
NEWSSTAND PRICE $6.50 

Enough 'Love' For A Hat Trick 

J /RMG artist Mario tops three formats this week as 

"Let Me Love You climbs 3 -1 * at CHR /Pop. The song 

scores its third week at No. 1 at CHR /Rhythmic and its 

fourth week on top at Urban. J /RMG also secures the 

Ipmel No. 2 spot at 

Pop as Gavin 

DeGraw's "I 

mi Don't Want 

to Be" slides 

into that 

position. 

JANUARY 21, 2005 
A Chat With The Chairman 

Emmis Communications Chairman /CEO Jeff Smulyan 

gives his 

perspective on a 

variety of issues 

facing his 

company and 

radio in general in 

this week's 

Management/ 

Marketing /Sales 

column. Page 8. 

The nationally syndicated 

RAOIO NETWORKS' 
(818) 377 -5300 

MAKE HER A PART OF YOUR STATION. 
www.americanradiohistory.com
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OFFICIAL 
ADD DATE: 

NEXT MON DAY, 
JANUARY 24TH 

michael bublé "home" 
new adds include: 

KOST /LA KRW /Seattle KOSI /Denver 
KUDL /Kansas City KQX1r /San Antonio KBEE /Salt Lake City 
WWLI /Providence WRMM /Rochester WDEF /Chattanooga 

KRNO /Reno 

Album it's time in stores February 8th!!!! r 
R E C O ft A 5 
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HOT 104 STAYS COOL 

C-IR/Pop WYOK (Hot 104)/ 

Fvobile's tower was blown away by 

Hurricane Ivan right before the 

start o- the fall book. PD Ted 

Striker talks about the trials and 

tribula-ions of severely reducec 

p Jwer and a staff turnover while 

vitine for the new transmitter to 

kick in on Feb. 1. 

See Page 26 

ARBITRON PPM & 101 
A-bitrcn is the topic of two 

columns this week: Rock Editor 

Ken Anthony explores the potential 

rtsearch applications of the 

Portab.e People Meter, and 

Aternetive Editor Kevin Stapleford 

tackles the Arbitron basics 

everyone should know. 

See Pages 56 and 60 

!HAIN AC ANITA BAKER 
Hoc. Does It Feel (Blue NoteNirgin) 

CFR/PO P 

-' MARIO Let Me Love You (J RMGI 

CFR/RH(THMIC 
-' MARIO Let Me Love You (J /RMG) 

URBAN 
'MARIO Let Me Love You (J ..RMG) 

GOSPEL ' J MOSS We Must Praise (Gospo Centric) 

COUNTRY ' CARRYL WORLEY Awful, Beautiful Life (Dream Works) 

e.0 
LOS LONELY BOYS Heaven (Or Music/Epic) 

F Crr AC 
GOO G00 DOLLS Give A Little Bit (Warner Bros.) 

Si'il0OTf JAZZ 
/RICHARD ELLIOT Your Secret Love (GRPNMG) 

ROCK 
/GREEN DAY Boulevard Of Broken Dreams (Reprise) 

RCTIVE ROCK 
GREEN DAY Boulevard 01 Broken Dreams (Reprise) 

ALTERNATIVE 
GREEN DAT Boulevard Of Broken Dreams (Reprise) 

TRIPLE A 
GREEN DAT Boulevard Of Broken Dreams (Reprise) 

CHRISTIAN AC 
CASTING CROWNS Voices Of. .. (Beach StrtReun,th6 ) 
CFRISTIAN CHR 

- SW TCHFGOT This Is Your Life (Sparrow/EMI CMG) 

CHRISTIAN ROCK 
RELIENT K Be My Escape (Gotee) 

CIiUISTIAN INSPO ' CASTING CROWNS Voices Of (Beach Street'Reunion/PLG) 

;SP.ANISH CONTEMPORARY 
JJANES Nada Valgo Sin Tu Amor (Universal) 

svFIE :HONK MEXICAN 
LDS TUCA ES DE TIJUANA El Virus Del Amor (Universal) 

TAJPICAL 
NARC ANTHONY Se Esfuma Tu Amor (Sony Discos) 
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LONG LIVE `VIVA' 
WWVA (Viva) /Atlanta 

scores big with its CHR- 

style format, playing 

today's biggest Latin pop 

artists. PD Victor Martinez 

explains the philosophy 

behind the station and 

how it targets a surprising number of Hispanics in the 

market. Page 72. 

OA! 
05.3 

/////11/1/11 Country's music sales were tops in '04. Will it last? Page 42. 

Hollander Promoted To 
Chairman /CEO At Infinity 
Sykes returns to cable with new position at MTV 

By Joe Howard 

a,eço; nS JO,il 

Rumors of the move be- 
gan swirling a few weeks 
ago, and on Jan. 14 
radio -industry vet- 
eran Joel Hollander 
was officially named 
Chairman /CEO of 
Infinity Broadcast- 
ing, stepping up 
from the President/ 
COO post he'd held 
since May 2003. 
Hollander replaces 
John Sykes, who 
will return to his cable roots 
with a new, as- yet -un- 
named MTV Networks post 
in which he'll oversee the 
development and launch of 
new television networks. 

Hollander, who was Presi- 
dent /CEO of Westwood 
One from 1998 -2003, now 

has overall responsibility 
for Infinity's 183 radio sta- 
tions and will oversee the 
day -to-day operations of 

the division. He re- 
ports to Viacom co- 
President /co-COO 
Leslie Moonves. 

"Joel is one of the 
finest operators in 
the radio busi- 
ness, hands-down," 
Moonves said. "He 
has brought tre- 
mendous energy, 
industry savvy and 

discipline to Infinity Broad- 
casting since joining the 
company, where he has 
helped our stations grow 
their ratings and revenue 
in a challenging advertis- 
ing climate. He's also 
helped sell Madison Ave. 

HOLLANDER See Page 15 

Hollander 

FCC Instructed 
To Probe Payola 
M WKSE/Buffalo 
By Keith Beeren 
R&R Associate Radio Editor 
koerman®raadioandrecords.tdm 

The FCC last week turned its 
attention to Entercom CHR /Pop 
WKSE (Kiss 98.5) /Buffalo as 
allegations of payola arose fol- 
lowing PD Dave Universal's dis- 
missal from the station. Uni- 
versal's exit came as New York 
Attorney General Eliot Spitzer 
began turning up the heat on his 
investigation into several record 
labels. 

On Jan. 12 New York Times re- 
porter Jeff Leeds wrote that 
Entercom had terminated Uni- 
versal amid an internal investiga- 
tion into whether Universal had 
improperly accepted travel pack- 
ages and other gifts directly from 
record companies. 

"I did nothing that Entercom 

FCC See Page 15 
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Hannity Joins TRS 2005 Lineup 
ABC -syndicated talker to host newsmaker luncheon 

ABC Radio Networks' nationally syndicated 
talk host Sean Hannity has joined the lineup for 
the upcoming 10th annual R&R Talk Radio Semi- 
nar, to be held March 10-12 at the Loews Santa 
Monica Beach Hotel in Los Angeles. Hannity will 
be the host and moderator at this year's TRS Fri- 
day Newsmaker luncheon, where he'll go one - 
on -one on March 11 with a very special guest to 
be announced. 

Along with hosting his daily WABC /New 
York -based national radio program, Hannity 
serves as co-host of Fox News Channel's nightly Hannity & 

TRS See Page 12 

Hannity 

Benson Named Jeff -Pilot Radio Pres. 
By Roger Nadel 
MR Exec. Editor 
rnadele radmandrecdrds. cam 

Don Benson has been promoted to President 
of Jefferson -Pilot's Radio Division, moving up 
after 10 years as Sr. VP /Operations & Program- 
ming with the 18- station group. He will be re- 
sponsible for stations in Miami, San Diego, Den- 
ver, Atlanta and Charlotte. 

Benson succeeds Clarke Brown, who is retiring 
in June after 38 years with the company, the last 
14 as President of the radio unit. Brown, who was Benson 
honored with the Lifetime Achievement Award at the NAB Radio 

Clear Channel Shifts SoCal AMs 
KLAC, XTRA -AM swap formats; KXTA to go Talk 

After months of rumors, 
Clear Channel's Los Angeles 
executives last week 
confirmed the re- 
alignment of three 
of the company's 
AMs serving 
Southern California. 

t:1 The changes, set 
to occur Feb. 3, JA s4 
will see KLAC/ 
Los Angeles 
move its Adult 
Standards format to 
XTRA-AM/Tijuana-San 
Diego, a 50kw powerhouse 
that enjoys a signal that cov- 
ers most of Los Angeles, 
Riverside and Oxnard, CA. 
KLAC will become "Xtra 
Sports 570," adopting the 
Sports Talk format cur- 
rently aired on XTRA -AM 
and simulcast partner KXTA/ 
L.A. 

Although Clear Channel 
has not publicly revealed 

KX TA's new format, 
R &R has con- 

firmed that 
the station will 

flip to a liberal - 
themed Talk format 

that will include several Air J L p u J America Radio 
programs. 

The Los An- 69 O. 
,, geles Lakers 

NBA team has aired 
its games on KLAC for 

several years, and those games 
will remain on the station 
when it flips to Sports Talk "I 
think most of the sports fans 
out there are saying, 'It's about 
time, " Clear Channel Re- 
gional VP Greg Ashlock said. 
"It just makes sense to many 

KLAC See Page 15 

CC flips three to lib Talk: Page 3 

BENSON /See Page 15 

'EI Zol' Shines In 

Washington, DC 

As WHFS Flips 
By Adam Jacobson 
RAP Radio Editor 
ejacobsoneradioandrecords.com 

Infinity's WHFS/Washing- 
ton has said its last goodbye as 
an Alternative station serving 
both the nation's capital and 
nearby Baltimore. On Jan. 12, 

e,,EMPRE. OF 

after almost 35 years as a cut - 
ting-edge rock 'n' roll radio sta- 
tion, WHFS played Jeff Buck - 
ley's "Last Goodbye" as its fi- 
nal English -language song. 

Immediately following that, 
the station stunned the region 
by playing Cristian's 1997 hit 

WHFS See Page 15 
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PERFORMANCE -DRIVEN 

MARKET NG 

Mark 1 iiìett. 
Senior Vice President 

Marketing Strategy 

Nothing matters except results... 
that's performance-driven marketing. 
Mark has a 20 -year history in radio 
and a vision for developing campaigns 

that perform. That's why Mark's 
clients depend on him and the entire 
dmr team to deliver results. 

And we do. 

Find out what dmr can do f your station, pus 

download a complimentary c e py of dmr's 2005 

Performance- Driven Marketin Resource Guide at: 

dmrinteractive.com /results 
or call us, toll -free at 1-80S -261-0831 Cincinnati I Boston : Atlarta Chcago 

www.americanradiohistory.com
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Brown To Become PD At KDJM /Denver 
Derrick Brown has ac- 

cepted the PD position at 
Infinity's Urban Oldies 
KDJM (Jammin' 92.5)/ 
Denver, effective Jan. 31. 
He has been PD of Cox's 
Urban AC WHQT (Hot 
105) /Miami for five years. 

Brown will report to In- 
finity /Denver VP /Pro- 
gramming Keith Abrams 
and Sr. VP /Market Man- 
ager Drew Hilles. 

Abrams said, "We set out with 
a goal of hiring one of the premier 
program directors in the nation 

for this job, which, I'm 
happy to report, we ac- 
complished. WHQT's No. 
1 ranking in Miami 
speaks volumes about 
Derrick's talents and abili- 
ties. We are very excited 
that he is joining our In- 
finity/Denver team." 

Brown told R &R, "I'm 
looking forward to the 
challenge; the first is to fill 
the vacant midday and 

night slots. Also, part of my job 
will be to put a name and face on 

BROWN See Page 123 

Clear Channel Flips Three To Liberal Talk 
Clear Channel Radio flipped 

three more stations to liberal Talk 
on Monday: WWRC/Washing- 
ton, WXDX -AM /Detroit and 
WSAI/Cincinnati. The trio joins a 
growing list of CC outlets that 
have moved to fill the progressive 
Talk position in numerous mar- 
kets across the country over the 
past few months. 

As has been the case with pre- 
vious flips to left -leaning Talk by 
the company, all three stations 
will feature an on -air lineup that 

includes most of the current crop 
of nationally syndicated progres- 
sive talk hosts, including Jones 
Radio Networks' Ed Schultz and 
Stephanie Miller; Air America 
Radio's personalities, including Al 
Franken and Randi Rhodes; and 
WOR Radio Network's Lionel. 

WWRC will feature Westwood 
One's Innis in the Morning, which 
will be simulcast on clustermate 
WTNT /Washington, while WXDX 
will debut a new local morning 

CLEAR CHANNEL See Page 12 

WODB /Columbus Taps Shannon As PD 

Bill Shannon has joined Saga Communications' WODB (Oldies 
107.9) /Columbus, OH as PD. He comes from the PD post at Clear 
Channel's Oldies WXLY (Y- 102.5) /Charleston, SC, where he's worked 
since 1998. Before that he spent two years in programming at Oldies 
WRQN /Toledo. 

Saga Exec. VP /Group PD Steve Goldstein said, "Oldies is a format 
with a lot of challenges, and Bill is clearly one of the pre- eminent Old- 
ies programmers in the country. He knows how to make a radio sta- 
tion shine, and I'm pleased he's with our company to build this key 
acquisition." 

Shannon said, "It's both a thrill and an honor to be joining Saga's 
Columbus radio group and to have the opportunity to program Old- 
ies 107.9. It's going to be a lot of fun. Should anybody ask, I'll be leav- 
ing my hurricane shutters behind." 

C Radio & Records 

DID WE MENTION THE RED SOX WON? 

Following the Red Sox's earth -shattering sweep in the 2004 World Series, there 

was much revelry across the nation (including some in R &R's offices!). Back in 

Boston, the guys at WBCN tried hard to contain their excitement as they posed 

with the first World Series trophy to grace the town since 1918. Seen here are 

(1 -r) WBCN PD Dave Wellington, Red Sox third baseman Kevin Youkilis, WBCN 

midday guy Adam 12 (crouching), Red Sox pitcher Lenny DiNardo, WBCN 

weekender Mark Hamilton and Dropkick Murphys bandmember Ken Casey 

Metro Elevates Four To Regional SVPs 
B'cast ops unit ups Brown, Grant, Haake, Baronfeld 

Metro Networks has upped 
four execs to Regional Sr. VP/ 
Broadcast Operations posts. Jeff 
Brown will serve the East, Larry 
Grant the Southeast, Mike Haake 
the Midwest and David Baron - 
feld the West. They report to 
Metro Networks Sr. VP /Broad- 
cast Operations John Frawley. 

Brown, who is based in Boston, 
has been with Metro since 1991, 
managing operations centers on 
the local and regional levels. He is 
a 20 -year radio veteran. 

Based in Nashville, Grant was 
most recently Regional VP for 
Metro's Mid -South region. He 
joined Metro in 1987 as, Regional 
Manager for Georgia and Florida 
and in .1990 moved to Washing- 
ton, DC to oversee the company's 
Mid -Atlantic region. 

Haake was previously VP/ 
GM for Metro's operations in 
Houston,: Austin and Kansas 
City; he's now based in Dallas. 
He joined the company in 1990 
as a traffic anchor and in 1994 
moved to Houston to become 

Director /Operations there. 
Haake has also worked in sales 
and affiliate relations for both 
Metro and its parent, Westwood 
One, and once served as Sports 
Director for KLEX -AM /Lexing- 
ton, KY. 

Baronfeld, now based in Los 
Angeles, joined Westwood One 
in 1997 and most recently served 
as VP /Affiliate Relations for the 
Rocky Mountain region. Before 
that he worked as VP /Interna- 
tional Affiliate Relations for SW 
Networks, VP /GM for KHOW/ 
Denver and KSJO /San Jose and 
GSM for Infinity/San Francisco. 

"Metro Networks is thrilled to 
continue to employ the most tal- 
ented professionals in the busi- 
ness," said Westwood One COO 
Chuck Bortnick. "I am confident 
that this new management team 
of senior vice presidents will in- 
crease the concentration and at- 
tention that each Metro/Shadow 
market deserves, and I look for- 
ward to the team bringing our 

METRO See Page 12 

FENNY IN MIAMI 

Clear Channel Classic Rocker WAXO (0104.3)/New York earlier this month flew 
104 lucky listeners out of freezing New York temperatures to bask in the warm 

sunshine of Miami - and Lenny Kravitz's presence during an intimate concert. 
Seen here dressed in shirtsleeves and without the aid of space heaters are (1 -r) 
Virgin VP/Pop Promotion Jason McFadden and Exec. VP /Promotion Hilary 

Shaev, Kravitz, 0104.3 & WHIZ (Z100)/New York Director/Marketing Paul 

Miraldi and 0104.3 PO Bob Buchmann. 

DeVoe Appointed 
To OM/PD Post At 
KCHZ/Kansas City 

Nineteen -year broadcast vet- 
eran Maurice DeVoe has been 
named OM /PD of Cumulus 
CHR /Pop KCHZ (Z95.7)/Kansas 
City. He replaces "Just Plain" 
Dave Johnson, who relinquished 
Z95.7 programming duties in No- 
vember 2004 to concentrate on his 
morning show. 

DeVoe, who will arrive at the 
station in early February, most re- 
cently programmed KRWP/ 
Houston and previously served 
as PD of WPHI /Philadelphia. His 
programming experience also in- 
cludes stints as Asst. PD /MD of 
KKBT /Los Angeles, WKSS /Hart- 
ford and WPGC /Washington. 

"I'm so excited," Johnson told 
R &R. "I've been both the PD and 
morning show host for so long 
that it is going to be so refreshing 
to have the luxury of concentrating 

DeVOE See Page 12 

Spear Set As GM 
At Musician -Run 
WYMS/Milwaukee 

Dale Spear has been chosen as 
GM for WYMS/Milwaukee, the 
Milwaukee Public 
Schools -owned 
noncomm that has 
been run by the 
musician -led non- 
profit group Radio 
for Milwaukee 
since Jan. 1. Spear 
is a 10 -year veteran 
of Public Radio In- Spear 

ternational and. most recently 
served as that entity's VP /Pro- 
gramming & Acquisitions. 

Spear will be in charge of hir- 
ing programming, on -air, sales 
and promotional staff. He'll also 
oversee WYMS's forthcoming for- 
mat change from traditional Jazz 
to a format focused on singer - 
songwriters that features folk, 
Americana and genres of music 
found at many Triple A stations 
across the U.S. 

SPEAR See Page 12 

Roman Now GM At 
Entravision/Vegas 

Chris Roman has been named 
GM for Entravision's Las Vegas 
radio and TV properties. He will 
now oversee the operations of Re- 
gional Mexican KQRT (Radio Tri- 
color) and Spanish CHR KRRN 
(Super Estrella), as well as 
Telefutura affiliate KELV TV and 
Univision affiliate KINC -TV. 

Roman is trading duties with 
Gabriel Quiroz, who had been 
Entravision /Las Vegas GM and 
now takes over for Roman as GM 
of Entravision's Santa Barbara, CA 
TV properties. Entravision owns 
Univision affiliate KPMR -TV and 
Telefutura affiliate KTSB in Santa 
Barbara. 

ROMAN See Page 12 
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RADIO BUSINESS 

Viacom Exec: Radio Expectations 
Must Be Lowered 
Moonves predicts slower, more gradual industry growth 
By Joe Howard 

-gton Bureau 
,rdroandrecords.com 

uring an appearance at a media -industry conference last 
week, Viacom co- President/co -COO Les Moonves said 

that while he believes the Infinity radio division he oversees 
can deliver sustainable growth right away, expectations for 
the industry must be tempered. 

"What we have to do is manage 
expectations," Moonves said Jan. 11 

at the Smith Barney Citigroup me- 
dia conference. "I don't think you 
can overpromise, which I think has 

been done at Infinity for a number 
of years. We can't promise double - 
digit expansion and growth." 

To improve Infinity's languishing 
fortunes, Moonves said he plans to 
expand a program launched last 
year to invest in the company's sta- 
tions, and to trust the creative staff 
to improve Infinity's stable. "What I 

found in the radio division is that 
they were starved; they were bum - 
ing the furniture," he said. "We had 
to change the culture, give some cre- 
dence to the creative people and give 
support." 

He also noted that Infinity is start- 
ing off the year with a strong Janu- 
ary and said that, with the division 
still generating $1 billion in annual 
revenue, the radio business is viable. 
"I believe in the radio business," 
Moonves said. 'It's a very good busi- 
ness." 

At the same conference Viacom 
Chairman/CEO Sumner Redstone 
stated that the company is interest- 
ed in acquiring more cable channels, 
as Viacom's cable operations consis- 
tently generate strong results. He 
also said the company is considering 
expanding delivery of its content to 
the Internet and cell phones. 

While Guzman & Co. analyst Jake 

Balzer believes expanding its cable 
holdings could be a good move for 
Viacom if .t doesn't overpay, he is 
skeptical about Redstoné s interest in 
new forms of media. "Although this 
may add modest incremental reve- 
nue, an Internet-cell phone business 
model that can have a significant 
impact on the top line - much less 

the bottom line - remains unclear," 
Balzer said in a Jan. 13 report. 

Analyst Cuts 2005 Forecasts 
iting "wobbly" ad spending so far this year, Harris 
Nesbitt analyst Lee Westerfield on Jan. 14 cut his Ql 

and 2005 forecasts for Clear Channel, Emmis, Entercom, Cu- 
mulus, Saga and Beasley but let stand his forecasts for 
Entravision and Univision. 

In an industry report Westerfield 
noted that radio had a late -month 
surge in December 2004, thanks to 
retailers and automakers trying to 
clear out inventory. He added, how- 
ever, that media buyers are indicat- 
ing that the spending bump didn't 
carry over into this month. 

Meanwhile, Westerfield said he 
believes that Clear Channel's much - 
lauded "Less Is More" ad- inventory- 
reduction plan won't help the indus- 
try's advertising doldrums in the 

short term. "Reducing commercial 
loads sets the stage for pricing sta- 
bility, but not immediately, as some 
other observers had hoped," he said. 
"Before pricing can stabilize, first we 
need to track whether radio compet- 
itors to Clear Channel add time to 
gain ad share." Westerfield projects 
that any benefits from the "Less Is 

More" program won't materialize 
until next year. 

Westerfield also said he believes 
the sweeping digital -radio rollout 

that iBiquity and 21 broadcasters an- 
nounced earlier this month "should 
lead to advancements in the datacast- 
ing business models, offering a sec- 

ond revenue stream amounting to 
3 %5% of ad revenue." 

Over at Banc of America Securi- 
ties, analyst Jonathan Jacoby said 
that while the overall radio adver- 
tising market is "firming" and pac- 
ing up over 5% for January, Febru- 
ary trends "appear more anemic." In 
a Jan. 13 report Jacoby said, "Radio 
continues to show volatility, limited 
visibility and last- minute places. 
[It's] hard to foresee a sustainable 
radio recovery in the first half of 
2005." 

- Joe Howard 

BUSINESS BRIEFS 
WW1, MarketWatch Renew 
MarketWatch.com Network Deal 

Westwood One and MarketWatch Inc. last week renewed the 
deal under which MarketWatch provides programming for the 

MarketWatch.com Radio Network, which airs on more than 200 sta- 
tions nationwide. "The MarketWatch.com Radio Network offers out- 
standing, timely, accurate business news to listeners across 
America," WW1 COO Chuck Bortnick said. 'We are very pleased 
to extend our partnership with MarketWatch and continue to build 
on our success." 

Emmis Chief More Fearful Of iPods Than Satcasters 
Emmis Communications Chairman /CEO Jeff Smulyan said this 

week that, despite the buzz surrounding Sirius and XM Satel- 
lite Radio, iPods are a bigger threat to broadcasters. In a Q &A 
posted on Emmis' website (www.emmis.com), Smulyan said the 
iPod is a threat "because you have a larger number of people with 
an alternative source of music:' However, he also said he can re- 
member when people predicted radio's demise following the release 
of the first eight -track tapes. "Despite continually evolving technolo- 
gies, nothing has replaced the local information and local person- 
alities we give our audiences," he said. "We know our communi- 
ties, and we respond to their needs." 

Smulyan added that over the holidays Emmis radio stations raised 

$500,000 for charitable causes in their communities. "I don't see 
how satellite radio can match that reach," he said. "Sirius and XM 
may or may not be viable businesses, but the reality is that two of 
Emmis' stations reach more people then the entire satellite indus- 
try, and those satellite subscribers still spend much of their listen- 
ing time with terrestrial radio." 

Study Affirms Listeners' Preference 
For Shorter Stopsets 
A new report from Atlanta -based research company Navigauge 

is the latest study to document listener attrition related to corn - 
mercial stopsets. The study found that the longer a break runs, the 
smaller the percentage of qualified audience that stays through the 
break until programming returns. The study concluded that in a spot 
break of no more than four commercials, roughly 80% of listeners 
are still listening after two spots, but only 70% are still listening af- 
ter three spots. 

Furthermore, the longer the spot break, the more likely listeners 
are to tune out during the first commercial. Navigauge said, "This 
may indicate that those who listen to stations with longer stopsets 
have become conditioned to these longer breaks and take the start 
of the first commercial as their cue to leave." But the erosion is 

somewhat reduced, the company found, if the first spot in a stopset 
is 30 seconds long rather than 60. The research examined the be- 
havior of in-car listeners through more than 46,000 commercial 
breaks, totaling more than 127,000 spots. 

Continued on Page 6 

YOUR 
COMPETITOR'S 

[sales feedback is rarely this clear] 

SALES STAFF IS 

BETTER 
Would you like to know ten reasons why? In just one day, Irwin 
Pollack can tell you. Flying over 250,000 miles a year - 
advising, speaking to, and working hand -In -hand with over 
100,000 radio, newspaper, and television executives in every 
one of the fifty United States (and Canada) - owners, 
managers, and salespeople can get the continuous feedback 

Irwin 
Pollack 

à, Leader rn 

saw.s, v.'mem, and ad.am.me 
Tdnlne. 

1- 888 -RADIO -50 

they need so they know what they're doing right and what they 
can do better. From introductory sales training to advanced 
in -house sales management issues, Irwin Pollack takes the 
guesswork out of understanding exactly what you need to 
catch up to, then (eventually) surpass the competition. Call 
today for a free, no- obligation phone consultation. 
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Glenn Beck attracts more adults 25 -54 
before noon than any other program! 

6O0K 

5O0K 

4O0K 

3O01( 
557so2 

599,800 

416,702 

3QOK 
555.420 

2 

42.500 

DERSONS 25 - 54 
AVERAGE QUARTER HC-UR 

MEN 25 - 54 
AVERAGE QUARTER HOUR 

PERSONS 12+ 
AVERAGE QUARTER HOUR 

Let Glenn Beck do this for you in 2005! 

Mo. day - Friday 
9AM - 12PM ET 

11=11111W All545f 
NB 

L\C:)IC-. rvP.:l'WOFt<F 
Contact Premiere at: 212-445-3935 

Source: Arbitron Nationwide Spring 2001. exact air times for all talk programs etartng Safer 12 noon Intel time. 
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RADIO BUSINESS 

Continued from Page 4 

Commercial- Production Firm Claims Radio Spot Infringes 
Tony Quin, President of commercial -production company IO Television Group, said this week that he 

has sent a cease -and -desist letter to CitadeVHarrisburg Market Manager Bob Adams and to the pro- 
ducer of a commercial Quin claims is too similar to IQTV's "Video Wall" campaign. Quin said the adver- 
tisement, produced by Chicago-based SuperSpots for Citadel's CHR/Pop WCPP /Harrisburg, infringes on 
IQTV's copyright. Neither Adams nor SuperSpots VP /GM David Gariano was available for comment to 
R &R 

XM Responds To Pro-Radio Campaign 

Using 
some of the same artists featured in the pro-radio campaign launched on radio stations across 

the country last week, XM Satellite Radio has unveiled its own crusade for the hearts and minds of 
listeners. XM's "Hear It Here Best" promotion is designed to counter the "Radio: You Hear It Here First" 
30- second messages being played on thousands of terrestrial radio stations owned by 15 different radio 
groups. XM is using its website to tout its commercial -free programming, its ability to broadcast live and 
its efforts to break new artists. 

In other news from XM, the satcaster has acquired Effanel Music, which specializes in recording live 
broadcasts for record labels and television networks. In its 25 -year history Effanel has produced perfor- 
mances by Madonna, The Dave Matthews Band, Santana, Bruce Springsteen, R.E.M., Pearl Jam and 
The Dixie Chicks and has worked on such programs as the annual Grammy and MTV Video Music Awards, 

XM President/CEO Hugh Panero said, "Bringing Effanel into the XM family is a strategic fit because 
live content plays such a central role in XM's programming. XM now has a built -in nobile recording and 
broadcast division that enables us to air, in digital sound, live music, sports and entertainment events 
from anywhere in the world." The terms of the deal were not disclosed. 

Hitzges Added As RAB2005 Keynoter 
Motivational speaker Vicki Hitzges will present the Saturday luncheon keynote at RAB2005, set for 
Feb. 10-13 at the Hyatt Regency hotel in Atlanta. Hitzges will address the most challenging issues 

facing today's radio managers, including how to thrive in a competitive environment, how to remain moti- 
vated and upbeat, and how to maintain a positive attitude under trying circumstances. 

Arbitron Sets Date For Shareholders' Meeting 
Arbitron will host its annual meeting with investors on May 24 at the Ritz -Carlton Central Park hotel in 

New York. The meeting is scheduled for 9am ET. Arbitron shareholders as of April 1 will be eligible 
to attend. 

FCC ACTIONS 
Univision Radio Facing $28,000 FCC Fine 

The FCC on Jan. 12 proposed a $4,000 penalties against seven Univision stations -a total of $28,000 - 
for airing a conversation between Raul Brindis from The Raul Brindis and Pepito Show and a Hispanic 

Broadcasting Corp. sales rep without the sales rep's consent, The incident dates back to when HBC owned 
the stations. According to the FCC, Brindis, who is based at Univision Radio's KLTN (Estereo Latino) /Hous- 
ton, called the sales rep's cell phone pretending to be someone the rep had met at a bar. He revealed his 

true identity only after airing what the commission described as a 'flirtatious conversation." 
Univision argued that since the complainant worked for HBC, it was unnecessary, according to FCC 

rules, for Brindis to announce that the call was being broadcast. While the commission acknowledged 
that its rules do allow station staff to broadcast conversations with fellow staffers without prior notice in 

certain cases - such as news and sports coverage - in this case Brindis lied about his identity and 
aired a conversation the complainant assumed was private. The commission also rejected Univision's con- 
tention that it shouldn't be held liable since the violation occurred before it owned the stations, noting that 
FCC rules stipulate ownership transfers don't absolve new owners from previous rule violations. 

TRANSACTIONSATAGLANCE 
All transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

KVSL -AM, KVWM -AM, KRFM -FM & KSNX -FM /Show Low. 
AZ S1.63 million 
KWPT -FM /Fortuna (Eureka), CA $650,000 
WHBS -AM /Moultrie, GA $195,000 
KJHY- FM/Emmett (Boise), ID $3.25 million 
WDOV -FM /Mackinaw City (Traverse City), MI $580,000 
WBMI- FM/West Branch, MI Undisclosed 
KADU -FM /Hibbing. MN $30,000 
KCRO -AM /Omaha, NE $3.1 million 
WWBG -AM /Greensboro and WTOB- AM/Winston -Salem 
(Greensboro -Winston Salem -High Point), MC $1.25 million 
and exchange of WFTK -AM/Wake Forest (Raleigh), NC 
KSWB -AM /Seaside, OR $100,000 
KWKC -AM & KZOO -AM /Abilene, TX $850,000 
KTDR -FM /Del Rio, TX $350.000 
KVJY -AM /Pharr (McAllen), KFNI -AM/Pleasanton and 
KZDC -AM /San Antonio, TX $5.75 million 

Full transaction listings, posted daily, can be found at 
www.radioandrecords.com. 

. _ !l_111! _ I1' 
KJFX- FM/Fresno, KTSX -FM/San Joaquin 
and KFRR -FM/Woodlake (Fresno), CA 
PRICE: $25 million 
TERMS: Asset sale for cash and note. This deal includes 
a $1.25 million escrow deposit, with $20.5 million in 
cash due at closing along with a $3.25 million promissory 
note. The purchase price includes a noncompete 
payment. 
BUYER: Wilks Broadcast Group LLC, headed by CEO 

Jeffrey Wilks. Phone: 770 - 772 -4077. It owns no other 
stations. 
SELLER: Mondosphere Broadcasting, headed by co 
President Clifford Bornstein. Phone: 559- 434 -1715 
BROKER: Michael Bergner of Bergner & Co. 
COMMENT: This transaction reflects an updated purchase 
price for a listing that first appeared in R &R's transac- 
tions listings on Jan. 4. 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$108,400,001 
(Last Year. $1,838,672,952) 

$108,400,001 
(Last Year $493,700.533) 

47 
(Last Year: 878) 

47 
(Last Year 231) 

E 

DON'T -roucN 
THAT DIAL! 

Personal Music Test 
E Better recruitment than hotel ballroom AMTs 

Small one -on -one groups 
O Random start of song hooks 
O 0 -100 sliding Positive & Burn scales 

D 

e -- -' .. -- The Music Testing Specialists 
LIONII 0 ai www.ComQuestMusicTesting.com 
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A News /Talk 

Arsenal That 

Will Blow You 

Away... 

N/T AMMO 
A True Premium Image Package! 

Produced By The Top News Talk Imaging 
Directors From Across The Country 

Renowned Staff Headed by Jim Cook 

Updates and Imaging, including: 
Promos & Sweepers 
Sound Bites & Generic Caller Clips 
Sound FX 
Elements For Local & Syndicated Hosts 

24 Hour Production Staff To Capitalize On Late 
Breaking News and Stories 

Visit www.ntamma.com to hear more for yourself 

Contact Premiere Radio Networks at 212- 445 -3933 

IR1010 NETWORKS 
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MA NAGEMENT MARKETING SALE S 
ROGER NADEL 
madel@mdloandrecords.com 

A Conversation With 
Jeff Smulyan 
Emmis CEO tackles challenges at home, abroad 
and in the skies 

hat a whirlwind couple of weeks this has been for Jeff 
Smulyan. While many of us were still getting over a long 

weekend of New Year's celebrating, the Chairman/CEO of In- 
dianapolis -based Emmis Communications was revving into 
high gear. 

Compare your week of Jan. 5-12 with dio Expres in Slovakia to add to its Europe - 
Smulyan's, and you'll see what I mean. an holdings. What's the attraction? 
Here are just a few of the highlights on JS: We're excited. It's not a large in- 
his calendar. vestment, but we felt that there are 

Announcing double-digit growth some great opportunities there, and 
in his company's third- quarter 2005 re- we're looking forward to it. That econ- 
port omy's growing nicely. 

Buying a radio network in Slovakia R&R: Is this a situation where American 
Celebrating Emmis' selection asone broadcasters feel there may not be at much 

of Fortune's top 100 companies to work ,''r room to grow domestically? 
for Jeff cyan JS: We've been doing this for a long 

Helping launch a nationwide pm- time, so this is not a brand -new thing 
radio campaign blitz for us. We've been in Hungary for a number of 

And this doesn't even include time out to years, and we were in Argentina but left because 
cheer as the national-champion University of we weren't thrilled with the circumstances 
Southern California Trojans won the Orange down there. We've believed in international ra- 
Bowl (Smulyan sits on the university's board of dio for well over a decade. 
trustees) or as the Indianapolis Colts, whose guar- We haven't, probably, made as many invest - 
terback, Peyton Manning, seta league record for ments as we would have liked to, but we feel 
touchdown passes, entered the NFL playoffs. very strongly about it. We brought in [Ennis 

I managed to comer Smulyan for a few min- International President] Paul Fiddick, who is 
utes last week to get his perspective on a num- one of the great all -time broadcasters. He has 
ber of the pressing issues facing his company and been charged with building it out and done a 
radio in general. very good job. 

There's obviously more risk, but there's a lot 
R &R Emmis is spending $14 million to buy Ra- of upside. It's very encouraging. 

Radio Redefined 
How do listeners view it? 

ere's nothing like a good, healthy debate. One of the 
better arguments these days is what the future holds 

for radio. Are spotloads a turnoff? Is satellite the wave of 
the future? Is the Internet so ubiquitous that it overwhelms 
everything else? Are iPods and other MP3 players causing 
tune -out? 

This may be an oversimplification, but is 

radio dying for good -or are people dying 
for good radio? Or perhaps we've misinter- 
preted the situation entirely and don't even 
realize that things may be better than we 
think. 

True, radio revenue since 2000 is nothing 
like it was in the last part of the 1990s. But 
get over it already. Just this past week Via- 

com co-President /co -COO Les Moonves 
again asked the investment community to 
adjust its thinking on what kind of revenue 
levels radio is capable of. Other group heads 
feel the same way. 

It's interesting to read what observers are 
writing about our industry. Some say own- 
ers are still smarting from the Aug. 30, 2004 

cover article in Barron's that suggested that 
"the outlook for the industry's stocks is 
bleak," and that's what prompted the new 
pro-radio campaign. More recently, a column 
titled 'The Death of Radio" that appeared on 
the Motley Fool websiteon Jan. 13 bemoaned 
the flip of Infinity's Alternative WHFS/ 

Washington to Tropical, suggesting that the 
station's inability to change caused its de- 
mise. 

But fast- forward to the February 2005 is- 
sue of PC World magazine (of all places), and 
you'll fmd a discussion of the expansion of 
the medium in "Radio, Reinvented." Simi- 
larly, Art Vuolo's Jan. 14 column in the Oak- 
land [MI] Press suggests that it is insane for 
broadcasters to panic over the growth of XM 
and Sirius Satellite Radio. 

Perhaps we should pay more attention to 
what's going right. Most of the time what's 
going right relates to taking educated risks. 
ABC had little to lose when it added Cost and 
Desperate Housewives to its fall 2004 schedule, 
but the programming struck a chord, and 
ABC is in a resurgence based on the shows' 
success. So it is with radio: Note the mon- 
ster fall growth of AC stations in Los Ange- 
les, Chicago and Detroit that went to all-hol- 
iday music. 

Despite the indecency crackdown, 

Continued on Page 10 

R&R Fortune magazine named Emmis one of 
the 100 best companies to work for You finished 74th 

overall and 27th among midsized companies. 

JS: I am very proud, because I think that's 
something a lot of our people have worked on 
for a long time. 

R &R: Creating a positive work environment 
seems to lue one of the key issues people talk about in 
radio these days. 

JS: We think it is, we really do. We take great 
pride in this. We don't always get everything 

right around here, I can promise you that. But I 
think everybody tries hard here, and I'm really 
pleased. [Editor's note: Two-thirds of the scoring 
used by Fortune in these rankings comes from ran- 
dom surveys of employees.] 

R&R At the NAB Radio Show last fall, radio 

seemed to be reeling. Howard Stern announced he 

was moving to satellite, MP3- player sales were soar- 
ing, and the FCC was cracking down on indecency. 

Continued on Page 10 

Welcomes 5 New 

Radiovisa Entravision 24/1 Affiliates! 

o KMIA-AM / Phoenix 

® KSV[ -AM / [I Paso 

® KMXA -AM / Denver 

O KRLY -AM / Albuquerque 

OK(VR -AM E 1M / Stockton 

Radiovisa - Now with 15 affiliates in the Top 25 Hispanic markets! 
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Affiliation contact: 

Ana Salcido 
(212) 582 -3627 

Radiovisa 
The new BRAND in 

Spanish Talk Radio 

www.radiovisa.com 
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R &R ROCKS 
CLEVELAND! 
JUNE 23- 25.2005 

1?« CONVENTION 2005 and these are the people who 
RENAISSANCE CLEVELAND HOTEL are going to help make it happen... 

CHR/POP 

Tracy Austin 
KRBE/Houston 

URBAN 

Terry Base 
Citadel 

SMOOTH JAZZ 

Suzanne Berg 
Verve 

ADVISORY COMMITTEE MEMBERS t 

SMOOTH JAZZ 

Paul Goldstein 
KTWV/Los Angeles 

ROCK 

Keith Hastings 
WAAF/Boston 

URBAN 

Cynthia Johnson 
Warner Bros. 

AC/HOT AC URBAN 

Pete Cosenza Ken Johnson 
Columbia Cumulus 

RHYTHMIC 

Kid Curry 
WPOW/Miami 

ALTERNATIVE 

Leslie Fram 
WNNX/Atlanta 

ROCK 

Ray Gmeiner 
Virgin 

0 SMOOTH JAZZ 

Bob Kaake 
WNUA & WLIT /Chicago 

SMOOTH JAZZ 

Allen Kepler 
Broadcast Architecture 

ALTERNATIVE 

Robbie Lloyd 
Interscope 

CLEVELAND INSIDER 

Mike McVay 
McVay Media 

ROCK 

Raymond McGlamery 
Reprise 

CHR/POP 

Richard Palmese 
RCA Music Group 

ROCK 

Doug Podell 
WRIF/Detroit 

CHR/POP 

Tom Poleman 
WHTZ/New York 

CHR/POP 

Dave Reynolds 
Universal 

AC/HOT AC 

Jim Ryan 
WLTW/New York 

REGISTER NOW AND SAVE OVER $250! 

Register lefore January 31, 2005 
and receive our extra -early -bird rate of only 

WWW.RADIOANDRECORDS.COM 

RHYTHMIC 

Rick Sackheim 
Zomba 

ALTERNATIVE 

Jacqueline Saturn 
Epic 

RHYTHMIC 

Jimmy Steal 
KPWR/Los Angeles 

AC/HOT AC 

Greg Strassell 
Infinity 

AC/HOT AC 

Linde Thurman 
Curb 

ALTERNATIVE 

Kevin Weatherly 
KROO/Los Angeles 

RHYTHMIC 

Michael Williams 
J Records 
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MA NAGEMENT MARKETING SALE S 

A Conversation 
With Jeff Smulyan 

Continued from Page 8 

Lost week 15 mdiugroups, representing several thou- 

sand radio stations, launched a campaign using 30- 

second promos by young artists to elevate the image 

of terrestrial radio in the minds of its users. What was 

the genesis of that program? 

JS: I give [Entercom Communications Presi- 
dent /CEO] David Field, [Bonneville Interna- 
tional Exec. VP] Bruce Reese and [Susquehan- 
na Media President /CEO] David Kennedy and 
a few other people a lot of credit. The thought 
was that we really need to come up with some 
new things to re -brand this industry, and this 
was one of them. It's really going to be a lot of 
different things that a lot of us have been work- 
ing on. 

It isn't just the marketing, although that is one 
of the most visible parts; it's also the research 
the RAB has done. They've completed two of 
the three parts to the research, and it's really 
very encouraging. It's also the beefed -up nation- 
al marketing efforts of the RAB, and it's been a 

lot of us coming together and saying that we 
have some structural issues to address in the in- 
dustry, and let's come together and do it. I'm 
very encouraged. The radio business has been 
very focused on dealing with whatever its prob- 
lems have been. 

R &R Two duf ferent constituencies are being tar- 

geted: the new on-air campaign is focused on listen- 

ers, while the RAB and Radio Ad Effectiveness Lab 

effortsareairned at advertisers. Can you speak to that? 

JS: I think we've lost some of our cachet, and 
that's something we have to regain both in the 
ad community and with listeners at large. A 

number of the senior leaders in the industry 
have been meeting for a while and talking about 
various issues, and all of these things come to- 

gether. It's all part of a multipart campaign to 
reinvigorate the industry. 

R &R What do broadcast group executives hope 

the first wave of pro -radio spots, the ones using stars 

and that are aimed at 18- to 34- year -olds, will have 

accomplished at the end of the six -week run? 
JS: I hope they will start to change the per- 

ception that radio's an industry that's on its last 
legs - though I don't think our listeners really 
feel that way. It will get them to think about the 
value of radio, what it does in their communi- 
ties and how many ways it informs them and 

entertains them and has brought the co:nmu- 
nities together. 

When you can walk into a 7- Eleven and you 
run into an old friend and they say, "Tell me 
about satellite radio," I think it's time for us to 

change the perception, and I'm hopeful that's 
what this campaign will do. 

R&R: Is radio getting enough credit for the work 

it's doing raising tsunami -relief funds - especially 

in markets like Chicago, where ownership issues and 
ratings focus were set aside for a day and almost $2 

million was raised as a result? 

JS: Sometimes we get caught in these com- 
petitive battles, but my sense is that there is that 
ability. We've done it over and over again in the 
past. I'm very gratified by the response I've seen 
in the industry. 

R &R Localism has become a key to fundraising 
projects - what they did in Chicago is difiirent than 

what stations did in Indianapolis and St. Louis and 

elsewhere. 

JS: Nobody has the pulse of those commu- 
nities like we do. And when you compare that 
to anything with a national footprint, esxcal- 
ly when you have to pay for it, like satellite, it 
makes a big difference, and it points out a sig- 
nificant difference. 

R &R Is there the same concern about Internet 
radio as there is about satellite radio? 

JS: XM and Sirius have done a brilliant job 

of repositioning us and marketing themselves, 
and we, as old radio marketers, have probably 
been lax in not responding as well as we should 
have. A lot of people looked at the technology 
and looked at the overall mass and sort of dis- 
missed the Internet- not that those businesses 
couldn't be viable, but whether they would ever 
be really giant threats. 

There's a little bit of a danger on the Internet 
side of the equation, too, because everybody 
looks at those businesses as, "Gee, they're nice, 
but they're not really businesses," and nobody's 
found a real way to make money - although 
if you look at AOL and Yahoo, they're telling 
you they're selling some ads. Our job is to al- 
ways find out what our customers like and then 
make sure that we're responsive, and I think, 
from that standpoint, we have to be cognizant 
that, whether it's two kids with a tin car. or In- 

ternet or satellite or anything else, that's how 
we got here, by being responsive to what peo- 
ple care about in our communities. 

R &R Ultimately, is there room for all three forms 

of radio to coexist - terrestrial, Internet and satel- 

lite? 

JS: I've seen so many iterations of "the de- 
mise of radio." I think it was Barron's last year 
that asked '7s Radio Dead ? " - if I'd seen that 
headline in 1953, when television came about, I 

would have given it a lot more credence than 
in 2004. We'll survive. We may not have the 
growth rate that we'd like, but this industry's 
dearly got a unique selling proposition that will 
allow it to survive for a good long time. 

R &R Radio looks like it will finis!: 2004 with 

2% growth vs. 2004. Is it too early to get a sense of 
how this year is shaping up from a revenue stand- 
point? 

JS: It looks a little bit better, but, boy, we're 
all so gun -shy. January's shaping up to be a pret- 
ty good month, but that doesn't mean a lot. [Ed- 

itor's note: on Jan. 5, Emmis reported 11% growth 
in its fiscal Q3 2005, which ended in November.] 

R&R: Carat is estimating that U.S. advertising 

growth for 2004will finish up5.8%,and 2005 growth 

should be 4.5 %. Radio hasn't grown nearly that 
much. How's it going to get there? 

JS: We have a long way to go, no question. 
Obviously, the last two years have not been 
great years, make no mistake about that. 

R &R Is there a sense that programming is play- 

ing any role in radio's challenges? 

JS: I don't think it's as big an issue as has 
been portrayed. We always have had various 
niche players, where satellite has 300 channels. 
Remember, the cable companies have offered 
free audio for 30 years. The history of pay au- 
dio has not been very good anywhere. 

We've had eight -tracks and CDs and DVDs. 
We have another entrant in the local market 
in cable companies - I think they're getting 
much better - and that clearly has an impact. 
The newspapers are getting more aggressive. 
And I can speak firsthand as a TV owner and 
tell you that local TV is more aggressive than 
it used to be. All those things kind of impede 
radio's ability to grow, but I don't think any of 
them structurally erode the value of the me- 
dia. 

R&R: And Apple has just announced a $99 iPod. 

JS: iPod is just another variation of the eight - 
track and the cassette player and the CD play- 
er. We've always had ways to personalize mu- 
sic and make it portable. So the fact that iPod is 

there - it's an advancement, but I don't think 
it leads to the demise of radio. I do think it's 
another erosion of time spent listening, but 
there's no form of media in the world that hasn't 
had a dramatic erosion of consumption time in 
the last decade. There are just so many more 
choices. 

Radio Redefined 
Continued from Page 8 

Howard Stem still is pulling down big numbers 
in New York and L.A., which suggests that good 
programming can still attract an audience (and, 
as former Infinity President Dan Mason remind- 
ed us some months back [R&R 10/29/04], spot - 
load seems irrelevant to Stem's fans). The new 
Adult Hits "Jack" format on KJKK broke into 
the top 10 in Dallas in a matter of months, not 
years. Spanish Broadcasting System can docu- 
ment the listenership that moved overnight 
when Renan "El Cucuy" Almendares Coello 
bolted across town to KLAX /Los Angeles in 
March '04. 

Consumers appear to see things differently 
than broadcasters do. Is it possible that their def- 
inition of radio is a little broader than AM or FM? 

Does it already include programming that comes 
across the Internet (note that Apple's iTunes rails 

its aggregation of broadcast streams and 'Net- 

only webcasts'Radio "), from XM and Sirius and 
even from those audio-only channels in the ca- 

ble box? 
If all those things are radio to the consum- 

er, maybe radio would be better off - as Con- 
sumer Electronics Association President Gary 
Shapiro told R &R Publisher /CEO Erica Far- 
ber in last week's Publisher's Profile - wel- 

coming the competition instead of working to 

reposition or deposition it. 

One contributor to a chat room on the Midi- 
gan Buzzboard website noted this week the iro- 

ny of the pm -radio campaign, writing, "Anyone 
remember the late '50s -early '60s 'Who Listens 
to Radio ?' campaign by the [NAB] to combat the 
effect on radio listenership of that whippersnap- 
per television box ?" 

A current Hewlett- Packard television com- 
mercial reminds us that all great companies are 
adapting to change. Let's make sure radio is 

adapting and not just resisting. - Roger Nadel 

ANNOUNCI NG 
BID4V 

SPOTS 
a weekly online auction of last -minute radio spots 

Gives stations the ability to sell last- minute spots more efficiently... 
while maintaining complete confidentiality of rates 

toll free: 866 -461 -0300 ext.219 

Complete details at www.bid4spots.com 
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TECHNOLOGY 
BR/DA CONNOLLY 
bronno / /y @radioandrerords. rom 

PART Two OF A Two -PART SERIES 

Can The Internet 
Break An Artist? 
Techies get behind unsigned Geoff Byrd 

hen MP3s began being traded on FTP sites, close to a de- 
cade ago, unsigned musicians got their first real chance 

to present their music side by side with the big names. When 
peer -to -peers came in, that was even better, since they let indie 
artists make their music available instantly to anybody who 
might be interested. It should've been huge. 

And it is - so huge that even the 
best independent music is getting 
buried. So far, not one artist has seen 
online exposure lead to meaningful 
radio airplay or a major -label deal. 
But that may be about to change. 

Two weeks ago we got some 
background on GarageBand.com, 
Live365 and Microsoft's initiative to 
make indie artist Geoff Byrd the fast 
star to break off the Internet. This 
time out we hear why the 'Net companies 
chose Byrd, get some specifics on the campaign 
and hear more from the artist himself. 

Why This Guy? 

Byrd is a 28- year -old Portland, OR -based 
singer- songwriter (and former high school 
teacher) who's been a working musician for 
about seven years. He's had the same steady 
band for 21 /2 years and has built a solid local 

following. And when he put the band's music 
up on GarageBand.com, he got an unprece- 
dented response. 

GarageBand.com CEO Ali Partovi says, 
"They finished recording their first 10 songs 
and posted four songs on GarageBand about 
a year ago, so it was December '03. Within 
about two months, by February 2004, all four 
songs had reached the top 10 on our charts, 
which is an astounding accomplishment. 

"Rarely are there more than two songs by 
one artist that get that high. Having one artist 
with four songs get that high is a testament not 
only to the quality of his music, but, frankly, 
it's also a testament to the fact that our charts 
seem to work, because you could not end up 
there by chance. Clearly, across the board, peo- 
ple like his music." 

To protect the review process, the music 
GarageBand reviewers hear is not identified. 
Partovi says, "The reviewers did not know 
who they were hearing and could not choose 
who they would want to hear, so Geoff Byrd 

couldn't tell his friends to go rate his music. 
"It's randomly assigned listeners, and you 

can't rate a song more than once. The whole 
system is designed so that every listener who 
hears a song is hearing something for the first 
time and doesn't know what it is. For all four 
songs to perform this well is a great testament 

Geoff 
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Byrd 

that this is not just a one -hit wonder, 
it's really a great artist. 
"What happened was, between Feb- 

ruary and July, GarageBand was still 
working on getting ourselves to fi- 

nancial stability and negotiating the 
broader deal with Live365, so we 
weren't able to take a strong interest 
in Geoff or any of our top artists yet. 
But during this period, Geoff, on his 
own -and thanks to being at the top 

of Garageßand's charts - saw his career pick 
up momentum." 

Once the deal with GarageBand.com was in 
place, Live365 took an interest in Byrd. "We 

wanted to do something unique with Geoff, 
because we saw the potential early on," says 
Live365 Director /Business Development Dav- 
id Porter. "We've buttressed the normal library 
placement with some additional featuring on 
our website. 

"That's been both in terms of placement 
within the music library itself, which is prima- 
rily a broadcaster destination, and on our web - 
site. We have him featured on the 'Listen' [fea- 

tured- artist] page, and we've promoted him in 

newsletters that go out to all of our user base. 
Through all these different means we've been 
able to get some great airplay for Geoff and get 
him exposure on our network. He turned out 
to be the most -added artist on our network 
several weeks ago." 

Microsoft was the last to step in to the effort 
behind Byrd. It began promoting his music as 
part of a deal with GarageBand in November 
2004. The push worked: Byrd's "Silver -Plated" 
debuted alongside major -label artists in MSN 

Music's top 20 most -downloaded tracks. 

Why GarageBand.com? 

Having GarageBand, Live365 and MSN be- 
hind you has to be good. But back in 2003, with 
thousands of sites for unsigned artists to 
choose from, what led Byrd to focus on Ga- 
rageBand? 

About choosing places to offer his music 
online, Byrd says, "What I found was, rather 
than breadth, it was depth that was important. 
It was working a few sites that are really, real- 
ly good and that actually do benefit you real- 
ly hard, rather than working thousands of sites 

Apple Debuts Flash 
iPod At Macworld 

The annual blowout known as Macworld was held in San Francisco 
last week, and among the items Apple introduced there was the long - 
rumored flash -memory iPod. The tiny new iPod shuffle looks a lot 
like a pack of gum (the Apple website has a footnote that reads "Do 
not eat iPod shuffle ") and comes with 512 megabytes of memory for 

$99 or a gigabyte for $149. 
The shuffle comes in white only, and it's a simple item, with no display, 

just a clickwheel. That's why it's called a "shuffle ": because there's no way 

to select and play a particular song. Additionally, an "Autofill" synch feature 

lets the shuffle load up with random music from the user's collection, so 

there's no way to know what songs are on the player until they come through 

the white iPod earbuds. 

Contrary to some reports, however, users do have some control: Autofill 

can be directed to load only from certain iTunes playlists, and playlists can 

be played in the order in which they're loaded. 
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and doing it sort of half -assed. There are a lot 

of them, and some of them don't get any hits 
at all, or the sites might get hits, but you might 
be buried on them. 

"What I found was, after trial and error, that 
the two that I thought were the most impor- 
tant were [online music retailer] CD Baby and 
GarageBand - CD Baby for selling the CD 
and getting it out there, because I do get a lot 
of hits, and then GarageBand, the place where 
I probably got the most activity." 

Byrd and his band have been combining the 
Internet with more traditional efforts for build- 
ing an audience, but the 'Net has made a real 
difference. "We started by putting together 
good material, a good band and a local follow- 
ing, but there's really nowhere you can go from 

"We started by putting 

together good material, a 

good band and a local 

following, but there's really 

nowhere you can go from 

there without either having 

a lot of money or having 

serious contacts. Without 

those, we started to hit the 

Internet hard." 

Geoff Byrd 

there without either having a lot of money or 
having serious contacts or whatever," Byrd 
says. 

"Without those, we started to hit the Inter- 
net hard, and I spent a lot of time on Garage - 
Band, I spent a lot of time on CD Baby, and I 

spent a lot of time on a few others. I started 
getting a lot of contacts and built my team 
around that. Then we went down to Los An- 
geles, and I found my manager. 

"Then the whole MSN thing kicked it to 
another level, because MSN's been doing a lot 

of high -exposure sort of stuff for me, and I've 
been trying to do my best to get their name out 
there." 

A New Model 

The Internet's been good for Byrd, but is it 

making things easier for independent artists 
in general? "I think that's true in theory," he 
says. "In practice, the industry right now is 

really, really shy about doing any kind of art- 
ist development, and they're really shy about 
doing any kind of risk- taking. It's actually 
really brutal right now for independent artists. 

"The new model for independent artists has 
to be to secure your own independent career 
by selling enough CDs and getting enough 
high -profile shows and doing enough with the 
Internet to make a living, then have it be le- 

veraged against 'Well, they can pick me up or 
they can not pick me up, but either way I'm 
doing what I love and I'm pursuing my dream, 
and I'm making a living. "' 

Between the online push and some early 
radio airplay - including Hot ACs KSRK/ 
Portland, OR; KPLZ /Seattle; and KLLY/ 
Bakersfield - Byrd has attracted the attention 
of some major labels. If he ultimately gets a 

deal and his career takes off, it will boost the 
profile of GarageBand.com and other un- 
signed -artist sites, and other musicians who 
are pinning their hopes on the 'Net will also 
get their shots. 

The Internet should be the best thing that 
ever happened to talented artists (and not just 
musicians) who can't easily find an audience 
through traditional routes. Could it be starting 
to happen at last? 

For The Record 

In last week's Technology column, there 
was an error in the list of companies tak- 
ing part in the accelerated rollout of HD 

Radio announced by iBiquity earlier this 
month. Here is a complete list of partici- 
pating companies: ABC Radio, Beasley 
Broadcast Group, Bonneville Internation- 
al, Clear Channel Communications, Cox 

Radio, Cumulus Media, Emmis Commu- 
nications, Entercom Communications, En- 

travision Communications, Greater Me- 
dia, Infinity Broadcasting, Jefferson -Pilot 
Communications, Journal Broadcast 
Group, Liberman Broadcasting, Next - 
Media Group, Radio One, Regent Com- 
munications, Saga Communications, 
Sandusky Radio, Susquehanna Radio, 

Univision Radio. 
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NEWSBREAKERS 

Radio 
BOB KOONTZ becomes Station 
Manager /GSM for ABC Radio's KDIS 
& KSPN/Los Angeles. He had been Di- 
rector /Sales for the four- station ABC/ 
Los Angeles cluster, but that position 
has been eliminated. 

CHRIS OSGOOD rises from LSM to 
GSM of WSB- AM/Atlanta. 

BRIAN REED is named VP /Sales for 
Entravision, based in Los Angeles. 
Reed, who will oversee local ad sales 
across the company's 21 radio mar- 
kets, most recently served as VP & 

Director /Sales for Univision Radio. 

Records 

GILBERT HETH- 
ERWICK is named 
President of Sony 
BMG's classical di- 
vision. He was most 
recently VP /GM of 
BMG Classics. 

Hetherwick 
JEFF WILLETT is named VP /Chris- 

tian & Country Music for WEA Corp. 
Willett was Exec. VP of Faith & Values 

Entertainment before spending six 
years in the mortgage industry. 

National Radio 
4TH STREET MEDIA GROUP, as 

part of a licensing agreement with 
WPT Enterprises, on Feb. 1 will begin 
syndicating the David Stein -hosted 
WPT Poker Comer," a 60- second fea- 
ture that is based on the Travel Chan- 
nel's World Poker Tour program and 
features tips and trivia about poker. For 
more information, contact 4th Street 
Media Group's Dan Forth at 203 -227- 
5650. 

ON THE HOUSE SYNDICATION 
launches RiderRadio, a two-hour, call- 
er- driven talk show for motorcycle en- 
thusiasts. The program will air Sun- 
days from 9 -11am ET, originate from 
KNBR -AM /San Francisco and be 
available live via satellite on ABC Star - 
guide 3. For more information, contact 
Terry Hickman or Leigh Taylor at 800- 
737 -2474. 

SYNDICATED SOLUTIONS INC. 
will begin syndicating Travel Today 
With PeterGreenbergon March 5.The 
show will air on Saturdays from 10am- 
noon. SSI will also distribute a daily 
60- second short -form companion fea- 
ture, "Today's Travel Minute." Both 

shows will be available from SSI via 

satellite o' on CD. Meanwhile, SSI 
will begin syndicating The Lynn 
Woolley Show on Feb. 28. The show 
will air Monday- Friday, 9am -noon ET. 

For more information, call 203 -431 - 

0790. 

Metro 
Continued from Page 3 

broadcast operations division to the 
next lever." 

In related news, Metro has 
named Christopher Leonard VP/ 
Regional Director for Florida and 
Atlanta, eased in Miami. He was 
previously Director /Operations for 
Houston. Atlanta, Miami, Tampa 
and Orlando. 

Brown 
Continued from Page 3 

Jammin 92.5 for the community. I 

hope to do this by building the re- 

lationship with the African-Ameri- 
can community in Denver, which is 

what we achieved with Hot 105 

over the past five years." 
Before his stint at WHQT Brown 

was Asst. PD at Clear Channel's 
Urban WGCI and AC WUT in Chi- 
cago. 

NOBODY DOES IT BETTER. 

P O I N T - T O - P O I N T 
D I R E C T MARKETING SOLUTIONS 

GREAT CLIENTS. GREAT MARKETING. 

MARK HEIDEN 970- 472 -0131 
RICK TORCASSO 972- 661 -1361 

ELIZABETH HAMILTON 703- 757 -9866 
MARK VERONE 847 -705 -2046 

W W W. PTP MARKETI NG.COM 

DIRECT MAIL. TELEMARKETING. 
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SISTER? OR BROTHERS? Some of the guys from Sister Hazel swung 

by WQAL (0104) /Cleveland to hang with the station crew before 0104 

presented the band at the city's new House of Blues. Seen here making all kinds 

of merriment are (I -r) 0104 night guy John Connor, Sister Hazel's Ken Block, 

0104 afternoon driver Fig and Sister Hazel's Drew Copeland. 

TRS 
Continued from Page 1 

Colmes. With his provocative style 
and passionate opinions, Hannity 
has become one of America's rising 
stars of Talk since the debut of his 
ABC Radio Networks program in 
2001. 

The list of prominent figures who 
have appeared on Hannity's radio 
show reads like a who's who of 
American politics; it includes Presi- 

dent George W. Bush, Vice President 
Dick Cheney, Secretary of State 
Colin Powell, former New York 
Mayor Rudy Giuliani, California 
Gov. Arnold Schwarzenegger, the 
Rev. Jesse Jackson, Steve Forbes and 
many more. 

"Our Friday Newsmaker lun- 
cheon has become a one -of -a -kind 

event for attendees of the R &R Talk 

Radio Seminar," said R &R News/ 
Talk /Sports Editor Al Peterson. 
"Having Sean Hannity as host of 
this year's special event is a really 
terrific addition to help us celebrate 
our 10th annual TRS. Sean will con- 
tinue a TRS tradition of giving at- 

tendees a unique opportunity to 
witness a special up -close and per- 
sonal dialogue with some of 
America's most fascinating person- 
alities. This is an event you won't 
want to miss." 

For more information about TRS 

2005 registration, this year's agenda 
and hotel reservations, log on to 
www.radioandrecords.com and click 
on "Conventions." Or call our spe- 
cial TRS 2005 hotline at 310 -788- 
1696 for more information. 

Spear 
Continued from Page 3 

Paragon Media Strategies CEO 
Mike Henry is consulting WYMS 
with its planned programming 
changes. He said, "Dale is not only 
a public -radio pro of the highest re- 

gard, he is a visionary who wants 
to make better radio and radio bet- 
ter. His array of experience over the 
past 20 years aligns with the mul- 
tiple responsibilities required to 

lead WYMS into the future of pub- 
lic radio." 

Radio for Milwaukee's co- 
founders include musician Peter 
Buffett; Ambrosia and Bruce 
Hornsby & The Range co-founder 
Joe Puerta; and former Narada 
Records Marketing Director Todd 
Broadie. Radio for Milwaukee is 

running WYMS under a seven -year 
contract with Milwaukee Public 
Schools. 

Roman 
Continued from Page 3 

"Entravision has a deep bench 
filled with enormously talented ex- 

ecutives, and we are fortunate to 
have managers like Chris and Gabe 
on our team," said Entravision Chair- 
man /CEO Walter Ulloa. "Together 

these two have over three decades 
of combined broadcast- manage- 
ment expertise that will help us 
achieve our goal of successfully 
growing our broadcast properties 
in the fast -growing and most 
densely populated U.S. Hispanic 
markets." 

DeVoe 
Continued from Page 3 

on just the morning show. I think 
doing a morning show and being 
PD is doable, but you've got to have 
a lot of support. 

"I don't have a morning show 
producer or a music director, so it 

was a lot to handle. But my com- 
pany has given me the opportunity 
to concentrate on being a great 
morning show host. I'm very much 
looking forward to giving 100% to 
that, and not just half my time." 

Clear Channel 
Continued from Page 3 

show hosted by former WLS /Chi- 
cago talk host Nancy Skinner. 

Meanwhile, WSAI, which has 
changed call letters to WCKY, is 

now the flagship station for the 
newly launched radio program 
hosted by TV talk host Jerry 
Springer. Springer's show, which 
is scheduled for a national rollout 
this spring, will air live from 9am- 
noon on both WCKY and WXDX. 
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Live365 is the largest Internet radio 
network, with thousands of stations in 
a wide variety of formats. Programmed 
by true music tastemakers from 
around the globe. Live365 offers an 
enthusiastic audience for established 
and up -and- coming artists alike. In a 
world of consolidated playlists, 
Live365 charts the tastes and 
preferences of today's most vibrant 
music community. Tracks with the 
most plays during the seven days 
ended Jan. 11, 2005 are listed 
below. 

IThis week's Live365 is frozen.) 

Travis Storch 866 -365 -HITS 
Top Rock 

U2 Vertigo 
PAPA ROACH Getting Away With Morde, 

GREEN DAY Boulevard 01 Broken Dreams 

KILLERS Mr. Brightside 
MY CHEMICAL ROMANCE Fm Not Okay 

Top Country 

TERRI CLARK The World Needs A Drink 

S. TWAIN I/B. CURRINGTON Party For Two 

BLAKE SHELTON Some Beach 

KEITH URBAN You're My Better Hag 

JAMO O'NEAL Trying To Find Atlantis 

Top Blues 

MARK MORRISON Return Of The Mack 

LOS LONELY BOYS Heaven 

JOSS STONE Fell In Love With A Boy 

SORRENTO USSERY Make Sweet Love 

BEN HARPER Brown Eyed Blues 

MUSIC' 
CHOICE 

30 million homes 
27,000 businesses 

Available on digital cable and DirecTV 

Damon Williams 646- 459 -3300 

ROCK 

Gary Susalis 
A PERFECT CIRCLE Passive 

CHEVELLE The Clincher 

ALTERNATIVE 

Gary Susalis 
KASABIAN Club Foot 

KINGS OF LEON The Bucket 

MARS VOLTA The Widow 

SNOW PATROL Chocolate 

ZUTONS Pressure Point 

TODAY'S COUNTRY 

Liz Opoka 
TRACE ADKINS Songs About Me 

JO DEE MESSINA My Give A Damn's Busted 

ADULT ALTERNATIVE 

Liz Opoka 
ARI HEST A Fond Farewell 

JACK JOHNSON Sitting. Waiting, Wishing 

AMERICANA 

Liz Opoka 
ELEVEN HUNDRED SPRINGS Long Haired 

LORETTA LYNN Miss Being Mrs. 

WEST 

866-MVTUNES 

.'1.000 movie theaters 

1. SHANIA TWAIN IRA. McGRATH Party For Two 

2 RAY CHARLES IMORAH JONES Here We Go Agar 
3 TROY JOHNSON Ifs You 

-I U2 Vertigo 
5 TIM McGRAW Loe Like You Were Dying 

MIDWEST 
1 MARY J. BEIGE Childen Of The Ghetto 

2 SHANIA TWAIN IRA. McGRATH Party For Two 

3 TROY JOHNSON Ifs You 

J RAY CHARLES IMORAH JONES Here We Go Again 

5 MONTY LANE ALLEN If I Were An Angel 

SOUTHWEST 
1 SHANIA TWAIN 1/M. McGRATH Party For Two 

2 TROY JOHNSON Ifs You 

3 RAY CHARLES IMORAH JONES Here We Go Agam 

4 MONTY LANE ALLEN II I Were An Angel 

5 TIM McGRAW Loe Like You Were Dying 

NORTHEAST 
1 SHANIA TWAIN IRA. McGRATH Party For Two 

2 MARY J. BEIGE Children Of The Ghetto 

3 TROY JOHNSON It's You 

4 RAY CHARLES IMORAH JONES Here We Go Again 

5 MONTY LANE ALLEN II I Were An Angel 

SOUTHEAST 
' SHANIA TWAIN I/M. McGRATH Party For Taro 

ï MART J. BEIGE Children 01 The Ghetto 
r TROY JOHNSON Ifs You 

1 RAY CHARLES tINORAH JONES Here We Go Agar, 

TIM McGRAW Live Like You Were Dying 

ci Radio & Records 

NATIONAL MUSIC 

SIRIUS 
1221 Ave. of the Americas 

New York, NY 10020 
212 -584 -5100 
Steve Blatter 

Alt Nation 

Rich McLaughlin 
PAPA ROACH Scars 

QUEENS OF THE STONE AGE Little Sister 

GREEN DAY Holiday 

LOUIS XIV Fettling Out True Love Is Blind 

INTERPOL Evil 

KAISER CHIEFS I Predict A Riot 

The Pulse 

Haneen Arafat 
AVRIL LAVIGNE Nobody's Home 

Sirius Hits 1 

Kid Kelly 
EMINEM Mockingbird 

JOHN MAYER Daughters 

Hot Jamz 

Geronimo 
BROOKE VALENTINE Girl Fight 

NWEA Baby 

BOBBY VALENTINO Slow Down 

TRICK DADDY Sugar (Gimme Some) 

CASSIDY I'm A Hustla 

Octane 

Jose Mangin 
SYSTEM OF A DOWN Cigars 

NO ADDRESS When loo Gone (Sadie) 

QUEENS OF THE STONE AGE Little Sister 

FUTURE LEADERS OF THE WORLD Everyday 

CRAZY ANGLOS Fade 

DROWNING POOL KIM' Me 

Spectrum 

Gary Schoen wetter 
RILO KILEY I Never 

JOHN MELLENCAMP Thank You 

OZOMATLI Love 8 Hope 

GLEN PHILLIPS Thankful 

COLLECTIVE SOUL Boner Now 

BILLY IDOL Scream 

Heart & Soul 

BJ Stone 
KEM I Can't Stop Loving You 

LEDISI My Sensniwty (Gels In The Way) 

Shade 45 

Lil Shawn 
BUMP J BumpJ 

HAYES Brains 

GAME Dream 

50 CENT I'm A Animal 

R.A. THE RUGGED MAN Lessons 

GAME (/EMINEM We Ain't 

ciW 
Rick Gillette 800- 494 -8863 

10 million homes 180.000 businesses 

DMX Hospitality 

Joel Oltyan 

The hottest tracks at DMX Hospitality, 
which includes restaurants, bars, hotels 

and cruise ships, targeted at 25-54 adults. 

OZOMATLI Love And Hope 

JACK JOHNSON Sitting, Waiting, Wishing 

MAIA SHARP Something Wild 

THRILLS Whatever Happened To Corey Haim? 

BRIE LARSON She Said 

ARI HEST They're On To Me 

ZUTONS Pressure Point 

BEN LEE Catch My Disease 

RACHAEL YAMAGATA Letter Read 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 

tal cable and direct broadcast satellite. 

CHR /POP 

Jack Patterson 
BRIE LARSON She Said 

NELLY N 0, Sa, 

HOT JAMZ 

Mark In The Dark" Shands 
JADAKISS I /MARIAH CAREY U Make Me Wanna 

URBAN 

Jack Patterson 
URBAN MYSTIC Long Wags 

ANON ,hello 

ALTERNATIVE 

Dave Sloan 
CHEMICAL BROTHERS Galvanize 

BRAVERY Honest Mistake 

ROCK 

Dave Sloan 
QUEENS OF THE STONE AGE Little Sister 

BILLY IDOL Scream 

DANCE 

Randy Schlager 
SHAPESHIFTERS Back To Basics (Main Vocal Edit) 

GWEN STEFANI Rich Girl (Jones And Moss Edit) 

JONATHAN PEIERSCISYLVER LOGAN SHARP MIbis Time 

JULIET Avalon (Jacques Lu Cont Versus Remix Edit) 

DAVID MORALES ILEA LORIEN Flow Would U Feel 

ANNA VISSI Call Me (Valentin Radio Edit) 

SOUTH CENTRAL I/KATHY BROWN String Of Life 

NICOLE MIRRA Don't Let Go (Mr. Mig Dance Radio Edit) 

LNM PROJEKT I/BONNIE BAILEY Everywhere 

LOVEFREEKZ Shine (Chosen Few Remix Edit) 

PLATINUM PROJECT Love Is The Drug 

CASCADA Miracle 

NINA SKY Turnin Me On (Lenny B Radio Remix) 

JILL SCOTT Whatever (Mig Big Boom Remix) 

ELLEE VEN Under My Skin (Dave Gadbois Remix) 

ADULT ALTERNATIVE 

Stephanie Mondello 
WEST INDIAN GIRL What Are You Afraid 01? 

ADULT CONTEMPORARY 

Jason Shift 
DURAN DURAN What Happens Tomorrow 

3 DOORS DOWN Let Me Go 

INTERNATIONAL HITS 

Mark "In The Dark" Shands 
OLIVEA WATSON Back To LA. 

RAP/HIP -HOP 

Mark "In The Dark" Shands 
T.I. Motivation 

T.I. ASAP 

YING YANG TWINS Wait 

RADIOÌsNFfó 
. )rtr5L Title Total Plays 

BOWLING FOR SOUP 1985 75 

BLACK EYED PEAS Let's Get It Started 75 

ASHLEE SIMPSON Pieces Of Me 75 

JOJO Leave (Get Out) 74 

RAVEN SYMONE Backflip 72 

JOJO Baby It's You 71 

KELLY CLARKSON Breakaway 71 

JESSE McCARTNEY Beautiful Soul 70 

JESSE McCARTNEY Because You Live 47 

HILARY DUFF Come Clean 45 

HILARY DUFF Fly 33 

AVRIL LAVIGNE My Happy Ending 31 

LIL ROMEO IM. CANNON My Cinderella 30 

VANESSA CARLTON A Thousand Miles 29 

FAN 3 Geek Love 29 

HILARY DUFF I Am 28 

YELLOWCARD Ocean Avenue 28 

SKYE SWEETNAM Tangled Up In Me 27 

CHRISTY CARLSON ROMANO Dive In 27 

ASHLEE SIMPSON Shadow 26 

POWERED Video playlist for the week of Jan. 11 -17. 

HEBIABASE 

ton Radio @Network 

Ron Nenni415- 934 -2790 

Top Alternative 
Pete Schiecke 
QUEENS OF THE STONE AGE Little Sister 

SHINEDOWN Burning Bright 

KILLERS Smile Like You Mean It 

TAKING BACK SUNDAY This Photograph Is Proof 

Top Pop 

Jeff Graham 
50 CENT Candy Shop 

ASHANTI Only U 

USHER Caught Up 

MARIAH CAREY It's Like That 

Top Country 

Seville Darden 
LONESTAR Class Reunion 

SHEDAISY Don't Worry 'Bout A Thing 

BLAKE SHELTON Goodbye Time 

JIMMY BUFFETT I/TOBY KEITH Piece Of Work 

TIM McG RAW Drugs Or Jesus 

CRAIG MORGAN That's What I Love About Sunday 

Top Jams 

Donya Floyd 
MARIAH CAREY It's Like That 

GUERILLA BLACK You're The One 

50 CENT Candy Shop 

Top Jazz 

Beville Darden 
DAVID SANBORN Tin Tin Deo 

FRANK CATALONO Hyde Park 

RADIO NETWORKS 

Phil Hall 972 -991 -9200 

Rejoice 
Williemae McIver 

LEXI He Got Up 

24 HOUR FORMATS 

Jon Holiday 303 - 784 -8700 

Adult Hit Radio 

Jon Holiday 
RYAN CABRERA True 

Rock Classics 

Adam Fendrich 
U2 All Because Of You 

U.S. Country 

Penny Mitchell 
SHANIA TWAIN Don't! 

AARON LINES Waitio On The Wonderful 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 - 784 -8700 
KENNY CHESNEY Old Blue Chair 

DYERS DAUGHTERS My Lucky Stars And Stripes 

WESTWOOD ONg 

Charlie Cook 661 -294 -9000 

Adult Rock & Roll 

Jeff Gonzer 
BILLY IDOL Scream 

JUOAS PRIEST Revolution 

Mainstream Country 

David Felker 
PHIL VASSAR l'n Take That As A Yes 

Hot Country 

Jim Hays 
JD DEE MESSINA My Give A Damn's Busted 

Young & Verna 

David Felker 
TRACE ADKINS Songs About Me 

rO.rlcTVV ócas 
After Midnite 

Sant Thompson 
BROOKS 8 DUNN Its Getting Better All The Time 

JOE NICHOLS What's A Guy Gotta Do 

KENNY CHESNEY Anything But Mine 

¡wit 
Country Today 

John Glenn 
LONESTAR Class Reunion 

AC Active 

Dave Hunter 
RYAN CABRERA True 

Alternative Now! 

Chris Reeves 402- 952 -7600 
GOLDFINGER Wasted 

BREAKING BENJAMIN Sooner Or Later 

A PERFECT CIRCLE Passive 

BEN LEE Catch My Disease 

LAUNCH 
MUSIC ONYgHOOi 

Jay Frank 310- 526 -4247 

Audio 
BLACK LABEL SOCIETY Suicide Messiah 

BROOKE VALENTINE Girnighl 

CHEVELLE The Clincher 

CHINGY Don't Worry 

EMINEM Mockingbird 

JEFF CARSON God Save The World 

JO DEE MESSINA My Give A Damn's Busted 

JOHN BUTLER TRIO Zebra 

JUDAS PRIEST Revolution 

MARIAH CAREY Its Like That 

NAS Just A Moment 

STRATA Never There 

MARS VOLTA The Widow 

VANESSA WILLIAMS You Are Everytmng 

Video 
JENNIFER LOPEZ Get Right 

JIMMY EAT WORLD Work 

SNOW PATROL Chocolate 

SUM 41 Pieces 

USED All That I've Got 

TRENT WILLMON Home Sweet Holiday Inn 

TRILLVILLE Some Cut 

TWEET UMISSY ELLIOTT Turn Da Lights Oft 

USHER Caught Up 

musicsnippet.com» 

Tony Lamptey 866 -552 -9118 

Hip -Hop 
TRU Where You From 

REO CAFE M Night Long 

Please Send Your Photos 

R &R wants your best snapshots. 

Please include the names and titles of all pictured 

and send them to: 

R &R, c/o Keith Berman: 

kberman @radioandrecords. corn 
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NATIONAL MUSIC 

72 million households 

JENNIFER LOPEZ... Get Right 

GREEN DAY Boulevard Of Broken Dreams 

DESTINY'S CHILD Soldier 

GAME 1/50 CENT How We Dc 

CIARA f/MISSY ELLIOTT 1.2 Step 

EMINEM Like Toy Soldiers 

MARIO Let Me Love You 

JESSE McCARTNEY Beautiful Soul 

TWISTA I/FAITH EVANS Hope 5 

USHER Caught Up 4 

KELLY CLARKSON Since U Been Gone 4 

GWEN STEFAN! Rich Gid 4 

SNOOP DOGG Let's Get Blown 4 

LUDACRIS Get Back 3 

MY CHEMICAL ROMANCE I'm Not Okay (I Promise) 3 

ASHANTI Only U 2 

JA RULE I/FAT JOE 8 JADAKISS New York 2 

LIL JON 8 THE EASTSIDE BOYZ What U Gen Do 2 

T.I. Bong 'Ern Out 2 

U2 All Because Of You 2 

13 

8 

9 

8 

7 

7 

6 

5 

Video playlist for the week o1 Jan. 11 -17 

Daasd Cohn 

General Manager 

2 
LIL JON 8 THE EASTSIOE BOY2 What U Gon Do 35 

LUDACRIS Get Back 

SNOOP 00G0 Let's Get Blown 

T.I. Bring 'Em Out 

GAME IMO CENT How We Do 

DESTINY'S CHILD Soldier 

EMINEM Like Toy Soldiers 

CIARA I/MISSY ELLIOTT 1.2 Step 

JENNIFER LOPEZ Get Right 

MY CHEMICAL ROMANCE I'm Not Okay ... 

GREEN DAY Boulevard Of Broken Dreams 

KILLERS Mr. Brightside 

HOOBASTANK DlsapPear 

MUSE Hysteria 

MODEST MOUSE Ocean Breathes Salty 

JIMMY EAT WORLD Pain 

FRANZ FERDINAND This Fire 

BLINK -182 Always 

JAY -Z 8 LINKIN PARK Numb/Encore 

U2 Vertigo 

Video playlist for the week of Jan. 11 -17 

29 

28 

27 

25 

25 

25 

25 

25 

18 

18 

18 

18 

17 

17 

17 

17 

17 

15 

15 

75 million households 

Rock Krim 

Exec. VP 

ADDS 
USHER Caught Up 

ASHANTI Only U 

GREEN DAY Boulevard Of Broken Dreams 

GAVIN DeGRAW I Don't Want To Be 

DESTINY'S CHILD Lose My Breath 

NELLY 1/TIM McGRAW Over And Over 

KELLY CLARKSON Since U Been Gone 

EMINEM Like Toy Soldiers 

JENNIFER LOPEZ Get Right 

JOHN MAYER Daughters 

U2 All Because Of You 

KEANE Somewhere Only We Know 

LENNY KRAVITZ Lady 

AVRIL LAVIGNE Nobody's Home 

MAROON 5 Sunday Morning 

JOHN MELLENCAMP Walk Tall 

SNOOP DOGG I/PHARRELL Drop It Like Its Hot 

SNOW PATROL Run 

GWEN STEFANI I/EVE Rich Girl 

USHER Caught Up 

CROSSFADE Cold 

HOWIE DAY Collide 

Video playlet for the week of Jan. 17.24. 

14 R &R January 21, 2005 

Lori Parkerson 

202-380-4425 

20 ON 20 (XM 20) 

Michelle Boros 
NELLY N Dey Say 

3 ODORS DOWN Let Me Ga 

ASHANTI Only U 

NITTY Hey BiIny 

BPM (XM 81) 

Alan Freed 

KYLIE MINOGUE I Believe In You 

KING BRAIN I/11.I.C. I'm Done 

D.H.T. Listen To Your Heart 

NARCOTIC THRUST When The Dawn Breaks 

SEAMUS HMI Last NightA DJ Saved My Life 

RACHAEL STARR Till There Was You 

LOVEFREEKZ Shine (Radio Má) 

HIGHWAY 16 (XM 16) 

Ray Knight 
SHANIA TWAIN Dong 

LONESTAR Class Reunion 

SAWYER BROWN Mission Temple Fireworks Stand 

JEFF BATES Long. Slew Kisses 

AARON LINES Waitin On The Wonderful 

NUM (XM 48) 

Charlie Logan 

A PERFECT CIRCLE Passive 

CHEVELLE The Clincher 

THEORY OF A DEADMAN No Surprise 

REDLIGHTMUSIC Say It Again 

U -POP (XM29) 

Zach Overking 

JENNIFER LOPEZ I/FABOLOUS Get Right 

SCISSOR SISTERS Take Me Out 

MIRI BEN -ARI Sunshine To The Rain 

IAN BROWN Longsight M13 

THE LOFT (XM5O) 

Mike Marrone 
AMOS LEE Arms Of A Woman 

AMOS LEE Colors 

AMOS LEE All My Friends 

CHUCK PROPHET Pin A Rose On Me 

DUNCAN SHEIK There's A Home 

ELVIS COSTELLO The Scarlet Tide 

ELVIS COSTELLO The Delivery Man 

FRANCIS DUNNERY Solsbury Hill 

FRANCIS DUNNERY Back In NYC 

JOHN BAT00RF 8 J.L. STANLEY Album 

JON BRION Knock Yourself Out 

KINGS OF CONVENIENCE Misread 

LORI McKENNA Furt 

LORI MAKENNA One Step UT 

MIKE DOUGHTY Real Love /Ifs Only Life 

MIKE DOUGHTY Ways a Means 

MIKE DOUGHTY Ossining 

REAL JAZZ (XM70) 

Maxx Myrick 
CHAAA KHAN M.000ONSYMPHONY... Hazel's Hips 

SEEN WOLFE F. Moor The Drive) 

DONALD HARRISON Hand Jive 

STEFANO DI BATDSTAParkers Mood 

C. RODITI I7(. IGNATZEK 8 J. RASSINFOSSE Light In... 

WATERCOLORS (XM71) 

Trinity 
ADANI 8 WOLF Daylight 

DAVID SANBORN Tin Tin Deo 

KEN NAVARRO You Are Everyhing 

PETE BELASCO Hurry Hurry 

X COUNTRY (XM12) 

Jessie Scott 
SCOTT. THOMPSON. MALONE You'll Never Leave... 

