
NEWSSTAND PRICE $6.50 

A Hat Trick For Hook 
The Island/IDJMG band from the Los Angeles suburb 

of Agoura Hills pick up Most Added honors at three 

formats this week for the 

latest off their sophomore 

album, The Reason. 

"Disappear" scores 62 

adds at CHR/Pop, 18 at 

Alternative and 23 at Hot 

AC. Congrats to Ken 

Lane, Mike Easterlin, Erik 

Olesen and crew! www.rodioandrecords.com 

OCTOBER 22, 2004 

¡Radio Tips From Homeland Security 

At the recent NAB Radio Show in San Diego, a 

representative of the U.S. Office of Homeland 

Security joined the session 

"Being Prepared Come 

Hell or High Water" 

along with radio 

execs who have 

recently experienced 

crises in their 

markets. Read about it 

on Page 13. 
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IN STORES NO 

"We have 
and sings t? 

music gets 
straight to 

ersätile artist who writes what he feels 
g at passion. [Obie Bermúdez's] 
betweenthe ears, and the lyrics go 

of Programming for Univision Radio 

oo o EI Ano' ïb 1p title' -track to Obie Bermúdez's 
sophomore EMI Latin. The romantic ballad 
is sure to predecessors to the top of the 
charts as radio stations inthe major U.S. Latin 
markets are already adding it. 

Obie Bermúdez EMNI tin debut "Confesiones" 
(7/22/03) was certified Latin Gold as the album's first 
two; promotional singles "Antes" and "Me Cansé De 

hit No. 1 on Billboard's Hot Latin Tracks 

album 
follow 

Bermúdéz became only the sixth act in history to 
a etsngles simultaneously among the Top 5 of 

BillboásHot Latin Tracks. The hit singles remained 
in the Top 10for a combined six months. 

elbow 

f Obie Bermúdez is] "one of the very few male 
balladeers to successfully break into the Latin market ,.. in recent years," 

www.emilatin.com / www.ohiebermuflet.com - Billboard 
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VOTE 
AND BE 

HEARD! 
Ryan Seacrest 

Host of American Top 40 
Heard on over 200 
great radio stations 
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INSIDE 
HOWARD STERN'S SIRIUS MOVE 
R&R Rock Editor Ken Anthony begins a two- 
part series on the radio industry's reaction to 
Howard Stern's announcement that he'll 
move to Sirius Satellite Radio in 2006. The 

comments are from the format's top 
consultants, a PD whose station runs Stern 
in morning drive and a PD whose station 
competes against Stern in mornings. Plus, a 

top 10 list of ways to help stimulate and 
develop radio's future talent. 

Page 55 

THE LATIN EXPLOSION 
With recent announcements from Clear 
Channel and Infinity that each company is 

investing in ways to get involved with Latin 
formats, R&R Exec. Editor Roger Nadel 
takes a look under the hood of Spanish - 
language radio. 

Page 8 

NUMBER ONES 
CHR/POP 

MAROON 5 She Will Be Loved (Cctone/J/RMG) 

CHR/RHYTHMIC 

USHER & ALICIA KEYS My Boo (LaFace/Zomba) 

URBAN 

USHER & ALICIA KEYS My Boo (LaFace/Zomba) 

URBAN AC 
ALICIA KEYS )/TONY, TONI, TONE... Diary (J/RMG) 

GOSPEL. 

KIERRA SHEARD You Don't Know (EMI Gospel) 

COUNTRY 

GEORGE STRAIT I Hate Everything (MCA) 

AC 

LOS LONELY BOYS Heaven (Or/Epic) 

HOT AC 

MAROON 5 She Will Be Loved (Octone/J/RMG) 

SMOOTH JAll 
GERALD ALBRIGHT To The Max (GRPNMG) 

ROCK 

VELVET REVOLVER Fall To Pieces (RCA/RMG) 

ACTIVE ROCK 

PAPA ROACH Getting Away With Murder (Geffen) 

ALTERNATIVE 

GREEN DAY American Idiot (Reprise) 

TRIPLE A 

U2 Vertigo (lnterscope) 

CHRISTIAN AC 

JEREMY CAMP Walk By Faith (BEC) 

CHRISTIAN CHR 
TOBYMAC Gone (ForeFront/EMI CMG) 

CHRISTIAN ROCK 
TOBYMAC Gone (ForeFront/EMI CMG) 

CHRISTIAN INSPO 
BEBO NORMAN Disappear (EssentiaUPLG) 

SPANISH CONTEMPORARY 
JUANES Nada Valgo Sin Tu Amor (Universal) 

REGIONAL MEXICAN 
BETO Y SUS CANARIOS Esta Llorando Mi Corazón (Disa) 

TROPICAL 
JUAN LUIS GUERRA Las Avispas (Karen) 

THE INDUSTRY'S NEWSPAPER 
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Arbitron Sees `Shift In Attitude' 
Morris touts PPM; Q3 earnings beat the Street 
By Joe Howard 
R&R Washington Bureau 
jhoward®radioandrecords. com 

Arbitron shareholders were treated to 
good news on Tuesday, as the company 
posted profits that handily topped Wall 
Ckeet expectations. Arbitron's Q3 earnings per 
share of 77 cents was well ahead of the 61 cents 
per share consensus estimate of Thomson First 
Call analysts, as net income improved from $17 
million (55 cents) to $24.2 million. 

Revenue grew 9%, to $82 million, while EBIT rose 
10%, to $33.7 million. Arbitron's Q3 operating income improved 

ARBITRON b -See Page 10 

Summer Sizzles For Pop, Hip -Hop 
KPWR/L.A. earns 
By Adam Jacobson 

10th consecutive No. 1 book 

10th consecutive No. 1 book 
in market No. 2, moving 5.0- 

New York 

Station Format Sp '04 Su '04 
R&R Radio Editor 
ajacobson®radioandrecords.com 

The first batch of summer 4.912+. Power's feat matches WLTW-FM AC 5.6 5.7 

2004 Arbitron results is out, a string 'of No. 1 finishes last 
and the CHR/Pop and CHR/ seen by Clear Channel AC 

WQHT-FM CHR/Rhy. 4.7 4.9 

Rhythmic formats have proven KOST from 1990-92. SBS's 
WRKS-FM Urban AC 4.7 4.9 

once again that when school is Regional Mexican KLAX (La WSKO-FM Tropical 5.4 4.9 

in recess, shares surge. Raza) was again No. 2, while WHIZ -FM CHR/Pop 4.2 4.3 

In New York, perennial CC Talker KFI and Infinity WWPR-FM Urban 4.3 4.2 
market leader Clear Channel Alternative KROQ tied for 

WABC-AM Talk 3.9 4.1 
AC WLTW enjoyed another third. At No. 5 in L.A. is CC 
No. 1 finish with a 5.6-5.7 CHR/Pop simulcast KIIS & 

WCBS-FM Oldies 3.2 3.6 

uptick. Second -place honors KVVS, which received its best WINS -AM News 3.7 3.6 

went to a trio 
of stations, as 
Emmis CHR/ 
Rhythmic 
WQHT (Hot 97) 

Continuously updated 
ratings results: 

www.radioaadrecords.com 

overall ratings 
in more than a 
year with a 3.3- 
4.1 leap. 
their strongest 

WXRK-FM Alt. 3.7 3.6 

and Urban Also seeing 
AC sibling WRKS (98.7 Kiss results in more than a year Station Format Sp '04 Su'04' 
FM) tied with Spanish Broad-were KLVE (3.1-3.7), KKBT KPWR-FM CHR/Rhy. 5.0 4.9 
casting System's Tropical (3.0-3.6) and KHHT (2.7-3.1). KLAX-FM Reg. Mex. 4.7 4.4 
WSKQ (Mega 97.9). KSSE (Super Estrella) scored 

In fifth place was Clear its best 12+ book ever, mov- KFI-AM Talk 4.5 4.3 

Channel CHR/Pop WHTZ ing 2.3-2.412+. KROQ-FM Alt. 4.4 4.3 

(Z100), which was up 4.2-4.3. In Chicago, Cubs play-by- KIIS/KVVS CHR/Pop 3.3 4.1 

Meanwhile, CC Urban WWPR play helped WGN-AM score KLVE-FM Span. Cont. 3.1 3.7 
(Power 105.1) slipped 4.3-4.2 another No. 1 finish. WGCI- 
and placed sixth. FM was again No. 2, while 

KKBT-FM Urban 3.0 3.6 

In Los Angeles, Emmis' WBBM-AM placed third. KBUA/KBUE Reg. Mex. 3.5 3.3 

KPWR (Power 106) continued KHHT-FM Urban AC 2.7 3.1 

its dominance by seeing its RATINGS See Page 10 KOST -FM AC 3.7 3.1 

Radio Quartet 
Among Forbes' 
Best Small Cos. 
By Roger Nadel 
R&R Exec. Editor 
rnadel®radioandrecords.com 

The annual Forbes magazine 
survey of the toughest little 
competitors in the U.S. busi- 
ness world is out, and, of the 
200 companies to earn a spot 
on the "Best Small Companies" 
roster, four are radio -based 
businesses. That's up from just 
one radio company a year ago. 

Arbitron finished at No. 151 
on the list, while Saga Commu- 
nications was No. 182 (down 
from last year's No. 148), 
Westwood One was No. 188, 
and Entercom Communications 
was No. 189. To be considered 
for membership in this exclusive 
club, Forbes said candidates 
must show a consistent pattern 

FORBES See Page 10 

Industry Growth Forecasts Cut 
Analyst expects break-even for 'Less Is More' 

Citing advertiser apathy, 
Merrill Lynch's Laraine 
Mancini on Oct. 14 low- 
ered her 2004 radio -indus- 
try growth forecast from 
3.5% to 1.6% and her 2005 
forecast from 5% to 3%. 

"We do not expect ad- 
vertiser sentiment to im- 
prove significantly absent a 
sustainable economic re- 
covery," she said in an in- 
dustry report. "Radio spot - 
rate increases are unlikely 
without material incremen- 
tal ad demand." 

Mancini also trimmed her 
10 -year revenue -growth 
forecast from 5% to 4%. For 
the near -term, Mancini said 
Olympics spending that 
went to TV negatively im- 

pacted July and August, but 
she believes advertisers re- 
turned to radio in September 
and forecasts 3% revenue 
growth for the month. Still, 
she forecasts a 0.3% revenue 
decline for Q3. 

For Q4, Mancini slashed 
her growth forecast from 
5.7% to 1%. She reduced her 
October forecast from 6% 
growth to a 2% decline, 
halved her November growth 
forecast from 6% to 3% and 
cut her December prediction 
from 5% to 2%. 

Mancini also expects that 
Clear Channel's much -bal- 
lyhooed "Less Is More" ad - 
inventory -reduction plan, 

FORECASTS D See Page 10 

KRXQ Slapped 
With $55,000 
Indecency Fine 

Entercom's Active Rock 
KRXQ/Sacramento is in hot 
water with the FCC over two 
segments from the Rob, Arnie & 
Dawn in the Morning show. The 
broadcasts, which aired in Sep- 
tember 2002 and January 2003, 
each drew a maximum pro- 
posed forfeiture of $27,500. 
And while the industry has be- 
come increasingly skittish 
when it comes to content that 
may push the envelope, Enter - 
corn is standing tall and de- 
fending the morning show 
hosts. 

In the first segment, one of 
the morning hosts imitated a 
young boy's voice and de- 
scribed sexual activities that the 
boy's father wanted to perform 
on him. In the second, the hosts 
discussed several sexual prac- 
tices that the FCC ruled were 
degrading and clearly depicted 
violence against women. 

While Entercom argued that 
both broadcasts were "oblique" 
and less explicit than previous 
broadcasts that have been cited 
for indecency, the commission 

KRXQ See Page 20 

ASCAP, Radio 
Ink $1.7 Billion 
Licensing Deal 
By Brida Connolly 
R&R Technology Editor 
bconnolry@radioandrecords.com 

The Radio Music License 
Committee and ASCAP have 
come to a licensing agreement 

ASCAP 
that gives the thousands of sta- 
tions represented by the RMLC - including stations owned by 
Clear Channel, Infinity, Cumu- 
lus and Citadel - the right to 
play ASCAP repertory over the 
air and, under the same li- 
cense, in Internet simulcasts of 
over -the -air -programming. The 
agreement, worth more than 
$1.7 billion, was described by 

ASCAP See Page 20 
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sausage? 
If you don't know who your current 
music research vendor is talking to, 

how can you be confident with the 
song test results you rely on to make 

music decisions? 

ComQuest is the only major music 

testing company that gives you full and 

total access to all the data we collect. Not 

just compiled song test results, but also 

respondent info - who took the test and when, their names, 

phone numbers and zip codes. 

With full and total access to your data, you can feel confident 
about our results - the results we stand by every day for major 
broadcasters like Cox, Infinity, Radio One, Univision and SBS 

in markets from Los Angeles, New York and Chicago to Mobile, 
Fresno and Dayton. 

If you can't drill down into your music research to see who is 

taking your test, maybe it's time to consider upgrading to 
ComQuest, the music testing specialists. 

NetQuest - Internet music & perceptual research 

Personal Music Test (PMT) The new way to do AMT 
__ iII 

We tell you what's in the sausage, and there's absolutely no filler. 

The Music Testing Specialists. 
Call Gary Gorton: 619-659-3600, ext. 2 www.ComQuestMusicTesting.com 
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Broadcaster Seeks Indecency 
Enforcement For XM, Sirius 
By Adam Jacobson 
RUR Radio Editor 
ajacobsoneradioandrecords com 

An independent broadcaster in 

the nation's second-largest radio 
market said he will ask the FCC to 
regulate indecent material on satel- 
lite radio in the same manner that 
it does on AM and FM stations. 

Mt. Wilson FM Broadcasters 
President Saul Levine, owner of 
KMZT & KSUR/Los Angeles and 
XSUR/Tijuana-San Diego, called 
the idea that both Sirius and XM are 
immune to government regulation 
of what airs on their respective sub- 
scription -based channels "non- 
sense." "It's been one problem after 
another with satellite radio not 
keeping its promises," Levine told 
R&R. "First it was local program- 

ming being offered by the satellite 
broadcasters. Then it was terrestrial 
repeaters; most listening to satellite 
radio is through land -based repeat- 
ers." 

Levine said he has led the oppo- 
sition to satellite radio since its be- 
ginnings in the 1990s. His latest 
fight against XM and Sirius is the 
direct result of the Oct. 6 announce- 
ment by radio's most infamous star, 

Howard Stern, that Stern will be 
moving to Sirius in January 2006. 

In Levine's view, the timing of 
Stem's announcement was designed 
to "totally devastate" the opening of 

the NAB Radio Show in San Diego. 
"They did this knowing it would 
create the maximum disruption 

INDECENCY See Page 20 

CC/Minneapolis PDs Realigned 
MacLeash, Swedberg add KJZI & KQQL, respectively 

Clear Channel/Minne- 
apolis has given longtime 
Triple A KTCZ PD Lauren 
MacLeash additional PD 
duties for Smooth Jazz 
KJZI, while veteran Coun- 
try KEEY OM Gregg 
Swedberg has tacked on 
PD responsibilities for Old- 
ies KQQL. They replace 12 - 

year veteran Bob Wood, 
who exits. 

KDWB, KJZI & KQQL/Minne- 
apolis VP/Marketing & Operations 

Mac Leash 

and GM Dan Seeman told 
R&R, "We're going to miss 
Bob, because he's a great 
PD who's done a wonder- 
ful job getting KJZI on the 
air over the last 15 months 
and built great equity for 
Smooth Jazz in this market. 
Lauren comes with great 
experience as one of the 
marquee Triple A PDs in 

the country, and we think she 
matches up well with Smooth Jazz, 

MINNEAPOLIS See Page 10 

Deaton To Manage KRTY/San Jose 
Nate Deaton has been 

elevated to GM of Country 
KRTY/San Jose. He has 
been Asst. PD for KRTY 
and Marketing Director for 
that station and cluster - 
mate KLIV since June 2000. 

Deaton assumes GM du- 
ties from Empire Broad- 
casting President Bob 
Kieve, who has served as 
the combo's GM since his company 
purchased KRTY in 1992. Kieve 
continues as GM of KLIV. 

Dea ton 

"Nate has been deeply in- 
volved in every aspect of 
KRTY for a very long time," 
Kieve told R&R. "The new 
title he gets with this pro- 
motion really doesn't repre- 
sent much of a change from 
what he's been doing all 
along. He's worked with 
national and local sales and 
programming, and he's been 

involved in the selection of music, 
although I think the engineers have 

DEATON> See Page 10 

McVay Ups King, Lange, Anstandig 
Villareal to head new Hispanic programming unit 

Consulting company McVay 
Media has reorganized, making 
several changes and additions. Fif- 

teen -year McVay veteran and con- 
sultant Jerry King has been pro- 
moted to OM, taking more of an 
administrative role and allowing 
President Mike McVay to spend 
more time consulting stations. 

VP/Rock Dave Lange has ex- 
panded his role to assist McVay 
Media with its international busi- 
nesses, and AC, Christian and New 
Media consultant Daniel Anstan- 

dig has been upped to VP/Adult 
Formats. 

Additionally, Luis Villarreal, GM 
of Amigo Broadcasting's Laredo, 
TX cluster, has joined McVay Media 
as head of its newly created His- 
panic Programming Division. He 
will work with Lange to target 
Spanish-speaking listeners. 

"Most people in my line of work 
want to slow down and stay off the 
road - not me!" McVay told R&R. 

McVAY See Page 20 

IN MEMORIAM 

Infinity/Minneapolis' Carlson Dies 
Infinity/Minneapolis Sr. VP/ 

GM Dick Carlson died Oct. 14, 

less than two weeks after 
undergoing open-heart 
surgery. The longtime 
radio and television 
broadcaster was 60. 

Carlson joined 
Infinity in 2001 to 
oversee the comp- 
any's Twin Cities 
cluster, which in- 
cludes News/Talk 
WCCO, AC WLTE and 
'80s WXPT. He also played 
an instrumental role in the recent 
80th -anniversary celebration for 
WCCO Radio. 

"Dick was a competitive and 
passionate broadcaster who, 

above all, played to win," 
Infinity Sr. VP/Regional 

Manager Les Hol- 
lander said. "He 
treated his staff like 
family and his fam- 
ily like gold. We will 
miss his friendship 
and unique sense of 
umor that we've 

grown to love over 
the past few years. Our 

most heartfelt sympathy 
goes out to his family and 
friends." 

CARLSON See Page 20 

Allers Adds CC/San Jose OM Duties 
Wohlman tacks on KSJO PD stripes; Thomas exits 

John Allers has been promoted to OM of Clear Channel's San Jose clus- 
ter, which comprises Alternative KCNL, Rock KSJO and Classic Rock 
KUFX. He will continue as PD of KCNL. At the same time, cluster Direc- 
tor/Sales & Marketing Dave Wohlman has added PD duties at KSJO. 

Allers and Wohlman replace Brian Thomas, who also exits as OM of Clear 
Channel's KIOI & KISQ/San Francisco. 

Clear Channel/Northern California Regional VP/Programming Michael 
Martin said, "John is an amazing programmer who has earned the OM 
position in the San Jose building. Dave is a wealth of KSJO, rock and San 
Jose knowledge. Between the two of them, KSJO's 36 years of heritage are 
in very capable hands." 

Allers said, "There's a lot of radio history behind these walls. I'm excited 
to join my programming partners Dave Wohlman, KUFX PD Laurie Rob- 
erts and Michael Martin in leading a new era in South Bay radio." 

Wohlman, who has held his sales and marketing post since May 2003, 

said, "KSJO is a legendary station with an amazing Rock radio history in 
San Jose and the Bay Area. All the elements are now in place for KSJO's 
return to a dominant place in the market. I am very proud to be part of 
this talented team of broadcasters." 

LETTER TO THE EDITOR 

`Music Radio Decidedly Not Hip' 
The following letter was sent by 

American Hometown Publishing 
VP/Strategic Planning & Develop- 
ment and former R&R Music Edi- 
tor Steve Wonsiewlcz regarding 
comments made at the "Program- 
ming Executive Super Session" at 
the NAB Radio Show, which R&R 
covered in last week's issue and at 
www.radioandrecords.com. 

The coverage of the NAB Radio 
Show panel in which radio execs 
were asked how to make radio "hip" 
again really caught my attention. I 

definitely agreed with Cumulus 
Exec. VP John Dickey's assertion 
that radio needs to change because 
people no longer use the medium 
as they have historically. Dickey is 

absolutely correct in saying, "Hip- 
ness can and will be driven by mu- 
sic, so the way we market to people 
must change. Radio needs to be a 
leader." As it stands now, however, 
music radio is a laggard. 

My view of radio has changed 
dramatically since I left the indus- 
try and began using the medium as 
a consumer. My time spent listen- 

ing has plummeted over the past 
year because I can no longer 
find music I like (mostly rock -orient- 
ed music). 

Nashville music radio has become 
so formulaic and predictable (that's 
the worst sin!) that, when I am listen- 
ing, I'm tuned in to a Sports/Talk sta- 
tion. Its there that I find air talent and 
on -air callers who are passionate 
about the format and who can ad- 
vance the topics being discussed. 
OK, maybe they can't advance cer- 
tain subjects all the time, but you get 
my point. 

Meanwhile, what is broadcast be- 
tween the songs on music -radio for- 
mats, even for stations targeting 
the 40+ demo, is frustratingly mind - 
numbing. If Sports/Talk ever sprin- 
kled in a few hits, I'd listen even 
more. I know I'm not alone. Most 
of my friends express their displea- 
sure with the formats and music 
they hear on the air. 

I have become so exasperated 
by the current state of music radio 
that I have started digitizing my CD 

LETTER> See Page 20 
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Federal News 
Radio To Bow 
On WPLC/DC 

Bonneville Broadcasting has pur- 
chased suburban Washington, DC 
AM station WPLC/Silver Spring, 
MD from Metro Radio and will flip 
the now -brokered Talker to a terres- 
trial outlet for the company's highly 

1050Nw 
FEDERAL NEWS RADIO 

successful Internet radio station, 
FederalNewsRadio.com, sometime 
early next year. 

"It's a bit ironic that we started 
out as an Internet product and now 
have grown to a terrestrial signal, as 
typically the reverse is true," 
Bonneville/Washington VP/GM 
Joel Oxley said. "But with such 
rapid growth of the online product, 
it was the next logical step to add 
distribution via an AM signal. With 
such a large federal community 
here, we need to be accessible 
whether one is sitting at their desk 
or commuting in their car." 

