-rise, and the perimeter
of our building is all glass windows. We had a
plan in place to move all of our studios to inte-
rior production rooms and to board up the
KTRH studio and newsroom facilities. Our in-
terior hallways were all lined up with mattress-
es — sort of like a college dorm after a big Fri-
day-night party — where people could catch
some rest.

So, while our building and facility are cer-
tainly not perfect for riding out a storm, we had
planned and built it anticipating those times
when we’d have to do the sort of 24/7 cover-
age that's required during a big disaster.

One major problem we faced was that
KTRH'’s transmitter is located way northeast of
Houston, inan area that was hardest-hit by the

storm. We lost power to the transmitter at 2am
on Sunday during the heart of the storm but
were able to go to generator.

By Tuesday that generator failed, so we opt-
ed to move KTRH's programming from 740 to
our sister station KBME's 790 frequency so we
could continue to provide the news and emer-
gency information people were relying on us
for.

We were back on with power to KTRH’s
transmitter and back on the 740 frequency with-
in about 24 hours because FEMA, the FCC and
the local power company knew how important
it was for KTRH to be on the air, and they did
whatever was necessary to get us back on the
air as soon as possible.

R&R: So would you rate emergency officials
niore highly than most apparently do for their ef-
forts on the Gulf Coast during and after Katrina?

KC: Well, I would, for what I just noted. I
guess they can get a generator and power re-
stored more easily and quicker than they could
do some of the things they apparently didn't
do in Louisiana, Mississippi and Alabama. But
you cannot forget, we were the second storm,
and I think the government was absolutely not
going to make the same mistakes here that they
made in the Katrina situation.

There were still issues, like communication
problems between smaller communities and
larger cities and between police and fire depart-
ments. Those problems have been there since
Sept. 11, 2001 and many are still there, but for
what we needed, they absolutely helped us get
to where we needed to be pretty quickly.

R&R: What's something you think was learned

from the Hurricane Rita experience?

KC: That, at least for a while, since Katrina,
people are likely going to take warnings about
impending disaster more seriously than they
might have in the past.

When we've asked why the inbound lanes
of the Interstate — which, as you saw on TV
reports, were empty, while the outbound lanes

were at a standstill — weren't used sooner, the
answer was that planners just never anticipat-
ed they would be needed. Officials said they
figured that maybe a million people would re-
spond, and that was on the high side. But 2.5
million hit the road.

I guess one of the positives to come out of
Katrina is that people may now take the pow-
er of one of these storms and what damage it
can do more seriously and get out. My real con-
cern is that after the experience of Rita, all those
people who were stuck and frustrated on the
roads trying to get out of town might opt tojust
stay home the next time a Katrina-force storm
does hit.

Personally, I hope people will take the next
one just as seriously, but, honestly, I'm afraid
that they won't.

R&R: In your post-storm-coverage analysis, is
there anything you would do differently next time?

KC: Yes, a couple of things. We found that
having people doing four hours on, then four
hours off was not the best schedule. When peo-
ple came off the air after four very intense and
stressful hours, it would take them 90 minutes
or more to decompress. Then they’d only get
an hour or so of sleep and have to get up and
be ready to go again. Next time we will go toa
six-hours-on, six-hours-off schedule.

Another thing was food. We really didn't
have enough in the building, even though we
planned in advance. We planned food and
water for at least 70 people, but had we not
gotten the lucky hit that we did from Rita, we
might have run out of food and water.

We learned that, when covering a disaster,
everyone gains three to five pounds because
carbs, Diet Pepsi and adrenaline are your
friends. We were living on things like pizza and
Pop-Tarts. It's unbelievable how badly you eat
when you're stressed out. So we learned that
next time we need to prepare for better nutri-
tion and healthier foods to keep a staff going
for what could be a week or more.

Got Photos?

Want to see yourself in R&R? E-mail high-resolution digital photos of your station
events and personalities to apeterson@radioandrecords.com or mail hard copies to
Al Peterson, R&R News/Talk/Sports Editor, 2049 Century Park East, 41st Floor, Los

Angeles, CA 90067.

Ed Celebrates 100 Affiliates!

Congratulations to Ed, and the 100 outstanding Talk stations
that helped make The Ed Schultz Show the most successful
Progressive Talk show ever.

Ed continues to champion the Talk radio revolution.

| THE . .S

EdSCHUI.TZ

800.611.5663
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PRODUCTFIRST@
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Lessons From An
Ice Cream Maker

Former record promoter’s words of wisdom on sales

and marketing

hese days, former Los Angeles record promoter Don

Whittemore’s face can still be seen around L.A. Just be sure
to look for a truck carrying another load of premium Dandy Don’s
Homemade Ice Cream to a five-star restaurant or private party.

The road to success was riddled with pot-
holes, however, and Whittemore at one point
questioned whether he’d made the right business
decisions. But he persevered, going back to ev-
erything he’d leamed from working with label
executives and radio programmers during the
1970s.

When it comes to his business, Whittemore still
relies on what he learned in the music industry
long ago. And there are a few things radio’s sales
and marketing executives can learn from him.

Political Loss

Whittemore’s story begins in 1963, when the
San Francisco State University graduate took a
gig at the school’s student-run radio station be-
cause he didn't like business classes. His main
interest was in entertainment; he wanted to be-
come acomedian. In fact, he worked as a straight
man in a burlesque theater for two years while
attending school.

After getting his first-class license from the El-
kins Institute of Radio, Whittemore moved to
Cincinnati and got involved in the nightclub busi-
ness. But that got a little boring, he says, so he
took a weekend job ata Classical station and, lat-
er, at a couple of Country stations in Kentucky.

[t was at a nightclub he managed that Whitte-
more first came in contact with record-label lo-

cals. After befriending Capitol’s Buz Wilbum,
Whittemore snagged a job at the label giant and
moved to Cleveland. Six months later, he broke
his very first record: “Snowbird” by Anne Murray,
the song that launched
the Canadian songstress’
career in the US.

Evenasa young, green
promo man, Whitterrore
showed leadership abili-
ty. “Our team in Cleve-
land broke “Snowbird’
for Capitol,” he recalls.
“We all did it as a team,
Don Whittemore .01 1 go the credit
as the promo man. The sales team liked what I
was doing so they supported us, and Anne went
on to become a giant.”

After a year and a half at Capitol, Whittemore
joined RCA, and a short time later he packed his
bags for Los Angeles and went on to enjoy a
three-year run as the label’s L.A. local. He remem-
bers his final day at RCA vividly.

"1 left RCA on Dec. 19, 1974,” he says. “My
boss’ boss called me up and I said, ‘Merry Christ-
mas.’ He said to me, 1 wish I could say the same
thing.” That was my warning that I was being
fired — I think after getting 15 or 20 gold records
[for RCA].

a lot smoother!

team.

do a job. Let them doit!

LEADERSHIP

SPOTLIGHT

Between spring 2003 and spring 2005, Country WTVY/Dothan,
AL has grown from a 4.5 share to a 16.9 12+ — topping the mar-
ket and consistently outperforming competitors across all major
categories. Is leadership responsible for this incredible ascent?
Without a doubt! Recent success has reinforced my belief that
as long as you are setting the standard and pace in the market,
your cluster is going to be a top performer.

How did we do it? During my time in radio, | have performed
a full range of duties and have a great understanding of the
business. One of the most important things to understand is to be unafraid to hire
excellent, talented personnel throughout the organization. It is important not to be
intimidated by talent and individuals who are stronger, on a professional level, than
yourseif. They will only make you look better and make the cluster’s trip to the top

Passion, dedication and motivation are common buzzwords, but they are key to win-
ning in the radio industry. Hiring staffers who have a “love to come to work In the
morning” passion virtually guarantees excellence and helps ensure dedication to your

Lastly, micromanagement Is a sure way to drive good people to your competitors.

Give your staff and management the authority to make decisions. Demonstrate trust
in their ability and let them take ownership of the product. After all, you hired them to

— Amie Pollard, NSM, Styles Media Group/Dothan, AL

Each week R&R invites successful people in and outside the radio and recording
industries to share their thoughts on defining and communicating leadership.

“But that’s the way it goes. The real reason [
was fired was because my boss’ boss wanted to
puta new team in. It’s all political. It happens all
the time, and in any business.”

Search For Tomorrow

Whittemore spent the next few years as an art-
ist manager while handling record promotion,
management and public relations on an indepen-
dent level. But, by the late 1970s, he realized that
the music business had changed. It wasn’t fun
anymore.

“I was now married and I had one child, and
the temptations of the music business were not

as important anymore as raising a family and
getting on with my life,” he says. “First I retired,
because I had made some money on the side
buying and selling homes. If there’s one first
word of advice I can give, it's to always have
multiple revenue streams if you can, so your GM
or PD doesn’t control your financial future.”
Whittemore had little luck putting his heart
into a new job, however, and he struggled at first
to find himself. But there was no tuming back to
the music business.
He says, “At that point, I couldn’t get arrest-
ed in the record biz if I wanted to because when
Continued on Page 16

From the creators of Open House Party
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America's New Nighttime Party
5 Nights per week, 100% barter

For more information contact Superadio 508-480-9000 212-631-0800 www.superadio.com
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Televislon's Most Popular Home
Iimprovement Host Is Now On Radio!

Debuting Jenusry 2008

Ty Pennington stole the show as the hunky, fun-loving carpenter on TLC's Trading
Spaces, and he's been charming audiences since 2003 as lead carpenter on
ABC's Extreme Makeover: Home Edition. Now, radio audisnces will be able to
enjoy Ty's take on a variety of topics to improve their homes, style, and lives.
From home improvement to self improvement, “Ty's Tips" provides valusble
advice dalivered in the unique and humorous style of one of today's most popular

stars!

One :B80-second feature with a :30-second commercial airs every day, Monday
through Friday.

Show festures gardening, home and self improvement, and other types of
helpful tips.

RADIO NETVWORKS
818.377.5300
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Lessons From An
Ice Gream Maker
Continued from Page 14

you're out of the biz, nobody loves you. When
you'rein the biz, you're everybody’s friend. But
there comes a time when you're untouchable.

“And you have to understand, it's not per-
sonal. They’d just rather work with people who
are working already. If you're going to change
jobs, don't change jobs while you're out of work,
because it won't happen.”

Enter Zach Glickman, who in the 19705 man-
aged Dion, one of the acts Whittemore promot-
ed after leaving RCA. Circa 1977, Glickman’s
part-time job was to help develop a then-little-
known product called Hiagen-Dazs in South-
emn California. As Glickman began to see suc-
cess with a couple of retail shops, Whittemore's
future slowly became clear.

Whittemore says, “They say the sincerest
form of flattery is imitation, and I thought that
if they could do it, I can do it.” What also inter-
ested Whittemore was the chance to contro] the
operation from top tobottom. He says, “I would
be the manufacturer. I would be the sales man-
ager. I would be the promotion manager. 1
would use all of these things I learned in the
record industry.”

Healso had the help of his wife, Linda, who was
R&R'’s first-ever Circulation Manager, in the ear-
ly 1970s, and is now President of Dandy Don'’s.

Persistence, Passion, Promotion

InMay 1981, Whittemore opened an ice cream
parlor in the Encino neighborhood of L.A.’s San
Fernando Valley. Business was lackluster at best.

He says, “Two years in, there’d be some days
where | worked by myself, and | had worked
my ass off, just to make a $2 sale and $40 in one
day. After 51/2 years of that, | said 1'd have to
bite the bullet.”

Although a side venture leasing industrial
real estate helped pay the bills at the ice cream
parlor, Whittemore didn't enjoy that nearly as
much as selling scoops of homemade frozen
goodness. But, after thinking things over, he sold
the retail store and turned his focus to whole-
sale ice cream sales. That's when business start-
ed to turn around for what is now Dandy Don’s.

"Selling the store was hard, but it was a los-
ing proposition,” he says. “Even though we in-
creased sales and income, we were losing mon-
ey. It was a learning experience, because that's
where I learned about the potential of serving

AP Has Changed

Radio Barter

sundaes and bringing parties to people’s hous-
es or businesses.”

Today, Dandy Don’s is thriving. At one event,
his company served approximately 16,000 ice
cream sundaes over a three-day period. Ia ear-
ly October, 3,000 sundaes were dished out over
21/2 hours at a private event. “The places that
I've gone with my ice cream-sundae bars, I've
never been invited to,” Whittemore says.

So how did he get the business of some of
Hollywood’s most fashionable people? “Promo-
tion, promotion, promotion,” he says. “It's the
same old way. I would get an article in {a food-
business] newsletter, and a Los Angeles Business
Journal reporter would see that. That led to a
one-page feature in the Business Journal.

“That's what the record-promotion business
taught me: You've got to go out and do the pro-
motion yourself. You've got to promote your-
self, because no one cares as much about what
you are doing as yourself.”

At the latest count, Dandy Don’s, thanks to
marketing and word of mouth, services nearly
175 restaurants and a few select retail shops. 'ce-
cream socials have proven to be a large part of
Whittemore’s business.

Another lesson learned involves how to talk
to a prospective client. One day in 1993, Whitte-
more decided to pitch a Chinese restaurant next
door to his office on his ice cream. “I didn’t
know it at that time, but these two people want-
ed to make ice cream and sell it in China, be-
cause they saw the value of this,” he says.

“We talked and talked, and the next thing |
know we made the first Dandy Don's Ice Cream
in Guangzhou, China. We've been there ever
since. | have no capital investment, but I get a
2% royalty on all wholesale sales. Our product
goes to restaurants and hotels.” Whittemore’s
next goal is to get Dandy Don’s at the 2008
Olympics in Beijing.

Like People, And Be Honest

So what can an AE, LSM or marketing and
promotions director learn from a guy who built
his own wholesale ice cream business?

Focus on the basics, says Whittemore. ”Al-
ways be honest with yourself and with your cti-
ent, and don't lie to yourself,” he advises. “Be-
lieve in your product and learn how to talk back
to your supervisors, because the supervisors
need you to carry out goals that are dictated to
them by their supervisors.

“That's where it comes back to honesty. If you
don't believe in something, please tell the per-

Forever.
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Dandy Don’s
FirstAdsTo Run
On Radio

Thanks to a chance encounter
- with Mt. Wilson FM Broadcast-
. ers owner Saul Levine at an
ice cream social for the Mus- (
cular Dystrophy Association, [
Don Whittemore’s company,
Dandy Don’s Ice Cream, will
soon air its very first com- =
mercials. The spots are '
. coming soon on Adult Stan-
. dards KKGO/Los Angeles. |

i

-

son giving you direction that you don’t believe
in it. And don't be afraid to lose your job. Al-
ways keep your resume polished. You can’t be
a winner until you've been a loser.”

Whittemore also suggests that sales execs
show a sense of urgency about their jobs.
“You've got to persist,” he says. “Follow that
word persisience. If you're locking for success in
the sales world, the first thing you should do is
‘plan your work, and work your plan.” If you
fail to plan, you plan to fail.

"Your workweek starts on Saturday and Sun-
day. Start preparing and researching for the up-
coming week. Use every tool you have, and
when I talk about tools, I'm tajking about all the
electronic aids today. And don't send a fax that
is longer than three pages. Just follow the ba-
sics: Look people in the eye when you talk to
them, follow through, and make phone calls.”

In Whittemore’s view, being in a bigger mar-
ket doesn’t mean you're special. “The people
working in the markets under No. 100 are work-
ing just as hard as you, but in the major mar-
kets the pressure is more intense,” he says. “If

you don't like pressure, don’t be in the sales biz.
Remember: The great salespeople don’t have a
salary. They work on results.”

Whittemore also says he’s a big believer in
gimmicks. “Get someone’s attention quickly,
then give them the material they want to hear,”
he says, adding, “Don’t be greedy. Always leave
something on the table for the other guy.”

Treat All Equally

Finally, Whittemore says to treat everyone
with the same level of courtesy, because you
never know where your path might lead next.
“If you know people and you like people, this
is the business for you,” he says.

“I'was at this major event and [ knew the guy
in the bathroom because he remembered me
from Martoni’s restaurant in Hollywood all
those years ago, and I knew the guy they were
honoring at this major event. It’s all about talk-
ing to everybody.

“Once again, if you like people, you're not
going to have a problem selling. If you don't like
people, go find something that you really love.”

Get AP Radio News for a
fraction of the inventory.
Let us help you turn your
time into money.

Visit apradio.com to

learn more.
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2005 HONOREE
BRIAN GRADEN

PRESIDENT, ENTERTAINMENT,
MTV NETWORKS MUSIZ GROUP;
AND PRESIDENT, LOGO

SPECIAL MUSICAL PERFORMANCE BY

JOHN LEGEND

TUESDAY,
OCTOBER 25, 2005
5:00-7:30 pPMm

GEISHA HOUSE
HOLLYWOOQO, CA

IS ONZ =ZF THE ENTERTAINMENT INDUSTRY'S
FOREMDST RESFONSES TO HIV/AIDS. DEDICATED TO THE
EDUCATIDN, OUTREACH AND PREVENTION DF HIV/AIBS,
LIFEBEAT PARTNZRS WITH THE ENTERTAINMENT INOUSTRY TO
DISTRIBUTE SAFE-SEX MATERIALS ANDO AWAREANESS LITERATURE
TO HUNDREDS OF THOUSANOS QF AT-RISK YDUTH ANNUALLY.
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TECHNOLOGY

BRIDA CONNOLLY
EenmraliBredinrrdrecanss. com

Spyware, Phishing,
Adware & Spam

A technological public service announcement

Do you love the Internet? Is it your friend, your companion
and your colleague? Or do you look at the ‘Net as a nasty,
two-faced time parasite that’s as likely as not to wreck your fi-
nances and take a shot at ruining your life? If you fall in the lat-
ter camp, you've got the right idea.

There is much to love about the ‘Net, but it is
nonetheless healthy to view it with deep suspi-
cion. Being terrified every second you're online
would also not be out of order. Because as the
Internet grows and blossoms, so do scams, in-
vasions of privacy and a million other crimes,
from identity theft to viruses to hacking to in-
tercorporate blackmail.

This week we'll look at some of the ways your
fellow Net users are out to get you — and how
to fend them off.

Phish In A Barrel

First, the good news: There is no security
problem with your bank account, your person-
al information has not been stolen from PayPal,
and there is no fraudulent activity on your eBay
account. At least, there isn’t if you heard about
it by e-mail.

To “phish” is to send e-mails claiming to be
from a bank, retailer, auction site, newspaper or
otherbusiness in the hopes of gathering personal
data from an unsuspecting e-mail user. The mes-
sages usually ask the prospective victim to click
on a link for some urgent reason: “A third party
has accessed your account,” or there’s been a
“security breach” at your bank, or someone
needs you to “update your account information
right away.”

A user who clicks on the link will be asked to
enter personal info — user names, passwords,
and credit-card, Social Security and bank-ac-
count numbers — into an online form. The data
thus helpfully provided goes straight to the phish-
er, who may use it to run up the phishee’s credit
cards or for full-blown identity theft, which can
include opening new credit cards and bank ac-
counts in the victim’s name.

Early phishing e-mails were often crude, with
fuzzy corporate logos, misspelled words and ob-
viously implausible links, but they still caught
up some folks, and many victims have spent
months cleaning up after an identity theft. And
these days it’s much easier to be taken in, be-

Being terrified every
second you’re online would
not be out of order.
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cause phishing has become far more sophisticat-
ed. The messages — which are coming from an
ever- wider array of purported senders — often
look exactly like legitimate online business cor-
respondence and lead to beautifully faked cor-
porate websites.

Don’t Get Hooked

How can you avoid being phished? First, re-
member that nobank, auction site, retailer or other
legitimate business will ever send you an e-mail
asking you to re-send your personal information

e

No bank, auction site,
retailer or other
legitimate business will
ever send you an e-mail
asking you to re-send
your personal information
or your password. It just
doesn’t happen.

or your password. It just doesn’t happen.

Also, as noted above, one sign of a phishing
message is that it urges immediate action —
“Click this link to avoid being responsible for
charges” — in the hope of overriding common
sense long enough to grab some info.

If you get what looks like a phishing e-mail,
simply delete it (and tell your IT department or
spam-filtering service about it if that's your com-
pany’s policy). If you're not sure about a mes-
sage, check with the site or service it appears to
be from (obviously, don’t use any contact info
that appears in the suspicious e-mail). Most on-
line businesses are accustomed to these inquir-
ies and will respond quickly.

Generally speaking, it's a good idea to avoid
clicking on any link in an e-mail — or in an in-
stant message, for that matter — if you’re not
absolutely sure who the message is coming from.
Remember, links can spread viruses too.

Along with phishing, you may also hear
about “pharming,” or programs that let crimi-
nals (by way of a hole in server software) redi-
rect website requests to their own, faked web-

sites for phishing purposes. These sites are pur-
portedly undetectable, with even the URL in the
address bar appearing to be correct for the site
users think they’re visiting.

But effective pharming requires security laps-
es on the part of both the pharmed server and
the intended victim, so no serious damage has
been reported as yet, though a few sites have
been hijacked. Which is not to say that, in im-
proved form, pharming couldn’t become a seri-
ous threat. But so far — like the warnings that
went around in the ‘90s about users being for-
ever trapped on entire “spoofed” Internets —
pharming is one of the few ‘Net dangers that’s
been overblown.

Somebody’s Watching You

Decidedly not exaggerated is the threat of spy-
ware. The term covers any amount of sinister
software that may be installed without the con-
sumer’s knowledge, sometimes on board with
software the consumer has agreed to download.
Handy toolbars from no-name software compa-
nies are notorious bearers of spyware, and any
pop-up from an outside party that says “Scan
your computer now!"” is just looking to stick you
with some spyware.

The basic qualification for spyware is monitor-
ing and collecting information about a computer
user without the user’s knowledge or permission
(some people, such as research company com-
Score’s Internet panel, do agree to be watched by
their software). That is obviously very broad, and
both KaZaa and Microsoft’s Windows Media
Player 10 have been called spyware by one side
or another of various ‘Net debates.

But data collection — though it raises tremen-
dous privacy issues — is not the first concem
here. The more immiediate problem is with that
variation of spyware called malware.

Malware is an umbrella term for destructive
spyware that is, almost by definition, installed on
a computer without the computer owner’s
knowledge. Once malware is on board, it may
monitor the user’s website visits, log his or her
keystrokes and mess with the security settings to
make it easier for more malware to install itself.

Hastily made malware often jams up a com-
puter with needless files, directories and regis-
try entries, and a serious infestation can make a
computer unusable. And malware is usually ri-
diculously difficult to get rid of: These applica-
tions either don’t come with an uninstaller, they
go through the motions of uninstalling without
actually removing anything, or they uninstall
and immediately reinstall.

So whatare spyware creators doing it for? The
money, of course. Keystroke loggers can collect
the same personal info phishers are looking for,
which is then sold to third parties for, once again,
fraud and identity theft. The aggregated track-
ing info gathered by data miners can be sold as
well.

This is all illegal, of course, under state and
federal privacy and trespassing laws, but mal-
ware remains rampant. Several states have al-
ready passed anti-spyware bills, and Congress
has been kicking legislation around for about a
year. It's delicate legal territory, though: A too-
broad law will catch up honest software com-
panies, and a too-narrow- definition of spyware
or malware will leave loopholes for the unscru-
pulous to slip through.

What can you do about malware? If you're at
work, most of it should be caught by your com-
pany’s security software. At home, you can use
any of the many excellent anti-spyware software
packages available for download (and always
make sure you have a good firewall).

Many anti-spyware programs are free — Ad-
Aware SE, for example, or Spybot Search & De-
stroy — and that's particularly nice because
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you'll need at least three apps to catch every-
thing, or nearly everything. (I run one paid app
and two freeware apps myself.)

Yes, it's a hassle to install and remember to
run scans with several anti-spyware programs,
but it's still the best way to keep your privacy
uninvaded and your computer unfried. And
thereis software, thoughiit’s usually not free, that
offers “active protection” so you don’t have to
run regular scans.

1 Have A Bridge To Sell You

Good spyware-control software will also re-
move spyware’s marginally less destructive cous-
in, adware. (Though the terms aren’t mutually ex-
clusive: Adware can be spyware and vice versa.)
One excellent way to get your computer loaded
up with adware is to download a peer-to-peer
application: The free versions of KaZaa, Grokster

Any pop-up from an
outside party that says
“Scan your computer
now!” is just looking to
stick you with some
spyware.

and other P2Ps come bundled with adware.

Even if you stay away from P2Ps, be careful
about other downloads, and be sure you know
exactly what site they are originating from. If you
are asked to click through a series of yes-or-no
boxes before a download, be careful that you're
not granting permission for someone to install
abunch of adware.

Adware can also sneak in through certain
websites, so be very suspicious of any site that
demands that you download an ActiveX control
or other application before it'll let you continue.
For some reason, databases of song lyrics are
overrun with adware, so take care with any lyr-
ics aggregator and get lyrics from an artist’s per-
sonal site when you can.

Adware generally watches the victim's
browsing habits and throws out pop-ups based
on the sites visited, and it may also force certain
URLSs to be redirected to commercial pages (for
example, type in www.google.com and end up at
some no-name, ad-ridden search page). Perhaps
most annoyingly, some adware can pop up an
ad at any time — even when you're not online.

To keep from getting nailed with adware, do
your research on software before you download
it; anything that comes with adware will geta
reputation quickly. And don’t be tempted to go
ahead with a download because you see a doz-
en sets of instructions online on how to get rid
of the associated adware — those are often un-
tested solutions and may actually make things
worse.

At home, a good firewall and anti-spyware
software (used faithfully) are the best way to
keep adware and spyware off your system. But
malware makers are always coming up with
new ways to slither onto your computer, so you
may have to turn to one of the removal applica-
tions available online and in stores to get rid of
it. In a serious infestation, you may need a com-
puter-repair pro to get your computer unstuck.

By all means, love the Internet, use it and
work with it — in fact, it'd be very difficult to
do many jobs today without it. But just be aware
thatit's a minefield as well as a playground, and
it takes constant vigilance to keep from stepping
on something dangerous.
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Tough Day At The Clear Channel Radio Ranch

ast week, Clear Channel announced that two program
hammers would be fired as a result of a lengthy internal pay-
ola investigation. Although the company has refused to offi-

|

cially acknowledge who was let go, it's now known by ev- |

eryone on earth that WWPR/New York PD Michael

Saunders and KHTS/San Diego PD Diana Laird were the |

two who walked the plank.

Both Laird and Saunders were named in documents re-
leased by New York Attorney General Eliot Spitzer in July,
after his office completed its extensive payola investigation
into Sony BMG. According to the settiement, Sony's Urban
promotion staff had allegedly arranged to send a plasma TV
and audio equipment to Saunders’ home address, but

Spitzer’s investigators caught wind of the deal before the |
merchandise could be delivered. The settlement aiso stated |

that Laird accepted a flat-screen TV in 2002 from Epic
Records, allegedly characterizing the transaction as a con-
test giveaway by using the name and Social Security num-
ber of a friend who had agreed to accept delivery of the
TV as the contest “winner.”

Consider This News Broken

After weeks of rumors and mindless
speculation, it has now been confirmed
that Virgin Records U.S. Chairman/
CEO Matt Serletic has left the com-
pany. And now, let the Jason Flom ru-
' mors begin!

A Flom in Virgin's
future?

Could Be True, Could Be Crap

With Infinity's new KIFR (106.9)/San Francisco currently

in full-on stunt mode amid rumors of a flip to FM Talk, our |

Internet bloodhounds have been busy sniffing around — and
they've dug up some interesting stuff: A website titled “Ra-
dio Mutiny” at www. | 069freefm.com directs to an Infinity-
owned Viacom nameserver, which could suggest that Infinity
may be getting ready to unveil “Free FM” at 106.9. But it
doesn't end there: ST Daily found similar sites have already
been set up — possibly in advance of Infinity’s rebranding its
entire FM Talk roster as “Free FM.” Sites for www.923free
fm.com, www.94!freefm.com, www.[057freefm.com and
www. 1037freefm.com are already reserved, making us won-
der aloud if WXRK (92.3 K-Rock)/New York, WYSP
(94.1)/Philadelphia, WHFS (105.7)/Baltimore and KPLN
(103.7 The Planet)/San Diego will join the “Free FM” net-
work in January after Howard Stern leaves for Sirius. [Ed. note:
KPLN PD Todd Little exited this week; find him at 858-621-
6215 or todd@toddlittle.com.]

Also found on the list: www. 1 059freefm.com (possibly valid
at WCKG/Chicago), www. | 06 7freefm.com (potentially good
for WJFK-FM/Washington), www. ! 053freefm.com (KLLI/
Dallas, anyone?) and www.97!freefm.com (do we hear
KLSX/L.A. or WKRK/Detroit?). Could this be part of
Infinity’s master plan to try to combat the concept of “Pay
Howard” with the appeal of “Free FM"? Or s this just an
elaborate online exercise painstakingly designed to waste
everyone's valuable time? Either way, we're pleased that sev-
eral other “legitimate news sources” quickly “borrowed” this
little ST nugget and ran it as their own brilliant idea. Stay
tuned.... Meanwhile, ST has learned from reliable sources
that KLSX/Los Angeles Exec. Producer Jason Insalaco is
the new PD of KIFR.

The Programming Dept.

* PD John Peake exits Infinity Hot AC KLLC (Alice @
97.3)/San Francisco. Peake joined Alice in July 2001 after pro-
gramming stints at KRBE/Houston, KRQQ/Tucson, KWMX/
Denver (now KQKS), WAPI/Birmingham and a year and half
living it up in Paris as Director/Programming for NRJ Radio I
Networks. Peake can be reached at 415-706-1091 or

johnpeake@aol.com. Alice Asst. PD/MD Jayn is currently

handling programming duties.

* After seven years as PD of Entercom CHR/Pop WFBC
v (B93.7)/Greenville, SC, Nikki Nite
has accepted a major-market gig
TBA. Just days later, B93.7 Asst.
*"| PD/afternoon jock Kobe landed
" his first PD job, at new Apex CHR/
Pop WIHB (B92)/Charleston, SC.

* Noted Dance Dude™ Skyy
Walker has been coaxed into leav-
ing his cushy MD gig at WKTU/
New York for the chance to pro-
gram XM's Dance hits channel
BPM (XM Channel 81). WKTU PD Jeff Z taps weekender
Steve Bartel (ex-WPYO/Orlando PD) as interim MD.

* With PD/morning jock Jake Weber leaving KCOXOK/Riv-
erside at the end of the month for family reasons, Imaging
Director/afternoon jock John DeSantis is bumped up to
acting PD.

* PD Booker is leaving Clear Channel CHR/Rhythmic
WBVD/Melbourne.

* PD Will Sterrett is leaving WQQB (Q96)/Champaign,
IL for a new gig TBA. In the interim, night guy Mergens
will hold down the fort.

¢ On the heels of WCPR/Biloxi, MS PD Scot Fox's de-
parture to program Active Rocker KTUX/Shreveport, LA,
Mississippi Media Regional Director/Ops. Jay Taylor assumes

HJ TAKTRS.

Notthat Kobe, wiseass.

| temporary command of WCPR.

* J) Davis has resigned as PD of Artistic Media Partners’
Country duo WBTU/Ft. Wayne, IN and WLFF/Lafayette, IN.

| He can be reached at 765-210-8051.

* KDGL (The Eagle)/Paim Springs, CA PD Rick Sparks
has left the station. “Sparky” will be replaced in the interim
by OM Larry Snider.

» Tommy Frank, most recently PD/morning guy at Ar-
tistic Media's WNDV (U93)/South Bend, IN, is named PD
of NextMedia Rhythmic Hot AC WTBT (100.5 The Beat)/
Saginaw, Mi. Back at U93, company vet Casey Daniels once
again picks up the PD reins.

Formats You'll Adjust Yourself Over

* Last week, KEZE/Spakane flipped from Hot AC to
CHR/Rhythmic as “Wired 96.9.” This week, new PD
Maynard makes what he describes as a “format adjustment”
on Morgan Murphy CHR/Pop clustermate KZZU to make
the two stations more compatible: “We've moved all of the
hip-hop product to Wired, and KZZU is now riding the edge
between Modern AC and Pop, with some Alternative hits,”
he says. KZZU now sports new slogan “The New 92-9
'ZZU, Modern Hit Music.”

* Clear Channel Hot AC WVTI/Grand Rapids joins the

| growing Adult Hits brigade by morphing into “96.1 Max-FM”
| under the care and feeding of Director/FM Ops. Doug

Montgomery. WVT! PD/morning guy Brian Casey is now
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available at 419-410-9641. Look for a call-letter change to
WMAX-FM.

* Clear Channel Urban WBUV/Biloxi, MS flips to News/
Talk as “NewsRadio 104.9,” featuring a decidedly conser-
vative syndicated lineup — c’mon, it's Biloxi.

The Ability To Warp Young Minds

Jim McGuinn, former PD of the late, great WPLY (Y 100)/
Philadelphia, has decided to pass along his vast storehouse
of knowledge to the next unsuspecting generation by join-
ing Drexel University to teach music-industry students about
the radio business. McGuinn will also serve as the faculty ad-
viser for Drexel’s student-run radio station, WKDU-FM, and
assist in the promotion of the student-run record label, MAD
Dragon Records.

Continued on Page 20

TIMELINE

YEAR AGO

» Nate Deaton elevated to GM of KRTY/San Jose.
* Infinity/Minneapolis Sr. VP/GM Dick Carlson dies.
» John Allers promoted to OM of Clear Channel/San Jose,

YEARS AGO

» Tony Kidd named GM of WTMI/Miami.

»J Records names Ken Wilson Sr. VP/
Urban Promotion.

= Pat McMahon retums to KDMX/Dallas
as PD.

YEARS AGO

= Danny Goldberg appointed President/CEO of Mercury
Records.
» Corinne Baldassano promoted to Sr. VP/Programming
at SW Networks.
» Skip Finley named COO of American Urban Radio Net-
work, |

YEARS AGO

Tony Kidd

* Inner City Broadcasting names Frank-
ie Crocker VP/Entertainment & Pro-
gramming while making Fred Buggs’
PD post official at WBLS/New York.

= Giant Records names Ray Carlton
head of pop promotion.

» Steve Einczig promoted to Epic West
Coast VP/Marketing.

YEARS AGO

Ray Carlton

®

+ Rick Balis named OM/PD of KSHE/St. Louis.

« Jim Harper moves to WDTX/Detroit as PD.

= Paulette Williams named Station Manager at KMEL/
San Francisco.

YEARS AGO |

* Peter Irmiter promoted to President/GM of WDOK/
Cleveland.

« Jesse Bullet appointed Group PD for all Southwestem |
music stations.

« Dale Turner promoted to PD of WSAI/Cincinnati,

YEARS AG O

« Jim Jeffries appointed national promo
head at Epic Records and CBS Cus-
tom labels.

* Tom Cossie named Pop Promotion Di-
rector for Buddah Records.

* Robert W. Morgan joins KMPC/Los
Angeles.
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Continued from Page 19

Quick Hits

¢ Ken Cocker has been hired to fill

some big morning shoes at Infinity AC
WLTE (102.9 Lite FM)/Minneapolis. He's
replacing Twin Cities morning icon Orly

years at Lite FM. Most recently, Cocker
was OM of Talker WCPT and Religious
WAIT/Chicago.

¢ Former KRBE/Houston morning host Sam Malone re-

Qops, we have our
Cockers confused.

surfaces across the street for mornings at Clear Channel Hot
AC KHMX (Mix 96.5). Malone will continue to do his [0am-
noon talk gig on News/Talk clustermate KTRH.

* WLLD (Wild 98.7)/Tampa is about to lose the services
of its longtime night guy, the scarily named 3rd Leg Greg.
Discuss — or not.

¢ Market vet jennifer Wilde joins B) Harris and Howie
on the morning show at Entercom Hot AC KALC (Alice
105.9)/Denver. Wilde is best known for her long stint co-
hosting mornings with Rick Stacy at crosstown KQKS. She
replaces Shea, who has gone buh-bye.

* WWDC (DCI01)/Washington workhorse Bryan
“Flounder” Schlossberg is named Imaging Director.

* Former KRQQ/Tucson PD Ken Carr is filling in on
mornings across the street at journal Hot AC KZPT. While
both parties cautiously sniff each other to see if there's a

{ TOP 10 SHOWS Oct. 10-16
Total Audience .,
(109.6 million households) Adults 16-49 I
1 Csi 1 Desperale Housewives
2 Desperate Housewives 2 ¢St
3 Lost 3 Lost |
4 Without A Trace 4 Grey's Anatomy
5 CSI: Miami 5  Extreme Makeover: Home |
6 Grey's Anatomy Edition |
7 Survivor: Guatemala 6  Without A Trace
8 NCIS 7 Survivor: Guatemala
9 Commander in Chief 8  Monday Night Football
10  Extreme Makeover: Home (Pittsburgh at San Diego)
! Edition 9 CSI Miami
| 10 ER
Source: Niglsen Media Research ‘

Bannersm Flash Bags™
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il Knutson, who retired July 29 after 20 |

TH
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love connection, Carr is still in the hunt for his next awe-
some opportunity.

* Former Jones Radio Networks-syndicated personality
Alan Kabel moves to Columbus, OH to anchor mornings
at WBNS (Mix 97.1). Kabel replaces JT of JT & Company.
The “Company” — Matt Erhard and Kate Burdett — re-
main with the new show.

* WPHI/Philadelphia debuts its new night duo, featuring
two names that just missed being listed on the Top Five Baby
Names for 2005: Toshamakia and Da Strippa. Seriously.
Toshamakia was fast heard on WZMX/Hartford, while “Jake
Da Strippa” is a mixer on WPHI. The new team replaces
Michael Shawn.

* Clear Channel Urban AC KHYL/Sacramento welcomes
Andrea Gomez as morning co-host, joining Lee Perkins.
Gomez previously worked at crosstown KSFM and KBMB.

Konsultant's Korner

Veteran programmer Rob Scor-
pio, deeply revered for his time well
spent at such fine stations as KBXX/
Houston and KKBT/Los Angeles,
joins Clifton Radio Consulting, where
he will join a somewhat motley as- / J
sortment of questionable characters ‘Scorpio ... Rob Scorpio.
like Paige Nienaber, Greg Mack, Dr.

Dave Ferguson, Duff Lindsey, Colleen Cassidy and jerry
Clifron. As part of the complex and mysterious arrangement,
Scorpio retains his current clients.... You know who you are.

News/Talk Topics

* It's official: Jay Towers will permanently co-host Motor
City Middays at Infinity FM Talker WKRK/Detroit. He replaces
Gregg Henson, who was recently fired after making some
ill-advised personal comments on-air about night jock Tic
Tak of crosstown WKQI. Towers, former morning anchor
at crosstown WDRQ, will team up with WKRK midday co-
host Michelle McKermick, who survived a recent suspen-
sion after Henson's little episode. On his website, Henson
announced that he's “verbally accepted” a job at an uniden-
tified Sports station in Texas.

> Infinity will expand Jay Severin's Boston-based Talk
show into four markets, starting early next year. Severin's

VENT WiTHoU
Ponchos  Key

T HAVING T0 GET NAKED
Tags StadlumCups Posters.

www americanradiohistorv com

new three-hour weekday talk show will air on KRLD/Dal-
las, WPHT/Philadelphia, W|FK/Washington and KMOX/St.
Louis, beginning on Jan. 3.

Condolences

We are saddened to report that Evelyn Ostin, wife of
music-industry legend Mo Ostin, has passed away after a
battle with cancer. A

celeb-heavy memorial
service was held in her
honor last weekend, fea- |
turing performances from
Barbra Streisand, Don
Henley, Neil Young, Paul

Evelyn & Mo

Simon, Randy Newman
and other heavyweights.

BOX OFFICE TOTALS
Oct. 14-16
Title (Distributor) S Weekend § To Date
1 The Fog (Sony)* $11.75 $11.75
2 Wallace & Gromit... (DreamWorks) $11.52 833.10
3 Elizabethtown (Paramount)" $10.61  $10.61
4 Flightplan (Buena Vista) $6.49 $70.78
5 In Her Shoes (Fox) $6.10 $20.05
6 Two For The Money (Universal) $468 $16.59
7 Domino (New Line)* $4.67  $4.67
8 A History Of Violence (New Line) $3.60 $22.36
9 Tim Burton's Corpse Bride (WB) $3.57 $47.76
10 The Gospel (Sony) 8311 $12.09

‘First week in release. All figures in millions.
Source: ACNielsen ED!

COMING ATTRACTIONS: This week's openers include North
Country, whose Columbia soundtrack sports a new song by
Bob Dylan (“Tell OI'Bill"), as well as his “Lay Lady Lay," “Sweet-
heart Like You” and “Do Right to Me Baby (Do Unto Others)”;
Leo Kottke's take on Dylan's “Girl of the North Country”; and
Cat Power's version of the Dylan-penned “Paths of Victory”
The ST aiso contains three tracks by Rock en Espariol pioneer
Gustavo Santaolalla, along with Warren Zevon's “Werewolves
of London,” Kim Carnes’ “Bette Davis Eyes,” The Bellamy
Brothers'“If | Said You Had a Beautiful Body (Would You Hold
It Against Me)" and Mac Davis' “Baby Don’t Get Hooked on
Me."”

Also opening this week is Dreamer, which features a title
track performed by Sparrow/EM! CMG recording artist Beth-
any Dillon.

— Julie Gidlow |

i
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THE INDUSTRY’S NO. 1 RETAIL CHART October 21, 2005

Iw W ARTIST ALBUM
- 1 ALICIA KEYS Unplugged
1 2 NICKELBACK All The Right Reasons
- 3 GARY ALLAN Tough All Over
8 4 BLACK EYED PEAS Monkey Business
6 5 KANYE WEST Late Registration
- 6 RICKY MARTIN Life
5 7 SHERYL CROW Wildflower
4 8 TWISTA The Day After
3 9 GRETCHEN WILSON All Jacked Up
20 10 YOUNG JEEZY Let's Get It: Thug Motivation 101
14 1 DISTURBED Ten Thousand Fists
21 12 KELLY CLARKSON Breakaway
17 13 THREE 6 MAFIA Most Know Unknown
22 14 GREEN DAY American {diot
19 15 MARIAH CAREY The Emancipation Of Mimi
- 16 SEVENDUST Next
17 SARA EVANS Real Fine Place
- 18 STORY OF THE YEAR In The Wake Of Determination
" 19 FAITH HILL Fireflies
7 20 FIONA APPLE Extraordinary Machine
9 21 TRINA Glamorest Life
32 22 FALL OUT BOY From Under The Cork Tree
3 23 GORILLAZ Demon Days
12 24 BON JOVI Have A Nice Day
6 25 SEAN PAUL Trinity
3% 26 PUSSYCAT DOLLS PCD
26 27 VARIOUS Now That's What { Call Music!
10 28 FRANZ FERDINAND You Could Have It So Much Better
24 29 LIL'KIM Naked Truth
25 30 PAUL WALL The People’s Champ
38 N RASCAL FLATTS Feels Like Today
13 32 KIRK FRANKLIN Hero
15 33 MELISSA ETHERIDGE Greatest Hits: The Road Less Traveled
4 34 COLDPLAY X&Y
43 35 KEYSHIA COLE Way Itis
28 36 NEIL YOUNG Prairie Wind
18 37 SHINEDOWN Us & Them
40 38 KEITH URBAN Be Here
4 39 DAVID BANNER Certified
46 40 DAMIAN “JR. GONG” MARLEY Welcome To Jamrock
- -] SUGARLAND Twice The Speed Of Life
37 42 VARIOUS An All-Star Tribute To Luther Vandross
42 43 50 CENT The Massacre
- a4 JAMIE CULLUM Catching Tales
- 45 GWEN STEFANI Love.Angel.Music.Baby
- 45 DANGER DOOM Mouse & The Mask
3 47 HILARY DUFF Most Wanted
- 48 TIM MCGRAW Live Like You Were Dying
- 49 KILLERS Hot Fuss
- 50 DOLLY PARTON Those Were The Days

LABEL

JIRMG
Roadrunner/IDJMG
McA

A&Miinterscope
Roc-A-Fells/IDJMG
Columbia
A&Miinterscope
Atlantic

Epic

Def Jam South/IDJMG
Reprise

RCA/RMG

Columbia

Reprise

Island/IDJMG
Winedark/7Bros.
RCAIRMG
Maverick/Reprise
Warmer Bros.

Epic
Slip-N-Slide/Atlantic
Island/IDJMG

Virgin

Island/IDJMG
VP/Atlantic
A&Miinterscope
Capitol

Domino/Epic

Gueen Bee/Atlantic
SwishaHouse/Asylum
Lyric Street

Gospo Centric/Zomba Label Group
Island/IDJMG

Capitol
A&Mjinterscope
Reprise

Atlantic

Capitol

SRC/Universal

Tuff Gong/Universal
Mercury

JIRMG
Shady/Aftermath/Interscope
Verve Forecast/Universal
Interscope

Epitaph

Buena Vista/Hollywood
Curb

Island/IDJMG

Sugar Hill

© HITS Magazine Inc.

0y ALBUMS
Alicia Tops The Chart

Only three debuts in the top 10 this week,
breaking a three-week run of lots of debuts —
but it’s little s
surprise that
Ms. Alicia
Keys (J
Records/RMG)
tops the list,
with her new
Unplugged al-
bum making it
into the hands
of 190,000 eager fans.

. Gary Allen

The other two debuts are a nod to the cow-
boy-hatted side of consumerism, via MCA
Nashville’s Gary Al-
lan (the latest in a
long line of musical
artists with two first
names), who takes
No. 3, with 96,000,
and the "Livin’ La
Vida Loca” side of
things, via the return
of Columbia/CRG’s
Ricky Martin, who
comes in No. 6, sell-
ing 71,000 copies.

Roadrunner/IDJMG’s Nickelback see sales
drop almost 50% — not at all unusual for a sec-

Alicia Keys

ond week in rockdom — but it's still enough
to secure them the No. 2 spot, with 166,000.
Also hanging tough are A&M/Interscope’s
Black Eyed Peas, who see a 16% spike, hitting
No. 4, with 92,000, and Roc-A-Fella/IDJMG’s
bear-huggin’ Kanye West, who jumps from No.
6 to No. 5, with 84,000.

A&M/ Interscope’s Sheryl Crow drops two
slots, to No. 7, with 59,000, while Atlantic’s
Twista drops four spots, to No. 8, with 56,000.
Rounding out the bottom of the top 10 are
Epic Nashville’s Gretchen Wilson, dropping
six spots, to No. 9, with 55,000 (still significant
enough to keep her future offspring in Skoal
for years to come), and Def Jam South’s
Young Jeezy, who jumps 10 spots, to No. 10,
selling 54,000, thanks to the smash single “Soul

POWERINDEX CHANGE
189,832 -
165,994 -49%
96,346 -
92,073 +16%
84,054 -6%
70,558 -
58,935 -43%
55,707 -53%
55,231 -54%
53,511 +4%
50,664 -28%
50,157 1%
48,609 -18%
47,119 6%
46,039 12%
45,954 -
45,558 -63%
45,234 -
44,018 -40%
43,869 A1%
36,721 -51%
36,702 +2%
36,313 0%
35,537 -50%
35,407 -43%
35,248 +5%
34,950 -13%
32,215 -57%
31,956 -24%
31,609 23%
31,595 0%
31,178 -54%
30,683 -53%
30,405 +148%
29,5692 +10%
21,7110 -26%
25,959 -53%
25,172 12%
24,744 13%
23,423 1%
23,389 -
22,874 -30%
22,516 19%
21,419 -
20,978 -
20,884 -
19,404 -46%
19,352 -
19,250 -
18,992 -
Survivor,” featuring
Akon.
Other notable de-
buts: Winedark’s
Sevendust, at No.
16, with 46,000;
Maverick’s Story Of B
The Year, at No. 18, Ricky Martin
with 45,000; Verve
Forecast's Jamie Cullen, at 21,000; Epitaph’s
Danger Doom, at No. 46, with 21,000; and
Sugar Hill's Dolly Parton, entering at No. 50.
Next week: Watch for debuts from Rod
Stewart, Ashlee Simpson, Stevie Wonder,
Black Rob, Martina McBride, Depeche
Mode and Rev Run.
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GO/NG FOR ADD:S.

MIKE TRIAS

mtrias@radioandrecords.com

Madonna
Confesses

What she’s confessing to, we don't know, but if you're a dance music
fan, you’ll be happy to know that Madonna will release a dozen
dance-tastic songs on Nov. 15, via Confes-
sions on a Dance Floor. Madonna appeared
on MTV’s TRL on Monday to promote
her new single, “"Hung Up,” which con-
tains a sample of ABBA’s oid tune
“Gimme Gimme.” ”{'Hung Up’ is] about
having a good time straight through and |
nonstop,” says Madonna. “[ want people |
to jump out of their seats.”

Well, the MTV people have jumped
out of their seats: The music network just
aired Madonna’s documentary I'm Going to Tell You a Secret, in which
the artist divulges details about her career, her family, her friends and,

Madonna

CHR/POP

BACKSTREET BOYS Crawling Back... (Jive/Zomba Label Group) |
FADERS No Sleep Tonight /A&M/interscope)

MARQUES HOUSTON Naked (7.U.6./Universall

TWISTA f{TREY SONGZ Girl Tonite (At/antic/

VARIOUS ARTISTS Come Together Now {785/

CHR/RHYTHMIC

BACKSTREET BOYS Crawling Back... (ive/Zomba L abe! Group)
LIL FLIP M. FRESH What It Do {Sucka Free/Loud/Columbia)
MIKE JONES Flossin’ (SwishaHouse/Asylum/Warner Bros.)
REMY MA Conceited (SAL/Universall

SLIM THUG Diamonds (Geffen/

VARIOUS A3TISTS Come Together Now (785/

URBAN

MIKE JONES Flossin’ (SwishaHouse/Asylum/Warner Bros.)
RICO LOVE Settle Down (USL/AMG/ |

0000060060000 00000000

Week Of 10/24/05

SMOOTH JAZZ

CHRIS BOTTI f{JILL SCOTT Good Morning Heartache (Columbia)
MICHAEL LINGTON Pacifica (Aendezvous/

MIKE PHILLIPS We Are One (Hidden Beach)

STEVIE WONDER Shelter In The Rain (Motown/Universal)

ROCK

SPONGE The Man fido/
STATIC-X Dirthouse (Warner Bros.)

ACTIVE ROCK

SEVEN WISER Sick /Kik /t/
SPONGE The Man /ido/)
STATIC-X Dirthouse (Warner Bros.)

of course, her spiritual journey. Besides being the sole retailer of the SLIM THUG Diamonds /Geffer) ALTERNATIVE
“Hung Up” ringtone, MTV will exclusively preview Confessions, be- T WATERS Tears In My Eyes (S0 So DefVirgi
ginning Nov. § on MTV.com, and Madonna will perform on the MTV  § VARIOUS ARTISTS Come Together Now (7857 SPONGE The Man /ol
Europe Music Awards in November.
And we've got even more ‘80s madness next week: Annie Lennox URBAN AC TRIPLE A

and Dave Stewart came together in the band The Tourists in the late
‘70s and fell in love. Oddly, when their love (and, subsequently, The

P Tourists) ended, the pair decided to stay
together musically as Eurythmics. They
rose to fame in their native Britain and
in the U.S. in the '80s thanks to their
breakthrough hit, “Sweet Dreams (Are
Made of This),” the title track of their
1983 sophomore album. By the time the
"90s came around, Eurythmics had gone
their separate ways — Lennox to become
a star in her own right and Stewart to
become a sought-after producer and songwriter.

Next week, the duo team up again to present “I've Got a Life,” one
of two new tracks featured on Eurythmics’ Nov. 7 greatest-hits set,
The Ultimate Collection. If that's not enough for you, on Nov. 14, eight
of Eurythmics’ previous albums will be rereleased for public consump-
tion, this time with upgrades. Reportedly, a total of 44 bonus tracks
will be included on the eight albums, with 11 of those tracks previ-
ously unreleased.

Trent Tomlinson's father was a college basketball star at the Uni-
versity of Missouri who was drafted by the Cleveland Cavaliers. Af-
ter a knee injury cut short his career before it really began, Tomlin-
son’s father began grooming Trent to follow in his footsteps. While
Trent was good at ball, he says, ”Realis- -
tically, I'm 6' 2". No matter how good my :
jump shot is, Kobe Bryant’s going to slap
it out of the gym.” \

What Trent really wanted to do was
become a singer-songwriter. After writing
tunes for Blue County, Emerson Drive
and Sara Evans, he now steps out on his
own with “Drunker Than Me,” taken
from his forthcoming debut album, Coun-
try Is My Rock. The single is a true story,
co-written and co-produced by Trent, about an old girlfriend whose
excessive drinking became a problem — because it prevented Trent
from getting a good buzz himself. “My songs are real-life situations
with kick-ass guitar,” he says. What about his father? Trent reveals,
“Now he’'s calling with song ideas.”

Continuing on the theme of parents, Philadelphia native Jaguar
Wright's musical ambitions didn't initially gain the favor of her fam-

Eurythmics

Trent Tomlinson

CHRIS WALKER Beyond The Limits Of Love {Canvas/
FREDDIE JACKSON I Wanna Get Next To You fArtemis/
JAGUAR WRIGHT Flower /Artemis/

MARK WHITFIELD/PANTHER Always Up (Dirty Soap/
VARIOUS ARTISTS Come Together Now /785/

GOSPEL '

ALVIN DARLING From Me To You (Emtro/

BISHOP ABNEY f/MARVIN SAPP & JENNIFER HOLIDAY
Jesus Is The Sweetest Name /Born Again/ |
JUDAH GEMERATION | Am Free (/3/

COUNTRY

BERING STRAIT You Make Lovin' Fun (Universal South)

CARRIE UNDERWOOD Jesus, Take The Wheel (Arista/
MONTGOMERY GENTRY She Don't Tell Me To (Columbia) |
PAT BODNE fIMICHAEL MCDONALD, BILLY DEAN, LEANN |
RIMES & VARIOUS ARTISTS Thank You... (0ak/Gold Label)
RAY HERNDON fICLINT BLACK Grain Of Salt (Compendia) |
TRENT TOMLINSON Drunker Than Me fLyric Strest/ |

AC

EOWIN MECAIN f/MAIA SHARP Hold Qut A Hand Vanguard)
EURYTHMICS 've Got A Life (Arista/RMG/ {
PAT BOONE f/MICHAEL MCDONALD, BILLY DEAN, LEANN |
RIMES & VARIOUS ARTISTS Thank You... {0ak/Gold Labe)
VARIDUS ARTISTS Come Together Now 785/

HOT AC

BACKSTREET BOYS Crawiing Back... Live/Zomba Label Group)
EDWIN MCCAIN fIMAIA SHARP Hold Out A Hand (Vanguard/
EURYTHMICS I've Got A Life /Arista/RMG/

MADONNA Hung Up (Warner Bros.)

VARIOUS ARTISTS Come Together Now 785/

CONTRAST Forget To Tell The Time (Raibow Quartz)
DEIDRE MURO Smart Girls Don't Talk (Sine i¥ave/

JASON MRAZ Oid You Get My Message? (L ava/Atiantic/
MAGIC NUMBERS Forever Lost [Capitoll

MARK GARDENER These Beautiful Ghosts [UFO/Music Allies/
MARTHA WAINWRIGHT G.P.T. (Zog/Rounder/

SAUCY MONKY Change Your Mind 429/

STAN RIDGWAY Somewhere In The Dark (RedFly/

CHRISTIAN AC

FFH Worth It All (Essential/PLG/
JOY WILLIAMS Here With Us (Reunion/PLG)
RICARDO Te Amo (Waymaker/

CHRISTIAN CHR

JEREMY CAMP Breathe (BEC/Tooth & Nailf
CHRISTIAN RQCK

7 METHOD Still Running M0/

FALLING INTO PLACE Narnia In The Fall (Word Of Mouth)
JEREMY CAMP Breathe /BEC/Tooth & Naif

RADIAL ANGEL Take Control findependent/

SALT Rise Above findependent/

WEDDING Wake The Regiment (Rambler/

INSPO

FFH Worth It All Essentiall PLG/
JOY WILLIAMS Here With Us (Reunion/PLG/
MICKAEL W. SMITH Total Praise (Reunion/PLG)

CHRISTIAN RHYTHMIC

No Adds

ily. However, Wright now says her father “is my biggest fan because
I earned his respect.” She goes on, “1 proved that this is not a dream,
this was not a fantasy — this is my life.” Next week, Wright goes for
adds with “Flower,” taken from her sophomore album, Divorcing Neo
2 Marry Soul.
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R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
jfagot@radioandrecords.com.
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NAT/IONAL MUSIC

USIC MIX, jL
Voice of America broadcasts in 44 lan- 1221 Ave. of the Americas |
guages in over 60 countries with an audi- New York, NY 10020
ence of 100 million listeners on 798 radio 212-584-5100
stations and 502 television stations. Steve Blatter
Larry London « 202-619-3901
Adds Sirius Hits 1
KANYE WEST Gold Digger Kid Kelly
NICKELBACK Photograph FRANZ FEROINAND 0o You Want To
PUSSYCAT DOLLS Stickwitu MARIAH CAREY Don't Foreget About Us |
SEAN PAUL We B¢ Burnin’ HILARY OUFF Beat Of My Heart
CLICK FIVE Just The Girl MADONNA Hung Up
AKON Belly Dancer
FRANKIE J, More Than Words Octane
BLACK EYEO PEAS Don't Lie Jose Mangin
MARIAH CAREY Don't Forget About Us FLYLEAF I'm So Sick
RIMANNA If Its Lovin’ That You Want REVELATION THEORY Stow Burn
Puys
Artist/Title ™ W Hard Attack
WEEZER Beverly Hills Q2 @ .
FALL OUT BOY Sugar, We're Goin.. 38 4 Jose Mangin
BORILLAZ Feel Good Inc. 36 2 AS | LAY OYING Thought Strugole
MARIAH CAREY Shake It Off 3% 38 Alt Nati
BLACK EYEQ PEAS My Humps 36 20 it Nation
GREEN OAY Wake Me Up When.. 34 42 Rich McLaughlin
KELLY CLARKSON Because Of You 34 38 WE ARE SCIENTISTS Nobody Move, Nobody Gel...
ALL-AMERICAN REJECTS Dirty Little... 32 0 BLINK-182 Not Now
NELLY Fly Away 28 24
CHRIS BROWN IJUELZ SANTANA Run... 26 28 Left 0f Center
PRETTY RICKY Your Body 22 18 Rich McLaughlin
SANTANA (/MICHELLE BRANCH I'm.. 22 28 )
. DANDY WARHOLS All The Money Or The Simpie..
BOW WOW t/CIARA Like You 20 20 BROKEN SOCIAL SCENE 7/4 (Shoreline)
MARCOS HERNANOEZ If You Were Mine 20 18 DI0S MALOS Feels Good Being Somebody
GAVIN DEGRAW Follow Through 18 28 DCEANSIZE Heaven Alive
ASHLEE SIMPSON Boytriend 18 32 FLAMING LIPS If | Only Had A Brain
RIHANNA Pon De Replay 14 42 RAVEONETTES My Boylriend’s Back
LIFEHOUSE You And Me " a2 MATT PONO PA Several Arrows Later
RYAN CABRERA Shine On 14 28 .
ne Faction
Jeff Regan
SENSES FAIL Institutionalized
o MY CHEMICAL ROMANCE Astro Zombies
isNzp e oo
" 006G POUND 0.PG 2. Muzic
Artist/Title Total Plays
HILARY OUFF Wake Up 7 The Pulse
CRAZY FROG Axelf 75 :’:"9:6'1 A’::’s' eecons
JESSE MCCARTNEY Beautitl Soul 7 oA Ore Wit Caba o
AKON Lonely 73 .
CLICK FIVE Just The Gir 72 :""'“A »
laneen Arafa
BOWLING FOR SOUP 1985 72 ENYA Amarantine
B5 Dance For You 68 BARBRA STREISAND Stranger In A Strange Land
Behind These Haze! E;
KELLY CLARKSON ‘ yes 33 Shade 45
JESSE MCCARTNEY She's No You 33 .
Lit Shawn
RIHANNA Pon De Replay 2 NELLY Grillz
BLACK EYEQ PEAS Don't Lie 32 AZ /GHOSTFACE & RAEKWON New York
) } ) |
ALY & A.J. Do You Beheve' In Magic , 30 Hip-Hop Nation |
JESSE MCCARTNEY What's Your Name? 30 Reggie Hawkins
WEEZER Beverly Hills 30 XZIBIT U Ain't Me
BUN B /Z-RO & PIMP € ) Get Throwed
KELLY CLARKSON Breakaway 30 LiL WAYNE Fireman
GWEN STEFAN! Cool 30 BUN B Pushin’
JoJ et Out
0 Leavs (4 ) ) ) & New Country
ALY & A.J. Walking On Sunshine 29 Al Skop
GWEN STEFANI Rich Girl 8 SUGARLANO Just Might (Make Me Believe)
B5 U Got Me 28 TIM MCGRAW My Okd Friend
Playlist for week of Oct. 9-15, Outlaw Country

| Reggae Rhythms

| Gino Reyes

Jeremy Tepper

MERLE HAGGARD Chicago Wind

MERLE HAGGARD Where's All The Freedom
MERLE HAGGARD Rebuild America First
MERLE HAGGARD White Man Singin’ The Blues
HANK WILLIAMS [}l Juke Joint Jumping

0LO 97'S I'd Be Lonesome

WACO BROTHERS | Fought The Law

REX HOBART & THE MISERY BOYS How Long..
MARTY STUART Badlands

JUNIOR BROWN Broke Down South Of Dallas
ROAD HAMMERS I'm A Road Hammer

JOY LYNNE WHITE Girts With Apartments In Nashville
BOBBY BARE Everybody's Tatking

The Coffee House

Darrin Smith

CHRIS PIERCE Are You Beautiful

OAR WILLIAMS Echoes

RYAN ADAMS & THE CARDINALS Oear John
DAMIEN RICE & LISA HANNIGAN Unplayed Piano
HERBIE HANCOCK 1/JOHN MAYER Stitched Up

Chill
Geronimo

KRAAK EN SMAAK Danse Macabre
PLANTLIFE When She Smile She Lights The Sky
ALEXKID Tum It Round Again

Area 33

Howard Marcus

ARMIN VAN BUUREN Serenity

PRODIGY Qut Of Space

JAMIROQUAI Feels Just Like It Should

TBM Time Walker

ROBBIE RIVERA VS. JESUS JONES Right Here

Praise
Pat McKay

TAMELA MANN Speak Lord

ISRAEL ANO NEW BREED Not

V,1.P. MASS CHOIR (/JOHN P. KEE Bread Of Heaven
MARY MARY Yesterday

MYRON BUTLER & LEVI Set Me Free

Pat McKay

GREGORY ISAACS Wwwiove.Com
WARRIOR KNG Can't Get Me Down
GLEN WASHINGTON Pour Your Sugar

Mexicana
Mark B6jarano

INTOCABLE Es Mejor Decir Adios
PESADO A Chillar A Otra Parte
AKWID Sentir La Vida

Pure Jaz
Matt Abramovitz
DIANNE REEVES Good Night, and Good Luck

uNGlrat
ALAN BROADBENT Round Midnight
SARA GAZAREX Yours

Universo Latino

CRISTIAN CASTRO Amor Etemo
ANAIS Atrapada
NATALIA Y LA FORQUETINA Casa

Rumbon
Gino Reyes
RUBBY PEREZ El Perro Ajeno

TITO NIEVES Esa Boquita
YAGA & MACKIE La Moda

THE REAL INTERVIEW BOOTH Nickelback's Chad Kroeger (r) and Ryan
Peake (c) dropped by Fox All Access Radio Show for an interview, but, just
after meeting up with host Chris Leary (1), more pressing needs took
precedence.

866-MVTUNES

21,000 moviv thexiers

Wwest
COLOPLAY Fix You
LEANN RIMES Probably Wouldn't Be This Way
KENNY CHESNEY Who You'd Be Today
XMAS BALLS All | Want For Christmas...
AQUALUNG Brighter Than Sunshine
Midwest

COLDPEAY Fix
LEANN RIMES Pn)balw Wouldn't Be This Way
RAY J One Wish
XMAS BALLS All | Want For Christmas...
KENNY CHESNEY Who You'd Be Today
Southwest
COLOPLAY Fix You
RAY J One Wish
LEANN RIMES Probably Wouldn't Be This Way
XMAS BALLS All | Want For Christmas. ..
KENNY CHESNEY Who You'd Be Today
Northeast
COLOFLAY Fa You
LEANN RIMES Probably Wouldn't Be This Way
RAY J One Wish
XMAS BALLS All | Want For Christmas. ..
AQUALUNG Brighter Than Sunshine
Southeast
COLOPLAY Fix You
LEANN RIMES Probably Wouldn't Be This Way
XMAS BALLS All | Want for Christmas. .
KENNY CHESNEY Who You'd Be Today
AQUALUNG Brighter Than Sunshine

aot Radio @ Network
Ron Nenni « 415-934-2790
Top Country
Beville Darden
TRISHA YEARWOOO Trying To Love You |
SARA EVANS Chealin’
BRODKS & DUNN Believe
Top Jazz
Beville Darden

JEAN-MICHEL PILC No Print
JEAN-MICHEL PILC Mr. RG

Top Pop
Jeff Graham

MADONNA Hung Up
LINDSAY LOHAN Confessions Of A Broken Heart
NATASHA BEOINGFIELD Unwritten ‘

@ AADTO HETWDRKS

Phil Hall « 972-991-9200

Rejoice

Willie Mae Mciver

HEZEKIAK WALKER Lift Him Up

Hot AC

Dan Lopez

GOD GOO DOLLS Better Days

GREEN DAY Wake Me Up When September Ends
Country Coast To Coast

Dave Nichoison

GRETCHEN WILSON | Don't Feel Like Loving You Today
BIG & RICH Comin’ To Your City

7N
q.' MUSIC
Audio

BIG STAR Lady Sweet

BLACK REBEL MOTORCYCLE CLUB Ain't No..
BLACK ROB Ready

BROOKS & DUNN Believe

CARDLINA RAIN Let's Get It On

OANIELLE PECK | Don't

EURYTHMICS I've Got A Lite

FALL OUT 80Y Dance Dance

FIVE SPEED The Mess

GARTH BROOKS Good Ride Cowboy
GRETCHEN WILSON | Don't Feel Like Loving You Toda
JASON MRAZ Geek In The Pink

KANYE WEST Heard 'Em Say

LIL EAZY-E Gangsta Sh*t

LUIS FONSI Nada Es Para Siempre
MARQUES HOUSTON Sex Wit' You

MIKE JONES Flossin'

PLAY-N-SKILLZ Latinos Stand Up

QUEENS OF THE STONE AGE Bum The Witch
RAY LAMONTAGNE Sheter

SHAKIRA Don't Bother

STAINO Falling

REOWALLS Build A Bridge

THRICE Image Of The Mvisible

WEEZER Perfect Situation

YOUNG GUNZ Oon't Keep Me Waiting
Video

50 CENT Hustler's Ambition

BLACK EYED PEAS My Humps

FALL OUT BOY Dance Dance

PHARRELL /GWEN STEFANI Can | Have It Like That
YING YANG TWINS {/PITBULL Shake

<< musicsnippet.com »»

Tony Lamptey « 866-552-9118

Hip-Hop
M.0.P. 1/50 CENT Big Boy Game

JOSH TURNER Your Man BLACK ROB Star In 02 Hood
GARTH BROOKS Good Ride Cowbay A&B
SUGARLAND Just Might (make Me Believe)
TRACE ADKINS Honkytonk Badonkadonk GINUWINE When We Make Love
KEYSHIA COLE Love
Real Country
Richard Lee | WESTWDOD ONE |
ROSE GAROEN Martiina Mcbride —r i
GARTH BROOKS Good Ride Cowboy ; « 661-204-
KENNY CHESNEY Who You'd Be Today Charlie Cook * 661-294-9000
Hot Country
Jim Hays
ol e A o BRAD PAISLEY /DOLLY PARTON When | Get...
Banis NeETwees | GRETCHEN WILSON | Don't Feel Like Loving You..
After MidNite Bright AC
Sam Thompson Jim Hays
BILLY CURRINGTON Must 8¢ Doin’ Somethin’ Right HOWIE OAY She Says
CHRIS CAGLE Miss Me Baby AC
TRACE ADKINS Honky Tonk Badonkadonk
Andy Fuler
NATALIE GRANT Held
SANTANA 1/MICHELLE BRANCH I'm Feeling You
Mainstrean Country
David Felker
areie LITTLE BIG TOWN Boondocks
Young & Vern
24 Hour Formats D e
Jon Holiday « 303-784-8700 KEITH ANDERSON XXL
Hot AC BRAD PAISLEY U/DOLLY PARTON When | Get...
Jon Holiday ;@
WEEZER Beverly Hitls E u/,?/v
SWITCHFOOT Stars &
KELLY CLARKSON Because Of You WANT RADRD AETWORKS
Adult Contemporary Alternative Now
Rick Brady Polychronopolis, 402-952-7611
SANTANA {/MICHELLE BRANCH I'm Feeling You BLINK-182 Not Now
Rock Classics l Country Today
Adam Fendrich John Gﬂ’:
izoid M SHANIA TWAIN Shoes
0ZZY DSBOURNE 215t Century Schizoid Man | CATH SRR e
MIRANOA LAMBERT Kerosene
U.S. Country TRACE ADKINS Hoaky Tonk Badonkadonk
Penny Mitchell AC Active
CHRIS CAGLE Miss Me Baby
BIG & RICH Comin’ To Your City Dave Hunter
MONTGOMERY GENTRY She Oon't Tell Me To | ALANIS MORISSETTE Crazy
Music Alternative
Gary Susalis
STORE i,
Y e World Turned Upsi
30 miltion l]omes FORT MINOR Petrified
27,000 businesses JIMMY EAT WORLD Closer
KORN Twisted Transistor

Available on digital cable and DirecTV
Damon Williams ® 646-459-3300

Hit List

Justin Prager

BACKSTREET BOVS Crawling Back To You

BAREFOOT Rai

MARIAH CAREY Don't Forget About Us

HILARY DUFF Beat Of My Heart

LINDSAY LOHAN Confessions Of A Broken Heart...