RAY WYLIE HUBBARD Dust Of The Chase 

XM CAFÉ (XM45) 

Bill Evans 

ANI DIFRANCD Knuckle Down 

BEN LEE Awake Is The New Sleep 

MARK GEARY Ghosts 

CHRISTOPHER WILLIAMS When I Was Everything 

XMLM (XM42) 

Ward Cleaver 

AGNOSTIC FRONT Another Voce 

CMT 
COUNTRY MUSIC TELEVISION 

75.1 Whorl households 

Fran Philips. Sr. VP /GM 

Chrs Parr, VP/Music 8 Talent 

ADDS 
TERRI CLARK Tie World Needs A Drink 

AARON LINES Waitin' On Wonderful 

LOS LONELY BOYS More Than Love 

TOP 20 
Rep 

1W LW 

ALAN JACKSON Monday Morning Church 32 32 

BRAD PAISLEY Mud On The Tires 30 30 

GRETCHEN WILSON When I Think About... 28 30 

BIG 8 RICH Hol' Water 37 31 

SHANIA TWAIN Don't! 27 31 

J. BUFFETT 1/M. McBRIDE Trip Around... 27 30 

KEITH URBAN You're My Better Half 27 27 

KENNY CHESN(( Old Blue Chair 24 28 

S. BROWN IM. RANDOLPH Mission Temple 23 33 

REBA McENTIRE He Gets That From Me 23 30 

MARTINA McBRIDE God's Will 23 26 

NELLY fn. McGRAW Over And Over 23 26 

JOHN MELLENCAMP Walk Tall 23 23 

LEE ANN WOMACK I May Hate Myself In... 22 32 

JULIE ROBERTS Wake Up Older 22 26 

RASCAL FLAWS Bless The Broken Road 22 24 

KENNY CHESNE Anything But Mine 21 24 

LEANN RIMES Nothin 'Bout Love Makes... 18 17 

PAT GREEN Don 1 Break My Heart Again 18 16 

DARRYL WORLEY Awful. Beautiful Life 17 16 

Airplay as monitored by Medlabase 24/7 
between Jan. 11 -17. 

Jim Murphy. PP/Programming 

20.5 million households 

ADDS 
KENNY ROGERS Oltl Blue Chair 

DYERS DAUGHTERS My Lucky Stars And Stripes 

GAC TOP 20 
ALAN JACKSON Monday Morning Church 

REBA McENTIRE -le Gets That From Me 

KEITH URBAN Yore My Better Hall 

GRETCHEN WILS3N When I Think About Cheatin 

SUGARLAND Bab'/ Girl 

DARRYL WORLEY Awful, Beautiful Life 

LEANN RIMES Nolhin'Boat Love Makes Sense 

JOSH GRACIN Within' To Lose 

MARTINA McBRIDE God's Will 

BILLY DEAN Let Them Be Little 

BIG 8 RICH Holy Water 

TERRI CLARK The World Needs A Drink 

BRAD PAISLEY Mid On The Tires 

CRAIG MORGAN That's What I Love About Sunday 

LEE ANN WOMACK I May Hate Myself In The Morning 

KENNY CHESNEY Anything But Mine 

JOE NICHOLS What's A Guy Gotta Do... 

SHANIA TWAIN Don't! 

CHELY WRIGHT Bamper Of My SUV 

ANDY GRIGGS If Heaven 

information current as of Jan. 21. 

CONCERT PULSE 

Arg. Gross 
Pos. Artist tin 000e) 

STING 5921 6 

METALLICA S911 6 

BETTE NICKER S869 0 

BARRY MANILOW 5822 4 

R. KELLY /JAY-Z 5741 B 

CHER 5681 3 

TOBY KEITH 5551 9 

JAY -Z 8 FRIEF DS 5549 8 

VAN HALEN S4841 

1 MANNHEIM STEAMROLLER $370 0 

1 VANN! S359 5 

1 BEASTIE BOYE S340 5 

1 NORANJONEE 5307 4 

1 B.E.M. 5296 0 

1 TRANS -SIBERIAN ORCHESTRA 5250 5 

This week's chart and tour list are frozen. 

AARON CARTER 

DANZIG 

ERASURE 

GAVIN DeGRAW 

RASCAL FLAWS 

The CONCERT PULSE os courtesy of 
Pollster, a publication of Promoters' 

Ondire Listings. 800.344.7383u 
Calilomia 209- 271 -7900. 

TELEVISION 
Friday, 1/21 

Minnie Driver, The Ellen 

DeGeneres Show (check lo- 

cal listings for time and chan- 

nel). 

Ice Cube, The View (ABC, 

check local listings for time). 

Jill Scott, The Torrght Show 

With Jay Leno (NBC, check 

local listings for time). 

Trick Daddy, Jimmy Kim- 

mel Live (ABC, check local 

listings for time). 

Ja Rule and My Chemi- 
cal Romance, Last Call With 

Carson Daly (NBC, check lo- 

cal listings for time). 

SadBday,1/22 

LLJdacris. Saturday Night 
Live (NBC, 11:30pm ET/PT). 

Monday, 1/24 

Ani DiFranco, Jay Leno. 

Tuesday, 1/25 

Brian McKnight, JayLena 

Scissor Sisters, Late NI 'it 

With Conan O'Brien (NBC, 

check local listings for time). 

Paula Abdul, Late Late 

Show With Craig Ferguson 

(CBS, check local listings 

for time). 

Wednesday, 1/26 

Lyle Lovett, Jay Leno. 

Crossfade. Conan O'Brien. 

Thursday, 1/27 

Unwritten Law. Jay Lene. 

Vanessa Williams, Craig 

Ferguson. 

- Julie Gidlow 

The iTunes Music Store Top 10 

Apple's Tunes Music Store is the leading digital -music service in 

the U.S., offering a catalog of more than 1 million songs from all five 
major label groups and hundreds of independents. Here's a 

snapshot of the top -selling downloads on Tuesday, Jan. 18, 2005. 

1. GREEN DAY Boulevard Of Broken Dreams 

2. CIARA f/MISSY ELLIOTT 1, 2 Step 

3. KELLY CLARKSON Since U Been Gone 

4. JENNIFER LOPEZ Get Right 

5. THE GAME f /50 CENT How We Do 

6. LENNY KRAVITZ Lady 
7.50 CENT Disco Inferno 

8. KILLERS Mr. Brightside 

9. FAITH EVANS & TWISTA Hope 

10. USHER f /LIL JON & LUDACRIS Yeah! 

Top 10 Albums 
1. VARIOUS ARTISTS Garden State ST 
2. THE GAME Documentary 
3. KILLERS Hot Fuss 
4. ANDREW LLOYD WEBBER Phantom Of The Opera ST 
5. GREEN DAY American Idiot 
6. VARIOUS ARTISTS The Life Aquatic ST 
7. U2 How To Dismantle An Atomic Bomb 

8. VARIOUS ARTISTS In Good Company ST 
9. EMINEM Encore 
10. VARIOUS ARTISTS Coach Carter ST 
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WHFS 
Continued from Page 1 

"Despues De Ti .,. ¿Que ?" and 
spending the next day stunting 
with liners from such stations as 
Spanish Broadcasting System's 
KLAX & KXOL /Los Angeles and 
WZNT /Puerto Rico, along with 
songs commonly heard on each of 
those stations. 

On Jan. 13 WHFS officially 
moved to Tropical as "El Zol 99.1." 

WHFS's playlist now features me- 
rengue, bachata and reggaeton 
titles and such core artists as Juan 
Luis Guerra, Marc Anthony and 
Monchy Y Alexandra. 

SBS National PD Pio Ferro is 
presently in the Washington, DC 

area assisting Infinity with El Zol's 
launch. According to a WHFS rep- 
resentative, Infinity will be hiring a 

full -time programmer for the sta- 
tion with input from Ferro. The sta- 
tion source also confirmed that In- 
finity executives planned WHFS's 
format change and that Ferro is 

simply executing a plan drafted by 
Infinity. 

The move to Spanish -language 
programming at WHFS signals the 
next stage in an agreement forged 
between SBS and Infinity in Octo- 
ber 2004 that gave Infinity a 10% eq- 
uity interest in SBS in exchange for 
what is now Regional Mexican 
KRZZ (La Raza) /San Francisco. 

WHFS's format flip came as a 

shock to many alternative music lov- 

ers and to those who first listened to 

the station at 102.3 MHz, its home 
from 1%1 until 1983. The station first 
emerged as a progressive Rocker 
under Jake Einstein, who joined the 
station as Sales Manager in 1969 and 

helped turn it into a regional favor- 
ite. 

Among WHFS's storied alumni are 
legendary WMCA /New York air per- 
sonality Murray The K; former Uni- 

versal Sr. VP /Promotion Steve Leeds, 

currently a consultant for Sirius; Wea- 

sel, who was Leeds' roommate when 
he joined WHFS as Murray The K's 
board operator and was on -air there 

from 1972 -1999 (he's now on -air 7pm- 
midnight at WARW /Washington); 
WARW afternoon host Cerphe; and 
15 -year WHFS vet Pat Ferrise. 

The station's PDs have included 
Tom Calderone, Robert Benjamin 
(from 1991 -2003) and, most re- 
cently, Lisa Worden. WHFS was 
also well -known for its annual 
HFStival concert, held since 1993. 

More on WHFS's format flip: Street 
Talk, Page 20. 

FCC 
Continued from Page 1 

was not 100% aware of, or approved 
of, the entire time I was there," Uni- 
versal told the Times. "I was allowed 
to do whatever I had to do to foster 

relationships." 
Entercom Sr. VP /Programming Pat 

Paxton responded to the Times only by 
saying, "We do have policies in place 

that prohibit Entercom employees 
from accepting gifts that exceed $25 in 
value not just from record companies, 
but all vendors that we work with." 

Following the article's publication 
Universal wrote an open letter to the 
trade press in which he reiterated 
that Entercom management was 
aware of and encouraged him to 
form relationships with label execu- 

fives, which included taking trips 
and attending sports events with 
them. "Never were these trips based 
on any kind of airplay," he wrote. 

"Nobody questioned how my re- 

lationships were fostered when 
Entercom was making millions of 
dollars because of them. How did I 

spend 60 grand putting together a 

radio show that would make 500 
grand? Relationships. I had them 
and was encouraged to keep them. 
I acted as the 'indie' for WKSE for 
the last seven years. 

"Unfortunately for me, I did my 
job in that area too well. With all 
that's going on in the state of New 
York, it was easier for them to get rid 
of me than defend how I did busi- 
ness for them. I believe they will 

come to see this was not the right 
thing to do." 

FCC Commissioner Jonathan 
Adelstein on Jan. 13 asked the 
agency to investigate the situa- 
tion, and the following day FCC 

Chairman Michael Powell issued 
a statement that directed the FCC 
Enforcement Bureau to begin ex- 
amining "potential violations of 
the 'payola' and sponsorship 
identification provisions of the 
Communications Act" in relation 
to WKSE, as well as commentator 
Armstrong Williams, who report- 
edly received $240,000 from the 
government to promote its No 
Child Left Behind Act during his 
cable TV appearances and in his 
newspaper column. 

Benson 
Continued from Page 1 

Show last fall, will continue to be 
involved with the radio group as he 
helps transition Benson into his 
new role. 

Benson has spent 20 of his 30 
years in broadcasting with Jef- 
ferson- Pilot. For 11 years he worked 
at WQXI -AM & FM /Atlanta, even- 
tually rising to VP /Operations. 
Benson also previously served as 
VP /Operations at KIIS -FM /Los 

Angeles, where he was credited 
with bringing Rick Dees to the mar- 
ket, and as Corporate VP /Program- 
ming for Western Cities Broadcast- 
ing. After a seven -year stint as a 

consultant Benson returned to 
Jefferson -Pilot in 1994 in the Sr. VP 

role he's held until this promotion. 
Jefferson -Pilot Communications 

President Terry Stone congratu- 
lated both his incoming and de- 
parting radio group heads. He 
said, "Clarke has made a tremen- 

dous contribution to Jefferson - 
Pilot's radio business over the 
years and has been an outstanding 
advocate for the broadcast com- 
munity. He has helped assemble an 
outstanding team of broadcast 
professionals. Jefferson -Pilot Com- 
munications is recognized as the 
premier midsized communica- 
tions company in the country, and 
I know that our radio division will 
continue to excel under Don's 
leadership." 

Hollander 
Continued from Page 1 

on the power of radio and our In- 
finity brands, which has made a 

huge impact. I have the utmost con- 
fidence in Joel and his team, and I 

look forward to working with them 
as we realize the full potential of 
our industry -leading portfolio." 

Hollander said, "We have the 
industry's strongest, most power- 
ful collection of stations, and I am 
looking forward to working with 
Leslie and all the hard -working 
employees at Infinity as we maxi- 
mize our full potential and really 
sell the power of radio. 

"Under Leslie's leadership, we 
have received an unprecedented 
amount of support and resources, 
and we've already started to see 
that translate into real momentum. 
Having his ear and guidance will 
be a huge benefit as we seek to 
grow our businesses." 

KLAC 
Continued from Page 1 

the premier sports franchise in the 
country with the leading Sports 
radio station in the market." 

Ashlock also explained that by 
turning XTRA -AM into "The Fabu- 
lous 690," Clear Channel fills a 

void left in San Diego when it 
changed KPOP /San Diego from 
Adult Standards to Talk as KLSD. 

The format moves result in the 
appointment of Don Martin to the 
Station Manager post at KLAC. 
Martin had been PD of KXTA & 

XTRA -AM since 2002. Before that 
he programmed KKZN & KOA/ 
Denver. 

Clear Channel Regional VP Roy 
Laughlin, who oversees the L.A. 
cluster with Ashlock, said, "Don is 

the guy that you give the ball to 
when you're down six points with 
two minutes left on the clock in the 
fourth quarter, and you need a 

touchdown to make the playoffs. 
He's a leader who instills confi- 
dence throughout the team and has 
the competitive fire to ensure suc- 
cess." - Adam Jacobson 
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NEWS /TALK /SPORTS 
AL PETERSON 
apeterson@rodioandrecords.com 

She's Got It All 
JRN's Amy Bolton is at the top of her game 

is not uncommon to hear people talk about the idea of "hav- 
ing it all." It's a phrase that is defined differently by each in- 

dividual, but the root of having it all is generally thought to be 
achieving success, both personally and professionally, in your 
life. 

By that definition, it's fair to say that Jones 
Radio Networks VP /GM Amy Bolton does 
indeed have it all. A mother of six - 
yes, that's correct, six children -hap- 
pily married, living and working 
amid the hustle and bustle of Wash- 
ington, DC and at the top of her game 
in the network radio business, Bolt- 

on oversees a plethora of successful 
JRN national radio programs and ka- 
tures for both Talk and music radio. 

Bolton began her broadcast career 
the old -fashioned way: starting from 
the bottom and working her way up. "I start- 
ed at WTOP /Washington, answering phones 
at the reception desk" she says. "Over the next 
three or four years I moved from that job to 
become an assistant for the local sales depart- 
ment, then to programming assistant. 

"I next went to work for a company called 
the Broadcast Group, which was a small inde- 
pendent syndicator, back in 1984, when there 
really wasn't much out there in the way of syn- 
dicators. That's where I first learned about af- 

filiate relations and how to call on stations." 
Bolton's next stop was with the then- fledg- 

ling MediaAmerica, where she did affiliate 
sales for several years before moving out on 
her own as an independent affiliate- relations 
specialist working on a number of shows and 

features for a variety of companies. That led 
to a position with ABC Radio Networks that 

took Bolton and her now -growing 
family to Dallas. 

"I loved ABC and the people I 

worked with, but, as a family, we 
really were not happy living in Dal- 
las," says Bolton. "I was offered a 

chance to move back to DC to work 
for Sony- Warner 's new SW Net- 
works, so we moved back home. I 

spent about three years there dur- 
ing the period when consolidation 

in the industry was really heating up and 
things were changing very rapidly. 

"When SW went through some changes I 

was offered a position with Westwood One 
based in Arlington, VA. I spent about a year 
there when Ron Hartenbaum - whom I'd 
worked for a number of years earlier at Medi- 
aAmerica - offered me an opportunity to 
work with him, along with Paul Douglas and 
Greg Moceri from Cox Radio, to syndicate 
Neal Boortz and Clark Howard, and I took it." 

Since that time Bolton has risen through the 
ranks at Jones Racio Networks, which now 
syndicates not only Boortz's and Howard's 
shows, but also Ed Schultz and Stephanie 
Miller. The latter two shows have put the long- 

time network executive on the leading edge 

Amy Bolton 

TRS 2005 Panel To Discuss 
`Why Left Talk Feels Right' 

A special learning session at the 
upcoming R &R Talk Radio Semi- 
nar will focus on the emergence of f 
more and more left- leaning Talk ra- 

dio stations all across the country 
in recent months. Is "progressive 
Talk" the flavor of the month, or 
does it mean increased audience, 
ratings and revenue success for 
Talk radio's future? 

Moderated by Clear Channel Radio VP, News/Talk/Sports Programming 
Gabe Hobbs, the panel will feature Air America Radio President Jon Sinton; 
Jones Radio Networks nationally syndicated host Stephanie Miller; Veteran 

KPOJ /Portland, OR programmer Mike Dirkx; Entercom VP /Programming Ken 

Beck; and WINZ/Miami GSM Gary Reyes. It's a session you won't wart to 

miss. 

The 10th anniversary R &R Talk Radio Seminar will be held March 10-12 at 

the Loews Santa Monica Beach Hotel in Los Angeles. Log on at 
www.radioandrecords.com now to save on early -bird registration, get 

complete hotel -reservation info and review the entire TRS 2005 agenda. 

of the developing "progressive Talk" format 
that has been popping up in markets across 
the country over the past six months. 

I caught up with Bolton recently to talk 
about some of the challenges of balancing a 

high - powered career with a demanding job as 
mom to a brood of a half -dozen kids, as well 
as to get her thoughts on the future growth of 
liberal Talk and the year ahead for Jones Ra- 

dio Networks. 

R &R Talk about the growth of JRN, as well as 

your personal growth within the company over the 

past few years. 

AB: I started out as a sales rep for Jones sev- 
en years ago and have been fortunate to be 
able to grow within the company into various 
management positions that ultimately land- 
ed me in my current role as VP /GM, where I 
am involved in the overall success of all of our 
shows and how that success relates to JRN's 
bottom line. It's been very invigorating. 

Neal Boortz and Clark Howard were Jones' 

first foray into Talk radio, and the growth of 
both of those shows over the past few years 
has been a really great experience for every- 
one involved. We've grown at a good, steady 
pace at Jones, and in the past couple of years I 
feel like we've really exploded. 

R&R: Part of that growth has come from the 

rollout of Ed Schultz's national show. Tell us how 

that came about. 

AB: People have been talking about the idea 
of progressive Talk radio for a while now, but 
everyone kept saying it wouldn't work be- 
cause you couldn't mix conservative shows 
with liberal shows and most Talk stations out 
there leaned conservative. When Democracy 
Radio brought Ed to me, at first I said, "No, 
he's from Fargo, ND, and that won't work." 
But the more I heard his show, the more I re- 
alized how good he was. 

Ed has that particular something that you 
just know when you hear it. Even at that, if 
somebody had brought him to us three or four 

Continued on Page 19 

FROM CRISIS COVERAGE TO SPECIAL EVENTS 

abc NEWS 
RADIO 
TRUSTED, CREDIBLE, COMPLETE 

212 -735 -1700 

From Tsunami Tra üaugurai 

ABC NEWS RADIO HAS YOU COVERED 
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WABC 

With the Numbers to back it up. 
The Dave Ramsey Show 
Increases from Spring '04 to Summer 'G4** 
Nashville WWTN 9.0 to 9.5 STILL NUMBER ONE! 

- - -- Denver KBJD 0.1 L2 
Louisville WGTK 0.2 tó 1.7 
Char eston WQNT 0.8 to 1.2 
Spokane KQNT 1.8 to 2.5 
Omaha KHLP 1.5 to 3.0 

- - - -- Charlotte WBT 1.2 to 3.6 
Winston -Salem WTRU 0.5 to 1.4 

The Dave Ramsey Show .Wen 
Salt Lake City KLO 2.2 
San Antonio KTSA 3.2 ;FIRST 

The Date Ran,so Show Adults 25 - 54* 
- - -- Greenville, SC WLFJ 1.9 to 2.2 
- - - - -- Birmingham WERC 3.3 to 4.7 

Huntsville WBHP 0.9 2.4 
Jackson. MS WFMN 4.2 - 4.3 

Arbitron Summ 2004. " Spring to Summer 2004 . AQH sparr icwaaes. 

SHOW1 

NOW HEARD ON OVER 215 AFFILIATES AND CROWING! 

Independently Syndicated &;Winning! . 
24/7 Réfeeds Available 

For Syndication, Call: 

Bob Borquez 1- 877 -410 -DAVE (3283) 
Listen online @ www.d averamsey.cam 
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TALK RADIO SEMINAR I 

LOEWS SANTA MONICA BEACH HOTEL 
LOS ANGELES, CA 

DON'T MISS THE MOST IMPORTANT ANNUAL EVENT IN TALK RADIO! 

CELEBRATING OUR 10TH ANNIVERSARY! 

¡fM/IAl 
11111111 hifI- 

registration 
I 

s - -- 

I 

Name 

Title 

FAX THIS FORM BACK TO 

OR MAIL TO: 
R &R Talk Radio Seminar 2005 
P.O. Box 515408 
Los Angeles, CA 90051 -6708 

OR REGISTER ONLINE AT 

MAILING ADDRESS 

I 

310-203-9450 
Please pint carefully :r type in the form below. 

Full payment must accompany registration 
form Flease include separate forms for each 

registration. Photocopies are acceptable. 

www.radioandrecords.com 

Call Letters/Company Name 

Street 

City State Zip 

Telephone* Fax 

E-mail 

1181f' 
registration 

SEMINAR FEES 

BEFORE FEBRUARY 4, 2005 $399 

FEBRUARY 5 - MARCH 4, 2005 $450 

AFTER MARCH 4, 2005 
ON -SITE REGISTRATION ONLY $500 

There is a $50.00 
cancellation fee. 

No refunds after 

February 4, 2005 

METHOD OF PAYMENT 
PLEASE ENCLOSE SEPARF.TE FORMS FOR EACH INDIVIDLAL REGISTRATION 

Amount Enclosed: S 

CI Visa Mas'erCard Anerican Express Ctedc 

Account Number I I 

Expiration Date LJ u 
Month Date Signature 

Print Cardholder Nane Here 

QUESTIONS? Call the R &R Talk Radio Seminar 2005 
Hotline at 310-788-1696 

Loews Santa Monica Beach Hotel, Los Angeles, CA 

Thank you for requesting reservations at the 

Loews Santa Monica Beach Hotel. Ow staff you'd like to take the opportunity 
to extend a warm welcome to you during your upcorr ing meeting. 

To confirm your reservation, your arival must be gLaranteed by charging two 

nights deposit to a major credit card, or you nay send payment by mail. Deposits 

will be refunded only if reservation is cancelled by Febriary 18, 2005. 

Reservations requested after February 18, 2005 or after the room block has been 

filled are subject to availability and may not be available at the Seminar rate. 

Check in time is 3:00 pm; check out time is 12.1oon. 

TYPE OF ROOM TALK RADIO SEMINAR RATE 

Single / Double $199'night 

FOR HOTEL RESERVATIONS, PLEASE CALL: 310- 458 -6700 I 

Or mail to: 

Loews Santa Monica Beach Hotel 
1700 Ocean Avenue 
Santa Monica, CA 90401 

or visit R &R's website to email your reservation 
request directly to Loews Santa Monica Beach Hotel 
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She's Got It All 
Continued from Page 16 

years ago, I would've said no, but I felt he was 

really the right host at the right time, as Talk 

radio was beginning to look beyond its tradi- 
tional conservative boundaries. 

Although I did think there was a shift in 
thinking beginning at Talk radio, the fact is, 

we heard a star in Ed Schultz. I felt Ed could 
be successful because he's a good talk host 
who does a good radio show. Honestly, in the 

beginning I didn't buy into the whole idea of 
format purity. I was of the mind that a good 

show is a good show, and the stations that win 
are those that put on good shows. 

R &R: Have you changed your opinion on that 
now? 

AB: Yes. The Talk format has splintered, as 

most formats do over time. Most formats start 
out under a broad umbrella, then splinter. As 
that continues to happen in Talk radio, we will 
see even more variations - perhaps not as 

powerful as what we've seen with progressive 
Talk, but I definitely see a continuation of that 
trend in the format overall. 

R &R: It would appear, at least from early re- 

sults, that rather than taking shares away from con - 

servative Talk stations, progressive Talkers are ac- 

tually growing the Talk audience in a number of 
markets. Is that how you see it? 

AB: That's right. Stations that are flipping 
to progressive Talk can only strengthen the 

AM band and Talk radio overall. Progressive 
Talk provides a radio station for the other 50% 

of Talk listeners to go to. If you don't have a 

progressive Talk station in just about any mar- 
ket, you are excluding a large percentage of 
people who would otherwise listen to one of 

"We've grown at a good, 

steady pace at Jones, and 

in the past couple of years 

I feel like we've really 

exploded." 

NEWS /TALK /SPORTS 

"People, at least initially, 

did want to stay away from 

using the term liberal, 

because, frankly, it's often 

portrayed and perceived as 

a dirty word - people 

burning flags and all that 

sort of stuff." 

your radio stations it you put something on 
the air they wanted to hear. 

R &R: Do you also see, as some have suggested, 

progressive Talk outlets pulling in listeners from 
NPR stations in their markets? 

AB: The format is not so much pulling 
from NPR as it is preventing new and young- 
er listeners from going there. In other words, 
the old NPR listeners wake up with public 
radio, drive with it, listen to it at work and 

even go to sleep with it. The quasi- public- 
radio listener, or public radio wannabe, that's 
who we're getting, and that's what's so great 
Progressive Talk is a format that gets you that 
25-54 demo, and on a News /Talk station to 

boot. I also think it will pull in audience from 
a variety of music -formatted stations too. 

R &R: You have added Stephanie Miller to the 

JRN lineup as another left- leaning talker, right? 
AB: Stephanie is terrific, and she comes at 

this whole idea from a different approach, 
because she's a comedian. She is very, very 
funny, and her spin on things is a little dif- 
ferent from what other shows offer. She's 

talking politics with a funny spin as opposed 

to being a comedian who uses politics to be 

funny. She's great because she's not only a 

woman in Talk radio, but also a fresh voice 

offering a lot of energy that is going to really 
help a lot of stations. 

Ultimately, with both Stephanie and Ed, 
the key to their success is going to come from 
the fact that they are both much more mid - 
dle-of- the -road -type personalities as op- 

posed to coming from the far left. In the end 

that's what will win, because when you look 
at the potential audience, there are many, 
many more people in the middle than on ei- 

ther the far right or the far left. 

R &R: Why the term progressive Talk? Is it 

a conscious effort to not allow the format to be la- 

beled "liberal" by other media? 

AB: No, it just evolved naturally. People, 

at least initially, did want to stay away from 
using the term liberal, because, frankly, it's of- 
ten portrayed and perceived as a dirty word - people burning flags and all that sort of 
stuff. 

But, honestly, the word liberal really just 
doesn't quite do it when it comes to describ- 
ing the type of Talk it is, so the word progres- 

sive just sort of evolved. It seemed to fit. 
R &R You represent talents from both politi- 

cal spectrums on JRN. Do you ever fear getting 
whiplash while having a conversation with Neal 

Boortz and Ed Schultz in the same room? 

AB: Neal is a fabulous talent, and so is Ed. 

The two of them have differing opinions, and 

their shows are representative of that fact and 

express those different opinions. But, as Neal 
so beautifully puts it, they are also stable - 

mates. 

And, of course, let's not leave out Clark 
Howard, who doesn't talk political ideology 
but does a show that is totally unique. It's a 

privilege to have all of them as part of Jones 

Radio Networks. 
R &R: Not to be too personal, but it's tough to 

profile who you are professionally without at least 

a nod to who you are personally. You have quite 
the family circus at home, don't you? 

AB: Yes. My husband and I have six kids 
under the age of 14 and two big dogs - an 

Irish wolfhound and a Newfoundland. We 

each get about a postage -stamp -sized area of 
space in the house. 

R &R: How do you manage to balance all that 

with an executive job? 
AB: I don't really think about it, I just do 

it. I know I am a better mom because I have 

a job and a career that I love, and I know I'm 
also a better employee because of my fami- 
ly. I'm so fortunate to have the best of both 
worlds. 

It's not easy, and sometimes, I'll admit, I 
think to myself that I just can't do it, I just 
can't have it all. But that moment quickly 

passes, and I realize that am really lucky to 

have such a full, noisy and wonderful life. 
R &R You have added to that noise a bit by 

choosing to live in a fascinating but forever - 
changed city in the wake of 9/11. How has life in 

DC changed for you as a resident and a parent 
since 2001? 

AB: It's absolutely changed. When there's 
an alert I can't drive across town without 
having them stop my Suburban to check it 
out, look under all the seats and make sure 

who I am. We live right on Capitol Hill, and 

that's cool, because you see things like the 
president and his two choppers going back 
and forth all the time and a lot of famous fac- 

es going in and out of the Capitol. 
And we know, for example, when there are 

certain helicopters zigzagging across the sky, 

"The Talk format has 

splintered, as most 

formats do over time. Most 

formats start out under a 

broad umbrella but then 

splinter." 

they're checking for indications of anthrax or 
other things in the air. I don't think the city 
will ever again be what it was before 9/11, 
but that's probably true of a lot of other plac- 
es too. DC is still a great city, and we love liv- 
ing here. 

R &R: Finally, from the vantage point of this 
being January of a brand -new year, how do you 
see 2005 shaping up for Jones Radio Networks and 
for you personally? 

AB: JRN was first to enter the market with 
Ed Schultz, pioneering the progressive Talk 
format. We've had a great year, and in 2005 

we'll continue to push the envelope by de- 
veloping new shows and bringing new rev- 
enue and new listeners to Talk radio. As for 
my personal goals this year, they are to keep 
having fun at work and at home, to spend 

some more time with my kids and to defi- 
nitely try not to get pregnant! 

It's time to call Coleman. 
You've tried the latest gadget. 
You've been inundated with mounds of research data: 
You've gone the cheap, no -frills route. 

And you're not getting what you need. 

It's time for deeper insights. 
It's time to make better decisions. 
It's time to bring in the industry's leading team. 

It's time to call Coleman. 
919- 571 -0000 
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MUSIC. TRENDS. BRANDING. 

www.Colemaninsights.com 

January 21, 2005 R &R 19 

www.americanradiohistory.com

www.americanradiohistory.com


Law & Order: Midwest Victims Unit 
Several weeks ago we reported that WNOU /Indianapolis 

morning co -host Billy Breeze had been terminated on Jan. 

3. At the time station brass weren't forthcoming with any de- 

tails - and now we have a pretty good idea why: Accord- 

ing to the Indianapolis Star, 18- year -old Bonnie Jean 

Ventress, who says she twice had sex with Breeze, a.k.a. 

Dennis Grubbs, fled a lawsuit last Thursday against Emmis 

and Grubbs. Ventress claims that last Dec. 9, after their re- 

If Jerry Orbach was still 
alive. he'd investigate. 

lationship had soured. Breeze 

aired her home phone number 

and encouraged listeners to call 

and harass her, reportedly offer- 

ing a prize to whomever could 

harass her best. Ventress says 

she received dozens of calls, in- 

cluding death threats and one in 

which a listener vowed to "gut 

her like a fish." Her suit seeks compensation for pain and suf- 

fering but does not cite a dollar amount. When contacted 

by ST, Emmis /Indianapolis VP /Market Manager Tom 

Severino declined to officially comment due to the pending 

legal action. 

Across Los Lonely Street 

In the wake of WHFS/Washington's much -talked -about 

Jan. 12 flip from Alternative to Spanish -language, the station's 

former competitors reacted very differently. WIYY (98 

Rock) /Baltimore celebrated the demise of 'HFS with an 

'Adios HFS" party broadcast live from local Mexican hotspot 

Nacho Mama's. Naturally, all promos and weather breaks 

were bilingual for your pleasure. 98 Rock jocks invited lis- 

teners to drop by and trade in their old, expired 'HFS gear 

for new 98 Rock swag. Adding insult to injury, prominently 

displayed on the 98 Rock website was this message Adios, 

'HFS. We're still goin' strong after 28 years!" 

There was a slightly classier farewell from crosstown 

WWDC (DCI01 )/Washington, which took calls from lis- 

teners who wanted to share memories of 'HFS. DC 101 PD 

Joe Bevilacqua also voiced a promo: "DC 101 would like 

to thank the staff and disc jockeys of WHFS for over 20 years 

of alternative rock that made them legendary. We know a 

lot of you grew up with WHFS and will miss it. Over the next 

few days we'll continue to pay tribute to one of DC's heri- 

tage radio stations that, sadly, is now gone. DC 101 will con- 

tinue to be DC's Rock station. Remember, DC 101 rocks! Al- 

ways has, always will." 

Former 'HFS morning team The Junkies didn't stay un- 

employed for long: They return to FM Talk clustermate 

WJFK -FM for middays. 

Setting Up An Eagles/Pats Super Bowl 

WIOQ/Philadelphiá s Chio in the Morning show recently 

held a live pep rally to 

raise money for tsunami 

victims, dangling red -hot 

Eagles playoff tickets as an 

incentive. "We also held a 

contest: 'What would you 

do for playoff tickets ?" 

says Exec. Producer Joey 

B. Yup, it was just as 

tasteless and entertaining as it sounds. 
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The gift that keeps on banging. 

Among the activities: Ta=too roulette. "We spun a wheel 

containing multiple tattoos and the areas to put them," says 

Joey. Up for grabs were a tattoo of William Hung on your calf 

(shown), "I Like Boys" on your forearm, a Teletubby, "Clay 

Aiken Forever" on your bicap or an Eagles logo on your butt. 

"One contestant spray- paiited their new Dodge Durango 

Eagle green; another waxed all of the hair off his body," Joey 

says. The kicker: "One lady laid down and let her dog eat Alpo 

out of her mouth. Philly fans are the nuttiest!" 

Label Love 

Equity Music Group hires Gary Greenberg, Jeff Davis 

and Brad Helton as Regional Promotion Managers for the 

West. Southeast and Southwest, respectively. Greenberg suc- 

ceeds David Berry, who joined RCA/Nashville three weeks 

ago; Davis fills a slot that's Deen vacant since last May; and, 

Helton, son of R &R Country Editor Lon Helton, replaces Ted 

Wagner, who left for RCA/Nashville in December. 

After paying her dues as assistant to Columbia overlord 

Charlie Walk for the past 2 1/2 years, congrats to the 

hardworking Bettie Levy, .who is rewarded for her efforts 

with a swell promotion to ManagerNideo Promotion for Co- 

lumbia Records. 

The Programming Dept. 

After a decade at KPWR (Power 106) /Los Angeles. Sr. 

Dir. /Programming & Artist Relations Damion Young exits 

to pursue some new proje=ts. Young, already a successful 

producer under his alter ego, Damizza, is CEO of Baby Ree 

Entertainment, which just released Volume 3 of his all -star 

mix -tape series. 

After several months as Dir. /Rock Programming for 

NextMediá s Wilmington, NC cluster and PD of Alternative 

WSFM (Surf 98.3), Brian Burns heads to Atlanta for a sales 

position with Mainstream Media International, a sports -mar- 

keting company that works with NASCAR, the Indy Racing 

League, the PGA and NCAA college football. 

Active Rocker KISW /Seattle ups Music Asst. Ashley "P- 

Nut" Wilson to "Regular" MD, with all the rights and privi- 

leges thereof. 

Confetti and balloons streamed from the ceiling as 

WDCG (G105)/Raleigh night guy Brody accepted an ex- 

panded role as MD. Brody -emarked, "I'm now an MD? I 

can examine people? Sweet.' 

KNDE /Bryan -College Station, TX Asst. PD /MD /midday 

personality Lesley K. is upped to PD, replacing Mason, now 

programming WQPO /Harrisonburg, VA. 

Quick Hits 

New WNEW /New York PD Rick Martini makes his first 

official personnel move, bringing Michelle Visage back to 

the market as part of his morning show. For the past few 

years Visage has been doing mornings on Clear Channel's 

Brian Casey is named PD of Clear Channel Hot AC 

WVTI /Grand Rapids. Casey sneaks across the border from 

Ohio, where he's been PD /morning host of Cumulus Hot 

AC WWWM/Toledo for the last four years. He replaces Mark 

Feurie, who remains with the cluster as PD of Classic Rocker 

WBFX (101.3 The Fox). 

Changes at Hot AC WAEZ (Electric 94.9) /Johnson City, 

TN: PD Jay Patrix exits, alorg with midday jock/Imaging Di- 

rector Stevie "B." Gary Blake is now acting PD and is cov- 

ering middays for now. 

Tim "Rayne" Rainey is the new MD /night dude at 

KHTT/Tulsa. Here's how it all breaks down: When former 

KHTT midday jock Matt Tha Brat left for KNGY (Energy 

92.7) /San Francisco, MD Ryder moved from nights to 

middays and had his stripes upgraded to Asst. PD, clearing 

the way for Rayne, who had been working part-time at 

KLUC /Las Vegas while he earned his B.A. in broadcast jour - 

nalism at UNLV. 

Y E A R A G O 

Maria Elena Nava named OM for Spanish Broadcast- 
ing System's Los Angeles cluster. 
Bill Conway promoted to VP /Sr. PD of Bonneville's San 
Francisco station group. 
Scott Veigel named PD. Zach Cochran named Station 
Manager of KWAX/Denver, a new WAY -FM Christian 
affiliate. 

Y E A R S A G O 

Doc Wynter promoted to Director /Urban Programming 
or Clear Channel Radio. 

Brian Graden promoted to MTV President/Programming. 
Broadcast Architecture promotes Brian Stone to COO/ 
Sr. VP. 

Y E A R S A G O 

Mickey Eichner returns to daily record - 
company operations as Sr. VP at MCA 
Records. 
Radio Equity Partners NAC (Smooth 
Jazz) KLJZJNew Orleans hires Shirley 
Maldonado as PD. 

Stan Martin promoted to VP /Station 
Manager at WQEW -AM /New York. 

Y E A R S A G O 

Charley Lake joins Epic Records as VP/ 
Pop Promotion. 
Columbia promotes Marc Benesch to 

Sr. VP /Promotion. 
Nancy Jeffries joins Elektra Records as 
V P /A& R. 

Nancy Jeffries 

Mickey 
Eichner 

IyEARS A G O 

Clarke Brown transferred to San Diego as VP /GM of 
KSON -AM & FM. 
Michael Mayer promoted to PD at WRIF /Detroit. 
Harold Childs named President of Qwest Records. 

Y E A R S A G O 

John Bayliss resigns as President of Gannett Co.'s 
Combined Communications radio division. 
Bruce Holberg takes the GM position at WMET /Chica- 
go. 
Erica Farber exits as VP /GM of WXLO /New York after 
five years. 

Y E A R S A G O 

Steve Popovich joins Epic as VP /A &R. 
Brian White joins Bartell's WMYQ /Mi- 
ami. 
Hary "The Morning Mayor" Moore ter- 

minated from WPGC/Washington. 
Stesel'opovich 

J 
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Much more than your 
standard radio face. 

KHHT (Hot 92 Jamz) /Los Angeles. 

Her New York relocation teams 

her with Rick Stacy and reunites 

her with RuPaul - the two used 

to do mornings together at cross- 

town WKTU and also worked on 

VH I's campy classic RuPaul Show. 

Visage is also known for her early 

'90s music career as the lead 

singer of Seduction. 

WKSC /Chicago night jock "Java Joel" Murphy was 

blown out for reportedly making a racially insensitive corn - 

ment on the air. In a statement, Clear Channel Regional VP 

John Gehron said, "The comments made by Java Joel on 
I 

the Jan. I I, 2005 show were inappropriate and do not re- 

flect the opinions of WKSC or its employees." According to 

Robert Feder of the Chicago Sun -Times, Murphy was riffing 

on the '80s sitcom Mr Belvedere. In a moment of serious men- 

tal implosion, he joked about the possibility of adopting "three 

black kids" and "taking them to the zoo to see where they 

came from." 

Less than a week after leaving Emmis Alternative 
WKQX (Q I01)/Chicago, veteran promo princess Natalie 
DiPietro makes a triumphant return to Milwaukee, reclaim- 

ing her old gig as Dir. /Marketing & Promotions at Entercom 

CHR/Pop WXSS /Milwaukee. 

The third time's the charm at WAKS in Cleveland (home 

of R &R Convention 2005!), as PD Dan Mason finally fills his 

night vacancy: Please welcome Jet Black, most recently en- 

joyed at Clear Channel sister KSLZ/St. Louis. 

Scott Bristow, a.k.a. Scott E. Mack, joins legendary Cu- 

mulus CHR WHHY (Y102) /Montgomery, AL. Mack comes 

from Clear Channel/West Palm Beach, where he did part- 

time at CHR/Pop WLDI and produced the morning show on 

Oldies WOLL (Kool 105.5). 

TELEVISION 
Due to the Martin Luther King Jr. Day holiday, 
Nielsen television ratings were unavailable at 
press time. 

New WDKF /Dayton PD Wes McCain introduces him- 

self, then wrestles night jock Drake to the floor and hot -glues 

MD stripes to his jacket sleeve. Not yet satisfied, McCain then 

shuffles the jock schedule a tad, moving Promotions Direc- 

tor Quinn from middays to afternoons and promoting Tay- 

lor from weekends to noon -3pm. As for McCain, well, he 

grabs the cushy 10am -noon PD shift. 

Jason Kerr is going to the Show: Kerr, who currently 

toils for Next Media's Erie, PA properties, gets the call and 

is headed for the big city - Pittsburgh - as Imaging Direc- 

tor for Oldies WWSW (3WS) and Production Director for 

WBGG (Fox Sports Radio 970). 

WLLD (WiLD 98.7)/Tampa mixer Mad Linz will take 

over for Big Tigger as the host of BET's The Bassment. That's 

because the multitasking Mr. Tigger is now hosting BET Style 

and co- Is to host The Blueprint, a series of one -on -one 

hip -hop _...st interviews. 

Four years of blind, part -time loyalty pays off handsomely 

for Johnny Gibson, as WRKR/Kalamazoo, MI PD Jay Dea- 

con hands him the keys to the coveted overnight shift. 

Let's Get Ready To Roast! 

When outgoing Jefferson -Pilot Radio Group President 

Clarke Brown gets verbally barbequed at the annual Bayliss 

Roast on March 16 in New York, he'll be "dishonored" by 

some of the industry's heaviest playaz, including his replace- 

ment, Don Benson; Emmis Chairman /CEO Jeff Smulyan; 

Interep's Jeff Dashev; WKRP in Cincinnati creator Hugh Wil- 

son (who is said to have used Brown as the model for Herb 

Tarlek); and Brown's son, Chad, GM of WCBS -FM /New 
York. Over the past 19 years the Bayliss Broadcast 

Foundation's annual Radio Roast has raised $1.5 million to 
fund scholarships for more than 280 college and university 

students who plan to work in the radio industry. For ticket 

info, go to wwwbayliss(oundation.com. 

Their Loss, Your Gain 

After almost six years as a member of the syndicated Ace 

& TJ Show, sidekick Angie is moving to Los Angeles as her 

husband is named Marketing Director of Infinity Classic 

Rocker KCBS -FM (Arrow 93). She'll remain in Charlotte for 

a while to sell her house, so Ace & TJ have the luxury of a 

few months to find a replacement. Interested folks should 

rush their stuff to Infinity Broadcasting, 4105 Stuart Andrew 

Boulevard, Charlotte, NC 28217. 

KWIE (Wild 96) /Riverside morning co -host Noah Ayala 

moves into the vacant night post. Liza Michelle and Jose 

Padron continue on the morning show, but Ayala s move 

opens up a prime morning co -host position. Interested re- 

placements should hit up PD Chris Loos at Styles Media, 

KWIE, 1845 Business Center Drive, Suite 106, San Bernar- 

dino, CA 92408, or e -mail chris @wild96.com. 

Talk Topic 

After eight years as PD of News/Talker WGN /Chicago, 

Mary June Rose has resigned. WGN VP /GM Mark Krieschen 

tells R &R a search for Rose's successor has begun. 

FILMS 
BOX OFFICE TOTALS 

January 14 -16 
Title Distributor s Weekend S To Date 

1 Coach Carter (Paramount)' $29.16 $29.16 

2 Meet The Fockers (Universal) $22.51 $234.30 

3 Racing Stripes (WB)- $18.86 $18.86 
4 In Good Company (Universal) $16.63 $17.13 
5 Elektra (Fox)' $14.79 $14.79 

6 White Noise (Universal) $13.81 $42.85 

7 The Aviator (Miramax) $6.30 $51.52 
8 Lemony Snicket's A Series ... (Paramount) $5.34 $112.42 

9 The Phantom Of The Opera (WB) $4.62 $27.51 

10 Fat Albert (Fox) $3.80 $45.61 

'First week in release. All figures in millions. 
Source: ACNielsen EDI 

COMING ATTRACTIONS: Two recording artists star in films 
opening this week. Ja Rule stars in Assault on Precinct 13, 

and Ice Cube stars in Are We There Yet? 
Meanwhile, the voices of two recording artists - Snoop 

Dogg and Mandy Moore-can be heard in Racing Stripes, 
which also features the voice of radio personality Steve 
Harvey. The film showcases new music by Sting and Bry- 
an Adams. 

Now playing is In Good Company, whose Hollywood 
soundtrack contains three songs by Iron & Wine ( "Naked 
As We Came," "Sunset Soon Forgotten" and "Trapeze 
Swinger") and two by The Soundtrack Of Our Lives ( "Sis- 
ter Surround" and "Ten Years Ahead "). David Byrne's 
"Glass, Concrete & Stone;' Diana Krall's "Besame Mucho" 
and vintage tunes by Peter Gabriel, Steely Dan and Aretha 
Franklin complete the ST. - Julie Gidlow 

YOUR 
COMPETITOR'S 

[sales feedback is rarely this clear] 

SALES STAFF IS 

BETTER 
Would you like to know ten reasons why? In just one day, Irwin 
Pollack can tell you. Flying over 250,000 miles a year - 
advising, speaking to, and working hand -in -hand with over 
100,000 radio, newspaper, and television executives in every 
one of the fifty United States (and Canada) - owners, 
managers, and salespeople can get the continuous feedback 

Irwin 
Pollack 

America's Leader In 
salea Management. and Advertising 

Training. 

1- 888 -RADIO -50 

they need so they know what they're doing right and what they 
can do better. From introductory sales training to advanced 
in -house sales management issues, Irwin Pollack takes the 
guesswork out of understanding exactly what you need to 
catch up to, then (eventually) surpass the competition. Call 
today for a free, no-obligation phone consultation. 
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`L2 TOP 50 ALBUMS 
THE INDUSTRY'S NO 1 RETAIL CHART January 21, 2005 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

2 1 GREEN DAY American Idiot Reprise 99,604 +9% 
1 2 EMINEM Encore Shady /lnterscope 83,345 -13% 

5 3 SHANIA TWAIN Greatest Hits Mercury 72,066 +7% 
6 4 JOHN LEGEND Get Lifted Columbia 71,567 +7% 

4 5 LIL' JON & THE EASTSIDE BOYZ Crunk Juice TVT 69,841 +1% 

10 6 KELLY CLARKSON Breakaway RCA /RMG 56,608 -9% 

9 7 JAYZILINKIN PARK Collision Course Warner Bros. 55,863 -13% 

7 8 USHER Confessions LaFace /Zomba Label Group 55,108 17% 

11 9 NOW VOL 17 Various Capitol 53,776 -12% 

3 10 LUDACRIS The Red Light District Del Jam /1DJMG 52,260 -28% 

8 11 DESTINY'S CHILD Destiny Fulfilled Columbia 51,548 -21% 

20 12 TOBY KEITH Greatest Hits 2 DreamWorks 50,115 +11% 

12 13 GWEN STEFAN( Love, Angel, Music, Baby lnterscope 44,168 -24% 

16 14 SNOOP DOGG R &G (Rhythm & Gangstal Geffen 43,535 15% 

18 15 CIARA Goodies LaFace /Zomba Label Group 41,881 -14% 

15 16 U2 How To Dismantle An Atomic Bomb lnterscope 41,034 -21% 

17 17 MARIO Turning Point J /RMG 40,389 -17% 

14 18 2PAC Loyal To The Game lnterscope 40,096 28% 

27 19 PHANTOM OF THE OPERA Soundtrack Sony Classical 38,717 -5% 

26 20 NELLY Suit Derrty /Fo' Reel /Universal 38,233 10% 

19 21 KILLERS Hot Fuss Island/ /DJMG 37,423 -19% 

30 22 RASCAL FLATTS Feels Like Today Lyric Street 35,408 -9% 

28 23 T.I. Urban Legend Atlantic 35,060 -12% 

23 24 MAROON 5 Songs About Jane Octone/J/RMG 34,299 -20% 

13 25 RAY CHARLES Genius Loves Company Concord 34,062 -40% 

26 COACH CARTER Soundtrack Capitol 33,877 - 

22 27 GEORGE STRAIT 50 ill's MCA 33,363 -23% 

25 28 ASHANTI Concrete Rose Murder Inc. /IOJMG 32,822 -23% 

31 29 FANTASIA Free Yourself J /RMG 32,392 -16% 

24 30 GARDEN STATE Soundtrack Epic 31,350 .27% 

21 31 GRETCHEN WILSON Here For The Party Epic 30,437 -31% 

44 32 JESSE MCCARTNEY Beautiful Soul Hollywood 26,311 +3% 

35 33 TIM MCGRAW Live Like You Were Dying Curb 25,532 -14°/u 

34 34 BIG & RICH Horse Of A Different Color Warner Bros. 24,576 18% 

37 35 JOHN MAYER Heavier Things Aware /Columbia 24,497 -17% 

40 36 SIMPLE PLAN Still Not Getting... Lava 24,298 -11% 

36 37 CREED Greatest Hits Wind-up 24,239 -18% 

33 38 AVRIL LAVIGNE Under My Skin Arista /RMG 23,709 23% 

29 39 LINDSAY LOHAN Speak Casablanca /Universal 23,604 40% 

32 40 MODEST MOUSE Good News For People Who Love... Epic 23,127 32% 

39 41 RAY! Soundtrack WSM Soundtracks 22,451 -18% 

43 42 KORN Greatest Hits Vol.1 Epic 22,029 -14% 

41 43 GUNS N'ROSES Greatest Hits Geffen 21,457 -19% 

49 44 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge Reprise 20,622 -9% 

45 CELINE DION Miracle Epic 20,481 - 
46 KEANE Hopes And Fears lnterscope 19,490 - 

46 47 ALISON KRAUSS Lonely Runs Both Ways Rounder 18,774 -24°/u 

42 48 VELVET REVOLVER Contraband RCA /RMG 18,486 29% 

49 JOJO Jojo BlackGround /Universal 18,168 - 
38 50 CAM'RON Purple Haze Roc -A- Fella /IDJMG 18,115 -35% 

© HITS Magazine Inc. 

DJ .1 ALBUMS 

It's A Wonderful 
Green Day 

There's an Idiot wind blowing at the 
top of the album chart this week. 

Reprise rockers Green Day's American 

Green Day 

Idiot climbs to the No. 1 spot, with 99,000 

albums sold, beating back last week's 
champ, Shady /Aftermath /Interscope rap- 
per Eminem, whose Encore finishes at No. 
2. 

Mercury Nashville's Shania Twain 
(No. 3), GOOD /Columbia /Sony Urban's 
John Legend (No. 4) and TVT crunkmeis- 
ters Lil Jon & 

The Eastside 
Boyz (No. 5) 

round out the 
top five. 

RCA /RMG's 
Kelly Clarkson 
(No. 6), Warner 
Bros.' Jay -Z/ Eminem 

Linkin Park (No. 7), LaFace /Zombá s Ush- 
er (No. 8), Capitol's NOW 17 (No. 9) and 
Def Jam /IDJMG's Ludacris (No. 10) make 
the top 10 virtually identical to last week's, 
with Now 17 (rising from 11 to 9) the lone 
exception. 

Capitol's Coach Carter soundtrack, fea- 

turing new songs by Twista f/Faith Evans, 
Red Cafe, Fabolous, Chingy, The Game f/ 

Lil Scrappy, Ciara, Kanye West, Van Hunt, 
Mack 10 f /Da Hood and St. Lunatics, 
among others, is the week's top debut, at 
No. 26. Interscopé s Keane also debut, at 
No. 48. 

The week's top gainer is DreamWorks 
Nashville's Toby Keith, who goes No. 20- 

12, with an 11% rise. 

N e x t 
week: It's all 

Aftermath/ 
Interscope 
hip -hop star 
The Game, 
whose Docu- 

mentary is on 
pace to sell 
400,000 in its 

first seven John Legend 

days, based on early reports from re- 
tailers nationwide. Now, depending 
on whether the frigid cold in the Mid- 
west and East Coast keeps buyers out 
of stores, we'll see if it can reach 
500,000. 
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GOING FOR ADDS 
MIKE TRIAS 
mbias.arad oondrecords.com 

Mariah Care 
Emancipate 

It has been tough going for Mariah Carey over the past few years 

both in her personal and professional 
life. However, word on the street is that 
she will free herself of her past drama 
and missteps and once again rise to the 
top of the pop world with her forthcom- 
ing album, The Emancipation of Mimi, 
which arrives March 22. "It's Like That," 
a cut from the album, featuring Fat Man 
Scoop, leaked to radio a few weeks ago 
and has been warmly received. Next 
week the song officially arrives at Pop, 
Rhythmic and Urban. 

The title of the album is very personal to the songstress: Mimi is 

a nickname that those close to Carey call her. As for the "Emanci- 
pation" part, Carey says, "For the first time in my life I feel free and 
unashamed to be who I really am. I am celebrating that I've grown 
into a person and artist who no longer feels imprisoned by my in- 
securities. I can now honestly say, 'This is me, the real me, take it or 
leave it. "' Carey turned to the industry's hottest talents for help on 
Mimi: Pharrell Williams, Jermaine Dupri and Kanye West all pro- 
duced songs for the album. 

Queens Of The Stone Age have a princess of sorts to parade 
around Rock, Active Rock and Alternative next week in the form of 
"Little Sister." The track is our first peek at QOTSA's upcoming 
fourth CD, Lullabies to Paralyze, which is scheduled to drop on the 
same day as Careÿ s Mimi. The masses have been waiting for the 
Queens for a while, and radio has responded to their clamoring by 
helping the band debut at No. 31" and No. 46* on the Alternative 
and Active Rock charts, respectively. 

Special guests on the new CD include Garbage's Shirley Manson, ZZ 
Top's Billy Gibbons and The Distillers' Brody Dalle. In March QOTSA 

hope to lull their fans into paralytic musi- 

cal bliss with a nationwide tow 
English standouts Snow Patrol broke 

through on the music scene last year with 
their third CD, Final Straw, after 10 years of 
hard work. The band got their start in 1994 

at Dundee University when Gary Light - 
body met guitarist Mark McClelland. "Our 
eyes met across the crowded dance floor," 

says Lightbody'T knew he was the one for 
me. We clicked musically and we liked the 

same bands, so we thought, 'Why not start one of our own ? "' 
They initially wanted to take up the moniker Polar Bear, but ex- 

Jane's Addiction bassist Eric Avery was already using that name for 
his band and would have been quite displeased. So, after adding 
drummer Johnny Quinn in 1998, the trio released their debut, Songs 

for Polar Bears. After their second release Snow Patrol decided they 
needed to fill the ranks a little more and enlisted guitarist Nathan 
Connolly during the recording of Final 

Straw. Next week they intend to give fans 
yet another tasty treat in the form of 
"Chocolate," hitting Alternative and Tri- 
ple A outlets. 

Carbon Leaf came to R&R's offices last 
year to play a few tunes from their debut 
Vanguard album, Indian Summer, includ- 
ing the hopeful Hot AC hit "Life Less Or- 
dinary." They were unsigned for a long 
time but made their mark independent- 
ly. They started on the Virginia college circuit, then won the first Coca - 
Cola New Music Award and, in 2002, were the first unsigned act to 

perform at the American Music Awards. Now the Virginia -based band 
are spreading their wings with shows all over the Midwest and South 
through mid- March, followed by performances in West Coast and 
Rocky Mountain markets for the remainder of March. 

Mariah Carey 

Snow Patrol 

Carbon Leaf 

® Radio & Records 

Week Of 1/24/05 

CHR /POP 
HOWIE DAY Collide (Epic) 

MARIAH CAREY Its like That (Island /ILUMG) 

NELLY N Dey Say (Der#y/fo'Reel /Universal) 

PAPA ROACH Scars (Geffen) 

STORY OF THE YEAR Sidewalks (Maverick /Reprise) 

TRICK DADDY Sugar IGimme Some) (SlipNSlide /Atlantic) 

CHR/RHYTHMIC 

BABY Shyne On (Cash Money /Universal) 

JOHN LEGEND Ordinary People (Columbia) 

MARIAN CAREY It's Like That (Island /IOJMG) 

PITBULL fILIL JON Toma (TVT) 

URBAN 
ALCHEMIST fININA SKY Hold You Down (Koch) 

MARIAH CAREY Its tike That (Island/WLUMG) 

PITBULL fILIL JON Toma (VT) 

URBAN AC 

GERALD LEVERT So What (If You Got A Baby) (Atlantic) 

RAHSAAN PATTERSON Forever Yours (Artistry Musrc 

COUNTRY 
BLAKE SHELTON Goodbye Time (Warner Bros.) 

JEDD HUGHES Soldier For The Lonely (MCA) 

JESSI ALEXANDER Canyon Prayer (Columbia) 

JUHE ROBERTS Wake Up Older (Mercury) 

REBECCA LYNN HOWARD That's Why I Hate Pontiacs (Arista) 

SHEOAISY Don't Worry 'Bout A Thing (Lyric Street) 

AC 
FIVE FOR FIGHTING It God Made You (Aware /Columbia) 

MERCYME Homesick (IND /Curb) 

MICHAEL BUBLE Home (143 /Reprise) 

HOT AC 

CARBON LEAF Life Less Ordinary (Vanguard) 

KATRINA CARLSON Drive (Kataphonic) 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 

SMOOTH JAZZ 
AYA Uptown (Naked Music) 

INCOGNITO Autumn Song (NaradaJazz /EMI) 

MARC ANTOINE Cubanova (Rendezvous) 

VANESSA WILLIAMS You Are Everything (lava) 

ROCK 
BLACK LABEL SOCIETY Suicide Messiah (Artemis/ 

FUTURE LEADERS OF THE WORLD Everyday (Epic/ 

QUEENS OF THE STONE AGE Little Sister (lnterscope) 

STRATA Never There (Windup/ 

ACTIVE ROCK 
BLACK LABEL SOCIETY Suicide Messiah (Artemis) 

FUTURE LEADERS OF THE WORLD Everyday (Epic) 

QUEENS OF THE STONE AGE Little Sister (/nterscopel 

STRATA Never There (Windup) 

ALTERNATIVE 
CHEMICAL BROTHERS Galvanize (Astralwerks /EMC) 

CHEVELLE The Clincher (Epic) 

GOLDFINGER Wasted (Maverick /WarnerBros.) 

GRATITUDE Drive Away (Atlantic) 

QUEENS OF THE STONE AGE Little Sister (/nterscopel 

SNOW PATROL Chocolate (A &M //nterscopel 

STRATA Never There (Windup) 

TRIPLE A 
CHRISTOPHER WILLIAMS Did Not Draw(BRVI 

COLLECTIVE SOUL Better Now (El Music Group) 

GRIPWEEDS I Believe (Rainbow Quartz) 

HOLLY WILLIAMS Sometimes (Universal South) 

JESS KLEIN Sink My Teeth In (Rykodisc /MusicAllies) 

JOHN FOGERTY Wicked Old Witch (BreamWorks/Geffen) 

MARK GEARY Beautiful (Signature Sounds) 

NAVIGATORS I See You Clearly (Velour) 

PINBACK Fortress (Touch And Gal 

SEAN COSTELLO No Halt Steppin' (Artemis) 

SNOW PATROL Chocolate (A &M / /nterscape) 

STEPHEN KELLOGG... You've Changed (foundations/Universal) 

TIM BOOTH Wave Hello (Koch) 

CHRISTIAN AC 
BEBO NORMAN Nothing Without You (Essential /PIG) 

JOHN DAVIS Salvation (Rambler /BHT) 

MICHAEL TAIT How Great Thou Art (Waterfront) 

OUT OF EDEN Fairest Lord Jesus (Gotee) 

CHRISTIAN CHR 
BEBO NORMAN Nothing Without You (Essential /PLC) 

GRAND PRIZE Its Not Over rA'poslrophe) 

JOHN DAVIS Too Far Out (Rambler /BHT( 

TODD SMITH Lukewarm (Curb) 

TREE63 Maker Of All Things (/npop( 

CHRISTIAN ROCK 
CHARITY VON Shine (Slanted) 

GRAND PRIZE It's Not Over (A'postrophe) 

SUBSEVEN Free To Conquer (flicker) 

TODD SMITH Lukewarm (Curb) 

INSPO 
BEBO NORMAN Nothing Without You (Essential /PIG) 

MICHAEL TAIT How Great Thou Art (Waterfront) 

CHRISTIAN RHYTHMIC 
No Adds 

R &R's Going for Adds features the complete list of songs impacting radio for the coming week. Going for 
Adds is e- mailed each week to participating radio and record executives. For more info, contact John Fagot at 
jfagot @radioandrecords. corn. 
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A&R WORLDWIDE 
SAT B /SLA 

50f á radioondrecords. tom 

A&R Worldwide 
Announces MUSEXPO 
Global forum focuses on discovery and development 

is a brand -new year, and it's been met with a sigh of relief 
from those in the international music and media sectors who 

are preparing for and expecting a more productive 2005. The past 
several years have been tough for the music business, but 2005 
promises to deliver solutions and opportunities for the indus- 
try as a whole. 

A &R Worldwide has spent the past year de- 
veloping a global forum targeting the creative - 
industries sectors. The event is called MUSEX- 
PO, and it will offer unprecedented access to 

discovery and development opportunities for 
the international music and media businesses 
while providing showcase platforms for new 
and unsigned artists. MUSEXPO will take place 

in Los Angeles May 1-4, at the Wyndham Bel 

Age of West Hollywood. 
MUSEXPO brings together a definitive list of 

music- and media -industry leaders from around 
the globe - the people who play a pivotal role 
in the discovery and development of talent and 

related resources. There will be roundtable dis- 
cussions that focus on discovering, developing 
and breaking acts territory by territory and glo- 
bally; international A &R, touring and booking; 
exploiting synchronization and licensing oppor- 
tunities and building new forms of revenue; and 

artist management in a new era. 

Meanwhile, international radio professionals 
and member of the press who are renowned for 
discovering and developing talent will be in at- 

tendance, and you'll hear about new opportu- 
nities in music technology and distribution. To 

maximize opportunities for attendees, MUSEX- 
PO will cap attendance at several hundred key 
delegates to ensure quality interaction and net- 
working success. 

Here are some of the delegates and roundtable 
participants already set for MUSEXPO: 

R&R Publisher /CEO Erica Farber 

Universal /Island Records Group U.K. Man- 
aging Director Nick Gatfield 

Electronic Arts Worldwide head of music 
Steve Schnur 

KCRW /Los Angeles head of music Nic 
Harcourt 

Co- Chairman /COO Atlantic Records 
Group Craig Kaltman 

14th Floor /Warner Music U.K. CEO Chris- 
tian Tattersfield 

Brainstorm Music Marketing /Germany 
President Deville Schober 

Atenzia Music Group /Sweden head of 
A&R Magnus Soderkvist 

KROQ and KCRW /Los Angeles personali- 
ty and Matrix trilogy music supervisor Jason 

Bentley 

Iceberg Records /Denmark President Man- 

fred Zähringer 
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DC Music executive Dave Holmes (manag- 
er, Coldplay, Delta Goodrem, Rilo Kiley) 

Nettwerk Management executive Peter 

Leak (manager, Avril Lavigne, Dido) 
BBC Radio 1 and MTV Europe personality 

Zane Lowe 
Universal Music & Video Distribution Pres- 

ident Jim Urie 
Clear Channel Music Worldwide CEO 

Michael Rapino 
XM Satellite Radio Chief Programmin,; 

Officer Lee Abrams 
CD Baby founder and President Derek 

Sivers 
KDLD (Indie 103.1) /Los Angeles PD 

Michael Steele 

Music Week U.K. Publisher Ajax Scott 

Warner Bros. Pictures Director /Music Carter 
Armstrong 

10th Street Entertainment executive Jordan 
Berliant 

MUSEXPO will be announcing intemationa' 
and domestic artist showcase and performance 
details in the coming weeks. Details and regis- 

tration are available at unow.musexpo.net. 

Sound Bites 

Cannes, France will host the 39th annual 
Midem music -market conference later this 
month. This annual event, which attracts thou- 
sands of music buyers and sellers from around 
the globe, will take place Jan. 23-27 at the Pal - 

ais Des Festivals. For more information, visit 
www.midetn.com. 

Norwegian singer -songwriter Kate Havne- 
vik has signed a worldwide publishing deal 
with Tim Smith, GM of the U.K. branch of Zom- 
ba Music Publishing. Havnevik has been writ- 
ing and recording new material with producer 
Guy Sigsworth (Annie Lennox, Madonna, Seal) 

in London and is available for signing world- 
wide. 

British alt -pop outfit Kasabian are sched- 

uled to release their critically acclaimed self -ti- 
tled debut stateside in the coming weeks via 

RCA Records. The group scored a number of 
chart- topping singles in the U.K. last year, in- 
cluding "L.S.F. (Lost Souls Forever)." Kasabian 
are managed by Graham Lowe, who also rep- 

resents U.S. rock act BRMC. 

Top German production team Hamm & 
Bertoni has joined the roster of U.K. producer- 

Executive Dossier: 
Jonathan Shalit 

Position: Managing Director 
Company: Shalit Global Music 
Address: 7 Moor Street, Soho, London W1 D 5NB 
Exchange rate: $1.93 for one British pound 
E -mail: jonathan @shalitglobal.com 
Website: www.shalitglobal.com 

History in the business: in 1994 I conceived a Gersh- 
win tribute album and hired Sir George Martin to record a 

host of artists, including Elton John, Sting, Carly Simon and 
Cher. Then I recorded with the BBC and Stephen Sondheim 
in London. I followed this with the reinvention of Grammy 
winner Leo Sayer. 

"ln 1997 I discovered Charlotte Church and worked with 
her to develop a career that took her from the back streets 
of Cardiff [Wales] to three platinum albums in the United 

Jonathan Shalit States. In 2002 I moved into urban music with Big Brovaz, 
with whom we had top 10 records in 12 countries. This 

past year I have been working with Jamelia, who has sold a million copies of 
Superstar and had four top 10 singles and accolades all over the world." 

Define artist development When discovering a new artist, the core factor is, 

of course, great music and talent. But the 'star discoverer' also has to have a 

vision of how you can sell the act and create a real career. There are many dis- 
coverers who are good at marketing and many good at A &R, but few good at 
both. 

"In order to develop a true talent who goes on to become a success, you have 
to give the artists space to be themselves. However, at the same time you must 
gently guide them to work with the kinds of people who can maximize their ca- 
pabilities. You take calculated risks but ultimately have to know where you are 
heading. 

"I have had strong support abroad because I have taken the time to under- 
stand the world and think laterally, continually creating opportunities and rela- 
tionships that many people simply do not spend the time and effort to create." 

Biggest challenges for an Independent "Certainly, making a living in today's 
record industry. We are all victims of our forefathers who did not have the fore- 
sight to prepare for today's technology. When the going gets tough, the tough 
get going. 

"Ironically, out of these difficult times has developed a climate where the tal- 
ented independent operators can fly. The challenges actually create opportuni- 
ty and make life more exciting and interesting." 

Nontraditional management Our relationships across all media are unique, 
and we have developed skills across the board, whereas most - not all - mu- 
sic executives have skills only in their area. I work in the entertainment indus- 

try, not the music industry. As much as music is the very core of what I do, it 
has been by thinking far bigger that we have often achieved more than our ri- 

vals. 
"I rarely see traditional managers with the controllers of television stations, 

editors of newspapers or even at trade and government events. Aside from the 
few prominent ones, most stay in their own niche and never venture further 
afield." 

Acts in development "With Sony BMG we have a great act for the new year, 

Silibil And Brains [www.silibilandbrains.com], signed by Celia McCamley and sup- 
ported from the outset by Don lenner and David Massey. Also, in the middle of 
2004, while I was in Budapest, I met a New York -born 21- year -old Hungarian 
star named Linda Kiraly [www.kiralylinda.hu] - Streisand meets Celine meets 
Whitney meets Mariah. Then there is J'Nay, who won MOBO Unsung with Nick 
Gatfield and Darcus Beese at Universal Island. And, last but not least, Terri Walk- 

er on Def Jam /Mercury." 
The future: "Develop great artists who want to sell millions of CDs all over the 

world. Having now been approached quite a few times to run a major record 
label and entertainment company, this may one day be an avenue I follow. As I 

have explained, few have the cross -industry skills that we do." 

management company Big Life. The duo have 

just completed production on forthcoming re- 

leases from Interscope signing Joanna and EMI's 
Tara Michael. 

Scandinavian Teddybears STHLM are gen- 

erating strong interest internationally thanks to 
the success they're enjoying with synchroniza- 
tion and licensing opportunities - in particu- 
lar their song "Cobra Style," which will appear 
on a worldwide Heineken TV ad. The single fea- 

tures ragamuffin sensation Mad Cobra on vo- 

cals. The track has been compared to Fatboy 

Slim's "Rockafeller Skank" and is slated for in- 
ternational success, thanks to its multiformat 
crossover appeal. 

Australian singer -songwriter Missy Hig- 
gins has exceed triple- platinum album sales 

Down Under with her debut full -length, The 

Sound of White. Higgins is signed to Warner Bros. 

stateside (A&R by WB Sr. VP /A&R James Dow - 
dall and A &R exec Andy Olyphant) and is ex- 

pected to release her first U.S. single next month. 
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CLASSIC ROCK 
ADAM JACOBSON 
ajamóson aìadioandrerords.rom 

Current Songs, 
Classic Artists 
New material gets a lift from Jim Villanueva 

his week Current Classics, a weekly 60- minute syndicated 
program hosted by WZLX /Boston's Carter Alan, celebrates 

its 100th show. That makes Jim Villanueva, a veteran of South- 
ern California Classic Rock radio, a happy guy. 

There are many reasons Villanueva is sat- 
isfied with the show's longevity. For one, it has 
given many artists airtime in a world where 
only their most popular material -even if it's 
been beaten to death by Classic Rockers 
throughout North America - makes it to 

playlists. 
Villanueva made a name for himself as su- 

pervisor of KLOS /Los Angeles' research de- 
partment. From 1987 -92 he assisted in music 
scheduling and worked on the special pro- 
gramming heard on the ABC -owned FM. 

"I plugged in the same 300 songs at KLOS 

all the time," he recalls of his time there. It was 
through that experience that he developed a 

"The initial reaction I got 

was `We don't play 

currents.' That was 

exactly what we expected 

Classic Rock 

programmers to say." 

concept for getting new material from Clas- 
sic Rock's core artists on the radio. 

Stubborn Snub 

From 1992 -97 Villanueva served as a pro- 
ducer, writer and interviewer for Global Sat- 

ellite Network, which offered such weekly 

programs as Rockline to stations across the 
U.S. and Canada. He then spent two years in 

a similar role at the Album Network and SFX 

Radio Network before a second stint at KLOS, 

where he served as MD from 1999 -2002. 

It was Villanuevá s experience working 
with syndicated programming and his role 
as music director that convinced him in 2003 

to devote his time to Current Classics. How- 
ever, the early pitches for the show to Classic 
Rockers didn't go so well. 

"The initial reaction I got was 'We don't 
play currents," Villanueva says. "That was 
exactly what we expected Classic Rock pro- 
grammers to say." His response? "Look at 
Bruce Springsteen's The Rising' and Fleet- 
wood Mac's 'Say You Will. " Both songs re- 
ceived considerable exposure following their 

respective releases in 
early 2002. 

"We're not saying to 
stations that they 
should add this stuff 
and place it in regular 
rotation, but it should 
be exposed," Villanue- 
va says. "There should 
be a platform to expose 
new material from art- 
ists who built this for- 

mat 
One of those acts, 

Heart, released Jupi- 
ter's Darling in June 
2004, and Current Clas- 

sics featured the album 
two weeks in a row. 
The show also focuses 
on remasters and 
boxed sets, and live 
material as well.' This 

REEL, ROCK & ROLL ABC Classic Rocker KLOS/Los Angeles 

recently wrapped up its Operation: Reel, Rock & Roll benefit after 

collecting more than 9,000 CDs and DVDs for injured and active duty 

troops. Seen here with some of the donated DVDs and CDs are (1 -r) 

KLOS morning hosts Brian Phelps and Mark Thompson. 

® Radio & Records 

SOUL GOES ON Famed guitarist Neal Schon (I), known for his work with Santana and Journey, 

talks with Current Classics' Jim Villanueva while backstage at last year's Crossroads Guitar Festival in 

Dallas. Schon is also a member of Soul Sirkus, which features Jeff Scott Soto, known for his work with 

Panther and Yngwie Malmsteen's Rising Force during the 1980s. 

show is about all new material," Villanueva 
says. 

"Another initial question I received was 
whether there was a lot of new product out 
there. Yes, there is. Look at Sanctuary, Sony 
Legacy, BMG Classics, EMI and Universal. We 

are doing nothing more than exposing this 
material. And we give artist interviews and 
tour dates." 

Just because something is new, however, 
doesn't mean Alan is going to play it. "We 
don't play the bad stuff," Villanueva says. "I 

use the same criteria I did when I was KLOS's 
MD. it's got to he good." 

Proper Presentation 

Twenty-two stations now air Current Clas- 

sics. Affiliate relations for the program are be- 

ing overseen by Villanueva; Envision Radio 
Networks had been handling them until the 
end of 2004. 

On the program that aired the weekend 
of Jan. 15 Alan played music from David 
Bowie, Yes and The Stray Cats. Two tracks 
from the new Soul Sirkus CD, featuring 
Journey guitarist Neal Schon, also received 
airtime. 

To overcome concerns about familiarity - 
or the lack thereof - with material from clas- 

"Out of everything I do, 

I'm most comfortable 

sitting in a room chatting 

with the artist, because I 

already feel that I know 

this person." 

sic rock artists (something Villanueva consid- 
ers the biggest problem at the format), he ar- 
gues that it is all about how a station presents 
the new music to its listeners. 

"At KLOS, if a new Aerosmith record came 
out and we didn't have our jocks tell our peo- 
ple about it, they'd just continue to call and 
ask for 'Dream On," Villanueva says. "The 

"We're not saying to 

stations that they 

should add this stuff 
and place it in regular 

rotation, but it should 

be exposed. There 

should be a platform to 

expose new material 

from artists who built 

this format." 

Who included two new songs on last year's 
Then and Now. We played them. We featured 
songs from Rush's Feedback record. There were 
two new John Lennon releases, putting 
records on CD for the first time. We played 
songs from both of those albums." 

To assist programmers, Villanueva has ar- 
ranged with the record labels to include three 
full -length songs at the end of the program CD 
that's sent to his affiliates each week That way, 

should a station wish to add one of the songs, 
it's right there. These slots aren't sponsored, 
however. "The songs are thrown on there at 
my discretion," Villanueva says. 

Comfort Zone 

When Villanueva launched Current Clas- 

sics he needed clearance in a top 10 market 
to get it off the ground. Getting WZLX as 
an affiliate and one of its legendary air per- 
sonalities to host the program was a major 
coup. 

"When I spoke to Carter about the concept 
of the show, he got it right away," Villanueva 
says. Alan also understood one of the key 
points of the show, which is the art of the in- 
terview. "Out of everything I do, I'm most 
comfortable sitting in a room chatting with the 
artist, because I already feel that I know this 
person," Villanueva says. "It's really about 
having a conversation rather than having an 
interview." 
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CHR/POP 
KEVIN CARTER 

ktorter@radioondrecords.com 

The Station That Once 

Again Reaches The Beaches 
Mother Nature is pissed at Hot 104 

f someone were to produce a made -for -TV movie based on 
the last six months of WYOK (Hot 104)/Mobile PD Ted Striker's 

life, the promos - voiced by Don LaFontaine, of course - would 
go something like this: "In a world of hurricanes and mayhem, 
one PD stands alone against incredible odds to put his station 
back on the air." 

Striker and the Hot crew were riding the 
wave of their Back to School Bash, a multi- 
ple -artist end -of -summer blowout that drew 
8,000 people to a venue in the relatively calm 

metropolis of Mobile. 
Then the weather gods 
tossed a fastball that 
beaned Hot 104 right in 
the skull: Hurricane 
Ivan, which ravaged the 
Gulf Coast like an over - 
caffeinated Tasmanian 
devil and toppled the 
station's tower. 

"Nobody had really 
given any thought to this 1,700 -foot tower 
falling over, but it did, at 12:57am," says 
Striker. "I was sitting here in my office when 
it happened. It took off WPMI, the NBC af- 
filiate; WKSJ, the Clear Channel station; and 
the Cumulus stations - us, Urban WBLX 
and WJLQ /Pensacola, FL. Five stations went 
off the air in the blink of an eye. Everyone 
except WBLX and us was able to relocate 
quickly." 

In the space of two days Hot 104 went from 
a 100,000 -watt transmitter at 1,500 feet to its 
backup, a measly 1,000 watts at 200 feet. "It's 
actually from our STL tower here in the sta- 
tion's parking lot," Striker says. To make mat- 
ters worse, the tower went down in the mid- 
dle of September, only days away from the 
start of the fall book. 

Ted Striker 

Staff Shuffle 

As if that weren't bad enough, Striker also 
had to contend with replacing some of his staff. 
His night guy, B -Dub, left for WXSS /Milwau- 
kee, and his trusted Asst. PD /MD, Scott Ad- 
ams, who'd been at WYOK since its launch, 
took off for sister KCHZ /Kansas City. And then 
there was the matter of his morning show. 

"We felt like the morning show wasn't work- 
ing, and we felt that if we didn't have a mom - 
ing show that was one of the strongest in the 
market, it would be very difficult to do any- 
thing against any stations competing in our de- 
mographic," Striker says. "So a couple of weeks 
after the tower came down we brought in The 

Sid Morning Show from St. Louis." 
Striker says that a positive thing about 
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having only enough transmitter power to 
make microwave popcorn is that his new 
morning show has a chance to ramp up be- 
ing thrown right into the fire. 

"You know how sometimes when people 
launch a brand -new station they'll bring in 
jocks weeks ahead of time and have them 

"We felt like 2004 was 

the year of Hot 104 -it 
just got delayed for a 

little bit. So now 2005 
will be the year of '04. 

2005 is the new 2004 - all the kids are 

talking about it." 

practice in the studio even though it's not 
transmitting ?" he asks. "That's kind of how 
we view this. We've been able to get the 
morning show in, turn them loose, aircheck 
them a lot and really tweak and fine -tune the 
show to the point that we feel like when we 
go back to full power, they're going to be 
explosive." 

The other pieces fell into place when Brian 
Stauffer came from WQZQ (Party 102.5)/ 
Nashville as Hot's new Asst. PD /MD /after- 
noon guy, and AJ joined the station from 
WZKL /Canton, OH for nights. With Striker 
in middays, the lineup was once again com- 
plete. 

A Low Point 

Other than that, it's been pretty much sitting 
and waiting for Hot 104. Striker says a real low 
point came right before Thanksgiving, when 
the engineers told them the power -up date 
would have to be pushed back from mid -De- 

cember to Feb. 1, effectively killing the entire 
fall book and the first phase of the winter one. 

Get To Know.... 

Ted Striker 
Most recent ratings highlights: In Mobile: 1.6- 2.6- 3.1 -3.5; in Pensacola: 0.9- 

1.6-1.7-3.8. 
Career recap: KBKS / Seattle; WZPL/Indianapolis; WILN /Panama City, FL; KJYO/ 

Oklahoma City; KQAR /Little Rock; WYOK/Mobile. 
What possessed you to get into this business? My college advisor talked me 

out of becoming an advertising executive. 
Early influences: Charlie Brown at KIP & KUBE/Seattle; Casey Keating at 

KPLZ/Seattle; and Mike Ripley at KOZE/Lewiston, ID. 

Most influential radio station growing up: KUBE & KPLZ in Seattle. 
First exciting radio gig: KRSB /Roseburg, OR. 

Family: Married to radio (sad. huh ?). 

What stations are preset in your car as we speak? WYOK and our competitors. 
What CDs are in your car player as we speak? Eminem's Encore, Promo Only 

January '05 and Enya's A Day Without Rain. 
Hobbies: Playing piano, jogging, travel and placing cereal boxes in alphabeti- 

cal order. 

Guilty pleasure music: Eighties hair bands, baroque waltzes. 
Secret passion: TLC's Dating Story. 
The one gadget you can't live without My new Sony VAIO laptop. 
Wheels: 2003 Hummer H2 (OK, it's the station vehicle, but sometimes it's 

easier to just take it home). 
Favorite sports teams: Indianapolis Colts; Seattle Seahawks, Sonics and Manners. 
Favorite food: Raw, goopy, gooey oysters. 
Favorite local restaurant "Welcome to Moe's!" (Moe's Southwest Grill) 
Favorite cereal: Apple Jacks. 
Favorite junk food: Zingers. 
Favorite city in the world: Drain, OR. 

Favorite vacation destination: Swiss Alps; Monaco; Branson, MO. 

Favorite TV show: The Amazing Race. 
Last movie you saw: National Treasure. 
Last movie you rented: Stepford Wives. 

Read any good books lately? Night Fall by Nelson DeMille. 
Favorite nontrade publication: FHM. 

What current radio stations, other than your own, do you admire and why? 
KBKS /Seattle: Every time I go home to Seattle and listen, there is a vibe of 
excitement and energy on that station. KFI /Los Angeles: Total theater-of-the- 
mind radio, and I'm a big Phil Hendrie fan. WAKS /Cleveland: I think their pro- 
cessing sounds killer. 

Birthplace: Seattle. 
Ever gone toilet -papering? Just last week! 
Favorite day of the week: Monday. 
Favorite word or phrase: "I like to party." 
Favorite drink: Triple grande nonfat latte WRS. 

Favorite ice cream: Mint chocolate chip. 
Favorite fast -food restaurant Chick- Fil -A. 

Which store would you choose to max out your credit card? Nordstrom. 
Most annoying thing people ask you: Are you a DJ ?" 

Last person you went to dinner with: Larry Schuster. (Good crab cakes, huh, 

Larry ?) 

"The next day I flew home to Seattle for 
Thanksgiving, and there was a doud over my 
head the whole time I was home," Striker says. 
"I really didn't enjoy Thanksgiving. It's hard 
to shake that, because I'm a very competitive 
person by nature, and I really wanted to get 
back in the game. When you have your legs 
cut out from underneath you like that, it's dif- 
ficult." 

Adding insult to injury, Hot's crosstown 
competitor, WABB, along with everyone else 
in the market going after the highly coveted 
18-34 demo, has taken full advantage of the 
situation. "I give all thecredit to WABB," Strik- 
er says. "It's pretty much an anything -goes 
CHR now, which is great, but now they're 
north of a 16 share 18-34, and we're back to 
somewhere near the levels we were at when I 

got here." 
Even with its transmitter currently being 

powered by gerbils, Hot is still reaching a 
good chunk of the Mobile market, and the 
neighbors are noticing that there's a radio sta- 

bon there. "It's almost like people who live 
closer to the actual station have discovered us 
and are calling in," Striker says. 

"The morning show told me that when they 
first started they'd do bits and their phones 
would be completely dead. Now, even though 
the power's remained the same over the past 
three months, their phones have exploded. It's 
exciting to think what'll happen when we 
multiply their power times 100." 

The Future 

What's coming up for Hot 104? If the cur- 
rent timetable holds, the station will go back 
up to 100,000 watts on Feb. 1 - with the add- 
ed bonus of being on a brand -new tower at 
2,000 feet, higher than the old one. Hello, 
blowtorch! Striker also tells us that Hot 104 

will roll out HD Radio when it relaunches, 
giving listeners the ability to listen in crisp, 
fresh and delicious digital sound. 

"A lot of other stations compete for 18-34, 

Continued on Page 30 
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WEEK 

O 
2 

ARTIST TIRE LABEL(S) 

MARIO let Me Love You (J /RMG) 

GAVIN DEGRAW I Don't Want To Be (J/RMG) 

8370 

7689 

0 CIARA MISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 7467 

4 NELLY fITIM MCGRAW Over And Over (Derrty /fo'Reel /Curb /Universal) 7319 

O JESSE MCCARTNEY Beautiful Soul (Hollywood) 6236 

0 KELLY CLARKSON Since U Been Gone (RCA /RMGI 5386 

0 RYAN CABRERA True (E. V.L.A. /Atlantic) 5353 

8 SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle /Geffen) 5300 

0 DESTINY'S CHILD Soldier (Columbia) 5140 

10 KELLY CLARKSON Breakaway (Hollywood) 5089 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 4561 

12 USHER & ALICIA KEYS My Boo (Laface /Zomba Label Group) 4223 

LIL' JON & THE EASTSIDE BOYZ fIUSHER & LUDACRIS Lovers & Friends (TVT) 4202 

AVRIL LAVIGNE Nobody's Home (Arista /RMG) 

JAY-Z & LINKIN PARK NumblEncore (Warner Bros) 

DESTINY'S CHILD Lose My Breath (Columbia) 

SWITCHFOOT Dare You To Move (Red Ink /Columbia) 

GWEN STEFANI fIEVE Rich Girl (/nterscopel 

MAROON 5 She Will Be Loved (Octane /J /RMG) 

JOHN MAYER Daughters (Aware /Columbia) 

GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 

JA RULE HR. KELLY & ASHANTI Wonderful (MurderInc. / IDJMG) 

EMINEM Mockingbird (Shady /Aftermath /lnterscope) 

EMINEM fIDR. DRE & 50 CENT Encore (Shady /A(ermath //nterscopel 

SIMPLE PLAN Welcome To My Life (Lava) 

MAROON 5 Sunday Morning (Octane /J /RMG) 

JOJO Baby It's You (BlackGround /Universal,) 

TRICK DADDY Let's Go (SlipNSlide /Atlantic/ 

ASHLEE SIMPSON La La (Geffen) 

LENNY KRAVITZ Lady (Virgin) 

JENNIFER LOPEZ Get Right (Epic) 

EMINEM Just Lose It (Shady /Aftermath /Interscope) 

USHER Caught Up (Laface /Zomba Label Group) 

U2 Vertigo (Into-scope) 

50 CENT Disco Inferno (G- Unit /Shady /Aftermath /Interscope) 

ASHANTI Only U (MurderInc. //DJMG) 

CHINGY Balla Baby (Capitol) 

LUDACRIS Get Back (De! Jam South /IDJMG) 

NELLY N Dey Say (Derrty /fo'Reel /Universal) 

ALICIA KEYS Karma (J /RMG) 

HOOBASTANK Disappear (island / IOJMG) 

3 DOORS DOWN Let Me Go (Republic /Universal) 

BOWLING FOR SOUP Almost (Si/vertone /Jive /Zomba label Group) 

EMINEM Like Toy Soldiers (Shady /Aftermath //nterscopel 

N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Roc- A-fella /IDJMG) 

TYLER HILTON When It Comes (Maverick /Reprise) 

GOO GOO DOLLS Give A Little Bit (Warner Bros.) 