The new outlet, which will be 
called "Federal News Radio AM 
1050," will air FNR's cutoent online 
programming, which targets listeners 
who work for the federal govern- 
ment, as well as those who do busi- 
ness with it. FNR's content focuses 
primarily on such issues and topics 

WPLCP See Page 10 
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Jones Divests Great 
American Country 
Scripps picks up cable, satellite offering 
By Lon Helton 
MR Country Editor 
Ihelton@radioandrecords.com 

ones Media Networks last week sold its Great American 
Country cable network to the E.W. Scripps Co. for $140 mil- 
lion in cash. However, GAC staffers will be seeing little 
workplace change under the channel's new owners. 

GAC President Jeff Wayne will re- entire management team will remain 
main in his role, and he told R&R his in place. "For the foreseeable future 

we will be staying in Denver, which 
is great, because we will continue our 
close working relationship with 
Jones Radio Networks," Wayne 
said. "We have worked out a bunch 

JONES See Page 6 

Saga Station Fined For Phone Call 
Rival host not told he was on -air 
By Joe Howard 

MR Washington Bureau 
/howarderadioandrecords. corn 

The FCC has handed down a $4,000 penalty against Saga's 
Rock WLZX/Northhampton, MA after one of the station's 
airstaff called a host on crosstown Triple A WRNX, claimed 
to be a listener and broadcast the call without the WRNX 
host's knowledge or consent. 

In an appeal seeking a reduction gued that the violation wasn't will - 
or cancellation of the fine, Saga ar- ful and reflected the actions of an 

employee who went "haywire." 
Saga argued that a "one-time isolat- 
ed broadcast by an employee, 
against the directive of his employ- 
er" didn't meet the FCC's criteria for 
a willful violation, but the FCC ruled 

SAGA See Page 6 

POINT A POINT B 

mar-ket-ing (mär'ki'ting). n. 1. getting the message from point a to point b. 

NOBODY DOES IT BETTER. 

POINT-TO-POINT 
DIRECT MARKETING SOLUTIONS 

GREAT CLIENTS. GREAT MARKETING. 

MARK HEIDEN 970-472-0131 
RICK ToRCAsso 972-661-1361 

ELIZABETH HAMILTON 703-757-9866 
MARK VERONE 847-705-2046 

WWW.PTPMARKETING.COM 

DIRECT MAIL. TELEMARKETING. 

BUSINESS BRIEFS 

Sirius Tops 700,000 Subscribers, 
Closes On New Funding 

Sirius 
Satellite Radio has passed 700,000 subscribers, hav- 

ing signed up a record 69,000 new customers in September. 
Sirius President/CEO Joe Clayton said, "This is indicative of the 
traction we are seeing in the retail marketplace and the launch of 

more factory programs with our automotive partners." 
Meanwhile, Sirius has closed on another round of funding. The 

company raised $321 million through the sale of $230 million worth 
of convertible notes and an offering of another 25 million shares 
of its common stock. Included in the total are net proceeds Sirius 
received after deal underwriter Morgan Stanley exercised its op- 
tion to purchase $30 million worth of the notes. 

In other news, Sirius announced that Shade 45, a new channel 
created by Eminem, Shady Records, lnterscope Records and 
Sirius programmers, will go on the air on Oct. 28. 

Radio One Offers Peek At 03 Results 

Radio One on Tuesday offered an early look at its Q3 num- 
bers, saying net revenue for the quarter will rise 4% over last 

year, in line with company guidance. Radio One is scheduled to 
release its complete Q3 results on Nov. 4 and will host a confer- 
ence call with investors at 5pm ET that day. 

HMI Names New Chairman 

Former Gannett Broadcasting President/CEO Cecil Walker has 
been named Chairman of the Board of BMI, taking over from 

Hearst Argyle Television Director Kenneth Elkins, who just com- 
pleted his third term in the post. Walker has been a member of 

the BMI board since 1998 and has previously served as Vice Chair- 
man. 

Meanwhile, recently named BMI President/CEO Del Bryant was 
elected to his first term on the board, and BMI Asst. VP/Legal Af- 

fairs Stuart Rosen was elected Corporate Secretary. Additionally, 
Radio One founder and Chairperson Cathy Hughes and Clear 
Channel Radio CFO Jerome Kersting were elected to new terms. 
The new board members' terms expire in 2008. 

Viacom Names New Board Member 

Oracle President Charles Phillips Jr. has been elected to fill 

the spot on Viacom's board formerly occupied by David 
McLaughlin, who died Aug. 25. Phillips will also serve on the 
board's audit committee. "Charles is an accomplished individual 
and executive," Viacom Chairman/CEO Sumner Redstone said. 
"He is a smart, energetic leader with tremendous strategic skills 
and business acumen, and he will bring a strong, independent 
voice to the Viacom board." Phillips' election brings the board to 
14 members. 

Interep's New -Business Arm Outpaces Market 

I nterep reported this week that its new -business development 
I was up 58%, to $57 million, through the first three quarters of 
2004. Meanwhile, national billing for radio was down 2% through 
the first eight months of the year. The figure for new dollars de- 
veloped specifically for (nterep client radio stations was up 77% 
over the first nine months of 2004, the rep firm said. Interep Inno- 
vations Sr. VP Sheila Kirby noted that companies must move in- 

ventory regardless of economic highs and lows. "For this reason, 
our collective push to make sales -side headquarter calls has pro- 
duced a dramatic increase in new -business dollars," she said. 
Interep Chairman/CEO Ralph Guild said, The last few years have 
taught us that we cannot wait for economic recovery to buoy our 
industry. We must make our own recovery" 

RadioVoodoo Gets Funding, Changes Name 

adioVoodoo, which, among other services, provides custom - 
In ized outgoing messages for radio phone lines and collects 
caller data for research purposes, has changed its name to 
VoodooVox. The company said it made the change to "reflect [its] 

broad opportunities outside the core radio market" Additionally, 

VoodooVox has closed on a new round of financing from Apax 
Partners. It plans to use the funding to increase its sales team and 
expand its products into broadcast television and other areas. 
Terms of the investment were not disclosed. 

Continued on Page 6 
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BUSINESS BRIEFS 
Continued from Page 4 

Navigauge Eyes New Test Markets 

Navigauge Sr. VP/Sales & Client Development Nick Lazzaro told R&R this week that the growing 
audience -measurement company will launch its next tests in December, in either Dallas or Houston. 

He said, however, that the company must iron out details with potential clients before making any an- 
nouncement. Los Angeles and San Francisco are, according to I a»aro, also being considered as pos- 
sible test markets. Navigauge's automobile -based audience measurement tracks how radio advertising 
correlates with drivers' habits. 

Saga 
Continued from Page 4 

that Saga is ultimately responsible 
for what airs on its stations. 

"The commission has long held 
that licensees and other commission 
regulatees are responsible for the acts 
and omissions of their employees," 

the agency said. The FCC also de- 
clined to reduce the fine in light of 
Saga's assertion of a history of overall 
compliance with commission rules. 

Jones 
Continued from Page 4 

of arrangements that will keep those 
working relationships in place." 

Wayne spoke warmly of GAC's 
new owner. "We're really excited 
about having a new owner that has 
terrific resources," he said. "Scripps 
is involved in five other cable net- 
works,10 TV stations and 21 news- 

papers. That makes us much stron- 
ger in the marketplace. 

"This is a huge opportunity. The 
Scripps Network is based in Knox- 
ville. They love country music. They 
love our network. They were fans of 
the network, and that's why they 
were interested in purchasing it. 
Their view is that we have a good 
thing going. They'll pump some 

more resources into it and make this 
a fully distributed network." 

Scripps Networks' brands include 
Home & Garden Television, the Food 
Network, DIY - Do It Yourself Net- 
work and Fine Living. The company 
also operates the Shop at Home Net- 
work, has 10 TV O&Os nationwide, 
owns 21 daily newspapers and operates 
the Scripps Howard News Service. 

4ÁRBITRON 

'With PD Advantage, I Walk 
into My GM's Office 
Confident That I Know 
What I'm Talking About." 

Rod Arquette 
VP News and Programming 
KSL Newsradio 1 160 
Salt Lake City, UT 

"PD Acvantage® helps me get a deeper 

understanding of my listeners. It gives me 

a leg up on my competition, too-I see 

where they're weak, where our best 

opportunities exist, and then develop a 

plan of attack. I use the Pl ZIP code tools 

to zero in on where to focus my marketing 

and events. The Diary Comments have 

been incredibly useful. They're like a focus 

group-with a lot less work!" 

Find out what PD Advantage insight can do for your 

station-contact your Arbitron representative or drop 

an e-mail to bob.michaels@arbitron.com. 

2004 Arbitron Inc. PD Advantage° is a registered mark of Arbitron Inc. 

advantage 

TRANSACTIONS AT A GLANCE 

All transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

KREB-FM/Huntsville (Fayetteville), AR Undisclosed 

KIQS-AMIWillows, CA $400,000 

WKAT-AM/North Miami (Miami), FL $10 million 

WGAB-AM/Newburgh (Evansville), IN $300,000 

KCZZ-AM/Mission (Kansas City), KS $3.9 million 

KTPK-FM/Topeka, KS $5.7 million 

WPLC-AM/Silver Spring (Washington), MD $4 million 

WZNN-AM/Black Mountain (Asheville), NC $375,000 

WRTP-AM/Chapel Hill and WRTG-AM/Garner (Raleigh - 

Durham) and WGSB-AM/Mebane (Greensboro -Winston 
Salem -High Point), NC $1.1 million 

KAST-FM/Astoria, OR $8 million 

KRNR-AM/Roseburg, OR $900,000 

KWKC-AM & KZQQ-AM/Abilene, TX $550,000 

Full transaction listings, posted daily, can be found at 
www.radioandrecords.com. 

DEAL OF THE WEEK 

WINA-AM, WQMZ-FM & WWWV-FM/ 
Charlottesville, VA 
PRICE: $22 million 
TERMS: Assets for cash plus stock 
BUYER: Saga Communications, headed by President/CEO 
Ed Christian. Phone: 313-886-7070. It owns 83 other 
stations. This represents its entry into the market. 
SELLER: Eure Communications, headed by President/ 
Director W. Bradford Eure. Phone: 434-220-2310 

2004 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$1,613,836,484 
(Last Year: $2,324,227,266) 

$130,925,001 
(Last Year: $847,001,455) 

701 
(Last Year: 880) 

36 
(Last Year: 300) 

Letter 
Continued from Page 3 

collection (using Real Player) in 

order to get my daily music fix 
when I'm in my car. I now have 
at least 15 CDs, with about 20 
songs per disc, of the best hits 
from country, rock, pop, rap, hip - 

hop, big band, swing, reggae 
and jazz. That collection grows 
each week. 

Yes, my library will age as 
time passes, but all I have to do 
is buy a few CDs' worth of mu- 

sic from 'Tunes or RealNetworks - songs that I pick up on from 
my sons, siblings, friends, press, 
word of mouth, eclectic Internet 
radio stations - and I can keep 
the collection fresh. 

Today's music radio stations 
can't compete with that. True, 
maybe they aren't currently de- 
signed to do battle at that level, 

but that mind -set needs to 
change. Radio has already lost 
a significant share of 12 -24 - 
year -olds over the past several 
years (if I remember my Edison 
Resear oh projects correctly). It 

now ris<s losing older demos for 
many cf the same reasons the 
youngsters have fled the me- 
dium. 

When I was in my teens mu- 
sic radio was hip, and that 
hipnes.s was driven by the mu- 
sic, as Dickey so aptly stated. 
Today music radio is decidedly 
not nip. at least for this 45 -year - 
old father of two who grew up 

an ardent fan of the medium in 

the '7Cs and early '80s. It's not 
too late to change that perspec- 
tive but as it stands now, mu- 
sic radio will remain irrelevant to 

me unfit new programming ap- 
proaches and formats are put 
on the air. 

The views expressed in a letter to the editor are those of the writer 
only. The writer is solely responsible fcr the content. R&R reserves 
the right to edit letters. 

When You Know More, You Program Better www.ArbitronRadio.com 
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3 -Hour Super Session! 
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CREATING YOUR CAREER 
SUCCESS PATTERNS 

3 -Hour Super Session! 

ADVANCE RADIO PROMOTIONS: 
Street -Level Marketing 
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Personal with A Radio Original 
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ANYTHING GOES Q&A 
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Designed to send you home with 
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put what you've learned into action! 
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The Coming Expansion 
Of Latin Formats 
A look under the hood at Spanish -language radio 

he big dogs have finally shown up at the party: 
Spanish -language radio is officially a priority for Clear 
Channel and Infinity. For industry observers, the ques- 
tion may not be "Why?" but rather "What took you so 
long?" 

Clear Channel announced on 
Sept. 16 the creation of a new divi- 
sion that will focus on converting 
existing CC stations to Spanish -lan- 
guage programming. For CC, the 
commitment to Latin 
programming follows 
years of passive financial 
interest. CC was an in- 
vestor in Hispanic Broad- 
casting Corp. (which 
merged with Univision 
last year), one of the first 
companies to focus on 
Spanish -language for- 
mats. 

Now Infinity Broad- 
casting parent Viacom has joined 
the battle, but with a different ap- 
proach: It's acquiring a 10% inter- 
est in Spanish Broadcasting Sys- 
tem in exchange for control of 
KBAA-FM/San Francisco, with an 
option to add another 5% of SBS 

in the future. 
Beyond that, Viacom will work to 

more effectively target the Hispan- 
ic audience by promoting Spanish - 
language radio by way of the radio 
and television stations and bill- 
boards it owns throughout the 
country. 

Let's put the microscope on what 
may be driving these big companies 
to make these moves now. Both CC 
and Infinity own stations that are 
currently formatted for the Spanish - 

"As more areas of 

the country have 

measurable 

Hispanic 

segments, more 

marketers will 

have to pay 

attention." 
Mary Beth Garber 

Mary Beth Garber 

speaking audience, but there's more 
gold to be mined. 

"The Hispanic radio audience re- 
mains largely underserved, espe- 
cially outside the largest markets," 

Clear Channel Radio 
CEO John Hogan says. 
As Viacom co -President/ 
co -CEO Leslie Moonves 
sees it, "We believe that a 

great opportunity exists 
for our deeper involve- 
ment with this exciting 
growth sector." 

Nationwide, Arbitron 
reports that Latin formats 
account for less than 9% 

of the audience, but that number in- 
creases to about 10% in top 50 mar- 
kets and a little more than 11% in top 
25 markets. That's far less than the 
26% share Spanish radio enjoys in 
Los Angeles but not much less than 
its 11.2% share in New York (down 
from 13.2% last fall) or its 12.3% 
share in Dallas. And, as Arbitron's 
Thom Mocarsky notes, most of that 
listening is occurring in the young- 
er demos - where advertising 
money is being directed. 

Audience Vs. Revenue 
Ultimately, the key to this equa- 

tion will depend on how audience 
shares translate to revenue. And 
that's where things really get inter- 
esting. 

For all the successes Spanish -lan- 
guage programmers have had in 
getting and keeping listeners, there 
has not been an equivalent success 
story on the sales side, as measured 
by power ratio. 

Power ratio is the ratio of a sta- 
tion's audience share to its market 
revenue. For example, a station that 
has a 1.0 share of audience and 1% 

of the market's revenue would have 
a power ratio of 1.0, while a station 
that has a 2.0 share of the audience 
and 4% of the market revenue 
would have a 2.0 power ratio. A sta- 
tion with a 3.0 share of the audience 
but only 1.5% of the revenue would 
have a power ratio of .5. 

The accounting firm of Miller, Ka- 

plan, Arase 'Sr Co measures radio 
revenue in 154 markets around the 

country, including all top 50 mar- 
kets. Says Miller Kaplan Partner 
George Nadel Rivin, "Of the 29 ra- 
dio formats we measure, the only 
Hispanic format in the top 10 pow- 
er -ratio rankings [in 2003] was Span- 
ish AC, which came in ninth, at 1.30. 

Regional Mexican was 17th, at 1.06, 

and Spanish Contemporary was 
26th, at .84." 

Los Angeles is a good microcosm 
of the situation. While Spanish -lan- 
guage radio stations have routinely 
attained combined ratings shares in 
the mid -20s in recent years, revenue 
shares have remained in 

the 13%-14% range. That 
trend may be starting to 
change, however, as op- 
portunity has been 
knocking of late in reve- 
nue market No. 1. 

Southern California 
Broadcasters Association 
President Mary Beth Gar- 
ber says, "The Spanish - 
language sector of the marketplace 
has had a healthy growth trend for 

the past 18 months, running well 
ahead of the total market. This is a 
dear indication that more and more 
advertisers have become aware of 
the fact that about 25% of Los Ange- 
les listens to Spanish -language radio 
at any given time." 

And the growth is not happening 
just in Los Angeles. Rivin notes, 
"Data for the first quarter of this 
year shows the two formats grow- 
ing their revenues most sharply 
were Regional Mexican, up 15.5% 

over 2003, and Spanish Contempo- 
rary, up 9.4%." By comparison, ra- 
dio revenue for all stations nation- 
ally grew 4% over the same period. 

And the trend is continuing. In 
Los Angeles, Spanish -language sta- 
tions have been experiencing dou- 
ble-digit growth over the past six 

months, significantly more than the 
market as a whole. The report for 
the whole country is much the 
same, with the RAB reporting sec- 

ond-quarter growth of 2% national- 
ly, with revenue off 3% in July and 
1% in August. 

A Multipronged Approach 

It appears the newly announced 
initiatives are designed as a multi - 
pronged approach. Clear Channel 
has said it intends to "expand choice 

and availability" in growing the pie 
for Spanish -language radio. Newly 

George Nadel Rivin 

"Hispanic listeners tend to be very passionate 

about their station. They treat it like part of 

the family." 
Mando San Roman 

appointed CC Sr. VP/Hispanic Ra- 
dio Alfredo Alonso, who helped 
create U.S. Spanish -language radio 
more than 15 years ago, says his fo- 

cus will be on identifying opportu- 
nities to expand into markets of all 
sizes "with unique radio stations 
that are as diverse as the Hispanic 
market itself." In some cases that 
may mean creating new formats 
where none now exist, and in other 
markets it will mean new competi- 
tion for existing broadcasters. 

But back to the audience for a mo- 
ment. What makes the Spanish -lan- 
guage audience attractive? It's more 
than just numbers. Mando San Ro- 
man, PD of Entravision's Tejano 
KKPS-FM and Spanish AC KNVO- 
FM in McAllen, says it's all about the 
relationship between the audience 

and their favorite jocks. 
"Hispanic listeners tend 
to be very passionate 
about their station," he 
says. "They're very pro- 
tective. They treat it like 
part of the family, and that 
rubs off on clients." 

That passion and sense 
of ownership on the part 
of listeners is what trans- 

lates into sales. "It's been known to 
be a smart move by an advertiser to 
tap in to the loyalty of the audience," 
San Roman says. "Local retailers es- 

pecially benefit for years to come and 
from generation to generation." 

Who's noticing? Rivin says what 
catches his eye is the broadening 
product categories that are increas- 
ing their budgets for Lat- 
in formats. "The food cat- 
egory, driven by Kraft 
Foods, was among the 
early product codes to 
discover the benefits of 
reaching the Hispanic 
audience," he says. "Fi- 
nancial -service -category 
advertisers more than 
doubled their expendi- 
tures on Spanish Con- 
temporary stations for the first four 
months of 2004, and five product 
categories [beverages, entertain- 
ment, financial services, profession- 
al services and specialty retail] in- 
creased their spending on Regional 
Mexican stations by over 40% from 
Q1 2003 to Q1 2004." 

'Pay Me Now, Or 
Pay Me Later' 

In New York account executives 
are working hard to communicate 
the benefits of advertising on Span- 
ish -language stations to businesses 
that have previously limited their 
spending to general -market radio. 

El Cucuy 

Explains SBS/New York Director of 
Sales Frank Flores, "It's like the old 
Fram Oil Filter commercials. I tell 
them you can pay me now, or pay 
me later. Eventually, they're going to 
be on Spanish radio." 

Says Garber, "As more areas of 
the country have measurable His- 
panic segments, more marketers 
will have to pay attention. It was 
much the same when the baby 
boomers started showing up in mar- 
keting plans. As they got older and 
started becoming a larger share of 
target segments for more products 
and services, the media mix and cre- 
ative approaches changed to accom- 
modate their cultural differences 
from 'the Establishment." 

Cultural differences cannot be 
overlooked. Flores notes that some 
form of Spanish is the primary lan- 

guage in 21 different countries, and 
it's critical that broadcasters be sen- 
sitive to offering what will work for 
the local population and not try to 
make one size fit all. 

Betting On El Cucuy 

SBS is bringing out the big guns for 
its newly acquired KBAA-FM. SBS 

Exec. VP/Programming Bill Tanner 
seemed almost giddy in his first pub- 
lic comment on the company's strat- 
egy in San Francisco: "Our present 
plans are to utilize Renan Almen - 
dares Coello, 'El Cucuy De La Mafia - 

na,' since the market is familiar with 
him and he already has a successful 
track record in the Bay Area." 

It would be tough to argue with 
Tanner's logic Since jump- 
ing from Univision's 
KSCA-FM/Los Angeles to 
SBS's crosstown KLAX in 
March, Almendares Coe- 
llo has led the station to a 

4.4 share in the summer 
Arbitron book and a posi- 
tion at the top of the Span- 
ish -language charts in L.A. 

Tanner notes that in El 

Cucuy's first full week at 
KLAX, the week of March 25, he was 
No.1 in the market. 

Clear Channel and Viacom's 
commitment to Spanish -language 
radio means new levels of competi- 
tion on both the programming and 
sales fronts, and that suggests the 
best days are ahead for the many 
Latin formats. 

Garber sums it up best "Marketers 
are aware of the power of advertising 
in the virtual neighborhoods that ra- 

dio stations create for their listeners. 
Radio neighborhoods create opinion, 
dispense information and generate 
buzz. This is especially true for the 

Spanish -language radio stations." 
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PART Two OF A TIVO-PART SERIES 

Online & Independent 
All labels may someday look like this 

.. ince the first 
around 1997, the In 
musicians who ho 
the peer -to -peers 
went worldwide, t 
music sources for 
stalled. In the mea 
bier independent 1 

of the 'Net. 

IV were traded over FTP servers, 
ternet has been mostly bad news for 

pe to make a living from their art. As 
sprang up and online music theft 

II development of legitimate online 
major -label artists sputtered and 

ntime, however, some smaller, nim- 
abels were quietly making the best 

One such outfit is ItsAbout- 
Music.com, a full-fledged indie la- 

bel with an A&R staff and promo- 
tion department. ItsAboutMusic. 
corn operates entirely online and has 
since 1999. I recently spoke with la- 

bel head Dean Sciarra about this 
growing side of the music business. 

R&R: What does it mean to be an 

exclusively online label? 

