NEWSSTAND PRICE $6.50 NOVEMBER 5, 2004
Papa Roach Score A Hat Trick Legendary Host Signs Off
The Geffen band picks up Most Added honors this After 35 years in the business, KABC/Los Angeles
week at three ditferent formats for their latest, host Ken Minyard has

retired. R&R News/
Talk/Sports Editor Al
Peterson caught up
with Minyard shortly
adds and debuts after his retirement
at No. 49° party for his thoughts
Congrats to Gary on hanging up his
Spivack, Tommy I? /4 ”/ ” ﬂ I? [ ” ” I? ” Jl headphones.

Dafey and crew! Page 13.

“Scars.” At Altemative, the single scores 34 adds and
debuts at No. 50°; “Scars” gets seven adds at Rock;

a and at Active Rock

the track snags 30

www.radioandrecords.com

GREATEST HITS

FEATURING 3 BRAND NEW SONGS

LIVl SR Most Plaved Artist in 2002 AGAIN!!
* In concert.. S)NAAGIN. SELLOUT...

6 CMA NOMINATIONS
* See Toby perform on the CMA's

2 AMA NOMINATIONS
* See Toby perform on the AMA's

“Toby KeithEJZagtet] “Mexico”
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MOST INFLUENTIAL WOMEN IN
RADIO PAVE PATH TO SUCCESS

A review of the tele-seminar “How to
Manage a Career Path of Detours,
Roadblocks and Green Lights™ by Exec.
Editor Roger Nadel is featured this week.
American Women in Radio & Television
sponsored the event, where top-notch
female radio executives — ABC Radio/
Minneapolis President/GM Amy Rosenthal,
Entercom Regional VP Weezie Kramer and
(nterep Marketing Group President Debbie
Durben — shared their secrets for success.
Albright & 0’Malley Country Consulting
Partner Jaye Albright moderated.

Page 7

ALTERNATIVE POLITICS
According to the JFK School of Government,
60% of 18-29-year-old voters feel that this
year's election will have “a great deal” of
impact on their future. R&R Alternative
Editor Kevin Stapleford finds out how some
of the format’s programmers walk the thin
line between political involvement and the
need to be groovy on-air.

Page 73

CHR/POP
« NELLY YT. MCGRAW Over... Dorty/Fo’ ResvCurtyUniversa)

CHR/RHYTHMIC
« USHER & ALICIA KEYS My Boo (LaFace/Zomba)

URBAN
« USHER & ALICIA REYS My Boo (LaFace/Zomba)

URBAN AC
+ ALICIA KEYS U/TONY, TONI, TONE. .. Diary (/AMG)

GOSPEL

*J. MOSS We Must Praise {Gospo Centric)

COUNTRY

© PHIL VASSAR In A Real Love (Arista)

AC
+LOS LONELY BOYS Heaven (0r/Epic)

HOT AC

» MAROON 5 She Will Be Loved {Octone//RMG)

SMOOTH JAZ
« GERALD ALBRIGHT To The Max (GRPVMG)

ROCK
+ VELVET REVOLVER Fall To Pieces (RCAAMG)

ACTIVE ROCK.
« PAPA ROACH Getting Away With Murder (Geffen)

ALTERNATIVE

. U2 Vertigo {/nterscope)

TRIPLE A
* U2 Vertigo (Interscope)

CHRISTIAN AC
« CHRIS TOMUIN indescribable (Socsteps Spamow EM! CMG)

CHRISTIAN CHR
+ TOBYMAC Gone (Forefront/EMI CMG)

CHRISTIAN ROCK
« TOBYMAG Gone (ForeFrontEMI CMG)

CHRISTIAN INSPO

o MICHAEL W. SMITH Healing Rain {Reunion/PLG)

SPANISH CONTEMPORARY

« JUANES Nada Valgo Sin Tu Amor (Unwversal)
REGIONAL MEXICAN

« BETO Y SUS CANARIDS Esta Liorando... (Disa)
TROPICAL

» JUAN LUIS GUERRA Las Avispas {Karen)

THE INDUSTRY’S NEWSPAPER

. radroandrecords.com

R&R is very excited to an-
nounce plans for R&R Con-
vention 2005 in Cleveland,
June 23-25, 2005. In 1998
R&R resumed its yearly con-
ventions in Los Angeles.
Based on feedback from at-
tendees over
the years on
aspects rang-
ing from ses-
sions, speakers
and activities
to hotels and
cities, it was

as a model for urban rebirth

R&R Rocks Cleveland!

Convention 2005 to feature special events at
the Rock and Roll Hall of Fame and Museum

\ \ Fame and Mu-
seum has had

decided it was /R CONVENTION 2005 more than 4 mil-
time tOo con- REBAISSARCE CLEVELAND HOTEL  Lion visitors, from
verge in a new meeting place  every U.S. state and from
in 2005. around the world. Hundreds
What makes this conven-  of stations, syndicators and
tion so special is the concur-  networks have broadcast from
rent celebration of the 50than-  the museum’s Alan Freed Ra-
niversary of rock ‘n’ roll, the  dio Studio.
comerstone of our mutual ca- The Rock and Roll Hall of
reers in the industry. Thispast  Fame and Museum houses
year hasbeena long seasonof  one-of-a-kind pieces of his-
change in the business. Simi-  tory, like Janis Joplin’s psy-
larly, Cleveland is often cited  chedelic-colored Porsche,

and has been dubbed “the
New American City.”

During “R&R Rocks Cleve-
land” we will enjoy many spe-
cial events at the Rock and
Roll Hall of Fame and Mu-
seum, including our opening-
night festivities
for all conven-
tion attendees.
Since its opening
in 1995, the Rock
and Roll Hall of

CONVENTION » See Page 3
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Bennett New WB/Nashville EVP

By Lea Heiton

nm Co.my Editor
ondY adhpandriconds com

Bl" Bennett, the former President of Geffen
and Maverick, is the new head of Wamer Bros/
Nashville and will have the title 6f Exec. VP. He
succeeds Jim Ed Norman, who left the label a few

months ago.

Bennett, a Clarksville, TN native, told R&R,
“I'm very excited to come home, be around the
music | like and work with some great people.
I’'m really looking forward to having a lot of fun.”

The 25-year music industry veteran spent his

Bennef;

carly career at CBS Records, working local Miami and Atlanta pro-
motion for Epic and later moving to New York for a national gig
with Columbia. He joined MCA in 1986 and eventually became
Sr. VP/Promotion. He joined DGC as GM in October 1991 and
was named President of Geffen in July 1996. He became President

of Maverick in july 1999.

Q3 Eammgs Season Rolls On
‘Less Is More, stock buybacks highlight quarter

By Adam Jacobson

RAR Radw Editor
acobsondradioandrecords com

A flurry of eamings calls kept
Wall Street analysts and inter-
ested observers plenty busy be-
tween Oct. 28 and Now. 1.

For Clear Channel, radio
revenue was statistically flat at
$960.1 million. Operating in-
come for Clear Channel Radio

dipped 1%, to $383.7 million.
CC noted that the decrease of
revenue at its radio arm was
led by a decline in national ad-
vertising that was partially offset
by increases in local advertis-
ing, as well as traffic and net-
work revenue. On the national
side, the dip was primarily due

EARNINGS » See Page 10

Study TSL Decline Continues
Bridge research shows growth in other media

By Reger Nodel
RER Executive Edrtor
rnadel@radioandrecords.com

There is new reason for con-
cern about audience erosion
and the potential threat it poses
to radio. A just-completed
study provided to R&R by me-
dia research firm Bridge Rat-
ings shows a pattern of de-
creased time spent listening to
radio across all demos at the

ternate forms of media — such
as iPods, CDs, Internet radio
and satellite radio — is on the
rise.

How significant is the swing?
Among younger listeners,
there’s an 18% reduction in the
use of traditional radio from the
beginning of the year to Sep-
tember. Older listeners are
showing a 13% decline.

Radio Struggles
Due To General
Economic Woes

By Jos Howard

R&R Wi on Bureau
e loandrecords com

While the radio business has
been under fire on Wall Street
for months, one analyst re-
cently gave the industry a
break and attributed its slow fi-
nancial recovery to a lackluster
overall economy.

In an Oct. 25 report, Guzman
& Co. analyst Jake Balzer
stated that he believes that ra-
dio is taking an unfair beating
from the Street due to unfair
comparisons to other media.
“Local radio advertising trends
tend to track retail sales and
employment rather than total
gross domestic product, as
most other media do,” he said.
“We believe that this has
caused radio spending to lag

ECONOMY » See Page 9

By Lo Hotton snd Chuck Aly
R&R Nashvibe Bureau

As much as any-
one who has ever
strolled Nashville’s
16th Avenue, Fran-
ces W. Preston built
Music City. Begin-
ning in the late
1950s, her efforts to
establish the fledg-
ling BMI/Nashville
regional office at-
tracted countless
songwriters to the city and
formalized the financial un-
derpinnings of what has be-
come this nation’s foremost
music-centered creative
communify.

Beyond her advanced
business acumen and ex-
traordinary vision, Preston
is esteemed for her compas-

Preston

sion, her prodigious chari-
table efforts and for nurtur-
| ingsongwriters and
i Ppublishers. She used
the considerable in-
| fluence and power
she amassed over
her 46-year tenure
to help people and
to further many
worthy endeavors,
among them the
Country Music As-
sociation.

Drawn to New York and
BMI’s top post in 1985,
Preston never lost her devo-
tion to Music Row, to the
point of moving most of
BMI’s operations to Nash-
ville in 1995. She was in-
ducted into the Country
Music Hall of Fame in 1992.

See Page 41
1

same time that listening to al- STUDY » See Page 9
The First Lady Of Nashville September Radio
Frances Preston put the ‘Music’ in Music City Revenue Up 4%

Strong local sales perfor-
mance across the country dur-
ing September lifted radio rev-
enue for the month to its best
year-to-year showing since
April. According to the data re-
leased by the RAB, local
growth of 5% combined with
national sales” 1% improve-
ment resulted in total spot sales
in September that were 4%
higher than in the same month
in 2003.

Despite the September surge,
the third-quarter report shows
that spot sales were flat com-
pared to last year’s third quar-
ter. During the July-September
period, local sales grew 2% but
were offset by a drop of 5% in
national revenue. This foliows
2% growth in the second quar-
ter and 4% growth in the first
quarter vs. the same periods a
year earlier.

REVENUE » See Page 21

2004 CMA Broadcast Winners: Page 50
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Chicago’s WIND Blows Back |
To News/Talk Under Salem

Salem Communications this week
flipped recently acquired WIND/

Chicago to News/Talk nEWS TALK
_-——"'

Radio Network News. ¢ » 1 ©¢ a @ ©

with a lineup of syndi-
cated talk shows and
the company’s Salem

Salem acquired WIND

when it swapped Contempo-
rary Christian WZFS-FM (The
Fish)/Chicago for the station in a
multicity transaction with Univi-
sion.

The move by Salem marks a re-
turn to News and Talk program-
ming on the 560 AM frequency that
was once home to legendary Windy
City all-News outlet WIND. Ever
since then-owner Group W sold the
station nearly two decades ago,
WIND has aired a variety of Span-
ish-language formats.

“The relaunch of WIND returns
the station to its historical roots as

a News, Talk and information-ori-
ented radio station serving Chi-
cago,” Salem National PD
for News/Talk Tyler Cox
told R&R. “Obviously,
there are already some
great News and Talk sta-
tions here in the city, but
‘News/Talk 560" will offer Chicago-
ans a clear, consistent, conservative
voice throughout the day, with
great perspectives from our lineup
of hosts, who are all highly re-
garded across the country.”

WIND's new lineup includes Sa- I

lem Radio Network syndicated
talkers Bill Bennett (5-8am), Dennis
Prager (11am-2pm), Michael Med-
ved (2-5pm), Hugh Hewitt (8-
11pm), Mike Gallagher (11pm-2am)
and Emie Brown (2-5am), along
with Talk Radio Network-syndi-

cated talk hosts Laura Ingraham (8- l

11am) and Michael Savage (5-8pm).

KSJO/San Jose Now ‘La Preciosa’

Heritage Clear Channel
Rocker KSJO/San Jose
flipped last week to Mexi-
can Oldies “La Preciosa,” a
network that also includes
KPRC/Monterey; KFSO/
Fresno; KKDJ/Bakersfield;
KSMY/Santa Maria, CA;
and KSPE/Santa Barbara,
CA. The network’s pro-
gramming will now origi-
nate from KSJO, although each sta-
tion carries local news and traffic
and some have local DJs.

KSJO is programmed by La
Preciosa Brand Manager Alex
Lucas and also carries Lucas’ mom-
ing show, E! Genio Lucas. La Pre-
ciosa features hits from the ‘70s, ‘80s
and ‘90s by artists like Los Bukis,
Vicente Femandez, Los Freddy’s
and Juan Gabriel and targets 25-54
listeners.

“The Bay Area is one of the
country’s fastest-growing Hispanic
markets, and we see an opportunity
for KSJO to bring the community a
new and exciting Spanish-language
format, featuring the only local
morning show in town,” Clear
Channel/San Jose Market Manager
Kim Bryant said. “In addition to a

broad catalog of regional
Mexican songs, KSJO will
offer the local Hispanic
community extensive local
news, traffic and weather
| updates, all in Spanish.”
Lucas said, “For this for-
mat | am not limiting
genrres or dividing regions.
This is a general type of ra-

1
|

dio, which isn’t defined by |

genres. Music is music, and a hit is |

a hit. People who know who Pedro
Infante, is also know José José, and
you can hear one being played af-
ter the other. It doesn’t bother the
listener. On the contrary, listeners
like the combination. | went back to
what radio was in the past, where
one station would play all types of
music. This was a project that was
bom in Monterey on Sept. 12, 2003,
under the supervision and with the
support of Kim Bryant.”

KSJO's format change is part of
the Spanish-language initiative an-
nounced by Clear Channel in Sep-
tember. Under the direction of Sr.

VP/Hispanic Radio Alfredo Alonso, |

CC plans to place Spanish-language
formats in an additional 20 to 25
markets,

.y

November 5, zomm.3

Hollywood Sr. VP/A&R Geoff Weiss.

THEY'RE NOT ALONE AFTER ALL Hatt a miliion fans have shown
Hollywood Records band Breaking Benjamin that the litle of their latest full-length
release, We Are Not Alone, is truth in advertising, since the album was recently
awarded gold status. Seen here celebrating foliowing the band's recent sold-out
show in Los Angeles are (front. I-r) bandmember BC. Hollywood VP/Rock &
Alternative Promotion Joey Scolari. St. VP/Promotion Justin Fontaine, (back, I-r)
VP/A&R Jason Jordan. VP/Alternative Promotion Geordie Gillespie and Exec.
Director/Marketing Linc Wheeler, bandmembers Mark James and Aaron Fink:
Buena Vista Music Group Chairman Bob Cavallo; bandmember Ben Bumiey. and

Davidson Upped To VP/Top
40 Promotion For Columbia

Columbia Records has elevated
Sr. Director/Top 40 Promo-
tion Brad Davidson to VP/
Top 40 Promotion. David-
son, who has held his pre-
vious title since 2003, will
remain based in New York
and report to Exec. VP/Cre-
ative Marketing & Promo-
tion Charlie Walk.

Davidson began his Sony
Music career as a college rep
in Amherst, MA in 1997. The
following year he was named Na-
tional Director/College Marketing
for Columbia and a year later be-
came Regional Promotion Manager
for the label’s New England branch.
He was upped to National Director/
Top 40 Promotion in 2002 and to Sr.
Director/Top 40 Promotion in 2003.

“Brad started off in the tough
turfs of Boston, just like 1
did,” said Walk. “Through
years of studying the con-
tinually changing art of
promotion, he’s earmed a
reputation as one of the
most important and formi-
dable promotion execu-
tives in the business.

“He has a savvy street
sensibility and combines
a thorough understand-
ing of the strategic challenges of
Top 40 radio with a deep appre- ||
ciation of the musical and cuiturat
trends that shape the medium. I |
am looking forward to continuing |
to work with Brad as Top 40 radio |
enters the next phase of its evolu-
tion.”

Uebel Manages Mega/Tampa Duo

Cecilia Uebel has been named
GM of Mega Communications’ Re-
gional Mexican WLCC (La Ley) and
Tropical WMGG (La Mega) in
Tampa. She was previously Sales
Manager for the company’s WNUE/
Orlando and has 15 years of sales
and management experience in the
radio and outdoor industries.

“Cecilia has a proven track
record in sales and management

| and a passion for our business that

McCoy Tapped As PD At WNCI

Clear Channel CHR/Pop WNCU/Columbus, OH has named Michael
McCoy PD, effective Nov. 15. He replaces Jimmy Steele, who exited last

month.

McCoycomes from a similar post at CHR/Pop sister WHKF/Harris- |
burg and will also exit the OM position at sister WLAN/Lancaster, PA.
He has previously programmed WLAN and WMRV/Binghamton, NY.

“I've always considered WNCI to be among the top five CHR stations
in the country,” McCoy told R&R. “Think of the names of all the great |
people who have.worked there — not to mention that WNCI has been in
the format since 1968 and, despite all the changes and doldrums in the
format, has remained so dominant. That fact alone scares the hell out of |

me!”

is second to none,” Mega Commu-

nications Exec. VP/Operations
Rafael Grullon said. “In addition,
she has been part of our successful
Orlando operation, so she is very
familiar with the way we like to do
business.”

Mega Chairman/CEO Adam
Lindemann said, “We are always' |
excited to promote from within, |
and Cecilia has proven that she can |
be a great leader and take our al- |
ready successful Tampa operation |
to the next level.”

Convention

Continued from Page 1

| Jim Morrison’s Cub Scout shirt,

Bono's first guitar, Jimi Hendrix's
guitars, the CIA’s letter to Paul
Simon, Ringo Starr’s Sergeant Pepper
uniform, Kurt Cobain’s electric gui-
tar and much more.

It's a well-known fact that many
people in the radio and record in-
dustries got their careers off the
ground in Cleveland. If this de-

scribes yop, we’d like to hear from
you at cleveland@radioandrecords.com.
Tell us your story, including where |
you worked, when you worked
there and where you're working to-
day.

The Renaissance Cleveland Ho-
tel — in the heart of Cleveland’s
business, shopping and entertain-
ment districts — will be the host
hotel for R&R Rocks Cleveland,
and online registration will open
soon with special early-bird rates.

| cluster, which com-
| prises Christian AC
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Salem/Atlanta
Names Moran
Station Mgr.

Salem Communications has
tapped Mike Moran as Statlon
Manager for the g
company’s Atlanta

WFSH, News/Talk
WGKA and Chris-
tian Talk simulcast
WLTA & WNIV.
Moran most re-
cently served as VP
& Director/Media for Leading the
Way, the internatienal media min-
istry of Dr. Michael Youssef in At-
lanta.

In his newly created position
Moran will be involved in all as-
pects of the operations of the sta-
tions and report to Salem/Chicago
GM and VP/Operations Allen
| Power, who said, “I'm excited to
have Mike joining our team here in
Atlanta. I've known him for a
number of years and feel that his
wealth of experience and leader-
ship track record will allow him to
make an important contribution to
our cluster. This new position will
also allow me to focus more time
and attention on my corporate re-
sponsibilities.”

Moran is a 27-year veteran of
media and broadcasting, having
worked on the agency, rep-firm and
station sides of the business. He

MORAN - See Page 21

Moran
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NAB Opposes FCC

_RADIO BUSINESS ___ B e

Nv-

Inquiry On Localism

I he NAB this week filed comments with the FCC in re-
gard to the agency’s notice of inquiry on localism, which the
NAB is against. The NAB said the notice forecasts a depar-
ture from the deregulatory approach the commission has fol-
lowed over the past three decades, adding that “it sets out
on a path that is unlawful, unnecessary and fraught with

constitutional peril.”

Among the things the NAB sug-
gested is that the FCC lacks an un-
derstanding-ef the economic envi-
ronment faced by broadcasters to-
day, with stiff competition from ev-
erything from cable and satellite to
movie rentals and the Internet af-
fecting the industry. The NAB also
said there is no evidence to support
the necessity of the commission’s in-
quiries into voicetracking and “na-
tional playlists,” contending there’s
little connection between these sit-
uations and broadcast localism.

Additionally, the NAB claimed the
FCClacks the authority to change the
license-renewal process, which the

broadcasters’ organization suggested
the commission is proposing to do by
auditing stations’ quarterly Issues/
Programs reports or by conducting
a mid-license review. The NAB also
wants the FCC to take into account
the financial burden it would create
for some stations if the commission
required stations to produce mini-
mum amounts of local news cover-
age.
Owners Accused Of
Election Influence

In other news, allegations that
broadcast owners are trying to influ-
ence elections are contained in a 50-

page document filed with the FCC
by a coalition of media-reform
groups in response to the commis-
sion’s notice of inquiry on localism.
In the filing, led by the Brennan Cen-
ter for Justice at the NYU School of
Law, the coalition urges the FCC to
take bold steps to advance media
democracy.

The groups charge that, under
current FCC policies, “community
needs are eclipsed by the commer-
cial interests of large conglomerates
that dominate the media markets
and effectively silence local voices.”

The coalition further suggested
that “there can no longer be any
doubt that owners of broadcast out-
lets actively use their immense
power to try to influence public
opinion and the outcome of elec-
tions, while they give short shrift
to the citizens’ need for sound in-
tormation with which to make in-
formed choices.”

— Roger Nadel

“With PD Advantag
into My GM's Office

e, | Walk
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BUSINESS BRIEFS

Huge Stack Buyback Initiative St By Viacom

On Oct. 28 Viacom announced an $8 billion stock buyback that
will commence immediately and an increase in its quarterly
cash dividend from 6 cents per share to 7 cents per share, a gain
of 16.7% on an annual basis. The increased dividend is payable on
Jan. 1, 2005 to stockholders of record at the close of business on
Nov. 30, 2004. The stock buyback program succeeds and replaces
Viacom's $3 bilfion stock purchase initiative announced in 2002, un-
der which 40.7 million shares have been purchased for $1.7 billion.
“Great things are ahead for Viacom,” Chairman/CEQ Sumner
Redstone said in his company's conference call. “it's an exciting time
for us, and it certainly is for me. Tom [Freston] and Les [Moonves]
are bringing a new energy and charting a new course for this com-
pany. The future starts today”

CC Accelerates Traffic Sales Effort

N oting that traffic around the country is no longer just a drivetime
concem, Clear Channel CEO John Hogan has determined
there’s now a need to focus more attention on maximizing revenue
from his Clear Channel Traffic operations. With that in mind, he has
appointed CC radio vet Pat McDonnell VP/Traffic Sales & Affilia-
tions. McDonnell, most recently Market Manager for Clear Channel's
Atlanta cluster, is credited by Hogan as being one of the people who
was instrumental early on in the growth of the company’s traffic ser-
vice. Said McDonnell, “| look forward to helping our markets opti-
mize their revenue opportunities, as well as bringing traffic to new,
non-Clear Channel Radio and TV stations” Clear Channel Tratfic
operates in 135 markets, providing local and customized traffic re-
ports to radio and television stations, as'well as websites.

Navigauge Debuts Consumer Behavior Index

Research company Navigauge, which earlier this year debuted
a device to measure in-vehicle radio listening and correlate that
listening with location via giobal positioning, has introduced the Con-
sumer Behavior Index, based on that data. The in-car device is now
being used to gather data from a panel of consumers in Atlanta,
and Navigauge CEO Tim Cobb says the CBI information “will show
advertisers behavioral patterns that will allow them to make the
smartest, most effective radio buys to reach their primary audience”
The company expects the CBI to offer real-time data from as many
as five major markets in 2005. The first CBI report will be issued on
Nov. 8.

Continued on Page 10

Confident That | Know
What I'm Talking About.”

"PD Advantage® helps me get a deeper
understanding of my listeners. It gives me
a leg up on my competition, too— see
where they're weak, where our best
opportunities exist, and then develop-a
plan of afiack. { use the P1 ZIP code tools
to zero in on where to focus my marketing
and events. The Diary Comments have
been incredibly useful. They're like a focus
group—with a lot less work!”

Find' out what PD Advantage insight can do for your
station—contact your Arbitron representative or drop
an e-mail to bob.michaels@arbitron.com.
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NAB Extends

Radio Show

Partnership possibilites remain

under consideration

By Joe Howard

R&R Washengton Bureay
howarody. records com

I he NAB Radio Board last week voted unanimously to
continue holding the group’s annual Radio Show as a sepa-
rate event beyond 2005. In doing so, the organization’s board
of directors also agreed to continue exploring partnership
opportunities for the show with-other entities.

Meeting in Washington, DC from
Oct. 27-28, the NAB board solidified
the NAB Radio Show’s return to Phil-
adelphia, which hosted the conven-
tion in 2003. The motion to continue
the show beyond next year was of-
fered by Withers Broadcasting Presi-
dent Russ Withers. Board Chairman
and Bonneville President/CEO Bruce
Reese noted that the 2004 show, held
last month in San Diego, was well re-
ceived by the industry.

Emmis Chairman/CEO Jeff Smu-
lyan and NewRadio Group Presi-
dent/CEO Mary Quass agreed to co-
chair an NAB board committee that
will discuss initiatives related to the
future of the radio show. The idea of
partnering with another entity to in-
crease attendance at the show has

been under consideration at the
NAB for some time. The RTNDA has
already teamed up with the NAB by
holding its annual conference in Las
Vegas, concurrent with the NAB's
annual spring convention.

In related news, Susquehanna Ra-
dio President/COO David Kennedy
reported that the group’s Responsi-
ble Programming Task Force, formed
in April to review policies the indus-
try could adopt to address the issue
of broadcast indecency, is working on
several initiatives and hopes to have
a final report ready by spring 2005.
NAB Joint Board Chairman Phil
Lombardo added that the group is in
good financial shape, thanks to the
success of the 2004 spring convention
in Las Viegas.
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what's
sausage?

If you don’t know who your current

music research vendor is talking to,

how can you be confident with the

song test results you rely on to make
music decisions?

ComQuest is the only major music
testing company that gives you full and

total access to all the data we collect. Not
just compiled song test results, but also
respondent info - who took the test and when, their names,
phone numbers and zip codes.

With full and total access to your data, you can feel confident
about our results - the results we stand by every day for major
broadcasters like Cox, Infinity, Radio One, Univision and SBS

| \ _ in markets from Los Angeles, New York and Chicago to Mobile,
l 33 Fresno and Dayton
29

} If you can’t drill down into your music research to see who is

- ._ taking your test, maybe it's time to consider upgrading to
/‘; } ComQuest, the music testing specialists.

.‘. .‘.
o

We tell you what's in the sausage, and there’s absolutely no filler.

s ——aa,

| COUINUALIUEST
i

——

The Music Testing Specialists.
r Call Gary Gorton: 619-659-3600, ext. 2 www.ComQuestMusicTesting.com

t] WwWWwWWwW.americanradiohistorv.com
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RADIO BUSINES'S

CRTC Holds Hearmgs N TRANSACTIONS AT A GLANCE
On Proposed Satcasters

Canadian content major issue for regulafors

All transaction informadtion provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

Multistate Deal

By Adam Jacebsen » KPGG-FWAshdown (Texarkana), AR; KVSL-AM, KVWM-AM,
R4R Fadio Etor o o KRFM-FM & KSNX-FW/Show Low, AZ; KMOQ-FM/Baxter
Nacobsoneirackoandrecorts '

Springs, KJML-FMWColumbus and KCAR-FWGalena, KS;
KQYX-AM & WMBH-AM/Joplin and KBTN-AM & FM/Neosho
(Joplin), MO; and KCAR-AM & KGAP-FM/Clarksville, KEWL-
FM/New Boston and KKTK-AM/Texarkana, TX Undisclosed

* WLAY-AM & WVNA-FM/Muscie Shoals, WMXV-FM/Russellville
and WVNA-AMWTuscumbia (Florence), AL and WJOR-FM/St.
Joseph, TN $3 million

* KBIL-FM/Billings, MT and KCPP-FM(CP)YCasper, WY $50,000

The Canadian Radio-Television and Telecommunications
Commission on Monday completed its first day of hearings
on three proposed subscription-based radio services, each of
which has made clear it will provide some sort of Canadian
content in its offering. However, the amount of Canadian con-
tent planned by one of the entities vying for a CRTC license

area of focus.” The CBC and Standard
Radio are partners in Sirius Canada,
which would offer Sirius” American
programming — including infamous
radio host Howard Stem — as part
of its Canadian package.

CSR and Sirius Canada both say

was less than satisfactory for one commissioner.

At the meeting in Gatineau, Que-
bec, CRTC commissioner Joan Pen-
nefather expressed concemns that Ca-
nadian Satellite Radio’s offerings for
the nation’s citizens weren’t Candi-
an enough.

CSR, a joint venture between Tor-
onto-based businessman John Bitove
and XM, plans to offer 100 channels,
four of which would be all-Canadi-
an, Canadian Broadcasting Corpora-
tion reports.

“We could come into this looking
atthe deal in front of us and say that’s
just not enough,” Pennefather said.
“Four out of a hundred is not enough.”

K
POINT A

Bitove said CSR would expand its
Canadian content in the future,
should it win a license, but getting the
service launched in its proposed form
served a greater need.

“Ultimately, as this becomes glo-
bal and more countries become in-
volved, the important thing for our
country and our Broadcasting Act is
to make sure that our piece of the turf
is defended,” Bitove said.

Meanwhile, Sirius Canada CEO
Kevin Shea said, “This is a big oppor-
tunity for Canadian artists and for
folks in the news and documentary
business, and I think that's really the

that creating an all-Canadian satel-
lite system is impractical, and their
argument was bolstered last week by
a Quebec court decision that upheld
the right of Canadians to receive
US.-based TV signals via satellite.
Among those appearing this week as

“interveners” were representatives
from Corus Entertainment and the
Canadiarf Music Publishers Associ-
ation, as well as Canadian Record-
ing Industry Association President
Graham Henderson.

“Latent in this technology are very
significant threats to creators of mu-
sic,” Henderson told the Ottaun Cit-
izen. He believes that the CRTC

CRTC " See Page 10

mar-ket-ing (mdr'ki'ting), ». 1. geuing the message from point a to point b

NoBODY DOES IT BETTER.

PO I N

DIRECT

T -T O-

MARKETING

POINT

SOLUTIONS

GREAT CLIENTS. GREAT MARKETING.

MARK HEIDEN 970-472-0131

Rick TORCASSO 972-661-1361
ELIZABETH HAMILTON 703-757-9866

MARK VERONE

WWW.PTPMARKETING.COM

847-705-2046

DIRECT MAIL. TELEMARKETING.
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State-By-State Transactions

* WALH-AMMountain City, GA $275,000

* WESL-AM/East St. Louis (St. Louis), IL $1.15 million
* WAFY-FM/Middietown (Frederick), MD Undisclosed
* WIRD-AM/Lake Placid, NY Undisciosed

* KJAV-FM/Alamo (McAllen), TX $7 million

* KGVL-AM/Greenville, TX $500,000

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

o KGBI-FM/Omaha
PRISE: $10 million
TERMS: Terms unavailable
BUYER: Salem Communications Corp., headed by Presi-
dent/CED Ed Atsinger Ill. Phone: 805-987-0400. It owns
102 othexr stations. This represents its entry info the
SEENAT.
SELLER: Grace University, headed by President James
Ecikman. Phone: 402-449-2800

2004 DEALS TO DATE

Dollars to Date: $1,710,668,505
(Last Year: $2,324,227,266)

Dollars This Quarter: $227,757,022
(Last Year: $847,001,455)

Stations Traded This Year: 751
(Last Year: 880)

Stations Traded This Quarter: 92
(Last Year: 300)

FCC ACTIONS

California-Based Broadcaster Ordered To Provide
Free Rebuttal Time

Oct. 29 the FCC ruled that Pappas Telecasting must give
California Assembtywoman Nicole Parra the same free airtime
it gave her challenger. Last week R&R reported that the company,
which owns News-Tak KMPH/Fresno and Talk KTRB/Modesto, CA,
along with 25 TV stations around the country, gave $325,000 worth
of airtime to 13 county Republican committees in Califomnia. Pappas
CEO Harry Pappas believed the gift was not subject to FCC fair-
ness rules because it was not given directly to candidates.

When GOP Assembly challenger Dean Gardner was allowed to
use some of the airtime to make his case to voters in the San
Joaquin Valley, incumbent Democrat Parra asked for equal time to
respond. However, she said she was told the only way she could
get time was by buying it at the lowest unit rate. When Parra com-
plained to the FCC, it ordered Pappas to give her the same ac-
cess it gave Gardner.

Copps, Adelstein Take Media-Concentration Road
Show To Twin Cities

CC Commissioners Michae! Copps and Jonathan Adelstein

will hold another in their senes of forums on media concentra-
tion, on Dec. 9 at Hamiine University in St. Paul, MN. The, session
is set for 7-10:30pm in the college’s Sundin Music Hall. The pur-
pose of the hearing is to give citizens outside of Washington, DC
an opportunity 10 voice their opinions about media consolidation.
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 MANAGEMENT MARKETING SALES _

Radio’s MIWs Share
Secrets Of Success

Four influential women talk about what it takes

Ever been to a radio-company managers’ meeting?
If so0, you’ve no doubt heard a senior corporate execu-
tive make this promise: “At next year’s meeting, there
will be more women in the room.” It’s a noble, and im-
portant, objective. Most executives will also tell you it’s
not happening fast enough.

American Women in Radio &
Television exists in part to help
women overcome obstacles so they

can rise to the top. Hearing success- -

ful women tell how they became

fluential Women in Radio, but here
are some of the highlights.

The Skills To Win
Topic: How do you get the

Topic: Recognizing when your envi-
ronment is urong or right for you.

WK: | think it all begins with self-
awareness and understanding what
your core values are — what your
talents are, what your skills are,
where you add value in an organi-
zation, what tums you on and what
tums you off. Along the way, as | be-
come more mature, it is easier for me
to become much more self-aware,

e —— casier to know what | want

E33

1and to identify where to

presidents, executive VPs, business  skills it takes to be a winner? [getit.
owners and agency principals is one AR: For me, it was a lot AR: Having started as a
piece of the puzzle. The more these  of “leamn as you go” train- sales rep and working my
leaders have a chance to tell their  ing. The best education for way up to President, | saw
stories, the easier the road may be-  me took place right inside |a lot that went on in the
come for the next generation. my building — it was ask- corporate culture. My ad-
The AWRT recently sponsored a  ing questions and asking for | vice to people who think
tele-seminar titled “How help. For exam- they might be staying with
to Manage a Career Path ple, while I was mampanyforalongﬁme
of Detours, Roadblocks on the track to is to make sure that you are
and Green Lights.” Panel- become the GM, 1 didnt  comfortable, that you can be flexible
ists included ABC Radio/ always run to my gener-  and adapt to change.
Minneapolis President/ al manager for help. | .
CM Am';ommﬁ‘_ went to the other depart- Striking The Balance
tercom Regional VP ment heads because } Topic: How do you balance work and
Weezie Kramer and In- wanted to learn what  personal lives?
terep Marketing Group Am thal they were doing and to DD: Having a family forces you
President Debbie Dur- y Rosen learn how 1 could better  to include balance in your life. It
ben. Albright & O'Malley Country  interact with them in the future. forces you, frankly, to be more effi-
Consulting Partner Jaye Albright WK: In many cases, people have  cient and more effective with your
moderated and contributed to the not wanted to invest in their own  time. It forces you to look at every
conversation. careers, and | mean that not just in  activity you're partaking in and say,
It would be impractical to share  termsof theirown time,butinterms  “Is this bringing value to my com-
with you all the insights offered by  of the financial investment. You pany?”
these four members of the Most In-  can’t always rely on somebody else AR: | feel that I work to live, as
to make it happen for you. opposed to feeling that I live to
Every year I take something else  work. You know, it's a personal
that I invest in. I want to pay my choice. My job does not define me
own money because | as a human being, and |
want it to be just for me. think, by becoming an in-
wm That will make a signifi- teresting and well-round-
cant difference in your [ ed human being, I'm
thm ability to leam, grow and § more likely to open my-
feedback that's g ~ .+ [rola Al
Topic: How do you learn | SMC~] think that's played a big
toask for what you're worth | role in my success.
w! but it should and stand up for yourself? Imake sure to have fun
DD: I don’t believe in my life. Four years ago
never be hurtful, it people are bom as risk. Weele KIAMeT "o ied taking saxo-
mmmh takers. You feel more confident in  phone lessons just for the heck of it.
. negotiating for yourself when you | make sure that | have constant
perform, and it’s a really good feel-  growth in my life.
fai" and it m” ing when you know you're bringing JA: As someone who works with
m be honest.” value to a company. That'swhen,on  people more in the programming
a personal level, I've felf most side of broadcasting, certainly
Weezie Kramer strongly in negotiating either a po-  you're right that the sales side can
sition or my compensation, because  be demanding, but at least the sales-
you know that you're making adif-  person is forced to get out and in-
ference in the marketplace.

teract with the world.
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“The skill set, whether you’re a man or a
woman, has to be the same. You have to

be knowledgeabie and deliver the profits

.-of the company.”

Amy Resesthal

A real danger for people on the
programming side, whether you're
in radio or TV, is that we have such
all-absorbing, fun, adrenaline-pro-
ducing jobs that it’s easy to spend
your life inside the station all the
time. The key to success is relating
to those people in the audience, the
target listener.

Topic: Becoming indis-

WK: One of the things
you cando in establishing
value is understand what
the values and norms are
for your job. There are
some terrific books out
there on negotiating — if
you understand what
your leverage is, and you're ap-
proaching it in a positive way.

We are not, as individuals, all that
good at negotiating.for ourselves.
We're very good at negotiating for
others. You need to map out what it
is you're trying to accomplish and
figure out the value that brings to
the table.

Topic: Managing externally, and the
challenge of working with men.

DD: As far as managing different
kinds of people, I don't really look
at it as a male-vs.-female type of
management (other people might
disagree). I really think it's people’s
styles, and you really need to under-
stand how people like to be man-
aged, how they like to be given di-
rection and how people leamn. Some
people like to be told
what to do, and other
people like to experience
it themselves. -

AR: The skill set, wheth-
er you’re a man or a
woman, has to be the
same. You have to be
knowledgeable and de-
liver the profits of the
company. However, there
are definitely differences between
the way a man communicates and
the way a woman communicates.

Topic: Managing up and delivering
resulls. '

DD: |f’s really important, when
you're steering a ship, to let people
know the direction you're going so
that when they are in a position to
represent you or take risks or bring
ideas or opportunities into the mar-
ketplace, they know it’s in line with
the direction of the company.

To me, the sale is really made af-
ter you close the sale. Once you get
an order, the most important thing

Debbie Durben

is that your followup is exception-
al

Topic: Dealing with detours in a day,
and ina career.

WK: Whatever role you have,
your day can happen to you, or you
can make your day happen. Our
lives are filled with unscheduled
o= interruptions, soit’s real-
e ly important to stay fo-
cused on what your end-
game may be.

Really understand
what’s important vs.
what is urgent, and learn
how to say no or putitin
a quadrant where you
don’tneed todeal with it
right then. Sometimes
you need to give people feedback
that’s tough, but it should never be
hurtful, it should always be fair, and
it should always be honest.

Topic: Coping with change.

AR: It just comes down to man-
aging expectations. The reason peo-
ple are afraid of change is because
they’re afraid of the unknown. You
have to just help people go with the
flow, manage the expectations and
realize that there’s nothing so awful
that’s going to happen that it’'s go-
ing to cripple them and ruin their
lives.

Room At Every Level

Topic: Opportunities for women.

DD: Women are phenomenal
salespeople. | think many are also

very good managers —

ming side, particularly in charge of
female-based formats. That’s not to
say that a woman couldn’t manage
a Rock station, but | think there’s a
lot of AC-formatted stations where
they need more of a woman’s touch
in terms of producing content and
understanding how to make that
brand resonate with the female con-
stituency.

JA:I'm a transsexual, and I'm liv-
ing proof that if you can produce,
you can be a pink elephant. And as
long as you can produce the num-
bers and make things happen, this
is a wonderful business.
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The New Faces
Of Peer-To-Peer

_TECHNOLOGY _

Launches and betas keep the industry interesting

TheG .

t decision is now sitting out

what should be its final stay in legal limbo as the U.S.
music and movie industries wait to hear whether the
Supreme Court will let them try once again to show
that Betamax’s “substantial noninfringing uses” stan-
dard doesn’t apply to peer-to-peers. In the meantime,

P2P development rolls on.

The folks behind the software fea-
tured this week are trying to both pro-
vide a useful service and to play fair
with the creative community — as
opposed to, say, setting up a system
designed to evade liability for those
who profit while content creators
make nothing and people tempted
into unlawful behavior are thrown
overboard when somebody sues. The
services described here are a first step
toward a new, narrower P2P model.

The Bitmunk Beta

The earnest people at Bitmunk
(o bitmrank.com) say they’d like to
offer true peer-to-peer file-sharing in
a way that is fair to the artists while
giving users a small financial incen-
tive to deal in legal music. The soft-
ware has been in beta since July, and
there are plans to have something
functional available by the end of the
year.

Bitmunk is allowing membership
signups with a valid e-mail address,
and members can test out the search-
es and download functions, but all
they can actually download at the
moment is an encrypted test file. The
service plans to offer streamed sam-
ples of downloadable tracks, but right
now all the sample links lead to the
same snippet of a public-domain
blues record.

What Bitmunk hopes 10 do when
it gets out of beta is sell legal down-
loads via its own dedicated peer-to-
peer network. And, more to the point,
members who have bought music
they like — or that they think might
be popular and profitable — can re-
sell music to their fellow Bitmunk
members and get a cut of every sale.

Along with taking a 15% cut of
every sale, Bitmunk plans 10 sell every-
thing in the catalog from its own serv-
ers, 50 everybody who provides mate-
rial will have at least one sefler. But the
real point of this pibject is 0 move mu-
sic o distribution through the resellers.
Sellers can set their own prices, but they
may have to compete with other resell-
lgmba“-mnuym:dewb

On Grouper it's
nearly impossible
to seriously screw
up or share
anything you don’t
mean to share.

casters, indie labels or retailers — sell-
ing exactly the same material

Know Your Rights

A search on Bitmunk may bring up
thousands of tracks, and the test ver-
sion includes a “Petition” button that
asks Bitmunk to “petition” artists to
let it add a track when the service goes
live. That would seem to mean that
some of the material that turns up in
the search results isn't specifically au-
thorized to be there. But there’s an
elaborate verification process for those
who wish to sell content on the site,
and it appears that Bitmunk intends
to get all the appropriate legal OKs
before it actually begins selling music.

When the site goes live, the content
sold will not be rights-managed. Bit-
munk explains in its excellent FAQ:
“DRM is a strategy that assumes the
fans of music (and other digital’ me-
dia) are all criminals — that, if given
the opportunity, they will steal.” His-
tory would seem %0 bear out that as-
sumption, and Bitmunk, which
doesn’t have unlimited faith in hu-
man nature, will be watermarking its
files,

In theory, if a Bitmunk-marked
track tums up for free on a peer-to-
peer, the rights owner should be able
to have it tracked back and file a com-
who could be thrown off the service
and perhaps sued for infringement by

the rights owner. The burden of dis-
covering and pursuing infringers, in
other words, falls entirely on the rights
owner.
So where is all this content going o
come from? Bitmunk hopes artists and
labels will bring catalog, and it also
lists digital rips from original sources

er of the work has agreed to have it
distributed on Bitmunk.” How that
notion squares with Bitmunk’s desire,
stated in several places on its website,
to distribute “television episodes”
isn't clear.

There’s no real incentive for a ma-
jor label to provide material here, but
if Bitmunk can find some distribution
deals with online indies, it may be
able to build a respectable catalog. Its
innovative, but it’s also possible that
complicated to music fans accus-
tomed to the “you want it, you got it”
approach to P2P.

Gnomoradio?

Also in beta right now is a Unix-
based P2P and music-management
package called Gnomoradio (www.
gnomoradio.org). Gnomoradio has been
around for about a year and is one of
several P2Ps beginning to offer, for
free, works licensed under the exper-
imental “Creative Commons” li-
cense.

A Creative Commons license lets
artists or other rights owners decide
exactly how they want to allow their
work to be used. Some artists may
agree 10 let anybody mix, mash or re-
distribute a work at will as long as the
or adaptation be for noncommencial
purposes. The idea of all this is 1o add

another copyright model, “some

rights reserved,” to the familiar “all
rights reserved.”

Within its “About” pages Gnomo-
radio acknowledges, “Some people
may wonder wity we are writing yet
another file transfer pro-
tocol and music player.” The answer:
They’re going to try t0 generate some
honor among P2Ps.

Because of possible legal liabilities,
most big P2Ps disguise the source or
sources from which a user downloads
a file. Gnomoradio wants to offer a

transparent file-sharing experience,

LN . .
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While P2P trading overall appears to be
holding steady, traffic at Grokster, KaZaa and
other high-profile P2Ps has crashed since the
RIAA began sulng file-traders late last year.

with everything licensed, legal and
limited to people who choose to play.

I¥'s all very idealistic, but the Gno-
moradio people are consistent: The
software is freely distributed under a
GNU General Public License that lets
users share and alter free software as
long as they keep it free. This and Bit-
munk are both attempts, in different
models, 10 help content owners, espe-
cially artists, get back some of the con-
trol they’ve lost in the P2P Wiki West.

Grouper Joins In

Even narrower in focus is a little
file-sharing program called Grouper
(www.grouper.com). It's yet another
beta, but it’s fully functional and a fine
bit of software. It has a marvelously
intuitive interface and walks users
through every step. It's nearly impos-
sible to seriously screw up or share
anything you don’t mean to share.

This is P2P on a tiny scale: Users
invite other Grouper users to join
groups, then select, largely by drag-
ging and dropping, what files to share
with each group. It works rather like
a very small network, though each
computer has to be turned on and
running Grouper for the software to
share properly.

The folks behind
Bitmunk and
Gnomoradio are
trying to both provide
a useful service and
to play fair with the
creative community.

The package will share nearly any
kind of file with no problem, simply by
dragging files from one window 1o an-
other. But theve's an interesting little lim-
it You can't use Grouper t0 share mu-
sic. Music files show up in the shared-
files window, and group members at
remole machines can play the musicon
demand, but files won't transfer

Thad no trouble getting rights-man-
aged music purchased from Music-
match and Napster to play inside
Grouper, which, for its own shared-
stream purposes, overrides a ma-
chine’s default media player. This
streaming-only thing is an athempton
Gmperspanbkeepmfmﬂwm

But paid services — Rhapsody, for
example — negotiate and pay for li-
censes to stream music on demand, so
whether Grouper can legally offer on-
demand streaming of copyrighted
music isn't yet clear. If the C&Ds start
rolling in, it may turn out the devel-
opers would have been better off not
trying 0 restrict traffic at all than to
set a limit on certain types of files.

Meanwhile.... *

The Los Angeles Times reported late
last week that Sony BMG has agreed
to place files on notorious peer-40-peer
Grokster by way of a venture called
Mashbosx. The service is reportedly
a filter that would ensure that only
legal versions of Sony BMG content
appear in Grokster search results and
that might involve some sort of digi-
tal rights management.

Mashboxx is reportedly run by
former Grokster President and Op-
tisoft CEO Wayne Rosso, a fierce
critic of the record labels who was
just ordered to pay a share in a
$500,000 settlement related to copy-
right infringement on the short-
lived Spain-based music-distribu-
tion site Puretunes. If reports that
Rosso is involved are accurate,
that’ll be an interesting change of
position for a man who in his
Grokster past was the leading
nent of the attack-the-labels ap-
proach to file-sharing self-justifica-
tion (P2P United head Adam Eisgrau
carries that banner now that Rosso is
less visible).

No details are yet available on how
Mashboxx will work, what kind of
files Sony BMG may offer for down-
load on Grokster and how mudh, if
anything, the label will charge for
those files.

Grokster’s decentralized architec-
ture has so far protected it from law-
suits for infringement, but some P2P-
industry sites claim Mashboxx would
require a move to central servers,
which could open Grokster, unless it
locks down and dumps the outlaw
content, to the kind of liability the

Why do this now? Grokster's mo-
tivation is clear enough: While P2P
trading overall appears to be holding
steady, traffic at Grokster, KaZaa and
other high-profile P2Ps has crashed
since the RIAA began suing file-trad-
ers late last year. if they can’t make the
big advertising money they’re accus-
tomed o anymore, they’re going to
make a few bucks where they can.

On the Sony BMG side, this seems
to show that Sony, at least, figures
that the Grokster-StreamCast deci-
sion will stand up, or perhaps the la-
bel group figures it's going to take
too long to find out. This is going to
be a partnership to watch as more
details come out.
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Study
Continued from Page 1

Bridge Ratings President/CEO
Dave Van Dyke said his company
has been studying the issue of au-
dience attrition and erosion for
more than a year. Over the summer
the first phase of this research was
released. It showed that the longer
the stopset, the more audience attri-
tion sets in. Each commercial be-
yond the first in a pod generally re-
sulted in an estimated 20% drop-off
in listeners.

Phase two of the research focused
on audience erosion and the degree
to which radio listeners are looking
elsewhere for their audio entertain-
ment. While new technologies tend
to more rapidly attract innovators
and early adopters, Van Dyke said
the rate at which the pendulum is
swinging toward new forms of me-
dia should serve as an early warn-
ing that there’s no time to lose in re-
investing in the talent, creative and
presentation of stations. For this
study, 1,000 people in six medium
and large markets were surveyed.
Check out the recap in the adjacent
“Radio Listener Attrition” chart.

In short, the results show that ra-
dio listeners have been spending
less time tuned to their favorite sta-
tions and more time with Internet
radio, iPods and MP3 players, CDs
and satellite radio. The younger the
listener, the quicker the migration is

taking place. Said Van Dyke, "While |

the initial results of our two-year
study show significant quarter-hour
migration among 12-24s, it should
be known that this group tends to
have a higher percentage of ‘inno-
vators’ and ‘early adopters’ com-
pared to older demographics. It is
this very active but small (16%)
group of consumers that is driving
these migration statistics.”

Slower to increase usage of these
media are the “early majority,” “late

majority” and “laggards,” which |

make up 84% of all consumers. Van
Dyke — a longtime programmer
and general manager — believes
these people are key to radio’s im-

_ INEWSBREAKERS
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Radio Listener Attrition

A survey of 1,000 radio fisteners documents the increasing tendency
among all age groups to spend less time with radio and more time using
other media — iPods and MP3 players, CDs, Intemet radio and satellite
radio. The data shows the percentages of those surveyed who have used
radio and other media from 2004's first quarter on and was compiled by

Bridge Ratings from six national markets.

A3564 80% 19% 81%

a1 04 az o4 a3 04 Sept. 04
Demo Radio Other Radio Other Radio Other Radio Other
52'/. _55'/. 56% 63%

P12:24 68% 50% 66%  51%
AZ549 72% 33% 69% 35%  66% 39% _
7% 6%  20% 70% 22%

61% 41%

mediate future. He said, “This is
radio’s opportunity to enhance its
‘entertainment value’ to this larger,
unconverted collection of users.

“The ‘early majority’ are thought-
ful people, careful but accepting of
change more quickly than average.
The ‘late majority’ represents ‘skep-
tical people’ who will use new ideas
or products only when the majority
is using it. ‘Laggards’ are ‘traditional
people,” who care for the ‘old ways,’
are critical toward new ideas and
will only accept it if the new idea
has become mainstream or even tra-
dition.”

What the Bridge Ratings research
does not tell us yet is why people
are spending less time with radio.
And the reality is that there may be
different reasons for different demos
and formats. Van Dyke concluded
that the real message here is that the
most creative programming, man-
agement and promotion minds of
radio need corporate latitude in or-
der to develop more compelling
content and to adapt over the com-
ing year to ensure that traditional
radio improves its appeal to this
larger group of listeners who
haven't yet made the technical leap.

Economy
Continued from Page

other media, but that a rebound will
occur. Investors have mistaken near-
term cyclical challenges for secular
problems in the radio industry.”
Indeed, Balzer has a positive out-
look for radio’s future. “Long-term

| secular trends favor radio’s more

stable audience as broadcast net-
works and newspapers continue to
see audience deterioration,” he says.
“In particular, we expect the large
radio groups to benefit, as they’'re
able to take national ad share, as
well as local.”

However, Wachovia Securities’
Jim Boyle said in a report issued
Oct. 26 that while the industry has
easier year-over-year comps for Q4,

he believes the final quarter of 2004
may turn out to be a disappoint-
ment. “For the fifth consecutive
month, the radio sector has easy to
very easy comps, yet it seems un-
able to move up from negative to
low-single-digit growth,” Boyle
said. "Q3 conference calls and Q4
guidance should provide color on
what most analysts suspect is more
underwhelming growth, despite
having two negative comp months
in Q4.” As for Q3, Boyle adjusted
his industry forecast from a range of
flat to 1% growth to a 1% decline.
However, Boyle raised his expec-
tations for Entercom after the com-
pany reported its Q3 earnings on
Monday (see story, Page 1). Credit-
ing Entercom for regularly outpac-

Humphnes.

UPDATE
McGee Heads Special Projects For TRN

‘eteran programmer Kipper McGee has joined Central Pont, OR-
based Talk Radio Network as head of speciat projects. McGee wilt
work on the planning and execution of special events
and projects with TRN's stable of nationally syndicat-
ed talk talent, which includes Michael Savage, Laura
Ingraham, Jerry Doyle, Tammy Bruce and Rusty

Nominated by R&R readers as News/Tak Program-
mer of the Year in 2004, McGee's 20-year broadcast
career includes stints in CHR, AC, Country, Oldies and
Talk in such markets as Milwaukee, New Ordeans, San
Diego and St. Louis. Most recently he was PD at Cox
Radio’s market-leading News/Talker WDBO/Orlando.

“We are ali very pleased to welcome Kipper to TRN,”
said TRN CEO Mark Masters, to whom McGee will report. “As our net-
work grows, 50 do our needs, and it's essential that we have the ability to
give both our talents and our affiliate partners the support they need to
maximize their success. I'm confident that Kipper is the person who can
help us to achieve that goal.”

CC Entertainment Goes Back To The Future

R:c:ndng 1o what company executives describe as an evolving busi-
environment, Clear Channel Entertainment, the music and
live events am of Clear Channel, is undergoing a major reorganizing
and restructuring. As part of the remodeling, CCE will relocate its hub
from Houston to Los Angeles, split into two distinct businesses (live mu-
sic and venue operations), break off the concert-promotion side of the
company into 11 regional units, bring back some of the legendary names
In concert promotion and downsize by as many as 100 statfers.

The aforementioned returning legends inciude Avalon Attractions (Los
Angeles), Bill Graham Presents (San Francisco), Cellar Door (Detroit),
Ron Deisener Presents (New York), Electric Factory Concerts (Philadel-
phia) and Tea Party (Boston). CCE Chairman/CEO Brian Becker said,
“We have a iong history in the music business and personnel who under-
stand this industry. These two factors are reflected by these classic names
in music.”

CCE Giobal Music CEO/President Michael Rapino said of the restruc-
turing, “We are better positioned to provide artists with the highest-quality
services, 10 provide the most innovative promotion team in the world and
10 provide a more exciting fan experience at our venues and at our events.”

ing its radio peers over the past two
years, Boyle increased his 2004
EBITDA forecast for the company
from $162.6 million to $164 million
and his prediction for free cash flow
per share from $2.24 to $2.33, due to
strength in Entercom’s Q3 financial
performance. For 2005 Boyle in-
creased his EBITDA forecast from

$174.9 million to $176.3 million and
upped his FCF-per-share expecta-
tion from $2.53 to $2.57.

Over at Merrill Lynch, Laraine
Mancini raised her Q4 revenue
forecast for Entercom from $109.4
million to $111 million, as the com-
pany’s Q3 results exceeded her ex-

pectations.

Last year stations spent millions
of dollars perfecting their sound...

Not nearly enough was invested

in how to sell it.

Irwin I specialize in one thing -
k increasing the billing at
radio stations in the
United States

1-888-RADIO-50 irwin Pollack
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Earnings
Continued from Page 1

to weakness in automotive and tele-
com advertising.

But Clear Channel saw revenue
growth during Q3 in its markets out-
side the top 25. Meanwhile, Clear
Channel’s outdoor division had a
strong quarter, as advertising revenue
jumped 11%, to $600.2 million. Rev-
enue in the company’s Live Entertain-
ment division climbed 4%, to $974.7

On an overall basis, CC reported Q3
revenue of $2.6 billion, up 4% from last
year, while net income fell from $636
million ($1.03 per diluted share) to
$261.2 million (44 cents). However, ex-
duding 2008 pre-tax gains related to
Clear Channel’s investment in
Univision and the sale of its stake in
American Tower Corp., net income for
the quarter would have been up from
$236.8 million (38 cents) in the same
quarter last year. Thomson First Call
analysts expected per-share income of
43 cents.

When it was time for analysts’
questions during Clear Channel’s Q3
conference call, the discussion focused
solely on the company’s “Less Is
More” ad-inventory-reduction initia-
tive, which is now set to commence in
mid-December. CC President/CEO
Mark Mays noted that his company
has already implemented “Less Is
More” at WSNI (Sunny 104.5)/Phila-
delphia. Mays said Sunny is already
pacing ahead of where it was during
Q4 2008 on the advertising front, but,
for Clear Channel Radio overall, con-
tinued volatility in the national arena
means the company will see flat eam-
ings results in Q4 2004.

Viacom: ‘We Still
Believe In Radio’

Like Clear Channel, Viacom saw
revenue fall in its radio division. Q3
revenue for Infinity was off 4%, to $529
million. Viacom blamed continued
weakness in national and local adver-
tising for the results. Operating income
for Infinity decreased 17%, to $222 mil-
lion.

Viacom saw a total net loss of
$487.6 million in Q3, compared to
net earnings of $699.6 million one
year ago, due to a net loss from dis-
continued operations of $1.2 billion
resulting mainly from the divest-
ment of its Blockbuster unit. Dis-
counting the sale of Blockbuster,
Viacom’s results were as strong as
ever: Net eamings from continuing
operations rose from $647.9 million
(37 cents per share) to $722.6 million
(42 cents) — Thomson First Call ana-
lysts expected 41 cents per share —
while overall revenue for the quarter
rose 4%, to approximately $5.5 billion.

Infinity’s performance was the topic
of most interest to those participating
in the Q&A session during Viacom’s
(B conference call. Victor Miller of
Bear Steamns asked about the radio
marketplace, in particular Infinity’s lo-
cal performance- Viacom co-Presi-
dent/co-COO Leslie Moonves said,
“Clearly, radio has had a tough quar-
ter, but we are doing things to change
that. There isTg question that the lo-

—_ INEWSBREAKERS.

cal marketplace is slower, but political
[advertising] remains very strong.

Moonves looks to early next year
for a radio rebound, but he doesn't
think the industry will be seeing
double-digit growth as it did in the
mid-1990s. Nonetheless, Moonves
said, “This business gefierates a ton of
cash flow. We still believe in radio, and
we believe it's in our future.”

WXRK/New York-based syndi-
cated moming host Howard Stern
was on one analyst’s mind. When
asked about Ster'’s scheduled jump to
Sirius Satellite Radio, set for January
2006, Moonves said the move was a
“natural thing for [Stemn] to do.” In
fact, Moonves said that Stern was
making so much money, Viacom'’s
next deal with the host might not have
been cash positive. But Moonves ex-
pressed confidence in the program-
ming that will replace The Howard
Stern Show following its move to sat-
ellite radio and said that Viacom has
the potential to find programming that
is more profitable than Stem’s show.

Moonves addressed questions
about ad-reduction initiatives at Infin-
ity by explaining that the company is
already implementing plans similar to
Clear Channet’s “Less Is More” initia-
tive at some of its stations. “On some
stations it makes sense, but at other
stations or in other markets where
there is extreme success it is not nec-
essarily the best way to go,” he said.
“Obviously, this isn't the best day for
radio, but we think that is going to be
changing.” *

Viacom’s other big news involved
a stock buyback — one of several by
those companies reporting their Q3 re-
sults. Viacom immediately com-
menced an $8 billion stock buyback,
which succeeds and replaces the
company’s $3 billion stock purchase
initiative announced in 2002. Under
that buyback plan, 40.7 million shares
were purchased by Viacom for $1.7
billion.

Mixed Resuits For WW1

Westwood One, which is managed
by Viacom, saw its QB net revenue ad-
vance by 5%, to $141.4 million, as the
company benefited from increases in
both local and national commercial
advertisements aired during the 2004
Summer Otympic Games. But operat-
ing income fell 14%, to $40.4 million,
because of costs associated with the
Olympics, in addition to increased
programming and distribution costs,
among other things.

In Q3 2003 Westwood One received
$2.6 million from an insurance settle-
ment related to claims attributable to
the Sept. 11, 2001 temrorist attacks, thus
making the drop in operating income
seem greater than it actually was. Net
income for Westwood One declined
from $27.7 million (27 cents per di-
luted share) to $23.2 million (24 cents).
Analysts expected net income to come
in at 29 cents per share.

Westwood One is also in stock- |
buyback mode. CFO Andrew Zaref

said, “The recent performance of
our stock price has provided us
with an opportunity for continued
acceleration of stock repurchases.”
At the end of Q3 the company had

Continued from Page 4

BUSINESS BRIEFS

Volvo Adds Sirius To Four Vehicles

Staning in January, Sirlus will be available as a dealer-installed accessory in Voivo S80, S60, V70 and
XC70 models for 2005. The vehicles will have factory-equipped radios that display artist, song title and chan-
nel-category information. Pricing witl be announced at a later date.

Little Xmas Impact

the nation’s population.

CSR.

XM Partners For Traffic info; Canada Partwer inks GM Deal; MyFi May Make

M Sateliite Radio has partnered with Pioneer on the newly announced AVIC-N2 multifunction naviga-
tion system, described as the first aftermarket in-car navigation system to offer satellite-based traffic informa-
tion using XM NavTraffic. Any time of day or night the device displays traffic incidents and road conditions on a
motorized 6.5-inch touch-screen monitor. XM NavTraffic is available by subscription in 20 markets, covering half

In other XM news, partner company Canadian Satellite Radio has struck a deal with GM Canada. If all the
regulatory approvais come through. CSR will place its receivers in more than 50 GM Canada models. The Cana-
dian Press reports that the companies signed a memorandum of understanding on a 13-year distribution agree-
ment Oct. 27. Terms of the agreement were not disciosed. Last month CSR struck a deal with Corus Entertain-
ment under which Corus will provide programming in retum for the right to take a minority ownership positiod in

Also, it is expected XM wili see minimal holiday impact for its MyFi handheid receiver. While Willlam Blair & Co.
analyst Alissa Goldwasser calis the satcaster's introduction of its MyFi portable receiver a “tremendous break-
through™ for the nascent industry, she doesn't think the device will contribute a lot to XM's Q4 sales. “With a rollout
potentially not until the beginning of December, we believe that many consumers will have already completed their
holiday shopping for the year,” she said in a report issued Oct. 27. She also said the receiver's $349.99 retail price
“will ikely make the MyFi too expensive for the mainstream consumer.” Still, she was bullish on the device's long-
term prospects, saying, “This is an exciting deveilopment for the industry and will grow the appeal of satellite radio
to a broader portion of the population, especially among consumers who drive on a limited basis.”

$196.4 million available under its
buyback program.

Cox Revenue Climbs

Cox Radio’s Q3 net revenue
dimbed 4%, to $117 million, as net in-
come moved from $18.5 million (18
cents per share) to $18.4 million (18
cents). Analysts forecast per-share in-
come of 19 cents. Local revenue in-
creased 3%, while national revenue
grew 6%. Additionally, the recent hur-
ricanes that devastated Florida gave
Cox Radio’s Orlando and Tampa dlus-
ters a nice bump, as a surge of last-
minute demand from advertisers re-
sulted in incremental net revenue of
approximately $2.5 million for the

Eight of Cox’s 18 markets showed
double-digit growth, but seven mar-
kets, inciuding Atlanta, were down,
company President/CEO Bob Neil
said during Cox’s conference call with
analysts. Orlando was up 34%, dra-
matically outpacing the revenue
growth in that market, he said. South-
em Connecticut and Jacksonville were
also strong for Cox.

Neil also gave kudos to Clear Chan-
nel for leading the charge in addressing
on-air clutter and lengthy commercial
breaks at radio nationwide. And he had
strong words for those who continue to
predict the industry’s demise.

“It's been fashionabie to bash our
medium, but that served as a wakeup
call,” he said. “We have not focused on
our customers as much as we’ve
needed to. Customers wanted elec-

tronic invoicing, and now we're able
to do that. Also, there has been in re-
cent years a focus on cash flow over
product. Now we're talking about the
product again, and that is good for the
medium. | think we're just in a little cy-
clical downturn here that is largely the
result of events that are out of our con-
Entercom ‘Very Pleased’

At Entercom, President/CEO
David Field was “very pleased” with
the company’s QB results, which were
mixed. While net revenue rose 4%, to
$112.5 million, net income fell from
$21.6 million to $20.3 million. On a
per-share basis, net income was flat at
41 cents per diluted share and beat
Thomson First Call analysts’ forecast
of 40 cents.

Entercom’s Q3 2004 results in-
duded a $1.4 million write-off related
to a new five-year, $800 million credit
agreement, which replaced a previous
agreement, and the company said that
without the charge, net income would
have come in at 43 cents per share.

Field noted that his company’s
same-station revenue growth of 3% in
the quarter significantly outpaced
Entercom’s markets that were flat dur-
ing the period. Field also said that the
company gained revenue share in 13
of Entercom’s 18 measured markets.

Of industrywide ad-inventory-re-
duction initiatives, Field said, “On an
industry level, we are very excited by
progress on key initiatives that are fun-
damentally enhancing radio’s appeal

CRTC
Continued from Page 6

should demand that technology
aimed at preventing the broad theft
of music be put in place before any
licenses are handed out.

The third applicant for a license to
offer subscription-based radio across

WWW.americanradiohistorv.com

Canada is CHUM, which has part-
nered with Astral Media in a terres-|
trial system. CHUM's plans are also
being reviewed for Cancon, which|
uses the “"MAPL" (music, artist, pro-
ducer, label) formula for detetminingl
whether a song meets the govern-|
ment’s criteria for being Canadian.
CHUM has stated that it will meet
any requirements the CRTC imposes. |

to advertisers and listeners. These ini-
tiatives should begin to impact indus-
try performance positively in 2005.”

Meanwhile, Entercom’s board of di-
rectors gave the green light to the
company’s second stock buyback of
up to $100 million, with the amount
and timing of the repurchases depen-
dent on market conditions. Entercom

2.6 million shares during
Q2 and QB for $100 million.
Saga Income Up

Over at Saga Communications, Q3
net income rose from $3.5 million (16
cents per diluted share) to $4.3 million
(20 cents). Net revenue dimbed 13%,
to $343 million, while operating in-
come increased 3%, to $8.3 million.
However, station-operating expenses
increased 17%, to $24 million. For
Saga'’s overall sales, “Categories were
mixed, with no particular strength in
each group,” CFO Sam Bush said.
While local sales were up 8% in the
quarter, national was down 12%.

During Saga’s Q3 earnings call,
President/CEO Ed Christian re-
sponded to an analyst’s question about
radio’s future stars by taking a swipe
at Howard Stem. “Hopefully, there
aren’t more talents like Howard, be-
cause that's what we hope to deanse
out of the industry pipeline,” Christian
said. “It's incumbent on our industry
to develop new talent.” He said that
there’s plenty of great new talent in
smaller markets and that Saga tries to
keep them secret so they won't leave
for bigger opportunities.

Christian also cited Talk radio as

| being a good source of new talent. “1

am confident that we will find the

next future star in radio,” he said.

