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‘Oh’ Say Can You Add?

Ciara hits CHR/Rhythmic and Urban yet again, with

her latest, “Oh,” featuring Ludacris. Congrats to the

Atlanta-based artist and the entire LaFace/Zomba
Label Group crew as
“Oh” grabs Most
Acded at Urban, with
a whopping 55 adds,
and at Rhythmic

with 18 adds. It also

FEATUSING debuts at Rhythmic
UHLunntms i
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TRS Hits The Beach

The shores of Santa Monica, CA will come alive with
talkers at the 10th annual R&R Talk Radio Seminar.
This week’s issue is jam-packed with photos of some
of the Iuminaries
who have

/-h | !
attended TRS‘
over the past
decade. Turn

pnins A

www.radfioandrecords.com

onth, Story After Story,
& Competitive Edge

FIRST WITH BREAKING NEWS 2004-2005

March 1-05

Sec. of State Rice Accuses Syria of Terror Attack

March 1-05
Kohe Bryant Civil Lawsuit Settiement
February 25-05

Lawsuit Against Michael Jackson in ER Death

January 13-05

Michael Jackson Exclusive Testimony
December 22-04

Mosul Suicide Bomber Attack
December 17-04

Crystal Cathedral Standoff Ends
December 13-04

Peterson Jury Foreman Interview
November 30-04

Tom Ridge Resigns
November 23-04

Dan Rather Steps Down
October 28-04

Broadcast of Al Qaida Tape
October 14-04

Elizabheth Edwards Speaks Out

September 9-04
CBS National Guard Documents Inauthentic
September 1-04
Kobe Bryant Dismissal Motion
July 1-04
Saddam Hussein Charged
June 27-04
Transfer of Power in lrag
June 15-04
Michael Jackson "93 Abuse Seftiement
June 5-04
Death of Ronald Reagan
May 13-04
Rumsfeld Visits Abu Graib Prison
April 23-04
Pat Tillman Tragedy
April 22-04
Michael Jackson Indicted
March 17-04
Ohio Sniper Captured

Affiliate Information 212-735-1700
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400+ Great TalkRadio
Stations can’t be wrong.

She’s
America’s Digital Goddess.

ext. 201 eastern stations
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NOMINEE FOR
DARWIN AWARD?

G2

It's the tale of the
bank robber who
| 30t away — until
e bragged about
s crimz on the
air on GHR/Pop WKSC/Chicago. The

FOCUS ON RHYTHMIC’S NEW ARTISTS

Every year a new crop of aspiring artists lands on the
scene with high hopes of hitting it big. Some would
argue that new artists are the very essence of the
Rhythmic format, and this week we focus on several
of them, beginning on Page 54.

THE INDUSTRY’S NEWSPAPER

event garnered so much press,
'WKSC wasn't even referred to as ‘a
local radio station” by the media,
not even its competitors!

See Page 49

ATTRACTING &
RETAINING THE BEST
In this w2ek’s Management,
Marketing & Sales column, a var ety
of radio executives tell Roger Nada!
how to find and keep the best
employees.

See Page 10

BHR/RHHMIC
50 CENT

Candy Shop (Shady/Aftermath/interscope)
’EH RPOP

REEN DAY Boulevard Of Broken Dreams (Reprise)
) ’su CENT Candy Shop (Shady/Aftermativinterscope)
x _)‘UH AN AC

ANTASIA Truth Is (/AMG)
o GOSPEL

MOKIE NORFUL | Understand (EM! Gespel)

- [RY
b%ﬂ GRACIN Nothin’ To Lose (Lyric Street}

AC
’KELLY CLARKSON Breakaway (Hollywood)

bﬁHEEN DAY Boulevard Of Broken Dreams (Reprise)

SMOE)TH v/
M BUWMAN Summer Gmove {quu/d 8)

}BREEN DAY Boulevard Of Broken Dreams (Repnss) i

AGTIVE ROCK |
WIHREE DAYS GRACE Home (Jive/Zomba L abel Group)

L ALTERNATIVE
¥ EREEN DAY Boulevard Of Broken Dreams (Reprise)

TRIPLE A :
JICK JOHNSON Smmg Waiting... (Brushfire/Universal)

CHRISTIAN AC
JZREMY CAMP Take You Back {BEC/Toom & Naif)

'3 CHRISTIAN CHR
JEREMY CAMP Take You Back (BEC/Toom & Naﬂ)

 \CHRISTIAN ROC
VWED IIG Move This Chy {Rambler)

|\ CHRISTIAN INSPO
5 LAH All My Pvalse (Curb)

), SPANISH CONTEMPORARY
JULIETA VENEGAS Algo Esta Cambiando (Sony BMG)

{EGIONAL MEXICAN
OCABLE Aire (EM Latin)
)mﬁPiCAL
FMARC ANTHONY Se Estuma Tu Amor (Sony BMG)
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After 45 Years, Chapman
Ready To Say Goodbye

Legendary Dallas air talent sets retirement date

By Adam Jacohson

R&R Radio Editor
ajacobson@radioandrecords.com

Ron Chapman, a 45-year
fixture in Dallas moming ra-
dio, has decided to hang up
his headphones at the end of
June. He revealed his plans
on his March 3 program on
Infinity’s Oldies KLUV /Dal-
las, where he’s been wakeup
host since November 2000.

Before joining KLUV,
Chapman spent 32 years in
morning drive at AC
clustermate KVIL. He first
attracted notice on Gordon
McLendon'’s famed Top 40
KLIF/Dallas, where Chap-
man worked from 1959-68
and spent several years as
“Irv Harrigan,” half of the
Charlie & Harrigan morning
team.

“It's hard to hang up my
hat,” Chapman said. “I've
had a career most people
can only dream of, but
while I'm still in excellent
health I'd like to get off the
clock and enjoy some truly
quality time with my wife,
Nance. I would do almost
anything for KLUV and In-
finity Radio, but my bones

CHAPMAN See Page 48
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‘ ' Proof that Christmas music wins at AC: Page 71

Langmyer Named WGN/Chicago VP/GM

By Al Peterson

R&R News/Talk/Spons Editor
apelersun@radloandlecords com

News/Talk industry veteran Tom Langmyer
has been named to the VP/GM post at WGN/
Chicago. Langmyer, who is currently VP/GM at
KMOX/St. Louis and VP/Programming for
Infinity’s News/Talk outlets nationwide, suc-
ceeds Mark Krieschen, who exited WGN last
month. Langmyer is expected to join the station

before the end of March.

“Tom'’s knowledge of the News/Talk format
and his experience in managing a market-leading

Langn;yer

station make him an excellent fit for WGN,” said WATL-TV/Atlanta

LANGMEYER See Page 15

Harnen To Capitol/Nashville VP/Promo

8y Lon Helton

R&R Country Editor
Iheiton@radicandrecords.com

Capitol/Nashville Sr. Director/National Pro-
motion Jimmy Harnen has been promoted to
VP /Promotion, succeeding Bill Catino, who will
soon be named to a post overseeing UMG/
Nashville’s three imprints, MCA, Mercury and

DreamWorks.

Capitol /Nashville President & CEO Mike
Dungan said, “When we originally hired Jimmy
into the promotion department, we were eager

Harnen

to capture his expertise, his energy, his passion,

HARNEN See Page £8

Dukes In The Loop
As WLUP PD

Tim Dukes, a veteran pro-
grammer who has spent sev-
eral years at Clear Channel and
its predecessor company, Jacor,
has joined Emmis’ recently ac-
quired Classic Rocker in Chi-
cago, WLUP (The Loop). His
first day as PD was set for
March 10.

Dukes now reports to
Emmis/Chicago VP/GM Marv
Nyren and VP/Programming
Mike Stern. WLUP Program
Manager Bill Klaproth will con-
tinue at The Loop in a yet-to-
be-defined role.

Dukes was most recently an
Atlanta-based Regional VP /Pro-
gramming for Clear Channel,
overseeing the company’s sta-
tions in Atlanta, Columbus and
Macon, GA. He also served as
PD of Rock WKLS (96 Rock)/
Atlanta, having been in that
role since joining CC/Atlanta
in August 1999. Dukes has also
been assisting Commonwealth

DUKES See Page 48

By Chuck Aly

R&R Associale_Coun"y Editor
caly@radioandrecords com

Opening with a nod to
those who paved the way
and closing with an eye on
the future, CRS-36 provided
yet another forum for indus-

and WKDF/Nashville’s Kim Leslie.

CRS-36 Is A Wrap

Panels, music and more at Country’s big event

try-focused discussion and
music-centered fun. This
year’s seminar ran March 2-
4 in Nashville, with 2,701 in-
dustry professionals partici-
pating, including 1,946 full
CRS See Page 64

GOOD DEEDS The CRB devotes a considerable amount of time and
altention to recognizing those who work to help others. This year’s Artist
Humanitarian honorees were Diamond Rio, who were presented with the
award by last year's recipient, Brad Paisley. The Radio Humanitarian
Award went to the late Tom Rivers, in whose name the honor will
henceforth be given. Pictured here are (back row, I-r} Diamond Rio’s
Brian Prout and Dana Wiiliams; Paisley; Diamond Rio's Marty Roe; the
CRB'’s R.J. Curtis; Rio’s Jimmy Olander, Dan Truman and Gene Johnson;
(front row, I-r} Tom Rivers' relatives Cathy McGuire and Tom Maloney;

Robinson Upped To
WGRB/Chicago PD

By Dana Hall

R&R Urban/Rhythmic Editor
dhail@radioandrecords.com

After serving as interim PD
for several weeks at Clear
Channel’s Gospel WGRB-AM
(Gospel Radio 1390)/Chicago,
Michael Robinson has officially
earned the PD title, effective im-
mediately. Robinson, who has
been afternoon host at WGRB
for the past three years, was re-
cently named Asst. PD. He will
continue to handle his airshift.

Robinson replaces Saundra
Robinson (no relation), who ex-
ited several weeks ago amid local
news reports that she was in-
volved in a payola scheme.

Robinson reports to WGRB,
WGCI-FM & WVAZ/Chicago
OM Elroy Smith, who said,
“ After observing Michael as the
interim Program Director, I was
blown away by his hunger to
learn, his commitment to and
love of the format, his love to-
ward the gospel community

ROBINSON See Page 1§

wwWw americanradiohistorv com


www.americanradiohistory.com

This man is not a psychic.
Not an astrologer. Not a card reader.
He doesn’t know the future.

But fnany believe that through him
- the Dead speak.

Steve Godfrey

Electrifies

Sﬁturday night TalkRadio.

Your listeners already

Believe.

Now cleared on 50+ stations including KHOW Denver & KFYI Phoenix.

WestScy 602-381-8200 ... oo

i ext. 201 kas!em stalions via ABC & Clear Chamel
TalkRadio e
ext. 211 westarn stations
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Stringer Rises To Sony Corp. CEO

June 22 shareholders’
meeting.

Sony BMG Music Enter-
tainment label operations
will now also fall under
Stringer ‘s purview; he al-
ready occupies a seat on
the division’s board of di-
rectors. Sony Corp. owns

Sony Corp. announced
Monday that former CBS
President Howard Strin- |:
ger is taking over Sony’s {*
Chairman/CEO post from
Nobuyuki Idei. The Welsh-
born Stringer will become
the first non-Japanese per-
son to lead the company.

Stringer will retain his a 50% share of Sony BMG
responsibilities as Chair- M Music.
man/CEO of subsidiary Stringer Before joining Sony,
Sony Corp. of America Stringer spent 30 years at

and COO of Sony Entertainment
Business Group. The change is ex-
pected to become official at Sony’s

CBS, including two years as Pres:-
dent of CBS News and another
STRINGER See Page 15

COUNTDOWN TO CLEVELAND

by

Convention 2005 - June 23-25

Spotlight: Cleveland’s News/Talk/Sports Stations

There's plenty of nonmusic radio to choose from while you're
in town for R&R Convention 2005, including Clear Channel News/
Talker WTAM (AM 1100), where you'll hear nationally syndicated
stars like Rush Limbaugh, Paul Harvey and Glenn Beck, along
with local talk legend Mike Trivisonno.

At Salem Communications’ News/Talk WHK (AM 1420) the
all-syndicated lineup includes Salem Radio Network stars fike Bill
Bennett, Michael Medved and Mike Gallagher, along with Talk
Radio Network’s Laura Ingraham.

Co-owned Salem Sports/Taker WKNR (AM 850) is where
you'll find ESPN Radio's Mike & Mike Show, as well as Premiere
Radio Networks' Jim Rome and a roster of local hosts totally
plugged in to Cleveland's sports scene.

While few would argue with the idea that “Cleveland rocks,”
when it comes to News/Talk/Sports radio in America's 25th larg-
est market, it's also pretty obvious that “Cleveland talks!”

NopoDY DOES IT BETTER.
P O N T T O POINT

DIRECT MARKETING SOLUTIONS
GREAT CLIENTS. GREAT MARKETING.

WwwWw americanradiohistorv com

FOR
REFORL g,

FOR
REFORM

California Governor Arnold Schwarzenegger (1) stopped by for a live on-air chat
with KOGO/San Diego afternoon host Roger Hedgecock. Schwarzenegger's visit
to the Clear Channel News/Talker was part of his barnstorming tour of radio
stations across California to promote his legisiative and budget-reform

Fuentes Takes
PD Post At
KWIE/Riverside

Mikey Fuentes has joined
Styles Media’s CHR/Rhythmic
KWIE (Wild 96)/Riverside as PD
and morning show host. He re-
places Chris Loos, who has
moved to the company’s similarly
formatted KDAY/Los Angeles as
Asst. PD/MD and midday host.

Fuentes was most recently PD
of American General Media
CHR/Rhythmic KYLZ/ Albu-
querque, which is expected to flip
to FM Talk shortly. Before joining
KYLZ, Fuentes worked in the

1

initiatives for the state.

l Cole Becomes Dir,/Prog. For Salem/S.F. Pair

Veteran programmer Bobby
Cole has been named Director/
Programming & Operations for
Salem Communications’ Chris-

| tian Talk & Teaching KFAX and
| mainstream Talk KNTS in San
Francisco. He replaces Andy
Froiland, who moves to the newly
created position of Director/Local
Ministry Relations for the com-
pany.

Cole was most recently Opera-
tions Director at CNET Networks
in San Francisco. He has also
served as VP/Programming for

Fairmont Communications and
Regional PD for Century Broad-
casting and has held program-
ming positions with KWST/Los
Angeles and KIOI, KMEL and
KKIS-AM & FM in San Francisco.
Salem/San Francisco GM Ken
Miller said, “Bobby Cole has over-
seen stations in numerous cities,
including San Francisco; Detroit;
Portland, OR; Vancouver; Nash-
ville; and Albuquerque. His career
spans more than 25 years in the
radio business, and we're eager to
make use of his knowledge.”

Beasley Broadcast Group has
promoted WRDW (Wired 96.5) &
WXTU/Philadelphia VP/Direc-
tor of Sales Natalie Conner to GM
of Country WXTU. Concurrently,
industry veteran Lynn Bruder,
most recently Market Manager for
Radio One/Philadelphia, has ac-
cepted the GM role for CHR/
Rhythmic WRDW. Conner and
Bruder assume roles most re-
cently handled by Dave Donahue,
who has resigned to pursue other
interests.

Conner joined Beasley in 1992
and has previously served as

Conner, Bruder Get Beasley/Philly GM Roles

Donahve resigns to pursue other interests

Conner

WEGKX (Eagle 106)/Philadelphia’s
Director/Sales, KPEZ/ Austin’s
VP/GM and GSM of KMOD &

BEASLEY See Page 411

Matt Timothy has been named
VP/Streaming Media for Infinity
Broadcasting. He was most re-
cently GSM of Infinity’s News
WCBS-AM/New York, where he
was instrumental in launching
streaming audio on the station’s
website.

Infinity President/Marketing
David Goodman said, “As we ex-
pand into the streaming market-
place, we are thrilled to have
someone of Matt’s caliber over-
seeing our efforts.”

Timothy’s hiring followed
Infinity’s announcement that, as
of March 14, most of the com-
pany’s News and News/Talk out-
lets that are not already streaming
| will make their programming

Timothy Named Infinity VP/Streaming Media

available on the Internet. News
stations that will be going live
online include WINS/New York,
KFWB & KNX/Los Angeles,

WBBM-AM/Chicago, KCBS-AM/ |

San Francisco, KYW/Philadelphia,
WBZ/Boston and WW]/Detroit.
News/Talkers going online in-
clude KMOX/St. Louis, KDKA/
Pittsburgh and KRLD/Dallas.

Infinity Chairman/CEO Joel
Hollander said an announcement
on streaming of other formats on
the company’s stations nation-
wide is forthcoming.

Timothy’s resume includes
stints as Director/Sales for CBS
New Media and, later, VP/Sales

TIMOTHY See Page 15

CHR/Rhythmic format as PD of
| KKSS/Albuquerque and MD at
KISV /Bakersfield. He has also
| worked on-air in his hometown of
San Diego as night jock at Hot AC
| KFMB-FM.

Styles Media Chief Program-
| ming Officer Anthony Acampora
| said, “It's amazing how timing is
everything. We were looking not
only for a PD to succeed Chris, we
also had an opening for a morning
show host. Mikey became avail-
able, and we were able to fill both
slots with a terrific candidate.
Mikey is a Southern California na-
tive and understands the market.”

' Gardner Joins
' Cox/Orlando
As WCFB PD

Cox Radio has named veteran
| programmer Kevin Gardner PD
) of Urban AC
WCFB (Star 94.5)/
Orlando. He suc-
ceeds Steve Hol-
brook, who was
recently promoted
to OM of the Cox/
Orlando cluster.
Gardner starts his
new job March 21.

Gardner told
R&R, “I am honored and hum-
bled by the opportunity to work
with WCFB and take the reins of
a station that has obviously been
in good hands. I can see that Steve
Holbrook and the Star 94 staff
have put their hearts and efforts
into making this station a success,
and I hope that together, as a
team, we will continue the win-
ning tradition and have fun at the
same time.”

Gardner’s career spans 20
years, including a stint as morn-
ing host at Orlando’s WOKB-AM
in the mid-"80s. He also spent four
years at Urban AC WDAS-FM/
Philadelphia and, before joining
WDAS, was a successful after-
noon host at Urban WDJY/Wash-
| ington, remaining when the sta-
| tion flipped to Smooth Jazz W]ZE.
| More recently Gardner pro-

grammed Cumulus’ Tallahassee,

FL cluster of WHBT, WHBX &
| WWLD. He has also held the OM
position at Radio One’s Urban
Oldies-Urban AC duo WIMO &
| WKJS/Richmond.

March 11, 2005 Radio & Records ® 3

Gardner
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House Legislation Would Ban
Local Content On Satcasters

Bill codifies ngreement hetween XM, NAB

By Joe Howard

R&R Washingtor Bureau Chief
fhoward@radioandrecords.com

¢ ouse Commerce Committee Vice Chairman Chip Pickering

‘on March 2 introduced legislation that would codify an

agreement signed by the NAB and XM Satellite Radio un-

der which XM has agreed not to air local programming via
its network of terrestrial repeaters.

The bill, dubbed the Local Emer-  study how the offering of local weath-

gency Radio Service Preservation Act  er and traffic by a satellite radio oper-
of 2005, would also direct the FCC to  ator may impact local broadcasters.

In announcin3 the legislation, Pick-
ering said, I believe in a diverse me-
dia with a local, community voice,
and [ also subscribe to satellite radio
for national mecia and programming.
This legislation would ensure that con-
sumers continue to have access to both
radio types and that our communities

HOUSE See Page §

Local Ad Dollars In Sirius’ Future?

XM defends hike in subscription price
A taMarch 2 appearance at the Bear Stearns Media Con-
ference in Palm Beach, FL, Sirius Satellite Radio CEO
Mel Karmazin said that, while no such plans are in the works,
the satcaster could launch locally focused channels on its na-
tionwide platform and support those channels with local ad-
vertising,.
Inhisspeech toinvestors Karmazin -~ WXRK/New York-based syndicated

suggested that Sirius could launcha ~ morning host Howard Stem arrives at
New York-focused channel once  Sirius in January 2006. The channel

would compete with New York’s AM
and FM stations by offering local traf-
fic, weather and contests. Karmazin
insisted that such an offering on Sirius
would not violate the terms of its FCC
licenses as long as the channels were
available nationwide. “There is no ob-
stacle to us using national channels to
put up local coritent,” he said.

SIRIUS See Page 9
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BUSINESS BRIEFS

Paragon Media Strategies Releases
New Talk Radio Study

Paragon Media Strategies recently surveyed 308 Talk radio lis-
teners ages 18-64 in 20 geographically diverse markets na-
tionwide where both conservative and liberal Talk outlets have been
on the air for at least six months. Special emphasis was placed on
Premiere Radio Networks’ Rush Limbaugh and on programming
from liberal Talk network Air America Radio.

Among the findings: Limbaugh was the clear leader when respon-
dents were asked to name their top three favorite personalities
(19%), and he was familiar to nearly 80% of those surveyed. Mean-
while, nearly 70% of those surveyed said they were unfamiliar with
Air America overall, and 55% reported they were not familiar with
AAR host Al Franken.

Overall, national radio talk show hosts were favored by more than
2-to-1 (63%) over local hosts (27%j in the survey when respondents
were asked to name their three favorite talk hosts. View the full re-
sults of the just-released study at www.paragonmediastrategies.com.

Salem Sees Income, Revenue Growth In Q4

alem Communications’ net income increased from $2.1 mil-

lion (9 cents per share) to $3.7 million (14 cents) during Q4
2004 as net broadcasting revenue increased 8%, to $49.3 million,
and adjusted EBITDA grew 7%, to $14.3 million. Analysts polled
by Thomson First Call had predicted Q4 net income of 15 cents
per share. Salem'’s operating income rose 7%, to $10.7 million, dur-
ing Q4, while station operating income increased 6%, to $18.8 mil-
lion. On a same-station basis, net broadcasting revenue increased
9%, to $43.3 million, and SOI increased 15%, to $17.9 million.

For the year, Salem rebounded from a $700,000 net loss (3
cents) to a profit of $7.3 million (29 cents). Net broadcasting rev-
enue for 2004 increased 10%, to $187.5 million, while adjusted
EBITDA climbed 21%, to $54.4 million. Operating income rose 29%,
to $38:5 million, while SOI increased 17%, to $71.6 million. On a
same-station basis, net broadcasting revenue advanced 10%, to
$177.7 million, while SOI grew 22%, to $70.9 million. For Q1, Sa-
lem forecasts net broadcasting revenue of between $46.7 million
and $47.2 million and projects EPS of 6 to 8 cents. Analysts polied
by Thomson First Call had been predicting a profit of 11 cents per
share and $49 million in revenue in Q1.

Radio One Completes Reach Media Deal

adio One this week announced that it has closed on its $55.8

million agreement to acquire 51% of Reach Media, which was
founded in 2003 by syndicated morning show personality Tom
Joyner. The deatl includes $30.4 million in cash and 1.8 million
shares of Radio One common stock. Reach syndicates The Tom
Joyner Morning Show and airs a television program on Radio One’s
cable channel, TV One. The company also operates the African-
American-focused website Blackamericaweb.com.

Continued on Page 9

FCC Agrees To Review
Controversial Oklahoma Deal

Owner's fitness called into
question by watchdog

he FCC on Monday notified the parties involved ina $2.2
million, five-station Oklahoma deal that it is taking a sec-
ond look at the transaction, which closed in February, over re-
cently raised concerns about the seller’s fitness and character.

The decision came as the FCC offi-
cially admonished one of the chief
whistle-blowers in the matter, Media
Access Project CEO Andrew Schwartz-
man. Schwartzman in late February
raised concerns about the approval by
the FCC Media Bureau of the sale of
KNED-AM, KTMC-AM & FM &
KMCO-FM/McAlester, OK to South-
eastern Oklahoma Radio and KESC-
FM/McAlester to KESC Enterprises
by Little Dixie Radio.

Little Dixie’s owner, Gene Stipe,
in 2003 was convicted of federal
election-law violations. Because of

wwWw americanradiohistorv com

this, Schwartzman believes Stipe
should not have been allowed to
sell his stations at a profit.
Schwartzman's initial attempts to
get the full commission to review
the already completed deal were
fruitless. However, the FCC
changed its mind after the New
York Times reported on the matter
in its Feb. 26 edition.

The FCC’s licensee-character rules
stipulate that station owners who are
convicted of certain crimes can be
forced to either forfeit their licenses

FCC See Page 8
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It's fime fo upgrade
your music festing.

You test your music to find the hits, but if you think about it, every song your
station plays also represents a marketing decision. It says what your station stands
for, what it’s all about. Only FACTe Strategic Music Tests from Coleman provide
you with the deeper insights you need to make the best decisions. Any “no frills”
music test can tell you what songs are most popular, but only FACT provides
exclusive benefits that help you blow away the competition.

ADVANCED STRATEGIC
MEASURES

If your music test only tells you what'’s popular, you're not getting
the whole picture. FACTe includes advanced strategic measures
like Fit, Compatibility and TSL Maxe that help you make better
decisions about which songs to play and which to avoid. Fit makes
sure your station meets listener expectations, Compatibility gives
you a cohesive sound and TSL Max helps you select the songs that
maximize your TSL without undermining your Cume. Plus, FACT
includes key dimensions like Familiarity and Burn that some other
music tests don’t even provide.

2. IN-DEPTH ANALYSIS & RECOMMENDATIONS
3. HANDS-ON IMPLEMENTATION

4. A SUPERIOR APPROACH

I's hme fo COLEMAN

‘u“ c°Iemun‘ Music. TRENDS. BRANDING.

www.ColemanInsights.com

919-571-0000
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Source: Arbitron Metro Survey Area, Fall 2004, Persons 12+, Exact Times.
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GATTOMEDIA

A Full-Service Agency specializing in Broadcast Media Access and Publicity

WHERE MARKETING AND
NEw TECHNOLOGY CONNECT

Introducing two new innovations...

GattoBroadband and GattoPod

GATTCI < A . GattoBroadband is the Internet on wheels — giving
BROADBAND you high-speed access and broadcast-quality audio
: paths from anywhere — and we mean ANYWHERE!

) . GattoPod will introduce you to Podcasting and show
WLATTORPOD |

N\ . you how to reach a whole new audience that is
young and affluent — the *iPod™ generation.

Check-out ALL of our services — including marketing,
publicity, representation, and crisis management at

www.gattomedia.com

Email: info@gattomedia.com
Phone: 646-536-5048

A GattoPod: right on the cutting

edge of Podcasting technology

*iPod is a registsred trademark of Apple Computer, inc.

© 2005 GattoMedia Inc WWW.CGATTOMEDIA.COM
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House
Continued from Page 4

continue to receive the emergency ser-
vices of local broadcasters.

“This legislation would only pro-
hibit satellite radio companies from
having a ‘local channel’ that chang-
es depending on where you are in

the country by using ground-
based transmitters, effectively op-
erating as a separate radio station
without the local commitment and
responsibilities of actual stations.”

The bill would not affect the
local traffic and weather servic-
es already being offered by XM
and Sirius.

Pickering said, “When the sat-
ellite radio companies received
their licenses, they agreed to use
ground-based repeaters only to re-
lay their content, not change their
content, and this legislation codi-
fies that agreement.”

A similar bill was introduced in
2004 but was not approved.

Sirius
Continued from Page 4

Karmazin also took the opportu-
nity to talk up the need to grow Sir-
ius’ national advertising upon
Stern’s arrival, noting that ad vertis-
ars will be able to reach beyond the
markets where Stern’s show is cur-
rently carried when Stern moves to
Sirius. Karmazin also noted that Sir-

us is flexible with ad lengths and

is willing to sell spots ranging from
30 seconds to two minutes long.
“We want to give advertisers the
chance to run ads any way they
want to run them,” he said.

The Sirius CEO also commented on
rival XM Satellite Radio’s recent de-
cision to increase its monthly sub-
scription rate from $9.99 to $12.95,
which puts it right in Jine with Sirius.
Karmazin believes XM’s move opens
up a variety of possibilities for Sirius.

“I couldn’t think of anything that
would be better for us,” Karmazin

said. “We know we can raise our
prices, but we have historically —
even prior to signing Howard Stern
and the NFL — charged significant-
ly more for our service. Consumers
were very satisfied with where we
are when they were at $9.99, so it
opens up all kinds of options for us
now.”

Karmazin insisted that no deci-
sion has been made about hiking
Sirius’ monthly fee, and he believes
that staying with the current rate
could work for the company.

During XM'’s presentation later
that day, CFO Joe Euteneuer cited
research conducted by the compa-
ny that “elasticity” in what custom-
ers are willing to pay for monthly
subscriptions contributed to the
company’s decision to raise its sub-
scription fee.

“Over the past three years we've
done a lot of research on what's at-
tracting people to the category, pricing
and barriers to entry,” Euteneuer

said. “As we looked at this research,
it became clear that we had the elas-
ticity in price, so then it became a
Question of determining the time and
strategy.”

Euteneuer admitted that any time
a price increase is made, it can be dis-
ruptive to the subscriber base, but he
said XM believed that, at this stage,
“It was better to do it now and dis-
rupt the least amount of subscribers.
We had proof in all of the research
and our performance to date that it
was a pretty low risk, so we took ad-
vantage of that.”

XM, on Feb. 28, launched a new
satellite that will eventually replace
one of its two original satellites. The
solar panels on the model of Boeing
702 satellite XM uses have been
plagued with problems, forcing XM
to replace its original satellites earli-
er than initially anticipated. The com-
pany also has plans to launch a
fourth satellite.

— Joe Howard

FCcC

Continued from Page 4
or sell their stations at a loss. Stipe
claims he is selling the stations at a
significant discount in the interest of
completing the deal quickly, as he is
struggling with ill health.

In an interview with R&R, Little
Dixie’s attorney, David Oxenford,
said, “We are reserving judgment
on the commission’s order until we
see what the next step in the pro-
cess is, and we are waiting for the
FCC General Counsel’s office to
inform us as to the scope of the
commission’s review. We continue
to believe that the Media Bureau
decision was the correct one, and
we believe that the commission will
ultimately reach the same conclu-
sion.”

Schwartzman told R&R that he
was quite pleased that the FCC is re-
viewing the case. “I'm looking for-
ward to the commission’s enforcing

its character standard in the future,”
he said.

Schwartzman was reprimanded
by the RCC for failing to submit a for-
mal pleading and for not contacting
the buyers and sellers in the Oklaho-
ma transaction. After learning of the
deal last month, Schwartzman con-
tacted staffers in the offices of FCC
Chairman Michael Powell and Com-
missioners Michael Copps and
Jonathan Adelstein.

The commission ruled that
Schwartzman'’s contact violated the
agency’s ex parte rules, which regu-
late communication between the
FCC and outside parties. The agen-
cy in particular rejected Schwartz-
man’s claim that he was operating
under an exemption that allows per-
sons who aren'’t listeners to object to
a deal without having to follow the
ex parte rules.

“You have disclosed oral presen-
tations that would not, in any event,

be covered by this exception for writ-
ten communications,” the FCC said.
“In adopting this provision, the com-
mission noted that it was intended to
make the ex parte rules consistent
with the provisions encouraging
viewers or listeners of the licensee to
comment.”

Schwartzman told R&R, “I would
have preferred not to have this find-
ing made, but I will take the admon-
ishment seriously.”

Even though the Oklahoma trans-
action has closed, the FCC acted
within the time limit allowed to re-
verse its approval of a deal. Howev-
er, Little Dixie and the buyers asked
Powell, Copps and Adelstein and
any staff who had contact with
Schwartzman to recuse themselves
from the proceeding, charging that
their objectivity may have been taint-
ed due totheir contact with Schwartz-
man. That request was denied.

— Joe Howard

— BUSINESS BRIEFS

Continued from Page 4

NAB Radio Board Gives Update On Pro-Radio Campaign

t a meeting of the NAB Radio Board last week, boardmember and Entercom CEQ David Field pro-
vided an update on the NAB'’s “You Hear It Here First” pro-radio campaign, noting that many radio
groups have agreed to run the campaign through 2005. Radio companies have donated $28 million worth
of aintime for the first phase of the program, and Radio Board President John David reported that several
radio groups have recently joined the campaign.
The NAB Joint Board met on March 3 and 4, and Joint Board Chairman Phil Lombardo said at the
meeting that the process to identify NAB President/CEQO Eddie Fritts’ successor has begun. For his part,
Fritts repeated his pledge to stay on through a transition period after his replacement is named. Lombardo
also reported that the NAB's financial health is excellent and said he expects the upcoming NAB2005
convention in Las Vegas to be a financial success.
Meanwhile, the NAB is launching the second wave of spots in the “Radio — You Hear It Here First”
campaign. The new advertisements feature established and emerging artists promoting radio and explaining
how the medium helps break new artists. Along with such acts as Lynyrd Skynyrd and Hall & Oates, newer
artists including Brooke Valentine, Julie Roberts, Blue Merle, The Bravery and The Ditty Bops have re-
corded spots. The spots began running this week across the nation and are expected to air for the rest of
the year. David Field said, “One of the patently false criticisms circulated about radio in recent years has
been that stations no longer discover new artists. Nothing could be further from the truth.”

All transaction information provided by
BiA’s MEDIA Access Pro, Chantilly, VA.
Multistate Deal
© WDNB-FM/Jeffersonville, NY and WYCY-FM/Hawiey, WPSN-
AM & WDNH-FM/Honesdale, PA $4 million

State-by-state Transactions

@ WIZB-FM/Abbeville (Dothan), AL $288,416

¢ KFLX-FM/Kachina Village, KSED-FM/Sedona and KWMX-FM/
Williams (Flagstaff-Prescott), AZ $5.03 million

¢ WSRF-AM/Fort Lauderdale, FL $1.75 million

© WPBS-AM/Conyers (Atlanta), GA $2.25 million

® WSRM-FM/Coosa, GA $1.1 million

* WBCE-AM/Wickliffe, KY $85,200

® WOPR-FM/Lacombe and WPRF-FM/Reserve (New Orleans),
LA $4.5 million

* WBRN-AM & WBRN-FM/Big Rapids, Ml $850,000

® KVAZ-FM/Henryetta, OK $25,000

* WBUS-FM/Boalsburg (State College) and WRSC-AM/State
College, PA $2.65 million

°® WGLU-FM/Ebensburg (Johnstown) and WQKK-FM/
Johnstown, PA $2.73 miillion

® WSPO-AM/Johnstown, WUZI-FM/Portage and WUZY-FM/
Somerset (Johnstown), PA $2.5 million

® KDDD-AM & FM/Dumas, TX Undisclosed

© KBRO-AM/Bremerton and KNTB-AM/Lakewood (Seattle-
Tacoma), WA $900,000

Full transaction listings, posted daily, can be found at

www.radioandrecords.com.

® WXRX-FM/Belvidere (Rockford), WFRL-AM &
WFPS-FM/Freeport, WNTA-AM/Rockford,
WGFB-FM/Rockton and WYHY-FM/Winneba-

go (Rockford), IL
PRICE: $27 million
TERMS: Asset sale
BUYER: Maverick Media, headed by President/C00 Gary
Rozynek. Phone: 203-227-2800. It owns 15 other stations.
This represents its entry into the market.
«  SELLER: RadioWorks, headed by President Robert Rhea Jr.
Phone: 815-874-7861
BROKER: Doug Ferber of Star Media Group and Dan Duman

of York Street Partners
2000 DEA R A=

$385,077,42
(Last Year: $1,838,392,951)

$385,077,426

(Last Year: $493,050,533)

178

(Last Year: 847)

178
(Last Year: 230)

Doliars to Date:
Dollars This Quarter:

Stations Traded This Year:

. Stations Traded This Quarter:

—FCC ACTIONS

Ferree Shares Parting Comments On Media Ownership

Oulgoing FCC Media Bureau Chief Ken Ferree, who on March
4 completed his final day in the position, told Reuters that cer-
tainty on media-ownership limits will fikely come only from some sort
of congressional action. Pointing to congressional moves that settled
the debate over the FCC'’s television audience ownership-reach cap
by setting the limit at 39%, Ferree said, “Maybe there's a lesson in
that; they ought to step in and say, ‘OK, here are the rules! If it
doesn’t happen, this will continue to percolate along. It will be at the
agency, and we'll be back in court.”

The media-ownership rules the FCC passed in June 2003, which
Ferree helped craft, have been mired in uncertainty since their in-
ception. They are currently under court-ordered review at the FCC.
However, Ferree believes its high time for the final word on the lim-
its to be written. "l think the defenders of the status quo are finding
fewer and fewer places to turn,” he said. "Congress or the commis-
sion in the next year are going to have 10 come up with a way to get
us to the end in some reasonable time frame.”

WwWww americanradiohistorv com
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ROGER NADEL

rnadel@radioandrecords.com

Finding And Keeping
Talented Employees

Your station’s greatest asset

ver mumbled under your breath, “This would be a great

place to work if it weren’t for the people”? The problem is,
as managers, we are the ones responsible for the people. So it’s
critical that we find the best employees and work like crazy to
keep them motivated and happy.

In a business that has changed so dramati-
cally in recent years, I thought it might be in-
teresting to get a variety of perspectives from
some of the brightest people in radio to see how
they recruit, interview, hire and retain the peo-
ple who help them to achieve their corporate
and personal goals each year.

Greg Ashlock
RVP, Clear Channel/Los Angeles

1 think the single most important trait that I
search for when hiring is initiative. There is
nothing more valuable than an employee, once
properly equipped and
trained, who has the
confidence and courage
to act on his or her own
without seeking ap-
| proval or advice every
step of the way. Initia-
tive breeds autonomy,
} which is the very thing

o that will keep good
Greg Ashlock  poo5te in your compa-
ny. Talented employees want the flexibility and
power to make split-second decisions without
having to look over their shoulder.

1 also like to hire people who have strong
personalities and a history of challenging au-
thority (in a respectful way). You can find a “yes
man” anywhere. We need employees with dif-
fering viewpoints and enough passion and con-
viction to pursue those beliefs, even if they’re
contradictory to the norm. Reference checks are
the best way to find these people, as this trait
doesn’t necessarily show up in an interview.

Finally, [ don’t think you can go wrong with
people who have a strong background in com-
petition. They are typically conditioned
through experience to find creative ways to

win, whatever their field. This person displays
many of the traits noted in John Wooden's “Pyr-
amid of Success,” including poise, industrious-
ness, self-control, enthusiasm, cooperaticn,
adaptability and resourcefulness.

Michael Young

SVP & Market Manager/Pittsburgh,
Infinity Broadcasting

Nothing contributes to a radio station’s suc-
cess more than great people. There are no se-
cret formulas for attracting and retaining strong
personnel {on-air, sales, support, etc.).

. To find today’s over-
achievers, managers
must cast a wide net,
beyond traditional ra-
dio experience. They
must also get a feel for
a potential employee
other than what a re-
sume indicates. If your
next new employee
shares your station’s
values and comes with
the desirable attributes that you can't teach, you
have a foundation for a successful employee.

Current star performers love attention. Ac-
colades to the individual, their co-workers and
supervisors about their performance build con-
fidence and loyalty. Star performers also thrive
on being challenged and like to be pushed to
soar higher. A manager’s proper attention to
these two elements brings out the best in your
best people.

People are the most significant investment a
station can make. Successful managers should
spend quality time recruiting potential hires
and ensure they are leading their stars to ex-
ceptional levels of performance.

Michael Young

goling to screw it up.

LEADERSHIP

SPOTLIGHT

| feel like the more situations | put guys in, the more information | get. And the
more informazion | get, the better | know who I'm dealing with. And the better | know
r 5 ™= who I'm dealing with, the more impacting | can be in our relation-
ship to help them be what they're capable of being,

In all positions where you lead and you have a chance to be In
charge of something, the best way to do it is the way you know
how to best. You can't do it like somebody else. You can't try to
imitate somebody, or you're going to fail, and they're going to break
you down and find that you’ve got holes in your approach.

You have to do it authentically to who you are. If you don't, you're

Pete Carroll, Head Football Coach, University of
Southern California

Each week R&R invites successful people in and outside the radio and recording
industries tc share their thoughts on defining and communicating leadership.

Kim Guthrie
RVP, Cox Radio

Ultimately, you can’t teach talent, but you
can usually teach the skills. You need to hire
the stuff that only Mother Nature puts in these
people — this is the
stuff they’ve had since
they were 5 or 6 years
old. You can’t teach in-
el stinct or intelligence.
You can't teach a sense
of humor, courage or
leadership. However,
you can teach how to
run a tight board, write

Kim Guthrie 2 8ood proposal, exe-
cute a strong promotion
or create a spreadsheet.

Our best players are networked from previ-
ous employers and know other strong players
who would be a good fit for the performance-
based Cox culture. After we hire them, it's im-
portant to remember that strong performers
need to be surrounded by other strong players
— steel sharpens steel.

Sometimes our strongest future talent is right
under our nose: The best people often started
off as interns or entry-level account managers
or part-time announcers. We like to look for
those people who show drive or work intensi-
ty when they’re in these beginner-type jobs. If
they want it bad enough and have that fire in
the belly, chances are they will work harder
than the next guy because they really want it
and believe in themselves.

Finally, [ love people who have strong posi-
tivity and are able to see more opportunities
than obstacles. These people work hard to cre-

atea great vibe in the building and aren’t afraid
to confront issues to keep the building’s high
morale intact. I believe happy people are pro-
ductive people. Show me a kick-ass reception-
ist, and I'll show you a building that has a re-
freshing vibe the second you walk in the door.
Trish Olivieri, at WBAB & WBLI on Long Is-
land, is a great example.

Paul 0’Malley

VP/Market Manager,
Citadel/Charleston, SC

The most important thing is understanding
that, as a manager, the most important thing
you can do for the
shareholders in your
company is to find, de-
velop and keep high
performers. If you can
accomplish that, the rest
of your business model
{ fallsintoplace. Youwill
hit your revenue goals,
- you will be a leader in

Paul O'Malley ifour market, and your
company will be considered a great place to
work. [ don’t believe there is any middle
ground with employees. Each employee is ei-
ther adding value to the company or taking val-
ue away.

Finding talent: No big secrets here. It is
about constantly looking for individuals who
can add value to your company. Everybody has
success stories of certain breeding grounds
where they have found great radio talent. The
most important credo for me is that “Past per-
formance predicts future success.” [ want to

Continued on Page 12
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Finding And Keeping....
Continued from Page 10

know that the individual, albeit a former teach-
er or phone salesperson or a student out of col-
lege, has had some level of success at what they
did, preferably in a competitive environment.

Keeping talent: This is critical. People do not
leave jobs for money. They will tell you that,
but if they leave, it is because they no longer
have a desire to work at their current job. Un-
fortunately, that is usually because they do not
like working for the manager. If you are going
through high turnover, the first place to look is
the manager.

Keeping talent is about understanding what
makes the high performers perform and chal-
lenging them. Most research will tell you the two
things most important to employees are reward
and recognition. There is a very true saying that
“No matter what the salary is, good employees
are always cheap, and bad employees are always
expensive.” Make sure you take the time to un-
derstand what your key employees’ ultimate
goals are and give them a road map to achieve
them. By the same token, you have to have the
ability to push them and make them better.

The reality is that every day high-performing
employees makea choice of where to go towork.
If you create an environment that enhances their
ability to get better, personally challenges them
and ultimately rewards them, they will work for
you. People talk about all the different challenges
radio has, from satellite to iPods, etc. I believe
one way to ensure radio’s long-term success is

by keeping great people and developing better
ones for the future.

Joel Oxley

SVP/Market Manager,
WFED, WGMS, WTOP & WwW2zZ/
Washington

Talent is my No. 1
priority. Our managers
and our parent compa-
ny, Bonneville, are on
the same page.

The key to retention
is communication. I do
everything I can to see
and talk with each one
of my direct-reports
daily. I meet regularly
with my people, one-

Joel Oxley

on-one. We catch people doing things right and
celebrate success whenever we can.

We are always interviewing and have a tal-
ent bank ready to tap in to for openings. Inter-
viewing with us is a straightforward but thor-
ough process. We have multiple managers and
staff interview candidates so we hire the right
people.

Fred Bennett

VP/Market Manager,
Pamal‘Westchester, NY

We look everywhere by networking with
staff, area broadcasters and advertisers. We
place recruitment ads on our station and post
— the position on broad-

y | casting and regional
websites,

During an interview,
we gravitate toward
candidates who come
to the meeting with a
deep knowledge of the
¥ position being sought.
Fred Bennett g:zhk:dp::l;l;:;o;
its competitors and can engage in discussions
about these key components. A winner has a
plan and a better answer than “I'll work real
hard” to the question “Why should we hire
you?”

Qualifications aside, candidates will stand
out by paying attention to the small things, such
as being on time, using good eye contact, ba-
ing a great listener and sending a followup
note.

Once in the building, we feel one of the kevs
to keeping quality staff is to encourage com-
munication. We always like to ask our team
“How can we make it better?” Most employ-
ees are overjoyed when their manager showss
he or she truly cares about their ideas and so-
lutions. Implementation of these ideas is one
key to employees’ continued commitment.

An obvious way to keep talented peopleis a
simple “Thank you.” If you think you are say-
ing thank you enough as a manager, you're not.

Frank Flores
SVP/Market Manager, Spanish
Broadcasting System/New York

T have been in the radio business for almost

24 years, and I have come to realize that talent
lies on both sides of the microphone. The tal-

ent behind the scenes is most definitely on your
sales staff, and it is hard to come by. Finding
great sales talent requires insight, experience
and, sometimes, good
timing.

What [ primarily
look for is the desire to
make money, and lots of
it. There are certain
types of individuals
who are motivated by
money, and [ have
found these individuals
to be those most prone
to becoming star sellers.
The other important attribute is the ability to
multitask and get things done in a timely fash-
ion. This is vital te their success.

Once you have acquired the sales talent, you
have to provide the proper atmosphere for
them to thrive. You have to help them help you.
Find out what you can do so they can concen-
trate solely on doing what they do best: sell-
ing. Keep them motivated and happy, and let
them go out and make a lot of money, because,
simply put, the more money they make, the
more money your radio station makes.

Julie Kahn

VP/Market Manager,
Entercomy/Boston

Finding good talent needn’t be as difficult as
some make it out to be. I like to say, “Success
ol 7 leaves clues.” To that
end, I Jook for the suc-
cessful players within
the cluster, the compa-
ny, the market and the
nation.

In fact, the discipline
of moving people into
different roles within

g 7 the organization is key
Julie Kahn to employee retention,
as it satisfies everyone’s need to grow and learn
new skills. When interviewing, I look for indi-
viduals who are supremely motivated and can't
wait to get started. These are the people who
are going to work as hard as needed to exceed
their goals consistently.

Once they are on board, keeping them moti-
vated is usually as simple as giving them the
tools and communication they need to stay fo-
cused on their goals, then standing back and

Frank Flores

letting them do the work they’re already great
at.

Matt Sunshine

Group Director/Sales Development,
Susquehanna Radio

This question “Where do you find great
talent?” has been asked so many times by so

i | many good managers,
| it seems ridiculous that
there is not one answer
| that always applies. I
| believe the reason it is
so difficult to find great
talent is that we are ask-
ing the wrong question.

it f Confused? Allow me to
att Sunshine explain: I believe the

questions we should
ask instead are:

1. When should I look for great talent?

2. What are the best criteria to use to select
the most talented person?

The answers to these questions are much
more important than where we should look.

So what are the answers to these more im-
portant questions? They will vary widely, de-
pending on the specific position for which you
are hiring, your management style and your
company’s needs. Regardless, [ would say that
in response to the first question, you should al-
ways be looking for great talent. When I say al-
ways, [ am not kidding; I mean always. Every
time you meet with someone, you should be
identifying their talents, their potential and the
likelihood that they would have success in your
organization.

The second question is perhaps the most
important question, but only you can answer
it. If you are like me, you believe that people
should soar with their strengths and that if
you properly match the person’s talents with
the right job, you have the potential to cre-
ate something fantastic. As explained in the
book Good to Great [by Jim Collins], it’s not
just about getting the right people on the bus,
it's about getting the right people in the right
seats.

So the next time someone asks you “Where
do you find great talent?” I hope you will stop
before you respond and instead suggest that
great talent is everywhere, and it is just a mat-
ter of always looking for it, then selecting the
specific talents you need.

Ja/lk

SHow:s
USA

THE Source for GREAT
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Talk Radio & The
Blogosphere

A force for media accountability — and more

On Jan. 10, CBS News released a report on an unprecedented
investigation into the source material used in a story about
President Bush’s National Guard service reported by superstar
anchor Dan Rather. With the report came the firings of four
people involved in the story and an apology from Viacom co-
President/co-COO Les Moonves for “the disservice this flawed

60 Minutes Wednesday report did to the American public.”

One month later the chief news executive at
CNN, Eason Jordan, resigned over apparently
having said (no transcript or video has been re-
leased) at the World Economic Forum’s annual
meeting in Davos, Switzerland that American
soldiers in Iraq had targeted journalists for as-
sassination.

This probably isn’t anything you didn’t know.
Butif you'renotaware of the role played

of subjects you can cover at one point, and ver-
tically it’s tremendous, because it drives total
time spent listening completely north.

R&R: Has Tulk radio responded intelligently to
the blogging phenomenon?

HH: Yes. In fact, [ see it almost daily. It's going
to be a real “wheat and chaff” thing. [ was on a

pmgram witha hostdown in Orlando, Pat Camrp-

bell [on Clear Channel News/Tzlk

in these events by weblogs, or online §| WFLA], flogging the book, and he said,
journals — backed up by Talk radio as “You know, this thing might really
talk hosts picked up on bloggers’ leads work.” He started to blog that weekend.
— you don't have the whole story. It's a tremendous blog. He’s going

Salem Radio Network-syndicated (& || toown Orlando turf pretty quickly, be-
talk host Hugh Hewitt has been run- cause listeners will be able to find out
ning a blog at www.hughhewitt.com what Pat Campbell thinks about the lo-
since 2002, and in his blog and on the cal scene 24/7, as opposed to having
air he reported extensively on the 60 Hugh Hewitt Him Monday through Friday for thee
Minutes Wednesday story and the Ea- or four hours a day.

son Jordan affair. In his latest book, Blog: Under-
standing the Information Reformation That's Chang-
ing Your World, Hewitt details the role his and
other blogs played in “Rathergate” and wamns
news organizations, corporations and others that
they’ll be left behind if they don't get blogging.

R&R: Can one be a competent political reporter or
talk host without being conversant with the blogosphere?

HH: Presently, yes, but not for much longer. [
believe listeners are going to expect — in fact,
they’ll demand — and will leave behind any
program that is not staying abreast of the news
via the blogs and reflecting the program’s con-
tent via the blogs. It would be like buying a car
without a steering wheel to listen to a radio show
without a blog

R&R: What do the best bloggers offer that isn't
available elsewhere?

HH: Immediacy as to news breaking. Most of
anaudience listens to a radio host because they like
him or her. They have an emotional connection.
They understand youas a friend and as a colleague
as they leamn to listen to you driving home or in
the moming or during the night, and they will of-
ten trust you to give them a great reaction to what-
ever is happening. And they don’t want to limit
that reaction to 15 hours a week; they want it 24/7.

[ have thousands of people who come to
Hugh Hewitt.com each day to find easy refer-
ence to what I was talking about on the program
or a pointer for what they might be looking for
in anticipation of the next program. It extends,
horizontally, your reach in terms of the number
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Blogs are also a tremendous pointer for pro-
gram directors and GMs to talent in their area
who mightbe able to do weekends or other high-

T e ]

“Bloggers are not a lynch

mob; we're right.”

L
ly focused local programming, because it shows
you who's smart and who's funny.

That’s why, for example, [Salem Talker]
WWTC (The Patriot)/Minneapolis has a blog-
ging show run by the Northern Alliance of Blogs
on the weekend. It’s a tremendously popular
show that has blown away the competition.

R&R: The blogosphere seems to be rising in in-
fluenceveryfast compared to what happened to Talk

HH. That's because, in 1999, there were two
dozen blogs. Today there are 8 million blogs in
America. That can’t happen in radio because,
obviously, ownership’s too concentrated and
there aren’t enough slots on the spectrum — al-
though podcasting {downloadable shows de-
signed to be played on portable players] is a
great threat to our industry that I think people
better figure out before it takes it over.

The technology has zoomed ahead because
the news cycle is constant. The news is impor-
tant, and people want it now, not from 5 to 5:30
on the local network feed, not from 6 to 6:30 on

Daily Kos: www.dailykos.com

Hugh Hewitt: www.hughhewitt.com
Instapundit: www.instapundit.com

Get Started Here

Here's where to find all the blogs mentioned in R&R’s conversation this
week with blogger and Salem-syndicated talk host Hugh Hewitt. |
Captain’s Quarters: www.captainsquartersbiog.com

Fix The World (Rony Abovitz). http;//fixtheworld.biogs.com

LaShawn Barber's Corner: www.lashawnbarber.com
Matthew Yglesias: http://yglesias.typepad.com

Michelle Malkin: www.michellemalkin.com

National Review's TKS: www.nationalreview.com/tks/tks.asp
PC540 (Pat Campbell): http;//pc540.blogspot.com

Power Line: www.powerlineblog.com

the network or Headline News. They want it
now, and they want it in depth.

R&R: Can you talk about the way the blogosphere
and Talk radio worked together in the Eason Jordan
story?

HH: The Wall Street Journal and a blogger by
the nameof Rony Abovitz were both in the room
[at Davos]. The Wall Street Journal published a
little mention about it in a poor-subscription
newsletter that a couple of people noticed, but
not really. It was Rony Abovitz who blogged
from Davos what Eason Jordan said.

Jim Geraghty, a blogger at [National Review
Online] who blogs under the title “The Kerry
Spot,” now “TKS,” published a note on it on the
Tuesday the story began to appear. I read Jim
during the show two or three times, and I read
Instapundit two or three times — I read the big
ones two or three times during the show to get
a sense of, is there anything happening right
now that I can be first to my audience with?

[ ran with the Eason Jordan thing. I pounded
on it there and on the blog for two days, and it
began to spread out into the blogosphere very,
very quickly and very, very dramatically — not
ademand for his resignation, buta demand that
the tape of his speech be released.

R&R: Is serving as a media watchdog the most
ovaluable role of the blogosphere?

HH: No, it’s much more comprehensive than
that. The media-watchdog stuff is easy to do.
That’s the blocking and tackling in the blogo-
sphere. Genuine newsgathering is the harder
thing to do, and that’s where it’s really going to
come into play, finding news stories,

The third role is being the “cyber Sherpa.”
That's a term I came up with to explain to the
uninitiated what we do in the blogosphere. It's
very much what we do in Talk radio, which is
why talkers are so good at blogging when they
choose to do it. We scan the news every day, we
find the stuff that's most interesting, and we
point people to it.

R&R: Alack of original reporting is one criticism
I see of bloggers.

HH: I agree. It is, very, very much something
we've got to do, and a lot of us do it. The Eason
Jordan story was moved forward dramatically
by original reporting done by bloggers Michelle
Malkin, myself, LaShawn Barber — there were
a number of bloggers who did original report-
ing there that moved the story forward.

R&R: Another criticism of the blogosphere in-
volves the words lynch mob.

HH: To a certain extent, that is so defensive on
the partof old media. They say the same thing about
talkers. No, we're not a lynch mob; we're right. And
what they’re complaining about is not that we're
wrong. Let them bring forward a place where we're
wrong, It's that we're right, and we're fast.

In response to this idea that the blogosphere is
irresponsible, [ point out to people that in print, in
the world of printjournalism, you've got the Weekly
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World News and the National Engquirer, and you've
got the Wall Street Journal and the New York Times.,
The blogosphere is no different. You've got crazy
people with blogs who don't think we landed on
the moon, and then you've got me and Power Line
and Instapundit and everything in between.

The folks who were trying to say, “Lynch mob!
They drove Eason Jordan out,” purposely ig-
nored two things: that we didn't fire Eason Jor-
dan, he resigned or CNN forced him out, so they
decided something was wrong there; and No. 2,

“It would be like buying a
car without a steering
wheel to listen to a radio
show without a blog.”

AOEER S,

Eason Jordan had a record, which the bloggers
discovered, of having said very similar things
in Portugal in November of 2004.

[ think the reason he quit is that they could
not possibly deflect attention from the man’s
record for much longer. And now he’s a martyr
in some people’s eyes. That's nonsense; he's not
a martyr, he’s a loose cannon.

R&R: What happens the day that, inevitably, blog-
gers pick a target and get it wrong?

HH: Those blogs will plummet in popularity
and credibility. They may be liable. The blogo-
sphere is a publication, just as a radio show is,
just as a newspaper is. If you violate the New York
Times v. Sullivan standard of reckless disregard
for the truth or knowing falsehood, you know
what? You're liable; you'll pay the price.

R&R: So if you're a talk host or a reporter who's
never even read a blog, where can you start?

HH: Instapundit, Power Line, Hugh Hewitt.
com. From those three, you can spread out.
They're trustworthy, they’re reputable. They are
center-right, but they are trustworthy, credible
and quite prolific.

R&R: Will there be stars rising out of the blogo-
sphere?

HH: If you look backward to see where some-
one arrived without notice, it's Ed Morrissey of
Captain’s Quarters. LaShawn Barber is a rising
star. Michelle Malkin was well-known in old
media, and she’s become a prolific and well-re-
spected blogger overnight.

On the left, Matthew Yglesias is only a cou-
ple of years out of Harvard, and he’s tumed a
lot of heads. He's a prolific blogger and writer
for American Prospect. Most of the new action is
on the Godblog side. There’s been a huge dis-
covery by people who are professional commu-
nicators, meaning pastors and ministers and
rabbis and things like that. They’ve flooded the
blogosphere with new blogs.
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NEWSBREAKERS

Wall Street Bullish On ‘Less Is More’

By Joe Howard

Three Wall Street analysts have
bestowed positive early marks on
Clear Channel'’s “Less Is More” ad-
inventory-reduction plan, stating in
recent reports that, despite some
growing pains, the program ap-
pears to be working.

In a report issued Tuesday,
Wachovia Securities’ Jim Boyle said
"“Less Is More” is working faster
than he expected and credited Clear
Channel for resisting the tempta-
tion to deviate from its plan. Declar-
ing that the radio industry is
“growing a backbone,” Boyle said,
"“We had thought Clear Channel’s
initiative would take considerable
time to work, as we did not feel
there would be strict adherence to
its promised ‘diet.” So far, we have
been quite wrong.”

Boyle said that while he's en-
couraged by the newfound restraint
he’s seeing — not just from Clear
Channel, but from some other op-
erators as well — he still expects
that it will take another two or three
months before the advertising com-
munity is convinced that the
changes are here to stay.

“Rates are moving up as inven-
tary tightens, and more sellouts oc-

curred in February,” Boyle ob- |

served. “The supply-demand im-
balance that has plagued radio
since the 2003 Iraq invasion might
be fixed early, and then pricing
power might be revived.”
However, Boyle noted that the
industry will have to resist the
temptation to add inventory during
the upcoming spring months, when
demand usually increases. “If the
sector — led by the large groups
that need a ‘diet” — can readjust

supply-demand favorably, radio’s |

pricing power should revive in
2005.”

Over at Banc of America Securi-
ties, analyst Jonathan Jacoby said in
a March 2 report that while the ra-
dio business appears to be gaining
ground, some of that growth is

coming from competitors capitaliz-
ing on the near-term weakness
Clear Channel is experiencing due
to “Less [s More.”

“Radio has been decent in Q1,”
Jacoby said. “Underlying trends are
picking up slightly, but we believe
a key component to Q1 strength is
simply other operators benefiting at
Clear Channel’s expense.” Despite
his observations about the com-
pany’s near-term prospects, Jacoby
assigned a “buy” rating to Clear
Channel stock, crediting manage-
ment’s long-term decisions on
"Less Is More” and its new $1 bil-
lion stock-buyback program.

Jacoby noted that March business
"seems to be gaining some strength”
despite high levels of ad inventory
and said local spending is still outpac-
ing national. He predicted that the ra-
dio industry will grow 2.5% in 2005.

Meanwhile, Harris Nesbitt's Feb-
ruary radio-airtime index showed
radio ad rates are rising a little faster
than expected: They’re up 4%-6% for
Q1 in some cases, compared to per-
formance a year ago that was flat to

up 2%. The report attributed the
gains to reduced spotloads, which
are putting more pressure on inven-
tory — as many station operators
had hoped they would.

Clear Channel stations ran an av-
erage of 11 commercial minutes an
hour last month, with 43% of the
spots 30 seconds long. If CC is get-
ting as much as 70% of the cost of
a 60-second spot for 30 seconds of
commercial time, that pushes up
the average unit rate.

Spotloads for other broadcasters
range from 9.1 minutes per hour at
Radio One stations to 9.9 minutes
for Cox Radio, 10.7 minutes for
Entercom and Beasley stations, 11.5
minutes for Emmis and 11.6 min-
utes for ABC Radio.

The survey also concluded that,
because of the magnitude of Clear
Channel’s inventory cutback, a
number of other broadcasters
should grow revenue faster than
Clear Channel in Q1.

JRN Hires Stone For True Country OM Post

ones Radio Networks has hired Shannon Stone as OM for its True
Country 24-hour format. Stone was most recently OM/PD for Coun-
try KKCS/Colorado Springs. She has also worked at KALC and KQKS

in Denver and KYJT/Yuma, AZ.

JRN/Denver VP/GM Phil Barry said, “Shannon's a perfect fit for this
challenge. We're very fortunate to have the opportunity to bring her on
board. She has greatindustry contacts and a varied background that will
bring this format to the forefront in syndication quickly.”

Stone said, “l feel so lucky to have made a career doing something |
love. This is such an exciting opportunity for me to help develop and run

the True Country format at Jones Radio Networks.”
True Country, which launched Feb. 7, is JRN's fourth 24-hour Country

format offering.

— Additional reporting by Roger
Nadel.

Langmyer
Continued from Page 1

Atlanta VP/GM Steve Carver, who.

also oversees WGN for Tribune
Broadcasting. “He’s a proven
leader who understands the Mid-
west region, and he’ll do a terrific
job of leading the strong team at
WGN.”

Langmyer began his broadcast
career at WBEN-AM/Buffalo in the
early 1980s before moving to cross-
town WGR-AM & FM, where he
served as Program Manager and as
a pilot and traffic reporter from
1982-1986.

He next moved to WSYR &
WYYY/Syracuse, where he served
as Operations Director for six years

| before moving to KMOX in 1992,

During his nearly 13-year tenure
with the legendary Gateway City
News/Talker, Langmyer rose from
PD to OM and was ultimately

named VP/GM in February of
2003.

Langmyer told R&R, “WGN re-
flects the essence of Chicago. It has
been a meeting place and a trusted
friend for listeners throughout the
Midwest for decades. I'm honored
to be a part of Tribune and WGN,
a Chicago institution. I've also
known and respected Steve Carver
for many years, and I'm looking
forward to working with him and
being a part of the future of WGN.”

Robinson
Continued from Page 1

and, ultimately, his love in spread-
ing God’s word.”

Robinson said, "I am grateful
and ready to take on this major task
of being a blessing to the Gospel
community.”

Timothy

Continued from Page 3

for ZDTV. He returned to CBS in
1999 as VP/GM of the CBS Internet
Group, responsible for the day-to-
day management of CBS.com and
CBSNews.com. In 2001 he was
named VP/GM of Viacom Local
Networks. After a stint as VP/Mar-

keting & Development for WCBS-
TV/New York, Timothy became
GSM of WCBS in February of this
year.

Meanwhile, Sandy Smallens has
joined Infinity as VP/Interactive
Marketing & Sales. He was most re-
cently with the digital-marketing
consultancy ssDmm. Smallens has

also served as Exec. VP of Vivendi
Universal Net USA and Sr. VP of
SonicNet/MTVi.

Infinity Solutions and Beyond
Exec. VP Rich Lobel said, “Sandy’s
new-media experience makes him
an unparalleled weapon for Infin-
ity, helping us deliver superior pro-
grams to our advertisers.”

Stringer
Continued from Page 3

seven as President of the network.
He is credited with resurrecting the
TV network’s fortunes and luring
latz-night host David Letterman
away from rival NBC.

Stringer said he hopes Sony’s
global operations can mirror the
success the company has had in
the United States. "We have
clearly demonstrated in our US.
operations that we can achieve
significant cross-company effi-
ciencies and at the same time de-
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liver both extraordinary quality
and record returns,” he said.

"I believe the entire global or-
ganization is hungry to make
this same transition, and all of
us in senior management are
committed to achieving that
goal.”

LETTER TO THE EDITOR

Satellite Radio’s ‘Unlucky Seven’

The following letter was sent to
R&R by Tim Moore, OM/PD of Cit-
adel’s WHOM & WJBQ/Portland,
ME.

Please send this to a Wall Street
analyst — that is, if you can uncov-
er one who doesn't personally own
satellite radio stock. Seems like most
of them must, given all the rosy pre-
dictions for satellite, not to mention
all the terrestrial-radio bashing that's
so much in vogue.

Now, 'm a radio guy, so you'll ex-
cuse my obvious blas, but any rea-
sonable person should scratch their
head and wonder why traditional
radio is being given last rites com-
pared to the sexy technology that si-
lently glides in orbit overhead.

Radio has its challenges, to be
sure. The hierarchy of preference (or
lack thereof) for radio among young
people is a serious (not Sirius) threat,
and, like all past threats, it will be
addressed by the creative minds in
this industry.

While our usage is down, a little
itern called “the Intemet” may be to
blame for erosion in alf competing
forms of media. Radio is still the most
pervasive medium, reaching more
than 95% of the population weekly,
with unmatched audience targeting
for advertisers.

But enough of defending radio.
We're used to being discounted.
Firstit was TV that took a swipe, then
eight-track car stereos, cassettes,
biah, blah, blah. More pertinent are
the reasons | believe satellite radio
will ultimately fail. They are many,
but here are satellite radio’s “unlucky
seven.”

1. The technology will soon be
obsolete. Gosh, | would hate to
have been an investor, forking over
hundreds of millions of dollars to
launch satellites. | think this “cutting-
edge” technology will lose out to
wireless Intemet. Someday soon all
cars will be outfitted with comput-
ers. Entire communities are already
going wireless. Improvements in
buffering technology and wireless
delivery will allow drivers to listen
to thousands of Intermet stations for
free. Why pay a monthly charge?
Let's not even talk about decaying
orbits and having to replace satel-
lites prematurely in this most capi-
tal-intensive of endeavors.

2. Howabout a profit? Hundreds

of millions spent, hundreds of mil-
lions lost. Why all the focus on the
“growing base of subscribers™? The
cost of their acquisition has been as-
tronomical! Over $100 million in pro-
motional costs alone. XM and Sirius
brag about how many subscribers it
will take to break even. How about
a profit, fellas? Radio gets dissed
on Wall Street for 5% growth. As-
suming satellite gets enough of a
base to break even, will investors be
satisfied with incremental growth that
won't even touch traditional radio?

3. Churn rate, baby. OK, so peo-
ple will buy cars equipped with sat-
ellite radios. The cost may even be
embedded in their car payment or
by some other creative accounting
trick. At some point, however, a
majority of listeners will realize that
they can live without the Hair Band
Channel, and then, my friends, the
honeymoon will be over. Thanks, but
no more bills for a service | may only
share with my listening to free, over-
the-air radio. Replacing exiting lis-
teners with new ones will make the
pressure to grow audience even
more acute.

4. Commercials wlll come. Just
like cable TV, the spots are inevita-
ble and will further dilute any com-
petitive advantage. Sirius CEO Mel
Karmazin has already hired sales-
people. Hmmm — is that just for
Howard Stem? Let's see how pa-
tient the subscribers are when
they’re paying for a special radio and
monthly charges, only to have one
of the reasons they left terrestrial
radio, commercials, show up.

5. Reception is not as good as
advertised. lronic that satellite pro-
viders need good old land-based re-
peaters fo fill in the many holes in
the signal. Friends of mine with
home adapters find they cannot re-
ceive satellite in certain rooms of the
house — itdrops out, and they have
to work with the unit, reminiscent of
mangling the “rabbit ears” of an old
black-and-white TV. Cutting-edge,
indeed.

6. HD Radio will make radio
more competitive. Digital radio is
coming, and it will make FM more
comparable to CD audio quality
and make AM sound more like FM.
Secondary streams and supple-
mental information will increase the
usability of terrestrial radio.

Continued on Page 48
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NAT/ONAL MUSIC

g"m by tnue music tastemakers
aroundmegobe Luvsassdters

%@m:r e

the most plays during mesevendays
ended March 8, 2005 are listed below.

LIVE

Travis Storch » 866-365-HITS

Top Rock

GREEN DAY Boulevard Of Broken Oreams
BRAEAXING BERJAMMI So Cold
BRAVERY Honest Mistake

2 Vertigo

KILLERS Mr. Brightside

Top Country

SAMNE 0'MEAL Trying To Find Attantis
KETTH URBAN You're My Better Half
MONTGOMERY GE!

NTRY Gone
SUBARLAND Baby Girl
LEE ANN WOMACK | May Hate Myseff In...

Top Blues

ALBERT CUMMINGS Come Up For Air
TOMMY CASTRO Wake Up Call

GRETCHEN WILSON Here For The Party
HOLMES BROTHERS Run Mysetf Out Of Town
LOS LONELY BOYS More Than Love

Music
CHOICE

Your Music. Your Cholos

30 million homes

27,000 businesses

Available on digital cable and DirecTV
Damon Williams e 646-459-3300

HIT LIST
Justin Prager
OAN BALAN [LUCAS PRATA Ma Ya Hi
GAVIN DeGRAW Chariot
JENNIFER LOPEZ UFAT JOE Hold You Down
FAN_3 Broken Home
MY CHEMICAL ROMANCE I'm Not Okay (I Promise)

RAP

DJ Mecca

50 CENT In My Hood

MEMPHIS BLEEK Like That

LAYZIE BONE & BIZZY BONE What's Friends
RAY CASH I/BUN B.& PASTOR TROY PAN.
00 OR DIE fXANYE WEST Paid The Price
STYLES I'm Black

ROCK

Gary Susalis

FULL OUT FREAK Atter All

LOCAL H Everyone Alive

0IZY 0SBOURNE Mississippi Queen
ROBERT PLANT Shine It All Asound
SEEMLESS Lay My Burden Down
SHADOWS FALL Inspiration On Demand
SUIPKNOT Before | Forget

SUPERCELL Swept Away

ALTERNATIVE

Gary Susalis

AMBULANCE LTD Stay Where You Are
ARCADE FIRE Neighborhood #3 (Power Out)
DOVES Black And White Town

HOT HOT HEAT Goodnight Goodnight

LOUIS XIV Finding Out True Love Is

TOOAY'S COUNTRY

Liz Opoka

DIEAKS BENTLEY Lot Of Leavin’ Left To Do
GRETCHEN WILSON Homewrecker

ADULT ALTERNATIVE
Liz Opoka

ED HARCOURT Bom tn The '70s
ROB THOMAS Lonety No More

SMOOTH JAZZ

Akim Bryant

STEVE COLE Spin

URBAN KNIGHTS VI

ALEXANDER ZOMJIC Seidom Blues

AMERICANA

Liz Opoka

WEBB WILDER Move On Oown The Line (Live)
LEE ANN WOMACK There's More Where. .

Hot Jamz
SIRIUSA/ B
58 CENT Piggy Back
SATELLITE RADIO DESTINY'S CHILD Gt
1221 Ave. of the Americas YING TANG TWTHS Walt
New York, NY 10020 Spoctrum
212-584-5100 Gary Schoenwetter
CAKE Wheels
Steve Blatter el
TOR! AMOS Sweet The Sting
;":‘S’Za - SOLOMON BURKE Make Do With What You Got
ich McLaughlin
MY CHEMICAL ROMANCE Helena )
CAESARS Jerk It Out Pendarvis
GOLOFINGER Wastsd (HED) PLANET EARTH Represent
PEPPER Ashes 58 CENT & EMINEM Gatman & Robin
Z-TRIP Walking Dead STAT QUO Lixe Dat
The Puise Heart & Seul
Haneen Arafat BJ Stone
GAVIN DeGRAW Chariot DESTINY'S CHILD Girt
Sirius Hits 1 MNT CONDITION I'm Ready
Kid Kelly Shade 45
AMERICAN H1-R Goeks Get The Gils Lil Shawn
TOBYMAC Gone 58 CENT Just A Little 81t
GWEN STEFANI Holta Back BEANIE SIGEL V3NOOP DOGG Don't Stop
Rick Gillette  800-494-8863
10million homes 180,000 businesses
DMX Inflight ALTERNATIVE
Mary Lee Kelly caisvfnfﬁr:' o
The hottest tracks in the air on 31 aiflines KILLERS Smiile Like You Mean it
worldwide, targeted at 25-54 adults.
VY Clear My Head
T.CORPORATION UP. FARRELL Revohtion Soluton ~ ADULY CONTEMPORARY
W83 Dont Save Us From The Flames Jason Shiff
BRAZILIAN GIRLS Don't Stop INGRAM HILL Almost Perfoct
PINBACK Fortress
'me;ﬁ':ﬁ flome INTERNATIONAL HITS
el inbaadulis Mark “In The Dark” Shands
LONGVIEW | Would FLED FROM THE SUN Flood
BILLY MILES We Can't Help You
AGUY CALLED GERALD UFINLEY Strangest Changes  RHYTHMIC DANCE
QUAYE floo Woch L Danielle Ruysschaert
JENNIFER LOPEZ Get Right
This section features this week's new adds &vwsa:u:.q.M(mmmm
on DMX MUSIC channels available via digi- ERASURE Breathe {MC UK Mix)
tal cable and direct broadcast sateilite. LUDACRIS Oh
CHR/POP SNOOP UJUSTIN TIMBERLAKE Signs
AMERICA Ventura Highway (Despsky Mix)
Jack Patterson RYAN CABRERA True (Ford Radio Mix)
i iz
URBAN RAP/MIP-HOP
Jack Patterson Mark “In The Dark” Shands
CUBAN LINK Sugar Daddy C-MURDER Y'all Heard Of Me
BOBBY VALENTINO Siow Oown D-STYLE Questions
© il '}i} 866-MVTUNES
ISNE P
- 000 moyie Ul
Artist/Title Total Plays
BOWLING FOR SOUP 1985 7 WEST
1. COLLECTIVE 8OUL Better Now
KELLY CLARKSON Breakaway 74 S AR AES Siines 4

JESSE McCARTNEY Beautiful Sowl 74
KELLY CLARKSON Since U Been Gone 73
JOJO Leave (Get Out) 73
ALY & A.J. Do You Believe In Magic 72
JESSE McCARTNEY Because You Live 71

J0JO Baby It You 7
RAVEN SYMONE Backfiip 61
DIANA DeGARMO Emotional 4

GWEN STEFANI /EVE Rich Girl 33
ASHLEE SIMPSON Pieces Of Me 31
AVRIL LAVIGNE My Happy Ending 29
BLACK EYED PEAS Let's Get it Started 29
HILARY DUFF fy 29
LIL ROMEQ f/N. CANNON My Cindereta 29
USHER Caught Up 29
NELLY #/T. McGRAW Over And Over 27
HILARY DUFF | Am 27
CHRISTY CARLSON ROMANG Dive In 26
Playlist for the week of Feb. 28-March 6.

rday
4, RAY CHARLES What I'd Say
5. MONTY LANE ALLEN I | Were An Angel

MIDWEST

1. COLLECTIVE SOUL Better Now

4. IOITYMALLEN"IWWMWI
5. MARK KNOPFLER The Trawlerman's Song

SOUTHWEST

1. COLLECTIVE SOUL Better Now

2. NORAH JONES Sunrise

3. MONTY LANE ALLEN If | Were An Angel
4. AARON CARTER Saturday Night

5. RAY CHARLES What I'd Say

NORTHEAST

3 AARON CARTER Saturday Night
4. MONTY LANE ALLEN I | Were An Angel
5. RAY CHARLES \What I'd Say

SOUTHEAST

1. COLLECTIVE SCUL Better Now
2 NORAH JONES Sunrise

3, RAY CHARLES What td Say

4 AARON CARTER Saturday Night

5. MONTY LANE ALLEN If 1Were An Angel

AoL Radio@Network
Ron Nenni 415-934-2790

Top Alternative
Pete Schiecke
MY CHEMICAL ROMANCE Helena

Top Pop
Jeff Graham
ACCEPTANCE Different

JOHN LEGEND Drdinary People
RYAN CABRERA 40 Kinds Of Sadness

Top Country

Beville Darden

REBA MENTIRE My Sister

BLUE COUNTY That Summer Song

Top Jams

Donya Floyd
YING YANG TWINS Wait
MARO How Could You
MIKE JONES St Tippin'

New Smooth Jaz

Beville Darden
MATT BIANCO 1/BASIA Ovﬂlmvy Day

@ RADIO HETWORKE

Phil Hall » 972-991-9200

Het AC

Steve Nichols
LIFEHOUSE You And Me

Tom Joyner Morning Show
Vern Catron
GERALD LEVERT S0 What (If You Got A Baby)

Ken Moultrie » 800-426-9082

Hot AC
John Fowlkes
JESSE McCARTNEY Beautitul Soul

Steve Young/John Fowlkes
HOWIE DAY Collide
CROSSFADE Cold

Rhythmic CHR
Steve Young/John Fowlkes
LUOACRIS Number One Spot

Soft AC
Mike Bettelli/Teresa Cook
RYAN CABRERA True

The Aian Kabet Show-Hot AC
Steve Young/John Fowlkes
JESSE McCARTNEY Beautiful Soul

Mainstream Country

Hank Aaron

DARRYL WORLEY If Something Should Happen
KEITH ANDERSON Pickin’ Wildfiowers

New Country
Hank Aaron
KEITH ANOERSON Pickin’ Wildflowers

Lia

Ken Mouitrie/Hank Aaron
GRETCHEN WILSON Homewrecker
LONESTAR Class Reunion

SHANIA TWAIN Don't

Danny Wright

Ken Moultrie/Hank Aaron
GRETCHEN WILSON Homewrecker
MARTINA McBRIDE God's Wil

BIG & RICH Big Time

SHEDAISY Don't Worry ‘Bout A Thing

24 HOUR FORMATS
Jon Holiday « 303-784-8700
Rock Classic

Adam Fendrich
ROBERT PLANT Shine It Alt Around
0Z2Y DSBOURNE Mississippi Queen

U.S. Country

Penny Mitchell
DARRYL WORLEY If Something Should Happen
BOBBY PINSON Don't Ask Me How | Know

GREAT AMERICAN COUNTRY

Jim Murphy « 303-784-8700
J0 DEE MESSINA My Give A Damn’s Busted
VICTOR SANZ Love Won't Let Mo

00 (IWE

Charlie Cook « 661-294-9000

Soft AC

Andy Fuller
MERCYME Homesick

Bright AC

Jim Hays
U2 Sometimes You Can't Make It On Your Own

Het Country

Jim Hays
OIERKS BENTLEY Lots Of Leavin’ Left To Do

Young & Verna

David Felker
6 & RICH Big Time

'_% H‘F‘E‘{F}-WFDI-FI l'.‘l:-

After Midnite

Sam Thompson
GRETCHEN WILSON Homewrecker

wrn
Country Today

John Glenn

SHEDAISY Don't Worry 'Bout A Thing
TRICK PONY [t's A Heartache
TRAVIS TRITT | Se¢ Me

AC Active

Dave Hunter
GAVIN DeGRAW Chariot
KILLERS Mr. Brightside

Alternative Now!