PUSSYCAT DOLLS Stickwity

SEAN PAUL We 8¢ Bumin’

RELIENT K Who | Am Hates Who F've Been

Rock
Gary Susalis
02ZY GSBOURNE Sunshine Of Your Love

SYSTEM OF A DOWN Hypnotize
TRAPT Waiting

QUEENS OF THE STONE AGE Bum The Witch
STRETCH ARMSTRONG The Hardest Part
STROKES Juicebox

Today's Country

John Hendricks

CAROLINA RAIN Let's Get It On

QIXIE CHICKS | Hope

SARA EVANS Cheatin’

MERLE HAGGARD America First

RAY HERNOON {/CLINT BLACK Grain Of Salt
JACK INGRAM Wherever You Are

Americana

Liz Opoka

BASTARD SONS OF JOHNNY CASH No Easy Road
CALEXICO A History Of Lovers

JOY LYNN WHITE I'm Free

www americanradiohistorv com
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72 million households

YOUNG JEEZY 1/AKON Soul Survivor
GREEN DAY Wake Me Up When September Ends
AVENGED SEVENFOLD Bat Country
KELLY CLARKSON Because Of You
KANYE WEST Gold digger
GAVID BANNER Play
BOW WOW 1/CIARA Like You
LIL KIM Lighters Up
AUGIOSLAVE Doesn't Renwid Me
BLACK EYED PEAS My Humps
FRANZ FERGINAND Do You Want To
ALICIA KEYS Unbreakable
ASHLEE SIMPSON Boyfriend
CHRIS BROWN 1/JUELZ SANTANA Run It
NICKELBACK Photograph
ALL-AMERICAN REJECTS Dirty Little Secret
FRANKIE J. More Than Words
SEAN PAUL We Be Burnin'
MISSY ELLIOTT Teary Eyed
NINE INCH NAILS Only
Video playlist for the week of Oct. 10-16.

NATIONAL MUSIC

Lori Parkerson
202-380-4425

Squizz (XM 48)
Charlie Logan

| CGHEED AND CAMBRIA The Suffering

|

David Cohn
General Manager

YOUNG JEEZY VAKDN Soul Survivor
THREE 6 MAFIA Stay Fly
KANYE WEST Gold Digger
SEAN PAUL We Be Burnin
GREEN DAY Wake Me Up When September Ends
TWISTA {/TREY SONGZ Girl Tonite
PAUL WALL 1/BIG POKEY Sittin’ Sidewayz
MIKE JONES 1/BIG MDE Flossin’
AVENGED SEVENFOLD Bat Country
MY CHEMICAL ROMANCE The Ghost Of You
FOO FIGHTERS DDA
GORILLAZ Dare
DAVID BANNER Play
LIL KIM Lighters Up
COMMDN Testity
YING YANG TWINS {/PITBULL Shake
FRANZ FERDINAND Do You Want To
CHRIS BROWN Run It
T-PAIN I'm Sprung
WHITE STRIPES My Doorbell
Video playiist for the week of G2t 10-16.

PSRILLSTAR

CONCERT PULSE
Avg. Gross
Pos. Artist {in 000s)
1 DAVE MATTHEWS BAND 14243
2 NEIL DIAMDND 13073
3 KENNY CHESMEY 11487
4 ANGER MANAGEMENT TOUR 10422
S MARC ANTHONY 8181
6 COLDPLAY 800.3
7 OIZFEST 7982
8 TOBY KEITH 7443
9 GREEN DAY 677
10 TOM PETTY & THE HEARTBREAKERS 662.5
11 PEAAL JAM 634.6
12 DESTINY'S CHILD 4947
13 JAMES TAYLOR 4907
14 BRUCE SPRINGSTEIN 4455
15 RASCAL FLATTS 4425
Among this week's new tours:

Carly Simon

George Jones

Jason Aldean

Lonestar
Showbread

The CONCERT PULSE is courtesy of
concert industry trade
publication POLLSTAR, 558-271-7900
or www.polistarontine.com.
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FIVESPEED The Mess

32 LEAVES Blood On My Hands
MIX (XM 21)

Mike Abrams

GORILLAZ Feel Good Inc.
SCOTT STAPP The Great Divide
KISS (XM21)

Mike Abrams

KANYE WEST Gold Digger
BOW WOW 1/CIARA Like You
BPM (XM 81)

Mike Abrams

OEBDRAH COX House is Not Home
Suite 62 (XM 62)

Vic Clemens

MARIAH CAREY Shake It Off
BABYFACE Grown & Sexy
The Torch (XM 31)

Thomas Kenny

MEWITHOUTYOU Torches Together
PILLAR Frontiine

DIZMAS Let This One Stay

AUDIO ADRENALINE Undefeated
SCOTT STAPP The Great Divide
The Eye (XM 26)

Mike Abrams

LIL WAYNE Fireman

RIHANNA If It's Lovin' That You Want
JUELZ SANTANA There It Go (The Whistle Song}
The Loft (XM 50)

Charlie Logan

RYAN AGAMS & THE CARDINALS Dear John
TOM PETTY Square One

Righway 16 (XM 16)

Ray Knight

MONTGOMERY GENTRY She Don’t Tell Me To
SARA EVANS Cheating

GRETCHEN WILSDN I Don't Feel Like Loving You Today

| The Fish (XM 32)

Jim Epperlein
JOEL ENGLE Shadow Of Your Cross

MATTHEW WEST Only Grace

PAUL BALGCHE All The Earth Will Sing Your Praises
SKILLET A Littie More

RHONDA GUNN Fall

75 miltion househalds

Rick Krim
Exec. VP
Adds
HOWIE DAY She Says

SCOTT STAPP The Greal Divide

KANYE WEST Gold Digger
MARIAH CAREY Shake It Otf

| GREEN DAY Waks Ma Up When September Ends

KELLY CLARKSON Because Of You

BLACK EYED PEAS My Humps

NICKELBACK Photograph

WEEZER Beverty Hills

GORILLAZ Feel Good Inc.

SHERYL CROW Good Is Good

COLDPLAY Fix You

KILLERS All These Things That I've Done
SANTANA /MICHELLE BRANCH I'm Feeling You
AQUALUNG Brighter Than Sunshine

RICKY MARTIN {/FAT JOE & AMERIE | Don't Care
LEELA JAMES Music

PUSSYCAT DOLLS Stickwity

AUDIDSLAVE Doesn’t Remind Me

DESTINY'S CHILD Stand Up For Love
LIFEHDUSE You And Me

BON JOVI Have A Nice Day

CMT

COUNTRY MUSIC TELEVISION

75.1 million households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

KEITH ANDERSON XXL
MERLE HAGGARD w/TGBY KEITH Mama Tried
SUGARLAND Just Might (Make Me Believe)

Plays
Artist/Title w
GARY ALLAN Besl | Ever Had 3 27
MONTGOMERY GENTRY Something To Be... 31 26
KEITH URBAN Better Life 0 7
FAITH HILL Like We Never Loved At All 0 24
JASON ALDEAN Hicktown 29 28
QIERKS BENTLEY Come A Littie Closer 29 27
BIG & RICH Comin" To Your City 8 28
SARA EVANS A Real Fine Place To Start B 28
JOSH GRACIN Stay With Me (Brass Bed) 27 30
GRETCHEN WILSON Al Jacked Up 27 28
KENNY CHESNEY Who You'd Be Today 2% 30
TOBY KEITH Big Blue Note % 23
MIRANDA LAMBERT Kerosene PX X
BRAD PAISLEY Alcohol 2 28
BLAKE SHELTDF Nobody But Me 2 2
TRACE AOKINS <onky Tonk Badonkadonk 2 12
LITTLE BIG TAWN Boondocks 20 16
ALISON KRAUSS & UNIGN STATION Goodbye... 16 12
TRISHA YEARWDGD Georgia Rain 4 18
LONESTAR You're Like Comin’ Home 14 14
Airpiay 2s monitored by Mediabase 24/7
between Oct. 11-17
Su ) |
GREAT AMERICAN COUNTRY ™
38 3 million households

£0 Hardy, President
Sarah Trahern, VP/Programming

ADDS

TRACE ADKINS Honky Tonk Badonkadonk
KEITH ANDERSON XXL
KEITH URBAN Bafter Life

CRAIG MDRGAN Redneck Yachi Club
MONTGOMERY SENTRY Something To Be Proud Ol
DIERKS BENTLEY Come A Little Closer

LONESTAR You're Like Comin' Home

BILLY CURRINGTON Must Be Doin’ Somethin’ Right
JO DEE MESSINA Delicious Surprise

FAITH HILL Like We Never Loved At All

GARY ALLAN Best | Ever Had

TOBY KEITH As Sood As | Dnce Was

KENNY CHESNEY Who You'd Be Today

KEITH URBAN Batter Life

JDE NICHOLS Tequila Makes Her Clothes Falt Off
JASON ALDEAN Hicktown

CHRIS CAGLE Miss Me Baby

PHIL VASSAR Good Dle Days

LITTLE BIG TOWN Boondocks

TERRI CLARK She Didn't Have Time

RAY SCOTT My Kind 0f Music

PATTY LOVELESS Keep Your Distance

JOSH GRACIN Stay With Me (Brass Bed)

Information current as of Oct.17

' Radio Netw'- -

CANDY-0 ... CASEK? ex-Cars frontman Ric Ocasek (1) stopped by the

S

LAUNCH Radio Networks studios in New York to chat zbout his new solo album,
Nexterday. He's seen here with USRN/LAUNCH Chief Engineer David Lacey.

e
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. TELEVISION

Friday, 10/21
* Stevie Wonder, The View
(ABC, check local listings for
time).

Stevie Wonder

* Melissa Etheridge, Live With
Regis & Kelly (check local listings
for time and channel).

» Ashiee Simpson, The To-
night Show With Jay Leno (NBC,
check local listings for time).

* Al Franken, Late Show With
David Letterman (CBS, check lo-
cal listings for time).

*The Go! Team, Jimmy
Kimmel Live (ABC, check local
listings for time).

* Blues Traveler, Last Call
With Carson Daly (NBC, check
local listings for time).

Saturday, 122

¢ Franz Ferdinand, Saturday
Night Live (NBC, 11:30pm ET/
PT).

Conan O'Brien (NBC, check lo-
cal listings for time).

» Aqualung, Late Night With

» Keane, Carson Daly.
* Ashiee Simpson, The Ellen

DeGeneres Show (check local
listings for time and channel).

Tuesday, 10/25

* Sinead O’Connor, Jay Leno.
* Westwood One-syndicated

Loveline co-host Dr. Drew
Pinsky, Too Late With Adam
Carolla (Comedy Central, mid-
night ET/PT).

* Ozzy Osbourne and Trace

Adkins, Conan O'Brien.

e Liz Phair, Carson Daly.
» Stevie Wonder, Ellen De-

Generes.

Wednesday, 10/26

» Joe Nichols, The View.
» John Randall, Jay Leno.
e Bette Midler, David

Letterman.

¢ Kaci Brown, Jimmy Kimmel.
* Loudon Wainwright Iil,

Conan O'Brien.

¢ All-American Rejects, Ellen

DeGeneres.

Thursday, 10/27

Monday, 10/24 * Stephen Stills, Jay Leno.
* Blue Man Group, Jay Leno. * Rob Zombie, Conan O'Brien,
« John Legend and Premiere-  * Sean Paul, Carson Daly.
syndicated radio host Jim Rome,
Jimmy Kimmel. — Julie Gidlow
N -~ - _

r—Thva iTunes Music Store Top 10 3

Apple’s iTunes Music Store is the leading digital-music service in
the U.S., offering a catalog of more than 1 million songs from all four
major {abel groups and hundreds of independents. Here's a

| snapshot of the top-selling downloads on Tuesday, Oct. 18, 2005.

1. KANYE WEST f/JJAMIE FOXX Gold Digger
2. BLACK EYED PEAS My Humps

3. NICKELBACK Photograph

4. CHRIS BROWN f/JUELZ SANTANA Run It!
5. ASHLEE SIMPSON Boyfriend

6. MADONNA Hung Up

7. FALL OUT BOY Sugar, We're Goin' Down &
8. KELLY CLARKSON Because Of You |

| 9. WEEZER Beverly Hills

3. ALICIA KEYS Unplugged

4. VARIOUS ARTISTS Elizabethtown ST
5. FIONA APPLE Extraordinary Machine
6. KANYE WEST Late Registration

7. JACKSON BROWNE Solo Acoustic. Vol. 1 |

10. GREEN DAY Wake Me Up When September Ends
Top 10 Albums

1. ASHLEE SIMPSON / Am Me
2. DEPECHE MODE Playing The Angel

8. FRANZ FERDINAND You Could Have It So Much Better
9. NICKELBACK All The Right Reasons |
10. JAMIE CULLUM Catching Tales I
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KEVIN CARTER

e cenraliom

Part ONE OF AN ExciTiNG Two-PART SERIES

So.... How Was Your

First Time?

Awkward and amusing memories of our early

experiences

No, it's not what you think, you sicko. But, not unlike that
other rite of passage, which shall remain unspecified, ev-
eryone | know has a story or seven about their first time on the
air or their first radio station that’s still hilarious when told —
and embellished — years later. (Or maybe it’s still uncomfort-
able to relate.) Here now, some radio pals we know and love
freely bare their tales of radio puberty to you. Next week, remind
me to tell you about the first time I was on the air and acciden-

tally said the “F” word....

John Reynolds
OM/PD, WNKS/Charlotte

I was 14 years old and went to work at this
litile station called WGLB in a small town
outside Milwaukee. The station was in a con-
verted house and had
this big old tube trans-
il mitter in one of the
B former bedrooms, with

| a bunch of big fans
blowing on it to keep
the tubes cool.

They had just hired
me to do the Sunday-
morning big band
show. 1 was 14 years old
and had no clue who
Tommy Dorsey or Glenn Miller were, but this
was the GM's favorite music. He would write
down the names of all the songs he wanted me
to play.

All I was supposed to do was news and
weather between the records and keep it real
short. Later, just to break up the monotony,  used
to lie and say, “This one’s by request,” but, trust
me, 110 one was calling.

It was my first day on the air. I managed to
get through my first break and tried to relax.
There was this old military-issue gooseneck
lamp above the board that shined down on the
copy stand. After my break, I stretched my feet
out under the board and accidentally kicked the
lamp cord. BOOM!

There was this huge blue flash, and every-
thing went dark. The lights went out, the turn-
table stopped mid-song, and the huge transmit-
ter fans went silent. I had no idea what to do. [
had never been inside a radio station before and
didn’t know where the fuse box might be.

In the dark I finally stumbled across the num-
ber of the engineer, who was on his way to
church and was 45 miles away. I just sat there in
the dark until he finally showed up and got us

Jchn Reynolds

back on the air. And you know what? During
that entire time, the phone never rang once!

Jon Zellner

SVP/Music Programming,
XM Satellite Radio

When I was at my first station, WXTQ (Q-
105)/ Athens, OH, the big fall promotion for 10
years had been “Pick Your Pop.” Our biggest
advertiser was the Southeast Ohio Pepsi Bottling
Co., and every year the contest format would be
the same: We would take a random caller who
had to guess which fine Pepsi product would
come out of the pop machine.

If they guessed right, they won a whole six-
pack of Pepsit If they guessed wrong, they won
nothing. Ah, the joys of small-market radio....

It was always funny when I got a winner — I
barely had the pirize sheet filled out, and I would

| perEmae - look out the window

| | into the parking lot to

see a Ford pickup with

a family of six already

| showing up to retrieve
| their six-pack of Pepsi.

We were about to kick
off the 10th big season of
Pick Your Pop when

a4 things turned ugly. Our
Jon Zellner morning guy, Skip Lo-
gan, always refused to tape the winners. “Gotta run
‘em live,” he would say. “You never know when
they’ll say somethin’ funny.”

Well, the president of the Pepsi Bottling Co.,
the owner of the station, the owner’s wife (who
was also our receptionist), the general sales man-
ager and I (I was the afternoon guy) were back
in the sales trailer when Skip put Mabel from
Nelsonville on the air and said, in his best DJ
voice, “Mabel from Nelsonville, this is the big
moment! Pick ... your ... pop!”

Mabel, who sounded like she was about %0
years old, immediately replied, “I'll take Coke
Classic.” Awkward silence. That was the end of

Pick Your Pop — and

our relationship with

the Southeast Ohio Pep-
si Bottling Co.

Jeremy Rice
PD, WBLI/Nassau-

Suffolk

In 1986, after my first
break, at WPXY/Roch-
ester, NY, I was so ner-

Jeremy Ric

vous I threw up.
Kerry Collins

Night Guy
WPRO-FM (92 Pro FM)/Providence

I was a part-timer at WKCI (KC101)/New
Haven, CT doing a Saturday-night show, and we
decided to play Nerf football in the lobby dur-
ing a break. Guess who goes through the glass
window in front? That's right: me. We were hors-
ing around, and I ended up going right through
it. 1 still have scars on
my leg and arm from
the incident.

I called the engineer
and, in a very sheepish
voice, said, “Carl, I
broke the win-
dooooow.” He came
down and surveyed it.
Meanwhile, I was all
bloody — my arm and
leg were gashed open,
and I was bleeding everywhere. But I stayed on
the air and finished my shift. I didn't go to the

i
Kerry Collins

ST TR

“I stretched my feet out
under the board and
accidentally kicked the
lamp cord. BOOM! There
was this huge blue flash,
and everything went dark.”

John Reynolds

HEREIEI I g s e

o L HAHTHIG AT R

“My arm and leg were
gashed open, and | was

bleeding everywhere. But
| stayed on the air and
finished my shift.”

Kerry Collins

|

hospital; 1 finished my shift and butterfly-
stitched myself up.

Tony Bristol was the PD at the time, and I
swore he was going to fire me that coming Mon-
day, butall I got was a letter of reprimand in my
file. The funny thing is, now that I'm at WPRO-
FM/Providence, he’s my boss again! When I
came back to work for him here, I said, “Hey,
look! Remember when I went through the win-
dow at KC1017 Here's the scar!” We had a nice
laugh about it.

Another time, when [ was an intern at KC101
and the station was going through its “dark
years,” we were playing Meat Loaf’s “Paradise
by the Dashboard Light,” which meant we'd
have eight minutes to kill while the song played.

So me, the guy [ interned for — Mark McCar-
thy, who's nowrthe MD at WPTE/Norfolk —and
our AM sister station’s producer Ivan would go
outin the lobby and play Wiffleball. Luckily, there
were no broken windows or lamps as a result.

Kid Kelly

Sr. Director/Music Programming,
Sirius Hits 1

About four months into my first full-time job
— at a station I would prefer not to name — 1
showed up to work one day to witness a state
representative arguing with a bank lender out-
side the station. The bank rep — with an entire
crew in tow — wanted to enter the building to
repossess all the equipment, since the station had
apparently defaulted on payments for several
months.

The state rep, however, had already chained
the entrance and would not allow the bank
folks access to the station because the state had
just deemed the place a health hazard and

Continued on Page 28

Give Less.

et More.

Get AP Radio News for a fraction of the
inventory. Let us help you turn your time

AP Raaio News

into money. Visit apradio.com to learn more.
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CHR/POP TOP 50

October 21, 2005 PCIIWERED
WM s me e B e R TP MEDIABASE
2 € KELLY CLARKSON Because Of You (RCA/RMG) B4O8  +725 664450 10 12001 A
3 € KANYEWEST Gold Digger (Roc-A-Fella/IDSMG) Bi44  +730 698356 7 11501 MOST ADDED
1 3 MARIAH CAREY Shake It Off (island/i0JMG) 8240 288 580751 14 MO | ome veas \ops
4 @ GREEN DAY Wake Me Up When September Ends Reprise) 6713 +22 488033 B 12011 | MADONNA Hung Up Warmer Bros) 72
& € BLACKEYED PEAS My Humps /A&Minterscope) 6384 4439 434022 10 113)1 | RELIENT K Who t Am Hates Who I've Been (Gores/Capitol 7
5 6  WEEZER Beverly Hils (Geffen/ 5985 230 391238 20  117j0 | GWEN STEFAN! Lunwrious fnterscape) 2%
9 @  NICKELBACK Photograph (Aoadrumner/BIMG) 5636  +600 358980 9 1113 m{,ﬁ';“lz:'mﬁ:ﬁi’ﬂ:m‘”ﬂ”mwm a
10 @ FALLOUTBDY Sugar, We're Goin' Down fIsland/I0/MG) 5387  +475 376574 10 10911 | SHAKIRA Don't Bother faic/ 19
7 9 LIFEHOUSE You And Me (Geffen) 4958 497 338832 27  111/0 | MARIAH CAREY Don't Forget About Us fisand/0MG) 17
12 (D BOWWDWIICIARA Like You (Columbia) 4912 +616 377674 9 109j2 | 5O CENT Window Shopper (Sthauly/Aftermatlinterscope) 7
8 11 RIHANNA Pon DeReplay (Def Jam/IDJMG) 4366 15 267822 20 11600 'T‘:::::":ﬂ&“ga'y‘éyﬂmmd e ::
23 (D  CHRIS BROWN flJUELZ SANTANA Run It Wive/Zombe Label Group) 4206 +1162 356685 5 1119
17 ®  PRETTYRICKY Your Body (Atiantic) 4195  +405 288561 10  95/5
16 14 GORILLAZ Feel Good Inc. Virgin/ 3863 36 203122 16 11401
13 15  PUSSYCAT DDLLS f/BUSTA RHYMES Don't Cha (A&M/interscope) 3764 486 274489 26 11400
1 3 D.H.T. Listen To Your Heart (Robbins/ 3678 757 248248 22 11800 MOST
20 FRANKIE J. More Than Words (Columbia/ 3657  +132 247145 7 109)0 '
14 18 KELLY CLARKSON Behind These Hazel Eyes (RCA/BMG/ 3559 388 287651 29 118j0 INCREASED PLAYS
21 @ AKON Belly Dancer (Bananza) (Universal) 3461 +15 228503 15 81/2 ':_:,‘
18 20 PAPAROACH Scars (Geffen/ 3397 348 249783 35 qoap | EE o
19 21 MISSY ELLIDTT Lose Control (Gold Mind/Violator/Atiantic) 3192 529 226055 20  113j0 | C.BROWN{W. SANT}\NA Run it Wive/Zomba Label Group)  +1162
22 22 BLACKEYED PEAS Don'tLie (A&Minterscopel 2605 509 200866 12 10700 m‘é"wiﬁm'ﬁé ;:"}; :_‘;’;‘;:”Z‘/’;”gw””’ *17":::
30 €D PUSSYCATDOLLS Stickwitu /A&Mnterscope) 2045 +604 143300 3 1097 | \EI\y CLARKSON Because Of You /RCAAMG) +1%5
28 @  ASHLEE SIMPSDN Boyfriend (Geffen) 2394 4305 122482 5  104/4 | GWEN STEFAN! Luxurious fiaterscope) +691
29 €D RYANCABRERA Shine On (E.V.L.A/Atlantic) 2190 +274 133340 8 943 BOW WOW HCIARA Like You (Cotumbie) +616
2 2 CLICKFIVE Just The Gil fava/ 2188 833 143387 17 1060 ::':é{';ﬂ:‘::i:‘r;mm%””’m ::::
25 27 GWEN STEFANI Cool ”ﬂfmpﬂ, 2023 -293 166792 17 105/0 SEAN PAUL We Be Bumin' (VP/Atiantic) +596
31 @ MARCOS HERNANDEZ If You Were Mine (Ultrax/TVT] 1922 +245 1304M 8 693 | FALLOUTBOY Sugar, We're Go’ ODown fsand/lUMG)  +475
42 @  MARIAH CAREY Don't Forget About Us island/i0/MG) 1888  +1068 188321 2 917
34 € SEANPAUL WeBeBurnin' (VP/Atiantic) 1824  +596 186540 3  G65(10
2 31 BOW WDW fIDMARIDN Let Me Hold You (Columbia/ 1753 496 147258 17 9100
33 €D GAVINDEGRAW Follow Through (/MG 1443 +106 73721 12 826
37 €D  DAVIDBANNER Play (SAC/Universal 1257  +160 80263 5 463 NEW & A CTIVE/
36 €D  ALL-AMERICAN REJECTS Dirty Little Secret finterscope) 1237  +100 55615 10 685 -
3% €D  KEITH BRBAN You'll Think Of Me (CapirallEMC) 1218 +69 61748 9 asn JESSE MCCARTNEY Because You Live Holywood)
40 €D T-PAINI'mSprung Wive/Zomba L abel Group) 1048  +148 68744 4 438 Total Plays: 444, Total Stations: 36, Adds: 4 ,
43 €D  RIHANNA If It's Lovin’ That You Want (Def Jam/iDJMG) 1044 +228 67240 3 7055 Iﬂ;ﬁ;‘fﬁ“f:ﬂf’s‘g’"ﬁ'&”ﬁ,z A‘:f“s“"{ R
32 38 50 CENT f/MDBB DEEP Outta Control (Shady/Aftermativinterscape) 1033 341 49522 15 6110 TRINA fIKELLY ROWLANO Here We Go /Stip--Shide/Atiantic)
€  GWENSTEFANI Luxuricus faterscape) -1023  +691 114393 1 B26 Total Plays: 414, Total Stations: 12, Adds: 2
38 @  NELLY Fiy Away (Demty/Fo’ ReellUniversal) 1003  +33 66702 5 231 SRS JANE Gt Next Do Toucan Coveer
a6 @ YOUNGJEEZY fIAKON Soul Survivor (Def Jam/IDIMG) 941 4295 54986 2 4777 s‘:mnﬁ]m,"h:; (;;:.'d""" - ds:
41 (B SANTANAf/MICHELLE BRANCH I'm Feeling You /Arista/AMG) 891 +28 33195 4 54 Total Plays: 378, Total Stations: 39, Adds: 19
45 D HOWIEDAY She Says (Epic/ 800 +113 36418 3 555 NATALIE flJUSTIN ROMAN Where Are You (Latium/Universall
38 44 YING YANG TWINS fIMIKE JONES Badd (7V7) 78 215 45135 11 agip | Vol Plays: 367 Total Staion: 16, Adds: O
50 ) VERONICAS 4Ever (Sire/Warmer Bros) 565  +43 17992 2 4B 'T‘;':I";a‘;’:%; :"‘ng'lﬁsm: Hord S Roc A-FolalIDJIMG)
@  SIMPLEPLAN Crazy /Lava) 562 +136 19106 1 48/5 STAIND Right Here (Fia/Atantic)
49 (@ SWITCHFODT Stars (Calumbia) 553 +#12 2173 6 4014 Total Plays: 278, Total Stations: 22, Adds: 2
47 48 ROBTHOMAS This Is How A Heart Breaks (Atiantic) 547 2 271001 15 1P ;m‘"'af;:g;‘g ?g":"‘;tftmﬂ;g ﬁ‘ﬁ{"f’
44 49 3DDORS DOWN Here By Me (Rapublic/Universal) 512 229 22886 11 2300 SCOTT STAPP The oot Oiide ,,,’,MW,
@ MARID f/JUVENILE Boom L/RMG/ 498 +18 15559 1 25(0 Total Plays: 250, Total Stations: 23, Adds: 2
121 CHR/Pop reporters. Monitored alrplax qata supplied by nglabase Research,. adivislon of Premiere Radio'Net‘works. Songs ranked by total plays 10( the airplgy week Songs ranked by total plays
of 10/9-10/15. Bullets appear on songs gaining plays or remaining fat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
Is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each " .
reporting station. Songs unreported as adds do not count toward overall total stations playing asong. MostIncreased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www. radisandrecords. com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (® 2005, Arbitron Inc.).© 2005 Radio & Records.

clear. consistent. quality.

All hooks are not created equal. _
ks

Contact Michael Pelaia for your next project » (770)452-4665 = hooks@hooks, com » wiww, hooks.com = Featuring T cowrmar HitDiscs R
; ;
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ARTIST TITLE LABEI‘.{S)
MARIAH CAREY Shake it Off fis/and/IDJMG)
KELLY CLARKSON Because Of You (RCA/RMG)
GREEN DAY Wake Me Up When September Ends /Reprise/
WEEZER Beverly Hills /Geffen)
KANYE WEST Gold Digger (Roc-A-Fella/IDJMG)
NICKELBACK Photograph (Readrunner/I0JMG)
FALL OUT BOY Sugar, We're Goin’ Down fisland/iD.JMG)
BLACK EYED PEAS My Humps /A&M/interscope)
LIFEHOUSE You And Me /Geffen)
D.H.T. Listen To Your Heart (Robbins/
GORILLAZ Feel Good Inc. {Virgin/
RIHANNA Pon De Replay (Def Jam/DJMG)
FRANKIE J. More Than Words /Columbia)
BOW WOW f/CIARA Like You /Columbia)
PRETTY RICKY Your Body fAtlantic)
PUSSYCAT DOLLS f/BUSTA RHYMES Don‘t Cha (4&Mi/interscope)
PAPA ROACH Scars /Geffen)
BLACK EYED PEAS Don't Lie /A&M/interscope)
MISSY ELLIOTT Lose Control /Gold Mind/Violator/Atlantic)
KELLY CLARKSON Behind These Hazel Eyes (ACA/AniG/
CLICK FIVE Just The Girl {Lava/
AKON Belly Dancer (Bananza) (Universal)
CHRIS BROWN f/JUELZ SANTANA Run It (ive/Zomba Label Group)
PUSSYCAT DOLLS Stickwitu /A&M/interscope)
ASHLEE SIMPSON Boyfriend (Geffen/
GWEN STEFANI Cool /laterscops)
RYAN CABRERA Shine On (£, V.L.A/Atlantic)
MARCOS HERNANDEZ If You Were Mine (Uitrax/TVT}
SANTANA f/MICHELLE BRANCH I'm Feeling You /Ansta/AMG)
GAVIN DEGRAW Foliow Through (/AMG)
MARIAH CAREY Oon’t Forget About Us /island//0JMG)
ALL-AMERICAN REJECTS Dirty Little Secret //nterscope/
BOW WOW f/OMARION Let Me Hold You (Columbia)
KEITH URBAN You'll Think Df Me (Capitol/EMC)
50 CENT f/MOBB DEEP Outta Control /Shady/Aftermath/interscope)
ROB THOMAS This Is How A Heart Breaks /At/antic/
GWEN STEFANI Luxurious /laterscope)
SAVING JANE Girl Next Door (Toucan Cove/Alert)
SEAN PAUL We Be Burnin’ (VP/Atlantic)
RIHANNA If It's Lovin’ That You Want (Def Jam/IDJMG)
DAVID BANNER Play (SAC/Universal)
SALLY ANTHONY f/5TH WARD WEEBIE Vent (Gracie Productions)
HOWIE DAY She Says /Epic/
ARUNA Break You Open /Eskala/
YDUNG JEE2Y fJAKON Sou! Survivor (Def Jam/ID.JMG)
3 DODRS DOWN Here By Me (Republic/Universall
NELLY Fly Away (Derrty/Fo’ ReeliUniversal)
SIMPLE PLAN Crazy /lava/
CRINGE Been Alone (Listen)
SWITCHFOOT Stars (Columbia)

L
4294
4031
3723
3553
3374
321
3013
2928
2788
2507
2167
2060
2017
1972
1867
1827
1647
1638
1626
1578
1545
1536
1445
1415
1344
1343
1198
1008
877
72
703
673
558
552
533
465
437
410
399
388
358
347
307
308
301
272
268
264
221
218

v
-106
+145
128
-305
+462
+527
+294
+234
-3718
321
+114
-669
+8
+238
+245
-137
-55
-328

-161
414
+106
+394
+452
+192
-86
+206
+133
+75
+55
+431
+90
-130
+52
-198
-64
+334

+225
+139
+24
+46
+30
+15
+135
178
+56
+26
+10
-37

AEE
7%%98
67762
62451
57336
54767
54542
48131
44954
46978
aM677
35553
34258
34621
32084
28868
28385
25920
28974
22550
24857
26940
24840
21375
23676
22945
24964
20381
17053
16606
11162
13628

9413
7761
10522
7788
9080
6269
8697
6954
8262
4698
5380
5451
4753
4536
4688
3205
5073
3707
3496

WEEKS ON  TOTAL STATIONS/
CHART ADDS

15
10
8
20
7
9
10
8
27
23
17
19
8
8
9
26
36
12
19
28
b
13

-
W NN = = = BN ERWN =y -

66/0
64/0
65/0
61/0
641
651
64/0
6411
60/0
59/0
611
52/0
58/0
5912
56/3
511
44)0
4610
48/0
51/0
38i6
5212
5013
59(7
55/2
38/0
50/5
a4
38N
3on
4818
3313
210
23N
23/0
14j0
41)26
2312
32114
2377
191
153
15{1
90
228
10/0
131
1613
101
10/0

67 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 10/9 - Saturday 10/15.

© 2005 Radio & Records

MOST ADDED’
ARTISTTITLE LABEL(S) ADOS
GWEN STEFANI Luxurious fnterscope/ 26
MADONNA Hung Up Wamer Bros.) 24
MARIAH CAREY Oon't Forget About Us /island/I0JMG) 18
SEAN PAUL We Be Bumin’ (P/Atiantic) 14
YOUNG JEEZY fIAKON Soul Survivor (Def Jam/IDJMG) 9
PUSSYCAT DOLLS Stickwitu (A&M/interscope/ 7
RIHANNA If it's Lovin' That You Want (Def Jam/IIMG/ 7
T-PAIN I'm Sprung (Jive/Zomba Label Group) 6
RYAN CABRERA Shine On (£.V.L.A/Atlantic/ 5
LINDSAY LOHAN Confessions Of A... ‘Casaiisnca Uinversal 5
MARCOS HERNANDEZ if You Were Mine (Ultrax/TVT) 4
NATASHA BEDINGFIELD Unwritten (Epic/ 4
TRICK TRICK HEMINEM Welcome 2 Detroit MotownUniverssl] 4
KANYE WEST f/ADAM LEVINE Heard ‘Em Say (Roc-A-FebalDIMG) 4
PRETTY RICKY Your Body /Atlantic) 3
C. BROWN f{J. SANTANA Run It (/ive/Zomba Label Group) 3
ALL-AMERICAN REJECTS Dirty Little Secret flnterscope/ 3
SIMPLE PLAN Crazy fLava) 3
SALLY ANTHONY f/5TH WARD WEEBIE Vent (Gracie Productions) 3
RELIENT K Who | Am Hates Who I've Been (Capitol/Gotee) 3
MOST
INCREASED PLAYS
TOTAL
ARTISTTITLE LABEL(S) INCREASE
NICKELBACK Phatograph (Raedrunner/IDJMG) +527
KANYE WEST Gold Digger (Roc-A-Fekai/MEG) +462
PUSSYCAT OOLLS Stickwitu (A&M/Interscape/ +452

MARIAH CAREY Don't Forget About Us fislend//0JMG) +431
C. BROWN f/J. SANTANA Run It (iive/Zomba Label Group) ~ +394

GWEN STEFANI Luxurious finterscope/ +334
FALL OUT BOY Sugar, We're Goin’ Down (Iskand/iDJMG) +294
PRETTY RICKY You Body (Atlantic) +245
80W WOW fICIARA Like You {Columbis) +238
BLACK EYED PEAS My Humps (A&M/interscope) +234
SEAN PAUL We Be Burnin’ (VP/Atisntic) +225
RYAN CABRERA Shine On (£.V.L.A /Atlantic) +206
ASHLEE SIMPSON 8oyfriend (Geffen/ +192
KELLY CLARKSON Because Of You (RCA/AMG/ +145

RIHANNA if It's Lovin’ That You Want Def Jam/IDJMG/ +139
YOUNG JEEZY HAKON Soul Survivor (Def Jam/IDJMG) +135
MARCOS HERNANDEZ I You Were Mine (Utrax/TVT) +133

GORILLAZ Feel Good Inc. (Virgin/ +114
T-PAIN V'm Sprung (verZombs Labe! Group) +110
AKON Befly Dancer (Bananzal (Uiniversa) +106
MADONNA Hung Up (Wamer Bros.) +105

ALL-AMERICAN REJECTS Dirty Little Secret /interscape) +90
SANTANA fMICHELLE BRANCH V'm Feefing You /Arista/RMG/) +175

NELLY Fly Away [Derrty/fo’ ReellUniversal) +56
GAVIN DEGRAW Follow Through LJ/#MG/ +55
KEITH URBAN You'll Think Of Me (CapitodEMC) +52
FRANKIE J. More Than Words (Cokumbia/ +51
SALLY ANTHONY /5TH WARD WEEBIE Vent (Gracke Productions) +46
SHAKIRA Don't Bother Epc/ +40

TRICK TRICK fIEMINEM Welcome 2 Detroit (Motown/Universal) +40

REPORTING STATION PLAYLISTS
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" i N
i America’s Best Testing CHR/Pop Songs 12 + R R POWERED)| :\{
mIBMEM”SI”.”””' For The Week Ending 10/14/05 CHR/POP TOP 30 ME“IABASE
= CANADA :
- W w w
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 WEEK Wl ARTIST TTLE LABEL(S} i sas RGN AL
KELLY CLARKSON Because Of You (RCA/RMG) 438 428 97% 16% 458 451 400 1 a KANYE WEST Gold Digger {Roc-A-Fella//DJMG) 485 +25 ] a0
KELLY CLARKSON Behind These Hazel Eyes /(RCA/RMG) 4.25 415 99% 39% 430 426 4.0 6 e BLACK EYED PEAS My Humps /4 &Miinterscope/ 482 +75 § 1214
GREEN DAY Wake Me Up When September Ends fReprise/ 403 413  99% 30% 430 384 4.2F 2 e MARIAH CAREY Shake It Off fisland/IDJMG) 4687 +12 10 8/0
FALL OUT BOY Sugar, We're Goin' Down fisland//O/MG) 403 394 90% 21% 446 398 371 3 o* NICKELBACK Photograph {Roadrunner/IDJMG) 464 +24 10 10/0
NICKELBACK Photograph {Roadrunner/|G/MG) 400 409 93% 16% 430 399 3.7F 5 9 GREEN DAY Wake Me Up When September Ends (Reprrse/ 440 +23 1" 8/0
CLICK FIVE Just The Girl fLava/ 398 396 93% 23% 442 38 377 4 6 RIHANNA Pon Oe Replay Def Jam/IDJMG) 402 18 18 1110
LIFEHOUSE You And Me {Geffen) 386 392 97% 42% 350 394 394 ] o KELLY CLARKSON Because Of You /RCA/AMG) 386 +485 8 5/0
BLACK EYED PEAS Ouon't Lie (A&M/lnterscope) 372 365 97% 3% 376 355 38¢ 7 8 WEEZER Beverly Hills (Geffen) N 50 19 70
PAPA ROACH Scars /Gelfen} N 381 94% 45% 391 379 3.6¢ ]] 0* BEDOUIN SOUNDCLASH When Qm"wmmm 291 +25 7 7’0
WEEZER Beverly Hils (Geffen/ 368 370 93% 40% 389 366 3N 12 10 LIFEHOUSE You And Me (Geffen P s 19 &o
H i 0, 0,
D.H.T. Listen To Your Heart {Robbins/ 366 363 99% 46% 401 357 351 14 m* SIMPLE PLAN Crazy (Atiantic/ 249 92 3 121
0 C
GWEN STEFANI Cool l/nlf'/swpe/ ) 353 358 98% 41% 317 349 3.8¢ 16 @ BDW WOW fICIARA Like You (Columbia) 235 32 4 510
:‘s\:tE: SIE':: ?N gwne;d mjf;;,;/ IDIMG ;5: “_ ::? ;9:/., ;;; ;g‘ ;';E‘ 17 @* MELISSA-O'NEIL Alive (Sony BMG Music Canada) 221 +19 2 710
MARIAI:NCAREYO\[; ;g‘:e’ ’T””' . ‘;;S / M’y - 3.‘23 3'5: mn%: s: ; S 3'3; 3'5; 8 14 BLACKEYED PEAS Don'tlie A&M/nterscopey 220 142 12 8l0
e Belong Together f/s/a . . o g1 b g —
13 15 Feel Vi ;
BLACK EVED PEAS My Humps (A&Miinterscope/ 346 333 90% 29% 398 313 3¢ n © Rﬁmhl’:: “‘:,i““qr:,";h’ t’;y'”/w T :z? +:‘: g :;[:
IFRANKIE J. More Than Words (Columbia) 344 332 86% 25% 351 381 308 P T “T""] wa d““c 7" - L2 o § e
MISSY ELLIDTT Lose Control (Gold Mind/Viokstor/Atiantic) 342 342 96% 50% 377 323 335 T T - v“': T Lokmmitg) i ki
C. BROWN 110 SANTANA Run |t Uie/Zombs Label Groug) 380 —  53% 15% 377 362 287 ALLOUT BOY Sugar, We're Goin' Down fisknd/DME) 196 +7 3 6N
RIHANNA Pon Oe Replay (Def Jam/DJMG) 337 323 8%  o5%  3ob 308 343 18 19* THEDRY DF A DEADMAN-Santa Bonica /604/Universall 194 -6 [ 6/0
i Belly Dancer (Bananzal Universal 336 344 8% 3% 386 321 302 24 @ MASSARI RealLove Capial Prophet 192 +14 3 m
MARCOS HERNANDEZ !f You Were Mine (trax/TVT) 336 - 58% 16% 336 349 335 - @ SEATPADL We e Bumin' VPt 186 +37 3 6m
PUSSYCAT DOLLS f/B. RHYMES Don't Cha A&Minterscope/ 3.34 350, 99% 58% 358 321 342 2% e HEDLEY OnMy Own (Universal Music Canadal 184 +8 4 60
MARIAH CAREY Shake It Off fisiand/0JME) 334 348 97% 50% 332 314 348 @ 5. DESMAN MannMe (Sony BMG Music Cnadal -~ 182 +82 LI
GORILLAZ Feel Good Inc. Vigin/ 329 350 93% 36% 288 327 357 10 24 D.H.T. Listen To Your Heart (Robbins/ 7g 9 1870
FAT JOE fINELLY Get It Poppin’ (Atiantic/ 323 330 96% 43% 328 317 317 D 2 BROWNTIJ.SANTANARU 1 UivelZomba LabelGroup) 176 +30 1 52
BOW WOW fICIARA Like You (Columbial 320 313 85% 38% 351 329 269 22 26 GWEN STEFANI Cool finterscope) 172 12 14 8f0
BOW WOW fIOMARION Let Me Hold You (Columbial 305 319 88% 46% 330 319 262 28 @ ASHLEE SIMPS ON Boyfriend (Geffen/ 170 +6 2 6/0
PRETTY RICKY Your Body /Atiantic/ 305 298 74% 31% 321 306 268 26 28* CARL HENRY | Wish (DEP/Universal) 169 -4 4 (]
b @ PUSSYCAT DOLLS Stickwitu /A&M/interscope 163 +106 1 410
Total sample size is 349 respondents. Tolal average favorability estimates are based on a scale of 1-5. {1=0islike very much. 5 = like vey : .
much). Tolal famifi p the p ge of who ized the song. Tolal bum represents the number of 23 30 AKON Belly Dancer (Bananza) (Universall 161 18 4 5/0
respondents who Said they are tired omeanng the song. Songs must have 40% familiarity to appear on survey. Sample composttion is based
on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference. 15 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Sangs ranked by total plays for the airplay week of 10/9-10/15. Bullets appear on songs gaining plays or remaining ffat from
Intemet only. RateTheMusic is a regit of RateTheMusic.com. The RTM system, is available for local radio stations sy previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
Calling 515-377—53?0. RateTheMusic.com data is provided by Mediabase Research,  division of Premiere Radio Nelworks. . \15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. 4§ Indicates Cancon. )
. . —_—
So... How Was Your First Time? —_— KZ
Continued from Page 25 o f é_;f:{p‘%
“In 1986, after my first Il . 1
quarantined it due to a huge flea infestation! As ’ y s
I continued to scratch my ankles in bewilder- break, at WPXY/ROCheSter, .
ment, [ quickly realized that was my last day. NY. I I armist: Veronicas
Keith Berman i g et Lags1 Sire/Warner Bros.
s = " rew u
R&R Associate Radio Editor p. 8y MIKE TRIAS/ASSOCIATE EDITOR
& ST Daily Evil Minion Jeremy Rice

My first station was a tiny ABC Z-Rock af-
filiate in Southeastern
Connecticut. We were
on satellite feed 24/7
until one fateful night
i when lightning struck
f the building and the
surge protectors failed.

The satellite relays
blew out spectacularly
— welost about $50,000
worth of equipment in
just under two seconds.
After a few frantic hours, we set up from the
main production room.

Being one of the few at the station who
knew his way around the equipment — not
to mention being the standard-issue radio-
crazed kid who's at every station — [ took on
more than I should have.

I started my day at midnight and was on-
air until 6am, slept from 6-10am, came in
around 11am to do admin work, was board op
for the afternoon show, then went home or
crashed out on the VP’s couch for another few
hours before heading back into the studio.
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Keith Berman

[ was so sleep-deprived that once or twice L hit
the eject button on the wrong CD player, cutting
off the CD that was playing on the air. Naturally,
I did it near the end of my shift, as the PD was
listening, on his way in to take over for me!

[ used to bring in concert bootlegs becausz all
the tracks were long. Around 4am, I'd prep every-
thing two songs ahead, announce something
like, “Hey, enjoy this special live Rush track!” hit
‘play” on my bootleg, lock the station up, run
full-tilt down the driveway to the Cumberland
Farms store next door, grab some Jolt Cola or
coffee and doughnuts, book back up the drive-
way, unlock everything and run back into the
studio just in time to pot down the applause on
my bootleg and hit play on the next song. Good
times.

Next week: The seemingly endless stream of rookie
mayhem continues. If you're a Pop radio person and
have a big, dumb first-time story to share, don’t be
bashful — you're aniong fellow geeks here. E-matl me
at kcarter@radioandrecords.com. Go afead.

‘ N )e were given a one-in-a-billion

shot,” says Jess Origliasso. “And we
were determined to deliver,” finishes her
twin sister, Lisa. Born on Christmas Day,
the 20-year-old identical twins from
Brisbane, Australia made a promise to
themselves and each other to make it as
artists after they started performing at
the tender age of 5. Now they are making
good on their promise as the duo The
Veronicas.

The singer-songwriters get some pow-
erful help on their first single, “4Ever,”
from master of pop music Max Martin,
who produced and wrote the song with
his pal Lukasz “Dr. Luke” Gottwald. The
pop rock anthem is filled with the twins’
catchy harmonies, and its lyrics appeal to
those female audience members who just
entered adulthood. “C’'mon, baby we ain’t
gonna live forever/Let me show you all
the things that we could do/You know you
want to be together/And [ want to spend
the night with you,” sing Jess and Lisa on
“4Ever.”

The song is taken from the girls’

www americanradiohistorv com

forthcoming debut, The Secret Life of The
Veronicas, recorded in Los Angeles. A
bevy of heavy-hitting producers came to
the aid of the Aussies, including the
aforementioned Martin (Britney Spears)
and Dr. Luke (Kelly Clarkson), as well as
Don Gilmore (Linkin Park) and Toby Gad
(Enrique Iglesias).

The buzz is really beginning to build
for The Veronicas. They were recently
featured as the “next big thing” in
Blender and in a “new faces” feature in
Popstar, while also getting ink in Jane
and Girl’s Life. Plus, they are gaining new
fans across the States on their current
tour, which will visit primarily Midwest-
ern and East Coast markets through
mid-November.


www.americanradiohistory.com

Stations and their adds listed alphabetically by market

CHR/POP REPORTERS

October 21, 2005 Radio & Records ® 29

www americanradiohistorv com

W%E%%%wﬁﬁﬁﬁwﬁwwﬁﬁwm
. 5 . mw , " 5y b SR N s s gk
0 B e mm e iy | %WW e B Wmmwm I m_m mwmmm bbb bl b
%m%w%%%W%%%ﬁ%ﬁ%w%%W%%
AR T L I T T T I T P S T T
W%%%%%@@%ﬁ%%ﬁ%%w%%%w%%
Ww%%wm%@@%ﬁﬁﬁﬂﬁgﬁﬁm%% B
o P, o= |
mmmmw mem Mmmm mwm % mﬁmﬁmmﬂ mmw wmmmw mw Wmmm i Mmmm o mmwm mwm
%ﬁﬁ%wﬁﬂﬁwﬁwﬁﬁwwwﬁﬁ !
B0 B e i i T O



www.americanradiohistory.com

CHR/RHYTHMIC

Wakeup Call

DANA HALL
Rl radivendrecords. com

Secrets of successful morning show producers

"I"o have a winning morning show, you have to have great talent,
right? But what a lot of programmers don't realize is the im-
portance of also having a great morning show producer — not
just someone who can juggle the phones and run a tight board,
but someone who can lead the team, make snap decisions, get
the mayor’s office on the phone at a moment’s notice and figure
out who to call when you need an interview. You need someone
with connections, instinct and vision.

We talked to the producers of three very suc-
cessful, very different, momning shows: Mike
Opelka, WKTU/New York Asst. PD and pro-
ducer for morning hosts Baltazar & Goumba
Johnny; J-Love, Producer for The Baka Boyz, cur-
rently heard in afternoons on KDAY/Los Ange-
les and soon to be syndicated in mornings by Su-
peradio; and Jason Ryan, producer for KPWR
(Power 106)/Los Angeles morning show Big
Boy's Neighborhood.

Here's what they say it takes to be a morning
show producer.

Mike Opelka

Asst. PD/Moming Producer, WKTU/
New York

You can produce a morning show like a TV
show. I did TV inbetween my job here at WKTU
and my last morning producer gig, at WHTZ/
New York, and, at least, that's how I always look
at this job.

There will always be those PDs and morning
talents who simply look at the producer as a
phone-answerer or board op or coffee-getter, but
a real producer is part of the morning team.
That's how ithas always _
been with me and Bal-
tazar and Johnny, and
before that with Scott
[Shannon] and Ross |
[Brittain].

The best morning tal-
ents are the ones who
say, "Yougetit. Bringme | .
your vision, and we'll
combine it with my
own.” That's rare. But :
you do see it with talent Mike Opelka
and producers who have worked together for
years, like Rick Dees and Paul Joseph.

I've had the pleasure of working with Baltaz-
ar and Goumba Johnnny for four years now.
What do we all have in common? We all love
radio. Anyone whois willing to get up every day
at this ungodly hour must truly love what they
do.

We brainstorm hourly, daily, weekly, month-
ly, quarterly and even instantly. We are looking
at the long term and the short term. That's the
beauty of morning radio: It's a blank canvas. We
can have major events planned for the entire
quarter, but on any given morning, at a mo-
ment’s notice, if we see a need to change things,
we can.

Live radio is the only medium, except maybe
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““You can produce a
moming show like a TV
show. At least, that’s how |
always look at this job.”

Mike Opelka

true live television, where you can do that. A
good moming producer will use that to his ad-
vantage. Of course, that could result in magic,
or it could result in getting into trouble. You nev-
er get into trouble thinking your audience is
smart, but you do get into trouble when you as-
sume they are dumb.

Our team are all information junkies. When
we come in to the station in the morning, wz all
have our own set of newspapers we read. We
also use a couple of prep services that help us
by compiling all the entertainment news in one
place. We do not run news at the top of the hour;
our news is entertainment and local-interest.

We also touch on world issues when it's ap-
propriate, but from day to day, we will be more
entertainment-oriented, and I think that is key
to our success. We don't try to be something
we're not.

We think of our audience as the fifth mem-
ber of the show. For example, every day we
have a topic or a question that we ask them to
respond to, and they call in. They become the
fifth voice.

Over the weekend, Baltazar got caught
sneaking food into a movie theater in his
child’s diaper bag. We always call him the
cheapest man on earth, so we asked listeners,
“What is the cheapest thing you've ever seen
anybody do?” It's about finding common
ground with the listeners, and, as a producer,
I have to make sure everything we do fits the
criteria.

There is no one correct answer on what it is
to be a good producer. There are many factors
that come into play. You have to understand ra-
dio, and it helps to have a PD who trusts vou,
too. If they are giving you the keys to the radio
station to open up every morning, I would hope
they trust you to make decisions on the mom-
ing show. I'm lucky because I have that trust. So
much so that they even made me Asst. PD.

J-Love

Producer, KDAY/Los Angeles’ &
Superadio’s The Baka Boyz

We are preparing for the show all day.
Throughout your day so many different things
will come to you. You could watch a TV show
or a comumercial, or you could see somebody
walking down the street who gives you the next
brilliant idea or bit. Pop culture is all around
you, and that includes watching all the TV
shows, because sometimes the talent might not
be able to do that if they're doing other things.
You have to prepare them as if they did it.

The hardest thing about this job is just hav-
ing everything ready on time, and time manage-
ment — being able to do the job of five people
by myself. It's not just being a producer who
books guests and writes a clock for the guys.

Formeit'sa little different than anybody else.
[ go on-air with the guys, I'm editing bits, and I
had to fiil in as a mixer when Nick was out for
three months, while still producing the show
and coming up with content. I've also put to-
gether best-of shows, and [ do all the daily pro-
mos, recaps and editing.

We do everything self-contained, and I think
wearing all the different hats is the hardest part.
But it’s by choice, because we really want to
make sure that everything we do comes out the
best it can be.

I guess, more than anything, it's just loving
what I do. I love music, so I love DJ'ing. I love
hearing great production, so I like doing my own
production. I love to run the board. Nobody on
the show does only one thing; everybody can
do everything.

If {Baka Boyz co-hosts] Nick and Eric had to
jump in and do production, they could, even
though it's not their job. Their job is to show up
and be the personalities. It's the job of the pro-
ducer and the associate producer [Christian Ro-
jas] to make the talent look good. If they’re not
looking good, you're not doing your job.

R _ There’s a lot of prep
| v that goes on, obviously,

checking the different

websites. A lot of morn-
qb'-r o :1 ing shows say their con-
Lvde , tent comes from their
I - | daily lives, and a lot of
people fly by the seat of
their pants. But as far as
Nick and Eric are con-
cerned, I think that real-
ly holds true, because
their comedy and the
stuff we come up with is from the chemistry the
guys have.

Their being brothers is probably the best part,
because they're just so quick and witty with each
other. Everybody knows what their role is, and
the material just comes from whatever some-
body starts talking about.

We'll know what we need to talk about by
what happened the day before — what's in the
local news, what's in the national news, what’s
happening in the music industry. With the guys
being so knowledgeable about hip-hop, a lot of
stuff just comes from the artists and talking
about what's going on with them. And a lot of
improv comedy.

J-Love

Jason Ryan
Morning Producer, KPWR (Power
106)/Los Angeles

We spend probably the same amount of time
preparing for the show off-air as we spend on-
air — another four or five hours each day prep-
ping. It entails brainstorming ideas, talking
about what we’re going to do about the stories,
or the biggest artists people are talking about.
Then there’s actually doing it — going out, get-
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ting a bit reported or writing a parody, getting
somebody booked, all that good stuff.

Everybody on the show is involved in brain-
storming. Everyone sits down after we finish a
show to talk about what worked, what didn’t
work, what we're going to continue for tomor-
row and what to look for in the upcoming days.

We all have two-ways, so all day long, even
after we've left the building, we'll send out mass
pages keeping each oth-
er in the loop so we'll
have more to talk about
on the show for the next
day.

The hardest thing to
get done is to speed up
the creative process,
meaning that if we have
a story that goes on for
several days, what's the
new angle on day five?
To keep coming up with
new ideas is also hard. You've got to chumn it out
day after day after day. Sometimes it does get to
be time-consuming.

Jason Ryan

“Radio is not like
television, where you
know when to tune in for
30 mimutes once a week.
We have five hours.”

Jason Ryan

Radio is not like television, where you know
when to tune in for 30 minutes once a week. We
have five hours. If we did something really fun-
ny at 5:10, you may have missed that. So, even
though we've already done something, we have
to be clever about finding ways to recycle it,
knowing how the audiences tune in and tune
out. You have to have that knack for finding the
new twist or finding a new way to go back to
the same well and get something else out of it.

We do some prep online, but most of our stuff
is just gathering what everyone’s talking about.
Did something crazy happen last night on Every-
one Hates Chris? Is everyone talking about this one
moment from the Emmys? Is everyone talking
about who didn’t get nominated for a Grammy?

We're always trying to find the most-talked-
about stories and use our judgment to find ways
to bring them to the air. Not only to report that
Kanye West criticized President Bush, but then
to play the audio and try to get Kanye on the
phone to talk about it further. Or get to people
who were in the audience to get what their reac-
tion was, or get some kind of parody.

I think it's easier for radio people now, in the
sense that mass pop disposable culture, if you
will, is everywhere — in People, Us Weekly, The
Enquirer, Maxim. We're getting every angle you
can think of about Eva Longoria and Kanye West
and whoever else.

To prep is easier in that regard because you're
inundated with it. In radio we all do the same
thing. We all are there to give news, information
and entertainment to our demo in our way. Any-
one can come in with a story about Katie Holmes
being pregnant. But what's Big Boy’s spin on it?

That's our entire job: What would Big Boy
say? It's our job to make things entertaining and
give our perspective on things. Our goal is al-
ways to stay true to us and our audience to make
it interesting and digestible for them.
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1 1 KANYEWEST Gold Digger (Roc-A-Fella/iDJMG) 7003 25 81802 14 82
2 2 BOW WOW fICIARA Like You (Columbi) 5880 289 642442 13 69)1 MOST ADDED"
4 € YOUNG JEEZY ffAKON Soul Survivor Def Jam/DJMG) 5390  +668 624407 11 822
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12 @ TWISTAfITREY SONGZ Girl Tonite (Atiantic/ 2902 +356 292748 9 7771 | FUGEES Take tEasy (Sony Urban/Cobmbic 7
14 @  SEANPAUL WeBeBumin' (VP/Atantic) 2787 +3711 334538 7 725
17 @ RAY.J One Wish (Knockout/Sanctuary) 2603  +442 201920 9 645
18 @ DAL Laity Tatfy dsylumiAtiantic) 2357 4248 165415 8 585
13 16 YING YANG TWINS fIMIKE JONES Badd (7V7) 2188 387 208887 18 760 MOST
16 17 MARIAH CAREY We Belong Together fisland/DJMG) 2178 101 213407 30 800
21 (D THREEG MAFIA Stay Fly (Columbia) 247 +381 226831 8 562 INCREASED PLAYS o
15 19 50 CENT f/MOBB DEEP Outta Control (Shady/Aftermath/interscope) 1789 4491 201995 16 66/1 T TR TS, mt;:gss
19 20 BOWWOW HOMARION Let Me Hold You (Columbia) 1720 359 168929 22 791 | peown s SANTANA Runt veZombe alelGrg) 4722
20 21 FRANKIE J. More Than Words (Columbia) 1689 177 99699 8 4611 YOUNG JEEZY §/AKON Soul Survivor [Def JamiDJMG) +668
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42 @ YOUNGBLOODZ Presidential Lve/Zomba Label Group) 511 +23 64267 7 2506 | JAGGED EDGE fVOLTID So Amaring (Columbia)
@®  NELLY Grillz (Universal 455  +416 43588 1 93 LT AU R
38 44 CIARA And | (LaFace/Zomba Label Group) a37 8D 40354 5 340 $ng;§;"§’,'{‘;’:;{§:{:;”%”1”$§’
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@  YOUNG JEEZY GoCrazy (Def Jam/IDJMG) 388  +66 81388 1 70 Total Plays: 279, Total Statios: 16, Adds: 0
@  ALICIAKEYS Unbreakable L/AMG) 383 462 66738 1 26/6 | TRICKTRICK IEMINEM Welcome 2 Detroit (MotownUniversal
50 @ PURPLERIBEON ALLSTARS... Kryptonite (Puple Ribbon/Virgin) 383 422 25022 2 g0y | TotolPlays: 248, Total Statns: 21, Adds: 18
37 49 PAULWALLfIBIG POKEY Sittin' Sidewayz (SwishaHouse/Asylm/Adantic) 388 147 50850 17 21j0 'T’ogfmisz'i%l T"o:gf;lm::“l';“ el bt
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87 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay

week of 10/9-10/15. Bullets appear on songs gaining plays or remaining flat from previous week. Iftwo songs are tied in total plays, the song with the iarger i

inplays

Songs ranked by total plays

is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the charl. Most Added is the total number of new adds officiaily reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (@ 2005, Arbitron Inc.).© 2005 Radio & Records.

Station playlists for all R&R reporters are available
on the web at www, radigandrecerds. cam.

Sunday Nite
Slow Jams

with R Dub!
www.superadio.com an Access.1 Communications Company 508 480-9000 212 631-0800

Find out wh

Slow Jams
is DOMINATING the airwaves
on Sunday night!

Get it on before your competition does.
Now heard in over 30 markets.
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For The Week Ending 10/14/05

~
(" RateTheMusic.com

Persons Persons Persons

America’s Best Testing CHR/Rhythmic Songs 12 +

Artist Title (Label) ™wW LW Familiarity Burn  12-17  18-24  25-34
CHRIS BROWN f/JUELZ SANTANA Run It {Jive/Zomba Label Group) 412 417 7% 1% 458 407 365
MARIAH CAREY We Belong Together (/sland//0JMG) 410 412 99%  46% 3.96 408 4.10
MARIAH CAREY Shake It OFf /siand/i0JMG) 403 4.06 99% 36% 385 402 418
KANYE WEST Gold Digger (Roc-A-Fella/lDJMG) 401 4N 99% 21% 395 395 4.18
BOW WOW f/CIARA Like You {Columbia) 399 397 91% 29% 424 379 388
RAY J One Wish (Knockout/Sanctuary) 387 386 60% 1% 447 376 323
BOW WOW fIOMARION Let Me Hold You {Columbial 386 380 9% 35% 4.10 369 367
TRINA f/KELLY ROWLAND Here We Go (Sijp-N-Slide/Atlantic) 382 384 56% 6% 4.09 370 387
SEAN PAUL We Be Burnin’ VP/Atlantic) 381 380 82% 18% 4.08 370 376
PRETTY RICKY Your Body (At/antic/ 380 375 92% 25% 4.28 382 314
TWISTA f[TREY SONGZ Girl Tonite (At/antic) 378 3719 62% 12% 4.15 369 3N
50 CENT f/MOBB DEEP Outta Control (Shady/Aftermathfinterscope) 374 373 9%6% 33% 369 392 358
FRANKIE J. More Than Words (Columbia) 370 364 82% 19% 4.03 381 33
YOUNG JEEZY fIAKON Soul Survivor (Def Jam/IDJMG) 370 384 78% 19% 3.97 381 336
MARCOS HERNANDEZ If You Were Mine (Utrax/TVT} 370 370 73% 1% 4.28 362 323
DAVID BANNER Play (SAC/Universal) 369 365 88% 29% 4.12 346 348
YING YANG TWINS fIMIKE JONES Badd (7v7) 367 359 83% 2% 414 356 3.24
BLACK EYED PEAS My Humps (A&Minterscope) 364 363 89% 29% 394 356  3.62
LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG) 363 361 97%  45% 3.67 358 340
DESTINY'S CHILD Cater 2 U (Columbia) 362 360 94% 37% 382 356 3.22
MISSY ELLIOTT Lose Control (Gald Mind/Violator/Atlantic) 361 381 88% 48% 3.77 339 361
MARIO flJUVENILE Boom (//AMG/ 360 360 45% 9% 3.88 362 345
LIL KIM Lighters Up (Queen Bee/Atiantic) 359 - 60% 16% 3.57 342 393
DEM FRANCHIZE BOYZ... | Think They Like Me (Remix} (So So Def/Virgin) 3.58 - 52% 10% 3.88 342 341
RIHANNA Pon De Replay (Def Jam/IDJMG) 351 361 96% 49% 3.49 349 350
THREE 6 MAFIA Stay Fly (Columbia) 350 358 52% 14% 3.90 335 3.20
T-PAIN I'm Sprung (Jive/Zomba Label Group) 348 373 65% 18% 3.87 362 295
YING YANG TWINS f/PITBULL Shake (TV7) 341 346 69% 21% 392 7 327
DAMIAN “JR. GONG™ MARLEY Weicome To Jamrock (Tuff Gong/Universal) 310 326 73% 34% 296 281 349

of,

Total sample size is 253 respondents. Tolal average lavorability estimates are based on a scale of 1-5. (1=disiike very much, 5 = like very much). Total familiarity
represents the p ge of who ized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs
must have 40% famillarity to appear on survey. Sampie composition is based on persons 12+. Persons are screened via the internet. Once passad, they can take the music
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are i ini ici

toshow

onthe the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for focal radio stations by cailing 81, 8'-377-5'31111.

ARTIST: Ne-Yo

LageL: Def Jam/IDJMG

By DARNELLA DUNHAM/Asst. Urban/Rhythmic
Editor

D e e e s .

One of the best things about
working at R&R is when art-
ists come by the office to perform for
the staff. We are treated to live per-
formances from really talented
people, but we received something extra-special when Ne-Yo
came through. Def Jam’s Noah Sheer gave a passionate intro-
duction, and then Ne-Yo proceeded to make the audience un-
derstand his enthusiasm for his art. He sounded as good a
cappella as he does on record. And everyone was feeling him
when he jumped onto the conference room table to sweetly ser-
enade us.

Ne-Yo comes from Las Vegas, and he has drawn inspiration
from some unlikely sources. Of course, there’s Stevie Wonder,
Michael Jackson, Prince and Marvin Gaye. But there’s also Wayne
Newton, the Rat Pack and Tom Jones. Tom Jones? “He's not this
dazzling dancer or incredible singer,” Ne-Yo tells R&R. “But
the man gets onstage and he holds you right here.”

Ne-Yo's success as a songwriter with Mario’s “Let Me Love
You" helped Ne-Yo geta deal with Def Jam. While in New York
shopping songs to labels, he met Tina Davis through producer
Sauce, of Something For The People. Sauce told Davis that Ne-
Yo was also a singer, and she asked him to perform. She was so
impressed that she brought Ne-Yo to L.A. Reid that day. “By the
end of the day, I had a deal,” Ne-Yo explains to R&R. "I acci-
dentally got a record deal. That's crazy, right?”

Ne-Yo's debut album drops on Dec. 20, and his first single,
“Stay,” is steadily building on the Rhythmic and Urban charts.
The title of the album is In My Own Words, because Ne-Yo wrote
all of the songs. “I don’t want people to think that just because
I'm a writer, I'm opposed to working with other writers,” he
tells R&R. “Ijust honestly feel no one’s gonna give me like me.

