NEWSSTAND PRICE $6.50

Blige Gets ‘Enough’

Urban can’t say enough to Mary J. Blige as “Enough
Cryin’,” featuring Brook-Lyn
(Matriarch/Geffen), scores
Most Added at Urban this
week, with 50 adds. The
track is off Blige's latest,
The Breakthrough. Check
out Ms. Blige as she
performs on Saturday Night
Live on April 8. She’s also
featured in the April issue of
Self magazine.

'f‘lt’s gettmg TOP 15 PHON ES at Z100. The callout
on ‘What'’s Left of Me’ shows POTENTIAL!
IFEMALES LOVE NICK...the format loves females!”
f— Paul “Cubby”BryanthD 2100/New York

HB|G reaction from first spin. Top requests, awesome
a)otentlal online, artist listeners are talking about it
myven without the song on air. Only makes sense
mio play a HIT from the guy!”

!Dym Sprague/PD, WWWQ/Atlanta

“Nick’s smgmg ab_out somethmg everyone’s gone
~ihrough, that helps this song connect and oh yeah,
Jiyirls LOVE him! We think this is A SMASH!"

ﬁ(» Marcus D/MD, KBKS/Seattle

‘The women are coming out of the woodwork
*or this one. Thesong makes a major
—sonnection with them. Top 10 Phones!”

- Jeff McCartney/PD, KZHT/Salt Lake City

=~'Another great week in CALLOUT and
JHONES are ringing. it’'s a HIT fer us!”
1— Tommy Bedean/PD, WKFS/Cincinnati
‘‘What’s Left of Me’ is a GREAT SONG
mhat gets REACTION after minimal
—jirplay and with the HUGE PHONE
mEQUESTS, we had to move it up
mmmediately!”
+ Tony Bristol/PD, WPROIProvid_egce

MTV SPECIAL AIRS IN APRIL
MTV “Making of The Videe” AIRS IN APRIL

JSIC TELEVISION®

m. “Behind the Music”
COMING SOON

MOST INGREASED!
NOST ADDED!
ui- What's Left Of Me In Stores 5/9 |

o ko

Raolo & ReCanos.

www.radioandrecords.com
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J NAY.

MARCH 31, 2006
Christian Continues To Grow

Radio host and author Jave Ramsey has a formula for
unstoppable momentum. It is focused intensity over time,
multiplied by God. This formula can be used to explain the
amazing success of the Christian radio and record
industries in recent years, and this week Christian Editor
Kevin Peterson talks
to a variety of folks
about how they plan
to sustain this
momentum and even
increase it. It all starts
on Page 63.
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Jessie’s debut release features 12 power pop=rock songs,’
all written by Daniels. The record addresses life issues like
growing up through the teen years and finding clarity
amidst confusion. Honestly addressing her faith journey in a
real and relevant way, Daniels songs are wrapped in a fun f‘
package with singable melodies and contagious haoks.

Agressive National awareness campaign

TV on nationally syndicated networks witk more than 500
million views both US and International

Endorsements from Daisy Rock Guitars, MAC Cosmetics,
and Transitions Optical

Debut single "The Noise” alreacy #4 on Chrstian R&R CHR
charts

Completed 49 city promotional tour

Featured artist on Radio Disney’s Incubator program

and select special events

National CBA Distribution through Infinity Distribution
National General Market Distribution through Navarre
Complete In-store coverage from all najor “etail outlets

in June, 2006
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MIDAS
5 (%Dls PATTON ENTERTAINMENT Savy

- media solutions

= Widor Recar:

Mandy Collinger at Savvy Media Solutions 615.790.8034
Andrew Patton at Patton House Entertainment 615.834.6600
Midas Records Nashville,1108 16th Avenue South, Nashville, TN 37212. 615.401.6567
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PROMOTION SHARING

Rock Formats Editor Steven Strick
asked programmers to share their
favorite promotions, and this week he
presents a whole passel of ideas you
can snag and recycle at your stations.
From Jeli-O wrestling to treasure
hunts, from summer-solstice
blowouts to a “Tax Dodge,” it's all
here.

See Page 51
THE NEXT WAVE

A slew of new R&B artists are hitling
the airwaves, and CHR/Rhythmic

. Editor Darnella Dunham gives you
the lowdown on some of these up-
and-comers, including Mario Vazquez,
Paula DeAnda and Mila J. Find out
how they made it to this point and
learn where they’re going next.

CHRISTIAN INSPD
4HIM

Unity (We Stand) (/NO)

5, CHR/POP
1’ MARY J. BLIGE Be Without You (Geffen)

E'CHRMHYTHMIC
DEM FRANCHIZE BOYZ Lean Wit Ht... (So So Det/Virgin)

L URBAN
V" KEYSHIA COLE Love (A&M/interscope)

}URBAN AC
MARY J. BLIGE Be Without You (Geffen)

i b GOSPEL
MARY MARY Yesterday (Sony Urban/Columtia)

RCOUNTRY
" RASCAL FLATTS What Hurts The Most (Lyric Street)

L SMOOTH JAZZ
' PAUL BROWN Winelight (GRPAVMG)

RAC
" JAMES BLUNT You're Beautiful (Custara/Atiantic)

| 0T A
DANIEL POWTER Bad Day (Warner Bros.)

LROCK
/" 'NICKELBACK Animals (Roadrunner/{DJMG)

S AGTIVE ROCK
" GODSMACK Speak (Universal Republic)

BALTERNATIVE
¥ PEARL JAM World Wide Suicide (./RMG)

LTRIPLE A
7 J. JOHNSON Upside Down (Brushfire/Universal Republic)

LCHRISTIAN CHR
* BARLOWGIRL | Need You To... (Fervent/Curb/Wamer Bros.)

LCHRISTIAN AC -
~ CHRIS TOMLIN How Great Is... (Sixsteps/Sparrow/EMI CMG)

LCHRISTIAN ROCK
* THOUSAND FOOT KRUTCH The Art Of... (Teoth & Nail)

l-BEGIONAL MEXICAN
" CONJUNTO PRIMAVERA Algo De Mi (Fonovisa)

B, SPANISH CONTEMPORARY
* JUANES Lo Que Me Gusta A M{ (Universaf}

4 TROPICAL
" MARC ANTHONY Tu Amor Me Hace Bien (Sony BMG)

WLATIN URBAN
~ DADDY YANKEE Rompe (E/ Cartel/Interscope)
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States. See Page 57.

TUNSTALL TAKES ON THE U.S.

“Black Horse & the Cherry Tree,” by KT
Tunstall (pictured), was the highest-
scoring song during the “Rate-a-
Record” session at the 2005 R&R Triple
A Summit, and now Tunstall is making a
splash on the radio. Triple A Editor John
Schoenberger talks to the Scottish
artist about how she got her start, her
success in Europe and how she plans to conquer the

Is rock and alternative music elitist? Page 76

R&R Management/Marketing/Sales Editor
ajacobson@radioandrecords.com

Last week was a busy one
for the three companies that
presented their electronic
ratings-measurement-sys-
tem plans to the Next-Gen-
eration Electronic Ratings
Evaluation Team.

Much has been written in
recent weeks about Arbi-
tron’s Portable People Meter
and the Media Audit/Ipsos
strategy for a reliable elec-
tronic radio ratings service.
| The third player in the mix,
. | GfK Group-owned Media-
mark Research, has remained
relatively quiet as Arbitron
and TMA /Ipsos battle for the
industry’s attention.

This week R&R presents
an in-depth, side-by-side look
at the three devices reviewed
last week by the evaluation
team, which was created in

?
==
|

=
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Decision 2006: Whut S Next For Rutmgs?

1 A side-hy-side look at the PPM, smart cell phone and Eurisko monitor

response to Clear Channel’s
2005 request for proposals
on a state-of-the-art ratings
service.

While each company out-
lines its device’s pros and
cons, all the companies share
the belief that the radio indus-
try is very much in need of
anew way to measure radio
listening and usage. We first
turn our attention to the
PPM.

PPM 101

The Portable People
Meter, or PPM, can trace its
origins to 1992, when Arbi-
tron says it recognized the
need to develop alternatives
to existing audience-mea-
surement techniques. The
company focused on audio
encoding, with its multime-
dia capability, as the most
promising method.

See Page 13

Three More Encode
For TMA/Ipsos
Houston Trial

Cumulus Media, Liberman
Broadcasting and Univision
Radio last week became the
latest broadcasters to agree to
encode their radio stations in
Houston for the Media Audit/
Ipsos’ upcoming market trial of
its smant-cell-phone-based
ratings service.

Additionally, R&R has leamed
that Susquehanna’s KRBE/
Houston will encode its signal
for the smart cell phone. KRBE
is being acquired by Cumulus
Media Pantners as part of
Cumulus’ merger acquisition
with Susquehanna.

Cumulus will encode its two
radio stations in Houston for
TMA/Ipsos: News KFNC (FM
News Channel 97.5) and Rock

KIOL (Rock 103.7). ; .

TMA/IPSOS See Page 9
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CBS Radio/S.F. Names
Preston VP/Prog.;
Kohl VP/News & Talk

By Sarah Vance

R&R Staff Reporter
svance@radioandrecords.com

CBS Radio VP/CHR Program-
ming and KBKS/Seattle PD

Preston

Kohl

Mike Preston is moving to the
Bay Area in a newly created
role as VP/Programming of
News KCBS-AM and Classic
Hits KFRC/San Francisco. His
experience also includes stints
at radio stations in New York,
San Jose and Sacramento.

He'll begin his new duties on
April 3, reporting directly to CBS
Radio/San Francisco Sr. VP/
Market Manager Doug Harvill.

”Mike has contributed tre-
mendously to the success of

SAN FRANCISCO See Page 10

Chiang To OM/
Prog. For Cox
Radio/Houston

Cox Radio/Houston has
promoted Johnny Chiang to
OM/Programming. He has
served as PD for the cluster’s

: Country KKBQ
(93Q) and Classic
Country KTHT
(Country Leg-
ends 97.1) for the
past two years.

| In his new po-

1 & sition Chiang will
&8 continue to over-
Chiang  cee the day-to-
day programming of KKBQ &
KTHT while adding oversight

for '80s KHPT (106-9 The
Point) and Oldies KLDE
(Oldies 107.9). He begins his
new role immediately, report-
ing to KHPT & KLDE VP/GM
Mark Krieschen and Cox/

CHIANG See Page 9

DO YOU SMELL SOMETHING BURNING? Cicar Channel
Communications President/CEQ Mark Mays was done to a turn last week,
having been the subject of conversation at the 20th annual Bayliss Radio
Roast, which took place March 23 in New York. Mays was skewered by
Regent President/CEQ Bill Stakelin, who also served as MC and
ringmaster for the night; Clear Channel Radio President/CEQ John Hogan;
Clear Channel Communications Exec. VP/CFO Randall Mays, who is
Mark’s brother; Premiere syndicated personality Glenn Beck; and Greater
Media President/CEQ Peter Smyth. The black-tie affair raised money for
the Bayliss Foundation’s radio scholarship and internship programs. The
foundation has awarded more than $900,000 to college students
venturing into broadcasting over its two-decade history. Seen here post-
roast are (I-r) Stakelin, Hogan, Smyth, a still-smoldering Mark Mays,

Randall Mays and Beck.

Weiner Tapped As

PD Of ESPN
Radio/Boston

By Al Peterson

R&R News/Talk/Sports Editor
apeterson@radioandrecords.com

WGN/Chicago Program Di-
rector Len Weiner has accepted
similar duties at ] TN
Sports-owned si- F'; ‘
mulcast WAMG ¥
& WLLH (ESPN ¢{
890/1400)/Boston.
Weiner will begin
his new job on
April 5 and re-
places Doug Tri-
bou, who recently
exited the ESPN Radio affiliates.

“We're very excited to have
Len’join us,” WAMG & WLLH
GM Jessamy Tang told R&R.
“He has nearly 20 years of
Sports programming experience
and was an integral part of
ESPN Radio in Chicago and in

WEINER See Page §

Weiner

wwWw americanradiohistorv com
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A MINUTE WORTH MILLIONS
Maria Bartiromo, CNBC producer/anchor and host of NB('s
"The Wall Street Journal Report with Maria Bartiromo,” brings
her financial insights and vitality fo this weekday radio
feature. From how to choose the best credit cards to the

best way fo save for college or refinance your home,
Maria Bartiromo has a gift for breaking down
personal finance, making it easy enough for anyone
to understand. Not only will she help listeners
reach their financial goals, but she'll also make

them love every step of the way!

Debuting May 1st Weekdays:
:60-second feature with :60-second adjacencya=

i
o

TIROMO

¥ 818.377.5300
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Country Music Hall of Fame
member, recording artist and

his sleep on March 25 at
the age of 76. L
A revered and in- -
fluential singer,
songwriter, musi-
cian and pro- ¥
ducer, Owens :
broadened the
sound, perspec-
tive and geogra-
phy of country
music. He eventu-
ally became one of
its most visible per-
sonalities, as well as a
successful club owner.
Owens was also an impor-
tant, perhaps even visionary,

Performer, Songwriter And
Broadcaster Buck Owens Dies

performer Buck Owens died in  KUZZ-AM & FM and Country

Owens

broadcaster. At the time of his
passing he owned Country

Oldies KCWR-FM/Bakers-
y, field. He bought Phoe-
. nix station KTUF-AM
in 1968 and in 1970
L bought KNIX-FM/
Phoenix for a re-
ported $75,000.
KNIX began si-
mulcasting
KTUF’s Country
format shortly after
Owens bought it,
making KNIX one of
the first major-market
FM Country stations.
Owens sold KNIX and
KTUE, along with AC KESZ/ | |

OWENS See Page 9

Standalone Stations Hold Solid Value
Kagan attendees updated on ‘Less Is More,” HD, satcasting

By Jeffrey Yorke

R&R Washington Bureau
Jjyorke@radioandrecords.com

NEW YORK — In what may be
the flip side of radio consolidation,
more and more deals these days
involve one or two stations chang-
ing hands.

Single-station sales volume was
up 40% from January 2005 to Janu-
ary 2006. That's causing private eq-
uity investors to give single-station
acquisitions a closer look, and they
like what theyre seeing, according
to Gary Lawrence, President and
Vice Chairman of First Broadcast-
ing Investment Partners.

During the “Radio Values, Rev-
enues & Finance” panel at the an-
nual Kagan Radio/TV Financial
Summit, held here March 23,
Lawrence reported that the “buyer
pool has changed very signifi-
cantly, with public radio compa-
nies largely absent from the stick

market, largely due to depressed |
stock prices and the need for |
accretive deals.”

This has opened the door for
private investment groups led by
such niche-market buyers as
Spanish-language operators,
which, Lawrence said, are jump-
ing in “in a very big way,” along
with other ethnic and Christian
programmers. [

Lawrence, backed by data sup- |
plied by Kagan analysts, said pri-
vate companies accounted for
“four-fifths of recent acquisi-
tions,” adding, “Pricing has held
up, and demand is up.”

He is also optimistic that pos-
sible FCC rule changes will have
a further positive impact on the
stick market as the agency looks
to become more efficient in the
way it processes filings, to shorten

KAGAN See Page 10

PAGE 3

Phoenix-based progressive
Talk radio host Dr.
Mike Newcomb has
joined with financiers
and Air America Radio
founders Sheldon and g} .
Anita Drobny to form &
Nova M Radio. The
newly launched ven-
ture’s stated objective is
to own and operate ra-
dio stations nationwide

KPHX/Phoenix, on April 3
through an LMA with Conti-
nental Broadcasting Corp. The

Nova M Radio Formed; Newcomb KPHX GM

that will provide outlets Newcomb . day. Additionally,

for liberal programming,. Newcomb will serve as GM of
Nova M Radio will begin KPHX as part of his duties

operating its first station, with Nova M Radio.

company said it expects to an-
nounce additional ac-
quisitions and opera-
tional agreements in
the months ahead.
Newcomb’s daily
RadioLinx-syndicated
talk show will air in
morning drive on the
station while Air
America network pro-
grams will round out

Newcomb told R&R, “Radio

NOVA M See Page 8

Kane Takes PD Reins At WFLZ/Tampa

Clear Channel CHR/Pop WFLZ/
Tampa has bestowed full pro-
gramming responsibilities on
Asst. PD/afternoon driver Kane
following Jeff Kapugi’s recent de-
parture to become CC’s Regional
VP /Programming for DC-Balti-
more and PD of sister WIHT (Hot
99.5)/ Washington.

Kane, who will continue host-
ing afternoons as well as his syn-
dicated Kane's Open House Party, is
in the middle of his second tour
of duty at 'FL.Z: He did nights at
the station from 1998-2000 before
heading to XM for four years as
PD of its Pop channels.

“I'm very excited that Kane is

now only the fifth PD ever of this
legendary radio station,” said
WBTP, WFLZ & WFUS/Tampa
OM Doug Hamand. “That says a
lot about his ability and passion for
the product. I have complete faith
that he will continue 'FLZ’s domi-
nance in Tampa Bay.”

“I've always considered 93-3
‘FLZ and Tampa to be my true
home,” Kane said. “I'm thrilled to
be working alongside [Regional
VP/Programming] Brad Hardin,
Doug Hamand, [Market Man-
ager] Dan DiLoreto and, of
course, the talented 93-3 'FLZ
team.

KANE See Page 8

Denver Radio Launches KSYY & KTNI

Denver Radio’s KSYY =,

KSYY’s format is a

(Sassy 107) and KTNI % ° ~ = A] | blend of content and mu-
(101.5 Martini On The \ (AN | /| sic targeting women 35-

Rockies) launched at 6am”

| on March 22 in the Mile

High City.
KTNI is targeting men and
women 35-64, and Denver
Radio President/Market
Manager Steve Keeney

something you’d hear at
an “all-world lounge,”
with music from Norah

ertered

described the format as ,9,5/ dio stations for two years,”
q&

P

54. It features artists like

~w CaroleKing, Carly Simon,

The Carpenters, James

Taylor, America and
Chicago.

“We've been working

on developing these ra-

Keeney told R&R. “We
wanted to create unique
stations that are locally man-

Jones, Sarah McLachlan and QLT,,;;* aged and programmed, fea-

Sheryl Crow and an occasional
classic from Frank Sinatra or Dean
Martin.

turing local air talent that listeners
will recognize.”

DENVER See Page 6

Bevins Tapped As Connoisseur VP

David Bevins is joining
Connoisseur Media as
Corporate VP. In the newly
created position Bevins will
work alongside Connois-
seur’s other Corporate VP,
Larry Weiss.

Bevins most recently
served as Market Manager
for Radio One/Cleveland.
His new role with Connois-
seur will be a homecom-
ing: He served as Market
Manager for Connoisseur’s Rock-
ford, IL. cluster before the company

www americanradiohistorv com

Bevins

was sold to Cumulus in
2000.

”I am excited to be back
with my old partners,” Bev-
ins said. “I am really look-
ing forward to another great
run with the new Con-
noisseur.”

Bevins has no definitive
start date but plans to begin
his new duties at Connois-
seur headquarters in West-
port, CT within the next two weeks.
He'll report directly to Connoisseur
CEO Jeffrey Warshaw.

BEVINS See Page 8

Rahn Named PD
0f Drive/Minneapolis

ABC Radio Alternative trimul-
cast WGVX, WGVY & WGVZ
(The Drive 105)/Minneapolis has
named Chris Rahn PD. Rahn re-
places Jeff Collins, who has
moved to Active Rock cluster-
mate KXXR (93X) to do sales.

Rahn, who was most recently
The Drive’s Traffic Director, will
also serve as morning host.

Drive OM Dave Hamilton
told R&R, “Chris is a bright guy
who, in three years, has per-
formed nearly every job at the
radio station. We're confident
that he will succeed in his new
position.”

McKernan Named
VP/GM For KEZK
& KYKY/St. Louis

Jim McKernan
has been named
VP/GM of CBS
Radio’s AC KEZK
and Hot AC KYKY/
St. Louis. He re-
places Beth Davis,
who in January left
the CBS/St. Louis
cluster for a role
with Clear Chan-
nel/Chicago. McKernan begins his
new position on April 3, reporting
to CBS Radio Sr. VP/Regional
Manager Les Hollander.

"We're thrilled to have someone
with Jim’s experience join CBS/St.
Louis,” Hollander said. “His ex-
tensive track record of success
speaks for itself.”

McKERNAN See Page 8

McKernan

Van Arsdale Takes
WSM-FM PD Post;
Hays To KHAY PD

Cumulus/Oxnard, CA OM and
Country KHAY /Oxnard PD/mid-
dayer Buddy Van Arsdale is trans-
ferring to Nashville as PD of the
company’s Country WSM-FM
(The Wolf). He succeeds John
Sebastian, who left in January to
take the PD post at CBS Radio’s
WJMK (104.3 Jack FM)/Chicago.

Cumulus Sr. Programmer
Charlie Cook told R&R, “Buddy
has done a fabulous job at KHAY.

VAN ARSDALE See Page 6

Spring Forward!

Don’t forget: Daylight-saving
time begins this weekend. Remem-
ber to set your clocks forward one
hour at 2am on April 2.

March 31, 2006 Radio & Records ® 3
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Most Listeners Stayed With Raclio,
Waved Goodbye To Stern

Former competitors ‘higgest winners’ thus far

By Jeffrey Yorke

R&R Washington, DG Bureau
fyorke@radioandrecords.com

here was plenty of hoopla about Howard Stern’s move
to Sirius in early January, but new research shows 70%
of Stern’s Rock listeners stayed put and continued tuning in

to AM and FM radio stations.

The study, conducted in late Feb-
ruary by Jacobs Media, also indi-
cates that Stern mania likely peaked
in the first weeks after his arrival at
the subscription radio service pro-
vider.

Jacobs found that in markets
where Stern’s show aired in 2005,
“one-fifth of those who considered
themselves ‘regular listeners’ to his
show have subscribed to Sirius, with
one in 10 indicating they plan to do
s0.” That study continues, “This is
astrong indicator that, for commer-
cial radio broadcasters in Stern mar-
kets, the worst is over.”

The study also found that three-
fourths of these “regular listeners”

to Stern have stuck with commercial
radio morning shows, “indicating
that once Arbitron ratings settle
down, several AM/FM morning
teams and DJs will grow their audi-
ence bases in his wake.”

That points to an optimistic future
for terrestrial radio, Jacobs finds.
New morning shows on former
Stern stations are in position to hold
their own, but the biggest winners
appear to be many of Stern’s former
FM competitors around the country.

Jacobs’ study polled more than
25,000 listeners to 79 different Rock-
formatted stations. Several stations
whose listeners were included in the
sample were former Stern affiliates.

On average, defections to Sirius
were no greater among listeners to
these stations, but there was consid-
erable variation.

Some former Stern stations were
able to retain a considerably higher
percentage of his audience for their
new morning shows. In other cas-
es, defections were substantially
higher than the average for all Stern
markets.

Those who say they are likely to
buy a satellite radio this year are
leaning toward Sirius, Jacobs said.
Among Sirius subscribers in the sur-
vey, one-third of the respondents
said Stern was the key motivator for
their switch to Sirius, but most of
those who were enticed by Sirius
have already made the purchase,
with a smaller percentage indicating
they intend to buy Sirius later this
year.

Poét-Kutrihu Sales A Struggle
For New Orleans Radio

WWIL sees slight rate increase

By Adam Jacobson

R&R Management/Marketing/Sales Editor
ajacobson@radioandrecords.com

even months after Hurricane Katrina devastated the

" Gulf Coast and floodwaters ravaged the city of New
Orleans, attracting advertisers to radio continues to be a
day-to-day struggle for broadcasters in the Crescent City.

At WWL/New Orleans, 60-sec-
ond spots are being sold for $295 for
any hour between Monday at 5am
and Saturday at 8am. WWL/New
Orleans GSM Malcolm Pelham told
R&R that before Katrina, WWL was
looking at an average of $250 per
spot, rolling together the different
daypart rates.

Pelham noted that WWL — the
AM News/Talker that served as a
lifeline to the Bayou region in the
weeks following Katrina — is being
sold as “the medium of choice,” as
Arbitron has not offered stations in
the market ratings data for nearly a
year. He said, “Through itall, this is
the station that kept people in-
formed.”

Additionally, Petham said WWL
is sold out for March, and April
looks good, thanks to mayoral rac-
es in New Orleans and the suburb
of Kenner, LA. )

“There’s a lot of political pressure,
and we’ve still reduced our inven-
tory to 12 minutes an hour —but we
certainly didn’t double our rates,”
Pelham said, disputing a report in
4 ® Radio & Records March 31, 2006

“Through it all,
WWL is the station
that kept people
informed.”

Malcolm Pelham

one trade publication that cited ad-
buyer data saying ad rates are twice
what they were before Hurricane
Katrina.

“Clear Channel/New Orleans’
rates are uniformly lower than rates
pre-Katrina,” CC/New Orleans Re-
gional VP/Market Manager Dick
Lewis told R&R. The company’s sta-
tions in the market are Gospel KHEY,
Country WNOE, Sports WODT, Ur-
ban WQUE (Q93), Classic Rock
WRNO, Gospel WYLD-AM and Ur-
ban AC WYLD-FM.

Meanwhile, Arbitron has an-
nounced that it will once again
survey the New Orleans; Biloxi-

Gulfport-Pascagoula, MS; and
Beaumont, TX markets, starting
with the spring 2006 survey.
Arbitron canceled the summer
2005, fall 2005 and winter 2006 New
Orleans ratings surveys because of
Katrina, and the fall 2005 survey was
scrapped in Biloxi and Beaumont be-
cause of similar concerns. Beaumont
was also affected by Hurricane Rita.
The lack of reliable trend informa-
tion may be a concern for some.
Arbitron admits that it is practically
starting over in the three markets. In
a statement, Arbitron said that be-
cause the most recent reports it has
for the affected markets are from
spring 2005, they are “outdated and
do not reflect the markets today.”
Arbitron Sr. VP Carol Hanley
said, “We believe we can produce a
quality spring 2006 survey for these
markets, but the only way to know
for certain is to start the process.”
Arbitron will only publish the re-
sults, she said, “if we are firmly con-
vinced they meet our standards.”
The announcement comes as Old-
ies WIKL/New Orleans last week
returned to the air at its new home
at 105.3 MHz, becoming the last
commercial FM in the market to re-
turn to its regular broadcast pro-
gramming.

www americanradiohistorv com

Rockefeller Hits Brakes On McDowell’s FCC Nomination

Republican Robert McDowell’s journey to the fifth commissioner's
seat at the FCC has hit a snag. Sen. Jay Rockefeller, a West
Virginia Democrat who sits on the Senate Subcommittee on Com-
munications, placed a hold on the nomination Monday, a maneuver
that can be made by any senator for any reason before a nomina-
tion goes to a full Senate vote.

Rockefeller reportedly has concerns about accounting practices
at the Universal Service Administrative Co., which funnels millions
of dollars in subsidies for communications services to low-income
and rural areas. The program is overseen by the FCC. “Senator
Rockefeller is looking for the administration to give written confir-
mation that the Universal Service Fund accounting problem is fixed,"
Rockefeller spokesman Stuart Chapman told Reuters.

McDowell, 42, has been a senior vice president with Comptel, a
trade association that lobbies for communications companies that
compete with “big Bell” companies. He was nominated for the FCC
commissioner’s slot — the third GOP slot on the panel — by Presi-
dent Bush on Feb. 3. The FCC has been deadlocked with two Demo-
crats and two Republicans for the past year, and the addition of
McDowell would give the GOP an edge

Biggest Ad Spenders Weighed Down Radio In 2005

ccording to a review of Media Monitors data for 2005 by noted

financial analyst James Boyle, some of the largest radio ad-
vertising categories plummeted dramatically from 2004. In fact, a
3.3% spending decline was seen among the largest categories of
radio advertisers.

While the top 25 radio ad categories bought 15% more spots than
the next 175 largest ad categories in major markets during 2005,
Boyle found that the top 25 biggest spenders purchased 4.4% fewer
spots than during 2004. The next 175 largest ad categories stayed
flat, with 4.2 million spots bought in both 2004 and 2005.

Unsurprisingly, auto remained the top category for radio in 2005,
airing 1.07 million spots on radio. But Boyle says Media Monitor's
data shows 2005 to be a “Jekyll and Hyde" year for auto: Ads from
domestic carmakers fell 7% from 2004 while Asian automakers in-
creased their radio ads by 7% during 2005. As a result, Asian auto-
makers’ ad spots surpassed those of domestic automakers for the
first time,

Media — namely TV networks, cable channels, newspapers, sat-
ellite radio, magazines and online services — was the second-larg-
est ad category for radio in 2005.

The insurance industry saw the biggest growth among radio’s ad
categories during 2005 as insurance-company advertising increased
by 22% from 2004. Other segments seeing growth: home improve-
ment (up 8%) and entertainment (up 7%). Telecom advertising ex-
perienced a steep 35% drop from 2004 while department-store ad-
vertisements were off 16%, beauty and diet ads dipped 14%, and
beverage advertising fell 12%.

WMG Acquires Ryko Corporation

Warner Music Group has agreed to purchase Ryko Corp. from
an investment group led by JPMorgan Partners for $67.5 mil-

lion. WMG's acquisition of Ryko will include a music catalog of more

than 1,000 rock, folk, jazz, world, blues and alternative albums; an

independent distribution arm; and the Rykodisc label and artist ros-

ter.

“Recognized as a leader in independent music with a diverse cata-
log spanning many musical genres and eras and as an award-win-
ning independent distribution company and label, Ryko is a perfect
complement to WMG's existing businesses,” WMG U.S. Recorded
Music Chairman/CEO Lyor Cohen said. “By applying WMG's mar-
keting expertise, its strength in the digital space and its leading po-
sition in U.S. independent distribution, we're confident that we will
be able to maximize Ryko's value. We look forward to working with
Ryko's talented and passionate team in realizing Ryko’s potential.”

Rykodisc will remain a standalone label. Ryko Corp., Ryko Dis-
tribution and the Rykodisc label will all continue to be headquartered
in New York City.

Bertelsmann May Sell Sony BMG Music To Raise Cash

ccording to Monday's Wall Street Journal, privately held Ger-
man company Bertelsmann needs $6 billion by May 2007 to
buy out its only outside investor, Groupe Bruxelles Lambert SA, a
Belgian operation, and is in the early stages of selling its 50% stake
in Sony BMG Music Entertainment, which it owns with Sony.
The Sony BMG stake and BMG Music Publishing would be val-
ued at a combined $3.5 billion to $4 billion, and the sale could take
three months to complete, if it happens at all. Each side in the joint
venture has right of first refusal.
The talk of selling comes on the heels of a particularly bruising
public fight between Bertelsmann and Sony over management at

Continued on Page 6
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Charlotte, NC

Mashville, TN

Greensooro, NC

Birmingham, AL

Greenvilie-Spartanburg, SC

Knoxvilke, TN

Greemvitle-New Barr, NC

Daytona Beach, AL

Calumbia, SC

Mobile, AL

Johnson City-
Kingsport-Bristoi, TN-VA

Chattamooga, TH

Augusta, GA

Hantswilie, AL

Roanoke, VA

Jackson, MS

Pensacola, FL

Fayettaville, NC

TFyler-Longview, TX
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Montgomery, AL

Macon, GA

Huntington-Ashland, WV-KY

Myrtle Beach, SC

Wilmington, NC

Lubbock, TX

Columbus, GA

Tupelo, MS

Bowling Green, KY

Florence, SG

Panama City, FL

Wheeling, WV

Albany, GA.

Harrisonburg, VA

Bluefield, WV

Cookeville, TH

Beckley, WY

Brunswick, GA
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Sony BMG that resulted in Andrew Lack’s being dethroned as chief executive and replaced with Bertelsmann
executive Rolf Schmidt-Holtz, who had served as Sony BMG’s Chairman. Sony executives felt bullied by
Bertelsmann’s tactics, the Journal reports, and the prospect of a sale could lay the groundwork for a re-
turn by Lack, who is now servmg as the company’s nonexecutive Chairman.

Newcap Gets CRTC Approval To Buy Winnipeg AM

Newfoundland Capital Corporation, known throughout Canada as Newcap, last week said it has
received Canadian Radio-Television and Telecommunications Commission approval to purchase CKJS-
AM/Winnipeg from CKJS Ltd. The deal gives Newcap its second station in Manitoba’s largest city. The
company will pair the AM with Triple A CKFE-FM (Café 100.7). CKJS airs Christian Talk & Teaching pro-
gramming from 9am-2:30pm and in late-nights every weekday and from 6am-5pm on Sundays. Other
time periods feature various multiethnic programs. Newcap expects to close on CKJS by the end of April,
Canadian Press reports.

FCC’s Tate Names Grant Special Policy Advisor
ohn Grant comes aboard at the FCC to work with Commissioner Deborah Tate as a special Policy
Advisor after serving as a Legislative Assistant to Sen. Lamar Alexander. Grant served on the Senate Bud-
get Committee and handled such issues as telecommunications, judiciary, international trade and tax policy.
“John’s experience on Capitol Hill and his relationships with congressional staff and policy experts —
both in and out of government — will be extremely valuable as we help shape communications policy in
this dynamic digital age,” Tate said.

FCC To Grab Almost $300 Million In Reg. Fees This Year

he FCC expects to collect $289 million in standard regulatory fees late this summer, when it sends

out its usual invoices to radio and television stations. Also on its fee hit list are DBS providers, cable
and satellite operators, 800 and like-800 service providers and just about any other communications op-
eration that comes under the FCC's purview. By law, the FCC is also required to vacuum up another $10
million as part of the Deficit Reduction Act.

JRANSAGT GLANCE

All transaction mfonnatmn provided by
BiA’s MEDIA Access Pro, Chantilly, VA.

® WNSI-FM/Atmore, WBCA-AM/Bay Minette and WNSI-AM/
Robertsdale (Mobile), AL $525,000

® KBPU-FM/De Queen, AR No cash consideration

® KITA-AM/Little Rock, AR $600,000

® KWSZ-FM/Lompoc (Santa Maria), CA $1.5 million

* WGJK-AM/Rome, GA Undisclosed

® KDAN-AM (CP)/Beatty, NV $20,000

¢ WKBR-AM/Manchester, NH Undisclosed

* WWWC-AM/Wilkesboro, NC $200,000

® KSML-FM/Huntington, TX $350,000

® KCUB-FM/Ranger, TX $125,000

* WRAR-FM/Tappahannock, VA $1.9 million

® WNNT-FM/Warsaw, VA $1.4 million

R R R R ST :,,.&s

§

_ Full transaction listings, posted daily, can be found at
. www.radioandrecords.com.
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® KDWN-AM/Las Vegas, NV
PRICE: $17 million
TERMS: Asset sale

BUYER: Beasley Broadcast Group, headed by Chairman/CEQ
George Beasley. Phone: 239-263-5000. It owns 42 other
stations, including KCYE-FM, KKLZ-FM & KSTJ-FM/Las Vegas.
SELLER: Radio Nevada, headed by GM/Secretary Claire Reis-

AR

Best Strategies

Most Experience

Highest Quality

NOBODY DOES |T BETTER.

e e it i e S R - e

POINT-TO-POINTI

T_E_)|RE<:T M_A_RKETING _SOLUTlo_rg_sFF‘

Tim Bronsil 513.231.0344
Elizabeth Hamilton 703.757.9866
Mark Heiden 970.472.0131

Rick Torcasso 972.661.1361

www.ptpmarketing.com

6 ® Radio & Records March 31, 2006

wwWwW americanradiohistorv com

Benezra. Phone: 702-385-7212
FREQUENCY: 720 kHz

POWER: 50kw

FORMAT: News/Talk

BROKER: Kalil & Co.

Dollars to Date:

. Dollars This Quarter:

Stations Traded This Year:

Stations Traded This Quarter:

R DR A R S P N D B R PR

$3,084,718,312

(Last Year: $2,831,603,805)

$3,084,718,312

(Last Year: $522,253,937)

244

(Last Year: 889)

244
(Last Year: 220)

R

Denver
Continued from Page 3

Market veteran Gloria “Glow”
Neal anchors the morning show on
KSYY, focusing on topics that are of
interest to women. In the afternoon
driveslot, Dave Otto brings the male
perspective to the format.

Early listener response to the sta-
tions has been very positive, Keeney
reported, noting that Denver Radio
Director/Operations & Program-
ming Entertainment Tim Maranville
is behind the distinctive program-

“Tim has worked so hard to cre-
ate two unique formats,” Keeney
said. “The formats we're calling
‘Martini’ and ‘Sassy’ are each origi-
nal in both content and music and
fit perfectly into the discerning Den-
ver lifestyle. Plus, we believe they
represent lots of fun for both our lis-
teners and our staff.”

“It’s time for a little shakin’ and
sassin’ in Colorado,” Maranville
said. “These two very unique for-
mats, created exclusively for Den-
ver, are specifically designed to sat-

ming at KTNI & KSYY. isfy an unfulfilled audience need.”
Van Arsdale Replacing Van Arsdale as KHAY’s

Continued from Page 3 PD is Jim Hays, PD of Westwood
He really righted that ship. He un-  One’s Bright AC and Hot Country

derstands the plan for Nashville and
is the perfect programmer to keep
The Wolf heading in the right direc-
tion.”

Van Arsdale joined KHAY in No-
vember 2004. His background in-
cludes PD stints at KROW/Reno,
NV and then-Country combo WMSI
& WKTF/Jackson, MS. He has also
served as Manager/ Affiliate Rela-
tions for the Olympia Broadcast
Networks.

satellite formats. Cook said of Hays,
“Jim was a trusted member of my
inner programming circle at West-
wood One, and I couldn’t be happi-
er that he’s coming on board at
KHAY. He's just the programmer to
continue the growth the station has
seen with Buddy.”

Before arriving at WW1 six years
ago Hays programmed WHOK/
Columbus, OH and WWGY /Salis-
bury-Ocean City, MD.
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ABC Daytime Leads RADAR 88 As Audience Dips

The ABC Daytime Direction net-
work earned an average audience of
7.3 million listeners and a 2.9 rating
in RADAR 88, taking the No. 1 spot
in the March 2006 rankings com-
piled by Arbitron.

However, ABC Daytime Direc-
tion is down from 7.4 million listen-
ers and a 3.0 rating in RADAR 87
and down from an average audi-
ence of 8.2 million listeners and a 3.3
rating in RADAR 86.

Taking second place in RADAR
88 is Jones MediaAmerica TWC Ra-
dio, which attracted an average au-
dience of 5.8 million listeners and a
2.3 rating. That's up from nearly 5.3
million listeners and a 2.2 rating in
RADAR 87, when the network fin-
ished in third place. Jones Media-
America TWC Radio was ranked
No. 5 in RADAR 86.

Slipping from No. 2 to No. 3 in
RADAR 88 is ABC Prime Access Ra-
dio, with an average audience of 5.7
million and a 2.3 rating. That's com-
pared to an average audience of 5.8
million and a 2.4 rating seen in
RADAR 87.

Westwood CBS News Primetime,
Dial-Global Complete FM and ABC
Morning News Radio are ranked
fourth, fifth and sixth, respectively,
with Westwood receiving a 2.2 rat-
ing and Dial-Global and ABC Mom-
ing News Radio each eaming a 2.1
rating.

McKernan
Continued from Page 3

McKernan joins CBS/St. Louis
with more than 18 years of broadcast
management experience, having
most recently served as VP/GM of
Emmis CBS affiliate KMTV-TV/
Omaha. He has also served as VP/
Market Manager of Journal’s eight-
station radio cluster in Omaha and
done a stint as VP /Station Manager
for Pappas’ KPTM-TV & KXVO-TV
in Omaha. McKernan began his ca-
reer in sales at the legendary WOW-
AM/Omaha.

“I am excited to join the great
team of radio professionals at KEZK
& KYKY and look forward to being
part of future successes with them,”
McKernan said. “The opportunity
to be part of CBS Radio in St. Louis
is a great honor. I look forward to
continuing the tradition of great lo-
cal radio in the Gateway City.”

Nova M

Continued from Page 3

is the most powerful medium in the
country and one of the few remain-
ing outlets that allows for meaning-
ful discussion of the issues that
impact the daily lives of all Ameri-
cans.

“To be a part of Nova M and the
initiative to bring this type of Talk
to the Phoenix market, as well as
others in the future, is very exciting
and something I'm proud of.”
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Three Premiere networks and
ABC News/Talk Radio round out
the top 10: Premiere Momning Drive
AM, Premiere Emerald Plus and
Premiere Mediabase finished sev-
enth, eighth and ninth, respectively,
with each seeing a 1.8 rating. ABC
News/Talk saw a 1.6 rating, just
beating out No. 11 Premiere Sap-
phire Plus.

RADAR 88, which covers the pe-

riod from Jan 6, 2005 to Dec 14,
2005, includes four new networks
— Premiere Morning Drive FM,
Premiere Select, Premiere Spec-
trum and Premiere Urban Two.
With the addition of those four of-
ferings, RADAR now reports 56
networks. RADAR 88 also sees a
sample-size increase from 95,000 to
100,000.
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1 ABC Daytlme Direction Network *
2 Jones MediaAmerica TWC Radio Network *
3 ABC Prime Access Radio Network
4 Westwood CBS News Primetime Network *
5 Dial-Global Complete FM Network *
6 ABC Morning News Radio Network *
7 Premiere Morning Drive AM Network
8 Prerhiere Emerald Plus Network *
- 9 Premiere Mediabase Network *
10 ABC MNews/Talk Radio Network *
11 Premiere Sapphire Plus Network *
12 Westwood CBS Mix Weekend Radio Network *
13 ABC Young Aduilt Radio Network *
14" Dial-Global Contemporary Network *
Premlere Diamond Plus Network * .
16 Ameﬂcan Urban Pinnacle Network* =~
17 American Urban STRZ Entertamment Network *

19 Premiere Spectrum Network
20 &Premiere Pegrl Plus Network *

* Mo broadcasts in one or more component dayparis.
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— Adam Jacobson
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Premiere Radio Networks Ups Tepper To SVP

remiere Radio Networks has elevated Beth Tepper from VP/Mar-
keting & Promotions to Sr. VP/Marketing & Promotions. In her new
role she will continue to work with advertisers on custom client promo-
tions, special events and integrated marketing opportunities. She will re-

main based in Sherman Oaks, CA.

“Beth has an absolutely outstanding track record in the radio industry;
said New York-based Premiere Sr. VP/Sales Dan Metter, to whom Tepper
reporis. “Her ability to develop high-profile promotions through her cre-
ativity, energy and passion make her a genuine asset to our team.”

Before joining Premiere Tepper was VP of Market Leader, where she
helped create and syndicate Radio Wheel of Fortune. She has also served
in various sales positions at TM Century, Cox Broadcasting and CBS

Radio.

In other Premiere news, Sara Morgan-Moscowitz has been hired as
Sr.VP/Network Marketing & Client Solutions, and Susan McDonald has
been brought on as Chicago-based VP and Regional Sales Manager.

Morgan-Moscowitz was most recently Marketing Director for cable TV
network the Discovery Channel. McDonald has spent many years in Chi-
cago radio, most recently as a Sr. AE for WBBM-AM. She’s also been a
Sr. AE for Chicago radio stations WLS, WGN and WPNT.

Kadarusman Lipari Now Zomba Marketing Chief
omba Label Group has upped Sr. VP/Special Projects & Marketing
Julia Kadarusman Lipari to Sr, VP/head of marketing. She’ll work

with Zomba President/CEO Barry Weiss and GM/Sr. VP, Sales & Market-

ing Tom Carrabba on marketing and artist-relations campaigns. Kadarus-
man Lipari will also oversee all the label group's marketing departments

and work out of its New York offices.

“Julia has been a part of the Zomba/Jive Family for many years and has
grown tremendously with the company,” Weiss said. “l am really proud of her
and excited for all of us as she embarks on this next phase of her develop-
ment in tandem with the next level of growth at the Zomba Label Group.”

Fisher Promotes Roberts, Dunlop

, day Sunday, Gam-midnight, persons 12+ total L1.5,

N

Minton Minted Radio Disney/Philly Station Mgr.

Robert Minton has accepted the
role of Station Manager for ABC
0&0 WW]Z (Radio Disney .
640 AM)/Philadelphia.

skills I have developed in my
10 plus years in the radio industry.
=wwm After meeting and inter-
| viewing with Radio Disney

Fisher Regional Radio Group President/CEO Larry Roberts is adding du-
ties as Fisher Communications VP/Radio. He replaces Rob Dunlop, who
has been upped to the newly created role of VP/Developing Media, over-
seeing a new operational division that includes Fisher’s Internet and mo-
bile media businesses.

Roberts will now have oversight responsibilities for all of Fisher’s radio
stations, including the 24 stations that make up the Fisher Regional Radio
Group and News KOMO, Talk KVI and Hot AC KPLZ (Star 101.5) in Seattle.

“Larry has done an excellent job with our Regional Radio Group, and
adding this responsibility is a recognition of his good work,” Fisher Com-
munications President/CEO Colleen Brown said. “And Rob has shown a

Minton currently serves
as Director/Marketing for
ABC Radio/Washington, |
DC’s Smooth Jazz WJZW [
and Hot AC WRQX (Mix
107.3). His final day at those
stations is set for April 7,
and he’ll begin his new du-
ties in Philadelphia on April
10.

“Iam very excited about the new
opportunity that is ahead for me,”
Minton said. “I am a strong be-
liever in ABC’s parent company,
Disney, and I really wanted to get
more involved with this incredible
brand.

“In addition, this is a great oppor-
tunity for me to grow and use all the

Bevins
Continued from Page 3

“We are delighted that David has
come back to the Connoisseur fam-
ily,” Warshaw said. “We are poised
for continued growth, and David
will be an important part of our com-
pany as we move forward.”

Minton

Regional Director/North-
1 east Jennifer Hansen and
# Radio Disney VP Drew
| Korzeniewski, I knew that
A under their guidance and
leadership I would be very
successful in this position.”

Minton also expressed
sadness at leaving the team
at ABC Radio/Washington.
“I have really enjoyed working with
everyone,” he said. “[WJZW PD]
Carl Anderson and [Mix OM/PD]
Kenny King have become great
friends. Of course, I need to thank
former WJZW & WRQX VP /Sales
[now-ABC Radio Networks Presi-
dent] Jim Robinson for everything
he has done for me.”

Kane
Continued from Page 3

“It's an honor to follow in the
footsteps of the legendary past
programmers: Marc Chase, B] Har-
ris, Jeff Kapugi, Dom Theodore
and Jeff Kapugi — because Jeff
never stopped reminding me that
he was PD twice.”

www americanradiohistorv com

clear vision for what these new forms of media can become for Fisher.”

Provident Acquires Flicker Records

Provident Label Group has ac-
quired Flicker Records, its catalog
and its children’s label, Big House
Kids. Beginning April 3, all sales of
Flicker Records titles will be handled
by Provident-Integrity Distribu-
tion in the CBA market and by
Sony RED in the general market.

EMI CMG Distri-

velop the artists on the Flicker ros-
ter.”

“Terry Hemmings and the Provi-
dent Label Group are committed to
artist development,” said Flicker VP/

Marketing Troy Vest. “This tran-

sition is a natural progression for
p" our artists in that it will allow us

to not only work

bution will continue proyldent label group with the best A&R

to process catalog
orders for Flicker
Records titles through
March 31. Provident-In-
tegrity Distribution and

and marketing team
in Christian music, but
also to work hand-in-
hand with Provident-In-

flickerrecords tegrity Distribution, Red

Sony RED will begin
processing catalog orders on April 3.

“[Flicker’s] Troy Vest, Mark Stuart
and Will McGinnis are very talented
and have a solid track record of at-
tracting and developing indie rock
acts,” said Provident Music Group
President/CEO Terry Hemmings.
“We're thrilled for them to join our
company and looking forward to
working with them to further de-

Distribution and the Red
strategic marketing teams. We
couldn’t be more excit

Flicker’s current roster includes
Monk & Neagle, Pillar, T-Bone, The
Swift, Everyday Sunday, Kids In
The Way and Staple. In 2006, Flicker
has plans to introduce the artists
Fireflight, eleventyseven, Flatfoot 56
and Until June.

=
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Chiang

Continued from Page 1

Houston RVP/Market Manager
Caroline Devine.

“Johnny has been a key player in
our organization and has clearly dem-
onstrated his leadership capabilities
with many contributions to our entire
Houston team,” Devine said. “He is
a passionate programmer, manager

Chiang began his radio career in
1991 in his hometown of Los Ange-
les as the morning show producer at
KFI/Los Angeles under then-owner
Cox Radio. “I remember when Dr.
Laura Schlessinger and Rush Lim-
baugh were just starting out there
on weekends,” Chiang told R&R.
“Tt was a very exciting time.”

Chiang shifted to Cox/Los Ange-
les AC clustermate KOST in 1993,

He transferred to Cox/Houston in [
2000 as KHPT’s PD, assisting with |
the launch of the station’s ‘80s for- |
mat.

“I'm truly honored and excited
by this tremendous opportunity,” |
Chiang said. “I already have a |
great relationship with KHPT PD
Dain Craig and KLDE PD Ron 1
Parker. I look forward to continu-
ing to work with them at Cox Ra- |

and coach who also makes it fun to  working his way up from Asst. PD/  dio/Houston.”
come to work every day.” MD to PD over the next eight years. — Sarah Vance |
Owens “He knew it was the right busi-  grouped with Owens as purveyors

Continued from Page 3

Phoenix, which he acquired in 1997,
to Clear Channel in 1999,

Buck’s son, Michael Owens, ran
the Phoenix radio operation from
1978 until its sale. He said of his
father’s passion for radio, “Buck
wanted to own radio stations be-
cause he really loved the business.
He was a DJ and part-time salesman
at this little bitty AM daytimer in
Washington state over 40 years ago
and just fell in love with the business.

“I can’t begin to tell you how
many times over the years his finan-
cial advisers told him not to buy any
radio stations, especially the ones in
Phoenix. But he went ahead and
bought them anyway. And when
they weren't doing well after three
or four years, his advisers told him
to sell them. But he always said no
because he loved being a broad-
caster.

ness decision to sell the Phoenix ra-
dio stations, but it was also very sad
for him because he loved owning a
Country radio station like KNIX.”

Owens’ musical gifts began to
blossom with his 1951 move to
Bakersfield. He worked in the clubs
and up through the ranks of studio
musicians. During a stint as a radio
and television broadcaster in Pu-
yallup, WA, Owens scored his first
real hit with 1959’s “Under Your
Spell Again.”

He moved back to Bakersfield
and began reeling off a succession of
hits that stretched more than a de-
cade. His rock-influenced guitar
playing and incorporation of the
Fender Telecaster into country re-
cordings immediately distinguished
him and his sound.

One of his early bandmembers
was Merle Haggard, who, along
with Tommy Collins and Wynn
Stewart, would eventually become

of the Bakersfield sound. Their
punchy honky-tonk contrasted with
the highly produced Nashville
sound in favor at the time.

Owens’ hits included “Foolin’
Around,” “Together Again,” “T've
Got a Tiger by the Tail” and “Act
Naturally,” which was covered by
The Beatles on their 1965 album
Help! His first national television
show, Buck Owens’ Ranch, launched
in 1966, with Hee Haw starting on
CBSin 1969 and continuing through
1986.

An astute businessman, Owens
took ownership of his Capitol
Records masters in 1980. Coaxed
out of semi-retirement by Dwight
Yoakam in 1988, Owens enjoyed
another hit on the pair’s duet on
“Streets of Bakersfield.” He con-
tinued to play shows at his own
Crystal Palace nightclub, includ-
ing a show the evening before his
death.

MARRIAGES

o Artist manager Faith Que-
senberry to singer-songwriter
Mitch Malloy, Dec. 14, 2005.

* Recording artist Lila Mc-
Cann to Mike Wolofsky, Nov. 20,
2005.

BirTHS

» GrassRoots Promotion Man-
aging Partner Nancy Tunick,
husband/Hometown News
member Scott Whitehead, son
Louis Erick Whitehead, March
22

* WKHX/Atlanta afternoon
personality Cadillac Jack, wife
ABC/Atlanta AE Donna Choate,
daughter Charlotte Anne, March
10.

ConpoLENCES

+ Radio broker and owner
Chester Coleman, 62, March
19.

* Legendary R&B artist King
Floyd, 61, March 6.

* CHED/Edmonton Asst,
News Director Warren Hender-
son, 50, March 1,

+ KVTA/Ventura morning
show host Dave Ciniero, 58,
Feb. 17.

= Broadcasting executive
Arthur McCoy, 88, Feb. 10.

* Former Texas State Network
head Stanley Wilson, 90, Feb. 7.

* FormerWGY/Albany, NY Break-
fast With Bill host William “Bill”
Edwardsen, 78, Feb. 6.

* Promo vet Geno Rumple, 64,
Feb. 4.

¢ Bluegrass pioneer Louise
Scruggs, 78, Feb. 2,

¢ Ohio radio pioneer Richard
Klaus, 86, Jan. 29.

* Veteran radio programmer and
station owner Don Keyes, Jan. 23.

¢ Carter Family member Janette
Carter, 82, Jan. 22.

* Former Jackson, TN air talent
Dave Shaw. 49, Jan. 22.

* “Omaha’s first DJ” Charles
“Sandy” Jackson, 84, Jan. 16.

* Longtime NFL Rams broad-
caster Jack Snow_62_ Jan. 9.

* Longtime broadcaster, consult-
ant and broker Ron Kempff, 69,
Dec. 31, 2005. ;

< Former KPLM/Minot, ND
Sports Director Russ Smith, Jan.
T

* KXUS/Springfield, MO midday-
er Mark McClain, 36, Jan. 4.

« Cincinnati Talk radio pioneer
Ted McKay, 77, Dec. 22, 2005.

* Former ABC TV President Wal-
ly Schwartz, Dec, 14, 2005.

* Red House Records President
Bob Feldman, 56, Dec. 11, 2005.

Classical: WQXR/New York midday
host Jeff Spurgeon and morning host
Annie Bergen will swap shifts, starting
March 6. The rest of the lineup remains
the same.

National Radio: Premiere Radio Net-
works’ Fox Sports Radio adds WSKR-
AM/Baton Rouge, LA; XHBCE-FM/Ti-
juana-San Diego; WZNN-AM/Ashe-
ville, NC; WLNI-FM/Lynchburg, VA;
WZZK-AM/Birmingham; and WBIG-
AM/Aurora, IL to its roster of affiliates.
Also at Premiere, WBIG-AM becomes
an affiliate of At Home With Gary Sulli-
van, while KFLD-AM/Pasco, WA adds
Sullivanand The Dr. Dean Edell Show.

Premiere’s The Glenn Beck Pro-
gram welcomes new affiliates WTAR-
AM/Norfolk; KVOR-AM/Colorado
Springs; WSGW-FM/Saginaw, M|;
KTLK-FM/Minneapolis; WIST-AM/New
Orleans; KRGI-AM/Grand Island, NE;
and KTMM-AM/Grand Junction, CO,
while WRKO-AM/Boston adds the
show’s weekend edition.

News from Envision Radio Net-
works: “American Biker Minute” adds
WKKY-FM/Cleveland; WSDM-FM/
Terre Haute, IN; KJEZ-FM/Paducah,
KY; and WKLQ-FM/Grand Rapids as
affiliates. KCQQ-FM/Davenport, |A;
WHDQ-FM/Lebanon, NH; and WQBJ
& WQBK/Albany, NY add the Classic
Rock version of Envision’s The Chop
Shop Radio Show, while Envision’s
BitXchange moming show prep service
welcomes affiliates KCXX/Riverside,
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Cumuius Chairman/CEO Lew
Dickey said, “We view our partici-
pation in this cell-phone-basad elec-
tronic-measurement test as an es-
sential first step. We are strongly
committed to the development and
subsequent rollout of an electronic
measurement technology that ac-
curately captures all radio listening
in a timely and efficient manner”

Univision Radio will encode its
seven stations in Houston for the
smart cell phone: Spanish News/
Talk KLAT, Regional Mexican
KLTN, Spanish Contemporary
KOVE, CHR/Rhythmic simulcast
KPTI & KPTY, Regional Mexican
KQBU and Tejano KRTX-AM.

Univision Radio President/COO
Gary Stone said, “We appreciate
that the Media Audit/lpsos sees the
growing importance of the Hispan-
ic community. We also applaud the
Media Audit/lpsos for establishing
an ethnic advisory committee that
will focus on appropriately survey-
ing the Hispanic listener”

Liberman is the owner of seven
stations that serve Houston: Re-
gional Mexican KJOJ & KTJM (La
Raza), Spanish News/Talk KLAT
{La Tremenda), Regional Mexican
KQUE-AM (Radio Ranchito),
News/Talk KSEV and Spanish Con-
temporary simulcast KIOX & KQQK
{XO Radio).

Liberman Corporate VP Winter

Horton said, “It is great that the
Media Audit wants to work with us
to get the best representation of
radio listening. The way radio is
measured has a direct impact on
the size of the audiences, and that
has a direct impact on radio reve-
nue.

“We are interested in research
that fairly and accurately shows the
strength of Hispanic radio listening
in our markets. The novei and ex-
tensive studies the Media Audit has
planned for Houston show the com-
pany’s principles in doing the reg-
uisite research needed by the in-
dustry”

The three companies join Clear
Channel, Cox Radio, CBS Radio
and Radio One in agreeing to en-
code their respective Houston sta-
tions for TMA/Ipsos’ forthcoming
test. TMA says 37 stations are now
encoded for its smart-celi-phone
technology.

in related news, the Media Audit
has enlisted the consulting servic-
es of Doneraile Intemational, a stra-
tegic marketing firm led by former
Arbitron Radio Group Services
head Les Toichin.

Tolchin spent 20 years at Arbitron,
holding the titles of VP/National
Radio Sales and Sr. VP/Sales &
Marketing, National Group Servic-
es. He was also Sr. VP/Business
Development, Portable People
Meter, working closely with the
team that helped bring Arbitron’s
PPM to its current rollout.

Weiner
Continued from Page 1

Bristol, CT. He’s nationally recog-
nized as one of the leading Sports
radio programmers in the country.
Adding someone of his caliber and
experience is an indicator of the
growth that ESPN Radio is experi-
encing in Boston.”

The move to Boston from Tri-
bune News/Talker WGN marks a
return to Sports radio for Weiner,
who programmed ABC Radio’s
Sports WMVP/Chicago before his
move to WGN nine months ago.
Before joining WMVP he served as
Asst. GM/Director of Program-
ming for ESPN Radio at the net-

work’s Bristol, CT headquarters.
His radio resume also includes
stints as PD of KMPC/Los Ange-
les, Exec. Producer at WFAN/ New
York and a producer for the NBC
Radio Network.

While Weiner was very compli-
mentary about his experience over
the past year at WGN, he is clearly
enthusiastic about returning to
Sports radio. “I'm very excited to be
back with the ESPN family, where |
spent some of the best years of my
career,” he said. “Boston is a great
sports town, and ESPN is a great
sports name. I'm looking forward to
helping ESPN build its brand in
Boston.”

WVNS/Nashville, KMXB/Las Vegas and
KCCN-FM/Honolulu.

The Lex & Terry Morning Radio
Network selects Envision to syndicate
and grow its existing network. KLKX/
Lancaster, CA adds Envision’s The
Rockin® '80s. Looking Up to Number
Qne: The Count-Up Show inks WMT/
Cedar Rapids, |A as an affitiate. Nation-
al Lampoon’s Comedy Countdownwel-
comes KTLK-FM/Minneapolis as an af-
filiate. KDMX/Dallas becomes an affili-
ate of Envision’s Guest Services daily
guest-booking service.

ABC Radio Networks’ Satellite Sis-
ters program adds WLIB/New York as
an affiliate ... The one-minute “Jeanne

Wolf's Hollywood™ gossip feature is now

available to ABC News Radio affiliates
every Friday on both What Else Is News
and the Weekend Afternoon Features
Feed ... ESPN Deportes Radio, a 24-
hour Spanish-language sports radio
network, is now available on Sirius Sat-

ellite Radio, which is also set to launch
the weekday call-in show Court TV
Moming Radio on March 20.

TeshMedia’s John Tesh Radio
Showwelcomes new affiliates KYXY/
San Diego; KQCS/Quad Cities, IL-IA;
WQLV/Millersburg, PA; KPEZ/Austin;
and WSIM/Florence, SC. The show
airs in mornings on WSNI/Philadel-
phia and WECB-FM/Appleton, Wl and
in middays on WYSF/Birmingham;
KZSQ/ Sonora, CA; WYSF-FM/Bir-
mingham; and WKEY-FM/Key West,
FL.

It is in aftemoon drive on WKJY/
Nassau-Suffolk; KKLI/Colorado Springs;
KMQNAIbuquerque; WKEY/Key West,
FL; KLTW/Bend, OR; and WFDL/Fond
Du Lac, Wl and in nights on WMYB-FM/
Myrtle Beach, SC; WPEZ-FM/Macon,
GA; WJIPT-FM/Ft. Myers; KQCS-FM/
Quad Cities, IL-IA; WQLV-FM/Millers-
burg, PA;WPBX-FM/Crossville, TN; and
WSIM-FM/Florence, SC.
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Kagan
Continued from Page 3

regulatory cycles and to simplify
the way it allows marginal signals
to be upgraded and improved.

The newfound love for single-
station deals comes at a good time
for would-be buyers.

"It's a very easy time to borrow
more than enough money to do
what you want,” Media Venture
Partners Managing Director Elliot
Evers said. “There’s a lot of capi-
tal sloshing around the world,
looking for a home. There are new
radio companies being formed
every day.”

Evers said the revived interest
in standalone stations has also bol-
stered station values, keeping pric-
ing multiples at about 12 times
cash flow. “We still see pretty good
opportunity in the radio industry,”
he said.

Multicasting: HD Radio’s
‘Killer App’

Radio is unleashing its biggest
change since FM: HD Radio and
multicasting. And the results are
“good early on,” iBiquity Presi-
dent/CEO Bob Struble reported at
the Kagan Summit. “If you believe
what is driving people to the iPod
is content, then you’ll be able to
get back audience with multicast-
ing,” he said.

For instance, Oldies and Coun-
try formats, both missing from the
dial in the Big Apple, are now be-
ing offered on New York HD
multicasts.

While multicast stations will
likely have no advertising for the
immediate future and may even-
tually be subscription-based, op-
erators could generate revenue
from text-messaging technology.
Struble pointed to Howard
University’s WHUR-FM/Wash-
ington, an early adopter of HD
Radio, and how it’s successfully
selling brief commercial text mes-
sages for $25.

He also said HD's recording ca-
pability will help propel its popu-
larity, giving listeners control of
programming and allowing them
to catch what they’ve missed.

HD Radio is being offered as
factory-installed equipment in
BMWs and will be available from
30 receiver manufacturers by
year's end, with some devices also
capable of receiving satellite radio
and playing MP3s. An HD Radio
receiver can currently be pur-
chased for as little as $270.

A Look At ‘Less Is More’

When it was first proposed,
nearly 18 months ago, Clear
Channel’s “Less is More” inven-
tory-reduction program raised a
lot of eyebrows. But if NRG Media
President/CEO Mary Quass
wasn’t a believer at first, she’s cer-
tainly a convert now. In fact, she
told Kagan attendees that radio

10 @ Radio & Records March 31, 2006

inventory reduction “probably
should have happened 15 years
ago.”

Quass said she’s now “looking
at inventory, looking hard at ad-
vertising and programming.” She
said, “We could cut inventory to-
day, and that would be a good
start” toward reinvigorating the
industry.

Quass also believes “quarter-to-
quarter business has hurt our in-
dustry tremendously.” She went
on, “While you are trying to do
long-term business, [selling to
meet quarterly sales budgets]
forces you to talk out of both sides
of your mouth.”

Quass said she is more optimis-
tic today about the direction of ra-
dio than she was just five months
ago, saying, "I think we’ve hit that
fork in the road” with new tech-
nology, and, “We've smelled the
coffee.”

She's excited about the advent
of HD Radio, which she character-
ized as “fabulous.” She said, “The
good news is that it gives us an op-
portunity to improve our business.
What I don’t want is what will hap-
pen if you have 30 stations multi-
casting, which is that some of the
stations will be crap. But we’ll get
past that.”

37 Million Satcaster
Subs By 2010

Last year CIBC World Markets
Director and Research Analyst Ja-
son Helfstein told Kagan Radio/
TV Summit attendees that satellite
radio is “a real business that is here
tostay.” He reiterated that position
last week, saying XM and Sirius
will likely see a combined 37 mil-
lion subscribers by 2010.

With 10.5 million subscribers al-
ready tuning to XM and Sirius, the

growth rate for satcasting has been
faster than for both the cable and
satellite TV industries and just
slightly behind that of Apple’s
iPod, Helfstein said. He also
pointed out that HD Radio will not
be terrestrial radio’s be-all, end-all
competitive weapon against satel-
lite radio.

“HD is coming, but why will
people care?” Helfstein said, say-
ing digital music programming
alone won't reverse the tide for
AM and FM broadcasters. “Radio
has lost share for five straight
quarters,” he noted.

Yet Helfstein said that Clear
Channel’s "Less is More” initiative
“has clearly had an impact, be-
cause fewer listeners left radio in
2005.” He encouraged program-
mers to “golocal and give us some-
thing you can’t get elsewhere, such
as high school football games and
community events.” He said, “Ra-

dio must concentrate on local pro-

gramming to remain relevant.”

Radio Not Going Away
Anytime Soon

Wells Fargo Foothill Director/
Media Organizations James Dow-
ney is about as bullish on radio as
they come. While he understands
that satcasting and iPods are get-
ting a lot of media attention, he
noted, “Habits change slowly, and
people love a bargain.”

And just in case attendees were
getting carried away by the zeal
with which satellite radio was dis-
cussed, Downey was there to re-
mind the Kagan crowd that radio
is ubiquitous, with more than 1 bil-
lion receivers in the hands of lis-
teners. He said, “Broadcasting is
free. Let’s not lose sight of that.
Radio is not a product that is go-
ing to disappear quickly.”

San Francisco
Continued from Page 1

CBS Radio, and I'm thrilled to
have him join the San Francisco
team in this programming capac-
ity,” Harvill said.

“I'love San Francisco,” Preston
told R&R. “And I'm from there, so
I'm very happy to be going home.”

Additionally, Ken Kohl will
now be advising CBS Radio’s six-
station San Francisco cluster as
VP/News & Talk Programming
while continuing to serve as VP/
GM at Talk KIFR/San Francisco.

“Ken did a terrific job launching
KIFR, and we're fortunate to be
able to utilize his extensive News
and Talk experience as an adviser
to the entire cluster of stations,”
Harvill said.

“T've spent over 20 years partici-
pating in newsrooms and the
News/Talk format,” Kohl told R&R.
“I'm glad that CBS/San Francisco
is tapping in to my roots and the
experience that I have.

“FM Talk is the next generation.
It’s where the format is going in
the future, and I'm excited to be a
part of it.”

Kohl previously served as Clear
Channel/Northern California Di-
rector/News/Talk Programming,
overseeing programming for CC’s
Talk KNEW & Talk KQKE /San
Francisco, as well as News/Talk
KFBK & News/Talk KSTE/Sacra-
mento.

With Preston and Kohl moving
into new posts at CBS Radio’s San
Francisco cluster, KCBS Director/
News & Programming Ed Cavag-
naro will continue in his current
role.

“Ed is a valued and senior mem-
ber of the KCBS management
team,” Harvill said. “His veteran
leadership has proved invaluable
as we'verapidly expanded the KCBS
brand to include streaming, pod-
casting, a website and, shortly, an
FM HD2 channel.”
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Primetime Phil

Finally, a face to go with all those voices

» adio is an incredibly intimate and yet anonymous medium
% for the voice behind the microphone. While even local
weekend TV reporters are recognized in line at Starbucks,
highly rated radio personalities often go about their lives un-
recognized even by those who will passionately tell you how
much they feel they know the person behind the voice they lis-

ten to every day.

In the case of Phil Hendrie, he’s not only
the somewhat anonymous face behind his
own voice, but also the face behind the cast
of eccentric characters that populates his
nightly Premiere Radio Networks syndicat-
ed show. Hendrie’s ability to go unnoticed
in the checkout line at 7-Eleven could soon
end, however, as his new primetime NBC-
TV comedy, Teachers, gets a six-week tryout
on the peacock network.

In the new sitcom, which debuted March
28, Hendrie plays cynical history teacher
Dick Green, one of an ensemble cast of char-
acters who teach at a
fictional New Jersey
high school. The edgy
comedy, which airs
Tuesday nights at 9:30,
is being executive-pro-
duced by network-
comedy veterans Matt
Tarses (Scrubs) and Bill
Wrubel (Will & Grace).

I recently caught
up with Hendrie —
who divides his time
these days between a Hollyweod TV
soundstage and Premiere’s SoCal broadcast

Phil Hendrie

studios — to learn more about his new TV
show and to get his always colorful, can-
did and unpredictable insights on the me-
dia business.

R&R: Tell us a little about Teachers and in-
troduce us to Dick Green.

PH: The show is about six teachers who
work at a rundown high school in New Jer-
sey, all with various attitudes about their
jobs. Dick Green is a pretty cynical and dis-
enchanted guy who has been through 30
years of the education system, and his phi-
losophy now is to do as little, say as little
and get by with as little as he can.

But that attitude doesn’t speak to a deep-
er feeling that he has that he really can change
things but has to be subversive to doit. He’s
constantly trying to talk his fellow teachers
into breaking the rules and jamming up the
system as much as possible.

All of the teachers — in their own way —
are just trying to do their jobs as well as pos-
sible. Some do it by being extremely cynical,
others by being suck-ups, and others by be-
ing pie-in-the-sky types. Together, we make
up a very funny ensemble.

What makes the show original is, while

!-.

HEY, WE STILL DREAM OF JEANNIE Actress Barbara Eden struck a signature pose while

chatting with former | Dream of Jeannie co-star Larry Hagman and ABC News Radio Entertainment
Correspondent Bill Diehl about the recent DVD release of | Dream of Jeannie: The Complete First

Season. Seen here (I-r) are Diehl, Eden and Hagman.

“The writers created a
character in Dick Green
that I really got when |
read him. He’s a
curmudgeon, but with a
sense of humor and
compassion.”

there’ve been a lot of shows about students
in high school, this show is about the teach-
ers and their lives. We have a bar where we
all hang out and a smoking lounge behind
the school where Dick likes to barbecue
steaks while catching a smoke.

Ré&R: Is Dick Green a product of Phil Hen-
drie or of the show’s writers?

PH: The writers created a character in
Dick Green that I really got whenIread him.
He’s a curmudgeon, but with a sense of
humor and compassion. He really does like

his job and he cares about the kids, and
that’s why he stays.

But I saw Dick as a cynic and curmudg-
eon who also has fun, and I was able to
show the producers that side of him. Hey,
any guy who barbecues steaks out back of
the school can’t be all bad. So while they
didn’t specifically write this character for
me, he resembles a lot of the characters on
my radio show.

R&R: This isn't your first TV pilot. How does
it differ fron past projects youve been involved
in?

PH: Well, first of all, this one went to se-
ries. The first show I was involved in was
called North Hollywood. 1t was a lot of fun —
it was an improv show — but it didn’t get
picked up. Then1did a show called A-USA,
where [ wasn't part of a cast, I was a fea-
tured player. That one did get picked up,
but I was only in intermittent episodes as a
guest star.

Then [ did a pilot for NBC called Phil at
the Gate, which was centered on a charac-
ter who was based on me, but it didn’t get
picked up. Then I did a pilot for Fox Tele-
vision that was basically an animated ver-
sion.of Phil at the Gate, except it showed me

Continued on Page 12
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Continued from Page 11

as a talk show host who lived in a gated
community. It was also a lot of improv, but
it didn’t get picked up.

The Teachers pilot was something that did
not originate with me; I was simply hired
as an actor. It got picked up for six episodes
as a midseason replacement, and we’ll see
how it goes.

This show is the first time that someone
didn’t say, “Let’s make a TV show about
Phil.” This time the producers saw me asan
actor, which is what I do every night on my
radio show. I play a variety of fun and inter-
esting characters. So what's really different
about this time is that instead of it being a
show about Phil Hendrie and his cast of char-
acters, I'm an actor in the cast.

R&R: Contrast doing TV with doing your
daily radio show.

PH: Let me tell you, I could get used to
this. 1 don’t have to write the show; alll have
to dois create and perform the character. All
things considered, it’s something I would
love to do full-time. Hey, doing the radio
show is great, but it’s a grind to walk in ev-
ery day to that blank canvas and have to
paint something on it.

But the radio show is probably a more se-
cure gig and something I could ultimately
make a better living at. And it is nice to be
able to control all the elements, as I do with
the radio show. So I don’t want to give up
radio —it’s who I am, and it’s what I do.

Frankly, the TV show is probably the
greatest promotional vehicle ever for a ra-
dio show. You can buy all the billboards you
want, but if you have your face on a TV se-
ries — even if it’s only for six weeks — peo-
ple will, hopefully, get to know you more
than they already do.

R&R: Do you sense any renewed interest in
your radio show after all these years due to the
recent evolution of Talk radio?

PH: What's happening in Talk radio is not
unlike what happened when music radio
moved from block programming of various
styles on a single station to individual sta-
tions all playing one style of music — rock
on this station, country on that one, classic
rock on another.

Talk radio has begun to split, too, and there
is no longer a uniform style. There’s News/
Talk — which is defined by shows like Rush

Limbaugh and Sean Hannity — and then
there’s alternative or entertainment Talk,
which is the kind of Talk radio [ do.

What's being discovered is that entertain-
ment talk shows belong on their own sta-
tions every bit as much as shows that cater
to traditional News/Talk belong on their
own stations. Trying to shoehorn alternative
talk shows between traditional News/Talk
shows on a station simply confuses the au-
dience. It also frustrates your marketing and
promotional approach.

Companies are beginning to see the need
to create new stations for this alternative
entertainment talk approach, as CBS Radio
is now doing, for example, with its Free FM
format.

R&R: Who do you view as the best practitio-
ners of that entertainment talk style of Talk ra-
dio?

PH: Certainly, Howard Stern. He re-cre-
ated the modern talk radio show. Then you
have Jim Rome. Although he’s considered
a sports talk host, his show is a whole lot
more than that. There’s Neil Rogers down
in Miami, who is a great raconteur, and I
would count myself among that group. So
there are not a lot of them. We need to work
harder at finding and developing the talent
that’s out there for this kind of Talk radio.

“Satellite radio is here to
stay, and if we don't
change some attitudes at
radio, there’s going to be a
huge talent drain, and AM
radio is going to be the
first to get hit.”

We also need to be better at recognizing
that radio is an artistic medium. When TV
came along radio took on a siege mentality
and stripped itself down to become lean and
mean to survive. We don't have to have that
mentality anymore. We need to recognize
talents as artists and reward them as such.

Satellite radio has changed things signifi-
cantly. Management doesn’t hold all the

cards now, talent does. Good talent now has
other places to go, and terrestrial radio
needs to face that fact.

I tried to make that point at the R&R Talk
Seminar 1 attended about a year and a half
ago. Satellite radio is here to stay, and if we
don’t change some attitudes at radio, there’s
going to be a huge talent drain, and AM ra-
dio is going to be the first to get hit.

R&R: How do you manage to stay creatively
stimulated and keep your show fresh every night
after all the years you have been doing it?

PH: You have to learn to “think funny,”
and I practice that in a lot of simple ways.
What inspires me more than anything is
watching other creative people create. Sure,
there are days when I go in there and say,
“What am I going to do today?” It’s a real
challenge. Some shows can get by now and
then on autopilot, but with what 1do, I can’t
do that.

I came out of that kind of radio. I was a
DJ and spun records with my feet up on the
console, smoking a cigarette. But that ain’t
the gig anymore. I can’t approach this show
that way. I have to always be looking
around for the inspiration to do the work.

R&R: Who makes you laugh?

PH: The people who have made me
laugh over the years include John Cleese
and Monty Python, Bill Murray, Jackie Glea-
son, Laurel & Hardy, Catherine O'Hara,
Michael McKeon, Harry Shearer and my all-
time favorite, Lenny Bruce. He’s the inspi-
ration for my humor — not because he
talked dirty, but because he was so flat-out
funny and dealt with things that were so
real. I can still listen to his live monologues
and die laughing, It still sounds so fresh and
relevant.

I hear people complain that radio has
gotten too dirty today, and I don’t think
that’s true. The culture of a society is gener-
ally around 20 years ahead of the laws. For
example, we still have laws against smok-
ing marijuana, yet there are around 30 mil-
lion marijuana smokers in this country.

We still have the FCC — unconstitution-
ally, in my opinion — regulating speech, yet
callers to the show are completely comfort-
able with a word like shit and are usually
surprised whenIhave to dump them. They
say they didn’t realize it was wrong. To
them, it’s just an everyday word they use.

R&R: After all these years, do you continue
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“Teachers is the first time
that someone didn’t say,
‘Let’s make a TV show
about Phil.’ This time the
producers saw me as an
actor, which is what I do
every night on my radio
show.”

to be frustrated by people who still don’t exactly
get what it is you do on the air?

PH: I want to stay in radio and continue
to do what I do, but I don’t want to have
to beat my head against the wall creative-
ly and have to explain that what I do is the-
atrical and have PDs and GMs stand there
and scratch their heads. It’s sad. How can
somebody call himself a broadcaster and
not comprehend what a show like this is
doing?

Atthe end of the day I still sometimes feel «
like I am battling an industry that doesn’t
get what I'm doing, yet its also an indus-
try that is in need of creative and entertain-
ing product more than ever.

R&R: Finally, among some of your show’s
miore infamous regular characters, who do you
think is most happy about your branching out
into TV, and who's not?

PH: Margaret is thrilled with it, although
she’s going to want to hang out in my trail-
er, and I'll end up having to kick her out,
and then she’ll probably write something
nasty about me. And, of course, Doug Dan-
nger is all over it because he keeps an eye
on the entertainment industry, as a gay man
and a gay journalist. He’s pretty happy
about it.

The guy who probably likes it the least is
Lloyd Bonafide. He’s my heating and
plumbing guy and also a Korean War vet-
eran. Lloyd listens to a lot of Talk radio, and
he hasn’t watched TV since Lee Marvin was
on M Squad. He thinks this whole TV thing
is just a lot of nonsense and that putting me
on television is a ridiculous idea.

4.
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Decision 2006: What's Next For Ratings?