Polychronopolis
KEANE Everybody’s Changing

LAUNCH

Music oN YAHOO!
Jay Frank * 310-526-4247

Audio

AMERIE One Thing

ASLYN Be The Girl

BEN LEE Catch My Disease

BRIGHT EYES First Oay Of My Life
CRIME MOB Stilletos

DOVES Black & White Town
FISCHERSPGONER Just Let Go
GLEN PHILLIPS Thankful

INGRAM HILL Aimost Perfect

J0 NATASHA Tatuaje

JOHNATHAN RICE Kiss Me Goodbye
J0SS STONE Right To Be Wrong
KATHLEEN EDWARDS Back To Me
KENNY WAYNE SHEPHERO Let Go
LYFE JENMINGS Must Be Nice

N2U Baby Mama Love

0ZZY OSBOURNE Mississippi Queen
R.E.M. Aftermath

RYAN CABRERA 40 Kinds Of Sadness
TEGAM & SARA Walking With A Ghost
BLACK MARIA Betrayal

TORI AMOS Sieeps With Butterfiies

Video

AMERIE One Thing

MARIO How Could You

BREAXING BENJAMIN Sooner Or Later
MICHAEL BUBLE Home

| TORI AMOS Sleeps With Butterflies

16 ® Radio & Records March 11, 2005
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72 mitlion households

Plays |
EMINEM Mockingbird 2
JENNIFER LOPEZ Ge! Right 2
GREEN DAY Boulevard Of Broken Dreams 21
50 CENT Candy Shop 20
KILLERS Mr. Brightside 19
USHER Caught Up 16
KELLY CLARKSDN Since U Been Gone 16
TRICK DADDY Sugar (Gimme Some) 15
GWEN STEFANI Rich Girl 15
GAME Hate It Or Love It 12

LUDACRIS Number One Spot "

SIMPLE PLAN Shut Up 10
U2 All Becase 01 You 10
FRANKIE J. Obsession {No Es Amor) 9
JESSE McCARTNEY Beautiful Soul 8
T.1. You Oon't Know Me 8
MY CHEMICAL ROMANCE 1'm Not Okay (| Promise) 7
LINDSAY LOHAN Over 7
GAME 1/50 CENT How We Do 6
OMARION 0 6

Video playlist for the veek of Feb. 28- March 6.

David Cohn
General Manager

EMINEM Mockingbird

50 CENT Candy Shop
DADDY YANKEE Gasolina
XILLERS Mr Brightside

GREEN DAY Boulevard Of Broken Dreams u
1IMMY EAT WORLD Work M
BRAVERY An Honest Mistake kx]
‘JAME Hate 1t Or Love It 2
TRICK DADOY Sugar (Gimme Some} 27
NAS Just A Moment 27
TRILLVILLE Some Cut 26
UNWRITTEN LAW Save Me 26
USED Alt That I've Got 26
MY CHEMICAL ROMANCE Helena 26
RISE AGAINST Give It All 25
MARS VOLTA The Widow {1'li Never Sleep Alone} 25
JENNIFER LOPEZ Get Right 24
CUEENS OF THE STONE AGE Little Sister

SDCIAL DISTORTION Don't Take Me For Granted 17
MIKE JONES 1/SLIM THUG & PAUL WALL Stitl.. 15

Video playlist for the week of feb. 28-March 6.

75 million househalds

Rick Krim
Exec. VP

ADDS

|

MARIAH CAREY It's Like That
TORI AMOS Sleeps With Bitterflies
BILLY {0OL Scream

AKON Lonely

GARBAGE Why Do You Love Me

KELLY CLARKSON Since U Been Gone
GREEN DAY Boulevard OI Broken Dreams
G*VEN STEFANI 1/EVE Rich Girl

3 0DORS DOWN LetMe Go

EFIINEM Mockingbird

KEANE Somewhere Only We Know
ALICIA KEYS Karma

JOHN LEGEND Ordinary People

RAY CHARLES Georgia On My Mind
CFOSSFADE Cold

JET Look What You've Done

JACK JOHNSON Sitting. Warting, Wishing
KILLERS Mr. Brightside

MaROON 5 Sunday Morning

QUEEN LATIFAH {/AL GREEN Simply Beautiful
WILL SMITH Switch

USHER Caughl Up

ASLYN Be The Gul

BEWLING FOR SOUP Almost

Video playlist for the week of March 7-14.

NAT/IONAL MUSIC

Lori Parkerson

CMT

202-380-4425 COUNTRY MUSIC TELEVISION
75.1 million households
20 ON 20 (XM 20) Brian Philips, St. VPIGM
Michelle Boros Chns Parr. VPMusic & Talent
CROSSFADE Cold ADDS g =
NATALIE Goin’ Crazy JO DEE MESSINA My Give A Damn's Buste o
KIMBERLY LOCKE Coulda Been | TOP 20 ™ W
BRAD PAISLEY Mud On The Tires 30 2
DTG MARTINA McBRIDE God's Will 29 2%
KEITH URBAN You're My Better Hall 29 23
BPM {XM 81) RASCAL FLATTS Bless The Broken Road 28 28
LEE ANN WOMACK | May Hate Myself. 28 2
Alan Freed KENNY CHESNEY Anything But Mine 27 %
KELLY CLARKSON Since U Been Gone | SHANIA TWAIN Oon't! 7 A
SCISSOR SISTERS Filthy Gorgeous JOSH GRACIN Nothin' To Lose % 27
) | TOBY KEITH Honkytonk U 2% 4
4 STRINGS Unti You Love Me MONTGOMERY GENTRY Gone 2 2
| NELLY 1/ TIM McGRAW Over And Over 23 19
U-POP (XM29} ALAN JACKSON Monday Morning Church 22 26

. BLAINE LARSON Hov: Do You Get That Lonely 22 17

Zach Overking SUGARLAND Baby Girl 20 15
GARBAGE Why Do You Love Me ALISON KRAUSS & UNIDN STATIDN Restless 19 15
G BT | SHODTER JEMNINGS 41 O1 Jly 1B 9
KENNY CHESNEY 01d Blue Chair 17 2

HEATHER SMALL Proud JAMIE O'NEAL Trying To Find Atlanis 1 14
ey T - | CHARLIE ROBISON EI Cerrito Place % 1
GRETCHEN WILSON When | Tink About Cheatin® 16 13

THE LOFT (XM50)

Mike Marrone

A GIRL CALLED EODY Little Bird

A GIRL CALLED EDDY Somebody Hurt Me

SARAH LEE GUTHRIE 1/JOHNNY IRION Holdin' Back
DAYBIROS Good Times Roll

RAW (XM66)

LeoG.

CAPONE Oh No

JAE MILLZ Who

YOUNG GUNZ Set 1t Off
STYLES P t/FLOETRY I'm Black

REAL JAZZ (XM70)
Maxx Myrick |
GEORGE KAHN Gnomesayin®

Airplay as monitored by Mediabase 24/7
between Feb. 28-March 6.

GREAT AMERICAN COUNTRY ™~
Jim Murphy, VP/Programming
26.5 million households

ADDS

KENNY BURRELL { Thought About You
SHELLY BERG TRID Question And Answer l

| I DEE MESSINA My Give A Damn's Busted
VICTOR SANZ Love Won't Let Me

GAC TOP 20

AVISHAI COHENTRIO Freediop

ALAN JACKSON Monday Morning Church

WATERCOLORS {XM71)
Trinity |
ACOUSTIC ALCHEMY Say Yeah

AVERAGE WHITE BAND Work To Do |
STEVE COLE Thursday |
MADELEINE PEYRDUX Dance Me To The End Of Love |

| SUGARLANO Baby Girl

BLAINE LARSEN How Do You Get Thal Lonely

JOSH GRACIN Nothin’ To Lose

LEE ANN WOMACK | May Hate Myself In The Morning
TRACE ADKINS Songs About Me

TOBY KE{TH Honkytonk U

BUDOY JEWELL If She Were Any Other Woman
SHANIA TWAIN Don't!

MARTINA McBRIOE God's Will

| RASCAL FLATTS Bless The Broken Road

X COUNTRY (XM12)
Jessie Scott
LOS LONELY BDYS Live At The Fillmore

BILLY DEAN Let Them Be Litile

CRAIG MORGAN That's What | Love About Sunday
DIERKS BENTLEY Lot Of Leavin’ Left To Oo

JOE NICHOLS What's A Guy Gotta Do

JAMIE 0'NEAL Trying To Find Atlantis

SHOOTER JENNINGS Put The O Back [ Country
BO SALLING Brakes Are All Gone Band

XM CAFE (XM45)
Bill Evans
PARIS COMBO Motifs

IAN BROWN Solarized
BILL PAYNE Cielo Norte
BLACKFIELD Biackfield

ANDY GRIGGS If Heaven
BLAKE SHELTON Goodbye Time

| KENNY CHESNEY Anything But Mine
OEANA CARTER One Day At A Time

Information current as of March 11

PRILLSTAR

CONCERT PULSE
36 million households Avg. Gross
Cindy Mahmoud, Pos. Arlist (in 000s)
VP/Music Programming
& Entertainment
1 CHER $6373
VIDEQ PLAYLIST 2 JOSH GROBAN $507.0
3 YANNI $426.8
Zﬂ;i",}sruag:ﬁn‘:l wets 4 WANNHEIM STEAMROLLER 3829
S e 5 TRANS-SIBERIAN ORCHESTRA 3280
USHER Caught Up EREIXIES 2309-5
AMERIE e THog 7 LARRY THE CABLE GUY 2584
OMARION 0 8 RASCAL FLATTS $2336
AT ok 9 BILL GAITHER & FRIENDS "HOMECOMING” $2266
TRILVILLE YCUTTY Some Cut L — e
JOHN LEGEND Ordinary People ) RAR !
12 MICHAEL W. SMITH $1856
FANTASIA Truth s
e 13 RONWHITE $1802
SO Gl 14 CLAY AIKEN $1736
RAP CITY 15 KEITH URBAN $135.9
TRILLYILLE Some Cut Among this veek's nev tours:
.. 8ring ‘Em Out ASLEEP AT THE WHEEL
NAS /QUAN Just A Moment BLUE COUNTY
MIKE JONES I/S. THUG & P. WALL St Tippio' BRIAN WILSON
GAME /50 CENT Hov We Do LESS THAN JAKE
LUDACRIS Gel Back MOTLEY CRUE
;glg:N‘:A[g?‘:YSgr?::](Glmm Sote] The CONCERT PULSE is courtesy of

Video playhst for the veek of March 6.

www americanradiohistorvy com

Potistar. a publication of Promolers'
Qn-Line Listings, 800-344-7383.
California 209-271-7900.
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- TELEVISION

Friday, 311

« Barry Manilow, The Ellen
DeGeneres Show (check local
listings for time and channeli).

¢ Ozzy Osbourne, The To-
night Show With Jay Leno
(NBC, check local listings for
time).

¢ Michael Bubié, The Late
Show With David Letterman
(CBS, check local listings for
time).

» Kasabian, Jimmy Kimmel
Live (ABC, check local listings
for time).

» Death From Above 1979,
Late Night With Conan O'Brien
(NBC, check local listings for
time).

» Collective Soul, Late Late
Show With Craig Ferguson
(CBS, check local listings for
time).

e Christina Milian and Low,
Last Call With Carson Daly
(NBC, check local listings for
time).

Saturday, 312
» Jack Johnson, Saturday
Night Live (NBC, 11:30pm ET/
PT).
Monday, 3/14
*The O'Jays, The View
(ABC, check local listings for
time).
» Gavin DeGraw, Ellen DeGen-
eres.
e Good Charlotte, Jay Leno.

» Al Green, David Letterman.

» The Music, Jimmy Kimmel.

¢ Anthony Kiedis and Rilo
Kiley, Conan O'Brien.
Tuesday, 3/15

Tori Amos

* Tori Amos, Ellen DeGen-
eres.

*Tori Amos, Dennis Miller
(CNBC, 9pm ET/PT).

* The 5 Browns, Jay Leno.

» The Four Tops, David Letfer-
man.

* Sum 41, Conan O'Brien.

* The Blue Nile, Craig Fergu-
son.

Wednesday, 3/16
s LeAnn Rimes, Jay Leno.
e Crossfade, Conan O'Brien.

Thursday, 317
* Christina Milian, Eflent DeGen-
eres.
* Ashanti, Jay Leno.

— Julie Gidlow

(s . : '
- The 1Tunes Music Store TOB 101

Apple’s iTunes Music Store is the leading digital-music service in
the U.S., offering a catalog of more than 1 million songs from all five
major label groups and hundreds of independents. Here's a
snapshot of the top-selling downloads on Tuesday, March 8, 2005.

Top 10 Songs

50 CENT Candy Shop

KILLERS Mr. Brightside

USHER Caught Up
50 CENT Disco Inferno

=21 O (ORI [ [oh] BRRWNR, 28

0. JENNIFER LOPEZ Get Right

GREEN DAY Boulevard Of Broken Dreams
KELLY CLARKSON Since U Been Gone
GWEN STEFANI {/EVE Rich Girl

CIARA f/MISSY ELLIOTT 1, 2 Step
FRANKIE J {/BABY BASH Obsession (No Es Amor)

Top 10 Albums
1. JACK JOHNSON /n Between Dreams (iTunes Version)

2.50 CENT The Massacre

3. VARIOUS ARTISTS Garden State ST
4. MARS VOLTA Frances The Mute

5. KILLERS Hot Fuss
6. TORI AMOS The Beekeeper
7. GREEN DAY American Idiot

8. JENNIFER LOPEZ Rebirth (iTunes Version)

9. AMOS LEE Amos Lee

10. MAROON 5 Songs About Jane

March 11, 2005 Radio & Records ® 17
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WBAP
WSB
KFYI
KFMB
WKRC
KSL
WDBO
WLAC
WGOKV
KRIMG
WQ0G0D
Krad
KVOR
WABC
WCOA
WABC
WABC
WocC
WABC
KVEC
WABC
KTMS
KIMS
WABC
KNZZ
WABC
WMAL
WABC
WABC
WHIO
KERN
V/GWO
KEEL
KLVE
WDWS
WLS
WVNN

DALLAS/FTWORTH, TX
ATLANTA, GA

PHOENIX, AZ

SAN DIEGO, CA
CINCINNATI, OH

SALT LAKE CITY, UT
ORLANDQ, FL

NASHVILLE, TN
JACKSONVILLE, FL
TULSA, OK

GRAND RAPIDS, MI
FRESNO. CA

COLORADO SPRINGS, CO
MORRISTOWN, NJ
PENSACOLA, FL
NEWBURGH-MIDDLETOWN, NY
POUGHKEEPSIE, NY
DAVENFORT-ROCK IS-MOLINE, 1A-IL
STAMFCRD-NORWALK, CT
SAN LUIS 0BISPQ, CA
DANBURY, CT

SANTA BARBARA, CA
REDDING, CA

SUSSEX, NJ

GRAND JUNCTION, CO
NEW YORK, NY
WASHINGTON, DC
NASSAU-SUFFOLK, NY
MONMOUTH-OCEAN, NJ
DAYTOMN, OH
BAKERSFIELD, CA

FT. WAYNE, IN
SHREVEPORT, LA
BEAUMONT-PORT ARTHUR, TX
CHAMPAIGN, IL
LAFAYETTE, IN
HUNTSVILLE, AL

And all our other station partners...

ek g e EE el e e e e
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10.2
14.1
13.3
12.4
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57
5.1
56

192

10 |
16 |
14 |
7.9
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“We are honored to be

part of your team!

We will not rest until you are
ranked #1 in your market.”

abc

radiol

-Sean
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A Decade»ﬂf Photo Memonves

News/Talk radio executives and personalities from around the country are gathered in Los Angeles this week for the 10th
annual R&R Talk Radio Seminar. TRS has grown a bit from its debut in 1986, thanks to the supgort of News/Talk radio
broadcasters and the entire industry. Over the past few months we’ve combed through literally

thousands of phatcs to come up with this celiection of special maments and memories from a
gecade of the Talk Radio Seminar.

While many of the faces have remained the same through the years, some people have moved

around, so, to avoid confusion, we've identified everyone pictured with their current er mast
recent station o1 company affiliation. Qur sincere thanks to ali wha have attended and
supported the TFS and R&R’s stforts on behalf of News/Talk radio. As we prepare for the
challenges and epportunities of 2005 and beyond, we hope you eajey this look back.

(I-r) D Laura Schlessinger, The Dr. USSRE Z:i‘la g;:mT' I-i’:n"s Radio
Laura Show; Randall Bloamquist, . S, '1 €97
" WMAL/Washington, TRS 1996

(l-r) Ruh iLimbaugh, Premiere Radio Networks; John McCannell,

| ABC Radio; Kraig Kitchin, Premiere Radio Networks, TRS 1999

Dr. James Dobson, Focus
on the Famtly, TRS 1992 =

E Hole IIII/III lel

Al

Peterson
Radio & Records

Los Angeles, ca ’ ‘

SN

“‘Q

: aqi) "
Don Imus, Westwood One, TRS 2000

(I—r) Lee Larsen and Kris
Olinger, Clear Channel/Denver;
Tom Levkis, Westwood One,
TRS 1999

Steve orbes', Forbes,
TRS 1998

" Continued as Page 20

!0 & R.’:'C ORDS RR RADIO & RECORDS RR RA

March 11, 2005 Radia & Records @ 19



www.americanradiohistory.com

NEWS/TALK/SPORTS B
‘F—T— e s o
2.8

THLA BAGIO SEMINAR

Continued from Page 19

(b-r) Erica Farber, R&R; Mickey Luckeft,
KGO & KSFO/San Francisco: Al Peterson,
R&R, TRS 1999

L ELC

Ml‘// 44010 SAIAD

Tom Bighy, KRLD/Dallas, TRS 1997

i
= . N
(I-r) Phil Boyce, WABC/New York; | AR e }
Jay Clark, Sirius Satellite Radio, e =8 ;
TRS 1996 .

e

(1

o

ek AL

‘ Peter Jennings, ABC g
f News, TRS 2004

1
1§
1

]

(I-x) Jason Jzrvis, Deb Shillo and the late
Judy Jarvis, Jarvis Productions, TRS 1997

B,
A 4

WoIt' Bhtzer CN! V
TRS 2002 :

4 Cortinued on Page 24 |

1DIO & R _.g RDS M RADIO & MF(ORD.. s Senator John chCam, TRS 200+ 1 wrn. ZADNO & RECORDS RR RM
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. j
LOYALNFOX-VIEWERS
“ARE YOUR

P1 LISTENERS
EN

P 25-54 Ratings Surge

Summer Fall
2004 2004

WLS-AM Chicago 0.9 1.5 +67%
KLIF-AM Dallas 1.1 1.8 +64%
L. KPRC-AM Houston 2.3 3.1 +35%
KVI-AM Seattle 0.9 23 +156%

KFTK-FM St. Louis 2.0 4.4 +120%

KXL-AM  Portland : 6.0 +122% #1 in Daypart i*

KFMB-AM San Diego - 34 +34% #in Dayp?r{-
KCMO-AM Kansas City : 3.6 +20%
KFAQ-AM Tulsa = 4.3 +59%

KWKY-AM Des Moines : 1.1 +450%

The

Tony Snow
‘ Show

’ 9am-12pm ET Weekdays
Affiliate Sales: 212-301-5439  YOU OAN HEAR THE DI’FERENOE

VISIT US IN THE PACIFICA SUITE, 8TH FLOﬁR

Source: Arbitron AQH Share, Persons 25-54, Summer to Fall 2004
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NOMINEE RGR 2005 NEWS/TALK
SYNDIGATED PERSONALITY OF THE YEAR!

—Four Years Running

historv

adio

WWW americanr

“Where life happens; caller after caller...”

LIVE WEEKDAYS 2-5PM/ET LISTEN DNLINE @ WWW.DAVERAMSEY.COM
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NEWSIT ALK/SPORTS

A 70%:

MIHMIM /m

‘Continued f-amPage 20
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U.SS. Military Color
uard, TRS 2002

é Mike Wallace, CBS News, TRS 2004
WA = ae.
g

e,

, ..J

24 ® Radio & Records Maich - 1, 2005

Sandy Kenyon, Parade

WO & RECORDS R‘R ADIO & REC! Radio, TRS 200s

Rush Limbaugh. Premiere

Radio Ne“mrks, TRS 1999

sy EE 1

ST e T

v

\
e,
ol -

@?
=
—i¥
-

,5 RR MDIO 4 News, TRS 1999

(k-r) White House insider Mary Maitlin; Dave
Sniff, KFMB/San Diego, TRS 1996

~
TN

1 Continved on Page 26

Sam Donaldson, ABC

RADIO & RECORDS RR RA|
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LEADERS IN RRDIO

‘.J__RELY ON FOX NE_WS

FAIR]& BALANCED
. iournallsm &
YOUR LISTENERS/DEMAND

VISIT US IN THE PACIFICA SUITE, 8TH FLOOR

AFFILIATE SALES 212-301-5439

YOU CAN HEAR THE DIFFERENCE
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x (I-r) Laura Ingraham, Talk Radio Network; Glenn
waiom s Beck, Premiere Radio Networks, TRS 200+
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| Tl radit Sewman

Erik Braverman, KABC/
Los Angeles, TRS 1996

RADIO & RECORDS RR RAD

25 ® Radio & Recerds March 11, 2005

Randy Michaels, Radioactive,
TRS 2001 =7

Charles Osgood, CBS
News, TRS 2002
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For over 10 years, she’s been one of the
top talk show hosts in the nation. Her no-nonsense,
all-common-sense approach to family values and relationships

has earned her a legion of over 12 million listeners.

Still going strong, with great radio stations like KFl, W|R,
KSFO and KLIF, Dr. Laura has the power to attract and

keep your 25-54 demos.

Just like Dr. Laura, you want to win the battle for the ears,
hearts and minds of your core listeners. Successful as
complementary and counter-programming to Rush

and Sean, The Dr. Laura Program is the most versatile

talk show in syndication.

“The Proper Care & Feeding of

Talk Program Directors”
Saturday, March, 12 8:30 AM

Friday Night, March 11th:

Check out the KFI and Dr. Laura listener event \ q
“Five Magical Secrets to Keep Love Alive” t |
at the Catalina Ballroom, 6:00-8:00 PM. ’

Saturday Morning, March 12th:

Join Dr. Laura for breakfast in the Arcadia
Ballroom, as we demonstrate The Proper Care
and Feeding of Talk Radio PD’s and honor
Operation Family Fund and the work they

do fot the families of our fallen heroes.
8:30-9:00 AM.

TAKE 2 DAY |

THE DR. LAURA PROGRAM \ i

For more information, call:

Jake Russell :
212-239-2988 ext. 310 » Fax: 212-239-0971 -
jrussell@totdradio.com W

‘o

wwWwW americanradiohistorvy com
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Jones Radio Networks brings talk power to your days, nights, and weekends.

Long Form

Ed Schultz - the leader of Progressive Talk, with over 75 stations in one year.
Stephanie Miller - real and wickedly funny, she’s Progressive Talk’s new twist.
Clark Howard - America’s Consumer Champion - just when we need him most.
Neal Boortz - #1, award winning, incredibly informative, and uniquely entertaining.

Short Form

The Clark Howard Minute - daily advice from the Champion.

Wall Street Wake Up with Chris Byron - insights into money and markets.
Fight Back with David Horowitz - cutting consumers a break.

Weekends
Newsweek On-Air - hear the magazine before you buy it.
Beer Radio - everything about beer: drinking, enjoying, brewing, and living it.

E www.jonesradio.com

nemiomee: 800.611.5663

JONES RADIO NETWORKS
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Nominated for
News/Talk Industry Executive of the Year

hy Radio and Records

Your expertise in the News/Talk world is unparalleled and
your passion for radio is an inspiration to all of us ar '
Jones Radio Networks. We are honored to work with you. '

Your friends and family

R A
at Jones Radio Networks TNETWORKS.

www americanradiohistory com
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(I-r) Ken Kohl, Clear Channel/Northern
California; legendary radio personality Gary
Owens; Rusty Humphries, Talk Radio

=« Network, TRS 2003

E“:I' - ."A. ;_.
Tl RADI0 SEWIAR

SR 005

Matt Drudge, Premiere
Radio Networks, TRS 2004

Ed McLaughlin, EIB Radio Netuors,
TRS 2001

Senator zry Hart,
TRS 5005

_ Bruce DuMont, Beyond the
o Beltway, TRS 1929

it aatiosetmar |
ey 2023 [} 1 1.7 Fes

. Bob Grant, WOR/New York,
TRS 1936

(i-r) Tor1 Shovar; Denise }Vclntyr' and Vzlerie Geller
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Nominated for R&R
1 RAGSw 3 2005 News/Talk Industry
e Exeuutwe of the Year

THE DAVE RAMSEY SHOW isIndegiendently Syadicated, Now Heard on 230 Mﬂﬁaws I.men to DM Onnne @ www.daveramsey.com. On-Air LIVE Wastatays 2-5 PM ET
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NEWS/TALK/SPORLSI

Gabe Hobbs, Ciear Channel Radio, TRS 2004

"

:ﬂ F@ﬁ?

‘ (I-r) Bob Michaels, Arbitron; Greg Moceri,
Moceri Mediz; Andrew Ashwood, Fox Sports
Radio; Phil Boyce, WABC/New York, TRS 2001

S U i St | - -
g % MARCI!GO 'Jﬂﬁ/;

...;..rw. i i |
E ) T | Mickael Medved, Salem Radio

- Network, TRS 2003

1 ' ¥ .,
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(I-r) John Kab_-yitrand Ken Chiampou,
KFI/Los Angeies, TRS 1999 |

=74

Boston TaIA radio Iegend
e Jerry Williams, TRS 1996 (I-r) Perennial presidential candidate Ralph

Nader; Erica Farber; R&R, TRS 2000

.H‘

Former L.A. Police Detective
Mark Fuhrman, TRS 1999

iR .

IR i
FEBRUARY 21-23 [ [ (1.7 }
Py

@R Taix Radig Seminar ‘98

Radio and TV commentator
Bill Press, TRS 2000

Continued on Page 37

(I-r) Joan Gehron, Clear Channel/Chicage; Dave

'‘ADIO & RECORDS RR.RADIO & RECORDS R!? RADIQ Fmser: The Dave Ramsey Show, TRS 2000 S RR RADIO & I\’E[ ORDS RX RAL

-
32 'Ma:ho & Records March 185 2005
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Inside This Issue

'«.X Jelcome to our third edition of our
quarterly news update for TRN, TRN
Enterprises, and TRN-FM. TRN-FM is a
omnpletely separate and unique network, which
iz designad to mect the demanding ratings and
rzvenuc needs of the FM world. The purpose of
s supplement is to inform the radio industr
about what's new in syndication with Talk
Radio Network and its associated companies.
We hope to showcase both our rising stars in
alk radis and what's new with our established
Leavy weights in the industry.
In This Issue:
* Chicago Morning Drive Ratin
"Mancow” Blasts into Nation
with TRN-FM.

* "Forbes Radio” launches into National
Syndication with TRN Enterprises.

* Laura Ingraham breaks through 300 station
milestone while posting strong Fall Arbitron.

* Jerry Doyle doubles, triples, and quadruples
Fall Ratings while smashing through 150
weekday station mark.

» TRN's "The Michael Savage Show" shows
strong Fall Arbitron as show approaches 400
stations.

Tian
Syndication

* Tammy Bruce posts strong Fall gairs with
weekday and weekend shows, especially
among female demos.

* Motor Trend Radio Magazine receives five
international automotive media awards for
excellence in radio.

* WWE wrestling champion "Bradshaw”
opines on the markets and politics on TRN
weekends.

* Rusty Humphries new 1 -2 punch six days a
wecek.

...and much more.

Advertising Supplement

Doyle Smashes the 150 Station Mark...Page 3

Mancow Explodes Into National Syndication

he Winter of 2005 saw the Chicago-hased

morning  drive ratings  juggernaut
"Mancow’s Morning Madhouse” blast off the
launching pad into national syndication with
TRN-FM and with
their combined rtalents,
America’'s mornings will
never be the same.

Indeed, Erich "Mancow"
Muller’s Fall ratings in
America's third largest
market (Chicago)
expose his titan status in
the wop five. In the Fall
Book, in a head
o head analysis
Mancow’s Morning
Madhouse pulled a
11.7 share for men
18-34 in Chicago,
while Howard
Stern’s male 18-34
number was only a
6.2 share - beating
Stern by an
astounding 88%
in that key demo
(Ranking
Mancow #1).
For the male
18-49 demo,
Mancow was also ranked
#1 with a 7.1 share versus Stern's 3td
place ranking. Finally, in men 25-54, Mancow
pulled a massive 5.9 share in Chicago’s brutally
competitive morning drive. "Mancow’s massive
numbers in Chicago and other markets are but
a sampling of what TRN-FM soon will be able
to reveal with Mancow’s Morning Madhouse
nationwide. This show is simply brilliant; there
is no other way to put it,” says, Mark Masters
CEO of TRN-FM the company that syndicates
Mancow.

In a typical two day period, Mancow’s guests
have included former Clinton master-mind
Dick Morris, television's Dr. Phil, "Star Trek
Enterprise's” Scott Bacula, rocker Marilyn
Manson and powerhouse producer Jerry
Bruckheimer, to name a few. His topics in a
single show can cover areas as light as
the hottest music,
movies  and
pop culture to
hard-hitting
topics such as
terrorism,
personal
freedoms  and
exposing the
dangers  of the
occult.

Life After Stern
In a recent Radio
and Records article,

an executive gave the
following quote
regarding  Mancow.

"Let’s look ahead to
Day One when Stern
is gone. Listeners will
be faced with the choice
of listening to someone

like maybe Whoopi

Goldberg or Chris Rock
— people who have been
mentioned as possible
replacements and who are brilliant for 15
minutes on David Letterman but who have
never done a radio show before — or Mancow’s
Morning Madhouse, a show that has been #1
in Chicago, San Francisco and Kansas City, as
well as numerous smaller markets. Everywhere
he’s been, he’s gone to #1. "Who would you
bet on?"”

(lear Channel in the Post Sterm Era:
The Tale of Six Gities

Indeed, without a star of Mancow’s magnitude 1o
stop the audience exodus, after Howard Stern
was removed from six Clear Channel’s stations
last spring, a shocking tale of woe has been visited
upon those stations since Stern’s departure. On
average, male 18-34 audience has declined
around 70% in morning drive across those
signals, and male 25-54 numbers is even worse
(see graph). "Even with CC’s best efforts to
replace Stern with ther best bets, the morning
drive tatings of those former Stern stations looks
like they have been hit by the Ebola Virus," said

A Tale of Six Cities
Clear Channel in the Post-Howard era

{Mon 25-53, M-F 6an-10am}
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one top market PD. Is this what is in store for
existing Stern affiliates after January 1se
General Managers, PDs and consultants who
have analyzed the top markets agree that there is
only one franchise player that has consistently
beaten Stern in the top five (and top 15) markets
and is capable of being the antidote - both in
ratings and revenues — to the viral audience
meltdown that may follow Stern’s departure (as
has been seen to have already occurred in those
six markets), that antidote — Mancow.

Continued Page 4

“Forbes Radio” Leads New Powerhouse Weekend Line-Up

Ik Radio Network and TRN Enterprises

are  syndicating  a T

powerhouse lineup of top-
notch weekend programs.
The March launch of the
nationally syndicated Forbes
on Radio is the crown jewel
of TRN’s branded weekend
programs joining Motor
Trend Radio Magazine,
Pulitzer Prize and Clarion
Award winning journalist Ellis
Henican and the highly
opinionated market watcher and
World Wrestling Entertainment’s
John "Layfield” Bradshaw Shotw
to mame a few. "Weckends can
and should be profitable. If done

right, stations can sell minutes

. 5ol o\ instead of selling hours, while

keeping their audience glued to
the radio through the weekend,”
says Mark Masters, CEO
of both TRN and TRN
Enterprises. "We are going to
prove, not only that, but that
weekends are a great first step
to incubating future weekday

advertisers.”

Forbes
Forbes on Radio brings to

the airwaves content
from the magazine,
commentary and

interviews with Forbes

TRN News

—C-»>

editors and writers, as well as interviews with
business leaders and news makers.
The three-hour show is scheduled to
launch Saturday March 19th, 2005.

"Weekends on news/talk stations
often consist of re-feeds of recycled
weekday programs or infomercials.
With Forbes on Radio and other
‘branded’ shows, talk stations will
now have the ability to convert
part of their weekends into a
profitable partnership with some
of the most respected names in
the pantheon of all media
brands in business today,” says
Masters. "The results will be that stations will now
have the beginnings of a weekend that will not
only hold, but will build on their weekday

audience Combine that with a brand that is
perhaps the best qualitative environment for
advertisers and you have a
complete programming and
revenue solution for whart ails
weekend radio nationwide.”

Forbes launched a TV show with
The Fox News Channel in May
of 2001. Since then, Forbes on

FOX has been one of the top-rated
business magazine programs of all
the cable news channels on the
weekend. "With the talents of the
TRN Enterprises team, we hope to
create a similar success in national
radio to that we enjoy with Forbes on

Continued Page 3
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Michael Savage

s the Michael Savage Show approaches the

400 stacion mark, che Arbicron Fall Ratings
reveal impressive gains that strengthen the
ongoing great performance by Michael Savage,
host of Talk Radio Nerworz's, The Michael
Savage Show. "Michael is always challenging
the audience and himself. [ think this is the
main reason that people keep listening to his
show and the ratings just continue to grow,”
says Mark Masters, CEO of TRN. Indeed
affiliates coast to coast continue to rave about
Savage’s impact on their ratings.

Maurice Tunick, Program Director of WOR,
New York says, “There are only a few shows we
don't want to compete against and neither does
our competitor. MichaeF Savage is right at the
top of the list!" Indeed at WOR, Savage leads

Tammy Bruce’s Weekday Program
Shows Solid Ratings Growth in the Fall Book

From New Orleans to Norfolk, Tucson to
Oklahoma City, Tammy Bruce’s weekday show
(12N-3 p.m. EST, M-F) is showing strong ratings
growth in the Fall Book. For instance, at Tucson’s
KNST, Bruce’s 12+ audience jumped from 2.3
share in Summer to an amazin, 6.&hare in Fall.
Most amazing was Bruce’s femn?e audience growth
— from a fladine "0.0" in Summer for women
25/54 to an astounding 5.9 share in Fall - women
35/64 numbers grew even more — from 2 0.0 to a
7.6 share. "This speaks to Tammy’s amazing range
and ability to build an audience by word of mouth
— especially among women," says
Mark Masters, CEO of
Talk Radio Nerwork
Enterprises.

Oklahoma Ciry’s 50,000
watt  Power  Talker
KOKC saw a 90%
increase in their talk
demo during Bruce’s show
(from a 2.1 to a 4.0 share).
New Orleans new Talker
WTIX saw their key talk
demos  double during
Bruces show (from a 1.4
share to a 2.9 share 35/64)
while Norfolks WTAR saw their money demo
(25/54) during Bruce's show nearly triple in the
Fall Book.

In addition to the success of her weekday show,
Tammy Bruce does a live Saturday show that has
quickly ballooned to over 130 stations including
KABC, Los Angeles; Clear Channel’s KNEW San
Francisco; KOGO, San Diego; WMAL,
Washington D.C; KPAM, Pordand; and
Infinity’s KJCE, Austin just to name 2 few.

SOntimec

Adverlising Supplement

Michael Savage's Fall Ratings Exhibit

8|  the station with a 3.4
share 12+ in The Big
Apple. At St. Louiss
KFTK, Savage exploded
from a 1.9 share in
Summer t0 a 5.4 in
Fall (12+ up 184%)
with  an  equally
impressive jump in the
25/54 demo (3.2 to zn
8.9 share — up 178%)

James Derby of KXZ,
Pordand says, "There’s
only one Savage and
that probably has a lot
to do with his
tremendous success on
the radio. Number 1 in
the PM. drive in
Portland - what else is
there o say?” KXL
ratings were up from a
39 sian: oa48 12+
(up 23%), a 3.8 to0 a
5.0 25/54 (up 32%).
Jeff Howlett, Program
Director at Rochester’s

WHAM says,
"WHAM’s numbers
simply explode at

night with Savage.”
WHAM stands at aa
amazing 13.4 share
35/64 and an equally
impressive 9.0 share 25/54.

Likewise in Harrisburg, Pennsylvania ic’s high
velocity ratings for WHP, where Program
Director RJ Harris says, "Savage is high-
velocity entereainment.” Savage’s WHP ratings
rose from 1 3.4 to an 8.0 share 25/54 (up
135%) and 2 6.9 to a 9.4 share 35/64 (up 36%)
and a 5.6 to 2 9.4 12+ (up 68%).

Craig Stevens of WAEB, Allentown says,
“Savage is the end of day one-two punch in
ONE show... Great voice for the station.

WAEB’s numbers prove this with a 5.3 toa 6.3
12+ (up 19%), an impressive 3.4 10 a 5.3 share
25/54 (up 56%) and a 4.3 w0 a 6.1 35/64 (up
42%) in the Fall book. Sacramento’s KSTE
posted another round of amazing growth with

Cliff Albert, Program Director at KOGO, Sar
Diego, has this to say about Ms. Bruce, "Tammy
has something that makes you want to listen. . .she
is an un-conventional conservative who listeners
tell us they want to get to know.”

"Tammy is smart... she's funny...she's
passionate...she's unpredictable...and above all,
she's entertaining! These are all of the ingredients
10 a successful show. I am excited to be able to add
her to our radio station,” says Erik Braverman,
Operations Director for KABC, Los Angeles.

Best Selling Author, Ms. Bruce is a veteran
radio personality, hosting
The Tammy Bruce
Show in Los les on
KFl from 1993-1998.
She is also a contributor
on the Fox News
Channel. Her editorials
and commentaries on
significant social issues have
been published nadonally
and intemationally in a wide

variety of  magazincs,
newspapers, and on television
and radio.

Ms. Bruce's first book, The New Thought Police,
was published in October 2001. An analysis of
freedom of expression and the culture wars, it
explores the importance of freedom of expression
and personal liberty and how that liberty is under
attack by the l-ngemus rise of Left-wing
McCarthyism. Her second book, The Death of
Right and Wrong: Exposing the 5 Assault on
Our Culture and Values, addresses the rise of moral
relativism in society and quickly became a New
York Times Best Seller. Her latest book, The New

TRNAN News

<2 g

Savage with Summer to Fall gains of 2 3.7 w0
5.8 12+ (up 57%), 3.9 10 5.2 25/54 (up 33%)
and a 3.7 1o a 7.4 35/64 (up 100%). Great
increases at WOOD in Grand Rapids where
Savage has gone from a 5.0 10 a 6.3 12+ (up
26%) and an amazing 3.7 to a 6.7 share 25/54
(up 81%). From the middle of America to the
middle of the Pacific, Savage makes gains in
Honolulu on KHBZ as he increased froma 1.7
10 a 3.8 share 12+ (up 124%), 1.7 t0 4.3 share
25/54 (up 153%).

As Tony Bender of WKRC in Cincinnati says,
"Savage is addicting Radio! You cannot wmrn
Michael off because you do not know what he
will say next! Savage continues to show great
growth on 55 KRC Cincinnati.

Ryan Kloberdarz of Denver's KNUS agrees,
"Michael Savage is the most passionate talk
show host on the air today. His aggressive stance

Peformance & Impressive Gains

on topics is exactly what Denver needed. We
had said since the day we picked up The Savage
Nation, Denver radio will never be the same.”

After breaking the 350 statien mark in
February of last year, Savage has continued to
build on an already solid base of America’s
most respected talk stations. Savege has been
nomiinated for National Talk Host of the Year
by Radio and Records Magazine. An
independent-minded individualist, Michael
Savage fits no stercotype. He attacks big
government and liberal media bias, but
champions the environment and animal
rights. Trained as a scientist, he holds Master’s
degrees in medical botany and medical
anthropology and earned his Ph.D. from the
University of California at Berkeley in
Epidemiology and Nutrition Science. Savage
is also the author of 18 books including rwo
N.Y. Times Best Sellers. s>

Savage Fall Ratings at a Glance

AQH  Summer-Fall
2004 2004

€Calis_ Share Casnge

WOR P12+ ; . +3%
P25-54 2, % 49,
P 35-64 3. 5 -18%
St. Louis P12+ +184%
P 25-54 +128%
P 35-64 +21%
Allentown WAEB P 12+ +19%
P 25-54 +56%
P 35-64 +H2%
P12+ +1B5%
P 25-54 +394%
P 35-64 +"28%
Kansas City KMBZ P 12+ . . +47
P 25-54 +200%
P 35-64 +13%
P12+ +123%
P 25-54 +153%
P 35-64 +55%
Grand Rapids WOO0D P 12+ +26%
P 25-54 +#1%
P 35-64 +5%

Dayton WHIO

Honolulu  KHBZ

Summer fall
2004 2004

ACH
Market €alls  Share

P12+ 38

P 25-54 38

P 35-64 5.

Springfield WHYN P12+ 90

P 25-54 90

P 35-64 11.9

Sacramento KSTE P12+ 37

P25-54 39

P35-64 3.7

Cincinnati WKRC P 124 6.8

P 2554 41

P 35-64 58

Bakersfield KERN P 12+ &i)

P25-54 39

P35-64 65

WWBA P 12+ 24

P25-54 1.8

P3564 35

RI2+5%.17.7;

P 25-54 82
P 35-64 105 111

Portland KXL

Tampa

Albany  WGY

American Revolution, is scheduled to
be released late 2005.

Two years after joining the National
Organization for Women, introducing
a brand of feminism that places her
somewhere between Donna Reed and
Thelma and Louise, Ms. Bruce was
elected president of the Los Angeles
chapter of NOW at the age of 27. The
youngest ever to achieve that position,
she doubled the chapter's membershi

from 2,000 to 4,000 within a year wit

issue campaigns that introduced a fresh
view of feminist activism. In her seven
f'ears as president (1990-1996, the
ongest continuous tenure in the
chapter's 30 year history) she
moEilized activists  locally and
nationally on a whole range of issues,
including women's image in media,
child care, health care, violence against
women, economics, and domestic
violence. Ms. Bruce also served two
years as a member of the National
NOW board of directors.

Tammy Bruce is an openly gay, pro-
choice, gun owning, pro-death
penalty, voted-for-President Reagan
progressive feminist. Ms. Bruce eviscerates the
Feminist Elite's hatred of men, marriage ard
motherhood, the Black Elite’s championing of
violent rap, the Gay Elite's "grab for children” by
insinuating let-it-all-hang-out Sex-Ed programs
into schools, the Academic Elite’s nihilism and
anti-Americanism, and the Entertainment Elite's
"moral depravity beyond measure.”

A native of Los Angeles, Ms. Bruce hold: a

Tammy Bruce

Bachelor's Degree in Political Science from the
University of Southern California. Her most recent
public political experience was serving on
California_Governor Arnold Schwarzenegger's
Transition Team. She also notes that her interest in
Eolitics anc individual liberty was sparked during
er childhood in part because of the work of
authors Ray Bradbury and George Orwell, both of
whom remain her favorite writers. Tammy Bruce is
live six days a week on TRN Enterprises. cezz»
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The Show Continues as the Fastest
Growing Show in TRN's History

The Jerry Doyle Show has proven itself 10 be a
ratings builder in key demos as the show
continues to be the fastest growing program in
TRN Enterprises and TRN’s combined history.
The show was launched into weekday national
syndication jusr 11 months ago by TRM
Enterprises and has alrcady
surpassed the 150 weekday-
station mark.

Fall Racings are out. induding

WBAP, Dallas, where Doyle

took his day part froma 1.5 10
3.7 with Adulis 25-54, wking
Persons 35-64 irom a 2.8 10 a

4.7 - doubling the audience in
Dallas-Ft.  Weorth. Program
Director Bob Shomper says,
"Jerrys a compelling  Hollywooc
conservative who works hard, gets radio.
and really understands ihe business. |

doesn’t get any beuter!”

Tulsa Talker KFAQ couldn't be happier with The
Jerry Doyle Show, as the station went from a 2.9
10 an 8.3 share with Adults 25-54. KFAQ Program
Director Brian Gann describes Doyle as "Radio
with an edge. .. high energy and tough wlk.. Jerry
is not afraid 1o tell it like he sees it and the audience
loves it.”

Oklahoma City’s Powerhouse Talker KOKC saw

Advertising Supplement

The Jerry Doyle Show Doubles Ratings at WBAP, Dallas;
Triples at KFAQ, Tulsa and Quadruples at WRKO, Boston

their demo’s skyrocket with the 35/64 audience
growing 1050% from a flatline 0.6 o an
rmomuf’ng 6.9 share in their key tlk demo.

Recently, The Jerry Doyle Show has landed on
KSEV, Houston; KFMB, San Diego; WMMB,
Melbourne; KLO, Salt Lake City; KBOI, Boise;
WAMT, Orlando and KTBL, Albuquerque, to
name just a few. TRN Enterprises, CEO

Mark Masters couldn®t be more pleased
by Doyle’s phenomenal growth,
commenting, “Jerry has a style
that is infectious, programmers
love him, and so do the
listeners.”

On weekends, Doyle is cqually
explosive, for instance, ar
Entercom’s WRKO they saw
Doyle’s ratings leaped from a 2.5 to
a 10.1 share with Adults 25-54,
quadrupling his audience in
Boston. At KTTH, Seaude, Doyle
increased his audience 375%, for Adults
25-54. Omaha’s KKAR Program Director
Billy Shears describes Dov%e's show this
way, "Great talk show hosts have that certain
‘something,”...and you can't turn Jerry off.”

The Jerry Doyle Show is pop culwire, politics and
candidly fast-paced discussion on the issues of the
day. A self-described conservative, Doyle boldly
rakes talk radio beyond the predictable. "I call it
like | see it, "says Jerry, "I don't hold back when it
comes to being candid on the hot issues.”

Known for his role as Michael Garibaldi on the
Emmy-Award winning TV series Babylon Five,
that ran for 110 episodes, Doyles diverse
background includes actor, stockbroker, jet pilot,
graduate from Embry-Riddle Aeronautical
University and he also ran for a seat on Congress in
Californias 24th District.

The Jerry Doyle Show airs live Monday - Friday
noon to 3p.m. Pacific, 3p.m. o 6p.m. Eastern
with a re-feed 7p.m. 1o 10p.m. Pacific and 10p.m.
to la.m. Easiern. The Jerry Doyle Show is also
available live Saturday’s 8p.m. to 11p.m. Pacific,
making the show live six days a week. ==»

Jerry Doyle

Ingraham Soars Past 300 Station
Mark With Strong Fall Book

Laum lngm/mm

he Laura Ingraham Show has surpassed the
300th station mark since its re-launch by
TRN Encerprises in September 2003.

Affiliate growth is matched by ratings growth as
The Laura Ingraham Show Fall surveys indicate.
In Dalias on KSKY, the show #ripied the mid-
morning audience in Persons 25-54 growing
from a 1.0 (o an even 3.0 share, in Persons 35-64
the show jumped from a 1.7 10 a 4.1 share.

Bostons WTKK saw Ingraham’s 25/54
adudience jump from a 4.5 share 10 an 8.1 share,
while her 35/64 demo saw a 4+ point gain from
a 3.4 share to an 8.1 for the Boston FM Talker.

Dan Mitchinson, Program/News Director at
The BIG Talker 1510 KGA reports that, "Laura
has by far and away surpassed our expectations.
We went from a 0.4 share in Persons 35-64 the
Summer of 2003, to a 5.2 share by Fall 2004! I'm
sold, Laura's getting us the results we need.”

There also was explosive growth on Emmis’
KFTK-FM, St. Louis, where the show went from
a 3.8 1o a 6.3 share with Persons 25-54. Jeff
Allen, KFTK program Director agrees, "Laura is
one of the shows that makes us: Younger.
Smarter. Better. By beating the long-time market

leader book after book.”

On Kansas City’s heritage talker KMBZ, the
show leaped from a 2.9 to an 8.3 share with
Persons 25-54, and Tulsa’s KFAQ is slamming the

competition with an impressive 3 share point
gain from a 4.2 co a 7.6 share with Persons 25-54.

Steve Darnell, General Manager at Buckley’s
KNZR, Bakersfield said, "Prior to getting Laura,
we were historically in third place among all three
News Talksers in our market in AM drive. In Fall
2004, Laura put us on the map and made KNZR
the #1 News/Talk in Bakersfield in AM Drive.”

Buffalo’s WBEN, saw their 25/54 audience vault
from a 2.0 share in Summer to a 5.6 share in Fall,
while their 35/64 demo during Ingraham's show
soared from a 6.1 to an amazing 13.8 share.

Meanwhile, The Laura Ingraham Show
continues to gain strength on affiliae WABC,
New York with the key wlk demo Persons (35-
64), growing from a 3.7 (o a 4.6 share. Program
Dircctor Phil Boyce says, “Laura Ingraham is the
next hit in syndicated alk radio.”

Gains also reported on KSFO, San Francisco,
where Ingraham posted a 140% increase; with
Adults 25-54. Program Director Jack Swanson
agrees, "Laura is smart, funny and a perfect fic for
our team.”

WHLO, Akron Program Director- Keith
Kennedy says, "The phones immediately rang
from excited listeners when we added The Laura

lngraham Show.” Slys Kennedy, "We couldnt
wait to get her on in our market.” Michigan’s
mega-wartc powerhouse WOOD AM Program
Director Phil Tower describes Ingraham as the
"complete package...razor sharp intellect, plus a
great lineup of stellar guests and calls that make
her show hip, fun and razor sharp."

“This is 2 huge achievement in syndicated radio,”
says Mark Masters, CEO of TRN Enterprises.
"We are ecstatic over the success of the show. The
combination of Laura’s brilliance, and the hard
work of the tcam has really propelled the show to
the very top of ratings performance for our
stations — we are grateful chat their faith in the
show has been repaid with interest.”

The Laura Ingraham Show has recently added
WDTK, Detroit; WHK, Cleveland; WIND,
Chicago and the new Miami Talker WKAT AM
1360 to name just a few.

In addition to hosting her nationally syndicated
radio program for TRN Enterprises, Laura
Ingraham is an author, frequent columnist and
television commentator. Her book "Shut up and
Sing: How the Elites in Hollywood, Politics and
the UN are Subverting America," was on the New
York Times Best Seller list for five weeks. <ez=»

Ingraham Fall Ratings at a Glance

AQH  Symmer Fall
Calls  Share 2004 2004
WABC P12+ 32 . +16%
P 2554 2.8 -18%
P35-64 37 +24%
P 124 32 ¥ +66%
P 2554 45 +80%
P 3564 34 +138%
P12+ 28 +54%
P25-54 18 +106%
P35-64 32 +47%
PZE 35 +46%
P 25-54 38 +66%
P35-64 52 X +23%
P12+ +4%

P 25-54 1. +18%
P 35-64 3. . +23%
P12+ +37%
P 25-54 +180%
P 35-64 +126%

Change

KNZR

TRN News
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AGH  Summer Fall
Market Calls  Share 2004 2004

Dallas KSKY P12+
P 25-54
P 35-64
P12+
P 25-54
P 35-64
P 12+
P 25-54
P 35-64
Indianagolis WXNT P12+
P 25-54
P 35-64 +138%
Kansas City KMBZ P 12+ 1%
P 25-54 +186%
P 35-64 +25%
WGTK P12+ [ +74%
P 25-54 1. I +58%
P 35-64 . +48%

SanFrancisco KSFO

Oklahoma Cay KOKC

Louisville

Weekend Line-Up
Continued From Page 1
Fox," says Miguel Forbes, Forbes Vice President,
Business Development. "Three hours on air allows
our host, staff, guest experts, and opinion leaders
to really bring contexr to issues. Radio really allows
our team o tell the whole story ~ it's a perfect
compliment to our other efforts.” Adds Masters,
"With satellite radio on the move, there cannot be
a better time for terrestrial radio stations ro start
looking to their weckends as one of the last
remaining bastions for revenues. With Forbes on
Radio, stations will now not only be able to keep
their weekday ratings into the weekend ~ they will
be able o tap into a qualitative environment for
advertisers as well. Forbes is giving them that
competitive edge and many stations are excited.”

Forbes on Radio focuses on five primary areas:
news, the markets, the economy, political issues
and lifestyle issues (the latest high tech gadgets,
housing, cars, vacation destinations, etc.). The
three-hour show will air Saturdays, 10 a.m. w0 1
p.m. PST (1 p.m. 10 4 p.m. EST).

Motor Trend Radio Magazine

TRN’s Motor Trend Radio is a recipient of five
automotive industry awards for quality and
content and "Best Overall in Radio.” It airs on
Saturday mornings featuring interviews with
Motor Trend editors, industry leaders, celebrity
drivers and other prominent automotive experts.
This program offers segments on car buying tips,
new auto releases, information on auto shows,
races and other events for auto enthusiasts. Much
like the pages of their award-winning magazine,
the radio show is packed full of news and features
not heard anywhere clse.

Motor Trend also has a second show that airs
Sunday mornings, it features broadcasts from auto
venues throughout the country and the world, and
offers the comments of industry professionals and
interviews onsite at the most important auto
events of the year.

WWE'’s "Bradshaw"

The Jotm "Bradshaw” Layfield Show promises to
entertain, educate and keep listeners tuned to
every word. The host, John "Bradshaw” Layfield,
is best known as one of World Wrestling
Entertainment's top draws. Layfield also played
professional football for 3 years. Combining a love
of politics and sports he is Co-Chairman of
“Smackdown the Vore," 2 WWE joint venture
with Hip Hop Records which successfully
registered thousands of voters for recent elections.

Son of a Texas banker, Layficld has always had an
acute interest in finance and investing. He has
appeared often on Fox News Channel, CNN,
CNNfn, MSNBC, CNBC and C-Span. He
published, "Have More Money Now: A Common
Sense Approach to Financial Management.” His
personal portfolio for 2003 increased 36.66%,
outperforming the average.

Patriotic and proud of our troops, John has been
on three USO tours to the Middle East and
frequently visits wounded soldiers at Walter Reed
Hospital in Washington, D.C.

He promises to bring powerful insights into the
markets, politics and entertainment Saturday
mornings.

Ellis Henican

Another stellar weekend program stars a Pulitzer
Prize-winning reporter and popular political
analyst on the Fox News Channel, Ellis Henican.
The Ellis Henican Show is a reflection of his hotly
opinionated, often humorous newspaper column
that appears in New York’s Newsday. Henican
brings his fresh voice and inside sources to
weekend talk radio. The Ellis Henican Show is
fast-paced, fearless and assertively opinionated, just
like its host. Henican has built his talk-radio chops
as a guest-host at Fox News Radio, ABC Radio
Networks, Radio America, Air America and New
York stations WABC, WOR and Bloomberg
Radio. Henican promises to delight and entertain
as he delineates the differences between a
"syndicated columnist” and a “celebrated
communist.”

Henican is a sought-after public speaker. His
articles have been published in various national
magazines, including The New Republic,
Cosmopolitan and Penthouse. <e==»
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Continucd From Page 1

"Let’s be frank — the reality is that a listener’s
loyalty does not exist because of the call letters
or dial position; it exists only because of the
bond between the talent and the listener. When
that walent is no longer there, those who don't
want to pay hundreds of dollars on hardware

A Tale of Six Cities
Clear

Channed in the Post-Howard ena
{Men 18-34, A<-F 6am-10am)

EZX

and then $120 or more a year to listen to Stern
on Sirius are going to be out there sampling for
a new morning radio siation.”

On the one hand, you have Mancow, who hosts
a show with a proven track record in multiple

In studio with Russell Crowe

markets, both big (San Francisco, Chicago) and
small, and has many yeats of success. On the
other hand, you have an untested new show, no
matter how big a name the individual hosting it
might have, with absolutely no track record of
success at radio in the top markets. Again, | ask
you the question, "Who would you bet on?”
Because if you are in a big market and you bet
wrong (develop new talent or use untested small
market syndication in a top market) then you
are now faced with competing against Mancow
in your market (he will be there because your
competitor will take him if you don’t). When

Adve-tising Supplement

Mancow Explodes Into National Syndication

the audience starts sampling after Stern leaves,
Mancow is going to keep and build that
audience \vhiFe other stations try to develop
something new against Mancow — for those
competitors, the effect will be total erosion of
their motning drive due to their audiences
sampling of other morning drive shows. “The
result — in each market where Mancow goes
there will be a kind of "ratings neutron bomb"
exploding the Arbitron books in morniag
drive, The result will be this; station
management who bet against Mancow will be
gone in three to five books, but the station and
station equipment will still be standing,” says
one top market FM talk executive.

Mancow: Ratings with Revenuc

Besides his undefeated top five market ratings,
Mancow’s Morning Madhouse has been able to
attract a vast array of national brand advertisers.
Joe Hubbard, National Sales Manager for
Emmis’ WKQX FM reacted to news in June
2004 that Pioneer Electronics had bought
within the show "I am very pleased that a
national account such as Pioneer has recognized
the obvious difference between the Howard
Stern  Show and Mancow’s Morning

Madhouse. They will now join such clients as
Nissan, Car X, Comp USA, and Comcast, that
have begun marketing on Mancow’s Morning
Madhouse since the beginning of 2004. These

I

clients have not received any negative feedback
and have only reaped the benefits of finally
teaching the elusive male 18-34 demographic
they could not reach anywhere else.” In addition
to the above, over 20 other national brand
advertisers have found Mancow’s program to be
a highly attractive environment for theit
message. Subway, Blockbuster, Pepsi, Pontiac,
Fox and Volvo to name a few — have discovered
the power of Mancow.

“This is a drcam come true for us at TRN-FM.
Mancow’s break-out ratings performance
history of dominance in Kansas City, San
Francisco and Chicago is only the beginning of

the story of what his show has become.
Mancow's authentic passion for radio and his
sheer love for and curiosity about life has
resulted in a show that is unparalleled in the FM
talk world “today,”" says TRN-FM's Masters.
"The range of content, emotion and sheer
entertainment covered in a single show is
amazing and frankly refreshing.”

So the Mancow show does well in major
markets. But will it play in Peoria?

The answer is a resounding "YES," according to
Gabe Reynolds, PD of Mancow affiliate
WWCT/Rock 96.5 in Peoria where
Mancow’s show just
pulled 1 9.3
share (male
18-34) 2 6.8
share {(male
18-49) and a
5.4 share
(male 25-54).
"We brought
Mancow o
town this past
May and Peoria
is still talkin
about it. Wit
Mancow’s
Morning
Madhouse
listeners and the
competition stand
up and take notice.”

Peoria is not alene,

In  Knoxville at
WNFZ in the Fall
Book Mancow’s

Morning Madhouse
pulled a 17.3 share for
18-34 men, an 11.3 share for men 18-49 and an
amazing 10.5 share for men 25-54. At KAZR,
Des Moines, Mancow’s show pulled an
incredible 18.2 share for men 18-34, an 11.8
share for men 18-49 and an 8.2 share for men
25-54. Steve Geldstein, Saga Executive VP
says, "Cow is the man and has delivered for us
in Des Moines for years.'

Straight Talk from The Mancow

"I think what has been done by lazy jocks for
years to attract the key demos is now being
realized for what it is — just 2 commodity. How
original or innovative do you have to be to have
lesbians mud wrestling or describing another in-
studio sex act?,” says Mancow. "My audience
loves what we have done with the show in the
last several yeats. They need to not only laugh
bur to think as well and to learn somethin,
beyond the mind dulling garbage that FM TaIE
has become known and despised for.”

"My audience wants to expand their
understanding of the world around them as well
as have fun in the morning. This show has
become a daily emotional, spiritual, and
intellectual meal for our listeners — they feast on
it and bring their friends to consume it - the
same will be true nationwide,” says Mancow.

Schedule Change for The Rusty Humphries Show
Delivers Lethal Savage-Rusty, One-Two, Punch

Rusty Humphres

Mark Masters, CEO of Talk Radio Network
announced the schedule change for The
Rusty Humphries Show to immediately follow
The Savage Nation hosted by Michael Savage.
"The combination of the hugely successful The
Michael Savage Show and the ?c,)yal listenership
of The Rusty Humphries Show makes for one
of the most powerful six-hour blocks in
primetime radio,” says Masters. The Michael
Savage Show airs live 6:00 p.m. o 9:00 p.m.
Eastern (3:00 to 6:00 Pacific), and The Rusty
Humphries Show is heard 9:00 p.m. to 12:00
Eastern (6:00 p.m. to 9:00 p.m. Pacific M-F).

“The one-two punch of Savage and Rusty — in
that order — has been a clear knockout,” said
Kipper McGee, the Program Director who led
Orlando’s WDBO back to #1 and now heads
Special Projects for TRN. "WDBO’s nights
went to number one 12+, 18+, 35-64 and top 3,
25-54...and the narrow target hit double-digits
for the first time in decades,” he added. "The
only downside has been that Rusty’s show has
not been live for our listeners to participate.
Now it is...and the sky’s the limic!"

TRN News

<

Regional Vice President of Programming for
Clear Channel, Ken Charles, had this to say
about The Rusty Humphries Show, "Rusty
really brings the goods and our audiences
respond.” Many Clear Channel Stations across
the country carry The Rusty Humphries Show.

Dave Morgan, Operations Manager at WNIS
says, "Rusty combines verve, passion and
intense energy with a unique resonance with
our core audience. He rocks our Saturday nights
and our weekdays too!” In addition to The
Rusty Humphries weekday show, Humphries
hosts Saturday Night America, Saturdays at
5:00 p.m. to 8:00 p.m. Pacific, 8:00 p.m. to
11:00 p.m. Eastern

Garth Maier, Program Director at KOKC says
that the show is successful because, "Rusty has
superb communication skills; making listeners
laugh and sometimes cry. Because of his 'regular
guy delivery, listeners feel comfortable calling
in and participating in the show.”

Humpbhries is live 6 days.a week and is featured
on over 150 stations nationwide. <&@

Mancow: The Future of Morning Radio

"Mancow is really the only personality who has
consistently beat  Stern  in  head-to-head
competition over the long term. He’s done it with
a team of players that, to me, is almest reminiscent
of Seinfeld. Mancow heads an ensemble cast that
has a sophistication of subject matter thar allows
him to get ratings without having to go blue, as
they say.” says Nﬁssters.

"Mancow’s Morning Madhouse offers the full
spectrum of entertainment —
movies, music and even politics
— and pulls massive numbers.
Mancow is a guy who really gets
this business. He understands
what it takes for his stations to

make money,” added Masters.

"When I look at so-called FM
Talk, it is an approach that
has been dependent for too
long on people who create
voyeuristic events to see
how far they can go before
they actually destroy your
station’s FCC license.
Mancow does a show that
has edgy, high-impact
content without having
0 [esSOrt O VOyeuristic
acts that risk  che
station’s license and
alienate advertisers. He
is very smart and
sophisticated talent.
Mancow understands
how to drive the two
top lines of radio
ratings and revenue.”

“People have tended to compare him to Stern
because Mancow has beaten Stern definitively in
Chicago, but the truth is the two shows are not
anything alike. What makes him successful is that
he knows how to take an ensemble cast and do
subject matter that is simply brilliant without
crossing the line — and get double digit share to
boot.

"1 think it is the laziness on the part of some
talents who have had to resort to doing shocking
things to get ratings that has forced some of them
over to satellite radio. Mancow doesn't do that
kind of show,” Says Masters.

Says Mancow, "People have looked at my ratings
dominance in the 18-54 demo and have tried to
compare my show to others, but there is simply
nothing like Mancow’s Morning Madhouse on
the airwaves. | treat my listeners like they have
brains above the waist and they respond. What we
have done, with double-digic ratings in the Fall,

double-digjt ratings for 11 years in Chicago, is we
have crackg:d the lg:sM Talk )cl:odc We hf:eg figured
it out. We know how to do it, make a ton of
money, atiract all the right advertisers and be
FCC-safe.” <=3
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Amy Bonon, Jones Rad'o thworks, Greg
= \lowu, Mocer: Meda; Jack Swanson,
¥wu RKGC & KSFO/San F-ancisto, TRS 2061

(I-r) Larry King, CNN; Jim Bohannon, Westwood
One, TRS 1997

--"4:-1'.\ ﬂf’g 7]

A E ™ 1
} m is-
™ Clark Ho“awd Jones Radic Net\ wrks, TRS 1999 1 j
Jack Swanson, KGO & KSFO/
San Francisco, TRS 1999
Phil chtl"e, Plumere RnGlC . =)
Networks, TRS 2003 jk | '
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RS e,
3 ,‘;m%.'w;:.zs?? 702
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| Tk Rei3 Seminas ‘98 {1
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Tony Snow, Fox News Radio, TRS 200+ v
J-r) Tom Levkis, Wes-wood One; I\;ike Reagan, Raadio
America; Al Rantel, KABC/Les Angeles, TRS 200! Continued on Page 38
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(I-r) Michaei Jackson. KNX/Los Angeles; Erica Farbex R&R;
Gary C'w*ns, Los Angeles racio personal:ty

Former WGN/Chicagoe moming
host V/ally Phillips, TRS 1936

(I-r} Bruce Williams, Liiestyle TalkRadio
Network; Steve Forbes, Forbes, TRS 1998

‘Scott Herman, Ii-finity
Broadcasting, TRS 22¢3

Nick Michaels, American Voice
Corp., TRS 2092

Bill Bennett, Saler Radio Network,
TRS 2004

«®

: Art Bell and Ma:t D-udge, Premiere Radic I
._;t e _E?: S FST fef-wks TRS 2001 i { Continued on Page 41
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Doug Stephan Gets Results
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Put Doug to work on your morning drive
or early mornings
Contact Bob K: (650) 654-3969 or (877) 541-5250

Doug Stephan
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It’s About exotuc Iocatlons spectacular cuisines, thn :)est n ﬁne wmes and
much much more from around the globe. Every Saturday, Ceptain Cy — a true
adventurer wizh a passion for “the good life” — wili talk about and cover the latest

in “rends, Taste and Travel.

Live Saturday 7- /A’ More information
8-10 AM a To kearn mcre, coatact Skip Joeckel at 719-579-6676
or skip@tatkshowsusa.comr. Demos, Archived Programs,

Also available on CD .5ﬁ0W5 Program Clac« and additional information is
and by FTP. USA available at our Wek site, www.talksFowsusa.com

Give your listensrs something to TALK about

on the Weekend! | BEY L=l = VANV (=¥
THE IMAGE VOICE

Smart Advice - Big Guest Interviews - Personality Driven - Entartaining Show

Incharge Radio's FOR NEWSTALK RADIO

| K z S C H |_' A N @) THE STATION VOICE “OR NEWSTALK GIANTS

- WIS-CRICAGO, WRKS-BOSTON, WSB-ATLANTA, KTRH-ROUSTON,
The Financial Improvement Talk Show WOBD-GRLANDO, KCMO-KANSAS CITY, WOKU-JACKSOMVILLE,
d ) KPAM-PORTLAND, WHIO-DAYTON, KRNG-TULSA. WuNN-HURISUILLE
Now available 7 days a week! Radio Executives AND MORE HEWS-TALK-SPORTS STATIONS ALL ACROSS AMERICA!

Get Your Free copy 2

of Mike's book |
k=Wl GETTING IT SAID;

n Hollywood: 323-464-3900
Robert Kiyosaki i6e B¢ i - = = -
Howard Dean Andrew Tobias Jjefidavis@jeffdavis.com

Michael J. Fox
Ralph Nader Lou Dobbs

HEAB REAL EXAMPLES OF PRODUCTISN

"\ - :‘ 2 ':

e program FREE « 100% barter
o 10am to Noon ET Saturday
& = 3pm to 5pm ET Sunday

. .

~ Demo at mikeshow.com
Rffiliate Services 1-877-812-MIKE (6453)
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(I-r) Al Peterson, R&R; John McConnell,

George Noory. Premiere Radio Networks, TRS 200+
ABC Radio; Erica Farber, R&R, TRS 2003 '

LR
B e — o e

Cathy Hughes, Radio One, TRS 1998

RSTED (I-r) Erica Farber, R&R; Cokie Roberts, ABC News; Don Imus,

Westwood One; Al Peterson, R&R, TRS 2000

Tim McCarthy, WABC/

! (I-r) Jack Swanson, KGO & KSFO/San Francisco; John
New York, TRS 2003

McConnell, ABC Radio; Bob Shoniper, WBAP/Dallas;
Mike Elder, WRKOQO/Boston, TRS 2000
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(I-r) George Hiltzi;(, N.S. Bienstock; Mickey Luckoff, KGO & KSFO/
San Francisco; Walter Sabo, Sabo Media, TRS 2001
EY ey St ¥

Former KNX/Los Angeles GM
George Nicholaw; TRS 2003

*" Phil Boyce, WABC/New York, TRS 2003 | |

(I-r) R&R'’s TRS crew Nancy Hoff, Ted
Kozlowski and Jacqueline Lennon, TRS 2004

John McConnell, ABC '
Radio TRS 1999

% JAVAGE

JAT’ Mzcaael Savage, Tall\ Radio Network, TRS 2001

f;sﬁéuay 21.23 ][]

o

AR Tk Badio Seminat '98
f

(I-r) Drew Hayes, WBBM/Chicago;
Tom Tradup, Salem Radio Network:
Ed Tyll, syndicated talk host;

Mike Thompson, WEPN/New York,
TRS 1998 S

Joey Reynolds, WOR/New York Randy Kabrich,
.consaltant, TRS 1997

—
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REAGAN " 1igen Again

The Legacy Lives On SHOV

for the First Time
Recenily added:  |K@@QaNoOMICS

€nix

WIND - Chicago o AQH  Fall Spring
Market Calls  Share 2003 2004 Change
WTTT - Boston

K i CR = Mlnneapolls Salt Lake City, UT KNRS P 25-54 b 6.6 +113%
M 25-54 d 101 +87%

Las Vegas, NV KDWN P 25-54 X 07 +17%
KOGO - San Diego M25-54 O 11 +22%

Albuquerque, NM KTBL P 25-54 y +67%
WMET - Washmgton, D.C. M 25-54 . i +64%

WGKA - Atlanta El Paso, TX KTSM P 25-54 . g +18%
M 25-54 0%

Des Moines, |A WHO P 2554 : +5%
k d M 25-54 ] y +33%
Wee en Ft. Wayne, iN WGL P 25-54 2 +520%
T 4e M 25-54 1 +610%

ltlon Worcester, MA WTAG P 25-54 b L +53%

Now Available Lubbock, TX KFYO 242255;4 i : +1;;

M 25-54 A d 0 +31%

% Weekdays 6p-9p EST, 3p-6p PST,
Rad’lo Refeed 9p-midnight EST, 6p-9p PST
merlc a Saturdays 8a-10a EST, 5a-7a PST

www.radioamerica.org Affiliate Relations, Call Steve Graham, 866-523-4258
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with Dave Graveline
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“Tom and Leslie are helping millions of

Americans fix their HOW-TO problems.”

“THE MONEY PIT" BRINGS THE KIND OF PERSONALITY
AND ENTERTAINMENT AUDIENCES CRAVE TO THE

CONSUMER 'HOW-TO' SHOWS.” o Kraeutier
- Rick Jensen. Program Director, WDEL. ¥ilningtow
The Consumer Electromcs and Technology Show K “THE CUTTING EDGE OF HOME
® IMPROVEMENT MEDIA.”

Henry Ferrs, Brand Directer, Craftsyan Took:

10Year

e
e

I HE Leslie Sejgrate

HOME IMPBUUEMENT RADIO SHOW

Available 24/7 via
Starguide or CD/FTP

® [jve every Sunday
2pm - 5Pm Eastern

g

® We cover what peop

‘TOM x\'l;l:bl‘l]: ‘7 ' €
HOW-TO IACTS

FACT: THE HOME DEPOT*, LOWE'S®, and
local home improvement advertisers spend
$434 million each year on radio advertising. r

FACT: THE MONEY PIT® is a complete
NTR-producing, ratings-jumping,
experience-driven radio program
package that is sweeping the nation.

FACT: THE MONEY PIT* is making
our affiliate PD's very poputar with their
Sales departments and thelr listeners.

« Car Audio, Security & Navigation - Home Automation « Gaming - HDTV - Technology On-The-Go « Spying

To get THE MONEY PIT on your staton, call Skip at 888-263-1050.

Listen to a Demo online @ www.MONEYPIT.com/backdoor
COMPLETE HOW-TO-MAKE-REVENUE “AFFILIATE TOOL KIT' READY

uonea.loau yoa] ybiH + ABiau3 aaneusaly - Ayunoag @ BujAds « on-ay)-uQ ABojouyday - A1QH - Bulwes) « uoneWOoINY SWOH *

Theater

awoH+Aydesbojoyd (eibig » sowzin » s)aﬁpes SHIE) qaal l.|5IH OHOS
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Law & Order: Morning Idiots Unit

Former WPLY (Y100)/Phitadelphia morning guys Preston

Elliot and Steve Morrison are already tired of cooling their | Reach deGraaff at 407-718-4622 or jodiandpeter@cfl.rr.com.

heels waiting out a six-month noncompete before joining
crosstown WMMR — so they filed suit in U.S, District Court
to challenge the terms of that noncompete with Radio One.