DS: Basically, the Internet creates 
a new world for music. And in that 
new world there are different defi- 
nitions for some of the standard con- 

cepts we've all known for many 
years. 

Having been in the music busi- 
ness for 30 years, I always thought I 
knew what a label was. But in to 
day's market, especially in light of 
the fact that we only work online, 
my service is to be a label for thé art- 
ists, but also a distributor - even 
though I work with a distributor, 
which complicates the issue. 

It works out to the fact that I, like 
the labels back in the '60s, bring the 
music to the people. It's just that I 

deliver it to Internet stores, as op- 
posed to brick -and -mortar stores. 
We don't work with CD stores at all. 

As a matter of fact, I'm not 100% 

sure how long CD stores are going 
to be around. There's been a projec- 
tion recently [by Jupiter Research] 
that CDs themselves will only last 
another five years, so we'll see how 
that works out. 

In the meantime, I go after the 
best artists I can find from anywhere 
in the world, and I offer them my 
services. There is a startup fee that I 

charge, so it's not like I'm going out 
and signing all the great bands like 
the old labels used to, because we 
need to survive as well. But the art - 

It's 
Abort 

Music 
rom 

ists make back much more than the 
fee in the course of the time they 
spend with me. 

R&R: So you do your own A&R? 

DS: I do my own A&R. I do have 
a team of about eight people in var- 
ious cities - actually, around the 
world, since we have one in London - and they're always looking for 
artists for me. Once we sign the art- 
ist, we add them to our roster at the 
site, and then we start to distribute 
their music to all the major sites 
around the world, whether it's 
iTunes, Rhapsody, eMusic, MSN, 
Musicmatch, AOL, whatever. 

R&R: Do you deal with any of the 

peer -to -peers? 

DS: I do deal with a peer -to -peer 
network distribution company that 
delivers one song by each of our art- 
ists to the peer -to -peer networks. Of 
course, it's encoded, so it only plays 
for so long, and then it has to be 
purchased. 

R&R: I see you've got a few artists 
whose music is available in downloads 

only. Is the label moving toward that? 
DS: In some cases we wanted to 

make it that way. In some cases it's 
just that we didn't have any art- 
work, so we said, "The hell with it." 
I think it's important to have some 
things that are only available for 
download, because that really is the 
future of what we're doing, and if 

we can get people into that whole 
idea, it's going to help. 

R&R: How do you get your artists 

exposed? Do you service them to radio? 

DS: No, we don't deal with radia 
at all. We work out promotions with 
our promotions director through 
our distributor so we can do differ- 
ent kinds of promotions at any of the 
sites that we distribute to. 

We also have online marketing 
things that we do through Yahoo! 

and Google and some of the search 
engines, plus we do everything we 
can publicitywise online through 
things like [online PR company] 
MusicSubmit.com and a couple of 

other things. 
In addition, we have our own 

publicist who works out of New 
York, and she goes after not just the 
music -lover magazines like Discov- 

enes or Goldmine, but also things like 

Mojo in London. We're also working 
toward some NTR things and, hope- 
fully, something with VH1 and Save 
the Music. We try not to be just print - 
oriented in terms of our publicity - 
or just online -oriented, either. 

"I hate it when 

artists have to work 

doing other jobs 

when that other job 

interferes with their 

ability to make 

music." 

R&R: I see you've launched a down- 

load store. Is 79 cents per song your reg- 

ular price point? 

DS: Our regular price is going to 
be 89 cents, but we wanted to start 
off with a lower price. But the artist 
will always make the same amount 
of money. If we discount the tunes, 
we're taking the loss, as opposed to 
the artist. The artist's money is the 

most important part of this whole 
transaction, this whole operation. 
I've been believing in the underdog 
artist for more than 30 years, from 
all the way back in the '70s, when I 

was a journalist. None of us would 
be here without the artists, so I 

painstakingly make sure the artist 
makes as much money as possible 
through our service. 

R&R: I see you've got some well- 

known people on your site, like Greg 

Kihn. 

DS: Greg Kihn came to us 
through a label deal with Corazong 
Records in the Netherlands. We rep- 
resent Corazong pretty much exclu- 

sively - in America, at least. There 
are some other artists, like Aztec 
Two -Step or lain Matthews or John 
Pousette-Dart, who have been 
around for quite a while. 

R&R: You've got The Buckinghams. 

DS: I have The Buckinghams. 
That's the thing about ItsAbout- 
Music.com. For me, it's about mu- 
sic, and it doesn't make any differ- 

ence what era it's from or what 
genre it is. As long as it is musical 
and it has integrity and is well writ- 
ten and well performed, it belongs 
on our website. We have an artist 
who is in his teens, and we have an 
artist who is in his 60s. 

R&R: Some services throw every- 

thing they get out there. 

DS: If we did that, we'd have far 

more artists than we do. We're now 
approaching 200 artists. Any day 
now we'll hit that mark. It's taken 
five years to get that many because 
you have to go looking for them. 
They come looking for you some- 
times, but I turn artists down all the 
time because they're not quite up to 

the standard that we're trying to set. 

R&R: On the technical side, are the 

songs you sell in the download store 

rights -managed? 

DS: No, they are not rights -man- 
aged. They're free MP3s. I don't nec- 
essarily believe that rights manage- 
ment is all that important, because 
people are going to get around it if 

they want to, and the people who 
don't care are sometimes a little in- 

convenienced by it. 
I'm a believer in the opposite of 

the speed -bump theory. A speed 
bump slows everybody down, but 
not everybody's going fast. I don't 
believe in inconveniencing the ma- 
jority of people for a small number 
of people who would take advan- 
tage. 

I had a discussion with Mike Nes- 
mith recently, and he said that he 
was not going to put his music out 
there online except in certain in- 
stances. I told him, "Look, you're 
depriving the whole world of your 
music, and there are so many fans 
out there who weren't even born 
when you stopped recording, let 
alone today." The next thing I knew, 
his stuff was up online everywhere, 
so I guess I got my point across. 

You have to see the big picture, 
and you have to realize that, essen- 
tially, what we're doing is archiving 
all of our music so it will always be 
available to everyone. No matter 
how long we're here, the music will 

stay around. Thank God for the In- 

ternet, because that's one of the 
things it allows us to do. 

"As long as it is 

musical and it has 

integrity and is well 

written and well 

performed, it 

belongs on our 

website." 

At my site I have a page [www. 

itsaboutmusic.com/itsaboutmusic/ 
vinylarchives.html] that's dedicated to 

albums that were never released on 
CD. You can go there and stream the 

full album at 192 kbps. They're tak- 

en'from vinyl, but it's just a way to 

archive some records that have nev- 
er been released on CD. 

R&R: Is this a pretty good time to be 

an indie? 

DS: As far as I'm concerned, this 
is the dawn of the age of the inde- 
pendent artist. We distribute to 
about 50 sites. If an artist can get 
100 downloads per quarter from 
each of the sites we distribute to, 
the artist will net $10,000 a year. 
And I'm not happy with 100 down- 
loads each quarter from each site. I 

want more, because I think the art- 
ists deserve it. 

I hate it when they have to work 
doing other jobs when that other job 
interferes with their ability to make 
music. Because we need the music. 
We absolutely have to have it, be- 
cause so much has gone down in the 
last couple of decades, with the ex- 

pansion of the music business and 
the way the major labels have forced 
their tastes on the world and forced 
radio to play what they were putting 
out. 

Kids are exposed to that on the 
radio, and that forms their musical 
tastes, and that's why we're in trou- 
ble in the music business today. We 

need to get back to the mentality of 

the '60s, where people who were 
signing bands knew what great 
music was. They didn't have to go 
through a survey to find out what 
song was the best. You know what 
song is the best if you have great 
ears, and you just believe in it and 
push it. They've lost sight of that, 
but we haven't. 
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Arbitron 
Continued from Page 1 

11%, to $34.8 million. During Q3 
Arbitron paid off the final $25 million 
outstanding on its revolving credit 
facility and lowered its long-term 
debt load to $50 million. 

For Q4, Arbitron forecasts revenue 
growth of 10%-11% but expects 
EBIT will be flat to down 1%. For 
2004 the company reduced its rev- 
enue -growth forecast from 8.5%- 
10.5% to 8%-9% and cut its EBIT 

growth forecast from 6%-8% to 5%- 

6%. However, it raised its 2004 EPS 

estimate from $1.75-$1.79 to $1.89- 

$1.91 and its net -earnings -growth 
forecast from 12%-14% to 19.5%- 
20.5%. 

During a Tuesday -morning con- 
ference call with investors and Wall 

Street analysts, Arbitron President/ 
CEO Steve Morris said he's seeing a 

shift in attitude that's leading to 
more positive feelings from the in- 
dustry regarding the company's Por- 
table People Meter audience -measur- 
ing device. He attributed the shift to 
an industrywide effort to make radio 
more competitive. 

"It's broader than just the PPM," 
he said. "As a group and individu- 
ally, I think companies are very fo- 

cused on what is going on and are 
trying to address the underlying is- 

sues in radio that may be causing 
this current slowdown in growth." 

Morris made a point of highlight- 
ing remarks made recently by 
Procter & Gamble marketing execu- 
tives Jim Stengel and Ted Woerhle, 
who told the Association of National 
Advertisers' National Conference 
two weeks ago that P&G intends to 
be Arbitron's first customer when 
the PPM goes online. 

Said Morris, "I was at the ANA in 
Florida the week before last, and 
there is considerable interest among 
big advertisers who have been ask- 
ing for this kind of information for a 

long time. The buzz was certainly 
helped by P&G's strong public sup- 
port. We see the marketing panels as 
a potential win for media, providing 
evidence of the impact of media on 
attitude change and actual purchase 
behavior. And it's a potential win for 
advertisers, who can sharpen their 
targeting strategies and determine 
how to maximize the effectiveness of 
their marketing budgets." 

Broadcasters have been hesitant to 

DROOLING OVER R&RA particularly happy future reader of R&R is 

seen here: It's Gillian Natalie Rzepka, daughter of Dr. Rick and Vikki Rzepka. 

Mom is Director/Radio Promotions, Artist & Venue Relations for Telarc 

Records, and she expects Gillian to hit the phones to make tracking calls for 

her soon. 

commit to the PPM until develop- 
ment is complete, bugs are squashed 
and costs are spelled out. Morris said 

on the earnings call that Arbitron 
will know a lot more about the vi- 

ability of this idea over the coming 
months and will talk more about 
profit and loss when it gets a better 
fix on the revenue potential. 

Morris also pointed to efforts to 
reduce spotloads and an increased 
focus on better creativity in spot pro- 
duction as areas where the industry 
is working to make radio "the most 
accountable medium." 

Journal Radio 
Revenue Improves 

Q3 operating revenue from Jour- 
nal Communications' radio stations 
increased 4%, to $21.8 million, while 
operating earnings grew 26%, to $5.9 

million. For Journal's overall broad- 
casting division, which includes its 

television stations, operating rev- 
enue rose 14%, to $44 million, and 
operating earnings jumped 64%, to 
$11.8 million. The overall growth in 
operating income was driven by 

Minneapolis 
Continued from Page 3 

because the two formats share 
unique textures and have close, re- 
spectful relationships with their lis- 

teners." 
MacLeash has been PD of KTCZ 

since joining the station in August 
1994. Before that she spent two 
years in a similar role at then -Triple 
A WKOC (The Coast)/Norfolk. 
MacLeash has also been PD of 
WAFX/Norfolk and WGFX/Nash- 
ville and MD of WMJJ/Birming- 
ham and WRKA/Louisville. 

Swedberg has been in Twin Cit- 
ies radio since 1981, when he be- 
came MD of the original CHR 
WLOL (now Minnesota Public 
Radio's Classical KSJN) under then - 
owner Emmis. Swedberg rose to 
PD and, later, OM of WLOL, but 
exited in 1991, following the 
station's sale to MPR, to join cross- 
town KEEY & KFAN in a program- 
ming role. He became KEEY's PD 
in Apri11993 and has worked at the 
station under the ownership of 
Malrite, Shamrock, Chancellor and 
AMFM Inc. 

strong political and Olympics adver- 
tising at Journal's TV stations and in- 
creased local ad spending in several 
of its radio and TV markets. 

Separately, the company reported 
Tuesday that September operating 
revenue for its radio stations grew 
8%, to $9.1 million, while operating 
revenue for the overall broadcasting 
division increased 20%, to $19.11 mil- 
lion. 

In other Q3 earnings news, the 
New York Times Co.'s broadcast 
media group - which includes its 

radio and TV stations - saw rev- 
enue grow 9%, to $38 million, while 
operating profit increased 24%, to 
$9.2 million, due mostly to increased 
political advertising. Q3 political 
spending jumped from $1.6 million 
to $3.9 million. The division also saw 
gains in automotive and furniture 
advertising. Separately, the company 
announced that revenue in the 
broadcast group rose 6% in Septem- 
ber. 

Additional reporting by Roger Nadel. 

WPLC 
Continued from Page 3 

as management, procurement, tech- 
nology, security, policy and pay and 
benefits for federal workers and 
government contractors. The Fed- 
eral News Radio service will also 
continue to broadcast worldwide 
online at www.federalnewsradio.com. 

The newly acquired WPLC will 

become part of Bonneville/ 
Washington's WTOP Radio Net- 
work under flagship outlet WTOP 
Radio, DC's only all -News station, 
which broadcasts 24/7 at 820 and 
1500 AM and 104.3 and 107.7 FM. 

WJZN Goes Rhythmic; Kicklighter PD 

Citadel's Smooth Jazz WJZN/Memphis flipped on Oct. 15 to 
CHR/Rhythmic as "Power 99, Non -Stop Hip -Hop." Its new calls 
are WMPW, and Steve "Keke Luv" Kicklighter - PD of co -owned 
KYWL/Spokane - has been named PD of the new station. 

"Keke's done a great job for us in Spokane," Citadel COO Judy 
Ellis said. "He's been ready for a bigger market, and Memphis is 

the perfect market. He loves CHR/Rhythmic, he loves the music, 
he loves the lifestyle, and we're really happy to have him in Mem- 

phis." 
Kicklighter said, "It's always exciting to work with people who 

love radio. I think we put this station together between 2-6am ev- 
ery day for a week. We've definitely gone mad." 

The station kicked off with Jay -Z's "99 Problems" and will play 
99 songs in a row from stars such as Beyoncé, Usher, Jay -Z, Nelly, 
Alicia Keys, OutKast and Eminem. "The stars you see on MTV and 
who are selling millions of records really were not getting played 
in Memphis to the degree that they should," Ellis said. "This is a 
mass -appeal format, but it is only mass -appeal if you're playing the 
mass -appeal, big rhythmic hits, and that is what we intend to do. 
This is a radio station for all of Memphis." 

Forecasts 
Continued from Page 1 

slated to commence in January 
2005, will deliver flat 2005 revenue 
results compared to 2004. 

However, she noted that while 
radio revenue will come under 
pressure due to lighter ad inven- 
tory, she expects the impact on the 
company's consolidated EBITDA 
will be immaterial. Further, 
Mancini believes Clear Channel's 
stock is currently undervalued, 
thanks to investor uncertainty over 
the program. Mancini assigns a 

"buy" rating to the issue at a 12 - 

month target price of $41. 

Over at Wachovia Securities, Jim 
Boyle said Tuesday that while 
some sort of ad -inventory reduc- 

tion is long overdue in the radio in- 
dustry, he expects that there will be 
some growing pains. "Near -term, 
this initiative is likely to produce 
pain before earning any prospective 
long-term gain," Boyle said in a re- 
port. "We believe it should begin to 
bear fruit in Q2 -Q3 2005." 

However, Boyle is less optimistic 
about Q4 2004. "Business is not sig- 
nificantly or consistently improv- 
ing," he said, adding that public 
and private companies he spoke 
with at the NAB Radio Show indi- 
cated that business is currently "up 
and down." He added, "The 
pacings have been alternately dis- 
appointing and insufficiently en- 
couraging." - Joe Howard 

Ratings 
Continued from Page 1 

Other highlights induded the stron- 
gest finish in years for Univision 
Radio Regional Mexican WOJO 
(3.4-4.2) and an impressive jump for 
CC CHR/Pop WKSC (2.9-3.3). 

The other big summer story: 
KIOZ (Rock 105.3)/San Diego 

ranked No. 5 12+, improving from 
a 2.4 share seen in the spring that 
resulted from syndicated morning 
man Howard Stern's departure to a 

3.6. Stern recently debuted on cross- 
town KPLN, and he's already pay- 
ing big dividends for the Infinity 
Classic Rocker, which rose 2.4.-3.1 

to tie CC's crosstown Classic Rock 
KGB 12+. 

Deaton 
Continued from Page 3 

kept him out of their area. He's really 
a great guy who deserves the rec- 
ognition." 

Deaton told R&R, "It's a great 
honor to be promoted to GM by 
someone for whom I have the ut- 
most respect. Bob has always al- 
lowed me to do a lot of different 

things here, including being the 
bridge between sales and program- 
ming. KRTY is a great station with 
wonderful people. I couldn't be 
happier." 

Before to joining KRTY a decade 
ago Deaton was Director/Market- 
ing & Entertainment for the Santa 
Clara County Fair. From 1984-86 he 
was Promotions Director at KSJO/ 
San Jose. 

Forbes 
Continued from Page 1 

of positive growth during a five- 
year period, as well as over the last 
12 months. Companies must have 
sales in the $5 million to $750 mil- 
lion range ("small" by Forbes' stan- 
dards), net profit margins greater 

than 5% and share prices above $5 

as of Oct. 1. 

Top categories for 2004 are medi- 
cal -products outfits (31 companies) 
and computer -software and equip- 
ment manufacturers (16 companies). 
There are 57 newcomers to this 
year's list. For the second straight 
year, Cognizant Technology Solu- 
tions of New Jersey led the pack. 
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Live365 is the largest Internet radio 
network, with thousands of stations in 
a wide variety of formats. Programmed 
by true music tastemakers from 
around the globe, Live365 offers an 
enthusiastic audience for established 
and up-and-coming artists alike. In a 
world of consolidated playlists, 
Live365 charts the tastes and 
preferences of today's most vibrant 
music community. Tracks with the 
most plays during the seven days 
ended Oct. 19, 2004 are listed below. 

LIVE .COM 

This week's Live365 is frozen 

Travis Storch 866 -365 -HITS 
Top Pop 

MAROON 5 She Will Be Loved 
AVRIL LAVIGNE My Happy Ending 

BLACK EYED PEAS Let's Get It Startec 
KELLY CLARKSON Breakaway 

RYAN CABRERA On The Way Down 

Top Christian 
KUTLESS Sea Of Faces 

SWITCHFOOT Dare You To Move 
DELIRIOUS? Rain Down 
MERCYME I Can Only Imagine 

STARFIELD Filled With Your Glory 

Top Folk 

CATIE CURTIS It's The Way You Are 

JASON MRAZ You And I Both 
SARAH HARMER Pendulums 

DAR WILLIAMS Mercy Of The Fallen 

ANNIE LENNOX Into The -West 

. 30 million homes MUSIC 27,000 businesses 

CHOICE 
Available on digital cable and DirecTV 

Damon Williams 646-459-3300 
HIT LIST 

Seth Neiman 
DIRTY VEGAS Walk Into The Sun 

SHIFTY Turning Me On 

SIMPLE PLAN Me Against The World 

SIMPLE PLAN Shut Up 

SOFT ROCK 

Seth Neiman 
CELINE DION Beautiful Boy 

ROCK 

Gary Susalis 
DOGFIGHT Standing Still 

SWITCHFOOT This Is Your Life 

UNDERRIDE One Away 

ALTERNATIVE 

Gary Susalis 
DURAN DURAN Want You More 

HEAD AUTOMATICA Beating Heart Baby 

REEVE OLIVER I Want Bums 

SHORE Hard Road 

UNKLE Invasion 

PROGRESSIVE 

Liz Opoka 
MINNIE DRIVER Everything I've Got In My Pocket 

MICK JAGGER Old Habits Die Hard 

SMOOTH JAll 
Gary Susalis 
ERIC ESSIX Sweet Tea 

FATBURGER Work To Do 

AMERICANA 

Liz Opoka 
LORETTA LYNN Family Tree 

RICKY SKAGGS Enjoy The Ride 

SON VOLT Sometimes 

866-MVTUNES 

hi ry 4 

u x i <. 21,000 movie theaters 

WEST 
1. HILARY DUFF Fly 

2. BROOKE HOGAN Everything To Me 
3 JESSE McCARTNEY Beautiful Soul 
4. COLLECTIVE SOUL Counting The Days 
5. RAVEN Backtlip 

MIDWEST 
1. HILARY DUFF Fly 

2. BROOKE HOGAN Everything To Me 
3. JESSE McCARTNEY Beautiful Soul 
4. RAVEN Backflip 
5. CAKE No Phone 

SOUTHWEST 
1. HILARY DUFF Fly 

2. BROOKE HOGAN Everything To Me 
3. CAKE No Phone 
4. JESSE McCARTNEY Beautiful Soul 
5. RAVEN Backflip 

NORTHEAST 
1. HILARY DUFF Fly 

2 BROOKE HOGAN Everything To Me 
3. REGIS PHILBIN It Had To Be You 
4. RAVEN Backflip 
5. JESSE McCARTNEY Beautiful Soul 

SOUTHEAST 
1. HILARY DUFF Fly 

2. BLAKE SHELTON Some Beach 
3. RAVEN Backflip 
4. BROOKE HOGAN Everything To Me 
5. REGIS PHILBIN It Had To Be You 

1221 Ave. of the Americas 
New York, NY 10020 

212-584-5100 

Steve Blatter 
Alt Nation 
Rich McLaughlin 
STRAYLIGHT RUN Existentialism On Prom Night 

JET Look What You've Done 

ELEFANT Misfit 

JIMMY EAT WORLD Work 

MC LARS Signing Emo 

The Pulse 

Haneen Arafat 
KELLY CLARKSON Breakaway 

Sirius Hits 1 

Kid Kelly 
JESSE McCARTNEY Beautiful Soul 

Hot Jamz 

Geronimo 
FABOLOUS Breathe 

LIL WAYNE Go DJ 

New Country 
Al Skop 
KEITH URBAN You're My Better Hall 

SUGARLAND Baby Girl 

JAMIE O'NEAL Trying To Find Atlantis 

Octane 

Jose Mangin 
THREE DAYS GRACE Home 

EXIES Ugly 

Spectrum 

Gary Schoenwetter 
NORAH JONES Those Sweet Words 

JET Look What You've Done 

KEB' MO' People Got To Be Free 

DON HENLEY Searching For A Heart 

R.E.M. Aftermath 

R.E.M. Electron Blues 

Folk Town 

Meg Griffin 
WAIFS Bridal Train 

Planet Jazz 

Teresa Kincaid 
QUEEN LATIFAH Baby Get Lost 

Rick Gillette 800-494-8863 
10 million homes 180,000 businesses 

DMX Specialty Retail 
Linda Kennedy 

The hottest tracks played at DMX MUSIC 

specialty retail, which includes toy stores, 
home and office furnishings, kitchen 
stores, cosmetics, shoe stores, etc., tar- 
geted at 25-54 females. 