Continued from Page 1

In the 14 years since Arbitron first devel-
oped plans for the PPM, the company has con-
ducted close to 80 studies and field tests in the
U.S. and more than a dozen other countries
to assess the device. Today Canada, Belgium,
Norway and Kenya use the PPM through
partnerships Arbitron struck with BBM in
Canada and the TNS Group in the other na-
tions,

In Belgium the PPM is used to measure both
TV and radio use among the nation’s Flemish
population. In Canada the PPM is being used
to measure TV viewing in Quebec, and BBM
is examining the PPM as a potential radio-au-
dience measurement system in the French-
dominant province. All 28 radio stations in
Montreal have been encoded for the PPM. Ad-
ditionally, the PPM encoding system is used
to measure TV viewing in the nations of Ka-
zakhstan and Singapore.

How does the PPM system work? A small,
pager-sized device tracks radio listening, as
well as broadcast, cable and satellite television
viewing. The PPM is carried throughout the
day by survey participants, tracking exposure
to radio stations and TV programs through the

detection of inaudible codes embedded by
each station.

By day, the meter is carried at all times. A
motion sensor allows Arbitron to monitor the
compliance of the PPM survey participants.
During the night, the meter is placed in dock-
ing station wired to a telephone line. Arbitron
extracts the audience data and sends it to a
central computer.

The PPM meets Arbitron’s need for a tool
that can measure both analog and digital radio
and TV signals, both in-home and out-of-home.
The PPM is also small enough to monitor indi-
viduals effectively.

While some companies have expressed re-
luctance to encode their stations for the PPM,
Arbitron believes its measurement tool has
some distinct advantages over the measure-
ment services currently in use for radio, TV
and cable.

First, the company says, the PPM measures
the individual. Second, the PPM uses audio
encoding as a means of station identification.
Other technologies use advanced sound-
matching algorithms or sound imprints that
involve a matching process.

Continued on Page 14

The Eurisko Media Monitor

In an exclusive interview with R&R, Andrea Mezzasalma, VP of Milan,
ltaly-based Eurisko Innovation Center, and Mediamark Research VP/New
Ventures Jay Mattlin commented on the Eurisko Media Monitor and why
they think it's the device that radio should consider as the best replace-
ment for the handwritten diary.

R&R: What is the major difference between smart-cellphone technology and the PPM?

JM: The Eurisko Media Monitor does its identification of radio stations and TV sta-
tions via sound. Therefore, we have the capability of finding out what people watched
and listened to without even asking the broadcaster to do anything.

The basis for PPM technology is what we refer to as “watermarking.” Our technol-
ogy is based on the principle of “fingerprinting.”

R&R: The EMM is not a cell phone, correct?

JM: We are in agreement with Arbitron that having an independent device that
doesn’t include a cell phone is the solution.

AM: The mobile phone looks like a nice idea, but it was something we did not want.
From market research we saw, the disadvantages were greater than the advantag-
es for using the cell phone.

Few devices exist that can do what TMA/Ipsos wants to do. You need a very spe-
cial microphone that will never be on all mobile phones, because this special mike
is used for conferences. My mobile phone cannot do the job.

R&R: Yet you live in Milan, where technology is more advanced than in the U.S.

AM: | have a 3G mobile phone. It is an advanced device, but it doesn't have that
very special microphone.

JM: it is the microphone that makes the difference. On another topic, think about
this: if all of a sudden someone is able to listen to MP3 files on a fancy phone and
they listen to less radio as a result, you're measuring less than you would have if
you weren’t measuring them at all.

R&R: What about compliance with the EMM? Continued on Page 14

Arbitron Argues For The PPM

R&R had several questions for Arbitron VP/Communications Thom
Mocarsky in regard to the PPM and what he views as the strengths
and weaknesses of Arbitron’s device compared to the TMA/Ipsos smart-
cell-phone plan and the Eurisko Media Monitor.

R&R: What do you think is the biggest advantage Arbitron has with the PPM?

TM: Mediamark'’s device, as we understand it, has capabilities that involve au-
dio-matching only. The Media Audit/Ipsos smart celi phone was deemed not ready
for field tests by RAJAR, the British ratings consortium, and it is still evaluating
the device.

RAJAR conducted laboratory tests on the Eurisko and "
TMA/Ipsos — minus TMA — in July 2005. Fieldwork tests f %
on the PPM were conducted in May and June 2005,
and fieldwork tests on the Eurisko monitor were
done in July 2005. From August through October
2005, RAJAR completed its fieldwork tests on the
Eurisko meter and the PPM. Only lab tests were
done on the smart cell phone.

We do not know what type of ratings the >
smart-cell-phone technology will produce,
and we do not know what type of com- /
pliance it will have. No one knows any-
thing about any other alternative to the
PPM in terms of U.S. field tests.

R&R: How much does it cost to encode a station for PPM?

TM: There is no cost to encode. We will give you the two basic encoders for
free. We designed the equipment from the ground up to be broadcast-grade and
compliant. it is not open-sourced. We do not use off-the-shelf products.

R&R: What if a company decides to cease encoding for the PPM or decides
not to encode its stations at all?

TM: Radio stations have three choices. They can subscribe and encode, and
that way they can get the data. They can encode but not subscribe, and the third
option is to not encode and not appear in the ratings and be at a significant
economic disadvantage.

R&R: Is Arbitron working with Cox Radio and Radio One to get them to encode
their stations for the PPM?

TM: We are in contact and have conversations with those companies on a reg-
ular, frequent basis, as we have with other companies. it's our belief that sta-
tions will act in their own best economic interest.

R&R: Cost seems to be the biggest station complaint. Are agencies seeing a
rate hike, as radio stations are?

TM: Ad agencies have signed contracts for the PPM already. They have said

- that this is the service they wish to use. This costs more. Electronic measure-
| ment costs more. | personally am suspicious of people who can go into the field
. and say it can be done cheaper.

R&R: Let’s say I'm participating in a ratings survey and | find that wearing the

| PPM all day is a nuisance, so I place it on my desk at work. Will it still detect

what I'm listening to?

TM: We don't see that happening. In-motion time averages 14 hours a day for
the PPM, and out-of-dock time for the PPM averages 15 hours. The compliance
data we get back shows that this is not an issue.

R&R: There is an argument made by some that the PPM is “not a part of peo-
ple’s lifestyle.”

TM: We know that the PPM spends 15 hours a day out of the dock.

R&R: The PPM does not track the location where listening is being done, while
TMA/Ipsos says it is able to do that with the smart cell phone, thanks to GPS
technology.

TM: We haven't talked about Arbitron’s development ptans for the PPM, and
those plans include location technology and such things as RFID, a technology
that will eventually replace bar codes.

R&R: TMA/Ipsos says it can conduct sample-size increases at no charge. What
are your thoughts on this?

TM: They're saying that recruiting the sample size doesn’t cost anything? I'll
let that statement stand by itself. They are pltanning on offering no incentives
for people to participate in a ratings survey?
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Next For Ratings?
Continued from Page 13

Lastly, Arbitron remains committed to
Project Apollo, which was established to sup-
ply market research that will provide a better
understanding of how consumers’ exposure
to advertising on multiple media affects their
purchase behavior. Project Apollo combines
media use tracked by the PPM and product
purchases recorded by ACNielsen’s Home-
scan technology.

The Smart Cell Phone

The Media Audit, a small, Houston-based
company, has teamed with Ipsos and software
provider i-Quest to develop an electronic rat-
ings-measurement system that uses what's
called a “smart cell phone.” Ipsos is the fifth-
largest media and marketing research firm in
the world, while i-Quest is a technology re-
search and development company.

Phil Beswick, Exec. VP of The Media Au-
dit parent International Demographics, ex-
plains in an interview with R&R that the
smart cell phone is simply a mobile phone
with an operating system that’s not so differ-
ent from a personal computer.

A consumer would identify it by seeing
whether it had a computer-type function,”
Beswick says, mentioning the Treo as one type
of smart cell phone. “We're talking about the
next generation of cell phones. In five years
most people will have a smart cell phone.”

More than 30 different cell-phone models
meet the smart-cell-phone standard. Addition-
ally, the software TMA/Ipsos uses will also
work in PDAs and the ever-popular BlackBer-
ry, a favorite of music-industry professionals.

The receiver is designed to pick up encoded
signals, although the device, via audio-match-
ing technology, can also measure stations that
are not encoded. Every 30 seconds the smart
cell phone identifies the code and stores it in
its memory. Every few minutes the phone
transmits information on the radio stations
detected to TMA /Ipsos’ main data center.

The data center cleans and edits the infor-
mation, then aggregates the data and inserts
weighting factors before making the informa-
tion available for viewing.

TMA /Ipsos is currently working on a roll-
out schedule that involves 11 markets for 2007
and another 11 markets for 2008. Media Rat-
ing Council accreditation is in the works,
Beswick says. One- to three-year participation
by panelists is being sought by TMA /Ipsos.

Additionally, Beswick says ad agencies are
learning about the smart cell phone and that
Universal McCann, Mediacom and Starcom
are among the heavyweights that want to see
the data on the devices.

The Eurisko Media Monitor

Gfk Group-owned Mediamark Research
has teamed with Milan,
Italy-based sister
company Eu-
risko to bring
the Eurisko
Media Monitor
to the United States.

The monitor is a small,
lightweight device that can be carried
or worn by a consumer to passively monitor
radio and television broadcasts encountered
by that individual.

Eurisko’s monitor uses technology based on
an advanced sound-matching algorithm. The
sound files from radio and TV broadcasts are
captured by a microphone on the device ev-
ery four seconds. These files are then relayed
from the device to computer servers.

At the same time, sound files for all broad-
casts from the radio or television stations in
the market are captured by audio-tracking
equipment. While TMA/Ipsos” smart-cell-
phone software also has matching capability,
TMA /Ipsos will focus on encoding in its up-
coming Houston market test.

Britain’s RAJAR in late 2005 conducted a
field test in the United Kingdom with the Eu-
risko Media Monitor, using 550 devices to col-
lect more than 1,600 seven-day observations.
Other tests are planned in Italy and Holland.

Neil Speaks On
What’s Next For Ratings

R&R asked Cox Radio President/CEO Bob Neil why his company has
remained steadfast in its decision not to encode its radio stations for the |
PPM vyet has decided to encode its Houston stations for the smart-cell-
phone-based methodology developed by Ipsos and The Media Audit.

Neil said, “Cox Radio believes that The Media Audit/Ipsos smart cell phone
shows promise as a device that would more accurately stand a chance of mea-
suring the most radio listening. This first test is a very simple test of the engj-
neering aspects of the device. In other words, will it pick up the encoded signals?”

Neil also said that if Cox had owned stations in Philadelphia when Arbitron
began its first PPM tests, which simply examined the engineering aspects of

. the device, his company would have encoded its stations.

“Cox believes there are significant flaws in the current Arbitron PPM and
viewed the Houston test — as has been proven to be correct — as the last step
in deploying something we felt was not ready for primetime. You have two very
. different situations, with different points in their life cycte.”

! Neil reiterated that Cox Radio believes that some form of electronic measure-
i ment is a must for the industry, but, he said, “We feel the Arbitron plan and
technology, as it currently stands, is not the best choice for radio.”
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. pay the additional cost beyond the basic model.

smart cell phone. You won't even know it's happened.

TMA/Ipsos States ItsCase

R&R had several questions regarding the TMA/Ipsos system. We posed
them to Phil Beswick, Exec. VP of The Media Audit parent International
Demographics.

R&R: | don’t own a smart cell phone. Will | be provided one?
PB: You'll have the option of picking out a smart cell phone, and we'll pro-
vide you with a credit for the purchase. Now some are more advanced g%
and more costly, and if one wishes to buy those, one will need to

R&R: If | already have a smart cell phone, how will | receive the
software needed to become a TMA/Ipsos panelist?
PB: We will remotely download the monitoring software to your

R&R: What about people who have pay-as-you-go mobile-phone
service?

PB: The phone will serve as a monitor. You can get a “dumb” smart
cell phone that won't work as a phone.

R&R: How will placement of the smart cell phone work? It would be ironic to place
it only in homes that have land lines.

PB: We will switch to addressed-based placement. It will be random, and geographi-
cally spread out.

R&R: Many people don’t carry their cell phones around with them at night after re-
turning home from work or an evening activity. How will TMA/Ipsos get panelists to
carry the phone with them around the house?

PB: Through education.

R&R: And what if the phone is turned off?

PB: The smart cell phone never really goes off. The PDA portion of the phone is still
live, even when the phone portion is off. The audio-monitoring system is still on. The

- smart cell phone will place listening in its memory, with a time and date stamp. When

i

the phone is turned on, the data will be sent to The Media Audit via downioad.
R&R: Will the smart cell phone pick up listening when one is talking on the phone?
PB: Yes.
R&R: Wil the smart cell phone pick up listening if the phone is in my jacket pocket
and the microphone is muffled in any way?
PB: 1 will have to table that question and present it to our technicians.

E—— = - — =

The Eurisko Media Monitor

Continued from Page 13

JM: | carry my cell phone with me when I'm going places, but when | am home
I leave it somewhere. If people do that, in-home media exposure wouldn't be cap-
tured, or, worst of all, it would record exposure where I'm not present. There is
no motion sensor on the smart cell phone.

AM: The point is, the device has to be carried, and we do not know how com-
pliance will be checked with the smart cell phone. Will it be via SMS?

Meanwhile, in June 2005 in Montreal a representative from Ipsos was asked,
“Can your device pick up sounds when a person is making a phone call?” That
representative was told, “No.”

R&R: Does the EMM have a docking station like the PPM?

JM: Yes. Depending on how the ratings service is designed, it wouid be docked
overnight or once a week. Data is transferred to the agency in variety of ways.
GPRS, the standard for fast communication using a GPS system, is preferred. T-
Mobile and Cingular both have it. Data can be sent at 115 kilobytes per second,
meaning it would take five minutes for data transference for each meter.

R&R: Is Media Rating Council accreditation coming for the EMM?

JM: Mediamark is primarily devoted to the print industry. Qur main service is
ratings for the top 200-plus consumer magazines in the U.S. MRI is very familiar
with the MRC accreditation process and has consistently been accredited and
has an excellent track record. We are committed in any kind of rollout scenario
to submitting our work to them for accreditation.

R&R: Does Mediamark have a rollout schedule for the EMM in the U.S.?

AM: We can commit to a defined schedule because we don't have to negotiate
with all the radio companies. If we say we are ready with the top 50 DMAs, we
candoit. .
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From Radio To

Interactive

Usability is key for Cox Radio websites

¢ ox Radio’s station websites aren’t necessarily the prettiest
sites out there. All designed from the same template, they're
graphics-light and text-heavy, with no splash pages and no
Flash. What they do have is content — lots and lots of easily ac-
cessible, frequently updated content. This week R&R speaks
with Cox Radio VP/Interactive & New Technologies Gregg
Lindahl about his company’s approach to interactivity.

R&R: Can you talk about your background
in radio?

GL:Istarted in high school on my home-
town radio station, KDIO/Ortonville, MN,
and I was on the air in Minneapolis-St. Paul
whenIwas in college — on my way to be-
coming a lawyer, as I recall. I was working
for Storz Broadcasting, and they asked me
to transfer to Oklahoma City to program
their station there, KOMA.

I'went on from there to program WSM-
AM & FM in Nashville and then joined
Cox as VP/GM of stations for them in
two different markets, Charlotte and Dal-
las. I went on to manage stations in Port-
land, OR and Chicago. I came back to Cox
eight years ago as President of its con-
sumer market-research company.

R&R: How did you end up working on the
interactive side?

GL: I got lucky. The majority owner of
Cox Radio is Cox Enterprises. They're a
very progressive company, and they were
an early entrant into the online world.
The Atlanta Journal-Constitution, one of
the newspapers the company owns, was,
I think, the first newspaper online. Cox
launched and owned AutoTrader.com
and, about eight or nine years ago, was
making multiple dot-com investments in
companies like iVillage and Realtor.com.

So I was lucky to be working for the
right company and was fortunate to be
asked — after alot of other people turned
it down, I think — to become President
and COO of a new joint venture they
were doing with MP3.com. That was at
the height of the dot-com frenzy. We got
a tremendous education, and when we
sold MP3Radio.com back to MP3.com,
we morphed our unit here into what’s
now Cox Radio Interactive.

R&R: What's Cox Radio Interactive all
about?

GL: We're a division within Cox Radio
tasked with, among other things, think-
ing about and then building businesses
around our new distribution-channel op-
portunities. We first exploited that on the
Internet and havillbuilta nice business
around our station websites, and we are

looking at all of the other opportunities
that we have and at taking the publish-
ing platform that we’ve built here and
making that extensible to other media dis-
tribution.

It’s a great group of people. We're not
a very large bunch, but we have a lot of
terrific people who do good work.

R&R: I noticed that the websites all have
the same template. Are they all run from the
interactive division?

GL: We're like the clearinghouse for
tools and technology for the stations and
the media. We approach doing things on
the web in a very proportional kind of way,
and one of the ways we wanted to take
advantage of that proportional response is
by putting everything on a common plat-
form. So there is scalability in that.

“Most people think of their
websites as a brand
extension, and that’s 50%
accurate. They’re really
brand distribution.”

But it was based on what our listeners
told us they wanted from a radio-station
website, followed by pretty extensive us-
ability testing. We tried to make our sites
very interactive and very usable. Good
formatics in one market are good format-
ics in another market, so you’ll see some
common design elements across our sites
because there are best practices for usabil-
ity that we try to employ everywhere.

So the sites all reside on a common pub-
lishing platform, but each station uses a
publishing tool that we developed to
publish its own content on the site and to
update the site multiple times a day in
many cases.

R&R: How can a bad website hurt a radio
station?

GL: The most common mistake that
people in our business tend to make
about the website is how they think about
it, and how you think about it drives, ul-
timately, what it ends up looking like and
what kind of content features are on the
site. Most people think of their websites
as a brand extension, and that’s 50% ac-
curate. They’re really brand distribution.

It's the difference between Coke and
Diet Coke. Diet Coke is a brand extension,
but Coke in a bottle and Coke in a can and
Coke from a fountain, those are different
ways to distribute Coke. The real asset
that you have with a radio station is the
local brand, and one distribution channel
is your over-the-air stick. Another distri-
bution channel is the website.

If you make that shift from the website
as brand extension to the website as
brand distribution, you realize that there
has to be certain packaging, or a way to
make the way people consume that par-
ticular distribution channel work.

If you start to think about it that way,
you avoid some of the common mistakes
that people make on websites. Mistake
one would be splash pages, which are
anathema, but you see them on so many
radio-station websites.

And stations, when they’re thinking
about sites as brand extensions, some-
times think, “Oh, that just means we need
to represent the brand in a big way,” so
you get large logos and lots of graphics.
But when you think about using the web
as a brand-distribution opportunity, you
know that how people consume the web
is link-based, and it’s interactive.

That’s the long answer to your ques-
tion, but by changing the way people
think about websites, you can change the
way they “program” their websites in
content and in look and feel.

R&R: What's next for Cox Radio Interactive?

GL: There are lots of plans. We're busy
working on them right now. Id like to tell
you all about them, but we’re competitive
and don't really broadcast our intent.

The IT platform will someday be as im-
portant as the RF platform, and there are
all these social networking, discovery op-
portunities, so there’s a lot of revenue
growth still out there for local-media web-
sites, which is the category of media that
we are in, talking about our brands on the
web. We want to achieve significant reach,
which we already are, we want to grow that
reach, and we want to increase the revenues
to our websites. That’s our primary focus.

R&R: Do all of your stations stream?

GL: Yes. They've been doing that since
1998.

R&R: They didn’t stop during the 2001
flap over AFTRA royalties, when so many
other broadcasters stopped streaming?

GL: We actually built the streaming tools
with the ability to do audio insertion or ad
replacement. We did stop streaming for a
couple of weeks because most of our sta-
tions hadn’t implemented that tool. We
stopped at the advertisers’ request until the
tool could be brought online everywhere.

R&R: Are you working on podcasting?

GL: Yes, absolutely, and we already
have a feature on our sites that is down-
loadable. It’s something called “featured
advertiser listings,” which we do for ad-
vertisers who pay an additional fee.
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They get a featured listing on the site,
their ad is available for instant replay and
for download if they want that, we have
direct links to their website or a special-
offer page, and we append the audio with
text so anything in the audio can be
searchable and you can get a result re-
turned on the website. That’s download-
able right now.

In general, though, what we've seen is
that we’ve got a long way to go with pod-
casting before it’s critical mass. It may be
five to seven more years. The streaming
activity on our sites and in general is far
outstripping the downloading activity.

R&R: And there are music-licensing issues
too.

“‘Good formatics in one
market are good formatics
in another market, so
you'’ll see some common
design elements across
our sites because there
are best practices for
usability that we try to
employ everywhere.”

GL: Absolutely. We're not going to pod-
cast entire shows. It’s just the content that
we own that we'll podcast. I like podcast-
ing for the ability to reach microtargets, I
like podcasting for its ability to create a
lot of unique content, but I'm not so sure
it’s a business.

I'was talking to Mark Cuban about this,
and with all the hysteria about podcast-
ing, the question I had for Mark was,
“Was it like this at the beginning of
streaming too?” He said, “Yes, it was.”

The same thing applies, in that it's a
hobbyist practice. Back when streaming
started — and I'm paraphrasing Mark
— people said, “Everybody can have
their own radio station.” A lot of peo-
ple did, but when everybody’s doing it,
Mark’s point was, who is there to lis-
ten to it?

Podcasting is more a utility. It's anoth-
er way for people to consume content.
That’s what I like about it. It’s a conve-
nience feature — like “Print this page” or
“E-mail this page to a friend” or “Down-
load this content.” There are revenue op-
portunities around it, but I don’t believe
that it’s the thing.

R&R: I've seen it referred to as sort of a
bridge technology before true wireless broad-
band.

GL: Yes, exactly. It's on-demand con-
sumption. And there’s a big gap between
the number of downloads reported for a
podcastand the number of actual listens to
those podcasts. I subscribe to six or seven a
week, and I probably listen to one.

We've got a tool and we're ready to do
it, we just haven’t turned it on across the
network. We’ve got some select experi-
ments going with it.
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Hostage Drama A Real Dick Move

ust your average day in paradise for the crew at
roactive’s recently launched CHR/Rhythmic KQQB/Spo-
kane. Last week, night jocks Dick and D} Q took the station
hostage. Why? The story they used was that 50 Cent was in
town filming a movie with noted cinematic badass Samuel L.
Jackson, and the boys wanted “Fiddy™ to call in. To attract his
attention, they started playing nothing but 50 Cent music non-
stop, insisting they'd keep the
marathon going until he called the |
station.
Some |9 hours later Dick & Q’s
Half-Dollarathon came to a sputter-
ing finish. “We got a call from some-

one in the 50 camp, who told us 50

was no longer in Spokane,” says OM

Leave Spokane or die tryin’.

Mark Shands. “So maybe next

time — and at least it was a great
promotion for our new night guy. Thanks, Mr. Cent!”
Down the hallway, Proactive just launched its second Spo-

kane station, flipping Smooth Jazz KAZZ to Classic Hits as “Z-

107,” also under the watchful ears of Shands. Dean Jaxon

makes the perilous journey across the street from Citade! Old-

ies KEYF to do mornings on Z-107, and market vet |P Bzet,
who did mornings on KAZZ pre-flip, remains on board.

Label Love

* It won't be long now before our Island Def Jam buddy
Erik Olesen can buy and sell our sorry asses as he’s about to

get a sweet career upgrade from VP/Promotion to ... some-

thing even better. Stand by for Olesen’s awesome new pow-
ers to be activated soon.

* John DiMaio, Columbia’s VP/Alternative until he left in
January as part of Sony BMG's restructuring, has resurfaced
at V2-Artemis as National Promo Dude. Start bothering him
now at 201-227-1320 or john.dimaio@v2-artemis.com.

* Julie Shama, last seen in Hollywood Records’ promo-
tion department, has joined Transcontinental Records as West
Coast Promotions & Marketing Guru, the position formerly
held by Salwa Scarpone, who takes over special projects for
Transcon honcho Lou Peariman. Find Julie at 310-295-0075 or
julieshama@t-con.com.

* After two years as Midwest Regional promo rep for At-
lantic Records, Tom Starr is lured across the street for the
same duties at Zomba/Jive. He remains based in St. Louis at
the same fine number: 636-527-8806.

Danger: Cake On Fire!

* Quick! Somebody grab an extinguisher to knock down ‘
that 50-candle blaze caused by this week’s birthday of Greater
Media, one of the few remamlng prlvately held broadcast |
companies in America,
which officially hits that ;
magical half-century
mark on March 3[. The
company, which was
founded on March 31,
1956, by Yale classmates

Peter Bordes and Joseph Happy Biiirthay, Greater Mediaaaaaa.” |

Rosenmiiller, currently owns 19 radio stations in Boston, De-

troit, Philadelphia and New Jersey; a printing plant and sev-
eral weekly newspapers in central New Jersey; and several big- |
ass towers around the country.

* In a slightly smaller inferno, Air America Radio recently ]
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celebrated its second anniversary. AAR, which launched on
March 31, 2004, now airs on nearly |00 stations nationwide
and XM.

The Programming DeptL.

* Longtime PD Rod Phillips exits Clear Channel CHR/Pop
WKSC (Kiss 103.5)/Chicago after five years. Phillips is now ex-
tremely available and would love to hear from you. Friends,

relatives, assorted telemarketers, Amway salespeople and po-

| tential employers can hit him up at 312-451-5477 or rodney _

I 1 19@hotmail.com. Consultant Steve Perun will take over

Kiss programming for now and relocates his consultancy from |

Minneapolis to the Kiss building in Chicago.

* WBQB (B101.5)/Fredericksburg, VA PD Brian Demay
gets the ginormous PD upgrade to Entercom Hot AC WTSS
(Star 102.5)/Buffalo. Demay takes over for the lovely Sue
O’Neil, who's been running back and forth between Star and
Pop clusterbuddy WKSE (Kiss 98.5) since Dave Universal left
in January 2005.

* K] Bryant, PD of Citadel
CHR/Pop WWYL (Wild 104)/Bing-
hamton, NY — a.k.a. “Norm on
the Barstool” during his eight
glorious years at WPXY/Roches-
ter, NY — transfers to Pop sis-
ters WBHT & WBHD/Wilkes
Barre,

R >~

replacing PD Mark

McKay, who left last month, Everybody knows his name.

¢ Karen Rite, who most recently programmed WGKS/Lex-
ington, KY, fills the vacant PD chair at Artistic Media CHR/Pop
WNDV (U92)/South Bend, IN. U92 Asst. PD/MD/afternoon
dude Scotty Wylde moves into mornings, where he’s joined
by Stephanie Patterson, inbound from sister WAZY/
Lafayette, IN.

* Kenny Neumann, who recently stepped down as PD
of Alternative WLUM/Mitwaukee, wheels his chair across the
hall to do mornings on Smooth Jazz sister W)Zi. WLUM MD/
night jock Chris Calef straps on the interim PD helmet and
moves to afternoons.

* Morning co-host Mr. Clean adds Asst. PD stripes at CBS
Radio CHR/Pop KWYE (Y 101)/Fresno. Clean, not to be con-
fused with that bald dude with the earring, previously
programmed American General Media CHR/Rhythmic KYLZ/
Albuquerque. He’s also no stranger to Fres-burg, having logged
some time at crosstown rival KBOS (B95) a few years
ago.

* Kris Fisher is named Asst. PD/afternoon driver at Beas-
ley’s new CHR/Pop WHHD (HD98.3)/Augusta, GA. Fisher
comes from the same position at KKPN (102.3 The Planet)/

| Corpus Christi, TX.

* Ron Bowen (ex-WXRC/Charlotte) is named PD of LM
Communications Classic Rock/Triple A hybrid WCOO (The

| Bridge)/Charleston, SC.

My Son, The MD

* KIOI (Star 101.3)/San Francisco PD/MD James Baker may
actually have some time to sleep now that he’s relinquishing
his MD duties: Please welcome Darren McPeake, who
makes the scenic drive up the California coast from KBBY
(B95.1)/Oxnard, where he was Asst. PD/MD/midday dude.

¢ Clark Macy, who has worked in the programming de-

| partment at KCBS-FM/Los Angeles for eons (first as MD dur-

ing its Classic Rock “Arrow 93.1" days, then as Master Sched-
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| uler in its current “93.} Jack FM” incarnation), is off to walk
the earth and find his next radio adventure.

* The Dude has left the MD [l
post at Clear Channel Rocker
WEBN/Cincinnati. Moving in to
fill his bunny slippers is Dave
Fritz, last seen at KQRC/Kansas
City. “Dave understands heri- |

tage, he understands Rock, and

he understands English,” PD :

Scott Reinhart tells ST. “We're Dude, where's s, um, Dude?
just not sure if he understands what he’s stepping into.”

‘ * Jessica Dol, MD/midday goddess at Journal Rocker KEZO

(Z292)/Omaha, bares her cuddly side by annexing MD stripes

| at Hot AC clustercousin KSRZ (Star 104.5).

YEAR AGO

* Gary Krantz named President of Air America Radio.

* Greg Thompson appointed Exec. VP/Marketing at Is-
land Def Jam Music Group.

* Mark Krieschen appointed VP/GM of KHPT & KLDE/
Houston.

YEARS AGO

@

* Andy Slater appointed President/CEO
of Capitol Records.

¢ Edie Hilliard named VP/COOQO at Jones &
Radio Networks.

* Jive Records names Dawn Fox VP/
Rhythm-Crossover Promotion.

Dawn Fox

YEARS AGO

®

» John Sebastian named PD of KLAC & KZLA/Los Angeles.
* David Leach adds GM duties at Mercury Records.
* Ray Harris named Sr. VP/Black Music at Epic Records.

YEARS AGO

®

* Scott Shannon named OM/morning
man at WPLJ/New York.
* John Rohm elevated to GM at KSTP/

Minneapolis. !
* Bob Neumann named PD of WLVQ/ = s
Columbus, OH. cott
Shannon

YEARS AGO

®

* Fred Deane joins PolyGram as Sr. National Director/Rock
Radio Promotion.

» Gary Lawrence named GM of WINZ/Miami.

» Steve Keeney named VP/GM at KHOW & KPKE/Denver.

YEARS AGO

®

¢ Donald Dalton promoted to GM at KFI
& KOST/Los Angeles.

» Charlie Brown appointed PD of KBLE/
Seattle.

» Gene Chandler named Exec. VP at Chi-
Sound Records.

Gene
Chandler

YEARS AGO

®

» Cleveland Wheeler promoted to MD at KUPD/Phoenix.
» Downey Hewey appeinted Sales Manager of WAVV/Tampa.
» Scotty Brink appointed VP/Programming for Tri-State
\_ Broadcasting.

J
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* It's yet another giant step on the road to radio maturity
for WWWQ (All The Hits Q[00)/Atlanta MD Thomas Crone, )
who is awarded bonus Asst. PD duties by his boss, PD Dylan
Sprague. Crone will also program Q100’s HD2 channel, which

will launch soon. “This gets Thomas closer to his goal of ditch-

ing the dinette set he currently calls his work space — which
is located in my office — and getting a cool new office of his
own,” says Sprague.

* Tony Cortez exits as MD/night jock at Clear Channel
CHR/Pop XXM (Mix 96.1)/San Antenio after some five years.
PD Tony Travatto is looking for a replacement, like, immedi-
ately.

Quick Hits

* Hey, can you wake up ungodly early and entertain Los
Angeles? Now’s your chance, since morning guy/Mighty Mighty
Bosstone Dicky Barrett has left Entravision Alternative KDLD
& KDLE (indie 103.1)/Los Angeles to concentrate on his other

gig as voiceover dude on The Jimmy Kimmel Show. PD Michael

Steele is plugging in some special guest stars to handle morn-
ings temporarily, including Craig Ferguson, Dave Navarro and |
Kevin Smith.

¢ Here's an update on the Wake-Up Posse re-imagineering
at CBS Radio CHR/Rhythmic WJHM (102 Jamz)/Orlando: Last
week Posse anchor D) Hukher left the station. On March 30 a
brand-new show will debut in the Posse's place: The Home
Team, hosted by O-Town native Jay Love, who moves from
nights. He will team up with former Wake-Up Posse co-host
Taina and new producer DJ Chino. ‘

* WERQ (92Q)/Baltimore afternoon co-host Erica Kane
(not pictured) exits, leaving |
Konan flying solo for now.

* EZ Street triumphantly re-
turns to Washington as he takes
over afternoons at Radio One
Urban WKYS. Mr. Street, who |
had been doing afternoons at ! e

e

KBLX/San Francisco, is known éusan Lucci's lawyers. Line 1

and worshiped as a minor deity
for his many years in afternoons at CBS Radio’s crosstown
WPGC-FM/Washington.

* Broadway Billy Macc vacates nights at Clear Channel

FILMS

BOX OFFICE TOTALS

March 24-26

Title (Distributor) $ Weekend $ To Date
1 Inside Man* (Universal) $28.95 —
2 V For Vendetta (WB) $12.33 $46.20
3 Stay Alive* (Buena Vista) $10.72 —
4 Failure To Launch (Paramount) $10.46 $63.53
5 The Shaggy Dog (Buena Vista) $9.03 $47.82 |
6 She’s The Man (Paramount) $7.29 $20.34
7 Larry The Cable Guy™ (Lionsgate) $6.92 — |
8 The Hills Have Eyes (Fox Searchlight) $4.38 $35.71
9 Eight Below (Buena Vista) $2.71 $77.13
10 16 Blocks (WB) $2.16 $34.00

*First week in release. All figures in millions
Source: Nielsen EDI

COMING ATTRACTIONS: Several recording artists appear in
movies opening this week. Big Boi and T.1. starin ATL, Queen
Latifah lends her voice to the animated ice Age 2: The Melt-
down, and Rob Zombie has a role in Slither.

Opening in limited release this week are Awesome, | Fuck-
in" Shot That!— a 2004 Madison Square Garden performance
by Beastie Boys that was shot entirely by various audience
members — and Marilyn Hotchkiss’ Baliroom Dancing and
Charm School, whose Milan soundtrack contains music by
Royal Crown Revue, Cherry Poppin’ Daddies, Louis Arm-
strong and more.

— Julie Gidlow

CHR/Pop KSLZ (Z107-7)/St. Louis to take over nights at Coun-
try sister WBCT/Grand Rapids. Z107-7 PD Tommy Austin
says, “He's fond of Michigan,” and, really, who isn't?

* Enjoy these changes at Beasley Country WXTU/Philadel-
phia: Kris Stevens is upgraded from nights to afternoons while
market vet Razz, most recently heard at crosstown WMMR,
takes over nights. In his spare time Stevens hosts Westwood
One’s Stars of Country show, heard on over {00 stations.

» Jay Philpott, who left afternoons at Saga Rocker WHQG
(102.9 The Hog)/Milwaukee earlier this month, resurfaces as
a part-timer across the street at Clear Channel’'s WQBW (97.3
The Brew) and WRIT. Why not give him a gig for Easter? Hit
him up at 843-367-5869 or jaydio@aol.com.

* Last month WWCD (CD101)/Columbus, OH midday jock
Michael Palermo stepped down from his airshift to concentrate
on his other day job as the station'’s Technical Engineer. Now some
other changes: MD/night guy Jack DeVoss takes Palermo’s

| former midday shift, late-night dude Doctor Smith moves up

to nights, and part-timer Tom Butler scores late-nights.

* Topeka, KS is in a minor state of disarray following some
airstaff changes at Zimmer Hot AC KLZR (Lazer 105.9): Cindy
Sellers, last seen at KFBZ (105.3 The Buzz)/Wichita, joins as
Promotions Goddess/midday jock, moving Bobby Rock to
nights. This fills all the holes created when Big Rube left for
WAJZ/Albany, NY.

* Kevin O’Neill, currently ruling afternoons at Clear Chan-
nel AC WNIC/Detroit, expands his voice empire to afternoons
at sister WLIT (93.9 Lite FM)/Chicago as Lite’s Dave Hilton
goes full-time with his Production Director gig. Hilton will also
voicetrack overnights and some weekend shifts.

* Midday goddess Lu Valentino has departed Pamal AC

. WMEZ (Soft Rock 94.1)/Pensacola, FL. “| now plan on giving

my life to Scientology and adopting babies with Angelina Jolie
and Brad Pitt,” she says. Upon hearing that, we immediately
dispatched a deprogrammer to make her watch the season
premiere of South Park 18 times. Save her by quickly offering
her a gig at luvalentino@msn.com. Meanwhile, WMEZ Promo-
tion Director/Coordinator hottie Rachel Herrington will exit
on April 7. Reach Herrington at rthendrix | @yahoo.com.

* John Trout, PD of WHOT (Hot 101)/Youngstown, OH
swaps shifts with Asst. PD Hunter, putting Trout in afternoons
and Hunter in middays.

* Stuff is going on down at Beasley Classic Rocker WRXK
(96 K-Rock)/Ft. Myers, where The Joe Scott Show has left
mornings and The Liz Wilde Show has vacated nights — and
neither will return to the station — while afternoon duo Stan
& Haney schlep their stuff into the morning studio.

* Jennifer Leigh sets up shop in afternoons at Renda AC
KMGL (Magic 104.1)/Oklahoma City as Dave McKay heads
to the local newspaper, proving he can speak and write, which
makes him way more talented than us. Leigh steps up from
the promo department of Rock clusterbuddy KRXO. McKay
will remain aboard part-time.

* Clear Channel/Raleigh Marketing & Promo Coordinator
Jackie Reis has fallen for the glitz and glamour of Columbia,
SC as she joins the venerable Jonathon Rush and his Morning
Rush at WNOK.

Formats You’'ll Flip Over

* Styles Media gets crazy in Dothan, AL, flipping Classic
Rocker WJRL (Thunder 103.9) to Adult Hits as “My 103.9.”
Market vet B.]. Kelli, who moved into the PD chair last week
from mornings at clusterbuddy WKMX, will do noon-5pm.

« Attention, citizens of Appleton-Oshkosh, WI: Smooth Jazz
WBJZ is preparing to flip to Hot AC as “Magic 104" on April
3. Do not be alarmed! The syndicated Kidd Kraddick in the Morn-
ing empire expands into mornings at Magic, Mike Taylor wilt
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do middays, Todd Dehring will be installed in afterncons, The
Big Show With Biggie will be found in nights, and overnights will
be handied by the porn-named Tiger Leigh. Rowr.

* The Rock war appears to be over in Wausau-Stevens
Point, WI, where Muzzy Rocker WKQH flips to Classic Coun-
try as “B104.9,” leaving crosstown WMZK as sole holder of
the Rock sceptre. The syndicated Bob & Brian will also leave,
as they don't currently embrace the Country lifestyle.

* The Jack/Bob/Newt/Abe/Stan family welcomes a new
convert as Nassau Broadcasting blows up Oldies simulcast
WTWYV & WDVT/Cape Cod, MA and makes them over into
Adult Hits WFRQ & WFQR (Frank FM). Nassau/Cape Cod
Market Manager Jake Demmin tells ST that all jocks remain
in place, adding, “We’ve made sure that our stations won't be
listened to while you're taking a nap in a hammock on your
grandma’s front porch.” Which begs the question: If you're

sleeping, are you really listening to the radio?

News/Talk Topics

* |t was a true live radio “shootout” on WABC/New York

| on March 26, when actor Alec Baldwin (pictured unamused)

sat in with host Brian Whitman. The highlight was a shouting
match between Baldwin with his polar opposites, WABC hosts

Sean Hannity and Mark Levin, who called =]

in to challenge Baldwin’s remarks about
President Bush and VP Dick Cheney. 5
Among the best parts were Baldwin calling -2 )
Hannity “a no-talent, former construction
worker hack™ and Hannity returning the
lob, calling the actor a “third-rate Holly-

not smiling?

wood egomaniac.” When Hannity asked
Baldwin why his ex-wife Kim Basinger was so angry with him,
Baldwin stormed out of the studio.

* The San Jose Mercury News reports former KNBR/San
Francisco host Larry Kreuger — who was fired by the sta-
tion last year after making his now-infamous comments about
San Francisco Giants players and manager Felipe Alou — has
settled a lawsuit he filed against the station.

* Gravelly-voiced and outspoken sports talk personality
Scott Ferrall has found a new gig at Sirius Satellite Radio on,
where else, Howard 101, home of fellow radio renegade
Bubba The Love Sponge. Ferrall’s 20-plus-year radio career
includes stops at WNEW and WFAN in New York, ESPN Ra-
dio, WMAX/Atlanta, WQAM-AM/Miami and the Sportsfan
Radio Network. The Scott Ferrall Show can be heard live Mon-
day-Friday from 8pm-midnight ET.

Condolences

Our thoughts are with Crystal Ann Lea of Michele Clark
Promotions on the untimely passing of her father, Charles
Gearheart, on March 23 during cardiac surgery. He was 72.

TELEVISION

I
I
: TOP 10 SHOWS March 20-26
Total Audience 3
(110.2 million households) Anliits 1548
1 American Idol (Tuesday) 1 American Idol (Tuesday)
2 American Idol (Wednesday) 2 American Idol (Wednesday)
3 Desperate Housewives & Desperate Housewives
4 CSI: Miami 4 Unanimous
5 60 Minutes 5 CSI: Miami
& Deal Or No Deal (Monday) | (tie) Grey's Anatomy
7 Two And A Half Men (tie) Lost
& Lost & Deal Or No Deal (Monday)
3 Unanimous (tie) E.R.
10 The Unit 11 24
Source: Nielsen Media Research
! e
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HITSTOP 50 ALBUMS

THE INDUSTRY'’S NO. 1 RETAIL CHART March 31, 2006

No ‘Sweat": Prince Is King

He's partying like it's, well, 1985.

Prince’s Universal Records debut, 3121,
is his first album
ever to bow at No. #
1 and the first to &
top the charts since
Around the World in £
a Day 21 years ago, fa-
with an impressive §
184,000 in sales.

That total is
more than enough
to beat back Walt

Barry
Manilow

surgent High School
Musical soundtrack,
which boasts a ro-
bust 153,000, repre-
senting a 14% in-
crease.
Custard/Atlan-
tic's James Blunt’s
112,000 is good
enough for No. 3,
while Arista/RMG’s Barry Manilow climbs
back into the top five, moving No. 20-4, with
a 127% rise in sales, thanks to his performance
and his songs being sung by contestants on
last week’s American Idol. Def Jam/ID]J’s Ne-
Yo rounds out the chart leaders, at No. 5.
The other three newcomers to the top 10

Prince

Ben Harper (No. 7), and Columbia/CRG's
Teddy Geiger (No. 9), fueled by Top 40 play
and a featured role on Clear Channel’s on-
line developing-artist program NEW!

The other top 10 entrants are Island /IDJ’s
Johnny Cash compilation, at No. 8, and
ACR/Arista Nashville’s Alan Jackson gos-
pel album, at No. 10, with an impressive 36%
gain.

Debuts in the top 50 include Capitol
Nashville’s Kenny Rogers (No. 17), Reprise’s
My Chemical Romance CD/DVD package
(No. 31), Epitaph punk-reckers From First To
Last (No. 35), Sony BMG Latino’s premiere
NOW compilation (No. 36), and Rhino/
WEA’s Chicago XXX (No. 39).

Sales increases are registered by VP/Atlan-

LW ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 PRINCE 3121 Universal Republic 184,450 -
1 2 VARIOUS High School Musical Soundtrack Walt Disney 153,202 +14%
2 3 JAMES BLUNT Back To Bedlam Custard/Atlantic 112,186 -10%
20 4 BARRY MANILOW The Greatest Songs Of The Fifties Arista 73,959 +127
4 5 NE-YO In My Own Words Def JamfADJMG 69,200 -10%
- 6 B.G. The Heart Of Tha Streetz Vol.2 Chappa City/Koch 62,046 -
- 7 BEN HARPER Both Sides Of The Gun Virgin 56,018 -
8 8 VARIOUS | Walk The Line: The Legend Of Johnny Cash Island/IDJMG 54,170 -3%
- L TEDDY GEIGER Underage Thinking Columbia/Sony BMG 53,453 -
18 10 ALAN JACKSON Precious Memories Arista 51,193 +36%
6 11 CARRIE UNDERWOOD Some Hearts Arista 48,055 -28%
13 12 MARY J. BLIGE The Breakthrough Geffen 45,386 +3%
10 13 JACK JOHNSON & FRIENDS Curious George Soundtrack Brushfire/Universal Republic 43,649 -14%
7 14 MATISYAHU Youth Or Music/Epic 42,911 -29%
1 15 VARIOUS Walk The Line Soundtrack Wind-Up 42,831 13%
5 16 JUVENILE Reality Check Atlantic 41,295 -38%
- 17 KENNY ROGERS Water & Bridges Capital 40,388 -
16 18 NICKELBACK All The Right Reasons Roadrunner/IDJMG 40,322 +5%
14 19 EMINEM Curtain Call Shady/Aftermath/interscope 40,259 +1%
12 20 ANDREA BOCELLI Amore Sugar/Decca 39,050 -14% .
3 21 E-40 My Ghetto Report Card Reprise/BME 37,416 -61%
g 22 FALL OUT BOY From Under The Cork Tree Island/iDJMG 35,916 -34%
17 23 BLACK EYED PEAS Monkey Business A&M/interscope 33,585 1%
21 24 JOSH TURNER Your Man McA 32,813 +1%
25 25 SEAN PAUL Trinity VP/Atlantic 32,750 +8%
22 26 PUSSYCAT DOLLS PCD A&M/Interscope 31,636 -2%
19 27 KELLY CLARKSON Breakaway RCA/RMG 31,480 -11%
23 28 HAWTHORNE HEIGHTS If Only You Were Lonely Victory 30,665 4%
30 29 KEYSHIA COLE Way It Is A&M/interscaope 30,661 +8%
31 30 PANIC! AT THE DISCO A Fever You Can't Sweat Out Fueled By Ramen 30,659 +8%
- ] MY CHEMICAL ROMANCE Life On The Murder Scene Reprise 29,876 -
3B 32 ALL-AMERICAN REJECTS Move Along Interscape 21,453 +4%
4 33 KEITH URBAN Be Here Capitol 26,862 0%
29 34 RASCAL FLATTS Feels Like Today Lyric Street 26,666 -8%
- 35 FROM FIRST TO LAST Heroine Epitaph 26,438 -
- 36 VARIOUS Now Latin Sony BMG Latino 25,944 -
40 37 CHAMILLIONAIRE The Sound Of Revenge Universal 25,515 +10%
28 38 MICHAEL BUBLE it's Time 143/Reprise 25,503 -13%
- 39 CHICAGO XXX Rhino/Warner Bros. 24,511 -
41 40 NATASHA BEDINGFIELD Unwritten Epic 23,788 +4%
36 41 CHRIS BROWN Chris Brown Jive/Zomba Label Group 23,763 -8%
3 4 JOHNNY CASH 16 Biggest Hits Legacy 23,279 -13%
26 43 DEM FRANCHIZE BOYZ On Top Of Our Game So So Def/Virgin 22,818 -28%
15 44 DAVID GILMOUR On An Island Columbia 22,0717 -43%
32 45 JAMIE FOXX Unpredictable JRMG 21,800 -20%
38 46 T-PAIN Rappa Ternt Sanga Jive/Zomba L abel Group 21,087 15%
- a1 ARCTIC MONKEYS Whatever People Say | Am, That's What 'mNot  Domino 20,704 -
- 48 HEATHER HEADLEY in My Mind RCA/RMG 18,995 -
43 49 VARIOUS Kidz Bop Kids 9 Razor & Tie 18,861 -13%
- 50 iL DIVO Ancora Syco/Columbia 18,252 -
© HITS Magazine Inc.
éJL, ﬁLLB Umg Disney Records’ re- include Koch rapper B.G. (No. 6), Virgin's | tic’s Sean Paul

(+8%), A&M/
Interscope’s
Keyshia Cole
(+8%), Fueled
By Ramen's
Panic! At The
Disco (+8%) and
Universal’s

Chamillionaire
(+10%).

Py

Teddy Geiger

Next week, look for Tim McGraw’s Greai-
est Hits, Vol. 2, on Curb, and Atlantic rapper
T.L to battle it out for the No. 1'spot, with de-
buts from Def Jam'’s Ghostface Killah, Gef-
fen’s Rob Zombie, Interscope’s Yeah Yeah
Yeahs! and Rap-A-Lot’s Do or Die.
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GOING FORADD:S.

MIKE TRIAS

drecords.com

Pop Falls In
‘Love’ With Cole

Next week Oakland’s Keyshia Cole goes for adds with “Love,” the
latest from her debut album, The Way It Is. The song came about when
Cole happened upon a man dining
with his girlfriend — the same man
who, years earlier, broke Cole’s heart
when he told her he wasn'’t interested
in relationships. Cole says, “I was lock-
ing at the girl, and 1 was like, ‘What is
it about her? You know, like, seriously,
what are you thinking?” I just wrote
about it. It came out really quick.”

Five minutes, to be exact. Cole con-
tinues, “After [ wrote the song I went
to the studio about 4am. By 5 or 6 1
was done with the song, and that’s what you hear.” Currently, “Love”
rules the Urban airwaves in the No. 1* spot, and it is rising at Rhyth-
mic (No. 9*) and Urban AC (No. 13*). Look for Cole to be featured on
MTV’s The Shop on March 30 and on her own headlining tour, which
runs through the end of April.

Japanese instrumental trio Rin’ step into the limelight as they
present “Anti Hero,” the lead single from their U.S. debut album, In-
_ land Sea. Lisa Loeb lends her vocals to
the track, and she’s not the only spe-
cial guest on the CD: Former Sixpence
None The Richer frontwoman Leigh
Nash contributes her vocals to three
tracks. Jimmy Harry (Loeb, Britney
Spears, Lindsay Lohan, Kylie Mi-
nogue) produced the project, which
will hit US. shores on April 25.

: Mana, Tomaca and Chie, all of
Rin’ whom recently graduated from To-

kyo’s National University of Fine Arts
and Music, comprise Rin’, and they hope to bring their expertise in
playing the koto, jushichigen, biwa, sangen and shakuhachi to new
fans stateside. “We are interested in making Japanese music accessi-
ble to the American ear,” they say. “The thousand-year spirit in our
instruments has a soul that needs to be heard.”

Snow Patrol’s origins go back to Scotland’s Dundee University,
where, in 1994, frontman Gary Lightbody and Mark McClelland
hooked up. “Our eyes met across the crowded dance floor,” says
Lightbody. “1 knew he was the one for me. We clicked musically and
we liked the same bands, so we thought, ‘Why not start one of our
own?’ That was the beginning of Snow Patrol.”

Somehow we doubt that the part before they “clicked musically”
actually happened, but the rest is in the history books, sort of. They
began as the band Polar Bear, but a legal dispute with ex-Jane’s Ad-
diction bassist Eric Avery forced the boys to change their name to
Snow Patrol.

After breaking into the mainstream a couple years ago with their al-
bum Final Straw, Snow Patrol hope to keep up the momentum as they
present Eyes Open, which will be in stores May 9. Next week “Hands
Open” will hit the airwaves, giving fans a taste of what’s in store on
the Garrett Lee-produced album. i

Vocalist-guitarist Cody Canada,
drummer Randy Ragsdale, guitarist
Grady Cross and bassist Jeremy Pla-
to also formed a band in 1994, but half
a world away from Scotland, in Still-
water, OK. Next week Cross Canadi- .
an Ragweed, who created their mon-
iker from their own names, take to the
airwaves with “This Time Around,”
the latest from their album Garage. Af-
ter an extensive tour that will take
them through a huge chunk of the South and Midwest, CCR will play
the CCRuise from June 25-July 2, a cruise that departs from Galveston,
TX to Caribbean destinations in Grand Cayman, Jamaica and Mexico.

=

Keyshia Cole

Cross Canadian
Ragweed

0000000000600 00600000

Week Of 4/03/06

CHR/POP

ALISA APPS A Simpie Life (Global)

FRANKIE JORDAN Once Again (Curly/Reprise)

KEYSHIA COLE Love (A&M/interscape)

MARIAH CAREY f/SNOOP DOGG Say Somethin’ (/sland//DJMG/

CHR/RHYTHMIC

CHERI DENNIS | Love You (Bad Boy/Atlantic)

INDIA.ARIE ! Am Not My Hair (Motown/Universal)

JAMIE FOXX flTWISTA DJ Play A Love Song (/RMG)

KELIS fTO0 SHORT Bossy (Jive/Zomba Label Group)
MARIAH CAREY f/SNOOP DOGG Say Somethin’ island//DJMG)
MISSEZ /PIMP C Love Song (Fo’ ReelfGeffen/

URBAN

CHER1 DENNIS | Love You (Bad Boy/Atlantic)

CHRIS BROWN f/LIL WAYNE Gimme That (ive/Zomba L abel
Group)

LIL JON & THE EASTSIDE BOYZ Snap Ya Fingers (TVT)

MEGAN ROCHELL fiFABOLOUS The One You Need (Def Jam/
1DJMG)

MISSEZ f[PIMP C Love Song (Fo’ Reel/Geffen)

URBAN AC

J MOSS Livin 4 (Gospo Centric)

GOSPEL

DARREL PETTIES & STRENGTH IN PRAISE Thank Ya Jesus
(EMI Gospel)

JUNE ROCHELLE Radio (Vision Entertainment Media Group/
Titan/Pyramid)
YOUTH FOR CHRIST The Struggte Is Over {Emtro/LKS)

COUNTRY

CARRIE UNDERWOOD Don’t Forget To Remember Me fArista/
CROSS CANADIAN RAGWEED This Tame Around Universal South/
FRANK CARILLO & THE BANDOLEROS Red Queen (Jezebel)
MEMARIE The Hole In Willie's Guitar {Cupit/

WRECKERS Leave The Pieces (Maverick/Warner Bros.)

AC

NICOL SPONBERG Crazy In Love {Curb/
RIN' f/LISA LOEB Anti Hero (Domo/

|
|
|
|
|

HOT AC

MAT KEARNEY Nothing Left To Lose (Aware/Columbia/

SMOOTH JAZZ

NELSON RANGELL City Lights (Koch/
RICK BRAUN Groove Is [n The Heart /Artizen/

ROCK

CHEAP TRICK Perfect Stranger (Big 3/
HINDER Lips Of An Angel {Universal Republic)

ACTIVE ROCK

CHEAP TRICK Perfect Stranger (Big 3/
HINDER Lips Of An Angel (Universal Republic)

ALTERNATIVE

CHARLATANS U.K. Blackened Blue Eyes (Creaole/Sanctuary/SRG)
SNOW PATROL Hands Qpen (A&My/interscope/

TRIPLE A

CHARLATANS U.K. Blackened Blue Eyes (Creaole/Sanctuary/SRG)
ERIC LINDELL Give It Time (Afigator)

RACHAEL SAGE Wildflower (MPress/

RED HOT CHILI PEPPERS Dani California (Warner Bros.)
SNOW PATROL Hands Open (A&Myinterscope)

STRAYS DON'T SLEEP Love Don't Owe You Anything (Hybrid)

CHRISTIAN AC

HYPER STATIC UNION Praying For Sunny Days (RK7/
Rocketown)

TURNING Out Of My Hands (AKX 7/Rocketown)

CHRISTIAN CHR

DALTON Life Afraid (Selectric/

HYPER STATIC UNION Praying For Sunny Days (RKT/
Rocketown)

TURNING Out Of My Hands (RK 7/Rocketown)

INSPO

No Adds

CHRISTIAN ROCK

DECYFER DOWN Life Again (SRE/

CHRISTIAN RHYTHMIC

No Adds

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at

ffagot@radioandrecords.com.
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Seth Neiman

JENNY LEWIS Handle With Care
MADITA Ceylon
PRINCE Satisfied

The Blend

Mike Abrams
CHRIS RICE When Did You Fall (In Love With Me)

The Eye

CHRISTINA MILIAN Say |
NICK CANNON Dime Piece
FIELD MOB f/CIARA So What
XMu

Tobi

SNOW PATROL Hands Open

YEAH YEAH YEAHS Show Your Bones
AMBULANCE LTD New English
SOMETHING FOR ROCKETS Wake Up

Upop
Ted Kelly

KOSHEEN Overkill
SASHA Slowly
JAMES BLUNT No Bravery

Real Jazz

Maxx Myrick

SCOTT WHITFIELD ORCHESTRA Diamonds For Nat
ANTHONY WONSEY The Thang
BRIAN BROMBERG Wood li

P
‘=’
e
4

SATELLITE
RADIO
Jon Zeliner,

Sr. VP/Programming
202-380-4040

X Country

Jessie Scott

BILLY BURNETTE Oh Well

LEE ROY PARNELL You Can't Lose 'Em All
JACKIE GREENE Farewell So Long Goodbye
TOM RUSSELL Stealing Electricity

SCOTT MILLER & COMMONWEALTH Wild Things
TRES CHICAS Drop Me Down

KRIS KRISTOFFERSON Pilgrim’s Progress
JAMES HAND The Truth Will Set You Free
WILLIE NELSON Sugar Moon

PINMONKEY That Train Don’t Run

The Move

Luis Baro

JOHNNY DANGEROUS Emerald City
HARDSOUL f/SHAUN ESCOFFERY No Man
COPYRIGHT I/IMANI Bring Me Love

XM Chill
Luis Baro

MEDESK! MARTIN WOOD Hey Hee Hi-Ho
REBIRTH This Journey In

The Village

Robert Aubry Davis
DAVID LAMOTTE Spin
JENNIFER CUTTING Ocean
DAVE CROSSLAND Pearl

Rob Edwards « 661-294-9000

Mainstream Country
David Felker

BRAD PAISLEY The World
Young & Verna
David Felker

DIXIE CHICKS Not Ready To Make Nice
Bright AC

Jim Hays

HODBASTANK If | Were You
Hot Country

Jim Hays

GARY ALLAN Life Ain't Always Beautiful
ERIC CHURCH How 'Bout You

@RADI 0O NETWORKS

Phit Hall « 972-991-9200

ABC Hot AC

Dan Lopez

JEWEL Again And Again

KT TUNSTALL Black Horse & The Cherry Tree
ABC’s Country Coast to Coast
Dave Nicholson

ERIC CHURCH How 'Bout You

SUGARLAND Down In Mississippi (Up To No Good)
CARRIE UNDERWOOD Don't Forget To...
ABC’s Real Country

Richard Lee

CARRIE UNDERWOOD Don't Forget To...

ABC Classic Rock

Chris Miller

DAVID GILMOUR On An Isiand
DAVID GILMOUR Take A Breath

wry

Polychronopolis

SNOW PATROL Hands Open
ANGELS AND AIRWAVES The Adventure

Country Today

John Glenn

RODNEY ATKINS If You're Going Through Hell
BRAD PAISLEY The World

AC Active

Jonathan Steele

HOOBASTANK If | Were You

Alan Furst+ 800-494-8863
10million homes 180,000 businesses

Dance

Randy Schiager

RIHANNA S0S

NATASHA BEDINGFIELD The One That Got Away
GROOVE COVERAGE Moonlight Shadow

HO Kiss You

KIM ENGLISH It Makes A Difference

HOT CHIP Over And Over

LOVEMAKERS Falling Apart

HEAVEN 17 Hands Up To Heaven

MARIAH CAREY f/SNOOP DOGG Say Somethin’
DISCONFECT /ANDREA MARTIN Story Of My Life
CHELO Cha Cha

HENRI When You Walk Away

CHRISTINA MILIAN Say |

LORI JENAIRE You Know How To Love Me
PROTOCOL Where's The Pleasure?

ALYSON Take A Good Look

Alternative

Dave Sloan

BAND OF HORSES The Funeral

DUKE SPIRIT Cuts Across The Land

1 LOVE YOU BUT I'VE CHOSEN DARKNESS Lights
ROCK "N’ ROLL SOLDIERS Funny Little Feeling
BELLE & SEBASTIAN White Collar Boy

This section features this week's
new adds on DMX MUSIC channels
available via digital cable and direct

broadcast satellite.

DMX Fashion Retail
Rischel Granquist

YEAH YEAH YEAHS Gold Lion

FIGURINES Siiver Ponds

GOSSIP Standing In The Way Of Control

SAD VICENTE #1TUANA As Tears Go By

ARK One Of Us Is Gonna Die Young

BELLE & SEBASTIAN The Blues Are Still Blue
ROBERT POLLARD Dancing Girls And Dancing Men
VINES Don't Listen To The Radio

ADORED Tell Me, Tell Me

BLONDIE & THE DOORS Rapture Riders

SATE

!

1221 Ave. of the Americas

New York, NY 10020
212-584-5100
Steve Blatter
Sirius Hits 1 Hip-Hop Nation
Kid Kelly Reggie Hawkins
YOUNG LEEK Jiggle It DAL I'm Da Man
RASCAL FLATTS What Hurts The Most MOBB DEEP 1/50 CENT Pearly Gates
MISSY ELLIOTT We Run This T.I. Why You Wanna
BUBBA SPARXXX Heat It Up
Hard Attack BIG KUNTRY.... Oid Skool
Jose Mangin
IN FLAMES Leeches spade s
GAT-ROT Is This The End (Of History)? Lil Shawn
SICK OF IT ALL Take The Night Off T.1. 'm Talkin’ To You
DEAD TO FALL All My Hereos Have Failed Me 216 Hey Hey
LUPE FIASCO Kick Push

Left Of Center

Rich McLaughlin

SECRET MACHINES Lightning Blue Eyes
BAND OF HORSES The Funeral

SERENA MANEESH Drain Cosmetics
GNARLS BARKLEY Crazy

RINOCEROSE Cubicle

JOSE GONZALEZ Heartbeats

CAMERA 0BSCURA Lloyd, I'm Ready To Be...

Faction

Jeff Regan

ICE CUBE Why We Thugs

YELLOWCARD Rough Landing, Holly

MY CHEMICAL ROMANCE Bury Me In Black
WOLFMOTHER Woman

AGAINST ME From Her Lips To God's Ears...
69 EYES Lost Boys

Jam On

Gary Schoenwetter

KELLER WILLIAMS Freeker By The Speaker
DISCO BISCUITS Aceetobee
UMPHREY’S McGEE tincle Wally

The Pulse

Haneen Arafat

TEDDY GEIGER For You | Will (Confidence)
Starlite

Haneen Arafat

CHRIS RICE When Did You Fall {In Love With Me)
Underground Garage

Kid Leo
ARCTIC MONKEYS i Bet You Look Good On The...

BUBBA SPARXXX Heat It Up
CONSEQUENCE... I've Been Waiting On You
The Coffee House

Darrin Smith

CORINNE BAILEY RAE Put Your Records On

New Country

Scott Lindy

MEGAN MULLINS Ain't What It Used To Be
ASHLEY MONROE Satisfied

Outlaw Country

Jeremy Tepper

DAVID ALLAN COE... Rebe! To Rebel
SHAWN CAMP Waitin® For The Day To Break
Pure Jaz

Matt Abramovitz

MICHAEL CARVIN Marsalis Music Honors...
JIMMY COBB Marsalis Music Honors Jimmy Cobb
PAT MARTINO Remember

Universo Latino

Gino Reyes

LUIS MIGUEL Si Te Perdiera
YAHIR Detalles
VOZ VEIS El Farolito

Gino Reyes

MICKEY TAVERAS Ojos Azules
MILLY QUEZADA Si Me Amaras
1ZABEHL Naughty Boys

@!Mussc

Radio
Jay Frank+ 310-582-7770
John Lenace 310-582-7773

ALLSTAR CASHVILLE PRINCE... Grey Goose
BDMSHEL It Was An Absolutely Finger-Lickin'...
DO OR DIE Get That Paper

DRIVE-BY TRUCKERS Easy On Yourself

FEFE DOBSON This Is My Life

GIANT DRAG Kevin Is Gay

GOLDFRAPP Ohh La La

GOMEZ How We Operate

GUSTER One Man Wrecking Machine

HANK WILLIAMS 11! Low Down

HANK WILLIAMS JR.... That's How They Do It In Dixie
ICE CUBE Why We Thugs

JAMES BLUNT High

JEAN Playing With Fire

JULIE ROBERTS Men & Mascara

JUVENILE What's Happening

MARIAH CAREY f/SNOOP DOGG Say Somethin’
MASON JENNINGS Be Here Now

MEGAN ROCHELL The One You Need

NICOLAI DUNGER My Time Is Now

OBIE TRICE Snitch

P.0.D. Light's Out

BODY ROCKERS | Like The Way

NEW CARS Not Tomght

RACONTEURS Steady, As She Goes

TIM McGRAW When The Stars Go Blue

YOUNG LEEK Jiggle It

Video

Jay Frank « 310-582-7770
Colleen Quill* 310-582-7768

ASHLEY PARKER ANGEL Let U Go
ATREYU Ex’s And Oh's

GEORGE STRAIT Seashores Of 0ld Mexico
JEWEL Again And Again

MOBB DEEP Put 'Em In Their Place
SHAWNNA Gettin’ Some

WRECKERS Leave The Pieces

LIVE M

Travis Storch+ 866-365-HITS

Top Rap/Mip-Hop

MARY J. BLIGE Be Without You

BUSTA RHYMES Touch It

JAMIE FOXX $/LUDACRIS tinpredictable
NE-YO So Sick

SEAN PAUL Temperature

Top Latin

DADDY YANKEE Rompe

SIN BANDERA Suelta Mi Mano
REIK Noviembre Sin Ti

EROS RAMAZZOTTI Nuestra Vida
SHAKIRA Dia De Enero

Top World

DADDY YANKEE Rompe

ENYA Amarantine

BEBE Ella

REIK Noviembre Sin Ti

SIN BANDERA Suelta Mi Mano

gospel music channel.

Alvin V. Williams « 770-969-7936

Jerry Williams, Director/Programming
770-969-7936

SUPERCHICK Anthem 18
KIRK FRANKLIN Looking For You 16
P.0.D. Goodbye For Now 13
STEVEN CURTIS CHAPMAN Remembering.. 13
NEW BIRTH CHOIR Suddenly 12
JEREMY CAMP My Desire 1
YOLANDA ADAMS This Too Shall Pass 1"
BROOKS & DUNN Believe 10
THIRD DAY Cry Out To Jesus 10
FALLING UP Moonlit 10

Playlist for the week of March 20-26.

[ )

JONES
RADIO
METWORK

Ken Moultrie s 800-426-9082

Mainstream Country
Hank Aaron
SUGARLAND Down n Mississippi (Up To No Good)

24 Hour Formats
Jon Holiday « 303-784-8700
Hot AC

Jon Holiday
PINK Stupid Girls

U.S. Country
Penny Mitchell
KENNY CHESNEY Summertime

mﬁi‘ﬂ =

raeTwwoRks |

After MidNite
Sam Thompson
"GARY ALLAN Life Ain't Atways Beautiful

KENNY ROGERS | Can't Unlove You
BRAD PAISLEY The World

LAUNC

Radio Netwn

NO SMOKING AROUND THE EQUIPMENT! Actor Aaron Eckhart,

currently seen in the new Fox Searchlight movie Thank You for Smoking,
dropped by the folks at Launch to chat about the movie, including the deleted
sex scene with Katie Holmes. Seen here are (I-r) Launch Director/Satellite Tours
Eileen Sullivan, Eckhart and Launch Director/Operations Dave Ankers.

Voice of America broadcasts in 44
languages in over 60 countries with an
audience of 100 million listeners on 798
radio stations and 502 television stations.

Larry London « 202-619-3901
FALL OUT BOY Dance, Dance 40 36
KELLY CLARKSON Walk Away 40 36
CASCADA Everytime We Touch 38 38
JAMES BLUNT You're Beautiful 38 32
NELLY Grillz 36 32
RIHANNA SOS 36 38
NE-YO So Sick 36 38
NATASHA BEDINGFIELD Unwritten 36 32
MARY J. BLIGE Be Without You 34 3
DEM FRANCHIZE BOYZ Lean Wit It,... 24 24
DANIEL POWTER Bad Guy 22 22
T-PAIN {/MIKE JONES I'm N Luv... 2 22
PINK Stupid Girls 22 22

CHRIS BROWN Yo (Excuse Me Miss) 22 24
SHAKIRA t/WYCLEF Hips Don't Lie 20 14
ALL-AMERICAN REJECTS Move Along 20 16

SEAN PAUL Temperature 20 18
BEYONCE f/SLIM THUG Check On It 18 12
TEDDY GEIGER For You | Will 18 18
SAVING JANE Girl Next Door 18 20
NICKELBACK Savin' Me 18 22
KANYE WEST #/LUPE FIASCO Touch The... 18 20
PUSSYCAT DOLLS Beep - 16 22
JASON MRAZ Geek In The Pink 16 18
JAMIE FOXX f/LUDACRIS bnpredictable 16 16
ROB THOMAS Ever The Same 14 20
STAIND Right Here 14 24
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75 million households

Rick Krim
Exec. VP

Adds

ALL-AMERICAN REJECTS Move Along
MATT COSTA Cold December

DIXIE CHICKS Not Ready To Make Nice
FLAMING LIPS Yeahyeahyeah Song

CMT

COUNTRY MUSIC TELEVISION

75.1 million households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

MUSIC TELEVISION
72 million households
SEAN PAUL Temperature 3
NE-YO So Sick 28
ALL-AMERICAN REJECTS Move Along 28
JAMES BLUNT You're Beautiful 28
LL COOL J {/JENNIFER LOPEZ Control Myself 27
FALL OUT BOY A Little Less Sixteen Candles 26
KELLY CLARKSON Walk Away 23
CHRIS BROWN Yo (Excuse Me Miss) 20
T.1. What You Know 20
MATISYAHU King Without A Crown 18
PINK Stupid Girls 16
ALY & AJ Rush 15
ASHLEY PARKER ANGEL Let U Go 15
SHAKIRA Hips Don't Lie 14
PUSSYCAT DOLLS Beep 13
TEDDY GEIGER For You | Will (Confidence) 12
E-40 Teli Me When To Go 12
THREE 6 MAFIA Poppin’ My Collar 12
PANIC! AT THE DISCO | Write Sins Not Tragedies 11
BO BICE The Real Thing 11
Video playlist for the week of March 20-26.
David Cohn
General Manager
SEAN PAUL Temperature 37
E-40 Tell Me When To Go 32
KANYE WEST {/LUPE FIASCD Touch The Sky 32
HAWTHORNE HEIGHTS Saying Sorry 29
T.1. What You Know 29
BUSTA RHYMES Touch It 29
PANIC! AT THE DISCD | Write Sins Not Tragedies 28
DEM FRANCHIZE BOYZ Lean Wit It, Rock Witit 27
SYSTEM OF A DOWN Lonely Day 27
LL COOL J /JENNIFER LOPEZ Control Myseif 25
THREE 6 MAFIA Poppin’ My Collar 23
BUBBA SPARXXX Ms. New Booly 23
YELLOWCARD Rough Landing, Holly 23
FALL OUT BOY A Little Less Sixteen Candles Al
AVENGED SEVENFOLO Beast And The Harlot 19
P.0.D. Goodbye For Now 19
10 YEARS Wasteland 18
YEAH YEAH YEAHS Gold Lion 18
LIL WAYNE Hustler Musik 18
JUELZ SANTANA Ch Yes 17

Video piaylist for the week of March 20-26.

PSRILLSTAR

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 02 $2,881.1
2 BDNJOVI $1,3849
3 AERDSMITH $1,107.7
4 GEORGE STRAIT $906.9
5 COLDPLAY $866.8
6 TRANS-SIBERIAN ORCHESTRA $493.0
7 RASCAL FLATTS $419.8
8 NICKELBACK $3743
9 KEITH URBAN $339.2
10  RICKY MARTIN $3129
11 KID ROCK $312.1
12 LARRY THE CABLE GUY $309.7
13 MOTLEY CRUE $308.8
14 iLDIVO $301.2
Amonyg this week's new tours:
Andrea Bocelli
Buckcherry
Danielle Peck
Duncan Sheik
Sheryl Crow
The CONCERT PULSE is courtesy of
concert industry trade

publication POLLSTAR, 559-271-7900
or www.poiistarontine.com.

GARY ALLAN Life Ain’t Atways Beautiful
PHIL VASSAR Last Day Of My Life
WRECKERS Leave The Pieces

Plays
Artist/Title ™ W
JOSH TURNER Your Man 25 24
BRAD PAISLEY When | Get Where I'm Going 23 25
KEITH URBAN Tonight | Wanna Cry 2225
LEANN RIMES Something’s Gotta Give 22 22
KENNY CHESNEY Living In Fast Forward 2124
JASON ALDEAN Why 2123
BRODKS & DUNN Befieve 2122
TOBY KEITH Get Drunk And Be Somebody 21 22
RASCAL FLATTS What Hurts The Most 20 24
SHEDAISY I'm Taking The Wheel 20 22
SARA EVANS Cheatin’ 19 22
BON JOVI w/JENNIFER NETTLES Who Says... 19 21
CARRIE UNDERWOOD Don't Forget To... 19 10
GRETCHEN WILSDN Politically Uncorrect 18 19
GARY ALLAN Life Ain’t Always Beautiful 17 11
ASHLEY MDNROE Satisfied 16 18

DIERKS BENTLEY Settle For A Slowdown 16 11
GEORGE STRAIT Seashores Of Old Mexico 14 0
CARRIE UNDERWODD Jesus, Take The Wheel 11 19
JACK INGRAM Wherever You Are

Airplay as monitored by Mediabase 24/7
between March 20-26.

‘Pisnep

Artist/Title Total Plays
HIGH SCHOOL MUSICAL Breaking Free 78
ALY & A.J. Rush 77
HIGH SCHOOL MUSICAL We're All tn This... 75
CRAZY FROG Axel F 74
BS Keep Your Head In The Game 73
HIGH SCHODL MUSICAL Start Of Something... 72
BOWLING FOR SOUP 1985 Ul
BLACK EYED PEAS Let's Get It Started 7
JESSE McCARTNEY Beautiful Soul 32
WEEZER Beverly Hills 32
HILARY DUFF Wake Up 30
CLICK FIVE Just The Girl 30
CHRIS BROWN Yo (Excuse Me Miss) 30
PUSSYCAT DOLLS Stickwitu 29
GWEN STEFANI Rich Girl 28
NATASHA BEDINGFIELD Unwritten 28
HILARY DUFF Beat Of My Heart 28
ASHLEE SIMPSON L.O.VEE. 28
RAVEN Some Call It Magic 27
B5 All | Do 27

Playlist for the week of March 19-25.

GRC

GREAT AMERICAN COUNTRY

38.3 million households
Ed Hardy, President
Sarah Trahern, VP/Programming

ADDS

CARRIE UNDERWDDD Don't Forget To Remember.
CHRIS CAGLE Wal-Mart Parking Lot
GEORGE STRAIT Seashores Of 0ld Mexcio

TRACE ADKINS Honky Tonk Badonkadonk
CARRIE UNDERWDOD Jesus, Take The Wheel
VAN ZANT Nobody Gonna Tell Me What To Do
BON JOVI w/JENNIFER NETTLES Who Says You...
JOSH TURNER Your Man

RASCAL FLATTS What Hurts The Most

TOBY KEITH Get Drunk And Be Somebody
KEITH URBAN Tonight | Wanna Cry

BRAD PAISLEY When | Get Where I'm Going
BLAKE SHELTDN Nobody But Me

SARA EVANS Cheatin’

GRETCHEN WILSON Politically Uncorrect
NEAL MCCOY The Last Of A Dying Breed
KENNY CHESNEY Living In Fast Forward
BROOKS & OUNN Believe

JASON ALDEAN Why

MIRANOA LAMBERT Kerosene

SUGARLAND Just Might (Make Me Believe)
LEANN RIMES Something's Gotta Give
PINMONKEY That Train Don't Run

Information current as of March 27.

TAKE HEART vH1 Ciassic recently taped the third concert in its Decades Rock Live series, this one featuring Heart and
Carrie Underwood. The Heart women surprised Underwood with a cake onstage, since it was her birthday, and sang “Happy
Birthday” after their set. Seen here mid-presentation are (I-r) Heart's Nancy and Ann Wilson and Underwood.
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Friday, 3/31
* Frankie J, Live With Regis &
Kelly (check local listings for time
and channel).
* Beth Orton, The Tonight Show
With Jay Leno (NBC, check local
listings for time).

G
Beth Orto

* Kid Rock, Jimmy Kimmel Live
(ABC, check local listings for
time).

 The Little Willies, Late Night
With Conan O'Brien (NBC, check
local listings for time).

¢ Ozomatli with Herb Alpert,
Late Late Show With Craig Fer-
guson (CBS, check locat listings
for time).

* 69 Eyes, Last Call With Car-
son Daly (NBC, check local list-
ings for time).

¢ Queen Latifah and Bonnie
Raitt, The Ellen DeGeneres Show
(check local listings for time and
channel).

* Death Cab For Cutie, Sat-
urday Night Live (NBC, 11:30pm
ET/PT). |

Monday, 473

« Fall Out Boy, Jay Leno.

* Yes' Jon Anderson sits in
with the house band on Jimmy
Kimmel.

* Motion City Soundtrack,
Conan O'Brien.

¢ Shakira featuring Wyclef
Jean, Ellen DeGeneres.

Tuesday, &/4 |

*She Wants Revenge, Co- |
nan O'Brien.

She Wants Revenge
* Tim McGraw, Ellen DeGen-

eres.

Wednesday, 45
* People In Planes, Jmmy Kim-

mel.

Thursday, &/

Saturday, 41 * Kris Kristofferson, Conan
« Sleater-Kinney perform as ~ O'Brien.
The Henry Rollins Showdebuts ~ * UB40, Craig Ferguson.
Lon IFC (10pm ET/7pm PT). — Julie Gldiow
_ _/
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= Apple’s iTunes Music Store is the leading digital-music service in ;
: the U.S,, offering a catalog of more than 1 million songs from all four |
% major label groups and hundreds of independents. Here’s a i
snapshot of the top-selling downloads on Tuesday, March 28, 2006.