_ Astatement released by
ﬁ their spokesmodel says,
in part, “Elliot and

Z% ? Morrison believe that
practicing their profes-

B IR N O™ sion after leaving Y100
Left to right, Preston and/or Steve (kite
sold separately).

preventing them from
one day shy of their

contract termination
date.” Said Elliot, “Now that there's no longer a Y100, we're

Cook in search of what he describes as “a Freak Show at night.” I

* After seven years with Cumulus CHR/Pop KCHZ/Kansas
City, many of them as PD, morning talent “Just Plain” Dave i

| Johnson exits. Until recently Johnson had been doing double- |

duty as PD/morning guy, but he recently stepped down as PD |
in favor of Maurice Devoe. Find Johnson at 816-507-0022 or |

| justplaindavefm@yahoo.cora.

Radio One is spitefully |

 After six years and three formats — but who's counting?
— KSTE/New Orleans PC: Annette Wade exits. She can be

| reached at 504-400-2649. |

not competing against Radio One. We want to keep the mo- |

mentum. If we can get back on sooner, all the better.”

Great Moments In Managementshiposity

* Just when he thought he was out: Former KDWB/Min-
neapolis VP/GM Marc Kalman has been coaxed out of “re-
tirement” by Snafu Consulting’s Dan Kieley and Garry Leigh
to serve as the company's sales and management guru. Kalman
and Kieley worked together for several years when Kieley pro-
grammed KDWB.

* Label vets Rob Dillman and Dan Hubbert have teamed
up with tour management vet jody Nachtigal to form Arcadia
Group Management. This marks yet another pairing of Dillman
and Hubbert, who worked together at Epic and Hollywood
Records. Most recently Dillman was CEO of Gold Circle En-
tertainment. AGM's initial roster will include The Psychedelic
Furs, Meredith Brooks, Bec Hollcraft, Animotion, Dave
Wakeling and singer-songwriter Bird York. AGM is located at
8730 Sunset Blvd., Suite 175, Los Angeles, CA 90069; 310-
360-7700 or mail@agm-us.com.

Entire Diggedy Family Thrilled, Honored
KDON/Monterey Asst. PD/morning guy Sam Diggedy has
been upped to PD, replacing Dennis Martinez, who was re-
cently upped to PD of KYLD/San Francisco and Clear Chan-
nel RVP/Programming. Diggedy, who started at KYLD as a
lowly intern, joined KDON in 2002 as afternoon talent. He'll

* Don Harrison, PD of Maverick Media Active Rocker
KXFX and Classic Rock KVRV/Santa Rosa, CA, has left the
building. KXFX MD Todd Pyne is upped to PD of that sta-
tion, while Mike Watermann is now PD of KVRV. Find
Harrison at 310-739-1289 or radioharrison@hotmail.com.

* KRCS/Rapid City, SD PD/morning co-host Chad Bowar
is trading the frozen tundra of South Dakota for the tropical
climes of Charlotte on account of his wife’s vastly superior gig
with Bank of America. KRCS morning co-host D. Ray Knight
is now interim PD/MD.

| Formats You’ll Flip Over

It's a case of dueling Eagles in exotic
Hagerstown, MD, as WWMD flipped
from CHR/Pop to Classic Hits as WEEG
(Eagle 101.5). Just one problem: Right
across the street, Nassau's WARX/
Hagerstown also flipped to Classic Hits

o

- as “Eagle 106.9.” Now what? During the
ensuing confusion, crosstown WSRT
quickly jumped into the vacant CHR/
Pop hole by flipping from Hot AC as

The Eagles have landed. “92.1 The Point.”

* WFCX & WFDX/Traverse City,
MI morphs from Classic Rock into Classic Hits as “The Fox.”
“No lives were affected or animals injured during the creation
of this format,” said Creative Director/morning dude Mark
Elliott. “It's now really a CHR station, circa 1985.”
* Midwest Family CHR/Pop KOMG/Springfield, MO flips
to Classic Country. PD Jay Shannon and the entire airstaff
have gone bye-bye.

continue to do mornings, meaning he'll be seriously fried by | The Pragramming Dept. (Inbound)

about 2pm on most days.

The Programiming Dept. (Outbound)

* After nearly five months
of juggling PD and morning
show duties at Entercom
= Hot AC KALC (Alice 105.9y

" Denver, B] Harris has de-
cided to step down as PD to
concentrate on the care and
feeding of The Alice Morning

A relieved BJ with co-host Shea and
producer Tracy.

Show. He will assist VP/GM |
Jerry McKenna in the PD search and will remain in the big chair |

until a replacement is found.

e WXXL (XL 106.7)/Orlando OM/PD Adam Cook and
longtime Asst. PD/MD Pete deGraaff both come off the air
(they had been splitting middays), triggering a chain of events:
deGraaff, who's been with the station since 1991, will soon
be leaving. Jana Sutter segues from afternoons to middays,
while night jock Chad Pitt is upped to afternoons, leaving
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* Lenny Bloch is named Asst. PD of Infinity Oldies WCBS-
FM/New York. Most recently Bloch had been Program Man-
ager for Sirius’ Classic Vinyl, The Vault and Jam_On zhannels.
Not counting all of his previous radio gigs, Bloch’s biggest claim
to fame is working in the R&R maitroom in 1975.

* Mike “Big Dog’ Kapel, OM of Clear Channel’s five FMs
in Fargo, ND — KDAM, WDAY, KRVI, KFAB and KKBX —
adds two AMs, which means e now covers the whole clus-
ter. He’'ll continue to do mornings on WDAY.

* WIBX (99X)/Ft. Myers Asst. PD/afternoon driver Fitz
Madrid is headed to KUPD/Phoenix, where he'll be, in his
words, “wacky afternoon drive announcer.” He replaces Pete
Cummings, now doing morrings across the hall at KDKB.
Coming in to replace Fitz at 99X is Ryno, last heard at WAQX/
Syracuse. Jen The Rock Bitch is upped from weekends to
nights.

* KBER/Salt Lake City night guy Darby Wilcox is upped
to Asst. PD/MD/morning show producer but will continue to
voicetrack nights. Former Asst. PO/MD Helen Powers re-
mains in middays.

www americanradiohistorv com

Quick Hits

* WNEW/New York moming tal-
ent RuPaul packed his wigs and
makeup bag and exited af:er he and
Infinity faited to come to terms on a
new agreement. RuPaul was hired
last year by then-PD Frankie Blue,
who had worked with him at cross-
town WKTU. The WNEW morning
show will now be anchored by cur-
rent co-hosts Michelle Visage and
Rick Stacy.

* After three years as half of the of The Otto & Wilde Show
on Infinity’s KDJM (Jammin’ 92.5)/Denver, morning co-host

Tha bitch was linding
headphones that fit.

| Jennifer Wilde is out. Wilde was previously teamec with the

aforementioned Rick Stacy at crosstown KQKS. She was also
Mancow's first morning show partner at KDON/Monterey,
which she also programmed for a time. Seek her out immedi-
ately at 303-522-1414 or jenwilde@aol.com.

YEAR AGD

J

e Lisa Ellis named GM of Sony Urban
Music

* Dave “Chachi” Denes adds PD duties
at KBIG/Los Angeles.

= Bill Pasha named VP/Programming for
Entercom.

YEARS AGDO

Lisa Ellis

©

* Lance Panton promoted to PD of WENZ/Cleveland.
* Tim Murphy named PD of WSM-FM/Nashville.
* Nick Ferrara named PD of WCKW/New Orleans.

YEARS AG O

®

=John Fagot moves to Hollywood
Records as Sr. VP/Promotion.

* Hollywood Records ups Bob Pfeifer to
President and Richard Leher to Exec.
VP.

« Sr. VP/Promotion Bruce Tenenbaum John Fagot
leaves MCA Records.

YEARS AGO

®

* Rick Bisceglia promoted to Sr.VP/Pro-

motion at Arista Records.

* Mitch Dolan appointed President/GM of
WPLJ/New York.

* Jeft McCartney becomes PD of KROY/ % R
Sacramento. Rick Bisceglia

YEARS AG O

®

¢ Allen Shaw becomes Exec. VP for Beasley Broadcast
Group.

* Bill Roth named PD of WMJC/Detroit.

* Mike Preston elevated to PD of Gannett's KSDO-FM/
San Diego.

YEARS AGO

®

* Norm Gregory retums to KZOK/Seattle as GM.

* Marcy Doherty named VP/National Promotion for Island
Records.

* Jim Bohannon joins WCFL/Chicago as morning host.

YEARS A6 O

* Eric Norberg becomes PD at KEX/Portland, OR.
L » Roger W. Morgan resigns as KYA/San Francisco PD.

®

A



www.americanradiohistory.com

fsm,lx!_-.r
'L L.

* Speaking of Mancow, Emmis Alternative WKQX (Q101)/

Schmidt, who, drawn by the tinsel, glamour and 20% gift-

{

Chicago, home of Mr. Cow, has a rare opening as midday guy | shop discount, is named Talent Promotions Manager at the |

Sludge exits.

* Hot AC KPLZ/Seattle is doing its part to combat satellite
radio by adding — get this — actual personalities around the
clock. Scary, huh? Starting March 14, Corine McKenzie
moves from mornings to afternoons and teams up with Curt
Kruse to create the cleverly named Curt & Corine Afternoon
Show. On March 28 The fohn Tesh Radio Show debuts at night.

* Meet the new morning show at Urban AC WSRB (Soul
106.3)/Chicago: Richard Deal and Fiona Verde. Deal, a mar-

ket vet, was previously known as “Sean Knight” on Urban |

clusterbuddy WPWX (Power 92), while Verde is upped from
part-time. They replace John Monds, now heard on rival WILY.

Back at Power, morning co-host DeVante Stone exits. |
| Cfor nights. Most recently Mr. C did weekends/swing at CHR/

Cortney Hicks and comedian Leon Rodgers are now han-
dling wakeups as a duo.
* WZNR (The Zone @ 106. 1)/Norfolk PD Jay Michaels has

his first live bodies on the air: Chris Bates crosses the hall

from sister Alternative WROX to do afternoons, while Brian
S crosses the street from WNVZ for middays. Haze rolls in
from KZCH (Channel 96-3)/Wichita for nights.

* KXTE (Xtreme Radio)/Las Vegas MD/night jock Carly
Brown moves to afternoons. Now the domino effect begins:
Overnight jock Hambone takes nights, and weekender/
Howard Stern Show board-op Pauly Kover takes overnights.
On a sadder note, KXTE is losing Promotions Director Stacie

¥ TELEVISION

TOP 10 SHOWS Feb. 28-March 6
Tolal Audience ..
(109.6 million househoids) | by i)
1 Their Eyes Were Watching God| 1 American Idol (Tues.)
2 American Idol (Tues.) 2 American Idol (Weds.)
3 csI 3 American Idol (Mon.)
4 American Idol (Weds.) 4 Their Eyes Were Walching God
5 American Idol (Mon.) | 5 Survivor: Palau
& Survivor: Palau 6 CSI
7 Law & Order: Trial By Jury 7 Extreme Makeover:
8 Lost Home Edition
9 NYPD Blue 8 Lost
10 Cold Case 9 Apprentice 3
tie  Medium 10 24

’ Source: Nielsen Media Research

200Y MARCONI AWARD HOMINEE -
SYHDI[MEB PERSONALITIES l]F THE YEAR

w

‘Y

Vegas MHouse of Blues.

* After eight months in Okla-
homa City as morning/imaging
dude at Clear Channel Alternative
KHBZ (The Buzz) under the sin-
gular porcine moniker “Bacon,”

the once and future Marconi re-

night/imaging guy at Infinity's

KUFO. Marconi previously spent

Actual Marconi may vary.

eight years at crosstown KNRK.
* Sinclair CHR/Pop KSXY (Hot
98.7)/Santa Rosa, CA PD/momming dude Danny Wright inks Joey

Rhythmic XHTO/EI Paso.

* Morning guy Yo Sunny Joe exits Citadel AC WXLM/New
London, CT as the station prepares to flip to something else.
Mr. Joe can be reached at 973-224-3461 or joe@yosunny
Jjoe.com.

News/Talk Topics

» Coinciding with Dan Rather’s retirement this week as an-
chor of The CBS Evening News, he's also ceasing production
of his daily 90-second radio commentary, Dan Rather Report-
ing, which has aired on the CBS Radio Network since 1981.

* Lizz Winstead, co-creator of Comedy Central's Daily
Show, has left her shift at Air America Radio.

* Al appears to be forgiven in the matter of Clear Channel
and The Regular Guys, a.k.a. Larry Wachs and Eric Von
Haessler, who emerge from their cocoons to do 8am-noon on
CC Talker WGST/Atlanta, replacing the syndicated Glenn Beck.
You may recall that last March the guys were suspended and later
fired from clusterbuddy WKLS (96 Rock) after an episode that
we like to call Backwards Porngate™
backward recording of a porn star performing her, ahem, vocal
stylings. Hilarity failed to ensue when the tape accidentally ran for-
ward over a commercial break, making buying a car sound like

: They attempted to air a

an orgasmic experience. The boys had to take the bullet to fulfill
CC’s indecency policy.

¢ Kevin James (no, not the star of King of Queens) joins
KABC/Los Angeles as host of the station’s overnight Red Eye
Radio show. james most recently did mornings at KTOK/Okla-

AUGUSTA

SARASOTA
PENSACOLA
TALLAHASSEE
PANAMA CITY

FARGO
BILOXI

MORGANTOWN
HUNTINGTON
HILTON HEAD

LEX € TEARY CAN BE HEARD EACH WEEKDAY MORKING ON RCCK RADID STATIONS ARDUND THE COUNTRY
CONTACT PETER WELPTON AT 90Y4.245.8500 OR PETER@LEXANDTERRY.COM FOR THE 2005 LEX ¢ TERRY MEI]IA KIT ANO DEMO CD. |

\<
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turns to Portland, OR as late- |

ORNING NUMIBERS

JACKSONVILLE
SAVANNAH

BT(®) TALK

homa City. He takes over for Doug Mcintyre, who moved up
to mornings last fall, when Ken Minyard retired.

¢ Clear Channel/Akron Production Whiz Jerry Mullins is
rewarded with a fat promotion to PD of News/Talker WHLO/
Akron.

Condolences go out to WPL)/New York morning show
Exec. Producer Joe Pardavila on the death of his 59-year-
old father, Arturo, last week, following a decade-long battle
with Huntington's disease.

Baby Poop

Congrats to WXRK/New York MD Mike Peer and wife
Karen on the birth of their fourth child, Hailey Patricia Peer.
The latest Peer was born Thursday, March 3, and weighed in
at 71bs., It oz, joining a gaggle of pre-existing siblings: Alison,
Katie and Justin.

BOX OFFICE TOTALS

March 4-6

Title Distributor $ Weekend § To Date

1 The Pacifier (Buena Vista)* $30.55 $30.55
2 Be Cool (MGM)* $23.45 $23.45
3 Hitch (Sony) $12.11 $138.00
4 Diary Of A Mad Black... (Lions Gate) ~ $11.02 $37.07
5 Million Dollar Baby (WB} $8.13 $76.60
6 Constantine (WB) $6.12 $60.65
7 Cursed (Miramax) $386 $15.28
8 Man Of The House (Sony) 8350 $13.98
9 Because Of Winn-Dixie (Fox) $3.20 $26.77
10 The Jacket (Warner Independent)” $2.72

$2.72 |
“First week in release. All figures in miflions. |
Source: ACNielsen EDI
COMING ATTRACTIONS: This week's openers include Ao-
bots, an animated movie featuring voiceovers by Ewan McGre-
gor and Robin Williams. The film's Virgin soundtrack includes
Ricky Fanté's “Shine,” Fountains Of Wayne's “Tell Me What
You Already Did” and “Right Thurr” by Chingy, who's also fea-
tured with Houston and Nate Dogg on “I Like That.” Also on
the ST are Fatboy Slim’'s "Wonderful Night”; James Brown's
“Get Up Offa That Thing (Ali Dee Remix)"; Stacie Orrico’s
“(There’s Gotta Be) More to Life"; Gomez's “Silence”; Sterio- |
gram’s “Walkie Talkie Man”; and Earth, Wind & Fire's “Love’s
Dance,” among others.
Opening inlimited release this week is The Boys From Coun-
ty Clare, which showcases Andrea Corr of recording act The
Corrs in a supporting role.

— Julie Gidlow
1

#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1
#1

M25-54
M25-54
M25-54
M25-54
M18-49
M25-54
M18-49
M18-34
A18-34

M25-54
M18-49
M25-54

21.9
12.7
11.9
11.2
27.5
12.1
14.5
17.1
12.7
15.2
13.5
15.8
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HITSTOP 50 ALBUMS

THE INDUSTRY’S NO. 1 RETAIL CHART March 11, 2005

LW ™ ARTIST ALBUM

- 1 50 CENT The Massacre

- 2 JENNIFER LOPEZ Rebirth

- 3 JACK JOHNSON In Between Dreams

- 4 MARS VOLTA Frances The Mute

4 5 GAME The Documentary

3 6 GREEN DAY American [diot

2 7 RAY CHARLES Genius Loves Company
1 8 OMARION 0

10 L] KELLY CLARKSON Breakaway

5 10 JOHN LEGEND Get Lifted

8 " EMINEM Encore

- 12 JUDAS PRIEST Angel Of Retribution

9 13 3 DOORS DOWN Seventeen Days

12 14 KILLERS Hot Fuss

" 15 USHER Confessions

18 16 RAY! Soundtrack

15 17 GWEN STEFANI Love, Angel, Music, Baby
16 18 FANTASIA Free Yourself

19 19 LUDACRIS The Red Light District
21 20 Tl Urban Legend

17 21 MAROON 5 Songs About Jane

13 22 LIL' JON & THE EASTSIDE BOYZ Crunk Juice

23 23 RASCAL FLATTS Feels Like Today

26 24 JESSE MCCARTNEY Beautiful Soul
20 25 CIARA Goodies

7 26 TORI AMOS The Beekeeper
42 27 MOTLEY CRUE Red, White & Crue
32 28 MARIO Turning Point
24 29 ALICIA KEYS The Diary Of Alicia Keys
14 30 GRAMMY NOMINEES 2005 Various
22 31 TINA TURNER Al The Best
- 32 JOSH GROBAN Closer
25 33 TOTALLY COUNTRY IV Various
27 34 KENNY CHESNEY Be As You Are
33 35 SNOOP DOGG R&G (Rhythm & Gangsta}
30 36 SHANIA TWAIN Greatest Hits
34 37 GRETCHEN WILSON Here For The Party
28 38 DESTINY'S CHILD Destiny Fulfilled
37 39 PHANTOM OF THE OPERA Soundtrack
49 40 DADDY YANKEE Barrio Fino
1 1 CROSSFADE Crossfade

6 42 KIDZ BOP 7 Various
36 43 NELLY Suit

— 44 JAMIE O'NEAL Brave
40 45 TiM MCGRAW Live Like You Were Dying
31 46 NOW VOL. 17 Various

29 47 JOHN MAYER Heavier Things

- 48 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge
- 49 PIMP C The Sweet James Jones Stories
46 50 GARDEN STATE Soundtrack

LABEL

Aftermath/interscope
Epic

Brushfire/Universal
Strummer/Universal
Aftermath/G-Unit/Interscope
Reprise

Concord

Epic

RCA/RMG

Columbia
Shady/Aftermath/interscope
Epic

Republic/Universal
Island/I0JMG
LaFace/Zomba Label Group
Wsm Soundtracks
Interscope

JIRMG

Def Jam/IDIMG

Atlantic

OctonelJJRMG

vr

Lyric Street

Hollywood
LaFace/Zomba Label Group
Epic

Hip-o

JIRMEG

JIRMEG

Capitol

Capital

143/Reprise

BNA

BNA

Geffen

Mercury

Epic

Columbia

Sony Classical

Universal Music Latino
Columbia

Razor & Tie

Derrty/Fo’ ReelfUniversal
Capitol

Curb

Capitol

Aware/Columbia

Reprise

Rap-A-Lot

Epic

POWERINDEX CHANGE
1,150,658 -
268,960 -
221,642 =
121.417 -
98,065 1%
83,380 -28%
78,759 -30%
72,587 -60%
62,640 0%
60,524 23%
59,074 12%
58,509 -
56,743 -14%
55,667 +4%
53,227 13%
50,874 +9%
46,595 -8%
40,615 -18%
39,729 -18%
38,696 -3%
37,688 -21%
37,027 -29%
36,445 -6%
36,257 +6%
35,855 -13%
34,662 -49%
33,192 +18%
33,022 +3%
32,960 1%
32527 -37%
31,515 19%
31,512 -
30,598 1%
30,503 10%
30,469 -6%
29972 1%
29,315 -6%
28,624 16%
27,817 -8%
27,690 +14%
27,457 4%
21,353 -62%
25970 14%
25,811 -
25,606 11%
24,825 -24%
24,556 27%
23,182 -
22,013 —
21,714 17%

© HI™S Magazine Inc.

@) ALBUMS

The Million-Unit Man
Strikes Again

With his second
album, 50 Cent
proves beyond all
doubt that he's still
money. The Massacre
(Shady/After-
math/Interscope)
formally hit stores
on March 3 (al-
though quite a few
stores jumped the
gun, putting it out

50 Cent

as fast as they could open the boxes). And the
grand total for the
first five days is
(drumroll,
please): 1.15 mil-
lion. Wow.

And don't for-
get about 50’s la-
belmate/protege/
rival, The Game,
whose G-Unit/Aftermath/Interscope first album
continues to smoke like a just-fired pistol. This
week the South Central rapper racks up anothe-
98,000, keeping him in the top five, where he’s
been since his album came out in late January.

Epic’s Jennifer Lopez, who had the top spo-
locked up until 50 Cent crashed her party, kicks

Jack Johnson

butt nonetheless, as her new Rebirth takes No.
2 with no problem on just south of 269,000. Also
performing for Epic is Omarion, who moves
73,000 seven days after topping the chart. That
keeps him in the top 10, at No. 8. Judas Priest’s
Angel of Retribution makes it a hat trick for the
label, debuting at No. 12 on 59,000, half of that
coming from DualDisc sales.

Interscope and Epic aren’t the only red-hot
labels coming into the month of March. Univer-
sal, which had a No. 1 debut recently with 3
Doors Down (Republic/Universal) — still
strong this week, at No. 13 — nails down the
No. 3 and No. 4 positions with Jack Johnson’s
In Between Dreams (Brushfire/Universal) and
The Mars Volta’'s Frances the Mute (GSL/
Strummer/Universal).

Johnson's 223,000 tally makes it his big-
gest opening yet, while Mars’ 121,000-plus
marks the emer-
gence of a new
force in cutting-
edge rock as art
and commerce
collide. The pric-
ing didn’t hurt, ei-
ther — Circuit
City had Francis
for $3.99.

Also in the top
10: Concord’s Ray Charles (No. 7, 79,000),
RCA/RMG's Kelly Clarkson (No. 9, 63,000}
and GOOD/Columbia/Sony Urban’s upward-
ly mobile John Legend (No. 10, 60,000-plus).

A

Jennifer Lopez

46 ® Radio & Records March 11, 2005
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GO/NG FORADDS

MIKE TRIAS

mtrias@radioandrecords.com

TheWaitelsOver

John Waite made a name for himself in the ‘70s with The Babys
and in the ‘80s as both a solo artist and the frontman of the super-
group Bad English. Next week the man of many power ballads hits
AC with “New York City Girl” from his
latest CD, The Hard Way. Waite gives us
insight into what has helped him stay in
the music industry for so long, saying, [§
“Sticking to my guns, never being afraid
to go the hard way — that's the only
way | know. It makes success that much
sweeter. Bottom line, it's more honest.
And besides, I've never wanted to be-
come a rock ‘n’ rol caricature.”

Although he does present a new
acoustic version of his mega-hit from yesteryear “Missing You,”
Waite doesn’t feel that people should focus on just this track off
The Hard Way. “It’s always so sad to see people spend the rest of
their careers trying to repeat the formula,” he says. “It's all too easy,
but really it's a miserable compromise for an artist. Again, I'd rather
go the hard way and keep pushing into new areas.”

Richmond native Carlton Blount got his start when he won the
amateur-night competition on TV’s Showtime at the Apollo. From
there he went on to sing backup for Patti Labelle, and his vocals

- were also featured on collaborations
| with Roberta Flack, Michael Bolton and
the late Grover Washington Jr. and in
advertisements for Pepsi, Mobile Oil
and Marriott. In 1999 he replaced Cuba
Gooding Sr. as lead vocalist of The Main
Ingredient. Next week Blount offers Ur-

John Waite

debut solo CD, (From) A Man’s Point of
View.

Blount, who co-wrote and co-pro-
duced the album, received help from industry heavyweights Di-
ane Warren, Toto and others. Says Blount about his single, “If I
were married, this is the way | would want to feel about my wife.
If | were getting married tomorrow, | would want this song to be
sung at the wedding. If | were married for 50 years, this would be
the theme of our years together. I haven’t found her yet, but I wrote
this for her, and everyone else in true love.”

Johnny and Donnie Van Zant have had extremely successful ca-
reers in their own bands — Johnny in Lynyrd Skynrd and Donnie
in .38 Special. While the brothers have recorded two independent
albums as a duo, their upcoming yet-to-be-titled CD marks their
first major-label release as Van Zant. To ensure that this project will
be memorable, they have enlisted the help of producers Mark
Wright (Brooks & Dunn, Gretchen Wilson) and Joe Scaife (Mont-
gomery Gentry, Gretchen Wilson). The album is tentatively slated
for release on June 7, and look for the lead single, “Help Some-
body,” to hit Country next week.

Scott Thomas and Balthazar Getty
have long hoped to make names for
themselves in the entertainment indus-
try, and not necessarily as musicians.
Getty is an actor, while Thomas has
held down many jobs, including de-
signing clothes for rock bands — No
Doubt wore his designs when they ac-
cepted their Grammy. When Thomas
and Getty met and became roommates,
little did they know they would form
the duo Ringside.

Nature took its course, however, and next week the pair arrive
at Triple A with “Tired of Being Sorry,” an introduction to their
self-titled debut album. Says Thomas about the album, “Listen
closely, and you might hear telephones ringing, dryers tumbling
and friends stopping by.”

Cr]ton Blount

~TINVUSHTE

Ringside

CHR/POP

DESTINY'S CHILD Girl (Columbia)
FAN_3 Broken Home (Geffen)
MARID How Could You (/RMG/
TRILLVILLE Some Cut (BME/Warner Bros.)

CHR/RHYTHMIC

DESTINY'S CHILO Girl (Columbia/

PRETTY RICKY Grind With Me (Atiantic/

R. KELLY n The Kitchen (Jive/Zomba Label Group/
TYRA Cpuntry Boy Universall

URBAN

GAME £/50 CENT Hate It Or Love It (Aftermath/G.Unit/interscope)

OL' DIRTY BASTARD f/METHOD MAN Intoxicated
(Roc-A-FellalDJMG)

PRETTY RIEKY Grind With Me /Atlantic/
R. KELLY In The Kitchen (ive/Zomba Label Group)

URBAN AC

CARLTON BLOUNT My Wife (Magnatar/

GOSPEL

ANOINTEQ Gonna Lift Your Name (Sony Urban/Columbia/)
EVELYN TURRENTINE-AGEE Go Through #ight/

COUNTRY

GLENN EUMMINGS Good OId Days /Guif Coast/
HOT APPLE PIE Hillbillies (Dream Works)

JON RANDALL Baby Won't You Come Home /£pic/
KEVIN SHARP Your Love Reaches Me (Cupit/
REBA McENTIRE My Sister MCA/

I VAN ZANT Help Somebody (Columbia)

AC

JOHN WAITE New York City Girl (Vo Brakes/

HOT AC

AVION Beautiful {Red Ink/Columbia)

BETTER THAN EZRA A Lifetime (Artemis)

BLACKOUT EFFECT Close (L ava/

CAESARS Jerk It Out (Astralwerks/EMC)

FRANKIE J. fiBABY BASH Obsession {No Es Amor) (Columbia)
MOTLEY CRUE If 1 Die Tomorrow fisland//DJMG)

NEW ORDER Krafty (Warner Bros.)

SCOTT GRIMES Sunset Bivd. (Velocity/

SMOOTH JAZZ

JAMES GABRIANQ Red Teddy (Gabriano Productions)
PATCHES STEWART Road Song (Koch/
YELLOWJACKETS The Hope (Heads U/

Week Of 3/14/05

ROCK

BREAKING POINT Show Me A Sign (Wind-up/
ROBERT PLANT Shine It All Around (Sanctuary/SRG/
SHADOWS FALL Inspiration On Demand (Century Media)

ACTIVE ROCK

BREAKING POINT Show Me A Sign /Wind-up/
ROBERT PLANT Shine It All Around /Sanctuary/SRG/
SHADOWS FALL inspiration On Demand (Century Media)

ALTERNATIVE

CAESARS Jerk It Qut (Astralwerks/EMC)
KILLERS Smile Like You Mean It fisiand/iDJMG)
NEW ORDER Krafty (Wasner Bros.)

TRIPLE A

ALLAN POLLARD Things | May Be Missing (Peachfuzz/
AMGO Big As The Sky (V2

CAESARS Jerk it Out (Astralwerks/EMC)

ED HARCOURT Born In The ‘705 (Astralwerks/EMC/
GOAT Star Ludgment)

GRIPWEEDS Infinite Soul (Rainbow Quartz)
JOHNATHAN RICE Kiss Me Goodbye (Reprise/

RAY LAMONTAGNE Forever My Friend (RCA/RMG/
RINGSIDE Tired Of Being Sorry /Flawless/Geffen/
ROBERT PLANT Shine It All Around (Sanctuary/SRG)

CHRISTIAN AC

NICOL SPONBERG Resurrection (Curd)
RUBEN STUDDARD Shout To The Lord L/RMG)
TELECAST Radiate (BEC/Tooth & Naill

CHRISTIAN CHR

COOL HAND LUKE The Foster (Floodgate/

DAY OF FIRE Rain Song /Fssential/PLG)

RUBEN STUDDARD Shout To The Lord (/RMG/
TELECAST Radiate /BFC/Tooth & Nail
YELLOWSECOND Chance Of Sunbreaks fFlogdgate/

CHRISTIAN ROCK

CALLS FROM HOME Hold On (November/Twelvel
COOL HAND LUKE The Foster (Floodgate)
YELLOWSECOND Chance Of Sunbreaks (Floodgate/

INSPO

NICOL SPONBERG Resurrection (Curh/
RUBEN STUDDARD Shout To The Lord (L/AMG)
TELECAST Radiate (BEC/Tooth & N

CHRISTIAN RHYTHMIC

No Adds

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at

Jfagot@radioandrecords.com.

www americanradiohietorv com

March 11, 2005 Radio & Records ® 47



www.americanradiohistory.com

NEWS

| Letter
Continued from Page 15

l 7. IPods are more of a threat
| to satellite radio. Touted as an-
other nail in radio’s coffin, the ef-

| fect of iPods may be devastating
I to sateliite. Think abcut it: commer-
cial-free music variety. This is sat-
ellite radio’s trump card over tradi-
tional radio. But it doesn’t get any
more personal than my music —
easily hooked into my car stereo.
IPods will make a subscriber-
based systern even less attractive.
Time will tell if satellite radio will

| ever become finanzially viable.
Without making money, it will go

| down as one of recent memory's
most expensive failures, right up
there with all those dot-coms that

l seemed so promising except for
! the fact that they had no plan to
pay the light bili after the venture

[ capitalists stopped writing checks.
| My money is on terrestrial radio.
Maybe it's not a Wall Street darfing,
but it throws off cash and it defines
success in the thousands of local
markets that it serves. With some

—

The views expressed in a lefter to the editor are those of the writer only. The
writer is solely responsible for the content. R&R reserves the right to edit lefters. |

standalone FMs cuming more than |
the entire subscriber base of XM or
Sirius, | won't be losing sleep over
satellite.

If the new medium adheres to its
promise to keep commercials off,
then there will also be a zero nega-
tive effect on advertising revenue.
Unlike satellite radio, traditional
broadcast radio is actually making
money.

Newspaper advertising is drop-
ping with the corresponding drop in
readership. But, as successful as
radio is, the Washington Post eams
more than all of DC’s radio stations
combined. That's a bunch of money
to siphon off, especially considering
that business decisionmakers are
increasingly becoming electronic-
media-oriented.

TV continues to be expensive,
and cable TV is hard to measure.
This is a perfect scenario for ad dol-
lars to flow to radio. To borrow Wall
Street phraseology, it's easy to see
why I'm bullish on radio and bear-
ish on satellite. Wanna call your
broker?

Beasley
Continued from Page 3
KAKC/Tulsa. Bruder began her ra-
dio career in 1985 as LSM for Greater
Media’s WKSZ/Philadelphia. She
rose to President of WKSZ after it be-
came WPLY (Y-100) and remained at
Y-100 following its acquisition by
Radio One, which has since moved
WPHI to that frequency.
Philadelphia is Beasley’s largest
market, and Beasley President Bruce
Beasley said, “Our Philadelphia sta-
tions are important assets in the
Beasley portfolio, and we expect
continued growth and development
of the stations under the leadership

of market veterans Natalie Conner |

and Lynn Bruder.

“Natalie and Lynn bring deep
market knowledge and extensive in-
dustry experience to their respective
positions, which we believe will
contribute to the vitality and growth

of our Philly stations. These ap- |

pointments underscore our ongoing

commitment to our listeners and ad- |

vertisers, and | am confident that
both individuals will play vital roles
in supporting ‘XTU’s and Wired's
goals for success and growth.

“I want to thank Dave Donahue
for his 20-plus years at Beasley
Broadcast Group, including the last
few years at ‘XTU and Wired, and

wish him the best of luck in his fu- |

ture endeavors.” Donahue was VP/
GM of WKIS/Miami when he was
transferred to the WXTU VP/GM
post more than five years ago.

Conner said, “WXTU’s long- |

standing success in the Philadelphia
market is a reflection of the Beasley
tradition of providing listeners with
the programming they want to hear.
[ am proud to help lead such an
amazing team and to contribute to
the station’s legacy of success.”
Bruder said of her new position,
“Wired presents a unique and excit-
ing opportunity for me, since itis a
recently reformatted station. The
station’s growth is a true testament
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Harnen
Continued from Page 1

his dedication and his keen sense of

‘what’s happening.’ In a short pe-
riod of time he has made a strong
impact on our efforts, and now that
he will be taking over the top job, I
am confident that we will grow
even stronger. This is a no-brainer.”

Harnen told R&R, “This is a
childhood dream come true. Even
when [ was an artist [Harnen had a
top 10 hit with “Where Are You
Now?” in 1989], I hung out with
[WTG VP/Promotion] Dave Urso. I
loved being around the label offices.

“I cannot thank Mike Dungan
enough for this incredible opportu-
nity to represent the amazing roster
at Capitol Records, as well as lead-
ing the finest promotion team in all

of music. Look for Capitol Records |

Nashville to deliver the finest, most
unique and cutting-edge promotion
and artist development.”

Harnen joined Capitol in No-
vember 2004. An 18-year industry
vet, his background includes six
years with DreamWorks/Nashville
and a stint as VP/Assoc. Manager
at Refugee Management Interna-
tional.

|
Referring to his more recent expe-

rience, Harnen told R&R, "I
couldn’t have been luckier than to
work under two of the finest pro-
motion people in the business, Scott
Borchetta and Bill Catino. I can’t
thank them enough. I will miss Bill
greatly and wish him all the best
this world has to offer in his new
venture.”

to the hard work and dedication of
the entire Wired team and the way
it has connected with the Philadel-
phia market that it serves.

“l look forward to extending the
station’s strong performance and
position in the market as Philly’s
No. 1 source for rhythmic music.”

— Adam Jacobson

| | Dukes

Continued from Page

Broadcasting as a consultant since
February, but he told R&R, “Allmy
energies will be focused on The
Loop.”

Before joining 96 Rock, Dukes
served as Director/FM Program-
ming for Jacor/San Diego, oversee-
ing KGB, KIOZ & XTRA-FM while
handling KIOZ’s day-to-day PD du-
ties. He has also been PD of WEBN/
Cincinnati and Asst. PD/nighttimer
at WTFX/Louisville and was
nighttimer and afternoon drive host
at WFLZ/Tampa from 1989-92,
when the station debuted its CHR/
Pop format as “The Power Pig.”

Nyren told R&R, “I'm truly
thrilled to have someone with as
much experi2nce as Tim brings to
the table regarding the Rock format,
as well as managing great morning
shows on a station like 96 Rock.
We're thrilled to have him here.”

Dukes said, “Chicago is a world-
class city. I'd work as a shoeshine
boy in the downtown Loop just to
live there, but, fortunately, I get to
continue my radio career and join a
world-class company like Emmis at
the legendary WLUP.

“In fact, I think it was my willing-
ness to shine shoes for VP/GM
Marv Nyrenand VP/Programming
Mike Stern that got me the job. I've
done a dozen formats, but meat-eat-
ing heritage Rock stations are my
preference. I'm ecstatic to have been
chosen by Marv and Mike to lead
The Loop’s leap back to the top.”

— Adam Jacobson

Chapman
Continued from Page 1

are telling me it’s time to slow down
and smell the coffee — at 9:15am in-
stead of 4am.”

KLUV GM David Henry said,
“We're very sad to have Ron leave
his throne here at 98.7. We're work-
ing to find just the right person to
take over and will announce a new
morning show host at a later date.”

KLUV will hold a three-month-
long on-air “party” in honor of
Chapman, showcasing highlights
from his many vears in radio, until
his last day on the air. Station man-
agement confirmed that Chapman
will continue to voice endorsements
for certain KLUV advertisers and
will appear as an air personality on
select programming.

Inan October 2002 interview with
R&R, Chapman was asked if 30
years from now there will be air per-
sonalities held in the same regard he
is today. He replied, “There will be
very few of us around. I tell people
that I'm a dinosaur. The guy who
replaces me won't be able to do the
stuff that I get away with. Consoli-
dation and the ‘r2searchness’ of the
business have homogenized it.

“A lot of it comes down to being
personable. If you're tracking be-
cause the guy has a great set of
pipes, you're goir.g to be vulnerable.
Most of these people are robots
spewing prescribed words. I prefer
to be human.”
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‘Local Radio Station’
Solves Bank Robbery

One man’s stupidity vaults WKSC/Chicago

into the media spotlight

ere’s the short version: A really dumb guy calls in to a ra-
dio show to brag about robbing a bank. The FBI hears him,
the guy gets arrested. Case solved. What a putz.

[Cue Dragnet theme.] The following is a true
story, as related to me by two witnesses to the
witlessness that transpired over the airwaves
of Clear Channel ;
CHR/Pop WKSC(103.5
Kiss FM)/Chicago—a
story so huge it made
the front page of the
Feb. 23 Chicago Sun-
Times.

First, the back story:
Last April a Chicago-
area bank was robbed
of $81,000. The case re-
mained unsolved until Sept. 24, when a twist
of fate set into motion a chain of events that
led to the arrest of the parties involved.

That morning, Kiss moming guy Drex was
rolling into his weekly “Wheel of Trash” seg-
ment, tossing out random, Maury Povich-like
topics to prime the phones. “It's something
I've done every Friday since back in my San
Antonio days,” Drex says. “I've done ‘Wom-
en Who Have Sex for Cash,” 1'm Too Big, and
Women Are Afraid of Me," ‘| Have to Use Vi-
agra to Nail My Wife’ — I write this bullshit
endlessly.

Rod Phillips

“That day Mel T came up
with ‘| Robbed a Bank.’ |
said, ‘No one’s going to
call to say they robbed a
bank.’ And somebody did.”

Drex

“That day my co-hostess, Mel T, came up
with ‘I Robbed a Bank.’ I said, ‘I really think
this is going to be a stretch. No one’s going to
call to say they robbed a bank.’ I said it very
tongue-in-cheek, like ‘I dare you to call' —and
somebody did.”

Idiocy = Morning Show Gold
Suddenly, every line lit up. Drex says, “We
had a dozen other thieves on the line — bank
employees who stole money out of the deposit
drawers, department-store employees doing

the rip-off scam with returns, Lowe’s and
Home Depot workers pulling stuff off the
loading docks, etc.”

It was then that a
guy calledinand copped
to the unsolved bank
robbery. Drex says,
“Every Friday I say, ‘I
don’t hand out silver
stars or merit badges.
Don’tbe an idiot; make
sure you change your

name.””
DA “This guy called
himself 'D," but the funny thing is, it turned
out to be his real nickname,” says WKSC PD
Rod Phillips.

“What a dumbass,” Drex adds.

D bragged that he and five others had
robbed a TCF Bank in April 2004 and offered
specific details of the caper, including the fact
that they had inside help from an employee
and had made off with $81,000. Unwilling to
shutup, D wenton to brag about asubsequent
shopping spree in which he paid cash for a
Louis Vuitton wallet.

He also offered bonus background on the
planning of the job, saying, “So we set every-
thing up. We planned it out. Turned my house
into a bank, actually, and acted it out for, like,
weeks.”

Of course, when dealing with unseen call-
ers making wild claims, the chance that some-
one is yanking your chain is very real. “I'm
really good at picking phony callers apart, but
I knew this call was for real,” says Drex.

“You know when you have a million bucks
on the line, so I started milking this dude for
everything it was worth. I pushed a stopset
seven minutes late, and it got to the point
where I had to break. [ was being sojovial with
him on the air that I had him hold through a
stopset.”

Wheels Of Justice Turn Slowly

Unfortunately for D, several people with
the ability to change his life heard the conver-
sation, including “someone who worked at
the bank; the Schaumburg, IL FBI office; and
the downtown Chicago FBI office,” says Drex.

During the stopset, with D still holding,
Drex knew what was coming next: “I said to
the guys, ‘We're going to be visited by the au-
thorities at 10am on this one. Let's just keep it
going."”

months).

Holmes.

the most fortunate man in radio.

Then | was off to WDJX/Louisville, followed by WKFS (107.1 Kiss FM)/Cincinnati,
until | blackmailed my way to Kiss FM in Chicago in 2001. I'm still looking for
blackmail opportunities on fohn Gehron, but | can't find anyone to say anything
bad about him. We even hired his son last year to get the real scoop, to no avail.

What possessed you to get into this business? | was one of those guys who
wanted to get into TV but didn't realize you had to be good-fooking. Radio was, at
the time, the next best thing. Thank goodness the TV thing didn't work out — |
would have to shave to keep a job in TV.

Early influences: Bob Jung, Marc Chase, Randy Michaels, Tom Owens and John

Most influential radio station growing up: WDJX/Louisville.

First exciting radio gig: Looking back, it was always great going to a new station,
but WDJX/Louisville brought me back to the station ! fistened to in high school. 1
couldn’t believe that Chris Randolph actually worked for me.

Family: I'm getting married in one week, and | have two boys, ages 10 and 7. | am

Get To Know.... |
Rod Phillips |

Title: PD, WKSC (103.5 Kiss FM)/Chicago

Most recent ratings highlights: Kiss FM in Chicago hit some serious numbers in |
summer ‘04, with a 3.3 12+ (ninth place) and a 7.7 women 18-34 (third place). |
That put us in the game at the level we need to be playing. We were off a little in
fall ‘04, but we still performed better than in fall ‘03.

Brief career recap: | was a bad night jock at WMKJ {Magic)/Lexington, KY in the
late '80s; PD of WDDJ/Paducah, KY in the early ‘90s; did weekends on WKBQ
(Q104)/St. Louis; did mornings at WKSZ (95-9 Kiss FM)/Green Bay, Wl in '96; then
went back to programming as PD of WIFC/Wausau, Wl (went 9.2-18.3 12+ in 18

Continued on Page 52

!. '-'-

Unfortunately —or fortunately, depending
on how much you enjoy being grilled by the
FBI— Drex had to leave early that day to catch
a flight home to Harrisburg to visit his family.
“The authorities weren't there when I left at
9:35,” he says. “But by the time I got to the air-
port, Rod called me and said, ‘The FBI is here.
Can you come back?’ I said, ‘No, tell them I'm
already on the plane. Ill talk to them next
week.”

Phillips says, “So I got to talk to the FBI for
the rest of the day, which was really bizarre.”

The station turned over an aircheck of the
call and a cell-phone number, which was
traced back to 24-year-old Randy “D” Wash-
ington, who appeared in federal court last
week and was charged, along with 19-year-
old William Slate, with robbing the TCF Bank
last April.

Five months passed between the time of the
phone call and some actual damn justice.
“They needed the time to put enough pieces
together, including how many people were
involved, before they made it public,” says
Phillips.

“About a month ago the FBI called and
wanted to know if I'd do a press conference
with them,” Drex says. “I told them no. I
didn’t think it was a good idea, because I don’t
want to be seen as a tattletale — I'm not. I've
got a show to do, and that's the bottom line. I
didn't feel that standing in front of a micro-
phone with the FBI would be a good thing for
my show or the station.”

And Then It Got Weird

Fast-forward to Wednesday, Feb. 23. “I roll
into the office at 4:30am, the elevator doors
open, and there are the newspapers waiting
for me,” says Drex. “I reach down for the Sun-
Times, and half the front page is ‘Robber

wwwW americanradiohistorv com

caught after boast on a radio show. Bank em-
ployees heard suspects bragging about a hold-
up on The Drex Morning Show on Kiss FM./

"I was like, ‘Holy shit! What a day this is
going to be.” I can’t get [Sun-Times radio col-
umnist] Robert Feder to write about me if my
life depended on it, and here I am on the front
page. At least I won that competition.”

Phillips found out that the FBI had not only
arraigned Washington the night before, italso
gave full credit to Kiss in the Sun-Times. “They
gave us all the credit — to the extent that ev-
ery TV station had called us by 9am,” says
Phillips, who had to contend with a lobby full
of news crews the entire day.

“It was insane. I've never seen anything like
it. All day we did interviews for TV and all
the other radio stations in town, which |
thought was really bizarre. The next moming
['was on Australian ABC, and in Canada later
that day. We weren’t even called ‘a local radio
station” WBBM-AM, which is owned by CBS
and is across the hall from {Kiss archrival]
WBBM-FM (B9), was naming the Kiss FM
moming show as having nabbed the crimi-
nals. It was crazy.”

Drex, a known TV news junkie, had a hard
time containing his glee during the media
blitz. He says, “The best thing for me was be-
ing on ABC'’s World News Tonight With Peter
Jennings — and it was a big segment, like four
minutes. They had Dean Reynolds do the
whole story. It was awesome.”

Later, speaking to the Sun-Times, Asst. US.
Attorney Terra Brown thanked the radio sta-
tion —and Washington — for their invaluable
assistance in cracking the case, saying “We had
no leads until one of the individuals in the rob-
bery called 103.5. The details he provided were
incredibly helpful in moving this investigation
forward.”
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7 @  USHER Caught Up (LaFace/Zomba Label Group) 6529  +700 561669 10  117j0 | JOHNLEGEND Ordinary People Labmbra/ a
5 @ GWEN STEFANITEVE Rich Gil fiterscope) BES 4425 SIOTI6 12 118 | ot :::'ég;";lﬁm . i
9 0 FRANKIE J. flBABY BASH Dbsession (No Es Amor) (Columbia) 6106 +528 558352 7 11710 | 50 CENT Candy Shop /Shady/Aftermathinterscape) 13
8 ©  EMINEM Mockingbird (Shady/Aftermattyinterscope) 5933  +247 446672 12 11500 | AKON Lonely (SAC/Universal 13
6 8 JESSEMCCARTNEY Beautiful Soul (Hollywood) 5372 486 423388 19 1180 ;;";‘;m ;“/';Z/"W JOE Hold You Down &Epic/ 3
11 ) 50 CENT Discolnfemo (G-Unit/Shady/Aftermati/interscope) 4963 +377 384891 11 1082 | unern Nt i r Lovet Aftemathis Unittescope) 12
10 11 GAVIN OEGRAW | Don't Want To Be (/RMG) 4308 366 356318 24 11500 | SUM41 Pieces sandlIME) 10
12 12 OESTINY'S CHILO Soldier (Columbia/ 3910 580 290951 15  109/0 | RYAN CABRERA 40 Kinds DF Sadness (E.V.L.A/Atlantic) 10
19 ) NATALIE Goin Crazy Latium/Universal 3895 4916 328941 5 11313
16 D  ROBTHOMAS Lonely No More (Atiantic) 3768  +416 284643 4 1083
14 GAMETS50 CENT How We Do (AftermattyG-Unit/interscope) 3617 +0 8M5 1 93
13 16  LIL'JON&THEEASTSIOE BOYZ flUSHER & LUDACRIS Lovers & Friends (7V7) 3523 542 221486 12 800 MOST
24 D 50 CENT Candy Shop (Shady/Aftermath/interscope) 3393  +1046 352512 4 9613 [NCREA SED PLAYS
17 ) MARIAH CAREY It'sLike That /island/iJMG) 3393 +335 225291 6 108/0 _—
2 g ALICIA KEYS Karma (/AMG) 3299 4455 250611 12 073 | oo WA
18 SNOOP 00GG flJUSTIN TIMBERLAKE Signs (Doggystyle/Geffen 3284 +244 227602 6 1080
15 21 RYAN CAB::R: True (E.V.L.A/Atiantic) e oy / 31 389 270548 18 ws:o B +1046
NATALIE Goin' Crazy L atim/Universal) +916
20 22 JAY-Z & LINKIN PARK NumblEncore (Warner Bros.) 2612 330 256411 14 109/0 | USHER Caught Up (LaFace/Zomba Label Group) +700
26 € BOWLING FOR SOUP Almost /Sivertone/Jive/Zomba Label Group) 2473 +163 145436 8  99/1 | FRANKIE J. fIBABY BASH Obsession (No Es Amar) (Columbia) +528
27 @  EMINEM Like Toy Soldiers (Shady/Aftermathiinterscope) 2316 +106 192760 9 788 | ALICIAKEYS "a;"“ it y A
29 €D 3000RS OOWN Let Me Go (Republiz/Universal 213 +260 13638z 9 86/7 :;ﬂﬂsgm"{nﬂfuﬁ'a‘oi g:’;’;;”"” o
25 26 MAROON 5 Sunday Morning (Dctone/J/RMG) 2004 <319 178766 14 104/0 | GAVIN DEGRAW Chariot (/AMS5) +408
33 @  JET Look What You've Done (Atiantic/ 1820 +331 193901 7 765 | AKON Lonely (SAC/Universal +391
23 28 NELLY NDey Say (Derrty/Fo’ ReelUniversal) 1709 678 96611 10 860 | 50 CENT Oisco Infemo (5-Unt/Shady/Attermetiinterscope)  +3T1
35 @  KILLERS Mr.Brightside fIslanc/i0JMG) 1602  +268 95045 5  84)2
30 30  AVRILLAVIGNE Nobody's Home (Arista/RMG) 1586 283 140042 17 1020
34 €  WILLSMITH Switch finterscope) 1542 +108 77478 3 713
31 32 JOKNMAYER Daughters /Aware/Columbia) 1458 182 104248 20 7400 NEW & ACTIVE
39 €D TRICK DAOOY Sugar (Gimme Some) /Siip-N-Slde/Atiantic) 1414 +278 87479 5 647 1000 ot Thet Ko Gt BlockGroundnversl
32 34 SNOOPOOGG fIPRARRELL Drop It Like It's Hot (Doggystyle/Geffen) 1367 251 86106 17 10410 | Torioc 70, Total Stations: 46, Adds: 2
28 35  ASHANTI Dnly U (Murder incIDJMG) 1237 -838 79264 10 96/0 1. Bring “Em Out (Grand Hustle/Atéantic)
a1 €  KEANE Somewhere Dnly We Know (interscope/ 1224  +114 75143 9 754 Total Plays: 643, Total Stations: 31, Adds: 1
46 € TIMMCGRAW Live Like You Were Dying (Curt) 1179 +282 80055 3 415 #smt:':a?:g:f"r' n’f:fé::fims: 0, hdds 2
37 38 TYLERHILTON Whent Comes (Maverick/Reprise) 1160 87 35820 11 610 VWY EAT WORLD Wok fetwrccpel
50 €D  AKON Lonely (SRC/Universal 1149 +381 81115 2 5113 | Total Plays: 46, Total Stations: 35, Adds: 4
44 (@ CROSSFAOE Cold (Columbis) 1087  +165 46643 6 5313 NIVEA iLIL' JON & YOUNGBLODOZ Okay Wive/Zomba Label Groap)
43 41 SIMPLEPLAN Shut Up fLava) 1010 45 42971 4 680 UL TSP ISHE TR 2
FANTASIA Truth Is L/AMG/
38 42 LUDACRIS Get Back /Def Jam South/{DJMG) 991 475 70132 11 520 Total Plays: 394, TotalStations: 35, Adds:
36 43  JENNIFER LOPEZ Get Right (Epic/ 976 34 79030 9 100/0 LUDACRIS Number One Spot (Def Jam Soutth/iDIME)
49 @ HOWIEOAY Colide (Epic/ 942  +173 57419 2 524 Total Plays: 356, Total Stations: 26, Adds: 2
@  JENNIFER LOPEZ H/FAT JOE Hold You Down (5pic/ 907 +314 78558 1  B12 ;o"::l";:y: i';";:é;’éﬁg’;‘ﬂ:"f;’:’d‘d’:”{
a8 @ PAPAROACH Scars (Geffen) 907 +93 36235 3 613 TRLLVILLE Sare Cut 865 Wirms )
42 47  EMINEM fiOR. ORE & 50 CENT Encore (Shady/Aftermattinterscope) 881 2271 78364 15 450 Total Plays: 255, Total Stations: 19, Adds: §
@  OMARION O (5ic/ 793 +171 45500 1 5512 | SWITCHFOOT This s Your Life (Sparraw/EMI CMG)
40 43 LENNYKRAVITZ Lady Vigin/ 786 350 44378 18 830 Wb I MRS 3
@  GAVINOEGRAW Chariot (/AMG/ 743 +408 34675 1 nm Songs ranked by total plays

119 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Netwarks. Songs ranked by total plays for the airplay week N N
of 2/27-3/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Station playlists for all R&R reporters

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are availahle on the web at
reporting station. Songs unreported as adds do not count toward overali total stations playing asong. Most Increased Plays lists the songs with the greatest week-to-week .
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assignedan AQH number. www.radioandrecords.com.

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Racio & Records.

clear. consistent. quality.

All hooks are not created equal.

Contact Michael Pelaia for your next project s (770)452-4665 » hooks@hooks.com » www. hooks.com = Featuring i covrury HitDiscs e
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CHR/POP TOP 50 INDICATOR

March 11, 2005

W W ARTST TITLE LAseLs) b pkTs AJ%‘»:@%;
1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 4330 19 83570
z e KELLY CLARKSON Since U Been Gene fRCA/AMG) 4133 +19 79834
3 3 CIARAf/MISSY ELLIOTT 1, 2 Step flaFace/Zomba Label Group) 3782 A7 72307
6 o GWEN STEFANI f/EVE Rich Girl /laterscapel 3614 +290 71300
4 5 MARIO Let Me Love You (/RMG/ 3m -240 60408
5 6  JESSEMCCARTNEY Beautiful Soul (Hollywood) 3170 -350 59652
n o FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia) 3013 +445 59774
8 o USHER Caught Up faFace/Zomba Label Group) 3009 +372 54367
9 o EMINEM Mockingbird (Shady/Aftermath/interscope) 2647 +19 51445
7 10 DESTINY'S CHILD Soldier (Columbia) 2460 -320 47464
13 0 ROB THOMAS Lonely No More (At/antic/ 2420 +403 47591
10 12 GAVIN DEGRAW 10on't Want To Be (L/AMG) 2320 -261 42311
12 13 RYANCABRERA True /£.V.L.A/Atlantic) 2024 -206 38801
14 14 LIL'JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers &Friends (7V7) 1756 274 33688
24 @ NATALIE Gain’ Crazy fLatium/Universal) 1737 +545 35334
18 @ 3 DOORS DOWN Let Me Ga (Republic/Universal) 1672 +187 32807
16 @ 50 CENT Disca Inferna (G-Unit/Shady/Aftermath/interscope) 1669 +139 29255
17 @ BOWLING FOR SOUP Almast (Silvertone/Jive/Zomba Label Group) 1612 +93 28872
20 @ SNOOP DOGG fjJUSTIN TIMBERLAKE Signs (Daggystyle/Geffen) 1585 +199 29081
21 @ MARIAH CAREY 1t's Like That fisland//DJMG) 1540 +197 31027
27 @ ALICIAKEYS Karma (J/AMG) 1327 +256 26738
23 @ GAME f/50 CENT How We Do (Aftermath/G-Unit/interscope) 1308 +111 25306
15 23 NELLY N Dey Say (Derrty/Fo’ ReellUniversal) 1162 -359 20526
2 24 MAROON 5 Sunday Marning (Octone/J/RMG) 1032 -261 20620
32 @ WILL SMITH Switch finterscape) 905 +235 18284
26 26 JAY-Z & LINKIN PARK Numbl/Encore (Warner Bros.) 886 217 16206
35 @ 50 CENT Candy Shop (Shady/Aftermath/interscope) 882 +284 16670
25 28  AVRILLAVIGNE Nobody's Home Arista/RMG) 881 -199 18364
29 29  JOHNMAYER Daughters {Aware/Columbia) 81 159 13327
36 @ JET Look What You've Done (At/antic) 782 +143 15845
34 @ FRICKIN' A Jessie’s Girl [Tovcan Cove/Alert) 728 +84 14345
37 @ KILLERS Mr. Brightside //siand//DJMG) 720 +177 14720
30 33  GOOD CHARLOTTE | Just Wanna Live (Daylight/Epic) 666 210 12648
28 34 ASHANTI Only U (Murder Inc./IDJMG) 660 -354 11744
33 35  EMINEM Like Toy Soldiers (Shady/Aftermath/Interscope) 614 -30 11257

4 @ JOJO Not That Kinda Girl (BlackGround/Universal) 471 +103 9303
40 €D PAPARDACH Scars (Geffen) 434 +56 7922
@ GAVIN DEGRAW Chariot (J/AMG) 424 +245 6841
1 @ TIM MCGRAW Live Like You Were Dying (Curb/ 419 +42 7027
31 40  JENNIFER LOPEZ Get Right Epic/ 416 -361 7477
42 @ KEANE Somewhere Only We Know finterscope/ 396 +20 8018

47 @ TRICK DADDY Sugar (Gimme Some) (S/jp-N-Slide/Atiantic) 372 +94 6647

46 (® HOWIEDAY Colide Epic/ 360 +78 5665
38 44 SNOOP DOGG f/PHARRELL Drop It Like It's Hot (Doggystyle/Geffen) 360 -157 6223

48 @ SIMPLEPLAN Shut Up (Lava) 345 +78 6392

43 46 GOO GOO DOLLS Give A Little Bit (Warner Bros.) 339 -6 6707

@ AKON Lonely (SRC/Universal) 326 +147 4555
39 48  LENNY KRAVITZ Lady (Virgin) 326 . -142 5661
45 @ STYX | Am The Walrus (Vew Door/UMe) 305 +22 5519
49 @ TYLER HILTON When It Comes (Maverick/Reprise/ 267 +18 5008

66 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 2/27 - Saturday 3/5.
© 2005 Radio & Records

WEEKS ON  TOTAL STATIONS/
T ADDS

CHAR

i
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66/0
65/0
64/0
64/0
5910
6210
631
6311
63/0
56/0
6413
54/0
52/0
5110
59i4
55/1
53N
5812
530
542
486
5011
39/0
35/0
4313
291
4511
2110
2910
36/7
310
3516
1710
2610
291
2212
2211
318
19/3
1810
2413
2617
1712
2010
1710
1410
24/9
10/0
100
1501

MOST ADDED
ARTISTTITLE (ABEL(S) ADDS
50 CENT Candy Shop (Shady/Aftermath/interscope/ "
AKON Lonely (SRC/Universall 9
GAVIN DEGRAW Chariot (L/AMG/ 8
RYAN CABRERA 40 Kinds Of Sadness (E.V.L.A/Atiantic) 8
JET Look What You've Done {Atiantic/ 7
TRICK DADDY Sugar (Gimme Some) (Ship-N-Shide/Atlantic) 7
OMARION 0 /Epic/ 7
ALICIA KEYS Karma (/AMG) 6
KILLERS Mr. Brightside (/siand/iDJMG/ 6
JOHN LEGEND Ordinary People /Columbial 6
AMERICAN HI-F§ The Geeks Get The Girls (Maverick/Reprise) 5
DESTINY'S CHILD Girl (Columbia) 5
NATALIE Goin’ Crazy {Latium/Universal) 4
AARON CARTER Saturday Night (Trans Continental Records) [
TRILLVILLE Some Cut (BME/Warner Bros.) 4
BABY BASH Baby I'm Back Universall )
MOST
INCREASED PLAYS
TOTAL
PLAY
ARTISTTITLE LABEL(S) INCREASE
NATALIE Goin® Crazy L ativmyUniversal) +545
FRANKIE J. f{BABY BASH Obsession {No Es Amor) (Columbial +445
ROB THOMAS Lonely No More (Atlantic) +403
USHER Caught Up flaFace/Zomba Label Group) +372
GWEN STEFANI HiEVE Rich Girl finferscope) +290
50 CENT Candy Shop {Shady/Aftermattylnterscape/ +284
ALICIA KEYS Karma (/AMG) +256
GAVIN DEGRAW Chariot (/AMG) +245
WILL SMITH Switch (/nterscape/ +235
S. DOGG f/J. TIMBERLAKE Signs (Doggystyle/Geften +199
MARIAH CAREY It's Like That f/siand/i0JMG) +197
3 DOORS OOWN Let Me Go (Republic/Universal) +187
KIiLLERS M. Brightside //sland//0JMG) +177
JET Look What You've Done {Atiantic/ +149
AKON Lonely (SRC/Universall +147
50 CENT Disca Inferno (G-Unit/Shady/Aft hinterscope)  +139
GAME £/50 CENT How We Do (Aftermath/G-Unit/interscope)  +111
J0JO Not That Kinda Girl (BlackGround/Universal) +103
TYDYL WAVE Lay Down findegendent) +97

TRICK DADDY Sugar (Gimme Same} (Sp-N-Shide/Atlantic) +94
BOWLING FOR SOUP Almost (Sivertone/Jive/Zomba Label Group) +93
AMERICAN HI-FI The Geeks Get The Girls (Maverick/Reprise)  +86

FRICKIN' A Jessie’s Girl (Toucan Cove/Alert) +84
HOWIE DAY Coliide (£pic/ +78
SIMPLE PLAN Shut Up (Lava/ +74
DESTINY'S CHILD Cater 2 U (Columbia) +71
JENNIFER LOPEZ fIFAT JOE Hold You Down (Epic/ +70
DMARION D (Epic/ +69
PAPA ROACH Scars (Geffen) +56

AARON CARTER Saturday Night (Trans Continental Records)  +47
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CHR/POP

March 11, 2005

' E N . Y
» . o I i 3
C RaelieMsicom ) irevesseniesenenee || KRS cHrpopTOP30 [N
e w CANADA N
Atist Title (Label) TW LW Famil. Burn 12V_V1 7 13\{\124 25-34 W WS et TE wasELS) s eh VESPY oIk
KELLY CLARKSON Since U Been Gone (RCA/AMG) 430 433 9% 2% 432 425 43 1 €  GWEN STEFANIfIEVE Rich Gir fnterscope) 533 +2 10 5/0
GREEN DAY Boulevard Of Broken Dreams (Raprise/ 414 416 9% 30% 413 409 396 3 @  GREEN DAY Boulevard Of Broken Dreams (Asprisel 439 +22 10 5/0
KELLY CLARKSON Breakaway (Hollywood) 402 403 9%% 43% 390 391 416 4 €©  USHER Caught Up (taFsce/Zomba Label Group) 489  +22 7 710
RDB THOMAS Lonely No More (Atiantic/ 391 - 64% 8% 377 398 415 2 4 MARIO Let Me Love You (/AMG) 4an -10 13 5{0
RYAN CABRERA True £.V.L A./Atlantic} 388 398 96% 34% 492 379 389 6 6 KELLY CLARKSON Since U Been Gone (RCA/RMG) 439 +8 12 70
JESSE MCCARTNEY Beautiful Soul (Holywood) 387 398 98% 33% 400 384 383 5 6 CIARA fiM. ELLIOTT 1,2 Step laFace/Zomba Label Group) 414 -22 14 7i0
BOWLING... Almost (Sivertone/Jive/Zomba Label Group) ~ 3.87 ~ NM% 12% 423 379 358 i 7 e K-DS Man | Used To Be Astralwerks/EMC) 410 14 10 70
MAROON 5 Sunday Marning (Octonel MG/ 373 393 9% 3% 391 374 343 8 8 o SUM 41 Pieces fisland/0JMG) 361 7 7 m
GAVIN DEGRAW | Don't Want To Be (/RMG) 370 380 97% 45% 363 369 365 10 o MARIAH CAREY It's Like That {island/l0JMG) 355 +55 5 710
AVRIL LAVIGNE Nobody's Home (Arista/RMG/ 369 375 96% 38% 360 365 392 16 @* SHAWN DESMAN Let's Go /Vik/Sany BMG) 319 +103 ) 5/0
FRANKIE J. /BABY BASH Obsession (No Es Amor} (Cobmtia) 3.67 381 79% 21% 395 368 355 22 m GAME /50 CENT How... (Aftermath/G-Unit/interscape) 279 +56 6 610
GWEN STEFANI f[EVE Rich Girl //II(EISMpE/ 365 358 97% 3% 380 340 367 21 @ S. DOGG f/J. TIMBERLAKE Signs lﬂaggysty/e/ﬁeflen/ 279 +54 3 50
USHER Caught Up (LaFace/Zomba Label Group) 364 366 9% 28% 367 376 359 13 @  EMINEM Mockingird (Shadyftermatinerscopel 219 +24 5 50
CIARA fIM... ELLIOTT 1, 2 Step /laFacelZomba Label Group) 363 381  95% 42% 388 343 365 25 @ FRANKIE J.fIBABY BASH Obsession... (Columbiz) 264 +54 2 60
ALICIA KEYS Karma (J/AMG) 362 384 87% 27% 363 386 3.77 2% @ ROB THOMAS Lonely No More Atlantic/ 259 +45 3 10
EMINEM Mockingbird (Shedy/Aftermathyinterscope/ 357 363 94% 33% 367 355 389 17 @ 50 CENT Candy Shop (Shady/Aftermath/interscopel 258 +23 3 )
JAY-Z & LINKIN PARK Numb/Encore (Warner Bros.) 350 379 95:& 44:/n 331 351 364 12 ”* SIMPLE PLAN Shut Up Atiantic) : 251 5 5 an
MARIO Let Me Love You I.'I/HMG/. 344 356 94% 47% 334 346 359 g 18 JENNIFER LOPEZ Get Right (Epic/ 206 78 g 70
NATALIE Goin’ Crazy /Latiom/Universall N - 64% 16% 353 363 356 1 ) 9* AVRIL LAVIGNE Nobady's Home MristalRMG) 235 29 18 510
NELLY fT. MCGRAW Over... Derrty/fo’ ReelCurtvUniversa))  3.38 352 99% 62% 300 317 419 s .
JENNIFER LOPEZ Get Right Epic/ 335 333 87% 28% 338 340 330 15 20 LIL' JON... flUSHER & I.UDACRIS Lovers & Friends (7V77 220 -3 9 40
ASHANTI Orly U (Murder Inc./IDIMG) 330 323 8% 3% 354 308 350 21 SOCENT Discolnfemo (G iSheck/Mttematt/merscopy 219 8 10 60D
MARIAH CAREY It's Like That fstand/0MG) 327 336 66% 19% 338 326 294 ¥ 22 DESTINY'S CHILD Soldier Columbia N
S. DOGG f1.. TIMBERLAKE Signs (Doggystyle/Geffer) 323 325 61% 18% 325 332 322 23 234 KALAN PORTER Single /Sony MG/ 186 23 T 50
50 CENT Disco Infemno (GUnit/Shady/Aftermatiinterscope) 321 334 86%  35% 332 327 336 27 €@ MARDON S Sunday Moring (0ctoneliAMG) 195 46 5 60
GAME /50 CENT How We Do (AftermathiG-Unitinterscope) 320 341 87%  38% 322 326 334 19 25  JESSEMCCARTNEY Beautiful Soul tHolhywoos) 194 33 12 40
DESTINY'S CHILD Soldies (Columbia/ 318 326 9% 52% 324 308 298 18 26 GOOD CHARLOTTE | Just Wanna Live (Dayfight/Epic/ 190 45 10 500
LI’ JON... fUSHER & LUDACRIS Lovers & Friends (7¥7/ 3.18 323 89% 41% 324 314 334 26 27 NELLYHT.MCGRAW Over... Dermty/fo'Reel CurtyUniversall 187 6 18 8i0
NELLY N Dey Say (Derrty/Fo’ ReellUniversall 318 335 79% 28% 305 320 346 @ ALICIA KEYS Karma L/AMG/ 154 +10 1 52
Total sample size is 341 respondznts. Total average favorability estimales are based on a scale of 1-5. (1=dislike very much, 5 = like very & o ASKIAN D i e A0 158 4 ’ 5
much). Totat tamiliarity rep the of who ied the song. Total burn represents the number of @* WILL SMITH Switch finterscope) 149 +10 1 40
respondents \who said they are tired of hearing the song. Songs must have 40% familiarity lo appear on survey. Sample composition s based N 3 N A N - N
on persons 12+. Persons are screened via the infemet. Once passed, they can take the music test based on the format/music preference. 14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research. adivision of Premiere Radlo Networks.
RateTheMusic.COm results are nol meant to repiace callout research. The restits are intended to show opinions of participants on the the Songs ranked by total plays for the airplay week of 2/27-3/5. Bullets appear on songs gaining plays or remaining flat from
Internet only. RateTheMusit is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by previous week. If tvro songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
calling 818-377-5300. RateThelusic.com dala is provided by Mediabase Research, 2 division of Premiere Radio Networks. \ 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. ol Indicates Cancon )
3
Get To Know Rod Phillips J ; é who is appearing in her first film in 15
Continued from Page 49 i Vi = ‘gf years.
e = Oh, veah, Lopez just happens to be a
Car-radio presets: Kiss, WBBM-FM (896)., W'_I'MX (101.9 The Mix), WGCI,.WPWX l singer too. Now that “Get Right" is be-
{Power 92). On my second row for weekends in Cincinnati are WBKS (107.1 Kiss FM),

WVMX (Mix 94.1), WKRQ (Q102), WEBN and WLW. |

What CDs are in your car player? Uncle Kracker, Kid Rock, AC/DC and Tim |
McGraw (see “getting married,” above). I

Hobbies: Golf, basketball, working out and playing any sport any time with my kids.

Guilty-pleasure music: AC/DC.

The one gadget you can't live without: I'm not a big gadget guy, but my first
real bonus check in Chicago went toward my plasma TV. | love it.

Wheels: Lexus SC (don't hate the player, hate the game).

Favorite sports teams: Green Bay Packers (no, Brett will not retire) and the Ken-
tucky Wildcats.

Favorite cereal: Cocoa Pebbles.

Favorite city in the world: Green Bay, WI.

Favorite vacation destination: We're going to ltaly on the honeymoon, so I'll let
you know after that.

Favorite TV show: CS/ Miami.

What'’s the last movie you saw? Fat Albert (see “kids,” above).

Last movie you rented? Busty Babes 9 (after the kids went to bed).

Read any good books lately? I'm reading the Rudy Giuliani book now.

Favorite nontrade publication: Men's Heaith.

Any interesting body piercings or tattoos? | don't like them on guys or girls.

Ever gone toilet-papering? | went to high school in Kentucky — enough said.

Ever been in a car accident? | was in a car without a seatbelt that rolled twice,
back in college. | ended upside down in a ravine without even a scratch. I'm still not
| sure how that happened.
| Favorite drink? Captain and Seven.

Favorite fast-food restaurant? Cut them all out.

Which store would you choose to max out your credit card? Dick’s (sporting
goods).

Most annoying thing people ask you: To do PD profiles (kidding).

Last person you went out to dinner with? My fiancée (I'm serious, not trying to
be a nerd. | just sound like one).
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armist: Jennifer Lopez

LaBEL: Epic
By MIKE TRIAS/ASSOCIATE EDITOR

‘ N 2 ith her earliest entertainment experi-

ence including stints in musical theater
as a child, Jennifer Lopez blossomed into
a silver-screen starlet at age 16 with the
film My Little Girl. While her
acting career was still in the
development stages, she de-
cided to make her name asone
of the dancing Fly Girls on the
popular comedy skit show In
Living Color. After her first
big acting role, in Money Train,
Lopez soon became the high-
est-paid Latina actress in his-
tory.

These days she’s still hitting
the small screen, albeit in different ways.
Her “I Love This Game” promotional spot
for the NBA has been running since All-
Star Weekend. She’s also reportedly
developing a TV drama called South
Beach for UPN that chronicles the lives of
hip teenagers living in the affluent Florida
community. And Lopez gets top billing in
the forthcoming film Monster-In-Law, co-
starring Michael Vartan and Jane Fonda,

www.americanradiohistorv.com

ginning to wrap up its stay on the airwaves,
Lopez follows the upbeat hit with the slow
jam “Hold You Down.” The song, which
features Fat Joe, is already making its way
up the charts, rising to No. 42* this week
and debuting at No. 45* at Pop.

Her latest album, Rebirth, features
other slow jams, but the majority of the
CD comprises tracks for the club-going
type. Rebirth is also available in DualDisc
for-mat, with the songs on one
side and a DVD on the other.
The DVD contains footage
from the sets of the “Get
Right” and “Hold You Down”
videos and Lopezs European
tour (not the one that was re-
cently canceled) and an en-
hanced stereo mix of the en-
tire album.

While her star status has
made her a tabloid regular,
Lopez has lately decided to tackle the
rumors head-on. She and Marc Anthony
ended eight months of speculation by
revealing that they are, indeed, married.
Soon after, pregnancy rumowrs surfaced
when Lopez canceled a European promo-
tional tour due to an undisclosed illness.
However, she recently put those rumors
to rest by baring her washboard stomach
live on NBC's Today Show.
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DANA HALL

Bring 'Em On

New artists on the come-up at Rhythmic radio

I I 'raditionally, the first quarter is reserved for releasing new
artists, giving the labels the rest of the year to follow up on
initial singles and, hopefully, establish these artists at radio.

Last year we saw several new acts break
onto the hip-hop music scene. Laface/Zom-
ba artist Ciara, Def Jam's Kanye West, So So
Def phenom J-Kwon, G-Unit’s Lloyd Banks
and The Game, and mix-tape DJ-turned-rap-
per Pitbull are just a few examples. Some are
still proving whether they will have staying
power beyond a couple of hit records, while
others have gone on to win Grammys.

So what'’s in store for 2005? R&R thought
we'd help out our friends on the record side
by spotlighting several emerging artists who
are currently making noise on Rhythmic ra-
dio or who have the industry talking.

Bobby Valentino
Label: Disturbing Tha Peace/Def Jam
Current single: “Slow Down”
Debut album: Disturbing tha Peace Presents:
Bobby Valentino
In stores: April 26

i_'. 1'5- ”:-::

Bobby Valentino

At No. 22 this week, Bobby Valentino has
steadily been climbing the Rhythmic chart for
six weeks, increasing his spins significantly
each time. In fact, he’s one of only two baby
acts (acts on their first single from their first
project) to be in the top 22 this chart week. The
other baby act is Natalie, with “Goin’ Crazy.”

While this is Valentino’s debut solo project,
he’s not new to the music game. At the age of
13 this Atlanta native was part of Organized
Noize’s teen vocal group Mista, whose debut
single, “Blackberry Molasses,” made an im-
pact at Urban radio even while the group did
not. When the group’s attempt to launch a
second album fell short, Valentino went on
with his life outside of music, earning a de-
gree in mass communications from Clark At-
lanta University.
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But Valentino never strayed far from his mu-
sical roots, staying in touch with Atlanta-based
DTP Records founders Ludacris and Chaka
Zulu. Even while interning at an Atlanta tele-
vision station, Valentino was in the studio re-
cording, which eventually led him to sign with
DTP. Once there, he was reunited with Mista’s
producers, Tim & Bob, who have worked on
projects by Jodeci, Jagged Edge and Case.

As he matured, Valentino also honed his
writing. Aided by the production skills of Tim
& Bob, he created the hip-hop-age love-song-
laced album that we hear today.