“They're out there right now.”
Meanwhile, Christian said that the

! company’s Milwaukee and Norfolk

clusters saw strong national sales,
and he talked up Saga’s focus on lo-
cal dollars. He even said that he was

Continued on Page 21
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J0JO Loave (Get Out)
HILARY DUFF Come Clean
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JIMMY EAT WORLD Pan 9 L TRITT /J. MELLENCAMP What Say You 29 27 orts; George Stralt; Josh Turner;  kstings for time).
OIERKS BENTLEY How Am { Doie” % 33
G0DO CHARLOTTE Predictabie 8 SOUNZZ (XM 48) LONESTAR bt Mom % 2 o Tsar, Late Late Show.
INTERPOL Stow Hands | Chartig Logan H. WILLIAMS JR.... Outiaw Women % 25 ' Tuesday, 118
WELLY 1C. AGUILERA Tit Ya Head Back 7 B. PAISLEY VA, KRAUSS Whiskey Lullaby 27 33 | ‘ d
J0J0 Baby 1t You 7 | SHADOWS FALL What Drives The Weak KATRINA ELAM No End In Sight 271 30 | y Va
s(m:“:“;m[-s Nowhere Again 7 i REBA McENTIRE He Gets That From Me 21 28 | ° Caiion, n.e View (ABC.
JOHK LEGENO Used To Love You 7| ‘eomRlR SRR AL M Tbie % 3 i check local fistings for time).
BLAKE SHELTON Some Beach % 3 David .
SUM 41 We're Al To Blame 7 S TWAIN /8. CURRINGTON Party For Two 26 32 * Jimmy Eat World, v
TRICK DADDY Let's Go GRETCHEN WILSON When | Think About.. 25 0 = _ man.
L. LYKN t/J. WHITE Portiand. Oregon 23 1N * Fabolous. meyy Kimmel.
THE LOFT (XMS0) SARA EVANS Suds In The Bucket 2 0 | _ Shania Twain F i
Video playlist for the week of Oct 25-31 Mike Marrone SHEOAISY Come Home Soon 17 u 5 * Fatboy Slim. Conan O'Bnen.
ALAN JACKSON Too Much Of AGood Thing 16 29 Shania Twain with Billy Curring- Wednesday, 11118
DAVID GRAY As I'm Leaving LOS LONELY BOYS Heaven u v ton; Keith Urban; and Gretchen
e ne— MARTINA McBRIDE How Far 16 Wilson are siated 1o perform when « Ja Rule, Jay Leno.
. Airpiay 2s monftored by Mediatase 247 CBS presents the 38th annual CMA
Dand Cotn JILL SOBULE Don't Let Us Get Sick Ddetween Oct 25-31. A (T 11@,8&“8”
NG 2 LW A0S By e s Friday, 115
il
LN ol Low i * Shania Twain, Good Morning
EMINEM Mosn 37 | LOW MILLIONS Hey Jane EHEA]' America (ABC, 7am ET/PT).
USHER ALICIA REYS My Boo % P -, .
LIL WAYNE Go DJ 2 | LOW MILLIONS Here She Comes ., AMEH'CAN *Jay-Z, LMB with Regl§ & Kelly
. (check local listings for time and
LL BO0AL J e 2 MOUNTAIN GOATS Your Beigan Things b channef)
UIL JON & THE EASTSIDE BOYZ What UGon Do 26 . EU”NTHY -
FABOLOUS Breathe 24 | MOUNTAIN GOATS Linda Blair Was Born Innocent con® * Chingy, The Tonight Show With
SKOOP DOGG UPHARRELL Drop N Like s Hot 24 Jay Leno (NBC, check local listings
JA RULE VASHANTI & R. KELLY Wondertui % Jim Murphy, VP/Programming for ime).
S i o | AW (e Ee—— o TRew R SO B M
TRICK OADDY Let LleoG ’ ADDS (ABC, check ocal fistings for time),
= = * Duran Duran, The Late Lat
GOOO CHARLOTTE Precictatie 19| GETODOYS ves Yes YAR | e . : =8 1210
rying Yo Find Atiantis Show (CBS, check local kstings for
JHaMY EAT WORLD Pan ¥ | DARRYL WORLEY Awtul Beautitu! Lite -
MODEST MOUSE Ocean Breathes Saity 19 | DIPLOMATS SANTANA | tme).
EMMMNEN Just Lose It 1" TOP 20 ¢ Ozomatii and The Paybacks,
880 Tona 1 Ay i 3. TWAN US. CURRINGTON Party For Two Last Call With Carson Daly (NBC,
SUM 41 We e Al To Blame 17| WATERCOLORS (XMT1) BUAKE SHELTON Some Beach check local listings for ¥me).
CHEVELLE Vitamun R (Leading Us Along) 17 rn'n”y TOBY KEITH Stays in Mexco g
YELLOWCARD Only One 16 mms?;:"&;”va_ . i BB — _
MY CHEMICAL ROMANCE I'm Not Okay (1 Promese) 15 | CHAS BOTTI No Ordmary Love m‘m"“h;n:'m‘:;'
WOVECENTO VETABLEY JORDAN SHEDAISY Come Home Soon
Video playlst for the week of Ot 25-31. o fhspilon LORESTAR M. Mom
RESA WCENTIRE He Gets That From Me e p—————
GEORGE CANYON I Never Do Better Than You y-l-he i es ic tol'e 0
JOE IRCHOLS 1f Nobody Believed In You 10
X COUNTRY (xM12) LEANN IBSES Nothir” Bout L ove Makes Serse TUIl IVius S T p ]
Jessie Scott DIERKS BENTLEY How Am | Down’
4 SROOKS & DUNN That's What I1's All About Y
75 million ewseheies 0. LMDLEY 8. COODER Enjoy Every Sandwich FAN SRR ¥ T e A Apple's iTunes Music Store is the leading digital-music service in
’;":‘x SUGARLAND Baby Gir the U.S., oftering a catalog of more than 1 million songs from all five
TRENT WILLMON Dixie Rose Deluxe’s ; .
- MONTGOMERY GENTRY You Do Your Thing major label groups and 'hundreds of independents. Here's a
_AQIE Bil CIE AF (xaeas) GRETCHEN WILSON When | Think About Cheatin’ snapshot of the top-selling downioads on Tuesday, Nov. 2, 2004.
il Evans information of Nov §.
DESTINY'S CHILD Lose My Breath . " Top 10 Songs
LENNY KRAVITZ Lady RORAH JONES Feeis L ke Home 1. U2 Venigo
::';':O:L:::::::‘;"’ DAVID BYRNE Live Al Union Chape! - 2. EMINEM Mosh
I rlene
JIMMY EAT WORLD Pain OITTY BOPS Ditty Bops | CONCERT PULSE 3. NELLY ¢TIM McGRAW Over And Over
MODEST MOUSE Ocean Breathes Saity e —— 4. EMINEM Just Lose It
- [ pe— — 5. SNOOP DOGG /P, WILLIAMS Drop It Like It's Hot
VELVEY REVOLVER Fafl To Peces |1 pace §15814 6. DESTINY’S CHILD Lose My Breath
EMINEM Just Lose I 2 OAVE c:nu;ws BAND :1 'gsgj 7. USHER /ALICIA KEYS My Boo
U2 Ve 3 PHIL LIN 101 .
m:‘:"um e oy S9372 | 8 GWEN STEFANI What You Waiting For?
S Gl e 5 METALLICA $915.8 4 9. TRICK DADDY Let's Go
4 & STING §8473
e Please Send Your Photos |7 v g 10. KELLY CLARKSON Breakaway
KEANE Somewhere Only We Know 0 OZZFEST 2004 $1756
SWITCHFOOT Daf:(::h Mow e i s et A‘lbumt
GWEN STEFANI What You Wating For? 11 KENNY CHESNEY $1154 1. ORIGINAL CAST Team Amenca ST
BEASTIE BOYS Right Rigit Now Now 12 CHER $6057 2. VARIOUS ARTISTS Music From The O.C.
BOWLING FOR SOUP 1985 R&R wants your best snapshots x "":S:‘G"" ?y‘gg 3. A PERFECT CIRCLE eMOTIVe
3""‘ SRR Do (WO T B {color or black & white). 15 PROJEKT REVOLUTIONAINKIN PARK  S544.7 4. GREEN DAY Amerncan idiot
PRAR.OMAN [iath T For ) Sidoe .| 5. MICHAEL GIACCHINO The incredibies: The Remix EP
NILLERS Somebody Toid Me PJease include the names and N J— 6. JIMMY EAT WORLD Futures H
::::m:'cnm titles of all pictured and send AARON CARTER 7. VARIOUS ARTISTS Garden State ST
i o ; D€ LA soUL 8. SIMPLE PLAN Still Not Gettin' An
JOHM MELLENCAMP Wak Tal pics to R&R, c/o Keith Berman: JEFF FOXWORTHY : y Y
SEETHER UAMY LEE Broken PETER CASE 9. RAY CHARLES Genlus Loves Company
KELLY CLARKSON Breakaway kberman@radioandrecords.com RONNIE MILSAP 10. WILLIE NELSON It Will Always Be
CROSSFADE Cold The CONCERT PULSE is courtesy of
Po#star. 8 pubkcanon of Promoters
N On-Line Listings, 800-344-7363: v J
Video playkstior the week of Nov 1-8 S | Cafitornia 209-271-7900.

ps WwwWWw.americanradiohistorv.com



www.americanradiohistory.com

AL PETERSON

L
-3
-~

November 5, 2004 R&R @ 13

NEWS/TALKISPORTS

mnrst;nOr:dloandrmrds.m

Ken Minyard Signs Off

Legendary KABC/Los Angeles host retires after 35 years

T
‘N hen Ken Minyard began doing Talk radio at
KABC/Los Angeles in 1969, Richard Nixon was in the
White House, the only X-rated film to win an Oscar,
Midnight Cowboy, won the Academy Award for Best
Picture, construction began on Walt Disney World in
Florida, and two brand-new passenger jets, the Boeing
747 and the supersonic Concorde, flew their maiden

voyages.

Between 1969 and Oct. 15, 2004,
Minyard and his various partners
on KABC's moming show
were witness to and re-
ported on a wide range of
world events, from the
serious to the silly, on a
program that defined
morming radio for thou-
sands of listeners in the
City of Angels for many
years.

| caught up with Min-
yard, fresh from his retirement par-
ty a couple of weeks ago, to get his
thoughts about what it feels like to
hang up the headphones after all
these years and to hear observations
about Talk radio then and now from
aguy whose career has spanned five
decades in the format.

R&R: How have the past few weeks
been for you, since your September re-
tirement announcement?

KM: | suppose there have been a

v

QbcC

Ken Minyard

few moments of melancholy know-
ing that something | have enjoyed
so much and have done
for so long was coming to
anend. But, certainly, I've
had no regrets, none at
all. I have always thought
that when it was time for
me to end my radio ca-
reer, I'd know it. It was
time, and | know | made
absolutely the right deci-
sion. We had a great final
show on Oct. 15 and a nice brunch
afterward with so many great
friends and associates. It worked out
perfectly, as faras I'm concerned. It’s
all been really great fun.

R&R: There was a point several years
ago when you sort of semi-retired and
then returned to KABC, but it looks like
this time is for good, right?

KM: That last time was some-
thing sort of forced upon me by cir-
cumstance. | left KABC under dif-
ferent circumstances and different

management than the great people
who are there today and decided to
team up with my son, Rick, for a
syndicated venture. Tha} ended up
being a pretty bad deal, and when
it ended | was pretty bumed out and
decided I'd had enough. I've had no
real regrets in my career, but if there
is one, it's that Rick and 1 didn’t get
a better shot together, because it was
really a good show and we had a lot
of fun doing it together.

Anyway, at that point | figured
the hell with radio, I'm just going to
get on my boat and cruise around
and have fun, and that's what | did
for about a year. | had a great time,

“I have no intention
of ever being back
on the radio again. |
really have no need
to stay in the public
eye.”

N BAVA
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TRUSTED, CREDIBLE, COMPLETE

POLITICAL COVERAGE

Direct From The Polls To
Your Listeners

AWARD-WINNING PERFORMANCE Retiring KABC/Los Angeles
morning host Ken Minyard (seated, 1) shares a laugh as he accepls a special
platinum award trophy from ABC Radio/Los Angeles President/GM John

Davison honoring Minyard's 35 years on the air in Southern California.

but I actually started to get a little
tired of it. And in the back of my
mind, quite honestly, | wasn’t satis-
fied with how things had ended.
Then 9/11 happened, and I realized
that I still had a lot more to say. At
about that time KABC came calling
again. | returned to the station, and
things worked out really well.

R&R: Tell us a little about your ear-
ly career, which ultimately brought vou
to Los Angeles in 1969.

KM: [ started when [ was 13 in
my hometown of McAllister, OK,
notable for being the home of the
Oklahoma State Penitentiary. I got a
job on the local radio station, KTMC,
hosting a Saturday-moming show
called Teenage Platter Party. By the
time | was a junior in high school 1
was working full-time at the radio
station — 40 hours a week — while
also going to school. 1 did that for
my junior and senior years. It wasa
great introduction to the radio busi-
ness that, frankly, | don’t think you
can get anymore.

My family moved to the West
Coast, and | ended up going to San
Francisco State. 1 got involved in the

WWW.americanradiohistorv.com

“We got a lot of
criticism from
everyone except the
public. They really
liked us. The show
became
extraordinarily
popular.”

radio and TV department there. Af-
ter college | spent five years at
KSRO/Santa Rosa, CA, where | was
on the air and also did some sales. |
then went to KJOY/Stockton as
Sales Manager in 1962 but still did

Continued on Page 14
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Ken Minyard Signs Off

Continued from Page 13

some on-air work. | became PD for
the station, so | was on the air, do-
ing some selling and programming
the station too. Again, it was the
kind of job experience I don’t think
you can get if you're starting out in
radio today.

I started doing a weekend talk
show on KJOY as part of our re-
quired public-service commitment.
Isentatapeot ittoaguy whowasa
programming consultant. He called
me about a new Talk station that-
was being put together, WLOL/
Minneapolis. They hired me, and
that was reaffy the beginning of my
Talk radio career. | stayed there for
a couple of years and then came to
KABC to do afternoons in 1969. 1
was sort of all over the place at the
station after that, until 1973, when
they paired me with Bob Arthur in
mormings.

R&R: You and Bob invented a new
kind of Talk radio morning show with
The Ken & Bob Company, didn't
vou?

KM: I actually think we did. It
kind of evolved; it wasn’t like we sat
down and said, “OK, here’s what
we're going to do.” One thing led to
another, and nobody ever told us we
couldn’t do something we wanted
to try, and it really took off. It was a
show that was initially much criti-
cized in the industry because we
took what had been essentially a
news program and turned it into a
news and entertainment show com-
bination that really hadn’t been
done before.

We got a lot of criticism from ev-
eryone except the public. They real-
ly liked us. The show became ex-
traordinarily popular. I think we
were No. 1 for something like 17
years in a row and for the better part
of 20 years total. We had a great
time, and I think we really did in-
vent something that has become

Eliminate Stress

Go Paperless!
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commonplace in all moming radio,
as opposed to just on Talk radio.

That said, right until the very last
program | never stopped thinking of
the show as a news show more than
anything else. We had a ot of laughs
and a'lot of fun, but I always knew
that the focus had to be on news and
information.

R&R: You have influenced many
broadcasters wiio have listened to you for
all these years; but who influenced you?

KM: There are three people who
come to mind easily. Number one
was [original Tonight show host]
Steve Allen. He influenced not only
me, but my whole generation. Don
Sherwood, who was a legendary D)
in San Francisgo, is another influ-
ence. | listened to him on KSFO
while 1 was going to college there,
and he was great. | think there’s a
little bit of him in me.

Also, Johnny Carson, in the sense
that he understood so well that he
looked good when he made every-
one else around him look good. He
was one of the great listeners and
also one of the world’s greatest au-
diences. He didn’t care if he got the

“I came to the
conclusion that I'd
go out while | was
still firing on all
cylinders rather
than waiting until |
became some pale
image of what |
used to be.

L.A. RADIO FAB FOUR scen nere at retiring KABG/Los Angeles morning man’s Ken Minyard final broadcast are (-r)
longtime Los Angeles radio newsman and Minyard's KABC co-host Dan Avey: crosstown KFI moming host Bill Handel,
veteran L. A. radio and TV personality Steve Edwards and Minyard.

laugh or if his guest got the laugh,
because either way the next mom-
ing people talked about the show,
and that’s all that mattered. That’s
a tremendous lesson that a lot of
people in our business have never
ieamed.

R&R: You've seen a lot of years of
Talk radio history over your career.
What's your take on Talk radio today, as
you head into retirement?

KM: Honestly, there is not a lot |
like about it today. | don’t really like
how so much of it has become a pro-
paganda machine. And [ lament that
there is not more balanced discus-
sion on what are, after all, the pub-
lic airwaves. I also think that things
like consolidation have added to the
demise of a lot of loca! program-
ming, and | have always felt that
localism was radio’s biggest
strength.

I worry about where the format’s
new talent will come from.  used to
love to drive across the country and
listen to the many different stations
and people and points of view you
could hear. Now I hear an awful lot

of the same shows and the same peo-
ple wherever I go.

R&R: By anyone’s standards, you
certainly aren’t over the hill, so wiy did
you come to the conclusion that it was
finally time to retire?

KM: [ wanted to do it before I ws
over the hill. It’s kind of pathetic to
wait until you are bumed out and
not acommodity that anyone wants
anymore who is just struggling to
stay on the air. | am fortunate in that
I've done pretty well over my career
and really don’t have to work any-
more. | came to the conclusion that
I'd go out while I was still firing on
all cylinders rather than waiting
until | became some pale image of
what [ used to be. I'd like for people
to remember me as being at the top
of my game rather than just fading
away. The guy [ really admired for
the way he retired was Johnny Car-
son. When it was over, it was over.
Hedid it, and he never looked back.

R&R: Will you be like Carson and
sort of disappear, or is there a chance we
might hear Ken Minyard on the radio
again in some capacity?

KM: | have no intention of ever
being back on the radio. Johnny Car-
son might be a little more reclusive
than | am, but I really have no need
to stay in the public eye. I'm one ¢t
those fortunate people who always
liked the radio business because it
was fun, and I've had a good time.
The public acknowledgment that
came from it is nice, but it's never
been something that was as impor-
tant to me as it is for a lot of other
people.

I plan to spend more time on my
boat, and my wife and I are think-
ing about getting an RV and maybe
traveling for a while. I'm not as
young as | used to be, and getting
up every day at 2:30am is a lot hard-
er than it used to be — | certainly
will not miss that. I'm also about to
have hip-replacement surgery,
something that also entered into my
decision to make the move to retire-
ment now. Like [ said, | always be-
lieved I'd know when the time had
come for me to go, and for me it's
come. I really have no regrets about
my decision.
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Neal Boortz has dimbed to
the number one Talk spot
in Pittsburgh, beating the
legendary Rush Limbaugh
in every demo.

The Neal

BOORIZ

Show

Call Ramona Rideout at
Jones Radio Networks
212.556.9477 or

Paul Douglas at
Cox Radio Syndication
404.962.2078

RADID RADld\
_NeTwOoRs. SYNDICATION

jonesradio.com www.coxradiosyndication.com

A25-54
Boortz on WPGB FM
Rush on KDKA

A35-54
Boortz on WPGB FM
Rush on KDKA

M25-54
Boortz on WPGB FM
Rush on KDKA

g, . !
Winter ‘04 M Spring ‘04 Summer ‘04
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Power To The Pee-Poll

We're willing to bet that, as you read this, this week's

election s being legally contested in at least three battleground
states, perhaps more. While the lawyers and the Supremé
Court get busy once again selecting, er, electing our new presi-
dent, let us pause to observe the various ways that radio did
its part to become creatively involved in the democratic pro-
cess — using bodily functions as the hook! Here's Chase
Murphy, PD of KHOP/Modesto, CA: "Since this campaign
has been a true pissing contest, we decided to let our listen-
ers "float’ their votes.” And thus, a big, stupid, unofficial elec-
tion was held, starring Geno (Nader), Jordan (Bush) and
Madden (Kerry), ak.a. The Morning 3 on KHO-PEE.
“Whenever a listener called in to pledge support for their
‘candidate.’ the other two had to drink a cup of water,”

T Chessare and singer-songwriter Edwin McCain, who will

Murphy tells ST. The last jock to visit the little candidates’ |

room would win. ““Nader’ — Geno — ended up drinking
72 cups of water and was eliminated first,” says Murphy. “Al-
though famous for having the bladder of a gnat, Jordan
toughed it out to make the race close, but her ‘Watergate’
finally burst, and she rushed to the bathroom just minutes af-
ter Geno returned. That left John Kerry' — Madden — the
winner of this unofficial ‘Pee Poll"”

More Electile Dysfunction

Not classy enough for you? Well, feast on this bit of Elec-
tion Day mania, courtesy of The Manic Hispanic at Journal's
KGMG/Tucson, who somehow
convinced a proud sponsor to let
the station park two Porta-
Pottys in their parking lot. Yup,
one was labeled “Bush,” the
other "Kerry.” Can you smell
where this is going? Here's
KGMG OM Greg Dunkin, who
is speaking while trying to hold
his breath: “We asked listeners
to ‘vote’ for their candidate by
using the appropriate voting
booth. Then, we ‘counted the votes’ — by using a measur-
ing stick. [Insert violent dry-heaving SFX here.] Mmm, mmm
good! is it soup yet?”

In case you still care, Kerry won. Dunkin says, “We love
our listeners — if they're not No. | in our hearts, they're
No. 2 for sure!”

Tough day at the polls....

Couch Potatoes Loaded With Carbs

Making us all look like the fat, lazy slobs we really are, Clear
Channel/New York Sr. VP/Programming Tom Poleman will
be breaking a longstanding radio ste-
reotype this Sunday when he runs in
the actual damn ING New York City
Marathon. “There's nothing more
‘New York' than running the mara-
thon,” Poleman tells ST. “It's some-
thing i've always wanted to try —
and what better motivation than
raising money for Musicians on Call,
which is a charity that I've been
heavily involved with for a while?

Will he still be smiling after
26.2 miles?

They're focused on bringing the
healing power of music to the bed-
sides of hospital patients. It's a great
charity for those of us in the music industry to have a posi-
tive impact on those who need it the most.”

Running alongside Poleman will be CC Sr. VP/Northeast
Region Rob-Williams, WLTW/New York GSM Steve

wisely leave his guitar in the car.

For pledge forms, e-mail leslie.foerstein@musicionsoncall.org.
Donations can be mailed to: Tom Poleman Rocks, Musicians
on Call, 216 W. 18th St., Suite 2018, New York, NY 10011,
or call 212-741-2709.

This Saturday, Nov. 6, the Radio Hall of Fame will induct
five radio legends — Bob Edwards, Larry Lujack, Dick
Purtan, L. Lowry Mays and the late Walter Winchell —
during a bash at the Renaissance Hotel in Chicago. Tickets
are still available by calling 312-396-0103.

We Only Read it For The Pictures

C.}J. Simpson, co-host on Ryan Cameron’s morning show
£0..J¢ on Radio One Urban WHTA
\ Y { (Hot 107.9¥Atlanta, managed to

)X remove a good deal of her

clothing in the new “College
Girls” issue of Playboy. “Many
women are really against posing
nude, but | have to live for me,
not for them,” said Simpson,
who just received her master's
degree in counseling psychology
at Clark Atlanta University. She
also enjoys swimming; cute,

s
"Does this blurry effect make me
look fat?

furry animals; and long, roman-
tic nude walks through the mall.

Formats You May Flip Over

Rumors are circling over Salt Lake City about Clear
Channel's ratings-challenged Alternative KCPX and Classic
Rock clustermate KURR, which were both stunting at press
time: KCPX was airing “All Presidential Debates, All the
Time,” which reportedly will end after Election Day, while
KURR was calling itself “My 99.5" and playing a metric assload
of U2 songs. Late word to the ST Fake Newsroom is that
KURR will become KJMY, doing some kind of Hot AC/AI-
ternative-lite format, while KCPX will play a mix of ‘80s, "90s
and currents tempered with a large dose of classic hits as
KXRYV (105.7 The River).

The Programming Dept

* Longtime WFLZ/Tampa Asst. PD/afternoon talent Toby
Knapp has been named PD/afternoon talent at Clear Chan-
nel sister CHR/Pop WINOK/Columbia, SC. He replaces T)
McKay, who exits. Seconds later WFLZ PD Jeff Kapugi pinned
Knapp's old Asst. PD stripes on MD/night jock Kane and
moved him up to afternoons. Then he hired WFLY/Albany,
NY midday talent Ally Reid to fill his vacant midday shift.

* PD Kevin Mannion and Asst. PD john *“Edison” Clay
exit Infinity Alternative KZON (101.5 The Zone)/Phoenix,
leaving MD Mitzie Lewis at the helm. “I'm just holding things
over until they get a new PD in — I'm the metaphorical duct
tape of the station right now,” Lewis tells ST. Send your PD
package to Market Manager Mark Steinmetz at 840 North
Central Ave., Phoenix, AZ 85004,

* Ed Walker is upped to OM of Citadel's five-station clus-
ter in lovely Binghamton, NY. Walker has been PD of mar-
ket-leading Country WHWAX (98.1 The Hawk) for the-past 3
172 years.

* KFRX/Lincoln, NE MD/night jock Adam Michaels adds
festive Asst. PD stripes. While he's at ik, PD Ryan Sampson
hires Jaclyn Brandt from WBHV/State College. PA to do
middays.
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 Larry Pareigis elevated to Sr. VP/Ra-
dio Promotion and Bill Macky elevated
to VP/National Promotion at Sony/Nasnh-
ville.

» Dave Lange joins McVay Media as VP/ h y g

FrooR, Larry Pareigis

B 475 460

» Citadel Communications buys Broadcasting Partners
Holdings' 36-station group for $190 million. .

» Kathy Stinehour named Market Exec. VP for AMFM's
Chicago cluster.

* Mike Bushey named PD of KBZT/San Diego.

YY) reass 460

* Peter Napoliello.named Sr. VP/Promo-
tion for EMI Records.

 Elektra, Asylum and EastWest merge,
eliminating 45 staff positions.

» KZFX/Houston flips from Classic Rock
to Alternative.

Peter
/jm Napoliello

« Frank Oxarart named VP/GM of KCBS/San Francisco.

« Jim Thompsori named President of Group W Radio.

« Irving Azoff forms a new label with Warner Bros., Giant
Records.

Wl vears 460

« Doug Brown named GM of WLTE/Min-
neapolis.

» Guy Zapoleon becomes PD of KZZP/
Phoenix.

» PolyGram and Warner Bros. drop plans
to merge.

Guy
Zapoleon

WA VEARS AGO

* R&R debuts the Beautiful Music Radio section.
» Potygram Group buys Decca Records.

) riags aco |

* Scott Shannon becomes PD of WOXUAtlanta.

« Dr. Demento leaves KMET/Los Angeles to join cross-
town KLOS.

» Dick Bozzi named PD of KRTHA 0s Angeles.

\. _/

Quick Hits

*» Former KliS/Los Angeles morning talent Rick Dees has
| been tapped to co-host the 73rd annual Hollywood Christ-
- mas Parade on Sunday, Nov.
28, from 5-7pm on KTLA-
TV. He will be paired with
KTLA Morning News co-an-

chor Michaela Pereira.

* Styles Media CHR/
Rhythmic KZAB (93.5 K-
Day)/Los Angeles weicomes
= Chris Hall, ak.a. CK, for

Together again for the first time. afternoons. Most recently

’ Mr. K did afternoons at
KKRZ/Portiand, OR. His previous career pit stops include
nights at KYLD/San Francisco and afternoons at KZZP/Phoe-
nix, and he spent some quality time at KWIN/Stockton. Asst.

| PD/MD Eric Sean is still suffering through a box full of mom-

| e = - Continued on Page 18
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Continued from Page 16

* Speaking of Disco Ducks, dance-floor denizen Deney
Terrio, deeply revered as the host of TV's Dance Fever from
1979-86. joins Sirius to host noon-4pm Monday-Saturday on
dassic Dance channel The Strobe. Adrian Zmed could not
be reached for comment. :

® Veteran air personality Fast Jimi Roberts is the new af-
ternoon talent at Infinity Oldies WQSR/Baltimore. He replaces
the team of Brian Wilson and Big Don O'Brien, who exited
several weeks ago. Roberts’ 25-year career includes 16 years
at WPLJ/New York and Jammin’ Oldies gigs in New York and
Washington. Most recently, Roberts worked at Infinity sister
WWMX/Bakimore. ’

* Entercom Hot AC WOZN (98-7 The Zone)/Greensboro
fills its afternoon vacancy with the lovely and talented

[ FiLms

BOX OFFICE TOTALS
October 29-31
Title Distributor $ Weekend § To Date
1 The Grudge (Sony) $21.81 $70.68
2 Ray (Universal)® $20.03 $20.03
3 Saw (Lions Gate)® $18.27 $18.27 |
4 Shark Tale (DreamWorks) $7.50 $146.85 |
5 Shall We Dance? (Miramax) $6.28 $33.94 |
6 Friday Night Lights (Universal) $4.08 $52.94 f
7 Ladder 49 (Buena Vista) $3.25 $66.11
| 8 Team America: World Police (Paramount) $3.08 $27.24
9 Surviving Christmas (DreamWorks) $2.43 $7.98
| 10 Taxt (Fox) $2.10 $32.70

' “First week in release. All figures in millions
Source: ACNielsen ED!

COMING ATTRACTIONS: This week's openers include
Alfie, starring Jude Law. The film's Virgin soundtrack con-
tains 13 onginal songs written, performed and produced by
Mick Jagger and Dave Stewart. One of those songs is
“0Oid_ Habits Die Hard.” which features Sheryl Crow, and
another is “Lonely Without You (This Christmas),” which
showcases Joss Stone. Stone also covers the Burt Ba-
charach-penned title track, as well as “Wicked Time", a hip-
hop take on the title song that also features Jamaican rap-
per Nadirsh “Nadz™ Seid.

Opening this week in limited release is Fade fo Black. a
documentary on Jay-Z and his November 2003 Madison
Square Garden performance that also featured Mary J.
Blige, Foxy Brown, Sean “P. Diddy” Combs, Missy
“Misdemeanor” Elliott, R. Kelty, Beyoncé, Rick Rubin,
Pharrell Witams and others.

— Julie Gidiow

Heather Branch, who makes the 50-market leap from
WYOK/Mobile. The gig has been vacant since Sept. 5, when

” WOZN PD Michael Bryan moved afternoon diva AJ to mom-
ings to team with Jeff Wicker and Skip “The Prize Guy.”

* After four years as Boston regional for IDJMG, Lelle
Lutts exits to form her own cleverly named company, Lutts
of Promotion & Marketing — get it? Lutts’ previous experi-
ence includes six years at Maverick in Boston and L.A. She
can be reached at 617-388- 1478 (cell), 617-234-0018 (home)
or lelielutts@yahoo.com.

hes to Barb Richards, PD of WAJl/

Congrats and best wis

passed a very special career
milestone. “Can you believe it!
Twenty years at the same sta-
tion, same company!” says
Richards, who puts that 20
years into a personal perspec-
tive that makes her accomplish-
ment feel truly frightening. “I

1a
> Gt
v
Started when she was 12,

started here when my oidest
son was seven weeks old —
he’s now a sophomore at Bali

State University,” she tells ST. “Today when | got up, | thought |

about why | never left here, certainly having opportunities in
the past to move to bigger markets. | never left because they
never gave me a reason to leave — they only gave me rea-
sons to stay.”

Condolences

* San Diego and Tijuana radio pioneer Victor Diaz, one- |

| time owner and operator of Califormula Radio, died Oct. 27.
He was 62. Califormula was best known for launching XHTZ
(Z90)/5an Diego in April 1990 under then-PD Rick Thomas,
who ended up working there three times, two of them for
Diaz. “Victor gave me my first major-market shot,” says Tho-
mas, now OM of Univision's San Antonio cluster. “He was

| also a genuinely good man. | recall having the fiu one winter

| while working one of our 5,000-car sticker stops at what was

| then Jack Murphy Stadium. The combination of the filu and
breathing exhaust fumes for five hours really put me under.

| Victor was so concerned, he showed up at my home later
with all these top-secret medicines and vitamins from Mexico.
He really cared.”

| Ft. Wayne, IN, who recently .

* Legendary Rhode Island radio
and television personality Walter
“Salty” Brine, best known for his
50 years on WPRO-AM/Provi-
dence, died Nowv. 2 at his home. He
was 86. Brine's son, Wally, Is the
longtime co-host of The Loren &
Wally Morning Show on WROR/Bos-
ton. Funeral arrangements were
| not immediately released.

| AN
Salty Brine

| Talk Topics

| KGO/San Francisco host Ronn Owens tells ST that the
audio of last week's entertaining face-off between FCC chief
| Michael Powell and Howard Stern will be preserved for
| posterity: The Museum of Television and Radio has requested
a copy of the aircheck for future generations to enjoy.

* WABC/New York fate-night host Steve Malzberg exits
after 23 years, resurfacing across the street as morning co-
host at Urban/Talk WWRL, where he teams up with Karen
Hunter. He replaces Rabbi Shea Hecht, who exits. WABC will
fill Malzberg’s old slot with Premiere’s Coast to Coast With
George Noory.

* Twenty-year sports broadcasting vet Chris Myers is the
new afternoon co-host on Fox Sports Radio Network. Myers
will tearn up with C.J. Silas as co-host of The Drive.

TOP TEN SHOWS Oct. 25-31
Total Audience Adults 18-49
| (105.5 million househoids)
I 1 Cc§ 1 68
2 World Series Game 4 2 World Series Game 4
| (Red Sax vs. Cardinals) (Red Sax vs. Cardinals)
3 World Series Game 3 3 Desperate Housewives
(Red Sax vs. Cardinaly) 4 CSI: Miami
4 Desperaie Houseviives (e) World Series Game 3
5 Withou! A Trace (Red Sox vs. Cardinals)
§ CSt: Miami & The Apprentice 2
7 89 Minviss 7 Without A Trace
8 Surviver: Vanusty 8 Surviver: Vonuaty
| 9 Two And A Hall Men 9 NFL Monday Night Foolkall
10 NFL Mondoy Night Feolball | (Bromcos vs. Bengals)
(Brences vs. Bengals) 10 Lost
Source: Nielsen Media Research
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LW ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 R.KELLY]JAY-Z Unfinished Business Jive/Roc-A/IDIMG 221,754 -
- 2 TRICK DADDY Thug Matrimony Atlantic 148,052 -
- 3 SIMPLE PLAN Still Not Getting... lava 132,783 -
2 4 NELLY Suit Derrty/Fo’ ReelUniversal 130,837 -15%
1 5 ROD STEWART Stardust...The Great American... JIRME : 130,480 A47%
4 6 USHER Confessions LaFace/Zomba -~ 111,11 -18%
3 7 GEORGE STRAIT 50 #1's MCA 103,112 21%
5 8 RAY CHARLES Genius Loves Company Concord 95,867 -3%
- 9 MICHAEL MCOONALD Motown 2 Motown 71,397 -
12 10 GREEN DAY Amencan Idiot Reprise 53.963 11%
27 1 RAY! Soundtrack Atlantic 52,532 +57%
10 12 TIM MCGRAW Live Like You Were Dying Cord 50,724 2%
8 13 HILARY DUFF Hilary Duff Buena Vista/Hollywood 49,623 -36%
14 14 NOW VOL. 16 Various urv 49,037 5%
- 15 MICHAEL W. SMITH Healing Rain Reunion 48,359 -
9 16 CELINE OION Miracle Epic 47,376 -35%
13 17 MOS DEF New Danger Geffen 43,185 -26%
16 18 KORN Greatest Hits Vol.1 Epic 41,853 -16%
- 19 BLAKE SHELTON Blake Shelton's Barn & Grill Warner Bros. 41,092 -
6 20 JIMMY EAT WORLD Futures Interscope 40,752 -58%
3 21 BIG & RICH Horse Of A Different Color Warner Bros. 38.406 +28%
26 22 GRETCHEN WILSON Here For The Party Epc 38.343 +14%
¥ 23 CIARA Goodies LaFace/Zomba 38,050 -10%
20 24 MAROON 5 Songs About Jane Octone/J/RMG 37,893 -8%
17 25 NELLY Sweat Derrty/Fo’ ReellUniverssl 37,804 -23%
i) 26 ASHLEE SIMPSON Autobiography Geffen 34,119 -13%
18 27 GOOD CHARLOTTE Chronicles Of Life & Death Epic 33,929 -30%
7 28 BROOKS & DUNN Greatest Hits Vol. 2 RCA 33.773 -50%
28 29 VELVET REVOLVER Contraband RCA/RMG 32,246 +1%
15 30 RASCAL FLATTS Feels Like Today Lynic Street 32,014 -37%
24 K] QUEEN LATIFAH The Dana Owens Albom Vector 30,574 13%
1" 32 JOHN MELLENCAMP Words & Music: Jm's Greatest... urv 30,032 -51%
3 33 LtLcooLd Definition Def Jam/IDJME 29,805 5%
22 k| SUM 31 Chuck Island/IDJMG 28,893 21%
29 35 AVRIL LAVIGNE Under My Skin Ansta/AMG 28,666 -10%
K} 36 YOUNG BUCK Straight Outta Ca$Hville G-Unit/interscope 28,659 1%
37 37 LOS LONELY BOYS Los Lonely Boys Epic 28,095 0%
35 38 BLACK EYED PEAS Elephunk A&M/Interscope 28,053 4%
42 39 SWITCHFOOT Beautiful Letdown Columbia 26,996 +4%
32 40 KILLERS Hot Fuss Island/IDJMG 26,695 -11%
36 41 JOSS STONE Mind, Body & Soul S-CurvelEMC 25412 -13%
44 42 GUNS N'ROSES Greatest Hits Geffen 23,951 4%
38 43 CHEVELLE This Type Of Thinking Could Do.. Epic 22,773 -16%
45 44 JOJo Jojo BlackGround/Universal 22,295 -10%
43 45 KEITH URBAN Be Here Capitol 22.161 -14%
46 - 46 BREAKING BENJAMIN We Are Not Alone Hollywood 22,091 4%
39 47 MARILYN MANSON Lest We Forget: The Best Df... Interscape 21,764 -20%
25 48 JUVENILE Greatest Hits Cash Money/Universal 21,688 -37%
- 49 R. KELLY Happy People/U Saved Me Jive/Zomba 19,704 -
47 50 ANITA BAKER My Everything Blve Note/Virgin 19,393 13%
© HITS Magazine Inc.

/I ALBUMS
Taking Care Of Business

Neyer mind Bush and Kerry.

Feuding superstars R. Kelly & Jay-Z's Un-
finished Business
(Jive/Roc-A- oo e
Fella/Def Jam) ol 6 'S U
tops the charts £ F
this week, de- T4
spite a canceled
tour, pepper-
spray facials and
the former’s $75

Jay-Z & R. Kelly

million lawsuit. Only g L
in the music business, #
right? \ _.’

Two  Atlantic <
Records acts, Track \ ' -
Daddy (No. 2) and
Lava’s Simple Plan ; M
(No. 3), debut in the Trick Daddy
top five, with the oth-
er top 10 newcomer, Motown’s second Micha-
el McDonald collection of soul hits, bowing at
No. 8.

The rest of the top 10 ihctudes Fo’ Reel/Uni-
versal artist Nelly’s Suit album (No. 4); ] /RMG
singer Rod Stewart's Songbook, which was last
week’s No. 1 (No. 5); LaFace/ZLG's repackaged

Usher (No. 6); MCA Nashville’s George Strait
(No. 7); Concord’s Ray Charles tribute (No. 8);
and Reprise’s Green Day (No. 10).

Other chart newcomers are Reunion’s
Christian star Michael W. Smith (No. 15) and
Warner Bros. country act Blake Shelton at
No. 19.

Atlantic/Rhino/WMG Soundtracks’ Ray
album is the week’s top gainer, moving 27-11

with a 57% rise, thanks to the movie’s $20 mil- |

lion opening last weekend.

A pair of country albums also showed up-
ward movement, with Warner Bros. Nash-
ville’s Big & Rich (33-21, +28%) and Epic/
Sony Nashville’s Gretchen Wilson (No. 26-22)
both scoring double-digit gains.

Colum-
bia/CRG’s
Switchfoot
(No. 39, +4%)
and RCA/
RMG’s Velvet
Revolver (No.
29, +1%) also
register up-
ticks, with hit
singles now
crossing  to
Top 40.

Next week, look for chart debuts from
Capitol’s Now Vol. 17 (Capitol), Virgin's A
Perfect Circle, Geffen’s Counting Crows

Simple Plan

WwWWW.americanradiohistorv.com



www.americanradiohistory.com

20

MIKE TRIAS
mtrias@radiosndrecords.com

Cars, Cats
And Classes

Creative people can draw inspiration from almost anything.
However, it is often those people who are inspired by the mun-
dane or extremely eccentric who are a cut above everyone else.
Next week we have a few rising stars
Going for Adds who may fit into that |
exceptionat class of folks.

Singer-songwriter Aslyn had to
make a choice when entering adult-
hood: buy a car or use her savings to
pursue a career in music. Her choice to
move to Atlanta and follow her dreams
inadvertently shaped her debut album.
Aslyn eventually earned enough mon-
ey in Atlanta to buy herself a few cheap cars to get around. Ironi-
cally, they served as inspiration for the title track of her debut CD,
Lemon Love. “Every car I've ever owned has turned out to be a lem-
on,” she says. “Of course, that revelation would come only once
Id spent more on repairs than the car was worth! My beat-up cars
have, one by one, all fallen apart on me. And, ironically, love has
done the same. The minute you aren’t paying attention comes the
breakdown.”

“Be the Girl” is the lead single from Aslyn’s Lemon Love, and it
is Going for Adds at Hot AC. Aslyn says the album is filled with
“stories of love found and love lost, of loyalty ruined and masks
mistaken, of the ironic freedom and glass box of religion, and of
the desire and passion for an unknown tomorrow.” If you want
to get the full story on Aslyn before anyone else, check her out as
she opens for Bob Schneider in the Midwest next week and Ed-
win McCain beginning Nov. 14 in St. Louis.

Paul Holmes (vocals, guitars), ]] (keyboards, sequences, guitars),
Dave Greenwald (drums) and Andrew Puricelli (bass), otherwise
known as Pitty Sing, take their name from the story “A Good Man
Is Hard to Find” by Flannery O’Connor. According to the band,

. in the story Pitty Sing is a cat that some-
L how convinces a group of escaped con-
victs to murder an innocent family. Pit-
ty Sing’s music is influenced to a degree
by music from the "80s. Says Holmes,
“For some reason I remember from be-
ing very, very young that melody from
[Orchestral Maneuvers. In The Dark’s
‘80s hit} ‘Souvenirs.’ I haven't listened
to it since, but it stuck with me for some
reason. And that’s the vibe | want to get in my writing and where
I want to direct the band for the time being. I want a melody like
that, a melody that will pierce right through people and make them
feel like their sixth birthday party, back to that innocence.” Check
out their sound as they present “Radio” to Alternative next week.
If you can’t get enough, you can hear more on their EP demons,
you are the stars in cars ‘il I die. As for their full-length debut, it will
drop Jan. 25.

Fantasia made her mark on American
Idol, and next week she presents “Ain’t
Gon’ Beg You” to Urban and Urban AC.
It’s the lead single from her upcoming
debut CD, Free Yourself. Fantasia’s vi-
brant personality and exceptional talent
have drawn some of the industry’s best |
— including Missy Elliott and Jermaine L
Durpi — to write and produce cuts on
Free Yourself. While Fartasia draws in-
spiration fromthose around her, Jay Gamnes, Asst. Professor of Mu-
sicology at the University of North Carolina at Charlotte, has
drawn so much inspiration from Fantasia and the others on Amer-
ican Idol that he has started a new course at the school, “Examin-
ing Ameritas Idol Through Musical Critique.”

pitty sig-

e

=

. Pitty Sing

Fanlasia
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___GOING FORADDS ___
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Week Of 11/8/04

CHR/POP

ASHLEE SIMPSON La La (Geffen/

DESTINY'S CHILD Soldier /Cokmmina/

MAROON 5 Sunday Morning (Octone/J/RMG)
SHANIA TWAIN f/ MARX McGRATH Party For Two
(Mercury/IOJMG/

CHR/RHYTHMIC

ALICIA KEYS Karma L/RMG)

JADAKISS f/MARIAH CAREY U Make Me Wanna /nterscape/
T.1. Bring ‘Em Out (Grand Hustie/Atlantic/

TIFFANY EVANS Let Me Be Your Angel (Columbia/

URBAN

ARCHRYVAL Rock U (Undaground Sector)

CAM'RON Girls (Roc-A-Feka/IDJMG)

FANTASIA Ain't Gon’ Beg You L/AMG/

JAOAKISS fIMARIAH CAREY U Make Me Wanna (Interscape/
LANCE DANIELS Pack Your Bags (Chase/

NIVEA fILIL JON & YOUNGBLODOZ Okay Live/Zomba/
RAZAH Feels So Good /Virgan/

T.1. Bring "Em Out (Grand Hustie/Atiantic/

TIFFANY EVANS Let Me Be Yow Anget (Columbial
TRILLVILLE Some Cut /BME/Warner Bros.)

URBAN AC

FANTASIA Ain't Gon’ Beg You L/AMG)
LANCE DANIELS Pack Your Bags (Chase/

COUNTRY

CHACE ROBERTS Real Good Way /WMY/

DOUG STONE Georgna fLofton Creek)

JOE NICHOLS What's A Guy Gotta Do (Unrversel South/
TERRI CLARK The World Needs A Drink (Mercury)
TRENT WILLMON Home Sweet Holiday Inn (Columbia/

AC

ARCHRYVAL Rock U Undaground Sector)
JOSH GROBAN Believe (Reprise/

'HOT AC

ASLYN Be The Girl (Caprtoll
PRINCE Cinnamon Girl (Colombra/

SMOOTH JAZZ

MICHAEL LINGTON fICHUCK LOEB Two Of A Kind (Rendezvous/

ROCK

ACTIVE ROCK

ALTERNATIVE

PITTY SING Radio (0r/
SALIVA Razor's Edge (Island/IDIMG)

S
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TRIPLE A

ALISON KRAUSS & UNION STATION Restless (Rounder/
FINN BROTHERS Anything Can Happen /Nettwerk/
GEDRGE KELLY Otis Span /95 North/

PAUL THORN If | Can Get Over Her /Back Porch/EMC)
SHORE Hard Road (Mavenci/Reprise/

SISTER HAZEL Al About The Love /Sixth Man/

ULY HOLBROOK £P Back Porch/

CHRISTIAN AC
DARRELL EVANS You Stole My Heart (Whiaker

CHRISTIAN CHR

DARRELL EVANS You Stole My Heart (Whitaker/
OLIVIA Shut It Qut (EssentialPLG)

CHRISTIAN ROCK

KINGSDOWN Everyday (Independent/
OLIVIA Shut It Out (Essential/PLG)
PILLAR Hypnotized (Ficker/EMI CMG/

INSPO

DARRELL EVANS Akt We Want Is You (Whitaker/

CHRISTIAN RHYTHMIC

No Adds

R&R's GoingFor Adds features the complete list ot songs impacting radio tor the coming week. Going For Adds
is e-mailed edch week to participating radio and record executives. For more info, contact John Fagot at
ffagot@radioandrecords.com.
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Revenue
Continued from Page 1

Year-to-date, radio revenue re-
mained 2% ahead of where it was
through September 2003, This num-
ber represents local sales growing 3%
and national dollars dropping 2%.
Total spot revenue has been stuck at
+2% since July.

RAB President Gary Fries seemed
encouraged, suggesting that Sept-
ember’s increases show that radio is
strengthening in the national arena as
it continues to make gains locally.
Said Fries, “The midsized markets
seem to be leading the way in radio’s
return to robust sales results and pave
the way for an industrywide uptumn
that is expected by the first quarter of
next year.”

One new addition to the report
starting with September 2004 is
nonspot revenue. For September,
nonspot revenue gained 6%; for the
January-September period, nonspot
improved 8% over the same time-
frame in 2003. Until now, concem that

T
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nonspot revenue could not be as eas-
ily tracked as spot revenue led to that
category not being included in the
monthly updates. Fries said the RAB
has been collecting nonspot data for

almost three years and now believes
that it is “a truly legitimate revenue
stream for radio that deserves to be

reported.”
— Roger Nadel

Radio Spot Revenue Jan-Sep 2004

ER Month —e— Y-T-D ]

Following negative growth in the months of July and August, September
spot revenue grew 4% over the same month a year ago — the best monthly
showing since April. And for the third consecutive month, year-to-date ra-
dio revenue remains 2% higher than for the corresponding period in 2003.

Earnings

Continued from Page 10

“flattered” that companies would
want to take on Saga by launching
format attacks against the company
in Milwaukee; Norfolk; Columbus,
OH; and Portland, ME. But, he said,
“Nobody has gained traction on that
long-term.”

As far as radio’s status on Wall
Street, Christian said, “1 think the
radio industry has been slammed
unmercifully in the press over the
last couple of months, and | think
we’ve had to resort to tooting our
own horn.”

Regent Eamnings Rise

Meanwhile, Regent Communica-
tions’ execs came out with guns
blazing for their Q3 conference call.
Company President/COO Bill
Stakelin fiercely defended the radio
business, saying local radio “is the
essence of our success.” He contin-
ued, “This local situation is the pri-
mary reason Regent continues to
grow. Four Marconi finalists came
from this small but mighty com-
pany. At Regent we never forget that
success is a result, not just a goal.”

Stakelin also noted that while
some advertisers have MP3 players
and satellite radio in their cars,
they’ll still tune in to stations on the
AM or FM band. “Local radio has
never gone away and is never far-
ther away than the push of a but-
ton,” he said. “We cannot forget that
radio is much more than a music-
commodity business to its listeners.”

Speaking of radio’s top talent, the
Regent exec said, “Radio is a local
business, one that is hard-pressed to
recall national radio stars that drive
the radio and revenue, outside of
Paul Harvey or Rush Limbaugh.”
He singled out some of Regent’s tal-
ent in El Paso and at its Albany, NY
cluster — which features syndicated
morning host Howard Stern on
WQBJ & WQBK — as the true stars
of radio.

“There are thousands of them

across the country,” he said. “We be-
lieve that those who have pro-
nounced radio dead or dying are just
as wrong as those who said that
about Mark Twain. We are particu-
larly disturbed by those on Wall
Street who have said radio is a dead
or dying business.”

Regent’s net income soared from
$2.1 million (5 cents per share) to
$8.1 million (18 cents) during Q3, as
net broadcast revenue jumped
ahead 15%, to $22.5 million. Exclud-
ing the effect of discontinued opera-
tions, net income for Q3 rose from
$1.8 million (4 cents) to $2.5 million
(6 cents).

More Q3 Results

¢ Beasley Broadcast Group’s Q3
net revenue climbed 8%, to $31.8
million. Net income rose from $3.1
million (13 cents per diluted share)
to $4.1 million (17 cents), while sta-
tion-operating income improved
from $9.5 million to $10.8 million.
Despite the improvements, Beasley
Chairman/CEO George Beasley,
who could not participate in the
company’s Q3 earnings call, said in
a release that Q4 “will be challeng-
ing due to the expected -absence of
several streams of revenue at our
Miami cluster totaling approxi-
mately $1.1 million.”

Among the reasons for the dip:
Country WKIS held a huge NTR
event in Q3 last year, and the NHL
lockout means no Florida Panthers
games for Sports WQAM. Addi-
tionally, WQAM'’s revenue is down
because the defending World
Champion Florida Marlins missed
the Major League Baseball playoffs
this year and the Miami Dolphins

had no games during the quarter |

this year. Beasley expects a net rev-
enue decrease of 2% in Q4.

¢ At]Jefferson-Pilot, the company’s
communications division saw rev-
enue growth of 12%. Earings in the
division increased from $11.4 mil-
lion to $13.5 million, while broadcast
cash flow increased 16%, to $27.3

million. Overall, the company’s net |

WWW.americanradiohistorv.com

income climbed from $126.1 million
(88 cents per share) to $133.8 million
(97 cents) and matched Thomson
First Call analysts’ per-share fore-
cast.

* WGN-AM/Chicago owner Tri-
bune saw red in Q3 from errors in
circulation figures for its Newsday
and Hoy newspapers in New York.
Net income slid from $182.3 million
(53 cents per diluted share) to $121.7
million (37 cents), largely due to a
pre-tax charge of $55 million in
Tribune’s publishing division re-
lated to the faulty circulation num-
bers. Tribune’s radio and entertain-
ment unit had good news to report
though: Operating revenue in-
creased 14%, t0 $105.6 million, while
operating cash flow surged 28%, to
$18.1 million. As a result, the divi-
sion saw a Q3 operating profit of
nearly $17 million, up 33%.

¢ At Howard Stern’s soon-to-be
new home, Sirius, the Q3 net loss
widened from $106.7 million (11
cents) to $169.4 million (14 cents).
However, Q3 revenue jumped from
$4.3 million to $19.1 million, includ-
ing $18 million in subscriper rev-
enue. Sirius’ Q3 sales and marketing
expenses rose from $25.6 million a
year ago to $42.5 million, and pro-
gramming and content costs in-
creased from $7.5 million to $18.9
million. Sirius chalked up 181,948
net subscriber additions during the
quarter, including 103,979 from the
retail channel and another 75,659
from its automotive partners. Sirius
ended Q3 with 662,289 subscribers
and topped the 700,000-subscriber
mark on Oct.18.

Additional reporting by Julie Gidlow.

Moran
Continued from Page 3

said, “I am delighted at the oppor-
tunity to join Salem. It is an impres-
sive organization loaded with com-
mitted, talented professionals.
Allen and his team are building an
excellent cluster in Atlanta, and it
is a real privilege to join the team.”
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Oldies Must Be Fun

Make the format relevant to today’s listeners

l started publishing Radioguides at the exact same
time that Bob Wilson started R&R, in June of 1973.
R&R has gone on to be far more successful, but in pub-
lishing over 100 million of the guides, I’'ve been blessed
to work with a great number of notable members of the
radio broadcasting fraternity, so I was honored when
R&R asked for my take on Oldies radio today.

When | last had this
privilege | predicted that
the next trend for this for-
mat would be pre-Beatles
Oldies stations that fo-
cused on hits that charted
between 1955 and 1964.
WSAI-AM/Cincinnati

was among the first, - U

He not only plays the
tunes, but he also has all
the jingles and old spots
and even plays classic
airchecks of the station in
its glory days, and it re-
ally sounds fantastic. Sta-
tions already featured in-
clude WKYC/Cleveland,

Y.

along with WWKB-AM/
Buffalo. | suggested that
any number of AM stations that
were once great Top 40 dynasties
could adopt such a format, especial-
ly if they still had the same call let-
ters and frequencies. In such cases
the original jingles could be used,
adding to the nostalgic flavor of the
station.

Sadly, several of these AM exper-
iments have already come and
gone, some changing to another
format — most often progressive
Talk — including KPOJ-AM/Port-
land, OR and WCOL-AM/Colum-
bus, OH. But the jury is still out re-
garding the success or failure of this
concept, at least on terrestrial radio.
It seems to be a different story on
satellite radio.

ArtV

A Phenomenal Reaction

Each Friday on XM’s "60s on 6
channel, fast-talking jock Terry “Mo-
tor Mouth” Young pays homage to
a different great CHR of the 1960s.

WCFL/Chicago, WMCA/
New York, WIBG/Phila-
delphia and WMEX/Boston.

According to ‘60s PD Pat Clarke,
“The response from listeners has
been phenomenal,” a word favored
by the channel’s popular moming
jock, Phlash Phelps, who already
has nearly 400 members in his Phan
Club. “And it’s not just us radio
geeks who love it.”

Sirius Satellite Radio, because it is
based in Manhattan, has a roster
heavy with name-brand New York
personalities like Jim Kerr, Pat St.
John, Carol Miller and Ed Baer. My
favorite Sirius stream is 5, which of-
fers a nice blend of late ‘50s and ear-
ly ‘60s oldies. This is similar to the
mix offered by Scott Shannon in his
new “True Oldies” format, which
was profiled here by Adam Jacob-
son last month (10/1).

XM'’s ‘50s channel, on the other
hand, covers the entire decade. Peo~
ple who enjoy Doris Day and Kay
Star are usually not too fond of Jer-

olo Jr.

By Art Vuolo Jr.

ry Lee Lewis or Little Richard, so
this can be a problem.

Fighting Back

What can Oldies stations on ter-
restrial radio do to hold their own
against satellite radio? The biggest
dilemma facing this format is the
inability of account executives to sell
ads on stations that appeal to peo-
ple over the age of 50. Advertisers,
and especially their agencies, still
feel that the older demographic has
well-established brand loyalties and
that they go with the tried and true
and nothing new.

Not true. In fact, not only does
this demo have the money, they
have the time to spend it. | celebrat-

Oldies radio needs to
be fresh,
contemporary and
fun to listen to. It
needs to straddle the
thin line of not
blowing off the core
audience while still
attracting new,
younger listeners.

When it comes to attracting listeners to Oldies
stations, perhaps it's time for a reinvention of
the format. Personally, | am tired of Oidies
stations with playlists of fewer than 300
songs, even though research dictates that's

what works.

ed my 50th birthday a number of
years ago, and I still have, God will-
ing, a lot of buying years left in my
lifetime. 1, like many of my contem-
poraries, like to have the latest gad-
gets and toys, and | never miss the
Consumer Electronics Show in Las
Vegas each January. Radio sales-
people need to work even harder to
convince advertisers that there’s a
receptive audience of consumers
listening to Oldies.

When it comes to attracting listen-
ers to Oldies stations, perhaps it’s
time for a reinvention of the format.
Personally, I am tired of Oldies sta-
tions with playlists of fewer than 300
songs, even though research dictates
that’s what works.

I'm also burned out on the use of
monikers like “Oldies 102,” and |
can’t stand the slogan “Good times
and great oldies.” Oh, and how
about young DJs in their early 20s
who don’t know the music or which
songs have fake endings? Wow,
venting in a national trade is very
therapeutic!

A Feel-Good Attitude

When Infinity was looking for a
new PD for heritage WCBS-FM/
New York, | knew that Dave Logan
was the man for the job, and I told
every higher-up at the company that
they needed look no further. After
seeing what Dave had done at XM
and Air America, I knew he had the
touch. ‘CBS-FM is reinventing itself,

Melinda Davis at (866)445-3239 @ &L

and Oldies stations nationwide
should follow its lead. Its numbers
are already improving.

Presently, Logan is searching for
a top-notch moming show. When |
mentioned to him that the talent
pool seems somewhat shallow, he
said, “Art, it’s not a talent pool, it's
a talent puddle.” Sadly he’s right.

In my last Oldies column | made
reference to Tom Kent's Hall of Fame
Coast-to-Coast, a syndicated week-
end show that was starting to take
off. Now, 18 months later, it's cleared
in over 100 markets, but not in
Cleveland, where the program orig-
inates. What Kent is doing is putting
fun back into the presentation of
oldies. He has a feel-good attitude
that is missing from much of today’s
radio.

Oldies radio needs to be fresh,
contemporary and fun to listen to.
It needs to straddle the thin line of
not blowing off the core audience
while still attracting new, younger
listeners. Let’s bring back the fun
and make the Oldies format the
most uplifting and positive presen-
tation on the radio dial —before it's
too late.

Ant Vuolo Jr., “Radio’s Best Friend,
publishes radio guides, writes a radio
column for the Oakland Press in Mich-
igan and oums Vuolo Video, a massive
tape archive of radio DJs and confabs. He
can be reached at artvuolo@aol.com or
www.vuolovideo.com.

24 Hour Formats

wWww.americanradiohistorv.com
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In Memory: John Peel

Of BBCRadio 1

Reflections on the sudden loss of a U.K. legend

Un the heels of Scott Muni’s passing, sadness has
struck the industry again. Legendary BBC Radio 1 air
talent John Peel died last week of a heart attack while

on holiday with his wife in Cuzco, Peru.

Peel was the longest-serving D]
on world-famous BBC Radio 1 and
was instrumental in exposing punk,
reggae, hip-hop and other genres to
radio audiences in the UK. and
abroad. Peel influenced genera-
tions of music fans world-
wide and gave hundreds
of artists, signed and un-
signed, their first big
break on the radio.

BBC Radio 1 Control-
ler Andy Parfitt says,
“Peel’s contribution to
modern music and cul-
ture was immeasurable.
He was a broadcasting legend.
John's influence has towered over
the development of popular music
for nearly four decades. Hopeful
bands all over the world sent their
demo tapes to John, knowing that he
really cared.

“His commitment and passion for
new music only grew stronger over
the years. In fact, when [ last saw
him he was engaged in a lively de-
bate with his fellow DJs over the
state of new music today.”

“John Peel’s
influence towered
over the
development of
popular music.”

Andy Partitt

Peel was born in Heswall, near
Liverpool, and got one of his first
breaks in radio in 1962, at the leg-
endary KLIF/Dallas. He returned
home to England in 1967 and began
Top Gear on BBC Radio 1. The show
quickly built a worldwide reputa-
tionas one of the most groundbreak-
ing programs showcasing new art-

ists and genres from within the UK.
and overseas.

Launched Seminal
- Artists Worldwide

Many artists would not have
been heard by listeners or
discovered by the music
industry without Peel’s
radio program. He
was the ultimate A&R
source. His support
was crucial to the devel-
opment of such artists
as David Bowie, Bob
Marley, Marc Bolan, The
Clash, Sex Pistols, Blur, Joy Di-
vision and Manic Street Preachers.

BBC Radio 1 head of specialist
music and speech programs lan Par-
kinson tells A&R Worldwide, “|
would say that John was a true leg-
end. He was perhaps the single most
important figure in British popular
music in the last 40 years. The list of
artists he supported or championed
first is well-known, including Marc
Bolan, David Bowie, Undertones,
The Smiths and New Order.

“He was also hugely influential in
his early support of punk, hip-hop,
reggae, acid house, techno and
drum-and-bass in the UK. But John
was never satisfied with that. He
was constantly looking for new
sounds, always looking to recapture
that teenage excitement he felt when
he first heard Elvis Presley.

“He was a modest, funny man
who totally rejected the idea of ce-
lebrity status — although it was
impossible for him to walk more
than a few yards down a street with-
out strangers accosting him to talk
about music.

“Everyone who ever came in con-
tact with him has a John Peel story.
One of my recent memories is of a
night at the BBC’s Maida Vale stu-
dios, where scores of young kids
from the estates of London were free-
styling the hardest of hard-core
grime, or U K garage. In the middle
of this assault of noise sat a balding,
gray-haired, elderly man nursing a

glass and a bottle of red wine and
with a massive smile on his face. He
waved me over and said, ‘This is
brilliant — one of the most exciting
things I've seen since punk.’ He's
irreplaceable, and | genuinely don’t
know what we’ll do without him.”

An Institution Lost

John Peel wasn’tjust a D] on BBC
Radio 1 — to me, he was an institu-
tion. As a é-year-old growing up in
Wolverhampton, England, 1 recall
listening to Peel on BBC Radio 1 and
wondering what these weird and
wonderful sounds were coming
from the radio. All | knew was that
this music made an emotional con-
nection with me and made me feel

good inside.

“John was perhaps
the single most
important figure in
British popular music
in the last 40 years.”

lan Parkinson

Years on, I realized that John
Peel’s influence played a pivotal role
in helping nurture my appetite for
music and passion for radio. He was
one of the key factors in my desire
to work in the music and radio busi-
nesses, and he will be sorely missed.
John Peel was music and he was ra-
dio, in the most personal and credi-
ble way imaginable. Thank you,
John, for inspiring me and millions
of others worldwide.

BBC Radio 1 has set up an online
tribute for Pee! fans. Visit unvw.bbc.
co.uk/radiol to leave your thoughts
about this broadcasting icon. Peel is
survived by his wife, Sheila, and
four children.

Send your unsigned or signed
releases to:

Sat Bisla

A&R Worldwide

449 S. Beverty Drive, Suite 300
Beverly Hills, CA 90212, USA

Executive Dossier: Andy Karp

Position: Sr. VPhead of A&R

Company: Lava Records

Location: New York

Experience: Atiantic Records 1989-1395; Lava 1995-present

E-mail: andy.karp @lavarecords.com

Website: www./avarecords.com

Resume: “| have been a musician all my lite. | studied piano when |
was 7 years old and started taking bass
lessons when | was 15. | picked up the drums
and have been playing and studying music ever
since. Though | was a political science major in
college, | studied theory, composition and
computer music.

“After graduation | began playing in several
stunningly unsuccessful local bands. | managed
to get a job in the mailroom of Profile Records,
and then a gofer job in Atlantic's promotion
department. | was an assistant there until Jason
Flom hired me as an A&R rep when he started
Lava in 1995.

“The first artist | signed was David Garza, and the second was Kid
Rock. Since then | have signed a number of acts.to Lava, including
Simple Plan, Uncle Kracker, Smile Empty Soul, Skindred, Porcupine
Tree, Toby Lightman and Nonpoint.”

A&R challenges: “Well, obviously, the biggest challenge is simply
selling records. The most effective methods of creating large-scale
consumer demand, radio and MTV, are now less viable for us, in that
MTV is no longer really in the video business and the audience for
commercial radio seems to shrink every year.

“Radio research is killing off many records before they get a chance
to develop an audience, and playlists are becoming tighter and tighter.
it's interesting that many programmers bemoan the number of cover |
songs being released these days but don't necessarily make the
connection that that is essentially a reaction to callout research.

“One of the toughest things labeis have to overcome nowadays is
that programmers are less interested in records that are happening
regionally but outside their own individual markets. This makes it much |
harder for us to spread records out nationally.

“Obviously, monetizing downloading is a significant challenge for
labels in the future and will be a cntical component of the next stage of
the music business. Another challenge is that we, as major labels, have
to get back into the business of deveioping talent and creating a haven
for artists and artistry, like Wamer Bros. did in the "60s and "70s. In
other words, if you build it, hits will come.

“We can'’t simply cede this termtory to independents, as we have
over the last decade or two. if the only reason people want to signto a
major is for a shot at the brass ring, you are already out of the business
of bringing the most vital and important, culture-altering music to the
public.

“We can't just be glant marketing and promotion firms. Becoming so
is sowing the seeds of our own demise.”

Artist development: “It's a process where we help an act find and
build an audience over time. We have to be willing to spend money
intelligently to heip create something that has long-term, lasting value.
Make records less expensively, release them more frequently, and
allow bands to make more than one before we expect them to be
palatabie 10 a mainstream audience.

“Even though there are some elements in this business that feel as
though marketing a record is no different than selling Veiveeta, at the
end of the day it really has to be about music. It just has to be. Velveeta
doesn’'t have the power to change the world. ¥

“When totaiitarian govemments are looking to exert control on the
populace, the first thing they do is close the newspapers and arrest the
artists. No one tries to limit the supply of fake cheese. Music and the
free expression of ideas are the truly potent force.”

Signing criteria: “Songs are the prmary component. Without that,
you have nothing. Star quality is also very important, for obvious
reasons. if a band has a regional following or a significant sales history,
that's a great bonus.

“I need to be able 10 listen to the songs over and over without
getting tired of them. That's my best nonempincal gauge. We know that
hit songs sell records, regardiess of what the performer looks like. A
great-looking singer with a stiff song selis nothing. ideaily, you find
something witfi the entire package. When that happens, you are one
happy camper.”

Acts in development: “ am working on a batch of upcoming
bands. Skindred have the highest profile nght now and really feel like
something special. They are a reggae metal band from Wales, and, as
odd as that may sound, it actually works.

“We are also currently working the new records from Uncle Kracker,
Nonpoint, Skillet and Toby Lightman. In the studio right now are
Porcupine Tree, Hot Action Cop, Bif Naked, Antigone Rising, Maryanne
Marino, Smile Empty Soul and The Click. So I'm plenty busy!”

If he weren’t in the music business: “I'd probably be a fult-
time, licensed psychiatrist instead of the hack amateur one that |
currently am.”

Andy Karp
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Dallas Still Waking Up
With Kidd Kraddic

After 20 years, local boy spreads nationally

When we left our hero at the end of last week’s epi-
sode, Kidd Kraddick had been laid off from KEGL
(Eagle 97)/Dallas, his job leads had grown cold, and his
plans of worldwide morning domination had been put
on hold due to forces beyond his control. In the mean-
time, he channeled his creative energies into BitBoard,
the jock bit-exchange site he had created that sustained
him while he tried to find a new gig.

Finally, in 1993, after being off the
air for several months, Kraddick got
acall from Gerry DeFrancesco, who
offered him a shot to do momings
on a Dallas CHR startup, KHKS
(106.1 Kiss FM). Kraddick jumped at
the chance. “We started a ‘Worst 2
First’ campaign — thark you, Scott
Shannon — and printed up T-
shirts,” says Kraddick, who de-
signed the shirts himself, using his
third-grade-level art skills.

“I did the design with a Sharpie
marker. It just said ‘Worst 2 First,’
which | wrote in my handwriting,

| GAUGHT WITH HES PANTS DOWN xidd Kraddick shows of the
1 Worst 2 First” T-shirt — and not much sése.

because everything had to give the
illusion that we had no money at all.
During the moming show I'd give
away shirts in the parking lot, and
the bit caught on. | personally hand-
ed out 4,000-5,000 shirts.”

Before hitting the air Kraddick
sible crew from scraps found around
the house. “In 1994 1 hired Kelly
Rasberry, who is the single-best
woman I've ever heard on the ra-
dio,” he says. Rasberry actually
came to Kraddick’s attention by ac-
cident: “Her voice was on another

guy’s aircheck. She came in during
his show and bugged him. We were
like, ‘Who's that girl on the tape?

“Kelly gave me crap from Day
One. The first thing she ever said to
me was, "You're so short!"”

Kraddick’s next hire was nonjock
Big Al Mack, a local limo driver. “He
owned a couple of limos and was
trying to buy spots on the station,”
Kraddick says. “He’d voice his own
commercials, and | thought he was
funny when I'd talk to him in the
hall, so we just started putting him
on the air, and he’s been with us
now for nine years.”

The Jewish Years

The show’s irreverent tone was
set the day Kraddick and crew de-
buted. “We were in 26th place in
morming drive the day we started at
Kiss,” says Kraddick. “1 got out the
ratings book on the air and said, 1'm
going to find out who's ahead of us,
and anyone who's ahead of us,
watch out.””

The No. 25 station happened to
be an AM “Music of Your Life” sta-
tion. Kraddick decided to call it on
the air and announce his intentions.
“The jock answered, ‘Hello, this is
Big Ron! Music of Your Life!'”
Kraddick recalls. “I said, ‘Hey, this
is Kidd Kraddick. I'm over here at
Kiss. What do you guys play? He
said, ‘Frank Sinatra, Tony Bennett
and Rosemary Clooney.’ I said,
“Well, you're going to be my bitch,
1 just want you to know that. We are
leapfrogging right over you, pal.
It's on! You're the competition! I'm
coming after you with both guns
loaded!"”

In 1997 the show added another
member, Bert Weiss, now the mom-
ing ringmaster at WWWQ/ Atlan-
ta. “When [ hired Bert it was like
I'd found my brother,” says Krad-
dick. “He was the perfect yin to our
yang. We called him the ‘Jewish
Icon,’ because even though he was

. Jewish, he knew nothing about Ju-
daism.

“He was so different from all of

us, but he was really, really good. In
fact, in the last book before Bert went

back to WRQX, Washington, we hit

WWW.americanradiohistorv.com

“We got a little bit of ‘No. 1-itis.’ We feit we
weren’t challenged. That's a really dangerous
place for creative people to be, because

you're just around the comer from disaster.”

210.6 12+ in moming drive, and we
were virtually No. 1 in everything.
It was crazy, but that's the highest
we ever were, and then we got some
new signals in the market, and
things started to change.”

Warning Signs

Of ‘No. 1-Itis’

Several years later, Kraddick says,
the station fell on hard times. "Our
numbers stayed propped up pretty
well,” he says, “but the station had
gone through a tough music cycle,
there were ownership changes and
stuff, and it just kind of fell off the
map. There was a renewed vigor to
get this thing back, but even more
important than that, we launched
the show into syndication.”

The idea to syndicate was origi-
nally hatched while Weiss was on
the show and Kraddick was in the
process of selling BitBoard to MJI/
Premiere. Kraddick was initially re-
sistant to the idea, thinking it would

“Kelly gave me crap
from Day One. The
first thing she ever
sald to me was,
‘You're so short!”™

“They were telling me how the
content woukin't have to change so
much, and [ started to see from a
technology standpoint how it could
work,” he says. “We were lucky
enough to be No. 1 in Dallas for, like,
24 books in a row, and 1 could tell
that I and the people on the show
were starting to get a little bored. We
got a little bit of No. 1-itis. We felt
like we weren't challenged. That's a

place for creative
people to be, because you're just
around the comer from disaster.”

At that point Clear Channel had
taken over KHKS, and Kraddick felt
that it was time to make a change. He
had been chatting with Premiere’s
to syndicate him, and he agreed to
give the national stage a shot.

Home Is Where The
Bulletproof Glass Is

As part of the deal with Premiere,
Kraddick and crew moved out of the
Kiss studios and into their own

home away from the station. “We
figured the only way people would
take us seriously as a syndicated
show was if it was outside of a ra-
dio station,” Kraddick says.

“We moved to an area where peo-
ple could come watch us, like The
Today Show, which is great, since we
have a few dozen people outside on
any given day. We're in an old res-
taurant, and the place looks like the
Riverwalk in San Antonio. People
come down, especially when we
have big guests, and they can stare
at us through a big — well, bullet-
proof — glass window.”

Looking back at his early syndi-
cation efforts, Kraddick says thathe
could write a handbook on how to
do it — all wrong, “After talking to
some guys who are syndicated, the
thing | came away with was that
you've got to become national as
quickly as possible,” he says.

“I thought you had to sound like
a national show, so | immediately
removed all Dallas references. We
had no local time to talk off the net-
work, so the show basically became
exactly what [ was afraid it would
become — this soulless; vacuous;
people-floating-around; Anytown,
USA thing.

“At the time  thought it was dis-
ingenuous to do local liners. |
thought we were trying to be some-
thing we weren’t. Other people
were voicetracking and trying to
pretend they were local. 1 didn’t
want to do local liners, because |
felt it made people think we were
there, and that’s dishonest. Seinfeld
didn’t try to make his show look
like it was in your town, so why
should we?”

Voicetracking Done Well

It took lot of trial and ervor before
Kraddick eventually started to, in his
own words, “get it through his hard
head that part of the formula for

domination was to admit
that, yes, he was based in Dallas but
was also on in other markets around
the country. He married that with the
technology available to him, and
soon his vision of a local-yet-syndi-
cated show came into being.