1. DANIEL POWTER Bad Day

5. PUSSYCAT DOLLS Beep

acataas

5. MATISYAHU Youth

R

A AL st Sl e W AN e At ot r . m o m

The iTunes Music Store Top 10
Top 10 Songs

- 2. NATASHA BEDINGFIELD Unwritten

.| 3.SEAN PAUL Temperature

4, ALL-AMERICAN REJECTS Move Along

6. JAMES BLUNT You're Beautiful

7. NE-YO So Sick i
8. BUBBA SPARXXX f/YING YANG TWINS Ms. New Booty E ;
9. T-PAIN & MIKE JONES I'm N Luv (Wit A Stripper) i
10. CASCADA Everytime We Touch B

Top 10 Albums :
1. BEN HARPER Both Sides Of The Gun ’ ;
2. YEAH YEAH YEAHS Show Your Bones ; 3
3. Tl King £
4. TEDDY GEIGER Underage Thinking &

6. THE FRAY How To Save A Life E
7. JAMES BLUNT Back To Bedlam E
8. PANIC! AT THE DISCO A Fever You Can’t Sweat Out k
9. DANIEL POWTER Daniel Powter E
10. VARIOUS ARTISTS High School Musical ST k

11111 S
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KEVIN CARTER

kearter@radioandrecords.com

How To Do A Five-Star

Promotion

Is the contest you're doing now

driving listeners away?

By Jeff McHugh

'ince I'm off doing my civic duty, I asked my good friend Jeff
McHugh, who can form more coherent sentences than I, to
step in and write a guest column this week. He’s currently PD of
KRSK (105-1 The Buzz)/Portland, OR, but you may remember him
Jrom his many wonderful years as PD of Dick Broadcasting’s

WKZL/Greensboro.

We just hired Liz as Promotions Direc-
tor of 105-1 The Buzz. Liz is new to ra-
dio, having come from the record indus-
try. We love Liz. She’s new and ready for
anything — exactly the type of person we
program directors love to dump a load of
promotional monkeys on as we saunter
out for a leisurely lunch.

But the trouble
with Liz is that she
sees radio’s frenetic
promotional circus
of contests, events
and charity func-
tions with a fresh

pair of eyes and pep-
pers us with ques- b
tions like, “Do we et
get bigger ratings Jeff McHugh
from a feature like ‘Free Lunch Fridays’?”
and “Do stations see a spike in cume af-
ter their massive Annual Christmas Con-
cert With One Major Artist and 10 No-
Name Ones Who Each Lip-Synch Two
Songs and Leave?”

So we began to explain to Liz the dark
mysteries of radio promotions. Radio

Arbitron says that only
1% of female listeners
18-54 are into contests
at all. That begs the
question: If listeners
aren’t changing their
listening habits for
these promotions, why
do them?

ey e 7
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does a lot of dumb stuff. What makes a
good contest? A good event? Frankly, tu-
toring Liz made us rethink some of the
stuff we were doing.

We retired to our official Buzz meeting
table at the Bridgeport Brewery in the
Pearl District. After consuming mass
quantities of the product, we scribbled
down our very own “principles of pro-
motion” on a damp cocktail napkin, left
Liz with the check and proclaimed the
laws set before you here.

Five Questions

‘We determined that there are only three
reasons to do any promotion: to get cur-
rent listeners to listen longer, to attract
new listeners and to communicate what
the station is about (branding). The idea
is to judge your promotions on a five-star
scale. Each time you can answer yes to
one of the questions below, you get one
star.

1. Is it a prize that money can’t buy? I
once read a research study on contest
prizes, asking heavy radio listeners what
they would most like to win. Far and
away, listeners want the chance to meet a
famous person, to go backstage, to be in-
vited to something exclusive or the
chance to be famous themselves.

A close second place in that study was
cash. Cash gives the listeners the freedom
to buy exactly what they want. Far, far
behind that came stuff like cars, flyaways
and spicy chicken sandwiches.

However, none of these prizes would
drive anyone to change her listening hab-
its in order to try to win. Arbitron says
that only 1% of female listeners 18-54 are
into contests at all. That begs the question:
If listeners aren’t changing their listening
habits for these promotions, why do
them? Read on. .

2. Does the promo drive on-air con-
tent? During a typical “be caller 10 now”
contest, caller 10 is really excited, but the

Smith? We can't tell!

During a typical “be caller
10 now” contest, caller 10
is really excited, but the
other 897,692 people in
the cume are pulling out
their eyebrows in

boredom.

R I IR R R R IR IS REES 41117

other 897,692 people in the cume are pull-
ing out their eyebrows in boredom. Lis-
teners want content: their favorite song;
a funny morning show; an interesting,
emotional topic.

If, for example, we have a competition
between five desperate brides-to-be, each
appealing to the audience for their votes
to award them a grand-prize dream wed-
ding and not to award it to those other
four bitches, that’s dramatic, compelling
content.

3. Does the promo highlight the sta-
tion’s music image? Imagine Starbucks.
You can smell the coffee. You can hear the
music and envision the colors, lighting
and decor. It’s a very strong brand iden-
tity.

Now;, can you imagine Starbucks doing
a typical radio promotion, setting up ata
local gas station and selling gas for $1.05?
What would that promotion do for Star-
bucks’ image? Nothing, which is exactly
what it does for most radio stations do-
ing the same stunt.

These days Starbucks sells some of its
coffee by selling music. Cool music from
great singer-songwriters like the ones you
hear in Starbucks reminds you of what?
The experience of drinking coffee at Star-
bucks! Damn, I'm suddenly craving a
frickin’ latte.

Now, what if said gas station sold a
specially branded, very cool 105-1 The
Buzz music CD for $1.05? What would
that do for the station’s image? What if
that chain of stores had big banners up
all over town touting the chance to win

www americanradiohistorv com

WE’RE SEEING DOUBLE! which one is Jeff McHugh and which is Cure lead singer Robert

e

105-1 The Buzz backstage passes for Kelly
Clarkson?

4. Does the promo highlight a jock’s
personality? Remember Howard Stern’s
New Year’s Eve parties? They were an
evening of Howard enjoying the strip-
pers, porn stars and debauchery he loved,
and you, the listener, were invited to love
it with him. It was great character defini-
tion.

The Bert Show at WWWQ (Q100)/ At-
lanta does a feature called ”Atlanta Men
Without Shirts,” posting man-candy pho-
tos on its website. Someone challenged
Bert to post his photo, and he accepted
— with a 90-day head start to get in shape
first.

Listeners heard Bert’s daily soap opera
(content!) of strict dieting, workouts with
a trainer and lamentations from his sup-
portive wife. On the big day the photo
was posted, and there was Bert, cut like
a Cosmopolitan centerfold. Listeners
crashed the station website trying to get
alook.

A third example of this type of promo-
tion would be, say, an editor at R&R pre-
tending to be on jury duty (while we
know he’s golfing) while opinionated
program directors fill in.

5. Is the promo relevant to your core
listener? If something is relevant, it’s
something I already care deeply about,
not something I should care about. Seems
simple, but the problem here is that most
CHR programmers are guys, and the lis-
teners are women.

I don't pretend to understand women,
but as I study them, I've noticed that Ellen
DeGeneres and Oprah Winfrey have nev-
er done a show on the Super Bowl. I've
never seen the Super Bowl written about
in Cosmopolitan, and I've never met a
woman who was passionate about going
to the Super Bowl, let alone watching it.
Yet every year I have to explain why
we're not doing a Super Bowl promotiof.

Now, if you start giving away back-
stage passes to meet James Blunt, the
chicks will show up with their tongues
hanging out.

By the way, have you ever noticed that
Ellen and Oprah never, ever, ever do
“caller 10” contests either?
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CHR/POP TOP 50

March 31, 2006 ' POWERED [T
WM e e e M A e HRN TR MEDIABASE
1 @ MARY J. BLIGE Be Without You (Geffen/ 8499  +698 668687 10  116/0 .
2 @ NATASHABEDINGFIELD Unwritten Epic/ 7572 +201 556684 20  118)1 MOST ADDED
3 3 NEYO SoSick (Def Jam/IDJMG) 6955 222 476628 14 B0 | s rons
6 @ RIHANNA SOS (DefJam/IDJMG) 6811  +593 541822 9 1200 | pANIELPOWTER Bad Day (Wamer Bras, 20
8 9 SEAN PAUL Temperature (VP/Atlantic) 6683 +749 581269 9 1M NE-YO When You're Mad (Def Jam/IDJMG) 20
5 6  KELLY CLARKSON Walk Away (RCA/RMG) 6609 -39 453407 13 1190 ;gi}(m:i:lﬂg:f#\j;ﬂﬂgk V:]her’e’t:.%:ﬁ.o Wamer Bros.) fg
7 @  JAMESBLUNT You're Beautiful (Custard i) 6340 +304 ags03a 12 men | O SPA'WR o :e“:";m‘t’;‘ ‘/P"I‘;’/e”f’;z w15
4 8  BEYONCE' Check On It (Sany Urban/Columbia) 6226 930 431159 20 VIBI0 | wick LACHEY What'sLeft Of Me diveZomba LabelGrog) 14
9 0 CASCADA Everytime We Touch (Robbins) 5714 +34 388715 13 115/0 MARIAH CAREY f/SNOOP DOGG Say Somethin’ (Isianc/iDJMG) 14
10 10 FALLOUT BOY Dance, Dance //sland/i0JMG) 5077 455 385170 17 117/0 | BLACK EYED PEAS f1J. JONSON Gone Going (A&M/interscope) 13
11 11 ALL-AMERICAN REJECTS Dirty Little Secret (Daghouse/interscape) 4578 624 338102 31 114jp | BONJOVI WhoSays You Can't Go Home dsiand/IDIME) 13
15 @  STAIND RightHere (Fi/Atiantic) 310 +262 260967 16 973 | "-UAMERICAN REJECTS Move Along Doghouselnterscope) 12
12 13 T-PAINfIMIKE JONES I'mN Luv (Wit A Stripper) (Jive/Zomba Label Group) 4300 J2 242908 10 1100 Lﬁcﬂ’;ﬁfm’ﬁc“gfm';mﬁ“mg‘::';:;’;;trﬁfm;
18 @ CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) 3853 +339 304157 9 110/5 one airplay week. An airplay week is defined as Sunday through Saturday. Adds
13 15 NELLY Grilz (Derrty/Fo’ ReellUniversal) 3712 508 229165 14 110/ | romaotherprogrammers are st ccepted atany play evel
14 16  PUSSYCATDOLLS Stickwitu (A&M/interscope) 3646 497 253252 24 12000
16 17 CHRIS BROWN flJUELZ SANTANA Run It (ive/Zomba Label Group) 3550 200 228152 26 1180
20 D PUSSYCAT DOLLS f/WILL.L.AM Beep (A&M/nterscope) 3470 +57 284055 11 111)1 MOST
17 19 PINK Stupid Girls (LaFace/Zomba L abel Group) 3047 148 190253 8 11400
19 20  EMINEM fINATE DOGG Shake That (Shady/Aftermath/interscope) 3178 244 198274 13 110/0 INCREASED PLAYS
22 @ NICKELBACK Savin' Me (Roadrunner/!0JMG) 377 +500 187511 7 1021 ToTaL
21 @  SAVING JANE Girl Next Door (Universal Regublic) 2910 +75 166441 18 952 | ARTIST TLE LBELS) INCREASE
29 €D  DANIELPOWTER Bad Day Maraer Bros) 2494  +966 205021 4  103/20 g::':f; :3:":8 E:p::‘:u?:y/%j’t’/’:;gc’/”"’ :3§:
24 @ TEDDY GEIGER For You | Will Confidence) (Columbia/Sony BMG) 2187 +190 133823 8 9312 | waRy J.BLIGE Be Without You [Geffe 4598
28 @  SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic/ 2173 +569 211683 5 83117 | RIHANNA SOS /Def Jam/IDJMG) +593
23 26 BLACK EYED PEAS Pump It (A&M/interscape) 2002 430 138298 14 106/0 | SHAKIRA flWYCLEF JEAN Hips Don't Lie (Epic/ +569
27 €@  BOBICE The Real Thing (RCA/AMG) 1853 +197 93149 12 gyg | NEYO WhenYou'eMad (el Jam/DIMG) +520
. - NICKELBACK Savin' Me (Roadrunner//DJMG) +500
31 @D  BUBBASPARXXXYING YANG TWINS Ms.New Booty (Puple Aibbon/Vigin) 1734 +435 120863 & 68115 | ynewoue \Whove) ot 0f Me wive/Zombo Latel Group) +456
26 29  RAY J One Wish (Knockout/Sanctuary) 1584 -161 144535 16 89/0 BUBBA SPARXXX... Ms. New Booty fPurple Ribbon/Virgin) ~ +435
32 €  ALL-AMERICAN REJECTS Move Along (Doghause/interscope) 1542 +412 72851 3 79/12 | ALL-AMERICAN REJECTS Move Along (Doghouse/lnterscope) +412
25 31  JUELZ SANTANA There It Go (The Whistle Song) (Diplomat/Def Jam/IDJMG) 1475 273 108886 16 100/
35 €D  NICKLACHEY What's Left Of Me (Jive/Zomba Label Group) 1431 +456 111621 1 8114
35 €  DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin) 1410 +401 82438 4  54/5
37 €D  DADDY YANKEE Rompe £/ Cartellnterscope) 1209  +333 107876 3 538 NEW & ACTIVE
33 €D ROBTHOMAS Ever The Same (Adanti] 1160 +90 47151 T BB | e CAREY (SNOOP DOGG Say Someti indIBUMG
30 36 JAMIEFOXX fILUDACRIS Unpredictable L/AMG) 1071 448 5447 9 T8I0 | Tota Plays: 399, Total Stations: 35, Adds: 14
47 @ NE-YO When You're Mad (Def Jam/IDJMG) 1070 +520 100429 2 70J20 CHAMILLIONAIRE Turn It Up fLativm/Universal)
39 €D  FRAY Over My Head (Cable Car) (Epic/ 1011 +195 40730 5 545 Total Plays: 385, Total Stations: 17, Adds: 0
34 39 KANYEWEST fILUPE FIASCO Touch The Sky (Roc-A-Fella/Def Jam/IDJMG) 859 478 45157 5 540 | NEYSHIA COLE Love /A&Mnterscope)
L Lo Total Plays: 359, Total Stations: 16, Adds: 4
41 @ MATISYAHRU King Without A Crown (Or Music/Epic) 821 +151 53693 4 48/5 GORILLAZ Dare (Vigin
42 @ HOOBASTANK If | Were You /siand/IDJMG) 747 +162 23322 2 535 | Total Plays: 322, Total Stations: 24, Adds: 0
38 42 JASONMRAZ Geek In The Pink (Lava/Atlantic) 701 473 25550 7 510 | CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Universal
48 @ ALY&AJ. Rush Hollywood 627  +104 21992 3 423 | Total Plays: 294, Total Stations: 13, Adds: 4
50 @ BOWWOW Fresh Azimiz (Sony Urban/Columbia) 609  +119 20410 2 2972 $(?12|LP\::3:L2(7;? g‘;’f';’;’f{;f}i“f{’”ﬁ:s’ﬁ”””
45 45  ASHLEY PARKER ANGEL Let U Go (BlackGround/Universal 541 29 43585 3 452 | \apcOS HERNANDEZ The Way | Do (UhraTVT)
43 46  RELIENT K Who | Am Hates Who 've Been (Gotee/Capitol) 468 -1 22898 19 740 Total Plays: 269, Total Stations: 17, Adds: 2
40 47  ASHLEE SIMPSON L.0.V.E. (Geffen) 463 265 21609 13 71j0 COLDPLAY Talk (Capital)
@  BLACK EYED PEAS flJACK JOHNSON Gone Ging (ASM nerscopel 435  +241 24888 1 3913 ;‘(’]‘;' :‘;vavszsz;’;"\'{::"g;":f ;:;{:::‘;;laﬂd e
— @ ANNA NALICK Breathe (2 AM) (Columbia) 423 4156 31325 & 2612 | TogylPlays: 215, Total Statons: 24, Adds: 13
44 50  TRINA f/[KELLY ROWLAND Here We Go (Slp-N-Slide/Atlantic) 423 -148 21762 20 27/0 GOLDFRAPP Och La La (Mute/EMC)

120 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs'ranked by total plays for the airplay week Total Plays: 193, Total Stations: 15, Adds: 0

of 3/19-3/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart uniess a song has not yet reached the top 20. If after 20 weeks, the record is not in the Songs ranked by total plays

top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week- Station playlists for all R&R reporters are available
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH on the web at www.radioandrecords.zom.

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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CHR/POP TOP 50 INDICATOR

March 31, 2006 . o .
VK W ARTIST TITLE LABEL(S) PAYS LTS %‘)u‘& o e MOST ADDED
2 o KELLY CLARKSON Walk Away (RCA/RMG) 3676 +289 59021 12 60/2 ARTIST TITLE. LABELES) A0S
3 9 MARY J. BLIGE Be Without You (Geffen/ 3650 +294 58806 10 59/2 NICK LACHEY What's Left Of Me (ive/Zomba Label Group/ 13
1 3 NE-YO So Sick (Def Jam/IDJMG) 3429 -47 53359 13 56/2 BLACK EYED PEAS f/J. JOHNSON Gone Going (4&M/nterscope) 12
4 @  NATASHA BEDINGFIELD Unwritten (Epic/ 3403 +225 55237 20 552 NE-YO When You're Mad (Def Jam/IDJMG) 10
SHAKIRA f/WYCLEF JEAN Hips Oon't Lie /Epic/ 9
5 o RIHANNA S0S (DefJam/IDJMG) 3312 +353 54095 8 59/2 MARIAH CAREY {/SNOOP DOGG Say Somethi’ (siand/UMG) 8
7 0 JAMES BLUNT You're Beautiful (Custard/Atlantic) 3205 +359 54677 1 5713 DANIEL POWTER Bad Oay (Wamer Bros,) 7
8 0 CASCADA Everytime We Touch (Rabbins/ 2820 +147 45443 12 60/3 DADDY YANKEE Rompe /£ Cartel/interscope/ 6
. . MATISYAHU King Without A Crown (Or Music/Epic) 6
6 8 BEYONCE' Check On It (Sony Urban/Columb, 2758 -154 44210 19 53/2
ERUE L At ' ALLAMERICAN REJECTS Move Along (Doghousellnterscope) 4
9 10 FALL OUT BOY Dance, Dance fisiand/IDJMG) 2230 -232 34581 17 52)2 ALY & A.J. Rush (Hollywood) 4
12 @  STAIND Right Here (Flig/Atlantic) 2195  +168 34523 16 51)2 g::m‘m;mﬁm%g‘m”ﬂ%@ ) :
. idin {Universa
" @ PINK Stupid Girls (LaFace/Zomba Label Group) 2127 +99 34576 8 552 FORT MINOR f/HOLLY BROOK Where'd You Go /Wamer Bros) &
10 13 ALL-AMERICAN REJECTS Dirty Little Secret (Doghouse/Interscope/ 2068 94 29603 i 452
13 @  T-PAINMIKE JONES I'mN Luv (Wit A Stripper) (iive/Zomba Label Group) 1943 +114 29741 10 51]2
18 @ CHRIS BROWN Yo (Excuse Me Miss) (/ive/Zomba Label Group) 1746 +216 26469 9 522
19 @ NICKELBACK Savin’ Me (Roadrunner/IDJMG) 1704 +194 27746 7 5113
17 Q PUSSYCAT DOLLS f/WILL.L.AM Beep (4&M/interscope/ 1659 +114 25072 1" 55/2
15 18 NELLY Grillz (Derrty/Fo’ Reel/Universal) 1642 -83 24862 14 4712
20 @ SAVING JANE Girl Next Door (Universal Republic) 1636 +157 23640 23 4212
16 20 PUSSYCATDOLLS Stickwitu (A&M/Interscope) 1511 -138 24483 24 431
24 @ DANIEL POWTER Bad Day (Warner Bros.) 1327 +480 23183 4 49/7
21 22  EMINEM fINATE DOGG Shake That (Shady/Aftermath/interscope) 1136 -51 15473 12 352
23 @ TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG) 1002 +105 16261 8 3712
26 @ SHAKIRA f/\WYCLEF JEAN Hips Don't Lie (Epic/ 978 +284 16203 4 4119
22 25 BLACKEYED PEAS Pump It (A&M/Interscope/ 951 -146 13268 13 3on
28 @  ALL-AMERICAN REJECTS Move Along (Doghouse/interscape) 913  +302 14636 4 394 MOST
27 @ BO BICE The Real Thing (RCA/RMG) 763 +120 14106 9 312
38 @ NICK LACHEY What's Left Of Me (Jive/Zomba Label Group) 732 +372 12366 3 36/13 INCREA SED PLA YS
29 @ ROBTHOMAS Ever The Same (Atiantic/ 634 +42 11872 11 290 T
ARTIST TITLE LABEL(S) INCREASE
31 @ KANYE WEST f/LUPE FIASCO Touch The Sky (Roc-A-Fella/Def Jam/iDJMG) 534 +15 7626 5 283 SEAN PAUL Temperature (VP/Atiantic +503
25 31 RAY J One Wish (Knockout/Sanctuary) 531 -253 8317 17 15/0 DANIEL POWTER Bad Oay (Warner Bros.) +480
3H @ BUBBA SPARXXX f[YING YANG TWINS Ms. New Booty (Purple Ribbor/Virgi) 521 +147 8558 3 29/4 NICK LACHEY What's Left Of Me (ive/Zomba Label Group) ~ +372
: JAMES BLUNT You're Beautiful (Custard/Atiantic) +359
4 @ NE-YO When You're Mad llJefJam/Il.JJMG/ 478 +282 8227 2 2810 RIHANNA SOS (Def Jam/IDUMG) +353
A4 @ FRAY Over My Head (Cable Car) /Epic/ 448 +62 7934 3 2411 ALL-AMERICAN REJECTS Move Along (Doghouse/interscope) +302
32 @ JUELZ SANTANA There It Go (The Whistle Song) (Djplomat/Def Jam/IDJMG) 436 +1 5884 14 1710 MARY J. BLIGE Be Without You /Geffen) +294
30 36  JAMIEFOXX fILUDACRIS Unpredictable (/MG 425 167 4792 9 18} | KELLY CLARKSON Walk Away (RCA/AME) +289
@ . SHAKIRA f\WYCLEF JEAN Hips Don't Lie /Epic/ +284
41 @ DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin/ 352 +128 6465 2 19/2 NATASHA BEDINGFIELD Unwritten (Epic/ +225
45 €D DADDY YANKEE Rompe (E/Cartelinterscope) 335 +141 5801 2 216 ::':'::l';':‘::“:'g" {E;:"j;mi“' ///g%;m Label Group) +f;2
. 5 vin Me Iney; +
39 40  JASON MRAZ Geek In The Pink (Lava/Atlantic) 333 -16 5839 6 1710 STAIND Right Here (Fiy/Atiantic) +168
40 @ HOOBASTANK If | Were You (/sland/IDJMG)/ 320 +43 6124 2 2213 SAVING JANE Girl Next Door Universal Republic) +157
3 42 GWEN STEFANI Crash (interscope) 2n -158 322 10 1200 CASCADA Everytime We Touch (Robbins) +147
. . BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin) ~ +147
37 43  RELIENT K Who | Am Hates Who I've Been (Gotee/Capitol) 256 -113 2524 18 1010 DADDY YANKEE Rompe (E/ Cartedlnterscope) 181
43 @ CHRISTEN J First In Line (Crystal Teardrop) 250 +40 4466 4 10/0 DEM FRANCHIZE BOYZ Lean Wit ft, Rock Wit it (So So DeffVigin) +128
@  MATISYAHU King Without A Crown (Or Music/Epic) 226 +86 4214 1 16/6 BO BICE The Real Thing /RCA/AMG) +120
P T-PAIN f/MIKE JONES I'm N Luv... (Sive/Zomba Label Group) +118
% @ CRINGE On And Ll , 225 433 A0 3 TUD o COYCAT DOLLS IWILLLAM Beep A&Minterscope)  +118
@ RICKI ERIK All Nite Long (Realm/Pyramid) 184 +50 3355 1 1010 MARIAH CAREY f|SNOOP DOGG Say Somethin’ (isnd//MG) +108
50 @ GOO GOO DOLLS Better Days (Warner Bros.) 182 +6 2907 15 9/0 TEDDY GEIGER For You | Wil (Confidence) [Columixa/Sony BMG/ +105
48 49 GORILLAZ Dare (Virgin) 175 8 1958 5  fo;p | PINK StupidGils (LaFacaZomba Label Group) i
MATISYAHU King Without A Crown /0r Music/Epic/ +86
60 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 3/19 - Saturday 3/25. FRAY Over My Head (Cable Car) (Epic/ ) +62
© 2006 Radio & Records KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin/ + 55

clear. consistent. quality.

All hooks are not created equal. ﬂ -
HAUOIKS

Contact Michael Pelaia for your next project = (770)452-4665 » hooks@hooks.com » www.hooks.com = Featuring Fm cenrusa¥  HitDiscs UNLIMITED
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March 31, 2006

(" RateTheMusic.com

America’s Best Testing CHR/Pop Songs 12 +
For The Week Ending 3/24/06

W W W
Antist Title (Label) TW W Famil. Burn 12-17 18-24 25-34
KELLY CLARKSON Walk Away (RCA/AMG) 402 401 98% 21% 411 410 4.08
KELLY CLARKSON Because Of You (RCA/RMG) 399 392 100% 53% 384 399 415
NATASHA BEDINGFIELD Unwritten (Epic/ 397 392 95% 32% 399 392 45
RIHANNA SOS (Def Jom/IDJME) 386 394 92% 20% 414 393 34
CASCADA Everytime We Touch [Robbins) 385 394 92% 28% 400 377 381
JAMES BLUNT You're Beautiful (Custard/Atlantic/ 380 363 98% 36% 371 388 4.18
PINK Stupid Girls {LaFace/Zomba Label Group) 379 380 93% 18% 3.74 381 397
NICKELBACK Savin' Me (Roadrunner/IDJMG) 379 381 73% 14% 415 3566 419
FALL OUT BOY Dance, Dance fisland//DJMG) 378 370 96% 40% 419 374 362
ALL-AMERICAN... Dirty Little Secret (Doghouse/interscope) 3.75  3.86  98% 45% 406 381 3.34
SAVING JANE Girl Next Door (Universal Republic) 375 375 80% 19% 394 367 365
TEDDY GEIGER For You | Will... (Cofumbia/Sony BMG)  3.70 356 63% 13% 421 367 376
BO BICE The Real Thing /RCA/RMG) 363 - 70% 14% 393 327 396
MARY J. BLIGE Be Without You (Geffen/ 358 368 9% 37% 373 358 3585
STAIND Right Here (Flip/Atlantic/ 356 356 84% 31% 377 35 390
SEAN PAUL Temperature (VP/Atlantic) 347 - 361 92% 3%% 384 353 352
PUSSYCAT DOLLS fiWILLI.AM Beep (A&M/interscape) 3.41 352 88% 32% 371 325 1312
NE-YO So Sick (Def Jam/IDJMG] 340 334 96% 50% 381 329 321
BLACK EYED PEAS Pumg It (A&Mfinterscope) 338 363 96% 42% 356 344 319
PUSSYCAT DOLLS Stickwitu (A&M/interscape) 338 351 9%6% 55% 335 320 3IAM
SHAKIRA f/WYCLEF JEAN Hips Don't Lie fEpic/ 3.36 - 66% 20% 345 369 3.05
BEYONCE’ Check Dn ht (Soay Urban/Columbia) 330 350 98% 58% 327 345 3.36
C. BROWN f}J. SANTANA Run It (Jive/Zomba Label Group)3.26  3.31  96% 58% 3.34 3.7 361
EMINEM... Shake That (Shady/Aftermath/interscope) 322 331 90% 35% 349 333 352
RAY J Dne Wish (Knockout/Sanctuary) 310 309 90% 47% 347 280 320
C. BROWN Yo (Excuse Me Miss) (five/Zomba Label Group) 308 319  83% 39% 347 295 305
NELLY Grillz (Derrty/Fo’ ReellUniversal) 306 313 92% 51% 338 306 3.00
JUELZ SANTANA There It Go... (Diplomat/Def Jam/iDJMG)2.79 314 91% 55% 290 291 3.00
JAMIE FOXX f/LUDACRIS Unpredictable (//AAMG) 276 295 78% 39% 285 280 292

Total sample size is 320 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference
RateTheMusic.com results are not meant to replace caflout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by
calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

—_—

- )
RR CHR/POPTOP30  jowoC
CANADA .
LAST THS TOTAL +/-  WEEKSON TOTAL
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS
1 €  RIMANNA SOS (Def Jam/IDIMG) 453 +24 7 up
2 o NATASHA BEDINGFIELD Unwritten (Sony BMG) 402 +3 13 110
4 @  MARY.J.BUIGE Be Without You (Geffen) 399 +3 g 90
5 o KELLY CLARKSDN Walk Away (Sony BMG) 398 +11 9 10/0
6 9* NICKELBACK Savin' Me (Roadrunner/EMI Music Canada) 390 +22 10 10/0 l
" o SEAN PAUL Temperature (VP/At/antic) 363  +65 n o we |
8 0 PINK Stupid Girls fl aFace/Zomba Label Group/ 362 +13 17 1210 |
, 3 8 NE-YO So Sick (Def Jam/ADJMG) 351 -47 12 70 |
[ 7 9 FALLOUTBOY Dance, Dance (siand/i0JMG) 33 -33 1 910
9 10 MADONNA Sorry (Warner Bros.) 300 12 10 11/0
12 m PUSSYCAT DOLLS f/WILL.LAM Beep (A&M/nterscope) 297 +21 5 6/0
10 12 BEYONCE' Check On it (Sony Urban/Columbia) 295 -15 18 9/0
14 @ JAMES BLUNT You're Beautiful (Custard/Atlantic/] 279 +15 19 8/0 l
15 @* HEDLEY Trip (Universal Music Canada/ 269 +24 12 1000 |
13 15 EMINEM... Shake That (Shady/Aftermath/interscope) 261 15 8 50
l 17 @ CASCADA Everytime We Touch (Robbins/ 260 +25 6 4/0
[ 18 m‘ ROSETTE Uh-Oh (Shred/RockSTAR/Nevadal 221 +16 4 6/0
! 16 18 RELIENT K Who | Am Hates Who I've Been Gotee/Capita) 210 -30 8 70 |
18 19 BLACK EYED PEAS Pump It (A&Mjlnterscope/ 204 27 13 8i0
23 @Q CARL HENRY Little Mama (DEP/Universal) 200 +30 3 6/0
21 21 CHRIS BROWN Yo (Excuse Me Miss) (Sany BMG) 187 -3 3 5/0
22 224y BIANCA Vegas (RockSTAR/Nevada) 179 4 6 6/0
20 23 ALL-AMERICAN... Dirty Littie Secret (Doghouse/interscope/ 170 -27 15 10/0
25 @ T-PAIN f{MIKE JONES I'm N Luv... [Sony BMG) 165 +14 2 40
| 30 @ SHAKIRA f/WYCLEF JEAN Hips Don't Lie (Sony BMG) 150 +36 2 5/0
28 €D  COLDPLAY Tak (Capitol 19«11 10 50
‘ 26 27 NELLY Grillz (Derrty/Fo’ ReellUniversal) 141 8 9 5/0
| [Debut @ TEDDY GEIGER For You | Will... (Columbia/Sony BMG) 133 +22 1 5/0
| @ KANYEWEST... Touch The Sky (Rac-A-Fela/Jef JardDUMG) 121 +20 1 4j0
24 304 REX GOUDIE Run (Sony BMG Music Canada) 123 -40 12 440

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 3/19-3/25. Bullets appear on songs gaining plays or remaining flat from

previous week. If two songs are tled in total plays, the song with the larger increase in plays is placed first. Songs below No.
15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.

ALL KINDS OF FAMOUS PEOPLE HIT MIAMI when it rains, it pours: Actor Freddie
Prinze Jr. and Apprentice contestant Katrina Campins stopped by WHY! (Y-100.7)/Miami at the
same time! Seen here (I-r) are Y morning dude Adam Bomb, Prinze, Campins and Y morning
dude Fooly.

armist: Nick Lachey
waeeL: Jive/Zomba Label Group

8y MIKE TRIAS/ASSOCIATE EDITOR

It could be said that Nick Lachey is the
poster boy for life imitating art. For
example, the soon-to-be-divorced former
member of 98 Degrees is set to star as a
bachelor in He Said, She
Said, a sitcom for the new
CW network. He’s also got
a new single at radio these
days, “What'’s Left of Me,”
the first from his yet-to-be-
titled forthcoming second
solo album.

While Lachey said on a
recent AOL “AIM Inter-
view” that “the song is
about hope and looking to
the future,” let’s face facts:
“What's Left of Me” is in essence a ballad
about heartbreak and desperation. In it
Lachey sings, “And I want yowAnd I feel
yowCrawling underneath my skin/Like a
hunger/Like a burning/To find the place
I've never been/Now I'm broken/And I'm
fading/I'm half the man I thought I would
be/But you can have/What's left of me.”

Let’s state the obvious: This song's

www americanradiohistorvy com

content can be viewed as an attempt by
Lachey and his people to draw sympathy
for the singer in light of his recent
personal woes, a move that could very
well translate to higher chart positions
and solid album sales. However, disre-
garding the possible correlations be-
tween Lachey’s personal life and the
lyrics of the song, “What’s Left of Me” is
definitely a strong ballad and lead single
capable of bringing attention to his
album. Want proof? “What’s Left of Me”
rises to No. 32* this week on the Pop
chart while earning New &
Active status at both AC and
Hot AC.

The rumor mill continues
to generate speculation about
the genesis of “What'’s Left of
Me” and its accompanying
video. Many news outlets are
. reporting that the song was
recorded around Thanksgiv-
ing, the day that Lachey and
Simpson ended their rela-
tionship. Rumor also has it
that a video is in the works, co-starring
MTV VJ Vanessa Minnillo, that will contain
allusions to Lachey’s breakup with Simp-
son.

Seriously, though, if “What’s Left of Me”
was inspired by Lachey’s real-life heart-
break, so be it. That just means we have
an album’s worth of earnest material to
look forward to.
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DARNELLA DUNHAM
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Ones To Watch

New R&B artists with the potential to be huge

“T 'here is a slew of CHR/Rhythmic-friendly R&B artists

.. hitting the airwaves right now. This week we focus on some
of these up-and-comers and learn how they made it to this point
in their careers. If you haven’t spent time with their music yet,
don’t sleep on them. They all have great songs to offer, and ra-
dio is already starting to respond.

Paula DeAnda

Label:]

Single: “Doing Too Much,” f/Baby Bash

Paula DeAnda has been actively pursu-
ing a singing career since she was 11 and
has had the opportunity to open for Nel-
ly, Frankie ] & Baby Bash and Akon. She’s
worked as a backup singer on Tejano and
Spanish-language albums, but R&B is her
first love.

DeAnda spent most of her life in San
Angelo, TX, moving with her family to
Corpus Christi, TX four years ago. After
signing to local independent label Evident
Music Group, she released “What Would
It Take,” which was strongly supported by
KZFM/ Corpus Christi and KIKI/Honolu-
lu.-

“Doing Too Much,” co-written by DeAn-
da, is her second single. It was produced
by Happy P, who produced all but one of
the songs on Natalie’s self-titled album.

DeAnda is catching the ears of program-
mers from all over the country. Stations
like KPTY/Houston; XMOR/San Diego;
WLLD/Tampa; KXJM/Portland, OR;
KGGI/Riverside; and WXIS/ ]ohnson City
have added “Do- Fj
ing Too Much” to §§
their playlists,
and the song is
onthe R&RCHR/
Rhythmic chart. |
DeAnda is now
signed to ] Rec-
ords, and it looks
like she has a hit

on her hands. Paula DeAnd

Cassie

Label: NextSelection/Bad Boy/ Atlantic

Single: “Me & U”

After graduating from high schoolin New
London, CT, Cassie decided to skip college
and head to New York. In 2004 producer Ry-
an Leslie noticed her at a club, then spotted
her again weeks later at Diddy’s birthday
party. The two were officially introduced,
and Leslie later produced “Kiss Me,” a duet
between he and Cassie that was recorded as
a birthday present for Cassie’s mother.

Leslie is signed as an artist to Casablan-
ca Records, but the collaboration was the
first time Cassie had ever been in a record-
ing studio. Her mother loved the song, and

Leslie played it for his label head, Tommy
Mottola. Mottola was so impressed by
“Kiss Me” that he immediately offered
Cassie a manage-
ment deal.

A few weeks
later she signed a
production deal
§ with Leslie’s Next-
Selection and re-
corded “Me & U.”
The single was
leaked onto the In-

R — ternetand became
Cassie big in the clubs in
Germany, so Cassie embarked on a promo-
tional tour in that country.

While Cassie focused on establishing
her career as an artist, the Filipino and
black beauty was also in demand for her
looks. She was featured in print ads for
Missy Elliott’s Respect M.E. Adidas cloth-
ing line and Target and television com-
mercials for Clean & Clear and was cast
as the lead in Mario’s video for “Here I
Go Again.”

Now that “Me & U” has hit U.S. radio
airwaves, Cassie has channeled her ener-
gy back into singing and is working on her
debut album.

Mila )

Label: T.U.G./Universal

Single: “Complete”

Mila | is from Los Angeles. She sings,
writes, raps and dances exceptionally well,
and all these talents are on display in the
video for her single “Complete.” “I went
to school for fashion, but smgmg and danc-
ing are in my
heart,” says Mila §
J. “That's what I §
love, and I can’t
see myself doing
anything else.”

Mila J, who
comes from a
musical family,
met Chris Stokes
when she was
only 9, when her

Mila ]
sister was cast in an Immature video. Mila]
was able to catch Stokes’ attention, and he

put her in the all-female group Dame 4,
which has since disbanded.

Now Stokes’ attention is focused on Mila
J's project, and “Complete” is on fire, thanks
to double-digit airplay from WPOW/
Miami, KSFM/Sacramento, KLUC/Las
Vegas, KDDB/Honolulu and KDGS/
Wichita.

A release date and title for the album are
forthcoming, but music from producers
like The Underdogs, Rufus Blaq and Plati-
num will be featured on the project.

Cheri Dennis

Label: Bad Boy/ Atlantic

Single: “I Love You”

Following the path blazed by Faith
Evans at Bad Boy Records, Cheri Dennis
brings beautiful R&B melodies while re-
taining credibility with hip-hop fans. Her
name may be somewhat unfamiliar, but
she has been signed to the label for a few
years.

Originally from Cleveland, Dennis al-
ways knew that singing professionally was
her destiny. “It was just meant for me to
be a singer,” she says. When she was 8 she
began singing in her grandmother’s
church choir, and after graduating from
high school she headed to New York in
hopes of getting signed.

After two weeks in the city she ap-
proached Diddy ata party and sang for him.
He was impressed, and a few weeks later
she was an artist
on Bad Boy. She
made guest ap-
pearances on
Mase’s last album
and two other
Bad Boy releases,
and she’s promi-
nently featured in
the video for “Spit
Your Game,” by
Notorious B.1G.

Dennis’ first
single, “ILove You,” is heating up, and her
self-titled album will be released on June
13. Expect production by Diddy, Bucwild
and Harve Pierre, a remake of Biggie’s
“Sky’s the Limit,” and the theme song from
Making the Band 3, “Ooh La La,” to appear
on Cheri Dennis.

Cheri Dennis

Q

Label: Blackground /Universal

Single: “Forever Girl,” f/Jazze Pha

Atlanta’s Q was discovered after his
demo fell into the hands of Chris Hicks.
“When I met with him, he asked me what
my vision was as an artist,” says Q. “I told
him that I wanted to do real R&B because
there was a lot of real candy stuff going on.
I wanted to bring real R&B back.”

Q’s first single, “Forever Girl,” achleves
that goal, and

E

WBBM/ Chicago
and WRCL /Flint,
MI are giving it | g
60-plus and 30- |

plus plays per
week, respective-
ly. Q, which is
short for Quincy,

was a part of the
group X’s 3 as a
youth. He was 11
when the group went their separate ways,
and at that time he began to write poetry,
which evolved into songwriting.

“I want to be someone who inspires peo-

www americanradiohistorv com

ple to write and be creative,” says Q. “I'd
like people to get more involved in ex-
pressing themselves.”

His forthcoming album will offer up-
tempo songs, ballads and the full range
of contemporary R&B. Q says, “If this
project is a success, it will prove to me
that when you tell the truth and get in-
volved with your own expression, it
helps, because people will really feel
what you're saying.”

Black Buddafly

Label: RSMG/Def Jam

Single: “Bad Girl,” f/Fabolous

Twins Amina and Jazz and older sister
Sophie make up the group Black Buddafly.
While you can't easily detect their accents
when you hear them sing, the ladies were
born and raised in Hamburg, Germany.
They are the products of a German moth-
er and a Senegalese father who both sang,
and they grew up surrounded by soul,
R&B, jazz and gospel.

The sisters formed the group Choyce in
1998 and signed a production deal with BMG
Germany. They
experienced suc-
cess in their home-
land but wanted
more. “We knew
that if we really
wanted to chal-
lenge ourselves
and doreal Amer-
ican R&B, we had
tocome tothe U.S.
and work with the
producers making the sound that we loved
so much,” says Sophie.

Four years ago the sisters headed to
New York with only $600. Amina says,
“Back in Hamburg we thought, ‘We’ll just
come to the States and try it, and if it
doesn’t work, we’ve had a nice vacation.””

The city was daunting when they first
arrived, but an unlikely meeting with
Prince set them on their way. He intro-
duced them to many key people, and in
2004 they headed to Philadelphia and of-
ficially changed their name to Black Bud-
dafly. Russell Simmons made them the first
artists on his Russell Simmons Music
Group label, and they are currently work-
ing on an album.

Black Buddafly

Mario Vazquez

Label: ]

Single: “Gallery”

Contestants don't actually have to win
American Idol to have a career in music. Just
the weekly exposure of being in the final
12 can draw attention to an artist and help
build a fan base. So people were shocked
when New York native Mario Vazquez un-
ceremoniously announced that he was
leaving Al last season, especially since he
was an early favorite. Vazquez, who left for
personal reasons, became the first Al con-
testant to quit the show.

Almost a year ago Vazquez auditioned
for the legendary Clive Davis and ended
up getting signed to ] Records. “Mario
Vazquez is a multitalented young Ameri-
can-born Hispanic singer with the voice
and charisma that we’ve been trying to
find for a long time,” says Davis. “His live
audition for us was truly special.”

Continued on Page 29
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BUBBA SPARXXX fIYING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin)
JUVENILE Rodeo (Atlantic)
LIL' JON & THE EASTSIDE BOYZ Snap Yo Fingers (TV/7)
PAUL WALL Girl (SwishaHouse/Asylum/Atlantic)

KEYSHIA COLE Love (A&M/Interscope)
BUSTA RHYMES Touch it (Aftermath/interscope)
E-40 Tell Me When To Go /Reprise/BME)
THREE 6 MAFA Poppin’ My Collar (Sony Urban/Columbia)

361 350 84%
361 348 77%
3.58 - 40%
357 338 49%
350 360 74%
349 346 84%
335 307 4T%
333 330 - 64%

24% 380 3.75
20% 3.70 3.74

8% 377 3.57
10% 3.61 3.79
28% 345 3.59
25% 3.35 3.60
13% 348 3.19
19% 34 346

3.28 Walk out of My Life” at the
3.16 legendary Apollo Theater, and

3.63 that was her first brush with
3.37 fame. Rochell signed to Def |
391 Jam last year, and her single I

represents the percentage of respondents
must have 40% familiarity to appear on survey. Sample compositio
test based on the format/music preference. RateTheMusic.com results are not meant to
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, Is available for locai radio stations by calling 818-377-5300.
RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks.

Total sample size is 265 respondents. Total average favorability estimates are based o
who recognized the song. Total burn represents th

n a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity
e number of respondents who said they are tired of hearing the song. Songs
n is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music
replace callout research. The resuits are intended to show opinions of participants

“The One You Need” was pro-

(ﬁa’g"’gM”siﬂ com émerica’s Best Testing CHR/Rhythmic Songs 12 + Ones To Watch Continued from Pade 27
<O or The Week Ending 3/24/06 Y
Artist Title (Label) W W Familirty Bun 157 1694 2584 Vazquez says, “All I've ever
wanted to dois sing, and I've al-
NE-YO When You're Mad ([Def Jam/IDJMG) 4.21 - 46% % 433 410 4.10 ways dreamed about having a
MARY J. BLIGE Be Without You (Geffen) 412 409 98% 29% 392 411 425 career in music. There’s no bet-
NE-YO So Sick (D Jamy/IDJMG) 406 407 9% 36% 411 405 378 tf\rlabel S
SEAN PAUL Temperature (VP/Atlantic) 403 407 96% 25% 397 424 409 ;“h] S
. . e vocals for his first single,
CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal) 403 389 63% 9% 418 414 382 »Gallery,” were produced by Ne-
NELLY Grillz (Derrty/Fo’ ReelfUniversal) 398 387 97% 38% 412 381 402 - Yo, and stations like KSEQ/
CHRIS BROWN Yo {Excuse Me Miss) {/ive/Zomba Label Group) 394 390 96% 28% 4.07 3.75 3.7% % l : Fresno, KKSS/ Albuquerque,
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BOW WOW Fresh Azimiz (Sony Urban/Columbia) 384 376 83% 20% 397 386 387 Wichita are on it. There is also a
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DADDY YANKEE Rompe (£/ Cartelfinterscope) 315 3.61 83% 22% 372 372 383 Puerto Rican and African-American 20-year-old
JAMIE FOXX f/LUDACRIS Unpredictable /AMG) 372 360 92% 30% 381 359 344 Megan Rochell was born and raised in Brooklyn but
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BEYONCE' Check On It (Sany Urban/Columbia) 366 368 98% 52% 357 371  3.66 When she was 11 Rochell [
YING YANG TWINS & BUN B Git It (Rap-A-Lot/Asylum/TVT) 364 347 63% 13% 381 380 321 sang Monica’s “Before You

B duced by hitmaker Rodney

333 Jerkins. O - :

3.24 It's club- and radio-friendly, Megan Rochell
and stations like WPGC /Wash-

ington; WZMX/Hartford; KDDB/Honolulu; and
KNDA /Corpus Christi, TX are early believers. Rochell’s
debut album, You, Me and the Radio, is scheduled to hit
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5t E40 18 MARIAH CAREY VSNOOP DOGG 12 LL CDOL J VLYFE JENMNGS Mo Adds O AMEY UIAZZE PHA
XBX(Houzton, TX 15 MISSY BLLIOTT & DAE VRICK ROSS MARIO VAZOUEZ
. . . ical PD: Torr Thomas © R 0e s WPY0/Ortando, AL KU Mivarsige, CA
Stations and their adds listed alphabetically by market A Ko e O e vowesh MG Crs Lo WLLO/Tarmga, L
A2ty cur S M e L. R oo T, i
WAZ/Mbay, NY hariesion, WY WRCL/Fi, M1 1 SEAN PAIL PU/MD; B ok IS CRON 3 MARY ;. BLIGE VBROOK-LYN 11 DRE IRICK ROSS
PO A B S0 Woedy woota o= Ay Gk ey tiaze o LU JON & P EASTSIOE
MD: JO Redmen 1 RICK ROSS MD: Clay Chrch KPTY Mouston, PHA H-Cities,
G O 80V No Adds OM: Armalto mlx SN MMCLER JEAN m%ﬂ gmmm CA ﬁ“ﬂ o
0SS A PO Pale Manriquez 2 RAY YSCARFACE : Paitie Morens 30 Tk
T DRE ik R KBOSfFrama. A" APD: Dasa Carie O, ™ PAULA DEANDA UBASY BASH MD: Tosh Jackwa
KKSS/Aibuquerque, NM OM: E. Curits Johmson MD: Warren 62 RS, 4 CHRISTINA MILLAN YYOUNG JEEZY Y
. 1 BEENIE MAN PO Viofmen PD: Mavrics “Mo Beliae™ Aivera . 2 MARY J. BLIGE KOHT/Tueson, AZ
OW: e Masriguez 1 PAUILA DEANDA UBABY BASH R LTI NEYO cA NENILE OM: Tim Richanis
0. sy Candion ey A e 23 E40UT-PAIN & KANDI GIRL BEENI MAN Yome oRouTL O et s Horeion DAMEY GIATZE PHA FE: Fady 5 Dob” wikors
10" JUVE 1CE CUBE d :

4§ R0 Viooue? 1 IO0SHORT 2 KSEQ/Fresno, CA* MARIO VAZOUEZ PROJECT PAT HUIGY J ok KSFM/Sacrameno, CA 3 NS e exsTsioe Bovz
NSy tLuioTT e everyy oo WHHHdisnapolis, N WMPW/Memphis, TH* ) CA FO:Byrn Karmedy 7 PALILA DEANDA UBABY BASH
BEENIE MAN WIBT/Chariotts 4 RARD VAZOUEZ i . POAPD: e, Lt 1 RAY CASH USCARFAC

A JEAN MD: Dos ~B. Wrekk 1° Willams 3 JUVENIL APD: Erta Dovex Il .

e —— RER | bk L - e K o
Tom Gokss MD: 2L WETT/A. Myers, FL MARY J. SLIGE YBROOK-LYN WPOW/Mami, PO Weokle PO By Madison
PO: Jormaine “Jigga Jay" Wagner 1" MARLAH CAREY /SNOOP DOGG O%: Wichasl Crutse 1 FIELD MOB I1CIARA PD; In ~Tomy The Tiger” Wol WIPW/Peoria, IL MO: Deotte APO/MD: Jot Biack

3 THREE 6 MAFA DADDY YANKEE PO: Scrap Jockmon 50 CENT VOLIVIA o oot W OM: Pick Hirsclunans FIELD MOB VGIARA 4 RICKROSS

iy HARGOS HERAOER kix el WS/Johasan Ciy" "Bt vk g PO Demitin 2 TODSHORT

2 Ml 6 R Y .

ROSS PO/MO: Todd Ambross PALILA DEANDA (/BABY BASH KUUL/Sait , UT

WBBM/Chicago, L* D MISSY ELLIOTT 10 VAZOUEZ YING YANG TWINS VAVANT owlll’n mlﬂicm KBLZ/Tyler, TX
WBTS/Alianta, GA’ P1); Todd Cavanal WIPVA. ™ E- VJAZZE PHA . APD/MID: Kevin Crwise PO:LT. .
PO: Lee Cagls APO/MD: Esth Brasiioy PO/AMD; Weasel SHAKIRA UWYCLEF JEAN KTTBMinnaapals, MN* 'WPHPhiladeiphia, PA' '8 RAY CASH t/SCARFACE MD: Marcus “0J Marcus Love” Love

o: 8 MARIAH CAREY YSNOOP DOSG No Adds BLEU DAVINCH /YOUNG JEEZY & FABOLOUS | PD: Sam Eiiot OM: Holen Litte 4 LI’ JON & THE EASTSIDE BOYZ MARY J BLIGE ¥BROOK-LYN

53 El:g\NNA KCHZ/Xansas City, MO* WD: Zannle K. ;\Itrm Cg'l 1 JEANNIE ORTEGA VPAPODSE

KZAP/Chico, CA WNHT/FL Wayne, IN KCHZNansas Y. 2 v o . Bt VBROOKLYN RANADE A WMBX/W, Paim Beach, FL*

Scofl oM " No Adds 511 VAR PO: Mark McCray

WZBZ/Attantic City, NI PO/MO: Boomer Davia PD: Vincend “Mojo Witson 5 3 LIL"JON & THE EASTSIDE B0YZ WR PA* XBBT/San Antonio, TX* MO0/ XCal
PO/MD: Rob Barcia 3 WKHTKnoxville, TN DW/Philadeiphia,

M o B8 17 AELD MOB V/CIARA uG. o KHTNModesto, CA* bl it FOME: Cndy W 17 DRE R ROSS

BEENIE MAN BT PD: Auss OM/PD. Rene PIAPD: Kamnon

A MUZCIANZ NDA/Gorpus Chwisti, TX* CASHYSCAR MD: Joey Tack APD: Drow Siome MAHCOS HERNANDEZ
- e ——— U oo G Tt [ s . o e ogon, 0
[1L" JON & THE EASTSIDE BOYZ 1(1{ R ICK 0SS WinHGraambors, Ne* KAKALataystia, LA® BEENTE MAN o — :gi-lmn “T-84" Romano Mo :'vk'n Homhit
MD: Tag Money APDMD: Civis Logan i
DT, T i s e s et 00N M, A g Fion
50 BohLewts E-OUBB 1JAZZE PHA WOSL/Grosnville, NC* LTI o e Fanky 1 PO Bruca S James XMOR/San Diego, CA™ RoeE .
MD: Bradiey Greén POMD; Jack Spade KNEX/Laredo, TX 0: Nz camib i T AU S ey
No Adds KZEWCorpus Cheist, TX APD: 0 Fresh A T CHAISTINA MILIAN 1YOUNG JEEZY e Tl DRE (RICK ROSS MO: Mot
KXBT/Austin, TX* 0. o - v :ﬁmmm S KLUC/Las Vegas, NV* MARID VAZOUEZ e —— TS CHERSI TSt PAL
bl 2 RAY CASH USCARFACE . s : Cat Thomas WIWZMontgomery, AL WRED/Portiand, ME KMEL/San Francisco, CA 5 CIL" JON & THE EASTSIOE BOYZ
APD: Tazz 0 1 TOOSHORT byl 0: 1.8, Ki ey, ‘Bz D0 Michas! Mart 5 FIELD MOB 1
No Adds ) MARIO VAZOUEZ APO/ME: Murph Dzwy 5 SHAKIRA DWYCLEF JEAN PD: Rick Petars : Bz Bradbey . 3 PAULA DEANDA UBABY BASH
MILAS 51 KEVSHIA COLE VARIC VAZOUEZ : Moniue Jordon Do PD: Stacy Cunningham
RICK 0SS 25 £40 RAYJ b 10 o = N MRY 1B BROOK- LN

KBOS/Bakarsfield, CA® WOLDMHagerstown KVEG/Las Vegas, NV* i 10 STACKS yTWiST 1

: ' , 0 MARY J BLIGE VBROOK-LYN A T JUVENILE
e KBFB/Dallas, TX* o R 0 Sherta ut ’ oo 10 RAY CASH USCARFACE
APD: Adia) *0J O-Lay” Wilzon PD: John Candolaria FOMD: At Shutts MO: Jesae 4 Nolse™ Garcla WWRX/Now London, CT O e KYLD/San Francisco, CA Note: For complete adds,
o: . B AP VBt 6 R0OK-LYN v 3 e A ot 10 e e A see R&R Music Tracking

& e 9 LETovA . PAULA DEANA VBABY BASH 2L JOUMPortiand, OR POMD: ey i 5

2 BEENIE MAN ww%'{,‘?”“’“v PA 8 CHRIS BROWN ULIL' WAYNE OM: Tim

2 RAY CASH USCARFACE KzZA/Dallas, TX* OMPE: Joha 0:Dea WLTO/Lexington, KY* 5 MARY J BLIGE YBROOK-LYN PO; Mark Adams
v KrZamalias, APOO, Yoty M et L APD: Carle ~Careey” Fisher o
GENERALZ ;; th'g%é HIENNIFER LOPEZ I o FOMD: Brian Sims m’!“ York, NY* ki No Adds i T

LoD 11 CHERISH YSEAN PALL i
KISV/Bakersfield, CA* ord, 18 GWEN STEFANI VEVE 0: Bartet ! m-
KSV/Baker O o WZMXH 'g,’}',“ L 18 NEYD 8 CHRISTINA MILIAN (YOUNG JEEZY e Sirius The Beat/Satellite POWERED {3/
POMO: . Fssd OWPE: 1. Kumes g Lok WOHT, NY* e — P hovari ME“IABA‘E
3 RAY CASH VSCARFAGE AR ) St ICE YBROOK-LYN : David Simpson KDAY/Los Angeles, CA® QHT/New York, NY PO; Howard Marcus \
1 YOUNG LEEK d 14 MARY J BLIGE VBROOK-LYN PD: Anthoay Acaniipora PD: John Olmick wmlgmm Cirstto

KUBE/Seattie, WA®

PD: Eric Powers

APD/MD: Karen WHd

6 CHERISH USEAN PALL

21 AIHANNA

4 RAY CASH I/SCARFACE

WYPW/South Bend, IN
Ron

PO: Chuck “Manic™ Wright
22 GHRISTINA MILIAR TYOUNG JEEZY

KSPW/Springfield, MO
OM: Chwrls Cannon
PO: Adam Jadronl Burnes
MD: ,. Fotact
DANlSL POWTER
SHAKIRA YWYCLEF JEAN

*Monitored Reporters
109 Total Reporters

86 Total Monitored
23 Total Indicator

Did Not Report, Playllli-st
Frozen (2):

KHHK/Yakima, WA
KMRK/Odessa, TX

J
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DANA HALL

dhall@radioandrecords.com

It’s Grill Time!

An Urban, Urban AC and Gospel photo
album for Q1 2006

| getsomany pictures throughout the year from radio stations,
*&1 record labels and artists. Everyone wants to see themselves
in the pages of R&R, but there never seems to be enough room
to run all the photos. So this week I'm dedicating an entire page
to cheesin’ it up from coast to coast, from hip-hop stars to gos-
pel stars and all those in between.

HOT BOYZ SIZZLIN' WUSL (Power 99)/Philadel-

STILL FUNN Y Comedian Bin Be//amy recently
visited with WVKL/Norfolk Seen here (I-r) are the
Station’s Karen Parker-Chesson, Bellamy and WVKL
MD/midday host Brion 0'Brion.

phia night guys The Hot Boyz — Uncle Otis anc Mikey
Dread — recently hooked up with Atlantic recording
artist Sean Paul. Seen here (lr) are Ot/s Pau/ and Dread.

TRIBBETT IS TRIPPIN'... over Ms. Patti
LaBelle. Sony Gospel singer Tye Tribbett recently met
the Divine Diva backstage at a show. Seen here (I-r)
are Tribbett; his manager and mom, Neicey Tribbett;
and LaBelle.

YUNG GUNS Rapper Yung Jock (r) is making
his name known by visiting radio stations across the
country. He recently hit Montgomery, AL, where he
met WJIWZ PD Al Irvin.

oW

‘__-

~

IT’S HARD OUT HERE FOR A PIMP
KKBT (The Beat)/Los Angeles morning show The
Block Party recently welcomed the infamous Bishop
Don Magic Juan to the studios. Seen here (I-r} are
The Block Party s Bobby Holiday and Ananda Lewis,
Juan and The Block Party's John Salley.

30 @ Radio & Records March 31, 2006

JESUS FREAKS Gospel artist Kirk Franklin
meets Verity Records VP/Promotion B. Jeffrey Grant-
Clark via the magic of Photoshop. (That'’s Jeff's head
on Kirk’s body.)

GRILLIN’ BL ING Atlantic recerding artist suvenile () shows off his “Diamond Grill” while WWPR {Power
105 1)/New York PD Nate Bell settles for some pearly whites.

LADIES LUN" AEON First iady of gospel Yo'anda Adams stepped bv Radio One’s WRNB/Phr/ade/prra and
visited with WRNE GM Helen Little ariz MD Mosha=~ Stricklead. Seen here (/-r) are Littie, Adams and Strickiand.

LEGENMRY LADIES’ MAN L Cool J) naoently belped WCFB (Star 94.5)/Oriando listeners
celebrate Marrlr Gras & Universal Studips Floiida. He's prctrr'ed Wrtfz /VCFB PD Kevin Gardner

IN HIS MiND wree/Chariotte air personatity DJ incognito (r) meets up with J Records artist Heather
Headlgy.
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‘ URBAN TOP 50

March 31, 2006 il
W W st e Lee RRE s Wb ERRM TMEOS MEDIABASE
2 ﬂ KEYSHIA COLE Love /A&Mjinterscape) 3682 +69 466610 1" 66/0 ; s sE
1 2 DEM FRANCHIZE BOYZ Lean Witit, Rock Wit It (So So DefVirgin) W72 19 430166 15 660 MOST ADDED
3 3 CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) 3362 213 447842 12 66/0
6 0 T.1. What You Know (Grand Hustle/Atlantic) 3039 +442 341965 1 66/0 ARTIST TITLE LABEL(S) ADDS
5 5  MARY J. BLIGE Be Without You /Geffen) 2888 -146 433257 19 660 MARY J. BLIGE f/BROOK-LYN Enough Cryin (Matriarch/Geffen) 50
4 6  NE-YO SoSick (DefJam/IDJMG) 2656 418 372321 16 65[0 ::;"E'lfl'j::i“smlm “[;"“ /‘g'y”l'za e o ate i ﬁ’
g , . . . m Gonna Be (LaFace/Zomba Label Group,
7 7 T-PAIN fIMIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Label Group) ~ 2489 72 230504 14 62/0 JUVENILE Whiat's Happenin’ (Atkantic) 9
9 o BUBBA SPARXXX f/YING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin) 2424 +283 236788 12 61/0 YUNG JOC It's Goin’' Down (Bad Boy/Atiantic) 3
8 9 BUSTA RHYMES Touch It (Aftermath/interscope) 2346 -167 339737 16 61/0 CHERISH f/SEAN PAUL Do It To It (Sho'Nuff/Capitol) 7
12 )  THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 2328 +341 223057 9 6113 IE.;GIJ::“ ;"9 W/'l':e" T;”GU {Repnise/BME) :
] om (Capit
13 Q SEAN PAUL Temperature (VP/Atlantic) 2162 +208 353444 12 6211 RICK ROSS Hustlin' (Stp-W-Stide/Def Jam/IDJMG) 5
10 12 JAMIE FOXX fILUDACRIS Unpredictable L/AMG) 1882 147 272706 20 66/0 DA MUZICIANZ Camera Phone (TVT) 5
15 ) AVANT 4Minutes (Geffen/ 1762 +108 195051 8 6400 The Urban add threshold is applied to menitored stations not allowed to
n 14 BEYONCE’ Check On It [Somy Urban/Columbia) 1729 -290 208347 14 64/0 report adds per their company policy: Songs that reach 14 plays per woek
i in two consecutive airplay weeks. An airplay week is defined as Sunday
14 15  JUVENILE Rodeo (Atlantic/ 1474 -361 154926 18 60/0 through Saturday. Adds from all other programmers are still accepted at
22 @ SHAWNNA Gettin’ Some (OTP/Def Jam/IDJMG) 1383  +220 131505 8 450 any play level.
18 @ 50 CENT f/OLIVIA Best Friend (G-Unit/Interscope) 1359 +12 110421 6 5910
16 18 NELLY Grillz (Derrty/Fo’ ReelfUniversal) 1296 270 148427 20 64/0 M O s T
20 19 KIRK FRANKLIN Looking For You (Fo Yo SoulGospo Centric/Zomba Label Group) 1215 -4 146428 12 a4/0 . y
3 @ YUNG JOC it’s Goin’ Down (Bad Boy/Atlantic) 1116 +355 101236 4 51/8 INC:R EA SEDPLA YS
19 21 BOW WOW Fresh Azimiz (Sony Urban/Columbia) 1039 -273 98661 18 56/0 TOTAL
17 22 KANYE WEST fILUPE FIASCO Touch The Sky (Roc-A-Fella/Def Jam/IDJMG) 1020 -328 66871 9 5710 1‘_“:“:{;;;“ L;BE“S;G s '"C';E:;E
A, ou Know (Grand Hustle/Atlantic, +
27 @ CHRISTINA MILIAN flYOUNG JEEZY Say | (Def SouliDJME) 1000 +161 71123 4 48)2 YUNG JOC It's Goin' Down (Bad Boy/Atianti) +355
24 @ JAGGED EDGE Good Luck Charm (Sany Urban/Columbia) M +60 117188 7 4611 THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) ~ +381
36 @ NE-YO When You're Mad (Def Jam/IDJMG) 920 +240 96678 3 5212 JAMIE FOXX HTWISTA DJ Play A Love Song (/RMG) +288
29 @ B.G.fIMANNIE FRESH Move Around (Chappa City/Kach) 890  +112 64047 6 523 ::::; %‘;Af"*:lxx ;ﬁsw“:‘:\:vzﬂ;;/vﬁ//;:efp}/t’ﬁlbban/ﬁrym} +§g;
7 . , 0 effen +
21 27 DAL Betcha Can't Do it Like Me [Dee Money/Asylum/Atiantic) 850 -335 76920 13 5810 MARIAH CAREY Fly Lie A Bird fisand I0JMG) +273
32 @ LIL' WAYNE Hustler Musik [Cash Money/Universal) 8 +107 55872 5 40N NE-YO When You're Mad (Def Jam/IDJMG) +240
25 29  TYRAB. Still In Love (GG&L) 799 -101 58959 15 42/0 SHAWNNA Gettin' Some (D7P/Def Jam/IDJMG) +220
37 € LETOYA Tom (Capito) 772 +104 70850 3  45/5 | SEANPAUL Temperature (V/7Atantic/ +208
30 31 PURPLE RIBBON ALLSTARS Body Rock (Purple Ribbon/Virgin) 716 -52 40672 10 44{0
23 32  JUELZ SANTANA Oh Yes (aka Postman) (Djplomat/Def Jam/IDJMG) 713 237 10017 10 470 X - i ;
26 33 LLCOOL J fIJENNIFER LOPEZ Control Myself (Def Jam/IDJMG) 712 AN 52908 9 48J0 Nﬁ W& ACT VE
35 @ PAUL WALL Gir /SwishatHouse/Asylum/Atlantic) 691 +5 52857 5 38n 0J KHALED Holla At Me (Terror Squad/Koch)
43 @ CHAMILLIONAIRE f/KRAYZIE BONE Ridin [Universal) 681 +129 53395 4 391 Total Plays: 465, Total Stations: 35, Adds: 2
33 36 HEATHER HEADLEY inMy Mind /RCA/RMG) 679 -48 65288 10 4211 RAY J What | Need (Knockout/Sanctuary)
28 37  FAITHEVANS Tru Love (Capitol) 651 -168 57523 20 45/0 I:‘;L:;Y:h“l; Tut::I) Stj;l-m-S: j; I}//A‘:ds: 2 -
! . e Chosen One (Divine 'amer Bros,
34 38  REMY MA Conceited (SRC/Universal) . 639 54 114677 9 2210 Total Plays: 395, Total Stations: 35, Adds: 1
40 @ LIL’ JON & THE EASTSIDE BOYZ Snap Ya Fingers (7TV7) 636 +15 50663 10 2N RICK ROSS Hustli’ (S¥p-N-Slde/Def Jam/IBIMG)
38 40 ANTHONY HAMILTON Can't Let Go /So So Def/Zomba Label Group) 625 -1 90567 8 401 Total Plays: 394, Total Stations: 41, Adds: 5
41 @ GHOSTFACE KILLAH fINE-YO Back Like That (Def Jam/IDJMG) 615 +19 69072 6 3710 RAY CASH fiSCARFACE Bu_npin’... {Ghet-0-Vision/Sony Urban/Columbia)
(D  JAMIE FOXX fITWISTA DJ Play A Love Song L/AMG) 611 +288 55142 1 414 Tﬂm‘:(‘z:ﬂ‘:)’A‘F::‘;::::;‘u:L A";s: fﬁSMG/IsI B
. . ad Girl a
@ MARIAH CAREY Fly Like A Bqu {Island/IDJMG) 609 +273 49247 1 an Total Plays: 360, Total Stations: 28, Adds: 0
47 @ E-40 Tell Me When To Go (Reprise/BME) 602 +143 83211 2 33i6 CHERISH fISEAN PAUL Do It To It (Sho'Nuf#/Capital
42 45 DA BACKWUDZ | Don't Like The Look Of it (Rowdy/Major Way) 548 -5 27836 4 32/0 Total Plays: 356, Total Stations: 30, Adds: 7
46 46  NICK CANNON Dime Piece (Motown/Universal) 521 -10 38879 3 410 GUCCI MANE Go Head (Big Cat/
@  FIELD MOB fICIARA So What (DTP/Geffen) 500 +277 37001 1 364 | Total Plays: 338, Total Stations: 10, Adds: 0
50 @ MILAJ Complete (7.U.6./Motown/Universs) a97  +97 3018 2 35z | LUKESQMyTum MG
Sl Total Plays: 318, Total Stations: 34, Adds: 2
45 49 YO GOTTIfiBUN B & 8-BALL Gangsta Party (7V7) 489 41 24059 8 31/0 JUVENILE What's Happenin’ (Atiantic)
48 @ YING YANG TWINS f/AVANT Bedroom Boom /7V7) 470 +15 57227 14 31/0 Total Plays: 311, Total Stations: 30, Adds: 9
66 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of - B
3/19-3/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed Songs ranked by total plays
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases Station playlists for all R&R reporters are available
in totat plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average on the web at www_radioandrecords. com.
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
Promote your company, product, or event with
Roll-a-Sign’s versatile disposable banners

Cost-effective and reusable
Many sizes and colors available

Durable enough for indoor or outdoor use
q i, Advertise your message in any color

PLASTIC
BANNERS

Call today for more information!
g 1-800-23 1-6074 www.rollasign.com
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URBAN

~
4”’””’”””3’0 com IA__merica’s Best Testing Urban Songs 12 +
« WU or The Week Ending 3/24/06
i Pers. F
Artist Title (Label) TW LW Famil. Burn 18-34 18-34 18-34
MARY J. BLIGE Be Without You (Geffen/ 426 419 98% 34% 422 429 400
SEAN PAUL Temperature (VP/Atiantic/ 415 443 97% 26% 442 410 447
NE-YQ So Sick (Def Jam/IDJMG] 408 400 98% 36% 394 393 398
T.). What You Know (Grand Hustle/Atiantic/ 407 404 63% 7% 4.09 399 435
BUSTA RHYMES Touch It /Aftermathyinterscope] 406 383 87% 19% 406 398 4.28
C. BROWN Yo (Excuse Me Miss) (five/Zomba Label Group/ 405 410 97% 31% 389 396 3.66
DEM FRANCHIZE BOYZ Lean Wit It... (So So DefVirgin/ 404 406 93% 22% 384 394 354
JUELZ SANTANA Oh Yes... (Djplomat/Def Jam/DJMG) 404 393 81% 16% 4.09 408 4.3
KEYSHIA COLE Love (4&M/interscape) 403 378 8% 24% 396 405 3.69
AVANT 4 Minutes (Geffen/ 402 390 58% 7% 388 395 3N
JAMIE FOXX f/LUDACRIS Unpredictable (/AMG/ 400 383 94% 32% 408 406 4.12
NELLY Grillz (Derrty/Fo’ ReellUniversal) 393 410 99% 42% 388 393 37
50 CENT f/OLIVIA Best Friend /G-Unit/interscope/ 392 388 69% 11% 381 383 376
BOW WOW Fresh Azimiz (Seny Urban/Columbia) 391 389 88% 22% 392 402 362
JAGGED EDGE Good Luck Charm (Sony Urban/Columbia)  3.90 - 4% 4% 401 420 360
T-PAIN fIMIKE JONES I'm N Luv... ivelZomba Label Group/) 387 391 97% 31% 368 347 421
FAITH EVANS Tru Love (Capitol) 387 396 53% 8% 386 400 358
K FRANKUN Looking... o Yo SouflGaspo CentriZomba Label Goyy 3.81 366 53% 13% 368 371 3.60
TYRA B. Still in Love (G6&L/ 379 3715 4% 1% 3N 314 362
SHAWNNA Gettin" Some (OTP/Def Jam/IDJMG) 378 366 41% 7% 363 376 333
LL COOL J £1J. LOPEZ Control Myself Oef Jam/IDJMG] 375 372 80% 16% 363 360 3.73
BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin/ 3.73 386 78% 19% 351 3.46 368
THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 367 373  74% 16% 366 367 362
BEYONCE' Check On It (Sany Urban/Columbia) 366 374 99% 52% 363 365 360
JUVENILE Rodeo (Atiantic/ 365 378 83% 21% 364 358 3.80
DAL Betcha Can't Oo It Like Me (Doe Money/Asyum/Atlantic) 361 354  75% 22% 342 351 3.8
Total sample size is 318 respondents. Tolal average favorabllity estimates are based on a scale of 1-5, (1=dislike very much, 5 =
like very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the
number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample
composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on
the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show
opinions of participants on the the Internet only. RateTheMusic s a registered trademark of RateTheMusic.com. The RTM system,
is available for local radlo stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a
\dIVISIﬂII of Premiere Radio Networks. Y,

J KIDS The new kids at J Records, R&B sensations Luke & Q, met up with /abelmate Monica at a
recent industry function. The New Orfeans duo’s current single is “My Turn,” while Monica is putting the
finishing touches on her new album, set for release this year. Seen here (I-r) are Luke, Monica and Q.