Influenced by R&B legends like Marvin
Gaye, Stevie Wonder and Prince, Valentino is
one of a group of up-and-coming male R&B
singers (John Legend, Mario, Raheem De-
Vaughn and others) who have taken the genre
to the next level by appealing to the hip-hop
audience. He and his musical peers, follow-
ing in the steps of superstar Usher, are help-
ing to reopen the Rhythmic format to cool.
smoothed-out R&B.

"I believe this album will set me apart from
other male vocalists, especially since T hold fe-
males in high esteem,” Valentino says. “My
parents, who are still together, are my inspi-
ration for the type of music I make.

"I believe that my style definitely sets me
apart from other vocalists, even if you can
compare me to artists from back in the day.

“| believe this album will
set me apart from other
male vocalists, especially
since | hold females in
high esteem.”

Bobby Valentino

Think of it this way: In sports you had Micha-
el Jordan, and now you have LeBron James.
LeBron James now adds his flavor to the
game, and now I'm adding my style of music
to the game.”

Brooke Valentine
Label: Subliminal Entertainment/ Virgin
Current single: “Girlfight”
Debut album: Chain Letter
In stores: March 15

It'snotbad to beable toboast of having hip-
hop’s producer of the moment (Lil Jon) and a
Grammy winner (OutKast's Big Boi) help you
out on your debut single, and that’s exactly
what Brooke Valentine can do. But the record
wouldn’t be getting significant spins at major
Rhythmic outlets like WLLD/ Tampa, KBXX/
Houston, WPOW/Miami and KMEL/San
Francisco if programmers didn’t feel that she
had her own chops.

Singing in public was not an activity that
Valentine embraced as a little girl, but her
grandmother drew her out of her shell by
making her sing “His Eye Is on the Sparrow”
at church. At age 14 Valentine met producer
Deja, who made her part of a girl group called
BKS (Best Kept Secret).

The trio went their separate ways after grad-
uating from high school, leaving Valentine un-
sure about her next move. She says, “1 was so
used to being in a group, I thought that’s how
itneeded to be until Deja asked me to perform
one night at a showcase. I realized that I felt

A
Brooke Valentine

very natural performing solo, and we decided
right there that's how I'd continue.”

With “Girlfight” featuring two of Atlanta’s
finest (Lil Jon and Big Boi), it’s logical to as-
sume that Valentine is a Georgia peach, but
she is actually from Houston. But though her
roots are down South, don’t expect a pure
“Crunk & B sound on Chain Letter. The album
has various influences, due in large part to the
array of producers who contributed to it.

The production team included Soul Diggas
(Destiny’s Child, Missy Elliott), Heatmakers
(Lil Flip), BloodShy (Britney Spears, Christi-
na Milian), Bink (Jay-Z) and Tricky (Britney
Spears, TLC). It was necessary to have a vari-
ety of producers to cultivate Valentine’s many
musical influences — from Janet and Michael
Jackson to The Red Hot Chili Peppers, Alanis
Morrisette, Blondie, Pat Benatar, Sade, Ange-
la Winbush, Anita Baker, Faith Hill, Shania
Twain and Linkin Park.

Valentine isn't trying to seem older than she
is. Instead, she sings about what she knows:
the situations that teenagers and young fe-
males go through. Furthermore, she isn't re-
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lying on her good looks to get attention. Val-
entine is a well-rounded artist who co-wrote
Chain Letter in only four months with Deja,
who is also executive producer of the album.
"It was important that this album was an ac-
curate reflection of me,” says Valentine.

K. Young

Label: Treacherous/Bungalo/Universal
Current single: “Happy Together”
Debut album: When the Smoke Clears
In stores: March 15

It's always a challenge for an artist on an in-
dependent label to break onto the charts, but

K. Young made it happen within just a few
weeks of the release of his single “Happy To-
gether.” The song is gaining spins (+59 this
week) comparable to those of songs by major-
label artists like Fantasia, Trick Daddy and Pit-
bull.

Even though he’s only 19 years old, Young
already has a deep history in the entertain-
ment industry. His focus is currently on mu-
sic, but he started his career as an actor. His
big-screen debut was alongside Sally Field
and Keifer Sutherland in the film Eye for an Eye.
His next major acting role came when he was
cast in The Fan, starring Robert DeNiro, Wes-
ley Snipes and Benicio Del Toro.

Despite his success as an actor, Young went
back to his musical roots and became the lead
singer of the group 3rd Storee. The group
didn’t stay together long, but Young benefit-
ed from touring with Britney Spears, ‘N Sync
and The Backstreet Boys.

With 10 years of experience in various me-
diums, Young has learned the importance of
show business. His strong entrepreneurial
sense and songwriting skills only got stron-
ger after he met and worked with producer
Rodney "Darkchild” Jerkins, and he has al-
ready written songs for artists including Bran-
dy, Omarion, Toni Braxton, Ginuwine, B2K
and Yolanda Adams.

One year after meeting Jerkins, Young fol-
lowed in his footsteps by signing a million-
dollar publishing deal. He also created a pro-
duction company that is currently focused on
releasing his sister KeAna’s debut album.

Now that he’s got his publishing and pro-
duction companies and solid relationships in
the industry, Young is ready to release his de-
but, When the Smoke Clears. “They are real sto-
ries, real messages,” he says. “It's notjust ‘pop
the bottles, and let’s go hop in the Bentley’ on
dubs. I didn’t want to have an album that's
just talking about the same stuff. I study a lot
of people’s music — everything on the radio,
everything I hear. Now that it's my turn, I
know how I can take it to the next level.”

Continued on Page 56
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Continued from Page 54

Despite accomplishing so much at such a
young age, Young remains humble but deter-
mined. “I'm not ready for everything,” he
says, “but now is my time to make my mark.”

Red Café
Label: Capitol
Current single: “All Night Long”
Debut album: The Virus
In stores: May 5

Red Café

Red Cafe’s long-awaited debut as a solo art-
ist is just around the corner. “All Night Long”
from the soundtrack of Concli Carter introduced
him to hip-hop fans, but his soon-to-be-released
solo album will be the main course.

Red Café is a rapper few people are famil-
iar with, but he’s already worked with heavy-
weights like P. Diddy, Trackmasters and Chris
Lighty of Violator Records. His unique name
came from his father and from his extracur-
ricular street activities: “Red” was his father s
nickname, and “Café” was added because he
was considered to be a “one-stop shop” when
he was hustling in Brookiyn.

After he heard “The Show” by Doug E.
Fresh and Slick Rick, rapping became Red
Café’s passion. His llegal activities caught up
with him, though, and he served a four-year
sentence in 1992.

Red Café doesn’t brag about past wrong-
doing on his debut album, The Virus, but he

does acknowledge them. “A lot of my reccrds
might have some negative things on thee,”
he says. “Negative or positive, that's me. [ ain’t
selling negativity, I'm just telling what Yve
been through.”

After being released from prison Red Café
linked up with two friends from his neighbor-
hood to form Da Franchise. Chris Lighty
signed the group to Violator, and they ap-
peared on two compilations. Frustration with
their modest success led the group to break
up, but Red Café quickly built a name for him-
self on the mix-tape circuit by appearing on
tapes for D] Whoo Kid, D] Envy and Craig G.

The buzz on him was so strong that labels
began to reach out to him, and he didn’t have
to shop a demo to get a deal. Tone from The
Trackmasters was able to woo Red Café to his
new label, Brookland, and also contributed
heavily to the production of the record.

While big things may bejust around the cor-
ner for Red Café, his biggest commercial claim
to fame thus far is writing P. Diddy’s verse for
Busta Rhymes’ “Pass the Courvoisier.” “1've
donea lot of ghostwriting,” he says. “But now
I'm giving you an album, so this is a reflec-
tion of me. I don’t want to shortchange the
consumer.”

Mashonda

Label: Full Surface/]

Current single: “Back of da Club”
Debut album: January Joy

In stores: TBA

“A lot of my records might
have some negative things
on there. Negative or
positive, that’s me. 1 ain’t
selling negativity, 'm just
telling what I’ve been
throu

Red Café

MINMI AND THE DIVA megastar Mariah Carey spent more than five hours at Sirius’ New York
headquarters doing live interviews with the channels Hits 1, Hip-Hop Nation, Hot Jamz, Heart & Soul
and Maxim to promote her album Emancipation of Miml. Seen here are (I-r) Carey and Hip-Hop Nation

host Amanda Diva.

Mashonda is called the first lady of Full Sur-
face Records, mega-producer Swizz Beats’ la-
bel enterprise with ] Records, and it’s true,
both literally and figuratively. Not only is she
oneof the fledgling label’s primo artists (along
with R&B singer Cassidy, rapper Young Wun
and dancehall artist Bounty Killer), she’s also
the wife of Swizz Beats.

Bom in Cambridge, MA and raised in Har-
lem, NY, Mashonda began creating poetry as
soon as she could read and write. At the age
of 10 poetry tumed to songwriting when her
godmother bought her a piano. As a teenager
she sang and performed her songs with sev-
eral R&B groups, eventually auditioning for
Full Force at the age of 17. But it was her writ-
ing skills that blossomed, and she was put to
work on the production team’s projects with
Yvette Michelle and Monifah.

By the age of 19 Mashonda’s writing abili-
ty was being noticed by the music industry,
and she eamed a publishing deal with Wam-
er Chappell Music. She also became an artist
herself, teaming up with rapper Lady May in
the duo Desert Rose. They were signed to Co-
lumbia through Crazy Cat Records, but the re-
lationship between Crazy Cat and Columbia
dissolved before an album could be released.

Mashonda returned to writing and in 1998
met Swizz Beats. That relationship blossomed
in the studio, as well as personally. With Beats’
star rising on the producing scene because of
his affiliation with the Ruff Ryders crew, Ma-

shonda wrote or co-wrote for some of the hot-
test tracks and artists of the moment, includ-
ing Eve, DMX, Jadakiss, Mya, The Lox and Lil
Kim. She was later introduced as a singer on
the album Swizz Beats Presents...., performing
on tracks by Shyne and LL Cool J.

Mashonda

“I want my music to be meaningful when
it’s released and then be just as meaningful
years from now,” Mashonda says. “I want
somebody to put on my record in 20 or 30
years and still be moved, to feel the same way
they did when they first heard it on the radio.
I want my kids and your kids and our grand-
children to get a feel for what the world was
like when I wrote it. I plan to make people
think when they hear my songs.”
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KIRE AKDDARON ARE BACK

Five new Rhythm adds this week @ ...
WPOW, CKEY, WQSL, WRED, and KDON!!!

WPGC ...

#2 overall callout!!

#1 w/ 25-29 year old women!!
Top 10 phones!!

THE SEXY SMASH SINGLE!!!

FRUM THE NEW ALBUM

A Doswere & FDun

IN STORES MARCH 29TH

wwWwW americanradiohistorv com

o AkE

WWW.ONE12.COM

WWW.DEFSOUL.COM

The Island DefJam Music Group
A Universal Music Company



www.americanradiohistory.com

CHR/RHYTHMIC TOP 50

LAST THIS Marc" 1 1, 2005 TOTAL 4] TOTAL WEEKS ON  TOTAL STATIONS/ Foﬁwmnm
W WK ARTIST TITLE LABEL(S) T A womke G ok M h " l A B A M1
1 0 50 CENT Candy Shop (Shady/Aftermath/interscope) 6636 +449 820701 8 80/0
2 2 GAME /50 CENT How We Do (Aftermath/G-Unit/Interscope) 4984 347 630245 17 74)0 Mo ST A D D ED'
3 3 LIL’ JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends (7V7] 4536 502 536138 15 38/0
4 4 50 CENT Disco inferno (G-Unit/Shady/Afrermath/interscope) 4512 495 500513 13 78)0 | ARTSTTIME Leals AbDS
6 € FRANKIE J. BABY BASH Obsession (No Es Amor) (Columbial 4503  +394 416818 8  64)2 gm:f"’;:g:ﬂ':ﬁ:ﬁf "sz:’t”';’ﬂ‘;‘;’ z/’%ﬂ — ::
§ 6  MARIO Let Me Love You L/AMG) 4237 615 537146 18 820 | ;.wONfPETEYPABLO & EBONY EYEZ Get KX
8 o EMINEM Mockingbird (Shady/Aftermath/interscopel 3422 +19 327782 14 6012 {Jive/Zomba Label Group) 14
7 8  CIARAfIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 3360 292 378879 21 80j0 MASHONDA Back Of The Club (/AME/ 9
8 € MARIAH CAREY It's Like That (siand/IDJMG/ 3324 476 342083 8 7700 5::’;;‘;:’;"%: vs‘:ﬁa%" MaE) :
10 10 USHER Caught Up fLaFace/Zomba Label Group) 3130 35 347296 10 78/0 T1. You Oon't Know Me (Grand Hustle/Athntic) 7
12 Q NATALIE Goin’ Crazy /L ativm/Universal) 2929 +186 242003 13 5501 JENNIFER LOPEZ fIFAT JOE Hold You Oown (Epic/ 7
16 @ BABYBASH Baby I'm Back (Universal 2763  +412 278728 8 633 FAITH EVANS Again (Capitol} 6
20 @ GAME f/50 CENT Hate It Or Love It (Aftermath/G-Unit/interscope) 2730 +744 433258 5 67115
13 @ TRICK DADDY Sugar (Gimme Some) (Sljp-N-Shide/Atiantic) 2729 +66 196975 1 70/0
17 g TRILLVILLE Seme Cut (BME/Warner Bros.) 2697 +511 301832 12 6714 Ma s‘r
il AKON Lonely (SRC/Universal) 2637 +810 234933 5 66/2
1 17 DESTINY'S CHILD Soldier (Columbia) 2629 486 228778 15 7200 INCREASED PLAYS -
19 YING YANG TWINS Wait 7¥7/ 2532  +553 245238 5 748 ARTIST TITLE LABELS) L
15 19 SNOOP DOGG f/PHARRELL Drop It Like It's Hot (Daggystyle/Geffen) 2386 238 288796 25 THOD | AKON Lonely /SR Universa) +810
18 @ OMARION 0 (Epic/ 2384 +229 244033 9 6211 GAME /50 CENT Hate It Or Love It /Aiftemstleli-aliarerscspal  +744
14 21 T Bring 'Em Out (Grand Hustle/Atlantic) 2306 303 290314 15 730 | YWNGYANGTWINS Wait (7777 +553
22 @ BOBBY VALENTINO Slow Down (07P/0ef Jam/I0.JMG) 2012 +192 199402 6 631 ;:'é:""'#c‘ms:;“;hi‘: /’;’m‘;’gﬂ "% i ::’l;
23 @  MIVEAfILIL JON & YOUNGBLOODZ Okay five/Zomba Label Group) 1833 +271 178381 13 634 | BABY BASH Baby Im Back (Universal w412
25 @ SNOOP DOGG f/JUSTIN TIMBERLAKE Signs (Doggystyle/Geffen) 1586 +116 113182 4 48/0 FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia) +3%4
24 €@ PITBULLILIL JON Toma (TVT) 1576 +67 132882 6 551 | NIVEAFILIL'JON &YOUNGBLOODZ Okay
32 €@  LUDACRIS Number One Spot (Def.Jam South/I0IMG) 185  +208 153830 3 73 | VvelZombs LabelGro) 20
LUDACRIS Number One Spot (Def Jam South//DJMG) +248
3 @ T.1. You Don’t Know Me (Grand Hustle/Atlantic) 1456 +197 158813 4 6217 NB RIDAZ fIANGELINA Notice Me (Upstairs/ +240
30 @ FANTASIA Truthls (L/RMG) 1395 +133 150284 7 5710
33 @ BROOKE VALENTINE f/BIG BOI & LiL’ JON Girlfight (Virgin/ 1346 +168 86377 - 5 6113
26 30  TORIALAMAZE Don’t Cha (Universal) 1301 -198 106774 13 3610
29 31 LLOYDBANKS Karma {lnterscope) 1210 -166 154888 18 49/0 NEW & ACTIVE
21 32 DADDY YANKEE Gasolina ¥/ Music/ 1163 261 170582 15 2011 | \aSHONDA Back Of The Club LJRMS)
28 33 LUDACRIS Get Back (Def Jam South/IDJMG) 1090 312 9N 18 67/0 Total Plays: 412, Total Stations: 37, Adds: 9
M €@  MARIO How Could You (/AMG/ 921 +148 70842 2 B35 JA RULE fLLOYD Caught Up (Marder Inc./IDJME)
38 €  GWEN STEFANIfIEVE Rich Girl fnterscope) 890 468 161709 11 231 [ TotalPays: 310, Total Stations: 30, Adds:2
3 €  JOHNLEGEND Ordinary People (Calumbia/ 872 480 101140 5 370 mjﬁ’s‘zz’gga{:;: Detant) 2 At 0
35 37 LIL'JON & THEEASTSIDE BOYZ fiLIL SCRAPPY WhatUGon' Do 7¥77 863 -142 113347 20 SAI0 | gy pongy s Nuthi' (/AMS)
k2] 38  ASHANTI Only U (Murder inc/IDJMG) 844 -230 91509 18 6110 Total Plays: 291, Total Stations: 11, Adds: 2
37 39  NELLY N Dey Say (Derrty/Fo’ ReellUniversal) 764 72 54520 7 35/0 LIL" DN f\CE CUBE Roll Call 7V77
40 40 ALICIAKEYS Kama (LJ/RMG) 763 33 75201 15 3gjp | Toto Plavs: 278, Total Statons: 5, Adds:
a4 @  AMERIE One Thing (Columbis) 754 4156 140430 3 305 ‘T'gfa?,,:‘:;:‘“ga"'{‘:f fé’:am’;’;‘;‘jﬂam’
43 @ JENNIFER LOPEZ fIFAT JOE Hold You Down (Epic/ 745 +130 84317 3 347 WILL SMITH Switch faterscape)
48 @ K YOUNG Happy Together (Treacherous) 563 +54 42988 2 30/5 Total Plays: 229, Total Stations: 14, Adds: 0
45 44 112 U Already Know (Def Soull0IMG) 560 -16 68219 3 374 PRETTY RICKY Grind With Me (Adlantic/
42 45  JENNIFERLOPEZ GetRight (Epic/ 54 193 @662 9 470 | Total Plays: 218, Total Stations: §, Adds: 4
@  M.JONES 5. THUG & P. WAL St SwishaHouse/dsybmWarer Bros) 520 +120 50203 1 2755 | MARCUES CUSTON Al Becase f Yo FELLG)
‘otal Plays: 162, Total Stations: 14, Adds: 2
@ NB RIDAZ fIANGELINA Notice Me (Upstairs/ 501 +240 N 1 26/2 JSACKHO fIJAZZE PHA Break You Off /TVT)
46 48 BABY Shyne On (Cash Money/Universal) 497 .70 23137 5 41/0 Total Plays: 141, Total Stations: 14, Adds: 4
50 @ FANTASIA Baby Mama (/RMG) 487 +49 85132 2 83
@)  CIARA fILUDACRIS Oh (aFace/Zomba Label Group) 430  +136 46381 1 498 Songs ranked by total plays
84 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks. Songs ranked by total plays for the airplay Station playlists for all R&R reporters
week of 2/27-3/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays A
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are availahle on the web at
_reponing station. Songs unrepor{ed as adds do not count toward overall total §tations playinga song..Mosl Increased Plays lists the songs_wilp the greatest week-to-week WWW.ra u mﬂﬁ u recor u 5.com.
increases intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. o
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).® 2005 Radio & Records.
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4 =
ﬁﬂm”'gmllsm com America’s Best Testing CHR/Rhythmic Songs 12 + I
al For The Week Ending 3/11/05
o . Persons Persons Persons

Attist Title (Labe/) ™ LW Familiarity Burn  12-17 18-24 25-34 ARTIST: Tweet
FRANKIE .. lBABY BASH Dbsession {No Es Amor) (Columbia) 419 403 8% 6% 447 415 397 | LasEL: Atlantic
50 CENT Candy Shop (Shady/Aftermath/interscape) 417 413 97% 19% 438 407 409 | B ME TR etk
50 CENT Disco Inferno (6-Unnit Shndei fevmatiinterseope) 413 409 9%  76% 430 399 406 | e oo il

! ; 'weet has been doing her thing since

CIARA fIMISSY ELLIQTT 1, 2 Step (LaFace/Zomba Label Group) 412 413 99% 8% 412 405 419 Tth mid-90s. but t.g m g il
MARIO Let Me Love You L/RMG! 412 402 99% % 415 394 4.32 ¢ h.l . s u. - Ime\s..\f{eten a i
LIL' JON & THE EASTSIDE BOYZ HUSHER & LUDACRIS Lovers & Fiends 7V7) 408 396 98% 3% 423 405 3gy | \“aysthisbriot D'sa°p°"'f‘9-°"\‘-;s_'"
EMINEM Mockingsid (Shady/Aftermath/iterscope) 404 3%  o% 2% a3 3y 3sg | Doth the bizand hefpersanalyife
NATALIE Goin' Crazy (Latium/Universal 404 392 8% 10% 437 3g7 a9 | tempted Tweettoend itaBut rigftiwhen she was contemplat-
GAME Hale It Or Luve It (A frommatts Llnitterseane! P L g % 475 398 391 ing suicide, longtime friend and guardian angel of sorts Missy
GAME £/50 CENT How We Do (Aftermath/G-Unit/interscaps) 400 397 7% 30% 408 389 409 | Eliottcalledtoask Tweettosing background vocals on MisS ..
MARIAH CAREY It's Like That fisland//0JMG/ 193 387 83% 5% 412 382 413 S0 Addictive. The project opened doors that led to Tweel’s break-
USHER Caught Up (LaFace/Zomba Label Group) 396 398 98% 30% 396 4.02 3.93 through 2002 uber-hit, “Oops (Oh My).” S
LLOYD BANKS Karma (/nterscope) 393 372 85% 21% 408 380 376 On the eve of the release of her sophomore effort, things are
NIVEA fiLiL’ JON & YOUNGBLOODZ Dkay (Jive/Zombea Label Group) 393 400 56% 8% 4.22 4.?4 3.61 looking great for Tweet — she's even landed the theme song for
::::Q"JAE:::‘;”"”’”;’ Ine.IDIME) 15 _ 388 389 %% 28% 398 381 3M the upcoming TV series Kojak, starring Ving Rhames. “Turn da
TRILLVILLE o “!::" ‘(;;;;""‘e);‘g””'l""s”dd""’””" :'z: ::2 %% 4% 388 387 387 Lights Off," written by Elliott and produced by Kwame, is the lead

| omo Lt (BEE Wavmer Soon s 5 &SGR S T 0055 00 cut off Tweet's March 22 sophomore set, /t's Me Again. Says
DESTINY'S CHILD Soldier (Columbia) 380 378 100% 47% 387 3.73 3.78 e G s
e — 376 384 865, w14 S8 T Tweet about the old-school vibe, “It's a song about when you're
OMARION D (£3ic e 376 379 1% % 390 167 377 with someone, just turn. the Ilgh.ts off an.d enjoy each other.
.1, Bring 'Em Out (Grand Hustle/Atint 378 393 8% 30% 376 471 383 Tweet says her goal is to “bring music back to when we had
AKON Lonely (SAC/Universal 367 - E3% 13% 388 375 342 vinyl” with /t's Me Again. While she takes us back in time, she
BABY BASH Baby I'm Back (Universal) 364 v % ™ 187 367 388 also evolves as a songwriter. “The first album was a reflection of
PITBULL f{LIL’ JON Toma (TV7) 1.62 —  M% 10% 384 362 385 my life then — dark,” she says. “But this album is the next level.
JENNIFER LOPEZ Get Right /i) 353 351 O4% 30% 368 345 166 You can tell in the lyrics and in my voice. It's just a happier Tweet.”
YING YANG TWINS Wait 7V7/ 351 - 4% 10% 348 366 3.67 One highlight is Tweet's duet with her 15-year-old daughter,
SNOOP DOGG f/PHARRELL Drop It Like It's Hot (Daggystyle/Getfen) 347 359 89¥%  G61% 348 331 381 Tashawna, on the track “The Two of Us.” But don't look for
TORI ALAMAZE Don't Cha Universall 341 346 54% 17% 348 345 345 Tashawna to faunch a music career in the near future. “She wants

Total sample size is 370 respondents. Tolal average favorablilty estimates are based on a scale of 1-5. (1=diskike very much, 5 = like very much). Total famiil: . » “| thi ’

D p ge of dents who ized the song. Total burn represents the number of respondents who said Iheyar:e ﬂmdrgllfrr'eaﬂ;g the song. S:nrgg o, but | don’t want her to.” confesses Tweet. “) think she's too
must have 40% familiarity to appear on survey. Sample ition is based on persons 12+. Persons are screened via the Interet. Once passed, they can take the music young. Once she gets old enough to make her own decisions
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opini # partici ..
on the the Internet only. Rate ic is a registered tradt of Rate ic.com. The RTM syslem, Is available for local radlo stations by calling 818-377-5300. and know for sure this is what she wants to do, then she can —

@ummsic. com dala Is provided by Mediabase Research, a division of Premiere Radlo Networks. J , n
I'li back her 100%.
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The One Love Cruise

‘Radio One takes gospel to the high seas

adio One recently held its first-ever One Love Gospel

Cruise, taking gospel fans, artists and programmers on a
four-day cruise to the Bahamas, culminating in a superstar-stud-
ded concert in Nassau. While it's not the first cruise of its kind
(syndicated morning man Tom Joyner has run a similar, very suc-
cessful cruise for the past five years), it is the first that I know
of that focuses on the gospel music consumer.

Gospel music and the radio stations that
play it are growing in stature, reach and im-
pact. Radio One is one of the broadcast com-
panies leading the way in developing the
Gospel format by launching FM stations in
major markets around the country and sup-
porting long-standing heritage AM Gospel
outlets.

The One Love cruise is just one example of
Radio One’s commit-
ment to the format.
It's also a perfect ex-
| ample of how the per-
cepticn of the gospel
music listener is
changing. Lastly, it’s
an event any format
could adapt and
make its own with in-
credible success.

Radio One VP/
Marketing Marsha Meadows says, “The
cruise drew over 8() participants, while the
concert on the island of Nassau drew over
3,000. This being our first cruise, we chose not
to charter the entire ship, as Tom joyner does,
but we expect to grow the event enough to be
able to fill an entire cruise ship with gospel lis-
teners within a few years. We promoted the
cruise in all 11 markets where we have Gos-
pel outlets or gospel shows on Urban outlets,
as well as in a gospel consumer publication.”

The event featured a number of gospel art-
ists, including BeBe Winans, Jeff Majors, Mary
Mary, JMoss, Byron Cage, Deitrick Haddon,

T——

|
A
i

Marsha Meadows

SUPER FRIENOS ON A SUPER CRUISE superadio
President Gary Bernstein is seen here with Radio One 000 Mary
Catherine Sneed on the One Love Gospel Crulse.

Anointed, Darius Brooks, Kim Burrell and
Lori Perry. “We had three main sponsors: AIM
Toothpaste, Glory Foods and the AARP,” says
Meadows.

A Unique Experience

In addition to music, the cruise featured
seminars on relationships, guest speakers,
church services and fun events like gospel
karaoke and nightly “Praise Parties.” “We had
all of our Gospel programmers on board,”
says Meadows.

Skip Dillard, OM of Radio One’s Detroit
cluster, which includes Urban WDT], Urban
AC WDMK and Gospel WCHB, says, “This
was a unique experience, in that it altowed
you to interact with your listeners in a very
personal manner. We had breakfast, lunch and
dinner with them.

“The informal nature of the event and the
fun atmosphere allowed people to open up,
feel comfortable and speak freely about the
radiostations they listen to and the music and
artists they love.

“It also showed me how different the Gos-
pel format is, and it dispelled some of the
myths we might believe to be true. For exam-
ple, I spoke with a 29-year-old woman who
loves gospel music and is very active in her
church and faith. She was just one of hundreds
of examples of young listeners.”

Jerry Smith, Radio One Gospel OM and PD
of the company’s WNNL/Raleigh, agrees, say-
ing, “An event like this illustrates how active
the Gospel audience is in participating in
events. The stereotype of
a Gospel listener is that
they are not fun people
who like to party. The op-
posite is actually true.
They just like the party to
be clean fun. But they
dance, they mightdrink a
little, and there were even
afew who hit the casino.”

Creating A Bond

Dillard, who has
worked in the Urban for-
mat for many years, says,
"I was totally impressed
with the attitude and
openness of the gospel
artists, in particular
when they were interact-

THE VERITY CLAN verity Records was on board for the festivities during the One Love cruise.
Seen here are (I-r) Verity artist JMoss, VP/Promotions Jeff Grant and artists Kim Burreli and Paul Align.

MAJOR PROPS Radio One founder and
Chairperson Cathy Hughes enjoyed herself
on the One Love cruise. Seen here are (I-r)
background singer Al Johnson, Hughes and
recording artist and Radio One VP/Gospel
Programming Jeft Majors.

BROTHER-SISTER LOVE performing five on the One Love cruise were Sony Gospel
recording artist Anointed, featuring sister and brother Dedra and Steve Crawford.

ing with listeners. Like the PDs, they were
having one-on-one conversations with listen-
ers at dinner, during events and on the ship
in general. You could walk up to any artist at
any time and start chatting.

“That creates a bond between listener and
artist that we don't see very often in Urban
radio. If you go toa club, most likely the artist
is in some back room with his crew, and you
usually have several security guards between
you and the acts. There’s very little interaction
between artists and listeners.”

Verity Records VP/Gospel Promotion Jeff
Grant was on the cruise and saw the same
kind of interactions. “This type of event is the
perfect vehicle for our artists to actually touch
the fans,” he says. “1 also think the event
helped the gospel music genre. The cruise had

www americanradiohistorvy com

the same kind of status as an event centered
around secular music.

“There was an incredible turnout for the
cruise and for the concert on the island. Even
the people on the ship who weren't there spe-
cifically for the gospel cruise got involved in
the events and had a good time.”

Superadio President Gary Bernstein sup-
ported the event by bringing gospel superstar
BeBe Winans on the cruise. Winans hosts Su-
peradio’s syndicated gospel program The BeBe
Winans Show. Bernstein says the industry
needs more events like this because they help
everyone involved — the stations, the artists
and the sponsors.

“It'sa win-win situation for all,” says Bern-
stein. “For us, it can only help us to enhance
the brand that is The BeBe Winans Show.”
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wsT TS G LG R e S o1 / 10 WEEKS ON TOTAL STATIONSY fro
L 4 TAL K ST
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS MDEKCE  CHART aDoS M E [“ AB ASE
4 0 50 CENT Candy Shop (Shady/Aftermath/interscape) 3473 +457 459270 7 6911 J
2 2 GAMES0 CENT How We Do (Aftermath/G-Unit/interscope) 3373 33 440276 14 60/0 MOSTA DDED’
1 3 UL'JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends (717) 3352 -258 410571 14 9/0 ARTISTTITLE. LABEL(S) 2008
3 @  TRILLVILLE Some Cut (BME/Warner Bros.) 3203 +133 376746 17 65/0 CIARA fILUDACRIS Oh {LaFace/Zomba Label Group) 56
6 @  JOHNLEGENO Ordinary People (Columbia) 3063 +87 335902 12 63i0 m‘z"l': ;';E:: ;g Aﬂ‘“ﬁf 90/;)';’;5:/': fm Money/Universal] ::
- e Boyz oy/Atlantit
7 Q FANTASIA Truthis (/AMG) 302z +66 362498 13 6611 WILL SMITH Switch (interscape) 3
5 7 MARIO Let Me Love You (/AMG/ 2759 -223 3753718 20 690 JKWON 1/PETEY PABLD & EBONY EYEZ Get XXX'd
8 0 T.1. You Don’t Know Me (Grand Hustle/Atiantic) 2642 +233 307283 1" 6710 (ive/Zomba Labed Group) 22
10 € OMARION 0 pic/ 213 4232 249705 12 5Gj0 z:g:g;::‘;lls:g:‘ r:" :r;au‘;eﬂ%w 1u.6/ ;
s ) ac ]
9 (10) NIVEA. ﬂl.'ll JON & YOUNGBLOODZ .Ukay (Jive/Zomba Label Group) 2255 +47 223754 14 611 AMERIE One Thing (Coiumbia 5
n 11 T.1. Bring "Em Out (Grand Hustle/Atlantic) 2094 78 295307 15 680 FAITH EVANS Again (Capito) 5
12 12 DESTINY'S CHILD Soldier (Columbia) 1929 -238 202056 16 6810 BOBBY VALENTINO Stow Down (07P/Def Jam/IDJMG/ §
16 ®  FANTASIA Baby Mama (/MG 1874 +164 178349 6 6712
2% @  YING YANG TWINS Wait (TVT/ 1859 +508 181968 5 6013
13 15 50 CENT Discolnferno (6-Uni/Shady/Aftermath/iterscope) 1787 18 202613 12 2400 MOST
14 16 USHER Caught Up (Laface/Zomba Label Group) 1738 137 161475 8 660 INCREASED PLAYS
20 @ AMERIE One Thing (Columbia) 1638 +105 195624 17 6116 TOTAL
17 18 MARIAH CAREY It's Like That (island/i0JMG) 1611 48 147393 8 6500 | samsr tme wasmy NCRERsE
2% @  M.JONES f/S. THUG & P. WALL Stil... (Swishatouse/Asylum/Warner Bros) 1508 +179 127240 8 643 YING YANG TWINS Wait 717/ +508
2 20  TYRA CountryBoy (Universal) 1501 -3 111984 15 440 ::;:’:;:;ni% S:op IISgradlz/Amwnah f thinterscope) +;21
. ate |t Or Love It /A ftermatleirliniialoripel  +
18 21 SNOOP 00GG ﬂPHARRE.ll Drop It Like It's Hot (Daggystyle/Geffen) 1500 83 194928 23 65/0 LUDACRIS Number One Spot (Def.Jam SauthICUME) w7
19 22 FABOLOUS Baby {Atlantic) 1462 -104 136407 10 5610 BOBBY VALENTINO Slow Down (0TP/Def Jsm//OJMG) +2566
15 23 CIARAfIMISSY ELLIOTT 1, 2 Step (L aFace/Zomba Label Group) 1461 255 154370 18 70/0 T.\. You Don't Know Me (Grand Hustle/Atiantic/ +233
22 24 TWISTASIFAITH EVANS Hope (Atiantic/Capitol) 1394 82 129354 12 4600 gr::lll;':,ﬂfﬁlc e +§:§
augnt Up nc. +
29 @ LUOACRIS Number One Spot /DefJam'Snutll/Iq.M.lG) . 1393 +277 154530 4 6511 BRODKE VALENTINE {BIG BOI & LI’ JON Girlight Vigin/  +188
27 @ BROOKE VALENTINE f/BIG BOI & LIL’ JON Girffight Virgin/ 1390 +188 114235 7 58/2 MIKE JONES fISLIM THUG & PAUL WALL Still Tippin'
26 @ 112 U Already Know (Def SouliDJMG) 1358 +103 155790 5 593 (SwishaHouse/Asylum/Warner Bros.) +179
28 28  TRICK DADDY Sugar {Gimme Some) (Slip-N-Slide/Atlantic) 1169 -29 88932 8 59/0
23 29 SNOOP DOGG Let's Get Blown (Doggystyle/Geffen) 1148 282 134514 10 4710
3 &)  R.KELLY In The Kitchen (five/Zomba Label Group) 1036 +124 137167 6 30 Nk w & ACTI VE
35 @ BOBBY VALENTINO Slow Down (07F/Def Jam/IDJMG] 1004 +256 120169 3 54/5 RAHEEM DEVAUGHN Guess Who Loves YouMore (/ive/Zombia Label Group)
32 €D  FAITHEVANS Again (Capitol 998 +148 103822 4 58/5 Total Plays: 423, Total Stations: 41, Adds: 3
33 @®  LLOYOBANKS Karma finterscope) 852 +5 150057 19 410 JENNIFER LOPEZ HFAT JOE Hold You Down (Epic/
37 @  MARIO How Could You (/AMG/ 815  +167 80064 2 543 | otaPlays: 423, Total Stations: 33, Adds: 1
43 €D  GAMEf/50 CENT Hate It Or Love It (Aftermath/G-Unit/interscope) 805  +284 159212 2 51 CIARA fILUDACRIS Oh (LaFace/Zomha Label Group)
) X Total Plays: 401, Total Stations: 56, Adds: 55
36 €D  TWEETHMISSY ELLIOTT Tum Da Lights Off (Atiantic) 770 +27 74278 6 4612 T T e
on't i
30 37  LUDACRIS Get Back (0ef Jam South//0JMG) 702 2718 62997 16 5910 Total Plays: 330, Total Staions: 9, Adds: 0
45 €  MARQUES HOUSTON Al Because Of You (T.4.6. 671 +178 49339 4 489 YOUNGBLODDZ FYOUNG BUCK Dotz Me So So DefZomta Latei Group)
38 @ URBAN MYSTIC Long Ways (Sabe/ 667 +40 35608 7 34/0 Total Plays: 318, Total Stations: 27, Adds: 0
@ JARULE ﬂlloYD Caught Up WIIII!EI/IIL‘-//DJME/ 608 +217 33249 1 47]4 BEANIE SIGEL Feel It In The Air lﬂac-A'Fella/IﬂJMG/
40 @ UL JON FICE CUBE Roli Cah (TVT) 592 +37 41767 4 A Total Plays: 305, Total Stations: 20, Adds: 0
a“ @  CASSIDY I'm A Hustla (4/AMG) 578 +178 93220 3 a3 DO OR DIE Magic Chick Legion/
46 D LYFEJENNINGS Must Be Nice (Colimbial 569 +87  3a857 3 392 | TotalPlays: 285 Total Stations: 25, Adds: 1
39 44 BABY Shyne On (Cash Money/Universal) 561 -53 27551 9 40/ ‘?uvlzPll" Dlzggq? UT; Boyz Iﬂgg 307/14’/;1"/"-‘/
49 @  N2UfIJERMAINE OUPRI Baby Mama Love (Vigin) 488 +52 22252 2 43 otal Pays: £, Tota ‘;"""‘h ':;’;"M
LIL" MO Yeah Yeah Yeah (Cash Money/Univ
34 46  ALICIAKEYS Karma (J/AMG) 485 -284 51144 15 3710 Total Plays: 193, Total tatons: 25, Adds: 1
@ OESTINY'S CHILO Cater 2 U ({Columbia) 468 +95 51232 1 0/0 5 Ooh That A~ GIAMG)
@ WEBBIE f/BUN B Give Me That fTﬂWASy/IIIII/ 463 +43 45561 1 0'0 Total Plays: 181, Total Stations: 27, Adds: 0
@ NAS Just A Moment (Columbia) 440 +65 22680 1 2910 S S
42 50  ASHANTI Only U (Murder Inc./IDJMG) 436 101 60386 18 52{0 Songs ranked by total plays
70 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Sangs ranked by total plays for the airplay week of R A
2/27-3/5. Bullets appear on songs ga?r!{ing plays or remaining flat from previous week. I two songs are tied in total plays, the song with the larger increase in plays is placed Station p|GV| ists for all R&R reporters
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officlally reported to R&R by each reporting are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the g weex-to-week i -
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AGH number. Average 3 ipandrecords.com.
Quarter Hour Persons used herein with permission from Arbitron Inc. (@ 2005, Arbitron Inc.).© 2005 Radio & Records.
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)
(" RateTheMusiccom

Pers. Pers. Pers.
Artist Title (Label) TW LW Famil. Burn 1217 18-24 25-34
50 CENT Candy Shop (Shedy/dftermatiinterscope) 438 431 §7%  18% 424 433 381
50 CENT Disco Infemo (G-Uni/ShodviAftermath/nterscope) 4.24 434 4% 21% 425 424 429
MARIO Let Me Love You L/ZMG) 417 416 98% 40% 415 420 397
GAME f/50 CENT How We Do /Afismarhi dntfimerscopel 417 428 96%  29% 424 424 424
LIL' JON... fUSHER & LUDACRIS Lovers & Friends 7V7) 414 477 9% 35% 411 418 13
TWISTA fIFAITH EVANS Hope Atiantic/Capitol) 409 397 80% 15% 409 413 397
ALICIA KEYS Karma (J/AMG) 408 407 8% 26% 402 4% 369
LLOYD BANKS Karma finterscope) 403 415 8% 21% 398 412 350
CIARA M. ELLIOTT 1, 2Step lafaceZomb Labef Grog)  4.02 423 99% 45% 401 419 331
USHER Caught Up (LaFace/Zomba Label Group) 401 413 9% 3% 404 417 358
T.L Bring “Em Dut (Grand Husti/Atiantic) 397 400 BB% 22% 402 403 400
T1. You Don't Know Me (Grand Hustle/Atiantic) 395 378 67% 9% 387 390 378
FANTASIA Truth Is (/2M5) 390 377 68% 13% 390 397 352
DESTINY'S CHILD Soldies (Columbia/ 389 396 99% 47% 385 393 353
MARIAH CAREY It's Like That fisand/0MG) 389 397 76% 13% 385 383 396
NIVEA flLIL’ JON... Okay (fveiZomba Label Grou) 387 380 62% 13% 375 380 363
TRILLVILLE Some Cut (BMEMWarner Bras.] 396 388 59% 12% 379 384 364
LUDACRIS Get Back (Def Jam South/IDJMG) 384 406 97% 34% 391 395 379
FABOLOUS Baby Atfantic/ 383 385 65% 12% 381 398 365
TRICK DADDY Sugar (Gimme Some} (SipN-Stide/Atientic) 382 371 72% 14% 388 385 397
OMARION D (Egic/ 376 363 4% 17% 363 382 296
AMERIE One Thing (Columbia) 375 357 46% 9% 394 392 400
S.DOGG HPHARRELL Drop It... DoggystylefGeffed 374 409 99% 68% 380 386 350
BROOKE VALENTINE fBIG BDI & LIL' JON Girfight Vigiy 369 364 50% 8% 361 358 370
SNDOP DOGG Let's Get Blown (Doggystyle/Geffen) 366 367 75% 18% 375 385 3.45
JOHN LEGEND Drdinary People (Columbia/ 352 360 63% 19% 360 366 3.40
M. JONES... Stil Togi (Swishattouse/dsybm/Wamer Bros) 341 - 40% 12% 325 345 3.43
TYRA Country Boy (6684 338 337 56% 16% 329 342 282

Total sampie size is 292 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=tiskike very much, 5 = ke very

much). Total tamiliarity

e of

Y. Tolal

who said they are tired of hearing the song. Songs must have 40% familiarity o appear on survey. Sample composition is based on
persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference.

Rateka.mrasulls_a@nolliamplacemllomrcswm. The results are intended to show opinions of

Internet only.

s a reg
calling 818-377-5300. RaleTheMusic.com dala is

participants on the the

of RateTheMusic.com. The RTM system, is available lor focal radio stations by
provided by Mediabase Research, a division of Premiere Radio Networks.

URBAN

America’s Best Testing Urban Songs 12 +
For The Week Ending 3/11/05

ARTIST: Michael B. Sutton

LABEL: Little Dizzy

CURRENT PROJECT: Hopeless Romantic
IN STORES: Now

CURRENT SINGLE: “Nobody”

TOP SPINS AT: KMEZ/New Orleans; WIMX/
Toledo; WVBE/Roanoke, YA

Lpio STaTs

The couple spent years on Motown
without much success as a duo, but
Michael developed into a writer-producer.
His songs have been recorded by super-
stars such as Michael Jackson, Smokey
Robinson, Isaac Hayes, Cheryl Lynn,

Switch, The Originals, Jermaine Jackson

By DARNELLA DUNHAM/
ASST. EDITOR URBAN/RHYTHMIC

and Thelma Houston.
Influences: Michael's father, Burnett

Sutton, a be-bop trumpet player, was his

Personal stats: He may not be well-

earliest source of inspiration. Today, ro-
mance serves as his primary motivation.

known by the masses, but Michael B. “Great sex stems from passion and the

Sutton is already familiar
to many through his work
as a writer. He was bomn
in Oakland, CA and wrote
his first song at the age of
17, shortly after learning
how toplay the organ. He
moved to Los Angeles to
pursue a career in music,
but his personal life flour-
ished before his profes-
sional life when he met
the woman who would
eventually become his wife. Michael and
Brenda Sutton performed together
around Los Angeles while they built a
family together. After Stevie Wonder
heard them sing, he used his clout at

freedom to explore it,”
Michael says. “You have to
feel good about it. Sexual-
ity isa spiritual adventure.
These songs were born out
of that liberation of expres-
sion.”

The album: Michael B.
Sutton’s debut s definitely
music for grown and sexy
people. Thereare 15 tracks
on Hopeless Roniantic that
will immediately create a
mood of sensuality for the listener. There’s
also a stepper’s groove and a Latin-influ-
enced song, but the most notable track is
Michael’s reunion with now-ex-wife
Brenda for a cover of Donny Hathaway

Vs

/ Motown to get them signed as artists. and Roberta Flack’s “Where Is the Love.”
WEUP Huntevitle, AL* KIPRAIBIe Rock, AR* WDAMyrie Basch, SC ‘WOIOURochester. NY* KM Shrivapert, LA® \
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Stations and their adds listed alphabetically by markef i FURSERIPRI SO | L e . P
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WWPR/New York, NY* WRTP/Tamps. FL*
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POAMD: Chris Witioms APD: Nadioe Sasles. PD: Fios *Jomama" Shopard
7 BOBBY VALENTING [ Siris Hot JamaBateme MO: Sioven Roblessa
5 LUMO 8 MAKE JONES YSLM THUG S PALLWALL | 0at Groaime LYFE JENNINGS
2 ERCORE FAMEASIA PO ooy by CQURAVLIOACRIS
fos O: Yonwess Onullen. SOCENT
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CARAUGACRIS 1 DARAMUDACRIS AN ks w2AGlioen. T WLLSWITH N2U SERMANE DUPRH i 11 MARGUES HOUSTON
§ O T Toos MARQUES HOUSTON 18 TY 1 CARATLUDAGRSS
WEEMah, BA° “ SWTH PO WOeridion, 45 18 CZARNOK o
Sﬂ.‘.".‘. Gt ﬁ UANA SKY D Scat Swphens WA.I‘:,-IMG 18 NORE mﬁm.n{
N 080N R ENTINO 14 5 TR KR RECL B KELY | gfliar el ©0BEY VALENTINO oM Coomal ey ™ 0 Matoo! Mena
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WEXARogusts, GA* : " - & R 23 WOACRS
|4 n P Dok . 7 MANNE FRESH UTATEEZE b HOWON YPETEY BONY
S puaTaoms U g i WIFE e 11 BOTZNDAMOD M baca: e 3 WALL ST e TRRRTEY A s oz
13 i i A 08 OM. | MASHONDA AL . 2 BOYZINDAMO0D Y VAANNIE FRESH VIATEEZE
— W POMO. 48 enkmrs MANNIE FRESH VINTEEZE T E o coNY EYEZ oy g
hittimgrs e +KWON UPETEY PABLO & EBONY EYEZ NI KBLAOmahs, ME* WEALSavansah. GA MO
MO: Wl u WILL SMITH iR “mm PO: Sam Neisos ;umnmm:s
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cheson A Laks Catetes, LA Semmens 2 WA SPETEY SRR, EBONY EVEZ
MANMIE FRESH UTATEEZE r 2 MANME FRESH VITEEZE
WLLSuIT Ol b ';f"“,, =0 | B P T 1 GARATLUDAGRSS Note: For complete
WEAGSalimere, MO A ot AR ? RS BORIIN0A KO0 WOSTavansab, GA adds, see R&R
PO Vicer S NG FRESH VTATEEZE WUSUPhiladelphia. PA* iyl i i
O Reke Howse . WY Mihaokan, W PO:Thes e Music Tracking.
4 BROOKE VALENTINE UG BOI & LIL'JOK WAL Chirtes. LA PO: Doc Love APDMD: Karbo Prwnti 12 TS,
1 CARAAUDACRS OM: Akoey Barte MO: Bally Coloman 31 GAME VSO CENT § CAMROER 16,
PO sk 1 VPETEY PABLO & EBONY EVEZ
WEKBoton foogs, LA " [t s X
nﬂuﬂ:.rn- £ YING YANG Tvis CIARAS oy o o D s FDW'EH.HJ
25 BOVZIND) 7 WA MASHONDA 18 CARAULUDACRIS 5 MASHONDA
RN 1 HOWONWETEY a0 s sBonvevez | 5 MBI M[.‘["AB in
VAL SKTH Y 0N 2 NN FETEY ABLD L £50WY EYEZ i A
o s S P B | e
AR pdran 08 ] H o3y LTy 101
' GARAVLUDACRIS AN FRESH UTATEEZE fiih « HARO -~ Total Reporters
?wmwmm o 1 W’W o paina R ———
CUBNRLIAK 1A0YA OWPD: ey ionday g A Qe 2 m“'ﬁ"f:}:‘“ 70 Total Monitored
R——— [t NoAdds Vi S e —
T T W/ APDMD: M Strent & T 31 Total Indicator
T iy L il P | idewes | MTomidens
1 S " potuicss it 1588 S aineasn o | oid ot Report, Playlit
M EEH VT FRESH YTAVEEZE 3 pvz Ao, [P——— _HCADA ST P 11 & EBONY EYEZ Frozen (2):
LERRUCTCY FAL EBONY EYEZ SHOMIPETEY RBLO L EBONY EYEZ Bllagit PO/MO: Rogyie Saker e WESE/Tupelo, MS
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WK Wk ARTST TILE LABEL(S) S
1 @ FANTASIA Truthls L/RMG) 1544
6 €  JOHNLEGEND Ordinary People (Columbia/ 1190
3 3 JILL SCOTT Whatever (Hidden Beach/Epic/ "N
2 4 LALAHHATHAWAY Forever, For Always, For Love (GRP/VMG) 1151
5 5 MARIO Let Me Love You L/RMG/ 1023
4 6  ANITA BAKER How Does it Feel (Biue Note/Virgin 1014
7 o BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal) 999
8 € KEMICan't Stop Loving You (Motown/Universall 978
10 @ LUTHER VANDROSS Think About You LI/RMG) 763
9 10 ALICIA KEYS fTONY, TONI, TONE & JERMAINE PAUL Diary L/AMG) 746
11 @  GERALD LEVERT So What (i You Got A Baby) (Atiantic) 721
12 12 PRINCE Call My Name (Calumbia) 584
14 13 BRIAN MCKNIGHT What We Do Here (Motawn/Universal 566
13 14 JOSSSTONE Spoiled (S-Curve/Virgin/ 522
16 15  GERALD LEVERT One Milion Times /Atlantic) 443
18 @ TINATURNER Open Arms (Capital a40
20 @) FAITHEVANS Again Capitall 407
19 (D EARTH,WIND & FIRE fIRAPHAEL SAADIQ Show Me The Way (Sanctuary/SRG) 354
22 @ RAHSAANPATTERSON Forever Yours Artistry Music) 294
23 @ LEDISIfIBONEY JAMES My Sensitivity (Gets In The Way) (GRP/VMG) 284
21 21 ALICIAKEYS Karma (/RMG) 274
25 @D  MINT CONDITION i'm Ready fimage/ 235
27 @  ALGREEN Perfect To Me (Bie Note/Virgin) 228
24 24 ANGIE STONE fANTHONY HAMILTON Stay For Awhile (/RMG) 216
29 @  FANTASIA Baby Mama (I/RMG) 192
26 26 KENNY G.f/EARTH, WIND & FIRE The Way You Move (Anista/AMG) 186
28 @ SAMSON Atmosphere (Five Eight's) 172
@  KOOL & THE GANG f/BLACKSTREET No Show ‘05 (Sanctuary/SRG) 167
@  RUBEN STUDDARD fIMARY MARY Ain't No Need To Worry L/BMG) 154
- 30  BOYZ Il MEN You Make Me Feel Brand New (MSM/Koch/ 135

1=
PLAYS

+1
+174

50
3

+32
+61
+31
-58
+61
43
-37
-82
17
+35
+101
+3
+19
+21
-28
+19
+33
5
+40
19
+15
+30
+12
4

AlDENce
o)
207808
143491
120257
115724
138796
108676
97736
110270
113467
102507
77903
79433
54719
61600
28343
40515
33615
30566
17840
2331
35671
17322
7342
14001
22799
8981
1824
9467
8628
7685

WEEKS ON TOTAL STATIONS/
CHART ADDS

13 510
9 43
17 4900
25 450
" 141
21 4810
" 4812
8 540
66 440
38 380
6 470
LY 3n
3% 410
23 a1p
19 450
7 3m
4 a7
17 18j0
5 281
12
14 2100
2 N
3 2612
14 1710
2 10
7 230
3 152
1 15/0
1 13811
14 150

56 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 2/27-3/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall totat stations playing asong. Most Increased Plays lists the songs with the greatest week-to-week

POWERED[:T]
MOSTA DDEQ’
ARTIST TITLE LABEL(S} ADDS
FAITHEVANS Again (Capitol) 7
JOHN LEGEND Ordinary People (Columbia) 3
BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal] 2
AL GREEN Perfect To Me (Blue Note/Virgin) 2
LEDISI f/BONEY JAMES My Sensitivity (Gets In The Way} (GRFVMG) 2
TEMMORA fHOWARD HEWETT There's No Me /L£6/ 2
SAMSON Atmosphere fFive Eight's/ 2
o MOST
INCREASED PLAYS
AT
ARTIST TITLE LABEL(S) INCREASE
JOHN LEGEND Qrdinary People (Columiva/ +174
FAITH EVANS Again (Capitol] +101
MISSY ELLIOTT Work It {Gokd Mind/Elektra/EEG/Atlantic) +80
NIVEA fiLIL' JON... Okay {/ive/Zomba Label Group) +78
KEM | Can't Stop Loving You (Motown/Universal] +61
GERALD LEVERT So What {If You Got A Baby) /Atlantic/ +61
NEW & ACTIVE

TROY JOHNSON It's You (Sought After Entertainment)
Total Plays: 118, Total Stations: 15, Adds: 1

MICHAEL B. SUTTON Nabady (Littke Dizzy)

Total Plays: 95, Total Stations: 10, Adds: 0

TEMMORA f[HOWARD HEWETT There's No Me /L£6/
Total Plays: 62, Total Stations: 16, Adds: 2

ISRAEL AND NEW BREEO Friend Of Gad fintagrity Gospel)
Total Plays: 59, Total Stations: 9, Adds: 1

Songs ranked by total plays

Station playlists for all R&R reporters
are available on the web at

increases intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQGH number. www.radipandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).® 2005 Radio & Records.
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Going for Adds

At Urban AC

CARLTON BLOUNT

The New Single

(11 H b b
My Wife
Follow up to the smash hit

“Acting Like You're Free”

from the album,
(From) A Man's Point of View

Promo copies, call Jesus Garber: 32345691504 - Track dates, call Maurice B. Dixon: 212-315-1000
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March 11, 2005

THIS TOTAL +/= TOTAL WEEKS ON TOTAL STATIONS/ o
W Wi ARTIST TIE LABEL(S) PLAYS RAS  abghce cHAT ADOS M OSTAD EED
1 €  SMOKIE NORFUL | Understand (EM! Gospel 995 +32 39684 17 3310 | anmst e wses ADDS
3 @  DONNIE MCCLURKIN ) Call You Faithful (Verity) N +30 345588 16 310 | MIAMS MASS CHOIR Glry, Glry (noependent) 5
2 3 JMOSS WeMust Praise (Gospo Centric) 807 85 28676 27 2810 gf‘\"g:;:mﬁ::‘i':ﬁfez Th'"%s /”K‘;ﬂ'/’m’ :
4 4 DEITRICK HADDON God Is Gaod (Verity) 618 58 25126 29 2310 J;';‘Es Funn:us Y:u sﬂ:m;’”(”w ;"; ;‘m ol )
5 @  BISHOP TD JAKES {/MICAH STAMPLEY Take My Life @exterity/EMi Gospe) 602 +36 27569 22 2511 | oAMON LITTLE Do Right (Work Wide Gaspel 2
[ e DONALD LAWRENCE Heated (Verity) 558 +11 19731 24 1911 | SHEKINAH GLORY MINISTRY Yes Kingdom Entertainment) 2
9 €  LASHUN PACE For My Good (£M/ Gospel 514 +53 16602 8 2000 | MISSISSIPPI MASS CHOIR I'm Not Tired Yet Maiaco/ 2
7 ©  TED & SHER! Celebrate (Word/CurbyWarner Bros.) 508 +10 18621 13 226 | BEYOND MEASURE Nothing ls Impossible (Remnant) 2
8 € BENITAWASHINGTON Thank You fLight/ 492 +8 18172 16 1710
10 10 GMWAMASS CHOIR Only A Test (Gospo Centric/ a 25 18657 19 19/0 MOST
14 @  ISRAEL AND NEW BREED Friend Of God fiategnty Gospel 09  +13  11s66 7 180 INCREASED PLAYS
12 @  BISHOP MICHAEL V. KELSEY... Run And Tell That (Samari Sound) 406 0 11648 22 1901 o
" 13 NEW BIRTH TOTAL PRAISE CHOIR Suddenly (EM/ Gospe) 388 35 19403 32 160 [ aRnst nne weseus _ INCREASE
20 D  JAMES FORTUNE You Survived (World Wide Gospel 387 +61 15971 5 2312 ;ﬁ'm:::g"’:;"": :If'“/";' /ng’dxe Gospel +:;
K" p X od Bloc 0spo Centri +
13 15 KIERRA “KIKI" SHEARD You Don't Know (EM/ Gospel) 386 19 19902 32 190 | | ASHUN PAGE For My Good (M el i
17 D  DENETRIA CHAMP Go On Through It D) 373 +14 17497 15 16| \GRIPERRY | Found It InYou Palance] 51
16 () BEBEWINANS Safe From Ham /Still Waters/TMG 373 +13 13288 6 2011 | MISSISSIPPI MASS CHOIR I'm Not Tired Yet Malaco/ +50
15 18 TIMBOWMAN My Praise (Liguid §) 356 A5 16071 12 17/0 | BISHOP TO JAKES... Take My Life (Dexterity/eMl Gospel) ~ +36
19 @  FORTITUDE He's Alight Word/CurtyWarner Bros.) 348 +17 14921 16 1410 | WILLIAMS BROTHERS Good ToMe Blackberry) +36
20 @  LORIPERRY | Found It In You (Palance/ M2 451 15381 N 141 | SHEKINAH GLORY MINISTRY Yes Kingdom Entertainment)  +35
18 21 RUBEN STUDDARD ! Need An Angel L/AMG a2 s e 9 g | SMOKENCRFUL | Undertand EM Gospe) +32
eed An Angel (/MG d ANOERSON SANCTUARY CHOIR Lord | Thank You (Malaco)  +32
22 @D  STEPHEN HURD Lead Me To The Rock fiategrity Gospel 293 +4 12943 9 1400
2 23 MEN OF STANDARD Just Like You Muscle Shoals Sound Gospel 293 20 1225 17 130 NEW & ACTIVE
25 @  DONALD LAWRENCE fIHEZEKIAH WALKER You Covered Me Veriy/ om +21 6733 4 N0 | st MASS CHOI Bory,Ghrydidgens
26 € R ALLEN GROUP{IK. FRANKLIN Something About The Name Jesus (Tyscot/Taseis) 268 +21 9067 5 1310 | Total Pays: 192, Total Stations: 14, Adds: 5
23 26 DAMON LITTLE Do Right (World Wide Gospel 254 7 13323 6 14j2 | BISHOP PAUL S. MORTON... A Mighty Good Friend (TehilahLight/
28 @  JOEPACE We've Come To Praise Him (integrity Gospel) 253 +16 12093 20 12/0 | Total Plays: 187, Total Stations: 11, Adds: 1~
27 @ TWINKIECLARK He Lifted Me (Verity) 209 410 1610 9 120 ‘T’;:l"::v‘s':‘g?::f;" ) satTesets
30 @  JONATHAN BUTLER Don't You Worry (Maranathal) 23 +22 1312 110 | ANTHONY EVANS Even More /40
29 30  KURT CARR Let God Arise (Gospo Centric/lnterscope) 210 24 4718 5 110 | Total Plays: 149, Total Stations: 8, Adds: 0
ANDINTED Gonna Lift Your Name (Somy Urban/Columbia)
34 Gospel reporters. Songs ranked by total plays tprthe airplay week of Sunday 2/27 - Saturday 3/5. Total Plays: 147, Total Stations: 8, Adds: 1
© 2005 Radio & Records S Songs ranked by total plays -
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Personal Music Test

Better recruitment than hotel ballroom AMTs
Small one-on-one groups

Random start of song hooks

0-100 sliding Positive & Burn scales

= ] %

|

= — | | smmm mmmumEm The Music Testing Specialists
U |

www.ComQuestMusicTesting.com
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LON HELTON

thelton@radioandrecords.com

CRS-36 Is A Wrap

Continued from Page 1

registrants. We've captured much of the week for you in the pictures to follow, in addition to the up-
to-the-minute coverage found in R&R Country Daily and in the March 7 R&R Country Hotfax.

Perhaps the biggest message of the week came during the panel “The Largest Study of Count-y
P1s Ever.” Of more than 11,000 respondents, 84% said they are listening to Country radio more this
year than last, and 60% strongly agreed that today’s Country music is better than it was a year ago.
Edison Research’s Larry Rosin said of the study’s findings, “It is incumbent on the industry as a
whole to capitalize an this excitement.” Amen.

Alittle housekeeping before we get to the pics: Dates for next year’s CRS-37 are Feb. 15-17, once
again at the Nashville Convention Center. The event is moved up two weeks to accommodate SEC
basketball tourneys, with the Country D] Hall of Fame dinner set for Tuesday, Feb. 14. This year’s
regional event affiliated with the ACM awards in Las Vegas in May has been canceled.

HIGHEST HONOR the annual Country DJ Hall of Fame dinner opened the CRS on Tuesday night. Career
Achievement honoree Dodly Parton compared Country radio to a lover, saying, “You were great to me, bought
me a lot of nice things, then you dumped my ass for younger women." The crowd, filled with radio execs,
howiled with laughter. KFKF/Kansas City’s Dale Carter hosted, with Martina McBride and Catherine Britt
performing in tribute to Parton. Seen here are (standing, I-r) DJ Hall inductee Dan Hollander, Carter, inductee
Bob Mitchell, the CRB’s R.J. Curtis, inductee Johnny “K” Koval, McBride, Parton, Britt, inductee Lonnie Bell,
inductee Coyote Calhoun, President’s Award honoree Larry Daniels, Sherry Sanders (widow of Radio Hall
inductee Mack Sanders) and (seated, I-r) the CRB’s Ed Salamon and Charlie Monk. Also inducted into the
Radio Hall was the late Bill Ward.

KEY GRIP Toby Keith was the seminar’s keynote
speaker at Thursday’s opening session, moderated
by R&R’s Lon Heiton. In addition to receiving a
plague commemorating 25 million in career sales,
Keith revealed his disdain for the Grammys and
CMA Awards and announced that his May 17 ACM
Awards performance will be beamed live, via
satellite, from Iraq. Seen here are {I-r) Helton, Keith
and CRB President R.J. Curtis.

FAMILY TRADITION Several showcases were
hosted by UMG/Nashville feading up to the CRS,
with new duo Hanna-McEuen, Hot Apple Pie,
Sugarland and Trisha Yearwood performing.
Pictured following one of the events are (I-r) Jamie
Hanna, MCA'S Royce Risser and Jonathan McEuen.
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| BE '
CRUSHED wiew this year at the CRS was a Wednesday luncheon, and CurbyAsylum signed on as sponsor
for the inaugural event. LeAnn Rimes and the all-female band Cowboy Crush performed. Seen here are (I-r) CRB
President B.J. Curtis; Cowboy Crush’s Darla Rae Perlczzi, Renae Truex, Debbie Jotmson and Tranna Barnes;
Rimes; Cowboy Crush’s Becky Priest; CRB Exec. Director £d Salamon; and Curb/Asyium VP kab Dalton.

SINGING SOPRAROS unirec Sations Radio Networks sponsored Wednesaay 2igh’s Music City Jam,
a tull-blown MuzikMafia snow led by Big & Rich. Other performers included Gretcher Wilson, James Otto,
Jon Nicholson, Dean Hafl and Cowbay Troy in his solo debut. Seen here are (back row, I-r} USRN personali-
ties Lorianne Crook and Charlie Chase, Big Kenny, Cowhay Troy, the CRB's Ed Salamen and R.J. Curtis,
USRN’s John Fabian and (second row, I-r) Andy Denemark, Wilson, John Rich and (frent row, I-r) Little &
Poor, a.k.a. Toby-Wan Kenobi and Tvio-Foot Fred.

-

COMMUNITY BEACONS The CRB presented Humanitarian Awards to radio staions whase service in
their commurities was exemplary. This year's honorees iocluded: Small Market: KDXY/Jonesboro, AR;
Medium Market: KXKC/Lafayette, LA, and Large Market: WQYK/Tampa. Seen here-are (I-r) WQYK's Mike
Culotta, KDXY's Christie Matthews, the CRB's R.J. Curtis, Radio Ink’s Lois Chooljian and KXKC’s Renee Revett
and Sean Riley.
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ALL JACKED UP Atter a Wednesday performance with the MuzikMafia at the Music City Jam-sanctioned
CRS event, Gretchen Wilson came back Thursday to light it up for the Sony-sponsored lunch. For her trouble,
she received a quadruple-platinum plaque from Sony/Nashville President John Grady. Montgemery Gentry
closed the performance with a raucous, high-energy set. Pictured backstage are (I-r} the CMA's Ed Benson
and Tammy Genovese, the CRB's Ed Salamon, Wilson, Epic’s Bill Macky, CMA President Victor Sansone and
MJI Radio’s Julie Tatbot.

FOUR PLAY The iavel neads panel drew the biggest crowd for a session during CRS-36. UMG/Nashville
co-Chairman Luke Lewis got a chance to respond to Toby Keith’s keynote commients. “If you think you can
get through this business without bitterness, you're wrong,™ he said. “It's OK if t piss himi oif. At least ne'll tell
me. He's not a backstabber.” Pictured are (I-r) Warner Bros.” Bill Bennett, RLG's Joe Galante. Sony's John
Grady, moderator RJ. Cums Lewis and BMI's Paul Corbin.

BANJO STARS Capitol sponsored Friday's luncheon, with President/CEQ Mike Dungan presenting Trace
Adkins with a platinum award for his aibum Comin' on Strong. The session's music vsas provided by new
group Ryan Shupe & The Rubber Band, who proved to be one of the seminar’s highlights, as well s a set by
the always entertaining Jamie O'Neal. Pictured here are O'Neal (front, second from i). Shupe (top right) and
The Rubber Band.

MASTERS OF THE UNIVERSE Universal South hosted an after-hours guitar pull during the seminar
and posed artists with the promotion team for a photo. Seen here are (back row, I-r) staffers Allen Mitchel,
Nathan Cruise, Van Haze, Kevin Erickson, Shane Allen and Micaael Powers; (middle row, I-r) artists Matt
Jenkins, Joe Nichols, Amanda Wiikinson, Katrina Elam and George Canyon; and (front row, I-r) stafeers Lisa
Strickland and Laurie Gore.

L OVE BOAT The RCA Label Group's anaual Boat Show is always a hot ticket, and this year's performers
inciuded Brooks & Dunn, Jeft Bates, Sara Evans, Andy Griggs, Rebecca Lynn HowarG, Bizine Larsen, Phil
Vassar and Brad Paisley. The legendary Ronnie Milsap was honored with a plaque for 10 million i career
album sales with REA, and he also performed. Pictured here are (I-r) RLG's Butch Waugh. Milsap and RLG's
Joe Galante.

FACE TIMIE Tre R&R-sponsored New Faces show closed the week of activities with a showcase
performance and dinner featuring five new artists chosen by radio. Charlie Monk hosted, with T. Bubba
Bechtol offeriag comic refief between sets. Pictured after the show are (standing, I-r) the CRB's R.J. Curtis;
Sugarland's Jennifer Nettles, Kristian Bush and Kristen Hall; Blue County’s Aaron Beaward and Scott Reeves;
Julie Roberts; Biliy Currington; Josh Gracin; R&R's Erica Farber; the CRB's Ed Salamon; and (seated. I-r)
R&R’s Chuck Aly, Cyndee Maxwell and Lon Helton.
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March 11, 2005 POWERED[T]
W Wi ARTIST TILE LABELS) o polins e s " *(0‘6” S “ EHIABASE
2 € JOSH GRACIN Nothin' To Lose yric Street) 12639 1299 4630 +455 423921 40730 25 11600 )
1 2 RASCALFLATTS Bless The Broken Road fLyric Street) 12127 512 4433 169 417141 22347 18 116j0 MOST ADDED'
4 @ CRAIG MORGAN That's What | Love About Sunday (B8R/ 11964 987 4450 +350 413690 34057 18 116/ ‘
5 @ SUGARLAND Baby Gil (Mercury) 10387 860 3836 +358 352571 16485 31 115/0 | ARTISTTLE LaseLs) A00S
7 @ KENNY CHESNEY Anything But Mine 8N4/ 9336 740 3336 4296 330833 33903 10 1150 c:;g:f‘ﬁ"ﬂmmmw :“
3 6 KEITHURBAN You're My Better Half (Capital 9229 1960 3434 581 308032 73322 19 1150 | gperewen ,,:"lsu" H;"nfmm 5 g
9 @ BROOKS & DUNN It's Getting Better All The Time (Arista/ 9061 712 3210 +249 313643 25286 14 115i0 | HANNAMCEUEN Something Like A Broken Heart (MCA/ 9
8 @ BILLY DEAN Let ThemBe Little (Curty 8654 212 33(5 492 293391 7003 25 116/0 | DARRYL WORLEY If Something Should Happen Dreamiborks) 7
10 @ MONTGOMERY GENTRY Gone (Columbia/ 8444 445 3038 +165 282413 24520 15 11501 ::S\Br: it ] "";';e‘s'f e o ) ;
13 (D JO DEE MESSINA My Give A Damn’s Busted (Curb/ 7956 679 2824 +239 263264 23988 10 1122| geo ,:fgﬁ':%in Mr,'::,';m"m Ayrc Stret 6
19 @ TOBY KEITH Honkytonk U DreamWorks/ 7531 732 2720 +263 248019 23626 6 116i1 | TRICK PONY It's A Heartache (AsylunyCurt) 6
12 € LEEANN WOMACK | May Hate Myself In The Morning (MCA) 7063 72 2814 +40 246201 8444 19 11500
15 (D ANDY GRIGGS IfHeaven (ACA/ 6990 434 2597 4155 223248 10226 19 114)0
17 D JOENICHOLS What's A Guy Gotta Do (Universal South) 6180 568 2243 +156 196408 17770 15 1110
18 ) JAMIE O'NEAL Trying To Find Atlantis (Capital 5641 128 2142 +50 171108 5218 21 1080 MOST
19 @ TIMMCGRAW Drugs Or Jesus (Curb) 5548 554 2079 +244 181033 18734 6 111/0 INCREASED POINTS
20 P MARTINAMCBRIDE God's Wil (RCA/ 5493 G614 2087 +253 169935 19189 13 104/t TomL
21 (D TRACE ADKINS Songs About Me (Capito) 5124 766 1982 +264 154792 22291 12 108/1 | ARmsT TnE wsels) WEAERSE
22 (D BLAINE LARSEN How Do You Get That Lonely (Giantslayer/BNA) 4911 638 1768 +229 150563 8789 17 106/4 | GRETCHEN WILSON Homewrecker (pic/ +1345
26 € GRETCHEN WILSON Homewrecker (Epic/ 4622 1345 1630 +418 160889 53513 5 1119 ::::Lﬁ':l‘]‘::;'m";:'ymﬁ /l‘i’v"'f;"z”sunda - “32
23 @ LONESTAR Ciass Reunion (That Used To Be Us) /B4 M5 431 1602 4178 12435 13692 9 10UV | gueap o' Girls{Mermry/n LR :sso
16 22 REBAMCENTIRE He Gets That From Me (MCA) 3850 -2042 1489 750 126267 58026 27 112/0| TRACE AOKINS Songs About Me Capital +766
27 € DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capital 3771 646 1384 +225 114999 19849 B 100/4 | KENNY CHESNEY Anything But Mine B4/ +740
29 @ JEFF BATES Long, Slow Kisses (RCA) 3613 520 1356 +162 105223 10458 21  9ajz2 | TOBYKEITH Honkytonk U DreamWorks) ) +132
25 @ SHANIATWAIN Don't! Mercury/ 3850 198 1325 476 102953 9280 8 943 ::%';:SM‘;::I:: ',;;;f:’:g:;"imrgm’f’“” ::;:
26 €D PHILVASSAR V8 Take That As A Yes (The Hot Tub Song) (drista/ 3293 158 1198 +83 103072 5531 14 8705 | QIERKSBENTLEY Lot Of Leavin' Left To Do (Capitol 646
28 @ MIRANDA LAMBERT Me And Charfie Talking (Epic/ 3201 88 1298 +44 91082 2897 20 98i2
31 €D BIG& RICH Big Time Warner Bros/ 2632 634 869 4235 88267 23763 5 816
30 29 AMY DALLEY | Would Cry (Curty 271 157 826 55 61003 2917 17 7400
32 € KEITHANDERSON Pickin' Witdflowers (Aristal 2068 99 829 +42 48146 4438 11 763 MOST
34 €0 BLAKESHELTON Goodbye Time (Warner Bros.) 1840 198 776 +89 50784 4857 6 825 INER .E)q SED PM ys
33 32 MARKCHESNUTT I'm A Saint (Vivatan/ 1728 162 656 64 51086 -1327 18  62i0 v oL
36 €D BOBBY PINSON Don't Ask Me How | Know (RCA) 1851 238 479 474 4383 %007 5 K| o Ay
sreaker € SHEDAISY Don't Worry ‘Bout A Thing fLyric Street) 1832 173 661 481 At TS 7 Tl e s
42 €D DARRYL WORLEY If Something Should Happen (Dream Warks/ 148 638 588 4179 42103 22047 3 G307 | ghereueninconvonewrecke (Eaid 48
39 @ TRICK PONY 1t's A Heartache (Asylum/Curt/ 1216 307 492  +126 35770 98865 6  58/6) SUGARLAND Baby Girl Mercury/ +358
40 €D BUDDY JEWELL If She Were Any Other Woman (Columbis) 1054 200 449 465 30090 6518 5  55/5( CRAIGMORGAN That's What | Love About Sunday B8R/ +350
45 €D TRAVIS TRITT ) See Me (Columbia) 923 282 382 +107 26236 6954 3  42y5 | KENNYCHESNEY Anything But Mins B4/ +296
TRACE ADKINS Songs About Me (Capital) +264
41 €D JULIEROBERTS Wake Up Oider (Mercury/ 897 52 360 +B 23097 139 5 A%2| youruemu s ks e
47 @ PAT GREEN Baby Doll (UimvevsafiRenudiicMarcury) 801 226 247 +32 23990 12016 2 34/10 | MARTINA MCBRIOE God's Will (3C4/ +253
@ GEORGE CANYON My Name (Universal South) 757 337 293 +128 16605 6358 1  33(3| BROOKS&DUNN It'sGotiing Better All The Time drists)  +249
44 (B AARON LINES Waitin' On The Wonderful (84 73 7 329 .38 19670 2313 5  4s/a| TMMCGRAW Drugs Or Jesus (Curt/ +244
50 @D HANNA-MCEUEN Something Like A Broken Heart (MCA/ 705 201 267 +86 16631 6532 2 5349
46 (@ TRENTWILLMON The Good Lite (Columbia) 679 82 164 418 21158 3008 22  9j0
@ BRIAN MCCOMAS The Middle 0f Nowhere (Lyric Street/ 626 4556 285 +193 14260 10808 1 3777
48 (@ RANDYROGERS BAND Tonight's Not The Night (Smith Entertainment) 601 38 174 +17 15924 9 10 110 QRP EAK ERS
48 @ KENITHOMAS NotMe Moraine) 584 64 206 +25 16172 2026 8 271 T
@ DIAMONO RIO One Believer (Arista/ 542 232 201 +85 12427 3891 1 2801 Don't Worry ‘Bout A Thing (Lyric Street)
@ KATRINA ELAM § Want A Cowboy (Universal South) 527 235 251 476 7945 2:87 1 312 4 Adds ® Moves 3534
— D RASCALFLATTS Skin flyric Street/ 517 113 147  +12 19554 2417 5 30| ———— —

Songs ranked by total plays

116 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week X "
0f2/27-3/5. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. I two songs are tied in total points, the song with the larger increase Station playlists for all R&R reporters
in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds

officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the are available on the web at
songs with the greatest week-to-week increases intotal points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Quarter W ipan ds.com.

