NEWSSTAND PRICE $6.50
Kanye West Finds ‘Gold’

The Roc-A-Fella/IDJMG artist scores big again as “Gold
Digger,” his latest single,
takes Most Added at Urban
this week, with 57 adds. The
single, which features actor
Jamie Foxx, comes from
West's sophomore aftbum,

fo Late Registration, and also
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Pumping Up AC Radio

This week AC/Hot AC Editor Julie Kertes works up a
sweat with her AC special, “Getting Fit & Staying
Healthy.” In it, a group of prominent PDs offer tips on
how to keep your station in tip-top shape; McVay
Media’s Daniel Anstandig teaches you how to market on
a slim budget; and WGBF/Rockford, IL’s Doug Daniels

explains how radio- Sl
programming T -~ i
principles helped him [N il

lose 230 pounds. It GETTlNG FIT
all starts on Page 47 & Staying Healthy

From the 6x Grammy Award winning artist, with cumulative sales of close to 40 million albums and
singles, that has delivered countless smash records including “Love Shoulda Brought You Home”,
“Another Sad Love Song”, “Breathe Again”, “You’re Makin® Me High”, “Un-Break My Heart”,

“He Wasn’t Man Enough” and “You Mean The World To Me” delivers a new single...

TONIERANTO!
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I]

Huge stones building at Crossover Radio...

Top 5 Research - WPGC/DC 45x/week! - Top 10 Phones WJHM/Orlando 40x/week!
B96/Chicago - ADD! - WZMX/Hartford - ADD! « KVEG/Las Vegas ADD!

“I have a strong feeling that Toni Braxton is BACK. Scott Storch hooked her up with a hot track and
she sounds great as always. | think ‘Please’ is gonna break through at the end of the day!”

- Erik Bradley - BQE/Chmago

“This song has turned out to be a hit for us!!”

- Boogie D., MD - WPGC,DC Imﬁal:llll!] P“
“Tﬂp 10 Phonesu g

Radio
August 9l

Approaching
Top 10 at Urban AC

— Dawn Campbell, MD - WJHM,Orlando

Tom Poleman/Z100

Jeff Z/ZWKTU

%

|

Doc Wynter/Ciear Channel Dion Summers/WMIB Michael Martin/Clear Channel
Sr.VP/Urban Sr.VP/Programming

Dennis Martinez/KYLD Rob Roberts/WHYI
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10 MILLION ALBUMS SOLD WORLDWIDE...THE
MAN WHO TOOK YOU TO BABYLON IS BACK!

DAVID GRAY

THE ONE | LOVE
e T iu

THE STUNNING NEW SINGLE

IMPACTING HOT AC
& AAA JULY 25

FROM THE ALBUM
LIFE IN SLOW MOTION

IN STORES SEPTEMBER 13

SOLD OUT AMERICAN
TOUR THIS AUGUST

MOST ADDED
2 WEEKS IN A ROW
PRE-IMPACT!

OVER 40 _.
TRIPLE A STATIONS
ALREADY ON!

Produced by Mar dV s with Da de
Cra gM cClune and les ty n Polsol
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' STAR STRUCK

! The sometimes

controversial Star &

Buc Wild morning

show returned to the

. New York airwaves in

i‘ January, on WWPR

| (Power 105.1), after an 18-month

| absence. This week Urban/Rhythmic

~ Editor Dana Hall talks to Star, the
mastermind of the show, and, as

* expected, he pulls no punches.

See Page 33
TIME FOR A TUNEUP

. In this week’s News/Talk/Sports

| section, guest columnist Holland

* Cooke argues that, though the fall

; ratings period doesn’t begin until

. September, now is the time to listen
 to your station and make sure it is

| sounding its best. Go ahead, get a
jump on the competition.

See Page 12

"NUMBER (1 )s

AI TERP ATIVE

FOO FIGHTERS

Best Of You (RCAVRMG)

ARIAK CAREY We Belong Together (/sland/IDJMG)

HR/RHYTHMIC
ARIAK CAREY We Belong Together (/sland/tDJMG)

; MARIAH CAREY We Belong Together (/sland/iDJMG)

5 URBAN AC
| MARIAE CAREY We Belong Together (/sland/iDJMG)
8 » GOSPEL
' YOLANDA ADAMS Be Blessed (Atlantic)

% COUNTRY

0BY KEITH As Good As | Once Was (DreamWWorks)

% SMOCOTH JAZZ
" RICHARD ELLIOT People Make The World. ..

(Artizen)

" MICHAEL BUBLE Home (743/Reprise)

PLUMB | Can’t Do This (Curb)

5 CHRISTIAN INSPO
" NICOL SPONBERG Resurrection (Curb)

B REGIONAL MEXICAN
"PATRULLA 81 Eres Divina (Disa)

5 SPANISH CONTEMPORARY
" SHAKIRA /A. SANZ La Tortura (Sony BMG)

5. TROPICAL
4 SHAKIRA l/A SANZ LaTonura (Sony BMG)
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FOUR YEARS

Universal South, crawled
back into the trenches when

week they talk to R&R about
competing with the majors,

out of the park. Page 38.

UNIVERSAL SOUTH’S FIRST

Tony Brown and Tim DuBois,
the veteran executives behind

they started the label, and this m

finding and supporting great talent and trying to hit one

Tony Brown T1m DuBms

W

g: By Adam Jacobson

R&R Radio Editor
1 -ajacobson@radioandrecords.com

Champagne corks are
popping at Clear Channel /
Los Angeles. For the first
time since spring 1987,
CHR/Pop KIIS is the No. 1
radio station in the nation’s
No. 1 revenue market.

According to Arbitron’s
spring 2005 ratings for L.A.,

KVVS/Lancaster, CA inched
ahead 4.64.7 12+. That puts
KIIS & KVVS five-tenths of
a point ahead of Emmis
CHR/Rhythmic KPWR
(Power 106), which falls out
of the top spot witha 4.7-4.2
[ | move.

| When KIIS was last No.
1 in a full ratings period,
Whitney Houston’s “I
Wanna Dance With Some-
body” was the No. 1 song
on the station and its MD

L.A. Stories:

KIIS and simulcast partner

KIIS On Top, Jack’ Attacks

WGN regains Chi-town crown; ‘Lite’ leads N.Y.

was Jack Silver, now PD at
crosstown FM Talker KLSX.

The other big news out of
L.A. involves Infinity’s Adult
Hits KCBS-FM, known as
”93.1 Jack FM.” Jack surged
1.7-3.0 12+, thanks to a
strong May 25-54 showing
that put the station behind
only Univision Radio’s Re-
gional Mexican KSCA (La
Nueva) in the demo for the
month.

According to the station,
KCBS-FM scored a 4.3 25-54
in the spring ratings, up from
a 2.2 in winter 2005. As a re-
sult, Jack FM is the top-rated
English-language station in
the demo in L.A,, rising from
No. 13. Among adults 18-34,
Jack surged fromal0toa26.
KCBS-FM flipped from Clas-
sic Rock “Arrow 93.1” on
March 17.

RATINGS See Page 6

| KTWV (Sm. Jazz) 36 38

Station (Format) Wi '05 Sp ‘05

WLTW (AC) 62 6.1
WSKQ (Tropical) 53 48

WRKS (Urban AC) 49 47
WQHT (CHR/Rhy.) 48 43

WWPR (Urban) 44 40 | ¢
WHTZ (CHR/Pop) 39 39
WINS (News) 39 37
WBLS (UrbanAC) 30 36
WAXQ (Ct. Rock) 32 35

WXRK (Rock) 31 34

Los Angeles

Station (Format) Wi'05 Sp 05 | .-
KUS/KVVS (CHR/Pop) 46 47 |
KPWR (CHR/Rhy.) 47 42
KLAX (Reg. Mex.) 3.0 40
KLVE (Span. Cont.) 38 40
KSCA (Reg. Mex.) 3.6 4.0
KFt (Talk) 46 39

KOST (AC) 34 37
KROQ (Alt) 42 37
KKBT (Urban) 29 32

Continuously updated ratings results:
www.radipandrecords.com

Schwartz Named
VP/Pro I?rummmg
At WCKG/Chicago

By Al Peterson

R&R News/Talk/Sports Editor
apeterson@radioandrecords.com

WCKG/Chicago Station Man-
ager/PD Jeff Schwartz has been
promoted to the |
newly created
position of VP/ |1
Programming & |-
Station Manager (§
of the Infinity
FM Talk outlet.
In his expanded
role Schwartz
will retain his
current respon-
sibilities as PD and Station
Manager while also developing
long-term strategies to help
position WCKG for future
growth.

Schwartz will continue to re-
port to WCKG VP/GM Terry
Hardin, who said, “Since 2001
Jeff has helped shape WCKG
into a formidable competitor
in the market. I look forward
to working with him and his

SCHWARTZ See Page 11

Schwartz

Pollack Adds VP/
Music Initiatives
Duties At Premiere

By Julie Gidiow

R&R News Editor
jgidlow@radioandrecords.com

Premiere Radio Networks
has tapped Alissa Pollack as
VP/Music Initiatives, oversee-
ing Music Information Systems’
business and negotiations with
the music industry in the US.
and Canada. MIS comprises
Mediabase, R&R Music Track-
ing and RateTheMusic.

In her new position Pollack
will also develop strategic mar-
keting plans and report to
Mediabase President and Pre-
miere Exec. VP Rich Meyer. She
will continue to represent
Premiere’s entertainment pro-
gramming services to major-
market radio stations and con-
tinue to report to Premiere Exec.
VP/ Affiliate Relations Eileen
Thorgusen on that front.

POLLACK See Pige 11 -

By Joe Howard

R&R Washxngton Bureau Chief
jhoward@radioandrecords.com

The FCC on July 14 un-
expectedly deleted from its
monthly meeting agenda the
planned launch of a new re-
view of its controversial me-
dia-ownership rules.

After the meeting FCC
Chairman Kevin Martin told
reporters that the commis-
sioners are split over how
many public hearings to
hold and how much money
should be spent to launch
new industry studies, but he
said they’re making progress
toward finalizing the pro-
posal.

“There are some extremely
difficult issues, but all of us
are willing to try to reach a
compromise,” Martin said.

Commissioners are split on several key issues

FCC Ownership-Rule Review Delayed

“We're pretty close, and we
are trying to work together.”

A source with knowledge
of the ongoing discussions
among the commissioners
told R&R this week that
while Democrat Michael
Copps wants to hold about
nine hearings, Martin wants
to hold about five. Also up in
the air is the amount of
money the agency will spend
on industry studies. The two
sides are tens of thousands of
dollars apart in how much
they want to spend, with
Copps reportedly looking for
close to $200,000.

During the review that
led to the FCC’s June 2003
media-ownership decision,
Copps and fellow Democratic

FCC See Page 11

| Of Ownership Cap

Rep. Seeks Return

Rep. Maurice Hinchey on July
14 introduced the “Media
Ownership Reform Act of 2005,”
which would
restore a limit on
how many radio
stations a company
could own
nationwide and
reduce the number
[ of stations a

Hinchey company could
own in one market. It would also
restore the controversial Faimess
Doctrine and require broadcasters
to prepare reports detailing their
public-interest efforts.

Commenting on the bill, which
was co-sponsored by Rep. Diane
Watson, Hinchey said, “The Media
Ownership Reform Act tackles the

HINCHEY See Page 11 -
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Report: Satellite Radio Subscriptions
Expected To Reach 47 Million By 2014

A report released Monday by
Kagan Research predicts growing
consumer interest, low churn,
new programming and exclusive
automotive agreements will likely
boost satellite radio subscriptions
to 46.8 million and revenue for
XM Satellite Radio and Sirius Sat-
ellite Radio to a combined $7.6 bil-
lion by 2014.

In the report, “Satellite Radio
Outlook 2005,” Kagan analyst
Michaet Buckley foretells contin-
ued success for XM and Sirius,
but he expects both companies to
soon face increased competitive
pressure from emerging technolo-
gies. Buckley writes, ” As wireless
technology expands and access to
free music websites and on-de-
mand services increases, satellite

Lowe Lands As PD Of KWIE/Riverside

Styles Media has tapped former
KQBT/Austin Asst. PD and
seven-year Infinity/Austin vet-
eran Preston Lowe as PD of
CHR/Rhythmic KWIE (Wild 96)/
Riverside, starting Aug. 1. He
succeeds Mikey Fuentes, who re-
signed several weeks ago to pur-
sue a new venture.

Styles Media Chief Program-
ming Officer Anthony Acam-
pora said, “We are excited to
have Preston join KWIE. His ex-

radio will lose potential custom-
ers to alternative sources in the
battle for consumers’ attention.”

Strong automotive partnerships
offer some protection for XM and
Sirius from competitive chal-
lenges, Buckley says. According
to Kagan estimates, by 2014
roughly 75% of new satellite-ra-
dio subscribers will come from
the OEM connection. Ford has re-
newed its commitment to Sirius,
Hyundai is factory-installing XM
radios in 100% of its new vehicles,
and Toyota has split its post-pro-
duction market between XM and
Sirius receivers — all factors that
Buckley says will weigh heavily
in future satcaster growth.

KAGAN See Page 6

E

perience in a variety of on-air
and management positions over
his years at Infinity was a key
component in making him the
candidate to take over the reins
at Wild 96.”

Lowe said, “I am very excited
about being a part of KWIE. It's
a great station already doing
great things with a great staff,
and I plan to use my years of ex-
perience to help it go even
higher.”

Epperson New WRMB/W.PB. Station Mgr.

Jennifer Hayden Epperson has been named Station 3
Manager of Moody Broadcasting Network’s Inspo
WRMB/West Palm Beach. She began working in
Christian radio in 1987 at Blount Communications’
WARV-AM /Warwick, R] and became Station Manager
of WFIF-AM/Mitford, CT in 1996.

Epperson is currently Exec. Producer and host of
Trans World Radio’s Women of Hope program. She has
also been a faculty member at Palm Beach Atlantic |

University in West Palm Beach.

s

erson

Epp

Weiss, and Wilson.

Jive Records recently celebrated the signing of former Gap Band member
Charlie Wilson, whose debut solo album, Charlie, Last Name Wilson, hits stores
Aug. 23. Seen here are (back, I-r) Zomba Label Group Sr. VP Peter Thea;
manager Michael Paran; Jive Records GM & Sr. VP/Sales & Marketing Tom
Carrabba, Sr. VP/A&R Wayne Williams and (front, I-r) President/CEO Barry

Cristi Adds RVPP Duties At CC

Will oversee Mid-America region for Clear Channel

Don Cristi has added duties as
Regional VP/Programming for
Clear Channel’s Mid-America
Region. He continues as Opera-
tions Director of Clear Channel/
Tulsa and as PD of the cluster’s
Rock KMOD.

In his new role Christi will over-
see the programming of Clear
Channel’s stations in Wichita;
Lawton, OK; Oklahoma City;
and Wichita Falls, TX. He will
remain based in Tulsa and con-
tinue to report to Clear Channel
Sr. VP /Programming Bill Rich-
ards and Clear Channel/Tulsa

LETTER TO THE EDITOR

VP /Market Manager Michael
Oppenheimer.

Richards said, “Don has earned
this promotion. I can’t wait for
him to contribute in an even big-
ger way to the region and Clear
Channel.”

Cristi told R&R, “This promo-
tion is just a validation of the re-
lationships I've made over the last
five to 10 years. I'm truly honored
to have the opportunity to take on
the additional responsibility, and
I'm equally thrilled to be working

CRISTI See Page 8

Will They Miss You When You're Gone?

Allen Media Strategies broad-
cast/media talent consuitant Burke
Allen sent this letter to R&R follow-
ing the recent deaths of WPGC-
FM/Washington News Director
David Haines and Freda Wright-
Sorce, wife of Westwood One-syn-
dicated Don & Mike Show co-host
Don Geronimo.

| live in Washington, DC, where
we just lost two very gifted air per-
sonalities from two very different
shows on the same day, and, al-
though | didn't know either of them
personally, | found myself surprised
at how sad | was at the news of
their deaths. It was almost as if two
of my family members had passed
away.

David Haines was a legendary
newsman here in Washington,
and that's saying something in a
city that prides itself as being the
news center of the world. For the
past 15 years David has held the
morning news position at CHR/
Rhythmic WPGC, Washington's
perennial No. 1 station. What
most of David's WPGC listeners
didn't realize was that he was a
64-year-old white guy! Not some-
one you'd expect to be able to

easily relate to an audience made
up of mostly young African-Ameri-
can listeners.

What made David so successful?
He was a real character. His unique
delivery and one-of-a-kind writing
style made him stand out from the
stodgy, stiff news reporters on the
other stations. And he had a signa-
ture catch phrase — “Bumt toast and
coffee time” — that he delivered with
great enthusiasm and energy at the
end of every newscast. Like Paul
Harvey, Wolfman Jack and a hand-
ful of others, there was no mistak-
ing David Haines on the radio. He'll
be missed.

Don Geronimo lost his wife, Fre-
da, to an auto accident on the same
day that David Haines passed away
from cancer. Freda was a frequent
caller to the show and would often
keep the gruff Don in line. Freda was
like many wives: She softened her
husband with her no-nonsense but
loving and supportive personality. If
Don sounded callous or rude, Fre-
da’s calls to the show revealed his
more vulnerable side.

Their willingness to let the audi-
ence in on their arguments over how

LETTER See Page 11

' James Named VP/
Prog. & Mktg. Of
Genesis’ Stations

Privately held
Florida broadcast-
er Genesis Com-
munications has §,
hired Brad James
to fill its newly
created VP/Pro-
gramming & Mar- &
keting position.

James will work
directly with Gen-
esis’ Sports WIXC (ESPN 1060)/
Melbourne; Talk WAMT and
Sports WHOO (ESPN 1080) in
Orlando; and Sports WLVU
(ESPN 1470) and News/Talk
WWBA in Tampa. He previously
spent four years as PD of Clear
Channel’s Sports WDAE/Tampa
and before that spent 16 years in
various roles at Clear Channel
News/Talker WFLA/Tampa.

“This position represents a
great opportunity to start fresh
with some radio stations that are
pretty much underdogs in their
respective markets,” James told
R&R. “I'm now working with
up-and-coming properties, and 1
like the fact that I’ll be involved
in several markets, three at the
moment. Overseeing all five
properties gives me a sense of

JAMES See Page &

James

Americana Radio
Network Readies
September Debut

Americana Radio, the first 24-
hour terrestrial network service
for Americana programming, is
scheduled to launch Sept. 1. Based
in the Atlanta suburb of Roswell,
GA, the service will be available
full-time or for individual day-
parts. Listeners and prospective
affiliates will also be able to access
the service via a streaming link
from stations” websites, to be es-
tablished in mid-August.

Backed by parent company
Olson & Associates, Americana
Radio is headed by a team of four
led by GM Tim Johnston, a 40-
year broadcaster who brings expe-
rience as Director/ Affiliate Rela-
tions of the Music of Your Life Net-
work and in various positions at
KNUZ/Houston, WYAY /Atlanta
and other Georgia stations. Serv-
ing as PD/MD is former WLET-
AM & FM/Gainesville, GA pro-
grammer Tony Wells, while Liz
Edgerton handles New Media/
Office Operations and Ryan Olson
is Chief Technician/OM.

“This is a format whose time has
come,” says Johnston. “We’ve been
looking to do something different
from all the consolidated-group
formats, and we know there’s an
audience that wants to hear more
than the same old songs over and
over. We're looking at a niche that
could make a big difference for a
lot of people.

AMERICANA See Page 11
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Ownership Rules, Dealmaking
Dominate MMTC Conference

FCC commissioners, Fritts, Smulyan discuss minority issues

By Joe Howard

R&R Washington Bureau Ch.af
jhoward@racjoandrecords.cem

ow the FCC’s upcoming media-ownership-rules rewrite
will affect minorities, and what they can do to shape the
review, was a major topic of discussion at the Minority Me-
dia & Telecommunications Council’s annual Access to Capi-
tal conference, held Monday and Tuesday in Washington,

DC.

In his Tuesday-morning keynote
address, FCC Commissioner Jon-
athan Adelstein said the Supreme
Court’s refusal carlier this year to
hear an appeal of the ownership
rules adopted by the agency in June
2003 was “a huge victory,” as it
gives the commuission a chance to
correct what he believes were errors
in that rewrite.

“If those rules had gone into ef-
fect, it would have been an enor-
mous setback for diversity in broad-

minority and small startup broad-
casters were thrown under the
wheels in that whole effort.”

In fact, Adelstein credited the
Third Circuit Court of Appeals,
which remanded the rules back to
the agency, for recognizing the
"magnitude of the error” the FCC
made in passing the rules, which
were approved by a partisan 3-2 vote
under the then-Republican-con-
tralled regime of Michael Powell.

Adelstein also took a light shot

heeded his plea to release the new
rules for public comment prior to
adoption, the court remand might
have been avoided. “Frankly, if
Michael Powell had followed my
advice, we would have won,” Adel-
stein said.

He also alluded to unhappiness
with rnew Republican Chairman
Kevin Martin, who's been sparring
with Adelstein and fellow Demo-
crat Michael Copps over how many
industry studies to do for the next
review. “We need to be doing stud-
ies right now to determine the im-
pact of consolidation on minority
ownership,” Adelstein said. “How
can we make a final decision on this
without having the best informa-
tion we can possibly have? We need

casting,” he said. “Opportunities for ~ at Powell, saying that if Powell had MMTC See Page 6
NoBoDY DOES IT BETTER.
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2005 Radio Deals Approach $1 Billion

IA Financial Network reported that from January through the

end of June 2005, 498 station-sale transactions were an-
nounced in the radio industry, totaling $915.1 million. BIA also re-
ported that there’s been a lot of activity with format flips. It found
that, so far this year, 338 stations in Arbitron-rated markets have
changed formats, with 60 stations changing to Spanish-language
formats. Interestingly, 44 of the top 50 markets have seen at least
one format change in 2005.

Analyst: Q3 Advertising Picture ‘Open’
Banc of America Securities analyst Jonathan Jacoby said in a
report issued last week that there is plenty of inventory avail-
able as Q3 gets underway. Noting that June national spending fin-
ished up in the low-single-digit range as Q2 drew to a close, he
forecasted the same for national business in July and August —
the first two months of Q3 — but noted that August pacings have
“decelerated.” Looking further down the road, Jacoby said that Sep-
tember national spending is pacing ahead in the high-single-digit
range, but he said advertisers placing Labor Day business early
may be inflating the pacings’ true picture.

Corruption Of PPM Data “Virtually Impossible’

n a report compiled jointly with the RAB regarding the Portable

People Meter's commercial viability, Arbitron says PPM data cor-
ruption is “virtually impossible,” insisting that any attempt to remove
the signals embedded in station broadcasts for reception by the de-
vices would destroy the content. In a 57-page, 188-question study
released July 15, Arbitron also states that it is working on “five or
six” possible redesigns of the PPM, noting that the industry has
emphasized the importance of “a balance between functionality,
style and confidentiality.” Arbitron says the results of tests on the
possible redesigns will be released during Q4. As for the device’s
battery life, Arbitron says most PPMs have an average of 28-34
hours of usage time.

XM Invests In Global Satcaster WorldSpace

M Satellite Radio has made a $25 million strategic investment
in WorldSpace, a satellite radio provider targeting Asia, Eu-
rope, the Middle East and Africa. in connection with the investment,
which gives XM common stock in WorldSpace, XM will work with

Continued on Page 6

NAB Attacks XM Wireless Deal

Satcaster gets spectrum licenses
with WCS Wireless deal

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

s expected, NAB President/CEO Eddie Fritts last week

sharply criticized an agreement reached between XM
Satellite Radio and WCS Wireless that hands the Washing-
ton, DC-based satcaster wireless spectrum licenses in geo-
graphic areas covering 163 million people across the U.S.

In a letter sent to members of the
U.S. House of Representatives, Fritts
asserted that XM’s acquisition of
WCS is an attempt to skirt the re-
quirements of the satcaster’s FCC [i-
cense. WCS’s main assets are the spec-
trum licenses.

“The proposed transaction is part of
alongstanding pattern of deception by
the satellite radio industry,” Fritts
charged, pointing to both XM’s and
competitor Sirius’ localized trafficand
weather channels. He also singled out
XM’s patent of a method to insert lo-
cal content through its terrestrial re-
peaters as another example of how the
company is violating its license.

“When the FCC licensed satellite
radio, it intended a national radio ser-
vice that would supplement, not de-
tract from, the important services of
free, local radio,” Fritts said. “XM'’s

announcement is further proof that
the satellite industry has no inten-
tion of abiding by the terms of their
licensure.”

In the deal announced last week,
XM is acquiring privately held WCS
for 5.5 million shares of XM com-
mon stock. WCS's wireless spec-
trum licenses include 15 of the top
20 metropolitan markets, and, on
average, WCS licenses include 10
MHz in the frequency bands adja-
cent to XM's satellite radio service
— making the deal attractive to the
satellite radio company.

XM and WCS expect to close on
the transaction before the end of
2005. XM expects to announce more
detailed plans for the use of the ad-
ditional spectrum in the future.

Additional reporting by Joe Howard.



'RATINGS
TODAY.

OMORROW.

Eagle Marketing provides innovative start-to-finish programs
that make today’s promotions easy and effective. we also
navigate you through the sea of change facing broadcast radio so your
station stays meaningful in the lives of your listeners.

At Eagle Marketing, we're tuned in. We know how listeners think, where to
find them and how they are changing the way they consume media. We
understand the issues you face every day—especially with ratings season fast
approaching. And we're backed by a full in-house production facility, so you
save time and money.

No matter what your challenge, we're here to help.

Challenge:
| need a killer promotion to boost ratings.

We go beyond the obvious to help you put together the right promotion to
drive the most response—and the highest ratings. Eagle Marketing makes
sweeps a breeze by developing engaging themes, helping you find
sponsors, and executing everything you need to grab listeners’ attention,
from mailings to CD’s to billboards. After all, the best promotions are ones
that a trusted expert does for you—-and with over 20 years of success in the
business, we're the experts you can trust!

Challenge:
| need to promote a new format.

We help your new audience find you on the dial. Our sophisticated data
mining homes in on exactly the right listeners for your new format. And with
a full suite of direct marketing initiatives, we get them excited about their new
favorite station.

Challenge:
| need new advertisers to grow revenue.

We identify the highest potential advertisers—then provide all the sales tools
your reps need to close the deal. Our proprietary analysis helps your
advertisers be more successful-and you reap the benefits!

Challenge:
| need to defend against
a competitor!

Sometimes it's just as hard
to keep your existing
audience as it is to attract
new listeners. With a variety
of relationship building tools
and direct marketing
programs we keep your
listeners tuned in to you and
away from the competition.

Challenge:
| need a plan for the future.

We can solve your problems
today and help you strategize
for tomorrow. Don't go
through another season of
worry and stress.

Call for our white paper,
Profitable Promotion
Strategies for
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Advertisers. Tk M
Eagle Marketing

will keep you
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Continued from Page 4

the company to develop satellite radio products, technology and distribution and supplier networks. XM

will also have warrants to obtain an additional $37.5 million worth of WorldSpace stock and an option to
invest along with WorldSpace in other partners in various nations across the globe. Subscription-based
WorldSpace broadcasts news, music and educational programming to overseas markets by using two
geostationary satellites, AfriStar and AsiaStar.

Ratings
Continued from Page 1
Meanwhile, the battle for suprem-
acy among Spanish-language sta-
tions in L.A. remains fierce: Region-
al Mexican rivals KSCA and Spanish
Broadcasting System’s KLAX (La
Raza) are now tied for third, as is
Univision Radio Spanish AC KLVE.
In New York, Clear Channel AC
WLTW enjoys another first-place 12+
finish, while SBS’s Tropical WSKQ
(Mega 97.9) is once again No. 2 and
Emmis’ Urban AC WRKS repeats at
No. 3. And in Chicago, Cubs baseball
coverage helped WGN move back to
the top slot with a 5.3-6.6 climb.

Kagan
Continued from Page 3
Buckley also points to Sirius’ luring
of infamous morning host Howard
Sternand XM's exclusive content deal
with Major League Baseball as impor-
tant to overall satcaster growth.

Former No. 1 WGCI-FM is now in
second place despite an impressive
5.4-6.3 surge.

It's perhaps too soon to surmise
how Jack FM will do in New York
and Chicago, where WCBS-FM and
WIJMK, respectively, flipped from
Oldies on June 3. Both stations lost
ground in the spring ratings.

Buckley says XM will achieve
positive cash flow by Q3 2007, while
Sirius will generate positive cash
flow in 2008 because of higher pro-
gramming expenses and what Ka-
gan considers its “second-mover
disadvantage.”

Reaching positive cash flow will
serve as the catalyst for steady EBIT-
DA increases for both XM and Siri-
us, Buckley says, with XM topping
$2 billion in EBITDA and Sirius
reaching $1 4 billion in 2014. Adver-
tising revenue for satellite radio is
expected to climb from $27.9 million
in 2005 to $854.4 million by 2014.

MMTC

Continued from Page 4

to get going on those studies right
now.”

Adelstein also implored confer-
ence attendees to participate in the
upcoming rewrite to ensure that
ownership diversity is fully consid-
ered in the proceeding.

During her luncheon address lat-
er that day, Commissioner Kathleen
Abernathy echoed Adelstein’s ear-
lier plea for attendees to reach out
to the FCC and expressed her hope
that the agency would soon begin
collecting public input. “We canand
should at least be collecting a
record,” she said. “If we don't col-
lect a record, we can’t decide.”

Emmis Considering
Complete TV Divestiture

Delivering Monday’s keynote
address, Emmis Chairman/CEO
Jetf Smulyan said that while pursu-
ing philanthropic efforts is mean-

ingful for companies, the realities of
business must always be consid-
ered. “Most broadcasters I know
genuinely want to serve their com-
munities and genuinely want to do
the right thing,” he said. “But the
reality of it is, this is business. I run
a public company, and when you
have corporate money, you have
people to answer to.”

He also noted that running a
business sometimes means setting
aside your own beliefs. “Once you
make a decision to be in this busi-
ness, you will sometimes program
things you don't like,” he said. “In
this business you respond to what
people want.”

Speaking with R&R after his ad-
dress, Smulyan said it’s looking
more likely that Emmis will sell all
of its TV stations later this year,
though no final decision has been
made. “We're aiming for full disso-
lution, and, based on the initial of-
fers, that’s how it’s looking, but
we're not done,” he said. He also

confirmed that Emmis is targeting
mid-August for a decision on the
divestiture plan, which the compa-
ny announced in May.

Investors Are Out There

NAB President/CEO Eddie
Fritts told prospective station own-
ers during a Tuesday-morning con-
ference session that while invest-
ment capital may have been hard to
find in years past, investors are now
hungry to fund deals.

“There is a fair amount of capi-
tal out there chasing deals,” he said
in response to a question about
how prospective minority owners
can break into the business. Fritts
also suggested that partnering
with experienced broadcasters
who know the business could help
entrepreneurs attract investment
funding.

In particular, he noted that there
are industry pros out there — some
of whom have run companies in the
past — who might be interested in

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

ISARTIONS-AT-A-GIANDPE
;

® FM (CP)/Cherry Valley, AR $200,000

e KAEN-FM (CP)/Melbourne (Jonesboro), AR
No cash consideration

® WSGG-FM/Nortolk, CT Donation

® KXLQ-AM/Indianola, |A $425,000

¢ KBIZ-AM & KTWA-FM/Ottumwa, IA $890,000

°* WZAM-AM & WMQT-FM/Ishpeming, Ml $827,300

o WADW-FM/Pickford, Ml Undisclosed

® AM (CP)/Dilworth (Fargo-Moorhead), MN Undisclosed

® WRTK-AM/Niles (Youngstown), OH $400,000

® WKNB-FM/Clarendon and WNAE-AM & WRRN-FM/Warren, PA
$1.25 million

* WVHR-FM/Huntingdon, TN $650,000

® KZIP-AM/Amarillo, TX Undisclosed

® KXLX-AM/Airway Heights, WA $236,000

o KXLI-AM/Opportunity (Spokane), WA $375,000

* WKMM-FM/Kingwood (Morgantown), WV $350,000
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Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

NEE|
® KBAY-FM/Gilroy, CA and KEZR-FM/San Jose
PRICE: $80 million i
TERMS: Asset sale for cash ;
BUYER: NextMedia Group, headed by President Skip
Weller. Phone: 303-694-9118. It owns 57 other stations.
This represents its entry into the market.
SELLER: Infinity Broadcasting, headed by President/C00
Joel Hollander. Phone: 212-846-3939
FREQUENCY: 94.5 MHz; 106.5 MHz
POWER: 30kw at 587 feet: 42kw at 538 feet
FORMAT: AC: AC

| B il ‘f' E!';{‘lg

Dollars to Date:

(Last Year: $1,836,782,950)

$109,018,701

(Last Year: $492,830,639)

Bt

(Last Year: 843)

52

(Last Year: 198)

Dollars This Quarter:
Stations Traded This Year:

| Stations Traded This Quarter:

partnering on new ventures and investor coming on board. “These
whose involvement in a potential ~people are prime candidates to hook
deal could increase the chances ofan  up with,” Fritts said.
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NEWSBREAKERS

Archway/Little Rock Ups Kendall To OM

Charlie Kendall has been elevated to OM of Archway Broadcasting Group's
three-station Little Rock cluster: CHR /Rhythmic KHTE, Active Rock KKZR
and Oldies KOLL. He retains his duties as PD/afternoon talent at KOLL.

“Istill haven’t lost the passion for what I do,” Kendall told R&R. “When
I was out of everyday radio, I missed it and wanted to get back in it, so
I'm glad that these guys have given me the responsibility to turn this thing
around and make it my baby.”

Before joining Archway in May, Kendall spent two years as PD/morn-
ing host at KSLX/Phoenix. His long career also includes PD stints at
KDKB/Phoenix, WNEW-FM /New York, WBCN/Boston, WMMR/Phila-
delphia, KZEW /Dallas and WMMS/Cleveland.

In related news, Jamie Eatmon (a.k.a. T-Bob) has been named PD of
KKZR. He succeeds Hoser, who exited in late February. Joe Ratliff remains
KHTE PD.

Donovan Rises To Vallie-Richards VP

Ten-year Vallie-Richards consultant Mike §
Donowvan has been upped to VP of the consultancy.
Denovan has been a partner in the company for the
past five years and works with air talent through
the firm’s MorningMasters program.

“Even though Mike will be even more involved
in the operations and direction of the company and
this promotion reflects that, it is also recognition for ~ Donovan
much of what Mike is already doing,” said Vallie-

Richards President Jim Richards. “He is a great resource for our cli-
ents, whether they are taking advantage of his creativity or whether

DONOVAN See Page 11»

Deadlines gof your tfread. spz'zmz'ny.?

Whoa ... when you work with Communication

‘Graphics, we take care of 3l the cetails and deadlines.

That way you can spinout over somathing else.
Preferred by more redio statiors since 1973.

<=Communication
<Graphics Inc

THE DECAL CONMPANY
(800) 331-4438 - www.cgilink.com
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Hampton In As PD
0f KV0O & KXBL

Ric Hampton has been promoted
to PD of Journal’s Country KVOO
and Classic Country KXBL (Big
Country 99.5) in Tulsa. He is cur-
rently midday personality on
KVOQ and has been assisting VP/
GM Randy Bush with program-
ming duties since the departure of
Moon Mullins late last year. The
post was held briefly by R.W.
Smith, who recently joined WYRK/
Buffalo as PD.

Bush told R&R, “Ric has been
working closely with me for the last
10 months, and his dedication to as-
sisting all of us and improving the
stations has been a joy to see. Dur-
ing this time he has committed
himself to earning the title and the
opportunity to take KVOO and Big
Country 99.5 to even greater levels
of success.”

Hampton has been with the Tulsa
stations for 10 years, having worked
in programming, engineering, in-
formation technology and even
web design. “This is the realization
of adream,” he told R&R. “T've been
working for many years to get to
this point in my life. I plan to stay
for a long time. The Journal Broad-
cast Group/Tulsa group of stations
has a fantastic heritage, and I'm
blessed to be a part of it.”

Cristi
Continued from Page 3

with a group of incredibly talented
programmers. With consolidation
and the creation of these big com-
panies, I've been able to meet so
many different program directors.
Now Iam in a position to share my
knowledge with the guys in my di-
vision. I just like hanging with ra-
dio guys. I think it's pretty cool.”

| Cristi is a 25-year programming
veteran who served as Operations
Director for Clear Channel/Bakers-
field from 2001 until 2004, when he
moved to Clear Channel/Tulsa. He
also directed the operations for
what was then Clear Channel’s Star-
System hub in Austin, managing
voicetracking and multimarket con-
testing. Christi began his career in
1980 at Country KQXK-AM/Spring-
dale, AR.

James
Continued from Page 3

diversity and a chance to broaden
myself.”

“I hate to use cliches, but it is re-
freshing to be with a small com-
pany and with people who care
about each other in a family atmo-

| sphere as opposed to a big corpo-
rate scene. It’s nice that the owner
is in the office next to me and I can
talk to him about something press-
| ing.It's a ditterent kind of pressure,
because we’re on the way up, but
itis good to know that there are still
some mom-and-pops out there that
can compete with the giants of the

| world.”
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Establish Your Presence
with Roll-a-Sign™

©®  Cost-effective and Durable ©®
©® Perfect for concerts, events and giveaways ©
©  Will beat or match competitor’s pricing* ©

Roll-a-Sign™ disposable plastic banners are a cost effective way to promote your station,
company or special event. Each banner is printed on high quality, weather resistant, 6 mil
plastic film. We can print up to four spot colors of ink per banner. Depending on the con-
figuration of your logo, you can get anywhere from 169 to 340 banners on a 1,000” roll.

It’s easy to use ... just roll off the desired length and cut! Indoor or outdoor, Roll-a-Sign™
gets your message across and is ideal to give away at concerts and other public events.

Fax us your logo along with the specific color separations and size, and we will give you a
free quotation. 'If you have questions, please contact Roll-a-Sign™ TODAY!

Visit our website today for more information or call to place an order!

www.rollasien.com

Reef Industries, Inc. - 9209 Almeda Genoa Rd. - Houston, TX 77075
Phone 713-507-4200 - Fax 713-507-4295 - email: ri@reefindustries.com
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less responsive to local needs.

Continued from Page 1

issue of media consolidation head-on and implements new standards
for a diverse media that will ensure Americans have access to a wide
array of ideas and information. It is clear that Americans want a diverse
media that is responsive to local communities. Unfortunately, the con-
solidation of the media has created a system that is less diverse and

“The current state of today’s media system threatens the ability of our
democracy to function because it does not allow for the widest possibie
dissemination of information from diverse and antagonistic sources and
shrinks the marketplace of ideas. It is imperative that Congress take ac-
ticn to fix this broken media system.”

~ Joe Howard

FCC

Continued from Page 1

Commissioner Jonathan Adelstein
hosted and attended numerous
non-FCC-sponsored public hear-
ings to gather citizens’ input. The
FCC officially hosted only one hear-
ing, held in Richmond.

After the July 14 meeting Copps
said he’d like to see the commission
hold hearings “all across this great
country of ours” and that he be-
lieves people are eager to discuss
the issue of media consolidation.
Copps also confirmed that the com-
missioners are nearing an agree-
ment on how to proceed. "We're
working on it, and we're having
good discussions,” he said.

As this week wore on, little new
information emerged about the
proposal’s progress. In one of her
first public appearances since tak-
ing the bureau’s reins from Ken
Ferree, Media Bureau Chief Donna
Gregg told R&R Monday at the
Minority Media & Telecommunica-
tions Council’s annual Access to
Capital conference (see story, Page
4) that the commissioners are pro-
ceeding “expeditiously but cau-
tiously” with the review, but she
had no details on when the pro-
ceeding might finally launch.

Gregg did note that all of the is-

sues raised by the Third Circuit

Court of Appeals, which last year
remanded the rules to the FCC for
further justification after an appeal
by the Prometheus Radio Project,
will be addressed. “We're following
very closely what the court said to
us,” she said. “We need to move
forward, but we also need to get it
right.”

Delivering the conference’s lun-
cheon address on Tuesday, Com-
missioner Kathleen Abernathy said
only that she and her fellow com-
missioners were still hammering
out a consensus. “I'm confident
these are issues we can reach agree-
ment on,” she said.

Abernathy did reveal that an
MMTC petition concerning how to
foster more minority ownership
and questions concerning whether
ownership consolidation affects
the amount of indecent and coarse
programming on the air will be
among the issues up for consider-
ation.

While the proposal could be
ready for the agency’s Aug. 4 meet-
ing, the commissioners could also
circulate it among their offices and
approve it without consideration at
an open meeting. However, an FCC
insider told R&R a proposal as big
as this will likely be handled at an
open meeting.

Americana
Continued from Page 3

“This is something we’ve been
building over the past five years,
and it’s all come together in the
past six months. We're moving
into our brand-new studios this
week and have made arrange-
ments for our satellite uplink and

transponder space. We're now
bringing on the rest of the team we
need, including all the airstaff, by
the end of July.

“We are passionate about Ameri-
cana music, and the world is ready
for this. We've already got some
stations we're talking to and have
companies that want to represent
us. It's pretty exciting.”

Letter
Continued from Page 3

| miss David and Freda?

the right to edit letters.

to raise their son, Bart, or over the most intimate aspects of their marital
life made for incredibly compelling radio.

What will your radio legacy be? What impact do you have on your
listeners, and what would they remember about you if you were no longer
on the air? Will they miss you the way thousands of Washingtonians and

The views expressed in a letter to the editor are those of the writer
only. The writer is solely responsible for the content. R&R reserves

Pollack

Continued from Page 1

Premiere President/COO Kraig
Kitchin said, “Alissa’s enthusiasm
and solution-minded approach to
every opportunity our company
has with our clients in the music
industry makes her the absolute
best person for the job.”