KILLERS Somebody Told Me (/stand /IDJMG) 

YELLOWCARD Only One (Capitol) 

LINDSAY LOHAN Over (Casablanca /Universal) 

4139 

3993 

3673 

3083 

3066 

2912 

2892 

2772 

2732 

2697 

2652 

2550 

2448 

2362 

2304 

2199 

2107 

1969 

1750 

1691 

1632 

1583 

1479 

1338 

1326 

1242 

1145 

1042 

1017 

1006 

854 

847 

840 

803 

788 

770 

696 

TOTAL WEEKS ON TOTAL STATIONS! 
P.A!5 AUDIENCE 

oo 

+849 689533 9 11611 

.183 624639 17 11911 

+619 618004 9 11411 

.553 571817 14 10511 

+765 515715 12 11611 

+833 503225 7 11610 

+503 491888 11 11210 

-261 350877 10 11011 

+482 420983 8 11213 

761 400591 24 11511 

+1216 403611 4 115110 

852 350226 18 11511 

+706 337027 5 6617 

+181 310006 10 11612 

+398 398768 7 11014 

-485 293328 17 11610 

507 225845 23 10410 

+437 266282 5 11014 

527 222359 28 11510 

+210 214372 13 8910 

+374 147826 6 9812 

+34 159006 9 9111 

+861 226989 5 105136 

-434 254790 8 9611 

829 171199 16 11111 

+367 184508 7 11012 

621 177997 17 10511 

-224 155866 16 9211 

+93 139176 7 9411 

+146 128687 11 8515 

+629 171395 2 91110 

498 118083 15 108/0 

+590 177986 3 93119 

-32 86946 8 7010 

+367 129685 4 49115 

+478 95277 3 83114 

652 86704 11 8511 

+92 86564 4 5713 

+348 127738 3 42114 

+179 54550 5 8416 

-248 36989 10 7311 

+376 40358 2 6017 

+512 38592 1 7418 

+232 103326 2 1915 

-58 86754 13 6311 

+51 32529 4 5011 

+127 43496 3 3110 

-11 110270 20 3710 

-501 45788 16 6910 

+74 28906 3 6519 

CHART ADDS 

119 CH R/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 1/9-1/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, R &R, Inc. 

POWERED 

11EDIABASE 

MOST ADDED` 
ARTIST TITLE LABEL(S) ADDS 

EMINEM Mockingbird (ShadylAltermathllnterscopel 36 

KILLERS Mr. Brightside (/slandl /DJMG) 31 

FRANKIE J. EIBABY BASH Obsession (No Es Amor) (Columbia) 21 

USHER Caught Up Itaface /Zomba label Group) 19 

50 CENT Disco Inferno (GUnit /Shady /A ftermathllnterscope) 15 

ASHANTI Only I1 (MurderInc. / /OJMG) 14 

NELLY N Dey Say (Denny /Fo'Reel /Universal) 14 

SIMPLE PLAN Shut Up (Laval 14 

GAME f150 CENT Flow We Do (Aftermath /G- Unitllnterscope) 12 

CROSSFADE cold (Columbia) 11 

MOST 
INCREASED PLAYS 

ARTIST 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

EMINEM Mockingbird (Shady/Aftermathllnterscope) 

MARIO Let Me Love You IJIRMG) 

KELLY CLARKSON Since U Been Gone'RCA/RMG) 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 

LIL' JON & THE EASTSIDE BOYZ f /USHER & LUDACRIS 

Lovers & Friends LTVI) 

JENNIFER LOPEZ Get Right (Epic) 

CIARA fIMISSY ELLIOTT 1, 2 Step (laFace /Zomba Label Group) 

USHER Caught Up (Laface /Zomba Label Group) 

BOWLING FOR SOUP Almost (Sdvertone /Jne /Zomba Labe/ Group) 

NEW & ACTIVE 

PiCnEASE 

-1216 

+861 

+849 

+833 

+765 

+706 

+ 629 

+619 

+ 590 

+512 

GAME fI50 CENT How We Do (Aftermath /G-Unitllnterscopel 

Total Plays: 693, Total Stations: 28, Adds: 12 

JET Look What You've Done (Atlantic) 

Total Plays: 656, Total Stations: 42, Adds: 3 

FRANKIE J. fIBABY BASH Obsession INo Es Amor) (Columbia' 

Total Plays: 653, Total Stations: 65, Adds: 21 

KEANE Somewhere Only We Know (/nterscopel 

Total Plays: 652, Total Stations: 54, Adds: 4 

DIANA DEGARMO Emotional (RCA /RMG) 

Total Plays: 349, Total Stations: 32, Adds: 1 

GUERILLA BLACK f /MARIO WINANS You're The One (Virgin) 

Total Plays: 309, Total Stations: 26, Adds: 1 

TWISTA f /FAITH EVANS Hope /At /anticlCapitoll 

Total Plays: 308, Total Stations: 29, Adds: 7 

MARIAH CAREY It's Like That (lslandlIDJMG) 

Total Plays: 278, Total Stations: 17, Adds: 9 

TRICK DADDY Sugar (Gimme Some) (Slip-I/Slide /Atlantic) 

Total Plays: 216, Total Stations: 18, Adds: 4 

CROSSFADE Cold (Columbia) 

Total Plays: 208, Total Stations: 16, Adds: 11 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 
www.radioandrecords.com. 

Po r old 
The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President 
Programming Services Xv 

Call us and we'll make it EASY for you to switch. 
Sales: 1-800-870-0033 Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
info @powergold.com 
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January 21, 2005 
ARTIST TITLE LABEL(SI 

TOTAL 
PLAYS PLAYS 

TOTAL 
AUDIENCE 

IOOI 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS MOST ADDED 

GAVIN DEGRAW I Don't Want To Be (J/RMG) 3381 -110 -110 66882 13 5410 
ARTIST-- -_ - :_ -_ ADDS 

MARIO Let Me Love You (J/RMG) 3338 +199 63747 8 5610 
EMINEM Mockingbird (Shady /Aftermathh/nterscope) 18 

NELLY fITIM MCGRAW Over And Over (Derrty /Fo'Reel /Curb /Universal) 3071 -227 57251 13 5510 FRICKIN' A Jessie's Girl (Toucan Cove /Alert) 12 

CIARA MISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 2934 +339 59701 8 5713 FRANKIE J. /BABY BASH Obsession No Es Amorl (Columbia) 9 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 2888 +300 61219 11 5411 
BOWLING FOR SOUP Almost (Sdvertone /Jive /Zomba Label Group) 8 

3 DOORS DOWN Let Me Go (Republic /Universal/ 7 

RYAN CABRERA True (E.V.L.A. /Atlantic) 2656 +273 55540 11 5710 NELLY N Dey Say /Derrty /fo'ReeI/Universal/ 7 

KELLY CLARKSON Breakaway (Hollywood) 2464 167 50145 24 5210 JENNIFER LOPEZ Get Right (Epic) 6 

USHER & ALICIA KEYS My Boo (Laface /Zomba Label Group) 2254 353 43664 18 4710 
ASHANTI Only U (Murderinc /ID MG) 6 

USHER Caught Up (Laface/Zomba Label Group) 5 

DESTINY'S CHILD Soldier (Columbia) 2210 +268 45938 8 5511 50 CENT Disco Inferno (GUnit /Shady /A hermath/lnterscope) 5 

KELLY CLARKSON Since U Been Gone (RCA /RMG) 2175 +210 41510 7 5711 TRICK DADDY Sugar (Gimme Some) (Slip -NSlide /Atlamlc) 5 

AVRIL LAVIGNE Nobody's Home (Arta /RMG) 2142 +174 42265 10 5310 JAY -Z & LINKIN PARK Numb /Encore (Warner Bros.) 4 

LIL' JON & THE EASTSIDE BOYZ fIUSHER & LUDACRIS 
GREEN DAY Boulevard Of Broken Dreams (Reprise) 1954 +422 36274 4 5413 

Lovers & Friends (TVT) 4 

SWITCHFOOT Dare You To Move (Red Ink/Columbia) 1868 -231 34667 22 4510 EMINEM Like Toy Soldiers (Shady /Aftermath /Interscope) 4 

SNOOP DOGG fIPHARRELL Drop It Like Its Hot (Doggystyle/Geffen) 1847 -90 36200 9 4810 CROSSFADE Cold (Columbia) 4 

MARIAH CAREY It's Like That (lsland/l0/MG) 4 
SIMPLE PLAN Welcome To My Life (Lava) 1686 -358 31708 15 4411 

DESTINY'S CHILD Lose My Breath (Columbia) 1679 -168 32282 17 4610 

JAY Z & LINKIN PARK NumblEncore (Warner Bros.) 1435 +293 31898 7 4714 

GWEN STEFANI fIEVE Rich Girl (In!erscope/ 1403 +219 30090 5 5012 

LIL' JON & THE EASTSIDE BOYZ fIUSHER & LUDACRIS Lovers & Friends (TVT) 1369 +346 25897 4 4214 

JOHN MAYER Daughters (Aware /Columbia) 1271 0 24692 12 4210 

MAROON 5 She Will Be Loved (Octone/J/RMG) 1239 180 22499 28 3611 

GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 1178 +99 24667 5 4213 

MAROON 5 Sunday Morning (Octone/J/RMG) 1146 +112 24130 6 4411 

JOJO Baby It's You (BlackGround /Universal) 1032 -476 19807 17 3310 MOST 
EMINEM Mockingbird (Shady /A ftermath/Interscope) 900 +299 18434 3 47118 INCREASED PLAYS 
JA RULE fIR. KELLY & ASHANTI Wonderful (MurderInc. /1DJMG) B14 76 16879 9 3112 

TOTAL 

LENNY KRAVITZ Lady (Virgin/ 755 +116 13348 12 3013 
PLAY 

ARTIST INCREASE 

EMINEM Just Lose It (Shady /A ftermath/nterscope) 722 -178 12411 15 2410 GREEN DAY Boulevard Of Broken Dreams (Repose) +422 

HOOBASTANK Disappear (Island /IDJMG) 699 -156 12791 11 2310 LIL' JON & THE EASTSIDE BOYZ f /USHER & LUDACRIS 

3 DOORS DOWN Let Me Go (Republic /Universal) 694 +231 11616 3 3417 
Lovers & Friends (TVT) +346 

CIARA /!MISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) +339 

EMINEM f /DR. DRE & 50 CENT Encore (Shady/Aftermath/Inter-scope) 678 -213 13416 7 3210 JENNIFER LOPEZ Get Right (Epic) +337 

U2 Vertigo (lnterscopel 673 -18 12312 9 3010 JESSE MCCARTNEY Beautiful Soul (Hollywood) +300 

JENNIFER LOPEZ Get Right (Epic) 659 +337 13632 2 3716 
EMINEM Mockingbird (Shady /A ftermathllnterscopel +299 

JAY-Z & LINKIN PARK Numb'Encore (Warner Bros.) +293 
ASHLEE SIMPSON La La (Geffen) 629 +4 11914 7 2810 

RYAN CABRERA True (EVL.A. /Atlantic) +273 

TRICK DADDY Let's Go (S/ip.NSlide /A((antic/ 621 217 13347 16 2710 DESTINY'S CHILD Soldier (Columbia) +268 

ASHANTI Only U (MurderInc. /IDJMG) 601 +150 11198 3 3116 3 DOORS DOWN Let Me Go (RepubliclUniversal) +231 

USHER Caught Up ÌLaFace /Zomba label Group, +230 
USHER Caught Up (Laface /Zomba Label Group) 568 +230 11733 3 3715 

BOWLING FOR SOUP Almost (Silvenone /Jive/Zomba Label Group) +222 

G00 GOO DOLLS Give A Little Bit (Warner Bros.) 547 +49 10250 6 2312 GWEN STEFANI f /EVE Rich Girl ( /nterscopeJ +219 

BOWLING FOR SOUP Almost (Silvertone /Jive /Zomba Label Graup) 521 +222 8847 2 3418 KELLY CLARKSON Since U Been Gone (RCA /RMG) +210 

NELLY N Dey Say (Derrty /fo'Reel /Universal) +207 
50 CENT Disco Inferno (G- Unit /Shady /Aftermath /Interscopel 496 +74 9418 3 2415 

MARIO Let Me Love You (J /RMG) +199 

ALICIA KEYS Karma (J/RMG) 410 +27 9857 5 2111 AVRIL LAVIGNE Nobody's Home (Arista /HMG) +174 

NELLY N Dey Say (Derrty /fo'Reel /Universal) 390 +207 7389 2 2517 ASHANTI Only U (Murderinc./ /DJMG) +150 

LUDACRIS Get Back (Def Jam South/IDJMG) 332 29 6881 4 1910 
LENNY KRAVITZ Lady (Virgin) +116 

MAROON 5 Sunday Morning (Octone/J/RMG) +112 
KILLERS Somebody Told Me (Island /IDJMG) 331 -3 8868 17 1110 GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) +99 

A.J. CROCE Don't Let Me Down (Seedling /Eleven Thirty) 322 +11 6417 5 911 FRANKIE J. (BABY BASH Obsession (No Es Amorl (Columbia) +76 

YELLOWCARD Only One (Capitol) 309 -170 5300 13 1310 
50 CENT Disco Inferno (GUnit /Shady /A ftermathllnterscopel +74 

FRICKIN' A Jessie's Girl (Toucan Cove /Alert) +72 
LINDSAY LOHAN Over (Casablanca /Universal) 266 -16 5259 2 1411 

KILLERS Mr. Brightside (lsland/IDJMG) +70 

KEANE Somewhere Only We Know (Interscope) 237 -20 4280 3 1610 EMINEM Like Toy Soldiers (Shady /Aftermath / /nterscopeJ +54 

N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Roc -A fella /IDJMG) 223 34 3481 12 1010 STYX I Am The Walrus (Independent) +51 

GOO GOO DOLLS Give A Little Bit (Warner Bros.) +49 
JET Look What You've Done (Atlantic) 211 +47 4778 1 1310 

JET Look What You've Dane (Atlantic) +47 

59 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 1/9 - Saturday 1/15. MARIAH CAREY It's Like That(Island/IDJMG) +46 

© 2005 Radio & Records. 

Personal Music Test Is Here! 
--A \ '= Mr The Music Testing Specialists `tá.ii \J MU JL www.ComQuestMusicTesting.com 
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Thank You, Radio! Applauding 65 Years of Community Service 
The name, March of Dimes, was originated by Eddie Cantor on his radio show in 1937 
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CHR/POP 

Dylan Sprague 
OM /PD /afternoon driver, WWWQ 

(All The Hits 0100) /Atlanta 

The big thing at WWWQ (All The 
Hits Q100) /Atlanta right now is that my 
MD /night guy, Jeff Miles, took an awe- 
some gig in San Francisco. We're 
scouring the country - and the world, 
for that matter - to find the hottest 
night show on the planet. The big 
songs right now are Kelly Clarkson's 
"Since You've Been Gone," which is 
huge; Ciara's "1, 2 Step "; Eminem's 
"Mockingbird," which is starting to blow 
up; and the latest by Gavin DeGraw, 

which is gigantic. We've been really blessed re- 
5 cently with a great run by the Gavin DeGraws and 

Ryan Cabreras and John Mayers. That's right - 
down- the -middle bread -and -butter for us here in 

Atlanta, and it feels good. Certainly, some of the rhythmic stuff is find- 
ing a home here at CHR as well, but it's not as polarizing as the hip - 
hop was six months ago. We're doing a lot of tsunami relief right now. 
The clubs we work with have been gracious enough to donate 100% 
of their door profits to the cause. We're working with CARE, which is 
the world's largest private humanitarian organization. Promotionally, 
we've kicked off the new year with The $10,000 Yeah. The song "Yeah" 
by Usher was played over 10,000 times on Atlanta radio, so the next 
time we play it on All The Hits Q100, we'll pay caller No. 100 $10,000. 
It's been seven days, and it hasn't played, so people are very shocked. 

J /RMG scores the top two spots this 
week, as Mario jumps 3 -1" and 

Gavin DeGraw moves 1 -2. Ciara f/ 
Missy Elliott (LaFace /Zomba Label 
Group) climb 4 -3" ... Jesse McCartney 
(Hollywood) runs up 7 -5", and Kelly 
Clarkson (RCA /RMG) vaults 11 -6 ", 
while Ryan Cabrera (E.V.L.A. /Atlantic) 
heads up 9 -7" ... Destiny's Child (Co- 
lumbia) move into the single digits, with 
a 10 -9" climb ... Green Day (Reprise) pick up Most Increased Plays, 
with +1,216 - which is good for a 19 -11" gain ... Lit Jon & The ., 

Eastside Boyz f /Usher & Ludacris (TVT) climb 16 -13" ... Gwen 
Stefani f /Eve (Interscope) leap 24 -18" ... Good Charlotte (Daylight 
Epic) bound up 26 -21" ... Eminem (Shady/Aftermath/lnterscope) rock- 
ets 32 -23" and also snags Most Added for the second week in a row, 
with 36 adds ... Maroon 5's latest (Octone /J /RMG) ascends 29 -26" 
... Usher (LaFace /Zomba Label Group) flies up 39 -33" ... 50 Cent (G- 
UnitShady /Aftermath /Interscope) goes 38 -35 ", and Ashanti (Murder 
Inc. /IDJMG) jumps 40 -36" ... Nelly (Derrty /Fo' Reel /Universal) climbs 
43 -39 ", while Alicia Keys (J /RMG) moves 41 -40" ... 3 Doors Down 
(Republic /Universal) ascend 47 -42 ", while Bowling For Soup's lat- 
est (Silvertone /Jive /Zomba Label Group) debuts at No. 43. Eminem's 
(Shady /Aftermath /Interscope) second appearance on the chart is posi- 
tive, as his next single gains 48 -44 ". 

OWTHIE 
RADIO 

_.. _ _._.. ....... 
- Keith Bonnaa Associate Radio Editor 

JINGLE THIS! Making the scene backstage at WHIZ (Z100) /New York's Jingle Ball are (back 

row. l -r) Interscope's Chris Lopes and Don Coddington, Gwen Stefan, Z100 Marketing Direc- 
tor Paul Miraldi, Interscope's Brenda Romano and Rob Harvey, Z100 morning show member 
Christine Nagy and (front row) the Harajuku Girls. 

TAKING HER CAREER SIRIUS- LYActress- singer Lindsay Lohan scent some time with 
Sirius Hits 1 music channel hosts Jason Drew and Rich Davis at the company's New York 

studios. Seen here (l -r) are Drew, Lohan and Davis. 

For more information, contact the A.I.R. Awards at: eschultz@marchofdimes.com or call: (312)596 -4701. 
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POWERED 

HEDIARASE 

January 21, 2005 CHR/POP 

aleTheMusic çòm 

Artist title (Label/ 

America's Best Testing CHR /Pop Songs 
12 + For The Week Ending 1/21/05 

TW 

KELLY CLARKSON Since U Been Gone IRCAlRMG) 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

KELLY CLARKSON Breakaway (Hollywood) 

RYAN CABRERA True (E. V.L.A. /Atlantic/ 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 

MAROON 5 She Will Be Loved (Ottone /J /RMG) 

SIMPLE PLAN Welcome To My Life (Lava) 

GAVIN DEGRAW I Don't Want To Be (JIRMG) 

AVRIL LAVIGNE Nobody's Home (Arista /RMG) 

SWITCHFOOT Dare You To Move (Red Ink/Columbia) 

4.37 

4.24 

4.11 

4.11 

4.01 

3.94 

3.93 

3.89 

3.88 

3.83 

SEETHER tIAMY LEE Broken /Windup/ 3.82 

CIARA DIM. ELLIOTT 1, 2 Step (Laface/Zomba Label Group) 3.77 

JAY/ & LINKIN PARK NumblEncore (Warner Bros.) 3.73 

GOOD CHARLOTTE I Just Wanna Live/Day/On/Epic/ 3.73 

GWEN STEFANI f /EVE Rich Girl ( /nterscope/ 3.60 

NELLY fIT. MCGRAW Over... (Derry /Fó ReeL'Curb/Universall 3.57 

MARIO Let Me Love YouOJ /RMG/ 3.57 

USHER & ALICIA KEYS My Boo (Laface/Zomba Labe/ Group) 3.55 

EMINEM flOR. DRE... Encore (Shady /Aftermath/Interscope)3.55 

DESTINY'S CHILD Lose My Breath (Columbia) 3.53 

EMINEM Just Lose It (Shady /Aftermath/Interscope) 3.48 

JOJO Baby It's You (BlackGround /Universal) 3.41 

DESTINY'S CHILD Soldier(Columbia) 3.39 

ASHLEE SIMPSON La La (Geffen) 3.38 

JOHN MAYER Daughters (Aware /Columbia) 3.37 

LIL' JON... fIUSHER & LUDACRIS Lovers & Friends (TVT) 3.29 

JA RULE fIR. KELLY... Wonderful (Murder /nc. / /OJMG) 3.24 

TRICK DADDY Let's Go (Slip- NSlide/Atlantic) 3.21 

S. 006G 1IPHARRELL Drop It Like... (Doggystyle /Geflen) 3.10 

W W W 
LW Famil. Burn 12-17 18-24 25-34 

4.32 93% 11% 4.62 4.26 4.20 

4.20 84% 9% 4.34 4.39 4.02 

4.14 99% 43% 4.11 4.00 4.33 

4.09 92% 18% 4.45 4.27 4.00 

4.02 92% 19% 4.16 3.91 3.87 

3.98 99% 52% 4.12 3.94 3.93 

3.97 97% 29% 4.27 3.81 3.7f 

4.05 97% 35% 4.11 4.00 3.81 

3.96 93% 20% 3.87 3.91 3.8E 

4.0D 97% 40% 3.79 3.82 3.9C 

3.80 96% 41% 3.74 3.76 3.83 

3.83 88% 24% 3.90 3.55 3.66 

3.91 90% 31% 3.87 3.57 3.51 

79% 15% 3.72 3.88 3.55 

3.59 83% 19% 3.59 3.70 3.38 

3.77 98% 52% 3.45 3.43 3.73 

3.57 92% 29% 3.62 3.58 3.52 

3.66 97% 55% 3.75 3.53 3.45 

3.50 83% 21% 3.59 3.66 3.56 

3.75 98% 51% 3.56 3.44 3.47 

3.57 98% 53% 3.74 3.25 3.57 

3.59 93% 39% 3.50 3.40 3.33 

3.48 93% 32% 3.80 3.35 3.07 

91% 33% 3.87 3.32 2.85 

3.46 90% 33% 3.51 3.63 3.13 

3.30 61% 23% 3.28 3.32 3.30 

3.25 73% 27% 3.40 3.22 3.29 

3.49 86% 41% 3.47 3.11 3.02 

3.22 96% 53% 3.12 115 3.22 

Total sample size is 365 respondents. Total average lavorability estimates are based ona scale of 1 -5. (1= dislike very much, 5= like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 

respondents whosaid theyare tired of hearing thesong. Songs must have 40% lamiliaritytoappearonsurvey. Samplecomposition isbaseo 

on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music test based or the formatmusic preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only RateTheMusic is a registered trademark of RateTheMusic.com. The RIM system, is available for local radio stations by 

calling 818.377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

R!? 
CANADA 

CHR /POP TOP 30 
LAST THIS 

WEEK WEEK ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

1 0 MARIO Let Me Love You (/BMGI 506 

4 0 CIARA fIM.ELLIOTT 1, 2 Step flaface/ZanbaLabelGroup) 423 

2 3 gip AVRIL LAVIGNE Nobody's Home (Arista /RMG) 391 

3 4 NELLY ffT. MCGRAW Over ...'Derry /fdReel/Ctvbfumversal) 381 

13 0 GREEN DAY Boulevard Of Broken Dreams (Reprise) 378 

5 6 GAVIN DEGRAW I Don't Want To Be ( /RMG) 378 

14 0 JESSE MCCARTNEY Beautiful Soul (Hollywood) 326 

6 8 4 SIMPLE PLAN Wel:ome To My Life (Laval 326 

11 0 KELLY CLARKSON Since U Been Gone (RCA /RMG/ 323 

8 0 DESTINY'S CHILD Soldier (Columbia) 322 

7 11 S. 00GG fIPHARRELL Drop It_. (Doggystyle /Geffen) 292 

9 12.i. KESHIA CHANTE Let The Music Take You (Vik/SonyBMG) 290 

17 a GWEN STEFANI PIEVE Rich Girl ( /nterscope) 267 

26 0 LIL'JON...fI USHER & LUDACRIS Lovers &Friends(TVT) 251 

16 0 RYAN CABRERA True (E.V.L.A./Atlantic) 249 

10 16 USHER & A. KEYS My Boo (Laface /Zomba Label Group) 249 

18 a GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 248 

24 ai K.OS Man I Used To Be (Astralwerks /EMC) 235 

12 19 JOJO Baby It's You (BlackGround /Universal) 235 

15 20 DESTINY'S CHILD Lose My Breath (Columbia) 226 

22 ® JAY.Z & LINKIN PARK NumblEncore (Warner Bros.) 204 

20 22* JAKALOPE Pretty Lfe (Orange /Universal) 195 

27 ® 50 CENT Disco Inferno ( GUaNShady /ARermathpnterscope)175 

o 
o e 
27 

0 
29 

30 

IDebut> 

30 

'Debut> 

19 

29 

21 

25 

JENNIFER LOPEZ Get Right (Epic) 

ASHANTI Only U (Murder /nc / /OJMG/ 

SKYE SWEETNAM Number One (Capitol) 

U2 Vertigo (/nterscope/ 

GWEN STEFANI What You Waiting For? (/nterscope) 

EMINEM Just Lose I: (ShadylAltermathllnterscope) 

KELLY CLARKSON Breakaway (Hollywood) 

168 

160 

157 

157 

155 

155 

145 

I - 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

-36 6 510 

-15 7 710 

-38 11 510 

36 11 810 

+81 3 510 

11 8 710 

+38 5 410 

43 16 1210 

+21 5 710 

+8 6 610 

-65 10 710 

-17 11 810 

+40 3 510 

+81 2 411 

+11 5 510 

-54 18 1010 

+22 3 511 

+57 3 511 

-65 12 810 

-15 16 1110 

+19 4 710 

-10 5 610 

+15 3 310 

+52 1 410 

+11 2 110 

+36 1 410 

-66 14 910 

+2 11 710 

-31 14 1310 

-33 18 710 

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 1/9 -1/15. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. © 2005, R &R, 
Inc lip Indicates Cancon. 

The Station That Once Again... 
Continued from Page 26 

and that's what I'm focused on," Striker says. 
"I want to win that demographic regardless 
of who it is or who we bump off or who ranks 
where. A lot of people think this station was 
signed on the air just to knock off one station, 
and that clearly is not the case. It was signed 
on to be successful in its target demograph- 
ics." 

With a marketing blitz that features the Gulf 
Coast's largest street team overrunning Mo- 

bile and nearby Pensacola, Striker expects that 
it won't take long before every man, woman, 
child and household pet is aware of the sta- 
tion's presence. And he's damn thrilled about 
getting back on at full blast. 

"We're very excited about it," he says. "We 
felt like 2004 was the year of Hot 104 - it just 
got delayed for a little bit. So now 2005 will 
be the year of '04. 2005 is the new 2004 - all 

the kids are talking about it." 

Assoc. Radio Editor/Evil Minion Keith Berman 

claims he had quite a bit to do with this week's col - 

umn. 

TALK BACK TO R &R! 
Do you have questions, comments or feedback 

regarding this column or other issues? 

Call me at 310 -788 -1659 

or e-mail: kcarler@radioandrecords.com 

30 R &R January 21, 2005 

THE ONLY BLOND DUDE Hollywood artist Jesse McCartney 

dropped in at WHIZ (Z100)/New York, where he surrounded himself with 

guys with dark hair in order to stand out a little more for this picture. Seen 

here are (l -r) Hollywood New York regional David Ped, Z100 PD Tom 

Poleman, McCartney and Hollywood Sr. VP Justin Fontaine and VP Tony 

Smith. 

BUT ONE OF THEM WANTS TO BE ... MD J/RMG artist 

Gavin DeGraw (r) recently stopped by WDCG (G105)/Raleigh to 

personally congratulate night guy Brody on his new MD stripes. 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all pictured and send them to: 

R &R, c/o Keith Berman: kberman @radioandrecords.coln 

© Radio & Records 
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CHR /POP REPORTERS 
i 

WFLY /Albany. NY' 
OM: Kevin Callahan 
P0: John Fon 
MD: Christy Taylor 

KILLERS 
TWISTA [FAITH EVANS 

BRIE LARSON 

WKKF /Albany, NY' 
PD/MD: Rob Dawes 

7 AVRIL LAVIGNE 
7 GREEN DAY 
4 DADDY YANKEE 

KILLERS 

KNOB /Albuquerque. NM' 
OM -. Eddie Haskell 
PO; Ors Abrams 
APD: Mark Anderson 
MD. Codos Duan 

9 A91Á7: 
EMINEM 

KOID/Alesandria. LA 

PO: Ron Roberts 
KILLERS 
FRICKIN' A 

PAPA ROACH 

GWEN STEFANI [EVE 

WAEB /Mlentown. PA' 
PD: Laura St James 
MD: Mike Kelly 

4 JAY-Z 8 LINKIN PARK 

1 DESTINY'S CHILD 

NGOT /Anchoage, AK 
OM: Mart Murphy 
PD: BM Stewart 

9 JAY-Z 8 LINKIN PARK 

B EMINEM 
7 USHER 
6 GREEN DAY 

WIXX /Appleton, WI' 
PD /MD: David Buna 
10 FRICKINA 

1 KILLERS 

WSTR /Atlanta. GA' 
PD: Dan Bowen 

APD: J.R. Ammons 

Michael Chase 
IPs 

WWWQ/Allanta, GA' 
OM/PD: Dylan Sprague 
MD: Jed Miles 

KILLERS 

KHFVAustin,TX 
PDMD: TommyAUSlin 

I CROSSFADE 

ASHANTI 

EMINEM 
LIL JON 8 EASTSIDE 80Y7 
SNOOP DOGG fJ. TIMBERLAX 

WBZNRangor. ME 

0M: Paul Dupuis 
PO Dan Cashman 
APDMO: Aden ' Kid' Jameson 

ASHANTI 

WFMFRaton Rouge, LA* 
PD: Kevin Campbell 

9 BOWLING FOR SOUP 

1 EMINEM 
NITTY 
DIANA DEGARMO 
KILLERS 
CROSSFADE 

KQXYReaumonl. TX 
OM: Jim West 
PDMD'. Brandin Shaw 
APD: Patrick Sanders 

4 JAYZ A LINKIN PARK 

KRSO/Billings. MT 
OM Torn Oakes 
PO' Kyle McCoy 

M0: Jell Michiaels 
7 GAME V50 CENT 
5 TRICK DADDY 
4 M. CAREY [FAT MAN SCOOP 

3 [MINIM 

WXYKRilosi, MS' 
OM: Jay Taylor 

PO:Kyle Curley 
APD/MO: Lucas 
58 GAME ['50 CENT 

TFICK DADDY 
KEANE 

WWYLBinghamton. NY 

OM: Ed Walker 
PDMD: KJ Bryant 
No Adds 

WOENRirmingham, AL' 
OM: Boug Hamand 

PD: Tommy Chuck 
MD: Madison Reeves 
No Adds 

KSASRoise, ID' 
PO: Hass Grigg 

1 [MINIM 
JET 

KILLERS 

SIMPLE PLAN 

KZMGRoise, 1D' 
PO: Jim Allen 

2 TRICK DADDY 

1 NELLY 

KILLERS 

NITTY 

FRANKIE J. [BABY BASH 

WXKSAloslon, MA' 
PO: CadillacJack McCartney 
APOMD: David Corey 

1 SIMPLE PLAN 

BOWLING FOR SOUP 

LINDSAY LOHAN 
FRICKIN A 

NELLY 

KNDE/Bryan, TX 

PO/MO: Lesley K. 

NELLY 

BOWLING FOR SOUP 

EMINEM 

WKSERulalo. NY' 
MO: Bnan Wilde 
14 GAME 650 CENT 

11 USHER 
9 JENNIFER LOPE; 
7 SIMPLE PLAN 
1 EMINEM 

WXXX/Budington 
PDMD'. Ben Hannon 
APO: Pete Beloir 
30 KELLY 

13 EMINENZ 

NITTY 

SIMPLE PLAN 

KILLERS 

WZKL/Canlon, OH' 
PD: John Stewart 

MD: Sue Tyler 

24 EMINEM 

20 LUDACRIS 
FRICKIN' A 

WRZE/Cape Cod, MA 

OM' Steve McVie 

PORRO' Shane Blue 

FRICKIN A 

AJ. CROCE 

KZIACedar Rapids. IA 

OM. Norton 
PDMD Kevin Walker 

5 EMINEM 

2 KELLY CLARKSON 

WOOBA.Tampaign, IL 

OMA'D:John McKeighan 
15 USHER 

15 NELLY 

15 FRANKIE J. I/BABY BASH 

6 M CAREY IFAT MAN SCOOP 
6 JENNIFER LOPEZ 

WSSX/Charleslon, SC' 
PD: Mike Edwards 
APD: Greg Poll 

MO: Special Ed 

t BRIE LARSON 

KILLERS 

WNKS/Charlone 
PO. John Reynolds 

MO' Kell Reynolds 

No Adds 

WKXJ/Chattanooga, TN' 
OM: Kris Van Dyke 

PO Riggs 
APD: Mike Michonski 
MD: Heather Backman 

7 EMINENT 

BOWLING FCN SOUP 

WKSC/Chicago, IV 
PD: Rod Phillips 
M0: Jeff Murray 
16 GAME f50 CENT 

13 [MINIM 
FRANKIE J. [BABY BASH 

AIRS/Chico, CA 

POMD: Eric Brown 
11 KILLERS 
11 STYX 

11 TRICK DADDY 
11 EMINEM 

WKFSCincinnati. OH' 
OM: Scott Reinhart 

PO: Tommy Bodeen 
MD:Jordan 
32 GAME 150 CENT 

1 LINDSAY LORAN 

OMARION 

WAKS/Cleveland. OH' 
OM Kevin Metheny 
OM. Jeff Zukauckas 
PO: Dan Mason 
APOMD:Kasper 
2 GAME 650 CENT 

EMINEM 
SNOOP DOGG I J TIMBERLAKE 

KKMG/COlorado Springs. CO' 
OM: Bobby Irwin 
PO: Chad Ruler 
36 LIL' JON 8 EASTSIDE BOYZ 

2 3 DOORS DOWN 

2 TWISTA [FAITH EVANS 

1 CROSSFADE 

WNOK/Columbia. SC' 
PO Toby Knapp 

MD: Pancho 
6 CROSSFADE 

WCGO/Columbus. GA 
DMPO: Bob Orrick 

1 CROSSFADE 

1 TWISTA IRAITH EVANS 
1 FRANKIE J [BABY BASH 

WNCl/Columbus. OW 
P0. Jimmy Slade 
APOMD: Joe Kelly 

FRICKIN A 

KHKS/Dallas. TX' 
PD: Patrice Davis 
APOMD: Fernando Ventura 
10 GREEN DAY 

EMINEM 
FRANKIE J [BABY BASH 
ALICIA KEYS 

WDKF/Oayton. OH' 
OM: Tony tiled 

PO: WHO McCain 
2 OMARION 

1 TWISTA (FAITH EVANS 
KILLERS 
ASHANTI 

GAME Iß0 CENT 

WGTlJDaylon, OH' 
OM:J.D. Cones 

PD/AMD: Scott Sharp 

3 EMINEM 

50 CENT 

GROSSFADE 

WVYB/Daylona Beach. FL' 
OM: Frank Scott 

PDMD'. Kotler 
N2 Adds 

KFMD/Denver, CO' 
PD/M0: Jim Lawson 

9 GREEN DAY 

2 M CAREY I/FAT MAN SCOOP 

1 TWISTA i/AITH EVANS 

1 LINDSAY LORAN 

KKOMATes Moines. M' 
PO,AMD: Greg Chance 

NELLY 

3 DOORS DOWN 

FRANKIE J. [BABY BASH 

WDRQRetroit. MI' 
PO: Ales Tear 

APO: Jay Towers 

MD: Kerlh Curry 
2 USHER 

FRANKIE J. I/BABY BASH 

WK0INetroil. MI 
PC' Dom Theodore 

APOMD: Beau Daniels 
1; USHER 
13 TI 

1 GREEN OAY 

OMARION 

WLVY/Elmira, NY 

OM/113: Gary Knight 
APO: Brian Stoll 
11 BOWLING FOR SOUP 

2 EMINEM 
1 FRANKIE J. f /BABY BASH 

WNKVElmira, NY 

PDMD: JJ Morgan 
4 USHER 

4 NELLY 

3 FRANKIE) fBABY BASH 

2 BOWLING FOR SOUP 

WRTSRrie, PA 

OM: Rick Rambaldo 
APDMD: Karen Black 

TRICK DADDY 

KMCN/Fayeneville. AR 

OM. Jay Phillips 
APOMD'. JA Ryan 

KMXF/Fayeneville. AR 

OM: Tom Travis 

POMO:Ike D. 

32 3 DOORS DOWN 

31 EMINEM 
13 JENNIFER LOPEZ 
12 FRANKIE J [BABY BASH 
12 BOWLING FOR SOUP 

WWCK/Flinl, MI' 
PD: Scott Free 
11 EMINEM 

USHER 

NELL, 

WJMX/Florence, SC 

OM: Randy Wilcox 
PO/MD: Scotty G. 

STYX 
EMINEM 

LIL JON 8 EASTSIDE BOYZ.. 

KWYE/Fresno. CA' 
PD Mike Yeager 
APD: Ryder 

MO. Nikki Thomas 
31 USHER 

KSME/Ft. Collins. CO' 
PD. Chus Kelly 

MO: Jo JO Tumbeaugh 
LUDACRIS 
BOWLING FOR SOUP 

WXKB/Ft. Myers, FL' 
PO' MattJohrson 
APDMD: Randy Sherwyr 
No Adds 

KISC/FI. Smith. AR 

OM/PD "Big Dog' Rick Hayes 

APOMD: Michael Oldham 
68 JAY -Z8 LINKIN PARK 

52 50 CENT 

31 EMINEM 
31 JAY-Z 

28 SUM 41 

5 TYLER HILTON 

5 GOO GOO DOLLS 

5 ASHANTI 

5 FRANKIE J. I/BABY BASH 

KZBB/Ft. Smith. AR 

OM: Lee Matthews 
POND: Todd Chase 

5 ALICIA KEYS 

5 USHER 

5 BOWLING FOR SOUP 

5 EMINEM 
5 3 DOORS DOWN 

WYKS/Gainesville, FL' 
PD: Jeri Banta 
APD/MD: Alan Fox 

1 TRICK DADDY 

1 EMINEM 
KILLERS 
TWISTA f: FAITH EVANS 

WSNXRrand Rapids. MI' 
PO Eric O'Brien 
APD,MD: Broadway 

B AI 

()MARION 
FRANKIE J. [BABY BASH 
KILLERS 

Stations and their adds listed alphabetically by market 
WKZLGreensboro. NC' 
PD. Jeff McHugh 
APO: Teme Knight 
MD: Marcia Gan 
27 EMINEM 

KILLERS 

WERO/Greenville. NC' 
PD: Tony Banks 

APD/MD: Chris ' Hollywood' Mann 

USHER 
ASHANTI 

BOWLING FOR SOUP 

WRHTRreenville. NC' 
OMRD -Jeff Davis 
APD/MD: Blake Larson 

KILLERS 

CROSSFADE 
NITTY 

WFBCRreenville. SC' 
PD: Nikki Nite 

AFORAD: Kobe 

22 50 CENT 

7 TYLER HILTON 

1 USHER 
1 ASHANTI 

WWMOMagersiown 
PD: Chris Carmichael 
MD: Jell Daniels 
13 JENNIFER LOPEZ 

WHKF,Harnsburg, PA' 
PD: Jeff Hurley 
APOMD: Jerry Kidd 
91 LIL JON 8 EASTSIDE BOYZ 

93 MARIO 

90 CIARA VNISSY ELLIOTT 

85 NELLY I /TIM MCGRAW 
84 DESTINY'S CHILD 
74 JAY -Z 8 LINKIN PARK 

51 SNOOP DOGG VFIAiRELL 
45 CHINGY 
43 JA RULE VR KELLY 8 ASKANT 
43 N O A.E. [NINA SKY 8 DADDY 
YANKEE 

43 JOJO 
40 GAVIN DEGRAW 

36 KELLY CLARKSON 

31 USHER 8 ALICM KEYS 

30 ANON (STYLES P 

29 TRICK DADDY 

25 JESSE MCCARTNEY 

25 EMINEM 143R. ORE 8 50 CENT 

24 KZIBIT 

24 FABOLOUS 

22 GOOD CHARLOTTE 
14 AVRIL LAVICI! 
14 GREEN DAY 
13 NVEARJUJCN8MAGELOCCIZ 
13 GUERILLABLACKVM. WINKS 
13 LUDACRIS 
11 LENNY KRAVITZ 

11 ALICIA KEYS 

11 H00BASTANK 
11 UL'JONBEASTSDE BOYZ . 

10 MAROON 

10 GWEN STEFANI (/EVE 

9 ASHLEE SIMPSON 

8 SIMPLE PLAN 

1 LINDSAY LOHAN 
1 M CAREY SPAT MAN SCOOP 

NELLY 

SNOOP DOGG IQ. TIMBERLAKE 

WKSSMarfford. CT' 
PD: Rick Vaughn 

MD: Jo Jo Brooks 
15 50 CENT 

FRANKIE J [BABY BASH 

SIMPLE PLAN 

KRBE/Henslon, TX' 
PQ Tracy Austin 
MD: Les,ie Whittle 

ALICIA KEYS 

NELLY 
FRANKIE J [BABY BASH 

WKEEMunliltglon 
PO: Jim Davis 
APOMD: Gary Miller 

FRICKIN A 

CIARA lMISSY ELLIOTT 

EMINEM 

WZYP/Hunlsville. AL' 
PO:Keith Scott 
MO: Ally "Lise Ellign 

HOWIE DAY 

WNOURndianapolis, IN' 
OM: David Edgar 

PO- Chris Edge 

MD: Dylan 

2 50 CENT 

1 ONMAR'ON 

WYOY /Jackson, MS' 
OM/PO: Johnny 0 
APDMD: Nate West 

KILLERS 

CROSSFADE 
BRIE LARSON 

WAPE/Jacksonville, FL' 
OM/PD: Cal Thomas 
APOMO: Tony Mann 
4 EMINEM 

WENS /Jacksonville, FL' 
PD: Skip Kelly 

APDMD: Mack 
3 JAYZ 8 LNKIN PARK 

WGLU /Johnstown, PA 

PD: Mitch Edwards 
APO/MD: Jonathan Reed 

GOOD CHARLOTTE 

3 DOORS DOWN 

KSYN /Joplin. MO 
PO:Jason Knight 
APD: Steve Kraus 

FRICKIN' A 

NITTY 

BABY BASH 

KCHZiXansas City. MD' 
OMPD: Dave Johnson 

MD:Jacqui Lucky 
16 ASHANTI 

14 USHER 
12 NELLY 

2 EMINEM 
FRANKIE J. VBABY BASH 

KMXV/Xansa5 City. MO' 
MD: Jamie Cor 

No Adds 

WWSTR(nosville, TN' 
PD: Rich Bailey 

MD: Snn Bohannon 
3 LENNY KRAVITZ 
1 JENNIFER LOPEZ 

WAR/Lafayette, IN 

No Adds 

KSMB/Lalayene. LA' 
PO: Bobby Nevosad 

AMMO, MO, Andrew'A G." Gordon 

27 EMINEM 
1 NELLY 

1 50 CENT 

3 DOORS DOWN 

WLANRancaster, PA' 
0M: Michael McCoy 
PD. JT Bosch 
APDRAD: Holly Love 

5 BOWLING FOR SOUP 

1 3DOORS DOWN 

WHZZ/Tansing, MI' 
DMPD'. Jason Addams 

APD; David Bryan 
2 Efv /INENI 

1 ALICIA KEYS 

FRICKIN A 

WLKT/Lesington. KY' 
OMPD:Be Fos 

4 SIMPLE PLAN 

EMINEM 

KFRXRincoln, NE 

PO: Ryan Sampson 
MD: Adan Michaels 

GAME Iß0 CENT 

M. CAREY t/FAT MAN SCOOP 

KLAL/Linle Rock, AR' 
PD'. Randy Cain 

APD: Ed Johnson 
MD: Chadone 

2 TWISTA [RAITH EVANS 

1 BRIE LARSON 
KILLERS 

KIISAos Angeles, CA' 
PD: John Ney 

APO/MD: Julie Pilat 
20 GAME 1/50 CENT 

3 GREEN DAY 

1 EMINEM 

WOJXAouisville, KY' 
PD: Shane Collins 

5 EMINENT 

4 50 CENT 

WZKF/Louisville. KY' 
POMD:Chris Randolph 
40 GREEN DAY 
22 50 CENT 

1 LENNY KRAVITZ 

KILLERS 

SIMPLE PLAN 

WZEEMadison, WI' 
OM: Mike Ferris 
PD: Jon Reilly 
APD/MD: Dylan 

5 BRIE LARSON 

1 EMINEM 
HOWIE DAY 

KILLERS 

WJYYManchesler. NH 

PDMD: AI DukeOe 

BOWLING FOR SOUP 
E2 MAROON 5 

30 RYAN CABRERA 

30 ASHLEE SIMPSON 
30 AVRIL LAVIGNE 

28 BLACK EYED PEAS 

15 CIARA VPETEY PABLO 

15 EMINEM 
13 JENNIFER LOPEZ 
11 3 DOORS DOWN 

10 NELLY 

10 GOOD CHARLOTTE 

4 JAY-Z 8 LINKIN PARK 

3 LENNY KRAVITZ 

1 FRICKIN'A 
1 BOWLING FOR SOUP 

1 LINDSAY LOHAN 

KIFSMedlord, OR 

OM: Bill Nielsen 
POMO: Michael Moon 
24 NELLY 

10 EMINEM 
7 50 CENT 

7 50 CENT 

WAOAMelboume, FL' 
Pa Beau Richards 
MD: Eric Denim 

7 GREEN DAY 

5 EMINEM 
2 DESTINYS CHILD 

ASHANTI 

WHYVMiami, FL' 
PO Rob Roberts 
APO: Donnie Michaels 
MD: Michael Yo 

GAME f 50 CENT 

LITIOSA. LO-A". 

WXSSMilwaukee, WI' 
OM/PD: Brian Kelly 
APDMO: PJ 

6 GREEN DAY 

4 GAME [50 CENT 

2 USHER 

2 NELLY 

KDWBMinneapolis. MN' 
PD. Rob Morais 

MD: Derek Moran 
45 LIL JON 8 EASTSIDE BOYZ.. 

17 USHER 
3 ASHANTI 

LINDSAY LOHAN 

WABBMobile. AL' 
OM. Hasting 
POMD:Jammer 

3 LENNY KRAVITZ 

BOWLING FOR SOUP 

SNOOP DOGG fJ. TIMBERLAK 

NITTY 

WYOKMobile. AL' 
PD: Ted Striker 
AFORAD: Scott Adams 

ASHANTI 
EMINEM 
SNOOP DOGG EJ. TIMBERLAK 

NHOP/Modesto. CA' 
OM: Richard Perry 
PD: Chase Murphy 

1 EMINEM 
NITTY 
FRANKIE J. [BABY BASH 
KILLERS 

KNOERAonroe. LA 
OM/P0: Bobby Richards 

FRICKIN A 

WHHY/Montgomery. AL 

DM: Bill Jones 

PD: Sieve Smith 

MD: Lance LaParty 

BOWLING FOR SOL'[ 
EMINEM 

WVAOMOrgantown. WV 

OM: Happy Kemheval 

PD: Lacy Neff 

APD: Bnan Mo 

MD: Meehan Durst 

ASHANTI 

3 DOORS DOPEN 

50 CENT 

WWXMMynle Beach, SC 

OM: Mark Andrews 
PD: Steve Williams 
APO: Kosmo 

JAY -Z 

JA RULE VR. KELLY 8 ASHA NT 

EMINEM 

LIE JON 8 EASTSIDE BOYZ... 

50 CENT 

WRVWMashville. TN' 
PDMD: Rich Davis 

1 GWEN STEFANI [EVE 

JENNIFER LOPEZ 

WBLI/Nasseu. NY' 
OM: Nancy Cambino 

PD: JJ Rice 

APO: Al Levine 

MD: W Zabielski 
FRANKIE J. [BABY BASH 

WFHNAew Bedford. MA 
PD; James Reitz 
MD: David Duran 
10 M. CAREY [FAT IBAN SCOOP 

9 SNOOP DOGG [J TIMBERLAK 

4 TWISTA IRMTH EVANS 

2 BRIE LARSON 
1 GREEN DAY 

WKCVNew Haven, CT' 
PD: Chas Kelly 
MO: Keny Collins 

2 LIL JON 8 EASTSIDE BOYZ.. 

1 EMINEM 
KILLERS 

WOGN/New London, CT 

PD: Kevin Palana 
MD: Shawn Murphy 

5 FRICKIN A 

5 3 DOORS DOWN 

WEZB/New Orleans, LA' 
0M/P0: Mike Kaplan 
APO. Charlie Scoff 

MD, Stevie G 

55 GREEN DAY 

25 USHER 
NRIY 

PLAN 

WFITLMew York. NY' 
PD: Tom Poleman 
APD: Sharon Basin 
M0: Paul "Cubby' Bryant 
6 50 CENT 

KBAT/Odessa, TX 
OM:JnM Mond 
PD: Leo Can 
MD:Cory KnigM 
10 ASHANTI 
10 FRANKIE J. I/BABY BASH 

KCRS /Odessa, TX 
M0: Nate Rodnguez 
No Adds 

NJYO /Oklahoma City. OK' 
PD: Mike McCoy 
MD: J. Rod 

1 USHER 

KILLERS 

WXXL,Orlando, FL' 
OMPD. Adam Cook 

AMMO : Pete De Graaff 
E1,1:NE 

WILN/Panama City. FL 

OM: Mike Preble 
P0: Keith Allen 
APD/MO G -Man 
12 JOJO 

6 STYX 

JENNIFER LOPEZ 

LENNY KRAVITZ 

FRICKIN' A 

W10QPhiladelphia. PA' 
P0: Todd Shannon 

APDMD: Marian Newsome 

KZZP/Phoenia, AZ' 
PD: Mark Medina 
MD:Chino 

FRANKIE J. I/BABY BASH 

WKST/Piffsbutgh. PA' 
PD: Mark Anderson 
APO: Mark Allen 
MO: Mickey 

14 50 CENT 

6 FRANKIE J. [BABY BASH 

5 MAROONS 

5 GWEN STEFANI NEVE 

WJBORodland, ME 

OM/PO: Tim Moore 
M0: Mike Adams 
34 LIL JON 8150151DE BOYZ.. 

HOWIE OAY 

CROSSFADE 

FRICKIN' A 

TRICK DADDY 

KKRZ/Portland, OR' 
PD: Brian Bridgman 

1 EMINEM 

LINDSAY LORAN 

WERZPodsmoulh. NH' 
OMPD' Mlke O'Donnell 
AMMO : Nevin Matthews 

8 KII I FRS 

1.::I //R,DP/, 

WSPK/Poughkeepve. NY 

PD: Scotty Mac 
APO: Sky Walker 
MD: Paulie Cruz 

EMINEM 
FRANKIE J. (BABY BASH 

WPRO/Providence, RI' 
OMPD: Tony Bristol 
APD/MO, Davey Morris 

1 SNOOP DOGG I J TIMBERLAK 

KILLERS 

KBE 'Quad Cities. IA' 
0M: Darren Pita 
PD:,ellJames 
MD: Steve Fuller 

3 ASHANTI 

FRANKIE J. [BABY BASH 

WHTS /Ouad Cities. IA' 
PD'. Tony Walekus 
MD: Joey Tack 

8 KEANE 

L'NDSAYLORAN 
' ASHANT 

WDCGRaleigh, NC' 
PD: Rick Schmidt 
l' 'JS'.i8 
It JENNIFER LOPEZ 

WRVOATIchmond. VA' 
PD: Wayne Coy 

APO: Dauen Slone 
MD: Jonaffan Reed 

4 SNOOP DOGG f J TIMBERLAK 
FRICKIN A 

EMINEM 

WJJSMoanoke, VA' 
PDMD:Cisgo 

KILLERS 

CROSSFADE 

WALK/Roanoke, VA' 
PD. Kevin Scott 
APO: Danny Meyers 
MD: Bob Patrick 
19 LIL JON 8 EASTSIDE BOYZ.. 

13 NELLY 
1 ASHANTI 
1 50 CENT 

GAME 1150 CENT 

TWISTA IRAITH EVANS 

BOWLING FOR SOUP 

WKGSMOchester, NY' 
P0: Enck Anderson 
MD: Nick DRucci 

3 50 CENT 

1 M. CAREY [FAT MAN SCOOP 

WPXYMochesler, NY' 
PO: Mite Danger 
APO: Carson 

MD: J.B. 
JET 

WZOKìiOcklord. IL 
PO: Dave Johnson 
M0: Jenna West 
16 JOJO 
15 LIL FLIP 

15 BLACK EYED PEAS 

GOO GOO DOLLS 
ASHANTI 

EMINEM 

KONO/Sacramente. CA' 
PD; Steve Weed 

MD: Christopher K. 

KILLERS 
KEANE 

SIMPLE PLAN 

WIDG/Saginaw. MI' 
PO: Brent Carey 
MD: Eric Chase 
22 NITTY 

2 50 CENT 

FRANKIE J. f. BABY BASH 

KUDD/Sall Lake City, UT' 
OMR 0: Brian Michel 
APDMD: Kevin Cruse 
No Adds 

KZHT/Sall Lake City, UT' 
PD: Jeff McCartney 
MD: Kramer 

KILLERS 

USHER 
SIMPLE PLAN 

KELZ/San Antonio. TX' 
PD: Doug Bennett 

ASHANTI 

EMINEM 
LINDSAY LOHAN 

KXXMSan Antonio. TX' 
PD: Jay Shannon 
MD: Tony Codez 
23 50 CENT 

1 ALICIA KEYS 

USHER 

EMINEM 
FRANKIE J. (/BABY BASH 

KHTS/San Diego. CA' 
P0: Diana Laird 
APORAO' Hit man Haze 
10 M CAREY [FAT MAN SCOOP 

3 GAME 1/50 CENT 

2 GOOD CHARLOTTE 

[MINIM 
OMARION 

KSLY/San Luis Obispo. CA 

PO Andy WI Mord 

MD: Craig Marshall 
4 NELLY 

4 EMINEM 
ASHA ^.T 

WAEV/Savannah. GA 

OM: Brad Kelly 

PD/h10: Chris Alan 
APO:Ross Francis 
21 LIU JON 8 EASTSIDE BOYZ. 

CROSSFADE 

EMINEM 

WZATRavannah. GA 

PD: Brian Rickman 
DESTINY S CHILD 
EMINEM 

GWEN STEFANI NEVE 

KBK$Reanle, WA' 
OM/PO. Mike Preston 

APO/MD: Marcus D. 

PAPA ROACH 

EMINEM 

KRUF/Shrevepod, LA' 
PD: Erin Bnstol 
MD: Evan Harley 

9 NIL JON 8 EASTSIDE BOYZ 

4 EMINEM 

USHER 
3 DOORS DOWN 
FRANKIE J. [BABY BASH 

WNDV'Sauth Bend. IN 

PO; Tommy Frank 
APD' Bernie Mack 
MO: Otis 
No Adds 

KZZU/Spokane. WA' 
PO; Casey Chrstopher 
MO: Brooke Fos 
42 50 CENT 

32 EMINEM 
KILLERS 

CROSSFADE 

USHER 

KOMG,Springlield. MO 
PDMD: Jay Shannon 
32 FRICKIN'A 

31 JESSE MCCARTNEY 

KSLZ/St. Louis. MO' 
PD: Boomer 
MD: Taylor J 

6 M. CAREY [FAT MAN SCOOP 

SNOOP DOGG EJ. 

TIMBERLAKE 

WNTQSyracuse. NY' 
OM/PI: Tom Mitchell 
MD: Jimmy Olsen 

3 KRANE 

USHER 

JENNIFER LOPEZ 

CROSSFADE 

WWHTSyracuse, NY' 
PD: Gulch Charles 
MD: Jeff Wise 
36 EMINEM 

7 TRICK DADDY 

M. CAREY [FAT MAN SCOOP 

WFLZ/Tampa. FL' 
OMND:JefI Kapugi 
10 SNOOP 000G f /J. 
TIMBERLAKE 

4 USHER 
1 JENNIFER LOPEZ 
1 GWEN STEFANI f/EVE 

3 DOORS DOWN 

WMGIRene Haute, IN 

MD: Man Lacking 
25 EMINEM 
15 FRICKIN'A 
15 NELLY 

9 TRICK DADDY 

MVVKSrTOledo. OH' 
OMPD: Bill Michaels 
APDMD: Mark Andrews 

1 ASHANTI 

FRANKIE J. [BABY BASH 

WKHQ'Taverse City. MI 
PD: Mark Elfion 
MD: Luke Spencer 
No Adds 

WPST/Trenton, NJ' 
OM/PO. Dave McKay 

APDMD: Chris Poona 
HOWIE DAY 
K' :LLERS 

SIMPLE PLAN 

KROD/Tucson, AZ' 
0M: One Richards 
PD: Ken Can 
MD: CNN Peters 
16 SULLY 

1A JENNIFER LOPEZ 

M. CAREY [FAT MAN SCOOP 

KHTT/Tulsa. 0K' 
OMPD: Tod Tucker 

APO: Man The Brad- Derrick 
MO Man Ryder 
31 ',CJLE',' 

5 KITTY 

BABY BASH 
M. CAREY ISFAT MAN SCOOP 

CHINGY f /JANET JACKSON 

KIZS/Tulsa, OK' 
PO: Chase 

4 FRANKIE J. [BABY BASH 

1 NELLY 

3 DOORS DOWN 
50 CENT 

WWKZITupelo. MS 
PD. Stevens 
MD Marc Allen 
20 CIARAS:MISSY ELLIOTT 

12 SIMPLE PLAN 

5 MAROON5 
2 FRICKIN 'A 

KISX/TYler 1X 

OM: Oase Ashcroft 
PDMD: Luny Thompson 

BOWLING FOR SOUP 

EMINEM 
FRANKIE J. (BABY BASH 

WSKS/Utica. NY 

OM/P0 : Stew Schaub 
APO. Shaun Andrews 
No Adds 

WLODW. Palm Beach. FL' 
0M: Dave Denver 

P0: Chris Marino 
MD: Dare Vayda 

4 GAME 650 CENT 

KWTX/Waco, TX 

PO: Darren Taylor 
APDMD: John Oakes 

JA RULE I. R KELLY 8 ASHANTI 
50 CENT 

WIHT/Washinglon. DC' 
PD: Jeffrey Wyatt 
MD: Albie Dee 

17 M CAREY TRAT MAN SCOOP 
16 FRANKIE J [BABY BASH 

9 SIMPLE PLAN 

WIFC/Wausau. Wl 
PO: John Jost 
APD: Jammin' Joe Malone 

MD: Balky 

67 GREEN DAY 

34 3 DOORS DOWN 

22 GOOD CHARLOTTE 

21 JAY -Z 8 LINKIN PARK 

12 SIMPLE PLAN 

12 CIARA [MISSY ELLIOTT 
12 KILLERS 
12 CROSSFADE 
12 USHER 
12 LENNY KRAVITZ 

WBHTAVilkes Barre. PA' 
PD: Mark McKay 
APD/MD: kJ. 
350 CENT 

1 ALICIA KEYS 
1 LENNY KRAVITZ 

WKRZAVilkes Barre, PA' 
OM: Jim Rising 
PD: Tis Schuster 
APDMD: Kelly K. 

Ti JENNIFER LOPEZ 
10 EMINEM 

KILLERS 

CROSSFADE 

WSIW/Wilmingion, DE 
PD: John Wilson 
APDMD: Mike Rossi 

3 SIMPLE PLAN 

2 EMINEM 

JENNIFER LOPEZ 
KILLERS 

KFFM/Yakima. WA 
OM: Ron Hams 
PDMD: Steve Rocha 
27 JENNIFER LOPE 

WAKZ/Youngstown. OH' 
OM: Dan Rivers 

PDMD: Jerry Mac 
No Adds 

WHOT/Youngstown. OH' 
PO: John Trout 
MD' Lisa Reynolds 

EMINEM 
FRANKIE J !BABY BASH 

POWERED 
MEDIABASE 

'Monitored Reporters 

178 Total Reporters 

119 Total Monitored 

59 Total Indicator 

Did Not Report. 
Playlist Frozen (3): 
KPRF /Amarillo, TX 
WJYY /Manchester. NH 
WMGB/Macon. GA 
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dha//@radioan© erords.com 

Hip -Hop Ambassador 
Comes Home To Radio 
The mix tape goes mainstream with DJ Green Lantern 

irtadio is about to get mixed up - mix -tape style. Syndicatcr 
X -Radio and FM2 Productions have created a new syndi- 

cated hip -hop mix show called Mixtape Radio With DJ Green 
Lantern. The multitalented Green, as his friends call him, has 
made a name for himself as a mix -tape DJ, radio personality, 
record producer and Eminem's DJ on tour. He's set to release his 
first solo album, Armageddon, on Em's Shady Records later this 
year. 

Green has been blending hip -hop hits with 
his own beats on street 
mix tapes for years, and 
now he brings his unique 
style to radio with his 
weekly three -hour show 
targeted to CHR /Rhyth- 
mic and Urban stations 
and, specifically, the 18-34 

demo. 
Also involved in the 

show is KXJM /Portland, 
OR PD Mark Adams, who has taken on the 
role of Exec. Producer and PD of the show. I 

spoke with Green and Adams to get a better 
idea of what the show has to offer and the key 
people who put it together. 

Mark Adams 

R &R Green, you do so many things -you're 
a mixer, a producer and a recording artist, and now 

you host your own nationally syndicated radio 

show. Is one of these your dominant role? 

GL: I would say I am a mix-tape DJ above 
all else, because that's where it all started, and 
that's what's made all these other opportuni- 
ties possible. But my passion to be in this busi- 
ness began as wanting to be a producer, and I 

still want that. I feel like I am finally making 
an impact there as well, having credits on sev- 
eral big records from last year - The Mighty 
Mighty D Block song and Jadakiss' "The 
Champ." I did a beat for Jay -Z for a commer- 
cial for his S. Carters, and I just finished up 
with Ludacris on his latest single, "The No. 1 

Spot." 

"If programmers are 

looking for just another 

cookie -cutter mix show, 

this isn't for them." 

Mark Adams 

32 R &R January 21, 2005 

R &R You're not new to radio, are you? 
GL: I've worked at WQHT (Hot 97) /New 

York since 2001. I got my start in Rochester, 
NY, as a club DJ. I started doing mix tapes ani 
moved to New York City. I haven't done as 
many mix tapes as most DJs because I'm a b:t 
of a perfectionist. I like them to be flawless, 
so it's a little slower process for me. But the 
past two years I've really been cranking up the 
volume. I've been real creative. 

"I would say I am a mix - 

tape D1 above all else, 

because that's where it all 

started, and that's what's 

made all these other 

opportunities possible." 

D/ Green Lantern 

R &R: How did you get the name Green Lan- 

tern? 

GL: It happened by chance. As I said, I was 
an aspiring producer back in Rochester ir. 

1989. I felt I needed a cool name, like a signa- 
ture. I fell into the DJ'ing to make money or. 
the side, and from that my name got out there,. 

and it just stuck. 
Being a mix-tape DJ is like being in busi- 

ness for yourself. Coming from the street, it's 
all about the hustle. That's why I was good at 
it. You create something, then you go out and 
sell it. But what was different about my tapes 
was that I didn't just mix the hot songs. I 

would make my own beats and mix them up 
with the songs. When you bought one, you 
got something totally unique. 

R &R In your biography you say, "I'm putting 
the mix back in mix tape." What do you mean by 

that? 
GL: That means a lot of things. I mix it up. 

I take an a cappella vocal and mix it with new 
beats I create. I'm basically making new 
songs on my mix tapes. Then artists will 
come in and do a whole new vocal track over 
their songs, or a new hook. We re- create what 
was already there. For example, I did a re- 
mix of Akon's song called "The Ghetto Re- 
mix" using Tupac and Biggie. I flipped the 
chorus on it. 

Someone once told me I was "intrinsically 
cool." When I found out what that meant, I 

took it as a real compliment on how I do my 
music. I can bring that to this radio show. I 

have a knack for putting together songs to cre- 
ate something new and unique, yet it's still the 
same songs listeners know. 

R &R: Do you think kids today are more apt to 

buy a mix tape or a regular album? 
GL: Albums today have to compete with 

the mix tapes on the streets. A lot of mix tapes 
have exclusive material that you can't hear or 
buy anywhere else, and that makes them ap- 
pealing. A lot of artists are using mix tapes to 
market themselves before their albums come 
out. I did that for Jada. Almost every song that 
we remixed from his album sounded like a 
brand -new record. 

Artist and labels use mix tapes to create 
momentum and a buzz on the street in the 
weeks leading up to the first week's sales. 
Look at 50 Cent. He basically spent two 
years on the mix-tape circuit leading up to 
the release of Get Rich or Die Trying. He took 
everyone else's songs and made them his 
own. People didn't even want to hear the 
originals anymore. When his album came 
out, everyone bought it, because they knew 
it would be dope because of what they had 
already heard from him. The best way I can 
describe it is, your album should be the cli- 
max of your mix-tape performances. 

Here's something funny: I can remember 
when I used to get cease- and -desist letters 
from the labels telling me to stop using their 
songs in my mix tapes. Now I get A &R and 
promotion guys calling me all the time and 
asking me to use their stuff on my mix tapes. 

R &R You're about to release your own album 

on Shady Records, called Armageddon. Can you 

tell us about it? 

GL: I'm shooting for a 
May 2005 release, but, as 
I said before, I'm a bit of 
a perfectionist, so we 
will see if it's done. I'm 
working with Eminem, 
and he's taken my pro- 
duction and craft to a 

whole other level. I met 
him and his manager 
through my mix tapes. 
They really dug the way 
I took things and changed them around. 
When Eminem was getting ready to do the 
Anger Management Tour, he and his DJ fell 

out, and he asked me to step in. We clicked 
on that tour, and we've been working to- 
gether ever since. 

R &R: You travel around the world - you've 
been to Europe, Japan and Australia. How is hip - 

hop impacting other cultures? 
GL: Hip -hop is truly the culture of the 

young. Everywhere I go, it's huge. And it's not 
underground - it's in the mainstream. When 
you go to Japan, you see this whole scene of 
kids into the lifestyle, the clothes, the music. 

We saw it with reggae over there too. You 

got Japanese girls with dreads. I wouldn't be 
surprised if the next time I go back there I see 
some crank Japanese kids. In a way, I feel like 

Dj Green 
Lantern 

I'm an ambassador for hip -hop when I go to 
other countries. It's an amazing feeling. 

R &R: Mark, how did you get involved in the 
show, and what is your role? 

MA: I got involved through Rick Martin, 
President of FM2, whom I met while work- 
ing in radio in San Francisco. He asked me 
to come onboard as the programming con- 
sultant. Basically, I'm here to critique the 
show and make sure it is radio-friendly. I 

might make suggestions about certain songs 
so that the show appeals to the national au- 
dience. We want it to be unique and ground- 
breaking but still accessible and mass -appeal 
to a wide audience. 

"I can remember when I 
used to get cease -and- 

desist letters from the 

labels telling me to stop 

using their songs in my 

mix tapes. Now I get A &R 

and promotion guys 

calling me all the time 

and asking me to use 

their stuff on my mix 

tapes." 

Dl Green Lantern 

R &R As a PD yourself, what are the pros and 
cons of picking up a syndicated show? 

MA: Most PDs want to remain as local as 
possible and to have their own talent on the 
air, especially in a competitive situation. That 
being said, when you have the opportunity to 
bring something to the table that is unique to 
the market, that is well- produced and has this 
kind of star power - one of the best mixers 
in the country - it actually gives you the com- 
petitive edge. 

R &R: How are you going to structure the show 

so programmers feel it's different enough from what 
they already have, yet not so dent that they feel 

uncomfortable with it? 

MA: What will make it structured and fa- 

miliar is that it's a consistent three -hour week- 
ly show with Green Lantern hosting every 
week. He will also cut custom station IDs and 
promos to make it sound like he's part of the 
station's staff. 

The average mix show goes from record to 
record with some drops over the segues. But 
with Green, he mixes the hits along with his 
own beats and with exclusive tracks he has 
access to that most local DJs do not. His show 
is the bridge between the streets and comer- 
dal radio. It's not as underground musically 
as most mix tapes, but it has that mix-tape vibe 
that the hip -hop listener wants. 

R&R: Are you looking to break records or play 

the hits? 
MA: I think we will break some new rec- 

ords. If programmers are looking for just an- 
other cookie -cutter mix show, this isn't for 
them. You can do that locally. Everyone pret- 
ty much has access to the hits. What Green 
brings is the hits with his twist. 
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CHR /RHYTHMIC TOP 50 
January 21, 2005 

AST HtS 

WEEK WEEK ARTIST 
- 

-_ 

1 1 

3 

2 3 

5 0 
6 0 
4 ß 

7 p 
8 3 

10 9 

13 

9 11 

22 

11 13 

17 0 
12 15 

14 16 

16 17 

15 18 

23 0 
21 20 

19 21 

34 

25 ® 
43 

24 25 

30 

26 27 

32 

46 e 
44 

27 31 

28 32 

40 

42 

35 36 

37 37 

48 ED 

36 39 

38 40 

50 

31 42 

39 43 

29 44 

47 

49 CD 
lDebut> 

33 48 

/Debut> 

/Debut> 

TOTAL -i- TOTAL WEEKS ON 

PLAYS PLAYS AUDIENCE CHART ADDS 

(DOI 

TOTAL STATIONS( 

POWERED 
MEDIABASE 

MARIO Let Me Love You (J/RMG) 6606 -35 811637 11 8211 

CIARA f /MISSY ELLIOTT 1, 2 Step (LaFace /Zomba Label Group) 6360 +85 769548 14 8111 MOST ADDED° 
LIL' JON & THE EASTSIDE BOYZ f /USHER & LUDACRIS Lovers & Friends (TVT) 6253 -22 729816 8 3511 

DESTINY'S CHILD Soldier (Columbia) 5494 +364 591241 8 7811 
ARTIST TITLE LABELS ADDS 

50 CENT Disco inferno (6-Unit /Shady /Aftermath /Interscope) 5146 +426 574585 6 7511 
BABY BASH Baby I'm Back (Universal) 29 

MARIAH CAREY It's Like That as/and/WA/6J 25 

SNOOP DOGG f /PHARRELL Drop It Like It's Hot (ODggystyle/Geffen) 4988 564 599524 18 7911 
BROOKE VALENTINE 1101G BOI & LIL' JON Girlfight (Virgin) 21 

GAME f150 CENT How We Do (Aftermath /G.Unit /lnterscope) 4915 -584 537402 10 7211 50 CENT Candy Shop (Shady /A ftermath/Interscopel 18 

ASHANTI Only U (MurderinclDMG) 3396 62 324435 11 7811 PITBULL fILIL' JON Toma ITI TI 13 

LUDACRIS Get Back Wet Jam South/ /D MG) 3036 41 281783 11 8211 
TRICK DADDY Sugar (Gimme Some) (SIip.NSlide /Atlantic[ 11 

FRANKIE J. EIBABY BASH Obsession (No Es Amor) (Columbia) 11 

T.I. Bring 'Em Out (Grand Hustle/Atlantic) 2806 -312 313607 8 7614 
NELLY N Dey Say (Derrty /Fo'Reel/Universal) 10 

JA RULE fIR. KELLY & ASHANTI Wonderful (Murder Inc. / /DJMG) 2558 563 226359 14 7411 EMINEM Mockingbird (Shady /A ftermathllnterscopel 9 

EMINEM Mockingbird (Shady/Aftermath/Interscope) 2320 -550 186822 7 6119 CHINGY fIJANET JACKSON Don't Worry (Capitol) 8 

USHER & ALICIA KEYS My Boo (LaFace /Zomba Label Group) 2313 587 284587 20 7811 

DADDY YANKEE Gasolina (V /Music/ 2306 +318 244228 8 2313 

NELLY fITIM MCGRAW Over And Over (Derrty,LFD 'Reel /Curb /Universal) 

LLOYD BANKS Karma (Interscope) 

2244 

2141 

602 

-64 

185655 

287133 

15 

11 

4211 

6110 MOST 
TERROR SQUAD Lean Back (Universal) 1820 236 164997 30 7611 INCREASED PLAYS 
LIL' JON & THE EASTSIDE BOYZ fILIL SCRAPPY What U Gon' Do (TVT) 1805 -393 195946 13 7411 

TOTAL 

PLAY 

ARTIST TT _ L- SEL.S. INCREASE 
ALICIA KEYS Karma (JIRMG) 1755 +164 173459 8 6614 

JA RULE fIFAT JOE & JADAKISS New York (Murder /nc./IDJMG) 1749 -18 190046 7 6612 
MARIAH CAREY Its Like That (ts /and //DJMG) +646 

FRANKIE J. EIBABY BASH Obsession (No Es Amor) (Columbia) +640 
TRICK DADDY Let's Go (Slip-N.Slide /Atlantic) 1549 .355 150894 19 6011 USHER Caught Up (laface /Zomba Label Group) +622 

USHER Caught Up (LaFace /Zomba Label Group) 1528 +622 176087 3 7314 GAME f150 CENT How We Do (AftermatNGUnitllnterscope/ +584 

TORI ALAMAZE Don't Cha (Universal) 1457 +102 83968 6 4713 50 CENT Candy Shop (Shady /Aftermath/lnterscopel +567 

FRANKIE J. fIBABY BASH Obsession (No Es Amor) (Columbia) 1429 +640 132115 2 50111 
EMINEM Mockingbird (Shady /Aftermath /Interscope/ +550 

JENNIFER LOPEZ Get Right (Epic) +486 
DESTINY'S CHILD Lose My Breath (Columbia) 1395 -152 187837 17 6811 50 CENT Disco Inferno LGUnit /Shady /Aftermath /lnterscope) +426 

SNOOP DOGG Let's Get Blown (Doggysty /e /GeffenI 1251 +113 125519 3 5211 TRICK DADDY Sugar (Gimme Some) (SIipN.Slide /Atlantic) +369 

NB RIDAZ Pretty Girl (Upstairs) 1236 -129 128535 16 3210 DESTINY'S CHILD Soldier (Columbia) +364 

NATALIE Going Crazy (Latium) 1171 +234 92751 6 2116 

JENNIFER LOPEZ Get Right (Epic) 1162 +486 120357 2 4814 

TRICK DADDY Sugar (Gimme Some) (.570.N -Slide /Atlantic) 1131 +369 72773 4 52111 

JADAKISS fIMARIAH CAREY U Make Me Wanna (Interscope) 1098 199 155032 9 3711 NEW & ACTIVE 
GUERILLA BLACK fIMARIO WINANS You're The One (Virgin) 1042 205 51438 10 4211 

FABULOUS Breathe (Atlantic) 
MARIAN CAREY Its Like That (/Sland/IDJMG) 977 +646 159788 1 38125 Total Plays: 564, Total Stations: 49, Adds: 1 

EMINEM Like Toy Soldiers (Shady /Aftermath /Interscope/ 949 +158 129188 3 1612 AKON Ghetto (SRC /Universal) 

FABOLOUS Baby (Atlantic) 941 +162 83467 3 5316 Total Plays: 506, Total Stations: 33, Adds: 1 

GWEN STEFAN! f /EVE Rich Girl (Interscope) 841 .67 81705 4 3210 NELLY N Dey Say (Derrty/fo'Reel/Universal) 

NINA SKY Turnin' Me On (Next Plateau /Universal/ 810 41 72995 3 3711 
Total Plays: 472, Total Stations:15, Adds: 10 

BOBBY VALENTINO Slow Down (DTP /DefJam/ /DJMG) 
OMARION 0 (Epic) 777 +174 90513 2 3816 Total Plays: 421, Total Stations: 8, Adds: 4 

LIL' WAYNE Go DJ (Cash Money/Universal) 773 90 103719 15 5411 EMINEM Just Lose It /Shady /Aftermath/Interscope) 

YOUNG BUCK Shorty Wanna Ride (Interscope) 746 .101 89180 16 4411 Total Plays: 388, Total Stations: 33, Adds: 1 

TRILLVILLE Some Cut (BME /Warner Bros.) 736 +192 92374 5 2417 FANTASIA Truth Is (JIRMG) 

CHINGY Balla Baby (Capitol) 703 -299 43189 19 4911 
Total Plays: 371, Total Stations: 25, Adds: 1 

JOHN LEGEND Ordinary People (Columbia) 
JAY-Z & LINKIN PARK NumblEncore (Warne/Bros) 701 141 64161 7 2611 

Total Plays: 324, Total Stations: 9, Adds: 2 

EMINEM f /DR. DRE & 50 CENT Encore (Shady /Aftermath/Interscope) 691 461 70416 10 3311 
SLY BOOGY WAGGED EDGE If U Got Crew (J /RMG) 

NIVEA f /LIL' JON & YOUNGBL000Z Okay (Jive /Zomba Label Group) 685 +52 44908 6 4512 Total Plays: 280, Total Stations: 25, Adds: 1 

TWISTA f /FAITH EVANS Hope (Atlantic /Capitoll 677 +100 44492 3 3714 PITBULL MIL' JON Toma (TVTI 

BABY BASH Baby NI Back (Universal) 594 +212 57342 1 44129 
Total Plays: 236, Total Stations: 28, Adds: 13 

LL COOL J Hush (Del am //DJMG) 
2PAC fINATE DOGG Thugs Get Lonely Too (Amaru /Interscope) 589 305 32222 6 3510 

Total Plays: 223, Total Stations: 22, Adds: 1 

CHINGY f /JANET JACKSON Don't Worry (Capitol) 586 +338 37521 1 4018 

50 CENT Candy Shop (Shady /Aftermath /lnterscope) 567 +567 114615 1 20118 Songs ranked by total plays 

84 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 1/9.1/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005. Arbitron Inc.). © 2005, R &R, Inc. 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 
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January 21, 2005 CHR/RHYTHM/C 

eleTheMuSÍC.com 
BI NIrIIt151 

America's Best Testing CHR /Rh.rthmic Songs 12 + 

For The Week Ending 1/21/05 

Persons Persons Persons 
Artist Title (Label) TW LW Familiarity Burn 12 -17 18 -24 25 -34 

CIARA MISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 4.21 

MARIO Let Me Love You ( /RMG/ 4.21 

LIL' JON & THE EASTSIDE BOYZ fIUSHER & LUDACRIS Lovers & Friends (TVT) 4.11 

50 CENT Disco Inferno (G-Unit /Shady /Aftermathllnterscopei 4.11 

EMINEM Mockingbird (Shady /Aftermath/lnterscope) 4.08 

DESTINY'S CHILD Soldier (Columbia) 4.01 

EMINEM fIDR. ORE & 50 CENT Encore /Shady /Aftermath/lnterscope/ 4.00 

LUDACRIS Get Back (Del JamSouth /IDJMG) 3.99 

JA RULE fIR. KELLY & ASHANTI Wonderful (Murder /nc. //DJMG) 3.95 

ASHANTI Only U (Murderinc. / /DJMG) 3.93 

ALICIA KEYS Karma (J /RMG) 3.91 

CIARA fIPETEY PABLO Goodies (Laface /Zomba Label Group! 3.89 

GAME íI50 CENT How We Do (Aftermath /G- Unit /fnterscope/ 3.88 

GUERILLA BLACK fIMARIO WINANS You're The One (Virgin) 3.88 

LLOYD BANKS Karma (lnterscope) 3.85 

JADAKISS fIMARIAH CAREY U Make Me Wanna (lnterscope) 3.84 

TRICK DADDY Let's Go (Shp- N.Slide /At /antic) 3.83 

T.I. Bring 'Em Out (GrandHustle /Atlantic) 3.83 

NELLY fITIM MCGRAW Over And Over (Derrty /fo'Reel /Curb /Universal/ 3.82 

USHER & ALICIA KEYS My Boo (Laface /Zomba Label Group) 3.81 

SNOOP DOGG fIPHARRELL Drop It Like Its Hot (Doggystyle /Geffen) 3.79 

LIL' JON & THE EASTSIDE BOYZ fILIL SCRAPPY What U Gon' Do (TVT) 3.78 

TERROR SQUAD Lean Back (Universal) 3.76 

JA RULE f /FAT JOE & JADAKISS New York (Murderinc. /IDJMG) 3.73 

DESTINY'S CHILD Lose My Breath (Columbia) 3.69 

CHINGY Balla Baby (Capitol 3.65 

N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-fella/ /D MG) 3.56 

DADDY YANKEE Gasolina (V /Music) 3.45 

4.25 98% 23% 4.33 4.21 4.11 

4.13 97% 25% 4.25 4.25 4.22 

4.08 88% 17% 4.18 4.08 4.17 

4.15 75% 12% 4.14 4.17 4.09 

3.98 74% 14% 4.36 3.93 4.16 

4.04 98% 27% 4.05 4.06 3.82 

4.00 95% 23% 4.05 3.90 4.22 

3.85 91% 20% 4.08 3.88 4.01 

3.88 91% 24% 3.90 3.88 4.11 

3.82 87% 19% 4.08 3.94 3.72 

3.87 84% 17% 3.75 3.94 4.06 

3.80 98% 45% 3.88 3.84 3.87 

3.91 86% 21% 4.02 3.76 3.93 

3.85 57% 10% 3.73 3.99 4.09 

3.91 76% 17% 3.96 3.83 3.87 

3.87 75% 18% 4.03 3.81 3.80 

3.84 93% 34% 4.01 3.78 3.73 

3.84 65% 14% 4.01 3.86 3.83 

3.93 98% 47% 3.68 3.86 3.96 

3.81 99% 47% 3.87 3.70 3.95 

3.62 100% 42% 3.91 3.67 3.85 

3.67 89% 23% 4.10 3.71 3.63 

3.88 99% 53% 3.55 3.83 3.91 

3.84 B0D/D 18% 3.71 3.89 3.61 

3.78 99% 43% 3.60 3.63 3.74 

3.67 93% 32% 3.67 3.69 3.67 

3.62 93% 40% 3.52 3.63 3.49 

3.42 52% 16% 3.53 3.68 3.27 

Total sample size is 357 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. Songs 
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed. they can take the music 
test based on the format/musicpreference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants 
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsystem, is available for local radio stations bycalling 818 -377 -5300. 
RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. / 

ARTIST: Trick Daddy 

LABEL: Slip -N -Slide /Atlantic 
By MIKE TRIAS /Associate Editor 

Maurice Young, known to most 
as rapper Trick Daddy, had a 

tough childhood. He grew up as 

one of 27 children: His mom had 

11 children with 10 different men, 

and his dad had 16 sons with many 

women. "Both of them are hood: 

they are ghetto," says Trick Daddy 

of his parents. If my momma and 

daddy would've stayed together, 

one of them would've been dead, 

and the other would've been locked up for it." 
Despite the tough life, TD found that music and humor were 

ways to deal with the problems of the hood, and in 1996 he 

broke through on the scene with a spot on Luke's song 

"Scarred." 
Many years and millions of dollars later, TD is still elevating 

his game. His recent hit "Let Go" brought him to new heights, 

and now he follows it up with "Sugar (Gimme Some)." An 

acoustic guitar flows over a steady beat and Cee -Lo's pimped - 

out vocals to create an infectious track that's not quite street or 

club. One thing's for sure though: It's another sure -fire hit. The 

summery "Sugar" rises to No. 30' at Rhythmic while debut- 
ing at No. 36' at Urban. 

The video for the cut also follows the feel -good formula of 
the song. Trick Daddy's Sugar Shack Candy Store opens for 
business, complete with his own line of candies, including Good 

OGs, Pimp Mints and Tricklets. While Ludacris laid down a 

verse for the album version, Lil Kim guest raps in the video. 

Though the concept is more original than your typical hip -hop 

video, it does manage to incorporate the necessary elements: 

scantily clad women, fast cars and a segue into another song 
tasked on at the end. 
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ARTIST: T.I. 

