o
5 O
-

LINDSAY LOHAN

" Already On;
WXKS/Boston

haovn & Resonss, e

www.radioandrecords.com

#1 most searched artist on AQOL

WWWAQ/Atlanta

WZNR/Norfolk
Sirius Hits 1

The first single
from her brand new album

The follow-up to her
Platinum debut,

GOING FOR ADDS ON 1018

«|indsay is #11
relate to... it's POW

Album in stores 11/22

we had to add it.”

T 5 favorite station ,
1 is Lindsay’s fa isirius Satellite Radio

“ Si Sirius Hits ' :
e r. Director, Music Programming

KID KELLY S
men can

Hollywood's hottest stars! »

n the world of p
rfolk

op culture... sh : '
e
erful and shows s of on

the vocal talent JAY MICHAELS PD WZNR/NO

WWW.LINDSAYLOHANMUSIC.COM
WWW.CASABL}NCA—MUSlC.COM
casablanca Music, LI

]

(DAUGHTER TO FATHER)

a3 .



www.americanradiohistory.com

CMA 2005 National

Broadcast Personality
of the Year

Congratulations

W

800.426.9082



www.americanradiohistory.com

FOREVER YOUNG

Rocker Neil Young has become an
icon in his four decades in the music
business, all the while challenging
both himself and his fans by
following his muse down whatever
path it led. His new album, Prairie
Wind, has a lot of people excited, and
this week Triple A Editor John
Schoenberger examines where the
collection’s powerful personal songs
sprang from.

See Page 67
THE TALENT PUDDLE

Finding a new promotions or
marketing director is not an easy
task. There are plenty of people who
want the job, but how many of them
are actually qualified? Rhythmic/
Urban Editor Dana Hall talks with a
couple of PDs about what they’re
looking for in a promo person and
how difficult the search has been.

See Page 38

CECE WINANS
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Brighter Future

By Sarah Vance

R&R Staff Reporter
svance@radioandrecords com

Bridge Ratings & Re-
search on Monday released
new results from its two-
year “Audience Attrition”
study, and there’s reason for
optimism. According to the
latest results, including data
from January 2004 through
September 2005, “Audience
erosion in traditional radio
is slowing in most demo-
graphics.”

The study of the time
spent listening radio may be
losing to new media in-
volved every-other-day in-

For Radio TSL?

Bridge study reveals audience erosion is slowing

terviews with 1,000 people
in six major markets — Los
Angeles, Phoenix, Chicago,
Nashville, Boston and West
Palm Beach — and in-
cluded questions on usage
of iPods and other MP3
players, Internet radio, sat-
ellite radio and CDs. The
new figures show that “use
of traditional radio by 12-
24-year-olds has stabilized,
while their use of new me-
dia continues to rise.”
While a 16% increase in
alternative-media use by
adults 35-64 was noted in

TSL See Page 14

Oemo 0?7 04 04°04 Fe'b. 05 0:7 05
12-24 62/55 54/64 53/65 53/67
25-49 66/39 65/43 64/44 64/48
35-64 76/20 70/22 73/22 75/25

Source. Bridge Ratings & Research. Markets measured are Los Angeles, Phoenix,

Chicago, Nas*wille, Boston and West Palm

Beach.

s

ﬁ?port: Sept. Ad
Inventory Down

Harris Nesbitt's monthly ra-
dio airtime monitor found that
industry airtime for September
was down 10.1% vs. year-ago
levels.

The trend was led by a
25.7% decrease across Clear
Channel’s platform due to the
company’s “Less Is More” in-
ventory-reduction initiative.
Other groups with lower Sep-
tember ad inventories included
ABC Radio (down 7.6%), Ra-
dio One (7.4%), Infinity (4.6%)
and Susquehanna (3.4%).

By airshift, morning drive-
time inventory was down
9.5%, while afternoon drive
saw a 10.6% decline.

In terms of actual minutes,
the Oct. 5 report determined
that stations aired an average
of 10.6 minutes of advertising
per hour, down from 11.7 min-
utes in September 2004. Clear

REPORT See Page 14

OCTOBER 14, 200

When music-industry veteran Lorie Lytle
| (pictured) was approached about creating a
music-based camp for kids with Williams
syndrome, she rallied Nashville’s creative
community to put together a fun and
educational program that included the
campers performing at the Grand Ole Opry. Associate Country
Editor Chuck Aly finds out what happens when good people
come together to do good. Page 46
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CC Fires Staff After Payola Inquiry

By Joe Howard

R&R Washington Bureau Chief
Jjhoward@radioandrecords.com

Clear Channel Communica-
tions said late Tuesday that it
has fired some staff and disci-
plined others following an in-
ternal payola investigation. The
company had not revealed
which staffers were involved
by the time R&R went to press
Tuesday night.

The internal investigation
was launched after New York

Attorney General Eliot Spit-
zer’s office uncovered evidence
that some of Clear Channel’s
employees may have been
involved in “pay-for-play”
schemes with record labels. A
handful of Clear Channel sta-
tions were singled out when
Spitzer‘s office announced the
results of its investigation in
July.

Clear Channel Radio CEQ
CLEAR CHANNEL See Page 14

Jefferson-Pilot Parent Sold For $7.5B

Benson says it's “business as vsval’ at radio unit

Lincoln National Corp. on Monday said it will
acquire rival Jefferson-Pilot Corp. in a $7.5 billion
deal that will create one of the largest insurance
companies in the country. Under the terms of the
transaction, the Jefferson-Pilot Communications di-
vision — a relatively small part of the company’s
overall operations — will be a part of the new com-
pany and will stay in its Atlanta headquarters.

Jefferson-Pilot Radio President Don Benson, who &
earlier this year replaced longtime division Presi-

Benson

dent Clarke Brown, told R&R after the announce-
ment that it was “business as usual” throughout the halls of his

JEFFERSON-PILOT See Page 14

By Kevin Carter

R&R CHR/Pop Editor
kearter@radicandrecords.com

We've all seen the images
of devastation from the Gulf
Coast, and we've heard about
radio’s efforts to reach out
and help those who have
been evacuated.
Now that people
are beginning to
venture back into
New Orleans to
rebuild their de-
stroyed city, how
is radio putting it-
self back together as stations
retum to the air?

We caught up with Mike
Kaplan, OM/PD of Entercom
CHR/Pop WEZB (B97)/New
Orleans, visiting his New Or-
leans home to assess the dam-
age and, like most residents,

B97 & New Orleans
Slowly Come Back To Life

WEZB OM/PD Mike Kaplan's post-Katrina story

trow his refrigerator out. “It
smells like hell,” he said,
commenting on the effect of
weeks of 90-degree heat on
unrefrigerated food sealed in
a giant metal box.

Unlike many New Or-
leans homes you've
seen on TV that
were submerged
to their rooflines,
Kaplan’s house
happens to be lo-
cated on higher
ground, so he
was comparatively lucky.

"I saw my house a couple
of weeks after the storm,” he
said. “I was able to get in
while I was helping out
with WWL because I had a

See Page 30

Viacom Reveuls
More Split Plans

While Viacom’s many divi-
sions will be divided among
two separate companies some
time early next year, both new
companies will be majority-
owned by National Amuse-
ments, the company run by
Viacom Chairman/CEQ Sumner
Redstone’s daughter, Shari
Redstone.

Additionally, Shari Redstone
will serve as a nonexecutive
member of both new compa-
nies’ boards of directors. She is
currently a nonexecutive mem-
ber of Viacom's board.

While the elder Redstone
also serves as Chairman/CEO
of National Amusements, Shari
Redstone runs its day-to-day
operations as President/Direc-
tor.

In an SEC filing submitted
Oct. 5, Viacom also revealed
that while both new companies

VIACOM See Page 14
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Reach: How Radio
Builds Business in a !

PPM World

By Erwin Ephron
In today's marketing, reach trumps frequency. It's easy to see

why. Reach is media’s gift to marketing. It is fundamental to
how mass advertising appears to work.

The key idea is “Recency,” which is just common sense.
Advertising is most effective when it is reminding people
who happen to need the product about a brand they know,
Recency is a reminding, not a remembering, model. The dif-
ference is critical because reminding is a stimulus that can be
controlled; remembering is a response that cannot be.

On the face of it, reminding is a perfect job for radio, but not
when used as a frequency medium. Frequency—contacting
one consumer three times with a message—is not as good as
reach—contacting three consumers once. This is because one
consumer is far less likely to need the product than any of the
three would be.

Given that someone who is the market for a product is usually
more recepfive to advertising for that product, fewer mes-
sages are needed. Again, reach, not frequency.

These ideas about how advertising works, together with ?row-

ing media fragmentation, have mede frequency a kind o
media crabgrass. The planner’s challenge is to kill it.

All said, today it is not good fo be thought of as a frequency
medium.

Radio Is Ignored

Reach and television are where national advertiser dollars
go today. Radio is fargely ignored because it is thought of as
a frequency medium. But that repulation grows more out of
how well radio targets than from any inherent reach limito-
tions. Radio’s targeting selectivity, especially among younger
demos, leads advertisers to use only the few besttargeted
stations to keep the costs-per-points low.

This emphasis on target CPP and few best stations artificially
restricts the reach of a schedule, creating the familiar radio
buy of low to moderate reach and lots of frequency. But when
radio is planned differently, especially with the help of the
new Arbitron PPM data, it becomes an ideal reach medium.

The new PPM data are especially helpful because they cap-
ture the full audience of a station and, on average, roughly
double its weekly reach.

Reach Plonnin?

Reach planning for radio increases the number of stations,
reduces the number of weekly insertions per stafion and, if
necessary, pays the higher target CPP for the higher reach
schedule. This higher CPP is still far lower than for television.

The following table uses Philadelghia PPM data and real sta-
tion costs to demonstrate radio recch scheduling.

In this example, the demo target is the most common one,
Adults 25-54. The schedules compare the one-week and

pierre C. Bouvord

President,
Portable People Meter
ather of modern media

i He

sing gury
o table Peoplg
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to share his insights o0
revenues.

eter (PPM
I;/;aCh medi“m“:l;"; agr;t:v% radio
- canM data from Houston reveal that
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reach mediurn!

AARBITRON
|

hitp://pPm orbitron.com

four-week reach of a five-station and a 10-station buy (Mon-Fri
6AM-7PM Adults 25-54). Stations are selected to hold costs
reasonably constant.

More Stations Mean More Reach
Adults 25-54

1-Week 4-Week

Statiens | Spets TRPs Cest CPP R/F R/F
5 18 86 $28,350 $328 | 31/2.4 50/6.9
10 10 95 $28,500| $300 | 45/2.1  68/5.7

45% | 36%

Weekly:

Arbitron PPM, Philadelphia, 2002, Tarscan®

The five-station buy produces a one-week reach of 31 and a
four-week reach 0{50. The similar-incost 10-station buy in-
creases the one-week reach by 45% to 45, and the four-week
reach by 36% to 68.

These are television reach numbers at a fraction of the TV
costs. The net is, more stations with lower weekly weight per
station turn radio into a highly competitive reach medium.

Reach Trumps Frequenc

Advertising c!ctesn't o it oi)ne. Today’s media planning
focuses us more and more on the consumer’s role in making
advertising work. Ads work best when the consumer is recep-
tive. That tells planners that reminding many consumers is
better than lecturing few.

In today’s planning, reach trumps frequency. It is media’s gift
to advertising and, as this paper has tried to demonstrate,
radio with new PPM measurement can deliver it by the carload.

PPM*™ is a service mark of Arbitron Inc. Tarscan® is a registered mark of Tapscan Inc., used under license.
This edited version of “Reach Trumps Freguency” approved by and reprinted with the permission of the author.

© 2005 Arbitron Inc. 05-PPM-171 10/05

www.arbitron.com
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Redmond New Sirius Canada Pres./CEQ

Sirius Canada has named Mark Redmond President/CEO. He re-
places Kevin Shea, who remains with the company as a senior adviser
to the board of directors. Redmond takes on an expanded role at the
company, having joined as a member of the satcaster’s senior strate-
gic team.

“We are delighted to have Mark lead Sirius Canada as we get ready
to launch our service to all Canadians,” Sirius Canada Chairman Michel
Tremblay said. “His tremendous experience in operations, marketing
and sales for the global consumer electronic and technology industries
will be a great asset to Sirius Canada.”

Redmond said, “My main focus is to launch our service to all Cana-
dians as soon as possible. We've had enormous interest from consum-
ers calling us and asking when we will be ready for launch and where
they can get Sirius. We want to make sure Sirius is the superior offer-
ing over all other satellite radio providers in Canada, giving subscrib-
ers a winning edge in entertainment options. We also look forward to
providing Canadian artists with a platform to showcase their talent
across North America.”

Before coming to Sirius Canada, Redmond spent 17 years at |
Thomson, an international information solutions and software pro-
vider, during which time his positions included VP/Worldwide Au-
dio & Video Products and President/ Thomson Canada.

In other Canadian satcaster news, Canadian Satellite Radio this
week rebranded itself to align more closely with American partner |
company XM Satellite Radio, taking the name XM Canada.

Def Jam/IDJMG artist Rihanna joined BMI New York for the organization's
team-building day, which was recently held aboard a yacht cruising around
Manhattan. Rihanna’s hit “Pon De Replay” is celebrating three months in the
top 10 of R&R's Pop chart. Seen here (I-r) are BMI's J.W. Johnson and Del
Bryant, Rihanna and BM!'s Charlie Feldman.

Gospel Radio Great Payne Dies

By Dana Hall
R&R Rhythmic/Urban Editor
thali@radioandrecords.com

“Dean of Gospel Music” Bruce
Payne, who spent more than 50
years on-air in Mississippi as a
broadcaster, news director and di-
rector of public affairs, died Oct. 4
in Jackson, MS of complications
from a stroke he suffered in July.
He was 75.

Payne was the first African-
American announcer in Missis-
sippi and was honored for his
career accomplishments in
2001. He was employed by
Clear Channel’s Gospel WZRX-

AM/Jackson, MS at the time of
his death. Earlier in his career he
worked in Jackson at college
station WOKJ-AM and at Inner
City’s Urban WJMI and Gospel
WOAD.

Arbitron Director/Media Ser-
vices Julian Davis worked with
Payne at WJMI and told R&R,
“Bruce was the news director
when I worked with him. He was
always a jovial and insightful per-
son. He knew everything there
was to know about the market
and everyone who was anyone

PAYNE See Page 10

Citadel Taps Regional Country Generals

Citadel has promoted Shelly
Easton and Eddie Haskell to Re-
gional Format Generals/Country.
Easton will continue as OM of
Citadel/Allentown and PD of the
cluster’s Country WCTO, while
Haskell will retain his duties as
OM of Citadel/ Albuquerque and
PD of that cluster’s Country

| KRST.

Last month former and current Detroit personalities converged on the Sheraton
Novi for what was billed as the last Motor City Radio Reunion. The gathering
was attended by over 300 people, and part of the proceeds went to the Gail
Purtan Cancer Fund. Attendees included many from the WKNR (Keener 13)
crew,; John Records Landecker; Herb McCord; Steve Schram; Joey Reynolds;
Pat Holiday; Joe Donovan; and former R&R MMS Editor Roger Nadel, now
KMPC/Los Angeles VP/GM. Nadel snapped this photo featuring (I-r) syndicated
commentator Mort Crim; WOMC/Detroit’s Dick Purtan, who also served as MC;
and Casey Kasem.

They will work with Citadel/
Nashville OM and Country For-
mat General Dave Kelly, who told
R&R, “At Citadel we have the
best group of programmers in
Country radio. Each programs
their station to fit their market.

Easton Haskell

The role of format general is to
create synergy between the pro-
grammers and to spread the great

CITADEL See Page 10

WAYM/Nashville GM Matt
Austin and WAYF/West Palm
Beach GM Jim Marshall have
been promoted to Regional Man-
agers for WAY-FM Media Group.

In addition to WAYM, Austin
will oversee WAYQ/Clarksville,
TN; WAYW /New Johnsonville,
TN; and WAYD/Bowling Green,
KY, as well as the Christian Hit
Radio Satellite Network, duties
he’s been handling unofficially for
a while.

Besides WAYF, Marshall will
oversee WAY]J/Ft. Myers and

| WAYT/Tallahassee, FL. WAY]

- WAY-FM Elevates Two To Regional Mgrs

Marshall

Austin

GM Jeff Taylor and WAYT GM
Steve Young will report to Mar-

shall, )
WAY-FM See Page 10.
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‘ Sabean Heads To
' Sirius To Program
Stern’s Channels

Sirius Satellite Radio has hired
Infinity VP/ Active Rock Program-
ming Tim Sabean
as PD of Howard
Stern’s two up-
coming Sirius chan-
nels. Sabean’s home
base of WYSP/
Philadelphia is one
of Stern’s long-
time affiliates, and
Sabean has pro-
grammed many
Stern affiliates over the past de-
cade. Stern is set to make his
Sirius debut in January 2006 on
channels 100 and 101.

“No one is more suited to sup-
port Howard’s vision for the
channels than Tim Sabean,” said

SABEAN See Page 10

' Goodman PD 0f
WKZL/Greenshoro

Dick Broadcasting
CHR/Pop WKZL/
Greensboro has
| elevated Asst. PD/

afternoon talent
| Jason Goodman
to PD. He succeeds
Jeff McHugh, who
is leaving for pro-
gramming duties at
Entercom’s KRSK/
Portland, OR.

“It’s an honor to work at a tre-
mendously successful radio sta-
tion, and I plan to keep it that
way,” Goodman told R&R.

Goodman has been at WKZL
for just over a year. Before joining
the station he served as MD/
night jock at Entercom Hot AC
WPTE (94.9 The Point)/Norfolk,

GOODMAN See Page 10

Sabean

Goodman

CC Ups Gramzay
To West TX RVPP

Steve Gramzay has been pro-
moted to Regional VP/ I’rogram—
ming for Clear
Channel’s West
Texas region. He |
retains his duties
as OM of Clear §
Channel/El Paso §
‘ and PD/morning H

personality of the g
cluster’s KHEY 4
and reports to
Clear Channel Sr.
VP/Programming Jack Evans.

“Steve has been an outstanding
addition to our El Paso cluster as
OM and will continue that lead-
ership throughout the region,”
said Clear Channel/West Texas
Regional VP Bill Struck.

Gramzay said, “I'm very excited
to be working with Bill and Jack to
help the West Texas region attain
ratings success while working

| GRAMZAY See Page 16
October 14, 2005 Radio & Records ® 3
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RADIO BUSINESS

. : BUSINESS BRIEFS
Emmis’ Smulyan Eyeing
Growth Opportunities

he Senate Commerce Committee has scheduled an Oct. 19

meeting to review and mark up two bills that could affect the

radio industry. The first, the Warning, Alert and Response Network

Act, aims to expand the Emergency Alert System and create a sys-

By Joe Howard tem that would use not just analog and digital broadcast, but wire-

R&R Washimton Bureau Chiet less, wireline, cable and satellite platforms to transmit data about
R s ccons Ton, emergencies and natural disasters to citizens.

The bill, introduced by Sen. Jim DeMint, aims to “complement,
not duplicate, the current emergency alert system, and obtain the
maximum benefit possible from the utilization of existing research
and development, technologies and processes developed for or uti-
lized by the emergency alert system.”

The other bill on the committee’s agenda, the “Truth in Broad-
casting Act,” stipulates that any prepackaged, government-produced
news stories must contain disclaimers that reveal the source of the

n a Q&A posted Monday on the Emmis Communications
Lwebsite (www.emmis.com), company Chairman/CEO Jeff
Smulyan talked about Emmis’ interest in acquiring the ra-
dio stations ABC Radio reportedly has for sale, and about his
efforts to purchase the Washington Nationals baseball team.

Smulyan also noted that, under
the partnership he’s forming to pur-
sue the team, Emmis wouldn’t be
liable for any debt from the deal.

Emmis said in an SEC filing sub-
mitted Tuesday that the sale of the
three television stations it still owns

Regarding the persistent ru-
mors that the ABC stations are on
the block, Smulyan said, “ABC
would be a perfect match — per-
fect for them and perfect for us. It
would allow us to have more
properties in the largest markets,
and it would also make their net-
work stronger.”

However, he noted that Emmis
wouldn’t be ready to buy at any
price. “Any deal would have to be
on the right terms,” he said. “It's at-
tractive to grow, if we can grow in
the right way.”

He also addressed those who are

skeptical of his plan to invest up to
$100 milion of Emmis’ money ina
bid for the Nationals. “The team is
quite profitable, and, on a cash-
flow basis, the investment would
be at a lower multiple than the TV
assets we're in the process of sell-
ing,” he said, referring to Emmis’
ongoing divestiture of its television
business.

"We also believe there are some
other opportunities that come with
it — cable TV rights, stadium-area
development, participation in Ma-
jor League Baseball’s Internet ven-
ture — that are very attractive.”

could take anywhere from three to
12 months, adding that it expects to
close the deals it already has in place
for 13 other stations by early next
year.

Emmis said it plans to complete
three separate deals for nine sta-
tions, totaling $681 million, by Feb.
28,2006 — the end of its fiscal 2006
— and expeacts to close on a $259
million, four-station deal by Jan. 31.

Ore factor delaying the sale of the
final three stations is the impact
Hurricane Katrina had on Emmis’

SMULYAN See Page 6

picion of industry critics.

sistance from Microsoft to Real.

content. Recently, news that the federal government has been sup-
plying networks with preproduced news stories has drawn the sus-

Microsoft, RealNetworks Settle Their Differences

icrosoft Chairman/Chief Software Architect Bill Gates and
RealNetworks Chairman/CEO Rob Glaser held a press con-
ference Tuesday to announce that a $761 million settlement agree-
ment has been reached in the duols fong-running antitrust fight.
The two-part financial settlement, which ends all the companies’
antitrust disputes worldwide, includes an antitrust and technology
settlement involving a $460 million cash payment, technology fi-
censes and access for Real to Microsoft technology, and @ music
and games agreement comprising a $301 million cash payment and
18 months of product-development, distribution and promotion as-

Microsoft can “earn back” that $301 million through credits it re-

ceives for bringing subscribers to Real. There are no plans to launch
a subscription version of MSN Music, Gates said.

Gates and Glaser also announced several technology alliances that
will, among other things, fully integrate Real's Rhapsody music-man-
agement package and subscription music service into MSN Music.

Infinity, AOL Extend Alliance

Infinity Broadcasting and AOL have had a marketing deal in place
since early 2003, and this week they expanded that arrangement:
AOL.com will now provide “daily programming suggestions” to all
Infinity stations, and selected AOL features — among them AIM,
AOL Expressions and AOL alerts and reminders — will appear on
Infinity websites.

Meanwhile, some Infinity stations will feature programming de-
veloped from such popular AOL.com elements as CityGuide
Buzzline and the “Moviefone Minute” audio feature.

Susquehanna Sale Decision Expected Soon

A source close to the negotiations told R&R last week that an
announcement on the buyer or buyers for Susquehanna
Radio’s stations will likely come “within a week or two." The source
cautioned, however, that rumors of Cumulus Media’s emerging as
the winning bidder are premature.

Continued on Page 6

Tribune Broadcasting
President Resigns

‘'ribune Broadcasting on Oct. 7 announced that Patrick

Mullen has stepped down as President of the company’s
broadcasting group, which owns legendary News/Talk
WGN-AM/Chicago and 26 television stations. No successor
was immediately named. Mullen joined Tribune in 1998 and
took over leadership of the broadcasting division in January
2003.

THE USA

Delivering laughs to the real stand up guys.

For over 50 yezrs, Armed Forces Entartainment has helded deliver laugns to
America s real stand-up guys. When you tour through Armed Forces Entertainment,
you'll ga n unprecedented exposure 10 a loyal audience of over 500,000 trocps anc
the satisfaction of knowing you stooc up for America’s finest. For more .
17format on on ~ouring, visit www.armedforcesentertainment.com

WHERE STARS EARN THEIR STRIPES
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Tribune Chairman/CEO Dennis
FitzSimons said, “In his nearly eight
years with Tribune, Pat has made
many contributions to our organiza-
tion. We thank him for his efforts on
behalf of the company and the tele-
vision industry and wish him well in
the future.”

Revenue in Tribune’s broadcast-
ing and entertainment group de-

clined 6%, to $423 million, during
Q2, accounting for 29% of the com-
pany’s total revenue. Additionally,
shares in Tribune Co. on Sept. 28 fell
to their lowest level since 2001 after
the company lost a federal tax court
ruling that it said would cost about
$1 billion unless it wins its appeal.

— Joe Howard
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BEING THE FASTEST GROWING MORNING SHOW IN SYNDICATION

LAST WHEREABOUTS: | ALIAS:

HOUSTON, LEXINGTON, BILOXI, THE RADIO
LAKE CHARLES, BATON ROUGE, “gawds 2
NEW ORLEANS, KILLEEN-TEMPLE

BEWARE' KNUWN TU-

TOP 25-54 ADULT RATINGS WHEREVER THEY GO
DOMINATE THE MALE 25-54 DEMO EVERYWHERE THEY ARE HEARD
WIN TOTAL AUDIENCE 12+ WITH NO REMORSE

TO HARBOR THESE OUTLAWS OF THE FM DIAL, CALL 225-343-5290 OR EMAIL MLE@ECK-LAW.COM
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RADIO BUSINESS

—_ BUSINESSBRIEFS  TRANSACTMSATAGIANGE

Continued from Page 4 All transaction information provided by El
The source noted that if the group led by current Susquehanna Radio COO David Kennedy can as- FEES (Roei A, Gy, VA: |
semble funding for the radio and cable assets, it will stand a solid chance of winning both. The source Multistate Deal
added, however, that if Comcast wins the bidding for Susquehanna’s cable division — which is likely — ® WWYY-FM/Belvidere, NJ and WTKZ-AM/Allentown, WEEX-
Kennedy's group would be at risk of being outbid on the radio stations. AM & WODE-FM/Easton (Allentown), WPLY-AM/Mt.
The source aiso noted that Susquehanna's radio group may be divided up among a few bidders, since Pocono and WSBG-FM & WVPO-AM/Stroudsburg, PA
some clusters, such as Susquehanna/Kansas City, would be attractive to many poteniial buyers. Undisclosed
Cumulus was named as the front-runner to buy the whole radio group in a New York Times article State-By-State Deals ]
published last week; a Cumulus rep declined to comment when contacted by R&R. R&R’s call to
Susquehanna wasn't returned by press time. ® KTAH-FM (CP)/Steamboat Springs, CO $50,000 ;
® WNDA-AM/DeLand (Daytona Beach), FL $370,000 ]
Nassau Ag'rees To Sell Seven To Access. 1 ® KAHS-AM/EI Dorado (Wichita), KS $525,000 ;‘
. i - ) ’ ® KLKC-AM & FM/Parsons, KS $334,932 |
Nassau Broadcasting Partners said Tuesday that it's reached an agreement to sell seven radio stations o KPZE-FM/Carisbad, NM $475,000 ]
serving Allentown and the nearby Poconos region to Access.1 Communications. . ’ . k§
The deal calls for New York-based Access.1 to obtain WWYY-FM/Belvidere, NJ, in addition to WTKZ- Full transaction listings, posted daily, can be found at :
AM/Allentown; WEEX-AM & WODE-FM/Easton (Allentown), PA; WPLY-AM/Mt. Pocono, PA; and WSBG- W iradioAnaiecoms com: :
FM & WVPO-AM/Stroudsburg, PA, for an undisclosed price. Access.1 owns 20 stations nationwide, in- s T m,l ln! m SR 4
cluding six in nearby Atlantic City, NJ, and is led by President Chesley Maddox-Dorsey. ek == m a3 : = et
“Allentown and Stroudsburg are unique markets,” Nassau Chairmar/President Lou Mercatanti said. “Our ; . |
stations there represent some of Nassau's earliest investments in radio. While it is difficult for us to let . KWEY-FM/Blanchard {Uklahoma cll}’), 0K |‘
them go, we are very pleased that these seven stations will be in the hands of the tezm at Access.1, who PRICE: $1 million i
are outstanding broadcasters committed, as we have been, to providing great local radio service.” TERMS: Exercise of option 4
Glenn Serafin of media brokerage Serafin Bros. represented Nassau in the transaction. BUYER: Tyler Media, headed by President Ty Tyler. Phone: é
" . 405-616-5500. It owns four other stations: KOCY-AM, E
Eisner Leaves Disney Board KTLR-AM, KKNG-FM & KTUZ-FM/Oklahoma City.
Michael Eisner resigned as a member of the Walt Disney Co. board of directors on Sept. 30, the SELLER: Wright Broadcasting Systems, headed by |
same day he officially stepped down as Disney CEQ. While his departure from the CEO post was President/CEQ G. Harold Wright. Phone: 580-772-5939 i
announced months ago, it had been expected that Eisner would remain on the board until next year. BROKER: Gordon Rice Associates
Meanwhile, Disney said in an SEC filing that newly minted CEO Robert Iger will earn a base salary of
r $2 million during each of the five years of his contract and will be eligible for annual bonuses of not less |
than $7.25 million. The amount of each year's bonus will be determined by Disney's performance. O Zﬂ‘ﬂ 5 DEA - ‘_m
DG Systems Considers Buyout, Merger Opportunities Dollars to Date: 1.415.823.741
G Systems has hired Southwest Securities to solicit and review offers to either merge DG with an- ollars to Date: s Y 5! Y
other company or sell some or all of its assets. However, DG noted that there’s no guarantee that (Last Year: $1,835,532,950)
anything will come of the effort. Dollars This auarter_- $1 1, 304, 932
Radio Companies, XM Declare Dividends (Past e 7508, 460)
Citadel's board of directors has approved a regular quarterly dividend payment of 18 cents per share Stations Traded This Year: 687
I on Citadel's common stock. The first dividend will be paid on Jan. 18, 2006 to shareholders of record (Last Year: 840) =
as of Nov. 30, 2005. R 3 .
Viacom’s board on Tuesday declared a regular quarterly cash dividend of 7 cents per share on the company’s Statla”s Traded ""s ﬂuarter . 37 g
class A and class B common stock. The dividend is payable Jan. 1, 2006 to stockholders of record as of Nov. (Last Year: 197) &
30, 2005. Eﬂ 8

Last week Journal Communications’ board declared a quarterly dividend of 65 cents per share on all class
A and B shares held as of Nov. 29. The dividend will be paid on Dec. 9.

Finalty, XM Satellite Radio declared a regular quarterly dividend on its 8.25% series B convertible redeem-
able preferred stock. The dividend is payable in shares of XM class A common stock at a rate of $1.03 per share

of the preferred stock owned, with fractional shares to be paid in cash. The dividend is payable Nov. 1 to pre- New FCC Website Focuses On I"dece"cy Issues
ferred stockholders of record as of Oct. 21. he FCC has launched a website (www.fcc.gov/ep/oip) to provide
information about the agency’s indecency policies, including how
WWLU's Website In Library Of Congress Katrina Project to file a complaint and the steps the FCC takes in investigating in-
he website for Entercom/New Orleans’ News/Talk WWL, www.wwi.com, became a lifeline for evacu- decency claims.
ees and rescue workers in the days following Hurricane Katrina, and now the United States Library The site also provides statistics on indecency enforcement dat-
of Congress has selected the site for its Web Preservation Project. ing back to 1993, including data on how many fines have been pro-
The WWL website as it appeared when it was providing continuous news and information during the posed and how much the commission has collected in forfeitures.
storm its aftermath will be included in the library's collection of internet material related to Hurricane =
Katrin:nd e e i ememate o Media Forum Attracts Nearly 400
CC Commissioner Jonathan Adelstein hosted a forum dubbed
Yahoo! Debuts Podcast Search Beta a "Town Meeting on the Future of the Media” on Oct. 5 at the
Last week giant web portal Yahoo! debuted Yahoo Podcasts, a podcast search service and aggregator, University of lowa to hear the concems of local media and residents
at http://podcasts.yahoo.com. Along with a search engine, the beta service features direct links to about the state of the media landscape. According to the lowa City
brand-name podcasts, including WHTZ (Z100)/New York’s popular “Z100 Phone Taps.” Press-Citizen, CHR/Pop KZIA/Cedar Rapids GM Eliot Keller said
Each listing inciudes a one-click “Listen” button and a “Subscribe” button that lets the podcast be added his locally owned station competes with clusters owned by Clear
to the user’s regularly updated downloads in iTunes, Yahoo! Music Engine or other software. Channel and Cumulus and urged the commission to tread carefully
with its ownership regulations. “| hope the FCC doesn't allow local
RTNDA Asks New Chief Justice To Allow Audio, Video In Court ownership to go the way of the dinosaur;” Keller said.
TNDA President Barbara Cochran has asked newly appointed Chief Justice of the United States John Panelists and attendees at the session, which also featured Com- I
Roberts to lift the ban on radio and television coverage in the U.S. Supreme Court. During his con- missioner Michae!l Copps' legal adviser Jordan Goldstein, spoke out
firmation hearings Roberts said he is open to the idea of televising court proceedings. against further loosening the agency’s ownership rules, which are
The RTNDA supports legislation introduced by Sen. Arlen Specter that would allow audiovisual cover- slated for review once the commissioners agree on how to proceed.
age of the Supreme Court. For his part, Adelstein expressed concern about the state of lo-
cal news and how the commission’s rules have allowed for increased
Under New Law, Bloggers May Not Be Journalists ownership consolidation. “What we've done over the years is to pull
en. Richard Lugar, co-sponsor of the Free Flow of Information Act 2005, a proposed federal shield our own fangs, and we have become, basically, a toothless tiger,’
law for journalists, told the Inter American Press Association this week that bloggers — keepers of he said. “I think the public is befter served hearing many voices
often-political online journals — will “probably not” be considered journalists under the law, Editor & Pub- fatherjthan,a hanciul ofigiantivoices sefossialnumber{oflolflets; ey
lisher reported. Lugar continued, however, “As to who is a reporter, this will be a subject of debate as this own. There's virtually no coverage of local issues:
bilt goes further along.” |

Jn the current version of the Free Flow of Information Act, the people and groups exempted from cer-
tain obligations to reveal the sources of their reporting are “any entity that disseminates information by
print, broadcast, cable, satellite, mechanical, photographic, electronic or other means and that publishes
a newspaper, book, magazine or other periodical in print or electronic form; operates a radio or television

Continued on Page 14

Smulyan tal extent of the damage to that sta-

Continued from Page 4  tion is still undetermined, the com-
WVUE-TV/New Orleans. Inthe fil-  pany believes its insurance policies
ing Emmis noted that while the to- ~ will cover the property costs.
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Establish Your Presence
with Roll-a-Sign™

©®  Cost-effective and Durable ©
®  Perfect for concerts, events and giveaways ©
©  Will beat or match competitor’s pricing* ©

Roll-a-Sign™ disposable plastic banners are a cost effective way to promote your station,
company or spec:al event. Each banner is printed on high quality, weather resistant, 6 mil
plastic film. We can print up to four spot colors of ink per banner. Depending on the con-
figuration of your logo, you can get anywhere from 169 to 340 banners on a 1,000 roll.

It’s easy to use ... just roll off the desired length and cut! Indoor or outdoor, Roll-a-Sign™
gets your messagge across and is ideal to give away at concerts and other public events.

Fax us your logo along with the specific color separations and size, and we will give you a
‘ree quotation. If you have questions, please contact Roll-a-Sign™ TODAY!

Visit our website today for more information or call to place an order!

www.rollasien.com
1-800 231-6074

Reef Industries, Inc. - 9209 Almeda Genoa Rd. - Houston, TX 77075
Phone 713-507-4200 - Fax 713-507-4295 - email: ri@reefindustries.com

©2004 REEF INDUSTRIES, INC. Roll-a-Sign is a registered trademark of Reef Industries, Inc. *Restrictions apply. Call for details!
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MANNHEIM ST

Mannheim Steamroller’s Chip Davis
narrating the rich stories and legends of
Christmas, “keyed” to top holiday music.

The 12 Days of Christmas - 12 :60 second
vignettes leading up to Christmas Day.

Five minutes of local inventory and
four minutes of network inventory
per hour.

Featuring Mannheim Steamroller

and
Céline Dion Kelly Clarkson
Clay Aiken Josh Groban
Mariah Carey Amy Grant
Perry Como Pointer Sisters
Johnny Mathis Andy Williams |
R. Kelly Burl lves
Sting Jose Feliciano = =
Vince Gill Robin Williams '
Barbara Streisand Faith Hill l;!gﬁ}nggxhgﬂ
All music is well known and well tested. Sl

12 Rich, Warm Hours!
602-381-8200 % B, WIS

TalkRadic

MWW americanracdionisiory co
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EAMROLLER’S

Cleared in over 50 markets
including

WBAL Baltimore
WBAP Dallas/Ft. Worth
WGY Albany
KOGO San Diego
WOAI San Antonio
KFYI Phoenix
KHVH Honolulu
WRVA Richmond
WIBC Indianapolis
KFAB Omaha
WRIT Milwaukee
KFBK Sacramento
WOWO Fort Wayne
s 99.9 KEZ Phoenix
& WKRC Cincinnati
N D2 g WDBO Orlando
TP KLBJ Austin

New affiliates being added daily.

No Cash! All Barter!

Designed for NewsTalk, AC, Oldies, 70’s, 80’s,
Full Service and “Jack” FM type formats.

Network
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NEWSBREAKERS

Entercom, Davidson
Shuffle Formats In
Greenville, SC

Entercom Communications has
closed on its $45 million purchase
from Barnstable Broadcasting of
Oldies WGVC, Classic Rock WROQ
and Rock WTPT in Greenville, SC.
In order to meet FCC regulatory
limits, Entercom sold WSPA-AM,
WOLI-FM & WOLT in the market
to Davidson Media Group for $6.7
million in cash.

Entercom soon after dropped the
Oldies format on WGVC and re-
placed it with the Contemporary
Christian/Positive Country format
called “The Walk” that was previ-
ously simulcast on WOLI & WOLT.
There were no staff changes in the
move. Entercom will continue to
operate CHR/Pop WFBC, News/
Talk WORD-AM & WYRD-AM
and AC WSPA-FM in the market.

“Our decision to give up the Old-
ies format in favor of The Walk was
based on the incredible growth of
contemporary Christian music in
the 25-54 female demographic,”

SUN, FUN & LA VIDA LOCA puring a recent listening party for Ricky
Martin's new CD at the Rooseveit Hotel in Los Angeles, a bunch of people
cornered Martin and commanded him to pose for this picture. Seen here are (I-
r) Shan Sifver; Fox All Access co-producer Deanna Despot Martin; Fox All
Access co-producer Monica Guerra; Hollywood Hamilton’s wife, Marina;
Hollywood Hamilton’s Weekend Top 30 producer/affiliate relations rep Michelle

Parisi; and Rick Dees Weekly Tep 40 producer Clarence Barnes.

Entercom/Greenville, SC VP/GM
Tom Durney told R&R. “Abig ben-
efit here is going to be clearing up
confusion by now having the for-
mat on one dial position.”

Back at WSPA-AM, WOLI-FM &
WOLT, Davidson has moved the
Awake With Drake morning talk

show from “Family Values Talk”
WSPA-AM to WOLT; the rest of

WOLT's day teatures gospel music. |

WSPA-AM is planning to change
call letters to WOLI-AM and wili si-
mulcast the Spanish-language mu-
sic programming now on WOLI-
M.

L
hE

Jimmy Steal

Vice President

of Programming,
Emmis Communications
Programming Director
Power 106

Los Angeles

“PD Advantage Is the Single
Most Useful Tool | Have”

“PD Advantage® gives me quick insights into what
is happening on my station—and fo my competitors
too. The Cume/TSL grid takes all the mystery
out of what we need to achieve our long4erm

ratings goals.

Find out what PD Advantage insight can do for your station—contact your Arbitron
representative or drop an e-mail to gary.marince@arbitron.com.

© 2005 Arbitron Inc. 05PRG-324 PD Advantage® is o registered mark of Arbitron Inc.

(L) advantage

When You Know More, You Program Beter

ARBITRON

“PD Advantage is easy to use and gives me
actionable information in important areas such as
tracking my 100+ QH diary holders and week-
by-week diary returns. The Diary Comments are
always insightful anc often entertaining.”

waw. ArbitronRadio.com
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Waitt To Syndicate Adult Hits ‘Bob-FM’

Waitt Radio Networks and Commonwealth Radio have signed
an exclusive arrangement to syndicate the Adult Hits “Bob-FM” for-
mat. Joel Folger of Folger Entertainment Co. will consult.

“After visiting the Waitt facilities and learning about the operation, | was
extremely impressed,” Folger said. “_ocalization is a key component for
Bob-FM. When it comes 1o incorporating local-station content, Waitt Ra-
dio Networks is absolutely the best. [WPYA in] Norfolk and [KBPA in)
Austin are the standard-bearers for this format’s success. With the help
of Waitt Radio Networks, we intend to spread this success to markets
across America”

Mary Quass, President/CEQ of Waitt parent NRG Media, said, “Our
goal at WRN is to be the best local solution for our client stations. The
addition of Bob-FM gives us an exciting format to help stations win in
their markets.”

Commonwealth head Bob Sinclair said, “I am very pieased to have a
successfully innovative and affiliate-focused company like Waitt Radio

Networks distributing Bob-FM in the U.S.”

WAY-FM

Continued from Page 3 |

“Matt’s promotion is due to the |
fact that he’s been managing four |
stations in Middle Tennessee, |
nearly 20 translators and the hub of |
the CHRSN network operations,” |
said WAY-FM COO Lloyd Parker.

“Jim managed multiple stations
before joining WAY-FM, and I be-
lieve that, along with seasoned vet-
erans Jeff and Steve, the three of
them will make a strong team.”

Austin has been with WAY-FM
since 1997. Marshall moved to
WAY-FM earlier this year after over- |
seeing WMHK/Columbia, SC and
WRCM/Charlotte for Columbia
Bible College.

Goodman
Continued from Page 3 |

and before that did nights at WXLK/
Roanoke, VA; swing at WNVZ/
Norfolk; and part-time at WRVQ/
Richmond.

“|[WKZL GM] Bruce Wheeler
was deluged with high-caliber ap-
plicants in top 30 markets who
were willing to move down in mar-
ket size for the chance to work at |
a family-owned station that enjoys f
the reputation of WKZL,” Mc-
Hugh told R&R. “But at the end of
the day, after talking with a lot of
great people, the person that the staff I
really wanted was Jason. He's a
great guy, and I'm very proud of
him.”

Payne
Continued from Page 3

because he had worked in Jackson
for over 50 years.

“When he stopped doing news, |
he decided to become a Gospel an-
nouncer, and he impacted that
community as well. He was an
outstanding broadcaster and a won-
derful family man.”

Payne is survived by his wife
and three children. His family cel-
ebrated his life at a funeral held on
Oct. 8 in Jackson.

wwwW americanradiohistorv com

Citadel

Continued from Page 3

ideas our programmers create
within our company.

“Citadel is also committed to
helping grow the future of the
Country format with projects like
Inside Country and collaborative
broadcasts centered around major
country music events. Both Eddie
and Shelly have a passion for see-
ing Citadel Country continue to
grow and lead in all aspects of the
format.”

Easton spent eight years with
WRBT/Harrisburg and was PD
when she left for the WCTO PD
post in February. Haskell joined
Citadel/Albuquerque in January
2004 and before that programmed
Country outlets KKAT/Salt Lake
City and WYCD/Detroit.

Sabean

Continued from Page 3
Scott Greenstein, President of Sirius
Entertainment and Sports. “He has
demonstrated exceptional abilities
in developing talent and achieving
great success in multiple markets.
And given Tim's history with
Howard, we're confident that
Howard's radio revolution is on its
way.”

Sabean, who will begin his Sirius
duties on Oct. 17, has worked for
Infinity since 1991. In his most re-
cent post he supervised the pro-
gramming of WYSP; WBCN/Bos-
ton; WRKZ/Pittsburgh; KUFO/
Portland, OR; KSRX/San Antonio;
WAZU /Columbus, OH; and WXRK/
New York.

Gramzay
Continued from Page 3

with fellow Clear Channel execu-
tives who are in tune with the needs
of listeners and advertisers.”

Gramzay returned to radio as PD/
moming personality of KHEY in Au-
gust 2002 after a short time away
from the business. He was upped to
OM of the cluster this past June.
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v ARTIST WEBSITE ACCESS ; \ ON WEBSITE ACCESS
v PROMO ONLY RECORD SER\IIGE v FULL-LENGTH MUSIC AUDIO

BUILT BY AND FOR THE INDUSTRY'S BEST RADIO PROGRAMMERS AND LABEL EXECUTIVES.
MEDIABASE

WE’RE LISTENING.
818.377.5300
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NEWSBREAKERS

*JODY ROSEN is named GSM of
Clear Channel's WGST/Atlanta and
the Georgia News Network, while
HUGH McPHERSON is named GSM
of clustermate WBZY. Rosen was most
recently GM/Managing Partner for
Wilks Broadcast Group's three stations
in Fresno; McPherson was GSM of
WTPT/Greenville, SC.

* JASON GROTHE becomes Director/
Sales of NextMedia’s North Chicago
cluster of WIIL, WKRS, WLIP, WWYW,
WXLC & WZSR. He was previously
Station Manager of the company’s
Waukegan, IL cluster.

National Radio

* ABC NEWS RADIO launches “Des-
perate Housewives Minute,” a one-
minute feature airing on Mondays that
recaps the previous night's episode of
ABC-TV's Desperate Housewives. Itis
available to affiliates and on ABC Ra-
dio Networks' ePrep subscription ser-
vice. In addition, the ePrep service is
offering a one-minute recap of ABC-
TV's Lost.

ABC News Radio is also offering
to affiliates the one-minute feature
“Brian Ross Investigates,” an ongoing
series of reports on terrorism, corrup-
tion and fraud.

* ABC RADIO NETWORKS launches
the Spanish-language radio program
Viva Disney, which features music; in-
teractive games; and tips on activities,
parenting and other topics. The show
is offered in two versions, Latin Pop
and Modem Mexican, with music by
artists like Alejandro Fernandez, Ana
Gabriel, Luis Miguel, Mariana and
Kumbia Kings.

Viva Disney is currently heard in
15 markets, including on KMXA/Den-
ver, KSVE/El Paso, KMIA/Phoenix,

g

“Manmaces

= Recording artist Billy Joe
Shaver to Wanda Lynn Canady,
Sept. 26

BirtHs

* United Stations Radio Net-
works Exec. VP/Comedy Dr.
Dave Kolin, wife Louise, son
William Walter Kolin, Sept. 28.

* WCLT-FM/Newark, OH MD/
aftemoon driver Tommy Doug-
las, wife Tammy, daughter Erin
Davis, Sept. 22.

=Dualtone Records co-Presi-
dent Dan Herrington, wife Mis-
sy, son Oliver Daniel, Sept. 13.

* WISW, WOMG & WTCB/Co-
lumbia, SC PD T.J. McKay, wife
Melinda, son Jackson Phillip,
Sept. 7.

CONDOLEMCES

* Longtime Toronto Blue Jays
voice Torn Cheek, 66, Oct. 9.

* Jack Yearwood, father of re-
cording artist Trisha Yearwood,
72, Sept. 20.

* Veteran record executive,
producer and promoter Ray Ruff,
67, Sept. 14.

* Longtime San Francisco Bay
Area radio personality Stephen
Capen, 59, Sept. 13.
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KRZY/Albuquerque and WJNX/West
Palm Beach, and further expansion is
expected throughout the year.

In refated news, ABC Radio Net-
works also premieres “Vegas Deluxe,”
a one-minute entertainment feature
hosted by luxury-lifestyle expert Rob-
in Leach. The feature will also be avail-
able on ABC's ePrep subscription ser-
vice.

In addition, the network enters
into an exclusive multiyear agreement
to create and distribute a weekly two-
hour syndicated radio program hosted
by Puerto Rican reggaeton artist Dad-
dy Yankee. The show is expected to run
on Saturday evenings beginning this
fall.

*JONES RADIO NETWORKS is of-
fering The Bill Press Show. Hosted by
the progressive talk host, the show will
air weekdays from 6-9am ET and be
co-hosted Air America commentator
Christy Harvey. Press’ background in-
cludes a five-year stint on KFl/Los An-
geles, and he’s the former co-host of
MSNBC's Buchanan and Press and
CNN's Crossfire. He also writes a
twice-weekly column syndicated na-
tionally by Knight-Ridder.

* FOX NEWS RADIO plans to debut
The John Gibson Show next month.
The show, hosted by the Fox News
Channel anchor, will air from 6-9pm ET
Monday-Friday.

In related news, WESTWOOD
ONE signs a deal to continue distrib-
uting Fox News' The Radlio Factor With
Bill O'Reilly nationally.

*MTV RADIO NETWORK is set to
launch TAL Latino, a two-hour weekly
Latino version of MTV's TRL Weekend
Countdown hosted by MTV's Suzie
Castillo, on Oct. 22.

* X RADIO, the programming division
of Excelsior Radio Networks acquires
Backtrax USA. The weekly '80s and
'90s music show is hosted by Kid Kelly
and currently airs on a reported 400
affiliates nationwide. Kelly will remain
host and Creative Director, and Back-
trax Exec. Producer Kathy Gilbert will
stay on as a consultant.

Gilbert will also advise X Radio on
its other syndicated programs as part
of the newly signed deal. Excelsior's
sales arm, Dial Communications-Glo-
bal Media, will serve as Backtrax USA's
exclusive ad-sales representative.

Meanwhile, X Radio is now pro-
viding affiliate sales and marketing for
Jefferson-Pilot Radio Network. Itis also
presenting Alicia Keys: Unplugged
from Oct. 13-16.

* AIR AMERICA SYNDICATION is
formed by Air America Radio. Operat-
ing more like a traditional syndicator vs.
AAR's 24/7 network model, the newly
formed unit will distribute additional pro-
gramming and services to both Talk and
music stations nationwide.

The new division’s debut project
is to expand affiliations for currently
self-syndicated progressive taltker
Thom Hartmann. Network advertising
sales for the new division will be han-
dled by Jones MediaAmerica as an
extension of AAR's current advertising
representation agreement with that
company.

* ALLEN MEDIA STRATEGIES an-
nounces the debut of Positive Parent-
ing, a 30-minute weekend radio show
hosted by parenting expert Armin Brott.

Brott, known as “Mr. Dad,” is the
author of The Expectant Father and

regularty appears on NBC's Today.
The new show is delivered on CD. Sta-
tions can also get giveaways and
moming show phoners with Brott.

*THE LIFESTYLE TALKRADIO
NETWORK adds The Debbie Nigro
Show, which airs Monday-Friday from
10am-noon ET, and The Frankie Boy-
er Show, which airs weekdays from
noon-1pm ET. Nigro had been featured
on Doug Stephan's Good Day and
hosted The Working Mom on the Run;
Boyer is an expert in health, fitness and
medicine.

* SIRIUS SATELLITE RADIO adds
Talkin' With the Cuz, a talk show host-
ed by legendary New York personality
“Cousin Brucie” Morrow, on channel
103. Morrow already hosts two week-
ly music programs on Sirius.

« ENVISION RADIO NETWORKS'
Chop Shop Guitar Radio Show will
deliver via download or CD the 2nd
Annual Chop Shop Ozzy Halloween
Special, a one-hour show hosted by
Ozzy Osboumne and including such
guests as Audioslave’s Tom Morello,
Judas Priest’s Glenn Tipton, God-
smack’s Tony Rombolo and Dis-
turbed’s Dan Donegan.

* McVAY MEDIA signs on to help pro-
duce and present The Beacon, a three-
hour, nationally syndicated AC-orient-
ed music show designed to air on Sun-
day momings that also features a va-
riety of public-affairs topics.

Records

* KEN RUSH joins Equity Music Group
as Manager/Southwest Promotion.
The move comes seven months after
Rush took an early retirement pack-
age from Arista/Nashville. He replac-
es BRAD HELTON, who becomes the
label’s Northeast promo rep, filling a
post vacant since Cliff Blake exited to
join 903 Music last January.

* JIM WILSON joins Sony Wonder as
Exec. VP/GM. He was previously
President of Rolo Media.

* GREG BAYS is named Sr.VP/Sales
& Marketing of EMI CMG, effective
Nov. 2. Bays will take on duties previ-
ously handled by former EMI CMG
Distribution President Rich Peluso,
who has been named President of the
Safe Side, which creates child-safety
products for elementary-school- aged
children.

* TICE MERRIWEATHER rises from
Assoc. Director/Publicity to Sr. Direc-
tor/Pubilicity of Zomba Label Group.

* KIMBERLY ALLISON-HOPKINS
becomes VP of Sony BMG Strategic
Marketing Group’s strategic business
development department, which taps
KENDRA COMMANDER as Sr. Di-
rector. Allison-Hopkins was most re-
cently President of Rocket Brand Mar-
keting; Commander was Director/
Business Development for Sony BMG.

*« GEORGE WHITE is promoted from
VP/Technology Business Develop-
ment to Sr. VP/Strategy & Product
Development at Wamer Music Group.

* GOTIZM MUSIC enters into an ex-
clusive, worldwide pact with Atlantic
Records. Based in Los Angeles, the
newly established label was founded by
Del Williams, who will also serve as an

Mark Your Calendars -

Impodant dates and events in the coming months

___ Dctober
Oct. 16 — Nashville Songwrit-
ers Foundation Hall of Fame
Dinner, Nashville; www.
nashvillesongwriters.com.
Oct. 17 — ASCAP Country
Awards Dinner, Nashville;
www.ascap.com
Oct. 18 — BMI Country
Awards, Nashville; www.
bmi.com
Oct. 19 — SESAC Country
Awards Dinner, Nashville;
www.sesac.com
Oct. 22 — International Gospel
Music Hall of Fame and
Museum induction ceremony,
Detroit; www.igmhf.org
Oct. 27 — Tapping Into the
Power of the Black Dollar,
Allanta: www.themedia
audit.com

< November >

Nov. 2-6 — Black Entertain-
ment Sports Lawyers Associa-
tion Conference, Scottsdale,
AZ; www.besla.org

Nov. 4 — Mid-Atlantic Music
Association Reunion. Bowie
MD

= December -
Dec. 8-11 — R&R Christian
Summit, Nashville; www.
radioandrecords.com.

Dec. 19-20 — Last reporting
days of the year

< February —
Feb. 1-3, 2006 — RAB 2006,
Dallas: www.rab06.com
Feb. 8, 2006 — Grammy
Awards, Los Angeles;
www.grammy.com

<__ February >

[
|
[
[
|
|
!
|
Feb. 15-17, 2006 — CRS-37, | |
Nashville; www.crb.org [ l
< March > | |
March 1-4, 2006 — Canadian l
Music Week, Toronto: www. |
cmw.netffestivalmain.htm |
March 2-4,2006 — R&R Talk |
Radio Seminar, Washington,
DC; www.radioandrecords.com I
March 9-12, 2006 — Michele |
Clark Promotions Sunset ]
Sessions, Palm Springs
March 10-19,2006 — SXSW, | |
Austin; www.sxsw.com |
March 14-16, 2006 — Rick Scott | |
Sports Conference, Phoenix; |
www.sporisradio.com
March 23, 2006 — Bayliss Radio | |
Roast: Clear Channel President/ |
CEO Mark Mays, New York; I
www.baylissfoundation.org |
|
I
I
I
[
I
I
|
|
|
|
[
I
I
|
|
|
I
[

~ Aprit
April 2006 — Urban Network

Conference, Palm Springs, CA; |
www.urbannetwork.com

s=EwiMay. = |
May 18-20, 2006 — NONCOMM-
vention, Louisville; www.triplea
radio.com

< June > |
June 14-18, 2006 — CMJ Music |
Fest, Cleveland; www.cmj.com

< September

Sept. 20-22, 2006 — R&R |
Convention & NAB Conven-
tion, Dallas;, www.radioand
records.com

The Industry Events Calendar s now avallablo online at
wwwradisandrecords.comResourcesindustry Calendar.asp

A&R consultant to Atlantic Records and
has spent 12 years presiding over Al-
temative Music Marketing Strategies.

* DANIEL KRUCHKOW is promoted
from Sr. Director/Online Sales & Mar-

keting to VP/Digital Media & Com-
merce for island Def Jam Music Group.

Industry

* BRAD KELLY is promoted from VP/

National Radio Sales to VP/Group
Sales for Arbitron, which aiso ups
BETH WEBB from Manager/PPM
Methods & Analysis to Director/Porta-
ble People Meter Research and DAN
AMES from Manager/International
Methods & Standards to Director/Inter-
national Research.

* LISA ROSENGARD joins Interep in-
novations as Director/Marketing. She
comes from WCIU-TV/Chicago, where
she was Director/Sales Marketing.

National Radio: Doug Stephan’s
Good Day adds affiliates KBNP/Port-
land, OR; KFNN/Phoenix; KSYL/Alex-
andria, LA; WHWH/Trenton, NJ;
KMRN/Cameron, MO; WLIE/New
York; KAKC/Tulsa; KBNN/Lebanon,
MO; WGNS/Nashville; KGOE/Eureka,
CA; KGWA/Enid, OK; WBCF/Flo-
rence, AL; KHLP/Omaha; KAGM/Albu-
querque; WTOD/Toledo; KBUF/Hol-
comb, KS; WRDD/Johnstown, PA;
WDXIWJackson, TN; and WTMY/Sara-
sota. Stephan’s weekend program,

www americanradiohistorv com

The Talkradio Count Down, adds
WELW/Cleveland.

Envision Radio Networks’ mom-
ing show prep services BitXchange
and AudioXchange add affiiate XHRM-
FM/San Diego ... Wilbur Entertain-
ment's Dennis Mitchell's Breakfast
With the Beatles adds KDBX/Brook-
ings, SD; KOZY/Grand Rapids; KKOT/
Columbus, NE; KCPI/Rochester, MN;
KRKR/Lincoln, NE; KTLB/Des Moines;
and KITN/Sioux Falls, SD as affiliates
... ESPN Radio on Oct. 3 will launch
the subscription-based ESPN Radio
Insideron ESPN.com, enabling listen-
ers to stream audio clips or download
podcasts of commercial-free content.
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It's fime to
upgrade your AMT.

I¥’s time for a FACT.
Strategic Music Test.

You need to know more than just which songs are most popular.
You need Fit, Compatibility, TSL Maxe, pcFACT...
You need the tools that the world’s leading stations use to win.

Not getting what you need?

It’s time to upgrade your music decisions.
It’s time to upgrade to the deeper insights of FACT.

It's fime fo call Coleman.

COLEMAN

Music. TRENDS. BRANDING.
www.ColemanlInsights.com

919-571-0000



www.americanradiohistory.com

»
NEWS

Jefferson-Pilot
Continued from Page 1

company’s stations. In fact, Ben-
son said he believes the merger
with Lincoln National won’t have
a negative impact on Jefferson-Pi-
lot, and that Lincoln, which owns
the Lincoln Financial Group, is ex-
cited about expanding into the
broadcasting business.

"“They realize that the broadcast-
ing business is a very cash-flow-
rich business,” Benson said. “This
kind of cash flow gives them real
dollars and a chance to grow their
company.”

Benson also said that he fully
expects the radio division to re-
main part of the new company in
the long term. “We will remain an
integral part of the organization,”
he said.

He noted that, following the
parent company’s absorption into
Lincoln, the communications divi-
sion will change its name at some
point. The merged company will
be called the Lincoln Financial
Group.

Lincoln National Chairman/
CEO Jon Boscia, who'll hold the
same title for the new company,
said, "By joining forces, we will
create a company with enhanced
scale, a comprehensive and bal-
anced product portfolio, greater
distribution penetration and geo-
graphic and market diversity.”

Jefferson-Pilot CEO Dennis
Glass will become President/COO
of the merged company.

— Joe Howard

Viacom
Continued from Page 1

will maintain distinct boards of di-
rectors, the boards will initially
share four members: Sumner and
Shari Redstone, NAI Director
Philippe Dauman and Viacom Di-
rector Frederic Salerno.

After the split, current Infinity
Exec. VP/CFO Jacques Tortoroli
will become Sr. VP/Chief Ac-
counting Officer and Corporate
Controller of the company that
will carry the Viacom name. He'll
be leaving radio behind, as the In-
finity radio division will migrate
to the newly created CBS Corp.
The new Viacom will comprise the
company’s cable, home entertain-
ment and film operations.

Viacom Exec. VP/CFO Michael
Dolan said, “We are fortunate to
have access to Jacques’ expertise
and leadership skills. We will be
looking to Jacques and his team to
help us seamlessly complete the
spinoff process and launch the
new Viacom. Based on his past
performance, [ have no doubt
Jacques’ contributions will lead to
a smooth transition and a success-
ful future.” Tortoroli took over as
Infinity’s CFO in July 2002.

Meanwhile, 24-year Viacom vet-

Report

Continued from Page 1

Channel stations averaged 8.9 min-
utes per hour, while Infinity sta-
tions averaged 12.3 minutes.

Markets with the biggest de-
clines were Houston (down 20.3%),
San Francisco (15.5%), Philadelphia
(12.2%) and Detroit (10.5%).

However, despite Clear Chan-
nel’s efforts to boost the shorter
ads’ popularity, Harris Nesbitt
analyst Leland Westerfield said
that the percentage of overall air-
time devoted to 30-second spots
has lingered around 13%-15%
since February, the early days of
“Less Is More.”

“The advertising industry is
one where irertia can be difficult
to overcome,” Westerfield said.
“The process of migrating from
traditional 60-second spots to 30s
and 15s has proven to be a more
challenging and more lengthy
process than Clear Channel first
thought.”

However, Westerfield noted
that Entercom has had success in
charging between 70%-75% of the
cost of a 60 for 30s and 15s and
that if that sort of pricing strength
can be maintained, “Less Is
More” will “ultimately prove a
success.”

— Joe Howard

TSL

Continued from Page 1

results released in March 2005,
the updated information shows
new-media use has risen only
13%. Meanwhile, listening to tra-
ditional radio among 35-64s con-
tinues to rise, from 70 quarter-
hours a week in Q4 2004 to 75 in
the new results.

“While it is difficult to discern
specific reasons [for the change],
these latest findings suggest that
traditional radio may be effec-
tively addressing listener concerns
to the point where declining use

previously measured has not only
slowed, but a pattern of stabiliza-
tion may be occurring,” Bridge
said.

“Media multitasking, once com-
mon only among 12-24-year-olds,
may be contributing to these latest
findings. Use of traditional radio
is stabilizing and in some cases
even increasing at the same time
that use of MP3 players and the
Internet are also increasing.”

The report concluded, “Con-
sumers appear to be working
through use patterns that allow
them to enjoy all their media pref-
erences.”

Clear Channel

Continued from Page 1
John Hogan said, "We take this
very seriously, and our policy is
clear: If you engage in pay-for-
play, you cannot work for Clear
Channel. We believe the vast ma-
jority of our programmers are do-
ing a terrific job, fully within the
law.”

Clear Channel also said its GMs
and programmers will receive addi-
tional education on the company’s
anti-payola rules and that it will

revise the payola affidavits that
programmers sign each year to en-
sure the documents are “more ex-
plicit about activities that are not
permitted under the policy.”

As a result of Spitzer’s investi-
gation, label group Sony BMG ear-
lier this year admitted to making
illegal payments to radio stations
in exchange for airplay and agreed
to make a $10 million payment to
a New York nonprofit organiza-
tion that funds music-education
programs.

eran Susan Gordon will carry her
responsibilities as Sr. VP/Chief
Accounting Officer & Corporate
Controller from the current com-
pany over to the new CBS, which
will comprise Infinity, the CBS
television stations and network,
the UPN network, King World
and other divisions.

Continued from Page 6

ter and been released.
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station (or network of such stations), cable system or sateliite carrier, or
channel or programming service for any such station, network, system
or carner; or operates a news agency or wire service.”
I That definition appears to exclude nearly all private and most corpo-
rate bloggers. Many talk hosts and other radio personalities operate
blogs, and it's not clear how the law would affect them.
Lugar reportedly said he was inspired to write the legislation follow-
ing the incarceration of New York Times reporter Judith Miller for her
refusal to reveal a source. Miller has since agreed to testify in the mat-

Gordon will report to CBS Exec.
VP/CFO Frederic Reynolds, who
said, “We couldn’t be more thrilled
to have such a valued executiveand
to benefit from Susan’s vast public
reporting experience and her deep
institutional knowledge of our com-
pany and its businesses.”

— Joe Howard
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The Debate Qver
Political Talk

Has red vs. blve run its course at Talk radio?

Fn recent weeks a debate has been taking place in the media
I over whether political discussion has run its course at Talk
radio. Those who believe this to be true cite sliding ratings for
a number of Talk stations as proof, while others say those dips
are merely cyclical and that political discussion remains a strong
component of successful Talk stations.

While media pundits can debate this topic all
they wish, to get some real answers about political
talk’s future, we asked for comments from those
who influence the format and those who create it.
Although some suggest that there is perhaps too
much emphasis on political discussion, most agree
that the death of political debate on Talk radio is a
rumor that has been greatly exaggerated.

Gabe Hobbs
Clear Channel Radio

Political talk is not disco. Folitical talk has been
around for thousands of years, but it's a relative-
ly new phenomenon that we now do it on the
radio. A couple of thousand years ago you could
be fed to the lions for a politically incorrect view-
point. Today you can still bz fed to the lions —
aka. talk hosts — but it's almost never fatal.

What I'm trying to say is, like anything else
in this business, we have to evolve, embrace
change, recognize shifting winds and then re-
spond. Perhaps it’s the way we talk about poli-
tics, not the fact that we talk about politics, that
needs examining.

Hard-core political talk has always made my
eyes glaze over and probably always will. How-
ever, those who can entertain, present ideas and

make their point in a compelling and interest-
ing way will always get my attention — and the
attention of the listener.

There is a bright future for many different
forms of Talk radio, and political talk is certain-
ly one of them. We always have a bit of a rat-
ings hangover following a heavy political cycle
like 2004, so let’s not panic. Relax, evolve, do
good radio, and we'll all be just fine.

Ken Beck
Enfercom

I absolutely believe there is fatigue with po-
litical-combat talk among the mass audience,
and the ratings accurately reflect that. To a car-
tain extent, this is a cyclical phenomenon that
we sometimes see after a hotly contested presi-
dential election.

This time the ratings slide is more pronounced.
This could be a warning. There may be some
topics and Talk radio approaches that need up-
dating — they may be played out.

Jack Swanson
KGO & KSFO/San Francisco

Has politics run its course? Far from it. Poli-
tics has been the key issue at the town squates,

PASSING THE 100TH-AFFILIATE MILESTONE caught in a Kodak moment at New York

City’s posh Del Frisco’s steakhouse are (I-r} syndicated talker Ed Schultz and former Sen. Tom
Daschle. The pair were toasting the recent signing of the 100th affiliate for Schultz’s P1-owned and
Jones Radio Networks-distributed symdicated talk show.

taverns and dinner tables of America since be-
fore the Revolution, and if | were a betting man,
I'd say it's most likely to stay that way fora very,
very long time.

The problem is not with listeners, the problem
is with manic-depressive radio managers. Our rat-
ings are rarely as good as we like to tell ourselves
and rarely asbad as we fear. ] am optimistic about
the future as long as we keep our focus on creat-
ing interesting and entertaining Talk radio.

Bob Shomper

WBAP/Dallas

The “playlist” of Talk radio goes through cy-
cles just like music formats. However, unlike
music formats, we can't go back and play recur-
rents from our coreartists when those artists don’t
have current hits. Country stations have a wealth
of older songs from Alan Jackson, Toby Keith or
Kenny Chesney that they can play at any time.
Talk stations don’t have that kind of luxury.

In April we couldn’t recycle the 2084 election
because the big story at the time was the run-
away bride, Jennifer Wilbanks. In music formats,
the mid-tier artists usually remain at mid-tier. In
Talk radio, when our core topics burn, the mid-
tier topics must rise to the top.

The current low cycle appears to be coming
to an end. Our core topics are now much stron-
ger: The disappearance of Natalee Holloway has
been replaced by hurricanes Katrinz and Rita,
the protests of Cindy Sheehan, the confirmation
of a new Supreme Court justice and the indict-
ment of Tom DeLay.

Even the monthly Arbitron extrapolations for
August indicate that the tide has turned. Dem-
ocrats are taking all of these events and turning
them into political issues, and the 2006 midterm
elections are just a year away.

Ken Charles
KPPC & KTRH/Houston

I do not really believe that political Talk ra-
dio is a format. In my opinion, purely political
talk should be dead. Boring! Good Talk radio is
about being topical, compelling, relevant and
entertaining no matter what the topic is, espe-
cially if it's politics. Most of the people decrying
the end of political Talk radio are people who
don’t get these things about good radio in gen-
eral, and Talk radio specifically.

Talk radio is a medium to discuss the big is-
sues of the day. Sometimes those issues are po-
litical, and sometimes they can be Desperate
Housewives, Terrell Owens or whatever the next
big thing is that people are talking about.

It is the way these topics are packaged and
presented that drives listeners and listening. The
talk show hosts who think they are out to save
the world and get their candidates elected are
the ones on the way out. The ones who get that
this is an entertainment business first are the
ones with legs and long futures. The same thing
applies to programmers and the radio stations
they operate.

The people calling political Talk radio “dead”

Continued on Page 18
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The Debate Over....

Continued from Page 16

are comparing spring to fall and winter ratings
from last year, when there was a huge election
going on and interest in Talk radio was at an
apex. People who are not normally Talk radio
listeners were glued to their radios, searching for
information and discussion about the election.

Kerry vs. Bush was fun to talk about because
it was bigger than just politics. It was personal
and emotional, and that is what made it such a
great talk topic. It was not just right vs. left.

Look at the stations these radio pundits are
calling dead, and you'll see, for the most part,
that their numbers are just as good today as they
were before the 2004 election. If that's dead, it is
dead all the way to the bank.

Jim Bohannon
Westwood One

We go through this song and dance so often.
No, political talk isn’t dead, any more than polit-
ical talk is the only way to ever go in Talk radio.
Political talk is cyclical. Yes, the Arbitron is down
abit, just as the numbers have been down in oth-
er odd-numbcered years —i.e,, nonelection years.

Most of the public, which is to say those who
think that C-SPAN comes right after A-SPAN
and B-SPAN, don’t pay attention until we start
having gut-level issues getting tied to individu-
al candidates. Then, suddenly, political talk is all
the rage again until after the next election.

1 don’t think the audience will tire of the left-
right, red state-blue state debate because hosts
have made this the defining quality of discourse.
The fact that the country is really various shades
of purple is lost on those for whom simplisticis a
game plan. In the weeks and months ahead, we'll
be using that prism to filter the following topics:

* Who's next on the Supreme Court, and will
this person be anything like a swing vote?

¢ Can Republicans keep their congressional
majorities?

* How fast should we bail out of Iraq?

* Should we take military action against lran
or Syria?

And gradually, ever so gradually, we'll start
talking about George Allen and Sam Brownback,
Bill Frist and John McCain, Rudy Giuliani and
George Pataki, Hillary Clinton and John Kerry,
John Edwards, Bill Richardson, Evan Bayh and
goodness knows who else.

Because gradually, ever so gradually, we'll
start our biennial caring. So, to hosts of issues-

oriented shows, be optimistic. As long as you
throw ina few fun, odd topics during odd-num-
bered years, you'll do just fine.

Tisa Lasorte
KTAR/Phoenix

Listeners may go through bouts of fatigue af-
ter an intense election period, but government
will always be of interest to the Talk listeners,
and shows that discuss it in a compelling man-
ner will always have a following.

One concern would be if the issues-oriented
shows continue to be tco predictable in their par-
ty-line expression rather than expressing opin-
ions based on a particular topic. There is always
an audience that wants to hear the preaching of
their own political “church,” but there are many
moderates who will consider that predictability
totally boring.

“We always have a bit of a
ratings hangover following
a heavy political cycle like
2004, so let’s not panic.”

Gabe Hobbs

Nate Lundy

WOAI/San Antonio

1 don’t hear a death knell for political talk.
However, in the long run, it is in the best inter-
est of stations and hosts to look beyond politics
for the topics they cheose for their shows. The
reason? Because that is an accurate reflection of
our audience.

Our audience isn't talking about politics 100%
of the time, so why stould we? They’re talking
about much more than that, and we need to re-
spond accordingly. The vast majority of Ameri-
ca really doesn’t care what Newt Gingrich
thinks, so why do we keep talking about him?

This doesn’t mean you kill all political talk, it
simply means that ycu measure it and balance
it against the whole spectrum of news and en-
tertainment.

The problem with political talk is often rot
what the host is saying, it's how they are saying
it. Rush can talk about politics and it can be very
entertaining, but there are other hosts who

sound like they are trying to convert me instead
of entertain me. That's the problem.

Mike Gallagher
Salem Radio Networks

I'm really becoming convinced that there is
true issue fatigue with many News/Talk listen-
ers and that we’ve seen that reflected in the last
couple of books. Clearly, there has been some
audience erosion across the board with virtual-
ly every syndicated and local host.