Meyer said, "Alissa exudes en-
thusiasm, passion and tenacity and
will stop at nothing to ensure the
success of our products and ser-
vices. She turns herself into an ally
to everyone she touches in the in-
dustry. [ couldn’t dream of a better
choice to fill this very important po-
sition within our company.”

Before joining Premiere in 1997
Pollack worked as the producer of
the nationally syndicated Love
Phones. "This is my dream job,” she
said. “[ feel so fortunate to have the
ability to work in so many different
facets of the industry and with so
many smart and talented people.
It’s a real honor that Kraig Kitchin
and Rich Meyer have entrusted me
with such an awesome opportu-
nity.”

Schwartz
Continued from Page 1

creative vision in achieving the long-
term success we know lies ahead for
the station.”

Schwartz has spent his entire
professional career in Chicago ra-
dio, beginning as an AE at WBBM-
FM in 1973. From 1981 to 1991 he
operated his own company, Promo-
tional Rescue, specializing in mar-
keting and sales for clients includ-
ing WCKG. He joined Infinity /Chi-
cago in 1991 as Marketing Director
for both Triple A WXRT and Sports
WSCR and was ultimately named
Director/Operations at WSCR in
1994.

“I promise I will still be humble,”
Schwartz told R&R. “But, seriously,
it’s nice to be recognized. Nothing
will really change around here, as
far as I am concerned, because what
I've learned in the past 30 years is
that if we all work hard and do our
jobs the best we can every single
day, we'll win more often than we’ll
lose. I'm grateful to everyone at In-
finity for this opportunity.”

Donovan
Continued from Page 8

it’s their need to have a consultant
who rolls up his sleeves to consci-
entiously work side-by-side with
them to get the job done.”

Company CEO Dan Vallie said,
“From the time Mike joined us 10
years ago, he helped perpetuate
the Vallie-Richards company cul-
ture of a high standard of ethics
and integrity while helping clients
succeed. He has an impressive
winning record with clients and is
a real asset to our firm, and he de-
serves all the recognition he re-
ceives.”

July 22, 2005 Radio & Records ® 11



NEWS/TALK/SPORTS

Z;Zm

-
1.4

AL PETERSON

drecords.com

Welcome To
The Fall Book!

Summer’s the right time for a station tune-up

By Holland Cooke

McVay Media News/Talk Specialist

I'hile I take a few days of vacation, I've asked McVay Media

v ¥ News/Talk Specialist Holland Cooke to pinch-hit for me
on this week’s pages. Those of you who are regular readers of
Cooke’s monthly newsletter already know he’s a prolific writer
who takes an idea-a-minute approach to the News/Talk radio

business.

In a broadcasting world where we spend so much
time talking about the impact of new technologies and
which company’s stock price is rising or waning, leave
it to Cooke to bring it all back to the basics and re-
mind us that there’s no time like the lazy days of sum-
mer to say, "Welcome to the fall book!”

Build Listening Habits Now

Arbitron diarykeepers don’t begin logging
their fall 2005 listening habits until Sept.
23. However, listening is a habit, and
the habit that will be measured beginning in
September can be influenced right now.
Sounding your best now can pay big divi-
dends later.

Too often stations seem to take summer
off. The airstaff is on vacation, and scarce pro-
motional resources are allocated to survey
dates on the assumption that suddenly pro-
moting will suddenly change habits. Any sta-
tion that takes action now can get a jump on
the competition. Be the soundtrack of the lis-

teners” summer and make an investment in
the top-of-mind-awareness that Arbitron mea-
sures. Conduct a summertime tune-up so
you're buttoned down in the fall.

One reason right now is a great time to listen
is that you'll hear the station, not just the
airstaff. When familiar full-time voices take va-
cation, does your stationality sustain? Are you
just as informative and engaging?

How about your relief talent? Are they up to
the task, or do you sound like you've gone to
the bench? If you rationalize that temps are just
covering vacation, let me say one word that will
test you again when summer is long gone: flu.
Smart PDs coach fill-in talent so the station nev-
er seems to droop during vacations or epidem-
ics.

The most common assignment that client sta-
tions give me is to listen with the objective ears
of an outsider. When I was a PD I nagged my
GM to hire a consultant to do the same, and it
was always instructive.
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Even if youdon't hire a consultant, take a day
to do some dedicated listening outside the build-
ing and outside the box, away from ringing
phones and other distractions. Stop bumping
into the trees long enough to hear the
forest. You'll be glad you did.

Who And Where Are You?

It won't surprise you to hear from a consult-
ant that item No. 1 to listen for is call
letters. Nothing a diarykeeper remembers has
more value. Listen for quantity and quality. Are
you saying your name of-
y. | ten enough? Count fewer

| than 30 IDs per hour, and
you're counting on some-
one listening two minutes
to hear one.

Maybe retirees have
that much time on their
hands, but if 25-54 num-
bers matter to your sales
R Ok department, you need to
resonate with busier people. Don't just check the
weather; instead, introduce “WKZO/Kalama-
zoo Accuweather” or whatever your station is
called.

Do you say your station’s name proud-
ly? You're only as big as you choose to sound,
so pronounce your brand the way Fox News
Channel people say “Fox News.”

Call-letter execution is often an issue with vet-
eran talent, as they are creatures of habit. Gen-
tly remind them that listeners are born and die
every day. People move into and out of the mar-
ket and into and out of your target demograph-

TRS 2006: Save The Dates!

As many of you return from summer vacations, you'll be faced with
those always-exciting budget- and travel-planning meetings for next
year. That's why we thought it would be good for you to know that the
11th annual R&R Talk Radio Seminar will be held March 2-4, 20086, in
our nation’s capital, at the Renaissance Washington, DC Hotel.
Although early-bird online registration will not open until mid-September,
we want to be sure you have an early heads-up so you can be sure to save
the dates to attend the industry’s largest annual gathering of executives
and professionals from News and Talk radio stations from all across the
country. Mark your calendar right now, and plan on joining us for TRS
2006, March 2-4 in Washington, DC.

ic, and they may be sampling you anew, so in-
troduce yourself.

In addition to your formal call letters, are
your local voices doing lots of informal
IDs? With so much syndicated programming
airing now, and iPods, Sirius and XM chipping
away at your audience, local references re-
mind listeners why your station is spe-
cial. Even that Kalamazoo weather intro or
subtleties like “here in Pittsburgh” can distin-
guish you if your competition is airing Rush
Limbaugh ranting “I,” “me” and “EIB.”

Focus Outward

Do you hear a station talking about
itself, hosts talking about themselves and news
stories talking about “blah blah blah”? Or do you
hear a station that seems to be doting on its lis-
teners? How quickly and how often can you say
“you” and “your”?

Station promo writers, think Sales 101. Sell
benefits, not features. Rather than competing
for news, weather or traffic images by pro-
nouncing yourself the leader or the official
station, tell time-pressed baby boomers how
you’'ll help them “throughout your busy
day.”

Are your on-air promos self-congratulato-
ry claims, or are they a program guide for lis-
tening to your station? For example, hosts
should always avoid doing the following
(something, by the way, that I hear often in my
travels): Newscast ends, newscaster introduc-
es host, host thanks newscaster, host-newscast-
er cross-talk ensues, host announces the tele-
phone number.

Winner 2005
Edward R. Murrow Awards

Overall Excellence
Plus

Best Spot News

(Tsunami coverage)

Best Use of Sound
(Fallujah)

Affiliate Information 212-735-1700
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Why am I hearing a phone number?
You've given me no reason to use it. In less
time than it takes an index finger to reach a
dashboard, convince busy people with out-
ward-focused promos, train them to use you
for news and weather, and make them be-
lieve they’ll miss something if they go else-
where.

Hosts, can you make the very first thing you
say a question that includes “you” or “your”? If
you can’t, then you may not have a topic. If you
can, do that and then give out the phone num-
ber.

Something else that impresses me is hosts
who never say goodbye to callers. Instead,
they welcome the next caller. Listening, I feel
like I'm in a popular restaurant where people
keep coming in and nobody leaves. Saying
goodbye is not what we want listeners to do.
It's an exit prompt whenever your host or a
newscaster reinforces that something has end-
ed.

Ask yourself, where is public attention
focused today? This hour? How can you in-
vite callers’ feelings on that topic? What new
wrinkle can you introduce to light up the
phones?

Here’s another trick that [ urge you to try, be-
cause if you do, the phones will ring faster: Rath-
er than asking, “What do you think about the
topic?” ask, “How do you feel about it?” Re-
member, 55 minutes an hour of Talk radio is
about callers’ feelings.

Another thing to listen for: Are your hosts
moving callers along, or does the show bog
down? Rambling callers betray a hole in your
screening process. Rehearse callers better, and
the show and your station will be more compel-
ling.

Is Your News A Snooze?

As you listen to your station’s newscasts,
make your notes with consideration for the fol-
lowing:

* Listen for patterns in story choice. Do you
automatically lead with a local story? Don't, if
something else is more important or interesting.
Do your news stories sound like press releases?
What seems to be your station’s litmus test for
newsworthiness? It should not be that a story is
in the newspaper, because, by definition, that’s
yesterday’s news. Tell people what's newer than
what was in the paper, as in, “A third shift of
state troopers has now joined the search for lit-
tle Carly Jackson.”

* News is what matters to your target listen-
ers. If you try to educate therr, they’ll leave. In-
stead, inform them about things that interest
soccer mom with munchkins in the minivan or
guy on the go in his Volvo.

What threatens to block their path? Is
weather or traffic their biggest issue at this
moment? Does today bring news of special
interest to parents of young children? Is some-
thing happening that will cost listeners more
money or save them a buck? Are there news
stories today that would surprise the average
person?

If nothing you're reporting is likely to cause
that little voice in the listener’s head to say
“Hmmm” or likely to be qucted over lunch or
dinner, you're picking the wrong stories.

+ Is what you're telling people a “special
report” or “the very latest on” or “live from”
wherever the story is unfolding? Then say so,
and you’'ll draw ears toward the speaker. As-
sure listeners that you'll quickly tell them
more as it happens. Come right out and say,
“Check back with us” and, if the story sug-
gests such an opportunity, when to check
back.

» When listeners are as engaged by a news
story as they were by the Terry Schiavo debate,
the runaway bride or the suspense over the
Michael Jackson verdict, give them comfort that
you're on the case and that you're the button to
push for the very latest news. These are the kinds
of stories that tee up host-caller interactivity for
the next 55 minutes.

* Find locals with expertise. When something
big happens somewhere else, ask, “Could it hap-
pen here?”

* Avoid reporting non-events that you can’t
attach the words “you” and “vour” to. Toomuch
local radio news still drones on about meetings
and legislation. Avoid stories about process and
instead talk about consequence. Tell the story in
street-level terms.

Traffic Control

There are three important things to listen for
when it comes to overall quality control of your
sound. First, are your traffic reports genuinely
helpful? Here are some points to ponder when
reviewing this important listener service ele-
ment.

* At many stations a traffic report is like a
chair — conspicuous only in its absence. If you
only notice your traffic reports when there’s
dead air, aim higher. Research demonstrates that

listeners will change stations for traffic reports
and that the stations they change to can convert
traffic tune-ins to partisans.

* Traffic reports are the most local, most per-
ishable information radio can offer. Burn listen-
ers with inaccurate or dated information — or
by validating the common focus-group com-
ment “They never have traffic reports for where
I'm driving” — and you could lose a listener for
life.

* Make part of your dedicated listening day
a traffic-report test drive. Deliberately head for
your local “cone zone” and listen to how your
station describes it.

* One fundamental element to listen for in
traffic reports: Announce the location before the
condition, or listeners will miss what you're say-
ing.

Quality Commercials

The second item under quality control is, be
sure you listen to the commercials. Don’t men-
tally tune out, figuring that spots come between
programming segments. Commercials are part
of your programming, and smart stations pro-
gram their commercials too. Here are a few
things to think about:

* Live endorsement spots can be solid gold
unless you kill the golden goose. Are you doing
too many? Too many per hour? More than one
per break? Do they all sound alike, or do your
personalities sound like informed, enthused us-
ers?

* [n a soft economy, commercial standards
have gotten lax. Loud, motormouth or otherwise
annoying and cliché-ridden spots don’t do you
or the advertiser any favors. Smart stations help
advertisers by lending copy and creative exper-
tise. Doing this tactfully will improve their re-
sults and your ratings.

* Are you sticking to your spotload, or has a
charming account executive persuaded your
traffic department to bend the rules? Are 60-sec-
ond spots really 60, or are they 63?7 Are the live
10-second spots your traffic service gets routine-
ly 15s, or — just as hazardous — is 15 seconds
of copy being read in 10?

Networking

The third item under quality control is to ask
yourself if you are using your networks or they
are using you. Too many stations are content to
sound like part of a syndicated talker’s network
rather than making the host sound like part of
the station’s own on-air family. Consider these

suggestions for making your station sound bet-
ter during network shows.

* Send station promo copy to national
hosts. When my client station has both Rush
Limbaugh and political soulmate Sean Han-
nity, we pepper Limbaugh’s show with Han-
nity-voiced invitations to stick around after El
Rushbo. When my client has both Limbaugh
and political opposite Ed Schultz, we pepper
Limbaugh'’s show with Schultz-voiced taunts,
setting up an on-air rivalry.

If we have baseball and Jim Bohannon, we
pepper the game with Jimbo's affable self. One
client station, whose morning show is Doug
Stephan’s Good Day, has Doug MC the entire
day in the way that the Turner Classic Mov-
ies channel is hosted.

* If you're already using syndicated voices
in this fashion, listen to how they say your call
letters. Do they sound like they’ve never heard
of your station? If so, ask for a reread until it
sounds like they're talking about their home-
town.

Often, network talents bang out affiliate
copy during spot breaks, Schmoozing their
handlers will help. Sending station swag or a
gift certificate can make your copy jump to the
top of the pile and sound better.

* Remember, affiliates are oxygen to net-
works and syndicators, so don’t be shy. Ask
for things that would be of value to you that
they might not now offer. ABC Radio and
CBS Radio, for example, routinely offer on-
scene news correspondents for live Q&A
with affiliates, but both networks tell me that
too few stations avail themselves of this ser-
vice.

Consider The Competition

Finally, in addition to assessing your station’s
execution, listen to your competition. How do
they do? Where are the vulnerabilities in their
— or your — presentation?

With all this to listen for, your listening day
sure won't be a vacation day. But  promise that
if you commit the time, you'll be glad you did.

There are really two reasons to put your
sound under the microscope in the coming
weeks: the upcoming fall Arbitron and plan-
ning for a new year. Many stations will be
making tough choices as 2006 approaches.
Decide now what’s working and what’s not,
and you'll be prepared to confront those
choices in deliberate fashion when the time
comes.

WANT TO RENEW YOUR
DRIVER’S LICENSE®?

WANT WEATHER 1
FORECASTS?

Want to know
where to get this
information?

From student loans to buying
surplus government property,

all kinds of government information
are just a click or call away.

FIRSTGOVov

(800) FED-INFO
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Marketing
Emergencies

Avoid these common mistakes

LEADERSHIP

SPOTLIGHT

_ I, like most in my generation, didn't have the opportunity to

| be formally educated on how to provide leadership, but | was
fortunate to work with people | could learn from. The great lead-
ers were always easy to spot: They were the people you always
wanted to emulate. The first general manager who ever stood
out in that way for me was Steve Berger, who went on to be-
come President of Nationwide Communications.

Being available and ready to help, while one of the most
important traits of a great leader, has become one of the most
difficult responsibilities to bear in this age of communication overioad. While I preach
the importance of returning every call and answering every e-mail, at times it seems
overwhelming.

But it is important to realize that everyone needs an answer. Your talent needs to
know how they can be better; your marketing director needs to know how she can
grow in her career; the local record reps need to know if you're ever going to consid-
er their song for airplay; your sales department needs to know how the recent changes
in the market will affect the book — the list goes on.

My advice is to take every call you can. It's always easier to talk to someone now
than to cail them back. When you read an e-mail, try to give a short answer now,
because if you leave it, you may never make it back. When someone does a good
job, take a minute and tell them.

And, for God’s sakes, be honest. If you have no intention of hiring that young air
talent or playing that song, come clean. You'll be appreciated for your honest com-

By John J. Fuller

arketing and branding any business is vital for its con-

tinued growth and success, but in today’s highly competi-
tive world it's a fight to get a consumer’s attention. Whether you
are aradio station or an automobile dealer, almost all businesses
have reached competitive saturation, and keeping your market
share isn't easy.

2. Not Using Media Reps for
Ideas. The smartest advertisers not
only use the best media reps, they
| also tap them for new ideas. Remem-
ber, a good media rep knows that if
your business grows, so will your ad
budget. Caution: Some of the biggest
companies have cheaped out by
paying their reps peanuts. Don't be
surprised if they have no ideas.
Teach your best rep about your busi-

Bad marketing that’s poorly
planned and executed can spell in-
stant financial disaster for you and
your business. Once you've been
branded something you are not, it
will take years and much advertis-
ing to turn your image around in
consumers’ minds.

Marketing mishaps are injuring
businesses every day. After 20 years
of experience, first as a telemarket-

John J. Fuller

er, then a radio salesperson, and finally as an
independent radio-station owner, [ refer to
myself and my sales staff as “emergency mar-
keting spedialists.” In fact, it’s even on our busi-
ness cards. We’ve responded to a lot of emer-
gencies, and here are the 10 biggest blunders
advertisers make.

1. Sending Mixed Messages. Advertisers
send a variety of different offers to prospects,
and no two ads have the same theme, product
or even price. Creating confusion is a surefire
way to ensure that your message will create no
buzz about anything. Such efforts should be
labeled “advertising evaporation” on your fi-
nancial statement.

FOR THE RECORD The song “We" re-
ferred to in last week’s column is by
Joy Williams.

ness and reap the rewards.

3. Not Taking Advertising Seriously or Not
Doing Enough of It. Bottom line: Marketing
your business increases sales and makes your
business worth more the day you want to sell
it. Dominate a medium for best results. You
remember the radio commercial you heard five
times today.

4. Missing Opportunities. Plan your adver-
tising for the entire year, but don'’t forget to be
spontaneous. Contact your media representa-
tive when the weather forecast calls for 90-de-
gree days and sell your pools, air conditioners
and beach gear.

5. Not Realizing the Power of Radio Adver-
tising, Over 92% of the cars driving by your
business have the radio on. Sixty-five percent
of people listen to radio all day on the job. Com-
mute times are up 20% nationally in the last 10
years. Kids makes their parents listen to their
favorite station in the car. Newspaper circula-

munication in the long run.

of WLTW/New York

— Jim Ryan, VP/AC Programming for Clear Channel Radio and PD

Each week R&R invites successful people in and outside the radio and recording
industries to share their thoughts on defining and communicating leadership.

tion is down. Television is approaching 200
channels. How can you afford to saturate
enough stations to stand out? Radio is the only
medium that today’s busy family is spending
more time with.

6. Not Advertising at All. This is the biggest
joke of them all. Every day aggressive adver-
tisers jump their competition who rest on yes-
terday’s sales and don't advertise. Believe in
what you do, or close the doors. Don’t hold
your business back — fire it up to a new level.

7. Not Using Free Advertising. Have a free

weekly drawing. Give away free samples in
your business or out on the streets. Team up
with a charity and let it use your location for a
fundraiser. Get in the schools and give a talk
about your business. Send out press releases
to your customers and the media about new
things happening at your business.

8. Continuing to Use Advertising Mediums
That Give Poor Service. [ wish [ had a dollar
for every time I've heard “My newspaper ad
is all wrong. I never even saw a proof. ” Poor

Continued on Page 15

o SUGCESS IN EVERY MARKET!
* Listeners Love The Wolfman
e Sponsorships & Proflts at Every Afflhate

“Great show, lots of positive feedhack; in fact the most
feedhack of any syndicated show we ve ever run.”

“We sold it out in just hours of maklng
it available! Big profit margin.

Contact us today for a free demo kit - 714.502.9494 - email: WJRadioshow@aol.com
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Developing Your NTLs
(Non-Titled Leaders)

Positive leadership can come from any individual

in an organization

By Mark Sanborn

“The Society for Human Resource Management met in San
. Diego recently, and I addressed several hundred of its mem-
bers on the topic of my next book, You Don’t Need a Title to Be

a Leader.

Ore of the points I made is that,
despite conventional thinking,
finding and keeping good employ-
ees is not the biggest challenge em-
ployers face today. Engaging em-
ployees is a bigger challenge. It
doesn’t do much good to have great |
people on your team if they aren’t
enthusiastically engaged in what
they're doing for your organization.

What’s In a Title?

[ began my presentation by saying, “I can’t
tell who the leaders in your organizations are
by looking at an org chart — and neither can
you.” T explained that titles tell us a little bit
about status, although many organizations
give better titles to employees in lieu of pay-
ing them more. Consider the number of VPs
in many organizations today, and you'll quick-
ly realize that there isn't always a great deal
of status in a title.

Titles also suggest position within the or-
ganization and the power related to that po-

It doesn’t take a title to
improve the customer’s
experience or make the
delivery of a product or
service better.

Mark Sanborn

sition. Management is power over
people, but leadership is power
with people. So a title doesn’t make
someone a leader.

Nor does lack of a title mean
someone isn't a leader. There are
many people within an organiza-
tion who exert tremendous influ-
ence but lack a formal position or
title. Many of these individuals
who choose to influence others and
effect change aren’t even interested in attain-
ing a title; they do it simply because they
want to make a positive difference.

I've come to call these people NTLs (non-
titled leaders), and they are known for improv-
ing ROL relationships, outcomes and ideas.

It doesn't take a title to change a custom-
er’s mind about an organization. 've been ig-
nored by management only to find a commit-
ted employee who was able to fix a problem
and regain my loyalty. The inventor of the in-
tegrated circuit, who passed away recently,
was a new employee without a title when he
came up with that world-changing idea. And
chances are good that an urthappy customer
will not talk to a C-level manager; she will
talk to a service rep in a call center who can
regain or lose her loyalty.

It doesn't take a title to improve an out-
come for a colleague, vendor or customer. It
doesn’t take a title to improve the customer’s
experience or make the delivery of a product
or service better.

Leadership Lesson

The challenge for any titled leader is this:
How do we encourage and teach NTLs to lead
when appropriate?

[ suggested several things to the HR pro-
fessionals in San Diego. First, don't reserve
leadership training and development only for
managers and titled leaders. Your future titled
leaders are NTLs today, and whether or not
they ever move into management, they are
impacting your organization’s success each
day. Recognize that leadership happensat all lev-
els and adjust focus and resources accordingly.

Second, embed leadership development
into your existing training modules. Wheth-
er teaching call-center techniques or work-
place safety, include a piece of what leader-
ship is (positive influence) and when and how
to lead (improve ROI).

Third, watch for examples of NTLs doing
good things and share those stories with ev-
eryone. Story is a leader’s most powerful tool.
Better than simply suggesting how to lead

Marketing Emergencies

Continued from Page 14

service is an early warning that there might be
a lot more wrong than just your advertisement.

9. Convincing Yourself That Cheap Adver-
tising Works. The back of the insert that no one
wants to buy is always on special. Want cheap
radio advertising? Call the station you‘ve nev-
er heard of. You'll be guaranteed the lowest
rate, and so whatif no one is listening. Be smart:
Advertise on the mediums that advertise them-

selves. They are committed to marketing and

growing too.

10. Not Exploiting Database Marketing. Col-
lect names, addresses, birthdays, e-mail ad-
dresses and phone numbers. Send postcards
for sales, birthdays and open houses. Eighty
percent of your business comes from 20% of
your customers. Database marketing singles
these customers out and makes them feel spe-
cial.

Bonus: Think word-of-mouth advertising
works? The fact is, bad news travels faster than
good. Honestly, for every one person who
spreads good news about your business there

A ESSic

without a title is telling a good story about
someone who already is.

Since [ am deep into writing my next book,
I'm thinking a great deal about non-titled
leaders, and [ am increasingly convinced that
we have unintentionally ignored the period-
ic small yet significant acts of leadership that
happen at every level in every organization
each day. Perhaps this lack of recognition and
reinforcement is one reason why many em-
ployees are simply no longer engaged.

Give your NTLs a chance to make mean-
ing as well as money.

Copyright 2005 Sanborn & Associates. Printed
by permission.

Mark Sanborn is an expert on leader-
ship, the best-selling author of The Fred
Factor and a sought-after speaker. Con-
tact him at mark@marksanborn.com or
800-650-3343, or visit his websites at
www.marksanborn.com and www.fred
factor.com.
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are 10 with unreasonable expectations and de-
mands whom you'll never make happy.

Super Bonus: What are the top 10 hottest
copy points that will make your marketing
stand out? “Free” has been a platinum hit for
years, and “Love” is in the No. 2 slot. If it's free
and [ am going to love it, you have my atten-
tion. “Call, click or come in” sounds so techno-
logically right. Bottom line, if more marketers
took the time to sound unique, their messages
would stand out.

Copy Points That Sell

1. Free
2. Love
3. New
4. Best
5. Even More
6. Feel the Success
7. Wholesale and Auction Prices
8. Call, Click or Come In
9. Don’t Wait
10. Buy One, Get One Free

John J. Fuller is President and owner
of WBMW & WWRX/New London, CT.
Contact him at 860-464-1065.

Jarlk

SHow's
USA

THE Source ][or GREAT
Talk Programming and more!

71 9 - 5 79 —6 6 76 Www.tauzshowsusa.com
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The Live 8 Afterglow

AOL’s coverage helps change the perception

of online media

' &R spoke with AOL Music Exec. Director/Music Industry
. WRelations Jack Isquith a couple of weeks before Live 8,
when anticipation was intense and AOL and its partners — in-
cluding XM Satellite Radio, MTV Networks and Premiere Ra-
dio Networks — were gearing up for the huge logistical chal-
lenge of delivering six of the 10 Live 8 shows to what turned out

to be a very eager audience.

On July 2, Live 8 Day, AOLbroke Internet traf-
fic records, while MTV and one-day simulcast
buddy VH1 garnered unprecedented ratings.
Before the shows were even over AOL was get-
ting some seriously positive press. It was even
being called “cool,” something that hasn’t hap-

turned out. “It's been an amazing week,” he said.
”Tt’s been incredible.”

Rave Reviews

One of the things the press remarked on most
was how AOL's coverage seemed so technically
capable, with no major break-

pened with any regularity
since about 1992.

The nearly universal good
press came from sources
ranging from the wire-service
guys at the Associated Press
(“AOL's coverage was so su-
perior [to TV], it may one day
be seen as a historical mark-
er in drawing people to com-

downs and few glitches of
any kind. I asked Isquith if,
behind the scenes, everything
really went that smoothly.
“It did,” he said. “The
whole thing was put togeth-
er in seven or eight weeks on
the front end. The day of the
show I think 99.9% of the peo-

puters instead of TV screens
for big events”) to the gear-

_—

ple who logged in on a high-
speed connection had a flaw-

heads at the San Jose Mercury
News (Sr. Web Editor Jon
Forttblogged, “I am amazed at the quality of the
webcast AOL has put together.”)

Though it did a good job on its own terms, I
should note that AOL almost certainly got some
help from the choppy, commercial-ridden ap-
proach taken by MTV and VH1, the only sourc-
esinthe U.S. for live TV coverage of Live 8. MTV
Networks’ decision to focus on backstage action
and fan interviews may have driven many
dissatistied music fans to AOL in search of some-
thing better. (MTV Networks, to its credit, re-
sponded to the criticism by calling for a mulligan:
It aired 10 hours of commercial-free Live 8 foot-
age on MTV and VH1 the weekend after the
shows.)

I'caught up with Isquith a few days after Live
8, and he was pretty excited about how it had

“We have learned a lot
over the last couple of
years. The biggest thing
that we learned was to get
out of the way of the.
music.”
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less experience. It seems like
it's getting rave reviews from
a lot of different perspectives, whether it's busi-
ness writers or pop-culture-slash-entertainment
critics.

“What I will say is that we were very pre-
pared, and we were confident, but we were sur-
prised that it went as smoothly as it did.”

True to AOL’s reputation, navigating the
shows at wuww.aolmusic.com was easy even for the
newbies. “A lot of people who previously had
not watched streaming video on the web and
hadn’t watched music on the web didn't realize
that you could go full-screen as easily as you
can,” Isquith said.

“They didn’t realize that they could have six
stages open at the same time. Let’s say you were
watching Faith Hill and Tim McGraw in Rome,
then you'd click a mouse and watch Madonna
in London, and then you could click a mouse
and watch Maroon 5 or Stevie Wonder in Phila-
delphia.

“People hear a term like ‘click of a mouse,’
and they think there’s more to it than literally a
click of the mouse, but that's what it turned out
to be.”

Old Hands

AOL, of course, is not new to online-video
production, having spent a couple of years pro-
ducing live concert events for AOL Music.
“We’ve worked really hard and learned a lot in
terms of doing live music concerts and making
them compelling experiences for any user who
comes in,” Isquith said. “It’s good that we had

those two-plus years of doing live concerts with
some big bands.

"When we looked at the bill for Live 8, AOL
had done a big show with Coldplay, we had
done a big show with Alicia Keys, we had done
a big show with Dave Matthews Band, we had
done a big show with Kanye West. We’d done
AOL Music live shows with all these Live 8 art-
ists. We have learned a lot over the last couple
of years.

“The biggest thing we learned was to

get out of the way of the music. If you - W The company began offering free samples

have multicamera, high-quality shoots
and your technology — not just the tech-
nology of the Internet, but the technol-
ogy of the shoots themselves —is A- | -
plus quality, these acts are so good and L l
the technology is so much fun for the 1
audience to be immersed in that you =
don’t need to create a lot of bells and '

the biggest thing we did was get out
of the way and let the performances
do the talking.”

One of the other things Is-
quith referred to was all-day
coverage by a corps of bloggers
(that is, keepers of frequently
updated online journals, or web-
logs). Along with AOL’s hired blog-
gers {about whom Isquith said, “We
were fortunate; we were able to pick and
choose from among great people”), AOL
made a deal with vast blog search engine
Technorati to track Live 8-related blog posts from
all around the web at the Live 8 Blog Spot.

“We really wanted to
make sure that we
weren't just dealing in
entertainment, but that
we got the message
out.”

“We wanted to make sure that we weren't just
dealing in entertainment, but that we got the
message out,” Isquith said. “One thing we did
was really profile the blogs. There were a lot of
people who visited AOL Music for the first or
second time, and we wanted them to have a
clean experience, but we also wanted them to
see the information, and we wanted them to see
the blogs and the fact that people were passion-
ate. The bloggers were writing about the shows
in real time, and that was our way of getting the
full experience across.”

In The Aftermath

So what's happened in the days since Live 87
First, as reported in R&R last week, AOL, XM,
AEG Entertainment and Live 8 Exec. Producer
Kevin Wall announced the creation of Network
Live. The new joint venture will distribute live
entertainment online and over XM (and, even-
tually, over mobile phones and other wired de-
vices). The launch was obviously in the works
before Live 8, but AOL and its partners timed
their announcement for when the good buzz
was still peaking.

For AOL, its grand job of covering Live 8 may
have finally made it clear that the “Internet with
training wheels” stereotype, always a silly bit of
snobbery, is now officially obsolete. And it's hap-

U]

whistles. %
”We certainly did other things, but t =

“We were surprised that it
went as smoothly as it
did.”

pened just as AOL is tearing down the walls
around most of its content.

of AOL Music content to nonmembers ear-
ly in 2004, and late last year AOL Music be-
came AOL’s first formerly members-only of-
W - fering to make the break and
v E step out onto the wider web as
a free service.
' Nearly all of AOL’s other con-
tent has followed, and 5 million users’
happy memories of Live 8 Day will doubt-
less aid AOL in its ambition to operate a
largely ad-supported Internet portal, a la
Yahoo. (If you want to see the future of
AOL on the 'Net, a link to the new por-
tal site’s beta version is up at www.aol.
com.)
For Live 8 itself, the aim was two-
fold: to make the world leaders at the
July 6-8 G8 Summit in Scotland focus
their attention on Africa, urging them
to move to cancel debt for many African
nations while making financial aid contin-
gent on political reform, and to raise aware-
ness of the disastrous poverty that plagues
much of the African continent.

Live 8 could have caught the attention of G8
attendees before the summit began simply be-
cause of the numbers and press it attracted, but
Africa was already a topic at the G8, and —
though tragically disrupted by the July 7 terror-
ist bombings in London — the summit pursued
its agenda and ultimately voted to cancel ap-
proximately $55 billion in debt owed by 18 Af-
rican nations (though late last week that com-
mitment was in jeopardy as some smaller na-
tions protested the terms).

But there’s no doubt that Live 8 achieved its
other goal, that of raising awareness of the cir-
cumstances in much of Africa. More than 2 bil-
lion people — or about one-third of the world’s
population — saw at least some TV coverage of
the concerts, and the anti-poverty message came
through loud and clear.

Opinion is divided on whether the approach
recommended by Live 8 is the best way to assist
Africa’s development, but public awareness of
the problems has grown, and that’s worthwhile
in itself.

A Turning Point

Will the Live 8 webcasts be the long-anticipat-
ed turning point for online media? Online au-
dio and video have grown more popular with
broadband’s explosive growth, and surely their
geeks-only reputation can’t last much longer
with this kind of event being offered.

But the Internet coverage of Live 8 may help
bring about an even more important change in
perception by making it clear that entertainment
received over the Internet is no longer a compro-
mise or a second choice when traditional media
isn’t readily available.

For Live 8, AOL’s web coverage was present-
ed as simply another option, on the same foot-
ing as radio and TV, and music fans seem to have
treated it that way. The coverage was understood
on its own merits and not seen as a high-tech
gimmick or a throw-in with other media cover-
age. And wouldn’tbeing taken on its own terms
be the best thing that could happen to online
media?



Diamond Dave: Just A Gig, You Know

H oward Stern returned from his two-week vacation on
July 18 and immediately jumped on the David Lee Roth re-
placement rumors that ST first told you about. At éam that
morning Stern and crew were M.LA.. Instead, listeners were
treated to “Diamond Dave” — really Roth impersonator Billy
Mira — rambling on about his “new show.”

Around 6:45am Stern called in and told “Dave” he didn't think
it was cool that Viacom was letting him go after 20 years with-
out allowing him to say goodbye properly. He claimed he got
the news while on vacation that Infinity didn't want him back.
“Roth” also spoke with Stern sidekick Robin Quivers and WXRK/
New York GM Tom Chiusano, who said he was pleased Dave
was there because now he could sleep in later and wouldn't have
to come in so early to man the dump button.

At 7am Stern finally let everyone in on the joke, admitting
that he was reacting to the Roth rumors. However, he went
on to say that “it's a done deal” that Roth will replace him in
New York, possibly as early as September, and claimed that
Adam Carolla will replace him in Los Angeles, San Diego and
two other markets.

We immediately contacted infinitely
patient Infinity Communications
Queen Karen Mateo — again —
about this latest turn of events, and

she reiterated the comments she gave

us the first time we bugged her about

Let the Carrot Top
rumors begin!

this rumor: “We are looking at a num-
ber of different personalities to replace
Howard Stern; however, there are no imminent announce-

ments at this time.”

Damn Lucky To Be Alive, Part One

WRBQ/Tampa PD Mason Dixon made an emotional re-
turn to the morning show at the Infinity Oldies station last
week, less than a month after suffering a near-fatal car acci-
dent. Infinity/Tampa Sr. VP/Market Manager Charlie Ochs
tells ST that Dixon's return was a touching event. “Mason did
a full shift, and it was really tough,” he said. “Everyone was
crying, but it was a great day. We got our guy back.”

WRBQ used Dixon's return to make a long-planned change
in slogans from “Oldies 104.7” to “Q105” — famously used by
Dixon when he worked at then-CHR WRBQ back in the day.

Meanwhile, we were thrilled to receive this nice note from
Mason himself: “I wondered if you could spare a couple of
sentences in your wonderful column to say thanks to all of
i my friends in the industry for the prayers and
get-well wishes | have received over the last four

weeks. I'm still operating at half-speed, so it’s
_ going to take a few days for me to get around
to e-mailing all of the folks | heard from and

Back, and thanking them personally. If you could give me
ready to kick .
ass. a global shot here, my family and | would ap-

preciate it. Believe me, it has helped the heal-
ing process to see all the love sent my way. Thanks much,
and it’s so great to be back at Tampa Bay’s Q105!”

Not Quite So Lucky, Part Two

In Jacksonville, Oldies WKQL (Kool 100.7) creative guy
Rick Baron (a.k.a. Rich Langlois) continues to recover from
a near-fatal motorcycle accident that, sadly, has left him a
paraplegic. The driver of a car made an illegal U-turn, hit
Baron on his motorcycle and fled the scene. WKQL PD

Briggs Bickley tells ST that, after |3 hours of surgery, Baron
has lost the use of his legs. “He did much better than we an-
ticipated,” Bickley says. “In a little while we hope he will be
able to return to work. We're all breathing a collective sigh of
relief, but the person who did this has not yet come forward.”

Bickley adds that he’s hired the “World Famous” Tom
Murphy for afternoons.

OF Blue Eyes Is Back

We are pleased to inform you that, after a hiatus of sev-
eral months, Frankie Blue will soon be back on the indus-
try radar. The veteran programmer of WKTU & WNEW/
New York, in partnership with songwriter-producer David
Polemeni, has been working behind the
scenes on the formation of a production
company called Blueye, which is set to
debut this fall. The new entity will be in-
volved in artist development and man-

agement, as well as working with TV

Hey, kids! Lat’s start a
rumor!

and movie productions. “Given the
combination of David and all of his pro-
ducing, publishing, production and songwriting connections
and my own connections in radio and records, this should
be a fierce venture,” Blue tells ST.

ST wonders, will longtime Blue buddy Michael Jackson be
on the Blueye roster? All we're allowed to say at this time is
“Stay tuned.”

Label Love

IDJMG Exec. VP/Promotion Greg Thompson makes some
staff adjustments with the addition of two vets. Chicago-based
Gary Triozzi, most recently with Jeff McClusky & Associates,
joins as Midwest Regional; and Mike Chester crosses the
street from Atlantic’s L.A. local slot to become ID]J's new
Southwest Regional. Stay tuned for more ID) news.

The Programming Dept.

* Journal/Tucson OM Greg Dunkin exits. No replacement
has been named. Dunkin’s programming experience includes
KYSR/Los Angeles, WWMX/Baltimore and nine years with
Emmis/Indianapolis. Reach him at 317-590-1112 or
greg@gregdunkin.com.

* Longtime Infinity/New York programming department
princess Fabi Pimentel is upped to MD of WNEW-FM.

* ST hears that WJMK/Chicago PD (and R&R alum) Char-
ley Lake is close to announcing a sweet transfer within In-
finity. WMK flipped from Oldies to Jack-FM last month.

* Clear Channel Country WWYZ/Hartford, CT MD/night
jock (Not That) Jay Thomas exits, creating some work for
new PD Pete Salant.

» KFRX/Lincoln, NE PD/afternoon guy Adam Michaels
is headed to San Antonio as the new afternoon driver at Cox
CHR/Pop KELZ {Z106-7). His arrival will relocate Z106-7 PD
Doug Bennett to middays, which is currently voicetracked.

* WYOK/Mobile Asst. PD/MD/afternoon dude Brian Sims
is named PD of Cumulus sister CHR/Rhythmic WLTO (Hot
102)/Lexington, KY.

* Pete deGraaff, best known for his long stint as Asst. PD/
MD at WXXL/Crlando, has resurfaced elsewhere in the Hur-
ricane State as the new OM/PD of Hot AC WGNX and
News/Talker WTTB-AM in Vero Beach, FL.

|

« PD B. Paiz crosses the street from Cumulus Urban
WLZN/Macon, GA to become PD of Clear Channel rival
WIBB. He replaces Chris Williams, who recently stepped
down to concentrate on programming Urban AC WRBV and
Gospel WLCG.

* KSII/El Paso PD Chris Elliot is headed to WCDA/Lex-
ington, KY as PD. KSII & KLAQ OM Courtney Nelson is over-
seeing the station while searching for a replacement.

* Citadel Classic Rocker WSAK & WSHK (The Shark 102.1/
105.3) in scenic Portsmouth, NH is losing PD/morning dude
Bill Elliott, who's relocating to San Antonio for personal rea-
sons. Asst. PD Jonathan Smith is upped to PD.

* PD Brian Rickman has resigned from Cumulus CHR/
Pop WZAT/Savannah, GA and is seeking an opportunity in the
Midwest to be closer to his family. Night jock Jason Cage is
also leaving, to do nights at Citadel's KLAL/Little Rock.

Continued on Page 18

YEAR AGO

« Lava Records elevates Lee Trink to GM.

« Judy McGrath promoted to MTV Networks Chairman/
CEO.

 Dave Douglas named PD of WBIX/Boston.

YEARS AGO

» Mike Dungan named President of Cap-
itol/Nashville.

« Dave Popovich rejoins McVay Media
as VP/AC & Director/Operations.

« Don Parker named VP/Programming of
NextMedia.

@ YEARS AGO

* Michael Saunders named PD of WJLB/Detroit.

» Verna Green promoted to President/GM of WJLB &
WMXD/Detroit.

* Tim Pohiman adds Station Manager duties at KTWV/
Los Angeles.

YEARS AGO

Dave
Popovich

« Ernie Singleton appointed MCA Presi-
dent/Black Music Division. 1

* Randy Goodman named RCA/Nash- (&
ville VP/Promotion & Product Develop-
ment.

+ Greg Thompson named VP/Pop Pro-
motion at Chrysalis.