LABEL: Grand Hustle /Atlantic 

CURRENT PROJECT: Urban legend 

IN STORES: Now 

CURRENT SINGLE: "Bring 'Em Out" 

TOP SPINS AT: WOWI and WWHV in Norfolk; 

WPRW /Augusta, GA; WJMI /Jackson, MS; WEMX/ 

Baton Rouge 

By CARRIE HAYWARD /ASSOCIATE EDITOR 

personal Stats: Atlanta -based T.I. 
emerged on the scene in 2001 when 

he was a 19- year -old rapper signed to 
Arista Records to release his debut, I'm 
Serious. But it wasn't until he teamed 
up with Atlantic for his own imprint, 
Grand Hustle Records, that the South- 
ern rapper actually made an impact at 
radio. 

That album, Trap Muzik, went gold, 
due in part to the radio success of the 
singles "Rubber Band Man" and "Let's 
Get Away." The record came on the heels 
of T.I.'s two years of making a name for 
himself on the underground hip -hop 
scene through guest appearances on 
Baby's "Keep Spinnin , ' 2Pac's "Changed 
Man" and Bone Crusher's "Never 
Scared." During that time he also released 
the independent solo set In da Streets, Part 
1 & 2 on Grand Hustle, and he had sev- 
eral run -ins with the law. 

The Album: With production by 

Swizz Beats, The Neptunes, Jazze Pha 
and others, Urban Legend also features 
guest appearances by a number of su- 
perstars, including Pharrell, Nelly, Lil 
Kim, Trick Daddy, Lil Jon and Li14Vavne. 
The album's title also has a double 
meaning, according to T.I.: "One, an ur- 
ban legend, by definition, is a myth - 
something that may hold no truth, but 
you hear it so much that you think it's 
the truth. Like if you eat Pop Rocks and 
drink Coca -Cola, your stomach will 
blow up, or the Loch Ness Monster, or 
me having three years in prison and a 
lot of other stories that people just con- 
jured up about me. 

"The other meaning for it is that I'm 
seemingly a legend or approaching leg- 
endary status in urban areas across the 
United States." 
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DANA HALL 
dho//@rodioondrecordxcom 

Oh, Wow! I Love 
That Song 
Has research killed the 'Oh, wow!' factor 
at Urban AC? 

or many programmers, music research is now a necessary 
part of their programming strategy. At Urban AC, testing the 

gold library is even more important than testing currents. As a 
result of this testing, we've seen a trend toward smaller gold L- 
braries. It's not uncommon for a station to have a gold library 
of only 300 -400 records. That generally means a turnover of 
11/2 to two days for an Urban AC that is 60 % -70% gold. 

As defined by most of those I polled, an "Oh, 
wow!" record is one that you haven't heard in a 

long time - one that might bring back memo- 
ries ofa specific time, place or person - and that 
makes you say, "Oh, wow!" But you have to ask, 
if listeners are hearing the same 300 records - 
even if they are all hits - don't they lose that 
"Oh, wow!" feeling? 

More Choices 

WHUR /Washington PD Dave Dickerson 
echoes the thoughts of many programmers I've 
spoken to when he says, "Research has killed 
the 'Oh, wow!' factor because research tells us 
to play those songs the most. The more you hear 
a song, the less 'Oh, wow!' reaction you get. The 
better the research, the less exciting the song will 
become over time to the listener. 

"A good example of that happened at the 
Rhythmic Oldies format. At first everyone was 
saying, 'Oh, wow!' to those songs, but after a 

year of hearing the same 300 records, it lost its 
appeal." 

Cox Radio Urban Format Coordinator Jay 
Dixon says, 'There are songs that are 'Oh, wow!' 
and then there are those songs that listeners 
want to hear on a consistent basis. Ten years ago 
Luther Vandmss' 'A House Is Not a Home' was 

probably an 'Oh, wow!' record, but today it's a 

standard. It's probably been played a milliat 
times at the format, but you know what? No 
matter how many times you hear it, you still love 
it. So, it doesn't lose its appeal, it's just not 'Oh, 
wow!" 

Cumulus Director /Urban Programming Ken 
Johnson says, "Urban radio today is pro- 
grammed more like general- market radio was 10 

years ago because there is more competition for 
the African- American audience. There used to be 
one station serving the audience, and it would 
play a little of everything for everyone. There was 
more room for those types of records. 

"But now, because listeners have more choic- 
es, Urban radio has to be more competitive and, 
therefore, have a tighter gold library. But I also 
have to add that the African- American listener 
is more likely to be sensitive to hearing the same 
records over and over, so where a general -mar- 
ket AC station might have a turnover of 1 1/2 
days on gold titles, an Urban AC is probably 
better off with a turnover of21 /2 to three days." 

Searching For Gems 

If we have lost some of that "Oh, wow!" feel- 

ing in recent years due to being more research - 
driven, how do programmers suggest we get it 

back? 
"Research tells us to 

play the cream of the 
crop," says Derrick 
Brown, PD of WHQT 
(Hot 105) /Miami. "But 
at the same time, radio 
has become too safe. 
Sometimes you have to 
dig a little deeper to 
find those 'Oh, wow!' 
gems to make your sta- 
tion stand out from the 
competition." 

Dixon agrees, say- 
ing, "There are still 
records you can pull 
from research that can 
be 'Oh, wow! " he says. 
"You just have to know 
how to read the re- 
search. A song might 

HANGING WITH TN Roc -A -Fella recording artist Nicole Wray 

stopped by to see Big Tigger host of BETs The Basement, to promote her 

latest single. "If I Was Your Girlfriend, "from her Lovechild CD, to be re- 

leased in February. Seen here (l -r) are Def Jam's Thomas Lytle, Wray and 

Big Tigger 
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Programmers' Personal 
Oh, Wow! Records 

Derrick Brown 
PD, WHQT/Miami 
ONE WAY Lost Inside of You 

MARVIN GAYE Sanctified Lady 
THE FAMILY Screams Of Passion 

Kenny Dees 
MD, WPHR /Syracuse 
ROY AYERS You Send Me 

CHERYL LYNN Got To Be Real 

NEW BIRTH Wild Flower 

Warren Stevens 
PD, WXMG /Columbus, 
OH 
STACY LATTLSAW Let Me Be Your Angel 

CAMEO Flirt 

LAKESIDE Your Love Is The One 

Steve Crumbley 
PD, WDLT/Mobile 
NEW BIRTH Wild Flower 

THE ORIGINALS Baby I'm For Real 
r ROBERT WINTERS & FALL Magic Man 

LeBron Joseph 
OM, KMEX/New Orleans 
WEBSTER LEWIS The Love You Give 

STEVIE WONDER Another Star 
MINNIE RIPPERTON & PEABO BRYSON 
Here We Go 

Minnesota Fattz 
PD, WPRW /Augusta, GA 
CANDI STANTON When You Wake Up 
Tomorrow 

JAMES BROWN Poppa Don't Take No 
Mess 

KC & THE SUNSHINE BAND Do You 

Wanna Party 

Tim Gerard 
PD, WMJM /Louisville 
JAMES BROWN The Payback 

PRINCE Uptown 

KEM Love Calls 

Mark Dylan 
PD, KOKY/Little Rock 
JUICY Sugar Free 

EDDIE KENDRICK Intimate Friends 
THE EBONYS Forever 

Kathi Brown 
PD, WMMJ/Washington 
THE FAMILY Screams Of Passion 

THE MAC BAND Roses Of Red 

MARY J. BUGE My Life 

AJ Appleberry 
PD, WYLD/New Orleans 
'THE ISLEY BROTHERS Make Me Say tt Again Girl 

SECRET WEAPON Must Be The Music 
THE BAR -KAYS Shake Your Rump To The Funk 

Traci Latrelle 
MD, WHUR/Washington 
JOYCE SIMMS Come Into My Life 
BETTY WRIGHT After The Pain 

BETTY WRIGHT No Pain No Gain 
THE O'JAYS Your Body's Here With Me 

Lauri Jones 
PD, WJMR/Milwaukee 
USA USA & CULT JAM All Cried Out 

DIGITAL UNDERGROUND Kiss You Back 

MARY J. BLIGE My Life 

Alvin Stowe 
PD, WQMG /Greensboro 
DAVID PEASTON Can I? 

JAMES BROWN Papa Don't Take No Mess 

THE IMPRESSIONS We're A Winner 

Mya Vernon 
PD, KQXUBaton Rouge 
ANGELA BOFILL I Try 

STEVIE WONDER Black Orchid 
STEVIE WONDER Send One Your Life 

Terry Avery 
OM, WBAV & WPEG/Charlotte 
SWITCH There'll Never Be 

HEATWAVE Always And Forever 

ROBERTA FLACK & DONNIE HATHAWAY 

Back Together Again 

Aundrae Russell 
PD, KJLH /Los Angeles 
EARTH, WIND & FIRE Reasons 
THE ISLEY B BOTHERS Voyage To Atlantis 

CAMEO I Just Want To Be 

come back as less familiar but with high likeabil- 
ity. You also have to look for a high passion for 
some songs with a certain demographic. That 
can tell you if it's 'Oh, wow!' worthy. 

"On WFOX /Atlanta we play quite a few of 
that type of record. Just the other day I heard 
Jade's 'Don't Walk Away.' I doubt you'd hear 
that on many other stations, but it works for 
Atlanta, and that's the key. 

"A lot of times a PD might have a personal 'Oh, 
wow!' record from their experience. Let's say they 
grew up in New York City. Well, there were a lot 
of records played in N.Y.C. that weren't played 
anywhere else. Research can tell you whether a 

song will work for your market. 
"I was in Charleston, SC recently, listening to 

the radio, and I heard all these New York City 
records- Double Exposure's 'My Love Is Free,' 
'Love Injection' by Trussel and others. I'm from 
New York, so I was into it, but I have to ask, 
would most of the listeners in Charleston know 
these records? I doubt it." 

Specialty Shows 

Brown says the most obvious way to use "Oh, 
wow!" records is in your specialty program- 
ming. "We have Old School Sunday, which in- 

corporates two shows, Old School Sunday from 

5-8pm, which focuses on uptempo songs, and 
our Old School Quiet Storm from 8 -11pm, which, 
of course, is focused on ballads," he says. 

"Because it's all old -school with no currents there 
are more opportunities to play some of those 
records that are not in regular gold rotation." 

Johnson suggests resting some of your gold 
titles. "I like to have a backup gold file so I can 
switch out 75 records every couple of months 
and give others a rest," he says. "Your active gold 
library might be 300 records, but you have a re- 
serve of a couple hundred more that can be ro- 
tated in and out every three or four months." 

"Urban radio today is pro- 

grammed more like general - 

market radio was 10 years 

ago because there is more 

competition for the African- 

American audience." 

Ken Johnson 
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URBAN TOP 50 
LA 

WE EL XESK ARTIST TITLE LABELS) 

January 21, 2005 
TOTAL 

°LAYS 
TOTAL 

PLAYS AUDIENCE 
oar 

WEEKS ON TOTAL STATIONS( 
CHART ADDS 

POWERED 

MEDIABASE 
1 1 MARIO Let Me Love You (J /BMG) 4321 -117 583279 6910 

2 LIL' JON & THE EASTSIDE BOYZ fIUSHER & LUDACRIS Loyers & Friends (TVT) 4291 +123 568089 710 MOST ADDED 
3 DESTINY'S CHILD Soldier (Columbia) 4216 +172 551314 6710 ARTIST ADDS 

4 4 CIARA MISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Coup) 3695 -88 476445 6910 BABY Shyne On (Cash Money Universal 42 

5 5 SNOOP DOGG f!PHARRELL Drop It Like Its Hot (Ooggystyle /Geffen) 3033 330 400400 6510 BROOKE VALENTINE fIBIG BOl & LIL' JON Girlfight (Virgin) 41 

7 0 T.I. Bring 'Em Out (GrandHust /e /Atlantic) 2684 +226 333963 6711 
CAM'RON fIKANYE WEST & SYLEENA JOHNSON 

Down And Out (Roc-AFellallOJMG) 38 

6 LUDACRIS Get Back (Del Jam South/IDJMG) 2590 +51 308560 6610 AMERIE One Thing (Columbia) 35 

8 Q 50 CENT Disco Inferno ( GUnit/Shady /Aftermathgnterscope) 2520 +158 278998 2310 TWEET MOSSY ELLIOTT Turn Da Lights Off (At /antic) 34 

13 GAME f150 CENT How We Do (Aftermath /G- Unit /lnterscope; 2327 +413 342029 5912 BEANIE SIGEL Feel It In The Air (Roc-A-Fe / /a / /DJMG) 21 

9 10 JA RULE fIR. KELLY & ASHANTI Worderful (Murder /nc. //lJMG) 2141 196 258856 6010 
TRU Where U From? (New No Limit /Koch) 20 

SLY BOOGY WAGGED EDGE If U Got Crew (J/RMG) 18 

10 11 ASHANTI Only U (Murderinc. / /0JMG) 2119 -38 273955 5910 FANTASIA Truth Is (JIRMG) 6 

11 ® TRILLVILLE Some Cut (BME /Warner Bros.) 2077 +104 201269 6211 TRICK DADDY Sugar (Gimme Some) (Slip-N- SlidelAtlantic) 6 

12 

14 

13 

14 

LLOYD BANKS Karma (lnterscope) 

JADAKISS fIMARIAH CAREY U Make Me Wanna (Interscope) 

1856 

1790 

-76 

.38 

272669 

214870 

4710 

6010 MOST 
21 ® JOHN LEGEND Ordinary People (Columbia) 1707 +279 199941 6011 INCREASED PLAYS 
15 16 LIL' JON & THE EASTSIDE BOYZ fILIL SCRAPPY What U Sod Do (TVT) 1644 -144 195979 5910 TOTAL 

PLAY 

18 JA RULE fIFAT JOE & JADAKISS New York (Murderinc./IDJMG) 1643 +47 177892 6010 ARTIST TITLE LiBE INCREASE 

25 JD FANTASIA Truth Is (J/BMG) 1536 +232 161905 6016 GAME f150 CENT How We Oo (Altermath /GUnitllnterscopel +413 

24 0 OMARION 0 (Epic) 1472 +163 153606 5110 
USHER Caught Up (LafacelZomba Label Group) +400 

JENNIFER LOPEZ Get Right (Epic) +319 
22 NIVEA MIL' JON & YOUNGBL000Z Okay (Jive /Zomba Label Group) 1419 +73 109932 5411 

TRICK DADDY Sugar (Gimme Some) (Slip-N-SbdelAtlantic) +300 

16 21 LIL' WAYNE Go W (CashMoney /Universal) 1398 -304 134811 6410 JOHN LEGEND Ordinary People (Columbia) +279 

23 22 ALICIA KEYS Karma (J /RMG) 1315 -12 158606 5510 FANTASIA Truth Is (JIRMG) +233 

19 23 USHER & ALICIA KEYS My Boo (Laface /Zomba Label Group! 1244 348 121053 6710 
T.I. Bring 'Em Out (Grand Hustle /Atlantic/) +226 

MARIAN CAREY It's Like That (lslaodl/DJMG) +213 
17 24 TRICK DADDY Let's Go (Slip-41-Slide/Atlantic) 1182 419 108087 5810 DESTINY'S CHILD Saldier (Columbia) X172 

28 SNOOP DOGG Let's Get Blown (Doggystyle /Gellen) 1175 +78 120929 5311 OMARION 0 (Epic) -163 

20 26 YOUNG BUCK Shorty Wanna Ride (lnterscope) 1144 -377 121769 6310 

27 

30 

27 

ED 

TYRA Country Boy (GG &L) 

FABOLOUS Baby (Atlantic) 

1105 

1069 

-23 

+114 

100143 

102997 

4812 

5913 NEW & ACTIVE 
31 T.I. You Don't Know Me (Grand Hustle /Atlantic) 1034 +107 133246 311 URBAN MYSTIC Long Ways (Sobel 

36 USHER Caught Up (Laface /Zomba Label Group) 995 +400 110783 6314 Total Plays: 265, Total Stations: 37, Adds: 5 

26 31 FABOLOUS Breathe (Atlantic) 935 -327 109980 6010 GETO BOYS Yes Yes Y'all (Rap-A-tot) 

33 TWISTA f /FAITH EVANS Hope (Atlantic/Capitol) 887 +74 79537 4510 
Total Plays: 195, Total Stations: 18, Adds: 0 

29 33 GUERILLA BLACK f/MARIO WINANS You're The One (Virgin) 875 -93 59742 4910 BROOKE VALENTINE fIBIG BOl & LIL' JON Girlfight (Virgin) 

Total Plays: 190, Total Stations: 41, Adds: 41 

32 CHINGY f /JANET JACKSON Don't Worry (Capitol) 859 +23 50154 5110 

34 35 BODY HEADBANGERS f /YOUNGBLOODZ I Smoke, I Drink (Universal) 729 -68 60073 3210 
CAM'RON f /KANYE WEST & SYLEENA JOHNSON Down And Out 

(Roc-A.FellallDJMG) 

but TRICK DADDY Sugar (Gimme Some) (Slip- AlSlide /Atlantic) 607 +300 49309 5716 Total Plays: 189, Total Stations: 38, Adds: 38 

39 RAZAH Feels So Good (Virgin) 523 +50 24980 3210 TORI ALAMAZE Don't Cha (Universal) 

35 38 NELLY Na- nana -na (Derrty /Fo'Reel /Universal) 522 -94 38301 3110 Total Plays: 176, Total Stations: 8, Adds: 0 

JENNIFER LOPEZ Get Right (Epic) 453 +319 37868 4113 MIRI BEN-ARI fISCARFACE & ANTHONY HAMILTON ¡Debut> 

41 () TANGO fIDAVID BANNER & BONE CRUSHER Wobble And Shake It (Virgin) 446 +25 26325 3511 
Sunshine To The Rain (Universal) 

Total Plays: 172, Total Stations: 22, Adds: 2 

38 41 SLIM THUG Like A Boss (Boss Hogg) 443 -51 33747 3110 
RAHEEM DEVAUGHN Guess Who Loves You More 

43 CD NELLY fITIM MCGRAW Over And Over (Derrty /Fo'Reel /Curb/Universal) 409 +7 23750 010 (Jive /Zomba Label Group) 

37 43 LL COOL J Hush (Del Jam /IDJMG) 396 172 53985 4210 Total Plays: 161, Total Stations: 10, Adds: 1 

(Debut> MARIAH CAREY Its Like That (island /IOJMG) 370 +213 43668 211 AMERIE One Thing (Columbia) 

44 45 USHER That's What Its Made For (Laface /Zomba Label Group) 364 -3 55933 110 
Total Plays: 150, Total Stations: 35, Adds: 35 

42 46 DESTINY'S CHILD Lose My Breath (Columbia) 356 -51 65033 4210 EURICKA Crunk (HOF) 

Total Plays: 102, Total Stations: 10, Adds: 1 

40 47 TERROR SQUAD Take Me Home (Universal) 350 -77 73615 2210 

MIKE JONES Still Tiepin' (Swisha House) 327 +57 21826 111 
BEANIE SIGEL Feel It In The Air (Roc-A-Fella /LDJMG) 

Total Plays: 100, Total Stations: 22, Adds: 21 
1Debut> 

49 (1) BABY Shyne On (Cash Money/Universal) 324 0 14447 43142 

45 50 AVANT Can't Wait (Geffen) 324 -34 33520 1910 Songs ranked by total plays 

69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

1/9-1/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 

first. Songs below No. 20 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 

in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average 

Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitran Inc.). © 2005, R &R. Inc. 

Station playlists tor all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

The R &R Annual Subscription Package Delivers the Most For Your Money 

00/ girE TO 
51 weeks of R &R PLUS 2 semi- annual R &R Directories 

($330 value) ($150 value) 

e-mail R&R at: Call R&R at: FAX Credit Card Payments To: Subscribe online: 

moreinfo@radioandrecords.com 310.788.1625 310.203.8727 www.radioandrecords.com THE INDUSTRY'S NEWSPAPER 
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POWERED 
MEDIABASE 

URBAN AC TOP 30 
AST THIS 
AEEK WEEK 

2 

1 2 

8 0 
4 0 
3 5 

6 6 

5 7 

10 8 

9 9 

7 10 

12 11 

13 ® 
11 13 

14 I 
15 15 

17 t 
19 

20 

16 19 

18 20 

21 

24 

22 

25 

29 ® 
23 26 

26 27 

30 

!Debut> 

27 30 

January 21, 2005 
ARTIST TITLE LABELISI 

TOTAL 
PLAYS 

1- 
PLAYS 

TOTAL 
AUDIENCE 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

ANITA BAKER How Does It Feel (BlueNote /Virgin) 1115 +26 124934 14 5010 

ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (J /RMGI 1101 -196 135022 31 4010 

JILL SCOTT Whatever (Hidden Beach /Epic) 1078 +113 124001 10 4910 

LALAH HATHAWAY Forever, For Always, For Love (GRP /VMG) 1068 0 93790 18 5110 

PATTI LABELLE & RONALD ISLEY Gotta Go Solo (DelSoul/ID MG) 1012 -70 109985 23 4610 

BRIAN MCKNIGHT What We Do Here (Motown/Universal) 936 -45 108132 28 4810 

GERALD LEVERT One Million Times (Atlantic) 935 -52 70824 12 5010 

T. MARIE fIG. LEVERT A Rose By Any Other Name (Cash Money /Universal) 871 30 78372 18 4610 

LUTHER VANDROSS Think About You (J /RMG) 838 88 130186 59 4410 

ANITA BAKER You're My Everything (Blue Note /Virgin) 773 201 87490 28 4510 

JOSS STONE Spoiled IS-Curve /Virgin) 760 19 79698 16 4810 

USHER & ALICIA KEYS My Boo (Lafece /Zomba Label Group) 736 +25 112769 15 3510 

PRINCE Call My Name (Columbia) 717 -104 104115 34 4010 

FANTASIA Truth Is (J /RMG) 699 +67 73793 6 4514 

O'JAYS Make Up (Music World /SRG) 538 42 42680 14 2810 

NORMAN BROWN I Might (WarnerBros.) 497 +4 34405 18 2910 

BOYZ II MEN You Make Me Feel Brand New (MSM /Koch/ 428 0 26565 8 3310 

BRIAN MCKNIGHT Everytime You Go Away (Motown /Universal) 421 +67 35482 4 3910 

NE LLY My Place (Dewy /Fa'Reel /Universal) 410 -93 39227 18 1110 

EARTH, WIND & FIRE fIRAPHAEL SAADIQ Show Me The Way (Sanctuary/SRG) 407 -35 32678 10 2810 

ANGIE STONE fIANTHONY HAMILTON Stay For Awhile (J /RMG) 384 +44 29109 7 2710 

MARIO Let Me Love You ( JIRMG) 346 +86 62587 4 712 

ALICIA KEYS Karma (J /RMG) 331 +32 25397 7 2710 

QUEEN LATIFAH fIAL GREEN Simply Beautiful (Vector) 263 +19 18596 9 2010 

JOHN LEGEND Ordinary People (Columbia) 246 +68 33449 2 512 

RUBEN STUDDARD I Need An Angel (J /RMG) 246 -22 11469 9 21/0 

JEFF MAJORS Pray (Music One) 188 -8 20204 12 1010 

URBAN MYSTIC Where Were You? (Sobel 173 +17 12779 15 810 

KEM I Can't Stop Loving You (Motown /Universal) 170 +103 22479 1 31131 

TAMIA Still (Atlantic) 163 -22 10719 18 11(0 

56 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 1/9 -1/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (02005, Arbitran Inc.). © 2005, R &R, Inc. 

NEW & ACTIVE 
KENNY G.1IEARTH, WIND & FIRE The Way You Move (Arista /RMGI 

Total Plays: 149, Total Stations: 19, Adds: 2 

TINA TURNER Open Arms !Cannon 

Total Plays: 141, Total Stations: 26, Adds: 8 

LEDISI ROONEY JAMES My Sensitivity (Gets In The Way) (GRP /VMG) 

Total Plays: 134, Total Stations: 19, Adds: 3 

BAR -KAYS Glad You're My Lady (JEA Music) 

Total Plays: 87, Total Stations: 10, Adds:4 

MICHAEL B. SUTTON Nobody (Little Dizzy) 

Total Plays: 67, Total Stations: 9, Adds: 1 

BRENDA RUSSELL I Know You By Heart (Narada Jazz) 

Total Plays: 45, Total Stations: 6, Adds: 0 

SAMSON Atmosphere (five fight's) 
Total Plays: 35, Total Stations: 7, Adds: 6 

Songs ranked by total plays 

POWERED ; 

11EDIABASE 

MOST ADDED' 
ARTIST 'MI.: ..'EEL. ADDS 

KEM I Can't Stop Loving You (Motown /Universal) 

TINA TURNER Open Arms (Capitol) 

SAMSON Atmosphere (FiveEght's) 

FANTASIA Truth Is (J /RMG) 

BAR-KAYS Glad You're My Lady (IA Musk) 

LEDISI fIBONEY JAMES My Sensitivity (Gets In The Way) (GRP /VMG) 

GERALD LEVERT So What (If You Got A Baby) (Atlantic) 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELLS) 

31 

8 

6 

4 

4 

3 

3 

TOTAL 

PLAY 

INCREASE 

KENNY G. hIEARTH, WIND & FIRE The Way You Move (Adsta/RMG) +128 

TINA TURNER Open Arms (Capitol) +121 

JILL SCOTT Whatever (Hidden Beach /Epic) +113 

LEDISI RIBONEY JAMES My Sensitivity (Gets In The Way) (GRP/VMG) + 106 

KEM I Can't Stop Loving You (Motown /Universal) +103 

MARIO Let Me Love You ( J/RMG) +86 

FANTASIA Truth Is /JIRMGI +70 

DESTINY'S CHILD Soldier (Columbia) +70 

JOHN LEGEND Ordinary People /Columbia) +68 

BRIAN MCKNIGHT Everytime You Go Away (Motown/Universall +67 

MOST 
PLAYED RECURRENTS 

TOTAL 

ARTIST TITLE LABELES, PLAYS 

ANTHONY HAMILTON Charlene (So So Del/Zomba Label Group) 804 

KEM Love Calls (Motown/Universa /) 425 

PATTI LABELLE New Day (Del Soul /IDJMGI 362 

ALICIA KEYS If I Ain't Got You (J/RMG) 360 

ALICIA KEYS You Don't Know My Name /JIRMGI 282 

JILL SCOTT Golden (Hidden Beach /Epic) 268 

TEENA MARIE Still In Love (Cash Money /Universal) 266 

SMOKIE NORFUL I Need You Now (EMI Gospel) 263 

HEATHER HEADLEY I Wish I Wasn't (RCA /RMG) 257 

R. KELLY U Saved Me (Jive /Zomba Label Group) 241 

Station playlists for all R &R reporters 
are available on the weh at 

www.radioandrecords.com. 

REPORTERS 
Stations and their adds listed alphabetically by market 

WOVE/Albany. GA 
OM'. Bill Jones 
PO'. None Mack 

WAKE /Augusta. GA' 
OMPD'. Ron Thomas 

WKSP / Augusta, GA' 
0M- Mike Kramer 
Pomo. Tim -Fatb" Snell 
APO,. Chet nest 

WWIN/Ballimore, MD* 
PO: Tim Wads 
APOAID: Keith Pawl 

KOXL/Balon Rouge, LA 
OM: Jell Jamigan 
POND- Mp Vernon 

WBHK/Birmingham. AL' 
OM'. Jay Dixon 
PO Darryl Johnson 
MÙ. Lou Bennett 

WMGLJChadeston. SC' 
OMPO: Terry One 
ND: TX Jones 

F. MAYS 
SAMSON 

WXST/Charleston, SC' 
OM. John Anthony 
PD/MD'. Michael Tee 

WBAV/Charlone 
POND Temi Avery 

WE/NC/Charlotte' 
PD J.0. Nuns 
MO: Kim Stevens 

WSRB/Chicapqo. IL' 
POND Trane Reynolds 

WVAZ/Chicago. IL' 
OMPO Elroy Smith 
APOMD Armando Rivera 

WZAXJCleveland. OH' 
OMPO. Kim Johnson 
MD. Bobby Rush 

WLXC/Columbia, SC' 
PO- ooug Whams 

WWOM/Columbia, SC' 
PO: Mike Love 
MO'. Lon Mack 

WAGH/COlumbus, GA 
OM. Waters 

mÁ PPO Oueen Rasheeda 
MD EdwaNLewis 

WKZJ/Columbus, GA 
OM Carl Conner. Jr. 

POAAO: Michael Soul 
ehm 

WMXU/Columbus, MS 
POND: Deboby Wonder 

2.1 !Ill 
12 KEM 

WXMG/Columbus. OH' 
OM: Paul Strong 
PD: a nnnStevens 

WROU/Dayton. OH 
OMPO :JJ.D. Nunes 

WMXD/Dehoil, MI" 
OM: KJ Holiday 
PO: Jamillah Muhammad 
APO: Onell Stevens 
MO: Sheila Little 

KFM 

WUKS/Fa eteville, NC' 
PO: Carrel, Dams 

MD: Calvin Pee 
SAMSON 

WDZZJFIinI, MI' 
PO: Trey Michaels 

YWneDa0051,sWIND 
a FIRE 

TINA TURNER 

WCMG6lorence. SC 
OM: Man scurry 
PO:: Ernie One 

WFLM/FI. Pierce. FL 
OM: MAO James 
POND. James T. 

APO Tamara Gant 

WOMG/Greensboro, NC' 
PONU. AC Stone 

KM/Houston, TX' 
0M: Tom Calomel 
PONO: Sam Choice 

W tLCnndianapolis. IN 
PO Brian Wallace 

WJXN/JacksOn, MS' 
PO Poston 

WKXVJadeson, MS' 
DM/PO: slanaBánsnn 

WSOUJacksdnville, FL' 
POND: KJ Brooks 

KMJK/Kansas City. MO' 
PO Jerold Jackson 

KSSM/Killeen, TX 
POND: Matt Raymond 
APO: Monica Reid i 

IECi9_HONEV JAMES 

KNEKM1atayelle LA' 
PD/PAD: NpM *Keen 

KKRX/lawton, OK 
OMPO Tens Monday 
APO. TToonytova 

KOKY/LiOle Rock, AR' 
OM: Joe Booker 
PONO: Matt Dylan 

2 KW 

K LH/Los Angeles. CA' 
Russell 

WMJM/Louisville, KY' 

MG 

D1D: rim Gerard Girton 

KJMS/Memphis, TN' 
PO'. Hale Bell 
APO Eileen Collier 

WHOTIMiami, FL' 
PO' Demd Brown 
APDIMD: Karen Vaughn 

WJMR/Milwaukee. WI' 
POND : Laun Jones 

WOLTßAohile, AL' 
Po SleBrreaCmmbley 
MO Kathy 

RIMIER 

Gú'is .HaeY.waEs 

KJMGRAonroe, LA 
Po: Chis GoiIlARTN. 

x Nu a FIRE 

WOOKmashville, TN' 
79' i Derrick Corbel, 

WYBC/New Haven, CT' 
OM. Wayne Schmidt 
PO Juan Castillo 
APD. Angela Materba 

KMEZ/New Orleans, LA' 
POND: LeBmn -lBr' Joseph 
APo. Niecy Davis 

WYLD/New Orleans, LA' 
OM: Cana (loather 
Po. 

A 
Applebem 

ic tom 

WBLS/New Yods, NY 
PO Vinny Brown 
MO :Deneen Woman' 

WRKS/New York, NY 
ro' cop Beasley 
MO: Julie Dosons 
No 

WKUSModolk. VA' 
OMPO Eno Michaels 

WVKL/NOdO1k. VA' 
OM. Orte Lamb 
POND. Don London 

KRMP/Oklahoma Cily, OK' 
PO: Terry Monday 
MO'. Eddie AMico 

WCFB /Orlando, FL' 
OMPO. Steve Holbrook 

WDAS/Philadelphia, PA' 
OM. Theo Mlchem 
PD Joe Tamburo 
AP0/MO Jo Gamble 

WFXC/Raleigh, NC' 
PD: Cy Young 
APÓAtO: JoËEi Berry 

6 NA 

WKJS/Richmond, VA' 
DM/PO: Al Payne 

WVBE/Roanolce, VA' 
KIND: SWaFONAMES 

DNA IMIS 

WSBY/Salisbury, MD 
OM Brian Cleary 
PO. Kenn Love 

MO Ron Bav:SAT 
UM BIAnR 

GAF 

GERwDLEVERT 

eawm staa 

KBLX/San Francisco, CA' 
PO: Kevin Brown 
Mo. Jell Bonds 

Music Choice Smooth R&B/ 
Satellite 
DM/PD: Damon Williams 

Sirius Heart & Soul/Satellite 
OMiO: B.J. Stone 

Sirius Slow JanwSatellile 
OM. Stone 
PO. Tonya Byrd 

XM The Flow/Satellite 
OM. Lori Patterson 
P0: Mao Muid 
it 10li, 

WLVH/Savannah, GA 
ON Brad Kelly 
POND. Gary Young 
APO: Jewel Cater 

tooc 

KMJM/St. Louis. MO' 
OM/PD: Chad Minns 

WFUN/SI. Louis, MO' 
PO: Garth Adams 

WPHR/Syracuse. NY' 
0M: Rich Lauber 
PD: Butch Charles 
APOA1iD. Kenny Dees 

9 KIM 
11 NMI 

WHBXnallahassee. FL 
OMPO Humcane Dave 
APO : victor Duncan 

WIM 
Rocky 

oledo. OH' 
Love 

MO. Brand) Browne 

WTUGnuscalodsa. AL 
DM. Greg Thomas 
POND. Charles Anthony 
APÓ. Monelle Miner 

WHURIWashington. DC' 
PO: Dave Dickinson 
MD. Tract LaTrelle 

WMMJ/Washington. DC' 
Po'. Kathy Brown 
MO MikeuChasse 

WKXSlWilmington, NC 
APO lallsanva Russ 
16 C.R1.15 

5 Mu 

5 JOHN LEGEND 
5 BRUN MCCN1GN: 

'Monitored Reporters 

76 Total Reporters 

56 Total Monitored 

20 Total Indicator 

Did Not Report, Playlist 
Frozen (3): 
WRBV /Macon, GA 
WUVA/Charlottesville, VA 
W W MG /Montgomery, AL 
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GOSPEL TOP 30 
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January 21, 2005 
ARTIST - "__ - -.cc_ 

TOTAL 
PLUS 

a I - 
PLAYS 

TOTAL 
AUDIENCE 

MI 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS MOST ADDED' 

J MOSS We Must Praise (Gaspe Centric) 925 +8 37900 20 3210 
ARTIST -TOLE EAR_. ó ADDS 

SMOKIE NORFUL I Understand (FM/ Gaspe') 850 +81 34456 10 3312 JAMES FORTUNE You Survived (World Wide Gospel) 7 

DONNIE MCCLURKIN I Call You Faithful (Verity) 620 +54 26944 9 2813 RANCE ALLEN... flit. FRANKLIN Something... (Tyscot/Taseisl 4 

KIERRA "KIKI" SHEARD You Don't Know ( EMlGospel) 595 24 23904 25 2610 DONNIE MCCLURKIN I Call You Faithful (Verity) 3 

DEITRICK HADDON God Is Good (Verity) 594 15 23912 22 2610 
LASHUN PACE For My Good (EMI Gospel) 3 

DONALD LAWRENCE Healed (Verity) 590 +34 22322 17 2211 
BEBE WINANS Safe From Harm (Still Waters /TMG) 3 

D. LAWRENCE fIH. WALKER You Covered Me (Verity) 3 

NEW BIRTH TOTAL PRAISE CHOIR Suddenly (EM /Gospel) 5E4 -5 23046 25 2310 
LORI PERRY Wrote This Song (Music One) 3 

JIMMY HICKS & VOICES OF INTEGRITY Blessed Like That (World Wide Gospel) 5C5 +18 22862 25 2010 

BISHOP TD JAKES Take My Life (Dexterity / EMlGospel) 5C0 +36 20655 15 2311 MOST 
KEITH WONDERBOY JOHNSON Let Go And Let God (Verily) 

TED & SHERI Celebrate (Word /Curb /WarnerBros.) 

4C7 

400 

-3 

+9 

18785 

12406 

25 

6 

1710 

1910 
INCREASED PLAYS 

TOTAL 

BISHOP MICHAEL V. KELSEY... Run And Tell That (Samah Sound) 382 +12 11447 15 2010 PLAY 

ARTIST INCREASE 

DOROTHY NORW00D Praise In The Temple (Ma/aco) 380 -44 20516 25 2010 
D. LAWRENCE fIH. WALKERYou Covered Me (Verity) +89 

TYE TRIBBETT No Way (The G.A. Chant) (Sony Gospel /Columbia) 372 2 20912 20 1510 SMOKIE NORFUL I Understand (EM /Gospel) +81 

BENITA WASHINGTON Thank You (Light) 352 +65 13365 9 1611 LASHUN PACE For My Good (EM /Gospel) +80 

GMWA MASS CHOIR Only A Test (Gaspe Centric) 329 +8 12812 12 1710 BEBE WINANS Safe From Harm (StillWaters/TMG) +69 

DENETRIA CHAMP Go On Through It (JDI) 329 6 15643 8 1810 
BENITA WASHINGTON Thank You (Light) +65 

DONNIE MCCLURKIN I Call You Faithful (Verity) +54 
BISHOP PAUL S. MORTON fIARETHA FRANKLIN Seasons Change (Tehillah) 323 .45 11282 8 1410 

JAMES FORTUNE You Survived (World Wide Gospel) +48 
FORTITUDE He's Alright (Word /Curb /Warner Bros.) 283 -9 14803 9 1711 RUBEN STUDDARD I Need An Angel (J /RMG) +40 

TIM BOWMAN My Praise (Liquid 8) 284 +23 10462 5 1712 BISHOP TD JAKES Take My Life (Dexterity /EM /Gospel) +36 

JOE PACE We've Come To Praise Him (Integrity Gospel) 271 +8 11435 13 1710 ISRAEL... & B. CAGE Give Thanks (Gospo Centric) +35 

L. SPENCER SMITH & TESTAMENT God Will (Emtro) 270 30 11293 19 1411 

JEFF MAJORS Pray (Music One) 256 -17 13635 20 1010 NEW & ACTIVE 
LASHUN PACE For My Good (EM /Gospel) 24' +80 6252 1 1313 

ISRAEL AND NEW BREED Friend Of God (Integrity Gospel) 
MEN OF STANDARD Just Like You (Muscle Shoals Sound Gospel) 236 +4 12217 10 1111 

Total Plays: 200, Total Stations: 10, Adds: 1 

LORI PERRY I Found It In You (Music One) 228 +8 10845 4 910 JONATHAN BUTLER Don't You Worry (Maranatha.9 

LASHELL GRIFFIN Free (Epic) 22E +5 12931 14 910 Total Plays: 190, Total Stations: 10, Adds: 0 

RUBEN STUDDARD I Need An Angel (J /RMG) 22; +40 9377 2 1112 CHOIR BOYZ It's Alright (Music One) 

Total Plays: 178, Total Stations: 8, Adds: 0 
STEPHEN HURD Lead Me To The Rock (Integrity Gospel) 20E +22 6033 2 1212 

DAMON LITTLE Do Right (World Wide Gospel) 

TWINKLE CLARK He Lifted Me (Verity) 202 +8 9297 3 1010 Total Plays: 176, Total Stations: 10, Adds: 0 

JOHN P. KEE Harvest (Verity) 

35 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 1/9 - Saturday 1/15. 
Total Plays: 171, Total Stations: 9, Adds: 0 

© 2005 Radio & Records. Songs ranked by total plays 

REPORTERS 
Stations and their adds listed alphabetically by market 

WPZE/Atlanta. GA 
Frank 

eJFlhlnson 

r., 
r. .-._:,.`- 

í ;ñF[rrèà RO 

WTHBLAuqusla, GA 
on 

Mary K 

NomaO 
AP :Sister ing Cannon 

WAGG/Birmingham, AL 
PO: Mary K. 
MO: Printe Yeller 
20 TIM BOWMAN 
19 SHEA NORMAN 
R DONALD LAWRENCE I NF2EKIAH WALKER 

WENN/Binningqham, AL 

PD Willis Pride 
nti 

WJNI /Charleston, SC 
M:Michael Baynard 
D: Cliff Fklcbn 

28 USHUN PACE 

2B BISHOP PAULS MORTON 

-. .. .-- . ....'.._... =. -::ry ANGERS 

WXTC /Charleston, SC 
OM:Tenr Base 
PO. Edwm Chef'Nright 
APO/MD. James Wallace 

O/PJohnson 

d' OH 
MO: Kim 

JANES FORTUNE 

FMVV olu rabia. SC 

Mu: Monica Washington 
IA RL :-a 
u ocxr.El. O..RU: 
II STEPHEN HUBO 
I0 KURT CARE 
10 BE3EWNANS 
10 DENETNIA CRAMP 

IIYD/lembus, OH 

Umpo E 

WCHB(Delroil, MI 
PD: aw° 

EMCQUReIN 
BFRWINANG 

WTLCAndianapolis, IN 
OM: Onan Wallace 
PO Paul Robinson 
MD Donovan Hartwell 

WHLH /Jackson, MS 
OM Steve Kelly 
PO Jenell Roberts 
MO: Torreg Harris 

..., 1 AI FN GROUP INIRK FPANKIN 

WOAD /Jackson, MS 
OM. Stan Branson 
PD Percy Davis 
MO'. Sta. Hunter 

KPRT/Kansas City. MO 
0M: Andre Carson 
PD Myron Fears 
APO' Freddie Bell 
MD: Debbie Johnson 

KVLO/Linle Rock. AR 
OM: Joe Booker 

AM: M 
BIIy St James 

AaPD:L/SMooy_, 

14 ANNA Sr;,_.:R_ 
4 N{OLE"J-_ 

iWRnNE TN BOWMAN 
4 .:11Er`LPr',Pn,.o!8TK, 

WHAL/Memphis, TN 
PO:Eileen Collier 
APOMD :Tracy Retina 
17 21.2.12 20,1111.2 

WMBM/Miami. FL 
OM. E Claudette Freeman 
PD: Greg Cooper 
APOMO:Lydia Goodin 
26 SMOCIE NORFUL 
25 DEMEURE PATTERS, 
24 N4LF MILE NOME 
22 BENITA WASHINGTON 
20 NU BEGINNINGNDAITN LITTLE 

G I(/Mobile, AL 
M: aBAIIa 

P0/MD: RllcìaAllbdMn 
15 ROBENSfUO]ARC 

DOMED LAWRENCE t HEZYKPAU WACKER 
IS MINISTER WIN THOMPKINS 

pWppPtRReaFBErSMsCEWaOo 

Orleans, LA 

IB i POSTURE r 
IT LOu151AW STATE MASS CoT 
'.1 BENITA WASHINGTON 

._ T 4[c5 

WYLD/Tdew Orleans, LA 
OM Cana Soalner 
PO AI Ap leberry 
ALPOMA. IORna Peto 

ABC's Rejoice/Satellite 
PD: Willie Mae McIver 
21 ISnAUL ANC NEW BREED 

WYCB/Washingtan, DC 
PO: Ron Tlp 

LORI 
Mryson 

Note: For complete 

adds, see R &R 

Music Tracking. 

35 Total Reporters 

35 Total Indicator 

Did Nol Report. Playlist 
Frozen (13): 
KHVN /Dallas, TX 
Sheridan Gospel Network/ 

Satellite 
WCAO /Baltimore. MD 
WDAS /Philadelphia, PA 
WGRB /Chicago. IL 
WLOK/Memphis. TN 
WMPZJChattanooga, TN 
WNNURaleigh. NC 
WPGC/Washington. DC 
WPZZ/Richmond. VA 
WWIN /Baltimore. MD 
WXEZ/Norfolk. VA 
WXOK/Baton Rouge. LA 

BRIGHT COLORS. LONG -LASTING. DURABLE. WEATHER -RESISTANT. 

ZeMaf.2 ../-lenolher promolion 2 

Absolutely. Bring it on! With Communication Graphics 
as your printing partner, you can relax and let us handle 
the details ... all within your budget. 

Preferred by more radio stations since 1973. 

:::Communication 
* ': ? Graphics Inc 
THE DECAL COMPANY 

(800) 331-4438 - www.cgilink.com 
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COUNTRY 
LONHELTON 

,helton @radioandrecords.com 

CRS 2005: Something 
No, A Lot -For Everybody 
Programming, sales, marketing, promotion - 
it's all here 

his year's Country Radio Seminar promises to once again 
be the industry's top learning experience. Dozens of ses- 

sions, hundreds of radio and record experts and the chance to 
chat one -on -one with the industry's best and brightest is an op- 
portunity you simply can't pass up if you're in Country radio. 

Before we get to the overview of the ses- analyze Edison's data and offer programming 
sions and panelists, a reminder that leading ideas and tactics you can implement (Friday, 
off CRS Week once again this year are the March 4, 10:30am- noon). 
Country Music DJ Hall of Fame and the Coun- 

Management & Programming Panels try Radio Hall of Fame inductions. Lonnie 
Bell, Coyote Calhoun, Dan Hollander, Johnny What You $ay Can Co$t You. Now, more 
"K" Koval and Bob Mitchell will be inducted than ever before, personality patter is being 
as the newest members of the CMDJHOF, monitored for content. Broadcast companies 
while Mack Sanders and Bill Ward will be in- have policies; talent has been fined - and 
ducted posthumously into the radio hall. fired. Where is the line? This panel will out - 

Also, Larry Daniels will line the latest thinking on 
be receiving the CRB Presi- MARCH 2 -4.2005 what is acceptable while 
dent's Award, and Dolly presenting examples of 
Parton will be on hand to what isn't permitted. It 
accept the CRB Career will also examine the 
Achievement Award. These COUNTRY RADIO SEhNAR past - The Dixie Chicks, 
nights are among the most Opie & Anthony, last 
memorable in our industry. Do yourself a fa- year's Super Bowl - and offer tips on stay - 
vor and plan to attend this event on Tuesday, ing on the right side of the FCC ... and your 
March L It will take place in the ballroom at boss. 
the Nashville Convention Center. More details Panelists include Journal Radio Group Pres- 
are at www.crb.org. ident and NAB board member Carl Gardner, 

Now, on with the show and details of just attorney John Wells King and Jacobs Media's 
some of the panels. Bill Jacobs, who also founded SaveRadio- 

Keynote Events 
Now.org. The session will provide specifics on 
how broadcasters can protect themselves and 

Toby Keith: Unleashed. Few artists speak their stations from fines and will feature a 25- 

their minds as openly as DreamWorks' Toby question "Test Your Indecency IQ" quiz (Thurs- 
Keith. Whether in a feud with Peter Jennings, day, March 3,10:30am- noon). 
talking to Playboy or correcting Dan Rather on Arbitron: Don't Fear the Ratings. This is 

his income, he's not afraid to say what's on the panel for you if you've ever wondered 
his mind. And you always know where he how Arbitron works, how it gets its data and 
stands. During this opening keynote presen- how you should be using it. The panel in- 
tation, I'll be chatting with Toby, and we're dudes Comquest's Gary Mitchell (Friday, 
going to see if we can't get into some areas March 4, 10:30am- noon). 
even he's never gone on the record before Talent Coaching With Lorna Ozmon. 
(Thursday, March 3, 9:35- 10:20am). PDs are charged with helping their air person- 

"The Largest Study Ever of Country's Pl alities get better. But who helps the PDs be- 
Listeners." Edison Media Research presents come better talent teachers? One of the best is 

the results of its latest study commissioned by Lorna Ozmon. Her brief appearance at last 
the CRS. Pls contribute most of a station's year's CRS convinced the CRB Agenda Corn- 

time spent listening. Find out what they think mittee to bring her back this year for a full 

about Country radio and music (Friday, session on the art of radio performance. 
March 4, 9- 10:20am). CRS Agenda Committee member Scott 

How to Implement What You Have Lindy says of Ozmon, "Whether you want to 
Learned From "The Largest Study Ever of become a better air personality or a better PD, 

Country's Pl Listeners." Research ain't worth understand your PD better or get inside the 
squat if it's not interpreted and implemented mind of great radio performers, this is not to 

properly. Consultant Jaye Albright, WSM -FM be missed" (Friday, March 4, 2- 3:20pm). 

(The Wolf)/ Nashville PD John Sebastian, Manager's Breakfast. Got a problem that 
Jones Radio Networks Country OM Jim Mur- keeps you up at night? Get the answer and 

phy and Eastman Research's Mike Gould will breakfast in a give- and -take session with ra- 

® Radio & Records 

TRYING TO FIND CLEVELAND CapitoUNashville artist Jamie O'Neal arrived in Cleveland six 

months before the upcoming R&R Convention to get a jump on the festivities. She also took a 

moment to chat with WGAR PD Meg Stevens about her latest single, "Trying to Find Atlantis, "and her 

new album, Brave, in stores March 1. Seen here are (l -r) Stevens. O'Neal and CapitoUNashville Sr. 

Director /National Promotion Jimmy Harnen. 

dió s top GMs. Great for GMs, GSMs, LSMs 
and anyone else used to being up and at work 
early (Friday, March 4, 8 -9am). 

Sales Sessions 

Learn to Hire So You Don't Have to Fire. 
Susquehanna /Indianapolis Director /Sales 
Recruitment Tim Bums leads an all -star pan- 
el set on helping you learn to build a talent 
bank for all areas of your radio station. "Re- 
cruitment is one common issue that every 
manager faces, no matter which department 
he or she works in," he says. "We've assem- 
bled an unbelievable panel of professionals 
who will show you how important - and 
simple - it is to find talent no matter which 
department you manage." 

Representing three major radio -station de- 
partments are KYGO /Denver PD and R &R 
Country PD of the Year Joel Burke, Sierra 
Marketing President and former WGR /Cleve- 
land National Sales Manager and GSM Deb- 
bie Carter and promotion and marketing guru 
Doug Harris. Clueing you in on tips for iden- 
tifying, attracting and hiring top talent, the 
panelists will conduct a live interview during 
the session. 

Burns notes, "You will hear the killer inter- 
view questions that separate winners from 
losers. You will learn where these talented 
professionals find their next superstars, and 
you'll even learn where they find their dia- 
monds in the rough" (Thursday, March 3, 

10:30am- noon). 
Dialing for Dollars With Sheila Kirby. 

Interep's Kirby promises she'll teach you how 
to fmd local pots of money. Learn how to land- 
scape a company and ways to uncover differ- 
ent budgets (Thursday, March 3, 2- 3:20pm). 

Sales Boot Camp Session No. 1. (Friday, 
March 4, 10:30am -noon) Topics include: 

"The Agency" 
"Creative Copywriting" 
"Nonspot Revenue" 

Sales Boot Camp Session No. 2. (Friday, 
March 4, 2- 3:20pm) Topics include: 

"Country and Cars" 
"Programming and Sales" 

Marketing & Promotions Panels 

900 Ideas in 90 Minutes. This is almost 
too much to comprehend, but this session 
alone is worth your boss' springing for the 
dough to send you to CRS 2005. WTHI /Terre 
Haute, IN Director /Marketing & Promotion 
Renee Former promises that you will leave 
this session with 900 ideas that your station 
can start using when you get back to your of- 

fice the following Monday. You'll pay for your 
trip in no time. 

WB /Nashville's Gator Michaels is the mod- 
erator. Panelists include Brandon Vonderharr 
of the Nashville Sounds Triple A baseball dub 
and the winners of the CRB's 2005 Small, Me- 
dium and Large Market Promotions of the Year 

awards (Thursday, Mardi 3, 10:30am-noon). 
How to Steal Your Next Idea With Doug 

Harris. Of all the marketing, promotion and 
creative -thinking panels and sessions I've seen 
through the years, none have been better than 
those hosted by Doug Harris. Talk about 
thinking outside the box - Harris doesn't 
even know there is a box. He'll be presenting 
an updated version of "Unleashing the Cre- 
ative Animal in You" that you won't want to 
miss. This guy alone is worth the registration 
fee (Friday, March 4, 10:30am- noon). 

General Interest 

Artist -Radio Taping Sessions. The ever - 
popular artist -radio taping sessions are set for 
all day on Wednesday, March 2. Here's your 
chance to load up on station liners and artist 
IDs from the dozens of artists on hand 
(Wednesday, March 2, 10:30am -noon and 2- 

3:30pm). 
The History of Nashville and Country 

Music. For a number of years country music 
historian, critic and author Robert K. Der- 
mas has presented each new Leadership 
Music class with an overview of the city of 
Nashville and the country music business. 

RKO will bring an expanded version of his 
presentation to this year's CRS, and he'll have 
some help from a couple of folks who have 
seen and done it all: Country Music and Rock 
and Roll Hall of Famer Brenda Lee and Coun- 
try Music DJ Hall of Famer Ralph Emery. Oer- 
mann's Music City travelogue will provide a 

great backdrop for behind -the -scenes stories 
you've never heard before (Thursday, March 
3, 10:30am-noon). 

What's Next and What You Can Do About 
It? Joint Communications CEO, consultant 
and futurist John Parikhal is bringing his crys- 
tal ball to the CRS, along with his vision of 
where the world is headed with music, tech- 
nology, entertainment and marketing - and 
how it all impacts on -air presentation. 
Parikhal is always fascinating, and his eye to 
the future always makes you think. He will 
be joined by Orr Music's Larry Miller (Thurs- 
day, March 3, noon- 3:20pm). 

Size Does Matter- But Bigger Isn't Al- 
ways Better. Here's a look inside the small 

Continued on Page 46 
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King Country 
Genre posts big sales gains, but can it last? 

ooking back at 2004, the country record business has much 
Ito cheer about in light of double -digit growth against a much 

more modest increase for the overall industry. Though few 
would deny that a bit of celebration is in order, the final tally 
nonetheless suggests important questions about how the suc- 
cess came to pass and what it portends for 2005. 

Nielsen Soundscan data provided by the 
Country Music Association and record -label 
sources shows country album sales up 12% over 

2003, while the overall 
business was up only 1.6 %. 

Country fans bought 77.9 

million albums. 
Leading the way were 

Kenny Chesneÿ s When the 

Sun Goes Down, which sold 
3.072 million copies; 
Gretchen Wilson's Here for 
the Party, which moved 
2.931 million; Tun McGraw's 

Live Like You Were Dying, which sold 2.786 mil- 
lion; Shania Twain's Greatest Hits at 2.336 mil- 
lion; and Toby Keith's Greatest Hits Vol. 2 with 
1.916 million. Rounding out the top 10 were of- 
ferings from George Strait, Big & Rich, Toby 
Keith, Jimmy Buffett and Brad Paisley. 

Universal Music Group /Nashville captured 
21.98% of country's market share by distributor, 
selling 17.4 million units. The RCA Label Group 
was next, with 20.1% and 15.9 million. Warner, 
which also distributes Curb, was third at 16.06% 

and 12.7 million; Sony was fourth, with 11.32% 

and 8.9 million; and Capitol was fifth, with 
7.02% and 5.5 million. 

John Grady 

A Perfect Storm 

Many factors contributed to country's big 
year. Sony /Nashville President John Grady 
says, "A lot of it has to do with from whence we 
came. The year before gave us a low place to start 
from." The flip side of having a strong year is 

that it makes similar gains in 2005 more of a chal- 
lenge. "It'll be a hard year to grow from," Grady 
says. 

One of the reasons 2003 was relatively weak- 
er was because 2004 saw a fat release schedule. 
The large number of major releases in the year 

helped a lot," says RLG Chairman Joe Galante. 
"Gretchen Wilson and Big Sr Rich were a big 
boost to the numbers and to awareness of the 
format. Jimmy Buffett hitting our format with 
his CD also helped." 

Curb Records Chairman Mike Curb, who 
saw his company in the red in 2003 for the first 
time in its 40 -year history, is excited to be back 
in black. "If you look at Nielsen Soundscan, we 
were the No. 1 label imprint," he says. "If 2003 

was a bad year, we've absolutely turned it 
around. 

"in 2003 the challenges 
were almost beyond our 
control, but a lot was our 
own fault. Promotion costs 
got out of control. Now I 

think everyone has Laced 

reality. Most of us have vir- 

tually stopped using inde- 

Joe Galante 
pendent promoters, except 
in isolated incidents. The 

vast majority of independent promotion doesn't 
exist anymore, and RCA stopped altogether." 

Tighter cost controls coincided nicely with 
strong Curb releases like Tim McGraw's latest. 
"For us, it's the music," Curb says. "The other 
part is that our promotion teams have really 
come together, and they're working more close- 

ly with our sales and 
marketing people. It's a 

credit to them. 
"Yes, 2003 was a bad 

year, but you have to ad- 
mit when something's 
not working and find a 
new way. We turned a 
negative into a positive." 

More Discs, 
Less Dollars 

Tempering the unit 
sales numbers is the 
knowledge that CDs 
don't sell for what they 
did even a few years ago. 
"We don't know tl-e im- 
pact on our industry's 
revenue resulting from 
lower list prices on sever- 
al top -selling CDs, but, 
obviously, it would be 

FRANK'S PLACE Dierks Bentley stopped by the Capitol Records 

Tower during a recent visit to Los Angeles and performed some 

material from his upcoming album for the staff. Bentley played in the 

same studio where Frank Sinatra recorded and sat on the same stool 

Sinatra used. Seen here (l -r) are Bentley, Capitol/Nashville Sr. VP/ 

Marketing Fletcher Foster, Capitol Studios Sr. Director & Manager Paula 

Salvatore and EMI Music Marketing Sr. VP/Sales & Catalog Ronn Werre 

and Label Director Linda Kalkin. 
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Miranda Lambed 

NEW ARTIST FACT FILE 

Label: Epic 
Single: "Me and Charlie Talking" 
Album: Kerosene 
Producers: Frank Liddell, Mike Wrucke 
Release Date: March 
Hometown: Lindale, TX 

Favorite Sports Team: Tennessee Titans 
Birthday. Nov. 10 

Influences: "Merle Haggard. My dad, who plays guitar and 
is a songwriter. Emmylou Harris. Dolly Parton. Jack Ingram. 
Allison Moorer." 

The Music Decision: "I was 16 and entered a televised 
country showdown. I won the first two rounds, and that was the first time I ever 
really considered doing this as a career. I always loved music, but I thought I might 
be a choir teacher or something like that. I started playing guitar at 17. My dad 
taught me three songs, and I wrote my first song, which wasn't good but got me 
started." 

Three -Minute Life Story: "I grew up on a farm with my dad singing and playing 
guitar for me on the porch. I heard lots of Merle and Jerry Jeff Walker. My first 
performance was at age 10. I sang 'Daddy's Hands.' I graduated early from high 
school and started making music my focus. I put a band together at 17 and put 
out a self - titled independent record I made for $2,000 in Dallas. It had 10 songs 
I co-wrote with my dad. I got the gig on Nashville Star and came in third last sum- 
mer." 

Best Thing So Fan "Making the record. I've been dreaming about this forever, 
and it finally happened. Plus, 10 of the 11 songs are mine." 
Worst Thing "Being away from family, my boyfriend and friends. And nothing's 

ever guaranteed. The thing I love so much is also what I hate, and that's the un- 
predictable part. You never know what's going to happen. But that's what keeps 
it interesting," 
On My Second Copy Of: "I had a tape of Garth Brooks' Sevens that I wore out. I 

thought Garth was it." 

Miranda Lambert 

L J 

negative," Galante says. "Even though units were 
up double digits, revenue would be less. But I'm 
not sure if anyone will publish that number. 

"We also had lots of new -artist -development 
pricing - like on Gretchen and Josh Turner - 
which would lower revenue even though units 
were up." 

Grady says, "Pricing is an ever -evolving is- 

sue that has a lot to do with the type of retailers 
still in our business. Consumers have spoken as 
to what they think music is 

worth, and it didn't go in 
the direction that I, for one, 
thought it should. I'll go to 
my grave thinking a 60- 

minute CD is an incredible 
bargain for something that 
will physically last longer 
than any of us. 

"But they're worth as 
much as people will pay, 
and people have been trained to shop for bar- 
gains. That's part of the overall financial model. 
We have to replace that revenue with download 
sales, which had a huge year. I hope it will mul- 
tiply as much next year as it did this year. 

"We've also got music -DVD sales, new tech- 
nology like Dual Disc- a couple different ways 
for consumers to buy product. That allows us to 
be more creative and more competitive." 

Back -Loaded 

With so many fourth- quarter 2004 releases 
from superstars, the new year's slate has to be a 
question mark. And even though Sony has new 
albums on tap from Gretchen Wilson and The 
Dixie Chicks, Grady says growth will likely 
come out of the blue. 

'The answer is usually going to be something 
not on the schedule, something for which you're 
realistically projecting a certain sales level that 
turns into millions," he says. "If we're going to 

Mike Curb 

have growth, we have to continue to break 
brand -new artists." 

Galante is optimistic, saying, "It's too soon to 

call regarding holding the numbers, but we have 
a shot. There aren't enough new first -quarter 
releases to pick it up, so it will have to be the 
carryover. A lot will depend on what we have 
in the fourth quarter. And even if we are down 
a bit, it would still be above the levels of prior 
years." 

"We can do better in 2005 than we did in 
2004," Curb says. "The Bush re- election was 
a very good signal that the economic recov- 
ery will stay on course, and if retail is strong, 
that's good for music sales. If there had been 
a change, there would have been uncertainty 
as we saw what direction tax laws or the econ- 
omy would take, which sometimes results in 
a downturn." 

Growing Concerns 

As much as Music Row is eager to embrace a 

good report card - and it should - there are 
issues to watch as 2005 unfolds. "The best news 
is Gretchen Wilson and MuzikMafia," says 
Grady, who adds that his biggest concern is cre- 

ative apathy. 
"The reasons for success haven't changed 

at all over the last 10 years, if ever," he says. 
"The most successful records on the scene 
were made by the people who took the big- 
gest chances. That's where my fear of creative 
apathy comes from. People need to continue 
to take chances because the public is attract- 
ed to it." 

Galante says, "The best news is that we had 
songs that the consumer reacted to in a big way. 
The concern is that very low sale prices may 
have helped us short -term but will hurt over 
time. It cheapens the product's value. But the 
solution is still great songs and acts - and more 
of them." 
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COUNTRY TOP 50 
January 21, 2005 

ARTIST - - 

TOTAL 4 

POINTS POINTS 
TOTAL 1.1. TOT.AUD. d' AUD. WEEKS TOTAL 
PLAYS PLAYS (001 1001 ON ADDS 

POWERED 
MEDIUM 

1 DARRYL WORLEY Awful, Beautiful Life ( UreamWorks) 12423 548 4647 +324 416102 17254 27 11610 

2 ï BLAKE SHELTON Some Beach (Warner Bros.) 11182 499 4021 127 384353 27002 23 11510 MOST ADDED` 
5 0 KEITH URBAN Yo./'re My Better Half /Capitol/ 11038 1090 4020 +428 373136 38272 12 11510 

6 0 RASCAL FLATTS Bless The Broken Road (Lyric Street) 11015 1511 3902 +607 370160 34842 11 11610 ARTIST TITLE LABEL(S) ADDS 

7 0 BRAD PAISLEY Mud On The Tires (Arista) 10813 1354 3979 +438 367146 51893 17 11612 
SHANIA TWAIN Don't! (Mercury) 23 

KENNY CHESNEY Anything But Mine (BNAI 17 
4 0 GRETCHEN WILSON When I Think About Cheatin' (Epic) 10809 522 3991 +232 366023 18865 12 11610 

LONESTAR Class Reunion (That Used To...) /BNA) 14 

9 0 LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Cwh) 8598 927 3173 +333 300856 27942 19 11410 JO DEE MESSINA My Give A Danis Busted (Curb) 12 

8 0 ALAN JACKSON Monday Morning Church (Arista) 8426 441 3230 + 188 288248 13840 14 11410 SAWYER BROWN fIROBERT RANDOLPH 

10 O REBA MCENTIRE He Gets That From Me (MCA) 7824 776 2892 +285 260584 21836 20 11410 
Mission Temple Fireworks Stand (Curb) 11 

JOE NICHOLS What's A Guy Gotta Do (Universal South) 9 

11 a JOSH GRACIN Nothin' To Lose (Lyric Street) 7636 1020 2827 +418 249414 39412 18 11411 
JEFF BATES Long, Slow Kisses (RCA) 8 

14 J BILLY DEAN Let Them Be Little (Curb) 6403 902 2473 +308 201105 23518 18 11214 TIFT MERRITT Good Hearted Man (Lost Highway /OreamWorks) 8 

13 ® LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 6373 774 2322 +286 201835 23705 12 11211 MONTGOMERY GENTRY Gone (Columbia) 6 

12 ® BIG & RICH Holy Water (Warner Bros.) 6225 450 2317 +161 200311 10849 15 11410 
DIERKS BENTLEY Lot Of leavin' left To Do (Capitol) 6 

15 D SUGARLAND Baby Girl (Mercury) 5834 835 2136 +295 188303 25107 24 11112 

16 ® CRAIG MORGAN That's What I Love About Sunday (88R1 5474 1026 1936 +265 179524 38798 11 10910 MOST 
17 

18 

MONTGOMERY GENTRY Gone (Columbia) 

ANDY GRIGGS If Heaven (RCA) 

5407 

5046 

1001 

777 

1936 

1850 

+316 

+306 

168800 

158911 

33738 

22289 

8 

12 

10916 

10712 
INCREASED POINTS 

TOTAL 

20 0 BROOKS & DUNN Its Getting Better All The Time (Arista) 4779 776 1854 +326 164369 24016 7 10415 POINT 

ARTIST TITLE LABEL(S) INCREASE 

19 CI PAT GREEN Don't Break My Heart Again (Universal/Republic/Mercury) 4432 342 1588 +132 135484 7209 21 91(1 
KENNY CHESNEY Anything But Mine (BNA) +1573 

21 JAMIE O'NEAL Trying To Find Atlantis (Capitol) 4392 660 1682 +255 133039 18541 14 10310 RASCAL FLATTS Bless The Broken Road (Lyric Street) +1511 

30 ® KENNY CHESNEY Anything But Mine (BNA) 3372 1573 1265 +548 114417 53958 3 101117 BRAD PAISLEY Mud On The Tires (Arista/ +1354 

23 a JOE NICHOLS What's A Guy Gotta Do (Universal South) 3283 631 1205 +212 100305 18410 8 8719 JO DEE MESSINA My Give A Damn's Busted (Curb) +1175 

KEITH URBAN You're My Better Half (Capitol) +1090 
22 Q TOBY KEITH IIKRYSTAL Mockingbird (UreamWorksl 3055 103 1135 +12 94692 8519 8 8511 

CRAIG MORGAN That's What I Love About Sunday (BBB) +1026 
Breaker JO DEE MESSINA My Give A Damn's Busted (Curb) 2885 1175 873 +344 96155 39087 3 73112 JOSH GRACIN Nothin' To Lose (Lyric Street) +1020 

27 ® MARTINA MCBRIDE God's Will (RCA) 2855 849 1123 +268 88748 26666 6 8114 MONTGOMERY GENTRY Gone (Columbia) +1001 

24 a BLAINE LARSEN How Do You Get That Lonely (BNA /Giants layer) 2531 304 941 +130 75006 8302 10 7914 LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) +927 

BILLY DEAN Let Them Be Little (Curb) +902 
25 ED MIRANDA LAMBERT Me And Charlie Talking (Epic) 2474 248 977 +114 67626 12733 13 8911 

29 TRACE ADKINS Songs About Me (Capitol) 2374 560 949 +206 70608 15640 5 8014 

28 TERRI CLARK The World Needs A Drink (Mercury) 2286 346 898 +118 66904 10768 9 7712 MOST 
Breaker JEFF BATES Long, Slow Kisses (RCA) 1969 398 764 +125 55909 10071 14 7218 INCREASED PLAYS 

33 ® AMY DALLEY I Would Cry (Curb) 1879 261 719 +96 56241 8487 10 6712 
TOTAL 

32 ® PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song) (Arista) 1871 216 692 +94 58504 8066 7 5913 PLAY 

ARTIST TITLE LABEL(S) INCREASE 

35 ® MARK CHESNUTT I'm A Saint (Uivatoni 1754 254 709 +106 46524 9572 11 5614 

36 34 CHELY WRIGHT Bumper Of My S.U.V. (Gualtone /Painted Red) 1342 39 516 -4 46444 2703 8 3512 
RASCAL FLATTS Bless The Broken Road (Lyric Street) +607 

KENNY CHESNEY Anything But Mine (8NA) +548 
39 a KEITH ANDERSON Pickin' Wildflowers (Arista) 1174 152 479 +16 24319 1166 4 5014 

BRAD PAISLEY Mud On The Tires (Arista) +438 

40 BLUE COUNTY Nothin' But Cowboy Boots (Asylum /Curbl 1142 222 530 +108 23109 6006 3 5515 KEITH URBAN You're My Better Half (Capitol) +428 

37 ® TRACY BYRD Revenge Of A Middle Aged Woman (BNA) 1088 28 454 -12 26854 1539 13 5010 JOSH GRACIN Within' To Lose (Lyric Street) +418 

43 LONESTAR Class Reunion (That Used To...) (BNA) 1028 416 401 +181 32392 17802 2 50114 
JO DEE MESSINA My Give A Damn's Busted (Curb) +344 

LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) +333 
41 SARA EVANS Tonight (RCA) 969 179 392 +66 24519 2888 4 4612 

BROOKS & DUNN It's Getting Better All The Time (Arista) +326 
loebur> SHANIA TWAIN Don't! (Mercury) 816 687 301 +255 21227 16902 1 38123 DARRYL WORLEY Awful, Beautiful Life (OreamWorks) +324 

42 a 
1 ALISON KRAUSS & UNION STATION Restless (Rounder) 626 21 251 6 17414 -101 4 3012 MONTGOMERY GENTRY Gone (Columbia) +316 

44 TRENT WILLMON Home Sweet Holiday Inn (Columbia) 604 58 296 +27 12711 298 6 3712 

45 

48 

43 RANDY TRAVIS Four Walls (Word /Curb /WarnerBros.) 

TRENT WILLMON The Good Life (Columbia) 

469 

452 

46 

98 

239 

69 

-17 

+17 

9719 

15442 

1662 

4646 

5 

15 

3110 

010 BREAKERS 
47 PAT GREEN Somewhere Between Texas... (Universal /Republic /Mercury) 417 30 62 +8 13368 370 8 010 

JO DEE MESSINA 
/nebur> SHEDAISY Don't Worry 'Bout A Thing (Lyric Street) 378 349 131 +116 6379 5285 1 815 My Give A Damn's Busted (Curb) 

49 cD KENI THOMAS Not Me (Moraine) 369 83 170 +43 8956 2836 2 1611 12 Adds Moves 31-24 

DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) 302 302 119 +119 5759 5759 1 616 
JEFF BATES loeber> 

Long, Slow Kisses (RCA) 
46 49 RANDY ROGERS BAND Tonight's Not The Night (Smith Entertainment) 301 134 53 -49 8781 1471 3 413 

8 Adds Moves 34 -30 
- RASCAL FLATTS Skin (Lyric Street) 276 41 71 +14 10633 2570 2 210 

Songs ranked by total plays 

116 Country reporters. Monitored airplay data supplied by Mediabase Research. adivision of Premiere Radio Networks. Songs ranked by total points for the airplay week 

of 1 /9-1/15. Bullets appear on songs gaining points and /or plays or remaining flat from previous week. It two songs are tied in total points, the song with the larger increase 

in points is paced first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds 
officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the 

songs with the greatest week -to -week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Quarter 
Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission 
from Arbitron Inc. (0 2005, Arbitron Inc.). © 2005, R&R, Inc. 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

Personal Music Test Is Here! 
-- ̀,'I - The Music Testing Specialists `/ '> {ItlüUcJL www.ComQuestMusicTesting.com 
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COUNTRY TOP 50 INDICATOR 

3 

January 21, 2005 

ARTIST "ITLE LABELS) 

O BRAD PAISLEY Mud On The Tires (Arista) 

TOTAL 
POINTS 

5041 

POINTS 

359 

TOTAL 
PLAYS 

3904 

.1. 
PLAYS 

+253 

TOTAUO. 

h) 

114774 

.1- AUD. 

(001 

7548 

WEEKS 

ON 

18 

TOTAL 
ADDS 

10610 
MOST ADDED' 

4 © GRETCHEN WILSON When I Think About Cheatin' (Epic) 5022 393 3947 +299 114452 9532 12 10710 
ARTIST TITLE LABEL S ADDS 

1 3 DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 4895 -115 3822 .85 112347 2984 27 10510 
LONESTAR Class Reunion That Used To...) (BAIA) 28 

SHANIA TWAIN Don't! (Mercury) 26 
8 Q RASCAL FLATTS Bless The Broken Road (Lyric Street) 4826 613 3677 +463 109933 13287 11 10811 

JO DEE MESSINA My Give A Damn's Busted (Curb) 22 

7 © KEITH URBAN You're My Better Half (Capitol) 4807 382 3717 +311 109631 7827 12 10810 BLAKE SHELTON Goodbye Time (Warner Bros.) 19 

6 6 ALAN JACKSON Monday Morning Church (Arista) 4325 167 3390 -88 99870 1937 14 10310 MIRANDA LAMBERT Me And Charlie Talking (Epic) 16 

KENNY CHESNEY Anything But Mine (BAIA) 13 
9 Q LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 4035 243 3234 +197 92469 5682 19 10611 

DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) 11 

2 8 BLAKE SHELTON Some Beach (Warnerßros.) 4022 758 3016 650 95028 16837 23 97/0 SAWYER BROWN fIROBERT RANDOLPH 

11 0 REBA MCENTIRE He Gets That From Me (MCA) 3766 270 2952 +207 85465 6662 20 10811 Mission Temple Fireworks Stand (Curb) 10 

14 JOSH GRACIN Nothin' To Lose (Lyric Street) 3410 314 2635 +236 79040 7774 19 10011 
TIFT MERRITT Good Hearted Man (Lost HighwaylDreamWorks) 10 

TIM MCGRAW Drugs Or Jesus (Curb) 10 

13 BIG & RICH Holy Water (Warner Bros.) 3312 134 2583 +104 76055 2689 16 10311 

15 LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 3127 244 2466 +194 72639 6316 12 10112 

16 BILLY DEAN Let Them Be Little (Curb) 3036 250 2313 +194 69560 6427 16 10214 

17 BROOKS & DUNN It's Getting Better All The Time (Arista) 2918 351 2250 +248 64936 8975 7 10113 

19 SUGARLAND Baby Girl (Mercury) 2811 579 2133 +397 62397 12523 25 9317 

18 ANDY GRIGGS If Heaven (RCA) 2716 409 2087 +336 63066 10644 13 9615 

22 MONTGOMERY GENTRY Gone (Columbia) 2446 396 1907 +316 58771 9068 8 9013 

20 (I) JAMIE O'NEAL Trying To Find Atlantis (Capitol) 2380 187 1876 +151 52655 3946 14 9915 

23 CRAIG MORGAN That's What I Love About Sunday (BBB) 2212 345 1757 +297 51725 7936 10 9014 

21 PAT GREEN Don't Break My Heart Again (Universal /Republic /Mercury) 2205 143 1732 +112 49571 3718 20 8511 MOST 
25 JOE NICHOLS What's A Guy Gotta Do (Universal South) 1919 370 1516 +270 42456 8427 9 8618 INCREASED POINTS 
27 KENNY CHESNEY Anything But Mine (BAIA) 1776 490 1404 +388 41012 12194 4 90113 TOTAL 

POINT 

24 23 TOBY KEITH fIKRYSTAL Mockingbird (DreamWorks) 1624 -40 1292 40 38545 89 8 7110 
APTiST -r... INCREASE 

26 MARTINA MCBRIDE God's Will (RCA) 1498 146 1203 +121 33060 3213 6 7212 
RASCAL FLATTS Bless The Broken Road (Lyric Street) +613 

SUGARLAND Baby CO (Mercury) +579 
29 ® TRACE ADKINS Songs About Me (Capitol) 1444 304 1110 +215 32589 7335 5 7916 LONESTAR Class ReJnion That Used TD...) (BAIA) +565 

32 MIRANDA LAMBERT Me And Charlie Talking (Epic) 1295 272 996 +207 29356 5828 13 77116 KENNY CHESNEY Anything But Mine (BAIA) +490 

31 TERRI CLARK The World Needs A Drink (Mercury) 1281 208 982 +114 28122 5681 9 6413 JO DEE MESSINA My Give A Damn's Busted (Curb) +485 

ANDY GRIGGS If Heaven (RCA) +409 
30 MARK CHESNUTT I'm A Saint (Uivaton) 1263 169 952 +128 26962 4312 12 7315 

SHANIA TWAIN Dort! (Mercury) +409 

33 BLAINE LARSEN How Do You Get That Lonely (BNA /Giants / ayer) 976 229 829 +213 22058 4803 7 6219 MONTGOMERY GENTRY Gone (Columbia) +396 

41 (1) LONESTAR Class Reunion (That Used To...) (BAIA) 954 565 746 +412 21051 12898 2 66128 GRETCHEN WILSON When I Think About Cheatin' (Epic) +393 

39 JO DEE MESSINA My Give A Damn's Busted (Curb) 925 485 727 +375 21813 10992 2 66122 
KEITH URBAN You're My Better Half (Capitol) +382 

34 PHIL VASSAR I'll Take That As A Yes The Hot Tub Song) (Arta) 851 132 700 +119 20107 2562 8 5314 

35 SARA EVANS Tonight (RCA) 732 120 592 +99 15319 1964 10 4515 

36 CHELY WRIGHT Bumper Of My S.U.V. (Dualtone /Painted Red) 641 35 545 +35 14423 709 7 4014 

37 ® AMY DALLEY I Would Cry (Curb) 592 125 466 +112 13426 2988 9 3514 

40 BLUE COUNTY Nothin' But Cowboy Boots (Asylum /Curb) 524 93 420 +67 12083 2233 4 3512 

38 ® ALISON KRAUSS & UNION STATION Restless (Rounder) 507 54 383 +40 11566 1233 6 3514 

49 SHANIA TWAIN Don't! (Mercury) 504 409 397 +317 11744 9071 2 38126 

42 e KEITH ANDERSON Pickin' Wildflowers (Arista) 391 10 298 +17 9218 16 4 2713 

43 RANDY TRAVIS Four Walls (Word /Curb /Warner Bros.) 275 2 229 +5 5694 115 6 1910 

50 BLAKE SHELTON Goodbye Time (Warner Bros.) 250 157 199 +134 5702 3333 2 23119 MOST 
44 42 JOHN STONE Shame On Me (Tootsie's) 233 2 157 -4 3179 41 5 1210 INCREASED PLAYS 
47 CD S. BROWN fIR. RANDOLPH Mission Temple Fireworks Stand (Curb) 221 119 181 +104 4633 2594 2 19110 

TOTAL 
FLAY 

ARTIST INCREASE 
45 TRENT WILLMON Home Sweet Holiday Inn (Columbia) 184 20 173 +6 3499 548 3 1510 

.. _. 

46 KENT THOMAS Not Me (Moraine) 157 29 125 +23 3470 648 3 1212 
RASCAL FLATTS Bless The Broken Road (Lyric Street) +463 

LONESTAR Class Reunion That Used To...l (BNAL +412 
'Debut> (D TIFT MERRITT Good Hearted Man (Lost Highway /DreamWorrs) 133 115 105 +91 3193 2778 1 13110 SUGARLAND Baby Girl (Mercury) +397 

'Debut> a) AARON LINES Waitin' On The Wonderful (BAIA) 114 24 83 +16 2676 573 1 912 KENNY CHESNEY Anything But Mine (BAIA) +388 

48 (r) CARLY GOODWIN Just Another Mountain (DreamBear Music) 100 3 88 +1 1833 0 2 1111 
JO DEE MESSINA My Give A Damn's Busted (Curb) +375 

ANDY GRIGGS If Heaven (RCA) +336 
'Debut> JIMMY BUFFETT Piece Of Work (Marlboat /RCA) 93 51 75 +38 2130 1057 1 9/4 

SHANIA TWAIN Don't! (Mercury) -317 
'Debut> ®( WERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) 89 89 71 +71 2006 2006 1 11111 MONTGOMERY GENTRY Gone (Columbia) -316 

KEITH URBAN You're My Better Half (Capitol) +311 
108 Country reporters. Songs ranked by total plays for the airplay week of Sunday 1/9 - Saturday 1/15 GRETCHEN WILSON When I Think About Cheatin' (Epic) -299 

C 2005 Radio & Records. 

Pu v 
The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT /2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President 
S A T E L L I T E 

Programming Services R A D I O v 
Call us and we'll make it EASY for you to switch. 

Sales: 1- 800 -870 -0033 + Support: 501- 821 -1123 
Download a free trial version at www.powergold.com 

info @powergold.com 
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COUNTRY CALLOUTAMERICA® BY413ullseye 
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES January 21, 2005 

Callout America® song selection is based on the top 35 titles from the R &R Country chart for the airplay week of January 9 -15. 

ARTIST Tille (Label) 
TOTAL 

POSITIVE PASSION INDEX NEUTRAL FAMILIARITY DISLIKE 
STRONGLY 

DISLIKE 

BLAKE SHELTON Some Beach (Warner Bros.) 52.3% 85.0% 4.34 11.0% 99.0% 1.8% 1.3% 

ALAN JACKSON Monday Morning Church (Arista) 47.5% 80.3% 4.25 12.8% 97.8% 3.5% 1.3% 

BRAD PAISLEY Mud On The Tires (Arista) 34.0% 75.8% 4.07 16.3% 97.0% 4.3% 0.8% 

TIM MCGRAW Back When (Curb) 42.3% 75.8% 4.10 14.3% 98.0% 5.8% 2.3% 

CRAIG MORGAN That's What I Love About Sunday (BBR) 35.8% 74.8% 4.12 14.8% 94.0% 4.0% 0.5% 

DARRYL WORLEY Awful, Beautiful Life (Dream Works) 34.0% 74.3% 4.03 17.3% 98.0% 5.5% 1.0% 

LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 30.5% 70.8% 3.97 20.5% 97.0% 4.5% 1.3% 

REBA MCENTIRE He Gets That From Me (MCA) 34.8% 70.0% 3.97 18.0% 97.0% 7.8% 1.3% 

JOSH GRACIN Nothin' To Lose (Lyric Street) 28.8% 68.3% 3.95 20.5% 94.5% 4.0% 1.8% 

GRETCHEN WILSON When I Think About Cheatin' (Epic) 31.8% 64.8% 3.93 22.5% 94.5% 5.8% 1.5% 

SUGARLAND Baby Girl (Mercury) 24.3% 64.5% 3.84 20.0% 92.5% 5.3% 2.8% 

BILLY DEAN Let Them Be Little (Curb) 25.5% 61.8% 3.80 20.0% 93.0% 9.3% 2.0% 

KEITH URBAN You're My Better Half (Capitol) 24.3% 61.0% 3.84 26.0% 93.3% 5.5% 0.8% 

RASCAL FLATTS Bless The Broken Road (Lyric Street) 28.3% 61.0% 3.85 24.0% 93.0% 6.0% 2.0% 

LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 26.0% 58.8% 3.84 19.0% 87.0% 7.0% 2.3% 

PAT GREEN Don't Break My Heart Again (Universal /Republic /Mercury) 19.5% 58.3% 3.82 25.8% 88.5% 3.8% 0.8% 

ANDY GRIGGS If Heaven (RCA) 23.5% 57.8% 3.86 20.8% 84.8% 4.5% 1.8% 

BROOKS & DUNN It's Getting Better All The Time (Arista) 25.3% 55.8% 3.88 22.0% 83.8% 4.5% 1.5% 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 25.3% 54.0% 3.73 27.3% 91.8% 8.5% 2.0% 

JEFF BATES Long, Slow Kisses (RCA) 18.0% 52.5% 3.68 26.8% 88.0% 6.5% 2.3% 

BLAINE LARSEN How Do You Get That Lonely (BNA /Giantslayerl 20.3% 51.0% 3.86 19.8% 75.8% 3.8% 1.3% 

JOE NICHOLS What's A Guy Gotta Do (Universal South) 18.8% 50.8% 3.70 21.5% 82.5% 8.8% 1.5% 

MARK CHESNUTT I'm A Saint (Vivaton) 17.8% 50.3% 3.77 26.3% 81.3% 3.8% 1.0% 

BIG & RICH Holy Water(Warner Bros.) 25.8% 48.8% 3.62 28.0% 91.8% 12.0% 3.0% 

KENNY CHESNEY Anything But Mine (RNA) 17.8% 47.5% 3.72 23.5% 78.3% 5.3% 2.0% 

TRACY BYRD Revenge Of A Middle -Aged Woman (BNA) 16.8% 46.8% 3.56 27.3% 86.5% 10.3% 2.3% 

MARTINA MCBRIDE God's Will (RCA) 23.0% 44.3% 3.81 14.8% 68.8% 8.0% 1.8% 

MONTGOMERY GENTRY Gone (Columbia) 13.0% 38.5% 3.35 28.8% 84.8% 12.8% 4.8% 

TERRI CLARK The World Needs A Drink (Mercury) 9.8% 38.3% 3.44 31.8% 80.8% 8.8% 2.0% 

PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song) (Arista) 12.0% 37.3% 3.34 25.8% 79.5% 10.5% 6.0% 

TRACE ADKINS Songs About Me (Capitol) 11.5% 36.3% 3.47 27.3% 74.5% 9.3% 1.8% 

MIRANDA LAMBERT Me And Charlie Talking (Epic) 9.8% 35.0% 3.29 24.3% 76.5% 12.3% 5.0% 

JO DEE MESSINA My Give A Damn's Busted (Curb) 13.0% 34.5% 3.40 19.5% 69.0% 10.0% 5.0% 

TOBY KEITH fIKRYSTAL Mockingbird (Dream Works) 14.5% 34.0% 3.10 19.0% 81.5% 16.8 % 11.8 % 

AMY DALLEY I Would Cry (Curb) 9.5% 31.0% 3.39 30.0% 71.0% 7.0% 3.0% 

CALLOUT AMERICA 

HOT SCORES 

This Week At 
Callout America 

By John Hart 

lake Shelton's "Some Beach" re- 

peats as the No. 1 total positive song at 
Callout America for the week. Shelton's 
is also the No. 1 passion song. 