However, I also strongly believe in the cycli-
cal aspect of our medium. One major event like
a terror attack or Hillary Clinton announcing
that she’ll run for president, and suddenly the
issue fatigue goes away.

One of the great strengths we offer is our abil-
ity to adjust to the mood and climate of the coun-
trv. For example, when a devastating hurricane
hits, we become focused on every angle of that
happening. It's what great Talk radio offers.

My show has always featured compelling life-
style and social issues, and I'm putting even
more emphasis on that theme these days. Great
Talk topics are always going to be great topics.
I'm just doing a lot fewer red-states-vs.-blue-
states topics these days.

Holland Cooke
McVay Media

Admittedly, this is nerdy, but it's fundamen-
tal: Arbitron measures recall. That means that
predictability is death. Already knowing what
Rush will say tomorrow works against what
Arbitron calls “horizontal maintenance” — re-
call of consecutive-day listening.

Today Sean Hannity came on and told me,
“Ann Coulter is coming up.” Last week he came
on and told me, “Newt Gingrich is coming up.”
I've already heard those shows. And, to be sure,
liberal talkers can fall into the same trap. This
issue is apolitical.

Radio talk hosts of any ilk need to be careful not
tooverestimate listeners’ attention spans. The most
relevant topic is that which blocks the target listen-

“In a fiercely competitive
industry, the strong will
survive — as will the
adaptable.”

George Oliva

er’s path. With gasoline at $3 a gallon, politics
seemed a world away. But now, as it is nudging $4
a gallon, politics is getting darn relevant again.
George Oliva
Springhill Syndication

Political talk is suffering, but it’s not going to
die. Its recent decline reflects waning listener
interest in politics, which has been made worse
by the oversaturation of political talk on the dial.

Listeners have either heard enough or are
finding other programming more entertaining
and relevant to them. Interest in political talk has
cooled, but it will continue to smolder until
major events fan it again. A similar decline in
audience interest threatened political talk in
2001. Then 9/11 happened.

Until political talk achieves renewed rele-
vance to listeners who set the bar, its staunch
practitioners are vulnerable. They not only risk
appearing out of touch with the audience, they
create a real opportunity for new talk talent and
even new talk genres to emerge.

Those who identify what is most relevant to
the audience and connect with them on an emo-
tional and intellectual level will win the day.
Those who do so consistently will win the war.
KFI/Los Angeles morning host Bill Handel is an
excellent example of a host who understands
that. Ina fiercely competitive industry, the strong
will survive — as will the adaptable.

Got Photos?

Want to see yourself in R&R? E-mail high-resolution digital photos of your station
events and personalities to apeterson@radioandrecords.com or mail hard copies to
Al Peterson, R&R News/Talk/Sports Editor, 2049 Century Park East, 41st Floor, Los

Angeles, CA 90067.

Introducing

Leslie Segrete

Co-Host
from TLC's
"While You Were Qut"
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ADAM JACOBSON

= gjacobson@radioandrecords.com

Life In A "Virtual
Neighborhood’

What happens when lifestyle and technology collide

Southern California Broadcasters Association President Mary
L~ Beth Garber has a question to ask: Compared to five years
ago, “When did a typical day become so completely weird?”

When Garber says “weird,” what she may
meanis“crazed,” or perhaps “impossible.” Thanks
to rapidly evolving technology, an out-of-con-
trol real estate marketplace in many major metro-
politan areas across the US. — with California,
Florida and Washington, DC among the wild-
est of housing markets — and greatly expanded
commute times, the life of a typical Americanswork-
er is vastly different from that long-ago time
when we weren'tsure whether Al Gore or George
W. Bush would become our next president.

In a recent presentation to members and
guests of the Southern California American Mar-
keting Association, Garber spoke about the im-
pact changing lifestyles and evolving technolo-
gy have had on Americans.

Time Poverty

What have we lost, and where can we go to
find it? According to Garber, “These are the driv-
ing factors of social change: Where does our time
go?”

Maybe we know the answer to that question,
and just don’t want to face the truth. Much of our
time is being spent on things that are beyond our
control, and Americans have become victims of
what Garber called “time poverty” as a result.
“There are not enough hours in a day, but this is
something you can’t control,” she explained.
“Less and less of your time is under your control.”

While things have changed greatly since 2000,
Garber also took time to compare American life
today to life in 1960, the year John F. Kennedy was

= _ elected president. Statis-
tics show that just 38% of
all women were part of
the workforce then. Few
women with young chil-
dren had jobs other than
mother and housewife.

Additionally, one in
four households had no
W, car, while 64% had one
M Beth Garber @ That relative lack of

mobility helped contrib-
ute to the strong sense of community in neigh-
borhoods, whether suburban or inner-city.

“America was ‘neighborhood-centric,”” Gar-
bersaid. ”All social aspects, and all mini-groups,
were found within five miles of where you
lived.” Meanwhile, media was truly “mass me-
dia,” with just a handful of television and radio
choices serving a wide variety of people.

Fast-forward to 2005, and it's clear that there
has been a major shift in what we value and
what we do on a daily basis. Garber said that,
based on her research, 61% of American wom-
en now work, including two-thirds of women

Continued on Page 21

LEADERSHIP

SPOTLIGHT

| am an Asst. Scoutmaster for Troop 21 in a sLburb
of Birmingham. we have a very high index 2° Eagle
Scouts to regular scouts compared to otaer trogps cf our
size. We have at-out 40 active scouts. but we're on the
active side this year and have a bunch of otential Eagle
Scouts

1 am an Eagle 3c¢o.t. Thet was a very meaningf Jl accom-
plishment, and it mears that yoL are sorn=01e at a very young
age, no mazter how you did i, #ho is able 15 accomplish sometkir g that isn’t very
small. It's & big task fcr an urder-18-year-old, and you get tc cary thal with you
the rest of xour life.

Being & By Sccut helps ycu develop the skills ¢ cormuricate an ob ective, b
motivate people and tc meet the objective. As a young leader. you get t¢ discover
early on “het not everybody responds tc the same yze of leadersaip. Scnme eed
their butts kicked, while som2 1eed a soft voice in their ear.

As a leadar, you aspire to 12&rn the best ways to communicate and motivete to
get the job done. Whether it's leading a whitewater -a®ing trp ot a hike or com-
pleting an ambiticus scftwar2 droject, you have the experience of what i takas to
move peop 2 in th2 direction ycu need them to mcve.

After | turned 1€ | went off n-o a radic ca-eer and did som= moving arounc and
wasn't active again with scoutiag until | hac a son of Cub Sco Jt age. Having been
a scout myzelf, | knew what gaod exper ences are there — the types of opaortun -

ties you jus: don't get anywhese else. We went to ar open mzeting at Fis schoci
back when he was in first giade, anc | agreed tc J¢ a den leader. | ther got ir-
volved in leadership of the pack, and we transferr23 ovar to 3oy Scouts as he got
older. He s now a high school s2nior.

On a professional level, | think there ar2 similarizies in lezcership at the work-
place and in the world of sccuring. Ore has to be cvnamic in terms of mctivating
and communicating with pecp e and heve the type cf flexibi izv 1o understand an
individua 's needs while bein3 able to move the group. Having he ability to b2 dy-
namic is prcbably the principal similarity | see.

— Brad Riegel, President/CEO, Cornerstone Research

Each wee” R&R invites successful people ir. and ousrie the rado ad recording
industries o share their thoughis on defining and communicating leadership.

Irwin Pollack.

1-888-723-4650

www.IrwinPellack.com
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Life In A ‘Virtual Neighborhood’

Continued from Page 19
with children under the age of 6. Meanwhile,
two-thirds of all adults now work.

Perhaps the most striking thing about Amer-
ican families in the 2ist century is the shrinking
number of traditional “nuclear” families. In fact,
76% of all families are not nuclear families,
meaning single-parent homes and single-person
househoids are now the norm. There’s also been
a noticeable shift to dual-earner families, with
husband and wife each immersed in their own
career.

What has that meant for commuting patterns?
A lot, as anyone will tell you during rush hour in
Los Angeles, Seattle and even Ft. Myers. With the rise
of the dual-camer family has come a correspond-
ing rise in traffic, and less than one in 10 house-
holds have no vehicle at their disposal. There’s now
one vehide for every worker nationwide.

Congestion Digestion

The change in how we live our Monday-
through-Friday lives has virtually wiped out the
traditional concept of the neighborhood, Garber
said. Instead, the abundance of small, segmented

-

RADIO DISNEY MOTORS INTO DETROIT Since August 2002, WFDF (Radio Disney

media has shifted neighborhoods from physical
locations to the vast information superhighway
we've come to know and love as the Internet.

Garber asked the crowd, “How many times
did vou have a conversation with a friend this
week?” She then took the question further:
“How many of those friends live within five
miles of you? How many of those friends did
you see in person? How many of you can name
five of your neighbors?” Of the crowd of nearly
100 marketing professionals, just one said he
knew five of his neighbors by name.

Three key factors have contributed to the dev-
olution of the American neighborhood, Garber
said: increasing time spent in congested traffic,
growing numbers of workers on the road to and
from their places of employment and, interest-
ingly, a shifting retail environment.

“As the number of commuters has increased,
the number of roads being built has remained the
same,” Garbersaid. Check out these fast facts: We
drive 3,000 more miles each year now than we did
in 1977. In fact, many commuters are now driv-
ing as far as 75 miles cach way to work every day.

In 2001 an average of 78.5 minutes per day
was spent traveling. Among the other statistics

910)/Flint, MI has had a daytime signal that floated into Detroit, but it was forced to power down to
Tkw at night, preventing it from reaching the Motor City 24/7. Now, thanks to some careful maneuver-
ing on the part of ABC, WFDF is based in the Detroit suburb of Farmington Hills, Mi. The new Radio
Disney 910 boasts a 50kw daytime metro signal and a 25kw nighttime signal that allows the station to
retain its Flint coverage while adding nearby Ann Arbor, M! and Toledo.

Radio Disney celebrated its entry into Detroit at an Oct. § party at Detroit's Henry Ford Museum.
Pictured here are Radio Disney President/GM Jean-Paul Colaco (r) and none other than Mickey
Mouse. congratulating 8-year-old Detroit-area resident Molly Urquhart on being named a “Radio
Disriey Hometown Hero” for her kindness and generosity to others.

the traditional neighborhood.

* Radio stations

—
Garber shared: Fourteen percent of one’s wak-
ing hours, on average, are spent in a vehicle, and
63% of American workers leave their homes be-
fore 8am.
But despite those figures, the primary use of
a car from day to day isn't getting to work and
back. According to Garber’s research, cars are
used most to run errands. Compared to the day-
long shopping trips of years past, she said,
“Shopping has really, reallv changed. The aver-
age American spends 20 minutes a day shop-
ping. The average American woman spends 30
minutes shopping.”

Radio Remains Top Choice

Ten years ago Americans weren't nearly as
tech-savvy as they are now. Our increasing
knowledge of and interest in technology have
been major factors in the creation of the “virtual
neighborhood,” Garber said.

Here are some more fast facts: Cell phones
were used by just 12% of all Americans in 1995.
Today cell-phone penetration is at 78%. Person-
al computers were owned by just 24% of all
Americans in 1995. That number stands at 75%
todav. A scant 15% of Americans had Internet
access in 1995. Today that number is at 75%.

“Neighborhoods went away, but we still need
them,” Garber said. “We had to find a way to
replace them. Media is one of the places to find
that.” She noted that Americans relate to media
in much the same ways as they relate to other
people.

And there’s good news for radio operators:
Radio is still tops when it comes to the number
of hours spent using media per week, and that’s

Some Virtual Neigh borhoods

In a recent speech before the Southern California American Market-
ing Association, Southern California Broadcasters Association Presi-
dent Mary Beth Garber talked about how a radio station can serve as
i a “virtual neighborhood.” Here are some exampies of substitutes for

Virtual Neighborhoods

« “Appointment” TV programs, such as Lost, 24 or Desperate Housewives

« TV talk programs. such as Oprah or Cristina

» Local TV news that breaks out of the standard desk-on-a-set format (a for-
mat originated by Joel Cheatwood at WSVN/Miami in the 1990s)

* Themed cable TV networks, such as Spike TV, Lifetime and WE

e

held steady over the last five vears. And, Gar-
ber stressed, every radio station is a virtual neigh-
borhood.

“What is a neighborhood?” she asked. “It's
common values and attitudes. It's comfort lev-
el and inclusion. {t's ease of accessibility. And
it's the ability to create an emotional connec-
tion.”

So where are Americans spending their me-
dia time? “The majority of our time is spent
lookin’ for love, guys,” Garber said. In other
words, the need for friendship and community
is being served by media. Garber gave this case
in point: One in every three men who has a cell
phone in his vehicle uses it to call a radio sta-
tion.

Expand Your 'Hood Virtuaily

Garber suggested that virtual neighborhoods
can be used to expand a marketer’s or advertis-
er’s own neighborhood.

“The most successful advertiser models are
good members of the community,” she said.
Among the businesses whose radio campaigns
Garber singled out as touching listeners in a per-
sonal way were Union Bank of California and
Saturn of Miami-Dade. She also cited Trader
Joe's food stores and Kaiser Permanente as com-
panies that share information and enthusiasm
in reaching potential customers.

“Kaiser Permanente is uniting an entire com-
pany, yet it is creating a virtual neighborhood at
the same time,” Garber said. “Consider build-
ing and distributing in virtual neighborhoods.
Good neighbors reward good neighbors with
their business.”

Tar/k

SHhows
USA

THE Source for GREAT
Talk Programming and more!

71 9 - 5 79 - () () 7() www.talkshowsusa.com
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Roth News Is News To Fox News

Lﬂiks like the brain trust at Fox News finally caught up
to the rumors that we reported months ago: Fox’s Roger
Friedman is now breathlessly reporting — get this — David
Lee Roth is taking over for Howard Stern! “The onetime lead
singer of Van Halen will assume the microphone in New
York and several other markets where Stern’s show is
heard,” Friedman reported on
Oct. 10. Wait, it gets better:
“Still not set is where Adam
Carolla, former co-host of The
Man Show, will be in place, but
sources close to the action tell
me that Roth and Carolla will
not be together.” Thanks,
Scoop, er, Roger. We've al-
ready reported that Carolla
will most likely be installed in
several West Coast Stern markets, including Los Angeles.
The bottom line: Nothing about Roth, Carolla— or any-

Could be true, could be crap

one else, for that matter — has been confirmed yet, but |

we invite you to stay tuned.

This Just In....

* WKRK/Detroit midday co-host Gregg Henson has
been fired from the Infinity FM Talker, reportedly in con-
nection with on-air comments he made on Sept. 28. Henson
and partner Michelle McKormack had been off the air since
they finished their show that day. As we reported last week,

Henson had apparently targeted Tic Tak, the night jock |

across the street at Clear Channel CHR/Pop WKQI, report-
edly giving out Mr. Tak’s real name on the air and also mak-
ing what some have politely termed “disparaging remarks
of a personal nature.” McKormack was back on the air solo
on Tuesday morning.

* Smokey Rivers, PD of AC KVIL/Dallas and longtime
Infinity VP/AC Programmlng, has resigned from the company
to seek his fortune elsewhere.
It's been a long, strange trip
for Rivers since he was coaxed

Infinity’s KYKY/St. Louis several
years ago to tackle the daunt-
| ing challenge of programming
WNEW/New York during its
awkward “Blink-to-Mix” tran-
ferred to Dallas to take over
KVIL. Rivers is currently examining several interesting oppor-
tunities and expects to have an announcement soon.

The Programming Dept.

* After more than |8 years at Oldies KRTH/Los Angeles,

Where there’s Smoke....

PD Jay Coffey has left the station to pursue on-air and |

voiceover work full-time. KRTH OM Jack Sitver and VP/GM
Maureen Lesourd are actively seeking a new PD.

* WBLS/New York Programming Assistant Stacy Ander-
son is upped to Music Coordinator. Down the hall, PD Vinny
Brown awards middays to Mark Jordan, who used to co-
host mornings with Paul Mooney.

* KKRZ/Portland, OR PD Brian Bridgman hired KZZU/
Spokane MD/morning host Brooke Fox as his new MD/
morning co-host, joining The Buckhead Show. The MD stripes
recently became available when Maynard left to become PD
of KZZU, strangely enough. Bridgman also fills the nights/
22 ® Radio & Records October 14, 2005

from his longtime home at |

Asst. PD post with Mike Miller of CC sister WHKF/Har-
risburg.

* After performing the physically demanding role of “Act-
| ing MD” for eight shows a week for the past month at
| WH)Y/Providence, Mike Brangiforte’s reviews were so

positive that he’s officially been named “Regular MD.” He
replaces MD/afternoon co-host John Laurenti, who segued
to WBOS/Boston last month. Brangiforte will also inherit
Laurenti’s afternoon co-host duties, teaming up with Geoff
Charles. Additionally, WH]Y welcomes Johnny “Skid-
marks” Hamblett to The Paul & Al Morning Show and Missy
Lanyon to overnights.

* After |3 years at Triad Active Rocker WCPR/Biloxi, MS,

| PD Scot Fox is headed to Shreveport, LA to program Clear
Channel Rocker KTUX, replacing Kevin West, who left in
August. Fox, who lost his home during Hurricane Katrina,
told ST, “l got my flood insurance to pay, but it was only
half of what the house was worth.”

¢ Clear Channel CHR/Pop KZCH (Channel 96-3)/Wichita
‘ PD P) adds Asst. OM duties, which apparently entitles him
to trade in his normal afternoon shift for the cushy |0am-
| noon coffee-break-length time slot. Jo Jo Collins will now
| do noon-5pm, followed by Brett Andrews until |0pm. No
| one admits to being bitter or resentful, which is nice.

[ ° With WIOG/Saginaw, Ml PD Brent Carey on his way
| to program WTWR (Tower 98-3)/Toledo, he’s replaced by
| WBTI/Port Huron, MI PD Jerry Noble.

* PD Chili Walker has gone buh-bye from Regent Ac-
tive Rocker WQBK & WQB) (The Edge)/Albany, NY. Find
him at 518-786-06 18 or chiliwalker@aol.com.

* Regent Hot AC KSII (93.1 Kiss FM)/El Paso rejoices pro-
| fusely as Justin Riley arrives as the newly ordained PD/af-
| ternoon dude. Riley was last seen at Bonneville Hot AC

KQMB (Star 102.7)/Salt Lake City.
| * Following last week’s exit of longtime Greater Media
Rocker WDHAMarrizenan, N) PD Terrie Carr to Sirius comes
news that GM John Ryan has also left the building. Is there a
I pattern here, or are we just being needlessly hysterical?
Quick Hits

¢ The official word has come down that Jonathon

| Brandmeier is indeed returning to the shift that made him
famous: mornings at Classic Rocker WLUP (97.9 Da Loop)/
| Chicago, where he ruled from 1983-1997.

* Paul Miraldi, Director/Marketing for WHTZ (Z100) &
WAXQ/New York, has been named to the newly created
position of VP/Marketing for Clear Channel’s online music
& radio division, reporting to EVP Evan Harrison. Miraldi, a
2|-year radio vet, previously held marketing positions at
WCBS-FM/New York, KSAN/San Francisco and KDWB/Min-
neapolis. He starts his new gig on Dec. |9, the Monday af-
ter Z100’s annual Jingle Ball.

* KLLC/San Francisco PD John Peake hires Dana Keys
from KCNL/San Jose for weekends. She will also cover nights
until a permanent replacement is named for Gretchen
Lancour, who recently exited.

* Boston radio fixture Karen Blake joins Infinity Oldies
WODS for afternoons, replacing ) Wright, who shifts to
overnights. Blake most recently co-hosted The Ralphie and
Karen Morning Show at Entercom’s WQSX before it flipped
to Adult Hits WMKK (Mike FM). Her former co-host,
‘Ralphie Marino, lands at WERZ/Portsmouth, NH, co-host-
ing mornings with Suzanne Lewis. Also joining WERZ, as
MD/night jock, is Melissa Mathers from WZRT/Rutland, VT.

wWWW americanradiohistorv com

¢ Bowing to powerful public sentiment, KISW/Seattle has
raised controversial air talent Ricker from the dead (figura-
| tively), reinstalling him in afternoons. Ricker was released
from his contract back in june, but his fans would not be

| denied his vocal stylings.

* Market vet Shawn Ireland joins AC WSNY (Sunny 95)/
Columbus, OH, where she will bunk with 10-year morming
duo Dino Tripodis and Stacy McKay.
| * PD Jay Michaels pulls the big sheet off of the new fall

lineup at WZNR/Norfolk: Afternoon jock Chris Bates
moves to 9am-noon and adds Asst. PD/MD stripes; he's fol-
lowed by former part-timer Anna, who gets the big noon-
3pm upgrade. The Haze Phenomenon moves from nights to
afternoons and is followed by some guy called Yer Boi Kev.

¢ KZHT/Salt Lake City welcomes A) Carson as afternoon
jock/imaging dude. His commute won't be too painful: He
crosses the street from rival KUDD.

W) TIMELINE

|
" YEAR AG O

* Howard Stern announces he's moving his show to Sir-
ius Satellite Radio in January 2006.

*Joe Gallagher appointed President/GM of WLS &
WRDZ/Chicago.

* R&R names Kevin Stapleford Alternative Editor and
Kevin Peterson Christian Editor.

YEARS AGO

* Peter Smyth elevated to President/
COO of Greater Media.

* Marjorle Abagnalo advances to GM of
WQCD/New York.

* John Roberts hired as Director/Oper-
ations for Infinity/Orlando.

YEARS AG O

®@

John berts

®,

* Steve Oshin rises to VP/GM at KBIG/Los Angeles.
* Harve Alan arrives at WZGC/Atlanta as PD.
* Bob Harlow tapped as OM of KGON/Portland, OR.

YEARS AGO

6

* John Lauer promoted to Corporate VP
of Jacor.

« Jeff Backer upped to National Field Di-
rector/Pop Promotion at Arista Records.

= Dave Elliott becomes Operations Direc-
tor of KKBQ/Houston.

YEARS AGO

®

= Al Teiler named President of CBS
Records Division.

* Mike Bone boosted to Sr. VP/Market-
ing & Promotion at Elektra/Asylum.

«Pam Robinson elevated to PD of PamRobinson
KACE/Los Angeles.

YEARS AGDO

®:;:,

* Harry Nelson accepts the KSLQ/St. Louis PD cap.
* KWST/Los Angeles replaces Phil Hendrie with Raech-

el Donahue in momings. |
* Gary Burbank joins WDAE/Tampa for mornings |
= Dave Sholin joins The Gavin Report.

YEARS AG O

®

* Sam Bellamy appointed OM of KMET/Los Angeles. ;
* Bob Hamilton hired as PD of WIFI/Philadelphia.
* Tom Taylor tapped as PD of WPST/Trenton, NJ.
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* Kelly Nash, famous in song and story for his stints at
WKCI (KC101)/New Haven, CT and Universal Records, has

agreed to lend his dulcet tones to the overnight show at |

Clear Channel CHR/Pop WNOK/Columbia, SC. Current

WNOK overnighter Shaun Sawyer is upped to Exec. Pro- |

ducer of The Morning Rush.

* Valerie Knight, former morning co-host on Cox '80s

KHPT/Houston, returns to her hometown of Tucson for
middays on Citadel Classic Rocker KHYT. Her arrival relo-
cates PD Don Davis into the vacant afternoon shift.

¢ A few months ago Richmond Rock radio vet Dick
Hungate lost his gig at Cox Classic Rock WKLR, a victim
of voicetracking. Hungate is now back in the game doing af-
ternoons on Classic Rock rival WWUZ.

| fired from crosstown Infinity Classic Rock WARW after mak-

* WNDV (U93)/South Bend, IN welcomes Scott Styles |

for nights. Most recently Styles worked at WXXB/Lafayette,
IN. He’s also doing part-time at WTMX/Chicago.

Formats You’ll Flip Over

* South Central got busy with ABC Radio Network’s ver-
sion of Adult Hits “Jack-FM": WRMX & WTXM/Knoxville
flushed Oldies in favor of
“Jack” PD Brad
Jeffries. Midday talent Jill
West exits. The company

under

also did the same thing with
Contemporary Christian
WYXY/Evansville, IN.

* Even Savannah, GA isn't

immune to the charms of

Sorry, wrong Jack.

Jack, as evidenced by Triad
Oldies WGCO/Savannah,
which also made the switch to the ABC Networks “Jack
FM.” The good news: All the jocks have landed elsewhere
in the company. Morning man Chuck “Boom Boom” Can-
non becomes PD/afternoon talent at Oldies clustermate
WLOW,; Jeff Taylor segues to Classic Hits WGZO/Hilton
Head, SC as PD/midday jock; and former WGCO PD Gene
Murrell, who had also been interim PD at Triple A WWWV/
Hilton Head, SC, now officially assumes that position full-
time.

* ArkLaTex's KFYX/Texarkana, TX-AR waves buh-bye
to Country to become the market's second CHR/Pop sta-

| temporary home of Oklahoma City, have cut a deal with

tion: Say hello to “107FYX.” The new PD is Shawn |
Michaels, former MD of Clear Channel rival KPWW |
(Power 95.9).

News/Talk Topics

* Doug Tracht, ak.a. The Greaseman, has returned t

to DC for the first time since he was fired nearly six years
ago. Grease can now be heard on IDT Talker WMET-AM/
Washington, replacing Mark Bisnow. Tracht was famously

ing what everyone agrees was a racially insensitive joke, for

which he later apologized.

* Neal Boortz inks a sweet new multiyear deal with Cox ‘
News/Talker WSB/Atlanta. Boortz, who is also syndicated
on a reported 150-plus stations nationally by Jones Radio
Network, has ruled the Peachtree City's Talk radio scene |
for more than 30 years.

* The New Orleans Hornets, currently settled in their

Clear Channel’s KTOK/Oklahoma City to carry all 82 of
the team’s 2005-2006 regular-season games. Clear Channel/ ‘
New Orleans will also air the Hornets’ games back to the
Gulf Coast. ‘

| Condolences

f

* Pioneering Los Angeles radio Talk host Tracey Miller |

died Oct. 7 after a three-year battle with brain cancer. She
was 51. Miller first came to prominence in the early '90s

TELEVISION

TOP 10 SHOWS Oct. 3-9
Total Audience L
(109.6 miltion households) LA
1 Csi | 1 Desperate Housewives
2 Desperate Housewives 2 ¢S
3 Lost | 3 Lost
4 Without A Trace 4 Grey's Anatomy
5 CSI: Miami 5 Without A Trace
6 Grey's Anatomy 6 CSI: Miami
7 Survivor: Guatemala | 7 ER
8 Commander In Chief | ftie) Fox NFL Sunday Post

(tie) NCIS
10 Law And Order: SVU

ftie) Extreme Makeover: Home
Edition
{tie) Survivor: Guatemala

Source: Niglsen Media Research

with Terri-Rae Elmer on KFI/ |
Los Angeles, which was, at
the time, the only morning
drive show in a major market
featuring two women in lead-
ing roles. Miller later co-
hosted Two Chicks on the Ra-
dio at KTZN/Los Angeles and
also teamed up with Peter
Tilden on L.A’s KABC and KMPC.

* Lotus Active Rocker KDOT/Reno, NV is mourning the
death of afternoon personality Nick “Danger” Baker, who

passed away Oct. 10 from undisclosed causes. Baker had
worked for KDOT for six years, the last four in afternoon
drive, where he was named Reno’s Top D) of the Year three
times by the weekly News & Review newspaper. He was 37.
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FILMS

BOX OFFICE TOTALS I

Oct. 7-9
Title (Distributor) $ Weekend S To Date
1 Wallace & Gromit... (DreamWorks)* $16.02 $16.04
2 Flightplan (Buena Vista) $10.76  $60.91
3 In Her Shoes (Fox)* $10.01  $10.01
| 4 Two ForThe Money (Unwersal)* $8.70  $8.70 |
5 The Gospel (Sony)* $7.52 §7.52 I
6 Tim Burton's Corpse Bride (WB) $6.51 $42.11
7 Waiting (Lions Gate)® $602 $6.02 |
8 Serenity (Universal) $5.35 $18.02
9 A History Of Violence (New Line) $5.06 $16.63
10 Into The Blue (Sony) $4.83 $13.90

‘First week in release. All figures in millions.
Source: ACNieisen ED/!
COMING ATTRACTIONS: This week'’s openers include Eliza-
bethtown, whose RCA soundtrack contains two songs by Tom
Petty — “It'll All Work Out" and a new tune, “Square One” — as
well as Elton John's “My Father's Gun,” Ryan Adams’“Come
Pick Me Up,” My Morning Jacket's "Where to Begin,” Patty
Griffin's “Long Ride Home," Lindsey Buckingham's “Shut Us
Down,” EastMountainSouth’s “Hard Times,” The Hollies’
“Jesus Was a Crossmaker” and more. I
Also opening this week is Domino, which features record-
ing artists Macy Gray and Tom Waits in supporting roles.
Recording act Dianne Reeves performs on-screen in Good
Night, And Good Luck and also on the Concord soundtrack to
the film, which opens in limited release. Songs include “Straight-
en Up and Fly Right,” “How High the Moon” and the new "Who's
Minding the Store.”
— Julie Gidlow

BIVISIRadiosSeminar;

Improve your ratings. Improve your career

Keynote Speaker:

ESPN Radio’s Colin Cowherd

Saturday, Nov. 12, 2005, Hartford, CT

Featuring programmers from ESPN Radio, WCBS, WPRO
Details at www.bmstalent.com or call (205)979-4577
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HITSTOP 50 ALBUMS

THE INDUSTRY'’S NO. 1 RETAIL CHART October 14, 2005

Lw ™ ARTIST ALBUM

- 1 NICKELBACK All The Right Reasons

- 2 SARA EVANS Real Fine Place

1 3 GRETCHEN WILSON Al Jacked Up

- 4 TWISTA The Day After

2 5 SHERYL CROW Wildflower

6 6 KANYE WEST Late Registration

- 7 FIONA APPLE Extraordinary Machine

10 8 BLACK EYED PEAS Monkey Business

- 9 TRINA Glamorest Life

- 10 FRANZ FERDINAND You Could Have It So Much Better
38 11 FAITH HILL Fireflies

9 12 BON JOVI Have A Nice Day

— 13 KIRK FRANKLIN Hero

8 14 DISTURBED Ten Thousand Fists

- 15 MELISSA ETHERIDGE Greatest Hits: The Road Less Traveled
7 16 SEAN PAUL Trinity

17 THREE 6 MAFIA Most Know Unknown

- 18 SHINEDOWN Us & Them

13 19 MARIAH CAREY The Emancipation Of Mimi

14 20 YOUNG JEEZY Let's Get It: Thug Motivation 101
15 21 KELLY CLARKSON Breakaway

16 22 GREEN DAY American Idiot

- 23 CHRIS CAGLE Anywhere But Here

] 24 LIL'KIM Naked Truth

17 25 PAUL WALL The People’s Champ

18 26 VARIOUS Now That’s What | Cali Music!
4 27 TONI BRAXTON Libra

1 28 NEIL YOUNG Prairie Wind

- 29 DEFTONES B-Sides & Rarities

19 30 GORILLAZ Demon Days

39 K} HILARY DUFF Most Wanted

24 32 FALL OUT BOY From Under The Cork Tree

- 33 CROSS CANADIAN RAGWEED Garbage

- 34 OAR. Stories Of A Stranger

12 35 BARBRA STREISAND Guilty Pleasures

20 36 PUSSYCAT DOLLS PCD

23 37 VARIOUS An All-Star Tribute To Luther Vandross
31 38 RASCAL FLATTS Feels Like Today

&Y 39 PAUL MCCARTNEY Chaos And Creation In The Backyard
40 40 KEITH URBAN Be Here

22 4 DAVID BANNER Certified

27 42 50 CENT The Massacre
48 43 KEYSHIA COLE Way Itls

30 44 COLDPLAY X &Y

34 45 SWITCHFOOT Nothing In Sound

26 46 DAMIAN “JR. GONG" MARLEY Welcome To Jamrock

21 47 BLOODHOUND GANG Hefty Fine

37 48 ROLLING STONES A Bigger Bang

28 49 HiM Dark Light

- 50 LIZ PHAIR Somebody's Miracle

LABEL

Roadrunner/IDJMG
RCAIRMG

Epic

Atlantic
A&M)Interscope
Roc-A-Fella/lDIMG
Epic

A&M/interscope
Slip-N-Slide/Atlantic
Domino/Epic

Warner Bros.
Island//iDJMG

Gospo Centric/Zomba Label Group
Reprise

Island//DJMG
VP/Atlantic

Columbiz

Atlantic

Island//{DJMG

Def Jam South//DJMG
RCA/IRMG

Reprise

Capitol

Queen Bee/Atlantic
SwishaHouse/Asylum
Capitol
BlackGround/Universal
Reprise
Maverick/Reprise
Virgin

Buena Vista/Hollywood
Island/IDIMG
Universal South

Lava

Columbia
A&M/interscope
JIRMG

Lyric Street

Capitol

Capitol

SRC/Universal
Shady/Aftermath/interscope
A&M/interscope
Capitol

Columbia

Tuff Gong/Universal
Republic/Geffen

Virgin

Sire

Capitol

POWERINDEX CHANGE
323,350 -
124,720 -
120431 -63%
118,452 -
102,980 -26%

89,227 17%
83,141 -
79,544 +3%
75,368 -
74,354 -
73,825 +169
70,620 19%
68,381 ~
66,271 -28%
65,691 -
61,737 -39%
59,375 -56%
54,830 -
52,167 5%
51,507 3%
50,621 4%
49,859 5%
44,787 -
42,044 -61%
41,295 1%
40,340 -8%
39,805 -65%
37,505 -38%
37.338 -
36,332 -6%
36,096 +39%
35,924 0%
34,333 -
34,328 -
33,889 42%
33,647 -12%
32,735 13%
31,524 +2%
28,754 1%
28,626 +14%
28,405 -25%
27,825 -15%
26,800 +27%
26,593 -16%
25,326 A7%
23,750 -32%
23,665 -38%
23,256 17%
23,234 -28%
23177 -

© HITS Magazine inc.

o) ALBUMS

Rockers, Twangers,
Rappers & Apple

Roadrunner/IDJMG’s Nickelback take
the No. 1 spot this week, selling 323,000, way
more than anybody anticipated. Representing
the twang side
of things is
RCA  Nash-
ville’s Sara
Evans, who se-
cures the No. 2
position, with
125,000, putting

Chad Kroeger
her 5,000 above fellow twanger Gretchen Wil-

son (Epic Nashville),
who takes No. 3, with
120,000, certainly
enough to keep her in
Skoal for months
ahead.

Atlantic’s Twista
hasn’t yet learned to
spell properly, but it
doesn’t stop this de-
veloping rap supa sta
from selling 118,000, putting him at No. 4 and
one position above Roc-A-Fella/IDJMG'’s
Kanye West. West jumps from No. 6 to No. 5,
selling 89,000 copies.

Looks like it was worth the wait for Epic’s
Fiona Apple, who hits the halfway mark this
week, selling 83,000 copies of an album that

Sara Evans

many thought would never be released. And
Black Eyed Peas refuse to leave the top 10: The
A&M/Interscope act jump from No. 10 to No.
7, with 80,000, a boost that probably owes noth-
ing to their being satirized on last weekend's
Saturday Night Live. But we thought we’d gra-
tuitously mention it anyhow.

Rounding out the top 10 are Slip-N-Slide/
Atlantic’s Trina, who debuts No. 8, with 75,000;
Epic’s Franz Ferdinand, who debut No. 9, with
their sophomore release selling 74,000; and
Warner Bros.” Faith Hill, who saw her sales
jump a whopping 169%, from No. 38 to No. 10,
with 74,000 sold. The spike follows an appear-
ance on Oprah and could possibly have some-
thing to do with Hill ot appearing on Dr. Phil.

Other debuts: Fo Yo Soul/Jive/ZLG’s Kirk

JMG’s  Melissa
Etheridge, at No.
14, with 66,000; At-
lantic’'s
Shinedown, at No.
17, with 55,000;
Capitol  Nash-
ville’s Chris Cagle,
at No. 22, with
45,000; Maverick’s
Deftones, at No. 28, with 37,000; Universal
South’s Cross Canadian Ragweed, at No. 32,
with 34,000; Lava/Atlantic’s O.A.R. at No.
33, also with 34,000; and Capitol’s Liz Phair,
coming in at No. 49, with 23,000.

Next week: Watch for debuts Alicia Keys,

Fiona Apple

Franklin, at No. 12, with 68,000; Island/1D- | Ricky Martin and Gary Allen.
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GO/NG FORADDS.

MIKE TRIAS

mutrias@radioandrecords.com

GarthBrooks
RidesAgain

His self-titled 1989 debut album established him as an artist to reck-
on with, but his second effort, 1990's No
Fences, turned him into a household
name. By the time his 1991 album, Rop-
in’ the Wind, was released, Garth Brooks
and his raucous, arena-rocking stage
shows had changed the face of country
music forever. After a solid run, Brooks
decided to retire, but like all retirees in the
music industry, he was bound to return
sometime.

Next week is that time. Brooks steps
out of retirement, if only briefly, to present “Good Ride Cowboy,” a
single in tribute to his friend Chris LeDoux, the world-champion ro-
deo rider and country star who died of liver cancer earlier this vear.
The song is expected to be included in Brooks’ upcoming boxed set,
which will be sold by Wal-Mart. The artist recently entered into a part-
nership with the company, naming the chain as the exclusive retailer
of his upcoming releases.

Rumors of The Fugees reuniting spread through the hip-hop com-
= ] munity when they performed together at
| a Dave Chappelle Block Party in New
| York last year. Apparently, Wyclef Jean,
| Lauryn Hill and Pras were ready to put
aside their differences and get back to
making music. Over the past year The
Fugees have performed together on sev-
eral occasions, and next week they are fi-
nally officially releasing new material to
radio.

“Take It Easy” is the first new Fugees music in nearly a decade,
and it's the lead single from the trio’s upcoming album, tentatively
slated for release in early 2006. I'hey will perform their first full con-
certs together since 1997 when they embark on a European tour in
November. In more news, leader Wyclef Jean will produce and star
in an HBO comedy series loosely based on his own life experiences.

When INXS frontman Michael Hutchence took his own life sever-
al years ago, the future of his band looked bleak. However, thanks to
reality TV, INXS have found new life. The band launched the show
Rock Star: INXS to search for a new lead singer, and Canadian vocal-
ist J.D. Fortune emerged as the show’s brightest star. He was official-
ly installed as the band’s new vocalist during the show's finale.

“].D. has a slightly dangerous edge and will bring a sense of spon-
taneity to our live show,” says INXS guitarist Tim Farriss. “In addi-
tion, he has both the star quality we were looking for and is an in-
spired lyricist. I think he'll grow with us on all levels.”

Next week fortune will continue to shine on Fortune as INXS go
for adds with “Pretty Vegas,” a song that Fortune and bandmember
Andy Farriss wrote and performed on Rock Star. The song also serves
as the lead single for INXS’s Guy Chambers-produced Epic debut,
Switch, which is slated for release on Nov. 29. After a nice holiday
break INXS will kick off the Switched On
Tour in Vancouver, Canada on Jan. 18,
then travel to more than 20 North Amer-
ican cities during their first world tour in
eight years.

We all know that Lindsay Lohan has
vehicular-paparazzi problems, but did
you know she’s also impacting radio next
week? [ ohan presents “Confessions of a
Broken Heart (Daughter to Father),” and,
rest assured, the lyrics of the single
should help Ms. Lohan retain her title as Queen of Water Cooler Talk.
The song is also the title track to her upcoming sophomore album,
which is due in stores Nov. 22.

Garth Brooks

Lindsay Lohan
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Week Of 10/17/05
SMOOTH JAZZ

JOE McBRIDE Double Down (Heads Up/
RICHARD ELLIOT Mystique (Artizen)
WILL DONATO Earthshakin® {Generation)

CHR/POP

50 CENT Window Shopper (Shady/Aftermath/interscope)

L. LOHAN Confessions Of A Broken Heart... (CasablancalUniversal)
NATASHA BEOINGFIELD Unwritten (Epic/

T-PAIN I'm Sprung (ive/Zomba Label Group)

THREE 6 MAFIA Stay Fly (Columbia)

WAKEFIELO Only One (Jive/Zemba Label Group) Roc K

AMERICAN MINOR Walk On (ive/Zomba Label Group)
0ZZY OSBOURNE 21st Century Schizoid Man /£pic/
SLIPKNOT The Nameless fRoadrunner/|DJMG)
STAIND Falling (Flip/Atlantic/

CHR/RHYTHMIC

BLACK ROB Ready /Bad Boy/Atlantic)

FUGEES Take It Easy (Sony Urban/Columbia)

JAHEIM HJADAKISS Everytime | Think... (Divine MillWarner Bros.)
K. WEST #/A. LEVINE Heard ‘Em Say (Roc-A-Fella//DJMG)
NATASHA BEDINGFIELD Unwritten (pic/

TRICK TRICK fEMINEM Welcome 2 Detroit (Motown/Universal)

ACTIVE ROCK

AMERICAN MINOR Walk On (five/Zomba Label Group)
0ZZY 0SBDURNE 21st Century Schizoid Man £pic/
PROPAGANDH! Die Jugend Marschiert (Fat Wreck Chords/
SLIPKNOT The Nameless (Roadrunner/|DJMG)

STAIND Falling /Fip/Atlantic)

URBAN

50 CENT Window Shopper (Shady/A ftermath/interscope)
BLACK ROB Ready (Bad Boy/Atlantic)

D. JONES fIJ. DUPRI Better Start... fLaface/Zomba Label Group)
K. WEST flA. LEVINE Heard "Em Say (Roc-A-Fella/i0JMG/
SCAR f/BIG BOV U Got Me (Purple Ribbon/Virgin/

TRICK TRICK flEMINEM Welcome 2 Detroit (Motown/Universall

ALTERNATIVE

AMERICAN MINOR Walk On (/ive/Zomba Label Group)
BLINK-182 Not Now (Geffen/

0zzY 0SBOURNE 21st Century Schizoid Man (Epic/
PROPAGANDHI Die Jugend Marschiert Fat Wreck Chords/
SLIPKNOT The Nameless (Roadrunner/\0JMG)

STAIND Falling /Flip/Atlantic)

URBAN AC

FAITH EVANS Tru Love {Capito))
JAMIE JONES f/WAYNE BRAQY Don’t Stop fGenesis/
MELI'SA MORGAN | Remember (Drpheus/Luann/

TRIPLE A

AMERICAN MINOR Walk On (Jive/Zomba L abe! Group)

AMY RIGBY | Don't Want To Talk About Love (Signature Sounds)
JARS OF CLAY Waiting For The World To Fall £/ Music Reactive)
KATHY MATTEA Live It Narada Jazz/EM))

REBECCA PIDGEON Tough On Crime (The Lab/

SON VOLT Joe Citizen Blues (Transmit Sound/Legacy)

TEODY THOMPSON & RUFUS WAINWRIGHT

King Of The Road (Verve Forecast/VMG/

TOM LANGFORD Nothing Ever Was (Befia Vista)

GOSPeL
MYRON BUTLER Set Me Free (A Gospel)
COUNTRY

BROOKS & OUNN Believe (Arista/

CAROLINA RAIN Let's Get It On (Equity/

COLLIN RAYE | Know That's Right (Aspirion/

GARTH BROOKS Good Ride Cowboy (Pearl/Lyric Street)
GRETCHEN WILSGN | Don’t Feel Like Loving You Today /£pic/ |
MERLE HAGGARO America First (Hag/Capitol/

ROCKIE LYNNE Lipstick {Universal South/

WYNONNA Attitude (Asylum/Cur)

CHRISTIAN AC

JOANNA MARTING Right Where You Want Me /independent/
THIS HOPE There Is A Reason /fndependent)

CHRISTIAN CHR

JOANNA MARTING Right Where You Want Me findependent/

CHRISTIAN ROCK

SIDES OF THE NORTH Up And Up (Word Of Mouth)

INSPO

THIS HOPE There Is A Reason findependent)

AC

ENYA Amarantine (Reprise)
RAUL MIDON If You're Gonna Leave (Manhattan/EMC)
SONS OF THE NEVER WRONG Too Many (Gadfly)

HOT AC

INXS Pretty Vegas (Epic/
JASON MRAZ Geek In The Pink (At/antic)

CHRISTIAN RHYTHMIC

No Adds

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
Jjfagot@radioandrecords.com.
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NAT/IONAL MUSIC

LIVE M

Travis Storch  866-365-HITS

Top Rap/Mip-Hop

MARIAH CAREY We Belong Together
KANYE WEST Gold Oigger

YOUNG JEEZY 1/AKON Soul Survivor
YING YANG TWINS Badd
DESTINY'S CHILD Cater2 U

Top Latin

DADOY YANKEE Lo Que Paso. Paso
REIK Yo Quisiera

LUIS FONS| Nada Es Para Siempre
LAURA PAUSINI Viveme
AVENTURA 1/DON OMAR Ella Y Yo

Top World

AL FARKA TOURE & DIABATE Monsieur Le Maire
ARMADOU & MARIAM La Paix

CLINTRON Another Day In San Juan

AVENTURA 1/DON OMAR Ella Y Yo

SEU JORGE Chatterton

L)
USIC MIX,

Voice of America broadcasts in 44 lan-
guages in over 60 countries with an audi-
ence of 100 million listeners on 798 radio
stations and 502 television stations.

Larry London « 202-619-3901

This week's Voice Of America is frozen.

Adds

SANTANA {/MICHELLE BRANCH I'm Feeling You
Plays

Artist/Title ™w W

LIFEHOUSE You And Me 42 36

RIHANNA Pon De Replay 42 38

GREEN DAY Wake Me Up When... 42 16

MISSY ELLIOTT /CIARA Lose Control 40 36
KELLY CLARKSON Because Of You 40 34
MARIAH CAREY Shake it Off 3B 38
WEEZER Beverly Hills 34 40
MARCOS HERNANDEZ If You Were Mine 30 34
GAVIN DeGRAW Follow Through % 32
50 CENT /MOBB DEEP Outia Control 20 32

FRANKIE J. More Than Words 20 26
FALL OUT BOY Sugar, We're Goin' Down 20 22
GORILLAZ Feel Good Inc. 20 22
AKON Belly Dancer (Bananza) 20 22
NATASHA BEOINGFIELO These Words 20 38
BLACK EYED PEAS Don't Lie 20 38
PRETTY RICKY Your Body 18 18
NICKELBACK Photograph 18 4
CLICK FIVE Just The Girl 12 28

SIRIUSH/

SATELLITE RADIO

1221 Ave. of the Americas
New York, NY 10020
212-584-5100
Steve Blatter

This week's Sirius Satellite Radio is frozen.
Octane

Jose Mangin
STAIND Falling

Left Of Center

Rich Mclaughlin

BIG STAR February’s Quiet

BIG STAR Dony

MATT POND PA Halloween

TOM VEK C-C (You Set The Fire In Me)
WEEN Gabrielle

WEEN Tastes Good On Th' Bun

Hard Attack

Jose Mangin

PROJECT 86 Sincerely, Ichabod
BECOMING THE ARCHETYPE Into Oblivion

Boombox

Jeff Regan

KRAAK EN SMAAK Maney In The Bag

MINT ROYALE Waiting In The Rain

GOLDIE LOOKING CHAIN Guns Don't Kill Peogte...
PENDULUM Slam

Faction
Jeff Regan
DEFTONES 1/B REAL Black Moon

Jam On

Gary Schoenwetter

JERRY GARCIA BAND Tangle Up in Blue
GRATEFUL OEAD The Mighty Quinn...
JERRY GARCIA | Shall Be Released
CREAM White Room

The Pulse
Haneen Arafat

INXS Pretty Vegas
COLDPLAY Fix You

Underground Garage
Kid Leo

BLACK REBEL MOTORCYCLE CLUB Shuffie Your...

Shade 45

Lil Shawn

DOGG POUND D.P.G.Z. Muzic
BUBBA SPARXXX.... The Otherside
SELF SCIENTIFIC Live N Breathe
BUSTA RHYMES Touch It

Hip-Hop Nation

Reggie Hawkins

FUGEES Take It Easy

PAUL WALL J/FREEWAY State To State
G UNIT 300 Shots

SLUM VILLAGE 1,2

Heart & Soul

B.J. Stone

GERALD LEVERT | Like It

New Country

Al Skop

JAMEY JOHNSON The Dollar
Chill

Geronimo

P LOVE Blue & Brown

NNNJ Goop Scoop

GENERAL ELEKTRIKS Take You Out Tonight
Area 63

Howard Marcus

MADONNA Hung Up

SOLIO HAZE Coliusion

TOM SAWYER Choose One
SE:SA FERIN In My Life

ATB Humanity

Mexicana

Mark Bejarano

K-PAZ DE LA SIERRA Pero Te Vas A Arrepentir
LA FIRMA Le Diré

BANDA EL RECODO Parece Mentira
Reggae Rhythms

Pat McKay

SEAN PAUL Give It Up To Me
RICHIE SPICE All Oay All Night
Praise

Pat McKay

DARWIN HOBBS Glority Him
KIRK FRANKLIN He Reigns
Universo Latino

Gino Reyes

LA 5A ESTACION Daria

ER0S RAMAZZOTTI Nuestra Vida
YAHIR No Te Apartes De Mi
Rumbon

Gino Reyes

SANGRE NUEVA Sicala

VY QUEEN Cuéntale

TITO ROJAS SiT( Te Ves

@!MUSIC

Audio

50 CENT Window Shopper

ANNA NALICK In The Rough
BACKSTREET BOYS Crawling Back To You
CAFE TACUBA Maria (Live)

COMMON Testity

0.H.T. Someone

FADERS No Sleep Tonight

GWEN STEFANI Luxurious

JAMEY JOHNSON The Dollar
LIFEHOUSE Blind

LINDSAY LOHAN Confessions Of A Broken...
UTTLE BIG TOWN Boondocks

MARIAH CAREY Don't Forget About Us
MARIQ J/JUVENILE Boom

OBIE TRICE Wanna Know

OLIVIA So Sexy

PATTY LOVELESS Dreamin’ My Oreams
SERRALOE Hoy

SHAUN GROVES Amen

T.A.T.U. All About Us

THALIA Un Alma Sentenciada
STROKES Juicebox

TIM McGRAW My Old Friend

TOMI BRAXTON Take This Ring

Video

ARCADE FIRE Neighborhood #2 (Laika}
BROOKE VALENTINE Boogie Oogie
COMMON Testity

HANNA-MCEUEN Ocean

KEITH ANOERSON XXL

KELLY CLARKSON Because Of You
KENNY CHESNEY Who You'd Be Today
LYFE JENNINGS Hypothetically

MARIO Boom

RHYMEFEST Brand New

SANTANA I'm Feeling You

SPOON Sister Jack

TREY SONGZ Gotta Go

DX

Alan Furst » 800-494-8863
10 million homes 180,000 businesses

Alternative

Dave Sloan

0K GO A Mition Ways
STELLASTARR Sweet Troubled Soul
BLOC PARTY Helicopter

Adult Contemporary

Jason Shitf

COLDPLAY Fix You

JOROIS UNGA The Man Who Soid The World

Dance

Randy Schiager

0.H.T. YEDMEE Someone

MADONNA Hung Up

FREEMASONS Love On My Mind

GWEN STEFANI Cool

MARIAH CAREY Shake It Off

DOMNA SUMMER Power Of Love
GRODVE COVERAGE Poison
VERONICAS 4 Ever

MYLO vS. MIAMI SOUNO MACHINE Doctor...
IMOGEN HEAP Hide And Seek

SIMPLY RED Perfect Love

JENNA DREY Why Shouid | Believe You
SUPAFLY VS. FISHBOWL Let's Get Down
0J JOSE Stepping To The Beat

RAY CHARLES VS. DIQ Walkin' And Talkin'
OLAY BASOVSK( Waterman

4 STRINGS All Around The World

BY MYNT £/XIM SOZZI Back In Love
PULSE 81 1/MARLJANA Got To Believe
RACHEL PANAY | Still Believe

HOWARO JONES Just Look At You Now
JONATHAN PETERS {/MAYA Music
JENNIFER GREEN We're Not Alone

DMX Fashion Retail

Trevor Pronga, the hottest tracks at DMX Spe-
cialty Retail, targeted at 18-34 adults.

Rischel Granquist, the hottest tracks at DMX
Casual Retail for 12-24

BLACKALICIDUS YourMove
OEPECHE MOOE Precious
ESTHERO Wikked Lil Grrrris
MORCHEEBA Wonders Never Cease
BODYROCKERS I Like The Way You Move
SI*SE Agua

LAZY Way Out

STIFFED It's Unanimous (Ow! Ow!}
RAVEONETTES Twilight

LISA SHAW Born To Fly
JAMIROQUAS Dynamite

BLOC PARTY This Modern Love
FRANZ FERDINAND Do You Want To
NADA SURF Always Love

IMOGEAN HEAP Goodnight And Go
RAKES Retre

eat
WE ARE SCIENTISTS Nobody Move, Nobody Get Hurt

SWITCHFOOT Stars

RAY J One Wish

LEANN RIMES Probably Wouldn't Be This Way
XMAS BALLS Al | Want For Chrizimias Is A Soldier_.
LATOYA LONDON Appreciate

Midwest

RAY J One Wish

SWITCHFDOT Stars

LEANN RIMES Protably Wouldn't Be This Way
LATOYA LONDON Appreciate

XMAS BALLS AN | Want For Christmas s A Soldier. .
Southwest

RAY J One Wish

SWITCHFOOT Stars

LEANN RIMES Probably Wouidn't Be This Way
JOSH KELLEY Only You

XMAS BALLS All | Want For Christmas Is A Soldier
Northeast

SWITCHFOOT Stars

RAY J One Wish

LEANN RIMES Probably Wouidn't Be This Way
XMAS BALLS All | Want For Christmas Is A Soldier
JOSH KELLEY Only You

Southeast

RAY J One Wish

SWITCHFOOT Stars

LEANN RIMES Probably Wouldn't Be This Way
JOSH KELLEY Only You

XMAS BALLS AN | Want For Christmas Is A Soidier

o

Susic and inteligencs for your Lile
Scott Meyers « 868-548-8637
This week's John Tesh Radio Show is frozen.,
Tesh Nightly Show
EAGLES No More Cloudy Days

Tesh Weekend Show
EAGLES No More Cloudy Oays

€< musicsnippet.com )
Tony Lamptgy = 866-552-9118

Hip-Hop

JUELZ SANTANA The Whiste Song
TWISTA Lavish

LIL KiM All Good

TRAGEOY KHADAFI Blinded By Science
JIM JONES Harlem

R&B
SYLEENA JOHNSON Ancther Relationship
RAY J I/BRANDY Wer I Over

AoL Radio @ Network
Ron Nenni » 415-934-2790
Top Alternative
Pete Schiecke
SYSTEM OF A DOWN Hyprotize
AMBER PACIFIC Gone So Young
30 SECONDS TO MARS Attack

Xtreme Alternative Rock
Pete Schigcke
SYSTEM OF A DOWN Hypnotize

Adult Rock

Pete Schiecke

ROLLING STONES She Saw Me Coming
ERIC CLAPTON Run Home To Me

Hard Rock
Pete Schiecke
SYSTEM OF A DOWN Hypnatize

Lite Rock

Pete Schiecke

JON SECADA Window To My Heart
JAMES BLUNT You're Beautiful

New Rock First
Pete Schiecke

| AM GHOST We Are Always Searching
JIMMY EAT WORLD Over

CARTEL Runaway

SYSTEM OF A DOWN Hypnotize

Emo
Pete Schiecke
RECEIVING END OF SIRENS Planning A Prison Break

Punk U

Pete Schiscke

MY CHEMICAL ROMANCE Astro Zombies
SENSES FAIL Institutionalized

Christian

Pete Schiecke

SUPERCHICK We Live

PAUL COLEMAN The One Thing
MARK HARRIS | Am

Christian Rock
Pete Schiecke
PILLAR Frontline

Top Christian

Pete Schiecke

Z20EGIRL Scream
INHABITED One More Night
REBECCA ST. JAMES Alive
NUMBER ONE GUN We Are

New Country First

Beville Darden

VAN ZANT Nobody Gonna Tell Me What To Do
BRICE LONG It's Only Monday

Top Country
Beville Darden
VAN ZANT Nobody Gonna Tell Me What To Do

New Smooth Jazz

Beville Darden

SOULIVE Break Out

SOULIVE Cachaca

Top Jazz

Beville Darden

SOULIVE Vapor

SOULIVE Reverb

ROBERT GLASPER Riot

ROBERT GLASPER Canvas

MARK MURPHY Love Is Here To Stay
MARK MURPHY Bein’ Green

ALAN BRDADBENT The Man | Love
ALAN BROADBENT Serenata

JAMIE CULLUM | Only Have Eyes For You
JAMIE CULLUM Catching The Sun

Top Jams

Donya Floyd

MARIAH CAREY Don't Forget About Us
T.0 K. Footprints

Top Hip-Hop

Donya Floyd

KANYE WEST Touch The Sky

Top R&B

Donya Floyd

TEAIRRA MARI Phone Booth
BOBBY VALENTINO Angel

New R&B First

Donya Floyd

ANGIE STONE | Wasn't Kidding
ANTHONY HAMILTON Can't Let Go
INOIA.ARIE I'm Not My Hair
JAGGED EDGE So Amazing

New Hip-Hop First

Donya Fioyd

BUBBA SPARXX... The Otherside
GHOSTFACE KILLAH Be Easy
TONY YAYD We Don't Give AF* 'k
PAUL WALL They Don't Know
Top Pop

Jeff Graham

MARIAH CAREY Oon't Forget About Us

Fresh 100
Jeff Graham
GWEN STEFANI Luxurious

New Pop First
Jeff Graham

GWEN STEFANI Luxurious
CLICK FIVE Catch Your Wave
JASON MRAZ Did You Get My Message?

Pop Rock
Jeff Graham
SIMPLE PLAN Crazy

New indie First

Jetf Graham

SPOON | Turn My Camera On
CONSTANTINES Toumnament Of Hearts
FALL Heads Rolt

@ RADIO NETWORKS
Phil Hall » 972-991-9200

This week's ABC Radio Networks is frozen.

Hot AC

Dan Lopez
SANTANA {/MICHELLE BRANCH I'm Feeling You

Country Coast To Coast

Dave Nicholson

B. PAISLEY /D. PARTON When | Get Where I'm Going
BILLY CURRINGTOM Must Ba Doin’ Somethin’ Right
TIM McGRAW My OId Friend

Real Country

Richard Lee

B. PAISLEY /D. PARTON When | Get Where I'm Going
JOSH TURNER Your Man

Rejoice

WiltieMae Mciver

LUTHER BARNES Somehow, Someway
VICKI YOHE Deliverance s Available
The Touch

Stan Boston

HEATHER HEAOLEY In My Mind

RADID
ETWORK .

Ken Moultrie « 800-426-9082
Mainstream Country

GARTH BROOKS Good Ride Cowboy
TRACE ADKINS Honky Tonk Badonkadonk
TIM McGRAW My 0!d Friend

New Country

GARTH BROOKS Good Ride Cowboy

TIM McGRAW My O1d Friend

Lia

GARTH BROOKS Good Ride

TRACE ADKINS Honky Tonk Badonkadank
TIM McGRAW My Oid Friend

U.S. Country

Penny Mitchell

GARTH BROOKS Good Ride Cowboy
GRETCHEN WILSON | Don't Feet Like Loving...

=t

e 15
After MidNite
Sam Thompson
GARTH BROOKS Good Ride Cowboy

| WESTWOOD ONE

Charlie Cook* 661-294-9000
Hot Country

Jim Hays

GARTH BROOKS Good Ride Cowboy
CAROLINA RAIN Let's Get It On

Bright AC

Jim Hays

MICHAEL BUBLE Home

Adult Rock

Jeff Gonzer

ROLLING STONES Oh No. Not You Again
Mainstream Country

David Feiker

GARTH BROOKS Good Ride Cowboy
Young & Verna

David Felker

GARTH BROOKS Good Ride Cowboy
8IG & RICH Comin' To Your City

i

WAITT RADKD AETWORIS
Altemative Now

Polychronopolis

402-952-7611

WEEZER This Is Such A Pity

WEEZER Perfect Situation

SYSTEM OF A OOWN Hypnotize

Country Today

John Glenn

SUGARLAND Just Might

BIG & RICH Coming To Your City

BILLY CURRINGTON Must Be Doin’ Somethin’ Right
AC Active

Dave Hunter

KELLY CLARKSON Because Of You
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72 muition households

ALICIA KEYS Unbreakable
AUDIOSLAVE Doesnt Remind Me
GREEN DAY Wake Me Up When September Ends
KANYE WEST Gold Digger
LIL KIM Lighters Up
BLACK EYED PEAS Don't Lie
DAVID BANNER Play
YDUNG JEEZY I/AKON Sout Survivor
AVENGED SEVENFOLD Bat Country
BOW WOW CIARA Like You
ASHLEE SIMPSON Boyfriend
FRANZ FEROINAND Do You wamt To
MISSY ELLIOTT Teary Eyed
CLICK FIVE Just The Girt
ALL-AMERICAN REJECTS Oirty Little Secret
TWISTA /TREY SONGZ Giri Tomte
PAUL WALL I/BIG POKEY Sittin' Sidewayz
NINE INCH NAILS Only
FOD FIGHTERS DOA
COLDPLAY Fix You
Video playlist for the week of Oct. 3-9.

David Cohn
General Manager

KANYE WEST Gold Oigger 34

AVENGED SEVENFOLO Bat Country 30

FOO FIGHTERS 00A 2

THREE 6 MAFIA Stay Fly 2

MY CHEMICAL ROMANCE The Ghost Of You %

GREEN DAY Wake Me Up When September Ends 26

COMMON Testily 2

YING YANG TWINS 1/PITBULL Shake 2

GORILLAZ Dars 22

YDUNG JEEZY VAKON Soul Survivor 21

DAVID BANNER Play 21

SEAN PAUL We Be Burnin’ 3

COHEED AND CAMBRIA The Sutfering 18

FRANZ FERDINAND Do You Want To 17

TWISTA /TREY SONGZ Girl Tonite 17

LIL KIM Lighters Up 16

SYSTEM OF A DOWN Question! 16

WHITE STRIPES My Doorbelt 14

SUM 41 Pieces 12

CIARA I/MISSY ELLIOTT 1,2 Step 1

Video playfist for the week of Oct. 3-9.
o
g‘::us»ep_
—

Artist/Title Totat Plays
HILARY DUFF Wake Up 3
CLICK FIVE Just The Girl 3
AKON Lonety n
BOWLING FOR SOUP 1385 n
KELLY CLARKSON Behind These Hazel Eyes 70
JESSE McCARTNEY Beautiful Soul 69
CRAZY FROG Axel F 69
B85 Dance For You 32
GWEN STEFANI Rich Gir! 3
ALY & A.J. Do You Believe In Magic 3
B5 U Got Me 30
WEEZER Beverly Hills 30
JESSE McCARTNEY She's No You 3
KELLY CLARKSON Breakaway 28
RIHANNA Pon De Replay 28
GWEN STEFANI Cool 27
BLACK EYED PEAS Don't Lie 27
KELLY CLARKSON Since U Been Gone 27
CHEETAH GIRLS | Won't Say 27
J0JO Leave (Get Dut) 27

Playlist for week of Oct. 2-8.

NAT/IONAL mMUSIC

Lori Parkerson
202-380-4425

Ethel 47(XMA7)

Charlie Logan

STRAYLIGHT RUN Hands In The Sky
SUPERGRASS St. Petersburg

MORNING AFTER GIRLS Run For Our Lives

The Loft (XM 50)

Mike Marrone

CALEXICO w/ IROM & WINE He Lays In The Reins
CALEXICO w/ IRON & WINE A History Of Lovers
CALEXICO w/ IRON & WINE Sixieen. Maybe Less

RYAN ADAMS & THE CARDINALS A Kiss Before | Go

RYAN ADAMS & THE CAROINALS September
THEA GILMDRE Water To Sky

THEA GILMORE Tear It All Down

THEA GILMORE Cover Me

TRACY CHAPMAN Never Yours

TRACY CHAPMAN America

TRACY CHAPMAN Taik To You

Squizz (XM 48)
Charlie Logan
SYSTEM OF A DOWN Hypnotize

The Fish (XM 33)

Jim Epperlein

RAEBECCA ST. JAMES Alive

POINT OF GRACE Waiting In The Wings
NICOLE C. MULLEN Music Of My Heart

The Torch (XM 31)

Thomas Kenny

SKILLET Collide

ROCKET SUMMER Never Knew

COPELAND No One Really Wins

HOMELESS J B-fly

ANDY HUNTER Come On!

KIDS IN THE WAY Breaking The Legs Of Sheep

75 million households
Rick Krim
Exec. VP

Adds

3 DODAS DOWN Here By Me
DESTINY'S CHILD Stand Up For Love
ALANIS MORISSETTE Crazy
PUSSYCAT DOLLS Stickwitu
ROLLING STONES Streets Of Love

MARIAH CAREY Shake It Off

KANYE WEST Gold Digger

GREEN DAY Wake Me Up When September Ends
WEEZER Beventy Hills

NICKELBACK Photograph

GORILLAZ Feel Good Inc.

SHERYL CROW Good Is Good

BLACK EYED PEAS My Humps

COLDPLAY Fix You

KELLY CLARKSON Because Of You

KILLERS All These Things That I've Done
AGUALUNG Brighter Than Sunshine

LIFEHOUSE You And Me

BLACK EYED PEAS Don't Lie

DAVE MATTHEWS BAND Oreamgirt

RICKY MARTIN {/FAT JOE & AMERIE | Don't Care

! LEELA JAMES Music

SANTANA UMICHELLE BRANCH I'm Feefing You
BON JOVI Have A Nice Day
AUDIOSLAVE Doesn't Remind Me

Video playlist for the week of Oct. 3-9.

Music
CHOICE

Your Music. Your Cholce.”

30 million homes
27,000 businesses

Damon Witliams o 646-459-3300

Today's Country

John Hendricks

GARTH BROOKS Good Ride Cowboy

T000 FRITSCH Small Town Radio

HOT APPLE PIE We're Makin' Up
MONTGOMERY GENTRY She Don't Tell Me To
GRETCHEN WILSON | Don't Feel Like Loving..

Americana
Liz Opoka
ROBBIE FULKS Countrier Than Thou

JON RANOALL Baby won't You Come Home
CHARLIE SEXTON | 0o The Same For You

Available on digital cable and DirecTV

CMT

COUNTRY MUSIC TELEVISION

75.1 mitlion households
Brian Philips, Sr. VP/GM
Chris Parr, VPMusic & Talent
ADDS
DWIGHT YOAXAM Blame The Vein
KEITH URBAN Better Life
Plays

Artist/Title ™ oW
KENNY CHESNEY Who You'd Be Today 312
GRETCHEN WILSON All Jacked Up 30 29
BRAD PAISLEY Alcohol 30 28

JOSH GRACIN Stay With Me (Brass Bed) 30 27
SARA EVANS A Real Fine Place To Start 29 33

JASON ALDEAN Hicktown 29 27
BIG & RICH Comin’ To Your City 28 29
KEITH URBAN Better Ltfe 28 28
DIERKS BENTLEY Come A Little Closer 27 30
MONTGOMERY GENTRY Something To Be... 27 29
GARY ALLAN Best | Ever Had 27 28
TOBY KEITH Big Blue Note 25 13
FAITH HILL Like We Never Loved At All 23 24
MIRANDA LAMBERT Kerosane 23 1"
BLAKE SHELTON Nobody But Me 2 2
TRISHA YEARWDDOD Georgia Rain 20 28
UTTLE BIG TOWN Boondocks 18 10
BRODKS & DUNN Play Something Country 15 22
J0O DEE MESSINA Oelicious Surprise 15 22
LONESTAR You're Like Comin’ Home 14 15

Airplay a5 monitored by Medizbase 24/7
between Oct. 3-9.

GREAT AMERICAN COUNTRY ™
38.3 milllon households

Ed Hardy, President
Sarah Trahern, VP/Programming

ADDS

HANNA-MCEUEN Ocean
KENNY CHESNEY Who You'd Be Today

LUKE STRICKLIN American By God's Amazing Grace

MIRANDA LAMBERT Kerosene
RYAN SHUPE & THE RUBBERBAND Oream Big
TOBY KEITH Big Blue Note

BILLY CURRINGTON Must Be Doin’ Somethin’ Right

CHAIS CAGLE Miss Me Baby

CRAIG MORGAN Redneck Yacht Club
GARY ALLAN Best | Ever Had
GRETCHEN WILSON Al Jacked Up
OIERKS BENTLEY Come A Little Closer
SARA EVANS A Real Fine Ptace To Start
JEFF BATES Good People

FAITH HILL Like We Never Loved At All

MONTGOMERY GENTRY Something To Be Proud Of

RAY SCOTT My Kind Of Music

JOSH GRACIN Stay With Me (Brass Bed)
TOBY KEITH As Good As | Once Was
BLAKE SHELTON Goodbye Time

TRISHA YEARWOOD Georgia Rain
WARREN BROTHERS Change

BRAD PAISLEY Alcohol

FAITH HILL Mississippi Gir

TRACE ADKINS Arlington

BROOKS & DUNN Ptay Something Country

Information current as of Oct. 14.

P&LLSTAR

Rod Stewart

¢ Shinedown, Jimmy Kimme!
Live (ABC, check local listings for
time).

* Dolly Parton, Late Night With
Conan O'Brien (NBC, check lo-
cal listings for time).

¢ Jamie Cullum, Late Late
Show With Craig Ferguson
(CBS, check local listings for
time).

o Jdlewild, Last Call With
Carson Daly (NBC, check local
listings for time).

» Babyface, The Ellen DeGen-
eres Show (check local listings
for ime and channel).

* Shawn King, The Tony Dan-
Za Show (check local listings for
time and channel).

¢ Ryan Cabrera, Jay Leno.

¢ Al Green, Late Show With
David Letterman (CBS, check lo-
cal listings for time).

* Rev Run, Jimmy Kimmel.

¢ Feist, Conan O'Brien.

 The Bravery, Carson Daly.

Tuesday, 1018

* Rod Stewart, The View (ABC,
check local listings for time).

* Westwood One-syndicated
host Bill O'Reilly, The Daily Show.

» Institute, Jay Leno.

* Antony & The Johnsons,
David Letterman.

* Thrice, Jimmy Kimmel.

» Dungen, Conan O'Brien.

Wednesday, 10/19

* Dolly Parton, The View.

* Christina Aguilera and
Herbie Hancock, Jay Leno.

* Institute, Jimmy Kimmel.

* Ray J, Craig Ferguson.

» Stellastarr, Carson Daly.

¢ Chris Botti, Tony Danza.

Thursday, 10/20

* Weezer, Jay Leno.

» Melissa Etheridge, David Let-
terman.

¢ The Like, Carson Daly.

* Rod Stewan, Ellen DeGen-
eres.

— Julie Gidlow

— ™
Friday, 10/14 Monday, 10117
*Rod Stewart, The Tonight « Dolly Parton, The Daily Show
Show With Jay Leno (NBC,  with Jon Stewart (Comedy Cen-
check local listings for time). tral, 11pm ET/PT).

J/

CONCERT PULSE
fox e
Avg. Gross
Pos. Artist (in 000s)
1 DAVE MATTHEWS BAND $1.395.9
2 NEIL DIAMOND $1.3595
3 KENNY CHESNEY $1,086.3
4 ANGER MANAGEMENT TOUR $1.0422
5 TOBY KEITH $839.4
6 DIZFEST $788.2
7 COLDPLAY $795.1
8 MARC ANTHONY $7440
9 TOM PETTY & THE HEARTBREAKERS $651.5
10 GREEN DAY $650.3
11 JAMES TAYLOR $5739
12 DESTINY'S CHILD $494.7
13 VANS WARPEO TOUR $4644
14 SYSTEM OF A DOWR $438.3
15 BRUCE SPRINGSTEEN $438.1
Among this week's new tours:
Anna Nalick
Fiona Apple
INXS
Lisa Marie Presiey
Ryan Cabrera
The CONCERT PULSE i$ courtesy of
concert industry trade
publication POLLSTAR, 559-271-7900
or www.polistaronling.com,

www americanradiohistorv com

2. NICKELBACK Photograph

9. INXS Pretty Vegas
| 10, WEEZER Beverly Hills

Apple's iTunes Music Store is the leading digital-music service in
the U.S,, offering a catalog of more than 1 million songs from all four |
major label groups and hundreds of independents. Here's a !
snapshot of the top-selling downloads on Tuesday, Oct. 11, 2005. |

(. : 3
The iTunes Music Store Top 10

1. KANYE WEST f/JJAMIE FOXX Gold Digger

3. BLACK EYED PEAS My Humps |
4. FALL OUT BOY Sugar, We're Goin' Down \
5. CHRIS BROWN f/JJUELZ SANTANA Run It! |
6. ASHLEE SIMPSON Boytriend |
7. KELLY CLARKSON Because Of You

8. GREEN DAY wake Me Up When September Ends

Top 10 Albums

1. FIONA APPLE Extraordinary Machine

2. FRANZ FERDINAND You Could Have It So Much Better
3. NICKELBACK A/l The Right Reasons

4. KANYE WEST Late Registration

5. SHERYL CROW Wildflowers

6. BLACK EYED PEAS Monkey Business
7. LIZ PHAIR Somebody’s Miracle
8. DEATH CAB FOR CUTIE Pians

9. O.A.R. Stories Of A Stranger
10. JAMIE CULLUM Calching Tales

i

/
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A Report From
Pop Montreal

Quebec metropolis hosts premier

North American indie fest

By Barry Walsh
Canadian Music Network

Another edition of Pop Montreal, one of the most popular indie
music festivals in North America, has passed. This year anum-
ber of Toronto-based music-industry types made the trip to the
clubs in Montreal’s Plateau region for the Sept. 28-Oct. 3 event.