Hour Persons times number of ptays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission
from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

Promote your company, pr_o_du_c_t,_ or event with
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X COUNTRY TOP 50 INDICATOR

March 11, 2005
T R — Bodn W WO R\ MoST ADDED
1 1 RASCAL FLATTS Bless The Broken Road (Lyric Street) 4844 321 3808 260 115850 7571 18 1050 !uu 7
2 € JOSH GRACIN Nothin' To Lose fLyric Street) 4792 208 3776 +147 111585 3891 26 103]1 | ARTISTTME LABELS) ADDS
3 © CRAIG MORGAN That's What | Love About Sunday (B8 4728 409 3843 +308 116663 10826 17 104/1 :::m:é:#;::ys;::;;m Happen (Dreamorks) ::
4 @ SUGARLAND Baby Girl (Mercury/ 453 370 3633 +275 105905 9923 32 10702 ymiex PONY I A Heartache dsymiCur 12
5 @ BRODKS & DUNN It's Getting Better All The Time (Arista) 4293 253 3450 4213 99567 6004 14  107/1| PAT GREEN Baby Dok ifivirsalifymitiiMiciy/ 10
6 @ KENNY CHESNEY Anything But Mine BNA/ 4206 457 3366 +369 99342 11105 11 106/p | KEITHURBAN Making Memories Of Us (apitol 10
) GRETCHEN WILSON Homewrecker (Epic/ 9
7 @ LEE ANN WOMACK | May Hate Myself in The Morning (MCA/ 3758 105 3071 485 88984 3198 19 104N | oo e o R
9 0 BILLY DEAN Let Them Be Little (Curb) 3560 43 2883 +81 85522 1072 23  99/0{ BOBBY PINSON Don't Ask Me How | Know /A4 9
10 @ MONTGOMERY GENTRY Gone (Columbia) 3421 153 2766 +141 82787 4882 15 102/1 | GEORGECANYON My Name (Uiniversal South) 8
11 @ TOBYKEIH Honkytonk U (Breamorks/ 3334 189 2639 +130 77888 5030 G 1081 | 90 DEEMESSINA MyGive A Dame's Busted fCurt 6
12 ) ANDY GRIGGS If Heaven (RCA/ 3292 155 2655 4111 80370 3656 20 101/1
14 B J0DEEMESSINA My Give A Damn’s Busted (Curt/ 3099 301 2530 +291 74889 7196 9 986
13 B JOENICHOLS What's A Guy Gotta Do (Universal South! 2909 83 2336 +68 69346 2530 16 100/1
15 @ TIMMCGRAW Drugs Or Jesus (Curt/ 2870 242 2305 +173 66298 6127 T 10312
16 €D JAMIE O°'NEAL Trying To Find Atlantis (Capital 2633 85 2160 +80 62379 2349 21 960
17 D MARTINA MCBRIDE God's Will (RC4/ 2517 85 2038 +55 60781 2196 13 880
18 D) TRACE ADKINS Songs About Me (Capitol 2452 180 1984 +134 58567 G013 12 @50
19 ) LONESTAR Class Reunion {That Used To Be Us} 8N4/ 2133 201 1700 +136 50548 6011 9 9112
20 €D BLAINELARSEN How Do You Get That Lonely (Giantsiayer/BN4) 2051 246 1714 +174 49632 6827 14 8212 Y /
23 €D GRETCHENWILSON Homewrecker (Epic/ 19653 413 1595 +341 46240 10214 4  94i9 4 MOST :
22 €@ SHANIATWAIN Don't! (Mercury) 1761 55 1395 +41 41679 1425 9 B0 INCREASED POINTS
24 @ DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitoll 117 177 1432 +144 40198 4933 8 833 roraL
21 23 MIRANDA LAMBERT Me And Charlie Talking (£pic/ 1686 72 1375  -28 39646 1214 20  87/0| ARTIST TMLE LSELS INCREASE
27 @ BLAKE SHELTON Goodbye Time (Warner Bros.) 1352 158 1125 +124 31871 4186 9 BIf2 :;::‘:HCE':‘E;'I‘S umm"gm“;[%" ::f;
26 @ PHILVASSAR [ Take ThatAsAYes (The ot TubSong) (rista) 1274 8 1061  +12 31470 761 15 B4I10| cpuic MORGAN Thar's What Love About Snday BB +409
28 @ BIG & RICH Big Time (Warner Bros) 1167 245 951 +178 26756 6154 5  74/5| SUGARLAND Baby Gil Mercury/ +370
25 27 MARK CHESNUTT I'm A Saint (Vivaton) 1186 157 916 127 24884 2833 19 G660 | JO DEE MESSINA MyGive A Damn's Busted Lo/~ +301
31 @ DARRYLWORLEY If Something Shoud Happen (DreamWorks) g65 188 726 +163 20109 4727 4 7214 :r:&?:nglg“u';;“;:‘?Gt'}:'ﬂo"r:ﬂ&“&ml 'a’m ‘ ::45:
29 @ SHEDAISY Don't Worry ‘Bout A Thing yric Street) 854 45 698 +48 20417 1360 7  6O/4 | BiG & RICH Big Time Wamer Bros) +285
30 € AMY DALLEY | Would Cry (Curt) 682 4 561 +8 15540 88 16  42{2 | TIMMCGRAW Orups Or Jesus Curt) +242
32 @ KEITH ANDERSON Pickin' Wildflowers (4rista) 635 59 497 +47 14516 1142 11 a2y5 | JOSHGRACIN Nothin To Lose yric Street ShL
35 €D BUDDY JEWELL If She Were Any Other Woman (Columbia) 594 64 516 +46 14304 1157 5 44N
37 €D TRICK PONY It's A Heartache Asylum/Curt) 551 161 400 +119 12376 4027 4 39/12
3¢ €D JULIEROBERTS Wake Up Dider (Mercury/ 540 -2 445 +4 10713 138 7 43
33 35 ALISON KRAUSS & UNION STATION Restless (Rounder) 518 46 433 25 12683 -1027 13 46/0
38 € BOBBY PINSDN Don't Ask Me How | Know (8CA/ 516 175 413 +145 11785 3419 2 349
43 € HANNA-MCEUEN Something Like A Broken Heart (MCA) 431 140 342 +119 9684 2935 3 3705
42 € TRAVISTRITT | See Me (Columbia) 434 128 371 +N3 10544 3797 3 409
39 €D AARONUINES Waitin' On The Wonderful (BNA/ 356 24 276 +17  84D6 585 B  24/0
48 (D PAT GREEN Baby Dol lUmvefsa#,f?epllblic/Memwyl 346 145 292 +135 7732 3302 2 25010 / /7 w ST 111 1
46 (@ GEORGE CANYON My Name (Universal Southy 338 122 21 492  1M13 385 2 27)8 I{‘ / MOST If‘ 1 //
44 (@ KATRINAELAM | Want A Cowboy Universal South) 322 3 277 +20 6334 973 5 240 N CREASED PL
41 43 JEDD HUGHES Soldier For The Lonely (MCA/ 8 4 2 5 5781 52 6 230 ‘.?L‘,‘,‘
50 @ BRIANMCCOMAS The Middle Of Nowhere dLyric Strest) 263 104 206 +66 5751 2456 2 20/ M TE LS INCREASE
45 45 KENITHOMAS Not Me (Moraine) %3 20 192 17 5290 346 10 gy | KENNY CHESNEY Anything But Mine A4/ +363
" . GRETCHEN WILSON Homewrecker (Epic) +301
40 46 S.BROWN . RANDOLPH Mission Temple Froworks Stand (Curt) 202 78 215 43 5189 1712 9 1710 | cquig MORGAN Thor's What | Love About Sunday (B8 +308
47 () ZONA JONES Two Hearts (/0uarterback) 24 7 232 +9 5215 262 3  22/0| JD DEEMESSINA My Give A Damn's Busted (Curts +291
(D REBA MCENTIRE My Sister (MCA/ 182 182 129 4128 4319 4319 1 14/14 | SUGARLAND Baby Gil Mercury) eI
@ DIAMOND RID One Believer (Arist) 161 93 105 451 3564 2377 1 114 ;Tgﬁ&ﬁ"gn:ﬁw:fﬁj UL :f;:
- @ TIFT MERRITT Good Hearted Man fLost Highway/DreamWorks) 160 6 119 -1 3718 266 6  12/0 | BLAINE LARSEN How Do You Get That Lonely Giantsiayen/BNA/) +174
TIM MCGRAW Drugs Or Jesus (Curt/ 73
108 Country reporters. Songs ranked lgtgtoa(l) gl;gzifoog ﬂ:e 2i°r£1|§y week of Sunday 2/27 - Saturday 3/5. OARRYL WORLEY If Something Should Happen (Dreamiorks) +163

It's time to upgrade
your music testing.

IFS ﬁn‘e h “II 'co‘emm., \1.':‘.-'1’-'.(_.11[!'.'I'.I'I'..-Inll'l'-i'igl'll'-i.[":'l-l.'!'l
219-571-0000
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COUNTRY CALLOUT AMERICA. 5v Puliseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES March 11, 2005

Callout Americae song selecticn is based on the top 35 titles from the R&R Country chart for the airplay week of February 27-March 5.

CALLOUT AMERICAe

HOT SCORES

This Week At
Callout America
By John Hart

or the fourth consecutive week Craig
Morgan’s “That’s What 1 Love About
Sunday” is Callout America‘s No. 1
song overall and No. 1 passion song.
There's no doubt about how Country
radio listeners feel about this sang.

“Anything But Mine” by Kenny
Chesney makes a power move this
week from No. 14 to No. 6 overall, and
it's the No. 12 passion song. Younger
listeners 25-34 are the strength, ranking
Chesney’s as the No. 6 song. Younger
males rank this song at No. 4.

Also new to the top 10 is Brooks &
Dunn’s “It's Getting Better All the
Time,” which comes from No. 11 last
week to No. 8 overall this week, and
it's the No. 6 passion song. The stron-
gest cell is younger males 25-34, who
rank this song at No. 5 in the demo
and No. 6 passion.

Sugarland make a strong move in-
side the top 10, with "Baby Girl” go-
ing from No. 7 to No. 10. They have
the No. 5 passion song for the week.
This song is No. 8 with male listeners,
up from No. 12, and it's the No. 11
song with females.

Joe Nichols is inside the top 15, with
"What's a Guy Gotta Do” at No.13, up
from No. 16.

The giant step of the week is Jo Dee
Messina’s "My Give a Damn’s Busted”
moving 11 places, from No. 27 to No.
16 overall; it’s also the No. 16 passion
song.

ARTIST Title {Label) ngrﬁ\bE PASSION INDEX NEUTRAL  FAMILIARITY DISLIKE SBF:gIFIIE'E.Y

CRAIG MORGAN That's What | Love About Sunday /BRR/ 52.5% 84.8% 4.35 12.0% 99.3% 1.8% 0.8%

ALAN JACKSON Monday Morning Church {4rista/ 49.8% 81.8% 4.24 10.8% 99.0% 4.5% 2.0%

JOSH GRACIN Nothin’ To Lose (Lyric Street/ 36.5% 770% 411 16.3% 97.8% 3.8% 0.8%

LEANN RIMES Mothin’ ‘Bout Love Makes Sense /Asylur/Curly) 335% 758% 4.04 16.3% 98.0% 5.0% 1.0%

BRAD PAISLEY Mud On The Tires fArista/ 40.5% 75.0% 4.2 17.8% 97.3% 2.8% 1.8%

KENNY CHESNEY Anything But Mine /BNA/ 29.5% 5% 395 15.3% 95.5% 1.3% 1.5%

LEE ANN WOMACK | May Hate Myself in The Morning MC4/ 32.3% 71.0% 3.98 16.8% 96.0% 1.3% 1.0%

BROOKS & DUNN It's Getting Better All The Time fArisia/ 34.0% 71.0% 4.01 14.3% 93.8% 6.3% 2.3%

SUGARLAND Baby Girl (Mercury) 34.5% 0% 3.98 18.8% 97.8% 6.3% 1.8%

ANDY GRIGGS it Heaven (RCA) 25.8% 69.0% 3.92 16.0% 92.8% 5.8% 2.0%

KEITH URBAN You're My Better Half [Capitol) 28.6% 68.8% = 3.92 22.0% 96.8% 4.6% 2.0%

RASCAL FLATTS Bless The Broken Road fLyric Street) 33.3% 67.8% 3.91 21.0% 97.8% 6.3% 28%

JOE NICHOLS What's A Guy Gotta Do (Universal South) 26.8% 66.8%  3.86 17.0% 94.6% 8.0% 2.3%

REBA MCENTIRE He Gets That From Me (//C4/ 32.5% 65.5% 3.81 18.8% 98.3% 9.8% 4.3%

BLAINE LARSEN How Do You Get That Lonely (Giantslayer/BNA) 293% 648% 393 16.5% 89.8% 6.3% 2.3%

JO DEE MESSINA My Give A Damn’s Busted (Curt) 21.0% 595% 3.82 16.3% 88.3% 10.5% 2.0%

MARTINA MCBRIDE God's Will (RCA/ 32.3% 585%  3.79 17.0% 90.5% 10.5% 4.5%

MONTGOMERY GENTRY Gone (Columbia) 21.5% 57.5% 3.67 23.5% 93.3% 18% 4.5%

BILLY OEAN Let Them Be Little (Curb/ 27.0% 575% 373 25.5% 95.3% 9.3% 3.6%

TRACE AOKINS Songs About Me (Capitol) 24.0% 57.3% 3.82 21.5% 86.5% 5.5% 2.3%

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 18.8%  55.6% 3.60 21.3% 95.8% 10.3% 3.3%

JEFF BATES Long, Siow Kisses (RCA/ 18.5% 54.8%  3.66 29.8% 93.5% 6.3% 2.8%

MARK CHESKUTT I'm A Saint (Vivaton/ 17.3% 54.0% 3.69 19.5% 84.8% 9.5% 1.8%

PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song) /Arista) 20.8% 51.5% 3.59 22.0% 88.3% 9.5% 5.3%

TOBY KEITH Honkytonk U /DreamWorks/ 21.5% 51.0% 3.74 19.5% 80.5% 7.0% 3.0%

KEITH ANDERSON Pickin’ Wildflowers /Arista/ 21.0% 495%  3.61 22.8% 86.0% 9.3% 4.5%

MIRANDA LAMBERT Me And Charlie Talking /Epic/ 16.3% 475% 341 24.5% 31.8% 13.8% 6.0%

LONESTAR Class Reunion (That Used To Be Us) (BVA/ 13.0% 470% 354 29.8% 87.8% 9.5% 1.5%

AMY DALLEY i Would Cry (Curt) 13.3% 44.5% 3.56 24.0% 78.5% 6.3% 3.8%

BLAKE SHELTON Goodbye Time (Warner Bros.) 13.8% 445% 3.63 22.5% 75.5% 6.5% 2.0%

GRETCHEN WILSON Homewrecker /Epic/ 13.5% 415% 3.56 21.8% 14.3% 85% 2.5%

DIERKS BENTLEY Lot Of Leavin’ Left To Do /Capitol) 14.3% 40.8% 3.59 24.3% 74.0% 6.8% 2.3%

TIM MCGRAW Drugs Or Jesus /Curb/ 13.8% 39.5% 349 26.0% 77.3% 8.3% 3.5%

SHANIA TWAIN Don't! (Mercury/ 15.0% 36.0% 341 18.0% 69.5% 8.8% 6.8%

SHEDAISY Don’t Worry ‘Bout A Thing {Lyric Street/ 10.3% 345% 340 24.5% 72.3% 11.0% 2.3%
Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4) | like
it; 3) It's OK, just s0-s0; 2) | don't like it; and 1) § strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and. 5 scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R's Count:y airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their “avorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balarced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIOWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence; Washington, DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; Portiand, OR; Houston. © 2005 Radio
& Records. © 2005 Bullseye Marketing Research Inc. -
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* No. |:“Seein’ My Father In Me” —

@YEA.RS AGO

* No. 1:“l Need More Of You” — The Bellamy Brothers

@ YEARS AGO

* No. |:“Why Don’t You Spend The Night” — Ronnie Milsap

@

* No. |:“Before The Next Teardrop Falls” — Freddy Fender

Paul Overstreet

e e N
¢ RateTheMusic.com ) Apeseesces e conmsonss || RRC ' couNTRY TOP 30 it
> CANAD. . :
Artist Title (Label) W W Famil Bum 2554 25v_454 2554 W WS anmsT TTE LABELlS) S elis "Gl stanws
BRAD PAISLEY Mud On The Tires (Arsta/ 430 418 9% 2% 434 420 443 1 @ RASCALFLATTS Blss TheBrokenRoad fyic Stwet/800 83 12 120
RASCAL FLATTS Bless The Broken Road lyric Street/ 423 417 98% 25% 423 438 413 2 @  JoSHGRACIN Nothin'ToLose fyric Street 581 +67 12 110
JOSH GRACIN Nothin'’ To Lose fyric Street) 820 413 95% 19% 421 445 406 7 ©  BRODKS & DUNN it Getting Better Al The Tive (istal 476 +85 10 130
MARTINA MCBRIDE God's Will (RC4/ 420 401 92% 20% 428 460 409 4 ©  KENNY CHESNEY Anything But Mine B4/ a4 +M4 6 8i0
KEITH URBAN You're My Better Half (Capitol 418 410 98% 26% 417 437 404 6 ©  AARON LINES Waiti’ On The Wonderful (BV4) 463 +51 6 100
KENNY CHESNEY Anything But Mine /B4 417 398 92% 14% 409 420 401 3 8  KEITH URBAN You're My Better Half (Capitol 457 n 16 1o
CRAIG MORGAN That's What | Love About Sunday B8R/ 4.16 4.09 92% 17% 417 432 408 5 o.p SHANIA TWAIN Don't! (Mercury) M5 4 6 1300
BROOKS & DUNN It's Getting Better All The Time /drista/ 413 4.01  93% 15% 414 422 409 10 @  SUGARLAND Baby Gil Mercury/ 438 +75 4 1p
SUGARLAND Baby Girl (Mercury/ 410 410 93% 23% 492 427 402 9 O+ PAULBRANDT Home (Drange/Uiniversal 428 +47 6 9/o
ANDY GRIGGS If Heaven RCA/ 408 406 89% 17% 410 422 403 12 @q, GEORGE CANYON My Name (Universal South) 425 478 5 12
BLAINE LARSEN How Do You Gev... (Giantslayer/BNA/ 408 409 77% 12% 407 418 399 8 @  LEEANNWOMACK IMayHateMyself.. MC4) 813 +32 8 120
JOE NICHOLS What's A Guy Gotta Do /Universal South)  4.07 409 89% 11% 411 405 414 15 @ JO DEE MESSINA My Give A Damn’s Busted {Curd) 382 +61 3 8/2
DIERKS BENTLEY Lot Of Leavin' Left To Do {Capito)  4.06 - 55% 5% 403 404 402 17 @ﬁ CAROLYN DAWN JOHNSON Dress Rehearsal (4rista) 378 +77 4 1211
ALAN JACKSON Monday Morning Church (Anista/ 405 396 96% 30% 415 409 419 13 m MONTGOMERY GENTRY Gone (Columbia) 366 +25 7 1110
LEE ANN WOMACK | May Hate Myself... MCA) 405 391 95% 16% 411 409 492 23 @ TOBY KEITH Honkytonk U (DreamWorks) 355 +123 2 12§12
MONTGOMERY GENTRY Gone (Columbia) 401 388 94% 19% 401 413 394 1 16 BRAD PAISLEY Mud On The Tires idrista/ 351 1 0 140
TIM MCGRAW Drugs Or Jesus (Curt) 400 384 79% 12% 403 408 399 7n @  TIMMCGRAW Drugs O Jesus (Curt 126 487 2 1
LEANN RIMES Nothin' ‘Bout Love Makes Sense Asybm/Curty/ 395 394 97% 28% 398 411 390 1 18 BILLY DEAN Lot Them Be Litle (Curt) 326 3 g a0
JO DEE MESSINA My Giv? ACamn'sBusted Curt) 391 388 79% 17% 391 400 386 16 @* LISA BROKOP Hey, Do... Cort/EMI Music Coradl 311 " . o
JEFF BATES Long, Siow anses {RCA) 387 390 63% 1% 391 402 386 18 @* DEAN TUFTIN Wie Openighway Stobofors) 308 +13 - o
BILLY DEAN Let Them Be L!ttle (ﬂu@ . 386 389 93% 28% 396 410 387 27 @ TRACEADKINS Songs About Me (apital o e ) 7
JAMIE 0'NEAL Trying To Find Atlantis (Capital 385 374 93% 21% 38 398 378 _ @  JOENICHOLS What's Goy Gotia Do Uhbers/Soutt 262 452 ) -
LONESTAR Class Reunion (That Used ToBe Us} /B¥4/ 383 370 64% 10% 378 362 3.87 20 @  ANDYGRIGES it Hoovn fCH 7 6 "
REBA MCENTIRE He Gets That From Me (#C4/ 381 387 98% 40% 395 410 385 )
TRACE ADKINS Songs About Me (Capitol 378 390 8% 1T% 376 383 373 28 @ MARTINAMCBRIDE Got's il (A 2 4152 S0
PHIL VASSAR I'l Take That As A Yes... drista) 378 363 8% 2% 377 389 370 2% @ DOCWALKER ForgveMe.. (pen foadlierssl 230 +5 16 90
TERRI CLARK The World Nesds A Drink (Mercary) 374 366 60% 17% 378 368 383 | 22 264 GORDBAMFORD MyHeart's A Genius (GWE) gy 40 W @
TOBY KEITH Honkytonk U (Dreamorks/ 371 360 81% 17% 374 369 377 @ EMERSON DRIVE If YouWero My Gid Dreamiovks) 216 +50 T2
MIRANDA LAMBERT Me And Charfe Talking (i)~ 363 377 77% 21% 366 363 367 ;; ;g JAMIE O'NEAL Trying To Find Atlantis Capit) 215 15 10 70
o AARON PRITCHETT John Roland Wood (Royalty) 213 b 9 710
mmmsa’z,m e pcena ’:70””"”“”% mmo”n?es;f:’r’afa/( mgn”t's%iumﬁyl €0 LONESTAR Class Reunion (That Used To Be Us) @44/ 211 +19 1 5i2
on persons 12s. Pe;sons are scremd via me /,mgmgr Once passed, meyw:,.z"kmy mmwm mmymf;em 20 Canadian Cou reporters. Monitored airplay data Supplied by Mediabase Research, a division of Premiere Radio Networks.
RateTheMusic.com results are not meant to replace callout research. The restits are intended to show apinions of participants on the the Songs ranked by totat plays for the airplay week of 2/27-3/5. Bullets appear on songs gaining plays or remaining flat from
Internet only. RateTheMusic is a regi trademark of RateTheMusic.com. The RTM system, is available for local radio stations by previous week, If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
ﬂmﬂ.‘yﬂ.ﬁm_ RateTheMusic.com data is provided by Mediabase Research, 3 division of Premiere Radio Nelworks. ) \15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. - J
- N
c.o U -N T BR_ Y NEW & ACTIVE )
FL A g H BHC K LILA MCCANN Go Easy On Me (88R/
L i ) Total Plays: 167, Total Stations: 27, Adds: 1
YTEAR AGO
@ SHELLY FAIRCHILD Tiny Town {Columbia)
* No. I:“American Soldier”” — Toby Keith Total Plays: 116, Total Stations: 13, Adds: 1
@YEABS AGO
* No. I:“How Do You Like Me Now” — Toby Keith Tote Pl 72 Tt S 1, i 4
YEARS AGO
* No. |:“Where You Go” — Clint Black VAN ZANT Help Somebody (Columbia)
@ T ) Total Plays: 41, Total Stations: 10, Adds: 10
N J

Please Send Your Photos

R&R wants your best snapshots.
Please include the names and tities of all pictured and
send them to:

R&R, Attn: Lon Helton:
1106 16th Ave. South, Nashville, TN 37212
Email: lhelton@radioandrecords.com
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COUNTRY REPORTERS

N
( Stations and their adas listed alphabetically by market
e . ah, GA KVOO/Tulsa, DK*
] K WKDF Mashville, TN WODR/Raleigh, NC WiCLSavannah, .
) 5 KIXF AR WTCR WBULA =xinglon, PD: Lisa Melay OM: PatGarmet PD:R.W, Smith
KBCY/Abilens, TX WiLS/Beckey, WY WUBECincinnat, OH ! POMD: Ric arson OWPD: Dave Kelly : ] ) . oA
O trad e OM: Dave Wik PD: arty Thompaon e K ] W MO i Lese APOMO: Wi Maddawy' | PD: BooerLes
POMD: 6 Cood FOMD: CaelRamszy | APD: Kaiy O Conmar ya R i gt et
AP0: Doc Alexander 1 ok ey MD: Dukz Hani AEE WLO(Lexington, KY DMK R i A
B S 1 o > s OM: Robert Lindsey U g:ﬁym WWZD/Tupelo, MS
25 VONTGOMERY GENTRY 11 B0BEY PRSON 5 : oL 3
q MD: Kart Shasnon OM: Rick Stevens
15 GBS MU MGHERD WIHLFayetovile, NC | oo e L [ I KOUTRapid City, SO WO Tom Thomes PD: Bl Hughes
T WKNNBiloxi, MS WYGY/Cincinnati, OH* P‘:]mwm OM/PD: Tods Berry W Clay Honnicet POMD: _.'g,,"““"" 18 VAN DT
OM: WalerBrown O Uholand L4 - L POMD: elth Kactmar 1 s ron KAMD/Shvevepor, LA
. PD: Kieg Gregoory PD: Siephen Giuttari i KZKX/Lincoln, NE WORLEY i " U L TX
WaMX/Aron, OH % Kog 5o APDMD: Dawn Michaeis -t OM: Jim Seel TRt PD:Les Aeree KNUEfTyler, X
OM/PD: Kevin Mason 3 6R00KS & Duw W PD: Brian Jennings KBULReno, NV POMD: fames Arthony OM/PD: Mickael Cruise
: ) " 0 OMPD: Tom Jordan =
APD: Ken Seel WFBEint, MI WFMS/ndianapolis, N® | APOMD: Carol Tumer WSHMashville, TN N0 Chnaoeves e Do
SEere WZKXBiloxi, MS PD: Coyole Collins OM: David Wood 2 oy PO: John Sebastian 7 DA
PD: Bryan Rhodes WGAR/Cleveland, OH® | AFOMD: DameBomnimn | )0 1 chards o MO: Frank Seres 1 il "
WGNA/Albany, NY* MD: Gwen Wilkon PD: Meg Sievers e MD: 1.0, Cannon : KXKS/Shreveport, WERG/Utica, NY
PD: Buzz Brindle XETH 0RO WD: Chuck Colier P HoAdss KSSNALittle Rock, AR® N nm.ﬁmm OMPD: Tom Jacabsen
MD: 8l Carley e POMD: Chad Heritzge WGHMortolk, VA® e D B W T,
- i o= OM/PD: John Shomby OM: Lee 15 TOBYKETH 17 DUMOHD R0
'WHWK/Binghamton, NY WXFUFlorence, AL s D'MW PO/MD: Don Jeftrey 1 .'n“és."ﬂ‘ 18 TRIK PONY.
.| PO/AMD: EdWaker o f e WMSliJackson, MS M Mo e s
KBQUAIbuquerque, NM KETH RO KCCY/Colorado Springs, P?M»mom Murd PD: Rick Adams X
PO: Tim Jones PO: Tavis Daily WMD: Marshall Stewart KZLA/Los Angeles, CA ) KSUUSioux City, 1A KJUGNisalia, CA
MD: Jeh - .| MD: Valorie art ToAis OMPD: R Cortis , SR POMD: Oave Daniels
wmﬂxn WDXB/Birmingham, AL’ s KSKS/Fresno, CA Wam KNFM/Otessa, TX PD: Brett Sham APDAND: TonyWickaels o hocs
‘PDcmTlmnm francahan s PD: Steve Pieshe e , J"f_?i.m EL"“""""""‘ s
KRST/Albuquerque, NM* GRETOAEN W SOR N Mll)"mm WUSWJackson, MS 7 CRAKG MORGAY
OM/PD: Eddie Haskell msm«m Springs, CO* | | RN m'l;m Freeman WAMZALouisville, KY* WBYT/South Bend, IN WIRKW, Paim Beach, FL*
"'Fg@'::"-&'&"f’ WPSKBlacksburg, VA | P, ! POMD:Covl Cabon KTSTOKahoma Oy, OK" | Y0 usole, PGl arsh el
e el YUAD/F Collins, CO Fle T PO Mty FO/MD: oel Dearing PR
KRAV/Alexandria, LA S . SCy PO: WROO/acksonille, FL* CrD L
PO/AMD: Seve Casey 430 FD:LJ Shity AT Daveloness OM: GailAustn KDRK/Spokane, WA*
2 BG4 RO APO/MD: Glen Garrett MD:; Brian Gary PD: Casey Carler KLLL/Lubbock, TX KXKT/Omaha, NE* Ny OM: Tim Cottes
POMD en gt e o OM/PD: Jet Segh PD: Tom Goodwin :’:‘DE:“;‘“W'““' PD: Joy Dails WACOMWaco, TX
CTO/Alentown, Pa | WBWHN/Bloominglon, IL e AR Kl oo 20 sig Alen PO: Billy kidd APD: Bab Castle OMPD: Zack Ot
%‘ sn:nym g OM/PD: Dan Westholt WCOL/Cotumbus, OH* WXBQ/Johnson City* 1 WO MO oay Tovako 1 e o
Lt ol m‘m‘g‘" O Dant. Das WCKT/L. Myers, FL* ey e 08T Psn
o 0 TREx L OM/PD: Steve Amari WDENMacon, GA KHAYDmard, CA WMZO/Washington, DC*
AT Do Logan WFGU/Johastown, PA PD: Bob Raleigh POMD: m\'nnmn WXXQ/Rockdord, IL umn- m::rm ‘:M oq-_um;n
KGNC/Amarillo, TX WHIKX/Bluefield, WV MO: Lara Mosby W Starling § JODEE PD; Steve Summers PIJMﬂ A a— puli'w R’:u
OM: Daa Gorman MD: o tas WGSQ/Cookeville, TH - = s APDIMD: oty Hess o MO: Sk
PO: Tim Butler 18 B vaew OM: Maty McFiy WWGRFL Myers, FL° 1§ B KPLM/Paim Springs, CA o J e,
APDMO: Paick Cark %‘mﬁﬂm PD: Mark Philips KIXQ/Joplin, MO PO: Al Gordon
s fver KiZN/Boise, 1D MO: Stewart James MD: Seve Ha %f'*’“:'w WWOMMadison, Wie | MD: Kory James KNCUSacramento, CA® o || ==
OMPD: Rich Summers sseRen i s PO: Mark Grantin WS Pk R WPKKSpringficld, MA LT
KBRJ/Anchorage, AK APD/MD: Spencer Burke Nord MD: Ml Mckenzie APD: Greg Cole : R Mckay APDMD: Vanessa Ryan
OM: Dennis Bookey Yo A WYZB/Ft. Walton Beach, FL WYBMPensacola, FL MD: Jennifer Wood APO; Nick Damon 16 AR, WORRET
PD: Matt Valley KRYS/Corpus Cheisti, TX OM: Scratch Malone PONE: Ly est ok WD, Josica Fer 18 KETH ANGERSON
MD: Billy Hatcher PO: Frank Edwards PO: Todd Nixon KIAUMason City, A oy by
3 i MD: Deena Blake W0: John Sykes WNWN/Kalamazoo, MI : o) '
i KaFC/Baise, 1D 3 mcon s PD:P.J. Lacey POME 2. Soks WOVKMWheeling, WY
APOMO: Sm Miller = APO/D: Pl 0 Reilly % aov L ) WCEN/Saginaw, M1 KTTS/Springfield, MO POAND: Jim Bt
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OM/PD: Mark Richarss # Ancorsoy s POMD: Scotly MO Pat Garret ¥ DU WWOQMWilmington,
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SEDASY Sohnson 3 #D: Joff Hackett L IN Sianey Richards PO: Rich
o: Do, PO/MD: Simy Disen LE1ED PO: Mark Allen PO: Bab Bametl A A Clagen APO/MD: Stip Ciaek
10 B Lcuw ooei MD: Bob Vizza WO: Darlene Evars H- [t e KXDD/Yakima, WA
WPUR/Atiantic City, NJ WESC/Greenville, SC°* ] ﬂ'{.‘“‘, l ¢ e D B SELTR PD: Dewey Boynton
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DARRYL WORLEY b OM: Jerry Broadway MAONLIES WPOR/Portiand, ME KUSS/San Diego, CA .
PO: Brian Driver POMD; Brett Mason KXKG/Lafayette, LA® PD: RickJondan PD: Mike D'Brian WYUU/Tampa, FL
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LA WWYZMartiord, CT' 3 PRTOREDN ; OM: Mark Ericson PO: Rich Bowers 108 Total Indicator
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wmm T DIERKS BENTLEY 1 BOBBY FRSON ASER DOTSON Playlist Frozen (t0):
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HURMCUEN KWNR/Las Vegas, NV WUW/Montgomery, AL WTCM/Traverse City, Mi
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W&mm MD: Marci Braun 3 Recaee A R 10 Bomeypacs § Lok ANES J

70 © Radio & Records March 11, 2005

www americanradiohistorvy com


www.americanradiohistory.com

AC

JULIE KERTES
Frertesradisandrard.com

Christmas Wins At AC

Edison Media shares results of un extensive study

iscussion of Christmas music never ceases at AC. How long
will this programming strategy continue to succeed? How
much is too much? How early is too early? We’ve all had those
conversations before. Well, the fall numbers have rolled in, and
the book reveals that Christmas music was again a big hit with

AC listeners.

Edison Media Research VP/ ——

Music & Programming Sean Ross |
just completed an extensive study |
of stations that flipped to all-Christ-
mas programming and the fall rat-
ings results that followed. Two sets

of stations, with some overlap, L =

were examined. In the first set Ross
looked at stations that went all-
Christmas in 2003, and in the sec-
ond set he looked at stations that
flipped last fall. The study included a year-to-
year comparison and a book-to-book compar-
ison. Here is a sample of Ross’ findings.

* Of the 125 stations that went all-Christ-
mas last year in the top 100 markets, 74% were
up in the fall book, 19% were down, and 7%
were flat. That's better than 2003, when 68%
were up, 26% down, and 6% flat. The average
gain for an all-holiday station in 2004 was 0.7
12+ shares, a little better than the previous
year’s 0.5. On FM, the average gain was 0.8
vs.2003's 0.7.

* There were 110 trackable stations that had
all-Christmas formats in 2003 (several had
since changed format to something far afield
from what they were during that holiday sea-
son). For those stations, there was still an av-
erage (.5 share gain in the fall, 0.7 for FM sta-
tions. Of those stations, 69% were up, 23%
were off, and 8% were flat.

Tested Titles

According to Ross’ study, WM]]/Birming-
ham had the best book-to-book gain, 2.6
shares, going from 4.5 in summer ‘04 to 7.1 in
fall '04.

WRVR/Memphis had the second-best
book-to-book gain,
picking up an addition-
al 25shares. WRVRPD
Jerry Dean says, “2004
was the fifth year that
WRVR went all-Christ-
mas, and, yes, | was
concerned that itmight
be wearing out. But
this year was the most
successful to date.

“Our numbers for the last phase of the fall
book were our highest ever, and WRVR had
one of the highest increases of any mainstream
AC in the country. So I'm extremely happy
about the results.

“The one big difference between this year

Bill Cahill

Sean Ross

and last was that Entercom commis-
sioned a music test specifically to
test Christmas music. It made a
world of difference. This was the
first time we played Christmas mu-
1 sic that was actually tested. We were
= 3 able to weed out a lot of songs that
didn’t test and play only the stron-
gest titles possible. I'm looking for-
ward to doing it again next year.”

WLRQ (Lite Rock 99.3)/Mel-
bourne showed the greatest year-to-
year gain in a two-book-a-year mar-
ket, going from a 6.1 in fall 2003 to
a 9.1. WLRQ PD Michael Lowe
says, “The fall ‘04 book was our first
up trend since the first year we went
all-Christmas back in 2000.

"We took a Girl Scout Cookie at-
titude: Since it only comes around
once a year, let’s put our best flavors
forward and try not to make too
many cookies. Let's create a situation where
the power Christmas hits come up more of-
ten, limit the number of versions of certain
classics, flavor in the religious songs gradual-
ly as we get closer to the big day, and play just
the right amount of novelty songs, mostly on
the morning shows.

“We were up against three other stations
that were into Christmas music before us, but
we found that Thanksgiving evening, as fam-
ilies were heading back from dinner, felt like
a great time to start. You have to respect the
people who want to celebrate their holidays
in order.

“Still, there are those who don't feel com-
fortable listening to Christmas tunes until Dec.
1, but you have to establish yourself as the
Christmas-music station, so it's going tobe a
programming quandary every year.”

A Bonding Experience

WOLL/West Palm Beach had the highest
year-to-year increase in a continuous-mea-
surement market, going from 4.2 in fall ‘03 to
7.0 in fall '04.

The highest 12+ number went to WIVR/
Richmond, with a 12.1 in 2003 and an 11.6 in
2004. “A few years ago our consultant, Mike
McVay, urged us to go all-Christmas,” says
WTVR PD Bill Cahill. "I felt that sprinkling
itin or doing Christmas hours was plenty, but
he promised it would be a big winner, and it
was. Now it's a Richmond tradition.

* Paul Wilson

o

EXCLUSIVE BACKSTAGE GRAMMY HANG KLLC (Alice @ 97.3/San Francisco’s
morning show sidekicks conducted dozens of interviews during Westwood One’s Backstage at the
Grammys event in February. Seen here are (I-r) KLLC's Marcus Osborne, Hoobastank's Dan Estrin and
Doug Robb, KLLC's Hooman and Westwood One Sr. VP/Affiliate Sales Dennis Green.

“It does chase some people away, but it
bonds us tremendously with many more.
Clear Channel VP/AC Programming Jim
Ryan worked with the labels to find some ex-
citing new Christmas product, like the James
Taylor Christmas CD. It was fantastic. Jim did
a great job finding new tracks for us. As long
as stations continue to find fresh new material
each year, it will continue to do well.”

KSSK/Honolulu came in second
12+ both years, with 10.5 in 2003
and 10.3 in 2004. Clear Channel/
Hawaii Director/Programming
Paul Wilson says, “Christmas mu-
sic has always been strong. We
flipped to Christmas programming
the day after Thanksgiving in both
'03 and ‘04.

“People were concerned that it
wouldn't work because Honolulu
is a warm-weather market. To their surprise,
it worked like a charm. Christmas program-
ming has become part of the KSSK brand. We
have holiday imaging, which we freshen ev-
ery year.

“I look at Christmas programming like
Christmas decorations: They’re in the closet
all year, and we take them out the day after
Thanksgiving and put them away the day af-
ter Christmas. During the holiday months we
rebrand the station to be the Christmas music
station and still sustain about one Hawaiian
Christmas song per hour. No other station in
the market has tried to challenge us.”

Though Christmas programming certainly
added to the success of KSSK, Wilson says,
“Our success from the fall book is more a re-
flection of the radio station’s overall perfor-
mance, notjust from Christmas programming.
We tend to do well 12+ year-round because
we understand the marketplace and have a
morning show that’s been in place for 21
years.”

Other Findings

In Edison Media’s 2003 study, the results in
markets where there were multiple stations
playing Christmas music were mixed. Ross
says, “There were 10 markets where more than
one viable FM went up, 14 where one station
was up while a rival was down, and only one
where neither station got a boost from Christ-
mas. In 2004 there were 18 markets where two

www americanradiohistorvy com

stations went up, only 10 with mixed results,
and only one where nobody gained, the three-
way Indianapolis race.”

Another finding in this study was that all-
Christmas programming was more compati-
ble with mainstream and soft AC stations than
any other formats. “AC
gotalmost a share’s rise
(0.96) out of all-Christ-
mas vs. 0.5 sharc gains
for Christian AC and
Hot AC stations,” Ross
says. “Oldies and
Adult Standards for-
matsaveraged a gain of
less than a tenth of a
share.”

Why is a departure to Christmas music such
a perfect fit for the format known for its con-
servative programming? “The passion level is
as strong, if not stronger, for Christmas music
than for regular programming,” Wilson says.

“Christmas music touches people. They
can identify with it. It's a mood lift, and it's
what they‘re looking for at that time of year.
In Honolulu, the climate doesn’t change, so
Christmas music is one tangible that does
change once a year. It gets people’s atten-
tion.”

Ross says, “Maybe it’s because some ACs
have built nearly a decade’s worth of expec-
tations for that music. It could be because re-
search has turned up a larger exploitable body
of music that is more compatible with main-
stream AC than any other format.

“More important, it's replacing a format
that is often deliberately unobtrusive during
the year with one that the same listeners are
likely to be passionate about.

“The potency of all-Christmas music is na-
tionwide. Will listeners ever tire of it? Every
year we hear that it’s not going to work, but
in seven to 10 years we've seen signs that
Christmas music has found its neighborhood
atAC.

“Unless there is a current-based format with
music that is so compelling that you'd rather
be playing that than Christmas music during
the holidays, I can't see it diminishing anytime
soon.”

For in-depth information on Edison Media
Research’s Christmas programming study,
visit www.edisonresearch.com.
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116 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
2/27-3/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved te recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour
Persons used herein with permission from Arbitron Inc. (® 2005, Arbitron Inc.).© 2005 Radio & Records.

MOST ARTIST TILE LABEL(S) s

PLAYED RECURRENTS TRAIN Caling Al Angels CokmLia) 940
ARTIST TITLE. LABEL(S) JOWs | MARTINA MCBRIDE This One’s For The Gils (RCA/ 878
FIVE FOR FIGHTING 100 Years (Aware/Calumbia) 1085 | MATCHBOX TWENTY Unwe Atintic 867
DIOD White Fag (Arista/AMG) 997 SHANIA TWAIN Freer AndFor Aways Morcr/UM) 835
UNCLE KRACKER HDOBIE GRAY Drift Away (Lava/ 9% | SEAL Love's iine Warne s, 750
MICHAEL MCDONALD Air't No Mountain High Enough (MotownUniversall 995 | SANTANA HIMICHELLE BRANCH The Game Of Love (Aristal?MG/ 745
SHERYL CROW The First Cut s The Despest (A&Miaterscape/ 985 | COUNTING CROWS Big Yelow Taxi (Gefeniterscope 73

March 11, 2005 "‘2“"
W WX ARmST TME LABEL(S) T pdTs AJI%"LCE i TOTAL STaonsd “ EI“ABASE
1 @  KELLYCLARKSON Breakaway (Holywood) 2301 +20 216027 23 10200 ,
2 2 LOSLONELY BOYS Heaven (0 Music/Epic) 2249 4 193511 38 10501 MOST ADDED’
3 o JOHNMAYER Daughters (Aware/Columbia) 2143 +45 168957 19 110 | onsr e LABELLS) RO0S
6 @ MARTINAMCBRIDE In My Daughter's Eyes (RCA) 1732 +45 156554 26  104/D | CELINE DION In Some Small Way (Gaic/ 16
4 5  TIMMCGRAW Live Like You Were Dying (Curb 172 25 116267 22 98)2 | RASCALFLATTS Bless The Broken Road fLyric Street) 1
5 @  MAROON 5 She Will Be Loved (Dctonell/AMG) 1680 +5 158271 20 85/t | BODGDO DOLLS Give A Littie Bit (Warer Bros.) 8
7 7 KEITHURBAN You'l Think Df Me (Capital 1605 18 128493 40 1050 | ROBTHOMAS Lonely NoMore (Atantic i
8 @  HALL&OATES I Be Around (U-Watch/ we 478 9197z 25 10112 mm’;::;";” LT s §
pen Ams (Capitol) 5
12 ©  MICHAEL BUBLE Home (/43/Reprise) 1322 +348 93684 6 100/ | yANESSA WILLIAMS You Are Everything fLaval 5
14 () GOOGOODOLLS Give A Little Bit (Warmer Bros.) 1093  +160 136360 10 7178 | ROD STEWART Biue Moon L/AMG/ 5
9 @  MAROON 5 ThisLove (Octonel/AME) 1081 +17 120395 44  90/0 | RONAN KEATING If Tomorrow Never Comes (Universal 5
10 12 HOOBASTANK The Reason f/sland/i0JMG) 1025 9 73984 36 620
13 13 KENNY G.fIEARTH, WIND & FIRE The Way You Move (Arista/RMG) 957 7 o789 8 82
11 14 PHIL COLLINS Don't Let Him Steal Your Heart Away (Atiantic) 861 477 14775 24 8300
15 g ROD STEWART f/STEVIE WONDER What A Wonderful World L/RMG) 601 27 68847 18 57N MOST
16 TINA TURNER Open Arms (Capitol 579 +22 23451 8 685
17 D  RYANCABRERA True (£.V.L.A/Atiantic) 571 +53  a8m3 7 532 INCREASED PLAYS o
18 @  MERCYME Homesick INO/Curb/ 519 +64 13613 5 6 | o rAY
23 D SCOTTGRIMES Sunset Bivd. Velocity) 304 +28 B840 6 SOM | e BUBLE Home (143 o
22 € RAYCHARLES fIDIANA KRALL You Don't Know Me (Concord) 298 +15 8466 10 4311 | CELINE ION Have You Ever Beenin Love (sic RtH
21 21 RICHARD MARX Ready To Fly (Manhattan/EMC) 278 14 6009 11 381 | GODGDO DOLLS Give A Litte Bit (Warmer Bras) +160
25 €D ROBTHOMAS Lonely NoMore (Atiantic) 273 +61 59826 3 3017 | JOSHGROBAN You Raise Me Up /143/Reprise) +80
26 @ VANESSA WILLIAMS You Are Everything (Lava) 253 +47 9076 4  39/5 | HALL&DATES I'iBe Avound (U'oreh/ +18
24 @  FIVEFORFIGHTING If God Made You (Aware/Columbis) 2% +2 11708 4 364 ﬂ:&fg::"fé‘;;;‘fg”gm" Qe Lokl I;f
27 @  ELTONJOHN All That 'm Allowed Universal) 215 +36 7064 3 30 | yERCYME Homesick Z';,,,m, 54
20 26 KATRINA CARLSON Drive (Kataphonic) 206 -105 5790 20 41/0 NORAH JONES Come Away With Me (Blue Note/Virgin) +62
@  ROD STEWART Blue Moon L/AMG) 188 +56 3095 1 38/5 | ROBTHOMAS Lonely No More (Atiantic) +61
22 @ MAROON S Sunday Moming (ctone/iRMG) 181 +33 27008 2 226
@  HOWIEDAY Collide (Epic) 169 +71 10166 1 25(4
30 €D FINGER ELEVEN Dne Thing (Wind-up/ 143 +2 12318 71 M0

NEW & ACTIVE

JOE COCKER One (New Door/UMe)

Total Plays: 128, Total Stations: 26, Adds: 3

CROSBY & NASH Lay Me Down (Sanctuary/SRG)
Total Plays: 104, Total Stations: 17, Adds: 0

CELINE DION In Some Small Way (£pic/

Total Plays: 41, Total Stations: 16, Adds: 16

RASCAL FLATTS Bless The Broken Road /Lyric Street/
Total Plays: 17, Total Stations: 15, Adds: 14

Sangs ranked by total plays

Station playlists for all R&R reporters
are available on the web at
www.radioandrecords.com.

REGISTER NOw/

@ WWW.RADIOANDRECORDS.COM

R&R ROCKS
CLEVELAND/

b

RR CONVENTION 2005

)

JUNE 23-25-2005
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. . 0 m o 5 poweren 1]
ﬁ teTheM America’s Best Testing AC Songs 12 + R R //// ACTOP 30
' J - 2
” B ”s”:.l:ﬂm i — e, 7 i '
o For The Week Ending 3/11/05 CANAD. ‘ ME"ABASE
. w. o w W LAST THIS TOTAL o~ WEEKSON TOTAL
Atist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54 WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  CHART  STATIONS
1 MAROON 5 She Will Be Loved (Octonel/RMG) 430 +8 2 9|0
KELLY CLARKSON Breakaway Hofywood) 396 387 97% 29% 397 -4 390 2 KELLY CLARKSON Breakaway (Hollywood) 394 +6 14 9/0
-4 WICHAEL BUBLE Hosmas (Wamer Bros.) 384 +38 7140
MICHAEL BUBLE Home (743/Reprise] 395 386 654% 8% 394 391 394 ;
. 3 BRYAN ADAMS Flying Universal 349 +1 14 8l
TIM MCGRAW Live Like You Were Dying (Curt/ 384 380 94% 26% 384 347 393 7 TINA TURNER Open Arms apitol 392 +28 7 1216
MAROON 5 This Love (Octanel/ /AMG) 379 375 97% 43% 383 369 386 5 LOS LONELY BOYS Heaven ‘O Music/Epic) 338 +1 2 1o
3 3 o - 7 o A 6 JOHN MAYER Daughters (Aware/Columbial 324 +8 8 11
MARIINGESRE el e WY L) S es 8 JANN ARDEN Where No... Universal Music Canada) 202 +1 7120
HOOBASTANK The Reason fis/and//0JMG) 376 363 94% 42% 369 359 3N n 9 o KALAN PORTER Awake in A Dream (Sony BMG/ 253 -2 22 10
600 GOO DOLLS Give A Ltte Bit Warner Bros. 376 369 9% 2% 3% 392 3N 9 10 HALL&OATES WBeAround RofSury Muskc Conac) 247 28 21 TID
12 SARAH MCLACHLAN World On Fire (rista/AMG] 222 -28 29 1310
KEITH URBAN You'll Think Of Me [Capitol/ 376 373 90% 27% 376 389 373 17 GOO GDO DOLLS Give A Little Bit (Warner Bros.) 210 +52 5 m
LOS LONELY BOYS Heaven (08 Music/Epic/ 370 375 96% 42% 384 376 386 13 HODBASTANK The Reason fisland/0JMG) w27 3 80
MARTINA MCBRIDE In My Doughter's Eves (AL 6 5 " % 10 S. TWAIN w/M. MCGRATH Party... (Mercury/iDJMG) 202 -66 23 1110
LT ERREGEY S e ) k) &b S5 dB 16 TIMMCGRAW Live like You Were Dying (Curt/ 198 +21 15 701
PHIL COLLINS Don't Let Him Steal Your Heart Away /Atntic/ 366 366 88% 25% 360 346 364 15 J.BRICKMAN /R. VOISINE My... Windham Hil/RMG/ 196 0 1" a0
TINA TURNER Open Arms (Capitol 360 343 0% 13% 367 377 365 18 KENNY G. f/EARTH, WIND... The Way... (Arista/AMG) 195 +64 3 92
19 18 L AMANDA STOTT Homeless Heart [EM)) 186 +63 3 9j2
RYAN CABRERA Teue (E.V.LA/Atiantic) 358 344 61% 14% 354 354 354 29 10 e ASELIN DEBISON Faze (Sany Music Group) 149 +77 2 61
HALL & OATES I'l Be Around (U-Watch/ 351 358 91% 36% 358 329 366 2 MARTINA MCBRIDE In My Daughter's Eves €4/ 118 +10 19 40
KATRINA CARLSON Drive (Kataphonic) 346 326 72% 21% 343 354 340 % ‘L e SHANIA TWAIN Don't! Mercury) "3 5 N L2
LT 463 43 3s 3 2 R STEWART f1S. WONDER WnatA Wonderhl.. (/AMG) 109 +1 16 20
KENNY G. flEARTH, WIND... The Way... (AristaiMG) 342 340 81% 21% 356 329 362 20 23 LIONEL RICHIE Long Long Way To Go fsland/iDJMG/ 104 -10 20 6/0
MICHAEL MCDONALD Reach Dut... MotownlUniversa) 328 333 90% 44% 326 305 332 28 @) CELINEDION In Some Small Way Epc R B
30 @ ROB THOMAS Lonely No More (Atiantic/ 87 +20 2 51
R. STEWART flS. WONDER What A Wonderful... U/ﬁMﬁ/ 324 324 92% 37% 327 291 135 27 26 * SARAH MCLACHLAN Push MII’SM/ﬁMG} 83 1 3 4‘0
JOHN MAYER Daughters (ware/Columbia) 305 305 9% 51% 302 287 305 2 27 ALICIAKEYS If] Ain't Got You (/AMG) "5 19 40
24 2848 RON SEXSMITH Not About To Lose Vonesuch/ n 19 1" 20
Total sample size is 263 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = liks 8‘ BLUE RODED Rena Warner Bros.) 66 +22 1 614
very much). Total familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number . )
of respondents who said they are fired of hearing the Song. Songs must have 40% familiarity to appear on Survey. Sample composition KEITH URBAN You'll Think Of Me (Capital) 55 +9 1 210
is based on persons 12+. .Persons are screened via the Intemet. Once passed, they can take the music test based on the i
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 23 Canadian AC reporters. Monitored airplay data supplied by Mediabase F adivision of Premiere Radio Networks.
participants on the the Internet only. RateTheMusic is a registered rademark of Rate TheMusic.com. The RTM system, is available for Songs ranked by total plays for the airpiay week of 2/27-3/5. Bullets appear on songs gaining plays or remaining flat from
local radio stations by calling 818-377-5300. RaleTheMusic.com data is provided by Mediabase Research, a division of Premiere previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
\_ Radio Networks. J Qare moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. o Indicates Cancon. )
( KSSKHonolul, H KSNEfLas " WALK/Nassau, NY' WLZW/tica, NY
L HE egas, NV* u, NY* WHOM/Portiand, ME KBAY/San Jose. CA* o2,
REPORTERS R EET |mesT |mmper BmEe R
. o . i s W, WY SHESTRET | TR = -
Stations and their adds listed alphabetically by market - o | osThs s ca §&a'=- P, 0 gﬁ@wmm A R
WYJB/Albany, NY* WMIBoston, MA* WICB/Columbia, SC* | WDARFlorence. SC 12 Los e Sekas s o e """“ﬁ .
Pl T, O O Ranty W WLMG/MNew Orleans, LA® 12 e & et ko
M0: Chad 0 tany AN 0'Tomy Mo Adds PO: Wl Mchols WPEZMacon, GA . 15 MARTINA MCBRIOE 2 MICHAEL MCDONALD
508 Do i APDARC: Doasts s WRS, AL 00 4ot Bz SR S S . Rl 15 WALL & OATES
TROY JOHNSON No Adds No Adds. " OMAD: Tomy Sristol
NSzl AT WSNYColumbus, OH* I ey ! L3 ArOAD: e i LR .
WEBE/Bridgeport, CT* 5 WAFY/Frederick, MD HALL & OATES . HoAdes ) xﬁm&mmm De
3 Cut o T S0 gt S M s T WLTW/New York, NY KRWH/Seatie, WA o
KGN Auquerque, Wi+ | H- Bl '} FERRSG WPUndianagolis, W+ | I ao T WRARaieign NG| Dt
gt Wacees KKBACorpus Chvist, Tx» | 7 S8 5 o p o D e "% R 50ty anacy WHUDMWesichesier, NY
MoAdds A Makan O: Sigws Conpor DIPD: Sheven Potrane:
WIYE/Buftalo, NY* FATTS KSOFfFresno, CA* Ok KVK/Shrevepor, LA APORG: Tam ot
WiEVNeron, PR | EATECHS, . B o Srpachoster. | WwDEMoro. A" | WRSHRleigh. NG A 14 e o
a0 Goe st MERCYME mw:lﬁﬂ :::-nn w&uwh. IN* 2 NELLY VTIM MCGRAW MO, Jof Momaw Noddds MSEALILATTS
e WEZFBuriinglon® N P APUAD: i Cros ot KRBB/Wichita, KS*
WEZF/Buriing . o Adds KVLY/McAlien, TX* Woﬁim NV* AP0, Lywan Saoes
S KO, gt 0 L gty o | TS enanben | £
KYMG/Anchorage. AK Db WA Dagian, OH® Hohots Wikidackson MS* BRI P e Y TUER POAD: L et
e T b - - | TaEE - o . o Ll
WHBC/Canton, OH* ™ T WHEER, Wayne. N ooy oheeon Y1R0Meiboume. FL* | erMman, N+ WIVRRichmond, VA" s WA -k oy
WLTW/Atianta, GA* ﬂ”ﬁz‘?‘ . o e P0: Mickael Lews DM M Bokr D201 Simans M0 Dows Mascel ELTON Joret
AU B o Ay iy WTEWiobasan Ciy* ey el IMSLRATS ROD STEWART
YRESSAWLAUS M S Hooie WKTW/Gainesville, FL* S Do et WSLO/Roanoke, VA* fSpokane, WA WJBR/Milmington, DE*
WFPG/Allantic Cily, NJ* [l ol - m“l"‘.u;" e NYRMemphis, TN" e HEY el %.Ll;rms B g:ﬁ.ﬁ:
gEmer |REE.  mge | B mmeeen (SRRSO
e oot ORIl g (g SSRGS |t | (.
wnsgupsn. o | RIS R s - i WFBRocdrs. 1 s
Noats s 0. oy I L WATEMinneapolis, MN* | [y KGEXSpeinglield, M0 | Suanhrork. PA®
e D aal Raskte M o KEZN/Paim Springs, CA oty ok
M YAustin, TX" WNIC/Detroit, MI* o KSRCAansas City, MO 0o o Wy ' KGBY/Sacramento, CA* | Roral o
T s Eesn | Mo o Rl Pl
W SR Fo-Ee ot WAL Grosnstoro, NG+ | Mok %ﬂh . A e | S8 KEZIGSL. Louis. MD*
FOMD: Sl ol ! KYMX/Sacramento, CA* | St come . .
oWt o | MEFteoga T | Woobapan | SRS Roomzon. 0" | e, | B R e POWERED Y]
e - e P " - N MEDIABASE
-y Fopilpe 3 N 11O G DA MO P | woensSaginow, MI® KJOY/Stockdon, CA* i i
WeBE/Saton Rouge, LA e |- F e g, TN RS SS ° O i L=
TR DRV tae e | B pwree | BEST o Montored Reportars
WMIY/Biloxi, MS' o %vmmm ﬁ?w * mw“w&mm. . e NBEE/SaltLaka City, UT* %@:‘m . 140 Total Reporters
Joxi, MS* i OH* . PA . . POAD: Rasty : —
A Ve ﬂ@nmlmh. o | R e A %ﬁ%ﬁ 40 S ity toidts ,"5“.3,,’42':""-‘1 oAss Ty o o 116 Total Monitored
S CROSBY & MASH Moterey 3 . . —
WYSHBimingham, AL | WRCHMartiord, CT* | MR el ™ T - £ ?n‘g'.l:‘h W gt o 24 Total Indicator
=L S WOOK/Clevetand. O WIKY Evansville. IN 12 M Comy RASEA AT L . WLTAPittsburgh, PA* AP0 o oan P0: Doa Gonsela T
NoAdss = s Erevon RN KEATHG RASTALAATTS o ok Suves e ey eors ey . PDI';’V::: ?m'(a):
KALT/Boise, ID* .| WCRZFlint, M1+ KMZO/fLas Vegas, NV* | WWLW/Morgantown, WV . | koxusan Antonio, Txe | 1Y Tucson, AZ* KEZAfFayetteville, AR
i KKLYColorado Springs, CO* | gy 5 a WSHHPitisturgh, PA: J KOOUTyler, TX
e EEEE | Riltee  |Hptmew DRSS (Eme R | o | Menimringon, vl
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HOT AC TOP 40

March 11, 2005 POWERED[Z
W Wk ammsr e v R e B R s MEDIABASE
1 o GREEN DAY Boulevard Of Broken Dreams (Reprise/ 386€ +126 266625 13 93/0 ; i
2 e GOO GDO DOLLS Give A Little Bit (Warner Bros.) 3378 +11 228242 20 9310 MOSTADDED
4 o ROB THOMAS Lonely No More {Atiantic) 2938 +322 206196 5 94/0 ARTISTTITLE LABEL(S) 4008
3 4 KELLY CLARKSON Breakaway (Hollywood) 2896 77 206942 29 7910 KELLY CLARKSON Since U Been Gone (RCA/RMG) 13
5 @ MARDON 5 Sunday Morning (Uctone/J/AMG) 2831 +238 192655 14 95pp | GAVINDEGRAW Chariot (/MG 9
! JEM 24 (ATO/RCA/RMG) 6
7 6 ]
MAROON 5§ She Will Be I-.oved I_l]cto/le/J/ﬁMG/ 2378 54 182620 35 93/0 INGRAM HILL Almast Perfect Hallwaod) §
6 7 FINGER ELEVEN One Thing (Wind-up/ 2365 92 161428 a2 90/0 AFTERS Beautitul Love /Simple/N0) 5
10 o HOWIE DAY Collide (Fpic/ 2284 +71 129064 28 8410 JET Look What You've Done /Atlantic} 5
8 g LENNY KRAVITZ Lady Virgin) 2229 165 175201 25 85/0 TEARS FOR FEARS Closest Thing Ta Heaven Wew Ooor/UMe) 5
9 10 JOHNMAYER Daughters (Aware/Columbia) 2220 102 143088 27 gsp | SUMAT Peces fandiMG] '
12 m KEANE Somewhere Only We Know finterscape) 1987 +136 103903 19 81/2
13 @ KELLY CLARKSON Since U Been Gone (RCA/RMG) 1959 +174 136453 n 7813
15 @ 3 DOORS DOWN Let Me Go (Republic/Universal) 1879 +170 88968 10 7912
14 @ RYAN CABRERA True (£.V.L.A./Atiantic) 1876 +123 110440 10 802 MOST
1 15 SWITCHFOOT Dare You To Move Red Ink/Columbia) 1657 -233 81082 23 7000 - [ 4
16 @ AVRIL LAVIGNE Nobody's Home (Arista/AMG) 1605 +63 76757 10 69/0 INCREA SED F YS =
19 m ANNA NALICK Breathe (2am) (Columbia) 1574 +248 79333 14 7114 PLAY
ARTIST TITLE LABEL(S) INCREASE
17 @ LIFEHDUSE You And Me (Geffen) 1569 +201 81625 5 7813 P -
" . onely No More fAtlantic +
18 @ JET Look What You've Done (At/antic/ 1487 +150 84479 18 70/5 GAVIN DEGRAW Chariot (/AMG) +256
20 @ JESSE MCCARTNEY Beautiful Soul (Hollywood) 1303 +119 82991 8 5112 ANNA NALICK Breathe {2am) (Columbia) +248
22 @ DURAN DURAN What Happens Tomorrow (£pic/ 1128 +116 50627 8 62)2 MAROON 5 Sunday Morning (Octonel//RMG) +238
21 22 NELLY [TIM MCGRAW Over And Over {Derrty/Fo’ ReelCurbfUniversal) 1072 35 78375 16 4100 ll]'zFfs"“USE You A"Cd Me ﬁ”ﬂlﬂln o , +fg1
. , ometimes You Can't Make It On Your Own finterscope +189
25 @ U2 Sometimes Yo.u Ca.n t Make It On Y?u{ Own (Interscope) 819 +189 41679 3 56i4 KELLY CLARKSON Since U Been Gone [ACA/RMG) 74
24 @ TIM MCGRAW Live Like You Were []ylng {Cur) 702 +39 41875 9 N 3 DOORS DOWN Let Me Go //?Eﬂub/l?.’/UﬂiVE/Sa// +170
26 @ VELVET REVOLVER Fall To Pieces (RCA/RMG) 675 +49 26339 5 40/2 JET Look What You've Done /Atlantic/ +150
28 @  KILLERS Mr. Brightside (sand/i0JME) 639 +64 28739 6 363 KEANE Somewhere Only We Know flnterscope/ +136
27 @ ASLYN Be The Girl (Capitol)) 630 +7 13935 14 38/0
23 28 LOWMILLIONS Eleanor (Manhattan/EMC) 621 -45 20444 18 3710
29 @ BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba Label Group) 489 +46 10485 6 40{3
31 @ JOSS STONE Right To Be Wrong /S-Curve/FMC) 487 +93 17365 7 2912 NEW & ACTIVE
30 @ GWEN STEFANIfIEVE Rich Girl fiaterscape) 419 +14 27790 a4 1313 :
@ GAVIN DEGRAW Chariot (J/AMG) 415 +256 12212 1 42|19 ARI HEST They're On To Me (Columbia/Red Ink)
33 €  JACKJOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 387 +68 14911 4 3ga | Total Plays: 119, Total Stations: 11, Adds: 1
X INGRAM HILL Almost Perfect Hollywood/
32 @ BLACK EYED PEAS Let's Get It Started /A&M/Interscope/ 360 +15 27014 17 6/0 Total Plays: 108, Total Stations: 18, Adds: 6
35 @ JEM 24 (ATO/RCA/RMG) 350 +62 8461 3 3016 MICHAEL TOLCHER Mission Responsible (Octone/
: Total Plays: 89, Total Stations: 13, Adds: 4
34 @ COLLECTIVE SO!JL Better Now (El Music Group) 345 +56 11550 2 2813 RELIENT K Be My Escape (Capito/Gotee)
38 @ CARBON LEAF Life Less Ordinary (Vanguard) 263 +35 5104 2 2210 Total Plays: 85, Total Stations: 11, Adds: 2
36 @ SIMPLE PLAN Welcome To My Life flava/ 246 +2 12269 15 1m SUM 41 Pieces {/s/and//ﬂ.{M[:‘l
37 3% MARC BROUSSARD Where You Are (isiand//IMG) 218 22 a3 9 g0 | TotelPlays: 37, Total Statons: 10, Adds: 5
@ TEARS FOR FEARS Closest Thing To Heaven fVew Joor/UMe) 183 +36 9030 1 1715 Sangs ranked by total plays
95 Hot AC reporters. Monitoreo airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week H H
of 2/27-3/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total p ays, the song with the larger increase in plays is Station plavl !Sts for all R&R reporters
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reporwed to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times www.radioandrecords.com
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. = = 3
(© 2005, Arbitron Inc.).© 2005 Radio & Records.

All hooks are not created equal. Some are too short, some are too long, and some
are just wrong. You invest big dollars in research - why risk testing with bad hooks?
Hooks Unlimited’s clear, consistent, quality never leaves you guessing about your

listeners’ music tastes. Contact Michael Pelaia for your next project.

(770)452-4665 » hooks@hooks.com s www.hooks.com s Featuring “fia cEnTuRY  HitDiscs
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HOT AC

March 11, 2005

e w - I
. America’s Best Testing Hot AC Songs 12 + ' PmHEHEI:I
mm"mmllsm' com For The Week Ending 3/11/05 N / IL H;O TACTOP 30' A MEDIABASE
—— CANAD
i f IR LAST THIS TOTAL 4/~ WEEKSON  TOTAL
ist Title (Labe b - - WEEK  WEEK
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 ARTIST TITLE LABEL(S) SLAYS  PLAYS  CHART  STATIONS
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 434 432 9% 3% 426 424 429 o DAY Botbvml 0f Broken Dreams (Reprise) 877 +8 10 910
LIFEHOUSE You And Me (Geffen/ 418 410 46% 4% 417 425 400 2 2 KELLY CLARKSON Since U Been Gom_/ﬁL‘A/IIMG/ 597 10 10 10/
3 DOORS DOWN Let Me Go (Republic/Universall 415 411 8% 1% 423 422 424 5 3 RoB THOMAS Lonely No.More Mm 59 +112 4 141
ROB THOMAS Lonely No More /Atéantic/ 412 396 70% 6% 410 403 420 3 MA.ROON 5 Sunday.MomnTg lac.mne,U/ﬁMG/ 568 +1 10 140
KELLY CLARKSON Since U Been Gone (RCA/AMG/ 408 403 9% 27% 413 413 442 4 5 GO0 GOO DOLLS Give A Little Bit M./ame.rﬂms 548 -19 17 90
SWITCHFOOT Dare You To Move (Red ink/Columbia) 407 403 96% 37% 406 403 410 B ﬂ 3 DOORS DOWN Let Me Go (Republic/Universall 458 +21 5 1010
KILLERS Mr. Brightside fiskand//0JMG) 407 - 5% 8% 395 394 396 12 GWEN STEFANI fIEVE Rich E'r‘I Mﬂa.mm.l 43 +47 5 &0
MAROON 5 She Will Be Loved (Octone//AMG) 402 418 98% 46% 4.09 406 4.13 9 JANN ARDEN Where No... (Universal Music Canada) 822 +9 5 120
MAROON 5 Sunday Morming /Octone/J/RMG) 398 401 84% 25% 403 400 408 10 LOW MILLIONS Eteanor (Manfiattan/EMC) 416 +1 3 1310
KELLY CLARKSON Breakaway (Hodywood/ 396 397 98% 41% 400 398 4.03 n KEANE Somewhere Only We Know finfierssaps’ 412 +12 12 90
HOWIE DAY Collide [Epic/ 395 392 T% 17% 389 392 384 7 114 AVRIL LAVIGNE Nobody's Home /Arista/RMG) 406 22 17 120
JET Look What You've Done fAtiantic/ 391 380 84% 20% 398 393 4.06 14 @ JET Look What You've Done {Atiantic) ‘ 394 45 5 70
RYAN CABRERA On The Way Oown (E.V.LA/Atsnti) 389 383 96% 38% 390 381 388 8 NELLY Y. MCGRAW Over_.. DemtyFo’ReciCurtylUniversal 390 -36 15 9j0
600 GOO OOLLS Give A Little Bit (Wamer Bros. 388 377 93% 30% 378 366 395 13 14 HOWIE DAY Coliide (Epic/ 372 A7 8 8i0
AVRIL LAVIGNE Nobody's Home (Arista/AMG) 383 374 93% 30% 38 3mE 382 19 (D MICHAEL BUBLE Home (armsr s, /1«54 33
RYAN CABRERA True (£.V.L.A/Atiantic) 383 379 93% 30% 386 389 381 15 164 SIMPLE PLAN Welcome To My Lite (Atiantic) 335 6 19 170
KEANE Somewhere Only We Know finterscope) 382 382 W% +19% 376 382 3867 18 STABILD One Moee Fill (e Moesic Canantz) KK +B 810
FINGER ELEVEN One Thing (Wind-up/ 380 374 96% 4% 393 318 407 2 OURAN DURAN What Happens Tomorrow [Epic/ 325 +48 4 100
ANNA NALICK Breathe {2am} (Cokumiva) 377 367 6% 10% 377 36R 188 16 1944 K-0S Mant Used To Be MstrabwerksEMC), .55 5320 17 8 8/0
HOOBASTANK The Reason /sland/iDJMG) 375 380 99% 55% 378 357 407 17 204 SARAHMCLACHLAN Push (Arista/RMG) 309 -18 10 b/}
JESSE MCCARTNEY Beautiful Sout Hoywood) 373 380 8%% 2% 379 364 405 30 8 LIFEHOUSE You And Ma (Geffen) 283 +79. 2 132
TIM MCGRAW Live Like You Were Dying (Cur/ in - 18% 26% 371 358 389 29 U2 Sometimes You Can't Make it On Your Own fnterscape) 278 +73 2 9
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LOW MILLIONS Eleanor (Manhattan/EMC) 370 358 S54% 12% 367 382 341 25 @ JESSE MCCARTNEY Beautiful S_oul {Hollywood) 251 +16 3 m
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The People Meter
Paradigm Shift

New audience-measurement technology means no

more guesswork

successful radio station is a memorable radio station. To

arn the ratings that generate revenue, PDs have pro-
grammed specifically to diarykeepers — played the Arbitron
game — to keep stations top-of-mind. But it is common knowl-
edge that diaries don’t accurately reflect real listening habits.
Rather, they reflect perceptions of listening, based on recall. So
PDs employ tactics to aid recall, sweeping quarter-hours and
searing call letters indelibly upon the listener’s consciousness.

With the advent of Arbitron’s Portable Peo-
ple Meter, which electronically captures actual,
moment-by-moment listening, brand loyalty
will have far deeper significance, and genuine-
ly compelling radio will become a PD’s mantra
— the only imperative.

That is a quantum leap for radio, because it’s
about reality, not recall. The PPM is a revolution-
ary advance, and to win the new Arbitron game,
programmers and salespeople would be wise to
rethink old notions about how to generate and
sell ratings.

Test Runs

Following an earlier test in Philadelphia, the
10th generation of the PPM is now being tested
in the Houston market in preparation for Ar-
bitron’s intended incremental rollout over the
next six or seven years. (In his remarks at the
RAB sales conference last month, RAB Presi-
dent/CEO Gary Fries rejected that proposed
timetable as bad for radio and called on Arbitron
to expedite the process.)

Similar to Nielsen’s methodology for sam-
pling TV, PPM technology reads encoded radio
signals heard in the participant’s immediate lis-
tening range — in-home, in-car, in-store and in-
arena. PPM measurement requires no direct ac-
tion on the respondent’s part (like filling out a
diary) except to carry the device, like a pager,
throughout the survey period. The first estimates
from the Houston tests will be released this
spring, with a comparison of diary and PPM
results to follow in September.

As a sidebar, advertisers today are growing
increasingly adamant that radio demonstrate
greater accountability to justify time buys, in-
cluding verification that spots are actually be-
ing heard. Under agreements that are not yet fi-
nalized with Procter & Gamble and Ford, some
of those companies’ spots may be encoded for
the PPM to help track return on investment.

After commissioning an exhaustive study,
Arbitron is investing heavily in overcoming ob-
stacles to electronic measurement. For example,
one challenge, recruiting younger listeners, is
compounded by the fact that, when survey par-
ticipants are at home, PPM units are stowed in
a docking cradle connected to a phone line.
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With the advent of the
Portable People Meter,
brand loyalty will achieve
far deeper significance,
and genuinely compelling
radio will become a PD’s
mantra — the only
imperative.

However, more than 30% of people under age
35 don't have land lines because they use cell
phones exclusively. To accommodate these peo-
ple, Arbitron plans to install land lines in their
residences at its own expense.

Another issue, some assert, is that a 40+
Smooth Jazz listener, already laden with a cell
phone, pager and PDA, will resist toting around
yet another device. And it’s difficult to imagine
that the few crisp $1 bills Arbitron routinely
gives diarykeepers will provide suitable moti-
vation for Smooth Jazz's affluent P1s to carry
PPMs.

Quality Control

In a recent interview on the company’s “Less
Is More” initiative (R&R 2/11), Clear Channel
Regional VP/Chicago Trade Zone John Gehron
said, “People don't dislike commercials, they
dislike bad commercials.”

To address that issue, Clear Channel has cre-
ated a national division dedicated to producing
creative, compelling radio spots. Gehron also
observed that shorter stopsets, like WNUA/
Chicago’s 10-minute houirly maximurn, encour-
age listeners to stay tuned through commercial
breaks — a logical assumption, but impossible
to confirm with diaries. The PPM is a sea change

that will make actual listening levels available
to all, salespeople and clients atike. Might some
of this new data resemble yellow penalty flags?

Gehron'’s remarks came back to me recently
as | listened to a six-unit stopset during morn-
ing drive on KTWV (The Wave)/Los Angeles
while riding in a friend’s car. Professional inter-
est and a need to know what’s going on mean
that 1 often listen through an entire break, but,
like everyone else, I also frequently dial around
before | come back.

The break my friend and I heard prompted
me to ask his opinion, as a civilian, of radio spots.
" want to hear music and listen to Dave [Koz]
and Pat [Prescott],” he said. “Alone, I would
have pushed the button as soon as they went to
the first commercial. But if radio ads were cool,
entertaining and imaginative, I'd put up with
them. Instead, I just feel assaulted. Can you tell
me why comumercials on the radio are so lousy?”
Good question!

Quality Commercials

To try to learn more about how listeners feel
about the quality of radio spots, I conducted an
unscientific poll. 1 asked the following questions
of a dozen Smooth Jazz partisans at Wave
Wednesday, KTWV's popular weekly live mu-
sic event: 1) Which TV commercials in the past
year were your two favorites? and 2) Which ra-
dio commercials in the past year were your two
favorites?

The first question elicited a lively response,
and most people had trouble narrowing their
favorites down to only two. But, sad to say, none
could name a favorite radio spot. They all peered
at me with their eyes spinning like pinwheels,
like dogs hearing a high-pitched sound.