RateTheMusic.com data is by M 2 division of Pramfers Radlo Networks. .
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¢ RateTheMusic com

America’s Best Testing Urban Songs 12 +
For The Week Ending 10/14/05

Pers. F M
Artist Title (Label) TW LW Famil. Burn 18-34 18-34 18-34
C. BROWN f1J. SANTANA Run It (ive/Zomba Label Group/4.31 425 B6% 11% 415 424 384
KANYE WEST Gold Digger (Roc-A-Felia/IDJME) 424 426 98% N% 423 41 477
BDW WOW fICIARA Like You {Columbia) 412 413 9% 3% 406 409 398
YOUNG JEEZY f/AKDN Soul Survivor [Def Jam/IDJMG) 411 402 84% 15% 393 391 400
BOBBY VALENTINO Tell Me (DTP/0ef Jam/IDJME) 407 391 81% 1% 406 404 4N
TWISTA HTREY SONGZ Girl Tonite /Atiantic) 407 393 7% 14% 402 4192 1362
RAY J One Wish (Knockout/Sanctuary) 406 379 65% 9% 394 401 367
THREE 6 MAFIA Stay Fly (Columbia) 403 364 68% 14% 410 402 433
TRINA f/K. ROWLAND Here We Go (Skp-V-Siide/Atlantic) 4.03 — 55% &% 405 424 333
DEM FRANCHIZE BOYZ... | Think... (So So Def/Virgin) 400 379 73% 14% 387 382 4.00
KEYSHIA COLE | Should've Cheated (A&Myinterscope/ 399 397 70% 13% 396 4.08 348
MARIAR CAREY Shake It Off fisland/iDJMG! 398 398 98% 42% 398 398 4.00
T-PAIN I'm Sprung (ive/Zomba Label Group) 398 377 62% 13% 393 398 376
CIARA And | (LaFace/Zomba Label Group) 397 379 65% 10% 396 408 355
50 CENT fM0BB OEEP Outta... (Shacy/Aftermathinterscope/ 396 382 96% 30% 392 394 13187
PRETTY RICKY Your Body /Atlantic) 395 379 90% 2% 387 391 368
YING YANG TWINS fMIKE JONES Badd (7V7) 393 377 88% 26% 3.8 381 403
LYFE JENNINGS Must Be Nice (Columbia) 391 388 74% 2% 390 406 329
YOUNGBLOODZ Presidential iive/Zomba Label Groyp) 390 363 54% 11% 388 378 415
LUDACRIS Pimpin’ A Over The World (Def Jam South/iDJMG) 389 386 99% 46% 380 379 380
DAVID BANNER Play (SAC/Universal) 389 391 91% 28% 383 378 403
LIL' KIM Lighters Up (Queen Bee/Atlantic) 389 359 7% 14% 387 385 394
MARQUES HOUSTON Naked (7.0.6./Universall 383 352 B1% 4% 386 398 342
ALICIA KEY'S Unbreakable (/AMG/ 382 398 69% 14% 392 399 367
PSC fiT.. & LIL SCRAPPY F'm A King (Grand Husti/Atlantic) 378 368  71% 19% 373 364 4.00
DESTINY'S CHILD Cater 2 U (Columbia) 376 367 95% 45% 374 381 346
DAL Laffy Taffy (Asylum/Atiantic) 354 318 53% 14% 330 340 296
R. KELLY Slow Wind (/ive/Zomba Label Group/ 352 318 49% 10% 362 365 352

much). Tolal familiarity represents the percentage of respondents who.

Total sample size is 343 respondents. Tolal average lavorabilily estimates. are

based ona scale of 1-5. (1=distike very much. 5 = fike very
the song. Tt ber of

who said they are tired ol hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on
persons 12+. Persons are screened via the intermet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended (o show opinions oi participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by
\calllng 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

ARTIST: Keith Wonderboy Johnson &
The Spiritual Voices

LABEL: Worldwide Music

CURRENT PROJECT: Unity

IN STORES: Oct. 4

CURRENT SINGLE: “I Need a Blessing”

TOP SPINS AT: WWIN-AM/Baltimore; WPZS/Charlotte;
WTLC-AM/indianapolis; WXTC-AM/Charleston, SC:
WOAD-AM/Jackson, MS

By DARNELLA DUNHAM
Asst. Rhythmic/Urban Editor

Personal stats: Keith Wonderboy
Johnson had the good fortune to grow up
entrenched in gospel music. His father,
Phil Johnson, was an original member of
The Spiritual Voices, a group that Phil was
in, along with his four older brothers, who
have all passed away. Keith paid the ulti-
mate tribute to his father by re-forming
the group, accompanied by Keith’s
backup singers Derrick Adams, Hezekiah
Bethen and Ray Braswell Jr., whojoin Phil
Johnson to continue the legacy of The
Spiritual Voices. They have been record-
ing together for about six years, and Keith
spends the majority of his time with the
group, although he is also a solo artist.

Influences: When he was young,

| Keith was sometimes able to go on tour

with his father. He also sang backup for
| the original Spiritual Voices and learned

_/ whatit waslike to sing as part of a group.

Crupio STATS

Being in this environment helped him
decide to continue to spread the word of
Christ through music.

The album: Unity has a smooth R&B
feel to it but maintains its spiritual themes.
Braswell Jr. is a relatively new producer,
and he contributed some tracks to the
project. The album s called Unity because
Keithis trying to inspire people toset aside
their denominational differences and fo-
cus on their love of Christ. Keith features
artists like Robert Holland, Heze, Nico
Harden, Stan Jones, Bo-Peep, Brown Boyz
Of New York, Alvin Green and Sean Scales
on the album, while Keith and The Spiri-
tual Voices appear on only three songs.
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DANA HALL

dhall@radioandrecords.com

Tough Act To Follow

Highlights from the TAP/Gray Communications Soiree

rban radio and record executives came together recently for
the first Tough Act Promotions and Gray Communications
Programmers Retreat in Stone Mountain, GA. The intimate
three-day meeting was hosted by Teddy Astin’s promotion firm

and Tony Gray’s consulting company and included informative MORE MONICA with a coupie of cool Johnson men — record vet Michael Johnson () and Cumulus
Director/Urban Programming Ken Jotmson.

panels, label presentations and good old-fashioned networking.

With programmers, general managers and broadcast owners all on hand, the event
was the perfect opportunity for label executives to meet one-on-one with some of the
broadcast industry’s influential plavers. Here’s a sneak peek at both the business and
the pleasure we experienced over the weekend.

4 Ul Y BT
MAMA MONICA J recording diva monica ()
recently gave birth — and looks this fab! She

ALOTT TO CELEBRATE Promo specialists Stopped by the J Records dinner to let us know she’i  LADIES LOVE SMOOV waokmwashville FD Kenny Smoov, that is. He's seen here with R&R's Maria

Jesus Garber () and Aian Lott jein forces for a great coming out with a new singfs saon, Here, she’s Parker (1) and Dana Hall

snapshot. pictured with WHXT (Hot 103.9)/Columbia, SC PD
Chris Connors.

ON TAP Host Tedady Astin (1), president of Tough Act
Promotions, is pictured with the ladies of TAP and Tough
Act’s Eunice Rice (r).

LOVELY CECE Sony Urban came out to present
its latest hits, including the long-awaited new Fugees g ’

single. Giving us the lowdown was Sony VP/Urban LISTEN UP sroadcast executives and owners
Promotion CeCe McClendon. were on hand for the GM and ovners panel, hosted
by Tony Gray. Participating in the discussion was
Inner City's Charies Warfield.

|

IT’S ALL LOVE Hanging at the Def Jam
listening event are (I-r) Def Jam’s Benny Pougn;
WWDOM/Columbia, SC PD Mike Love, and Def
Jam's Themas Lytle.

GURU GRAY consuttant Tony Gray hosted the
GM and owners panel and co-hosted the entire
weekend.

34 ® Radio & Records Gctober 21, 2005

BASE CAMP wwwz/Charleston, SC PD
Terry Base, seen here, joined R&R's Dana Hall
for the programmers’ panel, along with WPWX/

ATL FORCE music industry South is centered in

Atlanta. Seen here are two from the ATL (1-r): DEF MINDS Racio One Detroit OM Skip Dilard (1) gets  Chicago PD Jay Alan; KPRS/Kansas City PD
promotion specialist Greg Johnson and J Records the lowdown from Def Jam executive Thomas Lytle atthe  Myron Fears; and WWDM/Columbia, SC PD
National Nicole Sellers, meeting up. Det Jam Opening Night Suite. Mike Love.
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-’ Your Listeners
recommend that you
floss everyday at

P ' least 3 times a day.

4+
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Produced by Mike B for Lil' Funky Productions/The Craft
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- _ 3
o - o
Executive Producers: G-Dash & Michael "5000° Watl
President/ A&R: T-Fam

Mi 'n‘ ~ - O
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Management: T. Flowers for Ice Age Entertainmer

-_. e =
warnerbrosrecords.com asylumrecords.com whomikejones.com swishahouse.bi
© 2005 Warmer Bros. Records Inc., A Wamer Music Group Compar
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A yrsanvTOP S0

October 21, 2005 POWERED T}
W WB aRmsT TME wBELS) T sLivs AI}I?I;E‘;‘LCE VE TSN M I"ml AB ASE
1 @ YOUNG JEEZY IAKON Soul Survivor (ef Jam/IDJMG) 3896 +78 47211 11 620
2 2 KANYEWEST Gold Digger (Roc-A-Fela/iDIMG) 3645 147 439456 13 63/0 " /// M’O"S TA Qgﬁg i
3 3 BOWWOW fICIARA Like You (Columbia) 3322 370 334367 13 60 |, e 00
6 @O  TWISTA f{TREY SONGZ Girl Tanite (Aviantic) 374 +437 359455 9 670 KANYE WEST HAOAM LEVINE Heard ‘Em Say (Roc-AFellD/MG) 53
9 € DEMFRANCHIZE BOYZ.. | Think They Like Me (Remix} (So So DefVigi) 2727 +531 270556 14  62I0 | 50 CENT Window Shopper (Shedy/Aftermathiinterscopel 53
4 6  MARIAH CAREY Shake It Off (Istand/iDJMG) 2665 521 319145 14 60/0 FUGEES Take It Easy (Sony Urban/Columbia) 4%
8 @ TPAIN I'mSprung Uive/Zomba Label Group) 2636  +198 243358 10 631 g;::::lg:':,’:mgj"; di:":"z’;‘:fﬁw Wm’ 6"";‘,';’ ;:
5 8  DAVID BANNER Play /SR Universal 2619 334 292161 16 610 | SCARABIG BOI U Got Me fPuple AibbonVimi pal
7 9 MARQUES HOUSTON Naked (7.4.6/Universal 2595 86 280034 20 590 | BLACKROB Ready (Bad Bop/Atiantic) 17
10 @ CHRISBROWN flJUELZ SANTANA Run It Wive/Zomba Label Group) 2261 +265 314814 11 630 | PAULWALL. They Don't Know (SwishaHouse/Asyum) 9
11 D THREEGMAFIA Stay Fly (Columbia/ 2035  +80 175808 12  50/0 ;‘.ﬂ:’:ﬁ:ﬂ,ﬁ:ﬁ ;‘:g:m“;‘:;mggg;{m , !
13 @  LILKIM Lighters Up (Gueen Bee/Attantic) 201 +306 257308 7 G630
17 @  KEYSHIA COLE | Should've Cheated /A&Minterscape) 2005  +434 259312 8 5801
18 @ RAY J One Wish (Knockout/Sanctuary) 1900 +432 242798 9 48/0
15 @  ALCIAKEYS Unbreakable (/MG 1801  +191 162824 8 61N ,
12 16 PSCHT.L&LIL SCRAPPY I'm A King /Grand Hustle/Atiantic) 1801 438 165412 13 550 i //// /////yl MOST | / ,///" :
19 @ TRINAIKELLY ROWLAND Here We Go /Sii-N-Side/Atéantic) 1792 +353 188251 5 582 ICREASED F
16 @  PRETTYRICKY Your Body /Atiantic/ 1726 +146 133295 11 5400
20 @ 4L Lafty Taffy (Asylum/Atiantic) 1608  +194 128969 9 5813 ARTIST TIME LABEL(S) e
14 20 LYFEJENNINGS Must Be Nice (Columbis) 1486 223 195839 35 500 OEM FRANCHIZE BOYZ... | Think They... (S0 So DefVigin) ~ +531
23 @ YOUNGBLOODZ Presidential L/ive/Zomba L abel Group) 1216 +176 88104 13  53)1 TWISTA {/TREY SONGZ Girl Tonite (Atntic) +437
2 @  CIARA And| (LaFace/Zomba Label Group) 1129  +85 136821 8 480 :ﬂs.l“:]‘:e "3;;' /m‘m':::::’;‘;&””m”"” oo
25 @ R. KELLY Slow Wind (/ive/Zomba Label Group) 913 +43 87840 7 39/0 TRINA f/KELLY ROWLANO Here We Go (Sip-¥-Skde/Atlantic) +353
22 @ PURPLERIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin) 894  +160 60121 5 373 | MARIAH CAREY Don't Forget About Us Asiand/UMG/ +339
29 @  SEANPAUL WeBe Bumin' (VP/Atiantic) 792 +79 121580 6 403 LIL" KIM Lighters Up Duoen Bomiicantic/ +306
0 @  GINUWINE When We Make Love (Sony Urban/Epic/ 772 +126 G370 4 S0 ::‘:’::::&m“'{ﬁ‘"”’aamm :;gg
21 27  YING YANG TWINS fiMIKE JONES Badd (7177 764 -340 59780 16 50/0 C. BROWN f1J. SANTANA Runlt (fiveZomba Label Group) ~ +265
24 28 BOBBYVALENTINO Tell Me (OTP/Def Jam/IDJMG) 759 231 113983 19 460
27 29 CHARLIEWILSON Charlie Last Name: Wilson (/ive/Zomba Label Group) 705 45 79047 19 310
31 €  JAZZEPHAfICEE-LO Happy Hour (Capitol) 694 +65 35197 5 431
33 € JUELZSANTANA There It Go (The Whistle Song) (Def Jam/Def Soul 686  +203 85639 3 372 b ;//// Y -
3 € TREY SONGZ Gotta Go (Songbook/dtantic) . 683 +152 66885 3 516 & ’HEW&ACTIME
33 €  NEYOFIPEEDI PEEDI Stay (Def Jam/iDJMG) 683 +79 90291 4 3710 | MISSYELLIOTT Teary Eved (6o MindViolatorAtiantc
48 @ UL WAYNE Fireman (Cash Maney/Universal 682  +303 66836 2 Goi5 | o rovs 376 TotalStatons: 2 Add 2
34 €  JAHEIMfIJADAKISS Everytime! Think About Her (Jivine MillWamer Bros) 651 +64 45094 3 53 ?:gmf’gf ’#;‘;’f"s(fm’”as a0
0 € YINGYANG mlns fIPITBULL Shake (TVT/ 638 4278 47928 2 BUA | et
32 €  FANTASIA Ain't Gonna Beg L/AMG) 625 +12 77095 8 36/0 Total Plays: 320, Total Stations: 34, Adds: 2
35 € FLOETRY fiCOMMON Supastar (Geffen/ 597 +65 45710 5 410 | pecriNy's GHILD Stand Up For ove.. (Sany UrbontCokmbia
40 €D  AVANTILIL' WAYNE You Know What (Geffen/ 547 +79 48120 2 4572 | Total Plays: 285, Total Stations: 33, Adds: O
26 40 50 CENT f/MOBB DEEP Outta Control /Shady/Aftermatilntersiane) 520 309 3887 15 510 | MARIO flJUVENILE Boom (/AMG)
37 @ T.0.K. Footprints (When You Cry} (VP 518 +14 118829 3 an Total Plays: 276, Total Stations: 27, Adds: 0
44 @ CHAMILLIONAIRE Tum It Up LatimUniversal 515 +102 34241 4 291 PAUL WALL... They Don't Know (SwishaHouse/Asylum/
41 (® BUSTARHYMES... Where's Your Money (Aftermatiinterscops) 491 +23 31138 3 a3 | ot Plavs: 275, Total Stations: 31, Adds: 9
42 @  YOUNGROME fMARQUES HOUSTON For Your Love (TG /Universall 482 +17 24308 3 280 | JOSOTM e s 14, A 0
@  MARIAH CAREY Don't Forget About Us /isiand/IIMG) 478 +339  sj082 1 sgy | v 268 Totel Saios: 14, Ads
43 @  YOUNG JEEZY GoCrazy (Def Jam/IIMG) 851 10 O 5 N0 | Do 00 o S g Ay e
47 @  FUGEES Take It Easy (Sony Urban/Columbis) 446 +63 73651 2 4786 | o ONES.. What You Boon Drankin On imatioch
46 @ BUN B Draped Up (Rap-A-Lot/Asylum/ 429 +38 34479 2 302 Total Plays: 263, Total Stations: 32, Adds: 2
39 49 SHARISSAfR. KELLY InLove With A Thug Virgin/ 429 $4 17158 9 2510 | QuVIA So Sexy /GUitlnterscopel
(D PHARRELL fGWEN STEFANI Can | Have It Like That (Star Trak/interscope) 422 +176 51180 1 444 Total Plays: 257, Total Stations: 21, Adds: 0
68 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
10/9-10/15. Bullets appear on songs gaining plays o remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs ranked by total plays
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases Station playlists for all R&R reporters are available
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart cn each station is assigned an AQGH number. Average on the web at www.radinandrecords. com.
Quarter Hour Persons used herein with permission from Arbitron Inc. {© 2005, Arbitron Inc.).© 2005 Radio & Records.
Py Promote your company, product, or event with
'"al Roll-a-Sign’s versatile disposable banners

by Cost-effective and reusable
2 Many sizes and colors available
Durable enough for indoor or outdoor use
Advertise your message in any color

~ 5 74 Call today for more information!
RO e N | 1-800-231-6074 www.rollasign.com
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URBAN AC TOP 30

October 21, 2005

WX WK ARTIST TITLE LABEL(S) T whis m'%:‘:n'o‘ks A
1 1 CHARLIE WILSON Charlie Last Name: Wilson (ive/Zomba Label Group) 1724 41 170742 21 6310
2 e VIVIAN GREEN Gotta Go, Gotta Leave (Columbia) 1447 +38 14841 21 5310
4 0 ERIC BENET 1 Wanna Be Loved (Reprise/ 1415 +117 119018 1 6511
3 4 MARIAH CAREY We Belong Together (is/and//DJMG) 1275 111 126820 23 35/0
5 5  KEM | Can't Stop Loving You (Motown/Universal) 1199 -84 146385 40 5510
9 ©  ALICIAKEYS Unbreakable (/8MG) 1126 +202 133734 6 5911
6 7 KEM Find Your Way (Back Into My Life) Motown/Universal) 1012 -30 83633 18 53/0
n 8  JILLSCOTT Cross My Mind (Hidden Beach/Epic) 886 -16 96480 23  40/0
8 9 FANTASIA Free Yourself (J/AMG) ’ 852 -87 95404 29 4710
10 10 INOIA.ARIE Purify Me (Rowdy/Motown) 846 -69 96593 26 490
14 @  LYFEJENNINGS Must Be Nice (Columbia) 829 +89 85933 15 201
7 12 TONIBRAXTON Please (BlackGrount/Universal) 808 -182 66170 19 480
15 ®  MARIAH CAREY Shake It OFf fisland/IDJMG) 745 +58 89993 5 3414
16 @  OWELE I Think I Love U (Vigin/ 696 +17 53796 9 51/0
12 15  OR.CHARLES G. HAYES & WARRIORS Work It Out (ICEE) 635 127 52490 16 41)0
17 @  JEFFREY OSBORNE Yes, 'mReady Uay0z/Koch) 617 +31 54867 8 480

20 @  EARTH, WINO & FIRE Pure Gold /Sanctuary/SRG) 596 +119 46404 14 350
13 18 STEVIE WONDER From The Bottom Of My Heart (Motown/Universal) 583 -162 4321 19 4210

21 @  BABYFACE Grown & Sexy (Arsta/AMG) 521 +56 42121 4 433
18 20  SHANICE WILSON Every Woman Oreams /Playtime/ - 518 21 42317 1" 3810
19 €  MINT CONDITION Whoaa fimage/ 513 +23 31492 10 30/0

22 )  YOLANDA ADAMS Someone Watching Over You (Atiantic) 433 +1 59172 12 38N

2 €D  KINORED THE FAMILY SOUL Where Would | Be (The Ouestion] (Hidden Beact/ 360 +17 40790 6 3012

23 24 PATTILABELLE f/MARY J. BLIGE Ain't No Way (Def Soull0JMG) 354 22 42746 17 3010

28 @  HEATHER HEADLEY In My Mind (RCA/AMG) 353 +68 22625 2 4316

26 @  WILLDOWNING Crazy Love (GRP/VMG) 342 +20 22547 5 313

25 27 KIRK FRANKLIN Looking For You (Gospo Centric/Zomba Label Group) 322 8 42389 3 281

@  TONIBRAXTON Trippin' (BlackGround/Universal 308 +105 20342 1 35/5

27 @  DESTINY'S CHILO Cater 2U (Columbia) 300 +5 28616 1" 8/0

- €D  FAITHEVANS f/SNDOP DOGG Mesmerized (Capital) 276 +53 31367 14 2400

66 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 10/9-10/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in totat plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station, Songs unreported as adds do not count toward overall total stations playing asong. Most Increased Plays lists the songs with the greatest week-to-week
increases intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (@ 2005, Arbitron Inc.).© 2005 Radio & Records.

roweren[:1d
MOST ADDED’
ARTIST TITLE LABEL(S) 008
STEVIE WONDER Shelter In The Rain (Motown/Universal) 21
FAITH EVANS Tru Love (Capito) 2
MELI'SA MORGAN | Remember (Orpheus/Luann) 14
J. JONES f/W. BRADY & W. CARTWRIGHT Don't Stop /Genesis) 8
HEATHER HEADLEY In My Mind /RCA/AMG/ 6
TONI BRAXTON Trippin’ (BlackGround/Universaf] 5
JAHEIM flJADAKISS Everytime 1... (Divine M/Warner Bros.) 5
GERALD LEVERT I Like It {Rhing/Atlantic) 5
MARIAH CAREY Shake It Dff Asland//0JMG) 4
MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
ALICIA KEYS Unbreakable (/AMG) +202
EARTH, WIND & FIRE Pure Gold (Sanctuary/SRG) +119
ERIC BENET | Wanna Be Loved (Reprise) +117
TONI BRAXTON Trippin' ftiscikisovmal Uvinersal +105

JAHEIM flJADAKISS Everytime ... (Divine MilfWarner Bros.)  +103

NEW & ACTIVE

LINA Smooth (Hidden Beach/Red Distibution)

Total Plays: 274, Total Stations: 18, Adds: 0

BEYONCE' Wishing On A Star [Columbia)

Total Plays: 252, Total Stations: 30, Adds: 1

JAHEIM flJADAKISS Everytime | ... (Oivine MilWarner Bros.)
Total Plays: 224, Total Stations: 30, Adds:

KIM WATERS f/MAYSA Daydreaming (Shanachie)

Total Plays: 117, Total Stations: 14, Adds: 1

FLOETRY f{COMMON Supastar (Geffen/

Total Plays: 115, Total Stations: 12, Adds: 1

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www. radioandrecords, com.

( KMIQHeusion, TX® WM Aosisvisie, KY* WRKSMew York, NY* Music Choice Smooth RABSakeiite WTG/Tescaloess, AL \
OM: Tom Cadococei POMO: Tl Gorard Gicon PO: T lld.vlt' OMPD: Dasmon Wilisms: DM: Grog Tomascae
REPOR ,ERS POAD: Sam Choice Mo Aats 0: Julle Guntings APD: Moca Thomes POAD: m
W ALICAKEYS WRBV/Macon, GA 13 LYFE JENNNGS MD: Lamends Witiams 11 PATTI LABELLE & WY
: PO/MO: Ciris Wiliams U o/ 16 ANTHONY HAMILTON T AMTABAGR
. 9 5 . WHRP Hentsvitle, AL" 4 VELSA MORGA WRUS/Moriolk, VA* e WIBWW. Paim Beach, A
Slations and their adds listed alphabetically by marke! | oo s o e OMPD: Efe Myhesk Sttt e  Sod ot PG Mark ety
WOVE/AReny, A WAy KS0C/Dattas. TX* AED: Dotk roena T H— MBS et ] s
OM: DI Jomes POMD: Toeri Avery OMk: John Candetaria STEVIE WONDER mi, R WILNoriolk, VA' MELFSA MORGAN HEATMER HEADLEY
PO: Rochon Vance NoAdds PU: Joha Long MELTSA MORGAN Vmﬂ'lll'h , AL OMPD: Dos London KEXE WYATT
e WONC/Chariote” 13 WTLCMnsianapelic, N Loy Fites MO; Bion 0'rion Thos Touch/Esieitte WHURWashingion, OC
PO: Abvia Siows He PR Brion Waltaes fadl BITACE I PO Duve Dickiosen
KSYL/AIbquerque. NM' MO: Chwts James OMPD: .0, Kumes 1 TON BRAXTON. [yl WCF/Oriande, FL* -M-W MO Trash LaTrolie
OM: DI Moy 2 STEVIE WONDER Mo Adds. . MS* . OM: Siove Holerook 1 JAHER KADNOSS
7 Th donen: N WXD/Deol, M : Stan Branses VMR Mirwaukoe, W PO Kevia Gardaer WLVSsvannh, GA EIEVE WONDER
m%l-m- MO: Tracle FATH EWAIS POMD: Lawrl Joras Noidds nltmuv

fesTairs B L - STEVE WONDER Wolan WRRXPessscoh, R.° POAMD: Gary oung WIMyWastiogies. DC

-y s 105 Dot s WSOLdacksenvie, " WOLTMoble, AL* FOARS Tory S s e T oy o
Yoy Wiz & APt ek Sman O G e oue: AP0 Linds Satetios” Moorr KRS Srevpor, LA* "} e s
O o n-':- :: Hrsal e R A M Koty Sxiow JvENe, ONPD: Gowen Echos WA CoReY -
Wﬂm on ML Ko KK Kansas Cly, MO® PD: Clrls Coblas o T b e AL .

PO TPy Rank OM/PD: Kim Johnszn L2 N .. - PD: Jooekd Jackaes P0: Jos Tambamo KMo Sirovepart LA Tt

: Char Bet fush | (DAOTo o Wen A APO/MO: Jo Gomble LT . 6 MELISA NORSIN

TOW BRAXTON L LT N GERMDLEVERT POANC Doyl ot ’;R“" - Pl
e P0: Doy Willams D e i 9 ML, wec Ol Hoen LS LS, Lowis, MO* Note: For complete adds,

:Tim oty ; POARD: Joll Adoren 0 0 WoShey Srickend OWPD: Chuwek M see R&R Music Tracking.
APOMD: Kol Fishr SANNE JONES. [y ADNS Noddox ™ 2 HEATHER STEVIE WOMDER
2 MARUAH CAREY STEVIE WONDER 1 MELTSA NORGAN LA’ Smosy

1 STEve woomm . ATHEVARS KMEXLatayetle, e ey [ WRUNAL Lowis, MO
WWOW/Colembla, 8C PO: D-Rack sl OM/PD: Oy Yowy PD:Garth
KQXL/Ba1e0 Rouge, LA 90 Mike Love WOZZFilot, Mi* e s, APD: Shawn Alezander " HEATHER HEADLEY o
POARD: Me Vormon B Lor Mk PO: Ty Michests e DaChew ioven. T W Jod B ———

T wdeen Seve womes, MELTSAMCRGA n@mﬁ.;a 0 Jusn il AT OM: Rich Lasher MEDIAR!
WBHIBiamingham, AL WAGHCoumbez, GA e snce B o woses ot alors OMPD: Al Payne T e s “Monitored Reporters
T solan OB: Brien Walers P: Ernie Doe g KMEZow Orieans, LA” o: Frady Fox LA VS

POAPD: Ososn Rasheoda STEVE WOROER WHOLawrol, NS PD: Laion “LBJ° Joseph (525 86 R
WUHT Rirrningham, AL MO: Edward Lowis MELFSA MORGAN OMt: Jackson Walker H0- Koldor Summers WVBEoanoke, VA WINP/Tamga, AL Total Reporters
PD: Kein “Koole™ Fax FATHEVANS WFLWFL Plerce, R* PO: Denise Brosks THEVAS POAMO: Walt Foré OAE Lows Maammad - —

FAITH EVANS STEVIE WONDER o NoAdds. JAMNE JONES. 17 MARAH CAREY .

WL DOWNNG WELYSA IORGAN OM: Mike Jomes . WL COWNIG. 1 TOM BRAXTON PO: Lyan Toliver X 66 Total Monitored

NG SN WIZiColombes, GA PO Jamas 1. s ack, AN WYLOMew Orieans, LA O '.‘z".ﬁ'&"’“ _—
i ol SMPD:Ca Comr, (BT T] PO Mok Ditn 00 Cara B Wstiaishen. MO 1 owon 20 Total Indicator
MO: TK Jomos: 2 LARTH, WD § FIRE WONG/Grosnshord, HC' ;mm lvwm" mmm D -

5 STEVE WORDER STEVE WONDER O Tols FATH VNG WL DOMSG FATH WIBX/Toleso, OH Did Not Report.

MELFSA MORGAN SANGE JONES. FAITH EVANS KLHAss CA WBLSMew York, NY* DOMELL JONES SUERMAINE DUPRE PO: Lom 3

S WXNGColmbes, OH . FOAD: Nessat! PO: Viewy Broan s MO: brand! Srowes Playlist Frozen (3):
ST Crarieten $C° Dit: Pasi Skomy e S iy ool v KDL Som France, CX T WHBX/Tallahassee, FL

oy 2 frei # S oo FATEwMS 0 Koamie T VLA RO WMXU/Columbus. MS

\__5Teve wosen " Dow Mo Ads XM The Flow/Satellite J
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' GOSPEL TOP 30

October 21, 2005 .
WK B ARTIST TITLE LABEL(S) T ivs AJ?D‘IE}IEE v v MQST ADDED /
1 0 CECE WINANS Pray (Sony Gospel) 1104 +63 32368 16 36[1 | ARTIST TITLE LABEL(S) 7 ADOS
2 @  DR.CHARLES G. HAYES & WARRIORS Work It Out /ICEE! 1103 +64 26887 22 3pp | CECEWINANS He's Concemed (PureSprings/Sony Uben) 4
4 3 MARY MARY H Sony Urban/Columbi o 5 29335 2 3110 KIRK FRANKLIN Looking For You /Gosgo Centric/Zomba Label Group) 3
ARY MARY Heaven (Sony Usban/Columbia) : 0| SRAEL AND NEW BREED Not Forgotten fitegrity Gospel 3
3 4 YOLANDA ADAMS Be Blessed /At/antic/ 93] -55 33836 29 32/0 SMOKIE NORFUL God s Able /£M/ Gaspel) 3
5 5  KURT CARR God Blocked It {Gosgo Centric) 84 -33 26268 30 34/0 | YOLANDA ADAMS Victory fAtlantic) 3
6 ©  ALVIN DARLING All Night (Emtra) 825 +10 23492 25 31/t | LUTHERBARNES... Somehow, Someway (Atlanta int) 3
8 a KIRK FRANKLIN Looking For You (Gospo Centric/Zomba Label Group) 810 +139 29712 7 3313 M 0 S
7 o MISSISSIPPI MASS CHOIR I'm Not Tired Yet (Malaco/ 731 +1 16294 29 2810 1] r J
12 o DEITRICK HADDON God Didn't Give Up /Verity/ 689 +107 25636 2N 251 /NCR,E,A S.E.D PLA YS
13 @ TONEX Work On Me (Verity/ 6§65 +109 26356 19 2312 Tom)
9 @  TYE TRIBBETT & G.A. Everything Part 1, Part 2 (Soay Urbar/Columbia) 59 +4 18002 28 25{0 | ARTIST TITLE LABEL(S) . ) INCREASE
10 @  V.P.MASS CHOIR flJOHN P. KEE Bread Of Heaven (Verity/ §33 2 18078 19 24p0 T”u"la‘[m':t'::m;‘;ﬂw (OO I By ::g:
1 14 LASHUN PACE Hey (EM/ Gospell 575 14 20569 25 2310 | WICLIAM MURPHY, 1l Let It Rise (Sony Urban/Epic/ +100
14 @  KETHWONDERBOY JOHNSON | Need A Blessing /Worldwide Music) 564 +21 18550 18 25/1 | TIFFANY EVANS Father Can You Hear Me Rowdy/Motown)  +88
16 (D DOTTIE PEOPLES He Said It Malaco) 55¢ +23 11824 1 2610 j n:n[:\sto:sle : fﬂscﬂ: gfg’"f/f SR +;;
’ . J. . PRICE God's Gift Music One/Epic/Sony Urban)  +
17 8 MARY MARY Yesterday /Sﬂﬂyy/baﬂ/ﬁolumbla/ ‘ 542 +63 20638 6 2211 DR CHARLES G. HAYES & WARRIGRS Work It Out ((CEE) +54
20 WILLIAM MURPHY, 11l Let It Rise (Sony Urban/Epic) 518 +10Q 19475 5 282 | CECEWINANS Pray (Sony Gaspel) +53
18 @ SHIRLEY CAESAR | Know The Truth lLies) (Shu-Bel/Artemis Gospel) an +22 13236 5 1712 | MARY MARY Yesterday (Sony Urban/Columbial +63
19 @ DONNIE MCCLURKIN & KIRK FRANKLIN Ooh Child (Verity/ 463 +14 16096 14 2140
21 @ DORINDA CLARK-COLE Great Is The Lord (Gospo Centric/Zomba Label Groug) 453 +40 12677 10 1940 NE' 7 & CT V y
22 @ JEFF MAJORS fIKELLY PRICE God's Gift (Music One/Epic/Seny Urban) 438 +67 20756 3 19§2 ‘w - 2‘ l E
5 . YOLANDA ADAMS Victory (Atlantic/
24 @ EVELYN TURRENTINE-AGEE Go Through /ight/ 4 354 +12 9230 17 15/0 Total Pays: 255, Total Statons: 12, Adds: 3
23 24 RUDOLPHMCKISSICK, JR. & WORD AND WORSHIP... Right Place Emtro/ 327 -26 6633 9 16/ | MYRON BUTLER & LEVI Set Me Free EM/ Gaspel)
26 @ OARWIN HOBBS Glorify Him (EM/ Gospell 324 +23 6911 3 151 | Total Plays: 241, Total Stations: 10, Adds: 0
27 @  HEZEKIAH WALKER Lift Him Up (Verity/Zomba Label Group) 322 +32 9043 2 1712 ITSRAE‘IL ANI;ZNZE\g BREED Not F]r;gx:jt:n Zﬂregmy Gospell
_ otal Plays: 222, Total Stations: 13, Adds:
@ TIFFANY EVANS Fa.ther Can You Hear Me {Rowdy/Motown/) 302 +89 11762 3 121 RODNIE BRYANT | Am A Worshioper (Tyscot/Taseis!
25 28 BRUCE PARHAM Hide Me /S Ford Music Group/ 280 -38 6382 16 110 | Total Plays: 202, Total Stations: 8; Adds: 1
SMOKIE NORFUL God Is Able (£M/ Gospel) Y2y +42 9240 1 1313 | CHARLES AND TAYLOR Still Gonna Pray /fntegrity Gospel)
28 30 JOANNROSARIO | Hear You Say (Verity) m 3 9294 13 13)0 | Total Plays: 194, Total Stations: 9, Adds: 0
- KIERRA “KIKI” SHEARD That Thing /EM/ Gospel/
41 Gospel reporters. Songs ranked by total plays for thz airplay week of Sunday 10,9 - Saturday 10/15. Total Plays: 190, Total Stations: 10, Adds: 1
© 2005 Radio & Records Songs ranked by total piays
4 WDAS/Philadelphia, PA Sheridan Gospe! Network/Satellite
REPO R TERS WFMV/Columbia, SC WTLC/ndianapolis, IN WHALMemphis, TN OM: Thea Michem : Michael Gamble
4 . PO: Tony ~Gee" Green OM: Brian Wallace PO Eileen Collier PD: Jos Tamburro in Dukes
v 8 ? APDMO: Mmh"‘llr PD: Paul Robi APDMD: Tracy Bethea APDMOD: Jo Gambie :g BYAN;HDNCAGE -
L e = . 1 OSCAR WILLLAMS & PERFECTED PRAISE | MO: Donovan Hartwell ] HOBBS
Stations and their adds listed alphabetically by market | '“**"° R WLOKMemphis, TH § HRIWALIER N VacalootarAl,
WSYD/Columbus, OH WHLHAacksan, MS i aroer 5 Cece g PO/AMD: Crares Anthony
WPZE/Atlanta, GA WXDK/Bann Rouge, LA WXTC/Charleston, SC OM: Jerry Smith OM: Steve Kelly WHMBMMiami, FL WPPZ/Philadelphia, PA No Adds ]
70 Coome i Y P o oo Wrigt P b g OM: £ Clzudene Freeman OMPO; Helen Ltk WYCBWashington. DC
33 TONEX 19 DOVADALORD APO/MO: James Wallace PO/MD: Gaeg Cooper lodos 11 TAMELA
10 JOHN GRAY 16 ALVINOARLING 2! LAMAR CAMPBELL KHVN/Dallas, TX A WFAL/Wilmington, DE
WTHB/Augusta, GA 15 KeAB RS A0 SDLUTHER STRNES POME: aren s WOAD/Jackson, MS WGOKMabile, AL A male o NG 3K i o
W‘ Mn:ﬂ 2 WENN/Birmingham, AL wPZS/Chavione 2 SN %‘ms:?" hm PnlMu Felicla A,mm,m APD: Shawn Alexander mm Manue! Wena
2 ALDOLPH MCKISSICK_JR Dovg Hamand 1 s g 3 YOLANDA ADAMS 1] MISSESIPIMASS CHorR b 1 D’&rﬁnmx ool -
WCAG/Baltimore, MD - % ""(7 s VICKI YOHE LY CAESSH 8 rousoAsS
AP Dt Bown 1 Qe "{f; B’cs',‘,:““" "- WCHB/Detroit, MI KPRT/Kansas City, MD WNLWMonlunmerv A n"ff”""‘"‘“"” w —_—
1 Mo MMAWW PRIESTHO0 | 48 NKACLE PROVECY tn RUTHERFORD | PO: MichaelRabinson ng KR AL wjuol lnﬂ.‘ Did.Not Report,
B e WJNlIl:havimnn sC s ROONEY POSEY w 'm" (] NoAdds 13 LSPEMCER s“mm & TESTAMENT iwgiafﬂ?sgéf)}a
| BT hosmo g |VEEERe | ERmw e
PD: Jen Majors ALY, I s i 9 SHRL N % St wew et ABC's Rejoice/Satellite wpgf;’,',}v“;‘s',fi",,' e LDC
APD Jean Aision s SHOP PALL S HORTON 4 i N 38 DA MINISTER & RS oo 7 FUL PO Wilte Mae Mcter jashington;
LUTHER BARNES 5 ELAINE NORWOOD 7 LASHELL GRIFFIN 64 4 HEZERATWALKER WQYZ/Biloxi, MS
e 3 DARLENE MCCOY 7 AMOSS WSOK/Savannah, GA  /

Your dimes conquered polio.
Give us a hand with premature birth.

Support research at marchofdimes.com

tFﬂ:REMATURE BIRTH :
. e ——c

The answers can't come soon enough.®

March

of Dimes

© March of Dimes Birth Defects Foundation, 2003
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COUNTRY REPORTERS

N
- Stations and their adds listed alphabetically by market S
n h
H KKNUEugene, OR Ll bt PO: Jon Marks WKKO/Toledo, OH*
OH* g - 3 -
KBCY/Abllene, TX WJLS/Beckdey, WY g‘v_ﬁr\jﬁwmﬂ'v poipiaileths e O et HD: Wes Poe %MT:::’“
OM: BradENln pyr o PR:Sephen Gatar o T St 6oy Sl
: : T :
PO o 1 o APOND: D Michais RO TS W KUSS/San Dlego, CA° e
OSSN } SR Hi=N :don Prol " WGTRMyrtle Beach, SC PD: Mike O'Brizn e
WQMX(Airon, OH* WKNNBiloxi, MS evaland, OH* i e Moo ] w,,,';","*,,.' st "’D*E..‘&mu WIBW/Topeka, kS
OMPD: Kevin Mason OM: Walter Brown mm ' Enhmmh PD: Rich Bowers
Thamey P10 Kop Greggory O Chuck ot Ok i Whiinore Rt T e Ay 10 e
3 PD/MD: Rick Robests PO/MO: Julie Stevens 15 GRAD PASLEY VDOLLY PARTON
WONAAlBany, NY* W2HO(Biloxi, MS KGEY Colorado Springs, C0° | e s e o | 58 o 1 sios v
FD: Buzz Brindle PO: Bryan Rhodes " ich 1 SRETCHEN WLSON : Larry Blakeney )
PO S Eatet, il PDtJoJoTmpesh § i S ArOMD: Mvon St WKDF Nastuille, TH* KOG San Lk Oblag, CA | WICH e i, W
7 o e WO Valorie Hart { e tee ' Sonn v OM/PD: Dave Kelly PO/SD: Pagper Danie OMPD:
SARREVAS GRTDEN WLSON MO: Kim Lesiie T e s 'f'némm
« | WHWK/Binghamion, NY KKIX/Fayetteville, AR . ol . 12 JNEY KGO S AAYSOOTT
e R : E4 Waler KKCS/Colorado Springs, CO* | Py Dave Ashera e E TR, $ o e
o: a D: ks WcBride £0yM0: e Lars .
L) i e B " WS(Nasiville, TN Maia,C | OWtHerhiomn
A s ! o {Ae WUO(Lexington, KY OM: Clay pryrieilnih POMD: Buzz Jackson
e L) WCOS/Columbia, SC* - OhRoberLinsey P Kot Ko 1t o0 0w T
o . | WML Fayettevi PO: Marsal FRbre bl
S o | WOXB/Bimingham, AL Wmm OM: Mac Edwards MD: Karl Skasnon s whcwn s
e H g PO:Paul Johnson | S s WSMMashville, TN e o
KRST/AIbuquerque, WA+ | APOMD: boy Crze ! FORSSERATO | APD: Dave Sione e FPO: Jobn OMPD: Mark Wistn KVOO/Tulsa, OK*
e D D800 e WO, Pk S APD: Heid Docker POMD: i amploa
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Fall Book Music
Tuneup

Country’s most-played power gold,
recurrents and artists

E‘ven though you’ve probably already tweaked and tightened
4 your gold and recurrent libraries for the faltboolcHA thought
we’d help you take one final look. Here’s what the R&R Coun-
try reporting panel is playing as its hottest songs in those cat-
egories.

Perhaps most interesting is the upheaval
in the power golds since I last printed this
list (1/5). Normally I wouldn’t print anoth-
er list so soon after the last, but I was struck
by some of the major changes that took
place in such a short time.

For instance, nine songs are new to the
top 15. Four of the top 15 were in the 20s
nine months ago, one was in the 30s, and
four weren’t even in the top 50. In all, there
are 17 new entries into the top 50. Another

example: Keith Urban had no songs in Jan-
uary’s power gold top 50, and now he has
three entries, including a pair in the top 15.

Finally, a tip of the PG chapeau and a pack-
age of Energizer batteries to the Don Schlitz
and Paul Overstreet classic “Forever and
Ever, Amen,” sung, of course, by Randy
Travis. The venerable 1987 tune continues to
be a fan favorite that just won’t burn, rank-
ing No. 28 — up one notch —on this edition
of the PG top 50. Simply incredible.

Country’s Top Recurrents

These are Country radio’s top 50 top recurrents, based on airplay from Oct. 5-11,
2005 as monitored by Mediabase 24/7.

1. SARA EVANS A Real Fine Place To Start

2. TOBY KEITH As Good As | Once Was

3. SUGARLAND Something More

4. FAITH HILL Mississippi Girl

5. RASCAL FLATTS Fast Cars And Freedom

6. KEITH URBAN Making Memories Of Us

7. SUGARLAND Baby Girl

8. BROOKS & DUNN Play Somethin' Country

9. CRAIG MORGAN That's What | Love About Sunday
10. JOSH GRACIN Nothin' To Lose

H

11. BRAD PAISLEY Alcohot

12. RASCAL FLATTS Biess The Broken Road
F

13. VAN ZANT Help Somebody

14. SHEDAISY Don't Worry About A Thing

15. KENNY CHESNEY Anything But Mine

16. BLAKE SHELTON Some Beach

17. TIM McGRAW Live Like You Were Dying

18. DIERKS BENTLEY Lot Of Leavin' Left To Do

19. MONTGOMERY GENTRY Gone

20. BRAD PAISLEY Mud On The Tires

21. TIM McGRAW Do You Want Fries With That

22. KENNY CHESNEY | Go Back -

23. TRISHA YEARWOOD Georgia Rain

24. SARA EVANS Suds In The Bucket

25. GEORGE STRAIT You'll Be There

26. GARY ALLAN Nothing On But The radio

27. DARRYL WORLEY Awful Beautiful Life

28. JO DEE MESSINA My Give A Damn's Busted

29. DIERKS BENTLEY What Was | Thinkin’

30. GRETCHEN WILSON Redneck Woman

31. ALAN JACKSON. Remember When

32. KEITH URBAN Days Go By

33. KENNY CHESNEY w/UNCLE KRACKER When The Sun Goes Dlown
34. TRACE ADKINS Songs About Me

35. LONESTAR Mr. Mom

| 36. JEFF BATES Long Slow Kisses

37. KEITH URBAN You're My Better Half

38. JOE NICHOLS What's A Guy Gotta Do

39. ALAN JACKSON & JIMMY BUFFETT It's Five O'Clock Somewhere
40. KEITH ANDERSON Pickin’ Wildflowers Continued on Page 43

=

=

S =

40 ® Radio & Records October 21, 2005

—

: Country’s Power Gold

" Here are the 50 most-played power gold hits on Country radio from Oct. 1-8, 2005. Of
course, local auditorium music tests are your best source for choosing power goid. But if
. you don’t have that luxury, this airpiay information should help in making sure your
power gold category is on the right track.
Rank Rank
10/05 1/05
1 24 TIM McGRAW Something Like That

2 — KEITH URBAN Who Wouldn't Wanna Be Me
3 23 TIM McGRAW Where The Green Grass Grows
1l 4 1 GEORGE STRAIT Check Yes Or No
5 3 GARTH BROOKS Friends In Low Places
6 37 TIM McGRAW I Like It, | Love It
7 25 BROOKS & DUNN My Maria
8 14 LONESTAR What About Now
9 — MARK WILLS 19 Somethin’
10 13 DAVID LEE MURPHY Dust On The Bottle
11— KEITH URBAN Somebody Like You
12 22 JOHN M. MONTGOMERY Soid
13 2  JO DEE MESSINA Lesson In Leavin’
[ 14 10 GEORGE STRAIT Write This Down
15 — KENNY CHESNEY No Shoes, No Shirt, No Problem
- 16 11 TRACY BYRD Ten Rounds With Jose Cuervo
{17 5 TOBY KEITH How Do You Like Me Now
. 18 19 KENNY CHESNEY How Forever Feels
{19 16 BROOKS & DUNN Boot Scootin' Boogie
] 20 — TIM McGRAW My Next Thirty Years
21 8  FAITH HILL The Way You Love Me
22 4 TOBY KEITH Should've Been A Cowboy
23 — DIAMOND RIO Beautiful Mess
24 7  TRAVISTRITT It's A Great Day To Be Alive
25 — TOBY KEITH w/WILLIE NELSON Beer For My Horses
26 47 ALAN JACKSON Chattahoochee
27 — TIM McGRAW Real Good Man
I" 28 29 RANDY TRAVIS Forever And Ever, Amen
29 12 TRISHA YEARWOOD She's In Love With The Boy
30 — KEITH URBAN You'll Think Of Me
31 45 JOHN M. MONTGOMERY Be My Baby Tonight
32 43 TIM McGRAW Down On The Farm
33 17 SAMMY KERSHAW She Don’'t Know She’s Beautiful
M4 9 BROOKS & DUNN Ain't Nothing ‘Bout You
35 — MONTGOMERY GENTRY Hell Yeah
I 36 39 LONESTAR Amazed
37 44 ALAN JACKSON Gone Country
38 — TRACY BYRD I'm From The Country
i 39 — TOBY KEITH Courtesy Of The Red, White And Blue
40 — RASCAL FLATTS Mayberry
41 — TRAVISTRITT Take It Easy
42 20 JO DEE MESSINA Bye Bye
43 27 ALAN JACKSON Livin’ On Love
44 18 PHIL VASSAR Just Another Day In Paradise
45 46 TIM McGRAW Just to See You Smile
46 — ALAN JACKSON Little Bitty
47 6 GARTH BROOKS Ain't Going. Down 'Til The Sun Comes Up
48 42 GARTH BROOKS Two Pina Coladas
49 — STEVE AZAR | Don’t Have To Be Me 'Til Monday
50 — MARTINA McBRIDE Independence Day

= —— = s
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NASHVILLE
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Songs In The Spotlight

With the CMAs in N.Y.C., awards week breaks new

ground

4 Tountry music’s signature events are quite unlike anything

. found in other genres. The Country Radio Seminar, CMA
Music Festival (formerly known as Fan Fair) and the conglom-
eration of events known as “awards week” offer compelling evi-
dence of this town’s singularity within the broader music busi-
ness. And this year awards week is experiencing an unprec-
edented, though temporary, change.

For as long as most can remember, awards
week has centered around the annual CMA
Awards telecast, which has originated from Nash-
ville since its 1968 inception. The expansive event
came to include performing rights organizations

. 1 hosting grand galas to hon-
| or their member writers
| and publishers, the Song-
writers Hall of Fame din-
ner, and lavish post-CMA
label parties stretching into
the wee hours.

Buses poured into Nash-
ville as artists interrupted
their tours for the chance to
appear on national televi-
sion, radio stations nationwide sent crews for re-
mote broadcasts, and music-biz execs and media
from New York and L.A. flew in for a taste of
country’s big week. “It's like all of the family com-
ing home for a reunion or holiday celebration,”
explains BMI VP /Writer-Publisher Relations Paul
Corbin.

The Country Music Association’s decision to
move its awards show to New York this year
posed a real challenge for Nashville’s creative
community. Maintaining the tradition of a com-
bined event ultimately proved unrealistic. Thus,
this week’s award celebrations took place in
Nashville without the CMA Awards.

"Keeping the presentation of the awards in
Nashville keeps us connected to the foundation
of the business and eliminates added expenses
for the songwriting community that would have
to commute to N.Y.C. if the event was held
there,” says ASCAP Sr. VP Connie Bradley.

“It’s nice to have the CMA Awards as the end-
of-the-week focus,” Corbin says, “but, with the
exception of this year, we will enjoy it again. This
week the focus is on the music and its creative
foundation.”

Paul Corbin

Greater Good

Reaction to this one-time separation seems
overwhelmingly positive, with most choosing to
focus on the long-term benefits country may
reap. “It's an unprecedented event from a lot of
perspectives,” says Pat Higdon, Sr. VP/GM of
Universal Music Publishing. “And it’s for all the
right reasons.

“I'm on the CMA board and was part of the
discussion about taking the awards to New York.
It's a good idea to really broaden the horizons
for this business and industry.”

“It's a one-of-a-kind, one-time event,” says
songwriter Bob DiPiero. “It'snota negative, it's
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a positive. There’s just that much more spotlight
on the songwriting community. Plus, I view the
CMA move to New York as longevity planning
for our art form.” —

The CMA's absence from
the week isn't the only shift.
“We have to adapt our |
awards nights around that,
whichisa change,” Higdon
says. “But a bigger change
for the publisher awards is
the fact that ASCAP’s going
to a new format.”

Rather than the tradi-
tional dinner banquet, this year’s ASCAP Coun-
try Awards were staged at the Ryman Auditori-
um in a more typical awards-show style.

“Having songwritersaccepting their awards on-
stage at the Ryman Auditorium is a great idea,”
Higdon says. “It's a prestigious idea. [ like the
thought process behind making the writers feel like
royalty, because that’s what they are. Nothing hap-
pens in this town until the song is written.”

ASCAP’s Bradley says the move has been
very well-received. “The Ryman is sacred among
songwriters and entertainers,” she says, point-
ing out that honorees get to accept their awards
on the stage where “Hank Williams, Patsy Cline,
Johnny Cash, Elvis Presley and so many of their
heroes” have petformed.

For her part, Bradley says that the CMA’s hav-
ing relocated may actually be a boost. “One of
the challenges of CMA Awards Week has tradi-
T s tionally been the number
of events and functions
that strain the resources
and hours in the day for
our artists and creative
community,” she says.
“This year provides an op-
portunity for our song-
writers to have center stage
in an atmosphere that is
more relaxed and shines
the spotlight solidly on their efforts and accom-
plishments.”

EMI Publishing Exec. VP/GM Gary Overton
agrees. “Honestly, the sentiment is that more
focus will be on the writers and songs and less
on the artists and records,” he says.

Pat Higdon

Connie Bradley

Apple Juice

The CMA Awards may have moved out of
awards week, but the creative community plans
to take a bit of the awards-week magic to the Big
Apple.

felt in New York.

| People are enthused about it.”

Though subject to change, the lineups for all three shows are listed be-
| low. Each runs two hours beginning at 6:30pm.

Wednesday, Nov. 9

Radney Foster (“Raining on Sunday,” “A Real Fine Place to Start”)
Rivers Rutherford (“Ain’t Nothing 'Bout You,” “When the Lights Go
Down")

Mike Reid (“Everywhere,” “| Can't Make You Love Me")
Hilary Lindsey (“This One's for the Girls,” “Blessed”)

| Saturday, Nov. 12

d Brett James (“When the Sun Goes Down,” “Who | Am”)
M1 Matraca Berg (“Wrong Side Of Memphis,” “Strawberry Wine")
: Chris Lindsey (“Amazed,” “Let's Make Love")
r.l' Aimee Mayo (“Amazed,” “Let’'s Make Love")
g1 Jessi Alexander (“Honeysuckle Sweet”)
Sunday, Nov. 13
Bob DiPiero (“Blue Clear Sky,” “Take Me As | Am”)
Jeffery Steele (“Gone,” “These Days”)

| Tim Nichols (“Live Like You Were Dying,” “Girls Lie Too")

! Craig Wiseman (“Live Like You Were Dying,” “The Good Stuff")

Nashville North

Songwriter showcases set for New York

: Nashville’s awards week may not have its nationally telecast anchor

this year, and the songwriting community probably won't be as big a

part of CMA-night festivities as in years past. Nevertheless, a con- |
! certed effort is planned to make the creative community’s presence |

Songwriter Bob DiPiero has spearheaded CMA efforts to showcase writ-
ers and songs at a series of Big Apple shows. “I've been on the CMA
board for several years and view the writing community as my constitu-
ency,” he says. “So | was part of the planning process for the move to
New York, and | wanted writers to have a voice in this event.”

The best way to do that, of course, is to have top Nashville writers per-
form some of the genre’s biggest hits in a writers' night setting. “The im-
portant thing was to have a great venue,” DiPiero says. “We didn’t want
it in some big joint. We wanted to keep the smallclub intimacy, like [famed
Music City songwriter haunt] the Bluebird Cafe.”

Joe's Pub on Lafayette will host three shows in the week leading up to
the Nov. 15 CMA Awards. “We've got a great lineup of writers who are not
only writers but performers, storytellers and entertainers,” DiPiero says.
“The problem is, having so much great talent at all levels in Nashville, choos-
ing writers and having the time to spotlight them the right way is tough.

| “But tickets are already going like crazy, so it looks like a great event.

“We are very proactive with our writers,”
Higdon says. “We're taking a lot of them to New
York for some of the CMA -
events, as well as some |
things we're doing indi-
vidually with advertisers |
and agencies. We're hop- |
ing for a warm reception
for our songs and writers
in places we haven't tradi-
tionally had opportuni- |
ties.”

Bradley points out that,
in addition to the CMA-sponsored writers’
nights (see sidebar), “songwriters are participat-
ing in the Words and Music program presented
by the Country Music Hall of Fame and Muse-
um in New York City schools, there are indepen-
dent performances, and all this culminates with
the songwriters being acknowledged during the
CMA Awards with the presentation of Song of
the Year.”

Last year presented its own challenge, with
ASCAP and BMI hosting their awards on the
same night. “That was not the ideal condition,”

Gary Overton
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Higdonadmits. “It was hard jockeying back and
forth between things, so we didn’t have enough
time to pay tribute to songs and writers the way
we should have.”

But that hiccup and this year’s extraordinary
circumstances may just be setting Nashville up
for a tremendous home-
coming celebration in 2006
as the CMA Awards return
to Nashville for their 40th
anniversary.

“I'have a sense that next
year will be one to remem-
ber,” Corbin says. “The
show will return to Music
City and originate from the
Gaylord Entertainment
Center, and it will benefit from the newfound en-
ergy of a new television partner [ABC]. Plus,
country is poised to have a very good year. We
could have a lot to celebrate in the fall of 2006.”

EMI's Overton puts it in perspective. “The
writers and publishers don’t care when or where
the awards are,” he says. “You just tell us where
the party is, and we'll be there!”

Bob DiPiero
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COUNTRY TOP 50
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VX WEX ARTST TILE LABEL(S) S-S/ B L
2 0 KEITH URBAN Better Life [Capital) 12533 274 4241 +97 387520 12411 12 1190
1 2 CRAIG MORGAN Redneck Yacht Club (88A) 11984 317 4272 -141 362156 793 22 118/0
4 3 JAMIE O'NEAL Somebody's Hero (Capitol) 11287 307 3905 125 346328 8489 29 117)0
5 o JOSH GRACIN Stay With Me (Brass Bed) /lyric Street) 10717 14 3785 +11 314845 3288 25 1190
3 5 MONTGOMERY GENTRY Something To Be Proud Of (Columbia) 10614 -1564 3656 561 322216 -49644 23 120/
6 e LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb) 10465 699 3740 +215 312629 13754 29 120/0
7 o RASCAL FLATTS Skin (Sarabeth) dyric Street) 9818 891 3440 +316 305087 34408 24 1200
8 o KENNY CHESNEY Who You'd Be Today /8¥4) 9437 918 3222 +446 285312 30438 5 120{0
" o LONESTAR You're Like Comin’ Home (BNVA/ 8388 579 2923 +110 252750 24572 20 118/0
9 10 JASON ALDEAN Hicktown (BBA/ 8253 -183 2971 99 232725 -3989 26 120/0
12 m DIERKS BENTLEY Come A Little Closer (Capitol) 7930 321 2786 +105 234684 19051 13 118/
13 @ JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South) 7927 453 2746  +139 229533 16523 11 1192
14 @ NEAL MCCOY Billy's Got His Beer Goggles On /903/ 7606 207 2663 +57 218573 4123 24 113)0
15 @ TOBY KEITH Big Blue Note /Show Dag/DreamWorks) 7580 441 2614  +174 223143 12512 6 1200
26 @ GARTH BROOKS Good Ride Cowboy (Pearllyric Street) 7532 3549 2579 +1249 239657 74736 2 118115
16 @ GARY ALLAN Best | Ever Had (MCA) 7467 396 2611 +101 221505 19397 20 118)2
17 @ FAITH HILL Like We Never Loved At All (Warner Bros./Curb) 6081 581 2054 +214 169059 18849 7 1191
18 @ GEORGE STRAIT She Let Herself Go (MCA/ 5816 836 2079 +290 162401 25970 7 1161
19 @ LITTLE BIG TOWN Boondocks Equity/ 5326 408 1903 +156 145870 4251 21 107/5
10 20 GRETCHEN WILSON All Jacked Up /Epic/ 5306 -2603 1725 1009 133414 .74237 12 1180
20 @ ALAN JACKSON USA Today /Arista) 5170 274 1915 +87 142572 10048 10 114)2
23 @ BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury/ 4498 330 1745 +115 131033 9382 2D 108/5
25 @ CHRIS CAGLE Miss Me Baby (Capitoll 4352 303 1688 +148 119839 5804 12 101/3
2 24 PHIL VASSAR Good Ole Days (Arista) 4277 -281 1451 -155 118924 8617 17 106/0
22 25 JO DEE MESSINA Delicious Surprise (t Believe t) (Curb) 4184 147 1542 74 96346 -7415 17 1140
2 @ MARTINA MCBRIDE Rose Garden (ACA/ 4136 75 1350 +65 110488 2869 10 101j2
32 @ TRACE ADKINS Honky Tonk Badonkadonk (Capital) 3395 890 1274 +319 90977 21289 4 919
28 @ KEITH ANDERSON XXL (Anista) 3250 152 1206 +38 84835 1982 12 101)2
37 @ TIM MCGRAW My OId Friend /Curb/ 77 12n 1172 +468 85821 28828 3 10212
31 @ SUGARLAND Just Might (Make Me Believe} (Mercury) 3106 520 1113 +176 90060 18115 6 1008
29 @ SHANIA TWAIN Shoes {Lyric Street/ 3027 183 1050 +42 75219 5296 7 930
35 @ BIG & RICH Comin’ To Your City (Warner Bros.) 2827 690 973 +219 72705 16155 7 844
36 @ BRAD PAISLEY f/DOLLY PARTON When | Get Where 'm Going /Anista) 2596 546 964 +273 76806 18831 4 9313
27 34 SHOOTER JENNINGS 4th Of July (Universal South) 2309 894 724 329 65440 -21995 26 740
33 @ TERRI CLARK She Didn't Have Time (Mercury/ 2281 83 858 +32 60274 2028 13 7512
38 @ JOSH TURNER Your Man (MCA) 1969 128 783 +58 49329 4187 13 6813
30 37 RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol) 1837 868 648 -326 54598 -22540 25 70/0
Breaker @ REBA MCENTIRE You're Gonna Be (MCA) 1732 291 639 +89 42859 7905 7 756
39 @ BLAKE SHELTON Nobody But Me (Warner Bros.) 1596 45 652 A 35003 816 8 682
4 @ JAMEY JOHNSON The Dollar (BNA/ 1516 161 542 +72 36354 1917 7 69/10
43 @ VAN ZANT Nobody Gonna Tell Me What To Do (Columbia) 1348 279 597 +105 33780 6003 4 694
44 @ MIRANDA LAMBERT Kerosene (£pic/ 1170 298 469 +126 24300 6607 3 586
42 @ GEORGE STRAIT Texas (MCA) 1mn 1 250 -2 37770 382 17 5D
47 @ DANIELLE PECK | Don't (Big Machine/Show Dog/ 895 161 347 +75 19423 3398 2 578
@ GRETCHEN WILSON | Don't Feel Like Loving You Today (Epic/ 780 505 320 +208 23486 15759 1 58133
43 @ TRICK PONY Ain‘t Wastin’ Good Whiskey On You (Asylum/Curb) 766 39 380 +18 12723 -442 4 544
45 @ RAY SCOTT My Kind Of Music (Warner Bros.) 749 6 365 +9 14033 76 7 36/0
49 @ SAWYER BROWN They Don't Understand (Curb/ 675 62 296 +59 18282  1D03 7 3,
46 49 CROSS CANADIAN RAGWEED Fightin’ For (Universal South! 670 -69 189 -19 20810 460 3 9/2
@ SHANNON BROWN Corm Fed (Warner Bros.) 596 329 259  +138 8365 3703 1 315

120 Country reporters. Monitored airplay data supplied by Mediabase R , a division of Premiere Radio Networks. Songs ranked by total points for the airplay week

of 10/9-10/15. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with
permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

1+,

ARTISTTITLE LABEL(S)

BROOKS & DUNN Believe (Anista) 36
GRETCHEN WILSON | Don't Feel Like Loving You Today /Ep/ 33
ROCKIE LYNNE Lipstick (Universal South) 33
MONTGOMERY GENTRY She Don't Tell Me To /Columbia) 18
GARTH BROOKS Good Ride Cowboy /PearflLyric Street/ 15
B.PAISLEY f/D. PARTON When | Get Where I'm Going /Ansta) 14
WYNONNA Attitude (Asylum/Curty 14
TIM MCGRAW My 0Id Friend (Curby 12
JAMEY JOHNSON The Dollar /8N4/ 10
CAROLINA RAIN Let's Get It On (Equity/ 10
MOST
INCREASED POINTS
TOTAL
POINT
ARTIST TITLE LABEL(S) INCREASE
GARTH BROOKS Good Ride Cowboy (Pearfllyric Street) +3549
TIMMCGRAW My OId Friend (Curt/ +121
KENNY CHESNEY Who You'd Be Today /BVA/ +918
RASCAL FLATTS Skin (Sarabeth} Lyric Street/ +891
TRACE ADKINS Honky Tonk Badonkadonk Lapitol] +890
GEORGE STRAIT She Let Herselt Go (MCA/ +836
LEANN RIMES Probably Wouldn't Be This Way /Asylum/Curl)  +689
BIG & RICH Comin’ To Your City (Wamer Bros.) +690
FAITH HILL Like We Never Loved At All (Warner Bros/Curt)  +581
LONESTAR You're Like Comin’ Home /BN4/ +579
I}VC;Ef s%gp%q Ys
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
GARTH BRODKS Good Ride Cowboy (PearilLyric Street/ +1249
TIM MCGRAW My 0Id Friend (Curl/ +468
KENNY CHESNEY Who You'd Be Today /BVA/ +446
TRACE ADKINS Honky Tonk Badonkadonk (Capitall +319
RASCAL FLATTS Skin (Sarabeth) /Lyric Street) +316
GEORGE STRAIT She Let Herself Go (MCA/ +290
B. PAISLEY f/D. PARTON When | Get Where V'm Going /Arista) +273
BIG & RICH Comin’ To Your City (Warner Bres.) +219
LEANN RIMES Probably Wouldn't Be This Way (Asylim/Curty  +215
FAITH HILL Like We Neves Loved At Al (Warner Bros/Curb)  +214

"\ IBREAKERS, ,

REBA MCENTIRE
You're Gonna Be (MCA/
6 Adds  Moves 40-38

roWEReDT]

MEDIABASE
! MOST ADDED" ..

.

Songs ranked by total peints

on the web at www. radioandreconds. com.

Station playlists for all R&R reporters are available

THE GREATEST COUNTAY HITS OF ALL TIME

/

TSk _liet Ratings!