MO' HORIZONS Gonna Be (Ben Human Remix) 

IAN POOLEY Spicey Snapper 

OUNTIC f/ALICE RUSELL So Long 

MOCEAN WORKER Chick A Boom Boom Boom Boom 

MADELEINE PEYROUX Don't Wait Too Long 

LORNALEE Tu Es Le Seul 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 
tal cable and direct broadcast satellite. 

CHR/POP 

Jack Patterson 
RYAN CABRERA True 

GAVIN DeGRAW I Don't Want To Be 

HOT JAMZ 

Mark "In The Dark" Shands 
NELLY Another One 

LB All Rise 

FABOLOUS Breathe 

URBAN 

Jack Patterson 
JILL SCOTT Whatever, Whenever 

QUE & MALAIKA I/GEORGE CLINTON P In The Funk 

R. KELLY & JAY -Z Don't Let Me Die 

ALTERNATIVE 

Dave Sloan 
WALKMEN Little House Of Savages 

LOSTPROPHETS I Don't Know 

ADULT CONTEMPORARY 

Jason Shiff 
HOOBASTANK Disappear 

LIVE We Deal In Dreams 

JET Look What You've Done 

INTERNATIONAL HITS 

Mark "In The Dark" Shands 
LB All Rise 

RHYTHMIC DANCE 

Danielle Ruysschaert 
GWEN STEFANI What You Waiting For'? 

ASHANTI Only U (Hex Hector mix) 

LL COOL J Hush 

ASHLEE SIMPSON Pieces Of Me (Garcia...) 

FLEXY Mamasita 

KRISTINE W The Wonder Of It All 

RAP/HIP-HOP 

Mark "In The Dark" Shands 
NELLY Another One 

LIL WAYNE This Is The Carter 

LIL WAYNE BM J.R. 

LIL WAYNE On My Own 

LIL WAYNE Bring It Back 

LIL WAYNE Who Wanna 

L11 WAYNE Get Down 

LIL WAYNE Snitch 

LIL WAYNE Hoes 

LIL WAYNE Only Way 

CLEVER JEFF The First Black President 

Artist/Title Total Plays 

JOJO Baby It's You 78 

RAVEN SYMONÉ Backflip 75 

KELLY CLARKSON Breakaway 75 

HILARY DUFF Come Clean 73 

ASHLEE SIMPSON Pieces Of Me 72 

HILARY DUFF Why Not 72 

JOJO Leave (Get Out) 71 

BLACK EYED PEAS Let's Get It Started 71 

JESSE McCARTNEY Good Life 69 

HILARY DUFF Fly 38 

SKYE SWEETNAM Tangled Up In Me 31 

AVRIL LAVIGNE My Happy Ending 30 

LINDSAY LOHAN Drama Queen (That Girl) 30 

JESSE McCARTNEY Beautiful Soul 29 

YELLOWCARD Ocean Avenue 28 

KELLY CLARKSON Respect 28 

AVRIL LAVIGNE Sk8er Boi 27 

ASHLEE SIMPSON Shadow 27 

LILLIX What I Like About You 27 

VANESSA CARLTON A Thousand Miles 25 

POWEriEDCI 

MEDIABASE 
Playlist for the week of Oct. 11-17. 

AoL Radio@Network 
Ron Nenni 415-934-2790 

Top Alternative 
Robert Benjamin 
HOOBASTANK Disappear 

SLIPKNOT Vermilion 

Fresh 100 

Mark Hamilton 
NELLY f/TIM McGRAW Over And Over 

RYAN CABRERA True 

KELLY CLARKSON Breakaway 

Top Country 
Lawrence Kay 
JIMMY WAYNE Paper Angels 

CRAIG MORGAN That's What I Love About Sunday 

0 RADIO NETWORKS 

Phil Hall 972-991-9200 

ABC AC 

Peter Stewart 
MAROON 5 She Will Be Loved 

Hot AC 

Steve Nichols 
U2 Vertigo 

LENNY KRAVITZ Lady 

GOO GOO DOLLS Give A Little Bit 

SWITCHFOOT Dare You To Move 

Rejoice 
Williemae McIver 
DONNIE McCLURKIN I Call You Faithful 

FRED HAMMOND Loved On Me 

TED & SHERI Celebrate 

MARK S. HUBBARD & VOICES Blessin' Waitin' On Me 

Tom Joyner Morning Show 

Vern Catron 
O'JAYS Make Up 

Country Coast To Coast 

Dave Nicholson 
MIRANDA LAMBERT Me And Charlie Talking 

GRETCHEN WILSON When I Think About Cheatin' 

JAMIE O'NEAL Trying To Find Atlantis 

Ken Moultrie 800-426-9082 
Active Rock 

Steve Young/Kristopher Jones 
KENNY WAYNE SHEPHERD Alive 

SLIPKNOT Vermilion 

Heritage Rock 

Steve Young/Kristopher Jones 
NICKELBACK Because Of You 

COLLECTIVE SOUL Counting The Days 

Hot AC 

John Fowlkes 
GOO GOO DOLLS Give A Little Bit 

Rhythmic CHR 

Steve Young/John Fowlkes 
N.O.R.E. (MINA SKY... Oye Mi Canto 

FABOLOUS Breathe 

JA RULE 1/R. KELLY & ASHANTI Wonderful 

JOJO Baby It's You 

CIARA I//MISSY ELLIOTT 1, 2 Step 

R. KELLY & JAY -Z Big Chips 

RUPEE Tempted To Touch 

YOUNG BUCK Shorty Wanna Ride 

CHRISTINA MILIAN f/JOE BUDDEN Whatever U Want 

Soft AC 

Mike Bettelli/Teresa Cook 
KELLY CLARKSON Breakaway 

Mainstream AC 

Mike Bettelli/Teresa Cook 
MICHAEL MCDONALD Reach Out, I'll Be There 

The Alan Kabel Show - Hot AC 

Steve Young/John Fowlkes 
LENNY KRAVITZ Lady 

Mainstream Country 
Hank Aaron 
JOSH GRACIN Nothin' To Lose 

New Country 
Hank Aaron 
PAT GREEN Don't Break My Heart Again 

24 HOUR FORMATS 

Jon Holiday 303-784-8700 
Adult Hit Radio 

Jon Holiday 
GWEN STEFANI What You Waiting For 

GOO G00 DOLLS Give A Little Bit 

Adult Contemporary 
Rick Brady 
KEITH URBAN You'll Think Of Me 

U.S. Country 
Penny Mitchell 
KEITH URBAN You're My Better Half 

GRETCHEN WILSON When I Think About Cheating 

ANDY GRIGGS If Heaven 

LEE ANN WOMACK I May Hate Myself In The Morning 

JIMMY WAYNE Paper Angels 

GREAT AMERICAN COUNTRY 

Jim Murphy 303-784-8700 
MIRANDA LAMBERT Me And Charlie Talking 

SUGARLAND Baby Girl 

WESTWOOD ONE 

Charlie Cook 661-294-9000 

Soft AC 

Andy Fuller 
MAROON 5 She Will Be Loved 

ROD STEWART What A Wonderful World 

Mainstream Country 
David Felker 
BRAD PAISLEY Mud On The Tires 

Hot Country 
Jim Hays 
LEANN RIMES Nothin"Bout Love Makes Sense 

Young & Verna 
David Felker 
JOSH GRACIN Nothin' To Lose 

, 

After Midnite 
Sam Thompson 
REBA McENTIRE He Gets That From Me 

T. TRITT f/J. MELLENCAMP What Say You 

BRAD PAISLEY Mud On The Tires 

fre, 
="'WRN 

Country Today 

John Glenn 
HANK WILLIAMS JR. Devil In A Bottle 

KATRINA ELAM No End In Sight 

TRACY LAWRENCE Sawdust On Her Halo 

AC Active 
Dave Hunter 
GWEN STEFANI What You Wading For? 

Alternative Now! 
Chris Reeves 402-952-7600 
DOGS DIE IN HOT CARS I Love You 'Cause I Have To 

EXIES Ugly 

SWITCHFOOT This Is Your Life 

LAUNCH 
mus+c on\: lio(3f 

Jay Frank 310-526-4247 

Audio 
RAVEN SYMONÉ Backflip 

SIMPLE PLAN Welcome To My Life 

GRETCHEN WILSON When I Think About Cheatin' 

THRILLS Not For All The Love In The World 

Video 
EMINEM Just Lose It 

GWEN STEFANI What You Waiting For? 

JACKI-0 VYING YANG TWINS Fine 

JULIE ROBERTS The Chance 

LIL JON & THE EAST SIDE BOYZ What U Gon' Do 

LINDSAY LOHAN Rumors 

MARC BROUSSARD Where You Are 

NELLY f/C. AGUILERA Tilt Ya Head Back 

PRINCE Cinnamon Girl 

SARAH McLACHLAN World On Fire 

SLIPKNOT Vermilion 

SNOOP DOGG f/PHARRELL Drop It Like It's Hot 

SUGARCULT She's The Blade 

TALIB KWELI (/MARY J. BLIGE I Try 

THREE DAYS GRACE Home 

TRICK DADDY f/TWISTA & LIL JON Let's Go 

TWISTA f/R. KELLY So Sexy Chapter II (Like This) 

«musicsnippet.com» 
Tony Lamptey 866-552-9118 

Hip -Hop 
SILKK THE SHOCKER Be There 

GUERILLA BLACK You're The One 

NAS Bridging The Gap 
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72 million households 

Plays 

EMINEM Just Lose It 31 

USHER f/ALICIA KEYS My Boo 20 

LINDSAY LORAN Rumors 19 

BRITNEY SPEARS My Prerogative 17 

NELLY f/C. AGUILERA Tilt Ya Head Back 17 

GOOD CHARLOTTE Predictable 15 

SNOOP DOGG 1/PHARRELL Drop It Like It's Hot 15 

GREEN DAY American Idiot 14 

SIMPLE PLAN Welcome To My Life 13 

KANYE WEST The New Workout Plan 11 

JOHN LEGEND Used To Love You 7 

CIARA f/PETEY PABLO Goodies 6 

JIMMY EAT WORLD Pain 6 

TALIB KWELI f/MARY J. BLIGE I Try 5 

SECRET MACHINES Nowhere Again 4 

ASHLEE SIMPSON Shadow 4 

JUVENILE f/WACKO & SLIP Nolia Clap 4 

SWITCHFOOT Dare You To Move 4 

YELLOWCARD Only One 4 

GWEN STEFANI What You Waiting For? 4 

Video playlist for the week of Oct. 11-17 

David Cohn 

General Manager 

EMINEM Just Lose It 40 

FABOLOUS Breathe 30 

SNOOP DOGG f/PHARRELL Drop It Like Its Hot 28 

NELLY I/C. AGUILERA Tilt Ya Head Back 26 

LIL SCRAPPY No Problem 25 

JIMMY EAT WORLD Pain 25 

USHER f/ALICIA KEYS My Boo 24 

KANYE WEST The New Workout Plan 24 

JUVENILE f/WACKO & SLIP Nolia Clap 23 

ROOTS Star/Pointro 21 

USED Take It Away 18 

GOOD CHARLOTTE Predictable 17 

KORN Word Up 17 

YELLOWCARD Only One 17 

SUM 41 We're All To Blame 16 

GREEN DAY American Idiot 15 

CHEVELLE Vitamin R (Leading Us Along) 15 

SECRET MACHINES Nowhere Again 15 

BREAKING BENJAMIN So Cold 15 

VELVET REVOLVER Fall To Pieces 15 

Video playlet for the week of Oct 11-17 

75 million households 

Rick Krim 

Exec l,p 

ADDS 

EMINEM Just Lose It 

GWEN STEFANI What You Waiting For? 

NAS f/OLU DARA Bridging The Gap 

S. TWAIN f/M. McGRATH Party For Two 

ELTON JOHN All That I'm Allowed 

VELVET REVOLVER Fall To Pieces 

EMINEM Just Lose It 

LINKIN PARK Breaking The Habit 

MAROON 5 She Will Be Loved 

BOWLING FOR SOUP 1985 

GREEN DAY American Idiot 

KEANE Somewhere Only We Know 

SWITCHFOOT Dare You To Move 

GWEN STEFANI What You Waiting For 

GAVIN DeGRAW I Don't Want To Be 

DURAN DURAN (Reach Up For The) Sunrise 

KILLERS Somebody Told Me 

SARAH McLACHLAN World On Fire 

SEETHER t/AMY LEE Broken 

JOSS STONE You Had Me 

BRITNEY SPEARS My Prerogative 

USHER f/ALICIA KEYS My Boo 

RYAN CABRERA On The Way Down 

CROSSFADE Cold 

Lori Parkerson 

202-380-4425 

20 on 20 (XM 20) 

Michelle Boros 

CHRISTINA MILIAN Whatever U Want 

BPM (XM 81) 

SUN Without Love 

ALEX GOLD Stranded In Paradise 

Squizz (XM 48) 

Charlie Logan 

NONPOINT In The Air Tonight 

UP0P (XM 29) 

Zach Overking 

SIA Numb 

JAY SEAN Stolen 

CURE Taking Oft 

FRANZ FERDINAND This Fire 

MUSIC Breakin' 

REAL JAll (XM70) 

Maxx Myrick 

LEONORE RAPHAEL Wingin' It 

WATERCOLORS (XM71) 

Trinity 

BONEY JAMES It's On 

X COUNTRY (XM12) 

Jessie Scott 

TONY JOE WHITE Ice Cream Man 

MOFRO Six Ways From Sunday 

PAT GREEN Lucky Ones 

XM CAFÉ (XM45) 

Bill Evans 

LITTLE AXE Champagne & Grits 

R.L. BURNSIDE A Bothered Mind 

CAKE Pressure Chief 

Please Send Your Photos 

R&R wants your best snapshots 

(color or black & white). 

Please include the names and 

titles of all pictured and send 

pics to R&R, do Mike Trias: 

mtrias@radioandrecords.com 

CMT 
COUNTRY MUSIC TELEVISION 

75.1 million households 

Brian Philips, Sr VP/GM 

Chris Parr, VP/Music & Talent 

ADDS 
H. WILLIAMS JR. f/G. WILSON Outlaw Women 

MIRANDA LAMBERT Me And Charlie Talking 

SUGARLAND Baby Girl 

TOP 20 
Plays 

TW LW 

S. TWAIN t/B.CURRINGTON Party For Two 34 45 

TOBY KEITH Stays In Mexico 30 30 

ALAN JACKSON Too Much Of A Good Thing 30 28 

RASCAL FLATTS My Worst Fear 29 34 

KEITH URBAN Days Go By 29 30 

BROOKS & DUNN That's What It's All About 28 28 

B. PAISLEY f/A. KRAUSS Whiskey Lullaby 28 28 

GRETCHEN WILSON Here For The Party 27 30 

JULIE ROBERTS The Chance 26 23 

DIERKS BENTLEY How Am I Dom' 26 15 

SARA EVANS Suds In The Bucket 24 30 

LONESTAR Mr Mom 24 19 

BLAKE SHELTON Some Beach 24 14 

KATRINA ELAM No End In Sight 22 10 

TIM McGRAW Live Like You Were Dying 19 24 

LEANN RIMES Nothin"Bout Love Makes Sense 18 24 

TRACE ADKINS Rough & Ready 17 24 

KENNY CHESNEY I Go Back 17 23 

TRICK PONY The Bride 17 15 

J. BUFFETT f/C.BLACK Hey Good Lookin' 16 17 

Airplay as monitored by Mediabase 24/7 

between Oct 11-17. 

Jim Murphy, VP/Programming 

26.5 million households 

ADDS 
MIRANDA LAMBERT Me And Charlie Talking 

SUGARLAND Baby Girl 

TOP 20 
BLAKE SHELTON Some Beach 

SARA EVANS Suds In The Bucket 

KEITH URBAN Days Go By 

RASCAL FLATTS Feels Like Today 

TOBY KEITH Stays In Mexico 

SHEDAISY Come Home Soon 

S. TWAIN f/B. CURRINGTON Party For Two 

LONESTAR Mr. Mom 

DIERKS BENTLEY How Am I Doin' 

MONTGOMERY GENTRY You Do Your Thing 

TRACE ADKINS Rough & Ready 

BLUE COUNTY That's Cool 

BROOKS & DUNN That's What It's All About 

TRICK PONY The Bride 

LEANN RIMES Nothin"Bout Love Makes Sense 

PHIL VASSAR I'll Take That As A Yes 

KATRINA ELAM No End In Sight 

GEORGE CANYON I'll Never Do Better Than You 

TRENT WILLMON Dixie Rose Deluxe's... 

EMERSON DRIVE November 

Information current as of Oct. 22 

uswe. 
CONCERT PULSE 

Pos. Artist 
1 PRINCE 

2 DAVE MATTHEWS BAND 

3 PHIL COLLINS 

4 ERIC CLAPTON 

5 VAN HALEN 

6 METALLICA 

7 STING 

8 OZZFEST 2004 

9 USHER 

10 DEAD 

11 KENNY CHESNEY 

12 ROD STEWART 

13 TIM McGRAW 

14 RUSH 

15 CHER 

Avg. Gross 
(in 000s) 

$1,659.1 

$1.179.4 

$1.050.4 

$940.6 

$875.6 

$862.7 

$855.6 

$796.7 

$742.0 

$731.3 

$727.7 

$653.7 

S621.3 

$574.5 

$551.7 

Among this week's new tours: 

BARENAKED LADIES 

CHICK COREA 

HIVES 

JEM 

RYAN ADAMS 

The CONCERT PULSE is courtesy of 
Pollster, a publication of Promoters' 

On -Line Listings, 800-344-7383; 
California 209-271-7900. 

TELEVISION 
abbe Tops 

Big & Rich, Chingy, Destiny's 
Child, Elton John, Tim McGraw, 

Alanis Morissette, Ashlee Simp- 

son, Train and Gretchen Wilson 

Gretchen Wilson 

are slated to perform when NBC airs 

the 2004 Radio Music Awards from 

Las Vegas, where Janet Jackson 
will be on hand to accept the 2004 

Radio Legend Award (Monday, 10/ 

25, 9pm ET/PT). 

Friday, 10/22 

Rod Stewart, The Ellen DeGen- 

eres Show (check local listings for 

time and channel). 

Tommy Lee, Late Show With 

David Letterman (CBS, check local 

listings for time). 

Jimmy Eat World, Jimmy Kim- 

mel Live (ABC, check local listings 

for time). 

Simple Plan, The Late Late Show 

(CBS, check local listings for time). 

Ben Harper & The Blind Boys 
Of Alabama, Last Call With Carson 

Daly (NBC, check local listings for 

time). 

Saturday, 1023 
Ashlee Simpson, Saturday Night 

Live (NBC, 11:30pm ET/PT). 

Monday, 1W25 

Ozzy & Sharon Osbourne 
launch Battle for Ozzfest, a talent - 

search reality show airing on MTV 

(10:30pm ET/PT). 

Velvet Revolver, The Tonight Shaw 

With Jay Leno (NBC, check local list- 

ings for time). 

The Donnas, Jimmy Kimmel. 

Duran Duran, Late Late Show. 

Tuesday, 1W26 

KABC-AM/Los Angeles host 

Doug McIntyre, Dennis Miller 
(CNBC, 9pm ET/PT). 

Toots & The Maytals featuring 

Bonnie Raitt, Jay Leno. 

Interpol Jimmy Kimmel. 

Secret Machines, Late Late 

Show. 

Wednesday, 10/27 

Anthony Kiedis, Dennis Miller. 

Skye Sweetnam, Jay Leno. 

Atter Bridge, Jimmy Kimmel. 

Thursday, 1(028 

Billy Corgan, Dennis Miller. 

Ashlee Simpson, Jay Leno. 

Asnlee Simpson 

- Julie Gidlow 

The iTunes Music Store Top 10 
r. .,.. 

Apple's iTunes Music Store is the leading digital -music service in 

the U.S, offering a catalog of more than 1 million songs from all five 

major label groups and hundreds of independents. Here's a 

snapshot of the top -selling downloads on Tuesday, Oct. 19, 2004. 

Top 10 Songs 
1. U2 Vertigo 
2. EMINEM Just Lose It 

3. NELLY f/TIM McGRAW Over And Over 

4. USHER f/ALICIA KEYS My Boo 

5. DESTINY'S CHILD Lose My Breath 

6. TRICK DADDY Let's Go 

7. SNOOP DOGG f/PHARRELL WILLIAMS Drop It Like It's Hot 

8. SIMPLE PLAN Welcome To My Life 

9. KELLY CLARKSON Breakaway 
10. GWEN STEFANI What You Waiting For? 

Top 10 Albums 
1. JIMMY EAT WORLD Futures 
2. MOS DEF The New Danger 

3. ELLIOTT SMITH From A Basement On The Hill 

4. VARIOUS ARTISTS Garden State ST 
5. GREEN DAY American Idiot 

6. U2 Vertigo 

7. SUM 41 Chuck 
8. DURAN DURAN Astronaut 

9. R.E.M. Around The Sun 

10. CAKE Pressure Chief 

Video playlet for the week of Oct. 11-17. 
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Being Prepared In 
A Dangerous World 
Homeland Security rep offers advice to broadcasters 

e.t the recent NAB Radio Show in San Diego the 
sunny weather and picture -postcard views of down- 
town and the adjacent San Diego Bay competed 
heavily with panel sessions and other events for at- 
tendees' time and attention. 

While there has certainly been no 
shortage of talk about station pre- 
paredness in the post -9/11 world, 
one session I attended was called 
"Being Prepared Come Hell or 
High Water." The panel offered in- 
teresting perspectives on what "be- 
ing prepared" means from not only 
a number of radio people, but also 
a representative of the U.S. Office of 
Homeland Security. 

Moderated by Clear Channel VP/ 
News, Talk & Sports Programming 
Gabe Hobbs, the session offered sev- 

eral real -life crisis encounters, includ- 
ing observations by Hobbs and Mike 
Moody, GM of CC's stations in Punta 
Gorda, FL, about their own recent ex- 

periences living through four back-to- 
back hurricanes in the Sunshine State. 

Also on the panel were Jefferson- 
Pilot/San Diego OM John Dimick, 
who talked about the challenges 
Country KSON-FM/San Diego's 
staff faced during last October's dev- 
astating Southern California wild- 
fires, and Jim Farley, VP/News & 

Programming at Bonneville News 
WTOP/Washington, who spoke of 
some of the lessons his station 
learned after the 9/11 attacks on DC. 