The PPM, which identifies the exact moment
a listener tunes out, where she goes and when
she returns, gives the sales professional — and
the client —a powerful tool to evaluate a spot’s
effectiveness. If a listener goes away from a spot
on your air, perhaps your stopset is too long.
Then again, maybe the offending spot is simply
bad — boring, noisy, off-message, a bad format
fit or, God forbid, all of the above.

It will be tempting to take PPM data at face
value, but, like all research, such information
must be properly interpreted to be useful.
Smooth Jazz knows a bad spot when it hears one,
and the format must do everything possible to
keep bad spots off the air. With revenue at stake,
it's hard to say no to a client’s spot, so sellers
should develop a range of more appealing op-
tions to offer advertisers. Raising the bar will
secure long-term gains for all.

Compelling Content

A recently released Scarborough study found
that Smooth Jazz listeners are more likely to buy
a new car than listeners to any other format.
Clearly, salespeople have done a good job of sell-
ing the ad community on Smooth Jazz's stellar
qualitative aspects, and, as a result, auto buys
contribute significant dollars to Smooth Jazz bili-
ing.

But as long as we’re on the subject of the cor-
relation between commercials and tune-out, a
word about those obnoxious, digitally edited,
relentlessly fast-talking (and speeded-up) “fine
print” disclaimers that are legally required to run
in automobile and prescription-drug ads: Pos-
sible side effects of these audio assaults may in-
clude profound annoyance, and in rare cases lis-
teners may experience bleeding from the ear
(TMI syndrome), stomach cramps, sexual dys-
function, nausea, projectile vomiting or erections
that last longer than four hours.

Seriously, disclaimers in print can be easily
ignored, but on the air, people may be tuning
out to escape them. Furthermore, some high-
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voltage disclaimers actually invalidate a com-
mercial’s central message by contradicting the
ad copy. Can radio possibly benefit in the long
term if listeners feel they are being lied to? This
is a grave dilemma, and radio would be wise to
consider alternative approaches to presenting
legal language — a fallback strategy — now,
before the PPM debuts.

The PPM will reveal volumes of unprecedented
and specific information about listeners’ prefer-
ences and dislikes, moment by moment. If
listeners tune out a song, or a jock, it’s easy to
imagine some programmers reacting by tight-
ening playlists or muzzling talent.

If a listener goes away
from a spot on your air,
perhaps your stopset is too
long. Then again, maybe
the offending spot is
simply bad — boring,
noisy, off-message, a bad
format fit or, God forbid,
all of the above.

But, unlike cume-driven formats like CHR,
Smooth Jazz needs the long TSL that fast rota-
tions discourage. Observing subtle nuances in
programming music and assessing anair talent’s
performance mindfully may be called for instead
of hasty reactions. To reiterate, audience research
is a tool, not gospel.

New Day Rising

The program director’s overarching respon-
sibility remains unchanged under the PPM: Cre-
ate compelling content. With ratings based on
real listening instead of recall, successful radio
stations must resonate with listeners at every
level, and as never before.

Now, then and always, successful PDs play
the music people want to hear, they nurture air
talents who forge that all-important emotional
connection with the audience, and they conceive
promotions, liners and other elements that are
consistent with, and relevant to, listeners’ lives
— and that are entertaining too. All this will be-
come even more important now, because either
people will be listening to your radio station or
they won't, but they certainly won't be filling out
diaries.

To win in this new paradigm, I suggest that
PDs and sales professionals deepen their exist-
ing skill sets; brainstorm with colleagues in and
out of the business to awaken their creative in-
stincts; develop more effective time-manage-
ment techniques; and read and do research, on
and off the clock, touncover new insights so they
can confront with wisdom and confidence what-
ever challenges await them in the brave new
world of the PPM.

Smooth Jazz is blessed with experienced, in-
telligent, thoughtful, creative, successful and
doggedly competitive PDs and salespeople who,
I am confident, will rise to new demands as they
become apparent. They’ll plunge in with gusto,
too, because this moment of unparalleled com-
petition for listeners’ attention offers them a
unique opportunity to restore radio’s cultural
importance — and boost market share. As Paul
McCartney said, “Man, that really would be
something!” On your marks, get set, go!
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SMOOTH JAZZ TOP 30

March 11, 2005

W WE  ARTIST TITLE LABEL) T
2 0 TIM BOWMAN Summer Groove (Liguid 8) 698
1 2 SOULBALLET Cream /275) 693
3 0 MINDI ABAIR Come As You Are (GRP/VMG) 657
7 o KENNY G. Pick Up The Pieces (Arista/AMG) 648
4 @ DAVEKOZ Let |t Free (Capital 646
5 6  NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.) 545
6 7 MARION MEADOWS Sweet Grapes (Heads Up/ 515
10 e BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros.,) 487
8 o PAUL BROWN Moment By Moment (GRP/VMG) 470
9 10  RICHARD ELLIOT Your Secret Love (GRP/VMG) 454
n Q QUEEN LATIFAH California Dreamin’ (Vector/ a0
15 (D EUGEGROOVE XXL Warada Jazz) 406
13 13 GERALD ALBRIGHT To The Max (GRP/VMG) 386
14 m WAYMAN TISDALE Ain‘t No Stoppin’ Us Now (Rendezvous/ n
19 @ CHRIS BOTTI No Ordinary Love (Columbial 369
17 @ MICHAEL LINGTON Two Of A Kind /Rendezvous) 362
16 17 RAY CHARLES fiDIANA KRALL You Don’t Know Me /Concord) 340
18 18 SEAL Walk On By (Warner Bros.) 304

22 @ DAVID SANBORN Tin Tin Deo (GRP/VMG) 299
21 @ ANITA BAKER How Does It Feel (Blue Note/Virgin) 288
20 @ HALL & OATES ['ll Be Around /U-Watch/ 272
23 @  FOURPLAY Fields Df Gold (CA Victon/AMG) 253
24 @ KENNY G. fIEARTH, WIND & FIRE The Way You Move (Arista/RMG/ 237
27 @ 3RD FORCE Believe In Me (Higher Octave/ 213
26 @ JEFF LORBER Ooh La La (Narada Jazz) 187
25 26  MICHAEL MCDONALD Tracks Of My Tears (Motown/Universal) 187
28 @ NILS Pacific Coast Highway /Baja/TSR/ 185
30 @ PAMELA WILLIAMS Fly Away With Me (Shanachie) m
29 @ VANESSA WILLIAMS You Are Everything [ava) 169
- @ JOYCE COOLING Camelback (Narada Jazz/ 143

pLAYs
+13
-2
+36
+92
+49
-36
-47
+39
+2
-14
+14
+36

+6
+62
+3
-25
-9
+58
+38
+2
+27
+32
+44
+13
-14
+17
+23
+12
+16

TOTAL

AUDIENCE
100)

81450
80184
60283
78705
83081
62615
53362
72480
62961
44193
43311
42973
47181
43078
35491
Ina
30816
27936
42227
327
22538
28142
25230
20538
16920
12201
19287
23576
20732
19924

Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

NEW & ACTIVE

CHUCK LDEB Tropical (Shanachie/
Total Plays: 121, Total Stations: 13, Adds: 1

ADANI & WOLF Daylight (Rendezvaus/
Total Plays: 116, Total Stations: 10, Adds: 0

ALEXANDER ZONJIC Leave It With Me (Heads Up/
Total Plays: 115, Total Stations: 10, Adds: 2

Total Plays: 1_1 1,_ Total Stations: 9, Adds: 1

MATT BIANCO f/BASIA Ordinary Day (Decca/Universal Classic Group)

PAUL TAYLOR Nightlife (Peak/

36 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 2/27-3/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in
plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons
times number of plays (limes 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from

PAUL JACKSON, JR. Never Teo Much (GRPVME/
Total Plays: 72, Total Stations: 8, Adds: 3
KEN NAVARRO You Are Everything (Positive/
Total Plays: 69, Total Stations: 3, Adds: 0
0°2L Riders On The Storm (Peak/Concord)
Total Plays: 68, Total Stations: 4, Adds: 0
MARC ANTOINE Cubanova (Rendezvous/
Total Plays: 64, Total Stations: 5, Adds: 0

Songs ranked Ily_tml |l|_lys

1
l Total Pays: 100, Total Stations: 10, Adds: 1
|
1
§

STEVE COLE Thwisday (Narada Jazz)
Total Plays: 57, Etal Stations: 11, Adds: 6

POWERED[:T]
" oS MEDIABASE
29 310 A
D am MOST ADDED
26 330 ARTIST TITLE LABEL(S) ADDS
1" 30 NILS Pacific Coast Highway (Baia/TSR/ 7
19 310 STEVE COLE Thursday Narada Jazz) 6
0 320 JEFF LORBER Och La ta (Varada Jazz) 4
00 3RD FORCE Believe In Me (Higher Octavel 3
PAUL JACKSON, JR. Never Too Much (GRAVMG) 3
10 3an ALEXANDER ZONJIC Leave It With Me (Heads Up/ 2
22 330
31 330
19 300 MOST
9 300 INCREASED PLAYS
41 33'0 TOTAL
PLAY
36 310 ARTIST TITLE LABEL(S) INCREASE
1 2901 KENNY G. Pick Up The Pieces (Arista/AMG) +92
13 320 CHRIS BOTTI No Ordinary Love (Columbial +62
19 230 | DAVIO SANBORN Tin Tin Deo (GRAVME/ +58
W 2 DAVE KOZ Let it Free (Capitol +49
3RD FORCE Believe In Me (Higher Octave) +4
8 an BONEY JAMES flJOE SAMPLE Stone Groove (Wamer Bros)  +39
4 221 ANITA BAKER How Does it Feel (Biue Note/Virgin/ +38
12 231 STEVE COLE Thursday (Narads Jazz} +38
15 210 | MINOIABAIR Come As You Are (GREVMG/ +36
EUGE GROOVE XXL (Varada Jazz) +36
7 180
5 213
2014 MOST
n 10 | PLAYED RECURRENTS
7 16/1 ARTIST TITLE LABEL(S) ;OLEIs'
2 1300 CHRIS BOTTI Back Into My Heart (Columbia) 310
g9 130 NICK COLIONNE It's Been Too Lang /3 Keys Music/ m
PIECES OF A DREAM It's Go Time Heads Up/ m
PAUL JACKSON, JR. Walkin' (8lue Note/EME) 245
GEORGE BENSON Softly, As In A Moming Sunrise (GRPVMS) 234
KIM WATERS tn Deep (Shanachie) 228
PETER WHITE How Does !t Feel (Columbia) 214
-— — | MICHAEL LINGTON Show Me /Rendezvous/ 208
PAUL TAYLOR Steppin’ Out (Peak) 202
BONEY JAMES Hese She Comes (Warner Bros.) 189
MARC ANTOINE Mediterraneo (Rendezvous/ 183
NICK COLIONNE High Fiyin® (3 Keys Music/ 179
DAVE KOZ A1 See Is You (Capitol 178
RICK BRAUN Daddy-0 (Warner Bros.) 17
PAUL BROWN 24(7 (GRP/VMG) 173
Station playlists for all R&R reporters
are available on the web at
_ www.radioandrecords.com.
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SMOOTH JAZZ INDICATOR TOP 30

March 11, 2005 g L
B anst e vesy RRE i e ERMTMEES MOST ADDED
2 0 SOUL BALLET Cream /2715/ 165 +2 953 28 12/0 ARTIST TITLE LABEL(S) ADOS
4 @ JEFFLORBER Ooh LaLa Narada Jazz) 163 +7 598 7140 :ms“#::mmﬁ; Co‘?ﬂmﬁe’ﬂ’amﬂw :
ay Yeah Higher Oct
1 3 MINDI ABAIR Come As You Are (GRP/YMG/ 163 7 990 25 1310 STEVE COLE Thursday (arads Jazz) 5
3 o NILS Pacific Coast Highway (Baja/TSR/ 160 +1 793 7 14/0 BEBE WINANS Love Me Anyway (Hidden Beach/ I
7 e QUEEN LATIFAH California Dreamin’ (Vector/ 132 0 1208 18 10/0 GEORGE OUKE T-Jam (BPM) 3
11 @ CHUCKLOEB Tropical (Shanachie) 131 +17 454 4 132 | PAVLO EaENa independeny 3
8 7 EUGE GROOVE XXL /Narada Jazz/ 129 2 758 21 10 MOST
3 @ BONEY JAMES flJOE SAMPLE Stone Groove MWamer Sros.) 128 +4 833 3 1010 INCREASED PL A Ys
5 9 PAMELA WILLIAMS Fly Away With Me (Shanachie/ 124 21 5N ] 11/0 1;,0LTAAVL
10 @ DAVE KOZ Let It Free (Capitol) 121 0 588 21 M ARTIST TITLE LABEL(S) INCREASE
6 11 NORMAN BROWN Up ‘N’ At "€m (Warner Bros.) 120 24 565 30 8i0 STEVE COLE Thursday (Narada Jazz) +46
15 B 3RD FORCE Believe In Me (Higher Octave/ 119 +19 8 4 120 ::g;:;:t‘:::m‘:ﬂ’:"*’/ e *‘;g
- iders (7th No +
(®  PAULTAYLOR Nightiite (Peak/ 11 +40 299 1 9 e T R T ) s
18 @ DAVID SANBORN Tin Tin Deo /GRP/VMG) 110 +18 312 7 1011 GEORGE DUKE T-Jam /8PM) +26
13 () RAYCHARLES fiDIANA KRALL You Don't Know Me (Concora) 104 +1 987 16 M0 NORMAN BROWN West Coast Cooh;l/;’mﬂm/ +25
. . i EVERETTE HARP Kisses Don't Lie /4: +22
12 16  JAMES GAB‘RIANO Ret! Teddy /é'abﬂalmProdllctlallsl 99 10 518 7 9/0 KENNY G. HIOAVID BENOIT Don't Know Why (4ristalAMG) 0
14 17 KENNY G. Pick Up The Pieces (Arista/AMG) 97 3 418 9 BIl | 350 FORCE Beieve lnMe Hiter Otavel 18
16 @ SERGIO CAPYTO Jazzy Girl fidipsyncrasy) 96 +2 671 14 8i0 PAMELA WILLIAMS Emerald Eyes (Shanachie/ +19
@ ANDRE DELANO Night Riders (7th Note/ 94 +30 254 1 8)2 MO ST
17 @  GARRY GOIN Don't Ask My Neighbors (Compendia/ 93 0 978 21 80
@  GEORGEDUKE T-Jam (8PMY 82 +2 % 1 103 PLAYED RECURRENTS o
26 @D  NELSON RANGELL That's The Way Of The World (Koch/ 87 +6 415 2 100 ARTIST TITLE LABEL(S) REAYS
25 @ LALAH HATHAWAY Forever, For Always, For Love /GRP/YMG) 86 +4 491 2 5/0 e 7
UEAITALE RS T LTTE ANITA BAKER You're My Everything (Biue Note/Virgin) 70
€D  MATT BIANCO f/BASIA Ordinary Day (Decca/Universal Classic Group) 82 +10 376 1 1001 PETER WHITE How Does It Feel {Columbia) 51
22 25  GRADY NICHOLS Tuesday Morning [Compendia/ 81 -3 898 24 6/0 GLADYS KNIGHT f/EDESIO ALEJANDRO Feelin’ Good
21 26 NOVECENTO f/STANLEY JORDAN Easy Love (Favored Nations) 81 4 M 19 8o grago::)m%’ —— ::
- @ PETE BELASCO Hurry, Hurry (Compendia) 78 +2 616 2 100 KIM WATERS In Deep (Shanachie) 7
27 28  CAROL DUBOC Use Me /Gold Note) 78 -3 302 ] 7i0 BONEY JAMES Here She Comes (Wamer Bros.) 3
@  MADELEINE PEYROUX Dance Me To The End Of Love (Rounder/ 76 +3 393 1 m ERM% CHAQUICD gou Bwfriena;s Wedding /Narad;Jaz/z/y ; 28
. EORGE BENSON Softly, As In A Morning Sunrise (GRP/VM! 26
[Debut>
[Debut> @ STEVE OLIVER Wings Of Spring (Koch/ 716 +2 252 1 10/0 JOVCE COOLING Expression (Warads Jaz) "
18 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 2/27 - Saturday 3/5. PAUL TAYLOR On The Move fPeak/ 23
© 2005 Radio & Records
- :
| KuAPttie Rock, AR WFSKNashille, TN OMX Jazz Vocal Blend/Satalllle Music Choice Smooth Jaz/Salellite
RE POR TE RS PO/MD: Michael Nalfums WD: Chris Nochowicz PO/MD: KenKI Johnson APD: Will Kinnally
. |3 oamaN BROM 8 ACOUSTIC ALGHEMY 22 EVEREITE WA "3 OO LANE
Stations and their adds listed alphabetically by market 3 PATCHES STEWART 4 NORMAN SROWN 2DKENNY G, UDAVID BENOIT 7 ANDRE DELANO
R 4 I 19PAMELA WILLIAM y
R O bt e el LTl 3 MADELEINE PEYROUX 2 MICHAEL HAGGINS 17 BOBBY WELLS $ VAT BIANCO UBASIA
bttelied o RN SHOWN M e 2 CHIELI MINUCCI 2 OAVID LANZ 17 ALEXANDER ZONJIC 5 ERIC ESSIX
A BEBEWINANS, s 2 MOVING IMAGES 16 FATTBURGER 4 COUCH POTATO ALLSTARS
GEORGE OUKE ANITA BAKER gLt WOCOMew York, NY* (el 4 DAVIO BOSWELL
PAVLO NORMAN BROWN S e PO: Blake Lawrence SUASONMILES Rl
ACOUSTIC ALCHEMY KEN NAVARRO Mo Adds
WilliManta, GA* LIN ROUNTREE ¥/TIM BOWMAN 15 HELSON RANGELL
PO D Kt . GEORGE DUKE T e,
3 STEVE COLE Ohe Bos Ko STEVE COLE ﬁiﬁp"&?"‘;“;'ﬁ;f A PO/MD: Brian Morgan 140AVI0 SANBORN S il maEY
PD: Steve Stiles WD: Enid Cogswell 1 STEVE COLE 14IM ADKINS MO: Rick Laboy
MD: Michael La Crosse 1 RAY CHARLES #JAMES TAYLOR e ACOUSTIC ALCHEMY
KSM./Bakerslield, CA* No Adds WMIMGM. cY 1 NORMAN BROWN WJJZ/Philadelphia, PA* 13RONNY JORDAN
Freit TN WO Fran Chie HID XM Waterslor St
: Nick Novak . : GERALD ALBRIGHT
e i |l |gewmee s NS e Sha
: lein
No Adds EOUNTINGERARD APD/MD: Samantha Pascual RTOT e JOMIGHAEL RAGGHS LLGEORGETOUKE
WEANBaltimore, MD . No Aads PD: Shaun Hoy IO GABRICL MARK FASSELBAGH SEcoE
OM/PO: Maxie Jackson e APDD: Angie Handa A SABRINON ACOUSTIC ALCHEMY
M0: Kayona Brown RD FORCE KHIZMouston, TX* LI, LORBER 8 OAVE MAOELEINE PEYROUX
3 NORMAN BROWN e OCKILOER PO: Maxine Todd WiZLfLotisville, KY* SONEZ
1 BEBE WINANS STEVE GOLE APO/MO: Greg Morgan FUMD. Saor s KiZ$/Reno, NV* 8 LISA LAUREN
PAMELA WILLIAMS oRcr onbe PD/MD: Robert Dees 7 ANITA BAKER KW.ZSeattle, WA®
LS 1 MATT BIANCO 1/BASIA 7 SWING OUT SISTER PD: Carol Handiey
WSMJ/Baltimore, MD® KOAUDallas, TX* STEVE COLE 6 QUEEN LATIFAH MD: Dianna Rose
PD/MD: Lovi Lewls OM/PD: Kurt Johnson KPVUMoustoa, TX RICHARD SMITH 6 MAYSA No Adds
otk MO: Mark Sanford AL . 6 CHUCK LOEB
RAULMACKSON SR 6 ANTON L KSS/Sacramento, CA* 6 LALAH HATHAWAY
DM:RobRebens A o 6 BRENDA RUSSELL KCD2/Springfield, MD
KICDMenver, CO* CHRIS BOTTI NILS L e O Uay doses
PO/MO: Michas! Fischer 3R0 FORCE & INCOGNITO PO/MO: Couriney Hutton
10GREG ADAMS WYJZ ndianapolis, IN* JEFF LORBER KBZN/Salt Lake Clty, UT* 6 PETER WHITE 18 KEN NAVARRO
roweren 14 DN/D: LA Frye OMPD: Dan Jessop’ 5 STEVE COLE 16PALO
WYVDebolt M- RVERMEIWHIEERRD 8 ALEXANDER ZONJIC 5 NESTOR TORRES
M K HIA BASE 0M/PD: Tom Siesker Wiz Mitwaukee, Wit TS BOYCE COOUING WSSMS. Losis, MO*
MO: Sandy Kavach PO: Stan Atkinson il PD: David Myers
3R0 FORCE KILU/Jefferson City, MO MO: Steve Scott KIFW/San Diego, CA* ‘,’,WE b 2 BONEY JAMES 1/J0E SAMPLE
*Monitored Reportars PDO/MD: Oan Turner NILS PD: Mike Vesquez DIANDRCVAR
— . ot nhiy b e I
— OM: E,'l?:nnr:‘ Johnson 2 AVERAGE WI:ITE BANO KJZI/Minneapolis, MN® fohdds et SM gecSetehig m‘f‘; v
35 Tota! Monitored PO/MO: J. Weidenheimer 2 PAUL JACKSON, JR. PD: Lauren MacLeash POMO: Jeanne Destro LBas 0
- No Adds 1 ACOUSTIC ALCHEMY MD: ke Wolt XKSF/San Franclsco, CA® 1 STEVEICOLE P LT
18 Total ndicator 2 DAVID SANBORN FD: Wickae Erickaan 9 NORMAN BROWN
: | WZIZFL Myers, FL* 1 PAUL TAYLOR Jones Radio Network/Satellite®
DX Mot Report, Pyl Frozsn 3 | W2 il P DM: J.J. MeKay WJZW/Washington, DC*
WJABHuntsville, AL PO: Joe Tumer POMD: Erk Foxx ARVR/Modesi0-ICh' KJZ¥/Santa Rosa, CA® FL: Stevs Hiibaty OM: Kenay King
Ty e I e e
? APD/MD: Rob Singleton A
L LS No Adds 1 PAUL JACKSON, JR. o ARITABACER y
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ROCK

KEN ANTHONY
kanthony@radioandrecords.com
[ ] »
Active Rock
Market M18-34 Share M25-54 Share
No.  Calls/City (Rank) (Rank)
3 WZZN/Chicago 6.7 (3Y) 3.0(141)
6  WYSP/Philadelphia 1289 270
9 WAAF/Boston 81(3) 35(8)
10 WRIF/Detroit 1259 939
° 14 KISW/Seattle 109Q 730
/ | . 15 KUPD/Phoenix 6.2(3) 3.8(9)
16 KXXR/Minneapolis 153Q0 5.9(2)
17 KIOZ/San Diego 6.4 (4) 3.5 (8t)
* 20 WiYY/Baltimore 10.7 (2) 790
40 21 wxTB/Tampa 7.4 (4) 46(8)
& 22 KBPI/Denver 9.9(2) 5.5(3)
N ot So Bu d : 29  KQRC/Kansas City 2110 1020
3 30  KISS/San Antonio 131(2) 76 (21)
32 WLZR/Milwaukee 1190 8.7(3)
H H - 35 WBZX/Columbus, OH 1290 82(3
Ratings show growth in men 18-34 B 1 3 Komvissvems 63 (40 7700
40  WNOR/Norfolk 85(3) 4.2 (101)
50  WCCC/Hartford 2250 1150
51  WRAT/Monmouth-Ocean 73(21) 5.0 (6t)
. . S . 53  KATT/Oklahoma City 134Q 7.8(2)
ren’t you getting a little bit tired of hearing about the death 55  WIFX/Lovisville 11.2(2) 42(6)
of Rock radio? The results from the fall 2004 ratings actu- 23 YXJ:;;EA’S:..”;"‘* = 1122_50 (‘2’) ‘2‘_553
ally show some growth from spring ‘04 in Active Rock’s tradi- AL AL el R
tional core of men 18-34. The format typically drops in the fall, = nl;ZLS//’grand Rapids 216 és‘t’) 2-2 (113;
. . o resno K 4
but this time around, while the results weren't great, they 68  WBSX & WCWQ/Wilkes Barre 1890 6.3(31)
. . . 78 WAQX/Syra 139 11.3(2
weren’t all doom and gloom either. The format also maintained 79 WQ%Hg,,fsfﬁg 17_8?; 74 §4;
. N 80  WLZX/Springfield, MA 1110t 6.0 (4)
strong numbers in men 25-54. 82  KRAB/Bakersfield 89(2) 2.9(121)
Y ; . 82  KKXX/Bakersfield 4.8(6) 2.0 (15Y)
In spring 2004 we took a look at the ratings 85  KOJE/Litlle Rock 141Q2) 7.4(4)
for men 18-34 and men 25-54 for 100 Active 86 WRUF/Cainesville 168Q°t 8.9(2)
Rock stations. With 14 stations having left the Nearl % of ctive 87  WyBB/Charleston, SC 12.4 2y 1060
format due to format changes or changes in 4 ZS.A .t he A - gf m;s/g: eh;‘;il::zlch iféeg 4%35((53};
reporting status and three stations joining the Rock stations in America 92 KHTQ/Spokane 2400 1230
panel, this time around we're looking at the Y 94 KICT/Wichita 8.2 (41 5.3(8)
ratings for 89 Active Rock reporting stations. were No. 1 in men 25-54. 95 WIJO/Madison 1010t 4.6 (81
For the purposes of this overview, we’ll | 1?)?) w;gé/cféiir:;%: p;;\gs 1186&?2; 3_2'(51823
compare the spring and fall 2004 numbers for | 104  WBYR/Ft Wayne, IN 17.6Q 9.7 (4)
the 86 stations that remained in the Active Th Ty fall ratin 106 WRXR/Chattancoga, TN 8.2(3 4.1(7y
Rock universe from book to book. In spring en again, the most recent fall ratings per- 109  WCHZ/Augusta, GA 109 (2) 6.1(4)
p . - centages are based on 14 fewer Active Rock sta- | 111 KMRQ/Modesto, CA 6.6(2) 2.4(121)
04, 41 of the 86 stations ranked No. 1 withmen a g I : o 1 115 WRTT/Huntsville, AL 1430 9.3(3)
. . . tions in the survey. Maybe “less is more” is the | . - -3 (
18-34, while 22 achieved No. 1 status with men realistory Fere: As the cmber of Rodkistationd | 17 KXFX/Santa Rosa, CA 1510 8.2(2)
25-54. In the fall, 46 of the 86 stations came in s . . | 120 WixQ/Lansing MI 10001 1250
at No. 1 with men 18-34, while 21 were No. 1 L G | =122 L WRGWslsckson.MS 10523 5:1(5)
ith r.nen 2554 ' " more likely to be those that excel. Cases in point | 123 WTKX/Pensacola, FL 28.8Q 1230
wi ) are the three new Active reporters that were not ig‘é mgﬁ?iﬂ& ':/\‘/I ;g': g ?55‘(;51
Less Is More In Men 18-34 among the 86 stations surveyed here from book 130 WKQZ/Saginaw, MI 1720 9.0(@)
Let's look at these numbers as percentages  to book: WKLL/Utica, NY; WKQH/Wausau, 134 WWWX/Appleton, Wi 9.5 (4) 4.3 (51
and see how things really shake out. The Rock  WT; and WHBZ/Sheboygan, Wl wereall No. 1 ig; QT:P);//C;rpus '\(zgristi. ™ 59.% ((72t; ;3 ggt;
A . g . B PR/Biloxi, . - t]
format typically has its challenges in the fall - 18-34 men in BELAEeEn ) 141 WxLP/Quad Cities, IA-IL 2450 113(3)
as it competes for listeners with football and Last spring 25% of the Active Rock stations 143 KZRQ/Springfield, MO 6.3 (61) 6.6 (3t)
Christmas music. If you add last fall’s presi-  surveyed scored No. 1 rankings in men 25-54, 146  WzBH/Salisbury, MD 1640t 7.2 (31
dential election into the mix, you'd think we'd  while in fall ‘04 that percentage was down 222 m’g’ggggg - £ ((223 ’3633((2;;
really be in tr’ouble, oright? Well, C_{uite the con- slightly, as 24% of the Actives hit t}}e No: 1 155 WAMX/Hugntingv’Ion,VW‘V 16 o% 8.6 (21)
trary: In fall ‘04, 53% of the Active Rock sta-  mark in the demo. Again, we're dealing with 157  KLFX/Killeen, TX 170 (2) 1190
tions surveyed were No. 1 withmen 18-34in  fewer stations to survey, but from spring ‘04 158 WHKLL/Rome, NY 1430 10.3(2)
their markets, compared to only 47% of the  to fall ‘04, it's the same story: Nearly 25% of 12(7) aegzgﬁ@"z""t'g':m - —ig'gg‘ 1(9)?‘(’22
panel in spring ‘04. the Active Rock stations in AmericawereNo.1 | 168 ngH;w:ﬁs:u' :v? 137 @t 486
I we look further back, to fall 2003, 56% of  in men 25-54. 3 173 KURQ/San Luis Obispo, CA 1640 9.1(2)
the Active stations surveyed were No. 1 14 KiBZ/Lincoin, NE 2570 115Q
among men 1834 in thei:' zarkets‘ N Less Overall Market Status 174 WCLG/Morgantown, WY 2440 11.4(2)
. , r In fall 2004 the Active Rock format had one 177 WRBR/South Bend, IN 15.0(2) 1030
pared to the spring of ‘04, the last two falls - g 179  WKGB/Binghamton, NY 2920 11.8(3)
, e station that scored No. 1 12+ in its market, LS G N8
haven’t been that bad for Active in its core KHTO /Spokan th . ; d 182 Krmx/Lubbock, TX 2920 13.80
i Q/Spokane. Of the 89 stations surveye 186  KBRE/Merced, CA 10.3 (3) 6.7(3)
here, three Actives scored No. 2 12+ — 187  WGIR-FM/Manchester; Nt 3640 1320
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, WTKX/Pensacola, FL; KURQ/San Luis Obis- 188  WZOR/Green Bay, Wi 145(2) 8.8(2y
] - 195  KZRK/Amarillo, TX 176 Q 1240
po, CA; and WGIR/Manchester, NH — and 198  KRQR/Chico, CA 5.7 (31) 4.3(61)
eight came in third. Overall, 13% of the 89 200  KATS/Yakima, WA 125 (2 9.5(3)
Active Rock stations we look at here came in 201 KXRX/Tri-Cities, WA 20.0 (21) 11.7Q
As the number of Rock top three 12+ in their markets, compared to g% \':/33://5:::;5 N(':Nty - ;g-gg 1322-1 2?)
2 H . . Iy, = A .
stations erodes nationally, 177 of the 100 Actives last spring. P e e Ay
3 0 250  KFMW/Waterloo, | 2170 10.6 (3)
the stations still around Next week we'll take a look at the same demtos AT eI v a0 A
. for the Rock format and see how they stack up eboygan, Wi 101t :
are more likely to be those against Active Rock. We'llalso take a look af what 25 KZCD/Lawton, OK 16701t BACT
that excel. percentage of the Rock panel scored No. 1 in men Ties are denoted by a “t." © Arbitron. May not be quoted or reproduced without prior
18-34 and men 25-54. Special thanks this week to written permission from Arbitron. Data is Monday-Sunday, 6am-midnight, from Maximiser.
confessed evil minion and my helpful number

e i ; Sl
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cruncher, Assoc. Radio Editor Keith Berman.
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ROCK TOP30

March 11, 2005 ED ol
T e — e e VHS SO MEDIABASE
1 1 GREEN DAY Boulevard Of Broken Oreams (Reprise/ 905 -6 47550 16 2710 e
2 2 SHINEDOWN Burning Bright (Atlantic) 571 -3 29385 19 25{0 D DO’
3 3 THREE DAYS GRACE Home (Jive/Zomba Label Group) 528 A 18707 19 23/0 Mos TA 'D E
5 4  VELVET REVOLVER Fall To Pieces (RCA/RMG) 514 -4 29809 30 2710 ARTIST TITLE LABEL(S) ADDS
4 5  MOTLEY CRUE If | Die Tomorrow fisland/IDJMG) 442 77 21624 1" 2310 0ZzY 0SBOURNE Mississippi Queen /Epic/ 5
8 o VELVET REVOLVER Dirty Little Thing (RCA/RMG)/ 47 +22 17217 10 241 ROBERT PLANT Shine it All Around (Sanctuary/SRG/ 5
6 7 3DOORS DOWN Let Me Go (Republic/Universal) 413 47 21603 13 22 rzl’;l“ F"“EYSM: 10,:9"30:9lf/;b”fwgﬂﬁl — :
. ometimes You Can't Make It On Your Own flnterscape)
7 8  PAPAROACH Scars (Geffen) 354 47 13289 16 2210 SLIPKNDT Betore | Forget Roadumer/IBJMG) 3
9 9 U2 AllBecause Of You flaterscope/ 348 -18 20560 10 190 PORCUPINE TREE Shallow fLava) 3
1 10  BREAKING BENJAMIN So Cold /Hollywood) 301 -2 13924 38 1610 MUDVAYNE Happy? (Epic/ 2
14 m BREAKING BENJAMIN Sooner Or Later (Hollywood) 298 +13 12828 9 19/0
12 12 THREE DAYS GRACE Just Like You (/ive/Zomba Label Group) 283 17 17472 44 250
15 @  BILLYIDOL Scream (Sanctuary/SRG) 270 +15 13589 7 20/0
10 14 PAPA ROACH Getting Away With Murder (Geffen) 267 -40 15522 32 16/0
16 @ THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG) 262 +20 8589 2011 M D s r
17 @ CROSSFADE So Far Away (Columbia) 242 +24 7219 16 14{0
18 m COLLECTIVE SOUL Better Now (E/ Music Group) 238 +22 10132 2010 I N C-R EASE D P LA YS
21 @ CHEVELLE The Clincher (Epic/ 232 +66 8525 1611 TOTAL
19  MUDVAYNE Happy? pic) 229 422 10025 4 1612 | aamstvme weey WCREASE
13 20  ALTER BRIDGE Find The Real (Wind-up/ 203 -85 6982 14 2110 DZZY DSBDURNE Mississippi Queen (Epic/ 27
20 @  SUPKNOT Vermilion (Roadrunner/i0IMG) 194 +2 3559 16 10{0 RDBERT PLANT Shine It All ?round {Sanctuary/SRG) +84
T . CHEVELLE The Clincher (Epic) +66
02ZY OSBOURNE M 7 170 127 10114 1 16/5
” g JUDAS PRIEST B 'ss',ss'p': LEE 159 * s w3 15:') BLACK LABEL SOCIETY Suicide Messiah frtemis +42
evolution /¢ /1/(-‘{ . 2 NO ABDRESS When I'm Gone (Sadie} /Atlantic/ +35
24 @ QUEENS OF THE STONE AGE Little Sister (/nterscope) 164 +25 5421 5 12/0 SUIPKNOT Before | Forget (Roadrunner/I0IMG) +3
28 @ BLACK LABEL SOCIETY Suicide Messiah /Artemis) 154 +42 4521 3 151 GREEN DAY American Idiot (Reprise/ +26
23 @ A PERFECT CIRCLE Passive (Virgin/ 152 +9 4545 5 1411 QUEENS DF THE STDNE AGE Little Sister (Interscape/ +25
25 @) KORN Another Brick In The Wall (Epic/ 144 +13 822 15 90 CROSSFADE So Far Away (Cokumbia) +2
26 @ SUBMERSED Hotlow (Wind-up/ 142 +13 3767 12 13i0
27 @ SILVERTIDE Biue Jeans (/AMG/ 136 +20 2902 2 1511
@ ROBERT PLANT Shine tt All Around /Sanctuary/SRG) 105 +84 6710 115 M OS T
30 Rock réporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of P LA YE D R E CUR R E N TS
2/27-3/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is TOTAL
placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported lo R&R by each ARTIST TITLE LABEL(S) PLAYS
reporting station. Sengs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- JET Cold Hard Bitch (Atiantic) 244
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AQH 3
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. CROSSFADE Cold (Columbia) 234
- VELVET REVDLVER Siither (RCA/RMG/ 220
PROM I(IN.GS Alone /ThIe.E Kings) . U2 Vertigo interscape) 202
NEW & ACTIVE USHIA =6 A R LR SO GREEN DAY American diot (Repise 199
BECK E-Pro finterscope) ] JET Are You Gonna Be My Girl (Atntic) 168
Total Plays: 33, Total Stations: 4, Adds: 0 LINKIN PARK Breaking The Habit (Wiarner Bros.) 162
NO AOORESS When I'm Gone (Sadie} (Atlantic/ MADSIDE Enemy (Evo/ NICKELBACK Figured You Out (RoadrumeriOJMG) 158
Total Plays: 92, Total Stations: 15, Adds: 1 Total Plays: 32, Total Stations: 5, Adds: 0 LINKIN PARK Numb (Wamer Bros.) 139
TRUST COMPANY Stronger (Geffen) MARS VDLTA The Widow {I'l Never Sleep Alone) (Strummer/Universal) AUDIOSLAVE Like A Stone finterscape/Epic) 138
Total Plays: 82, Total Stations: 10, Adds: 0 Total Plays: 32, Total Stations: 3, Adds: 1
DROWNING POOL Killin' Me (Wind-up) TESLA What A Shame (Sanctuary/SRG) . n
Total Plays: 82, Total Stations: 8, Adds: 1 Total Plays: 26, Total Stations: 3, Adds: 0 Station playI!Sts for all R&R reporters
SUIPKNOT Before | Forget (Aoadrumner/iDIMG) FUTURE LEADERS OF THE WORLD Everyday (Epic/ are available on the web at
Total Plays: 61, Total Stations: 7, Adds: 3 Total Plays: 19, Total Stations: 3, Adds: 1 www.radioandrecords.com.

Songs ranked by total plays

WBZT/Greenville, SC*
REPORTERS e
P;? n%" T PLANT
Stations and their adds listed alphabetically by market 1
. . At TTD WRVCHuntington
KZRR/A!buquerque. NM KOOJ/Baton Rouge, LA WEBN/Cincinnati, OH
OM: Bill M OW: et Jamigan OMPO: Scott Reinfart e e
PD: Phil Mal PO: Paul Cannell MO: Rick Vaske 9 0ZZY OSBOURNE
APD: Judi Civerolo MO: Jay Bums No Adds 5 NO ADDRESS
No Adds 8 ozzv (OSBOURNE 3 MAGNAR
,,Ms vom %Mmsmmm OH* 202
WZZ0/Allentown, PA* Y CRUE MO: Hunter Scatl K’S";ﬁfﬁ’%’ﬁ’" "
PO: Rick Strauss KlUC/Bmmwl L3 DROWNING POOL PD/MD: Jay Deacon
MO: Chris Line PO/MO: Mike Davis JIMMY EAT WORLD ATt
8 0ZZY 0SBOURNE 6 FUTURE LEADERS OF THE
8 ROBERT PLANT
WORLD KNCN/Corpus Christi, TX* w
3 A PERFECT CIRCLE ADPMI‘P/I'AJD P:‘umewell \ZZEMetiord, OR
KWHL/Anchorage, AK : Montana
PO de Shovin glmlwrﬁn. Ky GREEN DAY PD: Many MeGnlm
APDMO: Brad Stennett APOMD: ':‘my rocai PORCUPINE TREE MD: Rob Ki
1 SLIPKNOT 12022Y 0B0URNE. 2 G2 OSume
1 GREEN DAY 11 SILVERTIOE KLAQ/E) Paso, TX* WOHA/Monristown, NJ*
1 NO ADORESS DOM/PO: Courtney Nelson POMD: Testie Camr
%ROK/Camon OH* APDM&}%m Garza 1)
WT0S/Augusta, ME MO: Nick WXMMAorfolk, VA*
DM/PO: Steve Smith aw;x LABEL SOCIETY KFLY/Eugene, OR OM: John SMWV
E Ghrts Ao OMPD: Chs o Fome:
2 BiLLY I0OL WPXC/Cape Cod, MA 0 i Do 7 THEORY OF ABERDMAN
2 NO ADDRESS OM: Steve McVie A0 KFZX/Ddessa, TX
POMO: Suzanne Tonaire PD/MO; Steve Driscoll
- APO; dames Gallagher 5 ROBERT PLANT
um"ﬂm AREAGE ‘”"”“”‘Z:m e, NC* KCLB/Palm Springs, CA
3 M Springs,
MO: Lacis Lowe g’m%’cgﬁ'm": wy PO ot Arsen OM: Gary DeMaroney
MOTLEY CRUE T rIOT MD: Al Field
PORCUPINE TREE No Adds

WWCT/Psoria, L

PD: Gabe Reynolds

MD: John Marshall
SILVERTIDE
SLIPKNOT
TRUST COMPANY
0ZZY DSBOURNE

WMMR/Philadelphia, PA*
ill Wesion

: Chuck Damico
MO: Sean “The Rabhi” Tyszler
No

WHKZ/Pmsburyh PA*
OM: Ke

PD n MIII
0SBOURNE
5 VEI.VET REVOLVER
4 ROBERT PLANT
KUFO/Postiand, OR*
OM/PO; Dave Numme
APDIMD: Dan Bozyk

WHEBIanmnmn NH*
PD: Cheis “Doc” Garrett
MD Jason "JR” Russell

1 ROBERT PLANT
WHJY Providence, RI*
PO: Scott Laudani
APD: Palmieri
MO: John
No Adds

WBBB/Raleigh, NC*
PDMO: Jay Nachlis
No Adds

KCALRiverside, CA*
PD: Steve Hoffman
APDMD: Norsell
PORCUPINE TREE
MUDVAYNE
WROV/Roanoke, VA*
PD: Aaron Roberts

: Aaron
APD/MO: Heidi Krummert-Tate
No Adds
WXRX/Rocldord, IL
OM: Keith Edwards
PDMO: Jim Stone

SLIPKNOT

SUBMERSED

MOTLEY CRUE

ROBERT PLANT

10NQ ADORESS
1002ZY OSBOURNE
8 SLIPKNOT

3 SILVERTIDE

2 ROBERT PLANT

KBEWSGII Lakacw ur

PD Kally Hammu
APD/MD Helen Powers

KSHXBM Antonlo, TX*
Cook

KZ0Z/San Luis Obispa, CA
PO/MO: David Atwood

1 GOVT MULE

1 ROBERT PLANT

KTUX/Shreveport, LA*
W Kevin West

" WOEy e

MUDVAYNE

WWOG/Syracuse, NY*
OM: Rich Lauber
PO: Scorch
MD: Scott Dixon
0ZZY DSBOURNE
ROBERT PLANT
WHKLT/Traverse City, MI
PDMO: Temi Ray
8 ROBERT PLANT

KMOO/Tulsa, OK*
Dml;ﬂ. Don Crist

WMZKWausau, Wi
PDMOD: Nick Summers

11 SUBMERSED

KBZS/MWichita Fatls, TX
OM: Chris Wafters
PD: Liz Ryan
APD/MD: Vicki Vox
5 0Z2Y OSBOURNE
2 SILVERTIDE

POWERED[:)4

MEDIABASE

*Monitored Reporters

50 Total Reporters
30 Total Monitored

20 Total Indicator

Did Not Report, Playlist
Frozen (2):
KQOS/Duluth
WMTT/Elmira, NY
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ACTIVE ROCK TOP 50

March 11, 2005
= W ARTSTTELEE s RS A RS
2 1 THREE DAYS GRACE Home (Jive/Zomba Label Group) 1828 -10 15?682 21 56/0
1 2 GREEN DAY Boulevard Of Broken Oreams (Regrise/ 1786 98 88349 17 570
3 3 SHINEDOWN Burning Bright /4t/antic/ 1640 -36 80463 21 5710
4 o CROSSFADE So Far Away (Columbial 1570 +21 64262 19 5610
5 e BREAKING BENJAMIN Sooner Or Later (Hollywood) 1392 +41 61113 10 5910
7 o CHEVELLE The Clincher (Epic/ 1292 +91 52001 9 5310
8 o MUDVAYNE Happy? (Fpic/ 1285 +110 58399 5 58/0
6 8 PAPA ROACH Scars (Geffen) 1244 -105 51167 17 5310
9 9 VELVET REVOLVER Oirty Little Thing (RCA/RMG) 1130 1 43031 12 65/0
13 @ A PERFECT CIRCLE Passive (Virgin/ 994 +68 35243 9 5210
1" m EXIES Ugly (Virgin/ 990 +39 33798 19 5613
10 12 MOTLEY CRUE If | Oie Tomorrow (/sland/iDJMG) 966 -108 47577 1 51/0
15 @ BREAKING BENJAMIN So Cold (Hollywood) 898 +4 50843 44 56/0
16 @ QUEENS OF THE STONE AGE Little Sister finterscope/ 888 +52 29867 8 540
17 @ CROSSFADE Cold (Columbia) 817 +2 43732 56 51/0
19 @ THEORY OF A DEADMAN No Surprise (Roadrunner/{DJMG) 812 +34 28015 7 52{2
18 17  PAPA ROACH Getting Away With Murder /Geffen/ 799 -6 47939 33 520
20 @ SUBMERSED Hollow (Wind-up/ 748 +36 24122 22 43)2
14 19 3 DOORS DOWN Let Me Go (Regublic/Universal) 728 -184 25239 14 3910
12 20  ALTER BRIDGE Find The Real (Wind-up/ 681 -252 32044 15 440
21 @ BLACK LABEL SOCIETY Suicide Messiah (Artemis/ 591 +30 21016 8 aNn
23 @ TRUST COMPANY Stronger (Geffen/ 565 +62 13065 5 45(0
25 @ FUTURE LEADERS OF THE WORLD Everyday (Fpic/ 523 +40 11421 7 4310
28 @ DROWNING POOL Killin’ Me (Wind-ug/ 510 +122 12895 4 43/5
3 @ SILVERTIDE Blue Jeans (/AMG/ 502 +181 14489 3 3814
22 26 SLIPKNOT Vermilion (Roadrunner//DJMG) 482 -n 22557 20 4010
40 @ 0ZZY 0SBOURNE Mississippi Queen /Epic/ 466 +267 32189 2 4211
26 @ SKINDRED Pressure fLava/ 417 +19 10243 7 4110
29 @ PROM KINGS Alone (7hree Kings/ 410 +26 10513 7 4213
24 30  JUDAS PRIEST Revolution (£pic/ 410 -81 22218 10 34/0
32 @ MARS VOLTA The Widow (I'll Never Sleep Alone} /Strummer/Universal) 408 +92 12282 6 3916
37 @ NO ADDRESS When I'm Gone (Sadie) (At/antic/ 404 +171 12682 3 45/8
35 @ SLIPKNOT Before | Forget (Roadrunner/IDJMG) 366 +118 18296 3 42114
27 34  KORN Another Brick In The Wall /£pic/ 362 .34 16940 19 31/0
33 35 CRAZY ANGLOS Fade (Atlantic) 300 -4 7265 7 310
30 36 U2 Al Because Of You finterscopel 265 -100 8902 10 20/0
41 @ BILLY IDOL Scream (Sanctuary/SRG/ 223 +42 8535 5 221
38 38  SYSTEM OF A DOWN Cigaro /American/Columbia) 213 -6 15599 7 9/0
39 @ STRATA Never There (Wind-up/ 208 +7 4322 6 2110
50 @ BECK E-Pro fInterscope) 195 +85 5900 2 2013
45 @ ATREYU Right Side Of The Bed Victory/ 181 +37 4529 4 2112
44 @ COLLECTIVE SOUL Better Now £/ Music Group) 164 +16 3502 5 1501
34 43  KENNY WAYNE SHEPHERD The Place You're In (Reprise/ 162 -87 5523 10 21J0
48 @ FULL SCALE Party Political (Columbia) 158 +26 2695 4 1913
@ PORCUPINE TREE Shallow {Lava/ 152 +72 2946 1 2719
46 @ AMERICAN HEAD CHARGE Loyalty /Vitrus/ORT) 146 +8 4361 5 191
42 47  SHADDWS FALL What Orives The Weak (Century Media) 140 -40 5426 16 18/0
43 48  MEGADETH Of Mice And Men (Sanctuary/SRG) 135 -16 1979 8 16/0
@ GREEN DAY Holiday /Reprise/ 124 +60 7646 1 115
@ MADSIDE Enemy (Evo/ 117 +15 1921 1 151
59 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
012/27-3/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increasein plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100}). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron
Inc.).© 2005 Radio & Records.

roweren[i7
MEDIABASE
MOST ADDED’
ARTIST TITLE LABEL(S) ADDS
SLIPKNOT Before ! Forget (Roadrunner/IDJMG) 14
022Y 0SBOURNE Mississippi Queen (Fpic/ 1
PORCUPINE TREE Shallow fLava/ 9
NO ADDRESS When I'm Gone {Sadie) /Atiantic/ 8
MARS VOLTA The Widow {I'll Never Sleep Alone)
{Strummer/Universal) [
RDBERT PLANT Shine It All Around (Sanctuary/SRG) 6
DROWNING POOL Killin' Me (Wind-up/ 5
GREEN DAY Holiday (Reprise/ 5
MOTLEY CRUE Sick Love Song (/s/and/IDJMG) 5
MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
0ZZY 0SBOURNE Mississippi Queen Epic/ +267
SILVERTIDE Blue Jeans (J/AMG/ +181
NO ADDRESS When I'm Gone {Sadie) (Atiantic/ +1N
DROWNING POOL Killin' Me /Wind-up) +122
SLIPKNOT Before | Forget (Roadrunner/IDJMG) +118
MUDVAYNE Happy? (Epic/ +110
MARS VDLTA The Widow {I'l Never Sleep Alone)
(Strummer/Universall +92
CHEVELLE The Clincher /Epic) +91
BECK E-Pro (Interscapel +85
PORCUPINE TREE Shallow (Lava/ +12
MOST
PLAYED RECURRENTS
TOTAL
ARTIST TITLE LABEL(S) PLAYS
SUPKNOT Duality (Roadrunner/{DJMG) 596
VELVET REVDLVER Fall To Pieces (RCA/RMG/ 594
CHEVELLE Vitamin R {Leading Us Along) (Epic/ 531
THREE DAYS GRACE Just Like You (five/Zomba Label Group) 489
LINKIN PARK Lying From You (Warner Bros.) 431
VELVET REVOLVER Slither (RCA/RMG) 407
JET Cold Hard Bitch {At/antic/ 405

NICKELBACK Figured You Qut (Roadrunner/IDJMG/ n

LINKIN PARK Breaking The Habit (Warner Bros.) 347
SHINEDOWN 45 /Atlantic) 320
NEW & ACTIVE

KILLSWITCH ENGAGE Rose Df Sharyn (Roadrunner//DJMG)

Total Plays: 110, Total Stations: 15, Adds: 2
EIGHTEEN VISIONS i Let Go (Fpic/
Total Plays: 90, Total Stations: 13, Adds: 2

ROBERT PLANT Shine It AN Around (Sanctuary/SRG)

Total Plays: 58, Total Stations: 7, Adds: 6
MOTLEY CRUE Sick Love Song {/sland/iDJMG/
Total Plays: 56, Total Stations: 9, Adds: 5
REDLIGHTMUSIC Say It Again (OM)

Total Plays: 53, Total Stations: 10, Adds: 2

Songs ranked by total plays

Station playlists for all R&R reporters
are available on the web at

ww.radioandrecor

m.

'!l\_
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s N
ﬁam"m”ygm L'”I” America’s Best Testing Active Rock Songs R ‘ i . ’/ f Rot K TOP 3 0 '1// i ﬁE“l AB A
‘WD 12 + For The Week Ending 3/11/05 + i \
CANAD.
M M M
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WME%I( VIE"ESK ARTIST TITLE LABEL(S) meg Puv-s "’sﬁﬂ?" S'FAonTahs
BREAKING BENJAMIN Sooner Or Later Holwood) 431+ 425 83% 8% 426 A3 407 ; ; iz Mv L ”D”'f”’:""’” — ::: :: :: :3:
GREEN DAY Boulevard Of Broken Dreams (Repris .
GREEN DAY Boulevard Of Broken Dreams /Rgpri 430 432 100% 37% 428 444 408
oul roken W e 4 a* SUM 41 Finzas Metma LMD 430 +2 1" 30
BREAKING BENJAMIN So Cold (Hodywood) 424 4 % 25% 419 438 387 3 4 3 DDORS DOWN Let Me Go (Aepublic/Universal 488 12 12 130
SHINEOOWN Burning Bright (Atéantic/ 424 413 67% 10% 401 397 428 5 MOTLEY CRUE If | Die Tomomow flelandiidd 452 5 1 120
CHEVELLE The Clncher 5/ 424 A% 6% 4% 42 455 38 6 @ THEORYOF ADEADMAN NoSupise G04Unversa) 44 +22 71 1301
CROSSFAOE Cold {Columbia) 422 437 95% 25% 399 411 384 8 o KILLERS Mr.Erightside fisiandfiRiG) 381 +2 16 1310
SUBMERSED Hollow /Windup) 422 — 41'% 2% 410 422 394 7 8 * JET Look What You've Done (Atiantic) 360 22 14 12j0
PAPA ROACH Getting Away With Murder Geffen) 418 421 7% 26% 401 408 392 3 PAPARDACH Scars Galiony [N k) oD ik
PAPA ROACH Scars G A8 423 E% IS% 187 Am S n @ QUEENS OF THE STONE AGE Little Sister flaterscope) 330 +10 7 1011
s Sl 12 Q) (ELYET REVOLVER ity Litte Thiog ACARMG) 326 +15 B &0
LT ) GG s B LA D L 10 124 TEAPARTY Staxgazer (EM/ Music Canada) N5 30 16 130
THREE OAYS GRACE Home (five/Zomba Label Group) 816 419 95% 20% 390 396 384 14 e BOY Upin This Town iMiplebisic Sinversat 0 3 4 s M
EXIES Ugly Virgin/ 414 420 68% 7% 397 419 373 13 14* TREWS Fleeting Trust (Sony BMG/ 2N -3 17 610
CROSSFAOE So Far Away (Columiia) a1 412 TEG 1% 394 414 373 16 @  COLLECTIVESOUL Bettor Now (E/Musc Growp) 256 +20 2
SUPKNOT Vermiion (Roackunner/IBIMG) 395 407 80% 14% 380 369 391 :; 16 THORNLEY Beautiful (504 Universal 29 NS0
A PERFECT CIRCLE Passive Vigin 390 401 S6% 9% 370 410 323 AL EAEADR R i 23 SRl ad
iy Sy - . 25 D  MATTMAYS Cocaine... (Sonic/Wamer Music Canada) 224 +80 2 132
%
3 t Me Gn/. lepublic/Universal) 382 396 87% 21% 347 343 353 2 BECK EFra futes o] TR )
VELVET REVOLVER Fall To Pieces (RCA/RMG) 177 176 9% M% 368 348 3% 18 WAKING EYES Beginning Warner Music Canada) 219 +13 1 10/0
KORN Another Brick In The Wall (pic/ 372 379 8% 2% 372 362 383 24 3} CROSSFADE So Far Away (Cahmbia! 18 435 3 ... .00
ALTER BRIDGE Find The Real (Wind'up/ 372 368 60% 14% 346 350 342 26 m GREEN DAY Holiday (Reprise/ 169 +32 2 5/0
SKINDRED Pressure fLava) 360 359 3% 8% 359 367 350 2 34 BILLY TALENT Nothing To Losa Mtkntic/ 155y e 1
VELVET REVOLVER Dirty Litte Thing (RCA/AMG) 359 369 1% 1B 366 312 42 ;; 2;“' REEDALS G"“‘::E WakeUp M”'”/HQ”’;‘;” LabelGroug) 183 15 ': :;"
SILVERTIDE Ain't Comin’ Home L/RM! 149 2 10/0
MOTLEY CRUE If | Die Ty {Island/IDJMG) 354 353 67 15 3.1 297 333
1o Tomattow {5 o1 3029 29 @ FINGERELEVEN Thousond Mie Wish (Windap) 117 +10 2 610
QUEENS OF THE STONE AGE Little Sister flnterscope) 331 330 55% 14% 334 350 3.12 2% 27 HOOBASTANK fisapgesr {udsnchIELIME) 116 4 g T
JUDAS PRIEST Revolution /Epic/ 330 318 4% 13% 298 255 343 30 @ BREAKING BENJAMIN Sooner Or Later fHollywood) 112 +12 2 a0
Total sampie size is 321 respondents. Tolal average favorability estimates ars based on a scale of 1-0. (1=dislike very much, 5 = like 27 28 LENNY KRAYITZ Lady (Wimi/ 106 .24 5 s Aj
very much). Tolal familiarity rep the who recognized the song. Tolal burn represents the number of L. . R
respondents who said they are tired of hearing the song. Songs must have 40% Famillarity to appear on survey. Sample composition is @ JACK JOHNSON Sitting, Waiting... (Brushfire/Universal) 85 +16 1 210
persons 12 reened passed,
mgl’é& RalemeA;usP::'::mns f:ui are "ov:a ,,?Z,?,'mw”m ,e'f',:,y,,f,,’"ﬁ,"'f &gﬁmmrg"smw opinions o 25 Canadian Rock reporters. Monitored airplay data suppli iab a division of Premiere Radio
participants an the the Infernet only. Rate of RateTheMusic.com. The RTM system, is available for Networks. Songs ranked by total plays for the airplay week of 2/27-3/5. Bullets appeav on songs gaining plays of remaining
local radio stations by calling 818-377-5300. n:lurhaMuslc comdata is pmvidadbymdubm Research, a division of Premiere flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
\ _Radio Networks. Y, \ below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. ol Indicates Cancon. )
. ™)
WRUF Gainesvile, FL* WRXWilackson, MS: Lovisvile, KY WG Morartn, WY YOSS/San Ankoaio, TX* KXRN/Tri-Gites, WA
R EPO R TER S OWPD: Harry Guscol PO ey Maze PO: Michael Lee OM/PD: Jefi Miler PD: Kevin Vargas PD: Curl Cartier
; APD: Monica Rix P08y : Fraok Wobb MO Dave Murdock ME:C.J. Cna MD: Scatty Sieele
e EEe  CEEE = B |BS
Stations and their adds listed alphabetically by market OZ2Y USB0URNE AMERICAN HEAD CHARGE 3D00RS DOWN bl
DROWNING POOL BECK SHADOWS FALL Tim bk XIOZ/San Diego, CA
KEY/Abilene, TX WHGEBinghacion, NY KBPYDemver, CO° A 2 BLACK LABEL SOCIETY OM: Jim R L
OM: Jarnes Cameron OWPD: Sim Free PO Bob Rickards WKLO/Grand Rapids, MI* XQRCKansas City, WD TT/Oktshoma City, 0K POAMD: o | PO Sctnpes e
POMD: Frank Pain APO/NO: Tim Botand APD/MD: Willie 8. OM: Brenl Alberts PO: Bob Edwards OM/PD: Chris Baker 3 NOADDRESS 10 SUBMERSED
ROBERT PLANT 1 MAGHA| No Adds POAE: Danin Ariens APOMD: Dave it KFMXALubbock, 7X WD Jake Daniels
iy ot o | i R, | g
KAZRDes Moines, W° FALL 7 WL BOTERS 3 DROWNING POOL O, Sghae b izt il
o WAN Bosion, MA° O Km Schacler X 7L ciy, iU EXIE 7 REDLIGHTMUSIC
mmn PD: Keith Hasfings PO: Ryaa Patrick WZOR/Green Bay, PO/MD: Bob Fonda PO: Keith Allen TRA
MD: Mistress Canie M: Andy Hall POMD: Raxanoe Sieele 17 SLIPNOT json, Wi APOMO: The Freak 10FX/Santa Rosa, CA* 4 BREAXING POINT
ECTIVE SOUL 15 MOTLEY CRUE | 2 (HED) PLANET EARTH 17 NO ADDRESS PO: Randy Hawke 14 THEORY OF ADEADMAN PD: Don Harrison 2 MARS VOLTA
SLIPKNOT MOTLEY CRUE 17 QZZY OSBOURNE APD/MD: Blake Pation KLl ND: Todd DROWNING
Kt T N (T 17 ROBERT PLANT 1 0Z2Y OSBOURNE TRDLGTNSE M PROM KNGS
5 SILVERTIDE mm“ OM/PD: Doug Podel! APOMD: Matt Lee - PORCUPINE TREE 3 MARSVOLTA SUBNERSED
WWWApplelon, WI* ; R BAL Y0 ' o 3 BECK Ko Saonte. W PD: oy etk
i T TR Srenon T gl WIKKPensacola, FL B e e WOk Thoras
1 ROGERT PLANT OM: Kris Van Dyke - WIPTGreemitie SC° e ks Pobaky, R, A o0
02ZY OSBOURNE PO; P : Mark 4 MARS VOLTA 3 SHADOWS FALL
Mﬂ‘m 1 SILVERTIDE MD: Smack Taylor 3 DOORS DOWN 2 SLIPKNOT WBSX/Wilkes Barre, PA*
/Agusta, SLIPKNOT SUPKNOT KOMPALZS Vegas, NV* KFROMcAlien, TX' BaES OM: Jules B
i) e par Yy GREEN DAY WHEZ/Sheboygan, W1 pld
POMD: Chuck Wikiams oy WGBFEvansyie, N w2 WO: Big Marty ok i WIXOPeoria, L PD: Ron Simonet Lo
10zY v ) LT3 e P et i OM: R Morgan 1 SILVERTIDE ]
PROM KINGS APD: Steve Levy 3 9 SILVERTIE : MalBakan MARS T
PORCUPINE TREE MO: Sames Var(sdol APDME: Sick Hick M Ak rten GREEN DAY 10 GREENDAY &
i 1 ND ADDRESS feplisrrirninl PORCUPINE TREE [l — WRBR/South Bend, I
KOO Bakersied CA JE AP Stwn Quien ROBERT PLANT APD: Wiy Wartine: SUPOT e oo KATS Yakina, WA
P Jokn Bole oo, 6o r ROBERT PLANT MO Jason MY GHEMICAL RoWMNCE | 2 3 000 DX sl
1 oaen LT Honio i " Mook PORCURINE TREE WISPPhladepiia, A ) § SVERTIOE
1 ATREW PO, DanSandonl PO banbedon, PO:Ciat i DeLrenzo APD:David Combs ) APD: Gil Edwars KTl WA
OROHMING POOL EGHTEEN VISIONS D Wscn 8 SUPKROT Pt oo oAl
) WU Marityan Mee
ey . WXTZAssiogln. KY' o BBOUE KUPPhueris, AL . POWERED
FOND B T xR s g Eia e o BY
No PD: Ross Ford APD: Dion De La Cn APO/MD: Mks Karol D MOTLEY CRUE NoAdds WO; Couiney Quinn MI{]]MB{SE
foddam EIGHTEEN VIS No Adds WILP/uad Cles, W SLVERTIDE i
WIYY/Bakimore, MO MARS VOLTA FULL SCALE JOOR/Minneapolis, MN OM: Darren P
OM: Ky P KEBMCoumiia, MO THEORY OF A DEADMAN PORCUPINE TREE OM: Dave Harniion PD: Dave Levora 1R WSpringfeks, MO *Monitored Reporters
PO: Dave Hill OM: Jack Lawson ROBERT X0BZALincoM. NE PD: Wade Linder MOD: B Hansen
0: Rob No Adds WROGFL Myers, L OM: Jim Stz€i APOMO: Pabro 2 ROGERT P0; Adam Jabeond Bumes B9 Total Reporters
3 NOADDRESS PO: Lance PO; Tim Sheridan 8 BXES PROM KINGS APD: Jason Bickham o ——
TS WD:Shawn Ml Fene PO:Paut Dshod APOMD: Sparky K00TReno, NV GREEN DAY 59 Total Monitored
PD: ol Pish SUPOIOT iyl FUTURE LEADERS OF THE | OM: Max Wil e WAQSyracuse, WY 30 Total Indicator
y APD/ND: Rossi : Jack No Adds M Tom mmh _—
1 0Z2Y OSBOURNE PORCUPINE TREE APD: Mt Foley Did Not Report
OM: fay Tayior SUBMERSED . No Adds jnaw, M P SEveroE ; @)
A=y : . A OupD e Mot Lo KNRQ/Eugene. O
27 'SI.VER‘IQIBE Corpus Christ. TX m:,u"’m PO/MD; Jimbo Wood M: M WRATMonmouth, NJ WIBH/Sakishary, MD WXTB/Tampa, FL* WKQHMWausau, Wi
21| ST OM/PD: ScoltHol : Stles DBEK WO ADRESS Ot : DML Bend Hasdin
O CEBRNE D: Dave Ross SLIPKNOT 2 e 4 PORGUPINE TREE o S Stan Moy mwo B Metin
PRNOT (LD RUAET EARTH A REDLIGTMUSIC 3 DROWNING POOL ML fryiid
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ALTERNATIVE

KEVIN STAPLEFORD

kstapleford@radioandrecords.com

o
SXSW: The Method
Behind The Madness

It's all about the music ... really

very year the scattered tribes of the music industry converge

upon the musical mecca of Austin to partake in the ritual
that is the South by Southwest Music and Media Conference.
In between rounds of cold beer and Tex-Mex food, you can catch
artists from all over the universe being showcased nearly 24
hours a day. In preparation for next week’s kickoff, SXSW Cre-
ative Director Brent Grulke provides the back story on how the
conference has survived and thrived for 19 years (and counting).

Y100: What’s Really Happening In Philly
Rebutting the decline of Alternative civilization

Stop wringing your hands over the impending death of the Alternative
format following the loss of WPLY (Y100)/Philadelphia. Stop it right )
now. Big radio companies are playing a serious game of chess in the
City of Brotherly Love, and the outcome thus far has little to do with
the power of Beck or Queens Of The Stone Age, or the lack thereof.

The Y100 frequency was flipped to Urban by a company that calls itself
“Radio One: The Urban Specialist.” Obviously, part of Radio One’s
agenda is to dominate the Urban marketplace in every market it's in.
That being said, in Philadelphia it is positioning itself to battle Clear
Channel's powerful one-two Urban punch of WDAS and WUSL.

“This is a very unique circumstance,” former Y100 PD Jim McGuinn
says. “Radio One made what they view to be necessary long-term moves
in order to play to their strengths. | can respect the strategy, but what
gets lost in the game is that Y100 was not broken and the Alternative
format is now missing from a viable market.”

Passionate Response

Upon the death of Y100, web-savvy listeners plugged in to a protest site
at www.y100rocks.com, which includes, among other things, an online
version of the station and the e-mail addresses of people like Radio One
COO Mary Catherine Sneed. Within the first week, 50,000 people
heeded the call.

“l can’t believe the reaction,” McGuinn says. “The word went out, and
immediately thousands of our listeners have been trying to illustrate just
how ‘not dead’ the Alternative format is. We have thousands and
thousands of people signing a petition to bring Y100 back to Philly, and |

S TEgEee AT =

“There has always been a lot of very good
musical talent in Austin,” Grulke says. “But,
to this day, there hasn’t been much of a mu-
sic-industry presence. So in the old days we

] EEw had to find ways to get
s l noticed in New York or
y 4 Los Angeles or Nash-
4 ville.”

The “old days” were
pre-1986, when Grulke
worked the soundboards
of Austin’s many night-
clubs and hit the road as
tour manager for a steady
stream of Austin bands.
“That was part of the idea behind South by
Southwest: to bring the industry to Austin in
order for all the indigenous bands to be seen,
and to be seen on their own turf,” he says.

Give The Industry A Reason

What started as a devious plan to expose
the world to the talent of the Texas capital has
since grown into one of the most important
gatherings of artists, labels, radio program-
mers and journalists in the United States. As
aresult, S5XSW has emerged as a major spring-
board for acts ranging from Franz Ferdinand
to The Polyphonic Spree.

“In promoting the local scene there was al-
ways the need and understanding that we had
to provide a reason for the industry to be here,
and that meant also promoting acts from out-
side Austin,” Grulke says. “That was a logi-
cal part of the agenda.

“The primary difference now is the sheer
number of people attending and artists show-
casing. The relative ratio of acts from else-
where vs. Austin acts, however, has remained
fairly constant.

“Alotof elements that make it work are ab-
solutely beyond our control, “ he adds. “First
ofall, it's Austin, and people like to come here.
It's relatively inexpensive to get here, the food
is good, and the overall vibe is good.

“Its central location means that it's easy to
get to. In March the weather is great — which
is all luck, since we originally selected the time
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Brent Grulke

frame because that was when spring break
hits for the University of Texas. The venues
were already dead and willing to give us a
chance to do something.”

Art Vs. Commerce

While good food always helps, the success
of SXSW is truly the result of an organic, art-
ist-friendly vibe that can’t be re-created else-
where. “That's very, very true,” says Gruike.
“The fact that Austin has a fan base of fairly
sophisticated music fans — because of all the
talent here — certainly is part of what makes
it work.

“We can do things that a lot of other events
can’t do, like book more cult acts that have
modest record sales and showcase them to
great advantage. We can err on the side of art,
as opposed to commerce, because we have this
built-in audience in Austin. The people here

“Our belief is that
presenting credible art is
what best serves
everybody’s purpose.”

are willing to actively seek out talent that is
not being exposed in the mainstream media.

“Another part of the reason our showcases
really work is because they don't feel like ster-
ile industry events. We're not putting on
shows in hotel meeting rooms with a bunch
of people standing in the back with their arms
folded, trying to ascertain what the people
next to them are thinking,

“Instead, we bring out the large part of the
music industry that is really made up of mu-
sic fans, and we add to them a consumer base
in Austin that knows and loves music and re-
sponds very well to great performances.”

Texas-Sized Springboard
In addition to enchiladas, guava margari-

people to do ... well, anything.

flow.

wonder about the last time an AC station, for example, got 50,000

“And here’s how the rest of the game plays out: There are a lot of Rock
stations in this town, but with Howard Stern leaving the airwaves [of
Active Rocker WYSP), there’s a lot of opportunity for this format.”

As for Ms. Sneed’s comment that Y100 listeners “were not passionate
enough to filt out the ... Arbitron form”? “| thought radio was about
results,” McGuinn says. “If you asked Y100 advertisers, they would tell
you that thay got results from us consistently. That's why our power ratio
was above a one, and that’s why the station generated so much cash

“This is not about the format being in trouble. It's in transition, and it's
really differentiating itself right now, which indicates that the future is
bright for Aiternative. It certainly captures a unique segment of the
audience, and the passion that we've seen from the displaced Y100
listeners illustrates how disenfranchised they are with the rest of the dial.
They need this music to have a home, because right now it's homeless.
There’s a very profitable hole in Phitadelphia right now. Seriously.”

ponders life with The Beastie Boys.

s S sSa

WHERE DID THE ROCK GO? rormer WPLY (Y100)/Philadeiphia PD Jim McGuinn (1)

e e e — g ]

tas and a built-in tastemaker crowd, SXSW
enjoys a system of world-class clubs and per-
formance spaces. “That's actually the starting
point each year,” Grulke says. “The first thing
that we ordinarily do is figure out our venue
spaces, because that dictates the sort of talent
that we can place. There are certain spaces that
only lend themselves to acoustic performanc-

www americanradiohictorv com

es, for example. At the same time, we invite
acts and then scramble for spaces in order to
make it work.

“Every act is required to apply. That being
said, of course some of the bigger talent is ac-
tually pursued once we get an inkling of in-
terest from the label. For instance, we heard

Continued on Page 86
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W W ARTIST THLE LABEL(S) B g M}.‘;’%’.‘.Lﬁ WEEKS O TOTAL STATIORY ME BIABASE
1 1 GREEN DAY Boulevard 0f Broken Dreams (Reprise/ 2306 72 173506 22 7100 7 %
2 €  QUEENS OF THE STONE AGE Little Sister fiterscope) 1938 +116 141062 8 67N MOST ADD@D
5 @  BECKE-Pro finterscope) 1826 4188 115938 5 M0 | oo ons
3 4 KILLERS Mr. Brightside sland/i1/MG) 1594 50 114079 22 S50 | coren DAY Holday (Reise .
4 5  PAPAROACH Scars /Geffen 1491 146 83720 17 55/0 MY CHEMICAL ROMANCE Helena fRepriss/ 15
6 6  UNWRITTEN LAW Save Me (Lava/ 1459 A17 66381 13 660 | SUPKNOT Before Forget Ruadhumer/UMG) 15
7 €  JIMMYEAT WORLO Work finterscope/ . 1448 +88 81253 12 650 :; m::s‘ m“lf: ;:‘f('s‘a‘;m‘m”m‘“’ :
9 o MARS VOLTA The Widow (Il Never Sleep Alone) (Strummer/Universal) 1389 +113 107024 9 6711 ACCEPTANCE Ditfesent (Colmbia) 6
10 € CROSSFAOE Cold (Columbia/ 1333 +53 92079 40 5010 | ZTRIP Walking Dead (Holywood 6
12 () BREAKING BENJAMIN Sooner Or Later (Holywood) 1272 +87 57978 10 542 JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universall 5
8 11 THREE DAYS GRACE Home Wive/Zombs Label Group) 1236 70 61283 20 45 | CAESARS Jerklt Out AstralwerksMC) 5
20 @  GREENOAY Holiday (Reprise/ 1220 +316 113582 9 G216
21 )  GARBAGE Why Do You Love Me (Geffen/ 1205  +350 80198 3 6703
14 @  APERFECT CIRCLE Passive /Virgin/ 1152 +14 66100 10  60f2
16 @ 3 000RS OOWN Let Me Go (Republic/Universall 1050 +20 57102 13 4511
15 16 JIMMY EAT WORLO Pain fiaterscope) 1045 97 91405 26 500 W MOST
19 @  CHEVELLE TheClincher (£pic) 1014 +96 38775 8 56/ INCREASED PL A Ys
13 18 MUSE Hysteria (FastWest/Warner Bros.) 959 220 60020 27 5110 TOML
11 19 MY CHEMICAL ROMANCE I'm Not Okay (I Promise) (Raprise/ 943 253 59396 21 570 | wemst e ey noREASE
17 20 SUM A1 Pieces (Island//0JMG) 928 -84 51627 14 530 GARBAGE Why Do You Love Me (Geffen) +359
23 @ CROSSFAOE SoFar Away (Columbia) 880 +74 30860 7 46N g:‘:" ‘:" Holiday (Reprise) *?;:
22 22 VELVET REVOLVER Dirty Little Thing (RCA/AMG) 814 35 35194 11 46/0 UZcSmit;nsmtca:/t Make 1 On YourGwn fterscope :152
2 @  EXES gy Vigin 808 +70 37630 15 42 QUEENS OF THE STONE AGE Little Sister interscope/ +116
26 @  MUOVAYNE Happy? (Epic) 781 +109 38636 4  40/0 | MARSVOLTA The Widow (' Never Sleep Aloel
20 €B TRUSTCOMPANY Stronger Geffen/ 665 +81 20550 5 46/ /S""'"W/”"ma”? ] *:;3
32 @  LOUIS XIV Finding Out True Love Is Biind (Pineapple/Atiantic/ §3  +16 42326 8 310 ',f:%ﬁ;'gs"w:; ,fff’g:m E—— o
25 27 JET Look What You've Done fAtlantic) 563 -100 43530 20 310 ZTRIP Walking Dead Holywood) +100
34 @ INTERPOL Evil (Matador) 554 +39 31062 8 342 JIMMY EAT WORLO Work finterscope/ +98
27 29 SHINEGOWN Burming Bright (Atiantic/ 536 a6 21905 14 2210
30 30 SYSTEMOF A OOWN Cigaro (American/Columbia) 527 47 38854 7 160
28 31 KASABIAN ClubFoot (RCA/RMG) 523 1 19180 11 43¢0
31 32 ZUTONS PressurePaint (Epic/ 492 65 16866 10 410
37 € KNGS OF LEON The Bucket (RCA/BMG) 489 +79 21894 5 393 NEW &A CTIVE
38 €  BRAVERY AnHonest Mistake dsind/i0JMG) 479 +N 23121 4 36 )
42 €@ HOTHOTHEAT Go.od.mght G?c.odnlghf /.?‘Ire/l?epnse/ . 413 +92 19836 2 3214 g;‘t:f;ggfz?;"; .ﬁﬁ’sﬂﬁ.’o";.l"i’z ad 3
41 @ JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 398 +55 34841 9 25/5 ARCAOE FIRE Neighbarhood #3 (Power Out) (Werge/
40 €D  KAISERCHIEFS | Predict A Riot (Universal 397 +54 19881 5 3201 Total Plays: 216, Total Stations: 12, Adds: 1
48 €  NOAOORESS When I'm Gone (Sadie) (Atiantic) 383 +108 16387 2 326 m:gg:‘%sﬁo"t‘:l’g;‘::s’ﬂf .{%}us: 1
39 €D  RISEAGAINST Givelt All (Geffen) 379 +21 25444 17 210 SLIPKNOT Before | Forget (Roadrunner/iDJMG)
50 @ vz Sometimes You Can't Make It On Your Own diaterscope/ 3717 +152 26794 2 388 Total Plays: 196, Total Stations: 26, Adds: 15
36 41 SUPKNOT Vermilion (RoadrunneriJMG) 367 8 17823 19 200 'T’:t‘a’l’f,l'a‘;:‘ﬁg"}':‘t ﬂﬁ.ﬂyﬁ/z At
43 (@ SNOWPATROL Chocolate (A&M/nterscape) 352 +48 14129 5 2611 Z-TRIP Walking Dead (Hollywood/
33 43 USED All Thatt e Got (Reprise/ . 3 203 18256 14 3500 E%‘E'.K'fﬁs 'T“gﬁ;m ﬁ:;:;"; gu‘:d;im: somi)
44 44 KORN Another Brick in The Wall /fﬂlt‘/ 295 17 36029 14 10/0 Total Plays: 144, Total Stations: 8, Adds: 1
45 45  TEGAN & SARA Walking With A Ghost (Vapor/SRG) 279 14 15682 7 16M ACCEPTANCE Different (Calumbia)
47 46 SKINOREO Pressure Lava) 272 4 7997 6 :°l::,‘§'zfn‘:§omam%; Z’l’“""* 6
49 @) KILLERS Smile Like You Mean It fisland/0JMG) 265 +26 46856 2 131 Total Plays: 133, Total Stations: 11, Adds: 0
@ MY CHEMICAL ROMANCE Helena (Reprise/ 253 +93 25010 1 3015 | SENSESFAILBuried A Lie (Vagrant)
3 49 U2 AllBecause Of You finterscape) 23 87 7167 13 g | 'ot Plays: 128, Total Stations: 9, Adds: !
@ THEORY OF A OEAOMAN No Surprise (Roadrunner/{0JMG) 241 +24 14032 1 151 Songs ranked by total plays

72 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 2/27-3/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20are moved to recurrent after 20 weeks on the chart, Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
{times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron
Inc.).© 2005 Radio & Records.