“ can talk about something cool,
go to a break, and on Kiss I'm talk-
ing about Dallas, but in Baton
Rouge I'm talking about Baton
Rouge, etc.,” he says. “I can cus-
tomize this thing to have the best
of both worlds, and they can play
the songs they want to play, not the
ones 1 decide.

Continued on Page 27
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i T
3 @ WELLYHTIM MCGRAW Over And Over DartyFo’ fseiCrkUniersal 8384  +1382 098215 5§ 10401
1 @ KELLYCLARKSON Bresksway Halywood TS +227 638839 15 1158
2 3 MAROONS She Will Be Leved ctanel/RMG) 6785 342 500855 19 1198
8 € DESTINY'S CHILD Lose My Bresth Cokmmbia/ 6520 +9%0 53841 8 1188
8 © USHERS ALCIAKEYS My Boo LafaceZombe/ 6273  +554 550737 9 1180
5 6  CIARAPETEY PABLO Goodies LaFaceZombe/ G108 429 478225 15 .- 1138
4 7 AVRILLAVIGNE My Happy Ending ristaRMG) 8067 517 5024800 18 1180
9 @ EMIMEM Just Lose ht (Shachidfrermatiyinterscapel 5784 4203 4SESO7T 6 1180
7 9 RYANCABRERA On The Way Down (. V.L.A/Athetic) 5637 478 MsM0 21 1189
1 @O BOWLNG FORSOUP 1985 SiberionaliveZombs/ 4300 4255 3524 14 1M
13 11 SEETHERHAMY LEE Broken (Wiess/ 423 45 338563 13 188
10 12 BLACKEYED PEAS Lot's Got t Started (A&Miinterscape/ M2 415 30281 20 1158
14 @ SWITCHFOOT Dars You To Move fed iat/Cokmbiy/ s M3 2289 14 UM
12 14 FINGERELEVEN One Thing Windap/ we W 272818 4 10Im
17 @ 050 Baby It's You (BlackrmundiUinversal 307 +622 31348 8 1138
24 @ cAVINDEGRAW i Don't Want To Be (/RN 3361 4978 IS5 8 1094
21 @ TMCKDADDY Let's Go (Stip-W-Sikckdriantic/ 3203 4521 204538 7 958
2 @ SMPLEPLAN Welcame To My Lifs Aave/ 3004 4400 238519 7 11401
18 19 ASHLEE SIMPSON Piaces Of Me Sevow/ 240 483 240274 24 1IN
23 @ GWENSTEFAM What You Waiting For? Mtarscase/ 2030 4328 210988 5 1152
25 @ ©00DCHARLOTTE Prodictable Daylphtfac/ 2881 4330 154633 8 1M
15 22 ASHLEE SIMPSON Shadow /Geffaw/ 2854 1128 163821 10 1188
20 23  TERRORSQUAD Lean Back Uinverzal 803 33 219561 14 e8@
19 24 L FLIP Sunshine Swcks Frenloud Cokmbia) 2389 614 183443 17 1088
27 @  VANESSA CARLTON White Houses (4&Miinterscape/ 2188 487 12145 11 990
28 28 HOUSTON HCHNGY & NATE DOGG | Like Thet Capiod 2145 97 150018 17 1038
33 @ W.OREMNA SKY & DADDY YANKEE Oye Mi Canto /RocA-FellafLIME) 2003  +434 231447 4 T8m
29 @ LLERS Somabody Told Me Asiaed MG/ 143 +93 108093 11 852
30 29  AKONSTYLESP. Locked Up (SAC/Usiwsal 1827 33 e (7
37 @ UNDSAYLOHAN Rumers (Casablancatiniversal 1553  +212 108147 5 84N
32 31 JUVENNLE Slow Motion [Cash Mosey/Usversal s 156 128 19 ™M
35 @ CHOMSTINA MILIAN f1J0E BUDDEN Whetever U Want Asieed ALMG/ 1388 +1 63158 & 830
| @  YELLOWCARD Only One Capitd 134 +145 43 7 87
31 34 WATTY NestyGirl (Rostrum/Uiniversal 1328 24 85377 12 2N
0 @ LLCOOLJ Hush Def JammOUMG) 1280 +254 100140 3 6810
36 38 LINKIN PARK Brasking The Habit (Warsw Bros) 1237 117 111847 15 8e®
@  HOOBASTANK Disappoer fsiediNG/ 1997 010 431 1 8213
43 @ JESSEMCCARTNEY Bosutiful Soud #olynood 149  +242 61081 3 T2
4 @ 0NN MAYER Deughters (dwareCokmbia/ 95 4209 E5738 4 655
5 @ cHmGY BallaBaby DTPCapitol 76 224 MEI8 2 625
39 41 BELLY MyPlacs Denrtyfo’ Reaflinversal M W8 5120 16 %N
34 42 SKYESWEETHAM Tangled Up n Me Castal M1 528 21 12 T
46 €D RYANCABRERA True (EV.LA/Atientic) 06 289 8764 2 MM
28 - 44 BRITNEY SPEARS My Prorogstive v Zombe/ 87 1078 48357 7 108@
@® 3%00P DOGE FIPHARRELL Drop ht Like It's Hot Doggy StylSeffa/ 7% M4 s 1
42 48  NELLY{ICHNISTINA AGUILERA Tik Ya Heod Back Damtyfo’ Aestliniersal 781 219 58241 9 158
49 @ LENNYKRAVITZ Lady Vipiw 91 4203 M58 2 5em
pie> )  AVRILLAVIGRE Nobody's Home (Arista MG/ 851  +584 50111 1 2
48 @ WASE Bresthe, Stretch, Shake Bad SopUinversad 28 88 a7 2 w2
pek>  E])  RUPEE Tempted To Touch Utieetic/ 574 +228 6015 1 34
119 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs rankad by total plays for the aimisy week
of 10/24-10/30. Bullets appear on songs gaining plays or remaining fat from previous wesk. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved 10 recurrent after 20 weeks on the chast. Most Added is the total number of new adds officially reported 10 R&R by each

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Incressed Plays lists the songs with the greatest week-10-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number.
| Average Quarter Hour Persons used herein with permission from Asbitron Inc. (© 2004, Asbitron Inc.). © 2004, R&R, inc.

MEBIABASE

Most Added’

www. radds. com
ARTISY TMLE LABELES) ADOS
MARNO Lot Mo Love You LIAMSY n
2 Vertige fistorscape/ -
AVRIL LAVIGNE Nobody's Home AnistaRiG/ il
SNOOP DOGG HPNARRELL Orop i Like.. Doggy SyiaGetiey’ 17
ASHLEE SIMPSON Ls Lo Gofe/ 1
HOOBASTANK Disappesr SalaadiDANNG 1
RYAN CABRERA Tres £ V.LA/Athntic) 1"
CIARA (ARSSY ELLIOTT 1, 2 Swp AofaceZanbe/ 1" [
FABOLOUS Bresthe /Astestic/ 1"
Most

Increased Plays

ol
.Y }

AT TME LR CREARE
NELLY 6T, MCGRAW Over... DarrtyfFe’ ReaiCurbUnivarsall +1382
GAVIN DEGRAW | Den't Wamt To Be LVAMG) +mn
J0JO Baby t's You (Biaciromndlinversal +82
HOOBASTANK Disappesr AxbaadOMG/ +610
AVRIL LAVIGNE Nebedy's Home nista 5 +504
USHER & ALICIA KEYS My Boo LoFacaZanbe/ +554
TICK DADOY Lot’s Go /SN Shols tlanntic/ +521
SIMPLE PLAN Weicoms Te My Lifs Lo/ +490
NLOAE FNINA SKY & DADDY_. Oye Mi Conte facA-falbiME +434
G000 CHARLOTTE Predictable Daydiphtfnc/ +338
New & Active

CIARA HRNSSY ELLIOTT 1, 2 Swp AofacaZemie/

Total Plays: 536, Total Stations: 25, Adds: 11

JA RULE £ ELLY & ASHANT! Wondertul Adurdr b AOMNNG
Total Plays: 404, Total Stations: 42, Adés: 8

VELVET REVOLVER Fall To Pleces MCARMG
Total Plays: 442, Total Statiens: 51, Adds: 10
FABOLOUS Bresthe (Atiaetic/

Total Plays: 328, Total Stations: 21, Adds: 11
KEVIN LYTTLE Drive M Crazy /Asietic/
Total Plays: 307, Total Stations: 33, Adés: 1
U2 Vertige fivterscope/

Total Plays: 220, Total Stations: 33, Adds: 25
MARID Lot Mo Love You LIRME

Total Plays: 174, Total Stations: 44, Adés: 33
KON Word Up £ni/

Total Ploys: 163, Total Stations: 13, Adds: 3
DIDO Send in My Shess (Anstalties)

Total Ploys: 148, Total Statisns: 18, Adds: 0
RAVEN SYMONE Backflip flafyweed
Total Plays: 148, Total Stations: 15, Adds: 0

Station playlists for all R&R reporters
are avallable on the web at

www.radioandrecords.com.

Personal Music Tet s Here! @
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November 5, 2004 .
NTST TIE LSS WA e Wr e Most Added’

2 0 ICELLY CLARKSON Broskowey Fladyneed 3329 +206 o864 18 e | wwwmurindicator.com

6 @ WELLYHTIMMCGRAW Over And Over DurtyFo’ foeiCurbUnbwrsal 3311 +006 G416 4 541 | semwrmne omm acc
3 @ OESTINY'SCNLD Lese My Bresth Catembia) _ +83 62083 8§79 | AVISLLAVIGE Nebody's Home UAskcafiS/ ::
1 4 MAROONS She Wil B Loved csomaiiNG) R . e <RS- '
7 @ USNERS ALICIA KEYS My oo £afaceZombe/ W07 4108 SATIS 8 530 | CLARAMMSSY ELUNTT 1, 2 Sy afacaZemie/ '
4 6  RYANCABRERA On The Way Down £ V.LA/Athatic) 2050 328 62821 18 S0 | MAND Lot Mo Lowe You LIAME/ '
§ 7 AVILLAVIGHE My Heppy Ening i) TR R B T B Fereprientensgdoyprnnd .
] 8  CIARA IPETEY PABLO Goedies LafaceZombe/ 2508 43 54112 14 s JONE MAYER Doughters (dwaraCabmbie/ (]
9 @ EMINEM Just Lovs K Shackid ftemathyinterscopel W8 16 51067 6 S4N | SHNOGPDOGS WPNARELL Drep k Lk Dy SneSefiey 0
12 @ SOWLINGFORSOUP 1985 SivertoalivaZomba/ . IS B BT I Fyprulendetionan AURIN :
10 11 FINGER ELEVEN One Thing /i0iads/ m 4 440 22 W C. MILIAN 1. DUSOEN Whstover U Wont SnbandMG ]
11 12 SEETNERNAMY LEE Broken Wintay/ 200 1M M7 15 528 | VELLOWCARD Ouy One Capied 3
15 @ SWITCHFOOT Dare You To Move fod iabCatmbia/ 19 73 MW 13 Wi

13 14  BLACKEVEDPEAS Lot's Got k Started (A&Mlaterscape/ 1999 378 M » e

17 @ 2050 Baby it's You BlackroandUinsersal 178 34 3% 8 58

18 @ GWENSTEFAN What You Waiting For? Misterscape/ 145 +26 M5 SN

14 17 ASHLEE SIMPSON Shedow Gerie/ 18 306 W93 8 M

19 @  SIMPLE PLAN Weicome To My Lite Lavw 1453 4196 JM8M & 4m

18 19 ASHLEE SIMPSON Pisces Of Me /Gefien/ 1288 210 2433 213 MN

30 @ GAVINDEGRAW | Den't Want To Be L/RMGY 1137 +38 21 4 4

21 21 UL FUP Sunshine Swcks FranloodCokmbia/ 1698 138 1629 15 298

27 @ GOO0DCHARLOTTE Predictable Deyfipht/Eaic/ 97 .48 20821 8 AN

26 @ TRICKDADDY Let's Go (SipW-Shiadtlantic/ . M a8 W7 7T an

25 @ VANESSACARLTON White Houses (&M inverscape/ 03«40 1479 11 38

28 @ KILERS Somebody Told Me Aslad MG/ 78 4111 17368 8 M |
24 26 TERRORSQUAD Leen Back Misversel m ¢ wn 12 ma | Most

32 @  LMDSAYLONAN Rumors CasabisncaUiniversal m «am wn s a |IncreasedPlays

22 28 WTTY Nasty Gl (RostrumUiniersal 759 88 1342 8 28 oy
3 @  CHMSTINAMIIANIIOEBUDDEN Whatever UWamt /oo 631 483 1282 8 M3 |ilr SRl et o896
20 30 LINIKIN PARK Bresking The Habit (Wamer Bros./ 675 108 15811 14 21@ | GAVINBEGRAW I Dew't Want To Be LIAME/ +300
31 31  HOUSTON ICHINGY & NATE DOGG | Like Thet Capitol (7 S5 14080 18 23 | 9890 Beby s You Riscktiwundliviersal +3
0 @ HOOBASTANK Disappess Ariendt NG ' 6 . M 2 3 z"ﬂ':.mm“ , o
20 33 BRITHEYSPEARS My Praregative (e Zembe/ $16 554 13118 6 228 | AVERLLAVIGHE Nebedy's Hems AistaS +250
38 @ MLOKE NASKY & DADOY YANKEE Oye MiCanto ocA-falafMG) 583  +185 11262 3 201 | KELLY CLARKSON Greskawey Alywond +208 |
37 @ LLCOOLJ Hush Dof JomiD NG 566 +130 10824 3 AR :“:‘:‘u’:“"‘:’i“; o e
b 36  BURKE RONEY Wendy /7 Werki¥fiyko/ 497 2 2991 1 181 LOAE SNNA SXY & DADSY_. Oye M Cants Foc4/ah@NG +106
41 @ RYANCABRERA True VLA Mtlenti) 7 4130 917 2 348 | G008 CHAROTTE Predctabls Depdphofinc/ .::
338 @ AXONHISTYLES P. Locked Up (SR Universal M a8 m1 7 23 muzt:;s-':w pot
u 39 m&-mwwwm LHy] 112 8808 14 119 1L COBL J Hush Dof JaniDME/ +1
‘ 2 @ J0NMAYER Daughters (dwanyCokumbia/ n +88 BA3 3 248 | RYANCABRERA Tre £V.LA/Atessc) +19
4 @ i e |
G @) AVALLAVIGHE Nobody s Home (rstaRVE) M AT MM 1 TS | e e ARG o
o> D CHNGY BalleBaby OTPCapitod M 4130 AT 1 255 | [OLLERS Semebedy Ted Me et +11
55 @ YELLOWCARD Only One Capitad 354  +44 6740 4 213 | LOSAY LOWAN Rumers Casabioncaliniersal 1
3 @  WELLY My Place DwrtyfFo’ AeslUnversal 30 1 ez 18 e mw;,:’:“‘“ :3
47 D  0AVIO MARTIN HRANKIN SCROO Chilin’ Martal 318 +45 5073 I 1 JONN MAYER Daughtors (AwaraCakmbia/ +8
49 @ JESSEMCCARTNEY Besutiful Soul falywood 308 455 6038 2 152 | CARAGRMSSYELLIOTT 1,2 Step LafaceZemie/ o
30 48 NELLY HCHRISTINA AGUILERA Tit Yo Head Back Devrty/Fo’ Resilinversall 289 o sse8 8 150 mwromm . :g
48 @ JUVENILE Slow Motion (Cash MaseyUisversal 25 414 8586 1T 120 | pper Tomprmd Te Touch okeci Catmis s
48 50 SKYE SWEETNAM Tangied Up InMe Capitod . 251 $9 3982 11 110 . | C0OGOODOLLS Give A Lictie Bit (Warner Bras) o

seumms«mmmw:umm&?mmawm«mtm w&mkuxm :g
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4 N

Kmm America’s Best Testing CHR/Pop Songs
o b 12 + For The Week Ending 11/5/04
- wOw W

Artist Title (Label) T™W LW Famil. Burn 12-17 18-24 25-34
KELLY CLARNSON Breakaway (Hollywood/ 435 437 9% 6% 4 438 4u
NELLY... Over And Over (Derrty/fo’ ReelCurtyUnversall 402 418 80% 14% 403 430 412
GAVIN DEGRAW | Don't Want To Be L/AMG/ 408 - T6% 12% 422 4 185
SEETHER fJAMY LEE Broken /Wind-up/ 404 413 8% 22% 403 407 4AM
MAROON § She Wit Be Loved (Octane/J/RMG) 402 413 9% 40% 419 1% 403
BOWLING FOR SOUP 1985 (Sivertonel/ve/Zomba/ 402 401 95% 2% 427 318V 383
RYAN CABRERA On The Way Down [E.V.LAJAtlant) 401 401 96% 29% 4918 393 2370
SWITCHFOOT Dare You To Move (Red Ink{Columbia) 401 388 9% 20% 402 403 I
SIMPLE PLAN Welcome To My Life dlava/ 400 400 1% 13% 437 s AW
AVRIL LAVIGNE My Happy Ending /Arista/AMG) 392 396 99% 40% 383 400 1382
ASHLEE SIMPSON Pieces Of Me (Geffen/ 381 368 99%% 53% 384 389 1367
JOJO Leave (Get Dut) (BlackGroundUnversal) 381 372 98% 51% 370 382 389
J0JO Baby It's You [BlackGround/Unwersall 376 364 76% 17% 389 376 367
ASHLEE SIMPSON Shadow (Geffen/ 375 356 95% 28% 389 364 356
FINGER ELEVEN Dne Thing Wind-up/ 374 367 8%% 3% 366 359 384
BLACK EYED PEAS Let's Get it Started A&Minterscope/ 3.72 367 98% 46% 347 339 412
EMINEM Just Lose It (Shady/Aftermath/interscope) IN 367 9%5% 4% 397 3In - 352
DESTINY'S CHILD Lose My Breath (Columbea/ 389 386 90% 28% 380 354 3863
USHER & ALICIA KEYS My Boo (LaFace/Zomba/ 369 356 90% 28% 391 373 1315
GODD CHARLOTTE Predictable (Jaylght/Epic/ 169 - B5% 15% 386 35 1360
ALICIA KEYS If | Am't Got You L/AMG) I8 345 9%6% 50% 349 358 389
VANESSA CARLTON White Houses A8MiInterscope) 349 357 73% 19% 350 33t 34
BRITNEY SPEARS My Prerogative (/ve/Zomba/ : 348 340 %% 2% 38 354 283
GWEN STEFAMI What You Waiting For? finterscape) 348 - 0% 18% 319 3133 M
CIARA f/PETEY PABLO Goodves [LaFace/Zomba/ M Il % 1% 359 31 I
TRICK DADDY Let's Go /Sip-A-Siide/Atlantsc/ 339 333 58% 18% 359 3IM I
TERROR SQUAD Lean Back (Universal) 332 128 88% 4% 348 34 319
HOUSTON fICHINGY & NATE D0GG | Like That Capita 327 324 $1% 46% 328 3 315
UL’ FLIP Sunshine (Sucka Freed oud/Columbia) 323 312 8% 45% I 327 35
Total sample size 15 453 respondents. Total average favorabilRy estimates are based on & scake of 1-5. (1=dishke very much. 5 = ke very
muct). Total lamillarily represents the percentage of respondents who recognized the song. Total bumn represents the number of
respondents who said they are tirad of hearing the song. Songs must have 40% tamikarity to appear on survey. Sampile compostion i based
on persons 12s. Persons are screened via the internet. Once passed. they can take the music test based on the format/music preference
Rate TheMusic.com results are not meant to replace callout research. The results are intended (o show opinions of participants on the the
internet only. RateTheMusic is a regestered trademark of Rate TheMusic.com. The RTM system. is availabie for lecal radio stations by

kaun,nnm.m RateTheMusic.com data is provided by Medisbase Ressarch. g divisien of Premiers Radio Netwerks.

* CHRIPOPTOP30  (Shsd
Wik W ARTIST TILE LABELS) T ks B stanos
2 1 EMINEM Just Lose It (Shady/Aftermathyinterscope) 518 -20 5 130
1 2 DESTINY'S CHILD Lose My Breath (Cotimbia/ 514 -28 7 1110 [
3 3 MAROON 5 She Wil Be Loved (Octone///RMG) [¥a] -24 " 1210
5 USHER & ALICIA KEYS My Boo (L aFace/Zomba) 420 +19 1010 |
6 SIMPLE PLAN Weicome To My Life flava) 408 + 7 1210
4 6 &» X-0S Crabbuckit /Astratwerks/Virgin/ m -38 1 10/0
20 @  NELLY.. Over And Over Dewty/Fo’ ReedCurtiUniversall 311 #7161 2 8o
7 8 CIARA ffPETEY _PABlO Goodies (lafacdl_m;bal 340 18 12 10/0
9 ©  XELLYCLARKSON Breakaway fHatywood I R T
8 10 BOWLING FOR SOUP 1385 (Sivertone/Jive/Zomba) 328 4 1" 2o |
18 8 KILLERS Somebody Told Me (isiand /MG 22 63 1 @0 |
19 TRICK DADDY Let's Go /Skp-N-Skde/Atlantic) 24 +63 3 1012
10 13 RYAN CABRERA On The Way Down /£.V.L.A/Atlantx) 283 54 9 810
21 0 GWEN STEFANI What You Waiting For? /interscope) 260 +50 2 710
13 ISQ AVRIL LAVIGNE My Happy Ending (Arista/RMG) 252 -35 21 1210
25 8: K. CHANTE Let The Music... (Vi/BMG Music Canadal 249 +69 2 m
24 AVRIL LAVIGNE Nobody's Home (Arista/RMG) 232 +43 2 5/0
1 18 BLACK EVED PEAS Let's Getlt... A&M/interscope) 226 78 19 13/0
15 19 JDJO Baby ft's You (BlackGround/Universal) 223 17 3 8/0
22 @ 2 Vertigo imrerscopel 218 +8 5 100
1 2 TERROR SQUAD Lean Back (Unversal) 215 -7 18 9/0
23 2 ASHLEE SIMPSON Shadow (Geffen/ 195 -3 ] 8/0
26 @ KYPRIOS Never Say Goodbye (Sony Music Canada/ 183 +18 5 70
18 24  BRITNEY SPEARS My Prerogative (/ive/Zomba/ 18 46 5 m
14 25 LINXIN PARK Breaking The Habit (Warner Bros.) 175 80 13 11
30 @  NINASKY MoveYaBody Mext Pateautnversall 151  +1 20 90
29 27 ASHLEE SIMPSON Pieces Of Me /Geffen/ 145 7 17 810
@  SNDOPDOGG... Drop i Like t's Hot Doggy StylalGeffey 131 +15 10
27 29 JDJQ Leave (Get Owt) (BlackGround/Universall 136 -28 N 1110
28 30 KEVIN LYTTLE Turn Me On (Atiantic/ 134 -19 17 10/0
14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airpiay vieek of 10/24-10/30. Butiets appear on songs gaining plays or remaining tlat from
previous week. It two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ¥ Indicates

\Cancon. © Indicates Cancon 2004, R&R, Inc. -7

Kidd Kraddick last month. “As you know, [Clear Channel

Continued from Page 24  President/CEO] Mark Mays has been begging

to get his favorite morning show on in his

y : hometown,” says Kraddick. “We finally gave
“The doors really started opening, and peo- in and said OK.

ple started seeing that this show could be flex-
fit to any station and any format and get rat-
ings, because the essence of it was really good.
It was a moming show with good chemistry,
and it was just a matter of putting all the oth-
er elements together.

“We spend a great deal of time making
sure we're local. We're not just doing sta-
tion liners; we’re going through our affili-
ates’ local newspapers every day, looking
for stuff we can joke about and send to them
as local material. It's now the best of both
worlds: They‘re getting the voicetracking
with local-and national content, but it’s also
a live, topical show.

“The problem with voicetracking is that if
something happens overnight, which is now
every night, they don’t have it and can’t men-
tion it. We're able to do live stuff on that day,
and then, when we go to their local time, we're
talking about things happening in that city
that weekend. While we’re not trying to de-
ceive them, we're filling the need that stations
have to still be local.”

To Affiliates And Beyond

The Kidd Kraddick in the Morning empire
continues to expand, and they just tacked on
affiliates No. 29 and No. 30 when they added
KXXM/San Antonio and KFMK/ Austin late

“Maybe it's more accurate to say that we'pe
been the ones begging and that Mark Mays is
our favorite radio-company president. KXXM
is a terrific-sounding station, thanks to [PD]
Jay Shannon, and we're glad to have such a
cool shift. We hope San Antonio is ready for
us. The radio reporter for the newspaper
seems very excited to have us — if you ignore
the one "no-talent gasbag’ reference. We can't
wait to get started.

“But I don’t judge the show’s success by
how many affiliates we have; I judge it by the
ratings | get in each of the markets, because |
live or die by Arbitron, and I think syndicat-
ed shows should too.

“It shouldn't just be about being cheap and
easy. If it doesn’t get ratings, it shouldn’t be
on. We put all of our focus on that and not very
much on gaining affiliates. We feel PDs are
smart people, and if they see something that's
getting results, that’s far more important than
being a good marketer.”

After two decades in Dallas Kraddick is oc-
casionally reminded of just how long 20 years
really is. “At a recent chatity event, five peo-
ple came up to me and said, "You DJ'd my high
school dance,” and they were all in their 30s
and 40s,” he says.

“I talked to Jon Bon Jovi about this when

he came on the show, and he said, That's the
highest compliment they can pay you — two
people came to see you, the mom and the
daughter, and they both love you.’ That's

what's made it great to stay where | am. De-
spite opportunities to go elsewhere, I feel like
we're synonymous with Kiss-FM here, and |
would’ve hated to leave.”

scattered around him.

GETTING IN TOUCH WITH HIS FEMININE SIDE rere's Kidd kraddick doing some |

“research” for his next show — note the various issues of Redbook, Vogue and Cosmopolitan
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The Joint Chiefs: A Force
To Be Reckoned With

Atlantic is the new home of hip-hop’s hottest

When it comes to hip-hop, a few labels come to
mind that helped put this genre of music on the map.
One of these is Def Jam, which had Run-DMC, The
Beastie Boys and LL Cool J in the ‘80s and later signed
such hip-hop stars as Jay-Z, DMX, Ja Rule, Redman and
Method Man. Now there’s another label looking to add

its name to the list of hot hip-hop imprints.

With Lyor Cohen heading Warn-
er Music Group, parent company of
Atlantic Records, Atlantic is quickly
on its way to becoming the
next major label to estab-
lish itself as home for some
of the biggest hip-hop
stars. With a roster that in-
cludes Fat Joe, Trick Dad-
dy, Trina, Lil Kim, Twista,
T, Nappy Roots and new
additions Missy Elliott,

is becoming one of the pre-eminent
destinations for hip-hop.”

With Trick Daddy’s Thug Matrino-
ny already in stores, Twis-
ta re-releasing his album
Kamikaze with new tracks
last Tuesday, Fabolous’
Real Talk due out Nov. 9,
T.1’s Urban Legend due out
Nov: 30and Fat Joe's Things
of That Nature coming in
early ‘05, the Joint Chiefs

Fabolous and Juvenile, At- Craig Kallman campaign has been creat-
lantic is now a force to be ing a buzz in the industry
reckoned with in the hip-hop game.  and on the streets.

One Smash After Another

The first campaign the label has
embarked upon to establish itself in
the hip-hop game is that for The
Joint Chiefs, comprising Fabolous,
Fat Joe, T.l., Trick Daddy and Twis-
ta, who will all be releasing albums
in the fourth quarter.

“|Atlantic Records Group Presi-
dent] Julie Greenwald came up with
the conc_ept," says Craig Kallman,
Atlantic Records Group co-Chair-
man/COO. “We sat around talking
about our fourth quarter and how
significant our release schedule was,
and we were like, ‘Wow, we really
got a nice rollout to introduce the
new Atlantic coming in November
and December.’

“We felt like we had the ability to
put a comprehensive campaign to-
gether that would cement in people’s
minds that Atlantic’s urban division

“I think it was the first time that
we've had this many releases right
alongside each other,” says Kallman.
“In the past we’ve had a lot of success-
es, but the string of successes has been
much more spaced out.

“This is a very dense pe-
riod when we're delivering
one smash record after the
next. We’ve got a Trick
Daddy hit into a Fabolous
hit and the T.I. — one after [Sig
another, big records. And |
that’s leading right into Fat
Joe, Juvenile and Twista all
coming off huge hits and
the biggest records of their careers.”

With The Joint Chiefs collaborating
on one another’s albums, Atlantic saw
that this collective campaign could be
notonly a great marketing push for the
records and the artists, but also some-
thing that would help brand the new
Atlantic.

“We felt like we had the ability to put a
comprehensive campaign together that would
cement in people’s minds that Atlantic’s urban
division is becoming one of the pre-eminent
destinations for hip-hop.”

Craig Kaliman

Joha McMann

“We have an environment here
that's incredibly collaborative with
the artist,” says Kallman. “We're try-
ing to create a destination where ev-
eryone has the ability to help each
other.”

Radio Exposure

With The Joint Chiefs propelling
Atlantic to the next level in the game,
the next step is educating consum-
ers and radio about the cool benefits
of the campaign. With Trick Daddy’s
single “Let’s Go,” Fabolous’
“Breathe” and T.1.'s “Bring
‘Em Out” leading the way,
the radio support that The
Joint Chiefs have been get-
ting thus far has been fan-
tastic, according to John
McMann, Atlantic VP/
Crossover-Pop Promo-
tions. “Trick Daddy is
about to be top five at
Rhythmic, the Fab is about to be top
10at Rhythmic, andthe T.1. response
s0 far has been off the hinges,” he
says.

Working this many hip-hop artists
at radio in such a short
amount of time is some-
thing McMann hasn’t
done before at Atlantic.
“When [ started here in
2000 we had good records,
but they would come in
spells,” he says.

“It was like we had Lil
Kim's album and ‘Magic
Stick.” Then, as that was
kind of reaching its maturity, Sean
Paul got into the mix, and we
worked four singles off that album.
That was followed by Twista, with
four singles. But it was never all at
once.”

McMann will be working around
the clock to make radio believe in this
campaign as much as the label and
artists do. How? Well, programmers
can expect some really cool stuff to tie
in to their stations promotionally.

“What makes it work is that radio
is always looking for something pro-
motionally,” says McMann. “From
on-air to online to putting their au-
diences in front of a stage to see an
artist play, we have the capability to
give them that.”

With a hot online campaign in
progress and plans in the works for
a Joint Chiefs tour, radio can expect
to have Fabolous, Trick Daddy, T.1.,

James Lopez

“We’re in the process of creating Joint Chiefs
online trading cards. You’ll be able to launch
online trading for the different Chiefs. The

cards will tell you about each one, play some
tracks and allow you to e-mail and IM them.”

James Lopez

Fat Joe and Twista in their markets
sooner rather than later.

“Right now we have a plan for a
minimum of 10 cities, kicking off in
December,” McMann says. “We
haven’t solidified all the markets
yet, but you can kind of figure out
that they’re going to be in the top
20 markets. If it all goes according
to plan, the tour will continue at the
top of the year, and it will be wid-
ened significantly in terms of the
markets that we can bring them to.”

Consumer Awareness

Getting radio support is the main
aim of a campaign such as
The Joint Chiefs, but when
it makes consumers want
to buy albums, it’s even
more worthwhile. Making
consumers aware of The
Joint Chiefs campaign and
branding it in their minds
is the responsibility of
James Lopez, VP/Market-
ing at Atlantic. One of the
first steps he took was getting The
Joint Chiefs attention at various me-
dia outlets.

“It all started with our consumer
advertising campaign, hitting Octo-
ber issues of magazines that street-
ed in September,” he says. “That was
kind of the first shot heard as far as
the hip-hop industry, with XXL and
The Source.”

From there, just like any great

tom Marvel Comic. “It’s going to be
a promotional tool, not for sale,” Lo-
pez says of the comic. “The story-
board is still being built, but basically
it’s going tobe a rated-14 comic book.

“We are incorporating all The
Joint Chiefs in the creative. We're
like, Let’s take these guys, put them
in a comic book, utilize it as a gift
with purchase at retail and give it to
our publicity department to utilize.”

With Atlantic’s new media and
video promotions departments run-
ning several contests involving The
Joint Chiefs, Lopez believes they've
swarmed the market to where the
artists will benefit both as a unit and
individually.

“There is something to be said
about a unified front,” Lopez says.
“When the campaign rolls out, each
of the artists is benefiting and getting
more press coverage and more love
at retail than they would have if the
record was going out there on its
own.”

The First Step

The Joint Chiefs campaign is the
first of many steps the new Atlantic
is taking to brand itself as a label
with some of the hottest urban mu-
sic. “This will be the springboard for
more collaborations and campaigns
of this nature,” Kallman says. “It will
say a lot about what this company
is able to do going forward for estab-
lished acts, as well as new acts.

The Joint Chiefs

marketing person working hip-hop
artists, Lopez relied on various street
teams to get The Joint Chiefs’ image
out there through T-shirts, retail
bags, posters and fliers.

One thing to point out is that, for
this particular campaign, Lopez has
relied heavily on the Intemnet, devel-
oping a website at www.joint-
chiefs.net. “We’re in the process of
creating Joint Chiefs online trading
cards,” he says. “You'll be able to
launch online trading for the differ-
ent Chiefs. The cards will tell you
about each one, play some tracks
and allow you to e-mail and IM
them.”

Lopez is also working on a partner-
ship with Rockstar Games for Mid-
night Chub 3 and locking down a cus-

WwWWW.americanradiohistorv.com

“It's going to have a lot of bene-
fits for setting the tone that Atlantic
is a major force to be reckoned with
in urban music and is on the tip of
everyone’s tongue as a top-flight
destination.”

After hearing music from each of
the artists on this campaign and see-
ing the label support they are get-
ting, there is no doubt in my mind
that Atlantic will continue to make
aname for itself in urban music. “We
are building a tremendous commu-
nity with our artists,” says Kallman.
“They’re really feeling the weight,
the muscle and the backing of the or-
ganization. That goes a long way to-
ward building solidarity with the
company, and | know they’re very
proud walking around at Atlantic.”
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ARTIST TITLE LABEL(S)

USHER & ALICIA KEYS My Boo (LaFeceZomba/

SNOOP DOGG PHARRELL Drop It Like It's Hot (Doggy StylGeffan/
WELLY f/TIM MCGRAW Over And Over (DarFty/Fo’ ReslCurtyUniversal
ENMNEM Just Lose It [Shady/Aftermativinterscope/

CIARA f/PETEY PABLO Goodies (La¥ace’Zomba/

TERROR SQUAD Loen Back (Universall

DESTINY'S CHILD Lose My Breath (Columbia/

TRICK DADDY Let's Go /Sip-N-Shde/Atisntic

N.O.RE. f/NA SKY & DAODY YANKEE Oye Mi Canto (Roc-A-Fela//DIMG)

AKODN f/STYLES P. Locked Up (SRC/Universal)

CHINGY Balla Baby (DTP/Capitol]

FABOLOUS Broathe /Atisntic/

CIARA fMISSY ELLIOTT 1, 2 Step /LaFace/Zomba/

LL COOL J Hush /Def JamvVIOJMG)-

JA RULE fR. KELLY & ASHANT) Wonderful (Murder Inc /RIMG)
LIL' WAYRE Go DJ [Cash Money/Universal)

NELLY My Place [Derrty/Fo’ ReolUniversal)

MARIO Let Me Love You L/AMG)

LL COOL J Headsprung (Def JamyIOJMG)/

LIL’ FLIP Sunshine (Sucka Fres/l oud/Columbial

R. KELLY & JAY-Z Big Chips {ive/Roc-A-Fella/IOJMG)

YOUNG BUCK Shorty Wanna Ride /Inferscope/

LIL SCRAPPY No Problem (BAME/Reprise/

LI’ JON & THE EASTSIOE BOYZ HLIL SCRAPPY What U Gon’ Do (7¥7)
JOJO Baby it's You BlsckGround/Universsl)

ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (/AMG)
MASE Breathe, Stretch, Shake [Bad Boy/Universsi)

ASHANTI Only U (Murder inc./IDJMG)

NB RIDAZ Pretty Girl (Upstars/

LLOYD BANKS Karma (/nterscope/

RUPEE Tempted To Touch (Atientic/

JOHN LEGEND Usad To Love You (Cokumixa)

PITBULL Dammit Man (TV7)

JUVENILE fWACKO & SKIP Nokia Clap /Rap-4-Lot/Asylum)
LUOACRIS Get Back (Def Jam South//DJMG)

R. KELLY & JAY-Z Don't Let Me Die Live/Roc-A-Fella/IDJMG)
JADAKISS {/ANTHONY HAMILTON Why (Ruff Ryders/interscope/
TERROR SQUAD Take Me Home /Unrversal/

GAME /50 CENT How We Do (AftermatVG-Unit/interscope)
XZIBIT Hey Now (Mean Muggin) (Columixa/

ANTHONY HAMILTON Charlene /So So Def/Zomba/

GAME £/50 CENT Westside Story /Aftermath/G-Unrt/interscope/
GUERILLA BLACK f/MARIO WINANS You're The One (Virgin/
EMINEM f/DR. DRE & 50 CENT Encore (Shady/Aftermath/interscope/
KANYE WEST The New Workout Plan (Roc-A~Feda//0JMG/

213 Groupie Luv (TVT/

BOOY HEADBANGERS f[YOUNGBLOOOZ | Smoke, | Drink Universal)
T.1. Let's Get Away (Grand Hustie/Atlantic/

HOUSTON Ain’t Nothing Wrong (Capitol)

J-KWON You & Me (So So Def/Zombal

TOWAL
AATS

6521

4918
4708
4677
4297
4237
4085
3837
3735
K} )
2951
2558
2380
2315
2004
1890
1832
1865
1842
1722
1360
1302
1273
na
na
1040
1034
1007
1005
984
936
897
875
n
804
199
754
123
645
633
605
602
569
544
515
513
501
499
469

¢f=
AT

+33
+838
+684
-35

-554
+308
+123

A7

497
+305
+482
+738

-108
+490
+280

+865

+121
+191
-220
+230
+37
-275
-275
+644
+153
+285
+35
+91
+150
21
+255
-36
72
43
+308
+213
+134
132
+205
+569
-8
178
+10
-n
+163
-311

791453
634789
432563
408445
535236
435974
434801
380158
m
364322
296183
388033
286017
157601
286018
232860
189014
259751
182838
151482
181420
150308
157480
141124
77312
209634
121025
72889
55127
118001
137084
85384
90083
129288
730M
48327
108323
112730
124025
76554
131585
97786
26003
81492
12372
45190
81300
48254
20232
35744

!
sgggé

o2 Neoeoe=
s

san
10 800
12 m
2% 700
10 7130
8 7193
§ 1
8 T
§ 718
L I 1)
1 770
2 3
18 720
u 120
7400
7 5115
17 530
4
8 20
1§ 530
3 §6/0
2 5
7 Jon
2 5116
] 40
7 43
L] 382
17 38N
2 10168
4 660
18 450
4 48
1 29111
1 a9
2 3
9 220
1 4013
1 3834
3 2710
15 240
8 6/0
20 3110
1 390
15 3710

! 87 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
| week of 10/24-10/30. Builets appear on songs gaining plays or remaining flat trom previous week. If two songs are tied in total plays, the song with the larger increase in plays
| is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
| reporting station. Songs unreported as adds do not count toward overall fotal stations playing a song. Most Increased Plays fists the songs with the greatest week-to-week

| increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
Average Quarter Hour Persons used herein with permission trom Arbitron Inc. {© 2004, Arbitron Inc.). © 2004, R&R, Inc

h

Most Added’

www. rradds.com

ARTIST TITLE LABEL(S) 008
LUDACNIS Get Back /Def Jam Seath/10/MG/ ]
EMINEM OR. DRE & 58 CENT Encere Shechy/Aftermathinterscope/ 34
AXON Ghetto (SAC/Universal] . ]
CIARA tASSY ELLIOTT 1, 2 Step Laface’Zomba/ A
MARIO Lot Me Love You L/BMG/ 13
TAUR KWELS fMARY J. BLIGE | Try /Gerfen/ 13
DESTINY'S CHILD Soldier (Colbemiva/ 12
XZIBIT Hey Now {Meen Muggin) [Cabmbe/ "

GAME /50 CENT How We Do (Aftarmath/5-Unit/Intarscape/ ]
JA PULE . KELLY & ASHANTI Wonderful (M inc ADMG)  §

Most
Increased Plays
o
ARTIST TITLE (ABEL(S) INCREASE
MARIO Lot Me Love You (/RMG/ +965

SNOOP DOGG +PHARRELL Orop it Like... Doggy StylwGetfan/ + 838
CIARA (IMISSY ELLIOTT 1, 2 Stap AafaceZombe/ +139
NELLY {T. MCGRAW Over... DarrtyfFe’ ReaiCurtyUniversal  +884
EMENEM YD DRE & 50 CENT Encore Shady/Afrermstiyinnerscape) +569
JANULE WL KELLY & ASHANT) Wonderhl Adwely i ADMG]  +430

FABOLOUS Breethe (Atiantic/ +482
ASHANT? Ondy U Mderdler bnc0/MG) i
DESTINY'S CHILD Lese My Breath [Cohwmbia/ +308
GAME 1/50 CENT How We Do (Aftermath/G-Unitiinterscope/  +308

New & Active

CRIME MOB Kruck If You Buck (BAE/Warner Bros./Reprise/
Total Plays: 406, Total Stations: 8, Adds: 1

MANNIE FRESH Reel Big [Cash Money/Universal)

Total Plays: 405, Total Stations: 14, Adds: 0
PLAY-N-SXILLZ Call Me (Universal)

Total Plays: 351, Total Stations: 20, Adds: 1

AKON Ghetto (SRGLieversall

Total Plays: 333, Total Stations: 51, Adds: 26

LADY SAW I've Got Your Man (VP

Total Piays: 331, Total Stations: 20, Adds: 2

JADAKISS fMARSAH CAREY U Make Me Wanna finterscape/ i
Total Plays: 290, Total Stations: 18, Adds: 2 I
NAS Bndging The Gap (Cohwbra/ |
Total Piays: 239, Total Stations: 21, Adds: 4 I
JON B. Lately /Sanctuary/SRG/

Total Plays: 177, Total Stations: 16, Adds: 0

0J QUIK fINATE DOGG What They Thank Of You (Warner Bras/

Total Plays: 171, Total Stations: 14, Adds: 0

NELLY Na-nana-na (Derrty/Fo’ ReellUmiversall

Total Plays: 130, Total Stations: 26, Adds: 5

Songs rasked by total plays

Station playlists for all R&R reporters
are available on the web at

www.radioandrecords.com. .

Personal Music Test Is Here!

COm'| ' QUEST

The Music Testing Specialists
www.ComQuestMusicTesting.com

wWWwWWwW.americanradiohistorv.com
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RANK AATIST TITLE (ABEL
1 SNOOP DOGG Drop It Like It's Hot /Star Trak/
TERROR SQUAD f[FAT JOE Lean Back Universall
CIARA fIPETEY PABLO Goodies fLaFace/Zomba/
USHER fJALICIA KEYS My Boo /LaFace/Zomba)
TRICK DADDY Let's Go (Skp-N-Shde/Atlantic) .
YOUNG BUCK Shorty Wanna Ride finterscope/
GAME /50 CENT How We Do /Aftermath/G-Unit/interscope/
LIL' WAYNE Go DJ {Cash Money/Universal)
9 CHINGY Balla Baby (DTP/Capitol)
10 N.O.R.E. f/ NINA SKY & TEGO Oye Mi Canto (Def Jam/IDJMG)/
11 FABOLOUS Breathe fAtlantic/
12 CIARA f/MISSY ELLIOTT 1, 2 Step (LaFace/Zomba)
13 LIL SCRAPPY No Problem (BME/Reprise/
14 AKON f/STYLES P Locked Up (SRC/Universal)
15._LUDACRIS Get Back (Def Jam South/I0JMG)
16. LL COOL J Headsprung (Def Jam/IDJMG)
17 UL JON & EASTSIDE BOYZ f/LIL SCRAPPY What U Gon’ Do (TV7)
18 JUVENILE fIWACKO & SLIP Nolia Clap (Rap-A-Lot)
19 EMINEM Just Lose It (Shady/Interscope)
20 JA RULE fJASHANTI Wonderful (Murder Inc/IOJMG)
21 R. KELLY & JAY-2 Big Chips /ive/Roc-A-Fella/iDJMG)
22 XZIBIT Hey Now (Mean Muggin’) {Columbia/
23 DESTINY’S CHILD Lose My Breath {Cofumbial
24 MARIO Let Me Love You (/AMG)
25 X2IBIT Muthaf® *ka (Columbia/
26 RUPEE Tempted To Touch (Atlantic/
27 NELLY f{TIM MCGRAW Over And Over (Derrty/Fo’ ReellUniversall
28 T.1. Bring 'Em Owt (Grand Hustie/Atlantic)
29 MASE Breathe, Stretch, Shake (Bad Boy/Universal)
30 GAME /50 CENT Westside Story (Aftermath/G-Umit/interscope)

-

W W W

Monitored airplay data supplied by Mediabase Research, a division of
Premiere Radio Networks. Songs ranked by total plays for the airplay week of
10v24-10/30 © 2004, R&R., inc.
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XZIBIT Hey Now (Mean Muggin’) (Columbxa)

LIL JON & THE EASTSIOE BOYZ What U Gon’ Do (TVT)

AKON Ghetto (SRC/Universal

JADAKISS f/MARIAH CAREY U Make Me Wanna (Ruff Ryders/Interscope)
CIARA {/MISSY ELLIOTT 1, 2 Step {aFace/Zomba)

GAME /50 CENT How We Do It (AftermativG-Unit/interscope)

PIMP’D OUT RIDES! That's what KBXX (97-9 The Box)/Houston listeners got treated to when the
station heid its annual Los Magnificos Custom Car Show in Reliant Hall. The 30,000-plus fans in
attendance got a chance to see more than 400 custom cars, as well as performances from Kayne West,
Lil Flip, Ciara, Lil Scrappy, Akon, Slim Thugg & Pharrell. Lil Wayne, Mannie Fresh, Xaibit. Guerilla Black
and many more. Pictured here (I-r) enjoying the festivities are Xzibit and KBXX PD Tom Calococc/.

WHAT A SHOW witnh ail the performers at KBXX/Houston's Los Magnificos Custom Car Show, the
crowd got its money's worth. After performing his latest single, “You're the One.” Virgin Records recording
artist Guerilia Black (r) took a moment to pose for a photo with KBXX MD and midday personality Carmen
Contreras.

¢ EventTape®
« BunchaBanners™

* FlashBags™

* BumperStickers
* Ponchos

* KeyTags

e StadiumCups

6528 Constitution Drive ¢ Fort Wayne, Indiana 46804
Fax: (260) 4366739 » www firstflash.com

1-800-21 FLASH

N TP (IEPo® Wl

PertyY Zong Party Zong Pertyv 2Zong Party Zong

1-800-213-5274
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.o November 8, 2004

i T = - )
m America’s Best Testing CHR/Rhythmic Songs 12 +
.“ For The Week Ending 11/5/04
o] ==
- - Persons Persons Persons R i
Artist Title (Label) ™ LW Familiarity Burn  12-17 18-24 25-34
NELLY f/TI MCGRAW Over And Over Derrty/Fo’ Reed/CurbUnwersal) 437 438 36% % 4S50 433 435 . New Editi
USHER & ALICIA KEYS My Boo /LaF aceZomba/ M8 A1 9% 1% 40 407 4gs :::LT B::Bo N%nlveml
TRICK DADDY Let’s Go /Sip-N-Side/Atiantic] e 4N ™% 1% 437 422 I | . * uy -
TERROR SQUAD Lean Back Unversal 406 397 7% 42% 396 402 449 .
CIARA fIPETEY PABLO Goodies /Laface/Zombs/ 404 404 7% MU% AN 4.01 393 T eR——
NELLY My Place Derrty/Fo’ ReelUniversal 404 397 96% 31% 411 381 401 beck "k':',:ﬁ a:y . "B" o 'bggk
CIARA {/MRSSY ELLIOTT 1, 2 Step (L aface/Zombs/ 4B - A% SN 3 A5 3B ||l hen she releases
DESTINY'S CHILD Lose My Breath ICW 400 408 82% 19% 404 392 408 an album. New Edition had been together 13 years when their
JOJO Baby It's You (BlackGround/Universal) 400 388 80% 1% 424 383 13198 last disc, Home Again, came out in 1996. Now members Ronnie |
LL COOL J Headsprung [Def Jamyi0JME/ 34 397 2% 2% 385 397 404 DeVoe, Ricky Bell, Johnny Gill, Ralph Tresvant and Michael i
LIL* FLIP Sunshine /Sucks Froe/l oud/Columixa) - 383 385 96% Aa8% 396 360 405 Bivins are gearing up to release One Love— but don't call it a
EMINEM Just Lose lt (Shedy/Aftermativinterscapel 391 402 8% 25% 423 amn 382 comeback.
JA RULE /R, KELLY & ASHANTI Wonderful (Murder inc SDIMG) 10 3.2 6% H% 412 313 as "It feels like a reunion to the public, but we never consid-
2 > ed ourselves broken up,” says Devoe. Gill says, “We might
CHINGY Balla Baby /0TP/Capitol) 385 3Bt % 13% 403 3.88 376 erl i = =
AKON f1STYLES P. Locked Up (SA 182 386 85% 3% 400 375 358 have separated for a minute,” and Bell adds, “But we never got
L G/uw . . the divorce.”
JUVEMILE Slow Motion [Cash Money/Universal 379 389 7% 2% 3713 3714 378 New Edition’s long and storied history began with their first
LL COOL J Hush (De/ Jam/1DIME) 378 383 6% 1% 3 35 3% single, 1983's “Candy Girl,” which hit No. 1 when they were in
JKWON You & Me (So So DetiZombs/ 3718 385 88% 4% 408 360 383 their teens. Their lineup has changed over the years, but they've
CHRISTINA MILIAN Dip tt Low (isiand/iDJME) 315 s 8% 52% 358 358 402 sold 40 million albums on the strength of such hits as “Is This
SNOOP DOGG fPHARRELL Orop ht Like it's Hot [Doggy Stylw/Geffen) 374 38t 3% 20% 372 n 408 the End,” “If it Isn't Love,” “Can You Stand the Rain?" and “Hit
MASE Breathe, Stretch, Shake /Bad Boy/Universal) 374 377 8% 3% 385 a8 368 Me Off.” Additionally, all of the men who've been part of New
LIL SCRAPPY No Problem (BME/Reprise) 370 3154 8% 21% 3.78 377 3.70 Edition at one time or another have had success outside of the
N.OALE. f/NINA SKY & DADDY YANKEE Oye Mi Ganto oc-A-Falaf0UME/ 388 373 73% 24% 384 351 372 band. Bell, Bivins and Devoe sold 10 mitlion albums as Bell Biv
FABOLOUS Breathe (risntic/ 3 I 0% 5% 360 378 3gs | | Devoe: Gil wona Grammy; Tresvant went double-piatinum
RUPEE T To Touch Asiantic) 187 % "% 170 88 i and sixth member Bobby Brown married Whitney Houston and
empted . = - ; . popularized men's asymmetrical haircuts!
JADAXISS HIANTHONY HANKLTON Why (Ref! Aydersfnterscope) 368 349  #1% 30% 374 367 358 One Love marks the group's new association with P. Diddy
YOUNG BUCK Shorty Wanne Ride /Interscape/ 386 388 5% 12% 33n 379 384 and Bad Boy Records. “It's him and us, right down the middle,”
Lit* WAYNE Go DJ (Cash Money/niversal 364 383 S56% 1% 382 3N 382 says Bivins. “I credit us with being New Edition, and | credit |
ALICIA KEYS {TONY, TONI, TONE & JERMAINE PAUL Diary L/AMG/ 348 350 8% 3% 342 339 359 him with knowing what's relevant now.” Indeed, with its pro- i
Total sample size is 402 respondents. Tetsl average faversbily estimates are based on & scale 0f 1-5. (1=dislike very much, § = like very much). Total familiarity du:tlon by D;‘:]dy 4 J'm"t;yl JatmO& Ti"y LeV{ll(S ’ M.Chae;w.mnf |
D the p ge of resp who recognized the song. Tetal bura represents the number of respondents who said they are tired of hearing the song. Songs and a bevy of hot ne_w lent. One Love strikes the perfect bal-
must have 40% famillarity to appear on survey. Sample composition is based on persons 12+. Parsons are screened via the Internet. Once passed, they can take the music ance between classic NE and today's freshest sounds. Check
test based o the format/music preference. Rate TheMusic.com results are not meant 10 replace callout research. The results are intended to show opnions of participants ‘ i ) ite iti
on thethe Intermet only Rate ThoMuskc 5. g, domark of RateTheMusic.com, The ATM system, s svaiisble orlecal rodke stetions by caling $18.977.5968. out the first single, “Hot 2 Nite,” for a taste of New Edition for
_ ReteThoMusic.com data Is provided by Modisbase Ressarch. 3 division of Pramiers Rasbo Netwerts. J _the new millennium. y
& ) |
Reporters
g Stations and their adds /isted alphabetically by market |
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The 2004 Mix-Show Masters

Which songs and artists do mix shows thank for their success?

Who is a PD most likely to turn to in order to find
out what’s hot in the clubs and on the street? The mix-
show guy, of course. Even if mixers aren’t playing
whatever they want on the radio (a widely held
misperception — they usually have some kind of for-
mat to follow), most programmers do turn to their mix-
ers for advice on hot new tracks to consider.

Most programmers are either too
busy or too tired to hang in the clubs
all week. Also, if they grew up on
the music of the ‘80s and early "90s,
there’s a good chance they probably
didn’t “hear” Lil Jon & The Eastside
Boyz when they first came out.
That's why PDs have a team of peo-
ple who are younger and hipper
than themselves (mixers, MDs, jocks
and interns) who can “hear” today’s
music, especially the songs and art-
ists that those of us in our late 30s
and 40s may not be able
to feel.

Mixers in particular are
known for finding songs
— on albums, mix tapes
or through word of
mouth — long before the
labels release them or
evenstart to work them at
radio. In 2004 the mix
show was the starting
point for a number of artists and
songs that blew up and became the
biggest records of the year.

This week | speak with the top
radio mixers in the country, the
same ones we spotlight each week

DJ Kut

in the Urban feature Tha Jump Off,
and ask them for the top song of the
year, the top new artist to come out
of mix shows and, finally, the top lo-
cal artist to break out of their area.

Mix-Show Coordinator,
WWPR/New York

Top Song: “Yeah” by Usher fea-
turing Lil Jon and Ludacris (LaFace/
Zomba). That song came straight
from MP3 to the mixers.
Everyone was talking
about it early on-at the
mix-show level. CDbum-
ers were hot. | remember
calling the label and ask-
ing about the new Usher
record, and they said
there wasn’t a new Ush-
erout yet. Well, it had got
out! Mixers across the
country were passing it around. It
was a big record mainly because it
was so different for Usher. And, of
course, Lil Jon is just so hot. It was
the combination of the two.

New Artist: Nina Sky (Next Plat-

ALL-STAR MAGIC Recent Urban AC launch WRRX (Magic 106.1)/
Pensacola, FL salsted hometown athletes. Seen here are (I-r) boxer Roy Jones
Jr, WRRX midday diva Linda Moorer and the Fastest Man in the World,
Olyropic gold medaiist Justin Gatlin.

|

teau/Universal). “Move Ya Body”
broke out straight from the mix
shows. When [ heard it, [ was think-
ing, “OK, this is the Lumidee of
2004.” That could have been the end
of it, but these girls turned it into a
career. Now you can hear them on
the N.O.R.E. track “Oye Mi Canto,”
and they’re on Alchemist’s new sin-
gle. So they’re getting on a number
of projects, and there are some tracks
on their album that the label is re-
mixing as well.

Local/Regional Artist: Razah
(Virgin). When | first heard the sin-
gle “Feel So Good,” 1 wasn't con-
vinced. Cam‘Ron had al-
ready done a remake of
this song a few years back
and used Usher on the
vocals. But then | saw §=
Razah perform at the Mix {8
Show Power Summit,
and | realized this kid is
really good. He can real-
ly sing. Before he signed
to Virgin, there was a big
bidding war for him at a
couple of labels. He's already getting
airplay on all the mix shows in New
York, and now the label is starting
to work him nationally. If they put
that machine behind him, he should
be huge.

8J e
Mixer, WEDR/Miami

Top Song: “Game Over” by Lil
Rip (Sucka Free/Loud/Sony). Most
MDs and PDs probably didn’t un-
derstand this record the first time
they heard it because the production
was sodifferent. But | guarantee that
after the mix-show DJs started to
spin it like crazy, they had to pay at-
tention, and then they realized it
was a hit.

New Artist: Kanye West (Roc-A-
Fella/Def Jam/IDJMG). The College
Dropout is the best album of the
year. When Kanye dropped his first
single, “Through the Wire,” it was
only getting love on the mix-show
level. The DJs felt what he was do-
ing and how he brought a fresh
new sound to the game. Kanye
went on to be one of the artists to
dominate 2004, along with Usher
and Jay-Z.

Local/Regional Artist: Pitbull.
(TVT). His albumiis called M.LAM.I
(Money Is a Major Issue). Pitbull is a
classic success story. Evetything

WwWWW.americanradiohistorv.com

DJ Irie

started for him at the mix-show lev-
el. He started out by re-

are Ushering/Jay-Z-ing/Lil Jon-
ing it to death. (I mean

mixing the biggest hits on
the radio and doing per-
sonalized intros and fre-
estyles for the mix-show
DJs. Next thing you
know, he was in rotation
on damn near every radio

they are playing it every
hour.)

New Artist: Kanye
West (Roc-A-Fella/Def
Jam/IDJMG). As a solo
artist, he definitely came
out of the gate. He was

station in Miami. His already a respected pro-
buzz was crazy because ducer, but | remember
he was bringing us new  jon Doncker him coming to the station
material every week. Pit- long before his album
bull is the product of hard workand  came out, and he was like an artist
a continuous grind. even then. He was freestyling and
talking to listeners — and they all

BJ Ral Smeev knew who he was.
Mixer, KNOU Local/Regional Artist: Big Kev/
(Hot 104.5)/New Orleans  No$, “Let Me Love You” (Indepen-

Top Song: “Lean Back” by Ter-
ror Squad (Universal). I'm just sur-
prised that album sales didn’t re-
flect how hot the song was. That
track started in the streets and the
clubs, and the mix shows embraced
it at radio long before the label was
even working it. | can remember
when we — the mixers — would
have our meetings with Lamonda
{Williams, KNOU PD], we were al-
ways talking about “Lean Back,”
and she listened. We were one of
the first stations on it.

: New Artist: Pitbull

| (TVT), The label really
worked him well. He’s
everywhere now. He’s
tight with a lot of mixers
too. But there are a cou-
ple of other artists | have
to mention as well, like
Lil Scrappy. We were
playing “Head Bussas”
whenit was still on anin-
dependent label, then Warner
picked him up. One artist who got
love at mix shows but still deserves
more play at radio is Teedra Moses.
I’d like to see her break out.

Local/Regional Artist
Mr. Magic’s “ I Smoke |
Drank” (Body Head
Bangers/ Universal) and
U.T.P’s “Nolia Clap”
(Rap-A-Lot/Asylum).
Mr. Magic started out in
the streets here in New
Orleans, and the mix
shows picked up on it. It
was still an independent
project on Roy Jones Jr.’s
label. With “Nolia Clap,” | remem-
ber Juv coming by the club with the
radio version of this, and that’s
when we started banging it on the
mix show. Now they have a remix
of it through the new label featuring
some more hot rappers, so that will
breathe new life into it.

0J Bes, 2.k2.

Boesus Tha Turntablist
Mixer, WOWL/Norfolk
and XM Radio

Top Song: “Lean Back” by Ter-
ror Squad (Universal). Radio was
so late on this track. The mixers
had it long before programmers
were even checking it. Now they

D) Bee

dent). While they haven’t broken
out nationally yet, these artists de-
serve some attention. Here in Nor-
folk they went from mix-show-only
play to regular rotation. This record
is crazy hot on the air and in the
clubs. The song samples Luther, and
the lyrics on how to keep your
shorty are very clever.

Jonathan Doncker,
a.k.a. The Big JD

Mixey, Sirius
Satellite Radio

Top Song: “Yeah” by Usher fea-
turing Lil Jon and Ludacris. This
wasn't even supposed to be the sin-
gle. Arista had already made the
video for “Burn” and was about to
start working it at radio, but the mix-
show guys were all over “Yeah,”
and then programmers started to
take notice. Arista was even sending
out cease-and-desist letters to sta-
tions that were playing it on their
mix shows, but it was already get-
ting like 1,000 spins. You can't stop
a runaway train.

New Artist: Chingy (Capitol). I say
Chingy because of his lasting pres-
ence at the mix-show level. He’s had
three major hits, and the
mix-show guys are still
) playing him. You can play
“Holidae Inn” or “Right
Thurr” and still get a reac-
tion like they’re brand-
new songs. And we just
got “Balla Baby” from the
new album, which is due
out later this month. He’s
a true mix-show artist.

Local/Regional Artist: Akon
(SRC/Universal). “Locked Up”
was heard on mix shows long be-
fore radio. In fact, programmers
were not feeling this track at all. It
took forever to get in regular rota-
tion. But you see, mixers went to
the b-side version, which featured
Styles P, from the start. Program-
mers didn’t even know another
version existed until they heard it
on their mix shows. Akon is from
Jersey City, just across the river
from Manhattan: A lot of New
York radio doesn’t play local stuff
anymore, unless it’s on a major la-
bel. But this track started out onan
independent label and got mix-
show play early on.
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KBFB - Dallas
WIMI - Jackson
. WHHH - indianapolls
- KNHT - Memphis
WBTEF- Lexington.
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W5 B ARTST TITLE LABELS) W sis u%‘vfcz weso owswos | Mo st Added |
1 1 USHER& ALICIA KEYS My Boo (LaFace/Zomba) 4152 42 582887 8 120 |www.rradds.com i
2 @ SNOOPDOGG fIPHARRELL Drop It Like It's Hot (Doggy Style/Geffen) 4099  +537 528746 7 BB | rsrrme e aa
3 8 LIL* WAYNE Go DJ (Cash Money/Universal) 3380  +193 394821 9 661 S i——— b
4 5  CIARA f[PETEY PABLO Goodies [LaFace/Zomba) 2729 278 3728482 18 720 | AUCIAKEYS Kama L/RMG) 52
8 © FABOLOUS Breathe Atiantic/ 2638  +438 320693 8 6310 DESTINY'S CHILD Soldier (Cokumbsa/ 4a
_ TALIB KWELI IMARY J. BLIGE | Try /Geffen) n
3
3 @ YOUNGBUCK Shorty Wam:a Ride nterscope 2066  +302 246521 L Birieyavbasipebapycoviiils -
] 8  NELLY My Place (Derrty/Fo’ ReelUniversal) 2134 556 248986 15 710 ROMEY ROME n Tha Chi (84 Dogg) s
19 @  JARULE R KELLY & ASHANTI Wondertul (Murder inc/IDJMG) 2020  +441 311422 5 64N SILKK THE SHOCKER Be These New Ao Limit/Koch/ 8
15 )  TRICKDADDY Let's Go (Siip-N-Skde/Atiantic) 2010 +169 193531 6 631 NAS Bridgig The Gap (Coumtia ‘ 7
l 40 11 ALICIAKEYS TONY, TONL TONE & JERMAINE PAUL Diory L/RMG/ 2002 146 300548 23 G710 | YZBIT HevNow Mean Mugg) Coumie 1
| 1 ©  LLCOOL J Hush [Def Jam/IDIME) 1970  +128 219712 7 650
7 13 DESTINY'S CHILO Lose My Breath (Columbia) 1920 371 188321 6 690
12 _ 14 JUVENILE fIWACKO & SKIP Nolia Ciap /Rap A-Lot/Asylum/ 1908 428 214382 16 6110 Most
| 23 D MARIO Let Me Love You L/AMG) 1817  +556 223660 s s |Incr eased Plays
. | 11 16  TERROR SQUAD LeanBack Universal 1817 312 2084105 20 620 oL
18 (D CHINGY Balla Baby OTPCapitol 1715 +130 166085 6 620 | anmst e weass * wnese
13 18 AKON fISTYLES P. Locked Up (SRC/Universal 1612 262 191631 17 340 MARIO Let Me Love You L/AM6) +55
]
20 @  RKELLY & JAY-Z Big Chips Uive/Roc A-Fella/iDIMG) 1528 +166 199402 5 680 SNOOP DOGG lIPHAl:!ISEll Drop ';::em (Daggy swz;::;m/ .:i:
JARULE R, KELLY & ASHANT] Wonderfid iMrclr nc JUMG)  +
17 20 JADAKISS fIANTHONY HAMILTON wm‘muﬂﬁme,s//memape/ 1446 289 170124 19 6710 S0 008 Dk Nl el
21 €D  JOHN LEGEND Used To Love You (Columbia/ 1348 +30 99799 8 460 ASHANTI Orky U Morder nc ACUMG) w891
22 22  MASE Breathe, Stretch, Shake /Bad Boy/Unversal) 1051 251 153489 1 5610 YOUNG BUCK Shorty Wanna Ride (/nterscape/ +302
[ 27 @  MANNIE FRESH Real Big (Cash Money/Universal) 1038 +16 94019 8 4800 CM&* fIMISSY Ell{';: 1, 2 Step daFace/Zomba/ *;gz |
. - NELLY Na-nana-na (Derrty/Fo’ ReellUnwversal) +
% 2 nev'm FRANCHISE BOY2 White Teez Universal ' 1027 g1 88061 13 3800 (i 1 Shed Shmei ot o~
33 @ UL’ JON & THE EASTSIDE BOYZ fiLIL SCRAPPY What U Gon’ Do (7¥7) 1018 +176 84921 3 55/2 LIL’ JON & THE EASTSIDE... fiLIL SCRAPPY What U__ TVT) +176
30 26 BODY HEADBANGERS f[YOUNGBLOODZ | Smoke, | Drink (Universal 802 10 73827 7 340
26 27  LLCOOLJ Headsprung (ef JamvIDJMG) 889 195 122895 17 64i0
28 28 ° TWISTA f/R. KELLY So Sexy Chapter Il (Never Like This) (Atlantic/ 868 52 95789 5  46i0
48 €  ASHANTI Dnly U Murder lnc/IDIMG) 859  +401 86104 2 o | Mew & Active |
| 28 30 NELLY Flap Your Wings (Derrty/Fo’ ReeliUniversal 836 415 85098 11 59/0
31 31 CRIME MOB Knuck If You Buck (BME/Warner Bros./Reprise) 825 83 79514 18 38(0 UDMORE (i Sk 0 A st ENY
| 29 32 R.KELLY Red Carpet Uive/Zomba) 822 96  9IN8 5 530 Total Plays: 373, Total Stations: 63, Adds: 63
K"} 33 NEW EDITION Hot 2 Nite (Bad Boy/Universall 813 -24 95921 16 3o AMULA1 Gotta Roll (Sode/
37 @ LLOYD BANKS Karma fInterscope/ 795 +100 74913 3 S Totat Plays: 372, Total Stations: 32, Adds: 0
47 € CIARAIMISSY ELLIOTT 1, 2 Step fLaface/Zomba) 785  +297 102912 2 6262 LYFE JENNINGS Stick Up Kid (Coltmiva/
35 36 TERRORSQUAD Take Me Home (Universal) 735 47 108237 4 360 Total Plays: 315, Total Stations: 29, Adds: 1
| 38 € R KELLY & JAY-2 Don't Let Me Bie (ive/Roc-A-Fella//DJME) 701 +10 65750 4 S20 ;IT:%‘H ",'2';';‘ TMa"[fsTW? 18 A
41 €D URBAN MYSTIC Where Were You? (Sabe/ 675  +102 44803 12 . 2700 c: NPT T— Z/ .
. ' RISTINA MILIAR Dip It Low (Island/IIMG)
3:; % KEYSHIA COLE | Changed My Mind /A&M/interscope/ 659 +17 sn; 8 7 330 Tos! Plays. 289, Tl Sane: 14, Addir 0
3 KANYE WES‘.»T r@ New Workout Plan (Roc-A-Feka//DIMG) 653 49 46150 2 460 PR A p—
42 @  AVANT Can't Wait (Geffen) 615  +69 49934 2 40N Total Plays. 265, Total Statins: 30, Adds: 0
! 43 @  EMINEM Just Lose It (Shady/Aftermathvinterscope) 601 +69 46956 4 4200 MISS B Beitie Action LaFoceZombs] ‘
45 @ JADAKISS fIMARIAH CAREY U Make Me Wanna flnterscope/ 596 +85 91863 2 30 Total Plays: 262, Total Stations: 27, Adds: 1 I
40 44  HOUSTON Ain't Nothing Wrong /Caprtol/ 574 -10 48618 8 am NELLY Na-nana-na (Derrty/Fo’ ReeliUniversal) ]
| @  TRILLVILLE Some Cut (BME/Warner Bras.) 481  +110 50312 1 0@ Total Plays: 256, Total Stations: 41, Adds: 3 '
[ @  GUERILLA BLACK f/MARIO WINANS You're The One Virgin/ 457 +109 29097 1 495 TYRA Country Boy (6640
| Total Plays: 217, Total Stations: 43, Adds: 6
46 47  OUTKAST Prototype LaFace/Zombal 422 §7 36035 5 370
’ @  NAS Bridging The Gap (Columbia/ 416  +157 M 1 4m XZIBIT Hey Now (Mean Muggin) Columbsa
( ) Total Plays: 201, Total Stations: 38, Adds: 7
. @ N.ORE fININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-FelailMG) 407 +61 77376 11500
49 50  BEENIE MAN King Of The Dancehall (Virgin/ 386 28 115238 10 180 Songs ranked by total plays

72 Urban reporters. Monttored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
10/24-10/30. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the charl. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in totai plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH nomber. Average
| Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Aditron Inc.). © 2004, R&R, Inc.