There are two new songs among the 
top five positive rankers for the week. 
Brad Paisley's "Mud on the Tires" 
moves to the No. 4 spot from last week's 
No. 7 position. Paisley's is the No. 7 pas- 
sion song, up from No. 12 last week. 
Craig Morgan's "That's What I Love 
About Sunday" moves to the No. 5 spot 
in positive rankers, from No. 6. Mor- 
gan's is the No. 4 passion song in the 
sample. 

New to Callout America's top 10 pos- 
itive rankers are Reba McEntiré s "He 
Gets That From Me" at No. 8, up from 
No. 11 last week; Josh Gracin s "Nothin 
to Lose," the No. 9 song, up from No. 12; 

and Gretchen Wilson's " When I Think 
About Cheatirt ," which is up strong 
from last week's No. 16 to the No. 10 

positive position this week. 
Sugarland's "Baby Girl" is the No. 11 

positive song, up from No. 15. Billy 
Dean moves strong with "Let Them Be 

Little." Dean has the No. 12 positive 
song for the week, up from No. 19 last 
week; "Let Them Be Little' is also the 
No. 14 passion song this week. 

The strongest move this week in posi- 
tive rankers is from Lee Ann Womack. 
Her "I May Hate Myself in the Morning" 
moves from No. 24 to No. 15 this week, 
and it's the No. 12 passion song. 

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5 %. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) I like it a lot; in fact, it's one of my 

favorites; 4) I like it; 3) It's OK, just so -so; 2) I don't like it; and 1) I strongly dislike it. The index score is an average of all 1 -to -5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, 

songs must have entered the top 40 positions on R &R's Country airplay chart. The sample is composed of 400 25 -54- year -olds who identity country as their favorite music and who listen daily to competitive Country radio in the 

sample markets. The sample is 50% male/female and evenly distributed in the 25 -34, 35 -44 and 45 -54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and 

markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville; Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence; Washington, DC. WEST: 

Modesto, CA; Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2005 R &R Inc. © 2005 Bullseye Marketing Research Inc. 

In 
Dreams 
She Runs... 
Muscular dystrophy must be 
stopped - and it will be. MDA, the 
Muscular Dystrophy Association, is fund- 
ing research to find treatments and 
cures. To learn more, call 1- 800 -FIGHT -MD 
or go to www.mdausa.org. 

MDA 
Where hope begins 
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(11ateTfheMusic.com 
ximuol 

Artist Title Late 

COUNTRY 

RR America's Best Testing Country Songs 
12 + For The Week Ending 1/21/05 

Per. W M 
TW LW Famil. Burn 25 -54 25 -54 25 -54 

BLAKE SHELTON Some Beach (Warner Bros.) 

TIM MCGRAW Back When (Curb) 

DIERKS BENTLEY How Am I Doiú (Capitol) 

BRAD PAISLEY Mud On The Tires (Arista) 

4.31 

4.26 

4.17 

4.16 

DARRYL WORLEY Awful, Beautiful Ufe (DreamWorksl 4.14 

JOSH GRACIN Nothin' To Lose (Lyric Street) 4.10 

CRAIG MORGAN That's What I Love About Sunday MR) 4.09 

ANDY GRIGGS If Heaven (RCA) 

KEITH URBAN You're My Better Half (Capitol) 

RASCAL FLATTS Bless The Broken Road (Lyric Street) 

BROOKS & DUNN H's Getting Better All The Tone (Arista) 4.05 

JOE NICHOLS What's A Guy Gotta Do (Universal South) 4.05 

ALAN JACKSON Monday Morning Church (Arista) 4.03 

SUGARLAND Baby Girl (Mercury) 

LEE ANN WOMACK I May Hate Myself... (MCA) 

SHEDAISY Came Home Soon (Lyric Street) 

MONTGOMERY GENTRY Gone (Columbia) 

REBA MCENTIRE He Gets That From Me (MCA/ 

L RIMES Nothin 'Bout Love Makes Sense (Asylum/Curb) 3.92 

BILLY DEAN Let Them Be Little (Curb) 3.91 

GRETCHEN WILSON When I Think About Cheatiú (Epic) 3.90 

JIMMY WAYNE Paper Angels (OreamWorks) 3.35 

PAT GREEN Don't Break... (Universal/Republic /Mercury) 3.81 

B. LARSEN How Do You Get That Lonely (BNA /Giantslayer) 3.78 

S. TWAIN w1B. CURRINGTON Party For Two (Mercury) 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 

BIG & RICH Holy Water (Warner Bros.) 

MIRANDA LAMBERT Me And Charlie Talking (Epic) 

4.24 100% 

4.16 98% 

4.10 96% 

4.08 97% 

4.12 

4.11 

3.98 

4.07 3.93 

4.06 4.06 

4.06 3.95 

3.90 

4.13 

3.93 

4.03 4.03 

3.97 3.90 

3.95 4.02 

3.93 3.85 

3.92 3.86 

3.94 

3.76 

3.91 

3.82 

3.69 

3.77 

3.74 3.74 

3.74 3.69 

3.73 3.70 

3.63 - 

95% 

90% 

81% 

74% 

93% 

91% 

74% 

67% 

98% 

79% 

83% 

92% 

79% 

97% 

94% 

88% 

98% 

82% 

82% 

46% 

97% 

77% 

94% 

58% 

29% 

30% 

32% 

17% 

22% 

13% 

7% 

8% 

15% 

19°/u 

8% 

6% 

23% 

13% 

12% 

29% 

14% 

27% 

20% 

20% 

24% 

18"/u 

15% 

7% 

35% 

14% 

32% 

12% 

4.41 

4.31 

4.17 

4.12 

4.17 

4.06 

4.11 

4.05 

4.02 

4.01 

4.05 

4.05 

4.09 

3.97 

3.98 

3.97 

3.91 

3.97 

3.94 

3.97 

3.97 

3.86 

3.87 

3.78 

3.77 

3.73 

3.71 

3.64 

4.55 

4.35 

4.10 

4.10 

4.19 

4.23 

4.24 

4.22 

4.19 

4.17 

4.25 

4.08 

4.19 

4.16 

4.00 

4.03 

4.08 

4.11 

3.95 

4.22 

3.93 

4.18 

3.84 

4.00 

3.96 

3.68 

3.88 

3.73 

4.31 

4.28 

4.21 

4.14 

4.16 

3.97 

4.04 

3.95 

3.92 

3.90 

3.93 

4.04 

4.03 

3.87 

3.96 

3.93 

3.82 

3.88 

3.94 

3.83 

4.00 

3.65 

3.89 

3.67 

3.66 

3.75 

3.60 

3.58 

Total sample size is 324 respondents. Total average hvorability estimates are based on a scale of 1 -5. (1 =dislike very much. 5= like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of 
respondents whosaidtheyare tired of hearing the song. Songs must have 40% familiaritytoappearon survey. Samplecomposition is based 

on persons 12r.. Persons are screened via the Internet Once passed, they can take the music test based on the format/music preferene. 
RateTheMusic.com results are not meant to repace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 
calling 818.377 -5300. RaleTheMusic.com dala is provided by Mediabase Research. a division of Premiere Radio Networks. 

CANADA 
COUNTRY TOP 30 

LAST THIS 
WEEK WEEK ARTIST "7_E LABE_ S, 

TOTAL 
PLAYS 

1 v BRAD PAISLEY Mud On The Tires (Arista) 591 

5 0 KEITH URBAN You're My Better Half (Capitol) 557 

2 3 LEANN RIMES Nothin "Bout Love... (Asylum /Curb) 516 

6 0 ALAN JACKSON Monday Morning Church ¡Arista) 495 

7 0 GRETCHEN WILSON When I Think About Cheatin (Epic) 494 

4 6 BLAKE SHELTON Some Beach iWarnerBros.i 488 

3 7 TIM MCGRAW Back When (Curb) 472 

9 0; DOC WALKER Forgive Me... Open Road /Universal) 440 

0 RASCAL FLATTS Bless The Broken Road (Lyric Street) 436 

DARRYL WORLEY Awful, Beautiful Life (OreamWorks) 422 

Wvar DEAN TUFTIN Wide Open Highway (Stolen Horse) 397 

12 KENNY CHESNEY The Woman With You (BNA) 397 

® JOSH GRACIN Nottin' To Lose (Lyric Street) 374 

14; CAROLYNDAWNJOHNSON Head Over High Heels ;Arista! 364 

15 BIG & RICH Holy Water (Warner Bros.) 362 

16 REBA MCENTIRE He Gets That From Me (MCA) 354 

17*r S. TWAIN wIB. CURRINGTON Party For Two (Mercury) 344 

18; GEORGE CANYON 'II Never Do... Universal Sourhi 337 

19; JASON MCCOY I Lie (Open Road /Universal) 322 

O. CHRIS CUMMINGS Not Again Warner Bros) 312 

® BROOKS & DUNN Its Getting Better All The Time (Arista) 311 

®; GORD BAMFORD My Hearts A Genius I6W8) 303 

®'e LISA BROKOP Hey, Do You... (Curb /EMI Music Canada) 298 

ED JAMIE D'NEAL Trying To Find Atlantis iCapitol) 280 

25; JOHNNY REID You Still Own Me (Open Road/Universal) 2713 

12 

13 

16 

B 

17 

11 

10 

14 

15 

18 

19 

20 

24 

25 

27 

29 

21 

22 

)Debut> 

26 

30 

lDebut> 

26; LISA HEWITT One Of These Goodbyes (Independent) 

BILLY DEAN Let Them Be Little (Curb) 

28; DUANE STEELE Nobody Cheated, Nobody Lied (Jolt) 

29 AARON PRITCHETT John Roland Wood (Royalty) 

LEE ANN WOMACK I May Hate Myself... (MCA) 

258 

256 

254 

242 

233 

POWERED 

HEIIIABASE 

.1- 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

+38 13 1710 

-46 9 1210 

-22 14 1810 

10 1110 

+25 8 1310 

32 12 1410 

-49 13 1810 

-15 9 1210 

+39 5 1310 

+41 8 1010 

+29 5 810 

-53 17 1810 

+11 5 1111 

-36 14 1910 

-41 12 1810 

.23 10 1510 

-28 16 1910 

25 17 2010 

-20 7 1010 

-3 10 1310 

+26 3 1311 

-18 3 1011 

+29 3 911 

-30 3 910 

27 17 1610 

39 11 1410 

+41 1 910 

23 5 1010 

-3 2 711 

+20 1 1112 

21 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 1/9 -1/15. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 
15 are moved to recurrent after 20 weeks on the chart. Mast Added is the total number of new adds officially reported to R&R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ©2005, R &R, 
Inc. rilikr Indicates Cancon. 

CRS 2005 
Continued from Page 41 

businesses of the record world. Artists Deana 
Carter and Jim Lauderdale join label execs Tim 
DuBois, Nick Hunter and Don Donahue in a 

frank discussion of their business models and 
what they have to do to survive in today's con- 
solidated world. Billboard's Wade)essen moder- 
ates (Thursday, March 3, 2- 3:20pm). 

Label Heads Panel. KZLA /Los Angeles 
PD R.J. Curtis takes on the task of leading a panel 
comprising Nashville's top label execs. Hear all 
about Nashville's record - breaking 2004 and find 
out what's in store for 2005 (Thursday, March 3, 

2- 3:20pm). 
The Digital Revolution Is Here. Tech, tech 

and nothin' but tech from moderator David Ross 
of Music Row and panelists Brian Conan from 
Sony Music /New York, Benji Kurtz of New - 
Musicservercom and Peter Diemer from Music - 
rypt. 

Boot Camp Sessions: CRS 2005 will fea- 

ture a number of "Boot Camp" sessions. Top 

authorities from radio programming and sales 
will take part in 90- minute interactive sessions 
that focus on the most contemporary topics and 
issues. Here's your chance to talk one-on-one 
with the top pros in the radio and record busi- 
nesses. 

Session No.1. (Thursday, March 3,10:30am- 
noon) Topics include: 

46 R &R January 21, 2005 

"How to Be the World's Greatest Music Direc- 

tor," with KUPL /Portland, OR PD Cary Rolfe and 
MD Bubba Taylor 

"Programming Your Country Sunday Morn- 
ings," with Theresa Smith of SCM Disk 

"Morning Show Mayhem" 
Session No. 2 Thursday, March 3, 2- 3:20pm. 

Topics include: 
"Marketing on a Dime," withLisa Jullerat and 

Brandie Pheiffer, both of WFMS /Indianapolis. 
"Revving Up the Ratings," with Cathy Mar- 

tindale 
"Super Serve," hosted by a rep from South- 

west Airlines 
Session No. 3. (Friday, March 4, 10:30am- 

noon) Topics include: 
"Radio 101," with WBTU /Ft. Wayne, IN 

PD Clint Marsh 
"The Internet, Friend or Foe?" with KLZA/ 

Los Angeles' Brian Bartolo 
Session No. 4. (Friday, March 4, 2- 3:20pm) 

Topics include: 
"Now Hear This! Production and Imaging 

Audio Presentation," with Ben Blankenship of 
Voice Imaging 

"You're Not Just the Midday Girl Any- 
more," with WPOC /Baltimore's Laurie De- 
Young, KBEQ /Kansas City's Tara Caldwell and 
radio GM Susan Queseberry 

Music, Music, Music 
Lunch, Wednesday, March 2. For the first 

time ever, the CRB presents a lunch and perfor- 
mance for those in early for the artist -radio tap- 

NEW & ACTIVE 
SAWYER BROWN fIROBERT RANDOLPH Mission Temple Fireworks Stand (Curb) 

Total Plays: 80, Total Stations: 13, Adds: 11 

ing sessions set for this day. Curb /Asylum is 
sponsoring the meal, which will be followed by 
performances by Cowboy Crush and LeAnn 
Rimes. 

Lunch, Thursday, March 3. Sony /Nash- 
ville presents Gretchen Wilson and Montgom- 
ery Gentry. 

Lunch, Friday, March 4. Capitol /Nashville 
buys the grub and showcases Jamie O'Neal and 
newcomers Ryan Shupe & The Rubber Band. 

BMI's WCRS Live! RCA /Nashville's Sara 
Evans and Andy Griggs join other artists and 
songwriters in one of the CRS's most popular 
evergreens. Hear the songs from those who 
wrote them and from those who made them hits 
(Thursday, Mani 3, 330-5pm). 

A number of labels are sponsoring showcas- 
es throughout the week. On Wednesday, March 
2, in rooms 204 -205, you'll find Imperial Records 
(3:30- 4:30pm), and Gulf Coast Records presents 
Glenn Cumming (4:30- 5:30pm). 

Music City Jam. You've heard about it, 
you've read about it, and you've even seen it on 
60Minutes. Nashville's MuzikMafia kicks off the 
CRS like it's never been kicked off before. Muzik- 

Mafia mainstays Big & Rich and Gretchen 

son will be joined by a bunch of their MM bud- 
dies. Here's your chance to hear what all the 
buzz is about firsthand (Wednesday, March 2, 

6:30- 9:30pm - yeah, right - these guys haven't 
gone only three hours in their lives). 

New Faces of Country Music. R &R spon- 
sors the most famous night in Country radio. 
Blue County, Julie Roberts, Billy Currington, 
Sugarland and Josh Gradui will perform during 
the final event of CRS 2005. 

Please Send 
Your Photos 

R &R wants your best snapshots. 
Please include the names and titles 
of all pictured and 

send them to: 

R &R, Attn: Lon Helton: 
1106 16th Ave. South. 
Nashville, TN 37212 
Email: 

lhelton@radioandrecords. corn 
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COUNTRY REPORTERS 

WOMX/Akran. OW 
OMPD: Kevin Mason 

APO: Ken Steel 

WGNA/Albany. NY' 
PO. Bun Brindle 

MO. Bill Earley 

KBOI!Albuquerque, NM' 
PO: Tim Jones 

APOND:Sammy Croise 

KRST/Alhuquerque. NM' 
OMPD. Eddie Haskell 

MD :Paul Bailey 

KRRV /Alexandria. LA 

PO'AMO. Steve Casey 

WCTO,Allentown, PA' 
PD'. Shelly Easton 

APDRAD . Sam Malone 

KGNC /Amarillo. TX 

OM -; Dan Gorman 

PO: Tim Butler 

APDMD: Patrick Clark 

KBRJ /Anchorage. AK 

OM: Dennis Bookey 

Po: Matt Valley 

MD: Billy Hatcher 

WWWW /Ann Arbor. MI 

OM/PD Rob Walker 

MO'. Tom Baker 

WNCY/Appleton. WI 

OM: Jell McCarthy 

PO: Randy Shannon 

WKSF /Asheville, NC 

OMR'D: Jed Davis 

APD: Green 

MD: Brian Hatfield 

WKNX/Allanta, GA' 
OM/P0: Mad Richards 

MD: Johnny Gray 

WPUR/Allantic City. NJ 

PO/MO Joe Kelly 

WKXC /Augusta. GA 

Po: T Gentry 

APDRAO Zach Taylor 

KASE/Austin, TX' 
PO: Mac Daniels 

APO/MD'. Bob Picken 

KUZZ/Bakerslield. CA' 
PO: Evan Bridwell 
MD: Adam Jetries 

WPOCBallimore, MD' 
PD: Ken Boesen 

MD: Michael J. 

WYNKBaton Rouge. LA' 
OM: Bob Murphy 

PD. Paul Ort 

APO/PAD: Austin James 

WYPYBaton Rouge. LA' 
POND: Jimmy Brooks 

KYKR/Beaumonl. TX 

OM:Joey Armstrong 

PDRAD; Mickey Ashworth 

WJLSBeckley. WV 

OM. Dave Willis 
POND: Darrell Ramsey 

WKNNBiloxi, MS 

0M: Walter Brown 

PD. Kipp Greggory 

WINK/Biloxi. MS 

PO: Bryan Rhodes 

MO. Gwen Wilson 

WHWKBmghamlon. NY 

PD AM: Ed Walker 

WDXBBirmingham. AL' 
PD. Tom Hanrahan 

APO MO Jay Craze 

WPSKSlacksburg. VA 

OM/PD: Scott Stevens 

APD Sean Sumner 

WBWNBloominglon. IL 

OM/PD: Dan Westnot 

APD/MD: Buck Stevens 

WHKXBIeelield. WV 

PORK). Fred Fersinger 

KIZNBoise. IC 

OMPD: Rich Summers 

APD/MD. Spencer Bude 

KOFC/BOise, ID 

APORRO: Jim Miller 

WKLB/Boslon. MA' 
PD: Mike Brophey 

APD/MD Gerry Rogers 

KAGGBryan TX 

PDMD. Jennder Allen 

WYRKBufale. NY' 
PO. John Paul 

APD/MD Wendy Lynn 

WOKOBurlingIon 
PD: Steve Pelkey 

MD: Margo! S&John 

KHAK/Cedar Rapids, M 
OM: Dick Stadlen 

PG: Bob James 

MO: Dawn Johnson 

WEZL/Chadeston. SC' 
POND: Trey Cooler 

WNKT /Charleston. SC' 
PO. Brian Driver 

MO. Tyler On The Radio 

WOBE/Charleston. WV 

OM:JeBWhBehead 

PD: Ed Robert 
M0: Bill Hagy 

WKKT /Chariote 
OM; Broce Logan 

PGMD. John Roberts 

WSOC/Chadone' 
OM/PD: Jell Roper 

APO/MD: Rick McCracken 

WUSY/Chattanocga. TN' 
PD: runs Van Dyke 

MD: Bill Poindexter 

WUSN/Chicago. IL' 
PD: Mike Peterson 

MO: Mari Braun 

WGAR/Cleveland. OH' 
PO: Meg Stevens 

MD: Cluck Collier 

KCCY/Calorado Springs, CO' 

PD: Travis Daily 

MD: Valerie Hart 

KKCS/CUloradn Springs. CO' 
PD,Cody Caoion 

WCOS/Columbia. SC' 

PD: U Smilh 

APD/MD. Glen Garten 

WCOUCalumbus, OH' 
PD. John Crenshaw 

APURAD: Dan E. Zuko 

WGSWCOokeville. TN 

OM: Marty McFly 

PO: Calor Hampon 

APO: Philip Gibbons 
MD: StewartJames 

KRYS/Corpus Christi. TX 

P0:rt Edwards 
9,FR,,a 

NPLXBallas. TX' 
PO. Paul Williams 

APD: Smokey Rivers 

MO: Cody Alan 

KSCSBallas. TX' 
OMPOloninPatagi 
APO/MD: Chà IkKI 

WORE/Daytona Beach. FL' 
OM: B.J. Nielsen 

PD/PAD: Jett Davis 

KYGOBenver. CO' 
PO. Joel Bude 

MO: Garrett 0011 

KHKIBes Moines. lA' 
OM. Jack O'Brien 

PD/M0 Jimmy Olsen 

WYCDBetroil. MI' 
PD: Chip Miller 

APDRAD. Ron Chatman 

WOJRBothan, AL 

DM: Jerry Broadway 

PO/MD: Brett Mason 

KKCBBuluth 
OMPPD. Johnny Lee Walker 

MD. Jim Dandy 

WAXXJEau Claire. WI 

PDAAO: George House 

KHEY/El Paso, IX' 
PO/MO. Steve Grammy 

i Fwnvraw 

WRSF/Elizabelh City, NC 

OM/PO: Tam Chanty 

WXTAIFrie. PA 

OM. Adam Reese 

PDRAD: Fred Horton 
to 

iwimws 
5 LOMA 
S 
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KKNU/Fugene, OR 

Po/MD: Jim Davis 

MCl/Evansville, IN 
WUBE/Cincinnati. OH' PO/MD: Jon Prell 
APD: Kathy O'Connor 

MD: Duke Hamilton 

KVOX/Fargo 

OM. Janice Whdimore 
WYGY/Cincinnati, OH' PO: Ede Beyer 
OM: TJ Holland MD .Scott Winston 
PO:Stephen Grattan 

APD/MD:Oawn Michaels 

Stations and their adds listed alphabetically by market 
KKIX/FayeOeville. AR I WTCRBuntinglon 
PO: Dave Ashcan PD: Judy Eaton 

APORO. Jake McBride MD: Dave Poole 
tva5rw 
suv+ rww 

33 AEU WSW 
Over ora,.. 

WKML/Fayereville. NC 
avwrt 

BNNmre w.mxer 

Po: Paul Johnson - 
MO:OeanO 

!CAFE/Flagstaff. AZ 

P0: Chns Halstead 

APD/MD: Hugh James 

WFBE/Fllnt. MI 

PD: Coyote Collins 

APD/MD: Dave Geronimo 

WXFUFlorence. AL 

PD/MD: Gary Murdock 

KSKS/Fresno. CA' 

PD: Steve Pleshe 

MD: Jason Hurst 

KUAO/FI. Collins, CO 

PO: Mad Callaghan 

APD: Dave Jensen 

MD: Brian Gary 

WCKT/Ft. Myers, FL' 
OM/PD Steve Amari 

APURAD: Dave Logan 

WWGR/FI. Myers. FL' 
PO: Mad Phillips 

MD: Breve Han 

WYZB/Ft. Wallon Beach. FL 

OM: Scratch Malone 

Po: Todd Nixon 

MO: John Sykes 

WOHKPt. Wayne. IN' 
0M/PO: Roh Kelley 

WOGS/Gainesville, FL' 
PD: Mr. Bob 

MD: Big Red 

WBCT /Grand Rapids. MI' 
OMPD: Doug Montgomery 

MD. Dave Tan 

WTOR/Greensbora, NC' 
OM: Tim Satterfield 

PO: Bill Dotson 

APO/MO: Angie Ward 

WRNS/Greenville. NC' 
PD: Wayne Carlyle 

MD Jell Hackett 

WESC /Greenville. SC' 
OMPD: Scott Johnson 

APD/MO: John Landrom 

WSSUCreenville. SC' 
MATO: Scori Johnson 

APOMD: Nix Layton 

WAYZBagerslown 
PO: Chris Carmichael 

M0. Ton Anderson 

WCATBarrisburg. PA' 
PD: Will Robinson 

AFORAD: Don Brake 

WRBT/Hanisburg, PA' 
OM: Chris Tyler 

APO:Newman 

WWYZ/Had10rd, CT' 
PO Justin Case 

MD. Jay Thomas 

KILTDKouston,TX' 
Po: Jett Garrison 

MD Gre9Frey 

KKBO/Houston, TX' 
PO Johnny Chiang 

MO. Christi Book 

WORM/Huntsville. AL 

OM/PD: Todd Berry 

MD Dan McClain 

WFMSRndianapol is. IN' 
OM: David Wood 

PO: Bob Richards 

M0: J.O. Cannon 

WMSWackson. MS 

P0: flick Adams 

MD. Marshall Stewart 

WUSJ;Jackson. MS 

PO. Tom Freeman 

WROO Jacksonville. FL' 
OM. Gail Austin 

PO: Casey Carter 

WrXBO/John000 City' 
PD/MD' Bill Hagy 

WMTZ/Johnstown. PA 

OM PD: Steve Walker 

MD. Lara Mosby 

KIXO/Joplin, MO 

OM: Jason Knight 

PD'. Steve Kelly 

APD: Jay McRae 

WNWN/Kalamaroo, MI 

PO. PJ. Lacey 

APD/MD: Phil O'Reilly 

KBEO/Kansas City. MO' 
PO: Mike Kennedy 

MO: T.J. MOEmire 

KFKF/Kansas City. MO' 
OM/PO: Dale Carter 

APO/MO: Tony Stevens 

wne . nvove 

WDAF/Kansas Cily. MO' 
P0: Wes McShay 

APD/MO: Jesse Garcia 

WIVK/Xnoxville. TN' 

OMPO: Mike Hammond 

MO: Colleen Addalr 

WKOA/Lalayene. IN 

PO: Mart Allen 

MO; Bob Vina 

KMDL'Lalayetie. LA 

KXKC,/Lalayene. IA' 
PO'. Renee Revell 

MD: Sean Riley 

WPCV/Lakeland, FL' 
PD: Mike James 

MD. Jeni Taylor 

WIOVI ancasler. PA 

POND;. Dick Raymond 

WITULansing. Ml 
PO: Jay J. McCae 

APDRAD: Chrs Tyler 

KWNFLLas Vegas, NV 
PD: Brooks O'Brian 

MO: Jell Jay 
BE1-45 D. 

WBBN/Laurel. MS 

OM/PO' Larry Blakeney 

AFORAD: Allyson Scott 

WOKOiewiston. ME 

OM: Mark Ericson 

PO: Mad Jennings 

APO/M0: Dan Lonnie 

WBUL/Lexinglon. KY 

MAID: Ric Larson r (US MaF,. 

i.aiovpú,- 
l AWE M: 

WM/Lexington. KY 

0M: Robert Lindsey 

PO: C.C. Matthews 

MD: Karl Shannon 

KZKX/Lincoln. NE 

OM: Jim Steel 

PO: Brian Jennings 

APDMD: Carol Turner 

KSSNAittle Rock. AR' 
POMO: Chad Heritage 

KZLALos Angeles. CA' 
OM/PD. R.J. Cudis 

APDRAD. Tanya Campos 

WAMZ4ouisville. KY' 
POND Coyote Calhoun 

KLLL/Lubbock. TX 

OM/PD : JeH Scott 

APD MO Kelly Greene 

WWOM/Madison, WI' 
PO: Mad Gremlin 

MD Mel McKenzie 

KW/Mason City, IA 

POMID: J. Brooks 

i s ëw5ectiW 

KTEX/McAllen, TX' 
OM: Billy Santiago 

PO: Jalo Cerda 

APD: Frankie Dee 

MD: Patches 

KRWORAedlord. OR 

PO:Lany Neal 

MD: Scott Schuler 

WGICDMemphis, TN' 
P0: Lance Tidwell 

MD:TrapperJohn 
4c kW 

WOKKRAeridian, MS 

PO/NO:Scotty Ray 

WKIS/Miami. FL' 
PO: Bob Beaten 

MO: Darlene Evans 

WMIUMilwaukee. WI' 
PD: Kerry Wolle 

APD. Scott Dolphin 

MD' Mitch Morgan 

KEEYRAinneapolis. MN' 
OM/PD: Gregg Swedberg 

APO/MD: Trews Moon 

WNSJ/Mobile. AL' 

OM: Re Carson 

PDRAD. Bill Black 

KTOMMManterey. CA' 
PD: Dennis Martine/ 

WLWI/Montgomery. AL 

OMPD: Bill Jones 

MD: Darlene Dixon 

WGTRRAyrtle Beach. SC 

PD: Steve Stewart 

WKDFNashville. TN' 
OM/P0 Dave Kelly 

MD -. Kim Leslie 

WSIXMashville, TN' 
OM:Clay Hunnicutt 

PD/MD: Keith Kautman 

WSMBashville, TN' 
PD: John Sebastian 

MD: Frank Setts 

WCTYMew London. CT 

PDRAO: Jimmy Lehr 

APD: Dave Elder 

WGH/Norlolk. VA' 
OM/PO: John Shomby 

APDRAD: Mad McKay 

WKCKMOdolk, VA' 
OM: Dave Morgan 

PGMD. Jack Prater 

APD: Kristen Croat 

KHKX/Odessa, TX 

PO: Mike Lawrence 

AMINO; Kelley Peterson 

IS,r: o u, 

KNFM/Odessa, TX 

OMPD: JohnMoesch 

KIST/Oklahoma City. OK' 
PO: Anthony Allen 

10(KT/Omaha. NE' 

PO: Tom Goodwin 

MD: Allen 

KHAY,roxnard, CA 

MAD: Buddy Van Arsdale 

KPLMBalm Springs. CA 

PD: Al Gordon 

MO: Kary James 

WPAPPanama City. FL 

P0: Todd Beny 

AFORAD: Shane Collins 

WXBMBensacola, FL 

PORAD. Lynn west 

WXTU/Philadelphia. PA' 
PO: Bob McKay 

APDRAD: Cadillac Jack 

KMLEPhoenix, AZ' 
P0: Jay McCarthy 

APD/MD Dave Collins 

KNIXBhoenix. AZ' 
PO: Shaun Holly 

MO: Gwen Foster 

WDSYBittsburgh, PA' 
P0: Keith Clark 

APDRAD: Stoney Richards 

WOGI:Pitfsburgh. PA' 
0M Frank Bell 

PO: Mark Lindow 

WPOR/Portland, ME 

PD: Rick Jordan 

MD: Clon Mane 

KUPUPodland. OR' 
PD: Cary Rolle 

MD: Rick Taylor 

KWJJ/Podland. OR' 
PD: Mike Moore 

MD: Savannah Jones 

WCTKProvidence, RI' 
MO. Sam Stevens 

WLLROuad Cities, IA 

PO: Jim O'Hara 

MD: Ron Evans 

WODFURaleigh. NC' 

PO: Lisa Mckay 

AID/BIG; Mike Moddawg 

Biddle 

KOUTBapid City, SD 

PORRO. Mad Houston 

KBULBeno, NV 

OMAS: Torn Jordan 

MO: Chuck Reeves 

KFRGBiverside. CA' 

OM: Lee Douglas 

PDRAD: Don Jetrey 

WSLCBoanoke. VA 

P0: Brett Sharp 

MD: Robynn Jaymes 

WYYDBoanoke. VA 

PDRAD. Joel Deanna 

WBEEBochesler, NY' 

OM: Dave Symonds 

PD: Billy Kidd 

MD: Nikki Landry 
a,arsmkr.r. 

wan,w 

WXXOBocklord. IL 

PO: Steve Summers 

APO/MD: Kathy Hess 

rñ. ás`9A°M v; 
KNCOSacramento. CA' 

OMPD: Mad Evans 

APO: Greg Cole 

MD:Jennter Wood 
E aurcvun- 

WCEN/Saginaw. MI 
P0: Joby Phillips 

MD: Keith Allen 

WKCOBaginaw. MI 

OM/PO: Rick Maher 

WICO/Salisbury. MD 

OM: Joe Edwards 

PD /AMO: EJ Fora 

'í In Aioaks . 

te 

KSOP/Satt Lake City. IR' 
APO/MO. Debby Türyin 

KUBUSaIt Lake City, UT' 
PD: Ed Hill 

MD:Pat Gantt 
Tin AFPACT- 

KGKL/San Angelo, TX 

OM/PD: Boomer Kingston 

KAIA/San Antonio. TX' 
PORRO. Clayton Allen 

KSON/San Diego. CA' 

OM/PO. John Dmick 

APD/MD: John Marks 

KUSS/San Diego. CA' 

P0: Mike 0 Bnan 

M0: Gwen Foster 

RZBR/San Francisco. CA' 

PD: Ray Massie 

KRTYBan Jose, CA' 
PD:Julke Stevens 

KRAZ/Santa Barbara. CA 

PDRAD: Rick Barker 

! 
/ Onkswankr 

x WOOLF, 

5 90W55rr 
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KSNIBanta Maria. CA 

PO/MO: Dm Brown 
a s. ..J 
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WCTO/Sarasota. FL' 
OM/PD: Mark Wilson 

APO Heidi Decker 

WJCL/Savannah. GA 

OM:Pat Gannett 

PO. Boomer Lee 

KMPS,Seanle. WA' 
P0: Becky Brenner 

MO: Tony Thomas 

KRMD.Shreveport. LA 

PO: Les Arree 

APDRAO James Anthony 

KXKSBhreveporl, LA 

OM. Gary McCoy 

PD Russ Winston 

KSUX/Sioux City. IA 

PO: Bob Rounds 

APD/MD:. Tony Michaels 

WBYT/South Bend. IN 

OM/PO. Clint Marsh 

APD/MD. Lisa Kathy 

KDRKSpokane. WA' 
OM: Tim Cotter 

PD: Jay Daniels 

APO: Bob Castle 

M0 Tony Trovato 

KIXZ/Spokane. WA' 
OM. Robert Harder 

PDMD: Paul - Coyote" Neumann 

APO. Lyn Daniels 

WPKXRipringfield. MA' 
PD: eJ McKay 

APD: Nick Damon 

MD :Jessica Tyler 

KTTS/Springfield. MO 

OMPO. Brad Hansen 

APD: Cady Clark 

KSD/St. Louis. MO' 
OM: Mike Wheeler 

PD: Steve Geotteries 

MO:,Billy Greenwood 

Wil/St. Louis. MO' 
PO: Greg Moaingo 

MD:Danny Modena 

0005M- 

KATM/Stodeoe, CA' 
OM: Richard Perry 

PD: Rarely Black 

APDRAD: Mote Roberts 
IVals 

WBBSByncuse, NY' 
PD: Rich Lauber 

APDRAO: SNipClád 

WTNT/Tallahassee. FL 

0M Steve Cannon 

PO 'Big' Woody Hayes 

WOYK/lampa. FL' 
OM/PD Mike Culotta 

APO. Beecher Manin 

MD: Jay Aoberls 

WYUU/Tampa, FL' 
OM/PO: Mike Culotta 

MO: Jay Roberts 

WTHI/Tene Haute. IN 

OFAPD: Barry Kent 

MD: ManeyParly 

1 sum 

WKKO/TOleio, 0H' 
OM: ins Roberts 

PD/MD: Gary Shores 

APD: Harvey Steele 

WIBW /Topeka. KS 

OM: Ed O'Donnell 

P0: Rich Bowers 

APDRAD: Stephanie Lynn 

WTCM/Traverse City. MI 

OMPD: Jack O'Malley 

APORRO: Ryan Oobry 

KIIM/Tucson, AZ' 

OM: Herb Crowe 

PD/MD: BkmJacloon 

KV00/Tulsa. OK' 
PO: Ric Hampton 

WWZD/Tupelo. MS 

OM. Rick Stevens 

PD. Bill Hughes 

KNUE/Tyler. TX 

ONIPD: Michael Cruise 

WFRGNtma.NY 
OM PO:TOmJacobsen 

ai ü îv:rm 

KJUG/Visalia. CA 

PO M0: Dave Daniels 

WIRK/W. Palm Beach. FL' 
PD: Milch Mahan 

MO: IR. Jackson 

WACO/Waco. TX 

OM PO. Zack Owen 

WMZCL Washinglon. DC' 
OM: Wyatt 

P0: George King 

MO, Shelley Rose 

WDEZWausau, WI 

PD: Bob Jung 

APDRAD'. Vanessa Ryan 

WOVKAVheeling. WV 
PDMD: Jim Elliot 

KLURWichita Falls. TX 

own Brera Warne 

KFOIAVichita. KS' 

OMPPD: Bevedee Bra nnloan 

MD: Carol Hughes 

KZSN/Wichila, KS' 
PG: Chuck Geiger 

MD: Pal Moyer 

WGGY/W ilkes Bane. PA' 
PD: Mike Knnik 

MO. Carolyn Drosey 

WWOOWilminglon, NC 

OM. Perry Slone 

API) }AD Bngm Banks 

KXDD/Yakima. WA 

PO; Dewey Boynton 

APDMD: Joel Baker 

WGTY/York. PA' 
PD MD Brad Austin 

WOXK/Yaungslown, OH 

PD. Dave Steele 

APD. Doug James 

MD: Burton Lee 

POWERED al 
MEDIABASE 
'Monitored Reporters 
224 Total Reporters 

116 Total Monitored 

108 Total Indicator 
Did Not Report, 
Playlist Frozen (5): 
KJLO/MOnroe, LA 
KKJG/San Luis 
Obispo, CA 
WDEN/Macon, GA 
WIXY /Champaign, IL 
WXCLIPeoria, IL 
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JULIE KERTES 
jkerres@radloandrecords.com 

At -Work Listening 
And all the good things that come with it 

t -work listening has always contributed to successful mid- 
Pi day ratings. AC's palatable, non -offensive presentation is 
welcome in the workplace. We've all heard the commonly used 
liners "Your at -work station" and "The station everyone can 
agree on," and as clichéd as they may sound, AC is the most 
broad -based, politically correct and safe radio format choice for 
a variety of environments and listeners. At -work listening is the 
key to midday success. 

I recently spoke to a few at -work experts - 
KEZK/St. Louis PD Mark Edwards, KOIT/ 
San Francisco Station Manager & VP/Pro- 

gramming Bill Conway 
and WRVR /Memphis 
OM /PD Jerry Dean - 
about how they view this 
important daypart. Ed- 
wards' thought is this: 
"Winning AC stations are 
designed to complement 
the work experience. If 

Bill Conway you can get people to lis- 
ten for a long time while 

they're working, you can dominate the day - 
part and then the rest of the day." 

So what goes into getting people to listen 
to your station in the workplace? 

The Music 

AC has a reputation for innocuous music 
selections that often go unnoticed and are con- 
sidered pleasant background music. But the 
AC playlist has evolved to include artists like 
Maroon 5, Los Lonely Boys, The Goo Goo 
Dolls and Hoobastank. Is AC radio still office - 
friendly? 

Conway thinks so. "It all comes down to 
how those songs fit the overall context of your 
station," he says. "Los Lonely Boys "Heaven 
is different -sounding than a lot of mainstream 
AC fare, but when you hear it in context, it fits 

and gives you a breath of fresh air. KOIT will 

only play a song that has reached our com- 
fort zone." 

Dean says, "If you combine current art- 
ists with tested titles by Celine Dion, Phil 
Collins, James Taylor, etc., you'll have a nice 
balance." 

Dean makes an interesting point about ex- 

panding AC's artist roster even further, saying, 
"I have a hunch that many AC stations are shar- 
ing dune with the Country station in their mar- 
ket - I know WRVR does - so another ele- 

ment to indude in the mix would be country 
artists who work, like Keith Urban and Tun 
McGraw. Put those music styles together, and 
you have a very listenable product." 

Online Issues 
We've become increasingly dependent on 
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technology in the workplace. Most of us sit in 
front of computers during the workday, so 
there are obvious benefits to streaming. "It's 
a shame that it's become so difficult for sta- 
tions to stream," Dean says. "I know a lot of 
in- office cume can come from computer lis- 
tening." 

Using your station website as a marketing 
and promotion tool allows you to add pizzazz 
without cluttering the airwaves with intrusive 
contesting. An active website gets the at -work 
listener involved in the station through anoth- 
er avenue. 

Some of Dean's website promotions super- 
serve the at -work listener. He says, "We do 
website -based contesting from time to time, 
like our weekly Breakfast Brigade contest, 
where our morning show, Mike & Mandy, 
bring doughnuts, bagels and station items to 
an office, or our Office Lunch Bunch, where a 

listener and nine co-workers dine with our 
jocks at a nice restaurant. 

"We also do an Ugliest 
Office in Memphis con- 
test that encourages lis- 
teners to e-mail pictures 
to our website, with a 
complete office makeover 
as the prize." 

Says Edwards, `Our 
website is an extension of 
our programming. We 

use it to pass along information that's more 
detailed than we can give on the air, to con- 
test, and for many other things. With so many 
of our listeners working with high -speed In- 

ternet connections, it makes sense to give them 
sticky content on the website." 

Mark Edwards 

"The last time I went to my 

dentist he had WRVR 

playing in his office. Talk 

about a captive listener." 

Jerry Dean 

frla ,> il 

GOOD PEOPLE COLL.IDEKCDA/Spokane PD /MD Sam Hill (I) gives Epic Records recording 

artist Howie Day the nickel tour. 

The station website can also be a tool to fur- 
ther superserve your audience in ways that ra- 
dio won't accommodate. Conway does this 
with KOIT's site. "'Lite rock, less talk' KOIT 
doesn't put a lot of content or information on- 
air, but we know our listeners have interests 
that we can meet with our website," he 
says. "It is part of the KOIT stationality and 
reflects the ethnic diversity of our area. 

"With so many of our 

listeners working with 

high -speed Internet 

connections, it makes 

sense to give them sticky 

content on the website." 

Mark Edwards 

"Our site can be translated into Chinese, 
Japanese, Spanish or Korean with one 
click. Our new -media guy, Roger Coryell, has 
done a fabulous job with our website. Roger's 
on -air programming background helps his 
website programming, and his great work has 
garnered the site a number of awards." 

Be Personable 
Personality - though it need not be big, 

loud and obnoxious - also plays an impor- 
tant role in attracting the at -work listener. 
"Music drives middays," says Dean. "But if 

you're going to breed listener loyalty, you have 
to have a pleasing personality presenting that 
music. 

"Longevity and familiarity help too. WRVR 

is fortunate to have Bill Bannister, who has 
been doing our midday show for 15 years. He 
has become part of his in -office listeners' dai- 
ly routine because of his smooth, comforting 
style and pleasant personality. 

"The ability to be personable and be an at- 
work companion to your listener without be- 
ing too obtrusive is a must for middays," says 
Edwards. "Air personalities have a huge role 
in the success of all of KEZK's dayparts, not 
just middays. They're the icing on the cake, 
the thing that makes great music even better 
by being in- the -moment and local. 

Free Marketing 

When an AC station is piped into a busi- 
ness - not just for its employees, but also for 
its patrons - nothing but good things come 
of it. "I am happy to have any listener, any- 
place, and I'm thrilled that cabbies play 
KOIT," Conway says. "We're reaching valu- 
able demos, and the time spent listening can 
be significant. 

"Additionally, in- business listening helps us 
shed AC's undeserved Neil Diamond /Carpen- 
ters image, which persists even though those 
artists disappeared years ago and AC's music 
is more modem This is an 
opportunity to reintro- 
duce ourselves." 

Holiday programming 
has allowed AC stations 
to be invited into work- 
places they may not oth- 
erwise have had access to. 

And after the holidays, 
the dial may remain un- 
touched. "It's great to ex- Jerry Dean 
pose our product to people who might not be 
regular listeners," Edwards says. "Any kind of 
listening is a good thing, especially if we can 
introduce our product to new people." 

Dean concurs, saying, "If a store chooses to 
listen to your station, it becomes part of their 
daily routine. They will dose the store at night, 
tum off the radio, then open up the store the next 
day and turn on the radio. And there it is -on 
your station again, right where they left it." 

Dean encourages his jocks to call the stu- 
dio hotline whenever they are in a store that's 
piping in WRVR. The jock on the air will then 
thank the store for listening. "When that hap- 
pens, it's funny to watch the reaction of the 
store employees," Dean says. They often say, 
'Did you hear that? How did they know we 
were listening ?'" 

Nothing is more complimentary than walk- 
ing into a business and hearing your station 
or having someone say, "We listen to you at 
the office all the time." Some employees who 
listen at work may not have a choice, but the 
fact of the matter is, they are listening, and in 
the world of Arbitron ratings, that's what 
counts, right? 

AC is the format that enhances the at -work 
or in -salon or in- restaurant experience, mak- 
ing middays a crucial part of the winning 
puzzle. "The last time I went to my dentist 
he had WRVR playing in his office," Dean 
says. "Talk about a captive listener." 
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AC TOP 30 
LAST 

WEEK 
THIS 

WEEK 

January 21, 2005 

ARTIST TITLE LABELiSI 
TOTAL 
PLAYS PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS. 
CHART ADDS 

1 1 LOS LONELY BOYS Heaven (OR Music /Epic) 2159 .11 204849 31 10110 

2 2 KEITH URBAN You'll Think Of Me (Capitol) 1744 -53 133687 33 10510 

3 3 MARTINA MCBRIDE In My Daughter's Eyes (RCA) 1678 -5 146858 19 10214 

4 4 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 1591 -49 139765 53 10810 

6 © PHIL COLLINS Don't Let Him Steal Your Heart Away (At /antic) 1467 +115 102119 17 9611 

10 Q KELLY CLARKSON Breakaway (Hollywood) 1465 +300 161884 16 78112 

5 7 MAROON 5 This Love (Octone /J /RMG) 1403 -74 124692 37 9310 

7 Q HALL & OATES I'll Be Around (1/-Watch) 1331 +13 105341 18 9412 

9 Q TIM MCGRAW Live Like You Were Dying (Curb) 1321 +94 79177 15 9212 

12 MAROON 5 She Will Be Loved (Octane /J /RMG) 1237 +164 130851 13 6813 

13 JOHN MAYER Daughters (Aware /Columbia) 1142 +253 120037 12 89118 

11 12 ELTON JOHN Answer In The Sky (Universal) 1116 -3 58121 18 9110 

14 HOOBASTANK The Reason (lsland / IDJMG) 892 +22 83083 29 5814 

15 14 MICHAEL MCDONALD Reach Out, l'll Be There (Motown /Universal) 603 -11 49456 14 5612 

17 ® ROD STEWART fISTEVIE WONDER What A Wonderful World (J/RMG) 545 +13 63464 11 6613 

19 0 SHANIA TWAIN WI MARK MCGRATH Party For Two (Mercury / IDJMG) 333 +17 18991 8 3513 

20 17 CELINE DION Beautiful Boy (Epic) 298 -10 15373 11 3512 

21 0 KATRINA CARLSON Drive (Kataphonic) 295 +12 12744 13 4514 

18 19 JOSH GROBAN Believe (Reprise) 271 -98 38991 8 2910 

22 20 LIONEL RICHIE Long Long Way To Go (lsland / IDJMG) 268 -2 28238 10 3412 

23 JIM BRICKMAN fIROCH VOISINE My Love Is Here (Windham Hill /RMG) 261 +17 8840 6 3613 

25 ® G00 G00 DOLLS Give A Little Bit (Warner Bros.) 257 +59 37176 3 2616 

24 SIMPLY RED Home (simplyred.com /Red Ink) 232 +21 7719 10 4112 

26 RICHARD MARX Ready To Fly (Manhattan /EMC/ 216 +33 6339 4 3514 

27 RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 186 +11 5831 3 2911 

rebut> KENNY G. fIEARTH, WIND & FIRE The Way You Move (Aosta /RMG) 178 +166 17508 1 49119 

'Debut> TINA TURNER Open Arms (Capitol) 172 +160 5906 1 43112 

28 28 COUNTING CROWS Accidentally In Love (Dream Works /Geffen) 143 -25 12179 20 1210 

29 29 JOHN MELLENCAMP Walk Tall (/s /and /IDJMGI 135 -12 3838 7 1610 

- 30 CHRISTINE MCVIE Friend (Koch) 91 -19 2747 6 1591 

116 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

1;9 -1/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added 
Is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour 
Persons used herein with permission from Arbitron Inc. (0 2005, Arbitron Inc.). 02005. R &R. Inc. 

MOST 
PLAYED RECURRENTS 

ARTIST'TE LABEL-5 

OIDO White Flag (Arista /RMGI 

UNCLE KRACKER fIDOBIE GRAY Drift Away (lava) 

SHERYL CROW The First Cut Is The Deepest (A &Mllnterscopel 

M CHAEL MCDONALD Ain't No Mountain High Enough (Motown /Universal) 

MARTINA MCBRIDE This One's For The Girls (RCA) 

TOTAL 

PLAYS 

1177 

1136 

1117 

1091 

1054 

ARTIST TITLE LABEL S 

SHANIA TWAIN Forever And For Always (Mercury/IDJMGI 

MATCHBOX TWENTY Unwell (Atlantic) 

TRAIN Calling All Angels /Columbia) 

SEAL Love's Divine (Warner Bros.) 

COUNTING CROWS Big Yellow Taxi (Geffen /Interscope) 

JOSH GROBAN You Raise Me Up (143 /Reprise! 

SANTANA IIMICHELLE BRANCH The Game Of Love (Arista /RMG) 

TOTA_ 

PLAYS 

1053 

1028 

1001 

938 

798 

797 

784 

POWERED 

1IEDIABASE 

MOST ADDED' 
ARTIST TITLE LABEL(S) 

KENNY G. HEARTH, WINO & FIRE The Way You Move 

ADDS 

(Arista /RMG) 19 

JOHN MAYER Daughters (Aware /Columbia) 18 

SCOTT GRIMES Sunset Blvd. (Velocity) 16 

KELLY CLARKSON Breakaway (Hollywood) 12 

TINA TURNER Open Arms (Capitol) 12 

RYAN CABRERA True (E V.L.A. /4tlantic) 10 

JOE COCKER One (Me) 10 

MICHAEL BUBLE Home (143 /Reprise) 10 

VANESSA WILLIAMS You Are Everything (Lava) 9 

CROSBY & NASH Lay Me Down (Sanctuary/SRG) 9 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELS) 

TOTAL 
PLAY 

INCREASE 

KELLY CLARKSON Breakaway (Hollywood) +300 

JOHN MAYER Daughters (AwarelColumbial +253 

CELINE DION Have You Ever Been In Love (Epic) +189 

KENNY G. fhEARTH, WINO & FIRE The Way You Move 

(Arista /RMG) +166 

MAROON 5 She Will Be Loved (Octone /J /RMGI +164 

TINA TURNER Open Arms (Capitol) +160 

PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic) +115 

JOSH GROBAN To Where You Are (143 /Reprise) +96 

TIM MCGRAW Live Like You Were Dying (Curb) +94 

PHIL COLLINS Can't Stop Loving You (Atlantic) +90 

NEW & ACTIVE 

SCOTT GRIMES Sunset Blvd. (Velocity) 

Total Plays: 0, Total Stations: 16, Adds: 16 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 
www.radioandrecords.com. 

PIRAG ON 
Creating Listener - Driven Innovation 

Since 1981 

1981 
"Athens' 

Rock Alternative" 
(Athens, GA) 

1987 

1993 
All News 

(first in Canada) 

1997 

Hip Hop 

2004 
JACK FM 

2002 
JACK FM 

(Canada) 

2000 
Jammin' Oldies 

Triple A 

1991 
Alternative 

1994 
Modern AC 

1999 
NPR News 

2001 
NPR News 

& Progressive 

1937 
Smooth Jazz 

303.912.5600 www.paragonmediastrategies.com 

2003 
Progressive Talk 

Imagine the Future... 

MEDIA RESEARCH & STRATEGIC PLANNING 

0 Radio & Records January 21, 2005 R &R 49 

www.americanradiohistory.com

www.americanradiohistory.com


January 21, 2005 AC 

America's Best Testing AC Songs 12 + 
R81eTheMusic.com For The Week Ending 1/21/05 

It MIIIIIIII 

W W W 
Artist Title (Label) TW LW Famil. Burn 25 -54 25 -34 35 -5t 

KELLY CLARKSON Breakaway (Hollywood) 3.81 3.78 97% 34% 3.89 4.09 3.83 

JOSH GROBAN Believe (Reprise) 3.79 3.90 92% 31% 3.78 3.55 3.86 

TIM MCGRAW Live Like You Were Dying (Curb) 3.76 3.80 92% 29% 3.84 3.77 3.87 

MAROON 5 This Love (Ottone /J /RMG) 3.68 3.77 98% 54% 3.77 3.96 3.71 

MARTINA MCBRIDE This One's For The Girls (RCA) 3.65 3.59 98% 51% 3.72 3.49 3.79 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 3.65 3.78 94% 38% 3.79 3.58 3.86 

KEITH URBAN You'll Think Of Me (Capitol) 3.65 3.71 89% 33% 3.70 3.48 3.78 

MAROON 5 She Will Be Loved (Octane /J /RMG) 3.64 3.66 96% 43% 3.69 3.88 3.63 

HOOBASTANK The Reason (Islam/RANG) 3.59 3.65 95% 48% 3.74 3.92 3.68 

HALL & OATES I'll Be Around (UWatchl 3.56 3.47 91% 31% 3.56 3.63 3.54 

ELTON JOHN Answer In The Sky (Universal) 3.54 3.61 68°/ 31% 3.55 3.25 3.64 

LOS LONELY BOYS Heaven (ORMusiclEpic) 3.53 3.61 95% 50% 3.69 3.60 3.71 

PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic) 3.52 3.60 88% 27% 3.55 3.54 3.5E 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 3.51 3.51 98% 56% 3.56 3.46 3.59 

CELINE DION Beautiful Boy (Epic) 3.50 - 63% 19% 3.47 3.29 3.52 

S. TWAIN w1M. MCGRATH Party For Two (Me curyllLUMG) 3.45 3.39 72% 24% 3.46 3.34 3.51 

MICHAEL MCDONALD Reach Out... (MotownlUniversal/ 3.36 3.29 94% 39% 3.35 3.29 3.37 

ALICIA KEYS If I Ain't Got You (JIRMG) 3.23 3.32 93% 47% 3.31 3.28 3.3? 

R. STEWART f /S. WONDER What A Wonderful World (J /RMG) 3.16 3.29 93% 41% 3.15 3.04 3.13 

JOHN MAYER Daughters (Aware /Columbia/ 3.01 3.12 88% 43% 3.06 3.23 3.01 

Total sample size is 321 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like 

very much). Total familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number 

of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composi'ion 
is based on persons 12 +. Persons are screened via the Internet Once passed. they can take the music test based on the format/music 
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinion:: of 

participants on the the Internet only RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsystem, is available for 
local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Prem ere 
Radio Networks. 

RI? 
CANADA 

2 

1 

6 

3 

7 

5 

9 

4 

8 

10 

12 

11 

13 

19 

16 

20 

18 

17 

24 

26 

22 

25 

23 

21 

27 

28 

(Oebut> 

29 

AC TOP 30 POWERED 

MEDIABASE 

TOTAL 
ARTIST _ _ _ PLAYS 

/- 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

0 LOS LONELY BOYS Heaven (ORMosic /Epic) 379 +16 25 1210 

2 MAROON 5 She Will Be Loved (Ottone /J /RMG) 368 3 13 910 0* SARAH MCLACHLAN World On Fire (Arista /RMG/ 303 +10 22 1310 

4 e KALAN PORTER Awake In A Dream (SonyBMG) 302 -10 15 1110 

0 PHIL COLLINS Don't Let Him Steal... (Atlantic) 300 +12 14 710 

6 HALL & DATES I'll Be Around (RedlSony Music Canada) 295 -1 14 910 

0 ELTON JOHN Answer In The Sky (Universal) 290 +9 16 1010 

8 HOOBASTANK The Reason (island / /DJMG/ 282 -18 24 910 

9 é S. TWAIN wIM. MCGRATH Party... (Mercory/ /DJMG) 279 -4 16 1110 

10; BRYAN ADAMS Open Road (Universal) 232 -11 18 1210 

114 JACKSOUL Shady Day (yak /SonyBMG) 223 -8 23 1110 

124 CELINE OION You And (Epic/ 219 -24 31 1410 

13é ANDY KIM I Forgot To Mention (lceworks /MNW) 217 14 16 510 

BRYAN ADAMS Flying (Universal) 212 +53 7 512 

LIONEL RICHIE Long Long Way To Go (/s /and) /DJMGI 192 +6 13 610 

KELLY CLARKSON Breakaway (Hollywood) 177 +26 7 813 

171gß NELLY FURTADO Try (DreamWorks//nterscope) 156 -5 17 510 

18 R. STEWART fIS. WONDER What A Wonderful... (J/RMG)149 -23 9 210 

° TIM MCGRAW Live Like You Were Dying (Curb) 136 +9 8 410 

I J. BRICKMAN f1R. VOISINE My... (WindhamHill /RMG)135 +19 4 110 

21 KIMBERLEY LOCKE 8th World Wonder (Curb) 133 -11 16 510 

04 FINGER ELEVEN One Thing (Windup) 124 +1 14 510 

23 MARTINA MCBRIDE In My Daughter's Eyes (RCA) 123 -8 12 410 

24 ALICIA KEYS It I Ain't Got You (J /RMG) 112 38 12 610 

®i SHAWN SMITH Fly (Slide) 109 0 8 311 

264 RON SEXSMITH Not About To Lose (Nonesuch) 96 4 4 210 

® JOHN MAYER Daughters (Aware /Columbia) 86 +20 1 612 

28 CELINE DION Beautiful Boy (Epic) 78 -19 8 110 

29 COUNTING CROWS Accidentally... (OreamWorks/Geffen) 74 -1 13 410 

30 UNCLE KRACKER Rescue (Laval 74 -1 10 310 

23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 1/9 -1/15. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ©2005. R &R. 
Inc. e* Indicates Cancan. \ / 
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)Detut> 

January 21, 2005 
ARTIST TITLE LABEL(S) 

O GOO GOO DOLLS Give A Little Bit (Warner Bros.) 

© KELLY CLARKSON Breakaway (Hollywood) 

3 MAROON 5 She Will Be Loved (Octone /J /RMG) 

4 JOHN MAYER Daughters (Aware /Columbia) 

5 FINGER ELEVEN One Thing (Wind -up) 

O LENNY KRAVITZ Lady (Virgin) 

Q SWITCHFOOT Dare You To Move (Red Ink/Columbia) 

8 RYAN CABRERA On The Way Clown (E.V.L.A. /Atlantic) 

9 U2 Vertigo (/nterscope) 

4D GREEN DAY Boulevard Of Broken Dreams (Reprise) 

e BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba Label Group) 

® HOWIE DAY Collide (Epic) 

13 HOOBASTANK The Reason (island /IDJMG) 

14 LOS LONELY BOYS Heaven (OR Music /Epic) 

15 SEETHER fIAMY LEE Broken (Wind-up) 

HOOBASTANK Disappear (Island /IDJMG) 

NELLY fITIM MCGRAW Over And Over (Derrty /Eo'Reel /Curb /Universal) 

MAROON 5 Sunday Morning (Octane /J /RMG) 

D KEANE Somewhere Only We Know ( /nterscope) 

20 KILLERS Somebody Told Me (Island /IDJMG) 

® JET Look What You've Done (Atlantic) 

3 DOORS DOWN Let Me Go (Republic /Universal) 

RYAN CABRERA True (E. V.L.A. /Atlantic) 

ANNA NALICK Breathe (tam) (Columbia) 

SIMPLE PLAN Welcome To My Life (Laval 

LOW MILLIONS Eleanor (Manhattan /EMC) 

27 INGRAM HILL Will I Ever Make It Home (Hollywood) 

ED KELLY CLARKSON Since U Been Gone (RCA /RMG) 

29 CALLING Anything (RCA /RMG) 

30 LOS LONELY BOYS More Than Love (OR Music /Epic) 

® ASLYN Be The Girl (Capitol) 

32 DURAN DURAN (Reach Up For The) Sunrise (Epic) 

e AVRIL LAVIGNE Nobody's Home (Arista/RMG) 

RACHAEL YAMAGATA Worn Me flown (RCA Victor/RMG) 

35 LINKIN PARK Breaking The Habit (Warner Bros.) 

RICHARD MARX Ready To Fly (Manhattan /EMC) 

37 MINDY SMITH Come To Jesus (Vanguard) 

e JESSE MCCARTNEY Beautiful Soul (Hollywood) 

TIM MCGRAW Live Like You Were Dying (Curb) 

DURAN DURAN What Happens Tomorrow (Epic) 

I- 
PLAYS 

TOTAL 
AUDIENCE 

Inpl 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

3803 +152 270470 13 9410 

3221 +71 231517 22 7810 

3203 .93 233994 28 9110 

3195 -13 218623 20 9010 

3010 .94 230887 35 8910 

2795 +139 200525 18 8811 

2648 +32 157995 16 8310 

2247 125 143238 23 7910 

2146 57 150291 15 7410 

2044 +354 144388 6 8616 

1994 +5 139430 23 7110 

1958 +75 113098 21 7916 

1879 140 145101 46 9010 

1841 -89 134073 42 8510 

1638 64 91092 25 6010 

1521 +16 69145 11 7011 

1480 +20 89770 9 4413 

1419 +262 98488 7 7419 

1281 +45 50959 12 6517 

1159 .1 80996 21 3410 

982 +133 42337 11 5313 

842 +329 40151 3 59110 

789 +200 49234 3 4719 

767 +73 33062 7 4413 

750 +26 24968 8 3710 

667 +26 20841 11 3914 

653 -37 30587 19 3810 

592 +115 28415 4 2917 

565 -96 15998 13 3910 

545 -206 24943 16 44)0 

454 +43 10359 7 330 

435 -175 21335 18 2810 

407 +107 14673 3 40121 

319 +14 11455 5 2712 

306 22 19156 18 1410 

304 +42 14275 9 2211 

293 -30 8893 10 2411 

269 +103 12495 1 21112 

269 +62 18044 2 1911 

254 +60 11613 1 28114 

95 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 119 -1/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 

(7)2005. Arbitron Inc.). O 2005, R &R, Inc. 

POWERED 
MEDIABASE 

MOST ADDED` 
ARTIST TITLE LABES ADDS 

AVRIL LAVIGNE Nobodys Home (Arista /RMG) 21 

BOWLING FOR SOUP Almost (Si /vertone /Jive /ZombaLabel Group) 15 

DURAN DURAN What Happens Tomorrow (Epic) 14 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 12 

KILLERS Mr. Brightside (island /IDJMG) 11 

3 DOORS DOWN Let Me Go (Republic /Universal) 10 

MAROON 5 Sunday Morning (OctonelJ /RMG) 9 

RYAN CABRERA True (E.V.1.4.iAtlantic) 9 

KEANE Somewhere Only We Know ( /nterscope) 7 

KELLY CLARKSON Since U Been Gone (RCA /RMG) 7 

MOST 
INCREASED PLAYS 

ARTIST TITLE LASEL.S 

TOTAL 

PLAY 
INCREASE 

GREEN DAY Boulevard Of Broken Dreams (Reprise) +354 

3 DOORS DOWN Let Me Go (Republic /Universal) +329 

MAROON 5 Sunday Morning (Ottone /J /RMG) +262 

RYAN CABRERA True (E.V1.4.IAtlantic) +200 

G00 G00 DOLLS Give A Little Bit (Warner Bros.) +152 

LENNY KRAVITZ Lady (Virgin) +139 

JET Look What You've Done (Atlantic) +133 

KELLY CLARKSON Since U Been Gone (RCA /RMG) +115 

AVRIL LAVIGNE Nobodys Home (Arista/RMG) +107 

JESSE MCCARTNEY Beautiful Soul (Hollywood) +103 

NEW & ACTIVE 
JOSS STONE Right To Be Wrong (S -Curve /EMC) 

Total Plays: 240, Total Stations: 22, Adds: 2 

ELLIE LAWSON Gotta Get Up From Here (At /antic) 

Total Plays: 162, Total Stations: 15, Adds: 1 

SNOW PATROL Run (A &Mllnterscope) 

Total Plays: 150, Total Stations: 16, Adds: 3 

SCISSOR SISTERS Laura (Universal) 

Total Plays: 130, Total Stations: 13, Adds: 1 

KILLERS Mr. Brightside (island /IDJMG) 

Total Plays: 113, Total Stations: 19, Adds: 11 

BOWLING FOR SOUP Almost (Silvertone /Jive /Zomba Label Group) 

Total Plays: 76, Total Stations: 1 8, Adds: 15 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 
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/-""" 
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Paty Zone Pant Zone Panty Zone Party Zone 

FirstFlash! 
L 1 N E 

6528 Constitution Drive Fort Wayne, Indiana 46804 
Fax: (260) 436 -6739 www.firstflash.com 

1- 800 -21 FLASH 
1- 800 -213 -5274 
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POWERED 
MEDIABASE 

POWERED 
SIEDIABASE 

January 21, 2005 

liateTheMusic.cnm 
M YIaIIBLLL 

America's Best Testing Hot AC Songs 12 + 

For The Week Ending 1/21/05 

w w w 
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 4.38 4.24 87% 9o/ó 4.37 4.46 4.21 

MAROON 5 Sunday Morning (Ottone /J /RMG) 4.12 4.00 83% 14% 4.13 4.16 4.07 

MAROON 5 She Will Be Loved (Boone /J /RMG) 4.11 4.19 100% 44% 4.16 4.12 4.23 

SWITCHFOOT Dare You To Move (Red Ink/Columbia) 4.10 4.18 97% 31% 4.12 4.17 4.02 

KELLY CLARKSON Breakaway (Hollywood) 3.95 4.00 96% 37% 3.98 4.00 3.94 

RYAN CABRERA True (E. Vt4./4tlen(íc) 3.94 - 78% 15% 3.97 4.00 3.92 

JET Look What You've Done (Atlantic) 3.94 3.97 71% 9% 4.02 4.11 3.86 

HOWIE DAY Collide (Epic) 3.93 4.07 72% 13% 4.02 4.03 4.00 

INGRAM HILL Will I Ever Make It Home (Hollywood) 3.92 4.03 57% 8% 4.01 3.98 4.06 

SEETHER fIAMY LEE Broken (Windup) 3.90 3.77 97% 40% 3.92 3.99 3.81 

KILLERS Somebody Told Me (Islandí/DJMG/ 3.88 4.02 89% 28% 3.98 4.01 3.93 

RYAN CABRERA On The Way Down (E.VL.A. /Atlantic) 3.87 4.03 96% 37% 3.81 3.72 3.96 

KEANE Somewhere Only We Know (/nterscope) 3.86 3.90 67% 13% 3.97 3.97 3.97 

SIMPLE PLAN Welcome To My Life (Lava) 3.84 3.94 86% 22% 3.77 3.79 3.72 

CALLING Anything (RCA /RMG) 3.83 3.97 55% 8% 3.91 3.91 3.90 

FINGER ELEVEN One Thing (Windup) 3.82 3.95 97% 42% 3.95 3.91 4.02 

G00 G00 DOLLS Give A Little Bit (Warner 8/03%) 3.80 3.93 91% 25% 3.98 4.01 3.92 

HOOBASTANK The Reason dsland/IDJMG/ 3.75 3.88 100% 55% 3.87 3.81 3.96 

BOWLING... 1985 (Silvertone /Jive /Zomba Label Group) 3.75 3.84 98% 44% 3.73 3.70 3.77 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) 3.70 3.80 99% 47% 3.73 3.70 3.77 

HOOBASTANK Disappear (Island /lDJMG) 3.66 3.89 75% 18% 3.63 3.65 3.59 

JOHN MAYER Daughters (Aware /Columbia! 3.5? 3.62 94% 37% 3.55 3.66 3.37 

U2 Vertigo (Interscope) 3.50 3.59 95% 40% 3.40 3.34 3.51 

NELLY f(T. MCGRAW Over... (Deny /Fo'ReeEGurb /Oniversall 3.50 3.62 88% 42% 3.63 3.55 3.77 

LENNY KRAVITZ Lady (Virgin) 3.43 3.34 94% 36% 3.30 3.25 3.38 

DURAN DURAN ¡Reach Up For The) Sunrise (Epic) 3.38 3.51 75% 24% 3.41 3.18 3.70 

LOS LONELY BOYS Heaven (ORMusic /Epic) 3.27 3.41 98% 58% 3.13 3.14 3.12 

Total sample size is 337 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike ver, 
much. 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total bun 
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity t 
appear on survey. Sample composition is based on persons 12.. Persons are screened via the Internet. Once passed, they 
can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace calloct 
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered 
trademark of Rate TheMusic. corn. The RTM system. is available for local radio stations by calling 818-377-530C. 
RateTheMusic. corn data is provided by Mediabase Research. a division of Premiere Radio Networks. 
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(Debut> 

LDebut 

THIS 

pláK 

e 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

NELLYf(T.MCGRAW NET (Derty/F0ReETNCurMJaiversall 626 

GOO GOO DOLLS Give A Little Bit (Warner Bros.) 

SIMPLE PLAN Welcome To My Life (Lava) 

AVRIL LAVIGNE Nobody's Home (Arista/RMG) 

U2 Vertigo (lnterscope) 

6 KELLY CLARKSON Breakaway (Hollywood) le LOW MILLIONS Eleanor (Manhattan /EMC/ 

MAROON 5 Sunday Morning (Otton /J /RMG) 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

605 

602 

573 

490 

436 

414 

405 

396 

RYAN CABRERA On The Way Down (EVL.A. /Atlantic) 394 

11 DURAN DURAN (Reach Up For The) Sunrise (Epic) 378 

12 Ai S. TWAIN wIM. MCGRATH Party... (Mercury/ODJMG) 365 

®4 
14 

LIAM TITCOMB Sad Eyes (SonyBMG) 

GWEN STEFANI What You Waiting For? (lnterscope) 

154 SOULDECISION Kiss The Walls (HBE /Sextant) 

LENNY KRAVITZ Lacy (Virgin) 

KELLY CLARKSON Since U Been Gone (RCA /RMGI 

18 JOHN MAYER Daughters (Aware /Columbia) 

19 DESTINY'S CHILD Lose My Breath (Columbia) 

20 KILLERS Somebody Told Me (Island /IDJMG) 

214 KOS Crabbuckit (Asalwerks /Virgin) 

KEANE Somewhere Only We Know (Interscope) 

23* NELLY FURTADO Explode (Bream Works/ /nterscopel 

BRYAN ADAMS Flying ( Universali 

EVANESCENCE Missing (Windup) 

26 HOOBASTANK Disappear Ilsland/IDJMG) 

SARAH MCLACHLAN Push (Arista /RMGI 

8; 

353 

344 

343 

342 

341 

336 

332 

312 

295 

291 

291 

279 

260 

256 

249 

28 BOWLING... 1985 (Silvertone /Jive /Zomba Label Group) 248 

HOWIE DAY Collide (Epic) 201 

KOS Man I Used To Be (Astralwerks /EMC) 193 

11\ 

e 1- 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

+36 8 910 

+47 10 810 

+54 12 1710 

+2 10 1210 

+4 13 1610 

15 17 2210 

+64 6 1210 

+84 3 1310 

+103 3 910 

+3 17 1710 

.13 14 1610 

16 16 1910 

+54 7 1010 

71 11 910 

.19 8 810 

-16 8 910 

+67 3 1112 

.4 12 1010 

11 14 1310 

10 11 1110 

27 18 1910 

+17 5 810 

-14 5 710 

+30 3 811 

+10 5 610 

3 7 710 

+46 3 811 

.34 20 2010 

+27 1 610 

+75 1 510 

24 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio 

Networks. Songs ranked by total plays for the airplay week of 1/9 -1/15. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are ties in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

song. © 2005. R&R. Inc. 4 Indicates Cancan. 

REPORTERS 
Stations and their adds listed alphabetically by market 

WKDO Akron. OH' 
OM Keith Keanedr 

WnVE'Albany, NY' 
PO. Randy McGinn 
APO -. Kenn Rush 
MD: Tred Hulse 

Acts 

KPEKAIbuquerque, NM' 
Po IoM Manero 
MO Oeeya MFCluan 

- R IICCAR,NEY 

KMXS'Anehomge. Al( 
PD TMO Ron Lennox 

WKSLApplelan. WI' 
OIA Greg Bell 
PO Dayton Kane 
API, MD. Bran Davis 

,6ì i CLAR,,SCN 
RERj 

JRA 
RO 

N DURAN RAN 

WAYV1AIamicCkty. NJ' 
PD: P1vlKelly 

.A41BON 

KAMXAMlin. 
PD Dusty Mayes 
AMMO: Game Benjamn 

Rr PA 

^.:ail'. 

J öa0H S DONN 
ANNA NALION 

KILT/Bakersfield. CA' 
PO:EJ Tyler 
APO. En? For 
MO. Forrest Bueikr 
22 SANE 

AVAIL LAVIGNE 

JESSE MCCARTNEY 

SPEWING FOP SCUP 
Alp ERS 

Snow PATROL 

WWMXBaltimure, MD' 
0M' Josh mew 
PO. Jason Kid 

Aoco 

WWMIBiImi, MS' 

Po KIdeTWmon iky 
- sn AN CABRERA 

BOWLING FOR SOUP 
cl'SR tA'nGNE 
-AEL utAGATA 

CHIPS 
SNOW PATROL 
A`i31L IRnGNF 

WMRV,BinghamlOn. NY 
DM Jim Free 
PO Bobby O 

MO Jmh Wom 
I.? 3 DOCAS cntN 

KCIXEOise. 10' 
OMPO Jett Cochran 
APO : Tobin lenses 

(.VAN CABRERA 

WBMXIBoslon. MA' 
PO Jon Zenner 
APOMO. Mike Mullaney 
No Adds 

WTSSMulfaIo, NY' 
Po: Sue O'Neil 
MD: rob Lion 
N RICHARD MARX 

WCODCape Cod. MA 
OM PO. Gregg Cassidy 
MO'. Cheryl Part 

WMTICeddrRapÍds.M 
OM;PO. L Cook 
APO John Rnars 

WCSOICharleslOn, SC' 
OM John Anthony 
PO Oily Sun 
ho Aos, 

WVSRCharteslon. WV 
OM. Jett WCilehead 
PD. Gary Blake 

APo Wade Hal 

MO Bruce Crank 

SS S' ONE 

KELLY G1ARK50, 

WLNKChadoee' 
PO Neal Sharpe 
wOMD 

-. Derek James 
5,5105 

WrMXChica o. IL' 
PO Mary Ellen Kenai/sine 

WPM PUSAN 

WKROICiroinnati. OH' 
APO: Grown Collins 
M0: ESSE 

1 v 
3 D.cR- c:ma: 

WV61X.CIncionatl. OH' 
POMD Steve Bender 

WMWUCIeveland, OH' 
PO : Dave Poponen 

MD:Jay Hudson 
Nt5RDCN 5 

K;A \E 

WOALCIeveland. 7H' 
PO Elan Fee 

NO Rebecca Wilde 

KVUU/Colorado Springs. CO' 
POMO. AI Canne 
No Adds 

WBNS/Columbus. OH' 
OM. Dave Van Stone 
PO Jell Ballemine 
MD. Sue Leighton 

KKPNCorpus Chr sti. TX' 
OM Soon Holl 
APO Brad Wells 

KLTGICorpus Chdsti. TX' 
OMPD. Ben Clark 

KOMXOallas. TX' 
PO Pal McMahon 
MD. Lrsa Thomas 

WDANOanbury,CT 
Po Trotta 
MD'. awe McDOmeO 

CHARLOTTE 
ro JLJO,'& THE @STyDE90V1 
LS-E. S! .^_ACRIS 

WMMXOayta, OH' 
PD Jon Stems 
MO: Shaun lintel 

7:C.RS-.`.W 

XALCAIenver. CO' 
PO BI Hams 
No A1M 

KIMN.Oenver.CO' 
APO MD Mehael Gerard 

KSTZIDes Moines. IA' 
Po. Jim Schaefer 
MO. Jimmy Wngm 
o aas 

WDVOIDeb IB. MI' 
PO Byron ROC Harrell 
APO Kns Mims 

WKMXDMhán, AL 
OMMO: Phil Morns 
PO Jain HauAon 
If AVR'..nAVGV 

KSIkEI Paso, TX' 
ore Carney (*Mon 
MAW Chris MkoS 
19 AVRIL LAVGNE 

2 KILLERS 

JESSE MCC RPNEY 

KEIIXEugene, OR 
OMPO. Run Dendron 
ks PROS 

WOSMJFayeIteville. NC' 
PO MD Crani Chaos 

KALLPresno. CA' 
OMPO E. Culls Johnson 
MD. Danny Hill 

WINK/Ft. Myers, FL' 
0M90: Bob Wfteger 
16 3 DOORS DOWN 

9 MAROON 5 

KILLERS 
AVAIL LAVIGNE 

wAIVFI. Wayne. IN' 
PO: Barb Reines 
MD: Msni laya 

5 KELLY CLARKSON 
AVRIL LAVIGNE 

BOWLNG FOR SOUP 

mu rand Rapids. Mr 
DM (Mug Montgomery 
Po Shan Casey 
0DMD. Ken Evans 

WOZNDreensbom. NC 

0M. Brian Douglas 
Po Miehael Bryan 
MD. Nei' WI5pn 

WIKZHagerstown 
OMPD. RIO Alexander 
Mo de" F;eman 

WNNKHanisbury, PA' 
OMPD. John O Dea 

MD'. Denny Logan 

WRC Radlord. CT' 
GMPD Steve Salmny 
Ammo. Jeanine Jersey 

KHMXiHrKMon. TX' 
PO Buddy Stoll 
WOMB Rick O'Bryan 

WENSAndiinapolio. IN' 
OMIT : Dava Edgar 
APO Jim Cerone 
No Adds 

WZPtArldianapolrs, N 
OMWL Soon Sands 
APD. Kan Joh11 

MD. Dare Decker 

WAEZ/J°haonCity' 
MO =Nor Oak 

t KELLY CLARKSON 

AVAIL LAVIGNE 

SS STONE 

KM06,taa Vegas. NA' 
PO MD'. Charm Fmge 
APO. Jushn Chase 

WMXtAexington, Ky' 
POMO: Dale 0 Bnan 

Kó B taste 
Rock, AK' 

MO Becky Rogers 

KBIGtes Angeles. CA' 
OM JAani Kaye 
PO (noon, cenes 
APO Robed Adler 

_:.M.1 B' 0450': 

KYSRLOs Angeles. CA' 
Po Angela Perelli 

WXMAL°uisville, KY' 
PD George Linsey 
MO: Koine Mau 

AVAIL LAVIGNE 

WMBZMemphis, TN' 
OM. Jerry Dean 
PO: and Canon 

2 NELLY ! TIM MCGRAW 
ASLYN 

WMC11AelIrlgqhis, IN' 
PO Unce Ballantt 
Mo:Tonlst James 

I DOOPS COAX 

WIUMAiILVaukee,WA 
0M'. Rd Bel[Mr 
PO: Bob Walker 

5 GREEN DAY 

J ARAS CASPERA 

I NELLY STIR MCGRAW 

WMYX/Mikwaukee,Wl' 
OM. Brian Kelly 

Po Tor Gieimm 
MÓ: Bide O'SNM 
16 MAAOON 5 

11 GREEN DAY 

AVAIL LANGHE 

KOSORAodesto, CA' 
PO'. Max Mdkr 
MO: Dcha Miler 

AMI( LASAGNE 

WJIArMonmMJM. W' 
OMAPO: Um Nam 
APoA@. Debbie MAMMA 

J LOW MILLIONS 

KCOOMora ey, CA. 
POMO: Mike Sin( 
10 DURAN DURAN 

BOWLING FOR SOUP 

AMI( LAVIGNE 
RAY CHARLES KNORAM JONES 
JESSE MCCARTNEY 

WPUkibMYak, NY' 
ON TOM CHIN 
PO.laI Shams 
MO!mignon 

AVRIL LAVIGNE 
KELLY CLARKSON 

WPTPJHMOIk, VA' 
Po Mm Mäw 
AMMO: JMbn eoaama 

JET 

AMiIIAMfNf 
LIRMOUSE 

KYYISIOklahoma Ciry. OK' 
OMPo: CMA Raker 
MO: Arnie Ramina 

KA \E^` 
3 COORS DOsSi 

KOKO/Omaha. NE' 
PO Nevin Dane 
MD: Brittany Bunboan 

W VELVET REVOLVER 

29 3 DOORS COMM 
1 CRCSSFAi5 
Mk LAVIGNE 

KSRI/omaha. NE' 
OM. Dana Plomas 
PO: En Jenson 
MO: Jerry Ballena 
N,Adds 

WOMXOdando. FL' 
PO den Cushman 
MO Laura Francs 

KBBY Oxnard. CA' 
0M Gal Ponllo 
PD J lave 

APOMD' Darren MLPeake 

KFYV :Oxnard. CA' 
0M90 : Mart 0100 
13 JACK JOHNSON 

VELVET REVOLVER 

GWEN STEFAN( VEVE 

KPSHPaIm Springs. CA 
POMO Mchael Mon 

WJLOPensacola, FL' 
FO John Stuart 
MO: Elate 

AEGSI i. _-' 

PO MiyaéSomlmdRlphia,PA' 
wD.MD Joe Pmke 

KMXPPhoenix. AZ' 
PD: Ron Price 
MO:John PriaiWk 
11 AVAIL LASAGNE 

DURAN DURAN 
KILLERS 

WZPT/PRlsbulgh. PA' 
OMPD. Keith Clark 
wo -Janin Ramon 
MD Scott Eennder 

WMGXPodtand. ME 
PO Rands Kunlun 

APoMD: Ono Mao 
I FINGER ELENTO 
1 SNOW PATROL 

1 RK]MRO MARX 
I KELLY CLARKSON 

KRSKPodland.OR' 
PO. Dan Persigehl 
MO Sheryl Stewart 

WBWLPou hkeepsie. NY 
01540. Ani lamm 

WSNE/Pmvidence, RI' 
PD. Sieve Peck 
MO Gary Trust 

WAFT/Reading. PA' 
ADMIT. Al Burke 

KLCABeno. NV' 
DM'. Berl Scnub 
Po. Beet Brest 
MO'. Connie Wray 

KNEVIAeno. NV' 
PD. Parle Moreno 
MD Jeff GOClrer 

WAORHochester. NY' 
PD'. Dave LeFmis 
MD. Joe Benoni 

a ant 

KII018acramento, CA' 
ATOM Todd Mien( 

-.ERS 

KOMBISalt Lake City. UT' 
DMPO. Mike Nelson 
APO: Justin Rdey 
Mo Ju9m Taylor 

KFMBSan Diego. CA' 
0M90 Tracy Johnson 
23 JESSE MCCARTNEY 

KMYVSan Diego, CA' 
PO: Munn Payton 
APOMD. Mel McKay 

KIOISan Francisco. CA' 
OMPD Michael Martin 
MO James Baker 

KLLC:San Francisa. CA' 
PO Join Plake 
APOMO: Jaye 

MOS LJAA'. 

XEZRISan Jose. CA' 
OM.PD Jim Monty 
APDMO Michael Manina 

KRULSama Barbara. CA 
APO MO MandyaThpmas 

KLSYSeatle, WA' 
PO'. Bin West 

KPLLSeaole. WA' 
PO- Kent Phillips 
MD. Aliso Hasa-rut 

KCDASpokane. WA' 
OM Roben Harder 
PD MD. Sam Hill 

WHYNSpdngafield. MA' 
OM PD Pal McKay 

APD. Man Gregory 

KYKYISI. Louis. MO' 
PO. Kevin Robinson 
APO Greg Henan 
MO: Jen Myers 

LOW NI.LIO:IS 

WVRVJSI. Louis. MO' 
PO: Malty Luxa 
MD: JM 

OW MILLIONS 

DURAN DURAN 

BOWLING FOR SOUP 

WMTXrrampa, FL' 
OMPD-. Jed Kapogi 
APo Kurt SNreiner 
MO: most, Knight 

soot 

WWWM/Toledo. OH' 
DM Tim Roberts 

PD Steve Marshall 
MO Jett Winer 

WKPKRraverse City. MI 
PD' Rob Weaves 

MO. Heather Leigh 

JOSS S1CAE 

KEYW/Tn-Cdies, WA 
POMO: Paul Drake 

Ads 

KZPT;Tuaan. AZ' 
OM. Tom land 
PO' Greg ouritin 
MO Lecke Ups 

2 GREEN DAY 

t ANNA NALICK 

I RYAN CABRERA 
AMI( LAVIGNE 

WRMFAV. Palm Beach. FL' 
PO Denns Widme 
APO MD'. Amy Navarro 

WROXAVashinglon. DC' 
OM.PD: Kenny King 
MO Carol Parker 

WWZZI Washington. DC' 
PO Sammy Simpson 
AnMO: Sean Sellers 

i BOWLING FOR SOUP 

a COLLECTIVISM 

KFBDwichHa,KS' 
PD' Bam Mckay 
AMMO: Sun( Wylde 
No Adds 

WXLOIWortester. MA' 
OM.PD. Jay Beau Jones 
APD.MO: Mary Knight 

KEANE 

3 ANNA NJLLICK 

a JOSS STONE 
- BOWL yNG FOR 50L, 

2 (SAMUEL VAMAGAOA 

2 SCISSOR SISTERS 
ELL.A ANls_: 

WMXY/Youngstown, OH' 
GM Dar R unrs 

PD Jerry Mac 
MO: Mart French 

RYAN CABRERA 

'Monitored Reporters 

109 Total Reporters 

95 Total Monitored 

14 Total Indicator 
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CAROL ARCHER 
carcher.a'radio andrecords. co m 

PART ONE OF A TWO -PART SERIES 

SMOOTH JAZZ 

Radio: A Business 
Of Ideas 
A conversation with Emmis /New York's Barry Mayo 

By Pat Prescott 

En 

mis /New York Sr. VP /Market Manager Barry Mayo rose to 
upper management through programming stations such as 

KALO /Little Rock, WRAP /Norfolk, WGCI /Chicago and WRKS 
(Kiss -FM) /New York. From 1988 to 1995 he served as President of 
Broadcasting Partners, which grew from five stations to 12 un- 
der his aegis. Before joining Emmis in 2002 he ran the consulting 
firm Mayomedia. 