"We know that we 

can't protect the 

entire country from 

Washington, DC - 
that's just not 

reasonable." 

An Important Link 
Some of the most interesting ob- 

servations, though, came from a 

guest panelist who had not been list- 
ed on the convention program 
guide, U.S. Department of Home- 
land Security Deputy Assistant Sec- 
retary for Public Affairs Tesia Scoli - 
nos. 

It's always interesting to be re- 
minded by someone from outside 
our industry what an important link 
radio is for people in times of emer- 

gency and how seriously and urgent- 
ly broadcasters should take that re- 

sponsibility in an unpredictable 
world where the next story your sta- 
tion reports could be a major natural 
disaster or another terrorist attack. 

Scolinos pointed out that the evo- 
lution of what she called the "incident 
communication" field is a relatively 
new development in Washington. 
"Before the Department of Homeland 
Security came along there really was 
no single department that homed in 
on this issue of what will be needed 
by both citizens and the media in 
times of crisis," she said. 

"One of the first things we did at 
the department was to launch our 
'Ready' campaign. It's an effort to 
have citizens across the country 
learn to be prepared in the event of 
a major national or local emergency. 

"We've also launched a compo- 
nent to that campaign to tell busi- 
nesses about some of the things they 
need to be thinking about in advance 
to prepare for an emergency event. 

"Radio is a business that already 
has that consciousness. Radio under- 
stands the need to maintain the 
continuity of its business, because, 
after all, your stations are all busi- 
nesses. But there is that other side of 
radio that we really rely on, and that 
is radio's ability to get important 
safety information out to the public 
quick! v." 

PLAY BALL! As Major League Baseball's fall classic looms ever closer, 

former Cincinnati Reds GM and ESPN MLB analyst Jim Bowden stopped by 

KSPN/Los Angeles fora chat with Big Show hosts Steve Mason and John 

Ireland. Seen here are (l -r) Mason, Bowden and Ireland. 

Top Priority 
As a testament to how important 

Homeland Security thinks radio is, 

Scolinos recalled how things went 
during the recent hurricanes that 
devastated parts of Florida and the 
U.S. Gulf Coast. "Our instruction to 
the folks at FEMA- at least from the 
federal end of things - was that it's 
great if you have time to do TV, but 
radio gets top priority," she told at- 
tendees. 

"In those kinds of events we know 
that when power is out, so is a lot of 
TV. We know, or at least we hope, 
that most people have their battery - 
powered radio and that is how they 
are getting most of their information. 
So we take radio's role in emergen- 
cies seriously." 

Scolinos also noted that the NAB 
and radio have been valuable part- 
ners in the development of incident - 
communication policies. "What we 
try to do is partner with the media 
before a disaster happens to help get 
out the word about preparation," 
she said. "Trying to pull things to- 
gether in the midst of a crisis is a 
clear case of too little, too late. 

"Citizens, businesses and radio sta- 

tions need to take a lot of these steps 
beforehand, so that when something 
does happen, they are as prepared as 
possible and their plan can be execut- 
ed as seamlessly as it can be in the 
middle of tough circumstances." 

Communicating 
With Radio 

Hobbs asked Scolinos to speak to 
how the Department of Homeland 
Security is communicating with ra- 
dio. "There are a number of ways we 
have already put in place, but I'm also 
hopeful that radio will give us addi- 
tional input," she said. "We're always 
looking for ways that we can commu- 
nicate with you better, but we want 
you to understand that it's a two-way 
street. So please communicate your 
ideas and concerns to us too." 

Scolinos said one of the ways that 
the department is communicating 
with radio is in face-to-face presen- 
tations that are being staged nation- 
wide. "We did one event for the na- 
tional media in Washington, DC, and 
now we're going out to around 10 

additional cities across the country 
with the presentation," she said. 

Continued on Page 14 

WHAT DOES GET YOU? 
;; I .11111 

- !Hu Jr 111.r 1.1a1.11!1:21.t 2 j 

AMERICANS LOVE 
TO LISTEN TO, 
READ and WATCH 
LARRY ELDER. 

THEY COUNT ON LARRY 
TO BRING OUT THE TRUTH. 

PUT THE POWER OF THE TRUTH 
BEHIND YOUR RATINGS. 

CALL (212) 735-1700 TODAY 

ZRADID NETWORKS 
america listens to abc 

www.larryelder.com 
www.abcradio.corn 
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Being Prepared.... 
Continued from Page 13 

"What we do is have sort of a mock 
exercise so that the media in those cit- 
ies will know that, in the event of a 

real emergency, this is what you can 

expect to be happening from our end. 

"We have partnered in these events 

with the National Academy, which is 

there doing things like passing out 
advice sheets to the media. For ex- 

ample, we have a sheet on where 
you can go for credible information 
in the event of a biological attack and 

what different kinds of bio -attacks 
may take place and what you need 

to know about their differences. That 
way the media will have a credible 
base of information already built up 
that they can pull out immediately 
in the event of an emergency." 

Advance Legwork 
As obvious as it seems, Scolinos 

reminded attendees to make a sim- 
ple contact list in advance and to be 

sure that everyone at the station 
knows where it is and who to call. 

"Have a list of experts within your 
community whom you know you 
can put on the air at a moment's no- 

tice in an emergency," she said. 
"That's something easy that all sta- 

tions can do both locally and region- 

ally, and it will be invaluable to you 
when the time comes. 

"I cannot emphasize enough our 
recommendation that you reach out 
to your state and local emergency 
managers before something hap- 
pens. Sound them out about which 
people are the best contacts and 
learn ahead of time just who it is you 
need to get to know in order to ob- 

tain the information you'll need 
when an emergency happens. 

"Do some advance legwork on 
which evacuation mutes you should 
be telling people to use if an evacu- 

ation is called for. You want to know 
that if certain mutes are blocked, you 
have at your disposal alternative 
routes you can give to listeners. Do 

as much information gathering in 
advance as you possibly can. 

"Another thing we have estab- 
lished is a media line. In the event 
of an incident we will set up an open 
line as soon as possible that will be 

manned by people from our depart- 
ment. The media will be able to call 

that line - which we will publish to 
broadcasters via things like the wire 
services and e-mail - in the event 

of a terrorist attack or other emer- 

gency event. That's one of the ways 

that we will maintain a constant flow 
of updated information in real time. 

"So a lot of our planning focus is 

on communicating with the media 
and improving internal processes for 
communication within the federal 
government that, frankly, just didn't 
exist before 9/11." 

"Trying to pull 

things together in 

the midst of a 

crisis is a clear 

case of too little, 

too late." 

Accurate Info A Priority 
Referring to a booklet called Are 

You Ready? that was on the chairs for 
all in attendance to take home, Scoli - 

nos said, "We worked on this book 
along with the NAB, and I was just 
reading through it again this morn- 
ing. It really is a great resource and 

a good checklist of things you will 
want to do before, during and after 
an emergency event. 

"They're simple ideas, like having 
a phone tree set up with your em- 

ployees or having a number outside 
the area that everyone can call in to 

for instructions on where they're 
supposed to go, who else they 
should contact, etc. On 9/11 I was at 

the Treasury Department, and I can 

tell you that it was easier to call out- 
side of DC than it was to call within 
the immediate area." 

Another topic Scolinos ad- 
dressed that should be of concern 
to stations is the potential for staff 
burnout. "Like it probably is at 
your radio station, we know that 
if there is another incident, just on 

adrenaline alone, our entire staff is 

going to want to be at work," she 

said. "But you have to know that 
these kinds of situations are mara- 
thons, they are not sprints. 

"So we've broken our team into 
two teams- an A team and a B team - and everyone has set jobs during 
a crisis or disaster. We plan to have 

12 -hour shifts with everyone leap- 
frogging each other for as long as it 
takes, because we know we'll have 

to run a 24 -hour operation. Everyone 
knows what their role will be and 

who will take over for whom." 
Scolinos urged broadcasters to 

have similar plans in place at their 
stations, because the Homeland Se- 

curity Department will need radio 
as a 24/7 partner in the event of a 

national emergency. "Give all of 
your employees laminated cards 
with brief instructions on who they 
are supposed to call and what the 
five or six steps are that need to be 

taken immediately," she suggest- 
ed. 

"What's your company's succes- 

sion plan? If you can't locate - or if 
something has happened to - who- 
ever is running the station, who does 

the baton get passed to so that every- 
thing continues to operate in an or- 
derly way?" 

The Need For Speed 
Noting the media's need for 

speed when it comes to reporting 
information, Scolinos said her de- 

partment is committed to getting an 

official in front of the press as soon 

"We realize that there is a huge premium on 

getting information out there quickly, but 

there is a huge accuracy issue too." 

as possible, but she also noted that 
there is a need to get things right. She 

said, "We realize that there is a huge 
premium on getting information out 
there quickly, but there is a huge ac- 

curacy issue too - not just for you 
in the media, but for all of us who 
are in the public -affairs offices of 
government at the federal, state and 
local levels. 

"We're trying to get the informa- 
tion from our operational people 
on the ground and then verify it 
before putting it out to you in an 

official response. Among the les- 
sons learned since 9/11 is that 
while you will hear and see some- 

one from the department go out 
there quickly, you will also see a 

real strong effort to ensure that the 
information is accurate. 

"If that means we have to go out 
there and say, 'Here's what we know 
now. There's a lot we don't know, 
but as soon as we know it, we'll be 

back out here to tell you what we 
know,' that's OK. We want to try to 
do everything we can to make sure 

the information we are giving you is 

accurate." 

Local Link Still Key 
Even with all the preparation that 

has taken place within the Depart- 
ment of Homeland Security and 
throughout government at the fed- 

eral level, Scolinos was quick to re- 

mind broadcasters that how most 
emergency events are dealt with will 
still largely be driven by local and 
state officials, with the federal gov- 

enunent acting as more of an infor- 
mation -sharing partner. 

"We know that if something hap- 
pens, it is going to be the governor 
of the state and the mayor of that city 
who will call the shots on things like 
evacuations," she said. "We know 
that we can't protect the entire coun- 
try from Washington, DC - that's 
just not reasonable. 

"Frankly, the people and offi- 
cials in those communities are the 
experts. They're the ones who 
know their roads and highway 
systems best and have thought 
through things like where people 
should move to and where staging 
areas can be set up. Plus, they're 
onsite, on the ground and much 
better able to ascertain what the 
situation looks like. 

"What we have really tried to do 

is to build systems to ensure that 
we're able to get good information 
flow with them, but things like evac- 

uation orders, public health issues, 

etc., will be coming from state and 

local officials, with the federal gov- 
ernment playing more of a support 
role. And that's yet anothei reason 

that it's so important for stations to 
have made emergency contacts at 

those levels in advance." 

For The Record 

The URL reported for Tony Snow's 

websde in last week's column (10/15) 

was incorrect. The correct URL is 

www.tonysnow.com. 

WINNER OF THE EDWARD R. MURROW AWARD FOR OVERALL EXCELLENCE 
2004, 2002 & 2001 

RTNDA 2004 AWARDS 

BEST IN THE BUSINESS FOR CONTINUING NEWS COVERAGE 5 YEARS IN A ROW 

BEST SPOT NEWS: SADDAM CAPTURE BEST NEWS SERIES: ORANGE ALERT 

BEST SPORTS REPORTING: BASEBALL IN BEIJING 
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STREET TÁLK 

When News Breaks Out,We Break In 

t press time ST learned that Epic 

Exec. VP/GM Steve Barnett was pre- 

paring to make the superhuman leap to 

become President of Epic Records 

Group. 

In a surprising move, on the very 

day that Radio One Urban KKBT (100.3 

The Beat)/Los Angeles went 3.0-3.6 12+ 

in the summer book, PD Rob Scorpio 
Hi, I'm Steve! 

suddenly exited after 3 1/2 years. No 

other details were available at press time. 

Emmis' favorite air personalities, Star & Buc Wild, will 

make their triumphant return to New York on Jan. 17, 2005, 

according to their website, www.starandbucwild.com. The duo 

are reportedly scheduled to debut on Clear Channel's WWPR 

(Power 105.1) only two days after their fiercely contested non - 

compete expires. Power PD Michael Saunders declined to 

comment. 

"Mister Ed" Lambert has resigned as PD of Infinity Hot 

AC KZZO (100.5 The Zone) in his hometown of Sacramento. 

Lambert's previous PD highlights include WZEE (Z I 04)/Madi- 

son, KHKS/Dallas and WWWQ (Q 100)/Atlanta, to name a 

few fine stations. He can be reached for his next assignment 

at 404-578-8997 or misterelj@aol.com. 

Pay -Per -View Cage Match In Development 

Riverside is the latest battleground in Election '04. KCXX 
Q(103.9) has been encouraging its listeners to get involved 

in the democratic process by offering $2,500 to whoever con- 

structs the most impressive yard display using the station's 

"Vote" signs. After hearing that one of his promotions assis- 

tants had allegedly been harassed by staffers of crosstown ri- 

val KCAL - who were also busted while allegedly "borrow- 

ing" a bunch of X 103.9 signs - KCXX 

GM Bill McNulty jumped in the X -Mo- 

bile to investigate for himself, only to 

come upon KCALs van. "I confronted this 

mullet mob of four and was amazed to 

find KCAL PD Steve Hoffman in the 

driver's seat," McNulty claims. "The back 

of their truck was full of KCXX posters!" 

We vote that this (Ed. note: The "harrumph!" is implied.] 
is hilarious. Rather than pursue a messy legal rem- 

edy, KCXX quickly proposed a textbook radio resolution: The 

X 103.9 Brand X morning show issued a boxing challenge to 

their KCAL counterparts. McNulty also challenged Hoffman 

cial Sauce" and something inexplicably 

dubbed "Johnny Marzetti." "It's pasta 

with hamburger meat and a crusty 

cheese topping," says Granato. 
"Yummy!" Other participants pre- 

pared more traditional fare like mac 

& cheese; turkey and mashed pota- 

toes; and the ever -popular first cousin You bite in, it bites back. 

of Mystery Meat, "Meatloaf Surprise." 

Granato comments, "I don't even want to know what the sur- 

prise is." 

School lunches: 
WEAPONS OF 

SS DESTRUCTION, 

Meet Mr. & Myth Buster 

We've all heard the urban legend about the infamous 

"Five -Second Rule": You drop food on the ground, it's still 

safe to eat ... provided you grab it within five seconds. Gene 

& Julie of WLTM/Atlanta and KIOI/San Francisco recently put 

this legend to the test while under the watchful eye of an ac- 

tual alleged scientist, Dr. Daniel Blumenthal of the 

Morehouse School of Medicine. Wearing theater -of -the -mind 

white lab coats and using the pristine cleanliness of WLTM's 

break -room floor as their giant petri dish, G&J proceeded to 

drop a Baby Ruth bar, a baby's pacifier and a piece of pizza 

on the floor. Dr. Blumenthal swabbed the items and, having 

no life to speak of, rushed back to his top-secret laboratory 

to observe the bacteria cultures for 24 hours. 

Here now, the CSI -like results: If you ever drop chocolate 

on the floor, feel free to eat all you want, because no bacte- 

ria was discovered on the chocolate. 

The pacifier did show trace amounts 

of bacteria, so parents are urged to 

actually wash them off, rather than 

just wiping them on their jeans. The 

real heartbreaker here was the pizza, 

which grew scarily unhealthy 
amounts of bacteria, making it unfit 

Yikes! Those germs are 
the size of Buicks! 

for human consumption. Gene said, "I sure wish we knew 

that when we were in college!" 

Former "Long Island Lolita" Amy 
Fisher, who served seven years in 

prison for shooting Mary Jo Buttafuoco, 

has taken that next logical career step: 

radio personality. Fisher, who writes a 

weekly column for the Long Island Press 

and recently wrote a book about her 

travails, joins the new Morning Brew on 

or KCAL GM Jeff Park to join the .raw ate on ay 

Hoffman issued this third -person response: "The charge that 

Steve Hoffman stole is defamatory." 

A Childhood Nightmare Revisited 

Many of us still shudder with horror at the memories of 

our school days, with the toxic odors of "mystery meat" and 

other semi -edible cafeteria concoctions still bubbling into our 

consciousness late at night. In a heroic effort to face - and 

erase - those memories, the brave souls at Clear Channel 

AC WLZT (93.3 Lite-FM)/Columbus, OH decided to throw 

(no, not up) the first -ever "Lunch Lady Cook -Off." OK, now 

you may dry heave. 'Actually, it was a great contest," says PD 

Steve Granato. "Morning team Shawn Ireland and Dave 

Starkey invited lunch ladies from all over the area to partici- 

pate." Celebrity judges bravely sampled the homemade en- 

tries and voted for the best one. "The live broadcast was hys- 

terical," Granato tells ST. "Those lunch ladies were very com- 

petitive." The winning dish was the surprisingly contempo- 

rary -sounding "Buffalo Chicken Flat Wrap." 

Runners-up included the "Halley's Comet Burger with Spe- 

I ah 

Guns N' Ammo cover girl 
Suffolk, otherwise known by the unin- makes good. 

tentionally ironic handle "98.5 The 

Bone." Fisher, now married and the mother of a 3 -year -old 

son, is teamed with comedian Mark Sacripante and former 

Bone afternoon personality Lisa Tyler. 

Award Show Update 

Lenny Kravitz, John Mayer and Maroon 5 were just added 

to the performance lineup at the 32nd American Music 

Awards, coming up Sunday, Nov. 14, on ABC. Also showing 

up onstage will be American Idol winner Fantasia, Twista and 

Snoop Dogg, who will perform with Pharrell Williams of 

N.E.R.D. They join previously announced performers Josh 

Groban, Toby Keith, Jessica Simpson, Gwen Stefani, Usher, 

Kanye West, Gretchen Wilson and a duet by Kenny Chesney 

and Uncle Kracker. 

Ashlee Simpson and Train have been added to the list of 

artists set to hit the stage at the Radio Music Awards at the 

Aladdin Hotel in Las Vegas on Monday, Oct. 25. They join 

previously announced performers Destiny's Child, Elton John, 

ÇnfLitIø 
YEAR AGO 

Rush Limbaugh admits to drug addic- 
tion and enters rehab. 
Dusty Hayes becomes VP/Program- 
ming for Infinity/Austin. 
KCUV/Denver flips to Americana. 

J YEARS AGO 

Dusty Hayes 

Radio Unica holds its Wall Street IPO. 
Premiere Radio Networks buys out MJI Broadcasting. 
Deborah Richman named COO for Strategic Media 
Research. 

JJ YEARS AGO 

Randy Goodman becomes Sr. VP/GM 
of the RCA/Nashville Label Group 
(RLG). 
Michael Spears becomes Operations 
Director for KRLD-AM/Dallas. 
J.J. Quest becomes PD of WZJM/Cleve 

Michael Spears land. 

r , 

YEARS AGO 

Hale Milgrim named President of Capi- 
tol Records. 
Steve Ellis named PD of KLSX/Los An- 
geles. 
Tony Gray resigns from WRKS/New 
York to form a consultancy firm. 

.2 7) YEARS AGO 

Tony Gray 

Bob Zuroweste promoted to GM of KUDL/Kansas City. 
Fred Missman named PD of KJOI/Los Angeles. 
Mike Ferrel promoted to VP/GM of WGMS-AM & FM/ 
Washington. 

/J YEARS AGO 

FCC cites 28 stations for EEO shortcomings. 
KGIL/Los Angeles morning man Dick Whittington walks 
off the air, dissatisfied with the srations "ballads, blues 
and big bands too" programming. 
Steve Diener named VP/Great ve Operations, Latin 
American Operations for CBS Records International. 

JJ YEARS AGO 

R&R moves its offices to Sunset Blvd. 

Tim McGraw, Gretchen Wilson and Big & Rich. There will 

also be a special performance by Chingy and some of his close, 

personal hip -hop friends, including Jermaine Dupri. Janet Jack- 

son will be on hand to accept the 2004 Radio Legend Award. 

Presenters will include Sylvester Stallone, Carmen Electra, 

Paris Hilton, Kelly Osbourne, Ryan Seacrest, Kidd Kraddick 

and a bunch more. The 2004 RMAs, hosted by Carson Daly 

and Molly Sims, will be seen Monday night on NBC. 

The Programming Dept. 

After a brief stint programming WMC-FM (FM 100)/Mem- 

phis, Danny Ocean has been lured into the trade game as 

FMQB's new VP/Exec. Director. The move puts Ocean closer 

to, well, the ocean and his Philadelphia roots. He replaces 

longtime FMQB playa Dave Hoeffel, who recently went to 

work for All Access. 

After nine months on the job, Bob McNeill exits as OM/ 

PD of Citadel AC WSUY, Country WNKT and News/Talk 

WTMA-AM/Charleston, SC. He can be reached at 843-442- 

853 I or mcneillbob@comcast.net. 
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Quick Hits 

Bay Area radio vet Vickie Jenkins joins Hollywood - 

based All Comedy Radio as affiliate marketing specialist. Back 

in the day Jenkins did morning news at the late KYUU/San 

Francisco, which was programmed at the time by some dude 

named Ric Lippincott. Coincidentally, someone by that very 

same name is now Exec. VP/Network Affiliation for All Com- 

edy Radio.... 

Cumulus CHR/Pop WHOT (Hot 101)/Youngstown, OH 

PD John Trout inks Kris Kaane for nights. Most recently 

Kaane hosted mornings at KSPW (Power 96.5)/Springfield, 

MO. 

Chris Griffin is the new producer for The Morning Show 

With Bret Saunders at Triple A KBCO/Denver. Griffin is cur- 

rently Talent Coordinator for the nationally syndicated show 

FILMS 
BOX OFFICE TOTALS 

October 15-17 
Title Distributor $ Weekend $ To Date 

1 Shark Tale (DreamWorks) $22.00 $118.72 

2 Friday Night Lights (Universal) $12.21 $37.81 

3 Team America... (Paramount)* $12.12 $12.12 

4 Shall We Dance? (Miramax)* $11.78 $11.78 

5 Ladder 49 (Buena Vista) $8.50 $53.74 

6 Taxi (Fox) $7.89 $23.89 

7 The Forgotten (Sony) $6.00 $57.16 

8 Raise Your Voice (New Line) $2.75 $7.90 

9 The Motorcycle Diaries (Focus) $1.75 $5.74 

10 Sky Captain... (Paramount) $1.21 $35.89 

*First week in release. All figures in millions. 
Source: ACNielsen EDI 

COMING ATTRACTIONS: Opening in New York and Los 
Angeles this week is Lightning in a Bottle, Antoine Fuqua's 
documentary of a 2003 Radio City Music Hall concert in 

tribute to the blues. The two -CD Legacy soundtrack con- 
tains performances by Angelique Kidjo, Mavis Staples, 
David "Honeyboy" Edwards, Keb'Mo', Alison Krauss, 
Odetta, Natalie Cole, Ruth Brown, India.Arie, Macy Gray, 
John Fogerty, Clarence "Gatemouth" Brown, Bonnie 
Raitt, Gregg Allman, Steven Tyler, Joe Perry, Buddy Guy, 
The Neville Brothers, Shemekia Copeland, Robert Cray, 
David Johansen, Solomon Burke, Vernon Reid, Mos 
Def, Chuck D, B.B. King and more. - Julie Gidlow 

E -Town. He has plenty of time to do his show prep, as he 

doesn't start his new gig until Jan. 1. 