Station playlists for all R&R reporters I
are available on the web at
www.radioandrecords.com. |

Personal Music Test Is Here! O

The Music Testing Specialists
: : www.ComQuestMusicTesting.com l
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America’s Best Testing Urban Songs 12 +
For The Week Ending 11/5/04 GOSPEL JTo p 30
!
Pers. Pers. Pers. B H
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 o 1} % ARTIST TITLE LABEL(S) R e "B oM
USHER & ALICIA KEYS My Boo L afaceZmba/ a3 422 s8% 2% 40 41s 3N f Jn::::st‘sr: :’ "‘Dm‘ﬁ,mmf"“ﬂ v i aR
TRICK DADDY Let's Go /Sip--Skde/Ariantic/ Q8O0 8% 1% 400 405 42 » - SR I PSR
TERROR SQUAD Lean Back (Unversal 406 405 S9% A% 408 406 A 6 DUINE L TR N et W
FABOLOUS Breathe (Ariantic/ 04 384 T8% 1% 4N 408 423 DEITRICK HADDON God s Good (Verty/ 548 +103 13 23
CIARA IPETEY PABLD Goodres (LaF ace/Zombal 0 4N 9% M% 387 408 364 4 QR JMMYHICKS... Blessed Like That Workf Wick Gosped 508 +55 18 201
JA RULE 1R, KELLY_. Wondertul Murdlr ocJOUMG) 400 388 12% 12% 390 383 382 8 DONALD LAWRENCE Healed (Verity) 22 +38 8§ 1
NELLY My Place (Derrty/Fo’ ReeVUniversal 398 402, 97% 3% 388 408 32 7 7 NEITH-JDHNSON Let Go And Let God (Venty) "2 716 a0
LL COOL J Hush (Def Jam/DIMG) 398 383 76% 13% 395 402 1376 3 8  FRED HAMMOND Celebrate (He Lives) (Venty/ 0 82 16 20n
LL COOL J Headsprung (Def Jam/IDIMG) 393 413 9% 0% 387 399 3N 10 DOROTHY NDRWDOD Praise in The Temple (Malaco/ 350  +14 16 20
SNOOP DOGG... Drop It Like t's Hot (Doggy StylGeffen/ 381 400 88% 19% 388 389 384 12 TYE TRIBBETT No Way... (Sony GospeiCombia/ 342 +14 1" 163
QESTINY'S CHILO Lose My Breath (Cakimbial 390 385 94% 23% 382 386 372 13 WILLIAMS BROTHERS Still Here (Blackberry/ 330 +7 16 16/0
MASE Breathe, Stretch, Shake /8ad Boy/Universal 389 388 90% 26% 384 387 3Im 15 DEANDRE PATTERSON Give Him Glory (Tyscot/ 325+ 15 151
YOUNG BUCK Shorty Wanna Ride finferscope/ 388 380 65% 12% 390 400 360 14 13 L SPENCER SMITH & TESTAMENT Gad Will (Emtra/ 316 5 10 140
AKON HSTYLES P. Locked Up (SAC/Universal 386 388 90% 35% 383 3; 389 17 @  750NS OF SOUL Run On Verity) 313 428 13 130
JOHN LEGEND Used To Love You (Cokumbda) 380 380 45% 9% 390 386 400 g 15  NEW DIRECTION I'm Gonna Wave... (Gaspo Contric/ 306 3 16 150
JADAKISS /A HAMILTON Why (Ruff Ryders/nterscope/ 380 379 87% 35% 385 378 402 19 TONEX t/KIRK FRANKLIN Since Jesus Came Verty/ 295  +15 [ V)
UL’ $LIP Sunshine (Sucka Freed oudiCokmbéa) 379 384 98% 51% 380 392 344 21 RICKY DILLARD Take Me Back (Crystal Rose) 288 +36 15 1512
LIL SCRAPPY No Problem (BME/Reprise) 379 368 7% 25% 369 368 3N 20 SMOKIE NORFUL Can't Nobody M/ Gaspel 286 420 8 1N
LIL* WAYNE Go DJ (Cash Money/Universal] 376 368 64% 15% 369 369 367 18 19 ISRAEL... Another Breakthrough fintegrity/Vertical) 283 2 16 1413
CHINGY Bala Baby /DTP/Capital) 375 386 5% 1% 3N 387 323 16 20 ISRAEL... Again | Say Rejoice (integrity/Vertical) m 17 16 1310
JUVEMILE tWACKD & SKIP Nokia Ciap Rap-A{otAspey 374 375 65% 1T% 376 379 369 2 BISHOP KELSEY.. Run And Tell That ndependent) 268 +35 6 152
ALICIA KEYS H/TONY, TONI, TONE... Diary /AMG) 372 365 90% 38% 376 376 3.76 = GMWA MASS CHOIR Oriy A Test (Gospo Contnc/ 252 +42 31183
R KELLY & JAY-Z Big Chips (ve/Roc-A-FelafiDUMG) 383 373 55% 13% 362 357 376 23 JEFF MAJORS Pray (Music One) 246 o " 1000
NELLY Flap Your Wings (Derrty/Fo’ ReedlUniversal 360 372 87% 33% 352 362 325 2 STEPHEN HURD Undigaified Praise. integrty) 245 T 1
R. KELLY Red Carpet wiverZombal © 38 - A% % 351 383 3 2 MEN OF STANDARD Just Like You )hab?w —_— 53 I e
CRIME MOB Knuck f You Buck BMEWamer BusRerse) 346 336 54% 18% 345 347 342 hpab e : o
. : [Debet> FORTITUDE He's Akight Worr) 242 460 1 1614
BOOY HEAOBANGERS... | Smoke, | Drink Umversall. 345 353  43% 13% 342 350 3.9 27 BISHOP TD JAKES Toke My Le 2% » s
OEM FRANCHISE BOYZ White Teez WUniversall 33 332 58% 20% 324 330 308 Bebi> SRSEEREN (S wm’f&i” Mm — - h - i :;":
T { ’
Total sample size is 414 respondents. Total average favorabillty estimates are based on a scake of 1-5. (1=disiike very much, 5 = like very 28 JOE PACE We've Come To Praise Him finregrity/ 225 +3 § 17/0 |
much). Total familiarity represents the percentage of respondents who recognived the song. Total bum represents the number of | |
respondents who said they are tired of hearing the song. Songs must have 40% familiartty to appear on survey. Sampie composition i§ hased 35 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 10724 - Saturday 10/30.
on persons 12+. Persons are screened via the intemet. Once passed. they can take the music test based on the formatmusi preference. © 2004 Radio & Records
Rate TheMusic.com results are not meant fo replace calout research. The results are intended o show opinions of parbcipants on the the : -
Internet only. Rate TheMusic is a regrstered trademark of Rate TheMusic.com The RTM system, is availabie for local radio stations by i | www.radicandrecords
\m"””m BoieThalishton dats o pcvited by Mibeos B S St Pracam ol ; ) L Station playlists for all R&R reporters are available on the web at .LOM. J
& N l
Reporters
Stations and their adds listed aiphabetically by market
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Jonathan Doncker
Mixer, Sirius Satellite Radio

The Game 1/50 Cent's “How We Do" (Aftermath/G-Linit/Interscope):
Most mix-show DJs should be getting this one as we speak. If you don't
have it, get it! It's another crazy-hot track from Dr. Dre. Sounds like he
flipped the old Spyder D hip-hop classic “Smurphie’s Dance” and added
his famous hit-production flava to it. 50 Cent is hotter than ever — sounds
like he's ready to ralaasa that album. ® 4mula 1's “Gotta Roll" (Sobe
Entertainment): Take four nice young guys from Los Angales who can
sing and look good for the ladies, add Mario Winans doing his produc-
tion maguc with this track, and you have a hot midtempo. R&B banger.
When you hear it, think back to the Juice soundtrack — Mario sampiles
Naughty By Nature’s “Uptown Anthem.” it's about time
it! This might make them the hot new quartet in R&B. @ Preview &
Perrion {/0’Ryan & Mirl Ben-Arl's “I'll Give You the World” (Motown/
Universal): This is two brothers (ages 13 and 17) from Harlem with crazy
rhyming skills working well with O'Ryan, who sings the hook, and Miri
Ben-Ari, who adds her violin magic. Miri also has a new single coming
with Scarface and my man Anthony Hamilton. Production on this one is
tight. Mix-show D.Js may have had this one for a minute, but Universal
is just starting to work it now, so pull it out of your crates. it's getting major
support at crossover radio and mix shows. @ Raheem de Vaughn's
“Guess Who Loves You More" (Jive/Zomba): For all my grown-and-sexy
DJs, check this one out. Good production work from legendary hip-hop
club-track king Kenny “Dope” Gonzalez of Masters At Work fame. The
sexy vocais are flowing with a sampie from the Bobby Caldwell R&B clas-
sic “You Can't Hide Love.” That helps it work well for the ladies, and you
know once you have them at radio, the guys will follow!

R&R asks radio DJs for the hottest records jumping off.

used

SOUL MEN seagratar Records CEO Yusef Shabazz and legendary radio personality Vaughn Harper
of WBLS-FM/New York came out recently to see R&B crooner Carfton Blount perform songs from his
upcoming solo release. Pictured here (1) are Blount, Shabazz and Harper.

Srpio Srats

ARTIST: Gerald Levert

LABEL: Atlantic

Homerown: Cleveland

CURRENT PROJECT: Do / Speak for
the World

1N STORES: Nov. 30

CURRENT SINGLE: “One Million Times”
TOP SPinS AT: KOKY/Little Rock;
WQQK/Nashville; WBAV/Charlotte;
WXST/Charleston, SC

sy DANA HALL/URBAN EDITDR

Personal stats: As the son of O'Jays
singer Eddie Levert, Gerald was des-
tined to follow in his father’s footsteps, and
he become known for his distinctive voice.
He joined forces with his brother Sean and
friend Mark Gordan and
formed the trio Levert. They
released their debut album in
1986 on a small independent
label out of Cleveland called
Tempre. The success of their
first two singles, “I'm Still”
and “Pop, Pop, Pop Goes My
Mind,” caught the attention
of Atlantic Records, which
gave them a major record
deal. Their biggest hit, “Casanova,” went
to No. 1 in 1987.

In 1988 Gerald sang a duet with Miki
Howard, “That’'s What Love Is,” and was
on the road to a solo career. Elektra gave
him that shot in 1991 with his first al-
bum, Private Line, which spawned two
more No. 1 hits: “Private Line” and
“Baby Hold Onto Me,” his first duet with
dad Eddie. The success of this track in-
spired the pair to record an album to-
gether, and it got the Levert boys back
on tour as well.

Gerald was an extremely busy man at
this time, working and touring with his
father, preparing for the Levert reunion
album and working with his friends Keith
Sweat and Johnny Gill on a new trio
project known as LSG. The trio released
the album Levert Sweat Gill in 1997, the
same year the group Levert released their
last project together, The Whole Scenario.
Gerald was also writing and producing for
other artists, including The O'Jays, Barry
White, Stephanie Mills, Troop, Teddy
Pendergrass, Patti Labelle, The Rude
Boys and The Winans.

Discography: Solo: Private Line
(1991), Groove On (1994), Father and Son
(1995), Love & Consequences (1998), G
(1999), Gerald's World (2001), The G Spot
(2002), Stroke of Genius (2003); with
Levert: Bloodline (1986), The Big
Throwdown (1987), Just Coolin’ (1988),
Rope a Dope Style (1990), For Real Tho'
(1993), The Whole Scenario (1997); with
LSG: Levert Sweat Gill
(1997) and LSG-2 (2002).

The new album: Gerald's
ninth solo album, and his
17th career album overall,
Do I Speak for the World, re-
unites him with Atlantic,
since Elektra was phased out
in the restructuring of the
Warner Music Group earlier
this year.

See him: In concert with father Eddie
Levert on the Father/Son Tour: Nov. 24,
Cincinnati; Nov. 26, Westbury, NY; Nov.
27, Washington, DC; Nov. 28, Columbus,
OH; Dec. 1, Kansas City; Dec. 2, Ft.
Wayne, IN; Dec. 3, Milwaukee; Dec. 4,
Chicago; Dec. 5, Louisville; Dec. 7, Detroit;
Dec. 9. Newark, NJ: Dec. 10, Philadelphia;
Dec. 11, Trenton, NJ; Dec. 12, Boston; Dec.
16, Jacksonville; Dec. 17, Savannah, GA;
Dec. 18, Memphis; Dec. 19, Augusta, GA;
Dec. 26, Flint, MI; Dec. 27, Cleveland; Dec.
28, Huntsville, AL.

" 2\
Urban AC Reporters
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TOTAL

ARTIST TITLE LABELSS) PLAYS
ALICIA KEYS {TONY, TONI. TONE & JERMAINE PAUL Diary L/AMG) 1318
BRIAN MCKNIGHT What We Do Here /Motown/ 1287
ANITA BAKER You're My Everything (Blue Note/Virgin/ 101
LUTHER VANOROSS Think About You L/AMG)/ 1012
PRINCE Call My Name (Columbia/ 1005
PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Def Sod1BJMG) 1001
T. MARIE f/G. LEVERT A Rase By Any Other Name /Cash Money/Universal 831
JILL SCOTT Goiden (Hidden Beach/Epic/ 709
TEENA MARIE Still In Love (Cash Money/Universall 698
R. KELLY U Saved Me (/ve/Zomba/ 694
ALICIA KEYS I | Ain't Got You L/AMG) 864
ARITA BAKER How Does It Feel (B Nota/Virgin/ 813
KEM Love Calls Motown/Universal 591
NELLY My Place [Derrty/Fo’ Reed/Universall 541
BOYZ Il MEN What You Won't Do For Love (MSM/Xoch/ 478
TAMYRA GRAY Raindrops Will Fall (/9/Sobe/ 457
LALAH HATHAWAY Forever, For Always, For Love (GRP/VYMG) 452
0'JAYS Make Up (Music Workd/SR6) 436
NORMAN BROWN | Might /Warner Bros.) 414
VAN BUNT Down Here In Hell (With You) (Caprtall 414
USHER & ALICIA KEYS My Boo (Laface/Zomba/ 379
GERALD LEVERT One Million Tames /Atkantic/ 34
JOSS STONE Spoiled (S-Curve/Virgi/ 341
ANGIE STONE U-Haul L/RMG) 301
JEFF MAJORS Pray (Music One/ 24
BONEY JAMES /BILAL Better With Time /Wamer Bros.) 223
URBAN MYSTIC Where Were You? /Sabe/ 207
EARTH, WIND & FIRE fRAPHAEL SAADIQ Show Me The Way Sanctusry/SRG) 199
TAMIA Stil (Atiantic) 192
JILL SCOTY Whatever (Hidden Beach/Epic) 165

o/

+51.

+35
-
+42
+58
81
+3

+17
+72

+94
-85

+48
B
+30
-35
+24
+101
+6
-88
+3
22
+17
+39
+24
+81

woence
00

140530
143788
100018
133649
123443
105500
83774
75953
78953
69201
99150
83700
59345
56793
42017
32476
40427
35674
34984
35144
37978
32238
17125
35248
20240
16719
5872
12637
14958
17155

MEMABASE
WEEKS 0N TUTAL STATOMY Most Added’

CHART
22 a3 www.rradds.com

19 4810 ARTIST TITLE LABEL(S) ADOS
19 4 BOYZ N MEN You Make Me Feel Brand New /MSM/Xoch/ b1}
50 480 AUICIA KEYS Karma (/RMG/ "
% L SCOTT Whatever (Hioden BeackEnic/ (]
GERALD LEVERT One Mion Times /Atiantic/ ‘
18 410 | 4055 STONE Spoded (S-CarverVigwy 3
9 a8 RUBEN STUODARD | Need An Angel (/AMG/ 3
21 440 LALAN HATHAWAY Forever, For Always, For Love (GRP/YMG/ 2
37 - 450 DUEEN LATIFAN AL GREEN Smply Besutiful (Vactar) 2
2 an AVANT Car't Watt (Geffen/ 2
g BRENDA RUSSELL | Know You By Heart Warads/ 2
5 “up
81 3Im
s 9
7 e Most
s un |IncreasedPlays
s 3862 45
§ 3 ARTIST TITLE. LABEL(S) INCREASE
s 3 GERALD LEVERT One Mion Times /Ariantic/ +101
e~ WELLY My Place Derrty/Fo’ ReeliUniversal +
AKON #/STYLES P. Locked Up /SRC/Unversal +85
s an MEW EDITION Hot 2 Nite (Bad Boy/Unversal "
3 454 MARVIN GAYE Let's Get It On, Let's Step... dadapendens/ +79
7 283 QUEEN LATIFAM HAL GREEN Simply Besutitud (Vactor) +n

12 am TERROR SQUAD Lsen Back Uinversal +4

3ty | ATABAKER How Dee it e Bl Hoatiges n
UL SCOTT Whatever /Hidden BoackEnc/ +5

18 200 | SuONE NORFUL I Need You Now (EM! Gospal +60

s 150

1 21

12 130

1 28 | Most

RENE’ AR Nite Long (Rufftown/

Total Plays: 55, Total Stations: 7, Adds: 1
BREMDA RUSSELL | Know You By Heart Aarada/
Total Plays: 43, Total Stations: 14, Adds: 2

m-—unwm

i
|
[ R
i AUICIA KEYS Karma L/RMG)

Total Plays: 4, Total Stations: 17, Adds: 17

51 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week P layed R ecurr ents
of 10/24-10/30. Bullets appear on songs gaining plays or remaining flat rom previous week. If two songs are tied in total plays, the song with the larger increase in plays

is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each P TOTAL
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week 4 PEALS
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. | ANTHONY HAMILTON Charlene (So So De//Zomba) 553
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc. PATTI LABELLE New Day D/ SodiDIMG) 113
New & Active L KELLY Hagpy Poople WivarZomb 389
SMOKIE NORFUL | Need You Now (EM/ Gaspel! 31

QUEEN LATIFAH f/AL GREEN Simply Beautiful (Vector/ TOSHI Braaking Through £ak; MUSIQ Whoknows (Def Soul10/MG)/ 291
Total Plays: 161, Total Stations: 19, Adds: 2 Total Plays: 34, Total Smms 6, Adds: 0 HEATHER HEADLEY | Wish | Wasn't /(RCA/RMG) 219
AVANT Can't Wait /Geffen/ R KELLY Step In The Name Of Love (iwwZomba/ 203
Total Plays: 128, Total Stations: 15, Adds: 2 RUBEN STUDDARD | Need An Angel LI/RMG/ ALICIA KEYS You Don't Know My Name (/AMG)/ 19
QUE & MALAIKA P In The Funk 66/ Total Plays: 20, Total Stations: 11, Adds: 3 JANEIM Put That Woman First (Divine Ml Wamer Bros ) 195
Total Plays: 72, Total Stations: 6, Adds: 0 KINORED Far Away o/ 188

BOYZ N MEN You Make Me Feal Brand New ASM/Xoch/
Total Plays: 1, Total Stations: 24, Adds: 24

Station playlists for all R&R reporters
are available on the web at

-WI[DQ49 e P i

Party Zone Penty Z0ne Paerty 2Zone Perty Zong

6528 Constitution Drive * Fort Wayne, Indiana 46804

Fax: (260) 436-6739 » www firstflash.com

1-800-21 FLASH

1-800-213-5274
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TheFirst Lady Of Nashville

Continued from Page 1

Preston stepped down as Presi-
dent/CEO this year and now serves
as BMI's President Emeritus. She
will continue to consult the perform-
ing rights organization, focusing on
international relationships and the
company’s public policy agenda.
More important, Frances Preston’s
legacy will continue to be felt and
heard in every note and lyric that
comes out of Music City.

R&R: How did your carcer begin?
FP: | was going to teach school,
and 1 got a summer job in the mean-
time. At that time there were no
places for women to go who didn't
have secretarial skills. I certainly
didn’t have secretarial skills, be-
cause | was going to teach school. In
fact, | didn’t even care about teach-
ing school; I just knew that I had to
have a career somewhere, and there
were so few places for women to get
jobs.
R&R: It's easy now to say, “I want-
ed a career,” but in the late '50s that
uwsn’t the thing most women wanted.
FP: No. They wanted to get mar-
ried, have children and stay home.
R&R: What made you want a career?
FP: | always had a lot of energy,
and | always liked work — doing
and creating things. So I got this
summer job. The only one I could
find, since people didn’t want to hire

people for just three months, was as
a messenger at the National Life &
Accident Insurance Company,
which owned WSM/Nashville.
figured I'd deliver mail to all the
floors of the building and find my-
self another job.

R&R: You used the messenger gig to
scout the building?

FP: Exactly. There were two floors
in particular that | wanted to be on.
One was the 10th, which was where
all the executives were. I loved that
floor. It had red carpeting. They got
their mail every five minutes. The
other was the WSM floor, because
there was always music going on
and stars and politicians coming in.
It was exciting. They got their mail
the other part of the five minutes.
The death-claims division is still
looking for theirs.

Anyway, | noticed that the girl at
the reception desk at WSM was
pregnant, and you couldn’t work if
you were pregnant. | knew she
would be leaving soon, so | went in
to Jim Denny, the GM, to ask if |
could transfer up and take her job if
she left. He called Human Resourc-
es, who said, “You can have her.
She’s not worth a damn.” My mail-
delivering career was unsuccessful.

R&R: But it got you to WSM as re-
ceptionist.

FP: 1 did everything there because
there was always something to do.
Whatever function they were hav-

BACK IN THE DAY Johnny Cash and Frances Preston at a 1959
industry function.

ing, 1 got in on the planning of it. It
was an exciting time. They created
the Country Music Disc Jockey Fes-
tival, and I got to go to New York to
help some of the record companies
and publishers plan parties for the
disc jockeys WSM brought to town.

WSM had telethons, and | would
work those. Then I got a fashion
show on television at noon every
day. I put the show together, pro-
duced it, wrote it and was the on-
air personality. I dressed the mod-
els, everything. I sold Grand Ole
Opry tickets. All of that was while |
was still being called “receptionist.”
1did everything that could possibly
be done, but there were no promo-
tions. I think there was one woman
executive in all of WSM.

R&R: What was your first experi-
ence with BMI?

FP: [ met the President of BMI,
Judge Robert Burton. BMI didn’t
have an office in Nashville, so they
came down from New York to sign
writers. There was a little awards

“We signed writers
by the hundreds. As
we got more
established in
Nashville and had our
awards, it became
the hot spot of the
community.”

show at the War Memorial Audito-
rium at which Dot Records, Colum-
bia, Cashbox and RCA gave artist
awards and BMI gave songwriter
awards.

In those days songwriters were
primarily songwriters, not song-
writer-artists. People didn’t really
know a Mel Tillis or a Harland
Howard or people like that. So by
the time they got around to giving
the songwriter awards at this event,
the audience was mostly gone.
They’d already seen the stars get
their awards. | went to Judge Bur-
ton and suggested that BMI do its
own songwriter event, which had
never been done.

He asked if there was a place on
the agenda, and I told him there was
an opening for a breakfast. We could

early days.

SWEET HOME Frances Preston gets comfortable with Alabama in the

doit at the Old Maxwell House Ho-
tel at 7:30 in the morning. “Nobody
will come at 7:30,” he said, but I said
the songwriters would, because
they didn’t usually receive awards.

We booked it and put together a
band with Owen Bradley, Murray
Harmon, Bob Moore, Grady Martin,
Hank Garland, Chet Atkins, The An-
ita Kerr Singers and The Jordanaires
to play the winning songs live. It
was terrific.

R&R: When was this? .

FP: Before BMI's Nashville office
opened. | hadn’t been hired yet.

R&R: So you told Judge Burton that
Ie needed to do this award show even
before you worked for BMI?

FP: Yes. | arranged it all for them.
After it was over he asked me when
1 could come to work for BMI. He
said, “You have really impressed us
because you know all these people.”
1 knew them all because they came
to WSM. They not only had coun-
try shows — The Noontime Neighbor
Show and The Grand Ole Opry —
they also fed shows to the NBC net-
work — Sunday Down South, pop
shows.

Wealso had politicians who came
in for free airtime. | knew the senior
Senator Gore, and Governor Frank
Clement was in my wedding. So 1
was connected politically, as well.
Judge Burton said, “That’s what we
need — someone who is connected
politically and knows ali the writ-
ers.” [ fit the bill.

I hardly knew what BMI did, but
it was very exciting to be working
for a New York firm and opening
my own office in Nashville. | can re-
member my father saying, “You
don’t even know what they do.” |
said, “Well, they have a very good
reputation. Everybody likes them,
and I'll leam what they do.”

R&R: What did opening the office
entail?

FP: The first office was on the 18th
floor of the Life & Casualty tower.
As time rolled on, | would go to
New York. And then there was abig
congressional hearing, so | went to
Washington. | was in charge of tak-

WWW._americanradiohistorv.com

“There were people
like Floyd Tillman,
who said, ‘l never
knew that there were
performing rights. |
never knew we got
paid by anything
other than record
sales.””

ing care of all the people coming in
to testify, making sure they went to
dinner, testified on time and got
their briefings.

Then 1 started signing all these
writers in Nashville who had previ-
ously been paid primarily by the
music publishers. Some would get
paid, and some wouldn’t. They
didn’t know much about BMI, so it
was my job to educate them and
sign them directly.

R&R: What uws the status of per-
Jorniing rights in Nashville at the time?

FP: People didn’t really know
what they were. Publishers would
put the money on the songwriter’s
statement but never explained that
it came from performing rights or
from BML.

R&R: Did anybody else have a Nash-
ville office at that time?

FP: Oh, no. ASCAP didn’t come
in until a long, long time after us.
Writers were getting this new brief-
ing about where their money was
coming from, and if they signed
with us, they knew they’d get all
their money. Some little publishers
would close and never pay their
writers.

We signed writers by the hun-
dreds. As we got more established

Continued on Page 42
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Continued from Page 41
in Nashville and had our awards, it
became the hot spot of the commu-
nity. Then | decided to go to Muscle
Shoals, AL and do the same thing —
claim my territory. Then | went to
Macon, GA.

R&R: Prior to this writers would
sign with a publisher without signing
with BMI in New York?

FP: Yes. Some publishers got paid
the writer’s share, and some pub-
lishers didn’t. The performing-
rights thing was a loose issue then.
ASCAP wouldn’t have taken them
because their doors were closéd to
that kind of music. I got interested,
and the South was my territory. |
would go to Memphis, New Or-
leans, Atlanta, Texas. | established
my offices. It was country, gospel,
jazz, blues, folk. It was all the roots
music of America that went into
rock ‘n’ roll.

After | collected about 17 states,
BMI said | had to leave the rest of
the country to other people. | was
limited to my 17 states. Then Owen
Bradley built the Quonset Hut on
Music Row, where Decca recorded.
RCA came along and built a build-
ing. I walked Bob Burton around the
area and showed him where we
needed to be.

R&R: You recognized the importance
of BMI being part of the geography of
the budding Music Row.

FP: Yes. We found a lot on the cor-
ner of 16th with three houses on it.
We bought those, then I got the al-
ley closed behind us. | was also
Building Chairman for the Country
Music Hall of Fame next door, so we
controlled the whole block. We
owned all the other land except Rose
Park. I went to the city with some
people from the Country Music
Foundation, and we got the mayor
to give us a99-year lease on the land
on which we built the Country Mu-
sic Hall of Fame and Museum.

When [ went to New York as Pres-
ident, I felt it was too expensive to

e ——— =

keep back-room activities on New
York properties, so we moved those
to Nashville. That's when we built
the big building.

R&R: You must have been a hero in
those 17 states.

FP: You might say so. There were
people like Floyd Tillman, who said,
“I never knew that there were per-
forming rights. | never knew we got
paid by anything other than record
sales.”

“| had a great
appreciation for
songwriters’ creative
abilities because |
couldn’t write two
lines that went
together. | loved
their honesty and
their dedication to
their work even
though it wasn’t a
high-paying regular
job.”

R&R: Were the rights different back
then?

FP: They were the same. Writers
just weren't getting paid. The per-
forming right is there; it's a consti-
tutional right.

R&R: Did you fall gradually in love
with your job and songwriters, or was
it a sudden epiphany?

FP: 1 fell in love with it, with the
idea that you were doing something
for somebody. You really felt good
when you went home at night and

you had enabled someone to make
money who hadn’t been making
money before. Being creative peo-
ple, the last thing they wanted to be
confronted with was business. They
always just took what was given to
them. Those who did have someone
to help them were getting some
money, but the majority of writers
were not getting paid for perform-
ing rights. We were the only place
open for them.

Back then, of course, we gave ad-
vances. Their families would be ill,
they would have financial problems,
and we became the bank. They
would come to you and tell you ev-
erything in their life. We became the
place for them to come and talk
about their problems. We knew they
were getting divorces before their
wives knew.

T had a great appreciation for their
creative abilities because I couldn’t
write two lines that went together. |
loved their honesty and their dedi-
cation to their work even though it
wasn't a high-paying regular job. It
was great to see how Nashville, as
an industry, grew. We have more
songwriters here per capita than any
place in the world.

And I love work. Long hours
didn’t bother me, going out to show-
cases at night didn't bother me. It
was a thing that I really loved to do.
And I still fove work.

R&R: You seem: to have this incredi-
ble focus on the mission of BMI. Your
bio is more about BMI's growth than a
true biography of you. That says to me
that the songwriter-focused mission
isn't much different now than it was
when you were traveling those 17 states.

FP: It's still the songwriter that
matters; it really is.

R&R: What was it that gave you
siech an affinity for these writers?

FP: Their genuine honesty. They
open their hearts to you. They are
real people. And I had quite a job to
do here in Nashville, because the
general public didn’t want this to be
known as the country music capital

FIRST COUPLE Loretta Lynn, Conway Twitty and Frances Preston in 1975.
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ROOTS OF ROCK Frances Prestoh with Chuck Berry.

NOT INSANE John Lennon and Frances Preston.

of the world or Music City, they
wanted it to be known as the Ath-
ens of the South.

I sort of walked a thin line, be-
cause | was from those kinds of peo-
ple in Nashville, but | was now
working in the music industry and
loving it. People would ask, "How
do you stand that music? How do
you stand working with those peo-
ple?” I would expound upon how
great they were and how wonder-
ful all of it was. | was trying tobring
the two together.

When Mr. C.A. Craig, who ran
National Life, would go to the Belle
Meade country club, people would
ask him to take The Grand Ole Opry
and country music off WSM-AM.
But he had the great foresight to
keep it going. WSM stood for “We
Shield Millions,” and it was The
Grand Ole Opry that opened doors
for the insurance salesman selling
National Life & Accident policies.

R&R: What do you think your
strengths have been?

FP: Love of people, love of the
business, energy, compassion. |
don’t know. How do you talk about
yourself?

R&R: Did you take the model you
established here and apply it worldwide
as CEO?

FP: Sure. It worked.

R&R: What's been the contribution
that you are proudest of?

FP: BMI has always had an open

door to songwriters. | probably put
a little more competition into the
business by the work I did here in
the South, which is a tremendous
part of the music world. So much
comes out of the South — not just
country music, all kinds of music. It
was 12 years after we opened ourof-
fice that ASCAP opened one, so we
really got a stronghold. It brought
about competition and more compe-
tition. And every time you bring
about more competition, it's better
for the songwriter.

If we try to get more money, that's
better. And then ASCAP comes
along and tries to get more money
than we do, and that’s better. And
then we try to get more money
again, and that’s better, paying out
that money. The competition has
really helped the songwriter.

R&R: Is there anything vou hate
been trying to accomplish that you
haven’t been able to bring to fruition or
that you were disappointed with?

FP: The new technologies are the
biggest competition right now, and
trying to get people to understand
that songwriters have a right to be
paid. Music is not free. They have to
be compensated. With all the new
technologies, you had the money
people coming in and the technolo-
gy people coming in, but no one
with an understanding of the rights
and the art.

Continued on Page 48
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Professional With
A Personal Touch

Nashville execs reflect on Frances Preston’s legacy

When it comes to Frances Preston, the only thing
more numerous than comments referring to her incred-
ible influence, prestige and success are those highlight-
ing her integrity, professionalism and compassion. Ac-
cording to every industry leader R&R contacted for this

piece, Preston not only did it well, she did it right.

Ed Benson
Exec. Director, CMA

1€ it wasn't for Frances, | might
never have ended up at the CMA,
and there are probably hundreds, if
not thousands, of people
who have been touched [
by her in a similar way.

My story goes back to
1978. Id been in the gos-
pel and Christian music-
publishing business with
my family’s company,
Benson Publishing. | met
Frances initially while
serving on the Christian-
music publishing board, and I had in-
teracted with her in managing some
of the portfolios in the Benson cata-
log.

1 was a little too rowdy and was
thrown out of the gospel business. |
was between gigs when | ran into
Frances at a. BMI function and she
said, “Aren’t you a management
type?” I said, yes, I'd been doing that
as Sr. VP/ Artist Adminis-
tration at Benson.

She said, “You need to
talk to Jo Walker at the
CMA. There’s an opening
over there for an associate
executive director.” |
called, had several inter-
views, landed the job and
started in the summer of
1979. It’s quite possibie
that if Frances hadn’t comered me at
that event, | might never have end-
ed up here. And she’s done the same
thing for writers looking for record
deals and other people in so many
other instances.

Over the years the
CMA has come to operate
with increasing financial
well-being, but early on it
had a hand-to-mouth ex-
istence. When it was
started in 1958 it was the
only organization of its
kind. It might not have
continued beyond its first
20 years but for the strong influence
and commitment of Frances Preston.
She, along with Wesley Rose, Bill
Denny and Joe Talbot, comprised
what | loggely refer to as the kitch-
en cabinet. ¥

Ed Benson

Del Bryant

Chuck Cannon

They formed a kind of benevolent
dictatorship with Frances on the
throne as queen. She found and kept
people willing to serve on the board
and really matriculated the leader-
ship process. They largely did this be-
hind closed doors. She
would sit with
Jo Walker and
say, “This is the
person we need
to recruit.” She
built the orga-
nization’s lead-
ership, which,
if left unattend-
ed, would not
have been so successful.

She served as Chairman
or President three times during that
period, a feat that had never been du-
plicated until recently. When she
moved to New York active involve-
ment began to be more difficuit, but
she did become a lifetime board
member. Probably no other single
person had greater influence on the
overall success of this or-
ganization.

Del Bryant

President/CEO,
BMI
Frances Preston’s influ-
ence on BMI has been
complete. In her early
=) days in Nashville she ac-
quired most of our coun-
try, R&B, gospel, blues and other
Southem repertoires, which instant-
ly established both BMI and the writ-
ers of those songs as valuable to ra-
dio and other media. ’
As her career at BMI
progressed and she
eventually became Tres-
| identand CEO, her hori-
zons expanded, and each
decade brought new pri-
orities. She kept us on
top of every change and
innovation, whether it
was in the area of tech-
nology or legislation or
international business or simply the
right way to nurture our relation-
ships with our affiliates and custom-
ers. Our most recent revenues reflect
that.
Her influence on BMI might have

Tom Collins

been complete, but it was not exctu-
sive. Her leadership is known and
respected by the entertainment in-
dustry all over the world. She was,
and is, one of the best executives in
this business.
Chuck Cannon
Songwriter

1t’s easy to see the positive impact
Frances Preston has had on song-
writers simply by looking at how
BMI has grown under her leader-
ship. Her accomplishments at BMI
alone would be an impressive record
for any lesser woman or
man, but that was not
enough for Frances. To
list her accomplishments
outside BMI would re-
quire pages (I looked it
up). Suffice it to say,
Frances is an example to
all of us, especially those
in leadership roles, of
what to do with success,
what to do with influ-
ence and what to do with life.

Tom Collins
Songwriter, Publisher

Frances has not only always been
supportive of songwriters, but also
of publishers. When the first compa-
ny I was with sold and | started Tom
Collins Music, she gave my compa-
ny an advance — and gave me dou-
ble what I asked for. Thankfully, I
was able to repay that within a year
and a half, but her investment in
writers and publishers is something
for which I will always be grateful.

She is the ultimate politician and
has always had a hand on
the pulse of every circle in
the community. She’s
very involved in the com-
munity, and I will always
appreciate the kindness
she has shown to me.
She’s really a good per-
son toemulate. Kids need
to look up to people like
her who have done it the
right way. If there’s a
piece of 4rash on the floor, she’ll be
the first to pick it up. That's the kind

of person she is.
Paul Corbin
VP/Writer & Publisher
Relations, BMI

I met Frances W. Preston when the
Nashville Network signed on as ca-
ble’s sixth program service in 1983.
We knew that an agreement with
BMI and the other two performance-

rights organizations was imperative.
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MOGULS Frances Preston with Clive Davis.

Frances quickly estab-
lished a spirit of coopera-
tion, and we signed an
early agreement with BMI
that allowed the network
toshare its profits with the
songwriters and publish-
ers once we turned the
corner to profitability.

structure to any project
Frances got involved with.
She has been methodical
about details and con-
scious of people’s needs
and strengths, and she is
always conscious of peo-
ple’s-feelings. The thing
that is most evident is that

That day came in late . anything Frances gets in-
1986,and ourrelationship ~ Paul Corbin  volved in is always done
with BMI flourished from there. first class.

When the Intemet became a new

communications medium, Frances
again met with us in the same spirit
of cooperation and signed an early
agreement. Again, she walked along-

side until profits were realized. She..

always understood and shared a
passion for each component of the
communications business and knew
what was best for BMI and. its affili-
ates.

Frances, since the day [
met her, has been steadfast
in her positive vision for
her company, employees,
friends, family and com-
munities. She is, without
question, the most giving
person | have met. The
rights of songwriters and
artists always come first.
Should I ever be asked to describe
Frances Preston with two words, |
would use class and integrity as my
sole descriptors.

Bill Denny

Former Publisher and
Nashville Businessman
There is no question that the No.
1 person this industry has
been built on is Frances
Preston. She was in-
volved in bringing BMI to
Nashville in a strong way.
Even though [BMI Presi-
dent] Bob Burton was
aware of and looking at
Nashville, Frances was
the essence and the steam
that kept BMI
rolling here.
BMI’s position of helping
writers and publishers
get started has always
been a real important fac-
tor in the Nashville mu-
sic community, BMI has
always been involved in
whatever was going on
because Frances felt that
it was important for BMI,
but also because she felt it was im-
portant for the music industry.

BMI brought a strong corporate

Joe Galante

Dick Gary

Joe Galante

Chairman, RCA Label
Group

When | first came to town
Frances took me under her wing, as
she did so many other people.
What she taught me very early on,
and something | have always ad-
mired, was the importance of rela-
tionships with writers. |
remember that in terms
of the relationships |
have with my artists and
in understanding the val-
ue of songwriters. No
matter where she was,
she would stop and talk
to writers. She’d know all
about their families. It
was a very personal situ-
ation, rather than just
business.

At the same time, everything she
did was the ultimate in class. There
was never an event that BMI host-
ed during her tenure here that was
anything less than perfect. And
she’s been the most gracious person
| have ever seen in this town.

When I moved to New York and
would go to meetings at which
Frances was also in attendance, she
was always bringing up Nashville.
When [ moved back here 1'd get
phone calls from people who'd say,
“I was with Frances Preston, and she
said I needed to talk to you about
country. | need to spend more time
on country.” She does that around the
world. She is one of the
greatest ambassadors we
have ever had.

Dick Gary

President, The
Gary Group

Under Frances’ stew-
ardship, she brought
many of the back-end
functions of BMI to Nash-
ville, which created a tre-
mendous number of jobs locally
and also led to a highly impressive
Continued on Page 46
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Ms we're about to celebrate Country Music's Biggest Night —
“The 38th Annwal CMA Awards” live on the CBS Television Network
Tuesday, November J,

We pause to Say

THANK YOU FRANCES.

Without your extraerdinary determination and commitment

there might never have been a GMA Awards broadcast.
Thanks for your continual dedication as a Lifetime Member of the GMA Board.
We look forward to working with you 25 we continue to advance the importance

of Country Music around the world.

COUNTRY MUSIC ASSOCIATION

WwWWWwW.americanradiohistorv.com
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Continued from Page 44

building in the Nashville skyline. She
still gives the best parties in the
world.

From an accomplishment stand-
point, most people think about the
music, but during her almost 20
years as CEO, Frances was faced
| with the most amazing challenges in
new media. It started with cable and
goes on today with the li-
censing of new media,
the internet, government
relations, the battle for in-
tellectual property rights
and the emergence of the
international scene.

BMI became the pri-
mary innovator in tech-
nology and was one of
the founders of Fast
Track, which is an inter-
national system. Frances’ imprint is
on so many other important issues in
the business that may not get a lot of
press but which are critical to the in-
dustry.

Donna Hilley

President/CEO, Sony/ATV
Music Publishing

Frances is the epitome of a true
lady and has always been very hon-
est and upfront about what she could
and couldn’t do. She’s
trustworthy, honorable
and someone | have loved
doing business with.

She’s one of the first
women in the music busi-
ness in Nashville to hold
such a high position, and
she established a leader-
ship role that other wom-
en can look to in setting
goals for their own achieve-
ment.

She has always had a knack for
grace and elegance. Her office and
her home are so welcoming, and the
reason for that is probably that
you're most comfortable in your
own home. Frances never had an of-
fice that looked like an of-
fice; it always looked like

very intelligent, who went from the
bottom to the top and made a great
contribution along the way.

Bob Burton was President of BMI
back then, and he hired her to run the
office in Nashville. It was a very
humble affair at the time, but she
took over and, through the years, did
a fantastic job of building BMI in
Nashville, on a national level and in-
ternationally. She was in a position
where she could help a lot of people,
and she did. An intelligent and driv-
en person like Frances was perfect

for the job: |

Donna Hilley

Buddy Killen

What's really impressive is that
she started as a receptionist and end-
ed up being President of one of the
largest music organizations in the
world. And she’s in the Hall of Fame,
which speaks for itself. ,

Stan Morress
Partner, The Cénsortium

There’s no question in my mind
that Frances is the classiest person in
the music business. She doesn’t know
how to tell a lie. She has
reasoning capabilities and
| common sense at a level

| that sometimes mystifies
me. She’s got a way of un-
derstanding an issue and
reducing it to its simplest
| level.

I have known her for al-
most 20 years and relied on
her as a confi-
dant. She gives
great advice, cuts through
the dutter and contributed |
to my decision to move to |
Nashville in 1990. ]

She could step comfort-
ably into any world and
relate well to anyone from
the president of the Unit-
ed States to a simple, un-
known songwriter. She
chastised me once after some affair
1’d been at. | was bored and tired and
left early. She called the
next day and said, “Stan,
| when you'reinvited toan
3l event, you are a guest,

| and when you're a guest,
you respect your host and
stay.”

Her support of artists is
incomparable. Roger
Miller, whom | managed,
used to tell me stories
about him, Kris Kristof-
ferson, Willie and Waylon. Frances
was the person they would come to
not only for advice, but also if they
were at a low point financially. She
would step up to plate. She would
make calls for them.

When Roger’s Broadway play Big
River first opened, it
wasn't well supported. 1

acomfortable roominher § i don‘t know how many
house. I've tried to emu- tickets Frances bought or
late her in that. how many nights she
£ went to the show, but she

Bu‘ddy K- { was always in that audi-
Presndeqt, KMG ence, bringing influential
Entertainment New York people with

I met Frances when she her. She was important to
went to work for WSM/ Stan Morress e success Big River went
Nashville as a receptionist way back ~ onto have. Her influence extends far
in the ‘50s. She was a beautiful girl, ~beyond the music business, but when

it comes to business, she’s been a cru-
sader for songwriters like we’ve nev-
er seen.

Dr. Hal Moses

Director, Vanderbilt
Ingram Cancer Center;
Director, Frances Williams
Preston Laboratories

When we were forming the
Vanderbilt Ingram Cancer Center, the
first gift we got was from the TJ. Mar-

tell Foundation. And we got it be-

cause of Frances Preston. She’d been
honored by the foundation the pre-

Dr. Hal Moses
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vious year for helping them raise
money, but one of her conditions for
doing so was that some of the funds
go to Nashville. Previously, TJ. Mar-
tell funds had been for hospitals in
New York and Los Angeles.

She actually approached my boss,
the vice chancellor for health, and
asked if we would like $500,000 over
three years. But to utilize that, we
needed a cancer center, which we
were already getting underway.

Since then we've had a wonderful
relationship. The following year she
came up with Country in the Rock-
jes as our major fundraiser. When we
accepted those funds, we did it by
naming our labs in honor of Frances.

Over the past 11 years, through
the T.J. Martell Foundation, some-
where between $12 million and $14
million has been given to the cancer
center, which is now one
of the premier cancer
centers in the country. It's
known around the world
for its research and diag-
nosis and for advances in
the prevention and treat-
ment of colon, breast and
lung cancer. That couldn’t
have happened without
Frances and the T.J. Mar-
tell Foundation.

Frances was a charter member of
our board of overseers and still
comes to almost every meeting. We
started small with TJ. Martell, and 1
don’t want to brag, but
they're very pleased with
the progress of the re-
search we carry out with
their funding.

It was important to
Frances for two reasons:
She is a native of Nash-
ville, and so that made
doing something here a
priority. As for why she
wanted to support a can-
cer center, one of her closest friends,
a ski instructor in Crested Butte, CO,
developed and died of breast cancer.
That's also why Country in the Rock-
ies is held in Crested Butte.

Roger Murrah
President, Murrah Music

I’ve known Frances almost 33
years, and | have long admired her
ability to do what she does and the
way she’s helped so many people. I've
not only been the recipient of her kind-
ness, | also know of many
things she’s done over the
vears to keep people from
losing their mortgages or
to help them over trou-
bled waters.

From the struggling
songwriter to the halls of
Congress, her influence is
incredible. She's contribut-
ed 50 much to the protec-
tion of intellectual property, and when
she left Nashville, she didn't forget us
and always kept a spedial place for us
in her heart. She’s given me great ad-
vice over the years on a personal level
but has always been very professional
in all her dealings. I'm sad to hear that
she’s decided to step down, but I'm
sure she will remain very active.
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Roger Murrah

Norro Wilson

Roger Sovine

Retired BM1/Nashville
VP/Writer-Publisher
Relations

Frances gave country music grace
and dignity. Before her, it
was just a bunch of good
ol’ redneck boys. She gave
it that pizzazz that people
in Belle Meade could buy.
It went from guys drink-
ing coffee out of their fa-
vorite mugs to fine china
at BML

Before Frances, the
songwriter was kind of
nothing. It was always the
star; everything was about the star.
They never had dinners honoring
songwriters. She started doing them
around the disc jockey convention to
get some recognition for the song-
writers.

And she got them money. She got
the money up to where it was OK to
be a songwriter. She convinced the
powers at BMI that their systems,
such as they were back in the Dark
Ages, weren't picking up the perfor-
mances and that the stuff was being
performed more than
they thought. Conse-
quently, she got more
money to songwriters.

She did it for publish-
ers too. First and fore-
most, if you didn’t have a
song, youdidn't
have anything,
so you didn’t
havea publish-
er. She would
give someone who ap-
peared to have the where-
withal and the talent to
spot songwriters a little
seed money. She got BMI
to give her the authority to
dothat. That's how people
like Bill Lowry started in the pub-
lishing business. And people devel-
oped their publishing companies
because she explained to them the
future and life of copyrights. She
had a lot of vision there too.

Norro Wilson
Producer, Songwriter

I got to Nashville in 1957, and 1 re-
member seeing Francis at WSM. I've
known her since about 1962 and al-
ways thought her to be pretty won-
derful. We named her “the
songwriters’ mama.” We
were all disappointed
when she went to New
York but understood that
there was a lot for her todo
for the benefit of all of us
up there. No one was real-
ly mad; it was just kind of
a loss. She gave a lot of
moral support to many of
the early, older songwriters, and it
was kind of like when you leave
Mom and Dad to go to college —
you're just a little lonelier than you
want to be.

You always felt safe in your conver-
sations with her. We could tell her
what we wanted to without feeling
weird about it. She certainly helped

Roger Sovine

me, even before 1 had any hits. You
needed those advances back then.
How in the world do writers ever
make it unless they‘ve got somewhere
to pull some living money from? It's
still hard to do. Go look for a deal with
a publishing company —
if you don’t have five new
hits, they won't sign you.
One year on my birth-
day, right after I'd had a
couple of hits, Frances had
one of the staff puta damn
pig in my garage. I think
Roger Sovine had a little to
do with it. That pig root-
ed around and about tore
up everything in my ga-
rage. She always loved a good practi-
cal joke, and I'm sure she thinks I've
forgotten about this, but [ just have to
say, because | know she’ll read this,
Frances, it ain’t over until it'sover.

Jo Walker-Meador

Former Exec. Director,
CMA

BMI President Bob Burton served
onthe CMA's very first board, but he
didn’t want to serve more than one
year. He felt that Frances was the one
who should be on the
board to represent BML.
She was a real inspiration.
She had a very positive
outlook, determination,
dedication and persever-
ance. She had ability and
commanded a lot of re-
spect right away in the
Nashville community.

Frances was the first
woman the CMA had as
Chairman of the Board. Tex Ritter
was President. They made a great
team. They admired each other a
great deal, and it was lots of fun
working with them.

Frances’ contributions to country
music were the greatest. I can’t think
of anybody who meant any more to
it than Frances has through the years.
From the beginning she was influ-
ential. She convinced a lot of the
movers and shakers that things they
questioned could actually be accom-
plished. She had the will and the ex-
pertise to get it done and to convince
any doubters that it could be done. |
don’t think we would have had the
first Hall of Fame building when we
did had it not been for Frances’ vi-
sion. Her foresight, determination
and will made it happen.

Her vision came from her inner be-
ing. From the very beginning she had
something special. She was not only
intelligent, she also had a very win-
ning way of influencing people in a
positive way. The amazing thing to
me is that she never forgot people
along the way. Little people. And she
would do things that not many peo-
ple knew about to make them feel
good. She wasn't just looking at the
bigger guys.

Her husband, E.j. Williams, and
my late husband, Smokey Walker,
were friends. When Smokey was
killed in 1967, they were in New Or-
leans for a board meeting of an orga-
nization that E.J. was President of at

Continued on Page 48
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ACCOMPLISHED, ASTUTE, AWESOME, BEAUTIFUL, BELOVED, BENEVOLENT,
CARING, CHAMPION, CHARMING, CHEERLEADER, CLEVER, COMPASSIONATE,
CONSIDERATE, ELEGANT, ENCOURAGING, ENERGETIC, ESTEEMED, FORMIDABLE,
FRIEND, GENEROUS, HONORABLE, ILLUSTRIOUS, INSPIRING, LEADER, LOYAL,
ONE OF A KIND, REMARKABLE, SMART, STELLAR, STYLISH, SUPPORTIVE, WITTY...
...AND AN ALL AROUND GOOD OL’ GIRL!

W more can we {7/?
Thenk yoo!

BMIG
MUSIC PUBLISHING

1400 18th Avenue South - Nashville, Tn 37212

FRANCES,
YOU’RE the BEST!

ALWAYS WERE ....... ALWAYS WILL BE.

Much Love,
KAREN & DAVID
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The First Lady 0f Nashville

Continued from Page 42

People refer to it as content. It's
not content, it's music. It’s a constant
battle in Washington to watch every
bill that comes up to see that there
isn’t something attached to it that
might be a detriment to the creator
of the music. That's a worldwide
concern.

R&R: You probably went through
this early on with cable TV.

FP: Oh, yeah. First it was just ra-
dio, television and live performanc-
es in nightclubs. Along came cable,
satellite, the Internet, ringtones. |
served on Vice President Gore’s Na-
tional Information Infrastructure ef-
fort to write a white paper for the
president on new technology. We
had people like Bill Gates, people
from Apple computer and AT&T,
but I was the only music person.

We were talking all about the In-
ternet, and 1 got so excited that |
came back and got us prepared to be
able to track all of these new things
coming along, I said, “We can’t wait
until they happen, we have to be
ahead of the game.” So, we have
been ready for it; we haven’t had to
spend millions of dollars to catch up.
In terms of technology, we're ahead
of any music company in the world,
even the record companies.

When the Internet came along,
record companies ignored the fact
that it was there. If the majors had
gone with the Internet in the begin-
ning, we wouldn’t have the prob-
lems with people giving music
away. It would have been a whole
different picture. People in the busi-
ness didn’t pay attention to what
people outside of the music business
were developing.

R&R: Wihat is your sense of the fu-
ture with that?

FP: Right will be done in the long
run. There will probably be legisla-
tion at some point. Everybody is
feeling their way around. We now
have a full-time government rela-
tions department that works both
with the states and the federal gov-
emment. We stay on top of what's
being introduced so we can be pre-
pared to kill it, fight it or change it.

It’s going to take a few more years
of that, and then there will be some
pretty firm laws set down. That's the
only way it's going to succeed world-
wide.

R&R: How and why difl you get in-
volved with Vanderbilt and the estab-
lishment of the Frances W. Preston Lab-
oratories?

FP: 1 was honored by the TJ. Mar-
tell Foundation as their person of the
year in New York about 10 years
ago. That banquet makes a lot of
money for the foundation. I said 1
would do it if part of the money
went back to Nashville, to Vander-
bilt. With part of the money from
that night they established the
Frances Preston cancer research
area. Each year a donation comes
from the Martell Foundation to the
Preston labs. Then we have the Wine
Cellars Dinner each March that the

“I love work. Long
hours didn’t bother
me, going out to
showcases at night
didn’t bother me. It
was a thing that |
really loved to do.
And 1 still love
work.”

Martell Foundation does, and Coun-
try in the Rockies.

R&R: A personal connection led you
to establish Country in the Rockies.

FP: Crested Butte, CO was where
I learned to ski, and my ski instruc-
tor was the head of the ski school.
His wife and I would ski together for
about a month a year. She became a
dear friend, and she developed can-
cer and died. When we would ski,

~
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LEADING LADIES Frances Preston with Dolly Parton at o 1984 event.
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she used to say, “Don’t think about
skiing, look at the beauty around
you. Take a deep breath and just
look.”

Crested Butte is such a beautiful
area. | had such pleasant memories
of it, a little town of only 1,000 full-
time residents. It meant a lot to me,
so when I put Country in the Rock-
ies together, | chose Crested Butte.

My first event there was for
American Airlines, which was start-
ing flights into Crested Butte. I had
a condo out there, and the head of
the mountain asked if I would help
put something together to draw at-
tention to it. We got MTV and Amer-
ican Airlines and put on a ski event
to benefit cystic fibrosis. That has
now moved on to Vail, CO.

R&R: If you had one wish for song-
writers, what would it be?

FP:1 guess my wish would be that
all the laws would come into effect
that would give songwriters their
just due, which is full payment for
the work that they create. That is the
most important thing.

Worldwide, songwriters are in
trouble — because of mergers, be-
cause of people no longer wanting
to build companies. Companies are
anxious to get their numbers up in
order to sell or merge, and a lot is
being lost in the way of building cat-
alogs and looking after the creative
side of the music.

Music is such an important part
of everything that we do. Try look-
ing at a movie with the music off.
You have nothing. Try watching a
television show with the music off.
1t’s the most important thing, yet the
songs and songwriters are always
listed last in the credits. Everywhere
people go there’s background mu-
sic — they don’t even hear it. But
shut it off, and there’s suddenly a
silence.

It’s important that we protect
songwriters’ work, and we will be

Frances Preston at a 1981 soiree.

GLORY DAYS Merie Haggard, Emmylou Hamms and Willie Nelson with

CROSSING THE POND Frances Preston with Elton John. |

around. 1 like being busy. A busy
person can do a lot of things.

f remember asking my mother to
keep the children for the day. She’d
say, "I can’t, I'm going to the beauty
shop.” She accounted for the whole
day with a trip to the beauty shop,
which took one hour. That's what
can happen to your day if you're not
busy: You don’t accomplish any-
thing; it takes all day to read the

newspaper.

Busy people are happy people.
More people should realize that. If

you don't like your job, quit now
and find something that you like,
because it would be terrible to wake
up every moming and hate to go to
work.

I just like the fact that | am busy
and involved. | have never been one
to sit back. You have to remember, all
that time I was building BMI, I was
also the mother of three children.

a richer world if we leam how to |

protect the works of our creators —
not only songwriters, but artists as
well.

R&R: What are you looking forward
to in your new role?

FP: For the next couple of years |
am going to carry on in my position
on the executive board of SESAC.
That's the international confedera-
tion of performing rights organiza-
tions that meets about four times a

| Professional With A....
Continued from Page 46

| the time. When they got word that
Smokey had been killed, they can-
celed all their plans and came home.

. Frances came to the house, and she
was there washing dishes. It just

I shows you that even though she’s
on top of the world, she’s very down
to earth.

vear. | serve on some very important |

committees with that. I will contin-
ue with that and any other work that
BMI might need that our interna-
tional department doesn’t cover. We
have a government-relations de-
partment, but from time to time |
help out in Washington with certain
contacts | have developed over the
years.

R&R: Why are you doing that in-
stead of relaxing?

FP: Who wants to relax? I like the
idea of being able to spend some
more time with my grandchildren.
I have my brother’s artwork that |
am developing some projects

WWW.americanradiohistorv.com

Tim Wipperman

Chief Creative Officer,
Equity Music Group

Frances was one of my earliest
mentors. | met her imme-
diately after I got to town.
| I was new, green and

didn’t know anything,

but she gave me the same
respect when she first met
| me that she would give
me 30 years later. She’s al-
ways had a sense of

granting you your basic im Wipperman

human dignity.
| One lesson she taught me when 1

was just starting out was that you
build a company by building up
other people, not by building up
yourself. During some tough times
in my life she’d call out of the blue
just to check on me and say she
loved me. While she is a very tough,
hard-nosed businesswoman, the
other side of her would pick up the
phone and offer that kind of sup-

rt.
In the early days BMI and ASCAP
supported the system by giving ad-
vances to songwriters based on fu-
ture royalties. Frances would keep
songwriters eating when they were
having a tough time. That was even-
tually struck down in the
Buffalo Broadcasting case,
but that time established
Frances as the single most
influential person in this
business, from a financial
standpoint. She never
abused it, and she always
went the extra mile. No
one even came close to the
power she had in this
town at that time.
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JOE NICHOLS AND UNIVERSAL SOUTH CONGRATULATE
ALL OF THE 2004 CMA RADIO WINNERS!

SMALL PERSONALITY:
STEVE HOLSTEIN, MELISSA
ANFIELD AND ANDY ROBERTS
WIXY/CHAMPAIGN

MEDIUM PERSONALITY:
RON BEE & BECKY PALMER
WBBS/SYRACUSE

LARGE PERSONALITY:
JD CANNON
WEMS/INDIANAPOLIS

MAJOR PERSONALITY:
o  KELLY FORD, JONATHAN
WILDE AND MUDFLAP

KYGO/DENVER
SMALL STATION:

" WQXK/YOUNGSTOWN-

NATIONAL PERSONALHY WARREN

LON HELTON, CMT’S COUNTRY
COUNTDOWN USA

j()l NICHOLS NEW UP-TEMPO SMASH.

" WHATS A G GOTIA D07
ADD IT THIS MONDAY'
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2004 CMA Broadcast Winners

R
Owner: Infinity Broadcasting 9
VP/GM: Dave McDonald Psa
PD: Becky Brenner
MD: Tony Thomas
 Airstaft: (Years at station in parentheses) The ichabod and the Moming Crew Show
Stephanie Rose (2); middays, Stubbs (17); aftemoons, Tony Thomas (16) and Flo (4);
evenings, Lia (3); and ovemights, Tall Paul Fredricks (17). The weekend lineup includes
Aaron Taylor, Cameron Scott, Grant Saylor, Norm Jackson, CJ Paimer, Dale Roberts,
Tami Kosch, Andy Hemiott, Linda Thomas and Anita Moffett. Apry! Battin is Marketing
Director; Megan Brustuen is Promotions Coordinator.
* Slogans/Positioning Statements: “if it's Country, It's 94.1 KMPS"
o Country Sign-On Date: Late 1975
* Ratings (Arbitron 12+ share and market rank followed by 25-54 share and market rank):

12+: Su'03, 5.9 (2); Fa 03, 5.7 (2); Wi ‘04, 6.0 (1); Sp '04, 6.8 (1); Su '04, 6.5 (1).
Other Awards/Honors:

* 2004: Spirit of America Foundation Spirit Award for outstanding contribution to the
National Memorial Project, Nationat Recognition from St. Jude Cancer Research Hospital
for outstanding contribution to its annual Scholarship Show.

« 2003: Winner of Evening Magazine's Viewer Poll for Best of Westem Washington
Outstanding Radio Station Award, March of Dimes Walk America Outstanding Sponsor

* 1996: Marconi for NAB Country Station of the Year

* 1995: Country Radio Broadcasters’ Humanitarian Award Winner
PD Becky Brenner: “We are so proud of our 30-year history as the Northwest's leading
won. We were starting to feel like the Susan Lucci of radio. We certainly can't say that
anymore. This staff has such a passion for playing and promoting country music. We live
the lifestyle and love the listeners and the format. Thank you to the CMA for recognizing the

MAJOR MARKET > STATION
GSM: Rod Krebs
Includes ichabod Caine (18), Don Riggs (29), Nancy Guppy (2), Randy Scott (3) and
Lenny Archer, Ryan Dokke, Rachae! Taylor, Hank Aaron, Lou Lunden, Sheidon Smith,
* Frequency/Power: 94.1 FM/98,000 watts
25-54: Su'03, 5.6 (1); Fa '03,6.4 (1); Wi '04, 6.3 (1); Sp '04, 7.4 (1); Su'04,6.3 (2).
for being one of the original stations to support “Country Cares,” Aubum Rotary Recognition
Award.
country music station. KMPS has been nominated by the CMA so many times but never
hard work and dedication of this amazing staff.”

Continued on Page 58
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WFMS/Indianapolis

Owner: Susquehanna Radio Corp.
VP/GM: Charlie Morgan
GSM: Todd Fries

OM: David Wood

PD: Bob Richards

MD: JD Cannon
* Alrstaft: (Years at station in parentheses) The Jim Denny & Friends moming show
includes Jim Denny (16), Deborah Honeycutt (5), Kevin Freeman (14), producer Roland
Norio (2) and Mimi Pearce with traffic (18); middays, Vicki Murphy (5); aftemoons, JO
Cannon (26); evenings, Darren Tandy (11); ovemights, Buzz Cravens (3 months) and Robb
Reel (3). The weekend staff includes Ann Richards, Chasney Lynn, Stephanie Quinn, Tim
Bonnel, Steve Rogers and Kyle Thomas. Mike Orr (6) is News Director, and Johnny
George (7) is Image Director.
* Slogans/Positioning Statements: “The Country Station”
* Frequency/Power: 95.5 FWS50,000 watts
* Country Sign-On Dete: August 1976
* Ratings (Arbitron 12+ share and market rank followed by 25-54 share and market rank):
12+: Sp '03, 11.3(1); Su'03, 10.6 (1); Fa '03, 11.3(1); Wi'04, 11.9(1); Sp '04, 11.2(1).
25-54: Sp 03, 11.5(2); Su'03, 10.7 (2); Fa '03, 11.5 (2); Wi '04, 11.8 (2); Sp 04, 10.7 (2).
Other Awards/Honors: CMA Large Market Station of the Year, 1997, 2000 and 2001.
Indiana Broadcasters Association Specfrum Award, 2001.
PD Bob Richards: “It's such an honor for the hard work and creative energy of the WFMS
team to be honored with this award. Former Susquehanna Radio Sr. VP Larry Grogan used
to say, ‘Today's achievements become tomorrow's expectations.” This team lives up to that
every day.”
VP/GM Charlie Morgan: “Hoosier basketball legend John Wooden says you should be
cautious about getting intoxicated with your own success because no one makes good
decisions when they are intoxicated. The entire WFMS team has done an incredible job of
handling success well. Three CMA Station of the Year awards in the past five years is a
monumental accomplishment. but the WFMS team uses it as motivation to continue to get
better rather than evidence that we have amved.”

_TM8 COUNTRY STATION

MEL
WIVK/Knoxville

Owner: Citadel Broadcasting
VP/GM: Ed Brantley

GSM: Charles Sells

OM/PD: Mike Hammond

MD: Colleen Addair

« Airstaft: (Years at station in parentheses) Momings, 2002 CMA Broadcast Award
winners Andy & Alison (6) with producer Jimmy Holt; middays, Colleen Addair (15),
aftemoons, Gunner (6); evenings, Jack Ryan (2); ovemights, Hoss Cantwell (8). Traffic
reporter Ed Rupp (25) and news anchor Channing Smith (20). Weekenders include Tom
Miller (6), Kent Stephens (10), Danielle (1), Rick Kirk (1) and Righteous Rob (2).

* Slogena/Positioning Statements: “Today's Best Music and the All-Time Country
Legends.”

* Frequency/Power: 107.7 FM/100,000 watts

¢ Country Sign-On Dete: March 15, 1953

« Ratings: WIVK has been No. 1 in the last five Arbitrons 12+ and 25-54. The 12+ shares:
Sp ‘03, 23.2; Su '03, 22.7; Fa '03, 22.0; Wi '04, 22.2; and Sp '04, 22.3. The 25-54 shares:
Sp '03, 24.2; Su '03, 21.5; Fa '03, 19.5; Wi '04, 21.6; Sp ‘04, 21.1,

Other Awarda/Monors: Marconi Medium Market Station of the Year, 2003. CMA Medium
Market Station of the Year, 1987, 1999, 2000 and 2001. ACM Station of the Year, 2001
and 2002.

OM/PD Mike Hammond: “This is like winning the national championship. We poured
champagne over our bodies and screamed. Anytime you can win a CMA award, it's
special. And we have a special staff. They are, in my opinion, the best in the business. |
could lead them into any radio battie in the country and win.”

VP/GM Ed Brantiey: “Having been at the station now for 33 years, | have seen a lot of
peopie come and go. This is one of the best groups of people to have walked the hallowed
halis of WIVK. Under Mike Hammond's leadership the airstaff continues 1o set the stage for
excelience not only in our market. but the industry. | have heard it said that you can’t coach
effort, and that is true. This staff gives 110% every day.”

~
-

FM 107.7

SMALL MARKET)»STATION : YEAR

WQXK/Youngstown-Warren, OH

Owner: Cumulus Media
Market Manager: Clyde Bass
GSM: Jon Jacubec

OM: Tim Roberts

PD: Dave Steele
o Alrstatf: (Years at station in parentheses) The Hometown Moming Show is Doug James
& Mary Ann Graff (12); middays, Kim Stewart (2); aftemoons, Dave Steele (3); evenings.
Burton Lee (13); ovemights, AfterMidnite With Blair Gamer (recent addition). The weekend
staff includes Zach Danieis, Heather Stevens, Kat Bums, Justin Kibier, Stan Vitek, Dave
Quinn, Magic Bob and Gary Goddard.
« Slogans/Positioning Statements: “Continuous Country Favorites & Real Country
Variety”
* Frequency/Power: 105.1 FM/88,000 watts
o Country Sign-On Date: 1980
* Ratings (Arbitron, last five books; 12+ share and market rank followed by 25-54 share and
market rank):
12+: Sp'02, 11.4 (1); Fa '02, 9.9 (1): Sp '03, 10.1 (2); Fa '03 13.2(2); Sp '04, 10.0(1).
25-54: Sp ‘02, 11.5(2); Fa '02, 8.9 (3t); Sp 03, 11.9(2); Fa 03 12.6 (1), Sp '04,8.6(1).
PO Dave Steele: “The Station of the Year award is something | have been trying to attain
since | amived at WQXK., | knew when | got here that the talent level of the people at this
station was of a caliber that put us in reach of the biggest accolade in our industry. Three
consecutive nominations, and, finalty, we get to bring this one home. It is also a testament
to the people who work here. OM Tim Roberts and GM Clyde Bass have set the bar high
for this facility and the people who work here, and they have measured up. | have a great
team and a great staff. They all make this more fun than it is work °
GM Clyde Bass: “1 couldn't be more proud of the efforts of the staff at K-105. They come to
work every day attempting to make what they do the standard by which all other stations
are judged. Being recognized by the CMA as Smalt Market Station of the Year is a
confirmation of those efforts. OM Tim Roberts and PD Dave Steele are doing a wonderful
job of leading a local team that really cares about the listeners and the communities we
serve and that loves country music. You can hear it in their voices, and it makes what
comes out of the speakers on K-105 very compelling.”

.y
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Lon Helton
CMT’s Country Countdown USA

* Personal: Lon Helton was bom in Chicago Heights, IL, on
July 23, 1950. Married to Anne for 32 years; children Amanda
(29) and Brad (28).

* First Radio Job: 1971, WVPC/Monmouth, IL. "1 sold time
during the day and worked S5pm-midnight on ‘the Voice of Prime
Beef Country.’ It was a Beautiful Music format, and all | had to do
was segue instrumentals and give the weather every 15
minutes.”

Radio History: WVPC/Monmouth, IL; WRAM-AM/Monmouth, IL, 1972; WAAG/Gailesburg,
IL, 9/729/73; KLAK/Denver, 973-11/74; KSPN/Aspen, CO, 11/74-5/75; WMAQ/Chicago,
5/75-8/78, WD & WJEZ/Chicago, 10/78-9/80; KHJLos Angeles, 9/80-4/83; R&R, 5/83-
present. Syndicated history, beginning in 1984: Country Close-Up, Listen In, Nashville
Live, vanous live CD worid premieres, and CCUSA since 1992.

* On-Alr Philosophy/Advice For Air Talent: “Prepare, care about what you do and sound
like it, and have passion for the music. The rest will take care of itseif. And, | don't know
who said this first, but when it comes 10 interviewing people, treat the stars like regular
peopie and the regular peopie like stars.”

* Something About You That Would Surprise Our Reeders: “I'm a 200+-average
bowler with two sanctioned 300 games. I'm a bad gofter with two holes-in-one.”

* Hobbies: “Bowling, classic Corvettes, golf and Iintemet Texas Hoid 'Em.*

* Best Radio Memory: “May 1, 1975. My daughter was bom early that moming in Aspen. |
got home from the hospital about 10am, and about 10:30am | got a call from Bob Pittman,
offering. me a job at the NBC O&0, which had recently gone Country. It was my hometown,
and my Dad was a huge country-music fan. Only the month before he was diagnosed with
terminal cancer and given less than a year to live. The irony was, | had never even sent a
T&R to the station. | am forever indebted to Ron Dennington for giving my tape to Pittman.”
* Worst Radio Memory: “The three days — Nov. 6, 1974; Aug. 9, 1978; and April 1, 1983
— that | was fired. | only deserved it once.”

* Short-Term Goal: “To spend more time doing the things | want — and have always
wanted — to do. And to break 80."

* Long-Term Goal: “To see the Cubs win a World Series.”

* Favorite TV Shows: “West Wing. NYPD Biue, The Sopranos and most of the realiity
shows. I'm constantly amazed by their depiction df man's inhumanity to man.”

Continued on Page 54

Kelly Ford, Jonalhan Wilde and Steve
‘Mudflap’ McGrew
KYGO/Denver

* Personal: This is the second CMA Major Market
Personality of the Year award for this tno, who |
were aiso honored in 2002. Kelty Ford was bom in f
‘Loutsville on July 17, 1964. She's married to Scott.
Their kids are Brendan, 12; Liam, 9; and Grace, 4.
Jonathan Wilde was bom in Ft. Smith, AR on ]
Sept. 28, 1967. He and Natalie are parents to
Weston, 15; Ashton, 11; Bryniey, 7; and Kyler, 3.
Steve “Mudfiap” McGrew is from Tuisa and his
birthday is Oct. 12. He's divorced and has a 16-
year-oid son, Dylan.

« First Radio Job: KF: 1989, WLRS/Louisville. I was the ‘news chick’ on The Rocky
& Ramsey Show.” JW: 1985, KISR/Fort Smith, AR. “Getting ready for school | used
to call the moming guy and owner, Fred Baker Jr., and do this character, ‘Coach
Jim.' He had no idea who it was doing this cheesy character and finally stopped me
and asked, ‘Who is this?' In my 16-year-old, crackly voice, | told him who | was. | was
immediately hired as an intem. | still do that character today, and it's still cheesy, but

Continued on Page 54
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Ron Bee & Becky Palmer
WBBS (B104.7)/Syracuse

* Personal: Ron Bee was bom Dec. 27, 1947 in ;
Syracuse. He and Tina have been mamed 28 years s=
and have a 15-year-old son, Jonathan. Becky
Paimer was bom in Malone, NY, a small Adiron-
dack mountain community. She says, “'m 29 again
and am divorced with three children — Darian, 27;
Alana, 21; and Tucker, 8.