@ YEARS A6.0

« Jan Jeffries named PD of WLS-FM/Chicago.

» George Harris resigns from Metromedia to form his own
consulting firm.

» Jack Adamson upped to Sr. VP for Bonneville Interna-
tional’'s radio group.

YEARS AGQ

+ Gary Berkowitz appointed OM of
WPRO-AM & FM/Providence.

¢ Jim Maddox named GM of WBMX/Chi-
cago.

+ Joel Denver exits the PD position at
WBSB/Baltimore.

@ YEARS AGO

« Bilt Hennes becomes PD of WNDE/Indianapolis.
» Stew Robb moves to WAAY/Huntsville as PD.
« Kevin McCarthy promoted to MD of KNUS/Dallas.

Randy
Goodman

Gary
Berkowitz
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Continued from Page 17 ‘

|
Vote No On Rock Star: Brownsville Station

|
In response to our favorite new guilty-pleasure TV show,

Rock Star: INXS, Zakk Tyler of WLUP (Da Loop)/Chicago

began his own search for another

: overlooked rock 'n’ roll band, prefer- ’
ably with a dead lead singer. Tyler
says, “This week contestants com-

peted in Rock Star: Canned Heat by

: singing ‘Goin’ up the Country’ while |

Rock Star The Archies.

attempting to recapture the unique
vocal style of Alan ‘Blind Owl’ Wil-

son.” Tyler is soliciting suggestions for other classic bands like,

say, Molly Hatchet. “And although their lead singer isn’t dead,
the yodeling portion of *Hocus Pocus’ by Focus may be too

good to pass up,” he says. Other suggestions from our

officemates include Rock Star: Big Country, Rock Star: Grateful ‘
Dead and Rock Star: Bee Gees.

] BOX OFFICE TOTALS
July 15-17
Title Distributor $ Weekend  $ To Date
1 Charlie And The Chocolate... (WB)* $56.17 $56.17
2 Wedding Crashers (New Line)* $33.90 $33.90
3 Fantastic Four (Fox) $22.78 $100.19
4 War Of The Worlds (Paramount) $15.24  $192.43
5 Batman Begins (WB) $6.03 $183.14
6 Mr. And Mrs. Smith (Fox) $5.23 $168.27
7 Dark Water (Buena Vista) $460  $18.88
8 Herbie: Fully Loaded (BuenaVista)  $3.61 $55.96
9 Bewitched (Sony) $255  $57.02
10 Madagascar (DreamWorks) $2.30 $184.08

*First week in release. All figures in millions.
Source: ACNielsen EDI

COMING ATTRACTIONS: This week’s openers include Hus-
tle & Flow, co-stafring recording act Ludacris. The film's Atlan-
tic soundtrack contains music by T.l., P$C, Mike Jones, Lil
Scrappy, Trina, Trillville, Boyz N Da Hood, Juvenile and 8Ball
& MJG, among others.

Also opening this week is Bad News Bears, whose Ryko-
disc soundtrack sports Simple Plan’s “Promise”; Senses Fail's
“Bad Reputation”; Phantom Planet’s “Wipeout”; Ben Kweller's
“This Is War”; classic tunes by John Fogerty, Grand Funk
Railroad, Eric Clapton, Alice Cooper and Ted Nugent; and
more.

— Julie Gidlow

P/A R

Creating Listener-Driven Innovation

Quick Hits

¢ It's the end of a 20-year era at Infinity AC WLTE (102.9
Lite-FM)/Minneapolis: Twin Cities morning icon Orly
Knutson has decided to retire after a 46-year career. His last
day will be July 29.

* KRBE/Houston has an incredibly rare openings as mid-
day princess Michele Fisher exits after 10 years to focus on
being a full-time wife and mother. PD Tracy Austin is seeking
a hugely experienced replacement.

* One of the Alamo City's premier rock chicks, C] Cruz,
who spent many years at Cox Active Rocker KISS/San Anto-
nio, has survived both a noncompete and the birth of a baby.
She’s now resurfaced across the street at KISS rival Infinity's
KSRX (102.7 K-Rock) to do [0am-1pm.

* Apparently, WXTM (92.3 Xtreme Radio)/Cleveland PD
Kim Monroe has a thing for one-named jocks. Following night
jock Igor’s exit a while back, Monroe confiscates Iggy from
part-time at Hot AC clusterbuddy WQAL to replace Igor in
Xtreme's night air chair.

* Veteran programmer/air talent/voiceover guy Tony
Banks has formed the Tony Banks Agency, which will help
radio stations find air talent. Banks continues to run the broad-
cast magnet program for Miami-Dade public schools, which
partially explains his new venture. “Being off all summer al-
lows me to get into trouble if | don't stay busy,” he tells ST.

* Alternative WARQ (Rock 93.5)/Columbia, SC Asst. PD/
MD/afternoon talent “Attention Deficit Dave” Farra is
leaving for a lucrative gig TBA. PD/morning dude Dave
Stewart needs a replacement, pronto, at dstewart@
innercitysc.com.

* Longtime KBCO/Denver personality Oz Medina has left.
PD Scott Arbough seeks someone new at scottarbough@

clearchannel.com.

News/Talk Topics

* Jim Sharpe, most recently the host of Arizona’s Morn-
ing News on KTAR/Phoenix, joins crosstown Clear Channel
News/Talker KFYI as morning field reporter and a member
of “The Investigators,” the station’s investigative news team.

¢ California’s Central Coast scored two new liberal Talk
outlets this week as KRXA/Carmel Valley, CA debuted a

new lineup that includes PD Peter B. Collins, as well as syn-

GON
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All News
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"Athens' 1987
Rock Alternative” Triple A
(Athens, GA)

1991
Alternative

1987
Smooth Jazz

18 ® Rradio & Records July 22, 2005

2000
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NPR News
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1'99 4 NPR News

Modern AC

|

2002
JACK FM
{Canada)

dicated talkers Ed Schultz, Stephanie Miller, Thom Hartman,
Bill Press, Barry Lynn and Lionel, and KOMY/Santa Cruz,
CA, now “The Progressive Talker of the Monterey Bay,” took
a decidedly left turn on July 18 with the addition of Air
America’s Al Franken and Randi Rhodes.

o T AR S — ‘

| ST Promao Item Of Tl;e Weel} k

OK, so we haven't g

done one in about
two years, but this one |
is pretty cool. While §
visiting Iraq recently,
Talk Radio Network
syndicated talk host

Rusty Humphries
stumbled across this

unique item. “It’s an

alarm clock in the
shape of a mosque,” %
? he says. “They are the tackiest things you have ever seen.
| The alarm is the call to prayer — hysterical'” %
Humphries brought a few of the clocks back and men-
tioned them on his show. “| received so many requests, |
found a distributor in the Middle East and sold out my ini-
tial order of 1,000 in two hours,” he says. “We're now g
doing preorders for the next shipment and are nearly sold
| outat 5,000.” As we speak, we are constructing a mantel
(and a fireplace) to hold our mosque clock in a place of

honor.
TOP 10 SHOWS July 11-17
Total Audience E
(109.6 million households) G g
1 CSI 1 Fox MLB All-Star Game
2 Fox MLB All-Star Game 2 .Sl
3 Without A Trace 3 BratCamp
4 Brat Camp 4 Big Brother 6 (Tuesday)
5 NCIS 5  Big Brother 6 (Thursday)
6 Law & Order: SVU (tie) Hell's Kitchen
7 Fox MLB All-Star Pregame | (tie} Without A Trace
8 Law & Order 8 Family Guy
9 60 Minutes (tie} Fox MLB All-Star Pregame
10  Big Brother 6 (Tuesday) (tie} Rock Star: INXS (Tuesday)

Source: Nielsen Media Research

2004
JACKFM
(us)

JACK im

Progressive Talk

We know more than JACK!

MEDIA STRATEGIES §

MEDIA RESEARCH & STRATEGY
303.922.5600 www.paragonmediastrategies.com
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LW ™w ARTIST ALBUM
1 1 R.KELLY Tp.3 Reloaded
- 2 SLIM THUG Already Platinum
- 3 BOW wWow Wanted
3 4 COLDPLAY X&Y
4 5 MARIAH CAREY The Emancipation 0f Mimi
- 6 ALL-AMERICAN REJECTS Move Along
b 7 YING YANG TWINS U.S.A.{United States Of Atlanta)
7 8 BLACK EYED PEAS Monkey Business
2 9 MISSY “MISDEMEANOR"” ELLIOT The Cookbook
6 10 GEORGE STRAIT Somewhere Down in Texas
8 1 FOO FIGHTERS In Your Honor
10 12 GWEN STEFANI Love, Angel, Music, Baby
1 13 KELLY CLARKSON Breakaway
17 14 GORILLAZ Demon Days
12 15 MIKE JONES Who Is Mike Jones?
15 16 RASCAL FLATTS Feels Like Today
13 17 SYSTEM OF A DOWN Mezmerize
- 18 CAROLE KING The Living Room Tour
- 19 DIPLOMATS Diplomats Present-Dipset: More..
14 20 TOBY KEITH Honkeytonk University
19 21 50 CENT The Massacre
18 22 KEITH URBAN Be Here
25 23 KILLERS Hot Fuss
32 24 FALL OUT BOY From Under The Cork Tree
27 25 JACK JOHNSON In Between Dreams
21 26 GREEN DAY American Idiot
26 27 DAVE MATTHEWS BAND Stand Up
16 28 SUGARLAND Twice The Speed Of Life
35 29 COMMON Be
- 30 HUSTLE & FLOW Soundtrack
28 31 AUDIOSLAVE Out Of Exile
29 32 PRETTY RICKY Blue Stars
20 33 BACKSTREET BOYS Never Gone
31 34 SHAKIRA Fijacion Oral Vol.1
38 35 WEEZER Make Believe
33 36 CIARA Goodies
34 37 WHITE STRIPES Get Behind Me Satan
24 38 OFFSPRING Greatest Hits
37 39 LYFE JENNINGS Lyfe 268-192
9 40 WEBBIE Savage Life
23 41 BOYZ N DA HOOD Boyz N Da Hood
22 42 CASSIDY I'm A Hustla
- 43 WILLIE NELSON Countryman
49 M PAPA ROACH Getting Away With Murder
40 45 LIFEHOUSE Lifehouse
36 46 ROB THOMAS Something To Be
30 47 ANTHONY HAMILTON Soulife
46 48 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge
44 49 ILDIVO Il Divo
45 50 ANNA NALICK Wreck Of The Day

LABEL

Jive/Zomba Label Group
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Columbia

Capitol

Island/IDJMG
DreamWorks

wr

A&M/interscope

Gold Mind/Violator/Atlantic
MCA
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Interscope

RCA/RMG

Virgin
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Koch
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Shady/Aftermath/interscope
Capitol Nashville
Island/IDJMG
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Brushfire/Universal
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MCA
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Geffen

LaFace/Zomba Label Group
Third Man/V2

Columbia

Columbia

TrillfAsylum

Bad Boy/Atlantic
JIRMG

Lost Highway/IDJMG
DreamWorks
DreamWorks

Atlantic

Atlantic

Reprise

Columbia

Columbia

POWERINDEX CHANGE
130417 -14%
128,533 -
114,735 —
100,117 -21%

98,265 -14%
88,549 -
68,792 -271%
64,955 12%
63,919 -63%
59,689 -34%
58,199 -13%
55,274 -10%
54,897 4%
51,750 +24%
46,259 -14%
45,656 0%
42,465 11%
41,51 -
40,081 -
39,061 -16%
35,141 1%
34,635 17%
32,106 4%
31,392 +9%
31,163 0%
30814 -18%
30,362 1%
29,835 -33%
29,815 +10%
29,383 -
27,969 -10%
217,565 11%
21,049 -30%
21,001 -9%
26,707 +6%
25,557 9%
24,241 -13%
23,921 -32%
23,869 -6%
23,762 -62%
22,922 -35%
22,655 -36%
22,405 -
22,223 +25%
21,990 A%
21,222 17%
20,076 -33%
18,633 -2%
18,536 13%
18,173 -8%
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A Thug Came, But Kelly
Remains....

There are
many weeks to
get very excited .
about this chart,
but this week
definitely isn’t

one of ‘em....

JivelZLG's
R. Kelly man- J§ L 3
ages to main- All American
tain the No. 1 Rejects
spot, with

130,000 sold. Nevertheless, that number re-
flects a drop of 74%, which might be termed

pretty extraordi-
nary in and of it-
self. Two debuts
on the urban tip
secure the No. 2
and No. 3 spots,
with  Geffen’s
Slim Thug hitting
second place at
129,000 (no word
yet on a release
from his kinder 'n’ gentler bro, Fatso Nice Guy),
while Sony Urban/Columbia’s Bow Wow
marks his territory at third place, with 115,000.
Woof!

There’s just no stopping the artists in the
next two spots, the musical equivalents of the
Eveready Bunny: Capitol’s Coldplay drop one
position to No. 4, at 100,000, while Island/IDJ
diva Mariah Carey also dips a spot to No. 4,

Bow Wow

with a still-impressive 98,000.

The only notable rock debut this week
comes courtesy of DreamWorks’ All-American
Rejects — no rejects in reality — who hit No. 6
at 89,000. TVT's The Ying Yang Twins come
in at No. 7, with 69,000; A&M/Interscope’s pop
sensation The Black Eyed Peas drop a position
to No. 8, with 65,000; and Victory/Atlantic’s
Missy Elliott comes in No. 9, with 64,000.
Rounding things out is George Strait (MCA
Nashville), the only country representative in
the top 15, at No. 10, with 60,000.

Other notable debuts: Concord’s classic rock
queen Carole King demonstrates a surprising-
ly strong return at No. 18 with 42,000; Koch’s
rappin’ Diplomats (who'd like to have a word
with Slim Thug, if not Fatso Nice Guy) at No.
19, with 40,000; and the Atlantic soundtrack to
Hustle & Flow at No. 30, with 29,000. Finally,
Willie Nelson’s been smoking so much pot —

and that's news?
— that he now
thinks he’s a
Rastaman ... and
his Countryman
{Lost Highway/
IDJ) debuts at
No. 43, with &
22,000 sold. In
other fascinating
news: It's sum-
mer! [t's freakin’
hot! And fans
should be very gratified to know that they’ll
be in much demand during the next several
weeks.

Slim Thug

Look for debuts next week from Now,
Volume 19; Mary Mary; and Jermaine Dupri
Presents. We're outta here.
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GO/I/NG FORADDS.

MIKE TRIAS

mtrias@radjoandrecords.com

Run WithThe
Reverend

Even though he is known as a hip-hop pioneer, there is no ques-
tion that Alternative programmers across the board should run with
Rev Run’s “Mind on the Road.” "I want-
ed my first solo single, ‘Mind on the §
Road,’ to feel like a man reminiscing,”
says the artist born Joseph Simmons,
who was one-third of the seminal rap |
group Run-DMC. “It's exciting being |
part of a great group, thrilling the crowd
onstage and then signing autographs af-
terward. That was the feeling I wanted

to inject in "Mind on the Road.

The aggressive song, which plays
much like an old-school jam from Run-
DMC’s early days, is not only the lead single from Rev Run’s Sept.
13 album, Distortion, it's also the first release by the Russell Simmons
Music Group. To top it off, the single will be featured in EA's high-
ly anticipated Madden 2006 video game.

Though Rev Run'’s still got what it takes, his main priority in life now
is his family and building his church. Even while recording the album
he was only in the studio from 11am to 4pm every day with up-and-
coming producer Whiteboy. But thanks to his experience in the indus-
try, every moment in the studio was productive. Perhaps we'll catch a
glimpse of the making of the album this fall on MTV’s Run’s House, a
hip-hop reality show starring Run, his wife and their children.

Even though it won't drop un-
til Sept. 20, the buzz is building
about the upcoming Disturbed
album, Ten Thousand Fists. The al-
bum’s title track is set to be fea-
tured in Madden 2006, and the un-
| official single “Guarded,” which
hit the airwaves a few weeks ago,
is climbing the charts at a steady
pace. Next week Disturbed are
Going for Adds with the album’s
first official single, “Stricken,” at Rock, Active Rock and Alternative.

As for the album itself, Disturbed say that it will boast 14 tracks,
one of which will contain a sound bite of George Bush. To promote
the project, the band will embark on a 6 1/2-week tour beginning Aug.
3 in Ventura, CA, with Ill Nino and 10 Years serving as openers.

She not only stole the spotlight from the boys on Terror Squad’s
hit “Lean Back,” she just plain killed it. Next week the first lady of
TS, 23-year-old Remy Ma, is Going for Adds at Rhythmic and Ur-
ban with “Whuteva,” featuring the tal- -
ents of Swizz Beatz. The single is our
first look at Ma's forthcoming solo de-
but, There’s Something About Remy: Based
on a True Story, which will also include
production by Scott Storch, Alchemist,
Buckwild and Cool & Dre.

Remy Ma first entered the game as a
protege of late rapper Big Pun. Terror

Disturbed

Remy Ma

Squad’s Prospect says, “Pun was talking
crazy about how dope Remy was. He
was impressed. Pun was so approachable that there were always
people rapping for him, but none had the hunger that Remy had.”
Adds Remy Ma, “For me, it's not about trying to be a good female
rapper; my goal is to be a great rapper, period.”

Ray Scott credits his father, Ray Sr., as his biggest musical inftu-
ence. “I realize more all the time that listening to his versions of songs
and comparing them to the originals | heard on the radio taught me
a lot about how to make a song your own,” he says. Next week the
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Week Of 07/25/05
|

CHR/POP

JASON MRAZ Wordplay (Atlantic)

CHR/RHYTHMIC

B5 U Got Me (Bad Boy/Atlantic/

LIL MO Dem Boyz (Cash Money/Universal)

RAY J One Wish (Knackout/Sanctuary)

REMY MA f/SWIZZ BEATZ Whuteva (SRC/Universal)

S. JOHNSON Another Relationship (/ive/Zomba Label Group)
T-PAIN V'm Sprung (Jive/Zomba Label Group)

URBAN

B5 U Got Me (Bad Bay/Atlantic)

KEKE WYATT Put Your Hands On Me (Cash Money/Universal)
RAY J One Wish (Knockout/Sanctuary)

REMY MA f/SWIZZ BEATZ Whuteva (SRC/Universal)
URBAN MYSTIC It's You (Sobe/

URBAN AC

LATOYA LONDON Every Part Of Me (Peak/
MINT CONDITION Whoaa (image/
S. JOHNSON Another Relationship (/ive/Zomba Label Group)

GOSPEL

FAITHFUL CENTRAL Zion Rejoice (/ntegrity Gospel)

COUNTRY

BILLY DEAN Race You To The Bottom (Curby
BUDDY JEWELL So Gone (Columbia/

DIERKS BENTLEY Come A Little Closer {Capitol/
JON RANDALL | Shouldn’t Do This /Epic/

JOSH TURNER Your Man (MCA/

KEVIN FOWLER Don’t Touch My Willie (Equity/
RAY SCOTT My Kind Of Music (Warner Bros.)
SHAWN KING In My Own Backyard /Lofton Creek)
TRAC! KENNEDY How Many Hearts (Creative/

AC

SCOTT GRIMES Livin' On The Run (Velocity)
TOMMY JAMES [sn't That The Guy (Aura)

HOT AC

3 DOORS DOWN Here By Me (Republic/Universal

BOWLING FOR SOUP Ohio... (Silvertone/Jive/Zomba Label Group)
CHARITY VON Take Me Through It (Slanted/

DAVID GRAY The One | Love /ATO/RCA/RMG)

HOWIE DAY She Says (Epic/

LISA MARIE PRESLEY Thanx (Capitol)

THEQRY OF A DEADMAN Hello Lonely... (Roadrunner/IDJMG)
TRACY CHAPMAN Change (Atlantic)

U2 City Of Blinding Lights finterscape/

SMOOTH JAZZ

BATIE Part Of Me (Jazzmanland)

EUGE GROOVE Get 'Em Goin’ (Narada Jazz/)

KEVIN TONEY Quiet Conversation (Shanachie/

M. PHILLIPS fiJ. LORBER Heartbeat Of The City /Hiden Beach)
SOUL BALLET She Rides /275

WALDINO Dream (Independent/

ROCK

DISTURBED Stricken (Reprise/
HINDER Get Stoned (Universal)

ACTIVE ROCK

NO ADDRESS Lasting Words (At/antic)
DISTURBED Stricken (Reprise/
HINDER Get Stoned (Universal)
NO ADDRESS Lasting Words (Atlantic/

ALTERNATIVE

311 Don’t Tread On Me (Volcano/Jive)

BAYSIDE Devotion And Desire (Victory/

DISTURBED Stricken (Reprise/

HEAD AUTOMATICA Beating Heart Baby (Warner Bros./
HINDER Get Stoned (Universal)

MUDVAYNE Forget To Remember (Epic/

MXPX Wrecking Hotel Rooms (SideOneDummy)

NINE INCH NAILS Only finterscope/

NO ADDRESS Lasting Words (Atlantic/

REV RUN Mind On The Road (RSMG/IDJMG)

TRIPLE A

AM SIXTY Summertime Girlfriend (V/2)

BRIAN LINDSAY East Side Of The River (GF/ Music)
CANTINERO Beautiful Mistakes (Artemis/

CORAL In The Morning (Columbia)

COREY HARRIS Got To Be A Better Way (Rounder)

DANIELIA COTTON Fast (Hip Shake)

DAVID GRAY The One | Love (ATO/RCA/RMG)

DELBERT MCCLINTON One Of The Fortunate Few (Vew West)
DREW EMMITT All That You Dream (Compass/

KENNEDYS Chimes Of Freedom /Appleseed)

MAGGIE, PIERCE & EJ Yippie-l-A (EMP)

MICHAEL STANLEY What Would Frank Do? (Line Level)
ROBERT PLANT & STRANGE... All The King's Horses (Sanctuary/SRG)
RODNEY CROWELL Say You Love Me (Columbia/

RORMARK Saving Us All (independent)

TAN SLEEVE American Blood (Cheft/

CHRISTIAN AC

CECE WINANS All That | Need (PureSprings/INO/Epic/
CHERIE ADAMS Water (Dolce Vita)

MARK SCHULTZ | Am (Word/Curb/Warner Bros.)
MARSHALL HALL Never Be Empty (Discovery House)
STACI FRENES Amazing /Longshot/

CHRISTIAN CHR

MARK SCHULTZ { Am (Word/Curb/Warner Bros.)
SPOKEN September (Tooth & Nail)
UNDEROATH A Boy Brushed Red... (Tooth & Nail)

CHRISTIAN ROCK

ANBERLIN The Symphony Of Blase (BEC/
CHEMISTRY About You (Razor & Tie)

SPOKEN September (Tooth & Nail)
STORYSIDE:B Miracle (Gotes/

UNDEROATH A Boy Brushed Red... (Tooth & Nail)

INSPO

CHERIE ADAMS Water [Dolce Vita/)
MARK SCHULTZ | Am (Word/Curb/Warner Bros.)

CHRISTIAN RHYTHMIC

ANBERLIN The Symphony Of Blase (BEC)

songwriter, who has written hits for Randy Travis and Clay Walk-
er, among others, reaches out to radio with “My Kind of Music,”
the tongue-in-cheek title track of his upcoming debut CD that pits
the perfect girl against the greats of country music.

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
ffagot@radioandrecords.com.
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New Sounds

International radio tastemakers’
new-artist recommendations

“T"he fuel that drives radio is content, and, for the most part,
.i that means music. I asked a few of the world’s most influen-
tial programmers to tell us which artists have been exciting them

and their listeners.

These are the artists these broadcasters feel
passionate about and wanted to share with
their professional counterparts in the U.S. and
international markets. We should always re-
member that it's great music and compelling
programming that will keep our audiences
entertained and tuned in to our stations.

Nigel Harding
Head of Music, Xfm, London, Engiand

HardFi: When Hard-Fi headlined Xfm’s
Big Night Out at Brixton Academy in
March, it was clear the audience was wit-

: nessing a band on the

verge of a major break-
through. The Staines
quartet’s combination
of Mike Skinneresque
[The Streets] urban
poetry, anthemic ‘80s
guitar pop and a
strong dance-floor
sensibility lifted the
roof.

They have a top 10 hit with “Hard to Beat,”
their third single. Coming on like The Clash
meet Stardust, the track bursts out of the ra-
dio and is sure to be a mainstay of the Xfm
playlist this summer. With a brilliant, singles-
packed album, Stars of CCTV, around the cor-
ner, Hard-Fi are set to become one of the big-
gest UK. success stories of 2005.

Goldfrapp: There are few current bands
around who can add an -esque to the end of
their name and rightfully claim to occupy a
subgenre all their own. This is certainly true
of Goldfrapp, who have further refined their
unique brand of dark, sexy electro pop on their
amazing third album, Supernature.

The lead single, “Ooh La La,” sets the pulse
racing with Alison Goldfrapp’s breathy vocals
intertwining with Will Gregory’s brooding
soundtrack. The effect is a glam stomp that is
timeless yet thoroughly modern, music without
frontiers. Goldfrapp should be the latest Mute
Records act to please a worldwide audience.

Nigel Harding

Bruce Warren
Asst. GM/Programming,
WXPN/Philadelphia

Xavier Rudd: Australia’s Xavier Rudd re-
cently released his fifth album, Solace, and it
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could be the one that gets him exposure to a
wider audience in America. To see him per-
form live is to become an instant fan. Guitars,
didgeridoo, percussion and beautiful vocals
collide for a soulful, moving experience. For
fans of Jack Johnson
and Ben Harper, Xavi-
er is a rare blend of tal-
ent and innovation.
Brandi Carlile: Bran-
11s a singer-songwrit-
er from Seattle who,

4 unique voice, brings
her country and indie
rock influences togeth-
er nicely. She’s like Patsy Cline meets The
Bends-era Radiohead, and her Red /Columbia
debut is a breath of fresh air.

KT Tunstall: This is another exciting sing-
er-songwriter. KT's CD is only available in the
States as an import; however, Eye to the Tele-
scope introduces the world to an exceptional-
ly talented artist from Scotland. The eclectic
release showcases Tunstall’s ease with a vari-
ety of genres. Her song “Other Side of the
World” could be massive.

Lizz Wright: Lizz's sophomore album, Dream-
ing Wide Awake, is a portrait of an important art-
ist whose music can only be described as high-
quality and intelligent. Ms. Wright draws on
overlapping circles of acoustic soul, jazz and
R&B for a sound that has huge potential.

The Magic Numbers: The Magic Numbers
are my bet for indie rock stardom. Their self-
titled folk-rock-inspired debut is a magical ex-
perience. If the Gang Of Four-inspired new
wave resurgence has taken a downward turn,
the hipster folk rock revival s right around the
corner, and The Magic Numbers could be its
Pied Pipers.

Dan Bessant

MD, Nova 96.9FM,
Sydney, Australia

Bruce Warren

There are many current signed Australian
artists who have a chance of being successful
globally. The ones to keep an eye out for in-
clude End Of Fashion, Motor Ace, The Cat
Empire, The Rogue Traders and Neon.

As far as where it’s at right now, Australian
Ré&B and hip-hop would probably only relate
to Australians. It's important to mention our

friends across the Tasmin, in New Zealand,
however, who have released some great uni-
versal-sounding R&B
and hip-hop over the
past 12 months. These
artists include Scribe
and Savage. Both are
performers radio pro-
grammers worldwide
should be aware of.

The past couple of
years have seen a trend
of artists releasing mu-
sic themselves or via
independent labels. Many artists feel that they
receive the attention and commitment they are
after by releasing music independently. Also,
long-term development for new artists ap-
pears to be more of a possibility through in-
dependent labels.

Three unsigned and independent artists in
Australia whom I believe have a real chance
of breaking through internationally are a great
artist named Ben Lee, a very talented AC
acoustic group called Lior, and a talented
dance outfit called Sneaky Sound System.

Aaron Axelsen
Asst. PD/MD, KITS/San Francisco

There’s a phenomenal amount of great new
music that I'm very excited about. Unfortu-
nately, I don’t have as much time as I wish I
had to talk about these artists in detail. These

Dan Bessant

gramming peers in the U.S. and worldwide
should be aware of.

Manchester, England’s Nine Black Alps
have already released three U.K. singles, in-
cluding “Cosmopolitan” and “Shot Down,”
and their debut album is scheduled for a sum-
mer release in the U.S. on Interscope. The un-
signed S.E-based band Every Move A Picture
are awesome and garnering a lot of interna-
tional A&R interest.

The British post-punk band The Subways
have a forthcoming release on Sire Records.
The hotly tipped Arctic
| Monkeys from north-
ern England have just
signed to Domino Rec-
ords (home of Franz
Ferdinand), and I ex-
pect them to do very
well in the UK., Eu-
rope, North America
and Australasia.

My other recom-
mendations include an awesome band called
Morningwood (Capitol, U.S.), Architecture In
Helsinki (Bar None, U.S.), Be Your Own Pet
(Rough Trade, U.K.), She Wants Revenge (Gef-
fen, U.S.), White Rose Movement (import), the
unsigned San Francisco-based group Two Gal-
lants, Interscope signings The Lovermakers
and Flipsyde, Arista/RCA’s Say Anything, the
U .XK.-based act The Editors and an awesome
unsigned band from Auckland, New Zealand
called The Checks [featured in the 7/15 edi-
tion of A&R Worldwide].

Rob Scott

Project Manager, Triple ] Radio,
Australia

There's an explosion of quality independent
unsigned acts in Australia at the moment. The
three-piece heavy rock outfit COG, hailing

Aaron Axelson

from Sydney’s Bondi Beach, have just released
their debut album, The New Normal. It's pro-
duced by Sylvia Massy (Tool, Red Hot Chili
Peppers, Spiderbait). The album glows with
power chords and solid heavy riffs melded
with soaring vocals. Check out their website
at www.cog.com.au.

Heading over into soulful, inspired hip-
hop with Latin flavors is the debut aibum
from a former winner of the Triple ] “Un-
earthed” competition, Vassy. The album
was produced in studios in Philadelphia,
Paris, Melbourne and Sydney, and the de-
but single is just finding airplay on Triple |
and public radio. Vassy’s vocal arrange-
ments are superb, and this album stands out
for the new ground it breaks. You can get
more information on her site at www.vassy.
corm.au.

Lior is the surprise package of the year
so far. His album Autumn Flow was the first
album nominated at the inaugural ] Awards
for Album of the Year. The beautifully pro-
duced album flows with sensitive lyrics and
brilliant songwriting.
Delicate in parts and
also smooth with
catchy melodies, it’s a
truly stunning debut.
| Since its release the
album has received
steady airplay at inde-
pendent and commer-
| cial radio and will

shortly go gold in Au-

stralia.

The Howling Belis have just finished re-
cording their debut album with renowned
producer Ken Nelson (Coldplay). It's a
stunning record that captures the distinctive
vocals of Juanita Stein. There are sublime
moments reminiscent of The Sundays but
also sweeping soundscapes with buzzing
guitars and tight bass lines.

Finally, young singer-songwriter Andy
Clockwise will release a debut double al-
bum called Classic FM. The first single, “Al-
ice May,” is available as a free download
from the Triple | website at http://triple].
net.qu/. Andy started playing violin at age
4 and in his teens learned to play guitar,
drums, bass and piano. By his late teens he
was composing his own music, which was
inspired by Prince, The Pixies and The Vel-
vet Underground. His songwriting shows
his complexity and talent with a range of
styles, hooks and arrangements. Andy’s
music is classy and definitely worth the ef-
fort to hear more.

Rob Scott

If you're a radio programmer with a passion for
new music and developing out-of-the box program-
ming ideas and would like to be involved in future
columns pertaining to new artists and cutting-edge
global broadcasting, drop me a line at sat@
anrworldwide.com.

Send your unsigned or signed
releases to:
Sat Bisla
A&R Worldwide
449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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Mentors: The
Freshmakers

Industry heavyweights discuss

the lost art of mentoring

‘mid the pomp and circumstance of R&R Convention 2005,

ive industry titans — and me — gathered at the Renais-
sance Cleveland Hotel for “Me & My Mentor,” a show-and-tell
session where they shared stories of how they were able to navi-

gate their career paths through the organic process of mentoring.

The session was co-moderated by myself
and a person I've admired for years, WIMK
& WUSN/Chicago VP/GM Dave Robbins.
The rest of the panel looked like a mini-Mt.
Rushmore of radio achievement: XM Sr. VP/
Music Programming Jon Zellner, WQHT (Hot
97)/New York PD John Dimick, former Jef-
ferson-Pilot President/Radio Clarke Brown
and current Jefferson-Pilot President/Radio
Don Benson.

All weighed in on the importance of hav-
ing people to look up to, as well as to teach, in
our industry.

The Parable Of The Artichoke

While Brown talked about the fabulous the-
ater of the mind created by Gordon McClen-
don at KLIF/Dallas back in the day, he also
stressed the fact that you can find mentors —
gasp! — outside of the industry.

“One of my mentors in law school was the
guy who taught me criminal law,” he said.
“He had the most impact on teaching me what
strategy is and how to isolate an issue and
solve problems.”

“His big thing was that solutions were like
an artichoke, and you had to peel back leaves
to get to the heart of the matter.” We prefer to
think of it like a parfait, since everybody loves
parfaits, but we digress.

R P——

Brown, who was the model for legendary
sales manager Herb Tarlek on WKRP in Cin-
cinnati, also invoked the sacred name of Jerry
Blum, former GM of WQXI/Atlanta, whom
WKRP GM Arthur “Big Guy” Carlson was
modeled after.

“Jerry never actually told me directly how
to do things,” Brown said. “It was far more
informal. You'd watch Jerry and attempt todo
what he did. Jerry never really criticized or
reviewed anything.

“My point is that you can get this mentor-
ing from wherever. The challenge you have is
to identify those people from whom you need
to learn and determine who has value.”

Time Keeps On Slippin’

Zellner is a self-proclaimed radio junkie,
and he confessed to having pestered a whole
bunch of people in the industry when he was
building his career. “I sent out tapes all the
time,” he said. “I had a new aircheck every
week. And in 1989 there were only two peo-
ple who took my call: Scott Shannon and Bill
Figenshu.

“I was so pumped up that the PD of 2100
[WHTZ/New York] and the President of Via-
com Broadcasting actually called me back and
gave me feedback on my aircheck that it got
me excited about being in radio.”

- Benson described

2

the process of mentor-

IT’S LIKE THAT At one point during the “Me & My Mentor” session
at R&R Convention 2005, WQHT (Hot 97)/New York PD John Dimick
flashed the street hand gestures that got him his current gig.

i

. ing as being informal
and a two-way street,
but he also said that
it’s important to sur-
round yourself with

| good people — regard-
less of whether they're
your bosses or work
for you —and to make
time to share with

% them.

“The tough part

about it is that we get

so busy, and then
you've got that little
guy sitting outside
your office who just
wants five minutes of

MENTORING IS ABOUT LISTENING TOO Seen here concentrating intently on

. something someone is saying during the “Me & My Mentor” session at R&R Convention 2005 are
(I-r) Jefferson-Pilot’s Clarke Brown and XM's Jon Zellner.

—— o

your time,” he said. “It's oh so easy to find
some reason not to talk to him when five min-
utes means a lot and may help him do a bet-
ter job.”

Zellner agreed that time management is key
in being able to talk to people, saying, “When
I was a PD of two stations, I still found a way
to return every phone call within 24 hours. Ev-
eryone knows that when I call them back, |
don’t have time to chat for 45 minutes, but,
besides being a common courtesy, returning
calls is good business, because it helps you in
the long run. Being accessible is extremely
important,

“Pm conscious of telling
people the mistakes I've
made so they don’t

repeat those mistakes.”

Clarke Brown

“I was amazed that people in market Nos.
1 or 2 and presidents and Sr. VPs were easier
to reach than guys in market No. 30. A lot of
record people say that too. They said it was
amazing that they could call me in Boston and
geta call back in 24 hours, but there was a guy
in a small market who thought he was above
the industry.”

Many, Many Questions

Despite growing up in a small town that
had only one daytime AM station, Dimick
somehow managed to find himself a major-
market job and not just one, but three men-
tors, all of whom shared the stage with him
in Cleveland.

“Dave, Don and Clarke are the three,” he
said. “What motivated me was that we never
had mentor-mentee discussions, but they gave
me an opportunity to learn from them and
never made me feel stupid for asking tons of
stupid questions.

“If you want to know if you have a mentor,
ask yourself if there’s someone whom you’d
do anything not to let down. That was one of
the driving forces for me. The thought of let-
ting one of them down was just too much.”

So what makes a mentor, and what makes
a mentee? What do you teach a mentee?

S— S

Where does the word mentee come from? For
the answers to these and other questions that
keep us up at night, we turned to our es-
teemed panelists.

“I'm conscious of telling people the mis-
takes I've made so they don’t repeat those
mistakes,” said Brown. “You have to be open
and communicate mistakes that have impact-
ed your business in one way or the other. You
want to make sure they learn and balance a
lot of different aspects of the business and that
they maintain integrity.

“If it’s a salesperson, [ always want to com-
municate that they’re not sellers, they’re
problem solvers and marketing people and
solution creators who help people grow their
businesses. That's the essence of what you
try to teach.

“On the programming side, you're really
communicating with that audience. You're
relating with them; you're not there to talk
down to them.”

Non-Romance-Novel Passion

Benson said it’s important to relay that
there’s more than one way to get something
done. “Programmers, in many cases, are ex-
pected to have all the answers, to know exact-
ly what to do and to have the radio cure for
cancer,” he said.

“Then someone will have an alternative
idea, and you'll spend two days trying to fig-
ure out a way to mediate those two or three
ideas, and nothing gets done. That time gets
wasted.”

Dimick and Zellner both said that passion
is the most important thing in radio. “You can
teach a passionate person how todo radio, but
you can’t teach a radio person how to be pas-
sionate if they’re not,” said Zellner.

Dimick said, “As a mentee, you need to
have a passion, but you also have to have a
fair amount of respect for the person you're
trying to get ahold of. When 1 could get ahold
of Don, I had all my bullet points lined up and
all the things [ wanted to talk about.”

This raised the question of where the fine
line is between getting a hold of someone and
stalking them. “There’s definitely a fine line
between being aggressive and being a pain in
the ass,” said Zellner. “When I was starting
out, Iwould send tapes every month or so and
check in.