Just like everyone else on the planet, it seems, KGB/San 

Diego afternoon dude Mojo Nixon is headed to Sirius. He'll 

do mornings on the Outlaw Country channel, beginning Oct. 

25. 

Sandusky Hot AC KLSY/Seattle PD Bill West hires John 

Morris from WXPT/Minneapolis to be his new morning show 

producer. 

WKCI (KC I O I)/New Haven, CT names former KZHT/ 

Salt Lake City personality Jagger to fill nights. He replaces 

Kory, who was recently upgraded to nights at WXKS-FM (Kiss 

108)/Boston. 

ScottSo LOVefest 

Muni as a WMCA 
"Good Guy" 

A tribute to the late Scott Muni will 

be held on Thursday, Nov. 18, from 6- 

8pm at Sony Studios in New York. The 

event, open to all those who worked 

with Muni over the years, will feature 

an open mike to allow his friends to ex- 

press their thoughts and share their fa- 

vorite Muni memories. For more info, 

contact roxy@unitedstations.com. 

Talk Topics 

To honor Chicago radio legend Wally Phillips, the city 

will rename a corner of Rush and Delaware streets - the 

site of Phillips' first Chicago residence - Wally Phillips Way 

to honor the now retired WGN/Chicago radio host, who re- 

cently disclosed that he's suffering from Alzheimer's. 

Making a major lifestyle decision, 20 -year KFI/Los Ange- 

les vet Ken Gallacher is hanging up his headphones at the 

end of the month and plans to move to a farm in Virginia. 

KFI News Director Chris Little tells ST he has already begun 

scouring the country for the next great personality 
newsperson to fill Gallacher's large shoes. 

Clear Channel News/Talker WHJJ/Providence adds Air 

America's Al Franken to middays, replacing John DePetro, 

who recently moved to WRKO/Boston. The move pits 

Franken directly against Premiere's Rush Limbaugh, who airs 

on crosstown rival Citadel WPRO-AM. 

ST Shot O' The Week 

In a backhanded tribute to local legend Terry Bradshaw, 

The Morning Freak Show With Mikey, Big Bob and Leonard 

at WKST/Pittsburgh recently hosted an All -Female Beer 

Pong Tournament. The winner scored front -row Usher 

tickets and passes to a meet -and -greet. The loser went 

home with "The Bradshaw," a hairstyle immortalized by 

the former Steeler great. Sadly - or hilariously - Big 

Bob lost and modeled his new hairdo (or, rather, "hair - 

don't") for the ST camera. 

Condolences 

Charles Green, a.k.a. Charlie G, host of Quiet Storm on 

Cumulus' Urban WYNN/Florence, SC, passed away Oct. 14 

after a long illness. 

TELEV .5 ON 
TOP TEN SHOWS 

Total Audience 
(105.5 million households) 

1 CSI 

2 CSC Miami 

3 Desperate Housewives 

4 Without A Trace 

5 Survivor: Vanuatu 

6 Lost 

7 Everybody Loves Raymond 

8 Two And A Hall Men 

9 E.R. 

10 60 Minutes 

Oct. 11-17 
Adults 18-49 

1 CSI 

2 Desperate Housewives 

3 E.R. 

4 CSI: Miami 
5 The Apprentice 2 
6 Survivor. Vanuatu 

7 Lost 
8 Extreme Makeover: 

Home Edition 

(tie) NFL Monday Night Football 
(Titans vs. Packers) 

10 Without A Trace 

Source: Nielsen Media Research 
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18 ei rs TOP 50 ALBUMS 
THE INDUSTRY'S NO, 1 RETAIL CHART October 22, 2004 

LW TW ARTIST ALBUM LABEL POWERINOEX CHANGE 

1 1 GEORGE STRAIT 50 #1's MCA 189,855 -45% 

2 2 USHER Confessions LaFace/Zomba 174,746 -49% 

5 3 NELLY Suit Derrty/Fo' Reel/Universal 146,771 +21% 

4 CELINE DION Miracle Epic 102,099 - 
- 5 MOS DEF New Danger Geffen 90,664 - 
6 6 HILARY DUFF Hilary Duff Buena Vista/Hollywood 83,775 -12% 

3 7 GOOD CHARLOTTE Chronicles Of Life & Death Epic 78,035 -61% 

7 8 GREEN DAY American Idiot Reprise 73,681 -15% 

10 9 TIM MCGRAW Live Like You Were Dying Curb 68,423 +5% 

- 10 SUM 41 Chuck Island/IDJMG 67,293 

4 11 KORN Greatest Hits Vol.1 Epic 65,946 -53% 

12 12 NELLY Sweat Derrty/Fo' Reel/Universal 63,244 +1% 

9 13 RAY CHARLES Genius Loves Company Concord 61,898 -10% 

8 14 RASCAL FLATTS Feels Like Today Lyric Street 59,860 -27% 

11 15 CIARA Goodies LaFace/Zomba 59,370 -9% 

13 16 NOW VOL. 16 Various UTV 52,299 -9% 

- 17 DURAN DURAN Astronaut Epic 49,479 - 
16 18 ASHLEE SIMPSON Autobiography Geffen 48,150 +2% 

18 19 QUEEN LATIFAH The Dana Owens Album Vector/Flavor Unit/A&M 44,733 +4% 

15 20 MAROON 5 Songs About Jane Octone/J/RMG 44,519 -10% 

26 21 AVRIL LAVIGNE Under My Skin Arista/RMG 36,939 -1% 

17 22 MARILYN MANSON Lest We Forget: The Best Of... lnterscope 36,726 -15% 

22 23 YOUNG BUCK Straight Outta Ca$hville G-Unit/lnterscope 35,733 11% 

31 24 LL COOL J Definition Def Jam/IDJMG 35,268 -1% 

42 25 KILLERS Hot Fuss Island/IDJMG 33,295 +14% 

37 26 VELVET REVOLVER Contraband RCA/RMG 32,826 +7% 

27 27 GRETCHEN WILSON Here For The Party Epic 32,803 -12% 

32 28 BIG & RICH Horse Of A Different Color Warner Bros. 32,532 -4% 

20 29 JOSS STONE Mind, Body & Soul S-Curve/EMC 31,233 -25% 

19 30 TOTALLY HITS 2004 V.2 Various WSM 30,731 -27% 

24 31 KEITH URBAN Be Here Capitol 30,433 -22% 

40 32 BLACK EYED PEAS Elephunk A&M/lnterscope 29,794 +1% 

14 33 R.E.M. Around The Sun Warner Bros. 29,772 -48% 

28 34 TALIB KWELI The Beautiful Struggle Geffen 29,707 -18% 

29 35 CHEVELLE This Type Of Thinking Could Do.. Epic 29,169 -19% 

25 36 BRIAN WILSON Smile Nonesuch/Atlantic 29,111 -23% 

21 37 USED In Love And Death Reprise 28,806 -30% 

41 38 R. KELLY Happy People/U Saved Me Jive/Zomba 28,010 -5% 

39 39 LOS LONELY BOYS Los Lonely Boys Epic 27,709 -7% 

46 40 GUNS N'ROSES Greatest Hits Geffen 26,950 +4% 

44 41 SWITCHFOOT Beautiful Letdown Columbia 26,735 -1% 

34 42 ANITA BAKER My Everything Blue Note/Virgin 25,961 -20% 

48 43 JOJO Jojo BlackGround/Universal 25,532 +3% 

44 BREAKING BENJAMIN We Are Not Alone Hollywood 24,574 - 
33 45 SHARK TALE Soundtrack Geffen 24,407 -26% 

- 46 ALABAMA Ultimate 20 #1 Hits BMG Heritage 23,353 - 
38 47 JILL SCOTT Beautifully Human...Vol.2 Hidden Beach/Epic 22,989 -24% 

48 KENNY CHESNEY When The Sun Goes Down BNA 22,509 - 
50 49 JIMMY BUFFETT License To Chill RCA 22,097 -8% 

50 YELLOWCARD Ocean Avenue Capitol 22,067 - 
© HITS Magazine Inc. 

ALBUMS U 

Strait To The Top 

The country singer again tops the soul 

crooner on the charts. 
MCA Nash- 

ville superstar 
George Strait 
adds another 
No. 1 for his 50 

Number Ones 

album, again 
turning back George Strait 

the challenge from LaFace/Zomba's re- 

packaged Usher disc. 

Debuts 
include Ep- 
ic's Celine 
Dion (No. 4), 

thanks to the 

singer's 
hourlong 
Oprah ap- 
pearance; 
Rawkus/Geffen's Mos Def (No. 5); and Is- 

land/IDJMG punk rockers Sum 41 (No. 10), 

who crack the top 10 in their fast week 
The rest of the top 10 holdovers are Fo' 

Reel/Universal rap icon Nelly's Suit (No. 

3), Buena Vista/Hollywood starlet Hilary 
Duff (No. 6), Epic's Good Charlotte (No. 

Nelly 

7), Reprise's Green Day (No. 8) and Curb's 
Tim McGraw (No. 9). 

Other top 50 newcomers include Epic's 

Duran Duran (No.17) and BMG Heritage's 
Alabama Ultimate 20 No. 1 Hits album (No. 

46). 

The suddenly resurgent Nelly Suit album 

leads the gainers, with.a 21% boost fueled by 

big airplay on the collaboration with Tim 

McGraw. Island/IDJMG's The Killers are 

next, moving No. 42-25 with a 14% climb and 

two separate cuts on the radio. RCA's Velvet 

Revolver sees a 7% gain, rising No. 37-26, 

thanks to a spate of live and TV appearances 

as well as a hit single, "Fall to Pieces." 

Other positive digits come from McGraw 

(+5%), Vector/Flavor 
Unit/A&M's Queen 
Latifah (No. 19, +4%), 

Geffen's Guns N' 
Roses (No. 46-40, +4%), 

BlackGround/Univer- 
sal's JoJo (No. 48-43, 

+3%) and Geffen's Ashlee Simpson (No. 

18, +2%). Nelly's Sweat (No. 12) and 
A&M/Interscope's Black Eyed Peas (No. 

40-32) are both up 1%. 

Streeting this week and expected to 

debut at the top is the third edition of 

Rod Stewart's Great American Songbook 

on J, with Interscopé s Jimmy Eat World 

also expected to be in the mix. 

Usher 
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Fall Classics 
Although baseball fans are focused on the World Series, record 

labels hope to grab their ears with a few fall classics of their own. 
Here are some of the highlights. 

Gretchen Wilson made her debut at Country radio, and, much 
like Kurt Warner and Torn Brady in football, she stormed all the 
way to No. 1. "Redneck Woman" may have had some people 
thinking she might be a one -hit wonder, 
but then she followed it up with "Here 
for the Party," which went top five. 
-Next week Wilson makes another run 
at the chart with "When I Think About 
Cheatin'," the latest single from her 
double -platinum CD Here for the Party. 

The song is off to a good start as it en- 

ters the Country chart a week early at 
No. 47*. In November the industry may 
fully recognize Wilson as a star who's here to stay at a couple of 

high -profile award shows. She has been nominated for five tro- 

phies at the CMA Awards and has two nominations for American 
Music Awards: Favorite Female Artist, Country Music and Favor- 
ite New Artist, All Genres. The CMAs will take place on Nov 9 

and air on CBS, while the AMAs will be shown live on ABC on 
Nov 14. 

Xzibit broke into the business as a rapper in the mid -'90s, but 
these days he's on his way to becoming a household name, thanks 
to his hosting duties on MTV's popular show Pimp My Ride. How- 

ever, it's always good to revisit your 
roots, and X will be doing just that as 
he presents "Hey Now (Mean Mug - 
gin')" to Rhythmic and Urban radio. 
This is our first look at Xzibit's upcom- 
ing album Weapons of Mass Destruction. 

For the project, X recruited many high - 
profile producers, including Ric Roc, 

Rockwilder, Hi -Tek, Khalil, Battlecat 
and Timbaland. To add even more hot- 

ness to the LP, X enlisted the services of fellow artists MC Lyte and 
Busta Rhymes, among others. Xzibit sums up WMD with one 
word: growth. "This album is where I am as a man and a father 
and somebody who's got some experience under his belt," he ex- 

plains. "I've got a lot to say for being such a young man, and since 
my first album came out when I was 19, I've had the luxury of 
growing with my audience." X is also experiencing growth as an 
entertainer: He will play himself in an episode of UPN's All of Us 

and will appear in the upcoming feature film XXX: State of the 

Union. 

Jamie Cullum has been doing his thing on the piano and gui- 
tar since he was 8 years old, but next week the England native 
will leave AC, Hot AC and Triple A audiences "High and Dry" 
The tune is the latest from Cullum's third CD, Twentysomething. 
Says Cullum about his music, "Someone who is in love with 
jazz is going to get annoyed when I'm called the greatest Brit- 
ish jazz artist alive today, which is fair 
enough. People question whether I'm 
jazz at all. I resolutely say I am, but 
I'm not pushing the boundaries in the 
usual way. I'm pushing the limits of 
the music in terms of how entertain- 
ing and accessible it can be without 
making lift music. I'in trying to find 
out whether you can get 16 -year -olds 
who listen to The Strokes and 20 - 
year -olds who listen to house music to think, 'Actually, this is 

cooler than I thought.- Fans in Eastern markets can get a clos- 
er look at Cullum and his music as he tours the area through- 
out October. If you're not lucky enough to live there, you can 
still catch him in all his live glory via an episode of PBS's Aus- 
tin City Limits that will air Oct. 30. 

Xzibit 

Gretchen Wilson 

Jamie Cullum 
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GoingFcwÄdds 
Week Of 10/25/04 

CHR/POP 
AVRIL LAVIGNE Nobody's Home (Arista/RMG) 

JA RULE fIR. KELLY & ASHANTI Wonderful 

(Murder Inc./IDJMG) 

CHR/RHYTHMIC 
NELLY Na -nana -na (Derrty/Fo'ReelUniversal) 

NICOLE WRAY If I Was Your Girlfriend (Roc-A-Fella/IDJMG) 

RUBEN STUDDARD I Need An Angel (J/RMG) 

XZIBIT Hey Now (Mean Muggin'I (Columbia) 

URBAN 
B.G. Don't Talk To Me (Choppa City/Koch) 

NELLY Na -nana -na (Derrty/Fo'Reel/Universal) 

NICOLE WRAY If I Was Your Girlfriend (Roc-A-Fella/IDJMG) 

RUBEN STUDDARD I Need An Angel (J/RMG) 

SANDMAN f/DAVID BANNER & JT MONEY You Don't Want 

None (Brimstone) 

TYRA Country Boy (GG&L) 

XZIBIT Hey Now (Mean Muggin )(Columbia) 

URBAN AC 
BRENDA RUSSELL I Know You By Heart (Narada) 

RUBEN STUDDARD I Need An Angel (J/RMG) 

COUNTRY 
ALISON KRAUSS & UNION STATION Restless (Rounder) 

AMY DALLEY I Would Cry (Curb) 

GRETCHEN WILSON When I Think About Cheatin' (Epic) 

HANK WILLIAMS JR. Devil In The Bottle (Asylum/Curb) 

JIMMY WAYNE Paper Angels (Dream Works) 

KEITH URBAN You're My Better Half (Capitol) 

AC 
CHRIS BOTTI fIPAULA COLE How Love Should Be (Columbia) 

JAMIE CULLUM High And Dry (Verve/Universal) 

RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 

RICHARD MARX Ready To Fly (Manhattan/EMC) 

SHANIA TWAIN fl MARK McGRATH Party For Two 
(Mercury/IDJMGI 

HOT AC 
BUTTERFLY BOUCHER I Can't Make Me (A&M//nterscopel 

JAMIE CULLUM High And Dry (Verve/Universal/ 

RACHAEL YAMAGATA Worn Me Down (RCA Victor) 

RICHARD MARX Ready To Fly (Manhattan/EMC) 

SHANIA TWAIN If MARK McGRATH Party For Two 
(Mercury/IDJMG) 

SMOOTH JAZZ 
MARC ANTOINE Cubanova (Rendezvous) 

SWING OUT SISTER Love Won't Let You Down (Shanachie) 

No Adds 

ROCK 

. 

M 

ACTIVE ROCK 
COPPER Turn (Rockpiel 

NONPOINT In The Air Tonight (Lava) 

SHADOWS FALL What Drives The Weak (Century Media) 

ALTERNATIVE 

COPPER Turn (Rockpie) 

LOSTPROPHETS I Don't Know (Columbia) 

MUSIC Breakin' (Capitol) 

NEW FOUND GLORY I Don't Wanna Know (Geffen) 

TRIPLE A 
BEN ARNOLD Pickin' The Lock (SCI -Fidelity) 

BUTTERFLY BOUCHER I Can't Make Me (A&M/lnterscopel 

CHRIS THILE The Believer (Sugar Hill) 

DAMIEN RICE Blower's Daughter (Vector/Warner Bros.) 

JAMIE CULLUM High And Dry (Verve/Universal) 

SONIA DADA Diggin' On The Road (Calliope) 

STRAY CATS Mystery Train Kept A Rollin' (Surfdog) 

BLUE DAHLIA The General (Independent) 

NEKO CASE The Tigers Have Spoken (Anti -Epitaph) 

MINUS 5IWILCO At The Organ (Yep Roc) 

VARIOUS ARTISTS Hard Headed Woman... (Bloodshot) 

CHRISTIAN AC 

ANTHONY EVANS Restore Me (INDI 

KRISTINA You Alone (Devotion) 

PAUL COLEMAN Gloria (All God's Children) (Inpop) 

ROSS WRIGHT BAND Everything I Need (Devotion) 

CHRISTIAN CHR 

GRITS We Don't Play (Gotee) 

KRISTINA You Alone (Devotion) 

PAUL COLEMAN Gloria (All God's Children) (Inpop) 

ROSS WRIGHT BAND Everything I Need (Devotion) 

SMALLTOWN POETS The Truth Is Out (BEC) 

CHRISTIAN ROCK 
EVERLIFE Evidence (Tovah/SHEL TER) 

GRITS We Don't Play (Gotee) 

INSPO 
ANTHONY EVANS Restore Me (INC) 

PAUL COLEMAN Gloria (All God's Children) (Inpop) 

CHRISTIAN RHYTHMIC 

DISCIPLES OF CHRIST (D.O.C) Flow (Throne Room) 

GRITS We Don't Play (Gotee) 

. 

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e -mailed each week to participating radio and record executives. For more info, contact John Fagot at 
jfagot@radioandrecords.com. 
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Indecency 

Continued from Page 3 

possible at the NAB," Levine said, 
arguing that important issues fac- 
ing the radio industry were not dis- 
cussed because attention had 
shifted toward the WXRK/New 
York -based syndicated morning 
host. He said that Stern's announce- 
ment and bravado about putting 
radio out of business sparked a fire 
in him to fight back. 

"I don't take too kindly to that 
kind of talk," Levine said. "He's go- 
ing to be taking the bread out of the 
mouths of our employees. We will 
not let Stern destroy an industry we 
worked so hard to create." 

Representing Levine in Washing- 
ton, DC is Robert Jacobi, an attor- 
ney with Cohn and Marks and a 

onetime member of the FCC's liti- 
gation division. Jacobi told R&R 
that he has prepared the petition on 
behalf of Levine and agrees with 
the assessment that the FCC has ju- 
risdiction over indecency on satel- 
lite radio. 

Jacobi based his opinion on the 
òriginal report and order that cre- 
ated the service. Because XM and 
Sirius use a portion of the broadcast 
spectrum, he argued, satellite radio 
cannot be compared to cable TV. 

"[The FCC] said they would revisit 

the rules when it became neces- 
sary," Jacobi said. "They should ap- 
ply the indecency rules to satellite 
broadcasters." 

According to Jacobi, XM and 
Sirius are already subject to the po- 
litical and EEO rules that apply to 
AM and FM radio stations, and 
when the original authorization for 
satellite radio was granted, the FCC 
allowed for the opportunity to re- 
visit the rules. 

Levine gave his reasons why the 
FCC should treat XM and Sirius no 
differently than the owner of any 
terrestrial radio property. "The first 
fallacy is that satellite radio is sub- 
scription radio, thus it has special 
rights and can peddle smut," he 
said. "Satellite radio is giving away 
use of their service. It is packaged 
in several ways, not just as a sub- 
scription service. They're subscrip- 
tion when they want to be." 

Satcasters Respond 
In response, Sirius Sr. Director/ 

Public Relations Ron Rodrigues 
said, "We are a subscription service, 
and we want to be a subscription 
service and only a subscription ser- 
vice." Meanwhile, XM spokesman 
Chance Patterson told R&R that his 
company doesn't expect to see any 
changes in the regulatory environ- 
ment despite Leviné s efforts. 

"The FCC's feedback over the 

Carlson 
Continued from Page 3 

Carlson began his career as a 

sportscaster in 1969, doing color 
commentary for the Denver Bron- 
cos. He also served as a commenta- 
tor for the University of Colorado 
football and basketball teams, the 
ABA Denver Rockets, the Kansas 
City Chiefs, the Kansas City Royals, 
the Cincinnati Reds and Kentucky 
and Notre Dame basketball. 
Carlson's national sports radio and 
TV career included calling sports 

broadcasts for ABC Radio and the 
USA Network. 

Carlson's early radio career in- 
cluded stops at WGN in his native 
Chicago and WLW/Cincinnati, and 
he did a 14 -year stint at KOA/Den- 
ver. In 1997 he was named VP/GM 
of KIRO, KNWX & KQBZ/Seattle, 
where he also managed the sta- 
tions' relationships with Major 
League Baseball's Seattle Mariners 
and the NFL's Seattle Seahawks. 

Carlson is survived by his wife, 
Beverly, and two daughters, Jenni- 
fer and Tanya. 

ASCAP 
Continued from Page 1 

ASCAP as "the largest single licens- 
ing deal in the history of American 
radio." 