¢ First Radio Job: RB: WOLF-AM/Syracuse. 1971.
“ started out as a newsman, then teamed up with Rick Gary of WMEX/Syracuse 10 form
The Rick & Ron Show. it became one of the top-rated shows ever in Syracuse.” BP: 1981,
WSEN/Syracuse. 1 went into broadcasting following in the footsteps of my mom, Betty
Paimer. She was a radio announcer, 100, and | enjoyed growing up in a broadcasting family
atmosphere. | attended a lot of free concerts as & kid — what a gimmick!”

* Radio : RB: Ron has spent his entire career in Syracuse radio: WOLF, 1971-81;
WRRB, 1981-84; WSYR, 1984; WSEN, 1984-90; WEZG, 1990-94; WKFM, 1904, and
WBBS, 1994-present. BP: WSEN/Syracuse; WRRB/Syracuse; WNSS/Syracuse; WHEN/
Syracuse; WBEE/Rochester, NY; WPCX/Aubum, NY; WSFW/Seneca Falis, NY; and

WBBS/Syracuse.

* On-Alr Team: WIXT-TV's Christie Casciano, news; WIXT-TV meteorologist Dave
Longley, weather; and Kathy Denman, traffic.

* On-Alr Philosophy/Advice For Air Talent: RB: 1 try to piace mySel in the front seat of
the car or at the kitchen table of somebody who is kistening to the radio. What would be
interesting for me # | were a listener? What info do | need? What do | think is funny? By
doing this, | feel I'm communicating better with my audience. My advice 10 air talent is 10
never give up. You are going to hit major bumps in the road, but if you are passionate about
what you are doing, you will succeed.” BP: “We are the "clean and airable’ moming show,
and everything we do is judged on that criteria. We take our consuftant's and PD's input
very senously, and we try to work it to the max. My advice for air talent is, if you reatty want
to remain in the business and be successful, be mindful of your family. Make sure they
know whal the deal is — that anything they do is fair game for the show.”

* Something About You That Wouid Surprise Our Readers: RB: “'m a Vietnam veteran
who served with the Marines. | was a hospital corpsman, and almost became a doctor
when | came home.” BP: “I'm a better carpenter than | am a cook.”

* Hobbies: RB: “Camping, boating, fishing and reading in the bathroom.” BP: “Waterskiing,
skiing, snowmobiling, and | am remodeling a 100-year-old home.”  goptinued on Page 58
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J.D. Cannon
WFMS/Indianapolis

* Personal: J.D. Cannon was bom Sept. 4, 1953 in Waukon, IA.
He's been marmied to Melody for 18 years. He has two stepchil-
dren, Chad and Cory, and four grandkids.

« First Radio Job: 1973, WMAD/Madison. “I started as the
aftemoon news reader and was also the engineer on duty — |
had a first-class license. | ran the sweeper after hours and took
out the trash on Sunday night.”

*» Radio History: WMAD/Madison, 1973-1977; WFMS, 1977-78; KSO/Des Moines, tall 78
to spning '79; and back to WFMS.

» On-Air Team: “Mimi Pearce has been my traffic person and sidekick for years and years
and years. Scott Swan from the NBC-TV affiliate does the top-of-the-hour news.”

« On-Air Philosophy/Advice For Air Talent: “Be yourself at all times. Treat everyone the
way you would like to be treated.”

* Something About You That Would Surprise Our Readers: “'m toid that 'm a
completely different person when the plane sets down in Las Vegas.”
« Hobbles: “Reading, cooking and assorted yard work.”

Continued on Page 54
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Holstein & l,‘ampany
WIXY/Champaign, IL

« Personal: Steve Holstein was bom Feb. 19, 1966 in St.
Louis. He's been married to Deb for 18 months; they have no
children. Melissa Anfleld was bom in Rockford, IL. Her
birthday is Jan. 14. She's been married a littie over one year to
Tony Maridewicz. She says, “No children, but two pets that are
like my children — Ranger, my dog, and Bailey, my cat.” Andy
Roberts was bom in Chicago on Dec. 7, 1975. He's single.

* First Radio Job: SH: 'Myﬁmprmwm)obmatwucmm L it
wasn't small-market radio, it was micro-market radio, but | loved it. | graduated from the
Broadcast Center in St. Louis and went straight to aftemoon drive at WMCL. You leam a lot
and wear many hats in towns like McLeansboro. | first got the radio bug in high school at
Parkway South. After | read aloud in class, my teacher suggested | join the speech team’s
radio speaking team, where you prepare five-minute newscasts and go head-to-head with
students from other schoots. One of our volunteer coaches was a St. Louis jock who got me
interested in the business.” MA: “1 started doing commerciats at age 4 for WJEZ/Pontiac, IL.
My first remote was at age 10 for Dave's Supermarket in Fairbury, IL. My first full-time job
was at KRXUKirksville, MO.” AR: 1992, WEKZ-AM/Monroe, WI. “I took a job in high school.
We had a wall of 45s without a playlist. Not being a country fan, my shift was a free-for-ali
that included a Trading Post." We also played songs off reel-to-reei. | got a 25-cent raise
when | agreed to mow the lawn.”

« Radio History: SH: WMCL/McLeansboro, IL; WQXE/Elizabethtown, KY; WKGW/Utica,

Continued on Page 54
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JOHN STONE
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I\music Row #44 17% Plcked L& Iy(dmte

“Hump It or Dump It” 76% KMLE/Phoen'ix

ords every women wants to hear” — Darlene Dixon. WLWI

* “If you've seen him on Lower Broadway. you know how wildly entertaining this showboat can be. On his debut
sihgle, John reveals a soulful. slightly raspy {'stylethat is quite expressive. This is some serious country
miisic.” - Robert K. Oermann, Music Row

o “Stiame on you if you don't play ‘Shame 0 . A great song, our Iisteners loveit.”

- 8arah Michaels, WPCV/Lakeland

~
° ‘I;aw his electrifying performance at CR8 and f l in love with "Shame On Me “lt's a HIT!!!™
~ Shane Collins, WPAP/Panama City

o ¥ féel sorry for anyone who has to follow'John Stone onto the stage. He's the hest opening act |'ve ever had
perfbrm here.” — Tony Ruffino, Verizon Wireless Amphitheatre/Birmingham

DIT .
Rty e

You're invited to meet John Stone at the Pre-CMA RadioParty

www.tootsies.net www.johnwstone.com
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Continued from Page 52

* Favorite Songs: “With my job, no way to answer without getting in
trouble.”

 Fantasy Job: “Being the Cubs’ closer relief pitcher. God knows |
couldn’t do much worse than their current staff.” -

* Four People I'd invite To A Fantasy Dinner: “Aside from departed
loved ones, Michael Jordan, Emie Banks, George Halas and Bobby
Hull — a Chicago sports fan's smorgasbord!”

« People I'd Like To Thank: “Country Countdown USA has had the
same team since it debuted in April 1992: producer/writer/engineer
George Achaves and Talent Coordinator Jo Pincek Hunt. To say it couldn’t
happen without them is a vast understatement. Westwood One Chairman
Norm Pattiz. former WW1 President Joel Hollander and current President
Shane Coppola, VP/Programming Charlie Cook and past WW1 execs
who either were there at the startup or kept it going through the years,
including Gary Landis, Ed Salamon and Fand Suleman. Everyone who
ever worked the phones in affiliate relations, | appreciate what you do.
Jim Réytand and his crew at Audio Productions in Nashville. Former
WSIX/Nashville PD Eric Marshall for putting the show on and subse-
quent PDs Doug Baker, Dave Kelly, Mike Moore and Keith Kaufman
for keeping it on. To all the PDs who see fit to make CCUSA part of
their radio stations, a huge thank you. | never underestimate the value
of the three hours you give us every week. Finally, all the country artists
who have given their time to come into the studio, sit face-to-tace with
me and co-host the show. Your unscripted, off-the-cuff conversation;
wonderful laughter; and willingness to let down your guard and show
your human side are what make CCUSA special to the listeners — and

to me. To all of you who let me do this every week, | thank you.”
_—

Continued from Page 52

people think he’s real.” SM: “KYGO is my first radio gig. | got into
radio three years ago because | was mared, and | needed someone
to listen when | talked.”

» Radio History: KF: WLRS/Louisvilie, 1989; KOA/Denver, 1990;
KYGO, 1990-95; KTLK/Denver, 1995-96; KYGO, 1997-present. JW:
KISR/Ft. Smith, AR, 1985; KTUX/Shrevepont, LA; WGOR/Lansing, MI;
KKMG/Colorado Springs; KZDG/Denver, KPLX/Dallas; KZZP/Phoenix;
KMXV/Kansas City; and, in May 1998, KYGO. SM: KYGO.
* On-Air Team: Simone Siekaly, news; John Morrissey, traffic, and
KCNC-TV's Ed Greene, weather.
* On-Air Philosophy/Advice For Air Talent: KF: “Be real. Don't force
it, and don't be afraid to cry.” JW: “You gotta be real. Don’t try to be
someone or something you're not. Always try to capture the moment
and make it memorable.” SM: “Don't say ‘F?ik.™
* Something About You That Would Surprise Our Readers: KF: 1 can
beich like a man after a Diet Coke — 'm not proud.” JW: 1 like men's figure
skating.” SM: 1 worked with a group 10 free sea monkeys from captivity.*
« Hobbles: KF: “Cooking, reading, skiing, going to flea markets.” JW:
“I'm a gym rat. If | could work out every day, | would.” SM: “Playing in a
classic country band and fishing.”
+ Best Radio Memory: KF: “The iast time we had my dad on the show
before he died. He was so funny.” JW: “Our recent broadcast aboard the
U.S.S. Ronaid Reagan.” SM: “Finishing my first day without being fired.”
* Worst Radio Memory: KF: “Saying a bad, bad word on the air.” JW:
“Doing a crank call and.telling the woman her house bumed down.”
SM: “Exposing too much about my divorce on the air.”
* Short-Term Goal: KF: “To get to nap each day.” JW: “To keep a
job.” SM: “Keeping my job.”
o Long-Term Goal: KF: “To get 10 nap each day.” JW: “To keep a job
and make the transition 1o sateliite radio.” SM: “World domination —
101 dominations, it not the whole world.®
« Favorite TV Show: KF: " The Apprentice and The Daily Show.” JW:
“The Simpsons and CSI — all 10 of ‘'em.” SM: “1 don't watch TV."
 Favorite Songs: KF: "At the moment, ‘You Are’ by Jimmy Wayne. At
another format, ‘Let's Get it Started’ by Black Eyed Peas. My all-time
favonite is ‘The Dance’ by Garth Brooks.* JW: “God Bless Texas,’
‘Calling Baton Rouge,’ ‘Pour Some Sugar on Me.™ SM: "Anything by
George Jones, Marty Stuart or Vem Gosdin.” .
« Fantasy Job: KF: “Hosting a TV show with my husband.” JW:
“Television promo voice in Los Angeles.” SM: “A dancer in the Thunder
From Down Under show in Las Vegas.”
* Four Peopie I'd Invite To A Fantasy Dinner: KF: “Mother Theresa,
Madonna, Elvis and Abraham Lincoin.” JW: “Ronald Reagan, Frank
Sinatra, Michaet Jordan and Jesus.” SM: “My three ex-wives and
Johnny Cochran.®
* People I'd Like To Thank: KF: “My mom, Martha Forde; my
husband, Scott Patrick; my amazing on-air partners, Jonathan and
*Flap; Joel Burke; Garret Dolt; my kids, who inspire me and make me
laugh every day; and Ed Greene, who adds so much to our show.” JW:
“My wife and tamily. My parents for letting me work at KISR/Ft. Smith,
AR even though the church folk were appatied; and Fred Baker Jr. for
giving me that job.” SM: “Mom and Dad, of course; my son, Dylan; my
s — Porkchop, Applesauce and Moonpie — for keeping me sane

Y EAK
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Continued from Page 52

NY; WODZ/Utica/ NY; WPSK/New River Valley, VA; and WIXY. MA: KLPW/Washington, MO; KRXU Kirksville,
MO; WCRC/Effingham, IL; and WIXY. AR: WEKZ-AM/Monroe, Wi; intemships at WMIL & WLUMMilwaukee;
WYMS FMMilwaukee; WBSD-FM/Burlington, Wi; WTKM-FM/Harttord, Wi; WTMJ-AMMilwaukee; WOLX-FW/
Madison; WEKZ-AM/Monroe, WI; WYCO FM/Wausau, WI; and WIXY.

« On-Alr Team: SH: “It's a true three-person team, with me, Andy and Melissa Antield, who pulls double-duty
reading the news.”

« On-Air Philosophy/Advice For Air Talent: SH: “Radio shouldn't be your.hobby or your life. Get out and there
and live and play in your community, and then bring those experiences to the show.” MA: "Have fun always. If
you're not having fun, the listeners are not having fun. Stay current with lifestyle trends to better relate to your
audience. Be a team player, and always be wiliing to go the extra mile. Leam about all aspects of the radio
business.” AR: “Do something other than work on your show. The better your life is. the better your broadcast
will be. Work with people you enjoy. We have a dry-erase board, and we each come to the show with five things
to talk about each day. The goal of a show is 10 be able to rely on topics, not benchmarks. And just be yourself.”
+ Something About You That Would Surprise Our Readers: SH: “I'm the guy who started the Intemet’s first
show-prep service, InterPrep.com.” AR: “I know guys who will open up equipment and fix it MacGyver style. Me,
1 don't know how any of this equipment works. | barely have the capacity to take transmitter readings. All | know
is that if we're off the air, call the engineer.”

o Hobbies: SH: “Golf, reading, running, attending Iifini football and basketbali games.” MA: "Singing, playing
piano, playing cards and reading.” AR: “Boy Scouts of America. I'm a Cub Scout and Boy Scout volunteer.
Community theater. I've acted in about 12 productions since living in Champaign. Golf — 36 handicap.”

« Best Radio Memory: SH: “Meeting the late Sam Waiton, founder of Wal-Mart, at a grand-opening remote. As
soon as the mike was tumed off he looked at me, smiled and said, 'l have to use the restroom.™ MA: “The first
time | was recognized by a listener in public. f-was at a grocery store, and the checker recognized my voice. She
listened to the show and told me how much she loved it, how we atways made her laugh and how we got her
going in the moming. She said we were better at waking her up than coffee.’ AR: “While cutting the grass at my
first job, a woman drove up wanting to use the phone. She was having car problems. Atter | helped her fix the
car she offered me money. | refused it, so she gave a 17-year-oid wine coolers instead.”

« Worst Radio Memory: SH: “Being on the air as the pianes hit the World Trade Center. It was controlied chaos
as we monitored the studio television, scanned the 'Net and received updates from the news department. We
handled it well, but the whole moming was surreal.” MA: 1 fell down the stairs at a concert venue. We were
introducing Brad Paisley, and it was my first time introducing anyone, anywhere. | was trying to get down to the
floor from quite a ways up and tripped an my shoes. | fell head-first down.the concrete steps. Whoops! Now any
time we go anywhere, the guys walk in front of me to break my fall in case | trip. Plus, | don't wear those shoes
anymore.® AR: " was 17 at WEKZ and had never heard of Jimmy Buffett. | played ‘Margaritaville’ and back-sold
him as Jimmy Buffet — as in, ‘all you can eat.”

« Short-Term Goal: SH: “To really enjoy this CMA Awards ceremony. | went with WIXY PD RW. Smith a few
years ago, and it's a biur.” MA: “To continue to grow in the position | am in — and to have fun.” AR: “To run a
marathon.”

« Long-Term Goal; SH: “to win at least one more CMA Award.” MA: “To continue to have a successful and
entertaining moming show career — and to have fun.” AR: “To make the move to Chicago to be close to family
and friends.”

* Favorite TV Show: SH: "I pretty much watch only what | have to for the moming show, like Survivoror The
Apprentice.” MA: " The Amazing Race, Scrubs. Lostand ER" AR: *Alias is great — you never know what could
happen on each episode. | also love Entourage and Curb Your Enthusiasm on HBO. Thank God for HBO on
Demand.”

« Favorite Songs: SH: “Too many to mention.” MA: “Good Run of Bad Luck’ by Clint Black; ‘Southem Cross’
by Crosby, Stilis & Nash; ‘Uncle John's Band’ by The Grateful Dead; anything by Mozan, Enya, Simon &
Garfunkel and Jimmy Butfett.® AR: “The Humpty Dance,’ ‘Baby Got Back.™

o Fantasy Job: SH: “Helicopter pilot.” MA: “Country music singer.” AR: “Park ranger. Only you can prevent
forest fires.”

« Four Peopie I'd invite To A Fantasy Dinner: SH: “The current U.S. president, Phil Mickeison, Angie Harmon
and Abraham Lincoin.® MA: “Clint Black, Noah Wyilie, Tom Hanks and Ellen DeGeneres — she cracks me up.”
AR: “Bill Murray, John Belushi, Frank Sinatra and Ben Frankin.®

« People I'd Like To Thank: SH: “The teacher at Parkway South High who got me interested in radio; my
parents; the Saga Communications for encouraging local radio; and my two great co-hosts, Andy and Melissa.”
MA: "My dad for teaching me everything | know but not everything he knows; my mom for always telling me |
was great, even when | wasn't; my husband, Tony, for his love and support; Steve Holstein and Andy Roberts
for making every moming fun and for putting up with me every day; R.W. Smith for giving me the chance; and all
my co-workers who make my job so much easier and so much fun.” AR: "My knowledge of radio grew leaps
and bounds at WMIL. Thanks to Kerry Woite, Scott Dolphin and Sean Lynch. Thanks to Jonathan Little in
Madison for what | consider my first real gig. Thanks to Scott Thompson at WEKZ for giving me free rein for trial
and error. Thanks to A.W. Smith at WIXY for rescuing me from Wausau. And thanks to Steve and Melissa for
letting me be me.” ‘

dunrg some hard times.”

LARGE MARKET» PERSO!

Continued from Page 52

« Best Radio Memory: “My induction into the Country Music Disc Jockey Halt of Fame in 2000. What a party
that was.”

» Worst Radio Memory: “The bilzzard of ‘78 and being snowed in at the station for three days.”

« Short-Term Goal: “To hit a parlayed hard 8 tor $100 at the MGM Grand.”

« Long-Term Goal: “To be abie to retire in a warmer climate.”

« Favorite TV Show: “Law and Order — the original version — and Emeril Live.”

 Favorite Songs: “Mama Tried’ by Merie Haggard, ‘Devil Woman' by Marty Robbins and ‘Amarilio by Moming’
and ‘| Cross My Heart' by George Strait.”

« Fantasy Job: “Executive chef at a five-star restaurant.”

« Four People I'd Invite To A Fantasy Dinner: “Dan Gable (the greatest amateur wrestier and coach on the
planet), Larry Lujack (my radio idol), Steve Wynn (Las Vegas talk, you know) and Ement Lagasse.”

« People I'd Like To Thank: “Charlie Morgan, Bob Richards and my fellow nominees; Jim, Kevin and Deb and
Darren Tandy at WFMS; my wife; the CMA; and the artists and record companies for some great product this
past year. it makes the job easwer.”

@ WWW.americanradiohistorv.com
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ARTIST TITLE LABEL(S)
PHIL VASSAR In A Real Love (drista/
LONESTAR Mr. Mom /BNA/
BROOKS & DUNN That's What it's Al About (Arista/
GARY ALLAN Nothing Dn But The Radic /MCA/
TOBY KEITH Stays In Mexico (Dream Works/
KENNY CHESNEY The Woman With You /BNA/
GEORGE STRAIT | Hate Everything /MCA/
TIM MCGRAW Back When (Curb/
BLAKE SHELTON Some Beach /Warner Bros.)
DIERKS BENTLEY How Am | Doin’ (Capvrol)
DARRYL WORLEY Awful, Beautiful Life (OreamWorks/

SHANIA TWAIN W] BILLY CURRINGTON Party For Two (Mercury/

TRACE ADKINS Rough & Ready (Capvtol/

SHEDAISY Come Home Soon fyric Street)

LEANN RIMES Nothin' ‘Bout Love Makes Sense (Asylum/Curb)
JOE NICHOLS If Nobody Believed In You Universal South/

BRAD PAISLEY Mud On The Tires /Arista/

J. BUFFETT fiM. MCBRIDE Trip Around The Sun [RCA/Mailboat/
BIG & RICH Holy Water (Warner Bros.)

ALAN JACKSON Monday Morning Church (Anista/

REBA MCENTIRE He Gets That From Me (MCA/

TRAVIS TRITT f/JOHN MELLENCAMP What Say You (Columbia/

MONTGOMERY GENTRY You Do Your Thing (Columbra/
JOSH GRACIN Nothn’ To Lose /L yric Street)

TOTAL
PONTS

11406
10975
10468
10118
9678
9524
9298
8757
8172
7547
6286
6283
5357
5611
5581
4835
4625
4339
42719
4191
an
3no
3555
3190

PAT GREEN Don‘t Break My Heart Again [Universal/Republic/Mercury) 2988

KEITH URBAN You're My Better Half (Caprtol

BILLY DEAR Let Them Be Littie /Curt/

KATRINA ELAM No End In Sight Universal South/
SUGARLAND Baby Girl (Mercury)

GRETCHEN WILSON When | Thunk About Cheatin’ (Epic/
JAMIE O'NEAL Trying To Find Atlantis (Caprtol/

LEE ANN WOMACK | May Hate Myself in The Morning (MCA/
RASCAL FLATTS Bless The Broken Road fyric Street)
MIRANDA LAMBERT Me And Charfie Talking /Eoec/
CATHERINE BRITT The Upside Of Being Down (RCA/
ANDY GRIGGS If Heaven (RCA/

TRACY BYRD, Revenge Of A Middle-Aged Woman /BNA/
SHELLY FAIRCHILD You Don’t Lie Here Anymore (Columbia)
RACHEL PROCTDR Where | Belong /BA4/

JEFF BATES Long. Slow Kisses /RCA/

CAROLINA RAIN | Ain’t Scared Fquity Musxc Groug)
DUSTY DRAKE | Am The Working Man (Warner Bros./
BLAINE LARSEN How Do You Get That Lonely (BNA/Grantsiayer)
KERRY HARVICK Cowgirls {Lyric Street/

MARK CHESNUTT I'm A Saint (Wvaton/

JULIE ROBERTS The Chance (Mercury)

CRAIG MORGAN That's What ! Love About Sunday (BBA/

B. MICHAELS f/J. ANOREWS All | Ever Needed /8.M.8./Poor Boy/

2874
2564
2390
2341
2136
1672
1435
1326
1266
1100
956
920
751
728
728
701
595
546
534
480
466
457
432

PAT GREEN Somewhere Between Texas... (Universal/Repubiic/Mercury) 428

AMY DALLEY | Wouid Cry (Curt/

406

o
PomTS

291
885
37
554
182
1322
-1290
935
892
358
305
210
529
39
592
1784
828
159
152
1272
288
382
-289
3N
196
1291
597
166
294
569
276
488
697
180

104

70
5
29
107
M
16
97
182
13
n
23
298

TOTAL
LV

4170
4019
3803
382
3568
3384

3055
2908
2878
2225
2290
2209
2003
2000
1903
1698
1483
1516
1551
1546
1317
1418
1145
947
1024
1021
894
896
807
596
518
436
472
45
n
382
360
32
m
304
278
169
242
160
181
140
175
59
141

Cd
PLAYS

+112
+390
+143
+248

+400
-566
+260
+361
+125
+104
+13
-209
+17
+225
-701
+284
+75
+261
+444
+115
+123
-87
+110
+21
+480
+215
+59
+13
+298
+82
+203
+274
+54
+23
+57
-24
+13
-24
42
+2
44
+85
+2
+34
+58
14
+5
+3
+101

384975
387899
343018
339580
315782
318994
305754
308263
278286
247920
192631
199030
187899
173359
176590
167163
150091
138147
142680
129593
126728
110286
99140
97909
94457
103370
73049
69547
17384
76508
47555
44316
36379
32685
26248
26280
25861
16414
16255
17792
16188
15343
19487
12327
9990
11816
16049
10084
14308
11536

‘-
6707 27
20488 17
6184 19
5340 21
8938 14
33157 10
48841 18
39034 10
36582 14
132 25
8208 18
10303 9
226 28
4620 18
17533 10
50966 32
26647 8
a788 1
21269 6
33867 5
5117 N
10056 10
9602 16
10818 9
5391 12
46032 3
19589 9
2994 16
10871 15
26345 3
8988 5
15073 3
16656 2
5552 4
813 1
22 3
525 4
182 4
1800 7
9221 s
2 s
3943 6
nz o
081 3
985 2
a4 1
4059 2
95 3
1234 2
8552 1

120
120
1130
120
130
1130
10
1on
11010
nuan
10810
106/
10811
10710
1071
1200
10617
10013
an
1018
10411
10112
101/0
9213
m3
Lyl
753
842
142
93/23
65/4
69112
69148
552
6716
58/13
%
5615
4310

434
380
24116
m
254
3416
47144
120
0/0
am

113 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 10/24-10/30. Buliets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger
increase in points is placed first. Songs below No. 1 and down in points and piays for three consecutive weeks are moved to recurrent. Most Added ks the total number of
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points
lists the songs with the greatest week-to-week increases in total points.Station Weight = AGH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with

| permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc.

Most Added’
ARTIST TITLE LABEL(S) ADDS
RASCAL FLATTS Bless The Broken Road (Lyni Streer/ ]
CRAIG MORGAN Thet's What | Love About Sunday B8R/ “
GRETCHEN WILSON When | Think About Cheatin’ Bt/ %]
XEITH URBAN You're My Better Half (Capitol/ 2
BLAWNE LARSEN How Do You Get That Lonely (BNA/Giantsiayer/ 18
ANDY GRIGGS if Heaven (BCA/ 13
LEE ANN WOMACK | May Hate Mysetf In The Moring MC4/ 12
JIMMY WAYNE Pager Angeis (JreamWorks) 12
AMY DALLEY | Would Cry (Curty 1
ALAN JACKSON Monday Morning Church fArista) 8
Most
Increased Points
TOTAL
POINT
ARTIST TITLE LABEL(S) INCREASE
KENNY CHESNEY The Woman With You (BM4) +1322
KEITH URBAN You're My Better Hall (Caprtal +1291 |
ALAN JACKSON Monday Morning Church (Arrsta/ +1272
TIM MCGRAW Back When (Curt/ +935
BLAKE SHELTON Some Beach (Warner Bras.) +892
LONESTAR Mr. Mom (BNA/ +885
BRAD PAISLEY Mud On The Tires /Arsta) +828
816 & RICH Holy Water (Warner Bros.) +752 |
RASCAL FLATTS Biess The Broken Road (Lyric Street/ +697
BILLY DEAN Let Them Be Little (Curty +597
Most
Increased Plays
- TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
KEITH URBAN You're My Better Halt (Capitol +480
ALAN SACKSON Monday Morming Church (Arists) 444
KENNY CHESNEY The Woman With You /844/ +400
LONESTAR Mr. Mom (BNA/ +390
BLAKE SHELTON Some Beach Warner Bras.) +361
GRETCHEN WILSON When | Think Atout Cheatin’ /Eaic/ +298
BRAD PAISLEY Mud On The Tres (Arista/ 284
RASCAL FLATTS Bless The Broken Road (Lymi Street) 24
BIG & RICH Holy Water Warner Bros.) +261
TIM MCGRAW Back When (Curt) +260
Breakers
LEE ANN WOMACK
| May Hate Myself In The Morning /MCA)
12 Adds ® Moves 35-32
RASCAL FLATTS
Bless The Broken Road /L yric Street)

48 Adds ® Moves 43-33

Songs ranked by total plays

Station playlists for all R&R reporters ]
are available on the web at

Personal Music Test Is Here!

The Music Testi ialists
www.ComQuestA"lgususg’zscting.com

WWW.americanradiohistorv.com
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56 /a/ COUNTRY TOP 50 INDICATOR

o November 8, 2004 .
W 2 vmer e veam M sam e VRS S T B | Most Added’
5 @ GARY ALLAN Nething On But The Redie S04/ 5358 387 4117 +288 120837 10082 21 1138 e
2 2 PHILVASSAR in A Resl Love (Avista/ 5308 22 4046 19 123871 M6 28 108 | wmertme weess ' aoos
8 € LONESTAR Mr. Mom BW . 6253 2388 4081 +273 122758 8263 17 11208 | RASCAL FLATTS Biass The Brokan Feed fyric Stvet/ nl
4 © 5R0OKS & DUBE Thet's Whet It's Al Absut (Aristal 5173 134 3883 +83 119881 3148 19 110/ | GAETCHEN WALSON When | Think Abeut Chesti’ fiac/ 1:
3 5 TOBY KEITH Stays in Mexico DrasmiWorky/ ‘ 5107 45 3888 28 117305 1806 14 1120 ﬂ'mmmmm :.
7 ) XENNY CHESNEY The Women With You (BA/ A791 463 3890 +358 111188 11163 11 1130 | CRAXG MORGAN Thet's What| Love Abeut Sundey B8R0 3
17 GEORGE STRAIT | Hate Everything MACA/ 4518 S74 3454 762 104985 18980 18 108/0 | VERM CLARK The Werkd Needs A Drink Miercary/ 3
8 @ BLAKE SHELTON Some Boach (Warmer Sres 437 256 3384 4210 101889 4952 14 1120 :T;&"“""::':m@“"m o
10 € TIMMCGRAW Back When Cu 4288 M0 3320 +328 98818 8206 8 11112 | sama EVARS Teight ACU "
8 @ DIERKSBENTLEY How Ami Doin’ Capited 4188 270 3238 4207 95889 G015 28 1120 | AMY DALLEY | Weuld Cry Curd ’
11 ) SHANA TWAM WIBILLY CURRINGTON Party For Two Mlwrcaryy 3844 157 2778 +112 ;W 91101
12 OAMRYLWORLEY Awhd, Beautitul Life DraamiWorts/ U85 162 2846 4122 80808 4054 18 111/t
13 @ SHEDAISY Come Homa Soon @yric Street 338 100 2488 +79 75056 2471 18 108/1
14 (D LEANNMMES Nothin' Bout Love Makes Sense' syl 2052 237 2218 4198 68841 4830 10 1832
17 @ ALANJACKSON Mondsy Morning Church (Aristal 47 530 2203 +383 66783 12721 5 108M
20 ) BRADPAISLEY Mud On The Tires Mristal %I 207 19T +20  S4 1M2 9 R
21 @ w162 mCH Holy Water (Wavser Bres) 2488 432 1923 +291 67872 11088 7 1042
16 ) RERAMCENTIRE Ho Gots Thet Fram Me AICH/ 488 189 1960 121 57238 32 11 oM
19 () 2 BUFFETT (M. MCBMIDE TripArond The Sun RCABGIBoe0 2488 181 1870 4108 56268 3527 11 9612
22 @ TRAVISTRITT f1JONN MELLENCAMP Whet Soy You Cabmbi' 2001 224 1514 +183 48391 5682 9 839 IMOSt ed Points
18 21 MONTGOMERY GENTRY You Do Your Thing (Cobmsiy/ wn 4% um o wes s u | fRCreas omn o
28 @ KEITHURBAN You'rs My Better Ralt (Capital 1032 649 1483 <469 41585 15024 3 1| o e cumrs ce
23 @ Jo8HGRACI Nothin' To Lose A)ric Strewy M0 24 138 182 3627 BT 10 SAR2| e umsAR You'e My bere Holl Capied .9
29 @ GRETCHEN WILSON When | Think About Chestin’ @aic/ 1600 452 1150 4368 30078 9829 3 8222 | RASCALFLATTS Bless The Broken Rued dyric Srwsg  +586
24 @ PATGREEN Dor't Broak My Hoort Agein UnbersalfigpublicMercury/ 1042 96 1138 <98 30005 2271 11 708 | AUMIJACKSON Mowdey Marig Crch it 4838
| = @ SUGARLARD Baby Gl Mercwry/ 1334 84 1038 56 2870 1918 18 8R mmm‘:m’w ::
| 27 @ JAMIEONEAL Trying To Find Atantis Capiad 125 189 985 4131 28625 3584 5 00 | Ti MCGRAW Back When Cur ™
| 28 @ KATMNAELAM NoEndin Sight Usversel Seeel/ 1208 133 886 4108 28413 3389 15 8872 | BIG & WCH Hely Water Warser Bres) a0
30 @ BILLYDEAN Lot Them Be Litte Car 17¢ 273 785 +200 28504 6388 7 42 c&mm::rmmm ::7'
2 @ LEE AN WOMACK | May Hats Myseif in The Meming ACA/ 1048 308 832 226 22188 58U 3 74 IEAIMIHMWthmm +308
40 @ RASCAL FLATTS Blass The Broken Rosd £yric Stroet/ 835 585 750 +457 21755 1319 2 1207
31 € ANDYGNIGES f Heaven RCH 859 118 701 +80 18650 2902 4 50
33 @D JEFF BATES Long Siew Kisses (ACA/ 7 127 651 14 188 AW 7 515
38 € MARKCHESNUTT 'mA Seint Vverew/ 75 256 547 4170 14238 419 3 5I®
34 @ TRACYBYRO Revengs Of A Middie-Aged Weman /BNA/ 659 104 518 83 15059 2297 4 A3
38 € MIRANDA LAMBERT Me And Chartie Talking Eaic/ 596 70 455 +81 13778 1882 4 4IM
35 ) SHELLY FAIRCINLD You Don't Lis Here Anymore (Cabembsie/ §73 35 484 .18 12508 1108 4 381
' 37 €D CATHERNNE BRITT The Upside Of Baing Down /3CA/ a2 8 3 2 uss 7 12
41 @ XERRY HARVICK Cowgirs € yric Street M a4 31 34 s UK 4 3/
42 @ JUUEROBERTS The Chence Mdercary/ 3B 33 30 +3% 7158 823 3 2.2
k] 3 TRACY LAWRENCE Sawdust On Her Halo DressriWorks/ W A0 M AW U N0 5 20| pgacs
a3 RACHEL PROCTOR Whars | Belong (BAA/ 2 10 21 +9 8599 4 6 M
| 44 €D DUSTY DRAKE ) Am The Working Man Warser Bros. 273 18 212 & 5343 % 3 202 IncreasedPlays Tom
|® JIMY WAYRE Pager Angals DrasmWorks) 235 118 205 +103 4887 2704 1 3615 | awmer e s -e"u‘lu}
48 €D CAROLNA RAM | Ain't Scared Equity Macic Srou/ 220 2 148 +9 5855 183 4 1711 | KEITHURSAN You'rs My Better Helf Canied —d
| 45 46 DAVID LEE MURPHY insgirstion Xeck/ 20 7 195 7 5268 481 3 19| WASCALFLATTS Bloss The Broken feed dyric Soeg  +461
;0 CRAIG MORGAN Thet's What | Love About Sunday BB/ 202 77 155 +88 412 1383 1 2113 m“ﬁmmﬂw ::
| o> @) SARAEVANS Tonight (ACA 172 158 121 +112 4403 4151 1 11110 KENMY CHESNEY The Wemen With You B/ +350
50 @ GcLENNCUMMINGS Big (Galf Cost 18 3 165 +21 292 383 2 18 :m:*ﬂ-:.mmgﬂw *:
a +
: 47 50 WILLIE NELSON Midnight Rider Last Highway/ w5 w3 e w2 el o U 02
! . GARY ALLAN Nothing On But The Radie .
‘ mwmms«mmmw:ummmgrmmawtw-mmo. mmmmhhwmmm s |

Got Good Record Service? v ce~vuey

Get all the hits. for all the formats, every week for as little as 39 amonthl  cak A urban Country Rock Aternative

Latim Christian Smonth Jazz Dance. Euro

HitDisc' is the music service for over 3.000 radio stations. shouldn't it be yours?
Call 972.406.6800 or e-mail HitDisc @ TMCentury.com for details.

o ] A WWW.americanradiohistorv.com
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COUNTRY CALLOUT AMERICA. sy @Buliseye - s

o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES November 8, 2004
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of October 27-November 2.

TOTAL
ARTIST Titte (Label) LIKEALOT  POSITIVE NEUTRAL  FAMILARTY  DISUKE * Burn | CALLOUT AMERICAe
JOE NICHOLS If Nobody Beieved In You (Unversal South) us e s ux wx o |FHOT SCORES
GARY ALLAN Nothing On But The Radio /MCA/ 36.3% 70.3% 21.3% 97.3% 4.0% 1.8% P
GEORGE STRAIT | Hate Everything (ACA/ 35.3% 69.3% 238% 97.8% 4.0% 0.8% assword of the Week: Williams.
PHIL VASSAR In A Real Love /Arista) /O%  715%  21.0% 98.5% 45%  1.5% | Question of the Week: With your busi-
ARA EVANS Suds In The Bucket (RCA/ NS%  66E%  233%  970% So% 2o | crlifestyle these days, do you find
$ i ot/ - d k e that you are listening to Country ra-
TOBY KEITH Stays In Mexico (OreamWorks/ 31.5% 66.3% 21.3% 96.8% 6.0% 3.3% dio more, less or about the same? Do
BLAKE SHELTON Some Beach (Wamer Bros.) 303%  650%  20.5% 93.8% % 15% | '*}i'"kcﬂ"‘ m:mif you hear ek
) avorite Country station is er,
TRACE ADKINS Rough & Ready (Capitol) 28.0% 60.8% 23.0% 95.8% 9.3% 28% Worse or about Gie aduee 49 0 0S @
DIERKS BENTLEY How Am | Dein’ (Capitol) 26.0% 61.3% 27.0% 96.3% 6.0% 2.0% year ago?
LONESTAR Mr. Mom /BNA/ 25.3% 57.8% 25.3% 96.0% 10.0% 3.0% .lrf:eln 255
ne: o
REBA MCENTIRE He Gets That From Me /MCA/ 24.5% 55.5% 21.3% 93.0% 8.5% 1.8% Listen ;:;: 13%
ALAN JACKSON Monday Morning Church (Arista/ 23.5% 57.5% 22.5% 87.5% 6.3% 1.3% Listen about the same: 52%
BRAD PAISLEY Mud Dn The Tires (Arista/ . 233%  59.3% 27.0% 91.0% 35%  1.3% mu*!f is better: g%
% usic is worse: 8%
KENNY CHESNEY The Woman With You /8NA/ 21.0% 55.3% 25.5% 88.3% 6.3% 1.3% Music is about the same: 45%
MONTGOMERY GENTRY You Do Your Thing (Columbia/ 20.5% 57.5% 26.3% 94.5% 8.3% 2.5% 4|
SHEDAISY Come Home Soon Lyric Street/ 200%  523%  248% 90.3% 103%  3.0% :45:9" -3 3770%
y . . . isten less:
BROOKS & DUNN That's What It's All About Arista) 20.0% 66.5% 23.3% 95.0% 4.5% 0.8% Listen about the same: 53%
JOSH GRACIN Nothin’ To Lose [Lyric Street) 19.3% 54.3% 26.0% 87.8% 5.5% 2.0% Music is better: 47%
TIM MCGRAW Back When (Carb/ 18.8% 49.3% 26.8% 87.8% 8.8% 3.0% m“‘f‘ 5 “I':“‘f" :Z° e
LEANN RIMES Nothin' ‘Bout Love Makes Sense (Asylum/Curb] 160%  475%  275%  BBO%  93%  3B% | py oo
KATRINA ELAM No End In Sight Universal South) 14.8% 48.3% 34.3% 89.0% 5.0% 1.5% Listen more: 29%
JIMMY BUFFETT fIMARTINA MCBRIDE Trip Around The Sun (RCA/Mailboat) 14.8% 48.8% 30.0% 88.5% 1.8% 2.0% l‘.s"'" less: 19%
itle (Curb) 145%  45.0%  283%  85.0%  93%  25% | Lotem aboutthesame: 5%
BILLY DEAN Let Them Be Little {Cur ] } 8. ¥ 4 g Music is better: 45%
TRAVIS TRITT flJOHN MELLENCAMP What Say You [Columbia) 14.0% 49.0% 26.5% 86.0% 1.3% 3.3% Music is worse: 14%
DARRYL WORLEY Awful, Beautiful Life (DreamWorks/ 138%  48.3% 29.5% 89.3% 88%  2.8% thufif is about the same: 41%
aie
SUGARLAND Baby Girl Mercury/ 13.8% 44.8% 31.8% 87.0% 8.0% 2.5% Listen more: 34%
TRACY BYRD Revenge Of A Middie-Aged Woman /BNA/ 13.5% 46.0% 24.5% 83.0% 8.0% 4.5% Listen less: 12% )
JAMIE O'NEAL Trying To Find Atlantis (Capitol 128%  430%  29.0% 84.0% 100%  2.0% :f‘t: f‘b‘l:;"e“‘*;;m 54%
. S E o
PAT GREEN Don't Break My Heart Again (Universal/Republic/Mercury) 128%  535%  283%  BEB%  58%  13% | vicciworee 100
SHANIA TWAIN W/ BILLY CURRINGTON Party For Two (Mercury/ 10.5% 36.5% 31.3% 86.8% 13.3%  58% Music is about the same: 45%
GRETCHEN WILSON When | Think About Cheatin’ (Epic/ 10.0% 36.5% 30.0% 79.5% 9.0% 4.0% E:::‘l;mm %
KEITH URBAN You're My Better Half (Capitol/ 9.5% 42.5% 26.0% 81.5% 11.5% 1.5% Listen Jess: l 1 ‘
CATHERINE BRITT The Upside Of Being Down (RC4) 1.3% 29.8% 30.8% 77.3% 135% 3.3% Listen about the same: 50%
MIRANDA LAMBERT Me And Charlie Taiking (Enic/ 7.0% 25.0% 28.5% 71.0% 135%  40% muﬁff!sbt‘:::‘?ﬁ/“’»
usic is worse: 7%
BIG & RICH Holy Water (Warner Bros.) 8.8% 28.3% 30.0% 76.0% 13.0% 438% Music is about the safne: 45%
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) I Like It A Lot, In Fact It's One Of My Favonites b} |
Like It ¢) It's Okay. Just So-So d) | Don't Like It &) I'm Tired Of Hearing !t On The Radio f) { Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country airplay chart. The sample is
composed of 400 25-54-year-old persons who identify Country as their tavorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/temale ... 1/3™ each in the 25-34, 35-44, and 45-
54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA.,
Providence, Rochester, NY, Springfield, MA. Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga. Mobile, AL, Charleston, SC, Jackson, MS. MIDWEST. Milwaukee, Cincinnati,
Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapofis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Satt
Lake City, Fresno, Bakersfield, Spokane, WA. Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc..

P00 | ST

pest

. .ea-

Our prices are so low
some might say they are

3 Free Catalog
CALL NOW!

1-800-34-EMKAY
631-777-3175
FAX: 631-777-3168
IN10 DAYS www.emkaydesigns.com

OR LESS! info@emkaydesigns.com
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-1 [{4 CounTRY

le November S, 2004

America’s Best Testing Country Songs 12+ w
For The Week Ending 11/5/04

ﬁ/hﬂw._g_

Per. W M
Artist Title (Label) TW LW Fanm. Burn 25-54 25-54 25-54

TINM MCGRAW Back When (Curt/ 43 435 9% 1% 4% 48 A
GARY ALLAN Nothig On But The Radio MCA/ 425 428 5% W% 423 4 4
BLAKE SHELTON Some Beach (Warner Bros./ A2 422 %% 13% A7 AN 4N
SARA EVANS Suds In The Bucket (RCA/ 416 423 9% 3% 418 44 AN
LONESTAR Mr. Mom (BNA/ 413 487 %% % A1 431 4
BROOKS & DUNN That's What it's ANl About (st 411 410 %% 20% 417 423 4N
KENNY CHESNEY The Woman With You (BA4/ 41 45 % 1% AN A 1w
TRACE ADXINS Rough & Resdy (Captal 408 408 7% ™% 412 A0 AN
JOE KICHOLS If Nobody Baleved In You (Unversa/ South/ 408 482 96% 20% 413 426 485
OIERKS BENTLEY How Am | Donn’ (Caprtal 4 418 5% 2% 4 413 4
DARRYL WORREY Awful Beautiful Life Dreamitorts) 483 488 T77% 10% 40 481 410
GEORGE STRAIT 1 Hate Everything (MCA/ 482 41 % % AN 4m AN
PHIL VASSAR in A Real Love (Arista/ 481 402 M% 1% 48 47 Al
BRAD PAISLEY Mud On The Tires /Ansta/ 39 413 % % 397 40 385
TOBY XEITH Stays In Mexico (Dreamiborks/ 3IM 387 9% % 4 A 4
JOSH GRACIN Nothn' To Lose Lyric Street/ 193 - % %% 392 48 31
SHEOAISY Come Home Soon Lymic Street/ 382 395 W% 1% 3197 A 1M
ALAN JACKSON Monday Morning Church (Ansta/ n - 50% 8% 38 42 38
REBA MCENTIRE He Gets Thet From Me AMCA/ I 197 W% W% 195 3985 1M
RASCAL FLATTS Feals Like Today 2 ymic Street/ 32 395 M% 1% IM 1M N
BLUE COUNTY That's Cool (Asybm/Cart/ a2 3 5% 1% A 43 an
JIMMY BUFFETT_ Trip Around The Sun (RCAMadboat) 382 304 88% 12% 387 442 M
MONTGOMERY GENTRY YouDe Your Thing Cobmb/ 381 306 4% 20% 386 378 3188
KATRINA ELAM No End In Sight (Unversal Sowth/ n - 4% ™ M 35 M
SUGARLAND Baby Grl Mercesy/ in - &% ® 3 18 N
LEANN RIMES Nothin' ‘Bout Love Makes_ /symCarty 374 372 T71% 13% 375 384 3N
PAT GREEN Don't Bresk My... UniversaiReputiic/Mercury/ 3.13 - 5% % 31 N I8
TRAVIS TRITT_.. What Say You Cokmiva/ N A % 1% 3 313
SHANIA TWAIN.. Party For Two (Mercury/ 385 354 8% 2% 31 I N

Total sample size is 422 respondents. Tetal average feversiilly estimates are based on 8 scale of 1-5. {1=disike very much. 5 - ke very
much). Total famitianly represents the percentage of respondents who recognized the song. Total bwrm rapresents the number of
respondents who said they are tired of hearing the song. Sangs must have 40% tamikarity o appear on survey. Sampie composition is based

- . ™
Rﬂﬁ* COUNTRYTOP30 ¥l
CANADA MEDIABASE
Wi W ARTIST TITE LABELS) T ks "ER™ siioks
1 @ LONESTAR M. Mom BNA/ 621 +4 12 18
2 €  TOBY KEITH Stays i Mexico (DreamWorks/ 598 438 11 190
3 @  BROOKSS&OUNN ThatsWhatirs ANAbout (rsta/ S38 #1215 130
4 ©a SHANIATWAIN.. Party For Two (Mercury) 54 412 7 190
6 @  GEORGE STRAIT IHate Everything MCA/ 84 48 18 180
7 @ GARYAUANNotingOnButTheRado MCA 490  +31 13 180
9 @@ GEORGECANYON MiNevwr Do Unmbversa/Sowth/ 488 +45 8 201
15 @  TIMMCGRAW Back When (Curt) a2 +102 «
13 €  KENNYCHESWEY TheWomanWith You B¥A) 453 +88 T
5 10 SARAEVANS Suds in The Bucket ;RCA/ s 23 2 200
11 (D@ CAROLYNOAWN JOMNSON HeadOver.. (rsta) 848 +04 5 190
14 @  PWLVASSAR In AReal Love iArista) M2 51 WM
12 (e PAULBRANDT Comvoy raetinversal IR A
19 JMMY BUFFETT_ TrpAund TheSun RCAMaosd 373 +62 & 170

©0

LEANN RIMES Nothin' ‘Bout Love.. AsybmCurt) 363 +29 5w
18 D JOMNNYREID You St Own Me Tpw RoadUnersa) 42 +30 " 180

18 17 RASCALFLATTS FeslslkeTodasy Ay Sty 334 29 14 180
24 @ 8168 RICH Holy Water (Warmer Bros) 32 +0 3
8 19  GRETCHENWMSON HwsforThePaty Za/ 317 137 16 188
10 20 KEITHURBAN Dsys Go By (Capital 2% 4 0 280
25 @  BLAKE SHELTON Some Baach /Warmer Sros/ M N 3 m
23 @  BRADPAISLEY Mud On The Tires iAnsta) M .2 PR
21 @D  DIERKS BENTLEY How AmIDoin’ (Capital m o« . 10
D> @ CHRIS CUMMMNGS Not Again Wamer Bros) W 58 R,
ps> @  PEBAMCENTIRE HeGotsThatfromMe MCA/ 238 +48 1w
20 264 SEANHOGAN Cotaina Suviss Bamstorm/ 28 31 1 150

21 @ JRVAUTOUR UMakeMeLovel BusyMusc) 238 +33 3 M
B> Q)  ALAN JACKSOM Monday Morming Church Arista/ 237 +89 1
30 @ USANEWITT One 01 These Goodbyes fndependeat/ 228 +30 2 110
29 @ SEVERLEY MANDOD I Like That Shirt (Spiv 8 10 2 1N

21 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks
Songs ranked by total plays fof the airpiay week of 10/24-10/30. Bullets appear on songs gaining plays or remaining flat trom

o persons 12+ Persons are screened via the Intermet. Once passed. they can lake the music test based on the D
RateTheMusic.com results are not meant to repiace calout ressarch. The results are intended to show opinions of parficipants on the the
Internet onty. Rate Theik of Rate TheMusic.com. The TM system. is svellable for lecal redie stations by

pe week, I two S0Ngs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No.
15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officialty reported to R&R

5 4 regr
kmmnmm. RateThellusic com data is provided by Modisbese Reseerch, 3 divisien of Promisre Radie Netwerks. Y.

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. @ Indicates
Cancon. © Indicates Cancon 2004, R&R. Inc. . )
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Continued from Page 52

* Best Radio Memory: RB: “When Becky and | scored our first No. 1
book and knocked off Howard Stem in our market.” BP: “When we
announced to 17,000 fans at the New York State Fairgrounds that we
had won a CMA award, | looked out and saw my daughter in the
audience. She was crying and shouting, 'l love you, Mom.’ | started
crying too.”

« Worst Radio Memory: RB: “Having to do our show the day after 9/11.
We just opened the phones 10 our listeners and taiked with them. It was
so emotional. Everybody was crying. [t tumed out to be one of our best
shows ever, but it was a homible day.” BP: “After the 9/11 disaster, when
| was interviewing a Red Cross volunteer who had just retumed from the
World Trade Center site. She described the feeling of the volunteers
when they began 1o realize that there was no one left alive to save. We
lost Central New Yorkers, and it was so difficult to have to let our
community know that.”

+ Short-Termn Goal: RB: “My short-term goal is to go to Nashville and
finalty get o sit on the floor when the CMAS are handed out. I've spent
50 many years sitting in the balcony and walching other people pick up
their trophies. Then | plan to party.* BP: “To have a great show tomorrow
moming.”

« Long-Term Goal: RB: “To continue to better The Ron & Becky Show
here in Syracuse of to move up to a larger market.” BP: “Tohave a great
show 20 years from now.”

« Favorite TV Show: RB: s atossup: Either Lostor Extremne Makeover
— Home Edition" BP: "All My Chiidren. I'm such a loser. I've been
watching it for years, ever since | started doing momings.”

..

« Favorite Songs: RB: “Tim McGraw's ‘Live Like You Were Dying,’
Garth Brooks' ‘Friends in Low Places.’ Shania Twain's ‘You're Still the
One,” Toby Keith's ‘Beer for My Horses,’ Meat Loaf's ‘Paradise by the
Dashboard Lights’ and anything by The Beatles and Frank Sinatra.” BP:
“Vince Gill's ‘Whenever You Come Around’ and Tim McGraw's ‘Please
Remember Me.”
 Fantasy Job: RB: If | coukdn't be Shania Twain's permanent escon,
| wouldn't mind being a casino owner in Las Vegas.” BP: “Tim McGraw
or Toby Keith’s personal assistant.”
« Four People 1'd Invite To A Fantasy Dinner: RB: “My dad, Frank —
God rest his soul — John F. Kennedy, Shania Twain and my wife,
_ Tina." BP: "Oprah Winfrey, Vince Gill, Tim McGraw and Dr. Phil.*
¢+ Peopie I'd Like To Thank: RB: “Becky for being a great co-host;
Rich Lauber for being a friend and one of the best PDs I've worked
for; Joel DelMonico, an outstanding GM; Carole Fargo, our Events
Coordinator, for keeping us in front of thousands of our listeners;
Christie, Dave and Kathy, who add so much to the show; Amber and
Skip for helping to make this station rock; my son, Jonathan, for being
my biggest and proudest fan; and my loving wife, Tina, who has
followed me through this crazy business for 28 years with only a few
complaints.” BP: “My children, Darian, Alana and Tucker, for putting
up with my crazy work schedule all these years, and Dad and Laurie
for your loving support. A special thanks to my mom, a radio
announcer, 100, for giving me advice that only she could give me
about my career. | aiso want to thank my B104.7 family: Rich, Joel,
Dave, Christie, Kathy, Amber, Skip and the gang. Last, but not least,
I want to thank my best friend, Ron Bee. We must be doing OK —
they're writing about us in R&R!”

FION % YEAR |

Continued from Page 50

VP/GM Dave McDonald: “The statf of
KMPS is honored and excited about
being named the CMA’s Station of the
Year. The day in, day out passion of this
staf for country music, the KMPS
audience and the Puget Sound area is
unusual and obvious to all who listen to
this great station. The programming,
promotions, Sales and administrative
staffs are fully committed to excellence
and are a kick to work with. We're aiso
proud of the terrific public-service record
KMPS maintains for individuais and
organizations in need in the Seattie area.
We're grateful to the country-music in-
dustry and the important contribution it
makes 1o the excitement that is created
every day on KMPS. This magical com-
bination of great people, great music,
service to the community, Creativity and
commitment results in a wonderful listen-
ing experience for country-music fans in
Seattle and consistently great ratings for
KMPS.”
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Madison’s Magic

WMGN celebrates 20 years

I love hearing about winning stations that embrace
the unconventional. I enjoy seeing stations that take
localization seriously. 1 applaud stations that have
years of heritage but haven’t succumbed to cookie-cut-
ter ideals. WMGN (Magic 98)/Madison has all that and

more.

Magic is an AC station
that has evolved musical-
ly to play new music from
Robbie Robertson to
Hoobastank while staying
true to AC’s image of fam-
ily-friendly radio. In the
summer 2004 Arbitron
book it ranked No. 1 25-54
with a 10.1 share and No.
112+ with a 7.7 share.

Throughout 2004 Magic
has been celebrating its 20th birthday,
and this week PD/morming host Pat
O Neill, who's been with Magic from
the start, tells us more about this win-
ning AC.

R&R: Tell us about your company,
Mid-West Family.

PO: The company was founded in
1959 by Bill Walker. Mid-West Fami-
ly is Madison's last locally managed
and employee-owned broadcast
group. Bill developed successful prop-
erties in Wisconsin, Michigan, lllinois
and Missouri.

Because he believed that you work
harder when you work for yourself,
top performers in all departments are
offered the opportunity to purchase
substantial shares of stock. In Madi-

Pat O'Neill

son 22 staffers own a piece
of the rock. It’s both a sol-
id investment and a busi-
ness education.

R&R: Tell us about the in-
ception of Magic 98.

PO: In the early ‘80s

Mid-West Family’s WISM-
\ FM/Madison featured a
locally produced automat-
"ed AC format created by
longtime PD Bill Vancil. In
a simpler time “Movin’ Easy 98 FM"”
had no contests and spent nothing on
research or marketing but offered a
distinctive sound that blended AC sta-
ples like Barry Manilow and Lionel
Richie with album cuts from Spyro
Gyra and Michael McDonald. WISM
had big ratings, great billing and min-
imal expenses.

In the summer of 1983 Audience
Development Group’s Tim Moore
suggested that money spent on the
company’s declining Top 40 WISM-
AM was akin to “pouring high-grade
gasoline through a rusty funnel.”
Moore predicted that 98 FM could
count on future competition and
would benefit from developing a live
AC format.

Simply adding jocks wasn't

HOME-GROWN TALENT seen here (1-r) are Bob Bonner, Amy Abbott
and Pat Q'Neill, Madison's neighborhood voices on WMGN (Magic 98).

enough, so we opted for a bolder ap-
proach, highlighting strong talent in
every daypart, a brighter music mix,
constant promotion and true commu-
nity involvement. On Dec. 1, 1983,
WMGN (Magic 98) was born.

R&R: Your staff is special in that they
are all from Wisconsin. How does that
benefit the station?

PO: Magic 98 features a 100% Wis-
consin-born staff. We air promos that
boast, “Your friends and neighbors are
on Magic, while the voices up and
down the dial change every day.” My
morning show partner, Bob Bonner,
has lived here all his life. Midday tal-
ent and MD Amy Abbott grew up in
Madison, attended the University of
Wisconsin and began her career in
public radio.

Afternoon stars Juli Hinds and Jim
McGaw caught the radio bug by lis-
tening to WISM as kids. Jim’s roots are

&

the deepest: A county park is named
after his ancestors. We know our com-
munity and have a genuine bond with
our listeners.

R&R: How has Magic’s music evolved
int the last 21 years?

PO: Like most ACs, we once played
Motown and The Beatles. Later it was
all Whitney Houston and Michael
Bolton. We recalibrated once again
around 1995. Magic was among the
first mainstream AC stations to feature
Sheryl Crow, Matchbox Twenty and
Dave Matthews.

It’s a challenge to manage a play-
list that ranges from Michael Mc-
Donald to Hoobastank, but we invest
the time needed to create a music log
that reflects our “Real Music Variety”
slogan.

‘R&R: Do you have any programmting
secrets you'd like to share?

PO: It’s one thing to attract a 40-
year-old woman listening at the office;
it's another to get her back when work
is over. We offer programming that
matches her mood. We break the sa-
cred rule of consistency to wirr the
“memorable” image with special
weekend programming. Tune in Sat-
urday, and you won’t hear Phil Col-

WwWWwWWwW.americanradiohistorv.com
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joying a cup of java.

JAMES TAYLOR Mexico
ENYA Watermark

RICHARD ELLIOT Sly

RICK BRAUN Latinesque
TUCK & PATTI Love Warnors
PAUL HARDCASTLE Sheiby
STEELY DAN Time Out Of Mind

Magic98 Wins
On Weekends

From Saturday at the '70s to Sunday at the '80s, Magic
98 provides listeners with something refreshingly different
on weekends. Magic Sunday Momings features an eclectic
mix of music from the NAC format of the '90s. This is what
you can hear on a Sunday moming in Madison while en-

GEORGE BENSON Sottly, As In A Momning Sunrise
CHAKA KHAN & BRUCE HORNSBY Love Me Still
SOUL BALLET When She Moves

DOOBIE BROTHERS For Someone Special

JOE SAMPLE & LALAH HATHAWAY Fever

lins. Instead, it’s an all-day party star-
ring Rufus, The Captain & Tennille
and Donna Summer. It’s fun, upbeat
and different.

Research scores don’t matter. After
more than 10 years, Saturday at the 70s
still delivers top ratings. We added a
companion program, Sunday at the
‘80s, several years ago. One promo
says, “Magic: the top choice at work
and for fun every weekend.”

When New Adult Contemporary
[now Smooth Jazz] was born in 1987,
we created an evening version called
Magic at Night tHat enjoyed good
numbers for years. These days we're
a Delilah affiliate, but we still air a spe-
cialty show called Magic Sunday Morn-
ing that features music from the orig-
inal Magic at Night.

R&R: What types of promotions has
Magic been involved with through the
years?

PO: In 20 years we've sent listen-
ers to the circus, the movies and the
mall — and to London, Switzerland
and France. Before you could buy a PT
Cruiser, we awarded one, Contest
winners watched Michael Jordan's
historic last game as a Chicago Bull.
Our “Millionaire for a Day” stayed at
the Waldorf after attending a Barbra
Streisand concert.

We recently awarded a “Magic
Makeover” worth $20,000. When the
Wisconsin Chamber Orchestra per-
forms a weekly summertime concert
on our beautiful Capital Square, Mag-
ic 98 broadcasts from the event and
serves a gourmet meal to a table of lis-
teners. When we leam of people fac-
ing a tough Christmas season, our
“Holiday Wish” often comes through
with a check.

R&R: Does Magic plan to switch toall
holiday music? Wiy or wiy not?

PO: For years we've aired our “98
Hours of Christmas Magic,” but we
won’t go the all-holiday route at
Thanksgiving. Other stations here
have tried it, but we've enjoyed some
of our best trends in December by
gradually adding holiday music.

R&R: How does Magic remain solid?

PO: We don’t panic when a com-
petitor comes to town, but we review

“We break the
sacred rule of
consistency to win
the ‘memorable’
image with special
weekend
programming. Tune
in Saturday, and you
won’t hear Phil
Collins. Instead, it's
an all-day party
starring Rufus, The
Captain & Tennille
and Donna Summer.”

our strategy and remain patient. In 20
years, seven direct and flanker for-
mats have come and gone. We don't
become stagnant. Our website is up-
dated each day. Everyone reviews
airchecks. The newer staffers learn
from the veterans, and the veterans
like the challenge of staying fresh.

As Tim Moore points out, “Brett
Favrestill needs a quarterback coach.”
We don’t play with fire. Our manage-
ment team agreed long ago that esca-
lating spotloads meant short-term
gains and long-term trouble. Recent-
ly, a competitor promoted a policy of
fewer commercials. It doesn’t matter.
Our load is still less, and it has never
been an issue for our fisteners. We will
also pass on commercials that are in-
appropriate for families.
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60000: 0000006066065 0060 000-00000

o November S, 2004
ARTIST TITLE LABEL(S)

LOS LONELY BOYS Heaven (Or/Epec/

KEITH URBAN You'll Think Of Me (Capital)

FIVE FOR FIGHTING 100 Years (Aware/Columbia)

01D0 White Flag (Arsta/AMG)

MAROON 5 This Love (Octone/J/RMG)

MARTINA MCBRIOE This One’s For The Girls /RCA/
SEAL Love's Divine (Warner Bros.)

MARTINA MCBRIDE in My Daughter's Eyes (RCA/
ELTON JOHN Answer In The Sky Universal)
KIMBERLEY LOCKE 8th World Wonder (Curb/

PHIL COLLINS Don't Let Him Steal Your Heart Away fAtiantic/
JOSH GROBAN Remember When It Rained (743/Reprise/
HALL & OATES ' Be Around [U-Watch)

MERCYME Here With Me JNO/Curty/

3 DOORS DOWN Here Without You (Repubiic/Universall
ALICIA KEYS If | Ain‘t Got You L/RMG/

HOOBASTANK The Reason f/sland/I0JME)

TIM MCGRAW Live Like You Were Dying Curt/

MICHAEL MCDONALD Reach Out, 't Be There (Motown/Universal)

MARDON 5 She Will Be Loved (Octone/J/RMG)
KELLY CLARKSON Breakaway Hollywood)

ROO STEWART f/STEVIE WONDER What A Wonderful World (/AMG/

CELINE OION Beautiful Boy Epric/

JOHN MAYER Daughters (dware/Columbia)

KATRINA CARLSON Drivg (Kataphonic)

NEWSONG When God Made You /Reunion/

SIMPLY RED Home /(simplyred.com)

CHRISTINE MCVIE Friend (Koch/

LIONEL RICHIE Long Long Way To Go /Is/and/iDJMG)
COUNTING CROWS Accidentally In Love (DreamWorks/Geffen)

L4
2244
1853
1715
1648
1640
1484
1387
1310
1288
1220
1212
924
863
an
187
126
699
587
521
505
443
432
319
290
283
248
208
176
166
166

o/
PLAYS

+126
+182
+35
+109
+60
15
+174
+150
+156
118
+179
+105
+38
116

+45
+63
+45
+80
+108
+45
+123
+52
+34
+20
-56
+25
+20
+29
+5

TOTAL
AUDIENCE
100

213412
137619
143295
137184
150199
117798
110294
116103
87840
70012
102181
17508
81196
31770
77000
46740
71769
28806
39935
98629
86164
42910
48811
39744
13512
6537
21274
4055
14697
19089

WEEKS ON TOTAL STATIONS/
CHART ADOS

22
24
a4
56
28
42

b

10
9
n
8
15
9
29
45
12

~N
B W NN EeE ;YD O

-
- N O

1
14

.21
1042
1040
95/0
8310
104/0
97i0
895
95/0
93/0
9312
821
884
180
9210
133
452
1477
6313
3617
ans
64/8
40/4
43
4816
3310
4013
342
315
1210

116 AC reporters. Monttored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total.plays for the airpiay week of
10724-10/30. Bullets appear on songs gaining plays of remaining flat from previous week. | two songs are tied In total plays, the song with the larger increase in plays is
placed first. Songs beiow No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Sengs unreported as adds do not count toward overall tolal stations playing a song
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour
Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc ). © 2004, R&R, Inc.

‘New & Active

JIM BRICKMAN f/ROCH VOISINE My Love Is Here (Windham HitYAMG)
Total Plays: 159, Total Stations: 30, Adds: 4

[ JOHN MELLENCAMP Walk Tall (island/IDJMG)

Total Plays: 155, Total Stations: 23, Adds: 2

ANITA BAKER You're My Everything (Bive Note/Virgin/

Total Plays: 118, Total Stations: 22, Adds: 2

AMY GRANT Come Be With Me (UMe/

Total Plays: 101, Total Stations: 18, Adds: 2

SHANIA TWAIN W] MARK MCGRATH Party For Two (Mercury/IDJME)
Total Plays: 83, Total Stations: 23, Adds: §

Songs ranked by total plays

ANGEL Love Is Midss/ADA/WMG)
Total Plays: 82, Total Stations: 21, Adds: 2
BARRY MANILOW Copacabana 2005 (Concord/
Total Plays: 73, Total Stations: 15, Adds: 0
QUEEN LATIFAH Hello Stranger Vector/
Total Plays: 70, Total Stations: 16, Adds: 3
RICHARD MARX Ready To Fly (Manhattan/EMC)
Total Plays: 64, Total Stations: 15, Adds: 4
NICHOLAS JONAS Dear God (Dayhght/INO/Columbia)
| Total Plays: 52, Total Stations: 14, Adds: 3

Most Added"
www.rradds.com
ARTIST TITLE LABEL(S) A0D$
JOHN MAYER Daughters (Aware/Cokumina/ 1
R. STEWART {IS. WONDER What A Wonderful World L/AMG) 8
TIM MCGRAW Live Like You Were Oying (Curt/ 7
MAROOR S She Will Be Loved /Octone///RMG) 7
RUBEN STUODARD | Need An Angel (/RMG/ 7
KATRINA CARLSON Drive /Kataphome/ (]
MARTINA MCBRIOE in My Ua_ughlev's Eyes (RCA) 5
LIONEL RICHIE Long Long Way To Go /island10MG) 5
S. TWAIN W| M. MCGRATH Party For Two /Mercury/i0/MG) 5
|
|
Most
Increased Plays |
) TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
KEITH URBAN You'll Think Of Me (Caprtol) +182
PHIL COLLINS Don't Let Him Steat Your Heart Away /Atianiic) +17% 1
SEAL Love's Divine (Warner Bros.) +174
ELTON JOHN Answer In The Sky Umversal +156 |
TRAIN Caling AWl Angels (Colsmbial +153
MARTINA MCBRIDE In My Daughter's Eyes /RCA/ +150 |
L0S LONELY BOYS Heaven (Or/Epc/ +126 |
R. STEWART {/S. WONDER What A Wonderful World L/AMG) +123
0IDO White Flag (Arista/AMG) +108 |
MAROON 5 She Will Be Loved (Octone/l/RMG) +108
Most
Played Recurrents
- TOTAL
PLAYS

ARTIST TITLE LABEL(S)
MICHAEL MCOONALD Ar't No Mountain High Enough (Morown/ 1535
SHERYL CROW The First Cut Is The Deepest /A&Myinterscape) 1282

TRAIN Calfing All Angels (Cokmiia/ 1186
UNCLE KRACKER {/GOBIE GRAY Dnft Away /[Lava) 1n |
MATCHBOX TWENTY Unwell (Atiantic! 1015 |
JOSH GROBAN You Raise Me, Up (7143/Reprise/ 974
SHANIA TWAIN Forever And For Always MercuryI0JMG) 957
COUNTING CROWS Bug Yellow Taxi (Geffen/interscope/ 817
LUTHER VANDROSS Dance With My Father (/RMG/ 760

SANTANA {/MICHELLE BRANCH The Game Of Love /Arsta/RMG/ 738
VANESSA CARLTON A Thousand Miles (A&M/interscope/ 24l
SHERYL CROW Soak Up The Sun (A& M/interscope/ 4

Station playlists for all R&R reporters
are available on the web at

www.radioandrecords.com.

DON’T

TOUCH
THAT DIAL!