“Those were the days before e-mail or
voicemail. I'd leave messages with the recep-
tionist, and sometimes I'd say, ‘Don’t say that

Continued on Page 26
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July 22, 2005 POWERED[Y]
MR e e v W e W ERR g MEDIABASE
1 0 MARIAH CAREY We Belong Together (Island//0JMG) 9460 +13 752104 15 11710
2 e KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 8931 +161 716728 16 117/0 M OS TA Qé€ D
3 o BLACK EYED PEAS Don't Phunk With My Heart (A&M/Interscope) 8120 +204 615483 14 115/0 ARTIST TITLE LABEL(S) RS
6 o PUSSYCAT DOLLS f/BUSTA RHYMES Don’t Cha (A&M/interscope) 6232 +577 441457 13 1120 BACKSTREET BOYS Just Want You To Know
9 6 D.H.T. Listen To Your Heart (Robbins/ 5828 +810 440876 9 1001 (Jive/Zomba Label Group) 45
8 @ RIHANNA Pon De Replay (Def Jam/IDJMG) 5748  +588 476736 7 1150 m:'::ofmfg shléke ';IOf(;mﬂd/’WMG/ ;f
nbelievable
7 0 PAPAROACH Scars /Geffen/' 5735 +254 446231 22 114/0 HILARY DUFF Wake Up (Hollwood) 15
4 8  GWEN STEFANI Hollaback Girl flaterscope/ 5446 -1141 417890 16 11710 | MISSY ELLIOTT Lose Control (Gald Mind/Vislator/Atlantic) 13
5 9  WILLSMITH Switch /interscape) 5398 -505 418127 22 1150 LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG) 12
12 () LFEHOUSE You And Me (Geffen) 4807  +387 319862 14 107/3 :ﬁzms;‘:ﬁ;mﬁ: Jﬁe(fe”& R ::
Lo et Me Hold You (Columbia
10 11 3 DOORS DOWN Let Me Go (Republic/Universal) 4424 290 318381 28 113/0 BETTER THAN EZRA A Lifetime /Artemis) 9
1 12 CIARA f[LUDACRIS Dh {Laface/Zomba Label Group) 4340 -348 291298 13 110/0
15 @ FAT JOE f/NELLY Get It Poppin’ (Atlantic) 4031 +502 297676 8 105/2
13 14 50 CENT Just A Lil" Bit (Shady/Aftermath/Interscope) 3807 -567 239789 12 104/0
17 @ GREEN DAY Holiday (Reprise/ 3566 +242 183609 10 1031
14 3 BABY BASH Baby I'm Back (Latium/Universal) 3420 -353 283705 17 87/0 $is Mo S 7; 4, o
19 NATASHA BEDINGFIELD These Words Fpic/ 3383 +241 164196 10 113 I ﬁ
20 @ PRETTY RICKY Grind With Me (Atlantic) 3224 +249 191341 12 831 NC EASED PLA YS
16 19 SIMPLE PLAN Untitled /Lava/ 3179 239 212064 15 107/0 TO;L';AVL
25 @ GWENSTEFANI Cool (interscape/ 3164  +667 216572 4 e | - A8 noReASE
21 @ FRANKIE J. How To Deal (Columbia/ 3Im +249 237395 10 98/a DH.T. Listen To Your Heart (Robbins/ +810
. GWEN STEFANI Cool finterscape/ +667
23 ROSSFADE lumb 2556 -1 323 2
2. C S 55 05 132399 25 9910 | o NNA PonDe Reply (et fam0JMG) +588
22 23  GAVINDEGRAW Chariot L/RMG) 2477 -384 176001 20 105/0 PUSSYCAT DOLLS f/BUSTA RHYMES Don’t Cha
24 24 BACKSTREET BOYS Incomplete (/ive/Zomba Label Group) 2212 -400 181689 15 107/0 (A&M/interscape) +577
27 @ COLDPLAY Speed Of Sound (Capitol) 2203 +290 120279 8715 MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atlantic) ~ +512
o . FAT JOE fINELLY Get it Poppin’ (At/antic) +502
LLIOTT | (Gold Mind/Violator/Atlant 2192 512 167 7
28 @ MISSY ELL Lf)se Control (Gold Mind/Violator/Atlantic) 9 + 803 89113 BOW WOW fIOMARION Let Me Hold You (Calumbs/ N
33 @ BOW WOW f/OMARION Let Me Hold You (Columbia) 1599 +502 127658 4 69/11 LIFEHOUSE You And Me (Geffen/ +387
30 29  GAME /50 CENT Hate It Or Love It /Aftermath/G-Unit/interscape) 1377 -65 102072 18 91/0 WEEZER Beverly Hills (Geffen) +364
3 @ JESSICA SIMPSON These Boots Are Made For Walkin® (Columbia) 1315 +188 59321 4 66/8
K73 @ CLICK FIVE Just The Girl /Lava/ 1313 +250 55016 4 7415
35 @ LIL ROB Summer Nights (Upstairs/ 1211 +203 86717 4 443 T
39 € LUDACRIS Pimpin' All Dver The World (Def Jam South/IDJMG) 1124 +318 83572 4 5112 ¢ NE w & ACT IME
38 @ BOWLING FOR SOUP Ohio... (Silvertone/Jive/Zomba Label Group) 1061 +173 36047 3 73/8
@ebur> €  MARIAH CAREY Shake It Off fisland/IDJMG) 854  +483 61904 1 8322 ;00|F;IGHT E;g BTest ?fs You /ﬁczﬁf;fdﬁ(/j :
. . otal Plays: 365, Total Stations: 41, Adds:
37 36 PRAS MICHEL fISHA.RLI MF[IUEEI\I Haven't Found (Universal) 831 107 20338 5 59/0 CARRIE UNDERWOOD nside Your Heaven (4risa/
2 37  NATALIE Energy (Latium/Universal) 819 -298 83342 8 58/0 Total Plays: 351, Total Stations: 25, Adds: 4
50 @ ROB THOMAS This Is How A Heart Breaks (At/antic) 742 +336 34327 2 52/6 BEN MOODY f/ANASTACIA Everything Burns (Wind-up/)
41 €  HOPEPARTLOW Who We Are (Virgin) 738 +46 15632 5 550 Tatal Plays: 327, Total Stations: 26, Adds: 1
. DESTINY'S CHILD Cater 2 U (Columbia)
42 @ GORILLAZ Feel Good Inc. (Virgin/ 715 +121 22132 3 51/6 Total Plays: 256, Total Stations: 22, Adds: 5
46 @ AKON Belly Dancer (Bananza) (Universal 668 +217 72238 2 314 Total Plays: 245, Total Stations: 30, Adds: 9
40 43 BROOKE VALENTINE /BIG BOI & LIL' JON Girlfight (¥irgin) 610 187 38802 11 57)0 'T“lAI'gI! DUI;Fzgvake lJIpS/Ha//ywoZ‘:;‘/ i 15
@  MARIO Here | Go Again (J/AMG) 559  +168 19935 1 495 otal Plays: 228, Total Stations: 44, Adds: k
) RELIENT K Be My Escape {Capitol/Gotee)
@ BACKSTREET BOYS Just Want You To Know (/ive/Zomba Label Group) 513 +2715 37904 1 70/45 Total Plays: 205, Total Stations: 14, Adds: 8
49 @ DADDY YANKEE Like You (£/ Cartel/Vi/Machete Music/ 450 +41 94382 2 132 TIM MCGRAW Live Like You Were Dying (Curty
43 47  NIVEAfILIL' JON & YOUNGBLOODZ Okay (Jive/Zomba Label Group) 446 84 40291 18 170 Total P'ﬂgSﬁ 183, Total Stations: 14, Adds: 0
. ALL-AMERICAN REJECTS Dirty Little Secret finterscope/
@ FATTY KOO Bounce (Columbia) 427 +84 14633 1 22/0 Total Plays: 147, Total Stations: 25, Adds: 8
@ KILLERS All These Things That I've Done (Island/iDJMG) 423 +77 11455 1 354 KACI BROWN Unbelievable (A&
@ NB RIDAZ fIANGELINA Notice Me (Upstairs/ 414 +25 81672 1 611 Total Plays: 26, Total Stations: 21, Adds: 21
118 CHR/Pap reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 7/10-7/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs ranked by total plays
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each N - N
reporting station. Songs unreported as adds do not counttoward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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CHR/POP TOP 50 INDICATOR

July 22, 2005 .
WK WK ARTIST TITLE LABEL(S) POATS PLkvs AJI?‘IJ%?!%E TR b MOST ADDED
1 1 MARIAH CAREY We Belong Together fisland//0JMG) 4432 -9 70550 15 68/0
) ARTISTTITLE LABEL(S) ADDS
2 2 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG)/ 4319 -24 71346 15 67/0 MARIAH CAREY Shake It Off (siand/IO/ME) 17
3 0 BLACK EYED PEAS Don’t Phunk With My Heart (A&M/Interscape) 4201 +48 67052 14 68/0 BOW WOW f/OMARION Let Me Hold You (Columbia) 1
4 @ PUSSYCAT DOLLS fIBUSTA RHYMES Don't Cha (A&M/interscape) 3630  +234 59766 13 671 LUDACRIS Pimpin' Alt Over The World (Def Jam South/0JMG) 10
ROB THOMAS This Is How A Heart Breaks (At/antic) 9
7 © PAPAROACH Scars (Geffen/ 3208 +34 49709 23 60/0 CLICK FIVE Just The Gifl Lava) 9
10 0 D.H.T. Listen To Your Heart (Robbins/ 3081 +390 51147 10 65/1 GWEN STEFANI Cool interscape) 8
6 7 WILL SMITH Switch {interscope/ 3020 -166 50560 22 60/0 MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atlantic) 8
9 @ LIFEHOUSE You AndMe (Geffen) 3008  +123 49153 14  g5/1 | DACKSTREET BOYS Just Want You To Know
. {Jive/Zomba Label Group) 8
9 GWEN STEFANI Hollaback Girl (/nterscope) 2877 -510 45562 16 60/0 LIL ROB Summer Nights (Upstairs 7
12 @ RIHANNA Pon De Replay (Def Jam/IDJMG) 2796 +264 47600 6 60/0 HILARY DUFF Wake Up (Hollywood) 1
8 11 3DOORS DOWN Let Me Go (Republic/Universal) 2738 195 43186 29  59/0 GORILLAZ Feel Good Inc. (Virgin) 6
3 5 50 CENT f/MOBB DEEP Outta Control (Shady/Aftermatlyinterscope) 6
1 12 CIARA fILUDACRIS Oh {LaFace/Zomba Label Group) 2220 -415 7673 12 8/0 WEEZER Beverly Hill (Geffen) 5
14 ®  GREEN DAY Holiday (Reprise/ 2189 +96 34560 10 63 JESSICA SIMPSON These Boots Are Made For Walkin' {Columbia) 4
13 14 BABY BASH Baby 'mBack (Latium/Universal) 2059 55 31858 17 52)0 ?UWUNG/SUR/ZSU';P lﬂfzo (gome)Back To Texas) .
., , Silvertone/Jive/Zomba Label Group,
18 @  FAT JOE fINELLY Get It Poppin’ (Atiantic) 1921 +335 29277 8 60/2 FRICKIN' A Nake In My Bed (Toucan Cove/Alert 4
17 (D NATASHA BEDINGFIELD These Words (pic/ 1840 +49 32353 9 55(1 AKON Belly Dancer {Bananza) (Universal) 4
15 17 SIMPLE PLAN Untitled (Lava) 1763 262 28170 15  50/0 PAT MCGEE BAND Must Have Been Love (Kitland) 4
19 (D FRANKIE J. How To Deal (Columbia) 1683  +138 27145 10 561 | NKACIBROWN Unbelievabc (AGH) y
25 @ GWENSTEFANI Cool finterscape) 1675 +521 27863 4 65/8
16 20 50 CENT Just A Lil' Bit (Shady/Aftermath/interscope) 1656 -252 22824 10 54/0
22 @ COLDPLAY Speed Of Sound (Capitol) 1516 +136 24913 9 531
21 @ PRETTY RICKY Grind With Me (At/antic/ 1501 +77 23817 10 5011 Mo ST
26 @ WEEZER Beverly Hills (Geffen/ 1261 +167 19794 7 46(5 INCREASED PLA YS
20 24  BACKSTREEY BOYS Incomplete (Jive/Zomba Label Group) 1219 -316 19078 15 38/0 .
24 25  CROSSFADE Cold (Columbia) 1159 1 20025 18 37 A
. ARTISTTITLE LABEL(S) INCREASE
23 26 GAVIN DEGRAW Chariot [J/AMG) 1105 -243 17880 20 3710 GWEN STEFANI Cool iterscope/ +521
28 @ MISSY ELLIOTT Lose Contral (Gold Mind/Vielator/Atlantic/ 941 +17M 14343 6 51/8 D.H.T. Listen To Your Heart (Robibins) +390
29 @  JESSICA SIMPSON These Boots Are Made For Walkin' (Columbia) 920 +244 14410 a4 a4 FAT JOE INELLY Get It Poppin’ (Atlantic/ +335
. . ROB THOMAS This Is How A Heart Breaks (Atiantic) +302
33 @ ROB THOMAS This Is How A Heart Breaks (At/antic) 734 +302 13546 4 4219 MARIAH CAREY Shake It Off (stand/0JMG) +M1
31 @ BOWLING FOR SOUP Ohio... (Silvertone/Jive/Zomba Label Group) 660 +187 10528 3 32i4 RIHANNA Pon De Replay (Def Jam//DJMG) +264
KL €  CLICK FIVE Just The Girl (Lava/ 648 +247 10073 3 3819 CLICK FIVE Just The Girl {Lava/ +247
: : JESSICA SIMPSON These Boots Are Made For Walkin' (Cabmbxa) +244
2 32  NATALIEE Latium/U ) 620 -161 46 30
nergy Latium/Universal) ! 9468 9 | pussYcAT DOLLS /BUSTA RHYMES Don't Cha
35 @ LIL ROB Summer Nights (Upstairs) 580 +181 9361 3 3517 (A&Miinterscape) +234
30 34  PRAS MICHEL f/SHARLI MCQUEEN Haven't Found {Universall 562 -17 9367 4 n BOW WOW f/OMARION Let Me Hold You (Co/umbia) +193
33 €D BOWWOW fIOMARION Let Me Hold You (Columbia) 542 +193 7786 3 3511 Z‘?IVW“"“/;F’;;“': l‘]’;:/‘g""‘e)*‘ac" To Texas) -
ilvertone/Jive/Zomba Label Group, +
49 €D MARIAH CAREY Shake It Off /sland/iDJMG) 427 +2MN1 8350 2 40117 LIL ROB Summer Nights (Upstais) +181
39 @ CRINGE Burn (Listen/ 394 +46 6344 14 131 MISSY ELLIOTT Lose Control (Gold Mind/Violstor/Atlanti) ~ +171
40 €D  LUDACRIS Pimpin' All Over The World (Def Jam South/IDJMG) 372 +92 5374 a 25010 WEEZ'E(:‘ Beverly Hills /Gef;‘e”/ ) +167
o FRANKIE J. How To Deal (Columbia) +139
4 €D  GORILLAZ Feel Good Inc. (Viigin) 312 +95 3349 4 21/6 COLDPLAY Speed Of Sound (Capitol +136
36 40  GAME /50 CENT Hate it Or Love It (Aftermath/G-Unit/interscope/ 284 -87 3616 17 15/0 LIFEHOUSE You And Me (Geffen/ +123
37 41 AKON Lonely (SRC/Universal) mn -85 350 20 1200 BACKSTREET BOYS Just Want You To Know
. {Jive/Zomba Label Group) +112
4 ICKIN' A Nak
6 @ FRIC aked In M.y Bed (Toucan Cove/Alert) 269 +68 4689 2 18/4 50 CENT f{MOBB DEEP Qutta Control
42 @ CUTTING EDGE Everytime | Try (Thunderquest) 263 +43 3720 3 13/0 (Shady/Aftermathyinterscape) +100
32 44 AVRIL LAVIGNE Fall To Pieces (Arista/AMG) 231 -208 3774 12 140 GREEN DAY Holiday (Reprise) +96
43 @D HOPEPARTLOW Who We Are (Virgin) 225 +8 3733 3 1501 fg:l'\lé:lzs Fpe,e' G,"?:"l“g- f V"T’!;"”/w P *:g
i ) impin’ All Over The World Def Jam So +
@ BACKSTREET BOYS Just Want You To Know (Jive/Zomba Label Group) 183 +112 3652 1 17/8 FRICKIN' A Naked In My Bed (Toucan Cove/Alert) +68
@  ANNA NALICK Breathe (2am) (Columbia) 181 +49 2501 18 ;’:%:gllgﬂrnzefﬂﬂh/ y +3g
. DINGFIELD These Words (Epic) +
@  MARIO Here | Go Again L/AMG) 176 +43 3383 1 100 | anya NALICK Breathe (2am) (Columbia/ +49
@ 50 CENT f/MOBB DEEP Outta Control (Shady/Aftermath/interscope) 1m +100 3216 1 14/6 MARIO Here | Go Again (/AMG) +49
. PAT MCGEE BAND Must Have Been Love (Kirtland) +49
69 CHR/P rters. -
R/Pop reporters. Songs ranked b()é) to2t3{) EI?{);; Egr gh;eaclg:(ljag week of Sunday 7/10 - Saturday 7/16. BLACK EYED PEAS Dor't Phunk With My Heart (A&M/iterscope)  +48

"Powergold offers us limitless options with scheduling criteria and has integrated with all our
other systems seamlessly. The reliability, customer service, and support that the folks at
Powergold have provided us have been exactly what any customer could ask for."

Dan Turner, Vice President SATELLITE
- Programming Services RADIO
The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 ® Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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July 22, 2005

e ™
(" RAlETRBMUSiE.Gom ) s set Testng o songe 12+
T NDLURUE
~ w w w
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34
KELLY CLARKSON Behind These Hazel EYES (RCAAMG) 436, 4.34 . 98% '-26% 442 448% 414
LIFEHOUSE You And Me (Geffen/ 415 411 90% 19% 444 417 403
KELLY CCARKSON Since U Been Gone (RCA/AME) 408 ~ 414" .89% 50% 392~ 419 -4.19
SIMPLE PLAN Untitled /ava/ 401 405 94% 24% 429 398 3.86
D.H.T. Listen To Your Heart (Rotibins)* 397 3807 8%% 21% 406 -408 354
PAPA ROACH Scars (Geffen/ 396 401 92% 28% 427 388 3.75
3 DOORS DOWN Lot Me Go (Republic/Universal) 393 -381  97% 35% 405 380 389
HOWIE DAY Collide (Epic/ 393 400 94% 28% 415 399 385
BACKSTREET BOYS Incomplete (Jive/Zomba Label Group) 392 388 9% 3% 3N 414 380
CROSSFADE Cold (Columbia) 384 375 719% 20% 413 374 382
GAVIN DEGRAW Chariot L/RMG/ A ¢ 381 381..95% 33% 408 386 357
MARIAH CAREY We Belong Together l/s/and//DJMG/ 380 370 98% 38% 389 378 364
GREEN DAY Holiday (Reprise) o 380 373 93% 28% 392 368 367
BLACK EYED PEAS Don't Phunk... (A&M/interscope) 375 378 98% 40% 372 349 389
PUSSYCAT DOLLS {BUSTA RHYMES Don't Cra/A&Minoseony 367 343 93% 33% 374 359 363
WILL SMITH Switch fInterscope) 363 361 97% 40% 348 358 4.09
GWEN STEFANI Cool /interscope) 362.. - 68% 16% 352, 341 373
FRANKIE J. How To Deal (Columbia) 356 345 73% 20% 3N 364 347
COLDPLAY Spéed Of Sound {Capite)) - 354 - — 0% 20% 353 343 347
GWEN STEFANI Hollaback Girl finterscope) 343 360 100% 60% 338 3.02 360
NATASHA BEDINGFIELD These Words (£pic) 342 321 6% 20% 330 L34 3
RIHANNA Pon De Replay (Def Jam/I0JMG/ 3M 332 8% 3% 354 333 359
FAT JOE fiNELLY Get it Poppin’ (Atlantic/ ™, > - 339 335 80% 23% 337 335 382
MISSY ELLIOTT Lose Control (Gald Mind/Violator/Atlantic) 3.34 - 15% 24% 367 307 326
BABY BASH Baby I'm Back /Latium/Universal] _ 333 334 -80%, 31% 341 338 341
CIARA f{LUDACRIS Oh LaFace/Zomba Label Group) 323 329 95% 47% 333 317 347
TRICK DADDY Sugar (Gimme Some) (Stp-¥-Side/Atiantic) 3.22 - 328, <86% 4% 307 318 327
GAME {150 CENT Hate It Or Love It /Aftermath/G-Unit/interscope) 3.05 313  88% 47% 290 299 3.00
550 CENT Just A Li" Bit (Shady/Aftermatt/intérscope) ,~ 302% '3.08 ,,92% 51% 299 289 295
Total sample size is 371 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dishike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition s based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by

e )
R DAD n POWERED[]
._R._-z,.._:. CHR/POP.TOP 30  yppisRASE
CANADA
WERC  WEEK  ARTIST TITLE LABEL(S) RS elhis  “GHART sTamioks
£ 17 Q)" MARIAH CAREY We Bolorg Togethar Ustaraioms) 580" +23 %91~ fiig
4 e RIHANNA Pon De Replay (Def Jam/IDJMG) 505 +51 5 113
"2 -, 3 T'BLACKEYEDPEAS Don'tPhink.. A&Minterscope) 442 99 14 “8D
5 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 392 0 1 70
6 @  PUSSYCAT.UB.RHYMES Dor'tCha d&Mimterscope) 374 +21 8 10
9 o 50 CENT Just A Lt Bit (Shady/Aftermath/interscope) 360 +24 8 10{0
3 7 GWEN STEFANI Hollaback Girl fnterscope/ T ) B T SR )
7 8 o SIMPLE PLAN Untitled (Atfantic/ M| 1 13 6

12 @ MASSARI Be Easy (Capital Prophet
11 @ JULLY BLACK Sweat Df Your Brow (Universay
10 114 SHAWN DESMAN Red Hair (Sany BMG Canads)

336 +20 - 6 6D
326 +5 780
07 15 9 80

14 12 NATASHABEDINGFIELD These Words (£pic/ 28 2 6 0
13 13 BACKSTREETBOYS Incomplete (ielZomta LabeiGrog) 281 19 16 80
8 14 CIARAfILUDACRIS Dh (lafacelZombaLabelGrouy) 277 64 10 700

.18 @  CDLDPLAY Speed 0f Sound (Capitol 266 4+9 510
16 16 GREEN DAY Holiday (Reprise/ 262 A 80
22 @  FATJOEANELLY Get it Poppin’ (Atantic/ . 257 +26 M0
18 @ D.H.T. Listen To Your Heart (Robbins/ 253  +10 710
21 e DANIELPOWTER BadDay Warner Bros, 249

26 4 1 80
233 .49 1 70,

17 204 AVRIL LAVIGNE Fall To Pieces (Arista/RMG)

8
7
4
5
+10 7 80
1
15 214 DIVINE BROWN 0d Skool Love (Blagksmith/ 7
6
6

25 @  LIFEHOUSE You And Me (Geffen) 221 +18 610
<26 @  WEEZER BeverlyHils (Geffor) NEEEE 7T LR B - 5[0
20 24 WILL SMITH Switch finterscops) 214 -27 19 6/0
23 25  PAPARDACH Scars Geffer) * 193 3 . 5 50
28 @ BABY BASH Baby I'm Back (Latium/Universal) 182 +19 4 5{0
26 274 KOS Crucial AstralwerksVigin) + ... 16 . 23" 12
@ GWEN STEFANI Coo! //nterswpe/ 183 +72 1 6/2
©.27< 294 MAXGRAHAMVS.YES Owner O Alonely Heart 825, 150 . 26 3~ 5f0
meta> €D CORY LEE Goodbye Higjoint) 138 420 1 3P

16 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 7/10-7/16. Bullets appear on songs gaining plays or remaining flat from

\_ calling 818-377-5300. Rate TheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. Y,

-

previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon.

arTist: Jasmine Trias
LaseL: GlockWork

By MIKE TRIAS/ASSOCIATE EDITOR

-

Eighteen-year-old Jasmine Trias was
all set to attend Hawaii Pacific Uni-
versity and begin studying to become a
nurse. Then American Idol: Season 3 hap-
pened. The Oahu, HI native of Filipino
descent entered the fast track to fame. Her
home state treats her as a huge celebrity, as
does the Philippines. She has just released
her self-titled debut album, and I
had a chance to talk to her about it
(and, oddly enough, we discov-
ered that we are blood relatives
through a common ancestor from
the Philippines).

“Excuses” is the Vincent Her-
bert-produced lead single from
the album. “When we were decid-
ing on a single, ‘Excuses’ stuck
out as the song that would really carry and
represent the album,” Trias says. “It’s one
of those things where you just know.”
Though she was known for singing Celine
Dion-type ballads on Idol, with this track
Trias plays more on the R&B tip, ex-
ploring the genre she grew up with and is
more accustomed to singing.

26 ® Radio & Records July 22, 2005

In fact, many of the 14 songs on her CD
are pop R&B tunes, thanks to the efforts
of such producers as Herbert, Diane
Warren and Rodney Jerkins. “R&B is
something that I've always been influ-
enced by,” says Trias. “I don’t think a lot
of people know that because of the music
1 sang on American Idol and the image I
portrayed. It was hard to establish an
image for yourself on Idol, because every
week you're singing a different genre.”

While people should readily embrace her
new R&B sound, one thing that Trias is
hoping people will accept is her cultural
identity — a rarity in American entertain-
ment. “Now that I've had American Idol as
my big stepping stone, and being an Asian
American, my goal is to keep going and
represent for the Asian community and
Hawaii. So far there is really no
one who has broken the barriers.
{ “Youknow how J. Lo s for her
B people — she represents the
¥ Latinas and Latinos. I want to
do that for Filipinos and Asians.
I want tobuild off what I already
have like J. Lo — doing it all.”

For Trias, doing it all in-
cludes not only continuing to
pursue her ambitions as an artist, but
also delving into other things, like acting.
Ultimately, she hopes to take what she
learns and earns through her entertain-
ment career into the business world. “I
want to open businesses,” she says. “I
want to build off what I have — grab this
opportunity and run with it.”

Mentors: The Freshmakers

Continued from Page 23

I called, because I don’t want them to think
I'm calling often.” Now, with e-mail, it's so
easy. If you check in once a month or so, that’s
OK. If you have an opening, you should be

pretty aggressive.”
Take A Hint

“If I stop calling you back and stop re-
turning your e-mails, that’s a sign,” said
Dimick. “There was a guy who was very
passionate right when I got to Hot 97, and
he was contacting me daily. I'm the
brand-new PD of Hot 97, and I'm just try-
ing to figure out where the bathroom is. [
appreciate the passion, but now I want to
avoid that person.

“So there’s timing and understanding
what’s going on. Don’t beat a dead horse.
If you want to make a relationship with
someone and they’re not answering, find
someone else. There’s sometimes the
thought that there’s one person in this
business, one station you can work for,
one format you can do, and I don’t believe
that. This isn’t the record business.

“My very first PD had a handwritten sign
on his door that said ‘Jocks are a dime a doz-
en.” His favorite thing was to call you in there
15 minutes before your airshift and rip you to
shreds.

“My other point is that just because you're
in a bad situation or something weird, don’t
think everyone’s like that and don’t make gen-

eral assumptions. The guys who are further
up at the top the ones you wouldn’t think you
could ever get ahold of — are very much the
guys you can get to. If it doesn’t feel right, it’s
probably not. Go find someone else you want
to work for.”

LB EE R RERE

“You can teach a
passionate person
how to do radio, but
you can’t teach a
radio person how to
be passionate if
they’re n

Jon Zellner

LTl T e

Benson summed it up by saying that the
mentor-mentee relationship is all based on a
learning experience. “What elevates the men-
tor concept to another level is that it genu-
inely is a function of a relationship that is
teaching-learning,” he said. “It's learning and
teaching with a personal relationship.”

We'll continue our coverage of this session very
soon, right here in this column.
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DANA HALL
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Music Mathematics

Current and recurrent airplay

S

est numbers of listeners happy.

That's true to an extent, but you have to choose the right records to rotate. That goes for new
records as well as old — or what we call recurrents. Back in January (1/7) I listed the top gold records
played in 2004 and the gold percentage played at each of the CHR/Rhythmic panel stations at that
time. This week we take a look at the top recurrent titles played at the format, as well as where each

station falls in its current percentage play.

The chart is based on Mediabase-monitored airplay at all 86 CHR/Rhythmic reporting stations

during the week ending July 9.

omeone once said to me, “Playing records on the radio is simply
a mathematical equation.” He was referring to the fact that
what programmers do is figure out the rotation of current records
in relation to recurrent and gold records that will keep the larg-

Top 30 Recurrents

ARTIST Title (Label) Spins
1. GAME Hate it Or Love it (Aftermath/G Unit/interscope) 1,656
2. BABY BASH Baby I'm Back (Lathum/Universal) 1,473
3. 50 CENT Candy Shop (Shady/Aftermath/Interscope) 1,354
4. TRILLVILLE Some Cut (BME/Warner Bros.) 1243
5. BROOKE VALENTINE Girlfight (Virgin) 1178
6. SNOOP DOGG Drop It Like It's Hot (Doggy Style/Geffen) 1133
7. CIARA 1, 2 Step (Zomba) 1048
8. MARIO Let Me Love You (J/RMG) 980
9. TERROR SQUAD Lean Back (SRC/Universal) 900
10. 50 CENT Disco Inferno (Shady/Aftermath/Interscope) 865
11. USHER Yeah (LaFace/Zomba) 775
12. FRANKIE J Obsession (Columbia) 758
13. GAME How We Do (Aftermath/G-Unit/Interscope) 752
14. CIARA Goodies (Zomba) 731
15. TRICK DADDY Sugar (Slip-N-Slide/Atlantic) 728
16. T.I. You Don't Know Me (Grand Hustle/Atlantic) 660
17. LIL JON & THE EASTSIDE BOYZ Lovers & Friends (BME/TVT) 628
18. NIVEA Okay (Jive) 607
19. 112 U Already Know (Def Soul/IDJMG) 605
20. T.l. Bring 'Em Out (Grand Hustle/Atlantic) 542
21. NATALIE Goin’ Crazy (Lathum/Universal) 535
22. LIL JON & THE EASTSIDE BOYZ Get Low (TVT) 517
23. PETEY PABLO Freek-A-Leek (Jive/Zomba) 517
24. PITBULL Toma (TVT) 501
25. DADDY YANKEE Gasolina (VI Music) 479
26. JJKWON Tipsy (So So Def/Zomba) 477
27. DESTINY'S CHILD Soldier (Columbia) 465
28. MARIAH CAREY It's Like That (Island/IDJMG) 437
29. 50 CENT in Da Cilub (Shady/Interscope) 419
30. USHER Caught Up (LaFace/Zomba) 397
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Current Agenda

While recurrents do play an important role in the CHR/Rhythmic mu-
sic library, it's still primarily a current-driven format. But is it as cur-
rent-driven as we all think? Let's see.

Each week the R&R chart department breaks out reporting stations’ current
and recurrent percentages. It's a snapshot into the programming philosophy of
each station. While specialty programs might make a station lean one way or

the other, for the most part it's pretty consistent from week to week.

Here, we've broken down the reporting stations into percentage groups. More
than one-third of the stations on the panel play between 75% and 85% currents.

The next largest group plays about 85% to 95% currents.

More Than 95% Currents

KBDS-FM/Bakersfield
KBFB-FM/Dallas
KBFM-FM/McAllen
KCAQ-FM/Oxnard, CA
KDDB-FM/Honolulu
KHTE-FM/ Little Rock
KHTN-FM/Modesto, CA
KIKI-FM/Honolulu
KNDA-FM/Corpus Christi, TX
KPRR-FM/EI Paso
KSEQ-FM/Fresno
KZFM-FM/Corpus Christi, TX
KZZA-FM/Dallas
WIJMH-FM/Greensboro
WRCL-FM/Flint, MI
WXIS-FM/Johnson City
WZMX-FM/Hartford
XHTZ-FM/San Diego
XMOR-FM/San Diego
85%-94.99% Currents
KBMB-FM/Sacramento
KBOS-FM/Fresno
KDHT-FM/Austin
KDON-FM/Monterey
KMEL-FM/San Francisco
WQHT-FM/New York
KRKA-FM/Lafayette, LA
KTBT-FM/Tulsa
KUUU-FM/Salt Lake City
KWIE-FM/Riverside
KWIN-FM/Stockton
KXHT-FM/Memphis
KXIM-FM/Portland, OR
WGBT-FM/Greensboro
WHHH-FM/indianapolis
WIFX-FM/Ft. Wayne, IN
WIBT-FM/Charlotte
WJHM-FM/Orlando
WKHT-FM/Knoxville
WNHT-FM/Ft. Wayne, IN
WPHI-FM/Philadelphia
WPYO-FM/Orlando
WWHKL-FM/Harrisburg
WWKX-FM/Providence
XHTO-FM/EI Paso

75%-84.99% Currents

KBBT-FM/San Antonio
KBTQ-FM/McAlien
KBXX-FM/Houston
KDGS-FM/Wichita
KISV-FM/Bakersfield
KKSS-FM/Albuquerque
KKWD-FM/Oklahoma City
KPHW-FM/Honolulu
KPTY-FM/Houston
KPWR-FM/Los Angeles
KSRT-FM/Santa Rosa, CA
KTTB-FM/Minneapolis
KUBE-FM/Seattie
KVEG-FM/Las Vegas
KWYL-FM/Reno, NV
KYLD-FM/San Francisco
WBBM-FM/Chicago
WBHJ-FM/Birmingham
WBTT-FM/Ft. Myers
WBVD-FM/Melbourne
WDHT-FM/Dayton
WIMN-FM/Boston
WMBX-FM/W. Paim Beach
WMPW-FM/Memphis
WPOW-FM/Miami
WQSL-FM/Greenville, NC
WRDW-FM/Philadeiphia
WTWR-FM/Toledo
WZBZ-FM/Atlantic City, NJ

50%-74.99% Currents

KGGI-FM/Riverside
KKFR-FM/Phoenix
KLUC-FM/Las Vegas
KOHT-FM/Tucson
KQKS-FM/Denver
KSFM-FM/Sacramento
WRBTS-FM/Atlanta
WHZT-FM/Greenville, SC
WLLD-FM/Tampa
WNVZ-FM/Norfolk
WPGC-FM/Washington

Less Than 50% Currents

KDAY-FM/Los Angeles
WKTU-FM/New York




CHR/RHYTHMIC TOP 50

LAST THIS Ju’y 22, 2005 TOTAL / TOTAL WEEKS ON  TOTAL STATIONS/ Powmao
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PIAYS AUI()!OE;ICE CHART ADDS ME“] AB ASE
1 1 MARIAH CAREY We Belong Together (Island//iDJMG) 6800 219 752518 17 84/0
4 © BOW WOW fOMARION Let Me Hold You (Columbia) 4906  +675 465982 g 8 MO ST ADD ED
3 3 PRETTY RICKY Grind With Me (Atiantic) 47719 4 4771131 18 80j0 £
2 4  50CENT JustALil Bit (Shady/Aftermath/interscope) 4298 644 460890 18 730 | AT O A008
5 @ FATJOEfINELLY Get it Poppin’ (Atfantic/ 4235  +96 338140 11 800 ;‘f":‘;" /f/“}v‘:“s";" LA AL DU L 42
9 @  LUDACRIS Pimpin’ AllOver The World (Jef.Jam South/IDJMG) 3999 4522 421022 9 T8I0 | cumis BROWNMUUELZ SANTANA Runlt dieZomaLabeGiou) 36
6 @  RIHANNA Pon De Replay (Def Jam/IDJMG) 3756  +211 350693 8 682 KANYE WEST Gold Digger (Roc-A-Fella/DJMG) 3
10 @ LILROB SummerNights (Upstairs) 3514  +267 281036 12  57)2 MARIAH CAREY Shake It Oft /island/IDJME/ 15
11 €@  MISSYELLIOTT Lose Control (Gold Mind/Violator/Atlantic) 3167  +68 284446 13 720 ::gpl“fm ;g'::::; q":""A”z":g Grond sttt 'g
8 10 CIARA f/LUDACRIS Oh (LaFace/Zomba Label Group) 3050 446 275704 20 830 50 CENT MOBB DEEP Outta Control (ShadyAtarmathnterscopel T
15 ) WEBBIE f/BUN B Give Me That (Asylum/Trill 2935  +298 299220 13 73/ DAVID BANNER Play (SRC/Universal) 7
16 D  YING YANG TWINS fIMIKE JONES Badd (7V7) 2914  +483 260376 5 793 JIM JONES fITREY SONGZ Summer Wit Miari (Diplomat/Koct) 7
12 13 FRANKIEJ. How To Deal (Columbia) 2816 157 205206 14  59jp | AUFONZOHUNTER Don't Stop fRomeo Entertsinment 5
7 14 GWEN STEFANI Hollaback Girl finterscape) 2768 726 234747 17 690
18 @ MIKE JONES Back Then (SwishaHouse/Asylum/Warner Bros.) 2447 +287 229438 9 64/a
13 16 GAME Dreams (Aftermath/G-Unit/interscape/ 2370 322 269962 10 76/0 Mo S T
14 17 NATALIE Energy /Latium/Universal) 2340 351 190961 13 56/0 , 4
17 @  TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/iDJMG) 2333 +70 200846 12 6312 INCREASED PLAYS ToTAL
21 @  DESTINY'S CHILD Cater 2U (Columbia) 1822  +280 183319 7 493 ARTIST THLE LABELES) P
24 @ DAVID BANNER Play (SRC/Universal) 1645 +414 165843 3 65/7 BOW WOW f/OMARION Let Me Hold You (Calumbia) +675
23 @ R. KELLY f/GAME Playa’s Only (five/Zomba Label Group) 1548 +16 148501 5 6911 MARIAH CAREY Shake It Off fisland/DJMG/ +649
y/) 22 BLACK EYED PEAS Don’t Phunk With My Heart (A&M/interscope) 1471 48 133379 11 3210 50 CENT f/MOBB DEEP Qutta Control
31 €D 50 CENT {MOBB DEEP Outta Control (Shady/Aftermathiinterscope) 1063  +545 163980 3 697 ﬁ'g’%:{;’g’;;’:{]’”m‘v"ﬁhe P — :g;‘;’
38 @ MARIAH CAREY Shake it Off (Island/IDJMG) 1338 +649 102275 2 75/15 YING YANG TWINS fiMIKE JONES Badd (7¥7/ +483
20 @) PRETTYRICKY Your Body /Atiantic) 1326 +331 108510 4 3110 | DAVID BANNER Play (SAC/Universal +414
25 @ BOBBY VALENTINO Tell Me (O7P/Def Jam/IDJMG) 1261 +68 122633 6  50/4 | PRETTYRICKY Your Body Atlentic) ~ +33
26 @) JERMAINEDUPRI Gotta Getcha (So So Def/Virgin) M52 +24 78621 4 603 :n"f::mgg"B:cﬂ;::"/;;;‘hf;;’l‘;’;’g’y’z o :g:g
27 28  PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (A&M/interscope) 1061 -9 106146 13 3on DESTINY'S CHILD Cater 2 U (Columbia/ +280
28 29  DADDY YANKEE Like You (F/ Cartel/Vi/Machete Music/ 943 -64 102286 9 15/0
33 @ DON OMAR Reggaeton Latino (Urban Box Office/Virgin) 918 +17 72932 7 18/0
30 31 EBONY EYEZ InYaFace (Capitol) 897 56 49907 8 am ;
35 @ PAUL WALL f/BIG POKEY Sittin’ Sidewayz (SwishaHouse/Asylum) 786 +3 72488 4 43 NE W& ACTI VE
e 762 51 G851 A0 22N o RAXTON Please (BlackGround Universal)
37 €  TONY YAYO So Seductive (G-Unit/Interscape) 754 +9 150299 6 210 Total Plays: 282, Total Stations: 20, Adds: 1
4 @ YOUNG JEEZY And Then What (Def Jam/IDJMG) 751 +122 94314 2 28/3 YOUNGBLOODZ Presidential (Jive/Zomba Label Group)
42 €D NBRIDAZ f/ANGELINA Notice Me (Upstairs/ 706 +125 130438 20 2200 Total Plays: 222, Total Stations: 20, Adds: 3
36 37  AKON Belly Dancer (Bananza) (Universal 702 53 31473 5 440 }:tzam:; 1o ?ﬁfﬁlﬂs{:ﬁ/’l 10 Adds 0
39 @ BOYZ IN DA HOOD Dem Boyz (Bad Boy/Atlantic/ 693 +18 86750 7 210 RUFF RYDERS IDMX & JADAKISS Get Wid /rtemis
45 @ MASHONDA f/NAS Blackout (/AMG)/ 640 +91 25506 2 48)3 Total Plays: 18, Total Stations: 17, Adds: 2
40 40  COMMON Go (Geffen/ 621 -30 97080 4 3712 FANTASIA Truth Is (/AMG)
44 @ NINO BROWN f/BABY BASH Eye Candy (M./.A./Triple X) 606 +53 41503 10 21/0 Total Plays: 188, Total Stations: 11, Adds: 0
@  KANYE WEST Gold Digger (Roc-A-Fella//0JMG) 588  +150 108491 1 ap31 | CHRIS BROWN flJUELZ SANTANA Run It WiverZomba Label Group)
43 43 R.KELLY Trapped InThe Closet (Jive/Zomba Label Group) 541 26 59565 9  1gjp | o Pavs 180, Total Stations: 38, Adis: 36
@  LYFEJENNINGS Must Be Nice (Columbia) 522 4150 BBIBS 1 M | e e g
47 @ FANTASIA Free Yourself (/AMG) 519 +10 64587 4 12/0 LOLA No Strings Attached (Sobe/
48 (@ KEAK DA SNEAK Superhyphie findependent) 518 +20 65356 2 74 Total Plays: 163, Total Stations: 10, Adds: 1
@ DAMIAN “JR. GONG" MARLEY Welcome To Jamrock (7uff Gong/Universal) 464 +97 148360 1 a6j/a2 | TYRAGet No Ooh Wee (G6&L/Universal)
@  CUBAN LINK fDON OMAR Scandalous /MO8 61+ 37460 1 oapp | ot Plavs: 143 Total Statins: S, Adds:
@  PSCHT.L & LIL SCRAPPY I'm A King (Grand Hustle/Atlantic) a8 182 MEB 1 3B | S0 ot o e
@ TONY TOUCH Play That Song (EM/ Latin/ an +53 67927 1 710
86 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Songs ranked by total plays
week of 7/10-7/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each Station playlists for all R&R reporters are available
e ena ot 1 3oy o 100, Fach Sapat O s Safon 8 asSygnet  AGH Lt on the web al www.radicandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Ing.).© 2005 Radio & Records.
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\_ RateTheMusic.com dalta is provided by Mediabase Research, a division of Premiere Radio Networks.

the disc should be worth waiting for.