Please Send Your Photos

R&R wants your best snapshots.
Please send high-resolution images with the names and titles of all
pictured to Dana Hall at dhall@radioandrecords.com.
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2 CHERISH YSEAN PAUL
URBANMYSTIC
BEENIE MAN
MARY J. BLIGE I/BROOK-LYN
WEHO/BaIﬁmm MD*

MD Noke H
7 MARY J. BLIGE 1/BROCK-LYN
12 DONELL JONES
7 LETOYA
5 YUNG JOC

%I;MX/Baton Rouge, LA*

KTCX/Beaumont, TX*
PD: Doug Haris
APD/MD: Adrian Scott
18 JAMIE FOXX {TWISTA
w.IZD/BIIo|xi Ms*
4 wum BLIGE ¥BROOK-LYN

WILD/Boston, MA*
PD: ie Boas

MD: Chbby Chub

3 ANTHONY HAMILTON

3 MARY J. BLIGE /BROOK-LYN
2 BEENIE MAN

i,
P? BEENIE MANW

-

REPORTERS

Stations and their adds listed alphabetically by market

WWWZ/CharI&ston SC*

w’h Rude Bwoi” Rude

1 MARVJ BLIGE 1BROOK-LYN
1 LUKE & O

RICKROSS
JUVENILE

WPEG/Charlotte*
PO: Terrt Avery

MD; Decn Cale

No Adds

WUVNcharIonesvnlle VA
: Tanisha R. Thompson

o
o MARV.I BLIGE YBROOKLYN
10 FIELD MOB UCIAl
wm/Chananooga TN
MD in: cnm:hor

19 BEEI
9 MARVJ BLIGE BROOK-LYN

WGCI/Chmgn e

‘" ro s¥
2 KANYE WEST {/TWISTA & KEYSHIA COLE
1 LIt° JON & THE EASTSIDE BOYZ
LL COOL J YLYFE JENNINGS
DONELL JONES
RICKROSS

WPWXIChlcaoo, L
MD naman McDowsll

WIZF/Cincinnati, OH*
PD: Phillip David March
MB: ] Wlllhms

J. BLIGE /BROOK:

! BRLLIGRARE l/KRAYBE BONE
WENZ/CIevelami OH*
OM/PD: Ki
MD Eddlo Balor

2 MARV J. BLIGE BROOK-LYN

WHXT/Columbia, SC*
PD: Coris Connors
MD: Shank Mincie
7 CHERISHY/SEAN PAUL
1 JUVENILE
JAHEIM
WXBT/Columbia, SC*
%‘:;L;: Smith
: Brian N\ﬂl}ﬂy
2 BEENIE MAN
MARY J. BLIGE /BROOK-LYN

WFXPJGqumhus GA
DM Carl Conner, Jr.
PD: Michael Sw

'RICKROSS
2 CHAMILLIONAIRE /KRAYZIE BONE
2 MARY J. BLIGE /BROOK-LYN

WMSU/Columbus, MS
PD: Ron Davis
MD: Shawna Young
No Adds
WCKXICqumhus, DH*
PO/MD; J D. Ku

1 YUNG JOC

MARY J. BLIGE /BROOK-LYN
KKDA/Dallas, TX*

/MD: Skip Cheatham

MARY J. BLIGE /BROOK-LYN
WHTD/Detroit, MI*
OM: Skip Diilard
PD: d

APD: Benita “Lady B” Gi
6 VUNGJOC ity

3 ARy J.6L1GE tBROOKAYN
WJLB/Detroit, MI*
PD: KJ Hollday

APDMD: Kris Kell
MARV J. BLIGE! ROOK-LYN

WDBT/Dothan, AL
OM: Jorry Broadway

29 LETOVA

17 JAGGED EDGE

8 B.G. YMANNIE FRESH
W.LIN/Dothan, AL
om: JR Wilson

uu o ngsw tteville, NC*

40
1 MARY J. BLIGE VBROOK-YN
%TMG/Gainesville, n

MARV J. BLIGE #/BROOK-LYN
IE MAN

WIKS/Greenvilie, NC*
PD/APD: J-Dot
17 LIL BIT
12 HOT GIRLS
5 FELO MOB KCIARA
1 RAY S
%SN {MANNIE FRESH
MARY J. BLIGE /BROOK-LYN
DJ KHALED
WPHH/Hartford, CT*
PD/MD: Mychal Maguire
No Adds

WEUP/Huntsvilie, AL*
DM: Steve M

PD: Anthony "‘"l'l" Ant” Simmons
MD: “D e 11" Rice

2 DJKHALED
1 MARY J. BLIGE #BROOK-LYN
URBANMYSTIC
MARIAH CAREY
DONELL JONES
NE-YO

WJMV/Jackson, MS*
OM/PD: Stan Branson
APD: Alics Mavie
12 BEENIE MAN
MARY J. BLIGE ¥BROOK-LYN
DRE YRICKROSS

WRJH/Jackson, MS*

: Kwasi Kwa

3 BEENIE MAN

FELD MOB (/CIARA

THUG CITY

MARY J. BLIGE YBROOK-LYN
W.IBT/.Iacksomnlle FL*
UM a

1 DONELL JONES
1 MARY J. BLIGE VBROOK-LYN
LETOYA

KPRS/Xansas City, MO*
OM: Andre Carson

PD/MD: M1ymﬂ Fears
1 CHRISTINA MILIAN {/YOUNG JEEZY

MARY J. BLIGE /BROOK-LYN

KIIZ/Kl(Ieen ™

KHHQ/Latayeﬂe LA*

'MsssamMPc

PBEL
MARV J. BLIGE /BROOK-LYN
BEENIE MAN
MILA

KIMHLake Charis, LA
POMD! Erk Thomas

APD: Gina Cook
17 CHRISTINA MILIAN I/YOUNG JEEZY
7 LI WAYNE

KZWA/Lake Charles LA
on

12 LI"TLE gROTHER HJOE SCUDDA

WQHH/Lansing, MI*
OM: Helena Dubose
PD: Brant Johnson
MO: Jo Hicks
1 BEENIE MAN
JUVENILE
DONEL
MARVJ BLIGE l/BROOK LYN
SEAN PAUI

CHERISH
DRE VRICK ROSS

WZLD/Laurel, MS
OM: Jackson Walker

MARIAH CAREY
LITTLE BROTHER #/JOE SCUDDA
THREE 6 MAFIA

JAGGEQ EDGE

WBTF/Lennoton Ky«

PDMD: Ja]

26 MARY J. BLIGE /BROOK-LYN

20 £40

10 RAY CASH /SCARFACE
BEENIE MAN

- S
KHTEAittle Rock, AR* KRVV/Monroe, LA WCDX/Richmond, VA* WBTP/Tampa,
PD: Joo Raiclify PD: Chais Collins DM: Al Payne PD: Ron “Jomama" Shepard
APD/MD: Toai Seville 44 KEYSHIACOLE PO/MD; n-o!n Baker :
i R s o g P
1 ICE CUBE WZHT/Montgomery, AL
DONELL JONES 30""'"'4 3 MEM' — Long WDIOURochester, NY*
ORI o O o OWPD: Antro Marca WauCToledo, OH*
1 APD: Siem Jordan

KIPR/Little Rock, AR*
UM.: Mark Dylan

16 JUVENILE
5 MARY J. BLIGE VBROOK-LYN

DAMUZICIANZ
DONELL JONES

KKBT/Los Angeles, CA*
PD Tom Calumcl

30 va J BLIGESM%OK{VN
29 JAGGED EDGE

14 HEATHER HEADLEY

14 THREE 6 MAFIA

4 LETOYA

3 RAYJ

WGZB/Louisviile, KY*
PD: Mark Gunn
MD: Gerald Hamrison

7 YUNG JOC
5 MARY J. BLIGE /BROOK-LYN

8 URBAN MYSTIC
WHRK/Mem?his ™
uouauonzs
DA MUZICIANZ

WJIXM/Meridian, MS
R
IS

WEDR/Miami, FL*
OM/PD: Figlds
APD: Derrick Baker
40 THREE 6 MAFIA
WMIB/Miami, FL*
PD Man

FRESH

MARVJ BLIGEIIBROOK -LYN

WKKV/Mitwaukee, WI*
No Adds

WELX/Mabile, AL*
L‘wh-ﬂn

PDIMD 2 Revben
17 BG |. '\IEFRESH

CADILLAC DON
12 MARY J. BLIGE VBROOK-LYN
WUBT/Nashville, TN*
OM: Clay Humn

1 MARY J. BLIGE YBROOK-LYN
+ DONELL JONES
cuemsu VSEAN PAUL
KNOU/New Orleans, LA*
PD: Darrell Johnson
22 FIELD MOB t/CIARA
1 BEENIE MAN
MARY J. BLIGE YBROOK-LYN

WQUE/New Orleans, LA*

5 DR fm
1 MARY.I BLIGE VBROOK-LYN

APD/MD: Nadine Santos
7 MARY J. BLIGE YBROOK-LYN
2 BEENIE MAN

WOWI/EN':ﬂoII(, VA*
DM/PO: Eric Mychaels
MD: DJ Fountz

No Adds

WWHV/Norfolk, VA*
PD: Parish Brown

MD: Pezg

12 FIELD MOB YCIARA

1 MARY J. BLIGE /BROOK-LYN
1 BEENIE MAN

KVSP/Dkiahoma City, OK*
DMPD: Terry Monday

nu m-e Brasco
KBLR/Omaha, NE*
PD: Bryant MeCain

MARY J. BLIGE /BROOK-LYN
WUSL/Philadeiphia, PA*
PD; Thea Mitchem
APD/MOD; Kashon Powell

MARY J. BLIGE ¥BROOK-LYN
WAMOIPIIN!Imh PA*

MD Knde Wred
MARVJ.BLIGE VBROOK-LYN

1 BEENIE MAN
JUVEMILE

‘\:lnom;ivleigh. NC*
30 SEAN PALL

1 MARY ). BLIGE YBROOK-LYN
WBTJ/Richmond, VA*
PD: Asron Maxweit
APD/MD: Miks Strest
No Adds

Sm
6 BEENI
3 MARY J. BLIGE YBROOK-LYN
1 RAY CASH /SCARFACE

Music Choice R&B-Hip Hop/
Satellite

Muslc Choice R; lite
M/PD: Damon Williams

APD Mecca Thames
MD: Lamonda Williams
17 JUVENILE

5 RASHEEDA
Sirius Hot Jamz/Satellite
OM: Geronimo
PD: Tonya Byrd
MD: Vanessa Grulion
30 E-40
12 RENEGADE FOXX

2 CANFRON #11L" WAYNE

XM BaVIISatelme
21 TRINA
YUNGJOC

18 E-40 #/BUN B, PIMP C & JUELZ SANTANA
16 [EMFRANCHZF.BOVZ

2 DJ GREEN LANTERN

12 OBIE TRICE /AKON

12 M1 #KCNAAN

12 DOGG POUND

XM The CitySatelite
b

MD DJ Xehsive

16 BEENIE MAN
1 MARY J. BLIGE VBROOK-LYN

WOBBoTISmnmh, GA

MARY J. BLIGE ¥BROOK-LYN
CHERISH VSEAN PALIL

KMJJIShmepon LA*

I:g wm
19 CHRISHNAMILIAN YYOUNG JEEZY

KATZ/St. Louis, MO*
OM: Check Alkins
Pn. Shna

5 YUl
CHER!SH
MARY J. BLIGE IIBROOK{YN

WTII’aIIahm, 28
IM: Jotf Horn
PD: Vamessa Jorome

APD/D; Frank Luv
Adds

g

MD: Manwel
2 BEENIE MAN

PO: Chartie
8 MARY J. BUGE VBROOK-LYN
BEENIE MAN

DAY oy ot

APO: Karon Bormars

No Adds

WESE/IHEIO. Ms

DM: Rick

;%-mmmm“m XTc”

A AURELE aaoN AL
15 PRINCE

10 URBAN MYSTIC

WGOVNaidosta, GA
PD: Lamar Freeman

Jammie Brooks

MD: Jammin'
24 FIELD MOB £CIARA
19 JUVENILE

14 RASHEEDA

12 URBAN MYSTIC

11 CHERISH /SEAN PALL
9 MACHJ

Wrs Mashington, DC*
PO: Demd Brown

MD: Pagl Stewart
6 JAMIE FOXX GTWISTA

5 BEENIE MAN
2 MARY J. BLIGE #/BROOK-LYN

WJKS/Wilmi , DE*
PD: Tony M;I:glm

1 DONELL JONES
1 MARY J. BLIGE Y/BROOK-LYN

Note: For compiete adds,
see R&R Music Tracking.

MEDABASE
*Monitored Reporters
94 Total Reporters
66 Total Monitored
28 Total Indicator
Did Not Report, Playlist
Frozen (3):
KJMZ/Lawton, OK

WJIZ/Albany, GA
WRXZ/Albany, GA
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URBAN AC TOP 30
March 31, 2006 powereD[3]
ARTIST TITLE LABEL(S) s PLATS AJ%;‘EE it MEI“ AB ASE

LAST THIS
WEEK WEEK
1 1 MARY J. BLIGE Be Without You (Geffen/ 1817 82 183586 17 63/0
2 e HEATHER HEADLEY In My Mind (RCA/RMG)/ 1798 +15 165300 23 65/0 M‘O s T A DD E D'
3 o ANTHONY HAMILTON Can't Let Go (So So Oef/Zomba Label Group) 1613 +122 165157 15 65/1
5§ @ ISLEYBROTHERS fiR. ISLEY Just Came Here To Chil /Def SoudDef JaVIDUMG) 1871 +48 128030 10 631 | NS TMEUES . aoos
4 5  JAMIEFOXX flLUDACRIS Unpredictable L/AMG/ 1423 31 151888 12 54D | Hany MARY Yestutay (S UkanCobma 2
. TEENA MARIE Ooh Wee (Cash Money/Universal) 6
6 o KIRK FRANKLIN Looking For You (Fo Yo Soud/Gospo Centric/Zomba Label Group) 1378 +6 156423 24 59/0 KINDRED THE FAMILY SOUL Woman First /Hidden Beach/ 5
7 0 BRIAN MCKNIGHT Find Myself In You (Motown/Universal) 1268 +93 121010 10 65/1 SHANICE Take Care Of U imajalyPlaytime/ 5
8 8 CHARLIE W'IlSON Magic (Jive/Zomba Label Group/ 946 -72 79054 18 5710 The Urben AC add thresheld is iod to monitored stations not .“";"u
n o NE-YO So Sick (Oef Jam/IDIMG) 839 +76 100392 8 312 repert adds per their compeay policy: Sengs that reach seven plays per
9 10 ALICIAKEYS Unbreakable L/AMG) 796 113 88249 27 60/0 ;"::."::'" m "AF:'V“ z""*“"‘";'."ﬂﬂ woek is defined f;
10 11 FAITHEVANS TruLove (Capitol 715 54 67144 19 58/ e e Pl L it
accoptad at any play level.
12 @ URBAN MYSTIC | Refuse (SOBE/ 647 +43 46195 8 46)4
17 @ KEYSHIA COLE Love (A&M/Interscope) 608 +136 49569 ] 211 M o ST
14 @ TEENA MARIE 0ch Wee (Cash Money/Universal) 594 +73 54462 4 49/6 -
18 @ JEFF MAJORS f/KELLY PRICE God's Gift (Music One/Sony Urban/ 553 +109 45801 7 3714 I N tk EA SED P LA YS
15 @ KEM Into You (Motown/Universal) 549 +35 35747 9 451 ',?&‘,"
19 ERIC BENET Pretty Baby (friday/Repni Bros. 533 164 52351 3 asn ARTIST TLE LABEL(S) L
D B e ¥ | MARIAH CAREY Py Like A B s UMY +205
16 18  INDIA.ARIE | Am Not My Hair (Motown/Universal) 453 21 34825 15 45/0 ERIC BENET Pretty Baby (Fridsy/Reprisa/Wamer Bros.) +164
29 @ MARIAH CAREY Fly Like A Bird f/sland//0JMG) 441 +205 54259 2 3714 KEYSHIA COLE Love (A&M/nterscope) +136
27 @ FLOETRY Lay Down (Geffen) 306 +57 26355 5§ 251 ANTHONY HAMILTON Can't... (So So Def/Zomba Label Group) +122
22 @ GOAPELE First Love (Skyblaze/Sony Urban/Columbia) 305 +6 19850 7 26/0 JEFF MAJORS f/ELLY PRICE God's... (Music One/Sony Urban) +108
24 @ TAMAR f/PRINCE Beautiful, Loved And Blessed (Universal Republic) 303 +20 29538 ] 2610
20 23 LYFE JENNINGS fIFANTASIA Hypothetically (Sony Urban/Columbia) 270 -57 22229 9 28/0
21 24  MARIAH CAREY Don’t Forget About Us /Isiand/IDJMG) 260 -50 16503 14 1910 NEW& ACTIVE
26 25 MELI'SA MORGAN | Remember (Orpheus/Luann) 258 4 24309 12 2910 RAY J One Wish (Knockout/Sanctuary)
@  KINDRED THE FAMILY SOUL Woman First (Hidden Beach) 252 4107 21960 1 22I5 ;:‘:méﬁ';;::'gm 17, Aids: 0
30 @ RAHEEM DEVAUGHN You (ive/Zomba Label Group) 252 +51 35522 2 2601 Total Plays: 141, Total Stations: 19, Adds: 3
25 28 DWELE Weekend Love (Virgin/ 251 -23 14148 9 24{0 OONELL JONES I'm Gonna Be (LaFace/Zomba Label Group)
23 29  EARTH, WIND & FIRE f/BRIAN MCKNIGHT To You (Sanctuary/SRG) 215 -14 16692 13 30/0 ;‘:THT&ST :I?Z'CTMT)f Slt]altrions_: 17, Md& 3
f g 9 @ Care ity Py time
@ YOLANDA ADAMS This Too Shall Pass (Atlantic) 173 +15 11765 1 2110 Total Plays: 92, Total Stations: 17, Adds: 5
65 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week | LEELA JAMES My Joy (Wamer Bros.)
of 3/19-3/25. Bullets appear on songs gaining plays or remaining ffat from previous week. If two songs are tied in total plays, the song with the larger increase in playsis | Total Plays: 83, Total Stations: 15, Adds: 0
ptaced first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing asong. Most Increased Plays lists the songs with the greatest week-to-week increases Station playlists for ail R&R reporters are available
in total plays. Totai Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average on the web al www.radicandrecords.com.
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. ==

KMJQHouston, TX KM Memphis, TH® | WYKL Morloll, VA* Muzic Choice Smook R&E/ | WINDXToledo, OH* A
REPO S PD: Sam Choica mam@ OM/PD: Den Londen Salellite ]
RTER - g e et S e o
WHRPHuntevilie, AL WHOT/Miami, AL* R* =)'m WTUG/Tuscaloosa, AL
Stations and their adds listed alphabetically by market OM: Kan sz 0RPY: Temy Falts OM: 3w Holrosh OM: Grog Tomaecols
Pg ':-.-, FAMILY SOUL Ell:-mu 'lla’—m"n.mwm Siclus & o Adgs
wad it : OMPD: B.J. Stone
By e W SRy Tory vy S b, 04 EE - - WRRXPeasacola, FL* D Sk Maskars WIBWW, Paim Beach, FL*
PO: Tim Joses Mo Adcs OM: Pasi Siromy WIL o W POAD: Towy Shtes e PO: Mark MeCroy
At e s wo o 1 b it Dy L WS s e The Touch St = s e
PU: ivia Sowe KSOC/Dallas, TX* A T P Loty WOLTMobile, AL* . WOAD: Horsta AT
WAKB/ GA NO: Cals Jomte N0 Datkas. X oA WDAS/Philadeiphia, PA e
OMPO: Ben e PO Jokn Lamg WiO/dackson, MS* O o]
" Mo Adds OMPD: Stan Sramsen 13 MARAN CAREY APOMD: Jo Gamble ﬁlil:h-m GA WHUR/Washington, DC
. . Mo Adds PO:
WIS Angusa, GA MO e e WROUDaytn, OH . G Moaro, LA PN Gary Toung 5 Jre LaTrele
POAMD: Tim “Foltz” Snoll e W30 iJacksomville, T DT WRNB/Philadeiphia, PA* L oo
MO WVAZ Chicago, IL M #m S BRUAN MODSGHT lrn-:au- LA DC
KONDRED THE FAMILY SOUL : WMNXD/Detroit, g 1 WMALLWashingion.
T v OM/PD: Eirny Smith el MO oha Scot m PO Kty Brows
6 WEMDAITI THE ERAALY SOUL munL-—u WML AL MD: Ml Chose
WWiN/Baltimore, MD* 4 itk MoRNER APD: Onoll Stvens POAD: D [ﬂ ¥ WFXC/Raleigh, NC 2 URBAS NIVSTIC
PO: Tim Walls 2 6% WILJTRE RELLY PRCE MO Birchol KM Xansas City, MO 9 LR T OM/PD: Cy Youmy LA®
D: Nefler Wynder 1 ey flod s PD: Jorolé Jockaon G-
e WZAK/Cleveland WU g, NC* . WOQKNashvitle, TN 10 e
KQXL Baton Aowge, LA e g;&',;m?', . R Toee. LA | R WIS Richrmond, VA* IOLIWSL Losis. MO*
POMD T SOUL WA 2 MARY MARY 1 MARY MARY | ez mew Otoans, LA* -:rrmu Fax DONELL JONES "’““m
g thapessd
e | il D sk W 0 e s e Ty WFUWSL Lois, MO* MEDIABASE
WEHKBirmingham. AL AR MARY 1 e 0, Daniee ot ORPD: WalFomt | o
"gu | « " o Adts WYLDMow Orteans, LA® 1 JEFF MAJORS YWELLY PRICE *Monitored Reporters
s Caloen = WWDM/Columbia, WFLMFL Plerce, FL® KOKY/Little Rock, AR PO A . . NY*
0 ELEY WA OHT 5L POARD: i Love OMPD: M Jumes OMPD: Mork Dylan o PO ._-" m 79 Total Reporters
| tmorebe s soun i WBLS/New York, NY* e T L —_
* | WOMG/Greenshoro, NC*
%UW.AL s oo , NC w_,.m CA PO: Vinmy Brown o Adce 65 Total Monitored
i WAGHCombes, GA o oaares st York, NY TR . M0 WTMP/Tampa, AL e
Waters e, WRKSMow York, NY* I i e tass 14 Total Indicator
uMGL Crarestn, SC FLIAPD: G Rachosds o e WM Lcuisvite, KY FU: Tors Boasiy v om PD: Ly Tolbeer & —
”mm'" ",,_m oo . Ko i POAKD: Tim Corend Gitsn e O o s Q&"‘"“ R
o 15 WKLS/Norfol 10 1ERAN Frozen (2):
om:m:c-.'f.‘ o mmm‘mm'._m mmm—!n‘ P Francisco, CA* % RO oy WBBK/Dothan, AL
POMD: Micheo! Toe o oo ] e e ™ e’ ¥ R cevaLrm MO: Kimwnie Tavier XM The Flow/Satellite
\_ 1 MARY MARY No o /

L]

Graphics Inc

THE DECAL COMPANY
“lnnlE“n" (800) 331-4438 WWW.CGILINK.COM

Buy printing direct!

Save money and gain personal attention by
choosing Communication Graphics. Preferred

by the music industry since 1973. Call today.

l mz_a‘-F

March 31, 2006 Radio & Records ® 33

www americanradiohistorv com


www.americanradiohistory.com

P & wH s B
;A,, ,: 5 e, 1
Ly g P A : A # @A B i £
PR ey % 3 i 3
i o et v\{; il B 3 @ e o & »gé (% “"ﬁ%g
: e - GOSPEL TOP 30 - - : - b5 5
LAST THIS Marc" 31, 2006 TOTAL +/- TOTAL WEEKS ON TOTAL STATIONSI é!'? 2 § o égg Frif
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AUDIENCE CHART M 0 g
{00} ML s Po il &‘mﬂw 22T
1 1 MARY MARY Yesterday (Sony Urban/Columbia) 1093 -16 33789 27 33/0 | ARTISTTMLE MBEL(S) ' ' ADDS
2 2 BYRON CAGE | Will Bless The Lord (Gospo Centric/Zomba Label Group) 1053 3 e 17 350 | VICKIE WINANS It's Alright (Verity/Zomba Label Group) 5
3 3 KIRK FRANKLIN Looking F Yo SoullGospo Centric/Zomba Label G 00 51 28 0 JIMMY HICKS... BornBlessed (Worldwide Entertainment) 4
ooking For You (Fo Yo Soul/Gospo Centric/Zomba Label Group) 1004 - 30712 33 DAMON LITTLE Long As | Got Shoes (Woridwide) 4
5 O  DONALD LAWRENCE... The Blessing Of Abraham (EM/ Gospel) 932 +21 28957 9 381 | TYE TRIBBETT Victory (Sony Urban/Columbia) 3
4 5  HEZEKIAH WALKER Lift Him Up (Verity/Zomba Label Group) 21 -4 26276 23 3112 | HEZEKIAH WALKER Lift Him Up (Verity/Zomba Label Group) 2
10 @  WILUAM MURPHY Il Let It Rise (Sony Urban/Epic) 123 +28 25914 26 250 | MARVINSAPP Perfect Peace ffenty) 2
9 7 TAMELA MANN Speak Lord (7illyMann/ 692 A5 26212 17 25)1 | BISHOPLEONARD SCOTT Sing Unto The King (TyscorTaseis) 2
1" 0 VICKI YOHE Deliverance Is Available (PureSprings/EM/ Gospel) 688 +14 19087 20 26/0 .
6 9  DOTTIEPEOPLES He Said It (Atianta Jnt) 682 71 25967 32 240 .. 'MOST
8 10 YOLANDAADAMS Victory /tianti) 66 77 2177 13 250 INCREASED PLAYS
20 m JIMMY HICKS & VOICES OF INTEGRITY BornBlessed (Worldwide Entertainment) 620 +97 18510 8 25/4 T'?LTAAVL
14 12 DORINDA CLARK-COLE So Many Times (Gospo Centric/Zomba Label Group) 615 -1 15934 14 240 | ARTIST TITLE LABEL(S) INCREASE
13 13 JEFF MAJORS f/KELLY PRICE God's Gift Music One/Sony Urban) 611 31 23350 24 22{0 | JIMMY HICKS... BaBlessed (Worldwide Entertainment) +97
7 14 SMOKIE NORFUL God Is Able (EM/ Gospel 500 128 1125 2 2210 m::z:n':"[:"ﬁ' ':‘: E‘";"fgf,’;”"gﬁ” I‘?’;‘” Group) +:§
. 5 00 bre: 0 po Lentric; +
15 @ DARWIN HOBBS Glorify Him (EM/ Gospel/ 597 0 19829 24 26/0 TYE TRIBBETT Victory (Sany Urtan/Columbia) +44
19 16 LUTHER BARNES... Somehow, Someway (Atlanta Int’) 523 -16 18776 18 2110 | BISHOP LEONARD SCOTT Sing Unto The King (Tyscot/Taseis) +43
17 17 CECE WINANS He's Concerned (PureSprings/Sony Urban/Epic) 521 -40 17445 16 24/0 | VASHAWN MITCHELL No Way (Tyscot/ +39
21 @  VICKIE WINANS It's Alright (Verity/Zomba Label Group) 409 +18 11586 7 20/5 | MARVIN SAPP Perfect Peace (Verity/ +36
25 @  MARVINSAPP Perfect Peace fVerity) 366 #3126 6 142 m‘mm Ju?:::ut::ﬁ f“;‘!llt /H",””';’s’ - +;;
€l ISe {001 /] +
24 @ KAREN CLARK-SHEARD Favor (Word/Curb/Warner Bros.) 360 +11 9502 8 14/0 STEPHANIE DOTSON Give Him Glory Artemis Gospel Tehillat)  +27
22 21 ALVIN DARLING From Me To You /Emtro) 358 -1 9728 12 14)0
26 @ BISHOP EDDIE LONG... it Shall Come To Pass /EM/ Gospel) 353 +26 9200 5 1440 e e it
23 23 RIZEN We've Come To Magnify The Lord (Artemis/ 332 -20 17964 16 14)0 7 N E "{V& ACTI VE
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WILLIAM MORRIS AGENCY

We proudly congratulate our

2006 GOSPEL MUSIC ASSOCIATION AWARD NOMINEES

Song of the Year
HIDE

JOY WILLIAMS

Male Vocalist of the Year

JASON CRABB
DAVID PHELPS

Female Vocalist of the Year

JOY WILLIAMS

Group of the Year

KUTLESS

Artist of the Year

SWITCHFOOT

New Artist of the Year

GEORGE HUFF
STELLAR KART

Producer of the Year

VINCE GILL

Rap/Hip Hop Recorded Song of the Year

ARE YOU REAL?
BEHIND THE MUSIK

JON MICAH SUMRALL’

Rock Recorded Song of the Year

THE WAIT IS OVER
DISCIPLE

DISCIPLE

Rock/Contemporary Recorded
Song of the Year

STARS
NOTHING 1S SOUND

SWITCHFOOT

Pop/Contemporary Recorded
Song of the Year

HIDE

GENESIS

JOY WILLIAMS

Inspirational Recorded Song of the Year
HOLY GROUND
LIVE AT BROOKLYN TABERNACLE

CRABB FAMILY

LAY IT DOWN
BEAUTY HAS GRACE

JACI| VELASQUEZ

NEW YORK BEVERLY HILLS LONDON NASHVILLE MIAMI BEACH

Southern Gospel Recorded
Song of the Year

GREATER IS HE
LIVE AT BROOKLYN TABERNACLE

CRABB FAMILY

THROUGH THE FIRE
LIVE AT BROOKLYN TABERNACLE

CRABB FAMILY

Country Recorded Song of the Year

WHEN | GET WHERE I’'M GOING
TIME WELL WASTED

BRAD PAISLEY

Urban Recorded Song of the Year

A BRIGHTER DAY
MIRACLES

GEORGE HUFF

HEAVEN
MARY MARY

MARY MARY

LOOKING FOR YOU
HERO

KIRK FRANKLIN

Contemporary Gospel Recorded
Song of the Year

| WILL FIND A WAY
SOMETHIN’ BOUT LOVE

FRED HAMMOND

Worship Song of the Year
STRONG TOWER

Rock Album of the Year
ALL GAS NO BREAK

STELLAR KART

DISCIPLE

DISCIPLE

Rock/Contemporary Album of the Year
NOTHING 1S SOUND

SWITCHFOOT

Pop/Contemporary Album of the Year
GENESIS

JOY WILLIAMS

Inspirational Album of the Year
LIFE IS A CHURCH

DAVID PHELPS

ROCK OF AGES...HYMNS & FAITH

VINCE GILL’

www americanradiohistorv com

JON MICAH SUMRALL’

Southern Gospel Aibum of the Year
COMMON THREAD

OAK RIDGE BOYS

LIVE AT BROOKLYN TABERNACLE

CRABB FAMILY

Urban Album of the Year
DAY BY DAY

KIRK FRANKLIN’

HERO

KIRK FRANKLIN

MIRACLES

GEORGE HUFF

Contemporary Gospel Album of the Year
MARY MARY

MARY MARY

Praise & Worship Album of the Year
STRONG TOWER

KUTLESS

Special Event Album of the Year
COME LET US ADORE HIM

JOY WILLIAMS’

HAPPY CHRISTMAS VOLUME FOUR
EMERY’
SWITCHFOOT

MUSIC INSPIRED BY THE CHRONICLES OF NARNIA:
THE LION, THE WITCH, AND THE WARDROBE

KUTLESS’

WOW CHRISTMAS GREEN

FFH’

KUTLESS’

JACI VELASQUEZ’
JOY WILLIAMS’

Recorded Music Packaging of the Year
THE QUESTION

| EMERY

Short Form Music Video of the Year
STARS

SWITCHFOOT

Long Form Music Video of the Year
LIVE AT BROOKLYN TABERNACLE

CRABB FAMILY

SPECIAL CONGRATULATIONS TO

KIRK FRANKLIN
CO-HOST, 2006 GMA AWARDS

* Shared Nomination

SHANGHAI
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Our Q2 music preview

LON HELTON

Ihelton@radioandrecords.com

Seonury Promotion

By Chuck Aly
Associate Country Editor

ur regular survey of label promotion priorities returns, and

this time we're looking ahead to the second quarter of 2006.

It’s hard to believe we're talking about April, May and, wow, June

when it seems the year’s just begun. But the months roll on, and

so does the music. As usual, we've polled top promotion execu-

tives at country labels for information on their plans so our read-
ers will have an idea what’s coming their way.

s 903 Music
Other than staying the course with the current
Neal McCoy single, “The Last of a Dying Breed”
(which promomeister Bill Mayne says is doing
great), 903 will also be bringing out a new Darryl
Worley single, “Nothin’ But a Love Thing.”

atn

Darryl Worley

Arista
The sole locked-in release for Arista in Q2 is
Carrie Underwood'’s “Don’t Forget to Remem-
.ber Me,” which goes for adds April 3. Odds are
we’ll see another Brooks & Dunn single, but the
label reports the cut is still TBD.

Carrie Underwood

g Big Machine

“While we will continue to work Jack In-
gram’s ‘Wherever You Are’ to its peak, look for
the followup from Jack, ‘Love You,’ from his Live
— Wherever You Are collection, sometime in
June,” says National Director/Promotion &
New Media John Zarling. “Danielle Peck’s
‘Findin’ a Good Man,’ the second single from her
digital-only self-titled release, will continue to
be a priority for us. The album hits physical re-
tail on June 6.
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“ Also on deck this quarter is new music from
singer-songwriter Taylor Swift, an amazingly
talented 16-year-old girl who will knock you out.
In addition, we are anticipating new music from
Jimmy Wayne to hit radio sometime in Q2.”

BNA

The BNA staff is already charging hard with
the new Lost Trailers single, “Call Me Crazy,”
as well as setting up the followup to Jamey
Johnson’s hit “The Dollar,” “Rebelicious.” And
look for Kenny Chesney’s new single, “Summer-
time,” from the double-platinum The Road & the
Radio album.

Lost Trailers

Also this quarter, expect the release of a new
Rhett Akins single called “Old Bird Dog (Lov-
in” You).” The BNA debut single from Pat Green
is also likely to land, with an album slated for
the third quarter. Blaine Larsen’s sophomore al-
bum will hit retail at the end of June.

Broken Bow

VP/Promotion Jon Loba and his team are tak-
ing the quarter off, as no releases are planned.
OK, not quite. With singles by Megan Mullins,
Jason Aldean and Craig Morgan already work-
ing at radio, the BBR crew has plenty to keep it
busy.

Categoiy5

Storm chaser Tony Benken offers up two Q2
releases. May will bring “Tennessee Girl,” from
Sammy Kershaw, while summer will see the
debut album from Craig Hand, A Long Way From
Town.

o H
. .“Columbia -

“Q2 is going to be very busy for Big Red Pro-
motion,” says team captain Larry Pareigis.
“April 10 is the add date for ‘Things I Miss the
Most,” the third single from Van Zant's debut
Columbia CD, Get Right With the Man. The broth-
ers are also spending this spring on a critically

Brice Long

acclaimed tour with Sony BMG labelmate
Gretchen Wilson.

“Our phenomenally talented new singer-
songwriter Brice Long returns with ‘Meat & Po-
tato Man’ on April 24. May 8 brings the first new
single from the next studio CD by Eddie & T-
Roy, our multiplatinum cornerstone act Mont-
gomery Gentry.

“May 23, the same day as the ACMs, Open
Wide/Columbia/Sony BMG Music Entertain-

ment proudly release Taking the Long Way, the lat-

est CD from the biggest-selling female act in the
SoundScan era, The Dixie Chicks. So let’s kick the
tires, light the fires, and have some fun together.”

Curb/Asylum

New VP Adrian Michaels offers up one Q2
release, “Kill Me Now,” from Rio Grand. Look
for an add date of April 17.

L i

Rio Grand

Dualtone
“Radney Foster’s new CD, This World We Live
In, comes out April 4,” says Dualtone promotion
guru Lori Kampa. “The new single, ‘Prove Me
Right,” is going for airplay now. Deryl Dodd's
new album, Full Circle, comes out June 27. The

first single, ‘I'm Not Home," ships March 20,
with an April 24 impact date.”
Epic

Bill Macky’s team has Miranda Lambert’s
next single in the on-deck circle. According to
Macky, her album Kerosene is quickly approach-
ing platinum. ““New Strings’ is the next single,
and by the time radio reads this, it should be on
their desks for adds on April 10,” Macky says.
“Our sincere thanks to Country radio for giving
Miranda her first top 15 record.”

Noting Wilson's ongoing headlining tour,
Macky says, “Gretchen Wilson continues her
amazing pace both on the charts and on the
road. Look for Trace Adkins to join her very
soon on the road. ‘Politically Uncorrect’ is mov-
ing up the charts, and we’ll have more great
music for Country radio off of the platinum All
Jacked Up as we move through the spring and
summer.”

Craig Hand

www americanradiohistorv com

Jace Everett remains a priority for the Epic
folks, with his self-titled debut now in stores.
“Jace is a star, and Epic Records is committed to
making it happen for him,” Macky says. “’No-
where in the Neighborhood” was just released,
and we'll be working it right through the sum-
mer.”

Susan Haynes will have a new single in May
from her debut, Crooked Little Heart, which was
released digitally on Valentine’s Day. Epic and
Haynes are still making station visits. “There is
something very special about Susan Haynes,”
Macky says.

“We will also have some incredible new mu-

sic from a brand-new act that we will share with

Country radio in the next few months — stay

tuned.”
%

A
_ Equity

You might say promo domo David Haley is
over the moon about a big group with a little city
name. “We've got two ACM nominations, for
Top Vocal Group and Top New Duo or Group,”
he says of Little Big Town. “We've scanned
375,000 and have been certified gold by the
RIAA.

“Bring It on Home’ is pacing more quickly
up the charts than ‘Boondocks,” which, by the
way, went for adds 11 months ago. We've got
stations that have played the song well over
1,000 times that still have it in heavy.”

i

Deryl Dodd

Haley touts an April 17 Going for Adds date
for Mark Wills’ first Equity single, “Hank.”
“Mark’s recorded six sides with producer Brett
James, and the album will bow in the fall,” Ha-
ley says.

Carolina Rain’s “Get Out of My Way” contin-
ues to be a label priority, with their album ex-
pected late in the summer. Newcomer Laura
Bryna is working on her debut, with a single ex-
pected in mid-Jun

fh
Laura Bryna

And then there’s this Clint Black fella we all
keep hearing about. “He’s been out visiting ra-
dio one-on-one coast to coast,” Haley says.
“Right now he’s in New England, but there are
more visits to come in the Southwest and on the
West Coast.
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“When he visited WPOC/Baltimore they
played the album cut ‘Back Home in Heaven,’
which features Little Big Town on backing vo-
cals, and the phones went crazy. WGAR/Cleve-
land has also picked up on this cut. It's getting
great response. We're still working ‘Drinking
Songs & Other Logic,” but we're keeping an eye
on that.”

Katapulit

Director/Special Projects Steve Baynes offers
the scoop on Brian McComas, who's putting the
finishing touches on his first release for Katapult,
Back Up Again, which will be out sometime this
spring. “He had success with his last project, in-
cluding a top 10 with "99.9% Sure’ and a top 20
with "You're in My Head,"” Baynes says. “He's
ready to hit the road in support of this new
project.” Expect a first single to drop sometime
in April.

Brian McComas

Lofton Creek

The second-quarter haps for Mike Borchetta
and crew include a new single from Doug Stone,
"Let the Light Shine on You.” Keith Bryant’s next
single, “She Danced,” is also on tap, with his al-
bum Just the Way We Do It tentatively scheduled
for release before the quarter is out. Also tenta-
tive is a single release from Shawn King called
“First Kiss.”

Lyric Street

The label’s music rundown is brought to us
this quarter by Sr. Director /National Promotion
Renee Leymon, who opens with the big guns.
“We'll have the second single from my boys
Rascal Flatts,” she says. “The Me and My Gang
album is in stores April 4.

“We will also have new singles from Trent
Tomlinson and SheDaisy, who both recently
released albums. We have the sophomore al-
bum from Josh Gracin scheduled for sometime
in June. And don’t be surprised if another
Garth Brooks single makes its way to your
desk.

“QOh, and one more note on Rascal Flatts: They
will have a song in the upcoming Disney /Pixar
movie Cars.

“All that, and we are going to begin the in-
troduction of a new artist, Sarah Buxton, in May

1

and June. Whew

Sarah Buxton

MCA

Head coach Royce Risser checks in with one
release, the as-yet-undetermined next single
from Josh Turner. Look for itin mid- to late April.

Josh Turner

Mercury

Promo Veep John Ettinger may be breaking
ground with this R&R quarterly music-preview
column. Will programmers show him the love?
More later.

First, let’s look at “Men & Mascara,” the title-
track single from Julie Roberts’ next album, due
in stores June 27. “This second album from Julie
is amazing,” Ettinger says. “It shows real growth
and offers a bunch of new sounds and messag-
es.

“She has always connected with women, and
‘Men & Mascara’ hits at the heart of her wide
fan base. The basic truth about Julie is that she
always delivers a passionate, quality, meaning-
ful song. One listen, and you can't argue it.”

Here’s where things get interesting: Mercury
is Going for adds on Gary Nichols on April 24.
7] Gy Pra

Gary Nichols

The missing link in that chain is the selection of
the single, and it seems the UMG brain trust is
deadlocked. “I Can’t Love You Anymore” and
“Unbroken Ground” are the choices. “Somebody
call Catino,” Ettinger says. “We're trying to de-
cide.

“Gary has packed this debut album with al-
most too many great songs, but we've boiled it
down to two choices. The programmers Gary
has met are telling us we could release either
song and have a hit. What to do?

“Gary amazes people, however they may dis-
cover him and his music. He's been playing his
songs acoustic while visiting radio this year, and
the response has been overwhelming. The bot-
tom line is, Gary is entertaining. But what should
the single be? Call Catino, please.”

Midas/Nashville

Promo chief Bob Reeves checks in with a nice
chronological outline, starting with the May 1
release of “Kick It Up a Notch” from Michelle
Rene, the winner of the 2006 Colgate Country
Showdown.

June 5 is the Going for Adds date for the first
Midas single from Steve Azar. The track hasn't
been chosen yet, but it’s from his Indianola al-

Jake Owen

bum. Emerson Drive’s album is tentatively slat-
ed for a June 27 in-store date, though the title is
still up in the air.

Finally, Midas has set a July 24 impact date
for Lindsey Grant’s “The Girl With the Fishin’
Rod.”

Music City
According to MCR honcho Bob Heatherly,
the label’s focus will be on the new single from
Derryl Perry. “The Only Cure,” the third sin-
gle from All Just to Get to You, goes for adds
April 24.

Quarterback

Anne Weaver’s promotion line will be trying
to blow open holes for several ball carriers over
the next three months. Mark McGuinn's album
One Man's Crazy is due June 20. The single
“Deep” is expected at radio soon, though the
date has yet to be finalized.

Luke Stricklin’s next single, “Does That Make
Me Bad?” ships this week and is going for adds
April 24. The project is a joint venture with Pa-
cific-Time Records. Anew Hometown News sin-
gle may also land in the quarter.

Finally, Weaver touts a new artist named Kate
Russell, whose single ships next week. “Power-
ful Stuff” goes for adds May 8. The release is a
joint venture with Urunga Records. “She’s Aus-
tralian, and Urunga is Aborigine for ‘long
beach,”” Weaver says. “She resides in Long
Beach, CA.”

RCA

Jeff Bates’ second album, Leave the Light On,
lands in stores April 11, and Nipper’s Mike
Wilson says to look for a new single in early May
titled “One Second Chance.” Already rocking at
radio is Ronnie Milsap’s “Local Girls.” Wilson
calls it a “great spring-summer song.” The Keith
Stegall-produced album is due in late June.

The next single from Sara Evans’ current
album is called “Coal Mine” and goes for
adds May 10. Finally, the debut album from
Jake Owen will probably go to retail in July.
“The single "Yee Haw' is off to a great start,”
says Wilson. “And Jake co-wrote his entire al-
bum.”

Michelle Rene
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Rust

VP/Operations Keith Simmerer gives the
lowdown on Rust’s efforts, including a June 6
album release from The Povertyneck Hillbillies,
led by the current single “The Hillbilly Way.” A
new single is due from BlackHawk on April 24,
title TBD, with an album landing June 20. Final-
ly, May 22 will bring Shane Owens’ ”Redneck, ’
from his current album, to radio.

Povertyneck Hillbillies

Show Dog

It's a Toby Keith spring for Keith’s label. VP
Denise Roberts reports three confirmed releas-
es, starting April 11 with Keith’s new album,
White Trash With Money. Six days later Show Dog
goes for adds with “A Little Too Late,” the al-
bum'’s second single. Scotty Emerick’s “What's
Up With That” remains a priority through the
quarter.

Scotty Emerick

Universal South

Going for adds April 3is “This Time Around,”
by Cross Canadian Ragweed. The cut is from
their current album, Garage. Later in the month
Matt Jenkins bows with the new single “Bad As
I Want To,” from an upcoming album.

Rockie Lynne

Early May will see the release of Rockie
Lynne’s second single, “Do We Still.” His debut
album will be in stores on May 2. Erika Jo’s
“Strong Tonight” lands late in May. Finally, Al-
varado Roadshow, the new Texas family trio
(two brothers and their nephew) produced by
Steve Wariner, go for adds June 19 with “I Hope
She’s Happy.”
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Broaker @) RODNEY ATKINS If You're Going Through Hell... (Curty 2316 158 893  +41 60309 4366 11  76/7 R ASEQ&ﬁL/iJ Ys
Breaker @ ERIC CHURCH How ‘Bout You (Capital 2191 575 754 +185 54686 11681 6  76/7 o
34 lITTlE BIG o " Brina | E it 71 ARTIST TITLE LABEL(S) INCREASE
@ ! TOWN Bring t‘[]n Homfe Equity) 21 200 756 +75 56843 6062 8 795 TIM MCGRAW When The Stars Go Blue (Curt) 1584
33 € JAMIE O'NEAL I Love My Life (Capitol 2149 88 749 +32 59875 5197 15  69/1 | ppap pAISLEY The World (Arista +392
28 32 ROCKIE LYNNE Lipstick (Universal South) 2051 -454 718 186 48414 13134 21 81/0 | FAITHHILL The Lucky One (Wamer Bros) +325
29 33 JODEEMESSINA Not Going Down /Curty 1777 599 637 -258 43939 -16970 13  81/0 | GEORGE STRAIT Seashores Of Oid Mexico /MCA/ +271
) PHIL VASSAR Last Day Of My Life /Arista) +263
35 3 i }
€ BIG & RICH Never Mind Me (Warner Bros.) 1742 22 581 +7 41570 1916 8 644 CRAIG MORGAN | Got You (388 +261
40 €D JAKEOWEN Yee Haw /RCA/ 1557 385 614 +133 37001 10277 4  66/7 | JOENICHOLS Size Matters (Someday) Universal South/ +229
39 €D TRENT WILLMON On Again Tonight (Columbia/ 1532 285 556  +88 36227 8268 6  54/3 | DIERKS BENTLEY Settle For A Slowdown (Capitol) +220
Breaker € JOSHGRACIN Favarite State Of Mind (Lyric Street) 1407 430 540 +130 32522 11537 3  73j9 | JASONALDEAN Why B3R/ . +212
43 & SUGARLAND Down In Mississippi (Up To No Good) (Mercury/ 1386 503 447 +169 38465 12989 3 61/12 ; ;; fg 5 Bkﬁg,g@/(?gsgg if;<
BF d::3t] s ® Y
49 @ CARRIE UNDERWOOD Don't Forget To Remember Me (Arista/ 1013 340 282 +113 31844 12404 3 43133 BRAD PAISLEY
45 (@ MEGAN MULLINS Ain't What It Used To Be /B8R 981 176 393 +74 22647 3914 3 53[5 The World (Arista)
44 @ NEALMCCOY The Last Of A Dying Breed (903 814 76 312 +42 22810 1815 5  43/6 27 :g?;&:m:gﬂ
46 @ BLAINELARSEN | Don't Know What She Said (Giantslayer/BNAJ 865 87 345  +17 18428 1816 4 535 If You're Going Through ell.. (Curt)
48 @ HANKWILLIAMS... That's How They Do It In Dixie (Curb/Asylum) 858 182 374 +82 18824 4927 4 44 7 Adds ® Moves 32-28
41 @ DIXIECHICKS Not Ready To Make Nice (Joen Wide/Columbia) 797 234 234 +2 26468 14563 2 2211 ERIC CHURCH
50 () STEVEHOLY Brand New Gilfriend (Curty 735 65 312 +18 18356 3185 7 3512 How ‘Bout You (Capitol)
47 (D CHRIS CAGLE Wal-Mart Parking Lot (Capital 723 9 306 +17 17100 -2167 4  29)0 7:{3 Em;’l"nfﬁfdﬁg
@ DANIELLE PECK Findin' A Good Man (Big Machine) 716 258 298  +68 17144 9150 1 4377 Why, Why, Why (Mercury)
— 49 JOHN CORBETT Good To Go (Fun Bone/ 582 .22 217 16 14606 2385 4 29/ 4 Adds * Moves 38-35
@ ASHLEY MONROE Satisfied (Columbia) 533 113 165 +39 13856 2113 1 31/9 JOSH GRACIN
Favorite State Of Mind /Lyric Street)
120 Gountry reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks. Songs ranked by total points for the airplay week 9 Adds ® Moves 42-38

of 3/19-3/25. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent.Most Added is the total number of
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with
permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

Songs ranked by total points

Station playlists for all R&R reporters are available
on the web at www. radioandrecords.com.

3 - )

ﬁr':':&ﬂ song Agm. " It had the MOST INCREASED SPINS on the
 RSR Chart from March 20th - 22nd for an uncharted song! Wishing you
if continued success with your career and your CD RULES OF THE GAME.

: :~me Gary Folgner & Matt Rovey Productions

www.sagekeffer.ce

38 ® Radio & Records March 31, 2006

www americanradiohistorv com


www.americanradiohistory.com

k4

m ;. COUNTRY TOP 50 INDICATOR

March 31, 2006
2 3 3 Pe g
WK WK ARTIST TITLE LABEL(S) pous  powTS TS edls m{b‘o}’ o "(@olf"‘ Yoo s MQ S TA%D D ED'
2 1 KEITH URBAN Tonight | Wanna Cry (Capitol) 3985 67 3325 38 92813 1271 17 860 wf e e a
3 @ RASCALFLATTS What Hurts The Most (Lyric Street) 3976 73 3209 +60 92918 2241 12 B87j0 | ARTISTTILE LABELS) Lk
13 KENNY CHESNEY Living In Fast Forward /BNA/ 3761 322 3080 292 88309 7448 13  83jo | CARRIEUNDERWOOO Don't Forget To Remember Me (Arsta) 35
o T S . 3 BRAD PAISLEY The World /4rsta/ 22
4 5 MONTGOMERY GENTRY She Don't Tell Me To (Columbia/ 3650 .68 2992 -716 84655 2309 22  87/0 | SUGARLANO Down In Mississippi {Up To No Good) (Mercury) 9
7 @ TOBY KEITH Get Drunk... (Show Dog Nashville/Universal 3960 133 2890 +114 79503 3408 13  87/0 | JOSH GRACIN Favorite State UfGMi"d ﬂygf rj’"-’f-"/ :
§ @ B.JOVIWI. NETTLES Who Says You Can't Go Home Mercury/IJMG) 3398 184 2838 +170 79377 3830 15 810 Emygxiﬁv;eﬂ‘:';vT?;gf's —— g
9 0 BROOKS & OUNN Believe (Arista) 3293 114 2767 +82 77561 2974 24 86/0 | JULIE ROBERTS Men & Mascara Mercury) 7
8 9  SARA EVANS Cheatin’ (RC4/ 3212 143 2663 157 77502 -1467 21  83/0 | GRETCHEN WILSON Politically Uncorrect (£pic/ 6
11 Q) JASON ALOEAN Why (B8R 2623 158 2186 +140 62008 4086 17  g7y1 | OAMIELLEPECK Findi’ A Good Man (Bl Machine) U
12 ) JACKINGRAM Wherever You Are (Big Machine) 2484 52 2109 +38 57803 1862 19 850
13 @ OIERKS BENTLEY Settle For A Slowdown (Capitol 2431 129 2061 +102 55644 2645 11  86/0
14 LEANN RIMES Something’s Gotta Give (Asylum/Curb) 2001 198 1990 +153 55900 5282 13 83N
15 D FAITHHILL The Lucky One (Warner Bros.) 2348 270 1959 +200 54217 6059 7 8501
20 (D GEORGE STRAIT Seashores Of Old Mexico (MCA/ 2152 214 1844 +144 48667 5136 8  84)2
18 @ JOE NICHOLS Size Matters (Someday) (Universal South) 2149 128 1835 +99 48328 2785 10 84j
17 @ TRENT TOMLINSON Drunker Than Me (Lyric Street) 2000 4 1720 +5 45411 1180 21 830
25 ) TIMMCGRAW When The Stars Go Blue (Curt/ 1723 487 1501 +419 37154 11140 4 818
21 ) SHEDAISY I'm Taking The Wheel (Lyric Street) 1702 75 1435 +73 37962 2189 18  72/0 g’ MO?ST .
22 @ KEITH ANOERSON Every Time | Hear Your Name /Arista) 1695 85 1414 +81 38974 2067 12 783 INCREASED’I ﬁa//V TS
23 €@ CRAIG MORGAN | Got You (BBA/ 1688 147 1405 +124 39216 3294 16 815
16 22 VANZANT Nobody Gonna Tell Me What To Do (Columbia) 1485 586 1133 563 36011 12910 26 520 PONT
. i ARTIST TITLE LABEL(S) INCREASE
19 24 JAMEY JOHNSON The Dollar (BN4/ 1445 526 1233 419 32289 12484 27  59/0 | TIMMCGRAW When The Stars Go Blue (Curt/ +487
26 €D GRETCHEN WILSON Politically Uncorrect (pic/ 1383 198 1170 +160 28212 3474 7 735 | CARRIEUNOERWOOO Don't Forget To Remember Me (Arista/ +323
27 @ GARY ALLAN Life Ain't Always Beautitul (MCA 1198 52 995  +66 27510 606 11 63| A HILL The ucky One Mamer ros) +2
L DT 20 * P3| GEORGE STRAIT Seashores Of O1d Mesico M4/ +214
29 € JAMIE O'NEAL | Love My Life (Capitol) 945 2 788 +3 21077 802 16  48/0| LEANNRIMES Something's Gotta Give /Asylum/Curb) +198
39 @ BRAD PAISLEY The World /Arista) 930 490 826 +426 20716 11276 2 59j22 | GRETCHEN WILSON Poitically Uncorrect (Epic/ +194
o KENNY CHESNEY Summertime (BN4) +188
31 @ ROONEY ATKINS If You're Going Through Hell... (Curb) 916 97 760 472 20452 2193 A1 SO | piou i Nern e Who Says You., Mercuy/OuMG)  +188
30 @ KENNY ROGERS | Can’t Unlove You (Capitol) 898 55 756 +54 18717 1105 13 510 | pHIL VASSAR Last Day Of My Life (Arista) +184
33 € UITTLEBIG TOWN Bring It On Home (Equity/ 805 57 676 +50 17303 8924 9 51]2
34 €D BIG &RICH Never Mind Me (Warner Bros.) 794 53 650 +40 16126 860 9 50/
35 € BILLY CURRINGTON Why, Why, Why Mercury) 776 109 675 +105 17339 2241 5 59/
37 € ERICCHURCH How 'Bout You (Capito) 699 150 594 +131 13967 2387 5 475
36 €D NEALMCCOY The Last Of A Dying Breed (903 685 29 578 +29 14646 343 11 47)0
40 @ SUGARLANO Down In Mississippi (Up To No Good) (Mercury) 570 142 503 +132 12794 3328 3 479
38 €D CHRIS CAGLE Wal-Mart Parking Lot (Capital) 500 42 383 +24 11905 663 7 351
41 €D JOSHGRACIN Favorite State Of Mind (Lyric Street) 478 89 418 +91 9417 1657 5 449
42 €D HANKWILLIAMS... That's How They Do It In Dixie (Curb/Asylom) 425 63 335  +38 7803 638 5 313
43 @ JAKEOWEN Yee Haw (RCA/ 381 102 318 +89 7873 2209 4 318
@ CARRIE UNOERWOOO Don't Forget To Remember Me (Arista) 367 323 350 +312 7667 6824 1 4235 Mbs T
44 (@ OANIELLE PECK Findin' A Good Man (Big Machine) 308 41 230 +39 6650 787 4 286 INCREASED PLAYS
45 (P TRENT WILLMON On Again Tonight (Columbia) 306 43 247 +34 5928 648 6 2412 TomL
47 @ BOMSHEL It Was An Absolutely Finger Lickin'... (Curb/ 234 52 223 +53 5112 1082 2 24j2 | ARTIST TITLE LABELSS) INCREASE
46 45 BLAINELARSEN | Don't Know What She Said (Giantslayer/BV4) 219 20 188 16 4485 115 5  19jo | BRAOPAISLEY The World Ariste) +42
. TIM MCGRAW When The Stars Go Blue (Curb/ +419
@) ASHLEY MONROE Satisfied (Columbia) 164 43 132 +32 3642 507 1 17)4| FAITHHILL The Lucky One (Warner Bros.) +200
@ O0IXIE CHICKS Not Ready To Make Nice (Open Wide/Columbia) 157 25 123 +15 3875 432 1 124 gi{JfVl :Is“ megs \gfh%I Salyfs v/;u... /ﬁ)vferculy//DJMG) +:;g
IL VASSAR Last Day y Life (Arista, +
49 (D JOHN CORBETT Good To Go (Fun Bone) 154 9 133 +7 3141 110 5 130 | cerreuen wiiSoN Polticaly Uncorect (£ 160
@ MEGAN MULLINS Ain’t What it Used To Be (BBAR/ 133 30 m +28 3161 455 1 14)1| KENNY CHESNEY Summertime (BNA/ +159
] LEANN RIMES Something's Gotta Give {Asylum/Curb) +153
88 Country reporters. Songs ranked by total plays for the airplay week of Sunday 3/19 - Saturday 3/25. GEORGE STRAIT Seashores Of Old Mexico MCA/ +144
© 2006 Radio & Records
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COUNTRY CALLOUT AMERICA. 5 Bullseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES March 31, 2006
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of March 19-25.

TOTAL STRONGLY
ARTIST Title (Label) POSITIVE  PASSION INDEX NEUTRAL FAMILIARITY DISLIKE DISLIKE CALLOUT AMERICAs
JOSH TURNER Your Man (MC4/ 47.3% 87.3% 4.34 10.0% 99.0% 1.8% 0.0% Hor SCO RES
MONTGOMERY GENTRY She Don't Tell Me To {Columbia) 29.8% 765%  4.04 17.3% 97.8% 3.3% 0.8%
KENNY CHESNEY Living In Fast Forward (BN/A) 32.3% 753%  4.06 20.0% 98.0% 2.3% 0.5% o
SARA EVANS Cheatin’ (RCA/ 31.8% 71.5% 3.95 17.3% 97.3% 6.0% 2.5% Thls Week At
BLAKE SHELTON Nobody But Me (Warner Bros.) 31.0%  69.8% 399  215% 86.5% 5.3% 0.0% cu | |0Ut Amerlcu
TOBY KEITH Get Drunk And Be Somebody (Show Dog Nashville/Universal) 27.0% 69.0%  3.99 18.5% 92.0% 3.8% 0.8% By John Hart
‘BROOKS & DUNN Believe (Arista/ 34.3% 69.0% 3.94 16.0% 95.8% 8.0% 2.8%
BON JOVI W]J. NETTLES Who Says You Can't Go Home (Mercury/IDJMG)  27.3% 68.3% 3.93 19.5% 94.3% 5.0% 1.5% 4 “_ontgomery Gentry have the
KEITH URBAN Tonight | Wanna Cry (Capitol) 30.5% 67.0% 3.90 20.8% 96.8% 7.3% 1.8% No. 2 song for the week, with “She
JASON ALDEAN Why /854) 203%  64.8% 391  238%  92.5% 3.0% 10% | Pon't Tell Me To” the No. 7 passion
) ) : , : : , song in the sample. Both male and fe-
JACK INGRAM Wherever You Are (Big Machine) 17.0% 64.3% 3.80 23.5% 93.0% 4.0% 1.3% fiale listeRersrniaiie song No. 2, as
RASCAL FLATTS What Hurts The Most Lyric Street) 28.3% 62.5% 3.89 19.3% 89.8% 5.0% 3.0% do younger 25-34s and 35-44s.
ROCKIE LYNNE Lipstick (Universal South) 15.8%  623% 388  18.8% 84.3% 3.0% 0.3% Blake Shelton is new to the top five,
LEANN RIMES Something’s Gotta Give (Asylum/Curty 13.3%  55.0% 372 26.5% 86.8% 4.8% 0.5% with “Nobedy But Me” ranking No.
) n . . . A : 5 overall, up from No. 8, and No. 5
TRENT TOMLINSON Drunker Than Me (L yric Street) 16.0% 52.3% 3.64 25.8% 88.5% 9.3% 1.3% passion. Female listeners rank it No.
KEITH ANDERSON Every Time | Hear Your Name {Arista/ 11.5% 51.5% 3.75 23.3% 78.3% 3.0% 0.5% 4 overall, and younger 25-34 females
PHIL VASSAR Last Day Of My Life (rista/ 15.5% 49.8% 374 24.5% 79.3% 3.3% 1.8% rank it No. 2.
GARY ALLAN Life Ain't Always Beautiful (MCA) 153%  495% 366  23.8% 81.8% 6.3% 2.3% Brooks and Dunn see strong
, . _ . , . . growth, with “Believe” moving to No.
CRAIG MORGAN | Got You /BBR) 12.5% 49.3% 3.76 23.3% 76.0% 3.3% 0.3% 6 overall, up strong from last week’s
LITTLE BIG TOWN Bring It On Home /Equrty) 13.5% 48.3%  3.69 21.5% 77.0% 5.5% 1.8% No. 11. “Believe” is the No. 2 passion
DIERKS BENTLEY Settle For A Stowdown (Capital 9.0% 47.8% 360  29.0% 83.5% 6.5% 0.3% song in the sample. Core 35-44 listen-
JO DEE MESSINA Not Going Down (Curty 83%  455% 348  26.0% 82.5% 8.3% omg, [ it &
_ ] g ' Jason Aldean has the No. 10 song
T. YEARWOOD & G. BROOKS Love Will Always Win fPearl/Lyric Street) 14.5% 440%  3.56 19.8% 76.3% 9.0% 35% for the week, with “Why” up from
TIM MCGRAW When The Stars Go Blue (Curty 13.0% 43.0% 368 23.3% 72.0% 4.8% 1.0% last week’s No. 13 and at No. 11 pas-
JOE NICHOLS Size Matters (Someday) (Universal South) 123%  428% 363 27.3% 76.0% 5.0% 1.0% sion. Strong legs for this song; it
JAMIE O'NEAL | Love My Life (Capitol 103%  415% 358  280%  76.0% 5.3% 13% | ranks No. 7 with men, No. 13 with
) ] : . . , : , women, and No. 4 with core 35-44
KENNY ROGERS | Can't Unlove You (Capitol) 8.5% 40.0%  3.45 30.0% 80.5% 9.0% 1.5% listeners. A strong 16-to-1 positive-to-
RODNEY ATKINS If You're Going Through Hell... (Curty) 9.0% 39.8%  3.50 26.3% 75.3% 1.8% 1.5% negative ratio indicates strength and
ERIC CHURCH How ‘Bout You (Capitol) 6.0% 35.0%  3.46 21.5% 70.0% 6.5% 1.0% growth.
GEORGE STRAIT Seashores Of Old Mexico (MC4) 90%  34.3% 337  168%  66.0% 3% 38% Raseal Elatts age atsiiiestqpy of e
. , , | . spin chart, with “What Hurts Most”
FAITH HILL The Lucky One (Warner Bros.) 6.3% 34.3%  3.39 22.5% 68.8% 10.0% 2.0% showing strong at No. 8 passion over-
SHEDAISY I'm Taking The Wheel (Lyric Street/ 6.8% 34.0% 342 26.0% 69.8% 8.0% 1.8% | all and No. 2 passion with core 35-44
GRETCHEN WILSON Politically Uncorrect (£pic/ 9.8% 33.8% 337 23.0% 70.8% 10.5% 3.5% listeners. The track is No. 5 passion
BILLY CURRINGTON Why, Why, Why Mercury) 48%  320% 340  22.8% 64.5% 8.3% 15% | With core males and No. 2 passion
with core 35-44 females.
BIG & RICH Never Mind Me (Warner Bros.) 3.5% 26.5% 3.15 19.5% 61.5% 10.3% 5.3%
Total sample size is 400 persons weekly. with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4) | like
it; 3) It's OK, just so-so; 2) | don't fike it, and 1) | strongly dislike it. The index score is an average of all 1-te-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R'’s Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST. Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY: Springfield, MA; Providence: Washington, DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; Portiand, OR; Houston. © 2006 Radio
& Records. © 2006 Bullseye Marketing Research Inc.
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March 31, 2006

respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+ Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the

—
¢ RateTeMsicgom ) #nepezsessmmconnsnssize | | KR 4w COUNTRY:TOP30 (T
- CANADA'
Artist Title (Label) TW W Famil. Burn 2ocka 2554 2554 W W aAmsT TIME LABEL(S) W ethis "GARr stmows
JOSHTURNERYou Man MC4) . * —» /. 418 436 A% .21%" 422 . 433 4N T 41 WENNYCHESNEY LiynginFastforward BN/ %567 © 42 "1 160
JASON ALDEAN Why (B8R) 414 411 88% 1% 410 420 401 2 e RASCAL FLATTS What HunsTheMoft (lyrit.SZreet} 518 ) N+1 10 1?!0
BLAKE SHELTON Nobody But Me Warner Bros 412 414 96% * 22%° 415..230 4.2 6 @  BONJOVIWLLNETTLES WhoSeysYou. sbrdDMG/ 378 433 - 12 1500
PHIL VASSAR Last Day Of My Life (Arista/ 412 401 7% 6% 408 427 391 4 4 o AARON PRITCHETT Big Wheel (0P 463 1 8 170
SARA EVANS Cheati’ 04/ @, . . 403 405 CSB%  26% 4117402 ;419 72 @  SARAEVANS Cheattt /Sory8MG), v T 4580 1430 . 12 15
BON JOVI WIJ. NETTLES Who Says You... Mercury/UMG) 403 398 96% 28% 406 399 41 n O  FAITHHILL The Lucky One (Warner Bros.) 453 +102 4 180
MONTGOMERY GENTAY She Dor't Tell Me To Columtia) 401 3.95 *~96% #22%, 407 4113 405° 5 % 7 KE(TH URBAN Tonight (WamaCry Capito) . 437 © 207 513, "140
RASCAL FLATTS What Hurts The Most lyric Street) 389 411 97% 25% 398 412 385 3 8  JOSHTURNER Your Man (MCA/ 426 59 12 130
CRAIGMORGRN Got You 888 7w 39877404 T8%,12%F2386 ¢ 414 7381, <875, "9 ™ 1. KEATH et Drunk And. /Show Doy NstwilbUnbersall 914 - 52 10 71500
KEITH URBAN Tonight | Wanna Cry (Capital) 397 408 97% 3% 401 416 386 9 104 ROAD HAMMERS Nashvile Bound (Cpen Road/Unversall 395 1 9 150
BROOKS & DUNN Beliove Aristay < 1 = 397 386 96% 33% 404 417 7392 14958 @ s BLAKE SHELTON Nobiody But Me (Waner Bros). - 366°% “+37,.> '8 15k
KEITH ANDERSON Every Time | Hear Your Name /Arista) 396 382 74% 9% 396 413 381 (@  MONTGOMERY GENTRY SheDor't TlMeTo Cobmi) 366  +16 12 1600
KENNY R@ﬁﬁwﬁl’gﬁm% Unh?evgfimapﬂa/} =y ”\3.§3§ St egeh o 10% 3945 389 399 jnﬁfgm)"g%my HE@L,’?%&% /aﬁqﬁﬁlmm%ﬁ;%g@%?aw * 368 v 170
JOE tltﬂgis Sizg Mgttersg (ngeday)(Universa/Soﬂh} 392 ;7335 83% 12% 391 398 385 10 144 AMANDA WILKINSON It's Okay To Cry (Unversal South) 351 7 1 15/0
DIERS BENTLEY Sete P # Sogdown Capio) -~ 382."399 “81% *14% . 399 £, 407 373 13,15 5 LEANN RIMES Sometfing’s Gotga Give Asybm/Curt] 32655 "17 &« 6~ 6/
LEANN RIMES Someting'sGota Give Asyim/Cur) 387 387 W 16% 386 3% 37 26 (Dol MELANIE LAINE Queen Of Hearts (o) 318 +49 3 10
JACK INGRAM Wherever You Are (Big Machine) -~ 7 381, 391% 81% 5% 4389 403 “ 377, 90 - DIERKS BENTLEY Settle For A Siéwdown (Cagita) ~ 313 ¥ 323 - " 6 » 181
KENNY CHESNEY L InFest orward G44) 386 385 9% 0% 395 395 395 15 18k C.LUND Harh.. (Stony PlinMarner usic Corods) 305 13 5 12w
JAMEY JOHNSUN The Diar (B4A)” ¥ 378 373 9% ;% 3K 377 T30 22 " @™ “GEORGE STRAIT Seashores Of Old Mexico MCA4)  ,300 © +22,.. 4 111
GEORGE STRAIT Seashores Of 01d Mexico HCA/ 379 398 T W% 3 34 3% 19 20gp GORDBAMFORD LclsGood GHBAoyaty e
TIM MCGRAW When The Stars Go Blue Curty 378 — _58% * J0%s 382 401 "383 2.~ @), IASONALDEAN Why GBR) ¢ © il 0
T. KEITH Get Drunk And.. (Show Oog Neshvieflnersa) 376 372 98% 26% 374 380 367 8 . ZZ*WDMAHSHALL s meff’;; »;m'c/um;&n; "% 1 - .
FAITH HILL The Lucky One (Warmer Bros.) * 375 373 719% % 374 3N 3m P s'nooxs& DUNN Belive GiiyGMG o+ © 26 A1 10 130
SHEDAISY I Taking The Whee Ly Steet 370 361 8% 7% 375 35 3%0 = DR e —— W‘;} g C
JO DEEMESSINA Not Gaing Down (Curty -~ 3689373 71%_ +14%° 370 375 365 . ' o o ) .
VAN ZANT Nobody Gonna Tell Me What To Do (Cobimbia) 367 365 92% 33% 369 363 3.5 23 5 "25le ANRONLINES Lights OF My Homstoidi (14) 63 20> 15 %140
TRENT TOMLINSON Drunker Than Me Lyric Street) “ 1353 389 87%  21% 381, *368 ° 385 T
GRETCHEN WILSON Paitically Uncorrect (Epic/ 35— 1% W% 357 344 369 1647 27 BRADPAISLEY... When! Get Where [ Going /ristal 249 66 19"~ 1900
ROCKIE LYNNE Upbic Uil Sy~~~ 3547 <358 * 67 o 14% 362350 366 5 28 CARRIEUNDERWOOD Jesus, Take The Wheel drista) 245 28 16 180
Total sample size is 335 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dlislike very much, 5= like very 2 ﬁéa@ ’ e — MW“}W * e zy il
much). Total famillarity represents the percentage of respondents who recognized the song. Total burn represents the number of 30 @* JR.VAUTOUR The New Me (Busy Music/Royalty) 221 +19 3 9j0

21 Canadian Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 3/19-3/25. Bullets appear on songs gaining plays or remaining
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radlo statlons by
calling 818-377-5300. RateTheMuslc.com data is provided by Medlabase Research, a division of Premiere Radio Networks. )

Q)elow No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.
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* No. 1:“You'll Lose A Good Thing” — Freddy Fender
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HOT APPLE PIE Easy Does it (MCA)
Total Points: 444, Total Stations: 33, Adds: 4

RONNIE MILSAP Local Girls /RCA/RLG)
Total Points: 392, Total St_ations: 15, Adds: 12

BOMSHEL It Was An Absolutely Finger Lickin’, Grits And Chicken, Country Music Love Song (Curb/
Total Points: 321, Total Stations: 35, Adds: 9

DIAMOND RIO God Only Cries /Arista)
Total Points: 276, Total Stations: 24, Adds: 8

EMERSON DRIVE A Good Man (Midas/
Total Points: 274, Total Stations: 21, Adds: 2

SHANNON BROWN Pearls (Warner Bros.)
Total Points: 243, Total Stations: 19, Adds: 0

SCOTTY EMERICK What's Up With That (Show Dog Nashville)
Total Points: 241, Total Stations: 23, Adds: 6

RAY SCOTT Gone Either Way (Warmer Bros.)
Total Points: 220, Total Stations: 22, Adds: 5

COWBOY CRUSH Hillbilly Nation (Asylum/Curb)
Total Points: 193, Total Stations: 17, Adds: 0

KENNY CHESNEY Summertime (BNA/
Total Points: 170, Total Stations: 25, Adds: 25
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e e OM/PD: Dan Westholl T = ’ WTCM/Traverse City, MI
3 WCOS/Columbia, SC OM: Janice Whitimore . - Jack 0
APD/MD: Buck Stevens PO: LJ Smith PD: Eric . KWNR/Las Vegas, NV LOSTTRALERS OM/PD: Jack 0'Maliey
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PASLEY PU: Tim Roberts o ion I asmmemes | PD: Mike Keanedy MD: Ly OM: Jim Rising
KENNY CHESNEY FAITH HLL MD: T.J. McEmtire E OWEN PD: RJ McKay
APOMD: fon Chatman ¢ ? TS 1 e owe KNCUSacramento, CA* | MD: Jessica Tyler el
5 | o ey WS B LR T L. KRWO/Mediord, OR PO: Mork Evans 14 DOXE GHOS MO Caruhym Drosey
:Duzz&/:'amu, ca mm 1 2 SR Y ZSiuon OWPD: Lany Neal WFYR/Peoria, IL D Gre Cole
Bridwell : carom MD: Scott Schuler - Ric Mor A KITS/Springfield, MO
3 o POMD: Jotm Roberts WBCT/Grand Rapids, MI* ok "g"‘m' %%" BTSN e i KOKDD/Yakima, WA
i seoel WOJR/Dothan, AL OM/PD: Doug Monigomery | KFKF/Kansas City, MO* APOMD; Cury Clak OMPD:Dewey Boynton
R L0ST RALERS OMPD: Jemry APOMD: Dave Tat OMPD: Dale Carter WCEN/Saginaw, Ml 4 TMMERRAY APOMD. Joo! Baler
I . AFSron “Frogman” Riekaly | et e ATIND: Tomy Siavens WGKMemphis, TN+ | WXTU/Philadelphia, PA* | PD: Joby Phiips
okt | WB0CCharote: e RORSTS A ACEHO00 PD: Lanes Tidwell il L L Gl WIL/SL Louis, MO* WGTY/York, PA*
: ; APO/MD: Rick McCracken D John 5 CARRIE UNGERWO0D e aweemey | TD: Greg Mozingo PD/MD: Brad Austin
APDMO: Michael J. Fhipd NC* . 5 TMMCCRAW WILSON, BIG & RICH A VAN JANT MD: Banny Montana 1 JOSH TURNER
e LE ROBERTS WTVY/Dothan, AL g WDAF/Kansas City, MO LoST CARRIE UNDERWOOD e ¥ ASHLEY MONAOE
OM: Tim Satterfield PO/AMD: Jesse Garcia 3 JNC OWEN RAY SCOTT IAKE OWEN SHEDAISY
OWPD: Amie Pollrd P Trey Cooler bty i KMLE/Phoenix, AZ* s e e
WYNKBaion Rouge, LA+ | WUSY/Crattanooga, T+ | ML REECioey APL/MD: Ange Ward CPREIRCETHO0D oueL P PO ay Mecartry LY GANGrOn
by 5 PO Kris Van Dz 7 ERC CHRH ) . APDM.D;&GGIIHB WKCQ/Saginaw, M! —
minkln (WS | MO, s | [ZeMmAGR | awewseor | owsE
- 5 3 i . 2 L N
CARE UNDEFWOD 2 PD: Derok Moran o fle, NC MD: Colleen Addair mﬁn § s o & GwELERR PD: Randy Black MEDIABA
iyt SR e PD: Wayne Cariyle 1 EGHOS 2 R e T GARY ALLAN 4 ITILE B ToWN
7 T WSOV MO Jef Hackett O 3 e APDMD: MoJoe Roberts _
. e 3 SCOTTY EMERIX 3 Dot oo Monitored Reporters
WYPY/Baion Rouge, LA* | IUSA/TICag0. * o ey - WIISMiami, FL* KNI Phoenix, AZ* DR
PD: Dave Dunaway "”h g WAXO(Eau Claire, W1 WKOA/Latayette, PD: Bob Bamett PO: B JOSH GRAGH 208 Total Reporters
WO ¥ememy Brocks N ratte P oot WESCAremvite, S0 | 10 Bk vi APD: BiltyBrown sk e ————
Ve Gt B 4 D Feee ; 0 SRAPASLES MO: Darlone Evans s WWEG/Salisbury, MD WBBS/Syracuse, NY* 120 Total Monitored
CARRIE UNDERWD0D Ll 3 MRNDA LAMBERT PD: Steve Geofleries 10 BLLY CLARWGTON 2 KENNY CHESNEY A ) = PD: Rich Lauber T
et APD/MD: Jobn Landrum 10 KENY GHESAEY 2 CARRIE UNDEFWO0D WSO, B85 & RICH & YANZANT OM/PD; Brian Cleary 7
CAROLINA AN 2 BRAD PAISLEY 10 BIG & RICH PAISLEY TIMMCGRAW APD; Skip Clark 88 Total indicator
BOMSHEL WUBE/Cincinnati, OH* 10 CRE XY ROGERS SUGRLANG APDMD: Sandra Lee ). Skip Cla
, OH KHEY/El Paso, TX* 10 RODNEY ATKIS WREGKERS § BRIOPASLEY SRADPASL
o, X mw PD: Steve Gramazy sc* Did Not Report,
KYKR/Beaumont, 3 Coanor i ! « Playlist Frozen (2):
OM: Joey Ao MD: Dtz Hamion WD My i PD: S Geores KDL syete, LA | B W | sy pristargn, PA* | KsOPatLake iy, UT- | WAB/Talahassee, L | Wibuionmatom, P
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You're Fired!

What to do when your job ends

t

%’- 1
-4
o

By Steve McKay

/A 7henIstarted in this business I was told that you're not a
true radio pro until you've been fired. Little did I know

that 25 years later I'd be writing about this very subject. For
many of us, radio is more than a job, it's a big piece of who we
are. When a job ends it can be a traumatic experience. What you
need to remember is that losing your job is not the end of the
world, and it’s been my experience that when you do find a new
gig, it’s usually better than the one you lost.

As a program director who has been
let go before, I can offer a perspective
from both sides of the desk. If you've
been fired, I'm sure you'll relate to this
column. If you’ve never been fired,
you’ll learn what to expect if and when
it happens.

The funny thing about getting fired
is that it rarely comes as a surprise. If
you think back, you’ll probably see that
the signs had been there for a while.
Perhaps the biggest clue is when you’re
called to a meeting in the GM’s or OM’s
office, and the human resources direc-
tor is there.

No Turning Back
What you need to understand is that

at this point the decision has been
made, the paperwork is ready, and
there’s no turning back. The decision to
terminate an employee is not made
overnight. All companies have a pro-
cess in place to ensure that they don’t
violate any laws. Several months of dis-
cussion have probably taken place be-
fore the day you are called to that meet-
ing.

With that in mind, when you are giv-
en the news that you are being let go,
there’s no point in getting into a discus-
sion about why you think they are mak-
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For many of us, radio
is more than a job, it’s
a big piece of who we
are. When a job ends
it can be a traumatic
experience. What you
need to remember is
that losing your job is
not the end of the
world.
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ing a mistake, nor is this the time to air
your grievances.

This meeting can be a very important
moment for you, and it’s usually a good
time to keep your mouth shut. Saying
the wrong thing may lead to conse-
quences later on. The best thing to do
is to smile, shake your ex-boss’s hand,

- . and ask to clear out
your belongings.

People are fired
t for many reasons,
i and whether you
think you’ve been
treated fairly is ir-
relevant at the mo-
ment. Keep in mind
that as big as our

Steve McKay  pusiness is, every-
one still seems to know everyone. The
person firing you may play a role in get-
ting you the next gig you apply for.
Swallow your pride, and keep your
cool.

During this meeting the HR person
will probably have your final check and
will explain how many sick days, vaca-
tion days, etc., are included in it. You
should also receive any talent fees you
are owed. Now is the time to settle all
your outstanding business.

One more thing about this meeting;:
It’s been my experience that the HR
person will hand you a document to
sign. In some instances she’ll ask you
to sign it before you receive your sev-
erance. Do not sign anything without
first having an attorney review it.

Chances are good you are not re-
quired to sign this document, and if you
do, you lose the right to pursue legal
action. I have never sued a former em-
ployer, but why give up your right to
do so if you don’t have to?

Networking For Survival

This is probably a good time to talk
about networking. The best advice |
may have ever received was “Dig your
well before you're thirsty.” (That’s also
the title of a book written by well-
known business writer Harvey Mac-
Kay —read it!) Networking is a true art
form worthy of an article unto itself.

I started networking many years ago.
I used to make a "hit list” of people I
wanted to meet before 1 left for various

conventions. These were people I had
read about or who were involved in sta-
tions I’d admired. I'd go to the conven-
tion and find ways to be where I knew
these people were, and 1 would try to
meet them.

Once I did, I made sure I had some-
thing to say, and I tried to find common
ground. The goal should be to develop
a relationship, not look for a favor.

I've met many people this way and
developed a pretty strong network.
More important, I have developed
friendships. In time, if you're sincere,
honest and giving, your network will
deliver for you when you need it.

Remember, networking isn’t about
just finding people who are bigger than
you. Over the years | have been fortu-
nate to have had many people help me
along, and I have made it a point to
reach out to those with less experience.
I guess you could call it my “pay it for-
ward” philosophy. There’s something
very gratifying about seeing someone
you mentored go on to big things.

Your network will be key when you
lose your gig. The truth of life in our
business is that by the time an opening
is posted in the trades, it’s usually been
filled. You'll be surprised at how much
information people in your network can
give you before it goes public. That’s
why the first thing you should do after
being fired is shoot off an e-mail to ev-
eryone you know, alerting them that
you're available.

LT TR

The best advice | may
have ever received was
“Dig your well before
you're thirsty.”
Networking is a true art
form.

B i P

One last thought about networking:
I have been unemployed for nine
months now. In that time I have flown
thousands of miles to interview for var-
ious gigs. Although things may not
have worked out as far as the positions
went, ] worked hard to make the GMs 1
interviewed with a part of my network.

I keep in touch with them and truly
enjoyed getting to know them. Because
of this, I have been referred for several
other gigs, some in major markets. Net-
working is vital.

Take Time To Decompress

While it’s true that if you are out of
work, your new full-time job is to find
anew job, you should also take advan-
tage of this downtime to decompress
and do things that you didn’t have time
to do while working.

In my case, I decided to get back into
shape and started working out at the
gym. This was a great way to clear my
mind, and, frankly, it felt good. I did a
lot of reading. I read business books as
well as other, "just for fun” books. Of
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When you are a radio or
record pro, everyone in
your life is impacted by
the good and bad that
comes with the job. As
emotionally stressful as
this time is for you,
your family is riding the
same roller coaster.
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course, I spent a lot of time working the
phones and reviewing my package. I
customized my presentation for each
gig I pursued.

Additionally, I did a lot of scouting.
With today’s technology it’s a lot easi-
er to listen to stations in other markets
via the Internet. I spent time analyzing
stations that were successful, and I an-
alyzed underperforming stations, look-
ing for ways to improve them.

One other thing: Anyone who has
had any level of success in this business
knows the toll it can take on your per-
sonal life. Use your downtime to get to
know your family again.