Now airing in over 100 markets. For more information contact Superadio - 508-480-9000 - 212-631-0800 . www.superadio.com
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COUNTRY TOP 50 INDICATOR

October 21, 2005
WMESE} V?E“ESK ARTIST TITLE LABEL(S} ngrl#s PO’I'I;TS TPgELS PL’A‘.YS TOT(WA)UD. “’(#lm “OEIKS m” Mo S T A ﬂ D E D'
2 @ KEITHURBAN Better Life (Capital 4601 188 3327 +138 106601 3172 12 1010
3 € JAMIE O'NEAL Somebody's Hero (Capital 4333 75 3554  +61 99927 1486 29 101j2 | ARTISTTME LABELS) ADOS
13 CRAIGMORGAN Redneck Yacht Club (BBA) 4220 320 3361 282 100015 5519 22  g97/0 | GARTHBROOKS Good Ride Cowboy (Peartlyric Street) 25
K GRETCHEN WILSON | Don't Feel Like Loving You Today (Epic/ 25
5 @) LEANN RIMES Probably Wouldr't Be This Way /Asylum/Curt) 3079 212 3339 4152 90370 3453 31 Q70| pourenmen Gevtee i o ToMeTo Coumis 23
4 @ JOSHGRACIN Stay With Me (Brass Bed) {Lyric Strest/ 3958 0 3316 .18 89489 410 28 101/0 | TIMMCGRAW My Did Friend (Curty 16
7 @ RASCALFLATTS Skin (Sarabeth) (Lyric Street) 3927 348 3340 +260 91445 10034 11 99 | TRACE ADKINS Honky Tonk Badorkadork (Capita/ 15
11 € DIERKS BENTLEY Come A Little Closer (Capital 3454 331 2824 +242 82392 8676 15 10001 3.“:33@5‘%?’:2:%7& 1 GetWhere e Ging drsta :;’
8 e LONESTAR You're Like Comin’ Home /BNA/ 3423 132 2833 +112 79903 2572 20 1012 | BROOKS & DUNN Believe (4rista/ 13
10 € GARY ALLAN Best | Ever Had (MC4) 3287 64 2753 +63 76334 2695 21 1010 | LITTLEBIG TOWN Boondocks Equity/ 9
13 @ KENNY CHESNEY Who You'd Be Today (BNA/ 314 481 2633 +411 72136 11478 5 100/ | BILLY CURRINGTON Must Be Doin’ Somethin Right (Mercury/ B
12 @) NEALMCCDY Billy's Got His Beer Goggles Dn 903/ 2991 146 2420 +106 69322 4214 28 951
9 12 JASON ALDEAN Hicktown (387 2991 280 2495 234 69736 -G6851 28 93|
15 @ JOE NICHOLS Tequila Makes Her Clothes Fall DFf (Universal South) 2855 361 2399  +286 64313 9019 11 940
14 @ TOBY KEITH Big Blue Note (Show Dog/reamiWorks) 2778 250 2336 +217 64000 5680 7 10200
17 @ GEORGE STRAIT SheLet Herself Go (MC4) 2455 278 2133 +251 55022 5841 7  98f5
16 @ ALAN JACKSON USA Today (dristal 2357 117 2061 +108 52053 2088 10 9912
18 @ FAITHHILL Like We Never Loved At All (Warner Bros./Curb) 2314 220 1881 +156 51364 5395 8 1012
28 @ GARTHBROOKS Good Ride Cowboy Peartlyric Street) 2309 1232 1671 +1044 53056 26357 2 98j25
20 @ BILLY CURRINGTON Must Be Doin’ Somethin’ Right Mercun/ 2020 250 1698 +178 47825 G853 20  90j8 MOST
21 @ CHRIS CAGLE Miss Me Baby (Capital 1873 129 1555 +988 44268 2510 12 824
23 @ UTTLEBIG TOWN Boondocks Equity! 1702 267 1386 +232 37330 4732 22 B9 INCREASED POINTS
29 @ TIMMCGRAW My 0id Friend (Curb) 1566 522 1319 +420 35241 11535 5 83/16 o
24 @ MARTINAMCBRIDE Rose Garden (RC4) 1551 206 1204 +168 34805 3432 10 733 | o MO , WEREASE
) . GARTH BROGKS Good Ride Cowboy Pearllyric Street)  +1232
25 @ SUGARLAND Just Might (Make Me Believe) (Mercury) 1496 235 1301  +195 32442 5474 6 795 TIM MCGRAW My 0id Friend (Curty +522
30 @ TRACE ADKINS Honky Tonk Badonkadonk (Capital 1382 379 1164 +306 30157 8344 4 BOM5 | KENNY CHESNEY Who You'd 8o Todey BN/ +481
19 26 JODEEMESSINA Delicious Surprise (| Believe It) (Curd) 1286 649 988 581 28999 -15640 19  58/0 | GRETCHEN WILSON | Don't Feel Like Loving You Today Epic/ +434
22 27 PHILVASSAR Good Die Days (drista/ 1270 387 876 -295 29487 9988 18 62N I::%ﬁ&%'fgi::::’,}::;ﬁmzmm I:;f
26 @ KEITH ANDERSON XXL (Arista/ 1202 104 1012 +83 25621 1337 12 67I5| RASCAL FLATTS Skin (Sarabeth) dyric Street) +348
32 € TERRICLARK She Didn't Have Time (Mercury) 1153 195 874 +157 25337 5603 13  64/4 | DIERKSBENTLEY ComeAlittle Closer (Capito) 4331
3 € BRADPAISLEY fIDOLLY PARTON When | Get Where Im Going (dristal 1151 302 963 4246 26566 7459 4 78113 Zéﬁﬁi‘;ﬁf{ﬂfﬂﬂ' g:m/’e Vim Going (4t ::g:
33 @ SHANIA TWAIN Shoes {yric Street) 822 331 758 +26 20066 834 7 592
35 @ BIG & RICH Comin’ To Your City (Warner Bros.) 908 99 734 +101 19485 2370 6 6013
44 €D GRETCHENWILSON | Don't Feel Like Loving You Today (Epic/ 822 43 750 +395 17513 9643 2 53125
37 @ JOSHTURNER Your Man (MCA) 769 67 656 +61 17190 1672 13  46f2
38 € BLAKE SHELTON Nobody But Me (Warner Bros.) 753 99 649 +72 16748 2398 9 514
39 € BROOKS & DUNN Befieve (Arista/ 706 196 627 +174 15081 4289 3 5113
40 €D VANZANT Nobody Gonna Tell Me What To Do (Columbia) 563 78 458 +68 11741 1258 5 44f5
42 €D JAMEY JOHNSON The Dollar (BNA) 510 88 425 +79 1472 2013 6 355
41 €D REBAMCENTIRE You're Gonna Be /MCA/ 485 51 419 445 9905 1091 7 352
43 40 SAWVERBROWN They Don't Understand (Curt) 92 29 285 16 9141 1088 8 230
45 @ RAYSCOTT MyKind Df Music (Wamer Bros.) 382 33 300 +33 6887 835 8 293 MOST
46 @ TRICK PONY Ain't Wastin’ Good Whiskey On You (Asylum/Curb) M2 18 286 +12 6098 368 5 300 INCREASED PLAYS
@® MONTGOMERY GENTRY She Don't Tell Me To (Columbia) 260 181 227 +161 G200 4463 1 29/23 o
50 @ MIRANDA LAMBERT Kerosene (Epic/ 243 37 202 +35 4790 1374 2 211 | ARTIST M LAgEL) INCREASE
47 45 LUKE STRICKLIN American By God's Amazing Grace Pacific/ 226 -39 213 .37 4833 657 8  21/0( GARTHBROOKS Good Ride Cowboy fPearilyric Street)  +1044
48 46 KEVIN SHARP | Think 'l Stay (Cupit 22 5 212 A5 4657 184 6 150 ?;W?:@::@ﬁﬂ?ﬁﬂ g”e’”T”: T I:ﬁ
@ DANIELLE PECK | Don't /Big Machine/Show Dog/ 150 13 123 +10 3263 132 1 193] GRETCHEN WILSON I Don't Feel Like Loving You Today (Gaic/ +396
@ SHANNON BROWN Corn Fed (Warner Bros.) 145 81 131 +68 2337 1128 1 14/5 | TRACE ADKINS Honky Tonk Badorkadonk (Captal +306
@ HOT APPLE PIE We're Makin® Up (Breamiorks) 136 22 161 +21 2325 325 1 112 | JOENICHOLS Tequia Makes Her... Universel Soutt) +266
) , RASCAL FLATTS Skin {Sarabeth) (yric Street) +260
49 50 SHANEOWENS Bottom Of The Fifth fRust/Universall 13190 S5 82 2961 778 9 91| cooner CIBAT Shelet Herslf Go M4/ =
et e Sty ey et -y 5 e

Ski with the Stars  It's the Ultimate Backstage Pass!

J‘fi{(lﬁ i SK1 AND SOCIALIZE WITH TOP COUNTRY MUSIC STARS FOR 4 DAYS/MNIGHTS AT
- - [ {4 '-.1

THE PREMIER CELEBRITY SKI EVENT IN FABULOUS CRESTED BUTTE, COLORADO.

(_-:__Q_U NTE For Reservations, Information & Updates
R o C K ] E S call the T.J. Martell Foundation 615-256-2002 or visit www.citr.org T

-iill'l EB . FEb 1- Enus Bl Coamry i this Flockies procesds b

A WESIC IRDUSTRY SPONSORED FUMDRAISEFR, FOR CANCER RESCARCH SIEpOrts reseanch in e Frances Willam
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COUNTRY CALLOUT AMERICA. 5 Pullseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES October 21, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of October 9-15.

TOTAL STRONGLY
ARTIST Titie (Label) POSITIVE PASSION  INDEX  NEUTRAL  FAMILARITY  DisLke  Disuke | CALLOUT AMERICAe
MONTGOMERY GENTRY Something To Be Proud Of (Coumsi) 325%  785% 405 133% 918%  38% 2% |F-AOT SCORES
CRAIG MORGAN Redneck Yacht Club (38R) 35.0% 778% 405 13.0% 98.0% 4.5% 2.8% .I.h. W k A
LONESTAR You're Like Comin’ Home (BNVA/ 288% 773% 4.04 145% 96.8% 4.3% 0.8% IS Wwee t .
KEITH URBAN Better Life (Capitol 280% 758% 399 135%  96.3% 58%  13% Callout America
LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb/ 335% 745% 3.99 14.5% 97.5% 5.5% 3.0% By John Hart
JAMIE O’'NEAL Somebody’s Hero (Capitol) 313% 73.3% 398 17.8% 98.0% 6.0% 1.0%
GRETCHEN WILSON All Jacked Up f£pic/ 36.0% 705% 392 14.3% 96.8% 6.8% 5.3% L ¥ Lontgomery Gentry’s “Some-
JASON ALDEAN Hicktown (BBR/ 248% 665% 380 178%  955% 80%  33% | thingtoBe Proud Of” becomes the No.
BILLY CURRINGTON Must 8e Doin’ Somethin’ Right (Mercury) 215% 655% 388 205%  933%  60%  13% | . songoverallinthesample andits the
. . a8% 5% No. 4 passion song for the week. This
GARY ALLAN Best | Ever Had (MCA/ 220% 625% 373  20.0% 93.8% .8 ! song s at No. 1 with female listeners
ALAN JACKSON USA Today /Arista) 218% 60.8% 379 223% 90.8% 48% 3.0% and No. 2 with males.
JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street) 233% 603% 375 24.3% 94.3% 6.8% 3.0% Lonestar’s “You're Like Coming
NEAL MCCOY Billy’s Got His Beer Goggles Dn (903 185% 595% 364 230%  948% 73%  5.0% :°“‘3°" Calis) “:omP;“’eS““eZ a ‘t:e
KEITH ANDERSON XXL (Arista/ 195% 57.8% 363 185%  90.8% B8% BB | e ot
0. 6 passion song in the sample. Both
MARTINA MCBRIDE Rose Garden (RCA/ 208% 568% 357 20.5% 94.8% 11.3% 6.3% male and female listeners rank this song
RASCAL FLATTS Skin (Sarabeth) yric Street/ 225% 558% 365 21.5% 91.8% 10.3% 4.3% No. 3, as do core 35-44s. A 15-to-1 posi-
RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol/ 190% 553% 370 23.3% 87.8% 5.8% 35% | tive-to-negative ratio says continued
GEORGE STRAIT She Let Herself Go /MCA/ 170% 535% 369 21.3% 84.5% 1.0% 2.8% growth. .
. o 6.3% A% Gary Allan moves into the top 10,
PHIL VASSAR Good Dle Days (Arista/ 170% 525% 3.61 26.5% 89.5% ki b with “Best I Ever Had” ranking as the
JOE NICHOLS Tequila Makes Her Clothes Fail Dff (Universal South) 183% 52.3% 3.61 19.5% 86.0% 10.5% 3.8% No. 10 song for the week, up from No.
CHRIS CAGLE Miss Me Baby (Capitol 13.5% 515% 359 19.8% 83.5% 8.5% 3.8% 13 last week and No. 17 two weeks ago
JOSH TURNER Your Man (MC4/ 238% 513% 371  155%  79.5% 73%  55% | —stong 8‘°W‘h~1Fe"‘a‘e listeners rank
BIG & RICH Comin' To Your City (Warner Bros.) 190% 505% 355 210%  870%  93%  63% | ‘o &t No. 10 overall and No. 9
passion. Younger listeners 25-34 are the
KENNY CHESNEY Who You'd Be Today /BNA/ 180% 503% 366 18.5% 80.8% 9.3% 2.8% strength, also ranking the song at No.
DIERKS BENTLEY Come A Little Closer (Capitol/ 158% 495% 362 25.8% 85.5% 8.5% 1.8% 9.
VAN ZANT Nobody Gonna Tell Me What To Do (Columbia) 16.0% 455% 368  26.0% 715% 3.0% 3.0% Keith Anderson continues to post sol-
JO DEE MESSINA Delicious Surprise (I Believe It) (Curt/ 150% 448% 348 253%  838% 78%  60% | d growth with "XXL ranking as the
o, k % 10.8% 1.3% No. 14 song this week, up from No. 18
TERRI CLARK She Didn't Have Time (Mercury) 128% 433% 346 26.5% 83.8 I : last week and No. 21 two weeks back.
TRACE ADKINS Honky Tonk Badonkadonk (Capitol) 16.3% 430% 342 22.0% 82.8% 11.0% 6.8% “XXL” is the No. 16 passion song, up
TOBY KEITH Big Blue Note (Show Dog/DreamWorks/ 115% 420% 344 23.0% 79.8% 1.3% 3.5% from No. 23. Males are the strength,
FAITH HILL Like We Never Loved At All (Warner Bros./Curt) 120% 413% 341 263%  81.8% 90%  53% :“kifz‘g it 25 the No. 10 song and the
. 8 0 0. 12 passion song.
SUGARLAND Just Might (Make Me ‘Belleve) Mercury) 113% 413% 342 24.0% 80.3% 11.0% 4.0% Heads up for Van Zant, as “Nobody
LITTLE BIG TOWN Boondocks /Equity/ 103% 405% 347 25.0% 77.0% 8.3% 3.3% Gonna Tell Me What to Do” debuts as
BRAD PAISLEY f/DOLLY PARTON When | Get Where I'm Going /4rista/ 12.3%  40.0% 354  18.0% 70.0% 9.8% 2.3% the No. 26 song, Core 35-44 listeners
SHANIA TWAIN Shoes (Lyric Street/ 118% 355% 331 21.8% 75.0% 11.5%  63% | rankitatNo.20early.
Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4) | like
it; 3} It's OK, just so-s0; 2) | don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% malefemale and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets vathnn each regnon Bullseye Callout is conducted in these regions and markets. SOUTH: Charieston, SC; Chariotte; Baton Rouge: Nashville;
Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; F NY; Springfield, MA; P DC. WEST: Mad: CA; Salt Lake City: Colorado Springs, CO; Portland, OR; Houston. © 2005 Radic
& Records. © 2005 Bullseye Marketing Research Inc.

Get a free, no-obligation quote from ComQuest, and receive a free Margin of Error calculator!

111 __'ll:l lNh

For a dozen years, ComQuest has been helping great radio stations from New York to Los Angeles get the weekly
callout research they need to win! in-house turnkey callout systems and weekly out-of-house callout from our all-
digital West Coast Call Center. Call or visit us online today, and see what you've been missing in callout research.
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COUIVTRY

a . B
i America’s Best Testing Country Songs 12+ RR /e U powerep T4
¢ ReteThoMusic.om )  #mesersostiosmacorers - CQUNTRYTOP 30 i
= CAN ADA Y
Per. W M _
Artist Title (Label) TW LW Famil Bum 25-54 25-54 25-54 W W anmsT TmE LBELS) s ks ES™ imons
SARA EVANS A Real Fie Placa To Stact RCAARME) A28 431 8% 24% 43 420 442 # Q) KETH URBAN Bettr Life (Copicl S8 45 9 150
MONTGOMERY GENTRY Sometting ToBeProud Of Cobmtiy 422 411 98% 20% 430 436 424 3 g'lr ROAD HAMMERS East Bound... pen AoadfUmiersaf 613 +33 7168
KEITH URBAN Better Life Cispital 419 416 85% 17% 421 436 405 5 DIERKS BENTLEY Come A Litde Closer Capita) . 482 +49 L
GEORGE STRAIT She Let Herself Go (MCA/ 417 416 7% 6% 422 423 420 6 €  RASCALFLATTS Skin(Sarabeth) dyric Street! 476 +36 5 150
JOE NICHOLS Tecuia Makes Her Clothes FallOFf Cmersa/ Sty 812 - 408 968%  11% - 411 411 - 412 e-b PAUL BRANDT Alberta Bownd (Orange/Universall 45k +8 7 1R
RASCAL FLATTS Skin (Sarabeth) Zyric Street) 411 402 93% 23% 409 425 393 2 6 GRETCHEN WILSON All Jacked Up Epic/ 428 -82 1 13/0
DIERKS BENTLEY Come A Little Coser (Cantad 411 400 #% 1% A7 416 1N 7 ) LONESTAR You're Like Comin’ Home /BN4/ 412 19 12 140
CHRIS CAGLE Miss Me Baby (Capito) 411 403 83% 10% 410 431 387 8 8 SARA EVANS A Real Fine Place To Start (Sony BMG) 397 27 18 148j0
CRAIG MORGAN Redneck Yacht Club /88A/ 407 407 9% 24% 411 402 421 12 0 CRAIG MORGAN Redneck Yacht Club (Br5Y 388 +22 10 12/0
BILLY CURRINGTON Must Be Don’ Somethin’ Right Merczry) 4.05 407 81% B% 404 419 390 9 10 JAMIE O'NEAL Somebody's Hero (Capitol) 387 25 13 13/8
KENNY CHESNEY Who You'd Be Today AW/ 400 385 TO% W% 407 420 390 11 D) J0SHGRACIN Stz With Me (Brass Bed) (Tyric Sirzer) 384 +B 1
GARY ALLAN Best | Ever Had /MCA/ 403 401 96% 19% 400 496 382 10 124 DERIC RUTTAN Shine (Lyri Street/ 378 5 8 1411
JOSH GRACIN Stay With Me (Brass Bed) /Lyric Sirser! 401 391 96% 23% 400 415 385 15 @* LISA BROKOP Big Picture (Asykum/Curd) 3/3 7 8 1
LEANN RIMES Probably Would't Be This Way sybmfCur) 401 391 96% 27% 409 4190 4.09 16 @ GARY ALLAN Best | Ever Had (#CA/ 338 +22 8 130
LOINESTAR You're Like Comsin’ Home (Sld/ a0 38 93% 18% 418 413 4w 4l m. F.HILL Like We Never Loved A2 All (Wamer Bros./Car) 314 +39 3 a
JAMIE O'NEAL Somehody's Hero /I.‘aplm# 394 400 95% 30% 396 398 394 18 @ J. NICHOLS ijla Makes Her... /UI'V&IS&ISM’I/ 313 +18 I'} 10/0
rummmy:mwmummm M AT W 1% 3198 41 Am m TOBY KEITH Big Blue Mate Stow DugUresmibicks! 311 +82 1 141
NEAL MCCOY Billy's Got His Beer Goggles On /903 390 389 95% 26% 390 382 399 23 ®* JOHNNY REID Missing An Angel (Cpen BoadUniersal 296 +31 2 152
MARTINA MCBRIDE Rose Garden fﬂﬂf/ 390 3487 88% 1% 394 393 395 19 @ L RIMES Probabi 4ot Ba This Way (sydmnCurt) 288 +8 6 90
f"::;ml"i'::'"_“s e :;; :;: z: ;:: ;:: ;:; i; : 30 @D  KENNY CHESNEY Who You'd Be Today (BNA/ 85  +49 2 150
s e Lot Iﬂwv § i k] 21 M. GENTRY Something To Be Proud Of Coivmtial 283 72 13 120
PHIL VASSAR Good Ole Days /Arista/ 383 384 83% 16% 388 386 389 % @ GEORGE STRAIT She Lot Herself Go (MCA/ 281 +22 3 130
ALAN JACKSON USA Today énzrai 382 398 TEm 1% 3132 180 3193 :
1 23 RRI CLARK She Didn't Have Ti 278 -34 1 1
TRISHA YEARWOOO Geargia Rain (MCA/ 380 380 88% 3% 387 394 380 0w :Ev:mx ] Onn/mm '"; (,’:z””’ e 2 4 1:::
LEE ANN WOMACK He Oughta Know That By Now (MC4/379 384 8B% 2% 387 396 378 7 @ d ison nn::“wmvm”f . P " & *oum
LITTLE BIG TOWN Boondocks (Fquity/ 377 3 M% 1% 377 366 388 % o P — . M:ay ) 0 :7 5 _
RYAN SHUPE & THE RUBBERBAND Drearn Bg Capiod 360 356 72% 20% 374 373 371 @* Bl
TOBY KEITH Bg Bue Note (Show DogDreamWorks) 367 368 78% 15% 380 376 383 ebe> MASTMRLDCRN Sy 26 eyeds =i vin
J0 DEE MESSINA Delicious Surprise (| Beieve ) (o)~ 364 350 86% 21% 157 372 362 2 gﬁ SEAN HOGAN A Cowboy's Heart (Bamstorm) 20 2 LI
- MARTINA MCBRIDE Rose Garden (RCA/ 229 +13 3 12/0
Total sampie size is 332 respondents. Total average favorability estimates are based on a scae of 1-5. (1=diskke very much, 5 = like very .
much). Total familisrity represents the of respondents who recognized the song. Total burn represents the number of 28 304 G.CANYON Who Would You Be (Universal South) 223 -25 16 18i0
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample ition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 20 Canadian Country rep d airplay data ied by Medi a division of Premiere Radio
RateTheMusic.com results are not meant to replace caliout research. The results are intended to show opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 10/8-10/15. Bullets appearon songs gaining plays or remaining
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio siations by flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
kulllng 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, 2 division of Premiere Radio Nelworks. ) \below No. 15 are moved to recurrent after 20 weeks on the chart. @ 2005 Radio & Records. * Indicates Cancon. Y,
Country’s Top Recurrenls wa &A CTIyE
_' Continued from Page 40 {
; | 41.BROOKS & DUNN It's Getting Betier All The Time
| 42. KENNY CHESNEY There Goes My Life TRENT TOMLINSON Drunker Than Me (Lyric Street)
| 43.LONESTAR My Front Porch Lookirg in Total Points: 551, Total Stations: 18, Adds: 8
F 44, TOBY KEITH | Love This Bar
! :g- %’:‘03';: 3”8';"'(“@?‘ Dint Road MONTGOMERY GENTRY She Don't Tell Me To (Calumbia)
5 C Cl en e anee .
i o PHILVASE AR AR oall o7 Total Points: 515, Total Stations: 25, Adds: 18
e LILA MCCANN f1JIM BRICKMAN I'm Amazed (BBF)
I 50. GRETCHEN WILSON Here For The Party Total Points: 457, Total Stations: 18, Adds: 1
i W BRI T T TS WIS AR R T A T T I T e T
— - LUKE STRICKLIN American By God's Amazing Grace fPacific/
Total Points: 446, Total Stations: 18, Adds: 1
1 / H BROOKS & DUNN Believe /Arista/
: cou ntry s MOSt-PIay ed ArhSts Total Points: 442, Total Stations: 53, Adds: 36
| These country antists received the most zirplay between Jan. 1-Oct. 8, 2005 for all their | .
| music — currents, recurrents and gold. The number to the right of the antist is the num- | WYNONNA Attitude (Asylum/Curt)
i ber of plays their songs have received thus far this year, according to Mediabase 24/7. | Total Points: 442, Total Stations: 17, Adds: 14
I 1. Toby Keith 424,284 14, Sugariand 186,513
2. Tim McGraw 422,390 15, Gretchen Wilson 178,796 HOT APPLE PIE We're Makin’ Up (DreamWorks/
3. Kenny Chesney 383,085 16. Craig Morgan 170,489 Total Points: 384, Total Stations: 33, Adds: 8
4, Alan Jackson 338,610 17. Faith Hill 165,887
5. George Strait 332,274 18. Josh Gracin 154 445 - .
6. Brooks & Dunn 320,976 19. Shania Twain 154,394 ?"cﬂi."r!‘:‘&“#"t"lks’tu”‘r“m‘ éf”:;’g 3
7. Keith Urban 314,248 20. Dierks Bentley 152,545 otal Foints: 194, Total Stations: 34, Adds:
8. Rascal Flatts 299,563 21. Blake Sheiton 150,794 _ .
9. Garth Brooks 245220 22. Martina McBride 147279 AMBEH.DUTSUN | Ain't Yogr Mama (Capitol)
10. Brad Paisley 228 509 23. Sara Evans 144 889 Total Points: 149, Total Stations: 14, Adds: 0
11. Lonestar 218747 24. Trace Adkins 137,636
12. Montgomery Gentry 204,800 25. Darryl Worley 132207 CAROLINA RAIN Let’s Get It On (Equity/
13. Jo Dee Messina 187,922 L Total Points: 41, Total Stations: 10, Adds: 10
_ J
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So You Wanna Be A
Music Supervisor

it takes more than just a good ear for music

Many people in our industry talk about life after radio and
the other music-related jobs we could easily segue into.
Music supervision always seems to come to mind as a job where
we could apply our love of music in a creative environment and

still wear jeans to work.

I spoke to New Line Cinema music execu-
tive Erin Scully, who got her start as a freelance
production coordinator, then had the oppor-
tunity to work on Mr. Holland’s Opus in post-
production alongside well-known music su-
pervisors Sharon Boyle and John Houlihan. It
was the first time she knew such a job existed.

"I realized you can put a love of music and
alove of film together and actually make a liv-
ing atsomething you love,” she says. Her next
job was at A&M Records, as a soundtrack co-
ordinator, working with Jon McHugh. “He
was a great mentor and taught me a lot, but it
was also baptism by fire,” Scully says. “Jon
understood the music business really well, and
[ understood the film business really well, so
we complemented each
other.”

Today, Scully’s job at
New Line, the film stu-
dio that brought us the
Lord of the Rings trilo-
gy, Elf, the Austin Pow-
ers movies and Wedding
Crashers, encompasses
everything from formu-
lating budgets to work-
ing directly with filmmakers to help them
achieve their creative vision.

"We begin the process by doing budgets on
scripts that we receive,” Scully explains. “Ev-
eryone in the company generates a budget,
and, based on the numbers that are turned in,
we decide if we can make a film. We talk to
the filmmaker about the film’s needs. We put
a budget together for songs and for the score.
We even recommend composers who would
be a good creative match for the film from time
to time.

“The minute a project is greenlit, we red-tag
any production needs the film may have. For
instance, if there are any on-camera bands nec-
essary, we find the band and we get them in
the studio and arrange for them to do the pre-
records. We are on set when they are shooting
to make sure everything goes smoothly, and
we do the licensing of all the music prior to
their going on camera and oversee the budget
on that entire process.

“Once the film has stopped shooting, we help
the filmmaker to put his first cut together.

Erin Scully

We provide temp music — temporary scores
and temporary songs — so when there is a
screening, it feels like a real film. After that, we
start replacing the temp musicand find the most
appropriate music for the film, which could in-
clude unreleased tracks, or we may even request
that an artist record a song just for the film.”

The Skinny On Music Supervision

Scully’s department at New Line hires in-
dependent music supervisors for approxi-
mately half the studio’s films. What we may
not realize is that there is much more to music
supervision than meets the ear.

“People are under the impression that if you
have a great CD collection, you'll make a great
music supervisor,” Scully says. “Knowing
music and having a great CD collection is prob-
ably 25% of the job.

"Twenty-five percentis having people skills.
In our industry we work with incredibly tal-
ented and creative people. Sometimes you'll
find yourself in a difficult situation with a
group of people who have a ot of different
ideas and goals, and not everyone is on the
same page. S0 you're very much a diplomat
and a politician in that you have to provide
several options for everyone while keeping the
film’s better interest at the top of the agenda.

“The next 25% is to know the industry and
the climate so you know what you can and
cannot accomplish for the film and to commu-

- AN

“People are under the
impression that if you have
a great CD collection,
you’ll make a great music
supervisor. Knowing music
and having a great CD
collection is probably 25%
of the job.” '

BT 15111

KPLZ SUPPORTS AWARENESS in recognition of Breast Cancer Awareness Month, KPLZ/
Seattle recently held its seventh annual Bras Across Lake Washington event. Here, moming show producer
Leonard Barokas takes flight over the lake with thousands of donated bras attached to his towline.

nicate that to the filmmaker. The final 25% is
just being incredibly organized and diligent.
You can pick great songs and you can recom-
mend great songs, but if you don’t manage ex-
pectations and actually clear the songs and
deliver paperwork, then you haven’t done
your job.”

I must admit, when I first heard about mu-
sic supervision, the job intrigued me, but I nev-
er knew quite what it entailed. Scully breaks
it down, saying, “A music supervisor wears
many hats. The director gives the music super-
visor his vision, and it is the music supervisor’s
job to know as much as they can about many
different kinds of music.

“They are also responsible for anything
music-related in a film, whether it involves
songs, an underscore, an on-camera perfor-
mance, or even if there’s a dialogue reference
to a song where one of the characters quotes a
lyric. We expect a few things out of the music
supervisors we hire.

“From a creative standpoint, we ask them
to provide as many options for the filmmak-
er as is necessary to find what the director
is looking for. We ask them to secure all the
licenses — the synchronization licenses and
the master-use licenses — and even ask them
to secure a quote and deliver the paperwork
to the studio.”

Unlimited Possibilities

Unlike radio, with its individual formats,
choosing music for a film allows one to explore
as many styles and genres as are appropriate
for a film. Scully says, “There are background
vocals, which are normally from an identified
source such as a car radio or music in a night-
club and are usually used for environment.

“Then there are other scenes, like a montage,
where a filmmaker is trying to achieve a cer-
tain emotion or make a statement. Music is
meant to enhance your film-watching experi-
ence. It's meant to augment your feelings for
the characters and to complement the devel-
opment of the story. It’s important to be able
to weave music into a film seamlessly so the
viewer isn’t taken away from the film.

“If it’s a contemporary film starring well-
known actors, there’s a familiarity and cachet
in putting in music that’s also familiar to an
audience. Big filmmakers, who have larger
music budgets, tend to put in very recogniz-
able tracks that are already present in pop cul-
ture.”

And, like radio programmers, music super-
visors pay close attention to release dates for
albums and singles. “We do try to draw upon

www americanradiohistorv com
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“Music is meant to
enhance your film-
watching experience.
Iit’s important to be able
to weave music into a
film seamlessly so the
viewer isn’t taken away
from the film.”
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a synergistic marketing campaign where the
release date of a film and the exposure of new
music coincide,” says Scully.

New Line Cinema’s record label, New Line
Records, puts out most of the studio’s
soundtracks and has its own roster of artists.
When the opportunity presents itself, Scully
will feature a track from a label artist, but only
when it makes sense.

“From a corporate standpoint, we are real-
ly proud to have a record label with a New
Line imprint,” she says. “We love to use our
own artists, but we are not obligated to use
them. We pitch them like we pitch any other
artist for a film, and, at the end of the day, it's
whatever feels right in the film.”

One of Scully’s current projects is a music-
driven film called Take the Lead, due out in 2006.
The movie stars Antonio Banderas and Alfre
Woodard and is based on the true story of ball-
room-dancing teacher Pierre Dulaine. “Pierre
Dulaine wanted to make a difference in the
lives of inner<ity kids, so he volunteered to
teach ballroom dancing at high schools in New
York,” says Scully.

“Through dancing, he taught them about
life and broke down a lot of barriers through
music to really reach these kids.”

Scully realizes her gig is pretty cool, and she
appreciates it even more when explaining it to
someone like me. “You read a script and you
imagine what the film is going to be like,” she
says. “Then you watch the project go from a
script to production — seeing two to three
scenes a day shot in 10 different ways. You see
the first cut, which is long and unpolished,
and, finally you see the film in the theater. It's
anamazing process, to watch the journey from
start to finish.”
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wL%sEII'( H'E“Esl( ARTIST TITLE LABEL(S)

1 1 ROBTHOMAS Lonely No More (Atiantic)

2 @ MICHAEL BUBLE Home (/43/Reprise)

3 © KELLYCLARKSON Breakaway (Hollywood)

4 o MARIAH CAREY We Belang Together f/sland/IDJMG)

6 @ EAGLES NoMore Cloudy Days (ERC)

5 @ ANNANALICK Breathe (2am) (Columbia)

7 € BACKSTREET BOYS Incomplete (Jive/Zomba Label Group)

8 8  KIMBERLEY LOCKE | Could (Curd/Reprise)

9 e D.H.T. Listen To Your Heart /Robbins/

14 @ LIFEHOUSE You And Me (Geffen/

n Q CARRIE UNDERWOOD Inside Your Heaven (4rista)

10 12 GOO GOO DOLLS Give A Little Bit (Warner Sras./

12 13 HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard)
17 @ JONSECADA Window To My Heart By 3/

16 @ KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG)

15 () ERICCLAPTON Say What You Will (Duck/Reprise)

18 @ DELTA GOODREM Lost Without You (Columbia)

21 @  JIMBRICKMAN WIWAYNE BRADY Beautitul (Walt Disney/Hollywood)
20 @ SANTANAfMICHELLE BRANCH I'm Fesling You (Arista/AMG)
19 @  NATALIEGRANT Held [Curt)

22 @ SIMPLY RED Perfect Love /simplyred.com/Verve Forecast!

24 @D JAMESBLUNT You're Beautiful (Atiantic)

23 @  VERTICALHORIZON Forever (Hybrid)

25 24 JESSE MCCARTNEY Beautiful Soul (Hollywood)

@  MELISSA ETHERIDGE | Run For Life fisland/iDJMG)
26 26 KELLY CLARKSON Since U Been Gone /RCA/RMG)
@  SHERYL CROW Good Is Good /A&M/nterscope)
28]

N
w

MICHAEL BOLTON Til The End Of Forever (Montaigne/Passion Group/
27 29  PAULMCCARTNEY Fine Line (Capital
@ CYNDI LAUPER f/SARAH MCLACHLAN Time After Time (Epic/

il
2062
1865
1656
1599
1420
1405
1244
1033
1009
948
932
Lral
845
668
667
653
626
442
a3
38
306
294
259
198
197
183
153
151
140
127

pLAvs
-84
+21
+60
+84
+85
+36
+33
-35
+28
+88
+54
-23
-41
+122
+54
+13
+116
+165
+72
+19
+31
+63
+5
-16
+96
-10
+26
+13
-12
+51

TOTAL
AUDIENCE
00)

172513
163271
142477
129334
113842
116767
92939
52702
103776
108257
66732
85329
49081
50682
56581
35468
22114
16685
29147
11886
15717
48155
7597
21538
39854
12087
12403
2124
2708
26350

WEEKS ON TOTAL STATIONS
35 10112
38 10012
85 99/
21 8712
16 8312
24 91
24 9013
21 85/2
14 744
14 648
16 7
42 7710
13 78/5

8 64/0
1" 38/0
17 i1
13 58/0
4  50/6
4 315
17 533
5 463
3 38/5
8 38i2
17 12i0
1 13/4
9 1mn
1 N
2 Jon
9 221
1 285

106 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
10/9-10/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.
Total Audience equais Average Quarter Hour Persons times namber of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour
Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

M as T ARTIST TITLE LABEL(S)

PLAYED RECURREN TS TIM MCGRAW Live Like You Were Dying (Curty
ARTIST TITLE (LABELES) TOTM | SHERYL CROW The First Cut Is The Deepest (A&Milnterscope)
LOS LONELY BOYS Heaven (08 Music/Epic) 1177 |  JOHN MAYER Davghters (Aware/Columbia)
MARDON 5 She Wil Be Loved (Gctone//iAMG) 1079 | MATCHBOX TWENTY Unweli (Atianti/
MICHAEL MCOONALD Ain't No Mountain High Enough (Motown/Universal 875 |  HOWIE DAY Colide Eaic/
UNCLE KRACKER f/DDBIE GRAY Orift Away fLava/ 858 |  TRAIN Calling Al Angels (Columbia/
KEITH URBAN You'll Think Of Me (Capitol/EMC) 858 | MARDON 5 This Love (Octonel/iAMG)

TOTAL
PLAYS

829
826
800
766
753
691
686

POWERED[:1]
l 12 2 s TA 'Dluhﬂlg /f/’
ARTIST TITLE LABEL(S) ADDS
ROD STEWART fIDIANA ROSS 've Got A Crush On You (/AMG) 14
ENYA Amarantine (Reprise/ 14
BRUCE HORNSBY fIELTON JOHN Dreamland (Columbia) 10
LIFEHOUSE You And Me (Geffen) 8

J. BRICKMAN W/W. BRADY Beautiful (Walt Disney/Holywood) &
HOOTIE & THE BLOWFISH One Love /Sneaky Long/Vanguard) 5
JAMES BLUNT You're Beautiful (Atiantic/ 5
SANTANA f/MICHELLE BRANCH I'm Feeling You (Arista/AMG) &
CYNDI LAUPER f/SARAH MCLACHLAN Time After Time (fpic/ 5

IIMOST I

 INCREASED, PLA

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
J. BRICKMAN W/W. BRADY Beautiful (Walt Disney/Holywood) +165
JON SECADA Window To My Heart /By 3/ +122
DELTA GOODREM Lost Without You [Cokumbial +116
MELISSA ETHERIDGE | Run For Life fiskend/0/MG/ +96
EAGLES No More Cloudy Days /ERL/ +95
LIFEHOUSE You And Me (Geffen) +88
MARIAH CAREY We Belong Together fisiand/iDMG) +8
SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista/AMG) +72
KATHY MATTEA They Are The Roses Varada Jazz) +65

" NEW & ACTIVE,

BONNIE RAITT | Will Not Be Broken Capital

Total Plays: 126, Total Stations: 26, Adds: 2

JONES GANG Angel (Reality/AA0 Music)

Total Plays: 88, Total Stations: 20, Adds: 2

JORDAN KNIGHT Where Is Your... (Trans Continentall
Total Plays: 86, Total Stations: 16, Adds: 2

STEVEN C. CHAPMAN Remembering... EM/ CMG/EMI Music Reactive
Total Plays: 80, Total Stations: 15, Adds: 2

BRUCE HORNSBY f/[ELTON JOHN Dreamland (Columbia)
Total Plays: 66, Total Stations: 25, Adds: 10

R. STEWART f/D. ROSS I've Got A Crush On You L/RMG)
Total Plays: 28, Total Stations: 17, Adds: 14

ENYA Amarantine (Reprise)

Total Plays: 6, Total Stations: 14, Adds: 14

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www, radlogndrecerds. cam.

Crisis Coverage,

or Coverage Crisis?
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When the big story breaks,

who do your listeners turn

to? AP Radio is your crisis
coverage insurance policy.
Visit us at apradio.com to
learn more.

AP radio News
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e N O w
’Q l? POWERED ;)
/m,g”mﬂllsiﬂ m”-l America’s Best Testing AC Songs 12 + LATE O8 A C TOP 30 ME“]ABAQE
-l For The Week Ending 10/14/05 CANADA \
woow W W WER ARTIST TITLE LABEL(S) WS sas B stons
Artist Title (Label) TW LW Famil. Bum 25-54 25-34 35-54 1 @ DANIELPOWTER Bad Oay (Warner Bros.) 2 41 20 1
ROB THOMAS Lonely No More (Atlanic) 400 408 98% 30% 405 405 404 4 o ANNA NALICK Breathe (2am) {Columbia/Sony BMG/ 345 +6 18 1501
. , \ 5 o MARIAH CAREY We Belong Together /Island/iDJMG) 333 +12 16 10/0
MICHAEL BUBLE Home /743/Reprise/ 396 382 89% 256% 387 385 387 6 o EAGLES No ore Cloudy Days (EAC) 126 +10 10 121
KELLY CLARKSON Behind These Hazei Eyes (RCA/RMG) 390 374 94% 271% 387 422 375 3 5 BACKSTREET BOYS Incomplete (iveZomba Label Group) 320 24 27 140
KELLY CLARKSON Breakaway (Hollwaod) 381 373 99% 4% 372 411 359 2 9 JOBIHEAG s loeylh HuuelAbaHE) LI
7 7 o MICHAEL BUBLE Home (Warner Bros.) 312 -3 39 15/0
JON SECADA Window To My Heart /BIg-?/ 3.76 362 4% % 3.76 3.75 3.76 8 o* FEIST Inside And Out /A/‘IJ & L‘ra/ts/ 307 +16 13 12’0
LIFEHOUSE You And Me (Geffen/ 375 393 88% 21% 384 382 385 9 9 HOWIEDAY Coliide (£pic/ 257 -23 18 13n
10 104 DAVID USHER Love Will Save The Day (WapleMusic/ 234 -10 13 10{0
KIMBERLEY | Curb/Repr g 353 % 380 3. L )
RREEL A guind R e ' 4,328 11 @ JAMES BLUNT You're Beautiful (Atlantic/ 20 +15 9 80
MAROON 5 She Will Be Loved (Octone/JiRMG/ 374 35 97% 45% 372 354 379 13 @ KELLY CLARKSON Breakaway (Hollywood) 212 +16 46 10/0
DH.T. Listen To Your Heart (Robbins/ 37 383 95% 28% 366 374 382 15 &  HOOTE&THEBLOWRSH Drelowe Sesbloglomens 210 +25 10 101
} ) ! . 12 1448 SIMPLE PLAN Untitled (Atiantic/ 192 7 12 9/0
HOWIE OAY Collide Epic/ 3N 372 8% 2% 372 347 380 17 @ LIFEHOUSE You And Me (Geffen/ 186 +31 8 1
EAGLES No More Cloudy Days (ERC/ 370 375 80% 19% 372 352 380 19 @Q BEDOUIN... When... (Stomp/Warner Music Canada) 177 +34 5 1012
ERIC CLAPTON Say What You Wil DuckReprise/ 367 358 49% T 373 330 388 o i el T (L Y T LT e P L
20 @Q LIKOTA SON Try findependent/ 129 +5 9 80
DELTA GOODREM Lost Without You (Columbia) 367 3714 46% 5% 367 371 365 18 19 KIMBERLEY LOCKE | Could (CurtyReprise) 127 .24 6 8J0
600 60O DOLLS Give A Little Bit (Warner Bros.,) 360 368 98% 41% 360 371 356 2% % ERIC CLAPTON Say What You Will (Duck/Reprise) 112 +33 2 812
R 24 SHERYL CROW Good is Good (A&M/interscope; 102 17 7 8/0
CARRIE UNOERWOOD Inside Your Heaven (dristay 357 343 86% 28% 355 350 357 P SR s;?w cu:?miee“"g Zuu' /s.: y’ T ++7 ; 7: ;
HOOTIE & THE BLOWHFISH One Love (Sneaky Long/Vanguard) 357 366 77% 18% 361 326 3.71 28 ' DIVINE BROWN Help Me (Blacksmith) 92 +18 2 410
BACKSTREET BOYS Incomplete (Jive/Zomba Late! Group) 355 365 91% 34% 365 386 358 W MELISSA O'NEIL Alive (Sony BMG Music Canade) 86 +32 1 81
- . , 29 D.H.T. Listen To Your Heart (Robbins/ 84 +1 2 51
ANNA NALICK Breathe (2am) (Columbial 353 336 89% 3% 350 359 347 21 26 ANNIE VILLENEUVE Un Ange Que Passe (Musicar 84 1 17 o0
MARIAH CAREY We Belong Together (/sland//DJMG) 310 311 95% 4% 307 311 306 23 27 C.DION JeNe Vous Oublie Pas (Sony BMG Music Canadal 83 4 4 0/0
JOHN MAYER Daughters (Aware/Columbia) 292 291 9% 68% 291 282 293 = @ B.20AMS Wiy Do Youhae.. niersal : LI .
] —— e e e ST ~ 27 29 HALL& OATES Ooh Child fRect/Sony BMG Music Canada) 76 2 15 8/0
Dlal sample size is respondents. Iolal average favorabifily estimales are based on a scaie of 1-0. (T=disiike very much, 5 = fike very
much). Total familiarity rep the of who ized the song. Tolal burn represents the number of @ GWEN STEFANI Cool finterscape) 72 +6 1 30
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+ Persons are screened via the Internet. Once passed, they can take the music test based on the formaV/music preference. 23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
RateTheMusic.com resulfs are not meant to replace callout research. The results are intended to show opinions of participants on the the Songs ranked by total plays for the airplay week of 10/9-10/15. Bullets appear on songs gaining plays or remaining flat from
Internet only. RateTheMusic is a reglstered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
\calling 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. ) \15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon.
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It's amazing what a radio station
think tank can come up with. Eight
. years ago WRCH/Hartford decided to
get the sales and on-air staffs together
. and come up with one good promo-
, tion. We came up with “Nite of Lite

Laughter” Now, eight years later, we

have raised more than $300,000 for

Hartford Hospital’'s Breast Cancer

Center. & The benefit is always held in
October — Breast Cancer Awareness Month — at the
Bushnell Theater in Hartford. We sell tickets for $30-$50,
and we've featured comedians like Paula Poundstone,
Pam Stone, Victoria Jackson, Caroline Rhea, Joan Rivers
and, this year, for the first time, a guy named Bob
Newhart! # In another first, we will be featuring music with
Anne Cochran before Bob takes the stage. Five years ago, we added
an online auction where people can bid on some great items, like cars,
autographed lithographs — thank you, record companies (although not
for adds, thank you) — Yankee- and Red Sox-autographed baseballs,
tickets to Wicked and a VIP Bob Newhart package. All of the proceeds
go to Hartford Hospital. Nite of Lite Laughter has become our biggest
and most rewarding event, and all of us at WRCH came up with
it. ® Feel free to check our website at www.wrch.com — click the
purple box with the pink ribbon to see our auction items. We're all proud
of this wonderful event, and, by the way, we are honored that many

Joe Hann
i MD,WRCH/Hartford

Music Tidbits

Look for Hootie & The Blowfish on NBC'’s new show Three Wishes,
with Amy Grant, on Oct. 21. Hootie will be performing their current
single, “On Love” ... Lifehouse’s self-titled CD goes gold in the
U.S. "You and Me” remains at No. 1 on the Hot AC chart and goes
from 14-10 at AC. Look for Lifehouse’s first DVD, Everything, which
comes out Nov. 22 ... Just a reminder that Edwin McCain f/Mala
Sharp’s “Hold out a Hand” (Vanguard Records) goes for adds at AC
and Hot AC on Oct. 24. Sales of this track will help hurricane victims,
and it is available at iTunes.com, Napster.com, Real.com and
Walmart.com ... Melissa Etheridge’s “I Run for Life” (Island/IDJMG)
debuts at No. 25 on the AC chart this week. During the month of Oc-
tober, 100% of the proceeds from downloads of “I| Run for Life” at
www.fordcares.com or from the iTunes Music Store will go toward the
fight against breast cancer ... Capitol Records artist Liz Phair will be
the special guest on VH1’s Top 20 Video Countdown on Oct. 21 at
6pm ET. Phair's “Everything to Me” goes 33-28 at Hot AC.

breast-cancer survivors come to our Nite of Lite Laughter every year. |

artist

armist: Bethany Diflon

waseL: EMI CMG Label Group/
EMI Music Reactive

8y JULIE KERTES/AC/HOT AC EDITOR

he R&R staff was fortunate enough

to meet EMI Music Reactive record-
ing artist Bethany Diillon when she
stopped by to play Club R&R last week.
It was the day after the Los Angeles
world premiere of the DreamWorks film
Dreamer: Inspired by a True Story, which
stars Kurt Russell and Dakota Fanning.
Dillon, who co-wrote and performed the
title track, “Dreamer,” attended the big
Hollywood event. The song is featured in
a very memorable part of the film, as well
as in the closing credits.

What was it like for Dillon to watch a
movie with her music playing 2
underneath some very power- s
ful scenes? Dillon says, “It
was very surreal. It was defi-
nitely one of those moments
that I won't forget. But at the
same time, there were a lot of
people behind the scenes who
worked really hard too. I was
just really thankful to be a
part of it.”

Other artists the studio
considered included Sheryl Crow, Dido and
Jewel. So you can imagine how surprised
this 17-year-old from Ohio was when they
chose her song. “I really didn’t think it
would happen,” admits Dillon. “When they
told me a couple of names of the people they
were looking at, I just thought, It’s nice of
them to even include me.’

“There were a couple of people at
DreamWorks and EMI who really, really
fought for it, so I don’t think I would have
had any chance at all if it weren't for the
nice people at DreamWorks and EMI.”

Dillon’s screen credits don’t stop there.

tiV

154

Look for her “Hero” on Disney's Music
Inspired by the Chronicles of Narnia: The
Lion, the Witch, and the Wardrobe
soundtrack CD.

Watching Dillon perform, one can see
she has maturity and grace well beyond
her years. Her musical influences are
some of my favorite singer-songwriters
and include Jonatha Brooke, Sarah
McLachlan, Aimee Mann and Patty Grif-
fin — not the usual artists a typical teen-
ager would listen to. But Dillon is far
from a typical teenager. Having been
signed to a label since she was 13 years
old, Dillon has had to juggle school, teen
life and a career.

How does she balance everything? “I'm
not a perfectly balanced person at all,”
she admits. “I have a very big family, so
life for us has always been a zoo. My ca-
reer has added a lot of stress and
unpredictability, but it's got-
ten to the point where that’s
considered normal. I do
schoolwork when I'm home,
when I'm on the road 1 call
home a lot, I always have a
family member with me,
. and I just make sure that I
remain who I am.”

“Dreamer” is also featured
on Dillon’s second album,
Imagination, which has
scanned over 20,000 units since its release
on Aug. 16. The single is at AC, Hot AC
and Triple A, and with Dreamer: Inspired
by a True Story in theaters Oct. 21, the
single is sure to be familiar to audiences
in no time. Let’s hope that in addition to
being able to hear her song in theaters
across the country, Dillon will be akle to
hear “Dreamer” on the radio. “The first
time I heard my music on the radio, I was
in the van with my mom and my two
younger brothers, and I started freaking
out,” she says. “It was really awkward in
a way. But it felt very official.”

.ooﬂ.o-

WANT TO APPLY FOR
STUDENT LOANS? |

WANT TO FIND :
GOVERNMENT AUCTIONS?

Want to know
where to get this
information?

From student loans to buying
surplus government property,

all kinds of government information
are just a click or call away.

FIRSTGOVgov

(800) FED-INFO
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October 21, 2005 POWERED [
LAST THIS TOTAL 4)- TOTAL  WEEKSON TOTAL STATIONS “ H I][ A B A QE
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU?IOgGCE CHART ADOS | \
1 1 LIFEHOUSE You And Me (Geffen) 2645 -103 159391 37 8410 .
4 o GREEN OAY Wake Me Up When September Ends (Reprise/ 2635 +249 155360 6 83/0 M as TA EE-ED
5 o NICKELBACK Photograph (Roadrunner/i0JMG) 2611 +327 147746 9 8212 ARTIST TITLE LABEL(S) ADDS
3 4 ROBTHOMAS This Is How A Heart Breaks /At/antic/ 2312 -138 124855 20 81/0 MADONNA Hung Up /Wﬂf"ﬂ{ Bros) 17
2 5 KELLY CLARKSON Behind These Hazel Eyes (RCA/SMG) 2268 285 137858 24  76/0 :ﬁ:rs':amtzlsssﬁ':: 2‘9 "'"/;/‘"?’;‘/’m ‘g
rary (Maveric
6 6  GWENSTEFANI Cool finterscope/ 2176 113 119964 16 76/0 ANNA NALICK In The Rough (Colambia) 7
7 7 KEITH URBAN You'll Think Bf Me (Capitol/EMC/ 2045 A1 114846 19 65/0 GAVIN DEGRAW Follow Through (/2MG) 6
8 0 SHERYL CROW Good Is Good /A&Mi/lnterscope/ 1822 +87 86496 1" 7810 INXS Pretty Vegas {Epic/ 6
11 @  SANTANA fIMICHELLE BRANCH I'm Feeling You /Arista/AMG) 1647 +118 83278 5 7313 ﬁgg‘iﬂgkgﬂstll::'w/;?c}vs (Warner ros.) :
ys
17 @ GOO GOO DOLLS Better Days (Warner Bros.) 1483 +310 79106 3 76/5 KELLY CLARKSON Because Of You (RCAAMG) 5
9 11 JOSH KELLEY Only You (Hollywood) 1481 -238 66580 18 720
10 12 GREEN DAY Holiday Reprise) 1480 175 95755 22 64/0 Ma sr
12 13 3000RS DOWN Let Me Go /Rapublic/Universal) 1413 -76 75814 42 np
13 14 ROBTHOMAS Lonely No More (At/antic) 1331 147 96593 37 78/0 INCREA SED FLA ys ToL
16 @ WEEZER Beverly Hlll.s (Geffen) 1304 +108 55090 16 4913 ST ] mt?rlis‘Xss
18 @ BON JOVI Have A Nice Day //sland/IDJMG) 1217 +63 57617 12 68/4 NICKELBACK Photograph fRoadrumnerIDMG) +327
15 17 OM.T. Listen To Your Heart (Robbins) 1190 -88 56993 13 4710 G0O-GOD DOLLS Better Days (Wamer Bras.) +310
14 18 TRAIN Get ToMe (Columbia) 1075 -257 43212 17 620 GREEN DAY Wake Me Up When September Ends (Reprise/  +243
20 @ HOWIEOAY She Says [Fic) 1081 +61 33808 11 575 :ws":::;g‘s"i‘nsﬁm U;JW @i‘/‘ﬁ(m +1232
. razy (Maveric) +
19 @ SWITCHFOOT Stars (Columbis) 1025 +44 30212 12 531 SANTANA fIMICHELLE BRANCH m Feeling You Arsta/AMG) +118
25 @ KELLY CLARKSON Because 0f You /BCA/AMG) ) 808 +203 44336 4 355 MADONNA Hung Up (Wamer Bros.) +110
22 @ GORILLAZ Feel Good Inc. Virgin) 759 +57 28560 10 m WEEZER Beverty Hills (Geffen/ +108
29 €D JAMESBLUNT You're Beautiful (Atiantic/ 662  +93 34870 6 452 | ANNANALICK In The Rough Cabmbial +99
24 24 MICHAELBUBLE Home (/43/Reprise) 655 44 25087 11 3y1 | JAMESBLUNT You're Beautiful Atintic) +83
27 @ STAINO Right Here (Fiig/Atlantic) 652 +24 20858 12 330 I 1 /
23 26 MARIAH CAREY We Belong Together fisiand//DJMG) 605 -75 28391 18 3an SCoTT STAPPxf i fﬂfﬂgrlva
reat Divi i
31 @ GAVIN DEGRAW Follow Through (/AMG) 603 +53 21583 25 41J6 Total Plays: 272, Total Stations: 22, Adds: 2
33 @ LIZ PHAIR Everything To Me (Capitol) 555 +34 15813 9 3m FALL OUT BOY Sugar, We're Goin’ Down fIsland/IDJMG/
26 29  3DOORS DOWN Here By Me (Republic/Universal) 547 -86 13312 11 370 ;;t:; Ptilavsz 553#;% g;'ean:ns) mds: 0
. b ver My ar]
36 @ COLDPLAY Fix You /Capitol) 466 +80 21767 4 38/4 Total Plays: 242, Total Stations: 18, Adds: 1
32 31  NATASHA BEDINGFIELD These Words (£pic/ 455 -74 18594 8 25{0 RA Every Little Thing She Does Is Magic (Republic/Universal)
38 €D COLLECTIVE SOUL How Do You Love (E/ Music Group) a01 +61 7722 3 3 Total Plays: 189, Tatal Stations: 9, Adds: 0
ANNA NALICK In The Rough (Columbia)
30 33  HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard) 386 -187 16610 13 33/0 Total Plays: 186, Total Stations: 24, Adds: 7
39 @ DANIEL POWTER Bad Day (Warner Bros.) 369 +64 19934 4 1811 INXS Pretty Vegas (Epic/
35 35 TOMMY LEE f/BUTCH WALKER Good Times (71 Education Services) 369 42 9838 8 210 ;;‘;‘T:';YT’“L‘:“’E; ‘;":'g:'l':s":,; ‘{“A/:j:;:&,
k3 36  DEFLEPPARD No Matter What (island//DJMG) 348 50 22014 20 30/0 Tatal Plays: 158, Total Stations: 1?,, Adds: 0
@ LIFEHOUSE Biind (Geffen) 322 +26 5764 1 30/11 OEPECHE MDDE Precious (Mute/Sire/Reprise)
. . Total Plays: 136, Total Stations: 12, Adds: 2
[Bébut>
[Debut> @ ALANIS MORISSETTE Crazy (Maverick/Reprise) kyal +174 8538 1 34/ MELISSA ETHERIOGE | Run For Life fsiand/DuMG)
€D  0AVIO GRAY The One | Love (ATO/RCA/RMG) mn +69 5254 1 283 Total Plays: 116, Total Stations: 8, Adds: 3
37 40 PAPAROACH Scars (Geffen) 282 82 15408 16 70 MADONNA Hung Up (Warner Bros)
] - - - - — - : - Total Plays: 110, Total Stations: 17, Adds: 17
84 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks., Songs ranked by total plays for the airplay week —
of 10/9-1015. gullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Sonys ranked by lotal plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the totat number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overalt total stations playing a song. Total Audience equais Average Quarter Hour Persons times Station p;ay“s': for all R&R reporters are available
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. on the web at www. radinandeecrds. com.
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America’s Best Testing Hot AC Songs 12 +
For The Week Ending 10/14/05

(" RateTheMusiccom

w W N
18-34 18-24 25-34

Artist Title {Label) TW LW Famil. Burn
RICKELBACK Photograph (Roadrunner/IDJMG) 419 A12 89% 13% 417 396 A3
LIFEHOUSE You And Me {Geffen/ 416 406 97% N% 426 427 42
GREEN DAY Wake Me Up When September Ends (Reprise) 4.08 421  95%  22% 397~ 4.02 343
3 DOORS DOWN Let Me Go (Republic/Universal) 389 400 95% 34% 394 375 A8
MICHAEL BUBLE Home /143/Reprise) 399 380 57% 12% 406 421 336
KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 396 385 99% 43% 4.03 393 4N
3 DOORS DOWN Here By Me (Regublic/Universall 39 400 71% 1% 398 380 412
GOO GOO DOLLS Better Days (Wamer Bros.) 3.93 — 46% 4% 402 400 482
KEITH URBAN You'll Think Of Me (Capitol/EML) 391 374 8% 27% 399 392 404
ROB THOMAS This Is How A Heart Breaks fAt/antic/ 390 393 94% 28% 388 370 40
ROB THOMAS Lonely No More (Atiantic/ 388 388 99% 43% 389 360 412
HOWIE OAY She Says {Epic/ 385 377 67% 1% 388 403 378
SWITCHFOOT Stars (Columbial 382 395 67% 12% 3Bl 391 3IM
BON JOVI Have A Nice Day (/sland/iDJMG) 381 375 84% 13% 379 352 398
VERTICAL HORIZON Forever (Hybrid) 381 373 68% 12% 383 390 378
GREEN DAY Holiday {Reprise/ 380 387 99% 38% 3B4 380 387
STAINO Right Here (Fijp/Atlantic/ 377 385 5% 2% 391 374 402
WEEZER Beverly Hills (Geffen/ 376 377 90% 28% 381 379 383
TRAIN Get To Me (Columbia/ 374 363 8% A% 374 372 375
JOSH KELLEY Only You (Hollywood! 372 313 76% 16% 372 3N 37
_iANTAM f{M. BRANCH I'm Feeling You (Ansta/fMG) 367 364 T1% 14% 353 362 351
HOOTIE & THE BLOWFISH One Love (Sneaky LongVanguar) 365 343 67% 15% 355 367 3.49
GORILLAZ Feel Goad Inc. (Virgin/ 360 377 8% 2% 362 365 361
D.H.T. Listen To Your Heart (Robbins/ 350 358 93% 38% 352 356 349
GWEN STEFANI Cool f/nterscope/ 343 355, %% 7% 352 344 358
LIZ PHAIR Everything To Me (Capitolf 348 361 41% 8% 353 326 367
SHERYL CROWY Good Is Good /A&M/interscape/ 345 3500 79% 4% 323 284 34f
NATASHA BEDINGFIELD These Words /Epic/ 340 350 73% 8% 347 357 338
GWEN STEFANI Hollaback Girl ffnterscope) 308 305 98% 63% 313 308 316

Total sample size is 328 respondents. Total average favorability estimates are based or a scale of 1-5. (1=dislike very
much, 5 = like very much). Total famiflarity rep thep of who ized the song. Total Dun

r Y )

< POWERED|:}{

RR i HOTACTOP 30 MEI]IABAﬁ}

CANADA

B whb ARTIST TITLE LABEL(S) WS eas BT sk
3 c* NICKELBACK Photagraph (Roadrunner/{DIMG) 755 +31 10- 1430
1 2 GWEN STEFANI Cool finterscape/ 697 -36 13 160
3 3 GREEN DAY WakeMeUp When Septembes Ends (Rerse/ 643 9 9 130
6 o SHERYL CROW Good Is Good (A&M/interscaope) 607 +32 8 15/0
5 5 BLACK EYED PEASiDon't Lie (A&M/interscope) 572 -3 9 13/0
8 SJ BEDOUIN... When... (Stomp/Warner Music Canada) 553 15 12 14{0
4 7 o DANIEL POWTER Bad Bay (Warner Bros.) 525 70 18 18(0
10 SANTANA fIM. BRANCH I'm Feeling You /Sony MG/ 514 +24 4 1410
7 ) ROB THAMAS This Is How A Heart Breaks (Atlantic) 612 -62 16 1Bj0
9 10 BON JOVI Have A Nice Oay /island/I0JMG/ 495 -22 10 13j0
1] 0* THEORY OF A DEADMAN SantaMonica (504Universal/ 469 +20 9 1310
12 12 NATASHA BEDINGFIELD These Words /Epic/ an -28 16 13/0
13 @* MATTHEW BARBER Soft One (Warner Music Carada) 808 +20 7151
18 @  INXS Pretty Vegas Epic/ o +92 3N
14 15 RIHANNA Pon De Replay-/JefJam/IDIMG) 348 -29 13 12i0
19 @ KELLY CLARKSON Because Of You (RCA/RMG) 322 +67 3 1313
15 17 KELLY CLARKSON Behind These Hazel Eyes /RCA/RMG) 308 -32 19 14/0
16 18 MARIAH CAREY We Belong Together fisiand/i0JMG/ 283 -32 16 1200
22 (D MELSSA UNEIL Alive (Sory BMG Music Carasa) 217 +49 2 n
2t @) JAMES BLUNT You're Beautiful Atintic) 70 430 121
17 21 o J.BLACK Sweat Of Your Brow (Universal Music Canada)  25% -27 15 10/0
23 @* GORDIE SAMPSQN You... (MapleMusic/Universall 253 +28 4 9f0
24 @ JOSH KELLEY Only You (Holywood/ 284 +19 12 9j0
27 @  TRAIN Get ToMe (Colmbial 230 +30 1 80
25 25  BACKSTREETBOYS Just... ive/Zomba Label Group) 210 -10 5 60
28 @* CORY LEE Goodbye (Hipjoint/ 196 +B 4 70
8 2] D.H.T. Listen Yo Your Heart (Robbins) 196 5 4 60
@ KT TUNSTALL Black Horse & The Cherry Tree (Virgin) 191 +16 1 92
@ SWITCHFOOT Star$ (Cilumbia) 181 +26 1 n
= @ KILLERS All These Things That I've Done /isiand//JMG) 172 +1 2 3o

represents the number of respondents who sald they are tired of hearing the song. Songs must have 40% ilic o
appear on survey. Sample composition is based on persons 12+. Persons are screened via the Intemnet. Once passed, they
can take the music test based on the format/music prelerence. Rate TheMusic.com results are not meant to replace callowt
research. The resuits are intended to show opinions of participants on the the internet only. RateTheMusic is a registered

trademark of RateTheMusic.com. The RTM system, is avallable lor local radio staticns by calling 818-377-5300.

25 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 10/3-10/15. Bullets appear onsongs gaining plays of remaining
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is piaced first. Songs

\_RateTheMusic.com data is p by i, a division of Premiere Redio Y, below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. 3}
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SMOOTH JAZZ.TOP 30 INDICATOR

October 21, 2005

T ke e TR T MOST ADDED
1 a PAUL HARDCASTLE Serene (Trjppin’ ‘N’ Rhythm) 205 +2 562 19 1140 :;:HSTA::EE l“MB;(S'J‘ e i AD:S
a0 ystique
2 6 BRIAN CULBERTSON Hookin® Up (GRP/VMG) 176 +4 487 14 120 KIMWATERS Steppin’ Out (Shanache) y
3 O EUGE GROOVE Get Em Goin’ /NaradaJazz/ 17" +6 579 10 13,“ DEAN JAMES say Yes (Sihoette) 2
5 o DAVE KOZ Love Changes Everything (Capitol) 157 +7 435 14 8/0 ALEX BUGNON Free (Narada Jazz/ 2
4 5 BRIAN SIMPSON It's All Good (Rendezvous) 145 10 39 15 100 iﬂéﬂ?ﬂlﬁ?m K":WS That (Narads Jezz) ;
7 0 PAUL BROWN Cosmic Monkey (GRP/VMG) 135 +4 679 14 10/0 CHRIS BOTTI #{JILL SCOTT Good Moming Heartache (Columbial 2
n 0 KIM WATERS Steppin’ Out (Shanachie/ 130 +10 322 5 1212 WILL DONATO Earthshakin® (Generation) 2
8 8  CHIELI MINUCCI The Juice (Shanachie/ 126 -2 1 13 70 JOE MCBRIDE Double Down fHeads Up) 2
10 o KIRK WHALUM [l Make Love To You /Rendezvous) 122 +1 313 7 9/0 M O s r
12 @ WALTER BEASLEY Coolness (Heads Up/ 121 +4 440 19 10/0 INCREASED PLA YS
9 11 MINDI ABAIR Make A Wish (GRP/VMG) 119 -9 257 13 9/0 .
TOTAL
14 @ MARION MEADOWS Suede (Heads Up/ 112 +1 290 8 710 PLAY
, ARTIST TITLE LABEL(S) INCREASE
15 ()  DAVID PACK You're The Only Woman (Peak/ m +b 391 8 80 DEAN JAMES Say Yes (Siioette/ +39
13 14 WARREN HILL Still In Love Pogjazz/Native Language) 107 -7 333 19 8i0 RICHARD ELLIOT Mystique (Artizen/ +20
6 15  RICHARD ELLIOT People Make The World Go Round (Artizen) 107 30 461 23 90 ‘é:m‘l‘m:a“/'“ SCOTT Good Moming Heartache (Cabmiis) *:;’
(Rendezvous) +
17 @ RAUL MIDON If You're Gonna Leave (Manhattan/EMC) 104 +5 376 5 8/0 WILL DONATO Earthshakin’ (Generation) 7
16 @ BONEY JAMES 2:01 AM (Warner Bros.) 102 0 287 1" 8/0 ALEX BUGNON Free (Narada Jazz) +16
19 @ MARCANTOINE Belta Via (Rendezvous) 101 +4 320 10 100 PSTCHESRSTEV;m WZZ’Z W +:;
JOE MCBRIDE +
20 @ DONNY OSMOND Breeze On By (Jecca/ A 97 +1 395 16 50 HEATHER HEADLEY In My Mind (ACA/AMG) 3
18 20  NELSONRANGELL Don't You Worry ‘Bout A Thing (Kach/ 95 2 244 16 90 RAY J Dne Wish (Knockout/Sanctuary) 13
2 @  SOULBALLET She Rides (275 92 +5 291 5 70
21 @ MIKE PHILLIPS Heartbeat Of The City (Hidden Beach) 91 0 312 1 8i0 Mas r
25 @ PRAFUL Moon Glide (Rendezvous/ 87 +3 n 19 9/0 P LA YE D H E CUHR E N TS
0
28 @  PAULTAYLOR East Bay Bounce (Peak/ 86 +8 B2 2 8 ARTIST TITLE LABEL(S) RS
23 @ BOZ SCAGGS Lowdown (Unplugged) (Virgin/ 85 0 406 2 710 KEM | Can't Stop Loving You (Motown/Universall 9
— €D RICKBRAUN Shining Star (Artizen) 84 +11 232 2 0 ::‘l';“: ';il“c"ﬂ :“:!"h:'de'; (7th 'g;;‘/ ::
) acific Coast Highway (Baja/T!
26 @ JONATHAN BUTLER Rio (Rendezvous) 84 +1 209 3 9/0 JEFF LORBER Ooh La La tVarads Jazz! 75
29 @ NAJEE 2nd 2 None (Heads Up International) 81 +4 184 2 8/0 STEVE COLE Thursday (Varada Jazz) 70
- @ DEF JAZZ f/GERALD ALBRIGHT Hey Young World (GRP/VMG) 79 +5 349 3 9/0 W:VM”‘ “smlf] Ready To Hang (Rendezvous/ 68
R BONEY JAMES f|JOE SAMPLE Stone Groove (Warner Bros.) 62
30 30 PAUI.;ISASCKS(::, JR. Never Tcsno Much (kﬁf‘:iZVME/ e — nd7Ii S rId — 196 2 6/0 CHUCK LOEB Trogica Stanachie =
mooth Jazz reporters. Songs ranked by tota! plays for the airplay week of Sunday - Saturday 3 " 3
@ 2005 Radio & Records 3RD FORCE Believe In Me (Higher Octave/ 56
4 | | N\
WLVE/Miami, FL* WJJ2/Phifadelphia, PA* KJZY/Santa Rosa, CA® KWJZ/Seattle, WA*
R E POR TE RS OM:; Rob Roberis OM: Todd Shannon PD: Gordon Zloi PD: Carol Handley
) ) ) ) PD/MD: Rich McMillan PD:.mcnul Tozzi TDCTMOIE rnh Singleton :‘,O:A:‘Iénna Rose
Stations and their adds listed alphabetically by market I e ok Ch
WJZZ/Atlanta, GA® WJZA/Columbus, OH* KHJZHouslon, TX*
PO/MO: Oave Kosh PD/MD: Bili Harman PD: Maxine Todd
RICHARO ELLIOT RICHARO ELLIOT APD/MO: Greg Morgan
1 B0Z SCAGGS WJZU/Milwaukee, WI* DMX Smooth Jazz/Satellite KCOZ/Springfield, MO
HERBIE HANCOCK /JOHN MAYER | pp: Stan Atkinson KYOT/Phoenix, AZ* POMO: Jeanne Oestro OM: Jae Jones
KOAVDallas, TX* N oAt BLLiOT APLIMD: AngoHanda 1208 MCHRIOE | BT
. s ICHAI I
el PD: Charley Connlly HERBIE HANCOCK tOHN MAYER | 2 PERDIE HANCOCK LOKN MAYER | 17341, DowaTo 5 OEAN JAES
APD: Nick Novak arnmu: Mark Sanord KP_VU/Honslon, ™ BOZ SCAGGS
WALTER BEASLEY o Adds PO; Wayne Turner
No Adds
N KJZS, , NV ite® 0
, KJCD/Denver, CO* KJziMinneapolis, MN [ m/m@ Robert Dees %7.'?3’473321" enworkfSateite yn?‘rlq:ﬁa;“mﬁ' "
WEAA/Baltimore, MD PO/MO: Michael Fischer WYJZndianapolis, IN® Db War SOUL BALLET PD: Steve Hibbard MO: Kathy Curlls
PD: Sandi Maltory 2 KIRK WHALUM OM/PD: Carl Frye Al RICHARD ELLIOT MO: Laurie Cobb 1 NELSON RANGELL
MO: Marceiius “Bassman” Shepard RICHARD ELLIOT HERBIE HANCOCK /JOHN MAYER TORCUATO MARIANO RAUL MIOON
5 MIKE PHILLIPS KIM WATERS HERBIE HANCOCK /CHRISTINA JOE MCBRIDE BOZ SCAGGS
4 PATCHES STEWART CHRIS BOTTI $UILL SCOTT AGUILERA NAJEE
3 MACEO PARKER WVMV/Detroit, MI* NILS
OM/PD: Tom Sleekar KRVR/Modesto, CA*
MO: Sandy Kovach o Cily, MO gll:/:n.?':.gu:a"r:um
No Add: KJLU/Jeffersol 5 g
WSMJ/Baltimore, MD* : POMD:Dan Tamer oAl . ;‘.".:'.7..‘,"”“ Smoath Jaz2/
PO/MO; Lori Lewis 3 ALEX BUGNON KsSJ/Sacramento, CA APD: Will Kinmally WJZw/Washington, DC*
CHIELI MINUCCI 2 RICHARD ELLIOT FOMD. Loe Haneen 7 KIM WATERS OM:Keny King
RICHARO ELLIOT KEZL/Fresno, CA* Hohdds 6 PAUL TAYLOR PD: Cat Anderson
OM:E. Curtix Johnson WVAS/Montgomery, AL 6 KEN NAVARRO MD: Renee DePuy
PO/MD: J. Weidenheimer . OM: Rick Hall 5 WILL OONATO RICHARD ELLIOT
10 CHIELT MINUCCI gg/ﬁ%":mﬁ:“':x ""é song; gf’\‘“ scon g .(I_’I;AE ggxmsum HERBIE HANCOCK /JOHN MAYER
i : 16CHR L KAR
mﬂm‘mﬂ:nm' A 5 BEAN ST MAYER 1SCEAN JAMES. KBZN/Salt Lake City, UT* 5 NAJEE
1 RICHARO ELLIOT 15 PATCHES STEWART OM/PD: Dan Jessop 4 CAMIEL
1 JOE MCBRIOE WLIZFt. Myers, FL* 13RAY No i
1 WILLIAM WOODS m’::nn':';':'wmm 13HEATHER HEADLEY
1 STEVE RAYBINE :
1 OEE LUCAS 1 RICHARD ELLIOT KSBR/Los Angeles, CA
?‘mﬂmxﬂ’ : Sirius Jazz Cafe/Satellite PUOWERED
1 JEFF LORBER WacD/MNew York, NY* KIFM/San Diego, CA* PD: hiey Waidonate MEDMABASE
WNUACHI mo WSBZ/Ft. Walton Beach, FL : RICEARO ELLIOT ;U& %:::«x:::?m PO: Mike Vasquez " :k:a? oy
OM: B Kais WO Wk st i TN 5 CHRIS BOTTI 1ILL SCOTT i e *Monitored Reporters
PD: Steve Stilex No Adds
MO: Michael La Crosse 48 Total Reporters
No Add: . —
[ P o cotsn WLOQ/Oriando, FL* A abatercolors/Satellie Toalontorsd_
St o v e O | e
. S NILS 3 o n -
:‘m ﬁﬁ'{: La‘,',':;,u" g fé#'&mssn 4 Klennv G. /DAVIO BENOIT ? goLé %‘a‘?&‘ MO: Ken Jonex KIRK WHALU Did N; Report, ”
DA 8 BRIAN SIMPSON 4 MICHAEL LINGTON 1 TORCUATO MARIANO 1 RICHARD ELLIOT CHRIS BOTTI AILL SCOTT ;:xw mm ): §
8 ALEX BUGNON 3 OAVIO PACK 1 WILL DONATO NILS KUAPIL e F B“'AR“"S"‘“"'
2 ANITA BAKER 1 RICHARO ELLIOT =
\ J
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Brother And Sister,
Where Art Thou?