The Canadian Music Network correspondents
who braved the cold temperatures and late
nights reported that most of the industry execu-
tives seemed happy to indulge in the grass-roots
spirit of the 3-year-old fest, spearheaded by
Montreal indie music maven Dan Seligman and
several like-minded indie aficionados.

With such Montreal-based acts as The Arcade
Fire, Stars and The [ -= & _~_ s
Dears making waves |
globally — and new l
acts like Wolf Parade |
(signed to Sub Pop) _r
and old-school rockers
Priestess (whose new
album, Hello Master, is
due out this month on |
Montreal indie Indica)
on the rise — members
of the industry media
were on hand to cast a spotlight on the Montre-
al Pop scene. Features on the gathering appeared
in the New York Times and other publications,
portraying the town as both a Bohemian para-
dise and a musical Mecca.

industry Feedback

“Iove it,” says Lenny Levine, Director/Oper-
ations for Last Gang Records, home to Death From
Above 1979, Metric and Tricky Woo, all of whom
have played Pop Montreal. “Dan’s got great ears,
and I think the fact that this is a real festival —
there’s nothing cookie-cutter about it — is a testa-
ment to the way the festival is programmed by ev-
eryore there, and to the scene right now.”

Universal Music Canada Director/ A&R Dave
Portersays, “The fact that it's about the music and
not the industry is really refreshing, It started not
too many years ago and has maintained its stat-
ure as a grass-roots, indie-oriented festival witha
strong international component. It has a certain
something that a lot of other festivals lack.”

“It's the je ne sais quoi that is Montreal, the city,
at any time, crossed with it being a particularly
fertile period for interesting music coming out
of there, that makes the festival unique,” says
MapleMusic Recordings head of A&R Kim
Cooke. “In addition, there’s the magnetic effect
Montreal has on bands, media and the industry
attending from around the world.”

The Montreal Scene

“I've read a lot of the recent articles about
Montreal, and they seem to come from a partic-
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ularslant, saying that the English scene has been
completely underground all this time,” says
Keith Brown, Director/Operations for the DKD
Group, which includes such labels as Aquarius,
Last Gang, Indica, Tacca Musique and Arts &
Crafts International. “However, I think the rea-
son the scene here is so vibrant has a lot to do
with the French-language industry.

“With Quebec being a major recording cen-
tre, as well as having the advertising, film and
television industries based here, there are tons
of musicians and technicians.

“There’s a wide-open attitude that if you're
good at music, you can get a job in this prov-
ince. Also, there’s not such a divide between
French- and English-speaking musicians. Many
of the popular English bands have Francophone
members in them.”

Pop Montreal has, over the few years of its ex-
istence, mirrored the scene’s development as well
as nurtured it, but festival director Seligman says
those behind the fest aren't that interested in the
accolades. “We are happy about all the success of
our friends and bands we've supported, but we
are not sitting around patting ourselves on the

Montreal office.

IN THE MIX DKD Group’s Keith Brown (i) chats with Arts & Crafts' Jeffrey Remedios at the DKD /

material from their next release, due in early
2006, with only a few songs from their acclaimed
EP The Constant Lover making the cut.

Other sets that were must-see affairs on Thurs-
day included Shawn Hewitt's opening set on the
Matt Mays & El Torpedo bill at Cabaret, and
Toronto buzz band The Old Soul, who recently
signed a worldwide licensing deal with Univer-
sal Music Canada and who reportedly started
their Pop Montreal set well after their scheduled
lam time slot.

Laissez-Faire Approach

While other industry-oriented conferences
and festivals make ita point to operate with strict
attention to schedules, Pop Montreal's timeta-
ble is somewhat more, shall we say, fluid. Such
a laissez-faire approach can make Pop Montre-
al difficult for bar-hopping reps, but most we
talked to shrugged it off with a suitable French
sentiment: “C'est la vie.”

“It’'s a place where there’s no need to formal-
ize ameeting,” says Universal’s Porter about the
festival’s vibe. “Just hit St. Laurent, and you're
going to meet everyone eventually.”

“It doesn't cater to industry,” says Warner
Music Canada Manager/A&R Jennifer Hirst.
"It's for music fans. There are pros and cons to
that, of course, as an industry person trying to
see as much as you can in one weekend.

“Limited-pass access and late set times can
leave you frustrated, but you know that going
into the festival. t's not about you, it's about the
fans and other musicians. That’s cool.”

back,” he says. Cool was also on vi-

“We started the festi- @ @ canadian brant display during
SEEILE 88 MLISIC | EE
thing we believe in, and event, held atthe
it isgsomething we are @ reruoan Main Hall, where new

continually trying to im-
prove and make unique and outstanding.” Judg-
ing by some of the sets delivered this year, Se-
ligman and his team are succeeding on that fronz.

The Showcases

Arriving at Petit Campus on Prince Arthur for
the Thursday-night Puma-Glenn Vogelsang
showcase featuring Magneta Lane, The Illumi-
nati, The Ladies & Gentlemen, Camouflage
Nights and new Last Gang signing From Fiction,
Canadian Music Network ran into executives from
Last Gang, EMI Music Publishing, Universal
Music Canada, MapleMusic Recordings and
Warner Music Canada.

Sets by From Fiction and The Illuminati were
particularly fiery, while the hotly tipped Ladies
& Gentlemen enjoyed a rapturous reception
from the packed house. Camouflage Nights, fea-
turing Rob Benvie (The Dears, Thrush Hermit)
and Jan McGettigan (Joel Plaskett Emergency,
Thrush Hermit), gained new converts for their
skewed brand of indie disco.

Paper Bag Records’ Magneta Lane focused on

signing The Most Se-
rene Republic, many of whose members haven’t
cracked the quarter-century mark agewise, per-
formed an exquisite, energetic set packed with
the ornate pop that Arts & Crafts is becoming
known for.

Label heads Daniel Cutler and Jeffrey Reme-
dios were seen enjoying the proceedings, which
also included sets from critically acclaimed sing-
er-songwriters New Buffalo and Jason Collett.
Also spotted at the A&C show were Koch En-
tertainment’s Eric Alper and Tamara Holmes,
who both remarked that they were enjoying the
festival while shepherding Pete Best to TV and
radio interviews.

A trip to the Cabaret to see Detroit's legend-
ary Dirtbombs with Toronto’s incredible garage
rock force The Deadly Snakes (recently signed
to Paper Bag Records and touring behind the
new Porcella disc) proved fruitless, as the show
was a sellout. Who says garage rock is dead?

But journeying further up St. Laurent to the
tiny Les Minots restaurant brought Canadian
Music Network to the Boompa Records showcase,

www americanradiohistorv com

Priestess

featuring another set from The Ladies & Gentle-
men, as well as performances from roots rocker
Leeroy Stagger and indie pop from Catlow (fea-
turing Natasha Thirsk, formerly of The Dirtmitts)
and new signing my project: blue. The Vancou-
ver-based label is distributed in Canada by EMI
Music Canada, and in the U.S. by Caroline.

Other Highlights

Other highlights caught by festival attendees
included a secret set from A&C's Stars, a sold-
out show by Last Gang's Metric (who have just
released their latest, Live It Out, via Universal in
Canada and through Universal’s indle arm Fon-
tana in the U.S.). Vancouver’s ultra-heavy Black
Mountain, who recently enjoyed the particular
honor of opening Coldplay’s North American
tour, played — in true Pop Montreal style — af-
ter a screening of a film about indie pomn.

"The festival is a chance to celebrate each oth-
er, share, learn and party our faces off in a chal-
lenging environment,” Seligman says. “We are
conscious of all the attention, but we are also
quite aware that the indie music scene is a small
segment of overall society, and it is really silly
to create false barriers.

"“The funny thing is that thousands of kids
across North America have an intimate knowl-
edge of the comings and goings of bands like
Wolf Parade and Arcade Fire here, but if you
travel a few kilometers outside the Plateau, no
one knows or cares about any of these bands or
has heard of our festival.”

He reconsiders. “Well, Arcade Fire are proba-
bly an exception. But you get the point.”

Send your unsigned or
signed releases to.
Sat Bisla
A& R Worldwide
4459 5, Beveriy Drive, Sulte 300
Beverly Hills, CA 90212, USa
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New Music From

Old Friends

How to deal with current music from classic artists

ne of the tough questions facing any Classic Rock

programmer is how much, if any, current music by classic
artists should a station play? This dilemma has been on a lot of
minds lately, with major releases from classic rockers like The
Rolling Stones, Paul McCartney and Neil Young.

How should Classic Rockers deal with new
music from old friends? This week | pose that
question to four Classic Rock programmers and
two record promotion people, and the consen-
sus seems to be, the bigger the artists, the more
play they should get.

Popular Culture

“Idon’t think it's healthy for a Classic Rock
station to close its eyes to popular culture,” says
Bob Buchmann, D of Classic Rock WAXQ (Q-
104)/New York. “If McCartney’s CD is featured
in Time magazine and the Stones are on page
three of the newspaper, how can a Classic Rock-
er ignore them?

“My thought is that classic should not mean
era, it should be a lifestyle. Is the audience inter-
ested? How does the new Stones sound segued
into classic Zeppelin? Those are the questions we
should be asking ourselves.”

Ifa Classic Rock station does play new music
by classic artists, how many new songs should
be played, and how often? “We have 11 new
songs by seven different artists in our current cat-
egory rightnow,” says Rita Wilde, PD of KLOS/
Los Angeles.

“Itreally depends on the song. It's easy to play
Styx’s cover of ‘Can’t Find My Way Home' be-

cause of the familiarity of the song. Our most
played current last week was ‘Rough Justice’ by
the Stones, which had nine spins. But the week
before the new CD came out, it had double the
spins.”

Citadel Broadcasting VP/Rock Brent Al-
berts oversees the programming of Classic
Rock WLAV/Grand Rapids. His station is a bit
more conservative with new songs. “We try to
keep it down to about five songs maximum,”
says Alberts. “We play one current per daypart,
except in moming drive, where we play no cur-
rents.”

Buchmann also plays around five or six cur-
rents at any given time. “Each of these songs gets
about 10 spins per week,” he says. “If we've
done our job well and picked correctly, they will
sit on our list for many months, and the spins
really add up.”

Promoting Currents

Paul Yeskel is President of Aim Strategies, a
Classic Rock promotion and marketing compa-
ny. His company began focusing on promoting
current music from classic artists to Classic Rock
stations about six years ago.

“When you get a new Rolling Stones record
like A Bigger Bang, I'd say about 40% to 50% of

all Classic Rock stations will play tracks from it,”
Yeskel says. “On lesser names that percentage
goes down to about 30%.”

Yeskel notes that about 50% of Classic Rock
stations will not play any current music at all.
“We set up promotions with those stations for
CD and ticket giveaways,” he says. “If we can't
get them to play the music, we can get them to
talk about it.

“The beauty of Classic Rock is that you don’t
have to explain to the audience who these artists
are. When ‘Rough Justice’ by the Stones is played
on the radio, it’s like, ‘Ah, a new Rolling Stones
song.’ It's very easy to impact the audience with
new music at this format.”

Listener Response

What is the listener response to not only ma-
jor new releases, but also current music on Clas-
sic Rockers in general? Buchmann says, “No-
body thinks, ‘Hell, that's a new song. How can
they call themselves a Classic Rock station?’

“Twenty or 30 years ago our listeners grew
up hearing new music on their present Rock
station, even though the station now has the
Classic Rock label. Certainly, it can’t be over-
played, but listeners appreciate the showcase.”

“We are getting great response on the new
Stones,” says Wilde. “Another record that is
causing a buzz on the phones is the new one
from INXS, ‘Pretty Vegas.” Our moming guys,
Mark & Brian, really got behind the TV show
Rock Star: INXS, soit's a natural add for us, and
it's a great song.”

Alberts says, “With WLAV being a heritage
Rock station that’s been around for 33 years, the
listeners expect new stuff from us. The response
varies, but so far this year the Stones’ ‘Rough
Justice,’ Robert Plant’s ‘Shine It All Around’ and

‘s 'l Am the Walrus’ have been the ones that
get great phones.”

A Big Bang

It seems pretty universal that the new Stones
CD is becoming a hit at Classic Rock. A Bigger
Bang was critically acclaimed and has sold very
well, and the band’s fall tour is selling out ev-
erywhere. Ray Gmeiner, VP/Promotion for the
Stones” label, Virgin, is very pleased with the
response from Classic Rock radio.

“The reaction to this new Stones has been fan-
tastic,” he says. “The record went to No. 1 on the
Mediabase Classic Rock chart within three days.
‘Rough Justice’ set an all-time record for the most

spins for a brand-new song at the format, going
to No. 1in one week, where it remains. It's been
really well-received.”

KLOS has embraced A Bigger Bang. “The new
Rolling Stones CD is one of their best in years,”
says Wilde. “Right now we are playing four or
five songs from the disc, and we could go even
deeper because it's so good. It's really a spectac-
ular record.”

Another sign of how well the CD has done
at Classic Rock? “There are some Classic Rock
stations that normally don’t play currents that
have started playing the first single,” says
Gmeiner.

Beyond The Music

Beyond actually playing new music from clas-
sic artists, what are Classic Rock stations doing
promotionally for new product? “We do the usu-
al ‘Win it before you can buy it’ promotions,”
says Wilde. “We also like to tie in concert tickets
and the newest CD with popular acts like U2 or
The Rolling Stones.”

Q-104 opens its studios to artists whenever
possible. “When an artist comes to town, they
stop by the station, and we feature their new
music as a part of their interview or guest seg-
ment,” Buchmann says. “We're also on-site at
their concerts.”

Alberts says, “We do specialty weekends and
the traditional ‘Win it before you can buy it. We
showcase the artists with new releases during
our “Yesterday and Today’ feature, playing a
gold track and then a new one from the same
artist.

John Hager, OM/PD of WGRF/Buffalo, has
a unique way of exposing current music from
classic artists. “We feature one band as the ‘97
Rock Artist of the Week,” which often revolves
around a new release,” he says. “We also
do “Yesterday/Today" sets, where we'll play a
classic followed by a new track from one art-
ist.”

WGREF treated the new Stones release as a
major event. “They were our Artist of the Week
for an unprecedented two weeks in a row,” Ha-
ger says. “We produced an album stager piece
voiced by John Wells that set up the making of
the album and featured hooks from several of
the tracks.

“I would add that it is nice to see that some
labels are now acknowledging the value of
Classic Rock as a format for promoting appro-
priate releases.”

LES PAUL. FRIENDS

american made world played

BILLY GIBBONS “BAD CASE OF LOVING You”

and STEVE MILLER “FLY LIKE AN EAGLE 2005”

Receiving Airplay On 55+ Stations...Added At:
KKLZ/Las Vegas
KQMT/Denver
KRXO/Oklahoma City
KZEP/San Antonio
WFBQ/Indianapolis

KPOI/Honolulu
KRVO/Portland
KSHE/St. Louis
XM Satellite Deep Tracks

| Contact:

Jody Glisman-Best (323) 871-5492 Paul Yeskel/Aim Strategies (732) 679-911 l/ DG
— jody.glisman-best@emicap.com

paul@aimstrategies.com
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B97 & New Orleans Slowly
Come Back To Life

Continued from Page 1

news permit. [ was pretty amazed that [ basi-
cally had no damage — just a little bit to my
gate and minor, cosmetic things.

“I felt guilty in a way after the stories I've
been hearing from some of my co-workers
and all the other people here who've lost ev-
erything. But at the same time [ feel a little
relieved.”

Here, now, is the rest of Kaplan's story.

R&R: When did you leave town?

MK: We all gathered the Sunday of the
storm, Aug. 28. Everyone hunkered down
and helped out with the news operation,
which went 24/7 that night, just as the wind
starting picking up. The hurricane crept up
on us Monday morning,

We lost lights around 6am Monday. By 8am
the winds were so intense in the city, many
of the windows in our building and the ones
around us began blowing out. It started on
the sales side and worked its way around to
the studios.

We moved WWL's news operations into
the production room to be out of harm’s way.
It was kind of surreal, with the windows
breaking and the rain pouring in and things
blowing around the studios. We had to seal
the studio doors shut with bungee cords.

It was like The Poscidon Adventure inside.
We took a picture of our sales director’s of-
fice, and the snapshot made Newsweek. After
that we thought the worst was over. Howev-
er, the next morning I was awakened about
5am by one of the other OMs, Andy Holt of
WLMG & WTKL, who said the levees had
been breached and there was flooding down-
stairs.

There was already a few feet of water
around the building and around the Super-
dome, next to us. That was surreal enough,
because we were right next to the Super-
dome, where all the evacuees were. They
were getting restless. They had already

“The world needs to
realize that this business
affects people. | heard
some of the most
powertful radio I've ever
heard during and after
the storm.”

30 ® Radio & Records October 14, 2005

been there a day without power or plumb-
ing. Looking out of our broken conference-
room window, we could hear the restlessness
next door and see the floodwaters advanc-
ing into the city.

Our market manager made a decision to
evacuate if we could. Those of us who had

“We had to seal the
studio doors shut
with bungee cords.
i was like The
Poseidon Adventure
inside.”

SUVs thought we could make it, so we
grabbed as many people as we could from the
building, including some family members
from the Hyatt. I ended up taking five peo-
ple, including someone’s grandmother, and
five cats in my SUV.

We barely made it out. The water was up
to the wheel wells. Any higher, and | would've
stalled. But we made it to Baton Rouge. About
15 people stayed behind to keep things run-
ning. [Editor’s Note: See Rock Editor Ken Antho-
ny’s Sept. 9 interview with WKBU/New Orleans
PD Don Harrison for that amazing story.]

R&R: With communications as spotty as they
were, how did you stay in contact with the station?

MK: I was in conference with corporate via
my cell phone. [ have a 908 area code on my
phone, and it was the only phone that worked.
Everything from the local 504 area code was
completely out.

Our legal guy, Jack Dunleavie; our VP/
News & Talk Ken Beck; and I worked out the
United Radio arrangement with Clear Chan-
nel. They had the technical ability and we had
the content, so it made the most logical sense.
WWL was the one signal that was working,
and it was the lifeline.

This is one time that it's not exaggeration:
This medium helped save many lives in New
Orleans. That is something we should all be
so proud of. Stop the paranoia about satellite.
It might have an impact, but we truly are a
medium that will never go away.

The world needs to realize that this busi-
ness affects people. | heard some of the most
powerful radio I've ever heard during and
after the storm, and it continues to be some of
the most amazing radio.

Diane Newman, OM
of WWL, is phenome-
nal, and she said it best:
When extraordinarily
bad things happen, ex-
traordinarily great
things happen from it.
Things I never thought
would happen, like
Clear Channel'sand En-
tercom’s news opera-
tions working together.
Personally, hearing from
family, friends and asso-
ciates who wanted to
know thatIwas OK was
very powerful.

Our operation help-
ed save lives. We were
airing phone calls for
the first couple of days
from people who were
trapped on their roofs
and wondering how to
getout. Onourend, we
did what we could to
give rescuers their ad-
dresses and gave those
who were trapped as
much advice as we could and tried to be the
voice of comfort.

Right after the hurricane my optimism
kicked in, and I thought the electricity would
be back on in two weeks and I'd be back in
my house. Here I am, almost six weeks later,
and I'm still not back in my house.

R&R: When did you come back to the city?

MK: I spent about two weeks in Baton
Rouge, working with the newspeople, and
then I got a break and came down. The dev-
astation was amazing. I got to the house and
saw that it was fine. [ feel guilty but also re-
lieved. When [ moved to New Orleans, I had
no idea I was buying a house on the highest
ground in the city.

[ waited another two weeks to return again,
and my perspective that time was that there
had been so much cleanup. The city looked
100% better. But then I realized that [ was kid-
ding myself. This city is still devastated. You
want it to get better, but there’s so much that's
destroyed.

The next challenge was that people started
to move back in along the north shore and in
Jefferson Parish, and almost every station was
broadcasting the United Radio feed. There was
a point here when the locals were getting a lit-
tle restless. They needed an outlet, and they
needed a sense of normalcy and a comfort zone.

We took it upon ourselves to expedite
bringing the stations back to music formats.
One challenge of that is that we still can't
broadcast from our own building; it hasn’t
been approved as a safe facility. The air qual-
ity and the building itself haven’t been
signed off on, including stuff like the water
pressure for the sprinkler system. And
they’re going to be there for months, putting
in new windows.

The conditions aren't safe enough yet for
full staffing, but we're hoping they will be
soon, In the meantime, we're able to get mu-
sic on, along with imaging that's very relat-
able and reflects what's going on in the area.
Jocks and syndicated moming shows, like
Kidd Kraddick in the Morning and Walton &
Johnson, will be back shortly.

www americanradiohistorv com

POST-STORM WRAP-UP Here's WEZB (B97)/New Orleans OM/
PD Mike Kaplan standing in front of the Dominion Tower, where
Entercom’s New Orleans operations are based. As you can see, most of
the windows — including those on the fifth floor, where Entercom’s
studios are — have been blown out. From their vantage point, Entercom
employees could easily see and hear people at the Superdome, which is
right next door.

“Whether the population
is 500 or 500,000, we
have an obligation to
reach those people.
We’re part of their
everyday lives, and the
best thing we can ever
be as a radio station is a
companion.”

R&R: When did you make the actual transition
back to music?

MK: Around Sept. 28. That's all the FM sta-
tions. We moved Rock WKBU (The Bayou)
down to 95.7 because the 95.7 stick has its full
100,000 watts of power. The Bayou’s original
transmitter in St. Bernard Parish was under-
water. We lost everything from that station,
and our 105.3 transmitter is broadcasting now
from a different stick at 1,000 watts.

We're simulcasting our joint venture, Unit-
ed Radio, on 105.3 for now, but we will even-
tually move our Oldies station, WTKL, there.
Clear Channel has KSTE running United Ra-
dio at 104.1 as well, but the rest of their clus-
ter is pretty much back to music. We're all do-
ing our part.

As of Oct. 6, we started to put commercials
backin. One of the highlights of all this is that
some of the game plans we had are being ac-
celerated. We're following Clear Channel’s
“Less Is More” initiative and planning on 30s
and 15s.

We wouldn't take any 60-second commercials
on WWL or United Radio, and we’ve adapted
that for the FM side: Seventy-five percent of our
inventory is going to be 30s, and that's going to

Continued on Page 33
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2 ©  KELLY CLARKSON Because Of You (REA/AMS) 7683  +907 606401 3 1190 MOST ADDED
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19 O BOWWOW /CIARA Like You (Columbia) 4296  +727 342866 8 1075
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21 @ PRETTYRICKY Your Body (Atlantic/ 3730  +509 261160 9 906 INC [ AYS
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13 19 MISSY ELLIOTT Lose Control (Gald Mind/Violator/Atlantic) k773] 749 255448 19 1130 T
22 @  FRANKIE J. More Than Words (Columbial 325  +336 261055 6 qog | - UmS o
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27 32 50 CENT f/MOBB DEEP Outta Control (Shady/Aftermath/interscope) 1374 522 65935 14 650 '
33 €D  GAVINDEGRAW Follow Through (/AMG) 1297  +176 69543 11 76/8 NEW & ACTIVE
! €D  SEAN PAUL We Be Bumin' Atlantic) 1228 +496 136568 2 55014 £
32 €  KEITHURBAN You'l Think Of Me (Capital/EMC) 1149 +16 59662 8 440 MARIO 1JUVENILE Boom (/AMG)/
35 €  ALL-AMERICAN REJECTS Dirty Little Secret fiaterscape) 1137 +144 46454 9 633 ;:’::L’:‘E‘ﬁ::‘:: T“’Z‘:;'m 25, Adds: 1
. razy fLav
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43 (®  RIHANNA if it's Lovin' That You Want (Def Jam/IDJME) 816 +302 59562 2 6513 GWEN STEFANI Luxurious flaterscope/
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ARTIST TITLE LABEL(S)
MARIAH CAREY Shake It Off island//DJMG)
WEEZER Beverly Hills (Geffen/
KELLY CLARKSON Because Of You (RCA/RMG)
GREEN DAY Wake Me Up When September Ends /Reprise/
LIFEHOUSE You And Me (Geffen/
KANYE WEST Gold Digger (Roc-A-Fella/IDJMG)
O.H.T. Listen To Your Heart (Robbins/
RIHANNA Pon De Replay /0ef Jam/IDJMG)
NICKELBACK Photograph (Roadrunner/IDJMG)
FALLOUT BOY Sugar, We're Goin' Down f/sland//DJMG/
BLACK EYED PEAS My Humps (A&M/lnterscope)
GORILLAZ Feel Good Inc. (Virgin/
MISSY ELLIOTT Lose Control /Gokd Mind/Violator/Atlantic)
PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha /A&M/Interscope)
CLICK FIVE Just The Girl fLava/
FRANKIE J. More Than Words (Columbia)
BLACK EYEO PEAS Don't Lie (A&M/interscopel
MARIAH CAREY We Belong Together {/siand/IDJMG/
PAPA ROACH Scars (Geffen!
KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG)
BOW WOW f/CIARA Like You {Columbial
PRETTY RICKY Your Body fAtlantic/
GWEN STEFANI Cool fInterscope/
AKDN Belly Dancer (Bananza) (Universal)
ASHLEE SIMPSON Boyfriend /Geffen/
FAT JOE fINELLY Get It Poppin' (Atlantic/
CHRIS BROWN f/JUELZ SANTANA Run It (Jive/Zomba Label Group)
RYAN CABRERA Shine On /£ V.L.A/Atlantic/
PUSSYCAT OOLLS Stickwitu (A&M/Interscopel
MARCOS HERNANDEZ If You Were Mine (Uttrax/TVT)
SANTANA fIMICHELLE BRANCH |'m Feeling You (Arista/AMG)
50 CENT f/MDBB OEEP Outta Control (Shady/Aftermath/Interscape)
BOW WOW fIOMARION Let Me Hold You (Columbia)
GAVIN OEGRAW Follow Through (/RMG/
ALL-AMERICAN REJECTS Dirty Little Secret flaterscope/
ROB THOMAS This Is How A Heart Breaks /At/antic/
KEITH URBAN You'll Think Of Me (CapitolEMC)
3 DOORS OOWN Here By Me (Republic/Universal)
SAVING JANE Girl Next Door (Toucan Cove/Alert)
DAVIO BANNER Play (SRC/Universal)
LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG)
YING YANG TWINS fIMIKE JONES Badd (7V7/
HOWIE DAY She Says (Epic/
SALLY ANTHONY f/5TH WARD WEEBIE Vent (Gracie Productions)
ARUNA Break You Open (Eskala/
MARIAH CAREY Don't Forget About Us fsiand//0JMG)
SWITCHFOOT Stars (Columbial
RIHANNA If It's Lovin’ That You Want (Jef Jam/l0JMG)
SIMPLE PLAN Crazy {Lava/
CRINGE Been Alone (Listen)

TOTAL

3919
3886
3852
32
2912
2880
2788
2744
2743
2694
2092
2054
2032
2014
2008
1987
1939
1769
1740
1734
1622
1506
1446
1152
1130
1051
992
963
875
802
781
736
657
600
568
500
462
415
34
330
328
301
30
290
272
256
249
238
217

+f=-
PLAYS

+128
+150
+466
+4Nn

+522
-332
-500
+414
+316
+340
+127
344
319
123
+272
-478
-262
-25
-164
+2719
+272
194
+145
+228
-236
+565
+183
+568
+17
+158
149
-305
+102
+155
42
+41
-87
-3
+97
-45
-49
+77
+16
+1
+241
-2
+56
+35
+30

TOTAL
AUDIENCE
(00)

;3688
61996
65379
64157
54316
46112
45983
43526
45979
43874
41494
33149
29431
31578
33505
34067
33613
30155
2NN
26983
27151
24118
26985
23207
19447
14821
15121
16166
16524
15593
15383
11562
10501
10805
8150
9820
9415
7323
8661
4462
3907
3526
4848
4873
4583
6370
3797
5664
4631
3664

o oo f/’/ OSTADDED

IIIII X5E

14 M
ARTISTTITLE LABEL(S) ADDS
19 B4 | \aRiAM CAREY Don't Forget About Us siand/MG) 7
9 6512 | PUSSYCAT DOLLS Stickwitu (A&M/nterscape) i
7 652 | CHRISBROWNfIJUELZ SANTANA Run It {lveZombs Lavel Group) 14
2% 651 | CWENSTEFANI Luwrious fnterscope 12
ASHLEE SIMPSON Boytriond (Geffen/ 9
6 634 SEAN PAUL We Be Bumin' (Atiantic) 7
92 6411 | WICKELBACK Photograph (Roadrumner/iDJMG) 5
18 611 | BOWWOWHCIARA Like You (Columbia 5
RYAN CABRERA Stine On (£.V.L.A/Atlantic) 5
8 645 | waRcoS HERNANDEZ If You Were Mine Utrax/TVT) 5
9 652 | KANYEWEST Gold Digger (RocA-FellaiD/MG/ s
7 6312 FRANKIE J. More Than Words (Columbis/ 4
50 CENT fIMOBB DEEP Outta Control (Shad/Attemiathintarscope) 4
16 B33 | g\ AMERICAN REJECTS Oiry Lite Secret fnterscope) s
18 5411 | HOWIE DAY She Says (oic I
% 50 RIHANNA If It's Lovin’ That You Want (Def Jam/IDJMG) 4
15 son | YOUNG JEEZY fIAKON Sou Suvivor (et amBIMS) s
YING YANG TWINS fIPITBULL Shake (TV7) 4
7 B4
1 sy
7 50
3/ 45
7 sp
7 515
5313
16 400
12 512
4 s ’//////IW//IMOST f///// //,
20 351 NCREASED,PLA
2 4ama o
7 45(5 ARTISTTITLE LABEL(S) INCHEASE
2 52114 | PUSSYCAT DOLLS Stickwitu (A&M/nterscopel +568
7 3715 CHRIS BROWN f/SUELZ SANTANA Run It
(ivelZomba Label Group) +565
4 3In KANYEWEST Gold Oigger Roc-A-Fellai MG/ +622
13 3314 GREEN DAY Wake Me Up When September Ends (Reprise/  +471
5 28 KELLY CLARKSON Because Of You (RCA/AMG/ +466
NICKELBACK Photagraph (Roadrumer/i0J MG/ +418
5 3012 | giack EYED PEAS My Hups (A&M/nterscope) +340
8 314 | FALLOUT BOY Suer, We're Gain' Down fsbnd/OJMG)  +316
16 1810 BOW WOW fICIARA Like You fColumbia/ +219
4 233 | FRANKIEJ. More Than Words Combi +2m
PRETTY RICKY Your Body /Arianti/ 21
10 180 MARIAH CAREY Oon't Forget About Us Asknd/DJMG) +281
6 2312 | ASHLEE SIMPSON Boyfriend (Geffen/ +228
2 1g3 | RYANCABRERA Shine On (E.LA/Atintc +183

MARCOS HERNANDEZ {f You Were Mine /Uiltrax/TVT] +1n

16 161 SANTANA fIMICHELLE BRANCH I'm Feeling You (ArStaMG) +158

68 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 10/2 - Saturday 10/8.

© 2005 Radio & Records

8 181 ALL-AMERICAN REJECTS Oirty Little Secret finterscope/ ~ +156
1 1714 WEEZER Beverly Hills (Geffen/ +160
AKON Belly Oancer {Bananza) {Universall +145
3 120 | \ARIAH CAREY Shake It Off fisiandiDJME) +128
3 90 GORILLAZ Feel Good Inc. Vigin/ +127
1 3017 | NELLY Fly Away (DertyFo’ Reelliniversal +126
2 13 GAVIN DEGRAW Follow Through A/AM5) +102
DAVID BANNER Play (SRL/Universal +97
1 1644 GWEN STEFANI Lusurious ffnterscape/ +90
1 130 HOWIE DAY She Says (Epic/ N
Yo YOUNG JEEZY f/AKON Soul Survivor (Def Jem/IDJMG) N
MARIO HJUVENILE Boom (/AMG/ +66
ALANIS MORISSETTE Crazy (Mavenick/Regrise) +65
T-PAIN V' Sprung (Jive/Zomba Label Group/ +61

o | DEALS

OUR
T-SHIRT

500

Tlslhirfs

J

+ Printed up to 4 Colors on 1 Side

10/DAYS
NGRS

* White T-shirts
* Heavy 100% Cofton

* No Setup Charges!
* No Art Charges!

iR ST
ﬁ@,ﬁ 1

|vwv
Free Catalog

CALL NOW!
1-800-34-EMKAY
631-777-3175
FAX: 631-777-3168
www.emkaydesigns.com

info@emkaydesigns.com
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e N )
7 ica’ 7 POWERED |-\ ¢
(" RaleTheMusic.com ) Arercssoes otngcrimopson 2 R R. CHR/POPTOP30 (it
- wow W CANAD. : .
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 WM amst e wmeay T adre MEKSON AL
KELLY CLARKSON Because Of You (RCA/AMG) 428 431 9% 18% 450 432 422 5 @ KANYEWEST Gold Digger (Aoc-A-FolliBJMG) 460  +58 5 80
KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 415 421 93% 44% 496 429 403 1 2 MARIAH CAREY Shake It 0ff fisland/IDJMG) 455 -24 9 8i0
GREEN DAY Wake Me Up When September Ends (Reprise/ 413 407 96% 22% 423 428 390 3 e* NICKELBACK Photograph (Roadrunner//DJMG/ 440 0 9 100
NICKELBACK Photograph (Roadrunner/iDJMG) 409 401 B86% 13% 410 400 432 4 4 RIHANNA Pon De Replay /0ef Jam/IDJMG) 420 -3 17 100
CLICK FIVE Just The Girl {Lava/ 396 389 92% 22% 451 393 354 6 o GREEN DAY Wake Me Lip When September Ends /Fepnse/ 417 +33 10 8i0
FALL 0UT BOY Sugar, We're Gain' Down /lsland/DJMG) 394 393 90% 21% 434 432 350 8 e BLACK EYED PEAS My Humps /4&Miinterscape/ 497 +66 4 8i0
LIFEHOUSE You And Me (Geffen/ 392 389 97% 40% 387 403 386 7 7 WEEZER Beverly Hills (Geffen) ‘W@ 92 18 70
PAPA ROACH Scars (Geffen/ 381 380 95% 4% 390 397 3IM4 2 8 BLACK EYED PEAS Don't Lie /A&M/interscope/ 362 .80 1" 8/0
GREEN DAY Holday (Reprise) 380 378 S6% 4% 364 390 375 9 @  KELLYCLARKSON Because Of You RCA/AME) 341 +25 5 51
WEEZER Beverly Hills /Geffen/ 370 370 9% 37% 383 365 379 n 10 D.H.T. Listen To Your Heart (Robbins/ 268 .25 17 710
BLACK EYED PEAS Don't Lie (4&/nterscape) 365 380 96% 35% 356 382 3.8 16 @ BEDOUIN...When.. StompMamer MusicConad) 266 +42 & 70
DH.T. Listen To Your Heart (Robbins) 363 367 99% 51% 353 372 326 10 12 LIFEHOUSE You And Me {Geffen) 264 48 18 6/0
MARIAH CAREY We Belong Together f/sland/0JMG/ 358 366 99% 56% 365 356 3.76 14 @ GORILLAZ Feel Good Inc. fVirgin) 253 +2 5 &0
GWEN STEFANI Cool (/nterscope/ 358 365 99% 40% 335 346 393 23 m e SIMPLE PLAN Crazy (Atisntic) 227 +46 9 10
g;iﬂi?Fgﬁii:ﬁnm;}Dmt O : ;:: :;z :z: ::ZZ :g: ::48 ::: 12 15 NATASHA BEDINGFIELD These Words /fpic/ 214 -53 18 10/0
MARIAH CAREY Shake I Off siand0MG) 348 351 8% 47% 358 333 3E7 20 @ sowwow AT S S
) m* MELISSA O'NEIL Alive (Sony BMG Canada) 202 +54 1 m
KANYE WEST Gold Digger (Roc-A-Fela/iDJMG) 345 351 94% 3%5% 376 352 342 17 184 THEORY OF ADEADMAN SeotaMotica (604Uversal 200 0 2 60
AKON Belly Dancer (Bananza) {Universal) 344 345 9% 3% 365 325 335 26 @ ERANKIE J. More Than Words (Columbia) . - N mn
FRANKIE J. How To Deal (Columbia) 344 343 8% 40% 368 336 353 3
MISSY ELLIOTT Lose Control (Gold MindWViolator/Atiantic) 342 341 §T%  51% 347 334 350 @ AN Ifis Lo That You Want (Dfam/DME/ 130 +73 1 T2
NATASHA BEDINGFIELD These Words (Epic/ 340 354 04% 43% 323 343 330 30 @  FALLOUTBOY Sugar, We're Gon Down (SandlIlUMG) 183 +38 z 50
BLACK EYED PEAS My Humps /A&Minterscope) 339 325 00% 35% 351 345 314 15 22 GWENSTEFANI Cool finterscope) 184 53 13 80
FRANKIE J. More Than Words (Columbial 332 337 86% 3% 331 330 338 21 € AKON Belly Dancer Bananzal (Universal 179 +9 3 5o
FAT JOE fINELLY Get It Poppin’ fAtfantic/ 330 334 6% 50% 328 306 352 28 @ MASSARI Real Love (Capitl Prophet 178 +18 2 6
RIHANNA Pon De Replay /Def Jam/iDJMG/ 323 334 98% 6% 310 306 3.00 24 254 HEDLEY On My Own (Universal Music Canada) 176 4 36n
BOW WOW fIOMARION Lot Me Hold You (Columbia) 319 312 92% 45% 356 311 334 25 264 CARLHENRY ! Wish (DEP/Universal) 173 2 3 50
BOW WOW fICIARA Like You (Columbia) 313 311 88% 36% 364 308 315 19 274 DANIELPOWTER Bad Day (Wamer Bros. m 27 1. 8
PRETTY RICKY Your Body (Atlantic) 298 309 73% 0% 325 272 305 @ ASHLEE SIMPSON Boyfriend (Geffen/ 164 +32 1 6i0
Totai sample S’IIEIS307 respondents. Tolal average favorability estimates are based on a scale of 1-5. { 1=glislike very much, 5 = like very 2 29* SUM 41 Some Say (standDIMG) ) ?62 s v 50
much). Total familiarity represents the percentzge of who recognized th sorg. Tota bum repressets the rumter of 18 30 MISSY ELLIOTT Lose Control (Goid Mind/Vidlator/Atiantic/152 55 10 310
on persons 12, Persons are screened‘:n.'a :';,;;,;m':l %n"isma ﬁ;ﬁfé’l{,"aﬁ ,fu:’;c%mn?n m, 1£nmp/mm pmf:,p:u 15 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
RateTheMusic.com myemmmwmmm The resuits are intended to show opinions of participants on the the Songs ranked by total plays for the airplay week of 10/2-10/8. Bullets appear on Songs gaining plays or remaining fiat from
Internet only. of RateTheMusic.com. The RTM system, is available for local radio stations by previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
\_calling 818-377-5300. IlmTheMusrc com data is provided by Mediabase Research, a division of Premiere Radio Networks. Y, CS are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. Jis Indicates Cancon. )
897 & ” ew al' Iea” s sl oW, Iy- . TR T
Continued from Page 30
“This is one time that it's
be the New World Order. We're pushing R .
this process along, and I think it's won- not exagerat’on: This
derful. In times like these you need to em- .
brace and accept changg’. It's life after medium helped save
Katrina. H H
R&R: Where are you currently operating out many lives in New
of, both personally and professionally? Orleans.”
MK: United Radio is still coming out of
Clear Channel’s Baton Rouge studios. Some
of our salespeople are out there too. We're WY 3
also opening a sales office in Jefferson Par-  fined. I don’t mind the drive. I'm definitely
ish. one of the lucky ones. ['ve been driving
The programming units for the FMs are  around St. Charles, and, fortunately, most of ! . il
being put together at remote locations, and  the oak trees survived, but this is the worst o ) . ) . .
hers limbed personnelcoming it N o canup he ' ver gong o | - HICAGD PRIDE e o g 1l 103 oo o s
merge ,a Il the S “.Y“h music a.nd' in- face. .o it's because he's in close proximity to the lovely Jessica Simpson. Truth is, we may never know. Here
formation. We can get into our building, R&R: What's it like for you, as a programmer, are (I-r) Kiss promo person Lorraine Lynn; Simpson; Kiss MD Jetf “Smash” Murray; Smasher; and
but it hasn’t been signed off on, so it could overseeing a station that's broadcasting to a most- Simpson’s father, Joe. ' ' ' ’
be a week or two before we move back. ly empty city?
Personally, I'm still living out of a ho-

tel. I do have my electricity back, but the
water is unsafe to drink or shower with,
and there are still curfews. But it's great.
The French Quarter is open and probably
breaking some of the curfew laws, and
they have a lot of new specialty drinks.
One of them is a "Curfew & Coke.” It’s
Crown Royal and Coke, and that’s going
to be my drink of choice for the next few
weeks.

I've been commuting back and forth from
Baton Rouge. There’s no sense in being con-

MK: Our signal is 100,000 watts, so it reach-
es a large area. The north shore was not as
damaged, and Jefferson Parish and some of
the outlying areas were less affected by the
hurricane. Those people are starting to move
back.

Again, there’s nowhere near a sense of nor-
malcy anywhere, but if any of the population
has come back, it’s greater than 50% in those
areas, Orleans Parish used to have 500,000
700,000 people, and that area is pretty much
unoccupied at this point.

So it's a lighter population base, but peo-

ple are certainly out there, and we're hearing
from them via our sales and programming
people who live there. Our staff is scattered
throughout the city, as are our friends and
families. We're hearing through word of
mouth that the city’s trying to come back to
life.

Maybe we're just optimistic, and maybe
I'm just an eternal optimist to think that
we’re getting close to what the original
population was, but either way — wheth-

www americanradiohistorv com

er it's 500 or 500,000 people — we have an
obligation to reach them. We're part of their
everyday lives, and the best thing we can
ever be as a radio station is a companion.
After something like this, you need compan-
ions, friends and family members to be next
to you.

Special thanks to R&ER Evil Minion Keith Ber-
man for his assistance in bringing Kaplan's story
to the printed page.
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It's Better In
The Bahamas!

Power Summit attracts DJs and industry heavyweights

By Darnella Dunham
R&R Assistant Rythmic/Urban Editor

_ fter stints in Miami and Puerto Rico, the eighth annual

“. Power Summit brought some of the industry’s finest to the
Bahamas. Many local aspiring artists tried to get into the host
hotel to pass their demos along to anyone willing to listen, but
the Power Summit was exclusive and all about recognizing DJs
and the power they command.

Hip-hop pioneer Russell Simmons kicked things off with a casual keynote speech and took
questions from attendees. Parties and performances were plentiful, and artists like Kanye West,
Ludacris, Akon, Busta Rhymes, Common Three 6 Mafia and Remy Ma hit the stage and min-
gled with the DJs.

There was a D] battle between The Mixakan and D] Kid Scratch, and the entire summit cul-
minated in the $50,000 Fight Klub MC Battle. There were plenty of events to keep everyone
entertained, and being in the Bahamas was amazing, but the best part was linking up with
other attendees. On this page we present photos of just a few of the people who made the
Power Summit pop this year.

|

BAKA BOYZ MAKIN’ NOISE kpay/Los
Angeles & Superadio’s Baka Boyz enjoyed the
sunshine after Remy Ma's performance,
moments before the announcement that
Superadio will syndicate their morning show.
Seen here (I-r) are Nick V. and Eric V.

(e

DRAMA IN THE BAHAMAS The fadies
represented at the figrce $50,000 Fight Klub MC Battle.
Seen here (I-r) are Sanctuary Records’ Kathi Moore and
J Records’ Stephanie Lopez

THEY’VE GOT THE POWER During the
850,000 Fight Klub MC Battle the RPM Group's Rene
McLean kept the MCs and the extremely vocal

crowd under control while Interscope’s Kevin Black
served as referee. Seen here (I-r) are McLean and Black.

WE'RE FAMILIAR Here's syndicated per-
sonality, producer and man of many hustles DJ
Clinton Sparks moments before the Fight Klub MC
Battle.

bty :

0Js + OPEN BAR = GOODO TIMES Wixers from around the country enjoyed the party vibe at the

Power Summit. Seen here (I-r) are KUBE/Seattle’s DJ B-Mello, Superadio's Gary Bernstem, recording

artist Angelique Cinelu, KUBE/Seattle & Superadio’s DJ Supa Sam, WPWX (Power 92)/Chicago’s DJ Pharris and
Superadio’s John Campanario.

MAN OF STEEL Current WHRK/emphis PD
Devin Steel took some time off from programming
and rosting afternoons and went back to his
mixing roots at the Power Summit. Seen here right
after the DJ battle are (I-r) Steel and promoter Kevin
Cooper.

RIDIN’ WITH A LEGEND kvspP/0kiahoma
City's 0J Joe Corleone (r) was more thari happy to
pose with living legend WQHT (Hot 97)/New York's
0J Jazzy Joyce during an elevator ride in the Westin.

g e [ "N & \
NASTY AS HE WANTS TO BE wunm (102
Jamz)/Orlando’s O0J Nasty (1) put his Crinking on
pauss to hang out with DTP's (Disturbing Tha Peace)
Shawnae Corbett.

wwWw americanradiohistorvy com

FTHE CHAMP IS HERE! D battle winner The
Mixakan kept the crowd motivated and also went
home with a contract from Superaio.

NEEK AT NITE wHxT/Columbia, SC MD/midday
personality Shanik "Neek” Mincie (i) and D4L
manager Johnnie Cabell showed their grown and
saxy sides after the $50,000 Fight Klub MC Battle.

s T . |

MIAMI’S OWN People came from aif over the
wo:ld to attend the eighth annual Power Summit, but
it took WEDR (99 Jamz)/Miami’s D Khaled (1) and On
Point Entertainment's Buggah less than an hour to
get to the Bahamas.

M Y-

FASS THE MIKE Rappers were in abundance at
the Power Summit. Seen here are two who are
tremendous freestylers, (I-r) Power Summit Fight
Klub MC Battle Champion and Virgin recording artist
Jm and G.0.0.0./Geffen recording artist Common.
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October 14, 2005
ARTIST TITLE LABEL(S)

KANYE WEST Gold Digger (Roc-A-Fella/iDJMG)

BOW WOW fICIARA Like You (Columbia)

MARIAH CAREY Shake It Off f/sland/IDJMG)

YOUNG JEEZY fIAKON Soul Survivor (Def Jam/IDJMG)
DAVID BANNER Play (SRC/Universal)

CHRIS BROWN f/JUELZ SANTANA Run It (Jive/Zomba Lakel Group)

BLACK EYED PEAS My Humps (A&M/interscape)
PRETTY RICKY Your Body /At/antic/

T-PAIN I'm Sprung (Jive/Zomba Label Group)
YING YANG TWINS f{PITBULL Shake (TV7/

TRINA fIKELLY ROWLAND Here We Go (Sip-N-Slide/Atlantic)

TWISTA fTREY SONGZ Gir! Tonite (At/antic)
YING YANG TWINS fIMIKE JONES Badd /7V/7/
SEAN PAUL We Be Burnin’ (At/antic)

50 CENT f/MOBB DEEP Qutta Control (Shady/Aftermath/inierscope)

MARIAH CAREY We Belong Together (/siand//DJMG)
RAY J One Wish (Knackout/Sanctuary)

DAL Laffy Tafty (Asylum/Atiantic/

BOW WOW fIOMARION Let Me Hold You (Columbial
FRANKIE J. Mare Than Words (Columbia)

THREE 6 MAFIA Stay Fly [Cofumbial

MARCOS HERNANDEZ If You Were Mine (Uitrax/TVT)
RIHANNA Pon De Replay (Def Jam/IDJMG)

LIL" KIM Lighters Up (Queen Bee/Atlantic)

MARIO f{JUVENILE Boom (/AMG)

DEM FRANCHIZE BOYZ... | Think They Like Me (Remix) (So So Def/Virgin)

MARQUES HOUSTON Naked (T.U.6./Universal)
DESTINY'S CHILD Cater 2 U (Columbia)
CHAMILLIONAIRE Turn It Up L atium/Universal)

DAMIAN "JR. GONG” MARLEY Welcome To Jamrack (Tuff Gong/Universal)

LYFE JENNINGS Must Be Nice (Columbia)
PUSSYCAT DOLLS Stickwitu (A&M/interscope)
RIHANNA If It's Lovin' That You Want ([Jef Jam/I0JMG)

JUELZ SANTANA There It Go (The Whistle Song) (Def Jam/Jef Soul)

P$Cf{T.I. & LIL SCRAPPY I'm A King (Grand Hustle/Atlantic)
TWISTA #PITBULL Hit The Floor /Atiantic/

PAUL WALL f/BIG POKEY Sittin’ Sidewayz (SwishaHouse/Asylum)

CIARA And | {LaFace/Zomba Label Group)

T.0.K. Footprints (When You Cry) (VP/

KEYSHIA COLE | Should've Cheated /A&M/interscope)
BOBBY VALENTINO Tell Me (07P/Def Jam/IDJMG)
YOUNGBLOODZ Presidential (ive/Zomba Label Group)
NE-YO f/PEEDI PEEDI Stay (Def Jam/IDJMG)

BABY BASH That's My Lady (Money) /Latium/Universal)

PHARRELL f{GWEN STEFANI Can | Have It Like That (Star Trak/Interscope)

LIL ROB Back In The Streets {Upstairs)

RHYMEFEST fIKANYE WEST Brand New (/AMG)
MARIAH CAREY Don't Forget About Us fisland//DJMG)
MISSY ELLIOTT Teary Eyed (Gold Mind/Violator/Atlantic)

PURPLE RIBBON ALLSTARS /B.BOI & K.MIKE Kryptonite /Purpie Ribbon/Virgin) 371

WS e abhe
{00)

7028 +193 826061
6269 -89 703590
5840 -354 569874
4722 +605 571998
4610 -469 431957
4288 +683 442291
4074 +164 337591
4033 13 394149
3890 +286 341669
3322 +321 312496
2645 +630 242977
2586 +4656 256525
2575 402 245672
2416 +376 336803
2280 -286 242715
2279 -261 234551
2161 +485 159170
2109 +266 140614
2079 631 211720
1866 +22 111505
1766 +397 194238
1582 -120 106613
1416 -165 95539
1405 +330 201539
1249 +16 57791
1164 +132 120549
1062 +41 96972
1048 -355 107390
1041 +159 99982
1016 -291 115441
800 52 84616
790 +319 66474
740 +121 61206
725 +177 136569
621 +38 66987
569 +160 71915
531 12 67490
527 -6 29821
525 -15 75999
500 +100 124733
430 -88 45214
488 +100 65977
474 +79 30976
462 122 46022
450 +76 79700
439 79 31910
421 -2 18786
386 +303 53966
375 +40 22258
+19 23271

WEEKS ON  TOTAL STATONS/
CHART ADDS

13
12
14
10
15
"
12
16
"
12
5
8
17
6
15
29
8
7
21
7
7
12
20

—_

- m m W b =N N

80/0
68/0
82i0
FEN
820
81
5111
76/0
8012
64/1
66/4
7513
7710
66/5
6610
80/0
5814
5211
78/0
50/0
53/7
44j0
5710
45/1
5710
5013
4012
44i0
3413
5210
2010
3819
3312
3314
191
30
21/0
41
121
121
35/0
1811
351
13/0
3223
70
3612
50/33
282
211

85 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 10/2-10/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

POWERED| :} ¢
MOST ADDED’

ARTIST TITLE LABEL(S) ADDS
MARIAH CAREY Qon't Forget About Us fistana#0JMG/ 33
PHARRELL fIGWEN STEFANI Can | Have It Like That
{Star Trak/Interscope) 23
JAGGED EOGE fIVOLTIO So Amazing (Columbial 23
ALICIA KEYS Unbreakable L/AMG) n
BUBBA SPARXXX fIPETEY PABLO & SLEEPY BROWN
The Otherside (Purple Ribbon/Virgin) 10
PUSSYCAT DOLLS Stickwitu (A&M/interscope) 9
LIL" WAYNE Ficeman (Cash Money/Universall 8
GWEN STEFANI Luxurious finterscope) 8
THREE 6 MAFIA Stay Fly (Columbia) 7

PAUL WALL f/MIKE JONES & BUN B They Don't Knew

(SwishaHouse/Asylum) 7
MOST
INCREASED PLAYS
ARTIST TITLE LABEL(S) NCRERSE

CHRIS BROWN flJUELZ SANTANA Run It (/ive/Zomba Label Group) +683
TRINA fIKELLY ROWLAND Here We Go (Slip-N-Siide/Atiantic/  +630

YOUNG JEEZY f{AKON Soul Survivor (Def Jam//DJMG/ +605
RAY J One Wish (Knockout/Sanctuary) +485
TWISTA fTREY SONGZ Girl Tonite (Atlantic/ +465
THREE 6 MAFIA Stay Fly (Columbial +397
SEAN PAUL We Be Burnin' /Atiantic/ +376
LIL" KIM Lighters Up {Queen Bee/Atiantic) +330
YING YANG TWINS /PITBULL Shake (T¥T/ +321
PUSSYCAT DOLLS Stickwitu /A&M/Interscope) +319

NEW & ACTIVE

JAZZE PHA fICEE-LO Happy Hour (Capitoll

Total Plays: 359, Total Stations: 27, Adds: 1

ALICIA KEYS Unbreakable (/AMG/

Total Plays: 331, Total Stations: 22, Adds: 11
WARREN G Get Ya Down (Hawino/Lightyear

Total Plays: 321, Total Stations: 12, Adds: 0

LIL' WAYNE Fireman (Cash Money/Universal)

Total Plays: 311, Total Stations: 46, Adds: 8

AVANT fLIL" WAYNE You Know What (Geffen/

Total Plays: 260, Total Stations: 15, Adds: 0

MR. CAPONE-E tIMAGIC My Angel (Thump/

Total Plays: 230, Total Stations: 16, Adds: 4

VOLTIO f/LIL ROB & PTBULL Bumper (White Lion/Sony Urban/Epic)
Total Plays: 223, Total Stations: 10, Adds: 0

K. YOUNG You're So Bad /Treacherous/

Total Plays: 200, Total Stations: 20, Adds: 1
PLAY-N-SKILLZ HAKON Come Home (Latism/Universall
Total Plays: 198, Total Stations: 9, Adds: 2

EBONY EYEZ £/112 Take Me Back LCapital)

Total Plays: 188, Total Stations: 15, Adds: 3

Songs ranked by total plays

I_Stalion playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

The R&R Annual Subscription Package Delivers The Most For Your Money

SUBSCRIBEY ciRSAVE

51 weeks of R&R PLUS 2 semi-am;gg{’ RI&)R Directories X

Subscribe online: ®
www.radioandrecords.com

$320

{U.S. Only)
($330 valve)
e-mail R&R at: Call R&F. at: FAX Credit Card Payments To:
subscribe@radioandrecords.com 310-788-1625 310-203-8727
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( m "’ M i America's Best Testing CHR/Rhythmic Songs 12 +
ﬂ g g ”s”:.l:”’” For The Week Ending 10/7/05
Ly
™ Persons Persons Persons
Artist Title {Label) W LW Familiarily Burn  12-17 18-24  25-34 R i
CHRIS BROWN flJUELZ SANTANA Run It ive/Zomba Label Group) a7 AW T 1% 4B a9 am | ST /Fmg E
MARIAH CAREY We Belong Together (isiand/iDJMG) 413 419 98%  46% 4.03 411 413 By nunlz.l.u T . |
KANYE WEST Gold Digger (Roc-A-FellaIDJMG) a1l A2 (K. 25% 410 406 418 | e |
MARIAH CAREY Shake It Off /siand//0JMG) 406 415 98% 33% 3.93 390 4.26 S .
BOW WOW fICIARA Like You (Columbis) 397 AD6  96% 2% 418 386 400 mg“e ot theo r’;';gfpe's 0 ‘”r;“ _
RAY J One Wish (Knockout/Sanctuary) 386 393 5B% W 432 37 38| O am i ﬁrsa_" “t’maw ?::alabe] re;’er:s:“; -l
- % B
YOUNG JEEZY f/AKON Saul Sunvivar (Jef Jam/IJMG) 380 382 73 7% 430 385 360 Rfyn{efest AR, Kan}’: g ‘
TRINA f/KELLY ROWLAND Here We Go (Slp-N-Slide/Atlantic) 384 - 42% 6% 397 3.64 3.83 West's Grar,nmy-winning hit “Jesus “| ‘ e
MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atiantic) 381 384 98% 46% 397 356  3.96 Walks.” That could be a blessing and a curse — many artists
BOW WOW f{OMARION Let Me Hold You /Columbia) 380 402 97% 39% 3968 372 369 work their entire careers without winning a Grammy, and hav-
SEAN PAUL We Be Bumin’ /Atiantic) 380 388 80% 18% 394 389 361 ingachieved such an honor before the general public even knows
TWISTA f[TREY SONGZ Girl Tonite fAtiantic) 380 358 64% 13% 4N 3718 357 who you are could be daunting for a new rapper. But if
PRETTY RICKY Your Body Atlantic/ 375 375 90% 2% 417 384 324 Rhymefest is feeling pressure, he’s not letting anyone see him
50 CENT f/MOBB DEEP Outta Control (Shady/Aftermath/interscope) 3713 3N 93% 31% 3.93 355 368 sweat. While performing at the ] Records showcase during the
T-PAIN 'm Sprung (ive/Zomba Label Group) 373 364 B1% 15% 36F 380 337 eighth annual Power Summit, he was loose and lively and
MARCOS HERNANDEZ If You Were Mine (Utrax/TVT) 370 384 68% 17% 403 356 346 seemed very comfortable onstage.
DAVID BANNER Play (SAL/Universal) 366 381  8e%E% 401 359 338 Rhymefest comes from Chicago, the city thatbroughtus Com-
FRANKIE J. More Than Words (Columbia) 364 357 ™% 19% 386 365 349 | mon, Twistaand West. "Yeand ‘Festfirst worked together when
BLACK EYED PEAS My Humps (A&Minterscope) 363 372 .89% 20% 379 386 362 | Westproduced mostof Raw Dawg, Rhymefest's 2001 indepen-
LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJME) 362 385 97% 43% 375 333 3p2 | dentdebut and the two are reunited on 'Fest’s current single,
MARQUES HOUSTON Naked /7.0.G./Universal 362 371 6% 20% 384 344 352 | orand I;';’;” WiRRG] ““’;f’“g 'Zfefs DIy eSS
RIHANNA Pon De Replay (Def Jam/I0JME) 361 362 97% 51% 357 357 368 ETZZ n RLWmf mtthe stu N;o,.arl:e he w,ays p:aymf :\ee a felv;
DESTINY'S CHILD Cater 2 U (Columbia/ 361 371 9% 4% 370 345 350 geat - - key:’t“:ofn;ag';nd :’; ‘ A“;ai'v hz' C‘;“t; ﬂ::“:as
YING YANG TWINS fIMIKE JONES Badd (7V7) 360 361 8w 2% a6 3m 31 | A v Alew ours fa
MARIO f/JUVENILE Beom (/AMG) 160 3174 A5 ™ 383 154 .08 Blue Collar, Rhymefest's first major-label album, is scheduled
THREE 6 MAFIA Stay Fly (Columbia) 358 323 4% 1% 390 361 346 for a Dec. 6 release and features appearances by Mario, Carl
L * 0
YING YANG TWINS fIPITBULL Shake (V7] 347 3%AL67% 19% 383 33 348 | poooond e late OF Dirty Bastard, Rhymefest' lyrics have
DAMIAN “JR. GONG™ MARLEY Welcome To Jamrock (7uff Gong/Universall 326 322 69% 28% 304 323 353 been described as witty, even heavy.
MIKE JONES Back Then (SwishaHouse/Asylum/Warner Bros.) 2 12 BTN SI% 333 285 287 What makes ‘Fest different from other rappers out there? One
Total sample size is 350 respondents. Tolal average favorabillly estimales are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity of his best attributes is that he doesn't take himself too seriously.
rep thep ge of who ized the song. Tolal burn represents the number of respondents who said they are tired of hearing the song. Songs "Whal in hi 3
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music lEREssin hlffho? nght DN EIBIET P w.ho are both
test based on the format/music prelerence. RateTheMusic.com results are not meant to replace callout research. The resulls are Intended to show opinions of participants truthful and entertaining,” he says. Blue Collar promises tobe an
on the the Internet only. Rate lusicis a regi of RateT .com. The RTM system, is avallable for local radlo stations by calling 818-377-5300. album that will be embraced, at the very least, by those looking
RateTheMusic.com dala Is by M a division of Premiere Radlo Networks. .
\- / to hear something brand-new.
. N
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DANA HALL

The Promotion
Talent Puddie

Why is it so hard to find great promotion people?

Y

% s any PD who has had a recent opening for a promotions

or marketing director knows, it’s not an easy task to find
the right person to fill the job. There may be lots of candidates
jumping at the chance — the receptionist, a hungry intern or
even a very smart and ambitious recent college graduate — but
are they really qualified to hold the future of your station’s im-
age and events in their inexperienced hands?

Some of the bigger questions might be:
Are we training enough people to take on
the role of promotions and marketing di-
rector? How has that role changed in re-
cent years? Are you =y
looking for someone | =#°
who can juggle on- | -]
air promotionsand a ':; e
couple of events, or '
are you in need of a -f"ﬁ}l
person who can cre- '
ate a yearlong mar-
keting campaign?
Most likely, you need
someone who cando
everything, and do it flawlessly.

I've found in my discussions with pro-
grammers that promotions director is of-
ten the hardest position to fill at a radio
station. There are several stations I'm
aware of that are currently trying to fill
the promotions director slot. This week I
speak with the PDs of two of these sta-

Dion Summers

“A lot of people
consider the
promotions director job
as an entry-level
position in radio, but |
don’t agree. In the past
a radio station might
have been able to get
away with hiring
someone like that, but
not anymore.”

Mark McCray

38 @ Radio & Records October 14, 2005

tions about what they’re looking for in a
promotions director and how difficult
their search has been.

“It's been very difficult,” says Dion
Summers, PD of Clear Channel’s WMIB/
Miami. “There are a lot of great promo-
tion executors out there, but it’s more dif-
ficult to find a person who will be your
partner in creating the overall station
image. That’s what I'm looking for in a
promotion person.

“Those type of people are few and far
between. My last promotions director,
Lori Hall, was truly one of them. Now I
have to fill her shoes. I want someone
who can build a brand from conception
to execution.

”A promotion person shouldn’t be
someone who just puts up banners, han-
dles the winning weekends or manages
the street team. Those g g
are all important ele-
ments, and you have
to be very well-orga-
nized to handle this |
job, but I also want ||
someone with big
ideas.

“Forexample,a nor-
mal station’s-week~ "
end promotion might
be to give away 25 gift certificates. What
I want is someone who will come up with
the idea to do 25 trips to Disney World
and a grand prize of a yearlong family
pass.”

Mark McCray

What Is Great?

" A great promotion person must con-
sistently and constantly build a brand,”
Summers says. “l want my station to have
abrand like Pepsi. To do that, you need a
teamn effortand a common vision between
the PD and the promotion person.

“I'm also looking for someone who is
creative but who can put a new spin on
old ideas. Radio has always been creative,
but can you bring fresh concepts to the
tried-and-true promotions?

They also always need to think on a

b3l

FOR SISTAS ONLY wWvee (v103)/Atianta celebrated its annual For Sistas Only event recently,
with the help of Interscope recording duo Floetry. Seen here (I-r) are V103 morning man Frank Ski,
Floetry’s Natalie and Marsha and Floetry fan Ronald McDonald.

grand scale. Don’t assume that you can’t
do something because you don't have the
budget. A great promo person will come
up with a big idea, then find ways to
make it happen, or scale it back slightly.”

Infinity’s WJBW & WMBX/West Palm
Beach PD Mark McCray says, “Your pro-
motions director is the first link to the
community. She is the person who mas-
sages and manipulates that link to your
advantage. It’s important to have some-
one who understands that and who is
passionate about achieving that connec-
tion with the community.

“Not only do we need to find someone
who is qualified, who gets radio, but it is
also a great help if he or she understands
this market. They don’t necessarily have
to be from here, but they have to know
the area.”

McCray has been looking for a promo-
tions director for WMBX for about two
months, and he says his challenge has
been finding someone with experience.
“A lot of great promotion people are al-
ready in good situations, and they don’t
want to leave,” he says.

“They may feel they have an invest-
ment in what they helped build in their
market, or they may be locked down by
contracts. I've found that to be the case
with many of the seasoned promotions
directors.

“A lot of people consider the promo-
tions director job an entry-level position
in radio, but I don’t agree. Our promo-
tions director has been gone for about six
to eight weeks, and during our search
we've received a lot of resumes from peo-
ple straight out of college or from people
who have never worked in radio before.

“For us, that won’t work. In the past a
radio station might have been able to get
away with hiring someone like that, but
not anymore.”

Hiring From Within

“I'think it's possible to find a great pro-
motion person in-house,” McCray contin-
ues. “Often the person you have assist-

www americanradiohistorvy com

“Pm looking for
someone who is
creative but who can
put a new spin on
old ideas. Radio has
always been
creative, but can you
bring fresh concepts
to the tried-and-true

promotions?”

Dion Summers

ing your promotions director has been
right there, learming what they do. But,
at the same time, being in that role doesn’t
automatically guarantee you can move
up.

“An assistant needs to soak up all they
can about promotions — everything from
street promotion to sales meetings. Long
before a position opens up, they should
be asking, "How do I prepare a proposal
for a client?’ or, ‘What happens during a
sales call?” They should be able to move
easily between the world of street promo-
tion and the business world, where you
have to meet with management.”