Personal Music Test -

B} Better recruitment than hotel ballroom AMTs

& Small one-on-one groups

& Random start of song hooks
B 0-100 sliding Positive & Burn scales |

COm/| ' QUEST

The Music Testing Specialists

www.ComQuestMusicTesting.com

WWW.americanradiohistorv.com
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America’s Best Testing AC-Songs 12 + R . -
/lﬂw_tl For The Week Ending 11/5/04 R. s ACTor30 NEDIABA
- —— —— CANAD '
Adtist Title (Label) TW LW Ffamil. Burn 25-54 25-34 35-54 W W aamsT TIE LsaL®) W sk BT i
1 LOS LONELY BOYS Heaven (OnEpic/ 456  +30 1 20
MARTINA MCBRIDE In My Daughter’s Eyes (RCA/ 3 395 0% 2% 385 376 ass 2 CELINE DION You And | /Epic/ 369 +8 22 2310
KIMBERLEY LOCKE Sth World Wonder (Curt) I 358 9% 38% 375 386 389 4 3 HOOBASTANK The Reason #sland/UMG/ -l m .
3 4 @ SARAH MCLACHLAN World On Fre (Arista/RMG) 325 14 1 18i0
MAROON 5 This Love (Octone J/AME! 37 353 OT% AS% 380 375 3N ‘9 @ SEAL Love's Divine Warner B/ 35 11 30 160
KEITH URBAN You'l Thk Of Me (Capital I 312 8% % 380 388 34 6 6 @ S. TWAIN WIM. MCGRATH Party... MercunyI0UMG) 304 10 71
. 8 7 & BRYAN ADAMS Open Road (Unversalf 303 -2 | 1610
ELTON JOHN Answer In The Sky {Universali 373 355 80% 16% 378 360 384 7 B o KALANPORTER Awake nA Dream BMG Musi C. 301 5 6 7
| P. COLLINS Don't Let Ham Steal Your Heart Away tiaor/ 372 355 74% 16% 377 356 382 n 9 & JACKSOUL Shady Day (Vik/BMG Music Canadal 287 . 14 1810
HOOBASTANK The Reason Astand/0JMG/ 3N 362 W% a% 375 378 3N 10 10 MARGON 5 This Love fictone /AMG) = __h o 2 e
| 5 n GEORGE MICHAEL Amazing (Epic/ 2N 22 1910
i 3 DDORS DOWN Here Without You (Republic/Universa 370 384 97% 46% 369 371 368 14 @ HALL & OATES [ Be Around (Rec/Sany Music Canada) 255 ~ +34 5 1310
' JOSH GROBAN Remember When It Raioed (1 43/Reprise/ 370 * 355 B4% 28% 381 365 386 12 13 ELTON JOHN Answer In The Sky Unversal % 3 71 W
] 16 MARDON 5 She Will Be Loved (Octone/J/AMG) 252 +59 4 1
TIM MCGRAW Live Like You Were Dymg (Cur/ 367 - B%% 1% 384 1376 1386 13 FIVE FOR FIGHTING 100 Years AwareColombia) 242 +8 30 220
{ LOS LONELY BOYS Heaven (Or/Epic) 365 363 91% 3% 380 348 389 15 16y SHAYE Beauty (EM/ Musi Canada/ 218 -3 14 130
| 18 PHIL COLLINS Don't Let Him Steal Your. (tiantic/ 210 +45 5 02
AL Love’ .
| WAL Ly L/ 14 1% M 3% 38 35 3M 1] A KOM | ForgoL.. leewrksMapleMusic Rocordirgs) 190 +14 1 90
| MERCYME Here With Me (A O/ Curt/ 384 348 % 9% 3M4 378 399 19 AOMBERLEY LOCKE 8th World Wondes (Curty 156 +2 s 90
I MARTINA MCBRIOE Thi One's For The Giis R/~ 382 358 7% &™% 185 332 3860 22 ALICIA REYS | it Got You L/RME) L .
i ) 2 NELLY FURTADO Try [DreamWorks/nterscope/ 148 (] ] 90
i L RIMES {R. KEATING Last Thng On My Mind Curt/ 358 354 75% 19% 364 358 3% 24 LIONEL RICHIE Long Long Way To Go /isind/0/MG) 141 +18 ] 8
HALL & OATES V'l Be Around /U-Waich) 357 386 84% 25% 385 . 34 3N 2 4 COUNTING CROWS Accidentally.. (DreamWorks/Geffen/ 139 +1 9 90
: : 23 24 MARTIMIA MCBRIOE In My Daughter's Eyes (RCA/ 121 -7 4 80
FIVE FOR FIGHTING 100 Years (Awara'Cokimbia) 354 345 95% 48% 356 345 IM % 25 KD.LANG Helpless Honesuch 105 KT} 0 3
ALICIA KEYS If 1 Ain't Got You L/RMG) 33 38 1% IM 345 I 38 28 8: FINGER ELEVEN One Thing (Wind s/ 9% +3 5 50
A DBeber> CELINE DION Beautiful Boy (Epic/ . 85 +15 4 n
DID0 White Flag (Ansta/AMG) . %
gl . s o A% LR S 2 28  UNCLE KRACKER Rescue rLava/ 9 9 ] 5/0
M. MCDONALD Ain't No Mountain High Encugh (Morown/ 327 335 99% 51% 328 256 338 - JESSE COOK Early On Tuesday (Navada/ 82 +4 9 100
Total sample size & 289 respondents. Total average Iavoradility estimates are based on 8 scaie of 1-5. (1=dislike very much. 5 = ke [Debu> R STEWART f/S. WONDER What A... (/RMG/ 80 +22 1 mn
very much). Total ismiliaeily represents the percenlage of respondents who recognized the song. Total burn represents the number = ~— .
of respondents who said they are tired of hearing the song. Songs must have 40% familkarity to appear on survey. Sample Composition 24 Canadian AC reporters. Monftored airplay data supplied by R h. a division of Premiere Radio Networks.
s baseq 0n persons 12+, Persons are screened via the Intemet, Once passed, they can take the MUSIC test based on the formatmusic Songs ranked by total plays for the airplay week of 10/24-10/30. Bullets appear 0n 50ngs gaining piays of remamning flat from
preference. Rate TheMusic.com results are not meant fo replace callout research. The results are intended to show opinions of previous vieek. tf two songs are tied in total plays, the song with the larger increase in plays 1S placed first. Songs below No.
participants o the the infernet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Medi. R h. 8 division of Premiers by each reporting station. Songs unreported as adds do not count toward overall total stations playwg a song.
\__ Radio Networks. ) ) © ofp Indicates Cancon 2004, R&R. Inc.
Reporters h
Statioas and their adds listed alphabetically by market ;
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P — 3 AOD STRRAAT YSTEVE WORDER WA, on* %'-& m = Mh e ROD STEWART 1STRVE WONDER s - KLY CLAVSON ROD STEWART 1STEVE WORDER
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if | died today, | would go out feeling
like a rock star! KMXB (Mix 94.1)/Las

ON THE

Vegas has so much to be thankful for.

RECORD

] Charese Frugé i
PD KMXB(Mlx o4. 1)/Las egas | ! Blue Man Group and Five For Fighting,

Last weekend'’s Bite of Las Vegas, fea-

turing Bowling For Soup, Switchfoot,

was over the top! By 6pm 23,000
people had entered the gates and there was still a 20-

minute wait to get in at both entrances with three bands

o

, celebrating. ® It was the biggest turnout in the history of

left to go. At that point | just stopped caring and started

the event. We came back on Monday to Ryan Cabrera, Pat Monahan
of Train and Steve Bertrand of Avion in-studio; they were all in town
for the Radio Music Awards. ® Then, on Tuesday, Arbitron delivered
the best ratings in the history of the station: 6.8 12+, for third place
overall; No. 1 18-34, with a 12 share; No. 2 25-54, with a 7.8; and No.
1 across the board in every female demo. It was 9.0 women 18 +, 17.8
women 18-34, 13.6 women 25-44, 11.2 women 25-54, and 13.5
women 18-49. That's huge!

Los Lonely Boys’ “Heaven” (Epic)
holds on to the No. 1 slot at AC,
Keith Urban’s “You’'ll Think of Me”
(Capitol) moves up to No. 2, getting
Most Increased Plays with +182, and
“100 Years”
(Aware/Columbia) moves to No. 3 ...
Phil Collins’ “Don’t Let Him Steal Your Heart Away” (Atlantic) is at
No. 11 with +179, Seal’s
+174, and Elton John’s “Answer in the Sky” (Universal) goes 10-9
with +156 ... Debuts at AC are Christine McVie's “Friend” (Koch) at
No. 28 and Lionel Richie’s “Long Long Way to Go” (Island/IDJMG)
at No. 29 ... Most added this week are John Mayer's “Daughters”
(Aware/Columbia) with 11 adds and Rod Stewart {/Stevie Wonder's

“What a Wonderful World™ (J/RMG) with eight.
— Julig Kertes, AC/Net AC Editer

Five For Fighting’s

“Love's Divine” (Warner Bros.) goes 8-7 with

artist

armist: Ingram Hill
ueeL: Hollywood

8y JULIE KERTES/ACHOT AC EDITOR

hen people hear about Hollywood

Records’ Ingram Hill, their first
thought might be, “Isn’t he the R&B art-
ist who sang that beautiful duet with Patti
Austin, ‘Baby Come to Me?” OK, | admit
that's what I thought. So if you were con-
fused, too, let me shed some light.

Ingram Hill are a Memphis-based band
who got their start at Uni-
versity of Memphis in 2000
when vocalist-guitarist Jus-
tin Moore met drummer
Matt Chambless. Eventu-
ally, bassist Shea Sowell
and guitarist Phil Bogard
came onboard to form
Ingram Hill. Not James
Ingram Ingram Hill.
Moore describes their music
as “pop rock with a Southern twist.” Think
Sister Hazel meets-Matchbox Twenty
meets Vertical Horizon.

Like many of their Southeast-musician
counterparts, Ingram Hill started a
grass-roots buzz by independently releas-
ing an EP, Until Now, and touring non-
stop with artists like Jason Mraz,
Michelle Branch, Lisa Marie Presley, Sa-
liva, Lifehouse, Maroon 5 and O.A.R. “We
weren't home for more than 10 days at a
time that year,” says Chambless. “But
while it's easy to groan about being away
so much, we've had the opportunity to see
the country and connect with audiences

rom Chattanooga to Charlottesville to
New York City.”

The product of their hard work was
an impressive regional story for the
band in 2002, and they received radio
airplay in Memphis and throughout the
Southeast. Until Now went to No. 5 on

tiV ty

the Memphis retail charts, selling more
than 10,000 copies.

They went into the studio with producer
Rick Beato (Billionaire, Flickerstick) and
recorded June's Picture Show, another in-
dependent release, last fall. Just as they
wére about to launch the project them-
selves, the band was picked up by Holly-
wood Records, which gave them the tools
necessary to increase their momentum.

“We've worked really hard for every-
thing we’ve achieved so far, but there’s
only sa much we can do on our own,” says
Moore. “Now we've got a major label be-
hind us, and it feels really
good.”

Hollywood's support has
proven to be just what the
band needed. Their single
“Will I Ever Make It Home"
has been steadily growing at
Hot AC. The song is already
showing signs of success in
research at more than 30
stations, including WMBZ
and WMC-FM/Memphis; WT'MX/Chicago;
WWZZ/Washington; KRSK/Portland, OR;
WPTE/Norfolk; and WKTI/Milwaukee.
WMBZ MD Kramer says, “This song is a
proven hit. It's testing No. 3 overall in
women 18-34.

After just a couple of listens, the song
stays with you, becoming familiar almost
instantly. The album is filled with more
memorable gems, like “What If ['m
Right” and “On My Way,” that give the
listener just the right amount of Mem-
phis twang nestled in the body of a Hot
AC hit.

At a recent Club R&R, the band wowed
the staff with their acoustic performance
just before playing to a packed house at
the Wiltern Theater as openers for Los
Lonely Boys. The Memphis quartet will
continue touring for the remainder of the
year, making numerous visits to radio
along the way.

o0 juml 00:

AC music with commentaries about life, hosted by Jon Rivers

Also Available:

COUNTRY CROSSROADS / Hit Country Music, Interview, Commentary / Bill Mack
MASTERCONTROL / Total Health for Contemporary Living / Ralph Baker & Terri Barrett

ON TRACK / AC Christian Music with Interviews / Dave Tucker

STRENGTH FOR LIVING / Real Life Stories Offering Spiritual Encouragement / Bob Reccord

AT A GLANCE SPOTS / Variety of Topics
2004 HOLIDAY SPECIAL

Fa?mlyg\let

www.FamilyNetRadio.com
e-mail: lnfo@FamilyNetRadio.com
800.266.1837
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Personal Music Test

& Better recruitment than hotel ballroom AMTs
& Small one-on-one groups

= Random start of song hooks

& 0-100 sliding Positive & Burn scales

The Music Testing Specialists
www.ComQuestMusicTesting.com
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Quid Pro Quo: Something
For Something

The godfather of smooth jazz, Frank Cody,
shows some tough love

Smooth Jazz pioneer, Broadcast Architecture founder
and, now, Rendezvous Entertainment partner/CEO
Frank Cody delivered a keynote address at R&R’s re-
cent Smooth Jazz Label Summit, our 10th. He exam-
ined a range of topics, some of which follow here.

Cody began with ob-
servations about research
and the culture at large.
“It is extremely difficult
for Arbitron, or any re-
search company, to main-
tain quality samples, be-
cause response rates, as
everyone knows, have
been plummeting over
the past decades,” he said.
“The sunshine markets
have the lowest response rates be-
cause people are not as available.
For some companies, response rates
are as low as 20%-25%.

“In the case of Arbitron, Hispan-
ics are the most willing to partici-
pate, and everyone in the house
receives $10. One could make an ar-
gument in terms of how that could
skew things, because those most
unlikely to respond are males, whites
and those people who are consid-
ered upscale. The question is wheth-
er the people who do respond are
similar to those who refuse to re-

Frank Cody

spond. That’s nonre-
sponse bias.

“Peopie are unlikely
to respond for a variety
of reasons, especially be-
cause they have been
telemarketed to death.
They want to protect
their privacy with voice-
mail and caller ID. Sixty-
three million people
signed up for the Do Not
Call list. Almost 20% of people un-
der age 30 only have cell phones.
They don’t have land lines, so they
are immune to telemarketing.”

In Search Of Balance

“With all this in mind, we still have
to get our music out to people,” Cody
continued. “One of the best possible
things we can do is open a dialogue
thern, but it would also be good for
us to get tough with radio and have
quid pro quo arrangements when
working with them.

attepdees. who left weak from laughing.

»

TOO HIP, GOTTA GO 105105 Angeles’ morning man in the early and
mud-'80s, Frazer Smith. is a regular on the SoCal comedy club scene. His bit,
which closed the SJ Label Summit. rearranged the molecules of the meeting’s

“Almost 20% of
people under age 30
only have cell
phones. They don’t
have land lines, so
they are immune to
telemarketing.”

“If someone calls and says they
need 100 CDs to give away on their
website, it's fair to ask, ‘Are you go-
ing to play the CD?’ And what about
when someone says they want a
world premiere of your Steely Dan
record and that they 1l consider add-
ing it, then they decide they aren’t
going to give the record any airplay
— not a single spin? Thanks for let-
ing us use Steely Dan, now take a
hike.’

“It's really about communication
and education. Radio people need to
understand what happens when a
station commits to playing a record
— wheels are set in motion. CDs
don’tjust walk their way into record
stores, and it’s not easy to get into
Wal-Mart, because they’re interest-
ed in titles that sell 100,000 or more.
Retailers want to know the artist is
going to be on Oprah and that there
is going to be a big campaign.

“We need to educate people on
what it means if they do a world pre-
miere. Enter into partnerships with
radio, by all means, but make sure
itis a balanced relationship. I'll bet
there are people in this room who
cut a deal with a radio station and
spent thousands of dollars, then
brought their artist to town and
found out that their record only got
played for a few days before and af-
ter the artist’s appearance.

“It would be better for everyone

WwWWW.americanradiohistorv.com
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HOLLYWOOD AIR KISSES ai Comedy Network PD Ralph Stewart (r)
— an ofd hand at the SJ Label Summit as the former KTWV/Los Angeles Asst.
PD/MD and a frequent guest speaker at previous summits — introduced comic
Frazer Smith. Carol Archer can be seen having an “I love you. man® moment.

THERE HE GOES 8oney James' iatest single, “Here She Comes” (Wamer
Bros.), went to No. 1 last week*on R&R's monitored Smooth Jazz chart. Seen
here (I-r) are All That Jazz founder Clitf Gorov, James and KOAS/Las Vegas
afternoon host Cat Lee, who interviewed James on his show recently.

to know upfront that there is no
commitment so you could spend the
money -elsewhere — because we
don’t have a lot to spend. Talk about
the margins! When CDs sell for $13,
$14 or even $9, you've got to sell a
lot of CDs to spend thousands of
dollars to send an artist to a market.
It's tough.

“Forget about business as usual.
The Business section of the Los An-
geles Times shows massive profits for
Apple due to the ‘halo effect’ — not

“Enter into
partnerships with
radio, by all
means, but make
sureitisa
balanced
relationship.”

just from sales of iPods, but from the
fact that the iPod has lifted aware-
ness of Apple as a company and
brought them additional credibility
and allowed them to move product
in other areas.

“Our business is so competitive,
and it’s easy to get swept up in neg-
ativity, so I wanted to sound a posi-
tive note: “The most powerful force
in business isn’t greed, fear or even
the raw energy of unbridled compe-
tition. The most powerful force in
business is love. It's what will help
your company grow and become
stronger. It’s what will propel your
career forward. It's what will give
you a sense of meaning and satisfac-
tion in your work, which will help
you do your best.” Those are the
words of Tim Sanders of Yahoo!”

TALK BACK TO R&R!
Do you have questions, comments
or feedback regarding this column
or other issues?
Phone: 310-788-1666
E-mail:
carcher@radioandrecords.com

Fax: 310-203-9763
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[ Wl W anmsT e LS byt s w'n?‘u bl -
| 2 a GERALD ALBRIGHT To The Max /6RP/VAMG) 788 +§ 90750 25 380
! 3 o WAYMAN TISDALE Ain‘t No Stoppin’ Us Now (Rendiezvous/ 178 +25 7887 20 3500
1 3 BONEY JAMES Here She Comes (Warner Bros.) 784 35 7198 21 K/
4 4 GEORGE BENSON Softly, As In A Morning Sunvise /GRP/VYMG) 689 23 90895 23 kL)
] g RICHARD ELLIOT Your Secret Love (GRP/VYMG)/ 877 +4 83376 15 e
| 10 NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.) 548 +84 48310 4 350
6 7 CHRIS BOTTI Back Into My Heart (Cokembis/ 541 -3 88880 - k7/.]
9 o PAUL JACKSON, JR. Wakkin' (Biue Note/EMC) 540 +38 48738 ] 330
8 9 ANITA BAKER You're My Everything /Bive Nota/Virgin/ 519 -18 80875 1 k']
|| 7 10  MICHAEL LINGTON Show Me /Rendezvous/ 485 45 59690 30 350
15 0 QUEEN LATIFAH California Dreamin’ Vector/ 484 +68 48350 3 Isn
13 SOUL BALLET Cream 275/ agd +42 66569 1" 350
1" TIM BOWMAN Summer Groove /Ligud 8/ 480 +17 58324 13 k1)
12 MINDI ABAIR Come As You Are (6RP/YMG) 453 +21 51801 10 380
14 MARION MEADOWS Sweet Grapes /Haads Up/ "8 +14 68336 18 28
16 NICK COLIONNE it's Been Too Long /3 Keys Music/ 388 +1 48037 19 n
18 0 MICHAEL MCDONALD Tracks Of My Tears MotowryUniversal) 367 +43 313%¢ 4 281
17 @  KIMWATERS InDeep (Shanacve/ 357 +5 38180 17 280
19 @ PETER WHITE How Does It Feel /Cokumins/ 325 +21 40823 10 e
21 @ DAVE KOZ Let It Free (Caprtol/ 288 +3 27887 3 2911
20 21 HALL & OATES Love TKO U-Watcl/ 270 -19 18893 g 190
27 @ EUGEGROOVE XXL Warade) 21 42 2207 3 40
22 @ PATTILABELLE New Day Def Sod10/MG) 20 1 1Mm2 20 150
24 24  RENEE OLSTEAD A Love That Will Last (7 43/Reprise/ 201 -3 11822 15 170
23 25  PIECES OF A DREAM it's Go.Time /Heads Up/ 200 Bl 16040 9 191
26 g RAY CHARLES f/DIANA KRALL You Don’t Know Me (Concord) 199 +13 13872 3 1un
| 28 GREG ADAMS Firefly 215/ 194 413 27065 5 180
25 28  STEVE OLIVER Chips & Saisa Roch/ 182 10 9882 1" 180
30 @ PAUL BROWN Moment By Moment /GRP/YME) 170 +10 30844 [} 160
29 30  CRAIG CHAQUICO Her Boyfriend's Wedding Varada/ 186 -14 7254 9 1600
: 38 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 10/24-10/30. Bullets appear on songs gaining piays or remaining flat from previous week. if two songs are tied in total plays. the song with the larger increase
in plays is ptaced first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons
times number of plays (times 100). Each daypart on each station s assigned an AQH number. Average Quarter Hour Persons used herein with permission from
| Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc.
New & Active
FOURPLAY Fields Of Goid /RCA Vactor/ CHUCK LOEB Bring ht /(Shanacive/
Total Plays: 113, Total Stations: 13, Adds: 0 Total Plays: 47, Total Stations: 6, Adds: 0
FATTBURGER Work To Do /Shanacive/ DID0 White Flag (Anista/RMG/
Total Plays: 77, Total Stations: 8, Adds: 0 Total Plays: 44, Total Stations: 4, Adds: 0
FOURPLAY Play Around It (RCA Victor/ BREMOA RUSSELL | Know You By Heert Navads/
Total Plays: 72, Total Stations: 6, Adds: 0 Total Plays: 39 Total Stations: 4, Adds: 1
RAFE GOMEZ Icy (Tommy Boy) NOVECENTO f/STANLEY JORDAN Easy Love Favored Nations/
Total Plays: 68, Total Stations: 7, Adds: 0 Total Plays: 32, Total Stations: 4, Adds: 1
HALL & OATES [N Be Around [U- Watch/ CHRIS BOTTI No Ordinary Love /Catmins/
| Total Plays: 51, Total Stations: 4, Adds: 1 | Total Plays: 13, Total Stations: 4, Adds: 3

Seags ranked by tetal plays

_______rowsnso[N]
MEDIABASE

Most Added"
www.rradds.com
ARTIST TITLE LABELSS) ADDS
FUGE GROOVE X)L Merady/ 3|
SEAL Wak On By Warner Bros./ 3
CHIS BOTTI Mo Ordinery Love (Cabmbia/ 3
SWING OUT SISTER Love Won't Let You Down /Shanache/ 2
MARC ANTOINE Cubsneva (Rendesvous/ 2
MICNAEL UNGTON H/CHUCK LOEB Two Of A Kind (Rendervoss/ 2
JOYCE COOLING Camelback Narady/ 2
Most
Increased Plays
TOTAL
PLAY
ARMIST TITLE LABEL(S) INCREASE
WORMAN BROWN Up 'N' At ‘Em Warner Bros.) R
OQUEEN LATIFAN California Dreamin’ (Vector/ +69
MICHAEL MCDONALD Tracks Of My Tears Motown/Unversall +43
SOUL BALLET Cream 275 +&
EUGE GROOVE XXL Awada/ +&
PAUL JACKSON, JR. Wakkin' (Bloe Mote/EMC) +36
LUTMER VANDROSS Dance With My Father L/AMG) +%8
WAYMAR TISDALE Ain't No Stoppin’ Us Now Rendervoss)  +25
MIND! ABAR Come As You Are (GRPVMG) +2
PETER WWITE How Does it Feel (Cakwmbia/ +2
Most
Played Recurrents
SEAL Love's Divine Warner Bros./ 33
JOYCE COOLING Expression (Narads/ u
MARC ANTOINE Mediterraneo (Rendezvous/ 330
PAUL TAYLOR Steppin’ Out (Paad/ 304
DAVE KOZ AN ! See Is You (Capial 269
PAUL BROWN 24/7 (GRPYMG) 254
ICK COLIONNE High Fiyin' (3 Keys Music/ m
NICX BRAUN Daddy-0 Warser Bros) w
DAN SIEGEL In You Eyes (Native Language] m
PRAFUL Sigh (Rendesvous/ 209
RICHARD SMITH Sing A Song /A440/ 208
PETER WINITE Takin' Bout Love (Cokmisa/ 206
EUGE GROOVE Livin' Large Navada/ 199
RAMSEY LEWIS TRIO The In Crowd Navads/ 195
JAZZMASTERS Puerto Banus (Trippin” N’ Rhytha ”
|
Station playlists for all R&R reporters
are available on the web at
www.radioandrecords.com.

it's fime to call Coleman.

You've tried the Latest gadget

You've been inundated with mounds of research data

You've gone the cheap. no-frills route
And vou're not getting what vou need

It's time for deeper insights
it's time to make better decisions

It's time to bring in the industry’s leac

t’s time fo call Coleman.
919 571 0000

WwWWWwW.americanradiohistorv.com

ling team

COLEMAN
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68 SMOOTH JAZZ TQP30

INDICATOR _

[ o November 8, 2004
W WS ARTST TTE LABELS) by Run aooeee

2 @  ANITA BAKER You're My Everything (Blue Note/Virgia) 198 +13 107 7

1 2 BONEY JAMES Here She Comes (Wamer Bros.) m T 1008 20
4 € WAYMAN TISDALE Ain't No Stoppin’ Us Now 7Rendezvous/ 166 +3 1350 18
3 4 NORMANBROWN Up N’ At ‘Em Warner Bros.) 163 1 890 M
8 €@ KIMWATERS inDeep (Shanachie) 158 +4 133 20
6 @ MINDIABAIR Come As You Are (GRP/VMG) 158 +3 mz 9
7 @ SOULBALLET Cream 215/ 154 0 897 12
& 8  EVERETTE HARP Can You Hear Me (4440 150 X ™ 2
9 9 GEORGE BENSON Softly, As In A Morning Sunrise (GRP/YMG) 145 9 un 2
12 10 EUGE GROOVE XXL Warada/ 140 1 3 5
11 11 RICHARD ELLIOT Your Secret Love (GRP/VMG) 138 K} 797 18
14 (D  STEVEOLIVER Chips & Salsa (Koch/ 137 +9 880 15
13 O TIMBOWMAN Summer Groove Liuid 8 134 +4 637 12
10 14 MICHAELLINGTON Show Me (Rendezvous/ 124 24 729 28
15 @ GRADY NICHOLS Tuesday Morming (Compendia) 122 +3 1015 8
19 (D GARRY GOIN Don't Ask My Neighbors (Compendia) 121 +8 1060 5
17 @) GERALD ALBRIGHT To The Max (GRP/VMG/ 121 +5 886 25
16 @ GREGADAMS Firsily 215/ 121 +4 866 6
18 19 FOURPLAY Fields Of Gold /RCA Victor/ 12 A 846 7
24 @ POSITIVE FLOW The City Streets (Shanacive/ m +14 a9 5
23 @D DAVEKOZ Lett Free Capitol 107 +6 My s
26 € FOURPLAY Play Around It (BCA Victor) 105 +10 551 20
21 €  CRAIG CHAQUICO Her Boyiriend's Wedding (Narada) 105 ] 631 8
22 @) JEFFKASHIWA Peace Of Mind (Native Language) 102 ] 881 4
20 25 FATTBURGER Work To Do (Shanachve/ 10 8 891 5
@ MICHAEL MCDONALD Tracks Ot My Tears (Motown/Universal) 97 +20 671 1
@  ERICESSIX Sweet Tea [Edclectic/Essential) 95 +17 956 1
30 @ OQUEENLATIFAH California Dreamin’ (Vector/ 95 +12 787 2
28 @ MARION MEADOWS Sweet Grapes fHeads Up) 94 +7 690 18
27 30  RAFE GOMEZ Icy (Tommy Boy) 89 2 634 9

WEEKS ON  TOTAL STATIONS/
CHART ADDS

130
130
140
140
1510
1400
140
1510
130
140
1210
120
131
910

100
910

10/0
120
10
10/0
1010
1001
1000
10
100
100
8i0

1000
100
100

18 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 10/24 - Saturday 10/30.
© 2004 Radio & Records.

Most Added”

mwww.rrindicator.com

ARTST TITLE LABEL(S) . ADDS
CHRIS BOTTI No Ordinary Love [Coumiva/ 5
JOYCE COOLING Camelback Narada/ ]
MICHAEL LINGTON CHUCK LOEB Two Of A Kind (Rendezvous) 3

ALLFOR-7 A Wakk In Paradkse (Hipohash Music/

Most

IncreasedPlays

— TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
MAYSA Hypnotic Love (¥-Coded/ +28
JOYCE COOLING Camedback (Narada/ +24
MICHAEL UNGTON fICHUCK LOEB Two Of A Kind (Rendezvous/ +23
CHRIS BOTTI No Ordinary Love [Coumiva/ +21
MICHAEL MCDONALD Tracks Of My Tears (Motown/Unversal) +20
SERGIO CAPUTO Jazzy Girl fidkesyncrasy/ . +18
MARC ANTOINE Cubanova (Rendezvous/ +18
ERIC ESSIX Sweet Tea [Edclectic/Essential] +17
Most

Played Recurrents
ARTIST TITLE LABEL(S) If}%
RAMSEY LEWIS TRIO The In Crowd Narada/ n
JOYCE COOLING Expression (Narada/ 62
PETE BELASCO Deeper (Compendka) 54
HIL ST. SOUL For The Love Of You /Shanacive/ 49
PAUL BROWN 2417 (GRPVMG) 4
MARC ANTOINE Mediterraneo (Rendezvous/ 4
NAJEE Eye 2 Eye (W-Coded/ 4
DAVE KOZ Al | See Is You (Caprtol) 40
PAUL TAYLOR Steppin’ Qut (Peak/ 28
KIM WATERS The Ride (Shanacive/ 29
STEVE COLE Everyday (Warner Bros.) 7

Reporters

WIMR/Aibany, NY*

OMPD: Lovia Calishan Dt Bob Kaake

MD: Julie Feimer PD. Sweve Siites
RCHAEL | G TON LOAUCK LOES MO Michae! Le Crosse
SRENOA MSSELL Sy

WNUAZhicago, IL*

om: :::q:'m' - WNWV/Cleveland, OH*
POAID, Pasi Laveie OMPD Bernie Kimbie
LY % N

XN{K/Anchorage, AK KSKX/Colorado Springs, CO*
OMAPD. Asron Wallender PD: Sieve Mibbare
e san WO Lawrie Cobs

1 RAMBEY LFWRS TRO
MESTOR TORNES
JOVCE COOLG
SMARC ANTONS
WJ2UAtlania, GA®
POMOD Dowe Kosh
OAVE KO
s S0TH

WJIA/Cotumbus, OH®
POMMD: Bill Harman
e Aom

WOJL/Attantic City, NJ*
"o ban

KOALDallas, TX*

XSMJ/Bakersfieid, CA* Ei e g

OMAD: Chris Tewnshend s
AP Mich Movah
PECES 07 A DREAM

KJCODenver, CO°

WEAA/Baitimore, MO POMOD: Michae! Fischer
ICK COUOMNRE

Stations and their adds listed aiphabetically by market

WQTQMartiord, CT
POMD: Stewar! Stone
9 CASSANDAA WALSON
§ JOYCE CO0 G
§ QUEEN LATIAM VAL GREEN
§ MarvIe TEDOY § LUTHER

KHJ2Mouston, TN
PO Maxine Todd

APOMO; Grey Morgan
1 QUEEN LATWAN

KPVUMouston, TX
PO, Wayne Tarmer  *
LT}

WYJ2Andianapohs, IN*
WP ot Frve
SEM

XSBRAos Angeles. CA
OMPD: Terry Wede!

1 JOVCE COO 96
1 QUEEN LATIF A

KTWV/Los Angeles, CA*

PO Poel Goldstein

APOMD Samanthy Pescaal
o Ao

Wl owisvilie, KY*
POMD: Gator Gilass
PO: Rom Fisher

Al
Ao

WLVEMiami, FL*
OM: Rk Roderts
POAMD: Rich McMiftan

o Ao

WJZIMitwavkee, Wi*
PD: Sian ARinsen

MO Steve Scott
CUGH GROOVE

RAY DUMNLES YDIARA KRALL

SEAL

KiZ\Minneapolis, MN®

WQCD/Mew York, NY*
PO Biake Lowreace
"o Aan

WLOQ/Orlando, FL*
POMD: Brian Mocgan
§ MAAC ANTORS
0 MavsA
7 NOVECENTO VSTARLEY JORDAY
& SF ASEWA

WAZPhitadeiphia, PA*
PO Michaei Tozn

MD Framk Childy

-

KYOT/Phoenix, AZ*
PO Shaun Holly
APDMD: Angie Herds
e Ao

KJ2SMReno, NV*

OR: Aod Brosts

POMD: Robert Dees
CUGE GROOVE

KSSJ/Sacramento, CA®

KKSF/San Francisco, CA* KWJZ/Seattle. WA*
PO Michoei Enchsen PO: Carné Handley
WD Ko Jones MO: Dignag Aese

LY 3 Qwws s0TT

KJZY/Santa Rosa, CA*
PO Gorsen Ziot

ATORY P} e KCOZSpringfield, MO

OM Joy Jones
PO/MD Comrtney Hutton
LYY

OMX Smooth Jazz/Satellite
POARD, Jeanne Destro

12 PECES OF A DR

12 MOWEL LMIGTOR VORLK LOFS

e WSSM/SL. Louis. MO®

PD: Davia Myers
o tan

Music Choice Smaath Jazz/Salellite
APD: Will Kinmalty

MD; Gary Sesalin
7 DAVID SEMOIT & AUSS FREE MAR
§ MASS VARGAS
SI—— WBJT/Tampa, FL*
PD" Ross Bioch
MO Katvy Contis
W A

Sirius Jazz Cate/Satellite
PO Tarusa Kincaid

MO: Aick Labey

e Al

WJIW:Washington_ 0C*

XM Watercotors/Salellite O Kenery King
POMD: Shirtitta Calon PO Cort Andevson
NOVCENTO VSTARLEY JOROAN M0, Renee OePuy
) ol

onro 1]
st 2 L oans KJLUJeMerson City, MO o e POMD: Loe Hansen
3 ENC DaRS : mﬂ‘;ﬂ - POAID: Dan Turner oyt .
3 o e, *Monitored Reporters meﬁ’ﬁ;
1\
. . KBZN/Salt Lake City, UT* ers
v WVMV Detroit, MI* KOASALat Vegas. NV 2,".“,"‘“‘";';,“ s s ty. 56 Total Report
WSMJ/Baitimare, MD OMAPD: Tom Siaeter POASD. Erth Forx o Oeoy Wel 1 oms BOTh e
S o ki o H— 38 Total Monitored
L 1 AW 1LLI0T
3 KUAPLitte Rock, AR 18 Total Indicator
WVSU/Birmingham, AL POMO Wichas! eliums e KIFMSan Oiega, CA® ——
o (oo O B i e 0. Cars Bochos . by Did Not Report, Playfist Frozen (3):
JOVGE COOLING . §. Cui (on
g st POMD. 4, Weisenbaimes I 3 G r a0 APOO’ el Cole DMX Jazz Vocal Blend/Satellite
o froc Ay Al i WJABMuntsville, AL
3 daan tim 4 SO LG TON vORK (68 WVAS/Montgomery, AL
a4 WwwWwW americanradiohistorvcom



www.americanradiohistory.com

Ken Anony

K

-~

November 5, 2004 R&R © 69

kade

Rock’s Breakthrough Artists

Label VPs tell the stories

'.n my introductory column, back in the Sept. 24 is-
sue, | mentioned several new ideas I wanted to bring
to this column to showcase the music, programmers
and personalities of the Rock formats. This week one
of those ideas comes to life as we present ‘the first in
an occasional series on “Rock’s Breakthrough Artists.”

| use the term occasional because
breakthrough artists for our format
have been few and far between. Over
the last year or two, bands like
Chevelle, Jet and Three Days Grace
have established themselves at Rock
but have remained somew hat faceless
to our listeners. It's my goal to show-
case new and breakthrough artists so
our product knowledge and passion
can create more rock stars in the fu-
ture.

So let me introduce to you afew
acts you will, hopefully, come to know
and love for many years to come. This
first edition of “Rock’s Breakthrough
Artists” features Breaking Benjamin,
Crossfade and Future Leaders Of The
World.

You may be asking yourself, “Why
these bands?” My criteria aren’t very
saientific. Each of these bands has a
song that is making an impact in Ac-
tive Rock or Rock’s top 10. Breaking
Benjamin’s “SoCold” was No. 1at Ac-
tive for five weeks, Crossfade’s
“Cold” was No. 1 at Active for two
weeks and is still a major recurrent at
Active and Rock, and Future Leaders’
“Let Me Out” is a top 10 track at Ac-
tive with a bullet.

Beyond their chart success, all these
bands have great stories and great
support from their labels, which
makes them all deserving candidates
for breakthrough status. Now their
stories can be told by the folks who
know and love them best: the Rock
VPs from their labels.

Breaking Benjamin

Ben Burnley: Lead Vocals,
Guitar

Aaron Fink: Lead Guitar, Vocals
Markus James: Bass

B.C.: Drums

Hollywood Records VP/Rock &
Alternative Joey Scoleri:
Breaking Benjamin are
from Wilkes Barre and
were really championed by
WBSX, the local Active

dio and fan sites via our crack digital-
marketing department.

In addition, we employed various
synergistic promos through our parent,
Walt Disney Co. The band toured ex-
tensively behind the first CD and made
some important TV appearances that
helped them refine their game. Artist
development was in full effect. The first
CDis at 300,000 units and really set the
stage for us to have a big hit with the
current record, We Are Not Alone,
which, at the time of this writing, had
just been certified gold by the RIAA.

Hollywood Records decided to re-
lease “So Cold” as the first single be-
cause we felt the song had legs. It may
not have been a first-listen
record, but that's some-
times a good thing, be-
cause the song permeates
the listener’s conscious-

Rock station. The band has ness over a longer period
been together about five of time and ends up with
years and was brought to tremendous staying pow-
Hollywood Records’ atten- er. The song has been on
tion by our New York local, the charts over 30 weeks
David Perl, who was our Joey Scoleri and just finished five
rep for WBSX at the time. weeks at No. 1 at Active
Breaking Benjamin had the story  Rock while getting to No. 3 at Altera-
many local bands do: a huge local fol-  tive. It's been a consistent top-research-
lowing, impressive sales of theirinde-  ing record and has consis-
pendent CD and much local airplay.  tently sold over 20,000 cop-
What really caught our attention was  ies a week, with a first week

.- the band’s connection to the audience

in the live setting. They’ve played
hundreds of live gigs and have toured
with everyone from Evanescence to
Saliva. They’re also about to embark
on a tour with Chevelle and Kom.
Breaking Benjamin’s first full-length
CD, Saturate, had a moderate hit with
the song “Polyamorous,” which went
top 15 at Active Rock and top 25 at Al-
terative, had great exposure on the
Castle Wolfenstein video game and got
extensive online marketing by way of
viral players and at all the Internet ra-

Breaking Benjamin

of 47,000. In this era of
country and urban sales
dominance, this is no small
accomplishment.

We've just sent a great
acoustic version of “So
Cold,” recorded at WYSP/
Philadelphia’s Rock Ses-
sion, to radio in hopes of
giving the track a second life through
the holidays. The band will tour until
Christmas, and we'll release the sec-
ond single after the new year. “So
Cold” acoustic is available, along with
anew song, “Blow Me Away" (which
is featured in the massive video game
Halo 2), and three live tracks, on the
So Cold EP, in-store Nov. 23. Breaking
Benjamin are also featured in the up-
coming Need for Spead 2 video game.

Crossfade
Ed Sjoan: Lead Vocals, Guitar

" Mitch James: Bass, Backing

Vocals

Tony Byroads: Vocals, Turn-
tables, Sampler

James Branham: Drums

Columbia VP/Rock Joe Guzik:
How many times have you heard the
saying “Slow and steady wins the

race”? Hardly ever anymore in our
fast-paced business. But it accurately
describes the history of Crossfade’s
song “Cold.”

We had one motto that Stu Bergen,
Exec. VP of Columbia Records, kept
reiterating as our main theme to the
staff: “If you focus on being positive
every week, one day you'll wake up
at No. 1.” Well, that was exactly the
plan for six months, until we finally
reached No. 1 and, in the process, de-
livered the most-played song at Active
Rock for the year.

Ican't stress enough how that slow-
and-steady philosophy benefited
Crossfade and launched their career.
It gave four unknown musicians from
Columbia, SC time to grow naturally
without having to compete directly
against superstar bands. It
has become abundantly
clear that rock songs are
taking longer and longer
to get familiar.

In this super-competi-
tive environment of releas-
ing singles, | can’t seehow &
a new artist has a chance
to become familiar in the
traditional six- to eight-
week research window.
The format is losing a lot of great
songs because no one has the time to
develop them. it's been my belief that
focusing on a region of the country
and proving that you have
a hit is definitely the way
to go on a debut single
from a debut artist.

Almost 11 months after
the release of “Cold” as
our first single the song
continues to perform in-
credibly well. It has be-
come a power recurrent at
many stations across
America, keeping it in the
Active Rock top 10 for nearly six
months, and it’s consistently selling
10,000 units a week. We hope to have
a gold record in the new year.

Crossfade have already conquered
the request, research and sales formu-
la of a hit song with “Cold.” That

Cheryl Valentine

should give everyone the confidence
to get our next single, “So Far Away,”
on the fast track to power rotation.

Future Leaders
Of The World

Phil Tayler: Vocais
Jake Stutevoss: Guitar
Bill Hershey: Bass
Carl Messina: Drums

Epic VP/Rock Cheryl Valentine:
This band has a bit of a crazy tale to tell.
Phil Tayler left his hometown of Buf-
falo to live with a relative in San Fran-
cisco while he went to college. The rel-
ative unexpectedly kicked Tayler out,
and he found himself in school with a
job but no home and no money saved.
He lived on the street and poured him-
self into his music. He couldn’t afford
to pay for a rehearsal space,
either, so he honed his
songwriting skills and
went toopen-inike sessions
around the city.

After moving to Los An-
geles Tayler found a pro-
ducer friend, cut a demo,
then jumped a fence at a
show to get it into profes-
sional hands. He got the at-
tention of Mike Flynn, who
hetped back him and form a band. The
CD LVL IV is the result of the roller-
coaster life of Tayler, who is only 21.

The two stations that really stepped
out on this project were KXXR/Minne-
apolis and WZZN/Chicago. Each of
them sold 400 pieces on our first week
out in stores, proving that their airplay
was driving people into the record
stores. Then KUPD/Phoenix put the
record in a power rotation, and we got
a33% sales increase in our second week
of sales — 162 pieces, up from 122 piec-
es. This is definitely connecting, like it
did when the band played live in
Memphis for WMFS recently. Kids
were-running to the front and singing
all the words to “Let Me Out.”

LVL IV was produced by GGGarth
(Rage Against The Machine, Chevelle,
Mudvayne), co-produced by Mike
Flynn and mixed by Andy Wallace
and Michael Barbiero.

Future Leaders Of The World

WWW.americanradiohistorv.com
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2 p POWIED
0 [+ ROCK TOP 30 * |
— 0 =
£ &ﬁ/ ..« November 5, 2004 . MEDIABASE
'®
W WS aamst e vseus) W b e CES M| Most Added '
1 1 VELVET REVOLVER Fall To Pieces (RCA/AMG)/ 832 -13 38792 14 29/0 www.rradds.com
2 @ 2 Vertigo Mterscape) 684  +16 34033 6 2B | ,unerome s —
4 0 SILVERTIOE Ain‘t Comin’ Home L/AMG)/ - 582 +33 25129 12 29/0 PAPA ROACH Scars (Geffen) 7
3 4  THREE DAYS GRACE Just Like You Uive/Zomba/ 537 -59 29691 28 2910 GREEN DAY Boulevard 01 Broken Dreams /Reprise/ s
6 0 PAPA ROACH Getting Away With Murder (Ggffen/ 477 +13 24668 16 2210 COLLECTIVE SOUL Counting The Days (E/ Music Group/ 2
8 @) KENNYWAYNE SHEPHERD Alive (Reprise/ 466 +9 15223 11 240 | SHINEDOWN Burung Bght (diianixc/ 2
7 @ GREENDAY American idiot (Reprise/ 483 +3 24158 12 230 m‘s;:’:gf :o":f‘“:" m‘o’;u'm”i';'/"”” :
. way .
5 8  ALTER BRIDGE Open Your Eyes (Wind.up/ 463 -58 18244 19 25/0 NONPOINT in The Ax Tonight (Lava/ 2
n 9  HNICKELBACK Because Df You (Roadrunner/IDJMG) 419 -8 15846 3010
12 @ COLLECTIVE SOUL Counting The Days &/ Music Group/ 418 +23 17398 6 2612
10 11 LINKIN PARK Breaking The Habit (Warner Bros.) 405 -35 25106 20 21/0
9 12 GODSMACK fIDROPBOX Touche (Repubiic/Universal) 397 -57 13020 15 25/0
14 \B BREAKING BENJAMIN So Cold Holywood) m +24 15548 22 10 Most
13 Q CHEVELLE Vitamin R (Leading Us Along) /Epic/ 351 +2 12438 13 210 Increa Sed Plays
15 @ CROSSFADE Cold (Combia/ : 341 +6 11148 26 210 Torat
18 @ SHINEDOWN Burning Bright (Atlantic/ 260 +83 6806 3 2312 ARTIST TILE LABEL(S) INCREASE
16 17 SHINEDOWN Simple Man (Atlantic/ 235 12 8612 2 2010 SHINEDOWN Burrang Bright /vlantic/ +63
17 18 MEGADETH Die Dead Enough (Sanctuary/SRG/ 189 L] 3930 9 160 SALIVA Razor's Edge /Island/IDJMG/ _ +56
21 @  JET Look What You've Done /Atiantic/ 182  +36 8580 3 15 fg‘[':o':‘x::’m?'“ mzm”':f“ MRpee :;:
" a ve
19 20  FUTURE LEADERS OF THE WORLD Let Me Out /£pec/ 169 16 4439 16 1610 SILVERTIOE An't Comin’ Home L/RMG/ 33
22 @ THREEDAYS GRACE Home Wive/Zomba/ 15 +13 a7 3 m JET Coid Hard Bitch (Atiantic/ 2
20 22  KORN Word Up Epic/ 137 -24 2513 9 1210 PAPA ROACH Scars (Geffen/ +32
23 @ SPIDERBAIT Black Betty (/nterscope/ ! 120 +14 3698 5 1010 HOOBASTAMK Disappear (Isiand10JMG/ +
@  SALIVA Razor's Edge (Isiand/I0JME) 108 +56 1896 1 100 g"‘"‘“ “s'(‘;ﬁ':" So C"T“’"”’“"";’H"‘;’, - *;;
24 @ DROWNING POOL Love And War (Wind-up/ 101 0 208 8 1NN e S :
27 @ DAMAGEPLAN Pride (Elektra/Ationtic/ 9 +9 2359 5 50
25 @ MARILYN MANSON Personal Jesus (Nothing/Interscope) 9 +1 2000 3 8/
26 @ SKINDRED Nobody (Laval 87 +3 5% 2 60
28 29 SALIVA Survival Of The Sickest (Island/IR/MG) 72 7 2151 20 mn
@ EARSHOT Someone (Warner Bros.) 85 +13 1785 1 61 Most
31 Rock reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
10/24-10/30. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Play ed Recurrents
Is placed first. Songs below No. 15 are moved to recurrent.after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each TOTAL
reporting station. Songs unreported as adds do not count toward overall total stations piaying a song. Most Increased Plays fists the songs with the greatest week-to- ARTIST TITLE LABEL(S) PLAYS
week increases in totat plays. Total Audience equal§ Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH VELVET REVOLVER Slither (RCARMG) 306
number. Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc JET Cold Hard Bitch (Actantic/ 285
ct ~ AUDIOSLAVE | Am The Highway (/nterscope/Epic/ 219
New &A e SUPKNOT Duality (Roadrunner/DJMG/ 201
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KEVIN STAPLEFORD

kstapleford@radioandrecords.com

ALTERNATIVE

Alternative Politics Or

An Alternative To Politics?

Winning hearts and minds for Bush, Kerry — or yourself

As the blue and red embers of Campaign 2004 fade
to black, let’s do some post-election analysis. In most
markets the alternative vote seemed to be split right
down the middle, making it exceedingly difficult for
radio stations to get involved without potentially of-
fending half their listeners. How did we handle the
issues, and what did we learn? Let’s find out.

Admit it. Choosing the next presi-
dent was a pretty big deal, even to
jaded bastards like us. This also holds
true for our target demo,
at least according to the
John F. Kennedy School of
Govemment.

In a recent study, it
found that young adults
between the ages of 18
and 29 were “substantial-
ly more involved” in the
2004 presidential race

than they were in 2000. Joe Bevilacqua

They read more newspa-

per stories, watched more debates
and discussed the campaign with
their friends on a much more regu-
lar basis. Some 43% of “our” people
said they had discussed the race dai-
ly, compared to a mere 26% in 2000.

Know Your
Rights ... Or Not

With these facts in mind, [ hope
ya'll didnt buy into the hype that
young people didn’t care about pol-
itics during the just-completed elec-
tion. We've discussed this, haven't
we? Most of the divilians listening to
Altemative radio and buying altema-
tive music care about a lot more than
just, well, being alternative.

They care about little things like
the prospect of getting drafted or
whether they’ll ever get a job. “Poli-
tics do have a place in an 18-34-year-
old’s life, but we didn’t want to get
too serious and ‘newsy’ about it,”
says Joe Bevilacqua, OM of WWDC
(DC101)/Washington.

Even in our nation’s capital, Alter-
native stations had to walk the thin
line between political involvement
and the need to be'groovy. Smart pro-
grammers like Bevilacqua sought to
wiggle out of the quandary by focus-
ing on getting listeners registered and
encouraging them to vote. Others
maximized the opportunities afford-
ed them by events such as the Rock
for Change tour.

Was it enough though? The num-

bersfrom the JFK School of Govern-
ment make you wonder. They state
that 60% of 18-29-year-old voters felt
that this singular election
would have “a great deal”
of impact.on their future.
In fact, younger adults
were more likely than old-
er adults (51%) to have
this belief. So was rocking
the vote enough?

KDGE (The Edge)/
Dallas PD Duane Doher-
ty thinks so, insisting that
Alternative radioshouldn’t
move too far from its role as an en-
tertainment source. “While I think it’s
our responsibility to make the infor-
mation available for those who want
it, I also believe that people are still
tumning to us for entertainment and
an escape from all of the BS that goes
on in their world every day,” he says.
“That's why we covered the head-
lines and didn’t dig too deeply into
the can of worms that this campaign
had become.”

Revolution Rock ... Or Not

For most Alternative outlets, the
pivotal issue wasn’t so much the

pretty much evaporated. This is the
modern world, post-9/11, and we
can’t assume anything — which was
especially true in those nutty swing
states like Florida.

“I thought our listeners would
lean more to the left,” says WXSR/
Tallahassee PD Dale Flint. “But be-
ing in Florida and having Jeb Bush
as Governor, we ended up having a
lot of people leaning far right, so we
really had to make sure that we bal-
anced everything out. The airstaff
knew this election was loaded with
hot buttons and stayed pretty much
down the middle on the air.”

And then there’s Texas. “The coun-
try might have been equally divided,
but here in Dallas-Ft. Worth — W's
backyard — things were a bit more
skewed,” Doherty says. “Every time
we played Green Day’s ‘American
Idiot,” with the ‘redneck agenda’ lyr-
ics, all of the yeehaw-shit-howdies
came out of the woodwork and
ripped usa new one, saying how un-
American we were for playing it and
that we should be deported. Hell, we
would have been fair and balanced
and played an anti-Kerry song if
someone would have written one.”

Show Me How
To Live ... Or Not

The Knight Ridder news service
ran a piece a week prior to the elec-
tion about how anti-Bush musicians
were tuming off young voters. Cit-
ing a recent poll at the University of
North Carolina, the article claimed
that the negative reaction to political

amount of coverage, but
the struggle to remain
nonpartisan — and it uws
a struggle. “Whenever an
artist was in town we’d
have them cut a liner
about voting,” Bevilacqua
says. “A lot of them would
say things like, 'Vote for

grandstanding was more
a reaction against being
lectured to than a move
toward conservatism. “I
don't think it's wrong for
them [musicians] to tell
people whom they‘ve
chosen, whom they sup-
port and campaign for,”

P

the ugly guy, which we
would keep. Most of them
would also bag on the
president or say something about
making your voice heard for John
Kerry. We would kindly ask them to.
just do a general ‘Get. out the vote’
ad lib.” "
Geez, what if Rage Against The
Machine or The Clash stopped by?
Good thing those bands don't exist
anymore, since our format’s once-
natural lean to the left seems to have

Duane Doherty

one student said. “But
people need to do their

This indicates that Alternative ra-
dio’s decision to stay in the middle
was a good one. Seems that Mark
Bolan was right when he said (and
F'm stoked that I get to quote a T. Rex
song), “You can’t fool the children of
the revolution,” so “bump and grind
and have a good time.”

To this end, consider some of the
zany antics concocted by Mr. Bevil-

,
-3
-

November 5, 2004 R&R ® 73

The Presidential Effect

How American voting patterns have dictated
the course of Alternative history

Strange but true. The Bush family has been very good to
the Alternative format. No matter your party affiliation,
you can't refute the yearlong buzz that follows a Republi-
can into the White House.

1988: Republicans Win, Alt Breaks Through!

You know, kids, there was actually a
rather large Altemative renaissance
before Nirvana ever happened. The year
after the first Bush wandered down
Pennsylvania Avenue wearing a top hat,
heritage Alt artists who had previousty
barely made a ripple in the mainstream
were suddenly smeared all over the
radio. These were bands who absolutely
belonged to us, and their cross-format acceptance made our world
seem not so odd after ail.

We're talking about The Cure’s “Love Song,” The B-52's’ “Love
Shack” and Love & Rockets’ “So Alive” (“love” was big). Depeche
Mode even soid out the Rose Bowl, for crying out loud. Life was good.

1992: Democrats Win, Confusion Reigns

The year after Nirvana changed the worid, Clinton entered the
White House. The year after that, the format suffered a severe identity
crisis. Maybe we thought that another
musical U-tum was in order. After all, we
had just traded in our gloomy Euro bands
for, well, any band from Seattle.

As a result, we were jumping all over
Counting Crows, The Cranberries and
Sarah McLachlan. By Ogtober, even
Pearl Jam were showing us their gentler
side with “Daughter.” Hey, Active Rock
programmers of 1992, you're welcome. Glad we could help.

1996: Democrats Win, Pop Goes The ARt Worid

In the year that followed Clinton's re-election, U2 dropped the
bomb known as Pop, Need we say more? The format was again
grasping for a clue. Hoping for another cume surge, we wildly
embraced girly fodder like Sugar Ray and Third Eye Blind. At an
airpont, | once came across Marco Coliins listening to the frickin®
Spice Girls on his Walkman! As if we hadn't shared enough with Hot
AC, the year came to a close with Green Day getting pretty on “Good
Riddance (Time of Your Life).” Help.

2000: Republicans Win, Alt Comes Back

All it took was another Bush moving into the White House, and
Altemative programmers suddenly made
a whole year's worth of sound choices. In
2001 we latched on 10 actual albums
such as Coldplay's Parachutes and The
White Stripes’ White Biood Cells that
would pay enormous future dividends.
This allowed us to deal with the likes of
Staind, P.0.D. and System Ot A Down
without sounding completely like every
Rock station on the dial. We were even smart enough to embrace the
oid codgers of U2. A “Beautiful Day” had begun.

Bill Clinton

George W. Bush

acqua and his team. “When the con-
ventions were going on, we took the
Kerry sound bite about him having
better hair and did a ‘Better Hair
Weekend,” giving away ‘80s-music
compilations apd gift certificates to
a high-end grooming lounge for
men,” he says.

“To be fair, we also did a ‘We've
Got Bush Weekend’ featuring the
nonsensical statements that the pres-
ident had made in the past. We gave
away a Bush CD catalog and a real
bush from a local nursery.” Get it? A
real bush? Radio people are funny.

“When we did the Bush weekend
I received about five complaints that

WWW.americanradiohistorv.com

we were supporting Kerry,” Bevil-
acqua continues. “Since | had the
"Better Hair’ weekend promo on my
desktop, I sent it to those people in
an e-mail. Fair and equal treatment for
us meant making fun of the candi-
dates fairly and equally. Bottom line,
the election was top-of-mind with our
audience, and we covered it fairly.”

“If we were todo itall again, [ don‘t
think we would handle anything dif-
ferently,” says Doherty. “The audience
is inundated with the issues every-
where they tum, and I would think
that they tune to us for some relief.”

My name is Kevin Stapleford, and
1 approved this message.


www.americanradiohistory.com

74 y ' ALTERNATIVE TOP 50 _ TR
e .
Ny \ ‘-. November 8, 2004 C 'u
UM e me ey B e D ER A Most Added’ |
1 € Y2 Vertigo Swterscope/ 2328 «46 167883 § 120 |wwawrradds.com
3 @ JMMY EAT WORLD Pan Gwrarscose) 2154 +48 152331 10 741 | AATTTE Ll Aoos
2 3 GREENDAY Americanidiot Megrisel 2088 178 157883 13 710 | PAPAROACH Scn Gelew =
GAEEN DAY Beuievard Of Broken Orsems uriae/ n
4 4 PAPAROACH Getting Away With Murder (Geffan/ - 1788 22 101760 16 5510 | pusic Breskin' Catl 7
5 5  CHEVELLE Vitamin R (Leading Us Along) (Epic/ 1743 51 104288 14 630 | JET Leok Whet You've Dene tAcieeti ‘s
7 6 BREAKING BENJAMMN So Cold Halywood) 1688 43 103820 27 580 m‘:“,'ﬂﬂ"mw :
9 @ CROSSFADE Cold Cokmbia) 1650 +150 78433 24 550 m'm“'m,mmmwl el ‘
‘ 6 8  VELVET REVOLVER Fall To Pieces (RCA/RMS) 1592 -183 88619 16 630 MAMLYN MANSON Porsonel Jesus Mechingfintarscape/ 5
8 9 LISKIN PARK Breaking The Habit Wanser Bras) 1542 198 115438 22 680 M
15 D  GREEN DAY Boulevard Of Broken Dreams (Reprise/ 1341 +225 108403 6 6821 ost
| n @  SuM a1 We'rs All To Blame /s iRMNG/ s .5 e w sy | Imer easedPlays
13 (D MODEST MOUSE Ocesn Bresthes Saity pc/ 1289 +64 70000 12 580 e
10 13 THREEDAYS GRACE Just Like You iZombe/ 1221 128 9222 31 54p | MmeTeUmS . pos
1w @ USED TokehAway Peprise) 1183 +44 51008 10 631 m&wmmm :f’:
12 15  KILLERS Somebody Told Me Anisd 06/ 1180 54 102425 28 540 LOSTPROPMETS | Den't Know /Cobmbia/ +14
18 @ CAKE NoPhone Cokmbia/ 1102 +35 45828 10 S50 | JET Look Whet You've Dene (Ackeecic/ . 18
17 @ SNOWPATROL Run (4&Miinterscope) 1048 +18 61772 16 5 WW&WMM' +::
L ) +
20 @ IGLLERS Mr. Brightside fisiend ARG/ 1013 +93 THSS 8 BB | L e Foe Dt N
19 19  SUIPKNOT Duality /SoackumeniLIMEG! [ 23] 42 83010 2 430 ILLERS My Brightaide AxiadLAMG) +83
21 @ WTERPOL SiowHends Matador/ m +67  TI738 11 462 | SWATCNFOOT Thisls Your Lite (SpamewyEM CME/ +0
25 @)  JET Lok What You've Dons /Arieetic/ 835 4152 57114 4 558 | MYCHENMICAL ROMANCE fmNet Okay § Promise) Feprise/  +09
22 @) MUSE Hysteria [Eastiest/Wamer Bros.) 813 +17 33338 11 51N Most
18 23 KORN Word Up Mpic/ 5 811 184 43881 13 500
23 @ SKIMDRED Nobody Lava/ m 0 3024 14 4 Play ed Recurrents o
27 @) WY CHEMICAL ROMANCE 'mNot Okay () Promisa) (egrise)  ~ 738 +89 58730 5  Asiz | awmer e weesy s
29 @ FRANZFERDISAND This Fire DominaEaic/ 723 +116 5088 4 471 | FRANZFERDINAN Take Me Ot Dominafisl) 654
20 27 SOCIAL DISTORTION Reech For The Sky (Time Somb/ ns 4 sies 9 38N M'?J"ﬁ*u ‘“'f’."’:“"“ g
28 @ THREEDAYS GRACE Home UiveZombe/ 75«76 20033 4 483 | vEVET REVOLVER Sicher CARME) 58
26 @ MARLYNMARSON Parsonal Jesus othinginterscape! 630 +37 S8 9 M1 JET Cold Hard Bitch (Ationtic/ 568
32 @ APERFECT CIRCLE imegine (Vipiw 804 +12 32818 s a3 MOOEST MOUSE Flest On fiaic/ 582
I 31 €@  DONNAS Fo Bahind Me Lookout /Atisatic/ 802 s 4 1 W m;‘:‘m‘m““‘"”m ﬁ
U @ MUSICBreskin' Capital 582 +118 38878 3 47 | mcypys Megsomenac “""’W pos
| 30 33 TAKING BACK SUNDAY A Decade Under the influence (Victory/ 505 99 39852 19 AWM SWITCHFOOT Moant To Live fad int/Cobumbia/ "
35 @ SUPKNOT Vermibon (FoadrumosnIDJMG! as2 +32 20583 3 38 .
33 35  FUTURELEADERS OF THE WORLD Lat Me Out (Epic/ 59 w uss u wn | New&Active
4 @ SWITCHFOOT This Is Your Life SparrowEM CMG/ 450 +90 15482 2 33 NISE AGANIST Give It Al Geffow/
38 O KEANE Somewhers Only We Know /eferscope/ 442 +22 29627 [} 20 Total Plays: 241, Total Stations: 21, Adds: 0
MSTRUCTION Breskdown (Geffan/
 —ry . pot
38 38  MCKELBACK Because Of You m 2 e 8 20 | O Tou o oy
40 38 EXPLOSION Here | Am (Toerantule/Vigin/ n 1 11872 8 30 LOSTPROPHETS | Den't Know [Cobwbia/
gE> @) NOOBASTANK Disappeer Asiead®OiG/ 339 +198 12484 1 3® TMMmemmmmh
42 41 DOGS DIE W HOT CARS | Love You Cause | Have To ¥2) 325 2 s34 3 mtmm"“m.rmmmmnmz browp
37 42 COMEED AND CAMBRIA A Favor House Atlentic Cokembia/ 06 128 15181 19 250 | EXIES Ugly Vipw
. . Total Pleys: 174, Total Stations: 18, Adds: 3
38 43 GOODCHAMOTTE Predctabe DayiphtFpc @7 16 20207 10 2M beprprd
em> )  BEASTIEBOYS Right Right Now Now Capitod %2 51 1\ 1 200 T'"“'mmm“','f,,":“" m‘mu'z,‘uuo
47 45  SEVENOUST Face ToFace (TVT) 207 3 %482 2 178 | STORYOF TNE YEAR Sidewaks iMavenick/Raprise!
g@> @)  LAZYBOY Underwoer Goss inside The Pants Uinvarsal %3+ 1Me2 1 138 gw&:’,"“'lqm,“"“‘”
M 47 DDLU KIDS Stop The Workd /diwareyTdumisia/ 260 -19 10538 § 2n Total Plays: 100, Total Stations: 16, Adds: 3
43 48 YELLOWCARD Only Ons Capitod 257 43 15882 19 140 LE TIGRE TXO /Strummes Uiniverzal
46 49  GODSMACKHOROPBOX Touchs fapubiic Uiniersal % 20 1074 18 3 | ToudPevs 96, Toul Statiens: 11, Addr: 2
STRAYLIGHT RUN Existantislism On Prom Night (Victery/
p> @ PAPAROACH Scars Geffow 43 +83 3212 1 M4 | Total Pleys: 81, Total Statiens: 8, Adds: |
75 Ahernative reporters. Monitored airplay data supplied Mediabese Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airpiay week
monunm.mmmwmmuwmumumuhnnm Htwo songs are ied in total plays, the 5ong with the lsrger increess in plays Station playlists for all R&R reporters
is placed first. Songs beiow No. 20 are moved to fecurtent after 20 weeks on the chart. Most Added is the total number of new adds officiallyreported to R&R by each are available on the web at
nponmm.mmammwmmmwmmnmmﬂmwmmmmmw mmm‘m
otm(umM).mmm-wmummmw.wmwmmmmmmmmam(om, .

Asbitron Inc.). © 2004. R&R, Inc.
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America’s Best Testing Alternative Songs 12 +
For The Week Ending 11/5/04

Persons Men  Women
Artist Title (Label) ™ LW  Familiarity Burn 18-34 18-34 18-34
GREEN DAY Boulevard Of Broken Dreams /Reprise/ a4y 74% 5% 438 434 .2
JIMMY EAT WORLD Pain finterscape/ 424 425 86% 9% 415 4.25 4.07
KILLERS Mr. Brightside //sisnd/0JMG) 412 - 53% 5% 18 4.07 427
GREEN DAY American ldiot (Reprise/ 418 4 9% 23% 483 3se 4.18
TAKING BACK SUNDAY A Decade Under the. (Vicrary/ 408 411 5% 1% 390 i kX )
KILLERS Somebody Told Me (Isiand//Q/MG/ 407 408 % 311% 4.08 i 419
SUM 41 We're All To Blame (Isiand/iOJMG/ 40 404 BO% 1% i 387 i
CHEVELLE Vitamin R iLeading Us Along) [Epic/ 395 385 4% 17% 38s kR | i
BREAKING BENJAMIN So Cold (Holywood/ 31N 4N 1% 4% 379 i n
SOCIAL DISTORTION Reach For The Sky (Tane Bom) 390  3.96 2% "% iss n 383
FRANZ FERDINAND Take Me Out Domina/Epic/ 38 Inn 6% 4% 40 395 408
MUSE Hysteria (FastWest/Waener Bros.) 385 360 51% % 483 408 400
THREE DAYS GRACE Just Like You AwveyZomba/ in N 7% 39% 387 353 i
CROSSFADE Cold /Cokwmina/ i an % 22% n k1)) kR ]
USED Take It Awsy [Reprise) 30 370 80% % 368 in 352

LOSTPROPHETS Wake Up (Make A Move) [Calumbia) 31 388 3% 31% isn i in
COMEED AND CAMBRIA A Favor House Atlantic Cobmive/ 3.79 397 5% 1™ n s kR &)

MODEST MOUSE Ocean Breathes Salty /Epc/ i 38 9% 13% i n in
SNOW PATRDL Run (A&M/intesscape/ in e 66% 13% in n kX 1)
VELVET REVOLVER Fall To Pieces (RCA/RMG/ in wm 1% 19% 3719 3190 3188
LINKIN PARK Breaking The Habit Warner Bros./ 387 368 89% §1% 385 Ja8 n
PAPA ROACH Getting Away With Murder (Geffen/ B 1 7 B ¥ 7] 85% 22% 3183 s 3154
U2 Vertigo /interscope/ 359 349 %% 19% 358 3.78 ian
INTERPOL Slow Hands (Matador/ 355 34 43% 8% 361 348 in
A PERFECT CIRCLE Imagine (Virgsn/ 150 - 55% 13% 34 329 364
SUPKXNOT Duality (Readrunner/0IME) 34 354 1% ™% 334 345 .24
KORN Word Up (Epc/ Jao 334 85% 28% 333 3z 338
CAKE No Phone (Columbia) 338 @ 65% 19% 349 348 350

MARILYN MANSON Personal Jesus Nothing/interscope/ 325  3.08 % 2% n 318 345

Totai sampie size is 409 respondents. Total average lavorabllity estimates are basec on a scale of 1-5, (1=tisike very much. 5 = like very much).
Tola! tamiliarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they
are fired of hearing the song. Songs must have 40% famiarily to appear on survey. Sampie composition is based on persons 12s. Persons are
screened via the internet. Once passed, they can lake the music test based o the tormat/musc preference. Rate TheMusic.com results are nol meant
to replace caliout reseaich. The results are intended to show opimons of participants on the the Internet onty. Rate TheMusKC is a registered irademark
of RateTheMussxc.com. The RTM system. is available for local radiv stations by calting 818-377-5300. Rate TheMusic.com data is provided by
¢a&mn Research. 8 division 8 Premiere Radio Networks.
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Putting presidential politics on-air
was essential for us, because the topic
of the day should always dominate the
d on-air discourse. Here in Florida, how-

R E R L ever, this meant that hurricane recovery

sometimes monopolized practical dis-
’ Vit cussions. Whoops. While the nation
- Fitz Madrid

was undergoing the agony of choosing

ther Chi McFlightsuit or Cold Fish,
| ASSL PO, WUBX-FM (90X) | rrorior ) o gnisuttor od Fis
i Ft. Myers

ON THE!

¥ Flonidians were still more focused on

e fixing their roots. But we addressed the

election on-air and in the streets

‘ inventively. ® We invested in and scattered quite a few “Vote 99X°
]

lawn signs; they looked quite sly among the poiitical signs and cost

much less than billboards. The morming show tried to sneak into a

Cheney appearance and got some very funny Michael Moore-style

i audio, and the night show (starring me, by the by — gosh, I'm rad)

was even more active with satire and heckling commentary. In the

era of The Daily Show, heckling goes a long way. My “heckle” of choice: putting

the listeners on the air and letting them vent at motorcades. ® | don't know what

i's like in your town when the actual/hopeful POTUS or VP visits, but here in

Mayberry, it's paralyzing: checkpoints, police and circling helicopters. People had

plenty of time in their cars and lots of celi-phone minutes. I'd open the phones

up, saying, “This is your chance to say something to (insert political figure here).”

The response was great. | can't say enough about heckling. Sneering and pot-

shots were the foundation of at teast one campaign, and that's how we handled
it here in the battleground state of Florida.

You've got your Hoobastank and
Beastie Boys making the top two de-
buts of the week, as the former's “Disap-
pear” slides in at No. 40, and the latter's
“Right Right Now Now" is at No. 44 ... Then
there's that crazy Lazyboy, whose “Under-
wear Goes Inside the Pants® checks in at
No. 46. Exactly why is it gamering such a
rabid following? ... Green Day score the
Most Increased Plays titie with “Boulevard
of Broken Dreams,” to absolutely no one’s
surprise ... Other big increases went to the likes of the previously mentioned
Hoobastank, as well as Lostprophets and Jet. Right behind them are Cross-
fade ... It's not too late to jump alt over Interpol. Their “Siow Hands™ has been
very patiently climbing the charts, cracking the top 20 this past week, thanks to
some nice increases at such places as WHFS/Washington, XTRA-FM (91X)/San
Diego and WROX/Norfolk. If you get on “Slow Hands" now, no one will think any
less of you. We're all part of the same gang.

— Kevin Stapleford, Alternative Editer
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The Penguin Rules

WUIN makes its mark in the Wilmington, NC market

With the success that public radio station WNCW/
Greenville, SC has achieved in Narth Carolina, it
seemed logical that a commercial station with a simi-
lar format might have a real impact in the right mar-
ket. When WNCW PD Mark Keefe was enticed to come
on board and launch WUIN (The Carolina Penguin) in
the beach community of Wilmington, NC, he took what
he had learned at the noncomm outlet and applied it

to the new sign-on.

The idea was to come up with a
version of the Triple A and America-
nablend that WNCW had created that
would fly on the commercial end of
the dial. In spite of the fact
that the station had one of
the most challenged sig-
nals in the Wilmington
market, The Carolina Pen-
guin debuted with an im-
pressive 3.5 12+ in the fall
"03 book and heid on pret-
ty well this past spring,
even with the station go-
ing through an ownership
change.

This week | talk with Keefe about
the station, the market and the plans
for the future of The Carolina Pen-

guin.

R&R: What was the original concept
for WUIN?

MK: | got an e-mail when [ was still
at WNCW from a guy in Charlotte
named Macon Moye. He had been in
Rock radio for a long time and was
actually the first guy who managed
and developed The John Boy & Billy
Show. He was involved in ownership
with Ocean Broadcasting, which had
these stations in Wilmington. His e-
mail said that he was a big fan of
WNCW and that he wanted to flip a
station down there with acommercial
version of what we were doing on the
noncomm side.

1 met him for lunch in Charlotte,
and the restaurant was actually called
the Penguin. We were joined by anoth-
er one of the investors, and they ex-
plained, the original radio-restaurant
concept to me. It would bea place that
served food and drinks, offered live
music and that would always have
live radio going on.

It sounded like an interesting con-
cept to me, and 1 accepted the offer.
Unfortunately, after all the ownership
changes took place earlier this year,
the original concept never material-
ized.

R&R: Is this your first experience on
the comwyercial side of the dial?

MK: Adually, when | first got out

Mark Keefe

of college 1 worked for a commercial
station called WIMJ in Cincinnati,
which was a soft AC station at the
time. [ also worked for Critical Mass
Media for a while, so [ am
very familiar with research
and ratings and how to use
them for commercial radio.
That experience has come
in handy with my present

| then went into public
radio for several years be-
cause | felt it was a better fit
for me at the time.

R&R: After more than
eight years at WNCW, what was the ap-
peal for you to try your hand at commer-
cial radio again?

MK: As | mentioned, the guys [ first
talked to really liked what we were
doing at WNCW and wanted some-
thing similar at WUIN. That meant |
could basically program the station
the way [ felt was best for the region
it served and to bring together an in-
teresting and marketable group of lis-
teners.