Siblings who went off to join the circus can run, but

they can't hide

mooth jazz is a family that keeps close tabs on its own, no

matter how far from home they stray. Like Hotel Califorria,
you can check out of Smooth Jazz any time you like, but you
can never leave. Here’s the latest on what some old friends and
former colleagues are up to today.

Anne Gress
Former WJJZ/Philadelphia PD

When I parted with W]JZ it wasn't with-
outsome regrets. I left
a community of pro-
fessionals 1 loved
working with and re-
garded as friends, also
aformat, astationand
the most incredibly
loyal group of listen-
ers I'd ever known.

[t was kismet: Iwas
immediately needed
by my parents to see
them through rather serious illnesses. They’re
better now, and time away helped me to re-
adjust my priorities.

Then-GM Sil Scaglione only had to ask me
once about coming to Oldies WOGL/Phila-
delphia. The opportunity to work with him
again was the only incentive I needed. I was
also very keen on working at Infinity Broad-
casting. It was a great match for me.

The ‘60s and 70s format has been fun and
an incredible challenge, and upholding the
tradition of “The Sound of Philadelphia” is
something I don’t take lightly. I also feel a
strong responsibility to grow the format re-
spectfully and evolve its appeal with a new
generation of listeners.

I finally bought a house in the suburbs —
after renting in Philly for 14 years—and adopt-
ed alittle black dog that Ispoil relentlessly. Both
have made me very happy and very busy. I
miss everyone in Smooth Jazz tremendously.
What a wonderful family! I hope to see you
again soon and wish you only the very best.

Steve Williams
Veteran SJ PD

I'm writing from a northbound subway
train in Manhattan en route to Air America’s
network studios, where I'll be engineer for The
Majority Report, hosted by Sam Sedar and Ja-
neane Garofalo — a direct result of my
work as a producer for hallowed Talkers KGO
& KSFO/San Francisco during the past year.
[ owe a tremendous debt of gratitude to
everyone there, notably Trish Robbins, Jack
Swanson, Sheri Yee, Lee Rodgers and Barbara
Simpson. Their extraordinary confidence in
my abilities allowed me to start my Talk ra-
dio journey from the ground up.
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Anne Gress

Although it's quite likely that, after being
terminally infected by the Talk bug, I'll cortin-
ue working in the format, the music side of the
biz will always play on my heartstrings, which
is why, after I finish at Air America tonight, I'll
go home, get five hours sleep, then head to the
Times Square studios of WCBS (Jack-FM)/New
York, where I work as a producer. Then I'll start
my day as an announcer and in-house consult-
ant for Sirius Satellite Radio’s Planet Jazz/Chan-
nel 70.

Nick Francis

Former KKSF/San Francisco MD and
KYOT/Phoenix PD

I've spent the last few years re-envisioning my
career, and now I consider myself a freelance pro-
ducer and DJ. T have a syndicated show, Quiet
Music, which has been syndicated for five years;
awebsite at www.quietfm.com, where I produce 30-
minute online programs; and a blog, “Jazz and
Conversation,” which features audio and reviews
of jazz from the entire musical and historical spec-
trum. I'm also looking for other projects and op-
portunities.
Leigh Armistead
Former Discovery
Dir/Promotion

P Five years ago I moved
J‘l: to Melbourne, Australia
with my partner, Meg. For
the last four years I've
worked for HMV Austra-
lia. I needed to learn the
Leigh Armistead Auystralian music market,
and I enjoy my job so much I never left. Last May
[ became an Australian citizen while retaining my
US. citizenship. We own a house that we share
with two dogs and a 17-year-old cat that we
brought from the U.S.

Australia is fantastic, and Melbourne is especial-
ly great. It is the host city of major sporting events
and has great markets, shopping and arts festivals;
fantastic restaurants; funky clubs; and a diverse
music scene. It's a culture | love and that suits me
well. Contact me at megandleigh@ozemail cont.au.

Ozzie Sattler
WVMV/Detroit Founding VP/GM

I've been retired almost five years and can hon-
estly say that I haven’t been bored for a minute.
I'm as busy as I was in the business world, only
with different things. Besides playing golf several
times a week — will I ever be good enough for the

Senior Amateurs? — we spend lots of time with
the grandkids and our kids.

My new jobs are as pool boy, yard man and
fix-it guy around the old adobe-brick, pueblo-
style house we spenta year remodeling. The pay
isn't as good, but there’s definitely a sense of
fulfillment and purpose.

We also moved all the parents here from
Southern California, and overseeing their care
and making sure their needs are met takes a lot
of our time. I miss the people who made the ra-
dio business a dynamic, thoroughly enjoyable
career for me. Contact me at ozzigfin@yahoo.cont.

Rachel Stitwell (Née Lewis)

Former Verve Promotion/Marketing &
Sales Executive

I recently graduated from Loyola Law School
in Los Angeles, where I served on the Loyola of
Los Angeles Law Review and atrophied in the li-
brary for three years. I now await the results of the
California Bar Exam. Next month I will jointhe law
firm of Berger Kahn, where my practice will in-
clude, but not be limited to, entertainment law.

Currently, I am authoring a law review arti-
cle about problems associated with the contin-
ued deregulation of radio-station ownership,
which analyzes the decision by the Court of
Appeals for the Third Circuit in Promietheus Ra-
dio Project v. FCC. That court remanded the FCC's
decision to keep intact its current caps on the
number of radio stations that one entity can own
per market.

My career change has required much
work. After leaving Verve in 1999 I completed
my undergraduate work in philosophy at UCLA
while working for Susan B. Levin doing inde-
pendent Triple A and traditional Jazz promo-
tion. Only after completing my bachelor’s
degree could I apply to law school. I am grate-
ful to Susan for letting me continue my educa-
tion while working with her. I am also happily
married to Denny Stilwell, President of Artistry
Music Group.

Chris Brodie

Former KTWV (The Wave)/
Los Angeles PD

It’s been almost exactly three years since I re-
signed as PD at The Wave. My goals were to
wind down, spend more time with my then-
10-year-old daughter and chart the course for
the remainder of my professional life. Winding
down was the hardest part; it took a collision
between a dog, my foot and stairs to do it.
Forced into rest by partial immobility, I finally
dropped my “Got to be thinking, doing and
moving every second” mentality.

I've accomplished all of my goals. I down-
sized my home and upsized my brain, and I feel
healthier than ever. My daughter is now officially
a teenager, with all the wonderful and frighten-
ing things that entails, and my best friend.

I've moved toward the nonprofit world
while maintaining some profit in the broadcast
world. My business partner, Bonny Chick, and
I have a few select radio and nonbroadcast cli-
ents via Brodie /Chick Consulting. I'm back in
academia, taking classes geared toward grant
writing and journalism in nonprofit. | miss all
of you I haven't stayed in touch with, and I'm
gloriously happy.

Rebecca Risman
Former Concord Records
Dir./Promotion

Embracing my idleness— a delightful phrase,
at times a mantra, repeated throughout my day
as I search for the true meaning of life. This
Zoomer's quest — Zoomer is the latest designa-
tion for the oldest boomers — has taken me to
New York City, Hawaii, Syracuse, Atlanta and

wwwW americanradiohistorv com

Connecticut. In California, my time is
split between Desert Hot Springs and Santa
Monica. The pohh&s and heat of the desert jux-
taposed with politics
and chill of the ocean
keep me in constant con-
fusion — removing and
reapplying a pashmina
shawl habitually.
When the fog lifts,
and the chill or sweat-fest
passes, I'm torturing rel-
atives; developing asyn-
Rebecca Risman dicated radio show, set
to launch in ‘06; and getting buff. My quest for
life’s meaning is on hiatus, as Tjust retutned from
Woodstock, where I picked up organic garden-
ing tips at Yasgur’s farm. “I went to join a rock
and roll band, sleep on the land and set my soul
free.” Love you. Miss you. Mean it. Peace!

Erica Linderholm
Former GRP & Atlantic Promo Vet

I did run off to join the circus. Instead of
nurturing new releases up the charts, now I nur-
ture young children in their learning. I earned
an M.Ed. in special education and work as a
learning specialist with children aged 7-11 who
have a spectrum of learning disabilities, from
language-based disabilities to attention deficits
and hyperactivity.

These children have many strengths and
weaknesses. Many are extremely creative and
talented but have difficulty reading, writing or
organizing their ideas. Unfortunately, many
also have an emotional component, since they
experienced failure in early school experienc-
es. Each child is unique with a complex set of
issues, so the field is very interesting, as well
as challenging. It can also be grueling and ex-
hausting but is very rewarding.

I miss my friends and colleagues from the
music industry and at times have fantasies of
returning. Three reasons keep me in my new
profession: June, July and August.

Larry ‘LeKool’ Hollowell
Former WJCD/Norfolk MD

I've been busy working weekend airshifts for
Max Media/Virginia Beach’s Oldies station and
doing some traffic reporting for the cluster. I
keep the jazz flame burning at Norfolk State
University’s NPR station, WNSB, on my Sun-
day-night show, which features groovy smooth
jazz and lots of thythm. I've also stepped up
my interest in art — painting and mixed me-
dia. I'm taking classes, and I've entered sever-
al art shows. Life’s exhilarating.

To fill the §J radio void, I check out Inter-
net stations. I've never stopped being a
Smooth Jazz MD, and I check the charts
weekly. I cheer for the wonderful program-
mers and musicians in 5], and I look forward
to my next full-time Smooth Jazz radio gig,
somewhere down the long and winding road.

Scott Bergstein
Former Higher Octave VP/Marketing

My sojourn away from the day-to-day
rough-and-tumble of the music business has
been spent as a full-time single parent. My 11-
year-old, Ezra, attends middle school at Bridg-
es Academy, a college-prep middle/high
school for “twice exceptional” kids.

I'm working with Shahin Shahida from Sha-
hin & Sepehr. He and Gustavo Naranjo have
a really nice project set for release in Q1 2006
under the name Pascha. It’s jazz, chill, world,
electronica, downtempo —all good songs, not
just grooves. If you'd like a copy now, contact
me at shergstein@sbcglobal.net. Feedback is
most welcome.
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KIRK WHALUM

“K:rk Whalum is one of the masters of the saxophone and he *‘Whip Appeal’ sounds great on WNWV. Kirk Whalum’s
praves it once again, with his ‘Babyface Songbook’. The reaction performance is passicnate and soulful, and his treatment of this
WSMJ is getting from ‘I’ll Make Love To You’ and ‘Whip great song makes it new again.”

Appeal’ is overwhelming. Kirk sings with his saxophone, making  — Bernie Kimble - WWNYV, Cleveland
you feel his passion. What a treat!”
— Lori Lewis - WSMJ, Baltimore “Kirk’s interpretation of ‘I’ll Make Love To You’ is as heartfelt

as they come. It’s classy, sensual and irresistible. Expect a
“What a combination! Babyface is a great songwriter and Kirk is  population boom in about nine months!”
a great musician. It’s fantastic to have new music from one of our — Mike Vasquez - KIFM, San Diego
very best.”
— Renee DePuy - WIZW, Washington DC

AMERICA'S TOP SELLING SMOOTH JAZZ ALBUM

consensus cuts:
I'll Make Love To You
Whip Appeal
Can We Talk

KIRK
WHALUM

«Babyface

SONGBQOE

www.kirkwhalum.com
www.rendezveusmusic.com v J/
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SMOOTH JAZZ.TOP 30

October 21, 2005 POWERED{:1
W R aemsr e wems G T MEDIABASE
1 0 PAUL HARDCASTLE Serene (Trippin” N’ Rhythm) M7 +19 105445 19 3210 J1
2 e BRIAN CULBERTSON Hookin’ Up (GRPIVMG) 713 +43 103495 16 3310 MOSTADDED
4 0 EUGE GROOVE Get Em Goin’ (Varada Jazz) 642 +43 87241 12 33/0 ARTISTTITLE (ABELIS) ADOS
3 o DAVE KOZ Love Changes Everything (Capitol} 611 +4 61780 20 3110 RICHARD ELLIOT Mystique (Artizen) 12
5 ©  WALTER BEASLEY Coolness fHeads Up/ 532 +29  84aas 17 301 H. HANCOCK J. MAYER Stitched Up (Hear Music/Vectar/ 6
8 6 KENNAVARRO You Are Everything (Positive) 446 49 48083 25 270 g‘gzsssé’:‘g;; ":‘9“‘; ’33/‘(’{ Sl”’ T g
) 2 ] owdown (Unplugged) /Virgin,
6 7 RICHARD ELLIOT People Make The World Go Round fArtizen) 2 62 61904 24 33/0 CHRIS BOTTIJILL SCOTT Good Moring Heartache (Colmbiel 3
7 8 PAUL JACKSUN, JR. Never Too Much /GHP/VMG} 430 -40 461 20 30 29’0 CHIELI MINUCCI The Juice /S/IEIVEC/II'E/ )
10 9 DAVID PACK You're The Only Woman {Peak/ 362 -3 32344 15 2601 JOE MCBRIDE Double Down (Heads Up/ 2
9 10 STEVE COLE Thursday (Narada Jazz/ 35¢ 24 36075 31 30N TORCUATO MARIANG High Frequency 215/ 2
12 m MARION MEADOWS Suede (Heads Up) 346 +20 54540 13 26/0
1 12 NORMAN BROWN West Coast Coolin’ (Warner Bros.) 324 -8 35146 28 29/0
14 {® RICKBRAUN Shining Star /Artizen/ 323 +17 60529 4 2700 MOST
13 14 CHUCK LOEB Tropical (Shanachie) 308 5 37245 32 290 INCREASED PLAYS
16 @ MINDI ABAIR Make A Wish (GRP/VMG) 291 +2 33431 20 23i0 TOTAL
18 @ BOZ SCAGGS Lowdown (Unplugged) (Virgin/ 267 +15 18934 9 2213 ARTIST TITLE LABELSS) mcpiﬁse
19 @ MARIAH CAREY We Belong Together fisland/iDJMG) 259 +10 44308 9 18i0 NILS Summer Nights /Baja/TSR) +92
17 18 BRIAN SIMPSON It's All Good (Rendezvous) 253 ) 29543 5 2411 BRIAN CULBERTSON Hookin® Up (GRP/VMG) +43
25 D) CHIELIMINUCCI The Juice (Shanachie/ 246 +43 30272 16 2212 E:f:ﬂ?;l‘j’:cf?:n] G_"'"'/;’,‘,’f’f”; /}”’/ *ig
e Juice anaciie, +
23 g DEF JAZZ ‘flGERAlDAALBRIGHT Hey You.ng World (GRPIVMG) 230 +15 37916 6 2010 H. HANCOCK f1J. MAYER Stiched Up tHear Music/Vector 8
22 KEM 1 Can't Stop Loving You (Motown/Universall 227 0 34571 17 180 WALTER BEASLEY Coolness /Heads U/ .29
24 @ NELSON RANGELL Don't You Worry ‘Bout A Thing /Koch/ 226 +14 16914 17 221 2ERO 7 Home (Atlantic) o2
21 23 KIM WATERS Steppin’ Out (Shanachie/ 224 1 21530 6 2 MARION MEADOWS Suede Heads Up/ +20
20 24 PAULBROWN Cosmic Monkey (GRP/VMG) 217 38 21548 18 2310 | PAULHARDCASTLE Serene (Trippin' W' Ahythm +13
26 @ BONEY JAMES 2:01 AM (Warner Bros.) 215 +12 32407 " 19/0
@ NILS Summer Nights (Baja/ TSR/ 200 +92 19519 1 2213
27 27 WARREN HILL Still In Love (Pogjazz/Native Language) 178 -3 14165 9 1710 M OS T
29 @)  HERBIE HANCOCK flJOHN MAYER Stitched Up (Hear Music/Vector) 168 +41 26003 2 196 PLAYED RECURRENTS
28 @ SOUL BALLET She Rides 275/ 145 +4 29042 4 1511 Aol
MICHAEL BUBLE Home (743/Repri 127 10 18140 180 ARTIS T CERCARELE) ot
D wme o (143 Reprise) a ! PAUL TAYLOR Nightlfe Peat! 286
33 Smooth Jazz ® reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the | KENNY G. fEARTH, WIND & FIRE The Way You Move../AnstaAMG) 241
airplay week of 10/9-10/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with ihe larger NILS Pacific Coast Highway Baja/TSR! 237
Increase in plays is placed first. Sengs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported 2t qas Iginay [oaa)
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour | JEFF GOLUB Simple Pleasures (Nerade Jozz/ 28
Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Cuarter Hour Persons used herein with permission | TINM BOWMAN Summer Groove {Liguid §) 177
from Arbitron inc. (© 2005, Arbitron Inc.).© 2005 Radio & RecordsL - o - KENNY G. Pick Up The Pieces (Arista/AMG) 173
RIPPINGTONS Gypsy Eyes (Peak/ ‘DONNY GSMOND Breeze On By (Decca/ 159
Total Plays: 91, Total Stations: 7, Adds: 0 WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous) 156
N E W & A CTI VE GREGG KARUKAS Show Me The Way (Trippin’ ‘N’ Rhythm) GERALD ALBRIGHT To The Max (GRP/VMG/ 154
Total Plays: 77, Total Stations: 8, Adds: 0 GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG) 134
NAJEE 2nd 2 None {Heads Up Internationall STEVIE WONDER From The Bottom Of My Heart (Motown/Universal) SOUL BALLET Cream (275/ 14
Total Plays: 127, Total Stations: 13, Adds: 1 Total Plays: 66, Total Stations: 5, Adds: 0 DAN SIEGEL In Your Eyes (Native Language/ 142
SIMPLY RED Perfect Love (simpiyred.com/Verve Forecast) DIDO White Flag (4rista/RMG) MARION MEADOWS Sweet Grapes (Heads Up/ 141
Total Plays: 108, Total Stations: 8, Adds: 0 Total Plays: 65, Total Stations: 12, Adds: 0 CHRIS BOTTI Back Into My Heart (Columbia) 14p
JONATHAN BUTLER Rio (Rendezvous! MARC ANTDINE Bella Via fRendezvous/ VANESSA WILLIAMS You Are Everything (Lava/ 137
Total Plays: 103, Tatal Stations: 9, Adds: 0 Tatal Plays: 60, Total Stations: 6, Adds: 0
RAUL MIDON If You're Gonna Leave (Manhattan/EMC) 330 FORCE You Got it fHigher Octave) Station playlists for all R&R reporters are available
Total Plays: 94, Total Stations: 8, Adds: 1 Total Plays: 59, Total Stations: 5, Adds: O on the web at www.radioandrecords.com.
- * Songs ranked by total plays -

MICHAEL

. LINGTON

L

R

Early believers include The WAVE in LA,
WJZZ Atlanta, KKSF San Francisco
& XM Watercolors

'Going for adds
Monday, Oct. 24

www.rendezvousmusic.com www.michaelington.com
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KEN ANTHONY

kanthony®@radioandrecords.com

Katrina's Aftermath

Rock stations contribute to hurricane relief

hen Hurricane Katrina hit the Gulf Coast, on Monday,
Aug. 29, the devastation was beyond what anyone could
have predicted. It’s hard to imagine that a tragedy of such mag-
nitude could happen, but it did — less than two months ago.
And since then, Rock radio has done its part to contribute to the

relief efforts.

This week 1 thought I'd look at a handful of
Rock relief efforts, some large and some small-
er, that helped the cause. It is in times of need
that radio has always been there to help, and
Hurricane Katrina has been no exception. To
date, the NAB estimates that radio’s relief efforts
have raised over $100 million.

Here’s a look at how some Rock stations did
their part.

WRIF/Detroit

The week of Sept. 5, WRIF/ Detroit kicked off
a two-pronged effort to raise funds for its WRIF
Rock for Relief Auction campaign. First, mom-
ing show hosts Drew & Mike hit the airwaves
to offer a daily featured item, from sports tick-
ets to tailgate parties, for listeners to bid on.

Listener response has been ovenvhelming, and
the on-air auctions are continuing, with new items
added constantlv. Every dime raised through the
auctions benefits the American Red Cross.

Meanwhile, WRIF also took its fundraising
efforts to eBay, posting goods including auto-
graphed rock and sports memorabilia, concert
tickets, RIAA awards and a complete Rolling
Stones CD catalog. All the eBay proceeds bene-
fit the Hurricane Katrina relief efforts of several
organizations, among them the Red Cross, the
Salvation Army, Habitat for Humanity and Feed
the Children.

Items up for bid include autographed guitars
from Puddle Of Mudd, Metallica, Nickelback,
Zakk Wylde, Kid Rock, Judas Priest, Staind, Tes-
laand Scorpions, Seether, Three Days Grace and
Shinedown, Kiss, Linkin Park, Motley Crue, and
Papa Roach. Also available are a microphone
signed by Ozzy Osboume, a signed tablecloth
from STP and an autographed set list from Def
Leppard.

Great items from WRIF itself include the
chance to program Midnight Metal in-studio with
host Screamin’ Scott Randall, dinner with after-
noon jock Arthur Penhallow, and the VIP treat-
ment as guest co-host with Doug Podell at
WRIF’s Wednesday-night Wild Woody's party.
There are sweet items from the Detroit Tigers
and Detroit Red Wings, too.

To date, WRIF's on-air and online auctions
have raised almost $30,000.

Additionally, last month WRIF partnered with
Wild Woody’s nightclub to help take care of the
children affected by the disaster. On Sept. 14 from
1lam-midnight, listeners were encouraged to
bring toys, crayons and other children’s items to
fill Wild Woody's bus. Two semitrucks were
stockpiled with toys and sent down to the kids.

“You've got to love the
power of radio to mobilize
a community.”

Larry Snider

KRZR/Fresno

On Sept. 29, KRZR /Fresno and Sevendust
played a charity softball game to raise money for
the victims of Hurricane Katrina. KRZR invited
listeners to bid at the station website
(wwawner krzr.com) for five spots on Team Sevendust
and five spots on Team KRZR. The 10 high bid-
ders played in the game, got their pictures tak-
en with Sevendust, who also give them signed
softballs, and received commemorative jerseys.

KRZR also invited listeners and local business-
es to bid on each run scored in the game and col-
lected donations from people attending the event.
All the proceeds went to Clear Channel’s Storm-
Aid disaster-relief fund. The final tallies? According
to KRZR PD E. Curtis Johnson, Team Sevendust
dusted Team KRZR, 269, but it was a fun event
all around. The station raised about $1,200.

KCLB/Palm Springs, CA

On Sept. 1, days after Hwrricane Katrina hit,
the Palm Springs Morris Desert Radio Group, in-
cluding Rock KCLB, put together a major fund-
raiser called “Help s on the Way.” The goal: to
raise $100,000 in 12 hours the Thursday after the
hurricane hit and the day before people began
rolling out of town for Labor Day weekend.

Here’s Morris Desert Director/ Programming
& Operations Larry Snider to explain: “We threw
allof our [Palm Springs] radio stations behind this
effort. Our Rocker, KCLB, Classic Hits KDGL (The
Eagle), Rhythmic/CHR KKUU, our two News
stations [KNWZ & KNWQ)] and our Sports KXPS
(Team 1010) all had just two days to get the word
out. It helped that these stations aren’t voice-
tracked and that we possess a large enough staff
to effectively get the message out.

“On the morning of the event there was a
front-page story in the Desert Sun, with our fund-
raising campaign featured in a story about all of
Palm Springs’ and the Coachella Valley’s Katri-
na relief efforts.

“We kicked off the remote at 7 o’clock that
morning, and by noon we had exceeded the

checked in with R&R the weekend

and some music with clustermates

Country WUJM,
Fox lost his home in the hurricane, and

crushed.”

Orleans area. had been displaced.

justice until you see it with your own eyes

feet high.

gone.”
Fox said, however, that the relief efforts

back on in about 75% of this area, which
better than what most folks expected.”

Fast-forward to Oct. 11. when word
came that Fox was leaving WCPR after
13 years to be PD of Clear Channel
Rocker KTUX/Shreveport, LA, replacing
Kevin West, who left in August. Fox starts
in Shreveport on Oct. 24.

in Shreveport, but. after 13 years here in

Biloxi, I'm jumping out into a world |

haven't had to jump into in a long time.”

Clear Channel Shreveport OM Gary

McCoy says, “We are excited beyond
words about Scot joining us. I've been in

| this business a long time, and it's very

| seldom | look across the desk and see

|

that someone is a good person and is
going to be just right for me and this
cluster.”

As for Fox's destroyed home. he tells

R&R. “I got my flood insurance to pay. but
it was only half of what the house was
worth.”

that WCPR was on the air and simulcasting news, emergency info

this point. There are no walis or posts. | had a Monte Carlo
that was carried about 100 yards away and was upside
down and crushed. | also had a pickup truck; that's aiso

Fox reported that several other Triad employees’ houses
|| . weredamaged, and that his family, who live in the New

“What you see on TV or in the newspaper doesn't do this

devastation. “The first day { came back and tried to get to
my house, | had to walk through three blocks of rubble 10 L "Feee ' |

“ was walking over people’s furniture, houses and roofs.

| found my sofa three biocks away from my house. There's no sign of my pool
table, platinum records and other cool items | had. Everything is completely

“Representatives of all the major insurance companies are here, along with the
Salvation Army, the Red Cross and the National Guard,” he said. “The power is

Fox tells R&R, “I'm anxious to get started

Fox On The Run: Then & Now

Scot Fox, PD of Triad Broadcasting's Active Rock WCPR/Biloxi, MS,

after Hurricane Katrina to report

Classic Rock WXRG and Classic

he told R&R, “It's nothing but a slab at

," he said of the

Scot Fox

in Mississippi were going well.

is really good. | think the progress is

pd

Fox’s house: vetore and after

$50,000 mark. It seemed as if we would indeed
hit our lofty goal of $100,000. By ipm we had
over $75,000, as we were inundated with listen-
ers on their lunch hours.

“Then it just snowballed. Congresswoman
Mary Bono joined our effort, taking donations
and thanking everyone who came by to make
donations. At 2:30pm we announced we’d al-
ready reached our $100,000 goal, so we imme-
diately set a new goal: to raise $200,000 by 7pm.

"By 4pm we’d hit $130,000 in donations. At
4:15pm the mayor of La Quinta, CA came by and
announced live on the air that the city of La
Quinta was making a donation of $100,000 toour
relief fund. That announcement created a huge
roar from the mob waiting to make their dona-
tions and watching the fundraiser at our collec-
tion booth, and it raised our total to $250,000.

"So we set a third and final goal: $300,000 by
7pm. By the time we took our last donation, at
just past 8pm, we’d hit a total of $340,000 in cash
and check donations. When we came back from
the Labor Day weekend, we were contacted by
alocal family trust, the Berger Foundation. They
informed us they wished to match our total.

“With that incredible donation and those that
trickled into the station the week after our mas-
sive fundraising effort, we were able to break the
good news to our listeners that Operation Help
Is on the Way had raised more than $680,000 for
the victims of Hurricane Katrina.

“You've got to love the power of radio to

www.americanradiohistorv.com

mobilize a community. All of us here at Morris
Desert Radio Group in Palm Springs will always
remember that frenzied Thursday and the thou-
sands and thousands of people who stood inline
in 107-degree heat to make their donations to the
cause.”

WGIR-FM/Manchester, NH;
WHEB/Portsmouth, NH

On Sept. 14, the WGIR-FM/Manchester, NH
and WHEB/Portsmouth, NH morning team of
Greg & The Morning Buzz raised $6,000 to bene-
fit Hurricane Katrina victims through the Red
Cross.

The team auctioned off a package that in-
cluded suite tickets to that weekend’s Sylvania
300 race, tickets to a Dale Earnhardt Jr. exclu-
sive before-the-race party and a chance to
present the Bud Pole Award in front of 100,000
at the Sept. 18 New Hampshire International
Speedway race.

KFMW/Waterioo, A

KFMW (Rock 108) /Waterloo, IA held its very
first festival on Sept. 3, at Hawkeye Downs
Speedway in Cedar Rapids, IA. Rockstock 2005
featured headliners Disturbed, along with 1It
Nino, 10 Years, Submersed and Hinder. A per-
fect day with sunshine and 85-degree tempera-
tures greeted the approximately 6,000 fans who
turned out for the show. The proceeds — approx-
imately $4,000 — went to the American Red
Cross.
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1 1 NICKELBACK Photograph (Roadrunner/\DJMG) 585 -44 32497 1" 2410
I ¥, £, s -
4 @  AUDIOSLAVE Doesn't Remind Me interscapelEpic/ 525  +16 25862 16 210 """g'r A H‘BEB .
3 3 SEETHER Remedy (Wind-up/ 515 -10 28030 27 2410 / Py By .
5 4 SHINEDOWN Save Me (Atiantic/ 500 6 26415 10 25/0 ARTIST TITLE LABEL(S) ADDS
2 5  STAIND Right Here (Flig/Atlantic) 449 -109 21579 22 19/0 STAIND Falfing (Fiw/Atiantic) 5
6 6  FOOFIGHTERS Best Of You (RCA/RMG) 391 10 21403 26 24j0 SILVERTIDE Devil’s Daughter (/RMG/ 4
8 7 TRAPT Stand Up (Warner Bros.) 333 A1 13478 14 200 | 3DOORS DOWN Live For Today (RepubliciUiniversal 2
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12 12 SYSTEMOF A DOWN Question! [Amencan/Columbia) 235 6 9343 12 14j0
15 @ 3 DOORS OOWN Live For Today (Republic/Universal) 224 +23 9275 10 1812 . .
I i
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17 @  KORN Twisted Transistor (Virgin) 190 +4 1323 5 1310 TOTAL
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28 29  SEVENOUST Ugly Winedark/7Bros.) 19 8 1628 6 70
BLACK LABEL SOCIETY In This River (Artemis/ 66 +11 1311 1 6/0 74,11 :
26 Rock reporfe.i Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of /i////!Ii}MGS r 'Illlﬁ /H (
. Monitore edlabase N n of Premi adl N ngs ran r weel
10/9-10/15. Bullets appear on songs gaining plays or remaining flat from previous week. i two songs are tied in total plays, the song with the larger increase in plays is PLA YE D RE EURR EN TS
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each TOTAL
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Mt;st Incrsg‘j?d Plays ists the songs with the greatest week-to- " | apmst TimLe LAsEL(S) PLAYS
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH !
number. Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. VELVET REVOLVER Fall To Pieces (RLA/RMG) 185
CROSSFADE Cold (Columbia) 183
/ GREEN DAY Holiday (Reprise/ 182
! // NEW & ACTIVE // THOUSAND FOOT KRUTCH Move (Tooth & NailEM) Music Reactivel e _ 165
—— Total P|BVSZ 41, Total Stations: 6, Adds: 1 SYSTEM OF A DOWN B.Y.0.B. /American/Columbia) 159
FALL OUT BOY Sugar, We're Gain’ Down (isand/l0IMG) OFFSPRING Next To You (Columbia) e I B ”I;””"""g o o
Total Plays: 55, Total Stations: 3, Adds: 0 Total Plays: 38, Total Stations: 4, Adds: 1 st b CISL
. L, ! VELVET REVOLVER Slither (RCA/RME) 185
HIM Rip Out The Wings Of A Butterfly /Warner Bros./ CASANOVAS Livin’ In The City #/R0CK) X
Total Plays: 49, Total Stations: 5, Adds: 0 Total Plays: 33, Total Stations: 4, Adds: 0 s 124
- - ’ S C CROSSFADE Colors {Columbia) 120
ILL NINO What You Deserve (Roadrunner/I0JMG) COLDPLAY Speed Of Sound /Capitol)
Total Plays: 43, Total Stations: 3, Adds: 0 Total Plays: 26, Total Stations: 3, Adds: 0 Songs ranked by total plays
MOTLEY CRUE /CHESTER BENNINGTON Home Sweet Home (Motley) SILVERTIDE Devil's Daughter L/AMG/ . R
Total Plays: 42, Total Stations: 3, Adds: 0 Total Plays: 14, Total Stat ons: 5, Adds: 4 L L S D G IR DRI D
on the web at www.radioandracords. com.
Songs ranked by total plays
/ 1 3 r{; £i / b %IEW&M OR st‘c;mm. it mmm RI* “K'I:Elﬂ;‘ﬁa};gkl City, UT* Wnuln oK
’l | //// § : IR 3 s 3 .
. IREPORTERS//: |35 TEEM,  |eRE mewem.  (RESL.
Stations and their adds listed alphabetically by market i B Ao hads ey Supor
KZRH/AIhuquamuc, NM* WE Green, KY %MB:JSIBIMHM, OH*  SYSTEMOF ADOWN WRBBRaloigh. NC
Freee : Bo Matthews . 2leigh, NC* KSRX/San Antonlo, TX* KBRI , TX
] e o ncargstoio e | WHEMHORNS P | e it e
NoAdds 11 CASHOWS Farliop g APD:CiuckDario B i Ll
11 KNGS X 2 SILVERTIDE L] SYSTEM OF A DOWN 5 KNGS X
WZZ20/Allentown, PA* KNCN/Corpus Cheisti, TX* KCALRiverside, CA*
PO:ToriThomas. WRQK/Canlon, OH* OM/PD: Pauia Newed WRVCHunth PD; Sleve Hollman LA chita Falls, TX
A 0. e o mm:umn?o" KDKB/Phoenix, AZ* 9 STORY OF N YEAR NO: Fiyrt Sione Deovame
SILVERTIDE THOUSAND FOOT KRUTCH APOIND: Roeves Kirtnet PO: Paul Peierson 5 AMERICAN MINOR Adds PD; Liz yan
R i |2t e ‘ e e
mﬂmumnoa, A 1 QUEENS F HE STONEAGE SEETHER L NY® 3 SCOTT STAPP
APDMD: Brad Sereett WPXC/Cape Cad, MA XQ0S/Duluth TEVELATION . OM:RichLauker 2 3DO0RS DOWN
e el | B s Bima | MDD m
: 3 . ,0R PO: Ryan Mill : POWERED [T
LMoL R ESTER 160 omes atagper 2 SEER PO b 3000RS DOWN L) MEDIABASE
0OZZY OSBOURNE 4 SCOTT STAND Gk
STAIND 3 SVSTBAST&P:DOVM WL Traverse Gity, M1 “‘Monitored Reporters
WT0S/Augusta, ME KLAQ/E! Paso, TX* PO T oy
OMPD: Stove Smith OW/PD: Couriney Helson KUFO/Pnruand OR* WXRX/Rockdord, IL 5 smmﬂs 45 Total Reporters
APD: Chis Rush WHKLC/Charleston, WV APD/MD: Glem 6ama WD " OMPD: Dave PD: Jim Stone 3 VELVET REVOLVER 5
 SYSTEMOr A cown oo 113 DocRS oo N Marsy »n/mrnmlam bt 3 GO 26 Total Monitored
3 PROM KINGS 2 SILVERTWDE . gTAAID 19 Total Indicator
WMTT/Elmira, NY . —
KIGBeaumon, X" WEBNCincat, O | SRS KCLE/Paim Sri WHEBPoramout, M- | B Sacmento, CA* | SIS X Playist Frosan ()
m#u‘.m MD: Rick Vaske No Adds PD: Anthony “Antdog”™ WD: Jason “JR” Ressell PD: Pat Martin SILVERTIOE KZ02/San Luis Obispo, CA
S g MD: Jonn Brewskd No Adds No Adds STAIND WMZK/Wausau, Wi
No Adds sgﬂrgmmwu 11 NODVATNE WRKR/Kalamazoo, MI
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October 21, 2005
ARTIST TIRE LABEL(S)
DISTURBED Stricken (Reprise/
NICKELBACK Photograph (Roadrunner/IDJMG)
SHINEDOWN Save Me (Atlantic/
AUDIOSLAVE Doesn’t Remind Me flnterscope/Epic)
TRAPT Stand Up (Warner Bros.)
MUDVAYNE Forget To Remember (£pic/
SYSTEM OF A DOWN Question! (American/Columbia)
10 YEARS Wasteland (Republic/Universall
AVENGED SEVENFOLD Bat Country (Warner Bros.)
STAIND Right Here (Fiip/Atiantic/
SEETHER Remedy /Wind-up/
FOO FIGHTERS DOA /RCA/RMG)
KORN Twisted Transistor (Virgin/
SEETHER Truth (Wind-up/
CROSSFADE Colors (Columbia)
TAPROOT Calling (Veivet Hammer/Atlantic)
HINDER Get Staned (Universai)
3 DOORS DOWN Live For Today (Repubiic/Universal)
SEVENDUST Ugly (Winedark/7Br0s.)
FOO FIGHTERS Best Ot You (RCA/RMG)
OEFAULT Count On Me (TVT)
DISTURBED Guarded (Reprise)
INSTITUTE Bullet-Proof Skin finterscope/
STAIND Falling (Fijp/Atiantic)
THOUSAND FDOT KRUTCH Move (Tooth & NaillEMI Music Reactive)
COLD Happens All The Time (Fiip/Lava)
OFFSPRING Next To You (Columbia/
NINE INCH NAILS Only {interscope)
GREEN DAY Wake Me Up When September Ends (Reprise)
BLACK LABEL SOCIETY In This River (Artemis)
SYSTEM OF A DOWN Hypnotize (dmerican/Columbial
SCOTT STAPP The Great Divide /Wind-up/
ILL NiNO What You Deserve {Roadrunner/\DJMG)
HIM Rip Out The Wings Of A Butterfly (Warner Bros.)
VAUX Are You With Me flava/
STORY OF THE YEAR We Don't Care Anymore (Maverick/Reprise/
CHEVELLE Panic Prone /Epic/
PROM KINGS Bleeding (Three Kings)
FALL OUT BOY Sugar, We're Goin’ Down (/siand//{0JMG)
MY CHEMICAL ROMANCE Helena (Reprise)
THEORY DF A DEADMAN Hello Lonely... fRoadrunner/{DJMG)
ROADRUNNER UNITED The End (Roadrunnes/I0JMG/
COHEED AND CAMBRIA The Suffering (Fqual Vision/Columbia)
311 Don't Tread On Me (Volcano/Zomba Label Group)
REVELATION THEORY Siow Burn (On/ldol Roc)
SLIPKNOT The Nameless (Roadrunner/iDJMG)
WEEZER We Are All On Drugs (Geffen/
THRICE Image Of The Invisible //sland/{DJMG)
CASANOVAS Livin' In The City IROCK)
NONPOINT Bullet With A Name /Bieler Brothers/

1577
1511
1435
1410
1365
1215
1206
181
na
1094
10587
1013
981
825
820
793
647
606
556
538
532
434
468
465
456
418
417
407
406
390
389
380
340
323
276
267
248
207
183
141
125
19
112
107
106
94
94
92
92
91

4=
PLAYS

+5
-39
+98
-51
+74
+63
-89
+5
+45
1563
-87
+4
+23
+46
-167
128
+54
-25
+43
-81
-22
-37
+37
+145
+48
-96
+65
+2
157
+28
+213
+70
10
+75
-24
+26
-148
+1
+15
+27
-58
+50
+21
1
+25
+32
-61
+25
13
+3

TOTAL
AUDIENCE
(06}

63860
67251
58844
60593
63639
LARKD
47568
38580
37784
46023
62275
44273
31017
21870
31703
26928
16215
17465
13937
27784
13027
21577
10434
16962
8887
13968
1137
12044
16972
11005
13200
14170
6130
8mn
6135
4850
6707
4431
12691
8524
3200
2614
1876
2297
2173
2047
1968
2481
1215
1287

WEEKSON  TOTALSTATIONS!
00

CHART

13
"
10
16
15
16
18
20
10
23
28

9

5

7
24
18
12
"
12
26
14
17
n

q

8
18

3
n
16

-
-}

= L SIT I I R T I NI K

- -
~

- = W = W B NN W

Al

5610
54/0
571
55/0
5710
5610
5710
5610
56/1
53/0
56/0
55/0
53/0
5213
4710
43/0
an
a1
a0
4as/0
370
2810
381
a7z
35[0
36/0
3an
291
330
28/0
LYV
344
29/0
26/1
3110
2610
3110
1810
9/0
6/0
18/0
131
1312
5/0
13N
1814
10/0
1613
151
101

58 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 10/9-10/15. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied In total plays, the sorg with the larger increase In plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Sengs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005,
Arbitron Inc.).© 2005 Radio & Records.

POWERED/}{
ARTIST TITLE LABEL(S) ADDS
SILVERTIDE Devil's Daughter (/RMG/ 2
SLIPKNOT The Nameless (Roadrunner/IDJMG/ 14
SYSTEM DF A DOWN Hypnotize American/Columbial 12
STAIND Falling (Fig/Atiantic) 12
FIVESPEED The Mess (Virgin/ 8
SCOTT STAPP The Great Divide (Wind-up/ 4
DANKO JONES Forget My Name Razor & Tie 4
THEORY OF A DEADMAN Say Goodbye (Roadrunner/iDJMG) 4
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE

SYSTEM OF A DOWN Hypnotize (American/Columbia)  +213
STAIND Falling Flig/Atiantic/ +145
SHINEDOWN Save Me (Atlantic/ +98
HIM Rip Out The Wings Of A Butterfly (Warner Bros.) +15
TRAPT Stand Up (Warner Bros.} +74
SCOTT STAPP The Great Divide (Wind-up/ +70
OFFSPRING Next To You (Columbia) +65
MUOVAYNE Forget To Remember /£pic/ +63
HINDER Get Stoned (Universalf +54
ROADRUNNER UNITED The End (Roadrunner/{DIMG) +50
MOST
PLAYED RECURRENTS

TOTAL
ARTIST TITLE LABEL(S) PLAYS
MUDVAYNE Happy? (£pic/ 590

NINE INCH NAILS The Hand That Feeds finterscope/ 569
SYSTEM OF A DOWN 8.Y.0.8. (American/Colymbial 416

SLIPKNOT Before | Forget (Roadrunner/IDJME) 416
BREAKING BENJAMIN So Cold (Hoflywood/ 414
SLIPKNOT Duality {Roadrunned/I0JMG) 362
CROSSFADE Cold (Columbia) 350
CHEVELLE The Clincher (pic/ 338
GREEN DAY Holiday (Reprise/ 3%
THREE DAYS GRACE Home (Jive/Zomba Label Group/ 330
NEW & ACTIVE

FEAR FACTORY Supernova (Calvin/

Total Plays: 81, Total Stations: 10, Adds: 0

MOTLEY CRUE f/C. BENNINGTON Home Sweet Home (Motley/
Total Plays: 90, Total Stations: 8, Adds: 1

SOCIALBURN Touch The Sky (/ROCK/

Total Plays: 80, Total Stations: 11, Adds: 0

ART OF OYING Get Through This /Decibel Collective)

Total Plays: 70, Total Stations: 9, Adds: 0

DANKO JONES Forget My Name (Razor & Tie/

Total Plays: 68, Total Stations: 14, Adds: 4

MY CHEMICAL ROMANCE The Ghost Of You {Reprise/

Total Plays: 68, Total Stations: 6, Adds: 3

BLOOOSIMPLE What If | Lost It (Reprise/

Total Plays: 64, Total Stations: 10, Adds: 2

FIVESPEED The Mess {Virgin/

Total Plays: 54, Total Stations: 17, Adds: 8

THEORY OF A DEADMAN Say Goodbye (Roadrunner/IDJMG)
Total Plays: 53, Total Stations: 8, Adds: 4

PRESENCE Ride (Curb/Warner Bros.)

Totat Plays: 48, Total Stations: 7, Adds: 1

Songs ranked by total plays

Station playlists for all R&R reporters are avaifable
on the web at www.radicandrecords.com.

Get a free, no-abligation quote from ComQuest, and receive a free Margin of Error calculator!

www.callout.com

619-659-3600

All ComQuest callout
products and services now come
bundied with the all-new
SongSorter analysis
software!

© ComQuest, LLC 2005 h l

www americanradiohistorv com

October 21, 2005 Radio & Records ® 59



www.americanradiohistory.com

October 21, 2005

ACTIVE ROCK

i - . . POWERED[ ]
ﬁﬂ,ﬂ”’ﬂ””sm com America’s Best Testing Active Rock Songs \. ROC K TO P 30 \ A
‘o 12 + For The Week Ending 10/14/05 CA_N_ADA . MEDIARASE
¥ MMM .
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 W W aRmsT TLE LAsELS) B s ERRDY sioks
DISTURBED Stricken (Reprise) 446 445 90% 8% 440 445 431 1 0 AUDIOSLAVE Doesn't Remind Me finterscope/Epic/) 588 +33 1 1710
DISTURBED Guarded (Reprise/ 438 444 88% 9% 441 457 442 3 0* NICKELBACK Photograph (Roacrunner/IDJMG/ 544 +39 N 15/0
MUDVAYNE Forget To Remember (Epic/ 431 430 78% % 439 438 438 2 ©  FO0FIGHTERS DOA (ACA/AMG) 520 +12 8 1700
SEETHER Remedy (Windup/ 421 423 97% 28% 394 400 384 4 4 GREEN DAY Wake Me Up When September Ends (Reprise/ 450 -32 15 15i0
CROSSFADE Colors (Calumbiz) 417 413 89% 17% 398 398 397 10 € e MATTHEWGODD OhBe Joyh UniversalMusic Canads) 375 #1410 190
10 YEARS Wasteland (Republic/Universal 413 417 76% 10% 396 410 373 7 6 STAIND Right Here (Fiip/Atlantic) 367 2319 1810
CHEVELLE Panic Prone (£pic/ a1 407 6% 9% 417 427 396 ] 7 o THEORY OF A DEADMAN Santa Monica (604Universa)) 362 § 18 1710
SEETHER Truth (Wind'up) 410 490 66% 7% 399 405 383 8 8 KILLERS Al These Things That I've Done fisiand/0UMG) 359 -20 20 1310
TRAPT Stand Up (Warner Bros.] 408 406 91% 12% 398 490 374 5 S o TREWS So She's Leavin' (Sony BMG Music Canada) 352 60 16 1710
TAPROOT Calling Velvet Hammer/Atlantic) 407 403 80% 10% 413 409 42 ] 10 OURLADY PEACE Where... (Sony BMG Music Canada) 331 63 16 18/0
SYSTEM OF A DOWN Question! (American/Columbia) ~ 4.068 411 90% 18% 393 400 381 15 @ XS Pretty Veges (Epic 326 +56 3 13/0
ILL NIND What You Deserve (Roadrunner/0MG/ a05 - 40% 4% 612 428 389 13 @ DEFAULT Count OnMe 7V7) 306 +26 13 15/0
SHINEDOWN Save Me (Atlantic) 408 404 74% 1% 392 396 387 17 @ FRANZ FERDINAND Do You Want To (Domino/Epic) 288 +41 6 1mn
SEVENDUST Ugly (Winedark/78r0s.) 404 403 61% 8% 4M 422 392 11 14 ROLLING STONES Rough Justice (Virgin/ 287 69 12 13/0
STAIND Right Here (Fiig/Atlantic) 402 399 9% 28% 378 377 381 12 15 SWITCHFDOT Stars Columbia) 273 37 8 2000
AVENGED SEVENFOLD Bat Country (Warner Bros.) 394 399 74% 13% 391 396 383 16 @ NINEINCH NAILS Only finterscape/ n +18 9 10/0
COLD Happens All The Time (Flip/Laval 393 394 66% 11% 392 390 396 18 @ﬁ MOBILE Montreal Caliing (Universal Music Canadal 268 +36 ] 160
KORN Twisted Transistor (Virgin/ 387 401 64% 9% 381 389 368 14 18 WEEZER We Are All On Drugs (Geffen/ 249 26 1N 1200
NICKELBACK Photograph (Roadrunner/IDJMG) 382 373 9% 26% 366 374 354 19 @* HEDLEY Villain (Universal Music Canadal 218 +3 5 141
INSTITUTE Bullet-Proof Skin faterscope/ 380 376 46% 7% 365 365 367 2 @ BON JOVI Have A Nice Day (Island/iDJMG) 198 +12 10 131
NINE INCH NAILS Only finterscope/ 3.78 - 78% 20% 362 347 390 20 21 ofp  CDLIN JAMES Far Away Like A Radio (MapleMusic/UMG) 186 14 1" 1410
DEFAULT Count On Me (7V7/ 378 385 66% 11% 358 377 3N 2 @# MATT MAYS... On The Hood (Sonic/Warner Music Canads) 182 +3 1 1210
HINDER Get Stoned (Universall 367 380 58% 9% 345 363 312 25 FALL OUT BDY Sugar, We're Goin' Down fisand/0MG/ 165 +25 3 n
3 DODRS DOWN Live For Today (Republic/Universal 366 360 69% 15% 336 347 319 24 @  DISTURBED Sticken (Reprise) 160 +4 5 610
FOO FIGHTERS DOA (RCA/AMG) 365 364 B0% 2% 344 364 315 23 25 311 Don't Tread On Me (Volcano/Zomba Label Group) 145 16 8 400
FOO FIGHTERS Best Of You (RCA/RMG) 359 363 99% 49% 340 356 319 30 @ SEETHER Truth Mindup/ 13 +18 2 m
AUDIOSLAVE Doesn't Remind Me laterscope/Epic/ 358 353 85% 28% 352 367 326 26 274 HOTHOT HEAT Middle Df Nowhere (Warner Bros.) 126 sl Sl 8/0
GREEN DAY Wake Me Up When September Ends (Reprise) 3.36 360 98% 49% 327 330 322 27 28 WHITE STRIPES My Doorbell (Third Man/V2) 120 b 4 5/0
28 29* STRIPPER'S UNION Give Up... Universal Music Canads) 118 A 18 90
Tolal sample size is 357 respondents. Tolal average favorability estimates are based on ascale of 1-5. (1=gislike very much, 5 = like very v
much). Tolal famili the p e of who the song. Total bumSa represents the number of [Debut> @ DARKNESS One Way... (Must...Destroy/Lava/Atiantic) 114 +66 1 n
ents who said th arel 0 of hearing the Songs must have 40% familiarity to appear on stirvey. Sample composition is based : N N - g 5
f,,s‘;‘;fs;,:'s 12,”,:5;50,,?;,8 s!/eee::ed V,Q”,',‘,’e Intzt::gf ;/:ci ;’;‘;‘, ,‘;,eey can mle ,;,’e‘ymus‘;f [:S&a;g/ 0{, the ,glmyml:,s,lc pre‘eren?e 26 Canadian Rock reporters. Monitored alr_play data supplied by Mediabase Research, a d|vu§|o_n of Premiere Baqw
RaleTheMusic.CO results are 1ot meant 0 repiace calout esgarch. The resus areinfended 0 show opinins of partcpants on i the Networks. Songs ranked by tolal plays for theairplay week of 10/9-10/15. Buliets appear on sonigs gaining plays af remaining
Internet only. RateTheMusic is a regi of RateTheMusic.com. The RTM system, is available for local radio stalions by flat from previous Week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
\__calling 818-377-5300. RateThe Music.com data is provided by Mediabase Research, a division of Premiere Radio Networks. \ below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. ofe Indicates Cavcon. )
( WTKX/Pensacola, FL* KXFX/Santa Rosa, CA* KFMW /Waterloo, 1A
R E PO R TE R s WAGRGreenile, NG | WIXQansig, M KFRO/McAllen, TX* PD. Joel Sampson POMD. Todd Pyne OMPD: Michael Cross
PD: Tommy Colling DM/PD: Alex Duran APOMD: Mark The Shark 1 SLIPKNOT MD; C?Tl% Laue
R | (e S0 1
Stations and their adds listed alphabetically by market 3 RS0 DARK NEW DAY WIXO/Peoria, IL KISW/Seattle, WA® 3 SILVERTIDE
2 g&\ft&nnusr ggﬁmege; EA OM: Ric Morgan 2,',“,{"“ Davé:g:mms 3 Isrt?% th#E
. 1 artin .
KEYyRolene, TX WAAF/Boston, MA® KNROEugene. OR T §gm{}g:1},':ﬂﬂs N i L PO it Batarle N
[Sames Ganeron RO-Ran daler . i e DANKO JONES MO- Eig Marty A CHRVACA, FOMANGE SILVERTIOE s COMEED AND CABHIA WKQHW, Wi
P areran Moo e 0 a0 SLIPKNOT 13 SCOTT STheP SILVERTIOE STAIND P 70Nk Summers
AMERICAN MINOR &St or acomy e DA DOWN T T, 4 DIeTLE HD: Dan Walersk
FIVESPEED WYBB/Charieston, SC* ) ROADRUNNER LNITED ToeORY O accaowa | KKKRMimeapoli, MK POAPD: Gl Kivts 3 DL NFR ESCAPE PLAN
DM/PD: Mike Allen WGBF Evansville, IN ) FINESPEED #0:1 a;’m'“"" 0: Spike WHBZ/Sheboygan, Wi | T CRINGE
WOBK/Albany, NY* SILVERTIOE %mbuéfeu S;m;rs WIPT/Greenville, SC* API-,V,,‘;DFMI;’ 072Y OSBOURNE PD: Ron Simonet
toace | WRXRChatianaoga, TH® 1 SLPRNOT ?«'S'Ps?m'ﬁw:f o %ﬁ?u/ntel‘:m:r‘%wn " EYEV‘EE“#ISE“"’W" KUPD/Phoenix, AZ* § Scom Stie | KICTMWichita, KS*
men | el el A A P PRI O A |
L O, Opie WWBNFint, MI* WOCMMagerstoun 3 MCTLEY CRUE THESTER. | 1 s e it WRBRSouth Bend, IN | " SLVERTIOL
6 SCOTT STAPP 1 STAIND OM: Jay Palrick DM: Rick Alexander BENNINGTON PDMD: Jack Paper OM/PD: Ron Stryker SYSTEM OF A DOWN
SYSTEM OF ADOWN PD: Brian Beddow POMD: Mike Holder SHINEDOWN WXLP/Quaﬂ Cities, IA* 12 STAIND
WWWRgpeton. Wi SIVERTOE A Doy CFADEADMAN. | WRZzALexinglon, KY SIRHES OM: Ao WBSKWilles Barre, PA*
podeny : 7 3V OF A cow STt phlen H1cee) e P G v KHTQ/Spokane, WA* O im Doman
2 NIE K NAILS | KRORChico, CA PO WRATMonmauth, NJ* s POMD: Bgn'yﬂen'neﬂ PD-Chiis Lioyd
SCOTT STAP oA KRZRFresno, CA* ey, Moo OMPD: CartCraft ! 3%?'05 0: s | Ho;ames ey
| "5 Supor DM/PD: . Curts Johnson smnnos | 10 iNSTTTUTE APOMD: RotynLane 7 gﬁVCgEMKE?AL ROMANCE THEURVSDF ADEADMAN
UVJPE“Z/:u%usla GA* _ 2 SLIPKNOT OFFSPRING | '8 scoTTSTAPP 2 MOTLEY CRUE ICHESTER 5“9}/";"&' N SLERNOE THEORY OF
POMD: Bmdw-lllams g&%&:wﬂo g0 WRQC/Ft. Myers, FL* WCCCHarttord, CT* KIBZLincoln, NE WCLG/Morgantown, WY Pl’)%:]r!‘.la:e Paalaersun SEIRKNDT | 1
5 SLIPKI PD: Ross Ford PD: Lance Hale PD: Michael Picozzi OM: Jin Steel OM/PD: Jett Paillev ! 1 SYSTEM OF A DOWN WLZX/Springfield, MA* KATS Yakima, WA
gmgnos STATIC-X MD: Shawn “Milo" Fennelt APDSTIEK”(‘JEF Karolyi f A”gli);""l‘js's“:da“ MD: Dave Murdock gLDUO(?DRSﬁrgg_AEm PO:Neal mg"e J OM/PD: Rgn HaTis
; R REVELATION THEORY BUEENS OFTHE STonE e | 1 QY SBO0URNE APDMD: Coutney Ouinn MO A DOWN
KRAB/Bakersfield, CA* %ﬂﬁ(fgl.“'“"“s' o THRICE I . ] WKOZ/Saginaw, MI* %&% MINOR 3 SLIPKNOT
DM Steveking APDMO: Ranni Hunter WBYR/FL. Wayne, IN* WMt KOJEAITIE ek, AR WBUZMNashville, TN® PD: Hoser
POMD: Dty Sgars 4 30 SECONDS TO MARS PO: iy Miler A unfingion o S e DAl N in KZROSpringfeld, MO | wwlZ/Voungslown DH*
Nodat S e ML emoe i %‘DFS%TNER e Rl ——— a MDA PO s Connon i
WIYY/Baltimore, MD* KBPI/Denver, CO* S 2 BN o e WY CHENICAL ROMANCE Shious WaBH Saisury, MO 1 SYSTEM OF A DOWN mgog'\’r SeaDgOu:
PO Dave il POMO: Wille 8. WRUF fGainesville, FL* WRTT Huntsville, AL* WP ouisvile, KY* RO O e s WADXSyranuse, NY® SHSTEM CHASC
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STAINO DMPD: Doug Podel e APD/MD: Blake Pation WD ke Dot O, Jim Ficharts October 21, 2005
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=
/ﬂﬂtgﬂliISIc 6'””’ America’s Best Testing Alternative Songs 12 +
. g For The Week Ending 10/14/05
' Persons Men Women
Artist Title (Label) ™w LW Familiarity Burn 18-34 18-34 18-34

FALL OUT BOY Sugar, We're Goin’ Oown fislang//OJMG)  4.15 401 9% 2% an 391 434

RISE AGAINST Swing Life Away (Geffen/ 415 410 80% 16% 4.12 3.92 437
GREEN DAY Wake Me Up When September Ends (Reprise/ 4.04 417 100% 36% 4.01 n 4.36
FOO FIGKTERS DOA (RCA/AMG) 397 398 82% 12% 392 3.90 3.95
FOO FIGKTERS Best Of You (ACA/RMG) 394 389 96% 39% 382 3.66 4.21
GORILLAZ Feel Good Inc. {Virgin/ 382 398 98% 35% 407 385 432
SEETHER Remedy (Wind-ug/ 387 366 93% 30% 3.72 358 3.89

KILLERS All These Things That I've Done f/sland/iBJMG)  3.82  3.86 88% 26% 3.78 358 4.00
AUDIOSLAVE Doesn’t Remind Me finterscape/Epic/ 374 383 83% 19% 3.68 373 361

10 YEARS Wasteland (Republic/Universall 374 356 50% B% 372 356 392
WEEZER Beverly Hills (Geffen/ 373 392 99%  50% 375 367 384
TRAPT Stand Up (Warner BrosJ 373 348 83% 16% 367 353 387
CISTURBED Stricken (Reprise/ 373 382 1% 13% 361 352 374
STAINO Right Here (Flig/Atiantic) 3N 360 90% 28% 362 333 385
NINE INCH NAILS The Hand That Feeds flnterscope/ 369 358 25% 355 367 34 4.00
20 SECOMOS T8 MARS Atiack fimmortal/Virgin) 368 358 51% 9% 359 350 373
SYSTEM OF A DOWN Question! (American/Columbia) 367 358 80% 18% 3.60 337 3.92
UICKELBACK Photograph (Roadrunner/i{0JMG) 364 362 93% 26% 342 333 351
WEEZER We Are All On Drugs (Geffen) 364 366 84% 22% 362 363 360
NINE INCH NAILS Only f/nterscope/ 364 358 83% 25% 365 35 376
SHINEDOWN Save Me (Atlantic/ 362 358 57% 1% 345 333 365

STORY OF THE YEAR We Oon't Care Anymore Mavenck/Reprse) 3.61 50% 8% 3.28 312 352
DEATH CAB FOR CUTIE Soul Meets Body (At/antic/ 387 38 a6% 10% 359 3.40 382

AVENGED SEVENFOLD Bat Country (Warner Bros./ 352 343 52% 13% 333 3.3 3.28
FRANZ FERDINAND Do You Want To (Domino/Epic/ 348 357 76% 21% 347 3.13 390
311 Don’t Tread On Me {Volcano/Zomba Label Group) 3.42 363 85% 26% 3a i 353
COLDPLAY Fix You (Capitol) 317 332 63% 28% 3.18 3.08 330

KORN Twisted Transistor (Virgin/ 3.16 298 48% 15% * 3.06 292 3.30

Tolal sample stze is 308 respondents. Tolal average lavorability estimales are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Total famili the of who ized the song. Tolal burn represents the number of respondents who said they
are tired of heanng the song. Songs must have 40% familiarity to appear on survey. Samp(e composition is based on persons 12+. Persons are
screened via the Internel. Once passed, they can take the music test based on the RateTheMuslc.com resuits are not meant
1o replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark
of RateTheMusic.com. The RTM system, is avallable for local radio stations by cailing 818-377-5300. RateTheMusic.com data is provided by
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kMediahase Research, a division of Premiere Radio Networks. )

THE KIDS ARE OK waauyProvidence had a jam-packed few months as summer came
to an end. The station finished off the season with My Chemical Romance, Alkaline Trio and
Monty at the final instaliment of the WBRU Dunkin' Donuts Turbo Ice summer concert series.
Above, My Chemical Romance are seen performing their breakthrough single “I'm Not Okay
(! Promise).” Below, Alkaline Trio pump up the crowd.
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Continued from Page 1

alot of similar-snunding Alternative radiosta-
tions. Of course, there were exceptions, but,
for the most part, a given Alternative station
resembled most other Alternative stations.
Not only was the music similar, but, in many
cases, the ratios of current to gold were pretty
close. Soon people in our business were refer-
ring to Alternative as a “cookie-cutter” format.

This was especially true with stations
owned by the big radio companies, where a
Regional VP might set the programming for
stations in all the cities in the region, based on
some national chart or study.

“When you're driving down
the street and you hear a
car come up to you with
the stereo cranking, these
days it’s not My Chemical
Romance you’re hearing in
the car next to you.”

John 0’Connell

Thankfully, that practice seems to be on the
decline; even the big broadcasting companies
have realized you can’t do that and survive.
And, of course, great localism is also one of
the ways terrestrial radio can differentiate it-
self from satellite radio.

The Music

Recently Alternatives have had to take a
long, hard look at what music they are-play-
ing and, just as important, what they are not
playing. Customizing your station for the area
you're in is key.

O’Connell says that in years past he took a
much more narrow approach to music, limit-
ing it to just a few styles. But now, he says,
“We're looking at new ways of programming
music to bring more people to the table.”

During the day, he programs a familiar mix
of ‘90s alternative, grunge and new stuff, a for-
mula that seems to be working for most Al-
ternative stations. The difference, O’'Connell
says, is at night. I think the general consen-
sus is that we're not losing during the day,
we're losing after 7pm,” he says. “We're los-
ing to hip-hop stations.

“And the best analogy I think I have is,
when you're driving down the street and you
hear a car come up to you with the stereo
cranking, unfortunately, these daysit’s not My

62 ® Radio & Records October 21, 2005

Chemical Romance you're hearing in the car
next to you. It's hip-hop.

“And the thing about hip-hop stations is
that they play strictly new music. We weren't
competing in that same arena. We always
hung on to the grunge and music that dates
back to the "90s. You can’t do that anymore at
night.”

And that's what’s led O’Connell to take a
different approach to programming music at
night: He plays no gold atall. It's strictly pow-
er, power recurrent and some new songs
sprinkled in. He uses the power songs as an-
chors because, he says, “They are the best-test-
ing records on.the station.”

According to O'Connell, every other song
The Buzz plays is a hit, so he’s not violatirg
the trust of the listener. He says, “Idon’t think
we have a problem bringing them there at
night. The problem is keeping them there.”

One of the arguments against concentrat-
ing on new music has been that it blows off
the upper end of the demo. But O'Connell
contends that the 25-54s, or even the 25-34s,
are not there at night anyway. “They have
lives, they have families, and they‘re doing
other things,” he says. “We have to concen-
trate on the audience that is
there. We're very strong T W E
with 18-34-year-olds,
but we have to be
stronger.”