Summers agrees that it’s possible to
find a talented promotions director in-
house. “Look for the person who easily
adapts to different situations,” he says. “If
you have someone in-house who you
think is good but maybe is not ready to
step up to the director slot yet, encourage

Continued on Page 40
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Wk W ARTIST TME LABEL(S) s b AJ%‘S‘.EE jH
3 @  YOUNG JEEZY fIAKON Soul Survivor (Def Jamy/DJMG) 3822 +224 470787 10 60/0
i 2 KANYEWEST Gold Digger (Roc-A-Fella/I0JMG/ 3792 -178 486799 12 61/0
2 3 BOWWOW(CIARA Like You ({Columbia) 3692 -225 446007 12 65/0
4 4 MARIAH CAREY Shake 1t Off {Island//DJME) 3186 -298 366888 13 5810
5 5  DAVID BANNER Play (SRC/Universal) 2953 -148 321740 15 5810
7 © TWISTATREY SDNGZ Girl Tonite (4tiantic/ 2737 +474 317528 8 65/0
6 7 MARQUES HOUSTON Naked (7.U.G./Universal] 2681 112 269550 19 5710
8 0 T-PAIN I'm Sprung (J/ive/Zomba Label Group) 2438 +331 221060 9 6010
10 © DEMFRANCHIZE BOYZ... | Think They Like Me (Remix) (So So Def/Virgin) 2196 +320 200309 13 60/0
12 @  CHRIS BROWN flJUELZ SANTANA Run It (Jive/Zomba Label Group) 1996 +339 275269 10 6212
13 @  THREE 6 MAFIA Stay Fly (Columbia) 1955 +316 176360 1" 4801
i1 @  PSCHT.L &LIL SCRAPPY I'm A King (Grand Hustle/Atlantic) 1939 +73 181514 12 530
14 ® UL KiM Lighters Up (Queen Bee/Atiantic/ 1713 +189 218344 6 6142
9 14 LYFE JENNINGS Must Be Nice (Columbial 1708 -323 194097 3 50/0
15 @  ALICIAKEYS Unbreakable (4AMG) 1610 +105 145958 7 5911
17 @  PRETTYRICKY Your Body (Atiantic/ 1580 +129 140577 10 522
21 D  KEYSHIA COLE | Should've Cheated (4&Miinterscope) 1571 +337 217498 7 5516
23 @ RAY J One Wish (Knockout/Sanctuary/ 1468 +284 174614 8 4713
25 ©  TRINA fIKELLY ROWLAND Here We Go (SN Stide/Atlantic) 1439 +520 150061 4 56/2
20 @ DAL Lafty Taffy (Asylum/Atiantic) 1414 +163 111840 8 53/4
18 27 YING YANG TWINS f/MIKE JONES Badd (7V7/ 1104 -314 79301 15 500
26 @  CIARA And| (LaFace/Zomba Label Group) 1043 +168 128556 7 4710
24 @  YOUNGBLOODZ Presidential (/ive/Zomba Label Group) 1040 +74 84562 12 5112
19 24 BDBBY VALENTINO Tell Me (D7P/Def Jam/IDJMG) 990 -266 141278 18 450
29 @ R. KELLY Slow Wind (Uive/Zomba Label Group) 870 +141 98842 6 4012
22 26 50 CENT fi/MOBB DEEP Outta Control (Shady/Aftermath/interscope) 829 -388 65020 14 520
27 27  CHARLIE WILSDN Charlie Last Name: Wilson (/ive/Zomba Label Group) 750 -68 79165 18 3010
32 @  PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin/ 734 +138 53901 4 3213
31 @  SEANPAUL We Be Burnin’ (Atlantic) 713 +74 108557 5 3513
30 30  GINUWINE When We Make Love (Sony Urban/Epic) 646 -1 58220 3 4801
33 €  JAZZE PHAFICEE-LO Happy Hour (Capitol) 629 +34 37261 4 400
34 €D FANTASIA Ain't Gonna Beg (/AMG) 613 +58 64442 7 360
36 €D  NE-YOfIPEEDI PEEDI Stay (Def Jam/IDJMG) 604 +67 82606 3 3810
38 @ JAHEIM flJJADAKISS Everytime | Think About Her (Divine Mill Warner Bros.) 587 +72 42348 2 48N
35 35  FLOETRY flCOMMON Supastar (Geffen/ 542 -8 39535 4 400
49 @ TREY SONGZ Gotta Go (Songbook/Atlantic) 531 +173 54074 2 46{5
40 @ T.0.X. Footprints (When You Cry) (VP/ 504 +31 114554 3 2411
46 €D  JUELZ SANTANA There It Go (The Whistle Song) (Def Jam/Def Sou) 483 +91 47429 2 Jan
39 €D  SHARISSAfIR. KELLY InLove With A Thug fVirgin/ 483 +4 22744 8 2810
@  AVANT fiLIL' WAYNE You Know What (Geffen) 468 +200 KKR VK] 1 4210
43 @ BUSTA RHYMES... Where's Your Money Aftermath/Interscope/ 468 +17 30308 2 40
45 @  YOUNG ROME IMARQUES HOUSTON For Your Love (T./.G./Universal 465 +59 22479 2 3013
42 43 YOUNG JEEZY Go Crazy (Def Jam/IDJMG) am -21 54655 4 110
47 @ CHAMILLIONAIRE Turn It Up {Latium/Universal) 413 +28 31761 3 2Mm
37 45  DAMIAN “JR. GONG” MARLEY Welcome To Jamrock /7uff Gong/Universall 410 ‘113 37501 12 360
@ BUN B Draped Up (Rap-A-Lot/Asylum) N +123 26043 1 2m
@ FUGEES Take It Easy (Sony Urban/Columbia) 383 +148 74465 1 110
@ LIL' WAYNE Fireman (Cash Money/Universal) 379 +174 43627 1 49/8
48 49  OMARION I'm Tryna (7.U.5./Sum/Epic/ n 13 54076 8 1811
@  YING YANG TWINS fIPITBULL Shake (7V7) 360 +185 33377 1 35/5
66 Urban reporters. Monitored airplay data supplied by Mediabase R h, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of

10/2-10/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

POWERED}:) 4
MEDIABASE

ARTIST TITLE LABEL(S) A00S
MARIAH CAREY Don't Forget About Us fisland/i0/MG/ 55
PHARRELL flGWEN STEFANI Can | Have It Like That
(Star Trak/Interscope/ 42
COMMON Testify (Geffen) 3
JAGGED EDGE f/VOLTIO So Amazing (Columbia) 33

ANTHONY HAMILTON Can't Let Go (So So DefiZomba Label Group) 30
ISLEY BROTHERS f/RONALD ISLEY You Helped Me Write This Song

(Def SoulliDIMG/ %
SHEEK LOUCH f/CARL THOMAS One Name (0-Biock/Koch! 17
ANGIE STONE | Wasn't Kidding (/AMG) 12
PAUL WALL fiMIKE JONES & BUN B They Don't Know
(Swishatouse/Asylum) 9
MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TILE LABEL(S) INCREASE
TRINA f/KELLY ROWLAND Here We Go (Siip-N-Siide/Atiantic) +520
TWISTA flTREY SONG2 Girl Tonite (Atiantic) +474

CHRIS BROWN 1/JUELZ SANTANA Run t (veZomba Label Group) +339
KEYSHIA COLE | Should've Cheated (A&M/interscope) +337
T-PAIN I'm Sprung {/ive/Zemba Label Group) +331
DEM FRANCHIZE BOYZ flJERMAINE DUPRI, DA BRAT &

BOW WOW | Think They Like Me (Remix} (So So Def/Virgin) ~ +320

THREE 6 MAFIA Stay Fly (Columbia) +316
RAY J One Wish (Knockout/Sanctuary) +284
YOUNG JEEZY fJAKON Soul Survivor {Def Jam/IDJMG) +224
AVANT fILIL’ WAYNE You Know What (Geffen/ +200
NEW & ACTIVE

MISSY ELLIOTT Teary Eyed (Gald Mind/Violator/Atiantic)
Total Plays: 337, Total Stations: 31, Adds: 3

URBAN MYSTIC it's You /Sabe/
Total Plays: 292, Total Stations: 20, Adds: 0

TRINA f/LIL’ WAYNE Don't Trip (Skp-N-Shde/Atiantic)
Total Plays: 292, Total Stations: 18, Adds: 1

MARIO flJUVENILE Boom L/RMG)
Total Plays: 274, Total Stations: 28, Adds: 1

FAITH EVANS Tru Love (Capitol)
Total Plays: 268, Total Stations: 38, Adds: 4

DR. CHARLES G. HAYES & WARRIORS Work It Out /CEE/
Total Plays: 269, Total Stations: 17, Adds: 0

PHARRELL f/GWEN STEFANI Can | Have lt Like That (Star Trakinterscope/
Total Plays: 246, Total Stations: 42, Adds: 42

VIVIAN GREEN Gotta Go, Gotta Leave (Columbia)
Total Plays: 241, Total Stations: 10, Adds: 0

RIHANNA If It's Lovin’ That You Want (Def Jam/iDJMG/
Total Plays: 229, Total Stations: 20, Adds: 0

RHYMEFEST fIKANYE WEST Brand New (/AMG)
Total Plays: 216, Total Stations: 24, Adds: 1

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www. radinandracords. com.
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URBAN

)
¢ RateTheMusic com

America’s Best Testing Urban Songs 12 +
For The Week Ending 10/7/05

- Pers. F M
Artist Title (Label) TW LW Famil. Burn 18-34 18-34 18-34
KANYE WEST Gold Digger (Roc-A-Fella/I0JMG) 426 437 98% 29% 434 440 495
C. BROWN fJ. SANTANA Run It (/ive/Zomba Label Group/8.25 419 75% 13% 421 429 398
BOW WOW fICIARA Like You {Columbia) 413 415 9% 29% 408 424 357
MARIAH CAREY We Belong Together siand/iDJMG) 405 392 99% 54% 405 404 408
YOUNG JEEZY fIAKON Soul Survivor [Def Jam/IDJMG) - 402 &10 79% 15% 400 }.07 381
MARIAH CAREY Shake It Off isiand/i/MG) 398 400 99% 40% 396 402 379
ALICIA KEYS Unbreakable L/AMG/ 388 384 63% 12% 409 416 390
KEYSHIA COLE | Should've Cheated /A&M/nterscope) 397 400 63% 12% 388 412 314
TWISTA f[TREY SONGZ Girl Tonite /Atintic/ 393 410 T0%:+13% 390 398 364
DAVID BANNER Play (SAC/Universal) 391 382 90% 25% 387 394 366
BOBBY VALENTINO Yell Me (DTP/Def Jam/iDJMG) 391 398 80% 21% 38 380 377
LYFE JENNINGS Must Be Nice [Columbis) 388 396 73% 21% 386 400 345
LUDACRIS Pimpin’ Al Over The Word Def Jam SouhID/MG) 386 390 99% a6% 380 385 378
50 CENT £\M0BB DEEP Outta Conrdl Wrfftiormmdiiviosce 382 392 94% 32% 376 370 396
PRETTY RICKY Your Body /Atiantic/ 379 391 8% 2% 361 367 344
DEM FRANCHIZE BOYZ... Think... (So So DefiVirgi) 379 387 66% 17% 369 385 323
CIARA And | {LaFace/Zomba Label Group) 371 -  b66% @3% 374 380 352
RAY J One Wish (Knockout/Sanctuary) 379 398 5% 1% 362 376 324
YING YANG TWINS fiMIKE JORES Badd (7V7) 377 387 85% 26% 361 366 347
T-PAIR 'm Sprung {ive/Zomba Label Group) 377 389 5%% 14% 372 389 325
PSC [T & LIL SCRAPPY I'm A King (Grand Hustke/Atiantic) 3.68 380  69% E‘ﬁfﬂ% i 315 310
DESTINY'S CHILD Cater 2 U {Columbial 367 366 94% 45% 369 384 320
YOUNG JEEZY And Then What (Def Jam/IDJMG/ 388 370 TM% 2% 357 358 355
THREE & MAFIA Stay Fly {Columbia) 364 373 61% 15% 361 355 373
YOUNGBLOODZ Presidential (/veZomba Label o~ 363 381 4%% 12% 361 368 345
LIL’ KM Lighters Up fQueen Bee/Atlantic) 359 376 G65% 17% 361 363 35
MARQUES HOUSTON Naked (7.0.6./Universal] 352 364 80% 27% 348 362 3.6
C. WILSON Charlie Last Name: Wikson UAeZombs Label Goyp) 341 344 60% 19% 333 338 317
R. KELLY Slow Wind (/ive/Zomba Label Group) AT - 8% 1% 310 312 304
Total sample size is 373 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Tolal familiarity ized the song. Total bum represents the number of respondents

who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on
persons 12+. Persons are scregned via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by

opinions of participants on the the

The Promotion Talent Puddle
Continued from Page 38

them to learn more about the promo-
tions department, as well as all the de-
partments at the radio station. They
need to see and understand the total
picture.

"With a station like WMIB, in a mar-
ket as big as Miami, we also have to have
someone who has experience putting on
large events. They have to know how to
lead from the beginning, from brainstorm-
ing to planning to execution to, finally,
followup. This is event planning on the
largest scale.

“The reason it’s so hard to find great
promotion people is the same reason it's
hard to find great air talent. It’s an issue
of training. Coming up in radio as a jock,
I was constantly going over my aircheck
with my PD, and he would give me feed-
back and direction.

"Today, PDs don’t have time for that.
I see the same problems for promotion
people. They are so busy with more du-
ties that they have no time to sitand teach
their staff — or anyone who is willing to
learn, for that matter.

“I also think we sometimes scare our
promotions directors into comfort zones.
As long as they are cranking out contest-
winner sheets, we're happy. We don't ask
more of them. Alot of programmers have
gone on to take creative control of the
station’s image, and they don't let their
promotion people submit any ideas — or,
worse, they ignore the ideas they do sub-

“PDs should be more open to a part-
nership, to hearing ideas outside their
ownand considering them. Lori was a co-
creator, a partner, in creating a distinct im-
age and brand in WMIB. She wasn’ta glo-
rified contest executor. She not only took
my vision, she added to my vision.”

Valuable Commodities

Some promotions directors will say
thatit’s so hard to find experienced, quali-
fied people because the position is often
not one of the highest-compensated at a
radio station. Many promotions directors
work seven days a week, long into the
night and even the early-morning hours.
And many pay their dues in radio, then
move into higher-paying jobs outside the
broadcast industry.

McCray says, “A lot of people in ra-
dio — in any industry, for that matter —
feel that they don’t make the kind of
money they deserve, sol wouldn’t be sur-
prised if promotion people felt that way.
It’s just the nature of radio today. There
are challenges in terms of salary, and it
may seem like you don’t have the budget
you need to draw the best people, but you
can get around that.”

Summers says, “Promotion people
need to look beyond just a salary and
take into consideration the tools and re-
sources they will have available to them.
Is there room to grow within a com-
pany? Could this job lead to bigger and
better opportunities? What will you be
able to achieve in this situation? A pro-
motions director with vision will see

Qal/mgawan-m. RateTheMusic.com data is provided by Mediabase Research, a division of Premiers Radio Nelworks. ) mit. that cl early as well.”
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Totat Plays: 175, Total Stations: 18, Adds: 1

October 14, 2005 POWERED[:]
W Wik ARTIST TILE LABEL(S) T s AJ%EE R o MEI}[ AB ASE
1 1 CHARLIE WILSON Charlie Last Name: Wilson (ive/Zomba Label Group) 1765 5 175510 20 64/1 .
3 @  VIVIAN GREEN Gotta Go, Gotta Leave (Columbia/ 1408 +132 143428 20 530 MOST ADDED
2 3 MARIAH CAREY We Belong Together (/s/and//0JMG) 1386 93 140174 22 350 TSR S, ADDS
5 @  ERICBENET | Wanna Be Loved (Reprise) 1298  +142 98853 10  65(1 ANGIE STONE | Wasn't Kidding L/AMG) 14
4 6 KEM | Can’t Stop Loving You (Motown/Universal) 1283 +116 147188 39 5710 GERALD LEVERT | Like It (Rhino/Atlantic) 14
9 @  KEM Find Your Way (Back Into My Life} (Motown/Universal 1042  +180 98103 17 53 JAHEIM lJRDAKISS Everytime | Tink... (Divine Mil/Warner Bras. 111
8 € TONIBRAXTON Please (BlackGround/Universal 991 +90 94274 18 5000 gftf::‘)‘f/: C"Ll,:a,s;;mf Love (2005 World Children's Oay .
n ony
6 g LU ’J/J’iMZ’ ) 2*; :??g:“ 2: :g'l ANTHONY HAMILTON Can't Let Go (S0 So DeZomba Label Group) §
14 ALICIA KEYS Unreakable (/AM5) 924 +24 1 f TONI BRAXTON Trgpin' BlackGround/Universal 5
7 11 JILLSCDTT Cross My Mind (Hidden Beach/Epic) 902 2 107331 22 401 KIRK FRANKLIN Looking For You (Gospo Centric/Zomba Label Group)3
12 @ DR.CHARLES G. HAYES & WARRIORS Work It Out (/CEE/ 762 +19 68116 15 410 MOST
n 13 STEVIE WONDER From The Bottom Of My Heart (Motown/Universal) 745 -34 66218 18 a7
13 @ LYFEJENNINGS Must Be Nice (Columbia) 740 +49 63958 14 1912 INCREASED PLAYS
15 ()  MARIAH CAREY Shake It Off fIsland/iIMG) 687 +17 80177 4 302 o
| Think | Virgir 79 88 530 7 8 5112 ARTIST TITLE LABEL(S} INCREASE
:g g ﬂﬁﬁiy o;nsorli:av: l:e/ Iﬁ;”:?ead (JayOz/Koch) :ss Jps 51330 7 48:2 BB St )
2 e + KEM Find Your Way (Back Into My Lifel (Motown/Universal  +180
19 @  SHANICE WILSON Every Woman Dreams (Playtime/ 545 +65 38871 10 3812 HEATHER HEADLEY In My Mind (RCA/AMG) 15
20 @  MINTCONDITIDN Whoaa fimage) 4%0 +34 29947 9 310 ERIC BENET | Wanna Be Loved (Reprise/ 182
18 20 EARTH, WIND & FIRE Pure Gold (Sanctuary/SRG) 477 21 27965 13 3700 VIVIAN GREEN Gotta Go, Gotta Leave (Cokmbia/ +132
2 @ BABYFACE Grown & Sexy (Arista/AMG) 465 +71 38267 3 402
23 @ YOLANDA ADAMS Someone Watching Over You (At/antic/ 432 +60 57626 1 38N N E W& ACTI VE
21 23 PATTILABELLE f/MARY J. BLIGE Ain't No Way (Jef SouliDJMG) 376 47 45724 16 3501 TONI BRAXTON Trippin’ (BlackGround/lUniversal)
28 @  KINDRED THE FAMILY SOUL Where Would | Be (The Question) (¥idden Beach) 343 +62 36166 5 282 | TotalPlays: 203, Total Stations: 30, Adds: §
29 @  KIRK FRANKLIN Looking For You (Gospo Centrici/Zomba Label Group) 330 +68 42172 2 27;3 | CPUNA Take Me Higher (Reprise/Warner Bros.)
27

26 WILL DOV'VNING Crazy Love IGHP/VMF;I 322 +7 21011 4 2811 J MOSS We Must Praise Gospo Centric)

25 DESTINY’S CHILD Cater 2 U (Columbia) 295 .35 25363 10 8N Total Plays: 165, Total Stations: 11, Adds: 1
HEATHER HEADLEY in My Mind (RCA/RMG) 285 +145 18536 1 3712 SMOKIE NORFUL { Understand (EM/ Gospel)

= LINA Smooth (Hidden Beach/Red Distribution) 269 +23 20189 3 Total Plays: 184, Total Stations: 9, Adds:0

30 BEYONCE' Wishing On A Star (Columbia/ 264 +5 13888 3 292 SYLEENA JOHNSON Arother Relationship (/ive/Zomba Label Group)

Totat Plays: 156, Total Stations: 15, Adds: 0

66 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week —
of 10/2-10/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs ranked by total plays
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each N . -
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radisandrecords. com.

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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AT Find out why Slow Jams
Sundm' L\i’te is DOMINATING the airwaves
on Sunday night!

.
Slmv J ‘lms Get it on before your competition does.

with B Dub! Now heard in over 30 markets.

www.superadio.com an Access.1 Communications Company 508 480-9000 212 631-0800
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WEK VR ARTIST TITLE LABELS) bt pLATS AJ%%E{LCE B MOST ADDED’
3 €D CECEWINANS Pray (Sony Gospel 100 +61 31170 15 361 | ARTIST TITLE LigeLs) ' 2005
1 @ DR CHARLES G.HAYES & WARRIORS Work It Out AiCEE/ 1039 +46 25543 20 3501 :'E“Z"E;'I“‘\‘I’:"w‘[m"ﬁfﬂv"; ’G(fpzi‘;"'”‘b/z';’"ﬁa/‘;”f/”;’””ﬂ’ 3
, ift Him Up (Verity/Zomba L abel Group
2 3 YOLANDA ADAMS Be Blessed /Atiantic) . 985 1 35435 28 i ISRAEL AND NEW BREED Not Forgotten (lntegrity Gospel 5
4 O  MARY MARY Heaven (Sony Urban/Columbia) 976 +9 27853 25 321 | MARVIN SAPP Do You Know Him fVerity/ 3
5 5 KURT CARR God Blocked It (Gospo Centric) 874 -4 217174 29 3N WILLIAM MURPHY, 1l Let It Rise /Somy Urban/Epic/ 3
6 6  ALVIN DARLING All Night (Emtra/ 815 -45 23652 24 31/0 | MARY MARY Yesterday /Sony Urban/Columbia) 3
7 @  MISSISSIPPI MASS CHOIR I'm Not Tired Yet (Mafaco) 720 £36 222020 28 2912 vMJ&ﬂNNniUATnl::nz ﬂ' SE;A"'"I: F"Ff [EM) Gospel g
11 @  KIRK FRANKLIN Looking For You {Gaspo Centric/Zomba Label Group) 1 4122 B4 6 33 | e VOHE Delvmance b Avsotis PucSpigsEMiGazel 3
10 ©  TYETRIBBETT & G.A. Everything Part 1, Part 2 [Sony Urban/Columbia) 655 +19 19186 27 2612 | JOHN GRAY Your Newest Son findependent) 3
8 10 V.I.P.MASS CHOIR f/JOHN P. KEE Bread Of Heaven (Verity) 631 -4 18241 18 241 MOST
9 11 LASHUN PACE Hey (EM! Gospel) 589 -76 21076 24 2510
12 @ DEITRICK HADDON God Dida't Give Up (Verity) 582 +50 24391 20 241 INCREASED PLA YS e
16 @ TONEX Work On Me (Verity) 556 +55 17240 18 2142 PLAY
. ; . ARTIST TITLE LABEL(S) INCREASE
15 @) KEITHWONDERBOY JOHNSON | Need A Blessing /Warldwide Music/ 543 32 17928 1T 2612 | WEEKiAH WALKER Lift im Up (Verity/Zomba Label Grougl  +164
13 @  MARVIN SAPP Do You Know Him Verity) 543 +21 14710 11 2313 | KIRK FRANKLIN Looking... (Gospo Centric/Zomba Label Group) +122
14 @ DOTTIE PEGPLES He Said It (Malaco) 536 +18 16878 10 2601 VICKI YOHE Deliverance is Available (PureSprings/EM! Gospel)  +82
19 D  MARY MARY Yesterday (Sony Urban/Columbia) 479 470 196 5 213 |JS|:’;|\AEJL UA“:J%‘E;“;%EEEE*’; G'F" st z"”/f/’"/sﬁo"y ‘Z’”"/ +;;
3 ) . ot Forgotten fIntegrity Gospel +
22 @ SHIRLEY CAESAR | Know The Truth (Lies) /She Hf//Artelr.lls Gospel 449 +N1 12452 4 15/2 SHIRLEY CAESAR | Know The Truth.. (Stu-Bel/rtemis Gospell +71
18 D DONNIEMCCLURKIN & KIRK FRANKLIN Och Child (Verity) 449 +31 15788 13 2U1 | \uany MARY Yesterday (Sony Urtan/Columbal 70
21 @ WILLIAM MURPHY, lii Let It Rise (Sony Urban/Epic/ 418 +28 17238 4 2313 | YOLANDA ADAMS Victory (Atlantic/ +65
17 21 DORINGA CLARK-COLE Great Is The Lord (Gospo Centric/Zomba Label Group) 413 14 11224 9 19/1 | CECE WINANS Pray (Sony Gospel/ +61
26 @  JEFF MAJORS fIKELLY PRICE God's Gift (Music One/Epic/Sony Urban) m +17 16783 2 17j2 | SMOKIE NORFUL God Is Able (EM/ Gospel +61
25 @ RUDOLPH MCKISSICK, JR. & WGRD AND WORSHIP... Right Place (Emtro/ 353 +12 9129 8 1M NEW & ACTIVE
20 24 EVELYN TURRENTI-NE-AGEE Go Through (Light) 342 49 8886 16 1710 DARREL PETTIES & STRENGTH IN PRAISE Yes Lord (M Gospel
24 25  BRUCE PARHAM Hide Me (S Ford Music Group) 315 -32 10881 15 1210 | Total Plays: 235, Total Stations: 10, Adds: 0
28 @ GARWIN HOBBS Glorify Him (EM/ Gospel) 301 +32 5997 2 14j0 | SMOKIE NORFUL God Is Able (EM/ Gospel)
@  HEZEKIAH WALKER Lift Him Up (Verity/Zomba Label Group) 290 +164 815 1 15)7 l:‘Eal']P"fAV:n ﬁ“ﬁ;“l‘x_ﬁ‘:"g'fm'lﬂ- ;‘;de 5
3 il Fin ay (Verity)
27 28  JOANN ROSARIO | Hear You Say (Verity) 214 1 9038 12 141 Total Plays: 228, Total Stations: 11, Adds: 0
30 @  SOUNDS OF BLACKNESS fIANN NESBY Unity /SLA/ 258 +23 102 13 1911 | YOLANDA ADAMS Victory /dantic)
@ MYRDN BUTLER & LEVI Set Me Free (EM/ Gospel) 237 +54 6603 1 10/3 | Total Plays: 226, Total Stations: 9, Adds: 3
= TIFFANY EVANS Father Can You Hear Me (Rowdy/Motown/
40 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 1C/2 - Saturday 10/8. Total Plavs 213 Total Stations: 12, Adds: 1
© 2005 Radio & Records Songs ranked by total plays
- - ! 7 ™
REPOR TERS x{‘.lll)/cnlumbus o msﬂnmananolls IN %?{Eelgu'l‘damghls, ™ mﬂ%i/?:mg:lnma, PA i gvggul(ési(:l\n:r:h, GA
P aaoum %Eﬁﬁ%& - AR ere %Eg;'ﬁm‘. :g'mmw&g‘;
Stations and their adds listed alphabetically by market | ~ <" okline P s ™ WPPZ/Philadelphia, PA S Misralopsd AL
'D%IVN/DaIIas 2 m{;ﬂl.l:eksnn MS » ,‘;’}';m)[‘m R o i 2 ;om“wns Arthary
WP, WeZSCraro Waren o
B Gt SMON BT e ““"“‘f““" WK et M1 H uﬁ'r’i‘g"w”o?&m'" 2 av%ﬁﬁmw W Sraum e m%‘m‘“"
s, g A %‘.ﬁ";’.ﬁ{“.{f,"::n It it § Mioaron KPRTKansas Ciy, MO TEORHCBIANAL ?}',J ﬁi‘ffu WEAMimingn, OF
AP Sier Hany Kigcamon 21 FRICEE o, ﬂ'n. Rolte WELT £ %‘,,faf}',m‘,’"ﬁﬁ‘,"m WPZichmond, VA FORD, Maruel Hera
2 xmmwg[w FuLseny wrn @J:‘:; 1. Jordan, Jr. ’f?usnr::::imon A NCWRAEED %4 a’;m
WCAO/Baltimore, MO WJNVL’harJ:s(on sC g\ln%ogilslar:d. OH i% ,{&L&mmws gv.'.'h‘,':vnm‘{'“g‘""e”' AL (i mmwizprgg‘}&mlumxrwmu
A’?cmf‘.i‘i"n?:-., Brown nwo ™ I %Lﬁ%ﬁ mﬁ&'r\«issvmn NESBY KVLO/LmIe Rock. AR POMD; ke 3 ABC’s Rejoice/Satellile
w S OLPH MCKISSICK. |7 V,C YO WEUPMHuntsville, AL OM: 29 TVE TRBBETT & GA PO: Wm..p).. Melver R —
e WXTC/cllarIesIon SC %Fm/_cé).l‘qrghia, S %&":xl ":;m mm BI s' - mnm VA snM?: Gospel Network/Satellite g:d T‘o: :epm'(s)
WWIN/Ballimore, MO o B : Bieky Syfs $ |sw 10 NEW BREED A eridan Gospel Network/Sate aylist Frozen (3):
B AR T e - TEET. R AL
&mnm«xm 2/ CUARTSARODAVLOR WQYZ/Biloxi, MS

Promote your company, product, or event with
Roll-a-Sign’s versatile disposable banners

Cost-effective and reusable

Many sizes and colors available

BANNERS

Durable enough for indoor or outdoor use

PLASTIC
BANNERS

Advertise your message in any color

Call today for more information!
1-800-231-6074 www.rollasign.com

PLASTIC
BANNERS
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COUNTRY REPORTERS

®
KBCY/Abilene, TX WZIO(Biloxi, MS KKCS/Colorado Springs, CO*
OM: Brad EMiott PD: Bryan Rhodes PO: Cody Caissn
PO/AMD: J8 Cloud MD: Gwen Wilson 3 oo

& T aose § B o051 oum
10 MERLE HAQGARD 1 TRACE ADKNS SHANNON BROW
WOMX/Akron, OH* WDXB/Birmingham, AL+ | PN
%"x'a-su ! PO s WCOS/Columbia, SC*

A eel A PD: L) Smith
1 JOE NOHOLS A GAATH "

. | B |
WGNA/AIbany, NY*

PO: Buzz Brindle WBWN/ L | weous OH"
II‘D‘il Bﬂ'{ww on OM/PD: Dan Westhoft PD:
THERE.  |YRbusess | woMEomE e
10 MONTGOMERY GENTRY CHRIS CAGLE
10 GARTH BROOKS MARTINAMCBROE
KBOYAlbuguerque, NM*
OM: BHl May WHIOUBIuefield, WV WGS0/Cookeville, TN
PD: Tim Jones gm;n J?:Ila OM: Marly McFly
APDMD: Jeil Jay : Joe Jarvis PD: Gator Harrison

2 52;".:.3. i Bmons APD: Philip Gibbons

S T e 10 WD; Stewart James
KRSTIAI (TR et e
OM/PD: Eddie Haskell
MO; Paul Bailey !“Swwmhm‘&l'““ e KRYS/Corpus Christi, TX
Y St o T st s OM: Pauta Newell

e PO: Frank Edwards
KRRV/Alexandria, LA ::F:miu. D* 'z‘.fbm““' 2 Slake
m&‘nﬁ“ e Godwi 2 LTILE G TOWN

§ GARTH BROOKS . .

APOARD: i Miller KPLYX/Daltas, TX*
WCTO/Allentown, PA* CANELLE PECX PD: Joha Cook
OM/PD: Shelly Easion MO: Cody Alan
MO ""I"“"'" WKLB/Boston, MA* e

e OM: Doa Keliey KSCSMallas, TX*

RERAMCENTRE PD: Mike Brophey Y

AEOMT: Gy Roges OMPD: Lomin Palagi
KGNC/Amarillo, TX § Smincas AP el
o Tt A Ty
APDMO: Patrick Clark 1 ONTGOMERY GENTRY

17 THAMCGRAW AEBAGHITIE

15 B0 L Dum KAGG/Bryan, TX
POMD: Jenniter Allen KTYS/Dallas, TX*
34 GARTH BROOKS .
KBRY/Anchorage, AK 2 Do o OM: Lorn Palagi
PO: Mall g 20 Zow S PD: Gayle W. Poteet
S GHTH| MD: Chis Hlt
WYRK/Buttalo, NY* L Tea
WWWWiAnn Arbor, M| | APD/ARD: Weady Lymn
nlu Bl ooe KYGO/Denver, CO*
18 AT HOOS PD: Joel Burke
3 e WOKO/Burlington MO: Garrett Dol
OMPD: Steve Pelkey 1
WNCY/Appleton, Wi MD: Ciwis Roed
OM: Jeft McCarthy o | KHKIDes Moines, IA®
P0: Ranty Shannon 4 T OM: Jack D'Brien
' nxmm PD: mﬂliﬁ
H~pils KHAK/Cedar Rapids, 1A | MD: Eddle atield
OM: Dick Stadien | o
WHSF/Asheville, NC PD: Bob James o
OM0; Jeil Davis MD; Dawn Johnson
APOMO: Bran Hatield 7RSO KUJY/Des Moines, IA®
2 Gl s WOXY/Champaign, IL OM: fack D'Brien
PD: Sky Phillips PD: Andy Elliot
WIGHUAtlants, GA* MD: Micole Baals MD; Eddie Hatheid
OM/PD: Mark Richards 4 GARTH OO s
O Jolmey Groy 18 GEORGESTAAT 1 Svimen dwn

37 TG lows

GEITEN SN WEZLCharleston, SC*

WPURKantic Gty N | oy oo L
PD: ’ APOND: 1. Priigs POD: Chip Miller

"s w»anmvmm wmﬂl n mmimﬁ

m"g"mo‘as“" KT/Charteston, SC ‘

WH , SC*
Wiy Driver WDJR/Dothan, AL
N 10 A JCESON OMPD: Jerry Broadway
7 GARTH BROOKS ey
WIBLAugusta, GA & VONTGOMERY GENTRY %m’u Rickaby
el WOBE/Charleston, WV | 1 i

23 GRETCHNWLSON OM: Jett
N Co Mo PD: Ed Roberts WTVY/Dothan, AL
ﬁ’ Amdcn MO: 64l Hagy DMPD: Imcznlhni

7 § i eson L,

GRrMLm T -8
ke, 6a | Gl WAXKEs Glaire, W
e POAD: John Roberts POMD: GoorgeHouse

2 20 GAATH BROOKS

S St WSOCThariote { e

§ JOEMCHOLS *

N U | O
KASE/Austin, TX* [ de ]
OM/PD: Mac Danieis F MD: Warty Austin
APDMD: Bob Picket

1 GAHIH 800 WUSY/Chattanooga, TN* | wRSF/Elizabeth City, NC

PD: Kris Van :
KUZBakersild, CA | Ho- ol momdenes QD TomCharty
PD: Evan Bridwe!l 3 GARTHBROOKS &
MO: Karen Garcla -1
"3 e e WXTAErie, PA
WUSN/Chicago, IL* OM: Adam Reese
WPOC/Baltimore, MD* | PO:Mike P POVAD: Fred Horton
Rtanon | WD egin -
0 k. e LB
SHANA TWAN A
KKNU/Eugene, O
wt]'cB/BanuOf. ME WUBE/Cincinnali, OH* POMD: Jim
L Pau! W'L i PD: Marty Thompson HELEnh
Wﬁ.’i?uﬁ'n"s" mobel APD: Xathy 0'Connor 15 GRETCHEN WALSOR

A MD: Duke Hamilton

4 GBS s GARTH B0 WXDO/Evansville, IN
§ Seioemsn PO/MO: Joa Prel

WYNK/Balon Rouge, LA* 25 4% MIGOMERY Se'TR

OM: Bob Murphy WYGY/Cincinnali, OH*

PD: Sam McGuire OM: TJ Holland KVOXFargo

APDMD: Austin James PD: Stephen Giuttari DM: Janice Whitimore

5 GARTH B S mﬂw‘s‘ Michaels PD: Eric Heyer
WYPY/Baton Rouge, LA | Seioenmis ""’%s‘;ﬁ:“"n::‘“

PO: Dave Dunaway WGAR/Cleveland, OH" 3 Sumontrow
T oo s | PD: Meg Stevens $ e

Gt : T

s i WKIFayelieville, AR

ayelteville,
KYKR/Beaumonl, TX 00 o seon PO: Dave Ashoral
OM; Joey Anmsirong - ronmLRe APDMD: ake McBride
IP‘g mm;'sm e gg(.:vmolorado Springs, [ 13 o RomKS

§ il ey OM: Bob Richards WKMLFayetteville, NC

1 BRAD PRSLEY LOOLLY PARTON PD:Jo Jo Turnbeaugh b Macg:w: d
WKNN/Biloxi, MS MD: Valetie Hart PD: Paul Johnson

: Waller Brown N a%‘?mu T APD: Dave Stone
£0; oo Creggory M pean0

Stations and their adds listed alphabetically by market

WMSVJackson, MS
KAFFfFlagstafl, AZ OM: Steve Kelly
PD:C.J. Mumi : Rick Adams
APDYMD: Hugh James APD: Kim Allen
10 NSRANDA LAMBERT RIS
8 B Ui raweeD WUSWJackson, MS
8 e :Iommeﬂ'l

" %mu
WFBE/Flint, M1 UTIE 86 TOWN
PO: Coyole Callins [
19 mm% WGNE/Jacksonville, FL*
AV SCOTT . e
1 Radlom FOMD: e
WXFLFlorence, AL WROO/acksonville, FL*
PO/MD: Bary Murdock OM: Gail Austin
10 HOT APPLE PE PO Casey Carler
KSKS/Fresno, CA* ?:ﬁ*&
PD:SmnPlsl'\e IR0 PRy SoOLLY PARTON
MD: Jason Hurst FUTLENS O
GARTH BROOKS MARTINA MCORIOE
TRACE ADKSSS
REBAMCENTIRE
WXBQ/Johnson City*
KUAD/FI. Collins, CD PO/MD: Bill Hagy
PD: Mark Callaghan TG
APD: Dave Jonszn WEGI/Johnsiown, PA
ety T
i 1Emst,
b o 1 s
WCKTA. Myers, FL* KIXQ/Joplin, MO
DM/PD: Michael Cruise OM: Jason Knight
Suotoelign (P Sl
& MIAANOA LAMBERT
3 SWBON BROWE
WWGR/. Myers, FL* 3 200 00
FD: Mak Philips WNWI/Kalamazoo, MI
: Steve Hart \
20 GARTH BROOKS PD:PJ. Lacey
2 MARTINA NMCBRIOE MD;
ot 280 DOLLY PARTON
g GARTH
WOHK/FL. Wayne, IN*
OMPD: Rob Kefey KBEQ/Mansas City, M0O*
e e PO:Mike
MRAOA LT WO; L.J. McEnlire
13 MONTGOMERY GENTRY
WOGK/Gainesvitle, FL* e
PD: M. Bob
MD: Big Red KFKF/Kansas City, MO*
Hi OM/PD: Daie Carter
APOAD: Yomy Stevens
WBCT/Grand Rapids, MI* | " 563 loks
(OM/PD: Doug Montgomery { BTy
L1
B ST WDAF/Kansas City, MO*
i mmonn | PD: Wes MeShay
: Jesse Garcia
WTOR/Greensboro, NC* b T
OM: Tim Sabierfield
PD: Trey Cooler WIVIKnoxville, TN®
APOMD: Angle Ward OM/PD: Mike Hammond
[y MO Colleen Addal
WRNS/Greerwville, NC* WEOALafayetie, I
PO: Wayne Caryle PO:MarkAlles
MD; Jef Hackett M- Bob Vira
7 GARTH BROOKS 3
g Efot
m“sﬁ 10 BRAD PAISLEY VDOLLY PARTON
WESC/Greenwille, SC* m}'ﬁ,wh' LA
OM/PD: Scott Johnson 1.0,
: Johw Landrum g
& GARTH BROOKS. MONTGOMERY GENTRY
: CHRES CAGLE
I0KC/Latayette, LA®
WSSL SC* PO:
OM/PD: Scoll Johnson H‘ﬂ:ﬁllm-
: x| 2 GRETOEN WLSON
% DOKS 1 DAMELLE PEOX
'3 TRACE ADKNES RO0KS & U
- .
RERA UGEHTE WPCV/Lakeland, FL*
PO Mike James
WAYZHagerstown O Jooi
PD: Chris Maestle T
MD: Tori Andersen GARTH IROOKS
:: ?’Dlm VANZANT
i e | WIOVALancaster, PA*
11 GARTH BROOKS
PO/MD: Dick|
. Hidy
mmm' PA BRAD PASLEY FDOLLY PARTON
PD: Joe Kelly WITLALansing, MI*
W Pl e
? TR Ao APDAND: Cheis Tyler
Wm“mm 13 GARTH BRODKS
WWYZMarttord, CT* wmw:nym, NV
PD: Pete Salant Md,"‘”“ "
e o
! T Drson
KT Hostn, i -
MD: Greq Frey WBBN/Laurel, MS
16 GARTH) 3
3 20K CHOLS (OM/PD: Lany Blakeney
| DAMELLE PECX wm sm
KKXBOMHouston, TX* Es waxm
PD:Johony Chiang 10 KETH ANDERSON
MD; ChisiBrooks e
BUAKE SHELTON RO
REBA MCENTIRE
WBUL/Lexington, KY
WICR/Huntington 0/MD: Bic Larson
£0: Judy Ealon i
MO; Dave Pnt:!e
E ﬁsﬁﬁ RaGHiD g‘m m:nlmm
e PD: Marshal Stewart
N Kart Shanoon
WDRMMuntsville, AL AT 8O0
: T
m‘:ﬂ i KZKX/Lincoln, NE
MD; Lai OM: Jim Steel
'u'ﬁg‘fi'm PO: Brian Jesnings
ALY CURRGTON : Carol Turner
BRAD PASSLEY SOOLLY PARTON. 2 BROOKS
BROOKS & DU 2 TRACE ADKINS
WFMS/indianapolis, IN* [ KSSNALittle Rock, AR
PD: Bob Richards PO/MD: Chad Heritage
MD: .. Cannon ] R agion
; wmm 3 UTRESIG TOWM
BG 4 RO

IZLALos Angeles, CA® | WKDFNashwille, TN*
DMPD; R J. Curtis DOMPD: Dave Kelly
0N s | Ot
LITTLE B1G TOWN
WAMZLouisville, KY* WSIXNashville, TN*
PD: Coyote Calh Y
MRACA LANGERT ooy
mua'v:“m
WSMMashville, TN*
KLLLubbock, X PD: John Sebastian
DM/PD: Jeft Scoft WO Froak Seres
8 GRETCHEN WALSON
TR B
:; m% MONTGOMERY GENTRY
WCTY/Mew London, CT
:’,,":m’m & OM/PD: Simmy Lot
PO Lam Sy | S
2 KEITH ANDERSON 7 RAYSCOTT
2 T e T 7 GRETCHNWLSON
WWOMMadison, Wi+ | WPSKiNew River Valley, VA
PO; Mark Grantin OM/PD: Scolt Stevens
D Ml MeXenzle A
O 3 Ths o
e i
3 BROOKS & DUaee
KlAYMason City, 1A
UMD s e,
KTEXMcAllen, TX* m-&m
OM: Bilty Santiago AT DHSON
PD: Jodo Cerda
APD; Franide Dee =
usnl:umm PD: Mike Lawrence
T
KRWQ/Medtord, OR }iatitirewo
OM/PD: Lary Neal e
MD: Scott Schuder
2 GARTH|
KNFM/Odessa, TX
WGIOUMemphis, TN* QUFD: Jobn Moesch
ﬁ“"'“":.‘“ § S pens
o
3 Mo KTST/Dkdahoma City, OK*
e OMAPD: Tom Travis
HOAD b
WOKK/Meridlan, MS $ GO STt
: Seoty Ray 3 CROSS CANADIAN RAGHEED
: wmnmvm
o XKT/Omaha, NE*
5 PD: Tom Goodwin
PDWKISM‘ o iami, FL "P:w ‘Ales
APD: BillyBrown o
MOt e i
3 g oww Sina o
o
2 MONTGOMERY GEMTRY
i KHAY/Oxnard, CA
0: Buddy Van Arsdale
WHILMiwaskoo, Wi | Lo Buddy

&
ES

%

SEORGE §!

i

EEHTO R
pia

i
i

W TRAE
1 BRADPASSLEY $00LLY PARTON

WPAP/Panama City, FL
OMPD: Eddle Rupp
APD/MD: Shane Collins
o Aocs.

WXBM/Pensacola, FL
West

KNIX/Phoenix, AZ*
MO; Gwen
17 GARTH BROOKS
WDSY/Pittsburgh, PA*
OMPD: Keith Clark

5 GECF?E STRAIT Pcieds
; WVE”MVD!

VAN ZANT

WOGHPiltsburgh, PA*
PD: Mark Lindow
MU:MMIE)
7 GALY CURRGIT
1 GARTH BROOKS
TRACE ADKHS

WPOR/Portland, ME

KUPUPortiand, OR*
PD: John Paul

"lﬂ':am %

WOKQ/Portsmauth, NH
OM: Mark Ericson

WLLR/Quad Cities, 1A
PD: Jim D'Hara
MD; Ron Evans

§ ORS URE

WODRRaleigh, NC*

WWFG/Salisbury, MD
OM/PD: Brian Cleary
: Sendra Lee
n | BROOKS
& BRO0KS DS
§ LUKE STRCKLIN
5 REBA MCENTIRE

KSOP/Saht Lake City, UT*
e e

2 GRETCHOLWLSN

& SAWYER BROMN
5 DAMIELLE PECK.

KUBL/Sali Lake City, UT*
PD; EJHN
MD; Pai Garrelt

17 GARTHBROOKS
16 KENNY CHESHEY

KGKL/San Angelo, TX
OM/PD; Boomer Kingsion
7 T MCGRAN
7 BRAD PAS.EY LDOLLY PARTON
7 S DU

KAJA/San Antonio, TX*
PO: Claylon Allen

MD; Kactus Lou
17 GARIHBROKS

1 AN AOISOR
1 LTILE BIG TOWN

KSON/San Diego, CA*

GARYALLAN
GRAD PASLEY LDOLLY PARION

KUSS/San Diego, CA*
PD; Mike D'Brian
D Gty Sper

4 GARTH BROOKS

REBA MCENTIRE
BG4 RCH

~
KRTY/San Jose, CA® WIBW/Topeka, KS
IO Mg | PR
tr il DS
7 T MCERA
KKJG/San Luis Obispo, CA | WTCM/Traverse City, MI
; OMPD: fack O'Maliey
FOMD: emper Daniels MD: Cavey Cartson
17 GRET( | WILSON
16 JODEE MESSINA
KRA/Santa Barbara, CA i Bt
PD/MD: Rick Barker 5 HOTMPLEPE
12 GARTH BRODKS
7 TMMCGRAW
. KIIM/Tucson, AZ*
momenc | R
. Tim
H wmm% 1" wvh-wshm'
7 20Wh JONES 4 GRETCHEW WALSON
WCTQ/Sarasota, FL*
DM/PD: Mark Witson KV0O/Tulsa, OK*
APD: Heidi Decker PDMO: Ric Hamplon
R 2 R e
_uu&%l BAOOKS & DLW
WJCL/Savamnah, GA WWZD/Tupelo, MS
OM_ Pl Garret OM: lick Steveas
s
PS/Sealtie, WA* % g senm
mmmie‘:l g Ot
MD; Tony Thomas
WFRG/Utica, NY
NPT o
KRMO/Shreveport, LA W b
e it
A, s
TIM MCGRAW
SRS KJUGNisalia, CA®
10KS/Shreveport, LA POMD. Dave Dasels
OM/PD: Gary
bt Lo WIRK/W, Paim Beach, FL*
§ Rl PO: Mitch Maian
MO R Jackson
KSUX/Sioux City, 1A § oS
PD: Bob Rounds
APLIMD: Tamy Michacts WACO/Waco, TX
jEiem, O 2 2 e
WBYT/South Bend, IN
PO/MD: Clint Marsh WMZQ/Washington, DC*
TVCE ADOS OM: Jell Wyatt
GRETORN WSO
B8RO0 PD: George King
MD; Shelley Rose
KDRK/Spokane, WA* 18 G
OM: Tim Cotter
el | i,
f PD: Bob Jung
by APO/MD: Vanessa Ryan
3 BRAD PASLEY 4DOLLY PARTON 18 BIG & MCH
4 NURANDA LAMSERT
4 SHANNOM SROWNH
! %""'.,-2-_ WOVI(Whesling, WV
DEY, )
mma 0 any
: BROOKS l'ﬁ-h
Wn" WA* i ooy
PD/iAD Paul “Coyote™ Neumann
PD: Lyn Daniely KLURMWichita Falls, TX
X o
§ et m&mw:m
SANYER BROWN
2ONA JNES
KFDIWichita, KS*
WPKX/ MA*
W ek Gt
N 2 TRACE AR
i HEER
KTTS/Springfieid, MO .
OM/PD: Brad Hanszn R
gl UMD b G
9 GARTH BROOKS Hl e
WIL/S. Losis, MO*
PD: Greg Mazingo WGGY/Wilkes Barre, PA*
WO; Dasny Mosiasa OM: Jim
7 R PD: Doc Medek
1 CHES CAGLE
KATM/Stocidon, CA* R
OM: ichard Pery
PD: Randy BI:" KXDD/Yakima, WA
APD/MD: Modoe Roberts :
" S eR APDMO:Joel Baker
il
WBBS/Syracuse, NY*
PD: Fich Lauber
APDMD: Skip Clrk WGTY/York, PA®
7 ! .
e PO st
'l‘i‘l RICH FATHMLL
DA MCENTIRE

WQYKTampa, FL*
OM: Mike Culotta

OM: Tim Roberts

120 Total Monitored

WK/ Youngstown, OH
PD: Dave Steele

[ 3 BY |

MEDIABASE

“Monitored Reporters

224 Total Reporters

104 Total Indicator

Did Not Report,
Playlist Frozen (3):
KKCB/Duluth
WHWK/Binghamton,
NY

WJLS/Beckley, WV )
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KMG: ‘Country At Highest
Levels Since Late '90s’

Katz's spring ‘05 analyses of shares and TSL

( jountry shares hit their highest mark in five years in the spring 2005
Arbitron, according to the latest report from the Katz Media Group. This
year’s 14.4 is the highest spring average format share since the 16.1 posted in

spring 1998.

Weekly Time Spent Listening

25-54 25-34 35-44 45-54 45-64

Sweep Men Women Men Women Men Women Men Women Men Women
Sp'05 837746 7:376:32 8458:06 917838  9:408:45
Sp‘'04 840751 746628 851811 912852 911950
Sp'03 847752 747642 912808 9:13848 9:299:22
Sp’02 845840 7:386:146 9:40818 9:239:06 10:209:28
Sp'01 9:12818 7:557:12 9:498:37 9:359:00 10:309:52
Sp'00 9:27836 8:157:05 9:21820 9:429:12 9:289:55
Sp'99 9:29848 8:.05745 9:069:02 10:089:00 9:079:16
Sp'98 9:388:48 8:41804 10:038:31 934855 8:589:29
Sp'97 9:589:19  9:128:31 10:189:15 10:1410:09 10:31 9:47
Sp'95 10:169:13 9:22837 10:279:11 10:219:30 9:51 9:48
Sp'93 10:52 10:09 10:11 9:43 10:399:55 10:4510:39 9:35 9:52
Sp'91 11:1210:37 10:149:50 11:299:59 11:26 11:19 11:1810:20
Sp’'89 11:4511:06 10:399:58 11:36 10:54 12:13 12:04 11:1710:57
Sp'87 10:58 11:04 10:50 9:57 10:36 10:44 10:56 11:37 9:53 9:54

Weekdy time spent listening figures show, in hours and minutes, the amount of
time, on a national average, a person spends with Country stations.

Sweep 12-17 18-24 25-34

Sp'05 51 110 159
Sp'04 52 109 153
Sp'03 49 95 16.1
Sp'02 43 94 159
Sp'01 40 90 16.9
Sp'00 34 97 180
Sp'99 39 97 188
Sp'98 46 110 191
Sp'97 53 118 206
Sp'95 57 136 210
Sp'93 49 124 226
Sp'91 2.7 109 216
Sp'89 23 104 214
Sp'87 26 124 213
Sp'86 29 116 220

3544 4554 5564

20.6
20.7
218
218
231
21.0
214
212
209
204
21.0
20.2
20.7
221
227

200
19.9
19.5
20.0
19.7
191
18.7
181
181
17.2
169
20.0
208
191
18.6

144
14.8
15.0
15.4
14.7
14.8
136
13.7
127
114
11.3
131
13.7
120
120

FM Audience Composition

65+
128
13.0
129
133
12.5
126
11.7
11.3
10.6
10.7
110
114
10.7
10.5
10.2

Audience composition figures show what percentage. on a national
average. of a Country station's listenership falls within particular age cells.

25-54 Recycling

From/To % Sp 05 (Sp '04)
6-10am/10am-3pm 60.9 (63.8)
6-10am/3-7pm 69.4 (68.8)
6-10am/7pm-midnight 28.1(28.4)
10am-3pm/6-10am 64.3 (67.0)
10am-3pm/3-7pm 70.0 (69.6)
10am-3pm/7pm-midnight 29.2(28.7)
3-7pm/6-10am 62.9 (65.7)
3-7pm/10am-3pm 60.2 (63.2)
3-7pm/7pm-midnight 32.7 (33.1)
7pm-midnight/6-10am 58.6 (62.0)
7pm-midnight/10am-3pm 57.6 (59.7)
7pm-midnight/3pm-7pm 75.1(75.7)

Median Age of FM
Country Listeners
Sp 05 43
Sp'04 43
Sp'03 a3
Sp'02 43
Sp 0t 43
Sp '00 43
Sp'99 42
Sp'98 41
Sp'97 40
Sp' 95 39
Sp'93 39
Sp'91 42
Sp'89 42
Sp's7 4
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Clear Channel Katz Advantage
VP/Director of Media Research
Lisa Chiljean notes in the pream-
ble to the latest Katz report, “The
Country forma* has shown contin-
ued increases over the past few
years, and, in fact, current average
market shares are at the highest
level since the late ‘90s.

“The overall popularity of the
Country format remains strong, as
it has led the way as the No. 1 for-
mat for more than a decade. This
spring Country enjoys a 69% share
advantage over the next-closest
competitor among persons 12+ in
the average market.” [See the “Na-
tional Format Averages” chart].

Country Overview

It's interesting to note that the
average market shares for Coun-
try have continued to rise in the
face of declining TSL. This spring
only three of the eight age-sex cells
analyzed showed increases. Wom-
en 25-54 was up four minutes,
men 45-54 increased by five min-
utes, and men 53-64 rose by 29
minutes. Other than that, as you
can see in the chart, TSL suffered
this spring.

While most TSL declines were
less than 10 minutes, TSL among
women 45-64 dropped an hour
and five minutes. At 15-year lows
were TSL for men 25-54, 35-34 and
35-44 and for women 25-34, 35-44,
45-54 and 45-64.

The audience-composition
numbers show Country maintain-
ing the young-demo gains it's
made in the last couple of springs,
and the 12-17 cell remained above
five for the second consecutive
spring (the last time it was north
of five was in 1997). The 18-24 cell
was at 11.0, a figure not seen since
1998, and the 25-34 cell had a nice
bump, 15.3-15.9.

Country’s gender ratio was 55%
women, 45% men.

Multiformat Overview

It should first be noted that
KMG records many Adult Hits-
formatted stations — otherwise
known as “Jack,” “Bob,” etc. —in

www americanradiohistorv com

L3
National Format Averages
These are the average format shares for all formats reg-
istering at least a 3.0 average share for the spring 2005
Arbitron, MSA 12+, total week. Average time spent listen-
ing is shown for each format, with the spring 2004 TSL in
parentheses.
Avg. Share '05 ('04) Avg. TSL ‘05 ('04)
Country 14.4(133)  FM8:40 (8:07)
AM 8:25 (7:53)
Urban 85 (9.8) 7:24(7:11)]
Spanish-Language 8.4 (7.9) FM 8:49 (8:48);
AM 10:20 (10:24)
CHR/Pop 7.3(7.8) 5:16 (5:16)
Urban AC 6.7(65) 9:28(9:28)
AC 6.7(65) 7:14(7:12)
Soft Rock 60(66) 7:23 (7:45)
Classic Rock 59(5.8) 6:52(6:34)
News/Talk 59(6.1) 8:50 (8:20)
Rock 58(6.0) 6:48 (6:54
)] Country
Full Service 5.7(52) 7:50(7:37) Average Market
Utban Inspirational 57 (WA)  9:40 (N/A) Format Shares
! 4.
CHR/Rhythmic 54(59) 542 (6:50)| gs.gf :3;
Hot AC 52(55) 5:49(5:41)] Sp'03 133
- Sp02  13.1
Oldies 49(5.1) 648 (7:00) 00 141
Soft AC 48(52) 735 (7:35)| Sp'98  16.1
— Sp'96 155
Classic Hits  47(43) 621(629)] S 0
Easy Listening 4.6 (4.0) 9:19(3:29)' Sp'92  17.3
Sp'90 134
Alt/Modem Rock 3.7 (4.0) 540 (5:56)] Sp'88 115
ModernAC  36(36) 427 (5:12)] Sp'ss 132
News  35(34) 5:07(5:13)|
RHYAC 32 (N/A) 6:40 (N/A;r
News AC 3.1 (VA)  8:30 (N/A)

the Classic Hits category, and the
KMG National Format Averages
report for all spring 2005 markets
shows that Classic Hits was one of
the only Rock-based formats to
increase this spring.

Offering an explanation of the
format’s 4.3-4.7 rise, Chiljean says,
“One reason for the increases
among Classic Hits stations could
be the popularity of the ‘Play any-
thing’ niche, many of which have
been classified under the Classics
Hits format. In fact, the number of
Classic Hits stations used in this
report has increased 45% since this
time last year.”

The KMG report also notes that
combined Spanish-language for-
mats were among the biggest win-
ners this spring, up 6% on a like-
to-like basis since last year. In fact,
the report points out that the cur-
rent average market shares for
Spanish formats are close to their
highest levels ever.

As shares and TSL are compared
to prior years, it's important to re-
member that we must all look at
Country shares relative to the shares
of all formats. The compression of
shares produced by consolidation
and by the geometric increase in
competition for consumers’ atten-
tion from outside sources has result-

ed in smaller shares for almost all
radio formats.

Along that line, KMG lists 36
different formats in its study. In
our graph of average format
shares, we list only those above
three shares, which, in this case,
adds up to 24 formats, two more
than in the last listing (10/1/04).

Looking at some of the trends
and results in formats that directly
compete with Country for the adult
audience:

AC’s spring ‘05 showing of 6.7
is a slight increase from its 6.5 of a
year ago, and the first spring-to-
spring increase the format has seen
in seven years. TSL was steady
across most age-sex cells, with de-
clines of more than 30 minutes
showing up in only one cell. While
Country’s median age remained at
43 for the sixth straight vear, AC’s
edged up from 43 to 44. Its gender
split is 67% women, 33% men.

Historically staunch Country
competitor Oldies was off 5.1-4.9
spring ‘04-spring ‘05, and that 4.9
is the format’s lowest share in
more than 15 years. The KMG re-
port lays the decline in share and
the decline in the number of sta-
tions (263-240 in the last vear) at

Continued on Page 50
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MuﬁCamp
Helps Special Kids

Creative community opens its arms to
teens with Williams syndrome

At two months old Ben Monkaba was diagnosed with a rare
genetic disorder that led to severe heart problems, along with
learning and developmental disabilities. But the challenges he
faced came with a gift: an affinity for music that began in infancy.

Ben always chose music over other activities.
He could sing complete songs before he could
form whole sentences. He demonstrated remark-
able ability on drums from a young age. Even-
tually, he earned a spot in
his high school jazz band.

And, thanks to the ef-
forts of Vanderbilt Uni-
versity’s Kennedy Center
and a wide range of
Nashville music-business
professionals, he’s been
able to add yet another [§
remarkable accomplish-
ment to the list: Ben Mon-
kaba has played the Grand Ole Opry.

The Michigan teen is one of 11 young people
with Williams syndrome who participated in the
Williams Syndrome Music Camp in Nashville
this summer. The weeklong camp included trips
to the Country Music Hall of Fame and Muse-
um, Ryman Auditorium and Hatch Show Print
and the opportunity to write and record with top
Nashville hitmakers.

Gift Of Music

The extensive music-community involvement
with the camp came through the efforts of in-
dustry vet Lorie Lytle, who became aware of the
Kennedy Center when one of her children de-
veloped a language delay (which has since been
corrected). “Early intervention is my soapbox,”
she says.

Lytle's contact with the center led to some in-
teresting connections. “First of all, | didn't even
know itexisted, and it's right there at the corner
of Edgehill and 20th [just a few blocks from
Music Row],” she says. "What I found was peo-
ple used to doing research and looking inward,

S

Lorie Lytle

but they didn’t know anything about looking
outward, Having been a publicist in the past, [
knew how to get their message out.”

Lytle was working with the center on a vol-
unteer basis when Kennedy Center Assoc. Di-
rector Elisabeth Dykens approached her with the
idea for a music-focused camp. The center is
nationally recognized for research on develop-
mental disabilities ranging from learning disabil-
ities and autism to Down and Fragile X syn-
dromes, but, in the case of Williams syndrome,
the geography was particularly compelling.

“These kids have an affinity for, if not extreme
talent in, music, and this is Music City USA,”
Lytle says.

Less common than Down syndrome, Will-
iams syndrome is caused by a deficiency of 20
genes that results in mild
to moderate mental retar-
dation, visual impair- §
ments, distinctive facial
features, and cardiac prob-
lems. Those affected also
tend to have highly social
personalities and a procliv-
ity for music.

Among the musical gifts
sometimes associated with
the condition are perfect
pitch, a metronome-like sense of thythm, the abil-
ity to sing in many languages and an aptitude for
memorizing thousands of songs. And these traits
are manifested in people whose mean IQs are in
the 60s.

Sara Rich

Sunny Side Up

To set up the Nashville music camp,
Kennedy Center Camps Coordinator Sara
Rich looked at similar camps in other parts of

HIT MAN Storied record executive Walter Yetnikoff visits with former Columbia employees
following a recent Leadership Music “On the Record” Q&A session in Nashville. Pictured (I-r) are
former CBS/Nashville President Roy Wunsch; former CBS Branch Manager and current UMG/Nashville
co-Chair Luke Lewis; Yetnikoff; Director/Vanderbilt University Curb Center for Art, Enterprise & Public
Policy Bill ivey, and former Columbia Records Studio Manager Biil Denny.
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THE SUNNY SIDE Witliams Syndrome Music Camp participants were able to perform at the
Grand Ole Opry, as pictured here.

the country, then incorporated the unique op-
portunities found in Nashville. “We had an
advisory board that helped us get hooked up
with the music industry,” she says.

“The curriculum was built around at least one
or two music-related stops every day. This was
not a vacation camp with s’mores and ‘Kum-
baya,’ it was more of an experience.”

Vanderbilt’s Blair School of Music hosted
many of the events, including a writing session
directed by top Nashville songwriters Marv
Green and Terry McBride. “They used the camp-
ers’ ideas for the song,” Lytle says.

“Heart defects are one of the things that come
with Williams syndrome, so the song was titled
'Heart to Heart.” Marv and Terry were terrific at
getting the kids to talk about how music makes
them feel, how it feels to look different from oth-
er people.”

Joe Nichols, a management client of Lytle’s
husband, John, met the campers too. “He sang
“The Impossible’ and talked to them about what
he does,” Lytle says.

Another highlight was a recording session or-
ganized by producer Scott Hendricks. “The stu-
dio players all volunteered their time,” Lytle
says. “Terry came back and played the demo
they’d made during the writing session, and
Scott showed them how they listen to the song
and come up with a chart.”

Other stops included Hatch Show Print for a
poster-making session, an evening of dancing at
a local eatery and the Opry performance, where
the campers sang A.P. Carter’s “Keep on the Sun-
ny Side.”

Joyful Connections

“The campers responded to the musicians
very positively,” Rich says. ”“An artist told me
they’d never had a group come in before and not
ask for autographs. But that's not what it’s about
for them. They know people are famous, but it’s
more about in-the-moment meeting people,
whether they're famous or not. The artists real-
ly picked up on that, on how genuine they are.”

Almost unbelievably, the Opry audience
that night included a Canadian family with a
daughter who has Will-
iams syndrome and who
had never met anyone
like herself. “They let
her backstage after the
performance, and the
kids all started singing
and dancing together,”
Lytle says. “People were
crying. It was amazing.”

The Kennedy Center
also conducted research

“These kids have no idea
what it means to judge
people. Everybody is their
best friend, which is
wonderful and really
makes you feel guilty
about complaining

about anything.”

Costs ran to roughly $2,500 per camper, and
companies including Universal South, the Cal
Turner Family Foundation and RCA Label
Group helped underwrite the costs. Because of
the research component, grants also offset many
expenses.

The success of the first camp has organizers
eager for next year. "We're already working to
find people who want to sponsor a camper or
get involved in other ways,” Lytle says.

The energy with which the campers em-
braced the experience left an indelible impres-
sion on everyone around them. “It didn’t mat-
ter if someone was famous or not,” Rich says.
“If music was involved, they had a terrific
time. All the times we were rehearsing or per-
forming, they were doing their own thing off
the cuff, busting out in a cappella Billy Joel or
standing in a circle harmonizing.

“Plus, they have no idea what it means to
judge people. Everybody is their best friend,
which is wonderful and really makes you feel
guilty about complaining about anything. Most
of them have been riddled with surgery and are
constantly on medication, but they love life no
matter what.”

during the camp week,
and some of the campers
volunteered for MRIs and
EEGs that measured their
responses to music.

www americanradiohistorv com

P'LL BE THERE FOR YOU Stars turned out for Sara Evans’
recent Gibson Amphitheatre show in Los Angeles. Pictured here (I-r) are
Bon Jovi guitarist Richie Sambora, Evans and Heather Locklear.
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Vel Wi ARST TITLE LABELIS) oS e s et CEr e "R T MEM AB ASE
2 €D CRAIGMORGAN Redneck Yacht Club (B8R 12301 331 4413 +124 361363 322 21 119/
3 @ KEITH URBAN Better Life (Capitoll 12265 633 4144 +194 375108 18693 11 119/0 MOST ADDED’
1 3 MONTGOMERY GENTRY Something To Be Proud Of (Columbia) 12178 -1219 4217 506 371860 -38676 22 120D
4 JAMIE 0'NEAL Somebody's Hero (Capitol 11584 63 4030 52 354817 3875 28 117)p | ARTSTIME LBELS L
g omebody's Hero (Capital * "0 | GARTH BRODKS Good ide Cowboy (PeariLyric Steet 103
6 JOSH GRACIN Stay With Me {Brass Bed] Lyric Street/ 10791 675 3774 201 311557 18501 24 V9ID | Goerenen it o ) Dot Feel ik Loving You Today Enid 24
8 @ LEANNRIMES Probably Wouldn't Be This Way (Asylum/Curty 9766 373 3525  +74 298875 12350 28 12010 | TIMMCGRAW My Old Friend (Curts 2
10 @ RASCALFLATTS Skin (Sarabeth) fyric Street) 8927 1172 3124 +376 270679 42263 23 120/0 | TRACE ADKINS Honky Tonk Badonkadonk (Capitol) 13
, BRAD PAISLEY iDOLLY PARTON When | Get Where Im Gang Arista/ 11
12 KENNY CHESKEY Who You'd Be Today (BNA/ 8519 1173 2776 +430 254874 34817 4 12012
g Who You'd Be Today * "2 | \AARTINA MCBRIDE Rose Garden 2G4/ 10
9 JASON ALDEAN Hicktown (BBR/ B436 155 3070  +14 236714  6BAB 25 12000 [ proy peerrory o o Be MCA) 10
7 10 GRETCHEN WILSON All Jacked Up fEpic/ 7909 1634 2734 692 207651 57139 11 11B/0 | VANZANT Nobody Gonna Tell Me What To Do (Calumbia 10
11 ) LONESTAR You're Like Comin' Home /8N4 7809 153 2813  +59 228178 2060 19 118/0 | JAMEY JOHNSON The Dokar (BNA/ 10
15 (B DIERKS BENTLEY Come A Littie Closer (Capital 7609 893 2681 +319 215633 28656 12 11g/0 | MIRANDALAMBERT Kerosene fnic/ 10
16 @ JOE NICHOLS Tequila Makes Her Clothes Fal Off (Universal South/ 7478 916 2607 +315 213010 30664 10 117)2
13 NEALMCCOY Billy's Got His Beer Goggles On (903 7389 417 2606 +150 214450 13680 23 114/0 MOST
17 (B TOBY KEITH Big Blue Note /Show Dog/reamWorks) 7133 1001 2440 +342 210632 28195 5 12000 INCREASED POINTS
14 (D GARY ALLAN Best ) Ever Had MCA/ 7071 222 2510 +B2 202108 5582 18 11612 o]
19 D FAITHHILL Like We Never Loved At Al (Warner Bras./Curt) 5500 626 1840 +254 150210 16328 6 11813 | spnisr tme weeus AT
25 (D GEORGE STRAIT She Let Herself Go MCA/ 4380 972 1789 +322 136431 28465 6 115/5 | GARTHBROOKS Good Ride Cowboy Pearllyric Sreet)  +3983
24 @ UTTLEBIG TOWN Boondocks /Equity/ 4918 574 1753 +135 141613 10356 20 102/7 :i’;’gfp&sr’fs'::!‘“(;:‘: *::)T{[“““Y :”mi’” +::;:
, in (Sarabeth) fLyric +
23 @ ALAN JACKSON USA Today /drista/ 4835 461 1828 4169 132624 12612 8 VA2I2| pyee ankNS Hooky Tonk Bodonkadonk (Capitol 3
22 @ PHIL VASSAR Good Ole Days {Arista/ 4558 72 1606 +35 127541 2497 16 106/0 | TOBY KEITH Big Blue Note (Stiow Dog/DreamiWorks) +1001
20 22 JO DEE MESSINA Delicious Surprise (| Believe 1t) (Curt) 4331 325 1616 78 103761 -15278 16 1140 | BRADPAISLEY fIDOLLY PARTON Wheni Get Where fmGaing Arsta/ +987
27 € BILLY CURRINGTON Must Be Doin’ Somethin' Right Mercury) 4168 458 1630 +184 121651 15068 13 10317 flf';’;“:&m’:‘ s*:wl:::;s;ffaj mea +:;§
y 7 +
28 € MARTINA MCBRIDE Rose Garden (RCA/ 4061 391 1285 4130 1133657 6819 9 89010\ jorieuorc Tooda Makes Her Clothes Fal Off UnivrsalSouttl +916
26 @ CHRIS CAGLE Miss Me Baby (Capitol) 4049 283 1540  +132 114035 12149 11 98/4 | DIERKS BENTLEY Come A Little Closer (Capita)) +893
Brosker €1) GARTH BROOKS Good Ride Cowboy (PearliLyric Street/ 3983 3983 1330 +1330 164321 164321  1103/103
29 27 SHOOTER JENNINGS 4th Of July (Universal South) 3203 113 1053 45 B7435 2999 25  76/0
31 @ KEITH ANDERSON XXL (Arista) 3098 145 1168 +55 82853 7187 11 993 MOST
32 @ SHANIATWAIN Shoes Lyric Street) 2844 198 1008 +102 69323 2037 6 938 INCREASED PLAYS
30 30 RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol 2705 479 974 87 77138 -18226 24  74)0
35 €D SUGARLAND Just Might (Make Me Believe) (Mercury) 2586 768 937 4236 71945 23400 5 9214 o
reaker @) TRACE ADKINS Honky Tonk Badonkadonk Capital 2505 10843 955 +367 69688 29465 3 @219 | “RTISTTLE LBELS (NCREASE
34 €D TERRICLARK She Didn't Have Time Mercury/ 2198 140 826 +53 58246 5589 12 7400 ﬁ:m g:gg:;‘;&l:‘ T“{ﬁ;"‘%”%ﬁm +‘i§g
0 You'd 8e Today +
21 34 LEEANN WOMACK He Oughta Know That By Now /MCA/ 2161 249 743 780 43735 TU83 23 V0B | Lo arre cincoren) yrc Steet) e
33 @ BIG & RICH Comin’ To Your City (Warner Bros.) 2137 29 754 +33 56550 8979 6 80/7 | TRACE ADKINS Honky Tonk 8adonkadonk (Capital +367
42 €D BRADPAISLEY {{DOLLY PARTON When | Get Where I'm Going /4rists) 2050 987 691 +355 57875 23247 3 81/11 | BRADPAISLEYHDOLLY PARTON When Get WherelmGoingrsta/ +355
sroaker €Q) TIMMCGRAW My 0ld Friend /Curty 1900 922 708 +338 56993 34236 2 90/23 I]‘::V KE"HVTEA B';Tﬂ”:‘;f"z_:fw/ﬂwm”’ﬂ'ks/ +§;:
MCGRAW My Oid Friend (Curty +
37 € JOSHTURNER Your Man MCA/ 1881 154 725 45 45142 4503 12 BBI1 | cooneecroarcien o Herse o MCA) s
L1l @ BLAKE SHELTON Nobody But Me /Warner Bros.) 1551 300 653 +99 34187 10294 7  66/4) DIERKS BENTLEY Come A Little Closer (Capitol) +319
40 @ REBAMCENTIRE You're Gonna Be MCA/ 1441 163 550 463 34954 417 6 70/10| JOENICHOLS TequiaMakesHer Clothes Fal Off Winiversal Soutly +315
43 @ JAMEY JOHNSON The Dollar (BNA/ 1355 308 470 +76 34437 9952 6 58/10
39 42 GEORGESTRAIT Texas MCA/ 1110 220 252 66 38112 5454 16 50
45 (B VANZANT Nobody Gonna Tell Me What To Do (Columbia) 1069 271 492 +116 27777 7008 3 6510 BREAKERS
48 (@ MIRANDA LAMBERT Kerosene (Epic) 872 3N 343 4122 17793 6340 2 5210
46 ® RAYSCOTT My Kind Of Music (Warner Bros./ 743 38 35 +30 13957 518§  36/2 _ GARTHBROOKS
o, ) Good Ride Cowhoy (Pearl/Lyric Street/
49 @ CROSS CANADIAN RAGWEED Fightin' For WUniversal South) 739 185 208 +58 21270 1829 2 /1 103 Adds * Moves 0.26
@ DANIELLE PECK ! Don't (Big Machine/Show Dog) 738 275 272 +88 16025 6229 1 499 TRACE ADKINS
47 @ TRICK PONY Ain't Wastin’ Good Whiskey On You /sylum/Curt) 721 61 362 +42 13165 1019 3 503 Honky Tonk Badonkadonk (Capitol)
50 (@ SAWYERBROWN They Don't Understand (Curt) 613 71 237  +a6 17219 2537 6 316 18 A‘;‘I‘:‘ M“g’a‘;:: ‘13“3‘32
~ 50 LUKE STRICKLIN American By God's Amazing Grace (Pacific/ 436 99 180 41 12285 2961 4 181 My 0id Friend (Curb)
120 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 23 Adds * Moves 44-37
of 10/2-10/8. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger | — miztﬂints B
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of g L L
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points Station playlists for all R&R reporters are availabie
lists the songs with the greatest week-to-week increases in total points. Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average on the web at www, radioandracaris. cam
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with . p—
permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

REPORTING STATION PLAYLISTS

www.radioandrecords.com

October 14, 2005 Radio & Records ® 47

www americanradiohictorv com


www.americanradiohistory.com

COUNTRY TOP 50 INDICATOR

October 14, 2005
W WK aRmsT TE LBELS s o s o TE e RO MOST ADDED’
1 €D CRAIG MORGAN Redneck Yacht Club (884 4565 16 3792  +38 105730 135 21 1002 ‘
3 @ KEITHURBAN Better Life (Capito) 4432 128 3731 +123 103589 3471 11 DY) | ARTISTTITLE LAsEL(Y Ao0s
4 €© JAMIE O'NEAL Somebody's Hero (Capitof a282 45 3541 467 88633 1117 28 991 mm:::mfaﬁ;ﬁ ;‘iﬁm (Pearilyric Street) ;:
5 @ JOSHGRACIN Stay With Me (Brass Bed) (Lyric Street) 3981 150 3378 +150 89265 3146 27 1022 | GpereEn wusan ,n:n., Feel Like Loving You Today Epi) 25
8 @ LEANNRIMES Probably Wouldn't Be This Way (Asylum/Curt) 3785 181 3223 +196  B7061 3341 30  97/1 | TRACE ADKINS Honky Tonk Badonkadonk (Capitol 20
2 6 MONTGOMERY GENTRY Something ToBeProud Of (Cobimbia) 3683 800 2857 663  §7307 -18772 23 g9y | BROOKS & DUNN Beleve (Arista) oo .
8 @ RASCALFLATTS Skin({Sarabeth) Lyric Street) 3507 350 3117 +304 81558 8765 10 89 m;‘l'csﬁ;“”:ﬁ::ﬂ% mw,mmf fm Gorg sty ';
10 € LONESTAR You're Like Comin’ Home /8N4 3315 245 2770 +186 77527 6707 19 99/ LNTTLEBIG TOWN Boondocks Equity) 6
7 9 JASON ALDEAN Hicktown (88A) 3295 .74 2776 52 76775 -2023 27  95/1| ZONAJONES IVl Give It To You [VQuarterback) b
11 ) GARY ALLAN Best | Ever Had (MCA) 3239 208 27122 +183 73767 4471 20 10vj2 | MONTGOMERY GENTRY She Don't Tel Me To (Columbia/ §
12 D) DIERKS BENTLEY Come A Little Closer (Capital 3137 126 2610 +100 73828 4057 14  99/1
13 @ NEALMCCOY Billy's Got His Beer Goggles On /903 2860 73 2362 +73 65300 1026 27 941
18 ) KENNY CHESNEY Who You'd Be Today (BNA/ 2645 623 2247 +524 60758 16664 4  99)2
15 D TOBY KEITH Big Blue Note (Stow Dog/DreamWorks) 2636 266 2153 +224 58456 7209 6 1023
14 ) JOENICHOLS Tequila Makes Her Clothes Fall Off (Universsf Soutt/ 2518 157 2161 +167 55486 3737 10 94/4
16 D ALANJACKSON USA Today (Arista) 2254 100 1969 +126 50072 1713 9 972
19 ) GEORGE STRAIT She Let Herself Go (MCA/ 2195 226 1910 +229 49293 6208 6 934
21 ) FAITH HILL Like We Never Loved At All (Warner Bros./Curb) 2109 236 1855 +202 46089 6588 7 992
17 19 JODEE MESSINA Delicious Surprise (I Believe it) (Curd/ 1950 88 1600 65 44763 1622 18 823 MOST
24 €D BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury) 1783 172 1545 +174 41076 4106 19 8214 INCREASED POINTS
23 @ CHRIS CAGLE Miss Me Baby (Capita) 1755 134 1480 +108 41846 2595 11  78/4 o
20 22 PHIL VASSAR Good Ole Days (Arista) 1672 203 1301  -194 39551 4739 18 76I0 | smnst e waseus) T
25 €D UTTLEBIG TOWN Boondocks (Equity/ 1456 150 1207 +141 32770 2169 21  73/6 | GARTHBROOKS Good Ride Cowboy (Pearflyric Street)  +1083
26 €D MARTINA MCBRIDE Rose Garden (7C4) 1355 145 1146 +143 31453 4315 9 713 [ KENNY CHESNEY Who You'd Be Today BN} +623
23 €D SUGARLAND Just Might (Make Me Believe) (Mercury! 1283 213 1151 +186 27148 4512 5 74/5 I:::Effmsmmﬁdéfﬂa ok (Captal :;::
28 €D KEITHANDERSON XXL (Arista) 113 26 950  +35 24404 1445 11 G3I2 | RASCAL FLATTS Skin(Sarabetn) fyric Stroet +350
22 27 LEEANN WOMACK He Oughta Know That By Now (MCA/ 113 632 837 483 26338 -11814 27  50/0 | GRETCHEN WILSON ! Oon't Feel Like Loving You Today (Eaic/ +320
@ GARTH BROOKS Good Ride Cowboy (PeariLyric Street 1083 1083 939 +938 26747 26747 1 7474 ?:gg':;;::’;’;f;’::;%"z — ::::
38 @ TIMMCGRAW My 01d Friend (Cart/ 1048 454 906 +409 23738 11032 4 68I28 | | NESTAR You're Like Comin' Home (BAY) +205
34 €D TRACE ADKINS Honky Tonk Badankadank (Capital 1024 364 879 +319 21897 7817 3  66/20 | BRADPAISLEY#DOLLY PARTON When| Get Where fm Going /rista/ +240
27 31 SHOOTER JENNINGS 4th Of July (Universal South) 988 137 872 132 22673 3195 26 49D
30 €D TERRICLARK She Didn't Have Time Mercury) 971 .27 842  +4 19834 420 12 602
32 €D SHANIA TWAIN Shoes Lyric Street) 902 120 768 +103 19336 2333 6 5814
37 €D BRADPAISLEY {{DOLLY PARTON When! Get Where I'mGoing /4rista) 850 240 736 +213 19183 5423 3 66/14
33 € BIG&RICH Comin’ To Your City (Warner Bros.) 821 91 707 +92 17211 2247 5 5817
31 36 RYAN SHUPE & THE RUBBERBAND Dream Big Capital) 762 184 621 181 18022 4080 23  39/0
35 €D JOSH TURNER Your Man (MCA/ 714 64 630 +58 15618 1970 12 4400
36 €D BLAKE SHELTON Nobody But Me Warner Bros.) 664 39 598 +47 14433 1656 8 4712
47 @ BROOKS & DUNN Believe (Arista/ 510 285 453 +268 10802 5883 2 3819
41 @ VANZANT Nobody Gonna Tell Me What To Do (Columbia) 491 104 398 +96 10530 2059 4 402 MOST
42 @@ REBAMCENTIRE You're Gonna Be (MCA) 444 66 395 +65 8898 1031 6 34/5 INCREASED PLAYS
40 @ JAMEY JOHNSON The Dollar (BNA/ 432 34 366 +37 9538 1097 5 3112 ToTAL
39 ® SAWYERBROWN They Don't Understand (Curt) 81 19 3 0D 10290 363 8  25/0 | asmst TmE wBELS NCREASE
@ GRETCHEN WILSON | Don't Feel Like Loving You Today Epic/ 388 320 364 +300 7870 6205 1 29j25 | GARTHBRDOKS Good Ride Cowboy fPeariLyric Street) +039
a2 @ RAYSCOTT My Kind Of Music (Warner Bros.) 3% 22 302 +16 6192 627 7  27/3| KENNY CHESNEY Who You'd Be Today (B4 +524
43 @ TRICK PONY Ain't Wastin’ Good Whiskey On You (Asylum/Curt) 3! 8 289 0 5790 367 4 310 Imffmsmﬂ F{';‘:émka dork Capital) :;"]:
45 (P LUKE STRICKLIN American By God's Amazing Grace (Pacific) 274 18 268 +7 5562 304 7 24/1| RASCAL FLATTS Skin(Sarabeth) yric Street) +304
43 (D KEVIN SHARP | Think 't Stay (Cupit) 237 20 26  +17 4927 260 5  17/0) GRETCHEN WILSON {Don't Ffael Like Loving You Today (Epic) +300
4 49 SHANEOWENS Bottom Of The Fifth (RustUniversal 2% 15 208 5 4859 523 B 170 ::gg::;:::"s:‘;'fﬂ:rﬁ”m e ::
@ MIRANDA LAMBERT Kerosene /fﬂit'/ 212 67 179 +64 3464 1035 1 21)5 TOBY KEITH B'm Blue Note /ShowDoy/ﬂreamWofls/ +224
] BRAD PAISLEY #DOLLY PARTON When | Get Where m Gaing fArsta/ + 213
104 Country reporters. Scngs ranked by total plays for the airplay week of Sunday 10/2 - Saturday 10/8.
© 2005 Radio & Records
" |
Go Retro... ) GUUNE Get Ratings!
THE GREATEST COUNTEY HETS OF ALL TIIE
Now airing in over 100 markets. For more information contact Superadio + 508-480-9000 - 212-631-0800 - www.superadio.com
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COUNTRY CALLOUT AMERICA. & Pullseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES October 14, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of October 2-8.