The transition wasn't that difficult
for me. You could easily say that The
Penguin is a kind of hybrid station
that takes certain aspects of both ends
of the dial and blends them to create
radio that is adventurous, interesting,
informative, mature and successful.

I believe that on the commercial
side — especially for Triple A radio—
you need to bring along the public-
radio mentality of membership. Your
listeners may not be paying members
per se, but either they philosophical-
ly buy in to what you are doing or
they don‘t. Triple A brings together a
broad variety of people, and they have
to feel a vested interest in the station
for it to succeed.

R&R: Wien did The Carolina Pen-

wguin launch?

MK: It's been abouf a year and a
half now. The station facility has been
in existence for about 15 years. Since
the station didn’t fully penetrate the
Wilmington market, they originally
did a beach music station, and it was
Smooth Jazz when we took over.

We showed up with our Triple A
and Americana blend of program-
ming and, due to our signal limita-
tions, were pretty much discounted by
all the other contemporary music sta-
tions, in the area. When we debuted
with a 3.5 12+ in our first book, that
got everyone’s attention, including
ours! Wesslipped a bitin the spring ‘04
book, to a 2.7. However, we are still
ranked seventh in our target demo of
25-54. Not bad for a new station with
a challenged signal.

The slip was a bit deflating, to be
sure, but that also took place during
some major upheavals at the station
— ownership changes, staff reduc-
tions, no advertising and so on. So the
fact that we are still a player is actual-
ly pretty amazing for a signal that
mainly reaches the beach communi-
ties near Wilmington.

R&R: Tell us about that ownership
change.

MK: When [ took this job the orig-
inal owners, Ocean Broadcasting, told
me they had plans to take the three
other stations they owned and merge
them with two other stations in the
market and then sell them to another
company. But they wanted to keep
WUIN.

“Much of the
musical flavor we
present is tuned to
the heritage and
musical tastes of
this area of the

country.”

Then we got our first ratings book,
and a funny thing happened on the
way to the deal. The company they
were merging their stations with to
form the larger broadcast company
suddenly realized that it had a mar-
ketable format with Triple A. I think
there are a lot of broadcasters who are
unsure of the Triple A format and
thereforé won't take a risk with it, but
if a successful Triple A station is al-
ready in place and sort of falls into
their lap, that is another story. Allof a

wWwWWw.americanradiohistorv.com

from a few weeks ago on
The Carolina Penguin.

DAVID GRAY Caroline
WIDESPREAD PANIC Airplane

NEIL YOUNG Dreaming Man

WILCO Theologians

JOSEPH ARTHUR | Can't Exist

THE KINKS Better Things

WUIN/Wilmington, NC
Sample Hours

Below are two sample hours

JAMES BROWN | Got The Feeling

THE REPLACEMENTS Kiss Me On The Bus

JACKIE GREENE Honey I've Been Thinking About You
BRUCE COCKBURN Wondering Where The Lions Are
MICHAEL FRANT) & SPEARHEAD Ganja Babe

TIFT MERRITT Good Hearted Man
RICHARD & LINDA THOMPSON | Want To See The Bright Lights Tonight

PAUL THORN Mission Temple Fireworks Stand
THE PRETENDERS Walk Like A Panther

4pm
DR. JOHN Right Place, Wrong Time
EMMYLOU HARRIS | Don't Want To Talk About it Now
TWO DOLLAR PISTOLS Hands Up!
CAMPER VAN BEETHOVEN 51-7
ELVIS COSTELLO & THE ATTRACTIONS Watch Your Step
NORTH MISSISSIPP1 ALL-STARS Shake 'Em On Down (Live)
LUCINDA WILLIAMS Can't Let Go
XTC The Man Who Murdered Love
RICHARD BUCKNER A Chance Counsel
LYLE LOVETT Her First Mistake

NEW YORK DOLLS Looking For A Kiss

THE canouna

PENG

sudden, the deal had to include
WUIN, or the whole thing was off.

My original owners weren't excit-
ed about the deal because they want-
ed to keep the station and pursue the
restaurant concept. But, at the same
time, they didn’t want to lose the
chance of making several million dol-
lars. So, The Penguin ended up being
sold by Ocean Broadcasting to a com-
pany called Sea-Comm.

R&R: How is the station staffed now?

MK: The change has had an effect
on how we run this station. We now
have a much smaller staff — essential-
ly, it is me and my MD, Jerry Gerard,
doing most of the day-to-day stuff at
the station. Plus, | am also program-
ming our Classic Rock stations — it's
a simukast under the calls WBNE &
WBNU-FM. The GM for our Sea-
Comm cluster, Paul Knight, basically
gave me the opportunity to do both
stations. In fact, the Classic Rocker
beat WUIN in the spring book, solam
cither winning or losing, depending
on how you look at it.

With this setup [ am now quite
busy, and I don’t get to pay as much
attention to The Penguin as [ would
like. | am live in the moming on The
Penguin, and Jerry Gerard is live in
the afternoon, but our middays and
evenings are voicetracked. We don't
make a big deal about that, and 1
would venture to say that most of our
listeners are not even aware of it.

Jerry plays a huge role in the sound
and personality of the station. Over
the years he and I had run into each
other at conventions, and we kept in
touch about programming and music.
Jerry is the ultimate music fan, and his
knowledge about the artists in this

format is mind-boggling. He is also a
deep thinker when it comes to radio.
He is the one who really gives the
magic to this radio station.

Many of the other functions of asta-
tion, such as sales, marketing and pro-
motion, are shared services with our
sister stations in the cluster.

R&R: You certainly have an interest-
ing music mix.

MK: [ guess it depends on your
perspective. We play most of the art-
ists who do well at Triple A radio in
general, and we also mix in quite a bit
of roots or Americana music. As you
know, we are a Triple A reporter with
you, but we are also an Americana
reporter with the Americana Music

We certainly are not as broad as
WNCW, and even though we play more
Americana and bluegrass artists than
almost any other Triple A station, it has
to be presented property and in the right
mix of music. Keep in mind that much
of the musical flavor we presentis tuned
to the heritage and musical tastes of this
arva of the country. Having said that, [
have leamed that tastes in the coastal
arca of North Carolina are somewhat
different from what folks who live in the
mountains like.

Once again, the balance and the
mix are key to putting so many styles
together. As long as you don't lean too
heavily on any one genre, the fans of
each can actually enjoy being turned
on to something different. Whatever
we are doing, it certainly seems to be
working.

You can contact Mark Keefe at 910-
772-6300. For more info about the station,

£0 fo www.carolinapenguin.com.


www.americanradiohistory.com

[{J{RiPLEATOP30 roweren[T]

¥y B o November S, 2004

WE WK ANTST TIE LABELIS) L/ .%'a e wusns| Most Added”
| 1 o U2 Vertigo finterscape) 583 +5 33705 ] 24)0 www.rradds.com
2 2 REM. LeavingNew York Warner Bros. 545 47 29784 11 25 | ARTSTTE LAl —
5 © Mk KN(:::[ER Boom, Like That M’:ﬂm Bras.) B4 +19 19415 8 zz;u SUN A S A . :
' M. JAGGER & D. STEWART f/ S. CROW Oid Habits Die Hard Vigry 2
I 3 4 JOHN MELLENCAMP Walk Tall (Island/I0/MG) 361 -9 219 1 18/0 SONIA DADA Diggia’ On A Road /Caliape/ 2
4 5  BRUCE HORNSBY Gonna Be Some Changes Made /Cokumbia) 351 -14 20244 17 2110 SCISSOR SISTERS Laura (Universal) 2
| 6 @ KEANE Somewhere Only We Know finterscape/ 384 +28 18427 10 2190
8 o CROSBY & NASH Lay Me Down (Sanctuary/SRG) 297 +12 13139 15 1610
7 8  CARBON LEAF Life Less Ordinary (Vanguard) 296 -18 16111 12 1910
10 9 JOHN FOGERTY Deja Vu (AN Over Again) (DreamWorks/Geffen) 270 -7 16328 13 10
12 SNOW PATROL Run (A&M/Interscope) 266 +9 14634 9 213
1§ GREEN DAY Boulevard Of Broken Dreams (Reprise/ 261 +68 11729 2 181
17 LOW MILLIONS Eleanor (Manbattan/EMC) 243 433 7019 6 19 Most
13 @ MODEST MOUSE Fioat On (Epic/ 242 +16 13007 2 wp |fncreased. Plays
15 Q RAY LAMONTAGNE Trouble /RCA/AMG) 241 +3 13429 7 181 TOTAL
14  SARAHMCLACHLAN World On Fire (Arista/AMG) 238 18 13501 9 130 | aemst e v WOREASE
11 16 FINGER ELEVEN One Thing (Wind up/ 228 46 12505 19 110 | GREENDAY Bouevard Of Broken Dreams feprise/ +68
20 (D) STEVEEARLE The Revolution Starts Now (£-Squared/Artemys/ 207 +15 10083 7 160 | SAMMECULLUM High And Dry Yerveinversal .
16 18 ELVIS COSTELLD Monkey ToMan Lost Highway/ 20 10 0110 7 150 ﬂ"»fﬁﬁsnm.’mm e
19 19 MARDON 5 She Will Be Loved /Octone/J/AMG) 188 -5 11592 12 80 GO0 GOO DOLLS Give A Little Bit /Warner Bras./ +36
23 @ NEVILLE BROTHERS Ball Of Confusion (Back Porch/Narada) 183 +10 5803 5 141 RAY LAMONTAGNE Trouble (RCA/RMG) +3
| 27 @ JET Look What You've Done /Atiantic/ 181 +26 5984 3 1810 BUTTERFLY BOUCHER | Can't Make Me (A&Miinterscape)  +30
% g LENNY KRAVITZ Lady (Vigin) 180 +24 7727 3 16n | MJAGGEREOD.STEWARTS.CAOW OidHabits O Hard ligmy +29 |
28 RAY CHARLES fIVAN MORRISON Cray Love (Concord 165  +12 12786 2 14 ﬁ,":o‘“m:i";x T -
|2 24 OZOMATLI [Whe Discovered) America? (Concord) 184 -28 9572 17 1710
130 @ CHARLIE MARS Gather The Horses (V2 156 +5 3363 8 131
I @ JOHN MAYER Daughters (Aware/Columbia) 154 +40 9253 1 I
| 24 27  CAKE No Phone /Columbia) 153 19 9921 9 1110
MICK JAGGER & DAVE STEWART f/ SHERYL CROW Did Habxts Die Hard (Vigw) 151 +29 7424 1 15/2
[ 29 29  SCISSOR SISTERS Take Your Mama (Universal/ 145 b 8638 18 810
25 30 THRILLS Not For All The Love In The World (Virgin/ 124 -36 1857 1" 1410 Most I
25 Triple A repofters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Playéd R ecur { & ents |
of 10/24-10/30. Bullets appear on songs gaining plays or remaining flat from previous week._ If two songs are tied in total plays, the song with the larger increase in plays I
is piaced first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each TOTAL
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number | ARTST TTTLE LABEL(S) ) PLAYS
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (©2004, | JAMIE CULLUM All At Sea Verve/Unversall 228
Arbitron inc.). © 2004, R&R, Inc. MINDY SMITH Come To Jesus /Vanguard/ 184
New & Active NORAH JONES What Am | To You? Blve Aote/EMC) 180
" LOS LONELY BOYS Heaven /Or/Epsc/ 164 |
WILCO Theclograns Manesuch/ MARC BROUSSARO Home (/sand/0/MG) COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 144
Total Plays: 119, Total Stations: 9, Adds: 1 Total Plays: 74, Total Stations: 6, Adds: 1 D. FRANKENREITER f/J. JOHNSON Free Brushlwe/Universall 133
NORAH JONES Those Sweet Words (Bive Note/EMC) LOS LONELY BOYS More Than Love (Or/Epic/ LENNY KRAVITZ Where Are We Runnin'? (Virgsy 105
Total Plays: 112, Total Stations: 11, Adds: 1 Total Plays: 72, Total Stations: 8, Adds: 0 311 Love Song (Vokcana/Zombal 105
MICHAEL FRANTI Yes | Wil /ibdusic/ KEB’' MO’ Get Together (Dkefv/Epic/ NORAH JONES Sunnise Bive Note/EML/ 103
Total Plays: 96, Total Stations: 11, Adds: 1 Total Plays: 71, Total Stations: 7, Adds: 0 COLDPLAY Clocks (Capitol 102
- KEATON SIMONS Currently (Mavenck/Reprise/ BOB SCHNEIDER Cap'n Kirk (Shockorama/Vanguard)
T 0 e 1 ) . Tota Plays: 69, Tota Stations: 6, Adds: 0 Station playlists for all R&R reporters are
GO0 GOO OOLLS Give A Little Bit (Wavner Bros.) JAMIE CULLUM High And Dry (Verve/Universal) f
Total Plays: 81, Total Stations: 3, Adds: 0 Total Plays: 67, Total Stations: 6, Adds: 0 avaulal:le ::rthe web atm
: S == — www.radioandrecords.com.

INLY WE HNOW

BDS AAA: 3* R&R Triple A:
BDS Adult Top 40: 26*
KFOG KBCO KMTT KTCZ WBOS WXPN WGVX WXRV

WTTS WRLT WNCS WZEW WDET WFPK KZPL WFUV
WMMM KWMT WOKI WMVY WRNX KPRI WDOD & more

Songs ranked by tetal plays

Sales: ®
Over 13,000 scanned this week...220,000 scanned so far ﬂ
Over 1.5 million sold internationally!!
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- °
S B e me veas B de Sk ER ™R Most Added
2 @ U2 Vertigo finterscope/ 688  +182 8602 5 387 www.rrindicator.com
. ARTISTTITLE LABEL(S) . ADOS
1 @ REM. LeavingNew York Warne Bros.) 686  +128 6287 10 388 | O S VAN MORRISON Crazy Love Coneord :
3 0 MARK KNOPFLER Boom, Like That (Warner Bros.) 597 +116 7055 8 apg MARK KNOPFLER Boom, Like That /Warner Bras.) ']
4 @ ELVIS COSTELLO Monkey To Man (Lost Highway) 506 +66 6977 8 375 | REM. LeavigNew York (Wamer Bros) s
5 @ JOHNMELLENCAMP Walk Tal (istand/iDJMG) 462 +76 3068 11 2506 :?v::.;ow«;ﬁ::::; Done Atsatic :
N
7 @  KEANE Somewhere Only We Know finterscope/ 848 486 5176 16 2877 | \EaNe Somewhere Oniy We Know finterscope) 7
8 @ RAYLAMONTAGNE Trouble /RCA/AMG) 435 +107 5189 8 328
6 @ STEVEEARLE The Revolution Starts Now (E-Squared/Artemss) 432 +84 6002 11 335
g € JOHN FOGERTY Deja Vu (AN Over Again) (DreamWorks/Geffen) 379 +54 a3 14 2808
13 Q) CARBON LEAF Life Less Ordinary Vanguard) 334 401 1770 15 228 Most
10 D BRUCE HORNSBY Gonna Be Some Changes Made (Columbial ns +25 asa0 1 s | ImCr eased Plays —
17 @  JET Look What You've Done (Atiantic) 294 492 1910 2 B | ,uner e weas .
12 (D BENHARPER & BLINO BOYS OF ALABAMA Wicked Man (Vigin/ 289 +52 4301 7 268 | 2 Veriigo dnterscopel +182
2. D SNOWPATROL Run (4&M/interscope) 280 +101 37137 3 184 REM. Leaving New Yok (Warner Bros./ *:f:
MARK KNOPFLER Boom, Like That /Warmer Bros./ .
- @ CROSBY & NASH Lay Me Down (Sanctuary/SRG/ 278 +6 3073 16 24/5 RAY LAMONTAGNE Trouble (RCARMG/ o187
14 @ MADELEINE PEYROUX Don't Wait Too Long (Rounder/ 264 +38 4540 8 2514 GREEN OAY Boulevard Of Broken Dreams (Reprise/ . +103
16 (@ JOSEPH ARTHUR Can't Exist (Vector) 249 +30 3275 & 232 | CARBON LEAF Life Less Ordinary (Vanguard) +101
SNOW PATROL Run (A&Minterscope) +101
6
% (@ LOWMILLIONS Eleanor ./anan’fML‘/ 218 +69 1968 B 28 | s (VA MORRISON Crary Lov I hr
22 @ CAKE No Phone (Columival 215 +49 1288 5 1713 JET Look What You've Done /Ariantic/ +92
28 @ NORAH JONES Those Sweet Words (Biue Note/EMC) 202 +59 1025 2 19/8 | KEAWE Somewhere Ony We Know finterscope/ +88
24 €D MICKIAGGER & DAVE STEWART f/ SHERYL CROW Okd Habits Die Hard Viguy 202 +&2 1es 2 13
15 22 FINNBROTHERS Won't Give in Rletrwerd/ 188 28 1358 15 15 o
21 @  WEVILLE BROTHERS Bal Of Confusion (Back PorchNarads) 197  +19 1588 8 214 Psy ndicated
23 @  DRIVEBY TRUCKERS Never Gonna Change (New West/ 187 +23 1867 & 15R2 rogramming
20 @ TIFTMERRITT Good Hearted Man (Last Highway) 185 +44 2024 2 1M Mt
25 @ GOVTMULE Slackjaw Jezebel (ATO/RCA/RMG) 176 +27 1360 4 1812 World Cafe - Erica Zito 215-898-6677
@etwr> €) ROBBIE ROBERTSON Shine Your Light (Hodywood) 173 +81 1479 1 183 | BRADUANGIRLS Lazy Lover.
19 28 THRILLS Not For A The Love In The World (Vigiv 173 95 2418 1 18R m:’t‘ﬂx“ e
- g JOSS STONE Don't Cha Wanna Ride (S-Curve/Virgin/ 168 +36 1983 2 122 JACKSON BROWNE WITH BONNIE RASTT Poor Poor Pitiful Me
27 KASEY CHAMBERS Stronger-/Warmer Bras.) 168 +25 694 2 181
Acowstic Cafe - Rob Reinhart 734-761-2043
42 Triple A reporters. Songs ranked by total plays for the airpiay week of Sunday 10/24 - Saturday 10/30. JESSE COLIN YOUNG imagane/What's Going On?
© 2004 Radio & Records.
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Fall has finally arrived, but here at
. WUIN (The Carolina Penguin), we're
| still not ready to say goodbye to our
| biggest summer smash, Simple Kid's
“Staring at the Sun.” We fell in love
I with its crunchy riff, greasy groove
With and ridiculously infectious wordplay
Je Gerard 5 almost slnx.months ago a.nd have
blasted it in heavy rotation ever
1,_ I",E WUINMiImIngton NC el Since. ® The Kid is Cork, Ireland na-
tive Ciaran McFeely. He had a shot at
the majors in the '90s with his teenage band The
Young Offenders. A decade later his Vector debut,
1, is a Shortlist nominee and a slam-dunk favorite
with our listeners. Even with its lengthy run, “Sun”
is still generating strong phone and e-mail action.
The staff digs him too. He hasn't yet graced our
coastal shores with a live show, although we did
air a hysterical Bonnaroo backstage interview ses-
- sion between The Kid and our fearless leader, PD
Mark Keefe. @ We'll probably switch tracks to “Average Man” soon,
but the continued sonic retina burn of “Staring at the Sun” still feels
great here in the Carolinas.

As you know, we added eight stations
to the Indicator panel this week,
and therefore the chart is basically
bulleted from top to bottom. The Indica-
tor chart has long been showing early
developing stories on many projects,
and with the expanded number of report-
ers representing a broader spectrum of
the Triple A format, it is my belief that the
adventurous personality of the Indicator
chart will increase. This week we see many of the artists on the moni-
tored chart also doing well on the Indicator side, but we are also see-
ing significant stories developing with Ben Harper & The Blind Boys
Ot Alabama, Madeleine Peyroux, Joseph Arthur, Drive-By Truck-
ers, Tift Merritt, Gov't Mule, Robble Robertson, Joss Stone and
Kasey Chambers ... Meanwhile, the monitored chart is showing some
interesting things as well. Usually during this time of the year the top
part of the chart would be completely dominated by big-name acts.
we'll we certainly have our share with the likes of U2, R.E.M., Mark
Knopfler, John Mellencamp, Bruce Hornsby, Crosby & Nash, John
Fogerty, Green Day, Sarah MclLachian and others, but there is also
a very nice mix of newer artists doing quite well, including Keane,
Carbon Leat and Snow Patrol, all in the top 10, and artists such as
Low Millions and Ray LaMontagne heading in that direction ...
Projects many programmers may be missing the boat on include Anna
Nalick; John Mayer; Lenny Kravitz; Mick Jagger & Dave Stewart
with Sheryl Crow; Michael Frantl; The Neville Brothers; Wlico;
Marc Broussard; Keaton Simons; and the new songs by Norah
Jones and Mindy Smith. — Joba Schoenberger, Triple A Editer

P ——

A lrnist

armist: Keane

LaseL: Interscope .
8y JOHN SCHOENBERGER / TRIPLE A EDITOR

he British press — not unlike the

American press, | suppose — is al-
ways ready to declare the next big thing,
and the band they have been screaming
about for the past couple of years is
Keane. Now, for an outsider like me, it's
easy to lump all these “Brit pop” bands
together, but when you really start to pay
attention, each of these acts has a unique
set of influences and, therefore, an origi-
nal sound. After seeing the story start to
develop on Keane at Triple A radio, I took
the time to really get into their debut al-
bum, Hopes and Fears, and | now know
what all the buzz is about. They're a
damn good band!

Keane — Tom Chaplin (vocals), Tim
Rice-Oxley (keys/bass) and Richard
Hughes (drums) — hail from the small
town of Battle in Sussex County. That
area of England was where the Battle of

Hastings was fought way back in 1066. *

These three became chums while still in
school, and, after a bit of travel by each of
the members and a few false starts, the
trio started to pursue music in earnest
about five years ago.

A local buzz started to develop on the
band, and they caught the attention of
Fierce Panda Records principal Simon
Williams, who offered to release a single.
As you may know, this is the same label
that discovered Coldplay, Supergrass and
many other acts that have gone on to
achieve considerable fame. With the re-
lease of “Everybody's Changing” the band
started to get some significant radio air-

play on several UK. stations, and soon
they were touring all of England.

What audiences discovered was that the
trio not only had a vocalist with a strong
and confident demeanor, they also had the
odd lineup of keys and drums without any

guitars to be seen — or heard. It wasn't
long before the band started generating
interest from major labels, and it was
Interscope that managed to entice Keane
into the fold. According to Chaplin, “We've
never wanted to be a small cult band. We
want to get our music heard by as many
people as we possibly can, because that'’s
why we're making it. Interscope seemed
like the right label for us to do so.”

Not long after, Keane entered the studio
with Andy Green, and scon an amazing
debut album was made. With a buzz al-
ready reaching around the world, Keane
are making a significant mark in the States
due to early support from Triple A radio
and the reaction the airplay is creating in
Triple A’s audience. Of course, the story is
beginning to spread to other formats, too,
such as Alternative and Hot AC, but we are
certainly leading the way with the first
single, “Somewhere Only We Know.” But
don’t do what [ initially did. Take the time
to listen to the Hopes and Fears to discover
other gems such as “Bend and Break,”
“Your Eyes Open” and “Can’t Stop Now.”
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LAST THIS 'THIS WEEK o= CUMLATIVE = H \
WEEK  WEEK  ARTIST TITLE LABEL(S) W s T | Americana Spotllght |
1 1 KASEY CHAMBERS Wayward Angel (Warner ros.) 842 19 4087 | by sohn Schoenberger
2 2 STEVE EARLE The Revolution Starts Now (£-Squared/Artermis) 589 15 7696 | Artist: Pinetop Perkins |
3 @  BUDDY MILLER Universal United House Of Prayer (Vew West) 525 +5 sos0 | Label: M.C. _ g . .
- Believe or not, Joe Willie Perkins — a.k.a. Pinetop Perkins —
5 o CHARLIE ROBISON Good Times [Dualtone/ 429 +19 3375 started out as blues guitar player in his home state of Mississippi in
: 3 the '40s, but an altercation with a chorus girl with a knife in a clubin
& O B s s (e - S . Helena, AR ended his career as a guitarist. That didn't keep Perkins |
8 6  RICKY SKAGGS... Brand New Strings (Skaggs Famdly/ 384 4 1666 down though. He moved on to the piano and ended up having a |
0 - _ career with that instrument that has. lasted for over 50 years. After |
7 TIFTMERRITT Tambourine Last Highway) 352 4658 moving to Chicago, Perkins got the nicknarme of Pinetop when he |
7 8  VARIOUS ARTISTS Touch My Heart... (Sugar Hill 350 38 5824 recorded and had a hit with a song called “Pinetop’s Boogie Woogie,” i
. which was actually written by Clarence “Pinetop” Smith. After many
12 €  TONY JOE WHITE The Heroines (Sanctuary/ e +R2 143 years playing for Muddy Waters, Perkins left with the rest of Waters’
@ WILLIE NELSON It Aways Will Be (Last Hghway) " 37 548 bapd to fqrm The Legendary B!ues Ban_'m. ftwasn t.untnl 1988 that Perkins started tq record'as a splo |
. artist again. He now returns with Ladies Man, which features a number of guest singers, including
10 = 11 TDDD SNIDER East Nashille Skyline (Oh Soy/ 291 -24 7276 | Marcia Ball, Ruth Brown, Deborah Coleman, Odetta, Madeleine Peyroux, Ann Rabson, Angela Strehli l
MTTY GRITT BANG and Susan Tedeschi. Produced by Mark Carpentieri, the disc features such classics as “Meanest
- @ Ll 0 Woody Creek (Dustoe/ 280 o e woman,” “Since | Lost My Baby,” “He's Got Me Goin™ and “Pinetop's New Boogie Woogie.”
8 13 VARIDUS ARTISTS The Unbroken Circle [Dualtone/ m 42 un
16 15  MELDNIE CANNON Melonie Cannon /Skaggs Famdy/ 213 2 2487
@ y There's a new PBS series planned for spring 2005 called The Appalachians: America’s First and
a TOM GILLAM Shake My Hand (Hayden's Forry) % B8 968 | {25t Frontier. The series, which features folk, country and bluegrass music, examines the cuturai, |
0 17 BURRITO DELUXE The Whole Enchilada (Lunz Ciica/ 283 2 2485 | economic and political significance of the people living in the Appalachian Mountains. One of
Johnny Cash's final interviews is a prominent part of the project, and Naomi Judd, a native of the
14 18 NOTORIOUS CHERRY BOMBS The Notorious... Uinversal South/ 249 7885 | Appalachian river town of Ashiand, KY, introduces the series. A companion book, aiso titled The
. . A Appalachians: America’s First and Last Frontier, was published this year. Dualtone Records will
2 AR h.... A : ’ ==
- @ MRS R Pr A RR. " . 24 | | lease the soundtrack album early in 2005, and a DVD of the series, possibly with additional |
18 20  PETER ROWAN & TONY RICE You Were There For Me Roundr/ 243 10 1323 | footage, will be available later next year ... Fans of The Band shouid mark their calendars for May |
" ; 2005, when Capitol is Slated to release a boxed set compiled by bandmember Robbie Robertson. |
2 21 MELROYS The Mekoys (95 North/ 83 2 un Robertson says the five-CD set will inciude more than 100 songs, many of them previously
13 22 VARIOUS ARTISTS Por Vida: A Tribute Te The Songs... (O 237 o ges9 | unreleased, as well as a DVD ... Filmmaker Michael Moore has directed a new video for Neil |
Young's classic protest song “Rockin’ in the Free World.” Young will use the video as the key track |
19 23 ELEVEN HUNDRED SPRINGS Bandvisgen /Paio Duro/ m._. . -2 3282 | 1or nis upcoming Greatest Hits collection ... Songwriter, musician, recording artist, actor, former '
% @ NATHAN Jimson Weed (Vetrwerd) 277 +3 1470 MTV host and anti-censorship activist Mojo Nixon is now Sirius Satellite Radio’s Qutlaw Country
] channel afternoon host.
2 25  BILLY JOE SHAVER Bilty And The Kid /Compadre/ 218 18 3827
pa) 26 DRIVE BY TRUCKERS The Dirty South MNew West/ 214 12 2882 [ Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.com. |
2 @ POGIRL Vagabond Luliabies Mertwert/ 199 '} 1355
'®
% 78 CHUCKPROPHET Age Of Miacles few West w n uns | Most Added :
24 29 VARIOUS ARTISTS Beautiful Draamer -(Amevican Roots/ 193 1 Bty -
WILLIE NELSON |t Aways Will Be (Lost Hoghway/ 15
2 30 MARK JUNGERS One Fer The Crow (Amencan Rual 19 2 2048 | MEXO CASE The Tigers Have Spoken (AntiEntaph/ 12
T — S — e s 7 1RIS DEMENT Lifelines (Warner Sros.) )]
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated
radio shows, satelite radio and internet stations that have agreed to submit weekly spin counts. VARIOUS ARTISTS Hard Heeded Woman A Trbute To Wanda Jackson (Bloodshol/ "
For more information please visit www.americanamusic.org. DAN HICKS AND THE HOT LICKS Selected Shorts /Surfag/ L]
L © 2004 Americana Music Association. VARIOUS ARTISTS Enjoy Evary Sandwich: The Songs 0f Warren Zevon (Artemss/ 1
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( PromoSuite:

Rodio’s Only “Paperless” Promotion Information System
PromoSuite” Software Tools Include...

» listenerSync® Listener Database System

» Integrated Web Collection & Email Capabilities
» Contest Tools w/Prize Closet Manager

» liner, PSA & Promo Scheduling

» Event, Remote & Appearance Coordination Tools
» Sales Promotion & Client Affidavit Management

PromoSuite's “Paperless” In-Studio Link Includes...
» All Promo, Liner, PSA and Contest Copy Sent
Directly to Your Studio
» Winner Eligibility Automatically Checked
by Name & Household
» Weather, Traffic Report, Concerf Listings
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» Song Request & Storm Closing Tracking

Call 212.509.1200 to schedule
your “stress-free” live demo today!

www.PromoSuite.com
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CHRIS TIAN

[ Have Questions,
You Have Answers

How can we share the call of Christian music?

]’m very excited to be the new Christian Editor at
R&R, and I'm looking forward to talking with all of
you personally in the days and weeks ahead. I want to
learn everything I can about your radio station, your
record company, your artists and your music.

Sowhoam |, and why am | here?
For the last seven years | have been
the PD/MD and moming show co-
host at mainstream AC WMEZ/
Pensacola, FL. | am also fortunate
enough to have programmed main-
stream CHR/Pop WSTR (Star 94)/
Atlanta and to have been the Asst.
PD/MDat mainstream CHR KDWB/
Minneapolis.

The Seed Is Planted

My first PD job was at CHR/Pop
KKXL/Grand Forks, ND. While |
was there I came across a music-vid-
eoshow with some really great mu-
sic. | watched to the end of the first
video to find out who the artist was.

The name DC Talk popped up at
the bottom of the screen. I knew I
had heard of them, but [ wasn’tsure
where. The next video was really
good, too, and it was by Newsboys.
Video No. 3 was by Audio Adrena-

Video No. 3 was
Audio Adrenaline,
and by then | was
looking at my cable
box and wondering if
| was watching MTV,
VH1 or BET.

line, and by then I was looking at my
cable box and wondering if | was
watching MTV, VH1 or BET. But it
was the Family Channel —and this
was Christian music? It was just like

ON THE WIRE FOR THE PRES mhird Day pertormed at a rally
supporting the Bush-Cheney ‘04 campaign in mid-October for a crowd of
30,000 attendees. Seen here (I-r) are Third Day's Tai Anderson, Mac Powell and
David Carr; President Bush; the band’s Mark Lee and Brad Avery; and Third Day
touring keyboardist Geof Barkley. The band is touring in support of their current
€O, Wire.

the music 1 played on my station,
except the lyrics were better.

God had planted the seed, and |
wanted to play this Christian music
on my station. Shortly after that |
moved to KDWB, where | continued
to do my homework on Christian
music. Who were the popular art-
ists? Were there separate record la-
bels for this kind of music? Where
could | get the music? Was there
enough music to do a show every
Sunday moming?

After | got my answers | went to
our PD, Mark Bolke, with the idea
for a show. He said, “Try it for an
hour, and let's see if it works.” After
several days.of my trying to come
up with a name, God showed me
the name Sonrise. We tried it, and it
worked. More than 10 years later,
Sonrise is a two-hour show, with AC

and CHR versions, syndicated by _

United Stations Radio Networks on
about 90 mainstream stations.

Now why am I here at R&R? |
love Christian music! Christian mu-
sic is the fastest-growing music
genre in the country, and Christian
radio is the fastest-growing format.
Iwant to focus my passion for Chris-
tian music on finding the informa-
tion, the people and the tools that
will help us continue that growth.

The more Christian music and
Christian radio continue to grow
and appeal to the masses, the more
people will be exposed to the mes-
sage of Christ. Without Christian
radio, many people would never
hear that message.

Your Input Needed

So how are we going to accom-
plish this continued growth? I guess
you've noticed by now that | ask a
lot of questions. The next questions
are for you.

What do you want to see in this
column every week? Who do you
want to hear from? What informa-
tion do you need that you don’t
have now? What can we learn from

* the leaders in our own industry?

What can we leam from the lead-
ers in mainstream music and radio?
What can we leam from other in-
dustries? Give me the answers to

= =

those questions — and any others
you can think of — at kpeterson@
radioandrecords.cont.

I'd also like your input regarding
a Christian music summit that
would be held in Nashville next
year. What are the topics you'd like
to hear discussed? Who are the
speakers you would like to see?
Who are the artists you'd like to see
perform? At the end of a'two- or

three-day Christian summit, what

would you expect to come away
from it with? What would keep you
from attending?

Decisions & Consequence

Whether we're in the radio or the
record business, artists or in artist
management, we all have to make
decisions. Sometimes our decisions
impact a lot more people than we
think. Three weeks ago, when | de-
cided to accept this opportunity at
R&R, I thought, “It’s a simple deci-
sion, and it really only affects me
and my famuly, right?”

The more Christian
music and Christian
radio continue to
grow and appeal to
the masses, the
more people who will
be exposed to the
message of Christ.

Ididn’t think about the boss  had
worked with for the last seven years,
who now had to stop his routine to
find a new PD; or my afternoon guy,
who is now the new moming guy
and has to get up three hours earli-
er; or the moming listeners who had
tuned their clock radios to 94.1 ev-
ery moming for the last seven years
and weren't going to hear that famil-
iar voice anymore; or my in-laws,
who stressed over the possibility
that we would be moving to Nash-
ville, taking their little gir! away
from them — again!

The following email 1 received
from a listener is a great example of
decisions made by two people im-
pacting a whole church. The author
of the story is unknown.

“His name is Bill. He has wild
hair and wears jeans, a T-shirt with
holes in it and no shoes. This was
his wardrobe for his entire four
years of college. He is brilliant —
kind of eccentric, but very, very
bright. He became a Christian
while attending college.

wWwWWwW.americanradiohistorv.com

“Across the street from the cam-
pus is a very conservative church.
They want to develop a ministry to
the students but are not sure how to
go about it.

“One day Bill decides to go to that
church. He walks in with no shoes,
his jeans, his T-shirt and his wild
hair. The service has already start-
ed, so Bill starts down the aisle look-
ing for a seat. The church is packed,
and he can’t find a seat. By now,
people are looking a bit uncomfort-
able, but no one says anything.

“Bill gets closer and closer and
closer to the pulpit, and when he
realizes there are no seats, he sits
down right on the carpet. (Although
perfectly acceptable behavior at a
college fellowship, trust me, this had
never happened in this church be-
fore!) By now the people are really
uptight, and the tension in the air is
thick.

“ About this time, the minister re-
alizes that, from way at the back of
the church, a deacon is slowly mak-
ing his way toward Bill. Now the
deacon is in his 80s, with silver-gray
hair, and wearing a three-piece suit.
He's a godly man — very elegant,
very dignified, very courtly.

“He walks with a cane, and, as he
starts walking toward the boy, ev-
eryone is thinking to themselves
that you can’t blame him for what
he’s going to do. How can you ex-
pect a man of his age and his back-
ground to understand some college
kid on the floor?

“It takes a long time for the man
to reach the boy. The church is silent
except for the clicking of the old dea-
con’s cane. All eyes are focused on
him. You can’t hear anyone breath-
ing. The minister can’t even preach
the sermon until the deacon does
what he has to do.

“And now the elderly man drops
his cane on the floor. With great dif-
ficulty, he lowers himself and sits
down next to Bill and worships with
him so he won't be alone

“Everyone chokes up with emo-
tion. When the minister gains con-
trol, he says, ‘What 1’'m about to
preach, you will never remember.
What you have just seen, you will
never forget.”

“Be careful how you live. You
may be the only Bible some people
will ever read.”

Your radio station, your syndicat-
ed show or your music may be the
only Bible some people will ever
read. Let’s give them something
good.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Cail me at 850-916-9933
or e-mail:

m‘ com
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8 CHRISTTANACTOP30 ___ rowsme(T]

. T ovember 5, 200+ , MEDIABASE
T R —— M otk ES O | Most Added” |
1 CHRIS TOMLIN | ibable /54 M| CM
T nde_scn able (Sixsteps/Sparrow/EMI CMG) 937. +14 13 3510 . rrired :
4 BY THE TREE Beautiful One fFervent) 862 +35 13 m ARTIST TTLE. LABELLS) . A00s |
3 0 MICHAEL W. SMITH Healing Rain (Reunion/PLG) 838 +4 " 351 MERCYME Homesick O/ 5 |
2 4  JEREMY CAMP Walk By Faith (BEC) 9 826 -80 25 M NATALIE GRANT Live For Today /Curb/ [}
7 o CASTING CROWNS Voice Of Truth /8each Street/Reunion/PLG) 7 s +682 5 35/0 PHILLIPS, CRAIG & DEAN You Are God Alone (A0 3
5 6  BETHANY DILLON Aili Need (Sparrow/EMI EMG) 794 A9 15 3210 ;;l::zo:t";vsﬂumwd/fwwf:’m":f BMIJM ; :
; g A ancing Wit ngels L7
8 o NEWSBOYS Presefmce {My Heart's Desire) (Sparrow/EM! CMG) 729 +16 9 mnm ACROSS THE SKY When God Ran (Creative Trust Workshog/ 3
6 8  MERCYME Here With Me (INO/Curb) 684 102 32 3810
9 9  TREEG3 Blessed Be Your Name flnpop/ 629 A5 39 370
" @ POINT OF GRACE | Choose You (Word/Curt/Warner Bros.) 608 +30 6 281
13 0 BUILDING 429 The Space In Between Us (Word/Curb/Warner Bros.) 578 +27 8 2612
17 @ SALVADOR Heaven Word/Curb/Warner Bros.) 568 +66 3 243
12 13 CASTING CROWNS Who Am | (Beach Street/Reunion/PLG) 543 42 3 wn | Most
16 (D PHILLPS, CRAIG & DEAN You Are God Alone N0/ 541 +34 § w3 |IncreasedPlays
14 @  FFH Still The Cross EssentiakPLG) 523 +1 3 2310 ToTL
15 ~716  SHAWN MCDONALD Gravity (Sparrow/EMI CMG) 508 3 18 210 | aanst e veeLs nenease |
21 Q MONK & NEAGLE Dancing With The Angels (Flicker/ 449 +54 2 2213 MERCYME Homesick N0/ +119
[ 19 @ BEBO NORMAN Disappear (Essential/PLG/ an +12 10 2210 THIRD DAY You Are Mine (Essential/PLG) DI 1
20 @ TELECAST The Beauty Of Smplicity (BEC) 406 +9 14 240 SALVADOR Heaven (WordCurtyWarner Bros.) +66
18 20 WATERMARK The Glory Of Your Name (Rocketown/ 402 35 13 2610 | CASTING CROWNS Voice Of Trth (Baach Street/ReunonPLG) +62
26 € THIRD DAY You Are Mine (EssentialPLG/ 397 +87 3 171 | MONK & NEAGLE Dancng With The Angels (Flcker/ e
MARK SCHULYZ He Will Carry Ms (Word/CurtyWarner Bros)  +54
23 @ TREES3 King (inpap) 7 .18 5 15 | mewSanG When God Made You (Rousory 53
22 23 BARLOWGIRL Never Alone /Fervent) 34 -28 18 1610 TOBYMAC Gone (Farefront/EM CMG) +37
24 24  RACHAEL LAMPA When | Fall (Word/CurtyWarner Bros.) 317 -10 15 1910 BY THE TREE Beautifil One Farvmet/ +35
29 €@  NATAUE GRANT Live For Today (Curt/ , 304 +21 3 19/4 | PHILLIPS. CRAIG & DEAN You Are God Alone /40/ +4
25 26 TREVOR MORGAN Fall Down /BHT) 295 -28 1 160
28 27 SWIFT Alive In Love fFiicker/ 269 -30 10 140
27 28  THIRD DAY/STEVEN CURTIS CHAPMAN/MERCYME | See Love (Lost Keyword] 285 -35 4 131
ebut @ SHANE & SHANE He Is Exaited (/npog/ 228 +17 1 1511 Most
30 30 - JEFF OEYD As | Lift You Up (Gotee/ 219 21 16 130
Played Recurrents
39 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays tor the airplay week of oD
10/24-10/30. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger tncrease in piays PLAYS
is placed first, Songs below No. 15 are moved to recusrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R Dy each | ARTIST TITLE LABEL(S)
reporting station. Songs unreported as adds do not count toward overall lotal stations playing a song. Total Audience equals Average Quarter Hour Persons times | yuuan DAY | Believe [EssentiafPLG) 515
number of plays (times 100). Each daypart on each station is assigned an AGH number. Average Quarter Hour Persons used herein with permission from Artstron Inc 3
(© 2004, Arbitron Inc.). © 2004, RER, Inc ' MATTHEW WEST More fU""’:W SouthEM! W:/w :;:
- BUNLDING 429 Glory Defined /WordCurtyWarser Bros)
New & Active . SELAN You Raise Me Up (Curty 296
MERCYME | Can Only Imagine (¥0/Curt) 366
STEVEN CURTIS CHAPMAN Much Of You (Sparrow/EM/ CMG/ | AMY GRANT The Water (Word/CurtyWarner Bros.) MERCYME Word 0f God Speak (/40/ 349
Total Plays: 189, Total Stations: 12, Adds: 2 | Total Plays: 132, Total Stations: 6, Adds: 0 NEWSBOYS He Reigns /Sparrow/EMI CMG) us
MARK SCHULTZ He Wil Carry Me (Word/CurlyWarner Bros.) DAVID CROWDER BAND Revolutionary Love /Sixstaps/Sparrow/EM| MG/ STEVEN CURTIS CHAPMAN All Things New (Sparrow/EM/ CMG) 329
Total Plays: 162, Total Stations: 8, Adds: 2 Total Plays: 126, Total Stations: 7, Adds: 0 NEWSBOYS You Are My King (Amazing Love) (Spamow/EM! CMG/ 382
THIRD DAY Come On Back To Me (EssentiadPLG/ | STARFIELD Filled With Your Glory (Spavrow/EMI CMG/ JEREMY CAMP | St Bekieve (BEC/ 2%
Total Plays: 150, Total Stations: 10, Adds: 0 l Total Plays: 117, Total Stations: 10, Adds: 0
MERCYME Homesick /NO/ | CAEDMON'S CALL There's Only One (Holy One} FssentiadPLG/ Station p'ay“sts for all R&R reponers
Total Plays: 141, Total Statiens: 10, Adds: 5 | Total Plays: 117, Total Stations: 7, Adds: 1 are available on the web at
ACROSS THE SKY When God Ran (Creative Trust Workshop) | TOBYMAC Gone /Forefront/EM! CMG) :
Total Plays: 139, Total Stations: 10, Adds: 3 | Total Plays: 115, Total Stations: 8, Adds: 2 ww.radigandrecords.com.
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Newsboys

“presence (My Heart’s Desire)”

from the new worship CD, devotion, in stores now!

| = B B

) AC Indicator QAC Monitored

Inspo CR ' |

e S

“Adding this song was a no brainer and research confirms that decision.
Newsboys last three singles all scored in the top 25 of our latest auditorium test”
— Joe Croft, KDUV

For information on enhancing your holiday promotions with the new
worship CD from newsboys contact Jenn Brinn at 800.347.4577
or email radio @ mail.emicmg.com

w newsboys.com sparrowrecords.com no hype. just hits EMI

WWW.americanradiohistorv.com
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(CHR ToP 30 ROCK TOP 30 A
Wi W& aRmST TME LB R ks "BRT stk BE wex ARTST TIE LABELSS) W elvs BT st
1 ©  TOBYMAC Gone fFoveFronyEMI CMG) 1186 +50 1 30 1 1 TOBYMAC Gone [ForefronVEMI CMG/ 406 13 1 32
2 2 BY THE TREE Beautiful One (Fervent/ , 1054 6 17 " 2500 [ | . FURTHER SEEMS FDREVER Hide Nathing (Tooth & Nad/ 331 +78 8 21m
3 3 BETHANY DILLOM Alll Need (Sparrow/EMICME) 920 -64 14 230 3 0 DAY OF FIRE Cornerstone (Essential/PLG) 8 +17 10 3on
4 @  SHAWN MCDONALD Gravity (Sparow/EMICMG) 888 +24 16 2200 2 O  SKILLET Open Wounds (Ardentiaval 318 +2 1no 290
5 o BIG DISMAL Rainy Day /Last Keyword/ 826 +13 8 26/0 4 o KIDS IN THE WAY Phoenix (Flcker/ 300 +2 13 251
8 o PAUL WRIGHT Youre Beautiful (Gotee/ 750 +8 18 20/0 [ 4 b FM STATIC Definitety Maybe (Tooth & Nail! 297 +32 10 18/0
6 7 RACHAEL LAMPA When | Fall (WordCurtyWarmer Bros) 114 52 13 2110 7 7 NATE SALLIE Without You (Curb/ 261 -3 12 20/0
10 @ DAY OF FIRE Comerstone (EssentialPLG) 710 +53 8 an 14 ©  MUTEMATH Contol TewomptWord CutyWarmer Bros) 258 +48 6 28
1" 0 BUILDING 428 The Space... (Word/CurlyWarner Bros.) 813 +67 ] 2010 5 9 MOURNING SEPTEMBER Glorietta (Floodgate/ 255 22 18 20/0
7 “-U SANCTUS REAL Everythung... (Sparrow/EMI CMG) 838 By 22 1710 12 0 RELIENT K Be My Escape /Gotee/ 250 +30 3 2812
9 11" AUDID ADRENALINE Miracle (Forefront/EM! CMG) 624 69 14 1910 13 0 SANCTUS REAL Alone (Sparrow/EM! CMG/ 234 +19 [ 2714
12 _ g TREEB3 King (Inpap/ L 812 +20 9 M 15 @ POOR MAN'S RICRES Energy (Word 0f Mouthj 226 +16 10 1910
14 : MAT KEARNEY Undeniable finpop/ 811 +119 5 4N 18 @ ROPER Amphify /5 Minute Walk) 1 +29 ] Filll
13 14 NEWSBOYS Presence... (Sparmow/EMI CMG) 567 9 7 an 9 14 THOUSAND FOOT... Faith, Love... (Tooth & NsEMC) 211 36 18 200 |
21 @ SWITCHFOOT This Is Your Life (Sparrow/EMI CMG) 501 127 2 2113 " 15 12 STONES Far Away (Wind.up/ 214 -16 " ) 230 |
16 @ TOOD AGNEW Reached Down /Ardent/ 496 +19 [ ] 1810 23 @ MAT KEARNEY Undeniable /inpap/ 208 +13 2 134
17 0 IAN ESKELIN Shout (Inpap/ 485 +34 ] 1m 17 17 NUMBER ONE GUN You Fail... (Savage/Floodgate/ 202 2 16 140
18 RELIENT K Be My Escape (Gotee/ M2 2 3 21 @  FLYLEAF Breathe Today /Octone/ 191 37 2 s
22 @ MUTEMATH Cownl TabprampuMordCutWansGios) 381 +M4 PR 10 19 KUTLESS Not What You See /BEC) W S8 18 180
19 20 HAWK NELSON Every Little Thing (Tooth & Nad) 380 2 15 120 19 @  GRETCHEN Fading independent 189 +8 7
24 g BARLOWGIRL Muror /Fervent/ 379 - +52 2 1713 26 @ HAWK NELSOM Letters To The President (Tooth & Nad) 181 +38 2 1814
28 PILLAR Rewind (Flicker/EM! CMG) 3717 +105 4 1511 2 22  STAPLE Pop (Fiicker/ 146 5 5 152 k
26 BEBO NORMAN Disappear (Essential/PL6) 345 + 48 3 121 25 GRAND PRIZE King Of Kings /A postrophe/ 143 +13 3 1613
8 THIRD DAY You Are Mine (Essential/PLG/ M 10 1 15/2 24 % FALLOUT Somewhere In Between (BeJ) 135 +1 7 110
2 g SALVADOR Heaven /Word/Curly/Warner Bros.) k)] +683 2 1213 20 25  TODD SMITH Akve (Curt/ 127 -28 1" 1m
25 JEREMY CAMP Watk By Faith (BEC/ kX ) +7 12 80 @ SEVEN PLACES Even When (BEC) 125 +53 1 1212 ]
Besst> €§)  CASTING CROWNS Voice... Besch StreetReunonPLG) 295 +50 1 30 @ IANESKEUN Shout inpop/ 126 49 5 153 |
20 28 OUTDFEDEN Soldiers (Goree/ %5 9 16100 27 @  UNDEROATH Reinventing You Exit dndependenty 122 +1 n m |
[Dedbu> 8 BDA Maybe You (Crestive Trust Workshop) 274 +14 1 131 28 29  PROJECT 86 Safe Haven (Tooth & Nad) 119 A 1 1710
SKILLET A Little More (Ardent/Lava) * m +33 1 n @ BDA Maybe You (Creative Trust Workshop/ 116 +14 1 1312
31 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 10724 - Saturday 10/30. 37 Rock reporters._Songs ranked by total plays for the airplay week of Sunday 10/24 - Saturday 10/30. |
© 2004 Radio & Records. © 2004 Radio & Records. ]
New & Active New & Active :
KIERRA SHEARD You Don’t Know (EM Gaspel CHARITY VON Weight Of The Word (Sianred) SWITCHFOOT This s Your Life (Sparow/EMI CMG/ BIG OISMAL Rainy Day ast Keyword) I
Total Plays: 270, Total Stations: 9, Adds: | Total Plays: 222, Total Stations: 7, Adds: 0 Total Plays: 112, Total Stations: 15, Adds: 3 Total Plays: 92, Total Stations: 6, Adds: 1 I
FM STATIC Definitely Maybe Tooth & Nail THOUSAND FOOT KRUTCH This Is A Call (Tooth & NadEMC/ RADIAL ANGEL Not Beautiful Jndependent) PILLAR Rewind (Fiicker/EMI CMG)
Total Plays: 267, Total Stations: 8, Adds: 0 Total Plays: 218, Total Stations: 9, Adds: 3 Total Plays: 109, Total Stations: 10, Adds: 0 Total Plays: 90, Total Stations: 7, Adds: 1
OVERFLOW Better Place EssenriakPLG) POINT OF GRACE | Choose You (WordCurty Warner Bros.) THOUSAND FOOT KRUTCH This Is A Call Toorh & Na#EMC/  STARFIELD Revolution (Sparrow/EMI CMG)
Total Plays: 260. Total Stations: 10, Adds: 1 Total Plays: 188, Total Stavons: 7, Adds: 0 Total Plays: 102, Total Stations: 9, Adds: 1 Total Plays: 88, Total Stations: 8, Adds: |
RJ HELTON Why Don't We Pray (8-Rite/ NICOLE C. MULLEN Everyday People (Word CurtyWarner Bros.) AUDIO AORENALINE Miracie Forefront/EM! CM6) EVERLIFE Endence (Tovan/SHEL TER)
Total Plays: 231, Total Stations: 11, Adds: 0 Total Plays: 171, Total Stations: 5 Adds: 0 Total Plays: 94, Total Stations: 11, Adds: | Total Plays: 82, Total Stations: 9. Adds: 3
JEREMY CAMP Take You Back (BEC/ KUTLESS it's Like Me BEC/ ONE DAY LES'S Binded (independent/ DROWNING JONAN Compromese (independent/
Total Plays: 223, Total Stations: 10, Adds: 3 Total Plays: 138, Total Stations: 7, Adds: 6 Total Plays: 93, Total Stations: 7, Adds: | Total Plays: 81, Total Stations: 5, Adds: 1 J
.
* EventTape® e e e g
¢ BunchaBanners™ »
* FlashBags™ : '
- irstFlas
¢ Ponchos *
* KeyTags i I N E
e -_St.adumCups 6528 Constitution Drive » Fort Wayne, Indiana 46804
- ) Fax: (260) 436-6739 * www.firstflash.com
W|L094 EWID955 VHI! 1-800-21 FLASH
party Zone p..r-tv zon. Party Zone Party Zone 1-800-213-5274
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I ToP20 | (cHrRIsTIAN AC i
B M e m v P e W JorP3 (/) INDICA TOR
1 @  MICHAELW.SMITH Healng Ran ReuninPL6) 815 +35 " a8 WEK WK ANTST TME LABELS) i THAT o
o 1 CHRIS TOMUN indescribable SisrpoSaarowEMICME) 952 +17 32 330
2 FFH St The Cross (EssenmiadPLG) N "nooam
2 : ' 2 MICHAEL W. SMNTH Healing Rain Reunon/PL6) 935 +29 1" 310
3 3 BEBONORMAN Disappenr (EssantisfPLG) - 4 u - a CASTING CROWNS Voice.. flawch SyvetBaunsnPLG) 838 +52 ¢ 3w
4 4 WATERMARK The Glory Of Yo Name (Rocketown) 305 -18 15 180 3 4 BETHANY DILLON ANiNeed (SparowEMICMG) 182 57 15 2m
7 @  CASTING CROWNS Voica.. (Beach Street/ReunnLG) 284 +22 5 am 6 © WEWSBOYS Presn.. SparowiEMI CMG) P ' m
: § 6 BY THE TREE Beautitul One (Fervant/ w2 1t 2m
5 @  FERNANDOORTEGA TaeHur Myfiond Gt/ 284 ® 10 1am 7 8 PHILLIPS, CRAIG & DEAN You AreGodAlone 140/ 700 +3 8 2811
6 @  PHILUPS, CRAIG & DEAN You Are God Alone /AD/ 274 0 ¢ 9 BUILDING 429 The Space... Word/CurtyWarmer Bros) §82  +60 (I )
10 @ NEWSBOYS Presence.. (SpamowEMl CMG) W W T ¢ 9 FFH St The Cross EssentiabPLG) 674 32
11 @  POWTOF GRACE |Choose You WordCurtyWames Bras) 583 +57 6 2
14 @ THIRD DAY You hre Mine (EssontiaPLE) x4 §. 10 11 SHAWNMCDONALD Gravity (SpamowEMICHE) 518 48 15 130
17 ) PAULBALOCHE Otfering Hosanaa 200 451 318 15 3 THIRD DAY You Are Mine (EsseatialPLG) 502 467 5 42
| B 11 STEVENC.CHAPMAN MThegs. (SarowfMICMGI19%6 38 20 1Ip . WONK & NEAGLE Doncing Witk The Angels Ficker/ 436 +85 o
l . 12 14 JEREMY CAMP Wak By Faith (BEC/ 1 08 2150
| 9 12 DELIRIBUS? Majesty (Here | Am) (SparrowEMICMG) 191  -28 "nooum 13 15 BEBONORMAN Dsoppen EseniafPLs) & B % W
13 @  CHAIS TOMUN indescriiaie SastapsSaamwEMOMG) 186 +11 51 17 D  TREVORMORGAN FaiDown B/ N TR
16 @ JOYCE MARTIN This Is My Prayer (Spring Kl 163 +9 4 1o 14 17 RACHAEL LAMPA When | Fal (Word CurtyWamer Bras) 376 63 15 150
, o T r-p— y " 24 TREES3 King inpap/ 36 +96 ¢«
- TORE AUNGH 0 Hows Bulig Oty .+ 29 SALVADOR Heaven (Word Curty Warner Brs. wm an 2 16
| [Bebup> @ TODD SMITH Turn To You (Curty 159 +42 1 1214 22 AMY GRANT The Water (Word/CurtyWarner Bros.) 289 +22 3 110
118 0 POINT OF GRACE | Choose You Ward CurtyWarmer Bros) 159 o7 2 10/0 25 CAEDMON’S CALL There's Only One... [EssentialPLG) 213 +14 4 141
: 30 STEVEN C. CHAPMAN Much... (Sparow/EMICMG) 211 452 2 151
o——
| 12 18 DESPERATION Beauty Of The Lord fntegrity/Verticall 144 36 15 9/0 27 BIG DISMAL Rainy Day ({ast Aeyword! 267 o 5 130
[ @ CAEDMDN'S CALL There's Only One... EssentiabPLG) 136 +11 1 m M. SCHULTZ He Will Carry Me /Word/CurtyWarner Sras,) 259 +48 1 1612
| 19 20 ALLEN ASBURY This Is My Father's Warld (Doxology/ 133 ] 7 8/0 21, 25  WATERMARK The Glory Of Yous Name (Rocketown) 253 -35 13 131
| 26 - 26 ACROSS THE SKY WhenGod.. (Crmative Trust Workshon/ 248 6 2 12
| ) 19 27 TELECAST The Beauty Of Simpkicity /BEC) 28 86 1" w00
| 22 Inspo reporters. Songs ranked by uétal2 ;(?st R':(; i:)h:. aérgclzy;dv;eek of Sunday 10/24 - Saturday 10/30. 2 NEWSONG When God Made You /A 1 +10 2 130
| [bebe> “ MATALIE GRANT Live For Today (Cirty 235 462 1 134
% = . MERCYME Homesick /W0 2 0 1164
Rhythmic Specialty Programming
. - 34 AC reporters. Songs ranked by total plays for the airplay week of Sunday 1024 - Saturday 10/30.
wawc ARTIST TITLE LABEL(S) . © 2004 Radio & Records.
1 GRITS Hinti Curves (Gotee) New & Active
2 SOUL PURPGSE Bounce With Me (BEC)
REUBEN Li TODO AGNEW Stil Here Waiting (Ardent/ GINNY OWENS New Song (Rocketown/
: g‘:asuu;f:kx;&m;m Total Pleys: 208, Tetal Staties: 11, Adds: 0 Total Pleys: 138, Total Statins: 8, Ades: 1
oo o OVERFLOW Come Home (EssontialPL5/ PHIL BAQUIE | Fall SHELTER)
5 OUT OF EDEN Soldiers (Gotee/ Total Pleys: 188, Total Statiens: 8, Adds: 0 Total Pleys: 130, Total Stations: 7, Adds: 2
6 M.O.C. Blase Move/ ANDY CHRISMAN Comglnte Lipsisy/SHEL TER) SANCTUS REAL Everything Abeut You (Sparmow/EM! CMG)
7 LA SYMPHONY The End Is Now /Gotee/ Total Plays: 151, Total Statiens: 8, Adds: 1 Total Pleys: 121, Tetal Statiens: 4, Adds: 0
. AN ESKELIY Mogeity Apan/ AROREW CARLTON Home Fing Las/
8 LOJIQUE Adranaline Rush /Mect/ Total loys: 148, Total Stations: 8, Adds: 1 Total Plays: 119, Total Stations: 7, Adds: 1
9 STUDENT {RELIC Portable Echipse /Mect/ SARA GROVES Compaled WO/ JOYCE MARTIN This is My Prayer (Sprig 40
L 10 GRITS We Don't Play (Gotee) J Total Pleys: 144, Total Stations: 8, Adds: 0 Totai Pleys: 105, Total Stations: 4, Adés: 0
-

ot Good Record Service?

Get all the hits. for all the formats. every week for as little as 39 a month!

HitDisc” is the music service for over 3.000 radio stations. shouldn't it he yours?
Gall 372 406 6300 or e-mail HitDiscwTMCentury.com for details

T™™M CENTURY

CHR. AC. Urban. Country. Rock
Alternative. Latin. Christian
Smooth Jazz Dance. Euro
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The Alternative

JACKIE MADRIGAL
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Phenomenon

Rock and reggaetdn have success without radio

Much has been made recently about alternative
Latin music, which can include anything from rock
and progressive pop to hip-hop, urban and even
reggaet6n. These genres are the preferred alternatives
for young Hispanics. Much has also been made about
radio’s minor role in exposing this music to listeners.
As time goes by, though, progress is being made in

this area.

Latin alternative music’s develop-
ment and ultimate success have
been spurred on by young people’s
desire for alternatives to what they
are getting from Spanish-language
radio. They hear this new music at
the clubs, search the web for prod-
uct and information on the artists
and promote it to their
friends. Word of mouth is
a powerful tool, and Lat-
in alternative music is
benefiting from it.

The labels are allocat-
ing small marketing and
promotion budgets to al-
ternative artists and
reaping sales benefits.
“Guerrilla marketing,
word of mouth and tours are vital
for bands that don't have main-
stream radio, but we still count on
college radio and those stations that
make up the Alternative chart,”
says Universal Music Latino Presi-
dent John Echevarria.

John Echevarria

Although these artists aren’t sell-
ing as many albums as someone like
Enrique Iglesias might, the labels are
also not spending as much on them
as they would on Iglesias.

What's Up With Radio?

Things are looking up on the ra-
dio side, which helps
record sales for some of
these alternative artists —
but only the ones who are
not so alternative that
they scare radio. Many
Contemporary and Trop-
ical stations are opening
up and taking a closer
look at what they used to
call alternative and realiz-
ing that it is, in actuality, soft rock,
pop or, in the case of reggaeton, pro-
gressive tropical.

Some stations are holding back,
however, still afraid to embrace this
music. Can alternative music contin-
ue to grow or survive without radio’s

WHO'S COMING? rop station KSSE (Super Estrella)/Los Angeles
morning show hosts Ysaac and Serralde weicomed Regional Mexican band Los
Razos to the station. See I you can find Ysaac. Serraide and show producer El
Diapinto in this photo of them with the band.

®

i
v

full support? “The question should
be, can the medium survive if this
music is kept underground?” says
Echevarria. He certainly knows
what’s at stake: UML has rock, hip-
hop, ska and rap artists on its roster,
acts like Juanes, Molotov, Control

-Machete, Enanitos Verdes, Bersuit,

Mala Rodriguez and Inspector.

It also distributes reggaeton indie
labels VI Music {Don Omar), Perfect
Image (lvy Queen, Trivales, lle-
gales), Revolii/Protel (Julio Acosta,
Profeta), Metrix (Alberto Stylee,
Rocka & Gammy), Pina (Lito & Po-
laco, Nicky Jam, Don Chezina,
Speddy), Guitian Brothers (Boodah,
90 Millas, Don Dinero), New Records
(Baby Rasta & Gringo, Cheka, Felo
Man), Gold Star (Héctor Bambino,
Trebol Clan), Mas Flow (Luny
Tunes) and Flow Music (D] Nelson,
Noriega).

Although it may take 20 more
years before we hear Molotov or
Control Machete on the radio, we
have come a long way now that ra-
dio is playing artists like Café Tacu-
ba, Juanes, Julieta Venegas and La
Oreja De Van Gogh. KLQV/San Di-
ego PD Josué Villa told us recently
(10/29), “We, as radio stations, have
opened the door little by little to
[rock].

“We began to open our mentality
because of the change in listeners’
tastes, and we are finding new, un-
explored areas of music that we can
program with our regular pop and
ballad rotations to refresh the sound
and give it a new personality.”

Echevarria says, “Radio is broad-
ening its scope and becoming less
afraid of new music. It understands
that there’s a younger audience that
wants to listen to this music, and if
they don‘t hear it, they will definite-
ly change the dial.”

The Reggaetén Perspective

Reggaeton is a genre that came
from the streets, vulgarities and all.
This:may be the reason radio is not
playing much of it, and not so much
because it's afraid of the music or
doesn’t understand it. However,
since reggaeton started fusing salsa,
merengue and bachata rhythms, it
has become highly attractive to

e, WWW.americanradiohistorv.com

“Radio is broadening its scope and becoming
less afraid of new music. it understands that
there's a younger audience that wants to
listen to this music, and if they don’t hear it,
they will definitely change the dial.”

John Echevarria

Tropical radio, and reggaeton artists
are complying with radio’s request
for “clean” versions of the songs.

“Reggaeton is becoming more
commercial,” says Latingua Man-
agement President Nelson Lan-
tigua, who manages and promotes
several reggaeton artists and labels.
“Radio and TV stations are starting
to feature it, and it's moving from
underground to mainstream. That
trend will continue, because the
public is asking for it and helping
expand it.

“‘Reggaeton is
evolving so much
that American artists
want to record with
reggaetdn artists.
This music began as
something rough and
underground, but it
is becoming more
commercial.”

Neison Laatigua

“It is in the beginning stages, but
it is happening. A few years ago you
didn’t hear a reggaeton track on the
air, and now it is almost normal to
hear Tego Calderon or Daddy Yan-
kee in high rotation in important
Tropical stations. Radio is opening up
to reggaeton and supporting it be-
cause songs don’t have bad words in
them any longer, they don’t carry
negative messages, and the arrange-
ments have become a lot better.”

Echevarria says, “Reggaeton will
probably have to clean its lyrics up
in two ways: not only to avoid ‘pa-
rental advisory’ issues, but also to
get rid of excessive Boricuan [Puer-
to Rican} slang.”

Evolution And The Future

What is the outlook for these al-
temative genres from the label per-

spective? Rock has already proven
itself. It sells records, the artists sell
out venues all over the U.S. and in
Latin America, and the movement
is strong.

In regard to reggaeton, which is
a newer movement, Echevarria says,
“The future is big. The main factors
for the genre’s health are its contact
with kids’ daily realities and the fact
that it’s a new genre that hasn't yet
reached a point where it has become
boring. 1t still has lots of room to
evolve and develop.”

“Reggaeton is evolving so much
that American artists want to record
with reggaeton artists,” says Lan-
tigua. “This music began as some-
thing rough and underground, but
it is becoming more commercial.
Not everyone is interested in hear-
ing bad words or about the person-
al quarrels between artists. Crude
underground reggaeton will always
exist, but what you hear on the ra-
dio is what is commercial.”

With success comes piracy, which
these days has almost become the
measure of how successful you are.
Latin music in all its forms and
genres is much pirated, and regga-
eton is no exception.

“While the genre is having a lot
of success, there is a lot of prod-
uct out there that is not licensed,”
says Lantigua. “There are compi-
lations being sold on the street and
at some stores with up to 30 songs,
and they are not licensed. The
stores are part of that, knowingly
or unknowingly.

“Piracy affects the artists, who are
not getting paid for their work.
Many of these artists are from Puer-
to Rico, and they may not have rep-
resentation in the US. to watch out
for their interests. I'd say that for
every 10 official reggaeton releases
there are 40 pirate releases with 30
tracks.”

Lantigua points out that while
some reggaeton artists have the po-
tential to sell over 200,000 copies,
they are selling only 50,000 due to
piracy.

Despite the piracy problem, Lat-
in alternative music continues to
make its mark. Its advances, fusions
and innovations are helping Latin
music to grow. The question now is,
will Spanish-language radio contin-
ue to open its doors to it?
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Radio Corner
Carios José Peralta
PD, WRMD/Tampa

On Nov. 14, together with the city of Tampa and Coda Sound, we are producing a
festival celebrating Hispanic heritage. We're alsb celebrating the station’s first anniver-
sary with the new name “El Ritmo De La Bahfa.”

This the first large-scale free Hispanic event put on by the city. Performing will be
Tito Nieves, Limi-T 21, Andy Aguilera, Ley Alejandro and many more. This event was
supposed to take place in October but had to be postponed due to the humicanes that
came through the area last month.

ANOTHER MONTANER vene Music has signed Venezuelan recording artist Héctor Montaner,
son of Ricardo Montaner. His first album is Amor Del Bueno, which is also the title of the first single.
He's seen here (r) with Venevision International President Luis Villanueva.

STILL GOING STRONG B8anda E1 Recodo celebrated 60 successtul years in the music industry with
a performance at Auditorio Benito Judrez in Guadalajara, Mexico, with 23,000 of their closest friends.