m "’ M i America’s Best Testing CHR/Rhythmic Songs 12 +
ﬂ ” B ”SIB.”””’ For The Week Ending 7/22/05
BY MEDIABASE
™ Persons Persons Persons
Artist Title (Label) W LW Familiarity Burn  12-17 18-24 25-34
; " . . . ) ARTIST: Damian “Jr. Gong” Marley
MARIAH CAREY We Belong Together dslndDUMG): .~ . »x° . 437 -4407, 99% 31%.5433 438 416 | | ,oci -Tuff Gong/Motown
CIARA ﬂlUDACRIS Gh /laface/Zamba labe/Gmup/ 396 4.05 98% 37% 4.06 3.92 3.89 By DARNELLA DUNKAMY Asst. Urban/Rhythmic Editor
MISSY ELLIOTT LoseContrdl (Gokd MindViolitor/Atlantic), < » %" 385~ 385+ 91%. “17%F <421 371 387, | + s cceccevernn
BOW WOW H/OMARION Let Me Hold You (Columbi) 190 402 81% 1% 428 377 374 s the youngest of Bob Marleys
. os o ) " T ) children, Damian “Jr. Gong”
DESTINY'S CHILD Cater 2U (Columbig),., ;7 .. = ™% ¢ 3 "0+ ~3.89; 390+ . 87%; 18% ..409 384 377 Marley has been immersed in
FAT JOE f/{NELLY Get It Poppin’ /At/antic} 388 4.06 92% 23% M3.91 3.79 394 reggae music and Jamaican cul-
MARIO How Could You L/RME) 75 5~ %%~ » = 2% " ¥ | . 387 .388- 88%, 7 26%...390 / 382 377 | ture. Damian is also the son of
RIHANNA Pon De Replay (Def Jany/IDJMG/ 387 381 83% 21% 394 395 379 | Jamaica’s1977Miss World, Cindy
LUDACRIS Pimgin’ All Over The World (Def Jam SauthiDJMG) % o . = - - 386 398 . 7% % 16%: +408" 380 378 ?resktsﬁet;re, S0 hde sze‘t‘}fxp"?ed
(0} Ol ¥
FRANKIE J. How To Deal (Columbia/ 385 401 8% 7% 401 3g  3s9 | 0 0 ne Booc and e gntly B ¢ / 4
LIL ROB Surmmer Nights WUpstairs)” 5" 4 ..+ & 7 7383 389 553% - 9% - 401 388 350 “My father is from the country b /= e
50 CENT Just A Lil' Bit (Shady/Aftermath/interscope) 382 370 99% 39% 4084 374 370 and the ghetto, and my mother is from uptown,” Damian
PUSSYCAT DOLLS f[BUSTA RHYMES Don't Cha (A&M/lnterscope) %, "+380 [73.77, 89% ““28% < 391 " 386 365 | says. “Ican relate to both sides.” His less-privileged up-
GAME 150 CENT Hate It Or Love It (Aftermath/G-Unit/interscape) 377 369 9% 46% 375 366 389 | Dbringingis showcased in his current single, “Welcome to
PRETTY IIII:I(Y’gg%,‘Iiﬂd*!ff!ﬂlf,Mii\64‘1/8214!?“/@i‘;Vzﬁfg T o8 AL e W 10308 =387 7 ; 93% @ 35%%;24.1'3 389 . 32¢° Jz,‘erCk' MR G OR s VIOI.e nee, CHGZ s
st it i f o # e - cians, hopeless youth and poor education in the ghetto.
NATALIE Energy fLatium/Universal) 3713 395 72% 18% 4.06 364 333 S - -, )
o . e T B R g 4y o 2 AL 5 But Damian isn’t glorifying any of these conditions, he’s
BOBBY VALENTIN Tell Me (777/0ef Jam/IQIMG) ;. ~ ;% =% 372 <3800 A5 0% 429 37474331 just showing a side that is the antithesis of what Jamaica
BOBBY VALENTINO Slow Down (DTP/Def Jam/IDJMG) 371 380 90% 3%% 3.78 3N 351 is perceived to be.
DADDY YANKEE Like You £l Cartel/VMachete Musich. $ % ¢ %o -+ 371 4,370, +#50% L2 12% 5> 3797 T387-* 3.4, The video for “Welcome to Jamrock” shows the impov-
TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/i0JMG) 369 366 68% 20% 393 376 345 | crished conditions andit’s inheavy rotation on BET's Rap
GANIE Greams fiemath/GUnidterscope) 25 % £, © & . 386 5, AIO% 10N 2147 354 £ 5362, Asw, | Clfy- Damian's brother Steplien appeats a ongside himn n
BLACK EYED PEAS Don't Phunk With My Heart &Hhterscope "33 368 9% 8% 352 360 a7g | SOme seenes and a'so produced the beat. “We'come to
R o AL . wy . Jamrock” is getting lots of love from Rhythmic and Urban
YING YANG TWINS Wait (The Whisper Songi {7v77 ™ * %8 %00 %y | ~385% 3857 93 37%:73820.336, 348 radio despite its laid-back vibe. This is a significant ac-
JERMAINE DUPRI Gotta Getcha (So So Det/Virgin) 3.53 - 43% 9% 3.53 348 3.60 Comp]ishmentl because the reggae records that have re-
R: KELLY H/GAME Playa's Orly (/ive/Zomba Label Groiph 55", % ™ 342 . 3.207 * 46% %, 12% * 371 %352 '324,| ceived majorairplay this decade in the United States have
GWEN STEFANI Hollaback Girl interscape) 341 345 99% 65% 345 309 375 | allbeendancehall
YING YANG TWINSfIMIKE JONES Badd 7VT) -, <" % <% s "5, “ 330 W5 ool » . %™ 37257, 333" anF 5 The Tuff G"“tg Ebzl Y"astfi"““df‘: 27 B."': Mjhrley' and
- . S 5 amian seems to be doing his part to maintain the musi-
WEBBIE f/BUN B Give Me That (Asylum/Trill) 322 360 70% 27% 3.36 329 307 cal legacy set forth by his father and siblings Ziggy, Julian
Total sample size is 306 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, § = like very much). Total familiarity and Stephen' Damian’s last album, Halfwuy Tree, won a
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs Grammy for Best Reggae Album in 2001, and his next re-
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music . . . .
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The resuilts are intended to show opinions of participants lez.zse ) _Stlu to be determined. If rumored Collabora'tl.ons
on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, isavailahleIarlacalradiastatianshycalling515-377-5300.J with Eric Clapton, Nas and The Roots come to fruition,

iRk KPHW Monoluly, HI* oiboume, FL* KMAK/Odexsa, TX KWYLono, NV* KuBE/Seattia, WA® \
( g w OM: Wayno Maria g OM: Stave Origeot : Mok ) PC: Erlc Powsrs
PD: KC na PO/MD: Curtts Booksr PD; Madhoy 2 DAMIAN “JR. GONG™ MARLEY MD. Karen Wiid
O e Ak 2 DAMIAN “JR, GONG" MARLEY MD: Chrisiopher Margue: 2 KANYE WEST 5 KANYE WEST
9 PRy YOUNG JEEZY 70 NICK GANNOR 1 CHAIS BROWN JUELZ SANTANA
3 cngls Ngr}%n UELZ SANTANA LATOYA {ONDON 16 SHNOOP DOGG yBet Gees \GolRtin KSPWSagtod. WO
A 5 A A RARVE WES 13 Wembrs aLeex : Josse Duran POMD: Chets Cannon
KXHT/Memphis, TN* 5 JERMAINE DUPFI APD: Mike Modina 1 WEBBIE YBUN B
Slations and tllelr at/ds Ilstetl alpllabetll:ally by market Do o KotMera e AN 105 Wi 1 WEBBIE VBN
. P Tor Thomas HE: iy Sue DAMIAN “JR. GONG® MARLEY Adds
KESS/N AW WIBT/Chariotie* WETT/F Myers, A . Kevin dackson waRs )
3 iquez : 3 . :
OM: Pete Manri OM: Bruca Logan M Stove Amari 8 WEBBIE UTRINA YOUNGHLOODZ Kwo/Kabom Cly,ox° KWIERivarside, CA* PO/MD: Mike Eiwood
PO: Oana Corlez PD: Rob Wagman :Scap ’ MARA CAREY B ey OM: Crts Bakar PI: by ks APD:Michas Mann
D Matiew Candelar MD: 0L APO/MO: Ormar *The Big 07 : Ronrie 11 EBONY EYEZ
11" RIHANNA * 3 KANYE WEST 2 DAKIAN . GOMEE MARLEY . WO: Cisc 2 CHRIS BROWN YJUELZ SANTANA 2 BAMIAN - cowe- WaRLEY
5 DAMIAN *JR GONG? MARLEY 1 FANTASIA 2 50 CENY (MOBE DEEP ouston, TX Yoo Mergn. - 32 MARCOS HERNANDEZ 1 CHRIS BROWN 1JUELZ SANTANA
CHRIS BROWN t/JUELZ SANTANA FAITH EVANS 1 cnm% s?sowu gusu SANTANA om. ;\dﬂ:ﬂb leul.r:z PO: Stove 2 50 cem woaa DEEP xmmm oA NATALISE
KANYE WEST JIM Je HTREY SONGZ Manr h
SLIM THUG wuswllr:mn. L YOUNG JEEZY /AKON %u L2 EZV zz xm RUW nvnsns YDMX & JADAKISS W ' el %Lgtl‘l:nl;::. A*
APDMD: Eri Sragley :
KOiZ/Amaritio, TX 29 PUSSYCAT DOLLS UBUSTA RHYMES WIFKEL Wayos, IN* ey % MARIAH CAREY WIHWDHando, FL* %3 %{5’&"&“5 APD: Scamman
Eric Stove: u munm MAA PD/AMD; F GONG" MARLEY AN *JR, GONG™ MARLEY PO: Stavie DeMann 2 DAMIAN *JR. GONG™ MARLEY MO: 8eata
PO: Deana E. McGulre PRETTY RICKY nAMlm “JR. GONG" MARLEY CHRIS BRWN #JUELZ SANTANA ﬁwm% 'e/wJ(UsEoLﬁcszmw P Kt . 7 DAMIAN “JR GONG™ MARLEY
DESTINY'S CHILD {8 CAREY : Dawn
ot X FE T S0 soraee unanagols IN s, - 51 DAMIAN "R, GONG" MARLEY il AT, O
KFAT MK MD: Don “0.J Wrekk One” Wiliams i WPy APWMU Tony Tecate o
Py o . : 0/Ortando, R PO: Joff Wickar
A DAy YAEE 5 Rmm' ot RAE N 70 Tom ol ier OM: Steve Holbook Pl APC/MD: Bon Cobum
11 BOBBY VALENTING 2 sm\msn R, KELLY P0: Dave B. Goode WXIS/Jobson Clty MO. Fﬂ- Mix PO: Phil DAMIAN “JR GONG" MARLEY 7 DAVID BANNER
11 DAVID BANNER ARG : e 7S DAMIAN . GONG” WARLEY APOMD, ] S 2 MIKE JONES
UELZ SANTANA d
WETS/Atanta, GA® 1 fw ) 24 MARD B A7 SANTANA 1 UL ROB 7 DAMIAN *JR GONG" MARLEY HocHSalsbury, M0 KUWTr-Chtos, WA
PD: Los Cagie. i M ERANCHISE BOYZ (UERMAINE OUPRI Y/ say. W PUCPLE FBEON ALLSTARS (36 50 JiM JONES UTREY SONGZ DESTINYS CHILO o ﬁ"gs"y'm I B
'MARIAH CAREY " KANYE WEST KTTBMinneapolis, MN* KCAQOmars, CA* el i e o No Adds
DAVID BANNER KZFMW/Corpes Cheistt, TX* TRICK TRICK WXHT/Knoxville, TN* W Sam Elligt : "‘xu oat .
OM/PO: Ed Ocanas O i ey 0: 2annle K. 1 DAMIAN “JR. GONG" MARLEY KOHT/Tucson, AZ*
Wt oy MD: Ariena M. Cordel) WGBT/Greensboro, NC* PON: i M 1 arian cmzv CHRIS BROWN 0UELZ SANTANA KUSan Lake Gy, UT- W Tom Aichants
POMO" DAMIAN "JR. GONG” MARLEY OM: Tim Satisrfieid 36 P mvnm ‘ mw i & LIL sc KANYE WEST OM/PD: Brisn Michel : Randy “H Dub™ Wiitams
D”"‘" <R GONG” MARLEY ﬁ@%ﬁ%’s"v’@b‘&fm 1 DESTYS GHILO g mvrl'%gmnzn KKLU/Paim Springs. CA . ONG® MAR ngngkle\zom
BROWN VUUELZ SAN' AN *JR GONG*
S JONESYTREY b KANYE WEST 9 SO CENT 1MOBB DEEP 1 OAMIAN “JR GONG® MARLEY KHTWModesto, CA* OM: Lamy Snidor L ey A 3 MASHONDA
JIM JONES UTREY SONGZ P [ S
KANYE WEST NASHA tSHAGGY VANYE WEST TMPD: Alene ; L uaz 1 CHRIS BROWN YJUELZ SANTANA
FilDaiias, 70! Oem S 1 AR oG ABLEY 0. e R . Tl
PD: Oswe 5 TTutsa, OK®
Pt ;i'r o c-m-m bl n,,,..,c APD/MD: Chrs Logan 2 CHRIS BROWN L7 SiTaA DAMIAN 1 GONG" WAALEY il b U G
; Bob | gt 1 MIKE JONES KANYE WE i el Malsan
APMD: Bracey Gl " P B scraepy 39 K BOBBY VALENTINO NS ooy e W o 0P oot
1 CHRS BROWTL GJ0ELZ SANTANA 7 LUK ctay By PONE £ TMASIC wzw oo, I Nodds } Em%"énm%'iﬁm SANTANA
KBDYBakerafeld, CA" WS G, OMPD: C OM: Rick Hirschmann
OM: Cosar Cver XAl TX* RELm: 3.5 K KOONMontersy. CA PO: Don Birck XHTZ/S0n Diogo, CA e
PO: Paco Jacobg : Dean James ‘,f‘" H JERMAINE DUPRI PO; Sam Diggedy 19 MARQUES HOUSTON P0: Diona Labrd
APD: Big Wile VUG VAN TWINS £PITBLLL ‘? LYF‘ T ] PRETTY RCKY MO: Alex Carrillo 13 DAVID BANNER AL WMBXW, Paim Beach, FL.*
3 EOBOT YMLENTING }S 5%‘,,?;&% e  Shuan‘iR o ey ! DAVIAN IR, GONGT WARLEY 1 et v s WPHUPHladaiphia, PA” 5 50 CENT {MOBE DEEP PO Mak McCray
UNTER CHRIS BROWM UJLIELZ SANTANA KVEG/Las Vogas, NV JONI 3 mmnm 3 DESTINYS CHILO 48 DAMIAN *JR GONG® MARLEY
3 YING YAHC TWINS (MG (OWES ) PO: Sherita Sauishany DAMIAR "R GONG" MARLEY PD: Goiby Calb
— e WHZTGroeille, SC' MD: Jessa Garcla MD: Sarah D Connar XMOR/San Diego, CA* WPGL/Washington, DC*
e PO: Figher 19 COMMON WIWZMomgomary, AL 55 KANYE WEST Lot P""' L) PD: Jay Stevens
KSyBakaates, - Pn;c,-a& (=5 APOMD: Muph Bwg CHRIS BROWN JUELZ SANTANA PO I ' 18 TEAIRRA MARI e
PO/MD. Picazzn Stavens .
35“'5353\1 CALERTIN I e DAMIAN U, GONG” MARLEY A]an ws Gito PO G aceiphia. PA” cums snnwn LY hortana " e
S/Denver, CO* 68 RASH
12 DAMAN "R, GONG” MARLEY o o it o L e 52 Weeme 1A e sack et s KOXG/Wichita Falts, TX
CHRIS BROWN UUELZ SANTANA N ATLEY POMS: A Stz ‘1”“?0}4% sotle T o m— LS i, o8 M Gramt War
WEHUBirmingham, AL® R ——— 15 Pussvw DOULS VBUSTA RHVHES & CHUS BROWN(LUELZ SANTANA e [l e e oo RANNER
OM: Ve : Bobby aaivt, 5 DAMIAN “JR. GONG™ MARLEY KK nix, AZ* 3
mﬂm P AMAR ok SONG: MARLEY DAMIAN"JR. GONG" MARLEY . PD. Bruce St James DGS/Wichita, K
WWKLHarrtsburg, PA° 5 Medrano 25 BaAN T GONG® WARLEY - ;
JERMAINE DMPD, Joies D'ea KDATADS Anpaes, CK WWRXNow London, CT ony Mads o s mvsm Wi,
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.uMJD«EsmevSONGZ progemene A No Adds MO Master iy e T T —— GAMIAN “JR. GONG" MARLEY
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BT I IONES PSCUTI. & LIL SCRAPPY 3 CHRIS BN 140EL7 SANTANA KETEAubbock, TX SUEL2 SANTARA R Bodians O3 5 OO SROWN DI SATANA M En l A B A s E
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PO kahan = 8 wzs i ; lonitored Reporters
WEZOChampaign. IL wo: . 20 DAMIAN “JR GONG" MARLEY R KELLY ey 9 CHRIS BROWN JUEL SANTANA
OM: Jos! Flaicher TS BAOWN YALELZ SANTANA KDOEHanaluly, Hi 3 e anown wuaz ShTAA § DAMIAN "JR. GONG™ MARLEY 108 Total Reporters
e e o PO: Loo Baktetn KBFMWMcAllen, WUl Yok Y 1 PCHT
69 R KELLY VGAME TN BRAXTON MO: Sam ~The Man” Amirosa oM. Bily Santogo. KSAT/Sanks Rosa, CA* S ——
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: 2 WEBBH
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el e i 0 oot 72/ ia e 13 Dy e T T 7D towant Did Not Report, Playlist
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1 DAMIAN IR L MD:0 CUBAN LINK YDON OMAR i %ﬁmm T Yoozt VA V& KANVE WEST 85 DESTINY'S CHILD rozen (2):
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GOSPEL TOP 30

July 22, 2005
W WS aamer e e T MOST ADDED’
1 i YOLANDA AOAMS Be Blessed (At/antic) 1186 -1 39498 16 3710 | aRTiST TITLE LABEL(S) ADDS
2 €@  MARYMARY Heaven (Sony Urban/Columbia) 1182 +6 44213 14 40/0 | CECE WINANS Pray (EM! Gospel) 5
3 @  KURT CARR God Blocked It (Gaspo Centric) 1074 +5 37225 17 38/0 :‘l‘c'lilxn";;':‘lﬁm '(‘ '(";"V(/E ) g
ight (Emtro,
4 o DR. CHARLES G. HAYES & YVARBIORS WOrk It 9ut (ICEE) 1032 +44 39401 9 36/0 V.LP. MASS CHOIR f/JOHN P. KEE Bread Of Heaven (Verity) 3
6 5 JAMES FORTUNE You Survived (Worldwide Music) 778 44 19038 24 30/0 SHEKINAH GLORY MINISTRY Yes (Kingdom Entertainment) 3
7 6  ANOINTED Gonna Lift Your Name (Sony Urban/Columbia) 729 -9 17203 18 28)1 | FRED HAMMOND 1 Will Find A Way (Verity) 3
8 o MISSISSIPPI MASS CHOIR I'm Not Tired Yet (Malaco/ 718 +34 23987 16 3312 DONNIE MCCLURKIN & KIRK FRANKLIN Ooh Child (Verity/ 3
5 8  DONNIE MCCLURKIN | Call You Faithful (Verity) 694 31 2530 35 3000 m‘m sé‘f:nﬂ"c"“&";"w Him r;( ""’”’VL{ e g
11 €  ALVINDARLING Al Night (Emtro/ 672 +49 22754 12 303 A CLARK-COLE reat.. (Guspo ContriZombi Label Goup)
12 @ LASHUN PACE Hey (EM/ Gospel) 667 +67 23265 12 2911 MOST
10 Q TYE TRIBBETT & G.A. Everything Part 1, Part 2 (Sony Urban/Columbia) 637 +13 23680 15 24/0
15 @ CECE WINANS Pray (EM/ Gospel) 611 +109 19383 32/5 INCR EA SED PLA YS
16 (D V.P.MASS CHOIR{lJOHN P. KEE Bread Of Heaven (Verity) 581 «97 21817 6 213 oy
ARTIST TITLE LABEL(S) INCREASE
9 14 SMOKIE NORFUL | Understand [EM/ Gospel) 569 -94 24117 36 26/0 CECE WINANS Pray (EM Gospel +108
13 @ MIGHTY CLOUDS OF JOY Been So Good To Me (EM/ Gospel) 563 +37 19284 10 2812 | y.1.P.MASS CHOIR f|JOHN P. KEE Bread Of Heaven (Verity)  +97
20 @ SHEKINAH GLORY MINISTRY Yes (Kingdom Entertainment) 491 +81 14683 1" 193 TONEX Work On Me (Verity/ +88
14 17 ANDERSON SANCTUARY CHOIR Lord | Thank You (Malaco/ 488 21 12128 12 21/0 | MARVIN SAPP Do You Know Him (Verity) +83
17 @  MICAH STAMPLEY War Cry (Dexterity/EMI Gospel 470 +32 14768 12 21)2 g::::::'é&::;oﬂh'éSTﬂY ;es //(ngdu(cn/ 5”522'7;7,,.,"3"2” +:7a;
18 (D DEITRICK HADDON God Didn't Give Up (Verity/ 467 MU 182 8 232 | | acuun pACE ey (EM,’Z‘:S';:,/""’” enincies e 5
19 @  PINNACLE PROJECT f/KIM RUTHERFORD Last Say So (Pinnacle) 463 +37 17655 9 1811 | TIFFANY EVANS Father Can You Hear Me (Rowdy/Motown)  +56
21 @ KEITH WONDERBOY JOHNSON i Need A Biessing (Worldwide Music/ 413 +8 10449 5 22)2 ALVIN DARLING Al Night (Emtro/ +49
22 @)  TONEX Work On Me Verity) 374 +88 17123 6 23/5 | JOANNROSARIO I Hear You Say (Venty/ +48
25 @ MIAMI MASS CHOIR Glory, Glory (Majo/ 301 +25 9327 19 15/0
23 @  EVELYN TURRENTINE-AGEE Go Through (Light) 284 0 1704 4 150 NEW & ACTIVE
29 @ FRED HAMMOND | Wil Find A Way (Verity) 283 +38 11 17 1613 | JOANN ROSARIC | Hear You Say (Verity)
24 26  ISRAEL AND NEW BREED & BYRON CAGE Give Thanks (Gospo Centric/ 279 -2 8916 1 10/1 | Total Plays: 238, Total Stations: 12, Adds: 1
@etu> €)  DONNIE MCCLURKIN & KIRK FRANKLIN Och Child (Verity) 270 +43 11206 1 133 ?FFIAPNIW E"zﬁ';STFatTgf Can YO';E*GXL ('jV'e {ﬁ”m’r/"’”’ow"/
5 otal ays: , [otat otations: 10, S.
27 @ BRUCE PARHAM Hide Me. {Independent) 258 +5 7672 3 1 GREG HOOVER.. Breakthrough (Spectrum/
26 29 DARIUS BROOKS Your Will (EM/ Gospel) 255 -4 11760 8 13/0 | Total Plays: 196, Total Stations: 8, Adds: 0
28 @ RODNIE BRYANT | Am A Worshipper (Tyscot/Taseis/ 254 +5 6275 3 10/0 | LOUISIANA STATE MASS... His Name Is Jesus (TehillatyLight)
Total Plays: 193, Total Stations: 10, Adds: 0
41 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 7/10 - Saturday 7/16. _ S R
© 2005 Radio & Records Songs ranked by total plays
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IMPACTING

RADIO LOVES
HER RETURN!

CASH MONEY RECORDS PRESENTS

NEW ALBUM

EMOTIONAL
ROLLERCOASTER

COMING SOON

THE PROVOCATIVE NEW SINGLE

PUT YOUR
HANDS ON ME

WBOT/Boston - LBD,PD “This is a female anthem for those who
have relationship problems”

WJLB/Detroit - Kris Kelley APD “SHE IS BACKnm

WEDR/Miami - Cedric Hollywood PD - KeKe Watt is BACK looking
better than ever. “Put Your Hands On Me" is already blowing up the
phone lines.

WHRK/Memphis - Devin Steel PD “Good song for WHRK"
WBTJ/Richmond- Aaron Maxwell PD “This is nicel”

WJMZ/Greenville - Doug Davis "Another awesome ‘Sista Girf’
record for my most coveted listeners in the demo (25-54 women)!”

WJUC/Toledo - Charlie Mack PD "It is a great female song out the
box smash”

WBTF/Lexington - Jay Alexander PD “KeKe Wyatt ‘Put Your
Hands On Me' is a great record! Working very well in the quiet
storm”

WJTT/Chattanooga - Magic, MD “Put Your Hands On Me" is a
HOT RECORD!! GLAD KeKe is BACK."

KBLR/Omaha - Bizzy B PD “It's a good song, very realistic and
she can sang too!”

gy

mmm Look for her video soon!
COROS
HECORDS

WWW.CASHMONEY-RECORDS.COM
WWW.UNIVERSALRECORDS.COM

© 2005 CASH MONEY RECORDS. iNC.




Star Struck

DANA HALL

dhall@radioandrecords.com

The mastermind behind Star & Buc Wild,

in his own words

I:'amous for his controversial opinions, harsh language and
take-no-prisoners attitude, Star, of the syndicated Star & Buc
Wild Morning Show, is considered to be the mastermind and
essence of the show. He speaks this week for the first time since
returning to the New York airwaves, on Clear Channel’s WWPR
(Power 105.1), competing against his former home, WQHT (Hot

97)/New York.

The Star & Buc Wild Show debuted on Pow-
er 105.1 in January of this year after being off
the air for 18 months in New York. The
show has been heard on Clear Channel-
owned WPHH (Power 104.1)/Hartford since
March 2004 and as a si- P T
mulcast in Philadel-
phia on Clear Chan-
nel’'s WUSL (Power 99)
since the summer of
‘04. After its return to
New York, the show
officially went into syn-
dication, and it is now
also heard on Clear
Channel’s WMIB
(103.5 the Beat)/Miamiand WPRW (Power
107)/ Augusta, GA.

[t was in May of 2003 that Star parted ways
with Hot 97, where his show had builta strong
following and was a ratings dominator for
over three years. The show had built a repu-
tation for being controversial and edgy, and
at times it went over the edge, as when the
team made light of the tragic death of singer
Aaliyah.

Star started his journey to radio long ago.
He published a teen dating magazine, Around
the Way Connections, in the late '80s and later
wrote the column “Reality Check” for The
Source magazine, which is where the concept
of Star & Buc Wild first emerged.

In 1998 Star’s New York cable access show
Universal Haters debuted. It caught the eye of
programmers at MTV, and Star & Buc Wild
were soon introduced to mainstream Ameri-
caon MTV’s Beat Suite.

Star was also a writer for Hot 97’s then
morning team, Dr. Dre & Ed Lover, which led
to the debut of The Star & Buc Wild Morning
Show on WQHT in 2000.

Here, now, is Star, in his own words.

Star

R&R: How did your early years as a writer and
television personality prepare you for what you are
doing now in radio and for what you want to ac-
complish in the future?

Star: All of those early experiences were
part of the growth of the Star & Buc Wild
brand. After doing the column for The Source,
[ wanted to bring the concept of Star & Buc

Wild to life visually, so I took it to cable access
TV as Universal Haters. 1 learned a great deal
doing that show, and it eventually propelled
us on to MTV. They were looking for a daily
show in the summer of 1999, and the fact that
[ was also a writer meant that it would cost
them less. I'm developing a catalog of several
different things — magazines, video and ra-
dio shows and, next, books — that are all
geared to building the Star & Buc Wild brand.

R&R: Wiat do you consider yourself to be: a
radio personality, an entertainer, a spokesperson for
haters, a satirist or something else entirely?

Star: I consider myself to be an individual
first and a good businessman sacond. Those
are the main two things I strive for. Anything
else would require too much boasting and
bragging, which is not an accurate reflection
of who I am. That'’s for those who glorify al-
truism. [ admit [ am very ego-driven. That's a
big part of my success. 'm not ashamed to say

“Pm developing a catalog
of several different things
— magazines, video and
radio shows and, next,
books — that are all
geared to building the Star
& Buc Wild brand.”

that, but'm not someone who brags or boasts
about his accomplishments.

R&R: People either love your morning show or
hate it. There aren’t a lot of in-betweeners. What
kind of person loves your show?

Star: I don’t think there are people who love
it so much as they respect it. They respect the
aggressive views I have and the way [ funnel
those views to the listerier. People respect my
position, my firm stance and my no-nonsense
attitude. I'm not a comedian. 'm not a failed
rapper or former mediocre R&B singer. I'm not

< -

SOUL KEEPERS L egendary soul group Earth, Wind & Fire are on tour, supporting their latest
§ album on Sanctuary Records. Of course they hit their hometown of Chicago and stopped by WSRB.

]
a has-been sports celebrity. If people respect
you, they will find time to listen to the show.
In these hard times who really wants to wake
up and listen to anything but the truth?

Now, if someone hates the show or hates
me, that doesn’t necessarily mean that they
don’t tune in. In fact, they may listen religious-
ly. Lappreciate both sides of the audience. I'm
nothere to live up to other people’s standards;
I'm simply living out my journey. [ will
achieve my goals in the purest sense. That's
what motivates me, and that's what has al-
lowed me to accomplish all my goals thus far.

R&R: Originally, Buc Wild was played by your
real-life half brother. What role, if any, does Buc
Wild play on the show now? Are you Star and Buc
Wild in one?

Star: There is a Buc Wild visually and as a
character. He is the other half of the franchise.
Buc Wild is the link to the younger genera-
tion. He’s the one who keeps me abreast of
what the hip-hop generation is all about. I'm
a4l-year-old guy. I'm seasoned to the hard re-
alities of the world. But to fit into this cess-
pool of hip-hop today, I need a small window.
Buc Wild is that window. He plays a big role
in a lot of the behind-the-scenes meetings
where we discuss everything from music and
artists to new videos or a new chat room. Buc
Wild has a job, and that job is to keep me up
on the hip-hop culture.

Right now we have this kid, Kaheem, who
is Buc Wild. He answers the phones, looks up
information on the Internet, checks out the
newspapers and such. There are two entities
behind Star & Buc Wild, but, overall, I am the
divine force behind the package.

R&R: You are pretty vocal about your disdain
for unimaginative rap and R&B, but, unlike other
radio personalities who have shared your opinion,
you don’t seem to alienate your core audience. Why
is that?

Star: | have a very young spirit and a genu-
ine approach. You can’t claim to be something
you are not. People are very perceptive when
you are on the mike. They know when some-
one is fake and when someone is a fraud. I've
always been really aggressive but also honest.

You also have to be prepared for the reper-
cussions of what you say and what you stand
for. I'm prepared to deal with the fallout from
what I say. I don't take my listeners for grant-
ed or talk down to them.

R&R: Does the media pay too much attention
to the negative incidents you've been involved in
and not enough to the positive debates you have on
the show?

Star: Of course. They don't like to acknowl-
edge anything relevant coming from a man
of color. [understand that. [ learned that grow-

Seen here (I-r) are EW&F's Phillip Bailey, WSRB's Emilie McKendall and EW&F's Verdine White.

“In radio, we tend to hang
on to the past and to
accept things as they are.
That’s why a system like
Arbitron can continue to

dominate even though it is
prehistoric in its
methodology.”

ing up in Scotch Plains, NJ. ButI've never been
one who screamed about being kept down or
who simply repped the hood. A lot of the im-
portant topics we discuss are bypassed by the
media and writers who only want a sensation-
al slant, but I don’t care. What's important is
that the listeners get something out of it. That's
what’s fulfilling for me.

R&R: The show has a great deal of audience
participation. How do you find the best participants
and weed out the rest?

Star: When I do my show [ sit with a lap-
top and go through hundreds of e-mails from
listeners in about 20 minutes. When a listener
sends an e-mail to The Star & Buc Wild Show
it’s limited to 250 words. That forces them to
get to their point quickly, and then I can read
them quickly.

R&R: You are known for playing music that is
outside the box on your show. Is this part of your
image as a rebel?

Star: Musically, my show is more like some-
thing Frankie Crocker would have done back
in the day. He realized that folks like to hear
different types of music and exposed his lis-
teners to it. ] don't believe in the standard pro-
gramming philosophy of pounding one
record over and over. That's an insult to your
listeners.

R&R: You are not afraid to question artists about
what they do or how they act. Is there any part of
you that feels you have to kiss some ass in order to
make labels and your affiliates happy?

Star: | don’t play that game, and [ never
have. If you've heard that an artist was un-
happy after coming on my show, that was just
that artist’s perception of the environment. I
am a bully — I admit that. T am very aggres-
sive, and maybe some people are intimidated
by that.

Continued on Page 37
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| TOTAL +i- TOTAL ~ WEEKSON TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AUI()‘I)%;ICE CHART ADDS MED[ AB ASE
1 1 MARIAH CAREY We Belong Together /Island/i0JMG) 3845 -36 499035 17 58/0 - cpasEE ORL
2 @ BOWWOW {OMARION Let Me Hold You (Columbia) 3541 4386 413312 11 66/0 MOSTA DbJED’,
, . fg grE EY oo wERYE L i
4 9 DESTINY'S CHILD Cater 2 U /Co/um[z/a}. 3044 +442 397862 20 423 ARTISTTITLE LABEL(S) ADDS
6 o LYFE JENNINGS Must Be Nice (Columbia) 2754 +319 292158 22 5311 KANYE WEST Gold Digger (Roc-A-Fella/iDJMG) 57
5 0 FANTASIA Free Yourself (/RMG) 2575 +82 265601 15 60/0 WEBBIE f[TRINA Bad Chick (Asy/um/Trily 36
8 @ LUDACRIS Pimpin’ All Over The World (Def Jam South/iDJMG) 2556  +324 274571 9 590 DAMIAN “JR. GONG™ MARLEY Welcome To Jamrock
. ] (Tuff Gong/Universal) 34
W !
3 7 EBBIE {/BUN B Give Me Th.at {Asylum/Trill) 2405 217 232985 20 60/0 JOHNTA AUSTIN Lif More Love (S0 5o Defigin 2
14 o GWEN STEFANI Hollaback Girl /interscope/ 2279 +388 290802 7 46/0 CHRIS BROWN flJUELZ SANTANA Run \t (five/Zomba Labed Grou) 32
7 9  PRETTY RICKY Grind With Me (Atlantic) 2202 218 218087 16 62/0 JIM JONES f[TREY SONGZ Summer Wit Miami (Djplomat/Koch) 32
10 ) BOYZINDAHOOD Dem Boyz (Bad Boy/Atlantic) 2125  +102 200606 18  49)2 PSCAIT.L & LIL SCRAPPY I'm A King (Grand Hustle/Atlentic/ 30
. THREE 6 MAFIA Stay Fly (Columbia) 29
" m MIKE JONES Back Then /SWISI).aHouse/Asy/um/WamerBros.} 2105 +131 185332 " 66/0 MARIO Couldn't Say No L/AMG) 2
12 @ GAME Dreams /Aftermath/G-Unit/Interscope) 2042 +80 190817 8 58/0 NA'SHA fISHAGGY Fire (Pure) 9
9 13 YING YANG TWINS Wait (The Whisper Song) (7V7) 2000 193 238631 24 62/0
18 @ MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atlantic) 1858 +17 188439 12 56/1
19 @ TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/IDJMG) 1740 +84 202215 12 45/0 i y MO S’i"’” )
13 16 CIARAf/LUDACRIS Oh (LaFace/Zomba Label Group) 1655 266 172553 19 67/0 ~DL ‘B’
21 @ TREY SONGZ Gotta Make It (Songbook/Atiantic) 1578 +104 123648 " 58/0 INCREA§ EWD’ BLA YS
17 18 BOBBY VALENTINO Slow Down (DTP/Def Jam/IDJMG) 1485 219 221322 22 61/0 T;’LTAAVL
24 @  YOUNG JEEZY And Then What (Def Jam/IDJMG) 1453  +180 123210 10 46/ [‘]';’:TTIJ:L; éﬁﬂ — '"C“E‘;E
., . i ater ‘olumbia, +44
22 @ FAT JOE fINELLY Get It Poppin’ (At/antic) 1405 0 136497 9 5911 GWEN STEFANI Hollsback Gilfnerscape/ +388
20 21 V.1 ASAP (Grand Hustle/Atlantic) 1386 179 158717 14 80 BOW WOW HOMARION Let Me Hold You (Columbia/ +386
15 22 50 CENT Just A Lil' Bit (Shady/Aftermathy/Interscope) 1378 486 132626 16 67/0 MARIAH CAREY Shake It Off fIsland/iDJMG) +385
16 23 R.KELLY Trapped In The Closet (Jive/Zomba Label Group) 1332 424 155154 14 6OJO fsg' C;';;;’MUBIZDEEP 0"*/*3 Control -
ady/Aftermath/interscape +35
25 @ MARQUESHOUSTON Naked (7.6 1285 4123 75258 7 MBI\ ynacRS Pimpin Al Over The Word (0ef Jam South/BUMG) +324
27 @ JERMAINE DUPRI Gotta Getcha (So So DeffVirgin/ 1254 +187 119940 6 59/0 LYFE JENNINGS Must Be Nice (Columbia) +319
23 26  KANYEWEST Diamonds (Roc-A-Fella/{0JMG) 1126 -233 89571 10 53/0 BOW WOW fICIARA Like You (Columbia) +224
28 @@ BOBBY VALENTINO Tell Me (07P/Def Jam/I0JMG) 1120 +120 110106 6  4g2 | JERMAINEDUPRI Gotta Getcha (So So efVirgin +187
26 28 TONYYAYO SoSeductive (&-Unit/nterscope) 1091 10 1mee3 7 ayn | PAVIDBANNER Pay [SACiniversa) +185
35 @ DAVID BANNER Play (SRC/Universal) 949 +185 86552 3 55(7
30 @ COMMON Go (Geffen/ 928 +78 81495 4 492 ok 70 A
36 @ YING YANG TWINS f/MIKE JONES Badd (7V7/ 883 +149 75528 3 4714 fNEw;;&\AgTIVE
32 @ R.KELLY f/GAME Playa’s Only {/ive/Zomba Label Group) 858 +66 83046 3 51/0 YOUNGBLOODZ Presidential (/ive/Zomba Label Group)
33 €D PAULWALL /BIG POKEY Sittin' Sidewayz (SwishaHouse/Asylum) 833 +48 66198 6 503 | Total Plays: 383, Total Stations: 46, Adds: 6
50 € 50 CENTf/IMOBB DEEP Outta Control (Shady/Aftermath/interscape) 742 +358 61177 2 513 NICK CANNON Can | Live (Jive/Zomba Label Group)
. Total Plays: 376, Total Stations: 38, Adds: 0
37 @ TYRA Get No Ooh Wee (66&L/Universal) 676 +9 35221 8 asn
. SLIM THUG 1 Ain‘t Heard Of That (Geffen/
38 g TONIBRAXTON Please /B/ac/(Gi/ound//Umversa/} 65[1] ;66 :3205 10 32/0 Total Plays: 369, Total Stations: 25, Adds: 0
[Debut> 17
[Debut> MARIAH CAREY Shsze It Ot {Island/iDJMG) 65 +385 4 1 55/5 KANYE WEST Gold Digger Roc-A-Fell/BMG)
3 38  GUCCIMANE Icy (Big Cat) 649 121 55144 18 420 | yoiq piays: 367, Total Stations: 58, Adds: 57
42 @ BLACK BUDDAFLY Rock-A-Bye {Island/IDJMG) 551 +68 53493 2 4710 Total Plays: 353, Total Stations: 28, Adds: 1
a1 @  FAITHEVANS Mesmerized (Capito) 531 +42 35232 3 3m P$C f[T.1. & LIL SCRAPPY I'm A King (Grand Hustle/Atlantic)
40 42  BROOKE VALENTINE Long As You Come Home (Virgin/ 495 -15 28953 5 36/0 Total Plays: 329, Total Stations: 37, Adds: 30
@ RIHANNA Pon De Replay (Def Jam/IDJMG) 480 +105 47930 1 33/0 CRUNA Take Me Higher (ﬁepnlse/Wamer Bros.)
o @ 112 What lf (Def SoulllDJMG) 473 +29 40203 4  3go | ool Plays: 324, Total Stations: 37, Adds: 1
; : . MACEO Go Sit Down (Big Lat/
[Debut> Vi 4 6
[Debut> @ DEM FRANCHISE BOYZ- | Think They.lee Me (So So DefiVirgin) 51 +14 31487 1 3613 Total Plays: 324, Total Statons: 17, Adds: 1
47 @ WEBBIE f/TRINA Bad Chick (Asylum/Trill) 446 +45 40498 2 36/36 VIVIAN GREEN Gotts G, Gotta Leave (Calumbis
. otta Go, Gotta Leave {Columbia
43 47 B.G. ﬂHOMEBWOI Where Da At /chﬂppﬂf Clty//(ol:/l/ 420 -45 32904 13 21,0 Total Plays: 319' Total Stations: 17' Adds: 2
@  DAME How We Roll (7.U.6.) B : 406 +46 12977 1 252 DAMIAN JR. GONG™ MARLEY Welcame To Jamyoc
- @ OMARION Touch (Epic/ - 397 +27 123704 " 26/0 (Tutf Gong/Universal)
45 50  JOHN LEGEND So High /Columbia) 397 42 36154 4 391 Total Plays: 292, Total Stations: 39, Adds: 34
70 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
7/10-7/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed Songs ranked by total plays
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting - - -
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases Station playlists for all R&R reporters are available
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average on the web at www.radioandrecords.com.
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

"Powergold offers us limitless options with scheduling criteria and has integrated with all our

other systems seamlessly. The reliability, customer service, and support that the folks at
Powergold have provided us have been exactly what any customer could ask for."

Dan Turner, Vice President ‘e~
Programming Services X‘QA
ot

The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP

L)

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 ® Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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“Sometimes making
great music is an act
of courage: the courage

to reveal yourself, to

share the process of
/| growth and to celebrate the
creativity it takes to start
again...” — Eric Benet
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Going for Adds
Urban Adult
July 25th & July 26th

“l WANNA BE LOVED”

From The New Album
Hurricane

Produced by Eric Benét and Demonté Posey
Mixed by Kevin “KD” Davis
Executive Producer: Tim Blixseth

Management: Brian Avnet for Avnet Management

ericbenet.net
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URBAN AC TOP 30

July 22, 2005 POWERED
LAST THIS TOTAL - TOTAL  WEEKS ON TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AUDENCE CHART ADDS ME“[ AB ASE

2 0 MARIAH CAREY We Belong Together {/sland//0./JMG) 1719 +110 213157 10 Jon .