The settlement, approved on Oct. 
15 by Federal District Judge Will- 
iam Conner, finalizes license fees 
for 2001-2003 and sets new ASCAP 
licenses for 2004-2009. The newly 
negotiated fees - which were not 
broken out further by ASCAP or the 
RMLC - are based on a set pay- 
ment schedule rather than on sta- 
tion revenue. 

RMLC Exec. Director Keith 
Meehan said, "Separating royalty 
fees payable from radio -station rev- 
entie has been a goal of the RMLC 
for many years. With this agree- 
ment we have now accomplished 
that with both of the major per- 
forming -rights organizations." 

The RMLC last year negotiated a 

$1.6 billion deal with BMI that final- 
ized rates for 1997-2000 and estab- 
lished licenses for 2001-2006 that 
are not linked to station revenue. 
That agreement gave licensees the 

right to use BMI content in 
streamed simulcasts for an addi- 
tional fee. The RMLC's agreement 
with SESAC does not explicitly in- 
clude the right to use music in 
Internet simulcasts. 

This agreement simplifies 
ASCAP payments for stations that 
choose to simulcast online and may 
encourage some stations that don't 
stream to make their programming 
available over the 'Net. The deal 
does not affect the webcast perfor- 
mance royalties that radio stations 
that stream music online pay to 
music copyright owners under the 
Digital Millennium Copyright Act. 

McVay 
Continued from Page 3 

"Promoting Jerry King to OM en- 
ables me to be in two different ra- 
dio stations every week. Bringing 
Luis Villarreal in opens up the 
Spanish-speaking world to us, 
Daniel Anstandig as VP/Adult For- 
mats gives us 'the next generation,' 
and Dave Lange keeps the rock roll- 
ing. 

years has been consistent, and we 
make it easy for parents to block 
channels," Patterson said. "There 
are functions on the [satellite] ra- 
dio to block channels, or you can 
call us and we will block the chan- 
nels for free." Rodrigues said 
Sirius offers the same channel - 
blocking policy. 

"The bottom line is that this is 
another effort by local radio execu- 
tives to avoid the real issue," 
Patterson said. "Local radio has too 
many commercials, and they play 
the same songs over and over 
again. Until they fix that, consum- 
ers will look at other ways to get the 
music and talk programming they 
want. The FCC has had an exten- 
sive history of allowing a paid ser- 
vice to offer broader content." 

Levine stressed that his efforts 
are not about censorship of what 
XM and Sirius may air on their 
channels. "We are not trying to im- 
pose restraints on satellite radio," 
he said. "We are just saying to treat 
them in the same way as the FCC is 
treating regular, traditional radio. 
The FCC has the right to regulate 
satellite radio, and children are go- 
ing to be exposed to this material. 
This is not comparable to cable TV, 

where someone can lock them- 
selves in a room and watch pro- 
gramming where children are not 
around." 

KRXQ 
Continued from Page 1 

ruled that the sexual connotation of 
the broadcasts was "unquestion- 
ably graphic." 

Entercom also argued that since 
the station consistently draws 
strong ratings, a complaint from 
just one listener doesn't mean the 
broadcast ran afoul of contempo- 
rary community standards. How- 
ever, the FCC stated that a station's 
popularity has nothing to do with 
whether a broadcast can be ruled 
indecent and that the station's 
popularity increased the likelihood 
that children could be listening. No 
one from Entercom could be 
reached for comment by R&R's 
press time. 

In a statement issued hours after 
the FCC released the forfeiture notice, 
Entercom criticized the commission 
for singling out two exceptions to 
KRXQ's long history of compliance 
with the rules. "The segments in 
question represent a matter of min- 
utes in the life of a show that has been 
on KRXQ for over five years, logging 
more than 6,000 hours of broadcasts," 
Entercom said. 

The company also said that the 
Rob, Arnie & Dawn in the Morning 
show "has been a consistent market 
leader, delivering an entertaining 
and informative program that has 
inarguable appeal to a broad range 
of Sacramento listeners." It contin- 
ued, "The focus of the show remains 
squarely on meeting the expecta- 
tions of our listeners and sustaining 
the show's enviable record of suc- 
cess." - Joe Howard 
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The Popkomm Report 
Berlin shines while London shivers 

T he pan-European music and media conference 
Popkomm has been an integral part of the German 
music industry for 15 years. The event was conceived 
in Cologne and remained there until this year, when a 

bold decision moved it to Berlin, the new capital of a 
united Germany and a creative center of the world. 

Popkomm 2004 was held Sept. 
29 -Oct. 1 and attracted hundreds of 
commercial exhibitors and many 
thousands of participants to the 
Messe Berlin, Berlin's national exhi- 
bition center. Participants ran the 
proverbial gamut, including major 
and independent record companies, 
government trade organizations, 
music and trade press, publishers, 
consumer media, distributors, prod- 
uct -development and marketing - 

solutions companies and consumer 
technology entities, as well as artists 
and managers from all over the 
world. 

Popkomm Project Manager Kat- 
ja Bittner is pleased that this 
year's event was so successful, 
especially with the change of ven- 
ue. "We have 630 exhibitors and 
nearly sold out our registrations 
this year," she says. "Moving the 
event from Cologne to Berlin 

PLUGGIN' GOLDIE LOOKIN' CHAIN Atlantic Records U.K 

Managing Director Korda Marshall (I) is working one of the U.K.'s new 

breakthrough acts. 

MAKING THE ROUNDS AT RADIO From the music programming 

department of BBC Radio one, (l -r) Chris Price and Sarita Jagpal. 

made it much more convenient for 
the European and international 
participants to showcase their art- 
ists, with many more venues and 
resources in this market." 

Bittner said Popkomm's mission 
is to engage the creative communi- 
ty with all aspects of the music and 
media business and to identify so- 

lutions to the challenges facing the 
industries. In addition, Popkomm 
has incorporated new media and 
technology into the conference to 
give attendees a greater depth of un- 
derstanding of the new, cutting - 
edge options available to the cre- 

ative industries. 
The most vivid Popkomm high- 

lights for me included showcases 
from U.K. act Future Funk Squad, 
who are signed to Champion 
Records (which originally signed 
and developed Dido and Faithless) 
and licensed to Universal Germany. 
Future Funk Squad's fusion of 
house, hip -hop and soulful vocals 
was unique and inspiring. They 
showed themselves to be dynamic 
performers, and that was recog- 
nized by a great response from the 
fans. 

Deutschland alt rockers The 
Beatsteaks played a sold -out show 
to some 5,000, impressing even At- 
lantic Manager/A&R Andrew 
Feigenbaum. British "outfit Betas - 
co (comparable to Keane and 
Coldplay) delivered a stunning 
performance in Berlin, and inter- 
national A&R interest in the band 
has been renewed as a result. 

The showcase sponsored by Mu- 
sic Export Finland platformed the 
talents of Finnish rockers Bitch Alert 
and hip -hop artist Redrama, who is 

an integral part of the Scandinavian 
urban collective known as Alien Al- 
liance. In addition, music -industry 
networking events and artist show- 
cases at the British and Dutch em- 
bassies gave participants a chance to 
interact with high-level industry of- 

ficials and acts from the U.K. and the 
Netherlands. 

If you're looking to learn more 
about the international marketplace 
and get a firsthand glimpse of some 
of the emerging talent from Europe, 
Popkomm is an event you will find 
productive - and Berlin is a city 
you will not forget. For more in- 
depth coverage of Popkomm, check 
out the website at www.popkomm.de. 

October 22, 2004 R&R 21 

/SOAKING 

_. 

b ry 

UP THE GERMAN ATMOSPHERE Seen here at 

Popkomm in Berlin are (l -r) A&R Worldwide Exec. VP/Creative & Media Sat 

Bisla, Warner Bros. Pictures VP/Music Carter Armstrong, Festival Mushroom 

Australia Chairman Roger Grierson, FMR Australia Creative Manager Gary 

Seeger and 10th Street Management Executive Jordan Berliant. 
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THE BRITISH AT POPKOMM Pictured here (I -r) are British Phono- 

graphic Industry Director/Communications & Development Steve Redmond, 

Diane Young of Daytime Entertainment and A&R Worldwide's Sat Bisla. 
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REPRESENTING FOR RADIO BBC Radio 2/U.K head of music Clive 

Martin (I) poses with A&R Worldwide EVP Sat Bisla. 

While Changing Planes 
At Heathrow 

On my way home from Germa- 
ny to L.A., I took the opportunity 
to meet in frosty London with se- 
nior executives of the British re- 
cording industry and some of the 
country's most influential radio 
programmers. 

There's certainly no shortage of 
great artistry emanating out of this 
market, including acts originally 
from the U.K. and some transplant- 
ed from other countries. But I was 
warmed by another interesting 
phenomenon in this robust and cre- 
ative music and media climate: 
More and more U.S. acts are look- 
ing at the U.K. and other parts of 
Europe first as a potential career 
launching pad. 

American artists such as The 
White Stripes, The Killers, The 
Strokes, Britney Spears, 'N Sync and 
Interpol tasted initial success in the 
U.K. before mirroring their achieve- 
ments stateside. 

These U.K industry executives also 

expressed a fresh desire to learn about 
the particulars of the U.S. market and 
to use resources such as R&R to more 
easily achieve their global aims. 

Send your unsigned or signed 
releases to: 
Sat Bisla 
A&R Worldwide 
449 S. Beverly Drive, Suite 300 
Beverly Hills, CA 90212, U.S.A. 

Next week: Off to Canada with a report 

on the second annual Western Canadi- 

an Music Awards & Festival in Calgary, 

Alberta. 
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College Kids School The Industry 
Results of forcing innocent bystanders to take our survey 

By Keith Berman 
Associate Radio Editor 

while back I got the brilliant idea of tracking 
down a bunch of average, everyday people and brib- 
ing them with stale trail mix from our vending ma- 
chine if they'd let us know about their radio- and 
music -listening habits. We're all about the common 
folk, you know. 

Having friends in interesting plac- 

es helps, and Loren Blinde, who 
teaches an English and pop culture 
class at UCLA, helpfully obliged us 
by administering a rather painfully 
probing questionnaire to her stu- 
dents. Now I am pleased to present 
here the results of our completely 
nonscientific average -person survey. 

While the operative word is non- 

scientific (except, of course, for the 
number -crunching that gave us our 
percentages), it's still important to 
realize that these are average radio 
listeners. With an average age of 22 

years and a 78% female makeup, 
this group provides the kind of in- 
formation that is crucial to keep in 
mind when programming a station 
or putting together a new record 
project. Tightly targeted research 
may be good for telling you what 
songs go well with your station, but 
it's the overall picture we're looking 
at here. 

Let's start off with something not 

in the numbers: Blinde says that, 
during the 45 -minute discussion 
that the questionnaire sparked, one 
student said she liked L.A.'s radio 
stations and spent most of her mu- 
sic -listening time tuned in. She was 
promptly booed and told by a ma- 

jority of her dassmates that "liking 
radio isn't cool." 

That statement was probably the 
most disturbing piece of informa- 
tion to come out of our experiment, 
but let's think of it as a wakeup call. 

In a time when radio is scrambling 
to build talent and creativity in light 
of Howard Stern's pending defec- 
tion to satellite, we have an oppor- 
tunity to start over and make radio 
cool again, to go back to those days 
when kids made it a point to listen 
and felt like the jocks on their favor- 
ite stations were their best friends. 

By The Numbers 

Now let's jump into some of the 
actual figures. Thankfully, radio is 

still the front-runner in a lot of the 
important media -usage areas, like 
music -listening time and new -mu- 
sic exposure. When asked what 
music source they listen to most, 
radio pulled 47%, beating out CDs, 
MP3s and the Internet. However, 
the margin was slim: CDs were right 
behind radio, at 33%. 

Additionally, when asked the pri- 
mary way they find out about new 
songs and artists, 56% of our lab rats - er, willing, gracious students - 
said radio is their hookup, with 33% 

Z IN THE HOUSE BlackGround/Universal sensation JoJo dropped by 

WHTZ (Z100)/New York to chat with the crew but ended up getting a lecture 

from night guy Romeo on the merits of nearby Weehawken, NJ. (Can you read 

Romeo's T-shirt?) Seen here are (l -r) Universal's Paul Munsch, Romeo, JoJo 

and world-famous Z100 MD/afternoon driver Paul "Cubby" Bryant.. 

saying that their friends are their 
source for new music. Asked about 
the kind of music played by the sta- 
tions they listen to, 56% said their 
favorite stations play a lot of music 
they like, despite there being some 
songs on the playlist they don't 
know or like. 

Despite the uncoolness factor in 
public, on paper, the kids seem to 
dig radio. Thirty-two percent said 
the stations they listen to are really 
good and they only occasionally 
look for mind -numbing entertain- 
ment elsewhere, and 16% flat-out 
said they love radio and can't turn 
it off. (In case you're wondering, 
another 16% said radio sucks and 
they hardly ever listen to it.) 

Regarding jocks, 39% said their 
favorite thing about the personali- 
ties they listen to is that they're fun- 
ny, and another 39% said they like 

the fact that the jocks give them in- 
formation on new music. Only 11% 

said they like being given concert 
info, while another 11% said their 
favorite part is when the air talents 
give away cool stuff. 

When choosing among music, 
personalities, contests and commer- 
cial load, 89% said music is what 
they like best about radio. And de- 
spite this questionnaire's being giv- 
en before Clear Channel's "Less Is 

More" spotload program, 42% of the 
class said their favorite station has 
"a good balance of music and com- 
mercials," while 17% said their fa- 

vorite station airs "a small amount 
of commercials." (Ed. note: What the 

hell were they smoking?) 

Now, The Unpleasantries 
You didn't think it was going to 

be all sunshine and roses, did you? 
Well, surprisingly - considering 
what an underground success radio 
is, according to earlier responses - 
43% of the kids said radio makes up 
none to 20% of their total music lis- 

tening, and 5% said it comprises 
20%-40%. That means that for al- 

most half the people surveyed, ra- 

dio makes up less than.40% of their 
music listening, with the majority of 
that group saying it's less than 20%. 

Clearly, we're losing valuable listen- 
ing time to iPods, the Internet and 
CDs. 

On top of that, 11% said the big- 
gest reason they like listening to 
CDs is that there's no jock chatter, 

One student said she liked L.A.'s radio 

stations and spent most of her music - 

listening time tuned in. She was promptly 

booed and told by a majority of her 

classmates that "liking radio isn't cool." 

17% said there are no commercials 
on CDs, and another 17% said radio 
just isn't playing music they like. 

Clear Channel was brought up in 
the class discussion, with some of 
the students educating others on the 
various issues that have recently 
appeared in the news with the com- 
pany's name attached. Many 
weren't so kind in their description 
of CC, saying it "owns everything" 
and "forces artists to do what it 
wants." 

Which brings us to the other as- 

pect of our survey - the record side 
of things. Record labels were bashed 

When asked the 

number of songs on 

CDs they've bought 

recently that they 

think are good, 50% 

of the kids said only 

20%48% of the 

tracks were worth 

the money. 

all around, both in the questionnaire 
results and in the class discussion, 
where labels were seen as "the ene- 
my" and "screwing artists out of 
money." Illegally downloading mu- 
sic with programs like KaZaa was 
seen by some as fighting "The Man" 
and backing the artists because it 
keeps money away from the "evil 
empire that is record labels." 

'Don't Touch It, 
It's Eeeeeeevil' 

In our little pool of college good- 
ness, 50% said CDs these days could 
be a little longer, with 19% checking 
in with responses indicating that, in. 

their opinion, CDs are way too 
short. Twenty-five percent said CD 
lengths are just right. 

Quality also factors into the equa- 
tion, and CDs faltered there too. 
When asked the number of songs on 
the CDs they've bought recently 
that they think are good, 50% of the 
kids said only 20%-40% of the tracks 

were worth the money, and 13% 

said 40%-60% was quality stuff. Six 

percent responded with the "less 
than 20%" option. (On the positive 
side, 31% said 60%-80% of the ma- 
terial on recently bought CDs was 
good for them.) 

Unfortunately, these kinds of 
numbers translate into lagging CD 
sales. When asked how many discs 
they've purchased in the past three 
months, an overwhelming 71% of 
the students said they'd bought two 
or fewer discs. Only 24% said they'd 
bought three or four CDs, and 5% 

said they'd purchased between six 

and 10 discs. No one bought more 
than 10 CDs over the course of three 
months. 

Price was also a sticking point for 
the kids, with 37% responding that 
$10-$12 is a fair amount to charge for 
a CD. Not surprisingly, 58% think 
discs should cost less than $10, and 
5% stretched as far as a $12-$14 price 
range. No one was willing to pay 
more than $14. 

The Downward Slide 
This mass of information I've just 

thrown at you represents a very 
small group of Joe and Jane Average 
Listeners. However, it seems that, 
according to our little slice of young - 
listener America, both radio and the 
record industry aren't doing as good 
a job of PR and presentation as we'd 
like to see. 

Without editorializing, it's clear 
our industries need to take a look 
at themselves and try to correct the 
way they're perceived by the kids 
in America. It's a gradual process, 
but with the number of wakeup 
calls we're getting - such as pri- 
mo personality Howard Stern's 
abandoning the medium that 
made him famous - the down- 
ward slide of radio and CDs as 
they become less relevant to 
young listeners is something we 
need to stop. 

Today's young listeners will grow 
up to be tomorrow's consumers 
with disposable income, and if they 
don't become accustomed now to 
buying CDs and patronizing busi- 
nesses they hear about on the air, 

they probably won't do so in the 
future. We need to build for later by 
teaching them to appreciate radio as 
their primary source of entertain- 
ment and new music and to see full- 
length albums as the best way to 

invest in music, or we risk losing the 
future of our industry. 
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ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

a / - 
PLAYS 

TOTAL 

AUDIENCE 

1001 

WEEKS ON 

CHART 

TOTAL STATIONS] 

ADDS Most Added 
MAROON 5 She Will Be Loved (Octane/J/RMG) 7472 -260 639791 17 12110 www.rradds.com 
AVRIL LAVIGNE My Happy Ending (Arista/RMG) 7330 -397 586211 17 12110 

ARTIST TITLE LABEL(S) ADDS 

CIARA fPETEY PABLO Goodies (Laface/Zomba) 6803 +188 590929 13 11211 
H0OBASTANK Disappear (Island/IDJMG) 62 

KELLY CLARKSON Breakaway (Hollywood) 6687 +659 571217 13 11711 VELVET REVOLVER Fall To Pieces (RCA/RMG) 31 

RYAN CABRERA On The Way Down (E.V.L.A./Atlantic) 6286 -214 544357 19 12010 N.O.R.E. MINA SKY & DADDY... Oye Mi Canto (Roc-A-Fella/IDJMG) 24 

DESTINY'S CHILD Lose My Breath (Columbia) 6242 +485 557372 6 11910 
RYAN CABRERA True (EV.L.A./Atlantic) 17 

CHINGY Balla Baby (DTP/Capitol) 13 

EMINEM Just Lose It (Shady/Aftermath/lnterscope) 5316 +391 404533 4 11610 
GOOD CHARLOTTE Predictable (Daylight/Epic) 12 

BLACK EYED PEAS Let's Get It Started (A&M/lnterscope) 5230 -369 392840 18 11610 NELLY f1T. MCGRAW Over And Over (Derrty/fo'Reel/Curb/Universal) 12 

NELLY fITIM MCGRAW Over And Over (Derrty/Fo'Reel/Curb/Universal) 5177 +2170 447404 3 95112 LENNY KRAVITZ Lady (Virgin) 11 

USHER & ALICIA KEYS My Boo (LaFace/Zomba) 5082 +850 425574 7 11613 
RUPEE Tempted To Touch (Atlantic) 11 

FINGER ELEVEN One Thing (Wind-up) 4563 +31 312241 22 10910 

BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba) 4469 +254 324706 12 11812 

SEETHEIR fAMY LEE Broken (Wind-up) 4408 +173 317950 11 10711 

ASHLEE SIMPSON Pieces Of Me (Geffen) 4074 -1065 332140 22 11910 

ASHLEE SIMPSON Shadow (Geffen) 3944 +285 287710 8 11810 

SWITCHFOOT Dare You To Move (Red Ink/Columbia) 3717 +114 277740 12 11210 Most 
LIL' FLIP Sunshine (SuckaFree/Loud/Columbia) 3546 549 229436 15 10810 Increased Plays 
JOJO Leave (Get Out) (BlackGround/Universal) 3399 541 263134 28 11810 TOTAL 

PLAY 

ALICIA KEYS If I Ain't Got You (J/RMG) 3212 -666 273995 24 10910 ARTIST TfDLE L4BELSJ INCRFSSF 

TERROR SQUAD Lean Back (Universal) 3134 -406 258538 12 8610 
NELLY ffT. MCGRAW Over And Over (Derrty/Fo'Re Cud'Und'a'sa0 +2170 

USHER & ALICIA KEYS My Boo (Laface/Zomba) +850 
JOJO Baby It's You (BlackGround/Universal) 2789 +446 236878 6 10616 

KELLY CLARKSON Breakaway (Hollywood) +659 

BRITNEY SPEARS My Prerogative (Jive/Zomba) 2741 -32 185616 5 11410 GWEN STEFANI What You Waiting For? (lnterscope) +621 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 2495 -480 185187 15 10710 DESTINY'S CHILD Lose My Breath (Columbia) +485 

TRICK DADDY Let's Go (Slip-N-Slide/Atlantic) 2308 +426 155934 5 8417 JOJO Baby It's You (BlackGround/Universal) +446 

TRICK DADDY Let's Go (Slip-N-Slide/Atlantic) +426 
SIMPLE PLAN Welcome To My Life (Lava) 2257 +285 193422 5 11117 

EMINEM Just Lose It (Shady/Aftermath/lnterscope) +391 

GWEN STEFANI What You Waiting For? (lnterscope) 2161 +621 167292 3 11219 GAVIN DEGRAW I Don't Want To Be (J/RMG) +386 

GOOD CHARLOTTE Predictable (Daylight/Epic) 2049 +344 102366 6 105112 GOOD CHARLOTTE Predictable (Daylight/Epic) +344 

VANESSA CARLTON White Houses (A&M/lnterscope) 1998 +172 113754 9 10014 

NITTY Nasty Girl (Rostrum/Universal) 1900 -103 108477 10 6210 

GAVIN DEGRAW I Don't Want To Be (J/RMG) 1850 +386 150960 6 9518 

KILLERS Somebody Told Me (/s/and/IDJMG) 1817 +137 85808 9 9311 

LINKIN PARK Breaking The Habit (Warner Bros.) 1740 -696 132415 13 11110 

NELLY fICHRISTINA AGUILERA Tilt Ya Head Back (Derrty/Fo'Reel/Universal) 1707 -662 114445 7 8710 New&Active 
FRANZ FERDINAND Take Me Out (Domino/Epic) 1642 -126 70978 11 8310 

JUVENILE Slow Motion (Cash Money/Universal) 1640 -43 128187 17 8310 
CHINGY Balla Baby (DTP/Capitol) 

Total Plays: 524, Total Stations: 48, Adds: 13 

AKON fSTYLES P. Locked Up (SRC/Universal) 1573 +123 113991 6 5317 
MASE Breathe, Stretch, Shake (Bad Boy/Universal) 

SKYE SWEETNAM Tangled Up In Me (Capitol) 1532 +38 43324 10 8310 Total Plays: 379, Total Stations: 21, Adds: 5 

NELLY My Place (Derrty/Fo'Reel/Universa/) 1446 357 93406 14 10210 KEVIN LYTTLE Drive Me Crazy (Atlantic) 

CHRISTINA MILIAN fJOE BUDDEN Whatever U Want (island/ADJMS) 1328 +80 59491 4 8912 
Total Plays: 372, Total Stations: 33, Adds: 0 

RYAN CABRERA True (E.VL.A./Atlantic) 
YELLOWCARD Only One (Capitol) 1175 +130 45415 5 7114 Total Plays: 332, Total Stations: 59, Adds: 17 

LINDSAY LOHAN Rumors (Casablanca/Universal) 1155 +161 76031 3 8213 LENNY KRAVITZ Lady (Virgin) 

N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fella/IDJMG) 1084 +284 170111 2 60124 Total Plays: 291, Total Stations: 42, Adds: 11 

MIS-TEEQ One Night Stand (Reprise) 952 77 29800 6 6610 
SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggy Style/Geffen) 

Total Plays: 268, Total Stations: 13, Adds: 8 

LL COOL J Hush (OefJam/IDJMG) 726 +224 37861 1 5417 
RUPEE Tempted To Touch (Atlantic) 

LL COOL J Headsprung (DefJam/IDJMG) 641 35 37149 3 710 Total Plays: 194, Total Stations: 24, Adds: 11 

JOHN MAYER Daughters (Aware/Columbia) 620 +115 28427 2 48110 DIRTY VEGAS Walk Into The Sun (Capitol) 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 569 +67 25167 1 55110 
Total Plays: 139, Total Stations: 13, Adds: 0 

SHIFTY Turning Me On (Maverick/Warner Bros.) 
DASHBOARD CONFESSIONAL Vindicated (Vagrant/lnterscope) 557 -54 27918 12 5310 Total Plays: 131, Total Stations: 17, Adds: 3 

JOSS STONE You Had Me (S-Curve/EMC) 550 +28 16440 2 4410 DIDO Sand In My Shoes (Arista/RMG) 

CROSSFADE Cold (Columbia) 539 +47 16174 1 4513 Total Plays: 130, Total Stations: 21, Adds: 4 

121 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 10/10-10/16. Bullets appear an songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the larger increase in plays 

is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 

Average Quarter Hour Persons used herein with permission from Arbitran Inc. (0 2004, Arbitron Inc.). © 2004, R&R, Inc. 