Ol SAFARI sacios visited Atrca for a special they did for Arimal Planet. They are seen here in Kenya.
1Y

—
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See Them Live

Vicente Ferndndez, Universal Amphitheatre, Los Angeles
Aleks Syntek, JC Fandango, Anaheim, CA

Bacilos, House of Blues, Los Angeles

Jaguares, Nokia Live, Dallas

Joan Manuel Serrat, Knight Center, Miami Joguares
Bacilos, House of Blues, Anaheim, CA

Vicente Ferndndez & Ana Gabriel, Don Haskin Center, El Paso
Jaguares, Rosemont Theater, Chicago

Vicente Fernindez, Dodge Arena, McAllen

Jaguares, The Rave, Milwaukee

Bacilos, BB King's Blues Club, New York

David Bisbal, Auditorio, DF, México

Ana Gabriel, Laredo Entertainment Center, Laredo, TX

Alejandro Fernindez, Memorial Auditorium, Sacramento

Ana Gabriel

David Bisbal, Warfield, San Francisco

Alejandro Fernandez, Universal Amphitheatre, Los Angeles
Vicente Fernandez, Coliseo José M. Agrelot, San Juan, Puerto Rico
Alejandro Fernandez, Sports Arena, San Diego

Vicente Fernindez, American Airlines Arena, Miami

David Bisbal, Wiltern, Los Angeles

Vicente Fernandez & Ana Gabriel, DC Armory, Washington, DC
David Bisbal, Abraham Chévez Theater, El Paso

Alejandro Fernandez, Anselmo Valencia, Tucson

Alejandro Fernandez, Coliseum, El Paso : ‘
Ana Gabriel, United Palace, New York Ioavid Bisbal
Vicente Fernandez, Coliseo José Miguel Agrelot, San Juan, Puerto Rico

David Bisbal, Villa Real, McAllen

Alejandro Fernandez, Dodge Arena; Hidalgo, TX

Vicente Fernindez, HP Pavilion, San Jose

David Bisbal, Congress Theater, Chicago

Vicente Fernindez & Ana Gabriel, Mandalay Bay, Las Vegas

Alejandro Fernandez, Verizon Wireless Theater, Houston

Alejandro Fernandez, Laredo Entertainment Center, Laredo, TX

David Bisbal, -Orpheum, Boston

Alejandro Fernindez, Nokia Live, Dallas

December

David Bisbal, BB King’s Blues Club, New York
David Bisbal, Knight Center, Miami
Alejandro Fernindez, Fillmore Auditorium, Denver

David Bisbal, Coliseum, San Juan, Puerto Rico
Alejgndro
Alejandro Fernandez, Rosemont Theater, Chicago P

Alejandro Fernindez, Theater at Madison Square Garden, New York
Alejandro Fernandez, Waterfront Theater at American Airtines Arena, Miami

Alejandro Fernandez, Tabernacle, Atlanta

@ WWW.americanradiohistorv.com
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CONTEMPORARY TOP30  Poweneo(T]
. Ne ’ T T ~ MEDIABASE

E—
) o November 5, 2004
ME W ARTST TMLE LABELS) s s B ™ | Most Added’
1 @  JUANES Nade Vaigo Sin Tu Amor Uiniversal 1067 +18 : 250 . Rty
2 2 ALEKS SYNTEK fIANA TORROJA Dusle El Amor /EM/ Latin/ 765 23 ] 210 R e
3 3 ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony Discas) 692 -32 6 210
4 4  PEPEAGUILAR Miedo (Sony Discos/ 821 “ 0 200 CMSTIAN T Buscaria (BMG Lati) 1
5 5  KALUMBA NoMe Quiero Enamorar (Sony Discas/ 559 13 ] 170 MARCO ANTORSO SOLIS M Mayor Sacriicio (Fonovisa 2
6 @ LIS MIGUEL Que Seas Feiz (Warmer M.LJ 506 +11 4 . n
7 7 FRANCO DE VITA /SIN BANDERA Si Ls Ves /Sony Discos) 489 -24 ] 1610
8 8  JULIETA VENEGAS Lento (BAMG Latin/ 433 A8 ] 1
9 9 CARLOS VIVES Como Ti M/ Latin/ 382 89 s . 150
1] REYLI BARBA Desde Oue Lisgaste (Sony Discos/ m 0 ] 150 .
13 z YAHIR Ls Locura (Warner M.L) n +11 (] 150 Most
10 12 ANOY&LUCAS Son De Amores @M Latin 6 @ 8 w  |(IncreasedPlays
17 ®  PAULINA RUBIO Dame Otro Tequila Lnversal 364 +19 3 n = T oL
15 @ BETZAIOA Te Tengo Gus Aprender A Ohvidar /Fanovisa/ 350 +2 (] 120 ARTIST TITLE LABEL(S) RSt
14 15  HA®ASH Estés En Donde Estés (Sony Déscas/ 7 3 ] 140 PAULINA RUBIO Dame Otro Toquis (Uinvevsal +1
21 (@  GLORIA TREVI En Medio De La Tempestad /BMG Latiy 1) +48 2 0 m Tode Bl Ao (EM Lorw +85
24 @ 0BIE BERMUDEZ Todo El Ailo EM/ Latin/ 295 +85 2 n USETTE Hecw E":",; ’fs:m :::
12 18 DIEGD TORRES Déjame Estar (BMG Latin/ 295 72 (] 100 GLOMA TREV En Mecio De La Tampestad BAG Laciv 8
22 PABLO MONTERO Dicen Por Al (BMG Latin/ 280 +34 ] 0 NEGROS Me Cambiaste La Vide Pramisw/ +39
16 20  PAULINA RUBIO Algo Tienes (Unversal 2 -19 (] 160 LA FACTONA No Lastimes Mis (Uinversal +3
18 21  LAURA PAUSINI Escucha Atento Warmer M.LJ 270 14 s 50 KALIMBA Tocando Fondo (Somy Discas) +35
26 €D MARCO ANTONIO SOUIS Mi Mayor Sacrificio Fanovise/ M1 +33 3 | PRSONONNERD Doen For AN 0 Lo ‘e
19 23 MARC ANTHONY Ahora Guidn (Sony Discos) 254 -25 6 10
20 24 MARIANA Oue No Me Faltes Ta Univision/ 250 -28 ] 1m0
20 @ JENNIFER PEMA Hasta El FinDel Mundo Unvision) 239 +27 5 810
23 26 MARC ANTHONY Vaiis La Pena (Sony Discos/ 233 5 4 m
27 @ BACILOS Pasos De Gigante Warner ML) 229 +5 4 50
25 28  ALEX UBAGO Fantasia O Realidad /Warner M.L.) 210 -19 4 610
: Most
30 SIN BANDERA De Viie (Sany Discos/ 193 +12 2 6/0
g KUMBIA KINGS Fuego (EM/ Latin) 187 +63 1 n Pl ay ed Recurrents
31 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the | ARTIST TTLE LABEL(S) :&T:;
airplay week of 10/24-10/3(_). Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song _wnh the larger
(O RAR by ach 1690 salon. 5000 Unepared 2 a4 o cout it over o slatons Do s s Mot Weemec i o (5060 JOLIETA VENEGAS Ao Conrigo BMG Lt .
greatest week-to-week increases in tolal plays. Total Audience equals Average Quarter Hour Persons times number of plays (fimes 100). Each daypart on each station is SIN BANDERA Que Lioro (Sany Discos) 380
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc. LA OREJA DE VAN GOGH Rosas /Sony Discos/ 357
- FRANCO DE VITA T De Qué Vas (Soay Discas/ 306
NeW.&AC!'l ve. OBIE BERMUDEZ Antes (EM/ um;m 286
ENANITOS VEROES Tu Cécel (Unversal JOSE FELICIAND Cien Ados (Universal CRAYAWNE Calduts £) N (S St =
Total Plays: 160, Total Stations: 5, Adds: 0 Total Plays: 97, Total Stations: 4, Adds: 0 PAULINA RUBIO Te Quise Tanto Uiaversal %0
TIZIANO FERRO No Me Lo Puedo Explicar (EMY Latin/ AMARAL Te Necesito /EM/ Latin/ _ MANA Mariposa Traicionera (Wamer ML) 21
Total Plays: 148, Total Stations: 3, Adds: 0 Total Plays: 90, Total Stations: 3, Adds: 0 RICKY MARTIN ¥ Toda Queda En Nada (Sony Descas/ 0
MARCO ANTOMIO SOLIS Prefiero Partir (Fanoviss/ JUAN LUIS GUERRA Las Avispas (Karen/ TIBANO FERRO Tardes Negras (EM! Latn/ 19
Total Plays: 138, Total Stations: 8, Adds: 0 Total Plays: 183, Total Stations: 4, Adds: 0
LOS TEMERARIOS Oué De Raro Tiene (Fonovrsa) La 5* ESTACION E Sol No Regresa (BM5 Latin/
Total Plays: 128, Total Stations: 6, Adds: 0 Total Plays: 186, Total Stations: 4, Adds: 0 Station playlists for all R&R
ALESSANDRA & RICARDO MONTANER Amarte Es Mi Pacado (EM/ Lati/ | CHARLIE ZAA Uora Corazon (Ve Mustc/ reporters are available on the web
Total Plays: 118, Total Stations: 4, Adds: 0 Total Plays: 148, Total Smio:szj Adds: 0 at mmm
Songs ranked by tetal pleys

..
.

R D &

BRIGNY COLORS. LONG-LASTING. DURABLE. WEATHNER-RESISTANY.
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% REGIONAL MEXICAN TOP30 PowERED(T]

o November 8, 2004 . ME“IA'ASE
Wi Wk ARTST TITLE LABELSS) an s B e |Most Added’
1 0 BETD Y SUS CANARIOS Esta Liorando Mi Corazon (Edimonsa/ 1043 +58 5 300 www. rradds.com
2 e PESADD 0jals Que Te Mueras (Warner M.L) 927 +8 8 3200 R ==
4 € KUMBIA KINGS Fuego (EM! Latin) . 84 +36 5 150
5 4  BANDA EL RECODO Delante De Mi _/F_omwsal ) 755 -25 5 2710 LOS ANGELES DE CHARLY Yo No Te Voy A Ohvidar /Fovorisa/ 2
8 € KPAZOELASIERRA Volvers Univision/ L +3 5 200
3 6  GRUPO MONTEZ DE OURANGO Lastima Es Mi Mujer (Disa/ 714 137 5 3010
6 7 LOSTIGRILLOS La Etica /Disa/ 702 47 5 260
7 8  BRONCO “EL GIGANTE OE AMERICA~ Basta (Fonovisa/ 687 -32 5 240
1] 0 LOS RIELEROS DEL NORTE Tu Nuevo Caniiito (Fonowisa) 680 +87 5 190
9 @ L0S HOROSCOPQS OE DURANGO Obsesion Edimonsa/ 678 +12 4 910 M e St
13 m LOS TIGRES OEL NORTE La Manzanita (Fonovisa/ 638 +79. 4 N I d P I
10 12 CONJUNTO PRIMAVERA Vuelve Conmigo Fanovisa/ 632 19 5 26/0 ncrease ays
16 @ LOSTEMERARIOS Sombras (Fonovisa/ 616  +104 3 n ey
12 14 PATRULLA 81 No Aprendi A Olvidar (Disa) 576 10 5 24/ G Lty .
17 _ @ LOS INVASORES DE NUEVO LEON El Rumbo Que Ti Quieras (EM! Latin) 542 +47 5 150 PALOMO Mi Tristeza (Dis3) +140
22 . (D GRUPOMONTEZ DE DURANGO Quiero Saber De i (Disa/ 536  +108 2 1w INTOCABLE lnvisibe (EM/ Latin/ o118
14 17  LOS HURACANES DEL NORTE Te Perdoné Una Vez (Univision/ 518 -39 5 2210 DIANA REYES Rosas Unversal) . +115
21 @ ISABELA A Manes Lienas (Disa/ 501 +65 4 10 GRUPO MONTEZ OE OURANGO (uero Saber De Ti s/ +103
20 ) MARCO ANTONIO SOLIS Mi Mayor Sacrificio (Fonovisal an +79 2 N 52:;5:;:"?&53 ;qrmsc/mmv:a/ - +::¢0
» ismas Costumbres (Unwvision/ +
19 @ GERMAN LIZARRAGA Enamorado De Ti (Disa/ an +10 3 00 LDS RIELEROS DEL NORTE Tu Nueva Canito ¥ ) 8
18 21 ELPODER DEL NORTE Que Nunca Lores (Disa/ 466 -3 5 160 MARCO ANTDNIO SOLIS M: Mayor Sacrificio (Fonovisa/ +79
15 22 INTOCABLE Si Pudiera (EM! Latin) 452 -82 5 210 LDS TIGRES DEL NORTE La Manzanita (Fonovisa/ +79
20 23 JENNIFER PENA Hasta El Fin Del Mundo (Unrvisson) a -20 5 1200 LA ARROLLACORA BANDA EL LIMON Abesa Rena (Edimonsa/ +66
26 @ AROMA Oifato Femenino (Fonovisa) 334 +15 3 M
25 @ DUELD ParaSobrevivir (Unision/ ‘ 391 +10 5 1310
@  YOLANDA PEREZ Cuindo Fonovisa/ 381 +51 1 80
mebsi> €§)  JENNIRIVERA Las Mismas Costumbres (Unvision/ 315 +100 1 80
[Debut> @ LA ARROLLADORA BANDA EL LIMON Abeja Reina (Fdimonsa/ 34 +66 1 10 M
30 @) ADOLFOURIAS Oué Chulos Ojos (Fonovisa/ 7 en s m ost
@ ' DIANAREYES Rosas (Universal 368 +115 1w Played Recurrents
47 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the | ,ansy rme LABELS) m:;
airplay week of 10/24-10/30. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger
increase in plays is placed first. Songs below No. 15 are moved 10 recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported ] ’
fo R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the PALOMO Meedo (Disa/ 483
greatest week-1o-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each stationis  § LOS HOROSCOPOS DE OURANGO Dos Locos (Drsa/ 405
assigned an AQH number. Average Quarter Hour Persons used herein with permission trom Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R3R, Inc. PATRULLA 81 Como Pude Enamorarme De Ti (Disa/ 35
New & Active PALOMO Baraja De Oro /fksa) %7
INTOCABLE A Dénde Estabas (EM/ Latin/ 212
LOS ALACRANES MUSICALES A Cambio De Qué Unwision/ CARDENALES DE NUEVO LEON El Uanto De Un Borracho (Disa/ GRUPO MONTEZ O DURANGD Te Ouse Olvdar Disa/ 203
Total Plays: 362, Total Stations: 13, Adds: 0 Total Plays: 293, Total Stations: 6, Adds: 0 L0S HURACANES DEL NORTE Nomas Por Tu Culpa (Unmision/ 194
DON FRANCISCO f/BRONCO... Un Amor Entre Dos [Unwisien) CONJUNTD LOS TONY'S Andar Conmigo /Procan/ LOS TIGRES DEL NORTE No Tiene La Culpa El indio (Fonovssa/ 174
Totai Plays: 342, Total Stations: 5, Adds: 0 Total Plays: 276, Total Stations: 9, Adds: 1 GRUPO MONTEZ DE DURANGO Lagnmas De Cristal (Disa/ 148
JOAN SEBASTIAN Margarita [Balboa/ ADAN CHALINO SANCHEZ Te Necesito Junto A Mi Unwision/ CONJUNTO PRIMAVERA Hazme Oividarla (Fonovsa/ 147
Total Plays: 328, Total Stations: 13, Adds: 0 Total Plays: 250, Total Stations: 5, Adds: 0
TRINY Y LA LEYENOA Celos {Universal) KUMBIA KINGS Sabes A Chocolate /EM/ Latin/
Total Plays: 302, Total Stations: 12, Adds: 0 Total Plays: 248, Total Stations: 11, Adds: 0 Station playlists for all R&R
LALO MORA Si Me Vas A Dejar (Edimonsa/ GRUPO EL MOMENTO En Mi Pecho /EM/ Latin/ reporters are available on the web
Total Plays: 297, Total Stations: 8, Adds: 0 Total Plays: 240, Total Stations: 8, Adds: 0 at Mmmmmm
Seags ranked by tetal plays

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R's INDUSTRY VIP PACKAGE ; ;e i = Tevseaner

R&R Today: The Industry's Leading Daily Fa)
R&R’'s Today's News

The R&R Directory
v

SAVE OVER 25%!
R&R’S INDUSTRY VIP PACKAGE IS $44568
(Regular rate $595.00)

Call R&R at: Subscribe online:

310-788-1625 www.radioandrecords.com

®

WWW.americanradiohistorv.com
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4 N
TROPICAL TOP25 ROCK/ALTERNATIVE
WEK  ARTIST TITLE LABEL(S) Jom, T ARTST e Lot
1 JUAN LUIS GUERRA Las Avispas Karen/ 215 1 VOLUMEN CERO Autos (Warner M.L.)
2 GNBERTOSANTAROSA Sombraloca Sony Décos/ 21 2 ELY GUERRA Ojos Claros, Labios Rosas (Higher Octave)
3 MARCANTHONY Vaiié La Pena (Sony Discas/ 214 3 JULIETA VENEGAS Lento /BMG Latin)
4 MONCHY & ALEXANDRA Peardidos (/&) 195 4 ENANITOS VERDES Tu Carcel (Universal)
5  JUANES Nada Vaigo Sin Tu Amor Uinversal 159 5 CONTROL MACHETE El Apostador Universal)
6  VICTORMANUELLE TePropongo Sany Discas/ 137 6 PANTEON ROCOCO La Ciudad De La Esperanza (Delanuca/DLN)
7 CARLOS VIVES Como Ti (EM/Lati/ 119 7 LIQUITS Chido (Surco/
8  TITOMEVES Fabricando Fantasias [SGZ Fntertanment) 1 8 JUANES Nada Valgo Sin Tu Amor (Universal)
9 DADDY YANKEE Gasolina /1 Music/ 101 9 LUCYBELL Hoy Soié (Warner M.L.)
10 EL GRAN COMBO DE PUERTO RICO Mi Gorda Bonita (Sony Discos/ 88 10 BABASONICOS Putita (EM/ Latin)
1l GRUPONICHE Ni Como Amiga Ni Como Amante (Sony Discos/ 81 11 VICENTICO Los Caminos De La Vida (BMG Latin)
12 FRANK REYES Qusén Eres Ti (/&N 76 12 MOLOTOV Amateur [Universal/
13 REYRUZ MiTentacion Sany Discas/ 78 13 0ZOMATLI Cuando Canto (Concord)
14 TITO MIEVES /LA INDIA Ya No Queda Nada (SGZ Entertainment/ 75 14 ZOE Solo (Sony Discos/
15 GASPARMENDEZ Dime Lo Que Sientes (ndapendients) 69 15 DESOL América, Mi Radio (Curty
16 LA GRAN BANDA Amsga Soledad ([DAM Productions/ 60 - :
7 NG2 SiLaVes (Sony Discos/ 5 Songs ranked by total number of points. 11 Rock/Altemative reporters.
18 ANDY & LUCAS Son De Amores BMG Lati/ 55
19 ELPUEBLO Shorty Ven Conmigo (AM Prochuctions) a RECORD POOL
2 PUERTO RICAN POWER Si Pero No (/&N 45
TW  ARTIST Tite Labeds)
b4l OSCAR D'LEON Enamoraito (Sany Descos/ 42
n BACILOS Pasos De Gigante (Wamer M.LJ a 1 MONCHY & ALEXANDRA Perdidos (/&N
73 ALEJANDRO FERNANDEZ Me Dediqus A Perderte (Sony Discas) a0 2 GUANABANAS Pa’ Mis Mujeres Del Mundo (Cutting)
% GRUPO ROMANCE Dimelo Bajto /Zas Toras/ 38 3 MAGIC JUAN Mil Horas (Koch/
2% PABLOMONTERO DicenPor Abi (BME Lati 1] 4 - TITO NIEVES Fabricando Fantasias (SGZ Entertainment)
5 CELIA CRUZ & DOW DINEROQ Son De La Loma /Guitian Brothers/
e T ey 6 TITO NIEVES flLA INDIA Ya No Queds Nada (SGZ Entertainment)
L © 2004 Radio & Records. 9 7  DOMENIC MARTE Ven Tis (/&N
8 GRUPO AGUAKATE Reggaetén Ripiao (Universal)
9 VICTOR MANUELLE Te Propongo (Sony Discos/
10 GRUPO NICHE Ni Como Amiga Ni Como Amante (Sony Discas)
11 SONORA CARRUSELES El Gato Boogaloo Fuentes)
12 GILBERTO SANTA ROSA Sombra Loca /Sony Disces/
13 FRANK REYES Quién Eres Ta (/&N
. 3 % .
CONTEMPORARY A sty
S (e Wi Mt 4 g Songsrar*edbytmalmnbero(points.ﬂﬁeoordPooirepoﬂers.
\
REGIONAL MEXICAN 2 -

- < -

LOS RAZOS Me Voy A Poner Bien Pedo /BMG Lativ J] Que Pasa Rad‘lo.'

There's a seesaw trend with Beto Y Sus Canarios’ “Esta Llorando
Mi Corazén” and Pesado’s “Ojala Que Te Mueras.” The two bands
seem to be taking tums in the No.1 spot. Isn’t that nice of them —
or, | should say, nice of radio... Kumbia Kings keep on climbing the
charts, along with Banda El Recodo and K-Paz De La Sierra, who
are rumored to have separated; Univision says it's not true. Yolanda
Pérez, Jenni Rivera, La Arrolladora Banda El Limon and Diana

TROPICAL

EDDIE SANTIAGO Loco Por Tu Amor (MF/
EL FENOMENO B Viaje WP/
GRINGO DE LA BACHATA Vueive A Mi Mock & Rol)
JOSE ERNESTO B Se Lo Perdio (MF/

i,

MANOLE Vuela Alto L antigus Music/
OPALO Cuerpo Enojado (Mock & Roll Reyes debut this week, while Palomo has the Most Increased Plays,
PEDRO JESUS & TITO ROJAS La Formula MP) with “Mi Tristeza.”

SERGIO VARGAS Die (Mock & Aol

SERGIO VARGAS Ni Ta N Yo Mock & Aol On the Contemporary ¢hart, Juanes and Aleks Syntek won't let go

il

SERGIO VARGAS Perla Negra iMock & Aol of the No. 1 and No. 2 spots, respectively. Nice going! Two of the
TITO MIEVES De Nada Vaho (MP/ biggest gainers are Gloria Trevi, whose “En Medio De La
YAGA Y MAKIE La Batidora (Diamond) Tempestad™ went from No. 21 to No. 16, and Obie Bermudez, whose
“Todo ElI Aio” went from No. 24 to No. 17. Making their crossover
ROCK/ALTERN ATNE debut are Kumbia Kings, with “Fuego,” while Most Increased Plays
went to Paulina Rubio’s “Dame Otro Tequila.”
No Going fer Adds fer this Week Are you helping create hits? Make it happen by reporting your

adds. The deadline is Tuesday at noon (PT).
-
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NATIONAL
MARKET MANAGER/DOS

Triad Broadcasting Company one of
America's most respected mid-market radio
groups has some rare position openings. if
you have Market Manager or Director of
Sales experience, a proven track record, are
hands-on, a great leader, creative, and love
to sell, you may be the candidate for us. EOE.

Market Manager-8iloxi, MS
Director of Sales- Blloxi, MS
Market Manager-Bluefield, WV

PLEASE SEND YOUR RESUME TO:
klally@triadbroadcasting.com

Program Manager/
General Manager

New age marketing company seeks an
entrepreneurial indmvidual with internet
radio know how, technical radio produc-
tion experience, and an interest in new
age topies, to spearhead the deveiop-
ment of a new age internet radio sta-
tion. Company has already begun exper-
menting with internet radio broadcasts,
and wants to expand immediately to 12
hours/day programming. Responsibilities
include oversite of overall programming,
recruiting on air talent. managing pro-
duction and technical details including
board operation and incoming calls for
talk segments. On air experience a plus.
Only highly motivated candidates piease.
Email: netradiomanager@yahoo.com.
EOE

Morning Drive On-Air
Personality

WARM 103, “the best variety of soft
rock”, is looking for a friendly, enthu-
siastic, relatabie and “warm” AC morn-
ing drive co-host for the soft rock leader
in York, Lancaster, and Harrisburg, PA.

Candidates need to be more than an
announcer and personality. ..they need
to be a companion, a friend, a member
of the family...they need to be able to
share their lives and experiences...they
need to understand their significance
in the community and be part of it.
Primary duties include daily prepara-
tion of creative and relatable on-air con-
tent, production, and representing the
station well at remotes and WARM 103
events.

We offer a flexible benefits program
that includes medical/dental/ vision
coverage, a 401(k) plan with match;
vacation, holiday, and personal days;
and adoption assistance. We are an
ESOP Company.

If you have at least 4 years experi-
ence as a successful on air talent and
are looking for an exceptional oppor-
tunity with a growth-oriented com-
pany, please send resume including
salary requirements to Rick Sten, Pro-
gram Director,. WARM 103.3 FM, 5989
Susquehanna Plaza Drive, York, PA
17406 or email rsten@radioyork.com

Susquehanna Radio Corp. is
an Equal Opportunity Employer.

_OPPORTUNITIES

Have you always wanted to be
a part of a moming show?

KPSI-FM/Mix 100.5 Palm Springs, Ca is
looking for someone to join the morning
show full-time.

We've got the guy, now we need the girl.
Are you a funny, fearless, smart, pop culture
junkie who has an opinion and a great sense
of humor who's not afraid to live her fife
on the air?

Can you prep for a female tocused Hot AC?
If so, then we'e looking for youl

We also have a Promotion position open
so if you can play both roles, even better.
Send aircheck, resume, picture, cash, flow-
ers, family tree, arrest record and whatever
etse you think we need to know to:

KPSI-FM/Mix 100.5

Attn: Michael Storm

PD/Lonety morning guy who needs a co-host
2100 Tahquitz Canyon

Palm Springs, CA 92262

EOE

MIDWEST

C——

GENERAL MANAGER - LANSING, Ml

Responsibilities include oversight of all Ra-
dio operations within the Lansing, M| mar-
ket including Sales, Programming, Market-
ing, Finance, HR, and Engineering. Posi-
tion includes delivery of top line and EBITDA
resufts and compliance with all licensing,
FCC and Company rules and policies. Can-
didate must have strong history of perfor-
mance, have experience running multiple
business units, must be highly collaborative
leader with excellent communication skills,
must be an excellent recruiter and developer
of "A’ talent. Candidate needs to be an ad-
vocate of new market-based strategy that
promotes and motivates employees to ‘work
together’. She/he needs to have strong busi-
ness acumen and deliver on all aspects of
their business plan. EOE.
Send resume to:

Citadel Broadcasting Company

Attn: GM Lansing

PO Box 991

East Lansing, M| 48826

gm.lansing@citcomm.com

{No phone calls, piease!)

R&R Opportunities

Free Advertising

Radio & Records provides free (Zd words maximum)
listings 1o radio stations ON A SPAGE AVAILABLE BA-
SIS in Opportunities. Free Histings of the same length
are also avallable to individuals seeking work In the in-
dustry under Positions Sought.

Deadline

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days pnor to Issue
date. Free Opportunities listings should be typewnftten or
printed on 8 1/Z X 11" company/station lefterhead and are
accepied only by mat! or tax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
kmumaw@radiaandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 10100 Santa Monica Bvd., Third
Floor, Los Angeles, CA 90067.

R&R Opportunities

Advertising
x x
$200/inch $150/inch

Rates are per week (maximum 35 word pef inch includ-
ing heading). Includes generic bordec, If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x. $50 for 2x). In addtion, all ads appear on R&R's
website. (www. radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Reguiar Opportunities rates appty to Blind
Box ads, but a $50 service charge is added lor ship-
ping and handiing.

Positions Sought: $50/inch

Individuais seeking employment may run ads in the
Positions Sought section at the special rate of $50/nch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are also
accepled by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
“ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail.

Deadline

To appear in the tollowing week's isSue, your ad must
be received by Thursday noon (POT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Bivd., Third Floof, Los Angeies,
CA 90067

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor. Los Angeles, CA 90067

Publisher.

RAR is published weekly, except tha week ot December 25. Subscriptions are availabie for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds onty) from Radio & Records
Inc., at 10100 Santa Monica Bivd., 3rd Fioor, Los Angeles, California 90067. Annual subscripion pian includes the weekdy
newspaper plus two R&R Directories Issues and other special publications. Refunds are proraled based on he actual value of
jssue received prior to cancellation. Nonrefundable quarterty rales available. Ail reasonabie care aken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for pubiication. All letters addressed to R&Rorits
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letiers may be edited
for space and clarfty and may appear i the electronic versions of R&R. The writer assumes all fabihity regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole of in part without witten permission from the

© Radio & Records. Inc. 2004.
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Bivd., Third Fioor. Los Angeles, California 80067

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067

CIRCULATION: 310-788-1625

310-203-8727 moreinto @radicandrecords.com

OPPORTUNITIESMARKETPLACE: 310-788-1621

310-203-8727 kmumaw@ radioandrecords.com

NEWS DESK: 310-788-1699

310-203-9763 newsroom @ radioandrecofds.com

EDITORIAL, OTHER DEPTS:

310-553-4330

310-203-9763 mailroom @ radioandrecords com

RAR ONLINE SERVICES: 310-788-1668

310-203-9763 cmaxweli @ radioandrecords.com

WASHINGTON, DC BUREAU:

301-951-9050

304-951-9051% rrdc @ radioandrecords.com

310-553-4330

ADVERTISING/SALES:

310-203-8450 hmowry @ radioandrecords.com

NASHVILLE BUREAU:

WWW.americanradiohistorv.com

615-244-8822

615-248-6655 thefton@radioandrecords.com
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MARKETPLACE ...

VOI/ICEOVER SERVICES

== AUDIO & VIDEO AIRCHECKS ===

+CURRENT #291, WKTU/Bill Lee, WNEW/Ricky & RuPaul, WOGL/
Big Ron O'Brien, KJR/Ric Hansen, KALC/Mr. Mantastic, KTTB/Tone
E Fly, KXXR/Remy Maxwell, WRTH/Johnny Rabbitt. $13

+CURRENT #290, Denver's JACK FM, KRTH/JoJo Kincaid, WEBN/Freak
Show, KCBS/Jonathon Brandmeier, KCMO/Mark McKay, KSLZ/Jet
Black. KYGO/Catfish. WVEE/Toss Swaid, WLCL/Randy & Spiff. CD $13.
+PERSONALITY PLUS #PP-199. WBMX/John Lander, WIOQ/Chio &

Enhance your production skills,improve your on-air bits, make more money, maybe even get out of radioll!

Angie Taylor, KKBT/Steve Harvey, KUBE/The T-Man. CD $13 TALKING FUNNY FOR MONEY
+PERSONALITY PLUS #PP-198. WOMC/Dick Purtan, WRIF/Drew & An Introduction to the Cartoon/Character/Looping Area of Voice-Overs

Pameia Lewis’s Acclaimed Workshop on 2 CD's with exercise manual & companion text

Mike, KMPS/Ichabod Caine, KOWB/Dave Ryan. $13 CD v
PERSONALIYPLUS JPE 157, WBBM-FMEtle 8 0B, KSTP- O e s ey bpavsaqten. « et uigmmt vt b

FMAan & Cheryl, KZOK/Bab Rivers, WKST/Freak Show. $13 CD At bookstores & www.TalkingFunnyForMoney.com
+ALL COUNTRY #CY-146. WYGY WUBE WFMS WYCD. $13.C0 Praheied by APSLAUMA 52273

+ALL CHR #CHR-116, KDWB KUBE WGTZ WNOU WHHH, $13 CD.
+ALL A/C #AC-124, WSNY WVRV KSTP-FM WMMX $13 CD.
+PROFILE #5-514 SAN FRANCISCO! CHR AC AOR Gold Ctry $13 CD YOUR

$10 cassette

+PROFILE #5-515 PHOENIX' CHR AC AOR Gold Ctry $13 €D (NEW VO'CE)
;igﬁzesQ-MngyA;‘so[cL‘ID #PR-58 promo samples - all formats, all market A L..l E R N A - ' ' v E
+SWEEPER VAULT #5V-44 Sweeper & legal 10’ samples, all formats. mnﬂmwlllgs.com ¢ 317-440-1 761
§15.50 CD

+CHN-36 (CHR Nights),+AAA-1 (Triple A), + 0-25 (All Oidies) +MR-
10 (Ahternative) +F-28 (Al Female) at $13 each
+CLASSIC #C-283 WFUN/Steven W. Morgan-1967, KIDI/Jack » »
Friday-1977, KFRC/John MacFlanagan-1977, KROV/iony Cox-Dave ' | / l l l h‘ ’ l ’I \ \‘ . \
Michaels-1977. $16.50 CD, $13.50 cassette ) . ¥
VIDEQ.#99. NY's 2100/Joe Rosati, Dallas’ KKDL/Domina, Pittsburgh's VI g/\ Os/S 800-231-6100
WBZZ/Kobe, 3WS/Merke! & Cris. St. Louis’ KSLZ/Jet Black, Vegas' {8 yedrs expernience b
KQOL/Zippo & Sheri, KSNE/Tom & Nicole. 2 hrs, VHS $30, OVD $35, lezlierobinson.com Yy 1-881- 1835 www.RrisErikStovens.com
+ tapes marked with + may be ordered on cassette for $3 less

RNDIo §IEVEIN, pivik) FRADI
RADIO’S FINEST HOLIDAY SPECIALS

/ 3 ) O
i ) fogic el -;'..Hou rs
I hristmas 'Christmas?

v ¥ 1
_L)sishut:.'gs ( h”\“n(l\
EptEcuntry BN

b1 www.californiaaircheck.com
A= CALIFORNIA AIRCHECK &9
Box 4408 - Son Diego, CA 92164 - (619) 460-6104

AIRTIME

New! 5th Edition Green Book Of Songs By Subject: |

3 SEEKING AIRTIMEIN L _Aﬁ The Thematic Guide To Popular Music
Attorneys seek to purchase live airtime on 1.569 jam-packed pages '
Southern California station for call-in show. 86,000 listings .
Station must reach the entire city of LA. and 35,000 songs |
located within 1 hour drive of West L.A. 1,800 subjects
Email Park806®aol.com p All music formats
100 years of music

Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders) ™ |
MARKETING & PROMOTION Discounted price: $51.96 softcover/$63.96 hardcover

PUBLICITY PRINTS |

Charge by phone: 310.788.1621 or send a check to:

R&R, 10100 Santa Monica Bivd., 3rd Floor, L.A., CA 90067

Lithographed On Heavy, Sermi-Gioss Paper
VOICEOVER
i = KR
CATALOG AND SAMPLES! T
= BW - 8x10's MARKETPLACE
— 500 — $90.00
”""'-;— 1000 - $120.00 ADVERTISING
) 5x7 - JOCK CARDS
P L BAW 1000 — $100.00 2
| |Cotor 2000 — sa08.00 Payable in advance. Order must be typewritten and accom- P R 0 M 0 S
panied by payment. Visa/MC/AMEx/Discover accepted. One
g — inch minimum, additional space ¢ e $95.00 *  AMERICA'S NUMBER 1 VOICE
e S up to sixinches avaiable in in- g jpgertions 90.00 | | the voice of FOX, CBS and The Grammys
SEianas crements of one-inch. Rates for 13 nsertions  85.00 ! Call Us. ’
CHARGE WOT WTTCR R&R marketplace (per inch): 26 insertions  75.00
51 insertions  70.00 (310) 229-4548
Marketplace WWW.i H H
Send 8x10 photo, chackM O ViaaMC, instructons K (310) 788-1621 -IOeCIpI‘ICan.Com
'”m:?éﬁm;?;“ Fax: (310) 203-8727 -t
PICTURES baodh mrimtvir e-mail: kmumaw@radioandrecords.com www.radioand records.com
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National Airplay Overview: November S, 2004

CHR/POP

3

6
7
0
9
©
"
12

NELLY f/TIM MCGRAW Over And Over (Derrty/Fo’ Ree/CurtilUmverssl)
NELLY CLARKSON Breakaway (Hollywood)

MARODN 5 She Will Be Loved /Octone/JAMG/

DESTINY'S CHILD Lose My Breath (Columbial =
USHER & ALICIA KEYS My Boo (L aFace/Zombal

CIARA f[PETEY PABLD Goodies [l aFace/Zomba/

AVRIL LAVIGNE My Happy Ending (Arista/RMG)

EMINEM Just Lose It (Shady/Aftesrmatifinterscope)

RYAN CABRERA On The Way Oown . V.LA/Atlantic/
BOWLING FOR SOUP 1985 /Sivertone/Jve/Zomba/

SEETHER f/AMY LEE Broken (Wind-vp/

BLACK EYED PEAS Let's Get It Started /A&AM/interscape/

® SWITCHFOOT Dare You To Move Red inkColumbia)

14

2
el
2
®

26

29

D

FINGER ELEVEN One Thing /Wind-up/
JOJO Baby !'s You BlackGround/Universal)
GAVIN DEGRAW | Don't Want To Be 4/AMG/
_TRICK OADDY Let's Go (Shp-N-Shde/Atlantic)
SIMPLE PLAN Weicome To My Life /ava/
ASHLEE SIMPSOR Pieces 01 Me (Geffen/
GWEN STEFAN!I What You Waiting For? (interscope/
GOOD CHARLOTTE Predictable (Dayight/Epcc/
ASHLEE SIMPSON Shadow (Geffen/
TERROR SQUAD Lean Back (Unrversal)
LIL’ FLIP Sunshine (Swcka Free/l oud/Columbsa)
VANESSA CARLTON White Houses {A&M/Interscape/
HOUSTON fICHINGY & MATE DOGG | Like That (Capitol
N.OR.E. fININA SKY & DADDY.. Oye Mi Canto /Roc-A-Fela//OIMG/
KILLERS Somebody Told Me (/siand//0/MG/
AKON §/STYLES P. Locked Up (SRC/Universall
LINDSAY LONAN Rumors (Casablenca/Universal)

#1 MOST ADDED
BARIO Let Me Love You L/RMSE/

#1 MOST INCREASED PLAYS

NELLY FITIM MCGRAW Over And Over [Darrty/Fo’ ReedCurtyUniversel!

JA

TOP5 NEW & ACTIVE
CIARA FIMISSY ELLIOTT 1. 2 Step A aFace/lomba)
RULE FR. XELLY & ASHANT) Wondertul #Murder inc /I0/MG/
VELVET REVOLVER Fall To Pieces (RCA/RMG)
FABOLDUS Breathe /Atianix/
KEVIN LYTTLE Drive Me Crazy /Atlantic/

CHR/POP begins on Page 24.

~w~Soconasannw=F

OOHOO00600: = 090 = 000~ 00000 «

28

|
BOB08

Jim B!

LOS LONELY BOYS Heaven (Or/Epec/

KEITH URBAN You'll Think Of Me /Caprtol)

FIVE FOR FIGHTING 100 Years (Aware/Colvmbial

DIDO White Flag (Arsta/AMG/

MAROON S This Love (Octone/ S/RMG/)

MARTINA MCBRIDE This One's For The Girls (RCA/

SEAL Love’s Divine /Warner Bros./

MARTINA MCBRIOE in My Daughter’s Eyes (RCA/

ELTON JOHN Answer In The Sky (Umversal/

KIMBERLEY LOCKE Bth Worid Wonder Curty

PHIL COLLINS Don’t Let Him Steal Your Heart Away /Atiantic/
JOSH GROBAN Remember When 1t Rained /743/Reprise/
HALL & OATES I'1 Be Around U Warch/

MERCYME Here With Me (NO/Curt)

3 DOORS DOWN Here Without You (Repubkc/Unversall
ALICIA KEYS 111 Ain't Got You L/AMG)

HOOBASTANK TheReason (Iskand//DJMG)

TIM MCGRAW Live Like You Were Dying (Curty

MICHAEL MCDONALD Reach Dut. I'l Be There (Motown/Universal)
MAROON S She Will Be Loved (Octone///AMG)

KELLY CLARKSON Breakaway (Hollywood)

ROD STEWART fISTEVIE WONDER What A Wondertul World L/AMG/
CELINE DION Beautitul Boy (Epec/

JOHN MAYER Daughters (Aware/Columbral

KATRINA CARLSON Drive (Kataphomec/

NEWSONG When God Made You /Revaion/

SIMPLY RED Home /simpiyred.com/

CHRISTINE MCVIE Friend (Koch/

LIONEL RICHIE Long Long Way To Go (fslandIB/MG)
COUNTING CROWS Accidentally In Love (OreamWorks/Geffen)

#1 MOST ADDED
JOHN MAYER Daughters dware/Columbia)

#1 MOST INCREASED PLAYS

XEITH URBAR You'll Think 01 Me /Capitall

TOP 5 NEW & ACTIVE
RICKMAN FIROCH VOISINE My Love Is Here /Windham HWAMG/
= JOHN MELLENCAMP Walk Tal (IslandIO/MG)
ANITA BAKER You're My Everytiung (Blve Note/Vargm/
AMY GRANT Come Be With Me UMe/

SHARIA TWAIN Wi MARK BICGRATH Party For Two (Mercury/A0JME/

-

il AC begins on Page 60.

CHR/RHYTHMIC

W W
1 USHER & ALICIA KEYS My Boo (laFace/Zomba)
5 SNOOP DOGG f/IPHARRELL Drop It Like It's Hot (Doggy Style/Geffen)
7 NELLY £/TIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curt/Unmiversal)
4 4 EMINEM Just Lose It (Shady/Aftermativinterscope/
2 5 CIARA {/PETEY PABLD Goodies ({aFace/Zombal
3 6 TERRDR SQUAD Lean Back Unsversall
9 : DESTINY'S CHILD Lose My Breath (Columbial
8 TRICK DADDY Let's Go (Skp-A-Shde/Atlantic)
10 9 N.ORE. fININA SKY & DADDY... Oye Mi Canto (Roc-A-Fela/IBIMG)
6 10 AKON f/STYLES P. Locked Up (SRL/Unwversal)
1" CHINGY Balla Baby (OTP/Capitol)
14 FABOLOUS Breathe (Atiantic/
19 CIARA {/MISSY ELLIOTT 1, 2 Step { 2Face/Zomba/
13 14 LL COOL J Hush Def JamyIOJMG)
20 8 JA RULE #/R. KELLY & ASHANT) Wondertul (Murder inc /OJMG)
20 LIL' WAYNE Go DJ /Cash Money/Unwversall
12 17 NELLY My Place [Derrty/Fo’ ReelUniversal)
29 (D MARIO Let Me Love You L/AMG)
16 19 LL COOL J Headsprung /Def JamVIOJMG/
15 20 LI FLIP Sunshine (Sucka Free/loud/Columbua/
22 R. KELLY & JAY-2 Big Chwps WiverRoc-A-Fela/i0JMG)
27 YOUNG BUCK Shorty Wanna Ride (/nterscape/
23 23 UL SCRAPPY No Problem [BME/Reprise/
28 LIL JON & THE EASTSIDE BOYZ f/LIL SCRAPPY What U Gon' Do (7V77
26 JOJO Baby It's You (BlackGround/Unrversal)
24 26 AUCIA KEYS {ITONY, TOMI, TONE & JERMAINE PAUL Disry L/AMG/
25 27 MASE Breathe, Stretch, Shake /Bad Boy/Unversal)
44 ASHANT! Only U Murder Inc./I0JMG/
k}] N8 RIDA2 Pretty Girl (Upstars)
40 LLOYD BANKS Karma /Interscape/
#1MOST ADDED
LUDACRIS Get Back (Def Joar SouthIOIMG)
#1 MOST INCREASED PLAYS

HOT AC
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USHER & ALICIA KEYS My Boo /LaFace/Zomba/

SNOOP D0GG fIPHARRELL Orop It Like It’s Hot (Daggy Style/Geffen)
LI’ WAYNE Go DJ (Cash Money/Universal)

ANTHONY HAMILTON Charlene (So So DefiZomba/

CIARA f/PETEY PABLO Goodies flaFace/Zomba)/

FABOLDUS Breathe (Atiantxc/

YOUNG BUCK Shorty Wanna Ride finterscope/

NELLY My Place (Derrty/Fo’ Reel/Unversal)

JA RULE fiR. KELLY & ASHANTI Wondectul (Murder Inc ABIME)
TRICK DADDY Let's Go /Sko-N-Shde/Atiantic/

ALICIA KEYS fITONY, TONI. TONE & JERMAINE PAUL Diary L/RMG/
LL COOL J Hush [De! Jam/IBIMG)

DESTINY'S CHILD Lose My Breath [Columbia/

JUVENILE fIWACKO & SKIP Noiia Clap (Rap-A-Lot/Asylum/

MARIO Let Me Love You L/AMG)

TERROR SQUAD Lean Back Unrversal)

CHINGY Balla Baby /07TP/Capitol)

AKON f/STYLES P. Locked Up [SRC/Umvversal)

R KELLY & JAY-2 Big Chips iive/Roc-A-Feka/IDJMG)

JADAKISS HHANTHONY HAMILTON Why (Ruff Rydersiinterscope/
JOHN LEGEND Used To Love You (Columinal L

MASE Breathe, Stretch, Shake (Bad Boy/Universal)

MANNIE FRESH Real Big (Cash Money/Universal)

DEM FRANCHISE BOYZ White Tee: (Unwversal)

LI JON & THE EASTSIDE BOY2 /LIl SCRAPPY What UGor Do (7¥7)
BODY HEADBANGERS f/YOUNGBLOODZ | Smoke. | Drink (Uinversall
LL COOL J Headsprung (Def Jam/10JMG/

TWISTA f/R. KELLY So Sexy Chapter D (Never Like This) /Atiantic/
ASHANTI Only U (Murder inc/I0JMG/

NELLY Flap Your Wings [Devrty/Fo’ ReellUniversal]

MARIO Let Me Love You L/RMG!

TOP 5 NEW & ACTIVE
CRIME MOB Knuck i You Buck /BMEWarner Bros./Reprise/
MANNIE FRESH Real Big (Cash Money/Unwersall
PLAY-N-SKILLZ Caf Me (Unwersad
AKON Ghetto (SRC/Unrversall
LADY SAW I've Got Yoor Man (VP

CHR/RHYTHMIC begins on Page 29.

MAROON 5 She Wil Be Loved (Octone//RMG!
FINGER ELEVEN One Thing /Wind-up/
AVRIL LAVIGNE My Happy Ending (Arista/RMG/
HOOBASTANK The Reason (Isiand//OJMG/
LOS LONELY BOYS Heaven /Or/Eprc/
JOHN MAYER Daughters (Aware/Columbial
RYAN CABRERA On The Way Down (£. V.LA/Atlaatic/
ASHLEE SIMPSON Preces Of Me (Geffen/
BOWLING FOR SOUP 1985 /Sivertone/Jive/lomba/
GOO GOO DOLLS Give A Little Bit (Warner Bros)
KELLY CLARKSON Breakaway (MHollywood/
MAROON 5 This Love (Octone/J/RMG/
COUNTING CROWS Accidentally in Love (OreamWorks/Geflen)
SEETHER f/AMY LEE Broken (Wmd-up/
LENWY KRAVITZ Lady (Virgen/
OURAN DURAN (Reach Up For The) Sunrise [Epsc/
17 SARAH MCLACHLAN World On Fire (Anista/AMG)
SWITCHFOOT Dare You To Move (Red Ink/Columbial
U2 Vertigo (Interscape)
KILLERS Somebody Told Me (/siand//D/MG)
LOS LONELY BOYS More Than Love (Or/Epic/
HOWIE DAY Coliide (Epic/
INGRAM HILL Will | Ever Make It Home (Hollywood/
24 LINKIN PARK Breaking The Habit (Warner Bros.)
25 TEARS FOR FEARS Call Me Mellow (Unwversal Musxc/
CALLING Anytheng (RCA/RMG/
GWEN STEFANI What You Waiting For? finterscape/
HOOBASTANK Disappear //skand/10JMG/
29 DfDO Sand in My Shoes (Ansta/RMG/
€D KEANE Somewhere Ony We Know fforerscape/
#1 MOST ADDED

RICHARD BMARX Ready To Fly (Mamhattan/EMC/

#1 MOST INCREASED PLAYS

£00 GOO DOLLS, Give A Littie Bit /Warner Bros
TOP5 NEW & ACTIVE

RICHARD MARX Ready To Fly /Manbattan/EMC)
)
¥
SHANIA TWAIN W/ MARK MCGRATH Party Far Two
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Mercury/I0JMG

AC begins on Page 66.

WWW_americanradiohistorv.com

#1 MOST ADDED

LUBACRIS Get Back (Def Jam South/I0JMG/

#1 MOST INCREASED PLAYS

MARIO Let Me Love You L/RMG/

TOP 5 NEW & ACTIVE
LUDACRIS Get Back Def Jam SourthID/ME)
SMULA1 Gotta Roll (Sabe/

LYFE JENNINGS Stick Up Kid (Colwmba/
PITBULL Dammat Man (T¥T)
CHRISTINA MILIAR D h Low /isiand/i0/MG/

URBAN begins on Page 34.
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VELVET REVOLVER Fall To Pieces (RCA/RMG/

U2 Vertigo (Interscape/

SILVERTIDE Ain't Comsn’ Home L/AMG/

THREE DAYS GRACE Just Like You Uwe/Zomba/
PAPA ROACH Getting Away With Murder (Geffen/
KENNY WAYNE SHEPHERD Ahve Reprise/

GREEN DAY American ldiot (Reprise/

ALTER BRIDGE Dpen Your Eyes (Wind-up/
NICKELBACK Because Bf You (RoadrunnerIOJMG)
COLLECTIVE SOUL Counting The Days /€ Music Groug/
LINKIN PARK Breaking The Habit (Warner Bros.)
GODSMACK fIOROPBOX Touche (Repubbc/Unwersall
BREANING BENJAMIN So Cold /Holywood!
CHEVELLE Vitamin R (Leading Us Along} /Epic/
CROSSFADE Cold [Cokwmbsa/

SHINEDOWN Burning Bright (Atlantic/

SHINEDOWN Simpie Man (Atiantic/

MEGADETH Dve Dead Encugh (Sanctuary/SRG/

JEV Look What You've Done /Atiantic/

FUTURE LEADERS OF THE WORLD Let Me Out (Epic/
THREE DAYS GRACE Home Uve/Zomba/

KORN Word Up (Epsc/

SPIDERBAIT Black Betty finterscape/

SALIVA Razor's Edge (Island//OJMG/

DROWNING POOL Love And War /Wind up/
DAMAGEPLAN Pride (Elektra/Atiantic)

MARILYN MANSON Personal Jesus Nothing/Interscope/
SKINDRED Nobody /Lava)

SALIVA Survival Df The Sickest (Isiand/OJMG)
EARSHOT Someone (Warnes Bros.)

#1 MOST ADDED
PAPA ROACH Scars /Geffen

#1 MOST INCREASED PLAYS

SHINEDOWN Burmng Bright (Arlantic!

TOP 5 NEW & ACTIVE

ROCK begias sa Page §8.
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1 ALICIA KEYS HfTONY, TONL TONE & JERMAINE PAUL Diery (IRMG/

© BMANMCKMIGHT What We De Hers /Motown/

3 ANITA BAKER You're My Everything (Bw Aore/Vigin/

© LUTHER VANDROSS Think About You L/RME/

5  PRINCE Cal My Name (Cokmisa/

8 PATTI LABELLE & RONALD ISLEY Gotta Go Solo /Def SosdAR/MG)
T. MANSE {/G. LEVERT A Rose By Any Othar Name Cash iasey/ Universal

8  JILLSCOTT Golden /Hidden BasckhEmc/

© TEENA MANIE Still In Love (Cash Money/Universal

10 R KELLY U Saved Me iivwZomba/

8 ALICIA KEYS If | Ain't Got You L/RMG!

CZNomaLWN =
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ANITA BAKER How Does It Feel Bive Note/Vigin/
13 KEM Love Calis (Motonnlinversal)
© NELLY My Place (Derrty/Fo’ BeettUniversal
15 BOYZ W MEN What You Won't Do For Love (MSM/Xock/
16 TAMVRA GRAY Raindrops Wil Fall (/9/Sobe/
@ LALAH HATHAWAY Forever, For Ahways, For Love (GRP/VME)
1718 0'JAYS Make Up Music Workd/SRG)
20 (O NORMAN BROWN | Might Warser ros./
16 20 VANHUNT Down Here In Holl (With You) (Caprtol
2 USHER & ALICIA KEYS My Boo ([ aFace/Zombal
24 GERALD LEVEAT Dne Million Times (dtiantic/
23 JOSS STONE Spoded (S-Curva/Virgi
21 24 ANGIE STONE U-Haul (/AMG)
27 €D JEFFMAJORS Pray (Musk e/
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National Alrplay Overview: November 8, 2004

COUNTRY

PHIL VASSAR in A Resl Love (Ansta/

LONESTAR Mr. Mem B4/

BROOKS & DUNN Thet's What it's All About /Arsta/

GARY ALLAN Nothing On But The Radie ACA/

TOBY KEITH Stays in Mexico DrmamiWorks/

KENNY CHESNEY The Woman With You (BNA/

GEORGE STRAIT | Hats Everything (MCA/

TIM MCGRAW Back When (Curt/

BLAKE SHELTON Some Beach (Warner Sros)

DIERKS BENTLEY How Am | Don’ (Capital

DARRYL WORLEY Awful, Beautiful Life /[Draamioarks/

SHANIA TWAIN W) BALLY CURRINGTON Party For Two (Mercury!
TRACE ADKINS Rough & Ready (Capital

16 SHEDAISY Come Home Soon /Lyric Street)

17 LEANN RIMES Nothin' ‘Bout Love Makes Sense (Asyke/Curd/
JOE NICHOLS If Nobody Believed In You (Uawversal South/

BRAD PAISLEY Mud On The Tires (Arista/

J. BUFFETT 1. MCBRIOE Trip Around The Sun (3CA4/Madboat/
B1G & RICH Holy Water /Warner Bros.)

ALAN JACKSON Monday Morning Church (Arista)

REBA MCENTIRE He Gets That From Me /MCA/

TRAVIS TRITT {/JOHN MELLENCAMP What Say You Cokumbia/
MONTGOMERY GENTRY You Do Your Thing /Cokwniva/

JOSH GRACIN Nothin' Te Lose flyric Street/

PAT GREEN Don't Bresk My Heart Again (Universal/Repubiic/Mercury/
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25 26 BONEY JAMES {/BILAL Better With Time /Warner Bros.) 0 KEITH URBAN You're My Better Half (Capitod
2 URBAN MYSTIC Where Were You? [Sode/ 2 ILLY DEAN Let Them Be Little Card/
- EARTH, WAND & FIRE tR. SAADIO Show Me The Way /Sancrusry/SRG/ 27 KATRINA ELAM Ne End In Sight (Uswversse/ Sosth/
2 TAMIA Stil (Arisntic) 28 SUGARLAND Baby Gl Mercary/
= JRL SCOTT Whatever Ffisidoe SeachEaic/ n WMMIMMM@
#1 MOST ADDED . #1 MOST ADDED
BOYZ il MER You Make Me Feel Brand New /MSM/Kock/ RASCAL FLATTS Biess The Broken Road /L yric Streel/
#1.MOST INCREASED PLAYS #1 MOST INCREASED PLAYS

GERALD LEVERT One Million Times /Atisntic/

TOP5 NEW & ACTIVE
QUEEN LATIFAH FIAL GREEN Samply Beautitul (Vector/
AVANT Can't Wait (Geften/
QUE & MALAIKA P In The Funk /EGE/
REME" All Nite Lang /Ruffrown)
BRENDA RUSSELL | Know You By Heart /Narada/

UMBAN bogins 03 Page 34.

ACTIVE ROCK

w W

1 1 PAPAROACH Getting Away With Murder /Gevfew/
2 2 VELVET REVOLVER Foll Te Pisces ACARME)

3 @ CHEVELLE Vitamin R (Lesding Us Aieng) /Eaic/
4 4 BREAKING BENJAMIN SoCold Halyweod

6 @ FUTURE LEADERS OF TIE WORLD Lot Me Out Eaic/
5 6 GREEN DAY Amarican idiot /Raprise/

9 @ U2 Vertigo Metarscape

7 8 CROSSFADE Cold Cotmbia/

12 SILVERTIOE Ain't Comin’ Heme (URMG/

" NICKELBACK Bacause Of You (Raadruser/ MG/

11 11 THREE DAYS GRACE Just Like You LiveZombs/

8 12 KORN Word Up (Epic/
13 13 SUPKNOT Dusity (Rosdrmer/10/M6/
10 14 GODSMACK {/DROPBOX Touche (Repubdic/Universel

17 @ SKINDRED Nobedy Lave/

15 16 LINKIN PARK Bresking The Habit (Warney Bros./

16 17 MARILYN MANSON Personal Jesus (Nothing/nterscape/
18 18 NENNY WAYNE SHEPHERD Alive (Reprise/

2 THREE OAYS GRACE Home (ive/Zambe/

0 COLLECTIVE SOUL Countirg The Days (5 Music Grown)
19 21 OROWNING POOL Love And War (Wind.up)

% SHINEOOWN Burning Bright (Ariantic/

2 SUIPKNOT Vermilion (Roadtunner//0JMG/

p]) A PERFECT CIRCLE Imagine (Virgin/

Y. MEGADETH Oie Dead Enough (Sanctuary/SRG/

3 SALIVA Razor's Edge (Isiand/I0JMG/

2 SEVENOUST Face To Face (TV7)

23 ALTER BRIOGE Open Your Eyes (Wind-ug/

28 ‘ CROSSFAOE So Far Away (Cokumbia/

30 KILLSWITCH ENGAGE The End Of Heartache /Roadranner10/MG)

#1 MOST ADDED

PAPA ROACH Scars (Geften)

#1 MOST INCREASED PLAYS
SHINEDOWR Burnin i/

N
-3

TOP5 NEW & ACTIVE

S eak /C

ROCK begins on Page 69.

KEITH URBAS You're My Better Hail (Caprtol)

TOP 3 NEW & ACTIVE
JIMMY WAYNE Paper Angels [DreamWorks/
RANDY TRAVIS Four Walts /Word/Warner Bros)
ALISON KRAUSS & UNION STATION Restless /Rounder/

COUNTRY bogins on Page 41.

ALTERNATIVE

U2 Vertige flntarscape/

JIMMY EAT WORLD Pain leterscape/

GREEN DAY Amarican idiot Reprise/

PAPA ROACH Getting Away With Murder (Ge/fan/
CMEVELLE Vitomin R (Leading Us Along) Eaic/

VELVET REVOLVER Foll Te Piaces RCARMG/
LI PARK Brosking The Habit (Warner Bros/
GREEN DAY Boulevard Of Broken Drssms /Raprise/
SUM 41 We're All To Blame /lsined AMG/
MODEST MOUSE Ocesn Breathes Saity Eaic/
10 13 THMEE DAYS GRACE Just Like You Live/Zomds/
14 @ USED Take h Away (Reprise/

12 15 KNLERS Somebody Tokd Me fisiand DG/
16 CANE No Phons Cakmivg/

” SNOW PATROL Run (A8AUstarscape/

20 KILLERS M. Brightside (istand MG/
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18 19 SUPKNOT Ouaiity (Rosdrumer/1D/MG)

N MNTERPOL Slow Hands (Matador/

25 JET Look What You've Done (Arisntic/

22 MUSE Hysteris (EastWest/Warner Bros.)

18 23 KORN Word Up (fpic/

23 SKINDRED Nobody (Lava/

27 MY CHEMICAL ROMANCE I'm Not Okay (! Pronise) /Reprise/

29 FRAKZ FERDINAND Thes Fire (Domina/Epic/
SOCIAL DISTORTION Reach For The Sky (Time Bomb/
28 THREE DAYS GRACE Home (veZomba/
MARILYN MANSON Personal Jesus Nothing/Interscope)
A PERFECT CIRCLE Imagine (Virgin/

#1 MOST ADDED

PAPA ROACH Scars (Geffen/

#1 MOST INCREASED PLAYS

TOP5 NEW & ACTIVE

b

ALTERNATIVE begins on Page 73.
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SMOOTH JAZZ

w W

2 GERALD ALBRIGHT Te The Max (GAPVMG)

3 WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendervous/
13 BONEY JAMES Here She Comes Warner Sras.)

4 4 GEORGE BENSON Softly, As in A Morning Sunvise (GRPYMG)
5 MCHARD ELLIOT Your Secret Love (GRP/VMG)

10 NORMAN BROWN Up ‘N’ At ‘Em (Wavner Bros)

6 7 CHRIS BOTTI Back Into My Heert (Cokmbia/

8 @ PAULJIACKSON, JR. Walkin’ [Bive Note/EMC)

8 9 ANITA BAKER You're My Everything (Bive Note/Vigm/

7 10 MICHAEL UNGTON Show Me (Rendervous)

15 QUEEN LATIFAN California Dreamin’ (Vector/

13 SOUL BALLET Cream (2/5

n TIM BOWMAN Summer Groove (Liged 8/

12 MINDI ABAIR Come As You Are (GRPVMG/

0 MARION MEADOWS Sweet Grapes (Meads Ug/

18 INCK COLIONNE It's Been Too Long /7 Keys Musi/

18 MICHAEL MCDONALD Tracks Of My Tears (Motown/Unrversall
17 KIM WATERS in Doep (Shanacive/
19 PETER WHITE How Does It Feel Lobmiva/

il DAVE KOZ Let It FreeCapitall
20 21 HALL & OATES Love TKO (U Watch
27 EUGE GROOVE XXL (Narada/

n PATTI LABELLE New Day (De/ SadIBIMG/

24 24 RENEE OLSTEAD A Love That Will Last (43/Reprise/

25 PIECES OF A DREAM It's Go Time (Heads Ug/

' RAY CHARLES H/DIANA MRALL You Don't Know Me (Concord
GREG ADAMS Firsfly 215

28 STEVE OLIVER Chips & Seisa Kock/

@ PAUL BROWN Moment By Mement (GRPVMG)

30 CRAIG CHADWNCO Her Boyfrind's Wedding Aavads/

P #1MOSTADDED
EUGE GROOVE XXL Navada/

#1 MOST INCREASED PLAYS

NORMAR BROWN Up ‘N° At 'Em (Waraer Bros.)

TOP 5 NEW & ACTIVE
FOURPLAY Fields Of Gold /RCA Victor)
. FATTBURGER Work To Do (Shanacive/
FOURPLAY Play Around It (RCA Victor)
RAFE GORIEZ icy (Tommy Boy/
HALL & CATES I'S Be Around U-Wartch/

Smeoth Jazz bogins en Page 88,

TRIPLE A

4 JONN MELLENCAMP Wak Tall //sisnd70/M6/
5 BRUCE NORRSSY Gonne Be Some Changes Made (Cokmiva/

NooAawne =g

8 CARSON LEAF Life Loss Ordinary (Vanguard

10 9  JOHN FOGERTY Dajs Vu (AN Gver Again) (DreamWorks/Geffen)
12 SNOW PATROL Run (A& A/rerscape/

18 GREEN DAY Boulevard Of Broken Drsams (Rapvise/

w LOW MILLIONS Eloanor (Manbalsn/EMC/

13 MODEST MOUSE Foet On Eac/

15 RAY LAMONTAGNE Trouble (RCA/RMG/

" SARAN MCLACHLAN Worid On Fire (Ansta/AMG/

FINGER ELEVEN One Thing /Wind.cp/ o

20 @ STEVE EARLE The Revolution Starts Now (£ Spsaved/Artemss/

16° 18 ELVIS COSTELLO Monkey To Man /Last Highway/

18 19 MAROON S She Will Be Loved (Octone///RMG)

23 NEVILLE BROTHERS Ball Of Confusion (Back PorchiNaradal
7 JET Look What You've Done /Ariantic/

28 LENNY KRAVITZ Lady (Virgin/

28 RAY CHARLES {/VAN MORRISON Crazy Love (Concord

21 24 0ZOMATLI (Who Discovered) America? (Concord)

30 CHARLIE MARS Gather The Horses /¥2/

- JOHN MAYER Daughters fAware/Columbia)

24 27 CAKE No Phone (Columbia/

— @D M.JAGGER & D. STEWART 1] S. CROW Oid Habits Die Hard Vergin)
29 29 SCISSOR SISTERS Take Your Mama (Universal/

25 _30 THRILLS Not For AN The Love In The World Virgin/

#1 MOST ADDED

. SNOW PATROL Run (4&Myinterscape/

~#1 MOST INCREASED PLAYS

TOP5 NEW & ACTIVE

lans

TRIPLE A begins on Page 76.
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By Erica Farber

or the past 14 years Kix Brooks has been
the Brooks in Brooks & Dunn. With 21 No.
1 singles and over 27 million albums sold,
Brooks & Dunn also play approximately 70
dates a year. This award-winning duo has
helped define today’s country music.

Getting into the business: “Music
was always a part of my life. My whole
family has always been musical. When we
got in the car, we didn't talk, we started
singing songs. At probably 10 years old I
started playing guitar. At that time it was
The Beatles and The Rolling Stones and
Hank Williams at our house. We didn't know the
difference. I started putting bands together. In college I
started making some serious money at it.

“T got exhausted beating up bars and started
thinking about a Social Security plan. I had a good friend
in Nashville, Jody Williams, who was my roommate in
military school. He was running Charlie Daniels’
publishing company. I was passing through and played
him some songs I'd written, and he encouraged me to
stay and try to do it for a living. For 10 years I wrote
songs for a living and was fortunate enough to have some
pretty good success at it. I had a couple record deals,
including a solo deal on Capitol.

“Tim DuBois introduced me to Ronnie Dunn and
asked if we'd try to make an act out of it. Our first day
together we wrote ‘Brand New Man, and the day after
that we wrote ‘Working on My Next Broken Heart, our
first two number ones. We were couple of guys who'd beat
our heads against the wall for about 15 years and played
God knows how many bars between us and written I don't
know how many songs, and nothing had worked like we'd
wanted. It's uncanny and extremely lucky how well
everything came together on this one.”

Biggest challenge: “They say it’s your first album —
although, for both of us, it wasn't our first, so maybe jt
was a little easier, creatively speaking. We didn’t have any
expectations, so from that standpoint it was pretty loose
and fun. We've recaptured some of that attitude. After 14
years and atl the things we've been so lucky to
accomplish, it's not like it can go away now. At this
point, though, it'’s more challenging.

“Twenty-seven million people have Brooks & Dunn
CDs now, so they'll be more inclined to pick up somebody
else who's hot on the radio. For people to really want to
buy our CDs, there’s got to be something fresh going on.
That's one area where being a duo really comes in handy.
You don‘t have to second-guess yourself a whole tot. If -
you've got a partner you can be honest with and who will
be honest with you, you push each other.”

KIX BROOKS

Arista Recording Artist

On being President of the CMA: “About five or six
years ago I was asked to be on the board. My impression of
the CMA was that it was a bunch of back-room record
executives taking all the money made at Fan Fair to play golf
in Boca Raton. There was this idea that the CMA was a bad
thing. Fan Fair was the main reason. I and a lot of other
artists couldn’t understand why we were playing Fan Fair for
free when the fans weren't getting in for free. As far as we
were concerned, every day was Fan Fair. We meet and talk to
fans and sign autographs all the time. That’s our life. Why
were we doing this big free concert for the CMA?

“The other thing was that there were a lot of PR
things, little things like the George Jones issue. It created
bad blood between artists and CMA management. I
wanted to get on the board just to see what was going on
and see if I could maybe stand up for artist rights a little
bit. It was a huge eye-opener for me. It was nothing like I
thought it was. It's a bunch of good people, hard-working
executives, who really think-tank how to make our
industry better. I sat in that room for the first couple of
meetings and thought, ‘Wow, what an idiot I am” Then I
started getting active.”

Moving the CMA Awards to New York: “They're
going to New York for a year. It’s still the No. 1 country
market, because of the population. I saw an artist quoted
the other day, saying, 'Why would we go there if we don't
even have a radio station there? That's why we want to go
there. If you can get a station in your No. 1 sales market,
that’s doing a piece of business. There are a lot of country-
music fans there. What there’s a shortage of Is advertisers
that understand how great country music is. The city
came to us with this idea, and part of the package they
brought to us is advertising on buses, in the subways, on
taxis. Country music is going to be everywhere. We're
going to create some new fans who will be there forever.”

On Brooks & Dunn hosting the awards: “This year
Il win the You're Not as Good as Vince Award. You don't
prepare. If we try to prepare, we'l screw it up for sure. I'm
sure theyll come up with some kind of format and script,
and well use it as a framework and just try and keep the
show moving as best we can. Hopefully, we won't screw
up anything too bad.”

State of Country radio: "It is very research-driven. I
look at research numbers sometimes and realize that, for
a young artist, it’s really tough. Playlists are getting as
low as 15 to 20 new songs on some stations. For labels
trying to break new artists, it's got to be a huge gamble
for them to make that investment. I really feel for label
heads especially.

“I don't know all the ins and outs of the short-
playlist theory. but I do see a tot of research that, to
some extent, is confusing. For instance, as an established
artist, if our record goes up the chart real fast in the first
couple of weeks, then familiarity becomes a big part of
the research. But if a record’s only been there for two
weeks and people aren't familiar with it and you get poor
familiarity numbers, then you start fighting the war. But
when you get to a certain point on the charts you expect
people to be familiar with the music for it to continue
climbing. I shouldn't complain; at least we start out
getting our records on the radio. For a lot of new artists,
that’s a huge struggle. But, hopefully. they've got a label
like ours that works real hard and overcomes a lot of that.

“One thing we have now is satellite radio. That's
starting to make some noise in terms of options. Thatl
be real interesting to see. I have both Sirius and XM. With
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satellite, you have a lot of what people call altemative
country artists, not just Merle Haggard and George Jones.
There are some great young honky-tonk artists I know
wouldn't be on major Country stations.”

Something about him that might surprise our
readers: “It probably wouldn't surprise them, but by the
time we get to the stage, it’s all fun and games. We really
enjoy what we do. Ronnie and I spend a tremendous
amount of time trying to get it right beforehand,
especially with writing and recording and scrutinizing
everything we do. I want our music to sound fun and
fresh. I don't like it when things get too processed and
perfect. We want it to sound good, but I don't like it
when things start sounding unreal. Once that’s done and
it's time to go to the stage. we forget all about that and
just try to have fun.”

Most influential individual: “Probably Hank
Williams St. He really got me fired up. During my high
school years Johnny Cash was definitely a hero of mine. I
had all his songbooks and played a ton of his music when
T was starting to play professionally. I hold him in high
reverence,”

Career highlight: “Winning Entertainer of the Year.
1 love the whole show part of it. Ronnie Dunn, pound for
pound, is a great singer. That's pretty obvious. The whole
show deal was always something I've been into, but being
an entertainer also involves putting a good body of work

‘together and having a couple of good singles out there

and getting to the top of your game. My father
encouraged me my whole life. Before he died, he was able
to see me win Entertainer of the Year at both shows. That
was real special.”

Career disappointment: “Every day there are things
that go wrong. T should have done this, I should have
done that’ Sometimes I just shake my head and say.
‘What is wrong with me?”

Favorite radio format: “Classic Rock.”

Favorite television show: “Monday Night Football.
The Titans.”

Favorite song: “T Can't Help It If I'm Still in Love
With You.”

Favorite book: “Covenant by James Michener.”

Favorite movie: “The Godfather.”

Beverage of choice: “Coors Light.”

Hobbies: “Four-wheeling on my farm, waterskiing,
riding horses, duck hunting. racing cars. I've got way too
many hobbies and not nearly enough time.”

Advice for broadcasters: “Love the music. I know
there are many heartfelt programmers who must be
frustrated by the parameters they're given and the
research they have to go by. There have got to be times
when their hearts want to play a record but their jobs are
in jeopardy. There are a handful of programmers from
other formats who are totally into the research game.
and if the music flies and makes the research, theyll play
it. I know it’s not heartless as much as that’s how things
are programmed, for lack of a better word.

“1 really like the guys who actually listen to all the
music. You can tell they still get excited about a great
song, whether it has anything to do with how they have
to program it. They love the music. For artists, that
makes you feel like you've got a connection. Even if you
get caught up in the numbers game and you get beat.
when you know that there are guys out there who really
appreciate what you're doing, it makes you want to do it
even more.”
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You've tried the Tatest vadect.
You're been inundated with mounds of rescauceh data.

Youve gone the cheap. no-trills roure.
\nd voure not ectting what vou need.

s time for deeper insichis,
[1S time to make better decisions.

Its time to bring in the industry's Teading team.

It’s time to call Coleman. COLEMAN
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TWO TOP 10 SINGLES PUSHING PLATINUM AFTER 12 MONTHS!
"UNTIL THE DAY | DIE" anp 18 SOLID MONTHS ON THE ROAD 517 SHOWS

"ANTHEM OF OUR DYING DAY"  Sioaeamy HeADCNING NNTENDO TOUR!  SOLD OUT

#5 MOST PLAYED NEW ARTIST OF 2004 ATMODERN  SUPPORT FOR LINKIN PARK  HEADLINED VANS WARPED
ROCK FORMAT ACCORDING TO MEDIABASE TOUR 2004! BIGGEST TOUR OF THE SUMMER

STORY YEAR

“sidewalks”

MAKING OF THE VIDEO "SIDEWALKS" AIRS ON MTV2 11/10,11/11 & 11/14  HARD ROCK LIVE :
PERFORMANCE AUG 2004  MTVU SPRING BREAK PERFORMANCE  OVER 1,200 SPINS ON FUSE... MTV AND M7V2

TV: LAST CALL WITH CARSON DALY DEC 2003  LATE, LATE SHOW W/KILBORN DEC AND FEB 2003
JIMMY KIMMEL LIVE FEB 2004 » PEPSI SMASH JULY 2004

PRINT: ALTERNATIVE PRESS MAGAZINE COVER, MAY 2004 + FEATURES IN ROLLING STONE,
BLENDER, DRUM! GUITAR WORLD, METAL EDGE, REVOLVER AND MORE!

HUGE NEW MEDIA PRESENCE! AOL SESSIONS AIRING NOW ON FUSE! MAJOR EXPOSURE ON AOL,
YAHOO, LAUNCH, MP3.COM. & REAL!  ONE OF THE BIGGEST SELLING RINGTONE BANDS OF THE YEAR!
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