1 @  FANTASIA Free Yourself L//AMG) 1702 +14 200192 16 5500 MOST ADDED

3 © KEMicant Stop Loving You (Motown/Universal) 1585 +11 189248 27 58/0 ARTIST TITLE LABEL(S) ADDS

4 o CHARLIE WILSGN Charlie Last Name: Wilson (Jive/Zomba Label Group) 1261 +116 121881 8 60/1 YOLANOA AOAMS Someone Watching Over You (Atlantic/ 26

5 0 INDIA.ARIE Purify Me (Rowdy/Motown) 1023 +114 83220 13 56/0 M. MORGAN & F. JACKSON Back Together Again (Orpheus/ 12

6 6  FAITHEVANS Again (Capitol 887 21 107027 23 48)0 BABYFACE Sorry For The Stupid Things (Aristal/AMG) b

8 @ LALAHHATHAWAY Forever, For Always, For Love (GRP/VMG) 746 +19 92747 44 4200 EARTH, WINO & FIRE Pure Gold (Sanctuary/SRG) §

10 @  JILLSCOTT Cross My Mind (Hidden Beach/Epic/ 695  +58 87060 10  35/1 | SMANICEWILSON Every Woman Dreams (Playtime/ 6

7 9 MINT CONDITION I'm Ready fimage/ 691 99 57362 21  asp | JOMBRAXTON Pleass (BlackGround/Universa) 4

m neady fimage, ’ FAITH EVANS Mesmerized (Capitol 4

9 10 FANTASIA Truthls (/AMG) 680 37 76163 32 50/0 | AR SQUL ALL STARS f/GLENN JONES What You Gomna Do (You/ 3

16 m VIVIAN GREEN Gotta Go, Gotta Leave (Cofumbia) 674 +136 82440 8 431 LINA Smooth (Hidden Beach/Enic/ 3

n @ BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal) 610 +5 57751 30 41j0 PAUL HILL She’s Gone (Beauty) (4DH) 3

12 @ STEVIE WONDER From The Bottom Of My Heart (Motown/Universal) 602 +1 47780 6 a8 M 0 S T

17 @ TONIBRAXTON Please (BlackGround/Universal) 558 +58 53841 6 39/4

14 15 BABYFACE Sorry For The Stupid Things (Arista///AMG) 545 -14 44023 7 54/6 IN CR EASE D P. LA YS

13 16 DESTINY'S CHILD Girl (Columbial 544 -34 78824 18 30/0 TPOLTA‘VL

15 17 R.KELLY Trapped In The Closet (J/ive/Zomba [ abel Group) 519 -27 46641 10 29/0 ARTIST TITLE LABEL(S) INCREASE

19 @ KEM Find Your Way (Back Into My Life} (Motown/Universal) 478 +13 44722 5 an ‘Elfvﬂ:r(‘:::E[:‘&GFIREGPur; [i:ldL/Sanc;Za;y/.SZ?.[rl‘/ +:g:

22 (D BOBBY VALENTINO Slow Down (D7P/Def Jam/IDJMG) 423 456 78174 6 40 O Chate Lo e 70711 *
@ PATTI LABELLE fIMARY J. BLIGE Ain't No Way (Def Sou/0UMG) a15 2 37628 B 3801 C. WILSON Charlie Last Name: Wilson (/ive/Zomba Label Group) +116
21 : AR W AU T + INOIA.ARIE Purify Me (Rowdy/Motown/ +114
18 21 ANITA BAKER Serious (Blue Note/Virgin) 415 -56 26755 1 35/0 MARIAH CAREY We Belong Together fisiand//0/MG) +110
24 @ FAITHEVANS Mesmerized (Capitol) 326 +21 33384 3214
25 @  DR.CHARLES G. HAYES & WARRIORS Work It Out (ICEE) 325 +30  4mM7 3 252 NEW & ACTIVE
23 24 LALAHHATHAWAY Better And Better (MesaBlueMoon/AGU Music) 304 -37 16831 12 2710 RAHEEM DEVAUGHN Guess Who... Uive/Zomba Label Group)
20 25  STEVIEWONDER So What The Fuss (Motown/Universal) 291 -118 28922 19 47/0 Total Plays: 213, Total Stations: 22, Adds: 0
30 @ JOHN LEGEND So High (Columbia) 281 +58 20805 2 25/0 CRUNA Take Me Higher (Reprise/Warner Bros.)
26 @) LEELA JAMES Music (Reprise/Warner Bros.) 262 0 12644 4 270 Total Plays: 188, Total Stations: 21, Adds: 0
20 @  LYFEJENNINGS MustBeNice (Columbia/ 206 +21 20353 2 ap | KLATTIMORE/C. MOORE Tonight.. /aface/Zomba Label Group)
97 29 JMOSS We Must Praise (G Centri 238 15 22971 1 9911 Total Plays: 185, Total Stations: 21, Adds: 0
& Must Praise (Gaspo Centric) : ! CAFE SOUL ALL STARS f/GLENN JONES What You Gonna Do /You/
€D  EARTH, WIND & FIRE Pure Gold {Sanctuary/SRG) 231 +163 19072 1 32/6 Total Plays: 172, Total Stations: 18, Adds: 3
61 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week | —
of 7/10-7/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs ranked by total plays
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each . . .
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R.reponers are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
a . i L o oK 4 R
KMJQMouston, TX WHQT/Miami, FL KRMP/Okiahoma City, OK XM The Flow/Satellite Adds for reporters are
R E P OR TE R S WTLC/Indianapolis, IN* WJMR/Milwaukee, WI* WCFB/Oriando, FL* WLVH/Savannah, GA ITisted.in R&R Music
. . . . WKXl/Jackson, MS* WDLT/Mobile, AL* WRRX/Pensacola, FL* KDKS/Shreveport, LA* Tracking.

Stations and their adds listed alphabetically by market | . . . . KIMGMonroe, LA WDAS/Philadelphia, PA* KVMA'Shreveport LA* POWERED[S]
WOQVE/Albany, GA WBAV/Charlotte* WXMG/Columbus, OH* KMJK/Xansas City, MO* WWMG/Montgomery, AL WFXC/Raleigh, NC* KMJM/St. Louis, MO* ’ MF“I AB AE
KSYU/Albuguerque, NM* WQNC/Charlotte* KSOC/Dallas, TX* KSSM/Xilleen, TX WQOK/MNashville, TN* WKJS/Richmond, VA* WFUN/St. Louis, MO* . ) g
WAKB/Augusta, GA* WSRB/Chicago, IL* WROU/Dayton, OH* KNEK/Lafayetie, LA* WYBC/New Haven, CT* WVBE/Roanoke, VA* WPHR/Syracuse, NY* Monitored Reporters
WKSP/Augusta, GA* WVAZ/Chicago, IL* WMXD/Detroit, MI* WJKX/Laurel, MS KMEZNew Orieans, LA* WSBY/Salisbury, MD WIMX/Toledo, OH* 80 Total Reporters
WWIN/Baltimore, MD* WZAK/Cleveland, OH* WUKS/Fayetteville, NC* KOKY/Little Rock, AR* WYLD/New Orfeans, LA* KBLX/San Francisco, CA* | WTUG/Tuscaloosa, AL 61 Total Monitored
KQXL/Baton Rouge, LA* WLXC/Columbia, SC* WDZZ/Flint, MI* KJLH/Los Angeles, CA* WBLS/New York, NY* Music Choice Smooth R&B/Satellite | WJBW/W. Palm Beach, FL* 19 Total Indicator
WBHK/Birmingham, AL* WWDM/Columbia, SC* WCMG/Florence, SC WMJM/Louisville, KY* WRKS/New York, NY* Sirius Heart & Soul/Satellite | WHUR/Washington, DC* ;

WMGL/Charleston, SC* WAGH/Columbus, GA WELM/R. Pierce, FL* WRBV/Macon, GA WKUS/Norfolk, VA* Sirius Slow Jamz/Satellite | WM Washington, DC* gl':y'l‘i‘s’: ?ﬁ,’;‘;ﬁ’“ )
WXST/Charleston, SC* WMXU/Columbus, MS WOMG/Greenshoro, NC* | KIMsMemphis, TN® WVKL/Norfolk, VA* The Touch/Satellite | WK Wilmington, N WHBX/Tallahassee, FL )
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July 22, 2005

URBAN

e )
¢ RateTheMusic.com

America’s Best Testing Urban Songs 12 +
For The Week Ending 7/22/05

~

™ Pers. Pers. Pers,
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34
MARIAH CAREY We Belong Together (Island//DJMG) 432 442 9% 33% 432 433 428
BOW WOW f/OMARION Let Me Hold You (Columbia) 416 408 82% 13% 412 423 383
LUDACRIS Pirgin’ All Over The World (Def Jam Soath/DJMG) 810 411 87% 17% 406 4.08 4.00
FAT JOE fINELLY Get It Poppin’ (Atlantic) 406 401 92% 19% 398 400 391
CIARA fILUDAGRIS Oh (Laface/Zomba Label Group) 403 414 99% 40% 401 408 3.76
GAME #/50 CENT Hate It Or Love t AftamathyG-Uni/mterscopg) 402 401 98% 41% 404 408 391
BOBBY VALENTINO Siow Down (DTP/Def JamyiDJMG) 400 401 92% 32% 399 395 4H
MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atlantic) 00 410  91% 17% 383 382 13.86
MARIO How Could You (/AMG/ 400 399 86% 21% 394 410 346
50 CENT Just A Lil' Bit (Shady/Aftermath/interscape) 398 395 99% 41% 398 393 393
TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/iD/MG) 387 400 70% 14% 381 394 383
TONY YAYO So Seductive (G-Unit/interscope/ 393 - 70% 16% 390 393 378
GAME Dreams (Aftermath/G-Unit/Interscope) 390 3981 80% 22% 388 390 383
DESTINY'S CHILD Cater 2 U (Columbia) 379 384 83% 2% 377 371 376
LYFE JENNINGS Must Be Nice (Columbia) 379 398 46% 12% 381 397 338
TREY SONGZ Gotta Make It (Songbook/Atlantic) 378 319 4% 8% 370 371 369
YING YANG TWINS Wait (The Whisper Song} (TV7) 376 398 96% 39% 363 366 3.54
PRETTY RICKY Grind With Me (Atlantic) 375 386 93% 32% 361 365 350
T.1. ASAP (Grand Hustie/Atlantic/ 369 372 63% 15% 372 360 4.00
GWEN STEFANI Hollaback Girl (lnterscape) 365 373 100% 5651% 356 359 346
KANYE WEST Diamonds (Roc-A-Fella/iDJMG/ 366 359 73% 18% 359 348 387
CASSIDY I'm A Hustla (J/RMG) 362 361 89% 42% 353 353 350
JERMAINE DUPRI Gotta Getcha (Sa So Def/Virgin) 3.61 — 8% 10% 354 348 370
FANTASIA Free Yourself (/AMG/ 357 364 65% 20% 367 370 358
WEBBIE {[BUN B Give Me That {Asy/um/Trill} 356 374 75% 24% 357 355 363
MARQUES HOUSTON Naked (7.U.G./ 349 355 53% 13% 352 369 304
BOYZ IN DA HOOD Dem Boyz (Bad Boy/Atlantic) 344 362 69% 22% 335 322 368
YOUNG JEEZY And Then What (Def Jam/IDJMG) 333 361 M% 1NM% 343 331 370
R. KELLY Trapped In The Closet (ive/Zomba Label Group) 3.31 328 81% 35% 320 322 3.13

Total sample size is 322 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much. 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents
who said they are tired of hearing the song. Songs must have 40% familiarity to appear on Survey. Sample composition fs based on
persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant 1o replace caflout research. The resuilts are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by

Star Struck

Continued from Page 33

two-ways while you interview them. It’s al-
ways a circus at the hip-hop station. But I'll
tell you, when they go to the Pop station, it'sa
whole different scene. It’s just the artist and
the record rep. They are polite and quiet. They
are respectful.

My point is, they should bejust as respect-
ful at the hip-hop station. I even shut down
Russell Simmons once for being on his two-
way while doing an interview with us. I also
had an interview go south with Amil. She was
on her two-way the whole time we were talk-
ing. In hip-hop culture that ghetto mentality
is promoted as cool. For me, it's just ignorant.

R&R: What are your business goals at this
Jjuncture?

Star: | own the rights to my show, as well
as 100% of the revenue from videotaping.
Right now we are building a video catalog that
will be available on DVD later. What I'm try-
ing to do now is to expand the show to be more
mass-appeal. I don’t just want to interview
rappers about their next releases; [ want to talk
about other issues and the real world.

R&R: Do you listen to radio outside of your
show?

Star: I'm not going to gripe about radio.
I've infiltrated radio, which was my goal. [
don't claim to be the sharpest knife in the art
of radio — although I've studied the mechan-
ics of the field. [ learned what I needed to learn
in order to utilize the medium to my advan-
tage. Who knows where I willbe in five years.
Hell, T could own a chain of supermarkets,
don’t know. But I will continue to be in radio
as long as it allows me to grow my wealth.

air your show because it las a reputation for being
controversial?

Star: Some programmers fear a man of
color who is confident, aggressive and not
afraid to take chances. When1say that, [ don’t
mean that you have to take reckless chances
with your listenership, but you do have to ex-
plore issues and experience new things.  am
a creator at the core, and 1 don’t know any-
thing else. That’s why I am still a writer. [ ap-
preciate the art of writing, of creating new
ideas.

In radio, we tend to hang on to the past
and to accept things as they are. That’s why
a system like Arbitron can continue to domi-
nate even though it is prehistoric in its meth-
odology. I mean, realistically, how can a 48-
year-old white man [Howard Stern] still
have a strong hold on 12+ listeners? Kids,
white and black, are the hip-hop generation.
None of them are listening to Stern. It’s ri-
diculous.

R&R: Are air talent respected and valued by
corporate brondcasters?

Star: First, you have to realize before you
sign any deal that you are getting in bed with
a corporation, not a friend. You're in bed with
a group of board members and stockholders.
They want nothing more than to make money.
They are not concerned with free speech or
your artistic integrity. If you don’t understand
that, you are in the wrong business.

At the same time, a personality can gain
power in a situation when he or she real-
izes this is all about making money. Right
now | am rolling with Clear Channel, and
for now it's working out great. But that’s not
to say that I wouldn't talk to Infinity or any
other person who had a great opportunity.
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calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. : : S .
- : / R&R: Are some programmers still afraid to 1t's just business.
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Universal South’s
‘Creative Indulgence’

Smart decisions guide Brown, DuBois

By Lon Helton & Chuck Aly

Then Tony Brown and Tim DuBois say they’re sitting on
the best collection of artists and repertoire they’ve had in

their entire careers, it’s not just idle talk. Brown presided over
MCA/Nashville’s creative direction at a time when that label was
leading the biggest boom in country’s history. Concurrently,
DuBois was setting perhaps the fastest zero-to-60 time for a la-
bel startup Music Row has ever seen, turning Arista/Nashville
into a powerhouse in just a few short years.

The professional union of these two dynamic
label executives, a joint venture with Univer-
sal dubbed Universal South, launched with
fairly lofty expectations, and understandably
so. But in today’s challenging business climate
the chart battles have been rougher and the re-
sults more modest than hoped for.

Nearly four years in, Brown and DuBois say
they've met their projections, but both admit
frustration at not scoring a runaway success.
They are quietly confident, however, that their
creative decisions are setting the label up for
just that kind of breakthrough.

R&R: What did you guys envision before you
started this label, and how is reality reflecting that
vision?

TD: In a lot of ways reality has coincided
with the vision. We talked about building a
label that feels small enough to be fun and not
5o corporate and that’s about music we love
and understand — not necessarily just coun-
try music. We have a dozen artists, and about
half are pursuing mainstream country success
and half don’t quite fit there. We've got a con-
temporary Christian artist, Matthew West,
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's Joe Nichols sings
“Take Me out to the Ball Game” at Wrigley Field during the Chicago Cubs’
Country Music Night. Unlike at least one NASCAR driver, Nichols knew all

who was nominated for five Dove Awards this
year.

TB: He's R&R'’s most played artist on the
Christian AC chart.

TD: We won the Grammy for Country Al-
bum of the Year with the
Louvin Brothers project.

TB: We won an IBMA
award for Vocal Event of
the Year.

TD: And we have
had numerous Grammy
nominations, things that
aren’ton the radar screen

when people measure I~

labels in this town. We  Tony Brown
sold 150,000 Bering
Strait albums without ever taking a single to
radio. We would obviously love for mainstream
radio to embrace Cross Canadian Ragweed, but
at the same time that’s not how we market in
their world. They're a touring act that has done
well on the Texas country charts. Their last al-
bum sold about 180,000 copies.

TB: They were selling 30,000 when we took
them, so we definitely grew the band’s appeal

outside of Texas, Loui-
" siana and Oklahoma.
They do their own al-
bum covers — they do
it all. Their deal is
“Don’t mess with us.”
We're like, "Go for it,
man!”

R&R: You make it
sound like things have
gone pretty much the way
you thought they would.

TD: We would have
loved to have had a cou-
ple of platinum albums
under our belt at this
point. We have an artist
who has sold over a
¢ million on two albums,
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Joe Nichols, and we're

platinum albums under our
belt at this poimt, but
we’ve made our numbers
every quarter, and | don’t
know how many labels in
town can say that.”

Tim DuBois

BRERRRES s SR 33100575,

really excited about what we’re doing on his
next album. But we've made our numbers ev-
ery quarter, and I don’t know how many labels
in town can say that.

We are scheduled to go to black ink this year,
right on the projection. We need a good third
and fourth quarter to do that, but we’ve got a
strong lineup of stuff coming out.

R&R: How did you see your roles when you start-
ed, and how have they evolved?

TD: We don't have job descriptions, we just
respect each other’s opinions. In a lot of busi-
ness stuff Tony will say to me and [GM] Van
Fletcher, “Just do what you feel is right.” Musi-
cally, I don’t want to sign somebody he isn’t ex-
cited about, and he feels the same way.

R&R: As much as things seem to be clicking for
you, you've yet fo really hit one out of the park.

TB: We're looking forward to slamming
something home this year. We really need to do
that. Joe just went back in the studio with Bud-
dy Cannon. He’s our lead horse, and we need
him to run across the finish line. It's still a little
frustrating.

Both of us have worked with great artists, su-
perstars. Not that we're geniuses, but we have
akind of instinct about what makes a good sing-
er a star. We feel that way about Joe. We're not
disillusioned  about
where he’s at, but we're
definitely concentrating
on it. I honestly believe
he’s the best male coun-
try singer I've heard in a
long time, and I've
worked witha few good §%
ones. !

R&R: Do you have any
idea why things haven't
happened faster?

TD: It's a different time, and it’s a different
timetable. If you remember when we were hav-
ing so much success in the '90s, the charts were
moving much faster. People lose sight of how
much momentum that generates. Now it takes
30 weeks to have a top five record, and then
you're halfway into the next year before you
have a shot at another.

Joe won every award you could possibly win
as a new artist — ACM, CMA, CMT, nominat-
ed for a Grammy in the album category. Then,
all of a sudden, we're still on the first album,
and there’s nothing left to be nominated for. You
don’t have a new album, so you've got that gap
you have to go through. At radio, it used to be
that if you had a No. 1 record, they’d give you
a shot on the next one. I don't feel that in to-
day’s world. It’s basically “Prove it to me
again.”

Tim DuBois
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O T R&R: Tony, at RCA and MCA you worked at
huge companies with almost unlimited resources.
“We would have loved to How much of a culture shock was it to start your
own thing with a much smaller staff and limited
have had a couple of resources?

TB: Even in the boom years at MCA, when
George Strait, Vince Gill, Reba McEntire, Trisha
Yearwood — everyone, it seemed — were sell-
ing 3 or 4 million records, at the end of the year
you'd look at the top sellers, and it would
George and Reba or Vince and George, and
No. 3 was always Patsy Cline. It made you re-
alize how much catalog can help hide some of
your mistakes. Ata small label like this, there’s
nothing to hide behind.

We feel good about our roster, with Joe, Kat-
rina Elam and even Matthew West, our first
move into the Christian world. That's some-
thing I've always wanted to do, because I came
out of that world. It feels good to get back
down to reality, where you can't rest on your
laurels. You can still be idealistic enough to get
on your hands and knees and crawl through
fire for a great artist.

TD: We have never lacked the resources to
do anything, I don't think we've ever lost any-
thing because we didn’t have the money to
spend. The thing you miss when you're start-
ing something new is the superstar artist you
can use to leverage things for the smaller artists.

Another interesting thing about this joint ven-
ture is that Tony and I own half and Universal
owns half. That changes the way you spend
money on some things. We have a vested inter-
est in the long-term success of this company.

R&R: Are you ever forn about whether you're
making financial decisions for the right reasons?

TD:1t's not about stuff that affects what you
do with an artist, it's about whether you use
Music Express or Herbie’s taxi. It's about
Southwest or first class. When it's your mon-
ey, it’s like, "Maybe I don’t need the guy with
the sign waiting for me at the airport. [ know
what a cab line looks like.”

R&R: Tony, you were seriously injured in a fall
a couple years back, and the whole community kind
of held its breath for a few weeks, hoping you'd be
OK. What kind of lasting inpact did that have on
your life and, by extension, your work?

TB: 1 didn’t have an epiphany. I don’t re-
member the accident. When I came back here
after being in a coma for three weeks it was
amazing to realize the relationships I've estab-
lished, what a great town this is and what a
great business this is.

I'm back to thinking about music again.
There was a point there where we all got so
spoiled. We were making so much money as
labels and producers, and we could do no
wrong. Now I'm back to what got me into the
record business in the first place: finding great
talent and trying to turn people on to it. If we
need to stretch to hang with an artist we really
believe in, we’ll do it. Most majors won’t hang
with an act if they don't have success pretty
quickly.

R&R: You're sitting at the same poker table they
are.

TD: To some extent, but we do things like
signing Lee Roy Parnell. We can say to him,
“We love your music and want to work with
you as an artist. We're not necessarily going to
play the same game that we played at Arista.
We may not get you back on Country radio,
but we know we can make money on an al-
bum at a certain level.”

The Superlatone Records deal we did is
about our belief in Marty Stuart as a producer
and as an icon-in-waiting. We're proud to be
associated with that, and if we do it smart, we
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can all make money. That may be a luxury some
of our friends don't have.

Play in a smaller sandbox, watch your costs
and make money. We've had albums that have
sold 120,000 units that made more money than
some of our friends have made from albums
that sold 400,000.

Our business plan from the beginning was
to be smart and get lucky. The only part that
hasn’t happened is that we haven't gotten lucky
yet. We're going to though. I feel very confi-
dent. A bluebird hasn't flown through the win-
dow yet, but it’s circling out there.

R&R: Tim, getting back to the question we asked
Tony, what were those few weeks when he was ina
coma like here in the building? What lasting im-
pact might that have had on the label?

TD: It was a reality check for all of us. When
[ got to L.A. it was not an optimistic time. In
fact, Garth Fundis asked me to come out there
to be with [Tony’s wife] Anastasia, because they
didn't think Tony was going to live. When I got
out there I had the doctor tell me he had about
a 10% chance. They’d already taken off a piece
of his skull and all that stuff. That's how dire it
was.

Then he made it. A couple more days, and
the odds got better and better. When he was still
in a coma the doctor said, “It looks like he’s
going to make it through this, but we won’t
know what kind of quality of life hes going to
have for nine months to two years.” Nine
weeks after it happened he was driving to
work. [ still get goose bumps just thinking
about that. I've seen a miracle. It changed all
of us.

“Both of us have worked
with great artists,
superstars. Not that we’re
geniuses, but we have a
kind of instinct about what
makes a good singer a
star.”

Tony Brown

R&R: Are there tangible ways you were changed?

TD: [ was already a believer in the power of
prayer and positive thinking, but I'm a bigger
believer now than I was. The power of what
was going on, to have this whole city and the
Bill Gaither organization and the Billy Graham
organization praying for somebody — there
was an energy that was palpable. I don't know
how to explain it.

TB: One thing I've noticed since the accident
is that, being a small company, you get a sense
of family, as opposed to if you worked for a big
insurance company or Exxon or something. In-
stead of just being a number, all of us are a fam-
ily, and that's a little more obvious.

R&R: What was the idea behind getting into
managemert?

TD: The first year we were focused on get-
ting the doors open, so it wasn’t a good time to
go off in another direction. Once we got our sea
legs, we went to Universal and said, “Let us try
this.” After a lot of legal wrangling about what
could be done in Tennessee and Texas as op-
posed to what could be done in New York and
California, we got the blessing.

“| don’t remember the
accident. When I came
back here after being in a
coma for three weeks it
was amazing to realize the
relationships I've
established, what a great
town this is and what a
great business this is.”

Tony Brown

TB: Business affairs will always take the
worst-case scenario. Their fear is artist relations
problems, that every artist’s manager would
think we were going to sign their act away.
That's not what we had in mind at all.

I've found through the years that a lot of new
artists have green managers and the label ends
up managing the manager. Why not become
that person? We have a few management cli-
ents who aren’t on our label — Jessi Alexander
and Kathy Mattea. For the artists who are on
the label, the upside is that management
doesn’t commission any money generated from
selling the record.

TD: What makes this world so hard to live
in as a record company is that you're only shar-
ing in one source of income. If you're going to
be the venture capitalist and help build the
brand, you should share in a fair way in all the
benefits that brand creates.

R&R: What about merchandise and publishing?

TD: We commission merchandise and tour-
ing as part of the management agreement.
There are labels that ask for a piece of merchan-
dising and touring without giving any kind of
service, but our model makes more sense. I
don’t have any desire to run a T-shirt compa-
ny or buy tours. I would like, with Universal’s
support, to get more involved in the publish-
ing side, but we're not going to pursue that yet.
We're going to go slow and focus.

R&R: You talked about making mioney at
120,000 units, whereas majors may not be making
money at 400,000. Are major-label deals just not
realistic?

TD: It's not so much about the deal as it is
the marketing costs. You don’t take an artist
with a base of 50,000 units and do a $300,000
album and spend another $300,000 trying to get
it played on mainstream radio.

R&R: Is it that the majors are in the grand-slam
business, and you guys are in the singles and dou-
bles business?

TD: Yes, with some acts. And then, when
you're standing at the plate, you can always get
lucky. One of these little albums you make for
$75,000 can take off.

R&R: Sony had Nashville Star for the first two
years. Why did you decide ta get involved?

TD: We looked at it the first two years, and
there were some things about the deal that
didn’t make sense to us. When Sony wasn't
going to be involved, the television folks
talked to us, and the deals were a lot better
for us and for the artists. It was a totally posi-
tive experience, and the process worked, be-
cause we feel like we got a superstar out of it.
Erika Jo’s a great singer and a fearless enter-
tainer.

R&R: With Joe Nichols, you've decided not to
release a third single from Revelation, which is a
highly regarded album that maybe hasn't lived up
to expectations. Why are you moving on?

TD: It's a great album, but the overall tone
is dark, somber. He’s dealing with his father’s
death on that album, and we felt like it was time
to move on.

TB: Everybody said the album Vince Gill did
after his father died, The Key, was too serious.
The only hit we had was the Troy Seals song
“If You Ever Have Forever in Mind.” I went
through that with him. You've just got to move
on.

Joe just needs some big hits. If he has three
big hit singles in a row, you'll see the same re-
sults that have happened for Keith Urban, Ken-
ny Chesney and Toby Keith. Brent cuts great
records with him, but it's exciting getting Bud-
dy Cannon, who is in the zone right now, in-
volved. Byron Gallimore may cut a couple sides
if he can.

R&R: Doug Morris recently signed a country
artist whom you guys jumped at the chance to work
with. How did that happen?

TD: Doug played us a few songs by this art-
ist named Rocky, and we loved them. He wrote
at least nine songs on the album, and there are
three or four things that we think are big hits.
Plus, he’s got an incredible story as a human
being. He’s a real special guy.

R&R: What's up with Katrina Elam?

TB: She’s one you’d walk through fire for.
She’s hands down the best new female singer
out there. She writes, and she toured with Keith
Urban, so she’s had the test and come through
it.

TD: We didn’t get the success we wanted at
radio on her first two singles, and she had some

“It feels good to get
back down to reality,
where you can’t rest on
your laurels. You can
still be idealistic enough
to get on your hands
and knees and crawl
through fire for a great
artist.”

Tony Brown

personal pressures and wanted a little time off.
We're going to let her go get married, and then
we'll talk again in the fall and figure out what
we're going to do.

R&R: What about the rest of the roster?

TD: Amanda Wilkinson is a great vocalist
and a great performer. Her album is done, and
the single has done great in Canada. We've
struggled with it here. We're dedicated to her.
We've got Matt Jenkins out right now, with a
song called “King of the Castle.” He’s the only
person in our combined careers who came in
off the street with his guitar — and his dad —
sat right there and played for the staff, and then
we locked the door and said, ”You’re not leav-
ing until we figure this out.”

We’ve got another single planned from
George Canyon. Again, he had a huge year in
Canada. He won the Juno over Terri Clark,
Shania Twain and Paul Brandt. We’re going to

have a gold record on him up there. Holly Wil-
liams has been touring in Europe and has done
really well. Bering Strait have a new album, and
we're going to take a single to Country radio
this time. The Notorious Cherry Bombs have
gone into semi-retirement.

R&R: Was that a disappointment for you, Tony?

TB: When [ hear the Keith Urban single, [
think our cut was equally good. It's a disap-
pointment, because the first single ["It's Hard
to Kiss the Lips at Night That Chew Your Ass
out All Day Long”] made everybody think it
was a funny album, and there was a lot of great
music on it.

TD: And then the damn record label wouldn't
release a second single.

R&R: I would have loved to have heard the con-
versations between the artist and one of the co-own-
ers.

TD: Rodney Crowell and Vince Gill had
things pulling on them, and it wasn't going to
work.

R&R: How did you end up signing Shooter Jen-
nings?

TD: Shooter is fun and exciting to work with.
More than anything, he wanted somebody who
wasn't going to try to force him into the main-
stream radio box.

TB: He was pitched to an attorney in New
York who e-mailed us and said, "1 just got
pitched on this guy named Scooter.” They sent
me the CD, and 1 e-mailed back and asked, “Is
this a record or demos?” The guy e-mailed
back, “I'm sure they’re demos; they're pretty
raw.” I said, “T hope not. I think it's a record.”

R&R: How are you guys feeling about the ever-
changing relationship between radio and the record
companies?

TD: As far as what you're doing on the
charts, I don’t have a lot of complaints right
now. You're reflecting reality. We saw a need
for your competitor to change and get the au-
dience measure that you've had a for a long
time.

Everybody got a false sense of elation when
Gretchen Wilson and Big & Rich popped
through last year as if it were 1989 all over
again. That's not the case. It's incredibly hard
to break anything new.

I can’t fault radio, but the hardest pill for a
record guy to swallow is that radio’s research
tells them that consumers really want to hear
the same songs over and over again and want
to hear the superstars. If they’re trying to max-
imize their business, that doesn't leave a whole
lot of slots for guys like us.

The fact that we're under the microscope of
the regulatory people is probably a good
thing. I've been an advocate of redrawing the
line for a long time. We were all so desperate
to compete that the lines got blurred. When
somebody steps over, they need to get their
chops busted.

What's exciting on the Internet side is, T just
came from presentation by Yahoo, and we
now have ways other than terrestrial radio to
discover and sample new music. Maybe it's a
15-year arc, or maybe it's a five-year arc. [
don'’t think terrestrial radio is going away —
it’s still the most important thing —but itisa
lot of fun to do some of these acts we're do-
ing. Every Monday isn’t a make-or-break is-
sue for us.

We have an incredible staff — Van, Susan
Levy, Michael Powers. We feel the stress and
pressure, but we're getting to have fun, and we
believe in what we’re doing,

TB: It's fun to be making smart business de-
cisions that allow us to be indulgent creatively
but not necgssarily in terms of the spend. And
we both feel like we've got the strongest A&R
lineup either of us has ever had.
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2 0 TOBY KEITH As Good As | Once Was (DreamWorks) 14844 692 5185 +229 467016 21160 11 121j0
1 2 RASCAL FLATTS Fast Cars And Freedom (L yric Street) 13538 -734 4750 -279 417176 -20439 17 121)0 MOSTA DDED‘
3 0 SUGARLAND Something More (Mercury) 13112 240 4558 +92 403747 5380 15 121j0
4 o FAITH RILL Mississippi Girl (Warner Bros.) 12370 470 4290 +236 376852 17493 10 121)0 | ARTISTTITLE LABEL(S) ADDS
5 5 GEORGESTRAIT You'll Be There (MCA/ 11394 213 4111 145 338006 8608 16 121j0 | VARl CLARK She Didn't Have Time Marcury) 28
(6 | N Play Something Country (Ari 10593 1468 3650 +503 313554 41a61 9 1200 | oy . JOHN Where We Both Say Gondbye /2CA) 5
7 BROOKS & DUNN Play Something Country (Arista) + 0 pun VASSAR Good Cle Days (Arista) 15
6 7 KENNY CHESNEY KegIn The Closet /BNVA) 9081 -1008 3028 465 258820 -37312 12 118)0 | LISA BROKOP Big Picture (Asylum/Curb) 14
8 0 BRAD PAISLEY Alcohol fArista) 8980 592 3140 +193 268318 21669 11 121j0 | JO DEEMESSINA Delicious Surprise (| Believe It) (Curty 13
11 @ SHEDAISY Don’t Worry Bout A Thing (Lyric Street) 8765 647 3014 +231 261055 21959 25 120j0 | DIERKS BENTLEY Come A Little Closer (Capitol 13
- ] CRAIG MORGAN Redneck Yacht Club /B8A) 1
10 16 KEITH ANDERSON Pickin’ Wildflowers (4rista) 7999 -195 2775 124 235406 -8008 29 118/0 LONESTAR Yourre Like Comin’ Home (BV4/ 1
12 11 BLAKE SHELTON Goodbye Time (Warner Bros.) 7964 -138 2948 -41 230869 -7820 24 121/0 | GARY ALLAN Best | Ever Had McA) 1"
13 TIMMCGRAW Do You Want Fries With That (Cury 7833 613 2778 +206 224515 15779 9 1211 | JOSHGRACIN Stay With Me (Brass Bed) /Lyric Street/ 10
14 @ VAN ZANT Help Somehody (Columbia) 7181 445 2648 +152 196644 11185 18 1170
17 @ SARA EVANS A Real Fine Place To Start (RCA/ 7017 817 2353 +268 204813 25397 11 119/0
15 @ REBA MCENTIRE My Sister (MCA) 6663  -11 2372 +21 187825 4860 18 1181 MOST
9 16 DARRYL WORLEY If Something Should Happen (DreamWorks) 6345 -1873 2295 -712 177698 -65627 21 119/0 INCREASED POIN TS
19 @ JAMIE O'NEAL Somebody's Hero [Capito) 5824 398 2012 +134 169858 15321 16 108/4 o
16 18 BOBBY PINSON Don't Ask Me How | Know (ACA) 575 513 2013 204 152205 -15248 23 1170 ‘““s; T LBELS) WEREASE
L BROOKS & DUNN Play Something Country (Arista) +1468
A 1
20 @ TRISHA YEARWOOD Georgia Ranrf mea . 5391 434 1890 +131 149351 16759 12 1154 SARA EVANS A Real Fine Place To Start /2C4) 817
21 @ TRICK PONY It's A Heartache (Asylum/Curb) 4526 146 1671 +30 119424 7573 24 110/0 | TOBY KEITH As Good As! Once Was /DreamWorks) +692
23 € JASON ALDEAN Hicktown (B8R 4502 578 1665 +194 113476 16987 13 1022 | CRAIG MORGAN Redneck Yacht Club (BBA) +678
SHEDAISY Don’t Worry ‘Bout A Thing (Lyric Street) +647
26 RAIG MORGAN Redneck Yacht Club (BBA) 4139 678 1599 248 120755 229 91
® c edneck Yacht Chb (B84 * 9 O3t 1 J05H GRACIN Stay With Me (Brass Bed) Ly Sreet +617
25 @ JOSH GRACIN Stay With Me (BIGSS Bed) ﬂyfl(.' SUEEU 4127 617 1446 +172 112015 19238 12 114“0 ™ MCGRAW Do You Want FfiES With That /c”,b/ +613
24 @ TRACE ADKINS Arlington (Capitol) 3890 348 1386 +131 106774 4154 8 101/9 | BRADPAISLEY Alcohal /Arista) +592
28 €I LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curty 3551 364 1288 +150 86665 3602 16  99/4 | JASON ALDEAN Hicktown /B8R +578
27 @ LEE ANN WOMACK He Oughta Know That By Now (MC4) 3425 227 1170 +38 91575 9255 11 96/2
29 @ HOT APPLE PIE Hillbillies (DreamWorks) 3083 220 1145 +60 81274 9646 15 873 MO S T
32 @ LONESTAR You're Like Comin’ Home (BV4) 2912 440 1069 +130 8341 7115 7 94 INCREASED PLA YS
31 @ GARY ALLAN Best | Ever Had /MCA) 2799 256 1000 +107 76849 5354 7 9111
33 € MIRANDA LAMBERT Bring Me Down (£pic) 2612 162 1013 +52 54341 2625 13 963 T
30 32 SHOOTERJENNINGS 4th Of July Universal South) 2381 280 782 72 64981 .10408 13 e | o - AL CREASE
sroaxer €)) NEAL MCCOY Bily's Got His Beer Goggles Dn (903) 2075 118 792 +42 51700 2973 11 74/9 | BROOKS&DUNN Play Something Country (Arista) +503
@ ) ) 9 2 5 SARA EVANS A Real Fine Place To Start (AC4) +268
35 RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol) 1843 77 702 +39 5150 14 313 MONTGOMERY GENTRY Something To Be Proud Of (Columbia/ +259
Broaker @ JO DEE MESSINA Delicious Surprise (I Believe It) (Curb) 1841 455 654 +183 50661 12015 4 83113 | CRAIGMORGAN Redneck Yacht Club (BBR/ +248
sroaker € PHILVASSAR Good Ole Days (Arista) 1836 306 651  +95 46190 6870 4 81/15 | FAITHHILL Mississippi Girl /Warner Bros.) +236
38 €D BLAINELARSEN The Best Man (Giantslayer/BNA) 1491 118 578 +48 29906 58 8 763 f:;g‘l‘(';‘; :‘;‘" ‘GW";’X ?‘g“ A u""glgy"c i;’f’:’j +§g;
. . $ bood AS I Unce Yvas [UreamWorks; +
39 @ CHRIS CAGLE Miss Me Baby (Capitol) 1394 154 565 +46 36363 5059 6 516 TIM MCGRAW Do You Want Fries With That (Curt) +206
40 @ LITTLE BIG TOWN Boondocks /Fquity/ 1245 95 517 +37 30401 2327 8 52/6 | JASON ALDEAN Hicktown (BBR/ +194
41 @ BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury) 1156 51 470 +23 25146 20 7  62/5| BRADPAISLEY Alcohol /Arista) +193
42 @ GEORGE STRAIT Texas (MCA) 1067 269 207 +73 35321 9141 4 412
43 @ TRACY LAWRENCE Used To The Pain (DreamWorks) 1047 261 478 +1M 24435 3626 3 50/8 B R E A KE R S
49 @ AARON TIPPIN Come Friday (Lyric Street) 827 267 316 +71 18558 6904 3 5316
48 @ CLINTBLACK Rainbow In The Rain (Equity) 720 77 235  +48 15623 1313 4 31)1 NEAL MCCOY
45 45 STEVE AZAR Doin’ It Right (Mercury) 662 27 278 11 13071 2862 8 35/ Billy's Got His Beer Goggles On /903
@ JEFF BATES Good People (ACA) 582 170 277 +87 10713 2185 1 378 3 AJ‘:;‘;EEMH:‘E'?S?:'A”
44 47 BLUE COUNTY That Summer Song (Asylum/Curb) 516 -263 174 -131 14028 -3053 10 290 Delicious Surprise (| Believe It) (Curb)
@ JESSICA ANDREWS Summer Girl (DreamWorks) 495 142 227 +65 11023 3308 1 27)2 13 Adds * Moves 37-35
50 @ MATT JENKINS King Df The Castle (Universal South) 474 20 189 +17 9046 -434 3 282 PHIL VASSAR
@ JACE EVERETT That's The Kind Df Love I'm In (Egic; 472 110 210 +47 8941 518 1 26/0 Good Ole Days (Arista)
15 Adds * Moves 36-36
121 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week — T =
of 7/10-7/16. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger Songs ranked by total points
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points Station playlists for all R&R reporters are available
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average on the web at www.radioandrecords.com.
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persans used herein with
permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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COUNTRY TOP 50 INDICATOR