Over the next two weeks Mayo explores a vari- 
ety of topics with longtime colleague and confi- 
dante, KTWV (The Wave)/Los Angeles morning 
co-host Pat Prescott. The two have been friends 
since Mayo programmed WXLO (99X)/New York 

and Prescott worked on-air for Frankie Crocker at 

WBLS/New York. Their conversation took place 

before Nov. 29, 2004, when Enunis' heritage 
Smooth Jazz WQCD/Netv York incorporated 30% 
chill music into its mix and assumed the moniker 
"New York Chill." 

BM: The challenge that Smooth Jazz has is 

that the people who supported it back in the 
late '80s and early '90s when a lot of these sta- 
tions came on the air are the same people who 
are PI to the stations now, only 15 or 20 years 

older, in their 50s and 60s. 

If Smooth Jazz is going to 
thrive like young -end 
CHR /Rhythmic stations 
like Emmis' WQHT/ 
New York - whose tar- 
get back then was 18-24 

and is still 18 -24 and 
which continues to bring 
in new young people - 
the challenge is to get 

people in their 30s to think Smooth Jazz is hip 
again. 

Otherwise, over the next 10 years we're 
going to look like the old Beautiful Music for- 
mat. Schulke, one of the music providers for 
Beautiful Music, had an orchestra that did 
cover versions of popular songs just for the 
stations in that format. 

PP: Are you saying Smooth Jazz is in that same 

place today? 

BM: It came to be that there was just one 
thought about the direction Smooth Jazz 
should go. Something like that can be good 
or bad. In Smooth Jazz's case, it was a little of 
both. In an attempt to make ratings go up, 
there was an influx of pop and oldies music 
to help increase stations' cumes and an influx 
of artists who weren't exactly smooth or jazz, 

o Radio & Records 

Barry Mayo 

and it worked - cumes of many SJ stations 
went up. 

But when we look back some years from 
now - or maybe even shortly - we' Il see that 
was the beginning of the dilution of what the 
format stood for. I'm saying this not as an ex- 
pert, but as an observer, because I'm new to 
the format. 

PP: Does the same phenomenon apply to the rest 

of radio? 

BM: Yes. To have this conversation intelli- 

"We went from serving our 

communities in the public 

interest to making sure 

that every 90 days we did 

things that would assure 

the performance of our 

radio stations so our 

companies could increase 

their stock prices." 

gently, you have to look at what happened in 
the late '80s, when Wall Street discovered our 
industry as an undervalued asset. A combi- 
nation of that and the Telecommunications Act 
of 19% essentially took our industry from a 
broadcaster-driven to an investor-driven busi- 
ness. Earnings per share and share price be- 
came the driving force for success for radio 
companies, and there were fewer and fewer 
people in decisionmaking positions who came 
up believing that radio's charge is to serve the 
public interest, convenience and necessity as 
the FCC decreed in the Federal Communica- 
tions Act of 1934. 

I grew up in that era. We went from serv- 
ing our communities in the public interest to 
making sure that every 90 days we did things 
that would assure the performance of our ra- 
dio stations so our companies could increase 
their stock prices. PDs and GMs no longer 
have an incentive to do creative and innova- 
tive programming for the people. In fact, they 
are deprived an incentive to do anything risky 
or innovative. Radio research has helped sup- 
port that mind -set. 

PP: There are some who would say that creativ- 
ity on the radio doesn't really work any more. 

BM: The best radio - considering every- 
thing that we've got to do for our owners, in- 
vestors and listeners - is a balance between 
art and science. Unfortunately, science has tak- 
en over, and that's why people make that 
statement about radio today. It's not true, but 
few people who have pull with ownership or 
senior management understand this concept 
or have the guts, frankly, to take the risk to find 
that balance. I happen to be working for one 
of the few companies that encourages its em- 
ployees to think that way. 

PP: With technologies like satellite radio and 

MP3 players emerging, what do predict for radio's 

profitability picture in the months and years to 

come? 

BM: Emmis /New York is having a fabulous 
year. Our revenue is up double digits from 
2003. Just as regular television is dealing with 
the onslaught of cable and HBO doing some 
of the finest programming we've ever seen, 
there will be some radio stations and groups 
that will always be successful in spite of tech- 
nology. Those are the people who get it, who 
understand that balance between art and sci- 

ence. 
PP: Let's talk about talent. 

BM: The biggest personalities in our indus- 
try have been in the business since before the 
advent of more music/ less talk. Howard 
Stem, Tom Joyner and Don Imus were an out- 
growth of that era. Who have we produced 
since then? Not many talents, and they have 
come from other places. 

For example, Michael Bay on WRKS is an 
author, not a jock. Somebody had the pres- 
ence of mind - it wasn't me - to OK put- 
ting an author who was not a DJ on the air. 
In less than a year he's No. 1 in New York, 
and we haven't spent a dime - not one bill- 
board, not one television commercial. He 
beat or tied WLTW /New York by word of 
mouth. That goes against the grain of every- 
thing you hear. 

The question is, which companies are go- 
ing to hire GMs who are going to give PDs 
the ability to take the risk of putting some- 
body who's not from radio in afternoon drive 
in New York City or in L.A. or in one of the 
other bigger markets where there's so much 
to lose? 

It has to start from the top. Emmis, a pub- 
lic company, has a track record promulgated 
by its owner, Jeff Smulyan, of doing differ- 
ent, innovative things. This company creat- 
ed the first Sports radio station, WFAN /New 
York. People thought Jeff was crazy. 

PP: An owner with an idea! 

BM: At one point WFAN was the top -bill- 
ing radio station in the country, and it was 
Jeff's idea. Radio is and will always be a busi- 
ness of ideas. The question on the table is, 
who has the vision and is willing to see those 
ideas through from a programming stand- 
point and then has the talent to monetize 
those ideas so that the company continues to 
be a great company to advertise with and 

produces great broadcast cash flow, which 
makes it a great stock to own? 

PP: From the beginning I have always called 

Smooth Jazz "radio for the rest of us." How does 

this format create radio for the rest of us in this 
youth -driven environment where reality shows are 

the most ignorant things you've ever seen and talk 
shows appeal to the lowest common denominator? 

BM: It's hard, because now there is more 
noise competing for this group of people's 
attention. Whether it's by satisfying their 
music tastes, being a mood utility or some 
combination, Smooth Jazz radio has got to 
find a way to make itself more relevant. 
There's less passion for the Smooth Jazz for- 
mat now, and we've had to, in essence, buy 
audience with marketing. Listeners aren't 
at the radio station because of the idea of 
the station and what it stands for, they are 
there because they have to be there to win 
a flicking trip a day. 

"Radio is still the top 

person -to- person 

communication medium 

and still the most 

personal medium. You 

can put your own 

personal music on the 

i -Pod, but it's not 

necessarily an 

entertainment vehicle 

past that." 

PP: How important is it that we create super - 

star artists for the format? 
BM: If Smooth Jazz is a music -based format, 

it's important. If it's more of a mood utility, 
it's less important, because then the way peo- 
ple use Smooth Jazz radio has less to do with 
them relating to their favorite artist and more 
to do with the fact that it is a perfect comple- 
ment for their workday or evening time. 

PP: Isn't the basic premise that people who are 

really listening - who know the naines of the 

artists and the songs - are the minority? 
BM: It's becoming that way. Most contem- 

porary radio formats have become more song - 
driven than artist-driven. 

PP: Why do you believe in radio? 

BM: Because radio is still the top person - 
to-person communication medium and still 
the most personal medium. You can put 
your own personal music on the i -Pod, but 
it's not necessarily an entertainment vehi- 
cle past that. Getting back to why person- 
alities are critical, in 1988, when we put the 
first adult Urban station on WVAZ /Chica- 
go, we went for a week without DJs so peo- 
ple could really focus on the music and get 
the idea of it. 

We said we were going to do it for a week, 
but by Day Three listeners were calling the 
radio station and complaining, saying, 
"Where are the DJs ?" That was an eye -open- 
er for me. People want to hear personalities. 
They don't want to hear personalities talking 
shit for a minute or two per break, but they 
want to hear personalities. You can't get that 
from videos or i -Pods. 
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SMOOTH JAZZ TOP 30 
LAST 

WEEK 

January 21, 2005 
ARTIST -5c_ß 

TOTAL 
PLAv'S 

I- 
PLAYS 

TOTAL 
AUDIENCE 

MO) 

WEEKS ON TOTAL STATIONS( 
CHART ADDS 

1 1 RICHARD ELLIOT Your Secret Love (GRP /VMG) 717 -9 82141 24 3310 

3 Q NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 714 +40 90816 23 3310 

2 Q SOUL BALLET Cream (215) 7D9 +29 78607 20 3510 

6 4 MARION MEADOWS Sweet Grapes (Heads Up) 542 -9 66767 27 3011 

7 Q MIND( ABAIR Come As You Are (GRP /VMG) 538 +20 73069 19 3510 

8 Q TIM BOWMAN Summer Groove (Liquid 8) 521 +34 59286 22 3011 

5 7 CHRIS BOTTI Back Into My Heart (Columbia) 510 -42 65388 35 3310 

4 8 WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 507 100 59450 29 3210 

9 Q QUEEN LATIFAH California nreamin' (Vector) 4B9 +2 52260 12 3410 

11 10 GERALD ALBRIGHT To The Max (GRP /VMG) 452 -3 57560 34 3410 

12 DAVE KOZ Let It Free (Capitol) 408 +5 42255 12 2810 

15 ® PAUL BROWN Moment By Moment (GRP /VMG) 333 +20 55503 15 3310 

10 13 PAUL JACKSON, JR. Welkin' (BlueNote /fMC) 333 -78 30832 35 3010 

13 14 ANITA BAKER You're My Everything (BlueNote /Virgin) 375 -14 45219 27 3110 

18 ® SEAL Walk On By (Warner Bros.) 354 +19 32309 7 2310 

21 KENNY G. Pick Up The Pieces (Arista /BMG) 339 +46 38997 4 2510 

16 17 EUGE GROOVE XXL (NaradaJazz) 338 -18 38621 12 3110 

14 18 PETER WHITE How Does It Feel (Columbia) 337 -40 51280 19 2910 

17 19 MICHAEL MCDONALD Tracks Cf My Tears (Motown /Universal) 222 -23 28657 13 2410 

19 RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 2;15 +13 27999 12 2210 

22 MICHAEL LINGTON Two Of A Kind (Rendezvous) 310 +52 34176 6 3111 

20 22 PIECES OF A DREAM Its Go Time (Heads Up) 273 -21 21957 18 2510 

23 BONEY JAMES fIJOE SAMPLE Stone Groove (Warner Bros.) 266 +71 46417 3 2613 

25 CHRIS BOTTI No Ordinary Love (Columbia) 228 +41 19828 7 21/2 

24 HALL & OATES I'll Be Around (UWatch) 115 +22 20660 5 1712 

26 FOURPLAY Fields 01 Gold (RCA Victor /RMG) 180 +7 25352 8 1610 

27 27 GREG ADAMS Firefly (215) 143 -25 14755 14 16,1 

[Debut.> DAVID SANBORN Tin Tin Deo (GRP /VMG) 125 +67 16129 1 1313 

28 JOYCE COOLING Camelback (Narada Jazz) 118 0 12280 3 1111 

29 30 ALICIA KEYS If I Ain't Got You (J /RMG) 105 -8 19909 5 710 

36 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 1/9 -1/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in 

plays is placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds dc not count toward overall total stations playing a scng. Total Audience equals Average Quarter Hour Persons 
times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from 
Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, R &R, Inc. 

NEW & ACTIVE 
STEVE OLIVER Chips & Salsa (Koch) 

Total Plays: 95, Total Stations: 11, Adds: 0 

THA' HOT CLUB I'm Gonna Love You Just A Little More Baby/Si/mac/de) 

Total Plays: 94, Total Stations: 6, Adds: 0 

KENNY G. fIEARTH, WIND & FIRE The Way You Move (Arista /RMG) 

Total Plays: 75, Total Stations: 7, Adds: 3 

ADANI & WOLF Daylight (Rendezvous) 

Total Plays: 73, Total Stations: 8, Adds: 2 

GLADYS KNIGHT fIEDESIO ALEJANDRO Feelin Good (Vacilon) (Pyramid) 

Total Plays: 63, Total Stations: 8, Adds: 0 

FATTBURGER Work To Do (Shanachie) 

Total Plays: 59, Total Stations: 5, Adds: 1 

PAMELA WILLIAMS Fly Away With Me (Shanachie) 

Total Plays: 54, Tatar Stations: 9, Adds: 3 

DIDO White Flag ( Arista /RMG) 

Total Plays: 54, Tata Stations: 4, Adds: 0 

ALEXANDER ZONJ'C Leave It With Me (Heads Up) 

Total Plays: 53, Total Stations: 5, Adds: 0 

3RD FORCE Believe In Me (Higher Octave) 

Total Plays: 50, Total Stations: 7, Adds: 2 

Songs ranked by total plays 

POWERED 
MEDIABASE 

MOST ADDED' 
ARTIST TITLE LABEL(S) ADDS 

BONEY JAMES fIJOE SAMPLE Stone Groove (Warner Bros.) 3 

DAVID SANBORN Tin Tin Deo (GRP /VMG) 3 

PAMELA WILLIAMS Fly Away With Me (Shanachie) 3 

KENNY G. HEARTH, WINO & FIRE The Way You Move (Arista /RMG) 3 

CHRIS BOTTI No Ordinary Love (Columbia) 2 

HALL & OATES I'll Be Around (UWatch) 2 

ADANI & WOLF Daylight (Rendezvous) 2 

3RD FORCE Believe In Me (Higher Octave) 2 

NILS Pacific Coast Highway (Baja/TSR) 2 

JEFF LORBER Doh La La (NaradaJazz) 2 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELISI 

TOTAL 
PLAY 

INCREASE 

BONEY JAMES 11.10E SAMPLE Stone Groove (Warner Bros.) +71 

DAVID SANBORN Tin Tin Deo (GRP /VMG) +67 

MICHAEL LINGTON Two Of A Kind (Rendezvous) +52 

KENNY G. Pick Up The Pieces (Arista /RMG) +46 

CHRIS BOTTI No Ordinary Love (Columbia) +41 

NORMAN BROWN Up 'N' At 'Em (Warner Bros) +40 

TIM BOWMAN Summer Groove (Liquid 8) +34 

3RD FORCE Believe In Me (Higher Octave) +34 

VANESSA WILLIAMS You Are Everything (Lava! +32 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABELIS) 

TOTAL 
PLAYS 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMG) 340 

KIM WATERS In Deep (Shanachie) 317 

NICK COLIONNE It's Been Too Long (3 Keys Music) 288 

BONEY JAMES Here She Comes (Warner Bros.) 266 

MARC ANTOINE Mediterraneo (Rendezvous) 248 

MICHAEL LINGTON Show Me (Rendezvous) 227 

PAUL TAYLOR Steppir Out (Peak) 222 

DAVE KOZ All I See Is You (Capitol) 213 

NICK COLIONNE High Flyin' (3 Keys Music) 207 

PAUL BROWN 2417 (GRPIVMG) 191 

RICK BRAUN Daddy 0 (Warner Bros.) 189 

JOYCE COOLING Expression (NaradaJazz) 187 

DAN SIEGEL In Your Eyes (Native Language) 170 

RICHARD SMITH Sing A Song (A440) 167 

SEAL Love's Divine (Warner Bros.) 160 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

?T1N6S.INUUSTWf 
it. 

What You Need 
oGpµ15U r pl1Ea CUIDE 

In Print and Now Online at 
www.radloandrecords.com 

The Industry's most complete, most used DIRECTORY 

is now delivered free to all R &R subscribers and is 

available online in a searchable database. 
Get what you need the way you like it... 

on your desk or on your monitor. 
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KWJZ/Seanle, WA' 
PO: Carol Handley 

MO: Dianna Rose 
No Adds 

WSSM/St. Louis, M0' 
PD: David Myers 

KENNY G. I/EARTH, WIND 8 FIRE 

WSJT/rampa, FL' 
PO: Ross Block 
MD: Kathy Curtis 

KEN NAVARRO 

WJZW/Washington. DC' 
OM: Kenny King 
PD: Carl Anderson 
MO: Renee DePuy 
No Adds 

POWERED 
MEIIIABASE 

'Monitored Reporters 

54 Total Reporters 

36 Total Monitored 

18 Total Indicator 

Did Not Report, 
Playlist Frozen (7): 
DMX Jazz Vocal Blend/Satellite 
DMX Smooth Jazz/'Satellite 
KCOZ/Springlield, MO 
KNIK/Anohorage, AK 
WEAABaltimore, MD 
WJABMuntsvdle, AL 
WVAS/Montgomery, AL 

J 

SMOOTH JAZZ INDICATOR TOP 30 
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January 21, 2005 
ARTIST "1_F 

SOUL BALLET Cream (215) 

MINDI ABAIR Come As You Are (GRP/VMG) 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 

RICHARD ELLIOT Your Secret Love (GRP/VMG) 

EUGE GROOVE XXL (Narada Jazz) 

NOVECENTO fISTANLEY JORDAN Easy Love (favored Nations) 

GARRY COIN Don't Ask My Neighbors (Compendia) 

GREG ADAMS Firefly (215) 

WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 

QUEEN LATIFAH California Dreamin' (Vector) 

FOURPLAY Fields Of Gold (RCA Victor /RMG) 

FATTBURGER Work To Do (Shanachie) 

SERGIO CAPUTO Jazzy Girl (Idiosyncrasy) 

TIM BOWMAN Summer Groove (Liquid 8) 

DAVE KOZ Let It Free (Capitol) 

CHRIS BOTTI No Ordinary Love (Columbia/ 

RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 

GRADY NICHOLS Tuesday Morning (Compendia) 

BONEY JAMES f /JOE SAMPLE Stone Groove (Warner Bros.) 

STEVE OLIVER Chips & Salsa (Koch) 

GERALD ALBRIGHT To The Max (GRP /VMG) 

POSITIVE FLOW The City Streets (Shanachie) 

MICHAEL LINGTON Two Of A Kind (Rendezvous) 

MAYSA Hypnotic Love (NCoded) 

EVERETTE HARP Can You Hear Me (A440) 

PAUL BROWN Moment By Moment (GRP /VMG) 

KENNY G. Pick Up The Pieces (Arista/RMG) 

JOYCE COOLING Camelback (Narada Jazz) 

ANITA BAKER You're My Everything (Blue Note /Virgin) 

CRAIG CHAQUICO Her Boyfriend's Wedding (Narada Jazz) 

TOTAL 
PLAYS 

188 

180 

177 

150 

147 

135 

134 

127 

125 

114 

107 

105 

103 

100 

100 

91 

91 

91 

90 

88 

88 

86 

85 

84 

83 

82 

80 

79 

79 

79 

i 
- TOTAL 

PLAYS AUDIENCE 

11 

0 1002 

+1 1015 

-3 918 

+3 613 

-2 951 

+17 499 

+5 1163 

-4 667 

-7 816 

+1 1183 

+7 712 

.5 681 

+6 640 

+7 446 

2 461 

1 337 

1078 

12 868 

+6 712 

0 564 

-3 752 

-16 421 

+6 255 

-15 789 

-26 563 

-7 316 

+1 332 

+6 408 

0 508 

-1 490 

WEEKS ON TOTAL STADONSI 
CHART ADDS 

21 1440 

18 1610 

23 1310 

23 1210 

14 1310 

12 1210 

14 1110 

15 1110 

27 910 

11 910 

16 1110 

14 910 

7 810 

21 1010 

14 910 

7 1010 

9 710 

17 910 

2 910 

24 810 

34 610 

12 810 

3 910 

2 1010 

30 910 

11 710 

2 610 

1 810 

26 810 

15 710 

MOST ADDED` 
ARTIST TITLE LABEL :S' ADOS 

DAVID SANBORN Tin Tin Deo IGRPNMGI 3 

JEFF LORBER Ooh La La (Narada Jazz) 3 

PETE BELASCO Hurry, Hurry (Compendia) 2 

ADANI & WOLF Daylight (Rendezvous) 2 

3RD FORCE Believe In Me (Higher Octave) 2 

JAMES GABRIANO Red Teddy (Gabnáno Productions) 2 

KEN NAVARRO You Are Everything (Positive Music Records) 2 

VANESSA WILLIAMS You Are Everything (Lava) 2 

ANDRE DELANO Night Riders 17th Notei 2 

MOST 
INCREASED PLAYS 

TOTAL 

PLAY 
ARTIST TITLE LABEL(S/ INCREASE 

DAVID SANBORN Tin Tin Deo (GRP /VMG) +37 

CAROL DUBOC Use Me (Gold Note) +36 

NILS Pacific Coast Highway (Baja/TSR) +30 

PETE BELASCO Hurry, Hurry (Compendia) +21 

SEAN GRACE Street Flight INCA) +19 

NOVECENTO fISTANLEY JORDAN Easy Love (favored Nations) +17 

PAMELA WILLIAMS Fly Away With Me (Shanachie) +17 

BOBBY WELLS Bayside (BW Music) +16 

JAMES GABRIANO Red Teddy (Gabriano Productions) +13 

MADELEINE PEYROUX Dance Me To The End Of Love (Rounder) +13 

MOST 
PLAYED RECURRENTS 

TOTAL 

ARTIST TITLE LABELS PLAYS 

KIM WATERS In Deep (Shanachie) 93 

BONEY JAMES Here She Comes (Warner Bras) 67 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG) 43 

HIE ST. SOUL For The Love Of You (Shanachie) 35 

JOYCE COOLING Expression (Narada Jazz) 24 

PAUL TAYLOR On The Move (Peak) 23 

DAVE KOZ All I See Is You (Capitol) 19 

GRADY NICHOLS Allright (Compendia) 17 

EUGE GROOVE Livin' Large (Narada Jazz) 16 
18 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 1/9 - Saturday 1/15. 

© 2005 Radio & Records. 

REPORTERS 
Stations and their adds listed alphabetically by market 

KAJZ/Albuquerque. NM' 
OM: Jim Walton 
PD/MD: Paul Lavoie 
12FATTBURGER 
3 SERGIO CAPUTO 
1 HALL & OATES 

JEFF LORBER 

WJZZ/Atlanla. GA' 
PD/MD: Dave Kosh 
No Adds 

KSMJ/Bakerslield. CA' 
OM /PD: Chris Townshend 
APO: Nick Novak 
No Adds 

WSMJ/BaltImore. NO 
PO/MO: Lori Lewis 
12 KENNY G. I/EARTH. WIND & FIRE 

WI/SU/Birmingham. AL 

P0/MO: Andy Parrish 
DAVID SANBORN 

BOBBY CALDWELL IDENISE 
WILLIAMS 

KEN NAVARRO 

VANESSA WILLIAMS 
ANDRE DELANO 

JEFF LORBER 

WNUA/Chicago. IL' 
OM: Bob Kaake 

PD: Steve Stiles 
MD: Michael La Crosse 

No Adds 

WNWV /Cleveland. 0H 
OM/PD: Bernie Kimble 

2 3RD FORCE 

GREG ADAMS 

CHRIS BOTTI 

KSKX/Colorado Springs. CO' 
PD: Steve Hibbard 

MD: Laurie Cobb 
ADANI & WOI i 

ALL -FOR -7 

WJZAIColumbus, OH' 
PD/MO: Bill Harman 

BONEY JAMES f /JOE SAMPLE 

KOAI/Dallas. TX' 
OM/PD. Kurt Johnson 
MD: Mark Sanford 

No Adds 

KJCD /Denver. CO' 
PD/MD: Michael Fischer 

1 PAMELA WILLIAMS 

WVMV,Detroil, MI' 
OM /PD: Tam Sleeker 
MD: Sandy Kovach 

No Adds 

KEZL/Fresno. CA' 
OM: E. Curtis Johnson 
PD/MD: J. Weidenheimen 
No Adds 

WZJZ/FI. Myers. FL' 
OM: Steve Amari 
PD: Joe Tumer 
MD: Rand, Bachman 
No Adds 

WSBZ/FI. Wallon Beach, FL 

PD: Mark Coder 
MD: Mark Edwards 

3 3RD FORCE 

2 VANESSA WILLIAMS 

WOTO/Hartlord, CT 

PD/MD: Stewart Slone 
No Adds 

KHJZ/Houston, TX' 
PD: Maxine Todd 

APD/MO: Greg Morgan 
No Adds 

KPVU/Houston, TX 

PD: Wayne Turner 
10 TIFFANY EVANS 

10 MARCUS JOHNSON 

5 PETE BELASCO 

4 HALL & OATES 

WYJZ/Indianapolis, IN' 
OM/PD: Carl Frye 

No Adds 

KAU/Jefferson City, MO 

PD/MD: Dan Turner 
2 ERIC ESSIX 

2 PAMELA WILLIAMS 
2 TINA TURNER 

2 MICHAEL RUBLE 

1 ADAM & WOLF 

KOAS/Las Vegas, NV' 
PD/M0: Erik Foss 

2 KENNY G. f/EARTH, WIND & FIRE 

2 DAVID SANBORN 

ADANI & WOLF 

KUAP/Little Rock. AR 

PD/MD: Michael Nellums 
7 CAROL DUBOC 

4 CAROL DUBOC 

KSBR/Los Angeles. CA 

OM/PD: Terry Wedel 

MD: Susan Koshbay 
2 JIM ADKINS 

1 BEHZAD 

KTWV /Los Angeles. CA' 
P0: Paul Goldstein 
APO/MD: Samantha Pascual 

1 JOYCE COOLING 

PAUL JACKSON, JR. 

WJZL/LOuisville. KY' 
PD/MD: Galon Glass 
APD: Ron Fisher 
No Adds 

WLVE /Miami, FL' 
OM: Rob Roberts 
PD/MD: Rich McMillan 
No Adds 

WJZI/Milwaukee. WI' 
PO: Stan Atkinson 
MD: Steve Scott 

1 BONEY JAMES f /JOE SAMPLE 

HALL & OATES 

KJZI /Minneapolis. MN' 
PD: Lauren MacLeash 
MD: Mike Woll 
No Adds 

KRVR/Modeslo. CA' 
OM /MO: Doug Wulff 
PD: Jim Bryan 

BONEY JAMES I /JOE SAMPLE 

DAVID SANBORN 
PAMELA WILLIAMS 
NILS 

3RD FORCE 

JEFF LORBER 

WFSK/Nashville, TN 

MD: Chris Nochowicz 
6 EVERETTE HARP 

6 CARMEN MCRAE 

6 PHILLIP MARTIN 
4 MARC ANTOINE 

4 JAMES GABRIANO 

4 ANDRE DELANO 

4 BOBBY WELLS 

2 NICOLAS BEARDE 

2 MADELEINE PEYROUX 

WOCDMew York, NY' 
PD: Blake Lawrence 
No Adds 

WOO/Orlando. FL' 
PD/MD: Brian Morgan 

ANDRE WARD 

BOBBY CALDWELL f /DENISE 

WILLIAMS 

WJJZ/Philadelphia, PA' 
PD: Michael Tozzi 

MD: Frank Childs 

No Adds 

KYOT/Phoenix. AZ' 
P0: Shaun Holly 
APO/MD: Angie Honda 

VANESSA WILLIAMS 

KJZS/Reno. NV' 
OM: Rob Brooks 

PD/MD: Robed Dees 

No Adds 

KSSJ/Sacramenla, CA' 
PD/MD: Lee Hansen 

CHRIS BOTTI 

KBZN/SaII Lake City, UT' 
OM/PO: Dan Jessop 
11 MARC ANTOINE 

9 MICHAEL LINGTON 

7 TIM BOWMAN 
6 AYA 

PAMELA WILLIAMS 

KIFM/San Diego, CA' 
OM: John Dimick 

PD: Mike Vasquez 
APO/MD: Kelly Cole 

7 DAVID SANBORN 
1 MARION MEADOWS 

NILS 

KKSF /San Francisco, CA' 
PD: Michael Erickson 
MD: Ken Jones 
No Adds 

KJZY/Sanla Rosa, CA' 
PD: Gordon Dot 
APD/MD: Rob Singleton 
No Adds 

Music Choice Smooth Jazz/Satellile 
APD: Will Kinnally 
MD: Gary Susalis 

6 JAMES GABRIANO 

6 DAVID SANBORN 

5 3RD FORCE 

4 ERIC ESSIX 

4 FOURPLAY 

4 DAVID BOSWELL 

Sirius Jan Cafe /Satellite 
P0: Teresa Kincaid 

MD: Rick Laboy 
JEFF LORBER 

XM Watercolors/Satellite 
PD/MD: Shirlilla Colon 

PETE BELASCO 
ADAM & WOLF 

DAVID SANBORN 

KEN NAVARRO 

JEFF LORBER 
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ROCK 
KENANTHONY 

kanthony@radilyandrecords.com 

PART Two OF A Two-PART SERIES 

The PPM Music Tester 
Research applications from the Portable People Meier 

ast month (12/3/04) I featured a column on the history of the 
Portable People Meter. Arbitron believes that, beyond its ba- 

sic audience -measurement capability, the PPM has plenty of po- 
tential research value for programmers. In 2001 Arbitron turned 
to Bob Michaels, its VP /Radio Programming Services, to come 
up with some programming applications for the PPM service. 
The end result was the PPM's Music Tester technology, which 
will be used to help pinpoint tune -out on songs. How will this 
work? Read on. 

"When we stopped doing currency results 
from the Philadelphia PPM studies in March 
2003, we kept the panel up but were no longer 
releasing AQH and cume 
data," says Michaels. "We 
had what's called the PPM 

marketing panel already in 
place. We felt we had a suf- 

ficient sample in the mar- 
ket to look at data for radio 
and pull out the Music 
Tester information." 

From Sept. 8 through Bob Michaels 
Dec. 21, 2003, this Philadel- 

phia marketing panel continued walking around 
with their meters but didn't know the information 
culled would be used for Arbitron to show music - 
testing results. The sample size was 1,220, with 789 

average daily panelists. The results of several of 
these tests are shown in the graphs on this page. 

Establishing Baselines 
With fresh music tune -in and tune-out infor- 

mation at their fingertips, Arbitron still needs to 

establish baselines for how listeners react to new 
songs. 

"We may eventually find out that 8% chang- 

ing the station when a song is being played is 

the norm," says Michaels. "If percentages are 

better than that, you've got a great song. Con- 
versely, if you're tripling that number, the song 
might not be working. Is it time to yank the 
song? 

"You wouldn't know that information until 
you knew what the baseline or norm was. These 

percentages of acceptance or rejection of certain 
songs might also differ by format, demo, ethnic 
group or davpart." 

The Philadelphia Music Tester results have 

certainly whetted radio's appetite. "Program- 
mers want to see more," Michaels says. "But you 
shouldn't draw conclusions from the data. Some 

songs gain acceptance over time, and some 
don't. We want to give people ideas to think 
about and a say in how we can use the PPM ser- 
vice to help us be better programmers. In this 
case we're looking at the music for different ra- 

dio stations in different formats." 
Arbitron is also looking to the PPM Music 

Tester to help programmers discover elements 
that create tune-out beyond the music. "You can 

use the results for a talk-show segment or a bit 
the morning show does," says Michaels. 
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n 
"You could also apply it to looking at the 

length of your stopsets. Are people less likely to 
tune out of a two-minute stopset with fire sets 

per hour or a five -minute stopset twice per hour? 
Maybe we'll find out that middays should have 
a different composition of spot breaks than 
morning drive or afternoons. 

"The bottom line is, do people keep listening 
on a minute -by- minute level while these things 
are on the air, or do they change the channel? 
That's always been the programmers dream or 
nightmare: Is what I'm putting on my radio sta- 

tion keeping listeners or driving them away? The 
only way we believe you can get down to that 
level of information is to have the granr_lar lev- 
el that we have with the PPM service." 

A New Research Paradigm 

How will the PPM Music Tester interact with 
PDs? "We intend to provide stations with easy-to- 

use software, like our PD Advantage service, and 

let them do their own analysis and experimenta- 

tion with some of these concepts," says Michaels. 

"They wouldn't have to wait a long time for 
the results. Our goal is to have this be part of 
the overnight service and to allow a timely look 
at the data. Of course, some projects will need 

to be examined over a longer period of time be- 

fore decisions should be made. 
"But isn't that the dream of every PD, to be 

able to be creative and quickly see results from 
their decision? We see the role of consultants in 
this area as helping their stations better serve 

their listeners. And in the rapidly changing ra- 
dio world, this is coming not a minute too soon" 

Indeed, the PPM Music Tester technology 
might change the way radio has typically done 
music research. Will radio continue :o wait a 

certain number of spins or weeks before testing 

a song, or will Music Tester results speed up or 
slow down that process? Also, that period when 
songs should be tested might vary in different 
markets and for different songs. 

The Houston PPM Process 

The Houston PPM test beginning this spring 
might help Arbitron determine more effective 
baselines for Music Tester. "We'll track radiosta- 
tioncallout with the PPM results," says Michaels. 

"We don't know what it will say, but the next step 
is, OK, the PPM is saying that the audience is 

changing and turning away from a song or pro- 
gramming element. How does that sack with 

Same Song, Different Acceptance 
Total Audience 'c 

Audience That That 

Song Artist Station Weeks Spins When On Switched Switched 

'Baby Boy Beyoncé WIOQ 

(CHR/Pop) 

1-4 

5 -8 

9-12 
13 -15 

191 

198 

156 

63 

7,132,520 
7,733,499 
5,516,282 
1,941,280 

693,142 
861,342 
430,180 
134,435 

9.7% 
11.1% 

7.8% 
6.9% 

'Baby Boy' Beyoncé WPHI 

(crrw 
HMmm,c) 

1 -4 

5 -8 

9-12 
13 -15 

113 
141 

61 

13 

2,935,759 
3,977,723 
1,587,304 

398,131 

116,929 
177,218 

80,311 
49,370 

4.0% 
4.5% 
5.1% 

12.4% 

'Baby Boy' Beyoncé WUSL 

c m H c) 

1-4 
5 -8 

9-12 
13 -15 

156 
142 

95 
20 

4,427,790 
4,094,704 
3,664,346 

482,724 

196,911 

213,813 

193,964 
42,175 

4.4% 

5.2% 
5.3% 

8.7% 

15% 

10% 

5% 

Weeks 1 -4 Weeks 5 -8 Weeks 9 -12 Weeks 13 -15 

Arbitron's Bob Michaels says, if you look at week one for CHR /Pop WIOQ and 
focus on the far right column, the percentage that switched was 9.7 %. But over 
on CHR /Rhythmic WPHI. only 4% changed the station; Urban WUSL was at 4.4 %. 

As time went on, fewer people on WIOQ changed the station, but look at the 
song in the last week with both WPHI and WUSL - the highest percentage of 
listeners tuned out because they tired of the song. 

"Conversely, WIOQ listeners who had almost double-digit tune-out the first two 
months eventually became more accepting of the song. This obviously shows differ- 
ent acceptance for the same song depending on the audience." 

Some Songs Burn Slowly 
Total Audience % 

Audience Who Who 
Song Mist Station Weeks Spins When On Switched Switched 

"Hey Ya!" OutKast WIOQ 

(CHR/POp) 

1 -4 

5 -8 

9 -12 
13 -15 

15 

58 

157 

149 

506,436 
1,890,454 
6,279,428 
4,665,699 

134,723 
259,590 
587,664 
265,869 

26.6% 
13.7% 
9.4% 
5.7% 

á "Someday" Nickelback WPLY 

(A `e) 

1 -4 

5 -8 
9-12 

13 -15 

90 

110 

83 

50 

1,865,576 
2,318,007 
1,611,630 

862,465 

88,785 
148,773 
100,398 
85,008 

4.8% 
6.4% 
6.2% 
9.9% 

30% 

120 % 

10% 

0% 

- - I-T 
Weeks 1 -4 Weeks 5 -8 Weeks 9 -12 Weeks 13 -15 

"Looking at the Nickelback song on Alternative WPLY, only 4.8% of listeners 
switched in the first month and 9.9% in month four," Michaels says. "h was a 

slower -burning song as time went on. People were more and more apt to change 
the station when that song came on. 

When you look at the OutKast song, with only 15 spins in the first month, the 
CHR /Pop WIOQ listeners tuned out 26.6% of the time, but in the second month, 
in conjunction with more spins, it's down to 13.7% tune-out. In the third month, 
when the spins increased by almost 100, to 157, only 9.4% switched. And in the 
final month only 5.7% tuned out. Some songs are slower to gain acceptance, and 
perhaps others burn slower." 

Source: PPM Marketing Panel Database. RCS Aircheck, Sept. 8 -Dec. 21. 2003. 

what your callout is showing? We'll see what kind 
of correlations we can draw from this." 

The Houston sample size will be different as 

well. "We're not looking at one spin of a song 
on a day," Michaels says. "We're talking about 
an aggregate, either from a few dozen to hun- 
dreds of spins of a song, with a larger sample 
than what we used in Philadelphia. The sample 

size we're going to be starting with in Houston 
will be over 2,100 by the time the spring survey 
starts in April." 

Michaels and the folks at Arbitron are excit- 
ed about the potential applications of Music 
Tester in the future. The Houston study will an- 
swer many questions, and the radio and record 

industries look forward to the results. 
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ROCK TOP 30 

WEEK WEEK 
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January 21, 2005 
ARTIST TITLE LABEL'S. 

TOTAL 
PLAYS 

/- 
PLAYS 

TOTAL 
AUDIENCE 

(00, 

WEEKS ON TOTAL STATIONS/ 
CHART ADOS 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 769 +87 42636 9 2510 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 606 .4 34812 23 27(0 

SHINEDOWN Burning Bright (Atlantic) 589 +60 24549 12 27,10 

MOTLEY CRUE If I Die Tomorrow (island / IDJMG) 443 +34 17104 4 2312 

THREE DAYS GRACE Home (Jive /Zomba Label Group) 437 +27 15964 12 23i0 

PAPA ROACH Getting Away With Murder (Geffen) 432 -42 27908 25 1910 

U2 Vertigo (Interscope) 426 -39 21207 15 2210 

3 DOORS DOWN Let Me Go (Republic /Universal) 396 +61 19556 6 2310 

BREAKING BENJAMIN So Cold (Hollywood) 386 -25 14692 31 1710 

COLLECTIVE SOUL Counting The Days (El Music Group) 375 -64 19232 15 2110 

THREE DAYS GRACE Just Like You (Jive /Zomba Label Group) 344 +5 20571 37 2510 

PAPA ROACH Scars ( Geffen) 334 +4 12732 9 2510 

ALTER BRIDGE Find The Real (Windup) 319 +2 9828 7 2410 

CHEVELLE Vitamin R (Leading Us Along) (Epici 307 11 12264 22 1510 

NICKEL BACK Because Of You (Roadrunner/IDJMG) 295 -31 13981 17 2110 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) 271 +54 10058 3 2010 

U2 All Because Of You (/nterscopel 240 +65 14073 3 1610 

KORN Another Brick In The Wall (Epic) 215 +12 9168 8 1410 

CROSSFADE So Far Away (Columbia) 206 +2 5563 9 1510 

SLIPKNOT Vermilion (Roadrunner /IDJMG) 198 +27 3530 9 1310 

SUBMERSED Hollow (Wind-up) 147 +2 2715 5 1512 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 128 +46 3535 2 1615 

JUDAS PRIEST Revolution (Epic) 121 +59 4914 1 1514 

KENNY WAYNE SHEPHERD Alive (Reprise) 118 -11 5054 20 1010 

CHEVELLE The Clincher (Epic) 111 +43 3558 1 1113 

JET Look What You've Done (At /antic) 110 2 6315 12 810 

EXIES Ugly (Virgin; 107 .3 2993 4 1111 

SALIVA Razor's Edge (island / IDJMG) 104 54 2896 10 1210 

HOOBASTANK Disappear (island /IDJMGI 96 +6 2371 6 510 

MARILYN MANSON Personal Jesus (Nothing/ / nterscope) 96 3 5674 12 110 

29 Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

1/9 -1/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to- 
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH 

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005. R &R, Inc. 

A PERFECT CIRCLE Passive (Vegm) 

NEW & ACTIVE Total Plays: 55, Total Stations: 5, Adds: 0 

MEGADETH Of Mice And Men (Sanctuary/SRG) 

Total Plays: 46, Total Stations: 9, Adds: 2 

BILLY IDOL Scream (Sanctuary /SRG) QUEENS OF THE STONE AGE Little Sister //nterscopel 

Total Plays: 66, Total Stations: 9, Adds: 3 Total Plays: 39, Total Stations: 5, Adds: 3 

KENNY WAYNE SHEPHERD The Place You're In (Reprise) THEORY OF A DEADMAN No Surprise (Roadrunner /IDJMGI 

Total Plays: 65, Total Stations: 9, Adds: 2 Total Plays: 32, Total Stations: 5, Adds: 4 

VANISHED Favorite Scar (Kirtland) LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

Total Plays: 63, Total Stations: 5, Adds: 1 Total Plays: 28, Total Stations: 3, Adds: D 

NONPOINT In The Air Tonight (Lava) COLLECTIVE SOUL Better Now (E /Music Group) 

Total Plays: 55, Total Stations: 6, Adds: 0 Total Plays: 23, Total Stations: 5, Adds: 4 

Songs ranked by total plays 

POWERED 
11EDIABASE 

MOST ADDED" 
ARTIST ' ADDS 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 5 

JUDAS PRIEST Revolution (Epic) 4 

COLLECTIVE SOUL Better Now (El Music Group) 4 

THEORY OF A DEADMAN No Surprise (Roadrunner//OJMG) 4 

CHEVELLE The Clincher (Epic) 3 

BILLY IDOL Scream (Sanctuary /SRG) 3 

QUEENS OF THE STONE AGE Little Sister (/nterscopel 3 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELS 

TOTA L 

PLAY 

INCREASE 

GREEN DAY Boulevard Of Broken Dreams (Repose) +87 

U2 All Because Of You (/nterscopel +65 

3 DOORS DOWN Let Me Go (Republic /Universal) +61 

SHINEDOWN Burning Bright (Atlantic) +60 

JUDAS PRIEST Revolution (Epic) +59 

BILLY IDOL Scream (Sanctuary/SRG) +55 

VELVET REVOLVER Dirty Little Thing (RCA/RMG) .54 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 46 

CHEVELLE The Clincher (Epic) +43 

MOTLEY CRUE If I Die Tomorrow (lslandl /D MG) -34 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAYS 

GROSSFADE Cold (Columbia) 348 

JET Cold Hard Bitch (Atlantic) 228 

SILVERTIDE Ain't Comm n' Home (J /RMGI 227 

VELVET REVOLVER Slither (RCA /RMG) 214 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 203 

NICKELBACK Figured You Out (Roadrunner) /DJMG) 187 

LINKIN PARK Breaking The Habit (Warner Bros.) 177 

AUDIOSLAVE Like A Stone /lnterscopelEpicl 176 

SLIPKNOT Duality /Roadrunner/UM/0 162 

ALTER BRIDGE Open Your Eyes (Wind-up) 154 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

REPORTERS 
Stations and their adds listed alphabetically by market 

KZRR /Albuquerque. NM' 
OM: Bill May 
PD: Phil Mahoney 

APO. Judi Cenralo 

WZZO /Allentown, PA' 
PO' Rick Strauss 
MO: Chris Line 
No Add, 

KWHL/Anchorage, AK 
APD: Brad SlenneK 

' CHRÆLLE 

-'LCA$ PRIEST 

WTOS /Augusta. ME 
0M PD Steve Smnh 
APP. Clins Rush 
'.? BLACK' .ABEL SOCIETY 

? DROWNING POOL 

KLBJ/Austin, TX' 
OM PD Jett Carol 
MD. Lens Lowe 

KO0JBalon Rouge, LA' 
OM. Jell Jamigan 
PO: Paul Connell 
MD :Jay'Bums 
17 THEORY OF A DEADMAN 

8 SILVERTIDE 
PROM KINGS 

CRAZY ARGLOS 

KIOC/Beaumont. TX' 
PO,1 O: Mike Owns 
No Add. 

WROK/Canton, OH' 
P0: Garrett Hart 
MD:Nick Andrews 

t QUEENS OF THE STONE AGE 

KENNY WAYNE SHEPHERD 

JUDAS PRIEST 
BILLY IDOL 

WPXC /Cape Cod. MA 
OM: Steve McKie 

PO/MO: Suzanne Remire 
APP James Gallagher 

A PERFECT CIRCI 

WKLC /Charleston, WV 
OMPD: Bill Knight 

1 SKINDRED 
1 PROM dNÜS 
1 BILLY IDOL 

WEBN/Cincinnati, OW 
01NPO: Scott Remirad 
MO: Rick Vaske 
No Adds 

WMMS/Cleveland, OW 
PO: Ro Matthews 
MD: Humer Scott 

BREAKING BENJr: R9 

SUBMERSED 

KNCN;CorpuS Christi. TX' 
01.1 PD_ Paola Newel: 
APOTRO': Monte Montana 

1 SUBMERSED 

KODS/DUluth 
OMPO. Bill Jones 

APD: Jason Manning 

No Adds 

KIAOBI Paso, TX' 
OMPD: CaMney Reim 
APOmAO: Glenn Garra 

KILLERS 
THEORY OF A DEADMAN 

WMTUEImira, NY 
PO: George Harris 
MD: Stephen Shinier 
13 SHINEDOWN 
13 THREE DAYS GRACE 

13 3 DOORS DOWN 
12 GREEN DAY 
11 MOTLEY CRUE 

1 PROM KINGS 

KFLY/Eugene, OR 
OMPO: Chris Sargent 
MD: Tm Davis 
10 AUDIOSLAVE 

WRCOI ayetleville. NC' 
OM: Perry Stone 

PO: Mark Arsen 
MD: Al Field 

4 CHEVELE 

2 JUDAS PR'dS' 

WBZT /Greenville, SC' 
OM: ScotlJohnson 
PD: Craig Debut! 

5 BREAKING BENJAMIN 

5 CHEVELLE 
4 COLLECTIVE SOUL 

4 ERIES 

1 JUDAS PRIEST 

WRVC/Huntington 
DMPD: Jay Henley 
APO/AD: Reeves Kibler 
No Ados 

WRKR/Kalamazoo, MI 
DM: Mike McKelly 
POIND: Jay Deacon 

I JUDAS PRIEST 

KZZE/Medford, OR 
PO: Marry McGuire 
MD: Rob King 
No Adz; 

WDHA/Morristown, NJ' 
POAAD: Terne Can 

4 BLACK LABEL SOCIETY 
TESLA 

MADSIDE 

WXMM/Nodolk, VA' 
OM: John Shomby 
POIMD: Jay Slater 

CHEVELLE 

KENNY WAYNE SHEPHERD 

KFZX/Odessa,TX 
POnAD: Steve Driscoll 
13 BP_:. .., _. .hNrIN 
11 D: 
10 JU^:c oa :1:" 

KCLB/Palm Springs, CA 
OM: Gary De Mahoney 

PD: Rick Sparks 
2 THREE DAYS GRACE 

2 PAPA ROACH 

WWCT /Peoria, IL 
PD: Gabe Reynolds 
MD:John Marshall 

BILLY IDOL 

QUEENS OF THE STONE AGE 

WMMR/Philadelphia, PA' 
PD: Bill Weston 
APD Chuck Demo 
MD: Sean 'The Rabbi' Tyszter 

BREAKING BENJAMIN 
COLLECTIVE SOUL 
QUEENS OF THE STONE AGE 

KDKB/Phoenio, AZ' 
PD: Joe Bondonna 
MD: Paul Peterson 

Ad 

KUFO/Portland, OR' 
OMPD: Dave Numme 
APORAD'. Dan BonM 

12 BREAKING O°'I 

WHEB/Portsmouth, NH' 
PD Chas "Doc' Bartell 
MO:Jason "JR" Russell 
No Adds 

WIIJY/Pmvidenee, RI' 
PD Scott Laudan; 
APD: Doug Palmieri 
MD:John Laurenti 

WBBB/Raleigh, NC' 
POND: Jay Nachlls 

MOTLEY CRUE 

OUEENS OF THE STONE AGE 

KCAL/Riverside, CA' 
PD Steve Hofiman 
APDRAO: Daryl Nersell 

LINKIN PARK 

WROV,Tioanoke. VA' 
PD: Aaron Roberts 
POND. Heidi Knmmen-Tale 

No Adds 

WXRX/Rocklord IL 
OM: Keith Edwards 

POAAD: Jim Slone 
AUDIDSLA:E 
PROM KINGS 

KRX05acramento, CA' 
OM Jim Fos 

PD: Pat Mato 

KBERBalt Lake City, UT' 
0M Bruce Janes 

PO: Kelly Hammer 
APO MD: Helen Powers 

= L LAS PR<S! 

KSRX/San Antonio, TX' 
OMPD: John Cook 
APD: Ed "Millen Ed" Lambed 
MD: Mark Landis 

MEGADETH 
PROM KINGS 

COLLECTIVE SOUL 

CRAZY ANGLOS 

KZOZVSan Luis Obispo, CA 
PDeRD: DaeidAMaod 

1 CHEVELLE 

1 JUDAS PRIEST 

KTUX/ShrevepOrt, LA' 
PD: Kevin West 
MO: Flynt Stone 
11 COLLECTIVE SOUL 
10 THEORY OFF A DEADMAN 

6 VANISHED 

2 MEGADETH 

WWDGByracuse, NY' 
OM. Rich Lauber 
PO. Scorch 
MO. Soon Orson 
No Adds 

KMOD/Tulsa, OK' 
NPD. Bon Cdsk 

THEORY OF A DEADMAN 

BILLY IDOL 

KRTO/Tulsa, 0K' 
OM. Steve Hunter 

POND: Chns Kelly 
APO: Kelly Garrett 

5111Aí 1.G BE:JJAL' /J: 

' :'OT,'.V CPLE 

KBRO/Waco, TX 
PD/MD: Brent Hendee 

U? 

COLLECTIVE SOUL 

WMZK/Wausau. WI 
PRIMO: Nick Summers 
No Adds 

KBZSMFichila Falls. TX 
OM'. Chris Walters 

PO: La Ryan 

APDAAO: Vida Vol 
5 JUDAS PRIEST 

POWERED 
MEDIABASE 

'Monitored Reporters 

48 Total Reporters 

29 Total Monitored 

19 Total Indicator 

Did Not Report, 
Playlist Frozen (1I: 
WKLT/Treverse City. MI 
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ACT /VE ROCK TOP 50 
January 21, 2005 

ARTIST. -_.__ 
TOTAL 

LTS 
TOTAL WEEKS ON TOTAL STATIONS' 

PAYS AUDIENCE CHART ADDS 

POWERED 
MEDIABASE 

3 

4 

7 

2 

6 

5 

10 

8 

11 

16 

9 

12 

14 

13 

19 

22 

15 

17 

30 

25 

21 

28 

27 

20 

24 

38 

23 

26 

35 

37 

32 

43 

31 

36 

33 

34 

39 

40 

45 

42 

44 

O 
0 
0 
0 

5 

6 

7 

O 
9 

0 
Q 

12 

0 
15 

la 

18 

19 

® 
22 

® 

25 

26 

0 
28 

29 

ED 

0 0 
® 
34 

® 
36 

37 

38 

41 

42 

O 

45 

t) 

C) 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

THREE DAYS GRACE Home (Jive /Zomba Label Group) 

SHINEDOWN Burning Bright (Atlantic) 

PAPA ROACH Scars (Gellen) 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 

BREAKING BENJAMIN So Cold (Hollywood) 

PAPA ROACH Getting Away With Murder (Geffen) 

MOTLEY CRUE If I Die Tomorrow (is/and/ID/MG) 

KORN Another Brick In The Wall (Epic) 

ALTER BRIDGE Find The Real (Wind -up) 

CROSSFADE So Far Away (Columbia) 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 

3 DOORS DOWN Let Me Go (Republic /Universal) 

SLIPKNOT Vermilion (Roadrunner /IDJMG) 

CROSSFADE Cold (Columbia) 

EXIES Ugly ( Virgin) 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) 

NICKELBACK Because Of You (Roadrunner /IDJMG) 

SLIPKNOT Duality (Roadrunner /IDJMG) 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 

LOSTPROPHETS I Don't Know (Columbia) 

SEVENDUST Face To Face (TVT) 

SUBMERSED Hollow (Windup) 

EARSHOT Someone (Warner Bros.) 

SALIVA Razor's Edge (island /IDJMGI 

DROWNING POOL Love And War (Windup) 

CHEVELLE The Clincher (Epic) 

COLLECTIVE SOUL Counting The Days (El Music Group) 

U2 Vertigo (lnterscopeJ 

U2 All Because Of You (lnterscope) 

JUDAS PRIEST Revolution (Epic) 

SHADOWS FALL What Drives The Weak (Century Mcdia) 

A PERFECT CIRCLE Passive (Virgin) 

NONPOINT In The Air Tonight (Lava) 

KENNY WAYNE SHEPHERD The Place You're In (Reprise) 

SPIDERBAIT Black Betty (lnterscope) 

MARILYN MANSON Personal Jesus (Nothing /lnterscope) 

JIMMY EAT WORLD Pain (lnterscope) 

CANDIRIA Down (Type A) 

CRADLE OF FILTH Nymphetamine (Roadrunner /IDJMG) 

LAMB OF GOD Laid To Rest (Prosthetic /Epic) 

JET Look What You've Done (Atlantic) 

QUEENS OF THE STONE AGE Little Sister ( lnterscope) 

BLACK LABEL SOCIETY Suicide Messiah (Artemis) 

HOOBASTANK Disappear (island /IDJMG) 

MY CHEMICAL ROMANCE I'm Not Okay (1 Promise) (Reprise) 

KENNY WAYNE SHEPHERD Alive (Reprise) 

MEGADETH Of Mice And Men (Sanctuary /SRG) 

FALL AS WELL Dead & Growing Older (Imprint) 

COPPER Turn (Rockpie) 

1944 

1701 

1464 

1358 

1345 

12E0 

1241 

11t-6 

1137 

1134 

1112 

1106 

1039 

1031 

967 

857 

853 

B37 

775 

765 

i05 

E43 

605 

596 

569 

501 

496 

474 

150 

436 

414 

379 

366 

344 

309 

278 

264 

202 

201 

171 

169 

153 

129 

123 

113 

111 

106 

102 

102 

96 

+30 

-180 

+73 

+110 

-268 

-94 

-109 

+27 

105 

+48 

+112 

-73 

+29 

+41 

90 

+22 

+144 

-155 

-25 

+255 

+75 

-44 

+74 

+13 

-175 

-135 

+261 

191 

-133 

+151 

+153 

+44 

+195 

-21 

+33 

-46 

-54 

-5 

+10 

+20 

-7 

-4 

+109 

+63 

-33 

+6 

+2 

+64 

+10 

+16 

00) 

103512 

77943 

66104 

61032 

61713 

74682 

72008 

56966 

43014 

46830 

43721 

61705 

44725 

42436 

53144 

23517 

38246 

36416 

38274 

26904 

17860 

17129 

15435 

18587 

22387 

16959 

19027 

17465 

18793 

16178 

25838 

9580 

12588 

8181 

7508 

6302 

14030 

8643 

4046 

4633 

3735 

5585 

9963 

9209 

2218 

1492 

13339 

2380 

1819 

1443 

10 

14 

14 

10 

23 

37 

26 

4 

12 

8 

12 

24 

7 

13 

49 

12 

5 

18 

38 

3 

10 

14 

15 

13 

13 

20 

2 

16 

15 

3 

3 

9 

2 

10 

3 

18 

19 

8 

7 

5 

9 

12 

1 

1 

10 

3 

20 

1 

2 

1 

5811 

5810 

5810 

5710 

5710 

5910 

5610 

5210 

5510 

5810 

5610 

5510 

5110 

5610 

5310 

5111 

5512 

4610 

5310 

6011 

4510 

4410 

3911 

4510 

4210 

3110 

5118 

4010 

3310 

2712 

3412 

311 

44113 

3010 

3314 

2410 

2110 

710 

1910 

1510 

17/0 

910 

32124 

1516 

910 

310 

610 

2216 

1213 

1111 

MOST ADDED' 
ARTIST TITLE S ADDS 

QUEENS OF THE STONE AGE Little Sister (lnterscope) 24 

SKINDRED Pressure (Lava) 16 

PROM KINGS Alone (Three Kings) 16 

A PERFECT CIRCLE Passive (Virgin) 13 

CRAZY ANGLOS Fade (Atlantic) 10 

CHEVELLE The Clincher (Epic) 8 

MEGADETH Of Mice And Men (Sanctuary /SRG) 6 

BLACK LABEL SOCIETY Suicide Messiah (Artemis) 6 

THEORY OF A DEADMAN No Surprise (Roadrunner /IDJMG) 6 

FUTURE LEADERS OF THE WORLD Everyday (Epic) 5 

MOST 
INCREASED PLAYS 

TOTAL 

PLAY 

ARTIST TITLE U6EL1S) INCREASE 

CHEVELLE The Clincher (Epic) +261 

BREAKING BENJAMIN Sooner Or Later (Hollywood) +255 

A PERFECT CIRCLE Passive (Virgin) +195 

THREE DAYS GRACE Home (Jive /Zomba label Group) +180 

JUDAS PRIEST Revolution (Epic) +153 

U2 All Because Of You (lnterscopeJ +151 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) +144 

CROSSFADE So Far Away (Columbia) +112 

PAPA ROACH Scars (Geffen) +110 

QUEENS OF THE STONE AGE Little Sister (lnterscope) +109 

MOST 
PLAYED RECURRENTS 

TOTAL 

ARTIST - PLAYS 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 676 

THREE DAYS GRACE Just Like You (Jive /Zomba Label Group) 641 

LINKIN PARK Lying From You (Warner Bras) 507 

KILLSWITCH ENGAGE The End... (Roadrunner /IDJMG) 497 

JET Cold Hard Bitch (At /antic) 460 

VELVET REVOLVER Slither (RCA /RMG) 436 

LINKIN PARK Breaking The Habit (Warner Bros.) 422 

CODSMACK Re Align /Republic /Universal) 403 

NICKELBACK Figured You Out (Roadruone //IDJMG) 389 

NEW & ACTIVE 
FUTURE LEADERS OF THE WORLD Everyday (Epic) 

Total Plays: 91, Total Stations: 14, Adds: 5 

DAMAGEPLAN Soul Bleed (Atlantic/ 

Total Plays: 91, Total Stations: 6, Adds: 0 

CRAZY ANGLOS Fade (Atlantic) 

Total Plays: 71, Total Stations: 17, Adds: 10 

SKINDRED Pressure (Lava) 

Total Plays: 69, Total Stations: 26, Adds: 16 

THEORY OF A DEADMAN No Surprise (RoadrunoerlIDJMG) 

Total Plays: 56, Total Stations: 10, Adds: 6 

BILLY IDOL Scream (Sanctuary /SRG) 

Total Plays: 54, Total Stations: 6, Adds: 3 

MARS VOLTA The Widow... (Strummer /Universal) 

Total Plays: 47, Total Stations: 6, Adds: 4 

AMERICAN HEAD CHARGE Loyalty (Nitra /DRT) 

Total Plays: 24, Total Stations: 6, Adds: 2 

PROM KINGS Alone (Three Kings) 

Total Plays: 13, Total Stations: 17, Adds: 16 

(Debut> 

(Debut> 

46 

48 

49 

IDebut> 

50 

Debug 

60 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 1/9-1/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used ierein with permission from Arbitron Inc. (©2005, Arbitron 
Inc.). © 2005. R &R. Inc. 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

OUR 
T-SHIRT 
DEALS 
ROCK! 

300 500 
T- Shirts T- Shirts 
$295 $275 

1000 1500 
T- Shirts T- Shirts 

$255 $235 

White T- shirts 
Heavy 100% Cotton 

Printed up to 4 Colors on 1 Side 
No Setup Charges! 

No Art Charges! 

WV 

1 

A 

? V pt(slgV" 

Free Catalog 
CALL NOW! 

1- 130O.34 -EMKAY 
531- 777 -3175 

FAX: 631 -777 -3168 

wwwemkaydesigns.com 
info @emkavdesigns.com 
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POWERED 
III'JBIABASE 

POWERED 
MEBIABASE 

January 21, 2005 ACT /VE ROCK 

rlialeTheMuSÍC,cum 
11 Bkllllw 

America's Best Testing Active Rock Songs 
12 + For The Week Ending 1/21/05 

Artist Title (Label) TW LW Famil. Burn 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 4.41 4.24 95% 17% 

BREAKING BENJAMIN So Cold (Hollywood) 4.36 4,44 95% 22% 

CROSSFADE Cold (Columbia) 4.27 4.27 92% 19% 

PAPA ROACH Getting Away With Murder (Geffen) 4.21 4.25 95% 22% 

THREE DAYS GRACE Home /Jive /Zomba label Group) 4.15 4.26 90% 16% 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 4.14 4.19 93% 19% 

PAPA ROACH Scars ( Gellen) 4.13 4.14 81% 9% 

SLIPKNOT Duality (Roadrunner //OJMG) 4.12 4.20 87% 21% 

SEVENDUST Face To Face (V77 4.12 4.22 61% 5% 

EIDES Ugly (Virgin) 4.09 4.16 50% 5% 

CROSSFADE So Far Away (Columbia) 4.05 3.98 73% 11% 

SHINEDOWN Burning Bright (Atlantic) 4.04 4.08 66% 9% 

EARSHOT Someone (Warner Bros.) 3.96 3.99 46% 5% 

KILLSWITCH ENGAGE The End Of.., /Roadrunner /IDJMGi 3.96 3.84 46% 6% 

DROWNING POOL Love And War (Windup/ 3.94 4.01 65% 8% 

3 DOORS DOWN Let Me Go (Republic /Universal) 3.92 3.83 72% 9% 

SLIPKNOT Vermilion ( Roadmnner/ /DJMG) 3.92 3.95 70% 13% 

LOSTPROPHETS I Don't Know (Columbia) 3.89 3.84 66% 9% 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 3.84 3.81 73% 17% 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 3.83 3.77 91% 33% 

KORN Another Brick In The Wall (Epic) 3.01 3,87 87% 19% 

GREEN DAY American Idiot (Reprise) 3.80 3.73 97% 37% 

NICKELBACK Because Of You (Roadmnner /IDJMG) 3.78 3.72 79% 20% 

VELVET REVOLVER Dirty Little Thing (RCAIRMG) 3.74 3.65 56% 11% 

SALIVA Razor's Edge ( /sldlld /IDJMG) 3.68 3.71 53% 8% 

ALTER BRIDGE Find The Real (Windup) 3.66 3.68 54% 10% 

COLLECTIVE SOUL Counting The Days (El Music Group) 3.62 3.65 60% 12% 

MOTLEY CRUE If I Die Tomorrow (lsland/IDJMG) 3.35 3.27 51% 13% 

M M M 
18 -34 18 -24 25 -34 
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4.18 
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4.03 
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4.01 
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4.13 

3.95 

3.93 

4.11 

3.98 

3.98 
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3.74 

3.58 

3.85 

4.01 

3.49 

3.68 

3.94 

3.63 

3.77 

3.63 

3.27 

4.30 

4.53 

4.21 

4.37 

4.20 

4.26 

4.28 

4.03 

4.41 

4.31 

4.09 

3.87 

3.88 

4.15 

4.03 

3.89 

4.35 

3.90 

3.36 

3.77 

4.03 

3.51 

3.71 

3.76 

3.48 

3.90 

3.66 

3.20 

4.09 

4.27 

4.15 

3.94 

3.82 

4.31 

3.72 

4.24 

4.21 

3.79 

4.19 

4.03 

4.00 

4.05 

3.92 

4.07 

4.07 

3.52 

3.81 

3.94 

4.00 

3.47 

3.63 

4.17 

3.80 

3.67 

3.61 

3.32 

Total sample size is 353 respondents. Total average lavorability estimates are based on a scale of 1 -5. 11 =dislike very much, 5= like very 

much). Total Familiarity represents the percentage of respondents who recognized the song Total bum represents the number of 

respondents who said theyare tired of hearing thesong. Songs must have 40% familiarifyto appear on survey. Sample composition is based 

on persons I2+. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateiheMusic.com. The RTM system, is available for local radio stations by 

calling 818 -377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 
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ROCK TOP 30 

ARTIST TITLE LABEL(S) 
TOTAL ./- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

1 GREEN DAY Boulevard Of Broken Dreams (Reprise) 671 

2 COLLECTIVE SOUL Counting The Days LE / Music Group) 542 

© U2 All Because Of You (lnterscope) 483 

4 VELVET REVOLVER Fall To Pieces (RCA /RMG) 453 

5 ey TEA PARTY Stargazer (EMIMusicCanada) 441 

0 JET Look What You've Done (Atlantic) 423 

O 3 DOORS DOWN Let Me Go (Republic /Universal) 376 

0* SUM 41 Pieces (/s/and /IDJMG) 357 

9 BOY Same Old Song (MapleMusic /Universal) 348 

10 JIMMY EAT WORLD Pain (Interscope) 347 

a) MOTLEY CRUE If I Die Tomorrow (island /IDJMG) 344 

12 KILLERS Mr. Brightside ( /Slandl /DJMG) 339 

13 U2 Vertigo (lnterscopel 337 

14 SILVERTIOE Ain't Comm ó Home (J /RMG) 325 

®. TREWS Fleeting Trust (SonyBMG) 308 

16* BILLY TALENT Nothing To Lose (Atlantic) 274 

17 * THREE DAYS GRACE Wake Up (ive/Zomba Label Group) 252 

18* PROJET ORANGE Tell All Your Friends (Vik/SonyBMG) 244 

PAPA ROACH Scars (Geffen) 239 

20 MATTHEW GOOD It's Been... /Universal Music Canada) 185 

21 THORNLEY Come Again (604 /Universal) 

22; NICKELBACK Because Of You (Roadrunner /IDJMG) 

23 BREAKING BENJAMIN So Cold (Hollywood) 

CD* SIMPLE PLAN Me Against The World (Lava) 

®# TRAGICALLY HIP Gus: The Polar Bear... (Zoe/Rounder) 145 

26* WAKING EYES Beginning (Warner Music Canada) 

27 MUSIC Breakin' (Capitol) 

28 CHEVELLE Vitamin R (Leading Us Along) (Epic) 

VELVET REVOLVER Dirty Little Thing (RCA /RMG/ 

-1 

34 

+117 

75 

2 

+6 

0 

+54 

42 

-47 

+13 

3 

114 

3 

+7 

10 

-4 

26 

+49 

20 

177 17 

165 14 

161 36 

151 +2 

+2 

143 4 

124 14 

123 27 

117 +46 

108 -5 30 30 FRANZ FERDINAND This Fire (Oomino/Epicl 

12 1510 

14 1710 

6 1212 

20 2310 

9 1410 

7 1210 

5 1310 

4 810 

16 2010 

17 1910 

3 1010 

9 1010 

15 2510 

11 1310 

10 810 

7 1110 

9 710 

13 1210 

3 710 

12 810 

20 1810 

15 1210 

17 1010 

5 510 

3 710 

4 711 

6 6/0 

17 810 

1 210 

2 510 

25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio 

Networks. Songs ranked by total plays for the airplay week of 1/9 -1/15. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

song. © 2005, R &R, Inc. e} Indicates Cancon. 
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KNRO /Eugene, OR 
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ALTERNATIVE 

A A 

KEVINSTAPLEFORD 
ksfaplelord@radioandrecords.mm 

Arbitron 101 
What every record rep should know 

ere's a fun game: Mention Arbitron to a group of program- 
mers and treat yourself to a veritable symphony of un- 

pleasant emotions ranging from paralyzing fear to utter con- 
tempt. Nobody, it seems, likes to be judged in public, and I 

would wager that a lot of record executives go through the same 
experience when staring down the barrel of an unfavorable chart 
showing. 

With this in mind, we're going to taste the 
pain together. We asked a few of our record 
friends what they would like to know about 
Arbitron, and then we asked Ar- 
bitron to respond. It's like a twisted 
game of telephone. 

For the virgins in the class, Ar- 
bitron is the name of the company 
that provides the industry- accepted 
standard of audience measurement 
for radio. Currently, it gets its data 
by distributing quaint little dairies in 
which civilians write down the sta- 
tions they have listened to and how 
long they have listened. Arbitron tabulates the 
responses, and we all live happily ever after. 
So why, then, does everyone get so worked 
up about the results? 

"Because ratings drive revenue," Bob Michaels, 
Arbitron 's VP /Radio Programming Services, 
explains. "This has always been true, and it's 
certainly true today, whether it's in radio or 
television. The highest rates for TV commer- 
cials are paid during the Super Bowl, and why 
is that? Because it has the highest ratings of 
the year. Same for radio. Generally speak- 
ing, the highest -rated stations tend to have 
the highest rates and generate the highest 
revenue. 

"In a market like Dallas a share point in Ar- 
bitron is worth about $5 million. In Los Ange- 
les a share is worth $11 million. In addition, 
there are Wall Street brokerage houses that now 
subscribe to our service and look at the ratings 
data to determine, down the mad, how each 
group will perform and how they are doing in 
the major markets where they get most of their 
revenue. Arbitron data helps them figure out 
whether or not the stock is going to trend up- 
ward or downward over time." 

We Have The Technology 

Now that we've determined that ratings are 
important, let's take our first question. "Why 
is it," asks an anonymous record executive with 
long, flowing hair, "that we have all this mod- 
em technology and constant computer up- 
grades, yet Arbitron is still locked in the Stone 
Age? It's a caveman, outdated ratings system. 
What has the radio ratings system done over 
the last decade to keep up with the times ?" 

"That's a very good question," says an un- 
ruffled Michaels. "Let me answer it from two 
different perspectives. One is the more long - 
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term solution, which is the Portable People 
Meter, or PPM. 

"This would take our service from an ac- 

tive, diary-based service - and by 
active, I mean the person has to know 
which station they're listening to and 
what time it is and then write that 
down in a diary - to a near- passive 
system that involves people ca-rying 
a meter -type device that would pick 
up an encoded signal that is in the 
station's normal audio. This allows 
us to know which stations they were 
listening to at precisely what time. 

"The PPM has been in development since 
1992, and we've done tests in the United King- 
dom, the Philadelphia region and, now, in 
Houston. 

"In terms of shorter-term solutions, we've 
implemented improvements to the diary ser- 
vice in order to benefit the constituency that I 

serve, which is the radio programmer. In the 
past 10 years we've taken advantage of the 
computer age and improved our software. 

"For example, with developments like the 
PD Advantage program, we've been able to 
take all the data that we collect and put it into 
usable pieces of information so that FDs can 
make better programming decisions on behalf 
of their listeners. So, even as we devise new 
methods, we have been improving our exist- 
ing systems, and, as a result, we think we've 
made life easier for the programmer." 

Beyond Number Crunching 

What a lot of folks in the record communi- 
ty don't know is that Arbitron offers a sepa- 
rate service that provides lifestyle information. 
While the ratings themselves represent an ef- 

fort to quantify radio listenership, the Scarbor- 
ough service talks about what these listeners 
do, delving into consumer habits such as 
which airlines they fly and which soft drinks 
they purchase. 

"We're teaching programmers how to use 
this data in their efforts to better connect with 
their audience," Michaels says. "This service 
is to help you learn as much as you can about 
the people who are listening and then try to 
maximize the time that they spend with you. 

"Ninety -four percent of the people in Amer- 
ica listen to radio during the course cf a week, 
so there's a lot of TSL coming in. The Arbitron 
Programmers Suite is designed to help you 

Bob M ichaels 

BIG A$$ TSUNAMI RELIEF Celebrating the grand finale of KROO/Los Angeles' "Big A$$ 

Auction" last Friday are (l -r) Jimmy Kimmel, KROQ's Stryker, Tom Morello (Audioslave) and Linkin 

Park's Brad and Mr. Hahn. Listener donations rolled in to the tune of$406,900 to benefit the victims of 
the South Asian tsunami disaster 

learn more about your audience and enable 
you to connect with them. We feel that the bet- 
ter you relate to your audience, the better your 
ratings will be." 

Is Arbitren Anti- Alternative? 

For our next question, we turn to one of the 
lovely heads of promotion from New York. 

She says, "In a lot of places the Alternative 
format doesn't have the highest ratings, but 
it does have an active audience that buys mu- 
sic. In a lot of instances I see evidence that the 
listeners are there, but they're not answering 
when Arbitron calls. It seems that Arbitron 
doesn't measure certain types of people. In 
fact, I am not sure who even fills out Arbitron 
diaries anymore." 

"Are you telling me that there are no Alter- 
native stations that, within the 18-34 or 18-44 

demo, are top -rated in their markets ?" asks 
Michaels. "Are you saying that? Because there 
are Alternative stations that are doing just fine, 
and the only way they can get those ratings is 

if their listeners are getting the diaries and fill- 

ing them out. 

1 /1fllíllllNllliflil,ti 

"It seems that Arbitren 

doesn't measure certain 
types of people. In fact, l 
am not sure who even fills 

out Arbitron diaries 
anymore." 

Anonymous Record Executive 

sllBlll/lltl!//111/r///üL'i:!' '! 

"So, I have to go to the results of the data 
itself. The fact is, many Alternative stations do 
very well in our service in -demo, and the only 
way for that to happen is for their listeners to 
be reached by Arbitron. They're getting their 
diaries and they're part of the sample. The 
proof is in the ratings. 

"This is a very emotional argument, but the 
results really do speak for themselves. They 
depend upon the market, of course, how large 
it is and what its ethnic composition is. As the 
country becomes more diversified, you're see- 
ing a collapse of the shares. There are, for ex- 
ample, more Spanish -language stations out 
there competing for the same demos. There 
are a lot of issues at play in terms of why cer- 
tain stations are not top -rated." 

The Marketing Front 

And what of the concern about diary place- 
ment? Many stations, especially those with 
limited signals, daim that their ratings success 
depends on where the diaries land in the first 
place. "That's one of the myths out there in 
radio," Michaels says. "It's not where we place 
the diaries, it's where we get them returned 
from. 

"We place the diaries pretty much consis- 
tently. Where there is more population, we 
send out more diaries. Our studies show that 
we do an effective job of getting the diaries 
out there, but we can't really control how 
many we get back. On occasion you might see 
some variances, but we've seen no data that 
this affects the way a station performs. 

"There are many other variables besides di- 
ary return that must be taken into account. For 
example, there are companies that design di- 
red marketing and telemarketing campaigns 
to get people to move from station A to sta- 
tion B. Stations are trying to steal shares away 
from their competition. And, by the way, these 
things can work. 

"So what you end up seeing is that these 
fluctuations on a station level exist because a 
station promoted or didn't promote or was 
promoted against. When you look at a lot of 
these individual situations where a station 
seems to be fluctuating wildly, what we un- 
cover is that the competitive situation and 
marketing tactics are often the major force 
behind it. 

"So, yes, there is fluctuation. Could it be 
sampling? It could be. More than likely, 
though, it's because something happened on 
the marketing front." 

The Last Word 

Arbitron has pissed me off many times in 
the past, and it will surely get under my skin 
in the future. Still, as Michaels points out, it 
spins its results as "estimates" based on meth- 
ods that have been embraced by the radio in- 
dustry at large. 

"Every credible medium has a third party 
to provide listening, viewing or readership 
estimates," he says. " Arbitron is the third par- 
ty that steps in to tell the industry, 'Here's how 
many listeners this radio station has.' 

"These are estimates, based upon research 
processes that have been refined over the 
years and are in a constant state of evolution. 
As our abilities change and as the marketplace 
changes and our customers change, we 
change right along with them." 

In the end, it is the radio industry that has 
made a mountain of Arbitron. In coming 
weeks look for a few programmers to add 
their deep thoughts on this subject. 
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ALTERNATIVE TOP 50 
January 21, 2005 

TOTAL 
ARTIST TITLE LABELIS 

T 

PLAYS PLAYS 

1 O GREEN DAY Boulevard Of Broken Dreams (Reprise) 2814 +68 

5 0 PAPA ROACH Scars (Geffen) 1744 +115 

2 3 CROSSFADE Cold (Columbia) 1731 22 

3 0 JET Look What You've Oone ( Atlantic) 1695 +37 

4 0 KILLERS Mr. Brightside (island /IDJMG/ 1665 +52 

6 6 JIMMY EAT WORLD Pain (lnterscope) 1528 60 

7 Q THREE DAYS GRACE Home (Jive /Zomba Label Group/ 1525 +75 

10 0 U2 All Because Of You (lnterscope/ 1483 +163 

9 Q MY CHEMICAL ROMANCE I'm Not Okay (I Promise) (Reprise) 1429 +65 

13 a UNWRITTEN LAW Save Me (Laval 1270 +129 

8 1) CHEVELLE Vitamin R (Leading Us Along) (Epic) 1218 -177 

16 0 MUSE Hysteria (EastWest /Warner Bros.) 1136 +66 

15 ® LOSTPROPHETS I Don't Know (Columbia) 1125 +39 

11 14 BREAKING BENJAMIN So Cold (Hollywood) 1063 -200 

22 ® JIMMY EAT WORLD Work (lnterscope/ 1038 +109 

21 0 3 DOORS DOWN Let Me Go (Republic /Universal) 1005 +44 

18 D SLIPKNOT Vermilion (Roadrunner /IDJMG) 988 +6 

12 18 MODEST MOUSE Ocean Breathes Salty (Epic) 974 .158 

14 19 PAPA ROACH Getting Away With Murder (Geffen) 925 174 

25 a) SUM 41 Pieces //s/and/ID/M6) 920 +66 

17 21 VELVET REVOLVER Fall To Pieces (RCA /RMG) 902 138 

26 ® USED All That I've Got (Reprise) 847 +66 

24 23 FRANZ FERDINAND This Fire (Domino /Epicl 814 -81 

19 24 MARILYN MANSON Personal Jesus (Nothing /Interscope) 756 -205 

23 25 U2 Vertigo (lnterscope; 746 -164 

30 0 VELVET REVOLVER flirty Little Thing (RCA /RMG) 717 +175 

29 ® SHINEDOWN Burning Bright (At /antic) 678 +64 

28 28 SOCIAL DISTORTION Reach For The Sky (Time Bomb) 672 -5 

35 a BREAKING BENJAMIN Sooner Or Later (Hollywood) 636 +246 

40 0 MARS VOLTA The Widow (I'll Never Sleep Alone) (Strummer /Universal1 546 +222 

Cëb t> ® QUEENS OF THE STONE AGE Little Sister (lnterscope/ 526 +407 

31 ® COHEED AND CAMBRIA Blood Red Summer (Equa /Visino /Columbia) 524 +8 

44 ® A PERFECT CIRCLE Passive (Virgin) 515 +232 

33 Q EXIES Ugly (Virgin) 513 +57 

37 ® KASABIAN Club Foot (RCA /RMG/ 474 +92 

27 36 MUSIC Breakin' (Capitol) 451 -303 

32 37 SUM 41 We're All To Blame (Island /IDJMG) 444 -47 

42 0 ZUTONS Pressure Point (Epic) 414 +79 

41 m RISE AGAINST Give It All (Geffen) 373 +34 

39 0 KORN Another Brick In The Wall (Epic) 361 0 

36 41 KEANE Somewhere Only We Know (lnterscope) 359 -26 

34 42 HOOBASTANK Disappear (island /IDJMG) 339 .89 

49 e JACK JOHNSON Sitting, Waiting, Wishing (Brushfire /Universal/ 311 +79 

48 all GREEN DAY Holiday (Reprise) 308 +46 

(Debut) 0 LOUIS XIV Finding Out True Love Is Blind (Pineapple/Atlantic) 296 +103 

(Deb. t> 0 CHEVELLE The Clincher (Epic) 292 +152 

45 47 ELEFANT Misfit (Kemado /Hollywood) 284 -14 

'Debut> 0 INTERPOL Evil (Matador) 276 +109 

38 49 INTERPOL Slow Hands (Matador) 263 -109 

e TAKING BACK SUNDAY This Photograph Is Proof (I Know You Know) (Victory) 262 +38 

TOTAL. 

AUDIENCE 

100) 

203947 

107079 

121488 

111935 

130248 

117850 

79478 

99961 

84012 

67825 

69550 

81719 

41622 

86126 

65797 

53361 

42614 

58329 

60814 

37298 

53035 

37864 

51134 

46999 

56795 

45807 

24436 

60369 

29707 

59548 

76374 

17811 

56335 

18743 

22128 

15841 

35110 

15934 

14322 

28532 

32380 

21873 

23450 

36927 

31304 

13263 

9883 

16538 

28984 

12526 

WEEKS ON 

CHART ADDS 
TOTAL STATIONS 

15 7110 

10 6210 

33 5310 

13 6610 

15 5710 

19 5410 

13 5611 

6 6911 

14 6310 

6 6711 

23 4810 

20 5511 

9 5710 

36 4910 

5 6111 

6 4411 

12 4410 

21 4810 

25 3910 

7 5514 

25 4016 

7 4811 

13 4810 

18 3810 

15 4410 

4 4411 

7 3410 

18 2812 

3 4415 

2 41114 

1 46123 

7 3510 

3 43113 

8 34)0 

4 3713 

12 4110 

19 1710 

3 3412 

10 2110 

7 1410 

15 2110 

10 2110 

2 1811 

2 1212 

1 2016 

1 29116 

6 2110 

1 2613 

20 2110 

2 2213 

72 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 1/9 -1/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005. Arbitron 
Inc.). © 2005. R &R, Inc. 

POWERED 

MOST ADDED. 
ARTIST" - ADDS 

QUEENS OF THE STONE AGE Little Sister (/nterscopei 23 

CHEVELLE The Clincher (Epic) 16 

MARS VOLTA The Widow /111 Never Sleep Alone) 

IStrummerlUniversall 14 

A PERFECT CIRCLE Passive (Virgin) 13 

SKINDRED Pressure (Lava) 11 

LONG-VIEW When You Sleep (Columbia) 9 

PROM KINGS Alone (Three Kings) 7 

LOUIS XIV Finding Out True Love Is Blind (Pineapple /Atlantic) 6 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 5 

CROSSFADE So Far Away (Columbia) 5 

MOST 
INCREASED PLAYS 

ARTIST 

TOTAL 

PIA, 
INCREASE 

QUEENS OF THE STONE AGE Little Sister (lnterscope) +407 

BREAKING BENJAMIN Sooner Or Later (Hollywood) -246 

A PERFECT CIRCLE Passive (Virgin) +232 

MARS VOLTA The Widow (I'll Never Sleep Alone) 

(StrummedUniversall +222 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) +175 

U2 All Because Of You (lnterscopel +163 

CHEVELLE The Clincher (Epic) +152 

UNWRITTEN LAW Save Me (Laval +129 

SYSTEM OF A DOWN Cigaro /American /Columbia,) +117 

PAPA ROACH Scars (Geffen) +115 

NEW & ACTIVE 
ALTER BRIDGE Find The Real (Wind -up/ 

Total Plays: 216, Total Stations: 9, Adds: 0 

CROSSFADE So Far Away (Columbia) 

Total Plays: 202, Total Stations: 20, Adds: 5 

FINGER ELEVEN Thousand Mile Wish (Windup) 

Total Plays: 174, Total Stations: 15, Adds: 3 

TEGAN & SARA Walking With A Ghost (Vapor /SRG) 

Total Plays: 171, Total Stations: 11, Adds: 3 

DRESDEN DOLLS Coin-Operated Bay (8 Foot /Roadrunner[ 

Total Plays: 149, Total Stations: 9, Adds: 0 

CHEMICAL BROTHERS Galvanize (Astralwerks /EMC) 

Total Plays: 122, Total Stations: 7, Adds: 2 

KINGS OF LEON The Bucket (RCA /RMG) 

Total Plays: 107, Total Stations: 7, Adds: 1 

SUBMERSED Hollow (Wind-up) 

Total Plays: 84, Total Stations: 9, Adds: 1 

SKINDRED Pressure (Lava) 

Total Plays: 63, Total Stations: 13, Adds: 11 

LONG-VIEW When You Sleep (Columbia) 

Total Plays: 38, Total Stations: 12, Adds: 9 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

All hooks are not created equal. 