Station playlists for all R&R reporters
are available on the web at

w.radi records. E

R&R ROCKS
CLEVELAND/

RE

GISTE
NOW/ R

JUNE 23-25 2005 RR co"%,ﬁ:}, 2005 WWW.RADIOANDRECORDS.COM

RENAISSANCE CLEVELAND HOTEL

www.americanradiohistorv.com

March 11, 2005 Radio & Records ® 85


www.americanradiohistory.com

March 11, 2005

ALTERNATIVE

N . :
SXSW:The Method Behind.... Everybody’s Speclal Purpose
; So what ?
K’ig L'”I” America’s Best Testing Alternative Songs 12 + Continued from Page 84 th Sv)v(swhave el ea?ded . HI:I EE
For The Week Ending 3/11/05 at was designed with a pur-
pose and, over the course of its 19
Persons Men  Women | from Lost Highway that they were PO G (DD E i
Artist Title (Labe 34 1832 1834 | . . igway that they itions. ” igi
t (Labe) TW__ LW Familiarity Burn _ 18-34 18-32 1834 | interested in having Elvis Costello ?mblnons In_a miltShel!' Il el
f here this year, so we worked to- CE Rl il vl
GREEN DAY Holday epvizs 430 - h% 1% i TR 6 | | ether to n?akelthat happen. It reall together to be able to share ideas,”
GREEN DAY Boulevard Df Broken Dreoms /Reprise) 422 428 83% 4% 417 400 425 | O mas ppen. Y Grulke says. “In some cases that
o is an application process, however. ey 6 .
KILLERS Mr. Brightside fulset?LIMG A 4N OE% e 420 407 43 means creative ideas, in others that
i The SXSW crew makes an annual : o .
SUM 81 Pieces (Islond/IRIMG) 417 412 9% 1% 482 386 420 | wishlist,and,althoughboth Al Green hmeaﬂs sharing glllggmghmfo' rmation or
JBAMY EAT WORLD Work flarovzroge! 410 436 BT 14 411 4m 41 | and James Brown continue to slip .(:::sto route through different re-
MY CHEMICAL ROMANCE 'm Not Okay { Promise) Repse) 4.06 423  90%  21% 396 374 422 | through the cracks, a steady stream of gions.
JIMMY EAT WORLD Fain fiarscape/ 405 421 87% - 2% - 2% . 388 485 | up-and-coming bands have used the
UNWRITTEN LAW Save Me (Lave) 404 411 7%  11% 39 380 415 E}’elnt as i; SPlimgb°ard to the prover-
PAPA ROACH Scars (Gt 398 aps g% 2% M ez ade | D) ::’gbf,;’:u's examole that sorin “We can do things that a
SOCIAL DISTORTION Reach For The Sky Time Somt) 397 408 82%  20% 401 402 399 | . ; amp’ prings
immediately to mind is Franz Ferdi-  Jof of other events can’t
BREAKING BENJAMIN Sooner Or Later fafyworsd 283 401  B0%  15% a7 38 38 | nand last year,” says Grulke. “You
USED AN That I've Got (Reprise) 390 410 5% 1% 375 353 400 | could see the momentum building  €#0.”
EXIES Ligly it 380 3Ea B % 181 3188 3138 | going into the event, and then they
BREAKING BENJAMIN So Cold (Hallywood) 382 387  95% 3% 376 373 379 | did their show and were marked as
QUEENS OF THE STONE AGE Litte Sistor fluwvsropw 382 383 59% 0% 383 3 am | oneof thebands anditjustrolledaf- ) .
CHEVELLE The Clinches (E9k/ 381 386 5% 8% 375 30 38 te{,ﬂv:,at-h v & hundred act Plt‘;f ﬂt‘e . he“: lﬁ°k‘ng f°‘I'
- e have nearly a hundred acts new talent, so it's a great showcase.
MUSE Hysteria Wt Warmor S ) a q
v c'?‘: ) i e 378 383 o om the UK. coming this year, and had a band manager call me up and
CROSSFADE Cold (Columbia) 377 3m 8% 3% 383 350 380 | oo ceomc o be a real groundswell say, Hey, I hear I can get six months’
BECK E-Fre finfovscapa/ an e 43% ™ 140 198  S78 | (o bands like Bloc Party, Kasabian, worth of press by doing one date.
JET Look What You've Done Atiantic/ 375 38  96% 3% 384 349 423 | Kaiser Chiefs, The Futureheads — How doIget my band in there?’
A PERFECT CIRCLE Fassive Vipin/ 387 312 E® % 388 35 i# | bandsthatareestablishedinthe UK.,  “Hopefully, we end up presenting
THREE DAYS GRACE Home (five/Zomba Label Group) 366 367  86%  27% 353 338 377 | with really great live performances, artistsin a context that makes business
EROSSFADE So Far Away (Lt s 3w e 1w 3@ s 3 | but that haven't really been seen here sense, antl(:a were A2 rsés“:\seélght o
SHINEDOWN Buring Bright (Atisntic) 361 388 5 1% 354 342 373 | Vet They definitely have the train on  the fact that these are artists, because
3 DODRS DOWN Let M R fRroudiclimiorsal 360 36 8! 358 330 ' 3m4 T we don't have to purely be thinking
MEN i ) 28T : “Sometimes you can see a big about ticket sales. We're bringing in
VELVET REVOLVER Dirty Little Thing (RCA/RME) 35 361 6% 1% 351 348 38 | prakdirough coming although I've  the industry and presenting an over-
SYITEM OF A DOWN Cigaro dwesiave Coknbia! 34 - 45% % 438 367 18 | always been hard-pressed to figure all event, and our belief is that pre-
MARS VOLTA The Widow... (Strummer/Universal 337 - A% 2% 358 356 350 | out how it actually happens. SXSW senting credible art is what best serves
Total samplesiz s 357 respondents. Total average favorabily estimates are based on a scal of 15, (1-disike very much, 5 - ke very muct). | kind of lays it on the table. If your everybody’s purpose.
Tota! familiarity reprasents the percentage of respondents who recognized the song. Total burn represents the numbe of respondents wh said they | show’s great, that’s recognized. If it “It’s all about live performances,
are tired of hearing the song. Songs must have 40% lamiliarity to appear on survey. Sample composition is based on persons 12+. Parsons are | - .+ . . . . .
ereened v the Ineet. O pasead, ey can st musi et based o the formatimusic preerence. RatoTheMusic.com resuts arenot meant | 15TV the train will stop pretty quickly. night and day. Every music event says
to replace callout research. The results afe intended to Show opinions of participants on the the Internet only. Rate TheMusic is a ragisteradtradomabﬂ; You don’t see any manufactured pop  that their emphasis is on music, but I
ol RateTheMusic.com. The RTM system, Is avalfable for locaf radlo statlons by calling 818-377-5300. RateTheMuslc.com dats Is provided /. sa
\ edishase Researah, a disian of Praiers Radio Networs. bands hf.:re, and there’s a good reason  really feel that.at SXSW’,I we can say
for that. that with a straight face.
~
j WXNR/Greeaville, NC* KXTE/Las Veges, NV KND New Orans, L4° WCYYPoriand, ME KBZT/San Diego, CA WSUN/Tampa, FL*
REPORTERS OM: Bruce Simel PO: cnmmpq : Herb PO: Garett Michaels OM: Paul Ciliano
3 MD: Carty Brown IAD Vr MO: Brian James APD/MD: Mike Halloran PD: Shark
: : : (i L P | el
Stations and their adds listed alphabetically by market R FRE Eoges o e
WHRL/Albany, NY* WAV Charlestoa, SC* , OH* WEEGHagersiown : . 5
o Jl:mbmper PO: Dave Ross) ON: Tony Tord MD: Al Neyer AP o St PO Rt o BETTER THAN EZRA RS e L Ry
MD: Suzy Boe PD: Steve Kramer No Adds MD: Mali Smith MD: Mike Poor ANIMAL SUIF DRIVE-8Y MD: APDARD: Siegben Kall2o
WY CHEMICAL ROMANCE | TS MD: Boomer 17 MY CHEMICAL ROMANGE | 7 BREAKING BENJAMIN O e by
- * Sl wene e i oAt WRRY/Newburgh, NY ﬁ“ﬂ“"“‘.ﬂ' e
WNNX/Allanta, GA® ACCEPTANCE , Pyt i WLAS/Louisvilie, KY* PD: Andrew Do?l:' APD: fann:eh l':"oolcy '“TW" Francisco, CA® JUAZCI( JOHNSON
a’g{"'l falis e KiCt/Denver, CO PD: Annrae Fitzgerald No Adds 14 BEN FOLDS Mmuxu
ey Hanen WENDCharlatts® PD: Mike 0'Connor KTBZMouston, TX* MD: Davie Hill 1 NEW ORDER APMID Aaron
s Dia Bruce Logan 0: i Joran. PO Vinck hicuare WROXortol, VA* S 2 i eaTROL o i, 0K
WISE/Atlantic City, N P}Jlg’?& J;gk Vanlul No Adds MD: Oon Jantzen NO ADORESS PD: Michele Diamond CHEVELLE mh H%
PD: Scott Rell 1 NO ADDRESS . MD; Mike Powers WERU/Providence, RI* 1 mmmm ROMANGE
o | ' o I el T
AMBULANGE LTD. BILLY 1DOL e WRIXfndianapolis, IN* PD: Brad Savage NO ADDRESS o: i Koo PO/MD: Joh Allers
SLIPKNOT WQkkaps, L° APD: Vince Cannora e ST 2 JACKJOHNSON No Adds MBI Paim Baach, FL*
KROX/Austin, TX* PD: Mike Stem 0 M P 1 SKINDRED HEAD AUTOMATICA ﬁwmﬁ 3D00RS DOWN poe G
OM: Jeff Carrol D: Jacent Jackson BREAKING BENJAMIN IRUSTICON ACCEPTANGE WUEE/Sasta Barbara, CA 3 UNOERGATH
PD: Lynn Barsiow 33 SLIPKNOT ACCEPT % sneeu DAY A2 W PD: Eddie Sutiemrez 1 GRATITUDE
MO: Toby Ryan HOT HOT HEAT . PEPPER 17HOT T T 2 Reno, MD: Dave Hasacek CAESARS
No Adds FALLOUT BOY KA Fayetivile, AR A ::nu;sﬂma ™ ATREYU ! D 1 GARBAGE
: wrLas } o 1 ACCEPTANCE
. . 7 JIMMY EAT WORLD husto SENSES FAIL 5
MO: Mark Lindsey 21 ZTRIP m..a.mq, VA BAGE 0'! ill Hurley KNDD/Seattle, WA* D: Doniell "’5
TEGAN & SARA 3 BRAVERY OM/PD; Paul Johwson VILUIan\mIm W Yo mmm WOYLAichmend, VA® PD: Phil Manning s poncumus €€
GREEN DAY SLIPKNOT mg Frank Welis WRZKJohnson City* PD: Mike Murpl APD: Jim Keller RESS
KAISER CHIEFS 1 ACCEPTANCE POMD: Seott Onks Nouniasa o 2 BLOOD BROTHERS o
QUEENS OF THE STONE AGE SUPKNOT i WIRR/Driande, FL* iz CAESARS
WXTH/Cleveland, OH® MY CHEMICAL ROMANCE v OM: Adam Cook
KQXR/Boise, ID* PD; Kim Moaroe GREEN DAY PD: Pai L N vlsrlmlllmhaon
OM: Dan McColly APD: Dom Nardella KFRR/Fresno, CA* HOT HOT HEAT WHTG/Monmouty, N* APD: lllc:?nnu WRILA , VA mmnmhld. M0 PO/MD: Mike Kennedy
PD: Eric Kristensen MD: Tim “Slats” PD: Revernd PD: Mike Gavin MD: Brian Dickerman OM: Bill Cahit oM. L] ‘7
MD: Jersmi Smith APD: Jack Hammer WTZRohnsonCity® APDMD: Brian PRl 6 SLIPKNOT PDMO: Casey MD: Shadow Williams cnossrms
6 MY CHEMICAL ROMANCE 6 GREEN DAY OMPD: Brute ¢ 3 MY CHEMICA. 2GREENOAY 2 GARBAGE 3 SLIPNOT
INTERPOL . : LoKi FEATURES ALTER BRIDGE 1 SLIPKNOT ACCEPTANCE 2 INTERPOL
Ay P bt OMPO et Y GEMCA RO KB Motere.CA WOCL/Orlando, FL KPNT/SL. Louis, MO*
PO: Oave Wellington "295""'""' APU: Fitz Madria ACCEPTANCE PDMD: Kenny PO: Bobby Smih PD- fake , 6 PD: Tommy Mattern
e s 1 MY CHEMICAL ROMANCE | MO Jeft Zfto KILLERS [] D/MD: Sobky Salo D: Jefl Frisse
10 AD0RESS fleka RCtEPiuce e e e, A2 e tyeeioumwe: | FOWEREDEX]
gt R PD: Lazio NI Apste Beech, SC PD: Marc Youn MY CHEMICAL ROMANCE MF“]ABASE
e WWCD/Columbus, OH TN MD: Jzson Ulanet I Wrk Ncianey MD; Robin .
ke OM: Randy Halloy e Mo Adds PO Tt 10 GREEN OAY LIS mces, NY
PO: Kerry Gray OM: JJ Fabini kT arigy D/Sacramento, CA® PD: Scott Petibone
MD: Evil Jim m) Jack Devoss OM: Bill Stewarl 14 TRUET COMPAAY O8: Curtiss Jobson APD/MD: Tim Noble
Pl SR PR e [Smser  EMF mowe G P, e | ot s
EN DAY il GREEN DAY MO Grep Suston WD: Mizle Lewis APO/MI: Vel R EEHEMACAL ROMANG 33 Tolal Reporters
APERFECT CIRCLE FUTURE LEADERS OF THE | 4 Z-TR WaUZNashvitie, TH" 2LTRIP D ANSON oo ———ee——
WATZBurtngton® IDGEDatas, X" XhES OF LEoN KETELafayete, LA P0G, o Sanck S s 72 Tota Moniored
OMPD: i Grazso D Duane Doherty 0. St far 10 E’»‘a‘e‘e"ns JBACK SURDAY el s TL 1 Towl Indicator
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TRIPLE A

JOHN SCHOENBERGER
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Atlanta’s Dave-FM

Your friendly neighborhood radio station

he launch of a new Triple A radio station in a major mar-

_ ket has been a long time coming, but with WZGC (Dave-
FM), Infinity — under the guidance of Director/Programming
Michelle Engel — is giving the format a committed and honest

shot in Atlanta.

WZGC had many years of heritage in the
marketas “Z93,” first as aCHR/ Pop station, and
later as a Classic Rock outlet. The idea
with Dave-FM was to try to keep as
much of the latter’s audience as pos-
sible while inventing a new type of ra-
dio station. Dave-FM'’s slogan is
"“Rock Without Rules,” and that pret-
ty much sums up the station on many
levels.

Whereas most long-term Triple A
stations target an audience some-
where in their 40s to early 50s, Engel
decided the best group to reach in At-
lanta was those 30-somethings who are starting
to hit their stride in both their professional and
personal lives. Yet, at the same time, she wanted
to keep the music broad enough to retain as much
of the older Classic Rock audience as possible.

It would seem the plan is working, as the sta-
tion is already making some significant inroads
in the ratings. In the latest fall Arbitron survey it
ranked No. 9 25-54 with a 3.7, No. 9 18-44 with a
3.8, No. 9 2544 with a 3.9 and No. 8 18-34 with
3158

Engel grew up in Atlanta. Her first taste of ra-
diowas inthe Rock format, as an intern at WKLS.
After working at both WRUF/Gainesville and
WIJRR/Orlando, the opportunity came up for her
to put on WJBX/Ft. Myers in the mid-"%0s and
get her first taste of Triple A radio.

Now-Infinity Exec. VP/Programming Greg
Strassell — whom Engel credits as her mentor —
lured her from Florida up to WBMX/Boston in
1996. At that time Hot AC was just starting to
come into its own, and Strassell wanted Engel to
help the station become more modem. “I basical-

Michelle Engel

ly taught him about the great acts Hot AC could

steal from Triple A to lure a younger AC-type lis-

tener,” Engel says.

Engel was then given the task of try-
ing to save KBBT/Portland, OR. She
was there for six years, first giving the
Hot AC a lot of love, but ultimately
changing it to an "80s-based format
that has ended up being very success-
ful. Engel was then asked to retum
home to Atlanta to help launch a
brand-new kind of radio station.

These days Engel is a very busy
woman. Somewhere between jury
duty, traveling for corporate meetings and getting
her station’s new website ready, she was able to
give me a little time on the phone to chat about
Dave-FM.

R&R: How did you end up getting involved with
what would become Dave-FM?

ME: While [ was still in Portland, [ was asked
what [ would do if | were given carte blanche in
Atlanta. The powers that be knew I was from
there and that | wanted to get back to my home
and do radio there. Andy Schuon, who used to
be with us at Infinity, asked me about this first,
and then Greg Strassell asked me again a yearago
in January. They did some research in Atlanta,
and, lo and behold, what I said I thought we
should do matched what the research said.

I met with WZGC GM Rick Caffey behind the
scenes, and we built up a game plan based on
sales and research and came up with a station
strictly for Atlanta. If you are going to launch a
Triple A-type station today, you need to start at
the younger end of the adult spectrum. Our vi-

what he said then.

Atlanta can do.

a better radio station.”

Foreshadowing

| Norm Winer gave us a little bit of insight into Dave-FM last Au-
gust at the Triple A Summit, shortly after the station’s launch. Here’s

“The fact that the brain trust at Infinity has decided that there is an op-
portunity to do something that has never been done before is very excit-
ing. You'll find that among the team who has helped to launch this station
we have a remarkable programming talent in Michelle Engel. She’s from
Atlanta and is in the demo, so she knows what a good radio station in

“What I've learned over the years at Triple A is that the audience is much
smarter than the conventional broadcaster gives them credit for. That's
probably the main premise 1 am bringing to the table with this station, not
so much the song list or the formatics or any boilerplate promotions. It is
really respect for the audience. We feel that the people in Atlanta deserve

10am

TALKING HEADS And She Was

i JOHN MAYER Why Georgia

CARS You're All I've Got Tonight

H CRANBERRIES Dreams

U2 All Because Of You

DEL AMITR! Roll To Me

JANE'S ADDICTION Been Caught...

| ERIC CLAPTON After Midnight

| RED HOT CHILI PEPPERS Scar Tissue

R.E.M. Radio Free Europe

KEANE Somewhere Only We Know
STING If You Love Somebody
MATCHBOX TWENTY 3am

s
sion was to deliver a station that Atlanta needed
but never really had.

R&R: The prodigal daughter has returned home.

ME: I have. I feel like the past 16 years of do-
ing Rock, Hot AC and Triple A have all been
preparation for me to come back home and give
Atlanta a great radio station. We are giving 30-
somethings a station to call their own, and it is
being programmed by a 30-something who lives
and thinks like them.

I know that we try to present ourselves as a
Rock station without rules, but when you and [
first started talking about WZGC becoming a re-
porter, it made the most sense for us to fit under
the Triple A umbrella. Recognizing that the for-
mat represents a diverse collection of stations that
all target a slightly different audience, I feel we
have the most in common philosophically with
what other great Triple A programmers are do-
ing.

Triple A is music-based, lifestyle-based and
city-based. When you combine those three per-
spectives, you can end up with a very powerful
and potentially very successful radio station.

R&R: It is interesting that it was a Classic Rock
station that morphed into a Triple A approach. Many
of the artists in the library could be preserved, and,
hopefully, a good chunk of the cume could be retained.

ME: The theory was that we could hold on to
the sizable group of listeners to Z93 who were
ready for something more — newer music and
more depth from the library, as well as artists they
hadn’t heard for a long time, or maybe never, as
far as Atlanta radio was concerned.

This is not to say that we didn’t dramatically
change the radio station. Pretty much everything
was altered or eliminated except for a certain seg-
mentof the music that was already in the library.
We still play classic rock artists, but now it’s the
right ones for the audience we are targeting, It's a
completely different product, and yet it looks like
we were able to keep quite a few of the listeners.

R&R: What was the idea behind the name Dave-
FM?

ME: Dave doesn't represent something or some-
one. The idea was to image the station as some-
thing different. We wanted to present the station
as something very personal, astation that was per-
sonally made for this market and that could, hope-
fully, become like a good friend to the listener. Dave
is someone you can have a beer with.

R&R: From July 2004 until the beginning of the
holiday season, you were mostly jockless, right?

ME: Yes and no. Our morning show came on
in the beginning of September, and we had Mara
Davis doing afternoons just to keep it balanced.
We didn’t have a full airstaff until right after
Thanksgiving. The main reason was that we were
trying to keep quiet about what we planned on
doing until after the launch.

www.americanradiohistorv.com

Dave-FM Sample Hours

davem

6pm
VERVE Bittersweet Symphony
BLUE MERLE Burning In The Sun
ROLLING STONES Under My Thumb
CURE Friday, 'm In Love
PETER GABRIEL In Your Eyes
CARS Bye Bye Love
LEMONHEADS Mrs. Robinson
U2 Pride (In The Name Of Love)
MAROON 5 This Love

The morning show includes Steve Barnes, who
had been at 99X for years. He and [ met, and he
told me that he was basically done with radio, but
that Dave-FM was talking to his generation and
he really wanted to be part of what we were try-
ing to do. He helped me find his partner, Holly
Firfer, who had been doing a number of things at
CNN.

Mara Davis had been on the old Z93, but she
fit the demo better for Dave-FM, so she is now in
the midday slot. [Afternooner] Eric we got from
Chicago. He had kind of outgrown the Alterna-
tive world and wanted to talk to adults. Finally,
Margot Smith, who does nights for us as well as
being our MD, had been a program director, and
she also worked for a research company, so she
brings a lot of experience to the table.

QOur on-air sound is very conversational and
natural. They don’t sound like screaming DJs like
those on most radio stations, nor are they laid-
back like an NPR delivery — we’re somewhere
in between. Qur personality on the air is very
important, but1 won'tdo anything at the expense
of the music. Finally, I want to mention our Asst.
PD, Chris Brannen, who also adds a ot to the mis-
sion of this station.

R&R: Were you able to hold on to any big promo-
tions that Z93 had, or have you had to start from
scratch?

ME: We are a baby station in that area. We cer-
tainly were able to hold on to a few things, but
we had to “Dave-ify” them, so to speak. We rec-
ognize the need to make this station part of the
fabric of the community, and we will be doing
plenty of things to make that happen. However,
we also recognize that it will take time.

Obviously, our partnership with the NFL Fal-
conshas been a great asset for us. Sure, during foot-
ball scason | have to sacrifice nine hours of music
programming on Sundays, but it’s worth the
tradeoff. That draws people to the station who
might not otherwise check out us, and maybe
they’ll be intrigued enough to give the regular pro-
gramming a shot. With the Falcons doing so well
this season, it has been an added boost for us.

We have started a “Friends of Dave” VIP club
to get in touch with folks and to start building a
database. That got started with a promotion we
did last fall called “Life Without Rules,” where
we interacted with the people and found out what
they needed to help make their lives better and
get them past the rules governing their lives.

In addition, we are the official Bonnaroo sta-
tion for Atlanta, and we are tying in with a huge
Widespread Panic event and will be broadcast-
ing it live. It's a very big deal for Atlanta, yet
before us there was no station in town that could
or would do it. Several key civic and communi-
ty events here in town have approached us, too,

Continued on Page 90
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TRIPLEA TOP 30

March 11, 2005 POWERED [
BT e e vae B e VS g MEDIABASE
1 ﬂ JACK JOHNSON Sitting, Waiting, Wishing Brushfire/Universal) 577 +40 29697 ] 2510
2 2 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 423 -48 24974 18 2410 °
4 o BLUE MERLE Burning In The Sun fis/and//{0JMG) 40° +39 18842 8 241 MOS TA DDED
b o TORI AMOS Sleeps With Butterflies /£pic/ 390 +34 18291 9 2310 ARTIST TITLE LABEL(S) ADDS
3 5  JET Look What You've Done (Atiantic) 381 32 191a¢ 19 190 | KEANE Everybody's Changing flnterscopel 7
12 Q U2 Sometimes You Can't Make It Qn Your Own {interscape) 361 +87 24058 3 221 :2:::; :l:::LZS:':EAItlsztﬁzu%g;g[my/‘gﬁw 2
7 o MADELEINE PEYRDUX Don't Wait Too Long (Rounder) 323 +2 13847 12 1810 GLEN PHILLIPS Ouck & Cover flost ngllway} 4
n o COLLECTIVE SOUL Better Now (£/ Music Group) 320 +42 17845 6 19/0 BRIGHT EYES First Day Of My Life (Saddle Creek) 3
9 o MARC BROUSSARD Home /siand//0JMG) 305 +24 13491 13 17N LOW MILLIONS Statue (Manhattan/EMC) 3
8 10 LENNY KRAVITZ Lady (Virgin) 286 -30 15085 19 20/0
10 m HOWIE DAY Collide /£pic/ 280 +1 12145 15 1510
20 @ MOBY Beautiful (/2/ 275 +57 16506 5 2211
15 @ JOSS STONE Right To Be Wrong (S-Curve/EMC) 272 +17 14227 7 1710
17 ) SNOWPATROL Chocolate (A&Minterscape) 263 +37 13706 5 182 MOST
6 15 U2 AllBecause Of You ffnterscope) 257 79 11768 13 170 INCREASED PLA YS
23 @ JOHN BUTLER TRIO Zebra (Lava/ 239 +30 6701 5 16/0 5
16 17 SHORE Hard Road /Maverick/Reprise) 237 -16 5264 13 1710 At viaeds] mg;:Xse
19 R ; 232 Gl e ) L U2 Sometimes You Can't Make It On Your Own finterscope)  +87
24 @ KENNY WAYNE SHEPHERD Let Go (Reprise/ 221 +21 11913 8 130 ROBERT PLANT Shine It All Around (Sanctuary/SRG) 64
2 20  ANNA NALICK Breathe (2am) (Columbia) 212 -2 9200 1" 10/0 MOBY Beautiful (V2 +67
22 21 JOHN FOGERTY Wicked OId Witch (DreamWorks/Geffen) 210 -2 6917 5 1710 COLLECTIVE SOUL Better Now (/ Music Group) +42
18 22 JOHN MAYER Daughters (Aware/Columbia) 193 .28 7965 17 1710 JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal] +80
@  KEANE Everyhody's Changing finterscape/ 164 +39  679a 1 177 | BLUEMERLE B"",'i"g I TGS %l +3
@  CLRBON LEAF What About Everything? (Vanguard) 158 +30 5543 1 110 :;ﬁ“vlvi :ﬁ’;ﬁ”l"‘ézuE:fa'g'%”M'm‘,’sz :gg
28 @ BRUCE HORNSBY Circus On The Moon (Columbia) 151 +13 4191 7 1411 TORI AMOS Sleeps With Butterflies (£pic/ +34
2 @ KATHLEEN EDWARDS Back To Me (Zoe/Rounder) 147 +7 7039 2 122
26 @ 0ZOMATLI Love & Hope /Concord) 144 0 5059 3 13N
25 28  MAROON 5 Sunday Morning (Octone/J/RMG/ 135 -10 7019 3 70
@ MAIA SHARP Something Wild /Koch/ 133 +7 2919 1 1n
€D  BRIGHT EVES First Day Of My Life (Saddle Creek) 129 +30 10547 193 MOST
26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week PL A YE D R E C URRE N TS
of 2/27-3/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is o
placed first. Songs below No. 15 are moved 10 recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each [ ,crer yme aees) o
reporting station. Songs unreported as adds do not count toward overal total stations playing a song. Total Audience equals Average 0_ua!1er Hour Persons times number KEANE Somewhere Orly We Know finterscape) 251
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used hierein with permission from Arbitron Inc. {© 2005,
Arbitron Inc.).© 2005 Radio & Records. LOW MILLIONS Eleanor (Manbattan/EMC) 232
MARK KNGPFLER The Trawlerman's Song (Waraer Bros.) ALY CADENTRGNE 10 6. AOARMG [z
NE W & A CTI VE Total Plays: 106, ToIaI‘Slatior‘s: IU,IAdds: 0 o ﬁ:ﬁg::;ﬁ;};ﬁixfs Ordiary (Vonguard) :ng
| ‘?;LIDI:E;:%guTsulllﬁg?:ti?:? T'/jgdl;t:euaus BbelMusc At SARAH MCLACHLAN Worlg !]n Fire (Arista/RMG/ 134
BEN LEE Catch My Oisezse iNew West/ CHARLIE MARS Try So Hard (V2 SNOW PATROL Run /A&Mfinterscopel ns
Total Plays: 122, Total Stations: 10, Adds: 0 Total Plays: 91, Total Stations: 11, Adds: 0 FINGER ELEVEN One Thing /Windup) 18
JEM 24 (ATO/RCA/RMG) RACHAEL YAMAGATA Letter Read (RCA Victor/AMG) LOS LONELY BOYS Heaven (OR Music/Epic) 13
Total Plays: 122, Total Stations: 9, Adds: 0 Total Plays: 74, Total Stations. 8, Adds: 0 BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 110
3 DOORS DOWN Let Me Go fRepublic/Universall JOSH RITTER Kathleen (V2
Total Plays: 112, Total Stations: 5, Adds: 0 Total Plays: 71, Total Stations: 8, Adds: 0 Station playlists for all R&R reporters are
TEGAN & SARA Walking With A Ghost Vapor/SRG) RDBERT PLANT Shine It All Aound (Sanctuary/SRG) available on the web at
Total Plays: 107, Total Stations: 12, Adds: 1 Total Plays: 70, Total Stations: 7, Adds: 6 X
. B e == e _mw _ www.radioandrecords.com.
Songs ranked by total piays '_—

Most added!

KFOG WBOS WTTS WMMM

WZEW KTHX KRSH

R&R Triple A: Debuté®)
Sales: 550,000 scanned!
Touring: US Tour begins 4/30

PROBUCED by ANDY GREEN and KEANE

INTERSCOPE.

www.keane.oom
MANAGEMENT: ADAM TUDHDPE
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TRIPLE A

— |
Will winter ever end? It's the time of

year that everything feels as if it will be

L raw and gray forever, even here in At-

lanta. The sunglasses are getting a

| layer of dust from disuse, food is start-
ing to lose flavor, the sweaters bought
with excitement three months ago are
tiresome, and nothing feels fresh any-

RTIST

OF THE WEEK

With

Margot Smith
MD, WZGC {Dave-FM)/Atlanta

more. Short of moving to a tropical cli-

to the playlist!

mate or hibernating for the rest of winter’s last gasp, how
do you get enough metaphorical sunshine to get over the
last, cruel bit of this endless season? At WZGC (Dave-
FM)/Atlanta our solution is simple: Add some instant fun
Moby’s new single, “Beautiful,” is doing

the job nicely. “Beautiful” is a fun song, and it has loads of virtues for
your playlist: It adds lightness and flair to any set, it's been a good

reaction record at Dave-FM, and it’s Moby, for crying out loud!

When

we first started spinning “Beautiful,” die-hard Moby fans jammed the
phone lines. Now that we've been on it a while, curiosity calls are pick-
Ing up. We know a song is working when our curiosity calls pick up.
It's also gensrating a fair number of requests. Atlanta is digging

Moby.
makes the raw, gray days easier.

Let’s face it. “Beautiful” is an auditory breath of fresh air that

Atlanta’s Dave-FM

Continued from Page 87

recognizing that we could be a great station to
partner with. We're getting there.

R&R: What's next on your agenda?

ME: We are very excited about getting our
website up and running. We've had a basic page
up since the beginning, but we are just about
ready to launch the full-blown site. Atlanta is a
technologically savvy city, and I think that will
work well for us.

We are starting to develop some great on-air
features, such as Margot's new-music show on
Thursday evenings, The Dave After Tomorrow.
We are also developing ways to make our week-
end programming theme-oriented — not con-
testing, just cool stuff to fit what folks do dur-
ing their time off from work.

We are also gearing up for the summer con-
cert season, but we’re going to be picky about
the shows we associate ourselves with. Hand in
hand with that, this town is very outdoors-ori-
ented because of the weather, so there are many

lifestyle events we can tie in to. Young profes-
sionals like to go out and do things here.

R&R: Final thoughts?

ME: [ have been with Infinity for nine years
now, and over that time I have gotten to know
many of the programmers. From [Infinity VP,
Rock Programming] Norm Winer to [KINK/
Portland, OR PD] Dennis Constantine to, of
course, Greg Strassell, [ have been blessed with:
some great teachers.

I am very honored and excited that they have
let me run with this radio station and to pro-
gram it largely in keeping with my vision of
what a great station for Atlanta should be. This
is a very cool product for a very active listener
base.

More broadly, Dave-FM demonstrates that
Infinity believes in the future of radio, and,
hopefully, Dave will have some cousins pop-
ping up in other markets as time goes by. We
were given all the tools — from marketing doi-
lars to research to unbridled encouragement
to do this right and make a station that will last
for the long haul.

armist: Tori Amos

LaeL: Epic

By JOHN SCHOENBERGER / TRIPLE A &
AMERICANA EDITOR

ake no mistake about it, Tori Amos is
a deep and emotionally charged
artist. From the very beginning, with the
release of her debut in 1992, she has rep-
resented a unique and thoughtful voice in
the world of popular music. She now re-
turns with her eighth studio album, The
Beekeeper, which has been highly antici-
pated due to Amos’ tremendous success
at Triple A radio with Scarlet’s Walk. As
with the songs on that album, the music
and lyrics on The Beekeeper deal with a
single theme and explore the many fac-
ets of the subject.

“The storm is on the horizon,” she says.
“It’s coming as this massive force. I ap-
proached the last record from the Native
American part of my bloodline, but for
this album the only way to address the
severing that was happening in America
was to go into myself as a Christian
woman. If I didn't relate to it in some
way, I wouldn't be able to sing it.”

As you may or may not know, Amos is
the daughter of a Methodist minister, and
that background has always been an impor-
tant part of her psyche. To her, the teach-
ings of Christ and basic tenets of the church
are being undermined by a tangle of “lies,
mythology, casual assumptions and politi-
cal manipulation” that has taken us into a
world of division and animosity.

What is particalarly important to her
is the role of the feminine perspective in
the Christian experience, much of which
has been systematically purged from the
records over the centuries. But this only
serves as a starting point for Amos as she
explores the many roles that the female
has played in the religions and natural
order of the world.

Inspired by such books as Elaine Pagels’
The Gnostic Gospels and Simon Buxton's
The Shamanic Way of the Bee: Ancient
Wisdom and Healing Practices of the Bee
Masters, she has set the album in six dif-
ferent “gardens,” with a handful of songs
assigned to each perspective.

“Buxton began to understand that the
balance between nature itself and the
bees was holding this sacred space of
sexuality, this procreation that goes on in
the garden,” Amos says. “Then I began to
see the beekeeper as a creative force, this
neutral force in our story. My gardens
personify the different relationships a
woman can have.”

Certainly, the album should be taken in
its entirety — there are 19, count em, 19
songs in all — but several tracks stand on
their own as well, including “Sleeps With

‘Butterflies,” “General Joy,” “Mother Revolu-

tion,” “Cars and Guitars” and the title track.

An aggressive campaign around this
project has already begun, with Amos
making several guest TV appearances in
February, including The Late Show With
David Letterman and Live With Regis
and Kelly, as well as an A&FE Breakfast
With the Aris in early March. In addition,
there are plenty of magazine features
lined up. Amos will also be doing a solo
piano tour in April, but that’s not all! She
is also publishing a book called Prece by
Piece, co-written by music journalist Ann
Powers, with book signings and other PR
planned around the release.
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AMERICANA TOP 30 ALBUMS :

N
March 11, 2005
LAST THIS = THIS WEEK ¢ CUMLATIVE AMERICANA SPOTLIGHT
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS PLAYS ]
1 @  NANCI GRIFFITH Hearts In Mind tVew Door/UME/ 632 +64 3062 | By John Schoenberger
2 o RAY WYLIE HUBBARD Delirium Tremolos (Phio/Rounder/) 600 +39 3048 | Artist: Clay DuBose
4 @  RECKLESS KELLY Wicked Twisted Road (Stgar Hil 558 +43 B | Lavel: Lazy River
3 4 ALISON KRAUSS... Lonely Runs Both Ways (Rounder) 518 -20 10400 After sconng an impressive showing with his debut solo outing, Rewriting History, at Americana
' . radio, Texas musical chameleon Clay DuBose has kicked things
5 5 DUHKS The Duhks (Sugar Hil) 462 15 2500. CLAY. ﬁUBf_.g up afew notches with his sophomore effort, These Days. Taking
9 @  KATHLEEN EDWARDS Back To Me (Zoe/Aounder 460 +92 1460 B¢ | his cues from country rock, blues, Texas swing and a tad of Buck
) ) - § = Owens' Bakersfield sound, DuBose has fulfilled his promise by
8 @  WAYES CARLL Litte Rock fHighway 87 Music) M5 414 1647 becoming a core artist for Americana radio. The new album is
10 o MARY GAUTHIER Merey Now (Lost Highway) 432 +79 1210 alreelxdyAtop 100n th_e Americana Airplay chan —the highest ride
any independent artist has ever taken. Portions of the album were
] 9 CLAY DUBOSE These Days {lazy Aiver/ 383 10 2381 produced in Los Angeles with DuBose's friend Will Ray and feature
; such great session players as Greg Leisz, Danny Timms, Mike
15 SARAH LEE GUTHRIE & JOHNNY IRION Explorati West) 366 58 1622 -
@ e iand | Clark and Rami Jaffe. The rest of the project was completed back
7 11 WILLIE NELSON it Always Will Be (Lost Highway/ 360 -3 9673 | in Texas and co-produced by Brian Hofeldt of The Derailers, with that very band playing along. | like
. Lonely Life,” “No Accident” 4 Is More.”
14 ) HACIENOA BROTHERS Hacienda Brothers fKact/ 29 a4 ngg | -ongtonevlife e
12 13 JOHN FOGERTY Deja Vu (All Over Again) (Geffen) 317 20 3893 A n 1ERICA NA NEI 1 ,S
" 14 TOM GILLAM Shake My Hand (95 North/ m -38 7948
13 15 KASEY CHAMBERS Wayward Angel (Warmer Bros. 288 a7 13626 A diverse mix of Americana, aiternative ,country and 'bluegras‘s videos, along with clips by tra'dmor'lal
performers, forms the backbone of CMT’s new 30-minute Wide Open Country program, which airs
18 D MANDD SAENZ Watertown (Carmica) 264 +6 1542 | each Sunday at 10:30am .. Alternative country pioneers The Jayhawks have gone their separate
20 Q JOHN HAMMOND In Your Arms Again (Back Porch/EMC) 254 +30 ggg | waysafter twodecades together ... WNCW/Spindale, NC has started a new live-for-broadcast concert
. ! series in conjunction with Greenville, SC-based Horizon record stores. If you'd like to have an act get
15 167 1SN0, B0l ANE; i i) {Sweel gy Abemitaay 251 = 10872 | jnyolved, contact PD Kim Clark at kim@wncw.org or 828-287-8000 ... The annual Suwannee
17 19 CHARLIE ROBISON Good Times /ualtone) 242 3 9805 | Springfest, set for March 24-27, has another strong lineup, including Bela Fleck, Rodney Crowell,
19 20 JESSE DAYTON Country Soul Brother (Stag/ 235 5 4554 The Duhks and Vassar Clements. Returnlng are Donna The Buffalo, The Pgter Rowan & Tony R'uce
Quartet, Guy Clark, The Laura Love Band, Jim Lauderdale and Roy Book Binder ... Now that you've
3 BILLY DON BURNS Heroes, Friends & Other... findieMafia) 234 +21 885 | piowed through all those country music books you got for Christmas, it's time to look ahead to the
7] @ VARIOUS ARTISTS Because Of Winn Oixie /Nettwerk/ 227 +11 1091 big spring and summer titles. Elvis, who would have been 70 this year, remains a hot topic for
. authors. Additionally, there’s another insider account coming on Johnny Cash, and musical maverick
& LARRY SPARKS 40 (Retel 225 a3 41 1 Billy Joe Shaver is rolling out his autobiography ... Bruce Springsteen will release a solo acoustic
il 24 SONNY LANDRETH Grant Street [Sugar Hilf) 213 8 1831 | album, Devifs & Dust, on April 26. The album is expected to sound similar to 1982's Nebraska ...
2 25 RANDY ROGERS BAND Rollercoaster (Smith Entertainment! 203 > 2110 W|.II|e Nelson will be p.laymg Unf:le Jesse Du'ke in 1hg nem{ Dukes olHaz.ard mvowe. whichis cur.remly
being filmed. Nelson is also doing a duet with Jessica Simpson, who is playing the role of Daisy. In
26 26 RICKY SKAGBS... Brand New Strings /Skaggs Family) 187 -18 1718 | other Willie Nelson news, the singer was forced to cancel his Australian dates due to laryngitis.
28 27 TIFT MERRITT Tambourine fLost Highway/ 180 -7 8468 M 0 ST A D D E D ®
[Debut> @ JOSH RDUSE Nashville (Rykadisc/ 166 +28 503 |
Gesa> @) SHOOTER JENNINGS Put The O Back... Universal Souttd 161 +50 304 | ARTISTTIE LELS ADDS
RHONDA VINCENT Ragin’ Live /Rounder) 18
[Debu> @ JIMMY LAFAVE Blue Nightfall (Red House) 160 +80 250 JESSI ALEXANDER Honeysuckle Sweet {Cofumbial 13
5 = m—— == . ——rt = SHOOTER JENNINGS Put The O Back In Country Universal South) 12
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated JIMMY LAFAVE Blue Nightfall (Red House) 10
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 9
For more information please visit www.americanamusic.org. LARRY SPARKS 40 fRebe] 8
© 2005 Americana Music Association. TONY FURTADO Bare Bones fFunzalo) y
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PART ONE OF A TWO-PART SERIES

Building A Great
Morning Show

Successful stations start the day with success

ast week we looked at the fall 2004 ratings for Christian AC,
JCHR and Rock stations. The stations that had the most ratings
success all had one thing in common: a successful morning show.
This week Randy Lane and Tommy Kramer, two of the most re-
spected talent coaches in the country, share the secrets of building

a great morning show in Part One of a two-part series.

Lane has been work- | ¥
ing with high-profile | &
morning shows since the
'80s, when he pro-
grammed in Chicago
and hired Robert Mur-
phy. He’s also the guy
who put Mark & Brian
— now at KLOS/Los
Angeles, then at WAPI
(I-95)/Birmingham —
together.

With the importance of mormning shows be-
coming clear, Dan Vallie hired Lane at Vallie-Ri-
chards Consulting to head up a division that
Vallie and Don Anthony started called Morning
Masters. Lane returned to programming in 1995
at KYSR/Los Angeles, where he hired an up-
and-coming personality you may have heard of
by the name of Ryan Seacrest.

In 1996 he started the Randy Lane Company,
which has evolved into strictly developing
morming shows across the country, including
Kidd Kraddick’s nationally syndicated show in
Dallas, Jamie & Danny at KYSR/Los Angeles
and Bob Rivers at KZOK /Seattle.

Kramer has not only worked with big morn-
ing shows over the years, he was also part of the
high-profile Hudson & Harrigan show at KILT/

Randy Lane

=" A

Houston and Tommy &
| The Beamer at KDMX/
Dailasand did momings
with John Rivers at
KLTY/Deallas. He moved
from player to coach in
1995, becoming Corpo-
rate Talent Coach fcr
2 Paxson Communicz-
tions’ 47 stations.

Kramer has worked
with several Christian
morming shows, including Johnny Stone, when
he was at WZFS/Chicago. Stone is now the PD/
morming personality at WAWZ/New York. To-
day,as part of the Audience Development Grouf,
Kramer’s clients include Guy Phillips and his
highly rated moming show on KYKY/St. Louis
and Scott & Theresa at WPOZ/Orlando.

Personality Or More Music?

Besides working with moming shows, both
Lane and Kramer have programmed stations.
Some programmers may ask, “Do [ really neec
to have a personality-driven mormning show, or
can [ win with more music in the morning?”

“If you don’t have a successful moming show,
you're never going to have a successful station,”
Kramer says. “You might be successful in one

Tommy Kramer
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Inspo Ratings

Last week we looked at the fall 2004 Arbitron ratings for Christian AC,
CHR and Rock stations. This week we see how the Inspo stations did
in the fall, led by WMIT/Asheville, NC, which was in the top five in its
market both 12+ and with women 25-54.

Market  Calls/Clty 12+ Share W25-54 Share
No. (Rank) (Rank)
3 WhiBI/Chicago 1.2 (29) 1.2 (26)
5 KCBI/Dallas 1.0 (33t) 1.7 (22)
40 WJILZ/ Norfolk 0.1 (45t1) 0.2 (30t)
58 WCDR/Dayton 0.5 (30t) 0.3 (26t)
62 KFLT-AM/Tucson 1.4 (23t) 17 {15t)
81 KYCC/Stockton 3.3(8) 5.6 (6)
! 130 WUGN/Saginaw, MI 1.2(17) 16(13t)
i 152 WGSL/Rockford, IL 2.2(14Y 2.0 (10t)
! 162 WMIT/Asheville, NC 6.3 (5t) 11.0(3)
168 WGNV/Wausau, Wi 0.9 (19t) 1.4 (11t)
| g1 ~AWNAFR/Tupelo, MS 2.7 (111) 4.2(9
1 216 WCIK/EImira, NY 0.9(23t) 1.9 (10t)
218 KCFB/St. Cloud, MN 16(171) 1.7 (121)
280 KCRN/San Angelo, TX 2.5(13t) 0
- 292 WAYR/Brunswick, Ga 3.5(9) 0
| Allnumbers are Monday-Sunday 6am-midnight. Ties are represented by a “t.” These
| numbers were generated in Maximiser with all stations in the Total Survey Area selected.

© Arbitron. May not be quoted or reproduced without prior written permission from Arbitron.

.

daypart, like at-work listening, for instance, but
all great stations have good moming shows. Sta-
tions that think they can do it on a more-music
position, that may work now, but in the blink of
an eye that's all going to change.

“With iPods, satellite radio, television and
every other station across the dial as alternatives,
a more-music position isn’t going to do it for
you. We've seen pretty clearly in research the last
few years that your ‘50 minutes of music’ or your
"12in a row’ is blah blah blah to the listener. You
better have people there your listeners like lis-
tening to and consider to be their companion.”

Lane agrees, saying, “A successful moming
show starts the day strong for a radio station
and is an entryway for cume to a lot of people
even beyond the format. You have that poten-
tial with just about any format. That's the mark
of great success for a morming show, when the
show is outperforming the average rating of the
rest of the radio station and people are coming
from other formats just to hear that moming
show.”

Getting Started

If you're launching a new moming show or
it’s time to upgrade your current morning show,
where do you start? According to Lane, “The first
step is choosing the right personalities, and ob-
viously that is someone with talent who has the
ability to be real on the air and the ability to re-
late to people in a personable, one-on-one way.

“I've found over the years that there are two
things that you have the ability to do as a per-
sonality: You have the ability to show some vul-
nerability and to be self-deprecating, to have fun
at your own expense. Those are two very, very
important qualities that go along with that real-
ness and credibility and authenticity that peo-
ple are looking for today.

“Having a vision for the show that you're try-
ing to create is vital to its success. One of the
things that we do when starting with moming
shows is to have a session and go througha char-
acterization exercise where we define the role of
each person on the show.

“You want to get people together who are
very different. One of the elements involved is
friendly conflict. If you watch any sitcom or
movie, there’s always going to be that friendly
conflict in relationships that makes the show
more interesting. You hear shows that don’t do
so well where the two people are always alike
as far as their tastes or their take on whatever
the topical story of the day happens to be.

“It's always a lot more interesting if you have
two different views. When you have contrast-

www.americanradiohistorv.com

ing views and takes on things on the air, every-
one in the audience is more fully engaged in the
show. They have someone they can agree with
and someone they can disagree with. When you
have that scenario, they’re more emotionally in-
volved and engaged in the show.”

A Good Neighbor

Where does Kramer start? “Two places,” he
says. “One is with a picture of the sun and the
moon. The sun is what most disc jockeys want
to be. They want to be beaming out to their lis-
teners’ delight what they think they ought to
hear. But the real job is to be the moon and just
reflect to the listener, like the moon reflects the
light of the sun.

“Reflect to the listener whatever her interests
are and your take on them. It's really that sim-
ple. Unless you know who your listener is and
think about what she wants to hear, you're dead
in the water. Second is knowing what to talk
about, what subjects always work. Right now
there’s a real disease of morning shows doing
things that they think morning shows should do,
the contests and games that no one cares about.

“Reflect back to the listener what she’s think-
ing about this morning or maybe didn’t have
time to see last night on the news. Reflect the TV
show she normally likes to watch but couldn’t
last night or what it is that we see at the mall or
whatever it is. These are all the things around
you in real life that are what I call touchstone
subjects, the things that everybody touches. You
give your opinions and experiences, and then
she gives you hers.

“It's real simple. What to talk about is the most
important thing. That always boils down to job
stuff, entertainment stuff, relationships, the buzz
that everybody is talking about today and the
little things that grow out of your show that are
uniquely your style. It's the things that make you
a good neighbor, basically. Mr. Rogers had it
right. Just be a good neighbor.”

What Now?

Now that you've identified the right personal-
ities, determined their roles on the show and
agreed to reflect the listeners’ interests, be real and
be a good neighbor, what are you going to do
every day? How will the show be formatted? Will
you have benchmarks, features, news and guests?

Will you put listeners on the air? How and
where will you do your show prep? What re-
sources do you have at your disposal to help you
prepare for your show? Lane and Kramer will
have the answers to help you in Part Two of this
series in next week’s R&R.
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CHRISTIAN AC TOP 30

Ma’Ch 1 1, 2005 TOTA i WEEKS ON TOTAL EPOWEREb BY
L +f-
vbészl( V?E“ESK ARTIST TITLE LABEL(S) PLAYS PLAYS CHART STATIONS M En l AB ASE
1 a JEREMY CAMP Take You Back (BEC/Tooth & Naill 191 +26 10 370
2 2 CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 1070 -39 21 3710
g L
3 3 MERCYME Homesick (INO/Curb) 1001 53 16 36/0 MOST ADDED
4 4 SALVADOR Heaven (Word/Curb/Warner Bros.) 836 -97 19 36/0
ARTIST TITLE LABEL(S) ADDS
5 §  STEVEN CURTIS CHAPMAN Much Of You (Sparrow/EMI CMEG) 797 -25 16 32/0
) i 5 EMICME 6 13 29 37D SONICFLOOD Your Love Goes On Forever /¥0) 5
7 6  CHRISTOMLIN indescritable (Sixsteps/Sparrow/EMI CMG) 82 : JARS OF CLAY God WillLift Up Your Head (EssentialPLG) 4
10 o CHRIS TOMLIN Holy Is The Lord (Spa//UW/EM/L‘MG/ 676 +59 6 2m PAUL COLMAN Gloria (All God's Children) (/ﬂﬂﬂ/.') 3
" 0 BEBO NORMAN Nothing Without You (Essential/PLG) 651 +34 7 3142 BRIAN LITTRELL In Christ Alone (Reunion/PLG) 3
9 o BIG DADDY WEAVE & BARLOWGIRL You're Worthy Of My Praise (Fervent/ 643 +13 9 290 MICHAEL W. SMITH Bridge Over Troubled Water (Reunion/PLG] 3
6 10 MONK & NEAGLE Dancing With The Angels (Fiicker/ 632 50 18 35D ;;:E‘gﬁ; m& 'm:eTfsseﬂlfllﬂWlf’ g
i , aker ings {npop,
8 11 MARK SCHULTZ Hg Will Carry Me (Word/Curb/Warner Bros.) 600 57 15 24{0 SCOTT RIGGAN Greatls The Lord (Spining Pltes) ]
13 D  BY THE TREE Beautiful One Fervent/ 599 +19 29 29i0
15 @ PHILLIPS, CRAIG & DEAN You Are God Alone /VG) 554 +15 22 2718
14 14 THIRD DAY You Are Mine (Essential/PLG) 545 -25 19 29j0 MOST
12 15 NEWSBOYS Presence (My Heart's Desire} (Sparrow/EMI CMG) 534 -62 25 3o INCREASED PLA ys
16 @ SELAH All My Praise (Curb) 475 +30 9 21i0
19 @ SONICFLOOD Your Love Goes On Forever INO) 467 +62 5 22/5 [
22 @ SWITCHFOOT Thisls Your Life (Sparmow/EMI CMG) 411 +1 9 18/2 | ARTIST TTE LABELS) HEREASS
21 @ PAUL COLMAN Gloria (All God's Children} (inpap) 388 +46 9 1713 ZOEGIRL About You (Sparrow/EM! CMG) +158
18 20 NATALIEGRANT Live For Today [Curb) 388 30 19 2510 :;:vrsc?rﬁ?e;:m:" f/"?’L('zwﬁéM’ W%Mllm/ +;3“
is Is Your Life (Sparrow +
28 @ Z0EGIRL About You lSpa//ow/EMIL‘MGII 385 +158 2 2142 SONICFLODD Yout Love Goes On Forever J0) 52
17 22 NEWSONG When God Made You fReunion/PLG) 382 -44 14 2111 CHRIS TOMLIN Holy Is The Lord (Sparmow/EMI CME) +59
20 €  AVALON I Wanna Be With You (Sparrow/EMI CMG) 356 +13 8 18/2 JARS OF CLAY God Will Lift Up Your Head /Essential/PLG) +59
23 24 TOBYMAC Gone (ForefFront/EMICMG) 316 13 14 1710 BRIAN LITTRELL In Christ Alone (Reunion/PLG) +49
24 25  ANDY CHRISMAN Complete (Upside/SHEL TER) 307 10 13 181 | FFH You Orive, 1l Ride (Essential/PLG) +49
25 26 BETHANY DILLON Lead Me On (Sparrow/EMI CMG) 293 2 5 152 o | FAU COBUA Gl Al udC i eR) ) 4
TREEG3 Maker Of All Things (inpop/ +44
27 €D  NICOLE C. MULLEN | Am (Word/Curt/Warner Bros.) 275 +31 10 18i0
26 28 MATTHEW WEST You Know Where To Find Me (Sparrow/EMI CMG) 267 -2 4 1611
29 @ THIRD DAY/STEVEN CURTIS CHAPMANIMERCYME | See Love (Lost Keyword) 280 +17 20 13/0 MOST
@ BRIAN LITTRELL In Christ Alone (Reunion/PLG) 227 +49 1 1213 PLA YED RECURRENTS
40 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 7 o
2/27-3/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase.in plays is PLAYS
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | ARTIST TiTLE LABEL(S)
reporting station. Songs unreported as adds do not count toward overali total stations playing a song. Total Audience equals Average Quarter Hour Persons times TREEG3 Blessed Be Your Name fingop) 506
number of ptays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used hereinwith permission from Arbitron Inc. : . Popy
(© 2005, Arbitron Inc.).© 2005 Radio & Records. MATTHEW WEST More (Universal South/EMI CMG/ 469
- CASTING CROWNS Who Am |- (Beach Street/Reunion/PLG/ 459
NATALIE GRANT Held [Curt/ BUILDING 428 Glory Qefined (Word/Curb/Warner Bros.) 437
NEW & ACTIVE Total Plays: 184, Total Stations: 11, Adds: 1 MERCYME | Can Only Imagine (IV0/Curt 385
MICHAEL W. SMITH Bridge Over Troubled Water (Reumon/PLG/) MERCYME Here With Me ING/Curb) 385
Total Plays: 178, Tota! Stations: 11, Adds: 3 NEWSBOYS He Reigns (Sparrow/EMI CMG) 361
TREEG3 Maker Of All Things fingop/ SCOTT KRIPPAYNE Gentle Revolution (Sgring Hilll JEREMY CAMP Walk By Faith (BEC/Tooth & Naill 358
Total Plays: 201, Total Stations: 4, Adds: 3 Total Plays: 172, Total Stations: 9, Adds: 0 NEWSBOYS You Are My King (Amazing Love) {Spamrow/EMI CMG/ 321
RACHAEL LAMPA No Other One (Word/Curb/Warner Bros.) KUTLESS It's Like Me /BEC/Tooth & Nail) MERCYME Ward Of God Speak (0/ 319

Total Plays: 199, Total Stations: 8, Adds: 0
EXIT EAST Al Of This (Fervent/

Total Plays: 197, Total Stations: 11, Adds: 0
OVERFLOW Cry On My Shoulder (Essential/PLG)
Total Plays: 185, Total Stations: 10, Adds: 1 |

Total Plays: 162, Total Stations: 8, Adds: 1

BY THE TREE Hold You High /Fervent/

Total Plays: 155, Total Stations: 10, Adds: 2
JOEL ENGLE Louder Than The Angels (Doxology!
Total Plays: 153, Total Stations: 9, Adds: 1

Station playlists for all R&R reporters
are available on the web at

Sﬁngs ranked by total plays

i ltm: o il /. o
“Fairest Lord Jesus”
from their upcorning alburm Hymns
available everywhere 3/29
Already playing at:

KTIS/SKYLIGHT WLFJ/HIS RADIO
KFSH WMCU WwaCK wDJC
WXHL WJTL WAKW  WIJY
WGRC WBJY WCVK  KJTY
KYTT WECC

WFSH
KLRC
KOBC
KVMV

For mere info: phil@gotee.com =
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G
CHR TOP 30 ROCKTOP 30
WK WeBC  ARTIST TITLE LABEL(S) WS evs e s W weBc  ARTIST TITLE LABEL(S) NS evs et sens
1 1 JEREMY CAMP Take You Back /BEC/Tooth & Nail) 1150 17 16, 29 1 1 WEDDING Move This City (Rambler/ 348 10 1" 3m
3 o SUPERCHICK Pure finpop/ 1074  +101 8 291 2 2 THOUSAND FOOT KRUTCH ThisIs A Call (Tooth & Nai/ 293 3 16 1901
2 3 SWITCHFOOT This Is Your LifeA(‘;;élmw/EM/‘L‘MG/ 1011 140 18 25)(?r 3 0 PILLAR Rypnotized (Flicker/Virgin/EMI CMG) 292 +5 15 281
5 4 CASTING CROWNS Vauice... (Beach Street/Reunion/PLG) 941 -8 17 240 4 4 STELLAR KART:Spending Time (Wor/ CurtyWarner Bros.) 281 -6 8 30/8
6 ) SKILLET A Little More (Ardent/Lava) 300 17 16 2410 8 e SEVENTH DAY SLUMBER Caroline (B£C) 280 +20 6 251
4 6 SANCTUS REAL Things Like You (Sparrow/EMI CMG) 812 -86 12 240 7 o ‘TOBYMAC Sia,m!@/efmnl/fﬁﬂ CMG) 279 +17 30/0
8 7 THOUSAND FOOT KRUTCH Thisls A Call (Tooth & Nai)/* 855 14 14 23/e 5 7 FALLING UP Escalates (Tooth & Nail) n -9 15 2410
" 0 TOBYMAC Atmosphere (Forefront/EMI CMG) 842 +147 4 2814 9 0 ANBERLIN Paperthin Hymn (Togth & Naill 267 +9 4 251
10 9 AFTERS You (Simple/iNO/ 795 -14 9 2510 " o SPOKEN How Long (Tooth & Nail) 262 +16 6 243
9 10 BARLOWGIRL Mirror fFervent/ 166 -18 18 18I0 6 10  SUPERCHICK Pure (lapop/ 262 B 9 210
7 11 RELIENT K Be My Escape (Capito{/Gotee/ IL))| -142 13 )0 10 n 12 STONES Photograph (Wind-up) 249 1 1" 2610
16 @ SHAWN MCDONALD Alll Need... (Sparrow/EMI CMG/ 674 +38 8 19/0 12 12 DLIVIA THE BAND Shutlt Out EssentiafPLG) 236 -9 12 241
13 13 KUTLESS It's Like Me /BEC/Tooth & Nail) 671 -3 12 18/0 13 @ DAY OF FIRE Detainer (Essential/PLG/ 228 +10 6 2710
14 14 BY THE TREE Hold You High /Fervent) 646 - 9 200 14 @ PROJECT 86 A'Shadow On Meﬁ-@aﬂl & Naill 223 +H 4 2213
7 @ SEVEN PLACES Even When (BEC/Tooth & Naill 629 +2 1" 1716 16 @ KJ-52 Are You Real (BEC/Tooth & Nail) 205 +2 4 1911
15 16 MATTHEW WEST You Know... (Sparrow/EMICMG) 613 -24 9 200 15 16  POOR mM'SiBICHES Break Me :'_;}Té'ld OfMW. 194 -10 5 1601
2 Q SEVENTH DAY SLUMBER Carofine (B£(/ 591 +118 1 22i2 19 Q FLYLEAF Red Sam (Octone/ 192 +13 3 201
19 @ ZOEGIRL About You /Sparrow/EMI CMG/ 539 +51 4 211 17 18 SEVEN PLACES Even When (BEC/Tooth & Nail) 190 -10 17 13/0
18 19 THIRD DAY You Are Ming (Essential/PLG) 487 -60 17 150 20 @ SUBSEVEN Free To Conquer (Fiicker/ 176 +1 3 1912
20 20 BETHANY DILLON Lead Me On (Sparrow/EMICMG) 481 5 7 1810 A @ HU[LE_SST('& Like Me (BEC/Tooth & Nadl 161 18 12 10/0
24 @ JEFF ANDERSON Open My Eyes (Gotee/ 420 +74 7 1512 25 @ MONDAY MORNING Dear You /3.1/ 160 +13 2 2315
23 22 OVERFLOW Cry OnMy Shoulder /Essentialf/PLG/ n -6 5 14{0 23 @ EARLOWGIRL On My Own (Fervent). 157 0 8 221
26 @ TREEG3 Maker Of All Things flapop/ 334 +43 3 120 2 23 AFTERS You {Simple/NO) 154 -3 7 1710
22 24 SALVADOR Heaven (Word/CurtiWarner Bros.) 328 132 18 1010 18 24 HAWKNELSON Letters To The President (Tooth & Nai/ 148 44 18 1718
25 25  EXITEAST All Of This {Fervent/ 0 -25 1 9/0 21 25  ADELAIDE Hard To Find (Word Of Mouth/ 147 -26 12 610
27 @ RACHAEL LAMPA Outrageous (Word/CurtyWamer Bros) 283 +1 4 130 26 26 'EVER STAYS RED BiueWrinkle Freel 14 -6 9 110
@ JARS OF CLAY God Wil Lift Up Your Head (FssemtiafPLG)- 260  +154 1 1415 @ CASTING PEARLS Weighted (Big Box/ 140 +29 1 15/2
@ THIRD DAY/... § See Love (Lost Keyword) 256 +47 1 611 28 28 SWITCHFOOT This Is Your Life (Sparrow/EMI CMG/ 137 2 16 16/0
k) @ MERCYME Homesick (iN0/Curb/ 2'.{5 +10 2z 10/C @ FURTHER SEEMS... Like Someone... (Tooth & Nai} 129 +20 1 9/2
29 30  STORYSIDE:B More To This Life (Silent Majority) 247 3 3 1010 30 @ DEAD POETIC Bury,.. (Solid State/Tooth & Nailf 129 +3 2 3
30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 2/27 - Saturday 3/5. 35 Rock reporiers. Songs ranked by total plays for the airplay week of Sunday 2/27 - Saturday. 3/5.
© 2005 Radio & Records © 2005 Radio & Records
NEW & ACTIVE NEW & ACTIVE
KRYSTAL MEYERS The Way To Begin (£ssential/PLG] GRAND PRIZE It's Not Over {4 postrophe/ EXIT EAST The Way Ycu Are ffervent/ WINKLE Standing Here findegendent/
Total Plays: 228, Total Statians: 12, Adds: 10 Total Plays: 161, Total Stations: 5, Adds: 2 Total Plays: 129, Total Stations: 15, Adds: 4 Total Plays: 78, Total Stations: 7, Adds: 0
STELLAR KART Spending Time (Word/Curb/Warner Bros.) BIG DADDY WEAVE... You're Worthy Of My Praise {Fervent/ FADED ME Free findependent/ JEFF ANDERSON Open My Eyes {Goree/
Total Plays: 215, Total Stations: 11, Adds: 1 Total Plays: 125, Total Stations: 4, Adds: 0 Total Plays: 125, Total Stations: 12, Adds: 3 Total Plays: 78, Total Stations: 6, Adds: 0
KJ-52 Are You Real (BEC/Tooth & Nailf EVERLIFE I'm Over It (SHELTER/ GRAND PRIZE it's Not Dver {4 postraphe/ KAINOS Seifish Me {Southern Signall
Total Plays: 202, Total Stations: 13, Adds: 3 Total Plays: 106, Total Stations: 6, Adds: 3 Total Plays: 115, Total Stations: 14, Adds: 0 Tota Plays: 75, Total Stations: 10, Adds: 2
DELIRIOUS? Inside Outside {Sparrow/EM! CMG) BEBO NORMAN Nothing Without You (Essential/PLG) KRYSTAL MEYERS The Way To Begin (Essentiall PLG) STAPLE Fists Afire (Flicker
Total Plays: 191, Total Stations: 8, Adds: 2 Total Plays: 94, Total Stations: 3, Adds: 0 Total Plays: 87, Total Stations: 10, Adds: 7 Total Plays: 70, Total Stations: 7, Adds: 1
FALLING UP Escalates (Tooth & Nail JAMES CLAY | Still Believe finpog) EVERYOAY SUNDAY Comfort Zone (Flicker/ GRETCHEN Passion (MO}
Total Plays: 90, Total Stations: 4, Adds: 1 Total Plays: 86, Total Stations: 9, Adds: 1 Total Plays: 63, Total Stations: 9, Adds: 4

\Total Plays: 188, Total Stations: 8, Adds: 1

N
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CHRISTIAN

= w N
W WK ARTIST TITE LABEL(S) RS rws  GRRTT stimous W5 W ammsT e LAsEL) e s TR stk
1 1 SELAH All My Praise Curty 337 -15 15 1810 1 1 MERCYME Homesick /NO/Curty 1073 1 17 3710
3 2 MERCYME Homesick /VO/Curty 328 ) 13 18/0 2 o JEREMY CAMP Take You Back (BEC/Tooth & Nail 1065 +78 10 30
4 0 STEVEN C. CHAPMAN Much Of You (Sparrow/EMI CMG) 849 +2 18 3n
g 3 SIEVENC COPMAN tatiOf vou SV 320 3 14 119 3 4 CASTINGCROWNS Voice.. BeachSteetReunionPlG) 846 53 22 2900
4 @  MARK SCHULTZ He Wil.. (Word/CurtyWarner Bros.) 285 +1 14 16/0 [ 6 816G DADDY WEAVE... You're Worthy_.. (Fervent/ 740 +59 7 3212
5 @  AMANDAOMARTIAN Worthy ls.. dntegrity/Verticall 281 +25 3 160 0 @  SELAH AIMy Praie Curt) L S .
o B 270 2 7 180 9 o BEBO NDRMAN Nothing Without You fEssential/PLG) 646 +40 6 301
d WATERRARK Fheze o lve Exph dACAE0R * ; 5 8 MARK SCHULTZ He Wil... Word/Curt/Warrer Bros) 620 -9 17 260
8 @  NICOLE C. MULLEN | Am (Word/Curt/Warner Bros) 236 +3 8 17/0 7 9 SALVADDR Heaven (Word/Curt/Warner Bros.) 500 46 18 23/0
9 @  BEBGNORMAN Nothing Without You (EssentialPLG) 234 +9 6 170 i g CHRIS TOMLIN Holy Is The Lord (Sparrow/EMI CMG) 588 +28 6 291
5 14 PHILLIPS, CRAIG & DEAN You Are God Alone 140/ 547 +11 25 211
CROWNS Voice... (Beach Street/R PLG/ 188 -62 21 10
s Al e =R R A ' 8 12 THIRDDAY You Are Mine (EssentialPLG) 528 107 21 21
10 10 JENN WEBER One Pure... (Creative Trust Workshop) 179 -10 9 110 15 13 ANDY CHRISMAN Complete (Upside/SHEL TER) 525 N1 14 222
1 11 PAUL BALOCHE Offering flntegrity/Verticall 163 16 18 1100 16 @  BETHANY DILLON Lead Me On (Sparrow/EMI CHG) 518 +16 8 2110
13 ®  RUSS LEE Sweetest Sound Vertical Vibe) 144 0 3 1210 18 @ SONICFLOGD Your I.ovle Goes On Forever /VO/ : 495 +62 9 2112
17 @ AVALGN | Wanna Be With You (Sparrow/EMI CMG/ 492 +20 10 2110
12 13 VARIOUS ARTISTS Extraordinary God (Discovery House) 143 3 6 121 19 @ BY THE TREE Hold You High /Fervent) 477 +66 7 2213
@ CHRIS TOGMLIN Holy s The Lord (Sparrow/EMI CMG 135 +53 1 912 13 18 NEWSONG When God Made You (Reunion/PLG/ 451 R 18 1710
14 15 CBILLINGSLEY InYour... Perpetusl Entertainment] 134 4 § 101 20N SRR E L D B F0ey) FAMMT=¥058 & 180 4-JIED
- 20 @ MATTHEW WEST You Know...e (Sparrow/EMI CMG) 373 0 1" 15/0
17 @ ALLEN ASBURY fIRUSS TAFF We Will Stand {Doxolagy/ 133 +7 3 12i0 N 7 NICOLE C. MULLEN | Am (Word/CurtyWarner Bras) 348 10 18 18/0
18 @  MONK & NEAGLE Dancing With The Angels (Flicker/ 126 +3 4 102 23 @ OVERFLOW Cry On My Shoulder (Essential/PLG) 346 +15 5 16/0
16 18 NEWSONG When God Made You ReunionPiG) 126 2 5 M0 2 @  CHRIS RICE Me &Becky Rackerowr] 35+ 4 m
) - 26 @ ZOEGIRL About You (Sparrow/EMI CMG/ 324 +57 2 1912
19 @  PAULCOLMAN Gloria(All God's Chidrer) dopop) 125 +8 i w0 22 25 SHAWNMCDONALD Alll Need... (Sparrow/EMICMG) 300 44 12 160
@ MICHAEL TAIT How Great Thou Art (Waterfront/ 115 +5 1 101 30 @ FFH You Drive, I'l Ride (Essential LG/ 279 +44 2 15/2
@ NATALIE GRANT Held (Curt/ 274 +59 1 16/3
19 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 2/27 - Saturday 3/5. = @ RACKAELLAMPA NoOtres One WordCutWaerBs) 261 & A Ll
© 2005 Radio & Records. 27 @ SWITCHFOOT This Is Your Lite (Sparrow/EMI CMG] 267 0 4 1211
25 30 SCOTT KRIPPAYNE Gentle Revolution (Spring Hill 252 -26 8 10/0
> o 9 37 AC reporters. Songs ranked by total plays for the airplay week of Sunday 2/27 - Saturday 3/5.
Rhythmic Specialty Programming © 2008 Radio & Records
RANK  ARTIST TITLE LABEL(S}
1 GRITS We Don‘t Play (Sotee/ N E W & A CTI VE
2 FLAME Open My Heart (Cross Movement)
2 M.0.C. Daddy We Need Ya (Move/ MICHAEL W.SMITH Bridgg Over Troubled Water (Reunion/PLG) | WATERMARK My Covering (Glory Glory) (Rocketown/
4 LEGACY Green Light (Favor Allance/Leg-up) Total Plays: 210, Total Stations: 13, Adds: 1 Total Plays: 166, Total Stations: 8, Adds: 0
reen - gup JOEL ENGLE Louder Than The Angels oxalogy/ JARS OF CLAY God Will Lift Up Your Head Essential/PLG)
§ KJ-52 Are You Real (BEC/Tooth & Natl) Total Plays: 176, Total Stations: 8, Adds: 1 Total Plays: 150, Total Stations: 12, Adds: 8
6 FLYNN fISHARLOCK POEMS Get Up filect/ KUTLESS It's Like Me (B£C/Tooth & Nail EXIT EAST All Of This (Fervent)
7 PHANATIK Shot Clock (Cross Movement/ I:‘;‘o':laﬁ‘;liu‘-ﬂlo‘lﬂ:'s/:;;";1 I’: &Azjj//u Total Plays: 150, Total Stations: 7, Adds: 1
2 o0th & Na PINNACLE PROJECT fiVARIOUS ARTISTS Hosanna (Pimnack/
8  CROSS MOVEMENT Lord You Are (Cross Movement) Total Plays: 168, Total Stations: 10, Adds: 2 Tota Ploys: 148, Total Statons: 6, Add: 1 osama e
9 RAWSRVNT Shake Sum'than (Soul Deepy RUSS LEE Sweetest Sound /Vertical Vibe) KARA WILLIAMSON Where You Are (V0
10 APT.CORE | Am A Temple (Rocketown) Total Plays: 167, Total Stations: 11, Adds: 1 Total Piays: 142, Total Stations: 7, Adds: 0
) J
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What's The Buzz?

Radio’s take on new music

ien it comes to new music, every genre has its ups and
downs. Trends come and go. But these trends are a source

of new music, even if the love only lasts one season. The latest
craze is reggaetdn, and though some people see it as a trend, the

jury is still out.

Because reggaeton is so hot right now, oth-
er music genres like the many that fall into the
regional Mexican and contemporary catego-
ries seem to have entered a slower phase.
There isn’t much new music or many new
artists we can rave about. The radio waves
continue to be saturated with established art-
ists, and there’s nothing wrong with that, but
where are the developing artists who can of-
fer new sounds?

This week we asked a few radio people for
their takes on the state of new music at radio
these days. Two program directors from Con-
temporary stations and two from Regional
Mexican give us the buzz.