July 22, 2005

v%@seﬂ WEEX  ARTIST TITLE LABEL(S) JS.I&% poiTS v kv m{bﬁ%’ o 4(:01{0. Yo s Mo ST A D D ED'
1 0 TOBY KEITH As Good As | Once Was (DreamWorks) 4821 -4 4029 +66 114868 1084 11 101/0 i
4 @ SUGARLAND Something More (Mercury) 4609 17 3918  +92 107933 3165 16 101/0 | ARTISTIMLE LABELS) Ll
2 3 RASCALFLATTS Fast Cars And Freedom (Lyric Street) 443 235 3703 146 104313 4134 19  9gjp | DIERKS BENTLEY Come A Little Coser (Capito) 3
..... TERRI CLARK She Didn’t Have Time (Mercury/ 15
5 o FAITH HILL MlSSlSSIppI Girl /wafﬂef BfUS./ 4373 229 3718 +256 101515 6734 10 102’0 JO DEE MESS'NA Delicious SUl'pﬂse (I Believe m /L‘Ufb) 13
3 5 GEORGE STRAIT You'll Be There (MCA) 3965 649 3237 594 95066 -11074 17 930 | C.BRITT &E. JOHN Where We Both Say Goodbye /2C4) 13
g @ BROOKS & DUNN Play Something Country (Arista) 3671 394 3152 +375 82980 9914 9 102)1 5:2:16(;“:%6;2 Redw"emﬂi;‘ C'“‘é/ﬂ/ - 'g
. IN Stay With Me (Brass Bed) (Lyric Street
7 @ BRADPAISLEY Alcohol (Arista/ 3521 67 2950 +139 83248 3423 12 00| wuoor oo Come Friday fyric Stree ;
12 e TIM MCGRAW Do You Want Fries With That (Curty) 3084 173 2590 +179 72914 6007 10  98/1 | JoSH TURNER Your Man (MCA/ 9
14 @ SHEDAISY Don't Worry ‘Bout A Thing (Lyric Street) 3046 245 2586 +274 70294 5707 26  97)0
13 (D REBA MCENTIRE My Sister (MCA) 2855 .37 2445 0 63126 1182 20 9972
15 ) SARAEVANS A Real Fine Place To Start (AC4) 2798 125 2405 +183 65233 3870 13 9973
16 @ VANZANT Help Somebody (Columbia) 2738 131 2315 +176 63904 4274 18  98)2
10 13 DARRYL WORLEY If Something Should Happen (DreamWorks) 2439 112 2026  -602 55617 -15887 23  80j0
11 14 KEITH ANDERSON Pickin’ Wildflowers (Arista) 2380 621 1932 556 54571 12667 30 77/0
19 ) MONTGOMERY GENTRY Something To BeProud Of (Columbia) 2191 196 1884 +250 50089 5475 11 943
20 D TRISHA YEARWOOD Georgia Rain (MCA/ 2032 79 1787 +125 45054 2938 13  86]2
23 () TRACE ADKINS Arlington (Capital 1857 231 1622 +251 41508 6671 8 91/
20 ) CRAIG MORGAN Redneck Yacht Club (B8R 1833 488 1531 +405 43063 12661 9 8610
17 19 BOBBY PINSON Don't Ask Me How | Know (RCA4) 1807 299 1534 213 40995 5599 21  BOf3
22 @) JAMIE O'NEAL Somebody’s Hero (Capito) 1753 86 1528 +109 37481 2772 16  76]2 MOST
21 @ TRICK PONY it's A Heartache (Asylum/Curty 1656 25 1382  +4 37801 120 23 704 INCREASED POINTS
25 @B JASON ALDEAN Hicktown (B8f) 1480 180 1210 +181 32921 4854 15 71]7 ToTL
27 @ JOSH GRACIN Stay With Me (Brass Bed) (L yric Street) 1373 133 1207 +136 30241 4074 15  7gj9 [ ARTISTIME LAEEE INCREASE
26 € NEALMCCOY Billy's Got His Beer Goggles On (903 1203 2 1019 +34 32057 812 15 675 | CRAIGMORGAN Redneck Yacht Club BB) +468
o -, BROOKS & DUNN Ptay Something Country (Arista/ +394
30 @ GARY ALLAN Best ! Ever Had (MCA/ 1233 166 1078 +183 26864 4438 B  67/3 | SHEDAISY Don't Worry ‘Bout A Thing (Lyric Street) +245
31 @ LEEANNWOMACK He Oughta Know That By Now (MCA4) 1205 155 1052 +161 27527 6175 15 67]7 ::G%EHAIELK:\:'S A“F"HFEP Iffz;’ﬁ"/i s/ +£;
, . ississippi Girl (Wamer Bros. +
28 €D LEANNRIMES Probably Wouldn't Be This Way (Asylum/Curb) 1179 54 1058 +75 25898 2110 18 G506 | youreoueRy GENTRY Something ToBe Proud Of Cobmbial +196
18 29 ALAN JACKSON The Talkin' Song Repair Blues (Arista) 1108 967 881 823 25659 22291 1B 540 | JASON ALDEAN Hicktown (38R +180
32 € HOT APPLE PIE Hillbilies (OreamWorks) 1059 34 907 +45 23519 1688 18  63/3 [ TIMMCGRAW Do You Want Fries With That (Curt/ +173
33 €} JODEEMESSINA Oelicious Surprise (I Believe It} (Curb) 954 106 842 +125 20045 3615 5 70713 | CARY ALLAN BestEierHad ey +166
35 €D PHILVASSAR Good Ole Days (Arista) 847 84 700 +95 19665 1872 6 597
34 € SHOOTER JENNINGS 4th Of July (Universal South) 80B 27 746 +53 17987 672 14 474
36 €D MIRANDA LAMBERT Bring Me Down (Epic/ 707 100 554 +100 14763 2005 12  46/6
37 € TRACYLAWRENCE Used To The Pain (DreamWorks) 693 113 620 +109 15081 22839 6 54/5
38 € LITTLEBIG TOWN Boondocks (Equity/ 512 10 396 +27 11107 409 9 271
39 € RYANSHUPE & THE RUBBERBAND Oream Big (Capitol 499 26 419 +26 11295 1027 11 3505
40 €D CHRIS CAGLE Miss Me Baby (Capitol 495 45 471 +55 11085 1358 5 434
41 €D AARON TIPPIN Come Friday (Lyric Street) 456 88 419 +71 9957 1823 4 439
50 @ DIERKS BENTLEY Come A Little Closer (Capitol 430 279 371 +266 9884 6660 2 36/23
42 @ BILLY CURRINGTON Must Be Ooin’ Somethin Right (Mercury) 389 30 365 +25 8253 935 7 2973 MOST
43 @ BLAINE LARSEN The Best Man (Giantslayer/BNA) | 37 NT +33 7014 727 9 334 INCREASED PLAYS
a6 @ JEFF BATES Good People (RCA) 296 48 270 +66 6884 1579 3 252 iy
45 @ BRITTONJACK Falin' (Lofton CreekN2L) 254 5 265 +13 4931 508 7 g | TS e MRS INCREASE
) . CRAIG MORGAN Redneck Yacht Club (B8A) +405
44 45 ERIKAJO ) Break Th  South u 7 212 52 4917 1154 10 210
5 LIS e 2 4 ! 5 7 ! 01" BROOKS & DUNN Piay Something Country (rista +375
47 @ JESSICA ANDREWS Summer Gir! (DreamWorks) YA 17 204 +30 4866 580 2 1913 SHEDAISY Don't Worry ‘Bout A Thing /lyrit Street) +274
48 @ MATT JENKINS King Of The Castle (Universal South) 209 37 179 +21 4539 1081 3 18/0| DIERKS BENTLEY Come A Little Closer (Capitol) +266
@ RANDY TRAVIS Angels (Word/CurtyWarner Bros,) 81 62 142 +53 4427 1483 1 19y | FAITHHILL Mississipi Gir (Warmer Bros) +256
49 @ CLINTBLACK Rainbow In The Rain (Equity) 6 18 200 +18 3378 266 2 212 | TACEADKINS Aington Capil 251
ainbow In The Rain (Equity, & 2112 | \ONTGOMERY GENTRY Sometring To Be Proud Of (Columbia) +250
@ ANDY GRIGGS This | Gotta See (RCA/ 175 24 165 +14 2752 167 1 16/0 | SARAEVANS A Real Fine Place To Start (RCA/ +183
GARY ALLAN Best | Ever Had (MC4) +183
102 Country reporters. Songs ranked by© toztg:)glg:dfigr ghgeii(rﬂjasy week of Sunday 7/10 - Saturday 7/16. JASON ALDEAN Hicktown (B8R +181

R&R Packages The Reach & Frequency WYL J NEED!

R&R Today

radioandrecords.com
R&R :

CLASSIFIED ADVERTISING Contact KAREN MUMAW at kmumawé@radioandrecords.com or 310.788.1621 for information.
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v COUNTRY CALLOUT AMERICA. 5+ Pullseve -

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES July 22, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of July 10-16.

TOTAL STRONGLY
ARTIST Title (Label) POSITIVE PASSION  INDEX ~ NEUTRAL  FAMILARITY  DISLKE  pisuke | CGALLOUT AMERICAe
TOBY KEITH As Good As | Once Was (DreamWorks) 47.0% 813% 426 110%  97.3% wv  10% |MHOT SCORES
SUGARLAND Something More (Mercury) 41.0% 80.8% 4.17 14.0% 99.3% 3.0% 1.5% N
FAITH HILL Mississippi Girl (Warner Bros.) 38%  730% 406  160%  94.8%  4.0%  18% This Week At ]
ALAN JACKSON The Talkin’ Song Repair Blues (Arista/ 33.8% 725% 397 13.8%  96.3% 1.3% 2.8% Callout America
GEORGE STRAIT You'll Be There (MCA/ 25.0% 70.0% 3.92 19.5% 95.8% 5.8% 0.5% By John Hart
;- 0, 0, 0, 0, 0, o0,
VAN ZANT Help Somehody (Columbia) 34.3% 69.5% 4.08 17.0% 91.0% 3.5% 1.0% Iby Keith's " As Good As I Once
BLAKE SHELTON Goodbye Time (Warner Bros.) 238% 66.0% 3.87 21.8% 94.3% 5.0% 1.5% Was” is still the No. 1 song overall
RASCAL FLATTS Fast Cars And Freedom Lyric Street) 23.0% 65.0% 3.88  25.5% 84.5% 3.5% 0.5% for the week and the No. 1 passion
- . . i 0 o song, too. Sugarland’s “Something
.LEANN RIMES Probably Wouldn't Be This Way {AsylugyCurb) 28.3% 65.0% 391  18.3% 91.0% 4.8% 3.0% More” stays at No. 2 overall and as
SARA EVANS A Real Fine Place To Start (RCA/ 18.5% 64.0% 3.85 18.5% 88.0% 3.3% 2.3% the No. 2 passion song, and is also
DARRYL WORLEY If Something Should Happen (DreamWorks) 25.3% 63.8% 3.87 16.3% 88.8% 6.0% 2.8% NI?‘ 'lthwli{tihllfeml\?lles' -
, , . . ai 's “Mississippi Girl” is on
SHEDAISY Don’t Worry ‘Bout A Thing (L yric Street) 26.3% 63.3% 3.8 24.5% 94.8% 4.8% 2.3% the fast track, movingFt)o No. 3 for
CRAIG MORGAN Redneck Yacht Club (BBR/ 238% 63.0% 3.92 14.5% 84.8% 5.8% 1.5% the week and the No. 3 passion
BOBBY PINSON Don't Ask Me How | Know (RC4) 195% 57.5% 377 215%  86.8% 5.3% 2.5% Zort‘g- OT:}Y rt"lfl‘e Wleeks old on this
ata — it’s still early.
TRICK PONY It's A Heartache (Asylum/Curb) 21.3% 56.8% 3.7t 28.8% 97.0% 8.3% 3.3% George Strait is neyw to the top five
JAMIE O'NEAL Somebody's Hero (Capitol) 215% 56.3% 376  26.3% 90.0% 6.0% 1.5% with “You'll Be There” ranking as
KEITH ANDERSON Pickin’ Wildflowers (Arista) , 215% 560% 373 238%  91.3% 65% - 50% | theNo-5song upfromNo.6. Strait
) . is the No. 5 song with males and the
TRACE ADKINS Arlington (Capitol) 22.0% 540% 3.82 16.8% 79.3% 6.0% 2.5% No. 7 song with females; his strength
BROOKS & DUNN Play Something Country (Arista) _ 235% . 53.5% 373 15.8% 81.5% 1.0% 5.3% is with younger 25-34 listeners, who
KENNY CHESNEY Keg In The Closet (304) 21.3% 533% 3.68 295%  92.0% 7.0% 2.3% ra[i‘k this song at No. 5.
. eann Rimes roars into the top 10
SHOOTER JENNINGS 4th Of July (Universal South) 20.8% 53.0% 3.81 19.3% 79.5% 5.0% 2.3% with “Probably Wouldn't Be This
MONTGOMERY GENTRY Something To Be Proud Of (Columbia/ 163% 51.0% 379  16.0% 74.3% 6.0% 1.3% ‘/\lfax”hup I\flromé No. 17 to No. 8. I}t; s
q a ) . - . g also the No. 6 passion song. The
REBA MCENLIBE My Sister (MC4) | 18.3% 498% 3.58 29.8% 91.0% - 1.5% 4.0% strength is with females, who rank
TRISHA YEARWOOD Georgia Rain (MCA) 20.8% 48.3%  3.58 26.8% 88.5% 9.8% 3.8% the song at No. 5 and also as the No.
TIM MCGRAW Do You Want Fries With That (Curty . 185% 47.8%° 357 193%  '81.3% 8.3% 6.0% 4 passion song, Listeners 25-44 rank
this song at No. 6 and as the No. 4
LEE ANN WOMACK He Oughta Know That By Now (MCA) 14.5% 475% 3.62 27.0% 82.5% 5.3% 2.8% passion song.
BRAD PAISLEY Alcohol /Arista) w . 163%  46.3% 357  23.3% 81.8% 8.8% ' 35% The youngest song in this week’s
LONESTAR You're Like Comin’ Home (BVA) 123% 40.8% 367 205%  67.5% 45%  1.8% top 20 is Trace Adkins’ " Arlington,
o - . E . " . . at seven weeks on this data. It al-
HOT APPLE PIE Hillbillies lﬂreﬁlWaf/{s/ 14.3% - 40.0% 3.1 -~ 23.0% 75.3% 9.0% 3.3% ready ranks as the No. 18 song, up
JASON ALDEAN Hicktown (BBR) 14.0% 39.0% 3.50 20.8% 73.0% 10.3% 3.0% from No. 23, and the No. 1.6 P?SSion
MIRANDA LAMBERT Bring Me Down (Epig) - N5%  390% 351 225%  725% 8% ge% | &P gf“’m No.24. All indicators
JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street/ 9.5% 355% 3.47 22.8% 68.8% 8.3% 2.3% Trisha Yearwood’s “Georgia Rain”
NEAL MCCOY Billy's Got His Beer Goggles On (903/ 9.0% 325% 3.30 21.0% 74.8% 11.3% 4.0% is on theﬁmov;J W12t9h Ithe 11\10, }214
song, up from No. 29. It’s also the
GARY ALLAN Best | Ever Had (#MCA/ 8.3% 323% 3.38 23.3% \ 67.8% 9.5% 2.8% No. 18 song with females. Watch
RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol) - . 8.0% 210% 3.39 20.0% 57.8% 8.3% 2.5% this song.
Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4} 1 like
it; 3) It's OK, just so-so0; 2) | don't like it; and 1) | strongly distike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Buliseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte: Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence: Washington, DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; Portland, OR: Houston, © 2005 Radio
& Records. © 2005 Bullseye Marketing Research Inc.
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July 22, 2005

COUNTRY

~ )
i America’s Best Testing Country Songs 12 + R R ; 7' POWERED
WHIEMBM”SI&’::”M@ For The Week Ending 7/22/05 Aw W, COUNTRY Oﬁ 30 ME“IABASE
- ICANADA
Per. W M g .

Artist Title (Label) TW LW Famil. Burn 25-54 25-54 25-54 I WEEK  WEEK  ARTIST TITLE LABEL(S) S eleis  "CHARrT STATIONS
SUGARLAND Stmething More (Mercury/ 420 410 97% 17% 320 415 423 1 @ SUGARLAND Sometring More Hercury) 612 +12 10 150
TOBY KEITH As Good As | Once Was (Dreamiorks) 420 428 99% 19% 427 413 436 3 @  FAITHHILL Wississipsi Girl Warmer Bros) 581 +10 8§ 13
SARA EVANS A Real Fine Place To Start (AC4) 418 411 85% 8% . 417 41 A2 2 3 RASCAL FLATTS Fast Cars And Freedom Lyric Street) 577 19 13 120
RASCAL FLATTS Fast Cars And Freedom Lyric Street) 410 414 97% 23% 405 411 401 4 @  TOBY KEITH AsGood As | Once Was (DreamMorks) 562 +19 8 160
BLAKE SHELTON Goodbye Time (Warner Bros.) 410 403 94% 17% 415 428 408 7 5 KENNY CHESNEY Keg In The Closet (BVA/ 467 -11 8 1310
GEORGE STRAIT You'll Be There (MCA) 406 405 92% 21% 410 442 4.09 9 o BROOKS & DUNN Play Something Country (4rista) 450 +22 6 15/0
TRACE ADKINS Arlington (Capitol} 4.06 - 7% 12% 414 413 445 6 1 GEORGE STRAIT You'li Be There MC4) 448 -55 15 1610
BROOKS & DUNN Play Something Country (Arista) 401 400 91% 14% 401 388 4.10 13 o TIM MCGRAW Do You Want Fries With That (Curl) 447 +53 6 16/1
MO. GENTRY Something To Be Proud Of (Columbia) 401 410 76% 10% 400 396 4.03 8 9 &* SHANIA TWAIN ) Ain't No Quitter Mercury/ 417 -18 9 1110
SHEDAISY Don't Worry ‘Bout A Thing (Lyric Street/ 399 392 95% 20% 400 397 403 10 10* PAUL BRANDT Rich Man (Orange/Universal) 414 -8 8 1310 [
BOBBY PINSON Don't Ask Me How | Know /RCA/ 399 385 86% 17% 395 395 395 | 12 m BRAD PAISLEY Alcohol (4rista) 411 +12 i) 130 |
BRAD PAISLEY Alcohol (Arista) 396 400 93% 18% 390 389 391 14 124 AARON PRITCHETT Lucky For Me (0PM/Aoyalty) 382 g 1" 13/0 l
JAMIE 0'NEAL Somebody’s Hero (Capitol) 396 386 8%% 14% 398 398 398 n 13* POVERTY PLAINSMEN Sister... (Poverty/Royalty) 379 23 12 1600 |
D. WORLEY If Somethlng Should Happen (OreamWorks) 393 379  96%  26% 394 390 3.96 16 Q* DOC WALKER | Am Ready (UﬂEII Road/Universal) 376 +22 [ 15/0 |
CRAIG MORGAN Redneck Yacht Club (BBA/ 3.89 - 7% 10% 385 368 396 5 16 KEITH URBAN Making Memaries Of Us (Capitol 369 139 17 12/0
TRICK PONY it's A Heartache (Asylum/Curb) 388 381 94% 22% 386 379 391 18 m o GEORGEC ANYON Who Would You Be Universal Soutty 367 +37 3 1411

q . 0
L. RIMES Probably Wouldn't Be This Way (Asylum/Curt) 3.88 388 77% 12% 380 386 3.92 | 19 18 REBAMCENTIRE My Sister (MCA) 318 1 10 150
;i;“;:w:“l“sc“ H: g“g';“; K":f" WL S 2 ::i :z: ::: ::;% :'7’3 :‘;2 ::: 22 (e AMANDA WILKINSON NoMore... Universal Soutt) 301 +47 a9
LIS B T Sl %o 3773643 @)  KEITH ANDERSON Pickin' Wildflowers (Arists) 298 +91 1
KEITH ANDERSON Pickin’ Wildflowers (Arista} 381 371 92% 28% 375 375 376 , )
o 17 21g ROAD HAMMERS I'm A Road... (Open Road/Universal) 278 -69 16 14J0
TRISHA YEARWOOD Georgia Rain (MCA/ 380 369 91% 17% 385 392 3.80 97 @ AARON LINES It Takes A Man /BV4) 277 3 -
ALAN JACKSON The Talkin Song Repair Blues (rista) 378~ 386 93%  26% 386 378 391 " ®* SHEDAISY Do ‘; ® 5 a"A i o Stos) 273 +19 R
TIM MCGRAW Do You Want Fies With That Cury) 378 382 §1% 2% 373 388 374 o o DL R e R '
JOSH GRACIN Stay With Me (Brass Bed) (yric Stee) 375 377 66% 11% 369 387 358 LSS B ERPREETS #R) el
REBA MCENTIRE My Sister 4/ 373 366 9% 27% 379 400 356 L B
SHODTER JENNINGS 4th Of July Wniversal Souty 371 — 63% 13% 368 355 37§ 2 @  TRISHAYEARWOOD GeorgiRain /MCA/ Z
KENNY CHESNEY Keg In The Closet (BV4) 366 365 98% 3% 358 343 368 26 274 JAKEMATHEWS Kings For ADay (pen FoadUniersa) 245 5 6 1210 |
JASON ALDEAN Hicktown (B84 363 362 64% 14% 357 339 365 30 @ PATRICIACONROY When (305 Universal 222 +6 6 120
- @* DARRYL WORLEY {f Something... (DreamWorks) 212 +8 2 80
Total sample size is 345 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very . .
much). Total familiarity represents the percentage of respondents who recognized the song. Total burr, represents the number of 28 30* JOHNNY REID Sixty To Zero (Upen Road/Universal) 210 21 13 110
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based -
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 20 Canadian Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 7/10-7/16. Bullets appear on songs gaining plays or remaining
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
\l:alliny 818-377-5300, RateTheMusic.com data is provided by Mediabase Research, a division of Premizre Radio Networks. ) \below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. )
4 N I
c- o v N T R_ Y NEW & ACTIVE
F L A g BKC TERRI CLARK She Didn’t Have Time (Mercury)
= e Total Points: 467, Total Stations: 30, Adds: 28
S B R ] ANDY GRIGGS This | Gotta See (RCA/
Total Points: 410, Total Stations: 31, Adds: 0
RANDY TRAVIS Angels (Word/Curly/Warner Bros.)
Total Points: 395, Total Stations: 24, Adds: 1
ERIKA JO | Break Things (Universal South)
Total Points: 366, Total Stations: 22, Adds: 0
DIERKS BENTLEY Come A Little Closer [Capitol)
Total Points: 291, Total Stations: 19, Adds: 13
SHELLY FAIRCHILD Kiss Me /Columbia)
Total Points: 252, Total Stations: 14, Adds: 0
* No. I:“Love Is Alive” — The Judds AARON LINES it Takes A Man (BN
| @ YEARS AGO - - Total Points: 224, Total Stations: 13, Adds: 1
. . CATHERINE BRITT & ELTON JOHN Where We Both Say Goodbye (RCA/
° o 66 »___
R Total Points: 80, Total Stations: 28, Adds: 25
4 s B b S
. . LISA BROKOP Big Picture /Asyfum/Curb)
* No. I: “Touch The Hand” — Conway Twitty Total Paints: 43, Total Stations: 14, Adds: 14
N J U Y
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COUNTRY REPORTERS

4 , . . . N
Stations and their adds listed alphabetically by market

KBCY/Abilene, TX WZKX/Biloxi, MS WGAR/Cleveland, OH* WKML/Fayettevitie, NC WDRM/Huntsville, AL KSSN/Little Rock, AR* WSM/Nashville, TN* WLLR/Quad Cities, IA WCTQ/Sarasota, FL* KIIM/Tucson, AZ*

OM: Brad Elliott PD: Bryan Rhodes PD: Meg Stevens OM: Mac Edwards OM/PD; Todd Berry PO/MD: Chad Heritage PD: John Sebastian PD: Jim O’Hara OM/PD: Mark Wilson OM: Herh Crowe

PO/AMD: JB Cloud MD: Gwen Wilson MD: Chuck Collier PD: Paul Johnson APD: Stuart Langston 1 GARY ALLAN MD: Frank Seres MD: Ron Evans APD: Heidi Decker POMD: Buzz Jackson

2 PAT GREEN 1 SHOOTER JENNINGS No Adds APD: Dave Stone MD: Dan McClain PHIL VASSAR RYAN SHUPE & THE 4 LEANN RIMES 3 MONTGOMERY GENTRY 7 TERRI CLARK

15 JSON ALOEMN 1 BLAINE LARSEN MD: Deand No Adds UBBEREAND. 4 RYAN SHUPE & THE LEE ANN WOMACK umesGTom

| KCCY/Colorado Springs, CO* | No Adds KZLAL | . JO DEE MESSINA RUBBERBAND NEAL MCCOY I & ELTI

WOMX/Akron, OH* ONFD.Et | OBt Rkt WENSndianapolis, N | OMPE: Rt WCTY/New London, CT e 1OpEEHESI o

. : 4 PD: Travis Dai KAFFFlagstaff, AZ PD: Bob Richards D: Tor : ' ; .
OM/PD: Kevin Mason 27 KENNY CHESNEY MD: Valerie H;yn PO: ch?f: MD: J.D. Cannon A”Elgg}?a{&cwlz Campos DM/PD: Jimmy Lebn WQDWRa[elgh, NC WJ.CUSavannan, GA KV0O/Tulsa, OK*
APD; Ken Steel RANDY TRAVIS o s APD/MD: Hugh James 1 GARY ALLAN CRAIG MORGAN APD: Dave Elder OM: Paul Michaels OM: Pat Garrett PD/MD: Ric Hamgton
SHOOTER JENNINGS CLINT BLACK TRACY LAWRENCE TRACE ADKINS 7 MIRANDA LAMBERT PD: Lisa Mckay PD: Boomer Lee 1 JOSH GRACIN
NEAL MCGOY WDXB/Birmingham, AL* . o CATHERINE BRITT & ELTON JOH 7 RYAN SHUPE & THE APD: Mike Maﬂd“ﬂ Biddle | 15 MONTGOMERY GENTRY 1 LEANN RIMES
) KKCS/Colorado Springs, CO TRACY LAWRENCE RUBBERBAND 2 TRACE ADK 15 CRAIG MORGAN
PD: Tom Hanrahan PD: Coty Carison GATHERINE BRITT & ELTON JOHn|  FHIL VASSAR e e 7 BLAINE LARSEN 7 BILLY CURRINGTON CRAG MOReAN

WGNA/Albany, NY* APOMD: Jay Cnze 2 DIERKS BENTLEY RAY ScoTT HTTLE BIGTONN WAMZLouisvilte, KY 6 DIERKS BENTLEY OUTRapid Ci 7 TRICK PONY

PD: Buzz Brindle TRACE ADKINS DAVID BALL PD: Coyote Calhoun K /.Rapld City, SD WWZD/Tupelc, MS

MD: Bill Eartey JEFF BATES WARREN BROTHERS WFBE/Flint, MI WMSl/Jackson, MS MD:Night Train Lane WPSK/New R,,,e, Va"ev va | PD/MD: Mark Houstan KMPS/Seattle, WA* OM: Rick Stevens
1 J05H Gruch . PD:Cayote Colns e o oA OMPD: Scot 15 CATRNE BATT & 170w | PD:Becky Brenver PO il ughes
2 CATHERINE BRITT & ELTON | WBWN/Bloomiington, IL | WCOS/Columbia, SC* APD/MD; Dave Geronimo PO; Rick Adams Tt APOMD: s,a,, sﬂmm MD: Tony Thomas APD: Paul Stone

JOHN OM/PD: Dan Westhoff PD: LI Smith CATHERINE BRITT & ELTON JOHN | APD: Kim Allen 1 GARY ALLAN 12 CRAIG MORGAN KBULMeno, NV 1 LONESTAR 14 GARY ALLAN

APDMD: Buick Stevens APDMD: Glen Garrett WELIERL L CATHERINE BRITT & ELTON JOHN 7 NEAL MCCOY OM/PD: Tom Jordan TERRI CLARK e

KBOl/Albuguerque, NM* | 10 DIERKS BENTLEY 4 JASON ALDEAN PHIL VASSAR 7 TERRI CLARK MD: Chick Reeves 8 LONESTAR

OM: Bill May 1 TRACE ADKINS WX/'I;UFIurence, AL WU?J/Jadmon, MS 7 JASON ALDEAN 7 JASON ALDEAN KRMD/Shreveport, LA

PD: Tim Jones WHKXBluefield, WV POMD: Gary Murdock PD: Tom Freeman PD: Les Acree

APOMD. JotJay OM: Ken Diotz WCOL Columbus, O 5 DIERKS BENTLEY 12 TRACE ADAINS KLLL/Lubbock, TX WGHNortolk, VA* 3 DENG BB APOMD.amesArthory | OWP MisaniCrise
1 J0 DEE MESSINA PO/MD: Joe Jarvis PD: John Crenshaw 9 JOSH TURNER 12 SARA EVANS OM/PD:M Scoft OM/PD: John Shomby 8 PHIL VASSAR 14 LEANN RIMES

BILLY CURRINGTON 5 KEVIN FOWLER APDMD: Dan E. Zuko 4 SAWYER BROWN f -KLE)EH »ﬁ?mN ¢ MD: Justin Dunlap APDMD: Mark KFRG/Riverside, CA* 3 LEANN RIMES 13 LEE ANN WOMACK
§ BAlY - el KSKS/Fresno, GA" LoveSThR 10 K schon T RN TN OM: Lee Douglas ? GG oo

KRST/Albuguergue, NM* HOT APPLE PIE ] ¢ 5 )

0M/P|4' Edio Haskl iR e CRAG HORGAN PD: Steve Pleshe EAL LT TRACY LAWRENCE PO/MD: Bon Jefirey KXKS/Shreveport, LA mﬁkg"&n

afte LITTLE BIG TOWN : ) 5 :

gyt SECHILEE LONESTAR N L m%"(fwﬂw"h FL* x’nngo"m;m GA KHKX/Odessa, TX WSLC/Roanoke, VA® aw,;::%nww 2 CAIGERNE GATY & ELoN

2 GHRIS CABLE : Gail Austin : PD; Mike Lawrence ¥ : 1 JOSH GRAGIN
3 LONESTAR KIZN/Baise, 1D* WGSW/Cookeille, TN 1 RYAN SHLPE & THE POD: Casey Carter APDMD: Laura Starting APD/MD: Kelley Peterson ;D Starp PHIL VASSAR e
OM/PD: Rich Su : RUBBERBAND MD: John Scott 10 CRAIG MORGAN 4 COODER GRAW D: Robynn Jaymes /ASSAR

KRRV/Alexandria, LA : fisners OM: Marty McFly WARREN BROTHERS oo 10 J0 DEE MESSINA NE ansen SHOOTER JENNINGS ! 16 AMRON TIPPIN

POMD: Steve ‘ﬂfgﬁ'ﬁ?&%‘f" Bute POD. Gator Hartison § TG ADANS 5 JOSH GRACIN AANDY TRAVS JODEE MESSINA ;g_ux'bau":&ny, = 16 LISA BROKOP
3 W oL SR MY HO: St s KURDE - Collins (GO iy SroTment WYYD/Roanoke, VA APD/MD: Tony Michaels ia. CA*

PHIL VASSAR Bt PO: Mark Callaghan CRAIG MORGAN KNFM/Odessa, TX e OIDERKBE KJUGVisalia, CA

WCTO/Allentown, PA* i NEAL MCCOY APD: Dave Jensen - WWOM/Madison, Wi* OM/PD: John Moesch R NCENT 5 SAWYER BROWN Pn:m?n; Kgameu

biars KOFC/Baise, ID* 40 DEE MESSINA MeD: Brian Gary WXBQuahnson City PO: Mark Grartin L Dt 1 SARA EVANS § TERRI CLARK TERR AR

OM/PD: Shelly Ezston OM: Kevin Godwin AMRON TIPPIN PD/MD: Bill Hagy MD: Mel McKenzie CRAIG MORGAN NI JOSH TURNER

vyl ped ) KRYS/Corpus Cheist, TX 10 GEOReE StwaT LA k0P KTST/Okdahoma City, OK* WEYT/South Bend, N

APD/MD: Jim Mitler OM: Paula Newell WCKT/Ft. Myers, FL* OMPD: Tom Travis WBEE/Rochester, NY* foouth Bend, WIRKW, Palm Beach, FL*
. 1 KEITH ANDERSON PD: Frank Edwards OM/PD: Steve Amari . 2 OM: Dave Symonds PO/MD: Clint Marsh K/W. Palm Bea

KGNG/Amarillo, TX 1 JEFF BATES 5 WFGLl/Johnstown, PA KiAi/Mason City, 1A APD/MD: Anthony Allen i BROOKS & DUNN PD: Mitch Mahan

OM: Tim Butler FANNY GRACE MD: Deesta Blake APDMD: Dave Logan MD: Lara Mosby PO/MD: J. Brooks PHIL VASSAR PLMD: Bill Kiad MD: JR Jackson

APD/MD: Patrick Clark LISA BROKOP 8 GARY ALLAN R 1 J0SH GRACN DIERKS BENTLEY GARY ALLAN SO KDRK/Spokane, WA* 1 LISA BROKCP
6 TERRI CLARK K ifas. TX* JOXKT, ha. NE* 1 LISA BROKOP OM: Tim Cotter CATHERINE BRITT & ELTON
 JOSHTURNER kit PD: ook WWGRFL Myers, FL* | KXQ/doplin, MO KTEXMcAllen, TX* PD:Tom Goodwin oot PGt st "

0OM: Don Kelley . PD: MarkPhillips OM: Jason Knight - Bi it i | APD: Bob Castle

KBRJ/Anchorage, A | PD: Mike Brophey vl MD: Sttve Hart - PD: Steve Kel Oh: By Sartiaga MO Crag Mken WARREN BROTHERS MD: Tony Trovato WACOMaco, TX

PD: Matt Valley APD/MD: Ginny Rogers 2 JOSH GRACIN 8 DIERKS BENTLEY APD Frankie Dee TRACY LAWRENCE WXXORockord, L 1 JEFF BATES OM/PD: Zack Owen

MD: Billy Hatcher 1 NEAL MCCOY 5 1 PHIL VASSAR § SAWYER BROWN i CATHERINE BRITT & ELTON JOHN | py- : LTSS 10 VAN ZANT

10 DIERKS BENTLEY 1 LONESTAR KSCS/Dallas, TX* SHOOTER JENNINGS § AARON TIPPIN - TERRI CLARK PD: Steve Summers 10 JO DEE MESSINA
4 JASON ALDEAN OM/PD: Lorin Palagi AR e APO/MD: Kathy Hess KIXZ/Spokane, WA*

KAGG/Bryan, TX ST O WYZB/FL. Walton Beach, FL | WNWN/Kalamazoo, MI CHRIS CAGLE KHAY/Oxnard, CA ot e OM: Robert Harder WMZQ/Washington, DC*

WWWW/Ann Arbor, Mi | POMD: Jennifer Allen OM: Scratch Malone PD: P.J. Lacey PD/MD: Buddy Van Arsdale DIERKS BENTLEY POMD: Paul “Coyote” Neumann | gpy. o vt

OM/PD: Rob Walker 20 MIRANDA LAMBERT . | PD:Todd Nixon MD: Dewey 6 BOBBY PNSON APD: Lyn Daniels PD: George King
3 RYAN SHUPE & THE WGNE/Daytona Beach, FL” |y, 1onq syis 1 RN SHUPE & THE KRWQMedford, OR 5 TRISHA YEARWOOO KNCI/Sacramento, CA* e RRICLARK MD: Shelley Rose

RUBBERBAND WYRKButtalo, NY* POMD: Jeft SSDRm 6 BOBBY PINSON s et Lo kel PO: Mark Evans AN BT SETONJOHN | 5 PHL i
B R Aﬂ’:ﬂejm’,f’ Lym PIE B Tow UL Mnmom" JODEE ESSINA APD: Greg Cole HAYNES 3 JOSH GRACIN

BILLY CURRINGTON ity. MO* . 2 TRACY LAWRENCE JOSH TURNER
g &%% TRACY LAWRENCE WOHK/F. Wayne, IN* g?m?m;&;‘y‘ Mo ?ﬁcﬁls&w&;‘vﬁ :glmsnnm. ca 2 KEVIN SHARP WARREN BROTHERS WDEZ/Wausau, Wi
WOKO/Burlington JEFF BATES OM/PD: Rob Keiley " : TERR) CLARK y. PO Bob Jung
OM/PD: Sieve Pelkey 3 HOT APPLE PIE MD: T.J. McEniire MD: Kory James WCEN/Saginaw, Mi WPKX/Springfield, MA* At

WNCY/Appieton, Wi - Chei . 3 CRAIG MORGAN 13 KEITH URBAN 7 TERRI GLARK . ks ] g APD/MD: Vanessa fiyan

OM: Jeft McCarty ﬂﬂpﬁl’:w Reed KYGO/Denver, CO e WEIO(Memphis, TH® PD: Joby Phillips PO: RJ McKay 18 DIERKS BENTLEY

PO: Randy Shannon it PD: Joel Burke 1 DIERKS BENTLEY KFKF/Kansas City, MO* | pry Lange el WPAP/Panama City, FL | MD:Keith Allen A REEK Do
1 SHOOTER JENNINGS 10 DEE MESSINA "'Dj %H"%Rm 1 LISA BROKOP OM/PD: Dale Carter i m“::" e APDMO: Shane Callins L) Mnﬁmﬁm WOVK/Wheeling, WV
1 JO DEE MESSINA ) CATHERINE BRITT & ELTON JOHN APD/MD: Tony Stevens 4 TERRI CLARK 1§ LEE ANN WOMACK WKCQ/Saginaw, MI CATHERINE BRITT & ELTON JOHN PO/MD: Jim Eiliott
ST KHAK/Cedar Rapids, IA 1 GARY ALLAN 3 LONESTAR o e : i TERRI CLARK o Ads

DRE Dk S KHKU/Des Moines, IA* WOGK/Gainesville, FL* CATHERINE BRITT & ELTON JOHN 3 JESSICA ANDREWS Ry AT redfiincdecnd

WKSF/Asheville, NC PD: Bob James Ll PO: Mz Bob 2 DIERKS BENTLEY 10 TR veRrwoon i — KTTS/Springfield, MO KLURMWichita Falls, TX

OM/PD: Jeft Davis MD: Dawn Johnson PO: Andy Elliott MD: Big Red WDAF/Kansas City, MO* 2 CLINT BLACK OMPD: Brad Hansen OM/PD: Brent Warmer

APOMD: Brian Hatfeld 9 J0 EE MESSINA B e e TR e PO: Wes McShay WXBM/Pensacola, FL WWFG/Salisbury, MD | APD: Curly Clark NoAds.

Tt s 7 LONESTAR APD/MD: Jesse Garcia WOKK/Meridian, MS POMD: Lymn West OM/PO: Brian Cleary 23 CRAIG MORGAY

10 LEE ANN WOMACK LISA BROKOP s

10 TRACE ADKINS § CRAG MoReA WBCT/Grand Rapids, MI* DERAS BaaLEY POMD: Sty Ray fotee APOMD: Saodra Loe ke KFDUWichita, KS*

! . i ) PP i i

WKHX/Atlanta, GA* %Wﬁmmnai% L 3;‘," fﬁm&e" I mﬁm’g‘;’“m gl';‘ml}::dl:,m 4 BRITTANY WELLS WFYR/Peoria, IL 5 JD DEE MESSINA e am}n m"'ﬁl w;ﬂﬂﬂlﬂn

DMPD: Mark Richarts WD ok B PD: Andy Eliot WARREN BROTHERS MD: Colleon Addlr 1 DERS TS KSOP/Salt Lake Cily, UT* | PD: Greg Mozingo ER R

MD: Johnny Gray No Adds MD: Eddie Hatfield TRACY LAWRENCE RANDY TRAVIS WKISMiami, FL* 10 CATHERINE BRITT & ELTON JOHN | APO/MD: Debby Turpin MD: Danny Montana B

18 TIM MCGRAW BLAINE LARSEN TERRI CLARK PD: Bob Bamett 5 KEITH ANDERSON 23 KEITH URBAN No Adds
3 MIRANDA LAMBERT WEZL/Charfeston, SC* WTQR/Greensboro, NC* APD: Billy Brown 5 TRACY LAWRENCE 14 TERRI CLARK KZSN/Wichita, KS*

1 PHIL VASSAR OM/PD: Lee Matthews WYCD/Detroit, MI* OM: Tim Satterfeld KMDL/Lafayette, LA* MD: Dartene Evans DIERKS BENTLEY KATM/Stackton, CA* PO: Chuck Geiger
1 J0 DEE MESSINA APDMD: T"J Phllips PD: Chip Miller PD: Bill Dotson MD: TD. Smith No Adds WXTU/Phitadelphia, PA* ! OM: Richard Perry MD; Pat M
. 4 MIAANDA LAMBERT APD/MD: Ron Chatman APD/MD: Angie Ward 3 DIERKS BENTLEY PD: Bob McKay KUBL/Salt Lake City, UT* | PD: Randy Black 2 TERRI

WPUR/Alantic City, NJ 2 CATHERINE BRITT & ELTON NEAL MCCOY No Adds PHIL VASSAR APDMD: Cadillac Jack PD: Ed Hill APD/MD: Modoe Roberts 1 BLAINE LARSEN

PD: Joe Kelly JOHN CHRIS CAGLE WMILMilwaukee, Wi* 2 TRACE ADKINS MD: Pat Garrett 27 TERRI CLARK 1 TRACY LAWRENCE
8 RANDY TRAVIS AARON LINES LISA BROKOP WRNS/Greenville, NC* KXKC/Latayette, LA* OM/PD: Kerry Wolte BILLY CURRINGTON 2 ALISON KRAUSS & UNION 3 CATHERINE BRITT & ELTON JOHN
1 MIRANDA LAMBERT CATHERIN SRIT & ELION JOHN | pry e PO Roee Rt APD: Scott Dolphin STATION KEITH ANDERSON WGGY/Wilkes Barre, PA*

. RI CLARK : Wayne Cartyle ;! Y MD: Mitch Morgan KMLE/Phoenix, AZ* LISA BROKOP DIERKS BENTLEY '

WIOKG/Augusta, GA WNKT Charleston, SC MD: Jetf Hacket! MD: Sean Riley 1 PHIL VASSAR PD: Jay McCarthy TERRI CLARK LISA BROKOP OM: Jim Rising

PO TGenry PO Brian Driver WOJR/othan, AL LA Ll LITTLE BIG TOWN APD/MD: Dave Collins KGKL/San Anoelo. TX - m Dc:”m"m'r‘mw

APDMD: Zach Taylor LISA BROKOP OM/PD: Jerry Broadway WESC/Greenville, SC* 1 CATHERINE BRITT 8 ELTON JOHN CRAIG MORGAN o KL/San Angelo, WBBS o Syracuse, NY 1 CRAIG MORGAN
2 TRICK PONY TERRI CLARK : Stew Sawyers 4 y WARREN BROTHERS " i< MN* GARY ALLAN M/PD: Boomer Kingston PD: Rich Lauber 1 KEITH ANDERSON

12 JESSICA ANDREWS OM/PD: Scott Johnson KEEY/Minneapolis, MN 7 ALISON KRAUSS & UNION APOMD: Skip Clark
: 7 AARON TIPPIN APDMD: John Landrum . OM/PD: Gregg Swedberg KNIX/Phoenix, AZ* STATION T J0 DEE MESSINA DIERKS BENTLEY

KASE/Austin, TX* WOBE/Charleston, WV | 7 AONTIPEN SEAE DAl WPCV/Lakeland, FL APD/MD: Travs Mot KN Phoenix, TARHOR TERN I MATT JENKINS

OM/PD: Mac Daniels OM: Jeff Whitehead 5 CHRIS CAGLE PO: Mike James 5 JEFF BATES O Gaen F:u'! 7 TERRI CLARK KEITH LRBAN

APD/MD: Bob Pickett PO: Ed Roberts WSSL/Greenville, SC* MD: Jeni Taylor TERRI CLARK il 7 JOSH TURNER WAIB/Tallahassee, FL -

2 TRISHA YEARWOOD MD: Bill Hagy KKCB/Duluth OM/PD: Scalt Johnson L) CHRIS CAGLE Tv. | PDMD:Gary Evong WW0Q/Wilmington, NC
21 TRACE ADKINS PD: Derek Moran APD/MD: Kix Layton WKSJ/Mobife, AL* KAlA/San Antonio, TX 22 LEE ANN WOMACK OM: Perry Stone

KUZZ/Bakersfield, CA* O MD: Jim Dandy 2 SHOOTER JENNINGS WIOV/Lancaster, PA* O ki Gt WDSY/Pittsburgh, PA* PD: Clayion Allen 4 JASON ALDEAN PO: John Stevens

PO: Evan Bridwell 13 CRAIG MORGAN T LONESTAR 1 AARON TIPPIN POMD: Dick Raymond rson OM/PD: Keith Clark MD: Kactus Lou 3 SHOOTER JENNINGS APD/MD: Brigitt Banks

MD: Karen Garcia LAl CATHERINE GRITT & ETONJOHN| - TRACY LANRENGE e APDMD: Stoney Richards SRR BATLEY 3 PHIL VASSAR 3 MONTGOMERY GENTRY
5 TRISHA YEARWOOD WAXX/Eau Claire, WI JEFF BATES GARY ALLAN 5 JAMIE ONEAL BILLY CURRINGTON WOYKTampa, FL* OELTLNE
1 NEAL MCCOY . PO/MD: George House WAYZHagerstown LONESTAR R

WKKT/Charlotte George el TERRI CLARK N N OM/PD: Mike Culotta |

WPOCAalt s OM: Bruce Logan 10 RYAN SHUPE & THE RUBBERBAND ;tll). r?hma'.‘mm :lnoaav:rtl:_sbumn, PA KSON/San Diego, CA* AL Mike Culota KXDD/Yakima, WA

re, - . H . . 3 N .