For me, I came to realize how quick-
ly my daughters had grown and how
much I had missed. I made it a point to
meet one of my daughters for lunch
once a week, and | started coaching my
other daughter’s volleyball team. These
were incredibly rewarding experiences
for me (us).

And God bless our spouses. I don't
think I can possibly overstate how
much my wife has had to tolerate in
connection with our career. I use the
word our because when you are a radio
or record pro, everyone in your life is
impacted by the good and bad that
comes with the job.

As emotionally stressful as this time
is for you, your family is riding the
same roller coaster. Be mindful of this,
and keep the lines of communication
open. In our case, each time I prepared
to fly somewhere for an interview, we
sat down as a family and researched the
market together online. It was a fun,
educational exercise for the kids and
took the mystery and fear out of the
equation.

Never Give Up

The sad reality is that there are fewer
jobs available in our business today.
Keep an open mind, and be open to
change. Look at each opportunity as an
adventure. Keep your chin up, and,
most important, never give up.

Steve McKay is a 25-year radio veteran
with stops in Trenton, NJ; Scranton, PA;
Philadelphia; and, most recently, highly rat-
ed WPTE/Norfolk. Contact him at steve
mckay9@hotmail.com or 757-761-5594.
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T R W e g HTRg MEDIABASE
, ) . o 7, FEEERORG HSREE R ¢
1 0 JAMES BLUNT You're Beautiful [Custard/Atlantic) 2159 +75 200033 24 102/0 4 M s T A D D ED‘
y ;‘fi o ot
2 e LIFEHOUSE You And Me (Geffen/ 2009 +88 181977 35 2N IO TR TR 72y 7 i
3 9 KELLY CLARKSON Because Of You (RCA/RMG) 1980 +89 196640 18 91 ARTIST TITLE LABEL(S) . ADDS
5 €  DANIEL POWTER Bad Day (Wamer Bros) 1851  +310 167266 11 945 | SHERYLCROW & STING Atways On Your Side (A&Mnterscope) 6
6 @ MICHAEL BUBLE Save The Last Dance For Me (743/Reprise) 1533 498 130672 10 892 | UKLACHEY What'sLeftOf Me UvelZomba LabelGrop) 6
2 or e o DANIEL POWTER Bad Day (Warner Bros.) 5
4 6  KEITH URBAN Making Memories Of Us (Capitol/EMC) 1500 -86 105261 1 92)2 CHICAGO Feel (Rhing/Warner Bros.) 5
7 7 ANNA NALICK Breathe (2 AM) (Columbia) 1N -1 91186 45 93/0 HOOTIE... Get Out Of My Mind (Sneaky Long/Vanguard) 5
8 8  MARIAH CAREY We Belong Together f/siand/IDJMG) 1058 21 79010 42  86i0 CHANTAL CHAMANDY Feels Like Love (Ninemuse Entertainment) 5
10 9 LEANN RIMES Probably Wouldn't Be This Way (Curly 1038 +180 46928 10 78/t The AC add threshold is applied to monitored stations not allowed to report
’ . . adds per their company policy: Songs that reach five plays per week in two
9 10  SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista/RMG) 923 -113 65292 25 66/1 consscutiva sirplay weoks. Airplay woek is defined 25 Susday through
" 11 EAGLES No More Cloudy Days (ERC) 724 -126 59121 37 80/0 Saturday. Adds from all other programmers are still accepted at any play lavel.
13 @ FAITH HILL WITIM MCGRAW Like We Never Loved At All (Warner Bros./Curb) 711 +72 74255 9 67ia
14 @ ROB THOMAS Ever The Same (At/antic/ 638 +43 63131 9 50/4
12 14 D.H.T. Listen To Your Heart (Robbins/ 597 -103 58443 3 68/0
15 @ CARRIE UNDERWOOD Some Hearts (Arista/ 562 +81 41005 7 531
18 @ NATASHA BEDINGFIELD Unwritten {Epic/ 423 +104 nn 4 40/4
17 m CHRIS RICE When Did You Fall (In Love With Me) (Columbia/iNO) 418 +89 21259 6 49/4
. . A ir é‘;’\é’ 2 i - L& '3
16 18 JORDAN KNIGHT Where Is Your Heart Tomqht (Trans Continental) 363 7 11929 19 35/0 f};i MO s,};ﬁé{g A
20 @ SHERYL CROW & STING Always On Your Side (A&M/Interscope) 340 +91 24480 4 35/6 I N c .R E A s E D PL A YS
19 @ GO0 GOO DOLLS Better Days /Warner Bros.) 329 +21 18284 1 34/0 AR R B Iy
25 @  NICKELBACK Photograph (Roadrunner/I0JMG) 219 +30 24550 8 1211 Y
. ARTIST TITLE LABEL(S) INCREASE
24 @ GREEN DAY Wake Me Up When September Ends (Reprise/ 197 +6 18284 16 16/0 DANIEL POWTER Bad Day (Warner Bros.) 4310
23 23 SHERYL CROW Good Is Good M&M/IIIIEISL‘D,UE/ 196 . -1 13020 18 20/0 LEANN RIMES Probably Wouldn't Be This Way (Curb) +180
22 24 BARRY MANILOW Unchained Melody {Arista/ 194 -44 8420 8 34/0 NATASHA BEDINGFIELD Unwritten (£pic) +104
26 @ TRAIN Cab /Columbia) 193 +24 8848 4 24J0 MICHAEL BUBLE Save The Last Dance For Me (743/Reprise)  +98
29 €D  CHICAGO Feel (Rhino/Warner Bros.) 172 +55 5863 2 30/5 | SHERYLCROW &STING Always On Your Side (A&M/nterscope) +91
. KELLY CLARKSON Because Of You (RCA/RMG) +89
28 g HOOTIE & THE BLOWFISH Get 0u.t Of' My Mind (Sneaky Long/Vanguard) 158 +36 4236 2 2715 CHRIS RICE When Did You Fal (i Love With Me) (Columbia/N0) +89
27 DIAN DIAZ Colour Everywhere (Strip City) 153 +13 3058 4 2711 LIFEHOUSE You And Me (Geffer) +88
21 29  ENYA Amarantine (Reprise/ 148 -100 15228 17 2710 CARRIE UNDERWOOD Some Hearts (Arista) +81
30 @ BON JOVI Who Says You Can’t Go Home (/sland//DJMG) 87 +8 10561 2 6/2 JAMES BLUNT You're Beautiful (Custard/Atiantic) +15
104 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
3/19-3/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour
Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
TOTAL
TR e ARTIST TITLE LABEL(S) PLAYS prt sewm g )
y ,7; MOST /7, MATCHBOX TWENTY Unwell (Atlantic) 731 - " /NE| %Q’ﬂj CTIVE
PLA) fp REQURRENTS SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 707 | NICK LAGHEY What's Left Of Me (/ive/Zomba Label Groug)
TOTAL TIM MCGRAW Live Like You Were Dying (Curh) 697 Total Plays: 35, Total Stations: 11, Adds: 6
ARTIST TITLE LABEL(S) : PLAYS | COUNTING CROWS Big Yellow Taxi (Geffenfiterscope) sty | KATHY MATTEA They Are Tha Roses Narads JazzfEM)
. Total Plays: 23, Total Stations: 10, Adds: 0
ROB THOMAS Lonely No More {Atlantic) 1318 UNCLE KRACKER #/DOBIE GRAY Drift Away (Lava) 672
MICHAEL BUBLE Home {143/Repriss) 1007 MICHAEL MCDONALD Ain't No Mountain High Enough (Matown) 670 Songs ranked by total plays
KELLY CLARKSON Breakaway (RCAIRMG) 916 MAROON 5 She Will Be Loved (Octone/J/RMG) 669 Station playlists for all R&R reporters are available
LOS LONELY BOYS Heaven (Or Music/Epic) 803 MAROON 5 This Love (Octane/J/RME) 616 on the web at www.radipandrecords, com,
The March of Dimes and radio have communicate his urgent message and Milwaukee, Nashville, New York,
had a successful partnership for more “coined” the phrase March of Dimes.  Philadelphia and Pitsburgh. With '
than 67 years. In 1938, when radio The March of Dimes Achievement In radio’s continuing support, we will be
announcer Eddie Cantor urged his Radio Awards carries on our historic successful in our campaign to address
listeners to send their spare dimes partnership with radio by celebrating the increasing rate of premature birth,
to President Roosevele at the White excellence in broadcasting. Congratu-  now affecting half a million babies in
House to help in the fight against lations to A.LLR. Awards winners, the U.S. every year.
polio, he used the power of radio to finalists and participants in Atlanta,
. P I h WATIONAL SEONSOIRS: LOCAL SFONSORS: Georgia Association of Potawatomi Bingo
arc 360 Media Black Box Network Broadcasters & Casino
s ‘. ABC Radio News Services ~ TN ] Records RCS Productions
Of DlITlCS’ AFTRA Blattner Brunner, Inc. Katz Media Group Premiere Radio
METRC N,’ f ¥ Atlanta Journal- Capitol Virgin Max20 Advertising RCA/Nashville
A.I.R. AW&I' dS" ™ e Constitution Clear Channef Qutdoor  Miller Kaplan & Arase Sony
| . . fod Atlanta Magazine Comcast OnMilwaukee.com Universal
Achlevement In Radlo qWMRE 7 &d Adlantic Records CURB Records PMI Warner Brothers
For more information, contact the A LR.Awards at: mfrennier@marchofdimes.com or call 412-391-3193
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4/”,””’”””8”; II.”I” America’s Best Testing AC Songs 12 + N : A c ”TOB 3 0 MEI“ ABASE
YOI For The Week Ending 3/24/06 CANADA "
™ LAST THIS TOTAL +/-  WEEKSON TOTAL
W W W WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS
Artist Tite (Labe) U T et P 1. 1 JAMESBLUNT You're Boautiful Cusfarditantic) 453 8 30 1410°
3 2 M. BUBLE Save The Last Dance For Me (Warner Bros.) 413 -1 8 16/0
DANIEL POWTER Bad Day (Warner Bros.) 406 383 89% 16% 404 388 409 2 3 KELLY CLARKSON Because Of You (RCA/AMG) 405 ‘A1 12 1710
F. HILL WIT. MCGRAW Like We Never... Wamer Bros/Cuty 385 378  73% 13% 387 400 382 4 LIFEHOUSE You And Me (Geffen) 36 +6 29 150
5 DANIEL POWTER Bad Day (Warner Bros.) ‘315 +3 41 1710
KELLY CLARKSON Because 0f You (RCA/AMG) 382, 367 97% 36% 383 411 3713 7 COLIN JAMES Into The Mystic (MapleMusic/UMG) 298 +7 g 15/0
LEANN RIMES Probably Wouldn't Be This Way (Curd/ 379 370 73% 11% 380 400 373 8 TOMI SWICK A Night Like This (Warner Music Canada)291 +4 8 15/t
KEITH URBAN Making Memaries Of Us (Capitol/EMC) 376 376 78% 16% 386 376 389 6 8 o BRYAN ADAMS Why Do You Have... Universal) 286 6 23 150
. 1" 9 SANTANA fIM. BRANCH V'm Feeling You (Sany BMG) 285 +12 25 110
LIFEHOUSE You And Me (Geffen/ 375 374 96% 34% 376 337 390 10 GINO VANNELLI Its Only Love (Universal Music Canada) 282 +9 20 16/0
CARRIE UNDERWOOD Some Hearts (Arista) 374 348 73% 16% 3.77 367 381 14 PHILOSOPHER... Castles... (Sony BMG Music Canada) 266 +39 13 15/0
ROB THOMAS Lonely No More (Atiantic/ 373 383 95% 38% 381 374 383 9 12 EAGLES No More Cloudy Days (EAL) 63 13 31 140
600 GOO DOLLS B 0 P 172 % % 392 00 389 13 13* MELISSA O'NEIL Alive (Sony BMG Music Canada) 258 -10 20 15/0
R 108 Ut e L 12 14ge BEDOUIN... When... Stomy/Wamer Music Conads) 255 14 26 1200
EAGLES No More Cloudy Days (ERC) 369 359 83% 25% 365 324 379 16 @ ROB THOMAS Ever The Same (Atlantic) 181 +18 7 120
D.H.T. Listen To Your Heart (Robbins/ 364 336 95% 38% 349 363 344 15 3 JON SECADA Window To My Heart (Big 3/ g 47 16 110
. 17 KEITH URBAN Making Memories Of Us (Capitol) 147 +5 5 10/2
ROB THOMAS Ever The Same (At/antic/ 363 377 7% 17% 385 391 383 18 @ SHERYL CROW & STING Always... (4&Minterscape) 137 +77 a0
SANTANA f/M. BRANCH I'm Feeling You (Arsta/AMG) 355 354 93% 35% 366 360 3.68 19 @* DANIEL POWTER Free Loop (Warner Bros.) 108 +6 10 8/0
MICHAEL BUBLE Save The Last Dance For Me //43/Reprse) 355 356 84% 25% 360 350 364 23 @  600G00DOLLS Better Days (Warner Bros.) % +4 5 E
20 21 C. LAUPER f/S. MCLACHLAN Time After Time /Epic/ 83 -18 12 8/0
ANNA NALICK Breathe (2 AM) (Columb: 353 337 91% 38 347 358 343
b " 4 92 22 MELISSAETHERIDGE | RunForlife fsland/0UMG) 71 11 16 G6I0
MELISSA ETHERIDGE | Run For Life //sland//IDJMG) 352 330 82% 2% 347 358 343 26 @* LES RESPECTABLES La Seule... (Disque Passeport) 71 +1 4 0/0
JON SECADA Window To My Heart Big 3/ 344 354 8% 27% 339 317 346 24 24* RICHARD DESJARDINS... TuM’aimes-Tu Musicor) 66 -1 13 0/0
. . 25 25  MADONNA Hung Up (Warner Bros.) 65 -8 3! 4/0
JAMES BLUNT You're Beautiful (Custard/Atlantic) 341 344 97% 38% 336 336 336
re peatit @D DON JUAN himer (Guy Cloutier 62 +62 1 00
J. KNIGHT Where Is Your Heart Tonight (Trans Continenta)3.30 324 40% 8% 349 320 3.56 30 b MARTIN GIROUX J't’ Aimerai Encore (Musicor/ 62 o] 10 0/0
MARIAH CAREY We Belong Together fIsland/IDJMG) 308 298 92% 93% 305 354 289 = L MARIE-CH&NTAL., Tout Effacer (Disques La Quebecoise) 58 +17 6 0/0
o o o ) 27 29 GWEN STEFANI Cool /lnterscope) 57 5 19 6/0
Total sample size is 173 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very .
much). Total familiarity represents the percentage of respondents who recognized the song. Total burm represents the number of @ F. HILLWIT. MCGRAW Like... (Warner Bros./Curly) 55 +2 1 5/0
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons (2+. Persons are screened via the Intemet. Once passed, they can take me music test based anthe format/music preference. 24 Canadian AG reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
RateTheMusic.com results are not meant to replace calfout research. The results are intended to show opinions of pamctpa{ns on the the Songs ranked by total plays for the airplay week of 3/19-3/25. Bullets appear on songs gaining plays of remaining ffat from
lntemet only. RateTheMusic is a reglgte/ed lraderpark of.RateTheMus‘ic.com. The RTM sys.le‘/r!, is avallah.Ie for logal radio stations by previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
\callmg 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. Y, U are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. ¢ Indicates Cancon. )
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WYJB/Albany, NY*
PD: Kevin Callahan
MD: Chad 0’ Hara

BARRY MANILOW
KMGNAIhuquerque. NM*
OM: Eddiz Haskoll

PI; Kris Abrams
No Adds

WLEV/Allentown, PA*
OM: smmzmﬁ

KYMG/Anchorage, AK
OM: Mark Murphy
PDMOD: Dave Flavin

1 R0B

1 FAITH HILL W/TIM MCGRAW

WFPG/A!Iamn: City, NJ*

MD Miylam Aqla
OW & STING

REPORTERS

WYSF/Bmmngham AL*
APDM : Valenie Vining

IO(I.TIBolse D*

WEBE/Bridgeport, CT*
OMPD: Curt Harsen

MD: Ilanny Lyons
WEZFIBurhnglon

OM: Steve Cormier
PO: G:Il Parmeiee
MD Jlnnnur 1
No Adds

WSNY/Columbus, OH*
i,
4 DANIEL POWTER

KKBA/Corpus Christi, TX*
OMPD. Ed Ocanas
No Adds

KVIL/Dallas, TX*
OM: Kurt Johinson

PD. Nikdd Nite

MD: Jay Cresswell

No Adds

WLOT/Dayion, OH*

Pﬂ n\?y Colling
APDMD Brian Michaets

KOSI/Denver, CO*
PO: Dave Dillon

Stations and their adds listed alphabetically by market

WCRZ/Flint, MI*

o Tl

WOLT/Fierence, AL
OM/PD: Charlia Ross
No Adds

WDAR/Florence, SC
OM: Aandy Wilcox
PO: Wil Nichots

MD: Evans Bynd
13 SHERYL CROW & STING
10 CASCADA

WAFY/Frederick, MD
PO: Chrig Prormg
APDMD: Marc Richards

8 LEANN RIMES

KSOF/Fresno, CA*

M E. *(:ums ‘Johnsan
MD: Krisien Kelley
No Adds

KSSK/Monolulu, Hi*
POMD: Pasi Wilson
APD: Adam Cam

KUMUMHonolulu, HI*
OM/PO: J
CHANTAL CHAMANI
RIN VLISA LOEB
WAHRMuntsville, AL*
PO: Che

NATASHA BEDINGHELD
WRSAMHuntsville, AL*
PD: John Matone

MD: Mate Chelevik
JADE

WJKK/Jackson, MS*
PO: Joha Anthomy
No Adds

KSNE/Las Vegas, NV*
PO: Tom Chass

MD: John Berry

NoAdds

KLMY/Lincoin, NE
OM: JIm Steal

PO/MO: Sonnty Valestine
No Adds

KOST/Los Angeles, CA*
POMD: Stefla Schwartz
R0B THOMAS

JAMES BLUNT
WMGN/Madison, WI*
PO: Pat 0'Neill

MD: Amy Abbott
No Adds

KVLYMcAlien, TX*

PD: Alex Deran

13 NATASHA BEDINGFIELD
BARRY MANILOW

WLRD/MeIhuume FL*

WKJY/MNassau, NY*
PD: Bill Edwards

MOD: Jod Vale

No Adds

WLMG/New Orleans, LA*
PO: Andy Hoit
APOMD: Steve Suler
16 DANIEL POWTER
SANTANA YMICHEL LE BRANCH
KEITH URBAN

WI.TWINew York, NY*
MD Mumn Prug

WHUD/Newburgh, NY*
OM/PD: Steven Petrane
APDMD: Tom Furci

NICK LACHEY

WWDENortolk, VA*
P@: Don London
No Adds

KMGL/Okiahoma City, 0K*
POMD: Stove 0'Brien
CHICAGD

KKCW/Portiand, OR*
OM/PD: Toay Coles
APD/MD: Alan Lawson

8 KEITH URBAN

WWLI/Providence, RI*

OM/PD: Tony Bristol
APD; Miks Rovin
No Adds
WRAUHaIelM'
nn Jun Keity
KNEV/Reno, NV*
OM: Tom Jordan
No Adds
KRNO/Reno, NV*
POMD: Dan Friz

CARRIE UNDERWOOD

WIVRMichmond, VA"
omPn Lo

Ill) KatSlmwl
No Adds

KBAVISJan Jose, CA*
APDM!) Mg Ohling

KRWM/Seattie, WA*
PD: Gary Nolan
MD: Laura Dane

6 LIFEHOUSE

KVKI/Shrweport LA*
PDMD nie Hyftman

11 DANIEL POWTER
CHANTAL GHAMANDY
CASGADA

WNSN/South Bend, IN
PO Jim Roberts
20 ROB THOMAS
14 DANIEL POWTER
KISC/Spokane, WA*
OM: Raber! Harder
PO/AMD: Dawn Marcal
HOOTIE & THE BLOWFISH
CHICAGD
KXLY/Spokane, WA*
POMO: Baay Tyler
HOOTII

IE BLOWFISH
CHRIS RICE

. DH* MO: Stove Hamutton KTRI co* WTFM/Johnson City* WSLO/Roanoke, VA*
ov,lﬁn,?,al KA,',’,?,,'fm GA m%ca?frmm Ho Adds awp R/H co'm . D-m/norm::" iy WRVR/Mempms TN* ;“o‘,',‘"; e 8
PI; Loe Reynokds MD: Kayleigh Kriss A‘”s OMPD: WMGF/Orlando, FL* URBAN WMAS/Spnngﬁeld MA*
No Al No Adds . MO Lary OM: Chis Kampmeiar '8 o B e s WSRS/Worcester, MA*
WSUY/Charleston, SC* X,J,"_‘n?“%/,nmffm" L WLHT/G'?"“ Rapids, MI* it dicletad B ity POMD: o
KKMJ/Austin, TX* OMPD: Mike Ewaris P0: Lur Bemtl 3 ROBTHOMAS WGFB/Rockford, IL B A BED
MOl APLAT: ot ey 3 J:?"f‘l Ray e é'm?m TSTEVEN TYLER m%m,ﬂﬂ,“am Mi WMGO/Middiesex, NJ* POMD; n@m Daniels
" Aﬁ:‘p&m il ken FAITH HILL WM MCGRAW § S0 RE Biowh s Absori PO:Tim T WHEZpensaco, L No Adds KGBXSpringield, MO WARM yror, PA"
o . OMPD: el
e WNIC/Detrolt, Mi* WOOD/Grand Rapids, Mi o g v o0 b s P AT athe
A, O Doug Monigomery KGBY/Sacramento, CA*
5(I=§MV/Beaumonl, ™ R “’m S Luczs e MCGRAW KCKclKansas sas City, Mo* x‘!ﬂsﬁmle, AL* PO: Mike Bertak
P s WMAG/Greensboro, NC* o ot WSWT/Peoria, IL KEZK/SL. Louls, MO
WOEF/Chattanooga, TN* g ; Mary OM/PD: Randy Rundie . Loyis, MO*
ROB THOMAS 3 ; NoAdds : N :
SMPL: Doy Howard WOOF/Dothan, AL D ot ot Notds KYMXSacramento, CA* | 245t favans ‘poweRen 1]
WY Biloxi, MS* Mn;m," e ONE: Loigh Spin DANIEL POWTER R et 1 FAITH HILL W/TIM MOGRAW M 'FIIII AB AQE
R ! G WMGVEreenvill, NC* | owea T ™ T | KISNModesta, cA* e !
noANN 0V WUENNIFER NETTLES qu/cmwgo e WGV reenvilie, A FOMD: Cary Michael KESZ/Phoenix, AZ* FAITH HILL WITM MCGRAW KJOY/Stockton, CA* ‘Monitored Reporters
KTSMEI Paso, TX* No Adds Lo D e . OM: John Cheistian
WMXW/Bingharton, NY mmr e b POMD: il bon o wudren semes | WOER/Saginaw, MI* i e 129 Total Reporters
OM: Jm Free ’ Nokdae oo WMY|/Greenville, SC* . 0 WOBM/Monmouth, NJ* PD: Tommy Frank e
i “m WRRM/Cincinnati, OH* OM: Steve Geafferies m;XBJIqulIe. ™ PO: Steva Ardolina ’ APD: Michedle La B
23 105 LONELY BOYS e i POMD: Grog McKinney - Jef Jamigan MO: Brian Moore WLTJ/Pittshurgh, PA* MISSY HIGGI wyyy,symm NY* 104 Total Monitored
2 ke ursa e WHKGErie. PA 6 SHERYL CROW & STING Ll 2 NATASHA BEDINGFIELD POMD; Check Stavors O e S ———
e, N
e, mM:..sm': WSPAGreenville, SC* KA Morere, GHOAGO KBEE/Sall Lake City, UT* »o"n:%"m Mason 25 Total Indicator
21 B8 TOMAS WDOKCleveland, OH* POMD: Wiks Meksol A D:Bemie llw? ocheL e sowes = —
15 AA NALICK No Adds XDV Lafayette, PLSE oW £ s WSHH/Pittsburgh, PA* id[NCtF ROt
B R o m b WIKY/Evansvilie, IN clf.mn;, AN FOME: on e D oy Playiist Frozen (6):
14 JAMES BLNT | PO WRCHMHartiord, CT* N OTE & e BLowrisH L R KSFiSalt Lake City, UT* | on: il Mo EEZN’P*“'“ Serings,
o Goe KKLIIDnIorado Springs, CO il MICK LAGHEY “ m PD: Tom Cock A .
9 GO0 600 nn xm Wetws 4 ROB THOMAS WWLW/Morgantown, WV KONA/Tri, WA
g %N My 3 CHRIS RICE wmm m Chad Porry Womnd, ME KOOVTyler, TX
. s nslug, M wpo: KSBL/Santa Barbara,
- PO: * Adds . ly
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HOTACTOP 40

March 31, 2006 POWERED[]%
B B o i wll R e WSk RO OWgow MEDIABASE
00)
2 o DANIEL POWTER Bad Day (Wamer Bros.) 2966 +182 164426 25 7611 Z i
1 2 JAMES BLUNT You're Beautiful (Custard/Atlantic) 2788 -87 154934 27 80/0 M OS TAD D E D
3 3 ROBTHOMAS Ever The Same (Atlantic) 2624 74 140595 18 79/0 ARTISTTITLE LABEL(S) ADDS
4 4 NICKELBACK Photograph (Roadrunner//DJMG) 2084 123 131749 30 810 ::gﬁl:c““cg Svj;'"t Mle f’t”g‘;"{\’n ””’Z_’/”ZM‘Z Bl 2
) ) at's Le e {Jive/Zomba Label Group,
8 o NATASHA BEDINGFIELD Unwritten (Epic) 2061 +306 122017 13 64/2 FEFE DOBSON This s My Life (Sland/I0MG) 6
5 0 FRAY Over My Head (Cable Car) (£pic/ 2009 +157 93181 20 7012 BO BICE The Reat Thing /RCA/RME) 5
6 o STAIND Right Here (Flip/Atlantic) 1837 +19 97140 33 69/2 KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 4
10 @ BON JOVI Who Says You Can't Go Home (Island/i0IMG) 1826 +150 107474 10  70/3 | MELLY CLARKSON Walk Away (REA/RMG) 4
12 @  KELLY CLARKSON Walk Away (BCA/AMG) 1748 +143 95962 11 614 ,J;)‘:vsfkf’t‘fgl’g a";’fsz'" (Atlntic) :
9 10  KELLY CLARKSON Because Of You (RCA/RMG) 1673 -68 95178 25 72/0 e ———————
The Hot AC add threshold is applied to monitored stations not allowed to report
7 11 GOO GOO DOLLS Better Days (Warner Bros.) 1608 -151 87099 24 74/0 adds per their company policy: Songs that reach 10 plays per week in two
. consecutive airplay weeks. Airplay week is defined as Sunday through
1 12 LIFEHOUSE You And Me (Geffen) 1599 24 104872 58 81/0
1 7 TRAIN Cab (Columbia) 7546 - =T e 7000 Saturday. Adds from all other programmers are stifl accepted at any play level.
ab (Columbia, .
15 @ SHERYL CROW & STING Always On Your Side (A&M/Interscope) 1434 +60 68379 7 692
18 @ KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 1270 +213 55659 10 65/4
17 @ COLDPLAY Talk [Capitol) 1250 +90 50171 12 59/2 MOST
21 @ NICKELBACK Savin’ Me (Roadrunner/IDJMG) 1129 +206 44229 6 63/6
16 18 ALL-AMERICAN REJECTS Dirty Little Secret (Doghouse/Interscope) 1077 -94 47444 13 43/0 I N CR EA S E D P LA ys
20 D JACKJOHNSON Upside Down [Brushfire/Universal Republic) 1006 +47 43580 10 49)1 Fis
. . . ARTIST TITLE LABEL(S) INCREASE
23 @ JEWEL Again And Again (Atlantic) 805 +70 32319 5 50/4 NATASHA BEDINGFIELD Unwritten Epic/ +306
19 21 SANTANA f/]STEVEN TYLER Just Feel Better (Arista/RMG) 761 -236 37115 14 5711 KT TUNSTALL Black Horse & The Cherry Tree (Refentless/Virgi)  +213
24 @  0.AR. Love And Memories Everfire/Lava) 755 +22 27568 12 381 NICKELBACK Savin’ Me (Roadrunrer//DJMG) +206
25 @ CARRIEUNDERWOOD Some Hearts (Arists) 685  +11 24153 14 3800 E:R“'!Eé P"X:T:“ 'Za(‘é Dbaly éw';’;f’.‘j’”" *:gg
ver My Head (Cable Car) (Epic, +
26 @ HOOBASTANK If | Were You //S/aﬂd//DJMG/ 676 +132 21806 4 44’3 BON JOVI Who SBYS You Can't Go Home {/s/and//DJMG/ +154
22 25  INXS Pretty Vegas (Epic/ 655 AN 42354 20 430 KELLY CLARKSON Walk Away (RCA/AMG) +149
29 @ KEITH URBAN Making Memories Of Us (Capitol/EMC) 587 +61 35411 7 36/0 HOOBASTANK If | Were You fisland/iDJMG) +132
28 @)  SAVING JANE Girl Next Door (Universal Republic) 578  +50 18696 11 28I :‘“"';QNA":IA 3?3 /Zf’, j"”'/’”JM"” *‘gg
27 @  PINK Stupid Girls (LaFace/Zomba Label Group) 572 +40 17525 6  28]2 s *
30 @ TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG) 527 +47 12834 7 33/2
32 @ FALL OUT BOY Dance, Dance (/sland/iDJMG) 504 +51 19435 10 13/0
3:13 g; LIVE The River (Epic/ . m -7 10075 8 26/0 NEW& ACTIVE
3 PUSSYCATDOLLS Stickwitu (4&M/interscope/ 398 -60 18450 13 1901 BO BICE The Real Thing (ACA/AMG)
34 33 JOSH KELLEY Almost Honest (Hollywood) 397 -1 9646 8 29/0 Total Plays: 169, Total Stations: 15, Adds: 5
35 € BETTERTHANEZRA Juicy Artemis) 356 +40 11649 4 150 ;'UﬂlTFjlf--- G;«’g gu} of IMSV Whnd /Séeﬂﬂ dlw;]y/"ﬂﬂgﬂﬂfdl
. otal Plays: 166, Total Stations: 15, Adds:
3% €D INXS Afterglow (Epic 322 +93 9507 2 2518 | yCK LACHEY What's Left Of Me (ive/Zomba Label Group)
@ RIHANNA S0S (Def Jam/IDJMG) 298 +108 12314 1 10/1 Total Plays: 107, Total Stations: 10, Adds: 6
38 € BREAKING POINT All Messed Up (Wind-Up) 255 +33 4477 3 2002 ‘T"‘t (I‘gl‘"‘ Lf]";‘sy 'T‘St Sl"s?‘;',e‘ /CZP’Z;’/d 3
) otal Plays: 105, Total Stations: s:
39 € MISSYHIGGINS Scar (Reprise/ 222 +21 4554 2 12 DIRTIE BLONDE Walk Over Me (five/Zomba Label Group)
@ SWITCHFOOT We Are One Tonight (Columbia) 217 +72 3653 1 1913 Total Plays: 102, Total Stations: 13, Adds: 0
MADONNA S W Bros. GORILLAZ Dare /V/'rg/h/
@ et 199 0 7958 ! 120 Total Plays: 98, Total Stations: 8, Adds: 1
82 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week — S = .
of 3/19-3/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Songs ranked by total plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each - . R
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times Station playlists for all R&R reporters are available
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron inc. on the web at www.radioandrecords.com.
(© 2006, Arbitron Inc.).© 2006 Radio & Records.

The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP

"Powergold offers us limitless options with scheduling criteria and has integrated with all our other systems seamlessly.
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HOT AC

~ — ™
(’ . America’s Best Testing Hot AC Songs 12 + R R powereo[ 17
””m mg””smvnm For The Week Ending 3/24/06 I\, HOT A C TO P 3 a M EI" AB A SE
o = w w w CANADA
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34
LAST THIS 0TAL 41~ WEEKSON TOTAL
NICKELBACK Savin' Me mm 410 394 75% 9% 423 449 400 WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS CHART STATIONS
ROB THOMAS Ever The Same (Atiantic/ 398 410 92% 22% 4.7 420 414 3 m NICKELBACK Savin' Me (RoadrumarEM Music Canads) 698 +46 " 16/0
FRAY Over My Head (Cable Car) Epic/ 395 406 74% 17% 405 430 383 4 0* REX GOUDIE Run (Sony BMG Music Canada) 651 +29 12 15/0
GOO GOD DOLLS Better Oays (Warner Bros.) 392 406 93% 27% 382 416 353 2 3 BON JOVI Who Says You Can't Go Home AsandZUMG) 634 21 12 15/0
DANIEL POWTER Bad Oay (Wamer Bros.) 390 411 9% 21% 386 409 367 1 4 ROB THOMAS Ever The Same /Atlantic) 634 47 16 19/0
KELLY CLARKSON Walk Away /RCA/RMG) 389 385 92% 26% 389 391 388 5 KELLY CLARKSON Watk Away (Sony BMG)/ 612 +17 15/0
LIFEHOUSE You And Me (Geffen/ 388 399 9% 46% 392 394 391 7 PINK Stupid Girls /LaFace/Zomba Label Group) 599 +30 191
NATASHA BEDINGFIELD Unwritten (Epic/ 388 386 92% 26% 391 409 34 8 MADONNA Sorry (Warner Bros.) 574 +14 9 1210
STAIND Right Here (Fiip/Atiantic/ 383 377 91% 30% 379 378 380 6 8 COLDPLAY Talk (Capitol) 561 12 15 1710
KELLY CLARKSON Because 0f You (RCA/AMG) 382 377 9% 51% 38 384 387 9 INXS Afterglow (Sony BMG) 517 +24 1710
ALL-AMERICAN... Dirty Little Secret Tophousaiinrorscane/ 382 398 97% 34% 383 429 343 10 HEDLEY Trip (Universal Music Canads) 511 422 9 13/0
0.AR. Love And Memories (Everfire/Lava) 379 390 68% 13% 37 382 360 1" TOMI SWICK A Nght Like This (Wamer Music Conads) 459 +14 16/0
NICKELBACK Phatograph (Roadrunner/TLIMG) 78 377 100% 655% 376 390 364 12 NATASHA BEDINGFIELD Unwritten (Sony MG/ 451 +8 17 140
FALL OUT BOY Sugar, We're Goin’ Oown /iskand/DJMG) 378 391 95% 3% 373 407 343 14 STABILD Flawed Design (EM/ Music Canada) 442 +22 6 19/0
PINK Stupid Girls (LaF ace/Zomba Label Group) in - 8% W% 387 388 W 15 J. JOHNSON Upside Down BrushiialinversalReputic) 388  +27 5 1912
SANTANA {/S. TYLER Just Feel Better /Ansta/AMG) 372 365 83% 21% 370 400 348 13 15  SANTANAfIS. TYLER Just Feel Better (Sary BMG) 362 . -13 12 170
SAVING JANE Girl Next Door (Universal Republic) 370 397 61% 14% 372 421 333 16 @ RIHANNA SOS (Def Jam/IDJMG) 354 +2 5 120
KEITH URBAN Making Memories Of Us (CapitofEMC) 369 374 73% 21% 388 405 37 23 KAYLE Oon't Hoid Me Down (Knotty Music) 346 +63 161
JAMES BLUNT You're Beautiful (Custand/ddlantic) 368 385 100% 41% 338 406 391 2 JAMES BLUNT Wisemen (Custard/Atlantic) 31 +69 3
BON JOVI Who Says You Can't Go Home fsiand/0JMG) 364 379 81% 23% 356 363 350 18 19 TRAIN Cab [Cotmbi) ’ 319 8 10 10
HOOBASTANK If | V'lera You fisknd/IBJMG) 362 - 43% 8% 3170 423 318 19 204 DANIEL POWTER Free Loop (Wamer Bras.) 286 31 19 15/0
WL _ O 21 21 MELISSA O'NEIL Latlt Go (Sony BMG Music Canads) 289 29 10 1400
JACK JOHNSON Upsice Down Brushiotieersal Aotk 358 375 68% 17% 358 341 374 20 224 PHILDSDPHER... Castles... (Sony BMG Music Canada) 268 44 20 15/0
COLOPLAY Talk (Captof _ e L R 22 23 COLLECTIVESOUL HowDoYoulove EMausc Goup/252 34 13 1200
CARRIE UNDERWDDD Some Hearts (Anista) 345 360 B80% 24% 346 355 338 2% 244 OURLADY PEACE Anges... Sony BMG Musi: Canad) 249 8 14 110
KT TUNSTALL Black Horse & The... (Relentless/Virgin) 344 349 64% 15% 349 353 346 & SUITS XL Play (Universal Music Canada) 233 +66 1 1215
SHERYL CROW & STING Atways On... (A&M/nterscape) 337 351 58% 18% 340 373 315 % 26 ALLAMERICAN.. DityLittle Secret (aghious 229 13 s 510
INXS Pretty Vegas (Epic/ 334 334 85% 3% 326 313 338 (B> FRAY Over My Head (Cable Car) i/ M +28 1 8
S R PHILOSOPHER... Givo Back.. Sory BMG Music Canad) 196 +45 1 1214
Total sampie size is 277 respondents. Total average favorabliity estimates are based on a scale of 1-5. (1=dislike very 30 29  LIVE The River (Sony BMG/ 196 1 2 120
much, 5 = like very much). Total familisrity represents the percentage of respondents who recognized the song. Total bum . . A
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to 2 30* TREWS Yearning (Bumstead/Sony BMG Music Canada) 193 10 2 80
appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they R i . . . L i N
3 g . 25 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
can uk;m;;'gw gﬁmﬁ%&mggﬁ Vm;;;:’c"grg;mrr;z. R;;em%%zn;m;u ;ﬁ;’;%m‘z? ?:‘:b“ 'csalkl;;g Networks. Songs ranked by totai plays for the airplalzy week of 3/19-3/25. Bullets appear on songs gaining plays or remaining
;ﬁﬁm of RateTheMusic.com. The Rv;:lpsmam ’,’: ml;;’:hla for local radlo .mllo'n: by u,”"y'c,, 8. _ar;g_m fiat from previous week. if two Songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
\_RatoTheMusic.com dsta is bmvl}iod by Medisbass ;Iasumh, a division of Pramiere Radlo Networks. . ) \below No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. «fie Indicates Cancon. )
< )
: WANFL Wayse, N ALS KSRZ/Omaha, NE* 1y KLSY/Sealle, WA* KLRKMWaco, X
REPORTERS B fae (R gl MEEes s
/1 1 umva’:ml No Adds No Adds %M
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Revenve Now!

Sales tituns who ‘get it’ weigh in

mooth Jazz has proven that it performs beautifully and de-

livers impressive profit to the bottom line. The format can,
and does, command great revenue and enhance a group’s port-
folio. Nevertheless, some Smooth Jazz stations don’t generate
sufficient dollars to justify their continued existence — often,
ironically, while sitting on strong, competitive ratings.

When Smooth Jazz fails, it fails needlessly and
for one reason: Whoever was in charge didn't get
it. They didn't get it in terms of really understand-
ing Smooth Jazz and embracing the format’s
unique brand and lifestyle. They didn't get the
powerful emotional connection that ] inspires in
its desirable, devoted audience. They didn't get
the format enough to communicate to advertis-
ers its ability to drive active, affluent consumer
sales.

Broadcasters who do get it won't squander a
valuable franchise like Smooth Jazz or leave its
revenue potential untapped. They understand the
format’s nuances and have strategies and mind-
sets in place to produce impressive billing.

In the face of continuing consolidation, a grow-
ing numbers of sellers, GSMs and regional VPs
are now responsible for Smooth Jazz sales and
may be selling a format that is a whole new expe-
rience for them.

Three eminent SJ sales executives — Clear
Channel Chicago Director/Sales Beth Davis,
Clear Channel/San Francisco SVP/Sales Doug
Sterne and WJJZ/Philadelphia GSM Gary Steel
— generously and eagerly weigh in this week to
support Smooth Jazz's continuing revenue suc-
cess. They really get it.

Conceptual Selling

“Frankly, it's not just Smooth Jazz,” Davis says
from the perspective of a distinguished broadcast-
ing career, with experience that spans several for-
mats as both sales manager and GM. “Selling con-
ceptually is a dying art, so that's where we must
begin.

“Selling conceptually is the ability to persuade
a potential client, to induce them by bringing them
in to the whole feeling of what this product, this
format, offers in terms of the listener.

“It’s a picture — not qualitative, but a descrip-
tion of that person from a conceptual standpoint.
[t’s not numbers, whether quantitative or quali-

LR

“If the message is
conveyed in a compelling
fashion, like the music is,
it works and it’s a great
direct-selling vehicle.”

Doug Sterme

o SRR FERREAERF A1 (.
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“Smooth Jazz is one of the
few formats where it’s a
pleasure to take your
client out for a nigit on
the town for an event and
put your listeners on
display.”

Gary Steel

BEPERRRIBHIESIH AN

tative. Smooth Jazz is a concept, and people must
believe that listeners are passionate and loyal to
advertisers on Smooth Jazz.

“News/Talk is another perfect example of a
conceptual sell, because a lot of 24-year-old buy-
ers don't get that format either. Salespeople need
tobeable to communicate the format in a creative,
imaginative way.

“There is so much to say about Smooth Jazz. It
delivers for advertisers because its value is the loy-
al listener, who is like the loyal Starbucks customer
who won't drink other coffee even if it’s $2 less.

“It'sabout abrand, and you know what you're
going to get from the Smooth Jazz brand and what
environment to expect, any time, any place: re-
laxing and comfortable.

“And everyone knows that, in a relaxed en-
vironment, the message will cut through. You
are more willing to accept a message when
you're relaxed. S] does this, and that’s just the
beginning.

“The other part of the equation is getting the
24-year-old buyer or decisionmaker to attend
smooth jazz events. That's critical. They’ll see ex-
actly who the listener is and how she behaves.”

A Matter Of Timing

Davis continues, “The art of the conceptual sell
is gone. Many sellers don’t know how to tell an
effective story anymore, whether it's Smooth
Jazz’s or another format’s, or describe their listen-
er. They're used to pulling out one-sheets and
throwing down ratings.

“Buyers are so busy managing so many ac-
counts that they don't have time to even contem-
plate what your material might mean. You have
to get through to them before a buy or a decision
is on the table.

”As Director of Sales, I'm doing sales training

at all levels. There is a lot more accountability on
all levels of selling. This issue involves sellers be-
ing able tosell the concept of a specific format. Once
they can do that, it’s not about a demo. Let's faceiit,
5] in the beginning had a lot of issues about ethnic
composition, but we overcame it 12-15 years ago.

“Smooth Jazz has a lot of closet listeners. The
people who will fill out a diary or carry a Porta-
ble People Meter may not be our listeners. When
St. Louis had WSSM, so many of my friends who
are physicians and attorneys wouldn’t complete
adiary. The station could have had legs, but didn't
because it wasn't sold conceptually.

“Smooth Jazz is a passionate format, and, while
they may not be measured, the people who listen
to and love Smooth Jazz will support any adver-
tiser on that radio station, just like listeners to
public radio and other passionate formats do.
That’s what an advertiser really cares about.

“Thave a great team here. Market Manager Earl
Jones — fantastic! Seventy-five percent of our core
team in Chicago is new. We have high expecta-
tions for ourselves.”

Connect, Then Deliver

Sterne, who oversees eight radio stations, in-
cluding KKSF/San Francisco, gets Smooth Jazz,
having served previously as KKSF's VP/GM.

“Until someone has experienced asmooth jazz
concert or other Smooth Jazz station event, they
don’t really understand the relationship between
the listener, the music and the radio station,” he
says.

“We all know the qualitative looks good, and
we all understand that there is no classier envi-
ronment within which to run a radio station, but
until you meet the end consumer, you don't get
the connection between the listener and the art-
ists or see who they are: good, high-end consum-
ers.

“Because of the nature of the 5] format and the
fact that it's built on TSL, listeners hear a commer-
cial more there than if it ran on a high-turnover
format, like News. If the message is conveyed in
a compelling fashion, like the music is, it works
and it's a great direct-selling vehicle.

“This goes to the heart of the message, and that
message is consistent with the profile of the 5] au-
dience. If I'm rolling out a brand-new Infiniti and
want prospective customers to see it, and I create
a sound that conveys that they’ll be treated as
they’ve grown accustomed to being treated,
theyll respond.”

Radio’s New Currency

Sterne continues, “We have discovered that,
with the advent of 15-second spots, which I like
to call broadcast’s new currency, if you have a
message that you can convey easily in 15 seconds,
you can also build frequency more quickly. So,
from a direct-response-platform standpoint,
Smooth Jazz ranks as strongly as any format.

"“One objection I've heard over the years from
buyers not yet initiated into the world of Smooth
Jazz is that Smooth Jazz is a background format.
The truth s, the music is engaging while also serv-
ing a mood.

“Because of the strong connection between the
listener, the music and the artist, the listener does
pay attention when a message is conveyed appro-
priately and elegantly. When it is, we get a re-
sponse. But you can’t talk down to them.”

The business of business is profitability, and
business at KKSF is up substantially. “In fact,
growth year-to-year is greater than at any of our
other stations right now, except a new Talk sta-
tion,” Sterne says. “We hire believers, and that
makes all the difference.”

Universal Appeal

Steel was immersed in Smooth Jazz for 15 years
as a national rep for Katz Radio, where he repre-
sented stations like KIFM/San Diego, KQPT/Sac-
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“Smooth Jazz is a
passionate format, and,
while they may not be
measured, the people
who listen to and love
Smooth Jazz will support
any advertiser on that
radio station.”

Beth Davis
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ramento, WQCD/New York and W]ZF/Atlanta
before joining WJJZ/Philadelphia as GSM last
December. He is a fierce Smooth Jazz partisan, to
say the least.

“Right now in Philadelphia, I consider W]JZ
the jewel of the marketplace,” he says.

“WJJZ mirrors the market, as it must. Fifty per-
cent of Philadelphia County is African American;
20% of the greater Philly area is African Ameri-
can. WJJZ attracts a wonderful diversity of Afri-
can Americans, as well as a nonethnic audience,
young and old.

“It is a top five radio station for boomers born
between 1946 and 1964 — not a typical demo-
graphic on a ranker buy.” And a formidable chal-
lenge to pitch ad agencies, to be sure.

“Every single presentation for Smooth Jazz
must include some form of qualitative profile, like
Scarborough, because you have to get into the life-
style of the listener — who that person is, what
they do and their spending power,” Sterne says.

“The beautiful thing about Smooth Jazz is that
it is universal. It's as likely to reach out to profes-
sional white-collar workers as it is to reach the
urban taxi driver, in his hack, every working day.

“To make your mark and sell this format suc-
cessfully, you have to sell it with passion — the
sizzle and the opportunity that goes not just with
spots, but all the extras, like our S] CD sampler,
our free S| Summer Nights concerts for 10,000
people and our Sunday brunch. That adds value
for clients.

“Iencourage everybody —clients, salespeople,
sales managers — to go to 5] events. Smooth Jazz
people dress elegantly, drive luxury cars and
spend money. They're clean-cut, all-American,
drug-free and prosperous.

“Smooth Jazz is one of the few formats where
it's a pleasure to take your client out for a night
on the town for an event and put your listeners
on display.”

Facing Change

Change is a constant in Philadelphia’s radio
landscape, as it is in every market. One recent
challenge for WJ]JZ was the sign-on of a new Ur-
ban station, WRNB, yet another addition to the
growing entertainment options available to the
public.

Steel says, “There’s also compression in Phila-
delphia, which had the same result that it did in
New York, Los Angeles and Chicago: Everyone’s
coming inat a0.8. Unfortunately, the buying com-
munity is still getting used to that, and there’s
still a ranker-buy mentality.

“Smooth Jazz is a lifestyle, a thread that
weaves itself into the tapestry of the commu-
nity. To sell Smooth Jazz successfully, you must
be passionate about it, understand it and be-
come a student of it.”
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SMOOTH JAZZ. TOP 30

March 31, 2006 ‘POWERED[T]
W R e e v RRE ks gl ERP OIS MEDIABASE
2 1 PAUL BROWN Winelight (GRP/VMG) 599 -1 83498 14 280 : R
1 2 RICHARD ELLIOT Mystique Artizen/ 594 40 85449 21 300 MOST ADDED
3 3 NILS Summer Nights (Baja/TSR) 589 -6 67206 22 29/0 ARTISTTITLE LABEL(S) ADDS
6 0 NAJEE 2nd 2 None (Heads Up International) 555 +60 62579 22 2911 MINDI ABAIR True Blue (GRP/VMG) 8
8 e BRIAN CULBERTSON Let’s Get Started (GRP/VMG) 487 +53 79785 1 291 EUGE GROOVE Chillaxin (Narada Jazz/EM)) 3
5 6  KIM WATERS Steppin’ Out (Shanachie) 478 22 51229 271 250 NICK COLIONNE Always Thinking Of You (Narada Jazz/EM)) 2
4 7 BRIAN SIMPSON It's All Good (Rendezvous) 415 106 47684 26 3000 :&‘:(“;::3: 2'99"3‘1"1”:’; ""f ’ﬁ 9;*2?””‘/”"” ;
. . roove Is In The Heal zen
7 8 RICK BRAUN Shining St?r'/Art/zeﬂ} 402 -38 53424 25 28/0 PIECES OF A_DREAM Forward Emotion (Heads Up) B _2
10 0 MICHAEL LINGTON Pacifica (Rendezvous) 391 +26 58041 18 26/0 The Smooth Jazz add threshold is applied to monitored stations not allowed
" @ CHRIS BOTTI f/JILL SCOTT Good Morning Heartache (Columbia) 366 +17 44491 20 2710 to report adds per their company policy: Songs that reach four plays per
. week in two consecutive airplay weeks. Airplay week is defined as Sunday
. L LI B S DG e G L I o G through Saturday. Adds from all other programmers are still accepted at
12 12 3RD FORCE You Got It (Higher Octave/EMI) 301 -25 61742 16 21/0 any play level.
17 @ PHILIPPE SAISSE TRIO Do It Again (Rendezvous) 257 +23 61505 5 211
14 14  HERBIE HANCOCK f/[JOHN MAYER Stitched Up (Hear Music/Vector) 253 -1 33732 23 23/0 MOST
13 15  KIRK WHALUM Whip Appeal (Rendezvous) 243 -30 25716 13 21j0 INéREASED PLA ys
18 @ H. HANCOCK f/C. AGUILERA A Song For You (Possibilities/Vector) 233 +11 40500 4 180 ToTAL
19 @ NICK COLIONNE Always Thinking Of You (Narada Jazz/EMI) 232 +11 33019 10 2312 PLAY
ARTIST TITLE LABEL(S) INCREASE
20 @ RAMSEY LEWIS Oh Happy Day (Narada Jazz/EMI) 229 +9 53994 5 1611 NAJEE 2nd 2 None (Heads U International) +60
16 19  GREGG KARUKAS Show Me The Way (Trippin’ ‘N’ Rhythm) 220 -27 23215 19 170 BRIAN CULBERTSON Let's Get Started (GRP/VMG) +53
22 @ BEYONCE Wishing On A Star (Sony Urban/Columbia) 17 +5 24424 7 1100 MINDI ABAIR True Blue (GRF/VMG) +35
21 21 RAUL MIDON If You're Gonna Leave (Manhattan/EMC) 171 4 27690 19 13)0 E‘Jg’;ﬁloﬂm‘:l‘l "?“';/'Vca ’59’3”2'% +;§
axin Narada Ja. +
25 @ GERALD ALBRIGHT We Got The Groove /Pet?/(}. 152 +17 30516 5 1311 PHILIPPE SAISSE TRIO Do It Again (Rendezvaus) 2
24 @ DONALD FAGEN H Gang (Reprise/ 140 +5 12399 8 12i0 DAVID PACK Biggest Part Of Me (Peak/Concord) +18
26 25  ERIC DARIUS Steppin’ Up (Narada Jazz/EMI) 129 -5 8129 7 10/0 KYLE EASTWOOD Solferino (Rendezvous/ +18
28 @ STEVE COLE Spin (Narada Jazz/EMI) 105 +16 6174 9 8io
27 27  JONATHAN BUTLER Rio (Rendezvous) 91 31 8724 19 120 MOST
29 @  JANITA Enjoy The Silence (Lightyear) 90 +6 7325 2 8j0 PLAYED RECURRENTS
@ RAY PARKER, JR. Mismaloya Beach (Raydio Music Group) 87 +17 21803 1 7i0 oL
@ STEVE OLIVER Good To Go (Koch/ 85 +21 4315 1 m ARTIST TITLE LABEL(S) PLAYS
EUGE GROOVE Get Em Goin' (Narada Jazz/EMI) 243
30 Smooth Jazz ® reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the WALTER BEASLEY Coolness (Heads Up) 224
airplay week of 3/19-3/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger DAVID PACK You're The Only W Peak 198
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported D PACK You're The LU (Peak)
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour | BRIAN CULBERTSON Hookin' Up {GRPIVMG) 182
Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission | PAUL HARDCASTLE Serene (7rigpin’ ‘N’ Rhythm) 172
from Arbitron inc. (© 2006, Arbnrog Inc.)ﬁ 2006 Radio & Records. - BOZ SCAGGS Lowdown (Unplugged) (Vigin/ 172
JASON MILES Sexual Healing Narada JazzIEMI) KEN NAVARRO You Are Everything (Positive) 164
N EW & A CTIVE Total Plays: 67, Total Stations: 8, Adds: 1 PAUL TAYLOR Nightlife (Peak/ 152
DAVE K02 Undeniable (Capitol) MARIAH CAREY We Belong Together f/siand//DJMG) 148
Total Plays: 65, Total Stations: 4, Adds: 0 TIM BOWMAN Summer Groove (Liguid §) 145
KEN NAVARRO Stoned Soul Picnic fPositive/ RIPPINGTONS Gypsy Eyes (Peak/ STEVE COLE Thursday (Narada Jazz/EMI) 137
Total Plays: 84, Total Stations: 8, Adds: 0 Total Plays: 59, Total Stations: B, Adds: 0 SOUL BALLET She Rides (275 134
PAMELA WILLIAMS Positive Vibe (Shanachie) EUGE GROOVE Chiltaxin (Marada Jazz/EMI) NORAH JONES Don’t Know Why (Blue Note/Virgin/EMC) 130
Total Plays: 73, Total Stations: 8, Adds: 1 Total Plays: 58, Total Stations: 7, Adds: 3 DAVE KOZ Love Changes Everything (Capitol 122

JEFF LORBER Everybody Knows That (Narada Jazz/EMI)

Total Plays: 69, Total Stations: 6, Adds: 0
DAVID PACK Biggest Part Of Me (Peak/Concord)
Total Plays: 68, Total Stations: 8, Adds: 2

SPYRO GYRA Midnight Thunder (Heads Up/

| Total Plays: 47, Total Stations: 4, Adds: 0

JOE MCBRIDE Double Down (Heads Up/
Total Plays: 44, Total Stations: 4, Adds: 0

Songs ranked | by tatal plays N

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.
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SMOOTH JAZZ.TOP 30INDICATOR *
March 31, 2006 , pAFEEET T 8l s;;(;;
R e e e B e R O TR 'MOST ADDED",
18 ERE & AREDPREBIRE B LR
2 0 KIM WATERS Steppin’ Out (Shanachie) 225 +66 8 26 1513 ARTIST TILE. LABEL) ADDS
3 e PAUL BROWN Winelight (GRP/VMG) 220 +65 324 1 122 MINDI ABAIR True Blue (GRP/VMG) 5
4 © nILS Summer Nights (Baja/TSR) 214 +59 381 19 12)2 PIECES OF A DREAM Forward Emﬂﬁ[’“ {Heads Up/ 4
1 @ CHRIS BOTTI flJILL SCOTT Good Morning Heartache (Columbia) 200 +33 640 18 152 ::":(‘;”:J:;ssf:ﬁ";;‘[’u“;’fx’zmn - ;’
" e RICHARD ELLIOT Mystique (Artizen) 189 +66 310 19 11)2 MAYSA Playing Your Game, Baby (Shanachie) 3
5 0 GERALD ALBRIGHT We Gat The Groave (Peak/ 156 +7 597 7 14/0 RICK BRAUN Groove Is In The Heart {Artizen) 3
10 0 MICHAEL LINGTON Pacifica (Rendezvous) 154 +28 246 15 1142
6 6 ERIC DARIUS Steppin’ Up (Narada Jazz/EMJ) 150 +8 608 8 120 s
13 @ GREGG KARUKAS Show Me The Way (Trigpin’ ‘N’ Rhythm) 146 +30 372 20 1R il MOSTI,
7 D CHRIS STANDRING | Can't Help Myself (Triapin’ V" Rhythm) 142 +3 299 5 1200 /NCR;EASED PLA Ys
24 m BRIAN CULBERTSON Let's Get Started /(GRP/VMG) 136 +49 216 10 11/2 TOTAL
8 @  KIRK WHALUM Whip Appeal (Rendezvous) 129 0 274 11 10(0 ;?asax;fnggif;m s INCRE;;E
+
13 NICK COLIONNE AIways Thlnklng Of You /Narada JEII/EM// 127 2 369 10 1 ”I RICHARD ELLIOT Mystique Mﬂl'leﬂ) +66
14 @ H. HANCOCK f/C. AGUILERA A Song For You (Possibilities/Vector) 122 +10 515 5 11/0 PAUL BROWN Winelight /GAP/VYMG) +65
25 @ PHILIPPE SAISSE TRIO Do It Again (Rendezvous) 115 +29 172 2 132 ::Ii :m?#g‘; N/ﬂl"/f/’ g”{ N +i:
. et’s Get Starte +
15 @  ALTHEA RENE In The Moment (Aliant) 108 +2 018 0| Yy HANCOCK fl. MAYER Stitched Up fHear Musichectar)  +35
16 @ STEVE COLE Spin (Narada Jazz/EMI) 108 +2 342 8 10/0 CHRIS BOTTI f|JILL SCOTT Good Moming Heartache (Calumbia) +33
17 )  JASON MILES Sexual Healing (Varada Jazz/EMY) 105 +1 301 8 1010 G:ESG léARUKAS Sh::w MeI T:e Way (Triopin® W Rhythm) +3g
18 @  JEFF GOLUB Cream And Sugar (Warads Jazz/EMY 102 +3 296 5 1o/ | TILIPPESAISSE TRIO Do it Agan fRendezvous) +2
MICHAEL LINGTON Pacifica (Rendezvous) +28
22 @ RAMSEY LEWIS Oh Happy Day (Narada Jazz/EMI) 101 +12 231 2 n
19 21 BOB JAMES Choose Me (Koch/ 93 -5 126 4 8i0 ’ ff}MO‘sr
i
23 @ RAY PARKER, JR. Mismalaya Beach (Raydio Music Group) 92 +3 302 4 101 PL A YED R E(:URRENTS
21 23  WAYMAN TISDALE Cruisin' (Rendezvous) 92 -2 374 10 8/0 ¢ e ToTAL
. ARTIST TITLE LABEL(S) PLAY
= @ 3RD FORCE You Got It (Higher Octave/EMI) 85 +27 186 2 712 NAJEE 2nd 2 None (Heads Up International) 125
20 25  MARC ANTOINE Madern Times (Rendezvous) 83 -14 219 17 8i0 BRIAN SIMPSON It's Al Good (Rendezvous) 114
26 26  MICHAEL O'NEILL The Journey (Green Bean) 81 2 281 2 90 :ﬂ‘lﬁrﬂﬁg :2'"":9;‘3;//‘""9% ; ::13
. ast Bay Bounce (Pea
28 @ ERIC MARIENTHAL New York State Of Mind (Peak/ 73 +4 63 20 710 MARION MEADOWS Suede (Heads p) 97
- @ PAMELA WILLIAMS Pasitive Vibe (Shanachie/ " +7 283 2 8/0 JONATHAN BUTLER Rio (Rendezvous) 86
@  STEVE OLIVER Good To Go (Kock/ 70 +24 98 1, U G:]in' Narads Jazz/EMI) 85
29 @  KEN NAVARRO Stoned Soul Picnic (Positive) 68 1 16 3 6N g:Z'E"K';AZCﬂ :e"'é,'l::g':: Em;r:ga;c/:;g/ :7;:
17 Smooth Jazz reporters. Songs ranked(gy 58})8(; %I%isof%r'g:fc gir[jpslay week of Sunday 3/19 - Saturday 3/25. PAUL HARDCASTLE Serene (Trigpin’ V' Rbythm) 55
( ~ I KRVR/Modesto, CA* KBZN/Salt Lake City, UT* KJZY/Santa Rosa, CA* WSJT/Tampa, FL* A
REPORiq.ﬁRS OM/MD: Doug Wultt DM/PD: Dan Jassop PO: Gordon Zlot PD: Ross Block
bl Tl e T e
Stations and their adds listed alphabetically by market MDA, e 0
WJZZ/Atlanta, GA* KOAI/Dallas, TX* WYJZAndianapotis, IN*
P?/:‘A:Eﬂazlm;g :gu?l:;ﬂgacr:;:'::zm EO”A,G:E: e i * OMX Jazz Vocal Blend/Satellite KMYT/Temecuta, CA
! mﬁmm» LORBER 2 CHRS STANORING WQCD/New York, NY* Pofmaf,f.ﬂ"‘ CA g :‘u;(s;\ﬁ"ocz pende e '
PD: Blake Lawrence. APD/MD: Kelty Cole A APD: Jossis Wesley
MD: Carolyn Bednarskl CLEX AT ';’ xfﬁ::gx WILSON 38 KIM WATERS
KJCD/enver, CO* KAlEE 2 N Aok 3 WARION MEACOWS
:IDEANBaIﬁmre MD P?’;&m‘ﬂ;&:}“h" % :‘ELRSBIE HANGOCK 1/JOHN MAYER
Sandi Maliory 3 MIND) ABAIR KJLU/Jefferson City, MO 30 Davi P|ACK
nao ca::‘:?’;‘l:us *Bassman” Shepard EUGE GROOVE p?/::kgs‘ Dan Turmer WLOQ/Orlando, FL* KKSF/San Francisco, CA* :E gau::ﬁ%?jxlu scorT
plcasSuAx i soull 3 TOM BRAXToN 3#2:.:?:"'5:?“ el L DMX Smooth Jazz/Satellite 17 WaLTER BEASLEY
2 ALTHEA R WVMV/Detroit, MI* 2 CAND & WEVER a0 pack BT 16 SR SIAPSON
OM/PD: Tom Slaekar :IE‘;';IBE:‘MENDES INDIAARIE AIMING ABMR :: ?3&‘;"5{00"3?
MD: Sandy Kovach SERGIO MENCES o O o OREAM 15 NAJEE
10 BRIAN CULBERTSON 15 MICHAEL LINGTON
MINDI ABAIR 15 PAUL HARDCASTLE
WSMJ/Baltimore, MD* KOAS/Las Vegas, NV* PIEGES OF A DREAM " gw?utwn?res;:m
POMD: Lori Lewis . m: Michael Josaph :: :Eeg leus
MINDI ABAIR mulﬁ‘tmm!m, FL :;"?J “:f::, Network/Satellite* 14 3RD FORCE
wo: Aandi Bachman WAUZPiladephia, A KSFQ/Sania Fo, W PO: Sive Hibkrd
WVSU/Birmingham, AL PO: Michaal Tozz aws 1 EUGE GROOVE
OM/PD: Andy Parrish e oleATaRow WJZW/Washington, DC*
1 ANNA WILSON WSBZ/Fi. Walton Beach, FL 27 NAJEE OM: Kennry King
? T s o i FoD. Met s e o
1 PECES0F A OREAM m&i&ﬁ’“ ? ROCGRAN R ncE . Masic Choco Smout JazSaalf | s
PRINCE 1 ROB WHITLOCK 16 DAVID PACK e L
L JENSON :: a:m%m Sor 3 MANU KATCHE
N ABAR 14 MARION MEADOWS e e
BOCA . 12 GREGG KARUKAS WHITE CHALX
WNUA/Chicago, IL* 0 KY.OT/Phoenlx. = tH m?’n'&se TRIO
OM/PD: Darres Davis KTWV/Los Angeles, CA PO: Smokey Rivers 11 NICK COLIONE
APD/MD: Michael La Crosse PD: Pavl Goldstein :nmgm Angis Hands ilRASEY LEWIS .
e WATQMartord, CT o 11 Pk oGRS POWEREDLT]
s : B S s MEDIABASE
et N PR “Monitored Reporters
— e e -
. PD: Maxine Todd . KJZS/Reno, NV* 10 RICK BRAUN
S A e e i iEE. e
2 PIECES OF A DREAM :'pw Rich McMillan § Eﬁ;ﬁ )'(rm'gmnﬂummlllﬂl 17 Total Indicato
MAYSA
:(:VUMnnslon. ™ E :sg;.mf‘::wl:“: :Ie'gs‘:r‘fmw DldmNotg)e‘pom Pl
WJZA/Columbus, OH* 13 ANTHONY HAMILTON S oo MO
e v o e
ot H %ssoumw W2l Mineatkes, WI* KSSJBIHIM CA* O ey KWJZfSeattie, WA*
Aick coudtee " PO Konay Rewmans et 4 nis PD: Carel Handley
NICK COLIONNE L o h::"" 2 BRIAN CULBERTSON MD: Nick Morrison
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Promotion Sharing

It's legal and encouraged

How many promotions meetings have you sat through trying
to come up with a new way to package the same old stuff?
Even if you invite every 18-24-year-old in the building to attend
and contribute, it’s still tedious thinking up new ways to pro-
mote the station. With that in mind, I asked Rock format pro-
grammers to share their favorite or most effective station pro-
motions with the rest of us. Hopefully, these examples will give

you some ideas.

Beer ... Nuff Said!

Clear Channel Alternative KTCL (Channel
93.3)/Denver Asst. PD/MD Nerf described
how his station celebrated the longest day of
the year: “We had Sol Beer buy a whole day
— 8am-8pm — of com-
mercials and went com- |
mercial-free. The last
four or five hours we §
broadcast from a bar
downtown. They sold
something like 95 cases
of Sol out of that bar. |

“It all took place on
the summer solstice,
and the nice thing was
that it was on a Thurs-
day, so the ratings upside was significant and
there weren’t many day-specific commercials
that we had to bump, like bars that only ad-
vertise on Friday and Saturday. Channel 93.3s
Summer Solstice, commercial-free on the long-
est day of the year. It was a good one.”

Valentine’s Day & Halloween

Regent Alternative WGRD/Grand Rapids
celebrated Valentine’s Day with a marriage
promotion surrounding Nickelback’s appear-

ance in town. PD Jerry Tarrants said, “Recent-
ly, WGRD did the old ‘marry a couple back-

Nerf

o e

stage ata concert’ bit. Nickelback was in town
the day before Valentine’s Day. We had cou-
ples submit pictures and a short bio to the sta-
tion website. Listeners then voted for the best
one.

“We had over half a million hits on the
website, plus three days of coverage from the
local paper and coverage on the day of the
show from two local television stations. We
had one of the most-talked-about Valentine’s
Day events in Grand Rapids.”

For Halloween, Tarrants had this advice: “If
you're burned out on setting up at a bar and
running a costume contest on Halloween, try
inventing something new. The first-ever
WGRD Halloween Parade in Grand Rapids
went down the Saturday before Halloween.

“Streets were closed, and hundreds were
treated to macabre floats and costumed pa-
radegoers passing out treats. Afterward there
was ‘trunk or treating’ for the young ones.
This also got huge press.”

Compilation CDs

Emmis Alternative KPNT (The Point)/St.
Louis puts out an annual compilation disc of
artists played on the station. Promotions Di-
rector Kyle Guderian said, “These are acoustic
in-studio and live concert performances. It
must be music that the listener can’t find any-
where else.

“After getting permission
from the labels to use the songs,
we go out and sell two title
sponsorships. These clients will
appear on all promos and be
given a logo print on the back
of the CD.

“We then send the sales team
out to sell CD giveaway loca-
tions — 20 to 30 different loca-
tions that we visit between
Thanksgiving and Christmas.
We're at each location for one or
two hours every other day,

5 BRI
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R e

NICKLEBACK NUPTIALS 1wo lucky WGRD/Grand
Rapids listeners, Laura Lee and Dallas, exchanged vows back-
stage before the Nickelback show at Van Andel Arena. Here they
are posing with the band afterward.

R gy e

handing out the CD.

“We team with our charity, St.
Louis Food Bank, and run pro-
mos stating where we'll be giv-
ing away the CD. Listeners

PRSI

wrestling.

A STICKY SITUATION kuRrQ (New Rock 107.3)/San Luis Obispo, CA threw a big St. Patrick's
Day party at Mr. Rick's Beach Bar in Avila Beach, CA, where the highlight of the night was green Jello

S D ORISR v Y R st W

show up at the location and donate a canned
or nonperishable food item in exchange for the
CD — one CD per person, per location.

“When it’s all done, everyone wins. The sta-
tion gets money from the premium title spon-
sors and the giveaway location sponsors, makes
the local papers and TV because of the charity
angle and gains some exclusive music that we
can air on the station.

({,b/w/m b4
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KPNT/St. Louis’ compilation CD

“The clients get mentions throughout the
promotion and their logos on the back of the
CD. Location sponsors get a ton of listeners at
their business during the holiday season —
over 100 listeners per location, on average.
Most important, the listener gets a tangible
product —the CD — that has Point artists and
the station logo on it.

“This promotion sounds great on the air,
provides station revenue, serves a charitable
cause and gives the listener something he
wouldn't otherwise be able to get. It is going
into its third year in 2006, and on average we
collect over 7,000 pounds of food, which feeds
thousands of hungry people.”

Tax Day

Clear Channel Rocker KZZE/Medford, OR
has a unique way of “celebrating” Tax Day. PD
Rob King said, “We do the "Tax Dodge’ every
year. We have listeners call in from work and
tell us what they have to pay Uncle Sam. We
pick three or four winners, and on April 15
they get to take out their frustrations on the
KZZE Tax Dodge. A

“It's an old Dodge that we get from a local

www americanradiohistorv com

junkyard every year. We paint it up with aw-
ful bright pink and green spray paint — the
stuff that road crews use to mark the pave-
ment works great —and we tow it behind the
KZZE van to all the winners’ workplaces. Ev-
ery employee at the workplace gets to take
whacks at it with the KZZE Big Ass Sledge
Hammer — after signing release forms, of
course.

“People are usually pretty worn out after five
or six shots, so it only takes about 30 minutes
at each stop. The little old lady who has been
sitting behind her desk for 38 years and thinks
it's the stupidest thing she’s ever seen and,
quite frankly, probably doesn’t even under-
stand what’s going on always has the most fun.

“This will be our seventh year doing it, and
it’salways been a huge hit. Just be careful if your
winner works at a body shop. One year one of
our winners did, and they completely tore the
car apart in about 10 minutes. Luckily, it was our
last stop.

“Your shopping list for this promotion
should include a Dodge car. It’s best if it has
windows, and remember to limit the hammer-
ing to one window or one side per stop. You'll
also need a big-ass sledgehammer — actual-
ly, two or three, since they usually break. Big
steel pipes work well too.

“Plus, get a tow dolly for the car, safety gog-
gles and lots of release forms, so your busi-
ness manager doesn’t have a heart attack.
Don’t forget the broom and dustpan for clean-
ing up all the glass afterward. Mix in a bowl,
and bake at 350 for four hours. Enjoy.”

Big Dig

Greater Media Rocker WMMR (93.3) /Phil-
adelphia PD Bill Weston described ““MMR’s
Big Dig” this way: “We buried thousands of
dollars in hidden treasure in the sand at a se-
cret beach location, which was later revealed
to be North Wildwood, NJ. Listeners were
prompted to call in to win $93, tickets to see
Judas Priest after the Dig and an official
WMMR bucket and shovel to dig up their
prizes.

“The prizes included tickets to see Jimmy
Buffett; stereos; packs of CDs; surround-sound
home theater systems; collectible ‘MMR Zip-
po lighters; an electric guitar; skydiving trips;

Continued on Page 56
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WEEKS ON TOTAL STATIONS/
CHART ADDS

WK WESK  ARTIST TITLE LABEL(S) PAE LS AJ?IG%A;J'EE
1 1 NICKELBACK Animals (Roadrunner/IDJMG) 413 -40 19599 19
4 e PEARL JAM World Wide Suicide (/AMG) 409 +52 21936 3
2 O SHINEDOWN Save Me /Atlantic/ 391 +1 21048 N
3 4 10 YEARS Wasteland (Universal Republic) 363 -18 15934 38
5 5  GODSMACK Speak (Universal Republic) 346 -3 14936 17
6 6  SEETHER Remedy (Wind-Up/ 309 -9 21359 48
9 0 FOO FIGHTERS No Way Back (RCA/RMG) 262 +9 11582 8
7 8  AVENGED SEVENFOLD Bat Country (Warner Bros.) 261 -29 10000 26
10 o SHINEDOWN | Dare You /At/antic/ 252 +14 14479 10
8 10  FOOFIGHTERS DOA /RCA/RMG) 248 -1 14635 29
" m AUDIOSLAVE Out Of Exile (Epic/interscope) 235 +3 16218 15
12 @ HINDER Get Stoned (Universal Republic) 220 +4 12029 33
14 @ DISTURBED Just Stop (Reprise/ 207 +14 9628 12
13 @ DISTURBED Stricken {Reprise/ 201 0 11658 33
15 15 ROB ZOMBIE Foxy, Foxy /Geffen/interscope) 179 -7 6941 6
17 @ SYSTEM OF A DOWN Lonely Day (American/Columbia) 161 +23 5116 5
16 17 DAVID GILMOUR On An Island (Columbia/ 154 -7 6366 7
18 @ BUCKCHERRY Crazy Bitch (ElevenSeven) 140 +12 4803 4
21 @ STAIND Everything Changes (Fljp/Atlantic) 127 +19 5042 2
20 @ MUDVAYNE Fall Into Sleep /Epic/ 125 +7 4081 10
19 @ NINE INCH NAILS Every Day Is Exactly The Same finterscope/ 125 +4 4435 9
24 @ SEETHER The Gift (Wind-Up) 13 +24 3551 3
23 @ EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood) 103 +3 3818 10
26 @ NICKELBACK Savin’ Me (Roadrunner/IDJMG) 87 +13 5795 2
22 25  TRAPT Waiting (Warner Bros.) 86 -16 3259 9
27 @ KORN Coming Undone (Virgin) 85 +12 2641 2
28 @ FLYLEAF I'm So Sick (Octone/RCA/RMG) 81 +11 2245 4
25 @ HIM Rip Out The Wings Of A Butterfly (Sire/Warner Bros.) 78 +2 5645 11
30 @ 10 YEARS Through The Iris {Universal Republic) 66 +1 1882 2
29 @ 3 DOORS DOWN f/BOB SEGER Landing In London... (Universal Republic) 66 0 1751 12

19/0
211
220
19/0
22/0
20/0
181
18/0
1712
18/0
1310
1310
14/0
1710
16/0
121
In

121
1n
9/0

11/0
101
101
8/0

9/0

8/0

710

6/0

m

40

MEDIABASE

s ff iit - E L EGEETERESE

/MOST ADDED"

ARTIST TITLE LABEL(S) ADDS
WOLFMOTHER Woman (Modular/interscope) 4
SHINEDOWN | Dare You /4tlantic/ 2

24 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
3/19-3/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not in
the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the
greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

The Rock add threshold is applied to monitored stations not allowed to report
adds per their company policy: Songs that reach seven plays per week within
one airplay week. An airplay week is defined as Sunday through Saturday.
Adds from all other programmers are still accepted at any play level.

i MOSTS i,
INCREASED PLAYS

TOTAL

ARTIST TITLE LABEL(S) INcPl'i.é\XSE
PEARL JAM World Wide Suicide (/AM6) +52
WOLFMOTHER Woman (Modular/interscape/ +30
SEETHER The Gift (Wind-Up/ +24
SYSTEM OF A DOWN Lonely Day /American/Columbia) +23

THEORY OF A DEADMAN Santa Monica (Roadrunneri0JMG)  +21
STAIND Everything Changes (Flio/Atlantic/ +19

SHINEDOWN | Dare You /Atlantic/ +14
DISTURBED Just Stop (Reprise/ +14
RACONTEURS Steady, As She Goes /Third Man/V2) +14

:{}}3 ;%MOST g‘ y Z’fé;; i

. NEW & ACTIVE

REVELATION THEORY Slow Burn (On/idol Roc/

QUEENSRYCHE I'm American (Rhino)

PLA YED REC URREN TS

HOOBASTANK If | Were

HURT Rapture (Capitol)

Total Plays: 58, Total Stations: 6, Adds: 0

You fIsland/IDJMG)

Total Plays: 58, Total Stations: 4, Adds: 0

WOLFMOTHER Woman (Modular/interscope/
Total Plays: 52, Total Stations: 9, Adds: 4

Total Plays: 50, Total Stations: 5, Adds: 1

Total Plays: 41, Total Stations: 3, Adds: 0

THEORY OF A DEADMAN Santa Monica /ﬁoadnmner/ll]JMb‘/
Total Plays: 27, Total Stations: 6, Adds: 1

WEEZER Perfect Situation (Suretone/Geffen)

Total Plays: 23, Total Stations: 3, Adds: 0

FIGHTING INSTINCT | Found Forever [EM/ Music Reactive/Gotee)
Total Plays: 18, Total Stations: 3, Adds: 0

TOTAL
ARTIST TITLE LABEL(S) PLAYS
JET Cold Hard Bitch (Atlantic) 151
AUDIOSLAVE Doesn’t Remind Me (Epic/interscape) 139
NICKELBACK Photograph (Roadrunner//0JMG) 137
KORN Twisted Transistor (Virgin/ 123
FOO FIGHTERS Best Of You /RCA/AMG/ 118
STAIND Right Here (Flig/Atlantic) 112
VELVET REVOLVER Fall To Pieces (RCA/RMG) 104
GREEN DAY Boulevard Of Broken Dreams /Reprise/ 103
CROSSFADE Cold (Columbia) 99
GREEN DAY Holiday (Reprise/ 96

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords. com.