TOTAL STRONGLY
ARTIST Title (Label) POSITIVE PASSION  INDEX  NEUTRAL  FAMILKRITY  DIsLike  oistke | GALLOUT AMERICAe
SARA EVANS A Real Fine Place To Start (RCA/RMG/ 365% 828% 419  115%  97.3% 2% 05w | FMOT SCORES
MONTGOMERY GENTRY Something To Be Proud Of (Columbia) 30.8% 71.3% 4.02 14.5% 97.8% 4.0% 2.0% Th. A
CRAIG MORGAN Redneck Yacht Club (BBR/ 33.0% 77.0% 4.02 14.8% 98.8% 4.8% 2.3% IS WEEk t L
KEITH URBAN Better Life (Capitol) 253% 76.3% 399 150%  96.8% 5.3% 0.3% Callout America
LEANN RIMES Probabty Wouldn't Be This Way (Asylum/Curb) 33.0% 70.8% 392 17.3% 98.3% 1.5% 2.8% By John Hart
JAMIE O'NEAL Somebody’s Hero (Capital) 28.8% 70.8% 3.90 17.3% 98.0% 8.5% 1.5%
GRETCHEN WILSON All Jacked Up (Epic/ 36.5% 705% 393  143%  96.8% 6.8% 5.3% ety 6 Bekifini this ek, e
LONESTAR You're Like Comin’ Home (B4 228% 700% 393  19.8%  94.3% 35%  10% | Ximes' “Probably Wouldn't Be This
Way” moves into the top five at No.
JASON ALDEAN Hicktown (BBF) 218% 67.0% 379 173%  953% 83%  28% |5 uo from last week's No. 8, and is
BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury/ 20.8% 625% 381 22.8% 92.8% 6.8% 0.8% the No. 3 passion song. This song is
TRISHA YEARWOOD Georgiz Rain (MC4/ 263% 610% 366 18.3%  96.5% 1.3%  60% [ No.3with femalesand the No. 2 fe-
ALAN JACKSON USA Today (Arista/ 17.8% 60.8% 375 208%  895% GK g9k ||| Ae(passion som, Core 354 fe
males rank it the No. 1 passion
GARY ALLAN Best | Ever Had (AMC4) 19.8% 59.3% 3IN 26.0% 94.0% 5.5% 3.3% song.
JOSH GRACIN Stay With Me (Brass Bed) {Lyric Street) 215% 58.0% 3.69 24.5% 94.3% 8.8% 3.0% Billy Currington continues to see
NEAL MCCOY Billy's Got His Beer Goggles On (903 153% 568% 361 268%  94.8% 83%  30% | stonggrowth movingintothetop 10
LEE ANN WOMACK He Oughta Know That By Now (MC4) 158% 56.3% 364 248%  92.0% g TR o j/menbe Boire Semeliing
Right.” It ranks No. 10 overall, up
KEITH ANDERSON XXL (Arista) 15.8% 550% 363 190%  86.3% 85% 8% | £ No. 12 last week. Currington has
RASCAL FLATTS Skin (Sarabeth) (Lyric Street) 20.5% 65.0% 3.64 20.8% 90.3% 11.5% 3.0% the No. 8 song with female listeners
MARTINA MCBRIDE Rose Garden (RCA/ 235% 528% 359  22.3% 91.3% 9.8% 6.5% | and the No. 11 song with s,
JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South) ~ 18.0%  50.8% 365  205%  83.3% 9.3% 28% | AlanJackson’s “USA Today” con-
] ] 3 . ’ . g i tinues to outperform spin chart ac-
RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol) 16.0% 50.8% 362 268%  87.5% 1.3% 8% | tivity, ranking as the No. 12 song
DIERKS BENTLEY Come A Little Closer (Capitol 13.0% 498% 3.65 22.3% 81.3% 8.8% 0.5% overall this week. Male listeners are
PHIL VASSAR Good Ole Days (Arista) 125% 485% 358 283%  85.8% 65%  25% | thestrengthof thissong so far, rank-
GEORGE STRAIT She Let Herself Go MC4) 14.8%  475% 365 200%  77.8% ge  v5% (| 28 if atNo. 7;Whilecore'35-4.Jis:
o ) d J . . . n teners rank it as the No. 10 song.
BIG & RICH Comin’ To Your City (Warner Bros.) 210% 473% 360 210%  82.0% B.3%  55% Gary Allan is on Hhe move, wih
CHRIS CAGLE Miss Me Bahy (Capitol) 11.5% 47.3% 358 22.3% 79.8% 8.3% 2.0% “Best I Ever Had” ranking as the
JOSH TURNER Your Man (#HCA) 185% 455% 370 16.3%  72.0% 70%  33% | No.13songoverall, up from No. 18
TERRI CLARK She Didn't Have Time (Mercury) 11.3% 445% 346 225%  B2.3% 128%  25% | Just two weeks ago. Younger 25-34
males rank it at No. 11, as do core
KENNY CHESNEY Who You'd Be Today /BNA/ 16.0% 425% 366 185%  71.3% 90%  13% | 3544 females.
TRACY LAWRENCE Used Ta The Pain (Mercury) 1.3% 415% 3.46 28.3% 82.3% 9.8% 2.8% Martina McBride is well in front of
JO DEE MESSINA Delicious Surprise (I Believe It} (Curty) 150% 400% 348  27.5% 80.5% 9.3% 3.8% | the radio spin charts, with “Rose
LITTLE BIG TOWN Boondocks (Fquity) 115% 37.5% 351 253%  71.5% 5.3% ggy || Gaden” winking asithe No. 19.sang
) ) overall and the No. 9 passion song
FAITH HILL Like We Never Loved At All (Warner Bros./Curb) 1.3% 36.3% 3M 22.8% 73.3% 1.0% 3.3% for the week. Females overall rank
TOBY KHTH Big Blue Note (Show Dog/DreamWorks) 100% 355% 344  22.3% 70.8% 11.5% 1.5% the song at No. 17 and the No. 9
SHANIA TWAIN Shoes Lyric Street) 10.0% 335% 3.29 20.5% 705% 10.3% 6.3% passion song.
Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4) | like
it; 3) It's OK, just so-so; 2) | don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly cailout, songs must have entered the top 40
positions on R&R's Country airplay chari. The sample is composed of 400 25-54-year-olds who identify country as their tavorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Chariotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, Ml; Indlanapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Provi ; Washil gton, DC. WEST: Modi CA; Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2005 Radio
& Records. © 2005 Bullseye Marketing Rasearch Inc.
Weekends With Lia is an all-new version of the Lia show
designed to match the mood of your listeners on the weekend.
Every weekend, a different Country star co-host joins Lia for a fun-filled
night of entertaining conversation, uptempo Country hits, listener calls,
and quality time with the stars.
Make your station the weekend hot spot.

Call 800.426.9082 JONES

RADID
NETWORKS .
jonesradlo.com
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COUNTRY

\ calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

e r ™
: - 7 v PoWEeRED[T g
C RateTieMusic.om ) 2resceszesmamscomnsenssize | RRW cOUNTRY TOP 30 [oMeord
- CANAD:

Artist Title (Label) W W Famil. Bum 2554 2654 2654 WK WERC  ARTIST TITLE LABEL(S) W stk BT sk
SARA EVANS A Real Fine Place To Start (RCAMG) 431 426 99% 20% 435 438 430 ! | KEITHURBAN Better ife (Capitol Wi TR B (W
KEITH URBAN Better Life (Capitol 416 403 93% 19% 414 448 374 2 é GRETCHEN WILSON All Jacked Up (£pic/ §0 16 10 130
GEORGE STRAIT She Let Herself Go /MCA/ 16 - 7% 5% 420 432 408 e ROAD HAMMERS East Bound.. pen Road/Universal) 480 +29 6 160
M. GENTRY Something To Be Prowd Of (Colbmbia/ 411 418 98% 2% 416 423 408 5 @ PAULBRANDT MbertaBownd (Orangellinivrsal) 448 45 6 160
CRAIG MORGAN Redneck Yacht Club (B8// 407 400 3% 1% 402 408 393 @ DIERKS BENTLEY Come A Little Closer (Capita)l  ~ 443 48 6 150
B. CURRINGTON Must Be Dain’ Somethin’ Right Mercury) 407 397 76% 10% 397 416 376 12 @  RASCALFLATTS Skin (Sarabeth) (Lyric Street) 40 N 4 150
JOE NICHOLS Toquila Makes Her... Universal South) 408 414 08% 3% 415 415 4u 1 &)  LONESTAR You're Liks Comin' Home (BNA) a1 #1211
CHRIS CAGLE Miss Me Baby (Capitol) 403 397 6% 10% 3984 415 3N 3 8 S.EVANS AReal FinePlaca To Start Sy BMG Canade) 428 61 17 140
RASCAL FLATTS Skin {Sarabeth) {yric Straet/ a0z 388 0% 3% 402 421 380 7 S JAMIE O'NEAL Somebody's Hero (Cisgitca 412 8 12 130
GARY ALLAN Best | Ever Had (MC4) 401 407 93% 19% 395 410 377 n 104 DERIC RUTTAN Shine (Lyric Street/ 383 2 7 130
JAMIE ITNEAL Ssmabotty's Fero (Capital 400 389 9% 30% 407 4 136 13 ) JOSHGRACIN StayWithMe (Brass Bed) yiic Street) 316 +1 0 110
DIERKS BENTLEY Come A Little Closer (Capitol/ 400 407 83%% 14% 395 411 378 14 @ CRAIG MDRGAN Redneck Yacht Club /B8R 386  +33 9 121
ALAN JACKSTN LISA Tadey (Ansta) 188 19 GEN B% A1 4mR 413 9 13 ML.GENTRY Something 7o Be Poud Of Cwbméial 355 65 12 1200
MARTINA MCBRIDE Rose Garden (7C4/ 397 385 84% 14% 400 399 402 10 14 BROOKS & DUNN Play Something Country /Arista) 321 65 18 15/0
LONESTAR You're Like Comin’ Home (54, 396 357 Mm% 19% 404 428 377 19 @* LISA BROKOP Big Pictura iiliyusy vty 318 +22 3 1N
L. RIMES Pmbahly Wouldn't Be This Way ﬂsylllmlcllfﬂ 391 395 96% 25% 390 398 380 16 @ GARY ALLAN Bast | Ever Had (MC4) 316 +1 7 1310
JOSH GRACIN Stay With Me (Brass Bed) (lyric Steet) 351 387 94% 20% 380 402 349 1 17 TERRI CLARK She D't Heve Time erciny 313 2 w130
NEAL MCCOY Billy's Got His Beer Goggles Dn /90 389 387 93% 22% 384 406 3.80 2 D JOENICHOLS Teuia Makes Her.. UniersalSourt) 205  +35 1 101
KENNY CHESNEY Who You'd Be Today /BNA4) 385 180 TR 1% 386 406 362 20 19 LRIMES Probably Wouldr't Be This Way (syium/Curty) T80 7 5 0
JASON ALDEAN Hicktown (88%) 384 388 9% 26% 373 378 3.6 2% @l STEVEFOX Dream On (6M/Music Canad R S
LEE ANN WOMACK He Dughta Know That By Now #C4/384 388 88% 9% 390 400 379 2 @D FHILL Uik W Never oved At AY Wi Bros Cur) 215 +21 o
PHIL VASSAR Good Dle Days (Arista/ 384 380 80% 20% 386 412 359 1 22 AARON LINES 't Takes A GH4 % 4 T
TRISHA YEARWOOD Georgia Rain 04/ 18 377 ™% I3 396 411 179 @ JOHNNY REID Mo b gl o e i~
FAITH HILL Like We Never Loved At All(Wamer Bros/Cut/ 377 336 76% 17% 376 392 355 O ET mﬁ:n . % a3 R
SHOOTER JENNINGS 4th Of July Umiversal South) 374 375 0% 2% 377 3 3W § _ g SN BLUNE R i i ol - o .
LITTLE BIG TOWN Boondocks (Eguity) 371 370 62% 15% 368 375 361 )

TOBY KEITH Big Blue Note anl]ag/l]reanw 368 B8 BS% 174 383 400 188 26 @* SEAN HOGAN A an-hny 's Heart (Bamstorm) 251 +2 3 10/0
JO DEE MESSINA Delicous Surprise (| Believe I Curt) 360 355 83% 2% 363 383 340 28 @ EMERSON DRIVE StilGot Yesteriny Dreabivtss 260 +4 2 lan
RYAN SHUPE & THE RUBBERBAND Dream Big Caital 356 376 60% 20% 366 375 358 18 284 GEORGECANYON WhoWoud YouBe UniversalSouth) 248 63 15 1410
— . — 21 29 GORDBAMFORD Al About Her (GHHE oyt 3 9 140
s Tt oty e o it o o o comend s o, Tos s rprcens o oo o | | B3> €D KENNY CHESNEY WhoYoudBeTodey BH4) 235 +33 1 140
mﬁaw:: mmmmw %ﬁ%%mmmmm 20 Canadian Country rep M d airplay data supplied by R 2 division of Premiere Radio
RateTheMusic.com results are not meant fo replace callout resarch. The results are intended fo show opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 10/2-10/8. Bullets appear on Songs gaining plays of remaining
Internet only. RateTheMusic s a registered trademark of RateTheMusic.com. The RTM system, is available for local radio siations by flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs

kbelow No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. < Indicates Cancon.

_/

-~

FLASHBACK
(DYEA.R%GO _ R

*No. 1#“Suds in The Budket™— Sara Evans
YEARS AGO

*No. I #The Little Gof”"— john Michael Montgomery
YEARS AGO

*No. I#Dust OnThe Bottle”—David Lee Murphy

@Yms AGO

* No. | #You Lie”’—Reba McEntire

@ YEARS AGO

*No. I#Can't Keep A Good Man Down”—Alabama

@ YEARS AGO

*No. [:*l Believe inYou”— Don Willams

YEARS AGO

*No. 1#‘San Antonio Strol” —Tarya Tucker

.

KMG: ‘Country At Highest...."

Continued from Page 44

the feet of “the emergence of [the] ‘Play any-
thing’ format that many Oldies stations

| have adopted.” Oldies TSL was relatively

stable, with small declines seen in eight of
10 age-sex cells, most notably men 35-64
(7:53-7:35), men 45-54 (8:08-7:45) and men
55-64 (8:18-7:54).

Classic Hits, formerly classified as a "70s-
based format, remained steady 4.2-4.2 after
five years of not getting into the fours. This
may well be the format to watch as it ma-
tures. It will be interesting to look at its share
and TSL growth and to see if it slows Coun-
try’s growth or otherwise negatively im-
pacts Country.

Classic Hits” TSL was up or even in eight
of 16 age-sex cells. The most notable increas-

es were men 35-44 (8:46-10:08), women 35-
44 (6:26-6:44) and women 35-44 (5:25-6:06).
And, with Classic Hits’ male-female split of
55%-45%, the KMG report notes, “The au-
dience is showing a bit more gender balance
than it has in the past, perhaps another ef-
fect of the ‘Play anything’ formats.” The re-
port showed large TSL drops among wom-
en 18-24 (4:28-2:33) and men 25-34 (7:17-
4:44).

My thanks to Katz Media Group Sr. VP/
Strategic Planning Gerry Boehme and Katz
Media Group Dimensions VP/Director of
Research Lisa Chiljean for allowing us to
share their extensive research with you.
Hopefully, you'll find it valuable as both a
snapshot of how Country is faring on a na-
tional basis and as a tool to get a sense of
how your station is performing vs. the na-

-

BROOKS & DUNN Believe (4rista)
Total Points: 324, Total Stations: 18, Adds: 9

TRENT TOMLINSON Drunker Than Me {ynic Street/
Total Points: 299, Total Stations: 10, Adds: 3

LILA MCCANN f/J. BRICKMAN I'm Amazed (BBR)
Total Points: 296, Total Stations: 17, Adds: 2

G. WILSON | Don’t Feel Like Loving You Today (Epic/
Total Points: 275, Total Stations: 26, Adds: 24

NEW & ACTIVE

tional Country format averages.

SHANNON BROWN Corn Fed (Warner Bros.)
Total Points: 267, Total Stations: 26, Adds: 7

HOT APPLE PIE We're Makin' Up (DreamWorks)
Total Points: 232, Total Stations: 26, Adds: 5

AMBER DOTSON | Ain't Your Mama (Capito)
Total Points: 152, Total Stations: 15, Adds: 0

)
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| JULIE KERTES

com

Pink-Ribbon Month

How stations are promoting breast-cancer awareness

Tith much of the nation’s focus on hurricane-relief efforts,

please remember that October is Breast Cancer Aware-

ness Month and devote any time possible to this cause. I don’t

know anyone who hasn’t been affected — either directly or in-

directly — by this disease, which strikes women regardless of

age, ethnicity or socioeconomic status. Here's how some stations
are doing their part to raise awareness.

Bosom Buddies

WKRQ (Q102)/Cincinnati hosted the Bo-
som Ball on Oct. 13, benefiting Hope Lodge
and the American Can- —
cer Society, at a local
club in Covington, KY.
The music event fea-
tured Josh Kelley, Jem,
Natasha Bedingfield
and Saving Jane.

“This was a fun way
to help usspread aware-
ness and raise money
for breast cancer re- John Malone
search and patient services,” says Meredith
Niemeyer, Exec. Director of the American Can-
cer Society’s Hamilton County office. “The sur-
vival rate for breast cancer is 98% when it's
detected early, so we're very thankful that
Q102 is helping us to encourage women to get
checked.”

WKRQ PD Patti Marshall says, “The reason
for doing the event is simple: We are a female
radio station. Our listeners expect us to care
about what they care about, and if, through the
promotion of this event, we get one woman to
start self breast exams or get a mammogram,
we've won — twice.”

In addition to the concert, a silent auction
with items like an autographed poster from
Jessica Simpson and an autographed guitar
from Jesse McCartney raised additional funds.

The Ultimate Fundraising Machine

WRSA /Huntsville, AL is working with the
local office of the Amer- g
ican Cancer Society to
provide feature stories
that will run in the sta-
tion’s morning news-
casts throughout the
month. This includes an
interview with a breast
cancer survivor who has l
a long history of breast =
cancer in her family. Lu Valentino

WRSA VP/Programming & moming show
host John Malone says, “WRSA promotes
breast cancer awareness throughout the year.
Our major event that we do is Drive for the
Cure, which benefits the Susan G. Komen
Breast Cancer Foundation. The promotion in-
volves the local BMW dealer, Century BMW,
which holds a day of test-driving.

“For each mile test-driven that day, money
is contributed to the Komen Foundation. We
do live remotes from the dealership and hand

| o

POWER IN NUMBERS CHr/Toronto's Team CHFI came together and raised $60,000 for the fight against breast

g

cancer. The team received the CIBC Corporate Spirit Award for the most money raised by any corporate team.

out special breast cancer awareness pens with
pink ribbon clips. Regrettably, this disease im-
pacts so many people who are in our demo-
graphic, soit’simportant to us to try to do our
part to find a cure.”

Star-Studded Lineup

KYSR (Star 98.7)/Los Angeles will put on
Lounge for Life on Oct. 15, a benefit concert at
L.A.’s House of Blues featuring Melissa
Etheridge, The Goo Goo Dolls and INXS. It'll
be INXS's first gig with new lead singer ].D.
Fortune. All proceeds from tickets sales will go
directly to City of Hope for breast cancer re-
search and to the Dr. Susan Love Research
Foundation.

Etheridge, who was afflicted with breast
cancer late last year, has become an active voice
in the fight against breast cancer and will do-
nate record royalties from her new single, I
Run for Life,” to breast cancer charities.

Star will also launch an online auction on
its website on the Monday following the con-
cert, with proceeds going to City of Hope. Fea-
tured items include autographed memorabil-
ia from many Hot AC artists and a Nissan 350Z
from a local dealership.

Teamwork

WMEZ (Soft Rock 94.1)/Pensacola, FL par-
ticipated in Making Strides Against Breast
Cancer, a 5K footrace on Oct. 8, sponsored by
the American Cancer Society, Baptist Health
Care of Pensacola and others.

Interim PD Lu Valentino says, “We had a
Soft Rock Team here that consisted of airstaff,
account executives, the promotion department
and hundreds of listeners who walked for the
cause. For us, it's about survival and raising
support to save more lives. Even if it's just one
life saved, we know we’ve contributed. I lost
my Aunt Julia to breast cancer when [ was a
teenager, and I have been behind this great
cause ever since.”

Look! Up In The Sky!

KPLZ/Seattle held its 10th annual Bras
Across Lake Washington event, in which local
Nordstrom department stores and other loca-
tions collect old bras from mid-Sept. to Oct. 5.

On Oct. 6 KPLZ moming show producer
Leonard strung the bras together and made a
parasail out of them for a flight across Lake
Washington. He called in reports from his
flight as hundreds of thousands of commut-
ers watched.

KPLZ PD/moming show host Kent Phil-
lips says, “The flight was
to bring awareness to
breast cancer early detec-
tion. Each year dozens of
women call, say they saw
the flight, get a mammo-
gram and catch cancer ear-
ly. This event is amazing,
and we getlocal TV cover-
age.”

Before the flight the do-
nated bras were displayed
at A Walk for Hope, many
with dedications written
on them. KPLZ collected
$200,000 from the display,
which was donated to the
City of Hope.

In years past, after the
flight the bras were clean-
ed and givento the YWCA
to be distributed to home-
less women. However, this
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“The flight was to
bring awareness to
breast cancer early
detection. Each year,
dozens of women
call, say they saw the

flight, get a
mammogram and

catch cancer early.”

Kent Phillips

year'’s bras will be sent to hurricane victims
on the Gulf Coast.

Huge Corporate Donation

CHFI/Toronto kicked off Breast Cancer
Awareness Month with the Canadian Breast
Cancer Foundation’s 5K Run for the Cure on
Oct. 2. The station organized Team CHFI,
which comprised CHFI morning show host
Erin Davis; CHFI staffers; and over 250
women, men and children, some of whom
were cancer survivors.
Team CHFI raised over
$60,000 and received
the CIBC Corporate
Spirit Award for the
most money raised by
any corporate team.

"CHEFI listeners are
the most generous
people,” said CHFI
GM/PD Julie Adam.
“We are thankful to all
our listeners — those who sponsored and
those who ran and walked with us. It was a
most empowering day for the radio station,
the participants and everyone who cares
about creating a future without breast can-
cer.”

Kent Phillips

Diagnostic Testing

WAJI/Ft. Wayne, IN has partnered with
Vera Bradley, a local, women-run company
that makes expensive cloth handbags. Vera
Bradley has decided to fund a chair in Oncol-
ogy at Indiana University Medical Center for
breast cancer research, and WAJI has commit-
ted to help.

Last June the station sponsored an annual
tennis and golf classic to help raise money for
the chair, and most recently the station got in-
volved in another event, Tickled Pink, where
attendees dined, drank fine wines and bid on
auction items including a pair of Rob Thomas
concert tickets and backstage passes that went
for over $500.

WAJI PD Barb Richards says, “Through re-
search done by this chair, they are now glo-
bally testing an antibody biomarker diagnos-
tic test that, hopefully, will be able to mark cells
that could be linked to breast cancer. It's very
exciting. One of these days there will be the
Vera Bradley test for breast cancer, and it will
all be because of Ft. Wayne, IN.”
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Personalities Just
Don’t Come Any Bigger

Rick Cees Weekly Top 40 is the sound of weekends in over 300 markets and 50 countries.

Rick Dees delivers the hits like nobody else.

RickDees

Weekly Top

AlNS
(CXRadio)

Select markets available AC and CHR formats
X Radio 212.419.2926
findoutmore @ xradignetworks.com
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WMXO/Olean, NY is a winning sta-
| tion because we have the best staff
| that is willing to give it their all, from
upper management all the way down.
We never give up, and we are always
trying to better ourselves. We are all
d dedicated to our jobs. For years this
t Aaron James station was a laughingstock in the
. PD/MD/afternoons, WMX0 | marketplace, but over the past year
L Mz 101.5)/0lean, NY | and a half we've proven that we are a
T station to be reckoned with, and that
makes us all winners. © The biggest challenge | face in
my job is juggling the hats of PD, MD and afternoon drive
hast. It seems like there is never enough time in the day
to get everything done. When you're working ir a smalier

with

g |

4

iﬂ -"_vl

ment is znother challenge that | face. | am quickly learning that per-
sonnel issues are not always easy to deal with. On the bad days 1 think,
“Things could be worse — | could be out on the tarmac loading bags
on an airplane in the rain and snow.” That was my last jot! # As for
music, we’ve iound that our listeners like new songs from more-es-
tablished artists, like Bon Jovi, Sheryi Crow, Hootie And The Blowfish,
3 Doors Down and especially Green Day. Another big one that’'s work-
ing is Keith Urban's “You'll Think of Me.” I think | know the reascn:
Our target augience is women 25-54, the guy is hot, and women love
him, not to mention it's a great song. Rob Thomas works well toc. |
just hope he gets back with Matchbox Twenty!

Rob Thomas’ “Lonely No More”
(Atlantic) remains at No. 1 for the
: ninth week in a row, Michael Bublé’s
“Home” (Reprise) is No. 2, and Kelly
Clarkson's “Breakaway” (Hollywood)
sits tight at No. 3 ... Most Iincreased
Flays fcr a current record goes to
John Mayer’s “Daughters” (Aware/Co-
lumbia), which pops back up to No. 13.
. James Blunt’s “You're Beautiful” (At-
lantic) makes a nice jump from No. 28 to No. 24 ... Michael Bolton’s
“Til the End of Forever” (Montaigne/Passion Group) debuts at No. 29
. ... Most Added this week is my current AC fave, Bruce Hornsby f/
Elton John's “Dreamland” (Columbia), with 17. Cyndi Lauper f/Sa-
rah McLachlan’s “Time After Time” (Epic) is second Most Added, with
11 ... At Hot AC, Lifehouse’s “You and Me” (Geffen) holds steady at
No. 1, Kelly Clarkson’s “Behind These Hazel Eyes” (RCA/RMQG) is
No. 2, and Rob Thomas' “This |s How a Heart Breaks” (Atlantic) is at
No. 3 ... Most Increased Plays goes to Goo Goo Dolls’ “Better Days”
(Warner Bros.), with +465, bumping the track up to No. 17 ... Green
Day’s “Wake Me Up When September Ends” (Reprise) gets second
Most Increased Plays, with +328, taking it from No. 5 to No. 4 ... Most
Added this week is Alanis Morissette’s “Crazy” (Maverick/Reprise),
with 16 adds. Anna Nalick’s “In the Rough” (Columbia) is close be-
hind, at seconc Most Added, with 15.

o

market, there is no such thing as a 40-hour work week.
“ This is my first PD job, so learning the ways of manage-

—— T,

e

AC

artist

armist: Melissa Etheridge
LaseL: Island/IDIMG

8y JULIE KERTES/AC/HOT AC EDITOR

l\ /I elissa Etheridge has recorded eight
albums over the course of her 17-
year career. She is a two-time Grammy
winner for Best Female Rock Vocal Per-
formance (“Ain’t It Heavy,” in 1992, and
“Come To My Window,” in 1994), she was
the recipient of ASCAP’s Songwriter of
the Year award in 1996, and she hzs sold
over 30 million records worldwide.
Etheridge is also a breast cancer survivor.
Her ninth album, Greatest Hits: The
Road Less Traveled, was released Oct. 4
to coincide with Breast Cancer Aware-
ness Month. After win-
ning her fight with breast
cancer, Etheridge has be-
come active in raising
awareness of the disease.
The record opens with a
rockin’ cover of Tom Pet-
ty's “Refugee.” Sixteen
other tracks follow, chro-
nologically mapping the
course of her career.
What’s nice about this
greatest-hits album is that
it contains one song, “Christmas in
America,” that was not commercially
available until now, as well as four brand-
new tracks: the Tom Petty cover;
Etheridge’s rendition of Janis Joplin’s
“Piece of My Heart,” which Etheridge per-
formed at the Grammys last February;
“This Is Not Goodbye,” a touching song
that’s both melancholy and inspirational;
and “I Run for Life,” which has become
the anthem for Breast Cancer Awareness
Month.
All month Etheridge will be involved
with events to support the cause. “I Run
for Life” will be featured at all of the Su-

.

ﬁ‘;i‘r ¥
ﬁx‘b
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san (. Komen Foundation Race for the
Cure events around the country. The
song was written and recorded at the re-
quest of Ford Motor Company. which is
co-spensor of Race for the Cure.

Etheridge has pledged to donate all of
the record royalties from the song to
breast cancer charities, and 100% of the
proceeds from download sales at www.
fordcares.com and from the iTunes Mu-
sic Store will be donated during the
month of October.

Ford will feature Etheridge in its print
adveriising campaign promoting “I Run
For Life” downloads and ringtones and
the sale of special silk scarves that will
raise funds for the fight against breast
cancer. Visit wwuw.fordeares.com for de-
tails.

Etheridge will also be
the face of Kimberly-Clark’s
Health, Home and Hope
campaign in Safe-way and
Vons stores throughout Oct-
ober to raise money for
other breast cancer chari-
ties. Additionally, she will
head Hard Rock Café
International’s breast can-
cer awareness campaign,
in which each company-
owned location will sell a
commemorative pin during the month of
October. All of the net profits from the
sale of the pin will go to the Dr. Susan
Love Research Foundation.

On Oct. 18 Etheridge will host Lifetime
TV's WomenRock! Our Journey With Me-
lissa Etheridge, a special promoting
breast cancer awareness. Etheridge was
executive producer on this project and
shares her personal experience battling
the disease. On this day she will also re-
lease a deluxe CD/DVD edition of Great-
est Hits: The Road Less Traveled that con-
tains exclusive interviews with Ether-
idge, unseen footage and bonus features.

BRIGHT COLORS.

LONG-LASTING.

DURABLE.

Need more attention?

You're akbig dog. You have a big promotion going on. But,

how do you get more attention from your promotional

partners? Pick the right one! Communication Graphics.
Preferred by more radio stations since 1973.

%gﬁ‘:'-.'p(liranhics ;nc

THE DECAL COMPANY
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YIS mer e sy B A e EEP TMER MEDIABASE
1 1 LIFEHOUSE You And Me (Geffen/ 2781 88 161632 36 850 o .
2 2 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 2569 164 155502 23 770 MOST ADDED
3 3 ROBTHOMAS Thisls How A Heart Breaks /Atlantic) 2484 85 129698 19 820 | ammsTmie wasmy A00s
5 @ GREEN DAY Wake Me Up When September Ends (Raprise/ 284 +328 142222 5 84 ALANIS MORISSETTE Crazy (Maverik/Repnisel 16
6 ©  NICKELBACK Photograph (Roadruner/i0JMG) 2319 +233 129547 8  8oj | ANNANALICK inThe Rough (okumbie) 15
T 7 Ry O o 00 GOO DOLLS Better Days (Warmer Bros.) 9
4 6  GWENSTEFANI Cool fiaterscope/ WEEZER Beverly Hils (Getfen) 6
7 €©  KEITH URBAN You'll Think Of Me [Capitol/EMC) 2072 +40 113324 18 66/0 JAMES BLUNT You're Beautiful (Atiantic) 6
10 € SHERYLCROW Good Is Good (A&M/interscope) 1768 +25  BAGB5 10 BO/O COLDPLAY Fix You (Capitol 6
8 9 JOSH KELLEY Only You (Hollywood) 1736 407 77691 18 7500 :ﬂ“ Cnl:"{‘g:;‘aﬂeczuss Of You (RCAIRMG) i
9 10 GREENDAY Holiday (Reprise) 1655 143 99818 21 64)0 ug"::fm w.-{,‘é’;.i — )
15 @ SANTANA fIMICHELLE BRANCH I'm Feeling You /Arista/AMG) 1553  +292 77330 4 np
13 12 3DOORS DOWN Let Me Go /Republic/Universal) 1501 4 78345 41 730 MOST
12 13 ROB THOMAS Lonely No More {Atlantic/ 1481 120 106678 36  79/0 o0
n 14 TRAIN Get To Me (Columbia) 1381 328 55628 16 680 INCREASED PLAYS
14 15 D.H.T. Listen To Your Heart (Robbins) 1317 1109 60436 12 5001 romy
16 ) WEEZER Beverly Hills (Geffen) 1256  +134 52546 15 476 ;;':;J:L;n‘l‘:s“s; s oo B0 "‘°":;;E
ter Days /Warner +
23 @ 600G00DOLLS B?tter Days (Warner Bros.) 1186 +465 64662 2 7209 | coren DAY Wake Me Up When Soptember Ends /A s
17 @ BON JOVI Have A Nice Day //sland//D./MG/ 1167 +69 52157 1 55,3 SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista/AMG) +292
19 SWITCHFOOT Stars (Columbia) 999 +94 27308 11 540 | NICKELBACK Photograph (RoadrumnerDMG) +233
18 @  HOWIE DAY SheSays (Epic) 932 +84 36732 10  53)4 | KELLY CLARKSON Because Of You (RLA/RMG) +178
20 21 VERTICALHORIZON Forever Hybrid) 782 75 34805 21 620 :V:ﬁi';;zg“émm ” *1:;
27 @  GORILLAZ Feel Good Inc. fVigin/ 718 +97 28703 s 3 JAMES BLUNT You're Beautful /intic) +35
21 23  MARIAH CAREY We Belong Together (/siand/IDJMG) 693 -104 34757 17 3710 SWITCHFOOT Stars /Columbia) +94
25 @  MICHAEL BUBLE Home //43/Reprise) 672 +30 28972 10 311
32 @  KELLY CLARKSON Because Of You (RCA/RMG) 662  +179 33806 3 306 NE VE
24 26 3DOORS DOWN Here By Me (Republic/Universal) 637 21 1722 10 a0 IFEHOUSE Bid ”y/‘r & ACTI
q . g effen;
29 @  STAIND Right Here fFi/Atlantic) 636 +23 19388 11 33N Total Plays: 303, TotalStatons: 30, Adds: 2
28 @ GWEN STEFANI Hollaback Girl finterscope/ 633 +13 44510 20 23/0 DAVID GRAY The One | Love (ATO/RCA/RMG)
33 @ JAMES BLUNT You're Beautiful (Atlantic) 576 +95 31755 5 446 ;}’;‘3'7?;;“ 2::1 Lot(a;l St:t[i;n_;r 2/%2“:/ 3
e Great Uivide {#ing-up;
22 30  HODTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard) 573 185 19710 12 3700 Total Plays: 235, Total Stations: 21, Adds: 2
31 @  GAVINDEGRAW Fallow Through L/ZMG) 561 +61 19381 24 3113 FRAY Over My Head (Cable Car) (Eoic/
2 32 NATASHABEDINGFIELD 7 533 1104 20969 7 am Total Plays: 197, Total Stations: 17, Adds: 2
[.i These W'"ds 2 ' ALANIS MORISSETTE Crazy (Maverick/Reprise)
30 @ LIZPHAIR Everythlng ToMe /L‘aﬂl’ﬂ” 530 +15 15887 8 38,4 Total PIBYSZ 147, Total Stations: 25, Adds: 16
38 34  DEFLEPPARD NoMatter What sland//LJMG) 399 38 2434 19 330 BETTER THAN EZRA Our Last Night (Artemis)
L - p X Total Plays: 127, Total Stations: 13, Adds: 2
36 35 TOMMYLEE .ﬂBUTCM V\!ALKER Good Times (7L Education Services) 397 5 12467 7 a1 DA e i S e
38 @ COLDPLAY Fix You (Capitol) 391 +75 17987 3 3506 Total Plays: 118, Total Stations: 10, Adds: 0
35 37 PAPAROACH Scars (Geffen) 374 48 17128 15 90 DEPECHE MUI]ETPrecious /Mm/.:im/ﬂepn‘zse/
P Total Plays: 109, Total Stations: 10, Adds:
40 @ COLLECTIVE SDUL How Do You Love (£/ Music Group) 347 +60 6044 2 33 ANNA NALICK In The Rough (Columbia/
33 €D  DANIELPOWTER Bad Day (Wamer Bros) 312 +14 15214 3 170 Total Plays: 87, Total Stations: 18, Adds: 15
k?J 40  BLACK EYED PEAS Don‘t Phunk With My Heart (A&Minterscape) 305 19 16967 15 100 DESOL Kama (Curt/Reprise)

85 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 10/2-10/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Totai Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron inc.
{© 2005, Arbitron Inc.).© 2005 Radio & Records.

Total Plays: 71, Total Stations: 10, Adds: 1
Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radisandrecords. com.
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What, Then,
Must We Do?

Radio and music communities aid hurricane victims

uring a recent visit to Bora Bora, as I viewed on CNN the

devastation wrought by Hurricane Katrina, Sylvia Boor-
stein’s book about the Buddhist practice of loving kindness, Pay
Attention, For Goodness’ Sake, came to mind. “Life is so diffi-
cult,” Boorstein writes. “How can we be anything but kind?”
This column honors the jazz and smooth jazz community’s gen-
erous heart, which was expressed in the face of the back-to-back
disasters of hurricanes Katrina and Rita.

Understandably, many working in the for-
mat felt overwhelmed when the scope of the
relief effort needed in the hurricanes’ after-
math became clear. One PD sent the follow-
ing e-mail: “This disaster in New Orleans has
left me numb and confounded. I can’t believe
that a major U.S. city is uninhabitable.

"I'm grasping for ideas for something large-
scale to fit the scope of this thing, and not just
for PR hype either. Is there any kind of uni-
fied effort within our format to help? I don't
know how to start something like that. I just
feel ineffective!”

Infinity’s KHJZ /Houston was the first ra-
dio station in its market to mount a relief con-
certon behalf of its Katrina-stricken neighbors
to the east. Rendezvous artist Kirk Whalum
performed. “Of course Smooth Jazz would be
the first to step up in times like these,” says
KHJZ PD Maxine Todd.

Hunkered Down

Days later, more than a million people were
evacuated as Hurricane Rita threatened al-
ready-strained Houston and its surrounding
areas. KHJZ and its three primary market sis-
ters mobilized for whatever would come next,
with backup generators _
in place at the business |
office and transmitter
sites and sleeping bags
and snacks to sustain the
staff for a week.

The stations pooled
resources to provide sol-
id information. “The
most important thing is
to distribute accurate in-
formation,” Todd says.
“The local government — the mayor’s office
and the county judge — and Gov. Perry set
up acommand center called TransStar to pro-
vide consistent, round-the-clock news confer-
ences.

“No one has written a manual on how to
evacuate millions of people at one time. There
were challenges with gridlock. The counter-
flow lanes weren’t set up as quickly as they’d

Maxine Todd

+ LTI T H BT,

“We were quite
overwhelmed by the
response when we e-
mailed our offer to create
PSAs for Smooth Jazz
stations. Our artists were
happy to do their part.”

Maria Roseman

BRI

hoped, which caused frustration. But, for the
most part, it was successful, and they were
able to get gas to people stranded on the road
or pick those folks up in air-conditioned metro
buses to take them to shelters.

"Early in the year Infinity asked radio sta-
tions to put together emergency plans in case
our physical locations became somehow im-
paired if something terrible happened, so
we've been prepared. Frankly, this actual
event was an exercise, not the real thing, so
we're ready and prepared.”

The Most Immediate Medium

Todd continues, “We had a partnership
with local CBS-TV, not an O&O. In case they
went down, we would have a line and broad-
cast with them and their experienced meteo-
rology staff.

“We were here for two days nonstop, broad-
casting from 9am Friday. We camped out, and
the Smooth Jazz staff teamed with the Sports
radio staff to do our broadcast. They came to-
gether well in a time of need. All three stations
simulcast, and, most important, they spoke
with a common voice.

“Once the mayor said that people with
[electric] power could start heading home, we
pulled back on on-air updates. Portions of

Galveston are still without electricity, and
schools are closed in Harris County and oth-
er outlying areas. We're doing updates on that,
but otherwise we're back to normal program-
ming.

“The most important thing I found during
this time is that there is nothing more impor-
tant than radio. People talk about the threat
of satellite and other technologies, but radio
is still the most important medium in a situa-
tion like this — so immediate that it becomes
the voice of your town. Times like these make
you feel very privileged tobe a part of radio.”

Kindness Campaign

Clear Channel’s WJJZ/Philadelphia and its
market sisters raised funds, supplies and
awareness for disaster victims with a cluster-
wide live broadcast that saxophonist Whalum
kicked off by playing ” Amazing Grace.”

As partofits Kindness Campaign, WNWV/
Cleveland presented Verve artist and two-
time Grammy winner Paul Brown, among
others.

Shanachie Entertainment joined the relief
effort with a series of PSAs for Smooth Jazz
radio. Shanachie Director/Promotion Marla
Roseman says, “We were quite overwhelmed
by the response when we e-mailed our offer
to create PSAs for Smooth Jazz stations. Our
artists Chuck Loeb, Chieli Minucci, Kim Wa-
ters, Pamela Williams and, from London, Hil
St. Soul were happy to do their part by help-
ing our Smooth Jazz stations get the message
out for donations to the American Red Cross.”

One event made anyone who works in the
jazz community extremely proud: BET Jazz,
VH1 Classic and VH1 Soul presented the
Higher Ground Hurricane Relief Benefit Con-
cert in its entirety. BET, XM Channel 70 and
WBGO/New York aired the concert live Sept.
17 from Jazz at Lincoln Center, and PBS tele-
vised the event in a broadcast hosted by Bev-
erly Sills.

Then VHI Classic and VH1 Soul aired the
concert as a special a week later. Hosted by
Laurence Fishburne, the event featured Wyn-
ton Marsalis, Harry Belafonte, Terence Blan-
chard, Ken Burns, Cyrus Chestnut, Peter
Cincotti, Bill Cosby, Robert DeNiro, Danny
Glover, Herbie Hancock, Jon Hendricks, No-
rah Jones, Diana Krall, Abbey Lincoln, Joe Lo-
vano, Irvin Mayfield, Bette Midler, Aaron
Neville, Dianne Reeves, Marcus Roberts, Paul
Simon, Meryl Streep, James Taylor, McCoy
Tyner, Robin Williams, Cassandra Wilson and
Buckwheat Zydeco, among others.

At press time Higher Ground had raised
$2.2 million for the relief effort. The concert
was recorded by Jazz at Lincoln Center, and a
CD will be produced and released by Blue
Note Records, with all profits going to hurri-
cane relief.

The International Association for Jazz Ed-
ucation launched a hurricane-relief bulletin
board at www.iaje.org/hurricanerelief where you
may post announcements about fundraising
events and projects, as well as offers of assis-
tance, or respond directly to members asking
for help. Musicians and music educators from
areas affected by Hurricane Katrina are invit-
ed to tell IAJE members how they can help im-
mediately and in the long term.

After The Deluge

Dauntless humanitarian, saxophonist and
radio personality Dave Koz mounted two sep-
arate eBay auctions, each for a two-person
package held back from his completely sold-
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“Radio is still the most
important medium in a
situation like this — so
immediate that it becomes
the voice of your town.
Times like these make you
feel very privileged to be a
part of radio.”

Maxine Todd

VT

out Dave Koz & Friends at Sea Cruise in No-
vember.

All proceeds from one auction will go to the
Starlight Starbright Children’s Foundation, a
nonprofit organization dedicated to brighten-
ing the lives of seriously ill children and their
families, for which Koz serves as global am-
bassador. All proceeds from the other auction
will benefit the American Red Cross’ Hurri-
cane Katrina relief efforts.

Both packages include a deluxe stateroom
for two with a veranda on the Koz & Friends
Cruise, a private catered luncheon with Dave
in his stateroom and an autographed Yamaha
alto saxophone, among many other prizes. For
more information, visit www.davekoz.com/
auctionfindex.shiml.

Koz also performed at the deeply moving
Songs of Strength benefit concert in Santa
Monica, CA, which was organized by Boney
James’ manager, Dana Collins. Koz played
“America” and “Somewhere Over the Rain-
bow.” The latter is included on his forthcom-
ing recording of movie themes.

Rendezvous bassist Kyle Eastwood, out-
standing vocalist Judith Owen, The Gwen
Wyatt Chorale — whose “Go Down Moses”
killed! — and Maverick bluesman Keaton Si-
mons also appeared. Jackson Browne per-
formed "Rock Me on the Water” and his
uncannily appropriate “After the Deluge.”
Headliner k.d lang, who has never been in
better voice, sang a heart-rending version of
Neil Young's “Helpless.”

Matching Donations

Several years ago industry veteran and Im-
age Marketing/Vision Management founder
Leanne Meyers and Vision client Marilyn Scott
formed the nonprofit Prana Foundation, whose
first mission was to assist the Anti-Defamation
League in launching an anti-bias early-educa-
tion program in Los Angeles County.

Now the two are actively supporting the
work of several local aid organizations in Lou-
isiana, Mississippi and Texas, as well as the
American Red Cross. Under a new initiative,
the Prana Foundation, as well as Scott herself,
will match — dollar for dollar —each and ev-
ery donation to the foundation for Hurricane
Katrina relief, up to a combined total of
$25,000.

The foundation will donate 100% of all
funds raised to the Red Cross and local Gulf
State organizations providing desperately
needed relief to victims of Hurricane Katrina.
Donations are tax-deductible. For mailing info
and complete details, go to www.marilynscott.
cont.
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ek WEEK  ARTIST TITLE LABEL(S) byt PLivs AJ(‘(%‘;JIE:E e OTane o M En l A B A SE
1 1 PAUL HARDCASTLE Serene (Trigpin’ ‘N’ Rhythm} m -37 102815 18 33i0 s
2 o BRIAN CULBERTSON Hookin’ Up (GRP/VMG) 690 +21 98762 15 34/0 MOSTA DDED
3 0 DAVE KOZ Love Changes Everything (Capitol) 628 +2 64204 19 32i0 ARTISTTITLE LABEL(S) ADDS
5 o EUGE GROOVE Get Em Goin’ (Narada Jazz) 609 +61 85768 1" 34/0 NILS Summer Nights (Baja/TSR/ 6
8 ©  WALTERBEASLEY Coolness (Heads U/ 524 +40 78857 16 311 HERBIE HANCOCK 11JOHN MAYER Stitched Up
4 6  RICHARD ELLIOT People Make The World Go Round (Artizen! 511 48 72817 23 340 m: Q”ﬁi'ﬁ/ “‘l’fgt’f’f —— 3
ining otar 1zen,
6 7 PAULJACKSON, JR. Never Tao Much (GRP/VMG) 491 -39 50074 29 30/0 RICHARD ELLIOT Mystique (Artzen) 3
7 8  KEN NAVARRO You Are Everything (Positive/ 486 -26 45081 24 28i0 CHIELE MINUEE! The Juice (Shanachie) 2
9 9 STEVE COLE Thursday (Narada Jazz) 379 22 35906 30 3o MARIAH CAREY We Belong Together //sland/0JMG) 2
10 @ DAVID PACK You're The Only Woman (Peak) 376 +4 29686 14 2601 BONEY JAMES 2:01 AM (Warner Bros.) 2
12 11 NORMAN BROWN West Coast Coalin’ (Warmer Bros.) 342 A6 31314 27 300 g:dﬁi';i;:‘;“ ’gff’”; b ’”’;’)’”Z”’”” ;
ast Bay Bounce {Peai
17 @ MARION MEADUWS Suede (I-lef?ds Up/ 335 +23 54219 12 21 JEFF LORBER Everybody Knows That (Karada Jaz2 5
14 13 CHUCK LOEB Tropical (Shanachie/ 318 13 40249 3 30/0
19 @ RICKBRAUN Shining Star Artizen) M7 +74 57483 3 294 MOST
13 15 PAULTAYLOR Nightlife (Peat/ 305 48 3633 30 300 INCREASED PLAYS
16 16 MINDIABAIR Make A Wish (GRP/VMG) 298 -22 31439 19 24j0 TOTAL
18 D BRIAN SIMPSON It's All Good (Rendezvous/ 268 +24 30982 4 281 | aensr tme wase eRENSE
23 @ BOZ SCAGGS Lowdown {Unplugged) (Virgin/ 265 +44 16542 8 20i0 NILS Summer Nights (Baja/TSR) +95
20 @  MARIAH CAREY We Belong Together fisiand//0.JMG) 261 +32 41891 8 192 | RICKBRAUN Shiving Star (Artzen) +14
15 20 PAULBROWN CosmicMonkey (GRP/VME) 256 45 Wi 17 20p | EWECBOGUEGGEm o' e Joz) i
2 @ KIMWATERS Steppin’ Out (Shanachie) 243 415 23835 5 231 | L SCAGGS Lowdoun e Nigi i
2 eppin’ Out (Shanachie WALTER BEASLEY Coolness fHeads L) +40
21 22 KEM | Can't Stop Loving You Motown/Universal) 228 - 37988 16 19i0 H. HANCOCK fiJ. MAYER Stitched Up (Hear MusiciVector) ~ +31
26 @ DEF JAZZ fiGERALD ALBRIGHT Hey Young World (GRP/VMS) 223 +12 37228 5 2110 MARIAH CAREY We Belong Together fisland//0/MG) +32
24 @D  NELSON RANGELL Don't You Worry ‘Bout A Thing fKoch/ 220 +1 16757 16 2210 NAJEE 2nd 2 None (Heads Up /nt_emalivna/l _ +28
28 @  CHIEL MINUCCI The Juice (Shanachie) 211 +6 32150 15 202 ::'&:Ls’:mpus':]:aly,w:ﬁ‘ﬁ“’z‘Z;" ’fj’”‘””;/’””/ +Z
29 €D BONEY JAMES 201 AM (Warner Bros.) 03 415 32266 10 1912 vl *
25 27 WARREN HILL Still In Love (Popjazz/Native Language) 189 28 14538 8 1800 MOST
30 @ SOUL BALLET She Rides 1275/ 141 +1 2Nn72 3 141 RLA YED RECURREN]'S
@ HERBIE HANCOCK f/JJOHN MAYER Stitched Up (Hear Music/Vector) 123 +37 23974 1 1315 - o ' ut
€D  NAJEE 2nd 2 None (Heads Up International) 123 +28 0 13631 1 122 | annst Tme ey PiaTs
34 Smooth Jazz ® reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the KENNY G_' HEARTH, YVIND & F'_“E The Way... fArista/RMG) 290
alrplay week of 10/2-10/8. Bullets appear on songs gaining plays of remaining flat from previous week. If two songs are tied in total plays, the song with the larger | NILS Pacific Coast Highway 1Baja/TSH) 275
increase in plays is placed first. Songs below No. 15 zre moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported | JEFF GDLUB Simple Pleasures fNarada Jazz) 247
1o R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a sang. Total Audience equals Average Quarter Hour | DONNY OSMOND Breeze On By (Deccal 190
Persons times number of plays (times 100). Each daypart on each station is assigned an AGH number. Average Quarter Hour Persons used herein with permission
from Arbitron Inc. (© 2005, Arbitron Inc.).® 2005 Radio & Records. WAYMAN TISDALE Ready To Hang (Rendezvous/ 183
: — ———ne ———— | WAYMAN TISOALE Ain't No Stoppin’ Us Now (Rendezvous/ 182
| KIRK WHALUM 'l Make Love To You //?BIIJBIVDIIS/ KENNY G. Pick Up The Pieces MILVIB/RME/ 173
NEW & ACTIVE Total Plays: 77, Total Stations: 6, Adds: 0 o SOUL BALLET Cream (275 168
| | GREGG KARUKAS Show .ME The Way (Trippin” N’ Rhythm) TIM BOWMAN Summer Groove fLiguid 8/ 167
Total Plays: 73, Total Stations: 8, Adds: 1 GERALD ALBRIGHT To The Max (GRE/VMG) 161
NELS Summer Nights IHa/'a/T SR l STEVIE WONDER From The Bottom [lf My Heart (Motown/Universal) VANESSA WILLIAMS You Are Everything fLava) 158
Total Plays: 117, Total Stations: 19, Adds: 6 Total Plays: 85, Total Stations: 5, Adds: 0 GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG) 148
JONATHAN BUTLER Rio !REHdEIVDHS/ DIDO White Flag MI/SIE/RMEI' MARION MEADOWS Sweet Grapes fHeads g/ 146
Total Plays: 96, Total Stations: 9, Adds: 1 Total Plays: 61, Total Stations: 13, Adds: 0 MICHAEL LINGTON Two Of A Kind (Rendezvous) 145
SIMPLY RED Perfect Love (simplyred.com/Verve Forecast) 3RD FORCE You Got It tHighe: Octavei DAN SIEGEL In Your Eyes (Mative Language) 144
Total Plays: 96, Total Stations: 8, Adds: 0 Total Plays: 51, Total Stations: 5, Adds: 0
RIPPINGTDNS Gypsy Eyes (Peak/ | CAMIEL El Alba (Rendezvous) Station playlists for alt R&R reporters are available
_ Total Plays: 79, Total Stations: 7, Adds: 0 o Total Plays: 45, Total Stations: 4, Adds: 0 - n on the web at www.radioandrecords.com.
- Songs ranked by towl plays

OUT OF THE BOX

e BROADCAST ARCHITECTURE RECOMMENDATION o
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WJZI » WLOQ *» WYJZ e WZJZ » KEZL * KSMJ * KRVR ¢ KJZY » JONES NETWORK
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1 1 PAUL HARDCASTLE Serene (Trjppin’ N’ Rhythm) 203 -3 561 18 10 ‘WT;"EL;:EEUSJ Bor B ot “’;5
a0 PAUL TAY| ast Bay Bounce /Pea
3 o BRIAN CULBERTSON Hookin’ Up (GRP/VMG) 172 +17 489 13 1210 DEAN JAMES Say Yes (Siboerte 3
2 3 EUGE GROOVE Get Em Goin' (Narada Jazz) 165 -3 606 9 1310 ANDERS HOLST Love Me Like A River (UOM) 3
4 o BRIAN SIMPSON It's All Good (Rendezvous/ 156 +4 348 14 11/0 NILS Summer Nights /Baja/TSR/ 2
5 @ DAVEKOZ Love Changes Everything (Capitol 150 0 403 13 80 :r'xi'ﬁﬂ%.ﬂi ;;“'::"‘(“ A S‘;;ﬂ ;;' ;0" tHear MusichVector) ;
. arma (Bad Kai
7 6  RICHARD ELLIOT People Make The World Go Round (Artizen) 137 -2 597 22 1mn JAMIE WILLIAMS Shut Up And Dance fidependnt) 7
6 7 PAUL BROWN Cosmic Monkey (GRP/VMG) 131 -8 674 13 10/0
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8 @  MINOIABAIR Make A Wish (GRF/VMG) 128 0 %1 12 100 INCREASED PLAYS
20 D KIRKWHALUM V'l Make Love To You (Rendezvous) 121 +23 8 6 9N oL
13 @  KIMWATERS Steppin’ Out (Shanachie/ 120 +10 303 4 D0 | asrist e Lasews) INCRERSE
12 (D WALTERBEASLEY Coolness (Heads Up/ 17 +5 487 18 111 | KIRKWHALUM Il Make Love To You Aendezvous/ +23
0 LL Stilll PopiazzNati 14 7 240 18 90 PAUL TAYLOR East Bay Bounce (Peak/ +22
1 13 WARREN HILL Still In Love (Papjazz/Native Language) - 4 1 NILS Summer Nights BaiaTSR) +20
14 @ MARION MEAOOWS Suede (Heads Up/ m +4 292 7 70 STEVE RAYBINE Bad Kat Kamna (Bad Kat) +18
16 @ 0avIO PACK You're The Only Woman (Peak/ 105 +3 n 7 80 BRIAN CULBERTSON Hookin® Up /(GRA/VMG/ +17
3RD FORCE You Got It (Higher Octave) +17
: 2 287 10 8/0
19 @ BONEY JAMES 2:01 AM (Warner Bros.) 102 +3 1 ANDERS HOLST Love Me Like A River (UOH) o7
2 @  RAULMIDON If You're Gonna Leave (Manhattan/EMC) 93 +6 367 4 8o JAMIE WILLIAMS Shut Up And Dance findependent +17
18 18 NELSON RANGELL Don't You Worry ‘Bout A Thing (Koch/ 97 -4 248 15 9/0 H. HANCOCK fIC. AGUILERA A Song For You fHear Music/Vector) +16
17 19 MARC ANTOINE Bella Via (Rendezvous/ 97 5 309 9  10/0 | MICHAEL SUTTDN Body Music fLiztle Dizzy) +16
21 20 OONNY OSMOND Breeze On By (Decca) 96 -1 394 15 510
23 21 MIKEPHILLIPS Heartbeat Of The City (Hidden Beach/ 91 1 Az 10 8 MOST
26 € SOULBALLET SheRides (275 87 +3 2 a4 W PLAYED RECURRENTS
@  BOZSCAGGS Lowdown (Unplugged) (Virgin) 85 +11 392 T m ARTIST THLE LABELLS) OTAE
27 @ GARRYGOIN Riverside Drive (Compendia) 85 +1 81 11 50 KEM | Can't Stop Loving You (MotownlUniversal a7
25 25  PRAFUL Moon Glide (Rendezvous) 84 -2 2n 18 90 ANDRE DELANO Night Riders /7th Note/ 96
24 26 JONATHANBUTLER Rio (Rendezvous) 83 3 23 2 90 wk-“;'m";l‘;“;; :':"W:V Tfﬂfﬂszm y ::
) eady To Hang (Rendezvou
- @  JEFFGOLUB Simple Pleasures Marada Jazz) 79 + 382 19 B0 | ) oRER Och Lol MNards Jazd .
€@  PAUL TAYLOR East Bay Bounce Peak/ 78 +22 27 183 STEVE COLE Thursday Merads Jazz n
@  NAJEE 2nd 2 None (Heads Up Intemational 77 +15 177 181 CHUCK LOEB Tm'pical (Shanachie) , 63
BONEY JAMES flJOE SAMPLE Stone Groove (Warner Bros. 62
[Debut> :
Besir>  €)  PAUL JACKSON, JR. Never Too Much (GRP/VMG) 77 +5 200 1 60 i T 5
15 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 10/2 - Saturday 10/8. PAUL TAYLOR Nightlite /Peak/ 52
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KSBR/Los Angeles, CA WOCD/New York, NY* KKSF/San Francisco, CA* Sirius Jazz Cafe/Satellite
R E P O R TE RS OM/PD: Terry Wedel PD: Blake Lawrence PD: Michael Erickson PD: Shirley Maidonado
MOD: Enid Cogswell MD: l:amlyn Bednarski MD: Ken Jones :D:A:Ick Laboy
Stations and their adds listed alphabetically by market ! OEAN JES £ Ph ThvLon tohass ohae
KAJZ/Albuquerque, NM* WJZA/Columbus, DH* KHJZ/Houston, TX*
DM: Jim Wailon PD/MD: Bill Harman PD: Maxine Todd
PD/MD: Paul Lavoie JEFF LORBER APD/MD: Greg Morgan KTWV/Los Angeles, CA* KJZY/Santa Rosa, CA* XM Watercolors/Satellite
No Adds HERBIE HANCOCK #/JOHN MAYER | 9 MICHAEL MCDONALD PD: Paul Goldstein WL0O/Orlando, FL* PD: Gordon Ziot PO/MD: Shiriltta Colon
GREGG KARUKAS MD: Samantha Pastual PD/MD: Brian Morgan APD/MD: Rob Singleton No Adds
9 PAUL BROWN APD: Patrick Riley 4 HERBIE HANCOCK f/JOHN MAYER
1 STEVE COLE GEORGE BENSON 2 NILS
W.IZZI_MIama, GA* .
e Keth ot KPVUMouston, TX KWJZ/Seattle, WA*
APD/MD; Mark Sanford PD: Wayne Turner R PD: Carol Handley
1 MARION MEADOWS 12 MOVING IMAGES WLVE/Miami, FL* WJJZ/Philadelphia, PA* DMX Jazz Vocal Blend/Satellite | MD: Dianna Rose
g #&mﬁis %ﬂ: nqﬁnnouem ggl_: ,}‘,’“ s:!;mnln : kﬁlﬂz :gnl\w Y MARC ANTOINE
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OM/PD: E.J. Tyler KIcoD . MAR SVANESSA WILLIAMS 1 KIM wmns UMAYSA
APD: Nick Novak Denver, CO CHIELI MINUCCI 15 HALL & OATES 1 EUGE Gl
NILS POMD: Michae) Fischer OAVIO PACK 14 MARIAH CAREY 1 ACOUSTIC ALCHEMY KCOZ/Springfield, MO
ZNILE WALTER BEASLEY 1 ERIC MARIENTHAL DM: Jae Jones
i . RICK BRAUN 1 PATCHES STEWART POMD: Rachae) il
WYJZndianapalis, IN 10 CONSPIRE
WEAA/Baltimore, MD OM/PD: Carl Frye 7 PAUL TAYLOR
PD: Sand! Mallory WVMV/Detroit, MI* NILS WJzI/Milwaukee, WI* 5 NILS
MD: Mamellus "Bn:man" Shepard DM/PD: Tom Sieeker PD: Stan Atkinson 5 GREGG KARUKAS
3 MARCUS MILLER MD: Sandy Kovach MD: Steve Scott KYDT/Phoenix, AZ* DMX Smaooth Jazz/Satellite
3 HERBIE VANCOLK UCHRISTINA | 11 HEREIE AANCOCK LJOHN MAYER NILS APD/MD: Angie Handa PD/MD: Jeanne Destro
ASULERA 10RICK BRAUN CHIEL! MINUCCI 1 BONA FIDE No
KJLU/Jetterson City, MO .
Fum P;)MDEEDi:r'I:‘nr:l‘er . %ﬂl;/sf‘a;l&:. FL
R e 4 CHRIS BOTT 1L SCOTT KyziMinneapolis, MN* KJZS/Reno, NV* Jones Radio Network/Satelite® | No Ade” -
WSMJ/Baltimore, MD* PO/MO: J. Weidenheimer 3 EAUL TAVLOSR ;%l’:r:w:l"m”" :gm:sm’b‘" Dess %‘ :IJ MHmeV. .
o Lo LS 3 LS 7 JONATHAN BUTLER MD: Laurie Cobt
13PAUL TAYLOR 3 JEFF LORBER 6 NAJEE No Adds )
2 3RO FORCE 6 RICK BRAUN ow.IZWMaKshlnnlnn, oc*
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1 LISA SHAW PD/MD: Michaei Joseph PD: James Bryan 11 CHUCK LOEB
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PWS:Z/'FII'.: V'{allnn Beach, FL ﬁaﬂ,’sﬁﬂﬁflm ur* g :IRK %M o
D: Mark Carter g P 6 ERIC MARIENTHAL POWERED]:}31%
hicago, IL* : 7 NAJEE
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The School 0f
Rock: Part Seven

The basics of production and positioning

his month the School of Rock series returns with a look at

the next “P’s” in the “MPRs of Programming,” production
and positioning. To review, the MPRs are set up to help a radio
station analyze its music, morning show, marketing, manage-
ment and morale, promotions, production, positioning, person-
alities, research, ratings and revenue.

I group production and positioning together
because, together, they make up the important
element of stationality. The combination of fo-
cused positioning statements delivered with ef-
fective production is a key factor in imaging a
radio station. Each station possesses a unique
stationality that, if used effectively, can enhance
all of the other programming elements, creating
a cohesive station sound and style.

Think about artists for a second. Some of them
have distinctive sounds that set them apart.
When you hear them, you instantly know who
they are. In the same way, a radio station should
try to create its own feel and sound that can be-
come a tremendous programming advantage.

But how does a station achieve effective sta-
tionality? What's the secret to creating and im-
aging a radio station effectively? First and fore-
most, it starts with an effective positioning state-
ment.

Positioning Laws Revisited
Earlier in this series I discussed the rules of-
positioning in a column on marketing [4/8].
Marketing gurus Al Ries and Jack Trout wrote

f I IR

Positioning your station
effectively is an important
part of imaging or
branding your product.

L N T

the book Positioning: The Battle for Your Mind,
which sparked a revolution in advertising and
marketing. The basic concept of positioning is
not what you do with a product or service, but
what you do to the mind of the prospect.

The authors felt that it was vitally important
to “position the product in the mind of the pros-
pect.” With consumers having more and more
choices today, winning the battle for the con-
sumers’ minds is the most effective way to be
seen and heard in the avercrowded market-
place.

We ve Changed

Radio Barter

Forever.

Get AP Radio News for a fraction of the
inventory. Let us help you turn your time

|
AP radio News |

into money. Visit apradio.com to learn more.

60 © Radio & Records October 14, 2005

This is more important for radio now than ever.
With the advent of iPods, satellite broadcasting
and Internet radio, terrestrial radio stations need
to make sure that they are not getting lost in the
increasingly competitive landscape.

Positioning your station effectively is an im-
portant part of imaging or branding your prod-
uct, and branding your product effectively is the
most important route to success for a station
that's dealing with the many new forms of en-
tertainment competing for listeners.

High-Concept Slogans

Positioning concepts have always been a very
important asset for radio stations trying to posi-
tion their product in the mind of the listeners.
Slogans like “Your No. 1 Hit Music Station” and
“The Home of Rock ‘n’ Roll” have hammered
listeners for decades. But using a positioning
statemnent just for the sake of using it doesn’t
guarantee that your listeners will get what
you're trying to say.

A strong positioning statement should stand
on its own and say something to the listener
without a lot of explanation. One high-concept
positioner that has effectively imaged its prod-
uct as being lifestyle-driven is Nike’s slogan,
“Just Do It.”

The brilliance of this positioner is that it has
effectively captured consumers’ minds by imag-
ing Nike as a manufacturer of products that help
people excel in all walks of life, beyond just ath-
letics.

And Nike has created an even more memo-

rable image in the “swoosh” logo. In a world.

where consumers are bombarded by images ev-
ery day, who doesnt see that swoosh and in-
stantly know what it stands for?

To bring it back to radio, your station needs
an effective positioning statement that really
spells out who you are and what you do. If you
effectively use this slogan in concert with a vi-
sual that also images who you are, you're mas-
tering the art of high-concept positioning.

Arecentexamples of a positioning slogan that
is working for radio is that used by the new
Adult Hits “Jack” stations, “Playing what we
want.” This is an effective high-concept state-
ment that spells out the “music variety” idea in
a clear, concise way.

Know Your Audience

In addition to effective positioners, well-writ-
ten bumpers and promos are important elements
for further defining and imaging your product.
If you take the time to work on delivering the
most impactful message you can about your
product, you'll create another benchmark that
will give listeners reason to gravitate to your sta-
tion.

Strive to create well-written copy that is free
of cliched radio-ese. If you're not confident about
your writing ability, get the most creative minds
at your station to brainstorm new ways to get
your message across to the listener.

The key to delivering effective copy lies in
understanding your audience and knowing its
interests. Every audience and demo has its own
psychological hot buttons, Knowing your target
audience and reflecting its tastes when imaging
your station are the most effective ways to cap-
ture its attention.

For Active Rock and Alternative stations, sar-
castic humor and “attitude” are paramount in
getting the audience’s attention. An upper-demo
Classic Rock and mainstream Rock listener ap-
preciates humor but doesn’t mind some cheesy,
tongue-in-cheek hype. A Country audience
might not care for a lot of attitude but would
rather listen to a message delivered with hones-
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Finding the right
voice to convey the
image of the station
is almost as
important as hiring a
key personality.
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ty and sincerity, with a little comball humor
thrown in for good measure.

If you're programming a station that is out of
your demo and are trying to capture the imagi-
nations of the station’s listeners, you’d better
have a clear understanding of what makes them
tick or hire folks who do. You can't rely on your
own ideas of what your listeners want to hear.
Research, and listen to what your audience
wants, then reflect that back to them, and they’ll
listen to you.