“The established bands
are still dominating. One of
the problems is that there
are a lot of bad copies of
those bands. In norteiio
there are a lot of bands
that sound like Intocable
or Palomo.”

Fernando Pérez

Regional Mexican

Mando San Roman

PD, KKPS/McAllen
Duelo is one band that’s done really well
in our area and is starting to branch out. Os-
——  carlvéin Trevifio, the lead
vocalist and songwriter,
isvery good and has also
written songs for Intoca-
ble, Palominos and other
bands. They are in the
“nortefio light” style of
music, their lyrics are
very romantic, and Oscar
seems to connect well

Mando A
San Roman  With teens and 30-some-
things. I think Duelo will
be key players in the future.

From Mexico, I'd say Los Herederos De
Nuevo Ledn are doing well. The band is made
up of the sons of Los Invasores De Nuevo
Leén. This is a nortefio band, and when you
hear them it’s like listening to the old Inva-
sores. There’s a future for them because they
have the same music style as Los Invasores but
are a younger version. What people like to
hear right now is abit of the traditional sound
with touches of new sounds. That is the case
with this band.

In Tejano there are artists like Sesi, a very
talented young artist with a good voice. But
there are few new artists. Speaking of region-
al Mexican, the problem is that you can’t real-
ly expand the genre much more. How many
music changes can you make to make a prod-
uct different, besides adding a new voice? You

have your hard-core Ti-
gres Del Norte, Ramén

ALMIGHTY OSCAR Frince (1) presents Jorge Drexier with the
Academy Award for Best Driginal Song for “Al Otro Lado Del Rio” from
the movie The Motorcycle Diaries. This was the first time a Spanish-

language song was nominated in the category.
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Ayala and Invasores De
Nuevo Leén, and then
bands like Duelo, S6li-
do and Pesado. There
isn’t much room for
something new, be-
cause the music may
lose what makes it re-
gional Mexican.

There are nonew art-
ists who stand out, who
can be called the new
Selena or new whoev-
er. The same thing with
bands. Who will take

. over? This is where the
industry is right now.
No one comes to mind
whom [ can say will be

[ |".
A

the next big thing. But all music genres go
through this at some point or another. Some
genres are more popular than others. The big-
gest buzz right now is reggaeton.
Fernando Pérez
PD, KRO/Houston

In regional Mexican music there’s not much
new, at least in the style I play. The newest
craze is duranguense,
and I don't play it. This
station focuses on grupe-
ro and nortefio light. In
the nortefio light style of
i music, the one band that
is very strong here in
Houston and that I think
will hit it big in other
markets is Duelo. They
haven’t received much
exposure in markets like
Los Angeles and Chicago, but they are big
here.

They areplaying at the rodeo, whichisahuge
event that lasts a month, on March 13. We're
playing about three tracks, among all the stations
in the market, and all the songs work well. It may
take a bit of time and effort for them to impact
other markets like they’ve done here, but I think
they are the new Intocable.

Fernando
Pérez

“No one comes to mind
whom | can say will be the
next big thing. But all
music genres go through
this at some point or
another.”

Mando San Romén

Anotherband thatis very good is Tito Y Los
Reyes Del Camino. They’re also nortefio light,
and they have begun to make an impact in
Texas. With time they should also do well in
other markets.

Things are pretty slow otherwise. The es-
tablished bands are still dominating. One of
the problems is that there are a lot of bad cop-
ies of those bands. In nortefio there are a lot
of bands that sound like Intocable or Palomo,
but none of them is unique, aside from Due-
lo. They all sound fine, but they’re missing
something.

Contemporary
José Santos
PD, KLVE/Los Angeles

There is not a whole lot of new music right
now, and I'm not forecasting much for future
adds. Most of the newer acts are typically re-
leased in the spring. There’s no one new, un-
less you want to mention Reyli Barba and
Kalimba or Julieta Vene-
gas, whois relatively new
to Contemporary radio.

The only new thing is
Frankie]’s song, which is
pretty cool. 'm starting to
get a nice buzz on him,
buthe’s a crossover artist.
There’s Andrea Echever-
ri, who's new to Contem-
porary. All the rest are

José Santos

www.americanradiohistorv.com

“There are a lot of songs
that get no airplay in the
U.S. Unless a song is a
ballad, no one pays
attention.”

Gerry Fermindez

second and third cuts from well-known art-
ists.

What's hot right now is reggaetén, and they
have new acts. The labels are just not ready to
release their new acts. Some labels have told
me to get ready for their new product, but
there’s nothing yet. There really is nothing that
sticks out when it comes to new artists or
records. [ haven’t seen anything that makes
me say, “Wow), this is a brand-new artist who
the labels are pitching the heck out of.” It's
very slow right now. But give it a few weeks,
and we might get flooded with new acts.

Gerry Fernandez
PD, KTZR/Tucson

There are a lot of songs that get no airplay
in the U.S. Unless a song is a ballad, no one
paysattention. There are artists who will con-
tinue to establish themselves in this country
who may not be getting the support they
should. There’s Yahir, whom I think can real-
ly make it big if he continues to be supported
by the industry. There’s a band that was real-
ly hot in Mexico called Uff, and no one knows
them here. The same thing happens with Ya-
hir. He’s huge in Mexico; he fills stadiums all
by himself.

Maybe labels are not supporting pop acts
and are concentrating more on regional Mex-
ican music. Belinda is also really good, as well
as Kalimba and Reyli. Although you hear less
of Belinda in the US., in Mexico she’s what
Fey was back in the ‘90s. Then there are peo-
ple like Amaral, who, although they are not
new, are new in the U.S.

There are also a lot of Latin rock bands
that are great, like Zoe, Pulpo and Kinky.
There’s a band called QBO who do great
alternative pop. These bands have so much
support in Mexico and none here. This is
wonderful new music. [ can’t program all
of these artists right off the bat, because
people would freak out, but I will be add-
ing some little by little.

As far as reggaetén, you have to look at
Héctor Y Tito, who are doing really well. They
do real reggaetén, from Panama. As far as
more Puerto Rican reggaetén, there’s [hosy &
Baby Q, and then you have artists like Daddy
Yankee and Don Omar. There are a lot of op-
tions in this genre.

TALK BACK TO R&R!

Do you have questions, comments or
I feedback regarding this column
or other issues?

Call me at 310-788-1670

or e-mail:
Jjmadrigal@radioandrecords.com
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REG/ONAL MEXICAN TOP 30

March 11, 2005 i e s powereD[:1]
Wi W aamsT Time LaBELs) Pyt PLATS GHART A0 “ E]"ABASE
1 a INTOCABLE Aire (FM! Latin) 1589 +109 8 340 i
2 € CONJUNTOPRIMAVERA Hoy Como Ayer (Fanovisa) ugs  +39 8 3900 MOST ADDED
3 3 LOS TUCANES DE TISJUANA El Virus Del Amor (Universal) 21 -81 15 370 AT RooS
5 o LOS TIGRES DEL NORTE La Sorpresa (Fonovisa) 1046 +87 3 310 LDS TIGRES DEL NORTE La Sopresa fFonovisa) 3
4 5 K-PAZDE LA SIERRA Volveré Univision/ 978 21 21 36/0 DRO NORTENO Lobo Domesticado fFonovisa/ 2
6 0 LOS HURACANES DEL NORTE Tu Ponte En Mi Lugar (Univisien) 867 +12 8 240 LOS HOROSCOPOS DE DURANGO Si La Quieres (Disa/ 2
8 @ 1L0SHOROSCOPOS DE DURANGO Sila Quieres (ise/ 794 +65 6 40 ;::gg mg ;: l;:;:;;alm N g
. . . s Amor Te Vas
7 8  LALO MORA SiMe Vas A Dejar (Fdimonsa/ ' s 753 5 12 220 KUMBLA KINGS Na Na Na (Duice Nia) (M Latit 2
1 0 LA AUTORIDAD DE LA SIERRA Me Quedé Sin Nadie (Disa/ 679 +69 4 2/0
10 10  BETO Y SUS CANARIOS Est Liorando Mi Corazén /Edimonsa) 657 A3 21 340
9 11 BANDA EL RECODO Ya Soy Feliz (Fonovisa) 594 -87 13 2440
13 @ JULIO PRECIADO Lo Mejor Fue Perderte /Sony BMG/ 587 +37 5 2/0
18 (D PESADO Te Apuesto Lo Que Quiaras (Wamer ML) 563 461 10 1610 MOST
16 @ GRUPO INNOVACION Mafiana Que Ya No Esté (Fonovisa/ 558 455 7 1510 INCREASED PLAYS
14 15  GRUPO MONTEZ DE DURANGO Quiero Saber De Ti (Disa/ 533 -9 18 270 T
23 @ BETO Y SUS CANARIOS A Usted Disa/ 525 +77 7 1810 ARTIST TINE LABEL/S) mcpégss
24 Q EL PODER DEL NORTE En Tu Basura (Disa/ ' 524 +89 3 9/0 BANDA LDS LAGDS Gasoina Moo Music 198
21 @ BRONCO “EL GIGANTE DE AMERICA™ Sefior Mesero (Fonovisa/ 494 +7 8 20/0 PATRULLA 81 Comigo Yo Aprendi A Dividar (Disa/ +187
17 19 DIANAREYES Rosas Universall 491 12 16 2100 INTOCABLE Aire /EM/ Latin) +109
15 20 LOS INVASORES DE NUEVO LEON Si Por Mi Fuera (EM/ Latin) 485 -33 3 0N MARCO ANTONID SDUS En E! Mismo Tren fFonovisa/ +92
20 21 GRUPOBRYNDIS La Ultima Cancién (Disa) 484 5 14 170 f;;‘r':‘::i';%i’:‘:‘“;:é";“sm’ /‘/’F"” y *:3
& . e presa fFonovisa +
22 g TONO Y FREDDY Lo Lindo De Ti /0!{8/ ) an +29 2 30 DUETO VOCES DEL RANCHD Tengo A Mi Lupe (EM/ Lati) 87
27 KUMBIA KINGS Na Na Na (Dulce Niia) (EM/ Latin) 469 +65 2 in PATRULLA 81 Eres Divina (Disa) +83
12 24 10S TEMERARIOS Sombras fFonovisa) 451 21 19 190 BETO Y SUS CANARIDS A Usted (Disa/ +17
@ CONJUNTO ATARDECER Y Te Vi Con El (Universal 433 +62 1 110 KRIS MELDDY El Chico Del Apartamento (Disa/ +74
25 @ DUELO Bienvenido Al Amor (Univision/ 427 +5 8 1310
30 @ EZEQUIEL PENA Beso A Beso (Fonovisa) 426 +52 2 10
26 28  JOAN SEBASTIAN Como Otvidar (Bakioa) 399 -10 3 50
@ JENNIFER PENA Si Yo Me Vuelvo A Enamorar (Univision) 382 +10 1 101
€D  GRUPO MONTEZ DE DURANGO Adits Amor Te Vas (Disa/ 368 +40 1 30 MOST
50 Regional Mexican reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the PL A YED HEC URREN TS
airpiay week of 2/27-3/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R TOTAL
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest | ARTIST TILE LABEL(S) PLAYS
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned | KUMBIA KINGS Fuego /EM/ Latin/ 482
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. PESADO Djali Que Te Mueras (Wamer ML) 467
TRIN A , . LOS RIELEROS DEL NORTE Tu Nuevo Cariiiito fFonovisa) 395
RIKY Y LA LEYENDA Vete Ya (Univers. L0S HOROSCOPOS DE DURANGD Dos Locos (Disa/ 7
NEW & A CTIVE Total Plays: 211, Total Stations: 5, Adds: 0 RAMON AYALA Y Bailando (Freddlie/ 287
PATRULLA 81 No Aprendi A Olvidar Dlisa/ 280
ORD NORTERO Lobo Domesticado (Fonovisa) ‘ L0S HURACANES DEL NORTE Te Perdoné Una Vez {Univision] 253
Total Plays: 289, Total Stations: 6, Adds: 0 GUARDIANES DEL AMOR Amores Idos (Fonovisa/ LOS MORROS DEL NDRTE Dos Botellas De Mezcal /L2 Sierra) 287
1 Total Plays: 112, Total Stations: 5, Adds: 0 BANDA EL RECODD Delante De Mi /Fonovisal 241
PALOMO Miedo (Disa/ 222
| - -
VIOLENTO No Me Quiero Enamorar (Disa/ VICENTE FERNANDEZ No Creo Que Tl (Sony BMG) Station playlls'ts for all R&R
Total Plays: 238, Total Stations: 7, Adds: 0 Total Plays: 97, Total Stations: 8, Adds: 0 reporters are available on the web
I _ at www.radioandrecords.com.
Songs rnnlmd by total plnys

MANAGER’s Y YMINUTE
Your Free, Weekly E-Mail

= Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.

= Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.

* Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.
* Industry event calendar update

: ey : e e——— f""“
If You've Got 60 Seconds, /

You’ll Want To Read the R&R Illanager’s Minute' / \

To 5ubscr|be send your name, emaul and contact |nformat|on to managersmmute@radloandrecords.com e
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CONTEMPORARY TOP 30

March 11, 2005 POWERED 1]
W MR aRmsT TILE LAseL) s e S DR CTAL STATIONS/ M EIHABASE
1 1 JULIETA VENEGAS Algo Esta Cambiando (Sony BMG) 647 -30 12 18/0
4 @  JUANES La Camisa Negra (Wniversal 583 +59 4 an MOST ADDED’
2 3 JUANES Volverte A Ver {Universal) 576 -69 " 18/0 ¢ ey -
6 4 ALEKS SYNTEK f/ANA TORROJA Duele El Amor (EM/ Latin) 529 -30 22 2110 ARTIST TILE L 1 L
5 5  JUANES NadaValgo Sin Tu Amor (Universal 512 15 22 zp | "AMIPERPENA SiYo Mo Yeho A Eramorr Ui 2
3 6  CRISTIAN Te Buscaria (Sony BMG) 487 -86 14 18/0
7 7 ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony BMG) 459 -60 22 2110
12 o REYLI BARBA Amor Del Bueno /Sony BMG) 430 +52 7 13n
8 9 PAULINA RUBIO Dame Otro Tequila (Unversal) 422 -53 19 20/0
10 @ LUIS MIGUEL Sabes Una Cosa (Warner M.L.) 418 +4 5 710
14 Q FEY La Fuerza Del Destino (EM/ Latin) 406 +54 10 mmn
9 12 LA 5A.ESTACION El Sol No Regresa (Sony BMG) © 334 67 14 1610
n @ KALIMBA Tocando Fondo (Sony BMG) 374 +4 12 1310
15 @ ALEJANDRO FERNANDEZ Qué Lastima (Sony BMG) 369 +27 5 m
13 15  PEPEAGUILAR Miedo (Sony BMG) 354 43 2 2010 MOST
20 @ YAHIR Te Amaré (Warner M.L.) 321 +42 3 5/0 INC' HEA 5 Eﬂ P‘ A YS
17 @ CARLOS VIVES Voy A Olvidarme De Mi /EM/ Latin) 306 +9 1" 8/0 onat
18 18 DAVID BISBAL Esta Ausencia (Universal) 287 -1 14 12i0 ARTIST TITLE LABELS) mg;gss
@ FRANKIE J. fiBABY BASH Obsession (No Es Amor) (Columbial 270 +110 ? an INTOCABLE Aire (M1 Latin) +148
22 20  PEPE AGUILAR El Autobis /Sony BMG) 270 -3 8 131 FRANKIE J. f/BABY BASH Obsession (No Es Amor] (Columbia) +110
28 @ CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisa) 266 +30 3 6/0 ALEXS SYNTEK A Veces Fui (EM/ Latin) +107
16 22 OBIE BERMUDEZ Todo El Aio /EM/ Latin) 241 107 1€ 16/0 LAURA PAUSINI Viveme (Warner ML) +84
27 23 DADDY YANKEE Gasolina (V/ Music) 238 4 5 80 g::’i“;gfm:g m‘m:;‘;;;’/‘[z"a;}””’““ o
19 24 MARCO ANTONIO SOLIS MiMayor Sacrificio (Fonovisa) 233 -56 19 16/0 JUANES La Camisa Negra (Universal +59
26 25  SIN BANDERA De Viaje (Sony BMG) 226 -18 17 12i0 FEY La Fuerza De! Destino M/ Latin) +54
30 @ LA 5A. ESTACION Algo Més (Sony BMG) 220 +13 2 5i0 CRISTIAN Una Cancién Para Ti (Sony BMG/ +54
@ SORAYA Llévame (EM/ Latin) 217 +17 1 6/0
23 28  LUIS MIGUEL Que Seas Feliz (Wamer M.L) 213 48 20 13/0
- @ MOENIA Ni T Ni Nadie /Sony BMG) 212 +48 6 70
21 @ TOMMY TORRES Dame Esta Noche (Ofe Music/ 211 +1 5 210
31 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total piays for the
airplay week of 2/27-3/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
NEW & ACTIVE
MOST romL
PLAYED RECURRENTS et s ey WS s 192 To St 3 D
JULIETA VENEGAS Lento (Sony BMG) 288 ‘ .
(I 5 T, TUMS | KALIMBA No e Quiero Enamorar /Sony BMG) 7 - o .
LA OREJA DE VAN GOGH Rosas /Sony 8MG/ 389 MANA Mariposa Traicionera (Wamner M.L) 249 Songs ranked by total plays
JULIETA VENEGAS Andar Conmigo (Sony MG/ 352 FRANCO DE VITA Ti De Qué Vas /Sony MG/ 240 Sﬁt_ion playlists for all R&R
SIN BANDERA Que Lloro /Sony 8M6) 314 | HA"ASH Te Quedaste (Sony BMS) P2 reporters are availabie on the web
FRANCO DE VITA 1/SIN BANDERA Si La Ves (Sony MG/ 293 REYLI BARBA Desde Que Liegaste (Sony 8MG) 218 at www.radigandrecords.com.

IF YOU’RE NOT AT YOUR LAST JOB

YOUR 401(k) SHOULDN'T BE EITHER.

Leaving a 401(k) with a previous employer could mean leaving it alone with no one to watch over it.

At Edward Jones, we can explain options for your 401(k) and help you select the one that’s best for you. If you'd
like to roll it over into an Edward Jones IRA, we can help you do it without paying taxes or penalties. So you
can feel confident someone is looking out for you and your 401(k).

To find out why it makes sense to talk with Edward Jones about your 401 (k) options, call today.

RAFAEL CUEVAS

2863 Executive Park Drive, Suite #102
Weston, FL 33331 Edward Jones

Tel: 954-389-5577 Fax: 866-462-5335 vww.edwardjones.com wemsersrc [REEAERSL UL
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LATIN FORMATS

f N\ N\
TROPICAL TOP 25 ROCK/ALTERNATIVE
ARTI
WE  ARTIST TITLE LABEL(S) POMTS ) T (Universal
1 MARCANTHONY Se Esfuma Tu Amor (Sany MG/ 208 2 STOIC FRAME Demonios Del Asfalto (£/ Comandante/V&.J)
2 JUANLUIS GUERRA Para Ti Vene Musi/Universal) 199 3 ENJAMBRE Biografia (0so/V&J)
3 MONCHY & ALEXANORA Perdidos (/&V) 178 4 LIQUITS Chido (Surco)
4 ELGRANCOMBO DE PUERTO RICO El Matrimonio (Sany BMG/ 160 5  ANDREA ECHEVERRI A Eme 0 Nacional)
5  GILBERTOSANTAROSA Piedras Y Flores (Sany BMG/ 120 6  VOLUMEN CERO Autos (Warner M.L.)
6  TITOROJAS Quiero MF/ m 7  IGNACIO PENA Dénde Estabas (Everywhere Music)
7 DADDY YANKEE Lo QuePasd, Past W/ Music) 105 8  ELYGUERRA Te Amo, | Love You (Higher Octave/
8  CHARLIE CRUZ Ven Devirame Otra Vez (SGZ Entertainment/ 96 9 JULIETA VENEGAS Algo Esta Cambiando (Sony BMG)
9 AVENTURA LaBoda (Premiam/ 94 10  CIRCO Un Accidente (Universal)
10 DOMENICMARTE VenTi L&A 83 11 VICENTICO Los Caminos De La Vida (Sany BMG)
n GILBERTO SANTA ROSA Ensésiame A Vivir S Ti (Sany BMG) 82 12 ELY GUERRA Ojos Claros, Labios Rosas Higher Octave/
12 OBIEBERMUOEZ TodoEl Ao (EM/Latin) 77 13 RABANES & DON OMAR Rockton (Samy BMG/
13 LOSTOROS BANO Perdoname La Vida (Unversal/ 70 14 AN.LM.A.L Combativo (Universal)
14 ENRIQUE FELIX Galletitas De Avena Mayimba Productions/ 66 15 LUCYBELL Hoy Soiié (Warner M.L.)
O e e 54 Songs ranked by total number of points. Data compiled from playlists submitted on a
16 DADDY YANKEE Gasofina /Y Music/ 63 weekly basis by 11 specialty rock/altermative shows, airing at least 2 hours per week, on
radio stations across the country.
17 FRANKIENEGRON Todo Es Mentira (S6Z Entertaiment/ 61 J
18 TONOROSARIO Resistiré Universa) 61 - ~
19 KINITO MENDEZ Hony Ta Si Jony (/&N 58
20 FRANKIE.. fBABY BASH Obsession (No Es Amar) (Cobmbia 55 RECORD POOL
2 LA GRAN BANDA Chiquila (0AM Productions) 52 W ARTIST Tie Label)
22 OSCARD'LEON Enamoraito (Sony BMG/ 52 1 TITORDJAS Quiero (MP)
e e S S 50 2 BANDAGORDA Traigo Fuego (MP/
R 50 3 EDDIE SANTIAGO Loco Por Tu Amor (MF)
% VICTORMANUELLE laWaEsUnCamavdl SomyBMG/ 8 | |\ & cpan COMBO DE PUERTO RICO El Matrimonio (Sany BME/
Data is complied from the airplay week of 2/27/05-3/05/05, 5  DOMINGO QUINONES El Ms Buscado (Universal)
ag 230%55" ::d?op&ogtemg ’ 6  DON OMAR Reggaetdn Latino (Urban Box Office)
~ < | 7 VY QUEEN Dile (Perfect Image)
8  MARC ANTHONY Se Esfuma Tu Amor (Sony BMG)
9  TDNOROSARIO Resistiré (Universall
10 FRANKIE NEGRON Todo Es Mentira (SGZ Entertainment)
11 GEORGE DELGADO Tu Guarachita (Rumba Jams)
12 NORIEGA f{TITO “EL BAMBINO" Te Encontraré (Flow Music/Cutting)
CONTEM PORARY 13 PAULINA RUBIO Dame Otro Tequila (Universal)
b 14 CALI ALEMAN La Victoria (Empire)
1 1 | 15 CONJUNTOIMAGEN Susitals Muzig)
No Going for Adds for this Week
Songs ranked by total number of points. 22 Record Pool reporters.
REGIONAL MEXICAN \. J
( N
BANDA MR. LOBO Ei Cutis /2 S/erra/ - P -
O LMD Do Lo iQué Pasa Radio!
LOS KAPS| Maripasa (Universall
To;&i:ﬁﬁ'sﬁ:ﬁgaﬂ:ﬁi’;‘s g;zylgﬁml The biggest jumps in Regional Mexican this week are one right aft?r
VICENTE FERNANDEZ Ignacio Bemal (Sany BMG/ the other, and both belong to Disa: “A Usted” by Beto Y Sus Canarios
ZAFIROS DEL NORTE I Soltero /2 Sierra) goes from No. 23 to No. 16, and “En Tu Basura” by El Poder Del Norte
hops from No. 24 to No. 17. Universal Music Latino’s Conjunto
Atardecer debut at No. 26 with “Y Te Vi con EI” Jennifer Pena at No.
TROPICAL 29 with “Si Yo Me Vuelvo a Enamorar” (Univision) and Groupo Montéz
De Durango at No. 30 with “Adiés Amor Te Vas” (Disa).
No Going for Adds for this Week There’s some nice movement in Contemporary radio this week.
Reily Barba’s “El Amor del Bueno” (Sony BMG) takes a nice jump up
to No. 8 from No. 12, and Yahir's “Te Amaré” (Warner M.L.) is up
from No. 20 to No. 16. Frankie J. {/Baby Bash (Columbia) enter the
ROCK/ALTERNATlVE chart at No. 19 with “Obsession (No Es Amor),” while Soraya makes
her debut at No. 27 with “Liévame.”
No Going for Adds for this Week Remember that you, radio PDs, are responsible for the hits, the
debuts and the drops. Report your adds and make things happen.
L The deadline is Tuesday at noon PT. J
.
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NATIONAL

Journal
Broadcast
Group

STATION WEB MASTERS
Are you passionate about your
station’s website? Do you understand
all the revenue, marketing, and pro-
gramming potential a radio website
can bring to a station? Are you ready
to make your vision come to life? Jour-
nal Broadcast Group is looking for the
person to help create and carry out a
group-wide Internet initiative. You'll
report to the president of the radio
group, and you'll work directly with
our group of 38 radio stations as they
create, maintain, and grow our local
station websites. Check us out at
www._journalbroadcastgroup.com.
Then email your resume, samples of
your online work, and a cover letter
including salary requirements to
cgardner@jourmalbroadcastgroup.com.
Journal values workforce diversity,
and is an equal opportunity employer.

SOUTH

RVP Programming -
Atlanta

Are you a big time programmer?
Are you skilled enough to over-
see six local stations, three radio
networks (including the Atlanta
Braves), and three additional
markets? Are you ready for the
biggest programming gig in the
South?

If you answered “Yes!” to these
three questions, then we should
talk!
resume and qualifications to:

Please email your
AtlantaHR@clearchannel.com or
fax to 404-367-1043. All
resumes will be received in con-
fidence.

Clear Channel is an EOE.

|

OPPORTUNITIES

MUSIC DIRECTOR/

EVENINGS

Incredible opportunity to join
KUZZ AM/FM Bakersfield as MD/
evening talent. Here's your
chance to work for one of
country radio’s most respected
stations with solid, local owner-
ship. We want to tak with you if
you have at least 2 years on cir
full-time, exciting and compel-
ling phones, a passion for the
music and your listeners, lova
personal appearances, and
have music or programming
experience. Help us continue
the KUZZ legacy by sending
CD/MP3, resume with solid rei-
erences, brief philosophy of
your approach to evening
request radio to:
Attn: Evan Bridwell, Buck Owens
Production Co. Inc., 3223 Sillect
Ave. Bakersfield, Ca. 93308 or
ebridwell@buckowens.com.
Filing date ends March 11, 2005.
No phone calls please but look
for me at CRS!

MIDWEST

Classic Hits 100.5 WKXA
seeks an afternoon host.
Contact Meg Stevens, P.O.
Box 1507, Findlay, Ohic
45839-1507 EOE (3/11)

—

Classic Hits 100.5WKXA seeks an af-
ternoon host. Contact Meg Stevens,
P.0.Box 1507, Findlay, OH 45839-1507.
EOE (3/11)

WEST

Seeking a Chief Engineer for our
7-station cluster based in Durango,
CO. Send references to: Sara Olsen
G.M./AGM, 1911 Main Ave., Suite
100, Durango, CO 81301. Email:
saraolsen@yahoo.com Fax: 970-
247-177 1. American General Me-
diais an EOE. (3/11)

POSITIONS SOUGHT

Experienced Music Director and On Air pro,
seeking fuiltime position. Smooth Jazz, AAA,
AC/UAC. Prefer Southwest. Call JEFF: (303)
261-5515. (3/11)

POSITIONS SOUGHT

Bill Elliott & Tim Subra. Great audience
builders! Available immediately anywhere.
Check our “all request radio” at
www.3DSJ.com. (813)920-7102, billefliott@
3DSJ.com. (3/11)

13 years on air exprience in all day parts.
Great energy and job dedicatioin. Just need
achance in west PA. JOE: (724) 748-5445.
(311)

(MICH) 16 years in radio + board op+ pro-
motions + DJ = “MARTIN”. Email me for
more info: djmartin88@hotmail.com (3/11)

Radio Pro seeks Florida gig. MP3 aircheck
& resume at: hitp://radiojockmichaelhamm.
tripod.com/ or call MICHAEL HAMM at: 716
373 2107. (3/11)

Eagar individual seeking employment in
radio/promotions. Creative, talented, excel-
lent voice, outgoing wonderful personality,
willing to relocate. Contact KRYS
green@yahoo.com or 214-783-8109. (3/11)

13 years on air experience in all day parts.
Great energy and job dedication. Just need
a chance in west PA. JOE: (724) 748-5445.
(3/11)

Seeking Collegiate Play-by-Play/Sales po-
sition. JOE: (888) 327-4996. (3/11)

Copywriting Pro seeks sales people to help.
Low per-spot rates! Get out and sell while |
do the busy work! Voice-tracking services
available too! Samples and testimonials:
theproductionguys@netzero.net. (3/11)

Left-Wing comedic/sarcastic News pro-
gram needs affiliates! Presently a 5 minute
daily feature. Great for AM show or talk ra-
dio! Visit hitp://www.NewsThatBites.com.
(311)

Inside Scoop from Washington - Congres-
sional Attorney MARK LEVINE breaks anti-
Government News inside Beltway.
Radio/Television/Internet.
www.RadiolnsideScoop.com; 703-599-
6121; Mark@RadioinsideScoop.com.
(311)

Attorneys seek to purchase block airtime for
live q&atalk show. Southern California sta-
tion only. Park806@aol.com. (3/11)

R&R Opportunities

Free Advertising

Radio & Records, [nc. provides free (20 words maxi-
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought

To appear in the fotlowing week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11° company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
kmumaw@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 2049 Century Parx East., 41st
Floor. Los Angeles, CA 90067

RE&R Opportunities

Advertising

1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inchinclud-
ing heading). Inctudes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www.radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

divid seeking employ may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment, Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are aiso
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail.

Deadline

To appear in the following week’s issue, your ad must
be received by Thursday noon {PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
2049 Century Park East., 41st Floor, Los Angeles,
CA 90067.

RADIO & RECORDS, INC.

2049 Century Park East,, 41st Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of D 25.

are available for $325.00 per year (plus applicable

sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Bivd., 3rd Floor. Los Angeles, Califomia 90067. Annual subscription pian includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
ly rates available. All reasonable care taken but no responsibility

issue received prior to i q

Publisher

assumed for unsolicited material. R&R reserves all rights in material
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records, Inc. 2005
POSTMASTER: Send address changes to R&R, 2049 Century Park East., 41st Floor, Los Angeles, Calitomia 90067.

All letters toR&Rorits

d forp

HOW TO REACH US rrpio & RECORDS, INC. / 2049 CENTURY PARK EAST., 415T FLOOR, LOS ANGELES, CA 90067

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:  310-553-4330
WASHINGTON, DC BUREAU: 301-951-9050
NASHVILLE BUREAU: 615-244-8822

CIRCULATION: ibe @radioand ds.com 310-203-8727 kmumaw @ radioandrecords.com
NEWS DESK:
R&R MUSIC TRACKING:

ADVERTISING/SALES:

310-788-1625
310-788-1699
310-788-1668

310-203-8727 b:
310-203-9763
310-203-9763

310-203-9763 mailroom @radioandrecords.com
301-951-9051

newsroom@radioandrecords.com

jhoward @radicandrecords.com

cmaxwell@radioandrecords.com

310-553-4330 310-203-8450 hmowry @radioandracords.com 615-248-6655  Ihelton @radioandrecords.com
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MARKETPLACE

PUBLICITY PRINTS \

Lithographed On Heavy, Semi-Gloss Paper

== AUDIO & VIDEO AIRCHECKS ===

+CURRENT #295, WBCN/Nik Carter, KSAN/Lamont & Tonelli, WXKS/
Romeo, Y100/Michael Yo, WLLD/Freak Show, WPLJ/Race Taylor,
WCTK. $13

+CURRENT #294, KRTH/JoJo Kincaid, KIIS/OMD, KGBY/Robins &
Cowan, KOOL/Dan Donovan, WOGL/Ross Britain, KITS/Jared, WAXQ/

* REQUEST FREE
CATALOG AND SAMPLES!

VOICEOVER SERVICES

HEARD BY
45 MILLION
LISTENERS DAILY

“THE VOICE HEARD ABOVE TIHE REST’ = ST NITETE TR

1-877-4-YOURVO
(877-496-8786)

www.samoneil.comn

Jim Kerr. $13.
+PERSONALITY PLUS #PP-203, WRBQ/Mason & Bili, KRTH/Gary
Bryan, KYLD/Elvis & J.V., WSIX/Gerry House. $13 CD

+PERSONALITY PLUS #PP-202,_KFMB-FM/Jeft & Jer, WROX/Jack
Diamond, KRFX/Lewis & Floorwax, KYSR/Jamie & Danny . $13 CD
+PERSONALITY PLUS #PP-201, WXKS/Matt Slegel, WPLJ/Scott &
Todd, WODS/Dale Dorman, KSSK/Perry & Price. $13 CD, $10 cassette.
+ALL COUNTRY #CY-150, WPDC, WKIS, WKLB, WKDF, WwYZ. $13.CD
+ALL CHR #CHR-120, 2100, KIS, KDND $13 CD.

+ALL A/C #AC-128, KMYI, KGBY, KMZQ. KMXB, KSNE. $13 CD.
+PROFILE #5-522 SACRAMENTO! CHR AC ADR Gold Ctry $13 CD
+PROFILE #5-523 NEW YORK! CHR AC UC AOR Gold Ctry $13 CD
+PROMD VAULT #PR-59 promo sampies — all formats, ail market sizes.
$15.50CD

+SWEEPER VAULT #SV-45 Sweep

B/W - 8x10's
500 — $90.00
1000 — $120.00

5¢7 - JOCK CARDS
B&W 1000 — $100.00
Color 2000 — $408.00

+ PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

* OTHER SIZES AVAILABLE

PRICES SUBJECT 10
CHANGE ¥ITHOUT NOTICE

& legal 10 samples. all formats.

$15.50 CD [

+ 4CHN-37 (CHR Nights), D-26 (All Dldies) +AAA-1 (Triple A), +MR-10 Send 8x10 photo, check.O. Visa/MC, instructions 1o:
(Alternative) +F-28 (All Female) at $13 each . 1867 E. Florida Street, Depl. R Springfield, MO 65803
+CLASSIC #C-287.. KCBQ San Diego Remembered 1965-1970! Gary TOLL FREE: 1-888-526-5336

Allyn, Scotty Day, Bobby Wayne, Happy Hare, Dex Allen, etc. $16.50 CD,
$13.50 cassette

PICTURES

www.abcpictures.com

VIOEQ #101, Charfotte’'s WNKS/Ace & T.J., Philly's WOGL/Ross Britain,
Tampa's WFLZ/Kane, Sacto's KDND/Heather Lee, KHYL/Don St. Johnn,
KCCLBig Jim Hall. 2 hrs, VHS $30, DVD $35.
+ tapes marked with + may be ordered on cassette for $3 less
www.californiaaircheck.com

v=a - CALIFORNIA AIRCHECK @ >
Box 4408 - San Diego, CA 92164 - (619) 460-6104

FEATURES
www. califgmiaaircheck.com

-~

“ROBOTS”

Interviews with Robin Williams,
Ewan McGregor & Halle Berry

Download these free interviews and more at

VOICEOVER SERVICES

)
&do « TV imaging « Promos e Commercials
R 70605 of stationg around th,

4 whop.,

eworld!

Contact Lori Lerner at (310)457-5358
(310)457-9869(Fax) radiolnks @aol.com {e-mail}

PRODUCTIQNSINC

For a free demo, @mail us at:
info@davidkaye.com @

WWW.RADIOANDRECORDS.COM

MUSIC REFERENCE

New! 5th Edition Green Book Of Songs By Subject: =

The Thematic Guide To Popular Music
1,569 jam-packed pages

86,000 listings

35,000 songs

1,800 subjects

All music formats

{00 years of music

Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders) ™ s
Discounted price: $51.96 softcover/$63.96 hardcover

CA residents add sales ta:
( ' cal el ) Charge by phone: 310.788.1621 or send a check to:

R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067

wwwW americanradiohistorv com

'Roberta Solomon
Heafing is believing.

Voice(a
fne-

www.voicegal.com
e s TSI INSITS

DAVE PACKER

VOICEOVERS

Make all of your listeners P1's.
The first step is relating
to your audience.

www.davepacker.com 609-290-3333

PRO MO
AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys

Call Us.
(310) 229-4548

www.joecipriano.com

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and
accompanied by payment. Visa/MC/AMEx/Dis-
cover accepted. One inch minimum, additional
space up to six inches

: s 1 time $95.00
avaHablg inincrements o ions  90.00
of one-inch. Rates for 13 insertions  85.00
R&R marketplace (per 26 insertions  75.00
inch): 51 insertions  70.00
Marketplace

(310) 788-1621
Fax: (310) 203-8727
e-mail: kmumaw@radioandrecords.com
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CHR/RHYTHMIC

THE BACK PAGES

March 11, 2005

poweren 1]

MEDIABASE

URBAN

w oW W W W W
1 1 GREEN DAY Boulevard Of Broken Dreams (Repriss) 1 ﬂ 50 CENT Candy Shop /Shady/Aftermath/interscopel 4 ﬂ 50 CENT Candy Shop /Shady/Aftermath/interscope)
2 @ KELLY CLARKSON Since U Been Gone (RCA/AMG) 2 2 GAME /50 CENT How We Do /Aftermath/G-Unit/interscope) 2 2 GAME /50 CENT How We Do /A femwmantyif. it imursengs)
3 3 CIARAfIMISSY ELLIOTT 1, 2 Step (LaFace/Zombs Label Group) 3 3 LIL'JON... tlUSHER & LUDACRIS Lovers & Friends (7V77 1 3 L' JON... {{USHER & LUDACRIS Lovers & Friends (7V77
4 4 MARIO Let Me Love You L/RMG) 4 4 50 CENT Disco Infemo /G-Unit/Shady/Aftermatiyinterscope) 3 TRILLVILLE Some Cut /BME/Warner Bros,)
7 USHER Caught Up (LaFace/Zomba Label Group) 6 € FRANKIE ). H/BABY BASH Obsession (No Es Amor) (Columbial [ JOHN LEGEND Ordinary People (Columbia)
5 GWEN STEFANI f/EVE Rich Girl flnterscope/ 5 6 MARIO Let Me Love You L/AMG) 7 FANTASIA Truthls L/RMG)
9 FRANKIE J. iBABY BASH Obsession {No Es Amer) (Cofumbis) 8 0 EMINEM Mockingbird (Shady/Afr P 5 7 MARIO Let Me Love You (/AMG)
8 EMINEM Mockingbird /Shady/Aftermath/interscope) 7 8 CIARA fIMISSY ELLIOTT 1, 2 Step (L aFace/Zomba Label Group) 8 &) T.. You Don't Know Me (Grand Hustle/Atlantic)
6 9 JESSEMCCARTNEY Beautiful Soul (Halywood! 9 0 MARIAH CAREY It's Like That f/skand//D/MG) 10 &) OMARION O /Epic/
11 €D 50 CENT Disco Infemo (G-Unit/Shady/Aftermathinterscope) 10 10 USHER Caught Up fLaFace/Zemba Label Group) 9 @) NIVEAfILIL' JON & YOUNGBLOODZ Okay L/ive/Zomba Label Group)
10 11 GAVIN DEGRAW | Don't Want To Be A/AMG) 12 NATALIE Goin’ Crazy {ativm/Universal} 11 11 T.\. Bring ‘Em Out (Grand Hustle/Atiantic)
12 12 OESTINY'S CHILD Soldier (Columbia) 16 BABY BASH Baby 'm Back Unversall 12 12 DESTINY’S CHILD Soldier (Lolumbia)
19 NATALIE Goin’ Crazy [LatiunyUniversall 20 GAME /50 CENT Hate It Or Love It (Aftermath/G-Unit/Interscapel 16 8 FANTASIA Baby Mama (/RMG/
16 ROB THOMAS Lonely No More /Atlantic/ 13 TRICK DADDY Sugar (Gimme Some) /Skp-N-Siide/Atlantic) 24 YING YANG TWINS Wait (7¥77
14 GAME 1/50 CENT How We Do /4 fravmah- Ui intar scoge) 17 TRILLVILLE Some Cut (BME/Warner Bros.) 13 15 50 CENT Disco Infemo /G-Unit/Shady/Aftermath/interscope)
13 16 LIL" JON... flUSHER & LUDACRIS Lovers & Friends (7V77 21 AKON Lonely (SRC/Universal) 14 16 USHER Caught Up /LaFace/Zomba Lebel Group)
24 ) 50 CENT Candy Shop /Shady/Aftermath/interscape) 11 17 DESTINY'SCHILO Soldier [Columbis/ 20 @ AMERIE One Thing (Columbia)
17 &) MARIAH CAREY It's Like That /islend//DJMG) 19 @ YING YANG TWINS Wait [7V77 17 18 MARIAH CAREY It's Like That fisland//0JMG)
21 @) ALICIAKEYS Karma A/RME) 15 19 SNOOP DOGG fIPHARRELL Drop It Like It's Hot {Doggystyle/Geffen/ 25 @ M.JONES fiS. THUG & P. WALL Stil. Sasatiatimea syobery Wmer Bros)
18 @) SNOOP DOGG f/JUSTIN TIMBERLAKE Signs [Doggystyle/Geften! 18 @ OMARION O (£pic/ 21 20 TYRA Country Boy (Universal)
15 21 RYANCABRERA True /£ V.L.A/Atiantic) 14 21 T.. Bring 'Em Out (Grand Hustle/Atlantic) 18 21 SNOOP DOGG fIPHARRELL Orop It Like It's Hot Daggystyle/Geften!
20 22 JAY-Z & LINKIN PARK Numb/Encore (Warner Bros,) 22 BOBBY VALENTINO Slow Down (O7P/ef Jam/IDJMG) 19 22 FABOLOUS Baby (Atiantic/
26 BOWLING FOR SOUP Atmost /Sivertone//ive/Zomba Label Group) 23 NIVEA fILIL' JON & YOUNGBLOODZ Dkay #/ive/Zomba Label Group! 15 23 CIARAf/MISSY ELLIOTT 1, 2 Step {LaFace/Zomba Label Group]
27 EMINEM Like Toy Soldiers /Shady/Aftermath/interscope/ 25 SNOOP DOGG f/JUSTIN TIMBERLAKE Signs (Doggystyle/Geffen) 22 24 TWISTATIFAITH EVANS Hope (Atiantic/Capitol]
29 3 DOORS DOWN Let Me Go /Republic/Universal) 24 PITBULL fiLIL’ JON Toma (7V77 29 LUOACRIS Number One Spot (Def Jam South(IDJMG)
25 26 MARDON 5 Sunday Moming /Dctone//IRMG/ 32 LUOACRIS Number One Spot (Def Jam South/IDJMG) 27 BROOKE VALENTINE f/BIG BOI & LIL' JON Girifight (Virgin)
33 €@ JET Look What You've Done (Atiantic) 3 T.I. You Don't Know Me (Grand Hustle/Atiantic) 26 112 U Already Know /0ef SouliOJME)
23 28 NELLY N Dey Say (Derrty/Fo’ ReelUniverssi) 30 FANTASIA Truthls L/RMG) 28 28 TRICK DADDY Sugar (Gimme Some) /Sp-N-Shide/Atiantic/
35 @ KILLERS Mr. Brightside skand//DJMG) 33 BROOKE VALENTINE f/BIG BOI & LIL' JON Girifight (Virgén/ 23 29 SNOOP 00GG Let's Get Blown (Doggystyle/Geffen)
30 30 AVRIL LAVIGNE Nobody's Home (Arista/AMG) 26 30 TORIALAMAZE Don't Cha {Universal] 31 @ R.KELLY In The Kitchen (ive/Zamba Label Group)
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
JOHN LEGEND Ordinary People (Columbia/ CIARA FILUDACRIS Oh (LaFace/Zomba Label Group) CIARA FILUDACRIS Dh LaFace/Zomba Label Group)
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
50 CENT Candy Shop (Shady/Aftermath/interscope] AKON Lonely (SRC/Universal) YING YANG TWINS Wait (7V77
TOP5 NEW & ACTIVE TOP5 NEW & ACTIVE TOP5 NEW & ACTIVE
J0JO Not That Kinda Girl [BleckGround/Universal] MASHONDA Back Of The Ciub L/RMG/ RAHEEM OEVAUGHN Guess Whe Loves You More (ivaZomba Label Group)
T.\. Bring 'Em Out (Grand Hustle/Atiantic) JA RULE FILLOYD Caught Up (Murder Inc/IDJME) JENNIFER LOPEZ FIFAT JOE Hold You Down (Epic/
ASLYN Be The Girl {Capital) TWEAPONZ Mira Mira (Defiant/ CIARA FILUDACRIS Oh /aFsce/Zomba Label Group)
JIMMY EAT WORLD Work (interscope/ SLY BOOGY It's Nuthin® (/RMG/ TORI ALAMAZE Don't Cha (Universal)
MIVEA FILIL' JON & YOUNGBLOODZ Okay (/ivaZomba Label Group) LIL' JON FAICE CUBE Roll Call (7V77 YOUNGBLOOOZ FIYOUNG BUCK Datz Me (S¢ So DefiZomba Label Group)
CHR/POP begins on Page 49. CHR/RHYTHMIC begins on Page 54. URBAN begins on Page 59.
(U W W w W
1 0 KELLY CLARKSON Breakaway {Holywood) 1 GREEN DAY Boutevard Of Broken Dreams (Reprise/ 1 1 GREEN DAY Boulevard Of Broken Dreams /Raprise/
2 2 LOSLONELY BOYS Heaven (OR Music/Epic/ 2 GOO GOO DOLLS Give A Little Bit (Warner Bros.) 2 2 SHINEDOWN Buming Bright /Atiantic/
3 8 JOHN MAYER Oauvghters (Aware/Columiia) 4 ROB THOMAS Lonely No More (Atiantic/ 3 3 THREE DAYS GRACE Home 4/iva/Zomba Label Group)
6 MARTINA MCBRIDE In My Daughter’s Eyes (RC4/ 3 4 KELLY CLARKSON Breakaway (Hollywood) 5 4 VELVET REVOLVER Fall To Pieces (RCA/RMG)
4 5 TIMMCGRAW Live Like You Were Dying (Curdy) 5 @ MAROON5 Sunday Morning (Dctone//AMG) 4 5 MOTLEY CRUE If | Die Tomorrow (slend/IDJMG)
5 e MAROON 5 She Will Be Loved /Dctone///RMG/ 7 6 MARDONS She Will Be Loved (Octone///AMG) 8 o VELVET REVOLVER Dirty Little Thing (RCA/RMG)
7 7 KEITH URBAN You' Think Of Me /{Capital/ 6 7 FINGER ELEVEN One Thing (Wind-up/ 6 7 3000RS DOWN Let Me Go (Rapublic/Universl]
8 @€ HALL & OATES Il Be Around (U-Watch 10 € HOWIE DAY Colide (Epic/ 7 8 PAPAROACH Scers /Geffen)
12 € MICHAEL BUBLE Home /743/Reprise) 8 9 LENNY KRAVITZ Lady (Vigiv/ 9 9 U2 All Because Of You finterscape)
14 ) GOO GOO OOLLS Give A Little Bit (Warner Bros) 9 10 JOHN MAYER Osughters (Awara/Columbia) 11 10 BREAKING BENJAMIN So Cold /Hodywood)
9 Q) MAROONS This Love /Dctonell/RMG) 12 KEANE Somewhere Only We Know finterscape/ 14 Q BREAKING BENJAMIN Sooner Or Later (Holywood/
10 12 HOOBASTANK The Reason f/sland//OJMG) 13 KELLY CLARKSON Since U Been Gone (RCA/AMG) 12 12 THREE DAYS GRACE Just Like You (ive/Zomba Label Group)
13 13 KENNY G. fIEARTH, WIND & FIRE The Way You Move /Arista/AMG) 15 3 DOORS DOWN Let Me So (Republic/Universal) 15 @ BILLY IDOL Scream /Sanctusry/SRG)
11 14 PHIL COLLINS Don't Let Him Steal Your Heart Away /Atlantic/ 14 RYAN CABRERA True /E.V.L.A/Atlsntic] 10 14 PAPA ROACH Getting Away With Murder (Geffen/
15 15 ROD STEWART f/STEVIE WONDER What A Wonderful World (/AMG/ 11 15 SWITCHFOOT Dare You To Move /Asd Ink/Columive) 16 &) THEORY OF A DEADMAN No Surprise (Roadrunner/\DJMG)
16 ) TINATURNER Open Arms [Capitol 16 ) AVRIL LAVIGNE Nobody's Home (Arista/AMG/ 17 ) CROSSFADE So Far Away (Columbia/
17 @) RYAN CABRERA True /E.V.L.A/Atlantic) 19 &) ANNANALICK Bresthe {2em) [Columbia) 18 () COLLECTIVE SOUL Better Now /£/ Music Group)
18 () MERCYME Homesick INO/Curt) 17 &) LIFEHOUSE You AndMe (Gaffen) 21 @) CHEVELLE The Clincher /Epic/
23 @) SCOTTGRIMES Sunset Bivd. /Velocity/ 18 @) JET Look What You've Oone (Atiantic/ 19 & MUDVAYNE Happy? Epit/
22 @) RAY CHARLES f/DIANA KRALL You Don’t Know Me (Cancord] 20 €) JESSEMCCARTNEY Beautiful Soul (Holywood/ 13 20 ALTERBRIDGE Find The Real /Wind-up/
21 21 RICHARD MARX Ready To Fly (Manhattan/EMC) 22 ¢ DURAN DURAN What Happens Tomorow (Epic/ SLIPKNOT Vermikion (Roadrunner/IDJMG]
25 ROB THOMAS Lonely No More /4tiantic/ 21 22 NELLYf/TIM MCGRAW Over And Over (Derty/Fo’ ReeyCurtyUniversal) 022Y 0SBOURNE Mississippi Queen (£pic/
26 VANESSA WILLIAMS You Are Everything [Lava/ 25 U2 Sometimes You Can’t Make It On Your Own finterscope) JUDAS PRIEST Revolution (Epic/

24 FIVE FOR FIGHTING If God Made You (Aware/Columbia)
27 ELTON JOHN AN That I'm Allowed (Universal)

24 TIM MCGRAW Live Like You Were Dying Loty
26 VELVET REVOLVER Fall To Pieces (RCA/RMG/

QUEENS OF THE STONE AGE Little Sister intarscops/
BLACK LABEL SOCIETY Suicide Messiah (Artemis/

MR R R R RN ~
UGS BS! S

20 26 KATRINA CARLSON Drive (Kataphonic) 28 KILLERS Mr. Brightside //siand/i0/MG) A PERFECT CIRCLE Passive Vigi/
—~ @@ ROD STEWART BlueMoon L/AMG/ 27 ASLYN Be The Gid (Capitol KORN Another Brick In The Wall (Epic/
28 @) MAROGON 5 Sunday Moming (Dctone/l)/RMG/ 23 28 LOW MILLIONS Eleanor (Manhattar/EML/ SUBMERSED Hollow (Windup)
— @) HOWIEDAY Colide (£pic/ 29 8 BOWLING FOR SOUP Almost /Sivertone/Jive/Zomba Label Group) SILVERTIDE Blue Jeans (/AMG/
30 €]) FINGER ELEVEN Dne Thing (Wind-up/ K] JOSS STONE Right To Be Wrong /S-Curve/EML) ROBERT PLANT Shine It Al Around (Senctuary/SRG)
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
CELINE DION In Some Small Way (Epic/ KELLY CLARKSON Since U Been Gone (RCA/RMG) 02ZY 0SBOURNE Mississippi Queen (Epic/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
MICHAEL BUBLE Home (143/Raprise} ROB THOMAS Lonety No More /Atiantic/ 02ZY 0SBOURNE Mississippi Queen (Epi/

TOP 4 NEW & ACTIVE
JOE COCKER One (New Door/Ute/
CROSBY & NASH Lay Me Down (Sanctuary/SRG/
CELINE DION In Some Srall Way (Epi/
RASCAL FLATTS Bless The Broken Road (Iyric Street/

AC begins on Page 71.
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TOP5 NEW & ACTIVE
ARI HEST They're On To Me (Cokumblia/Red Ink)
INGRAM HILL Amost Perfect (Holywood/
MICHAEL TOLCHER Mission Responsible (Octone/
RELIENT K Be My Escape /Capitol/Gotee/
SUM 41 Pieces (isiandIDIMG)

AC begins on Page 71.
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TOP5 NEW & ACTIVE
NO ADDRESS When I'm Gona (Sadie) (Atiantic/
TRUST COMPANY Stronger (Gefen/
OROWNING PODL Kiin' Me (Windtup)
SLIPKNOT Before | Forget. (Roscrumen0/MG)
PROM KINGS Alone (Thvee Kings

ROCK begins on Page 80.
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KILLSWITC

FANTASIA TruthIs (L/RMG)

JOHN LEGEND Ordinary People (Columbia)

JILL SCOTT Whatever (Hidden Beach/Epic/

LALAH HATHAWAY Farever, For Always, For Love (GRP/VMG/
MARIO Let Me Love You L/RMG/

ANITA BAKER How Ooes It Feel (Blue Note/Virgin}

BRIAN MCKNIGHT Everytime You Go Away (Motown/Universall
KEM | Can't Stop Loving You (Motown/Universal)

LUTHER VANDROSS Think About You (/RMG/

ALICIA KEYS fTONY, TONI, TONE & JERMAINE PAUL Oiary L/AMG)
GERALD LEVERT So What {If You Got A Baby) /Atiantic/

PRINCE Call My Name ({Columbia)

BRIAN MCKNIGHT What We Do Here (Motown/Universal)

JDSS STONE Spoiled /S-Curve/Virgin/

GERALD LEVERT One Millior: Times /Atlantic/

TINA TURNER Open Arms (Capitol/

FAITH EVANS Again {Capitol

EARTH, WIND & FIRE f/R. SAADIQ Show Me The Way /Sanctuary/SRG/
RAHSAAN PATTERSON Forever Yours /Artistry Music/

LEDISI fiBONEY JAMES My Sensitivity {Gets In The Way) (GRP/VMG/
ALICIA KEYS Karma (/RMG/

MINT CONDITION I'm Ready fimage/

AL GREEN Perfect To Me /Blve Note/Virgin}

ANGIE STONE f/ANTHONY HAMILTON Stay For Awhile (/RMG/
FANTASIA Baby Mama (/AMG/

KENNY G. ff/EARTH, WIND & FIRE The Way You Move (Arista/RMG/
SAMSON Atmasphere {Five Eight's/

KOOL & THE GANG fIBLACKSTREET No Show ‘05 (Sanctuary/SRG)
RUBEN STUDDARD fIMARY MARY Ain‘t No Need To Worry L/RMG/
BOYZ Il MEN You Make Me Feel Brand New /MSM/Koch/

#1 MOST ADDED

FAITH EVANS Again (Capitol)

#1 MOST INCREASED PLAYS

URBAN begins on Page 59.

THREE DAYS GRACE Home (J/ive/Zomba Label Group}
GREEN DAY Boulevard Of Broken Oreams (Reprise/
SHINEDOWN Burning Bright {At/antic/

CROSSFADE So Far Away (Columbia/)

BREAKING BENJAMIN Sconer Or Later /Hollywood!
CHEVELLE The Clincher /Epic/

MUDVAYNE Happy? (Epic/

PAPA ROACH Scars {Geffen)

VELVET REVOLVER Oirty Little Thing /RCA/RMG)

A PERFECT CIRCLE Passive (Virgin/

EXIES Ugly (Viigin/

MOTLEY CRUE It Die Tomarrow {isiand//{DJMG)
BREAKING BENJAMIN So Cold (Hallywood)
QUEENS OF THE STONE AGE Little Sister finterscope/
CROSSFADE Cold {Columbis)

THEORY OF A DEADMAN No Surprise (Roadrunner//\0JMG)
PAPA ROACH Getting Away With Murder /Geffen)
SUBMERSED Hollow (Wind-up)

3 DOORS DOWN Let Me Go /Republic/Universall
ALTER BRIDGE Find The Real /Wind-up/

BLACK LABEL SOCIETY Suicide Messiah (Artemis)
TRUST COMPANY Stronger (Geffen)

FUTURE LEADERS OF THE WORLD Everyday /Epic/
DRDWNING PDOL Killin’ Me (Wind-up/

SILVERTIDE Blue Jeans (/AMG/

SUIPKNOT Vermilion (Roadrunner//{0JMG}

0ZZY 0SBOURNE Mississippi Queen £pic/
SKINDRED Pressure {Lava/

PROM KINGS Alone (Three Kings/

JUDAS PRIEST Revolution {£pic/

#1 MOST ADDED
SLIPKNOT Before | Forget (Roadrunner/IDJMG)

#1 MOST INCREASED PLAYS

TOP5 NEW & ACTIVE
er/i0JMG)
EIGHTEEN VISIONS | Let Go /Epic/
ROBERT PLANT Shine It All Around (Sanctuary/SRG/
MOTLEY CRUE Sick Love Song fisiand/i0JMG)
REOLIGHTMUSIC Say It Again /OM/)

ROCK begins on Page 80.
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JOSH GRACIN Nothin' Ta Lose fLyric Street)

RASCAL FLATTS Bless The Broken Road /L yric Street/
CRAIG MORGAN That's What | Love Abaut Sunday /88R/
SUGARLAND Baby Girl (Mercury/

KENNY CHESNEY Anything But Mine /8VA/

KEITH URBAN You're My Better Half (Capitol)

BROOKS & DUNN I1's Getting Better All The Time fArista/
BILLY DEAN Let Them Be Little /Curt/

MONTGOMERY GENTRY Gane /Columbia/

JO DEE MESSINA My Give A Oamn’s Busted /Curly/

TO8Y KEITH Honkytonk U /DreamWorks/

LEE ANN WOMACK | May Hate Myself in The Morning /MCA/
ANDY GRIGGS If Heaven /RCA/

JOE NICHOLS What's A Guy Gotta Oo fUniversal South)
JAMIE D’NEAL Trying To Find Atlantis (Capitol)

TIM MCGRAW Orugs Or Jesus (Curly/

MARTINA MCBRIDE God's Will (RCA/

TRACE ADKINS Songs About Me /Capitoll

BLAINE LARSEN How Do You Get That Lanely (Giantslayer/BNA}
GRETCHEN WILSON Homewrecker (Epic/

LONESTAR Class Reunion (That Used Ta Be Us) /BVA/

REBA MCENTIRE He Gets That From Me (MCA/

DIERKS BENTLEY Lot Of Leavin’ Left Ta 0o (Capitol)

JEFF BATES Long, Slow Kisses /RCA/

SHANIA TWAIN Don't! (Mercury)

PHIL VASSAR I'lt Take That As A Yes (The Hot Tub Song) /Arista/
MIRANDA LAMBERT Me And Charlie Tatking /Epic/

BIG & RICH Big Time /Warner Bros.)

AMY DALLEY | Would Cry fCurb/

@ KEITH ANDERSON Pickin’ Wildflowers /Arista/

#1 MOST ADDED

AT GREEN Bab niversallRepublic/Mercuryl

#1 MOST INCREASED PLAYS

COUNTRY begins on Page 64.

GREEN DAY Boulevard Of Broken Oreams {Repniss/
QUEENS OF THE STONE AGE Little Sister finterscape/
BECK E-Pro fInterscape)

KILLERS Mr. Brightside f/sland/I0JMG/}

PAPAROACH Scars {Geffen)

UNWRITTEN LAW Save Me /Lava/

JIMMY EAT WORLD Work /interscope)

CROSSFADE Cold (Columbia)

BREAKING BENJAMIN Sooner Or Later (Hollywood/
THREE DAYS GRACE Home (/ive/Zomba Label Group)
GREEN DAY Holiday /Reprise/

GARBAGE Why Do You Love Me /Geffen/

A PERFECT CIRCLE Passive (Virgin}

3 DOORS DOWN Let Me Go /Republic/Universall

16 JIMMY EAT WORLD Pain finterscape)

m CHEVELLE The Clincher Epic/

18 MUSE Hysteria (EastWest/Warner Bros.)

19 MY CHEMICAL ROMANCE I'm Not Okay {I Promise) /Reprise/
20 SUM 41 Pieces (island//DJMG/

CROSSFADE So Far Away (Columbia)

VELVET REVOLVER Oirty Little Thing (RCA/RMG/
EXIES Ugly Virgin/

MUDVAYNE Happy? (Epic/

TRUST COMPANY Stronger /Geffen/

LOUIS XMV Finding Out True Love Is Blind /Pireapple/Atiantic}
JET Look What You've Done fAtiantic/

INTERPOL Evil (Matador)

SHINEDOWN Burning Bright /Atiantic/

SYSTEM OF A DOWN Cigaro (American/Columbia}

29
30

#1 MNCT (3] %

#1 MOST INCREASED PLAYS

GARBAGE Why 0o You Love Me (Geffen)

TOP5 NEW & ACTIVE
GRATITUDE Orive Away {At/antic/
ARCADE FIRE Neighborhood #3 (Power Out) /Merge/
MODEST MOUSE World At Large /Epic/
SLIPKNOT Before | Forget {Roadrunner/IDJMG)
PROM KINGS Alane (Three Kings/

ALTERNATIVE begins on Page 84.
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MARS VOLTA The Widow {I'| Never Sleep Alone) (Strummer/Universal}

POWERED [:3¢

MEDIABASE

SMOOTH JAZZ
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30,

TIM BOWMAN Summer Groave (Liguid 8/

SOUL BALLET Cream (215/

MINDI ABAIR Come As You Are (GRP/VMG)

KENNY G. Pick Up The Pieces fArista/RMG/

DAVE K02 Let It Free {Capitol)

NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.)

MARION MEADOWS Sweet Grapes (Head's Up/

BONEY JAMES f/JOE SAMPLE Stone Graave (Warner Bros.)
PAUL BROWN Moment By Moment (GRP/VMG)

RICHARD ELLIOT Your Sec-et Love (GAP/VMG)

QUEEN LATIFAH Califomia Oreamin’ fVector/

EUGE GROOVE XXL (Naraoa Jazz)

GERALD ALBRIGHT To The Max (GRP/VME)

WAYMAN TISDALE Ain’t Wo Stoppin’ Us Now (Rendezvous/
CHRIS BOTTI No Ordinary Love /Columbial

MICHAEL LINGTON Two Of A Kind (Rendezvous/

RAY CHARLES f/DIANA KRALL You Oon’t Know Me /Concord/
SEAL Walk On By /Warner Bros.)

DAVID SANBORN Tin Tin Oea (GRP/VMG/

ANITA BAKER How Ooes It Feel [Bive Note/Virgin/

HALL & OATES I'll Be Around {U-Watch)

FOURPLAY Fields Of Gold /RCA Victor/AMG)

KENNY G. ffEARTH, WIND & FIRE The Way You Move /Arista/AMG/
3RD FORCE Believe In Me fHigher Octave)

JEFF LORBER 00h La La (Narada Jaz2)

MICHAEL MCDONALD Tracks Of My Tears (Motown/Universal)
NILS Pacific Coast Highway (Baja/TSR)

PAMELA WILLIAMS Fly Away With Me /Shanachie/
VANESSA WILLIAMS You Are Everything {Lava/

JOYCE COOLING Cametback /Narade Jezz!

#1 MOST ADDED
e T IADS T RDDED

SMOOTH JAZZ begins on Page 76.
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JACK JOHNSON Sitting, Waiting, Wishing /Brushfire/Universal)
GREEN DAY Boulevard Of Broken Dreams /Reprise/
BLUE MERLE Burning In The Sun f/sfand//{OJMG/

TORI AMOS Sleeps With Butterflies /Epic/

JET Laok What You've Dane /At/antic)

U2 Sometimes You Can’t Make It On Your Own finterscope/
MADELEINE PEYROUX Oan’t Wait Tao Long /Rounder)
COLLECTIVE SOUL Better Now /£/ Music Group/

MARC BROUSSARD Home f/siand/IDJMG)

LENNY KRAVITZ Lady (Yirgin/

HOWIE DAY Collide /Epic/

MOBY Beautiful V2

JOSS STONE Right To Be Wrong (S-Curve/EMC/

SNOW PATROL Chocolate /A&M/interscope)

U2 Alt Because Of You fiaterscope)

JOHN BUTLER TRIO Zebra fLava)

SHORE Hard Road (Maverick/Reprise)

BECK E-Pro flnterscape)

KENNY WAYNE SHEPHERD Let Go /Reprise)

ANNA NALICK Breathe {2am) {Columbis)

JOHN FOGERTY Wicked 0Id Witch (DreamWorks/Geffen)
JOHN MAYER Oaughters /Aware/Columbia)

KEANE Everybody’s Changing flnterscape)

CARBON LEAF What About Everything? /Vanguard)
BRUCE HORNSBY Circus On The Moon /[Columbia)
KATHLEEN EDWARDS Back To Me /Zoe/Rounder/
0ZOMATLI Love & Hope /Concord)

MAROON § Sunday Mcrning {Octone/ YRMG/

MAIA SHARP Something Wild Koch/

BRIGHT EYES First Day Of My Life (Saddle Creek/

#1 MOST ADDED

#1 MOST INCREASED PLAYS

TOP5 NEW & ACTIVE
BEN LEE Catch My Oisease (New West)
JEM 24 /ATO/RCAIRMG)
3 DOORS DOWN Let Me Go (Republic/Unwersall
TEGAN & SARA Walking With A Ghast Vapor/SRG)
MARK KNDPFLER The Trawlerman's Song {Warner Bros.)

TRIPLE A begins on Page 87.
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BY ERICA FARBER

alk radio continues to be America’s most-listened-to forma~, and one of the primary
reasons for its continued success is Rush Limbaugh, America’s leading Talk radio hos:.
Back in 1988, with a dream, a clear vision and a specific business plan, Limbaugh set
out to make a real difference in radio. Whether you agree with his positions or not, ne
thing everyone must acknowledge is that Limbaugh not or.y made a difference, he
single-handedly elevated radio to the prominent position it occupies in today’s
overcrowded media field.

Getting into the business: “The short version is that I got into radio because I
hated school. While I got ready for school every morning, Mom had the radio on while she was fixirg
breakfast. The guy on the radio seemed like he was having so much fun, I got intrigued by it. Then I
became a music lover, and one thing led to another. It was the first thing n my youth that I didn't
get tired of. I started when I was 16. I worked before school for two hours from 6 to 8am, at a
daytime directional station, and I fell in love with radio.”

Making the trarsition to Talk radio: "My dream was to work at WLS/Chicago, but by the time I
was 28 I had not mad2 it beyond Pittsburgh and Kansas City and I had beex fired from 80% of the
stations I worked for. In 1979 I was 28 and in Kansas City when I got fired for what I thought was the
last time. My roommate worked for the Kansas City Royals in marketing and said, ‘Why don't you comne
work for us? We are.trying to expand our front office in the marketing arez! I did that for five years
and really wasn't crazy about it, but I didn’t know what else I wanted to da. I made the decision to 3o
back to adult radio, and I thought spoken-word would be the
place to go.”

His business model: “One of the primary reasons the
program worked was that we only had my show. We were not
syndicating the whole day; we were not trying to get stations to
take blocks of programmming. I'm convinced that, aside from the
content and whether the program was any good, it worked
because of the business model, which continues to be one of the
least-understood aspects of the success of my program.

“T was well-aware when we started that if we could not get on
in New York, there was no chance. And what station in New York is
going to carry a program from somebody theyve never heard of?
They couldn't believe it when I came out of nowhere. Originally, we
gave the show to WABC for free for a couple of years.

“We started with 56 stations, including WABC, so our show
was national. Qur second big top 10 affiliate was KFI/Los Angeles
a.year later, and then we got WXYT/Detroit. It was a battle,
because back then it was local, local, local. Management all
thought you had to have local numbers, local issues and local
hosts.”

The success of his show: “I'm still focused on my own show
every day. There’s still competition and pressure to perform to
meet audience expectations and, hopefully, surpass them. When I
started I genuinely warted to be No. 1 and wanted to make
money. There are so many conservative shows today, and my
audience has only grown. None of them have cannibatized me,
and none of them have taken any of their audience from me. The
great thing that's happened is that the pie, if you will, has
grown.

“Originally, we had to bring in advertisers that had never
been on radio before bezause we couldn’t get traditional network
advertisers. I was, quote unquote, ‘too controversial. We
developed a whole bunch of advertisers that had never been on
radio before, and a lot of other radio people wanted to get in on that action.

“I believe that radio, done well and done right in the spoken-word format, is just as influential a:
television and maybe more so, particularly in the political arena. If a host is good, it compels interest.
It's all active listening, and that’s why the financial potential for advertisers and shows and stations
alike is through the roof — at least it has been for me.”

On preparing for the show: “Life is show prep. When I first started I cculd prep the program
with three or four newspapers, but now, with the Internet, it's an ongoing pracess. I work at night. I
work after the program is over. I've got a couple of people on staff assigned © their own areas of the
web to do research becanse one person can't do it alone anymore.

“The intense work is done the night before the show. I get in at 7 to 7:30am, and from then until
11:30 I'm doing my stuff and these other two guys are doing theirs and printing it out for me. I stop
and grab all their stuff and go through it. I pick out what I want and organiz= it in a rough way and
then just do the program.. If there is an ongoing big story that doesn't need a lot of prep, that will
take precedence.

“I've got a producer and a great person who monitors television and give; me sound bites. She
works on that the night Sefore the show and in the moming, so it’s a big, big job, and it’s gotten even
bigger, because the audience has expectations, and my objective is to exceed :hose every day. I still
get butterflies and feel as much pressure as I ever have.”

Being a media target: “I'm a target of the media because I've made them a -arget. When I started the
program I had no agenda — no issue-oriented agenda, no news agenda and no patitical agenda. All I
wanted to do was be the most-listened-to radio host in the country and to be able to charge advertising
rates commensurate with that. What I had was the freedom and ability to be honest.
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“T will guarartee you that had [ tried this as an employee of a radio station, you probably would
never have heard of me. I'm probably one of three people in radio and television who answers to nobody.
Oprah is another. 1 don't have to run anything by anybody, and it's been that way from the outset. From
the start, all I've been is honest. I am also a conservative. I think certain things about liberalism and
liberals in the media, so I've been saying those things, and it found an audience.

“The left continually thinks people are not smart enough to make up their own minds, so, of
course, my audienze can't be bright. But the fact is, all I've done is validate what millions of
Americans though:. They just never heard or saw it reflected in a national media place. I've become
somewhat of a target, and that’s why I'm regarded the way I am in the media.”

State of radie: “If you get people to admit to listening when they get a diary, and if they show
up-in great numbers, the rest of it falls into place. If listeners are loyal and think their host has
credibility and believability, all that other stuff doesn’t matter. As far as the business of radio is
concerned, it reallv hasn’t changed. Get the biggest audience you can, the best demographics, and
actively sell advertisers results. I want people advertising whose phones are going to ring or whose
products are going to move off the shelf every time my endorsement runs on my program.

“I'm my own, self-contained entity, and I'm selling advertising in my own universe of success. We
haven't had a down year in the last 16 years. Our expénses change from year to year, but we have yet to
not make a number. Consolidation does not affect me, but other people are profoundly affected by it in a
number of ways. It’s a blessing for me to be my own, self-contained business within a bigger industry.”

Career highlight: “When we cleared KMOX/St. Louis I w2nt in
to do the usual appearance at a new affiliate, and Jack Buck
happened to be at the station. I'd never met him before, but he
said, Thank you for making radio meaningful again and important
and for giving radio back its power to be inftuential! Radio done
right has the ability to be every bit as influential as televisicn in
terms of good. I'm talking about informing and educating people.
It's gratifying to have been part of the re-emergence and reb.sth of
radio to the way it was before television was invented.”

Career disappointment: “Everything in my life happened for
a reason, and it's happened because it was supposed to at that
time. I wouldn’t change anything because it all led me to where I
am. It's all part of the learning process. Every talk show host has
to lose an account. You've got to learn where the line is, and you
have to make mistakes. You have to get the angry letters, and you
have to learn from them. Nobody prepared me for that aspect of
this. All my life nobody thought I was a racist, sexist, bigoted
homophobe, which is the cliche of being a conservative. Peope
who know me know I don’t hate anybody.

“One night in the restaurant 21 my guest told me that the
restroom attendant was looking forward to meeting me and had
a copy of my first book. I went to say hi, and here’s a black juy
named The Rev. He's an actual minister who works as an
attendant during the week. He told me that meeting me was
second only to when he met President Reagan. He said. You
know, Mr. Limbaugh, Mr. Reagan just laughed at his critics and
didn't even give them the time of day. He didn't respond to
them! So there was my answer, and that’s how I've dealt with all
this. Iignore it and understand that it’s an element of success
when you do what I.do.”

Most influential individual: “William Buckley, for
educational reasons. I didn’t go to college, but at some point J
realized that I was going to have to demonstrate that I had
knowledge. Buckley — how much he knew, his vocabulary, his ability to speak — inspired me to want
to try to emulate that.

“In broadcasting, the people who inspired me were consultants Norman Woodruff and Bruce Marr.
In Sacramento they s-ood between management and me. And Ed McLaughlin was my original
syndication partner. He took the financial risk and helped arranged the free show in-New York at
WAEC. He made that possible.”

Favorite television show: “24.”

Favorite song: T Can't Help Myself, The Four Tops, 1965.”

Favorite movie: “The Graduate.”

Favorite book: “It’s not possible to name just one.”

Favorite website: “The Drudge Report.”

Favorite restaurant: “Patsy’s and Ben Benson's in New York.”

Beverage of choice: “Diet Coke and Snapple.”

Hobbies: “Golf (=5 handicap). The real answer is staying informed, and I'm one of those lucky
people who gets paid ‘or my hobby. As I told you earlier, show prep is life. First thing I do — I don't
care if I'm on vacation or whatever — I get up, fire up the Internet and read newspapers and this and
that.”

Favorite cigar: “t's one specially made for me: La Flor Dominicana Double Chiseled.”

E-mail address: “rush@eibnet.com.”

Advice to broadcasters: “I've always looked at radio as an entertainment medium, and I still co.
People may say listeners tumn on the radioto be inundated with political commentary from me, but if
it's not entertaining, they're not going to listen to it.”
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People are talking about
Natalie Grant's "HELD”

“It’s in HEAVY at KSBJ, There’s a lot of people out there who this song will touch.. who hasn’t lost someone
and wondered why?” - Jim Beeler MD, KSBJ/Houston

“Thanksyou for this lovely song and Iyrics. It truly touches the heart...” - Listener

“The response was immediate and we moved it to Medium only after a few days on the air”

- Gary Thompson - MD, KXOJ/Tulsa

“This song touches my heart and makes me realizé¢ how precious it is to be "Held" by our saviour
each and every day” - Listener

“‘Held is Natalie Grant at her best. Great lyrics, melody and vocal. Because we all experience

loss and hurt, ‘Held’ is sure to connect with listeners.” - Marc Anderson MD, KCBI/Dallas

“Amazing! The most powerful new song of 2005....” - Listener
going for adds now!

/ wiales < Held”

G R AN T
the new single from Natalie’s new CD ‘Awaken’

Available in stores March 22 ‘ﬁ
Impacting Christian radio/and on over 50" 'th 1S,

www.nataliegrant.com  www-eurb€om
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ongratulations from Curb Records to Tim McGraw

heing the FIRST EVER Male Country Artist o Chart
al R&R CHR/Pop with “Live Like You Were Dying”

“A gargantuan mainstream CHR hit cleverly disguised as a country song. So cleverly disguised, thank
goodness, that cur out-of-touch competitors are afraid to p-av n.” — Jeff McHugh, PD/WKZL

“#1 Across the Board, including 17-22, 23-29, and my P1°s! Thanks for the hit and supporting my
brand...we REALLY do play ALL the Hits!” — Chris Edge.PD;WNOU

“I’ve played ‘Live Like You Were Dy:ng’ about 900 times on 107.5 The River and over 800 of those
spins have been in power and the record contiaues to be a callout monster. You just can’t keep a good
song down ~ Rich Davis, PD/WRVW

MEDIABASE NATIONAL CALLOUT- MA[NSI' REAM HIT CUR
#1 Pop Score 90 Females 18-34 ricono

curb.com
www.timmcegraw.com

HIT PREDICTOR- Mamstream Top 40 #2 SCORE 76 0 L
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