Contact Michael Pelaia for your next project (770)452 -4665 hooks @hooks.com www.hooks.com Featuring 481C-exverug, P HaDiscs 
U N L I M I T E D 
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POWERED 
J1EDIABASE 

January 21, 2005 ALTERNATIVE 

rilatualltV;isicagi America's Best Testing Alternative Sorgs 12 + 
For The Week Ending 1/21/05 

Persons Men Women 
Artist Title (Label) TW LW Familiarity Burn 18 -34 18-34 18 -34 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 4.56 4.54 97% 16% 4.54 4.51 4.56 

KILLERS Mr. Brightside (island/ /DJMG) 4.27 4.10 85% 10% 4.25 4.16 4.33 

JIMMY EAT WORLD Pain (Interscopel 4.20 4.18 92% 18% 4.14 3.96 4.30 

GREEN DAY American Idiot (Reprise) 4.12 4.09 98% 33% 4.09 3.97 4.21 

SOCIAL DISTORTION Reach For The Sky (Time Bomb) 4.07 4.05 76% 13% 4.00 4 07 3.94 

JIMMY EAT WORLD Work (Intel-scope) 4.05 4.01 55% 5% 4.00 3 79 4.25 

MY CHEMICAL ROMANCE I'm Not Okay... (Reprise) 4.04 4.07 79% 15% 3.95 3.59 4.27 

PAPA ROACH Scars (Geffen) 3.98 3.83 81% 13% 3.77 3.40 4.11 

JET Look What You've Done (Atlantic) 3.96 3.78 87% 16% 193 173 4.12 

SUM 41 Were All To Blame (Is /and //DJMG) 3.96 85% 20% 3.89 3.84 3.93 

SUM 41 Pieces (Island/ID MG) 3.96 3.91 60% 9% 3.78 2.62 3.98 

UNWRITTEN LAW Save Me (Lava) 3.94 3.75 60% 7% 3.93 2.86 4.00 

USED All That I've Got (Reprise) 3.94 3.68 55% 7% 3.89 .67 4.11 

CROSSFADE Cold (Columbia) 3.83 3.79 87% 26% 3.73 3.49 3.98 

MUSE Hysteria (EastWest/WarnerBros.) 3.82 3.79 59% 9% 3.90 3.83 3.98 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 3.81 3.82 85% 28% 3.79 3.52 4.04 

BREAKING BENJAMIN So Cold (Hollywood) 3.76 3.78 93% 33% 3.78 3.52 4.01 

PAPA ROACH Getting Away With Murder (Geffen) 3.76 3.70 92% 25% 3.59 3.25 3.96 

LOSTPROPHETS I Don't Know /Columbia) 3.71 3.97 76% 14% 3.53 3.33 3.71 

3 DOORS DOWN Let Me Go (Republic /Universal) 3.70 3.55 71% 13% 3.63 3.46 3.80 

MODEST MOUSE Ocean Breathes Salty (Epic) 3.66 3.83 85% 24% 3.82 3.62 4.01 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 3.65 3.67 81% 26% 3.66 3.78 3.54 

THREE DAYS GRACE Home (Jive /Zomba Label Group) 3.65 330 72% 18% 3.60 3.34 3.84 

SHINEDOWN Burning Bright (Atlantic) 3.63 42% 7% 3.53 3.39 3.69 

FRANZ FERDINAND This Fire (Domino. /Epic) 3.50 3.67 67% 20% 3.59 3.44 3.76 

112 Vertigo (Interscope) 3.35 3.09 95% 40% 3.19 3.25 3.14 

U2 All Because Of You (Interscopel 3.32 2.95 56% 16% 3.17 3.02 3.30 

SLIPKNOT Vermilion (Roadrunner / /DJMG) 3.13 3.25 60% 21% 3.12 3.10 3.14 

Total sample size is 305 respondents. Total average lavorability estimates are based on a scale of 1 -5. L 1= dislike very much. 5 = like very much). 

Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they 
are tired of hearing the song. Songs must have 40% familiarity to appear on survey Sample composition is based on perscns 12+. Persons are 

screened via the Internet Once passed. they can take the music test based on the format /music preference. RateTheMusic.com results are not meant 
to replace callout research. The results are intended to 5h0':ÿ opinions of oarticipants on the the Internet only. RateTheMusic is a registered trademark 

of RateTheMusk.com. The RTM system. is available for local radio stations by salting 818 -377 -5300. RaleTheMusic.corr data is provided by 
Mediabase Research. a division of Premiere Radio Networks. 

WHFS: Wh et 
WHFS(Washington ceased to exist the afternoon of Jan. 12 as the 

final strains of Jeff Buckley's "Last Goodbye" faded into 

the ether along with the station's 36 -year history. In one 
of the most excruciatingly jarring format switches in re- 

cent memory, Alternative was replaced with Tropical 

with no fanfare whatsoever. 
' Transmitiendo desde la ciudad capital de America;' an extremely 

hyped -up announcer proclaimed at high noon. "Esta! Es! Tu! Nueva! 

Radio!" ( "Transmitting from America's capital city. This! Is! Your! New! 

Radio! "] 
"I get that this is all about business." says MTV EVP/Music and former 

WHFS PD Tom Calderone. "But after more than 20 years in the for- 

mat, I don't understand why they weren't given the chance to say fare- 
well. I'm sure there were reasons for it, but this was a station that had 

impacted a community for a long time. They were able to fill a stadium 
with 70,000 peop,e every year. I mean, even Craig Kilborn got a chance 
to say goodbye." 

"Well, to tell you the truth, it could have been even more abrupt," says 

WHFS MD Pat Ferrise. "I came in to run the board for the last 20 min- 

utes, and I was looking at the music log and realized, no disrespect to 
Three Days Grace. but `Home' was the last song scheduled before 
noon. I changed it to Jeff Buckley. so at least that happened. 

With that being said, I look back on 'HFS and think. 'Wow. what a 

great ride.' It's cool to have been part of a station that had so much 

history and broke so much music and did such cool things. Even if you 

only listened to 'HFS sporadically, it's gotta be weird to hit that preset 
and hear something else." 

For those of us in radia there's sort of a deference to those call let- 

ters," says Joe Bevilacqua, PD at crosstown Alternative WWDC 
(DC101). "When something like this happens, we sit back and say, 'How 
can they do that to such a legendary station ?' But, you know, this is busi- 
ness. I'm surprised that they changed, but you can't be 15th in your demo 
and expect to survive." 

Although the format switch was certainly shocking, it also speaks to 
the inevitability of change in radio. not to mention life in general. We'll 
miss WHFS, and we wish its staff the best of luck in all future endeav- 
ors. "WHFS originally was a foreign -language station," says former PD 
Robert Benjamin. "So, I guess this was all just a 36 -year deviation." 

- Kevin Stapletord, Alternative Editor 

sa 

REPORTERS 
Stations and their adds listed alphabetically by market 

MIEL/Albany. NY' 
0M Jobe Cooper 
PO: LW WHO 

3 MARS VOLTA 
1 QUEENS OF THE STC.E AGE 

CHEVELLE 

WNNXIAIIanta, GA' 
OMPO tram 
MD Jay Harter 

WJSE/Allantic Cil, NJ 
PO Ai Parnello 
APO Scott Reilly 
MD Steven RaTp0pne 

Tl\' 
A PERFECT CIRCLE 

PROM KINGS 

MARS VOLTA 
IONGLIEW 
QUEENS OF THE STONE AGE 

KROXIAostin. IX' 
OM:Jell Carrel 
PO: Lynn Balsa/ 
MD: Toby Ryan 

OCEt M6 OF THE STONE AGE 

r SYSTEM OF A DOWN 

WRAXIBirminNbam. AL' 
PO Susan Groves 
MO: Mart EiSeey 

KOXRIBOise.ID' 
0M: Dan MFCoIM 
PD Eric Krieensen 
wO:JeremiEmdh 

, PK'NDOE. 
.;- ... ];RCLE 

WBCNIBoston. MA' 
PD Don WeINngle 
APOMD . Stem LUNE 
NO Adds 

WEDS/Buffalo. NY' 
PO : Menai Grey 

t sOCIA DISTORTION 
I CHEVILLE 

CROSSFADE 

WBTZISUringtor 
OMND: ANZI Gram 
APOMD: iena Heys 

TAKING BACK SUNDAY 

5 CHEVILLE 
.LONGVIEW 
I CITIZEN COPE 

WAVF /Charleston. SC' 
PD: Dave Rossi 
MO: Sm 
No Ad 

s 

me 

e' 
OM Bruce Logan 
PDMO. Jack Daniel 

WKOX/Chicago. 11 
PO: Mike Stern 
A MAO: 

VOLTA 
ima m 

12 MARS VOLTA 

BREAKING BENJAMIN 

SUM 41 

WAOACleelea ti, OH' 
POMO: JM Neel 
Kd Adra 

WXTW'CMseland, OH' 
PO: Rl. Mahne 
AR OIm Nnm 
MD: Tim 
ID QUEERS OF 0F F NE STONE AGE 

GROSSFADE 

WARR/Columbia, SC' 
PO: Dew Moat 
MO: Dm Pam 

CHEVELLE 
PROM KINGS 

LOUIS XIV 

WWCD/Cokmb. OH 
ow Amy Malloy 

0ÿ YM ays 
Ile JCHEEMIICAL 

BROTHERS 

LONGVIEW 
QUEENS Of THE STONE AGE 

KOGEsDdles, TX' 
PP : Dane DWdy 
APOOKI Ma Ap 

I QUEENS Of THE STONE AGE 
CROSSFADE 
BREAKING BENJAMIN 

WXEGNIE lone. OH 
0th: Tory 
PR: Woo Krem 
MD: Boomer 
le CHEVELLE 

8 MARS VOLTA 

KTCL Denver. CO' 
PD. Mrs 0Gn,r 
APO Rich Robin 
MO'. Hel Jordan 
to JACK JGNNSON 

JIMMY EAT WORLD 

SUM 41 

CIMXJDMmII, MI' 
Pm Wary IreeWaN 
APR: Vim amps 
MD: WO FmeW 

VELVET REVOLVER 

BLACK MARIA 

KFRR/Fleseo. Cr 
PO: RarenM 
APO: Mk Rama 

1 SUM 41 

1 UN RirTEN LAW 
3 DOORS DOWN 

WJB%IFt. Myers, Ft.' 
OMRD: Jra Rea 
APO: FO YIOIY 
MD: WI BM 
to QUEENS OF THE STONE ME 

SKINORED 
1 CHEVELLE 

WXIWIFI. Wipe, IN' 
OW AI WM 
ro: Om War 

1 SKINDRED 
1 PROM KINGS 

CHEVELLE 

WGRD/Brad Rapids. MI' 
PO: Bobby Doran 
MD: Wee Comm 

9 QUEENS OF THE STONE AGE 

'AREE DAYS GRACE 

WXNR/Greendlle, NC' 
ON: Rao Simi 
POÿ Art Woran VIM P MW am 

2 QUEENS OF THE STONE AGE 
FINGER ELEVEN 
CHEVILLE 

WEEOINagerstme 
ND: Al Nayer 
10 GREEN DAY 
10 JACK JOHNSON 

QUEENS OF THE STONE AGE 

FRICKIN'A 

AUCDAIaMkk, HI' 
P0ÿ tomb 

5 KAISER CHIEFS 

3 LOUIS XN 
2 BOWLING FOR SOUP 
1 GRATITUDE 

KTBLHCUSton. TX' 
PO'. Anse 0KS haros 
MO. Don Damren 

SHEEN DAO 

WRDUlodiaaapolis. IN' 
PO: )Aaey Diem 
MO: Want Ynmq 

2 QUEENS OF THE STONE AGE 

2 SYSTEM OF A DOWN 
I THEORY OF AOEADMAN 

CHEVELLE 

WPLAIJaNMOnsiD. FL' 
DM: BUI Aomie 

APOMD: CAM Camley 
SUBMERSED 
CHEVELLE 
A PERFECT CIRCLE 

WRZKIJohoson City' 
A PERFEC- CIRCI 

MARS VOLTA 
QUEENS OF THE STONE AGE 

AMU/Name City. M0' 
OM: Greg Boeyen 

PO: Lao 
ND: Jmn Ulm! 
15 KASABIAN 

1 INTERPOL 
TAKING BACK SUNDAY 

MARS VOLTA 

WIWZAWe NIle, TN' 
PO: ebony Mat 
M0: Gm Sean 

PROM NOGG 

KFTEAalayete. LA' 
PO Ism PMrie 
MO: Mew Pride 

1 QUEENS CF THE STONE AGE 

A PERFECT CIRCLE 

SURS VOLTA 

KXTE/las Vebas, NV' 
PD: Cols Ripley 
MD: Carty Isom 
N Ades 

KROOILas Meeks, CA' 
PO: Keen Wne M 
APO: Gene Saedbloom 
MD: Ma MO 
NO Adds 

WLRSMDMIIIe. n 
PO:IWeIe RUMeaN 
MD.. Dade VIII 

RAPPER 

CHEVELLE 
CIRCLE 

MARS VOLTA 

VMAD Madison. WI' 
DM: Mike Ferris 
PT: Cudrs Gross 

SKINNED 
FINGER ELEVEN 
KASABIAN 

DIMES/Memphis. TN' 
PO' Rob eresiman 
MD: Sydney Nabors 
Im Adds 

WLUMIMilwaukee. WI' 
PO: Tommy Wilde 
MD: Kenny Humme 

TAILING BACK SUNDAY 
GRATINOE 
KINGS OF LEON 

WIITGMonmoeth, NJ' 
PO: MW Boole 
AMMO: kien Phillips 
12 GRATITUDE 

5 KAISER CH EFS 
FATROY SLIM I.UTEEF 

KMBYITMMerey, CA' 
PO/MO: Remy mien 

9 INTERPOL 

8 QUEENS OF THE STONE AGE 

1 LOUIS KW 
1 TEGArAS SARA 
1 A PERFECT CIRCLE 
1 CHEMICAL BROTHERS 
1 10110 -01EW 

WKZOVAir,aeactr, SC 
PR:Wm 
APDMO: Crary 

CHEVILLE 
VARS VOLTA 

WBUZMasNille, TN' 
oat Am Petra 
ADM.: Ron Maack 

3 QUEENS Of THE STONE AGE 
t .OUTS XN 

CHEVELLE 
GRATITUDE 
PROM KINGS 

.ONG- -'SEW 

KKNOMm Orleans, LA' 
PO: Si 
MD: ,ten 

2 BREAKING BENJAMIN 
2 OUEENS OF THE STONE AGE 
1 FINGER ELEVEN 
1 KASABIAN 

WXRKMeW Yet, NY' 
PD:AeberlCrow 
MO: Pm 
No Adds 

WRRVNewbu-gh, NY 
PO'. Andrew Boris 

WIND/NNW k. VA' 
PD: Mchele Oamond 
MO MkePowers 

A ERFECT CJRCLE 

LONGVIEW 
QUEENS Cf THE STONE AGE 

NORD/Odessa. TX 
PD Michael Todd 

APO. Ore 

17 USED 

17 SUM 41 

17 QUEENS OF ME STONE AGE 

101B7JOhlahonr City, OK' 
0M: Bill Holley 
PO: Jam Boneea 

t SNINORED 
1 CROSSFADE 

A PERFECT CIRCLE 

WJRR/Or4Ddo, FL' 
OM: Alan Cot 
PG: M LEmb 
A S: NAB Ehren 
MD: /den Davao 
7 CHEVILLE 

USED 
1 NO ADDRESS 

WOCLNrladd,F1' 
PO: e0 

WPLY/Philadelphia. PA 
PO: Jim McGUinn 
MO: One FM 
13 A PERFECT "ROE 

5 SOCIAL JIS'GR'i0N 
4 QUEENS CF 10.0 STONE AGE 
t MARS' VOLTA 

KEDJ/Phoenic, AZ' 
PO: Man Young 
ND: Robin Nash 

2 TEGAN B SARA 

KZONIPNOenis, AZ 
MD: Mae Leas 
14 QUEENS OF THE STONE AGE 

WXDXIPitlsbumh, PA' 
PO: Jobe Marla 
MO: VW* F. 

4 12 
I QUEENS OF THE STONE AGE 

WCYY,Poeiand, ME 
Kerb 10 

MD !Inn James 
F Trt STONE AGE 

SF PEO 

5INS1 
SSOADE 

F!ELLE 
LONG -VIEW 

KNRK,Pcdland. OR 
PO: Mart Hanks 
APO: Jaime Cooley 
NO AV! 

MU/Providence. RI' 
PO Seih Resler 

APO. Sarah Rose 
MO. Chris NonRO 
No Am 

KRZO/Reeo, NV' 
0M: ROI groom 
PO: Missy WN 
APO/NO et Diablo 

2 MARS VOLTA 
I LONGVIEW 
t QUEENS OF THE STONE AGE 

VIDYLIRieMMd, VA' 
PO: MN Wrpmbe 
MD:Omne W1keeN 
N Ws 

WRXIMiebmod.VA' 
cat Big cake 
PDIMR.E 

MC 
ImP KFto.ti 

KCXX71NerNde. CA 
PO: Jon Wen 
APOLLO: Sole 
13 PROM KINGS 

8 MUSE 

A PERFECT CIRCLE 
SKINDRED 

KWODBamameMO,CA' 
OM: Weiss Mare 
PO: Roe Imes 

APOMO: VNbe 
No Adds 

URA/Sall Lake City, UT' 
OM: Mae Repo 
PD: TW NM 
MD: MN Fain 

3 A PERFECT CIRCLE 
1 LONG -VIEW 

INTERPOL 

KBZT,San Diego. CA' 
PO: Garen Maracas 
APO MD Mare Ha loran 
No <:s 

XTRASan Diego. CA' 
PO: Jar Richards 
MO. Many 

ÿì 'IF STONE S ÿ_i.ONEAGE 

KITS/San Francisco, CA' 
PO. Sean °emery 
AroMO: Raren AMOK e 

6 QUEENS Of THE STONE AGE 

KCAL/San Jose, CA' 
roANO: JW Lae 

4 TEEM E SARA 
LONGVIEW 

KIEEISaMa Barbara, CA 
PO: Eddie Notion's 
MO: One Nmet 
14 POMACE 
- QUEENS OF THE STONE AGE 

3 MARS VOLTA 

KNDO/Sattle, WA' 
PO: Phil Manning 

APO: Jke NINe 
1 POSTAL SERVICE 

KNA/BOnolield, MamMO 
OMASI Wpm 
MD: Slam 

Of 8 QUEENS THE STONE AGE 

' APRO 
PERFECT 

CT 

CIO 2 VLVET EOLER 
2 VELVET REVOLVER 

2 BREAKING BENJAMIN 
2 CHEVILLE 

KPNTISI. Louie, M' 
PO: Tommy MUM 
MD: Jell Fane 
10 CHEVILLE 

SKINDRED 
CROSSFADE 

WKRL/Syramse, NY 
PO: Sem PRIM. 
AMMO: Tim Nale 

I PROM KINGS 
SKINDRED 

WXSRRaikhassee, FL 
DM: Sea Cenon 
PO: ale RIM 

1 MY CHEMICAL ROMANCE 

1 UNWRITTEN LAW 

WSUMLFanlpa, FL' 
OW Pad tam 
PD: aim 
NMI 

KFMATucson. AZ' 
PO- Mal Spry 
AMMO Stephen KallaO 
15 GAEEI.,.AI 
5 CHEVELLE 

KMYZnuisa, OK. 
PO MIN Pam 

2 MARS VOLTA 
2 QUEENS OF THE STONE AGE 

SKINDRED 
1 APERFECT CIRCLE 

WPR AY. Patin Beach, FL' 
PO: Joke O'Connell 
ND: NM moon 

9 SUNNY LEDEURD 
CHEVE -LE 
SKINDRED 

WWDCMIashinglon. DC' 
PO: .Ne IsHNMea 
MD: Doodle Flynn 

3 BREAKING BENJAMIN 

2 MARS VOLTA 

WSFM/Wiiminglon, NC 
PO: Mon Been 
APOMD: Mike Remedy 

CHEVELLE 
5 PROM KINGS 

5 KASABMN 

5 MIENS OF THE STONE AGE 

'Monitored Reporters 

82 Total Reporters 

72 Total Monitored 

10 Total Indicator 

Did Not Report. Playlist 
Frozen (1): 
KXNA/Fayetteville. AR 
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TRIPLE 
JOHN SCHOENBERGER 
/schoenberger erodloan drerords. com 

PART TWO OF A TWO -PART SERIES 

the WXPN Clubhouse 
New digs and new opportunities 

ripie A noncomm WXPN /Philadelphia moved into new of- 
fices and state -of- the -art studios last October. Besides the sta- 

tion, the complex houses a beautiful restaurant and live music 
venue called World Cafe Live that's open to the public. 

In last week's column I talked with WXPN GM 
Roger lamay about WXPN's part in this pioneer- 
ing project. As he mentioned, World Cafe Live 
owner Hal Real had been a longtime supporter 
of the station, and the initial 
idea of marrying a radio 
station and club under one 
roof came from Real. 

World Cafe Live is actu- 
ally two venues - Up- 
stairs Live, which is a 100 - 

seat cafe, and Downstairs 
Live, which is a true con- 
cert hall that is acoustical- 
ly perfect and can seat any- 
where between 400 -700 people, depending on 
the setup. In addition, it is a restaurant that 
serves breakfast, lunch and dinner. 

This week I explore Real's perspective on the 
relationship he has with WXPN, as well as his 
vision for World Cafe Live. 

Hal Real 

R &R: I understand this whole thing was a long 

time coining and that you have been a big supporter 

of WXPN for ninny years. 

HR: I originally carne to Roger's predecessor, 
Vuutie Curren, 61/2 years ago with the concept. 
I have been a successful entrepreneur and real 
estate attorney in the Philadelphia area for about 
20 years. About seven years ago I sold one of my 
companies and, basically, came to a crossroads 
as to what I wanted to do next in my life. 

I have always been a big fan of music and 
decided that I wanted to go back to my roots and 
change the landscape a bit for both the musicians 
and the audience for contemporary music. 
About that same time WXPN and World Cafe 

were really coming into their own as major in- 
fluences in the market. 

In retrospect, everyone said I had a great idea 
for expanding both the WXPN and World Cafe 

brands. That is certainly true, and I am glad that 
this whole endeavor accomplished that, but, 
frankly, the origin of all of this in my mind was 
more about providing a venue for adults to see 
music in a comfortable and upscale environment. 

R &R: How did you decide to position that idea? 

HR: We coined the phrase "Live music for 
grownups." It serves as shorthand to say there 
ought to be a place where you can enjoy live 
music. We all loved seeing live music in the late 
'60s and early '70s, and in our minds the venues 
back then were much nicer than they really were. 

Today we expect to go to a nice place that's 
comfortable and has great acoustics, as opposed 
to a place where you have to stand for four hours 
and wonder if the kid next to you is going to 
throw up. That's what we've reached for with 
World Cafe Live: a place where musicians can 
feel like they can play their best for people who 
really want to listen. 

I looked at what models were out there for the 
scale of venue I had in mind, and there really 
weren't that many places that matched my vi- 

sion. I love jazz, blues and rock 'n' roll, and there 
are some nice clubs around for each of these 
genres, but not one place that offers all of them. 
So I looked at what was available and then add- 
ed my own wishes for a place I'd like to go, and 
we came up with a plan for our venue. 

R &R How did WXPN come into your plans? 

HR: One thing became clear to me very quick- 
ly: If I was going to do this on the scale I wanted 
and have something that would be rational for 

investors so you could 
see a return and then 
possibly replicate it, I 

needed a strategic part- 
ner who already spoke 
differently to both the 
artists and the audience. 

Most of the other 
chains of clubs, and even 
many local promoters, 
have burned through 
millions of dollars to es- 
tablish a brand. I figured 
I'd rather spend that 
money on creating a 

quality environment 
with great sound and 
lights, as well as a great 
food and beverage pro- 
gram. WXPN and the 
show World Cafe proved 

BEAUTY AND THE BEAT The main World Cafe Live venue. 

© Radio & Records 

LOCAL TALENT A World Cafe mural. 

to be the best possible choice, and they were al- 
ready in my backyard. 

I want it to be clear that WXPN does not book 
acts for me, and I also want it to be clear that 
just because I book an act to play, that doesn't 
mean WXPN has to give the act airplay in sup- 
port. We may be partners in the facility and have 
an arrangement that allows for a lot of synergy, 
but there are some clear separations between us 

"We are just getting to a 

point where WXPN and 

World Cafe Live can begin 

to get proactive instead of 
just being reactive." 

too. Now that is not to say that the type of acts 
we are trying to attract aren't often a good fit for 
what WXPN does musically, and mutual sup- 
port can come to pass because of that. 

R &R: What was it about partnering with WXPN 
that intrigued you? 

HR: I kept thinking about WXPN's annual 
Singer -Songwriter Weekend. There is a real com- 
munity spirit at that event each year. It is not like 
folks just going to a concert and keeping to them- 
selves as they watch the show. At this event peo- 
ple identify with each other because they have 
WXPN in common, and they interact in a very 
different way. It becomes a social event that tran- 
scends the music aspect. I hope we can create 
that same kind of vibe. 

That was one of the angles that helped me to 
convince the folks at WXPN to move forward 
with my idea. I told them that if they really want- 
ed to make WXPN a cultural icon, they needed 
a clearer physical presence in the market. After 
all, radio is essentially virtual by its very nature. 

R &R: What did it take to get WXPN and its own- 

er, the University of Pennsylvania, on board? 

HR: I knew the station desperately needed 
new studios and offices, and I knew I wanted to 

create this new venue that offered live music for 
grownups. Plus, I knew my unique combination 
of real estate law and entrepreneurial experience 
could help them secure a new home, as well as 
a new way to represent themselves to the pub- 
lic. They were intrigued with the vision I had 
from the beginning, and I think they have ap- 
preciated that I remained a driving force over the 
years until we were finally able to actually pull 
this thing off. 

It's important to note that this is not exclusive. 
Our facility is also partnering with other stations 
in town to help promote a broader Philadelphia 
scene, if you will. For example, WRTI, which is 

Temple University's public radio station, is in- 
volved with a gospel breakfast series we're do- 
ing. For it to work toward its full potential, this 
whole endeavor has to be as inclusive as we can 
possibly make it. 

R &R: You've been n music lover your whole life, 

but you really knew nothing about booking acts or 
running n restaurant. l imagine you had to reach out 
and hire folks who had experience in these areas. 

HR: I have a tremendous team. I have a gen- 
eral manager and food and beverage director 
who have 10 and 20 years' experience, respec- 
tively. I also have a great talent buyer /produc- 
tion coordinator /marketing director. It's a big 
project, and we need an experienced team to 
make it happen. I try to stay out of their way as 
best I can, but that is something I am not very 
good at. 

R &R: I know it is still early, but are things hap- 

pening like you had hoped? 

HR: Better than I had ever imagined. Incred- 
ible things have already gone on over the first 
few months - independent of the station, as 
well as in unison with it. I am sure that Roger 
will agree that the possibilities are beginning to 
go beyond what we originally thought. We are 
getting to a point where WXPN and World Cafe 
Live can begin to get proactive instead of being 
reactive. 

R &R You mentioned that this might be a model 

you can roll out in other markets. 

HR: We do have plans to carry our idea for- 
ward in other markets where it makes sense. We 
are already in talks with other cities, and it is not 
limited to just partnering with radio stations. I 

am not trying to re-create a Planet Hollywood 
or a House of Blues. No offense to what they do, 
but I want each of these to be unique and cus- 
tomized for a specific city and situation. 

For example, we are already in talks with the 
Berklee College of Music in Boston. And doing 
something with KCRW /Los Angeles would be 
an amazing thing, wouldn't it? I even think that 
certain commercial stations ought to talk with us. 

The idea is to become a circuit for emerging 
artists and to help whatever organization we 
may partner with to create something that ben- 
efits the cultural aspects of the community and 
furthers that partner's presence within that com- 
munity. But I also need to make money and keep 
my investors on board as we try to move this 
thing forward. 

To learn more about World Cafe Live, visit its web- 

site at www.worldcafelive.com. 
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TRIPLE TOP 30 
LAST 

WEEK 
THIS 

WEEK 

January 21, 2005 
ARTIST TITLE LAEELISI 

TOTAL 
PLAYS 

1- 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STA'IONSI 
CHART ADDS 

1 o GREEN DAY Boulevard Of Broken Dreams (Reprise) 529 +5 30127 11 2310 

4 0 U2 All Because Of You pnterscopel 415 +53 21288 6 2310 

3 3 LOW MILLIONS Eleanor (Manhattan /EMC) 396 -8 16224 15 2310 

7 0 KEANE Somewhere Only We Know ( /nterscape) 371 +26 18415 19 2110 

2 5 JOHN MAYER Daughters (Aware /Columbia, 371 -33 20222 10 1911 

8 0 LENNY KRAVITZ Lady (Virgin) 344 +4 14884 12 1910 

5 7 JET Look What You've Done (Atlantic) 329 -32 11627 12 1911 

21 0 JACK JOHNSON Sitting, Waiting, Wishing ,Brushfire /Universal) 311 +136 18693 2 2515 

10 9 SNOW PATROL Run (A &M /Interscope) 298 2 14428 18 2010 

6 10 U2 Vertigo (lnterscope) 275 85 17353 15 2410 

11 11 RAY LAMONTAGNE Trouble /RCA /RMG) 264 36 10925 16 1810 

12 12 RAY CHARLES fIVAN MORRISON Crazy love (Concord) 254 -27 14615 11 1810 

9 13 MARK KNOPFLER Boom, Like That (Warner Bros.) 251 80 13753 17 2010 

13 HOWIE DAY Collide (Epic) 247 +8 11836 8 1210 

14 ® SHORE Hard Road (Maverick /Reprise) 245 +15 7305 6 1710 

16 0 MADELEINE PEYROUX Don't Wait Too Long (Rounder) 214 +23 7956 5 1613 

29 TORI AMOS Sleeps With Butterflies (Epic) ?06 +59 10180 2 2012 

20 0 R.E.M. Aftermath (Warner Bros.) 200 +22 7383 3 1710 

17 ED MICK JAGGER & DAVE STEWART fl SHERYL CROW Old Habits Die Hard (Virgin) 192 +3 7475 10 1610 

15 20 JACKSON BROWNE WI BONNIE RAITT Poor Poor Pitiful Me (Artemis) 192 -11 7044 5 1510 

24 ® MARC BROUSSARD Home (Island /IDJMG/ 183 +12 4341 6 1110 

!Debut> BLUE MERLE Burning In The Sun (island /IDJMG) 159 +42 12966 1 1511 

23 23 ANNA NALICK Breathe (2aml (Columbia) 155 -17 4996 4 1110 

22 24 SARAH MCLACHLAN World On Fire (Arista /RMG) 155 -20 10460 18 1210 

27 25 NORAH JONES Those Sweet Words (Blue Note /EMC) 151 -8 4872 9 1110 

25 26 WILCO Theologians (Nonesuch) 149 -14 6699 9 1010 

28 27 R.E.M. Leaving New York (Warner Bros.) 143 12 8099 20 2110 

19 28 JOHN MELLENCAMP Walk Tall (/stand /IDJMG) 136 .46 7317 20 1310 

to but> ED KENNY WAYNE SHEPHERD Let Go (Reprise) 134 +10 7787 1 1210 

'Debut> i ALISON KRAUSS & UNION STATION Restless (Rounder) 134 +7 3081 1 910 

25 Triple A reporters. Monitored airplay data supplied by Mediabase Research. a civision of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 1/9 -1/15. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the sang with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the foal number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience eauals Average Quarter Hour Persons times number 
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitran Inc. (© 2005. 
Arbitron Inc.). © 2005, R &R, Inc. 

NEW & ACTIVE 
BRUCE HORNSBY Circus On The Moon (Columbia) 

Total Plays: 133, Total Stations: 10, Adds: 1 

JOSS STONE Right To Be Wrong (SCurve /EMC) 

Total Plays: 121, Total Stations: 13, Adds: 1 

MODEST MOUSE Ocean Breathes Salty (Epic) 

Total Plays: 114, Total Stations: 7, Adds: 0 

FINN BROTHERS Anything Can Happen ( Nettwerk) 

Total Plays: 113, Total Stations: 11, Adds: 0 

OZOMATLI Love & Hope (Concord) 

Total Plays: 96, Total Stations: 9, Adds: 2 

TEGAN & SARA Wa king With A Ghost (Vapor /SRG) 

Total Plays: 87, Total Stations. 7, Adds: 0 

ELVIS COSTELLO Monkey To Man (Lost Highway! 

Total Plays: 84, Tota Stations: 7, Adds: 0 

LOS LONELY BOYS More Than Love (OR Music/Epic) 

Total Plays: 70, Tota Stations: 3, Adds: 0 

3 DOORS DOWN Let Me Go ,Republic /Universal) 

Total Plays: 68, Total Stations: 5, Adds: 1 

MATA SHARP Something Wild (Koch) 

Total Plays: 66, Total Stations: 10, Adds: 1 

Songs ranked by total plays 

POWERED 
MEDIABASE 

MOST ADDED* 
ARTIST ADDS 

JOHN BUTLER TRIO Zebra (Lava) 8 

RACHAEL YAMAGATA Letter Read (RCA Victor /RMG) 6 

JACK JOHNSON Sitting, Waiting, Wishing (Brushfire /Universal/ 5 

JOHN FOGERTY Wicked Old Witch (Dream Works / Gellen/ 5 

BEN LEE Catch My Disease (New West) 5 

STEVE EARLE Rich Man's War (ESquared /Artemis/ 4 

MADELEINE PEYROUX Don't Wait Too Long (Rounder) 3 

MOST 
INCREASED PLAYS 

TOTAL 

PLAY 

ARTIST ' _ _. INCREASE 

JACK JOHNSON Sitting, Waiting, Wishing (Brushfire /Universal) +136 

OZOMATLI Love & Hope (Concord) +63 

TORI AMOS Sleeps With Butterflies (Epic) +59 

U2 All Because Of You pnterscopel +53 

BLUE MERLE Burning In The Sun (Island /IDJMG) +42 

MAIA SHARP Something Wild (Koch) +41 

JOSH RITTER Kathleen (10 +28 

JOHN BUTLER TRIO Zebra (Laval +27 

KEANE Somewhere Only We Know (lterscope) +26 

MOST 
PLAYED RECURRENTS 

ARTIST -ITLE LABEL(S) 

TOTAL 
FLAYS 

CARBON LEAF Life Less Ordinary (Vanguard) 155 

MINDY SMITH Come To Jesus (Vanguard) 133 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 132 

LOS LONELY BOYS Heaven (OR MusiclEpicl 125 

MAROON 5 She Will Be Loved (Ottone /J /RMG) 120 

MODEST MOUSE Float On (Epic) 117 

NORAH JONES What Am I To You? (Blue Note /EMC, 114 

COUNTING CROWS Accidentally In Love (Dream Works /Geffen) 111 

COLDPLAY Clocks (Capitol) 109 

JOHN FOGERTY Deja Vu (All Over Again) (Dream Works /Geffen) 107 

Station playlists for all R &R reporters are 

available on the web at 

www.radioandrecords.com. 

The Dre Allen Project - A new band for a new day & age! 

The debut hit single "It Be Like That" 

Already spinning at: 

KALX - BERKLEY CA. 

KPFT - HOUSTON TX. 

KTDE - GUALALA CA. 

KQKY - KEARNEY NE. 

WHAY- HINDMAN KY. 

KDDB - PARK HILLS MO. 

KRVM - EUGENE OR. 

KNON - DALLAS TX. 

and many more to come! 

Going For Adds Now!!! 
r kg 
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TRIPLE A TOP 30 INDICATOR 
WEEK WEEK 

January 21, 2005 
ARTIST TITLE LABEL(S) PLAYS PLAYS _ 

.F F-I 
TOT:. '..' MOST ADDED* 

1 O U2 All Because Of You (Intel-scope) 618 +16 6493 5 3410 
ARTIST E LABELS; ADDS 

5 © R.E.M. Aftermath (Warner Bros.) 450 +33 4714 4 3110 BEN LEE Catch My Disease (New West) 16 

4 0 GREEN DAY Boulevard Of Broken Dreams !Reprise) 450 +24 2971 9 2410 JOHN BUTLER TRIO Zebra (lava) 15 

2 4 RAY LAMONTAGNE Trouble (RCA /RMG) 420 55 5178 17 2410 
RACHAEL YAMAGATA Letter Read (RCA Victor /RMGI 14 

STEVE EARLE Rich Man's War (E-Squared /Arteins) 10 

/Debug © JACK JOHNSON Sitting, Waiting, Wishing (Brushlire /Universal) 402 +191 4823 1 3513 CHUCK PROPHET Pin A Rose On Me (New West) 5 

8 0 KEANE Somewhere Only We Know (Interscope) 399 +11 3202 25 2210 BRIAN WILSON Surf's Up (Nonesuch) 5 

6 7 LOW MILLIONS Eleanor (Manhattan/EMC) 390 18 3039 18 2410 

9 0 MARC BROUSSARD Home (island /IDJMG) 380 +10 3709 8 2712 

3 9 MARK KNOPFLER Boom, Like That (Warner Bros.) 379 -49 4420 17 2810 MOST 
7 10 JET Look What You've Done (Atlantic) 371 26 2702 11 2210 INCREASED PLAYS 
10 0 JOSS STONE Right To Be Wrong (S- Curve/EMC) 370 +30 4127 3 3210 TOTAL 

AY 

10.1.4> O TOR! AMOS Sleeps With Butterflies (Epic) 366 +196 4828 1 3513 ARTIST TITLE LABELS) INCREASE 

28 0 BLUE MERLE Burning In The Sun (/s /and /IDJMGI 339 +124 3967 2 3011 
TORI AMOS Sleeps With Butterflies (Epic) +196 

11 14 FINN BROTHERS Anything Can Happen (Nettwerkl 303 6 2288 7 2610 
JACK JOHNSON Sitting, Waiting, Wishing /Bwshtiie /Universal/ +191 

MAIA SHARP Something Wild (Koch) +151 

15 ® MADELEINE PEYROUX Don't Wait Too Lcng (Rounder) 289 +4 3763 17 2310 BLUE MERLE Burning In The Sun (Islandl/DJMG) +124 

14 16 JACKSON BROWNE WI BONNIE RAITT Poor Poor Pitiful Me (Artemis) 278 -13 2763 6 2110 OZOMATLI Love & Hope (Concord) -91 

13 17 BRUCEHORNSBYCircusOnTheMoon (Columbia) 273 -22 1862 5 2311 
ANIDIFRANCO Studying Stones ;Righteous Babe /MusicAllies) +85 

CHUCK PROPHET Pin A Rose On Me rNew West) +81 

18 o SHORE Hard Road (Maverick/Reprise) 271 +13 2186 4 1910 JOHN BUTLER TRIO Zebra (Lava) +63 

21 0 HOWIE DAY Collide (Epic) 268 +30 1102 3 1710 JOSH RITTER Kathleen (V2) +53 

19 ED ALISON KRAUSS & UNION STATION Restless (Rounder) 263 +8 4801 7 2410 

20 21 JAMIE CULLUM High And Dry (Verve/Universal) 251 -1 1921 7 1610 

17 22 RAY CHARLES WAN MORRISON Crazy Love (Concord) 243 20 2367 9 1510 SYNDICATED 
25 a TEGAN & SARA WalkingWithA Ghost (Vapor /SRG) 236 +12 2531 6 2110 PROGRAMMING 
22 24 JOHN MAYER Daughters (Aware /Columbia) 234 -2 1613 3 1310 Added This Week 

30 a SHIVAREE I Close My Eyes (Zoe /Rounder) 222 +8 2722 2 2612 
World Cafe -Dan Reed 215-898-6677 
AQUALUNG Brighter Than Sunshine 

12 26 SNOW PATROL Run (A &M /lnterscope/ 220 -78 2136 12 1410 BEN LEE Catch My Disease 

16 27 HANDSOME BOY MODELING SCHOOL Breakdown (Atlantic) 217 -63 3360 6 2110 FRAMES Finally 

¡Debutt) a MAIA SHARP Something Wild (Koch) 213 +151 2692 1 2912 GLEN PHILLIPS Thankful 

JOHN BUTLER TRIO Zebra 
26 29 WILCO Theologians (Nonesuch) 210 11 2056 9 1610 

M. WARD Let My Love Open The Door 

23 30 NORAH JONES Those Sweet Words (B /ueNote /EMC/ 209 -27 574 11 1310 TOWNHALL Night Patrol 

42 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 1/9 - Saturday 1115. 
Acoustic Cafe - Rob Reinhart 734-761-2043 

© 2005 Radio & Records. No adds reported this week 

REPORTERS 
Stations and;their adds listed alphabetically by market 

WAPS Akron. OH 

KABO/Aluuquergie. Nhi 
OM: Bill hia, 
PO: Phil Mahoney 
MO: Scott Walmum 

1 MODEST MOO r 

KSPNIAspen, CO 
POMD: Sam Sc hollA 

1 BEN LEI 

KGSR/Auslin. TX' 
0M: Jell Carral 
PO. Jody Denberg 
APO JYl Haahman -Fars 
MO. Susan Castle 

WRNRBallimore, MD 
OM: Bob Waugh 
PóMD: Ale, Corhighl 

WEMOBaltlmore. MD 
APD/MD: More -Matthews Va 

KLRRBend. OR 
oMPO. Doug Donor. 

APD Dorr Oosons 

ARAB/Boise, ID' 
OM PD Dan McColly 

WBOSBosion. MA' 
oM Burr Knight 
APO MD David Gmst urg 

MT 
Mknele Welle 

S COIIECrñ4 SOmD 
5 BILLY mCI 

WNCS Burlington' 
PP 1117 M,rkAbutahao 

Pp/MD B ábar 

Cod, 

WNRN/CRarlotIesville. VA 
0M: Jon Reynolds 
PO Michael Friend 
MO la, Tupelo 

w000/Chattanoopa, TN' 
OMROROarrnLTHnrd aa 

WART Chicago, 1l' 
OM MIO John Farneda 
Po Norm Wner 

KBXR /Columbia, MO 
OM. Jack Lawson 
APO Jell Sweaman 

WCBE /Columbus. OH 
DM. Tammy Allen 
PD. Dan Mushalko 
MD Maggie Brennan 

WMWV /Conway, NH 
PDMD: Mark Johnson 

RAC .iynoG te 
STEW EARLE a- P l a 

PmiRMIW 
AM Ram 

ASSEMBLY m OUST 

KBCO/Oenver. CO' 
PD Scoli Arbougn 
MO. Keeler 
16 MIA 

WOET /Delralt. MI 
PD: Judy Adams 
M0: Manin Bandyke 

2 S11.6 MM..: 

WVOD/Elizaheth City, NC 
PD: Nee Cooper 
NO:Tad NAN 

SIVAREE 
BEN LEE 

KRVI/Farpo 
0M: Mike Kaper 
P0: n krill 
MDawd Black 

WEHM/Hamplons. NY 
PD: Brian Cosgrove 
MO: Lauren Stone 
17 ONE 

KSUrnonacio. CO 
PO:SteveRauwonn 
M05Sné,p Lanier 

Ì AAuMAIDAViE 
a TOM MOOS 

WrBRndianapolis, IN' 
PD: Brad Holtz 
ND: laure Duncan 

KMTN/Jackson, WY 
Om: Mon Andersen 
PDMO: Mark 'Fish' Fishman 

1 RA9,AEL TWA.. 
I :yin 0510ER TRIO 
1 01,0111 

KTBG/Itansas City, MO 
PO: Jon n 
MD 

wn pHa: 

AGME1J0,hw.DnTA 
sTESA EARLE 
JOIA 5011.10 1010 
UNTILI 
Amos liF 

KZPLAEansas City, M0' 
OM. Nick McCabe 
PD'. Ted Edwards 
MD Ryan 'Stash' Morton 

WEAK/Killinglon. VT 
OM/APD: MHM Terrieciano 
PO Lesa Wllhanee 

WOKUKnosville. TN 
PD: JJooe Steuer 

WFPKA.ouiriille, KY 
DM: Brian Conn 
PD: SMe1t Dwn 

Oñ CURE 
JAMS It( 

°MÓañ°ñv: 

ÉC1DELFS 
ixl0 

elirKJM,NSmI 
BNlqntnEs 

WMMMIMadiaoa, WI' 
PO: Tom Tuber 
MOµÇJaor.P.horons 

JOHNB'JitER 1R,0 
BIDE SR Pb, 

KTCZ/Minneapyolia, MN' 
PD: Lauren MacLeasn 
APO/MD: Mike Wolf 
Occe 

WGVXRAinneapolis, MN' 
OM: Dave Hamlllon 
PD: JeH CRllim 
To 

a:.úwsoN 
16 MODESINIMISE 

WZEWRAOhile, AL' 
OM: Tim Camp 
P0: Jim NOMna! 
ND: LeeeAnn Kenik 

1 .ÌM11 BULER TRIO 

WBJB/Monmouth, NJ 
OM: Tom Bannon 
PO: Rich Robinson 
APO: Lao Zaepri 
MO: AT 1L 

100Piyrb 
0 20 

APROP, 

TAMA Seam, 

KPIG /Monterey. CA 
OM Frank Caprisla 
POND Laura Ellen Rapper 
APO Aneen MacNeary 

WRIT/Nashville, TN' 
OM/PD: David Nall 
APD/MD. Rev. Keith Coes 
no .10,1,i TRIO 

WFUV /New York, NY 
PD. Singleton 
MO'. Rila Houston 

W%PN/Philaeelyhia, PA 
OMMO: Dan Roo 
PO: Bte n ce Wan 

WELVAMeW1A 
KNIFE 

FN PHILLIPS 

avÓÉLfMF wYROUa 

WYEP/PittSburgb, PA 
PD. Welsch 
MO: Wm Sauter 

WCLZ/Portland. ME 
PO Herb Ivy 

MO: Brian James 

' ÌLhS WSRILÓ IP 

MSnLVFM Úuli 

KINK/Portland. OR' 
PD: D nni 

s 

Constantine 
M0: Kevin Welch 

arroiìsrö owi,nJ 

D asM rs 
NH 

PO/MD. a hali 
APO: Calte Wlloer 

aurLJN mIO 
I are 

RACINAL YA MOATF 

MOST/Poughkeepsie. NY 
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Mike Wolf 
Asst. PD/MD, KTCZ/Minneapolis 

TRIPLE A 

We all could use a tale of summer ro- 
mance to get us through the long, cold 
nights of winter, and Blue Merle provide 
that musical tonic in the form of "Burn- 
ing in the Sun." Unlike most new 
bands, here's a group who deliver a 
mature sound aimed squarely at Triple 
A radio. You can tell by the fact that 
their musical sound is flavored with 
such instruments as mandolins, violins 

and, yes, a standup bass! (Funny how that instrument has 
been making a comeback. Carbon Leaf feature it on their 
latest CD too.) Sounding like they've been influenced 
by such Triple A mainstays as U2, Dave Matthews and 
Counting Crows, Blue Merle are from Nashville and have 
been honing their live performances by playing Farm Aid 

and opening for the likes of J.J. Cale, Jem and Marc Broussard. - How 
did they get their name? Apparently, drummer Will Ellis came up witn 
the name for the band, pulling it from the lyrics of one of his favorite 
Led Zeppelin songs, "Bron Y Aur Stomp ": "Tell your friends all around 
the world/There ain't no companion like a blue -eyed Merle." Blue Merles, 
by the way, are a type of Australian shepherd dog. The CD, also called 
Burning in the Sun, will be out Feb.15. 

Green Day remain at the top of the 
monitored chart for the fourth week, 

while the new U2 single jumps up to 2 ", 
Keane increase to 4 *, Lenny Kravitz 
moves to 6 *, and Jack Johnson takes a 
huge jump from 21 ` -8* ...The middle part 
of the chart is very active, with gains be- 
ing made by Howie Day, The Shore, 
Madeleine Peyroux, R.E.M., Mick 
Jagger & Dave Stewart with Sheryl 
Crow and Marc Broussard, and there's a oig jump by Tori Amos from 
29' -17' ... Blue Merle, Kenny Wayne Shepherd and Alison Krauss & 
Union Station debut ... On the Indicator chart, U2, R.E.M. and Green Day 
are Nos. 1', 2* and 3 *, respectively, with Johnson making an impressive 
debut in the top five ... Joss Stone, Amos (12" debut!), Blue Merle and 
Peyroux are lining up to go top 10 very soon ... Other wojects making gains 
include The Shore, Day, Krauss, Tegan & Sarah and Shivaree ... Mala 
Sharp also debuts ... Other projects to keep an eye on include Ani 
DiFranco, Anna Nalick, Bruce Hornsby, The Finn Brothers, Modest 
Mouse, Ozomatli, Josh Ritter and 3 Doors Down ... In the Most Added 
category, Australia's John Butler Trio bring in 23 total adds the first week, 
and fellow Aussie Ben Lee is right behind them with 21 total adds ... 
Rachael Yamagata's followup grabs 20 total first -week adds, and the next 
Steve Earle track garners 14 adds ... Other projects gaining a footing in- 
clude John Fogerty, Chuck Prophet, Brian Wilson, Minnie Driver, As- 
sembly Of Dust, Alana Davis and Amos Lee. - John Schoenberger, Triple A Editor 

A'214n ris r 
OF THE WEEK 

ARTIST: The Shore 

LABEL: Maverick/Reprise 
By JOHN SCHOENBERGER / TRIPLE A EDITOR 

You may recall that we were first introduced 
to The Shore last August when they per- 

formed for us on Saturday night at the Triple 
A Summit. Those who crammed into the Play- 
ers Club were as impressed as I was, and now 
that the project is officially being worked at 
Triple A radio, that is translating into signifi- 
cant airplay. 

Contrary to what some people have 
been saying, The Shore are a Los Ange- 
les -based band who formed in 2002. Lead 
singer -songwriter Ben Ashley was enter- 
ing the studio to lay down some of his new 
songs for a demo with producer Rick 
Parker, and a few key players were in- 
vited to participate. Things clicked so well 
that a band was born. After gaining in- 
terest from Maverick, this newly minted 
band re- entered the studio with Parker to 
finish the album. 

Ashley, guitarist Josh Schwartz and 
bassist Kyle Mularky hail from places 
such as Philadelphia, Detroit and Dana 
Point in Orange County, CA. Drummer 
John Wilmer is the band's only LA. na- 
tive, but they've certainly adapted to the 
West Coast lifestyle rather quickly. 

If you've listened to the band's self - 
titled debut, you know that the music is 
sophisticated, melody- driven and in- 
spired. With influences ranging from Neil 
Young to Gram Parsons and from 
Coldplay to The Verve, they bring a com- 
pelling new dimension to modern rock 
music. According to Ashley, those Brit 
bands often mentioned in connection with 
The Shore certainly have an influence, 
but he says, "We also have a West Coast, 
California style to our music that I think 

is more uplifting and steps out into the 
sunshine a bit more." 

The band were on the road regularly 
throughout the second half of 2004 with 
acts such as The Damnwells and The 
Pleased, and they are now embarking on 
a West Coast leg - first with Psychedelic 
Furs in January, then with The Zutons 
in February. `The hardest part to all of 
this has been being patient," says Ashley, 
"because the release of the album was 
actually delayed a couple of times. But 
now that we are out on the road and the 
album is starting to get some airplay, it 
feels good, because we're definitely con- 
necting with our fans. We just want to get 
our music out to the people and get ev- 
eryone to listen to it." 

In addition to stepping up their tour- 
ing efforts, The Shore have had music on 
United Airlines' music service for several 
months, the iTunes site and the hit TV 
show The OC, and they were featured 
performers on Last Call With Carson 
Daly last year. 

With tunes such as "Hard Road," 
"Waiting for the Sun," "Different Ways," 
"I'll Be Your Man" and "Hold On," it's 
hard not to think that The Shore will 
have a very long run at radio and quickly 
become a mainstay with Triple A pro- 
grammers. 

PARAGON 
2002 

JACK FM 
(Canada) 

2000 
Jammin' Oldies 

198` 
"Athens' 

Rock Alternative" 
(Athens, GA) 

1993 
All News 

(first in Canada) 

Hip Hop 

Triple A 

1991 
Alternativa 

1994 
Modern AC 

1999 
NPR News 

2001 
NPR News 

& Progressive 

2003 
Progressive Talk 

Imagine the Future... 

1987 
Smooth Jazz 
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AMERICANA TOP 30 ALBUMS 

LAST THIS 
WEEK WEEK 
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January 21, 2005 

ARTIST TITLE LABELISI 
THIS WEEK 

PLAYS 

ALISON KRAUSS... Lonely Runs Both Ways (Rounded 697 

WILLIE NELSON It Always Will Be (Lost Highway) 532 

KASEY CHAMBERS Wayward Angel (Warner Bros.) 473 

BUDDY MILLER Universal United House Of Prayer (New West) 411 

TOM GILLAM Shake My Hand (95 North/Hayien's Ferry) 410 

NEKO CASE The Tigers Have Spoken (Anti Epitaph) 368 

RICKY SKAGGS... Brand New Strings (Skaggs Family) 355 

CHARLIE ROBISON Good Times ( Dualtone) 337 

JESSE DAYTON Country Soul Brother (Stag) 306 

STEVE EARLE The Revolution Starts Now (E-Squared/Artemis) 300 

TONY JOE WHITE The Heroines (Sanctuary/SRG/ 299 

TIFT MERRITT Tambourine (Lost Highway) 275 

STOLL VAUGHAN Hold On Thm Sleep And Dreams (Shadowdtg) 244 

VARIOUS ARTISTS Enjoy Every Sandwich... (Artemis/ 242 

IRIS DEMENT Lifelines (Flarie / /a) 235 

DAN HICKS & THE HOT LICKS Selected Shorts (Bulldog) 218 

VARIOUS ARTISTS Hard Headed Woman... (Bloodshot) 203 

MELONIE CANNON Melanie Cannon (Skaggs family) 197 

PETER ROWAN & TONY RICE You Were There For Me (Rounder/ 194 

JUNIOR BROWN Down Home Chrome (relax) 188 

SKEETERS Easy For The Takin (Free Bound) 174 

STRAY CATS Rumble In Brixton (Surfdog) 170 

JOHN FOGERTY Deja Vu (All Over Again) (Geffen) 163 

ACOUSTIC SYNDICATE Long Way Round (Sugar Hill) 159 

VARIOUS ARTISTS Texas Unplugged (Pak Owl 158 

JASON BOLAND... Somewhere In The Middle (Smith Entertarnmtl 158 

TOMMY ALVERSON Heroes & Friends (Smith Entertainment) 154 

VARIOUS ARTISTS Touch My Heart... (Sugar Ha 150 

GOURDS Blood Of The Ram (Eleven Thirty) 147 

JULIE LEE Stillhouse Road (Compadrel 147 

.l - CUMLATIVE 
PLAYS PLAYS 

+27 6159 

+9 6565 

-37 10998 

44 8690 

+11 5330 

14 3928 

36 5973 

-22 7853 

=5 2745 

-36 11999 

-24 5429 

+6 7939 

+13 2330 

-19 4039 

17 3154 

17 2629 

+10 2292 

-5 4924 

3 3934 

.37 7518 

.1 1224 

.3 1824 

-3 1919 

-11 2361 

-19 2394 

+4 1933 

-3 987 

14 8607 

10 2251 

+26 2332 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2005 Americana Music Association. 

AMERICANA SPOTLIGHT 
By John Schoenberger 

Artist: Iris Dement 

Label: Flariella 

Raised in Paragould, AR and the youngest of 14 children, Iris DeMent sang gospel music as a 

child, but it wasn't until the age of 25 that she began to compose 

her own music. After spending time in Los Angeles she relocated 

to Nashville in the early '90s and ended up releasing three albums 

during that decade on Warner Bros. Critics embraced DeMent for 
her heartfelt and unembellished country folk style and the way 

she was able to blend the traditional with the modern in her music. 

After 1996 we didn't hear much from DeMent until her 

collaborations with John Prine in 1999 on his In Spite of Ourselves 

project. In fact, she and Prine got a Grammy for one of their duet 

performances. Now living in Kansas City, DeMent returns nearly 

eight years after her last solo project with Lifeline, a collection of 

gospel and church tunes that she says have often had a grounding effect for her in times of trouble. 

But, as she states in the liner notes, this album is meant to be more than a spiritual recording. She 

says, "These songs aren't religious. At least for me they aren't. They're about something bigger than 
that." Check out "Sweet Hour of Prayer" and the newly penned "He Reached Down." 

AMERICANA NEWS 
The Country Music Hall of Fame and Museum will survey the life and career of banjo guru Earl 

Scruggs in "Banjo Man: The Musical Journey of Earl Scruggs." The exhibit opens March 4 and will 

remain open through June 16, 2006 ... Ace guitarist Hank Garland, 74, died Dec. 28. Garland was a 

key studio guitarist in Nashville in the 1950s, playing on recordings by the likes of Elvis Presley and 

Patsy Cline. He also was well known for his instrumental "Sugarfoot Rag" ... Del McCoury, Doyle 

Lawson, Rhonda Vincent, Michelle Nixon, Ronnie Bowman and Jeff Weaver will be vying for the 

Entertainer of the Year prize at the Society for the Preservation of Bluegrass Music of America's 31st 

annual awards show, Feb. 6 in Nashville. The awards show caps the SPBGMA convention, which 
runs Feb. 3 -6 and includes band contests, showcases and workshops ... A forthcoming single -disc 

retrospective of Willie Nelson's career will span more than 40 years and six record labels. Although 

Nelson has released numerous greatest hits packages, the upcoming Songs compilation is the first 
to attempt to hit all of the high points of his career. The 20 -song collection features several of his 

biggest hits and is set for a Feb. 15 release. In related news, Nelson headlined a tsunami -relief 

concert in Austin on Jan. 9. Other participants included Joe Ely, Alejandro Escovedo, Patty Griffin, 

Bruce Robison, Spoon and Kelly Willis. Proceeds were to benefit the Red Cross, UNICEF and Doctors 

Without Borders, 

MOST ADDED® 
ARTIST TITLE LABELS. ADDS 

MANDO SAENZ Watertown (Carnivab 9 

SONNY LANDRETH Grant Street (Sugar HMI 9 

CLAY DUBOSE These Days (lazy River) 8 

DARRELL SCOTT Live In NC (Ful/Gght) 7 

ROOMFUL OF BLUES Standing Room Only /Alligator) 5 

NANCI GRIFFITH Hearts In Mind (NewDoorUniversal) 5 

Broadcasters' Foundation 

The Broadcasters' Foundation, helping fellow 

broadcasters who are in need. 

Find out how you can support our mission. 

Visit our website at broadcasters f oundation.org 

or email Gordon Hastings at ghhbcast @aol.com 
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CHRISTIAN 
KEVIN PETERSON 
kpeterson @radioandrecords. rom 

PART Two OF A TWO-PART SERIES 

More About 
Music Research 
The best -testing Christian songs at AC, CHR and Rock 

ast week we talked about the importance of doing research, 
and this week we pick up where we left off, explaining how 

research is done and how to read it. Also included are results 
from some current music tests. 

In the second part of our music -research 
Q &A, K -Love and Airl Network PD David 
Pierce, Hit Music Research founder Ken Far- 

ley, WAWZ (Star 99.1) /New York PD Johnny 
Stone and RateTheMusic.com Director /Radio 
Client Services Axl Nemetz join us again as 
we get into the nuts and bolts of how music 
research works. 

R &R How do you decide who will be part of 
your research? 

DP: Everybody signs up and gives us in- 
formation about their ZIP code and age and 
how often they listen to the radio and things 
like that. Then we screen what we look at. The 
ways we can screen when we look at the re- 

sults is really flexible. It gives you a lot of in- 

sight. 
JS: We can tailor it so that everybody 12+ 

who's in the listener advisory panel gets in, 

or we can narrow down a category. If we want 
to see how women 25-44 feel about a certain 
group of songs, we can do that too. We use 
the screening quite extensively. 

AN: We recommend that you screen as rig- 

orously as possible without making it a 10- 

page questionnaire. On the front end, you 
should leave your doors as wide open as pos- 
sible. You can screen out whomever you want 
on the back end. 

R &R How many people do you need to make 

the sample statistically valid? 

DP: Even though we've got a really high 
number of participants every week, my results 
really don't change once we get beyond 100- 

125. It's just like an auditorium test. If it's 
screened properly and you've got 100 people, 
that's a solid auditorium test for many sta- 
tions. 

JS: With our online testing each week, if we 
can get 200 -500 people, I'm very happy. 

AN: A total sample of 80 -100 is probably 
valid, given that you really don't want to look 
at any demo breakout that has fewer than 20- 

25 people. 
R &R How familiar does a song need to be be- 

fore you can get a good read on it? 

KF: Probably anything above 75 % -80% 

should be fairly reliable. Outside of that, watch 
for trends related to score, burn and familiar- 

Music E Christian Music Group 
Programmer's Pick of the Month 
"Holy Is The Lord" Chris Tomlin 

"This song solidifies my 
thoughts on Chris Tomlin... 
his songs were meant to be 
heard. I added early and am 
thrilled to play `Holy Is The 
Lord' for our listeners." 
- Jason Sharp, 
WCQR /Johnson City 

For promotional information on EMI CMG singles 
contact Jenn Brinn, Steve Strout or Andrea Kleid 
at 800.347.4577 or radio@ mail.emicmg.com no hype just hits. 
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Christian CNR 
Rank ARTIST Title Score % Fam. % Bum 

1. CASTING CROWNS Voice Of Truth 4.34 99 16 
2. BARLOWGIRL Mirror 4.15 95 22 
3. SWITCHFOOT This Is Your Life 4.11 98 24 
4. JEREMY CAMP Take You Back 4.11 89 10 
5. THIRD DAY You Are Mine 4.05 88 18 
6. TOBYMAC Gone 4.03 98 28 
7. NEWSBOYS Presence 3.95 85 19 
8. BUILDING 429 The Space In Between Us 3.95 97 29 
9. RELIENT K Be My Escape 3.92 82 14 

10. SEVEN PLACES Even When 3.92 69 9 

Sample: 257 women 18 -34 
Source: Hit Music Research 

Christian AC 

Rank ARTIST Title Recognize % Fam. % Tired Of 
1. CASTING CROWNS Who Am I 4.49 99 9 
2. CASTING CROWNS Voice Of Truth 4.34 93 9 
3. PHILLIPS, CRAIG & DEAN You Are God Alone 4.33 97 6 
4. NEWSBOYS You Are My King 4.32 92 13 
5. CHRIS TOMLIN Indescribable 4.16 94 10 
6. MERCYME Homesick 4.15 87 13 
7. FFH Still The Cross 4.13 95 12 
8. JEREMY CAMP Walk By Faith 4.12 98 14 

9. BY THE TREE Beautiful One 4.06 97 12 
10. THIRD DAY You Are Mine 3.95 76 10 

Sample: 1,575 women 25 -54 
Source: Troy Research 

Christian Rock 
Rank ARTIST True Pop. % Fam. % Bum 

1. SWITCHFOOT This Is Your Life 4.60 92 25 
2. THOUSAND FOOT KRUTCH This Is A Call 4.57 71 12 
3. SANCTUS REAL Alone 4.39 58 4 
4. FALLING UP Escalates 4.39 45 4 

5. RELIENT K Be My Escape 4.38 78 9 
6. KUTLESS It's Like Me 4.36 70 11 
7. FM STATIC Definitely Maybe 4.33 73 19 
8. HAWK NELSON Letters To The President 4.32 54 9 
9. PILLAR Hypnotized 4.31 61 7 

10. TOBYMAC Gone 4.25 67 18 

Sample: 230 men and women 18-34 
Source: RateTheMusic.com 

4111115111111Rs.sar --a° 
ity with each test you do to help get a better 
picture of how the song is performing. 

R &R: There are several ways to find out whether 
listeners are tired of a song. What's the best way 

you've found? 
DP: Our approach is to find out if they 

want us to play the song more or less or 
about the same. In addition to that, we look 
at the favorite scores on each song. Compare 
it to where you like to eat. I may be burned 
out on Baja Fresh because I was there three 
times this week, but I still love it. Under- 
standing what people are tired of but still 
love is really important. 

KF: Most of our clients are split between the 
option of "Tired" or "Not Tired," or "Play It 
More," "Play It Less" or "Play It the Same." If 
there's some other way a client would like to 
ask the question, we can set it up for them. 

JS: We ask them if they want us to play a 

song less, play it the same or play it more. 
AN: The standard way we do it is to ask a 

yes- or -no, "Are you tired of it ?" question. 
R &R Do you have a certain burn level that you 

look for to slow a song down in rotation or take it 
out? 

DP: We consider the favorite scores along with 
the burn. If it's a great song and listeners love it, 
we probably won't pull it, just slow it down. 

KF: Generally, I'd say once a song starts 
passing 30 % -35% burn and has a healthy 
number of spins, you may want to take a clos- 
er look. But you also have to factor in the score. 
If you see a song testing through the roof and 
bum has gone up but people are still saying 
they really like the song, you can probably get 
away with playing it a little longer than a song 
that's scoring OK and has the same percent- 
age of bum. 

In regard to when you should pull a song, 
that's really subjective. One station may adhere 
to a strict rule that when a song reaches a cer- 
tain percentage of bum, they'll pull it, while 
another may say they're also going to factor in 
how many spins the song has gotten. 

JS: When we get up to about 40% of people 
saying to play it less, that's when we start look- 
ing at playing it less. 
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CHRISTIAN AC TOP 30 
LAST 
WEEK 

1 

2 

3 

4 

5 

6 

7 

January 21, 2005 
THIS 

WEEK ARTIST TITLE LABEL(S) 

1 CASTING CROWNS Voice Of Truth (Beach Street /Reunion /PIG) 

2 SALVADOR Heaven (Word /Curb /WarnerBros.) 

3 CHRIS TOMLIN Indescribable (Sixsteps /Sparrow /EMI CMG) 

4 NEWSBOYS Presence (My Heart's Desire) (Sparrow /EMI CMG) 

© MERCYME Homesick ( /N0 /Curb/ 

6 MONK & NEAGLE Dancing With The Angels (Flicker/ 

7 PHILIPS, CRAIG & DEAN You Are God Alone ( /N0) 

9 0 STEVEN CURTIS CHAPMAN Much Of You (Sparrow /EMI CMG) 

10 0 THIRD DAY You Are Mine (Essential /PIG) 

8 10 BY THE TREE Beautiful One (Fervent) 

12 11 NATALIE GRANT Live For Today (Curb) 

18 ® JEREMY CAMP Take You Back (BEC /Tooth & Nail) 

13 13 BUILDING 429 The Space In Between Us (Word/Curb/Warner Bros.) 

15 0 MARK SCHULTZ He Will Carry Me (Word /Curb /Warner Bros.) 

14 15 POINT OF GRACE I Choose You (Word /Curb /Warner Bros.) 

11 16 MICHAEL W. SMITH Healing Rain (Reunion /PIG) 

16 17 FFH Still The Cross (Essential /PIG) 

17 NEWSONG When God Made You (Reunion /PIG) 

19 ® TOBYMAC Gone (Forefront / EMICMG) 

24 ANDY CHRISMAN Complete (Upside /SHELTER) 

20 21 BEBO NORMAN Disappear (Essential /PIG) 

21 22 THIRD DAY /STEVEN CURTIS CHAPMANIMERCYME I See Love (Lost Keyword) 

28 ® BIG DADDY WEAVE & BARLOWGIRL You're Worthy Of My Praise (Fervent) 

25 ® NICOLE C. MULLEN I Am (Word /Curb /Warner Bros.) 

26 ® SELAH All My Praise (Curb) 

22 26 TREE63 King (lapop) 

29 ® SWITCHFOOT This Is Your Life (Sparrow /EMICMG) 

CAEOMON'S CALL There's Only One (Holy One) (Essential /PIG) 

® AVALON I Wanna Be With You (Sparrow /EMI CMG) 

® PAUL COLMAN Gloria (All God's Children) (Inpop) 

TOTAL 
PLAYS 

NI - 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

1132 -11 14 3610 

973 -14 12 3210 

942 45 22 3410 

936 18 18 3310 

887 +36 9 3310 

810 -2 11 3111 

715 32 15 2710 

709 +58 9 2810 

596 +10 12 2411 

577 -99 22 2710 

547 -5 12 2412 

506 +144 3 2613 

505 -32 17 2710 

471 +6 8 2212 

460 66 15 2510 

434 141 20 2310 

426 -29 18 2110 

393 +28 7 1512 

326 +18 7 1510 

277 +58 6 1412 

269 -13 19 1710 

267 -6 13 1410 

243 +61 2 1515 

236 +43 3 1311 

227 +35 2 1113 

220 -22 14 1110 

197 +20 2 710 

186 +35 2 1010 

173 +40 1 1111 

172 +12 2 711 

39 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
1/9 -1/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 

(©2005, Arbitran Inc.). ©2005, R &R, Inc. 

NEW & ACTIVE 

MATTHEW WEST You Know Where To Find Me (Sparrow /EMI CMG) 

Total Plays: 169, Total Stations: 9, Adds: 2 

SHAWN MCDONALD All I Need lls Your Love) (Sparrow /EM /CMG) 
Total Plays: 157, Total Stations: 8, Adds: 0 

DAVID CROWDER BAND Revolutionary Love (Sixsteps /Sparrow /EMI CMG) 

Total Plays: 155, Total Stations: 7, Adds: 0 

TODD AGNEW Still Here Waiting (Ardent) 

Total Plays: 149, Total Stations: 6, Adds: 0 

SONICFLOOD You Love Goes On Forever (INO) 

Total Plays: 147, Total Stations: 9, Adds: 1 

BETHANY DILLON Lead Me On (Sparrow /EMI CMG) 

Total Plays: 138, Total Stations: 10, Adds: 3 

IAN ESKELIN Magnify (lnpopl 

Total Plays: 130, Total Stations: 6, Adds: 0 

BEBO NORMAN Nothing Without You (Essential /PIG) 

Total Plays: 128, Total Stations: 8, Adds: 3 

CHRIS TOMLIN Holy Is The Lord (Sparrow /EMI CMG) 

Total Plays: 117, Total Stations: 8, Adds: 2 

RACHAEL LAMPA No Other One (Word /Curb /WarnerBros.) 

Total Plays: 102, Total Stations: 7, Adds: 4 

Songs ranked by total plays 

POWERED 

MEDIABASE 

MOST ADDED' 
ARTIST ".'.E _. H.._ 

BIG DADDY WEAVE & BARLOWGIRL 

ADOS 

You're Worthy Of My Praise (Fervent) 5 

RACHAEL LAMPA No Other One (Word/Curb/Warner Bros.) 4 

JEREMY CAMP Take You Back (BEC /Tooth &Nall) 3 

SELAH All My Praise (Curb) 3 

BETHANY DILLON Lead Me On (Sparrow /EM /CMG) 3 

BEBO NORMAN Nothing Without You (Essential /PIG) 3 

CHRIS RICE Me & Becky (Rocketown) 3 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

JEREMY CAMP Take You Back (BEC /Tooth & Nail) +144 

CHRIS TOMLIN Holy Is The Lord (Sparrow /EM /CMG) +80 

BETHANY DILLON Lead Me On (Sparrow /EMICMG) +74 

RACHAEL LAMPA No Other One (Ward /Curb /Warner Bros.) +73 

SONICFLOOD Your Love Goes On Forever (INC) +64 

BIG DADDY WEAVE & BARLOWGIRL 

You're Worthy Of My Praise (Fervent) +61 

STEVEN CURTIS CHAPMAN Much Of You (Sparrow /EMI CMG) +58 

ANDY CHRISMAN Complete (Upside /SHELTER) +58 

SHAWN MCDONALD All I Need Its Your Love) (Sparrow /EMI CMG) +49 

TODD AGNEW Still Here Waiting (Ardent) +49 

MOST 
PLAYED RECURRENTS 

TOTAL 

PLAYS 

ARTIST - .. ... 

TREE63 Blessed Be Your Name (Inpop) 

JEREMY CAMP Walk By Faith (BEC /Tooth & Nail) 

CASTING CROWNS Who Am I (Beach Street /Reunion /PIG) 

MATTHEW WEST More (Universal South /EM /CMG) 

BUILDING 429 Glory Defined (Ward /Curb /WarnerBros.) 

MERCYME Here With Me (INO /Curb) 

BETHANY DILLON All I Need (Sparrow /EMI CMG) 

MERCYME I Can Only Imagine //NO /Curb/ 

NEWSBOYS You Are My King (Amazing Lovel (Sparrow /EM /CMG) 

MERCYME Word Of God Speak 00) 

560 

526 

483 

477 

438 

429 

398 

394 

357 

355 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

OWN YOUR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost -effective, disposable plastic banners. 

- We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. 
-Up to 3' High and 6' Wide - Weather- resistant - Durable 

PO. Box 750250 Houston, Texas 77275 -0250 

7- 800- 237 -6074 Tel 713/507 -4200 Fax 713/507 -4295 
rikreefindustries. corn www. reefindustries. corn 

it 
PLASTIC 
BANNERS 1 

'VP 
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January 21, 2005 CHRIST/AN 

.AST 
WEEK 

PP.S 
WEEK 

CHR TOP 30 
ARTIST TITLE LABE(S) 

TOTAL 
PLAYS 

I - 
PLAYS 

1 0 SWITCHF0OT This Is Your Life (Sparrow /EMI CMG) 1246 +56 

2 (© MAT KEARNEY Undeniable (Inpop) 1126 +57 

3 0 BARLOWGIRL Mirror (Fervent) 1051 +39 

5 Q JEREMY CAMP Take You Back (BEC/Tooth & Nail) 1000 +47 

4 5 TOBYMAC Gone (Forefront /EMI CMG) 951 .33 

7 0 RELIENT K Be My Escape (Gotee) 942 +67 

6 7 BIG DISMAL Rainy Day (Lost Keyword) 813 .99 

B 8 BUILDING 429 The Space._ (Word /Curb /WamerBros.) 769 -7 

11 Q SKILLET A Little More (Ardent /Lava) 748 +76 

9 10 NEWSBOYS Presence... (Sparrow /fMICMGI 707 -27 

10 11 DAY OF FIRE Cornerstone (Essential /PIG) 681 .51 

12 ® CASTING CROWNS Voice... (BeachSlreet/ReunionIPLG) 664 +22 

13 THOUSAND FOOT KRUTCH This Is A Call (Tooth &Nail) 627 +56 

14 SANCTUS REAL Things Like You (Sparrow /EMICMG) 593 +36 

15 ® THIRD DAY You Are Mine (fssential /PIG) 585 +39 

22 SUPERCHICK Pure (Inpop) 535 +183 

16 17 BDA Maybe You (Creative Trost Workshop) 514 23 

17 MUTE MATH Control (Tekprompt/Word/Curh/War erBros) 502 +33 

19 SALVADOR Heaven (Word /Curb /WarnerBros.) 479 +48 

18 KUTLESS It's Like Me (BEC /Tooth & Nail) 477 +36 

23 SEVEN PLACES Even When (BEC /Tooth & Nail) 432 +81 

29 ® AFTERS You ISiznple/ /NO) 374 +130 

24 PAUL COLMAN Gloria (All God's Children) (Inpop) 353 +4 

21 24 EXIT EAST All Of This (Fervent) 352 .9 

26 e BY THE TREE Hold You High (Fervent) 336 +62 

25 26 PILLAR Rewind (Flicker /Vagin /EM /CMG/ 308 -10 

¡Debut> 

28 

e 
e 

SHAWN MCDONALD All I Need... /Sparrow /EMICMG) 295 

MATTHEW WEST You Know... (Sparrow / fMICMG) 292 

+62 

+37 

20 29 TREE63 King (Inpop) 283 -91 

27 RJ HELTON Why Don't We Pray (B -Rite) 271 +3 

WEEKS ON TOTAL 
CHART STATIONS 

11 

14 

11 

9 

2810 

2810 

2E10 

2510 

20 2410 

12 2E10 

17 2210 

17 2310 

9 2611 

16 2110 

17 1910 

10 2010 

7 1911 

5 2313 

10 2010 

2 2314 

10 1510 

13 1711 

11 1511 

5 18'1 

4 13'3 

2 16'3 

3 14 0 

4 12 0 

2 13 1 

13 10 0 

1 14 3 

2 131 

18 9.0 

9 8,0 

30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 1/9 - Saturday 1/15 

© 2005 Radio & Records. 

NEW & ACTIVE 
BETHANY DILLON Lead Me On (SparrowlEMICMGi 

Total Plays: 244, Total Stations: 11, Adds: 2 

JEFF ANDERSON Open My Eyes (Gotee) 

Total Plays: 242, Total Stations: 10, Adds: 1 

GRITS We Don't Play (Gotee) 

Total Plays: 227, Total Stations: 8, Adds: 2 

CHRIS TOMLIN Indescribable (Sixsteps/Sparrow /EM /CMG) 

Total Plays: 227, Total Stations: 6, Adds: 0 

D. CROWDER... Revolutionary Love (Sixsteps/Sparrow /fMICMG) 
Total Plays: 197, Total Stations: 8, Adds: 0 

MERCYME Homesick ( /N0 /Curb) 

Total Plays: 178, Total Stations: 8, Adds: 0 

SEVENTH DAY SLUMBER Caroline (BEC) 

Total Plays: 167, Total Stations: 7, Adds: 3 

HAWK NELSON Letters To The President (Tooth & Nadi 

Total Plays: 153, Total Stations: 6, Adds: 0 

GRAND PRIZE King 01 Kings /Apostrophe) 

Total Plays: 130, Total Stations: 4, Adds: 0 

FALLING UP Escalates (Tooth & Nail) 

Total Plays: 125, Total Stations: 4, Adds: 1 

ROCK TOP 30 
LAST THIS 

WEEK WEEK ARTIST 
TOTAL 
PLAYS 

I- 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

1 1 RELIENT K Be My Escape (Gotee) 424 -11 12 3211 

2 © FLYLEAF Breathe Today (Octane) 354 +15 11 2511 

3 0 MAT KEARNEY Undeniable (Inpop) 337 +3 11 2111 

4 0 HAWK NELSON Letters To The President (Tooth & Nad) 329 +5 11 2211 

7 0 SANCTUS REAL Alone (Sparrow /EM /CMG) 293 +13 15 2611 

6 0 THOUSAND FOOT KRUTCH This Is A Call (Tooth & Nail) 293 +8 9 2112 

11 0 FALLING UP Escalates (Tooth &Nail) 286 +29 8 2411 

9 0 SEVEN PLACES Even When (BEC /Tooth & Nail) 283 +16 10 2011 

5 9 ROPER Amplify (5M /nuteWalk) 267 27 13 2611 

8 10 MUTE MATH Control (Tekpmnglt/Word/Curb/WamerBrosl 250 -20 15 2810 

10 11 RADIAL ANGEL Not Beautiful (Independent) 249 -11 9 2111 

13 ® SWITCHFOOT This Is Your Life (Sparrow /EMI CMG) 248 +11 9 2111 

12 13 WEDDING Move This City (Rambler) 246 -1 4 1712 

14 0 PILLAR Hypnotized (Flicker /Virgin /EMI CMG) 244 +15 8 2911 

16 ® OLIVIA THE BAND Shut It Out (Essential /PLG) 223 +20 5 1712 

20 0 12 STONES Photograph (Wind-up) 191 +13 4 2112 

15 17 BDA Maybe You (Creative Trust Workshop) 181 -34 9 1610 

19 0 GRAND PRIZE King Of Kings (Apostrophe) 180 0 12 2111 

21 0 ADELAIDE Hard To Find (Word Of Mouth) 176 +1 5 1010 

22 e FURTHER SEEMS FOREVER Hide Nothing (Tooth& Nail) 171 +8 17 1711 

27 ® SUPERCHICK Pure (Inpop) 164 +37 2 1615 

LDebut) ® EOWYN Hold Me (R Cubed) 149 +61 1 1211 

LDebut e STELLAR KART Spending Time (Word/Curb/WarnerBros) 147 +86 1 1517 

24 24 KUTLESS It's Like Me (BEC /Tooth & Nail) 139 -11 5 1411 

26 e GRITS We Don't Play ( Gotee) 137 +6 2 1211 

IDebYt> e TOBYMAC Slam (Forefront /EMI CMG) 135 +42 1 2517 

LDebut e BARLOWGIRL On My Own (Fervent) 133 +51 1 1713 

29 e EVER STAYS RED Blue (Wrinkle Free) 128 +9 2 1412 

25 29 EMERY Fractions (Tooth &Nall) 128 -18 6 1212 

28 30 EVERLIFE Evidence /SHELTER/ 120 -5 6 1310 

36 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 1/9 - Saturday 1/15 

© 2005 Radio & Records. 

NEW & ACTIVE 
AFTERS You (Simple/ /NO) 

Total Plays: 118, Total Stations: 12, Adds: 2 

JEREMY CAMP Take You Back (BEC/Tooth & Nail) 

Total Plays: 107, Total Stations: 5, Adds: 1 

DAY OF FIRE Detainer (EssentialPLG) 

Total Plays: 100, Total Stations: 17, Adds: 9 

SPOKEN How Long (Tooth & Nail) 

Total Plays: 96, Total Stations: 4, Adds: 2 

SKILLET A Little More (Ardent/lava) 

Total Plays: 88, Total Stations: 5, Adds: 0 

JEFF ANDERSON Open My Eyes (Gotee) 

Total Plays: 73, Total Stations: 6, Adds: 1 

SEVENTH DAY SLUMBER Caroline /BEC) 

Total Plays: 69, Total Stations: 7, Adds: 4 

FADED ME Free (Independent) 

Total Plays: 64, Total Stations: 5, Adds: 0 

BY THE TREE Hold You High (Fervent) 

Total Plays: 62, Total Stations: 4, Adds: 1 

POOR MAN'S RICHES Break Me (Word 0l Mouth) 

Total Plays: 59, Total Stations: 6, Adds: 3 

R&R'S Year -End Chart Pack 

,NOW AVAILABLE! 
Includes year -end charts for all R &R 
formats from 1974 through 2004! 

Call (310) 788 -1625 or email 
subscribe@radioandrecords.com 

Raoio&RfcoROS 
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January 21, 2005 CHRISTIAN 

INSPO TOP 20 
LAS' Tr.,S TOTAL / - 

WEEK NEEK ARTIST TITLE LABEL(S) PLAYS PLAYS 

1 CASTING CROWNS Voice... (BeachStreet/Reunloo/PLG) 355 +4 

3 0 SELAH All My Praise (Curb) 298 +41 

2 3 MICHAEL W. SMITH Healing Rain (Reunion /PCG/ 246 .42 

4 4 PAUL BALOCHE Offering... (Integrity /Vertical) 243 -9 

6 0 MERCYME Homesick (INO /Curb) 242 +15 

7 0 THIRD DAY You Are Mine (Essential/PLG) 241 +14 

5 7 NEWSBOYS Presence... (Sparrow /EM /CMG) 218 24 

13 0 STEVEN C. CHAPMAN Much Of You (Sparrow /EM /CMG) 211 +44 

8 9 PHILLIPS, CRAIG & DEAN You Are God Alone (/N01 210 -16 

9 MARK SCHULTZ He Will... (Word /Curb /WarnerBros.) 206 +27 

10 CHRIS TOMLIN Indescribable (Sixsteps/Sparrow /EM /CMGI 180 +7 

11 12 CAEDMON'S CALL There's Only One... (Essential/PIG) 169 -2 

14 13 TODD AGNEW Still Here Waiting (Ardent) 147 -3 

20 0 AMANDA OMARTIAN Worthy Is... (Integrity /Vertical) 141 +34 

18 0 JENN WEBER One Pure... (Creative crust Workshop) 123 +5 

12 16 FFH Still The Cross (Essential /PLG) 122 .49 

'Debut> e NICOLE C. MULLEN I Am (Word /Curb /Warner Bros./ 117 +21 

17 18 DELIRIOUS? Majesty (Here I Am) (Sparrow /EMI CMG) 116 -11 

19 0 BABBlE MASON Jesus is (Spi/Ag Hill) 115 0 

16 20 FERNANDO ORTEGA Take Heart, My Friend (Curb) 101 -35 

WEEKS ON TOTAL 
CHART STATIONS 

14 1910 

8 1910 

19 1510 

12 1610 

6 1610 

13 1511 

15 1210 

7 1512 

17 1410 

7 1510 

14 910 

10 1011 

11 810 

2 1312 

2 910 

20 910 

1 911 

20 610 

2 910 

19 810 

19 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 1/9 - Saturday 1/15. 

© 2005 Radio & Records 

Rhythmic Specialty Programming 
ARTIST 7,LE 

1 GRITS We Don't Play (Gotee) 

2 SOUL PURPOSE Bounce With Me (BEC/Tooth & Nail) 

3 LOJIQUE Adrenaline Rush (Nectl 

4 FLYNN fISHARLOCK POEMS Get Up fillect) 

5 PEACE OF MIND We Gon A Make It (SEC/Tooth & Nail) 

6 KIERRA "KIKI" SHEARD You Don't Know (EMI Gospel) 

7 APT.CORE I Ant A Temple (Rocketown) 

8 M.O.C. Blase (Move) 

9 L A. SYMPHONY The End Is Now (Gotee) 

10 DJ MAJ DJ Maj Attack (Gotee) 

i 
CHRISTIAN AC TOP 30 INDICATOR 

WEEK 

1 

2 

5 0 
4 0 
3 5 

9 

7 7 

6 8 

8 9 

14 

13 

12 12 

17 ® 
10 14 

11 15 

16 

15 17 

18 

26 

22 e 
21 

25 ® 
30 ® 

rebt m 
20 25 

23 26 

24 27 

'Debut> 

LDebut 

27 

TOTAL 
ARTIST PLAYS 

CASTING CROWNS Voice... (BeachStreet/Reun,Ón/PCG) 1103 

I - 
PLAYS 

+10 

WEEKS ON 
CHART 

15 

TOTAL 
STATIONS 

3510 

MERCYME Homesick (INC /Curb) 950 +82 10 3413 

MONK & NEAGLE Dancing With The Angels (Flicker) 892 +65 12 3211 

THIRD DAY You Are Mine (Essential/PCG/ 866 +24 14 3312 

SALVADOR Heaven LWord /Curb /WarnerBros.) 852 8 11 3012 

STEVEN C. CHAPMAN Much Of Yau (Sparrow / EMICMG) 848 +90 11 3313 

PHILLIPS, CRAIG & DEAN You Are God Alone (INO) 779 14 1B 2810 

CHRIS TOMLIN Indescribable (Sixsteps(Sparrow /EM /CMG) 727 76 21 2510 

NEWSBOYS Presence... (Sparrow / EMICMG) 658 .106 18 2410 

NATALIE GRANT Live For Today (Curb) 569 +16 10 2210 

MARK SCHULTZ HeWO Carty Me (WonyCurb/WarerBros) 567 +16 10 2210 

POINT OF GRACE I Choose You (Word /Curb /Warne /Bros.) 549 20 15 2111 

JEREMY CAMP Take You Back (SEC/Tooth 8 Nail) 529 +149 3 2716 

BUILDING 429 The Space... (Word /Curb /Warner Bros.) 528 81 17 2111 

MICHAEL W. SMITH Healing Rain (Reunion /PLG) 527 -52 20 2211 

ANDY CHRISMAN Complete (Upside /SHELTER) 466 +65 7 1811 

NEWSONG When God Made You (Reunion /PIG) 413 -3 11 1610 

SELAH All My Praise (Curb/ 379 +22 5 1812 

MATTHEW WEST You Know... (Sparrow /EMI CMG) 354 +91 4 1613 

AVALON I Wanna Be With You (SparrowlEMI CMG) 343 +62 3 1713 

NICOLE C. MULLEN I Am (Word /Curb /Warner Bros./ 337 +42 7 1612 

SHAWN MCDONALD All I Need... (Sparrow / EMICMG) 313 +47 5 1712 

SONICFLOOD Your Love Goes On Forever (/NO/ 257 +90 2 1213 

BETHANY DILLON Lead Me On (Sparrow / EMICMG) 243 +122 1 1315 

AMY GRANT The Water (Word /Curb /Warner Bros.) 232 -97 12 1010 

TREE63 King (lnpopl 221 -56 13 910 

CAEDMON'S CALL There's Only One... (Essential /PCG) 214 -61 13 1010 

TOBYMAC Gone (forefront / EMICMG) 200 +34 1 810 

BY THE TREE Hold You High (fervent) 197 +151 1 1218 

PAUL COLMAN Gloria (All God's Children) (Inpop) 194 +14 2 910 

37 AC reporters. Songs ranked by total plays for the airplay week of Sunday 1/9 - Saturday 1/15. 

© 2005 Radio & Records. 