The transition from
gold-based to current-
intensive programming is a gradual one
that happens over the course of the day,
O'Connell says. If you're thinking that the few
older listeners who might tune in at night will
be scared away by all the new music,
O’Conrell says, “Think about what's on the
current playlist right now. You have Audio-
slave, Beck and familiar artists like that. They
not only appeal to the younger end of the
demo, they also skew older.”

If the upper end of the demo does stick
around after 7pm, he’s not afraid of losing
them by being too unfamiliar. “I'm compet-
ing with a lot of Urban stations in a very
Rhythmic market,” says O’Conrell. “The Buzz
is in third place at night.

“We're second in cume, but we aren't keep-
ing them there. We have to keep them there
longer, and thatis why I've made these chang-
€s. What was turning off these kids was the
Nirvana and Pear] Jam, music they couldn’t
relate to. That music is classic rock to them,
the music of their parents.”

CD Sales Matter

Resler says WBRU's target demo is persons
18-34, with a breakdown of two-thirds men
and one-third women. He says, “There’s no
Triple A station in the market. I consider
WBRU to be very mainstream. Linkin Park,
Pearl Jam and Nirvana are at the very core of
what we do.

“On one hand, we play Coldplay and Jack
Johnson, and on the other we play Slipknot
and System Of A Down. We don’t go from Sys-
tem Of A Down into Coldplay; we would put
a Bush song in between the two. I'm OK with
some jarring transitions here and there. I'm not
trying to make a mix tape.”

When it comes to picking the music, CD
sales are the most important factor for Resler.
He points out that Jack
Johnson isn’taneasy fit |-
for WBRU, but, be- |
cause Johnson's CD
sales in the market are
huge, he can’t ignore
the artist.

Many stations use
nighttime program-
ming to feature the =S —
harder stuff, but not ~ Seth Resler
WBRU. Resler says nights are neither harder
nor softer musically than days, just newer.
Like O'Connell, Resler describes the audience
at night as a younger one that wants to hear
more new music.

“People don't tune in at certain times of the
day because of what the radio station is do-
ing,” he says. “It's about what's going on in
their lives. During the school year, most 14~
year-olds are not listening during the day. At
night, a 32-year-old is either taking care of his
kids or out looking for a date.”

Only Game In Town

Mattern says KPNT (The Point)/St. Louis
has no head-to-head competition. Sinceit's in
the middle of the country, rock is the meat and
potatoes of the station’s sound. “The main-
stream side of the Alternative format works
for us,” he says. “Bands like Nickelback,
Crossfade and Shinedown do very

well here, as does the harder stuff,
like Slipknot, System Of A Down
and Disturbed. They always
have. Because of that, The Point
has always leanied toward the
Active Rock side of things.”
Because it’s the only game
in town, Mattern says his sta-
tion can get away with being diverse and play-
ing pop-leaning artists like Coldplay, The
White Stripes and U2. These artists generally

‘don’t test for him and don’t make it into the

station’s library, but as currents they provide
some spice and variety that the audience
seems to dig.

But if an Active Rock competitor came to
town, Mattern says the pop stuff would be the
first to go. He knows where the strengths of
the station’s music are, and it’s the aforemen-
tioned mainstream rock stuff.

“Going back a year or two, we found that
the new music wasn’t testing very well,” Mat-
tern says. “So, like other stations, we pulled
back during the day and concentrated on play-
ing the newer stuff at night.” He
says the strategy worked:
The songs became more
familiar, they tested, and
the ratings went up. Like
WPBZ and WBRU, The Pomt
doesn’t daypart the heavy stuff out of day-
times. Rather, it dayparts the softer, slower
stuff out of nights.

Healthy Balance
Bevilacqua is a former Active Rock PD.
Since those days he’s programmed Alterna-
tive WWDC (DC101)/Washington and is now
at KTCL (Channel 93.3)/Denver. He says his
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thought process at DC101 was very formula-
ic. “We’d play mainstream rock, throw in
some Metallica and hard rock, and we'd be all
set,” he says.

Two things Bevilacqua says he’s learned
since coming over to Alternative: “First, you
must be true to that audience. Make sure you
don’t betray their trust and that you provide
the music they expect from you.

"Second, make sure that when you‘re pro-
gramming your station, you keep in mind that
there are females in the mix. If you slant the
programming too much in one direction, you
narrow the appeal. Having a healthy balance
of male- and female-appealing artists is key.”
{Obviously, this does not apply to stations that
are only going after males.)

“Forming a coalition of a male-female au-
dience requires a lot more work,” Bevilacqua
continues. “Finding those artists and songs
that appeal to both is somewhat more diffi-
cult.” He says the key is finding songs that
appeal to women 22-30; if you can find those,
the men will follow. He also points out that
the hard rock stuff clearly does not work with
women.

Like Resler, Bevilac-
qualooksat CDsalesin |
the market whenchoos- |
ing his music, and he
also checks out bands
when they cometotown
toperform. “Labels take
me toshows, and some-
times that’s a mistake,”
hesays. “The artist may Jo
have a good song on the radio, but they suck
live.

“If aband is playing a small club and can’t
even evoke passion in that small an audience,
it can be a deal-breaker. I look around the room
atthe audience when I'm ata show to see what
kind of reaction the artist is getting. If there is
no passion, they’ve lost me.”

Rock Vs. Hip-Hop

All the programmers I talked with say the
No. 1 music format competing with Rock-
based formats for males 18-34 is CHR/Rhyth-
mic, and Rock is losing. They claim one rea-
son rock music is losing is that rock musicians
used to beedgy, dangerous and in trouble, and
now it’s the hip-hop artists. Rock has become
safe and part of the mainstream.

When you talk to an 18-24-year-old, angst-
ridden guy, he’s looking for that edge, and
rock no longer has the monopoly onit. In fact,
it’s become a second- or third-choice music
style for that demo.

That makes the pool of people you're go-
ing after even smaller, and it leaves very little
room for mistakes.

Life After Howard

Many stations in our format will very soon
be facing life without Howard Stern.
There’s lots of speculation,
but no one knows yet what
it’s going to be like. WPBZ
has had Stern for only 15
months, 50, according to O’Con-
nell, it has never been tagged as being the
“Howard station.” He adds that WPBZ has a
healthy music image and identity outside
Stern.

“Howard’s been trending down lately, go-
ing from first to third place in the ratings in
the latest monthly,” O’Connell says. “It's ob-
vious from listening to his show that Howard

Continued on Page 64
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ALTERNATIVE

Alternative 2005

Continued from Page 62

wants out. People are getting tired of hearing
about it. Meanwhile, after Howard, we’ve
been trending up. We've been tight and tough
with the music.”

The Point in St. Louis has been around for
13 years, and it’s had Stern in mornings for
the past five. Mattern says KPNT has never
marketed itself as the Howard station and
doesn’t do any promotion of Stern outside his
show.

"“We have a strong image outside Howard,
and our numbers are good,” Mattern says.
“They don’t fall off after morning drive. We've
been consistently top five in the other day-
parts.”

Many of the Infinity stations currently car-
rying Stern will have no choice on a new
morning show: They’ll have to carry the In-
finity-named replacement for that market. But
The Point, owned by Emmis, won't have that
option, and Mattern says, “We are frantically
looking for our next morning show.”

Stern is not on in Denver, but Bevilacqua
predicts that many Stern affiliates will flip for-
mats within a year. “You can’t go from being
top three 25-54 to 17th in one year without
something happening,” he says. "I see most
of these stations flipping to a format that is on
the way up. This format, at the moment, is not.
You don’t see Alternative stations that are all
about the music in the top three anywhere,
except in very rare cases.”

“We have a strong image
outside Howard Stern, and
our numbers are good.
They don’t fall off after
moming drive.”

Tommy Mattern

When Stern was pulled off the Clear Chan-
nel stations, some affiliates survived and oth-
ers flipped. Bevilacqua says, “If you can fill the
morning show with good home-grown talent,
you can survive. It’s a yearlong project, but it
can be done. Finding that talent is the key.”

Charts & Other Factors

O’Connell says, “In the past, my thing was
to look at [charts for] stations that were simi-
lar to The Buzz. But I think, in the last couple
of years, that there aren’t many stations simi-
lar toanybody. I think everybody is doing their
own thing.”

O’Connell says he still looks at the charts
every week. Meanwhile, he complains that
record labels are too impatient: If a song
doesn't crack the top 15, they give up on it
nationally and start pushing the next single.
O'Connell says that many times he’s having
success with a song, wants to stay on it longer
and isn’t interested in the next single.

Additionally, there are artists who don’t
work in every market. For example, O’Connell
says Jack Johnson, 311 and Bob Marley are part
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of his station’s sound because of where The
Buzz s, but they wouldn’t work everywhere.

WBRU's Resler looks at the Alternative
chart for trends and at some key radio stations
asindicators. He is a huge admirer of KROQ/
Los Angeles, and he also looks at WHJY and
WPRO in Providence, as well as signals that
bleed into the city, like WBCN and WAAF in
Boston.

“For an artist like 3 Days Grace, I look at
St. Louis, Cleveland or Las Vegas,” Resler
says. "If it's not doing well in those cities, it
won't do well here. If the artist is a little more
weird or indie-sounding, I'll look at WFNX/
Boston, KITS (Live 105)/San Francisco or
KNDD (The End)/Seattle.”

Mattern says he looks at the chart, but he
doesn’t rely on it, saying that many times a
song is over nationally and on its way down
the chart while it’s still healthy and strong on
KPNT. He advises program- the
mers to program for their own
particular cities and not worry
too much about what's going on
elsewhere.

Bevilacqua says that, because
radio is competing with other
forms of media for listeners’ at-
tention, it takes longer for new
songs on the radio to connect.
“The old way of doing things, which was to
get the song up the chart, get it top five, then
get another single on there as soon as possi-
ble, doesn’t work anymore,” he says.

"Radio needs to hang on to songs longer
now than ever before because the audience
isn’t spending as much time with us as they
used to.”

Radio Shows

It's no secret that big radio-sponsored con-
certs are on the decline. Many stations aren’t
doing them at all anymore, and many of the
stations that still put on shows have had to
scale them back.

The original concept of a station show was
to brand a radio station with bands it plays
and put together a lifestyle event for the au-
dience. But some stations got greedy, started
charging too much for tickets, booked too
many bands and tried to make the show a rev-
enue generator at the expense of the listener.

Allthat backfired. Bands stopped doing the
shows because it was a bad experience for
them, and they usually made little or nomon-
ey. Fans weren't into it, either, because they
usually only wanted to see one or two of the
bands on the bill and the ticket prices were
too steep.

There are still some successful radio shows
out there, where the station provides a great
experience for the artists, supporting them
with real airplay, and keeps the ticket prices
reasonable.

The Buzz in West Palm Beach still puts on
a show, the Bake Sale, and this year’s is the
10th. On the bill are Staind, My Chemical Ro-
mance, Hot Hot Heat, Our Lady Peace, Trapt,
Nonpoint, Taproot, Story Of The Year, Social-
burn, 30 Seconds To Mars, Local H, One, Pep-
per, Head Automatica, Art Of Dying and The
Fray.

O'Connell says the top reason WPBZ still
does a show is passion. He provides the au-
dience with more bands than they could ask
for and always keeps the ticket prices afford-
able. And, he says, he’s already playing 70%-
80% of the bands he looks for to do a show.

He emphasizes that stations doing radio
shows must support the bands on the bill.
“Giving a band one or two spins isn't going
to do you or the band any good,” he says. “In
many cases, these smaller bands aren’t getting
much money for the gig, so you need to
support them with airplay.”

For his part, Resler says bands
are getting more expensive, mak-
ing it more difficult to do a station
concert. Also, he says he used to
piggyback on shows by stations
in Washington, DC; New York;
and Boston. Now he’s on his own, and rout-
ing bands through Providence for a concert
can be a tough sell.

The Point in St. Louis does two shows a
year, and, with no direct Active Rock or Alter-
native competitor in town, it's relatively easy
for Mattern to book a show. KPNT will soon
announce the full lineup for its
Christmas show, headlined by
3.

Bevilacqua describes radio
shows as both a benefit and a po-
tential pain in the ass. “If it’s an
event that brings you and your
audience together and puts the
station on the lips of people who
don’t sample you a lot, it canbe a
good thing,” he says.

Bevilacqua says that when he was at DC101,
the Chili Cook Off was a successful show that
always gave his station a ratings bump, but
he adds that the days of making a lot of mon-
ey off radio shows are over.

He notes that KTCL presents the Next Fest,
featuring newer, unknown bands appealing to
a younger audience, and there’s also an ex-
tremely successful Red Rocks concert associ-
ated with Channel 93.3. Bevilacqua attributes
the shows’ success to working with the pro-
moters and letting them handle the shows.
“They're the experts,” he says. “Let them do
what they do best.”

Poor Man’s Research

If you're lucky enough to have a budget for
research, that's great. If not, you have to find
creative ways to find out what your audience
likes and dislikes about your programming.
O'Connell says he talks to his 15-year-old son
and other kids all the time about what they’'re
into, and he’s also invited P1s to come to the
station and be part of what he calls the “Buzz
Programming Panel.”

Most participants were between the ages of
18 and 25, and O’Connell simply put them in
a room and asked them all kinds of questions
about what they liked and didn't like about
WPBZ. He says healso got many ideas for new
programming elements from this focus group,
which was conducted by the station itself at
no expense. If fact, O'Connell tells me that
WPBZ even gota couple of sponsors involved,
providing gift packs of merchandise for the
participants.

“I learned more about my radio station in
that one night than I have in my 10 years of
being the PD,” he says. “One of the things that
most of the people in the group kept saying
was that they wanted new music. They even
suggested we devote an hour, like on a Mon-
day night, to showcase new music. So we start-
ed a new feature on Monday nights called Go-
ing Deep, which is just that. The feedback has
been enormous.”

Resler, meanwhile, has a built-in research
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a i 3 %‘.’ to stay around is a school

panel at his station: college students. WBRU
is owned and operated by Brown University,
and, though it’s not nonprofit, it employs
Brown students as air talent and in many key
positions.

The longest people tend

WY year, and, as Resler puts it,
) “just as someone gets good,
they’'re gone.” Despite that,
WBRU does well in the market
because, Resler says, it really focuses on
the music.
Mattern has a PD hotline listeners can call
with ideas, suggestions, complaints or ques-
tions. When a caller’s idea is implemented,
KPNT puts the caller on the air to talk about
it, giving the impression that the audience has
a say in what the station does. Matiern says
it's very effective.

Bevilacqua says research is important, but
it's not everything. “It’s just a tool,” he says.
“You have to look beyond the scores. There
needs to be a mix of gut, knowing your audi-
ence and knowing the mix and knowing
whether it will fit.”

Lifestyle Choices

All the PDs I spoke with agree that music
alone is not enough to make a station success-
ful. Imaging, contests and promotions geared
toward the audience’s lifestyle are extremely
important.

Rallying around an area sports team can be
a big part of that — especially when they're
winning. I had a taste of that myself last year,
with the Boston Red Sox, and nothing invokes
passion in fans like sports. Tapping in to that
is a smart move for any programmer.

Bevilacqua says the nonmusic elements of
a station are more important now than ever.
In fact, he cites what's between the songs as
the No. 1 most important thing a programmer
has to deal with. “Few radio stations in 2005
and beyond are going to be able to survive as
music-only radio stations,” he says.

“It's content and the personalities who are
the most entertaining that will get your sta-
tion on the map. At the end of the day, it's
what people remember and whether they can
raise their hand and vote for you. They’re not
going to do that just because you are the Cold-
play station.”

.. Will The Wolf Survive?

For now, the Alternative format remains
healthy, but there are a lot of changes coming
up that will affect the future of both Alterna-
tive and Rock.

The biggest factor will be Howard Stern’s
departure for satellite. No matter who replac-
es him — David Lee Roth, Adam Camlla or
someone else — there is going to be a period
of time, probably a year or more, for that re-
placement to build an audience. (Whether sta-
tion owners have that kind of patience is an-
other story, but they’ve demonstrated in the
past that they do not.)

It's clear that the Alternative format can
survive. The No. 1 thing programmers have
to remember is that it can’t be just the music.
You have to have an entertaining radio sta-
tion, giving people a reason to tune in other
than to hear their favorite songs.

That's not enough anymore; they can get
that music elsewhere. Personalities, imaging,
promotions, contests and your street team are
all part of the equation.
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“Lov" And Memories®

' “Remember Dave Matthews?
Don’t you wish youd gotten ir on
that one from the ground iloor? ({4
Before he started playing stadiums?”’ :

— WBRU/Providence PD Seth Resler
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WEND, Charlotte #31 ALTERNATIVE AUDIENCE
KKPL/Fort Collins  89X/Detroit ' DEBUT #39 ON TOP 200
WMAD/Madison KXRC/Salt Lake City WITH OVER 28,000 RECORDS SOLD!

\WBTZ/Burlingtan WGRD/Grand Rapids
HUGE RANKINGS!

ALREADY ON: NYC #27 Minneapolis #25 Kansas City #29
Q101 19x WWDC 15x KNDD 15x Chicago #23  St. Louis #26 Charlotte #35
WNNX 18x KZON 27x KEDJ 25x Philly #24 Phoenix #33 Columbus #14

Boston #17 Baltimore #26 Providence #14
Detroiz #40 Indianapolis #26 Syracuse #10

D.C. #26 Milwaukee #16  Rochester #15
Cleveland #23 Cincinnati #17 AND MANY MORE!!

WHFS 15x KPNT 20x WBRU 26x KWOD 20x
KCNL 20x WWCD 20x WOCL 20x WRZX 15x
WHTG 20x KMBY 18x WAVF 18x
and more!

rosl | | Bia PHONES: KPNT WBRU wocL Kepy  Qiguine @
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Closing at these fine stations:

KXRK  WROX
WMAD KNXX

R&R Aiternativa
2* Chart bound Monitor

Great stations:

KPNT 13x  WHFS 11x
KWOD 17x  KRBZ 14x
WWCD 21x  WOCL 14x
KROX 23x  WPBZ 12x
WDYL 20x  WHRL 24x
WJBX 14x  KMBY 15x
WKRL 22x KOXR 21x

Cingular Wireless cell phone
ipod tv campaign starting November

} - are Major city national tour starts
m“ - ' next week with Gobol Bordellos!

WS TOLFVISKO

:

Add Advance Waring

month of November

“*Bor Bom Bom’ is a HIT HIT HIT, number 3 phones at WHRL.” — MDO/APD, Capone
“Lillian Berlin is Johnny Rotten with politics.” —Willage Voice Q Prime Management € IV 3 ﬂ@“\

FRANZ FERDINAND MATISYAHU
“D0O YOU WANT TO" -.f'F deais “KING WITHOUT A CROWN"
R&R: P-(@ BDS: 15* - 12+ b

" Over 70K scanned! Over 100K shipped!
#8 Debut Billboard Top 200 (over 80K) KEY AIRPLAY = SALES MARKETS:

****4 star album review in
Novembear issue of Blender

L

#3 Billboard Alternative Albums Chart :ea:“e (‘ﬂgg; ;2792/51;;‘529:5#186”54 :If;;/‘;’
. 3y oston g pcs to pcs o
#2 Billboard Digital Albums C'hart ' West Palm (WPBZ): §74 to #78 (+8%)
#1 Most Downloaded Alternative Album on itunes | 5 (xpLp): #134/489pcs to #150467pcs (5,803 TD)
San Diego (KBZT/91X): #21/528pcs to #34/372pcs (4,614 TD)
Top 5 Debuts: LA: #2, Chicago: #3, Boston: #3, ig (L'Vﬁzgng) gg;; p )5 :12'7%587:00))
v - : e <k oenix (KEDJ): Spcs to pcs .

Seattle: #3, San Diego: #3, Austin: #3, Albany (WEQX): #59/67pcs to 52pcs (897 TD)
San Francisco: #4, Milwaukee: $##4, Portland: #5 .

SPIN cover Now! Studio album

mEoR2N "

”. Current coverage in

fuse; NEW YORK TIMES,

- m- POLLSTAR, TIME,

Just completed US tour WALL STREET JOURNAL,

Current coverage in RS NY DAILY NEWS,

HOTLIST, SPIN, EW, TIMEOUT, LA TIMES,

NY MAGAZINE, PEOPLE, TIME OUT NY,

INTERVIEW, STUFF, GIANT, NEW YORK MAGAZINE,

BLENDER, NYLON, USA STUFF MAGAZINE &

TODAY, PENTHOUSE feature RELIX MAGAZINE... LIVE AT STUBE'S

FIONA APPI.E $#7 Debut Billboard Top 200 (Over 90K) #2 Billboard Alternative Abums Chart
#3 Billboard Top Internet Albums $#1 Most Dowvmloaded record at itunes
"0’ SAILOR" Airplay at: KBZT/San Dieqo (3#6/18x) KNRK/Poriland WBRU/Providence

‘5‘ Current coverage in 4 star ~eview ROLLING STONE, SPIN, Cover EW, “over NYLON, 5 star review BLENCER. "///,/".\\\\\\“
Lead review NEW YORK TIMES, BILLBOARD, AP, VOGUE, Lead review USA TODAY, NEW YORK MAGAZINE, LA TIMES feature, NEW YORKER...
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1
W WX ARTIST TITLE LABEL(S) Tome nin ,.};%‘;.‘ﬁ eI AT “ h BIA HASE
2 € NINEINCHNAILS Only fiterscope) 2439 +156 122291 13 76i0
1 2 311 Don't Tread On Me Volcano/Zomba Label Group) 2209 114 83073 13 7400 MOST ADDED’
3 3 GORILLAZ Fee! Good Inc. (Virgin/ 2110 87 121576 23 69)0 Jenst e UL ons
4 4 FALLOUT BOY Sugar, We're Goin' Down f/siand/iJMG) 2026 103 97697 23 630 SLINK-182 Not Now (Geffer %
5 5  AUDIOSLAVE Doesn’t Remind Me finterscape/Epic) 1933 -130 86456 17 690 SYSTEM OF A DOWN Hypnotize (Amenican/Columbis) 16
6 @ FOOFIGHTERS DOA (RCARMG) 1846 +86 78672 9 740 STAINO Faling (Fég/Atlantic) 13
7 7 STAIND Right Here (Fli/Atiantic) 1517 80 69624 22 510 ggﬁ;ﬁ:ﬁf‘um/ﬁmm ) ::
11 @  NICKELBACK Photograph (Roadrunner/{DJMG) 1475 +89 68810 11 512 GORILLAZ Dare Vigin 8
12 9 KILLERS Al These Things That I've Done (Island/iDJMG) 1310 5 7375 16 500 STROKES Juicebox (RCA/RMG) 7
13 D SHINEDOWN Save Me (Atiantic) 1297 +98 53866 10 593 MY CHEMICAL ROMANCE The Ghost Of You (Reprise) 5
9 1 SYSTEMOF A DOWN Ouestion! (American/Columbia) 1284 118 51840 14  s5gjo | V0YEARS Wasteland fResubiciUniversal 5
8 12 GREEN DAY Wake Me Up When September Ends (Reprise/ 1250 203 58117 20 57(0
10 13 FOOFIGHTERS Bast Of You (RCA/RMG) 1232 166 84842 26  b66/0
15 @ TRAPT Stand Up (Warmer Bros.) 1174 +6 3827 14 510
17 @  FRANZ FERDINAND Do You Want To (Domino/Epic) 1164 +41 50284 9 6212
14 16  SEETHER Remedy (Wind'up/ 1141 32 54586 28 48j0
19 @ DISTURBED Stricken (Repnise) 1137 +83 44746 12 492 MOST
18 (O AVENGED SEVENFOLD Bat Country (Warner Bros.) 1126 +15 41567 10 56/0 INCREASED PLAYS
16 19 WHITE STRIPES My Doorbell (Third Man/V2) 1120 19 57047 14 5400 o
20 @ DEATH CAB FOR CUTIE Soul Meets Body /At/antic/ 1091 +41 64584 11 564 | oo e e st
2 @ KORN Twisted Transistor Virgin/ 960 +37 3128 5 53/2 SYSTEM OF A DOWN Hyprotize (American/Columbial +355
22 €D 30SECONDSTOMARS Attack /immortal/Virgin) 947 +30 30434 18 49f0 | WEEZER Perfect Situation (Geffen) +268
% @  STROKES Juicebor (RCARMG) . 936  +252 50768 3 587 gm":('ff:;:‘:m“;”/’ge%w 1
38 @ SYSTEMOF A DOWN Hypnotize (Amenican/Columbial 751  +355 46596 2 59116 | g INCH NAILS Only iterscopel 156
24 @  1\DYEARS Wasteland (Republic/Universal 733 +15 28980 17  35/5 | MY CHEMICAL ROMANCE The Ghost Of You (eprise/ +156
39 @ WEEZER PerfectSituation (Geffen) 644  +268 46502 2 5110 | SHINEDOWN Save Me (Atiantic +98
33 € MY CHEMICAL ROMANCE The Ghost Of You WRepise) 642  +156 25318 2 485 ;:’;::ll::c;‘mm”p”h PR ::;
28 @ COHEED AND CAMBRIA The Suffering /Equal Vision/Columbia) 634 +68 17624 6 48/0 FDO FIGHTERS DOA /ACA/AMG) +86
23 29 COLDPLAY FixYou {Capitol) 634 232 27852 12 49)0
27 @  DEPECHEMODE Precious (Mute/Sire/Reprise) 633 +64 56161 5 333
26 @ STORY OF THE YEAR We Don’t Care Anymore (Maverick/Reprise) 620 +6 17521 8 31
31 €D  JACK JOHNSON Good People (Brushfire/Universal) 552 +6 40544 15 300
32 €D  SEETHER Truth Windup) 550 +25 16484 5 371
29 34 INSTITUTE Bullet-Proof Skin finterscape) 536 .28 15931 1" 40/0 NEW & A CTIVE
34 € BRAVERY Unconditional isiandi0JMG) 450 +21 18008 7 33.
Q €D  0.AR. Love And Memories fLava/ 418 +66 19935 4 302 BLINK-182 Not Now (Geften)
35 37 TAPROOT Caling (Vever Hammer/Atiantic) 384 21 113718 16 180 a’;"}'lngubglzln;‘;;}:::;:t"x“émsjn 38 )
42 €D OFFSPRING Next To You (Columbiz) 367 +30 13774 2 263 Total Plays: 174, Total Stations: 9, Adds: 2
30 39 WEEZER We Are All On Drugs /Geffen/ 360 203 11778 16 2500 g""HM.“‘a;; /?"9""/ 93 e
36 40 FRAY Over My Head (Cable Car) Epic M S5 S8 13 260 | e M ity
43 @ DEFAULT Count On Me (7¥7) 333 +41 15337 12 16/0 Total Plays: 154, Tptal Stations: 16, Adds: 4
“ @ MORNINGWOOD Nih Deree Capital 321 +33 10818 3 2501 ?L;F’,‘,gy‘;“:’;gsf’m{’;:’ﬁm: 22 Addsi 13
46 @  HIM Rip Out The Wings Of A Butterfly (Warner Bros.) 304 +28 8580 3 i JACK’S MANNEQUIN The Mixed Tape (Mavenick/Warner Bros.)
49 @ UVING THINGS Bom Bom Bom Live/Zomba Label Group) 295 +36 7794 2 25 Total Plays: 131, Total Stations: 10, Adds: 1
40 45  300ORS DOWN Live For Today (Republi/Universal /4 11 4M2 10 220 ‘T’:Lf;:;':ﬁlg;“}g:'l’?t‘aﬁﬁ”%”A 0
50 46  DISTURBED Guarded (Reprise) 250 K] 8991 16 6/0 BLOC PARTY Helicopter (Vice/Atlantic/
45 41 SWITCHFOOT Stars (Columbia) 242 35 9175 16 16/0 }:;;'u";akvzn 1 §3h$tahil:;i?;;fi ;‘j‘f;:lsygumm e
— (D KAISERCHIEFS | Predict A Riot (Universal) 212 +3 5904 16 160 Total Plays: 101, Total Stations: 8, Adds: 1
@  UEENS OF THE STONE AGE Burn The Witch finterscape/ 204 +85 4875 1 1912 THRICE image Of The Invisible //siand/iDJMG)
— @ MUDVAYNE Forget To Remember (oic/ 204  +10 6989 6 130 | VotalPlays: 98, Total Stations: 13, Adds: 2
78 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Songs ranked by total plays
of 10/9-.1 0/15. Bullets appear on songs gaining plays or remaining flat from previous week. If tv{o songs are tied in total plays, the. song with the larger increase in plays is |
s e CL T (| St e st e |
{times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron inc. {© 2008, Arbitron on the web at www.radinandracords.com.
Inc.).© 2005 Radio & Records.
s i - £ 3.!5
v QMo B Agg Burn The Witch”
A . |
5 New this week at; -
— Burning up at over 25 stations, including: WXTM/Cleveland, WWECD/Columbus | |
] KPNT/St Louis WFNX/Boston WAQZ/Cinci

WOCL/Orlando WRZX/Indianapolis KROX/Austin iciinl e i
WEDG/Buffalo WROXNorfolk  WEQX/Albany " o0 W NINIOW R ® & o
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JOHN SCHOENBERGER
Jrchasnbargerradioandrecerds mem

For The Love Of The Music

No Depression celebrates 10 years

e term Americana smusic serves as a very large umbrella that
covers all types of roots music. It encompasses traditional
country, alternative country, bluegrass, acoustic roots, folk, gos-
pel, blues and even elements of rock ‘n’ roll by artists both old
and new. In the mid-"90s there was a resurgence of interest in
Americana music across the country, and two journalists decided
to do something to help spread the word.

Back in 1995 Grant Alden and Peter Black-
stock started a humble 32-page quarterly mag-
azine called No Depression out of Seattle, dedi-
cated to this broad swath of music. Ten years
later the ‘zine is now close to 200 pages and
comes out every other month.

The latest issue of No Depression celebrates its
10th anniversary. In addition, the publication
sponsored a series of 10 live shows in six cities
during the month of September and published
aretrospective book comprising some of the best
articles from previous issues.

According to Blackstock, “Grant and I found
that we were listening to same type of bands
who all shared some sort of connection to an un-
dercurrent of roots, country and American mu-
sic that was very different from the altemative
rock and grunge scene that was happening here
in Seattle, where we lived.

“We felt that there really wasn't any kind of
significant national press outlet for these kinds
of bands, and that was a big part of what moti-
vated us to start No Depression. We simply felt
that it was music worth covering.”

R&R: Give us a bit of your
background.

PB: I grew up in Austin and
graduated from the University
of Texas. [ was a copy editorand
freelance music writer for the
Austin American Statesman from
the mid-'80s through 1991. Then
I moved to Seattle and was do-
ing basically the same thing —
copy editor and music critic — g
for the Sesttle Post-Intelligence. 1
alsodid some freelance work for 3
a local entertainment paper
called The Rocket. Grant was the
Managing Editor of that paper.
That is basically how we met and started our rela-
tionship.

So, long before we started No Depression,
Grant and [ had considerable experience on
the editorial side, but the business and pub-
lishing side was something we had to learn.
In hindsight, this was probably a good thing
because, had we known the hard work we
would face, we may never have tried to cre-
ate this magazine.

We started small and grew gradually, but we
experienced quite a learning curve in the first
two to three years. Fortunately, we had Kyla
68 ® Radio & Records October 21, 2005

No Depression s debut issue

Fairchild as a partner from the beginning, and
she is very good when it comes to the business
and advertising side of it.

R&R: Was No Depression conceived as a nation-
al publication from the beginning?

PB: It was definitely national from the start,
and it was sold as such. We got into Tower and
a couple of other big chains, as well as many of
the independent record stores, right away.

We felt that the best way to get it out there to
the people who care about this music was to go
where the music fans were. After three or four
issues we had also set up distribution with some
book and music chains, such as Borders and
Barnes & Noble.

No Depression was a quarterly publication
in the beginning; only later did we go bi-
monthly. To this day we are not very deep in
places that sell more mainstream kinds of pub-
lications, but we hope to get deeper into that
type of distribution.

Circulation is building. Our very first issue we
printed 2,000 copies, and this latest, 10th-anniver-
sary issue — our 59th— we printed 39,000. ltgrew
really fast in the first few years, and from there it

[Egl has beena gradual gain towhere
we are now.

R&R: The printing materials
and the page count have improved
over time. Now, with this 10th-an-
niversary issue, you have debuted
a new-and-improved logo and a
new slogan.

PB: That was part of our gen-
eral effort to do something with
our I0th-anniversary issue that
would not only be us looking
back, but also us looking forward.
The issue has 20 or so pages that
are a retrospective look zt the
first decade of issues, but we
wanted to create something that would give the
next 10 years a defining look and feel too.

Grant, who is also our Art Director, handled
the details as far as the redesign of the magazine
and the new logo. Frankly, besides the visual
overhaul, the new logo is easier to see on maga-
zine racks.

As far as the catch phrases we've used, it was
originally “The Altemative Country Quarterly,”
then we changed it to “The Alternative Country
(Whatever That Is) Bimonthly Magazine.” The new
one, which we feel better describes the musical
landscape we cover these days, is “Surveying the

Past, Present and Future of Ameri-
can Music.”

R&R: At the time of the launch
you were all based in Seattle.

PB: Grant and I lived next to
each other in 1995, and our land-
lord at the time is now one of our
employees. Mary Shub is our Of-
fice Manager and the third full-
time member of the staff, along
with Kyla and myself, in the Se-
attle office.

After the first issue Grant
moved down to Los Angeles and
took a job with Ray Gun and
worked with them for a few years
before relocating to Nashville.
Shortly after his move to Tennes-
see, I moved to North Carolina, in
2000, and then ended up back in
Seattle last vear.

I think it was necessary for all
of us tobe in the same place when
it started, and, ideally, maybe it
would benice if that werestill the L.
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case. But in those early days we
had to make a living, because No
Depression certainly wasn't pay-
ing the bills. At first we were doing it for the fun
of it. In fact, it was more than a year before any
of us started to draw a salary from it.

R&R: There are many decades of artists who can
be placed under the Americana umbrella. Some are
historical, others are still quite ac-
tive, though their roles have
evolved, and then there is the new
generation of artists who have tak-
en their cue from those who came
before them and reinterpreted the
music in their own voices. HasNo (¥
Depression’s scope broadened [
over the past 10 years to address
this?

PB: The scope was that
broad when westarted, butour [
focus was also narrower. Ev- i
erything there is to cover these
days was also there 10 years
ago, but what we started cov-
ering at the beginning, with
just 32 pages, was what was going on in the al-
ternative country scene.

The years went by, and our page count grew,
and we went from quarterly to bimonthly, and
that afforded us the opportunity to expand our
parameters and cover the broader American
roots music movement. That gave us the chance
to include some historical content, as well as ad-
dress heritage acts who are still active today.

R&R: The further you go back, the closer it all gets,
doesn’t it?

PB: That's very true. From the beginning we
have always had that historical angle in mind,
but we are now in a better position to be able to
address it from issue to issue. It helps the reader
— particularly the younger reader who is using
us to learn more about the music — to under-
stand what is happening on the contemporary
scene by referencing the influences and artists
who helped us get where we are today.

Even the title kind of set that point up: The
term “No Depression” was originally from a
Carter Family song in the 1930s, and then it was
the title of the first Uncle Tupelo album, in 1990.
Maybe not everyone saw that connection early
on, but as more people have embraced this mu-
sic and looked into its history, more people now
understand where we were coming from.

R&R: Do you have a regular stable of writers?

PB: Any given issue has about 50 writers who
contribute in one way or another, but there is a
core of about 10 to 15 that we use most frequent-
ly. In fact, we list them in the masthead each is-

issue
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No Depression founders (I-r) Grant Alden, Kyla Fairchild and
Peter Blackstock.

sue as senior editors and contributing editors.
They help to mold the character of the magazine
and often inspire Grant and me in areas we may
not have considered.

We also strive to bring in new voices and other
5 Viewpoints to keep things
fresh. Writers from various re-
gions and with varying per-
spectives are important to
make sure that we are covering
the breadth and the depth of
the music we represent.

R&R: You have been able to
reuse some of the content by put-
| ting out two books of material from
the magazine. First was The Best
of No Depression, ir the late 90,
Bl and the other was No Depression:
An Introduction to Alternative
Country Music (Whatever That
Is), which was released to coincide
with the magazine's anniversary.

PB: Those books were basically ways for us
to work with publishers who wanted to do
something with us. They gave us a great way to
gather some of our better features into one vol-
ume, and the latest book also gave us the op-
portunity to acknowledge our first 10 years.

We have worked with University of Texas
Press for both, and they have proven to be a nat-
ural choice. They are great to work with and
seem to genuinely care about what we are doing
and want to help spread the word not only
about us, but also about the great music we cover.

R&R: What's next?

PB: We see ourselves as evolving into a
broader music magazine covering the whole
realm of American roots music. As the popu-
larity of and interest in this kind of music con-
tinue to grow in the minds of the pubic, we
need to serve that appetite. Having said that,
I think we'll still be doing quite a bit of
straight-up-the-alley alternative country stuff,
because that scene is very vibrant, and we
think it has a long life ahead of it.

[ will also say that Grant, the writers we val-
ue and myself are growing in terms of the mu-
sic we like and want to learn more about, so the
readers will basically come along for the ride.
This whole thing started simply because of our
love for the music, and that remains the driving
force for us today and into the future.

You can learn more about No Depression and
read Alden’s and Blackstock’s blogs at www.
nodepression.net.
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1 o DAVID GRAY The One | Love (ATO/RCA/RMG) 433 +16 20760 13 2310
2 2 SHERYL CROW Good Is Good (A&M/interscape) 375 -4 19784 12 231 ]
5 e NEIL YOUNG The Painter (Reprise/ 336 +16 16576 7 21/0 MOS T A DDED
" o BONNIE RAITT | Will Not Be Broken (Capitol) 324 +49 17739 " 20/0 ARTIST TITLE LABEL(S) oo AD0S
6§ @  AQUALUNG Brighter Than Sunshine (Sightly Bigger/Red ink/Columbial 314 1 17082 17 200 #ﬁfsﬁ"g"ri‘l';.ﬁ'ééﬁ“é‘u"n"pﬁ"ﬁﬁm% 2
R P I
4 6  COLDPLAY Fix You (Capitol) 313 -8 15700 12 2010 WYCLEF JEAN & NORAH JONES Any Other Oay (MSW.com) 3
8 7  GREEN DAY Wake Me Up When September Ends (Reprise/ 294 -3 16249 13 15/0
3 8  DAVEMATTHEWS BAND Dreamgirl (RCA/AMG) 294 -10 14925 16 19/0
13 0 TRACY CHAPMAN Change (Lava/Atiantic/ 276 +4 15935 14 19/0
7 10 U2 City Of Biinding Lights finterscope/ 275 .37 12638 19 15/0
] 11 NICKEL CREEK When InRome (Sugar Hill) 266 - 15 11843 12 2110
16 @ DEATH CAB FOR CUTIE Soul Meets Body (At/antic/ 247 +27 13004 6 201
10 13 ROLLING STONES Rough Justice Vigin/ 246 35 12223 12 18I0 MOST
12 14 HERBIE HANCOCK f/JOHN MAYER Stitched Up (Hear Music/Vector) 243 7 12707 8 1710 INC'R E A S ED PL A ys
15 15 JACK JOHNSON Good People (Brushfire/Universal) 226 -30 13249 23 2210 —
18 @ FRAY Over My Head (Cable Car) (Epic/ 195 +15 10125 7 1710 PLAY
ARTIST TITLE LABEL(S) INCREASE
17 17 VAN MORRISON Stranded (Geffen/ 192 11 8062 10 13/0 TREY ANASTASIO Shie (Cokutiy 7
; y . ine (Columbia) +
19 @ JAMES BLUNT You're ?eautlful Mt/an‘m:/ 191 +24 8320 6 1310 BONNIE RAITT | Wil Not Be Broken (Capital 49
14 19 ERICCLAPTON Revolution mllck/ﬁeﬂﬂse/ 190 -65 9548 13 1710 JACK JOHNSON Breakdown (Brushfire/Universall +47
@ TREY ANASTASIO Shine (Columbial 167 +57 10933 1 1712 60O GOO DOLLS Better Oays (Warner Bros) +43
28 @ JACK JOHNSON Breakdown (Brushfire/Universal) 162 +47 8886 2 2015 DEATH CAB FOR CUTIE Soul Meets Body (Atiantic/ +27
2 @ GOOGOODOLLS Better Days (Warmer Bros.) 155 +43 9707 2 132 | KTTUNSTALL Black Horse & The Cherry Tree fVigin/ +26
21 23 AMOS LEE Keep it Loose, Keep It Tight (Blue Nore/EMC) 153 7 4625 15 z;p | JAMESBLUNT You'e Beautifu Atiantic) 24
2 24 KEANE Bend And Break i 50 3 6542 1 12 MELISSA ETHERIDGE | Run For Life fisland/iDJMG/ +24
SO e ) ! 1 U 0 | cRoSSFADE Cold (Catmbial +22
22 256 WALLFLOWERS God Says Nothing Back finterscope/ 143 4 5664 5 12i0 KATHLEEN EDWARDS In State (Zoe/Rounder/ 21
23 26 BECK Girl f/nterscope) 138 10 8258 20 13/0
26 @ DEPECHE MODE Precious (Mute/Sire/Repnse) 135 +1 6189 2 8/0
24 28  SUSAN TEDESCHI Tired Of My Tears (Verve Forecast/VYMG) 135 2 5684 4 131
@ KT TUNSTALL Black Horse & The Cherry Tree (Virgin/ 132 +26 FARR 1 141
25 30  TRISTAN PRETTYMAN Love Love Love (Virgin/ 126 -8 3785 9 1210
23 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 1|0/9-dﬂf)/15.sBullets appear on ssongs gaining plays or rern?‘ining flat from pr:violtl‘s week. If two songs are tied in total plays, medsongﬂwithI l;he larger increas; in plays M Os T
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Tota! Audience equals Average Quarter Hour Persons times number P LA YE D R E C U R R E N TS
of piays (times 100), Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, TOTAL
Arbitron Inc.).© 2005 Radio & Records. ARTIST TITLE LABEL(S) PLAYS
COLDPLAY Speed Of Sound (Capitol/ 186
KATHLEEN EDWARDS In State (Zoe/Rounder/ .
NEW & ACTIVE ! Total Plays: 102, Total Stations: 8, Adds: 0 GLES °°“T°"Tl' CL:"""I“-’ X T;;wmu.., (Rt 5
| CARBON LEAF Let Your Troubles Roll By Vanguard) SNOW PATROL Chocalate (4&Miinterscope) 163
! Total Plays: 91, Total Stations: 9, Adds: | U2 Sometimes You Ca_nt Make It On Your Own finterscape/ 12
BLUES TRAVELER Amber Awaits (Vanguard) I FEIST Mushaboom (Cherry Treefinterscape) JACK JOHNSON Sitting, Waiting, Wishing les_llfire/Universal/ 103
Total Plays: 119, Total Stations: 12, Adds: 0 Tatal Plays: 84, Total Stations: 12, Adds: 1 GREEN DAY Boulevard Of Broken Oreams Reprise/ 9
DELBERT MCCLINTON One Of The Fortunate Few (Vew West/ \ DESOL Blanco Y Negro (Curt/Reprise) KEANE Somewhere Only We Know finterscope/ 93
Total Plays: 107, Total Stations: 9, Adds: 1 ' Total Plays: 81, Total Stations: 9, Adds: 1 ANNA NALICK Breathe {2aml {Columbia/ 83
MELISSA ETHERIDGE | an For Life fisland/IDJMG) JAMIE CULLUM Get Your Way (Verve Forecast/Universall RINGSIDE Tired Of Being Sorry (Flawless/Geffen/ 87
Total Plays: 104, Total Stations: 15, Adds: 4 ! Total Piays: 71, Total Stations: 9, Adds: 2 DAVE MATTHEWS BAND American Baby (RCA/AMG) 7
LEO KOTTKE & MIKE GORDON Sweet Emotion (RCA Victor/AMG) [ JOHN MAYER TRIO Who Oid You Think | Was (Aware/Columbia)
Total Plays: 102, Total Stations: 9, Adds: 1 [ Total Plays: 89, Total Stations: 8, Adds: 2 Station piaytists for ail R&R reporters are availabie
on the web at www. radlanErEEes. L.
Songs ranked by total plays

* said and on which it is imPossiblc
i | to be silent” 3
MICHELE ~ Victor Hugo ‘
CLARK E)rought to you bg Michele Clark Promotion: serving all of your Tn'Plc A needs |

P RO MOTI o N 818.223.8888 | www.michclcclarkpromotion.com
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TRIPLE A TOP 30 INDICATOR
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VIL%sEI( %‘E?( ARTIST TITLE LABEL(S)

1 1 DAVID GRAY The One | Love (ATO/RCA/RMG)

2 9 SHERYL CROW Good Is Good /4&M/interscape)

4 © COLDPLAY FixYou (Capito)

3 4 BONNIE RAITT I Will Not Be Broken (Capital

5 € NEILYOUNG ThePainter fRepriss)

7 @ DEATH CAB FOR CUTIE Soul Mests Body (Atiantic/

6 7 HERBIE HANCOCK flJOHN MAYER Stitched Up (Hear Music/Vector)
10 8  NICKEL CREEK When In Rome (Sugar Hil)

9 9  DAVEMATTHEWS BAND Dreamgirl (RCA/BMG)

12 10  SUSAN TEDESCHI Tired Of My Tears (Verve Farecast/VMG)
8 11 TRACY CHAPMAN Change (Lava/Atlantic)

13 12 ROLLING STONES RoughJustice fVigin/

TREY ANASTASIO Shine (Calumbia)
DAR WILLIAMS Echoes (Razor & Tie)

n 15 ERICCLAPTON Revolution (Juck/Reprise/

14 FRAY Over My Head {Cable Car) /Epic/

16 GREEN DAY Wake Me Up When September Ends /Repriss/

21 KT TUNSTALL Black Horse & The Cherry Tree (Vingin/
JACK JOHNSON Breakdown (Brushfire/Universal)

JAMES BLUNT You're Beautiful /Atiantic)

NORTH MISSISSIPPI ALLSTARS Hurry Up Sunrise (A TO/RMG)/
JAMIE CULLUM Get Your Way (Verve Forecast/Universal)
FIONA APPLE Oh Sailor (Faic/

RYAN ADAMS & THE CARDINALS The Hardest Part fLost Highway/
BEN HARPER & INNOCENT CRIMINALS Michelle fRazor & Tie/
MELISSA ETHERIDGE | Run For Life //sland/{DJMG)

PAUL MCCARTNEY Fine Line (Capitol)

DELBERT MCCLINTON One Df The Fortunate Few (New West/
WALLFLOWERS God Says Nothing Back f/aterscape)

BLUES TRAVELER Amber Awaits (Vanguard)
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46 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 10/9 - Saturday 10/15.
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KT TUNSTALL Black Horse & The Cherry Tree /Virgin/
MELISSA ETHERIDGE | Run For Life fisiand/i0./MG)
WYCLEF JEAN & NORAH JONES Any Other Day (MSN.com)
T.THOMPSON & R. WAINWRIGHT King... (Verve Forecast/VMG) &
TREY ANASTASIO Shine [Columbial 4
BLACK REBEL MOTORCYCLE CLUB Ain't No Easy Way (RCA/RMG) 4

AD0S
9
[
[]

MIKE DOUGHTY Busting Up A Starbucks (ATO/RMG) 4
MAGIC NUMBERS Forever Lost (Capitol/ 4
I MoST T
INC REASED. PLA Ys '
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
TREY ANASTASIO Shine (Columbia/ +156
JACK JOHNSON Breakdown (Brushfire/Universall +112
KT TUNSTALL Black Horse & The Cherry Tree Virgin/ +74
MELISSA ETHERIDGE | Run For Life fisland/iBJMG) +74
JOHN MAYER TRIO Who Did You Think | Was Aware/Columbia) +170
REDWALLS Build A Bridge (Capitol/ +46
0.A.R. Love And Memories {Lava/ +45
60O GOO DOLLS Better Days (Wamer Bros.} +30
MY MORNING JACKET Gideon (ATO/RCA/AME) +29
FIONA APPLE Oh Sailor (Epic/ +28
/ //SYNDICATED
e ROGRAMMIN G’
Added This Week

World Cafe - Dan Reed 215-898-6877

STEPHEN BRUTON Bigger Wheel

SUPERGRASS St. Petershurg

Acoustic Cafe - Rob Reinhart 734-761-2043

BRANDI CARLILE Happy

PAUL WELLER All On A Misty Moming
RYAN ADAMS & THE CARDINALS The Hardest Part
TEDDY THOMPSON & RUFUS WAINWRIGHT King Of The Road
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lenl!:olumbla Mo AFLYME: Linvi Owncan MD: Norm MeBrid - J
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W Wk ARTIST TTLE LABEL(S) TRNEE s TR
1 1 DELBERT MCCLINTON Cost Of Living /Vew West/ 676 -21 779
2 2 RODNEY CROWELL The Outsider [Columbia) 612 13 7868
3 3 JAMES MCMURTRY Childish Things /Compadre/ 547 -10 4673
5 o BILLY JOE SHAVER The Real Deal (Compadre/ 455 +15 2967
4 5  JIMMIE DALE GILMORE Come On Back (Rounder/ 485 -15 4066
10 @  BONMERAITT Souls Alike (Capirol /9 +2 nm
6 7 ADRIENNE YOUNG The Art Of Virtue /AddieBelle) 356 -9 7402
7 8  NICKEL CREEK Why Should The Fire Oie? (Sugar Hill) 345 -20 4702
12 9 MARTY STUART... Souls’ Chapel (Superiatone/Universal Southl 341 -2 1858
8 10 DWIGHT YOAKAM Blame The Vain (New West) 337 18 9898
" 11 SON VOLT Okemah And The Melody... (Transmit SoundiLegacy) 336 ) 6785
9 12 TIM O'BRIEN Cornbread Nation (Sugar Hilll 328 -26 2651
13 13 JOHN HIATT Master Of Disaster Vew West/ 306 -15 8959
16 @ SUSAN TEDESCHI Hope & Desire /Verve Forecast/YMG/ 299 +22 1046
17 @ SOUTH AUSTIN JUG BAND Dark And Weary World (Blue Corn/282 +7 1432
14 16 TWO TONS OF STEEL Vegas (Palo Duro/ 280 -38 5421
15 17 ELIZA GILKYSDN Paradise Hotel (Red House/ 219 A7 3789
21 @ RYAN ADAMS AND... Jacksonville City Nights fLost Highwayl 214 +22 994
2 @ PIETA BROWN ‘In The Cool (Valley) 267 +9 2372
18 20 STEPHEN BRUTON From The Five fMew West/ 266 -7 2658

€  JOY LYNN WHITE One Mare Time (Thartch Recordings) 260 +71 536
%5 @D NEILYOUNG Praie Wind eprise) %8 42 1124
19 23 JEFF BLACK Tin Lily {Dualtone) 252 k] 3641
23 @ WOODYS Telluride To Tennessee fndependent) 246 +2 143
22 25  ROBERT EARL KEEN What | Really Mean (Kach) 235 9 12014
29 @ BLASTERS 4-11-44 (Rainman/ 226 +9 139
2 27 JOHN PRINE Fair And Square (0% Boy/ 220 -20 13547
28 28 GREENCARDS Weather And Water (Dualtone/ 218 -4 6390
27 29 B.DYLAN NoDirection Home: The Soundtrack (Columbia/legacy) 216 -9 937
26 30 KNITTERS The Modern Sounds Of The Knitters (Zoe/Rounder/ 210 -23 3569

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts.
For more information please visit www.americanamusic.org.
© 2005 Americana Music Association.
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AMERICANA SPOTLIGHT

By John Schoenberger

Artist: The Blasters
Labei: Rainman

In the late *70s a band from Downey, CA known as The Blasters started to make some noise in the
1 greater Los Angeles area. By the early '80s they were part of the
“wBLASTERS

vanguard of the roots rock scene, along with such acts as X and Los
C @

Lobaos. Over the next few years The Blasters continued to see success,

but after Dave Alvin left in 1986 to pursue a solo career, we saw the

band begin to fade in popularity. However, in recent years, original

members Phil Alvin (vocals, guitar) and John Bazz {bass) have enlisted
A the help of guitarist Keith Wyatt and drummer Jerry Angel, and there
has been a resurgence of popularity for The Blasters. They now return
with their first new studio album in over a decade. 4-77-44 finds the
boys rockin’ and rootsin’ as good as ever. Check out “Daddy Rollin’ Stone,” “It's Alt Your Fault” and
“Dry River.”

AMERICANA NEWS

In the wake of the unexpected departures of WUIN (The Carolina Penguin)/Wilmington, NG PD Mark
Keefe and MD Jerry Gerrard, Sea-Comm Media VP/GM Paul Knight has announced the appointment
of Kimberly McLaughlin-Smith as PD for the Triple A-Americana hybrid. Beau Gunn has been named
Music Director ... Two broadcasters — one terrestrial and one Internet — will be joining the Americana
Airplay reporting panel starting Nov. 7. The first, KCUB/Stephenville, TX, bills itself as “a format with
a unique blend of traditional Country and Texas music.” The second, RadioioCountry, the Americana
channel of webcaster Radioio, will begin reporting to the Americana Music Association’s new Internet
chart ... After only 39 days of streaming online, the fledgling Americana Radio Network is off the
Internet and seeking new funding. ARN GM Tim Johnston reports that the service, which was
making final preparations for providing full-time satellite programming to terrestrial radio stations
via Clear Channel's satellite service, had been promised at least six months of support from its
backers. But, he says, now-former CEQ Ryan Olson suddenly changed his mind and puiled the plug
on Sept. 30. Johnson says the network is already in talks with potential new backers ... Aftville has
just added three more affiliates to the family: KIBR & KICR/Sandpaint, 1D; KJJY/Des Moines, |A; and
WKRX/Raleigh. There are now 11 stations carrying the weekly two-hour Alternative Country show,
hosted by KZLA/Los Angeles’ Buzz Brainard.

MOST ADDED*

ARTIST TITLE LABEL(S) 4008
JOY LYNN WHITE One More Time (Thertch Recordings) 10
DOLLY PARTON Those Were The Days fSugar Hill 8

MIKE MCCLURE Camelot Falling (Smith/ 6
SUSAN COWSILL Just Believe It Blue Corn) 5
BLUE RODEQ Are You Ready? (Rounder/ 5
BOBBY BARE The Moon Was Blue (Dualtone/ 5
4
4

HONEYBROWNE Something To Believe In (Compadre/
KEVIN GORDON 0 Come Look At The Burning (Crowville Collective/
ANTSY MCCLAIN Time-Sweetened Lies /0PR) ﬂ

Eauyézlrzy af ‘your compelifors?

(800) 331-4438 - www.cgilink.com

Trump your competitors by working with the best
decal printer in the business . .. Communication Graphics.
Preferred by more radio stations since 1973.

:... co

munication
Graphics Inc

b/?ﬂ/’F_
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7
Summit 2005

gy

DECEMBER 8-11, 2005

Nashville Marriott
at Vanderbilt University
Nashville, Tennessee

with key nete speaker

DAVE RAMSEY

sl
i

|
summit |

SUMMIT FEES

registration BEFORE OCTOBER 28, 2005
[ )

OCTOBER 29 - DECEMBER 2,2005 $325 ® The-e is a $50.00
canzellation fee

FAX THIS "ORM BACK TO 310-203-8450 AFTER DECEMBER 2, 2005 No refunds after
OR MAIL TO: (Sioass it carely o ype o formboow. | ON-SITE REGISTRATICN ONLY $399

R&R Christian Summit Full paymiers m st accompany registration
P.O. Box 515408 l form. P ezse include separate forms for each

Los Angeles, CA 90051-6708 regist-a-ios. Photocopies are accep.labli .
OR REGISTER ONLINE AT www.radioandrecords.com
MAILING ADDRESS

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FJIRMS FOR E£C+ INDIVIDUAL RE 3ISTFATION

Amount Enclosed: §

Name D Visa D Maste-Cacc j arerican Express D Chezk

Account Number |

Title

Expiration Date
Call Letters/Corrpany Name | | | |

Street Month  Date Sigrature

City Print Cardholder Name ere

Telephane # 2 Call the R&R Ctristian Summit

QUESTIONS? | gt 310.788-1696

-
h’ ot e ' | Nashville Marriott at Vanderbilt University / Nashvilie, TN

reservations |

PR e - A A S o m— —

- Thank yo s for racuesting reservations at the THE ClP Rl CHRISTIAN SUMMIT RATE
Nashville Marriott at Vanderbilt University. Ovr staff would like to take the ' ]
opportunity to extend a warm welcome tJ you during your upcoriing { Standard (kir g/double) $119/ nigrt

meeting.

* To confirm your reservation, your arrival must be guaranteed by charging one
nights depcsit to a major credit card, or you may send payment by mail. Deposits PORWOPEL BESSBEATICHNE. PLERSEGALL:
will be refunded only if reservation is czncelled by Nevember 18, 2005. 615-321-1300
* Reservations requested after November 18, 2005 or after the room block has Jeen Or reserve your natel room enline at www.marriott.com/bnaav

fillec are subject to availability and may not be zvailable at the Summit rate. UeN1g el co.aroiin
e al . PO Or mail to: Nashville Marriott al Vanderbilt University
. n time is 3: ! N
Check in time is 3:00 pm; check out time is 12no01 2555 Wast End Avenue, ville, TN 37203
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Inspired By The

Chronicles

Artists moved by story to write songs

ven though The Chronicles of Narnia: The Lion, the Witch and
the Wardrobe doesn’t open in theaters until Dec. 9 (the day
after EMI CMG's screening for the R&R Christian Summit), one
of the albums inspired by the story has been in stores for almost
a month. I talked with a Disney executive and some of the art-
ists who wrote songs for the album to find out how the artists
were chosen and what inspired them to write their contributions.

[ was introduced to Buena Vista Motion Pic-
tures Group Exec. VP, Music Creative/Market-
ing Glen Lajeski at Disney’s Night of oy in Sep-
tember and asked him how this album came to-
gether and how EMI CMG became part of the
project.

“EMI CMG has a lot of artists who had read
the books and were very inspired by them and
wanted to offer songs,” he said. “Even though
the film doesn’t lend itself to contemporary
songs because it’s set in the 1940s, during World
War II, they came to us and wanted to be in-
volved. We collaborated on who was writing,
what the songs were, the lyric content and the
artists themselves.”

Steven Curtis Chapman

The first single from the album was Steven
Curtis Chapman’s “Remembering You.” In an
interview with Chapman that appeared in R&R
three weeks ago (9/30), he told us about how
he got involved with the project and some of the
writing process for the song.

Now he shares his inspiration for “Remem-
bering You,” saying, “The Lion, the Witch and the
Wardrobe leaves me with a constant reminder
that every time I experience spring or new life
or a new day, these are a picture of redemption
and of restoration. [ want to remember what that
means and what that represents, and that this
truth is not just for things in the past, but also
this hope is for the future.

“lwrote the song ‘Remembering You’ from the
perspective of a lot of the characters in the book.
It could be 1ucy, it could be any of the children at
the end of the story, saying, ‘Whenever | see the
first signs of spring, I'm going to be remember-
ing vou. I'm going to be remembering Aslan, re-
membering, the story and what is to come.”

Jars Of Clay

The single “Waiting for the World to Fall”
from Jars Of Clay has just been released to Tri-
ple Aradio, and lead singer Dan Haseltine talks
about what The Chronicles of Narnia has meant
to him. He says, “I've been a fan ever since [ was
a little, little, little boy. I watched the cartoons,
and the books were read to me when Fwas akid
and | was always fascinated.

“As a kid you always want to find new worlds
to explore. And I'd always open up my closet door
justhoping that maybe, if walked back far enough,

I wouldn’tjust hit my head on the back of the clos-
et, but there’d actually be something there.

"And much in the same way that Superman
would have caused me to want to try to fly, and
fall, this was a story that just captured my heart
when [ was really, really little. It was real excit-
ing to hear that they were making the movie and
that we’d have a chance to maybe respond to
those images in this version of it.

“The song is really a song about discovery. It's
kind of being in a world where things maybe
aren’t as they should be, or kind of living a mun-
dane existence and wanting something more
and then getting a glimpse of what that is really
like and having your world kind of shift, your
paradigm change.

“That's what we loved about this story —just
the way there was this great movement and dis-
covery of a whole new world. I think the imag-
ination is something that we kind of fail to cap-
ture for kids these days, and I remember loving
the chance to just create this world in my own

mind. This song is really, | think, about just open- ]

ing up a new landscape.”
TobyMac

Just before his performance at Disney’s
Night of Joy, | caught up with TobyMac,
whose contribution to the album may be re-
leased as a single in January 2006. He said,
“It’s called ‘New World,” and I did sort of a
rocker. | was picturing Aslan the lion coming
back and sort of taking over the joint and not
letting it all fall.

“ As much as | wanted to do some smooth sort
of thing that just falls over you and cascades over

you, I couldn’tdo it. I wanted it to rock, so I did
something a little tougher.

“It sort of covers the story closely, from the be-
ginning to the end. It's just a quick overview
within the song, A lot of times artists shy away
from that. They want to do songs that are a little
abstract from the story line.

"But llove to write fairly literally, so Ijust kind
of painted the whole picture of this darkness that
they never thought they’d get rid of. Then all of
asudden Aslan comes in, and they think Aslan
isdead. In the bridge, he’s shaking his mane and
he's alive! | wanted to capture it all.”

Rebecca St. James

“Lion” is the song Rebecca St. James wrote
for the album. She says she was motivated to be
part of this project for the same reason most peo-
ple wanted in: personal experience.

She explains, “I was so excited and immedi-
ately passionate about being a part of this project
simply because I've been so personally inspired
by the Narnia adventures myself. Most kids at
some stage read The Lion, the Witch and the Ward-
robe, and I was one of those.

"I've also read the book as an adult. I am real-
ly gripped by the power and the symbolism of
the story. As a Christian, it is awesome to recog-
nize Biblical characters creatively worked into
such a dramatic plot.

“When I was thinking about what to write
about in my song, the character [ was drawn to
the most was Aslan. I wanted to write a song
from the perspective of one of the children, and
so I chose to see him through Lucy’s eyes. Atone
point of the song I'm singing, ‘Wise eyes, you see
the core of me/Your gentleness melts me.’

“That’s what fascinates me about Aslan — he’s
so gentle, but you respect him so much. There’s a
line in the book that says, ‘Is he safe?” and the re-
sponse s, ‘No, he’s not safe, buthe’s good.” The last
line in the chorus of my song is, ‘Feels like I'm liv-
ing in the lion’s mouth, but the lion is an angel.”

Chris Tomlin

Worship artist Chris Tomlin says he was so
inspired that it took him a while to pull ail his
ideas together. He says, ”[sit at a piece of paper
forever, and I've probably scribbled through so
many different ideas — I've probably written
five pages of lyrics to try to find exactly what 1
was trying to say.

“The song is called "You're the One,” and it’s

“The Lion, the Witch and
the Wardrobe leaves me
with a constant reminder
that every time |
experience spring or new
life or a new day, these are
a picture of redemption
and of restoration.”

Steven Curtis Chapman

written from Edmund’s point of view — hiswan-
dering away and wondering if he can ever come
back. I love this idea; he knows in his heart that
there’s more that he’s missing, and he’s wonder-
ing if he can get back to where everybody else is.

“They’ve found Aslan, and they know he's
the one. Edmund also knows he’s the one, but
he’s scared because he’s living as a slave. The
idea is that he knows he’s the one and he’s call-
ing out to the one who's going to save him.

“The first verse I'm very excited about— Theard
yoursong coming overa hill/And know it seemed
like the world stood still/ And you were singing a
melody that caught me by surprise/ And it sound-
ed familiar to me, like I've heard it all my life.

“It's this idea that | know there’s something
in me, I've heard this all my life, I'm hearing it
for the first time, but [ think I’'ve known it all my
life — that there’s a place I'm going to, and
you're the one I'm going to.”

Tomlin sums up the movie and the inspiration
behind the album as he describes the symbolism
of both, saying, “This is the most relevant story
of the world — it’s the story of alt of us, of all
mankind. There is a place, a home that we all be-
long to, and all of us were created for it.

“And somewhere along the way we have tak-
en off on our own roads and made decisions that
have led us away and believed lies, and it has
led us away from this place that we belong.
There is someone who will make a way back for
us, a hero who will save the day.”

Music
Christian Music Group

Programmer’s Pick of the Month

“Alive” Rebecca St. James

www americanradiohistorv com

From the moment [ listened to fha
song, | knew Hhis fune was a hit.
FRebecca has a way of re-inventing
ent cultiire,
hip while
sage on the
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LAST THIS TOTAL +1- WEEKS ON TOTAL
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART STATIONS
1 1 CASTING CROWNS Lifesong (Beach Street/Reunion/PLG) 1263 23 13 3910
2 2 MERCYME In The Blink Of An Eye (INO/Curb) 1159 -32 19 370
3 o THIRD DAY Cry Out To Jesus (Essential/PLG) 985 +23 6 390
4 4 JADON LAVIK What If (BEC/Tooth & Nail) 795 -15 21 3100
] 0 JEREMY CAMP This Man (BEC/Tooth & Nail) 7 +48 8 3212
] 6 MATTHEW WEST Next Thing You Know (Universal South/FM! CMG) 676 -86 20 320
8 7 CHRIS TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMi CMG) 672 -1 38 39/0
7 8 NATALIE GRANT Held {Curb) 656 -24 n 34/0
9 9 MARK HARRIS For The First Time (iV0/ 638 -24 19 26/0
10 10 CHRIS TOMLIN The Way | Was Made (Sixsteps/Sparrow/EMI CMG) 604 -29 14 26]0
12 m SUPERCHICK We Live ffapop/ 567 +23 10 2612
15 @ MARK SCHULTZ | Am (Word/CurlyWarner Bros.) 552 +44 9 2715
13 13 NICHOLE NORDEMAN Brave (Sparrow/EMI CMG) 533 -4 27 33i0
16 m BIG DADDY WEAVE Just The Way | Am (Fervent/Curb/Warner Bros.) 531 +65 8 2916
14 15 POINT OF GRACE Who Am | (Word/CurlyWarner Bros.) 505 -9 23 36/0
n 16 AFTERS You (Simple/!NO/ 492 -60 20 2710
21 @ JOSH BATES Perfect Day (Beach Street/PLG/ 3714 +23 8 15/0
20 @ LINCOLN BREWSTER All To You fintegrity Label Group/ 372 +21 4 1710
18 19 PAUL COLMAN The One Thing flapop/ 369 -9 17 181
22 @ DAVID CROWDER BAND Here Is Our King (Sixsteps/Sparrow/EMI CMG) 366 +33 6 2113
17 21 AUDIO ADRENALINE King fForeFront/EMI CMG/ 366 -15 " 191
25 @ JARS OF CLAY f/SARAH KELLY I'l Fly Away (Essential/PLG) 334 +48 4 1M
19 23 MICHAEL W. SMITH Here | Am (Reunion/PLG/ 317 -50 18 26/0
23 @ ICONOCLAST Walk On In findependent/ 307 +4 5 10i0
26 @ BETHANY DILLON Al That I Can Do (Sparrow/EMI CMG) 288 +14 10 14/0
24 26 TOBYMAC Burn For You (ForeFront/EMI CMG) 287 -3 9 1411
27 27  BEBO NGRMAN Borrow Mine (Essential/PLG) 266 -8 4 14/1
29 @ SAWYER BROWN They Don't Understand (Curb/ 258 +16 5 1010
28 29  KUTLESS Draw Me Close (BEC/Tooth & Nail) 232 13 12 4/0
@ TODD AGNEW in The Middle Of Me (SRE/Ardent) 228 +2 1 1n
40 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
10/8-10/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc.
{© 2005, Arbitron Inc.).© 2005 Radio & Recorcs.
STEVEN CURTIS CHAPN AN Remembering You (Sparrow/EMI CMG/
NEW & ACTIVE Total Plays: 143, Total Stations: 10, Adds: 2
" GINNY DWENS Fellow Traveler (Rocketown/
Total Plays: 136, Total Stations: 10, Adds: 3
JOY WILLIAMS We (Red Ink/Reunion/PLG) SARA GROVES You Are The Sun NG/
Total Plays: 224, Total Stations: 13, Adds: 1 Total Plays: 130, Total Stations: 8, Adds: 1
AARON SHUST Matchless (Brash/ NATE SALLIE Save Me (Curb/
Total Plays: 199, Total Stations: 11, Adds: 0 Total Plays: 115, Total Stations: 10, Adds: 0
NICHOLE NORDEMAN What It (Sparrow/EMI CMG)/ SWITCHFOOT Stars (Sparrow/EMI CMG)
Total Plays: 161, Total Stations: 10, Adds: 2 | Total Plays: 108, Total Stations: 6, Adds: 1
KUTLESS Ready For You (BEC/Tooth & Nail) BY THE TREE Hold You High (Fervent/CurtyWarner Bros.)
Total Plays: 146, Total Stations: 7, Adds: 1 Total Plays: 105, Total Stations: 16, Adds: B
Songs ranked by total plays

POWERED{:1

MEDIA

MOST ADDED’

ARTIST TITLE LABEL(S)

BIG DADDY WEAVE Just The Way | Am (Fervent/Curb/Warner Bros.) 6

MARK SCHULTZ | Am (Word/Curb/Warner Bros.) 5
REBECCA ST. JAMES Alive (ForeFront/EMI CMG) 4
D. CROWDER BAND Here Is Qur King (Sixsteps/Sparrow/EMICMG) 3
GINNY OWENS Fellow Traveler [Rocketown) 3
MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
BIG DADDY WEAVE Just The Way | Am fFervent/CurtyWarner Bros.) +65
JEREMY CAMP This Man BEC/Tooth & Nail) +48
JARS OF CLAY fiSARAH KELLY I'l Fly Away (EssentiafPLG)  +48
MARK SCHULYZ | Am (Word/CurbyWarner Bros.) +44
REBECCA ST. JAMES Alive (Forefront/EM| CMG) +40
JOHN DAVID WEBSTER Now /BHT/ +35
CASTING PEARLS Whole World In His Hands {fapap/ +34

D. CROWOER BAND Here Is Qur King (Sixsteos/Sparrow/EMI CME)  +33

JOEL ENGLE Shadow Of Your Cross Doxology/ +32
NEWSONG Psalm 40 flntegrity Label Group) +32
MOST
PLAYED RECURRENTS

TOTAL
ARTIST TITLE LABEL(S) PLAYS
TREEG3 Blessed Be Your Name fnpop/ 435
CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMI CMG) 468
CASTING CROWNS Voice Of Truth Beach Street/Reunion/PLG) 816
MATTHEW WEST More (Universal South/EMI CMG/ 415
JEREMY CAMP Take You Back (BEC/Tooth & Naill 403
SALVADOR Heaven (Word/Curb/Warner Bros.) 385
JOHN DAVID WEBSTER Miracle BHT) 384
MERCYME | Can Only Imagine (iVO/Curb) 383
NEWSBOYS He Reigns {Sparrow/EMI CMG/ 37
JEREMY CAMP Walk By Faith (BEC/Tooth & Naill n

BASE

ADDS

on the web at www.radioandrecords.com.