PD: Ken Boesen et & DEhS BNTLEY 7 TONAJONES. WITLA.ansing, MI KJLOMonroe, LA MD: Bab D:r'r‘llion:o el MD: Jay Roberts MDWM "

APD/MD: Michael J. aTIAEALE FiE § CATHERINE BRITT & ELTON JOHN | 7 JO DEE MESSINA PO: JayJ. McCrae PO: John Reynalds 2 TRISHA YEARWOOD T LONESTAR 1 SHOOTER JENNINGS TRACY LAWRENCE
4 JOSH GRACIN 10 DEE MESSIA ALDEAN WCATHamisbor. PA et d 2 CULT APOMD: oty Oter # CRAIG MORGAN CATHERINE BRITT & ELTON Jory| ! J0SH GRACN ARON TIPPIN

arrisburg, PA* 5
. . d ill Robi 20 CATHERINE BRITT & ELTON JOH 9 A WYUU/Tampa, FL .

WYNK/Baton Rouge, LA | WSOC/Charlotte 5.',',%5 Is‘l::omex 0 Wil Robinsun KWNR/Las Vegas, NV* 10 HOT APPLE PIE xlnft']hR/Pt;‘mgd, L KUSS/San Diego, CA OM/PD: Mike Culotta WGTY York, PA*

OM:::D 'r::::‘puhy o Rld((m"c racken CTRACE DN m@nﬂ'%ﬂsggﬁe PD: Brooks 0'Brian M o M:rien ;'3 '23"3.? an MD: Jay Roberts e

PD: Sam McGuire LITTLE BIG T 4 5 3 : r No Adds

WOMD A mes | SO T, VRIS | OMMonterey, o | LGS A —n iy

AARON TI PO: Dave Kirth
- o oncne | M| e | PN, WD | e | M050o0gs, o
Y B WRSF/Elizabeth City, NC | om; Chris Tyler R AEREAND CATHERINE BRITT & ELTON JOH . AARON TIPPIN OMPD: Bary Kert PD: Dave Stecle
/Baton Rouge, WUSY/Chattanooga, TN* | OM/PD: Tom Charity PO/AMD: TERRI CLARK KUPL/Portland, OR CATHERINE BRITT & ELTON Jory  IMUFT): Barry APD: Doug James
PD: Dave Dunaway PD: Krs V: L 9 DIERKS BENTLEY i PHIL VASSAR PD: John Paul MD: Party Marty MD: Burton Lee
MD: Jimmy Brooks :Kris Yan Dk 9 KEVIN SHARP 2 GARY ALLAN MD: Rick Taylor KRTY/San Jose, CA* IJAARCHITIPEN 7 REBA MCENTIRE
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THEORY or A DEADMAN

Hello lonely, how you doing today?
Hello sweet thing, why don’t you walk this way?
Hello you again, how could you go and be so cold?
And she said goodbye sad man
‘Cause all this pain is getting old.
So why are you sad, don’t you know that
It’s you that haunts my dreams and seems to always come back?
How do | live without you? How could you walk away from this?
Just walk away from this again
How do | live without you? How could you walk away from this?
Just walk away from this

Hello lonely, now that you’re gone | can’t move on, Goodbye sweet thing
Just know that I've been here all along, So why are you sad?

Don’t you know that it’s you that haunts my dreams and seems to always come back?

How do | live without you? How could you walk away from this?

Just walk away from this again, Again, Again
All those days you waste on me, | just can’t let you go. So why are you sad?

Don’t you know that, it’s you that haunts my dreams and seems to always come back?

How do | live without you? How could you walk away from this?

Just walk away from this again

(WALK AWAY FROM THIS)

GOING FOR ADDS
AT HOT AC THIS WEEK!!!

Produced hy Howard Benson = Mixed by Chris Lord-Alge

S Management/ Bill McGathy & Elizabeth Hahn for In De Goot Entertainment m @
Ry <=2




his year’s AG Special, “AC Radio: Get-

ting Fit & Staying Healthy,” validates

the fact that AC stations continue to
thrive even in a difficult radio climate. AC sta-
tions across the nation are seeing ratings suc-
cess and are heing emhraced for at-work and
family listening. The format is fit and can
maintain healthy ratings even after indulging in
all the goodies of the holiday programming
season.

You'll hear from McVay Media VP/AC Radio Daniel
Anstandig, who writes about ways to stretch your
marketing and promotion dollars. He'll give you some
innovative ways to reach a wider audience without
fattening your costs.

There's also the story that inspired the theme of
this year’s special, which tells how WGFB/Rockford,
IL PD/afternoon drive host Doug Daniels lost over 230
pounds by applying radio-programming strategies to
his weight-loss goals. It's an incredible tale of determi-
nation and empowerment.

First up, though, a compilation of essays by
leading AC programmers, who will share secrets for
keeping your station fresh. The PDs in this column will
tell you why AC is a winning format and why their
stations stand out among the competition.

Special thanks to the above contributors,
as well as Lori Bennett, Walter Brown, Sandy -
Collins, Jerry Dean, Rob Miller, Tim Moore,
Gary Nolan, Steven Petrone, Jim Ryan and
Terese Taylor, who are always willing to lend
their expertise and share their experiences
to help others in our industry.

Fit, Not Flat

Despite what skeptics may believe, AC
radio continues to thrive, and AC stations
rank No. 1 in several markets across the country. |
asked programmers to explain why they think AC is a
winning format, what sets them apart from their
competition and how they've cultivated their winning
stations. Here's what they had to share.

PD, WMGC (Magic 105.11/Detroit

AC is a winning format because it appeals to
women, and women rule! Seriously, | know of no
better format to connect with the real decisionmakers

Walter Brown

of the world, and when you connect in the right way,
everybody wins.

Magic 105.1 is fortunate to retain a very deep bench
of unbelievably talented folks, all with that unique
ability to simultaneously entertain, deliver results to our
partners and forge a strong bond with the community.
We take the term “Magic Family” pretty seriously.

As for programming advice, simply listen — really
listen — to what your audience is saying, and then
make it happen for them. And always expect what
they want to change.

I'm most proud of the fact that Magic 105.1 has an
incomparable connection to the community. For
example, Jim Harper and the Magic Morning Show
just hosted the third annual Women Who Make Magic
awards banquet. These women transcended incred-
ible personal challenges to reach out and help others.

Whether they supported the troops overseas with
care packages, started a neighborhood “Christmas
for Kids" organization or actively campaigned for
ALS research while personally struggling with the
disease, they had a commonality that has the
potential to be global. How could you not be proud that
your station put all of these folks together in one room?

Walter Brown
OM/PD, WMIY & WQY2/Biloxi, MS

AC is a winning format because we have a
mongrel mentality, and we are able to play the best
songs from other formats. With CHR going through a

~ hip-hop phase, groups like Maroon 5, Five

For Fighting and Train have no long-term
place to land other than AC. Being a
family-friendly lifestyle format and playing
brighter music has really changed the
stereotype of AC as soft, old and boring.

Besides being focused on music, our
staff gets it when it comes to our one-on-
one relationship with our listeners. We're
not a bunch of hype on the air. We
concentrate more on being the kind of
folks you'd sit around and eat breakfast
with or run in to at Wal-Mart and chat in the aisles. |
can't tell you how many times our staff have given
their personal e-mail addresses and cell-phone
numbers to listeners in order to keep in touch. The
station with the most friends wins.

| believe that 35-to-44-year-old women want to
have fun. They're juggling work stress and family
commitments and are still able to go out on a Friday
night and have a good time. Many ACs are afraid to
have a personality and be a living, breathing entity.

JULIE KERTES

I’'m most proud of the way people respond to us in
times of need. Our listeners have given thousands of
dollars over the years to various causes we're
connected with, whether that's breast cancer aware-
ness; our “Support Our Troops” wristband sale for
soldiers’ families; our teddy bear drive for children
with a parent deployed overseas; or our fundraisers
for the tsunami, Hurricane lvan and 9/11. That takes a
lot of trust, and we really appreciate it.

During hurricane season, we're the station to turn
to. During 9/11 people turned to us. We love having
that bond with our listeners, where they know they
can get information they can count on. And in return
they are the most generous people in the world,
always ready and willing to help out.

Sandy Collins
PD, WLQT/Dayton

AC is the original family-friendly format. Done right,
it can be mass-appeal. “The station that everyone can
agree on” may not be a sexy
identifier, but it hits the mark.
It's songs that most adults
seem to know and love.

Soft AC has gone by the
wayside, replaced by main-
stream AC. Listeners —
women especially — want a
balance of old and new:
songs they know and remem-
ber combined with today’s
music, which makes them feel
like they're still with it. The new catch phrase coming
out of research is “songs | can sing along with.”

Music over the last 15 years or so has become
indecipherable to the average woman, who is juggling
work, family and relationships. They don’t have time
to read the liner notes and figure out what's being
sung. Today's AC listener is someone who appreci-
ates songs that have meaning with words she can
understand.

(As a side note, can anyone figure out Josh
Groban's “You're Still You?” What happened to her? 1s
she paralyzed? Disfigured? What's the back story? 1
want more!)

Here in Dayton, AC is a nice blend of currents and
recurrents, gold, new country crossover and oldies.
With two AC stations in this market owned by Clear
Channel, we've had to figure out how to co-exist with
and not cannibalize each other. WLQT & WMMX have
done this well. By targeting different demos and

focusing on the whole listener and not just their at-work
Continued on Page 48

r

Sandy Collins
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Continued from Page 47

needs, we've been able to own the women in our
market. Plus, being full-service, with news, weather
and traffic, we’re also appealing to men, which helps
the overall adult numbers.

Our main competition is Country, and our AC
stations blow it away. Since that station has no
direct competition, it has a healthy share, but if
advertisers want to reach women, they need WLQT
& WMMX.

To be a winning station, you've got to know what
the need is in your market. Do you need to be hotter
or softer? It's not just gut instinct. If you don’t have
research dollars (OK, stop laughing), you can poke
around on your own. Although not scientific, asking
demo members what they need in a radio station is a
good start, whether in survey form or on the phone
with listeners.

Next, you need imaging that is appealing to the
listener, not to you or your production guy who is
experimenting with a new toy in the studio. Is your
voice person connecting? (That's my favorite word. If
they don'’t connect, if they are just a faraway voice,
you're behind the eight ball already.) Are you getting
the listeners’ attention, or are you just filling up a
position in the clock with call letters?

Finding the right voice person can be tough.
Budgets are tighter than ever. But more important,
finding the right voice for your message is the hardest
part. Have an industry friend or two critique your
imaging. It won't kill you. Pay them for their honesty,
and you may be surprised at the results.

Finally, you've got to know how to schedule
music. Does this sound like Radio 101? Seriously, |
can't tell you the Selector files I've seen where the
database was a complete joke. Some programmers
relish filling in every field in library management and
have rules up the wazoo. Then, when they schedule,
they completely miss the point of good separation,
flow, mood, etc.

Darren Davis (props to the man) showed me that
tempo isn't as important as mood. Say a song's
content is sad yet its tempo is fast. If you're not
careful, you could have too many songs an hour that
make people want to end it all. Keeping these critical
codes separated is key to our scheduling: mood,
country, female, rock groups, etc.

When | came on board WLQT, we were
fifth in the market 12+. As a result of
consolidation, the station was sold by the
University of Dayton (yes, a $50,000
college station). Now, eight years later,
WLQT is No. 1 12+, and we win in our
demo, 35-64, which is nice during my
yearly employee evaluation.

All kidding aside, being given the tools
you need to win with a good-sounding
station and making that happen is what
every PD lives for. (Except one guy | worked for whose
main goal in life was making me miserable, but that's
another story.)

Jerry Dean
OM/PD, WRVR/Memphis

AC is a winning format because it can play the best
of everything and therefore appeals to the broadest
demographic. Can Country play The Goo Goo Dolls?
No. AC, however, can play not only The Goo Goo
Dolls, but also Tim McGraw and Rascal Flatts.

WRVR is truly a station for the entire family, and
that's an image we guard very tightly. All our events,
the music we play and our personalities are geared
toward making WRVR a station the entire family can
listen to.

To be a winning station, you have to decide what
image is most important for your station to own. If
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Jerry Dean

someone is asked why they listen to your station,
what would you want them to answer? Decide if you
want to be the family station, the at-work station, the
best music station or the station with the best
morning show. Find out which image is most impor-
tant to your listeners, then have every programming
element aimed at that image.

I'm proud that WRVR is held in high regard by
listeners and clients and that any association they
may have with the station is a positive one.

Rob Miller
PD, WALK/Nassau-Suffolk

WALK is one of the most successful stations in
this format. We’re consistently ranked No. 1 12+ and
No. 1 25-54 and women 25-54. We are unique in our
presentation and consider
ourselves to be a Top 40
station for adults, so we are
always plugged into what
Long Islanders are talking
about.

We are very active
promotionally on-air, giving
our listeners chances to win
once-in-a-lifetime prizes.
Currently, we're doing our
“Summer Driveway Drive
Away” contest, where one listener will win a new SUV
with $5,000 cash stuffed in the glove compartment to
pay for gas for the next few years and a new $40,000
driveway to park it on.

We are successful because WALK /s Long Island.
We don't have our own local News/Talk station, so
WALK is the station Long Islanders turn to for local
information. Local stories like Hurricane Gloria, the
Suffolk County wildfires and the crash of TWA Flight
800 branded WALK as the local-information station,
something that sets us apart from the competition.
You would be hard-pressed to find an AC station like
ours in today's society, one that does newscasts
twice an hour on weekday and weekend mornings
and that has a news staff of five people ready to pitch
in in the event of a crisis.

In addition to the strong information image, WALK
is visible in the community at local street fairs and
carnivals, charity walkathons and parades. As a
result, we have built an incredible bond
with the listeners. They tune in to WALK to
hear their favorite songs and find out
what's happening where they live.

We also produce an annual compilation
CD that benefits breast cancer research
on Long Island, WALK’s Yesterday and
Today CD. To date the WALK for Women
Breast Cancer Fund has distributed over
$250,000 to Long Island cancer groups
and coalitions.

When programming to women, it's
important to note that the 35-year-old females of
today differ from those of a decade ago. They're
really busy as moms, driving the kids to soccer
practice and working, in many cases, inside and
outside the home, and they don't want to feel old.
They don’t want to listen to a station that will remind
them they are older. They tend to embrace their
children’s music much more today. This is evident
when you see so many mothers and daughters
together at concerts, dressed the same and singing
the words to every song.

A successful AC needs to be able to blend the
biggest songs of yesterday with the hottest hits from
today that fit its brand. WALK is always true to our
core sound, but since we are the variety station in the
market, we are allowed a little more creative license.
WALK is more aggressive on new music than most.

Rob Miller

We tend to discover the hits for our format, borrow
some from other formats and play them earlier than a
typical AC. Keeping the music fresh on WALK is
essential to keeping in touch with our listeners’ tastes.
I'm proud that WALK continues to make a differ-
ence in our community and that we are loved by our
listeners for our commitment to playing the best music
and providing them with the information they need.

Tim Moore
OM/PD, WHOM/Portiand, ME

Adult Contemporary is the true mass-appeal
format. CHRs may out-cume AC, but that has more to
do with the music-rotation characteristics of hit music
formats. A great AC targets women but gets usage
from virtually all demos. The polarizing nature of much
of today’'s pop music makes AC truly “the one station
that everyone can agree on.”

A great AC can cherry-pick the very best new
songs from all formats and blend them with proven
hits that are timeless. AC programmers create a
listening atmosphere that is conducive to the target's
lifestyle. With personalities who relate to listeners
one-on-one, AC maximizes the opportunity to develop
a bond with the audience that few formats can match.

WHOM is truly the most unique radio station on
earth. One of the very first FM stations in America (we
celebrated our 47th birthday last month), WHOM is a
grandfathered FM that has the largest land coverage
of any FM station in North America. It was once
owned by former Tonight Show host Jack Paar, and
the original studios were located in Poland Spring, ME
(yeah, the same place the water comes from). Now,
the studios are located in Portland, ME.

The transmitter is located on the top of New
Hampshire's Mount Washington, the highest peak in
the northeast and home of
the world's worst weather (the
highest wind speed on earth,
231 mph, was recorded on
the summit). WHOM covers
Maine, New Hampshire,
Vermont, parts of Massachu-
setts and New York and much
of Canada. It has the highest .
cume audience and quarter- L 2
hour share of any station in Tim Moore
northern New England.

Formatically, WHOM has a strong morning show,
Dean & Danielle; 18-year station veteran Sandra
Harris in middays; GV Rapp in afternoons; and our
newest addition, John Tesh, at night.

The best advice | can share is to not be ashamed
of what you are and how your listeners use you. As
my friend AC consultant E. Karl used to say, “Nobody
likes AC but the listeners.” | would add the advertisers
to that, because it is hard to beat what we deliver to
clients.

That said, since our morning shows don’t throw
listeners into vats of Jell-O, our promotions rarely
make Street Talk, and maybe some of our own
companies don't give ACs much attention, so it's easy
for the format and its staffers to sometimes feel
neglected. AC is not boring. Keeping it fresh means
challenging the personalities to relate the formatics:
concert and artist information and lifestyle information.

We have no liner cards. We have a basic position-
ing statement, “Northern New England’'s No 1 Station
for Continuous Light Rock.” Beyond that, the jocks
interpret the listener benefit their own way and speak
their language, not mine or anyone else’s.

ACs are sometimes programmed by young men
who wish they were doing CHR or some other format.
They tend to think of what they can get away with

rather than what their audience wants or expects. One
Continued on Page 50
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of the most useful exercises we have done was to
construct the ideal WHOM listener, whom we named
Linda. We have defined Linda by her family, education
level, job, what car she drives, where she shops, etc.

Although not all WHOM listeners will fit this profile,
you'd be amazed how useful it is as a filter for
proposed promotions. If a client proposes some
dopey prize, we run it by Linda. If she :
doesn’t get it or we can’t see it appealing t
her, we either ditch it or remodel it to be
relevant to her. It's a great stationwide
exercise. Do it with the sales staff sepa-
rately, then do it with the airstaff. It will be a
transforming event in the life of your station.

The toughest thing we have to deal with
at WHOM is that, with our unmatched
coverage area, we can't be perceived as
anyone's local station. We can’t do snow
cancellations for five states, and our
newscasts can’t possibly cover all of our listeners’
home areas. The same goes with public service
projects.

Our staff is amazing, in that they walk that tight-
rope on a daily basis. In the end the relationship has
to be personal and one-on-cne, with universal topics
and content relevant to everyone. That's very tough
to do, but these guys pull it off every day.

PD, KRWM (Warm 106.9)/Seattle

Why is KRWM fit and not flat? The main reason is
the product — and the fact that every day we sweat
the small stuff. We have built a strong brand over time,
and we market consistently. Also, | have the luxury of
having the best MD in the country, Laura Dane, who
can work a log like nobody’s business so we get the
maximum out of our music library. In addition, | review
what she does every day, so both the PD and the MD
check the music every day.

We are also always finding ways to make an
emotional connection with our listeners through the
promotions we do and our special programming
features. In past years, over Memorial Day we
honored those who serve our country by playing
vignettes of soldiers and family members telling
stories about their experiences. Last year we asked
our listeners to record messages to their family
members who were serving and used the audio in
the song “Till | See You Again,”
by Jim Brickman and Mark
Schultz. We followed that up
with an appearance by Jim at a
bookstore in Seattle, where
Delilah and folks from the USO
joined him. It's those kinds of
things that make our station
stand out and get noticed.

We also have the support of
our GM, Marc Kaye, and our
owners at Sandusky, who believe
that they should always invest in the product and are
not afraid to spend money to market KRWM.

Also, having only one radio station to program
means that | can take the time to make sure every
aspect of the station is running smoothly, that 1 know
about every sales promotion on the air and that | can
aircheck my staff on a regular basis to make sure
they are imaging and positioning the station effec-
tively. I've also got a veteran airstaff that takes
direction well and clearly understands the mission of

KRWM.
Steven Petrone
PD, WHUD/Newhurgh, NY

AC is a winning format because when it is done
well, it incorporates what | believe people turn to

Steve Petrone
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radio for: companionship (with good air personalities),
music that people know and love, service elements
that impact a person’s day and strong community ties.
When all the elements are in place, you have a
winning radio station.

When you look across markets and winning AC
stations, you will find these elements. You will also
find that most of these stations have embraced new
media and have strong websites, stream
programming (or have alternative opportuni-
ies online) and have a strong database-
marketing component.

WHUD is in a unique situation, with our
. station being in the shadow of New York City.
. We not only compete against some formi-
dable suburban competitors, but also the
'~ likes of WLTW/New York and other city
stations. To set ourselves apart, we work
hard to make sure all of the elements |
spoke about are in place.

We have major-market talent executing the format,
we have the right music mix, we have dedicated
ourselves to providing service elements 24/7, and the
station is deeply involved with organizations in the
Westchester-Hudson Valley region.

We cover five counties north of New York City, and
we have tried to be a driving force in helping a variety
of community organizations. It is not always easy to
manage, but | know we are successful because so
many people come to us each year and want the
station to be involved with them.

I am proud of WHUD on so many levels. Probably
just as important as ratings success are the times
listeners contact us and tell us that we are making a
difference in their lives. This is reflected in the
success we have had raising thousands of dollars for
children’s charities; in our support of an organization
we helped found, the HOPE for Youth Foundation;
and in the work we have done to help make the new
Maria Fareri Children’s Hospital a reality. | believe that
if we remain focused on making a difference, we will
always be successful.

VP/AC Programming, Clear Channel;
PD, WITW/New York
Mainstream AC is a winning format because the
women in the target audience grew up listening to
'70s and '80s Top 40 radio. They embraced the hits of
that era, which provide the library of the format

- today. Also, women (unlike

. men) want to be hip and to
know what's going on

today. Therefore, you can
program the big songs from
the big artists of the day like
Rob Thomas and Kelly
Clarkson that blend in well
with the hits of the past 35
years.

Long before “Jack,” WLTW
played the best variety on the
radio. From The Beatles' “Yesterday” to Green Day's
“Boulevard of Broken Dreams,” it's all here. Plus, we are
as much a part of New York as the Empire State
Building. Our talent, as well as our program and
marketing directors, are all native New Yorkers.

As for programming advice, the hits will always
work. Try to cross as many songs as you can to your
format from the big-cume stations in your market, but
remember, you only get hurt by what you play, not
what you don't.

For the past few years WLTW has been the
No. 1-billing station in America, and that makes me
most proud. The fact that the programming team
created such a ratings giant and that our sales

department can outbill our competitors while running a
significantly lower number of commercials
is amazing.
Terese Taylor
PD, WRMM/Rochester, NY

Does the mere mention of the word “Jack” evoke
panic deep in your soul? Are you afraid one of these
stations will come along and rip your hard-earned
cume away? Lucky for you, AC listeners are, by
nature, loyal. Mostly women, they find out which
brands fit their needs and stick with them for years.
Building loyalty for your radio station requires work,
but the benefits come back tenfold.

The first step is to create
a product she needs. Is your
music researched? Is your
imaging bright and benefits-
driven? Is your morning
show fun and compelling?
Does your station evolve to
meet the listener where she
is?

Next, market your
product. OK, none of us
have marketing budgets.
Think about cost-effective means. Make sure your
station vehicle is in drivetime traffic. Are your promo-
tions focused on the target audience? Do they
generate a buzz? Work with sales to secure prizes
that your listeners really want.

Third, give her a reason to tell her friends. Are you
executing at-work promotions? Do you thank your
listeners, by name, for tuning in? Are you running
testimonials on the air? Does your talent send birthday
cards? Do you give out “gotcha cards™?

Finally, be open to feedback. This generation of
women are the bra burners who forever changed our
culture. They know what they want, and they aren't
afraid to tell you. Don't be afraid to hear it. Do you have
an air personality respond to every e-mail that comes
in, even the negative ones? Do you have a listener
advisory panel? Can you reach out to an online
database for advice? Watch what happens when you
listen to feedback. Listeners will take ownership of your
station and become more loyal.

WRMM has been a consistent ratings and billing
leader in the Rochester, NY market. As PD, | am most
proud of my airstaff. They all have market heritage
and give our listeners a compelling reason to tune in
time and time again. It's so great to come back from a
trip out of the market, turn on my station and not want
to change a thing.

Terese Taylor

%

SPECIAL BREAKFAST GUEST Lava recording artist
Vanessa Williams joined KOST/Los Angeles morning show
hosts Mark & Kim for breakfast with a handful of lucky
listeners. Seen here (I-r) are KOST morning show producer
Rodrigo Hernandez and host Kim Amidon, Williams and KOST
morning host Mark Wallengren and producer Kim Rincon.
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Ways to reach your audience without splurging

. here aren’t many broadcasters who
would say that their marketing plan is in
i any position to slim down. As more radio
stations take the low-carb approach to budgeting
for marketing and promotions, pressure mounts
for marketing tactics that can get the word out
about your station for less money.

At McVay Media we have successfully utilized
“Termite Marketing Tactics” to supplement mass
external marketing and help radio stations break
through the white noise in the marketplace.

Picture this: You're sitting on a veranda, and your
rocking chair suddenly falls through the floor. The
termites that weakened the wood didn't Fin
show up right then; they had been chewing
on the wood for a long time, and their work
had a sudden breakthrough when you sat
in the chair. That is the goal of Termite
Marketing. When you persistently gnaw at  +
the market one listener at a time, you
eventually break through and become No.

1. -

If you are using external media such as .
television, direct mail or telemarketing, the

Damel Anstandlg

By Daniel Anstandig

staffers walks into a store and hears the station, she
pulls out a “Gotcha Card,” gives it to the person
playing the station and thanks that person for listen-
ing.

When this person fills out the card and mails it to
the station, she will receive a prize. Prizes are things
like albums, CDs, gift certificates, free downloads
from your station website and refrigerator magnets.

Tune-in Cards

Create cards that announce a secret contest to
use as a vehicle to introduce new listeners to the
station (see the example on this page). The card
instructs the person who finds it to call the station
after hearing a certain song to win a prize. These can
be leave-behind pieces for your staff-recruiting
contest (described above), or they can be used at
malls, festivals, remotes and sporting
" events to incite new listening.

This is a clean, off-air contest. The
winner is not mentioned and put on the air
until after the contest is over. It adds value
to your remotes and encourages people to
interact with your station. You can sell the
other side of the card to a client as a
coupon.

We recommend that you get a number
of cards made up with different songs

B w

following ideas can be added to your

marketing plan and help propel your station to the top
of the ratings. If your marketing budget is not large
enough for much external media, these tactics will
help you keep your brand afloat in the marketplace.

Activate Your Staff
Make everyone on your team an advocate for your
radio station. Invite everyone from the programming,
engineering and sales departments to the janitorial
staff to take part in

SECRET CONTEST building and strength-
Listen Monday Between ening your station.
7-8AM for Hold occasional

Unwe?hBy e staff meetings and in-

];erthe 7tk caller and win $93. office pep rally pizza
) M parties to bring

MM”&“ everyone up to speed

Pssst ... Only those people who on the state of the

receive this card know about our
secret giveaway. Your chances of
winning are really good!

station. Give your
team stories and up-
to-date information
about the station that

ic 93.7FM 1s the h £
Mage 18 e ome o they can use to

Walter and Kelly ;
weekday momings, and l_ntroduce new
Continuous Saft Rock listeners to it. In other

words, give them the
information they need
to induct their friends
and new acquaintan-

while you work!

An example of a “Secret Contest” card

ces into your audience.

Consider starting an internal contest to reward the
team member who introduces the most new listeners
to the station. If you have 10 staff members who each
introduce the station to three new people every day,
you'll have nearly 11,000 new listeners by the end of
one year.

Gotcha Cards
The “Gotcha Card” is a simple way to reward
people who have your station tuned in at stores or
other places of business. Whenever one of your

(keeping it to one-word titles by superstars
to make it easy). That way you can do this every
weekend without being locked into the same song on
Monday.

A Consistent Visual image

Create a logo that stands out, then create distribut-
able items that keep this logo in front of people.
Reconsider your same old logo T-shirt order. How
many of your listeners really wear the expensive T-
shirts you order and pass out like candy? What other
items can you get at comparable cost that will give
you more impressions?

A Strong Street Team
Make every remote and station event count by
having a street team that represents your station well.
Collect new cume by encouraging your team to
personally introduce themselves (and your radio
station) to everyone they run across. Put people on
the team who are glib and sociable. Most listeners

ol o Wgmow v ow L

3 VISITING THE NATIUN 'S CAPITAL Kenny G( (I) was " %r

3 Washington, DC for the recent Capitol Jazz Festival and made a
special stop to see VOIC& of America’s Larry London. g
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won't take the first step to get to know you. It's up to
your team to initiate contact.

Enhance loyalty among existing listeners by
making sure that your street team is up to speed on
the programming features and big events associated
with your station. Your team should appear knowi-
edgeable if a listener asks about something associ-
ated with your brand.

Concentrate Your Effort
If you are playing the diary game, learn the playing
field. What ZIP codes do the majority of your diaries
fall in? Where do most people in your target demo
live? Concentrate your efforts in locations where you
will most likely cross paths with diarykeepers in your

Make everyone on your team an
atdvecate for your radio Station.
Invite everyone from the
programming, engineering and
sales departments to your
janitorial staff to take partin
huilding and strengthening
your station.

target demo. If you are looking for at-work listening
among females, find ways to visit or get representa-
tion in offices in your metro.

Super Signup

No budget for boards? Send station personnel out to
trade on-air mentions for space on highly visible signs
and marquees around town. Put “Tune in to 105.1 FM"
on the boards and rotate simple live mentions like
“Thanks to Bob's Bakery for listening to 105.1 FM!”

Listeners will see several boards around town that
say “Tune in to 105.1 FM" and try your station out of
curiosity.

Know The Target

If you know your target demo well, you'll know
where they're going to be in the market and where
you'll “coincidentally” run into them. Find out where
large gatherings of people in your target demo will be
taking place. This may include festivals, school
fundraisers, a particular intersection, etc. Then get to
the scene. Find a way to make personal connections
with listeners on their home turf.

The main reason voters choose a particular political
candidate is not the candidate's platform, affiliation or
appearance, it is the fact that the voter personally met
the candidate. Find ways to meet more of your listeners
and you will reinforce relationships. A personal relation-
ship packs more tune-in power than a direct-mail piece
or other impersonal mass marketing any day.

Daniel Anstandig is VP/Adult Formats at McVay
Media. Reach him at dan@daer.com or 440-892-
1910.
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Programming For Life

Applying radio principles to weight loss

~ n 2001 WGFB/Rockford, IL PD/afternoon
drive host and radio consultant Doug
Daniels weighed over 500 pounds. He once
stepped on a scale at the GNC, and a slip of
paper was dispensed that read “520 pounds —
are you sure you’re not a refrigerator?”

As humorous as that was, Daniels’ day-to-day life
became increasingly difficult. “Truth is, as a radio
personality who gets lots of love from listeners, |'ve
never had serious self-esteem or confidence issues,”
he says. “As a successful programmer, | get tremen-
dous satisfaction from creating ratings and revenue
successes, serving my community and making
people’s lives better.

“Outside of work, as long as | could get out of bed
in the morning — which was getting more and more
difficult — see some movies and spend time with my
family — usually around a table at Chi-Chi's or Olive
Garden — | was fine. As the fat piled on, however, |
could no longer sit in movie theater seats, walk up a
flight of stairs or play ball with my kid.”

A Sensitive Issue

Daniels’ friends and family, while concerned, had a
hard time talking to him about his problem. *With any
problem, friends and family don’t want to hurt your
feelings or suggest that they don't love you just the
way you are,” he says. “A couple people did do some
gentle nudging: Mike McVay and recording artist B.E.
Taylor. | thank them for their courage.”

But it was really up to Daniels to face his problem
head-on. "I decided to eat better and do some
walking,” he says. “I lost some weight, but | couldn’t
get below 460. | was trying to lose weight, but | hadn’t
made a decision to lose weight. There is a difference.

“Trying left room for the occasional Oreo or, my

kryptonite, Cheez-Its. Trying will only get you so far.
There are many radio stations that try to be great, but it
is only the ones that decide to be great that actually
succeed.”

So Daniels applied programming principles to
weight loss, making a conscious decision to drop
pounds. “If you don’t make a choice, a decision,
before your weight-loss plan begins, no matter how
well it is designed, you're going to have great diffi-
culty,” he says.

“Willpower will only take you so far. A decision is a
commitment to eating appropriately, and it will carry
you through the tough times and temptations. Decide
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CONGRATULATIONS, DOUG You've come a long way. Seen here (I-r) are WGFB/
Rockford, IL PD/afternoon drive host Doug Daniels’ son, Daniel; Elton John, and Daniels

before he lost 230 pounds, and Doug Daniels today.

to win at your weight loss the same way you decide to
win at programming or entertaining your listeners.”

To date, Daniels has lost 230 pounds by eating
more food than he's ever eaten. *| did it by eating lean
meats, fruits and vegetables, cheese, whole grains,
seeds and nuts,” he says. “I'm never hungry. | never
feel deprived. | am eating to live, not living to eat.

“Choose the right foods for your program, just the
way you choose the right music for your format. Play
the hits frequently is the motto of most music formats.

A Typical Day

8:30pm /am

Below is a graphic that illustrates what WGFB/Rockford, IL PD/afternoon drive host Doug
Daniels eats in a day. His meal clock consists of two or three proteins, four vegetables, three
fruits, three starches, one or two dairy, one fat, one or two protein bars and lots of water.

“This is a significant amount of food,” says Daniels. “You won’t go hungry or feel deprived.
Itisn’t necessary to eat only cottage cheese, celery sticks and tuna to lnse weight effectively
and permanently. Of course, if you love cottage cheese, knock yourself out.”

It's the same in weight
loss: Eat the right foods,
frequently, and you lose
weight. You want to keep
your metabolism going.
Eat breakfast, followed
by a midmorning shack,
lunch, a mid-afternoon
snack, then dinner. You
can even save a snack
for after dinner.”

6 pm Beverage: Water, Diet Soda, Etc! Beverage: Water, Coffee, Tea

- 9am
WATER

4:30pm

MID-PM SNACK
Apple

3pm mio-am snack - 10:30am
Handful Of Nuts

Protein Bar

LUNCH
6-8 0z. Chicken Breast
Salad
Broccoli
Cheese
1 Slice Whole Wheat Bread

Beverage: Water, Diet, Soda, Etc. Noon

DINNER Fa“ﬂg 10‘
g-soz. Beef Daniels feels that
’egglgga"s BRTEWAOKg gAgssT part of the weight
One Smal} Potato Half Cup Blueberries problem in America is
Cheese 1 Slice Whole Wheat Bread

that we were never
taught to eat properly.
“Couple that with our
propensity to eat what
tastes best — usually
high in sugar and
sodium — and what is
most convenient, and it's
no wonder that 65% of
us in America are
overweight and 30% are
clinically obese.

“For most of my life |
ate by the seat of my
ever-expanding pants,

with no planning or thought. | ate when it was time to
eat and when | was hungry — which was all the time,
because | ate so much sugar and so many processed
carbohydrates that my blood-sugar levels were
spiking and crashing all day and night long.

‘| ate when | was happy and when | was sad. | ate
at restaurants all the time, because neither my wife
nor | cooked. Leaving the most important aspect of
your life in the hands of the fast-food industry is a
recipe for disaster. See the documentary Supersize
Me for proof of that.”

Daniels now does his own cooking. “At the
beginning of the week | cook all the chicken, beef and
turkey I'm going to consume that
week,"” he says. “Then | can simply
heat up what | need in minutes after
a long day at the office. | do the
same for my fruit, vegetables and
cheese. It's all prepared in advance.”
Daniels’ radio analogy for this? Why,
show prep, of course!

Words 0f Encouragement

Daniels encourages people to
face their weight-loss challenges with
a good support system in place,
saying, “The decision is yours, but
that doesn't mean you have to go it
alone. Just as success at your radio
station depends on a team effort, getting support from
those who care about you can make a world of
difference.

“| have had a tremendous amount of support from
family, friends and, especially, the counselors at L.A.
Weight Loss Center in Rockford. | go into the center
twice a week and weigh in. | get pats on the back
when | do well and words of encouragement when |
hit a plateau.”

As for exercise, one doesn’t have to morph into a
gym rat or marathon runner to see weight-loss
success. ‘| don't care for sweating to the oldies,”
Daniels says. ‘| walk. | walk a lot. | started by walking
around the block. Now | walk up to 10 miles a couple
times a week. Anything is better than nothing.
Remember, this is not a sprint, it is a marathon. Do
what you can when you can. Some of my best
programming ideas come when | am taking my
evening strolls.”

In closing, Daniels leaves us with this: “Over the
last two years | have gone from a weight that started
with a 5, to one that started with a 4, then a 3, and,
just recently, a 2. | have about 50 pounds more to lose
to reach my goal of 240, which, at 6'4", is about right,
according to Dr. Phil. | should get there by Thanksgiv-
ing, if not before.

“My waist has gone from 76 inches to 46. My chest
went from 72 inches to 46. My blood pressure was
150/100. Now it is often as low as 110/60. | was
headed toward diabetes and everything associated
with it. There is a reason you don’t see fat old people.
Most die before they get to retire.

“I was going to die before | got to program in a
major market. | want to program in a major market.
My son, Daniel, is a huge rolier-coaster fan. He is 12
years old. For years | have taken him to amusement
parks and watched him ride coasters. On May 25, at
Great America in Chicago, | got to ride a coaster —
several, in fact — with him. What a joy. Life does
taste better than a Krispy Kreme!”
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24 @  PHIL COLLINS You Touch My Heart (Rendszvous) 3 +19 9187 5 4601 MICHAEL BUBLE Home /749/Reprise/ N
26 @ JESSEMCCARTNEY Beautiful Soul (Hollywood) 252 +36 28985 4 151 e o
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SHERYL CROW The First Cut Is The Deepest /A&M/interscope) 859 TRAIN Calling All Angels (Columbia) 730
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The John Tesh Radio Show is proud to wechhe o&f ne;st dIy ffate, launching this week:
WLZT/FM "93.3 LiteFM"” - Columbus, OH

AC’s Answer for Compelling Daily Family Programming

"y “Before adding John Tesh’s show to WKJY-KJOY 98.3,
" 1(’ we were never able to build any ratings consistency or
the da“y IOhn tes ﬁ_& compelling content in evenings. Since adding the show,
radio show* we have seen our numbers increase by as much as 100%
- in that daypart and it’s helped us increase our rates and
Daily Show: 160+ Affiliates revenue in that daypart. Tesh is a programming winner!...””

Weekend Show: 160+ Affiliates — Dave Widmer

. . ™ President/General Manager #
Intelligence Minutes: 70+ Affiliates ,
tellig Long Island Radio Group

Es

...All the while BEATING THE COMPETITION & BRINGING IN THE RATINGS!!
For more info, please contact: Scott Meyers * The TeshMedia Group < Toll-free: 888-548-8637 « email: Scott@Meyers.net
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