NEW & ACTIVE 
SCOTT KRIPPAYNE Gentle Revolution (Spring Hill) 

Total Plays: 183, Total Stations: 10, Adds: 2 

THIRD..JSTEVEN C. CHAPMANIMERCY_. I See Lovedostkeywnrdl 

Total Plays: 175, Total Stations. 7, Adds: 0 

OVERFLOW Cry On My Shoulder (Essential/PLO 

Total Plays: 168, Total Stations: 11, Adds: 4 

SWITCHFOOT This Is Your Life (Sparrow /EM /CMG) 

Total Plays: 165, Total Stations: 1, Adds: 1 

BIG DADDY WEAVE & BARLOWGIRL You're... (Fervent) 

Total Plays: 159, Total Stations: 10, Adds: 7 

KUTLESS It's Like Me (BEC/Tooth & Nail) 

Total Plays: 149, Total Stations: 9, Adds: 2 

EXIT EAST All Of This (Fervent) 

Total Plays: 138, Total Stations: 6, Adds: 0 

DARRELL EVANS You Stole My Heart (Whitaker) 

Total Plays: 135, Total Stations: 6, Adds: 1 

WATERMARK My Covering (Glory Gloryl (Rocketown/ 

Total Plays: 123, Total Stations: 7, Adds: 2 

RUSS LEE Sweetest Sound (Vertical Vibel 

Total Plays: 105, Total Stations: 7, Adds: 1 

© Radio & Record. 

Most atrial fibrillation- related strokes could be prevented with anti- coagulation treatments. 
Yet, up to two- thirds of AF patients who suffer these strokes 

are not prescribed anti -coagulants or blood thinners upon hospital discharge. 
National Stroke Association is launching Beat the Odds, a national awareness campaign urging consumers to ask their doctors 

about the risks of AF and the importance of treatment. 

Get more information on Beat the Odds at www.stroke.org. For details on atrial fibrillation visit www.afadvisor.org 

National Stroke Association 
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LATIN FORMATS 
JACK /EMADR /GAL 
jmodrigo/@radioandrerords. com 

Viva Atlanta! 
Víctor Martínez on WW VA/Atlanta's rapid success 

hen Clear Channel announced its commitment to His- 
panic radio, it also announced that WWVA (Viva) /Atlanta 

would be the first of many stations it would flip from English - 
language programming to Spanish -language. Only a couple of 
months after its debut, WWVA is the top -rated Spanish -language 
station in its market. 

With a CHR -type format that features all 
of today's biggest Latin pop artists, Viva 
scored a 4.2 in Arbitron's fall '04 Arbitrends, 
and it's expected to rate high once the book 
comes out. How did Viva do it? That's what 
WWVA PD Víctor Martínez explains in this 
exclusive interview with R &R. 

R &R: Tell us about Viva. 

VM: This is the first station Clear Chan- 
nel flipped after announcing its initiative 
to enter the Hispanic market. There were a 

lot of expectations, but we never imagined 
the station was going to do so well. We 
knew the station would be the No. 1 sta- 
tion in the market, but not to this extent. 
We scored a 10.518 -34 [fall '04 Phase Two 
Arbitrendsi, making it the No. 2 station in 
the market in that demo, and a 4.212 +. 

Looking at both trends, we can almost 
guarantee that the station will fall at No. 5 

or No. 6 overall once the book is out. That's 
an enormous accomplishment for a station 
that's only been on the air three months. 

R &R: Why make this station the first of 
many to flip to Spanish, and why a Pop format 
instead of Tropical or Regional Mexican? 

VM: Atlanta was the perfect market be- 
cause it has the most Hispanic growth. Why 
this format? We saw the opportunity to 
come into the market and fill a void. This 
market is 66% Mexican, but not all of them 
like regional Mexican music. Then there are 
33% who are Puerto Rican, Dominican, 
Venezuelan, etc., who also don't like re- 
gional Mexican music. 

We knew that this non -Mexican popula- 
tion was ours for the taking, and if we man- 

ítJl!!!/I!!!I//I/lll/J! 

"Atlanta doesn't make it 
difficult for Hispanics to 

live here because they 

understand those people 

contribute to the city's 

economic growth." 
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aged to get half of the Mexican communi- 
ty, those numbers would guarantee us 80% 
of the audience. 

The other important factor is the station's 
coverage. This is a 100,000 -watt station, the 
only Hispanic station that covers the whole 
market day and night. We could also take 
another 10% of the listenership due to our 
coverage, giving us 90 %. The other four sta- 
fions in the market would have to fight for 
the remaining audience. 

We knew that the station's impact was 
going to be huge, but we didn't imagine 
that we would get almost 98% of the listen - 
ership, and so soon. Apparently, word of 
mouth has helped. It has spread like wild- 
fire. 

R &R: Why are people choosing to come to 

Atlanta, leaving behind heavily Hispanic cities 
like Miami, New York and Los Angeles? 

VM: You fall in love with this city. It has 
the best of both worlds, because it's a big 
city, but it doesn't have the fast -paced 
rhythm of Miami, New York or Los Ange- 
les. When Hispanics are looking for an op- 
tion, Atlanta comes up. 

There are also job opportunities, like con- 
struction. Also, this city offers a lot of ser- 
vices to Hispanics whether they are in this 
country legally or not. All they need is a tax 
ID. Car loans and homes are offered to peo- 
ple as long as they have a tax ID - noth- 
ing else is asked. 

The city has adapted to the reality of 
what is happening in this country, which 
is that Hispanics come to this country to 
work, and many may not be legal. Atlanta 
doesn't make it difficult for Hispanics to 
live here because they understand that they 
contribute to the city's economic growth. 
We, as Hispanics, spread the word to our 
relatives about the opportunities Atlanta 
offers. 

R &R: Hispanics are welcomed in Atlanta? 
VM: Yes, we are. There are areas in the 

city, like Jimmy Carter Boulevard or Buford 
Highway, where you think you're in New 
York or L.A. because all you see are Latin 
businesses. There's been an explosion of 
Mexican restaurants, which is another job 
source. There are many Hispanic business- 
es all over, providing services and jobs for 
the Hispanic population. 

JUST HANG/N' Juanes (r), whose music is all over R &R's Contemporary chart, stopped by 

WRTO /Miami and is seen here with Fuego Rock host Kike Posada. 

R &R: Besides music, how else do you cater 
to the Hispanic community? How community - 
oriented is the station? 

VM: We are very community- oriented. 
During the morning show we have seg- 
ments where we give job opportunities. We 

also have immigration attorneys who come 
to the station to give advice on immigration 
issues that affect our community. And we 
do many events for the community. 

"Atlanta was the 

perfect market because 

it has the most 

Hispanic growth. We 

saw the opportunity to 

come into a market 

and fill a void." 

>g{?.xr a'tp{lzergl7/ltN1/!1llli 
' 

Right now we are helping a 2- year -old 
girl who needs a liver transplant or she'll 
die. The operation costs $250,000. We got 
one of the Atlanta Falcons' Hispanic play- 
ers to donate tickets to a playoff game and 
an autographed football, and we auctioned 
them. We also opened a bank account in the 
girl's name so people can donate money. 

We also did a six-hour radiothon to help 
the tsunami victims, and we collected 
$28,000, which we will give to the Red 
Cross. We've been on the air three months, 
and already we are doing events as if we 
had been on the air for three years. And the 
audience is responding accordingly. 

R &R: With an audience that is primarily 
Mexican but also contains a significant percent- 
age of non -Mexicans, how do you structure the 

station so that the music appeals to everyone? 
VM: The station's programming is interna- 

tional pop. The reality is that 66% of the audi- 
ence is Mexican, and we have to serve them. 
The way we do that is by playing Mexican 
artists like Luis Miguel, Thalia, Cristian Cas- 

tro, Joan Sebastian, Marro Antonio Solis, Bron- 
co, Juan Gabriel and Ana Gabriel. 

We also play international artists like David 
Bisbal, Chayanne, Luis Fonsi and Ricardo Arjo- 
na, who are also loved by Mexicans. That is the 
perfect formula for those Mexicans who want 
to listen to Mexican artists but don't care for re- 
gional Mexican music. One of the things the 
Regional Mexican stations in the market don't 
do is play some of the Mexican artists who are 
so successful, like Luis Miguel or Thalia. 

R &R: Do you throw in a bit of tropical mu- 
sic for the Caribbean, Central and South Amer- 
ican audience? 

VM: What we do for them is play artists like 
Chayanne, Ricky Martin, Enrique Iglesias and 
Luis Fonsi, who are not Mexican. And at night, 
Monday through Saturday from 10pm -2am, 
we have a show called Club Viva. That show 
is focused on club music, and we play salsa, 
bachata and reggaetón. On Sunday we have 
a show called Viva El Rock for the Latin rock 
lovers. 

R &R: What about your DJs, who not only 
have to appeal to a Mexican audience, but also 
to that 33% who are not Mexican? 

VM: The station's slogan is "Viva 1053 tan 
latina como tu" [ "As Latin as you are], and it 
represents not only the music, but also our per- 
sonnel, who are as Latin as the audience. Our 
morning show is done by Juan Tapia and José 
Carrias, a.k.a. Yogi y El Panda. They are both 
Mexican, but the show isn't "Mexican." Al- 
though they speak with Mexican lingo, it's the 
kind of vocabulary that everyone understands. 

Gina Leyva is in the afternoon. She's also 
Mexican, but she worked at WPAT (Latino 
Mix) /New York when it was still called "Cal - 
iente," and she's worked at WBPS (Mega) and 
WBZS /Washington, so she has experience 
with the Tropical format and understands the 
Caribbean idiosyncrasies. 

According to the trends, she is No. 1 

in the whole market, English and Spanish. Vic- 

tor Victor is in the evening, and he gives the 
audience a Caribbean touch because he's 
Puerto Rican. At night we have a Dominican, 
Washington Party, who also gives the station 
a bit of the Caribbean touch. There's a nice 
balance of Mexican and Caribbean, so we can 
reach everyone equally. 
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REGIONAL MEXICAN TOP 30 
January 21, 2005 

LAST 
WEEK 

TEE 
ARTIST TITLE LABEL(S) 

1 o LOS TUCANES DE TIJUANA El Virus Del Amor (Universal) 

4 2 K PAZ DE LA SIERRA Volveré ( Univision/ 

2 3 GRUPO MONTEZ DE DURANGO Quiero Saber De Ti (Bise) 

3 4 BETO Y SUS CANARIOS Está Llorando Mi Corazón (Edimonsal 

(Debut> O INTOCABLE Aire ( EMlLatin) 

6 6 KUMBIA KINGS Fuego ( EMlLatin) 

8 7 PALOMO Mi Tristeza (Oise) 

7 8 LOS RIELEROS DEL NORTE Tu Nuevo Cariñito (fonovisa) 

9 9 PESADO Ojalá Que Te Mueras (WarnerM.L.) 

10 10 ISABELA A Manos Llenas (Disa) 

15 BANDA EL RECODO Ya Soy Feliz (fonovisa/ 

21 e LALO MORA Si Me Vas A Dejar (Edimonsal 

5 13 INTOCABLE Invisible ( EMlLatin) 

14 PESADO Te Apuesto Lo Que Quieras (WarnerMC.) 

LUPILLO RIVERA Renunciación (Univision) 

16 LOS TIGRES DEL NORTE La Manzanita (Fonovisa) 

17 DIANA REYES Rosas (Universal) 

18 GRUPO BRYNDIS La Ultima Canción (Disal 

CONJUNTO PRIMAVERA Hoy Conio Ayer (Fonovisa) 

Era) BRONCO "EL GIGANTE DE AMERICA' Señor Mesero (Fonovisal 

21 LOS TEMERARIOS Sombras (fonovisa) 

22 ANA BARBARA Loca (Fono visa) 

23 MARCO ANTONIO SOLIS Mi Mayor Sacrificio ( Fonovisa) 

24 LOS INVASORES DE NUEVO LEON El Rumbo Que Tú Quieras (EMlLatinL 

JOSE MANUEL FIGUEROA Regalo A Mi Medida (Universal) 

26 CONJUNTO PRIMAVERA Pa' Qué Son Las Pasiones (Fonovisal 

YOLANDA PEREZ La Reina Del Mall (Fonovisa) 

DUELO Bienvenido Al Amor (Univisim) 

29 GERMAN LIZARRAGA Enamorado De Ti (Bise) 

m LOS HURACANES DEL NORTE Tú Ponte En Mi Lugar ( Univision) 

12 

23 

11 

13 

16 

/Debut> 

(Debut> 

17 

20 

14 

19 

27 

18 

LDebut> 

*but> 

28 

'Debut> 

TOTAL 
PLAYS 

1346 

1029 

989 

987 

858 

825 

735 

678 

670 

621 

616 

580 

565 

553 

537 

535 

531 

527 

501 

493 

492 

489 

469 

404 

397 

397 

387 

384 

369 

363 

WEEKS ON TOTAL STATIONS; 
-ANS CHART ADDS 

+52 

-34 

210 

107 

+496 

-44 

25 

.91 

38 

-54 

+21 

+64 

.355 

-64 

+41 

-90 

-65 

62 

+501 

+123 

-93 

.31 

-127 

-125 

+1 

-182 

+94 

+7 

-22 

+231 

8 610 

14 2010 

11 510 

14 2910 

1 4)3 

14 1710 

B 510 

14 18)0 

15 28)0 

13 1110 

6 210 

5 910 

9 710 

3 410 

3 210 

13 410 

9 310 

7 510 

1 111 

1 413 

12 210 

8 310 

11 510 

14 1410 

4 311 

6 410 

1 210 

1 513 

12 010 

1 111 

48 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the 
arplay week of 1/9 -1/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase 
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest 
week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned 
an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). ©2005, R &R, Inc. 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(S) 

PATRULLA 81 No Aprendí A Olvidar (Disa) 

LOS HOROSCOPOS DE DURANGO Dos Locos (Bise) 

GRUPO MONTEZ DE DURANGO Lástima Es Mi Mujer (Bisa) 

BANDA EL RECODO Delante De Mi (Fonovisa/ 

TOTAL 
PLAYS 

485 

398 

381 

381 

ARTIST TITLE LABEL(S) 

LOS HURACANES DEL NORTE Te Perdoné Una Vez (Univision) 

PATRULLA 81 Cómo Pude Enamorarme De Ti (Bisa) 

PALOMO Miedo (pisa) 

PALOMO Baraja De Oro (Bisa) 

CONJUNTO PRIMAVERA Vuelve Conmigo (Fonovisa) 

KUMBIA KINGS Sabes A Chocolate (EM/Latin) 

TOTAL 
PLAYS 

281 

267 

259 

243 

241 

235 

POWERED 

MEDIABASE 

MOST ADDED' 
ARTIST ADDS 

DUELO Bienvenido Al Amor (On/vision/ 3 

BRONCO "EL GIGANTE DE AMERICA" Señor Mesero (Fonovisa) 3 

INTOCABLE Aire (EMlLatin) 3 

EL PODER DEL NORTE En Tu Basura (Disal 3 

ALACRANES MUSICAL Ay Amor (Univision) 2 

BETO Y SUS CANARIOS A Usted (Bisa) 2 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELS) 

TOTAL 

PLAY 
INCREASE 

CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisa) +501 

INTOCABLE Aire (EMI Latin) +496 

LOS HURACANES DEL NORTE Tú Ponte En Mi Lugar (Univision) +231 

BETO Y SUS CANARIOS A Usted (Dim) +159 

JENNIFER PEÑA Si Yo Me Vuelvo A Enamorar (Univision) +134 

BRONCO "EL GIGANTE DE AMERICA" Señor Mesero (Fonovisa) +123 

ALACRANES MUSICAL Ay Amar (UP/vision) +103 

YOLANDA PEREZ La Rona Del Mall (Fonovisa) +94 

GRUPO EL MOMENTO Yo No Se Gué Me Paso (EMI Latin) +94 

EL PODER DEL NORTE En Tu Basura (Disal +89 

NEW & ACTIVE 
PANCHO BARRAZA Te Amo Y Te Amare (Balboa) 

Total Plays: 143, Total Stations: 6, Adds: 0 

GRACIELA BELTRAN Corazón Encadenado ( Univision) 

Total Plays: 98, Total Stations: 8, Adds: 0 

GRUPO BRYNDIS El Quinto Trago (Bisa) 

Total Plays: 37, Total Stations: 7, Adds: 0 

Songs ranked by total plays 

Station playlists for all R &R 
reporters are available on the web 

at www.radioandrecords.com. 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

RftR's INDUSTRY VIP PACI(AGE RftR: The Industry's Newspaper 

RFtR Today: The Industry's Leading Daily Fax 

RFtR's Today's News 
E -mail updates of breaking stories 

The REIR Directory 
The most comprehensive resource guide available 

SAVE OVER 25 %! 
REtR'S INDUSTRY VIP PACKAGE IS $445oó 

(Regular rate $595.00) 

© Radio & Records 

Call R &R at: 

310.788.1625 
Subscribe online: 

www.radioandrecords.com 
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CONTEMPORARY TOP 30 
LAST 

WEEK 
THIS 
WEEK 

January 21, 2005 

ARTIST TITLE LABEL(S) 
rOTAL 
SLAYS 

- 
PLAYS 

WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS 

1 1 JUANES Nada Valga Sin Tu Amor (Universal) 851 -16 15 2210 

2 2 PAULINA RUBIO Dame Otro Tequila (Universal) 728 -1 12 710 

3 3 ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony Discos) 677 -10 15 1710 

5 Q CRISTIAN Te Buscarla (BMG) 661 +16 7 210 

6 © OBIE BERMUDEZ Todo El Aüo ( EMLLatin) 628 +26 11 410 

4 6 ALEKS SYNTEK fIANA TORROJA Duele El Amor ( EM/Latin) 624 31 15 1710 

16 JUANES Volverte A Ver (Universal) 525 +188 4 210 

8 Q JULIETA VENEGAS Lento (BMG) 454 +15 15 1310 

7 Q PEPE AGUILAR Miedo (Sony Discos) 450 +3 15 1610 

12 MARCO ANTONIO SOLIS Mi Mayor Sacrificio (Fono visa) 428 +42 12 411 

11 LAURA PAUSINI Escucha Atenta (WarnerML.) 424 +53 13 810 

10 ® DAVID BISBAL Esta Ausencia (Universal) 421 +14 7 310 

9 LA 5A. ESTACION El Sol No Regresa (8MG) 388 +5 7 410 

14 KALIMBA Tocando Fondo (Sony Discos) 377 +46 3 110 

13 15 LUIS MIGUEL Que Seas Feliz (WarnerML.) 354 -18 13 210 

22 JULIETA VENEGAS Algo Está Cambiando (BMG) 352 +83 5 010 

15 ENANITOS VERDES Tu Cárcel /Universal/ 334 +6 9 610 

17 GLORIA TREVI En Medio De La Tempestad (BMG) 325 +24 11 310 

20 0 ALEXANDRE PIRES Cosa Del Destino (BMG) 315 +3 8 110 

19 FEY La Fuerza Del Destino ( EMLLatin) 301 +17 3 110 

24 ALEJANDRO SANZ Tú No Tienes Alma (WarnerM.L.) 283 +30 3 110 

25 ® CARLOS VIVES Voy A Olvidarme De Mi ( EMLLatin) 240 +7 4 110 

21 23 N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto ,Roc-A FellallDJMG) 231 -12 3 210 

23 24 SIN BANDERA De Viaje (Sony Discos) 228 25 10 310 

'Debut> MOENIA Ni Tú Ni Nadie (BMG) 219 +13 1 010 

27 LA LEY Mirate (WarnerMI.) 216 +9 3 210 

30 ® BACILOS Pasos De Gigante (WarnerM.L.) 216 +6 13 510 

!Debut> HA'ASH Te Quedaste (Sony Discos) 208 +44 1 110 

28 29 JENNIFER PENA Hasta El Fin Del Mundo ( Univision) 198 -21 14 610 

/Debut> PEPE AGUILAR El Autobús (Sony Discos) 185 +80 1 110 

30 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays tor the 

airplay week of 1/9 -1/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase 
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest 
week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned 
an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, R&R, Inc. 

NEW & ACTIVE 
DADDY YANKEE Gasolina (V /Music) 
Total Plays: 178, Total Stations: 3, Adds: 0 

GRACIELA BELTRAN Corazón Encadenado ( Univision) 

Total Plays: 102, Total Stations: 3, Adds: 0 

DON OMAR Pobre Diabla iv /Music) 
Total Plays: 62, Total Stations: 3, Adds: 0 

MELINA LEON Quiero Ser Tuya (Sony Discos) 

Total Plays: 48, Total Stations: 3, Adds: 0 

CHARLIE ZAA Llora Corazón (Ole Music) 

Total Plays: 45, Total Stations: 3, Adds: 0 

Songs ranked by total plays 

POWERED 
uEOIABASE 

MOST ADDED' 
ARTIST - - - '. 

No Adds This Week 

MOST 
INCREASED PLAYS 

ADDS 

ARTIST TITLE LABELIS) 

TOTAL 
PLAY 

INCREASE 

JUANES Volverte A Ver (Universal) +188 

JULIETA VENEGAS Algo Está Cambiando (BMG) +83 

PEPE AGUILAR El Autobús (Sony Discos) +80 

SORAYA Llévame (EM /Latin/ +59 

LAURA PAUSINI Escucha Atento (WarnerM.L.) +53 

OPALO No Me Acostumbro (Mock & Roll) +52 

MARCO ANTONIO SOLIS Más Que Tu Amigo (fonovisa) +48 

EDNITA NAZARIO Quimica Ideal (Sony Discos) +47 

KALIMBA Tocando Fondo (Sony Discos) +46 

MOST 
PLAYED RECURRENTS 

ARTIST TILE .45E:S 

TOTAL 
PLAYS 

LA OREJA DE VAN GOGH Rosas (Sony Discos) 417 

FRANCO DE VITA fISIN BANDERA Si La Ves (Sony Discos) 328 

KALIMBA No Me Quiero Enamorar (Sony Discos) 318 

JULIETA VENEGAS Andar Conmigo (BMG) 308 

SIN BANDERA Que Lloro (Sony Discos) 303 

CHAYANNE Cuidarte El Alma (Sony Discos) 295 

REYLI BARBA Desde Que Llegaste (Sony Discos) 286 

OBIE BERMUDEZ Antes ( EMLLatin) 264 

FRANCO DE VITA Tú De Qué Vas (Sony Discos) 259 

MANA Mariposa Traicionera (WarnerML.) 258 

Station playlists for all R &R 
reporters are available on the web 

at www.radioandrecords.com. 

BRIGHT COLORS. LONG -LASTING. DURABLE. WEATHER -RESISTANT. 

,Areed more a/fen/ on 2 

You're a big dog. `rou have a big promotion going on. But, 
how do you get more attention from your promotional 
partners? Pick the right one! Communication Graphics. 

Preferred by more radio stations since 1973. 

::::::Communication : :: Graphics Inc 
THE DECAL COMPANY 

(800) 331-4438 - www.cgilink.com 
'ti 491 ' ..-. u.. _',.. ----411 
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. 

LATIN FORMATS 
January 21, 2005 

TROPICAL TOP 25 
THIS 

WEEK ARTIST TITLE LABEL(S) 

1 MARC ANTHONY Se Esfuma Tu Amor (Sony Discos) 190 

2 MONCHY & ALEXANDRA Perdidos (J &N) 172 

3 GILBERTO SANTA ROSA Piedras Y Flores (Sony Discos) 139 

4 EL GRAN COMBO DE PUERTO RICO El Matrimonio (Sony Discos) 128 

5 JUAN LUIS GUERRA Para Ti (Karen /Universal) 125 

6 TITO NIEVES fILA INDIA Ya No Queda Nada (SGZEntertainment) 121 

7 OBIE BERMUDEZ Todo El Año (EMI Latin) 117 

8 JUAN LUIS GUERRA Las Avispas /Karen/Universa)/ 105 

9 DADDY YANKEE Lo Que Pasó, Pasó /l4Music) 101 

10 DOMENIC MARTE Ven Tú (J &N) 90 

11 TONO ROSARIO Resistiré (Universal) 88 

12 OSCAR D'LEON Enamoraíto (Sony Discos) 85 

13 IVY QUEEN Dile (Perfect /mage) 78 

14 ELVIS CRESPO Pan Comió (0 /eMusic) 65 

15 CRISTIAN Te Buscaría MG) 63 

16 ENRIQUE FELIX Galletitas De Avena (MayimbaProductions) 63 

17 KINITO MENDEZ Hony TúSiJony (J&N) 62 

18 CHARLIE CRUZ Grita Conmigo (SGZEntertainment) 57 

19 LA GRAN BANDA Caras Del Verano (DAM Productions) 56 

20 JULIO VOLTIO Julito Marano (SonyDiscos) 52 

21 EL PUEBLO Shorty Ven Conmigo (DAM Productions) 50 

22 TITO NIEVES Fabricando Fantasias (SGZEntertainment) 46 

23 JUANES Volverte A Ve' (Universal) 44 

24 CARLOS VIVES Voy A Olvidarme De Mi (EM /Latin) 43 

25 ALEJANDRO SANZ T]No Tienes Alma (Warner M.L.) 41 

Data is complied from the airplay week of 1/9/05- 1/15/05, 
and based on a point system. 
© 2005 Radio & Records. 

CONTEMPORARY 

SORAYA Levane (EMI Latin) 

REGIONAL MEXICAN 

EL GUERO Y SU BANDA CENTENARIO Te Vi Con El (A.RC. Discos) 

JULIO PRECIADO Lo Mejor Fue Perderte (BMG) 

TROPICAL 

BANDA GORDA Traigo Fuego (MP) 

KULEBRA La Chiflera (MP) 

TITO GOMEZ Hay Un Corazón (MP) 

TITO ROJAS Quiero (MP) 

ROCK /ALTERNATIVE 

No Going for Adds for this Week 

II, n IC ,,, 

ROCK/ALTERNATIVE 

TW ARTIST Sirle _ 

1 MOLOTOV Amateur (Universal) 

2 VOLUMEN CERO Autos (Warner ML) 

3 LUCYBELL Hoy Soñé (Warner ML.) 

4 LIQUITS Chido (Surco) 

5 ELY GUERRA Ojos Claros, Labos Rosas (Higher Octave) 

6 VICENTICO Los Caminos De La Vida (BMG) 

7 JULIETA VENEGAS Algo Está Cambiando (BMG) 

8 LA LEY Mirate (Warner ML.) 

9 RABANES & DON OMAR Rockton (Sony Discos) 

10 STOIC FRAME Demonios Del Asfalto (El Comandante) 

11 TOMMY TORRES De Rodillas (Ole Music) 

12 ENJAMBRE Biografía (Oso) 

13 ZOE Solo (Sony Discos) 

14 JUANES Nada Valgo Sin Tu Amor (Universal) 

15 JUANES La Camisa Negra (Universal) 

Songs ranked by total 'lumber of points. 12 Rock/Alternative reporters. 

RECORD POOL 
TW ARTIST Tille Labe's) 

1 EDDIE SANTIAGO Loco Por Tu Amor (MP) 

2 BANDA GORDA Traigo Fuego (MP) 

3 TONO ROSARIO Resistiré (Universal) 

4 OB1E BERMUDEZ Todo El Año (EMlLatin) 

5 MONCHY & ALEXANDRA Perdidos (J &N) 

6 EL GRAN COMBO DE PUERTO RICO El Matrimonio (SonyDiscos) 

7 KINITO MENDEZ Hony Tú Si Jony (J &N) 

8 PAULINA RUBIO Dame Otro Tequila (Universal) 

9 FULANITO Gozando Viviré (Cutting) 

10 TITO NIEVES fILA INDIA Ya No Queda Nada (SOZEntertainment) 

11 GUANABANAS Pa' Mis Mujeres Del Mundo (Cutting) 

12 ILEGALES Como Tú (Perfect Image) 

13 GILBERTO SANTA ROSA Piedras Y Flores (SonyDiscos) 

14 JULIO VOLTIO Julito Maraña (SonyDiscos) 

15 CALI ALEMAN La Victoria (Empire) 

Songs ranked by total number of points. 22 Record Pool reporters. 

l 

i Qué Pasa Radio! 
Intocable are starting the year strong as their latest single, "Aire," 
from the new album X enters the chart at No. 5. Their single "Invis- 

ible," from a previous album, drops from No. 5 to No. 13. 

Five other tracks debut on the chart: "Hoy Como Ayer" by 

Conjunto Primavera (No. 1 9), "Señor Mesero" by Bronco "El Gigante 
De América" (No. 20), "La Reina del Mall" by Yolanda Pérez (No. 

27), ' Bienvenido al Amor" by Duelo (No. 28), and " Ponte en Mi 

Lugar" by Los Huracanes Del Norte (No. 30). 

And isn't this exciting? Contemporary stations continue to open up 

the airwaves to new music, which is reflected in the chart. There are 
three debuts this week: Moenia's "Ni Tú Ni Nadie" comes in at No. 25: 

Ha*Ash enters the chart again with a new single, "Te Quedaste," at 

No. 28; and Pepe Aguilar enters at No. 30, with "El Autobús." 

Remember that you, radio PDs, are responsible for these debuts. So 

don't forget to report your adds. The deadline is Tuesday at noon PT. 
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SOUTH 

OPPORTUNI TIES 

WEST 

It's 70 degrees in 
Charlotte in January! 

Tired of the cold? Looking to warm 
up your career? Then Infinity 
Broadcasting of Charlotte has an 
opportunity for you! 
Our seven station cluster has 
immediate openings for Promotion 
Directors & a National Sales 
Manager. If you are highly moti- 
vated and have a proven track 
record of success, with 3 or more 
years of experience in either area, 
then send your resume today! 
A warmer career and climate await 
you at Infinity Broadcasting of 
Charlotte! 
Infinity Broadcasting of Charlotte 

4015 Stuart Andrew Blvd. 
Charlotte, NC 28217 

Attention: Human Resources Dept. 
Infinity Broadcasting in an Equal 
Opportunity Employer. Women 

and minorities are encouraged to 
apply. 

MIDWEST 

National Sales Manager 
Listen Here! 

The Jazz Review with Neil Tesser 

and Mark Ruffin 
www.listenhereradio.com 

Listen Here!, the new public radio 
jazz review that launched in over 40 
markets in North America on 
January I , 2005, is hosted by 
Chicago -based jazz journalists and 
radio hosts NEIL TESSER and MARK 

RUFFIN. 

Please consult www listenhereradio. 
corn for further information. 
Listen Here! is seeking an energetic, 
experienced sales executive to join 
its team as national sales manager. 
As a direct report to Listen Herels 

executive producer, the position's 
charge is to attract new program 
sponsors and maintain I service 
existing ones. The national sales 

manager for Listen Here! would be 

based in Chicago and have a 

minimum of five years experience in 

radio or television corporate sales I 
underwriting. Too, the position 
would require sales involvement in 

the company's three -year -old 
Chicago, afternoon drive program, 
Miles Ahead Jazz Radio. 
Interested applicants are invited to 
submit a cover letter and a complete 
resume to rich@listenhereradio.corn. 
EOE 

Director of Engineering 
Jefferson Pilot Communications Corn- 
pony has an immediate opening for 
a Director of Engineering for its San 
Diego cluster. This position requires 
a hands -on self- starter with good 
communication skills to manage 
budgets and direct staff, reporting to 
the vice -president and general 
manager. The successful candidcte 
will take responsibility for all technical 
operations of a major market 
multi- station facility. This includes 
maintenance and installation of AM/ 
FM transmitter equipment, installation 
and maintenance of modern studio 
equipment, must know digital delivery 
systems and microwave and satelfte 
systems, excellent computer skills a 
must. Requires FCC general class 
license, SBE certification, 5+ years 
radio broadcast engineering 
experience required. 
JPC is an EOE. 

Please send resume to: 
Jefferson Pilot Communications 

Attn: HR Director 
1615 Murray Canyon Rd. Ste. 710 

San Diego, CA 92108 

Fax (619) 543 -1353 

KSON -FM 97.3 & 92.1, San 
Diego's Premier Country Station 
is looking to fill a Music Director 

position. 
Candidate must have a minimum 
5+ years experience On -Air. 
Selector and Music Scheduling 
experience preferred. 
Candidate must be detail -ori- 
ented and proficient with various 
types of computer automation 
equipment. 
JPC is an EOE. 

Please send resume to: 
Jefferson Pilot Communications 

Attn. Human Resources /MD 
1615 Murray Canyon Rd. Ste 713 

San Diego, CA. 92108 

Fax (619)543 -1353 

POSITIONS SOUGHT 

Rookie broadcaster proficient in DRS and 
Cool Edit interested in sportscasting, 
weather /traffic, production, copywriting, or 
on -air DJ. RYAN: (405) 226 -2509. (1/21) 

Talented,hard working & dedicated Hoosier 
Broadcaster in search of a full time on air & 

production position. ANTHONY: (765) 349- 
1291 broadcastprofessional @yahoo.com. 
(1/21) 

POSITIONS SOUGHT 

Looking for experience? 2 years Broad- 
casting, 8 years Production! Worked for 
highly rated stations, familiar with Produc- 
tion Software. Contact ERIC: (817) 726- 
2295. (1/21) 

Powerful Voice! Charismatic, lively, hard 
working, capable of doing commercials, 
voice -overs, sports etc. Willing to travel. 
LUAN ALIJI: (972) 875 -9904 gostivar34© 
sbcglobal.net. (1/21) 

Stop looking! Female jock you want! 29 
year -old, willing to relocate. Great voice, 
boards, and copy. AMY BAKER: 
(817) 874 -3804 or jinx75 @sbcglobal.net 
mailto:jinx75 @sbcglobal.net. (1/21) 

Great positive work ethic with ability to talk 
about modern or classic country. Willing to 
relocate if not too far. ANTHONY (765) 349- 
1291 broadcastprofessional @yahoo.com. 
(1/21) 

Searching for Radio Excellence, Jackpot! 
Chameleon female jock. Any genre, will re- 
locate. Excellent voice, boards, production. 
MONICA: (817) 874 -3804, alonsomonica@ 
sbcglobal.net. (1/21) 

Seeking Sports Director /Play -by -Play /Sales 
position. JOE: (888) 327 -4996. (1/21) 

Bill Elliott & Tim Subra. Huge audience 
builders! Available anywhere. Check our "all 
request radio" at www.3DSJ.com. (813) 
920 -7102, billelliott@3DSJ.com. (1/21) 

Hard working, award winning, 18- yearvet- 
eran sportscaster, PBP talent seeking change 
of venue. Medium to major market. High 
quality sports broadcasting is a priority. Lis- 
ten for yourself. Great references. BILL: 
(541) 821 -2301. (1/21) 

Many years radio experience. Seeking small 
or medium market Oldies, Classic Hits, Clas- 
sic Rock, Country or mainstream AC gig. 
MICHAEL HAMM: (716) 373 -2107 MP3 
airchecks at: http: / /michaelhammO. 
tripod.com/ (1/21) 

RLtR Opportunities 
Free Advertising 

Radio & Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 

To appear in the following weeks issue. your ad must be 

received by Thursday noon (PST), eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 81/2 X11' company /station letterhead and are 

accepted only by mail or fax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to: 
kmumaw®radioandrecords.com. Address all 20-word ads 

to R8R Free Opportunities. 10100 Santa Monica Blvd., Third 

Floor. Los Angeles, CA 90067. 

REtR Opportunities 
Advertising 
lx 2x 

$200 /inch $150 /inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. It logo, custom 
border or larger heading are required. add 1/2 inch ($60 
for lx. $50 for 2x). In addition, all ads appear on R&R's 
website. (www radioandrecords.com). 

Blind Box: add $50 

The R&R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of $50 /inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by 

advance payment. Please submit ad copy 8 logos via 

email to kmumawaradioandrecords.com. Ads are also 

accepted by fax: (310- 203 -8727) or mail. Visa. MC. 

AmEx or Discover card accepted. Include card num- 
ber, name as it appears on credit card, expiration date 

and phone number. Blind box responses are sent to 
advertisers every Friday by first -class mail. 

Deadline 
To appear in the following week's issue. your ad must 
be received by Thursday noon (PDT) eight days prior 
to issue date. Address all ads to:RBR Opportunities. 
10100 Santa Monica Blvd., Third Floor, Los Angeles, 

CA 90067. 

RADIO Et RECORDS 
10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067 

R &R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio 8 Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, Calitomia 90067. Annual subscription plan includes the weekly 

newspaper plus two R8R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R8R reserves all rights in material accepted for publication. All letters addressed to R8R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of RBR. The writer assumes all liability regarding the content of 

the letter and its publication in R8R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

D Radio 8 Records, Inc. 2005. 

POSTMASTER: Send address changes to R8R, 10100 Santa Monica Blvd.. Third Floor, Los Angeles, California 90067. 

HOW TO REACH US R ADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 WEBSITE: www.radioandrecords.com 

hone Fax E -mail hone Fax E -mail 

CIRCULATION: 310 - 788 -1625 310-203-8727 moreinfo@radioandrecords.com OPPORTUNITIES/MARKETPLACE: 310- 788 -1621 310- 203 -8727 kmumaw @radioandrecords.com 

NEWS DESK: 310- 788 -1699 310 -203 -9763 newsroom@radioandrecords.com EDITORIAL, OTHER DEPTS: 310 -553 -4330 310- 203 -9763 mailroom @ radioandrecords.com 

R &R ONLINE SERVICES: 310 -788 -1668 310-203-9763 cmaxwell@radioandrecords.com WASHINGTON, DC BUREAU: 301- 951 -9050 301- 951 -9051 odc@radioandrecords.com 

ADVERTISING /SALES: 310 -553 -4330 310-203-8450 hmowry @radioandrecords.c]m NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton@radioandrecords.com 
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AIR CHECKS 

AUDIO & VIDEO AIRCHECKS Now 

+CURRENT 0292, WKOX/Mancow Z100 /Paul Cubby Bryant WKTU/ 

Baltazar & Goumba Johnny KIIS/JoJo Wright KDND /Heather Lee 

KZBR.J.D. WPEN /Kim Martin. $13. 

+CURRENT k291. WKTU /Bill Lee, WNEW /Ricky & RuPaul, WOGU 

Big Ron O'Brien, KJR/Ric Hansen, KALC /Mr. Mantastic, KTTB/Tone 

E. Fly, KXXR /Remy Maxwell, WRTH /Johnny Rabbitt. $13 

+ PERSONALITY PLUS YPP -200. KGB/Dave Shelly & Chainsaw 

KDKB/Tim & Mark WROR/Loren & Wally Z100/Elvis Duran & Z Zoo. 

$13 CD byron 
+PERSONALITY PLUS #PP -199. WBMX/John Lander, WI00/Chio & 

Angie Taylor, KKBT /Steve Harvey, KUBE/The T -Man. CD $13 

+PERSONALITY PLUS MPP -198. WOMC /Dick Purtan. WRIF /Drew & 

Mike, KMPS/Ichabod Caine. KDWB/Dave Ryan. S13 CD 

+ALL COUNTRY #CY-147, WSOC, WKKT. KNCI, KZBR. $13.CD 

«ALL CHR #CHR -117, KFMD, WNKS. KSFM. KBMB. KDND, $13 CD. 

+ALL NC MAC -125 WBEB. WLNK, WKOC. WNIC. WMGC S13 CD. 

+PROFILE MS -516 DETROIT! CHR AC AOR Gold CUy UC 613 CD $10 

cassette 

+PROFILE #S-517 LOS ANGELES! CHR AC AOR Gold Ctry UC $13 CD 

+PROMO VAULT #PR -58 promo samples - all formats, all market 

sizes. $15.50 CD 

+SWEEPER VAULT #SV_44 Sweeper & legal ID samples, all formats. 

$15.50 CD 

+ 0 -26 (All Oldies) +CHN -36 (CHR Nights), +AAA -1 (Triple A), +MR- 

10 (Alternative) +F -28 (All Female) at 513 each 

+CLASSIC *G284., WABC /Charlie Greer -1965 KYA/Chris Edwards - 

1969 KFRC /Eggs Benedict -1994 KFXM -1973 KCBO.1974 KEZY/Mark 

Denis -1978 S16.50 CD, 513.50 cassette 

VIDEO #99. NY's Z100 /Joe Rosati, Dallas' KKDUDomino. 

Pittsburgh's WBZZ/Kobe, 3WS/Merkel & Cris, St. Louis' KSLZ /Jet 

Black. Vegas' KOOUZippo & Sheri, KSNE/Tom & Nicole. 2 hrs, VHS 

$30. DVD $35. 

+ tapes marked with + may be ordered on cassette for $3 less 

www.califomiaaircheck.com 
VISA CALIFORNIA AIRCHECK e 
Box 4408 - Son Diego, CA 92164 - (619( 460 -6104 

MARKETPLACE 
ADVERTISING 

Payable in advance. Order must be typewritten and 

accompanied by payment. Visa /MC /AMEx /Discover 
accepted. One inch minimum. additional space up 

to six inches available in 

increments of one -inch. 
Rates for R &R market- 
place (per inch): 

1 time 
6 insertions 

13 insertions 
26 insertions 
51 insertions 

$95.00 
90.00 
85.00 
75.00 
70.00 

Marketplace 
(310) 788 -1621 
Fax: (310) 203 -8727 
e -mail: kmumaw @radioandrecords.com 

MARKETPLACE 

MARKETING & PROMOTION 

PUBLICITY PRINTS 
!. fhogrnphF d On Heavy Serrai -G!nss Paper 

t REQUEST FREE 
CATALOG AND SAMPLES! 

PICTURES 

B/W 8x10's 
500 - 590.00 

1000 - S120.00 

5x7 - JOCK CARDS 
B &W 1000 - S100.00 
Color 2000 - $408.00 

PRICES INCLUDE 

TYPESETTING & FREIGHT 

FAST PROCESSING 
+ OTHER SIZES AVAILABLE 

.`:. 

A.4Gtni nOC'v01 f 

Send 8a1 (;toto. check, O. V,sa),1C. ,nst,uctwns to. 

1867 E. Flom. Sheet. De,1 n Sp^,çt eW ,!O 60803 

TOLL FREE: 1- 888 -526 -5336 
www.abcpictures.com 

VOICEOVER SERVICES 

VOICEOVER SERVICES 

DEMO: 
www.samoneii.corn 

HEARD BY 
45 MILLION 

LISTENERS DAILY 
(um. give or take a few) 

1-877-4-YOURVO 
(877-496.8786) 

5 time Academy Awards announcer 5 time Emmy announcer 

Randy Thomas 
#1 Female Voice in America 

WLTW /New York WASH /- FM/Washington, DC 

WNIC 100.3 /Detroit KLUV /Dallas 

Make your budget sound bigger than it is. 

(1 -800) RT -VOICE www.randythomasvo.com 
E -mail: randy @randythomasvo.com 

JOE CIPRIANO 
D P 0 M 0 f 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(310ì 229 -4548 

www.joecipriano.com 

MUSIC REFERENCE 

Great Sees For The Superilowl! 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 
1.569 jam -packed pages 

86,000 listings 
35,000 songs 

1,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* ("on U.S. orders) 
Discounted price: $5 I.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1621 or send a check to: 
R &R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 9006 

The R &R Annual Subscription Package Delivers the Most For Your Money 

/ gOE Ell sO cw/ll) cOZAJM 
51 weeks of R &R PLUS 2 semi -annual R &R Directories 

($330 value) ($150 value) 

e -mail R &R at: Call R &R at: FAX Credit Card Payments To: Subscribe online: 

moreinfo @radioandrecords.com 310.788.1625 310.203.8727 www.radioandrecords.com THE /augers NEWSPAPER 
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CHR/POP 
LW 1W 

3 0 MARIO let Me Love You (J /RMG) 

1 2 GAVIN DEGRAW I Don't Want To Be (J /RMG) 

4 0 CIARA fIMISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 

2 4 NELLY KIM MCGRAW Over And Over LOerrty /Fo'Reel /Curb /Universa[) 

7 JESSE MCCARTNEY Beautiful Soul (Hollywood) 

11 KELLY CLARKSON Since U Been Gone IRCA/RMG) 

9 RYAN CABRERA True (E.VL.A. /Atlantic) 

6 8 SNOOP DOGG IIPHARRELL Drop It Like Its Hot (Doggystyle /Geffen) 

10 0 DESTINY'S CHILD Soldier (Columbia) 

5 i0 KELLY CLARKSON Breakaway (Hollywood) 

19 0 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

8 12 USHER & ALICIA KEYS My Boo (Laface /Zomba Label Group) 

16 LIL' JON... fIUSHER & LUDACRIS Lovers & Friends (TVT) 

13 AVRIL LAVIGNE Nobody's Home (Arista/HMG) 

14 JAY -Z & LINKIN PARK Numb /Encore (Warner Bros.) 

12 16 DESTINY'S CHILD Lase My Breath (Columbia) 

15 17 SWITCHFOOT Dare You To Move (Red Ink/Columbia) 

24 0 GWEN STEFANI f /EVE Rich Girl (lnterscope) 

17 19 MAROON 5 She Will Be Loved (Octane /J /RMG) 

23 r JOHN MAYER Daughters (Aware /Columbia) 

26 GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 

22 JA RULE SIR. KELLY & ASHANTI Wonderful (Murderinc. /IDJMG) 

32 EMINEM Mockingbird (Shady /Aftermath /lnterscope) 

20 24 EMINEM fIDR. DRE & 50 CENT Encore (Shady /A ftermath//nterscopel 

18 25 SIMPLE PLAN Welcome To My Life (Lava) 

29 0 MAROON 5 Sunday Morning (Octane /J /RMG) 

21 27 JOJO Baby It's You (BlackGround /Universal) 

25 28 TRICK DADDY Let's Go (Slip-N-S)ide /Atlantic) 

28 ASHLEE SIMPSON La La (Geffen) 

31 tv LENNY KRAVITZ Lady (Virgin) 

#1 MOST ADDED 
EMINEM Mockingbird (Shady /Aftermath /lnterscope) 

#1 MOST INCREASED PLAYS 
GREEN DAY Boulevard Of Broken Dreams (Reprise) 

TOP 5 NEW & ACTIVE 
GAME FI50 CENT How We Do (Aftermath /G Unit /lnterscope) 

JET Look What You've Done (Atlantic) 

FRANKIE J. FIBABY BASH Obsession No Es Amor) (Columbia) 

KEANE Somewhere Only We Know (lnterscope) 

DIANA DEGARMO Emotional (RCA /RMG) 

CHR/POP begins on Page 26. 

AC 
LW TW 

1 1 LOS LONELY BOYS Heaven (OR Music /Epic) 

2 2 KEITH URBAN You'll Think Of Me (Capitol) 

3 3 MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

4 4 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

6 © PHIL COLLINS Don't Let Him Steal Your Heart Away (At /antic) 

10 O KELLY CLARKSON Breakaway (Hollywood) 

5 7 MAROON 5 This Love (Octone / /RMG) 

7 HALL & OATES I'll Be Around (II-Watch) 

9 TIM MCGRAW Live Like You Were Dying (Curb) 

12 r MAROON 5 She Will Be Loved (Octane /J /RMG) 

13 JOHN MAYER Daughters (Aware/Columbia) 

11 12 ELTON JOHN Answer In The Sky (Universal) 

14 ® HOOBASTANK The Reason (Island /IDJMG) 

15 14 MICHAEL MCDONALD Reach Out, I'll Be There (Motown /Universal) 

17 ROD STEWART fISTEVIE WONDER What A Wonderful World (J /RMG) 

19 S. TWAIN wl M. MCGRATH Party For Two (Mercury /IDJMG) 

20 17 CELINE DION Beautiful Boy (Epic) 

21 a KATRINA CARLSON Orive (Kataphonic) 

18 19 JOSH GROBAN Believe (Reprise) 

22 20 LIONEL RICHIE Long Long Way To Go (Island /IDJMG) 

23 JIM BRICKMAN fIROCH VOISINE My Love Is Here (WindhamHil /RMG) 

25 G00 GOO DOLLS Give A Little Bit (Warner Bros.) 

24 SIMPLY RED Home (simplyred.com /Redlnk) 

26 RICHARD MARX Ready To Fly (Manhattan /EMC) 

27 RAY CHARLES $!DIANA KRALL You Don't Know Me (Concord) 

KENNY G. HEARTH, WIND & FIRE The Way You Move /Arista /RMG) 

TINA TURNER Open Arms (Capitol) 

28 28 COUNTING CROWS Accidentally In Love (DreamWorks/Gelleo) 

29 29 JOHN MELLENCAMP Walk Tall (Is /and/ /DJMGI 

- 30 CHRISTINE MCVIE Friend (Koch) 

#1 MOST ADDED 
KENNY G. FIEARTH, WIND & FIRE The Way You Move [Arista /RMG) 

#1 MOST INCREASED PLAYS 
KELLY CLARKSON Breakaway (Hollywood) 

TOP 1 NEW & ACTIVE 
SCOTT GRIMES Sunset Blvd. (Velocity) 

AC begins on Page 48. 

78 R &R January 21, 2005 

THE BACK PAGES 
January 21, 2005 

CHR/RHYTHMIC 
LW TW 

1 1 MARIO Let Me Love You (J /RMG) 

Q CIARA fIMISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 

2 3 LIL' JON... fIUSHEF & LUDACRIS Lovers & Friends (71/77 

E ' DESTINY'S CHILD Soldier (Columbia) 

6 © 50 CENT Disco Inferno (G- Unit /Shady /Aftermath /lnterscope) 

4 6 SNOOP DOGG 1IPHARRELL Drop It Like It's Hot (Doggysty /e /Gellen) 

7 Q GAME f150 CENT Lbw We Do (Aftermath /G 'Unit /lnterscope) 

8 8 ASHANTI Only U (N'urderInc. /IDJMG) 

18 9 LUDACRIS Get Back (Del Jam South /IDJMG) 

13 0 T.I. Bring 'Em Out (GandHustle /Atlantic) 

9 11 JA RULE fIR. KELLY & ASHANTI Wonderful (Murderinc. /IDJMG) 

22 0 EMINEM Mockingbird (Shady /Aftermath /lnterscope) 

1-; 13 USHER & ALICIA KEYS My Boo (LaFace /Zomba Label Group) 

1' O DADDY YANKEE Gasolina LV /Music) 

12 15 NELLY fITIM MCGRAW Over And Over (Oerrty /Fo'Reel /Curb /Universal) 

14 16 LLOYD BANKS Karna (lnterscope) 

16 17 TERROR SQUAD Lean Back (Universal) 

15 18 LIL' JON... fILIL SCRAPPY What U Gon' Do (TVT) 

23 0 ALICIA KEYS Karma (J /RMG) 

2' 20 JA RULE fIFAT JOE& JADAKISS New York (Murderinc. /IDJMG) 

19 21 TRICK DADDY Let's Go (SIip-NSlide /Atlantic) 

34 USHER Caught Up (Laface /Zomba Label Group) 

25 TORI ALAMAZE Don't Cha (Universal) 

43 , FRANKIE J. fIBABY BASH Obsession (No Es Amer) (Columbia) 

24 25 DESTINY'S CHILD Lose My Breath (Columbia) 

30 0 SNOOP DOGS Let's Get Blown (Doggystyle / Gellen) 

26 27 NB RIDAZ Pretty Girl (Upstairs) 

32 NATALIE Going Crazy (Latium) 

46 ' JENNIFER LOPEZ Get Right (Epic) 

4 r TRICK DADDY Sugar (Gimme Some) (S/ip'NS/ide /Atlanfici 

#1 MOST ADDED 
BABY BASH Baby I'm Back (Universal) 

#1 MOST INCREASED PLAYS 
MARIAN CAR EY It's Like That (Island /IDJMG) 

TOP 5 NEW & ACTIVE 
FABOLOUS Breathe (Atlantic) 

AKON Ghetto (SRC /Universal) 

NELLY N Dey Say (Demy /Fo'Ree llniversall 

BOBBY VALENTINO Slow Down (DTP /DelJam/ /DJMG) 

EMINEM Just Lote It (Shady /Aftermath /Interscopel 

CHRIRHY7MMIC begins on Page 32. 

HOT AC 
W RV 

1 8 GOO GOO DOLLS Give A Little Bit (Warner Bros.) 

4 © KELLY CLARKSON Breakaway (Hollywood) 

2 3 MAROON 5 She Will Be Loved ( Octane/ /RMG) 

3 4 JOHN MAYER Daughters (Aware /Columbia) 

5 5 FINGER ELEVEN One Thing (Windup) 

6 8 LENNY KRAVITZ lady (Virgin). 

7 o SWITCHFOOT Dare i'ou To Move (Redlnk /Columbia) 

8 8 RYAN CABRERA On The Way Down (E. V.L. A. /Atlantic) 

9 9 U2 Vertigo (lnterscopzl 

14 i GREEN DAY Boulevard Of Broken Dreams (Reprise) 

11 BOWLING FOR SOU' 1985 (Silvertone /Jive /Zomba Label Group) 

13 HOWIE DAY Collide rfpic) 

10 13 HOOBASTANK The Reason (Jsland /lD MG) 
12 14 LOS LONELY BOYS leaven (OR Music /Epic) 

15 15 SEETHER fIAMY LEE Broken (Windup) 

16 HOOBASTANK Disappear (Island /IDJMG) 

17 NELLY IITIM MCGRAW Over And Over (Denty /Fo'Reel /Curb /Universal) 

20 MAROON 5 Sunday Morning (Octone/J/RMG) 

18 KEANE Somewhere C my We Know [lnterscope) 

19 20 KILLERS Somebody 'old Me (Island /IDJMGI 

21 JET Look What You've Done (Atlantic) 

30 3 DOORS DOWN Let Me Go [Republic /Universal) 

29 RYAN CABRERA Tree (E.V.L.A. /Atlantic) 

24 ANNA NALICK Breathe 12am) (Columbia) 

23 SIMPLE PLAN Welccme To My Life (Lava) 

27 ' LOW MILLIONS Elea Tor (Manhattan /EMC) 

25 27 INGRAM HILL Will I Ever Make It Home (Hollywood) 

31 KELLY CLARKSON Since U Been Gone (RCA /RMG) 

26 29 CALLING Anything (f.CA /RMG) 

22 30 LOS LONELY BOYS dore Than Love (OR Music /Epic) 

#1 1AOST ADDED 
AVRIL LAVIGNE Nobody's Home (Arista/HMG) 

#1 MOST INCREASED PLAYS 
GREEN DAY Boulward Of Broken Dreams (Reprise) 

TOP 5 NEW & ACTIVE 
JOSS STONE Right To Be Wrong (SCurve /EMC) 

ELLIE LAWSON C otra Get Up From Here (Atlantic) 

SNOW PATROL Run lA &M /Jnterscopel 

SCISSOR SISTERS Laura (Universal) 

KILLERS Mr. Brightside (lslandrlDJMG) 

AC begins on Page 48. 

POWERED Era 

MEDIABASE 

URBAN 
LW 

1 

2 

3 

4 

5 

7 

6 

8 

13 

9 

10 

11 

12 

14 

21 

15 

18 

25 
24 
22 
16 

23 

19 

17 

28 

20 
27 

30 

31 

36 

1W 

8 
4 

5 

10 

11 

13 

14 

0 
16 

MARIO Let Me Love You (J /RMG) 

LIL' JON... fIUSHER & LUDACRIS Lovers & Friends (TVT) 

DESTINY'S CHILD Soldier (Columbia) 

CIARA fIMISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 

SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle /Gellen) 

T.I. Bring 'Em Out (Grand Hustle /Atlantic) 
LUDACRIS Get Back (Del Jam South /IDJMG) 

50 CENT Disco Inferno (GUnit /Shady /Aftermath /lnterscope) 

GAME f150 CENT How We Do (Aftermath /G -Unit /lnterscope) 

JA RULE fIR. KELLY & ASHANTI Wonderful (Murderinc. /IDJMG) 

ASHANTI Only U (Murder I n c./ /DJMGI 

TRILLVILLE Some Cut (BME /WarnerBros.) 

LLOYD BANKS Karma (lnterscope) 

JADAKISS fIMARIAH CAREY U Make Me Wanna (lnterscope) 

JOHN LEGEND Ordinary People (Columbia) 

LIL' JON... fILIL SCRAPPY What U God Do (TUT) 

JA RULE fIFAT JOE & JADAKISS New York (Murderinc. /IDJMG) 

FANTASIA Truth Is (J/RMG) 

OMARION 0 (Epic) 

NIVEA fILIL' JON & YOUNGBLOODZ Okay (Jive /Zomba Label Group) 

21 LIL' WAYNE Go DJ (Cash Money /Universal) 

22 ALICIA KEYS Karma (J /RMG) 

23 USHER & ALICIA KEYS My Boo (Laface /Zomba Label Group) 

24 TRICK DADDY Let's Go (Slip-N-Slide /Atlantic) 

SNOOP DOGG Let's Get Blown (Doggystyle / Gellen) 

26 YOUNG BUCK Shorty Wanna Ride (lnterscope) 

27 TYRA Country Bay (GG &L) 

FABOLOUS Baby (Atlantic) 

T.I. You Don't Know Me (Grand Hustle /Atlantic) 

USHER Caught Up ILO-ace/Zomba Label Group) 

#1 MOST ADDED 
BABY Shyne On (Cash Money /Universall 

#1 MOST INCREASED PLAYS 
GAME F150 CENT How We Do (Aftermath /GUnit /lnterscope) 

TOP 5 NEW & ACTIVE 
URBAN MYSTIC Long Ways (Sobel 

GETO BOYS Yes Yes Y'all (Rap- A-Lot) 

BROOKE VALENTINE FIBIG BOI & LIL' JON Girtight (Virgin) 

CAM'RON FIK. WEST & S. JOHNSON Down And Out (RocA-fela /IDJMGI 

TORI ALAMAZE Don't Cha (Universal) 

URBAN begins on Page 35. 

ROCK 
LW RS 

1 0 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

2 2 VELVET REVOLVER Fall To Pieces (RCA /RMG) 

3 SHINEOOWN Burning Bright (Atlantic) 

9 MOTLEY CRUE If I Die Tomorrow (lsland/huJMG) 

8 THREE DAYS GRACE Home (Jive /Zomba Label Group) 

4 6 PAPA ROACH Getting Away With Murder (Geffen) 

5 7 U2 Vertigo (lnterscope/ 

11 0 3 DOORS DOWN Let Me Go (Republic /Universal) 

7 9 BREAKING BENJAMIN So Cold (Hollywood) 

6 i 0 COLLECTIVE SOUL Counting The Days (El Music Croup,! 

10 THREE DAYS GRACE Just Like You (Jive /Zomba Label Group) 

12 PAPA ROACH Scars (Geffen) 

15 ALTER BRIDGE Find The Real (Windup) 

14 14 CHEVELLE Vitamin R (Leading Us Along) (Epic) 

13 15 NICKELBACK Because Of You (Roadrunner /IDJMG) 

17 ' VELVET REVOLVER Dirty Little Thing (RCA /RMG) 

20 U2 All Because Of You (lnterscope) 

19 KORN Another Brick In The Wall (Epic) 

18 ' CROSSFADE So Far Away (Columbia) 

22 i SLIPKNOT Vermilion (Roadrunner/ID/MG/ 

24 SUBMERSED Hollow (Windup) 

30 BREAKING BENJAMIN Sooner Or Later (Hollywood) 

- JUDAS PRIEST Revolution (Epic) 

25 24 KENNY WAYNE SHEPHERD Alive (Reprise) 

CHEVELLE The Clincher (Epic) 

26 26 JET Look What You've Done (Atlantic) 

27 27 EXIES Ugly (Virgin) 

23 28 SALIVA Razor's Edge (island /[DJMG) 

29 0 HOOBASTANK Disappear (island /IDJMG) 

28 30 MARILYN MANSON Personal Jesus (Nothing /Interscopel 

#1 MOST ADDED 
BREAKING BENJAMIN Sooner Or Later (Hollywood) 

#1 MOST INCREASED PLAYS 
GREEN DAY Boulevard Of Broken Dreams (Reprise! 

TOP 5 NEW & ACTIVE 
BILLY IDOL Scream (Sanctuary /SRG) 

KENNY WAYNE SHEPHERD The Place You're In (Reprise) 

VANISHED Favorite Scar (Kirtland) 

NONPOINT In The Air Tonight (Lava) 

A PERFECT CIRCLE Passive (Virgin) 

ROCK begins on Page 56. 
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URBAN AC 
TW 

2 Q ANITA BAKER How Does It Feel (Blue Note /Virgin) 

1 2 ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (J /RMG) 

8 JILL SCOTT Whatever (Hidden Beach /Epic) 

4 LALAH HATHAWAY Forever, For Always, For Love (OPIUM) 
3 5 PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Del Sou / / /OJMG) 

6 6 BRIAN MCKNIGHT What We Do Here (Motown /Universal) 

5 7 GERALD LEVERT One Million Times (Atlantic) 

10 8 T. MARIE fIG. LEVERT A Rose By Any Other Name (Cash Money/Universal) 

9 9 LUTHER VANDROSS Think About You IJIRMG) 

7 10 ANITA BAKER You're My Everything (Blue Note /Virgin) 

12 11 JOSS STONE Spoiled (SCurvellhiginl 

13 ® USHER & ALICIA KEYS My Boo (LaFace /Zomba Label Group) 

11 13 PRINCE Call My Name ( Columbia) 

14 0 FANTASIA Truth Is (J /RMGI 

15 15 O'JAYS Make Up (Music World /SRG) 

17 

. 

NORMAN BROWN I Might (Warner Bros.) 

19 BOYZ II MEN You Make Me Feel Brand New (MSM /Koch) 

20 BRIAN MCKNIGHT Everytime You to Away (Motown /Universal) 

16 19 NELLY My Place (Deasy /Fo'Reel /Universal) 

18 20 EARTH, WIND & FIRE fIR. SAADIQ Show Me The Way (Sanctuary/SRGI 

21 ANGIE STONE f /ANTHONY HAMILTON Stay For Awhile /J /RMGI 

24 MARIO Let Me Love You /J /RMGI 

22 ALICIA KEYS Karma ( /RMG) 

25 QUEEN LATIFAH fIAL GREEN Simply Beautiful (Vector) 

29 JOHN LEGEND Ordinary People (Columbia) 

23 26 RUBEN STODDARD I Need An Angel IJ /RMGI 

26 27 JEFF MAJORS Pray (Music One) 

30 S 
URBAN MYSTIC Where Were You? (Sobel 

KEM I Can't Stop Loving You [Motown /Universal) 

27 30 TAMIA Still (At /antic) 

#1 MOST ADDED 
KEM I Can't Stun Loving You (Motown /Universal/ 

#1 MOST INCREASED PLAYS 
KENNY G. HEARTH, WINO & FIRE The Way You Move (Arista/MG) 

TOP 5 NEW & ACTIVE 
KENNY G. FIEARTH. WIND & FIRE The Way You Move (Arista /HMG) 

TINA TURNER Open Arms (Capitol) 

LEDISI FIBONEY JAMES My Sensitivity (Gets In The Way) LGRP /VMG) 

BAR-KAYS Glad You're My Lady (JEA Music) 

MICHAEL B. SUTTON Nobody (Little Dizzy) 

URBAN begins on Page 35. 

ACTIVE ROCK 
ü5' 1W 

1 Q GREEN DAY Boulevard Of Broken Dreams (Reprise) 

3 THREE DAYS GRACE Hone (Jive /Zomba Label Group) 

4 SHINEDOWN Burning Bright (Atlantic) 

7 PAPA ROACH Scars (Geffen) 

2 5 CHEVELLE Vitamin R (Leading Us Along) (Epic) 

6 6 BREAKING BENJAMIN So Cold (Hollywood) 

5 7 PAPA ROACH Getting Away With Murder (Geffen) 

10 Q MOTLEY CRUE It I Die Tomorrow (Island/ /DJMG) 

8 9 KORN Another Brick In The Wall (Epic) 

11 8 ALTER BRIDGE Find The Real (Windup) 

16 CROSSFADE So Far Away (Columbia) 

9 12 VELVET REVOLVER Fall To Pieces (RCA/HMG) 

12 

8 
3 DOORS DOWN Let Me Go /Republic /Universal) 

14 SLIPKNOT Vermilion /Roadrunner / /DJMG/ 

13 15 CROSSFADE Cold (Columbia) 

19 EXIES Ugly /Virgin/ 

22 VELVET REVOLVER Dirty Little Thing (RCA /RMG) 

15 18 NICKELBACK Because Of You (Roadrunner/ /D MG) 
17 19 SLIPKNOT Duality (Roadrunner /10MG7 
30 

C r 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 

25 LOSTPROPHETS I Don't Know (Columbia) 

21 22 SEVENDUST Face To Face (TVT) 

28 8 SUBMERSED Hollow (Wind-up) 

27 ® EARSHOT Someone (Warner Bros.) 

20 25 SALIVA Razor's Edge (Island /IDJMG) 

24 26 DROWNING POOL Love And War (Windup) 

38 a CHEVELLE The Clincher (Epic) 

23 28 COLLECTIVE SOUL Counting The Days (El Music Group) 

26 29 U2 Vertigo (Interscope) 

35 U2 All Because Of You (Intel-scope) 

#1 MOST ADDED 
QUEENS OF THE STONE AGE Little Sister llnterscope) 

#1 MOST INCREASED PLAYS 
CHEVELLE The Clincher Taxi 

TOP 5 NEW & ACTIVE 
FUTURE LEADERS OF THE WORLD Everyday (Epic) 

DAMAGEPLAN Soul Bleed (Atlantic) 

CRAZY ANGLOS Fade (Atlantic. 

SKINORED Pressure (Laval 

THEORY OF A DEADMAN No Surprise (Roadrunner/ODJMG/ 

ROCK begins on Page 56. 
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COUNTRY 
LW TW 

1 

2 

5 

6 

7 

4 

9 

8 

10 

11 

14 

13 

12 

15 

16 

17 

18 

20 

19 

21 

30 
23 

22 

31 

27 

24 

25 
29 

28 

34 

Q DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 

BLAKE SHELTON Some Beach (Warner Bros.) 

KEITH URBAN You're My Better Half (Capitol) 

RASCAL FLATTS Bless The Broken Road (Lyric Street) 

BRAD PAISLEY Mud On The Tires (Arista) 

GRETCHEN WILSON When I Think About Cheatin' (Epic) 

LEANN RIMES Nothin 'Bout Love Makes Sense (Asylum /Curb) 

ALAN JACKSON Monday Morning Church (Arista) 

REBA MCENTIRE He Gets That From Me (MCA) 

JOSH GRACIN Nothin' To Lose (Lyric Street) 

BILLY DEAN Let Them Be Little (Curb) 

LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 

BIG & RICH Holy Water (Warner Bros.) 

SUGARLAND Baby Girl (Mercury) 

CRAIG MORGAN That's What I Love About Sunday (BBR) 

MONTGOMERY GENTRY Gone (Columbia) 

ANDY GRIGGS If Heaven (RCA) 

BROOKS & DUNN Its Getting Better All The Time (Arista) 

PAT GREEN Don't Break My Heart Again (Universal /Republic /Mercury) 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 

KENNY CHESNEY Anything But Mine (BNA) 

JOE NICHOLS What's A Guy Gotta Do (Universal South) 

TOBY KEITH fIKRYSTAL Mockingbird (Dream Works) 

JO DEE MESSINA My Give A Damn's Busted (Curb) 

MARTINA MCBRIDE God's Will (RCA) 

BLAINE LARSEN How Do You Get That Lonely (BHA /Giants layer) 

MIRANDA LAMBERT Me And Charlie Talking (Epic) 

TRACE ADKINS Songs About Me (Capitol) 

TERRI CLARK The World Needs A Drink (Mercury) 

JEFF BATES Long, Slow Kisses (RCA) 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

7 

8 

9 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

30 

#1 MOST ADDED 
SHANIA TWAIN Don't! -Mercru /I 

#1 MOST INCREASED PLAYS 
RASCAL FLATTS Bless The Broken Road (Lyric Street) 

TOP 1 NEW & ACTIVE 
SAWYER BROWN FIROBERT RANDOLPH Mission Temple Fireworks Stand 

(Curb/ 

COUNTRY begins on Page 41. 

ALTERNATIVE 
LW TW 

1 

5 

2 

3 

4 

6 

7 

10 

9 

13 

8 

16 

15 

11 

22 

21 

18 

12 

14 

25 
17 

26 
24 
19 

23 
30 
29 
28 
35 
40 

8 
GREEN DAY Boulevard Of Broken Dreams (Reprise) 

PAPA ROACH Scars ( Geffen) 

3 CROSSFADE Cold (Columbia) 

8 
JET Look What You've Done (Atlantic) 

KILLERS Mr. Brightside (Island //DJMG) 

6 JIMMY EAT WORLD Pain (Interscopel 

1 

THREE DAYS GRACE Home (Jive /Zomba Label Group) 

U2 All Because Of You (lnterscope) 

MY CHEMICAL ROMANCE I'm Not Okay (I Promise! (Reprise) 

UNWRITTEN LAW Save Me (Laval 

11 CHEVELLE Vitamin R (Leading Us Along) (Epic) 

8 
MUSE Hysteria (EastWest /Warner Bros.) 

LOSTPROPHETS I Don't Know (Columbia) 

14 BREAKING BENJAMIN So Cold (Hollywood) 

JIMMY EAT WORLD Work (lnterscopel 

`. 3 DOORS DOWN Let Me Go (Republic /Universal) 

SLIPKNOT Vermilion (Roadrunner//DJMG) 

18 MODEST MOUSE Ocean Breathes Salty (Epic) 

19 PAPA ROACH Getting Away With Murder (Geffen) 

SUM 41 Pieces (Island/WWI 
21 VELVET REVOLVER Fall To Pieces (RCA /RMGI e USED All That I've Got (Reprise) 

23 FRANZ FERDINAND This Fire (Domino /Epic) 

24 MARILYN MANSON Personal Jesus [Nothing /lnterscopel 

25 U2 Vertigo 1/nterscope) 

8 
VELVET REVOLVER Dirty Little Thing (RCA/HMG) 

SHINEDOWN Burning Bright (At/antic) 

28 SOCIAL DISTORTION Reach For The Sky (Time Bomb) 

8 
BREAKING BENJAMIN Sooner Or Later (Hollywood) 

MARS VOLTA The Widow (191 Never Sleep Alone) [Strummer /Universal) 

#1 MOST ADDED 
QUEENS OF THE STONE AGE Little Sister (lnterscopel 

#1 MOST INCREASED PLAYS 
QUEENS OF THE STONE AGE little Sister (lnterscopel 

TOP 5 NEW & ACTIVE 
ALTER BRIDGE Find The Real (Windup) 

CROSSFADE So Far Away (Columbia) 

FINGER ELEVEN Thousand Mile Wish (Wind -up) 

TEGAN & SARA Walking With A Ghost (Vapor /SRS) 

DRESDEN DOLLS Coin-Operated Boy (8foat /Roadrunner) 

ALTERNATIVE begins on Page 60. 

POWERED 
MEDIABASE 

SMOOTH JAll 
LW TW 

1 1 RICHARD ELLIOT Your Secret Love LGRP /VMGI 

3 NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 

2 SOUL BALLET Cream (215) 

6 4 MARION MEADOWS Sweet Grapes (Heads Up) 

7 Q MIND! ABAIR Come As You Are (GRP /VMG) 

8 Q TIM BOWMAN Summer Groove (Liquid 8) 

5 7 CHRIS BOTTI Back Into My Heart (Colombia) 

4 8 WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 

9 fD QUEEN LATIFAH California Dreamin' (Vector) 

11 10 GERALD ALBRIGHT To The Max (GRP /VMGI 

12 

S 
DAVE KOZ Let It Free (Capitol) 

15 PAUL BROWN Moment By Moment (GRP /VMG) 

10 13 PAUL JACKSON, JR. Welkin' (Blue Note /EMC) 

13 14 ANITA BAKER You're My Everything (Blue Note /Virgin) 

18 SEAL Walk On By (Warner Bros./ 

21 KENNY G. Pick Up The Pieces (Arista /RMG) 

16 17 EUGE GROOVE XXL (NaradaJazz) 

14 18 PETER WHITE How Does It Feel (Columbia) 

17 19 MICHAEL MCDONALD Tracks Of My Tears (Motown/Universall 

19 

S 
RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 

22 MICHAEL LINGTON Two Of A Kind (Rendezvous) 

20 22 PIECES OF A DREAM It's Go Time (Heads Up) 

23 BONEY JAMES fIJOE SAMPLE Stone Groove (Warner Bros.) 

25 CHRIS BOTTI No Ordinary Love (Columbia) 

24 HALL & OATES I'll Be Around (II-Watch) 

26 FOURPLAY Fields Of Gold (RCA Victor /RMGI 

27 27 GREG ADAMS Firefly (215) 

DAVID SANBORN Tin Tin Deo (GRP /VMG) 

28 JOYCE COOLING Camelback (NaradaJazz) 

29 30 ALICIA KEYS If I Ain't Got You (J /RMGI 

#1 MOST ADDED 
BONEY JAMES FIJOE SAMPLE Stone Groove (Warner Bros.) 

#1 MOST INCREASED PLAYS 
BONEY JAMES FIJOE SAMPLE Stone Groove (Warner Bros.! 

TOP 5 NEW & ACTIVE 
STEVE OLIVER Chips & Salsa (Koch) 

THA' HOT CLUB l'n1 Gonna Love You Just A Little More Baby /Shanachie) 

KENNY G. FIEARTH, WIND & FIRE The Way You Move (Arista /RMG) 

ARAN/ & WOLF Daylight (Rendezvous) 

GLADYS KNIGHT FIEDESIO ALEJANDRO Feelin' Good (Vacilon) (Pyramid) 

SMOOTH JAZZ begins on Page 53. 

TRIPLE A 
LW TW 

1 8 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

4 © U2 All Because Of You ( /nterscope) 

3 3 LOW MILLIONS Eleanor (Manhattan /EMC) 

7 0 KEANE Somewhere Only We Know (lnterscope) 

2 5 JOHN MAYER Daughters (Aware/Columbia) 

8 0 LENNY KRAVITZ Lady (Virgin) 

5 7 JET Look What You've Done (Atlantic) 

21 0 JACK JOHNSON Sitting, Waiting, Wishing (Brush /ire /Universal) 
10 9 SNOW PATROL Run (A &M /lnterscopel 

6 10 U2 Vertigo (lnterscopel 

11 11 RAY LAMONTAGNE Trouble (RCA /RMG) 

12 12 RAY CHARLES fIVAN MORRISON Crazy Love (Concord) 

9 13 MARK KNOPFLER Boom, Like That (Warner Bros.) 

13 HOWIE DAY Collide (Epic) 

14 SHORE Hard Road (Maverick /Reprise) 

16 . MADELEINE PEYROUX Don't Wait Too Long (Rounder) 

29 TORI AMOS Sleeps With Butterflies (Epic) 

20 t R.E.M. Aftermath (Warner Bros.) 

17 ' M. JAGGER & D. STEWART fl S. CROW Old Habits Die Hard (Virgin) 

15 20 JACKSON BROWNE WI BONNIE RAITT Poor Poor Pitiful Me (Artemis) 

24 ® MARCBROUSSARD Home (Island/ /DJMG) 

BLUE MERLE Burning In The Sun (island /IDJMGI 

23 23 ANNA NA LICK Breathe 12am1 (Columbia) 

22 24 SARAH MCLACHLAN World On Fire (Arista /RMG) 

27 25 NORAH JONES Those Sweet Words (Blue Note /EMC/ 

25 26 WILCO Theologians (Nonesuch) 

28 27 R.E.M. Leaving New York (Warner Bros.) 

19 28 JOHN MELLENCAMP Walk Tall (/s /and / /DJMG/ 

8 
KENNY WAYNE SHEPHERD Let Go (Reprise) 

ALISON KRAUSS & UNION STATION Restless (Rounder) 

#1 MOST ADDED 
JOHN BUTLER TRIO Zebra (Lava) 

#1 MOST INCREASED PLAYS 
JACK JOHNSON Sitting, Waiting, Wishing (Brushbire /Universai 

TOP 5 NEW & ACTIVE 
BRUCE HORNSBY Circus On The Moan (Co /unr/O- 

JOSS STONE Right To Be Wrong (SCurve /EMC, 

MODEST MOUSE Ocean Breathes Salty (Epic' 

FINN BROTHERS Anything Can Happen (Netterer! 

OZOMATLI Love & Hope (Concord) 

TRIPLE A begins on Page 63. 
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ERICA FARBER 

on Davis has been an air talent, a programmer, a GM and co -owner of a 

research company, and he is now living his dream. Davis is President and CEO 

of Prairie Radio Communications. He took control of this group of 17 stations 
in 10 markets less than six months ago and is having the time of his life. 

Getting into the business: "I fell in love with radio as a little kid - the 
typical burning out nine -volt batteries in the transistor under the pillow every 

night. I grew up in the Chicago area, so I heard all the WLS -WCFL battles of 

the '60s. My dad was in sales, and we lived in St. Louis for a little while, where 
I got WIL and KKOK. Then we lived in Milwaukee for a while, so I heard WOKY and WRTT as 

well. I was able to hear lots of exciting, passionate radio that I know has driven me into the 
business. 

"My first paid job was right out of college. I went to a little Catholic college outside of 

Chicago, Louis University, just outside of Joliet, IL. My first job was at WJOL -AM /Joliet. I had 

the classic empty- the -trash -cans, run- the -Illinois- football -games -on- Saturday, play -the- 
church- shows -on- Sunday -night kind of thing. I spent about a year there, then moved up to 
being a jock in Chicago." 

On becoming GM: "I was lucky to work for a company that was open -minded, CBS, and 

very lucky to work for a fellow who was a mentor and open - 
minded enough to believe that you could come from the 
programming side and be a good leader. George Sosson is 

that fellow. He did a wonderful thing for my career, and also 

for Dave Van Dyke." 

On going into research: "I got together with Owen 

Leach, who founded Broadcast Architecture. We felt it would 

be a neat idea to combine the science of research with the 
real -world experience of a manager. Many research 
companies, at least at that time, were just research people. 
We thought the combination would be useful to clients, and 
I think it was. 

"Within about a year of the start of Momentum, 1993, 

we were doing both market research and real programming 

consulting for what were the Tichenor stations at that 
point. I think Tye probably done more Hispanic market 

research in the U.S. than anybody else. It was fantastic to 

see the development of the whole Hispanic side of U.S. 

radio. A lot of the things that have happened in Hispanic 

radio parallel Pop radio from 20 years earlier. 

"I started Momentum in Washington, which is where rd 
been after CBS. Within a couple years I had enough 

confidence that it was going to be OK as a going -forward 

thing, so we returned to Chicago, where both my wife and I 

still have family. rye been back in Chicago since 1996." 

The next step: "One of the real great guys I've ever met 

in my life is David Lykes. David was COO of Tichenor, which 

morphed into Heftel, then Hispanic Broadcasting. He knew 

they were making a giant expansion, and he knew that 
product quality was going to be a key part of what they 
needed to accomplish. I was working with them prior to 

that with their original group of stations, which was about 12 stations in five markets when I 

started working with the company. 

"In 1998 David asked if I would come into the company as VP /Programming. I told him I 

loved doing market research, so he suggested they make Momentum a part of HBC so I could 

continue to do research but also act as VP /Programming. They bought Momentum in 1998? 
The founding of Prairie Radio: "The deal I had with HBC was to stay with Momentum 

for a period of time after they purchased it. My hope after that was to try to own my own 

candy store, basically. I spent a good part of the past year looking at a wide range of 

properties, and the opportunity arose to get involved with the WPW stations, which is how 

they were known at that time. The owner of those stations and I struck an agreement that has 

turned them into the Prairie Radio Communications Company." 

Goals of the company: "First, to take the group of 17 stations and maximize their 
potential. They're all in very nice regional centers for the parts of the states we're in - 
Illinois, Missouri, Wisconsin and Iowa. Pretty much every one of them is in a college town. 

Almost all of them are in governmental centers - the county seat, the place where the 
courthouse is located. They're in important communities. 

"Once they're in good shape, we believe that growth through acquisition is going to be a 

good next step. Our first step would be to try to build out within similar markets. I think we'd 

always stay in the 100 -plus range." 

Biggest challenge: "From the get -go I wanted to allow everybody in the company to be 

able to stay and be a part of the company as it grows. There are lots of people with lots of 

different skill levels. Bringing everyone to a level of performance that will allow the stations 
to grow is the first step. That's an interesting challenge, but it's not necessarily difficult. I've 

seen this and done this at other companies before, but every time it's unique. There are always 

new twists." 
State of the industry: it's an exciting time, if we're able to step back from it. Whenever 

we're in the fog of war, of stuff happening minute by minute, we can lose perspective. The 

changes and challenges we all perceive are typical of the evolution any business goes through. 
Fm sure if you were to ask all the radio stations that had Monitor on in 1955 what they were 

going to do when network radio didn't work anymore, you would have gotten similar 

passionate concern - and maybe even frightened answers - about what was going to 
happen to radio. Overall, we have an entity that is always going to be treasured by a huge 

portion of the population. Our main challenge is to keep finding ways to be able to meet their 
needs." 

Something about Prairie that might surprise our readers: "My goal, in these first 
months, has been to employ the fundamentals I see the great companies using in terms of 

how they structure their thoughts about how they're going to run their companies. There's a 

lot of commonality in the way they do that. I've been getting 

this thing back to basics in terms of good, common -sense 

operations, as opposed to inventing something brilliant and 
fresh. I'd like to do that someday, but I'm trying to 

concentrate on the basics right now." 

Career highlight "I'm living it right now. And in no way 

is it a done deal, so it's probably a little unfair to call it a 

success. I'm in the opening minutes of what's going to be a 

very challenging time, I have no doubt of that. I would say 

that of all the wonderful things I've gotten to do in radio - 
I've been a DJ and a PD and a manager, I've worked with and 

for great talent - when you get to lead the charge, it's a 

very exciting thing." 
Career disappointment: "In a broad sense, two things 

really disappoint me in life, as well as in radio. One is when 

people aren't able to fulfill their potential, and the other is 

when they aren't honest, either with themselves or with 

others. I can think of situations in radio where both of those 
things have happened and where I've been disappointed by 

the results. I can't think of a station that I wish I had done 

differently, necessarily, but that doesn't mean that I did 

everything right, because I didn't. But I don't have any 

regrets in terms of the steps of my career." 

Most influential individual: "There's an aggregation of 

great things that I've learned from a lot of different people. 

Very early in my career I was lucky to work for two different 
PDs in Chicago, Burt Burdeen at WSDM and Roger Skolnick at 

WEAI. Each of them had very different strengths. Burt was a 

music guy. He could hear it in the grooves, and that was his 

strength. Roger was one of the earliest bringers of science to 
radio programming. I was lucky to be influenced by two guys 

like that very early in my career. The ones who probably made the most difference over the 
course of time would be George Sosson, David Lykes and Frank Osborne." 

Favorite radio format: "I love them all." 

Favorite song: "Were Not Gonna Take It' by The Who." 

Favorite movie: "Woodstock." 

Favorite book: "I read a ton, but I don't know that one leaps out." 
Favorite restaurant: "The Ivy in Los Angeles, Lutece in New York and Charlie Trotter here 

in Chicago." 

Beverage of choice: "Iced minty soy chai." 

Hobbies: "I love to play golf. I love to suffer with all the losers we have here in Chicago 

sports, but I still love them all. I love to garden. I'm lucky to have a nice little patch to putter 
around in." 

E -mail address: "momendon @aol.com." 

Advice for broadcasters: "The people rye known over my career to be most successful 

have been incredibly focused on whatever they decided to do, whether it was Howard Stern or 

great music jocks or great salespeople or sales managers. They also had a good level of 

discipline. I saw so many talents over the years who, if they'd had just a little more discipline 

and had stuck to their task with a li tle more persistence, would have had wonderful careers. I 

also know many people who did combine that focus and discipline and do have great careers 

they can look back at." 

DON DAVIS 
President & CEO, Prairie Radio 

Communications 
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"I Love Wendy, I worked with her in the 80's at WRKS. She was an amazing talent then anc she is an amazing talent now! 
I will never forget the first time I met her she had big floppy pig tails in her hair, bright pink lipstick and was reading a copy 
of "Tigerbeat Magazine ". When I asked her why she was reading that she said "Duh, I have to know everything about 
everybody, and I read everything "... and she does! Being on KKBT is like a welcome home party for Wendy because years 
ago she was on WOL in DC which is our flagship station. So Wendy, welcome home!!!!" Nary Catherine Sneed, CCO Radio One 
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"My stations get the best of both worlds with Wendy. They can play their own music...up to 6 songs 

an hour, plus they get Wendy. Just an unbeatable combination!" 
-Doc YVyrter, Diector of Urban Programminc, Char Channel 

"She is one of the most talented performers on the air.. .The real deal" 
-Steve Rivers, Prsident of Programming. Infirity Broadcasting 

For more info, contact Superadio 508 -480 -9000 wvvw.superadio.com www. thewendywilliamnsexperience.com 
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