Creative Production

After you've decided on the proper high-con-
cept positioning statement and imaging style
that reflect the attitude of your target audience,
creative production that brings it all to life is
what truly creates effective stationality.

The first tool you need for creative produc-
tion is a strong station voice. Having the right
voice to convey the station imaging is an ex-
tremely important element in achieving the kind
of effective branding that is necessary to cut
through the clutter. In time a strong station voice
becomes synonymous with the station’s sound
and its stationality.

Finding the right voice to convey the image
of the station is almost as important as hiring a
key personality. After all, this voice will be heard
more than any other on your station.

A creative production director is also key.
Quality production directors become an integral
factor in the success of their stations. Their work
impacts the station every hour of the day. Tal-
ented production directors should be sought out,
supported and compensated according to the
level of stationality they create.

It is the job of the production director to cre-
ate the “aural vision” the PD has for the station;
thus, the relationship between the PD and pro-
duction director is an important one, and their
communication skills must be top-notch.

I've always been a proponent of a “less is
more” style of production that puts a premium
on getting the station’s message across with hu-
mor and attitude and without a lot of produc-
tion bells and whistles. As a programmer, I
sought out creative production people who
shared this vision.

A great production person also needs to have
a strong work ethic to create great stationality
24 hours a day. This is a critical difference be-
tween average and stellar production.

Strong stationality through creative produc-
tion and positioning is critically important these
days, now that a station’s competitors consist of
much more than the other terrestrial stations in
the market. One of the key areas that terrestrial
radio must focus on to remain viable is solid
branding. If you fortify your production and
positioning right now, your station will be ready
for the challenge. '
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ROCK TOP30

October 14, 2005 POWERED[1]
MBS st e e T MEDIABASE
1 0 NICKELBACK Photograph (Roadrunner/I0JMG) 637 +31 34903 10 250
2 2 STAIND Right Here (Fljg/Atiantic) 566 32 27985 21 220 .
3 3 SEETHER Remedy (Wind-up) 534 -1 27931 26 25{0 MOSTADDED
4 o AUDIGSLAVE Doesn't Remind Me /interscope/Epic/ 515 +2 25905 15 2310 ARTIST TITLE LABEL(S) ADDS
5 9 SHINEDOWN Save Me (Atlantic/ 509 +40 24278 9 2610 SYSTEM OF A DOWN Hypnotize (Aware/Columbia) 6
6 6  FOOFIGHTERS Best Of You (RCA/RMG) 406 -27 23274 25 2500 MOTLEY CRUE fiICHESTER BENNINGTON Home Sweet Home Motky) 3
8 @  GREEN DAY Wake Me Up When September Ends (Reprise) 372 +21 23225 13 17p | ROLLING STONES OhNo, Not You Again findependent 3
7 @  TRAPT StandUp Wamer Bros) 349 +4 15422 13 a1 | STAIND Faling (Fg/Atintic 2
9 0 DISTURBED Stricken (Reprise/ 317 +25 12828 1" 20/0
10 @ FGOFIGHTERS DOA (RCA/RMG) 288 +8 13574 7 2400
n m NINE INCH NAILS The Hand That Feeds //aterscope/ 279 D 14643 30 15{0
15 @ SYSTEM OF A DOWN Question! (American/Columbia) 241 +22 9294 1" 15{0
13 13 SYSTEM OF A DOWN B.Y.0.8. /American/Columbia) 233 -42 11527 26 16/0
18 @  10YEARS Wasteland (Republic/Universal 205 +28 8277 16 1400 MOST
17 @ 3DO0ORS DOWN Live For Today (Republic/Universal) 203 +24 8795 9 1811 INCREASED PLAYS
12 16 ROLLING STONES Rough Justice (Virgin) 195 -82 12103 1" 140 .
20 Q KORN Twisted Transistor (Virgin) . 186 +36 7564 4 131 T TR ) rLAr
21 @ MUDVAYNE Forget To Remember /Epic/ 176 +28 7109 12 10/0 SCOTT STAPP The Great Divide (Windup) o4
19 19 TAPROOT Calling (Velvet Hammer/Atiantic) 151 21 3465 13 151 SYSTEM OF A ODWN Hypnotize iAware/Cokimbial +46
27 @ SCOTT STAPP The Great Divide /Wind-up/ 144 +46 7151 2 101 SHINEDOWN Save Me (Atéantic/ +a0
26 @ AVENGED SEVENFOLD Bat Country (Warner Bros.) 143 +34 4333 130 KORN Twisted Transistor (Virgin/ +36
16 22 CROSSFADE Colors (Columbia/ 137 a4 4943 20 120 | AVENGED SEVENFOLO Bat Country (Warmer Bros) +3
22 23 HINDER Get Stoned (Universal 133 9 5955 11 90 :‘5‘;‘::::3‘3::‘;;:’;;; mgmm’ -
25 @ BON JGVI Have A Nice Day //sland/i0JMG) 122 +12 7851 9 710 MUDVAYNE Forget To Remember (Epic/ +28
24 25  DISTURBED Guarded (Reprise/ 107 -8 5855 15 610 GREEN DAY Wake Me Up When September Ends (Aeprise/ +27
23 26 DEFAULT Count On Me (TVT} 99 17 3485 9 10/0 STAIND Falling (Fip/Atlantic/ +26
29 @ SEETHER Truth (Wind-up/ 94 +7 3242 4 13N
30 @ SEVENDUST Ugly (Winedark/7Bros.) 87 +8 1568 5 710
- @ NINE INCH NAILS Only /nterscope/ 79 +6 2677 2 m
28 30  INSTITUTE Bullet-Proof Skin finterscope/ 78 17 2046 [ 10/0 M o ST
021/, Bulets appat o Soncs gaing iy o revainn it rom e ek 1 o Songs r 6 s v, o Son i e v ncrese mpovs s | PLAYED RECURRENTS
placeq first. S‘ongs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each TOTAL
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- | ,anst Tme waseLs) PLAYS
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AQH . .
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. GREEN DAY Holiday (Reprise/ 196
CROSSFAOE Cold (Columbial 174
| SYSTEM GF A DOWN Hypnatize (Aware/Columbia) VELVET REVOLVER Fall To Pieces (ACA/AMG) 170
NEW & A CTI VE | Total Plays: 46, Total Stations: 6, Adds: 6 JET Cold Hard Bitch (Atiantic/ 169
| THOUSAND FOOT KIIUT_I:H Move (Tooth & NaifEMI Music Reactive VELVET REVOLVER Slither (RCA/AMG) 184
[ Total Plays: 43, Total Stations: 5, Adds: 0 AUDIDSLAVE Be Yourself finterscape/Epic/ 134
THEORY OF A DEADMAN Hello Lonely... (Roadrunner//DJMG/ SWITCHFOOT Stars (Columbial GREEN DAY Boulevard Of Broken Oreams (Reprise/ 128
Total Plays: 69, Total Stations: 8, Adds: 0 Total Plays: 41, Total Stations: 3, Adds: 0 MUDVAYNE Happy? (Epic) 128
STAIND Falling (Flio/Atiantic) } OFFSPRING Next To You (Cokumbial JET Are You Gonna Be My Girl (Atlantic/ 125
Total Plays: 59, Total Stations: 8, Adds: 2 Total Plays: 38, Total Stations: 3, Adds: 0 NICKELBACK Figured You Out (RoadrunneriOJMG] 19
BLACK LABEL SOCIETY In This River fArtemis/ MGOTLEY CRUE fICHESTER BENNINGTON Home Sweet Home /Motley/ - A
Total Plays: 55, Total Stations: 6, Adds: 0 Total Plays: 30, Total Stations: 3, Adds: 3 Songs ranked by total plays
FALL OUT BOY Sugar, We're Goin’ Down //sland/IDJMG) HIM Rip Out The Wings Of A Butterfly (Warner Bros.) Station playlists for all R&R reporters are available
Total Plays: 54, Total Stations: 3, Adds: 0 | Total Plays: 29, Total Stations: 5, Adds: 0 on the web at www, radioandraconds.com.

-Sonus ranked bv;tnl plays

REPORTERS

Stations and their adds listed alphabetically by market

KZZEMedlord, OR WRKZIPIﬂshurgh PA*
PD: RobKing

KZRR/Albuguerque, NM* WRQK/Canton, OH* KNCN/Corpus Chisti, TX*
OM: 8ill May PO: Garrel Hart OMUPD: Pauiz Newell

PD: Phil Mahoney MD: Nick Andrews APD/MD: Monie Montana
APD: Judi Civerolo No Adds 2 NINE INCH NAILS

16 MOTLEY CRUE {/CHESTER 1 SYSTEM OF A DOWN
BENNINGTON

2UOGAS DUWN WPXC/Cape Cad, MA KLAQ/E! Paso, TX*
OM: Steve Mcvie OMPO: Courtney Nelson

WZZ0/Allentown, PA* PO/MD: Suzanne Tonaire APDND: Glonn Garza

PD; Tori Thomas APD: James Galiagher SEETHER

MO; Chris Line |g w':m

Scomsme MOTLEY CRUE UCHESTER KFLY/Fgg:m. OR

KWHUAnchorage, AK Ol e
oS WKLC/Charlesion, WY wncwmmw"e. ne*

! EUEADOW 1 ROLLING STONES pn,un Alrhld

1 STAND No Adds

WT0S/Augusta, ME } mivm%sﬁ'r&slo
pro iy ST WRVCHuntington

2 NINE INCH NALLS mnym
el 15 DANKO JONES

WEBN/Cincinnati, OH* 2 STAND

KIOC/Beaumont, TX* OMPD: Scott Reintvart 1 CRNGE
OM: Joey Armsirong MD. Rick Vaske

o o WRKRAai
No Adds lodiic al;\yamo. M
WPT/Bowing Green, Ky | WMMSCieveland, OH* e
OM/PO; Alex “Aze” Chase D: Mm
APOMD: Marty Foster o adis
15 SCOTT STAPP

MD: Montana m Ryan MIII
3 AVENGED SEVENFOLD
3 DEFALT
3 MOTLEY CRUE YCHESTER KUFO/Portiand, OR*
BENNINGTON OM/PD: Dave Numme
APO/MD: Dan Bazyk
WDHAMonistown, NJ* BISTSTEMOEADOM
POMO: Temie Carr
WHEB/Pnnsmoulh. NH*
LT3 PD: Cheis “Doc” Garrelt
MD; Jason “JR" Russell
WXMMMonoII( VA* 2 STAIND
John Shomby .
P“MD MW WHJY/Providence, RI*
PD: Scolt Laudani
e
KCLB/Palm Springs, CA
m:um'mmm NICKELBACK
MD: Jean Brewskd
NoAdds

WWCT/Peoria, IL
PD; Gabe Reynoids

KDKB/Phoenix, AZ*
MD; Paul Peterson
GO0 GOO DOLLS

WBBB/Raieigh, NC*
PO: Jay Nachiis

1 KORN

1 SYSTEM OF ADOWN
KCALRiverside, CA*
PD: Steve Hofiman
APD/MD: Daryl Novsell
26 SYSTEM OF ADOWN
WHDVMoanoke VA*
PO/MO: Aaron Roberts
APD: Heidi Krummett-Tate

1 TRAPT

WXRX/Rackdord, IL
PD: Jim Stone

KRX0/Sacramento, CA*
OMMD: Jien Fox

PO: Pat Martin

13 TAPROOT

11 SYSTEM OF A DOWN

KBEWSaH Lake City, UT*

Pﬂmﬂlhmw
MMW

KsRX/San Anlnnio.

W ] llhh'Eﬂ"lmM
No Adds

KTUX/Shreveport, LA*
PD/WD; Fiynt Stone
No Adds

WWDG/Syracuse, NY*
OM: Rich Lauber

3 KENNY WAYNE SHEPHERD KRTQ/Tulsa, OK*
3 NICKELBACK OM: Steve Hunler
3 LINKIN PARK PO: Chis Kelly
3 STAND : Kelly Garrett
3 THEORY OF A DEADMAN 3 SYSTEM OF A DOWN
g snuﬂwxu‘x
KBRO/Wacg, TX
3 GODSMACK !
3 3D00RS DOWN e
3 EVANESCENCE
3 AUDIOSLAVE
3 RED HOT CHILI PEPPERS WMZK/Wausau, W1
g OUEENS OF THE STONE AGE POMO: Brandon Pappas
A
2 STONE SOUR %ﬂosu DOWN
2 LINKIN PARK
e — KBZSMichita Falls, TX
2 NICKELBACK OM: Chis Walers
2 8T PO:LizRyan
2 MICKELBACK APD/ND: Vicki Vox
2 MCKELBACK 3 HM
2 PAPA ROACH
2 SPIDERBAIT
g GODSMACK 1DRI o
FUTURE LEADERS OF THE WORLD POWE
2 VELVET REVOLVER i
2 COLLECTVE SOUL MEDIABAS
2 MOTLEY GRIE
1 THEORY OF A DEADMAN “Monitored Reporters
1 3DOORS DOWN
: % 46 Total Reporters
1 KID ROCK
1 LIMP BT Z7Total Monitored
1 AUDIGSLAVE 19 Total Indicator
KM(]D/Tulsa oK* Did Not Report,
Playlist Frozen (3):
9 Monsvcnus {OHESTER KQDS/Duluth
BENNINGTOR KZOZ/San Luis Obispo, CA
WMTT/Eimira, NY
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ACTIVE ROCK TOP 50

October 14, 2005 POWERED [}
"R p—_— B A ER MEDIABASE
2 o DISTURBED Stricken (Reprise) 1572 +104 64005 12 56/0 .
1 2 NICKELBACK Photograph (Roadrunner/I0JMG) 1550 -19 66870 10 5410 MOSTA DDED
B 3 AUDIOSLAVE Doesn’t Remind Me finterscape/Epic) 1461 2 61370 15 5500 AETISTTEE| TAREL ) ' ) HDDS
6 @ SHINEDOWN Save Me Atlantic/ 1337  +45 54028 9 560 | Sro'eMOF A DOWN Hyprotize fAware/Colmbia) BE
- . . STAIND Falling {Flig/Atlantic/ 1
5 5  SYSTEM OF A OOWN Question! (American/Columbia) 1295 -14 50126 17 5710 FIVESPEED The Mess (Viigin/ g
7 e TRAPT Stand Up /Warner Bros.) 1291 +11 52123 14 5710 NONPOINT Bullet With A Name (Bieler Brothers) ]
4 7 STAIND RightHere (Flip/Atlantic) 1247 -206 53625 22 53i0 THRICE Image Of The Invisible fisland//DJMG) 5
11 @ 10 YEARS Wasteland (Republic/Universal) 0% =8 G 19 «gee [[WOTSOSHEENERENRNN oo SeOiue (i g
o UDVAYNE F ToR ber (Epi 152 25 8 i OFFSPRING Next To You (Columbial 4
10 M orget To Remember /£pic/ + 38367 15 5610 | SypRy OF THE YEAR We Oon't... Maverick/Regrise) 4
8 10 SEETHER Remedy /Wind-up) 1144 -60 54835 27 56/0 ROADRUNNER UNITED The End (Roadrunner/IDJMG) 4
12 ) AVENGED SEVENFOLD Bat Country Warner Bros.) 1077 +55 35852 3 550 THEORY OF A DEADMAN Say Goodbye (Roadrunner/l0JMG) 3
14 @ FOO FIGHTERS DOA /RCA/RMG) 1008 +71 41123 8 5511 MOST
g 13 CROSSFADE Colors (Columbia) 987 214 36028 23 4710 INCREASED PLA YS
15 @ KORN Twisted Transistor (Virgin/ 958 +108 30701 4 531 —
13 15  TAPROOT Calling /Velvet Hammer/Atiantic) 921 -68 30468 17 520 ARTIST TITLE LABELLS) o
16 D SEETHER Truth (Wind-up) 778 +71 24236 6  48i0 SYSTEM OF A DDWN Hypnotize (Aware/Columbial +176
19 17 3 DOORS DOWN Live For Today (Republic/Universal} 631 -19 17034 10 42i0 OFFSPRING Next To You [Columbia) +162
17 18 FOO FIGHTERS Best Of You (RCA/AMG) 618 69 30154 25 4600 313#'?";?11'3?: ’T’:]”/é”a"t””uf A +:i‘;
] e Great Divide /Wind-up) +
23 @ HINDER Get Stoned Universal) 593 +38 13167 11 402 KORN Twisted Transistor (Virgin/ +108
18 20  GREEN DAY Wake Me Up When September Ends /Reprise/ 563 107 23216 15 38/0 DISTURBED Stricken fReprise) +104
21 21 DEFAULT Count On Me /7VT) 554 14 13430 13 39/0 10 YEARS Wasteland (Republic/Universal) +88
22 22 DISTURBED Guarded /Reprise) 531 34 20600 16 3100 ;‘égT;'Eﬁ:TTE“; :’;A d’””/’"”””” +;:
) . : ruth (Wind-up, +
20 23 COLD Happens All The Time fFfjp/lava) 514 A1 20357 18 3710 STORY OF THE YEAR We Don't... /Maverick/Reprise) +60
25 24 SEVENDUST Ugly (Winedark/7Bros.) 513 -6 11967 1 39/0
26 25  INSTITUTE Bullet-Proof Skin ffnterscope/ an ] 9938 10 m M OS T
28 @  THOUSAND FOOT KRUTCH Move (Tooth & NailEMI Music Reactive) 408 +20 8516 7 352 PLAYED RECURRENTS
27 @ NINE INCH NAILS Only finterscope/ 405 +15 12641 10 2812 TOTAL
; ARTIST TITLE LABEL(S) PLAYS
24 28  CHEVELLE Panic Prone (Epic/ 396 -143 12009 14 38/0 MUDVAYNE Happy? fEpic/ 602
29 @ BLACK LABEL SOCIETY In This River (Artemis) 362 +8 10901 7 280 NINE INCH NAILS The Hand That Feeds (/nterscope/ 574
35 €D  OFFSPRING Next To You (Columbia) 352 +162 9830 2 338 :‘l'ISPTKEmE A "U‘INF" B-Y-‘::- gﬂ'ﬂff%%'gﬁf’/ 252
efare | Forget fRoadrunner 5
30 @ ILL NINO What You Deserve {Roadrunner//\DJMG) 350 +36 5998 6 290 BREAKING BENJAMIN So Cold Hallywaod) a1
39 @ STAIND Falling (Flip/Atlantic/ 320 +154 12152 3 35 CHEVELLE The Clincher /Epic/ 368
40 @ SCOTT STAPP The Great Divide (Wind-up) 310 +146 12659 3 3012 THREE DAYS GRACE Home /Jive/Zomba Label Group) 360
31 @  VAUX Are You With Me Lava) 300 +25 6220 6 310 §|-|P8K;“|?ATD[E]IJ€HIWgaladrunzer/IDJMG/ g;g
5 a RO old (Columbial
33 @ HIM Rip Out The Wings Of A Butterfly (Warner Bros.) . 248 +40 6498 4 2511 GREEN DAY Boulevard OF Broken Dreams (Reprise) 7
36 @ STORY OF THE YEAR We Don't Care Anymore (Maverick/Reprise) 241 +60 kiTal 5 26/4
37 €  PROM KINGS Bleeding (Three Kings) 206 +33 462 6 1812 NEW & ACTIVE
32 38 THEORY OF A DEADMAN Hello Lonely... (Roadrunner/iDJME) 183 78 5225 12 200 | yo7igy CRUE G, BENNINGTON Home Sweet Home (Morley)
@ SYSTEM OF A DOWN Hypnotize (Aware/Columbia) 176 +176 9377 1 3636 Total Plays: 69, Total Stations: 7, Adds: 5
" 4 THRICE Image Of The Invisible (/s/and//DJMG)
38 40  FALL OUT BOY Sugar, We're Goin' Down flsiand//i0JMG) 168 4 9336 5 9/2 Total Plays: 67, Total Statians: 13, Adds: 5
34 41  WEEZER We Are All On Drugs (Geffen) 155 -50 4214 12 14/0 ART OF DYING Get Through This (Decibe/ Collective)
42 42 MY CHEMICAL ROMANCE Helena (Reprise/ 114 -5 6591 16 61 ngalpzllav;: 31. Tovtvath;aliunsr %A;idsb 1 )
) NT Bultet With A Name (Bieler Brathers,
44 @ 311 Don't Tread On Me (Voicano/Zomba Label Group) 108 +7 3194 3 6/0 Tatal Plays: 60, Total Stations: 9, Adds: &
43 44  CASANOVAS Livin’ In The City (/ROCK) 105 -14 1152 § 1511 SOCIALBURN Touch The Sky (/ROCK)
41 45  DOPE Always (Artemis) 98 22 1878 17 700 ;;lglsg:uﬂg; 32 T(?a'b%/alm"s:y- IAddSi 2
e }
Gebwe> (@)  COHEED AND CAMBRIA The Suffering (Equal Vision/Columbia) 81 436 1389 1 M2 | o Plays: 45, Totl Stations: 6. Adds: 2
50 @ REVELATION THEORY Slow Burn (/ndependent/ 81 +21 1879 2 1212 DANKOD JONES Forget My Name (Razor & Tie/
. - h Total Plays: 39, Total Stations: 10, Adds: 2
45 48  ROLLING STONES Rough Jusnce. Virgin) 74 12 6009 4 6/0 BLOODSIMPLE What If | Lost It (Reprise/
47 49  FEAR FACTORY Supernova (Calvin/ 73 -9 1060 2 10/0 Total Plays: 39, Total Stations: 8, Adds: 1
@ ROADRUNNER UNITED The End (Roadrunner//DJMG) 69 +33 1807 1 12i4 FIVESPEED The Mess (Virgin/
- ; - - - - - - - Tota! Plays: 8, Total Stations: 10, Adds: 9
57 Active Rock reporters. N d airplay data supplied by Med Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week — —— =
of 10/2-10/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs ranked by lolal plays

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting . . .
station. Songs unreported as adds do not count toward overall total stations playlng a sony. Total Audience equals Average Quarter Hour Persons times number of plays | | Station playlists for all R&R reporters are available
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron on the web at www.radioandrecords.com.

Inc.).© 2005 Radio & Records.
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ACTIVEROCI(

4 I
. roweren[d
/ America’s Best Testing Active Rock Songs R R
RAETOEMUSIC.OM D erce’smesiiasing neriares JATAR, ROCKTOP30  ygniARASK
b M M M

Atist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 W W aAmsT TTE LABELS) O TAL T SRANEELS QN IOTALS

DISTURBED Sticken (Reprise 445 439 8% 5% 444 450 438 1 1| AUDIOSLAVE Doesn't Remind Me finterscopefépic/ 555 28 10 170

DISTURBED Guarded (Rearise) 444 448 B4% 6% 449 463 43 ‘; ©  rooriGHTERS DOA m"/;””" e 508 451 7 0

MUGVAYNE Happy? (Epic/ 437 433 9% 1% 430 414 447 ) ? bd ::;':;l:::';l:‘“:;::';:"wg””‘m’ &:s’ ] ::: ;: :2 ::::

MUOVAYNE Forget To Remember (Epic/ 430 422 %% 5% 422 421 AR 7 5 & TREWS SoShe's Leavin (Sony MG Canads) 412 15 15 190

e e (! R I O 5 6 s OURLADY PEACE Where Are You (Sony BMG Canads)334 53 15 18I0

10 YEARS Wasteland (Rapublic/Universall 417 416 66% 7% 410 422 39 6 7 STAINO Right Here (Ffi/Atisntic) 390 50 18 1900

CROSSFAOE Colors (Cakmbia) 413 415 85% 1% 388 391 383 8 §  KILLERS AlThese Triogs ThatveDone fsindlUMG) 378 42 19 130

SYSTEM OF A DOWN Question! American/Columbia) 411 396 89% 13% 429 415 443 9 9 ol THEORY OF A DEADMAN SantaMonica (504/Uniersall 368 43 18 1710

SEETHER Truth (Windip) 410 410 61% 5% 387 403 369 10 104 MATTHEW GOOO 0 Be Joyhul fUniversal Music Canads) 361 -31 9 191

CHEVELLE Panic Prone /Epic/ 407 404 62% 9% 386 380 393 n n ROLLING STDNES Rough Justice (Vingin/ 356 .19 1 1310

TRAPT Stand Up (Wamer Bras.) 406 419 B87% 12% 381 384 377 13 @ SWITCHFOOT Stars {Columbia/ 310 +16 7 2010

SHINEOOWN Save Me (At/antic) 404 398 71% 8% 364 350 379 12 13* DEFAULT Count OnMe /7V7) 281 -26 12 16/0

TAPROOT Cabing (Velvet Hammer/Atiantic) 403 384 7% 11% 388 389 388 14 14 WEEZER We Are All On Drugs (Geffen/ 215 A7 10 1210

SEVENDUST Ugly (Winedark/ 7Bros.) 403 398 5% 4% 406 39 416 23 @ s Protty Vegas Epic 2 4% 2 1312

KORN Twisted Transistor Vg 401 389 51% % 403 373 441 L 3 B A e T R

STAIND Right Here (Fiiy/Atlantic) 399 402 9% 23% 367 378 356 :; ;“::ET“I"CD "[_]" YZ‘ ',””" I;’D‘,’”Z”"/ EZ}" ;:; ";: : :2::'

@* jontreal Lalling (Unversal Mustc Lana. +
AVENGED SEVENFOLD Bat Count B . 394 65% 3
R ) ¥ 380 Es AT 21 O HEDLEY Vilain (niversal Music Canade) 26 +19 4 130

COLO Happens All The Time (Flip/Lava) 394 393 66% % 395 407 383 20 2 @ COLINJAMES Far Away Like A Radio (MapbMusUMG) 200 10 1500

OEFAULT Count On Me (7V77 385 372 5% 8% 362 367 356 18 2 BON JOVI Have A Nice Day (isind/i0JMG) 186 39 9 120

NINE INCH NAILS The Hand That Feeds (terscope) 381 368 98% 37% 380 376 385 %5 @ MATTMAISSELTORPEDO Ou SroMaroMstComi13 422 6 121

HINOER Get Stoned (Universall 380 377 48% 7% 335 318 356 22 23 311 Don’t Tread On Me (Vokcano/Zomba Label Group) 161 16 7 40

NICKELBACK Photograph (Roadrunner/{DJMG) 373 399 93% 25% 335 350 3.18 24 @ OISTURBED Stricken Reprise 156 +3 4 610

FOO FIGHTERS DOA (RCA/AMG) 364 362 78% 16% 377 383 3N 29 @ FALL OUT BOY Sugar, We're Goin' Down /island/0JMG/ 140 +5 2 51

FOO FIGHTERS Best Of You (RCA/AMG) 363 359 98% 45% 357 354 360 26 26* HOT HOT HEAT Middle Of Nowhere /Wamer Bros) 129 -18 10 8/0
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X96 Rocks

STEVEN STRICK

SRR Prodiodaidracondi com

Mormon Country

An excelient role model

here has been much discussion about the state of our format
lately. If you scan playlists from around the country, you see
alot of diversity in what Alternative stations are playing as cur-
rents. There is also a lot of diversity in how much current music
is being played. I'm going to be talking about those issues very

soon in another column.

This week, however, I'd like to shine the
spotlight on a station that is winning in our
format while still playing a substantial
amount of current music. That station is KXRK
(X96)/Salt Lake City.

Kicking Ass

Anyone who says the Alternative format is
on the decline or that its ,
music is not appealing to
a sizable audience should
take a good hard look at
X96. The station is win- |
ning, and winning big. It
is the No. 5 station in the
market 12+, and No. 1
persons 18-34 and men | /i
18-34, demolishing the Todd Noker
competition.

This doesn't reflect just one ratings period.
KXRK has been kicking ass for a long time.
X96 has been around since 1992. The station
existed under different call letters and
bounced around for a while in the "80s before
settling down where it is now.

Salt Lake City is market No. 32 and home
to some 40 radio stations, with a few more
fringe signals bleeding in. An Alternative do-
ing this well ina market so saturated with sta-
tions says a lot about this format’s continued
ability to win. It also speaks volumes about the
people working at X96 and their game plan.

At the helm is longtime PD Todd “Nuke
‘Em” Noker, who is also on in middays. 1
don’t want to hear any whining about how
tough your job is.

Radio From Hell

Salt Lake City is Mormon country, and reli-
gion and politicaily conservative views dom-
inate the market. Despite that, Noker says
there is a strong counterculture.

X96 is a lifestyle radio station, mixing mu-
sic, humor, promotions, contests and imag-
ing for the total package. When it comes to
humor, “We push the envelope,” Noker says.
“We don't strive in any way to be vulgar, to
be shock jock-ish, because that's just lame.
Our approach is more like the Letterman
show, in that we’re like the anti-radio sta-
tion.”

Noker says the people at X96 don't take
themselves too seriously, many times poking
funat the station. They may not be vulgar, but
their humor is definitely edgy — edgy enoug}
to get people’s attention and even piss some
people off. Take, for instance, X96's recent bill-
board campaign promoting its morning show,
Radio From Hell.

Noker says, “Around a year ago, when
the gay-marriage debate was going on,
there were a bunch of billboards around the
city that read ‘Alternative Lifestyle?” across
the top with a rainbow and a picture of a

WHEN THIS BABY HITS 88 MPH.... KxaK (X96)/Sait Lake City
PD Todd “Nuke 'Em” Noker and the X96 Bad Ass Mustang that was given
away at the 2005 X96 Big Ass Show.

wedding chapel be-
low it. Some were
vandalized. Some
were even ripped
down.”

There was major
news coverage of
the billboards, and
no one knew who
had put them up or
why. After a while
the message on the
billboards changed
to “Alternative Mu-
sic Lifestyle? Radio
From Hell in the
moming with Car-
rie, Bill and Gina.”
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Below that was a pic-
ture of Gina, dressed as
a priest, marrying Bill
and Carrie. Pretty fun-
ny stuff.

Ratings for the morn-
ing show went up as a
result of the stunt, but
the station also gotalot
of heat from both ends
of the spectrum: reli-
gious conservatives
and gay-rights groups.
The media coverage,
however, was priceless.

“Ifyou're gonnadoa
stunt like that, it has to
be planned carefully,”
Noker says. He and the

X96 2005 BIG ASS SHOW Seen here (1-r) are KXRK (X96)/Sait
Lake City's Todd Noker, night jock Corey 0'Brien and morning show co-
hosts Gina Barberi and Bill Alired. Yes, Gina is pregnant.

restof the airstaff are all
Utah natives, and he doesn't believe that an
outsider trying to make waves in Salt Lake
City could have pulled off this kind of stunt.
He feels that having some history in the city
helps him get away with things an outsider
wouldn't be able to.

In With The New

Lifestyle is extremely important to X96 and
its listeners. The station gets heavily involved
with the Warped Tour when it comes through
town. It's important for X96 to be seen at the
right events. Winter sports are a big deal for
the city, lasting from November through
March and sometimes even into April or May.
“There’s always lots of snowboarding compe-
titions and events that we can grab on to,”
Noker says.

Mausically, X96 manages to be pretty cur-
rent-intensive. Noker says new music on his
station starts out slowly during the midday
shift and increases in frequency over the
course of the afternoon and evening, “It’s all

I EHTOE RN R

“We don't strive in any
way to be vulgar, to be
shock jock-ish,
because that’s just
lame. Our approach is
more like the
Letterman show, in
that we’re like the
anti-radio station.”

T H LT T T

about making the audience that’s there at the
time happy,” he says.

When he finds new music that the audience
digs, he gives it to them like crazy, especially
in the late afternoon and at night. His night
jock, Corey O’Brien, does an hour of new
music on Monday nights called O'Brien Pub-
lic Radio, or OPR.

Noker takes his gold library into account
when choosing currents for X96. “That has
been especially important in the last year,
when we've seen bands like The Killers and
The Bravery come along,” he says.

www americanradiohictorv com

“It'sa hell of a ot easier now to find a place
to play ‘Personal Jesus’ by Depeche Mode
than it was a couple of years ago, when ev-
erything was so loud, so Linkin Park, toward
the end of Limp Bizkit's career.”

As Noker points out, we've definitely
heard a shift in the sound. Bands like Mod-
est Mouse, who remind him of Talking
Heads, have a shot now, whereas a couple
of years ago they wouldn’t have made it on
the air.

Live & Local

Radio-station-

sponsored concerts,

b i:ﬁ' once plentiful and

. profitable, are dwin-

dling in size and

frequency around the country for many rea-

sons. In fact, that's a subject for another col-

umn. For now, let’s just say that, done the

right way, radio shows can still be success-
ful.

Take X96's recent Big Ass Show. On the bill
were The Used, Our Lady Peace, Story Of The
Year, The Bravery, MxPx, Cold, Rise Against,
30 Seconds To Mars, All-American Rejects,
Hawthorne Heights, Kasabian and Morning-
wood.

All these bands are played on X96, but not
because of the show. In fact, the station was
already playing them and invited them to
appear at the show. The bands were more than
happy todoso, and the event was a huge suc-
cess.

X96 is also committed to local music.
“There s a great scene here,” Noker says. “We
have our local-music show on Sunday nights,
and we support the bands when they play
live.”

And bands do break out of Salt Lake City.
The Used are just one example. And a band
called Broke, who are being produced by the
drummer from The Used, just got signed to
Maverick. Ask any label exec, and he will tell
you that Salt Lake City is a market that sells a
lot of CDs. Then he'll attribute that to Noker
and X96.

Aside from being a successful radio person-
ality and programmer, Noker is an accom-
plished author who has has two books out.
The first, Path of Totality, is a dark coming-of-
age story. The other, Rated F, is about censor-
ship being taken way too far. It follows a guy
in Provo, UT who edits R-rated movies, tak-
ing out all the naughty words. Eventually,
people try to kill him. Noker describes it as a
sarcastic look at censorship. Both books are
available online at Amazon.com.
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¢ RateTheMusic com

America’s Best Testing Alternative Songs 12 +
For The Week Ending 10/7/05

Persons  Men  Women
Artist Title (Label) ™ LW  Familiarity Burn 18-34 18-34 18-34
GREEN DAY Wake Me Up When September Ends /Reprise!  84.17 4.15 99% 36% 4.15 4.15 415
RISE AGAINST Swing Life Away (Geffen/ 410 400 83% 17% 411 4.17 4.04
FALL OUT BOY Sugar, We're Goin’ Down fsland//D/MG/  4.01 417 95% 33% 399 385 4.13
GORILLAZ Feel Good Inc. {Virgin/ 398 402 96% 3% 4.00 395 4.05
FDO FIGHTERS DDA (RCA/RMG/ 388 397 4% 11% 4.03 4.24 379
WEEZER Beverly Hills (Geffen/ 392 378 99% 51% 388 3.90 3.86
FOO FIGHTERS Best Of You (RCA/RMG)/ 389 3.86 97% 42% 394 3.95 3.93
KILLERS All These Things That I've Oone (/siand/iDJMG]  3.86 4.10 91% 29% 382 n 4.09
AUDIOSLAVE Doesn’t Rerind Me finterscope/Epic/ 383 3714 7% 18% 3.88 4.09 3.62
DEATH CAB FOR CUTIE Soul Meets Body {At/antic/ 38 384 42% 6% 3.76 3.69 3.87
BECK Giri f/nterscape/ 37 3.68 89% 21% 3.67 314 358
SEETHER Remedy /Wind-up) 3.66 385 94% 33% 351 349 353
WEEZER We Are All On Drugs (Geffen/ 366 373 85% 25% 353 3.66 337
311 Don’t Tread On Me (Volcano/Zomba L abel Groug) 3.63 3.76 87% 24% 351 3.50 353
NICKELBACK Photograph (Roadrunner/{DJMG) 3.62 367 85% 28% 354 N 377
STAINO Right Here (Fig/Atlantic) 360 3566 86% 32% 357 3.47 3.68
NINE INCH NAILS The Hand That Feeds f/aterscope/ 358 373 95% 45% 3.60 344 379
NINE INCH NAILS Dnly ffaterscape) 358 378 83% 28% 3.60 351 kR
SYSTEM OF A DOWN Question! (American/Columbia) 3.58 3.62 17% 19% 352 347 3.58
SHINEDOWN Save Me {Atlantic) 358 314 56% 12% 348 352 344
30 SECONDS TO MARS Attack flmmortallVirgin 358 388 54% 10% 73 172 74
FRANZ FERDINAND Do You Want To [Domino/Epic/ 357 354 0% 18% 349 332 n
10 YEARS Wasteland (Regublic/Universall 3.56 3 43% 9% 353 348 3.60
DISTURBED Stricken (Reprise/ 352 369 61% 18% 350 3.36 367
TRAPT Stand Up (Warner Bros. 348 373 78% 22% 332 324 343
AVENGED SEVENFOLD Bat Country /Warner 8ros.) 343 357 41% 1% 345 351 3.36
COLDPLAY Fix You (Capitol) 332 3a 65% 20% 352 330 378
WHITE STRIPES My Doorbell (7hird Man/V2) 330 338 76% 27% 337 3.36 3.39

Total sample size Is 296 respondents. Total average favorabilily estimates are based on a scaie of 1-5. (1=dishike very much, 5 = like vety much).

Total familiarity rep the who the song. Total bum rep the number of who said they
are tired of neanng the song. Songs must have 40% ramlllanty 1o appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Infernet. Once passed, they can take the music test based on the RateTh ic.com results are rot meant

Franz Rock The Greek

Last Friday night | attended my first concert since coming to Los
Angeles.: Franz Ferdinand at the Greek Theatre. First of all, | have
to say, what a great venue to see a show at! This 6,000-seater is
outdoors and very well run.

So | arrived at my record-label-provided seat. Sitting next to me
was John Taylor of Duran Duran. All of the women in my row were
gushing over the guy. | couldn’t see what the big deal was, but, hey,
| saw the band back in the day, when “Girls on Film” and “Hungry
Like the Wolf” were happening, and they were great.

We were sitting there waiting for the concert to begin. Canned mu-
sic filled the arena, and The Rolling Stones’ “Under Cover of the
Night” came on. What do you say to John Taylor from Duran Duran?

| told him about the Stones concert | just saw back in Boston, say-
ing that, despite their advanced age, they were still quite good. Tay-
lor looked at me like | had three heads, nodded and looked away.
Ouch! Awkward moment. My first night out in L.A., and I've already
made my first stupid remark. Good one! Thankfully, Franz hit the
stage moments later. Saved by the band.

Franz performed in front of a sold-out audience and proceeded to
own the night. The show rocked, and their fans ate it up. They played
for about an hour and a half. The momentum built throughout and
climaxed with “This Fire” at the end of a generous encore. It's funny
— you can understand them when they are singing, but try listening
to them talk.

The audience makeup was about 50/50 male/female and ranged

fo replace callout research. The results are inténded to show opinions of participants on the the In{emet only. RateTheMusic is a registered t-ademark
of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RaleTheMusic.com dala is previded by

in age from teenagers to people in their 40s.

kMediallase Research, a division of Premiere Radio Networks. )
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Neil Young's
Long Road Home

A brief overview of an illustrious career

Over the past four decades Neil Young has become a true icon
in the annals of popular music and is respected by several
generations as an artist who has always challenged himself cre-
atively while never compromising his art. In doing so, he has
preserved his integrity and served as an inspiration to us all.

As he was in the process of recording his latest
project, Prairie Wind, Young faced several personal
challenges, but he took them in stride and actual-
ly used many of his experiences as a springboard
for songson the album. Although these songs are
some of his most personal to date, they also touch
upon subijects universal to all of our lives.

Humble Beginnings

Born in Toronto, Young moved to Winnipeg,
Canada with his motherafter her divorce from hus-
band Scott Young, a sports journalist, author and
poet. While in high school Young began to play
music with a local rock outfit, but he also played
solo in local folk clubs and coffeehouses. It was
during this period that he met other emerging
musicians such as Joni Mitchell and Stephen Stills.

In the early ‘60s, after graduation, Young
headed to Toronto to pursue a career in music.
He began as a solo folk act, but by 1966 he’d
joined a band called The Mynah Birds, which
included bassist Bruce Palmer and future super-
freak Rick James.

Eventually, Young and Palmer piled into
Young's soon-to-be-famous Pontiac hearse and
headed to Los Angeles. After a chance meeting
with Stills, the three formed Buffalo Springfield,
which quickly became one of the leaders of the
California folk-rock scene.

However, it was only a matter of time before
that band imploded due to tension between the
members, and by 1968 Young had decided to go
out on his own. He signed with Reprise and re-
leased his self-titled debut in 1969. But it was his
second release, Everybody Knows This Is Nowhere,
recorded with his newly formed backing band
Crazy Horse, that really set Young's solo career
in motion, with songs such as “Cinnamon Girl”
and “"Down by the River.”

By 1970 Crosby, Stills & Nash were enjoying
amazing success as recording and touring art-
ists. Young reunited with Stills and became an
on-again, off-again member of the band. At the
same time he continued his solo career, and the
release of After the Gold Rush, featuring the hit
“Only Love Can Break Your Heart,” made him
a full-fledged star.

The Stage Is Set

Over the course of the last three decades
Young has remained a restless and diverse art-
ist, recording hard rock albums with Crazy
Horse, such as Rust Never Sleeps, This Note's for
You, Ragged Glory and Freedom; making breath-
takingly beautiful country rock efforts such as
Harvest and Harvest Moon; and delivering a
plethora of experimental projects.

The latter have given Young an adventurous
reputation that has endeared him to the purvey-
ors of many other musical genres, including
punk, new wave and grunge. He has even col-
laborated with such acts as Sonic Youth and
Pearl Jam.

Young has also experimented with film and
other mediums, always striving to expand his
creative horizons. His most recent foray into
multimedia was his groundbreaking Greendale
project in 2003.

But whether he’s producing commercially
successful albums; delving into the darkest and
strangest recesses of his creative psyche; having
a bit of fun at the public’s expense; or reliving
[d past glories by reuniting
i with Crosby, Stills &
Nash, Young has re-
mained an innovator.

In a recent interview
with Time, Young said, 1
just make records, and
. the records are usually

B8 some sort of turmabout

“ 8 from the lastone. A lot of

Neil Young  people in the middle of

the road don’t pick up on whatI'm doing when

I am not in the middle of the road. It's an acci-

dent, and a pleasant one, when I do end up there,
and the traffic's with me.”

Bad News

In March Young was in the process of plan-
ning a new album to be recorded in Nashville
when he discovered that he had a potentially
deadly brain aneurysm.

Herecorded the new project before, during and
after treatment, and it is clear that the experience
informed many of the songs on Prairie Wind, an
album many consider the third in a trilogy start-
ed by Harvest and continued by Harvest Moon.

Young told Time, “The whole '_._'_: TZ Yourt 7

album’s chronological. I wrote
and recorded it in the order it | *
appearson the record. Aftermy |
firstvisitwith the doctorand the |
MR went into the studio on a
Thursday and recorded three
songs. I wrote one on the way
to Nashville and two moreright
after I recorded the first one.
“Then I went back to New
York on Monday for a pre-
surgery thing, flew back to Nashville and wrote
and recorded songs four, five, six, seven and
eight and most of nine and 10. Then [ got ad-
mitted to the hospital, and they put me under.”

| Extracurricular Activity

| | In addition to his music career, Young is involved with many environ-
mental and charitable causes. A few of them are listed below.

= The Bridge School: Both of Young's children were born with cerebral palsy;

Zeke has a milder form of it, but Ben's case is severe. Young and his wife, Pegi,

started the Bridge School in Hillsborough, CA in 1986 to improve the lives of non-

verbal, physically challenged kids through new technology and alternative meth-

ods of communication.

Young is actively involved in developing many of these technologies and has pat-
ents on many of his innovations. Each year he holds a concert to raise funds for the
school. The 19th annual Bridge School Benefit will be held Oct. 29-30 and feature
performances by artists including David Crosby, Stephen Stills, Graham Nash, Dave
Matthews, Norah Jones, Jerry Lee Lewis, Emmylou Harris, Los Lobos and Bright Eyes.

= Farm Aid: Young co-founded Farm Aid with Willie Nelson and John Mellencamp
two decades ago, and he recently performed at the 20th anniversary show, held
in Chicago on Sept. 18. The mission of Farm Aid is to keep family farmers on their
land. its goal is to bring together family farmers and citizens to restore family-farm-

centered agriculture.

bio-diesel engine.

Young's brush with death and his father’s
then-recent passing caused Young to reflect on
his life, his early influences and perhaps even the
lessons he’d learned over the years.

Experience Informs Expression

Prairie Wind features songs about death and
loneliness, but Young also deals with subjects
like religion, family and growing up on the mid-
western prairies of Canada.

“Most things just came pouring out, ” he said.
“With songwriting, the key thing is not to have
any preconceptions, to be wide open and never
worry about whether it's cool or not. Use what-
ever you can, and worry about cool after you fin-
ish the record.”

Joining him and co-producer Brian Keith in
the studio were many Music City veterans, in-
cluding keyboardist Spooner Oldham, bassist
Rock Rosas, guitarist-pedal steel player Ben Keith,
drummer Chad Cromwell and percussionist
Karl Himmel.

The album features a variety of guests, includ-
ing Clinton Gregory on fiddle, Grant Boatright
on acoustic guitar, Emmylou Harris on vocals,
the Fisk University Jubilee Singers, a horn sec-
tion led by The Memphis Homns' Wayne Jack-
son and a string ensemble.

Furthermore, much of the recording process
was filmed under the guidance of director L.A.
Johnson and turned into a DVD that is included
with the CD.

Each person who listens to Prairie Wind will
have his or her own favorites, but for me “The
Painter,” “Far From Home,” "When God Made
Me” and “This Old Guitar” resonate most.

That's Not All, Folks

In mid-August, as a kind of kickoff for Prairie
Wind, Young did a two-night stand at the his-
toric Ryman Auditorium in Nashville, original
home of the Grand Ole Opry. The event was
filmed for a documentary directed by Jonathan
[TTE WIND Demme, whose credits include
i The Silence of the Lambs, Philadel-

“ 955" phia and the Talking Heads
concert film Stop Making Sense.

While still in the process of re-
cording the album, Young sent
Demme the lyrics to the songs.
Demme recently told Rolling
Stonte, "It's just astounding —
this stuff comes from a partic-
ularly unique place in his soul
and in his life, and the lyrics
come from an extra-special personal dimension.”

At the Ryman concert Young was backed by
Keith, Boatright, Oldham, Rosas and Cromwell.
Adding texture to individual songs were Gre-
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» GoEarth: Young is actively involved in finding ways to develop alternative fuels
and other sustainable energy sources. He even drives a Hummer powered by a
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Prairie Wind features
songs about death and
loneliness, but Young
also deals with subjects
like religion, family and
growing up on the
midwestern prairies of
Canada.
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gory, the Fisk University Jubilee Singers, The
Nashwille String Machine and a horn trio led by
Jackson. Emmylou Harris and Young’s wife,
Pegi, added backing vocals.

As a way of introducing the invitation-only
audience to his new album, Young offered in-
sights and humor, explaining what he went
through in making the record. He also included
several classic selections, such as “Old Man,”
“The Needle and the Damage Done,” “Heart of
Gold” and “One of These Days.”

Look for the theatrical and DVD releases of
Demme’s film later this year.

True Genius

Many things separate talent from true genius.
In Young’s case, it took an encounter with his
own mortality to inspire him to make an album
that can easily be considered one of his master-
pieces, though he’d say that Prairie Wind is just
another one of the 30 or so albums he’s done over
the years.

Young is now turning his attention to the fi-
nal details of the many archival projects he has
been working on for close to 15 years. He is plan-
ning several eight-disc sets containing outtakes,
home recordings, album tracks and live cuts, as
well as DVDs. He says they start with his earli-
est recordings in 1963, cover his days with Buf-
falo Springfield and chronicle his solo career.

Ina recent interview posted on MSNBC.com,
Young summed it up when he said, “I have no
idea who's steering, and 1 don't really care. I just
keep going with whatever the inclination is. But
there are threads that are continuous and that
hold everything together. My songs speak for
themselves.”

October 14, 2005 Radio & Records ® 67


www.americanradiohistory.com

TRIPLE A TOP 30

68 ® Radio & Records October 14, 2005

October 14, 2005 POWERED[T]
W WS aamst TmE LABEL®) b Wi Al}%%‘;dlcs B A ME“]ABASE
1 o DAVIO GRAY The One | Love /A TO/RCA/RMG) 436 +34 18899 12 2310
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Total Plays: 111, Total Stations: 15, Adds: 3 Total Plays: 80, Total Stations: 12, Adds: 5 GREEN DAY Boulevard Of Broken Dreams Reprise/ 1
KT TUNSTALL Black Horse & The Cherry Tree (Virgin) NORTH MISSISSIPPI ALLSTARS Hurry Up Surrise (ATO/RMG) ANNA NALICK Breathe {2am (Columbia) 5
Total Plays: 108, Total Stations: 13, Adds: 2 Total Plays: 77, Total Stations: 7, Adds: 0 RINGSIDE Tired Of Being Sorry (Flawless/Geffen) 97
DELBERT MCCLINTON One Of The Fortunate Few (Vew West/ FEIST Mushaboom (Cherry Tree/interscope) KEANE Somewhere Only We Know finterscape/ 95
Total Plays: 97, Total Stations: 8, Adds: 0 Tctal Plays: 72, Total Stations: 11, Adds: 2
LED KOTTKE & MIKE GORDON Sweet Emotion /RCA Victor/AMG/ DESOL Blanco Y Negro (CurtyReprise)
Total Plays: 97, Total Stations: 8, Adds: t Total Plays: 68, Total Stations: 8, Adds: 3 Station piaylists for all R&R reporters are available
_ S - S — on the web at www.radioasdrecords.com.
Songs ranked by total plays

“Mushaboom”

" New This Week: WXRT, WMMM, WDET, WIVI

KBCO WXPN WTTS WXRV KENZ
WFUV WFPK KTHX WRLT WDOD & more

-Touring All Fall with Broken Social Scene and Bright Eyes
-Solo Tour Sold Qut !

-Scanned 33,000+ pieces (1,500 a week)
-Scanned 250,000+ world wide

WNCS

CAERRYTREE - wroo7
www.listentofeist.com

www americanradiohistorv com
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ARTIST TITLE LABEL(S) S skvs AJ%?“EE e O
DAVID GRAY The One | Love (A TO/RCA/RMG) 687 +5 7152 12 400
SHERYL CROW Good Is Good (4&M/interscape) 557 +5 4320 10 3210
BONNIE RAITT § Will Not Be Broken (Capitol} 555 12 5574 10 40/0
COLDPLAY Fix You (Capitol) 533 21 5104 8 3410
NEIL YOUNG The Painter (Reprise/ 508 -8 5908 6 402
HERBIE HANCOCK f/JOHN MAYER Stitched Up (Hear Music/Vector) 481 +13 4679 1" 3310
DEATH CAB FOR CUTIE Soul Meets Body /At/antic) 480 +39 6388 5 38
TRACY CHAPMAN Change (At/antic/ 468 +6 4455 13 35/0
DAVE MATTHEWS BAND Dreamgirl (RCA/RMG) 468 13 2792 13 2710
NICKEL CREEK When In Rome (Sugar Hil) 462 -24 4531 13 3710
ERICCLAPTON Revolution (Duck/Reprise) 451 -38 4073 12 31i0
SUSAN TEDESCHI Tired Of My Tears (Verve Forecast/VMG) 418 +56 4736 4 39/0
ROLLING STONES Rough Justice (Virgin/ 407 -33 4345 10 310
FRAY Over My Head (Cable Car} (Epic/ 33 3 2492 9 24{0
DAR WILLIAMS Echoes (Razor & Tie) 323 +19 3919 8 3312
GREEN DAY Wake Me Up When September Ends (Reprise/ 286 0 2863 7 16/0
NORTH MISSISSIPPI ALLSTARS Hurry Up Sunrise (4 TO/RMG) 255 13 2659 6 30/0
U2 City Of Blinding Lights flaterscape) 242 -3 2117 18 16/0
PAUL MCCARTNEY Fine Line (Capitol) 237 4 2897 10 26/0
JAMES BLUNT You're Beautiful (At/antic/ 225 +25 796 2 1m
KT TUNSTALL Black Horse & The Cherry Tree (Virgin/ 224 +53 1587 1 315
WALLFLOWERS God Says Nothing Back f/nterscope/ 224 +12 1624 3 23i0
JAMIE CULLUM Get Your Way (Verve Forecast/Universal) 222 +N 2384 1 2112
DELBERT MCCLINTON One Of The Fortunate Few (New West/ 218 +3 1601 10 22/0
RYAN ADAMS & THE CARDINALS The Hardest Part (Lost Highway) 215 +2 2657 3 26/0
TREY ANASTASID Shine (Columbia) 214 +106 2788 1 358
BLUES TRAVELER Amber Awaits (Vanguard) 1 -7 749 4 241
LEQ KOTTKE & MIKE GORDDN Sweet Emotion /RCA Victor/AMG) 200 +17 1363 2 2310
FIONA APPLE Oh Sailor (Epic/ 198 +25 2002 2 252
BEN HARPER & INNGCENT CRIMINALS Michelle (Razor & Tie/ 195 +31 1497 1 241

46 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 10/2 - Saturday 10/8.

© 2005 Radio & Records

"mosT ADDED

ARTISTTIILE LABEL(S) ADDS
TREY ANASTASIO Shine (Columbia/ 8
REDWALLS Build A Bridge (Capitoll §
KT TUNSTALL Black Horse & The Chery Tree /Virgin 5
JACK JOHNSON Breakdown (Brushfire/Universal] 5
JOHN MAYER TRIO Who Did You Think | Was /Aware/Columbia) 5
ALANIS MORISSETTE Crazy (Maverick/Reprise) 5
SPOON | Summon You (Merge/ 4
SUPERGRASS St. Petersburg (Capitol) [
ICREASED PLAYS
' INCREASED PLAY.
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
TREY ANASTASIO Shine (Columbia) +106
MELISSA ETHERIDGE | Run For Life fislandDJMG) +95
JAMIE CULLUM Get Your Way Verve Forecast/Universall +N
JACK JOHNSON Breakdown (Brushfire/Universal) +56
JOHN MAYER TRID Who Did You Think | Was (Aware/Columbial +50
SUSAN TEDESCHI Tired Of My Tears (Verve Forecast/VMG)  +56
KT TUNSTALL Black Horse & The Cherry Tree Virgin/ +53
GO0 GOO DOLLS Better Oays (Wammer Bros) +42
ALANIS MORISSETTE Crazy Maverick/Reprise) +40
DEATH CAB FOR CUTIE Soul Meets Body (Atiantic) +39

SYNDICATED
PROGRAMMING

Added This Week

World Cafe - Dan Reed 215-898-6677

No adds reported this week

Acoustic Cafe -
FIDNA APPLE Parting Gift
JAMIE CULLUM London Skies

KT TUNSTALL Black Horse & The Cherry Tree

TOM PETTY Square One

Rab Reinhart 734-761-2043

DAN PENNISPOONER OLDHAM Do Right Woman, Do Right Man

~
WMMM/Madison, Wi* KIHKIPGMI'III OR* Music Choice Adull Alternative/Satellite | WANX/Springfield, MA*
m - Tom Tewber #D: Denals Constantios ':?:coo - T m &t Ao
o: e Parsone, nn Kevin Welch 9 6050000us
Stations and\their adds listed alphabetigally by market LS etvenoce 9 hLinis upAserTe
WXRV/Portsmouth, NH* i KCLC/SL. Louis, MO
POMD: Gass Marshalh Sirius m/Satellite
WAPS/Akron, OH WNCS/Buriington® ncmlnnearollx MN°* : Calie Wilber PD: Ga sawstiar PO: Rieh l%
PO/MD: 3ill Grubor PO: 2ed Nortis au ulu-”su Dog™ Kapel 3 DEFRCHE MOOE MD: Jossica Besack o e
et MO Jamie Canfiaid PD: Ryan Kel APDMD: Mo Wall TRASAL § e aarion 5 Y el
1 HOT HOT HEAT AR JOMNSON MO: David Black Lo 4 B 7 REDWALLS
H DESOL % % 1 TREY ANASTASIO 7 P OLSSON
1 CALEXICO WARON & WINE
TREY AMAS T/ WDST/Poughkeepsie, NY
IRTRESTISE WMW/Cinl Cod, MA KOZI/FL, B cA WZEWIManl! ALt %:ﬁ'r:| G:E:lm
KNBA/Anchorage, AK P 100 con cume PO Tom vatas 0" rn B u...., WD ik Lehnaider KFMU/Steamboat Springs, CO
OM/PO: Loren Dixon’ : Kt 0: Loe Ana Koaik L33 L
MO: Danay Presten & KTTUNSTALL e
AT ABSTAS0 UNAN Chariotesvile, VA 4 Bt COCKuRN KS0YRapid City, SD
PO Michael i m}nnnmnm, L] POMO: Chad Cartsan KTAQ/Tacs. NM
WOKL/Ama Arbor, Mi 3%"' WEHMMamatans, NY o i Sesoaan WL YOG OM: s iser
ln Mark I ni | SRO0 > APD: Loo Zaceari i 48 TR
Copta - oy Mo i Raspe KTHXeno, NY* HE Pk e
frrg coTToN : Rob Brooks § Bme Al T e
KSPN/Aspen, CO | Bt msons v B, orisson oL -l
PO/MD: Sam Séholl | e -y Shhie it
Mo hats WWVVHilton Head, SC AT 0 MELISSA ETHERIDGE
%mm JACKSON BROWNE
WDOD/Chattanooga, TH* g . KWMT Tuczon, AZ*
s, oottty PR I gEAarat Lok i, T o e,
m Wiehek b Eml s ﬁa‘uzﬁ o watn KSIJTII'nldu, co Tk Coprtt Hopper = 1 R (1
[ """"3""‘a W S Loty A e e 1ASOH MPAZ
. 788 mm:umou 5 TAB BENOT KPBI/San Diego, CA* MELISSA ETHERIDGE
WXRT/Chicago, IL 5 TREY MUAST, 4 808, OM/PD: Bob Burch
OM/MO: John Farnada gmm 1 MeLiSsA Cueruoce 8 ALAMS
Gsnlhmln ™ PD: Horm Winer ACRI08 S O 2 oY BULLERS 208 enee
o ,m § Ry comow adisnapolis. I8 SAPKWhite Plins, NY
WTTS/Indian; L IN*
ol """""" s MELISSA ETHERIOGE 70, B ot WRLT/Nashville, TN* KFOG/San Francisco, CA* RP0iD: b itz
10 sn(mcnm L Lars Dyacon “ﬂ'ﬂﬂnm ;nnl‘h“dll- . K"I”S"ll
KBXR/Columbia, MO NS A b A st conoon """’s““',: WA Helwren o
WENR Baltmore, MD RD:Li Mizaoces ReoALS Y AuSTASO AP0 S e
APt o St e KMTN/Jnmn vanm WFUV/New York, N' KPND/Sandpoint, (D WUIN/Wilmi c
n
AR 0w LB SooKER £8c8%ous oyt SeEOVMewiorc R, PD: Oians Michasts WIZE/Sharon, CT 70 vty L sughie-sonith
s 1 SAs wcumay MO Rita APD: KT, Rain OM: Wil Standey TO: Kimbry
WTMO/Baltimare, MD § Auds MomLSSETTE ¥ YT & moocen cruuis g W5 Gavs Do ey
APD/MO: Mike “Matihows™ Vasikes WCBE/Columbus, OH e Tou PETTY + s non gD PLANT & STRANGE SENSATION
o hoss 2:,‘."0.'“" o KTBG/Xa XHUGVER Tro 5 TEDOY THOMPSON
3 nsas City, MO CALEXICO W/IRON & WiNE
MO: Magple Bronnan PD: Jon Han 3 BRAND! CARLILE
KLRR/Bend, OR § BRUCE SOCKBURN
OM/PD: Doug Dancho 3 cantien izz0 Yyrir KBAC/Santa Fe, NM
;D Disaa T —_— 's'&-“%l’v"" POM: a Goodon wmélwn&mdala NC
TRV AsTsi0 e g oo M Eﬂ I 'l B
APD/MO: Martie Anderson SRR
WMWV/Conway, NH WORNSNG AFTER GIRLS H
KRVB/Boise, ID* POMO: Wark Johian WEBK/Kill H .
OM/PD: Dan McColly OM/APD: ieK Tam . 3 *Monitored Reporters
W, Tim fohastons e T E TS 'l,(;l”s‘bg/_s':m&m CA H
AT faestosTe PO: ':.".'.":.':f:'x“’" 3 Bl i 70 Total Reporters
. un um borihat P ] H e ———
gw‘.'}’::..fn,’,'}”m‘;’,{,'  MA ?;E{.?ﬁs,:m:“m ig?“s&mmm &:’A e canme roomcuE2 24 Total Monitored
] A 8 KATE BUSH JUDD AND MABSIE - -
MO; Dand Sinther MoETDaolL, M Ades RIBSARO Hm ey ! 46 Total Indicator
4 MIKE DCUGHTY ————
V7 idiain Bandte WFPK/Lauisville, KY WCLZ/Portiand, ME DR e v atellte Did Not Report,
KMMS/Bozeman, M1 jg, 0 Sy Gwon e MD: Dave Sioan Playlist Frozen (1):
OMPD: Michalle Wt e G frtiy ALANIS MORISSETTE KNTEEAL 0 WIVYSL. Thomas )
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NICKEL CREEK INVADE BOSTON nickel Creek recently played a private preview party for
WEOS/Boston listeners at First Act guitar studios downtown. Pictured (I-r) are bandmembers Chris
Thile and Sara Watkins. WBO0S's David Ginsburg, Welk Music's Art Phillips and bandmembers Sean
Watkins and Mark Schatz.

BEAUTY BEGETS BEAUTY Recording artist Shannon McNally recently stopped by the
spectacuiar new digs of the KTAO Solar Center in Taos, NM for an acoustic listener-appreciation gig.
Pictured here are (I-r): KTAO MD Paddy Mac, McNally and KTAQ owner Brad Hockmeyer.

TALK ABOUT STAR POWER! Locai resident Bruce Springsteen stoppad by the studios of
Brookdale Public Radio’s WBJE/Monmouth-Ocean to show his support for the station’s fall member-
ship drive. Springsteen: spent more than half an hour on the air with Music Director Jeff Raspe, playing
some songs on his acoustic guitar. Pictured here are (back, I-r) WBJB's Pete Lyden, Rich Robinson and
Lee Zacceri; Springsteen; Raspe; and (front, I-r) WBJB's Michele McBride and Tom Brennan.

4 lArnist

armist: Blues Traveler
wseeL: Vanguard

By JOHN SCHOENBERGER /TRIPLE A &
AMERICANA EDITOR

dies — vocalist-harmonica player
John Popper, guitarist Chan Kinchla,
bassist Bobby Sheehan and drummer
Brendan Hill — formed Blues Traveler in
Princeton, NJ. A few years later they
made their way to New York, and it
wasn't long before they were one of the
hottest club acts in
the city. Blues
Traveler took their
blend of blues and
rock and trans-
formed it into a
sound that would
represent the van-
guard of the then-
burgeoning jam
band scene.

After signing with A&M and releasing
their self-titled debut album, Blues Trav-
eler became renowned from coast to coast
for their long sets and improvisational zeal.
Between 1990 and 1997 they released five
studio efforts, had a few radio hits and even
won a Grammy. During this time they were
also instrumental in creating and sustain-
ing one of the most popular touring festi-
vals of the decade, HO.R.D.E.

But after 15 years together the band
needed a rest, so they took some time off
from both recording and touring. Sadly,
Sheehan passed away in 1999, and it took
a while for the three remaining members
to recover. With the start of the new mil-
lennium, Blues Traveler enlisted key-
boardist Ben Wilson, as well as Kinchla’s
brother Tad on bass, and the quartet be-
came a quintet. With two releases —
Bridge in 2001 and Truth Be Told in 2003
~— the new lineup found its groove, and

Back in 1983 four high school bud-

Blues Traveler successfully reinvented
themselves.

“When Tad and Ben joined the band
there was already a certain dvnamic in
place between John, Brendan and myself,
and they were respectful of that,” says
Chan Kinchla. “They didn't feel comfort-
able asserting themselves. But now we've
all found our places in the sonic mix, as
well as emotionally. It is now us as a band
for the first time since Bobby’s death.”

No longer struggling with whether they
are spokesmen for the jam band scene or
song-oriented pop rock tunesmiths, today’s
Blues Traveler are
simply comfortable
making the music
they feel is most
| natural for them.
With 10 million
units sold and the
ability to sell out
major venues across
the country, they
are simply happy to
still make music.

For Bastardos — Blues Traveler’s first
release for Vanguard — the boys enlisted
the help of Wilco co-founder Jay Bennett as
producer, and he turned out to be the per-
fect partner as the band tried out several
new musical ideas. Bastardos is still very
much a Blues Traveler album, but it also
represents a musical renaissance for them.

The band kicked off the release of
Bastardos in style, with appearances on
The Tonight Show With Jay Leno, Jimmy
Kimmel Live and Last Call With Carson
Daly, as well as an Austin City Limits
taping during September. Blues Traveler
are currently on an extensive U.S. tour
through the end of the year. Bastardos is
doing well at radio, with the single “Am-
ber Awaits” leading the way, and inter-
est is growing for “You Can’t Stop Think-
ing About Me,” “She and 1,” “After What”
and “That Which Doesn’t Kill You.”

MICHELE

Weekly lnsPiration:

“Never let the fear of stri|<ing out
get in your way”
—~ George Herman *Babe® Ruth

CLARK

PROMOTION

E)rought to you by Michele Clark Promotion: scrving all of your Triplc A needs
818.223.8888 | www.michclcclarkpromotion.com
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g October 14, 2005
WE W amTisT TTLE wABEL(S) TS des AT
1 1 DELBERT MCCLINTON Cost Of Living fVew West/ 703 3 no3
2 2 RODNEY CROWELL The Qutsider (Columbial 625 -3 7256
3 o JAMES MCMURTRY Childish Things /Compadre) 557 +43 4126
4 o JIMMIE DALE GILMORE Come On Back fRounder) 460 +23 3621
7 0 BILLY JOE SHAVER The Real Deal {Compadre/ 440 +51 2512
6 6 ADRIENNE YOUNG The Art Of Virtue (AddieBelle) 365 -4 7046
8 7 NICKEL CREEK Why Should The Fire Die? (Sugar Hilj 365 -19 4357
L 8 DWIGHT YOAKAM Biame The Vain Vew West/ 355 -54 9561
11 € TIMOBRIEN Cornbread Nation (Sugar Hil) 3/ M 2323
12 @ BONNIE RAITT Souls Alike (Capitol/ 348 +9 1802
9 11 SON VOLT Okemah And The Melody Of Riot (Transmit Soundlegacy) 343 19 6449
14 @ MARTY STUART... Souls’ Chapel (Superiatone/Universal South) 343 +41 1517
10 13 JOHWN HIATT Master Of Disaster Vew West/ n -35 8653
13 14 TWO TONS OF STEEL Vegas (Palo Duro) s A 5141
15 16 ELIZA GILKYSON Paradise Hotel (Red House/ 296 2 3510
29 @ SUSAN TEDESCHI Hope & Desite (Verve Forecast/VMG) 21 +11 747
22 @ SOUTH AUSTIN JUG BAND Dark And Weary World (Blre Corn/ 275 +26 1150
16 18 STEPHEN BRUTON From The Five iVew West/ 71 -19 2382
17 19 JEFF BLACK Tin Lily (Dualtone) 261 15 3389
19 20 PIETA BROWN In The Cool (Valley/ 258 8 2105
@ RYAN ADAMS... Jacksonville City Nights fLost Highway) 252 +63 720
20 22 ROBERT EARL KEEN What | Really Mean (Koch/ 244 -9 1779
27 @ WODDYS Telturide To Tennessee (independent/ 244 +29 897
2 24 JOHN PRINE Fair And Square /0 Boy) 240 -1 13327
@ NEIL YOUNG Prairie Wind (Reprise/ 237 +59 866
18 26 KNITTERS The Modern Sounds Of The Knitters (Zoe/Rounder) 233 -36 3359
30 €@  BOBDYLAN NoDrecton Home: The Sounduack (Cobmbialagacy! 225 +20 m
24 28 GREENCARDS Weather And Water (Dualtone/ 222 -20 6172
28 €@  BLASTERS 41144 (Rainman) 217 +8 913
23 30  UNCLE EARL She Waits For Night (Rounder/ 214 31 2671

The Americana Airplay chart represents the reported play of terrestrial radio Stations, nationally syndicated
radio shows, satellite radio and internet stations that have agreed to submit weekly Spin counts.
For more information please visit www.americanamusic.org.
© 2005 Americana Music Association.

AMERICANA SPOTLIGHT

By John Schoenberger

Artist: Marty Stuart
Label: Superlatone/Universal South

Even though Marty Stuart has been on the scene for quite some time now, he has never lost his
hip factor. As a grand mterpreter of styles that range from honky-tonk to hard country to rockabilly

- to bluegrass, he has always taken genres and added his unique
SOULS' CHAPEL

signature. He now takes on gospel, which really lies at the root of all
American music. Again, he uses the genre as a jumping-off point,
resulting in something so much more for the finished product, Soul’s
Chapel. Backed by his Fabulous Superlatives — Kenny Vaughn, Brian
Glenn and Harry Stinson — Stuart gives us a rousing album that's
| both uplifting and entertaining. Four-part harmonies abound, and
several guests add their talents, including vocalists Mavis Staples and
Patty Griffin, drummer Chad Cromwell, bassist Glenn Worf and B-3
organist Barry Beckett. Check out “Somebody Saved Me,” “Come Into the House of the Lord,”
“Lord, Just Give Me a Little More Time” and “There's a Rainbow (At the End of Every Storm).”

AMERICANA NEWS

To Kate: A Benefit for Kate's Sake, the first-ever Americana Christmas compilation, will be released
Oct. 18 on Western Beat Records. Produced by Garry Tallent and Billy Block, the CD includes tracks
by Jeff Black, BR-549, Bob Delevante, Steve Earle & Allison Moorer, Joe Ely, Rosie Flores, Jason &
The Scorchers, Jim Lauderdale, Raul Malo, Buddy and Julie Milier and John Prine. All proceeds go
to the Children's Organ Transplant Association on behalf of Kate Kirk. For details, visit
www.forkatessake.org ... On Sept. 9 The Dixie Chicks performed a new song called “I Hope,” co-
written with Keb® Mo', on the multinetwork telethon Sheiter From the Storm. A Concert for the Guif
Coast. What we didn't know until now was that they had recorded the song the night before, with
producer Rick Rubin and steel guitarist Robert Randolph. The track is now available online at Sony
Connect, Rhapsody, SonyMusicStore.com, iTunes, MSN and Napster. The Chicks will donate all of
their proceeds from the download to Habitat for Humanity and the American Federation of Musicians’
Gulf Coast Relief Fund ... Ring of Fire, a Johnny Cash-inspired musical, will reportedly open on
Broadway in February 2006. Directed by Richard Maitby, it will feature 38 of Cash’s songs ... CMT
will debut American Revolutions: The Highwaymen on Oct. 14. The show features rare footage of
Johnny Cash, Waylon Jennings, Willie Nelson and Kris Kristofferson, including their final recording
sessions together, in 1994. The documentary also includes new interviews with Kristofferson, Neison,
Jessi Colter, Shooter Jennings, Don Was, John Carter Cash, Rodney Crowell, Billy Joe Shaver, Lou
Robin and Cowboy Jack Clement.

MOST ADDED*

JOY LYNN WHITE One More Time {Thortch Recordings/

BOBBY BARE The Moon Was Blue /Jualtone)

JERRY DOUGLAS The Best Kept Secret (Koch/

STONEY LARUE The Red Dirt Album {Smth Entertainment)

NEIL YOUNG Prairie Wind /Reprise/

BLUE RODEO Are You Ready? fRounder)

DOLLY PARTON Those Were The Days /Sugar Hill}

HIGHWAYMEN The Road Goes On Forever: 10th Anniversary Edition (EMICapital)
SUSAN TEDESCH!I Hope & Desire (Verve Forecast/VMG)

ADDS
12
10

9
E]
8
8
8
7
J

Your dimes conquered polio.
Give us a hand with premature birth.

Support research at marchofdimes.com

The answers can't come soon enough.”

& Mandh of Dymoes Fusth Diedects Fowndarion, 2003
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CHRISTIAN

kpeferson

KEVIN PETERSON

Gospel Music

Channel

Like radio, but with pictures!

t's been almost a year since the launch of Gospel Music

Channel, and during a recent visit to the cable network’s At-
lanta headquarters, I caught up with Director/Programming,
Scheduling & Acquisitions (and former Christian radio pro-
grammer) Jerry Williams and Director/Music Industry Develop-
ment Alvin Williams to find out more about the company, its
commitment to gospel and its plans for the future. We also talked
about where GMC is available and how you can get it in your

market.

Gospel Music Channel was founded in
April of 2004 by former Discovery Networks
Sr. VP/GM Charles Humbard, now GMC’s
President/CEQ, and former President/ Turn-
er Entertainment Networks Brad Siegel, now
GMC’s Chairman.