Songs ranked by total plays

//REPORT,

FREES B

G&REH

?:X,@%,&,\

Stations aml their adds listed a/pllabet/ca//y by market

KZRR/Albuquerque, NM* WPTO/BowIIng Green, KY WMMS/Cleveland, OH*
OM: Bill May OM/PD: Alex “Axe” Chase PD: Bo Matthews
PD: Phil Mahoney APOMD: Monty Foster MD: Hunter Scolt
APD: Judi Civerolo 20 PEARL JAM 1 BUCKCHERRY
No Adds 16 SEETHER
13 STAIND
12 COHEED AND CAMBRIA
KNCN/Corpus Christi, TX*
WZ20/Allentown, PA* OM/PD: Pauta News!l
PD: Tori Thomas APD/MD: Monte Montana
MD: Chvis Line WRQK/Canton, OH* No Adds
No Adds PD: Garett Hart
No Adds
KQO0S/Duluth
KWHL/Anchorage, AK OM/PD: Bili Jones
PD: Jen Sheviin WPXC/Cape Cod, MA APD: Jason Manning
APDMD: Brad Stennett OM: Steve McVie No Adds
1 ANBERLIN PDMD: Sizanne Tonaire
1 HINDER APD: James Gailagher
No Adds
KLAQ/El Paso, TX*
OM/PD: Courtney Nelson
WT0S/Augusta, ME APD/MID; Glenn Garza
OM/PD: Steve Smith WKLC/Charleston, WV 1 HURT
APD: Chris Rush OM/PD:; Bill Knight 1 WOLFMOTHER
7 ATREYU 1 FIGHTING INSTINCT THEORY OF A DEADMAN
1 QUEENSRYCHE 1 DANKO JONES SYSTEM OF A DOWN
1 FAKTION
WEBN/Clncinnati, OH* KFLY/Eugene, OR
KIOC/Beaumont, TX* OM/PD: Scoft Reinhart OM/PD: Chris Sargent
OM: Joey Armstrong MD: Rick Vaske 1 AVENGED SEVENFOLD
POMD: Mike Davis 10 YEARS 1 SYSTEM OF A DOWN
No Adds

WRCQ/Fayetteville, NC*
OM: Perry Stone
PD/MD: Al “The Van Man” Field

KZZE/Medord, OR
PD: Rob King

MD: Montana
No Adds

WOHAMorristown, NJ*

WMMR/Philadelphia, PA*
OM: Buz Knight
PD: Bifl Weston

WRKZ/Pittsburgh, PA*
OM: Keith Clark

WHJY/Providence, RI
Laudani

APD: Sean 0'Brien APD: Chuck Damico MD: Mike Brangitorte
12 SEETHER MD: Sean “The Rahbi” Tyszler SHINEDOWN
DAVID GILMOUR WOLFMOTHER

WRVCHuntington
OMFPD; J?mzry
APD/MD: Rick Kline
6 HUCK JOHNS ix AZ* WBBB/HaIeluh NC*
3 THEORY OF A DEADMAN ,',‘.Pﬁ’"’"“" X, PD: Jay Nachl
2 CHEAP TRICK : Paul Peterson 3 MATISYAHU

APDMD: Matt Spaetze)

No Adds

KCAL/Riverside, CA*
PD: Steve Holtman
APD/MD: Daryl Norsell

No Adds

PD: Ryan il
PD: Tony Paige
MD: Matt Murray L
No Adds wnownoanoka VA*
Matt Spatz
KCLB/Palm Springs, CA AP i o
PO: Anthony “Antog” Quiraz KUFO/Portiand, OR* No Adds
MD: Jann Brewski OM/PD: Dave Numme
No Adds APDMD: Dan Bozyk
9 FOO FIGHTERS
5 SHINEDOWN WXRXR l
WWCT/Peoria, IL 4 EVANS BLUE PO Jim s'::“om' -
PD: Gabe Reynolds HD" Jon Schulz
B 1 WOLPMOTHER
7 NICKELBAGK
6 REBEL MEETS REBEL
6 THEORY OF A DEADMAN
6 REVELATION THEORY WHER Portsmauth, NH*
1 T | S o
5 PANIC! AT THE DISCO 1 WOLFMOTHER PD: Pat Martin
5 LACUNA COIL STAIND No Adds

KBERISaIl Lake City, UT*

WOLFMOTHER

KZOZ/San Luis Obispo, CA
John Boyle
20 POISON

KTUX/Shmepon LA*

nn mmsm
No Adds

WWDG/Syracuse, NY*
OM: Rich Lauber

PD: Scorch

.MD: Seott Dixon

No Adds

KMOO/Tulsa, OK*
OM/PD: Don Cristi
PEARL JAM

KBHO/Waco ™
1 THEORY OF A DEADMAN
1 STAIND

WMZK/Wausau, Wi
PD: Steve Resnick
12 HOOBASTANK
9 THEORY OF A DEADMAN
9 BONJOVI

KBZS/Wichita Falls, TX
OM: Chris Walters
PD: Liz Ryan
APD/MD: Vicki Vox
8 STAND
2 NICKELBACK

MEDIABASE

42 Total Reporters

18 Total Indicator

Did Not Report,
Playlist Frozen (2):

WMTT/Elmira, NY

*Monitored Reporters

24 Total Monitored

WKLT/Traverse City, Ml

52 ® Radio & Records

March 31, 2006

www americanradiohistorv com


www.americanradiohistory.com

ACT/IVE ROCK TOP 50

Cost-effective and reusable
Many sizes and colors available

Roll-a-Sign’s versatile disposable banners

Durable enough for indoor or outdoor use
Advertise your message in any color

Call today for more information!
1-800-23 I-6074_-__ ~www.rollasign.com

March 31, 2006 POWERED [}
LR p——— e A CEE MEDIABASE
1 0 GODSMACK Speak (Universal Republic) 1658 +23 72953 7 55/0 MOS TA DDED°
3 e SHINEDOWN ! Dare You (Atlantic) 1284 +66 49099 1" 55/1
2 o MUDVAYNE Fall Into Sieep (Epic/ 1275 +27 44419 13 53/0 ARTIT TILE LASELE o0
pich WOLFMOTHER Woman (Modular/interscope) 1
4 o DISTURBED Just Stop (Reprise/ 1194 +56 46183 13 511 HINDER Lips Of An Angel (Universal Republic) 5
7 o EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood) 1164 +60 41223 15 5210 NICKELBACK Savin' Me fRoadrunner/IDJMG) 4
8 @© OO FIGHTERS No Way Back (RCA/RMG) 1118 +38 45229 9 510 THEORY OF R DEADMAN Santa Monica (RoadrunoeriD/MG) 4
9 @ PEARLJAM World Wide Suicide /RMG) 1103 +131 47872 3 530 | ATREYUEXsAnd ON's etory) e
s . The Active Rock add threshold is applied to monitored stations not allowed to
5 &  NICKELBACK Animals (Roadrunner//DJMG) 1095 35 51168 18 4710 repert a6 per thoir corpay polcy: Sawgs that reach savew plays pes woek
6 9  HINDER Get Stoned (Universal Republic) 1047 -78 45298 33 53/0 within one airplay week. An airplay week s defined as Sunday through Saturday.
12 ) BUCKCHERRY Crazy Bitch (FlevenSeven/ 937 +94 38656 agjy | Mdstromall other programmers are sill acceptad at any play level
1 11 ROBZOMBIE Foxy, Foxy (Geffen/Interscope) 935 1 34470 7 49/0
10 12 10 YEARS Wasteland (Universal Republic/ 923 -40 38037 4 5310
14 @ FLYLEAF V'm So Sick (Octone/RCA/RMG) 822 +79 20849 18 43/0 Mo ST
16 @ KORN Coming Undone (Virgin/ 739 +80 21213 8 44/0
13 15 NINE INCH NAILS Every Day Is Exactly The Same fInterscope/ 720 -45 26003 14 431 INCREASED PLA YS
20 @ SYSTEMOF A DOWN Lonely Day (American/Columbia) 712 486 2451 5 462 Iy
m HT R C ol 680 37 207 8 10 452 ARTIST TITLE (ABEL(S) INCREASE
Y LT L . 3 I PEARL JAM World Wide Suicide (/AMG) 131
15 18 AVENGED SEVENFOLD Bat Country (Warner Bros.) 623 112 2143 3N 45/0 STAIND Everything Changes /Hijp/Atlantic) +112
18 19 KORN Twisted Transistor (Viigin/ 589 61 30896 26 440 | BUCKCHERRY Crazy Bitch (ElevenSeven) . +3
17 20 TRAPT Waiting (Warner Bros.) 588 63 21408 11 420 %:ﬂ]“f‘ :Uﬂodown:‘ ;’;"; L o
. . mi lingin, +
21 @  SEETHER TheGift (Wind-p) 562 +39 15082 7 4312 | [iyLEAF m So Sick (OetanaBCAAMG) 79
23 @ AVENGED SEVENFOLD Beast And The Harlot (Warner Bros.) 549 +53 16078 6 43)2 WOLFMOTHER Woman (Modular/interscape) +79
24 @ STAIND Everything Changes (Flig/Atlantic/ 509 +112 17007 6 3511 SHINEDOWN | Dare You (Atlantic/ +66
26 @ 10 YEARS Through The Iris (Universal Republic) 401 +37 8588 4 352 i"":::f;‘r’i?é“" m:: s’?‘““ “;"E) -’P”i,*f’”,,’””’”‘}fgj,,g, +gg
27 @  NICKELBACK Savin' Me (Roadrunner/IDJMG) 397 +57 17474 5 314 anta Honica frioatiunner *
28 @ COHEED AND CAMBRIA Welcome Home (Equal Vision/Columbia) 366 +29 10041 9 211
25 27  FAKTION Take It Akt Away (Roadrunner//[DJMG) 354 -19 6784 9 34)2
30 @ SEVENDUST Failure (Winedark/7Bros.) 290 +43 7934 5 2511 MO ST
29 29  AUDIOSLAVE Out Of Exile (Epic/interscope) 273 37 17816 18 21/0 : Frey
K] @ SLAVE T0 THE SYSTEM Stigmata (Spitfire/ 259 +17 4284 7 230 PLA YED RECUkRENTS
— 31 REVELATION THEORY Slow Burn (On/idol Roc/ 234 29 6798 1 2500 | arsr ime s PLAS
32 €D  HUCK JOHNS Oh Yeah (Hideout/Capitol) 222 +22 6517 9 1812 DISTURBED Stricken (Reprise) _ . 537
3 @ ATREYU Ex’s And Oh's (Victory) 220 +23 5082 4 2213 SYSTEM OF A DUW.N Hypnotize /Amencan/&‘a/umb/a/ 523
% €@  BLODOSIMPLE Sell Me Out (Reprise/ 165 0 3307 6 g/ | NONPOINT Bulet With A Name (Bicer s/ 45
R + SEETHER Truth (Wind-Up/ 390
47 @ WOLFMOTHER Woman (Modular/interscope) 150 +79 4425 2 21 SEETHER Remedy (Wind-Up) 379
36 @ LACUNA COIL Our Truth (Century Media) 149 +13 2872 3 1440 SHINEDOWN Save Me (Atlantic) 366
38 €D 30SECONDS TOMARS The Kill dimmortal/Virgin) 131 +19 20719 3 1M :IT:E"::C':Q::*:SW T/:"P}/{A"Z"T’:/ s / :;;
. e Hand That Feeds finterscape
KL 38  P.0.0. Goodbye For Now (At/antic/ 110 -39 2420 18 15/0 SYSTEM OF A DOWN B.Y.0.8. /American/Columbia) 279
39 39  STATIC-X Dirthouse (WarnerBros.) 105 -5 2291 20 12/0 BREAKING BENJAMIN So Cold (Hallywaad) m
45 @ EOGE CITY OUTLAWS Women & Wine (Universal Republic) 104 +26 4335 4 9/0
50 @ REBEL MEETS REBEL Get Outta My Life (Big Vin/ 100 +32 2622 2 6/0
4 @ ANBERLIN Paperthin Hymn (Tooth & Nail/EMI Music Reactive/ 99 +5 1439 4 an
@®  BLUE OCTOBER Hate Me (Universal 92 +32 2081 1 92 NEW & ACTIVE
40 4 THRICE Red Sky {Island/IDJMG) 85 -15 1421 4 11 YELLOWCARD Lights And Sounds {Capitol)
37 45  LIVING THINGS Bom Bom Bom (Jive/Zomba Label Group) 85 -35 1934 12 9/0 Total Plays: 71, Total Stations: 6, Adds: 1
@ THEORY OF A DEADMAN Santa Monica (Roadrunner/IDJMG) 83 +60 1377 1 164 gftffglﬂs" é’;"vr “twltg ”mm 6 A0
q 5 otal Flays: o1, 1otal otations: b, N
48 @ HAWTHORNE HEIGHTS Saying Sorry Victory) 82 +13 1542 2 4 A Can ey s
49 @ FIGHTING INSTINCT | Found Forever (EM/ Music Reactive/Gotee) 81 +12 2619 4 1112 Total Plays: 52, Total Stations: 11, Adds: 2
@ FIVE.BOLT.MAIN The Gift (Rock Ridge/ 13 +10 1696 1 81 ]l_USlE;Noho;lg I;nomllss //S/aﬂd//%JﬂAli/’ 0
otal Plays: 30, Total Stations: 6, Adds:
@ HOOBASTANK If | Were You (Island/IDJMG) 12 +7 1346 1 710 HINDER Lips Of An Angel (Universal Republic
55 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Total Plays: 27, Total Stations: 6, Adds: 5
week of 3/19-3/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in - —
plays is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record Songs ranked by fofal plays
is not in the top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially . . .
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Station playlists for all R&R reporters are available
Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour*Persons used herein with permission on the web at www.radioanidrecords.com.
from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
3 Promote your company, product, or event with
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ACTIVE ROCK

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, Is avaliable for local radio stations by
Qalllny 818-377-5300. RateTheMusic.com data Is provided by Mediabase Research, a division of Premiere Radio Networks,

respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the

J

26 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 3/19-3/25. Bullets appear on songs gaining plays or remaining
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
\below No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.

s e ™
(ﬁé[gm com America’s Best Testing Active Rock Songs 12+ R.:. i 4 ROCK TOP 30 “EMA]&
g For The Week Ending 3/24/06 CANADA )
M MM WK Wk ARTIST TITLE LABEL(S) NS eliis  "Guar sTaTORs
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 i By 2 S ———
_ - PEARL JAM Workd Wide Sticide /Sony Sawpy .
SEAEING Mesalant g lupks! 437 A% 00 20 A25 e 18 1 3., SAM ROBERTS The Gate (Unversal Music Canads) 530 +25 9 2110
DISTURBED Stricken (Regrise/ 430 428 96% 20% 418 420 4.6 3T RS P O T MW T 84 ¥ P
DISTURBED Just Stop (Reprise! 824 417 FBO% 1% 415 422 407 9 sl TREWS Poor 0. BumsoadlSony MG Musi Eanads) 384 . :
MUDVAYNE Fal Into Steep (Epic/ 420 418 88% 13% 429 458 398 : ;* ::;2:;':::;[3 Em{::;:”'xg;{ , ;;% 1: 10 ;:;:
KORN Coming Uindane Virgin) 4200 4N 8% %% a0l 388 413 ‘ S - The Gracs Woban). 353, .. -
EVANS BLUE Cold (But 'm St Here) PocketHoliwood) 814 400 76% 9% 395 418 377 ; 5 :‘“z‘“ Pe”“'&;?"“;g:ﬁ?”’ , ;;: :z '; ;:;:
KORN Tisted Transistor Virgia Rz 07N 2% a3 AR Im 00 FIGHTERS No Way Back /FCA/AMG) ¢ 44 5
10 YEARS Through The lris (Universal Republic/ 409 % 381 437 320 7 8  FOO FIGHTERS Resolve (Sony BMG) #2513 100
SHINDER Get Stoned (Universal Reputic/ 49 % 383 395 369 10 @p DEFAULTICantWin /TVT) 81 %3 12 150
GODSMACK Speak (Universal Republic/ 402 1% 405 416 393 12 10 LIVE The River (Sony BM6) mn 2 8 1110
HUBT Ragluse (Capital 199 0% % a5 407 347 8 11 AUDIOSLAVE Out Of Exile Epicinterscaps) 66 38 90
AVENGED SEVENFOLD Bat Cowntry (Wamer Bros) 384 397 9% 30% 392 382 393 14 @  FALLOUTBOY Dance, Dance (island/0IMG) 261 +8 10 90
RSYSTEM OF A DOWN Hypoti idmericanCobimbil 382 397 SP% 2% 325 388 3m 17 @  YELLOWCARD Lights And Sounds (Gapital 245
TRAPT Waiting (Warmer Bros.) 388 384 86% 14% 378 396 359 20 @  3000RS... LandingIn London... Wniversal Reputic/ 238
MICKELBACK Arimals (AoadumeniEMG) 185 370 9% 2% I 3 356% 48 Dw ROCKETFACE Dirty Bumstesd) P30
SYSTEM OF ADOWN Lonoly Doy MmercanlCobimbie) 384 383 T1% 14% 381 414 346 13 16 COLDPLAY Tak Capitol 230
NONPOINT Bullt With A Narme (Bikr Bras. 3 386 TM% 1% 38 8, 16 174" THEORY-OF ADEADMAN Betier OFf (604Unversall 229
SEETHER The Gift (WindUp/ 38 392 66 5% 364 394 330 18 18 DAVID GILMOUR On An Island {Columbia) 24 : 110
SHINEDOWN | Dere You Athnti] M o e 1 35T5A8s 30w 21 (D MOBILE 0ut OF My Head (Universal Music Canads) 223 %12 1410
FAKT!OH Take IF All Away‘/ﬁa‘ad‘ruw//alﬂﬁl 3.76 359 48% ,6% 3.59 3.7 ‘3.38 22 @* CITY... Save... Dine AlonaDistort Uiniversal Music Canads) 222 +12 5 121
AUDIOSLAVE Out Of Exie Epiinterscape) i 379 % % 355 350 LS 11 21 MICKELBACK Animals fRoschumerEMIMysic Canoci) 218~ 88 11 1500
ROB ZOMBIE Faxy; Foxy /Geffeninterscops) 368 367 4% 13% 388 392 348 @ MCKELBACK Sai Vi BoochumerMiMisi Carod) 207 463 3 a1
STAIND Everything Changes Fip/Atiantic , 3::; o 63% ;'% :f’? ;;; ;'“\ 23 20 HINDER Get Stoned (Universal Repubiic 198 3 19 120
AVENGED SEVENFOLD Beast An The Haot Marmer o) 383 371 65%  13% 348 AL ” 4 JOHNSON Upsie Dowr Brisistisasaiikl 1787 <37 2 =
BUCKCHERRY Crazy Bitch (ElevenSeven/ 35 339 53% 12% 347 359 336 L .
. . — X S 24 264 D.JONES Sticky Situation /Aquarus/EM Music Canads) 160 8 6 910
FRERKRE U io b emesbmey 3 Thoomo a% e 3am A @)  WOLFMOTHER Woman Moduéarintarscopel 1583 32 { 84
FOO FIGHTERS No Way Back RCARMG) 337 339 80% 28% 351 370 332 T T TR PR o © 4 60
COHEED AND CAMBRIA Wolcomd’ Fual VsiaCobmbis) 330 328 63%% 19% 2845200 283 o Sars You Gar't o Home h ,
_ : ; D ARCTIC MONKEYS IBef You. . iBamina) 137 By 1 40
Total sample size Is 302 respondents. Total average favorabliity estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very . . -
much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 30 STABILO Flawed Design (EM/ Music Canada) 137 +3 2 6/0

J

~
WOCM/Hagerstown KIBZ/Lincoln, NE WNORNorfolk, VA* KISS/San Antonio, TX* KISW/Seattle, WA* 10X/ Tri-Cities, WA
OM: Rick Alexander OM: Jim Sieel PD; POMD: LA Lioyd Hocut OM/PD: Dove Richarts :Seoy
PO/MD: Mika Holder PD: Tim Sheridan APOMD: No ks APD: Ryan Castle 2 MoK
Nokots APO/MO: Sparky NINE INCH NALS 1
STAND
Stations and their adds listed alphabetically by market _— e Rock A KATT/Okizhoma Cly, OK . .
KEY./Abilene, TX WRXRChattanooga, TH WRIF/Detroil, M* WD Mz o ot i I _'-%&."5:-? Ok o e, aveem WHEZ Staboygan, W1 0 S v,
O James Camaron M K VanDyke ON/PD: Dowg Posel b APD: Tessa Kall okas” Ehie P
PO/AMD: Frank Pain PD: Boner APO/MD: Mark Pamningion 1 AGHTING INSTINCT
5 THEORY OF A DEADMAN MO; Ople Ho hads
No Adds
WCCCHartiond, CT* -
W KRB Duluth e L2l Lt e KURQ/San Luis Obispo, CA
P Gy OW/PD: Mark Filscher AL W Frink Wbt APOME: The Frosk N WRER/South Bend, IN KEMW/Waterioo, IA
KILO/Colorado Springs, CO 4 MERCY FALL piocy N e TO MARS %ﬂ%&h wumlm
OM: Rich Howk ManSYAH 2 THECRY OF A DEADMAN STAI
PO: Ross Ford WGBF/Evansville, IN W ! 2 WRT
WOLMOTHER OM/PD: Mle Sanders IANXHuntington
WCHZ Moo, GA* VeI APOMD: Sl Mick L ——— KFM(Lubboc, WTK(/Pensacala, L* 10CFY/Sants Aosa, CA
OM: § 2 2 SEVENDUST OMPT: Wes Nessinam PD: Jooi OM: Jof Blazy
mzmwn o (LTS 1 SUAVETO THE SYSTEM © KORN APD/MD: Mark The Shark POMD: ScofLass .
' WP ave Cooper WWBN/Fint, NI e ity AR i B0 o
: fiash OM: Jay Pairick WRTT Munisvitle, AL* WAJO/Madison, WI* PO/VD: Barry Bornet MD: Rick Thomas
KRAB/Bakersfeid, CA s P brisn OM: Rob Harder PO Randy Hawke AT Siobers 3 CHED MO CAMBR
OM: St ing NUOVATNE APOMD: Tony Labrie POMO: Simbo Wood APDMD: Biaka Paion ) XM Squizz/Satellite
POMO: Camy Sponks 41 HNOER BLE 4 WOLMOTHER 4 WICKED WISOOM WIXO/Paoria, L MD: Bodhi
3 PEARL JAM 1 BLOODSIMPLE HINDER OM: Ric 16 AUDIOSLAVE
APD: fard Mami FOO FGHTERS el PO/AMD: Mad Baton 18 RbpERs
) OWPIE Gt oascn WERManchoster, Wi o : KATSYakima, WA
o A Mm PD:NezJames POD. OM/PD: Ron Hamris
b * WRXWjJackson, MS APD; ocky Poasty e L2
Y . STAMD
WYY Bakimors, MO 3 WROG/FL. Myers, AL APOMD: Bad Soves woUsonen Phitadeiphia, PA* S 0 ST ingfieid, MA®
Aol ‘ AVENGED SEVENFOLD “dwu’.“_ | PDI.AFD:GIM* 15 AVENGED SEVENFOLD W
LL e 12 BUCICHERRY KFRQMcAllen, TX' i - - L APOMD: Couriney Quimn
1 Koline KOGRCAansas City, MO A e 13 Rt PO ATEAO
APOMD: Jofl “Himan™ Dewit
. = WETRFL Was, o maw o KUPD/Phoenix, A2 Woom T
preis I%n""""s ; W;oom . s KBREMerced m:u:mzu@m»; 13 H rng TN e
WOLAMOTHER 1 et Raingswil Mﬂ’lﬂl'"l%ﬂ e KZRO/Springfield, MO B WOLFMOTHER
e me&%“ mmmxm'""‘"x APD: Jason LaChance 12 HEDRY OF ADEAOMMAN ON: s Careon
X BNSaLE APD: Monica Rix Dy Bot Fona il WXLPNuad Cities, IA' 1 o " THEQRY Of A DEADMAN
wg Ny SHMEDOWN NO: Mat Latdola i s ik 1 WoonE AT
OWPO: Jim DISTURBED T OORMi is. MN® o B 1 MERCY FALL
K T ot R W.XQAansing, MI o i i 1 ™ POWEREDT]
i M R, Aropn Bene MEDABASE
WBZX/Columbus, OH PO/MO: Darrn Ariens ! e netweT Y} e e s 1
" ' BURN SEASON -
g%w' A mﬂ:m — mm zv : o mb el Monitored Reporters
3 1 ATREYY A
reen Bay, Wi KOMP/Las , NV 7/ 5 : e, YLD “Stone” R
“Jm"'f"'m HINDER mwm Bay, Vegas, ww N Joe aure APOMD: Don “Sione” Keley 85 Total Reporters
e S wlnw MO Dot Lam = 55 Total Monitored
3 THEORY OF A DEADMAN b ST on
WEDG/Buflalo, NY* f Wi ille, NC* MOWER S
X PD: Wiilie 8. e i REBRL MEETS REBEL 30 Total Indicator
28R Rtown APOYNC: o Dol A”Mose " e KD awion, OK WELEMorarkown, WY Vtxu““z.m::w L b —_—
6 RVEBOLT! 0: MD: Dave Murdock Gl ALBRE Did Not Report,
! nm;:‘:amm ?m"w“"h ) ﬁmlww ) Playlist Frozen (2):
WYBB/Charleston, SC* KAZR/Des Moines, 1A WZBH/Salishury, MD TAPROOT WXTB/Tampa, FL KRQR/Chico, CA
ON/PD: Mk Alken dosd ille. SC WBUZMashville, TN OM: Sog Timmons bt OM: Brad Harin WKQH/Wausau, Wi
Wosis OM: im Schaeer WTPT/Greenville, ; : PEYCHOSTC PD: Miks Kiilabrew
PO: Ryan Pairick : Mark Hendrix WXZZALexington, KY foedle PD: Miki Hosdar 3 (EDANET e THEORY OFA
MO: Andy Hal ND: Smack Tavior OM: Robert Lindsey POMD: Riss Schenck APD: Julie McDonnelt 3 ST I
No s 1 HURT PD; Fish i MO: Shawn Quirn 3 AUCKISUWE R
1 STAND APD: Twkch BN il J
K 10 HUCK JOHNS
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ALTERNATIVE TOP 50

A

e

March 31, 2006 JPOWERED[:14
W W et e e WE e o ERN TR MEDIABASE
1 €  PEARL JAM World Wide Suicide (/AMG) 2170 +278 123440 3 730
4 @ FOOFIGHTERS NoWay Back (RCA/AMG) 1789 +101 70228 3 681 NECT ANPER®
3 3 FALL OUT BOY Dance, Dance (/siand//0JMG) 1722 51 100362 19 60/0 MQS QAD DED
2 4 NINEINCH NAILS Every Day Is Exactly The Same (/nterscope) 1676 -140 66701 14 65/0 ARTIST TITLE LABEL(S) ADDS
5 5 10 YEARS Wasteland (Universal Republic) 1525 73 72024 37 5200 | WOLFMOTHER Woman (Modular/nterscope) "
10 @ BLUEOCTOBER Hate Me (Universal 1500  +225 69074 10  60jO ::gg[‘; i‘:":f;;ﬂvé; ?;‘Z[mﬂ:’ (f”"rg';z - '8"
6 7  YELLOWCARD Lights And Sounds (Capitol) 1363 -184 46593 18 60/0 ROCK KILLS KID Paralyzed (Fearless/Warner Bros./Reprise) yi
8 o SHE WANTS REVENGE Tear You Apart (Geffen) 1309 +217 54845 14 54/1 ARCTIC MONKEYS | Bet You Look Good On The Dancefloor (Domino) 6
7 9 WHITE STRIPES The Denial Twist (Third Man/V2) 1268 120 56499 16 590 | MATISYAHU Youth (Or Music/pic) - 6
13 (D PANIC! AT THE DISCO The Only Difference Between... (Fueled By Ramen) 1204 +106 55745 10 592 f;‘ﬂv;:ﬁ':lﬂll\"ﬁ’::: f;’:s"sfﬁiffgﬁ’:ﬁ‘;”” e g
12 @  GODSMACK Speak (Universal Republic) 1187 +41 49696 7 45/0 DAMONE Out Here All Night /sand//0JMG) 5
8 12 WEEZER Perfect Situation (Suretone/Geffen) 1150 -146 66929 23 5710 The Alternative add thresheld is applied to monitored stations not allowed to
1 13 GORILLAZ Dare (Virgin) 1059 112 52860 21  54/0 report adds per their company policy: Songs that reach seven plays per week
. . within one airplay week. Anairplay week is defined as Sunday through Saturday.
16 @ HAWTHORNE HEIGHTS Saying Sorry (Victory) 1020 +32 38158 11 612 | Addsfromall other programmers are stll accepted at any play level.
18 ) DEATHCAB FOR CUTIE Crooked Teeth (Aiantic/ 1006  +132 40493 10  55/1
17 @ SYSTEM OF A DOWN Lonely Day (American/Columbia) 946 +46 54404 7 5714
15 17 AVENGED SEVENFOLD Bat Country (Warner Bros,) 940 72 ame7 3 510
14 18 SYSTEM OF A DOWN Hypnotize (American/Columbia) 931 106 50921 23 560
22 SHINEDOWN |Dare You (Atlantic) 923  +122 31706 8 49
2 g HIM Rip Out The Wings Of A Butterfly (Sire/Warner Bros.) 888 +66 51044 24 451 Mo ST
20 YEAH YEAH YEAHS Gold Lion (Dress Up/Interscope) 849 +16 41596 17 48/0
24 @ ARCTIC MONKEYS | Bet You Look Good On The Dancefloor (Jomino/ 774 +113 40427 44/6 INCREASED PLA YS
27 6D HOOBASTANK If | Were You (Island/DJMG) 646  +22 30653 a1 vy
28 €@ FLYLEAF I'mSoSick (Octone/RCA/AMG) 638 +28 16503 15 340 | o T LSS . HeREASE
RACONTEURS Steady, As She Goes (7hird Man/V2) +299
28 @ DISTURBED Just Stop (Reprise) 615 +24 18578 3710 PEARL JAM World Wide Suicide (/MG +278
34 € MATISYAHU Youth (Or Music/Epic) 609  +168 39820 40/6 | BLUE OCTOBER HateMe (Universal +225
25 27 ROBZOMBIE Foxy, Foxy (Geffen/lnterscope) 605 73 19056 a1j0 | MATISYAHU Youth (Or Music/Epic) +168
31 @D  30SECONDS TOMARS TheKill (lmmortal/Virgin) 592 +52 17265 4112 Cvﬁi:nsoﬂqg:mn‘::E/;:::/i;;i:::;ngmmw L ::;’;
30 @ NICKELBACK Animals (Roadrunner/\DJMG) 587 +7 22726 16 24j0 DEATH CAB FOR CUTIE Crooked Teeth (Atlntic/ 132
32 €D EVANSBLUE Cold {But I'm Still Here) (Pocket/Hollywood) 553 +32 29103 12 300 SHINEDOWN | Dare You (Atlantic) 12
26 31 COLDPLAY Talk (Capitol) 530 416 23096 20  37j0 | ARCTICMONKEYS IBet You Look Good On The Dancefioor Doming/ +113
33 €D  JACK JOHNSON Upside Down (Brushfire/Universal Republic) 521 +28 35246 10 271 | TAKINGBACK SUNDAY MakeDamnSure (Wormer Bros)  +113
€ RACONTEURS Steady, As She Goes (7hird Man/V2) 4718 +293 21813 1 47/10
38 €  KORN Coming Undone (Virgin) 469 +74 14751 4 3
23 35  HARD-FI CashMachine Atlantic) 466 256 10411 14 40/ ‘
42 €D COHEED AND CAMBRIA Welcome Home (Equal Vision/Columbia) 352 +36 10629 4 280
36 37  AUDIOSLAVE Qut Of Exile (Epic/interscape) 351 72 26040 17 22/0 NEW & A CTIVE
44 €D  STAIND Everything Changes /Flip/Atlantic) 342 +70 12178 2 26/
€D  WOLFMOTHER Woman (Modular/interscope) 323 +138 18616 1 341 SEETHER The Gift (Wind-Up)
43 @ NICKELBACK Savin'Me (Roadrunner/i0JMG) 18 +3 o5z 3 1ap | o Ezfyj;vizynfkfgg’,"j‘a"°"sz 16, Adds: 1
@ ROCK KILLS KID Paralyzed (Fearless/Warner Bros./Reprise) 314 +78 18465 1 211 Total Plays: 217, Total Stations: 21, Adds: 2
@  ANGELS AND AIRWAVES The Adventure (Suretone/Geffen) M1 +144 42199 1 208 HURT Rapture (Capitol)
Total Plays: 174, Total Stations: 10, Adds: 0
35 43 STROKES Heartn A Cage (RCA/RMG) 310 129 15717 10 240 10 YEARS Through The rs (Universal Reputiic)
4 @ PEOPLE IN PLANES If You Talk Too Much {My Head Will Explode) /Wind-Up) 308 +11 10821 ] 273 Total Plays: 172, Total Stations: 18, Adds: 2
48 @ AVENGED SEVENFOLD Beast And The Harlot (Warner Bros.) 306 +65 14316 2 2000 gz‘tg:‘g:yfs“fggcﬁ';{a?gf:lﬂ"svﬂ”g”ﬁg/s |
43 @ WEEZER This Is Such A Pity (Geffen) 292 +68 9541 2 211 EDITORS Munich (Kitchenware UK)
39 47  ANBERLIN Paperthin Hymn (Tooth & Nail/EM! Music Reactive) 289 48 9063 12 230 Total Plays: 127, Total Stations: 8, Adds: 0
40 48  DEPECHEMODE Suffer Well (Mute/Sire/Reprise) 282 28 wser 5 20 | DAMON 58?3‘1 Hi:; :}“S't";‘t’l'(‘)‘ng’sg”%d”;";w
37 49  TRAPT Waiting (Warner Bros.) 282 A 10440 10 2110 FALL OUT BOY A Little Less Sixteen Candles... (/siand//DJMG)
@ TAKING BACK SUNDAY MakeDamnSure (Warner Bros.) 265  +113 7633 1 2613 Total Plays: 90, Total Stations: 15, Adds: 5

75 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 3/19-3/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record is not in the
top 20 and has two consecutive weeks of decreased plays, the song s then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron inc. (©
2006, Arbitron Inc.).© 2006 Radio & Records.

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

_clear. consistent. quality.

All hooks are not created equal.

HC@LS

Contact Michael Pelala for your next project = (770)452-4665 » hooks@hooks.com = www.hooks.COM = Featuring m cenruay  HitDiscs
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ALTERNATIVE

¢ RateTheMusic.com

America’s Best Testing Alternative Songs 12 +
For The Week Ending 3/24/06

Persons Men Women
Artist Title (Label) T™wW LW  Familiarity Burn 18-34 18-34 18-34
"PANIC! AT THE DISCO The Qply Difference... (Fueked By Romen) 405 4.10 78% 13% 388 394 7
FALL OUT BOY Dance, Dance (Isiand/i0JMG) 398 398 99% 40% 4.00 3.85 4.22
'WEEZER Perfect Situation (Suretone/Geffen) 398 405 86% 28% 3.90 3.88 393
YELLOWCARD Lights And Sounds (Capitol/ 381 391 91% 23% in 381 n
FOO FIGHTERS No Way Back (RCA/AMG) 377 388 79% 20% n 372 n
SYSTEM OF A DOWN Hypnotize (American/Columbia) 3.75 n 91% 28% 3.78 3.82 n
HAWTHORNE HEVGHTS Saying Sorry (Victory/ 375 397 83% 17% 350 3.48 354
10 YEARS Wasteland (Universal Republic) 372 400 87% 28% 3.68 3.49 391
HIM Rip Out The Wings Of A Butterfly (Sge/Warner Bros) 312 4.01 76% 19% 3.66 3.66 3.65
" SHINEDOWN Save Me (Atiantic) 369 3185 85% 23% 346 i 370
AVENGED SEVENFOLD Bat Country (Warmer Bros.) 367 388 86% 30% 358 3.57 358
DEATH CAB FOR CUTIE Crooked Teeth (At/antic) 366 369 69% 15% 361 3.46 385
GOBRILLAZ Dare Virgin/ 362 3158 91% 28% 3.76 172 kR:1|
BLUE OCTOBER Hate Me {Universal) 362 376 62% 13% 345 3.25 381
NINE INCH NAILS Every Day s Exactly The Same dinterscope) 3.61  3.63 86% 26% 363 3.36 4.08
KORN Twisted Transistor {Virgin/ 356 348 85% 29% 358 362 352
SYSTEM OF A DOWN Lonely Day (Amsrican/Columbia) 355  3.63 58% 13% 364 3.66 361
WHITE STRIPES The Denial Twist (Third Man/V2) 352 337 86% 23% 368 355 3.87
STROKES Heart in A Cage (RCA/RMG) 347 355 54% 14% 347 333 n
SHINEDOWN | Dare You (Atlantic) 342 368 54% 12% 320 292 369
HARD-Fi Cash Machine (4t/antic/ 337 356 a7% 12% 3.30 3.2 343
NICKELBACK Animals (Roadrunner/{DJMG) 336 370 82% 33% 323 3.09 345
COLDPLAY Talk (Capital) 330 336 93% 4% 3.26 3.15 344
PEARL JAM World Wide Suicide (/RMG/ 327 - 57% 15% 332 349 3.00
FLYLEAF V'm So Sick (Octone/ACA/AMG) 324 328 58% 21% 338 3.38 3.38
SHE WANTS REVENGE Tear You Apart (Geffen/ 323 330 55% 20% 3.26 3.05 359
‘GODSMACK Speak (Universil Republic) 318 343 55% 18% 313 3.06 323
ROB ZOMBIE Foxy, Foxy (Geffen/Interscope) 07 344 55% 17% 312 3.16 303
MATISYARU King Without A Crown (0r Music/Epic) 296 283 75% 3% 29 3.00 217

Total sample size is 332 respondents. Total average favorability estimates are based on a scale of 1-5. (1=islike very much, 5 = like very much).
Total famlliarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Intemet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant
to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark
of RateTheMusic.com. The RTM system, Is available for local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by

\Madlalma Research, a division of Premiere Radio Networks.

Promotion Sharing

Continued from Page 51

thousands in cash; Florida vacations; a
beach house for a week; a trip to Ireland
to the Oxygen Festival, featuring Green
Day, The Foo Fighters, Audioslave and
The Killers; and a brand-new Harley
Davidson 883 Sportster.

“"The beach was prepared with over 70
mini treasure chests buried no more than
10 inches deep in the sand, which turned
into 18 inches after people began digging
and displacing the sand. Inside each chest
was a prize description. Listeners were
given 30 minutes to dig up as many trea-
sure chests as they could, but they weren't
allowed to open them until after the Dig.

“After the digging, as the suspense
built, each listener brought up his or her
chest one by one and the prizes were re-
vealed. One winner approached the table
and announced to everyone that he just
knew he had the Harley. His name was
Larry Myers, and, what do you know, he
was right. His treasure chest contained the
Harley.

“No one walked away empty-handed,
and everyone had a great day at the beach.
After all was said and done at the beach,
everyone headed back to Keenan’s Pub in
North Wildwood for the official after-
party.”

St. Patrick’s Day

Clear Channel Active Rocker KURQ
(New Rock 107.3)/San Luis Obispo, CA
threw a St. Patrick’s Day party at Mr. Rick’s
Beach Bar in Avila Beach, CA. Promotions
Director Taylor Stevens said, “Mr. Rick’s
was at capacity on St. Paddy’s Day, with
over 600 people. The dance floor was
packed downstairs, with music from local
hip-hop dub DJ D] Mel while the upstairs

“Partygoers received free customized
New Rock 107.3 shamrock beads and
enjoyed green beer, Irish car bombs and,
the crowd favorite, hot chicks wrestling
in green jello.”

Nickelback & Hockey

Sandusky Radio Rocker KDKB (93.3)/
Phoenix combined rock and hockey for
this one. Promotions Director Matt
Spaetzel said: “93.3 solicited listeners to
listen for the Phoenix Coyotes ‘Howl’ in
any Nickelback tune. When they heard it,
caller nine scored a pair of tickets to the
Phoenix Coyotes/Dallas Stars hockey
game along with a pair of tickets to the
Nickelback show the next night.

”All winners qualified for the grand
prize of 30 minutes of skating with two of
Canada’s finest: the members of Nickel-
back and Wayne Gretzky. We also threw
Torgy from The Paul & Torgy Morning Show
on the ice as well. Torgy is also the in-arena
host for the Coyotes.

“This has the one element you always
look for in a great promotion: giving the
listeners something priceless, something
they can’t buy. That creates a lot of ex-
citement. Not many people can say they
hit the ice with both Nickelback and
Wayne Gretzky. The phones lit up for
this promotion, and it created some
great buzz.”

No Promo Meeting This Week

Well, there you go. We've just mapped
out your promotions calendar for the next
year. Seriously, though, it’s OK to steal —
I mean borrow — these ideas for your sta-
tion.

Even if you can’t duplicate exactly what
these stations did, you can always impro-
vise. Fresh ideas are always useful when
you're trying to provide compelling pro-

_/ 1ocked out to three local rock bands. motions for your audience.
WRZX/Indhnuolis lll' WMFSMemphl: ™ nix, AZ* KBZT/San Diego, CA* smmmuamuvsmum W.IZ.I/Tmom CIYy L} W
PD: Lensy Di DWPD: ok Crassan PD: Kevin Mansioa PD: Garell Michasls OM: Gary Schoerwetter i Hurley-Rose
WD: Michas| Volnn g‘l MD: Robin Nash APD: Mike Hanses PD: Rich McLaughlin PDM Chad Barron
k ‘ No Adds N ACT AT THE D1ScD %h%rm MO: Mis lorn WO Khaed Eienal SYSTEM OF A DOWN
Stations and their adds listed alphabetically by market T WL, W RACONTEURS YoLuoTHER YELLOWARD s
s, e ETC D L0 R G Vi MR | wgonsiop o o e T
MO: Nikk] Alexander MD: Dan D'Brien APD/MD: Nert No Adds MATISYAHU ND: Viante F 890, CA SNOW PATROL 21 ANGRLS AND AIRWAVES
30 SECONDS TO MARS No Adds No Adds BOCHIELEKD TWOLFMDTHER | s s MATCHBOOK ROMANCE
CRARLATANS UK WRZKJohnson City* WHTGMonmouth, NJ* STAND TS M kmwaes WFXH/Savannah, GA
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nglon " ' 3 FLAMING LIPS : KMYZ/Tuisa, 0K
SNOW PATROL DM/PD: Malt Grasso PD: lllmv Brookshaw No Adds APD/MD: Brian Phillips nD Bria SNOW PATROL PD: Dustin Matthews PD: Amber Fiadler
APO/MD: Kevin Mays e om0ty No Adds %ELS m% ARWAVES No Adds 0 Anber Fiediar
WHRL/Athany, NY* J "ARCTIC MONKEYS . 1 WOLFMOTHER
! M|y | O s
. WYSKGFrederckaburg, VA PD: Loki PO/MD: Kenny Allen . : Sean Deme
v?ofr?annsmen !‘n“:’.ff"nii'l""" s owm:wF | Johnso i 3s IND 2 DAMONE ,'.‘g'},",’,:",{,'!:,‘:,ﬂ;,“" Auslmg: Aaron Axsisen 5.')‘-'%5.’.’.3'2.’",..'.?.; WA wrwwu Paim Beach, FL*
RACOMTELRS MD: Suzy Boe APOMD: T Chrke 2 WOLFHDTHER APD: Jaime Coolsy APD: Jim Kaller Ay
No Adds 2 RACONTEURS PEOPLE IN PLANES WKZQ/Myrile Beach, SC 8 SNOW PATROL No Add g
ROCK KILLS KID 'Wx 6 Beach, ANGELS AND AIRWAVES s 18 BUCKCHERR!
KTEGIAIh NM* WOLFMOTHER PD: Mark fcKinney KJEE/Sama Bamara CA 12 SHE WANTS REVENGE
il Ry . KRBZ/Kansas City, MO* APD/MD: Charley N DA CAB FORCURIE
AP0 s Ghverso O s o KFRR/Fresno, CA* vt ANCELS AND AIRWAVES %ﬂg&ll?;n el 45, rst
“ - nsler
#";\332"" Buck”™ Burnetl PD/MD: Jack Daniet PD: Gina Juliano APD: Afenira B ROCK KILLS KID APD: Sarah Ross ! ESE%'»'%’K FOMANCE KOIWS‘;I ringfield, MO WWDC/Washington, DC*
dJ gg S;EC'%I;SATgomRS APD/MD: Jason Squires MO: Jason Ulane! ”on;\g:?s Novello BLUE OCTOBER P ufﬂ'hﬁ.’.m ki B
COWBOY MOUTH L e AWAVES WRRV/Newburgh, NY WELZER APDMD: Donielle Fiytn
o b T KPL/F. Collins, CO* B - b KRZQ/Reno, NV* WiZB/Sarasota, FL* S B SUNDAY Vo pass
OWPD: Leslis Fram WKQX/Chicago, IL* KKPL/Ft, Collins, DAMONE A OM: Rob Brooks DM: Ron White
MD: Jay Harren PD: Mike Sterm DN/PD: Mark Callaghan MATCHBODK ROMANCE PO: Melanie Figres PD: Ron Miller
" 2 KORN U 40 ALRWAVES PO, T Fardor 3 ROCK KILLS k1D . _
WATCHBOOK ROMANCE WNFZKnoxville, TN* WROXMNorfolk, VA" G RACONTERe " KEWT/SL. Louis, MO WESX'Wilkes Barre, PA"
WAEG/Augusta, GA* WAOZ/cmclnnal OH* RACONTEURS U'Q:ST;"W %‘l)llnuhim OM: Jay Michaels MATISYAHU MD: ot e %ﬁ; évl::‘u Dﬂ:nﬂln
33‘ Rgn mm“ W%Lm'or R WJBX/Ft. Myers, FL* W,’}‘D"?'[}%"'Eﬁ"" " P%gt?'w;mgs WDVﬂLcJR Esl'rmund w Music Choice Alternative/Satellite ?mﬂgﬁﬁ EEI&S;VS K:‘o" i\f!:t':“ vlmy
. Myers, i
SVSTEM 0 A ooy PD: Jon oz Mo LA 13 ARCTIC MORKEYS PO: s rager RO
WXRK/Cleveland, OH* f MATISYAHU MD: Gary Susaiis
KROX/Austn, TX* PO K tohats e ayetle, LA TAKING BACK SUNOAY WRXLRichmond, VA* B TR BACK SuNDAY WKRL/Syracuse, NY*
D: Ly et AL Do arete 5 APDIMD: Roger pride T ety 32 HAWTHORNE HEIGHTS PD: Seot bllbone WSEMWiiminglon, NC
PD: Lynn Barsiow R WXTW/Ft. Wayne, IN PO/MD: c-uy Krukowski PO/MD: Mike Kennedy
MD: i i wxrwit Wayne, STAIND KQRX/0dessa, TX SEETIER 32 OEATH CAB FOR CUTIE APD/MD: Tim Noble e
1 cMEmNDEcépgggm PO A EaRe PO: Miciel Tdd 32 PEOPLE N PLANES 3 DAMONE o
PANICE AT THE OI i 2 WEEZER KXTE/Las Vegas, NV* Sl KCXX/Riverside, CA* ; 4 FALL OUT BOY
WARQ/Columbia, SC* 1 PEOPLE IN PLANES PO: Civ Rl LI PO:Jn DS’ e ancs GLSISTEM O 00NN 3 ANGELS AND AIRWAVES
Ll LS WDt Las 1 RoGaLS ko o oA By Ar‘n ARWAVES )
T T s 5 ROB ZOMBIE KHBZ/OKIahoma City, 0K 3 poeR L7 — WXSRTllahasss, L
15 ROGCKILS KO THEORY OF A DEAOMAN WGRD/Grand Rapids, MI* on o PD: oo P TRt %g nocﬁuk?ﬁiskm DM ! o e
PO: derry Tarrants KDLD/Los Angeles, CA* REVELATION THEORY
2 RACONTEURS 5 1 DAMONE PO: Michas| su“ou RACONTEURS WINERochester, NY* 25 VINES Lo POWERED]H
‘u".}"ﬁﬂ.’c"#“.'.'.‘&“’ OH MD: Mark Sove ggl m:"s mao:nm gg aULLsET FOR MY VALENTINE 1 SHINEDOWN MFI“ AB ASE
KNXBaton Rouge, LA* An:{lknwman' Davis WXNRGreenvill, NC* ROCON Rou souoees WIRR Drtando, FL & SYSTEM OF A DOWN % thirons. 1 KORN 4
APD: Rl ish o PO Lol Sandars HELLACOPTERS Koo BBt 3 g 24 LG TGS A
MD: Darren Gauthior OK GO WIMODF%? R MO: Brian Dickerman 1 EVANS BLUE 24 THURSDAY WSUNITampa R* onitor porter:
No Adds BELLE & SEBASTAN woL No Adds 24 SOUNDS PO: 91 Total Reporters
SNOW PATROL ANGELS ANO AIRWAVES KROOMos Ang.eles, CA* KWOD/Sacramento, CA* 21 FALL OUT BOY 15 FOO FIGHTERS
. PD; Kevin Waatherty OM/PD: Curliss Johnsan 19.NINE INCH NAILS 13 -
WRAX/Birmingham, AL KDGE/Dallas, TX* KuCDHonoluly, HI* APD: Gens Sandbloom WOCL/Oriando, FL* MD: Hiil Jordan 15 ACTION ACTION 5 RAWTHORNE HEIGHTS 75 Total Monitored
e ey Pe: Duane Dohmy DA o hac ALl PD: Bobky Smith (2JHOORASTANK A LEAC e
i 1 A
No Adds MD 0AlanB MP,;:"E'S:D%";;‘ aﬁs J JAGK JOHNSON 13 E&&J}jr&sgmﬁ;ﬂnﬂm WRWK/Toledo, OH* 16 Total Indicator
" " v ———————
T RS MEET3 AL ACADENY 55... WLRS L cusvlle, KY* KMRYPaim Svrlnv: cA gL Ct, T 13 KAIER CHES R ot T e Ye e
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KT Tunstall Takes

On Americo

The Scottish sensation is riding high

T Tunstall’s song “Black Horse & the Cherry Tree” was
introduced to us Triple A folk at the “Rate-a-Record” ses-
sion at the Triple A Summit in August 2005, where it had the
highest rating of all the songs played that day. But, frankly, we
were catching on a bit late: Tunstall had already had a hit with
the song, and two others, in the U.K., and she was also explod-

ing in other parts of Europe.

Tunstall, an adopted child, was raised in
the university town of St. Andrews in Scot-
land. Music was not a particularly impor-
tant part of her young life. It wasn’t until
she was in her teens that she actually be-
gan to dabble in it. She got more serious
while attending Kent High School in Con-
necticut on a scholarship, and she even-
tually studied music at Royal Holloway
College in London.

While there Tunstall decided to take it as
far as she could, writing songs, forming a
band and scoring a record deal. She then
hooked up with renowned producer Steve
Osborne to create the brilliant album Eye
to the Telescope.

“Steve was producer and engineer — he
did everything,” says Tunstall. “"He even
invited me to stay with him and his family
so we could work longer each day. We re-
corded the album in this gnarly little stu-
dio in the woods in Wiltshire. It was per-
fect and so raw.”

Things must have been right, because
Tunstall and Osborne managed to capture
the many sides of Tunstall’s musical psyche
in softer songs like “False Alarm” and “Oth-
er Side of the World” and more forceful
numbers like “ Another Place to Fall,” “Min-
iature Disasters,” “Suddenly I See” and the
aforementioned “Black Horse.”

Eye to the Telescope has sold over 1 mil-
lion copies in the U.K., and the 30-year-old
Tunstall recently won a Brit Award for Brit-
ish Female Solo Artist. “Black Horse & the
Cherry Tree” spent four straight weeks at
the top of the R&R Triple A radio airplay
chart, and the album has sold more than
140,000 copies in the U.S.

Tunstall kicked things off here with per-
formances on the Today show and Late
Night With Conan O’Brien and is currently
in the midst of a showcase tour. When 1
talked with Tunstall she was in Boulder,
CO, preparing for a show at the Fox The-
atre. She was excited about stopping by
KBCO/Boulder for an interview because
the station was one of the first to play her
music in the U.S.

R&R: You have certainly been in a whirl-
wind since you've been over here.

KT: They have been keeping me very
busy, but we have come to an agreement
to not work me too hard. That is one of the
advantages of being a little older — you
know your limits a bit better. It is wonder-
ful to be so wanted, but it is also hard. 1
have to keep a balance so I can preserve
enough energy to do great shows.

KT Tunstall

R&R: [ saw your show at the Troubadour
in Los Angeles a while back. Are all your dates
just you; your percussionist, Luke Bullen,; and
your loop pedals?

KT: Now we have the full band — Ar-
nulf Linder on bass, Sam Lewis on’guitar
and Kenny Dickenson on keys, plus Luke.
In addition, Arnie also plays cello and Ken-
ny plays trumpet, so it’s giving some real
variety to the set. It allows me to concen-
trate a bit more on my singing, although
my trusty pedal kit remains an important
part of the band.

R&R: It seems like you and Steve Osborne
took an open-ended approach in the studio.

KT: It was a very unorthodox process.
It was just Steve and me most of the time,
playing all the instruments, with Luke and
Arnie coming in for some of the sessions.
That forced us to be creative and inventive.
I liken it to the way they recorded those
early blues albums.

In fact, we were listening to a lot of old
Bo Diddley and some "20s and "30s blues
recordings while we were recording the
album. That organic approach is what we
tried to capture, and I think we accom-
plished that quite well.

R&R: When did you decide that music was
going to be your calling?

KT: It all really began for me after my
senior year in high school in the States. It
was the first time I had ever met people
who were seriously into music. [ grew up
in a small town. My mom and dad didn’t
really listen to much music, and my young-
er brother is profoundly deaf, so it really
wasn’t an option for him. We were an ac-
tive, outdoors family.

I had been playing music since the age
of 6 — I took classical piano and later
learned guitar — but then it was about
performing, and my musical horizon was
very limited. I heard what was on the ra-
dio but was never really that motivated to
get into a discovery process about music.
When I went away to school I got a musi-
cal education very quickly.

When I returned home to Scotland I de-
cided that] really wanted to pursue music
professionally. I studied music and theater
at the university to give myself a good
foundation. From there, it was a matter of
years of gigging and slowly building a fan
base to where I was able to record and,
luckily, see some real success in the U.K.

The whole quest is to get to the point
where you can be yourseif onstage. Reach-
ing that goal — feeling comfortable on-
stage — is really hard to do. It takes a long
time to feel natural up there and to allow
yourself to open up to the audience. There
is something Zen-like about it. Its very lib-
erating.

R&R: To us you are brand-new, but you have
been working on this music thing for over a de-
cade. What was the evolution of these songs?
Have some of them been with you for a long time?

KT: They are all pretty new, really. At
most, they are 4 years old at this point, and
in the grander scheme of 15 years of doing
this music thing, that means they are real-
ly new.

One of the most wonderful things about
being a struggling musician is that you can
play anything you want — your own stuff
or covers of other people’s songs — each
night. But when you finally get your break,
your scope narrows a bit and you are
forced to focus on your own material —
basically, the songs that are on your cur-
rent album. You get locked into a similar
set each night.

I was aware of that and knew that 1
would have to be playing all. these songs
night after night for a couple of years. With
that in mind, all the songs are rather fresh:
one, because you hope you evolve over
time into a better songwriter, and I need-
ed that sense of progression, and, two, 1
didn’t want to be bored with them. It is
hard to fake enthusiasm onstage, but if the
songs are still new to you, you have the
opportunity to grow and expand with
them each night.

Plus, I am excited to say that I already
have a nice collection of new songs that will
be ready when it is time to do the next
record.

R&R: Congratulations on your Brit Award.

KT: Thank you. It was very exciting and
a huge highlight of my career so far. It was
really strange because I was never driven
to win awards. [ am not trying to be the
best songwriter or the best performer in the
world, because I don't think that exists.
think people are too diverse for that.
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“I am not trying to be
the best songwriter or
the best performer in
the world, because |
don’t think that
exists. | think people
are too diverse for
that.”
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Having said that, it was very rewarding
to be singled out and recognized as hav-
ing done something that is considered
good and meaningful. It does give you
some affirmation that you are on the right
path, and it bolsters your confidence tre-
mendously. But it also means you have to
set your goals higher.

As you get more known, however, you
are also subjected to closer scrutiny. Itis a
bit hard to accept that not everyone will
like you or feel that you being are genuine
in what you are doing. In fact, a criticin an
important British paper recently said I was
nothing more than a record-company
blow-up doll. I am learning to let those
kinds of things bounce off of me.

R&R: You have conquered your home turf.
Is it hard to go back to the basics and build a
following all over again in the U.S.?

KT: It really isn’t that hard. Remember,
I came from the trenches, so that is famil-
iar territory to me. I have many fond mem-
ories of those early days. I know it is easy
to say that now that I have found the end
of the rainbow. However, 1 know that 1
have it within me to succeed here as well.
And even if I don’t, it won’t have been a
waste of time. Playing music in and of it-
self is the real reward.

R&R: What are some of the lessons you've
learned?

KT: I have learned how to open my mind
to other people’s ideas. When you are in
the early, struggling phase, you have to
lock on to a vision and keep at it. You can't
let anybody or anything sway you from
your goal. But somewhere along the line
you have to accept the fact that others who
care about you and your success may have
good advice that you should take to heart.

It doesn’t make you weak — it can actu-
ally make you stronger -— to accept that
input. It really has to do with relinquish-
ing some control and learning how to be
part of a team. It comes down to trust, and,
as this process unfolds, I am getting better
at that. My mantra in life is “Luck means
being ready.”

You have to be ready when your chance
comes along and, more important, recog-
nize the timing of it all. In my case, having
Jason Flom coming in to head up Virgin
Records U.S. just as 1 was heading to the
States was perfect timing. He has chosen
me as one of the artists he wants to prove
himself with, and I don’t want to let him
down.

My goal is to stay calm and to remain
focused and to flow with the process.
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7 10 KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 249 -26 15793 22 220 LITTLE WILLIES Roll On (Milking BulfEMC) 2
" 11 SUBDUDES Papa Dukie & The Mud People (Back Porch/Narads/EMI) 245 -2 8969 10 1710 ANIMAL LIBERATION... Girl, | Wanna Lay You Down (Brushfire) 2
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12 13 DEATHCABFOR CUTIE Soul Mests Body (Atlantic) 227 10 11727 27 210  |PACONTEURS Steady, As She Goes (Third Man/V2) 2
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21 23 FEIST Mushaboom (Cherry Tree/Interscope) 130 -34 4939 19 13/0 GUSTER One Man Wrecking Machine (Reprise) +39
25 @  MICHAEL STIPE In The Sun (Warner Bros.) 120 +1 6037 6 70 m’e"vsﬁﬁﬁé s&r'{d':leg'v ; ;;;/”f%%’”ﬂ'"/ +:g
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on the web at www.radisandrecords. com.
Songs ranked by total plays
. RACHAEL SAGE: THE BLISTERING SUN
S e *
“lovely & literate folk-pop-rock...socially aware & eclectic” - VILLAGE VOICE
&% e
RACHAEL SAGE
¢ THE NEW FULL-LENGTH ALBUM .-
FEATURING “WILDFLOWER”
3 E g
« v ... GOING.FOR ADDS" ' . g
r o 2 - g b
w ﬁ«»‘
& . W s L aPRTY BRDY
5 g EaR g e »
o AR e iR v S
: = b £ 2 g R 5
L ‘2 2 & - o & M
b s f?s}/ P A <5 v Fy W AT, e £
. : . &y € % L
- i 5 i
: 2 e - St
2 277 ESEI ) 5 #
RADIO: MICHELE CLARK: §1852235558 ANDS e
MARATHON ENTERTAINMENT: FI0797. 2258 WHE 8 LIS TERENS SIUNE )
o VISIT WEBSITE FOR FULE TOUR SCHEDULE . . . * PRODUCED + ARRANGED BY RACHAEL SAGE
f’f __I\_-C" W RACHAELSAGE . COM -~ [ E77.E7E.5AGE Voo it MIXED BY KEVIN KILLEN + JOHN SHYLOSKT

58 ® Radio & Records March 31, 2006

www americanradiohistorv com

k4


www.americanradiohistory.com

www americanradiohistorv com

March 31, 2006 Radio & Records ® 59

: ’ N Lt f OB “ £y o BF - e R B B
’ e . JE Ay B 82 T
I oo . w ° A i s ; E
. & - g\ - ﬁﬁ“' ~
TRIPLE A TOP 30 INDICATOR *
March 31, 2006 N i ﬁ@B‘? Y A
WM st e e B e e g MOST ADDED
2 ) BENHARPER Better Way (Virgin/ 818 +238 8903 7 52110 gggg;ﬁ;ﬂs‘;mcking Macing e "2"5’5
1 e JACK JOHNSON Upside Bown (Brushfire/Universal Republic) 786 +196 7750 1 43110 | GOMEZ How We Operate (4TO/RMG) 15
4 o SUBDUDES Papa Dukie & The Mud People (Back PorchyNarada/EMI) 629 +146 7249 1" 438 MASON JENNINGS Be Here Now (Glacial Pace/Epic) 12
3 @ BETHORTON Conceived /Astralwerks/EMC) 618 +98 7275 13 4g5/g | DONAVON FRANKENREITER Move By Yourself (Lost Highway) 12
. 9 5474 a 4610 EDWIN MCCAIN Gramercy Park Hotel (Vanguard) 1"
8 0 KT TUNSTALL Suddenly | See (Relentless/Virgin) 585 +19 BEN HARPER Better Way (Vigin) 10
5 0 DAVID GRAY Tell Me Something (Hospital Food) /4 7T0/RCA/RMG) 567 +97 KYAK] 1" 1 KT TUNSTALL Suddenly | See (Relentless/Virgin/ 10
7 0 SHAWN MULLINS Beautiful Wreck (Vanguard) 546 +147 an 1" 36/6 JACK JOHNSON Upside Down /Qmslrﬁre/Universa/ ﬁ.eplfb/ic/ :l]
6 @ DEATHCABFOR CUTIE Crooked Testh /Atlantic/ 527 +106 3738 9 335 | UMPHREY'SMCGEE Women, Wine And Song (SCIfidelty) 10
14 0 BRANDI CARLILE What Can | Say (Red Ink/Columbia) 418 +126 3298 6 359
13 @ DAVID GILMOUR 0On An Island /Calumbia) a17 +122 3851 6 29/6 . QMOST 2y
9 0 DONALD FAGEN H Gang (Reprise) 414 +38 5079 9 Kk} INCREA;ED PLA YS
1 @ TRAIN Cab (Columbia) 408 +96 4026 12 20/5 TOTAL
15 )  JACKIE GREENE I'm So Gone (Verve Forecast/VMG) 388 +110 3326 5 357 | amsr tme weews) e
12 D COLDPLAY Talk (Capito) 368 +62 1930 15  23)6 | BEN HA::Eg:;ttJr V:lavD/nyin(Z —— +f::
. . JACK JOHN pside Down (Brushfire/Universal Republic) ~ +
4 24
22 @ MAT KEARNEY Nothing Left To Lose (Aware/Columbia) 354 +119 1584 {7 KT TUNSTALL Suddenly | See (Relentiss/Vigin 192
18 @  AUGUSTANA Boston (Epic/ 348 +84 3291 9 2613 | SHAWN MULLINS Beautiful Wreck (Vanguard) +147
16 @ RHETT MILLER Help Me, Suzanne (Verve Farecast/VMG) 346 +70 3676 1" 34/7 ANIMAL LIBERATION... Giel, | Wanna Lay You Down (Brushfire/ +147
10 @ VAN MORRISON Playhouse /[DSfHI:q/IWEy/ 340 +6 3572 7 36’3 SUBDUDES Papa Dukie... (Back Purclr/Narada/EM/l_ +146
D  LITTLE WILLIES Roll On (Milking BullEMC) 333 120 5961 2 o5 | CRANDICARLILE What Can | Say fRed ink Cokimbi) +12%6
4 oll On {Wilking Su * DAVID GILMOUR On An Isand (Colimbia/ +122
23 @ MICHAEL STIPE In The Sun (Warner Bros.) 319 +92 1793 6 21/5 LITTLE WILLIES Roll On (Milking BullEMC) +120
17 @  SUSAN TEDESCHI Evidence (Verve Forecast/VMG) 303 +37 978 10 23/a | MATKEARNEY Nothing Left To Lose (Aware/Columbia) +119
25 @ JAMIE CULLUM London Skies (Verve Farecast/VMG/Universal) 299 +84 1580 2 28)7 .
21 @ BLACK REBEL MOTORCYCLE CLUB Shuffle Your Feet (RCA/Red Ink/ 287 +49 2215 2 273 S YN D ’ CATE D
20 @ MY MORNING JACKET 0ff The Record (4 TO/RCA/RMG) 282 +34 2183 10 22]3 PROGRA MMING
24 @ BEN LEE Gamble Everything For Love (New West/ 272 +50 1299 6 24/4 Added This Week
- @ TREY ANASTASIO Tuesday (Columbia) 261 +74 761 3 2214 World Cafe —Dan Reed 215-898-6677
19 27  TEDDY THOMPSON | Should Get Up (Verve Forecast/VMG) 251 5 1885 8 282 | Noaddsreported this week
@ SONYA KITCHELL Let Me Go (Velour/ 235 +69 2941 1 29/6
29 @ MATT COSTA Cold December (Brushfire/Universal Republic/ 232 +32 1418 3 2714 Acoustic Cafe — Rob Reinhart 734-761-2043
?
54 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 3/19 - Saturday 3/25. DION Who Do You Love?
© 2006 Radio & Records
r B N
R E P OR TE R S DN arr :'.:5."”'"'“'"“' " 5%“6"»’7&- Benenas FOIMD: ot sonsaion
- PD: Douglaa sunluri Imuw-mn 1 JBON COLLHT
o 5 5 5 Vo SORYA KITCHELL % DRI K e é’&b’%‘u’.‘a“" :1' Lu 1 Boiavi R
Stations and their adds listed alphabetically by market 1 S ;Méﬁfﬁ{ﬁi : 2 L &’L’;::'fmm
H DUNCAN SHEIK BELLE & SEBASTIAN iHer
WAPS/ALron, OH KLRA/Bend, OR KHUM/Eursks, CA o L HESU o %‘”‘"‘L’“ X ras] ml:':'"'
ok S— i i o ot i s
1 SONVA KITCHELL JAMES BLUNT 4 IENNY LEWIS W/THE WATSON TWINS i tl WYEpPitabargh. PA e GUSTER
KNBA/Anchorage, AK e i %&Tzﬁ%ﬁ%ﬁ% " mﬁ é%S¥§ON %':UM'“: L"’Sm : :‘::‘a mr’-"r'lﬂic:la;u
T R { v g i S s S
AMERICAN CATAPULT 4 Lrllmléwmﬁues % ﬂ%sns;zggggaﬁmus o %%%ggﬁ BAND gﬂ%&:mms %%%:S susma
3 AMELIA WHITE MASON JENNINGS DONAVON FRANKENREITER EDWIN MCCAIN UIODMIDM NC
PO vy O s 3 %‘B%"E%mns TR m:,': :’ D e sacrsamine o e -
MD Mark Wlinﬂ PD: Dave Douglas 2 FIONA APPLE PD: Tom Teuber 'ortiand, ME sanne Vincy 1 JDNN BI.I LEI TR
JAMES BLUNT 'fg:naizlucar:uus S "g:fﬂ:z %T.m? Mll H " ':n h‘::’f‘&:‘ﬂ : JENNV LEWISW/THEWATSON TWINS
ANIMAL LIBERATION ORCHESTRA EDWIN MCCAIN on mu m. Dog” Kapel GUSTER 0N BUTLER TRIO n mggﬁ% 10 JAMES BLU
?8&‘& KITCHELL nu - Dawtd Blnck m% Bk.ilmmi {0CKY VOTOLATO i &%iﬁfmﬂ?gn‘%?%’ﬂﬁﬂ%
KSPN/Aspen, CO DANIEL POWTER KYCZ/Minneapatls, MN* GOMEZ DRESDEN DOLLS 10 KT TUNSTALL
Foab: o Sonot KMMs/Bazaman, T AP“,‘,}'{,";,'::‘,‘;:},‘“ WORLD PARTY 10 TOM SARTORI
1{ %{é‘i‘:‘%ﬁ,‘mu,ﬁk 8 é&ﬁﬁ%’s‘w‘m ::',:;'E‘.:, m,,“ . s ool ﬁ%:.’.‘.’: Cnsaring usic e Adult Attt E EE%HL( s
§ OEREK TRUCKS BAND § e WILLER" e e ot LLALLE PO oS st e nr
PWI{GI“:{CMIII Engel KYSUIMIIMI'O co G Eeﬁl‘l’l’{"MCCAIN aﬁlmcl.o%l 'WXRV/Portsmouth, NH* %‘“G‘ mmmm- %m ::.f'l‘,l::lﬂlm
APD: Chris Brannen " § DRIVE-BY TRUCKERS 14 ELIOT MORRIS POMO: Dana Marshall EAHS
MD: ll!slnM Smith 3 ;éBSE.DSA % 0GEON II:DHN:UTLE:‘TNO H BLG‘E 2 TOBER A‘Psﬂ: l Wllhl 3 DON¢5L2 FAGEN 2 Egmrmcum
| ANIMAL LIBERATION ORCHESTRA ll’g Tﬁn V::i' 3 w":ﬁggfm ! SNDW PATRDL 2 %AVON e NKENREITER SNOW PATROL
KGSR/Austin, TX 1 Daji\%—gs TRUCKERS 3 MASDN JEN INGS UuPHREY'S MCGEE GOMEZ W CARS WW&#&?"". v
g:::u':;':'r%‘:;:‘om 1 alkren WerMamplons, NY SRyt Chow o sepys. WY m: II'I'I.g::mu BV Meate
;?.m.nw:rﬁnn : (és:r[szNE RUSSELL ;I')) 'L’::' MAT KEARNEY ::)J;I“u md“ 1 S wmms : .‘I”Egaitu PARTY
No Adds. . 2 ELVIS C?’STELLO o g AT A d 5 SS:WN MUtLINS : DRIVE-BY TRUCKERS
:u"mn‘ T:ﬂ.llnl“ “" GUSTEHR PD::MIR.I":(M un .I'ﬂRI G R R :EARL ey
i e, S o R S
VAN HU 5 BRIAN SUTTDN & TONY RICE T A R— 10 LENNY SALE! KEXP/Saati, WA DONAVON FRANKENREITER
TRES CHICAS ‘WMVY/Cape Cod, MA 5 ANIMAL LIBERATIDN ORCHESTRA 8 REBECCA PIDGEON OM: Tom Mara PAIGE AUFHAMMER
SAaembn o P‘;: rjwﬂ'&ws MCGEE > MASON 6/Montaray, CA H m\m)up& GROOVE CLUB Pl
MEXICAN INSTITUTE OF SOUND 0 CASE WITS/Indianapolis, IN® o Frank Caprisia v WO: Oan Yatws WUINWImingion, NC
EEN‘I;)E%EE; AN hartmile, VA IPD{I&;I;S Viike bunean %z%ﬁ&f&%"w' :‘s ggsrg;zvs MOGEE J ?ﬁgﬁ?ﬂ%&u P%"%E?;'#:g:z” "
SHAWN LEE svms PONG ORCHESTRA PD: Michael Friend 2 BEN 1 EDWiN MCCAIN CRYSTAL SKULLS 3 EDWIN MCCAIN
CONCRETES Mo: daz Tupalo 3 RRMAL L1BERATION ORGHES TRA WRLT/Nashvitly, TN® 1 Mt DUNTAIN 3 WORLD PARTY
Efv"cﬁ?}‘eﬂi NORAH JONES KMTacison WY P DR 1 BORAVON FRANKENRETER L RE ONTHE SKIDS
NAON cuaLLv '6’.‘-’}’»“"":""“.‘.".’.‘..?‘ S Mcumm Fsman LA Ksavmape i, 50 e
.IOHN MAYER TRIO 1 GUSTE FRAY POMI d Clllton GNARLS BARKLEY
Do e % Eu“%%".}éc“ﬂh { ?ﬂ'ié‘s"%'ﬂf»?“"“"“”‘“ gﬁ,',;f.: ,mm TS s o
STEVE WYNN & THE MIRACLE 3 . 1 MATISYAHU WFUV.I:I’- Vm‘ﬂl,::l m
e e e e e e o BETRE MEDIABASE
WHNRBattimare, MD ; g;ﬁ‘g EASTERBOALSTIAN .meﬂé‘a ues womsﬁms :g;,",.:;':.;?:...,,.. *Monitored Reporters
R v, o g IR B e 77 Total Report
7 ANBLNGE LD PO Dye vshats UAIPRAES MbsEE WRSINacxampton, NA R Lo ol 10 ATy costa it s
SNOW PATROL MD: Magyia Brennan GOM e Ly 3 CugTER o 10 DEREX Tk suvo S —
— - b e SRS, L 2 Totl Monftored
BT IO sp'ﬂ.'tm" Yaalos uormvg'vlaJ ermznaznen KOHO/Loavenworts, WA X’"Ew,,g Lo KPRusan Dlngo. CA* © JASORCOLLETT 54 Total Indicator
H i‘&sx?'&t%‘o'c'ﬁs 3 o 2D, Erig Rodrvwe: ERIC LINDELL S PORLIAN PO et e ——
3 SR N !’J‘,-"’&”“’..':T,.ﬂ‘... 3:aonm'z"r'\'nn KDBR/Part Hitla, MD S ANIMAL LIBERATION ORCHESTRA (b Martia Andorson Did Not Report, Playlist
BROTHEAS PAST S SCOTY MILLER & COMMONWEALTH 3 BONNIE RAITT OM/PY: Groy Camp e e eaaE D Frozen (2):
Wil Hose ot * couez OEN HARPER s RN, MA° KCLC/St. Louls, MO
SCOTT MILLER & COMMONWEALTH ncwm L08N UTLER TRIO : %E'E‘A%mwo RE0G e Froeches O 'm BLUNT WWVV/Hitton Head, SC
IBA:;&M g&%’ﬂﬁ ; vy III lll. l.l‘-i Gﬂly"s"]'g‘ R“;CM"


www.americanradiohistory.com

E < o
B %

®

@

i ¥ B N <

i.l...lhl_-il.i-l : ) .