Station playlists for all R&R reporters are available

Alive Again and winning at radio!

(AXLY | XVIERARGEAN | XN
It's definitely a winner - sounding great on KTIS!
Dan Wynia
Debuts #30 and most added at Indicator
KBMQ, KBNJ, WMSJ, WWIB
New adds at Monitored: WDJC, WFFI
Already spinning at Monitored: KLJC, KTIS, WBDX, WCSG, WITL

Already spinning at Indicator: KCVO, KHPE, KOBC, WBJY, WCLN, WFRN, s |
WGRC, WTCR, WRCI, WXHL Y &8

Derek Bruner - Spring Hill Music
@SPRINgsﬂGI*!a!?'NC 615.312.5647 ¢ dbruner@springhillmusic.com

t M= R S
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¥ {
CHR TOP 30 ROCK TOP 30
WK WX ARTIST TITLE LABEL(S) MRS ehs "Gaar staens | W WHR aAmsT e Laseg) v slis "GRRTY stamiows
1 o SWITCHFQOT Stars (Sparron/EMI CMG/ 131 +33 14 3210 4 o PROJECT 86 All Of Me (Tooth & Nad) 301 +15 5 2801
4 o SUPERCHICK We Live finpop/ 1312 +82 12 3110 3 Z THOUSAND FOOT KRUTCH Absolute (Tooth & Nai 297 -2 14 2610
3 0 TOBYMAC Burn For You (Forefront/EMI CMG) 1289 +11 16 31j0 1 3 SEVENTH DAY... Shattered Life (BEC/Tooth & Nail) 287 -28 12 2712
6 o BARLOWGIRL Let Go (Fervent/CurtyWarner Bros) 1230 +83 14 3210 ] o DISCIPLE Into Black (SRE/ 278 +19 8 3310
2 5 AFTERS Beautiful Love (Simple/iNO) 1180 -125 17 29j0 p 5 SWITCHFOOT Stars (Sparrow/EMI CMG) 264 49 H 2910
8 o RELIENT K Who | Am Hates Who I've Been fGotee) 1167 +97 14 2811 9 o SPOKEN September (Tooth & Nail 260 +3 " 22/0
7 o CASTING CROWNS Lifesong (Beach Street/Reuntor/PLG) 1119 +28 12 291 6 J RELIENT K Who | Am Hates Who I've Been (Gotes/ 254 8 15 261
5 8 JEREMY CAMP Lay Down My Pride /BEG Tooth & Naid 1111 -51 19 250 1 o EMERY Studying Politics (7ooth & Naill 253 +18 10 17/0
9 o JOY WILLIAMS We (Red Ink/Reunion/PLG) 1027 +87 8 3210 10 o STAPLE Sound Of Silence fFlicker/ 249 +6 | 25)2
1 @ STORYSIDE:B Miracle (Gotee/ 848 +68 7 28]t 14 @ FLYLEAF ¥'m So Sick (Octone/ 227 +12 12 2312
14 m THIRD DAY Cry Out To Jesus (Essential/PLG) 827 +124 5 2712 16 m BLINDSIDE Fell In Love With The Game (ORT) 218 +13 7 2811
13 @ TODD AGNEW Unchanging One (SRE/Ardent) 742 +27 16 211 v 12 BARLDWGIRL Let Go (Fervent/CurtyWarner Bros.) 219 41 13 21
12§ 13 CASTING PEARLS Alright flnpop/ 661 -54 12 2310 17 @ SANCTUS REAL Closer (Sparrow/EMI CMG) 218 +16 10 2212
10 14 PAUL WRIGHT Take This Life (Gotee/ 644 -185 18 1710 15 @ CHEMISTRY About You fRazor & Tie/ 217 +3 6 2511
18 @ KRYSTAL MEYERS My Savior (Essential/PLG/ 636 +80 7 231 13 15 JONAH33 Tell Me (SRE/Ardent) 21 -9 13 281
16 @ MERC YME In The Biink Of An Eye /WO/Curt) 607 +31 8 1710 o) 16 FALLING UP InMy Dreams (Exit Calypsan) (Tooth & Naiff 198 -69 17 2111
19 @ INHABITED One More Night {Fervent/Word/Warner Bras.) 605 +61 6 23N 18 m PILLAR Frontline (Flicker) 196 +14 2 24i6
20 @ REBECCA ST. JAMES Alive (ForeFront/EMI CMG) 603 +84 3 241 23 @ SKILLET Collide {Ardent/ 182 +26 2 206
15 19 ZDEGIRL Scream (Sparrow/EMI CMG) 575 -22 12 15/0 25 @ SUPERCHICK Anthem (Bruises & Scars) flnpop/ 175 +25 6 25/0
21 @ SANCTUS REAL Closer (Sparrow/EMI CMG) 542 +38 4 2012 20 20 FURTHER SEEMS FOREVER Light Up Ahead (Tooth & Nadl 175 1 8 1511
17 21 AUDIO ADRENALINE King (ForeFront/EMI CMG) 519 -45 10 17i0 27 @ PLUMB Better (Curb/ 170 +42 2 174
27 @ DJMAJ Love (Gotee/ 398 +50 4 15{2 21 22 KRYSTAL MEYERS My Savior (Essential/PLG) 167 7 7 1911
2 23 STELLAR KART Life Is Good (Word/Curb/Warner Bros.) 374 127 14 131 24 @ KIDS IN THE WAY Breaking The Legs Of Sheep /Flicker) 158 +2 3 1810
24 24 CHARITY VON Take Me Through It (Slanted) 364 9 7 110 @ TOBYMAC New World (ForeFrant/EM! CMG) 153 +32 1 1612
25 @ SEVEN PLACES Fall In Line (BEC/Tooth & Naill 361 +11 10 1510 @ DIZMAS Let This One Stay (Credentiall 152 +69 1 14/4
26 26 BETHANY DILLON Al That | Can Do (Sparrow/EMICMG/ 345 -5 14 110 19 26 HASTE THE DAY Long Way... (Solid State/Tooth & Naiff 148 -33 13 201
29 @ 4TH AVENUE JONES Stereo (Gotee/ kL] +30 3 1412 12 27 NUMBER ONE GUN We Are (BEC/Tooth & Nail 147 -88 18 181
30 @ NUMBER ONE GUN We Are (BEC/Tooth & Nail) 340 +33 3 1713 - @ MYRIAD Perfect Obligation (Floodgate) 141 +32 12 101
@ KUTLESS Ready For You (BEC/Tooth & Nail) 336 +71 1 143 22 29 GRAND PRIZE Break Me 4 postraphe) 141 24 8 191
28 30 SHAWNMCOONALD Take My Hand /Sparow/EMICMG) 322 17 16 1010 26 @ AFTERS Beautiful Love (Simple/iNO) 134 0 5 1212
32 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 10/9 - Saturday 10/15. —_3-6 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 10/9 - Saturday 10/15.
© 2005 Radio & Records © 2005 Radio & Records
NEW & ACTIVE NEW & ACTIVE
NATALIE GRANT What Are You Waiting For (Curty MAT KEARNEY Bullet fingap/ SUBSEVEN Hold On (Flicker/ CALLS FROM HOME Sorry findependent/
Total Plays: 295, Total Stations: 13, Adds: 1 Total Plays: 237, Total Stations: 13, Adds: 1 Total Plays: 131, Total Stations: 23, Adds: 2 Total Plays: 108, Total Stations: 10, Adds: 2
DAVID CROWDER... Here |s Our King /Sixstegs/Sparrow/EMICMG/  NICOL SPONBERG Resurrection (Curd/ MONDAY MORNING Sunshine (Sefectric/ UNDYING ANTHEM Voices November Twelve)
Total Plays: 262, Total Stations: 12, Adds: 1 Total Plays: 233, Total Stations: 7, Adds: 0 Total Plays: 131, Total Stations: 20, Adds: 1 Total Plays: 98, Total Stations: 12, Adds: 0
KIERRA “KIKI" SHEARD War (EM/ Gospel/ ALY & A.J. Never Far Behind (Hollywood) MANIC DRIVE Memories (Whiplash/ EOWYN Remedy flndependent)
Total Plays: 257, Total Stations: 10, Adds: 0 Total Plays: 206, Total Stations: 10, Adds: 5 Total Plays: 128, Total Stations: 18, Adds: 2 Total Plays: 95, Total Stations: 19, Adds: 3
MARY MARY Heaven fintegrity Label Group) ROBBIE SEAY BAND Faith Of Our Fathers (Sparrow/EM1 CMG/ INHABITED Revolution (Fervent/CurbyWamer Bros.) TERMINAL Dark (Tooth & Nai)
Total Plays: 255, Total Stations: 7, Adds: 0 Total Plays: 202, Total Stations: 6, Adds: 0 Total Plays: 124, Total Stations: 22, Adds: 3 Total Plays: 93, Total Stations: 4, Adds: 0
KENDALL PAYNE Stand (BH7} BDA Love Is Here (Creative Trust Workshop) STORYSIDE:B Miracle (Gotee/ LAST TUESOAY Have You Seen Me (Mono Vs. Stereo/
Q’olal Plays: 241, Total Stations: 10, Adds: 1 Total Plays: 201, Total Stations: 8, Adds: 1 Total Plays: 109, Total Stations: 14, Adds: 3 Total Plays: 78, Total Stations: 9, Adds: 4 - Y,

=

ALLiNnG L
DAWN ESCAF -

The new record in store:
'3 - ¥

Featuring the Top 5 smash “In My Dreams” and their i
‘ brand new single “Moonlit” - out of the box at WMKL- the follow up to #| Reck and CHR smash
Miami and KLYT-Albuquergue! - “Lay Down My Pride” going for adds October 21st!

TIE D”;:BUT{E’NGLE FROM THE N!fu; ALBUM
ICH Gt RIP T'Y C H ——
IN STORES OCTOBER 25TH!

solid:
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\ Music Tracking with TroyResearch, call Jonathan Little at 740-549-9700, x61 or email jlittle@troyresearch.com.
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J

t SPO TO AN ]
W W aamst TE LBk ae  eas  UGHRTT staTions W MR amsT TITLE LABEL(S) s eais BT staons
1 0 CASTING CROWNS Lifesang (Beach Street/Reunion/PLG) 326 +2 12 17/0 1 1 CASTING CROWNS Lifesong (Beach Street/Reunion’PLG) 1214 21 13 I
2 o MARK SCHULTZ | Am (Word)/Curb/Warner Bros.) 313 +1 10 16/0 2 2 MERCYME In The Blink Of An Eye /WO/Curty) “n 17 19 34j0
[ o BART MILLARD Mawmaw's Song...) (Simple/ING) 246 +31 9 13/0 3 o JEREMY CAMP This Man (BEC/Tooth & Nail 1039 +6 10 340
3 4 STEPHEN MARSHALL Truly Amazing (M Tunes/ 240 -n 10 14/0 4 o THIRD DAY Cry Out To Jesus (Essential/PLG) 1000 +39 6 36/0
4 o ALLEN ASBURY Lite To The Living (Doxology/ 236 +1 7 1401 7 e MARK SCHULTZ 1 Am (Word/CurtyWarner Bros) 819 +66 12 33
7 [ WATERMARK Holy Roar (Rocketown/ 207 £ 1" 13i0 5 8 BIG DADDY WEAVE Just... (Fervemt/CurtyWarner Bros) 799 -26 12 30/0
9 o THIRD DAY Cry Out To Jesus (Essential/PLG) 206 +15 4 1510 6 7 CHRIS TOMLIN The Way... (Sixsteps/Sparrow/EMICMG) 730 -42 15 26/0
11 o POINT OF GRACE Waiting... (Word/CurtyWarner Bros.) 195 +19 3 15(2 9 o AARGN SHUST Matchless (Brash) M6 +38 8 30/0
5 9 WAYBURN OEAN Each Day Of My Life (Way/ade/ 192 -29 13 10/0 8 9 MATTHEW WEST Next... (Universal South/EMI CMG) 669 -38 20 2410
8 10 BEBO NORMAN Borrow Mine (Fssential/PLG) 181 -25 13 10/0 10 10 BEBO NORMAN Borrow Mine (Essential/PLG) 651 -20 14 2410
12 @ JEREMY CAMP This Man (BEC/Tooth & Nailf m +12 5 10/0 12 @ JADON LAVIK What If (BEC/Tooth & Nail) 608 +25 30 171
10 12 SELAH Be Thou My Vision [Curty 166 21 13 9j0 " 12 AFTERS You (Simple/INO) 570 -96 18 210
13 @ STEVEN C.CHAPMAN Remembering... (Sparrow/EMICMG) 164 +16 2 13/0 13 @ DAVIO CROWDER... Here... (Sixstaps/Sparrow/EMICMG) 566 +24 10 230
14 @  TWILAPARIS Days Of Elijah /integrity Label Group) 157 +13 3130 16 @  STEVENC.CHAPMAN Remembering... (Spamow/EMICMG)458  +45 4 an
16 @ DAVID PHELPS With His Love... (Word/CurlyWarner Bros.) 150 +26 3 12/0 17 @ SUPERCHICK We Live (inpop/ 435 +27 8 181
15 16 PAUL COLMAN The One Thing /lnpap/ 126 12 12 70 22 @ BROTHER’S KEEPER Beyond... (Training Union/Ardent) 429 +88 2 1912
17 17 MARK HARRIS The Line Between The Two /V0) 19 4 18 8/0 14 17 BETHANY OILLON All That | Can Do fSparrow/EMI CMG) 822 -69 16 1810
@ SARA GROVES You Are The Sun /NV0/ 17 +24 1 9 19 @ JOY WILLIAMS We /Red Ink/Reunion/PLG/ 417 +45 5 201
@ NICHOLE NOROEMAN What If (Sparraw/EMICMG) 117 +20 1 8/0 18 19 AUDIC ADRENALINE King (Forefront/EM! CMG) KR]] -2 12 1810
@ JOEL ENGLE Shadow Of Your Cross [Doxalogy/ 116 +35 1 10/2 21 @ KUTLESS Ready For You /BEC/Tooth & Naill 379 +32 6 1810
[ 26 @ JOSH BATES Perfect Day fBeach Street/PLG) 358 +81 3 1814
18 Inspo reporters. Songs ranked by total plays 10( the airplay week of Sunday 10/9 - Saturday 10/15. 2 22 BY THE TREE Only To You fFervent) 350 3 3 1700
© 2005 Radio & Records
24 @ GINNY OWENS Fellow Traveler fRocketown/ 339 +4 3 181
F - 5 J 25 @ NICHOLE NGRDEMAN What If (Sparrow/EMI CMG) 338 +43 3 2012
Rhythmic Specialty Programming 2 @  LNCOLNBREWSTER Al ToYou lotegiy Label G813 +8 5 1410
27 @ TGDD AGNEW In The Middle Of Me (SRE/Ardent) 314 +37 4 1510
RANK  ARTIST TITLE LABEL(S) 30 @)  SARA GROVES You Are The Sun (i¥0) 290 +40 2 1512
1 T-BONE Can | Live? (Flicker) 29 @ JARS OF CLAY #/S. KELLY Il Fly Away (EssentialPLG) 266 +7 2 1410
2 CROSS MOVEMENT Hey Y'all (Cross Movement/ @ REBECCA ST. JAMES Alive (ForeFront/EMI CMG) 231 +103 1 1214
3 NICOL SPONBERG Resurrection /Curty €  SCOTT KRIPPAYNE Alive Again (Spring Hill 207 +48 1 1414
4 MANAFEST Let It Go (BEC/ | 37 AC reporters. Songs ranked by total plays for the airplay week of Sunday 10/9 - Saturday 10/15.
5 3 THEGOD WAY Klap Ya Hands (Kaught Upp) © 2005 Radio & Records
6 PHANATIK Me (Cross Movement)
7 4TH AVENUE JONES Stereo (Gotee) NEW & ACTIVE
R e UL EE Rk e ANDY CHRISMAN Believe /Ujpside/SHEL TER) BART MILLARD M 's Song... (Simple/iNG)
3 . ; ieve /Lipsi awmaw’s Song... (Simp
9 PROCUSSIONS Introducing... (What's Your Name?} fllect/Basementalism) Total Plays: 191, Total Stations: §, Adds: 2 Total Plays: 167, Total Statians: 5, Adds: 0
10 FLYNN Nyguil (lect/ JOEL ENGLE Shadow Of Your Cross /Joxalogy/ TODO AGNEW Unchanging One /SRE/Ardent/
- J Total Plays: 190, Total Stations: 13, Adds: 1 Total Plays: 139, Total Stations: 7, Adds: 1
CHRIS RICE Love Like Crazy (iV0/ ALLEN ASBURY Life To The Living (Doxology/
7 = Total Plays: 185, Total Stations: 8, Adds: 0 Total Plays: 129, Total Stations: 6, Adds: 0
MONK & NEAGLE Secret (Fiicker) KATINAS Shut Oe Do BHT)
= 3 L Total Piays: 182, Total Stations: 11, Adds: 0 Total Plays: 121, Total Stations: 6, Adds: 0
ﬁ America:s,Sesl Test/ng_Chnstlan AC Songs NEWSONG Psalm 40 fintegrity Label Group/ DAVID PHELPS With His Love... (Word/Curb/Warner Bros.}
12 + For The Week Ending 10/14/05 lde : . = ;
Tro Resea I'Ch \Tolal Plays: 180, Total Stations: 8, Adds: 4 Total Plays: 110, Total Stations: 6, Adds: t J
y wowow w
Artist Title (Label) Fam. 25-54 25-34 35-44 45-54 r
THIRD DAY Cry Out To Jesus [EssentialPLG) 80% 422 426 423 418 M T M d t R s a ch
CHRIS TOMLIN Holy is The Lord (Sixsteps/Sparrow/EMI CMG/ 99% 421 422 413 427 ason 0 0 era e e e r
JEREMY CAMP This Man /BEC/Taoth & Nail 92% 416 416 425 408 Panel At R&R Christian Summit
MARK SCHULTZ | Am (Word/Curb/Warner Bros.) 96% 4.14 400 421 422
CASTING CROWNS Lifesong /Beach Street/Reunion/PLG} 93% 411 407 413 414
NATALIE GRANT Held (Curb) 99% 410 441 410 410 EMF Broadcasting Director/ Research AlanMa-  Dec. 9 “Radio and Records” session that will
MERCYME in The Blink Of An Eve (N 0/Curs) 97% 402 387 407 407 son will moderate the Dec. 10 panel “Everything  bring separate radio and record panels together
; ; YouEver Wanted to Know About __ to help tackle their biggest chal-
PAUL COLMAN The One Thing /fngog/ 97% 400 402 398 399 Research” at the R&R Christian | 2 lenges nd Eaketbetter Adians
B1G DADDY WEAVE... You're Worthy... (Fervent/Curb/Warner Bros.) 99% .3.97 390, 407, 395 Summit in Nashville, The panel tage of their biggest opporruni-
CHRIS TOMLIN The Way | Was Made /Sixsteps/Sparrow/EMI CMG/ 92% 396 3.89 400 400 will cover topics from music re- | ties. Other members of the ra-
MATTHEW WEST Next Thing You Know (Universal South/EMI CMG) 97% 393 389 403 3.88 search and perceptual studies to dio panel include KSBJ/Hous-
JARS OF CLAY f{SARAH KELLY I Fly Away (EssentialPLG) 86% 391 393 386 394 focus groups. Mason handles all e o e VRO At
. ek || aspects of research for all of work PD Dave Senes and Salem
NICHOLE NORDEMAN Brave (Sparrow/fMI CMG/ 99% 390 3. ; b ‘ EME's K-Love and Air 1 stations National PD/Brand Manager
AFTERS You (Simple/i\) 90% 390 387 387 397 | | tround the country. for the “Fish” stations and
JADON LAVIK What If (BEC/Tooth & Nail) 99% 389 389 399 379 KCMS/Seattle PD Scott Val- KLTY/Dallas PD Chuck Finney.
BIG DADDY WEAVE Just The Way | Am (Fervent/Curty Warner Bros. 93% 387 386 388 3.86 entine, EMI CMG VP Grant The record panel consists of
TOBYMAC Bum For You fForefrant/EmI CHG) a% 386 401 383 365 e L e AlisiMagon Word Label Group VP Derek
P 9% 375 376 381 358 search founder Ken Farley will Jones, Curb VP John Butler,
SEEYA P LA ’ ) ’ ’ join Mason on the panel, along with other ra-  Inpop GM Rob Poznanski and Tooth & Nail /
SUPERCHICK We Live finpop) 94% 373 385 388 346 dio programmers who use research success-  BEC’s Allison Stipe.
| LINCOLN BREWSTER All To You fintegrity Label Group) 83% 365 3N 377 347 fully, and experts in the research field. View a detailed summit agenda, register and ‘
Total sample size is 1680 respondents. Total average scorés for music in the Contemporary Christian AC format, based on data from Goodratings Strategic Services consultant  find your hotel information at www.radio
surveys conducted throughout the US, using TroyResearch Ontine Music Tracking. Online panelists score each song on a 1-5 scale John Frost has joined the radio panel for the  andrecords.com. ‘
where 1 = strongly dislike and § = strongly like. TroyResearctis a regi of RadioR h.Com. To inquire about Onfine L
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Stations and their adds listed alphabetically by market

4 N\
WCTL/Erie, PA WCSG/Grand Rapids, MI* | WBGB/Jacksonville, FL* KSWP/Ludn, TX indo, FL* KKFS/Sacramentn, CA* WGTSMWashington, DC*
Ac OM: Fenald Raymeod OM: Oon Mickae! POMO: Tom Fridtey OM/PD: A Hoss OM: Dean 0'Neal PO: Civis Squires PD: Bocky Wiksaa Aligazy
PD/MD; Adam Frase PO/MD: Chwris Lomke: No Adds IMO: Michetie Catvert APD; Melony Mciaye MD: Joremy Bargess APD; Brosnaa Wimbish
No Adds APD; Jossica Sqwires No Adds MO: Sovkt Swith 12 SWITCHEOOT MD: ok Conuny
No Adds y No Adds MARK SCHULTZ 17 MARK SCHLTZ
WB.Y/Albany, GA WCWBMW Green, KY | KBIQ/Colorade Springs, CO* WCOR/Johnson City* DAVID CROWDER BANO 16 BIG DADDY WEAVE
OM: Matt “PK" MO: Whitney Yolo PD: Steve Elberidge KHPE/Eugene, OR . | POMD: tason Sharp KVMV/McAlies, TX* T 15 BUILDING 429
PO: Roger “Cazpar” Russel) 35 REBECCA ST. JAMES MOD: Jack Hamilton OM/PD: Jofl Mchadon WJOK/Grand Rapids, MI 5 BIG DADDY WEAVE PO: James Gamblin WCIC/Peoria, L 13 DAVIO CROWDER BAND
APD: Chris Hall 22 SHAUN GROVES 1 JEREMY CAMP ME: Poul Hernandez mmm MO: Bob Malone OM: Dave Brooks
MD: Jestia “Nogoet” Laksey 25 POINT OF GRACE ' Briza Hatson 6 TODD AGNEW PO Grayson .
WIBYCariimvil s e e e e KTLuwichita, KS*
20 JOSH BATES nville, IL o 23 MARK SCHULTZ d PO: David Plerce
20 BROTHER'S KEEPER OM/PD: Jeremiah Bock KCVO/Columbia, MO KYTT/Eugene, OR - 18 RebEooa o1 wes WMCU/Miami, FL* W0: Jot MacFariane MD: Jon Rivers
MO: Jos Buckanan OWPD: daones McDormec 0: we L OWPD: Dwioht Tayier Mo Adds Mo Adés
22 MARK SCHURTZ 15 JOSH BATES 6 GEORGE HUFF PO/MO: Wally Dockar 16 NICOLE C. MULLEN WMSPortiand, ME
. 15 TREEG3 TREESS APD: Camren Slavens. KLIC/Kansas City, MO* 13 NEWSONG PO: Pasla K.
WFSH/Allanta, GA 14 ANDY CHRISMAN 4 STORYSIOE B 15 JOY WILLIAMS OM: Bud Joncs 9 RICARDG APD; Jos Polek KCMS/Seattle, WA WGRC/Williamspon, PA
PD: Kovin Mvery WEBGL/Champaign, IL “ 3 POINT OF GRACE POMD: Mickae! Grim GEORGE HUFF TOBYMAC PD: Scott Valentine POMD; Larry Weidman
MD: Mike Stoadt OM: Joft Scot WLFW/Greenville, SC* 1 JOHN DAVID WEBSTER SCOTT KRIPPAYNE MO: Tom Pettiohn 17 oY
No Adas P0: Ryon Springer X : fiob . NY S A 1 BETHANY DILLON 17 SUPERCHICK
MO: Joe Buchanan WMHK/Columbia, SC* KLRGFayetteville, AR APD: Gacy Mier WAWZMiddiesex, NJ JOHA DAVIO WEBSTER 17 POINT OF GRACE
10 MARK SCHILTZ PO: Tom Groese OMPD: Meiody Mitier 2 BIG DADOY WEAVE . OM: Scolt Taylor G OWENS 17 RACHAEL LAMPA
WVFy/Atianta, GA APD; Wike Wasion 14 TOOD AGNEW 1 REBECCA ST, JAMES WJTLLancaster, PA' PO: Johway Siome KFiS/Portiand, OR* 17 MCOLE C. MULLEN
WVEN 3 s 7 GINNY OWENS b PD: Joha Shirk MO: Kekth Stevens PO: Oave At 17 SHANE & SHANE
un'ms‘”' L WRCM/Charlotte* MO: PRl Smith 6 SUPERCHICK ND: Kat Taylor 17 HEWSONG
- KAIMMHonolulu, K1* . No Adds 8
PU: Dweyne Hamison M 5 REBECCA ST, JAMES WHPZ/South Bend, IN
NICHOLE NORDEMAN WCLNFayetteville, NC PD: Rickae! Shishide 3 CASTING PEARLS PO/MO: Tom Scott
BIG DADDY WEAVE WCVO/Columbus, OK* OM: Dan DeSruter MO K Harper 2 JOEL ENGLE WFZHMilwaukee, WI* No Adds WXHL/MWilmington, OF
WAFJ/Augusta, GA* OM/PD: Tole Luck PO: Stava Turley 2 GINNY OWENS PO: Danoy Clayien KSLT/Rapid City, SO OM/APD: Dan Edwards
POMD: Soremy Daley .| APD/MO: Mk Resson APD: Syndi MD: Andi Niller OM: Tom Schoemsiedt POMD: Dave Kirky
1 DAVID CROWDER BANG WBDX/Chaltanooga, TN® | o Adds 20 JADON LAVIK WLGHAansing, MI 1 JARS OF CLAY USARAH KELLY | PO: Jon Anderson S TREEGS
GINNY OWENS OMPD: Jasen Mekay KSBJHouston, TX* 26 BROTHER'S KEE BIG DADDY' NO: Jonmitor Waltar M“’s‘"‘“ﬂ""‘ Mo
5 PO: Chwck REBECCA ST JAMES 19 SARA GROVES P/MD: Juromy Mons
SKILLET 2 SHAUN GROVES - T | WPERFrederickshorg, VA | uo: dm g . 16 JOSH BATES 27 REBECCA ST. JAMES
PEBO TREES3 NJ/Corpus Christi, PO: Frankie Morss NoAdds KFSH/Los Angetes, CA
NICHOLE PO: Joo Fobt o Adds OM: Jin Tinkar KTIS/Minneapolis, MN*
VORDEMAR . |4 SCOTT KRIPPAYNE PD: Chock Trler PD: Chock Knapp KSGN/Riverside, CA* KHZR/St. Louis, MO
WAKW/Cincinnati, OH WTCRMuntington APD/MD: Bob Shaw 0: Don Wywia OM: Dave Mastors Ol Sandi Brows MEDIAB h
. | romeaLews KZXZFL. Smith, AR POMO; Chot McEbroy No Adds No Adds PO: Scol Michaels PO/MD; Grog Cossidy
WOC/Birmingham, AL MO: Daryl Plercs OM/PO: Davo Burtee 20 REBECCA ST. JAVES APO/MO: Emest Bock W
APD/MD: Roasis No Adds KLUTY/Dalias, TX* JOEL ENGLE 20 RACHAEL LAMPA 6 MARK SCHULTZ 23 NEWSONG *Monitored Reporters
:g NE!O&ASLMS PO Chock Flnney 20 RHONDA GUNN len"m':vllle. Ky KBMQ/Monroe, LA
KYTLE M0 19 MATTHEW WEST on: PO: Phillip Srooks 77 Total Reporters
13 SCOTT KRIPPAYNE WFHM/Cleveland, O+ | $P0/E: Wilkan froe WPSM/FL. Walton Beach, FL | 19 Siauw GROVES PO Jim Galipeaw MO: Meltrsa Rawhs WPAR/Roanoke, VA* KITY/Topeka, KS G
12 SARA GROVES PO: Suo Witton PO: Torry Thoe 19 JOSH BATES APD/D: Cavis Crln 15 NICHOLE NORDEMAN OMMD: Jackio OM/PD: Jack Jacob 40 Total Monitored
'?PT‘:M mi‘:v:mm 18 MARK HARRIS 20 STEVEN CURTIS CHAPMAN (15 DAVID PHELPS BIG DADDY WEAVE 13 ANA LAURA
oL 2 =
. 1 AUDIO ADRENALINE W Eau Glaie, W1 et 15 SCOTT KRIPPANE 37 Total Indicator
nK:_SVIIIobe. ] Pael Anthosy } WRVLouisville, KY WRClRochester, NY 0 =
Py Mckuiand P Grog Steward WLAB/. Wayne, IN* | e WFFiMashville, TN OM: Scot Envign KXOWTilsa, 0K Did Not Report,
: domy Woods KGTS/College Place, WA | 19 NICHOLE NORDEMAN PO: Don Beetiner WISG/indianapolis, IN' 5 MICHAEL W. SMITH PO: Vance Diltard PO: Mark Shatiewerth PD: Bob Thorsion Playlist Frozen (2):
"I"ML:’ Boz” Vistsenel 0: 11 SCOTT KRIPPAYNE MD: Melissa Mootaoa OM/PD: David Wood S SAWYER BROWN MO: Scott Thender MO: Kally Moy MD: Gary Thempsen Y n (2):
K SCHULTZ No Adds 11 SARAGROVES 2 MARK SCHULTZ APD/MO: Fri: Moser S ANTOMO NEAL SCOTF KRIPPAYNE NoAdds No Adds KKJM/St. Cloud, MN
\_ STEVEN CURTIS CHAPMAN JOY WILLIAMS S JULIAN DRIVE WFRN/South Bend, y
f I
WSCF/R. Pierce, FL WYLV Xnoxville, TN WHZMNorfolk, VA KFFR/Puliman, WA KLFF/San Luis Obispo, CA | KTSL/Spokane, WA WJYFNaldosta, GA
CHR : Pael Tigion PD: Jonaion Unthank OMPO: P Morgen OMPD; Ciwis Giltrath - Mot Witams PD: Boyan O'Meal W Mat “PE- Baidridge
20 NICHOLE NORDEMAN MD: Daniele Hedges MO Aare 33 KENDALL PAYNE MD: Hooais Fugler 57 TELECAST PO/MO: Roger “Cazper” Russell
9 JOSH BATES 15 JEREMY CAMP 33 KIRK FRANKLIN 24 TREES3 18 NUMBER ONE GUN APD, Justin “Nupget” Lakaey
9 GINNY OWENS 11 INHABITED 14 4TH AVENUE JONES 16 STELLAR KART 15 KIDS N THE WAY
KLYT/Albuquerque, NM KWOF/Cedar Rapids, A KZ2Q/Des Moines, IA 2 KUTLESS 10 TOOD AGNEW
PO Sttt Gombry PO/MO; ks Koplor PO/MD: Dava S1. Joba' 7 CASTING CROWNS
MO: Jory Bobvilla SETHANY DILLON NoAdds WOLR/Gainesvills, FL 7 NICOL SPONBERG
19AYAAS, TREES3 DWPD: Rita Loos S SARAH BRENDEL AR1/Satellite m'/s"'.""'“ﬁm L KDUVVisalia, CA
No Adds S MAT KEARNEY WOFLRacklord, IL OM: Miks Novak oo — PO: Joa CroRt
WAYMNashvilte, TH S TREES3 OM: Past Younghieod PD: David Plerce MD: Skannos Sieele
OM: Dave Senes PO/MO: Rick Holl APD; J.0. Chaadior 31 UMAJ
‘WONU/Chicago, IL WIRF/Duluth PD: Jofl Brown 10 ALYS A, 23 BDA 30 KRYSTAL MEVERS
KAFC/Anchorage, AK PO Johnathon ENrevosy POMD: Torry Michasls WOR(/Green Bay, Wi WO: Stace Whitmics § 3 SANCTUS REAL 23 ALY 3 AU WBVM/Tampa, FL 27 NATALIE GRANT
PO: Jos King MO: Malery DeWest 10 4TH AVENUE JONES OM/PD: Jim Ralder No Adds KOXF/Dkiahoma City, 0K 7 AARON SHUST 22 THIRD DAY PD: Johwey Vincont
MO: Mk Camier 31 MONDAY MORNING 2 DAVID CROWDER BANO 15 RELENTK PO/MO: Brandon Ratibar D Otia Patt
23 STORYSIOES. 29 SANCTUS REAL 6 ALY 8 A, 14 DISCOVER AMERICA 13 SHAUN GROVES
2 JMoss 5 SARAH BRENOEL 14 KIRK FRANKUN 5 NUMEER ONE GUN WCLQ/Wausau, Wi
WNAZNashville, TN WPRJ/Saginaw, MI WBY0/Sellersville, PA L
b 2 b 25 KUTLESS
mnn co gumnmm. NM 08 Dava Guoon o OM: Concle Wisher OM: David Baker WYSZ/Toledo, O 4 REBECCA ST JAMES
3 : Johnwy WAYX/Xalamazoo, M1 APD: Jonaifor Houchin IJTH/Poncs City, POD: Aaron Dicer PO/MO: Iistine McClain J
WHMX/Bangor, ME OVERFLOW MO: Nstesha Ray OM: Rich 18 FALLING UP PO/MO: Toay Weir 11 MAT KEARNEY 12 PLUMB POMO: Jefl Hows
PD: Tien Coblns NUMEER ONE GUN 25 NUTLESS POMO: Miks Couchman 11 JEREWY CAMP APD: Joromy Losis 12 NEWSONG APD: Cralg Magrem
NoAdds IMA 2 EVERY 2 AY3AL 11 ANDY HUNTER 32 Total Reporters
\_ THIRD DAY J
-
5 . PA WILZMortolk, VA WPH.VSOQIMV, L] Firexcape/Satefiite The Sound Of Light/Satelile | KYMC/St. Louis, MO KCXR/Tulsa, 0K
ROCK PO Johm Shick OM/PD: 4P Morgan : Joe Hayes POVMO: Bl Moers MO Dave Morksl PD: Bob Thormion
MO PH S HO: Anne Vorsdely mmm 1 SEVENTH DAY SLUMBER 1 JEREMY CAMP 1 PILUAR MD: Scott Herrold
1 DIZMAS No Adds 1 CASTING PEARLS JONAHZS 1 NEW METHOD 21 FURTHER SEEMS FOREVER
1 ROCKET SUMMER 1 WEDOG 1 RVLEAF 1 SKILLET 19
KLYT/Albuquerque, NM KBM.Y/Corpus Christi, TX WRGX/Green Bay, Wi 1 KRYSTAL MEYERS 19 MAT KEARNEY
P: biok Gembry PO: Aron OMPO: Dava Roberson 1 BARLOWGIRL
0: Josy Betrille No Adds 15 PLUMB n, NE KOKF/Dkiahoma City, 0K 1 BLUNOSIE P0: 80 Scol
No Adds 15 TOBYMAC PD: Roa Drwry POAMD: Brandon Rakbar 1 GRAND PRIZE M0: Leske Priets KMOD/Tulsa, OK
YT o Wis/Seresota, FL ' : am e
WCVK/Bowling Green, KY | KVRK/Dallas, TX 1 SKILLET J . 1 BUMBER OhE WBVM/Tamga, FL 1 PLUME
PO: Dal bcCubties PO: et Geotwin WBFU/Greensboro, NC 5. e Bt ) e, oty Ve
wo: Yoie MD: Orve Michel POMD:; Watly Deckar e Posiiive Rock Show/Satelifle) 1 EAO7E HE MO: Ovis Pont
S SEVENTH DAYSLUMBER | No Adds APD: Darroa Skrvees WOMUMarion, L WMS.J/Portiand, ME 1 =g PO/MD: Joch Booth 1 susson 3 PLUR WCLOWausay, Wi
5 SARAH BRENDEL 1 SANCTUS REAL 0. Tor Schvondar e e PR e oS 3 PLUMB POMD: Mati Desme
| Sereu e NEWAETHOD 1 EOWN 1 K52 1 SYMPHONY N RED 1 PILLAR
WVOF/Bridgepont, CT WSNL/Flint, M) 1 DECYFER 1 DAY OF FIRE 1 MOURNING SEPTEMBER 1 STORYSIDES
PIVMD: Bok Felberg WD: Brian Gosdman 1 PILAR 1 JEREMY CAMP 1 PLUMS
e s H[STeL N 1 EALLING UP WMKL/Miami, FL . DEh
2 SIDES OF THE NORTH 1 ST 1 owos G ot Do :Somen P Effect Radio Networiy | Rled Letter Rack 20/Salife WYSZaledo, 0K -_—
27 LASTTUESDAY APD; Craig “Zipwy Bk Satellite o Ceet KCLC/St. Louis, MO PO/MD: Jot Hows 35 Total Reporters
1 MANIC DRIVE OM/PD: Brian Harman i Dave Markel APD: Craig Magrom
o WCRY/dacksonville, FL 1 STORYSIEB APD: Andrew McArther 1 PLLAR + PROJECT 86 —_—
r';rul'nmw-“ :::Sro:uu:w'm POMO; Ed foml P Mash 1 INHABITED 29 FALLING UP T AFTERS 1 CALLS FROM HOME B A Did Not Report,
APD: Joaathan Sith 1 PALAR Hes] o Mashwvile. T 1 STRYPER 20 JEREMY CAMP | MR 1 ONE DAY LESS 3 CALLS FROM HOME Playlist Frozen (1):
MO; N Cante 1 SANCTUS REAL ) SWMRW'S e PO "f""’m A 1 SARAH BRENDEL 27 K52 STARE 1 LYSTRAS SILENCE 3 LAST TUESOAY KWVE/Los Angeles,
3 MYRIAD 1 SKILLEY 1 MIGHAEL JOUN STANLEY 1 SIDES OF THE NORTH 26 DEMON HUNTER 1 CASTING PEARLS 1 LOST ANTHEM CcA
Qz DIMAS 1 J
4 N\ N
KNLB/Phoenix, AZ WUGN/Saginaw, M KYCC/Stockdon, CA WAFR/Tupelo, MS
PO: Faron Eckeibarger PPO/MD: Peter Brooks OMMO: Adam Biddoll OM: Marvin
INSPO 1 KRISTINA 4 ANDY CHRISMAN PD: Scatt Meams PD: Joke Riley RHYTHMIC
1 TOMDOLAN 4 DARLENE ZSCHECH Mo Adds MD: Jim Staoley
3 CHRIST FOR THE NATIONS 6 FAREWELL JI WVOF/Bridgeport, CT 1 JOHN REUBEN The Sound Of Light/Satellite
WMIT/Asheville, NC WMB{/Chicago, IL WCDR/Dayton, OH 3 LARNELLE HARRIS PO/MO; Bob Felbery MO.C. POMD: Bill Moore
PO: Carol Davis OM: Amy Rios OM: Keith Hamer APD: Bob Shriver 1 K52 1 K52
APD: Mivanda Curtis PD: John Haydon PO/MO: Eric Johmson No Adds 1 CROSS MOVEMENT m/sm
MD: Matt Stockman WO: Kai Elmer No Adds. \L¥VPonea City, OK 1 LA SYMPHONY LPAUL lel“omw ite
No Adds 7 JOEL ENGLE VV/Ponca City, FM/Columbus, OH WRIGHT
POMO: Tony Weit KCRN/San Angelo, TX WOLW/Traverse City, MI xuwl;',,.*, 1 ATH AVENUE JONES iy
APD: Joremy Lowis POMD; Mark Mobr POMD: Patrick Groene WGNV/Wausau, Wi APD: Josathan Stmity WYSZ/Toledo, OH
19 ANALAURA APD: Sieve Hayes “ Pmmummu WO Todd Covistopher MO Wik Conty RAYVER PDMD; Jef Howe
No Adds 13 ALLEN ASBURY 14 SCOTT KRIPPAYNE o Adds 1 MARY MARY APD: Craig Mogrum
§ POINT OF GRACE 1 AMBASSADOR No Adds
WMKLMiami, FL
: B : SEAN SLAUGHTER 9 Total Reporters
MD: Xelty Oowning YOUANOA ADAMS S—
WNFR/Fiinl, MI WGSLRocklord, IL Adds UEEDESID BN Did Not Report,
WAYRBrunswick, GA KC8UDallas, TX PO Brian Stk OM: Ron Tietsart KCFB/St. Cloud, MN 18 Total Reporters 1 ETHGZ Playlist F: (2):
PO Bad PD: Rich Hooper MO: Elim Davey #0: Corey Hoess PO: Jm Part KFLT/Tucson, AZ - WJLZMortolk, VA 1 PHANATIK aylist Frozen (2):
12 AFTERS APO/MO: Jobn Mclsin 1D NICOLE C. MULLEN 0 Charme Jacobs MO: Chwck OM: Dave Ficore Did Not Report, OMPD, ¢ Morgaa 1 GEORGE HUFF KOKF/Oklahoma City,
11 REBECCA ST. JAMES 12 BRIAN BATES 13 SARA GROVES 4 LAUREN T MO: Bil Ronwing Playlist Frozen (1): MO: Anna Vorsbely :mam:msr oK
10 ANALAURA 9 JAMIE SLOCUM 12 CARL CARTEE 4o 26 JOSHBATES WC K/Elmira, NY 1 DAWKING & DAWKINS : WTCC/Springfield,
\10 JoEL ENGLE AN MA
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Mega’s Classic

New Sound

Rafael Grullon on WMGG/Tampa’s new format

ith the reggaetén boom and so many stations flipping to
Hispanic Urban formats, many have wondered what
would become of the Tropical format. If the airwaves are being
overtaken by reggaetén, who’s paying attention to the audience
that wants to listen to traditional tropical music like salsa, me-

rengue and bachata?

WMGG/Tampa was one of the first stations
to come to the rescue, when it flipped from Trop-
ical —albeit a Tropical station that played some
reggaet6n, just like all Tropical stations do these
days — to a gold-based format called “Mega
Cldsica.”

With the new format in place the station is no
longer playing reggaetén and now features sal-
sa, merengue, bachata and ballads. Is it an Old-
ies format? Not quite, says Mega Communica-
tions Exec. VP/Operations Rafael Grulién.

A Diverse Mix

“I don’t think the format is a classic or old-
ies Tropical format,” says Grullén. “We've had
a hard time describing the format to Arbitron
because they don’t have anything like it.
Mega’s new format comes close to an Oldies
format, but it’s not tru-
ly an Oldies format like
Clear Channel’s ‘La
Preciosa,’ for example.

“I would describe
Mega’s format as Span-
ish-language hits. We
play music from the
‘70s, '80s and ‘90s, and
even some songs that
were hits three years ago
that we know will be-
come classics in later years —and that includes
ballads.”

Mega plays traditionai tropical music and is
staying away from the more contemporary
sounds of reggaet6n and Latin hip-hop. “This

Rafael Grullén

“Creating programming
based on hit songs is
bulletproof, and we
know we will attract an
audience, even though
the younger demo may
feel isolated.”

format is very similar to one we introduced on
WEMG (Clasica 1310)/Philadelphia back in the
*90s, where we programmed a mix of salsa, me-
rengue and ballads,” says Grullén.

“We know the type of market we're in and
the audience we’re going after: primarily Pu-
erto Rican, Cuban, Dominican and Colombi-
an. So we’re programming salsa hits by artists
like Eddie Santiago, Frankie Ruiz, El Gran
Combo, Willie Colén, Willy Chirino mixed
with the best of merengue by artists like Los
Hermanos Rosario, Wilfrido Vargas and Juan
Luis Guerra.

“We add to that the best of ballads by people
like José José, Camilo Sesto, Luis Miguel and
Cristian Castro. We want a very diverse mix,
where every song we play is a hit.”

Seeking Balance

Will more Tropical stations adopt formats like
this now that reggaeton has shaken the traditional
Tropical format? “I think so, but the entire for-
mat landscape has begun to change,” says Gru-
lién. “We don’t play any reggaetén on Mega
Clésica because you have to know which audi-
ence you want to reach.

“Also, the market needs a balance. There’s
another FM in the market that is focusing on a
younger audience, so we decided to concentrate
on a 25-54 audience and give them a product
they can consume. Not that adults don’tlike reg-
gaetén — it’s so hot that anyone can listen to it
— but, productwise, the audience knows what
it wants to listen to and what it will hear when
it tunes to a particular station. We wanted to be
an option.”

When stations began to flip to Hispanic Ur-
ban, the question was, what would the audi-
ence that likes traditional tropical music lis-
ten to? More and more people crave salsa,
merengue and bachata now that Tropical sta-
tions are dedicating much of their program-
ming to reggaetén.

“The crisis that exists in tropical music is a lot
more noticeable now because of reggaetdn’s ex-
plosion,” says Grullén. “That crisis had been
happening for a while now, for many reasons —
piracy; music sharing; record-label consolida-
tion, which resulted in many artists not having
labels; economic reasons. Many factors affected
tropical music.”

Does he agree with other radio executives
who say it’s ali part of a cycle? “Right now it is
reggaeton’s turn,” he says. “That's what the

to bump into each other in Madrid, Spain, where the Mexican diva loves to spend time.

young kids want to listen to. But I think tradi-
tional tropical music will always have its place
on the radio, and the older audience that wants
to listen to hits from the past can do so on our
station.”
A Sure Thing

It's a logical move for a station like Mega to
flip to a gold-based format, because if there is
little new tropical music for the audience that
wants to hear salsa, merengue and bachata, sta-

“We know the type of
market we’re in and the
audience we’re going
after: primarily Puerto
Rican, Cuban,
Dominican and
Colombian. So we're
programming salsa hits
mixed with the best of
merengue and the best
of ballads.”

tions have no choice but to dig deep into their
catalogs for the hits of yesterday. And playing
hits involves little or no risk.

“Our programming is based on music that is
guaranteed to work,” says Grullén. “We're not
taking any risks. From a programming stand-
point, it’s easy, because we know which songs
were hits. We can take a Juan Luis Guerra CD,
like Bachata Rosa, and we know that if we play
any of the tracks, we're not risking anything. The
same thing with a CD by José José, Wilfrido Var-
gas or Eddie Santiago.

“Creating programming based on that music
is bulletproof, and we know we will attract an
audience, even though the younger demo may
feel isolated. You have to know specifically
which audience you're going after, and then you
have to go after it, especially when there are other

www americanradiohistorv com

options in the market. You look for your niche,
and you create options.”

Can this format work in other markets? Gru-
116n believes it can, pointing to Clear Channel’s
success with the La Preciosa network, which is
also a gold-based format, one that concentrates
on Mexican music and ballads.

“La Preciosa is successful because Clear Chan-
nel went into markets and became another op-
tion for the adult listener,” Grullén says. “They
have been able to pinpoint the markets in which
to introduce the format. That proves that this
type of format works. Another example is
WCMQ (Clasica)/Miami'’s success.”

Grullén says that Mega Clésica’s feel is dy-
namic and alive because he doesn’t want it to
sound too old. In fact, the station’s internal re-
search indicates that about 70% of the audience
is in the 35-44 demo.

What The Future Holds

The Hispanic Urban stations that have signed
on in many markets have deeply affected Tropi-
cal stations. But was it a wise move to flip so
many stations to Hispanic Urban so fast? “As an
observer, because I don’t know why they made
the decision to flip those stations, I think the
changes were correct in some markets,” says
Grullén.

“In New York, I think Univision studied the
market and the competition with WSKQ
(Mega) and WPAT (Amor), and they wanted to
become another option. From that standpoint,
it was a good move, because they wanted to be
another option in the market and go after a
younger demo. It makes all the sense in the
world. That's the same thing they did in Mi-
ami.”

With all the changes Tropical stations are
making — WMGG flipping to a hits format
and many others flipping to Hispanic Urban
-— what will happen to the Tropical format?
“The Tropical format will continue to evolve,
and it will adapt to what each market needs,”
says Grullén.

“It all depends on how the markets change
with the introduction of new formats and sta-
tions flipping from English to Spanish. And if
the labels and producers continue to support
reggaetén, eventually it will be its own format.
Then Tropical stations will be pure, and regga-
etén will be Hispanic Urban.

“Until we reach that point, though, Tropical
stations will continue to play reggaetén.”
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M IN LOYE cristian Castro showed the world just haw in love he is with his wife, Valeria,
and new baby Simane when he sang his latest single, “Amor Eterno,” for the first time at
Univision's Fremios Juventud.
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¥
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ANA’S NEW HOME Ana Gabrie! performs at the Gibson Amphitheater in Los Angeles
where she sang ail her hits and her new single, “Sin Tu Amar,” from her latest album. Dos
Amores Y Un Amante. due out Dec. 6 on new label EMI Televisa.

TRUE LEGENDS 10s Tigres del Norte receive a platinum record for selling over 1 million
copies of the atbum Jefes De Jefes.

TOP 10 SPANISH-LANGUEGE SHOWS
ON HISPANIC NETAORKS

TOP 10 ENGLISH-LANGUAGE SHCWS
MOST WATCHED BY HISPANICS

1 La Espese Virgen
(tie) Cantra Jients ¥ M3acea
3 Piel De Oioio

4  Don Francisco fresenta
5  Agqui Y Ahera

& La Hora Pico
7

8

9

1

Fox MW.B Division: AL GM 5
Fox MLE LGS, GMs 1 & 2
Fox MLE ALCS, GM §

Fox MLE ALCS, GM *
Desperate Housewives
Without A Trace

- o N AW -

Sabado Gigante Freddie
{ e
Cristina | George lopez
i Casos De La Vida Real [
0 Asi Es Gilberto Gless 0 Lost

Oct. 10-16; Hispanics 2+. Source: Neilsen Med.a Research

| .

" |
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. RR Goingro:Adds]

CONTEMPORARY

AMARAL Dias De Verano [EM/ Latin/
BEBE Malo (EM/ Latin)
EDUARDO OSORIO En Exclusiva (Respek/
ENANITOS VERDES Luz De Dia Wniversal)
GIO Sefiora (Universal)

INES GAVIRIA Qué Pas (Respek/
INTOCABLE Es Mejor Oecir Adios (EM/ Latin/
JERRY RIVERA Ay Mi Vida /Sony 8MG)
LUIS FONSI Estoy Perdido (Universall
SERRALDE Hoy (Universal)

TONY TOUCH Play That Song EM/ Latin/
XARAH Mentiroso (Respek/

REGIONAL MEXICAN

ALEJANDRO FERNANDEZ Canta Corazon (Somy BMG Norte)
ANDY ANDY Qué lronia (Urban Box Office/Wepa)
ANICETO MOLINA La Cumbia Del Corcobao f4.R.C/

BANDA PRECIOSA DE DURANGO Mi Vida Eres Ti (Universall
BETO TERRAZAS El Sol No Regresa (Sany BMG Norte)
CONJUNTO RIO GRANDE La Serpiente (Discos Joey)

DIANA REYES El Me Mintio /Universall
DUETO VOCES Oel Rancho E! tercer Jalon /EMI Latin/
INTOCABLE Es Mejor Decir Adids /EM/ Latin
LA CHIO Queé Dijiste TG /Sany BMG Norte)
LA CONQUISTA Yo Quiero Contigo {@-Zone/Vene Music)
LA FUERZA Vida Mia /Q-Zone)
LOS ORIGINALES DE SAN JUAN DOS Botelias de Mezcal (EM/ Latin)
LOS RAZOS La Regaiiona (Sony BMG Norte)
MONTU El Frio De Tu Ausencia /4.A.C.)
NINEL CONDE Ingrato (Universal)
PEPE AGUILAR Bohemio De Aficion /Sony BMG Norte/
SESI Tu Mamita /0-Zona/
TRINY Y LA LEYENDA Ya Reforzaron La Cerca fUniversal/
VICENTE FERNANDEZ w/JAVIER SOLIS Mentira, Mentira (Sany BMG Norto/

TROPICAL

ADASSA fIPITBULL Kamasutra (Universal)
DON DINERO Si No Hay Pa’ Mi (Universal)
DON MIGUELO Acelerao Y Pico (/&)
EDUARDO OSORIO En Exclusiva /Respek/
GILBERTO SANTA ROSA f/VICTOR MANUELLE Dos Soneros... Una Historia (Sony BMG/
GID Sedora (Universall
JERRY RIVERA Ay Mi Vida (Sony BMG)
LA SECTA ALLSTAR f/WISIN & YANDEL Liora Mi Corazén {Universal)
MACH & DADDY La Botelta Universal)
MONCHY & ALEXANDRA T Sin Mi Y Yo Sin Ti /&N
SONORA CANDELA El Sonidero (Mock & Roll)
SONORA CANDELA La Tortura (Moco & Roll)
TONY TOUCH f/IVY QUEEN Saca La Semilla (EM/ Latin)
XARAH Mentiroso (Respek/

ROCK/ALTERNATIVE

RESISTENCIA SUBURBANA Adonai (Delanuca/
RATONES PARANOICOS Sigue Girando /Delanuca/
MOLOTOV Disefio Rolas Wniversal)

LA SECTA ALLSTAR F/WiSIN &YANDEL Llora Mi Corazén (Universal)
ENANITOS VERDES Luz De Dia Universall

4

—

iQué Pasa Radio!

We see some movement on the Regional Mexican chart this week. “Pero Te Vas a
Arrepentir,” by K-Paz De La Sierra (Disa), moves up five positions, to No. 11; “A Chillar a
Otra Parte,” by Pesado (Warner Music Latina), is up four spots, to No. 13; and “Parece
Mentira,” by Banda El Recodo (Fonovisa), is up six positions, to No. 16. Three songs
enter the chart: Intocable’s “Es Mejor Decir Adios,” at No. 6; Alacranes Musical’s “Si Yo
Fuera Tu Amor” (Univison), at No. 26; and La Firma’s “Le Diré” (Sony BMG), at No. 29.

Shakira holds the No. 2 and No. 3 positions on the Contempary chart, with “No” and
“La Tortura” (Sony BMG), respectively. This seems to be Sony BMG's week, as Chayanne’s
“No Te Preocupes Por Mi” moves up three positions, to No. 4; Sin Bandera’s “Suelta Mi
Mano” enters the chart at No. 25; and Reik’s “Noviembre Sin Ti” enters at No. 27.

N'Klabe’s “Amor de Una Noche” (Sony BMG) has taken over the No. 1 position on
the Tropical chart. Meanwhile, five new songs have entered the chart: “Esa Boguita,”
by Tito Nieves (SGZ/Univision), at No. 10; “De Lado a Lado,” by Angel Y Khriz (Machete
Music), at No. 16; “Solo Quédate en Silencio,” by RBD (EMI Latin), at No. 19; “Siete
Vidas,” by El Gran Combo de Puerto Rico (Sony BMG), at No. 24; and “No Me Muero
Por Nadie,” by La Makina (J&N), at No. 29.

Hey, station PD: Did you report your adds yet? Report them and make things
L happen! The deadline is Tuesday at noon PT.

~
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: REG/ONAL MEXICAN TOP 30

October 21, 2005 powerep 14
W W& ammst Tmie mees) e as BRE OMEOe ME[" AB ASE
1 1 CONJUNTO PRIMAVERA Aun Sigues Siendo Mia (Fonovisa) 1426 -28 16 5111 B .
2 2 LOSTIGRES DEL NORTE Socios (Fonovisa) 1328 60 10 5111 MOSTADDED
3 3 BETOY SUS CANARIOS No Puedo Olvidarte (Disa/ 1190 -1 18 am ARTIST TITLE LABEL(S) ADDS
4 4  PATRULLA 81 Eres Divina (Disa/ 1088 72 kil 48/1 No MostAdded for this Week.
[ o LOS HURACANES DEL NORTE Nada Contigo (Univision) 967 +31 8 48/1
6 INTOCABLE Es Mejor Decir Adids (EM/ Latin/ 960 +658 1 m
5 7 LOS TUCANES DE TIJUANA Cdmo La Ves (Universal) 891 48 8 38/0
7 8  K-PAZDE LA SIERRA Mi Credo (Oisa/ 883 -46 24 43N Ma s T
10 e BANDA LOS ELEGIDOS Fruta Prohibida (Fonovisa) 782 +10 18 410 INCR E L A ys
9 10  GRUPO BRYNDIS Por Muchas Razones Te Quiero (Oisa/ 718 -n 13 38/0 ASED P TomL
16 @ «PazDELA S!‘ERRA Pero J'e Vaf A Am?pentlr (Disa) 704 +106 4 33i0 ARTIST TILE LABELLS) TR
8 12 SERGIO VEGA “EL SHAKA™ Duefio De Ti (Sony BMG Norte) 682 -120 26 44/0 INTOCABLE Es Mejor Decir Adids (EM/ Latin) +658
17 @ PESADO A Chillar A Otra Parte /Warner M.L.) 665 +105 4 2611 NINEL CONDE Ingrato (Universall +148
n 14 LOS RIELEROS DEL NORTE Que El Mundo Ruede fFanovisa/ 664 43 17 36/0 ALACRANES MUSICAL Si Yo Fuera Tu Amor (Gnivision/ +113
13 15 CUISILLOS Descontrolado (Balboa) 632 -4 7 300 K-PAZ OE LA SIERRA Pero Te Vas A Arrepentir (Djsa/ +106
22 (D BANOAELRECODO Parece Mentia (Fonovisa/ 603 +99 3 26ip [ PENOO L Chler f o P d",’;mgf’ :::':'
20 @ JENNI RIVERA Queé Me Vas A Dar (Univision) 579 +49 5 2710 BANDA EL RECODO Parece Mentia (Fanovisa/ +98
14 18 JOAN SEBASTIAN Inventario (Balboa/ 565 -52 8 291 MICHAEL SALGADO Hasta El Fin (Fraddie/ +91
15 19  CARDENALES DE NUEVO LEON Quiero Que Sepas (Disa/ 552 -60 8 281 LOS HORDSCOPOS DE DURANGO Oiga (Diisa/ +81
12 20 GRUPO MONTEZ DE DURANGO Ven Conmigo (Disa/ 543 18 1 29D DIANA REYES El Me Mintié (Universal +11
18 21 DUELO Le Dije Al Corazén (Univision) 538 22 6 251
24 @ ELMOMENTO Porque Estas Enamorada (EM/ Latin) 514 +44 2 310
23 @ BETO TERRAZAS Murieca De Ojos De Miel (Sony BMG Norte) 507 +10 12 31/0
19 24  BRONCO “EL GIGANTE DE AMERICA” Por Ti(Contra Viento Y Marea) (Fonovisa) 478 67 12 2m NEW & AC’ TI VE
21 25  DIANA REYES EiSol No Regresa (Universal) 413 42 15 28/0 .
PATRULLA 81 Ya No Puedo Olvidarte (Disa/
@  ALACRANES MUSICAL Si Yo Fuera Tu Amor Univision 46 +113 1 200 | Total lays: 363, Tota Stations: 20, Adds:
26 27  ALEGRES DE LA SIERRA Asi Como Hoy (Viva Music/ 403 -26 8 28/0 VICTOR GARCIA Loco Por Ti (Sony BMG Norte)
30 28 LOSMORROS DEL NORTE ElAretito (isa) 382 28 1 2710 Total Plays: 361, Total Stations: 18, Adds: 0
@  LAFIRMA Le Diré (Sony BMG Norte) 380 +9 1 1301 #L’::'},},gy’:,";g’;ﬁ“:; Suerte La M (Uniion
25 30  LOS TEMERARIOS Por Tu Maldito Amor (Fonovisa) 380 -50 4 23/0 PEPE AGUILAR Bohemio De Aficion (Soy BMG Norte)
61 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the | Total Plays: 357, Total Stations: 22, Adds: 0
airplay week of 10/9-10/15. Bullets appear on songs gaining plays or remaining fiat from previous week_ !f two songs are tied in total plays, the song with the larger | CHICOS DE BARRIO Mentirosa (EM Latin)
increase in piays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the totat number of new adds officially reported Total Plays: 355, Total Stations: 17, Adds: 1
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the o e
greatest week-to-week inCreases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is LOS HOROSCOPOS DE Dl!RANGO Oiga (Disa)
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005. Arbitron Inc.).© 2005 Radio & Records. Total Plays: 33, Total Stations: 15, Adds: 0
‘ POLO URIAS Y SU MAQUINA NORTENA Carifio Santo (Fonovisa)
Total Plays: 324, Total Stations: 21, Adds: 0
MOST | om. | LOS SIERRENOS DE SINALOA Te Vers Liorar (Disa)
PL A YED R ECUR R ENTS ‘ ARTIST TIILE LABEL(S) PLAYS Total Plays: 298, Total Stations: 13, Adds: 0
l . Bop ZAINOE as El Amor (Fonovisa)
ot | e 381 Total Plays: 286, Total Stations: 13, Adds: 0
ARTIST TITLE LABEL(S) PLAYS " SERGIO VEGA Cosas Del Amor Universal In CONJUNTO LOS TONY'S flISABELA Perdidos (Disa/
Total Plays: 282, Total Stations: 16, Adds: 0
GRUPO INNOVACION Mafiana Que Ya No Esté (Univision/ 551 1 MARCO ANTONIO SOLIS Siempre T A Mi Lado (Fonovisa/ 358
INTOCABLE Tiempo (EM/ Latin/ 443 ‘ L0S TIGRES DEL NORTE La Sorpresa (Fonovisal 351 Songs ranked by total plays
RAMON AYALA Y SUS BRAVOS DEL NORTE Ya No Llores (Freddie) 436 PANCHO BARRAZA Y Las Mariposas (Balboal 349 Station p|ay[ists for all R&R reporters are available
CONJUNTO PRIMAVERA oy Como Ayer (Fonswisa/ 499 | LOS TEMERARIOS i En Dfensa Propi Fnovisa 32 on the web at www.adloandreconds. com.

en Fuego Radio Show

Listen up for Yankee’s new singles
“Rompe” and “Gangsta Zone” on Interscope Records

rg} — To affiliate call Flisa Torres 305-460-2143
»
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CONTEMPORARY TOP 30
October 21, 2005 POWERED[ED]
W WK ARTIST TILE LABEL(S) LS sl Y e M E“ IABASE
1 RBO Sélo Quédate En Silencio /EM/ Latin/ 783 +10 17 250 U//%STA B Eb
4 Q SHAKIRA No /£pic/ ' 617 +39 13 22/0 / m”m brrtehrlil
2 3 SHAKIRA fALEJANDRO SANZ La :ronura (Epic) 589 -35 27 240 ARTIST TILE LABELES) 008
7 o CHAYANNE NoTe !’reocupes Por Mi (Sony BMG) 565 +64 8 191 CRISTIAN CASTRO Amor Eterno (Universal 3
3 5  LAURA PAUSINI Viveme (Warner M.L.) 563 31 32 2210 JUANES Para Tu Amor (Universall 2
9 0 LA 5A ESTACION Oaria (Sony MG/ 516 +38 8 18/0 MARIANA No Vuelvo Contigo (Univision) 2
6 7 LASAESTACION Algo Més (Sony BMG/ 51 -15 34 2410
10 e JUANES Para Tu Amor (Universal) 501 +30 7 202 7] H
117
8 9 REIK Yo Quisiera /Sony BMG) an 5 23 2110 [ // / /” } Mosr W/ ////
5 10  LUIS FONSI Nada Es Para Siempre Universall 447 17 20 2310 I N EA s ED P
n 11 RICAROO MONTANER Cuando A Mi Lado Estés (EM/ Latin) 442 -25 14 2110 [T
13 12 LU PorBesarte (Warmer M.L.) 215 -3 " 151 ARTIST TITLE LABELS) INCREASE
12 13 JUANES LaCemisaNegra (Universal 409 35 36 25/0 :L"M"B‘:"“E“‘s&'n:f; M"‘a"";"&m'_y fuz/mw +‘:;
16 @  CRISTIAN CASTRO Amor Eterno (Universal W/ 43 3 183 | s T . o
18 @ coTi ﬂJl.I_I.IETA VENEGAS & PAULINA RUBIO Nada Fue Un Error (Universall 343 +40 9 1on THAUA Un Akma Sentenciada /EM! Latin) +65
17 @ OLGA TANON Vete Vete /Sony BMG/ 328 0 7 8N CHAYANNE No Te Preocupes Por Mi /Sony BMG/ +64
14 17 ALEJANDRO FERNANOEZ Canta Corazén /Sony BMG/ 323 -55 15 2110 RBD Nuestro Amor (EM/ Latin) +60
15 18 MARCO ANTONIO SOLIS Siempre T A MiLado (Fonovisa) 313 -20 18 160 LUNY TUNES f/BABY RANKS... Mayor Oue Yo Uniersal)  +43
19 D  RICKY MARTIN fIFAT JOE Qué Més Oa (Columia) M a7 4 130 | LIS FONSI Estoy Perdido fUniversal PR
@ . . 6 COTIf1J. VENEGAS & P. RUBIO Nada Fue Un Error (Universal) +40
22 THALIA Un Alma Sentenciada (EM/ Latin) 308 +85 4 131 TREBOL CLAN fiHECTOR Y TITO No Le Temas A El (Universal) +40
23 @ ESTEFANO El Hombre Que No Ha Sido El Oe Tus Suefios (Universal) 256 +19 6 1110
21 @ REYLIBARBA Al Fin Me Armé Oe Valor (Sony BME/ 263 +5 10 130 '////M[Ew & 4CT[|'/E
20 23 LA SECTA ALLSTAR La Locura Automética (Universal/ 213 51 20 13/0 TR e
26 € TOMMY TORRES Un Poquito /0l Music) 209 +8 10 5/0 'T(“"I'g:ﬂ '{"1‘;‘13 ;'a Nlas"a ,‘0"'?; "ms {50"” Latin)
@  SINBANDERA Suelta Mi Mano (Sony BMG/ 208 +151 1 81 G TS UL e AT S Ll £ 3
25 26 ANGEL & KHRIZ Ven Béilalo (Machate Music) 193 -1 7 610 LUIS FONSI Estoy Perdido Universal)
@ REIK Noviembre Sin Ti (Sany BMG) 194 +82 1 8i0 Total Plays: 168, Total Stations: 4, Adds: 0
27 @ LUNY TUNES fIWISIN & YANDEL Rakata (Universal) 187 +7 8 710 MARIANA No Vuelvo Comigo Univision)
-~ @  LUNY TUNES fIBABY RANKS, DON OMAR... Mayor Que Yo (Universal 182 +83 4 810 Total Plays: 140, Total Stations: 8, Adds: 2
28 30 LA SECTA ALLSTAR f/WISIN & YANOEL Llora Mi Corazén (Universal) 172 -3 3 40 PABLO MONTERD Se Te O_Ivid{: {Univision/
29 Spanish C porary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Net:l;rks. Songs ranl;]ed by total plays for the Total Plays: 134, Total Stations: 8, Adds: 0
airplay week of 10/9-10/15. Buliets appear on songs gaining plays or remaining fiat from previous week. If two sons are tied in total plays, the song with the larger
increase in plays is ptaced first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported sl EAPEU-I?IEZE l]ﬂ_ Cﬂl ;a N.ada.‘ﬁﬂ%: ADSer .. Sony BMG)
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the otal Plays: 125, Total Stations: 4, Adds:
greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is JIMENA Te Esperaré [Univisi
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (@ 2005, Arbitron Inc.).© 2005 Radio & Records. e tsperal "
Total Plays: 124, Total Stations: 9, Adds: 1
/ BLACK EYED PEAS Don't Lie /A&M/nterscope)
A/%y MO STI{{IZ EJ X’/,/ / o Total Plays: 117, Total Stations: 3, Adds: 0
PL D RECU, ARTIST TITLE LABELKS) PLS | DN OMAR Reggaettn Latino (Uiban Box OfficelUniversal
TIZIANO FERRO w/PEPE AGUILAR Mi Credo /EM/ Latin) 214 Total Plays: 112, Total Stations: 5, Adds: 0
TOTAL
ARTIST TILE LABEL(S) PLAYS | A OREJA DEVAN GOGH Rosas /Sony BMG) 193 LUNY TUNES flIVY QUEEN Te He Querido... Universal)
Total Plays: 112, Total Stations: 3, Adds: 0
REYLI BARBA Amor Del Bueno (Sony BMG) 360 JUANES Nada Valgo Sin Tu Amor Universall 164
THALIA Amar Sin Ser Amada (EM Latin 227 | ALEKS SYNTEK fIANA TORROJA Duele E| Amor /EM/ Latin) 162 Songs ranked by total plays
FRANCO DE VITA T De Qué Vas (Sony BMG) 219 | MANA Mariposa Traicionera (Wamar ML) 158 Station playlists for all R&R reporters are available
on the web at www. radlsandrsconds. com.
FRANKIE J. fiBABY BASH Obsession (No Es Amor} (Cokumisa) 215 DADDY YANKEE Lo Que Past, Pas (E/ Cartel/ViiMachete Music/ 154

MANAGER’s
Your Free, Weekly E-Mail

= Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.

= Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.

* Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.
= |ndustry event calendar update

If You've Got 60 Seconds,
~ You'll Want To Read the R&R Manager’s Minute! / \

——— - ——ee e

To subscribe, send your name, email and contact informaticn to managersminute@radioandrecords.com
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’ TROPICAL TOP 30

October 21, 2005

W Wi ARTIST TITLE LABEL(S) s s A

3 @  NKLABE Amor De Una Noche (Sony BMG) 310 +56 8 1410

1 2 AVENTURA f{[DDN OMAR Ella Y Yo (Premium/ 274 15 10 10/0

2 3 SHAKIRA f/ALEJANDRO SANZ La Tortura (Epic/ 254 -1 27 1210

5 4  ANDY ANDY Qué Ironia fUrban Box Office/Wepa) 204 A 24 13/0

4 5 LUNY TUNES f/WISIN & YANDEL Rakata (Universal) 201 -8 22 1jo
6 6 LUNY TUNES f/BABY RANKS, DON OMAR... Mayor Que Yo (Universal) 186 -9 27 9/0

8 7 DADDY YANKEE Lo Que Paso, Pasé £/ Cantel/Vi/Machete Music) 164 -3 45 1
7 8 MARC ANTHONY Amigo (Sony BMG) 150 25 12 9/0
9 9 GRUPO MANIA La Peleona (Universal) 143 A 7 6/0
@ TITO NIEVES Esa Boquita (SGZ/Univision) 136 +103 1 70
13 m DON OMAR Reggaeton Latino (Urban Box Office/Universal) 135 +8 25 70
1N @ VY QUEEN Cuéntale La Calle) 135 +4 3 6/0
12 13 MASTER JOE & 0G BLACK Mil Amores (Ol Music) 123 -8 13 70
10 14 LUIS FONSI Nada Es Para Siempre (Universal) 122 18 18 90
18 @ CHAYANNE No Te Preocupes Por Mi (Sony BMG) 19 +12 2 4{0
@ ANGEL & KHRIZ De Lado A Lado (Machete Music) 1D0 +63 1 50
24 @ BIMBO Fuleteama El Tanque (Urban Box Office) 95 +3 3 6/0
29 @ OBIE BERMUDEZ Celos (EM/ Latin) 90 +12 2 a0
@ RBD Sélo Quédate En Silencio (EM/ Latin) 89 +19 1 . 11]
19 20 LA SECTA ALLSTAR La Locura Automética (Universall 85 15 12 5/0
22 21 EL GRAN COMBO DE PUERTO RICO Me Dejo En El Aire (Sony BMG) 84 -9 9 50
14 22 CHICHI PERALTA La Zalamera /Vene Music/Universal) 84 -39 6 6/D
28 @ ZION & LENNOX Don’t Stap (No Pare) (Sony BMG) 83 +3 14 6/D
@ EL GRAN COMBO DE PUERTO RICO Siete Vidas (Sony BMG/ 82 +33 1 310
- @ HECTOR “EL BAMBINO" Calor (Machete Music) 82 +6 3 510
26 26  RICKY MARTIN f[FAT JOE Qué Mas Da (Columbia) 81 2 3 50
17 27  JOHN ERIC Tembleque /Sony BMG/ 75 -36 5 8/0
23 28  GLORY #/DON OMAR La Traicionera (V//Machete Music) 73 20 5 5/0
@ LA MAKINA No Me Muero Por Nadie (J&A) 70 +13 1 4i0
27 30 MARC ANTHONY Tu Amor Me Hace Bien (Sony BMG/ 69 -1 2 2i0

15 Tropical reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 10/9-10/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

M OS T TOTAL
PLAYED RECURRENTS AT TIE e i

som. | DADDY YANKEE Mirame (E/ CartelViMscete Music/ 104

AATIST TITLE LABELE) PLAYS | OON OMAR Pobre Diabla (ViMachete Music %
ANGEL & KHRIZ Ven Baialo (Machete Music) 173 | DADDY YANKEE Gasoina (6 CartelViiMachete Music 88
ZION & LENNOX Doncalla (Sony BMG/ 129 | ZION & LENNOX f) DADOY YANKEE Yo Voy /Sony MG 81
JUANES La Camisa Negra (Universal 118 | BRENDAK. STARR Ti Eres (4 Vi 80
0 NELSON fH. “EL BAMINO" & OIVIND Est Noche De Travesra Uniersa) 105 | N.O.RLE. fIVINA SKY & DADDY YANKEE Oye M Canto (Roc A-Fela/iDIMG)  T1

powWERED)]
i
MEDIABASE
MOST ADDED’
ARTIST TITLE LABEL(S) ADDS
No MostAdded fo this Week.
MOST !
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
TITO NIEVES Ess Boquita (SGZUnivision +103
ANGEL & KHRIZ De Lado A Lado (Machete Musi/ +63
N'KLABE Amar De Una Noche (Sony MG/ +56
JERRY RIVER Ay Mi Vida (Sony MG/ +51

RAKIM Y KEN-Y T No Estas (Chasen Few EmerakfUrban Box Office)  +35
EL GRAN COMBO OF PUERTO RICO Siete Vidas (Sany BMG/  +33

ANGEL DOZE Azotandote Y Déndote New/Universall +32
COTH f1J. VENEGAS & P. RUBID Nada Fue Un Error (Universal) +25
SIN BANDERA Suelta Mi Mano (Sony BMG) +24
AMARAL Dias De Verano (EM/ Latin) +23
NEW & ACTIVE

EDGAR DANIEL Me Extraiaras (MP/
Total Plays: 68, Total Stations: 2, Adds: 0

FRANKIE J. More Than Words (Columbia)
Total Plays: 62, Total Stations: 3, Adds: 0

LUNY TUNES #TITO “EL BAMBINO" Déjala Volar (Universal)
Total Plays: 58, Total Stations: 5, Adds: 0

LA 5A ESTACION Daria (Sony BMG/
Total Plays: 58, Total Stations: 2, Adds: 0

MILLY QUEZADA Quiero Ser (/&)
Total Plays: 57, Total Stations: 5, Adds: 0

RAKIM Y KEN-Y Tu... (Chasen Few Emerald/Urban Box Office)
Total Plays: 57, Total Stations: 2, Adds: 0

CRISTIAN CASTRO Amor Etemo (Universal)
Total Plays: 54, Total Stations: 4, Adds: 0

ANGEL DOZE Azoténdote Y Dandote ew/Universal)
Total Plays: 54, Total Stations: 3, Adds: 0

CALLE 13 Se Vale To" To' (Sony BMG)/
Totat Plays: 53, Total Stations: 4, Adds: 0

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www, radioandraconds.com.

www americanradiohistorv com

4 N\ N\
H
ROCK/ALTERNATIVE ’ " RECORD POOL
W ARTIST Titl Labells) TW  ARTIST Title Labels)
1 NATALIAY LA FORQUETINA Ser Humano (Sony BMG) U AR LI AEE 5
2 DELUX Més De Lo Que Te imaginas (Bamper/V&.J) 2 TAINO Traga (Universa)
3 CIRCO Un Accidente (Universal) 3 OTRA NOTA El Mapén (Mock & Roll/
4 CAFE TACUBA Mediodia (Universal) 4 LA MAKINA No Me Muero Por Nadie (/&N
5  COTIf{JULIETA VENEGAS & PAULINA RUBLO Nada Fue Un Error Universal) 5  BIMBO Fuleteama El Tangue (Urban Box Office)
6  CIRCO Cascardn (Universall 6  JOHN ERIC Tembleque (Sony BMG)
7 ORISHAS Naci Orishas (Universal) 7 YERBA BUENA Sugar Daddy (Razor & Tie)
8  JAGUARES La Forma (Sony BMG) 8  TITOROJAS SiTi Te Vas (P
9  LASECTA ALLSTAR Lalocura Automatica (Universal) 9 FEY Barco A Venus /EM/ Latin)
UL NG LT (0 10 GRUPO MANIA La Peleona (Universal)
:; f:‘;t':::i&";";:':é”w &Z ) 11 LUISITOROSARIO 1-800-Quiéreme (Fuentes)
onsejo (Univers: X
2 AVENTURA f/DON EllaY Yo /P
13 LAPLEBE Enfadada findependiente) :3 o ' o e
14 LIQUITS Jardin (Surco) GLORY f/DON OMAR La Traicionera (V/Machete Music/
15 BEBE Malo (EM/ Latin) 14 IVY QUEEN Cuéntale (s Calle)
15 HECTOR “EL BAMBINO" Calor (Machete Music/
Songs ranked by fotal number of points. Data compiled from playtists submitted on a weekly basis by 9 specialty rock/
L alternative shows, aifing at teast 2 hours per week, on radio stations across the country. ) Songs ranked by total number of points. 22 Record Pool reporters.
\\§ J
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SOUTH

REAL RADIO PERSONALITIES
WANTED NOW
WLNK (1079 the Link} in Charlotte, NC
a Jefferson Pilot Radio Communications
station is looking for radio entertainers
to fil-out our talented female talk on-air
team. If you're an engaging personality
looking for your next challenge send
your best work now.
Experience and a proven track record is
heipfui—Femaies and high profile Morning
Shows are strongly encouraged to apply.
Send your CD or Tape & resume to:
WLNK Human Resources
Attn: Karen Suddreth
I Julian Price Place
Charlotte, NC 28208
No Phone Calls Please
Jefferson Pilot Communications is an
Equal Opportunity Employer.

MIDWEST

NRG MEDIA
GENERAL SALES MANAGER

NRG Media is looking for a General Manager
for our three-station ciuster in the beautiful
Spirit Lake/Lake Okoboji area of lowa. This is
a unique opportunity with a company that still
believes in the concept of Great Local Radio
and believes in the people who create it. Qur
successful candidate will have a winning track
record of leading a diverse group of talented
sellers and programmers and will possess the
strategic thinking and leadership skills nec-
essary to take this group to the next level. We
are looking for someone who understands the
need to drive profitability, but knows that the
best way to achieve it is to help our stations
be great places to work and to provide supe-
rior service to our markets, listeners, and ad-
vertisers,

If the opportunity to work with America’s fast-
est growing, privately hetd radio company
appeals to you, please send your resume and
cover letter to: recruiting@nrgbroadcast.com
or to NRG Media, 2875 Mt. Vernon Road SE,
Cedar Rapids, lowa 52403. NRG Media is an
equal opportunity employer.

OPPORTUNITIES

101 FM

EMPLOYMENT OPPORTUNITY

PROGRAM DIRECTOR
Legendary Oldies station, K-EARTH 101
in Los Angeles...Playing the Greatest
Hits on Earth...has an immediate open-
ing for the “Greatest Program Director
on Earth.” This dynamic leader must
have a minimum of 5 years program-
ming experience with a proven track
record for taking mature stations to their
highest level of ratings performance.
Must be able to understand and execute
the needs of reaching this muiti-cultural
marketplace. The right candidate is a
master of the basics...music, imaging,
production...excellent with talent
coaching and development and is able
to integrate well with other depart-
ments within the station. Must be a stra-
tegic programmer who has the vision
to take KRTH to a top position in the
market and provide the direction, ac-
countability and execution to get us there.
Major Market experience is a plus.

Rush resumes and oldies philosophy to:
Chrissy Hamilton
K-EARTH 101
5670 Wilshire Bivd., Suite 200
Los Angeles, CA 90036
chamilton@kearth101.com

Only qualified candidates should apply.
No phone cails please

“Itis the continuing policy of Infinity Broadcasting to
afford equal empioyment opportunity to qualified in-
dividuals regardless of their race, color. religion, sex.
or sexual preference, national origin. age or physical
or mental disability. veteran or disabled veteran sta-
tus, and to conform to appiicable laws and regula-
tions. We solicit your assistance on these openings
and future openings.

SPORIS RADIO-AM 1130

Local Sales Manager
KFAN-AM 1130, America’s premiere sports
talk radio station, home of the MN Vi-
kings and MN Timberwolves in Minne-
apoiis-St. Paul, is looking for an experi-
enced Local Sales Manager. Do you have
first hand experience with developing
direct sales? Do you understand what
sports marketing can do for your clients?
Can you build, lead and motivate a win-
ning sales team? Are you a natural cre-
ative problem solver that strives to be the
best at everything you do? Then this may
be the team for you. Bring your winning
attitude and your business savvy and join
KFAN! Send your resume to
carriemartinson@clearchannel.com. EQE

HOW TO REACH US RADIO & RECORDS, INC. / 2049 CENTURY PARK EAST, 41ST FLOOR, LOS ANGELES, CA 90067

Phone

26 year # 1 programmer/consultant with

Afternoons, country station, Idaho
Falls, idaho. Small market, great
team, awesome place tolive. Send
resume to: jeffevans@clearchannel.
com. EOE (10/21)

|
POSITIONS SOUGHT

Back to Basics

Smaller AM Heritage stations. Forget butting
heads with the monster syndicators. Love
the locals! We're a husband/wife broadcast
team dedicated to restoring home-grown,
local (read ratings and revenue) radio. We're
community-oriented, fun, informative and
major market experienced. We'll work for a
single base salary plus a commission split
for selling the program. All markets
considered.(419) 222 - 0640.
dshreefer@woh.rr.com

experience in markets #5, #33, and #77
with Country (12 years @ #1), AC, NAC, and
Classical (# 1 in two books), looking for next
challenge. Selector/Prophet. Creative. Long
term. References. MARK HILL: {509) 547-
2589. (10/21)

|
|
i

k

TalkRadiv Networks

Director of Affiliate Relations
Are you a quick, vibrant, and
dynamic individual, capable of lead-
ing. inspiring and managing others?
WestStar TalkRadio Network is seek-
ing a Director of Affiliate Relations to
grow our current list of over 1,000
affiliate radio stations.

Applicants must have at least three
years of direct experience on a na-
tional syndication and/or network
level. You should have a complete
understanding of Arbitron, broadcast
markets, and station programming
operations as well as the ability to
present on the phone, in person and
in a convention or meeting setting.

To join one of America’s most
successful and fastest growing inde-
pendent and privately-held national
broadcast companies in America,
and live and work in Phoenix, Arizonaq,
one of the country's most desirable
cities, please send your resume to
hrjobs@weststar.com. Top salary and
benefits. Very limited travel. Women
and minorities are encouraged to
apply. WestStaris an Equal Opportunity
Employer. No phone calls accepted.

| POSITIONS SOUGHT

Passionate about my work. With passion
comes success. Energetic female Radio/TV
Personality. Copywriting and voiceovers.
OCTAVIA WHITLOWE: (214)282-4500.
BLUSTONENT@YAHOO.COM. (10/21)

Hard worker, team player, very dependable
and reliable, self-motivated, eager, creative
ability to attract diverse audience. DENNIS
PIPKINS: (214) 564-2217 Pip_D33@
yahoo.com. (10/21)

Outgoing broadcaster. Enthusiastic, with
positive attitude. Self-motivated, with ex-
cellent peopte skills. Versatile, and fast
learner. C JABARI OWENS: jbokabs@
sheglobal.net (817)795-7377 (10/21)

WEST I

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free {20 words maxi-
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free I'stings of the same length
are also available to individuals seeking work in the in-
dustry under Positlons Sought.

Deadline

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Oppontunities listings should be typewritten or
printed on 8 1/2° X 11° company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
kmumaw@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 2049 Century Park East., 41st
Floor, Los Angeles, CA 90067.

R&R Opportunities

Advertising
1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. if logo, custom
border or larger heading are required, add 1/2 inch (S60
for 1x. $50 for 2x). In addition, all ads appear on R&R’s
website. (www.radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Biind
Box ads, but a $50 service charge Is added for ship-
ping and handling.

Positions Sought: $50/inch

Individuals Seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & Jogos via
email to kmumaw@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail,

Deadline

To appear in the following week's issue, your ad must
be received by Thursday noon (POT) eight days prior
to issue date. Address all ads to:R&R Opportunitles,
2049 Century Park East, 41st Floor, Los Angeles,
CA 90067.

RADIO & RECORDS, INC.

2049 Century Park East, 41st Floor, Los Angeles, CA 90067

Publisher.

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 2049 Century Park East, 41st Floor, Los Angeles, Caiifornia 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All tetters addressed to R&R or its
Ediiors.will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the efectronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records, Inc. 2005
POSTMASTER: Send address changes to R&R, 2049 Century Park East, 41st Floor, Los Angeles, California 30067.

WEBSITE: www.radioandrecords.com

CIRCULATION:
NEWS DESK:
R&R MUSIC TRACKING:

310-788-1625
310-788-1699
310-788-1668

310-203-8727 subscribe @ radioandrecords.com
310-203-9763

310-203-9763

OPPORTUNITIES/MARKETPLACE: 310-788-1621
ED|TOF_IIAL, OTHER DEPTS:  310-553-4330
WASHINGTON, DC BUREAU: 301-951-9050

310-203-8727 kmumaw @radioandrecords.com

newsroom @ radioandrecords.com 310-203-9763 mailroom @radioandrecords.com

301-951-9051

cmaxwell @radioandrecords.com jhoward @ radioandrecords.com

ADVERTISING/SALES: 310-553-4330 310-203-8450 hmowry @radioandrecords.com NASHVILLE BUREAU: 615-248-6655 Ihelton @radioandrecords.com

615-244-8822
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MARKETPLACE

PUBLICITY PRINTS

== AUDIO & VIDEO AIRCHECKS ==

+CURRENT #302, KKBT/John Salley, KNIX/Steve Goddard, KQRS/KQ Morning
Show, KQOL/M.G. Kelly, KSHE/Vavaz, WARH, KYLD/St. John, KMEL. $13 CD.
,,,,,,, Lithographed On Heavy, Semi-Gioss Paper
Seacrest, KBIG/Gary Spears, KROQ/Kat Corbett, WLUP/Byrd. $13 CD
+PERSONALITY PLUS #PP-210, WRIF/Drev & Mike, KPWR/Big Boy,
KYKY/Phillips & Co., KNIX/Tim & Willy. $13 CD, $10 cassette.
+PERSONALITY PLUS #PP-209, KMPS/Ichabod Caine Z100/Elvis Duran &
2 Zoo, KFMB-FM/Jeif & Jer, WKQX/Mancow. $13 CD

+PERSONALITY PLUS #PP-208. WKSC/Drex, KZOK/Bob Rivers, WPLJ/
Scott & Todd, KROQ/Kevin & Bean. $13 CD, $10 cassette.

+ALL COUNTRY #CY-157, KWJJ, KZLA, KNIX, KMLE, KWNR, WUSN. $13.CD
+ALL CHR #CHR-127 KHTS, KSLZ, KXJM, KKRZ. $13 CD.

+ALL A/C #AC-135 KOST, WMGC, KKCW, KLTH, KRSK. $13 CD,

+PROFILE #S-537 PHOENIX! CHR AC AOR Gold Ctry UC $13 CD
+PROFILE #8-536 ST. LOUIS! CHR AC AOR UC Gold Ctry $13CD

+PROMO VAULT #PR-61 promo samples — all formats, all market sizes. $15.50 CD
+SWEEPER VAULT #SV-47 Sweeper & legal ID samples. all formats. $15.50 CD
+ +CHN-38 (CHR Nights), 0-27 (All Oldies) +JACK-1 (Jack FM), +ALT-11
(Afternative) +F-29 (All Female) at $13 each

+CLASSIC #C-295 KMPC/Dave Hull-1978, WBAM-1970, KHJ/Terry Foster-
1978, WAKY/Tom Dooley-1975, KMET/David Perry-1986. $16.50 CD

* REQUEST FREE
CATALOG AND SAMPLES!

B/W - 8x10's
500 — $90.00
1000 — $120.00

5x7 - JOCK CARDS
B&WwW 1000 — $100.00
Color 2000 — $408.00

—

s —

NGy

# PRICES INCLUDE
TYPESETTING & FREIGHT

st FAST PROCESSING

* OTHER SIZES AVAILABLE

)

PRICES SUBJECT 1O
CHANGE WITHOUT NOTICE

KGBX

VIDED #103, Msp’s KDWB/Scotty Davis, Seattie’s KBKS/Marcus D., Chicago’s »

WGN/Steve Cochran, WLUP/Byrd, Pittsburgh's WZPT/ScottAlexander, Send 8x10 photo, check/M.O. Visa/MC, instructions fo:
Jacksonville's WAPE/Chase Daniels. 2 hrs, VHS $30, DVD $35. ' 1867 E. Florida Street, Dept. R Springfield. MO 65803
+tapes marked with + may be ordered on cassette for $3 less TOLL FREE: 1-888-526-5336

www.californiaaircheck.com PICTURES www.abepictures.com

— A
VISA

CALIFORNIA AIRCHECK &%
Box 4408 - San Diego, CA 92164 - (619) 460-6104

FEATURES

OLDIES

50’s, 60’s, 70’s, 80°’S
Over 16,000 titles!

“THE WEATHER MAN”

Interview with Nicolas Cage
Download these free interviews and more at
www.radiolinkshollywood.com

We are now podcasting
(insert this address into your podcatcher)
http://radiolinks.podbus.com
Contact Lori Lerner at (310)457-5358
(310)457-9869(Fax) radiolnks @aol.com (e-mail)

LEGAL NOTICE

Hard-To-Find STEREO
LP - 45 - Radio Edits

NEW! SEARCH & ORDER ONLINE!
www.msaoldies.com

Music Service Associates
Toll-Free (877) 496-2211

MSAOldies.com I

UNITED STATES DISTRICT COURT DISTRICT OF MASSACHUSETTS

SECURITIES AND EXCHANGE COMMISSION, ]
Plaintiff,

vs.

BRADFORD C.BLEIDT and
ALLOCATION PLUS ASSET MANAGEMENT
COMPANY, INC,,

Defendants.

NOTICE OF RECEIVER'S MOTION FOR AN ORDER (A) APPROVING THE WBIX RESCISSION AGREEMENT AND THE RETRANSFER OF ALL OF THE STOCK IN WBIX
CORP.TO ALEXANDER G. LANGER FREE AND CLEAR OF LIENS, CLAIMS, ENCUMBRANCES AND INTERESTS, AND (B} GRANTING RELATED RELIEF.

Civil Actlon No.04-12415-NG

|
PLEASE TAKE NOTICE THAT on September 27,2005, David A. Vicin&nzo, the court appointed receiver in the above-captioned civil action filed a Motion for an
Order: (A} Approving theWBIX Rescission Agreement and the Retransfer of all of the Stock In WBIX Corp. to Alexander G.Langer Free and Clear of Liens, Claims,
Encumbrances and Interests, and (B) Granting Related Relief (the "Approval Motion"). PLEASE TAKE FURTHER NOTICE THAT in the Approval Motion, the Receiver
seeks an Order: (a) approving the rescission of the sale of all issued and outstanding capital stock of WBIX Corp.from Alexander G.Langer ("Langer"} to
Perspectives Broadcasting Inc.("PBI") in accordance with the terms and conditions of the WBIX Rescission Agreement (the "Rescission Agreement”); (b) approving
the retransfer of the stock to Langer free and clear of all rights of any other alleged equityholders or creditors, with all such rights attaching to the proceeds of
the proposed rescission transaction; (<) permanently enjoining all persons with claims against Defendants Bradford C. Bleidt (*Bleidt*) and Allocation Plus Asset
Management Company, Inc. ("APAM"), or any entity owned or operated by Bleidt or APAM, from taking any action to enforce such claims against Langer or WBIX
Corp.or their respective property following the closing of the rescission transaction contemplated by the Agreement and requiring that such claims be satisfied
exclusively from the proceeds of that transaction; {d) determining that upon the closing of the proposed transaction, WBIX Corp. shall hold title to its assets free
and clear of all liens, claims, encumbrances and interests, with all such liens, claims, encumbrances and interests to attach to the proceeds of the transaction;

and (e} extinguishing the claims of any person or entity other than Alexander G.Langer to an ownership interest in WBIX Corp. or its assets. PLEASE TAKE
FURTHER NOTICE THAT a hearing will be held to consider the relief sought in the Approval Motion on Monday, October 24, 2005 at 2:30 p.m. (the "Hearing”)
before the Honorable Nancy Gertner at United States District Court for the District of Massachusetts, John Joseph Moakiey U.S. Courthouse, 1 Courthouse Way,
Boston, Massachusetts 02210 (the "District Court”).

PLEASE TAKE FURTHER NOTICE THAT objections. if any, to the relief requested in the Approval Motion, or to the final approval of the Rescission Agreement,

must be filed with the Clerk of the District Court and a copy of any objection must also be served by hand, facsimile, e-mail, or overnight mail on counsel to the
Receiver, Francis C. Morrissey, Nixon Peabody LLP, 100 Summer Street, Boston, MA 02110-2131, Fax: (866) 369-4742, e-mail: fmorrissey@nixonpeabody.com,

and on counsel to Alexander G. Langer, Lawrence Litwak, Esq. 77 North Washington Street, Boston, MA 02114, Fax: (617) 723-9490, email: gltaxlaw@gis.net so

as to be received before the Hearing. PLEASE TAKE FURTHER NOTICE THAT the Approval Motion and the Rescission Agreement are on file with the District

Court and are available for review during regular business hours. Copies of the Approval Motion and the Rescission Agreement are also available (free of charge)
upon request to Jeffrey B. Gilbreth, Nixon Peabody LLP, 100 Summer Street, Boston, MA 02110-2131,Tel: (617} 345-1000, Fax: (866) 812-3847,

emait: jgilbreth@ni body.com or by downloading a copy at the ing website: httpJ/ 1et30.nixor body.com

September 29, 2005

foll.

DAVID A.VICINANZO, RECEIVER

THATVRICEGUY o

‘Badin Imaging

ID’S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

>
| Q)
fadho « [Vimaging + Promos o Commer cials

o0 b, ?
o, n(dMofstat/ons around the world !
. *

(U W TS R

For a free derro, email us at:
info@davidkaye.com

it )
CHRISTMAS PROGRAMMING

KRS §TEVENS kN

RPRISES
RADIO’S FINEST HOLIDAY SPECIALS

www.KrisErikStevens.com

MARKETPLACE

ADVERTISING

Payable in advance. Order must be typewritten and
accompanied by payment. Visa/MC/AMEx/Discover accepted.
One inch minimum, additional space up to six inches available
in increments of one-inch.

Rates for R&R marketplace 1 time $95.00
(per inch): 6 inserlions  90.00

13 insertions  85.00
Marketplace 26 insertions  75.00
(310) 788-1621 51 insertions  70.00

Fax: (310) 203-8727
e-mail: kmumaw@radioandrecords.com

wwWw americanradiohistorv com
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KELLY CLARKSON Because 0f You /RCA/RMG/

KANYE WEST Gold Digger /Roc-A-FeRa/IDJMG)

MARIAH CAREY Shake It 0ff dslond/IDJMG/

GREEN DAY Wake Me Up When September Ends (Reprise/
BLACK EYED PEAS My Humps (4&M/interscape)
WEEZER Bevely Hills /Geffen/

NICKELBACK Photograph (Rosdrunner/IDJMG/

FALL OUT BOY Sugar, We're Goin' Down fiskand/IDJMG)
LIFEHOUSE You And Me (Geffen/

BOW WOW fICIARA Like You (Columbia)

RIHANNA Pon De Replay (Def Jam/IOJMG)

CHRIS BROWN f/JUELZ SANTANA Run it (ive/Zomba Label Group)
PRETTY RICKY Your Body /Atésntic/

GORILLAZ Feel Good Inc. (Virgin/

PUSSYCAT DOLLS f/BUSTA RHYMES Don’t Cha {4&Miinterscope/
D.H.T. Listen To Your Heart (Robbins/

FRANKIE J. More Than Words (Columbia)

KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG/
AKON Belly Dancer (Bananzal (Universal)

PAPA ROACH Scars (Geffen/

MISSY ELLIOTT Lose Control (Gokd Mind/Violator/Atlentic)
BLACK EYED PEAS Oon't Lie (A&Minterscope/
PUSSYCAT DOLLS Stickwitu /A&M/Interscope/

ASHLEE SIMPSON Bayfriend (Geffen/

RYAN CABRERA Shine On (£.V.L.A/Atlentic)

CLICK FIVE Just The Girl fLava/

GWEN STEFANI Cool finterscope)

MARCOS HERNANDEZ it You Were Mine (Ultrax/TVT)
MARIAH CAREY Don't Forget About Us fisland/D/MG/
SEAN PAUL We Be Bumin’ /VP/Atlantic/

#1 MOST ADDED
MADONNA Hung Up (Warner Bros.)

#1 MOST INCREASED PLAYS

CHRIS BROWN FIJUELZ SANTANA Run t Uiva’Zomba Label Group/

TOP5 NEW & ACTIVE
JESSE MCCARTNEY Because You Live (Hollywood

TRICK TRICK F/EMINEM Weicome 2 Detroit (Motown/Universsil
TRINA FIKELLY ROWLAND Here We Go (Skp-V-Siide/Atiantic)

SAVING JANE Girl Next Door (Toucan Cove/Alert)
SHAKIRA Oon't Bather (Epic/

CHR/POP begins on Page 25.

THE BACK PAGES

™
1
2

3]

4

©

October 21, 2005

KANYE WEST Gold Digger (Roc-A-Fella/IDJMG)

BOW WOW fICIARA Like You {Columbia/

YOUNG JEEZY f/AKON Soul Survivar (Def JerVIDJMG/
MARIAH CAREY Shake It Off (island//0JMG/

CHRIS BROWN f/JUELZ SANTANA Run It {iive/Zomba Label Group)
BLACK EYED PEAS My Humps (A&M/interscape/

T-PAIN 'm Sprung {ive/Zomba Label Group/

DAVID BANNER Play (SRC/Universal)

PRETTY RICKY Your Bedy /At/antic/

YING YANG TWINS fIPITBULL Shake (7V77

TRINA fIKELLY ROWLAND Here We Go (Sig-N-Slide/Atiantic/
TWISTA HTREY SONGZ Girl Tonite /Atlantic/

SEAN PAUL We Be Bumin’ (V/P/Atlantic/

RAY J One Wish (Knockowt/Sanctuary)

DAL Latfy Taffy (Asylum/Atientic/

YING YANG TWINS f/MIKE JONES Badd (7V77

MARIAH CAREY We Beloag Together (/skend//0JMG)

@ THREE 6 MAFIA Stay Fly (Columbial

19
2
21

50 CENT f{MOBB DEEP Outta Control (Shedyy/Aftermati/interscope)
BOW WOW f/OMARION Lat Me Hold You (Columbia/
FRANKIE J. More Than Words (Columbis/

@ UL KIM Lighters Up (Queer: Bee/Atlantic)

27

30

MARCOS HERNANDEZ |t You Were Mine (Ultrax/TVT)

DEM FRANCHIZE BOYZ... t Think They Like Me... (So So Def/Virgin)
PUSSYCAT DOLLS Stickwitu (A&M/interscope)

CHAMILLIONAIRE Turn It Up /Latium/Universall

MARIO f/JUVENILE Boom LI/a#6/

JUELZ SANTANA There It Go (The Whistle Song) (Def Jam/Def Soui
MARIAH CAREY Don't Forget About Us (island/iD/MG)

MARQUES HOUSTON Nokeo (7.0.6/Universal)

#1 MOST ADDED

KANYE WEST F/ADAM LEVINE Heard ‘Em Say (Roc-A-Feka/ID/MG)

#1 MOST INCREASED PLAYS

CHRIS BROWN F/JUELZ SANTANA Run It iva/Zombe Label Group)

TOP5 NEW & ACTIVE
JAZZE PHA FICEE-LO Heppy Hour (Capitol
BUN B Draped Up (Rap-A-Lot/Asylum/
WARREN G Get U Down (Lightyssr)
GWEN STEFANI Luxurious finterscope/
50 CENT Window Shopper /Shadly/Aftermativinterscope}

CHR/RHYTHMIC beg/ns an Page 30.
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27

31 €D JAZZE PHA HCEE-LO Happy Hour (Capitol

™

2
3

[

YOUNG JEEZY fIAKON Soul Survivor (Def Jam/IDJMG)

KANYE WEST Gold Digger /Roc-A-Fella/lOJMG)

BOW WOW f/CIARA Like You {Columbia)

TWISTA HTREY SONGZ Girl Tonite (Atisntic/

DEM FRANCHIZE BOYZ... | Think They Like Me... (So So DefAVirgin/
MARIAH CAREY Shake It 0ff fisland/iDJMG/

@ T-PAIN Y'm Sprung LiveZomba Label Group!

8
9

&=

~
o

DAVID BANNER Play (SRC/Unsversal)

MARQUES HOUSTON Naked (7.4.6./Universail

CHRIS BROWN f/JUELZ SANTANA Run It (ive/Zomba Label Eroup)
THREE 6 MAFIA Stay Fly (Columbis/

LIL* KIM Lighters Up (Oueen Bee/Atlantic/

KEYSHIA COLE | Should've Cheated /A&M/interscape)

RAY J One Wish (Knockout/Sanctuary)

ALICIA KEYS Unbreakable L/AMG/

PSC f{T.1. & LIL SCRAPPY I'm A King (Grand Hustle/Atisntic]
TRINA fIKELLY ROWLAND Here We Go /Skp-N-Skide/Atisntic/
PRETTY RICKY Your Body (Atlantic/

DAL Laffy Taffy (Asylum/Atlantic)

LYFE JENNINGS Must Be Nice (Columbia)

YOUNGBLOODZ Presidential (/ive/Zomba Label Group)

CIARA And | {LaFace/Zomba Label Group)

R. KELLY Siow Wind {/iive/Zomba Label Group/

PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin)
SEAN PAUL We Be Bumin’ (VP/Atlantic)

GINUWINE When We Make Lave (Sony Urban/Epic/

YING YANG TWINS f/MIKE JONES Badd (7V7}

BOBBY VALENTINO Tell Me (07P/Def Jem/IDJMG)

CHARLIE WILSON Charlie Last Name: Wilsan {/ive/Zomba L abel Groap)

#1 MOST ADDED

KANYE WEST FIADAM LEVINE Heard "Em Say (Roc-A-Feka/IDJMG/

#1 MOST INCREASED PLAYS

DEM FRANCHIZE BOYZ... | Think They Like Me (Remix) (So So DefVirgin/

TOP 5 NEW & ACTIVE
MISSY ELLIOTT Teary Eyed (Gokd MindViolator/Atlantic)
FAITH EVANS Tru Love (Capitod
COMMON Testify /Gaffen)

DESTINY’S CHILD Stand Up For Love... (Sony Urban/Columbia)

MARIO FIJUVENILE Boom (/BMG)
URBAN begins an Page 34.

w W w T w W
1 1 ROB THOMAS Lonely No More (Atlantic/ 1 1 LIFEHOUSE You And Me (Geffen/ 1 1 NICKELBACK Photograph (Rosdrunner/lDJMG)
2 MICHAEL BUBLE Home (743/Reprise/ 4 8 GREEN DAY Wake Me Up When Seatember Ends (Reprise/ 4 e AUDIOSLAVE Doesn’t Remind Me finferscape/Epic)
3 KELLY CLARKSON Breakaway (Hoflywood) 5 NICKELBACK Phatograph (Raadrunner/IDJMG) 3 3 SEETHER Remedy (Wind-up/
4 MARIAH CAREY We Belong Together fisland//0JMG/ 3 4 ROB THOMAS This Is How A Heart Breaks (Atisntic/ 5 4 SHINEOOWN Save Me (4tlantic/
6 EAGLES No More Cloudy Days /ERC/ 2 5 KELLY CLARKSON Behind These Haze! Eyes (RCA/RMG/ 2 5 STAIND Right Here (Fip/Atisntic/
5 ANNA NALICK Breathe (2am} {Columbia/ 6 6 GWEN STEFANI Cool finterscope/ 6 6 FOOFIGHTERS Best Of You (RCA/RMG)
7 BACKSTREET BOYS Incomplete {/ve/Zomba Label Group) 7 7 KEITHURBAN You'll Think Of Me (CapitodEMC) 8 7 TRAPT Stand Up (Warmer Bros/
8 8 KIMBERLEY LOCKE | Could {CurlyReprise/ 8 &) SHERYL CROW Good is Good /A&Menterscape) 7 8 GREEN DAY Wake Me Up When September Ends (Reprise/
9 D.H.T. Listen To Your Heart (Robbins/ 11 @) SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista/RMG) 9 9 DISTURBED Stiicken (Raprise/
14 LIFEHOUSE You And Me (Geffen/ 17 ) GO0 GO DOLLS Better Days (Warner Bros.) 10 @ FOO FIGHTERS DOA (RCA/RMG/
n CARRIE UNDERWOOD Inside Your Heaven (4rista/ 9 11 JOSH FELLEY Only You {Holywaod/ 11 11 NINE INCH NAILS The Hand That Feeds finterscape/
10 12 GOO GOO DOLLS Give A Little Bit (Warner Bros./ 10 12 GREEN DAY Haliday (Reprise/ 12 12 SYSTEM OF A DOWN Question! (American/Columbia)
12 13 HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard) 12 13 3 DOORS DOWN Let Me Go {Republic/Universall 15 3 DOORS DOWN Live For Today (Republic/Universal
17 JON SECADA Window To My Heart (8ig 3/ 13 14 ROB THIMAS Lonely No More (Atlanic) 14 10 YEARS Wasteland (Republic/Universall
16 KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 16 8 WEEZER Beverly Hills (Geffen/ 16 ROLLING STONES Rough Justice (Virgin/
15 ERIC CLAPTON Say What You Will (Duck/Reprise/ 18 BON JOVI Have A Nice Day Asiand/iO/MG/ 17 KORN Twisted Transistor (Wrgin/
18 DELTA GODOOREM Lost Without You {Lolumibia) 15 17 D.H.T. Lizten To Your Heart (Robbins/ 21 AVENGED SEVENFOLD Bat Country (Warner Bros.)
21 JIMBRICKMAN WIWAYNE BRADY Beautiful {Walt Disney/Hollywaod/ 14 18 TRAIN Get To Me {Columbia/ 18 18 MUDVAYNE Forget To Remember /Epic/
20 SANTANA fIMICHELLE BRANCH {'m Feeling You (Arista/AMG)/ 20 HOWIE DAY She Says /Fpic/ 23 @ HINDER Get Staned (Univarsall
19 NATALIE GRANT Held (Curly 19 SWITCHFOOT Stars (Columbia) 20 20 SCOTT STAPP The Great Oivide (Wind-up/
22 SIMPLY RED Perfect Love /simplyred.com/Verve Forecast/ 25 KELLY CLARKSON Because Of You (RCA/RMG/ 25 @ DISTURBED Guarded (Raprise/
24 JAMES BLUNT You're Beautiful (Atiantic/ 22 GORILLAZ Feel Good inc. (Virgin/ 19 22 TAPROOT Caliing /Vevet Hemmer/Atlantic)
23 VERTICAL HORIZON Forever (Hybrid/ 29 JAMES BLUNT You're Beautiful /Atientie/ - SYSTEM OF A DOWN Hypnotize (American/Columbia)
25 24 JESSE MCCARTNEY Beautiful Soul (Hollywood/ 24 24 MICHAEL BUBLE Home (743/Repnise/ 27 SEETHER Truth (Wind-up/
- @ MELISSA ETHERIDGE | Run For Life (/siand/I0/MG) 27 @ STAIND Right Here (Flip/Atiantic/ 29 NINE INCH NAILS Only /interscope/
26 26 KELLY CLARKSON Since U Been Gone (RCA/RMG) 23 26 MARIAH CAREY We Belong Together (island/IDJMG} 26 26 DEFAULT Count OnMe (7V77
- SHERYL CROW Good Is Good (4&M/interscape) N GAVIN DEGRAW Follow Through A/AMG} 24 27 BON JOVI Have A Nice Day (island/iDJMG/
29 MICHAEL BOLTON Til The End Of Forever (Montaigne/Passion Group/) 3 L1Z PHAIR Everything To Me {Capitol} - @ STAIND Falling (Flip/Atlentic)
27 29 PAUL MCCARTNEY Fine Line {Capitolf 26 29 3DOORS DOWN Here By Me (Repubdic/Umiversal) 28 29 SEVENDUST Ugly (Winedark/7Bros.)
- @ CYNDI LAUPER f/SARAH MCLACHLAN Time After Time (Epic/ 36 @ COLDPLAY Fix You {Capitol] - @ BLACK LABEL SOCIETY In This River (Artemis/
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
ROD STEWART FIDIANA ROSS {'ve Got A Crush On You L/BMG/ MADONNA Hung Up (Warner Bres./ STAIND Falkng (Fii/Atisntic/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
JIM BRICKMAN WIWAYNE BRADY Beautiful (Walt Disney/Hollywood) NICKELBACK Photograph (Rosdrunner? DJMG/ SYSTEM OF A DOWN Hypnotize (Amenican/Cokumbia)

TOP 5 NEW & ACTIVE
BONNIE RAFTY | Wil Not Be Broken (Capitol
JONES GANG Angel (Reakity/AAD Music)

JORDAN KNIGHT Where is Your Heart Tonight (77ans Continentall
STEVEN CURTIS CHAPMAN Remembering You /EM/ CMG/EM| Music Reactive)

BRUCE HORNSBY F/ELTON JOHN Dreamland (Coksmbia)

AC begins on Page 47.
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TOP5 NEW & ACTIVE
SCDTT STAPP The Great Divide /Wind-up/
FALL OUT BOY Sugar, We're Goin' Oown {ssnd/iDJMG/
FRAY Over My Head (Cable Car) (Epz/
RA Every Little Thing She Does Is Magic (Bapubifc/Universal)
ANNA BALICK n The Rough (Columbia/

AC begins on Page 47.

www americanradiohistorv com

TOP5 NEW & ACTIVE
FALL OUT BOY Sugar, We're Goin’ Down /slandiDJMG)
HiM Rip Out The Wings Of A Butterfly (Warner Bros./
ILL NINO What You Deserve (Roadrunner/IDJMG/

MOTLEY CRUE FICHESTER BENNINGTON Home Sweet Home (Motley)
THOUSAND FOOT KRUTCH Move (Tooth & NeR/EM] Music Reactivel

ROCK bagins on Page 57.
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URBAN AC

w W

1 1 CHARLIE WILSDN Chartie Last Name: Wilsan (/ive/Zomba Label Group)
2 8 VIVIAN GREEN Gotta Go, Gotta Leave (Columiva)

4 ERIC BENET 1 Wanna Be Loved (Repnise/

3 4 MARIAH CAREY We Belong Together /islend/i0/MG/

§ 5 KEMICan't Stop Loving You (Motown/Universall

9 @ ALICIAKEYS Unbreakable /AHG/

6 7 KEM Find Your Way (Back Into My Life) (Motown/Universal)

11 8 JILL SCOTT Cross My Mind /Hidden Beach/Epic/

8 9 FANTASIA Free Yourself L/AMG/
10 10 INDIA.ARIE Purify Me Rowdy/Motown)

14 @ LYFE JENNINGS Must Be Nice (Columbia)

7 12 TONIBRAXTON Please iftsedtimd ihviversal

15 8 MARIAH CAREY Shake [t Off //stand//DJMG)

16 DWELE | Think | Love U /Virgin/

12 15 DR.CHARLES G. HAYES & WARRIORS Work It Out /CEE/

17 8 JEFFREY OSBORNE Yes, I'm Ready (ay0z/Koch/
20 EARTH, WIND & FIRE Pure Gold /Sanctuery/SRG)

13 18 STEVIE WONDER From The Bottom Of My Heart (Motown/Universall
2t (D BABYFACE Grown & Sexy (Arista/AMG)

18 20 SHANICE WILSON Every Woman Dreams /Playtime/

19 MINT CONDITION Whoaa /image/

7] YOLANDA ADAMS Someone Watching Over You (Atiantic/

2 KINDRED THE FAMILY SOUL Where Would | Be... (Hidden Beach/
23 24 PATTILABELLE fIMARY J. BUGE Ain't No Way [Def SoulliDJMG)
28 8 HEATHER HEADLEY In My Mind (RCA/RMG/

% WILL DOWNING Crazy Love (GRP/VMG)

25 27 KIRK FRANKLIN Looking For You (Gaspo Centric/Zomba Label Group)
— €D TONIBRAXTON Trippin' iftiscitironend iiniarzad

27 € DESTINY'S CHILD Cater 2 U (Columbia)

— €D FAITHEVANS fISNOOP DOGG Mesmerized (Capitol

URBAN begins on Page 34,

w W

t @ DISTURBED Stricken (Raprise/

2 2 NICKELBACK Photograph (Roadrunneni0JMG)

4 @ SHINEDOWN Save Me (Atlentic/

3 4 AUDIOSLAVE Doesn't Remind Me finterscope/Epic/

] 8 TRAPT Stand Up (Warer BrosJ

9 MUDVAYNE Forget To Remember (Eaic/

5 7 SYSTEM OF ADOWN Ouestion! /American/Columbsa)

8 8 10 YEARS Wasteland (Repubkic/Universal)

1" AVENGED SEVENFOLD Bat Country (Warner Bros.)

7 10 STAIND Right Here (Fip/Atiantic)

10 11 SEETHER Remedy /Wind-up/

12 FOOFIGHTERS DOA (RCA/RMG)

14 KORN Twisted Transistor (Virgin/

16 SEETHER Truth (Wind-uo/

13 15 CROSSFADE Colors (Columbia)

TAPROOT Calling (Velvet Hammex/Atlantic/
19 @ HINDER Get Stoned (Universal
3 DOORS DOWN Live For Today (Raputiic/Universsl)
24 () SEVENDUST Ugly (Winedark/7Bras)
FOO FIGHTERS Best Of You (RCA/RMG)
DEFAULT Count On Me /7V7]
DISTURBED Guarded /Reprise/
% INSTITUTE Bublet-Proof Skin //aterscape/
STAIND Fatiing /F/Atisntic/

THOUSAND FODT KRUTCH Move (Tooth & Ned/EMI Music Resctive
COLD Happens All The Time (Fii/Laval
30 8 OFFSPRING Next To You /Cokmbia/

NINE INCH NAILS Only //nterscope)

29 GREEN DAY Wake Me Up When September Ends (Reprise)
29 @ BLACK LABEL SOCIETY In This River Artemis)
#1 MOST ADDED
SILVERTIDE Devil's Daughter L/RMG/

#1 MOST INCREASED PLAYS
SYSTEM OF A DOWN Hypnotize (Americarf Columbia/

TOP 5 NEW & ACTIVE
FEAR FACTORY Supemova (Caivin/
MOTLEY CRUE FICHESTER BENNINGTON Home Sweet Home (Motiey/
SOCIALBURN Touch The Sky #R0CK!

ROCK begins on Page 57,
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™w
o KEITH URBAN Better Life (Capitol/
2 CRAIG MORGAN Redneck Yacht Club (884)
3 JAMIE O'NEAL Somebody's Hera [Capitall
© 0SH GRACIN Stay With Me (Brass Bed) Lyric Street/
MONTGOMERY GENTRY Something To Be Proud Of (Columbva/
LEANN RIMES Probably Wouldn‘t Be This Way /Asykem/Curby)
RASCAL FLATTS Skin {Sarabeth) {Lyric Street/
KENNY CHESNEY Who You'd Be Today /BV4/
LONESTAR You're Like Comin’ Home (BN4/
JASON ALDEAN Hicktown (B8R/
12 DIERKS BENTLEY Come A Little Closer (Capitol/
13 JOE NICHOLS Tequila Makes Her Clothes Fall Off {Universa/ South/
14 NEAL MCCOY Billy's Got His Beer Goggles On (903/
15 TOBY KEITH Big Blue Note (Show Dog/DreamWorks/
26 GARTH BROOKS Good Ride Cowboy (PearilLyric Street/
16 GARY ALLAN Best | Ever Had (MCA/
17 FAITH HILL Like We Never Loved At All (Wamner Bros./Curt)
18 GEORGE STRAIT She Let Herself Go /MCA/
19 LITTLE BIG TOWN Boondocks /Equity/
GRETCHEN WILSON All Jacked Up /Epic/
20 ALAN JACKSON USA Today /drista/
23 BILLY CURRINGTDN Must Be Doin’ Somethin’ Right (Mercury/
25 CHRIS CAGLE Miss Me Baby /Capitoll
21 24 PHIL VASSAR Good Ole Oays (Arista)
22 25 JO DEE MESSINA Deficious Surprise {| Believe It) Curb/
24 € MARTINA MCBRIDE Rose Garden (RCA/
32 €3 TRACE ADKINS Honky Tonk Badonkadonk (Capitol)
KEITH ANDERSON XXL (nista)
TIM MCGRAW My 01d Friend (Curt/
SUGARLAND Just Might (Make Me Believe) (Mercury)
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37 @
3 @

COUNTRY begins on Page 39.

_ ALTERNATIVE

NINE INCH NAILS Only /interscope)
311 Don't Tread On Me (Volcana/Zomba Labe! Group!
GORILLAZ Feel Good Inc. (Virgin/
FALL OUT BOY Sugar, We're Goin' Down f/sland/IDJMG)
5  AUDIOSLAVE Doesn't Remind Me /interscope/Epic)
O FOOFIGHTERS DOA (RCA/RMG)

7 STAIND Right Here (Fii/Atiantic/
© NICKELBACK Photograph (Roadrunner/I0JME)

9  KILLERS Alt These Things That I've Done fiskand/IDJMG)
@ SHINEDOWN Save Me /Atiantic/

11 SYSTEM OF A DOWN Question! (American/Cokumbia)

12 GREEN DAY Wake Me Up When September Ends /Reprise/
13 FOO FIGHTERS Best Of You (RCA/RMG/
8 TRAPT Stand Up (Warner Bros)

FRANZ FERDINAND Do You Want To (Domino/Epic/
16 SEETHER Remedy (Windtup/
8 DISTURBED Stricken (R8prise/
AVENGED SEVENFOLD Bat Country MWarnar ros.)

19 WHITE STRIPES My Doorbell (Third Man/V2)
e[} DEATH CAB FOR CUTIE Soul Meets Body (Atiantic/
FR) KORN Twisted Transistor (Viin/
EF) 30 SECONDS TO MARS Attack fimmortal/Virgin)
i) STROKES Juicebox (RCA/AMG)
i) SYSTEM OF A DOWN Hypnotize (dmerican/Columbia)
EE) 10 YEARS Wasteland (Rapublic/Universall
WEEZER Perfect Situation (Geffen/
MY CHEMICAL ROMANCE The Ghost Of You (Reprise/
) COHEED AND CAMBRIA The Suffering /Equal Vision/Columbia)
29 CDLDPLAY Fix You (Capital
€0 DEPECHE MODE Precious /Mute/Sirs/Reprise/

N #1 MOST ADDED
BLINK-182 Not Now (Geffen/

#1 MOST INCREASED PLAYS
SYSTEM OF A DOWN Hyprotize (Americen/Calumbia)

TOP 5 NEW & ACTIVE
BLINK-182 Not Now (Geffen/
MATISYAHU King Without A Crown (0f Music)
GORILLAZ Dare (Viyin)
HAWTHORNE HEIGHTS Niki FM (Victory

swon@2

wNoomaw=NnE

[
X R~ ihed

-]

MR A G G A G A RN A
N ODDREDAN—=O

ALTERNATIVE begins on Page 61.
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POWERE

MEDIAB:

w W
1 PAUL HARDCASTLE Seren (Triggin’ ‘N* Rhythm/
2 BRIAN CULBERTSON Haokin' Up (GRP/VMG)
4 EUGE GROOVE Get Em Goin® (Varads Jazz/
3 DAVE KOZ Love Changes Everything (Capitol/
5 WALTER BEASLEY Coolness /Heads Up/
8 6 KENNAVARRO You Are Everything (Positive/
6 7 RICHARD ELLIOT People Make The World Go Round (Artizen/
7 8 PAULJACKSON, JR. Never Too Much (GRP/VMG)
10 9 DAVID PACK You're The Only Woman (Psak/
9 10 STEVECOLE Thursday Varads Jazz/
12 @ MARION MEADOWS Suede (Heads U/
11 12 NORMAN BROWN West Coast Coolin’ (Warner Bras.)
14 () RICK BRAUN Shining Star (Artizen/
13 14 CHUCK LOEB Tropical (Shanachie/
16 MIND! ABAIR Make A Wish (GRP/VMG)
18 BOZ SCAGGS Lowdown {Unplugged) Virgi/
19 MARIAH CAREY We Belong Together (istand/iD/MG)
17 18 BRIAN SIMPSON It's All Good (Rendezvous/
2 CHIELI MINUCCH The Juice (Shanachie)
2 DEF JAZZ fIGERALD ALBRIGHT Hey Young World (GRP/VMG)
22 KEM 1 Can't Stop Loving You (Motown/Universsi)
24 NELSON RANGELL Don't You Worry ‘Bout A Thing (Koct/
2t 23 KIMWATERS Steppin’ Out (Shanachie)
20 24 PAULBROWN Cosmic Monkey (GRP/VMG)
% 8 BONEY JAMES 2:01 AM (Wamer Bros)
= NILS Summer Nights (Baja/TSR)
27 27 WARREN HILL Still In Love /Papjezz/Native Language!
29 € HERBIE HANCOCK flJOHN MAYER Stitched Up (Hear Music/Vector)
28 €0) SDULBALLET She Rides (275
~ &) MICHAEL BUBLE Home (743/Raprise)
SMOOTH JAZZ bsgins on Page 53.
w W
1 @) DAVID GRAY The One | Love (ATO/RCAIRMG)
2 2 SHERYL CROW Good Is Good A&M/nterscope)
5 NEIL YOUNG The Painter (Reprise/
n BONNIE RAITT | Wikt Not Be Broken (Capitod
6 AQUALUNG Brighter Than Sunshine (Stightly Bigger/Red Ink/Columbis)
4 6 COLDPLAY Fix You (Capitoll
8 7 GREEN DAY Wake Me Up When September Ends /Reprise/
3 8 DAVEMATTHEWS BAND Dreamgiri (ACA/RMG)
13 @ TRACY CHAPMAN Change /Lava/Atiantic)
7 10 U2 City Of Blinding Lights //nterscape/
9 11 NICKEL CREEK When In Rome (Sugar Hi
16 (D DEATH CAB FOR CUTIE Soul Meets Body (Atiantic/
10 13 ROLLING STONES Rough Justice /Virgin/
12 14 HERBIE HANCOCK f/JOHN MAYER Stitched Up (Hasr Music/Vector)
15 15 JACK JOHNSON Good People (Brushfire/Universal)
18 ) FRAY Over My Head (Cable Car) /Epic/
17 17 VANMORRISON Stranded (Geffen/
19 @ JAMES BLUNT You're Beautiful fAtlantic)
14 19 ERIC CLAPTDN Revolution (Duck/Reprise)
= TREY ANASTASIO Shine (Columbia/
28 JACK JOHNSON Breakdown (Brushfire/Universal)
29 G0O GOO DOLLS Better Days (Warner Bros.)
21 23 AMOS LEE Keep It Loose, Keep It Tight (Bie Note/EMC)
20 24 KEANE Bend And Break //nterscape/
22 25 WALLFLOWERS God Says Nothing Back /inferscape/
23 26 BECK Girl finterscope/
26 €@ OEPECHE MODE Precious (Mute/Sire/Reprise]
24 28 SUSAN TEDESCHI Tired Of My Tears fVerve Forecast/VMG)
— @ KT TUNSTALL Black Horse & The Cherry Tree (Vigin/
25 30 TRISTAN PRETTYMAN Love Love Love (Vigin/

#1 MOST ADDED
JACK JOHNSON Breskdown (Brushfire/Universal)

#1 MOST INCREASED PLAYS
TREY ANASTASID Shine (Columbva)

TOP 5 NEW & ACTIVE
BLUES TRAVELER Amber Awaits (Vanguard)
DELBERT MCCLINTON Dne Of The Fortunate Few (Vew West/
MELISSA ETHERIDGE | Run For Life (Isiand/IDMG/
LEO KOTTKE & MIKE GORDON Sweet Emotion (RCA Victor/RMG

KATHLEEN EDWARDS In State (Zoe/Rounder}

TRIPLE A begins on Page 68.
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BY ERICA FARBER

ometimes the best person fo: the job is the one who asks for it, and Jennifer
Leimgruber did just that. As she made the transition throujh a company buyout to
become part of Premiere Rad.o Networks, Leimgruber knew she was ready to move into
programming, so she reached out to senior management ani made her case. Today sae
is Premiere Sr. VP/Network Programs & Services.

Getting into the business: “T had run my college radio station. After I graduated,
my mom got cancer, so I moved back to the New York area to be closer to her. I was working at
Columbia University and worked with a woman named Cher Lewis, who was the wife of Josh
Feigenbaum, founder of MJI.

“She was always coming back from one radio event or another, and I was always declaring my
love for radio and how I wished I had gone into radio. One day she suggestad I give Josh a call
because he had an opening in affiliate relations. I went over and had probably the most bizar-e
interview of my lifetime.

“At the time MJI had a program called Rock Quiz, and when Josh asked what kind of music I
liked, I told him classic rock. So he pulled ou- a cassette of the program and played the first quiz
question,

“I thought he was just looking for my opinion about the show, and then it became clear he
wanted me to answer the question, which I dii. Then he played the next onz, and that went ox for
about 30 minutes. I got all of them right and xe gave me a job,

o: get opinions on &n idea, we have the advantage of being able to call on the program directors
within our company.

“In terms of developing ideas, that pretty much comes from the stations and people in radic. A
lot of them are good ideas that don’t necessarily meet the matrix Premiere has in terms of the size of
the project we want to take on, but we are always on the hunt, and you'll see [Premiere President/
CCO] Kraig Kitchin in the strangest of places, having conversations!”

Upcoming Premiere projects: “You'll see some exciting short form stuff coming from us in a similar
vein to a Donald Trump, only with different talent, in late fall of this year. We're going to be entering the
wezkend talk show space with a new host in the spring of 2006, and keep watching us in Urban.

“We're committed to developing strong Urban programming, which I'm excited about,
particularly with my background at MJI, where that was a big part of what we did.”

The best part of her job: “The people I get to interact with, from my colleagues to
programmers. I can pick up the phone and pretty much talk to and seek counsel from anybody in
this business, and that’s an unbelievable thing for me!”

The worst part of ‘her job: “When people don't know how hard you're trying or working on
thei- behalf and maybe doubt how passionately you care about their success. We're judged by how
succassful our affiliates are, and we are devastated when somebody’s not happy about something. I'm
not cure people fully appreciate how much we care about their happiness with us.”

The state of radio: “I'm excited about it. There seems to be a lot of

which was doing affiliate relations for MJI's Classic Rock
properties.”

Joining Premiere: “T started at MJI in ‘93 and went from
doing affiliate relations to running affiliate relations and
marketing. In the late ‘90s Josh began the process of doing
strategic development with the management team, which included
Gary Krantz, Julie Talbot, Josh and myself. We put together a five-
year plan to grow the company. Then discussions about selling the
company started, and in ‘99 the deal with Premiere came through.

“The deal was structured so we were acquired but still ran
independently for about 18 months. There was sort of a back end
on the deal so we had certain sales and audience-growth figures to
hit, and on reaching those goals within a certain specified period,
there was an additional incentive. We actually reached those goals
much sooner than we expected.

“Tt was kind of bittersweet because it meant Josh was gone and
something we thought would take a little longer happened much
more quickly, but. in the long run, it's been a great transition.”

Her responsibilities: “I am responsible for most of Premiere’s
entertainment programming, which I would defin= as everything
non-Tatk. It includes some of our syndicated morning shows — I
just launched the Steve Harvey morning show — and I work with
the Star & Buc Wild show and John Boy & Billy’s morning show.

T oversee all of Premiere’s prep services and most of our
music libraries and production services, like Brown Bag and the
Plug & Play services, plus a lot of our long-form pregramming
production, like Live in the Den With Big Tigger, Dor.ald Trump and
Carson Daly.”

Programming a network vs. a single station: “My sense of being behind a programmer’s desk
at an individual station — and I have never done that job — is that there’s a tremendous amount of
focus on one thing: one brand, and making the brani, in every essence of its exist2nce, meet your
vision or objective for it, from the imaging to the stztionality elements, the talent, the music and the
marketing. There’s tons of things happening, and it's very energetic and focused.

“At the network level, No. 1, you're in a business-to-business situation, so I doa't live and die by
ratings per se. I'm flowing through another entity. Nct only do we have to try to think about what
we think is ultimately best for the listener, we also have to make sure [we know] waat our affiliates
think is best for the listener.

“That’s a slightly differently dynamic, and something I've seen people who comz2 out of a station
into the network side struggle with, because you've got a thousand bosses in network and they're all
important, and trying to synthesize and listen to all those voices and filter out your next move is a
unique challenge.”

Biggest challenge: “The typical ‘not enough time in the day is kind of a challerge. It can be
frustrating, certainly, with something like Star & Buc V/ild, where you are maybe on che cutting edge
a little bit, to have something that is an out-of-the-park home run and not be able te just go there
and do it.

“I think if I had my own radio station, I could do that and either be brilliant or cet fired. But
having to try to convince people of something that you know in your core is a win ca1 be
challenging.

"Trying to give enough love and attention to all the things we do here is also cha'lenging. We
have great people responsible on an individual level for all the products, but you don't get to spend
enough time on each thing.”

How Premiere decides on new product: “We're always looking, but sometimes they find you
and sometimes you find them. We've got a unique opportunity, even though we functicn completely
independently of [parent company) Clear Channel: When we want to do things like mar<et research
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JENNIFER LEIMGRUBER

Sr. VP/Network Programs & Services,
Premiere Radio Networks

gloom-and-doom prophesying with satellite and all that, but I mean
particularly because of HD Radio. I see this as an opportunity that,
certainly, FM radio hasn't had in a long time, and there’s a tremendous
amount of creativity just looking for a place to broadcast.

“Being able to expand our offerings is exciting, and I think you're
going to see radio continue to win.”

The state of network radio: “Network radio is a business that
continually evolves, so what it looked like 20 years ago isn't what it
looks like now, and it probably won't look the same 20 years further
down the road — as long as we're able to recognize our prime
directive, which is to service the marketplace with the highest-quality
content, delivered effectively and cost-effectively.”

Something about Premiere that might surprise our readers:
“That almost all of the senior executives here are women, and that's
something I am proud of. Kraig, Premiere and my industry have
allowed me to play an increasingly large role in what is often
considered a male role, in programming.”

Most influential individual: “There are two. Josh Feigenbaum, for
plucking me out of academia and taking a chance and teaching me what it
means to be an entrepreneur, to have this kind of do-or-die spirit and to
not see any obstacle as unconquerable.

“Kraig Kitchin, for helping me mature all that and find its application
in a much more sophisticated business envirorunent, and for just having

an amazing sense of people and helping me regulate my sense of people
in the world. He's an incredible role model.”
Career highlight: "A recent memory is doing the Live 8 broadcast,
which we did from London and Philadelphia throughout the day. This
worldwide concert event was an incredibly intense experience, just
because ncthing like the way we did it had ever been done before.

"Overall, I'd have to say playing a big part in making sure that some really great people saw a
light at the end of what seemed like a really dark tunnel for them at the beginning of our transition
from being MJI to being Prem:ere. I think helping people get through that transition and seeing
them shine now in this space is probably the thing I'm most proud of.”

Career disappointment: “I wish I'd had more self-confidence in my earlier years and regret
some of the mistakes I made when I was younger and insecure.”

Favorit? radio format: “College radio, News/Talk and Classic Rock.”

Favorite television show: “Law & Order. It comes in three versions and is practically on 24
hours a day. Makes it easy to watch!”

Favorite song: “By album, The Beatles’ Let It Be, The Rolling Stones’ Beggars Banquet and Bob
Dylan’s Blonce on Blonde. If I had to pick one song, Screamin’ Jay Hawkins' T Put a Spell on You,
because it was my wedding song,”

Favorite movie: “Raising Arizona or The Big Lebowski.”

Eavorite restaurant: “Matsuri in Manhattan.”

Beverage of choice: “"Hot sake.”

Favorite book: "By Thomas Mann, Bashan and I, which is about love between a man and a dog.
Right now I'm reading What's the Matter With Kansas, by Thomas Frank.”

Hobbies: “Describing family as a hobby seems a little freaky to me, but I have two stepsons who
live in Stockhclm, Sweden, so my husband, Seth, and I travel there as often as we can and they come
over as often as they can, so spending time with them.

“Pretty much the rest of my “ree time is spent with my chocolate Lab, Rathbone.”

E-mail address: “Jenniferl@premiereradio.com.”

Advwice for broadcasters: “Don't be afraid to try new things and innovate, because, for radio to
continu= to thrive, we need to stay fluid and continue to evolve with our listeners. Their world is
changirg, and radio will need to continue to evolve to occupy the right space in their changing world.”
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MORE FORMATS THAN EVER ~ MORE STATIONS THAN EVER
MORE CALLOUT THAN EVER MORE REPORTS THAN EVER
ARTIST WEBSITE ACCESS STATION WEBSITE ACCESS

PROMO ONLY RECORD SERVICE FULL-LENGTH MUSIC AUDIO

BUILT BY AND FOR THE INDUSTRY'S BEST RADIO PROGRAMMERS AND LABEL EXECUTIVES.

WERE LISTENING.
818.377.5300
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