Jerry Williams was the channel’s first pro-
gramming hire. He’d been WVF] (]93.3)/ At-
lanta PD for almost six years when he got the
call. “I was sitting in my office about 4:55pm
and was actually getting ready to get out of
there at 5pm for a change, and the phone
rang,” he recalled.

“It was this guy Charlie Humbard, who
said he was putting this new Gospel Music
Channel cable network on the air and want-
ed to talk to me about programming it. He was
very persistent, so we met for lunch the next
Saturday. He came with reams of documen-
tation: his business plan for five years, inves-
tors’ notes, flow charts and organizational
charts. He seemed like he was pretty but-
toned-down.

“| saw the demo tape and
thought, ‘You know, this
thing could be huge and
really take off, and if it
does and I'm not a part of
it, 'm going to kick myself
for the rest of my life.” So |
took the job.”

Jerry Williams

72 ® Radio & Records October 14. 2005

“We talked a little bit over the course of the
next couple of months, and [ saw the demo
tape and thought, “You know, this thing could
be huge and really take off, and if it does and
I'm not a part of it, I'm going to kick myself
for the rest of my life.” So I took the job.”

I wondered what responsibilities that en-
tails. “I do the daily scheduling of all the mu-
sic and all the pro-
grams,” Jerry said. “I
do a lot of the long-
term strategizing for
when we launch new
shows or new blocks of
videos. I work inacqui-
sitions, trying to find
product that’s out
there, whether it’s an
existing series or a se-
ries that we commis-
sion, like long-form concerts.

“And | deal with thelabels, much likea PD
or MD would in the radio world. There are a
lot of things that are very similar to when [
was in radio. A lot of the skill set transferred
seamlessly. We work with Selector to sched-
ule our video blocks. You worry about the
same things you do in scheduling music for
radio, like the flow of the music and making
sure you're as targeted as possible.

“There was a huge learning curve at first,
and I'm still learning. My biggest problem is
that I don’t know everything that I don’t
know. There’s a different vocabulary, the bud-
gets are more, but everything takes longer and
costs more todo in TV. You cant do anything
without two or three lawyers signing off on it
first. Butit's beenalot of fun, and I've learned
alot.”

Jerry Williams

A Pair Of Williamses

Alvin Williams (no relation to Jerry) came
to Gospel Music Channel with TV experience
— specifically, experience with what is now
one of GMC's biggest new shows. “I was a

" before. They’ve started

judge for Gospel Dreams, which is the gospel
version of American Idol and which was creat-
ed by Elvin Ross out of New Orleans,” he said.

“Gospel Dreams aired in 2003 as a one-hour
special on BET and had great ratings. I came

- -, in for the 2004 season.
While I was on tour
with Gospel Dreams |
read in a local paper in
Nashville about the
launch of this new Gos-
pel Music Channel. [
thought that would be
a good place for Gospel
Dreams, so 1 got the con-
tact information and
sent an e-mail to Char-
lie Humbard and set up a meeting.

“We had a long conversation about Gospel
Dreams and talked about the gospel industry.
About three weeks later he called me and asked
me if | wanted a job. I started at Gospel Music
Channel as Director/Promotion & Affinity
Marketing, and now I'm Director/Music In-
dustry Development.

“Needless to say, Gospel Dreams is now a 10-
part series on Gospel Music Channel, and I'm
notajudge.” Helaughed and added, “So I got
hired and I got fired at the same time.”

What does he do as Director/Music Indus-
try Development? “My job is to deal directly
with the record labels, artist management, art-
istsand the film industry,” Alvin said. “In pro-
gramming, if we need something for an un-
plugged TV show or if we need an artist for
Faith & Fame, ] contact the label or the man-
agement or the artists themselves.

“I also keep the labels informed on where
Gospel Music Channel is airing, where we're
going to air, what marketing events we have
going on and how we can tie in with the in-
dustry.”

It's Been Tried Before

This isn’t the first time someone has at-
tempted a national Christian music-video
channel. ] asked what Gospel Music Channel
plans on doing to make sure it sticks around.

E

Alvin Williams

our biggest challenges, but also one of our big-
gest strengths.

“One of the reasons the other networks that
tried this didn’t work is because they focused
very narrowly, and their programming phi-
losophy was more of a radio philosophy than
a TV philosophy. People don't have favorite
TV channels; they have favorite TV shows.

“People have favorite radio stations be-
cause they‘re predictable — not in a negative
way, but people know that whenever they
want whatever it is that your format is, they
can go to you. They expect something, and
you have to deliver on that expectation.
You've got to be very consistent in what

“One of the best things
listeners who want to see
the Gospel Music Channel
can do is log on to www.
gospelmusicchannel.com
and click on ‘Get the
Channel.””

Alvin Williams

you're offering in radio because that's the way
people use the radio.

“With TV, they sit down and want to watch
acertain show, and they’ll find it. Why do you
think Law & Order is on so many different
channels? Because it's somebody’s favorite
show. People find their favorite shows, and
that is one thing that will work to our advan-
tage with this particular approach.”

Gospel Dreams

The GMC series Gospel Dreams is in

progress right now. After regional auditions

in Atlanta, Dallas, New Orleans, St. Louis,
Chicago, Detroit and Memphis, weekly epi-

Jerry said, “First, the
two guys here at the
helm are, first and fore-
most, cable TV veter-
ans and executives
who know this busi-
ness. They’ve done it

networks, and they’'re
well-respected and
well-known in the ca-
ble industry.
"Second, we are fund-

gospel music channel

sodes began airing
Oct. 5. The semifinals
will air Nov. 30, and
the final is set for Dec.
1 from Atlanta.

The show is hosted
by actor-comedian
Jonathan Slocumb,
and the judges are
Zomba Gospel Presi-
dent Max Siegel, sing-
er-songwriter Kelly
Price and songwriter

ed by two traditional

venture-capital firms that have made a lot of
media investments. Third, from a philosophi-
cal and a programming standpoint, we're
shooting to be very broad-based.

“Our main on-air slogan is, ‘It's all gospel.’
So everything you think of when you think of
gospel music, whether that's Southern gospel
or traditional black gospel, we include, but we
also have everything else that could possibly
come underneath that umbrella, from contem-
porary Christian to hip-hop, rap, rock, coun-
try and praise & worship. They all have a
home on this channel.”

In radio, most of us are focused on a much
narrower musical target. I asked Jerry about
the difference. “If you tried to do this in radio,
it wouldn‘t work,” he replied. “That is one of

wwWwW americanradiohistorv com

Andy Argyrakis. Just
like American Idol, contestants are competing
for a chance to be signed by a major label. Ford
Motor Co. has signed on as the lead sponsor
of Gospel Dreams.

The numbers for GMC continue to grow as
more cable systems bring Gospel Music Chan-
nel on board, but the latest figures have the
channel on in 65 DMAs, including a little over
350 cities and towns.

If you don’t have GMC in your market,
Alvin Williams has this advice: “One of the
best things listeners who want to see Gospel
Music Channel can do is log on to www.
gospelmusicchannel.com and click on ‘Get the
Channel.” Type in your ZIP code to get the
telephone number for your cable operator,
and call them to request it.”
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Summit 2005

DECEMBER 8-11, 2005

Nashville Marrictt at Vanderbilt University
Nashville, Tennessee

R&aR CHRISTIAN SUMMIT ADVISORY COMMITTEE MEMBERS

Lori Cline
Brighter Promotions

Vance Dillard
WFFH/Nashville

Steve Ford
S/R/E Recordings

3 Jon Hull
KSBJ/Houston

. Grant Hubbard
EMI CMG

Derek Jones
Word Label Group

Dan Michaels
INO Records

David Pierce
EMF Broadcasting

Rob Poznanski
Inpop Records

Scott Veigel
WAY-FM/Denver

Sue Wilson
WFHM/Clevelend
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CHRISTIAN AC TOP 30

) October 14, 2005 POWERED|:)'¢
W W aamst TTLE LaseLs) ws s BT stios MEDIAB ASE
1 o CASTING CROWNS Lifesong (Beach Street/Reunion/PLG) 1286 +6 12 39/0
2 0 MERCYME In The Blink Of An Eye (#NO/Curb/ 1191 +16 18 3710
8 €  THIRD DAY Cry Out To Jesus EssentiallPLG) 962 +78 5 39)1 MOSTA DDED'
6 4 JADON LAVIK What If (BEC/Tooth & Nail) 810 19 26 3 . L .
4 5 MATTHEW WEST Next Thing You Know (Universal South/EMI CMG) 762 69 19 3200 :2:;;; ‘Qﬁﬁ I — J"':
. - . = ust The Way | Am (Fervent/Curb/Warner Bros.
9 0 JEREMY CAMP This Man (BEC/Tooth & Nail) 729 +133 7 303 JEREMY CAMP This Man (BEC/Taoth & Nail 3
6 7 NATALIEGRANT Held (Curt) 680 43 30 3810 | pAVID CROWDER BAND Here s Our King
7 9 CHRIS TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMI CME) 673 +8 37 39/0 (Sixsteps/Sparrow/EMI CMG) 3
8 0 MARK HAFRIS For The First Time /V0) 662 +22 18 26/0 JOHN DAVID WEBSTER Now (8H7/ 3
11 @  CHRIS TOMLIN The Way | Was Made (Sixsteps/Sparrow/EMI CMG) 633 +56 13 26/0 | MARKSCHULTZ | Am (Word/CurtyWarner Bros. z
12 1 AFTERS You (Simple/iN0) 552 1 19 2800 LINCOLN BREWSTER All To You /,/nlegmylabe/b‘mu/.il 2
1 e SUPERCHICK We Live fap0p)/ 544 4 9 201 JARS OF CLAY f/SARAH KELLY 1l Fly Away (EssentialPLG) 2
el per + BY THE TREE Only To You fFervent) 2
10 3 NICHOLE NORDEMAN Brave (Sparrow/EMI CMG) 537 -43 26 3310 REBECCA ST. JAMES Alive fFareFront/EMI CMG) 2
13 14 POINT OF GRACE Who Am | fWord/CurtyWarner Bros.) 514 -8 22 36/0 SHAUN GROVES Amen /Rocketown/ 2
15 @ MARK SCHULTZ | Am (Word/Curb/Warner Bros.) 508 +66 8 2212
16 @  BIGDADOY WEAVE Just The Way | Am (Fervent/CurtyWarner Bros.] 466 +33 7 234 MOST
19 @  AUDIO ADRENALINE King (ForeFront/EMICME) 381 +30 10 19/0 INCREASED PLAYS
17 8  PAUL COLMAN The One Thing (/npop/ 378 2 16 1710 rorih
18 19 MICHAEL W. SMITH Here | Am (Reunion/PLG) 367 _-1 17 2718 ARTIST TLE LABELIS) mcﬂﬁsz
22 @ LINCOLN BREWSTER All To You f/ntegrity Labe) Group) 351 +58 3 1712 B —_ .
is Man voth & Nail +
20 @ JOSH BATES Perfect Day (Beach Stree-!/PlG/’ 351 +18 7 15/0 THIRD DAY Cry Out To Jesus EssentialPLG) +78
24 @ DAVID CROWDER BAND Here Is Our King (Sixsteps/Sparrow/EMI CMG) 333 +58 5 1813 MARK SCHULTZ | Am (Ward/Curty/Warner Bros.) +66
2 @ ICONOCLAST Walk On In ffadependent/ 303 D 4 101 DAVID CROWDER BAND Here Is Our King
23 @ TOBYMAC Burn For You (ForeFront/EMI CMG) 290 +11 8 131 (Sixsteps/Sparrow/EM| CMG) +59
25 €D  JARS OF CLAY fISARAH KELLY I'llFly Away /EssentialPLG) 286 +18 3 16/2 | CHRISTOMLIN The Way1 Was Made Siksteps/Spamow/EMICME)  +56
28 € BETHANY DILLON All That| Can Do (Sparrow/EMI CMG) 76+ 9 1410 ;'L'i“:é’;gﬂ‘l’::"v’feﬁ"e 22/;;)““ iy 2l Qonp) :23
27 @ BEBO NORMAN Borrow Mine (Essential/PLG) 274 +17 3 131 NICHOLE NORDEMAN Wht If (Ssarrow/EMI CHG) +40
26 28 KUTLESS Craw Me Close (BFC/Tooth & Nail} 245 -23 1" 40 STEVEN CURTIS CHAPMAN Remembering You (Sparrow/EMI CMG) +40
29 @ SAWYER BROWN They Don't Understand /Curb) 243 +7 4 10/0 BIG DADDY WEAVE Just The Way | Am (Fervent/Curt/Warner Bros} +33
@ JOY WILLIAMS We (Red Ink/Reunion/PLG) 228 +9 1 1211
40 AC reporters. Monitored airpiay data ied by Mediabase R , a divislon of Premiere Radio Networks. Songs ranked by total plays for the airplay week of PLA YEDMch_. T E S
10/2-10/8. Bullets appear on songs gaining plays or remaining flat from previous week. /f two songs are tied in total piays, the song with the farger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each R URR NT
reporting stasion. Songs unrepor:ed as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times TOTAL
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. | sansr e Lasevs) RERYS
(© 2005, Arbitron Inc.).© 2005 Radio & Records. TREEG3 Blessed Be Your Name flnpop) 501
KUTLESS Ready For You (BEC/Taoth & Nail CHRIS TOMLIN lndestribable. (Sixsteps/Sparrow/EMI CMG) 438
NEW & ACTIVE Total Plays: 142, Total Stations: 6, Adds: 1 MATTHEW WEST Mare (Universal Soutty/Eml CME) a7
SARA GROVES You Are The Sun /V0) JOHN DAVID WEBSTER Miracle (BHT) a7
Total Plays: 130, Total Stations 7, Adds: 0 CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 396
TODO AGNEW In The Middle Of Me /SRE/Ardent) STEVEN CURTIS CHAPMAN Remembering You (Sparrow/EM! CMG) JEREMY CAMP Take You Back (BEC/Tooth & Nail 330
Total Plays: 226, Total Stations: 10, Adds: 0 Total Plays: 128, Total Stations 8, Adds: 1 CASTING CROWNS Who Am | (Beach Street/Reunion/PLG) 388
LIFEHOUSE You And Me (Geffen/ ZOEGIRL Scream (Sparrow/EM! CMG) MERCYME | Can Only Imagine (IN0/Curb/ 378
Total Plays: 226, Total Stations: 7, Adds: 0 | Total Plays: 124, Total Stations: 6, Adds: 0 SALVAOOR Heaven (Word/Curb/Warner Bros.) 377
AARON SHUST Matchless (Brash/ SHAWN MCDONALD Take My Hand (Sparrow/EMI CMG) NEWSBOYS He Reigns /Sparrow/EMI CMG) 375
Total Plays: 180, Total Stations: 11, Adds: 0 Total Plays: 117, Total Stations: 6, Adds: 0
NICHOLE NORDEMAN What If (Sparrow/EMI CMG) GIMNY DWENS Fellow Traveler (Rocketown/ Station playlists for all R&R reporters are available
Total Plays: 155, Total Stations: 8, Adds: 0 Total Plays: 115, Total Stations: 7, Adds: 1 on the web at www.radioandrecords.com.
T - - Soﬂgsranahvtu:lplavT B

josh bates perfect day

Top 20 AC Monitored!

Airplay on KIIY, KFSH, WBGB, WAKW, WFZH, WCSG, WDJC,
KXGCJ, KFIS, KKFS, WAFJ, KLJC, WGTS, KBIQ and WBDX.

Also featured on both Fall and Spring legs of the
Lifesong Tour w/ Casting Crowns

A—
oy = >,
A
b . ?.EQ!'?.%'JE For more information, contact your PLG Triple Threal'member - 888.776.8742,
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e &
CHR TOP 30 ROCK TOP 30
W WS ammst e weels) BHE s VEmer stos W W aAmsT TILE wBeLs) T s Y sTaions
2 o SWITCHFOOT Stars (Sparrow/EMI CMG) 1338 +8 13 3210 2 o SEVENTH DAY... Shattered Life /BEG/Tooth & Nail 315 +3 " 2601
1 2 AFTERS Beautiful Love (Simple/INO) 1305 -29 16 320 4 o SWITCHFOOT Stars [Sparrow/EMI CMG/ 313 +14 10 3n
3 3 TOBYMAC Burn For You (ForeFront/EMI CMG) 1278 21 15 310 1 3 THOUSAND FOOT KRUTCH Absolute (Tooth & Nail 299 -35 13 2
5 o SUPERCHICK We Live flnpop/ 1230 +38 " 310 6 o PROJECT 86 All Of Me (Tooth & Nailf 286 +16 4 2713
4 § JEREMY CAMP Lay Down My Pride (BEC/Tooth & Nail 1162 124 18 270 5 B FALLING UP In My Dreams (Exit Calypsan) (Tooth & Naif 267 -5 16 2212
6 o BARLOWGIRL Let Go (Fervent/Curb/Warner Bros.) 1141 +10 13 30 3 (] RELIENT K Who | Am Hates Who I've Been (Gotes/ 262 40 14 2
7 @  CASTING CROWNS Lifesong (Baach Street/ReunionPLG) 1031 +48 n 2901 10 @  BARLOWGIRL Let Go fFervent/Curt/Warner Bros.) 260 +5 12 2110
8 o RELIENT K Who | Am Hates Who I've Been (Goteg/ 1070 +48 13 21 9 o DISCIPLE Into Black /SRE/ 259 +4 7 3212
9 o JOY WILLIAMS We (Red Ink/Reunion/PLG) 940 +62 7 3212 8 9 SPOKEN September (Tooth & Naill 257 -10 10 2311
10 186 PAUL WRIGHT Take This Life (Gotee/ 829 44 17 2210 17 @ STAPLE Sound Of Silence (Fhcker) 243 +39 8 2411
13 0 STDRYSIDE:B Miracle (Gotee/ 780 +67 6 280 1 0 EMERY Studying Politics (Tooth & Naill 235 +1 9 1
12 @ CASTING PEARLS Alright {/npop/ 715 +1 " 240 7 12 NUMBER DNE GUN We Are (BEC/Tooth & Nail) 235 -35 17 211
" 13 TDDD AGNEW Unchanging One (SRE/Ardent) 715 -85 15 2110 13 13 JONAH33 Tell Me (SRE/Ardent] 220 -7 12 2812
15 @ THIRD DAY Cry Out To Jesus (Essential/PLG) 703 +59 4 2501 12 14 FLYLEAF I'm So Sick (Octone) 215 -14 " 2310
14 15 ZDEGIRL Scream (Sparrow/EMI CMG) 597 -63 1" 160 15 @  CHEMISTRY About You (Razor & Tie) 214 +6 5 2312
17 @ MERCYME In The Biink Of An Eye #NG/Curty 576 +10 7 17i0 14 16 BLINDSIDE Fell in Love With The Game /0R7) 206 -7 6 26/0
16 17 AUDID ADRENALINE King (ForeFront/EMI CMG) 564 15 9 191 16 17 SANCTUS REAL Closer (Sparrow/EMI CMG) 202 -6 9 2011
20 @ KRYSTAL MEYERS My Savior (Essential/PLG) 556 +1 6 2210 @ PILLAR Frontline fFicker) 182 +109 1 186
22 @ INHABITED One More Night (Fervent/Word/Warner Bros; 544 +81 5 211 18 19 HASTE THE DAY Long Way... (Solid State/Tooth & Nail 181 -14 12 201
26 @ REBECCA ST. JAMES Alive ForeFront/EMI CMG) 519 +127 2 2316 20 @ FURTHER SEEMS FDREVER Light Up... (Tooth & Naill 176 +2 7 1642
2 @ SANCTUS REAL Closer (Sparrow/EMI CMG) 504 +56 3 1811 19 21 KRYSTAL MEYERS My Savior (Essential/PLG) 174 -3 6 1
18 22 STELLAR KART Life Is Good (Word/Curb/Warner Bros.} 501 42 13 1610 24 @ GRAND PRIZE Break Me /4 postrophe/ 165 +4 7 2013
19 @ MATTHEW WEST Next...{Universal South/EMI CMG) 488 0 20 1310 @ SKILLET Collide /Ardent) 156 +66 1 15/4
24 24 CHARITY VON Take Me Through It /Slanted/ 373 -3 6 1110 30 @ KIDS iN THE WAY Breaking The Legs Of Sheep #licker/ 156 +35 2 2013
25 25  SEVEN PLACES Fall InLine /BEC/Tooth & Nail) 350 47 9 1511 26 25  SUPERCHICK Anthem (Bruises & Scars} flnpop/ 150 -3 5 2501
23 26 BETHANY OILLON All That| Can Do (Spamow/EM/CMG/ 350 -62 13 1410 2 26 AFTERS Beautiful Love (Simple//NO) 134 -34 4 101
29 @ DIMAJ Love (Gotee/ 38 442 3130 @  PLUMB Better (Curt/ 128 +28 1 13
21 28 SHAWNMCDONALD Take My Hand (Sparrow/EM! CMG) 339 -49 15 1210 29 28 MANIC DRIVE Memories (Whiplash) 125 1 2 16/2
30 @ 4TH AVENUE JONES Stereo [Gotee/ m +26 2 1210 @ STDRYSIDE:B Miracle /Gotes/ 122 +5 1 12/0
28 30 NUMBER ONE GUN We Are /BEC/Tooth & Nail 307 17 z 1410 25 30 SUBSEVEN Hold On fFlicker/ 122 32 3 2112
32 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 10/2 - Saturday 10/8. 36 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 10/2 - Saturday 10/8.
© 2005 Radio & Records © 2005 Radio & Records
NEW & ACTIVE NEW & ACTIVE
KUTLESS Ready For You (BEC/Toozh & Nail) DAVID CRDWDER... HereIs Our King (Sixsteps/Sparrow/EMICMG/ TOBYMAC New World /Forefront/EMI CMG/ STELLAR KART Student Driver (Word/Curb/Warner Bros.)
Total Plays: 265, Tota! Stations: 11, Adds: 2 Total Plays: 233, Total Stations: 11, Adds: 2 Total Plays: 121, Total Stations: 14, Adds: 3 Total Plays: 106, Total Stations: 22, Adds: 2
MARY MARY Heaven flntegrity Label Groug/ OVERFLOW Forever (Fssential PLG) MONDAY MORNING Sunshine {Sefectric/ CALLS FROM HOME Sorry findependent)
Total Plays: 251, Total Stations: 7, Adds: 0 Total Plays: 221, Tatal Stations: 8, Adds: 0 Total Plays: 120, Total Stattons: 19, Adds: 1 Total Plays: 106, Total Stations: 8, Adds: 1
KIERRA “KIKI* SHEARD War /£M/ Gospel) NICOL SPDNBERG Resurrection /Curb/ EOWYN Remedy /ndependent) UNDYING ANTHEM Voices iNovember Twelve)
Total Plays: 247, Total Stations: 10, Adds: 0 Total Plays: 211, Total Stations: 7, Adds: 0 Total Plays: 118, Total Stations: 17, Adds: 3 Total Plays: 92, Total Stations: 11, Adds: 0
NATALIE GRANT What Are You Waiting For ZCurt/ ROBBIE SEAY BAND Faith Of Qur Fathers (Sparrow/EMI CMG/ MYRIAD Perfect Obligation (Floodgate/ UNDEROATH A Boy Brushed Red... (Tooth & Nail/
Total Plays: 242, Total Stations: 12, Adds: 1 Total Plays: 200, Total Stations: 7, Adds: 0 Total Plays: 109, Total Stations: 11, Adds: 1 Total Piays: 90, Total Stations: 6, Adds: 0
JARS OF CLAY f/SARAH KELLY I'tl Fly Away (Fssentia/PLG/  NICHDLE NORDEMAN Brave /Sparrow/EMI CMG/ INHABITED Revolution (Fervent/Curl/Warner Bros.) DAY OF FIRE Fade Away (Uive/fssentialPLG)
\Tulal Plays: 242, Total Stations: 8, Adds: 1 Total Plays: 198, Total Stations: 5, Adds: 0 Total Plays: 108, Total Stations: 18, Adds: § Tota! Plays: 89, Total Stations: 16, Adds: 1 J

All hooks are not created equal. Some are too short, some are too long, and some
are just wrong. You invest big dollars in research - why risk testing with bad hooks?
Hooks Unlimited’s clear, consistent, quality never leaves you guessing about your

listeners’ music tastes. Contact Michael Pelaia for your next project.

(770)452-4665 & hooks@hooks.com s www.hooks.com & Featuring @ cesTuRY - HitDiscs
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WK WEE  ARTIST TITLE LABEL(S) s eks SR sl
1 o CASTING CROWNS Lifesong /Beach Street/Reunion/PLG) 324 +19 " 1710
2 e MARK SCHULTZ | Am (Word/Curb/Warner Bros.) 306 +19 9 1610
3 3 STEPHEN MARSHALL Truly Amazing (MH Tunes/ 251 -20 ] 15/0
7 @  ALLEN ASBURY Life To The Living Doxology) 25 412 6 130
4 5) WAYBURN DEAN Each Day Of My Life (WapJade) 221 -24 12 1210
5 6 BART MILLARD Mawmaw's Song... (Simple/INO) 215 -4 8 13/0
1 ©  WATERMARK Holy Roar (Bocketown) 22 +39 10 130
6 8 BEBO NORMAN Borrow Mine Essential/PLG) 206 -1 12 12i0
8 o THIRD DAY Cry Dut To Jesus (EssentiallPLG) 191 +4 3 150
9 @ SELAH Be Thou My Vision (Curly 187 +1 12 10/0
13 m POINT OF GRACE Waiting... (Word/CurtyWarner Bros.) 176 +13 2 131N
14 @ JEREMY CAMP This Man (BEC/Tooth & Nail) 159 +20 4 10/0

@ STEVEN C. CHAPMAN Remembering... (Sparrow/EMICMG) 148 +58 1 13/5

15 @ TWILA PARIS Days Df Elijah flntegrity Label Group) 144 +13 2 13j0
17 @ PAUL COLMAN The One Thing finpop/ 138 +19 1 8i0
16 16 DAVID PHELPS With His... (Word/CurtyWarmer Bros.) 124 1 2 12{0
10 17 MARK HARRIS The Line Between The Two (IV0/ 123 -59 17 9/0
18 @ SAWYER BROWN They Don‘t Understand (Curt) 118 +1 4 70
20 19 PAUL BALOCHE Al The Earth... flntegrity Label Group) 109 6 18 6/0
12 20 NEWSONG Rescue fintegrity Label Group) 103 -66 15 8/0

18 Inspo reporters. Songs ranked by totai prays for the airplay week of Sunday 10/2 - Saturday 10/8.
© 2005 Radio.& Records

Rhythmic Specialty Programming

ARTIST TITLE LABEL(S)

T-BONE Can |l Live? (Fiicker)

3 THE GOD WAY Klap Ya Hands (Kaug/t Upp)
NICOL SPONBERG Resurrection (Curb/

4TH AVENUE JONES Stereo (Gotee/

FLAME f{DA’ T.RU.T.H. LAD.LES. {Cross Movement)
MANAFEST Let It Go (BEC/

CROSS MOVEMENT Hey Y'all {Cross Movement)
AMBASSADOR Feels Good (Cross Movement)
MARY MARY Heaven (ntegrity L abel Group)

DJ MAJ Love (Gotee/

énm\nmmbmwug
=

o

l

—

America’s Best Testing Country Songs
12 + For The Week Ending 10/7/05

¢ RateTheMusic.com

Per. W M
18-34 18-34 18-34

Artist Title (Label) TW  Famil. Burn
FALLING UP In My Dreams (Exit Calypsan) (Tooth & Naill 443 75% 9% 447 454 433
RELIENT K Who | Am Hates Who I've Been (Gores/ 442 8% 13% 424 436 4.00
THOUSAND FOOT KRUTCH Absolute (Tooth & Nail) 442 83% 9% 430 435 418
SEVENTH DAY SLUMBER Shattered Life (BFC/Tooth & Naill 441 50% 3% 446 439 467
SWITCHFOOT Stars /Sparrow/EM! CMG) 440 95% 20% 431 435 420
| EMERY Studying Politics (Tooth & Nai) 439 58% 5% 431 433 425
DISCIPLE Into Biack /SAE/ 429 4% 2% 428 426 433
SANCTUS REAL Closer (Sparrow/EMI CMG) 428 73% 6% 403 416 4.00
SPDKEN September (Tooth & Naill 422 60% 10% 423 410 445
FURTHER SEEMS FOREVER Light Up Ahead (Tooth & Nail) 421 53% 6% 404 406 400
NUMBER ONE GUN We Are (BEC/Tooth & Naill 418 7% 13% 394 383 422
STELLAR KART Student Oriver (Word/Curb/Warner Bros.) 418 56% 7% 385 384 386
AFTERS Beautiful Love (Simple/ING/ 415 49% 4% 421 406 450
SUBSEVEN Hold Dn {Flicker) 404 4% 4% 381 381 380
BARLOWGIRL Let Go (Fervent/Curli/Warner Bros.) 400 58% 7% 385 395 362
BLINDSIDE Fell In Love With The Game /0R77 400 51% 9% 413 415 400
KRYSTAL MEYERS My Savior (Essential PLG) 396 50% 8% 395 388 417

Total sampie size is 192 respondents. Total average lavorability estimates are based on a scale of 1-5. {1=dislike very much, 5 = like
very much). Total familiarity rep the p of who ized the song. Tolal burmn répresents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition
is based on persons 12+. Persons are Screened via the Internet. Once passed. they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to replace calfout research. The results are intended to show opinions of
participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available fof
local radio stations by catling 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research, a division of Premiere
Q?adio Networks.

( INSPO TOP 20 R

" CHRISTIAN AC TOP 30 INDICATOR |

W5 WEK  ARTIST TITLE LABELE) s s TWRT stenohs
1 o CASTING CROWNS Lifesong (Beach Street/Reunion/PLG) 1235 +38 12 3710

2 e MERCYME in The Blink Of An Eye (INO/Curb/ 1148 +12 18 35/0
3 ©  JEREMY CAMP This Man (BEG/Tooth & Nail 1033 +146 | 341
4 o THIRD DAY Cry Out To Jesus /Essential/PLG) 961 +75 5] 36/0
7 o BIG DADDY WEAVE Just... (Fervent/CurtyWarner Bros.) 825 +78 1 32

5 6 CHRIS TOMLIN The Way... (Sixsteps/Sparrow/EM! CMG/ 772 22 14 2810
6 0 MARK SCHULTZ | Am (Word/Curt/Warner Bros.) 793 +1 1" 2911
8 8 MATTHEW WEST Next... Universal South/FMI CMG) 707 10 19 2410
11 o AARON SHUST Matchless (Brash/ 678  +100 7 302
10 @ BEBO NORMAN Borrow Mine (Essential/PLG/ 671 +7 13 25/0
9 11 AFTERS You (Simple/iINO) 666 13 17 2410
12 @ JADON LAVIK What if (BEC/Tooth & Nail] 583 +13 29 1710
13 @®  DAVID CROWDER... Here... (Sixsteps/Spamow/EMICMG) 542 +21 3 230
15 14 BETHANY DILLON Al That | Can Do (Spamow/EMI CMG) 491 21 15 200
14 15 MICHAEL W. SMITH Here | Am fReunion/PLG) 426 -88 20 1710
23 @ STEVEN C. CHAPMAN Remerbering... (Sparow/EMI CMG) 814 +94 3 2214
17 m SUPERCHICK We Live fingop/ 408 +41 7 18i0
18 @ AUDIO ADRENAULINE King fForeFront/EM! CMG) 393 +29 1" 1801
20 @ JOY WILLIAMS We fRed Ink/Reunion/PLG) 372 +35 4 1910
16 20 BY THE TREE Only To You /Fervent/ 357 12 7 1801
22 @ KUTLESS Ready For You (BEC/Tooth & Nail) 347 +21 5 1812
€  BROTHER'S KEEPER Beyond... (Training Union/Ardent) 341 +123 1 1714
%6 @  LINCOLN BREWSTER All To You fintegrity Label Group/311  +35 4 18N
28 @ GINNY OWENS Fellow Traveler (Rocketown) 298 +37 2 im
25 @ NICHOLE NORDEMAN What I (Sparrow/EMI CMG) 295 +16 2 1812
29 @ JOSH BATES Perfect Day (Beach Street/PLG/ n +30 2 141
27 €  TODD AGNEW In The Middle Of Me /SAE/Ardent/ 277 +1 3 151
19 28 NEWSONG Rescue fintegrity Label Group) 262 78 20 11j0
@ JARS OF CLAY f/S. KELLY 't Fly Away (EssentialPLG) 258 +36 1 1411
@ SARA GROVES You Are The Sun /V0/ 250 +50 1 1312

37 AC reporters. Songs ranked by total plays for the airplay week of Sunday 1072 - Saturday 10/8.
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NEW & ACTIVE

ALLEN ASBURY Life To The Living oxology)

Total Plays: 121, Total Stations: 6, Adds: 0
KATINAS Shut De Do (BHT}

Total Plays: 110, Total Stations: 6, Adds: 0
NEWSONG Psalm 40 flntegrity Label Groug)

Total Plays: 82, Totai Stations: 4, Adds: 2

JAIME JAMGOCHIAN Reason To Live (Centricity/
Total Plays: 78, Total Stations: 4, Adds: 0

CASTING PEARLS Whole World In His Hands flapap/

2 Total Plays: 70, Total Stations: 5, Adds: 1

TobyMac Got Much
Back...Yard

WAY-FM Media Group’s syndicated
night show Total Axxess recently offered
| anall-expense-paid trip for two to a back-
| yard barbeque at TobyMac’s house just
outside of Nashville. To win, listeners had
to send in their favorite barbecue recipes,
and Toby and Total Axxess host Jayar
picked the winner. Michelle Holt, who lis-

JOEL ENGLE Shadow Of Your Cross [Doxology/

Total Plays: 203, Total Stations: 12, Adds: 4

CHRIS RICE Love Like Crazy W0/

Total Plays: 173, Total Stations: 8, Adds: 1

| SCOTT KRIPPAYNE Alive Again (Spring Hilll
Total Plays: 159, Total Stations: 10, Adds: 1

ANDY CHRISMAN Believe {Upside/SHEL TER)

Total Plays: 139, Total Stations: 7, Adds: 4

LREBECCA ST. JAMES Alive fForeFront/EM! CMG)

Total Plays: 128, Total Stations: 8, Adds: 2

tens to Total Axxess on WJQK/Grand Rap-
ids, was the grand-prize winner with her
entry of Chicken Roasted Potatoes. Holt
and her son were flown to Nashville for a
barbecue in TobyMac’s backyard, where
they were joined by members of The Di-
verse City Band, Jayar and Total Axxess host
Shimmy.

vy M - - T SN
Pictured here (I-r) are Gabe from Diverse City Band, TobyMac, Jayar and Shimmy from Total Axxess
\_ and winner Michelle Holt. E.
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Stations and their adds listed alpha

e N
KHPE/Eugene, OR WLAB/FL. Wayne, IN® WBGB/Jacksonville, FL* KSWP/Luflin, TX WP0Z/Orlando, FL* KKFS/Sacramento, CA* KXOJ/Tulsa, OK*
AC OM/PD. Jofl McMahon PO: Oon Bustines PO/MD: Tom Fridiey OMPD: Al Ross OW: Daan 0'Neal PO: Chris Squires P0: S0t Thomion
MO: Pawt Hormandez WD: Melissa Montara Mo Adds MD: Michetie Cavert APD: Melony MD: Jeromy bargess D: Gary Thowpson
NoAdds 2 B4 DADDY WEAVE 22 JOEL ENGLE MD: Scot Smith Adds PEARLS
No Adds REBECCA ST JAVES
WBJY/Albany, GA WIBVCarli 3 KBI Springs, CO* WCOR/Johnson City*
OM: Matt “PK™ Baldridge OM/PD: Joremiah Beck PD. Stove Etheridge KYTTZugene, OR WCSG/Grand Rapids, MI* | pomp: Jason Skary KVMV/McAllen, TX* WCIC/Peoria. IL WHS/Sarasota, FL® JOHN DAVID WEBSTER
PO: Roger Caer” Resa WO Joe Buchanan MO: Jack Hamikon POMD: Rick Ssevens OM: Don Mickaet No Adds PD: James Gamblia N Do B PO: Steve Swanson TREESS
APD: Chriz 14 BROTHER'S ‘EEPER No Adds 5 JOEL ENGLE POMO: Chris Lenks WD: Bob Maloss P Lone MO Jolf MacFariase
3 65 OADOY WEAVE 5 SHANE & SHANE APD; Jessica Squires GINNY OWENS Mﬁ-au‘mm G DADDY WEAVE .
" JOHN DAVIDWEBSTER | KOBC/Joplin, MO ANALAURA i WGTS/Washington, OC*
KCVO/Columbia, MO 4 CASTING PEARLS 4 21 BROTHER'S KEEPER o Wilsan
. ‘WBGL/Champaign, IL OM/PD: James McDenmott 4 NICOLE C MULLEN : Lisa Davis mu.:y “um“
WFSH/Allanta, GA' OM: Jofl Scolt 5 DARLENE ZSCHECH 4 JOHN DAVID WEBSTER WJQIK/Grand Rapids, M+ | 15 JOSHBATES A KCMS/Seattie, WA* kil
0: Kevin apids, 15 JOEL ENGLE WMCU/Miami, FL WMS)Portiand, ME MD: Rod
rnnmw 14 GINNY OWENS OMPD: Troy West PD: Scoll Valestion
MO: ke Siouch 14 ANOREW PETERSON O B e DAPD: Duwight Taylor PO: Pacis K. WO: Tom Pettiohe (KRN A
GLUADON LAVK n mommsxsm KLRC/Fayetteville, AR '8 BIG DADOY WEAKE WM city, Mo* o Addy W&J;s':& 14 JARS OF CLAY I/SARAH KELLY|
WMHK/Columbia, SC* e ' KILi/Wichita, Ks*
WVFJ/Allanta, GA N PO: Tom Groesa 7 KUTLESS WEFIG NC PO e aam WAWZ/Middlesex, KJ* KFiS/Portland, OR® WFRN/South Bend, IN T Darie Parcs
PD: Don WRCM/Charlotte APD: Wike Wesion " J . JOEL ENGLE DM: Scott Taylor ; g . 3
Schaatier PD: Dwayne Harisen No Adds 7 STEVEN CURTIS CHAPMAN | pO/MO: Wibly Decer ; PO: Dave Athor PD; Jine Carter o Adds
LLE3 NoAdds APD; Darron Sievens SHAN GROVES ;“I;“m"m MD: Kat Taylor 1AD: Dosg Moore
16 GEORGE HUFF TR A 23 JEREMY CAMP 10 MARK SCHULTZ
WWW'"""WS- OH* WCLN/Fayetteville, NC 15 NEWSONG WiTULancaster, PA* 7 MARK SCHULTZ 3 NICHOLE NORDEMAR WXHLWilmington, OE
!lu:‘F:I mumu; o WBOX/Chat ™ mm Mike Russell r LAl PO: John su? i pead
; Jeremy Daley ttanooga. TN PD; Steve N . POMO: Cave Kit
v OM/PD: fason Mekay S DD GROWOERGMO | hoi oyt Lomy WLF/Greenville, SC* | M0: P S HEZiNcse Wt Bl IE 0 WHPZSouth Bend, IN o ANDY oA
AYEA 4 JARS OF CLAY USARAH KELLY| 4 SUPERCHICK 15 ANDY CHRISMAN POMD: Rob Dempsey v e [ s T o Schosrsed POMO; Tom Scott 5 REBECCA ST, JAMES
MDAVIDWEBSTER 2AM)YG'RIS=MAN 15 NICHOLE NORDEMAN APD; Gary Miller 2 DARLENE ZSCHECH ‘.Cﬂ OCLAST MD: Valker 22 SWITCHFOOT SALYSAJ
2 BY THE TRES KBN./Corpus Cheisti, TX 15 DARLENE ZSCHECH No Adds. KOO CHUNG 17 LINCOLN BREWSTER 18 LINCOLN BREWSTER 10 JARS OF CLAY VSARAH KELLY| 5 JOHN DAVID WEBSTER
n X PD: Jos Fabl 15 NICOLE C. MULLEN 18 STEVEN CURTIS CHAPMAN
WDJC/Birmingham, AL Mo Adds 13 RACHAEL LAMPA KAIMMonolulu, HI*
APOMO: Rosoie Bruce . v B . M
PO ol o WKW iocianat, OH o S WcHLarsng, W KnsMinneapolis WN* | ysiBiverside. CA | fam a0 poweren 13
DG D K WPy, | Rl | mamus | Sewocmsoww | MEDIABASE
9 KENDALL PAYNE WA SORATE O e PD: Frankie 26 JEREMY CAMP 9 DAVIOCROWDERBAND | 70 Scolt Mickasts 2 !
17 MARY MARY MO Wik 10 TREES3 8 THIAD DAY oA mes beck
. 17 BIG DADDY WEAVE LI KSB4Mouston, TX® to KKIM/SL. Cloud, MN *Monitored Reporters
KTSY/Boise, ID 16 KUTLESS X PD: Chuck Pryor KFSH/Los Angeles, CA® OMPD; Diana Madsen
OM: Ty WcFarland ANOREW PETERSON KZKZ/Ft. Smith, AR MD: Jim Beeler OM: Jim Tioker KBMQ/Monroe, LA WPAR/Roanoke, VA* No Adds 77 Total Reporters
PO: Jory Woods WWIB/Eau Claire, Wi OMPD: Dave Burdue NEWSONG PD: Chuck Trler PO: PHillip Brooks OMMO: Jackie Howar ~
MD: Lies! "Boz” Vistaunet OM: Paul Anthony ANDY CHRISMAN APD/VD: Bob Shaw MD: Metissa Rawis No Adds 40 Tolal Monitored
12 DVDCROWDERBAND [ oo pomiosiong e | POIMD: Grog Stewara TREES 9 JEREMY CAWP 15 BROTHER'S KEEPER KHZR/St. Louis, MO otel Monftor
3 TWILA PARIS o S . No Adds WTCRMuntington 4 SWITCHFQOT 15 SARA GROVES WRC/Rochester, NY OM: Sandi Brows T —
WO: Todd Stach PO/MO: Clint McENny 3 REBECCA ST JAMES 15 ANALAURA oM: SconEsgn POMO; Greg 37 Total Indicator
. No Adds WCTUErie, PA WPSM/RL. Wallan Beach, FL | NoAdds PO: Mark Shetieworh 25 SARAGROVES
WCVIGBawiing Green, KY pigloiipl) PO Ty Thome D Kl MeXay Did Not Report,
MO: Woikney Yele POAMD: Adom Frase MD: Drew Powes . | WaIEAoaisville, KY WFFUMashville, TH* Playlist Frozen (2):
32 ANDY CHRISMAN : WISG/Ianapuln. N g 1 BY THE TREE yl ro .
21 STORYSIDE B 35 AARON SHUST O Greg Hot PO: Yance Dikard 1 AUDIO ADRENALINE KJTY/Topeka. KS WGRC/Williamsport,
OJIELECAST) KGTS/College Place. WA | 54 sypven cummis Crapman | 35 NEWSONG P PO: Jin Galipesa MD: Scoll Thender 1 KUTLESS OMPD; fack Jacoh 2
14 ARON SHUST PO; Elzabeh Netson 20 REBECCAST JANES 20 BI3 DADDY WEAVE Lo Ft e APOMD: Chns Caain 27 KUTLESS S 12 JOEL ENGLE PAR -
ANA LAURA No Adds 19 TODD AGNEW No Adds JULIAN DRIVE 12 NICOLE € MULLEN WRVULouisville, KVJ
.
( WSCF/Ft. Pierce. FL WAY Mi ™ KJTH/Ponca Cily, 0K KLFF/3an Luis Dbispo. CA KADIISpmmﬁ!Id Mo WJYF/Valdosta, GA
C'HR POMD: Paul 08 Rich Anderson OM: Dave Oveen POMD: Towy Weir PD: Matt Willioms OM: Matt "PK" Baldridge
0AYLAI PO/M; Mike Couchman APO; Jennifer Houchin APD; Jeremny Lovis MD: Noowie Fugler mmmuensou PO/MO: Roger “Cazper” Russell
20 MAT KEARNEY 13 ALY 8 AJ 15 MAT KEARNEY 2 Puve APD; Justing “Nogget” Laiesey
20 JOANNA MARTINO 10 SARAH BRENDEL
KLYT/Albuguerque, NM KWOF/Cedar Rapids, IA KZZQ/Des Moines, 1A 10 ALYS AJ
PD: Matt PO/MD; Shika Kagler POMD: Dave S1. Johm KFER/Pullman, WA
MD; Jooy Baivile No Adds Ho Adds WJLZMNorlolk, VA DM/PD: Chris Gilbreth AlR1/Satellite
5 DISCIPLE OM/PD: JP Morgan 29 SANCTUS REAL OM: Mike Novak -
5 JOHN 00X WYLV Xnoxvilie, TN D: Anme Verebely 29 GEORGE PD: David Plerce WBVM/Tampa, FL KDUV/NVisalia, CA
ASLEY wowcamesvllls L PD: Jonathan Unthank 17 AMBASSADOR 28 SARAH BRENDEL APD: J.0. Chandler MO: Othvia Patt PO: Joe Croht
wouu/r.muw. L OMPD: MD: Daaiele 16 0 AYEAS No Adds No Adds MD: Shannon Steele
PD; Johmathon 32 msormvusmmnmv 2 NATALIE GRANT 10 BARLOWGIRL No Adds
KAFC/Anchorage. AK MD: Mallory DeWees. WJRF/Duluth 25 CASTING CROWNS 2 MAT KEARNEY 8 MANIC DRIVE
PO: Joe King 34 ROCKET SUMMER POMD; Torry Michaeks 25 3THE GOD WAY 7 YOLANDA ADAMS WOFURockiord, IL
MO: Mke Carrior 31 MAT KEARNEY 2 REBECCA ST JAMES 6 SCOTT KRIPPAYNE OM: Paul Youngblood WBYO/Sellersville. PA
24 JOY WILLIAMS 0 KUTLESS § REBECCA ST. JAMES POMD: Rick Hall OM: David Baker WCLO/Wausau, Wt
23 REBECCA ST JAMES 6§ EXITEAST No Adds PO/MO: Kristine McClain PO/MD: Matl Deane
22 MARY MARY TR 21 UNCOLN BREWSTER WYSZ/Toledo, OH No Adds
ashwille, PO/ND: Jof Howe
KXWADenver, CO X WORQ/Green Bay, Wi OW: Oave Semes WPRJ/Saginaw. MI APD: Craig Magrem:
WHMX/Bangor, ME PD: Scol Veiged KNMUFamington, NM OMPD: Jim Raider PO: Jeit Brown KOKF/Oklahoma Cily, OK | OM: Conwie Wieber 2 RELIENTK
PO: Ti Colting SEVEN PLACES PO: Johnmy Curry € GINNY OWENS MD: Stace Whitmice PO/MD: Brandon Rabbar PO: Aaron Dicer KTSUSpokane, WA 15 AUDIO ADRENALINE
Al 1OV WILLIAMS MD: Natasha Ray 5 AAT KEARNEY 28 KUTLESS 14 JOHN REUBEN 11 JOHN REUBEN PO: Bryan D'Meal
20 REBECCA ST, JAMES DAVID CROWDER BAND 25 REBECCA ST JAMES 14 DAVID CROWDER BAND 11 THIRD DAY 57 INHABITED 32 Total Reporters
& . 11 REBECCA ST. JAMES
(" ) ) i ) KCXRTuksa, 0K N
WCRWSacksonville, FL KWVEALos Angeles, CA KOKF/Oklahoma City, 0K | WPRW/Saginaw, MI Firexcape/Satellite The Sound Of Light/Satellite | py; poh Thormion
ROCK POMD: Ed Fom PO: Hiks werks : OM: Comnie Wisher POAD: ot POMO: 51 Moors Hrhe)
1 ANBERLIN WD: (sabetie Lajoie 7 STARFLYER 59 P0: Aaron Dicer 2 THOUSAND FOOT KRUTCH | No Adds 19 PILLAR
1 TELECAST JONAH33 7 SECONDHAND 1 INHABITED 1 EMERY 19 DUMAS
1 SEVENTH DAY SLUMBER 1 INHABITED 7 LAST TUESDAY 1 LOST ANTHEM 1 SPOKEN 19 SKILLET
KLYT/Alb NM WUFI OH 'WORQ/Green Bay, Wt 1 FALLING UP 1 PLUMB 1 STAPLE
P M2 Gontry PD: Michae! Buckingham OM/PO: Jim Raider 1 IRHABITED 1 OISCIPLE KCLC/S. Lovis, MO "
MO Joey Selville APD: Jomatian Smith 1 0ZMAS 1 PROJECT 86 WaIS/Sarasota, FL 1 PROJECT 86 MD: Dave Merkel KMOD/Tulsa, OK
No Adds MO: Nikki Canty 1 TREEGS s 1 SANCTUS REAL 1 ROCKET SUMMER P0: Chartie
33 PILLAR 1 PLAR e 1 RIRTHER SEEMS FOREVER :%MWAV
& s it WDREMAnon.IIL 1P 1 REBITK 1 CASTING PEARLS
WD: Tom Schroeder 1 AFTERS o
WRGX/Green Bay, Wi 1 GRAND PRIZE WMS\/Portiand, ME 1 CHEMISTRY 1 DAY OF AIRE KYMC/St. Louis, MO
OMPD: Dave PD: Pasia K. 1 EOWYN 1 CHEMISTRY MD: Dave Merkai WCLO/Wausau, Wi
WCVK/Bowiing Green, KY | KVRK/Dallas, TX 15 PILAR APD: Joe Polek 1 SUBSEVEN 1 DIZVAS 1 INHABITED POMD: Matt Daase
PD: Gaie McCabbins 0M; Eddio Alcara 15 CALSFROM Hove e 1 NAMIC DAIVE :m 1 DIMAS 1 MANIC ORVE
MO: Whitney Yol PO: Chris Goodwie 15 DNE DAY LE! WJTLALancaster, PA MONDAY MORNII 1 GRAND PRIZE 1 KEVIN MAX 1 KIDS IN THE WAY
SN e 5 KW P Jon Sk WHKLMiami, FL 1 INBTED e
5 MAT KEARNEY 2 TOBYWAC WO: Pl St PU: Rab Robbies {OISCIPLE 1 STELLAR KART 36 Total Reporters
23 REBECCA ST.JAMES e MO Kelly Oowning ieROECToe 1 SUBSEVEN WEVM/Tampa, FL ———
WBF/Greensbor, NC e B L 0: Ova Palt Did Not Report,
L No Adds Playlist Frozen (4):
POMD: Wally Deckar Effect Radio Network/ KBNJ/Corpus C(hrlstl.
— o WSNUFlint, MI APD: Oaren Stavens WITR/Rochester, NY Satelile Positive Rock s
idgeport, MO Brtan Goodman 1 02WS POMO: Samne Palermo OM/PO: Brins Harman PO/MD: Josh Bookh
PO/MD: Boh Felbery 1 EOWYN 1 EOWYN KIllILlnooIn. NE WVCP/Nashville, TN APD: Croig “Zigwy” Biake APD; Ansrow Mcrther 2 PLUME WYSZ/Toledo, OH Red Letter Rock 20/
APD; B0b Shriver 1 mscm.ssofunm (0.06)| ? KRYSTAL MEYERS Rom Drury OM: Howard No Adds 22 PLUMB 1 LASTTUESDAY PD/MD; Je¥ Howe Sateliite
No Adds 1 STELLAR KART T FRTHER SEEVS FOREVER POMD: Rick Colemaa 21 TOBYMAC 1 MAT KEARNEY APD: Craig Magremm WJLZ/Norfolk, VA
N 1 KNGS X 1 LOST ANTHEM 12 K0S IN THE WAY 1 ONE DAY LESS 7 GRAND PRUZE ZJAM/Satellite Y,
4 4
WUGN/Saginaw, Ml WOUW/Traverse City, MI WGNV/Wausau, Wi
POMD; Prier Brovks Groeme MO: Todd Civisiopher C'
INSPO T u S | % RHYTHMI
4 JOEL ENGLE CHAPMAN
4 JADON LAVIK 9 NICHOLE WVOFBridgeport, CT 1 FLAME VDA TRUTH. WTCC/Springfield, MA
WM(T/Asheville. NC KCBIDallas, TX WCIK/Elmira, NY KNLB/Phoenix, AZ 9 JOSH BATES PO/MD: Bob Felberg . 1 IMAY ND: Jon Wilson
#0: Carel Davis PD; Rich Hooper PD; John Owens P?Fm-m APD: 80b Shriver :mwlml I‘G;I'TS
APO: Miranda Curtis. APO/MD; Jon Melain MO: Brsce Bamews STEVE CHAPMAN No Adds IUMPH 1 4TH AVENUE JONES
o o = e | B -
12 ANDY CHRISMAN 11 ANA LAURA . q WUl lumbus, DH
11 STEVEN CURTIS CHAPMAN 1 ANALAURA et [N GHOE P Mickael 1 GURLES MO TALOR
APD: Jossthan Smith §
: mﬂ B%EEW % e aa MD: NAdd Cachs KOKF/Okiahoma City, 0K 1 T-80NE
WAYR/Brunswick, GA 3 STEVE DARMODY No Adds PIVMO: Brandon Rahbar 1 LOJIOUE
PO; Bart Wagnet 3 TOM DOLAN 1 JOHN REUBEN 1 UM
No Adds 3 CHRIS OWENBY 18 Total Reporters WMKLMiami, FL 1 TRULWE
| | P: Bob Rokis The Sound Of Light/Satellite
xlulﬂlllum_ L] Did Not Report, MO: Kalty Dowsing mmnaul Moors WYS2/Toledo, OH
: Marvin Sanders. " 1 NI : Joff Howe:
WNFRfFint, Mi KYCC/Stockton, CA 0 ioin Ry Playlist Frozen (2): | | Hohds SroneeR ol
WMBLChicago, IL WCDR/Dayton, OH PO: Sran Sakth KLVV/Ponca Ciy, 0K OMMO; Aam Bidsol MO: Jim Staniey KCAN/San Angelo, | | 0\ 7ok, VA Vibe Radio Network/ 1 4TH AVENUE JONES
PO: Juhn Haydon OM: Kelth Hamer NO: Etlyn Davey POMD: Toay Weir PO: Scott Moams 3 JADON LAVIK T OWPD: JP Morgas Satellite 1 MAT KEARNEY
MD: Kai Elmer PO/MO: Eric Johrson 8 NICHOLE NORDEMAN APO: Joremy Losis 12 NICHOLE 3 JEFF WGSL , It WO: Anme Vernbely POMO: Civis Chicage S —
NoAdds OEMELL: O 20 V| 12 Jos gATeS 1 0UT OF EDEN 1 NICOL SPONBERG 9 Total Reporters
\_ 11 KATE MINER 3 GINNY OWENS PARE 1 MAISTER TRACY EDMOND )
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Emergency

Lessons Learned

Fernando Pérez on his station’s role during

Hurricane Rita

What is amusic station’s role in an emergency? This question
is especially relevant in Latin radio because, while the
Spanish-language News/Talk format is growing, most Hispanic
markets do not have a News station. During an emergency or
natural disaster, music stations become important outlets for in-
formation, but how big a role should they assume when music
and entertainment are their bread and butter?

We recently talked to KROI/Houston PD
Fernando Pérez, who, during Hurricane Rita,
flipped KROI's programming to news to keep
the Hispanic community in the area informed.
Fortunately for Houston, the storm didn’t
cause major damage like Katrina did in New
Orleans, where KGLA is still struggling to stay
on the air.

Pérez takes us through what his station did
to keep the Spanish-speaking community in
Houston up to date on Rita’s progress and ex-
plains what he believes a music station’s role
should be during an emergency.

R&R: What procedures did you follow when
Hurricane Rita was approaching?

FP: From the very beginning we’ve had an
agreement with Telemundo that we can
broadcast their signal if necessary. Their news
reporters are practically part of our team. Ev-
ery time there’s an important news story they
join us with their reports. In the case of Rita,
they dropped their regular programming to
do all-news coverage, and we did the same
by broadcasting their signal.

Telemundo and the majority of TV stations
generally have the infrastructure necessary to
cover news with more professionalism and
more accurately than a radio station whose

R I T

“If a station doesn’t
have its own news
crew, joining news
specialists who have a
local angle is the best
thing to do in an

emergency.”

BT T 1
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role is mainly to play music and entertair.
That's what we do. We join Telemundo be-
cause we believe that it is important to inform
the public.

Other stations didn’t do that during Rita. In

fact, Univision TV continued with its regular
soap programming, and Univision’s radio sta-
tions continued playing music. I felt that it was
important that we inform the public about the
evacuation routes in case they had toleave the
city.
Qur DJs know that
we are at liberty to
broadcast Telemundo’s
signal, and Telemundo
knows that if the elec-
tricity goes out, their
audience can listen to
us if they have access to
a radio with batterjes.

R&R: No other Span-
ish-language stations had
coverage?

FP: On KLTN (Estéreo Latino), which I
monitored for a while, the jocks were talk-
ing about the hurricane during breaks, but
they had normal music programming. Ir.
my opinion, most of the jocks, whose job is
to entertain, are not experienced enough tc
do news. Some of the comments I heard,
even jokes, seemed out of place.

R&R: How should a music station react during
acrisis?

FP: If a station doesn’t have its own news
crew, joining news specialists who have a lo-
cal angle is the best thing to do in an emer-
gency. Equipmentwise, the station should
have an emergency transmitter, generators in
the studios, enough fuel, and also water and
nonperishable food for station personnel.

R&R: Is Houston's Hispanic population prima-
rily bilingual or Spanish-speaking?

FP: About 56% of the Hispanic population
in the area prefers Spanish, which is a majori-
ty, so having Spanish-language news coverage
in an emergency is a necessity. In a crisis a ra-
dio station has a duty to be the communica-

Fernando Pérez

A SPANISH WELCOME spain welcomed Luis Fonsi when he visited to promote his latest
album, Paso A Paso. He's seen here with members of his fan club.

tion link between the authorities — whether
federal, state or local — and the citizens and
vice versa.

We, as Spanish-language radio stations,
have to take this responsibility seriously, be-
cause, generally, we are the last to react, which
creates a situation where our communities
don’t prepare in time and are uninformed in
an emergency.

R&R: How soon did you switch your program-
ming to news?

FP: We began to broadcast news on
Thursday evening [9/22], and the hurricane
hit on Saturday morning. There were times
when we flipped back to music, but the
majority of the time, beginning on Thurs-
day, we were all-news. In fact, we began
talking about the hurricane during our nor-
mal breaks on Monday or Tuesday, when
we learned more about what path the storm
was taking.

R&R: What was the public’s reaction to your
coverage? What kind of things did they want to
fnow?

FP: A lot of people called. The most fre-
quent question was if their area had to be
evacuated, if it was at risk. While the hurri-
cane was hitting, people would call in and
tell us which areas had no electricity. A lot
of people had no electricity after Friday
night, and the only way they could stay in-
formed was through the radio. Telemundo
informed the public that if they lost electric-
ity, they should keep a radio with batteries
handy to listen to our station for the news,
because their broadcast would continue.

R&R: Was your station affected by the hurri-
cane?

FP: Not really. There was a brief moment
when we couldn’t get Telemundo’s signal and
went back to regular programming, but we
later got the signal back and broadcast it. The
good news was that nothing really bad hap-
pened and we went back to regular program-
ming later in the day.

R&R: What impact did Hurricane Rita have on
Houston?

FP: Fortunately, things didn’t get too bad.
Businesses were affected because they had
to close all weekend and even Monday and
Tuesday because so many people had been
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“Spanish-language
music stations have
a responsibility to
assume the role of
airing news when
it’s a matter of life
and death.”

EFEETEEI LT 117

evacuated. But at the end of the week things
were pretty much back to normal. We had
no major flooding, and that’s saying a lot,
because we’ve had floods during normal
storms. The biggest issue was lack of elec-
tricity in some areas, but everything has re-
turned to normal.

R&R: What is the biggest lesson to be learned
from this experience?

FP: We did what we could. I don’t want
to be an example for other stations. We
learned that we have an important role to
play during an emergency and that our job
is not only to entertain. We should take that
role a lot more seriously and be prepared for
any situation.

Most Spanish-language stations are mu-
sic-based, and the large radio groups don’t
have local News stations like the English-
language market does. That’s why Spanish-
language music stations have a responsibil-
ity to assume the role of airing news when
it's a matter of life and death, whether that’s
due to a terrorist attack or a natural disas-
ter like a hurricane.

Thad tobroadcast in Los Angeles during the
terrorist attacks of Sept. 11, 2001 and, now, dur-
ing Hurricane Rita. On both occasions I
learned that it’s important to have the best
contacts you can have in the news business in
order to be able to give the audience the best
information possible.
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LATIN FORMATS
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Los Temerarios, Cal Expo Center, Sacramento

Los Temerarios, San Jose Convention Center, San Jose

Los Temerarios, Sonoma County Fairgrounds, Santa Rosa, CA
Los Temerarios, Reno Sparks Convention Center, Reno, NV
Ricardo Montaner, Aladdin Resort and Casino, Las Vegas
Los Temerarios, Anaheim Convention Center, Anaheim, CA
Los Temerarios, Fulldenwider Fairgrounds, Indio, CA

Ricardo Montaner, Gibson Amphitheater, Los Angeles

Luis Miguel, RBC Center, Raleigh, NC

Luis Miguel, Gwinnett Convention Center, Atlanta
Los Temerarios, River Front, Camden, NJ

Luis Miguel, Frank Erwin Center, Austin

Los Temerarios, Brooklyn Bedford Armory, New York
Luis Miguel, Nokia Live, Dallas

Molotov, Miami Arena, Miami

Luis Miguel, Laredo Entertainment Center, Laredo, TX
Los Temerarios, DC Armory, Washington, DC
Molotov, Harbour Center, Ft. Myers, FL

Molotov, Masquerade, Tampa

Molotov, Hard Rock Cafe, Ortando

Molotov, Masquerade, Atlanta

Molotov, Planeta Bar-Rio, San Antonio

Los Temerarios, Club 8 Segundos, Indianapolis

11-12Luis Miguel, Estadio Velez, Buenos Aires, Argentina

12
12
13
13
15
16
17
18
18
19
19
19
20
20
20
23

TOP 10 SPANISH-LANGUAGE SHOWS

- DN aE N -

-1

Molotov, Buck Ugly, Laredo, TX

Los Temerarios, Aragon, Chicago

Molotov, Planeta Bar-Rio, Houston i
Los Temerarios, Grand Valley Dale Ballroom, Columbus, OH

Molotov, Beaumont Club, Kansas City

Molotov, Gothic Theater, Denver

Molotov, Velvet Room, Salt Lake City

Molotov, Confetti’s, Reno, NV

Los Temerarios, Prime F. Osborn IIT Convention Center, Jacksonville, FL
Luis Miguel, San Carlos De Apoquindo, Santiago, Chile

Molotov, Catalyst, Santa Cruz, CA

Los Temerarios, Lakeland Civic Center, Lakeland, FL

Luis Miguel, Quinta Vergara, Vina Del Mar, Chile

Molotov, Slim’s, San Francisco

Los Temerarios, Sarasota Bradenton Convention Center, Sarasota, FL
Molotov, Vault 350, Long Beach, CA

TOP 10 ENGLISH-LANGUAGE SHOWS

ON HISPANIC NETWORKS MOST WATCHEO BY HISPANICS

Asi Es Gitberto Gless
Cine Especial (Sun.)

Grey'’s Anatomy
0 MLB ALDS Game 1 (Angels vs. Yankees) |

La Esposa Virgen 1 MLB ALDS Game 4 (Angels vs. Yankees) |
Contra Viento Y Marea 2 S
Inocente De Ti 3 Desperate Housewives
Don Francisco Presenta 4 Llost
Noticiero Univision Presenla 5 George Lopez
Cristina 6  Without A Trace
Casos De La Vida Real 7 The OC
Sédbado Giganle 8 Invasion
9
1

Oct. 3-9; Hispanics 2+. Source: Neilsen Media Research
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CONTEMPORARY

EDUARDO OSORIO En Exclusiva (Respek/
ENANITOS VERDES Luz De Dia (Universall
GI0 Sefiora (Universall
{NES GAVIRIA Qué Paso (Respek/
INTOCABLE Es Mejor Decir Adids (EM/ Latin/
LUIS FONSI Estoy Perdido Universal)
TONY TOUCH Play That Song (EM/ Latin)
XARAH Mentiroso /Respek/

REGIONAL MEXICAN

ALEJANORD FERNANDEZ Canta Corazon (Soay BMG Norte)
ANDY ANDY Qué lronfa fUrban Box Office/Wepal)

BETO TERRAZAS E! So! No Regresa /Sony BMG Norte)
CONJUNTO RIO GRANDE La Serpiente (Oiscas Joey/
DUETD VOCES DEL RANCHO E! Tercer Jaidn (EM/ Latin/
INTOCABLE Es Mejor Decir Adids (EM/ Latin/

LA CHIO Que Dijiste Ta (Saay BMG Norte)

LOS ORIGINALES DE SAN JUAN Dos Boteilas De Mezcal (EM/ Latin/
LOS RAZOS La Regaiiona (Sony BMG Norte)

PEPE AGUILAR Bohemio De Aficion fSony BMG Norte)
VICENTE FERNANDEZ CON JAVIER SOLIS Mentira, Mentira /Sony BMG Norte/
DJ KANE Brinca /EM/-Latin/

Los Maquinistas Del Norte Amor En Secreto (Mock & Aoll)

TROPICAL

DJ KANE Brinca (EM/ Latin/
EDUARDO OSORIO En Exclusiva /Respek/

EL GRINGO DE LA BACHATA Peroc Como Te Olvido (Mock & Roll
SONORA CANOELA Ei Sonidere (Mock & Roll)
SONORA CANDELA La Tortura Mock & Rolll

XARAH Mentiroso /Respek/
DON DINERO Si no hay pa’ mi {Universal)
ADASSA fIPITBULL Kamasutra fUniversal)
GIO Sefiora Universal)

LA SECTA ALL STAR-Llora Mi Corazén (Universal)
MACH &DADDY La Botella {Universall
ORISHAS E kilo {Universall
TONY TOUCH f/IVY QUEEN Saca La Semilla (EM/ Latin)

ROCK/ALTERNATIVE

RESISTENCIA SUBURBANA Adonai (Delanuca/

LA 4 8 o

| -

RATONES PARANOICOS Sigue Girando (Delanucal

v

0002
2000

i Qué Pasa Radio!

There's little movement on the Regional Mexican chart this week, though a few
songs have moved up a couple of positions. Only two songs make considerable jumps:
Los Huracanes Del Norte’s “Nada Contigo” (Univision Records) moves up four positions,
to No. 6, and Banda El Recodo’s “Parece Mentira” (Fonovisa) moves up six positions,
to No. 22. There dre two new entries: ElL Momento’s “Porque Estés Enamorada” (EMI
Latin), at No. 24, and Lupillo Rivera’s “Qué Suerte La Mia,” at No. 29.

A few songs take nice jumps on the Contemporary chart. Cristian Castro’s “Amor
Eterno” (Universal Music Latino) moves up five spots, to No. 16; Ricky Martin’s “Qué
Mas Da” (Columbia) moves up six positions, to No. 19; and Thalia's “Un Alma
Sentenciada” (EMI Latin) also moves up six spots, to No. 22. Frankie J enters the
chart at No. 30, with “More Than Words” (Columbia).

In Tropical, Grupo Mania’s “La Peleona” moves up seven positions, to No. 9; Ivy
Queen moves up eight spots, to No. 11, with “Cuéntale” (La Calle); and Glory's “La
Traicionera,” featuring Don Omar, is up six spots, to No. 23 (VI/Machete Music).
Chayanne’s “No Te Preocupes Por Mi” (Sony BMG) enters the chart at No. 18, Marc
Anthony’s “TG Amor Me Hace Bien” (Sony BMG) enters at No. 27, and Obie Berm(dez’s
“Celos” (EMI Latin}) enters at No. 29.

Hey, station PD: Did you report your adds yet? Report them and make things
happen! The deadline is Tuesday at noon PT.

.3
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REG/ONAL MEXICAN TOP 30

October 14, 2005 POWERED

WEK  WeEK  ARTIST TITLE LABEL(S) e P VE TSN MED l A B A SE
1 @ CONJUNTOPRIMAVERA Adn Sigues Siendo Mia (Fanovisal 1454 +112 15 5012 .

2 @ LOSTIGRES DEL NORTE Socios (Fonovisa/ 1388 +171 9 5012 MOST ADDED

4 3 BETOY SUS CANARIOS No Puedo Olvidarte (Disa/ 1191 15 17 4712 ARTIST TITLE. LABEL(S) ADDS
3 4 PATRULLA 81 Eres Divina (Disa/ 1160 55 30 48)2 KPAZ DE LA SIERRA Pero Te Vas A Arrepentir (isa/ 3
6 @  LOSTUCANES DE TIUANA Como La Ves (Unersal 938 +79 7 an fg:ﬁ:;:s;"i'mm :o"c“mi'msvﬁ:/“" e :
10 0 LOS HURACANES DEL NORTE Nada Contigo {Univision/ 936 +142 8 44/ PATRULLA 81 Eres ivina / Disa/ 2
[ o K-PAZ DE LA SIERRA Mi Credo (Disa/ 829 +59 23 421 BETO Y SUS CANARIOS No Puedo Olvidarte (Disa/ 2
7 8  SERGIO VEGA “EL SHAKA® Duefio De Ti (Sany BMG Norte/ 802 54 25 a3n L0S RIELEROS OEL NORTE Que Ef Mundo Ruede (Fonovis) 2
8 9 GRUPO BRYNDIS Por Muchas Razones Te Quiero (Jisa/ 789 -19 12 381 GRUPO MONTEZ DE DURANGO Ven Conmigo (Disa/ 2
9 10 BANDALOSELEGIDOS Fruta Prohibida (Fomovisa) m 26 17 an BRONCO "EL GIGANTE DE AMERICA™ Po Ti. fFonorisa/ 2
13 @  L0SRIELEROS DEL NORTE Oue El Mundo Ruede (Fonovisal 071 +22 16 EY7) TR et o 2

PESADO A Chillr A Otra Parte (Warner M.LJ 2

1 12 GRUPO MONTEZ DE DURANGO Ven Conmigo (Disa/ 684 -59 10 36/2 INTOCABLE Es Mejor Decir Adids (EM/ Latin Norte) 2
16 () CUISILLOS Descontrolado (Balboa) 636 +1 6 3200 MOST

15 14 JOANSEBASTIAN Inventario (Balboal 617 26 7 30/0

14 15  CARDENALES DE NUEVO LEON Quiero Que Sepas (Disa/ 612 65 7 30/0 INCREASED PLAYS

19 (O  K-PAZDE LA SIERRA Pero Te Vas A Arrepentir (isa/ 598 +87 3 2813 R T":%?Xls i

q INCH
2 @ Pesapoa Ehﬂlar AOtra Pam.z '/bf’amerM.L/ 560  +101 3 2612 INTOCABLE bs M;l’“ Ty a0
20 @ DUELO Le Dije Al Corazén (Univision) 560 +94 5 250 LOS TIGRES DEL NORTE Socios (Fororisa/ Y]
17 19 BRONCO “EL GIGANTE DE AMERICA" Por Ti(Contra Viento Y Marea) (Fonovisa) 545 -47 " 2912 L0S HURACANES DEL NORTE Nada Contigo (Univision/ +182
Al @ JENNI RIVERA Qué Me Vas A Dar (Univision) 530 +66 4 25(0 EL MOMENTO Porque Estés Enamorada [EM/ Latin) +133
23 €  DIANA REYES EISol NoRegresa (Universal 515 +75 14 2972 PEPE AGUILAR Boherio De Afcion (Sony BMG Narte/ +132
28 €@ BANDAELRECODO Parece Mentira (Fonoviss) 508  +115 2 25(1 ::;’;‘:léf:;c& "‘)":“ed" a"'“:"elf/”"’a’, +:f§
18 23 BETOTERRAZAS Muiieca De Ojos De Miel (Sony BMG Norte) 497 36 1 3N CORJUNTO PRIM Av!;’:‘:ﬁn“s‘;fes ;’i’;’;ﬁ""m Fownisa :m
@  ELMOMENTO Porque Estis Enamorada (EM/ Latin) 470 +133 1 26/0 PESADO A Chiltar A Otra Parte (Warmer #.L) +101
26 g LOS TEMERARIOS Por Tu Maldito Amor (Fonovisa) 430 +26 3 231 QUELD Le Dije Al Corazon {Univision) +94
2% ALEGRES DE LA SIERRA Asi Como Hoy (Viva Music/ 429 0 7 2710
75 €D  LUPILLORIVERA Ya Mg Habian Dicho (Univision/ 424 0 20 m NEW & ACTI VE
29 @ COYOTEY SUBANDA TIERRA SANTA Suspiros (Univision) 420 +86 7 23 #08,':,?"0.83(:72"28 0% DURANED e Vueia (Disal
@  LUPILLO RIVERA 0ué Suerte La Mia Univision) My 489 1 WD ||
27 €)  L0SMORROS DEL NORTE i Aretito (isa/ 410 +15 10 28/0 Total Plays: 371, Total Stations: 13, Adds: 0

61 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the gmtl:gls DF :?BAS“?.IO Mentl'r osa. /Hy“am.'}

airplay week of 10/2-10/8. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied intotal plays, the song with the largerincrease | 10tal Plays: 365, Total Stations: 17, Adds: 1

in plays is placed first. Songs beiow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R | PEPE AGUILAR Bohemio De Aficion (Sony BMG Norte/
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest | Total Plays: 332, Total Stations: 19, Adds: 1
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned | VICTOR GARCIA Loco Por Ti (Sony BMG Norte/

an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (@ 2005, Arbitron Inc.).© 2005 Radio & Records. Total Plays: 322, Total Stations: 18, Adds: 1
ALACRANES MUSICAL Si Yo Fuera Tu Amor (Univision/
Total Plays: 313, Total Stations: 19, Adds: 1
MOST rom. | INTOCABLE Es Mejor Decir Adics (EM/ Latin
PL A YED RECURREN TS | ARTIST TITLE LABEL(S) PLAYS Total Plays: 302, Total Stations: 20, Adds: 2
. - . POLOD URIAS Y SU MAQUINA NORTENA Carifo Santo Fonovisa/
o, [ LU D e S D252 803 | Total Plays: 302, Total Stations: 19, Adds: 0
ARTIST TITLE LABEL(S) PLAYS ‘ PANCHO BARRAZA ¥ Las Mariposas (Balboa 381 PATRULLA 81 Ya No Puedo Olvidarte (Jisa/
| Total Plays: 296, Total Stations: 17, Adds: D
GRUPO INNOVACION Maiiana Que Ya No Esté (Univision/ 593 LOS TIGRES DEL NORTE La Sorpresa (Fonovisa/ 365 LDS SIERRENOS OE SINALOA Te Veré Llorar (Disa/
) ; " ] . Total Plays: 291, Total Stations: 13, Adds: 1 -
INTOCABLE Tiempo (EM Latin/ 561 | LOS TEMERARIOS Ni En Defensa Propia Fanovisa) W e ranked by total plays
RAMON AYALA Y SUS BRAVOS OEL NORTE Ya No Liores (Freddie/ 462 LOS HOROSCOPOS DE DURANGO SiLa Quieres Disa/ 288 Station playlists for all R&R reporters are available
CONJUNTO PRIMAVERA Hoy Come Aver (Fanovisa/ 450 | KPAZDELA SIERRA Volvers (Univion m on the web at

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R's INDUSTRY VIP PACKAGE o8 1 et epers

RER Today: The Industry's Leading Daily Fax
R&R's Today's News
Email updates of breaking stories
The R&R Directory
The:most comprehen purce guide avail

SAVE OVER 25%!