AMERICANA TOP 30 ALBUMS ! |

4 ] ™
March 31, 2006 - . s
LAST THIS THIS WEEK +/- CUMLATIVE AMERICA NA»f SPO TL IGHT
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS PLAYS :
1 1 ROSANNE CASH Black Cadillac (Capito) 524 A7 5018 | By John Schoenberger
3 2 SUBOUOES Behind The Levee (Back Porch/Narada/EM)) 402 A3 a205 | Artist: Sarah Harmer
4 3 HANKIN Staight To Hell Bruc/Curt) 400 5 166 | Label: Zoe/Rounder
. e A s Since the turn of the century, Sarah Harmer has been making
2 BRS43 Dog Days Duaiton/ Ly = 5997 . § aname for herself all over North America. Born and raised in
6 @  NEKD CASE Fox Confessor Brings The Flood /Amtiitapt) 378 +41 2075 4 rural Canada, she has always preserved a bit of the organic in
. - o d her music, and on her latest outing, /’m a Mountain, she decided
- 8 o LITTLE WILLIES Little Willies (Miking BulyEMC) 369 -+41 1729 { to step away from her more produced, more electric persona
7 0 SHAWN MULLINS 9th Ward Pickin’ Parlor (Vanguard) 341 +9 2558 _ and deliver acollection of songs that would sound r|ght athome
. on a front porch or around a campfire. The 11 tunes include
5 8  ROBINELLA Solace For The Lonely (Duaitone) 330 19 3801 { 1 eight new compositions by Harmer and a few songs by others.
!‘kﬁ. & Mc y'*’ € . # ih i H
9 @  RADNEY FOSTER This World We Live In (Duattane/ 308 +7 1246 2 T g ostofthese songs have been milling about in my mind fora
while now,” says Harmer. “Some | started writing back when |
10 @ VAN MORRISON Pay The Devil Lost Highway/ 305 +16 1249 put down the electric guitar and ding-digga-dinged my way
through last summer on the back porch.” | fike “i Am Aglow,” “The Ring,” “Oleander” and
/
1" m JESSI COLTER Out Of The Ashes (Shout! Factory) 285 +7 1601 “Escarpment Blues.”
13 @ GIBSON BROTHERS Red Letter Day (Sugar Hill) 262 +6 2400
15 @ TOM RUSSELL Love and Fear (HighTone) 252 +21 846
12 14 JENNY LEWIS... Rabbit Fur Coat (Team Love] 243 14 1156 AMERICANA NEWS
14 15 JAMES MCMURTRY Childish Things (Compadre) 236 2 13794 The just-released limited-edition CD Fresh Faces at MerleFest 2006 celebrates the diversity of
17 @ GOUROS Heavy Ormamentals (Eleven Thirty) 214 +1 2334 music at MerIgFest, compiling tracks by artists who are either making their Mer!eFest deput this
' year or returning after several years’ absence. Fresh Faces at MerleFest 2006 will be available at
23 Q SCOTT MILLER Citation (Sugar Hill 199 +23 624 MerleFest later this spring. You can also get it from the festival website, at www.mfstore.org. The
. coliection offers cuts by The Grascals, Slaid Cleaves, The Isaacs, The Cottars, Larry Sparks, The
16 RTY ! South -2 . . ’ ' o
18 MA STUART R e R TR 3 5734 Ditty Bops, The Biscuit Burners, Rory Block, The Mammals, Chatham County Line, Sarah Lee
18 19 JEFF TALMADGE Blissville {CoraZong) 192 -5 1648 Guthrie & Johnny Irion and The Lee Boys ... T Bone Burnett, who won a Grammy for producing
@ ) . . the O Brother, Where Art Thou?soundtrack, is planning to release his first album of original songs
a0 MOUNTAIN HEART Wide Open (Skaggs Family/ LU = Uy in 14 years. Burnett is also putting the finishing touches on a two-CD compilation of his previous
@ KRIS KRISTOFFERSON This 0ld Road /Vew West/ 189 +38 579 work as a solo artist and as a member of The Alpha Band ... Wiltie Nelson, Merle Haggard and Ray
) Price are rumored to be recording together. Further, there are rumblings that they may also tour
31 @  LEEROY PARNELL Back To The Well {niversal South 187 +25 584 | together ... With his second album, Electric Rodeo, dropping April 4, Shooter Jennings is already
20 23 BRIAN KEANE | Ain't Even Lonely (Wiv-0+Rama) 182 8 2665 in the midst of working on his next project, built around some experimental tracks he recorded
with his father, the late Waylon Jennings, in 1996. Shooter, producer Dave Cobb and backing band
@ W.NELSON You Dont Know Me: The Songs... Lost Highway/ 180 +53 401 The 357s are reworking the material for a release sometime this fall.
19 25  VARIOUS Texas Unplugged: Vol. 2 (Palo Duro) 178 -15 922
26 @ JAMES TALLEY Got No Bread, No Milk (Cimarron) 174 +2 1335 ’
®
22 27 MAMMALS Departure (Signature Sounds) 1mnm -5 1192 M OS TA DDE D
@ PINMONKEY Big Shiny Cars (Back Porch/Narada/EMi) 165 +48 403 ARTIST TITLE LABEL(S) ADDS
. OALE WATSON Whiskey Or God (Palo Duro) [}
[Bebut> :
B> @) CAROL AMES Stades O iy (Camy Craed 16 +1s 1246 |y ARIOUS Heartworn Highways (Hacktane/Staut! Factory) 8
21 30 OARDEN SMITH Field Of Crows (Duaitone) 162 -26 2344 | SHAWN CAMP Fireball (Skeeterbit/tmergent) 7
WRINKLE NECK MULES Pull The Brake (Shut Eye) 7
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated I SEE HAWKS IN LA, California Country (Western Seeds/ 6
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. PINMONKEY Bi Sh Cars (Back PorchNerads/EM) 6
For more information please visit www.americanamusic.org. 19 ohiny Lars (Sack Forchjivarada
L © 2006 Americana Music Association. WANOA JACKSON | Remember Elvis (Goldenlane/Cleopatra) 5)
T
500 i I
T-Shirts ?‘.{é _
2 = €d.
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L
. $ 2 35
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CHRISTIAN

March 31, 2006

i INSPO TOP 20 )

Wk WeB  ARTIST TITLE LABEL(S) TR ahs "ER™ smoks
3 o 4HIM Unity (We Stand) N0/ 333 +13 12 1811
1 o CH. TOMLIN How Great... (Sixsteps/Sparrow/EMI CMG)322 +1 12 16/0
2 3 WATERMARK Light Of The World (Rocketown/ 312 8 9 1710
4 4 NEWSONG Psalm 40 (Integrity Label Group) 276 -16 18 15/0
10 o CASTING... Praise... (Beach Street/Reunion'PL G/ 237 +46 [ 1510
12 e JAIME JAMGOCHIAN Love Rains Down (Centricity) 213 +30 5 141
8 0 DARLENE ZSCHECH Call Upon His Name /A0) 204 +6 5 14)0
7 8 NICOLE C. MULLEN Music... (Word/CurtyWarner Bros.) 194 8 17 11j0
5 g MICHAEL W. SMITH Total Praise (Reunon/PLG) 194 -16 13 1j0
n @ POCKET FULL... Song... Myrh/CurtyWarner Bros) 193 +9 8 12/0
9 " PHILLIPS... Let The Worshéppers Arise /¥0/ 187 -5 7 110
6 12 FFH Worth It Alt (Essential/PLG) 183 -20 12 9/0
15 @ JOSH BATES King... (Beach Street/ReunionPL6) 177 +35 4 11
18 @ B. NORMAN f/R. MULLINS Sometimes... /Reunion/PLG/140 +29 2 1112
13 15  JADON LAVIK Redeeming King (BEC/Tooth & Nai) 130 53 16 910
16 16  C.UNDERWOOD Jesus, Take The Wheel (Arista/PLG) 128 2 5 710
18 Q M. WEST Only Grace [Universal South/EMI CMG/ 125 +8 3 5/0
@ COREY EMERSON Grace To You (Discovery House) 114 +15 1 1001
17 19 ANALAURA Completely (Reunion/PLG) m -15 19 710
20 @ DAVID BUSH 1 Want To Know You More (Povint Of Light/110 +7 2 8/0

18 Inspa reporters. Songs ranked by total plays for the airplay week of Sunday 3/19 - Saturday 3/25.
© 2006 Radio & Records

Rhythmic Specialty Programming

ARTIST TITLE LABEL(S)
3 THE GOD WAY Klap Ya Hands (Kaught Upp)

RANK

-—

2 T-BONE Can | Live? (Flicker)
3 CROSS MOVEMENT Hey Y'all (Cross Movement/
4 DJ MAJ Love (So Beautiful) (Gotee/
5  J-REMY f/KEVIN MAX Remedy /independent)
6 PHANATIK Me? (Cross Movement/
7 L.A. SYMPHONY Timeless (Gotee/
8 TRU LIFE Moments (Cross Movement)
9 L.A. SYMPHONY Dance Like /Gotes/
L 1D GRITS Ooh Aah (Gotee)
J
N\
ﬁ America’s Best Testing Christian AC Songs 12 +
For The Week Ending 3/24/06
TroyResearch W W W
Artist Title (Label) TW Fam% Burn 12-17 18-24 25-34
CHRIS TOMLIN How Great... {Sirztaps/SparmmeEMI CME/ 100% 434 439 428 436
KUTLESS Strong Tower /BEC/Tooth & Ned) 95% 428 434 425 426
CASTING CROWNS Praise You... (Beach Street/Reunion/PLG) 83% 426 427 428 423
THIRD DAY Cry Out To Jesus (Essential/PLG) 100% 4.19 417 416 425
AARON SHUST My Savior My God (Brash/ 87% 4.8 427 414 414
MARK SCHULTZ | Am (Word/Curt/Warner Bros.) 100% 4.12 406 407 424
JEREMY CAMP This Man (BEC/Tooth & Nad) 100% 410 413 408 4.08
CARRIE UNDERWOOD Jesus, Take The Wheel (Arista/PLG) 96% 4.09 4.03 407 417
MATT BROUWER | Shall Believe (Black Shoe/ 91% 407 423 400 399
MATTHEW WEST Only Grace (Universal South/EMI CMG) 93% 406 408 404 407
NEWSONG Psalm 40 (Tntagrity Label Group) 92% 405 397 407 410
MARK HARRIS Find Your Wings INO/ 70% 403 388 394 426
TODD AGNEW My Jesus (SRE/Ardent] 83% 397 393 402 396
NEWSBOYS | Am Free finpop/ 9%% 396 396 3.96 397
BIG DADDY WEAVE Just The Way... FerventCurlyWamer Bros)  100% 385 411 382 391
NICHOLE NORDEMAN What If (Sparrow/EM! CMG) 94% 393 397 388 392
BARLOWGIRL | Need You To... (Fervent/CurtyWarner Bros.) 77% 387 405 3N 385
MICHAEL W. SMITH Al In The Serve (Reunion/PLG) 82% 380 377 374 1390
PHILLIPS, CRAIG & DEAN Because I'm Forgiven (IN0/ 67% 376 367 366 394
NATALIE GRANT What Are You Waiting For (Curd/ 87% 371 377 369 1367
Total sample size is 2,514 respondents. Tolsl average lavorablifty estimates ar;ased onascale of 1-5. (1=dislike very much, 5 = /ike- [
very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of
participants on the the internet only. Rate TheMusic is a registered trademark of RateTheMusic.com. The RTM system, is availabie for
locai radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere

\ Aadio Networks. W,

[ CHRISTIAN AC TOP 3b INDICATOR )

WK WL ARTIST TITLE LABEL(S) W s e sTanons
1 o C. TOMLIN How Great... (Sixsteps/Sparrow/EM! CMG) 1077 +56 12 35/2
3 o AARON SHUST My Savior My God /Brash/ 983 +92 8 3512
2 0 CASTING... Praise... (Beach Street/Reunion/PLG) 975 +82 7 343
5 o M. WEST Only Grace (Universal South/EMI CMG/ 881 +58 20 3213
4 5 NATALIE GRANT What Are You Waiting For (Curt) 815 -20 12 3012
6 e BARLOWGIRL | Need You... fFervent/CurtyWarner Bros.J188  +163 8 3013
7 0 NEWSBOYS | Am Free flnpop/ 744 +11 9 28/4
13 o WATERMARK Light Of The World (Rocketown/ 632 +141 8 213
25 0 MERCYME So Long Seif IN0/ 586  +283 2 3217
12 @ C. UNDERWOOD Jesus, Take The Wheel (rista/PLG) 566 +68 8 193
9 Q AVALON Love Won't Leave You (Sparmow/EMI CMG/ 541 +17 13 2112
10 12 JEREMY CAMP This Man (BEC/Tooth & Nadll 503 -7 K] 1n
" 13 THIRD DAY Cry Out To Jesus (Essential/PLG) 461 -44 2] 151
16 @ NEWSONG Psaim 40 (Integrity Label Group) 443 +1 20 191
8 15 TREEG63 | Stand For You fingop/ 443 133 19 1710
24 @ SELAH W/M. CRITTENDEN Bless The Broken Road Curt/ 430  +125 3 184
14 17 OVERFLOW Forever (Essential/PLG) 410 -44 9 18/0
15 18 PHILLIPS, CRAIG & DEAN Because I'm Forgiven N0/ 402 43 9 19/0
21 @ PAUL COLMAN Holding Onto You /lapap/ 379 +50 6 15)2
22 @ MICHAEL W. SMITH AllIn The Serve (Reunion/PLG) 315 +53 5 151
20 @ POCKET... Song To The King (MyrriyCurlyWarner Bros.) 369 +26 7 1712
19 @ JADON LAVIK Changing Happy (BEG/Tooth & Nad) 351 +7 7 16/0
23 @ CHRIS RICE When Did You Fall {In Love With Me) /N0) 337 +28 9 14)2
26 @ WARREN BARFIELD Saved [EssentiafPLG) 329 +63 3 16/2
17 25  4HIM Unity (We Stand) /¥0) 326 -85 12 151
29 @ 816G DADDY.... Without You (Fervent/CurlyWamer Bros.) 322 +80 2 19/4
18 27  JOHN DAVID WEBSTER Now (BHT/ 319 -66 12 1310
@ TODD AGNEW My Jesus (SRE/Ardent/ 301 +176 1 1713
28 @ CAEDMON'S CALL Great And Mighty (EssentialPLG) 273 +18 2 11j0
[Betat> @ AFTERS Afl That| Am (Simple/ING) 255 +81 1 14)2
37 AC reporters. Songs ranked by totat plays for the airplay week of Sunday 3/19 - Saturday 3/25.
© 2006 Radio & Records
NEW & ACTIVE
Z0EGIRL Unchangeable (Sparrow/EMI CMG/ SWITCHFOOT We Are One Tonight (Spavrow/EM! CMG)
Totat Plays: 269, Total Stations: 11, Adds: 2 Total Plays: 233, Total Stations: 10, Adds: 2
B. NORMAN fR. MULLINS Sometimes By Step (Reunon/PLG/ SONICFLOOD You Are /N0
Total Plays: 250, Total Stations: 15, Adds: 4 Total Plays: 230, Total Statiens: 8, Adds: 1
MARK HARRIS Find Your Wings (/A0/ BROTHER'S KEEPER He Took... (Training Union/Ardent)
Total Plays: 242, Total Stations: 13, Adds: 4 Total Plays: 213, Total Stations: 12, Adds: 3
BUILDING 429 Fearless (Word/CurlyWamer Bros.) JOSH BATES King Of Glory (Beach Street/Reuvon/PLG)
Total Plays: 236, Total Stations: 11, Adds: 0 Total Plays: 207, Total Statiens: 12, Adds: 1
SHAWN MCOONALD Free (Spaow/EMI CMG/ ANA LAURA Water (Reunion/PLG)
Cotal Plays: 233, Total Stations: 12, Adds: 4 Total Plays: 206, Total Stations: 10, Adds: 2

GINNY LOVES CHICKEN Ginny Owens performed during a weekly morning devotional for
staff at the Chick-fil-A corporate headquarters in Atlanta. Pictured (I-r) are Chick-fil-A President and
€00 Dan T. Cathy, Owens and Chick-fil-A Sr. VP and Dwarf House President Donald M. Cathy
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WELCOMES YOU TO GMA 2006

POINTOF GRACE ~ MARKSCHULTZ _GROUP ! CREW AMY GRANT BARLOWGIRL WICOLE C_MULLEN _ BUILDING 429

JACI VELASQUEZ }NHABITED STELLAR KART KAREN CLARK SHEARD

RACHEEL LAMPA JACKSON WATERS

W . I <
RANDY TRAVIS BY THE TREE YOLANDA ADAMS RUB&E&TFBMI'\&GEAO%PH DAVID PHELPS SALVADOR SHONLOCK
N

A FAMILY OF LABELS

Don’t Miss the Word Label Group GMA Showcase
7P Tuesday Night - April 4th at Rocketown - Nashville, TN

©2006 Word Entertainment LLC. A Wasner/Curb Company.
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When syndicated radio
host, author and soon-
to-be TV host Dave
Ramsey spoke at the
R&R Christian Summit
in Nashville last
December, he inspired
us with his formula for
unstoppable momentum: focused
intensity over time, multiplied by God.
One can apply the theorem to whatever
area of the Christian music industry he
or she works in.

“Kevin Peterson

In this year’s Christian special we’ll hear from Christian ra-
dio programmers who are behind the unstoppable momentum
at their stations; from listeners actoss the country, who tell us
what makes Christian radio so special for them; from label ex-
ecutives who’ve had a hand in the momentum of their labels
and artists; and from an artist who’s experienced incredible mo-
mentum in the past couple of years, Chrs Tomlin.

Christian radio’s unstoppable momentum has come from
that focused intensity Ramsey talked about sustained over a
period of time (usually years) and definitely multiplied by. God.
Christian radio continues to grow not only in ratings and rev-
enue, but also in the number of new Christian music stations
signing on. Below, we talk to a few of the people behind these
stations about their success.

Making A Difference

If you've ever met KSBJ/Houston VP Jon Hull, you know
he is passionate about Christian radio. In the years that he and
President Tim McDermott have been together at KSBJ, they’ve
built tremendous momentum in the market.

What makes KSBJ a great radio station? Hull says, “In the
final analysts, if you were to ask our listeners why they choose
KSBJ over a much more highly funded, much more aggressive

=
&
[ %
S

(17 I

TR T

Christian Radio Continues To Grow

mainstream radio station across town, they would say, Because
it makes a difference in my life”

“Everyone who wotks here, both behind the scenes and in
front of the microphone, gets what it is that matters to listen-
ers. They understand that, at the end of the day, what people
are going to remember is the impact you had on their life that
day.

“You can’t discount any of the tools that you need in radio.
I believe in research, I believe in jingles, I believe in music test-
ing, I believe in having a great programming philosophy, and I
believe in having an incredible strategy. But if you don’t also
add to that the fact that you’re doing what God has uniquely
gifted and purposed you to do, you’re not going to hit the mark.
You'll fall short.”

Part Of The Community

WPOZ (Z88.3)/Orlando has enjoyed ratings success for
quite 2 while now, even climbing to No. 1 in the market 25-54
in the summer of 2004. It’s consistently in the top three in the
market with its target demographic of women 25-54.

What has Z88.3 done to build that kind of momentum?
PD Dean O’Neal says, “Christian stations have a tendency to
live in their own little worlds and are often out of touch with

r-their community. With a servant’s
{ heart, we have tried to become a
valuable part of the community.

“We became the EAS LP-1
station for the eight counties that
make up the Orlando/Daytona
Beach/Melbourne EAS area. As
such, we are the clearinghouse for
emergency information, from se-
vere weather warnings to Amber
Alerts.

“During hurricane season we
are the station to turn to for hurricane mformation before, dut-
ing and after the storm. Not the Christian station to turn to, the
station to turn to. :

“7.88.3 partners with organizations such as Florida Hospi-
tal, Get Healthy Florida and Florida’s blood centers to be a part

Dean O’Neal

WWW americanradiohistorv . com

........

of things that reach into the community in ways that we might
not be able to do alone. When you have a positive impact on
your community, you develop momentum.”

continues to build momentum
while building new radio stations
around the country. In 2003 it
adopted a four-year vision called
Vision 20:1 that states, “Trusting
God, we will partner together to
expand our outreach to 20 mil-
i lion people by 2007, resulting in
a daily Christ-centered impact in
" the lives of 1 million youth and
young adults.”

On the air, the product has continued to evolve over the past
couple of years. WAY-FM Network PD Dave Senes believes that’s
part of the company’s momentum building, saying, “This sounds
I simple, but it’s the truth: We have
gotten the right people on our
bus. It all starts with that. The
people here now are the reason
WAY-FM has grown so much and
continues to grow.

“At WAY-FM we’re committed
to doing the right things even
when it means changing course or
giving up a long-held tradition

_? The WAY-FM Media Group

—

Jon Hull

4

Dave Senes

the migdst of a pretty extensive
tesearch project to find out just how much we stll don’t know
about impacting youth and young adults through media.”

Vision And Purpose
Two guys who have contributed to the momentum of many
successful Christian music stations are Alan Mason and John
Frost, who have teamed to form Goodratings Strategic Ser-

vices. Their client list includes some of the fastest-growing =

Christian stations in the countty. :
Continued on Page 64
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Continued from Page 63

What do they tell their stations that wotks so well? “The sta-
tions have made a serious effort to connect with the listeners at
an emotional level,” says Mason. “We’re working on becoming
more than just another music soutce for people. We want to be
part of their lives.”

Frost says, “The first thing I try to do is understand the
organization’s vision and purpose. Sometimes they are not clear
on that, and together we go through a strategic planning process
to determine what the top of the mountain looks like to them.

“I've found that I'm often in a position of teaching stations
how the medium of radio works. If management or ownership
has the background of a ministry, a denomination or an institute
of higher education, they may not be experienced in what radio
a5 2 medium does well, such as reaching large numbers of people
with the tools of art and science.

“Stations then put together the building blocks to achieve
specific, measurable goals. It begins with playing music the audi-

“If you were to ask our listeners
why they choose KSBJ over a
much more highly funded, much
more aggressive mainstream radio
station across town, they would
" say, ‘Because it makes a

difference in my life.”
Jon Hull

ences loves, then developing content and personalities that are
relevant and interesting, then imaging the station in ways that
resonate emotionally to its fans while building communication
bridges to those the station is trying to reach.

“In order to grow, a station must understand the difference
between the audience it has and the audience it wants to have.”

Staying Focused

P ey

~7 builder we've seen in practice
"1 at WMIT is actually a process
{ instead of a specific act,” says
GM Jim Kirkland.
! “We weigh daily whether
we’te doing the right things to
i successfully engage the culture
' for Christ. We ask ourselves
| before making every program-
ming or promotional decision if
what we’re doing or planning
to do will add value to lives and
be an encouragement in the context of our listener’s life.
“106.9 The Light is blessed with a passionate team that
holds one another accountable when it comes to whether

John Frost

i
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and feel is DOA. Ministties that own and operate stations need
to find people who understand this and then get out of the way.

“Tragically, there are still a lot of resources going to waste
because of personal agendas ot

what we do each day has ‘in the world’ relevance and adds
value to lives. As a reminder to all, our PD, Carol Davis, has
placed in every studio a placard simply asking ‘Have you done
your best?’

“May I add that we also pray a lot. The credit for 106.9
The Light’s success is all God’s. His grace allows us to be a
conduit of His plan, and we know that all we achieve de-
pends on Him. But we’ll keep working hard, as if every-
thing depends on us.”

The ‘Me Community’

If your station doesn’t have unstoppable momentum vyet,
hopefully the advice of the programmers above will help. If-
you do have some momentum built up, how do you keep it?
Valentine says, “The future of Christian radio depends on
whether the people listening to 4 =
the station feel that it’s engag-
ing them at every level and rep-
resents the community that they
feel they are a part of.

“This means having the |
right music, imaging and per-
sonalities and providing a sense
of personal availability. People
want their ever-more-personal-

non-strategic ideas couched as

‘ministry initiatives’ that keep

Christian radio on the fringes. ]

“Additionally, we’d all do well !

to realize how much we still dont |
know about our audience and how
many people would tune in if we'd
only stop or start to — fill in the
blank. It’s not as easy as just copy-

" ing mainstream radio’s sound or

Mike Novak

programming tactics. If it were,
then we’d all have five-shares.

“People come to Christian radio for very distinct reasons,
and it’s more than just another cool-sounding song or hot imag-
ing. Beyond the songs, I believe our future lies in finding and
really valuing people who can communicate effecdvely and then
letting them run. Who are you putting on the air?”

Novak says, “Don’t be afraid to try something. Mainstream
radio has its issues. However, creating momentum, growing hori-
zontally — as well as vertically — and reaching people’s heads
and hearts are areas where it does very well. Why not take the
things it does on a far mote consistent basis than we do and

One of the stattons Mason consults is KCMS/Seattle, where
PD Scott Valentine credits his staff for the momentum they’ve

built, saying, “We have one of the -
best promotional directors in the
nation in Mike Tedesco. He is ex- |
cellent at discovering ways to touch
#the community. Whether it’s re-
motes, Spirit Concerts or breakfast
at a local charity, no one goes away
asking, “What station was that?’

“I've also worked to create a
buy-in with the people who listen
to KCMS the most, the Spirit Lis-
tener Advisory Board, by keeping
them filled in on how their minis-
try is making a difference, i.e., how many people were saved last

Alan Mason

month.

“High-touch promotional effort is most effective when it’s
built on a carefully researched platform of the right music, imag-
ing and talent.”

The K-LOVE network has unstoppable momentum, both in
stations (with over 200 across America) and in ratings. In the fall
2005 Arbitrons, the K-LOVE stations in Denvet, Oklahoma City
and Wichita finished in the top five in their target demo of women
25-54, and the Midland-Odessa, TX station was No. 1.

When asked what has contributed to that momentum, EMF
Broadcasting VP Mike Novak says, “We have done a good job
of developing and communicating our mission and vision.

“If you stay focused on your core competency — music and
personality-based ministry formats — momentum will happen.
And, like anything else, once it starts to move, inertia kicks in
and, with God’s grace, you keep moving forward.”

Engage The Culture

Inspo WMIT (106.9 The Light )/Asheville, NC is another
station with unstoppable momentum. How has it created that
with a format that some were ready to give up on? “A momentum-
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1zed choices to include what I'll
call ‘me communities,” whether
it’s the coffee shop, church or radio station.

“Stations that can achieve that status will continue to win
listeners regardless of the music-delivery system the listener
uses. Effective ministry has always gone to the culture, into
the ‘me community,” and discovered the needs and minis-
tered to earn an opportunity to share the Good News.”

Frost says, “It all comes down to stewardship. What are
we going to do with what God has given us? It saddens me
when [ see stations come year after year to GMA to learn
how to make their stations more effective then go home and
fail to implement what they’ve learned.

“I often hear ‘ministry’ used as an excuse to put some-
thing on the air that is poorly produced or that isn’t relevant
or interesting, but seldom do 1 hear ‘ministry’ as a serious

adapt them to Christian radio?”

Tremendous Potential

Kitkland says, “John Wooden, pethaps the greatest baskei-
ball coach evet, preached to his players “Watch the game, not the
scoreboard.” To be victorious in our game, stations must follow
the listener, not the industry or a college board or a denomina-
tion.

“Follow the listener. If we do right by Brenda and Becky and
stay true to the mission that God has called our individual sta-
tions to, the end results will almost certainly be to our liking”

O’Neal offers this on how to maintain momentum: “The
more we become part of the fabric of our communities, the

Scott Valentine

better the reach we will have into those communities for
Christ. Christan radio needs to make sure that it is not just
seen and heard, but also felt in a positive way by the commu-
nity it serves.”

—= charge for the station’s highest
!z and best use to reach people
. 11 for Christ and impact a com-
|| munity for good.
i “The reason for that is
|4 simple: Creating great radio is
| hard work. It requires learning
how the medium of radio
works; understanding the
tastes, interests and values of
your listeners; and having the
discipline to focus only on

“Christian stations have a
tendency to live in their own
little worlds and are often out

of touch with their communilty.
With a servant’s heart, we have
tried to become a valuable part
of the community.”
Dean O’Neal

Jim Kirkland

what your station does best.

“Creating great Christian radio involves a revolutionary
paradigm shift — from that of serving those inside the ra-
dio station to serving your listeners and your community.”

Personal Agendas

Senes has this advice: “In a postmodern society, Chris-
tian radio needs to realize that the old method of projecting
Christianity into the culture and telling people what to think

Mason wraps it up, saying, “We need to continue to drill down
in the secker segment of Christians. Our research is showing
that we’ve just begun the process of reaching true seekers, so
there’s tremendous potential to do God’s wotk in the future.”

wWww americanhradiohistorv com
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Chris Tomlin

Has Arrived

He answered the call and found success

Chris Tomlin definitely has unstoppable
momentum when it comes to reaching
people for Christ. His songs are sung in
churches all over the world every
Sunday morning and played with great
frequency on radio stations across
America — so much so that he set a
record for having three songs on the
chart at one time and having two songs
in the top 10 at the same time.

His Arriving album was recendy certified gold, and he and
his band have already started working on the next one. Tomlin
plays a major role in the annual Passion conferences, sells out
concetts across the country and has even helped start a church
in Austin. I recently caught up with him to see how he’s han-
dling all this activity.

An Early Calling

It came as no surprise to hear Tomlin say that he felt a call-
ing eatly in his life. “As a young kid, | started getting a sense
that God had a call on my life,” he said. “I really didn’t know
what it was, honestly. I just felt that God was calling me for
something.

“When I was around 13 years old 1 said, ‘God, whatever
you want for the rest of my life, use me, take me, whatever you
want. I just want to be yours’ I never prayed to be a songwriter
or a musician. That wasn’t really in my thoughts.

“When I got out of high school, though, 1 realized that
God was opening doors and giving me a gift to connect with
people and to write songs. I started playing guitar when 1 was
about 9 years old, and I started playing piano when I got to
high school.”

1 suggested that, after feeling that calling so early in life, it
must be very inspiring for Tomlin to have his music played in
so many churches and on so many radio stations. “It’s incred-

l “As a young kid, | started getting

a sense that God had a call on
my life. I really didn’t know
what it was, honestly.
| just felt that God was
calling me for something.”

ibly humbling,” he replied. “I continue to be amazed at what
God has done with that.

“It seems that wherever we stop, wherever we play, people
tell us about how God is using one of my songs in their church.
I get excited about that because that’s exactly why I wrote the
songs in the first place. I want the songs to be sung in churches.
We pray before we do a record that God will take the songs and
spread them all over the wotld and spread them in the churches.

“It’s an answer to that prayer every time I hear people actu-
ally singing the songs in church. It means so much to me be-
cause I know at that point the song has gone way beyond me.
My friend Louie Giglio taught me a long dme ago that these
are God’s songs and he does with them as he pleases.”
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The Birth Of Passion

Louie Giglio is the founder of the Passion conferences
and Sixstep Records, home to Tomlin, The David Crowder
Band, Matt Redman, Charlie Hall and the Passion CDs. 1
wondered how Tomlin and Giglio got together. “It was a
complete God moment,” Tomlin said.

“I'was in college at Texas A&M, and Louie was at Baylor
University, teaching a Bible study called ‘Choice.’ I was asked
to play at a Fellowship of Christian Athletes night at Baylor,
and Louie was asked to speak. I was trying to find myself
and who 1 was and what 1 was doing, and I was a pretty

never had another song on the radio and no one knew who 1
was, I'd still be doing it, because I was doing it long before 1
even had a CD. I was traveling and playing and leading wor-
ship. The calling of God has come first.”

In addition to hit songs, Tomlin has also written a book.
“It’s called The Way I Was Made” he said. “1 wanted to write
something to help many different people. I wanted to cover a
lot of topics, and 1 wanted to make it really personal. It’s a
book of stories —— some funny, some serious — about how
God has wired me and used me.

“For people who think this happened overnight, I wanted

dorky guy, I guess. e

“I don’t remember much about the night, |
but I do remember that I was excited to meet
Louie because I had heard a lot about him |
and I really respected him. After that night
he said he saw something in me, that God
had really given me a gift.

“That summer we were asked to do a
couple of things together, some youth
camps. It wasn’t anything we put together, it
was other people putting us together. God
began to form a friendship between us. We
became really close friends very fast, and we
started doing a lot of things together.

“We started writing songs together. That was a little over
10 years ago now, before the Passion conferences existed.”

I asked when Passion came into the picture, and Tomlin
said, “Louie moved back to Atlanta, and God gave him a
vision for this movement of Passion nationwide, and even
globally, for college students. He was putting together friends
to help, and he asked me if 1 wanted to be a part of it.

“I was a community leader, kind of a small-group leader
in the beginning, when Passion started, so I've been a part
of it since the start, in different roles over the years. Now
have a bigger leadership role, as far as the general sessions.

“I love every part of passion and how it works. You
may see only a few people on the stage, but there are a
number of people who are leading in different areas all
throughout the event. I've been a part of all those different
stages, and it’s been great.”

A Humble Man

‘Tomlin has had major chart success over the past year,
leads the pack in nominations for this year’s GMA Music
Awards, has a gold record for selling over half a million
units of Arriving and is part of the success of the Passion
conference and CDs.

It would be easy for an artist to let all this go to his head
and take some of the credit, but Tomlin remains humble,
saying, “I think it’s very nice. I appreciate it a lot, I really
do, but I'm not going to change the way I do things or who
Iam.

“I don’t judge that as success, and I don’t think God
judges that as success in his kingdom. There’s nothing wrong
with it either though. I’'m not a cynic about it. It’s a great
way to appreciate what someone has done and encourage
someone who’s trying to do his best for God. It lets me
know that maybe I’'m on target in doing some things that
are affecting people and doing what God has given me a
gift to do.

“I didn’t start out doing this to win awards ot to try to
sell a lot of CDs. Honestly, if 1 never sold another CD,

PRRSRpR e batqipaliesiil

= let them know where I come from and tell some
. ' of the hilarious stories that happened to me along
the way, as | was discovering how to lead worship
and discovering how to write songs. It’s very en-
couraging. After people read it they’re going to
think, “‘Wow, if God can use that guy, I’'m on the
right page.”
An Indescribable Tour

The Indescribable Tour just wrapped up, and
I asked Tomlin to try to describe a typical night

& e
s — on the road. “It was an incredible tour,” he said.
Chris Tomlin

“It was an honor to be part of it with my friends.
Matt Redman and Louie Giglio are part of it.

“What Iloved about the tour was that it was built on friend-
ship, it wasn’t a marketing idea. That’s unique in itself. ‘There
was no headliner or anything like that. All three of us kind of
flowed in and out throughout the night for one purpose.

“I always pray that people will be in awe of the greatness
of God and the grace of God throughout the night. Those
two things are what I pray that people will grab hold of every
night.”

Asif there wasn’t enough going on with Tomlin right now,
he has plans for the future. “We’re working on a new CD this
spring, in April and May,” he said. “It will probably be released
in September, and we’ll go out on our second tour. We're really
looking forward to that.

“I'm also looking forward to putting everything I've got
into this next CD. I felt like God blessed Arriving. It was so
special. It’s something I'll be proud of 10 years from now, and
I want the same thing for the next CD.

RIS

“It seems that wherever we stop,
wherever we play, people tell us
about how God is using one of
my songs in their church. | get
excited about that because that’s
exactly why | wrote the songs in

the first place.” f
NP i

“I don’t want to just put a CD out. I don’t ever want to do
that. I don’t want to just put one out because I need to. I want
it to be the right songs, and we’re still working on that.”

I asked if he could give us a preview, and Tomlin said, “You’ll
be able to hear some sneak previews on April 4, because the
new Passion record comes out that we did in Nashville, and I
have a few of my new songs on there.” '
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TroyResearch polls thousands

One of the reasons successful Christian
music stations have developed
unstoppable momentum in their
markets is because they’ve asked their
listeners what’s important to them, then
delivered what those listeners want.

Since not all stations have access to research, TroyResearch agreed to
conduct a national research study specifically for Christian AC and Inspo
stations before the R&*R Christian Summit and revealed the results dur-
ing the gathering. For those of you who missed the summit, TroyResearch
bas provided the results for this week’s Christian special.

Because Contemporary Christian Radio has shown signifi-
cant growth in the last five years, TroyResearch set out to field

ers said something other than Christian radio. The top for-
mats Christian radio had pulled from are Country, CHR
and Classic Rock.

3. Christian radio is very important in listeners’ lives.
When asked “How important is Christian radio to you?”
listeners were unequivocal: Ninety-six percent said very
tmportant.

4, Christian stations are much better than secular
stations. Over three-quarters of Christian radio listen-
ers say that their Christian station is somewhat or much
better than the secular stations they also hear in their
market.

5. Christian stations are right on with age target-
ing. When asked whether the Christian station they listen
to is targeted at people their age or some other age, the vast
majority of listeners said their station was targeted at people

a national study of the perceptions of loyal
listeners to Christian AC and Inspo radio in
the United States. More than 8,000 females
aged 25-54 completed the listeners’ survey.
We felt that it was important to compare
and contrast the responses of these core lis-
teners with the perceptions of Inspo and
Christian AC radio programmers, who cre-
ate the programming being studied. Twenty-

TroyResearch

their own age.

6. Christians found their station
through scanning or friends. Scanning
the dial was the No. 1 way that Chris-
tian radio listeners discovered their cut-
rent station, followed closely by a refer-
ral from a friend.

7. The balance of music vs. teach-
ing is just about right. When asked

nine Christian PDs (26 men, three women) completed the pro-
grammers’ survey.

What We Learned

Seventy-five percent of the listeners who completed this
survey were not listening to Christian radio five years ago. We
learned how they discovered Christian radio, what secular sta-
tions they came from, and why they switched.

Listeners revealed how important this format is in their lives
-and the lives of their families. They spoke out on the balance
of music and teaching that Christian radio gives them, and they
communicated how their favorite Christian station compares
to secular radio they listen to.

The survey provided many powerful and insightful verba-
tim comments on the topics studied. Those verbatims are avail-
able upon request.

We used most of the same questions from the listeners’
survey on the programmers’ survey. With regard to the im-
portance of the formatand the quality of Christian compared
to secular radio, the perceptions of the two respondent groups
varied significantly. The humility of the programmers may be
partially responsible for the differences.

We also learned there’s a major difference between a PD’s
most common work activities and what a PD perceives as the
most important activities that he or she should be engaged in.

In addition, this study reveals what factors influence a PD
to add a song to the playlist. And we asked PDs if anything is
preventing them from creating the best possible Christian sta-
tions. More than two-thirds indicated there is.

Key Listener Findings

1. Christian radio listeners do not listen exclusively to
Christian programming. The respondents in our survey men-
tioned Country, News/Talk, Classic Rock and AC as the types
of other stations they were most likely to listen to in a typical
week.

2. Three out of four of today’s listeners came from secu-
lar formats. When asked which type of radio format they pre-
ferred five years ago, three-quarters of today’s Christian listen-

whether they would change the balance of music vs. teach-
ing programs on their Christian radio station, the vast ma-
jority (71%) of listeners said their Christian station has a
good balance — nio changes necessary. Among those who
would want a change, most voted for more music and less
teaching,

8. Thirty-five percent would turn the radio off if
Christian radio disappeared. When asked what they
would switch to if their Christian radio options disappeared,
more than one-third of respondents said they would not
switch to any other station, preferring no radio at all to the
available secular options. For those who would switch back
to a secular format, Country, AC and Classic Rock would
be their top choices.

9. Listeners would not go back to where they came
from. By comparing the results of where today’s Chris-

pieow T
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; Program directors said they
would play more music and
air fewer teaching programs

if they could. i
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tian listeners came from (Key Finding No. 2, above) and
where they would go if their Christian options disappeared
(Key Finding No. 8, above), we can see that their experi-
ence with Christian radio has affected their choice of secu-
lar formats.

Most notably, Christian listeners would now be more
interested in Gospel, Classical and News/Talk and less in-
terested in all other formats (with CHR and Alternative
being most affected).

Key PD Findings
1. Christian PDs are experienced radio veterans.
Ninety percent of the PDs we talked to had more than 10

www americanradiohistorv com

years” experience in radio (45% had over 20 years of experi-
ence), and 59% had been a PD for more than 10 years.

2, PDs don’t think their station is as important as lis-
teners do. While all PDs we talked to said they thought their
station was somewhat or very important to their listeners, only

— S

Scanning the dial was the
No. 1 way that Christian radio
listeners discovered
their current station.

KT

|
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52% of PDs said their station was very important to their lis-
teners. By comparison, 96% of listeners said their Christian
station was very important (see Key Listener Finding No. 3,
above).

3. PDs don’t think their station is as good as their lis-
teners do. When asked how good their station was compared
to the secular competition in their market, PDs gave them-
selves lower marks than their listeners did. In fact, only 38%
of PDs said their station was somewhat or much better than
the competition, while 76% of listeners said it was (see Key
Listener Finding No. 4, above).

4. PDs would play a little more music if they could.
Program directors said they would play more music and air
fewer teaching programs if they could. Just under half of the
PDs in our survey indicated they would adjust the balance of
their station’s programming to include more music, and no PDs
said they would play less music.

5. What influences a PD to add a song? Sound and lyr-
ics, artist lifestyle and history, and research scores were the most
commonly mentioned factors when we asked PDs what would
influence them to add a song to the station.

6. Administrative work is the most common PD duty.
Administrative tasks were the most commonly mentioned items
when PDs listed the duties they perform at their station. Over
three-quarters of the PDs mentioned administrative duties,
which was more than 14 percentage points higher than music,
the second choice.

7. Music is the most important PD duty. When we asked
PDs which of their duties were most important in terms of
building the size of their audience, administrative duties (the
most common duty they perform) was the least mentioned.
Music was far and away the most important duty for the PDs
in our survey, with 86% choosing it.

8. PDs spend too much time on administrative du-
ties. Combining the results of the most common duties with
the most important duties provides an insightful view into
the life of the PD of a Christian station. The most glaring

result is the imbalance between the effort put into adminis-
trative duties vs. their perceived value in bringing new listen-
ers to the station.

9. What’s holding PDs back from greater success? More
than two-thirds of the PDs indicated that there were batriers
holding them back from making their station the best it could
be. When asked what those barriers were, two items were men-
tioned most: lack of money and challenges with leadership,
management ot ownership.

For more information on this study, contact Jonathan Little at
TroyResearch at 740-549-9700.
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Strong, And Getting

Stronger

Labels continue to grow

Earlier in this special we heard from
radio PDs about the growth and
momentum of their stations and
formats. Much of that energy comes
from having the right music to play.
The artists and labels that produce,
distribute and market that music are
experiencing momentum of their own.
In this column we’ll hear from some of
the promotion and marketing people
who are making it happen.

Sparrow Records has been a leading label for years, since
before individual labels were combined into big groups. Now,
as part of the larger EMI Christian Music Group, Sparrow
has had back-to-back years at the top of the label-share pile.

With Sparrow, Forefront, Credential and the marketing
support it provides the quickly growing Sixstep Records and
the Vineyard Music Group labels, EMI CMG is on a roll.

“In the history of our world there
has never been another time
when music has had such
a dramatic impact on people’s
lives, and if we recognize that and
are focused on it,
lives will be changed.”

John Butler

What has contributed to the group’s success? EMI CMG VP/
National Promotion Grant Hubbard says, “We’ve worked ex-
tremely hard in partnership with our A&R team to make sure
we have songs that will work for our radio formats at the
beginning of the recording process.
“As a team, we set measurable goals at the beginning of a
roject and then drive those goals through to completion.
T Make the calls and deliver
| what you promise, and radio
will support hits. All of this
equals continuous momen-
tum.”

INO Records VP Dan
| Michaels and his staff have
|| built their company from the
' ground up, seeking new art-
I, | sts and new partners and cre-

Grant Hubbard ating the Simple Records and

SRE Recordings imprints.
Michaels says, “We seek out talented artists and label part-
ners that already have momenturn happening in their space,
then add our team, experience and tools to what they have
going on and attempt to increase the momentum and pro-
vide more upportunities.”
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Measured Progress

Provident Label Group consists of Reunion Records and
its Beach Street Records imprint, along with Essential
Records, Brentwood Records and the Praise Hymn Music
Group. VP/National Promotion Mark Giles has only been

-~ in the building since the begin-
ning of the year, having come
from Integrity, but he under-

. e 1 stands what has helped build
¥

momentum for PLG.

“I liken it to a car that is
| out of gas on the side of the
| road,” he says. “One person is
| pushing with all his might, one
| hand on the steering wheel and
" one hand on the window

frame, trying to get the car roll-
ing toward the gas station. He’s not getting far. As it inches
along, a fellow driver stops and lends his back to the effort.
Then a third and a fourth driver put their hands on the trunk
and push.

“Suddenly, the car that seemed just moments ago to weigh
a million pounds is rolling down the street with ease, and the
car owner can often be found sitting in the car, steering it to
the gas pump.

“What made the difference? Measured progress and the
belief that the car could get rolling, stay rolling and end up at
the gas pump. Left alone, the car owner would probably have
pushed until his strength gave out, then sat down or walked
to the gas station to find a gas can.

“Provident Label Group has a fantastic team of people
— artists, leaders, managers, promoters — people with vi-
sion, workers who believe in the cause. This team of indi-
viduals has led to enormous growth and progress in the past
and the present.

“From top to bottom, our team is unified in the strong
belief that we do the right things for the right reasons with
passion. And we align with artists who share that inner fire.
It’s that commitment that helps to guide us each day as we
push toward the goal before us.”

Radio Is Key

The Word Label Group has gone through several changes
over the past 18 months, including the addition of Fervent
Records and the resurrection of Myrrh Records, and it is

Dan Michaels

“I feel that our CCM
community has to embrace a
variety of different artists and

musical styles to continue to gain
momentum.”

Derek Jones

now rebuilding its momentum. New VP/National Promo-
tion Derek Jones says, “Our group has been able to truly
focus on the task at hand, and we have the right team in
place at Word to dig in and get the work done — and have a
great time doing it.

wwWwW americanradiohistorvy com

“The Word Label Group has been experiencing a renais-
sance. The focus is on making great Christian music, devel-
oping new artists, supporting and growing existing artists and
working to find the synergies between the different facets of
the marketing department.

“Radio has been a key factor in this, and we have been
blessed to have some awesome songs for radio and are so

“We need to continue to find
artists, music and lyrics that fill
the music need for our
consumers — not what we think
they should have,
but what they really want
to listen to.”

Mark Campbell

thankful to have the support of our radio friends. They are
our partners in building momentum.”

Curb Records is having great success with artists like
Natalie Grant, Selah and Plumb. VP/Promotion John Butler
says, “Were focused on three things at Curb: music, music
and music.

“We’re getting the music right before it hits promotion’s,
marketing’s, press’ and retail’s plates. We’re listening to radio,
taking that feedback to A&R and putting the right packag
together, and the results are e ey
speaking for themselves. Did
I'mention thatit’s all about get-
ting the music right?”

When it comes to provid- |
ing music for Christian Rock |
and CHR stations, BEC/
Tooth & Nail have had incred-
ible success in the past year. In
fact, multiformat artist Jeremy
Camp had the most-played
song of 2005 at Christian AC
and Christdan CHR.

Director/National Promotion Allison Stipe looks back-
ward to explain the labels momentum, saying, “With a rich
10-year history to draw from, the T&N staff has been in-
spired by an improved mission statement and a renewed vi-
sion for reaching Christians and non-Christians alike.

“For the past few years we have been focused on devel-
oping a diverse roster of talented artists with a wide specs
trum of appeal. We have been committed to quality artistry
and creating new opportunities for our acts, whether that’s
through the Internet, film, radio, television or touring”

A Change Of Strategy

The other major player in the Christian rock arena is Flicker
Records. While Flicker may be a smaller label with fewer art-
ists, it is making an impact on the youth. Director/Promotion
AJ Strout chalks that up to the label’s artists, saying, “A lot of

bl W
[

S L

Mark Giles

Continued on Page 72
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» Billboard Magazine's 2005
"Faces To Watch” for the CCM industry

® Performing at Cornerstone,
Rock The Universe,
AtlantaFest and Soulfest 2006

wwrwDetour180.con e "You Are Holy”
mezciing AC and CHE now
e Debut album, "Free From Ordinary”
» First single streets July 25th
going for adds June / July « Performing at AtizntzFest
and Soulfest 2006

e News album streets Sept 26th

® First single, "Love Found Me®
invades CHR and ROCK April 21st « Performing over 150 dates this year

¢ Self- Titled Debut streets June 27th
www SlantedRecords com

MOMENTUM

. an essential element in successful radio.
. an ongoing forward motion toward your goal.

TroyResearch

What’s So Great Ef
Got MOMENTUM? About
We'll help you keep it gaing.
?

Christian Radio?

TroyResearch

Want MOMENTUM?
We'll help you find it and put it to work.

MOMENTUM through Research - Perceptual Studies, Focus Groups, Music Research

Contact TroyResearch and be sure to request a copy of "What's So Great About Christian Radio2"

Jonathan Little, VP Sales (740)549-9700 x61 email: jlittle@troyresearch.com An Inc.s o Company
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Continued from Page 70

. it has to do with the fact that our artists have worked really
hatd to interact with radio.

“Whether it is breaking a new artist or working a new Pil-

lar album, our artists have allowed me to set up interviews

with as many radio outlets as have requested time with them.

“We at Flicker have changed our
way of marketing because today’s
young generation is all about rock

music. We are trying to meet
them where they are, and they
are online.”
o AJ Strout

I have tried to superserve radio as much as I can with the
budgets that we have. I have always strived to let radio know
that our artists are accessible to them.

“The artists have done their part by turning in some great
songs, and the music that is coming from Flicker this summer
and fall is going to keep our momentum going”

Integrity Label Group has changed its strategy for success
recently. Sr. VP/Marketing Mark Campbell says, “We have

- released fewer singles, and that has allowed us to put much
more focus, energy and time into the ones that we have sent
i —— e OUL.
: “We do lots of different
types of albums, and there are
many ways to work with radio
besides trying to chart a song
| from everyone. The result was
that 2005 was our best year on
- the charts in the history of the
| label.”

. The Next Step

y AJ Strout ' What do these label profes-
v sionals think they have to do
next in order to maintain their momentum? Hubbard says,
" “Continue to build on hit songs that consumers have identi-

fied as hits.

’ “There must be continuous discussions with radio and re-
tail through record companies to make sure the hits are on
the end caps and are played in-store. That sounds simple, but
# it takes focus and dedication from all involved.”

Campbell says, “We need to continue to find artists, music
and lyrics that fill the music need for our consumers — not
swhat we think they should have, but what they really want to
listen to0.”

;ﬁg%%é

3 “We need to find people to
- - partner with at the various levels
. ,'of our industry and prove to those
~ people day in and day out that
they can believe and trust us.”
Mark Giles

ik

12+ M}ffx Records | Nar%gsmoos = i

Jones says, “Our CCM
community has to embrace
avariety of different artists
and musical styles to con-
tinue to gain momentum.
We must be aware that the
people that listen to CCM
and enjoy our artists are
varied, and they like a vari-
ety of different styles.

“We also need to real-

John Butler ize that many people still
don’t know about our mu-
sic or don’t enjoy listening to it. In response to this, we
need to work to become more multifaceted and less ho-
mogenized. We tend to become focused on what one core
demographic likes and supports and to run with that.

“Our industry has struggled in recent years to break
new artists, and we nced to work to change that. The key
to this is going to be embracing different-sounding, dif-
ferent-looking, unique artists who make great music and
appeal to the core demographic and beyond.

“I am encouraged to sec A&R at labels signing and
developing new and unique artists. As a music community

“There must be continuous
discussions with radio and retail
through record companies to
make sure the hits are on the
end caps and are played in-
store.”
Grant Hubbard

we have to work hard to try something new and, hope-
fully, break open a whole new demographic that would
otherwise not listen to or buy CCM.

“It is time to broaden the appeal with variety and to
work to add new listeners and consumers and loyal fans.”

Be The Best

“Christian Rock radio has the most potential to grow,
but at the same time it is challenging to take the risk of start-
ing a full-time Rock radio station. Historically, the people
who support Christian radio financially are the Beckys of
the world, not high school ot college kids.

“T wouldn’t be surprised if
mainstream conglomerates like
Cumulus and Clear Channel tap
in to our marketplace and take
a chance on a full-time commer-
cial Christian Rock station.”

Get Fresh
Stipe says, “For-the Chris-
tan music community to keep

rowing, it’s essential that we
23 g

Michaels says, “Be the
best in your area of expertise.
Seek out and create opportu-
nities outside of what you
already have. Listen and re-
spond to what your cus-
tomet, listener and pattner
really wants. Stay on top of
technology and trends. Al-
ways shoot straight with ev-
eryone you work with.”

Strout says, “Our commu-
nity needs to be open-minded about rock music. If you
look at what labels are signing these days, it’s rock acts.
There are commefcially viable rock acts emerging from
the Christian scene that are selling a lot of records.

“We at Flicker have changed our way of marketing be-
cause today’s young generation is all about rock music. We
are trying to meet them where they are, and they are online.

“It is very challenging for me at radio, though, because
there aren’t many Christian Rock outlets. 1 really admire
everyone in the Christian Rock radio world because they
are working hard to make a difference.

Derek Jones

) &
: SR HE e g
oo}

VoW americanradiohist

o

embrace new quality artists,
fresh music and new music out-
lets like iTunes, MySpace.com, satellite radio and MTV2. As
the climate of music is ever-changing, I believe Christian art-
ists, with their unique perspective, can take advantage of new
opportunities and be given a greater platform to reach out
from.”

Giles says, “The key is communication among all facets of
the music community. Our industry is blessed with quality key
people in a host of different ]
leadership positions. Radio, re-
tail, label, artist, management,
publicity — the list goes on and
on. If we strive to communicate

Allison Stipe

effectively, we can find ways to
fuel one another’s vision.

“We also need to find people
to partner with at the various
levels of our industry and prove
to those people day in and day Mark Campbell
out that they can believe and "
trust us and that we will do what
we say and say what we do. Do what’s right for the right rea- %4
sons — that’s what will help us to win the battle and the war.”

“As the climate of music is ever-
changing, | believe Christian
artists, with their unique
perspective, can take advantage
of new opportunities and be given
a greater platform to reach out
from.”
Allison Stipe

pact on people’s lives, and if we recognize that and are fo-
cused on it, lives will be changed.” -
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the victory of Easter
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1 “Shawn Lewis is hands down the most talented guy
i 1 know. People can expect to be rocked by the music

d chall d I by a lyric that is not ised
“PRAYING FOR SUNNY DAYS™ =rtae. Tis t somethin totaly oigiat” - Mac Powel

CARL CARTEE
» "Unfailing” streets May 23rd

« “"Chasing After You"
going for adds at AC and CHR

« "Heaven~ going for adds at Inspo

« Leading worship at AtlantaFest and
Rock The Universe

WOD'NOINRDI LY I SHAdAH

GB5

« “Unbreakable Bond" DEBUT CD, LLFECIVER N STORES MAY STH:
streets April 25th | = :

HYFERSIC

GOING FOR AC/CHR ADDS NOW!

« "As Long As | Can Pray®
going for adds at Inspo

ANADARA
« Debut atbum releases Aug 29th

o First single raleases mid- summer

SCOTT RIGGAN

« Scott Riggan National Debut Album
streets July 25th

» First single going for adds late
spring

* The Turning's Loarming to Lose has been in my CD player and ln heavy rotatior skice l
the day § got it trom KT, In a word, these sengs are infectous. This recard dosen't
have just one or twe great tracks — {t is DEZP with hoaks, great production and aongs [

tht 3am be enjoyed on & number of differen levels. ' sonvincod that thie is 4 defining  #}]i A
L It T - | Gl foreire 10 SUryems qhtling & MF B = Mol W St _ 11 1A e d)

www.SpringHillWorship.com
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CHRISTIAN AC TOP 30

March 31, 2006 POWERED|:} §
Wk WEEK  ARTIST TITLE LABEL(S) POAS pLAYS AR STATIONS MED[ A B ASE
1 0 CHRIS TOMLIN How Great Is Qur God (Sixsteps/Sparrow/EMI CMG) 1165 +27 13 381
2 0 AARON SHUST My Savior My God (Brash/ 1088 +37 12 3
6 €@ CASTING CROWNS Praise You In This Storm (Beach Street/Reunion/PLG) 997 +86 8 3710 MOST ADDED’
3 4 MARK SCHULTZ | Am (Word/Curb/Warner Bros.) 976 -28 30 38/0
4 5 THIRD DAY Cry Out To Jesus (Essential/PLG/ 921 55 21 app | ATSTIME RS Aoos
) MERCYME So Long Self /V0/ 7
7 6 MATTHEW WEST Only Grace (Universal South/EMI CMG) 881 -10 18 35/0 BRIAN LITTRELL Welcame Home (eurion/PLG) 5
8 0 CARRIE UNDERWOOD Jesus, Take The Wheel (Arista/PLG) 847 +3 12 30/0 WATERMARK Light Of The World (Rocketown) 3
5 8 JEREMY CAMP This Man (BEC/Tooth & Nail) 808 -135 29 38/0 SELAH W/MELODIE CRITTENDEN Bless The Broken Road (Curly 3
9 9 NATALIE GRANT What Are You Waiting For (Curb) 627 -54 16 30/1 BEBO NORMAN f/RICH MULLINS Sometimes By Step (Reumion/PLG) 2
10 10 NEWSONG Psalm 40 integrity Label Group) 619 30 17 28/0 | MARKHARRIS Find Your Wings (IV0) 2
m MERCYME So Long Self (/V0) 564 +428 1 36/7 SWITCHFOOT We Are One Tonight (Sparrow/EMI CMG) 2
" 12 CASTING CROWNS Lifesong (Beach Street/Reunion/PLG) 502 -16 34 40/0
12 @ CHRIS TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMI CMG) 494 +21 59 38/0
14 @ BARLOWGIRL | Need You To Love Me (Fervent/CurtyWarner Bros.) 484 +44 7 221
16 @ SELAH W/MELODIE CRITTENDEN Bless The Broken Road (Curt/ 433 +58 5 1913 MOST
13 16 NEWSBOYS I Am Free finpop/ 433 21 10 2310 INCREASED PLAYS
18 QD WATERMARK Light Of The World (Rocketown/ 418 +79 6 233 TOTAL
21 @ NICOLSPONBERG Hallelujah [Curly 362 +48 B Y e e e
22 @ TODD AGNEW My Jesus (SRE/Ardent) 353 +54 4 171 MERCYME So Long Self /¥0) +428
17 @ NICHOLE NORDEMAN What If (Sparrow/EMI CMG) 353 +10 20 230 CASTING CROWNS Praise You In This... (Reach Street/Reunion/PLG) +86
19 21 JOHN DAVID WEBSTER Now (BHT) 324 11 11 1801 WATERMARK ngh! 0f The YVorId {Rocketown) +79
23 @  SWITCHFOOT We Are One Tonight (Saarrow/EMI CMG) 314 +34 5 fojg [ YBKIHARRES Enliondivgs 0/ 12
. ) PAUL COLMAN Holding Onto You finpop/ +61
20 23 BEBO NORMAN f/RICH MULLINS Sometimes By Step (Reunion/PLG) 301 -16 4 1442 AYIESHA WOODS Happy (Gotee/ +61
26 €@ SHAWNMCDONALD Free (Sparrow/EMI CMG) 281 +32 2 810 | SELAH WIMELODIE CRITTENDEN Bless The Broken Road (Curt) +58
@ MARK HARRIS Find Your Wings /V0) 278 +72 1 12)2 TODD AGNEW My Jesus (SRE/Ardent) +54
26 @  PHILLIPS, CRAIG & DEAN Because I'm Forgiven (V0 277 +12 7 14)0 NICOL SPDNBERG Hallelujah (Curt) +48
24 27 STEVEN CURTIS CHAPMAN Remembering You (Sparrow/EMI CMG) 273 3 20 200 | ZOEGIRL Unchangeable (Sparrow/EM CMG) +45
29 @ KUTLESS Strong Tower (BEC/Tooth & Nail) 2N +22 4 11
25 29  AVALON Love Won't Leave You (Sparrow/EMI CMG) 256 -16 10 16/0
30 @ WARREN BARFIELD Saved (Essential/PLG) 246 +6 2 12/0
40 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of MOS T
3/19-3/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not in PLA YED RECURRENTS
the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported TOTAL
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour ARTIST TITLE LABEL(S) PLAYS
Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from TREE63 Blessed Be Your Name flpop/ 530
i Inc. i i 3
Arbiron Inc {© 2006, Arbitton Inc.) © 2006 Radio & Records CASTING CROWNS Voice O Truth (Beach Street/Reunion/PLG) 430
BEBO NORMAN Borrow Mine (Essential/PLG) MERCYME In The Blink Of An Eye (IV0/ an
NEW & ACTIVE Total Plays: 159, Total Stations: 8, Adds: 0 MERCYME | Can Only Imagine (W0 396
AFTERS All That | Am (S/mg/e//NU/ JEREMY CAMP Take You Back (BEC/Tooth & Nail) 389
Total Plays: 143, Total Stations: 7, Adds: 0 CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMICME) 388
ZOEGIRL Unchangeable /Spf?/mw/EM/ me) JOEL ENGLE Shadow Of Your Cross (Doxology) NEWSBOYS He Reigns (Sparrow/EMI CHMG) 377
wpleras ehlctatiory bl Total Plays: 148, Total Stations: 10, Adds: 0 CASTING CROWNS Who Am| (Beach Street/Reunion/PLG) 366
PAUL COLMAN Holding Onto You f/apap/ CAEDMON'S CALL Great And Mighty (Essential/PLG) JEREMY CAMP Walk By Faith (BEC/Tooth & Nail 349
Total Plays: 231, Total Stations: 12, Adds: 1 Total Plays: 144, Total Stations: 6, Adds: 0 y Fai 00 U
- ) y ‘ ) SALVADOR Heaven (Word/CurtWarner Bros.) 349
JADON LAVIK Changing Happy (BEC/Tooth & Nail) BIG DADDY WEAVE Without You (Fervent/CurtyWarner Bros.) | ‘
Total Plays: 200, Total Stations; 7, Adds. 0 Total Plays: 142, Total Stations: 7, Adds: 0 —
LIFEHOUSE You And Me (Geffen/ _ } OVERFLOW Forever (Essential/PLG) Station playlists for all R&R reporters aré available
Total Plays: 189, Total Stations: 7, Adds: 0 Total Plays:, 138, Total:Stations: 10, Adds: 0 on the web at www.radioandrecords.com,
iy T T Songs ranked by total plays R _— i

THE BIRTH OF A NEW ERA IN PROMOTIONS

INTEGRITY

LABEL GROUTY?P

kL N P . o
74 ® Radio & Records March 31, 2906?@
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CHRISTIAN

March 31, 2006

-
CHR TOP 30 ROCK TOP 30
W W ARTIST TITLE LABEL(S) WS pais "GR sTamioRs VR WEK  ARTIST TITLE LABEL(S) B s VERT stimons
1 0 BARLOWGIRL I Need... fFervent/CurtyWarner Bros.) 1333 +116 9 3311 2 0 THOUSAND... The Art Of Breaking (Tooth & Nail) 340 +61 12 2813
2 2 SWITCHFOOT We Are One Tonight (Spamow/EMI CMG) 1157 7 12 2811 1 e P.0.D. Goadbye For Now {Atlantic) 333 +28 17 28)3
3 0 MONDAY MORNING Wonder Of it All (Selectric/ 1150 +53 14 281 7 9 SWITCHFOOT We Are One Tonight (Sparrow/EMI CMG) 325 +76 11 2912
5 o JESSIE DANIELS The Noise /Midas/ 1024 +127 10 2811 1" o DISCIPLE Rise Up (SRE/ 324 +89 9 34
8 6 BUILDING 429 Fearless (Word/Curb/Warner Bros) 936 +92 9 28/1 10 9 ELEVENTYSEVEN More Than A Revolution (Flicker/ 304 +58 8 3212
9 o TOBYMAC Diverse City (Forefront/EMI CMG/ 915  +125 6 28)2 o FAMILY FORCE 5 Replace Me (Gotee/Maverick) 299 +51 8 3013
4 7 JEREMY CAMP Breathe (BEC/Tooth & Nail) 874 -102 19 25)2 o KUTLESS Shut Me Qut (BEC/Tooth & Nail) 287 +40 6 314
14 0 SANCTUS REAL I'm Not Alright (Sparrow/EMI CMG) 834  +180 5 3012 8  RELIENT K The Truth (Gotee/ 275 -1 16 234
7 9 ALY & A.J. Never Far Behind (Hollywood) 803 -43 19 20i0 5 Q FLYLEAF All Around Me (SRE/Octane/ 270 +17 9 3
12 @ CASTING... Praise... (Beach Street/Reunion/PLG) 78 +114 6 24)2 12 @ NUMBER ONE GUN Who You Are (BEC/Tooth & Nail) 263 +42 11 2211
11 @ SEVENTH DAY... Oceans... (BEC/Tooth & Naill 749 +63 8 251 4 @ SPOKEN Last Chance To Breathe (Tooth & Nail) 262 0 10 281
10 12 NEWSBOYS | Am Free (inpop/ 730 29 11 25/1 14 @ DEMON HUNTER One ... (Solid State/Tooth & Naill 248 +56 19 21j3
16 @ AARON SHUST My Savior My God (Brash/ 721 +142 4 25/5 6 13 HOUSE OF HEROES Buckets For Bulletwounds (Gotee) 238 13 15 2712
13 14 PAUL WRIGHT From Sunrise To Sunset (Gotee/ 649 -6 1] 1911 20 @ ANBERLIN Time & Confusion {Tooth & Nail) 200 +56 8 2313
22 @ MAT KEARNEY Nothing Left To Lose /inpop/ 636 +154 4 24/4 13 15  JONAH33 ThisIs It (You Instead Of Me) (SRE/Ardent) 197 -12 13 252
6 16 PLUMB Better (Curb/ 623 -241 17 16/1 23 @ SANCTUS REAL I'm Not Alright (Sparrow/EM! CMG/ 183 +50 5 215
18 m SHAWN MCDONALD Free (Sparrow/EMI CMG) 616 +56 6 19/1 19 m STAPLE Gavels From Gun Barrels (Ficker/ 183 +33 5 2213
20 @ JEREMY CAMP This Man (BEC/Tooth & Nail) 548 +40 12 15)2 16 @ OLIVIA THE BAND Butterflies (Essential/PLG) 174 +5 10 170
23 @ KRYSTAL MEYERS Fire (Essential/PLG) 521 +52 3 24)2 22 @ HAWK NELSON Everything You Ever Wanted (Tooth & Nai) 172 +38 2 2014
19 @ JONAH33 This Is It (You Instead Of Me) (SRE/Ardent/ 518 +6 9 17 29 @ FALLING UP Moonlit (BEC/Tooth & Naill 165 +64 19 2113
25 @ MAINSTAY Take Away (BEC) 497 +46 7 15/1 15 21 KIDS IN THE WAY The Seed We've Sown (Flicker/ 164 12 6 24/2
24 @ ZOEGIRL Unchangeable (Sparraw/EMI CMG) 486 +32 9 16/0 @ SUPERCHICK it's On (lnpop/ 138 +52 1 1613
17 23 STELLAR KART Finish Last (Word/Curb/Warmer Bros.) 411 -101 17 13/0 24 @ HYPER STATIC UNION Overhead (RKT/Rocketown) 138 +21 4 17
21 24 MATTHEW WEST Only Grace Universal South/EMI CMG) 440 53 13 1311 @ RUN KID RUN We've Only Just Begun (Tooth & Naif 132 +47 1 125
15 25  HAWK NELSON Things We Go Through (Tooth & Nail) 422 -215 12 13/0 21 25  WEDDING Wake The Regiment (Rambler/ 131 -6 19 16/2
@  STORYSIDE:B Everything And More (Gotee/ 398 +93 1 19/5 @  EDISON GLASS Forever (Credential) 128 +31 1 112
@ SUPERCHICK it's On finpap/ 383 +57 1 16/3 17 27 KRYSTAL MEYERS Anticonformity (Essential/PLG) 124 -37 14 2211
28 @ CHRIS TOMLIN How... (Sixsteps/Sparrow/EM! CMG) 367 +3 3 1110 @ PROJECT 86 My Wili Be A Dead Man (Tooth & Naij 114 +178 1 15/7
27 29 P.0.D. Goodbye For Now {Atlantic/ 362 -28 4 14/t 27 @ ROCKET SUMMER Show Me... (Militia Group/SRE) 114 +12 2 91
30 30  WARREN BARFIELD Saved (Essential/PLG/ 347 5 2 1210 25 @ FOLD The Title Track (Tooth & Nail) 14 +10 3 103
33 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 3/19 - Saturday 3/25. 36 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 3/19 - Saturday 3/25.
© 2006 Radio & Records © 2006 Radio & Records
NEW & ACTIVE NEW & ACTIVE
AFTERS All That | Am (Simple/ING) MERCYME So Long Seff (0 CRDSS CULTURE Extraordinary (Sefectric/ BUILDING 429 Fearless (Word/CurlyWamer Bros.)
Total Plays: 325, Total Stations: 15, Adds: 0 Total Plays: 225, Total Stations: 12, Adds: 6 Total Plays: 108, Total Stations: 12, Adds: 1 Total Piays: 65, Total Stations: 6, Adds: 0
RELIENT K The Truth (Gotee/ AUDID ADRENALINE Starting Over (ForeFront/EMI CMG) SEVENTH DAY SLUMBER Oceans From The Rain (BEC/Tooth & Nal  PLUMB Better (Curb)
Total Plays: 297, Total Stations: 8, Adds: 2 Total Plays: 211, Total Stations: 11, Adds: 1 Total Plays: 102, Total Stations: 13, Adds: 2 Total Plays: 62, Total Stations: 10, Adds: 1
JOHN REUBEN All | Have (Gatee/ REBECCA ST. JAMES You Are Loved (ForeFront/EMI CMG) MANAFEST Skills (BEC) LAST TUESDAY Have You Seen Me (Mono V5. Sterea)
Tota! Plays: 275, Total Stations: 10, Adds: 1 Total Plays: 187, Total Stations: 8, Adds: 1 Total Plays: 90, Total Stations: 13, Adds: 2 Total Plays: 58, Total Stations: 6, Adds: 2
FLYLEAF ANl Around Me (SREDctone) NEEOTDBREATHE You Are Here (Sparrow/EM! CMG) TROUBLE WITH FERGUSON Kindergarten (BlueBox/ PLUMB Good Behavior (Curt/
Total Plays: 245, Total Stations: 12, Adds: 1 Total Plays: 186, Total Stations: 8, Adds: 0 Total Plays: 89, Total Stations: 6, Adds: 1 Total Plays: 56, Total Stations: 9, Adds: 7
HAWK NELSDN Everything You Ever Wanted (Tooth & Nail CASTING PEARLS Love's Done Something finpop/ HOMELESS J The Flash (Sekectric/ GRAND PRIZE Point Of View (4 postraphe/
Com Plays: 231, Total Stations: 12, Adds: 6 Total Plays: 179, Total Stations: 9, Adds: 2 Total Plays: 73, Total Stations: 7, Adds: 4 Total Plays: 55, Total Stations: 12, Adds: 2

NAGER’s
Your Free, Weekly E-Mail

Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.

Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.

Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.

Industry event calendar update

You’ll Want To Read the R&R Manager’s Minute! " ( 5 /.
\ 7\

L

To subscnbe send your name, emanl and contact |nformat|on to managersmmute@radloandrecords.com
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JACKIE MADRIGAL

PART ONE OF A Two-PART SERIES

drecords.com

Is Rock & Alternative
Music Elitist?

The experts weigh in and set the record straight

’% [hat’s up with Latin rock and alternative music? Why

¥ ¥ hasn’tit been able to achieve commercial and radio suc-
cess? It seems that only college radio, the Internet and two-hour
specialty shows on commercial radio play it. I've heard some
people say that the genres are elitist. Could it be as simple, and

as complicated, as that?

Latin rock has been around a lot long-
er than reggaetén, yet reggaetén is way
ahead in the commercial radio game,
even spawning its own format, Latin Ur-
ban. Why haven’t rock and alternative
been able to create the kind of buzz that
reggaeton has?

Controlling Radio

Cookman International and National
Records President Tomas Cookman says,
“Radio supported reggaetén because of
the massive sales the genre was getting,
sales that were generated by word-of-
mouth in urban areas, especially in areas
like Puerto Rico, which, historically, is a
big music-buying market to begin with.”

Delanuca Records President Gustavo
Fernandez feels that reggaetdn’s success
in Puerto Rico was due in part to the mar-
ket’s size and the resourcefulness of some
reggaetén producers.

" A few players did a smart thing from
Day One: They leased a radio station,” he
says. “They played what they wanted,
when they wanted, and they did it within
an area so small that they began to get
noticed.

N RS AT 1 1) F 1 ;

“Rock and alternative
artists don’t make the
music to purposely exclude
anyone from enjoying

it, and they don't get a
kick out of knowing that
their music is inaccessible
to most.”

Chelina Vargas
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“Controlling radio is the key element.
Whether it’s country, polka or rock, suc-
cess is usually achieved with the radio
ingredient, and airplay continues to be
crucial in today’s world and is the key
propeller of commercial success.

“Puerto Rico took notice once these
people began to build the club circuit,
and then radio would promote those
same events. I can’t imagine leasing a sta-
tion in the U.S. to make ends meet, but I
can envision that happening for rock in
Puerto Rico.

“Puerto Rico is a unique market, but
since it’s part of the U.S,, it’s a place that
can also spark a rock scene. Musical
movements have started there in the past
and will most likely start there in the fu-
ture.

“You ask what we can do. First, we
should stop billing Lat-
in alternative as ‘Lat-
in.” We need to drop
the word Latin. Then we
should build relation-
ships with the Anglo
labels, artists and man-
agers that work in the

same musical styles.
“José Pérez meets Tomas
John Smith at KROQ/ Cookman

Los Angeles” Weenie
Roast. If that can happen, why not do the
same thing with bands?”

The Next Level

Chelina Vargas, programmer and host
of KDLD (Indie 103.1 FM )/Los Angeles’
Latin rock show, The Red Zone, says, “Reg-
gaetén is a dance-based genre that gained
major momentum in the clubs and then
crossed over to radio, and that is a factor
in its huge success.

“Because the music fused traditional
Latin sounds with modern urban sounds,
Spanish-language radio stations were
more apt to add it to regular rotation, and
the exposure it received on mainstream
radio took it to the next level.

“On the rock and alternative side we

have almost no radio
support, with the ex-
ception of college spe-
cialty shows that air
weekly for one or two
hours and The Red Zone
on Indie 103.1 FM,
which happens to be
the only commercial
show in the U.S. dedi-
cated to the genre.”
Strangely enough, it’s
English-language radio
that is showing the most
support for Latin rock
and alternative music.
“The Red Zone is now in
three markets — L.A.;
Palm Springs, CA; and :
Fresno — on English-
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HERE’S A ROCKER FOR YOU Reyli Barba proves that

Contemporary radio does support some rock music. He's seen here
§ (r) with KLVE/Los Angeles afternoon jock Carlos Alvarez.
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language Alternative

stations,” Vargas says. “The Red Zone's au-
dience comprises about 50% non-Latino lis-
teners who don't speak Spanish.

“I continue to receive calls and e-mails
on a weekly basis from listeners who had
absolutely no idea music like this existed
and, now that they do, are completely
hooked and are getting
all their friends hooked
—| as well.

“If a two-hour week-
#-| ly program in three
.| markets can create this

4 kind of buzz and con-
By version, imagine what
kind of noise we could
make with an entire
station dedicated to it.
Or, even better, what if
these artists were incorporated into reg-
ular rotation on Spanish-language CHR
stations or general-market Alternative
and CHR stations? That would be huge.”

From The Heart

So the formula for success is radio,
record sales and support from fans of the
music. Rock and alternative music cer-
tainly has its fans, and loyal ones at that.
Yet there are those who see the genre as
elitist and therefore lacking in mass ap-
peal.

Vargas says that the idea that rock and
alternative music is elitist is a myth.
“Rock and alternative artists don’t make
music to purposely exclude anyone from
enjoying it, and they don't get a kick out
of knowing that their music is inaccessi-
ble to most,” she says.

“They make music from the heart, from
the soul, and what comes forth is organic
for them and appeals to a wide array of
music lovers from around the world.

“It’s true that this music may not ap-
peal to everyone. It is more complex and
less cookie-cutter and formulaic than alot
of the pop music being churned out ona
daily basis. But I don’t know of any art-
ists who would complain if their music
was enjoyed by the masses as long as it
was true to their vision.”

“Rock is rock, and it’s not elitist,” says
Ferndndez. “Within the rock genre there
are different styles that might attract the
older classic rock fan vs. a younger alter-
native rock fan.

“Since the rock genre is not ‘Latin,’
there’s a gap that we, as an industry, have
not properly dealt with. Currently, if an

Chelina Vargas
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artist or group sings in Spanish, they are
automatically sent to the Latin divisions
of the major labels, and most U.S. Latin
labels are not well versed in the rock
genre.

“EMI Latin or Warner Music Latina
don’t know KROQ), where 40% of the au-
dience that consumes Latin alternative
rock is. And the KROQs of the world au-
tomatically send anything Spanish back
to the labels because they're afraid of tick-
ing off the 60% of their listeners who are
non-Spanish-speaking and are the liveli-
hood of the station.

“In other words, Latin alternative art-
ists are not well represented in the U.S.
Though some of us might have good in-
tentions and work hard at doing the best
we can, we still find ourselves unable to
make the genre successful in terms of
popular recognition in the U.S.”

A Change Is Coming

Cookman agrees that rock and alterna-
tive music is not elitist, saying, “Many of
these artists are considered populist in
markets across Latin America, including
Puerto Rico.

“For someone to say it is elitist is more
of a reflection of their understanding or,
rather, misunderstanding of the music.
Many artists who do not get radio sup-
port in the U.S. enjoy radio hits in other
countries.”

Fernandez says, “We are divided,
since most fans of the genre do not lis- -
ten to Latin radio and most of us in
the U.S. with rock artists on our labels
do not have 20 or 30 years of working
with Anglo radio.

“The youth in the U.S. who have His-
panic roots and are consumers of the rock
genre will most likely consume Anglo
rock, since that’s what they see on MTV
or MTV2 or hear on the KROQs of the
world.

“The day will come when Latin alter-
native artists will be part of Anglo labels
and will begin to get the attention they
deserve. They’ll be on tours, get radio air-
play and be part of the marketing plans
that incorporate the KROQs of the world,
just like any other band.

“I don’t expect to have KROQ change
its programming overnight, but I do en-
vision a dozen or so Clear Channel radio
stations flipping to a 70% Anglo-30% Lat-
in format, just like MTV Mexico pro-
grams.”
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REG/ONAL MEXICAN TOP 30

March 31, 2006 POWERED [\
MW st e e W ulh o Dy MEDIABASE
1 c CONJUNTO PRIMAVERA Algo De Mi (Fanovisa) 1389 +27 10 45/0 4
2 @ LOSTIGRES DEL NORTE Sefior Locutor (Fonovisa) 164 +101 7 462 MOST ADDED
4 0 ALACRANES MUSICAL Si Yo Fuera Tu Amor (Univision) 1070 +38 22 an
5 4 JENNIRIVERA De Contrabando (Fonovisa) 945 17 9 3710 ARTIST TITLE LABEL(S) AODS
6 5  K-PAZDELA SIERRA Pero Te Vas A Arrepentir (Edimonsa/Disa) 917 -10 25 ain LOS ORIGINALES DE SAN JUAN La Troca Del... (EMI Televisa) 12 |
8 0 CONTROL Viva El Amor (Univision) 912 +83 3 1712 ALICIA VILLARREAL Insensible A Ti (Universal) 1"
' . MARIANO BARBA Aliado Del Tiempo (Three Sound) 5
7 0 EL CHAPO DE SINALPA Para Que Regreses (D'/sa/ 902 +8 10 38/2 VICTOR GARCIA Tu Oivido (Sany BMG Norte) 5
3 8 INTOCABLE Contra Viento Y Marea (EM/ Televisa) 892 -167 10 42/0 DIANA REYES Como Una Mariposa (Universal 3
17 o MARIANO BARBA Aliado Del Tiempo (Three Sound) 843 +365 2 35/5 LIDIA AVILA Cada Vez {Fonovisa) 3
9 10 GRUPO MONTEZ DE DURANGO Lagrimillas Tontas (Edimonsa/Disa) 758 -23 21 3 LOS RIELERQOS DEL NORTE Voy A Llorar Por Ti {Fonoyisa/ 3
10 @ LOS HOROSCOPOS DE DURANGO Cambiemos Los Papeles (Edimonsa/Disa) 742 +26 4 3an
n 12 BETO Y SUS CANARIOS Pensando En Ti (Edimonsa/Disa) 685 13 10 36/2 M 0 ST
14 @ BANDA EL RECODO Hay Amer (Fonovisa) 682 +44 7 320 g
13 14 DIANA REYES Como Una Mariposa (Universal) 661 -3 9 3213 INCREASED PLA YS
12 15  LOS HURACANES DEL NORTE Ya Vez (Es Dificil Olvidarnos) (Univision) 597 -69 7 30/0 TP?L‘V"
16 16 PESADO TuSombra (Warner M.L.) 479 4 4 25/1 ;‘;‘;ITAELL;:;B;:SX e T B Tl '"”‘;g;ﬁ
. iado Del Tiempo (Three Soun +
18 @ ELPODERDELNORTE La Otra (Diso _ an i . 2211 ALICIA VILLARREAL Insensible A Ti (Universal) +250
22 @ MARCO ANTONIO SOLIS Cuatro Meses (Fonovisa) 455  +10 3 221 LOS ORIGINALES DE SAN JUAN La Troca Del... (M Televisa) +245 |
19 19 LOS SIERRENOS Equivocacion (Disa/ 450 -18 5 23j0 LOS RIELEROS DEL NORTE Voy A Llorar Por Ti (Fonovisa) ~ +110
21 20  TORO Y FREDDY Morenita Labios Rojos Disa/ 424 -22 5 25/0 LOS TIGRES DEL NORTE Seiior Locutor {Fomovisa) +101
23 21 LDS CUATES DE SINALOA Niiia Coqueta (Sony BMG Norte) 409 -26 7 211 INTOCABLE Alguien Te Va A Hacer Llorar (EM) Televisa) +34
29 @D  SERGID VEGA “EL SHAKA” Muchachita De Ojos Tristes (Sony BMG Norte) 388 +35 2 211 VICTOR GARCIA Tu Divido (Sony MG Norts/ R
. . L CONTROL Viva El Amor (Univision/ +83
25 23 GRACIELA BELTRAN Enséfiame A Olvidar (Univision) 378 -36 12 261 DJ KANE Es Tan Bello (EM/ Televisa) +69
20 24 PALDOMO En La Pasion No Hay Palabras (Disa/ n -80 17 25/0 LIDIA AVILA Cada Vez fFonovisa) +58
28 @ LOS HOROSCOPOS DE OURANGO Oiga (Edimansa/Disa) 373 +13 20 28)2
27 26 JOAN SEBASTIAN Nada Se Me Olvida (Balboa/ 367 -35 16 25/0
24 27  CONJUNTO ATAROECER Hoja En Blanco (Universal) 354 -78 6 221 NE W & ACTI VE
30 @ BANDA LOS ELEGIDOS Naufrago En Mi Cama (Fonovisa) 3 +24 2 21)2 LA ARROLLADORA BANDA EL LIMON Compérame (Edimonsa/Disal
@ LIDIA AVILA Cada Vez (Fonovisa) 340 +58 1 1913 Total Plays: 303, Total Stations: 21, Adds: 1
€)  DJKANE Es Tan Bello (EM/ Televisa) 319 +69 1 1712 VICTOR GARCIA Tu Olvido (Sony BMG Norte)
53 Regional Mexi rt Monitored airplay dat lied by Mediabase R h, a division of Premiere Radio Networks. S ked by total plays for th Total ey 207 Total Statiork:'1,fAd:(5
egional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the .
airplay week of 3/19-3/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase DAANS Por.que No Te Marchas /.U”’WSIU”/ .
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record Total Plays: 271, Total Stations: 12, Adds: 0
is ot in the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially | ALICIA VILLARREAL Insensible A Ti Wniversal)
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations pfaying a song. Most Increased Plays lists the songs with | Total Plays: 250, Total Stations: 16, Adds: 11
the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station = ;
is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. Los ORIGI.NALES... kg Tropa D.EI Moiio Nfagro {EM! Televisa)
Total Plays: 245, Total Stations: 12, Adds: 12
MOST EL GUERO Y SU BANDA CENTENARIO Adios Amor (A.A.C.)
: = Total Plays: 231, Total Stations: 15, Adds: 1
PL AYED REC URREN TS ARTIST TITLE LABEL(S) PLAYS ZAINO Yo Fui El Primero (Fonovisa)
' o ' ' PATRULLA 81 Eres Divina (Disa/ 378 Total Plays: 223, Total Stations: 11, Adds: 1
) . CUISILLOS Timida (Balboa)
S T 07 | /IRATRIOECAISI"Yaibiol o (Hiarehiika) 358 Total Plays: 214, Total Stations: 19, Adds: 1
BANDA LOS ELEGIDOS Fruta Profibida (Fonovisa) 510 | KPAZ DE LA SIERRA Mi Credo (Edimonsa/Disal 330 | PANCHO BARRAZA Mérchate (Balkoa)
Total Piays: 199, Total Stations: 12, Adds: 0
BETO Y SUS CANARIOS No Puedo Qtvidarte (Edimonsa/Disal 496 GRUPO INNOVACION Mariana Que Ya No Esté fFonovisa/ 296 = =—=
Songs ranked by total plays
PESADO A Chillar A Otra Parte (Warner M.L.) 460 SERGIO VEGA "EL SHAKA™ Duerio De Ti {Sony BMG Norte) 288 “Station playlists for all R&R reporters are avaiiable
KUMBIA KINGS Na Na Na (Dulce Nia (EM Televisal 411 | LOS DIFERENTES DE LA SIERRA Camaledn (Dis3 265 on the web at www.radioandrecords.com.

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

* R&R: The Industry’'s Newspaper
 R&R Today: The Industry's Leading Daily Fax

« R&R’s Today's News
E-mail updates of breaking stonies

* The R&R Directory
The most comprehensive resource guide available

SAVE OVER 25%)!

R&R’S INDUSTRY VIP PACKAGE IS $S44568
(Regular rate $595.00)

Call R&R at: Subscribe online:
310-788-1625 www.radioandrecords.com
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13 Tropical reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for
the airplay week of 3/19-3/25. Bullets appear on songs gaining plays or remalning flat trom previous week. If two songs are tied in total plays, the song
with the larger increase fn plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached
the top 15. If after 20 weeks, the record is not in the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent
Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall
total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Total Audience equals Average
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used
herein with permission trom Arbitron Inc. (© 2006, Arbitron Inc 2006 Radio & Records

N\ [ R
poweREDLT] powrReD[T]
TROPICAL TOP 30 MEDIABASE LATIN URBAN TOP 30 MEDIABASE
WK WEEK  ARTIST TITLE LABEL(S) NS e "Ghar sTaTons WK WEEK  ARTIST TITLE LABEL(S) s ks "THRATT sTaTiOns
1 1 MARC ANTHONY Tu Amor Me Hace Bien (Sony BMG) 324 -9 23 1210 1 1 DADDY YANKEE Rompe (€/ Cartel/interscope) 173 -48 18 13/0
3 2 DADDY YANKEE Rompe (! Cartel/interscope) 173 -9 18 9/0 2 o WISIN & YANDEL Liamé Pa’ Verte (Machete Music/ 639 +60 18 13/0
4 3 N'KLABE Amor De Una Noche (Sony BMG) 172 -6 29 10/0 3 3 AVENTURA f/DON OMAR Ella Y Yo (Premium/ 631 13 18 13/0
] 4 FRANK REYES Princesa (/&N) 162 -2 tt 8/0 7 o VOLTIO... Chutin Culin Chunfly (White Lon/Sony UrbarvEpi) 552 +56 12 13t
2 5 WISIN & YANDEL Llamé Pa’ Verte (Machete Music) 159 -96 20 8/0 4 5 LUNY TUNES.. Mayor Que Yo (Mas Flow/Machete Music/ 535 -8 18 13/0
6 6  CALLE 13 Atrévete - Te (Sony BMG/ 154 -14 10 90 8 ) AVENTURA UnBeso (Premium/ 487  +36 12 9t
5 7 MICHAEL STUART Mayor Que Yo (Machete Music/ 146 -25 10 710 9 T ANGEL & KHRIZ Ven Bailalo (MVP/Machete Music) 477  +54 18 12/0
17 o ANDY MONTANEZ... Se Le Ve (S6Z/Univision) 14t +33 2 8/t 10 8 KMW Diamond Girl (Balboa) 455  +63 6 12/t
10 9 AVENTURA UnBeso (Premium/ 135 6 20 700 5 L)  WISIN & YANDEL... Noche De Sexo (Machete Music) 453 +2 8 12/0
8 10 GILBERTD S. ROSA Por LaHerida De Un Amor (Sony BMG) 125 -16 7 10/0 12 W) DADDY YANKEE Machucando (/ Cartelinterscope) 452 +92 5 9/0
19 8 DADDY YANKEE Machucando (E/ Carteliinterscape) 128 +24 4 m 15 W)  SHAKIRA f/\WYCLEF JEAN Hips Don’t Lie (Epic/ 430 +99 4 1213
13 N'KLABE f/VICTOR MANUELLE Evitaré (Sony BMG/ 123 +1 1 1012 13 12 CALLE 13 Atrévete - Te (Sony BMG) 427 +113 4 In
12 13 LIMI-T 21 El Baile Pegao (Univision) 120 12 5 6/0 6 13 XTREME TeExtraiio (SGZ/ 349 -66 16 8/0
n 14 TITO NIEVES Si Yo Fuera EI (SGZ/Univision) 118 17 8 m 16 14 ALEXIS Y FIDO Eso Ehh..."! (Sony BMG) 333 -14 18 110
16 @ INDIA f{CHEKA Soy Diferente (SGZ/Univisian) 17 +17 14 6/0 17 @ IVY QUEEN Cuéntale /L2 Calle) 328 0 18 12/0
8 16 JUANES Lo Que Me Gusta A Mi Universal) 101 -32 j 70 " 16 LUNY TUNES... Rakata (Machete Music/Mas Flow) 324 15 18 13/0
29 MONCHY & ALEXANDRA No Es Una Novela (J&A) 97 +42 2 613 21 17 IVY QUEEN Libertad {La Calle) 286 -6 7 6/0
28 WISIN & YANDEL... Noche De Sexo (Machete Music/ 92 +34 2 42 14 18 DADDY YANKEE Lo Que Pasé... [ CarteiVyMachete Music) 279 12 18 1210
20 19 JOSEPH FONSECA Por Tu Amor (Karen) 92 -8 16 5{0 29 @ RAKIM Y KEN-Y Down (Universal) 264 +44 2 6/1
21 20  ANTONY SANTOS Lioro (Descarga Production) 89 -8 9 4/0 18 20 DON OMAR... Bandoleros (A/ Star/Machete Music) 250 -63 18 10/0
23 8 RAKIM Y KEN-Y Down (Universal) 87 +1 2 6/0 20 21 YAGA & MACKIE f/NINA SKY Bailando /La Calle/ 245 -42 13 910
25 VOLTI0... Chulin Culin Chunfly (White Lior/Sony Urbar/Epic) 85 +11 1 6/0 @ SEAN PAUL Temperature (VP/Atiantic) 239 +74 1 I
15 23 ANDY ANDY A Quién Le Importa (Urban Box Office/Wepa) 84 -20 15 90 26 23 DON OMAR... Dale Don Dale (MVP/Machete Music/Vl) 238 -9 14 12J0
14 24 IVY QUEEN Libertad fLa Calle) 83 -3 5 6/0 25 24 210N & LENNOX Doncella (Sony BMG) 235 -27 18 10
22 25  VICOC... Lo Grande Que Es Perdonar (EM/ Televisa) 18 -12 5 2/0 - @ H.“ELFATHER"... No Hay Nadie (Got/ StarMachete Musc) 225  +21 3 10/0
24 @ LUIS FONSI Por Una Mujer Universal) 66 +2 2 501 23 26 SHAKIRA f/ALEJANDRO SANZ La Tortura /Epic/ 225 .27 18 1210
18 27  ALEXIS Y FIDO Eso Ehh...!! (Sony BMG) 64 -38 19 910 @ BEYONCE' Check On It (Sony Urban/Columbia) 222 +47 1 10/0
@ TITO “EL BAMBINO" Caile (EM/ Televisa) 63 +34 1 n 19 28 210N & LENNOX... Yo Voy (Sony BMG) 222 -20 18 1210
27 29  H."ELFATHER"... No Hay Nadie (Gols Star/Machete Music) 59 1 10 4/0 22 29  AKWID Anda Y Ve (Univision) 21 -59 1" 9/0
- @ TITO NIEVES Esa Boquita (SGZ/Univision) 57 +8 19 6/0 @ TITO “EL BAMBINO™ Caile (EM/ Televisa) 220  +62 1 m

13 Latin Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays
for the airplay week of 3/19-3/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied In total plays, the
SOng with the larger increase in piays is placed first. Songs below No. 15 are moved 1o recurrent after 20 weeks on the chart. Most Added is the total
number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a
song. Most Increased Plays lists the SOngs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons
times number of plays (times 100). Each daypart on each station Is assigned an AQH number. Average Quarter Hour Persons used herein with permission
rom Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radic & Records.

NEW & ACTIVE

GRUPO MANIA Luna (Unmiversal)
Total Plays: 45, Total Stations: 3, Adds: 1

TITO ROJAS Si Me Faltas To (4P}

Total Plays: 56, Total Stations: 3, Adds: 0

PAPI SANCHEZ Manos Pa’ Arriba (J&N)

Total Plays: 55, Total Stations: 3, Adds: 0
THALIA Seduccion (EMI Televisa)

Total Plays: 52, Total Stations: 3, Adds: 0
1ZABEHL Naughty Boys (March/Sony BMG)
Total Plays: 51, Total Stations: 2, Adds: 1
PUERTO RICAN POWER Se Ven Bonitas (J&V/
Total Plays: 48, Total Stations: 3, Adds: 3

CHICH! PERALTA Te Pienso (Vene Music/Universal)
Total Plays: 39, Total Stations: 2, Adds: 0

RICARDO ARJONA Acompaname A Estar Solo (Sony BMG)
Total Plays: 38, Total Stations: 2, Adds: 0

ZACARIAS FERREIRA La Avispa (J&N)
Total Plays: 30, Total Stations: 2, Adds: 1

N

Songs ranked by total plays )

NEW & ACTIVE

MAGNATE & VALENTINO Reggaeton (VyMachete Music/
Total Plays: 120, Total Stations: 3, Adds: 0

NELLY Grillz (Derrty/Fo’ ReellUniversal)

Total Plays: 202, Total Stations: 8, Adds: 0

N.O.R.E.... M&s Maiz (Militainment/Roc-La-Familia/IDJMG)
Total Plays: 197, Total Stations: 6, Adds: 0

RBD Nuestro Amor (EM/ Televisa)

Total Plays: 176, Total Stations: 6, Adds: 1

DADDY YANKEE... Tu Principe (Machete Music/Vi)

Total Plays: 150, Total Stations: 6, Adds: 0

1IZABEHL Naughty Boys (March/Sony BMG)

Total Plays: 129, Total Stations: 5, Adds: 0

NE-YO So Sick (Def Jam/IDJMG)
Total Plays: 116, Total Stations: 5, Adds: 1

TEGO CALDERON Punto Y Aparte (Diamond)
Total Plays: 111, Total Stations: 8, Adds: 0

T-PAIN fIMIKE JONES I'm N Luv... (Jive/Zomba Label Group)
Total Plays: 105, Total Stations: 5, Adds: 0

\_ Songs ranked by total plays .

Powergold

The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP

"Powergold offers us limitless options with scheduling criteria and has integrated with all our other systems seamlessly.
The reliability, customer service, and support that the folks at Powergold have provided us
have been exactly what any customer could ask for."

Dan Turner, Vice President
Programming Services

SATELLITE
RADIC

T
L
XM

N

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 ® Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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CONTEMPORARY TOP 30

March 31, 2006 POWERED[1]
WERK vz"?.g ARTIST TITLE LABEL(S) PATS pLAYS b e Vi M E“ lA BA SE
1 JUANES Lo Que Me Gusta A Mi (Universall 567 +50 12 1812 R
22 LAURAPAUSINI Como SiNo Nos Hubiéramos Amado (Warner ML) 430 4 14 1812 MOST ADDED
4 o CHAYANNE Te Echo De Menos (Sany BMG) a1 +23 9 19/2
ARTIST TITLE LABEL(S) ADDS
7 o LA 5A. ESTACION Perdicion (Sony BMG) 433 +60 8 13)2 $1 SENOR Verano Del 96 (VeneMusic) 5
3 5  SHAKIRA Dia De Enero (Epic) 432 -4 10 14j0 CAMILA Abeazame (Sony BMG) 3
6 0 REIK Que Vida La Mia (Sany BMG) 412 +38 9 153 NOELIA Cémo Duele (Barrera De Amor} (EM/ Televisa) 4
8 o YURIDIA Angel (Sony BMG) 393 +32 14 181 LA OREJA DE VAN GOGH Mudeca De Trapo (Sony BMG) 4
5 @ RBD AinHay Algo (EM/ Televisa) 392 +10 5 1 :fgmm;ﬁzm f;'z vit’ﬁ/Am o BHE g
9 € LUISFONSI Por Una Mujer (Wniversal 382 +34 & 12 e MayMas%m T )
10 @ SIN BANDERA Que Me Alcance La Vida (Sony BMG) 360 +13 4 1312
14 0 RBD Nuestro Amor (EM/ Televisa) 341 +43 19 191
n 12 SIN BANDERA Suelta Mi Mano (Sony BMG) 330 -4 22 171 M o ST
12 13 THALIA Seduccion (EM/ Televisa) 325 -5 10 1411
13 14 INTOCABLE Contra Viento Y Marea (EM/ Televisa) 309 -1 9 131 I N CR EA SE D P LA YS
15 @ EL SUENO DE MORFEO Ojos De Cielo (Warner M.L.) 304 +35 8 1212 T,?Lw
16 @ CHRISTIAN CASTRO Sin Tu Amor (Universal) 287 +31 8 1312 ARTIST TITLE LABEL(S) ICRER
21 @  CAMILA Abrizame (Sony BMG) 281 +77 3 14 LA OREJA DE VAN ““‘;" ”"";“ De Trapo (Sony BMG/ "::i
18 @ RICARDD ARJONA Pingiinos En La Cama (Sony BMG) 267 +36 a 912 ilﬁ:::nv:;aozm s o o
@ LA OREJA DE VAN GOGH Muiieca De Trapo (Sony BMG) 204 +183 1 8/4 CAMILA Abrézame (Sany BMG) 77
20 @)  YAHIR No Te Apartes De Mi (Warner M.L.) 243 +37 18 1312 JEREMIAS Uno Y Uno (Universall +63
17 21 RICARDO ARJONA Acompaiiame A Estar Solo (Sony BMG) 238 -7 18 1411 LA SA. ESTACION Perdiciin /Sony BMG) +60
22 @ BELANOVA MePregunto (Universal) 236 +33 2 9/2 NOELIA Cémo Duele (Barrera De Amor) (EM Tetevisa) +60
@  ALEJANDRA GUZMAN Volveré A Amar (Sony BMG) 229 493 1 13 :‘;g"rfs Lt° “""e Me;;;‘; ezv'fk'a/’”’"”"”’ :ig
27 @ NOELIA Como Duele (Barrera De Amor) (EMI Televisa) 210 +60 2 114 LAUR A?AE)SI::"TU Nombre En Mayisculas (Warmer ML +40
19 25  ALEJANDRO FERNANDEZ Qué Voy A Hacer Con Mi Amor (Sony BMG) 198 -28 17 131
@  JEREMIAS Uno Y Uno (Universal) 183 +63 1 6N
25 @ LA SECTA ALLSTAR Este Corazon (Universal) 179 +12 7 61 NEW & AC TIVE
30 @ RICKY MARTIN It's Alright (Columbia) 169 +28 2 5/2 ] ]
29 €@ RBD Sélvame (EM/ Televisa) 188 +21 5 1011 e :;38‘"“52' ;gt';fg‘t':t’; ﬁ:"?’( dt’s‘é
23 30  PAULINA RUBIO Volveras (Universal) 163 14 7 40 RICARDO ARJONA H/INTOCABLE Mojado (Sony BMG)
21 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the Total Plays: 147, Total Stations: 6, Adds: 0
airplay week of 3/19-3/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase ANA GABRIEL Sin Tu Amor (EM! Televisa)
!n piays is placed first. Songs below No. 1§ are moved to recurrent after 20 weeks'on the chart ur)less asong has not yet reacheq the top 15. If after 20 weeks, the rgcprd Total Plays: 139, Total Stations: 6, Adds: 1
is not in the top 15 and has two consecutive weeks of decreased piays, the song is then categorized as recurrent. Most Added is the total number of new adds officially
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with YAHIR Detalles (Warner M.L.}
the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station Total Plays: 126, Total Stations: 4, Adds: 1
is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. S1 SENOR Verano Del 96 (VeneMusic)
Total Plays: 113, Total Stations: 5, Adds: 5
MOST on. | MADONNA Hung Up Warner Bras)
PLAYED REC URRE NTS ARTIST TITLE LABEL(S) PLAYS xt?:||::ys;|:|0|:(3" Tl:;:I hStati:n;i 2, Ad;sz,{l; o
in lusic/Epic,
o, | TEYWBARBA Ax Dol Buena (Sony B 18 Too PIayAs: 100, Tota Sotl:tions:o;,"l‘\gd:: 0"
ARTIST TITLE LABEL(S) PLAYS | SHAKIRA f/ALEJANDRO SANZ La Tortwa /Epic) 179 VICTORIA f/MARCO ANTONIO SOLIS Qué Saben (Fonovisa)
REIK Noviembe Sin Ti (Sony BMG) 287 | LASA ESTACION Algo Més (Sony BMG) m e
SHAKIRA No (Epic/ 206 | JUANES Para Tu Amor (Universal) 168 Songs ranked by total plays
LA 5A. ESTACION Daria (Sony BMG) 200 | CHAYANNE No Te Preocupes Por Mi (Sony BMG/ 160 L Station playlists for all R&R reporters are available |
on the web at www radinandrecaords. com.
RBD Sélo Quédate En Silencio (EM/ Televisal 194 LAURA PAUSINI Viveme (Warner M.L.) 149 S
4 N T
ROCK/ALTERNATIVE RECORD POOL
TW  ARTIST Title Labeks) TW  ARTIST Title Labei(s)
1 MIRANDA Don [EM/ Televisa) 1 TITO ROJAS Si Me Faltas Ta (MF)
2 PINKER TONES Sonido Total (Nacional) 2 IVY QUEEN Libertad (La Calle)
3  HUMMERSQUEAL Buick A Monterrey (SourPop/ 3 MICHAEL STUART Mayor Que Yo (Machete Music)
4  BABASONICOS Carismético (Universal) 4 IZABEHL Naughty Boys (March/Sony BMG)
5 SPIGGA People Of The Sun (£/ Reldmpago Miisica/Supermercado23/V&J) 5  CALLE 13 Atrévete - Te (Sony BMG)
6  MEXICAN INSTITUTE OF SOUND Mirando A Las Muchachas (Nacional) 6  FRANKREYES Princesa (/&N
7 RATABLANCA Aun Estas En Mis Suedios (Delanuca) 7 E'REAL Esta Noche (Cutting)
8  CABULA Heroina (Indepedent Love/V&J) 8  ANASOL Nace (Univision)
9  LOS BUNKERS Llveve Sobre La Ciudad (Nacional) 9  EDDY HERRERA f/DANNY BOY Estoy Dolido (/&A)
10 EL TRI Todos Somos Piratas (Fonovisa/Lora) 10 CHANTAL CHAMANDY You Want Me (Ninemuse Entertainment)
11 MAGO DE 0Z La Posada De Los Muertos (Warner M.L./ 11 BANDA GORDA A Las Mujeres Hay Que Mantenerlas Contentas /MP/
12 BERSUIT VERGARABAT Madre Hay Una Sola Universal) 12 YAGA & MACKIE f/NINA SKY Bailando (La Calle)
13. ANDREA ECHEVERRI Baby Blues (Nacional) 13 WISIN & YANDEL Llamé Pa’ Verte (Machete Music)
14 BELANOVA Me Pregunto (Universal) 14 MACH & DADDY La Botella (Unversal)
15 PISTOLERA Siempre Hay Algo //ndependiente) 15 N'KLABE f/VICTOR MANUELLE Evitaré (Somy BMG)
Songs ranked by total number of points. Data compiled from playlists submitted on a weekly basis by 9 specialty rock/
L alternative shows, airing at least 2 hours per week, on radio stations across the country. )L Songs ranked by total number of points. 22 Record Pool reporters. y
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EAST
Music

OPPORTUNITIES

DOS/STATION MANAGER

POSITIONS SOUGHT

Can you help a 14 year Vet get away from
the snow? | have done CR, AC, HotAC, Old-

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words maxi-
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-

The Guif Coast has been designated as
having radios highest percentage of
growth in the next 5 years. We need a

ies and Country. (616) 285-1995 or
biteman@triton.net. (3/31)

CHOICE

Join a company on the front line of in-

teractive music television! MUSIC
CHOICE, the world’s leading digital
music service, has a Manager of Pro-
gramming opportunity in Latino Formats
available in our New York City office.
MANAGER, PROMGRAMMING -
LATINO FORMATS:
Will oversee programming of all as-
signed formats: developing/maintaining
contacts to include providing any neces-
sary information and support materials
regarding these formats to company or
customers. Champion OnScreen pro-
motions as well as participate in
OnScreen initiatives; work closely with
Marketing for Website, Video On De-
mand (VOD) and Video Programming
format and support. Manage assigned
website content, Video On Demand/
Video Programming and special projects
to support other departments. Manage
staff including training on Selector and
other software; provide ongoing support
as needed. Seek and secure opportuni-
ties for Music Choice in the associated
music genre clusters (attend award
events, conferences, panels, etc.)
BA or equivalent experience, including
3 years management. Must have excel-
lent Selector software knowledge; abil-
ity to build formats and refine as neces-
sary. Must also have knowledge of ra-
dio programming, syndication and/or
music industry. Expert knowledge of all
Latino formats!
To be considered, include salary require-

strong sales leader and manager to capi-
talize on this opportunity. If you have a
proven track record of at least 3 years in
sales management, are a creative street
manager, ready to roll up your sieeves
and help rebuild a cluster of radio sta-
tions this will be the most challenging
and rewarding position of your career.
Please Forward Your Resume To: Radio
& Records, Inc, 2049 Century Park East,
41st Floor, #1155, Los Angeles, CA
90067 or kmumaw@radioandrecords.
com attn: Job #1155. Equal Opportunity
Employer

MIDWEST

vAbiy

The Voice of Chicago

PROGRAM DIRECTOR

WGN Radio in Chicago seeks Program
Director. Ideal candidate will have a strong

background in leading a staff of live/local
on-air talent and a full programming depart-
ment (as opposed to managing syndicated
programming).

Responsible for talent and all on-air related
issues. Five years experience in a similar role
in a large or major market. Strong
communication and organizational skills;

Urban Female Jock MD w/5+ yrs exp. in all
shifts needs new home!. Exp. w/ Prophet,
NextGen, RCS and more! Contact:
TheRadioChick@Hotmail.com. (3/31)

Hard working, energetic, fun loving person-
ality seeking Class A station to demonstrate
strong voice and humorous on-air skills.
JEFF: (214) 504-4791 sendjeffanemail@
netscape.net. (3/31)

Looking for more engineering work in the
south and southwest. 25 years in the busi-
ness engineering, on air in major market and
markets of all sizes. DADE MOORE: (281)
448-6912 http://www.DADE.CC. (3/31)

Mature, sophisticated, and credible person-
ality with outgoing and positive attitude.
Tight board work, and meeting posts.
LETRICE CHANEL DICKERSON: (817)
715-4530 letricechanel@yahoo.com. (3/31)

Young, hard-working rookie fresh out of
broadcasting school. Willing to do what it
takes to succeed. Will travel. TIM: (405) 381-
3687. (3/31)

20+ year musician. Strong musical knowl-
edge and boardwork. Looking for
announcer/DJ/writing/producing position.
MICHAEL"THE ALBATROSS” ROSS: (405)
414-1424, albatross423@shbcglobal.net. (3/31)

NY comedian with extensive radio/TV broad-
cast experience. Would like FT gig in NY, ATL
or HOU markets. PDFunny@aol.com,
www.comedy.com/petemichael. (3/31)

dustry under Positions Sought.

To appear in the following week’s issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2" X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to
kmumaw@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 2049 Century Park East., 41st
Floor, Los Angeles, CA 90067 .

R&R Opportunities

Advertising
1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word perinch includ
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R’s
website. (www.radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-

ping and handling

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typed on
company/station letterhead and accompanied by ad-
vance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
or AMEX accepted. Include card number, name as it
appears on credit card, expiration date and phone
number. Blind box responses are sent to advertisers

ability to work in a fast-paced and high-pres-
sured environment; and passion to create a
quality product, which is locally produced
24-hours a day. Send resume and thoughts
in confidence to: Tom Langmyer,
VP/General Manager, WGN Radio, 435 North

ments and forward your resume to:
Email: jobs@musicchoice.com. Music
Choice Fax (215) 784-5870. EOE

Seeking pro or collegiate play-by-play/sales
position. JOE: (888)-327-4996. (3/31)

Inspired by life, positively motivated, cre-

MORNING SHOW & MORE ative imagination, open-minded rookie.

Suburban market of Washington, D.C.
(Southern MD) searching for talent to
replace 10yr team. This is no “cookie
cutter” radio show. Format is classic hits
(Yes, we do know Jack, and he has no
talent). Market is suburban with same
owner/market for 18 years and never
selling out its 5-station cluster. We are the
last of the Radio Mohicans.
You will have artistic freedom within
bounds, do production, remotes, live
spots and live a secure, professional ra-
dio life. Ideally, we would prefer a maie/
female team that has been stifled by
corporate programming and is yearning
to do it with “talent.” Paid vacation, medical,
holidays and other fringe benefits.
Rush T&R to:

SOMAR Communications, Inc.
28095 Three Notch Rd. Suite 2-B
Mechanicsville, MD 20659
orto
12809 Water Point Blvd.
Windermere, FL 34786 or e-mail
SOMARCOM@AOL.COM
EOE

Michigan Avenue, Chicago, IL 60611 or to:
WGNPD@tribune.com (no audio or other
large attachments). No calls please. WGN
Radio is an Equal Opportunity Employer.

Hot AC Christian station Pulse FM
is looking for a great communi-
cator to expand our air staff. If you
are a creative team player with
production and remote experi-
ence, rush your demo including
a brief testimony to: Announcer
Search, Pulse FM, 61300 Iron-
wood, South Bend, IN, 46614.
EQOE. No calls please.

Mid-day announcer and volunteer/
projects coordinator. Apply online
at: http://88.3TheWind.com. No
calls or visits please. EEO (3/31)

WNFL, Green Bay seeks Sports PD.
Resume/mp3 to Jerry Bader at:
Jjerry@wtag.com. Midwest Commu-
nications is an EQE. (3/31)

Willing to travel. Career partnership is #1
priority. THOMAS: (405) 210-1687,
Rillal@cox.net. (3/31)

ABS grad seeking position in the world of
broadcasting. Hard-worker, likes all music
formats, production, news and sports.
Relocate? No problem. GLENN: (405) 222-
2934. (3/31)

every Friday by first-class mail

To appear in the following week's issue, your ad must
be received by Thursday noon (PST) eight days prior
to issue date. Address all ads to:R&R Opportunities,
2049 Century Park East, 41st Floor, Los Angeles,
CA 90067.

RADIO & RECORDS, INC.

2049 Century Park East, 41st Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 2049 Century Park East, 41st Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all fiability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

Publisher.

© Radio & Records. Inc. 2006
POSTMASTER: Send address changes to R&R, 2049 Century Park East, 41st Floor, Los Angeles, California 90067.

WEBSITE: www.radioandrecords.com

HOW TO REACH US raDIO & RECORDS, INC., 2049 CENTURY PARK EAST, 41ST FLOOR, LOS ANGELES, CA 90067

OPPORTUNITIES/MARKETPLACE: 310-788-1621 310-203-8727 kmumaw @ radioandrecords.com
EDITORIAL/MAIN OFFICE: 310-553-4330 310-203-9763 mailroom @radioandrecords.com
WASHINGTON, DC BUREAU: 301-951-9050 301-951-9051

CIRCULATION: 310-788-1625 310-203-8727 subscribe @ radioandrecords.com
NEWS DESK: 310-788-1699 310-203-9763
R&R MUSIC TRACKING: 310-788-1668 310-203-9763

ADVERTISING/SALES:

newsroom @ radioandrecords.com

jhoward @radioandrecords.com

cmaxwell @radioandrecords.com

310-553-4330 310-203-8450 hmowry @ radioandrecords.com NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton @radioandrecords.com
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MARKETPLACE

AIR CHECKS - WVOICEOVER SERVICES | '

s AUDIO & VIDEO AIRCHECKS ===

+CURRENT #307, WBIG/Murphy & Cash, Z100/Romeo, WFLZ/
Kane, KDND/Heather Lee, KFRC/Sue Hall, WOMC/Dana Masucci,
WCSX/J.J. & Lynne. $13 CD.
+CURRENT #306, KI1S/Suzy Tavares, WPGC/Donnie Simpson,
WBIG/Tom Kelly, WYCD/Dr. Don, KROQ/Stryker, WLNK/Matt &
Ramona, KRTH/Jim Carson. $13 CD.
+PERSONALITY PLUS #PP-215, KMYI/Jeff & Jer KSAN/Lamont &
Tonelli, WPLJ/Scott & Todd, WRBQ/Mason Dixon & Bill Connolly.
$13CD
+PERSONALITY PLUS #PP-214, WMMR/Preston & Steve, WRQX/
Jack Diamond, WMGC/Jim Harper, WOGL/Ross Brittain. $13 CD.
+PERSONALITY PLUS #PP-213, KGB/Dave, Shelly & Chainsaw,
KMJM/Tony Scott, WODS/Date Dorman, WXKS/Matt Siegel.$13 CD.
+ALL COUNTRY #CY-162, KCYE, KWNR, KYGO, KWLI, WQYK,
WFUS. $13.CD
+ALL CHR #CHR-132, WXKS, Y100, WPOW, KYLD, KMEL. $13 CD.
+ALL A/C #AC-140 KYSR, WLTW, WTIC-FM, WWMX. $13 CD.
+PROFILE #5-547 TAMPA! CHR Ctry AC Gold AOR UC $13 CD
+PROFILE #S-546 HONOLULU! CHR AC AOR Gold $13 CD
+PROMO VAULT #PR-63 promo samples - all formats, all market
sizes. $15.50 CD
+SWEEPER VAULT #SV-49 Sweeper & legal D samples, all
formats. $15.50 CD
+CHN-39 (CHR Nights),+0-27 (All Oldies) +CR-1 (Classic Rock),
+ALT-11 (Alternative) +AOR-17 (AOR) at $13 each
+CLASSIC #C-300, .CKLW/Mike Kelly-1972, WTMA/Terry Allen-
1967, KLOS/Steve Downes-1986, KROY & KNDE-1977. $16.50 CD
VIDEO #105, Philly's WOGL/Ross Brittain, NY's Z100/Joe Rosati,
Boston's WXKS/Matt Siegel, DC's WWZZ/Mathew Blades. Detroit's
WYCD/Dr. Don, Baltimore's WPOC/Mchael J. & Jen. DVD $35, VHS $30.
+ tapes marked with + may be ordered on cassette for $3 less
www.californiaaircheck.com

— e
CALIFORNIA AIRCHECK 4
Box 4408 - San Diego, CA 92164 - (619) 460-6104

PUBLICITY PRINTS

Ottering quantity, quality reprints for over 35 years

REQUEST FREE
CATALOG AND SAMPLES!

B/W - 8x10's
500 — $90.00
1000 — $120.00

5x7 - JOCK CARDS
B&W 500 — $75.00
Color 500 — $215.00

+# PRICES INCLUDE
ADDITION OF NAMES & LOGOS
#* ORDERS HELD FOR 3 YEARS
FOR EASY REORDERING
% OTHER SiZES AVAILABLE

PRICES SUBJECT TO
CHANGE WITHOUT NOTICE

Lema Al-Zein

Send 8x10 photo/digital fife. Check/M.O., Visa/MC, Instructions to:
1867 E. Florida Street. Dept. R. Springlield. MO 65803
TOLL FREE: 1-888-526-5336
www.abcpictures.com

PICTURES

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

www.joecipriano.com

Need a woman? \/o,& 9

Roberta Solomon — Hearing is believing,

www.voicegal.com

www.CarterDavis.com

901.681.0650

CARTER DAVIS

Go to scottpowellvoiceover.com.

Reasonable rates. 325 829 6850.
Imaging. Voice Tracks. Commercials.

scottpowellvoiceover.com

DAVE PACKER

VOICEOVERS

Relatable, Authentic, Credible
and surprisingly aftordable.

.. www.davepacker.com 609-290-3333

-

www.radioandrecords.com

HEARD BY
45 MILLION
LISTENERS DAILY

(um, give or take a few})

1-877-4-YOURVO
(877-496-8786)

HYO0’NEIL

VvVOICE I1MAGING
’THE VOICE HEARD ABOVE THE REST'®

‘L DEMO:

www.samoneil.com

ID’'S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

MARKETPLACE
ADVERTISING

i \ Y 1
Trie npustrr’s NEwsearig

Payable in advance. Order must be typed and
accompanied by payment. Visa/MC/AMEX
accepted. One inch minimum, additional space
up to six inches available in increments of one-

inch. Rates for R&R 1 time $95.00
Marketplace(per g jpsertions 90.00
inch): 13 insertions  85.00

26 insertions 75.00
Marketplace 51 insertions 70.00

(310) 788-1621
Fax: (310) 203-8727
e-mail: kmumaw@radioandrecords.com

R&R LOOKS AT THE LATEST IN DIGITAL DEVICES

This week G&G features some of the cool tech-
related goodies available from the online store
operated by New York's Museum of Modern Art.
Coming as they do from MOMA, these items are as
cool-looking as they are functional.

First up is the Capsule FM radio, designed by
David Turpin. This silvery device is in the shape of a
five-inch-long by 2 1/2-inch B
diameter capsule with a speaker (
in each half. Just pull the \
capsule open to reveal the
tuner, volume control and a wire
antenna. The Capsule radio
runs on two AAA batteries. If
you like the looks of it, get one
now: It's on sale for $15.95,
marked down from $24.

If you're in need of a set of
speakers for your iPod or other I
portable audio player, MOMA has ==
an elegant set made mostly of
cardboard. These boxy, brown-
ish, rather pretty 3 1/2-inch cubes can be folded up and
stored in their own envelope.

For those who want something a bit flashier,
there’s the Soundsticks |l speaker system, a three-
piece arrangement with a subwoofer and two satellite
speakers. These clear plastic speakers are designed
in graceful curved shapes and have a sleek modern
look that'd go great with a white iPod.

/‘

| “\
5

'\

WP

Cool Gear From New York’s MOMA

Ve )

The Capsule FM radio

For an emergency, MOMA offers a wind-up radio
made by Freeplay Energy. This compact (four inches
by seven inches by 2 1/2 inches deep) AM & FM radio
can be charged by hand crank or a built-in solar panel,
or it can be plugged in with the included AC adapter.
The radio also includes an LED flashlight.

Also available is the Tykho radio, a basic AM & FM
unit with a water-resistant rubber
casing that comes in snazzy red
or green. This radio’s simple,
funky design is original enough
that the radio is represented in
wel s the Museum of Modern Art's
/ permanent collection.

Moving away from audio,
MOMA also offers a nifty five-
day desktop weather forecaster
by Ambient. With a four-inch-by-
four-inch LCD screen, the device
displays the current temperature
and a five-day forecast complete
with weather icons (the sun,
clouds, etc.) and predicted high and low temperature
ranges. The ZIP code-specific weather information is
wirelessly downloaded from Accuweather, and the
Ambient forecaster can display info for up to five cities
in the same region.

Get more details on all these products at
www.momastore.org.

— Brida Connolly
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w ™

1 8 MARY J. BLIGE Be Without You (Geffen/

2 NATASHA BEDINGFIELD Unwritten (Epic/

3 3 NE-YO So Sick (Def Jam/IDJMG)

6 8 RIHANNA SOS (Def Jam/IDJMG)

8 SEAN PAUL Temperature (VP/Atlantic)

5 6 KELLY CLARKSON Walk Away (RCA/RMG/

7 0 JAMES BLUNT You're Beautiful (Custard/Atlantic/

4 8 BEYONCE Check On It (Sony Urban/Columbia)

9 @ CASCADA Everytime We Touch (Robbins)

10 10 FALL OUT BOY Dance, Dance f/sland//DJMG/

11 11 ALL-AMERICAN REJECTS Dirty Little Secret (Joghouse/interscope/
15 (B STAIND Right Here (Flip/Atiantic)

12 13 T-PAIN{IMIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Label Group)
18 @ CHRIS BROWN Yo {Excuse Me Miss) (Jive/Zomba Label Group/

13 15 NELLY Grillz (Derrty/Fo’ ReellUniversalf

14 16 PUSSYCAT DOLLS Stickwitu (A&M/interscope/

16 17 CHRIS BROWN flJUELZ SANTANA Run it {/ive/Zomba Label Group/
20 @ PUSSYCAT DOLLS fIWILL.I.AM Beep (A&M/Interscope)

17 19 PINK Stupid Girls {LaFace/Zomba Label Group/

19 20 EMINEM fiNATE DOGG Shake That (Shady/Aftermath/Interscope)
22 NICKELBACK Savin’ Me (Roadrunner/IDJMG)
21 SAVING JANE Girl Next Door (Universal Republic)
29 DANIEL POWTER Bad Day (Warner Bros.)
24 TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG)
28 SHAKIRA fiWYCLEF JEAN Hips Don't Lie (Epic/
23 26 BLACKEYEO PEAS Pump It (A&M/Interscope)
27 BO BICE The Real Thing (RCA/RMG)
A BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin/
26 29 RAY J One Wish (Knockout/Sanctuary)

32 @ ALL-AMERICAN REJECTS Move Along (Doghouse/interscope)

THE BACK PAGES
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CHR/RHYTHMIC

DEM FRANCHIZE BOYZ Lean Wit it, Rock Wit It (So So Oef/Virgin)
MARY J. BLIGE Be Without You (Geffen/

SEAN PAUL Temperature (VP/Atlantic)

CHRIS BROWN Yo (Excuse Me Miss} (Jive/Zomba L abel Group)
BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin)
T-PAIN fMIKE JONES |'m N Luv (Wit A Stripper) {Jive/Zomba Label Group)
NE-YO So Sick (Def Jam/IDJMG)

CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal)

KEYSHIA COLE Love (A&M/interscope)

BEYONCE' Check On It (Sony Urban/Columbia)

E-40 Tell Me When To Go (Reprise/BME/

PAUL WALL Girl (SwishaHouse/Asylum/Atlantic)

NELLY Grillz (Derrty/Fo’ ReeliUniversal)

BOW WOW Fresh Azimiz (Sony Urban/Columbia)

JAMIE FOX X f/LUDACRIS Unpredictable (/RMG)

RIHANNA SOS (Def Jam/IDJMG)

DADDY YANKEE Rompe (£/ Cartel/interscope/

T.1. What You Know (Grand Hustle/Atlantic)
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18 YING YANG TWINS & BUN B Git It (Rap-A-Lot/Asylum/TVT)
21 50 CENT f/OLIVIA Best Friend (G-Unit/Interscope/

16 LIL ROB Bring Out The Freak In You (Upstairs/

25 NE-YO When You're Mad (Def Jam/IDJMG)

26 THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia)
27 LIL* JON & THE EASTSIDE BOYZ Snap Ya Fingers (7V7/
22 BUSTA RHYMES Touch It (Aftermath/interscope)

30 FIELD MOB f/CIARA So What (OTF/Geffen)

EMINEM f/NATE DOGG Shake That (Shady/Aftermath/interscope)
CHRISTINA MILIAN f/YOUNG JEEZY Say ! (Def Soul/iDJMG)

LL COOL J f{JENNIFER LOPEZ Control Myself (Def Jam/IDJMG)
NICK CANNON Dime Piece (Motown/Universal)

#1 MOST ADDED

OANIEL POWTER Bad Day (Wamer Bros.)

#1 MOST INCREASED PLAYS

OANIEL POWTER Bad Day (Warner Bros.)

TOP5 NEW & ACTIVE
MARIAH CAREY F/SNOOP 00GG Say Somethin’ (/siand/iDJMG/
CHAMILLIONAIRE Turn It Up {Latium/Universal)
KEYSHIA COLE Love /A&Minterscope)
GORILLAZ Dare (Virgin)
CHAMILLIONAIRE FIKRAYZIE BONE Ridin (Universal)

CHR/POP begins on Page 22.
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1 JAMES BLUNT You're Beautiful (Custard/Atlantic/

2 LIFEHOUSE You And Me (Geffen/

3 KELLY CLARKSON Because 0f You (RCA/RMG)

5 DANIEL POWTER Bad Day (Warner Bros.)

6 MICHAEL BUBLE Save The Last Dance For Me (743/Reprise)
4 KEITH URBAN Making Memories Of Us (Capitol/EMC)

7 ANNA NALICK Breathe (2 AM) (Columbia/

8 MARIAH CAREY We Belong Together (Isiand/IDJMG)

10 LEANN RIMES Probably Wouldn't Be This Way (Curb/

9 SANTANA fIMICHELLE BRANCH I'm Feefing You (Arista/RMG)
n EAGLES No More Cloudy Days (ERC/

FAITHHILLW/TIMMCGRAW Like We NeverLoved At Al (Warner Bros./Curt)
ROB THOMAS Ever The Same (Atlantic/

0.H.T. Listen To Your Heart (Robbins)

CARRIE UNDERWOOO Some Hearts {Arista)

NATASHA BEDINGFIELD Unwritten (Epic/

CHRIS RICE When Did You Fall (In Love With Me) (Columbia/iNG)
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16 JORDAN KNIGHT Where Is Your Heart Tonight (77ans Continental)
20 SHERYL CROW & STING Always On Your Side (A&Mjinterscope/
19 GOO GOO DOLLS Better Days (Warner Bros.)

25 NICKELBACK Photograph (Roadrunner/IDJMG/

24 GREEN DAY Wake Me Up When September Ends (Reprise/

23 SHERYL CROW Good Is Good (A&M/interscope)

22 BARRY MANILOW Unchained Melody (Arista/

26 TRAIN Cab (Columbia/

29 CHICAGO Feel (Rhino/Warner Bros.)

28 HOOTIE & THE BLOWFISH Get Out Of... (Sneaky Long/Vanguard)
27 OIAN DIAZ Colour Everywhere (Strip City)

21 29 ENYA Amarantine (Reprise)
30 @ BON JOVI Who Says You Can't Go Home (/sland//DJMG)

#1 MOST ADDED

JUVENILE What's Happenin' (Atlantic)

#1 MOST INCREASED PLAYS

T.I. What You Know (Grand Hustle/Atlantic)

TOP5 NEW & ACTIVE
DJ KHALED Holla At Me (Terror Squad/Koch)
SHAWNNA Gettin' Some (D7P/Def Jam/IDJMG/
RICK ROSS Hustlin' (Skp-N-Slide/Def Jam/IDJMG)
GHOSTFACE KILLAH F/NE-YO Back Like That (Def Jam/IDJMG)
AVANT 4 Minutes (Geffen/

CHR/RHYTHMIC begins on Page 27.

w ™

2 0 DANIEL POWTER Bad Day (Warner Bros.)

1 2 JAMES BLUNT You're Beautiful (Custard/Atlantic/

3 3 ROBTHOMAS Ever The Same (Atlantic/

4 4 NICKELBACK Photograph (Roadrunner/IDJMG)

8 @) NATASHABEDINGFIELD Unwritten (£pic/

5 ) FRAY Over My Head (Cable Car) (Fpic/

6 @ STAINO Right Here (Flig/Atlantic)

10 &) BON JOVI Who Says You Can’t Go Home (Is/and/IDJMG)

12 &) KELLY CLARKSON Walk Away (RCA/RMG)

9 10 KELLY CLARKSON Because Of You (RCA/RMG)

7 11 GOO GOO DOLLS Better Days (Warner Bros.)

11 12 LIFEHOUSE You And Me (Geffen/

13 13 TRAIN Cab (Columbia/

15 SHERYL CROW & STING Always On Your Side (A&M/interscope/
18 KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin)
17 COLDPLAY Talk (Capitol)

21 NICKELBACK Savin’ Me (Roadrunner/IDJMG)

16 18 ALL-AMERICAN REJECTS Dirty Little Secret (Doghouse/interscope/

JEWEL Again And Again (At/antic)
1 SANTANA fISTEVEN TYLER Just Feel Better (Arista/AMG)
24 § 0.A.R. Love And Memories (Everfire/Lava)
25
26

20 8 JACK JOHNSON Upside Down (Brushfire/Universal Republic/
2

CARRIE UNDERWOOD Some Hearts (Arista/

HOOBASTANK If | Were You (/sland/IDJMG)

INXS Pretty Vegas (Epic/

KEITH URBAN Making Memories Of Us (Capitol/EMC)

SAVING JANE Gir Next Door (Universal Republic)

PINK Stupid Girls (LaFace/Zomba Label Group)

TEOOY GEIGER For You | Will {Confidence) (Columbia/Sony BMG)
FALL OUT BOY Dance, Dance {/sland/IDJMG)

#1MOST ADDED
SHERYL CROW & STING Always On Your Side (A&M/Interscope)

#1 MOST INCREASED PLAYS

DANIEL POWTER Bad Day (Warner Bros.)

TOP 2 NEW & ACTIVE
NICK LACHEY What's Left Of Me (Jive/Zomba Label Group)
KATHY MATTEA They Are The Roses (Narada Jazz/EMI)

AC begins on Page 43.
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#1 MOST ADDED
NICKELBACK Savin' Me (Roadrunner/IDJMG)

#1 MOST INCREASED PLAYS

NATASHA BEDINGFIELD Unwritten (Epic/

TOP5 NEW & ACTIVE
BO BICE The Real Thing (RCA/RMG)/
HOOTIE & THE BLOWFISH Get Out Of My Mind (Sneaky Long/Vanguard)
NICK LACHEY What's Left Of Me (J/ive/Zomba Label Group)
0K GO Oh Lately It's So Quiet (Capito)
OIRTIE BLONDE Walk Over Me (Jive/Zomba Label Groug)

AC begins on Page 43.
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2 € KEYSHIA COLE Love (A&Miinterscope)

1 2 OEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin/

3 3 CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group)

6 €@ T.I What You Know (Grand Hustle/Atlantic)

5 & MARY J. BLIGE Be Without You (Geffen/

4 6 NEYO So Sick (Def Jam/IDJMG)

7 7 T-PAIN f/MIKE JONES I'm N Luv (Wit A Stripper) (/ive/Zomba Label Group)
9 o BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin)

8 9 BUSTARHYMES Touch It (Aftermath/interscope)

12 8 THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia)

13 SEAN PAUL Temperature (/P/Atlantic)

10 12 JAMIE FOXX f/LUDACRIS Unpredictable (/AMG/

15 (B AVANT 4 Minutes (Geffen)

11 14 BEYONCE' Check On It (Sony Urban/Columbia/

14 15 JUVENILE Rodeo (Atlantic/

22 8 SHAWNNA Gettin’ Some (DTP/Def Jam/IDJMG)

18 50 CENT f{OLIVIA Best Friend (G-Unit/Interscope)

16 18 NELLY Griliz (Derrty/Fo’ ReellUniversal)

20 19 KIRKFRANKLIN Looking... (o Yo SoulGaspo Centric/Zomba L abel Group)
31 @ YUNG JOC it's Goin’ Down (Bad Boy/Atiantic)

19 21 BOW WOW Fresh Azimiz (Sony Urban/Columbia)

17 22 KANYEWEST f/LUPE FIASCO Touch The Sky (Roc-A-Felia/Def Jam/IDJMG)
27 CHRISTINA MILIAN fYOUNG JEEZY Say | (Def Soul/iDJMG)

24 JAGGED EDGE Good Luck Charm (Sony Urban/Columbia)

36 NE-YO When You're Mad (Def Jam/IDJMG)

29 B.G. fIMANNIE FRESH Move Around {Choppa City/Koch/

21 27 DAL Betcha Can't Do It Like Me (Dee Money/Asylum/Atlantic)

32 @ LIL* WAYNE Hustler Musik (Cash Money/Universal)

25 29 TYRAB. Still In Love (66&L)

37 € LETOYA Tom (Capital)

#1 MOST ADDED
MARY J. BLIGE FIBROOK-LYN Enough Cryin (Matriarch/Geffen)

#1 MOST INCREASED PLAYS

T.. What You Know (Grand Hustle/Atlantic)

TOP 5 NEW & ACTIVE
0J KHALEO Hoila At Me (Terror Squad/Koch)
RAY J What | Need (Knockout/Sanctuary)
JAHEIM The Chosen One (Divine MilWarner Bros.)
RICK ROSS Hustlin' (Sijp-N-Slide/Def Jam/IDJMG)
RAY CASH FISCARFACE Bumpin’ My Music (Ghet-0-Vision/Sony Urban/Columbia)

URBAN begins on Page 30.

w ™

1 1 NICKELBACK Animals (Roadrunner/IDJMG)
4 8 PEARL JAM World Wide Suicide (L/AMG/

2 SHINEDOWN Save Me (Atlantic/

3 4 10 YEARS Wasteland (Universal Repubiic)

5 & GOOSMACK Speak {Universal Republic)

6 6 SEETHER Remedy (Wind-Up/

9 0 FOO FIGHTERS No Way Back (RCA/RMG)

7 8 AVENGED SEVENFOLD Bat Country (Warner Bros.)
10 0 SHINEDOWN | Dare You (At/antic/

8 10 FOOFIGHTERS DOA (RCA/RMG)

n AUDIOSLAVE Qut Of Exile (Epic/interscope)
12 HINDER Get Stoned (Universal Republic/

14 DISTURBED Just Stop (Reprise)

13 DISTURBED Stricken (Reprise/

15 15 ROB ZOMBIE Foxy, Foxy (Geffen/interscope/

17 @ SYSTEM OF A DOWN Lonely Day (American/Columbia)

16 17 DAVID GILMOUR On An Island (Columbia/

18 BUCKCHERRY Crazy Bitch (ElevenSeven)

2 STAIND Everything Changes (Flig/Atlantic)

20 MUDVAYNE Fall Into Sleep (£pic/

19 NINE INCH NAILS Every Day Is Exactly The Same (interscope)
24 SEETHER The Gift (Wind-Up)

23 EVANS BLUE Coid (But I'm Still Here) (Pocket/Hollywood)

26 NICKELBACK Savin’ Me (Roadrunner/IDJMG)

22 25 TRAPT Waiting (Warner Bros.)

KORN Coming Undone (Virgin/

FLYLEAF I'm So Sick (Octone/RCA/RMG)

HIM Rip Out The Wings Of A Butterfly (Sire/Warner Bros.)

10 YEARS Through The Iris (Universal Republic)

3 DOORS DOWN f/BOB SEGER Landing In London... (Universal Republic)

#1 MOST ADDED

WOLFMOTHER Woman (Madular/interscope)

#1 MOST INCREASED PLAYS
PEARL JAM World Wide Suicide (/AMG/

TOP 5 NEW & ACTIVE
REVELATION THEORY Slow Burn (On/ido/ Roc/
HOOBASTANK If | Were You (Island/IDJMG)
WOLFMOTHER Woman (Modular/interscope)
HURT Rapture (Capitolf
QUEENSRYCHE I'm American (Rhino/

ROCK begins on Page 51.
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MARY J. BLIGE Be Without You (Geffen/

HEATHER HEADLEY In My Mind (RCA/RMG)

ANTHONY HAMILTON Can't Let Go (So So Def/Zomba Label Group)
ISLEY BROTHERS f/R. ISLEY Just Came... (Def Soul/Def Jam/IDJMG)
JAMIE FOXX f/LUDACRIS Unpredictable L/RMG)

KIRK FRANKLIN Looking... fFo Yo Soul/Gospo Centric/Zomba L abel Group)
BRIAN MCKNIGHT Find Myself In You (Motown/Universal)

CHARLIE WILSON Magic (Jive/Zomba L abel Group)

NE-YO So Sick (Def Jam/IDJMG)

ALICIA KEYS Unbreakable (//AMG)

FAITH EVANS Tru Love (Capitol/

URBAN MYSTIC | Refuse (SOBE/

KEYSHIA COLE Love (A&M/interscope)

TEENA MARIE Ooh Wee (Cash Money/Universal)

JEFF MAJORS f/KELLY PRICE God's Gift (Music One/Sony Urban)
KEM Into You (Motown/Universal)

ERIC BENET Pretty Baby (Friday/Reprise/Warner Bros.)

INDIA.ARIE | Am Not My Hair (Motown/Universall

MARIAH CAREY Fly Like A Bird {/sland//DJMG)

FLOETRY Lay Down (Geffen/

GOAPELE First Love (Skyhlaze/Sony Urban/Columbia)

TAMAR f/PRINCE Beautiful, Loved And Blessed (Universal Republic)
LYFE JENNINGS f/FANTASIA Hypothetically (Sony Urban/Columbia)
MARIAH CAREY Don't Forget About Us fIsland//DJMG)

MELI'SA MORGAN | Remember (Orpheus/Luann)

KINDRED THE FAMILY SOUL Woman First (Hidden Beach)

RAHEEM DEVAUGHN You (Jive/Zomba Label Group)

DWELE Weekend Love (Virgin/

EARTH, WIND & FIRE f/BRIAN MCKNIGHT To You (Sanctuary/SRG)
YOLANDA ADAMS This Too Shall Pass (Atlantic/

#1 MOST ADDED

MARY MARY Yesterday (Sony Urban/Columbia)

#1 MOST INCREASED PLAYS

MARIAH CAREY Fly Like A Bird fIsland/{OJMG)

TOP 5 NEW & ACTIVE
RAY J One Wish (Knockout/Sanctuary!
VAN HUNT Character (Capitoll
DONELL JONES I'm Gonna Be (Laface/Zomba Label Group
SHANICE Take Care Of U flmajah/Playtime/
LEELA JAMES My Joy (Warner Bros.)

URBAN begins on Page 30.

GODSMACK Speak (Universal Republic)

SHINEDOWN 1 Dare You /Atlantic)

MUDVAYNE Fall Into Sleep £pic/

DISTURBED Just Stop (Reprise/

EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood)
FOO FIGHTERS No Way Back (RCA/RMG)

PEARL JAM World Wide Suicide (/RMG/
NICKELBACK Animals (Roadrunner/IDJMG)

HINDER Get Stoned (Universal Republic)
BUCKCHERRY Crazy Bitch (ElevenSeven)

ROB ZOMBIE Foxy, Foxy (Geffen/Interscope)

10 YEARS Wasteland (Universal Republic)

FLYLEAF I'm So Sick (Octone/RCA/RMG)

KORN Coming Undone (Virgin/

NINE INCH NAILS Every Day Is Exactly The Same flnterscope/
SYSTEM DF A DOWN Lonely Day (American/Columbia)
HURT Rapture (Capitol/

AVENGED SEVENFOLD Bat Country (Warner Bros.)
KORN Twisted Transistor (Virgin/

TRAPT Waiting (Warner Bros.)

SEETHER The Gift (Wind-Up/

3 AVENGED SEVENFOLD Beast And The Harlot (Warner Bros.)

STAIND Everything Changes (Fljp/Atlantic)

10 YEARS Through The Iris (Universal Republic)

NICKELBACX Savin' Me (Roadrunner/IDJMG)

COHEED AND CAMBRIA Welcome Home (Equal Vision/Columbia)
FAKTION Take It Al Away (Roadrunner/I0JMG)

SEVENDUST Failure (Winedark/7Bros.)

AUDIOSLAVE Out Of Exile (Epic/interscope)

3 @ SLAVE TO THE SYSTEM Stigmata (Spitfire/

THE BACK PAGES
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0 RASCAL FLATTS What Hurts The Most {Lyric Street)
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KENNY CHESNEY Living In Fast Forward (BNVA/

KEITH URBAN Tonight | Wanna Cry (Capitol)

BLAKE SHELTON Nobody But Me (Warner Bros.)

BON JOVIW/J. NETTLES Who Says You Can't Go Home (Mercury//DJMG)
MONTGOMERY GENTRY She Don't Tell Me To {Co/umbia/

TOBY KEITH Get Drunk And Be Somebody (Show Dog Nashville/Universal)
BROOKS & DUNN Believe (Arista/

SARA EVANS Cheatin’ (RCA/

JACK INGRAM Wherever You Are (Big Machine)

JASON ALDEAN Why /B8R)

FAITH HILL The Lucky One (Warner Bros.)

DIERKS BENTLEY Settle For A Slowdown (Capitol)

LEANN RIMES Something’s Gotta Give (Asylum/Curb)

JOE NICHOLS Size Matters (Someday) (Universal South)

16 TRENT TOMLINSON Drunker Than Me (Lyric Street)

TIM MCGRAW When The Stars Go Blue {Curb/

GEORGE STRAIT Seashores Of 0ld Mexico /MC4/

KEITH ANDERSON Every Time | Hear Your Name (Arista/
VAN ZANT Nobody Gonna Tell Me What To Do (Columbia)
PHIL VASSAR Last Day 0f My Life /Arista)

SHEDAISY 'm Taking The Wheel (L yric Street)

CRAIG MORGAN | Got You (BBR)

GRETCHEN WILSON Politically Uncorrect (Epic/

GARY ALLAN Life Ain't Always Beautiful (MCA/

J KENNY ROGERS | Can't Unlove You (Capitol)

BRAD PAISLEY The World /Arista)

RODNEY ATKINS If You're Going Through Hell... (Curb/
ERIC CHURCH How ‘Bout You (Cagitol)

LITTLE BIG TOWN Bring It On Home (Equity/

#1 MOST ADDED

CARRIE UNDERWOOD Don’t Forget To Remember Me (Arista/

#1 MOST INCREASED PLAYS

TIM MCGRAW When The Stars Go Blue (Curt/

TOP5 NEW & ACTIVE
HOT APPLE PIE Easy Does t (MCA/
RONNIE MILSAP Lacal Girls (RCA/RLG)

BOMSHEL It Was An Absolutely Finger Lickin’, Grits And Chicken... (Curb/

DIAMOND RIO God Only Cries (Ansta/
EMERSON DRIVE A Good Man (Midas/

COUNTRY begins on Page 39.

PEARL JAM World Wide Suicide (//7MG)

FOO FIGHTERS No Way Back (RCA/RMG)

FALL OUT BOY Dance, Dance //sland//iDJMG)

NINE INCH NAILS Every Day s Exactly The Same f/nterscope/
10 YEARS Wasteland (Universal Republic)

BLUE OCTOBER Hate Me (Universal)

YELLOWCARD Lights And Sounds (Capitol)

SHE WANTS REVENGE Tear You Apart (Geffen/

WHITE STRIPES The Denial Twist (7hird Man/V2)

PANIC! AT THE DISCO The Only Difference... (Fueled By Ramen)
GODSMACK Speak (Universal Republic)

WEEZER Perfect Situation (Suretone/Geffen)

GORILLAZ Dare (Virgin/

HAWTHORNE HEIGHTS Saying Sorry (Victory/)

DEATH CAB FOR CUTIE Crooked Teeth (At/antic/

SYSTEM OF A DOWN Lonely Day (American/Columbia)
AVENGED SEVENFOLD Bat Country (Warner Bros.)

SYSTEM OF A DOWN Hypnotize (American/Columbia)
SHINEDOWN ! Dare You {Atlantic)

HIM Rip Out The Wings Of A Butterfly (Sire/Warner Bros.)
YEAH YEAH YEAHS Gold Lion (Dress Up/interscope)

4 ARCTI(C MONKEYS | Bet You Look Good On The Dancefloor (Domino)
} HOOBASTANK If | Were You fIsland//0JMG)

FLYLEAF V'm So Sick (Octone/RCA/RMG)

DISTURBED Just Stop (Reprise/

MATISYAHU Youth (Or Music/Epic)

ROB ZOMBIE Foxy, Foxy (Geffen/Interscope)

30 SECONDS TO MARS The Kill fimmortalfVirgin/
NICKELBACK Animals (Roadrunner/lDJMG)

EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood)

POWERED :){
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PAUL BROWN Winelight (GRF/VMG)

RICHARD ELLIOT Mystique (Artizen)

NILS Summer Nights (Baja/TSR/

NAJEE 2nd 2 None (Heads Up International)

BRIAN CULBERTSON Let's Get Started (GRP/VMG)

KIM WATERS Steppin’ Out (Shanachie)

BRIAN SIMPSON It's All Good (Rendezvous/

RICK BRAUN Shining Star (Artizen/

MICHAEL LINGTON Pacifica (Rendezvous)

CHRIS BOTTI f/JILL SCOTT Good Morning Heartache Columbia/)
MARION MEADOWS Suede Heads Up/

3RD FORCE You Got \t (Higher Octave/EMI)

PHILIPPE SAISSE TRIO Do It Again (Rendezvous/

HERBIE HANCOCK f/JOHN MAYER Stitched Up (Hear Music/Vector)
KIRK WHALUM Whip Appeal (Rendezvous)

H. HANCOCK f/C. AGUILERA A Song For You (Possibilities/Vector)
NICK COLIONNE Always Thinking Of You (Narada Jazz/EMI)
RAMSEY LEWIS Oh Happy Day (Narada Jazz/EMI)

GREGG KARUKAS Show Me The Way (Trippin” ‘N’ Rhythm/
BEYONCE' Wishing On A Star (Sony Urban/Columbia)

RAUL MIDON !f You're Gonna Leave (Manhattan/EMC)

GERALD ALBRIGHT We Got The Groove (Peak/

CHRIS STANDRING | Can't Help Myself (Trjgpin’ ‘N’ Rhythm)
DONALD FAGEN H Gang (Reprise/

ERIC DARIUS Steppin’ Up (Narada Jazz/EMI)

STEVE COLE Spin (Varada Jazz/EMI)

JONATHAN BUTLER Rio fRendezvous/

JANITA Enjoy The Silence (Lightyear)

RAY PARKER, JR. Mismaloya Beach (Raydio Music Group)
STEVE OLIVER Good To Go (Koch/

#1 MOST ADDED
MINDI ABAIR True Blue (GRP/VMG/

#1 MOST INCREASED PLAYS

NAJEE 2nd 2 None (Heads up internalionay

TOP5 NEW & ACTIVE
KEN NAVARRO Stoned Soul Picnic (Positive/
PAMELA WILLIAMS Positive Vibe (Shanachie/
JEFF LORBER Everybody Knows That (Narada Jazz/EMI)
DAVID PACK Biggest Part Of Me (Peak/Concord)
JASON MILES Sexual Healing (Varada Jazz/EMY)

SMOOTH JAZZ begins on Page 48.
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JACK JOHNSON Upside Down (Brushfire/Universal Republic)
COLDPLAY Talk (Capitol)

TRAIN Cab (Columbia)

SHAWN MULLINS Beautiful Wreck (Vanguard)

BETH ORTON Conceived (Astralwerks/EMC)

DEATH CAB FOR CUTIE Crooked Teeth fAt/antic/

U2 Original Of The Species f/nterscope/

FRAY Over My Head (Cable Car)} (Epic/

BEN HARPER Better Way (Virgin/

KT TUNSTALL Black Horse & The Cherry Tree (Refentless/Virgin)
SUBDUDES Papa Dukie & The Mud People (Back Porch/Narada/EMI)
DAVID GRAY Tell Me Something (Hospital Food) (/A TO/RCA/RMG)
DEATH CAB FOR CUTIE Soul Meets Body /Atlantic/

KT TUNSTALL Suddenly | See (Relentless/Virgin)

G0O GOO DOLLS Better Days (Warner Bros.)

MAT KEARNEY Nothing Left To Lose (Aware/Columbia)

DAVID GILMOUR On An Island (Columbia)

AUGUSTANA Boston (£pic/

0.A.R. Love And Memories (Everfire/Lava)

BRANDI CARLILE What Can | Say (Red Ink/Columbia)

SANTANA f/LOS LONELY BOYS |Don't Wanna Lose Your Love (Arista/RMG)
AQUALUNG Left Behind /Slightly Bigger/Red Ink/Columbia)
FEIST Mushaboom (Cherry Treefinterscope/

MICHAEL STIPE in The Sun (Warner Bros.)

LITTLE WILLIES Roll On (Milking Bul/EMC)

JOHN BUTLER TRIO Betterman (Lava/Atlantic)

VAN MORRISON Playhouse (Lost Highway/

INXS Afterglow (Epic/

PEARL JAM World Wide Suicide (/AMG/

DEPECHE MODE Precious (Mute/Sire/Reprise)

#1 MOST ADDED

WOLFMOTHER Woman (Modular/Interscope)

#1 MOST INCREASED PLAYS
PEARL JAM World Wide Suicide /AMG)

TOP5 NEW & ACTIVE
YELLOWCARD Lights And Sounds (Capitol)
DEFAULT It Only Hurts (TV7/
MERCY FALL | Got Life (Atlantic/
LOSER Nobody Knows (/siand/IDJMG)
HINDER Lips Of An Angel (Universal Republic)

ROCK begins on Page 51.

#1 MOST ADDED

WOLFMOTHER Woman /Wdarfisfardimtor ke

#1 MOST INCREASED PLAYS
RACONTEURS Steady, As She Goes (Third Man/V2)

TOP5 NEW & ACTIVE
SEETHER The Gift (Wind-Up/
BRIL Far Away (Kirtland)
HURT Rapture (Capitol)
10 YEARS Through The Iris (Universal Repubiic)
BUCKCHERRY Crazy Bitch (ElevenSeven)

ALTERNATIVE beglns on Page 51.
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#1 MOST ADDED

GUSTER One Man Wrecking Machine (Reprise/

#1 MOST INCREASED PLAYS

JAMES BLUNT High (Custard/Atlantic)

TOP5 NEW & ACTIVE -
JEWEL Again And Again (Atlantic)

BEN LEE Gamble Everything For Love (Vew West/
JACKIE GREENE I'm So Gone (Verve Forecast/VMG)
HOOBASTANK f | Were You (/sland/IDJMG)
SIA Breathe Me (Astralwerks/EMC)

TRIPLE A begins on Page 57. -
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BY ERICA FARBER

aving fallen in love with radio at an early age, Linda Meyers truly has the best of both
worlds. As founder of Legacy Promotion, Meyers specializes in radio promotions and has
worked with almost every major Christian label. Then, in 2005, she became Executive
Director of the Christian Music Broadcasters, which she calls “a dream opportunity and a
natural fit.”

Getting into the business: “My mom came to Nebraska from Minnesota to work for an
international radio program called Back to the Bible. She met my father and, voila, here I am. I was a
radio prodigy. When I was a teenager I had the opportunity to be involved in an international kids’
radio program. We would record songs and radio dramas, and I absolutely loved it.”

Her first job: “T have a degree in secondary education and history, but I found out real early
that I did not want to teach high school. I went into business and was an organizational and
management consultant, but I had also been bitten by the theater bug. I was working for a Fortune
500 company by day and doing theater by night. When I was single I had to make a phone call to
my dad saying that I was leaving my great-paying job to go on the road because I had been cast in a
musical.

“I came back to Nebraska after being on tour to visit my parents. Somebody heard my voice and
asked if I did voice work. I said, ‘Sure, I've done a lot of it in Minneapolis! I started doing voice work

Biggest challenge: “It's a balancing act. God blessed me with a whole lot of energy. If I didn't
have a passion for radio, it would be hard to do what I do. But I love bringing people together.
Sometimes when you connect people who may remotely know each other they become a powerful
force and help to accomplish our mission.”

State of radio: “Radio is going through another cycle. It’s trying to figure out what it is
again. It's going through another metamorphosis. Broadcasting has become narrowcasting in many
ways, but I see kind of a backlash toward that with the ‘Jack’ formats and things like that, which
are tryiny to broaden the focus. While some people may think that radio is a dead entity, it has
survived any number of things, and people are always going to need the live and local aspect that
radio brings them.”

State of Christian radio: “I'm really excited about where Christian radio is going. We're seeing
increased market share, and we're seeing radio stations get better. Christian stations used to

compete with each other, and now they are competing with the other stations in town.

"For a long time Christian radio had a little bit of an identity crisis because it was put off to
the side. Our music wasn't always up to snuff in the early days, but now we have music competing
on the mainstream stations. It's exciting to see the growth, which has been significant over the
past few years.”

for a women’s radio program, and within a few months I ended up as
producer of the program, and the account executive.”

Founding Legacy Promotion: “I produced the show ‘Gateway
to Joy, a 15-minute women's program, and the host of the show was
Elisabeth Elliot, whose husband was one of the five men killed by
the Auca Indians in 1956. The program closed down, and I knew I
wanted to get back into radio somewhere.

“A friend asked me if I would start tracking music and working
for a record label. I was doing liners for radio stations and promoting
music to stations at the same time. One thing led to another, and
I've been hired by most of the Christian record labels to promote
music. I've done public relations, marketing and artist management
and worked with radio stations.”

Becoming Executive Director of the CMB: “Five years ago I
was asked to spearhead the worship track at GMA Week. There was
this whole movement coming on the scene called praise & worship.
We were trying to figure out where it fit in the world of radio and
labels, so we started a worship track at GMA Week, which got me on
what was then known as the NCRS Steering Committee, which
planned all the education for GMA Week. We had some
organizational needs, putting broadcasters and labels together and
getting them talking and working together.

“At the same the Christian Music Broadcasters was forming, and

I did some organizational work for them. They called me right before
GMA Week last year and said, ‘We need to pull together and get this
thing rolling because we really believe we need a member
organization specifically geared toward Christian music broadcasters’

“There’s an organization called the National Religious Broadcasters, but it deals more with pop
programs and television programs and is really more of a lobbying group in Washington, DC. The
GMA saw the need for a voice for music and radio and a means to fund education and support one
another. They called me, and I love what I'm doing with them.”

Mission of the CMB: “Their passion is to educate Christian music broadcasters, to help them
become better at what they do and to encourage and support one another. Plus, we have some
fabulous benefits. Stations pay a membexship fee to be involved, and that fee goes toward finding
benefits for them.

“We have a streaming benefit so they have reduced streaming fees. We're looking at some
imaging things. When you work together you have more potential to get things that you couldn’t
afford on your own. We're looking for significant benefits for Christian music broadcasters by pulling
together and sharing the burden. We invite everyone to visit our website at www.cmbonline.org.”

Her involvement in GMA Week: “We have an agreement with the GMA to provide all of the
education for the radio broadcasters in attendance. Last year we hit an all-time high of about 500
broadcasters attending, and this year we'll probably exceed that number.”

On balancing her professional responsibilities: “In many ways it works hand in glove, which
sounds kind of funny because it seems like it's opposite sides of the street, but it's really not. I'm
pretty good at taking off my label hat when I need to, but I can sometimes bridge the gap and
speak a language that both radio and the record industry understand.

“We saw this very clearly at the R&R Christian Summit, where we had a panel of label
representatives and PDs. They both have needs, and they finally had a meeting of the minds because
they understood each other better. But really my role is trying to help people understand each other’s
roles. Our business is all about relationships, and I think the two sides work together quite nicely. You
have to know where thg lines are and where to draw the lines, and then it works beautifully.”

LINDA MEYERS

President, Legacy Promotion; Executive Director,
Chnistian Music Broadcasters

Something about Christian radio that might surprise our
readers: “Most people think Christian radio is old, stodgy and boring
and that it takes itself too seriously. Christian radio has gotten to be a
lot of fun. We have some great morning teams, we have advertisers,
and we have some great commercial bits. Christian radio is a whole lot
more fun than people think it is.”

Most influential individual: "My father. When I was young he
gave me the freedom to fail. I'm the parent of three little girls, and I
really hope I allow my daughters to do that. He was standing beside
me and was there to help-me pick up the pieces, but he didn't do it
for me.

“Also Elisabeth Elliot. I learned a lot about life and perseverance
and what being a real woman means from her. I've had some great
opportunities and met a lot of wonderful people.”

Career highlight: "I'm always trying to learn more. I named my
company Legacy Promotion because Elisabeth always told me that
whatever I do, I should leave a legacy behind that I am proud of. I've
had a lot of great things happen, but I still feel that I'm learning
and growing, and I'm the type of person who doesn't ever want to
stop.”

Career disappointment: “One of the hardest moments in my
career was when we stopped ‘Gateway to Joy, which I produced for 10
years. Our last taping session was extremely difficult. How it ended
was disappointing, but it's something you learn from. You take the
good with the bad and learn how to deal with it when it happens to
you in the future.”

Favorite radio format: “Christian. When my children are in the car we are totally and
completely stuck on Radio Disney. I'm also a Country listener.”

Favorite television show: “I absolutely love Gilmore Girls, and my kids and I are reality TV
junkies. We make it family night on Survivor night.”

Favorite song: “'Someone to Watch Over Me!”

Favorite book: “The Bible. I'm just starting Fresh Air, and I'm starting the second book by
Donald Miller, Searching for God Knows What.”

Favorite restaurant: “Paula Dean’s restaurant Lady and Sons in Savannah, GA.”

Beverage of choice: “I am totally a coffee-holic. It is the grace of God in a cup.”

Hobbies: “I love to cook anything. I love radio, I love records, I love concerts — I love that
whole nine yards. My whole life has been wrapped up in it.”

E-mail address: “www.cmbonline.org.”

Advice for broadcasters: “Keep looking forward and keep moving forward. Don't sit back on
your heels; stay on your toes, because in order to compete you're going to have to become better
and better and always be on the lookout for what’s next — how to make yourself sound better,
how to do a better job and how to bring up the next generation of talent through mentoring those
around you. It only makes radio stronger when you impart your knowledge to the person behind
you.” ,

Advice for the music community: “We all have to work together; we can't do this without
one another. Labels have often heard a song 25 times before radio ever gets it, so they know it and
love it and don't understand why radio doesn't pick it up right away. Well, the people at radio
haven't met the artist; they haven't lived with the song.

“Tt's all about listening to each other and finding out what the other guy needs, what the
other guy wants, yet allowing labels to create the art they are so good at. It's a give-and-take. It's
building a relationship and working together to create great, great product.”
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Summit 2006

SAVE THE DATE!

Nevember 9-11, 2006
Nashville Marrictt at
Vanderbilt University

Nashville, Tennessee

details seon at radicandrecerds.com
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Establlsh Your Presence
with Roll-a-Sign™
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® Cost-effective and Durable ©
®©  Perfect for concerts, events and giveaways ©
©  Will beat or match competitor’s pricing* ©

Roll-a-Sign™ disposable plastic banners are a cost effective way to promote your station,
company or special event. Each banner is printed on high quality, weather resistant, 6 mil
plastic film. We can print up to four spot colors of ink per banner. Depending on the con-
figuration of your logo, you can get anywhere from 169 to 340 banners on a 1,000” roll.

It’s easy to use ... just roll off the desired length and cut! Indoor or outdoor, Roll-a-Sign™
gets-your message across and is ideal to give away at concerts and other public events.

Fax us your logo along with the specific color separations and size, and we will give you a
free quotation. If you have questions, please contact Roll-a-Sign™ TODAY!

Visit our website today for more information or call to place an order!

www.rollasien.com
1-800 231- 6 74

Reef Industries, Inc. - 9209 Almeda Genoa Rd. - Houston, TX 77075
Phone 713-507-4200 - Fax 713-507-4295 - email: ri@reefindustries.com

©2004 REEF INDUSTRIES, INC. Roll-a-Sign is a registered trademark of Reef Industries, Inc. *Restrictions apply. Call for details!
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