R&R’'S INDUSTRY VIP PACKAGE IS 5445688
{Regular rate $5956.00)

Call R&R at: Subscribe online:

310-788-1625 www.radioandrecords.com

)
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CONTEMPORARY TOP 30

October 14, 2005 POWERED ]
SEBC Wk ARTIST TITLE LABEL(S) s PLAYS j T A ME]"ABASE
1 o RBD Solo Quédate En Silencia [EM/ Latin 773 +34 16 24/0 1
2 2 SHAKIRA f/ALEJANDRO SANZ La Tartura (£pic f2a 58 2 230 MOST ADDED
3 3 LAURA PAUSINI Viveme (Warmer M.L} 594 -23 31 22i0

ARTIST TITLE LABEL(S) ADDS
5 4 SHAKIHA No (Eplﬂ 57E -4 12 ZU“ NO ADDS.
4 5 LUIS FONSI Nada Es Para Siempre Universall 564 -45 19 22j0
6 6 LA 5A ESTACION Alga Mas (Sony BMG) 52€ -27 33 23/0
10 @ CHAYANNE No Te Preacupes Por Mi (Sony BMG) 501 +51 7 18/0 MOST
7 8 REIK Yo Quisiera (Sony BMG) 482 -26 22 20/0 INCREASED PLA YS
9 o LA 5A ESTACION Daria (Sony BMG) 478 +6 7 1710 - ; . e
14 @ JUANES Para Tu Amar (Universal) _ 41 +61 6 1m o7 T INC’;:XSE
8 11 RICARDO MONTANER Cuando A Mi Lado Estas (EM Latin) 467 -6 13 2010 CHRISTIAN CASTRO Amor Eterno (Universa) +75
11 @  JUANES La Camisa Negra (Universal) 444 +1 35 2410 RICKY MARTIN fIFAT JOE Qué Més Oa (Columbia/ +68
12 13 LU PorBesarte (Warner M.L.) 418 12 10 14/0 JUANES Para Tu Amor (Universall +61
13 14 ALEJANDRO FERNANDEZ Canta Corazon (Sony BMG) 378 -35 14 20/0 SIN BANDERA Suelta Mi Mano /Sony BMG) +56
15 ) MARCO ANTONIO SOLIS Siempre Ti A Mi Lado Fonovisa) 333 +5 17 15/0 g:;'v""*r“’:%ffésp& "c "L’s“"’" ﬁdisff g;';b{)m’ (Universal) +:‘1‘
o reocu| or vl +
4B 16 CHRISTIAN CASTRO Amar Eterna tUniversal 328 +75 2 1300 b et NUES"M s ;W e
16 @  0LGATARON Vete Vete (Sany BMG) 328 +2 6 8/0 REIK Noviembre Sin Ti (Sany BMG) 46
4 0 COTIflJULIETA VENEGAS & PAULINA RUBIO Nada Fue UnError (Universal) 303 +54 8 9/0 THALIA Un Alma Sentenciada (FM/ Latin +45
25 @ RICKY MARTIN fIFAT JOE Qué Mas Da {Columbia) 294 +68 3 11/0 LUIS FONSI Estoy Perdido Universal) +42
17 20 LA SECTA ALLSTAR LaLocura Automatica (Universal) 264 57 19 14/0 NEW& ACTIVE
20 21 REYLIBARBA AlFin Me Armé De Valor (Sony BMG) 248 -9 9 12/0 " ¥ i
28 @ THALIA Un Alma Sentenciada (EM/ Latin) 243 +45 3 mmn AVENTURA f/DON OMAR Ella Y Yo fPremium
27 @ ESTEFANO El Hombre Que No Ha Sido El De Tus Suefios {Universal) 237 +14 5 101 Total Plays: 162, Total Stations: 5, Adds: 0
18 24 THALIA Amar Sin Ser Amada (EM/ Latin) 236 -48 20 13/0 yA"m No Te Apartes De Mi (Warner M.L.)
26 25  ANGEL & KHRIZ Ven Biilalo (Machete Music/ 209 -16 6 50 Total Plays: 161, Total Stations: 5, Adds: 0
23 26 TOMMY TORRES Un Poquito (Ole Music) 201 -33 9 5/0 GIO Sefiora (Universal)
— €D LUNY TUNES fWISIN & YANDEL Rakata /Universal 180 +20 7 6/0 Total Plays: 147, Total Stations: 6, Adds: 0
30 @  LASECTA ALLSTAR Llora Mi Corazén fUniversal 177 +7 2 aj0 MARIANA No Vuelvo Contigo (Univision)
29 29 ANDY ANDY Qué lronia (Urban Box Office/Wepa) 169 8 12 8i0 ToilFgs: 31 Tiral Seelins: 6, K0srd
&)  FRANKIEJ. More Than Words /Columbia) 164 +7 1 70 LUNY TUNES {IBABY RANKS... Mayor Que Yo (Universal)

28 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 10/2-10/8. Bullets apoear on songs galning plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase
In plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitren Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

PLA YEDﬂl}IggZRRENTS ARTIST TILE LABELS) PoAYS
RICARDD ARJONA Por Qué Es Tan Cruel E Amor /Sony BMG) 176

ARTIST TITLE LABEL(S) ;EE; LA BREJA DE VAN GOGH Rosas (Sony BMG) 175
REYLI BARBA Amor Del Bueno (Sony BMG) 366 | DADDY YANKEE Lo Que Paso, Pasé (£/ Cartel/ViiMachete Music) 175
TIZIAND FERRD wiPEPE AGUILAR Mi Credo /EM/ Latin/ 222 ALEKS SYNTEK fIANA TORROJA Duele E} Amor (EM! Latin/ 173
FRANCO DE VITA T0 De Qué Vas (Sory BMG) 218 I JUANES Volverte A Ver (Universa) 170
FRANKIE J. flBABY BASH Obsession (No Es Amor) {Columbia) 07 MAUA Mariposa Traicionera (Waraer M.L./ 160

Total Plays: 139, Total Stations: 6, Adds: 0

LUIS FONSI Estoy Perdido //niversal)
Total Plays: 126, Total Stations: 3, Adds: 0

EL CANTO DEL LOCO Ya Nada Volvera A... (Sony BMG)
Total Plays: 123, Total Stations: 3, Adds: D

ZION & LENNOX fIDADDY YANKEE Yo Voy (Sony BMG)
Total Plays: 122, Total Stations: 3, Adds: 0

PABLO MONTERO Se Te Olvidd (Univision)
Total Plays: 115, Total Stations: 7, Adds: 1

BLACK EYED PEAS Don't Lie /A&M/interscape)
Total Plays: 113, Total Stations: 3, Adds: 0

Songs ranked by total plays

Station playlists for ali R&R reporters are available
on the web at www.radioandrecords.com.

ALS (Lou Gehrig’s disease) strikes people of every age and background.
Chris Rice battles ALS with courage and help from MDA.

ALS DOESN'T PLAY FAVORITES

Jerry Lewis,
National Chairman

www.als.mdausa.org
(800) 572-1717

MUSCULAR DYSTROPHY ASSOCIATION

ord Leader in AL
Rv:search and Servigag
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TROPICAL TOP 30

rOWEREDT]
October 14, 2005 H E “l AB ASE
UsT  THIS TOTAL ‘- WEEKSON  TOTAL STATIONS/ .
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART ADDS
1 a AVENTURA f/DON OMAR Ella Y Yo (Premium) 289 +3 9 10/0 ] .
2 @ SHAKIRA fIALEJANDRO SANZ La Tortura (Epic/ 65 +22 2% 12/0 MOST ADDED
3 6 N’KLABE Amor De Una Noche (Sony BMG) 254 +41 7 14/0 ARTIST TITLE LABEL(S) o
4 € LUNY TUNES f/WISIN & YANDEL Rakata (Universsl) 209 415 2 110 |y anps.
5 o ANDY ANDY Qué Ironia (Urban Box Office/Wepa) 205 +11 23 1210
6 e LUNY TUNES f/BABY RANKS... Mayor Que Yo (Universal 195 +1 26 9/0
9 0 MARC ANTHONY Amigo /Sony BMG) 175 +17 1" 80
7 8 DADDY YANKEE Lo Que Pas, Pasd (E/ Cartel/ViiMachete Music) 167 25 a4 11j0 M Ds T
16 € GRUPOMANIA La Pelcona (Universal) 1w 6 610 INCREASED PLAYS
8 10 LUIS FDNSI Nada Es Para Siempre (Universal) 140 28 17 9/0 TomL
19 m IVY QUEEN Cuéntale (L2 Calle) 131 +36 2 6/0 ARTIST TILE LABELS) m&:ﬂss
1" & 06 Mil A 7 B 0
12 MASTERJOE& O 'BI.AC~K il Amores (Ol Ml/.w:{ 131 13 12 b RBD S6lo Quédate En Stencio (EM/ Latin) +53
10 13 DON OMAR Reggaetdn Latino (Urban Box Office/Universal) 127 -26 24 70 N'KLABE Amor De Una Noche (Sany BMG) +47
17 m CHICHI PERALTA La Zalamera (Vene Music/Universal) 123 +14 5 6/0 CHAYANNE No Te Preocupes Por Mi (Sany BMG/ +37
13 15  JUANES La Camisa Negra (Universal) 17 16 26 6/0 IVY QUEEN Cuéntale [La Calle) +36
12 16 DADDY YANKEE Mirame (£ Cartel/Vi/Machete Music) 116 17 20 9/0 ESTEFAND £l Hombre Que No Ha Sido... (Universall +34
21 @  JOHNERIC Tembieque /Sony BMG) 11 +20 4 8i0 :r"rgikugv 'é:nsls De Lado :, Lado findependent) *::
@ CHAYANNE No Te Preocupes Por Mi (Sany BMG/ 107 +37 1 4i0 ELGRAN mMB;a Dml;m RCO Mequ EnEl Ae (Sany BMG/ :31
18 19 LASECTA ALLSTAR LaLocura Automitica (Universal 100 6 1 610 REIK Noviembre Sin Ti Sony BMG) +28
14 20 BRENDA K. STARR T Eres (M Voz/ 97 -29 20 70 BIMBO Fuleteama €I Tanque (Urban Box Office) +27
15 21 GILBERTO SANTA ROSA Dime Lo Que Quieres (Sony BMG/ 96 -28 5 70
- @ EL GRAN COMBO DE PUERTO RICO Me Dejé En €I Aire (Sony BMG) 93 +31 8 5/0
29 @ GLORY fiDON OMAR La Traicionera (V//Machete Music/ 93 +21 4 6/0 NE IVE
- @ BIMBO Fuleteama €l Tanque Urban Box Office) 92 +27 2 70 w & A cr
22 25  BANDA GORDA Déjalo Ahi (MP) 87 2 4 50 HECTOR “EL BAMBINO"Canr {Machete Music)
28 €D  RICKY MARTIN flFAT JOE Qué Més Da (Columbia) 83 +11 2 50 S SO A
@  MARC ANTHONY Tu Amor Me Hace Bien (Sony BMG) 80 +26 1 20 e —
24 28 ZION & LENNOX Don't Stop {No Pare) (Sony BMG) 80 -5 13 6/0 e ;EREZ, Hl Perro Ajeno l Jé " ’
@  OBIE BERMUDEZ Celos (EM! Latin/ 8 413 1 30 Total Plays: 71, Total Stations: 3, Adds: 0
25 30 WKLABE Love Saisa (Sony BMG) 18 4 19 70 RBD S6lo Quédate En Silencio (EM! Latin)
15 Tropical reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Total Plays: 70, Total Stations: 3, Adds: 0
of 10/2-10/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is e c
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each "f‘ Ol:g'HY -&sglixm‘g RA. Tu.iln ':;Y {]0 SinTi &N
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- otal Plays: 67, Total Stations: 4, Adds:
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH ALEJANDRO FERNANDEZ Canta Corazén (Sony BMEG)
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. Total Plays: 67, Total Stations: 3, Adds: 0
ESTEFANO €I Hombre Que No Ha Sido... (Universal)
MO sr | Total Plays: 65, Total Stations: 5, Adds: 0
' rom. | YAGA & MACKIE El Tren (La Cafle
P LA YE D R E CUR R E N TS ARTIST TITLE LABEL(S) PLAYS Total Plays: 64, Total Stations: 6, Adds: 0
— AVENTURA Un Beso (Premium)/
ARTIST TITLE LABEL(S) pLAvs | 210N & LENNDX f) DADDY YANKEE Yo Voy (Sony BMG/ 81 Total Plays: 61, Total Stations: 3, Adds: 0
ANGEL & KHRIZ Ven Balo (Machete Music) 159 | DON OMAR Pobre Diabla (V/Machete Music . LA MAKINA No Me Muero Por Nadie (/&)
Total Plays: 57, Total Stations: 4, Adds: 0
ZION & LENNOX Doncella (Sony BMG/ 17 TITO NIEVES Fabricando Fantasias (SGZ Entertainment/ n —
Songs ranked by total plays
DJ NELSON fH. “EL BAMBIND" & DIVIND Esta Noche De Travesura (Unversal/ 87 | MONCHY & ALEXANDRA Hasta £I Fin (&) 68 Station playlists for all R&R reporters are available
DADOY YANKEE Gasolina (E/ CartelVMachete Music 85 | VICTORMANUELLE Te Propongo (Sony BME/ 58 on the web at wyw. radioandrecords. com.
(" N\ 7 )
TW  ARTIST Tile Labels) W ARTIST Tite Labek)
1 DELUX Mss De Lo Que Te Imaginas (Ramper/V&J) 1 EDGAR DANIEL MeExtrafiards (MF)
2 NATALIAY LA FOROUETINA Ser Humano /Sony BMG) 2 OTRANOTA €l Mapén Mock & Rol)
3 CIRCO Un Accidente (Universal) 3 BIMBO Fuleteama £l Tanque (Urban Box Office)
4 JAGUARES La Forma (Sony BMG) 4 TAINO Traga (Universal)
5  CIRCO Cascardn (Universal) 5 LA MAKINA No Me Muero Por Nadie (/&N)
6  ORISHAS Naci Orishas (Universal) 6  TITO ROJAS SiTu Te Vas (MP/
7 CAFETACUBA Mediodia (Universall 7 GLORY f/DON OMAR La Traicionera (Vi/Machete Music)
8  COTIfIJULIETA VENEGAS & PAULINA RUBIO Nada Fue Un Error (Universal) 8  JOHN ERIC Tembleque (Sony BMG)
S Bk L B LT G S e ) 9 NESSBAUTISTA fiN.0.RE. BIG MATO & GEMSTAR Que Dolor Vigin)
:‘1’ :"';'I“:':"f g‘:::"? ’”Z’"f:;;/ 10 MASTER JOE & 0G BLACK Mil Amores (0l Music/
NIMAL ativo (Unit
11 BANDA GORDA Déjalo Ahi /MP;
12 LA SECTA ALLSTAR Consejo Universal 12 FEY Baco AW ';:m. —
13 ENJAMBRE Mujer EnLa Caja (Osa/V&u) L L
14 ANDREA ECHEVERRI A Eme 0 (Naciona) 13 YERBA BUENA Suger Daddy (Racor & Tie/
15  GHHS Tu Amor Me Renueva La Vida (Sandhous/ 14 JLAB No Hay Nadie Igual Como Ti (Artemis)
15 GRUPO MANIA La Peleona (Universal)
Songs ranked by total number of points. Data compiled from playlists submitted on a weekly basis by 10
specialty rock/alternative shows, airing at least 2 hours per week, on radio stations across the country. S Songs ranked by total number of points. 22 Record Pool reporters. )
| - J
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Martha Stewart
Living Radio
Martha Stewart Living Radio is
looking for experienced show hosts
to entertain and engage listeners
while working with a fantastic team
of lifestyle experts. This is an excit-
ing opportunity to be part of a
whole new genre of radio.
Please send resume and aircheck
to:
Martha Stewart Living
OmniMedia
11 West 42nd Street
New York, NY 10036
Attn: Charlotte Burke, VP Gen-
eral Manager Radio
EOE

MIDWEST

On-air Personalities
107.9 “The Track”, is currently seek-
ing applicants for full-time On-air Per-
sonalities. Candidates must have at
least 5 years experience in an AC, CHR
or Oldies format. Looking for team
players with the ability to contribute to
the success of our new format. Must
provide references and have a suc-
cessful, verifiable track record. Please
send your resume and aircheck to:
Tom Watson, Entercom Indianapolis,
9245 N. Meridina Street, Suite 300 In-
dianapolis, IN 46260. MP3/Email to
twatson@entercom.com. No phone
calls. Entercom Indianapolis is an
Equal Opportunity Employer.

:
gg.
,g N ADY

Enfrovnsnon Rodlo/
Sacramento seeks
Program Director
for Rythmic CHR KBMB-FM,
“The Bomb".
if you enjoyed reading David ver-
sus Goliath as a kid and now you're
a PDlooking for a good battle —you
might enjoy living in Northern Cali-
fornia. We are looking for an expe-
rienced PD who thinks, creates and
acts to win.
You must be a team player and
coach. You must be competitive
yet subtle. Moreover, you must be
aleader.
If this sounds interesting —
send me your resume.

Fax: 916-646-2038 or email:
llemanski@entravision.com
Entravision is an Equai
Opportunity Employer

e Lo oo TR

HOW TO REACH US RADIO & RECORDS, INC./ 2049 CENTURY PARK EAST, 41ST FLOOR, LOS ANGELES, CA 90067

OPPORTUNITIES
|

- KE/N

SPORTS RADIO-AM 1130

Local Sales Manager
KFAN-AM 1130, Americas premiere sports
talk radio station, home of the MN Vi-
kings and MN Timberwolves in Minne-
apolis-St. Paul, is looking for an experi-
enced Local Sales Manager. Do you have
first hand experience with developing
direct sales? Do you understand what
sports marketing can do for your clients?
Can you build, lead and motivate a win-
ning sales team? Are you a natural cre-
ative problem solver that strives to be the
best at everything you do? Then this may
be the team for you. Bring your winning
attitude and your business savwy and join
KFANI Send your resume to
carriemartinson@clearchannel.com. EOE

CHR Nights/Imaging. Please send your
demo, resume and samples to: Stan Priest,
HOT 96, P.0. Box 3848, Evansvilie, IN 47736.
Email stan@hot96.com. EOE (10/14)

Rock PD needed for smail snowbelt mar-
ket. Airshift required. Stable company.
Programming philosophy, tape & resume
to: daveanthony@beilsouth.net. EOE
{10/14)

News Director for small market; five years
experience minimum. WCMY/WRKX,
216 W. Lafayette St., Ottawa IL 61350.
jay@wecmy1430.com. EOE (10/14)

WEST

Program Director
KSFO San Francisco

If you can take us to the next level,
here’s a rare career opportunity for
you. KSFO, one of America’s great
radio stations, needs a programmer
who knows what it takes to make
great radio. Work along side some
of the best in the business, for the
best company in the business.

If you have a track record of suc-
cess in the talkradio format, prefer-
ably with some music background
and a passion to win, e-mail your
letter and resume to:
jack.c.swanson@abc.com

ABC Radio is an Equal Opportunity
Employer

' POSITIONS SOUGHT |

Back to Basics

Smailer AM Heritage stations. Forget
butting heads with the monster
syndicators. Love the locals! We're a
husband/wife broadcast team dedicated
to restoring home-grown, local (read
ratings and revenue) radio. We're
community-oriented, fun, informative
and major market experienced. We'll
work for a single base salary plus a
commission split for selling the program.
All markets considered.(419) 222 - 0640.
dshreefer@woh.rr.com

Free Advertising

Radio & Records, Inc. provides free (20 words maxi-
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought.

Deadline

To appear in the following week's issue, your ad must be
received by Thursday noon {PST), eight days prior to issue
date, Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11° company/station letterhead and are
accepted oniy by maii or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
.com. Address all 20-word ads

Grab KC CARSON now! Creative, versatile,
conscientious vet with fun, natural

adult delivery ready to be snagged. Proven
success in one major, one large

and several medium mkts, Even tempera-
ment. Email: kccarson@msn.com (614)

579.3119. (10/14)

Radio news anchor - a pro - seeks a posi-
tion at a Northeast station. Call: (646) 808-
4012. (10/14)

Creative copywriting and voice talent for
hire. Traditional or twisted. Val Jones
Edutainment/Creative  Services at
www.iamvaljones.com. Call: (800) 947-
9392. (10/14)

The 2002 R&R Rock PD of the Year
nominee is available to program your
station! Contact DEBBIE WYLDE at:
debandnub@aol.com. (10/14)

Ambitious, hard-working, punctual young
individual new to broadcasting, trained, and
willing to relocate. THURMAN: (405) 741-
0780. (10/14)

(DETRDIT) 16 years in radio. | can do pro-
motions, board op and DJ. But | can't do
my taxes! Ohwell.. I'm a hard worker and |
sound good on the air. dijmartin88@
hotmail.com. (10/14)

Self-motivated, passionate, experienced
Mobile DJ. Technical background, hip,
smaooth voice, dependable, outgoing person-
ality. Wilting to travel. REGGIE: (972) 697-
7290 livewire1008@sbcglobal.net. (10/14)

RADIO & RECORDS,

to R&R Free Opportunities, 2049 Century Park East., 41st
Floor, Los Angeles, CA 90067,

R&R Opportunities

Advertising

1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch (860
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www.radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail.

To appear in the following week’s issue, your ad must
be received by Thursday noon {POT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
2049 Century Park East, 41st Floor, Los Angeles,
CA 90067.

INC.

2049 Century Park East, 41st Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 2049 Century Park East, 41st Floor, Los Angeles, Califomia 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonabie care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material for

Al letters toR&Rorits

Editors will be

intended for icati p

Publisher.

and may
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

be used for this purpose. Letters may be edited

© Radio & Records, Inc. 2005
POSTMASTER: Send address changes to R&R, 2049 Century Park East, 41st Floor, Los Angeles, California 90067.

WEBSITE: www.radioandrecords.com

CIRCULATION: 310-203-8727 kmumaw @radioandrecords.com
NEWS DESK:

R&R MUSIC TRACKING:

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:  310-553-4330
WASHINGTON, DC BUREAU: 301-951-9050

310-788-1625
310-788-1699
310-788-1668

310-203-8727
310-203-9763
310-203-9763

subscribe @radioandrecords.com

310-203-9763 mailroom @radioandrecords.com

301-951-9051

newsroom @radioandrecords.com

cmaxwell@radioandrecords.com jhoward @radioandrecords.com

ADVERTISING/SALES: 310-553-4330  310-203-8450 NASHVILLE BUREAU: 615-244-8822 615-248-6655  |helton@radioandrecords.com

hmowry @radioandrecords.com
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MARKETPLACE

LEGAL NOTICE MARKETING & PROMOTION VOICEOVER SERVICES

‘ UNITED STATES DISTRICT COURT

|

DISTRICT OF MASSACHUSETTS

SECURITIES AND EXCHANGE COMMISSION,
Plaintiff,

Vs,

BRADFORD C.BLEIDT and )
ALLOCATION PLUS ASSET MANAGEMENT)
COMPANY,INC.,

Defendants.

Civil Action No.04-12415-NG

NOTIC: OF PIROVING THE AGREEMENT AND THE RETRANSFER
OF ALL 3F THE STOCK IN WBIX CORP,TO ALEXANDER G LANGER FREE AND CLEAR OF LIENS, CLAIMS, ENCUMBRANCES
AND 115 ERESTS, AND (8] GRANTING RELATED RELIEF PLEASE TAKE NOTICE THAT on September 27, 2005, David A Vicinanzo,
the c0.1 fled 2 Motion hor

of alt of the Langer Free and Clear of Liens,
(the “Approval Mation"). PLEASE TAKE FURTHER NOTKCE
THAT 1 the #p:aroval Motion, the Recerves seeks an Orc er {a} approving the rescistion of the wale of af ssued and
outstanding apital s10ck of WEIX Corp. trom Alezandes G. waommmmmnurnnm

f the WBIX 3eschsion % )

the ramteof the s1ock 1oL anger ree 0 ciea of ol rlhts of ny other ieged equity blden o crediton with il such

nghts with claims
gainst Defercants Bradford C. Bheidh ("Bleidt’) and Allccation Plus Astet Management Company, Incl'AMo' a0y
APAM from takar g any 2ainst Langer or WBIX Com.
respecive property g g - it
equirng pe that upon the
transaction, assens
i erests, with al such el h =

Mexander G Lunder toan ownersp aterest In WBIX Corn.
00 s 3¢t PLEASE TAXE FURTHER NGTICE THAT & hearig will e heid 1o consider the el soughi i the Approval
Motion on Monday, October 24, 2005 at I_WM(

Courthoune, 1 C . Boston,

Masuchuserts 02210 (the “District Court).
PLEASE TAKE FURTHER NOTICE THAT objections, if any, to the relief requested
in tne Approval Motion, or to the final approval of the Rescission Agreement,
must be filed with the Clerk of the District Court and a copy of any objection
must also be served by hand, facsimile, e-mail, or overnight mail on counsel
to the Receiver,
Francis C. Morrissey,
Nixon Peabody LLP. 100 Summer Street,
Boston, MA 02110-2131, Fax: {866) 369-4742,
e-mail: fmordssey@nixonpeabody.com,
and on counsel to
Alexander G. Langer, Lawrence Litwak, Esq. 77 North Washington Street,
Boston, MA 02114, Fax: (617) 723-9490,
email: gltaxlaw@gis.net

$0 as t0 be received before the Hearing.

PLEASE TAKE FURTHER NOTICE THAT the Approval Motion and the Rescisston
Agreement are on file with the District Court and are available for review
during regular business hours. Copies of the Approval Motion and the
Rescission Agreement are also available (free of charge) upon request to
Jeffrey B.Gilbreth, Nixon Peabody LLP, 100 Summer Street, Bos(onl
MA 02110-2131,Tel:(617) 345-1000, Fax:(866) 812-3847,
email: Jgilbreth@nixonpeabody.com or
by downloading a copy at the following
website: http://extranet30.nixonpeabody.com

September 29, 2005 DAVID A.VICINANZO, RECEIVER

By his attorneys

/S/ Francis C. Morrissey

Kevin M. Fitzgerald (admitted pro hac vice)
Francis C. Morrissey (BBO #567589)

Nixon Peabody LLP

100 Summer Street

i

Boston,MA 02110 |

(617) 345-1000

]

www.radioandrecords.com

PUBLICITY PRINTS

Lithographed On Heavy, Semi-Gloss Paper

* REQUEST FREE
CATALOG AND SAMPLES!

B/W - 8x10's
500 — $90.00
1000 — $120.00

5x7 - JOCK CARDS
B&W 1000 — $100.00
Color 2000 — $408.00

» PRICES INCLUDE
TYPESETTING & FREIGHT

# FAST PROCESSING

#* OTHER SIZES AVAILABLE

PRICES SUBJECT 0

CHANGE WITHOUT HOTICE
»
Send 8x10 photo, check/M.O. Visa/MC. tnstructions to:
1867 E. Florida Street, Dept R Springfield, MO 65803
TOLL FREE: 1-888-526-5336

PICTURES

www.abcpictures.com

www.radioandrecords.com

Tt inousrar's Niwseares

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and
accompanied by payment. Visa/MC/AMEx/Discover ac-
cepted. One inch minimum, additional space up to six
inches available in incre-

ments of one-inch. Rates ; ::::: rtions $:ggg
for R&R marketplace {per 13 insertions  85.00
inch): 26 insertions  75.00

51 insertions  70.00

Marketplace

(310) 788-1621

Fax: (310) 203-8727

e-mail: kmumaw@radioandrecords.com

THATVAICEGUY =

|Badig Imaging

JOE CIPRIANO

PROMOS

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

www.joecipriano.com

ID’S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

CHRISTMAS PROGRAMMING

KRS §IEVENDS BN LERPRISE
RADIO’S FINEST HOLIDAY SPECIALS

800-231-6100

www.KrisErikStevens.com

BNISIRadiolISeminar

Improve your ratings. Improve your career

Keynote Speaker:

ESPN Radio’s Colin Cowherd

Saturday, Nov. 12, 2005, Hartford, CT

Featuring programmers from ESPN Radio, WCBS, WPRO
Details at www.bmstalent.com or call (205)979-4577

www americanradiohistorv com
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THE BACK PAGES rowerzp [
October 14, 2005 MEDIAB ASE
CHR/POP CHR/RHYTHMIC URBAN
w W w oW W Tw
1 1 MARIAH CAREY Shake It Off (/sland/iDJMG/ 1 c KANYE WEST Gold Digger /Roc-A-Fela//DJMG) 3 c YOUNG JEEZY HAKON Soul Survivor {Def Jam/IDJMG/
2 KELLY CLARKSON Because Of You /RCA/AMG/ 2 2 BOWWOW fICIARA Like You Columbia) 1 2 KANYE WEST Gold Digger (Roc-A-Fedla/|DJMG)
4 KANYE WEST Gold Digger {Roc-A-Fella/IDJMG/ 3 3 MARIAH CAREY Shake It Off fsland/IDJMG) 2 3 BOWWOW fICIARA Like You (Columbis/
5 GREEN DAY Wake Me Up When September Ends (Raprise/ 5 o YOUNG JEEZY f/AKON Soul Survivor (Def Jam/IDJMG) 4 4 MARIAH CAREY Shake It Off island/IDJMG)
3 5 WEEZER Beverly Hills (Geffen/ 4 5 DAVIDBANNER Play (SRC/Universsl) 5 5 DAVIDBANNER Play (SRC/Universal)
8 o BLACK EYED PEAS My Humps (A& M/interscape) 9 8 CHRIS BROWN f/JUELZ SANTANA Run It {/ive/Zomba Labe! Group) 7 o TWISTA f/TREY SONGZ Girl Tonite (Atésntic)
7 7 LIFEHOUSE You And Me (Geffen/ 7 BLACK EYED PEAS My Humps (4&M/Interscope) 6 7 MARQUESHOUSTON Naked (7.U.6./Universall
6 8 RIHANNA Pon Qe Replay {Def Jam/IDJMG/ 6 8 PRETTY RICKY Your Body (Atlantic) 8 &) T-PAIN I'm Sprung (ive/Zomba Label Group)
15 8 NICKELBACK Photograph fRoadrunner//OJMG) 8 ED T-PAIN I'm Sprung (/ive/Zomba Label Group) 10 @) DEM FRANCHIZE BOYZ... | Think They Like Me... {So So Def/Virgin)
14 FALL OUT BOY Sugar, We're Goin’ Down fisland//DJMG/ 10 ) YING YANG TWINS ffPITBULL Shake (7V7} 12 QD CHRIS BROWN HlJUELZ SANTANA Run It &ive/Zomba Label Group!
9 11 D.K.T. Listen To Your Heart (Robbins/ 17 @) TRINA fIKELLY ROWLAND Here We Go /Siip-N-Skde/Atlantic/ 13 @@) THREE 6 MAFIA Stay Fly {Columbial
19 @ BOW WOW fICIARA Like You {Columbia) 15 @9 TWISTA t/TREY SONGZ Girl Tonite /4tiantic/ 11 @ PSC T & LIL SCRAPPY I'm A King (Grand Hustle/Atlantic)
11 13 PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha {A&M/interscope! 11 13 YING YANG TWINS f/MIKE JONES Badd /7V7) 14 @ LIL' KIM Lighters Up (Queen Bes/Atlantic)
12 14 KELLY CLARKSON Behind These Haze! Eyes {RCA/AMG) 16 @ SEAN PAUL We Be Bumin’ /Atientic/ 9 14 LYFE JENNINGS Must Be Nice /Columbia/
10 15 MARIAH CAREY We Belong Together fisland//DJMG/ 13 15 50 CENT f/MOBB DEEP Outta Control (Shady/Aftermatiyinterscope) 15 @) ALICIAKEYS Unbreakable L/AMG)
17 8 GORILLAZ Feel Good Inc. (Virgin/ 14 16 MARIAH CAREY We Belong Together (/siand/iDJMG) 17 ) PRETTY RICKY Your Body (Atiantic/
21 PRETTY RICKY Your Body (Atisntic/ 21 8 RAY J Dne Wish Knockout/Sanctuary) 21 (@) KEYSHIA COLE | Should've Cheated /A&M/interscope)
16 18 PAPARDACH Scars (Geffen/ 18 DAL Laffy Taffy (Asylum/Atlantic) 23 @) RAY J One Wish Knockout/Sanctuary)
13 19 MISSY ELLIDTT Lose Contro! (Gok! Mind/Violator/Atlsntic) 12 19 BDW WOW fIOMARIDN Let Me Hold You (Columbia) 25 @) TRINA f/KELLY ROWLAND Here We Go (Skp-V-Shide/Atlantic)
22 FRANKIE J. More Than Words /Columbéa) 19 3 FRANKIE J. Mare Than Words (Columbia) 20 @) DAL Laffy Tafty (Asylum/Atlantic/
23 AKDN Belly Dancer {Bananza) (Universal) 25 THREE 6 MAFIA Stay Fly (Columbia/ 18 21 YING YANG TWINS f/MIKE JONES Badd [7V7/
18 22 BLACK EYED PEAS Don't Lie /A&M/interscops/ 22 22 MARCOS HERNANDEZ If You Were Mine {Uitrax/TVT) 26 % CIARA And | LaFace/Zomba Labe! Group)
28 @ CHRIS BROWN f/JUELZ SANTANA Run It L/ive/Zomba Label Group) 23 23 RIHANNA Pon De Replay (Daf Jam/IDJMG/ 24 YOUNGBLDODZ Presidential (/ive/Zomba Label Group)
20 24 CLICK FIVE Just The Girl flava/ 28 LIL’ KIM Lighters Up /Dueen Bee/Atlsntic) 19 24 BOBBY VALENTIND Tell Me (OTP/Def Jam/IDJMG)
24 25 GWEN STEFANI Cool /interscope) 27 MARIO flJUVENILE Boom (/8MG/ 29 @ R. KELLY Slow Wind (/ive/Zomba Label Group)
25 26 BDW WDW fIOMARION Let Me Hold You {Columbia/ 30 DEM FRANCHIZE BOYZ... | Think They Like Me... (So So Det/Virgin/ 22 26 50 CENT f/MOBB DEEP Qutta Control (Shady/Aftermathfinterscope)
26 27 FAT JOE fINELLY Get It Poppin’ (Atiantic/ 32 MARQUES HOUSTON Naked (7.U.6./Universall 27 27 CHARLIE WILSDN Charlie Last Name: Wilson (/ive/Zomba Label Group)
29 €@ ASHLEE SIMPSDN Boyfriend (Geffen) 24 28 DESTINY'S CHILD Cater 2 U {Columbis) 32 8 PURPLE RIBBDN ALLSTARS... Kryptonite (Purple Ribbon/Virgin)
31 €&) RYAN CABRERA Shine On /E.V.LA/Atlantic) 33 @ CHAMILLIONAIRE Tum It Up {LatiuavUniversal) 31 SEAN PAUL We Be Bumin’ (Atisntic/
37 €&l PUSSYCAT DDLLS Stickwity /A&M/interscope) 26 30 DAMIAN "JR. GONG™ MARLEY Welcome To... /Tuff Gong/Universal) 30 30 GINUWINE When We Make Lave (Somy Urban/Epic)
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
GWEMN STEFANI Luxurious faterscope/ MARIAH CAREY Don't Forget About Us Aslend/iD/MG/ MARIAH CAREY Don't Forget About Us f/sknd//0./MG)
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
KANYE WEST Gold Digger (Roc-A-Fela/IDJME/ CHRIS BROWN FIJUELZ SANTANA Run It (ve/Zomba Label Group/ TRINA FIKELLY ROWLAND Here We Go (Shp-A-Siide/Atisntic/
TOP5 NEW & ACTIVE TOP5 NEW & ACTIVE TOP5 NEW & ACTIVE
MARIO FIJUVENILE Boom A/RMG/ JAZZE PHA FICEE-LO Happy Hour /Capital) MISSY ELLIOTT Teary Eyed (Gold Mind/Violator/Atiantic}
SIMPLE PLAN Crazy (Lava/ ALICIA KEYS Unbreakable L/AMG) URBAN MYSTIC it's You /Sobe/
SAVING JANE Girl Next Door (Toucan Cove/Alert) WARREN G Get Ya Down (Hawina/Lightyesr/ TRINA FiLIL' WAYNE Don't Trip (Skp-N-Siide/Atlantic/
JESSE MCCARTNEY Because You Live /Hollywood) LIL' WAYNE Fireman (Cash Money/Universall MARIO FIJUVENILE Boom L/AMG/
TRICK TRICK FIEMINEM Welcome 2 Detroit (Motown/Universsl) AVANT FILIL’ WAYNE You Know What (Geffen/) FAITH EVANS Tru Love {Capital)
CHR/POP begins on Page 30. CHR/RHYTHMIC begins on Page 35. URBAN begins on Page 38.
R R HOT AC PRI R
woTw W Tw woTw
1 c ROB THOMAS Lonely No More /Atlantic/ 1 1 LIFEHOUSE You And Me {Geffen/ 1 c NICKELBACK Photograph (RaadrunnerIDJMG)
2 2 MICHAEL BUBLE Home (743/Reprise) 2 2 KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 2 2 STAIND Right Here (Fip/Atiantic/
3 3 KELLYCLARKSON Breakaway /Hollywood/ 3 3 ROBTHOMAS This Is How A Heart Breaks /Atiantic/ 3 3 SEETHER Remedy /Wind-up/
4 4 MARIAH CAREY We Belong Together f/sland//DJMG/ 5 8 GREEN DAY Wake Me Up When September Ends (Reprise/ 4 8 AUDIOSLAVE Doesn't Remind Me {/nterscape/Epic/
5 5 ANNA NALICK Breathe (2am) [Columbia/ 6 NICKELBACK Phatograph {Roadrunner/IDJMG/ 5 SHINEDOWN Save Me {Atlantic/
7 0 EAGLES No More Cloudy Days (£RL/ 4 6 GWEN STEFANI Cool finterscope) 6 6 FOOFIGHTERS Best Of You (RCA/RMG/
6 7 BACKSTREET BOYS Incomplete Live/Zomba Label Group/ 7 8 KEITH URBAN You'll Think Of Me (Capitol EMC) 8 @) GREEN DAY Wake Me Up When September Ends (Reprise/
9 &) KIMBERLEY LOCKE I Could (Curby/Reprise) 10 SHERYL CROW Good Is Good {A&M/interscopel 7 &) TRAPT Stand Up (Warner Bros.)
11 &) D.K.T. Listen To Your Heart {Robbins/ 8 9 JOSH KELLEY Dnly You (Holfywood) 9 &) DISTURBED Stricken /Reprise/
12 ) GOO GOO DOLLS Give A Littie Bit (Warner Bros.) 9 10 GREEN DAY Holiday (Reprise/ 10 ) FOOFIGHTERS DOA (RCA/RMG)
10 11 CARRIE UNDERWOOD Inside Your Heaven (Arista 15 m SANTANA f/MICHELLE BRANCH I'm Feeling You {Arista/AMG) 11 Q) NINE INCH NAILS The Hand That Feeds dinterscops/
13 HDOTIE & THE BLOWFISH Dne Love /(Sneaky Long/Vanguard) 13 12 3 DOORS DDWN Let Me Go (Republic/Universal) 15 &) SYSTEM OF A DOWN Question! (American/Columbial
15 JOHN MAYER Qaughters (Aware/Columbis) 12 13 ROB THOMAS Lonely No Mare /Atiantic/ 13 13 SYSTEM OF A DOWN B.Y.0.B. (Amevican/Columbial
16 LIFEHOUSE You And Me {Geffen/ 11 14 TRAIN Get ToMe {Cofumbia) 18 10 YEARS Wasteland (Regublic/Universal)
18 ERIC CLAPTON Say What You Will (Duck/Reprise) 14 15 D.H.T. Listen To Your Heart {Robbins/ 17 3 000RS DOWN Live For Today (Regublic/Universal)
19 KELLY CLARKSDN Behind These Hazel Eyes (RCA/RMG/ 16 @) WEEZER Beverly Hills {Geffen/ 12 16 ROLLING STONES Rough Justice /Virgin/
20 JON SECADA Window To My Heart (8ig 3/ 23 J GOO GOD DOLLS Better Days (Warner Bros.) 20 KORN Twisted Transistor (Virgin/
17 18 DELTA GODDREM Lost Without You Columbia/ 17 ¢ BON JOVI Have A Nice Day //sland/IDJMG/ 21 MUDVAYNE Forget To Remember (Epic/
21 NATALIE GRANT Held (Curt/ 19 @) SWITCHFDOT Stars [Lolumbia/ 19 19 TAPROOT Calling (Velvet Hammer/Atlantic)
23 SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista/RMG/ 18 @} HOWIE DAY She Says (Epic/ 27 SCOTT STAPP The Great Divide /Wind-up/
25 JIMBRICKMAN WIWAYNE BRADY Beautiful (Walt Disney/Hollywood) 20 21 VERTICAL HORIZON Forever fHybrid] 26 AVENGED SEVENFOLD 8at Country (Warner Bros)
26 SIMPLY RED Perfect Love /simplyred.com/Verve Forecast/ 27 @3 GORILLAZ Feel Good inc. Virgin/ 16 22 CROSSFADE Colors {Columbia)
24 VERTICAL HORIZON Foraver (Hybnid/ 21 23 MARIAH CAREY We Belong Together (isiand//D/MG) 22 23 HINDER Get Stoned (Universal)
28 JAMES BLUNT You're Beautiful (Alantic/ 25 MICHAEL BUBLE Home {743/Reprise/ 25 @ BON JOVI Have A Nice Day //sland/IDJMG)
22 25 JESSEMCCARTNEY Beautiful Soul (Holywood/ 32 KELLY CLARKSON Because Of You /RCA/RMG/ 24 25 DISTURBED Guarded (Raprise/
27 @ KELLY CLARKSDN Since U Been Gone (RCA/RMG) 24 26 3 DOORS DOWN Here By Me (Republic/Universall 23 26 DEFAULT Count On Me [7V7]
29 27 PAUL MCCARTNEY Fine Line (Capitol/ 29 STAIND Right Here (Flip/Atlantic/ 29 SEETHER Truth (Wind-up/
30 28 SCOTT GRIMES Livin’ On The Run Velocity/ 28 GWEN STEFANI Hollaback Girl fnterscope) 30 SEVENDUST Ugly (Winedark/78ros.)
- MICHAEL BOLTDN Til The End Of Forever (Montaigne/Passion Group/ 33 JAMES BLUNT You're Beautiful (Atksntic/ - NINE INCH NAILS Only finterscope/

- BONNIE RAITT | Wilt Not Be Broken /Capital)

22 30 HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard

28 30 INSTITUTE Bullet-Proof Skin finterscope/

#1 MOST ADDED
BRUCE HORNSBY F/ELTON JDHN Oreamiand (Cokmdss/

#1 MOST INCREASED PLAYS
JDHN MAYER Daughters (AwarsCokméia/

TOP5 NEW & ACTIVE
BARBRA STREISAND Stranger bn A Strange Land (Cokmntia/

CYND! LAUPER FISARAK MCLACHLAN Time After Time (5oic/
JORDAN KMGHT Where Is Your Heart Tonight (7raes Continental
STEVEN CURTIS CHAPMAN Remembering You (EM/ CMG/EMI Music Reactivel
JONES GANG Angel (Realty/AAD Mesic)

AC begins on Page 51.
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#1 MOST ADDED
ALANIS MORISSETTE Crary Maverick/Reprise)

#1 MOST INCREASED PLAYS
600 60O DOLLS Better Days /Warmer Bras.)

TOP5 NEW & ACTIVE
UFEHDUSE Bind (Geffan)

DAVID GRAY The Gne | Love (ATO/ACA/RME)
SCOTT STAPP The Graat Divide /Windu/
FRAY Over My Head (Cable Cor} (Epic/
ALANIS MORISSETTE Crazy (Meverick/Raprise/

AC begins on Page 51.

www americanradiohistorv com

#1 MOST ADDED
SYSTEM OF A DOWN Hypnotize (Awara/Columbia)

#1 MOST INCREASED PLAYS
SCOTT STAPP The Great Divide (Winc-up/

TOP5 NEW & ACTIVE
THEDRY DF A DEADMAN Hello Lonely (Watk Away From This) /RascuneriDJMG)
STAIND Faling (Fi/Atiaatic)
BLACK LABEL SOCIETY In This River /Artamés/
FALL DUT BOY Sugar, We're Goin’ Down (siaad/IDU/A5)
SYSTEM DF A DOWN Hypnotize (Awara/Cokmbia/

ROCK begins on Page 60.
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w W

1 1 CHARLIE WILSON Charlie Last Name: Witson (ive/Zomba Label Group/
3 @ VIVIAN GREEN Gotta Go, Gotta Leave [Columbia/

2 3 MARIAH CAREY We Belong Together /isiand/iDJMG)

5 ERIC BENET | Wanna Be Loved /Aeprise/

4 KEM | Can’t Stop Loving You iMotown/Universal)

9 KEM Find Your Way (Back Into My Life) (Matown/Universall
8 TONYBRAXTON Please /BlackGround/Universal

6 FANTASIA Free Yourself (/AMG)

14 ALICIA KEYS Unbreakable L/7MG/

10 INDIA.ARIE Purify Me (Rowdy/Motown/

7 11 JILL SCOTT Cross My Mind (Hidden Beach/Epic/

12 @ DR. CHARLES G. HAYES & WARRIORS Work It Out /CEE)
11 13 STEVIE WONDER From The Bottom Of My Heart (Motown/Universal)
13 ) LYFE JENNINGS Must Be Nice /Columbia)

15 ) MARIAH CAREY Shake It Off fisland/IDJMG/

16 ) OWELE I Think | Love U (Virgin}

17 ) JEFFREY OSBORNE Yes, I'm Ready {/ay0z/Koch)

19 &) SHANICE WILSON Every Woman Dreams /Playtime/

20 ) MINT CONDITION Whoaa fimage/

18 20 EARTH, WIND & FIRE Pure Gold (Sanctuary/SRG/

22 BABYFACE Grown & Sexy (Arista/RMG/

23 YOLANDA ADAMS Someone Watching Dver You (At/antic/

21 23 PATTILABELLE fIMARY J, BLIGE Ain't No Way /Def Soull/0JMG/
28 KINDREC THE FAMILY SOUL Where Would | Be... (Hidden Beach/
29 KIRK FRANKLIN Looking For You (Gospo Centric/Zomba Label Group)
26 WILL DOWNING Crazy Love /GRP/VMG)

25 DESTINY'S CHILD Cater 2 U {Columbia

HEATHER HEADLEY 1n My Mind (RCA/AMG)

LINA Smooth (Hidden Beach/Red Distribution)

BEYONCE' Wishing Dn A Star [Columbia)

~
~
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COUNTRY

CRAIG MDRGAN Redneck Yacht Club /88#7/

KEITH URBAN Better Life (Capitol/

MDNTGOMERY GENTRY Something To Be Proud Of /Columbia/
JAMIE 0'NEAL Somebody's Hero (Capitall

JOSH GRACIN Stay With Me (Brass Bed) /Lyric Street)

LEANN RIMES Probably Wouldn't Be This Way /Asylum/Curb/
RASCAL FLATTS Skin {Sarabeth} 4 yric Street)

KENNY CHESNEY Who You'd Be Today /8VA/

JASON ALDEAN Hicktown (88A/

GRETCHEN WILSON Afl Jacked Up /£pic/

Nelowosa—-wnE
5000000 0O =

1 LONESTAR You're Like Comin’ Home /BNA)
15 DIERKS BENTLEY Come A Little Closer (Capitol
16 JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South/

13 NEAL MCCOY Billy's Got His Beer Goggles On /903
17 TOBY KEITH Big Biue Note /Show Dog/OreamWorks!

#1 MOST ADDED
ANGIE STONE | Wasn't Kidding (/AMG/

#1MOST INCREASED PLAYS
ALICIA KEYS Unbreakable //2#5)

TOP5 NEW & ACTIVE
TONIBRAXTON Trippin' /BlackGround/Universal)
CRUNA Take Me Higher (Reprise/Warner Bros.)
J MOSS We Must Praise (Gaspo Centric/
SMOKIE NORFUL | Understand /EMY Gospel)
SYLEENA JOHNSON Another Relationship {Jive/Zomba Label Group)

URBAN begins on Page 38.
w W
2 @ DISTURBED Stricken fRaprise/
1 2 NICKELBACK Photograph (Roadrunner/iDIMG)
3 3 AUDIDSLAVE Doesn't Remind Me /Interscope/Epic/
6 @) SHINEDOWN SaveMe /Atlantic)
5 5 SYSTEMOF A DOWN Question! (American/Columbia)
7 @ TRAPT Stand Up /Warmer Bros.)
4 7 STAIND Right Here (Flip/Atlantic)
1 8 10 YEARS Wasteland (Aepublic/Universall
10 MUDVAYNE Forget To Remember /£pic/
8 10 SEETHER Remedy Wind-up/
12 3 AVENGED SEVENFOLD Bat Country (Wamer Bros.)
14 FOOFIGHTERS DOA /CA/RMG)
9 13 CROSSFADE Colors [Columbia)
15 ) KORN Twisted Transistor (Virgin/
13 15 TAPROOT Calling /Velvet Hammer/Atiantic)
16 D) SEETHER Truth Windug/
19 17 3 DOORS DOWN Live For Today (Republic/Universalf
17 18 FOO FIGHTERS Best Of You (RCA/AMG/
23 (D HINDER Get Stoned (Universal
18 20 GREEN DAY Wake Me Up When September Ends (Aeprise/
21 21 DEFAULT Count On Me [TV}
22 22 DISTURBED Guarded /Aeprise/
20 23 COLD Happens All The Time (Flip/Lave/
25 24 SEVENDUST Ugly Winedark/7Bros.)
26 25 INSTITUTE Bullet-Proof Skin finferscape/
28 THOUSAND FOOT KRUTCH Move (Tooth & Nail/EM) Music Reactivel
27 NINE INCH NAILS Dnly dinterscope/
24 28 CHEVELLE Panic Prone Epic/

29 BLACK LABEL SOCIETY In This River (Artemis)
35 OFFSPRING Next To You [Cokumbia)

#1 MOST ADDED
SYSTEM OF A DOWN Hypnotize {Aware/Columbial

#1 MOST INCREASED PLAYS

SYSTEM OF A DOWN Hypnotize (Aware/Columbial

TOP 5 NEW & ACTIVE
MDTLEY CRUE FICHESTER BENNINGTON Home Sweet Home (Matiey)
THRICE Image Of The Invisible //siand/iDMG!
ART DF DYING Get Through This (Decibe/ Collectivel
NONPOINT Bublet With A Name (Bieler Brathers)
SOCIALBURN Touch The Sky /170CK)

ROCK begins on Page 60.

POWERED 1D

MEDIABASE

SMOOTH JAZZ

1 PAUL HARDCASTLE Serene (Tnppin’ N’ Rhythm/
BRIAN CULBERTSON Hookin' Up (GRPVMG)
DAVE K02 Love Changes Everything /Capitol)
EUGE GROGVE Get Em Goin' (Narada Jez2/
WALTER BEASLEY Coolness (Heads Up/
6 RICHARD ELLIOT People Make The World Go Round /Artizen)
7 PAUL JACKSON, JR. Never Too Much (GRPVMG)
8 KEN NAVARRD You Are Everything /Positive)
9  STEVE COLE Thursday Narada Jazz)
@ DAVID PACK You're The Only Woman /Peak/
11 NORMAN BROWN West Coast Coolin’ (Warner Bros.)
MARIGN MEADOWS Suede (Heads Up/
CHUCK LOEB Tropical /Shanachie/
RICK BRAUN Shining Star {Artizen)
PAUL TAYLOR Nightlife (Pesk/
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15
14 GARY ALLAN Best | Ever Had /MCA/ 16 16 MINDI ABAIR Make A Wish (GRP/VMG)
19 FAITH HILL Like We Never Loved At A\l (Warner Bros./Curb) 18 BRIAN SIMPSON it's All Good /Rendezvous/
25 GEORGE STRAIT She Let Herself Go (#CA/ 23 BOZ SCAGGS Lowdown (Unplugged) (Virgin/
24 LITTLE BIG TOWN Boondocks (Equity/ 20 MARIAH CAREY We Belong Together //sland/l0J/MG)
23 ALAN JACKSON USA Today (Arista/ 15 20 PAUL BROWN Cosmic Monkey (GRPVMG)
22 PHIL VASSAR Good Ole Days /Arista/ 22 €9 KIMWATERS Steppin’ Dut (Shanachie)
20 22 JO DEE MESSINA Delicious Surprise (| Believe It} /Curt) 21 22 KEM I Can't Stop Loving You /Motown/Universal)
27 BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury/ 26 DEF JAZZ fIGERALD ALBRIGHT Hey Young World (GRP/VMG/
2 MARTINA MCBRIDE Rose Garden /2C4/ 24 NELSON RANGELL Den't You Worry ‘Bout A Thing /Kach/
26 CHRIS CAGLE Miss Me Baby /Capital/ 28 CHIELI MINUCCI The Juice (Shanachie
0 GARTH BRODKS Good Ride Cowboy /PearilLyric Street/ 29 BONEY JAMES 2:01 AM (Warner Bros)
29 27 SHOOTER JENNINGS 4th Of July (Universal South) 25 27 WARREN HILL Still In Love /Popia22/Native Language/
kil 8 KEITH ANDERSON XXL (4rista/ 30 @) SOULBALLET She Rides 275/
32 SHANIA TWAIN Shoes /Lyric Street! ~ €& HERBIE HANCOCK flJOHN MAYER Stitched Up /Hear Music/Vector)
30 30 RYAN SHUPE & THE RUBBERBAND Dream Big (Capital) ~  €l) NAJEE 2nd 2 None (Heads Up International)
#1 MOST ADDED #1 MOST ADDED
GARTH BROOKS Good Ride Cowboy (Paaril yric Street) NILS Summer Nights /Baja/TSR/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
GARTH BROOKS Good Ride Cowboy /PasrilLyric Strest) NILS Summer Nights /Baja/TSA/
TOP5 NEW & ACTIVE TOP5 NEW & ACTIVE
BROOKS & DUNN Believe (Arista/ NILS Surmer Nights (Baja/TSR)
TRENT TOMLINSON Orunker Than Me /yric Street) JONATHAN BUTLER Rio /Aendezvous/
LILA MCCANN F1JiM BRICKMAN I'm Amazed (887) SIMPLY RED Perfect Love /simplyred.com/Verve Forecast)
GRETCHEN WILSON | Bon't Feel Like Loving You Today /Epic/ RIPPINGTONS Gypsy Eyes (Peak/
SHANNGN BROWN Corn Fed (Warner Bros.) KIRK WHALUM Il Make Love To You (Aendezvous/
COUNTRY begins an Page 43. SMOOTH JAZZ begins on Page 57.
W™ w W
2 8 311 Don't Tread On Me (Volcana/Zomba Label Group} 1 DAVID GRAY The One | Love /ATO/RCA/AMG)
3 NINE INCH NAILS Dnly finterscope/ 2 SHERYL CROW Good Is Good /A&Minterscape/
1 3 GORILLAZ Feel Good Inc. Virgin/ 4 3 DAVEMATTHEWS BAND Dreamgirl (RCA/RMG/
4 FALL OUT BOY Sugar, We're Goin’ Down //skand/iDJMG) 10 COLDPLAY Fix You (Capitol]
5 AUDIDSLAVE Doesn't Remind Me finterscops/Epic/ 6 NEIL YOUNG The Painter (Reprise/
7 FOO FIGHTERS DDA (RCA/RMG/ 12 AQUALUNG Brighter Than Sunshine (Stightly Bigger/Red Ink/Columbial
6 7 STAIND Right Here (Fip/Atiantic/ 5 7 U2 City Of Blinding Lights f/aterscope/
8 8 GREEN DAY Wake Me Up When September Ends (Rapsise/ 3 8 GREEN DAY Wake Me Up When September Ends (Reprise/
10 9 SYSTEM OF A DOWN Question! /American/Cokumbia) 14 NICKEL CREEK When In Rome /Sugar Hal)
9 10 FOO FIGHTERS Best Df You (RCA/RMG)/ 9 ROLLING STONES Rough Justice (Virgin/
12 NICKELBACK Photograph (Roadrunner(IDJMG) 13 BONNIE RAITT | Wil Not Be Broken /Capitol)
1 KILLERS All These Things That I've Done fisland/IDJMG) 15 HERBIE HANCOCK f/JOHN MAYER Stitched Up (Hear Music/Vector)
15 SHINEDOWN Save Me /Atiantic/ 11 13 TRACY CHAPMAN Change (Atlantic/
13 14 SEETHER Remedy (Wind-up/ 8 14 ERICCLAPTON Revolution (Duck/Reprise)
14 TRAPT Stand Up /Warner Bros.) 7 15 JACK JOHNSON Good People (Brushfire/Universal)
17 WHITE STRIPES My Doorbell (Third Man/V2/ 18 D DEATH CAB FOR CUTIE Soul Meets Body /Atiantic/
19 FRANZ FERDINAND Do You Want To (Doména/Epic/ 17 17 VAN MORRISON Stranded /Geffen/
21 AVENGED SEVENFOLD Bat Country /Warner Bros./ 20 ) FRAY Dver My Head (Cable Car) (Epic)
24 DISTURBED Stricken /R8prise/ 21 19 JAMES BLUNT You're Beautiful /Atiantic/
22 DEATH CAB FOR CUTIE Soul Meets Body /Atiantic/ 23 €0 KEANE Bend And Break /nerscope
27 KORN Twisted Transistor /Vingin/ 22 21 AMDS LEE Keep It Loose, Keep It Tight (Blue Note/EML)
25 30 SECONDS TO MARS Attack fimmortal/Virgin/ 25 €D WALLFLOWERS God Says Nothing Back /interscape/
23 23 COLDPLAY Fix You (Capitol 19 23 BECK Girl /interscope)
28 €2 10YEARS Wasteland (Republic/Universal 26 @ SUSAN TEDESCHI Tired Of My Tears (Verve Forecast/V¥MG)
39 € STROKES Juicebox (ACA/RMG/ 24 25 TRISTAN PRETTYMAN Love Love Love (Vigin/
29 €9 STORY OF THE YEAR We Don't Care Anymore (Maverick/Reprise/ — € DEPECHE MODE Precious /(Mute/Sive/Reprise)
32 €4) DEPECHE MODE Precious /Muts/Sire/Reprise/ ~ €@ CARBON LEAF Let Your Troubles Roll By Vanguard/
34 € COHEED AND CAMBRIA The Suffering (Fqual Vision/Columbia) ~ @) JACKJOHNSON Breakdown (Brushfire/Universal)
30 €@ INSTITUTE Bullet-Proof Skin nterscope/ — € GOOGOO DOLLS Better Days Warner Bros.)
26 30 WEEZER We Are All On Drugs (Geffen/ 28 30 JOHN BUTLER TRIC What You Want /Lava)

#1 MOST ADDED

SYSTEM OF A DOWN Hypnotize (Aware/Columbia

#1 MOST INCREASED PLAYS

SYSTEM OF A DOWN Hypnotize {Aware/Columbia)

TOP5 NEW & ACTIVE
KAISER CHIEFS | Predict A Riot /Universal)
CROSSFADE Colors {Columbis)
HAWTHORNE HEIGHTS Niki FM (Victory/
JACK'S MANNEQUIN The Mixed Tape /Maverick/Warner Bros)
QUEENS OF THE STONE AGE Bum The Witch /laterscope/

ALTERNATIVE begins on Page 64.

www americanradiohistorv com

#1 MOST ADDED

MELISSA ETHERIDGE ! Run For Life #siand/IDJMG/

#1 MOST INCREASED PLAYS

TREY ANASTASIO Shine /Columbia

TOP5 NEW & ACTIVE
TREY ANASTASIO Shine (Columbia)

KT TUNSTALL Black Horse & The Cherry Tree (Virgin/
DELBERT MCCLINTON Cne Of The Fortunate Few /Vew West/
LEC KOTTKE & MIKE GORDDN Sweet Emotion (RCA Victor/AMG)
LIFEHOUSE You And Me {Geffen]

TRIPLE A begins on Page 67.
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BY ERICA FARBER

oadrunner Records, celebrating its first 25 years, has become one of the largest

international independent record labels in the business. Jonas Nachsin, Presider:t

of the label since 1999, is a hands-on executive with a long history at

Roadrunner. In fact, his first label job was with this unigue company.

Getting into the business: “I graduated from State University of New York at

Albany with a degree in business administration with a concentration in
marketing. I was always a huge music fan, and I came to New York, sent resumes, cold-called
people and tried to get interviews. I managed to meet Mike Bone, who was President of Elektra
Records. He explained a lot about the business, asked me some questicns and gave me advice.

“Eventually, I got my first job in the industry, at a place called Win Records & Video, which
was a one-stop distributor. I was a salesperson, basically making phone calls to independent
record stores and trying to sell them product. I did that for about 3 1/2 years.”

Joining Roadrunner: “My first real job in the record business was at Roadrunner. I got
there through my experience at Win. One of my best accounts at Win was a record store in
Hoboken, NJ called Pier Platters, which was one of the truly great independent record stores in
the country. We were speaking one day, and my client said, ‘Jonas, you should be working in
the business. I'm going to introduce you to some people and try to get you a job!

“He introduced me to someone who introduced me to someone, and that person was a guy
named Doug Keogh, who was then GM of Roadrunner. The label

Anniversary plans: “The most exciting thing we'te doing around our anniversary started
from an idea to record a single track with different members of Roadrunner bands from the past
25 years — to put together sort of a supergroup single. That led into the idea of making it an
album, which has become Roadrunner United. We ended up recording 19 tracks featuring 55
members of 45 different Roadrunner bands that are both active and inactive.

“We picked four team captains, and each captain was responsible for assembling his dream
team of Roadrunner musicians who would record all-original material. A different lead singer
was called in to sing each track. It was organized by an A&R guy here, Monte Connor. The name
of the album is The All-Star Sessions, and it came out Oct. 11. We are going to celebrate it with a
live event in December in New York, where many of the featured musicians are going to perform
live. We don't believe that anything of this kind of scope has been undertaken by a label, so it’s
very exciting.”

State of the music industry: “The industry is going through a lot. Sales on a SoundScan level
have taken a hit. The overall consumption of music is through many different channels — the
Internet, satellite radio and any number of different media. There is a music business today, there
was one yesterday, and there is going to be one tomorrow. Music fulfills a very basic human need.

“Great new avenues of exposure have popped up, and that is going to be productive. Look
at the age of digital we're in. The iPod has helped make music sexy again. Music has been
considerably polished as a new, exciting thing by the culture

had started in Holland in 1980 and opened its U.S. offices in
about 1986. Doug had just come on board, and the company
needed help communicating with the distributor and with
marketing. My job was National Director/Sales & Marketing.
Within the first month I learned more than I had leamed in-
three years at the distribution company.”

Becoming president: “I rejoined Roadrunner in ‘96, so I
was a known quantity in certain regards. My knowledge of the
business and of Roadrunner and my success rate had something
to do with my getting the nod. When I came back to
Roadrunner, I came in with a wealth of new experience, having
just spent four years at a major label. That first year was
actually pretty rocky, because a different culture had kind of
grown up while I was gone.

“I was GM for a couple of years. Cees Wessels, the Chairman,
brought in a guy to be president but decided to part ways with
him. He asked me what I thought should be done with the
company. I suggested that I was ready to be president and had
proven myself. I basically pitched that I would be the natural
move because I had come into the organization from the bottom
up and had grown to a level where I thought I could handle the
job. Thankfully, he agreed.”

History of the company: “The company came to the U.S.
around 1986. Cees is an ex-major-label guy who decided to start
something of his own. He set up European offices to offer mostly
American labels the chance at overseas distribution and market-
ing, all in one company. At the same time the underground metal
scene was starting to grow throughout the world. He was able to take some of the first releases
from that genre and give them worldwide representation, and the character of the company was
born.

“Over the next few years the company started feeling confident enough to sign its own
acts. One band in particular, a guy named King Diamond, came to Cees znd said, T want to take
this thing to the U.S! Cees said, T guess we need some sort of record company in the States,
and that’s how Roadrunner U.S. was born.

“The first band that put the label on the map was this Brazilian metal band called
Sepultura. The first week their record shipped about 7,000 copies, but it went on to sell
4 million records around the world. Over time there were more and more of these underground
metal bands that got on the radio, had gold records and did reasonably well, and Roadrunner
was recognized as a label that was signing cutting-edge stuff.”

On remaining independent: “We have remained independent, although we have partners.
1t's really a joint venture between two companies, Universal and Island Def Jam. From the first
moment the deal was struck, not one position at Roadrunner has been eliminated or changed in
any way. When the deal was struck it was really at the behest of [then-IDJMG CEO] Lyor Cohen.
With his history as a brand builder, Def Jam was into Roadrunner for the right reasons and, for
the most part, left us alone. It's a happy marriage, and [[DJMG Chairman/CEO) L.A. Reid and
[Island Records President] Steve Bartels share that vision and are incredibly supportive.”

Biggest challenge: “Finding ways to break acts. That can be the bicgest challenge and the
most fun part of the business, because when it works there is no greater high or thrill. In the
label business, once you decide to sign an act, you've basically fallen in love again, and then
you start the process of showing the rest of the world that love, and that can be extremely
difficult.”
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JONAS NACHSIN

President, Roadrunner Records

surrounding digital music and the download world, and I'm very
bullish on the future.”

State of radio: “Radio has been a gigantic part of growing
Roadrunner, and it impacted our two most successful acts in a
major way. Slipknot was a band we signed as an underground
metal phenomenon, and we sold half a million records on their
image. We sold the next million and a half in conjunction with
radio play. We were right, and radio was right along with us.

"We decided that we needed to grow the company, so we went
out looking for a band to break, and our first thought was, If
we're going to break a band, we need to break them on radio’ We
hired our head of promotion, Dave Loncao. He brought together an
amazing crew, and we took the big, deep plunge and signed a rock
band out of nowhere that we believed in, Nickelback. We worked
that first record over a two-year period. We sold 300,000 records
and had a number of singles do well at Rock radio, but to most of
the outside world, it was still, Who's Nickelback? We established a
base that exploded on the next album.”

Most influential individual: “Jeb Hart is someone I consider
my industry mentor. I also have a special relationship with Cees
Wessels. He basically hired me as a kid, gave me a shot, and now
I'm President of his company.”

Career highlight: “One is being in a hockey arena in
Edmonton, Canada in early 2002 with over 15,000 screaming fans
at a Nickelback concert. It captured how deeply the band had
penetrated the culture. Also, recently presenting the nine
members of Slipknot with single-, double- and triple-platinum
plagues simultaneously for three separate releases. We literally had 27 plagues to give these
guys. What an incredible emotional moment it created for the band. And, third, the day I was
named President. That was definitely a career highlight.”

Career disappointment: “I would name all the records and bands that I have had the
pleasure of helping to market and promote that never made it. In a business full of
disappointment, the sting of failure is a feeling I can't get used to, but I have to deal with it,
because it’s the reality of the marketplace.”

Favorite radio format: “Car Talk, which is on NPR.”

Favorite television show: “The 0dd Couple and Entourage.”

Favorite song: “’Spanish Bombs, by The Clash.”

Favorite book: “One I read recently, In Harm’s Way, by Doug Stanton, and another one is A
Drinking Life, by Pete Hamill.”

Favorite movie: “The Graduate.”

Favorite restaurant: “Cocotte, in Brooklyn, NY.”

Beverage of choice: “A glass of good red wine or three with my wife.”

Hobbies: “When not working, child-raising.”

E-mail address: “nachsin@roadrunnerrecords.com.”

Advice for the music industry: “Approach every day of your work with enthusiasm,
because you owe it to yourself and to the industry to approach it that way. There are so many
people who want to be in this industry, and there’s so much great music and so many great
bands, but if we don't come to work every day enthused and motivated, no one’s going to do it
for us.” i

Advice for radio: “Keep your ears peeled for what the independent labels are doing, which
is mostly shaping the present and the future.”
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“The Album is what we've
been waiting for!!!! Classic
Stevie!”

- Kathy Brown OM/PD
WVMJ/WKYS

Washington D.C.

“Just what I've been waiting
for Classic Stevie, | Love
it!”

- Eric Mychaels PD
WKUS/Norfolk

“Great Album, | Love it and
our audience loves it also!”
— Mike Chase MD WMMJ/DC

“Another masterpiece from
Stevie Wonder!!!”

- Dave Dickerson PD
WHUR/Washington D.C.

“Another classic album from
the icon.”

- Kenny Dees PD
WPHR/Syracuse

“This is what | call a smash,
real grown folk music.”

— Keith Fisher MD
WWIN/Baltimare

“This Album is great!
‘Sweetest Somebody |
Know’ is the kind of song
after you hear it once, you
will be humming it the
rest of the day. I love that
song!”

- Kevin Gardner PD
WCFB/Orlando

“l instantly put the album in
the CD player once |
received it. Stevie Wonder
is back in a major way,
hitting us with hit

after hit from beginning to
end. | have not taken it out
of my player since |
received it.”

- Minnesota Fattz PD
WKSP/Augusta

“We make time for hate. We make time for war. We make time for destruction. But now,
more than ever, we must make this A Time To Love.” = STEWVIE WEONDED

.'. W, STEVIEWONDED. COM o Wik, MOTOWN. COM
1063 Merows .
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MADONNA

IMPACTING RADIO
OCTOBER 17 & 18

FRCM THE NEW ALBUM
CONFESSIONS ON A DANCE FLCOR

STORES IS
“Hung Up” World Exclusive Premier
Live wich Madonna and Ryan Seacrast

Monday, October 17th Noon ET - 9am PT
Ccntact your WB or Premiere Rep for details

FRCCUCED BY STUART PRICE
MANAGEMENT GUY OSEARY AND ANGELA BECKER

madonna.com
warnerbrosrecords.com
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