Station playlists for all R&R reporters 
are available on the web at 

www.radioandrecords.com. 

We'll book You up! 
Custom Production - Callouts, Montages & Video Hooks 

Digital, Clear, Consistent 75,000+ Song Library HeKS 
UNLIMITED 

Email: hooks@hooks.com 
www.hooks.com 

FAX: (770)452-4675 

16 Perimeter Park Drive, #109 
Atlanta. GA 30341-1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770)452 -HOOK (4665) I All Formats & International Titles ) On -Time Delivery Ihr Warier Armin Mx& Hook tinoin 
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CHR/POP TOP 50 INDICATOR 
October 22, 2004 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

I - 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS Most Added- 

RYAN CABRERA On The Way Down (E.V.L.A./Atlantic) 3367 41 68963 16 5710 www,rrindicator.com 
MAROON 5 She Will Be Loved (Octone/J/RMG) 3342 113 68158 17 5810 ARTIST TITLE LABEL(S) ADDS 

AVRIL LAVIGNE My Happy Ending (Arista/RMG) 3224 151 66042 18 5410 HOOBASTANK Disappear (lslandlIDJMG) 18 

RYAN CABRERA True (E. V.L.A.1Atlantic! 10 
DESTINY'S CHILD Lose My Breath (Columbia) 2874 +258 58322 6 5710 

LL COOL J Hush (DelJam//DJMG) 9 

KELLY CLARKSON Breakaway (Hollywood) 2840 +149 57874 13 5513 GAVIN DEGRAW I Don't Want To Be (J/RMGI 8 

BLACK EYED PEAS Let's Get It Started (A&M/lnterscope) 2690 325 53489 18 5310 LENNY KRAVITZ Lady (Virgin) 8 

CIARA fIPETEY PABLO Goodies (Laface/Zomba) 2643 +110 53769 12 5212 
NELLY fir. MCGRAW Over And Over (Derry/Fo'Reel/Curb/Universall 6 

N.O.R.E. fININA SKY & DADDY... Oye Mi Canto (Roc-A-Fella/IDJMG) 6 

FINGER ELEVEN One Thing (Wind-up) 2514 +136 50672 21 5010 CHINGY Balla Baby (DTP/Capitol) 6 

SEETHER fIAMY LEE Broken (Wind-up) 2444 +119 48948 13 5510 GWEN STEFANI What You Waiting For? (lnterscopel 5 

BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba) 2440 +84 49887 12 5510 
VELVET REVOLVER Fall To Pieces (RCA/RMG) 5 

TRICK DADDY Let's Go (Slip-N-Slide/Atlantic) 4 
EMINEM Just Lose It (Shady/Aftermath/lnterscope) 2290 +322 45449 4 5612 

C. MILIAN f(J. BUDDEN Whatever U Want (island/IDJMG) 4 

USHER & ALICIA KEYS My Boo (Laface/Zomba) 2265 +286 44128 7 5312 JOHN MAYER Daughters (Aware/Columbia) 4 

ASHLEE SIMPSON Pieces Of Me (Geffen) 2038 -433 41401 21 5010 
KELLY CLARKSON Breakaway (Hollywood) 3 

JOJO Baby It's You (BlackGroundlUniversall 3 
ASHLEE SIMPSON Shadow (Geffen) 1899 +151 36742 7 5411 

SIMPLE PLAN Welcome To My Life (Laval 3 

NELLY fITIM MCGRAW Over And Over (Derrty/fo'Reel/Curb/Universal) 1804 +890 33994 2 5016 GOOD CHARLOTTE Predictable (DaylghtlEpic) 3 

SWITCHFOOT Dare You To Move (Red Ink/Columbia) 1757 +136 33598 11 5110 KILLERS Somebody Told Me (Island/IDJMG) 3 

LIL' FLIP Sunshine (Sucka Free/Loud/Columbia) 1511 582 28622 13 4010 

BRITNEY SPEARS My Prerogative (Jive/Zomba) 1383 +69 25605 4 4912 

JOJO Baby It's You (BlackGround/Universal) 1325 +130 27661 6 4813 

JOJO Leave (Get Out) (BlackGround/Universal) 1160 -350 22724 27 3710 

GWEN STEFANI What You Waiting For? (lnterscopel 1140 +401 23632 3 5315 

TERROR SQUAD Lean Back (Universal) 1092 -104 22875 10 4111 

SIMPLE PLAN Welcome To My Life (Lava) 1029 +194 22853 4 4213 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 1022 -376 19774 14 3110 

NITTY Nasty Girl (Rostrum/Universal) 990 +44 17500 7 3511 

ALICIA KEYS If I Ain't Got You (J/RMGI 909 -209 17656 23 2710 
Most 

LINKIN PARK Breaking The Habit (Warner Bros.) 840 -193 16212 12 2510 Increased Plays 
VANESSA CARLTON White Houses (A&M/lnterscope) 835 +18 17785 9 3711 

TOTAL 
PLAY 

ARTIST TITLE LABELS INCREASE 

NELLY fICHRISTINA AGUILERA Tilt Ya Head Back (Derrty/Fo'Reel/Universal) 773 -304 17713 6 3211 
NELLY fn.. MCGRAW Over And Over (Des y/Fo'Ree!/CwWUrivessal +890 

KILLERS Somebody Told Me (/s/and/IDJMG) 736 +80 15041 6 3513 GWEN STEFANI What You Waiting For? (Interscope) +401 

GOOD CHARLOTTE Predictable (Daylight/Epic) 669 +113 13895 6 3613 EMINEM Just Lose It (Shady/Aftermath/lnterscopel +322 

USHER & ALICIA KEYS My Boo (Laface/Zomba) +286 
TRICK DADDY Let's Go (Slip-N-Slide/Atlantic) 653 +99 12042 5 3814 

DESTINY'S CHILD Lose My Breath (Columbia) +258 

LINDSAY LOHAN Rumors (Casablanca/Universal) 607 +101 12623 3 3212 SIMPLE PLAN Welcome To My Life (Lava) +194 

GAVIN DEGRAW I Don't Want To Be (J/RMG) 550 +163 10221 2 3218 GAVIN DEGRAW I Don't Want To Be (J.'RMG) +163 

CHRISTINA MILIAN fJOE BUDDEN Whatever U Want (island/IDJMG) 531 +6 11541 4 3214 
ASHLEE SIMPSON Shadow (Geffen) +151 

KELLY CLARKSON Breakaway (Hollywood) +149 
FEEL She Makes Makeup Look Good (Curb) 528 -64 10767 12 1610 SWITCHFOOT Dare You To Move (Red Ink/Columbia) +136 

NELLY My Place (Derrty/Fo'Reel/Universal) 507 -182 10613 14 2010 FINGER ELEVEN One Thing (Wind-up) +136 

BURKE RONEY Wendy (RWorld/Ryko) 479 +28 8590 9 1512 
RYAN CABRERA True (E.V.L.A./Atlantic) +134 

JOJO Baby It's You (BlackGround/Universal) +130 
AKON fISTYLES P. Locked Up (SRC/Universal) 458 +19 8899 5 2012 HOOBASTANK Disappear (island/WL«)MGQ +120 

FRICKIN' A Trend (Toucan Cove/Alert) 323 -29 7581 15 810 SEETHER f(AMY LEE Broken (Wind-up) +119 

SKYE SWEETNAM Tangled Up In Me (Capitol) 319 -2 5937 9 1810 
GOOD CHARLOTTE Predictable (Daylight/Epic) +113 

CIARA fIPETEY PABLO Goodies ((aface/Zomba) +110 
LL COOL J Hush (DefJam/IDJMG) 314 +83 5119 1 2419 

LINDSAY LOHAN Rumors (CasablancafJniversall +101 

FRANZ FERDINAND Take Me Out (Domino/Epic) 310 -55 6012 8 1611 TRICK DADDY Let's Go (Skp-N-Slide/Atlantic) +99 

N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fella/IDJMG) 298 +82 5423 1 2216 CHINGY Balla Baby (DTP/Capitol) +95 

LENNY KRAVITZ Lady (Virgin) +88 
JUVENILE Slow Motion (Cash Money/Universal) 287 -61 7355 15 1310 

BOWLING FOR SOUP 1985 (SilvertonerJive/Zomba) +84 

JOHN MAYER Daughters (Aware/Columbia) 273 +79 5808 1 1714 LL COOL J Hush (DefJam/IDJMG) +83 

YELLOWCARD Only One (Capitol) 268 -8 4810 2 1710 N.O.R.E. fININA SKY & DADDY_ Oye Mi Canto (RocA Falfa/IDJMG) +82 

MIS -TEED One Night Stand (Reprise) 236 -15 5544 4 1410 
DAVID MARTIN Chillin' (Independent) +81 

KILLERS Somebody Told Me (Island/IDJMG) +80 

LENNY KRAVITZ Lady (Virgin) 226 +88 2983 1 1818 JOHN MAYER Daughters (Aware/Columbia) +79 

DAVID MARTIN Chillin' (Independent) 218 +81 3468 1 1111 BRITNEY SPEARS My Prerogative (Jiva/Zomba/ +69 

AARON BRADY Admit It's Over (Independent) +63 
59 CHR/Pop reporters. Songs ranked by total plays for the airplay week ofSunday 10/10 - Saturday 10/16. SHIFTY Turning Me On (Maverick/Warner Bros.) +49 

© 2004 Radio & Records. 

STICKER ME, BABY! 
Give your listeners station 
decals from Communication 
Graphics and watch 
your TSL grow. 

. municaGon 
. . Grauics Inc r. . 
THE DECAL COMPANY 

Preferred by more stations since 1973. 

8O0.331.4438 - www.cgilink.com 
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Keith Allen 
PD, WILN (Island 106)/ 

Panama City, FL 

ally, 

Hello from Panama City, FL, home 
of the world's most beautiful beaches. 
Panama City is a really great place to 
live, not just visit, and come on - how 
can you not love the weather? WILN 
(Island 106) has tightened things up 
over the past few months and is proud 
to welcome Dan Wentz to nights and 
Tom D -Lo to mornings. Initial response 
to the shows has been amazing, and 
the phones are really ringing. Music - 

Island 106 is as strong as ever. One of the 
songs really working well is "Over And Over" by 
Nelly and Tim McGraw. Who would ever have 
seen this one coming? I mean, bling bling and 
tractors - come on! "Nasty Girl" by Nitty is huge 
here; it seems to be one of those songs that has 

appeal to people of all ages. ê We have also had great success with 
Ashley Simpson, Ryan Cabrera and Ciara f/Petey Pablo. And, of 
course, Eminem is burning up the phones. Some of the new stuff that 
looks like it will make it: JoJo's "Baby It's You," Trick Daddy's "Let's 
Go" and Simple Plan's "Welcome to My Life." 

It's five weeks at No. 1 for Maroon 5 

(Octone/J/RMG), with Avril Lavigne 
sitting patiently at No. 2 (Arista/RMG) ... 

Eminem (Shady/Aftermath/Interscope) 
jumps 9-7* ... Nelly f/Tim McGraw 
(Derrty/Fo' Real/Curb/Universal) rocket 
20-9* and pick up Most Increased Plays 
with +2,170 this week ... Usher & Ali- 
cia Keys (LaFace/Zomba) crack the top 
10, moving 12-10* ... Bowling For Soup (Silvertone/Jive/Zomba) roll 
up 13-12* ... Ashlee Simpson (Geffen) rises 17-15* ... JoJo 
(BlackGround/Universal) climbs 26-21* ... Trick Daddy (Slip -N -Slide/ 
Atlantic) vaults 29-24*, followed by Simple Plan (Lava) with a 28-25* 
gain and Gwen Stefani (Interscope), who races up 36-26* ... Good 
Charlotte (Daylight/Epic) are up 33-27*, and Vanessa Carlton (A&M/ 
Interscope) is hot on their heels with a 30-28` jump ... Gavin DeGraw 
(J/RMG) scores a 38-30* gain ... The Killers (Island/IDJMG) rise 35- 
31* ... Akon f/Styles P. (SRC/Universal) roll up 39-36* ... Christina 
Milian f/Joe Budden (Island/IDJMG) climb 40-39* ... Movement in the 
low 40s: Yellowcard (Capitol) go 41-40*, Lindsay Lohan 
(Casablanca/Universal) moves 43-41*, and N.O.R.E. f/Nina Sky & 
Daddy Yankee (Roc-A-Fella/IDJMG) gain 44-42* ... Hoobastank (Is- 
land/IDJMG) grab Most Added this week with 62 adds ... Chart de- 
buts this week come from LL Cool J (Def Jam/IDJMG), Jesse 
McCartney (Hollywood) and Crossfade (Columbia). - Keith Berman, Associate Radio Editor 

ant 
ARTIST: Vanessa Carlton 

LABEL: A&M/Interscope 
By CARRIE HAYWARD/ASSOCIATE EDITOR 

anessa Carlton burst on to the music 
scene in 2001 with her multiplat- 

inum debut, Be Not Nobody, and in- 
stantly established herself as a singer - 
songwriter with her hit "A Thousand 
Miles." However, few people know that 
Carlton's childhood dreams were focused 
on becoming a dancer rather than a mu- 
sician. 

With the video to her newest single, 
"White Houses," Carlton revisits those 
dreams. The video starts out with her 
playing piano and singing, 
while a dancer is seen in the 
background. As the dancer 
comes to the foreground, you 
see that it is Carlton herself. 
Through the clip, Carlton ac- 
tually had a chance to realize 
her childhood fantasies and, 
in a sense, bring closure to 
that part of her life. "I've al- 
ways had a hard time moving forward, 
not dwelling, whether in regard to dance 
or to relationships," she says. "But in the 
past few years I've come to accept that 
you can't erase the past, who you were or 
what you've done. You can only learn to 
live with it." 

Produced by Stephan Jenkins, Carl - 
ton's sophomore effort, Harmonium, is 
slated for release on Nov. 9. The har- 
monium is actually an instrument that is 
a cross between a piano and a flute, but 
for the purposes of this album Carlton 
says the word represents how the difficult 
things in one's life can eventually come 
together to achieve harmony. 

"When you're going through a tough 
time it can seem like the pressure will 
just crush you," Carlton says. "But if you 
don't give in to the heaviness, you can 

actually turn a bad experience into some- 
thing good. People say that everything 
happens for a reason, but sometimes 
things just happen. There's good and bad 
every day. You have to be able to see light 
through darkness." 

While Be Not Nobody was written 
when Carlton was just 17 (she's now 24), 
Harmonium was written between 2002 
and 2003 while she was on tour for her 
first album, an experience that shaped 
her writing greatly. "All of a sudden, life 
became so hectic," she says. "I knew I 

wanted my next record to be dressed - 
down: If the first was wearing a dress, I 

like to say, then this one is wearing a 
comfy vintage shirt and jeans." "White 
Houses" itself starts out like a dressed - 

down version of "A Thousand 
Miles" -a catchy piano intro 
is present in both songs. How- 
ever, the instrumental of 
"White Houses" is less compli- 
cated than that of its prede- 
cessor. 

The recording of Harmon- 
ium took about a year, start- 
ing out at George Lucas' 

famed Skywalker Ranch and relocating to 
studios in San Francisco and Los Ange- 
les. Guest artists literally walked right 
into the album: Lindsay Buckingham was 
recording in the same studio and stopped 
by to lend his acoustic guitar skills to 
"White Houses," while Pharrell Williams 
happened to be around and laid down vo- 

cals for another song. 
Although Carlton understands that 

there is a lot of pressure on her to outdo 
Be Not Nobody, she also knows what's 
most important to her as an artist. "I know 
a lot was expected of me on this record," 
she says. "But I think the best I can do is 
to be true to myself, my instincts and my 
style - and I was. I don't ever want to lose 
those elements that inspire me. And if that 
sets me apart and makes me different, so 
what? I'm not afraid of that." 

OWN YOUR EVENTS 
if no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost-effective, disposable plastic banners. 

-We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. 
-Up to 3' High and 6' Wide - Weather -resistant - Durable 

P.O. Box 750250 Houston, Texas 77275-0250 

1-800-231-6074 rk 
Tel 713/507-4200 Fax 713/507-4295 

reefindustries. corn www. reefindustries. corn 
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America's Best Testing CHR/Pop Songs 
12 + For The Week Ending 10/22/04 

W W W 
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 

KELLY CLARKSON Breakaway (Hollywood) 

MAROON 5 She Will Be Loved (Octone/J/RMG) 

AVRIL LAVIGNE My Happy Ending (Arista/RMG) 

BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba! 

RYAN CABRERA On The Way Down (E. V.L.A./Atlanticl 

SEETHER fIAMY LEE Broken (Windup) 

SWITCHFOOT Dare You To Move (Red Ink/Columbial 

JOJO Leave (Get Out) (BlackGround/Universal) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

DESTINY'S CHILD Lose My Breath (Columbia/ 

ASHLEE SIMPSON Shadow (Geffen) 

ASHLEE SIMPSON Pieces Of Me (Geffen) 

4.32 

4.07 

4.07 

4.02 

3.93 

3.89 

3.86 

3.81 

3.79 

3.19 

3.76 

3.75 

BLACK EYED PEAS Let's Get It Started (A&M/lnterscope) 3.74 

FINGER ELEVEN One Thing (Wind-up) 3.73 

EMINEM Just Lose It (Shady/Aftermath/lnterscope) 3.67 

NELLY... Tilt Ya Head Back (Derrty/fo'Reel/Universal) 3.65 

ALICIA KEYS If I Ain't Got You (J/RMGI 3.62 

JOJO Baby It's You (BlackGround/Universal) 3.60 

CHRISTINA MILIAN Dip It Low (Island/IDJMG) 3.52 

CIARA fIPETEY PABLO Goodies (Laface/Zomba/ 3.50 

USHER & ALICIA KEYS My Boo (Laface/Zomba! 3.48 

TERROR SQUAD Lean Back (Universal) 3.40 

NELLY My Place (Derrty/fo'ReeI/Universall 3.40 

NINA SKY Move Ya Body (Next Plateau/Universal) 3.36 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 3.34 

BRITNEY SPEARS My Prerogative (Jive/Zomba) 

NITTY Nasty Girl (Rostrum/Universal) 

KEVIN LYTTLE Turn Me On (Atlantic) 

LIL' FLIP Sunshine (Sucka free/Loud/Columbia) 

3.31 

3.30 

3.17 

3.14 

4.22 92% 14% 

4.16 99% 36% 

4.02 99% 33% 

4.10 91% 19% 

4.00 94% 28% 

3.91 89% 22% 

3.90 85% 23% 

3.76 98% 51% 

3.11 94% 30% 

3.76 82% 19% 

3.84 91% 25% 

3.88 99% 51% 

3.71 98% 44% 

3.67 87% 32% 

86% 19% 

3.89 81% 18% 

3.44 96% 43% 

64% 13% 

3.29 96% 53% 

3.33 88% 34% 

3.53 84% 27% 

3.24 87% 42% 

3.41 87% 32% 

3.20 92% 52% 

3.34 89% 41% 

3.27 92% 28% 

3.22 66% 23% 

3.13 92% 55% 

3.26 88% 43% 

4.34 

4.16 

4.14 

4.30 

4.21 

3.89 

4.13 

3.78 

3.64 

3.89 

3.89 

3.82 

3.54 

3.56 

3.98 

3.57 

3.58 

3.67 

3.44 

3.77 

3.62 

3.73 

3.43 

3.21 

3.29 

3.64 

3.46 

2.94 

3.21 

4.32 

4.11 

4.09 

3.92 

3.94 

4.05 

3.97 

3.65 

3.76 

3.98 

3.94 

3.95 

3.71 

3.81 

3.82 

3.89 

3.80 

3.81 

3.62 

3.51 

3.69 

3.49 

3.48 

3.42 

3.53 

3.40 

3.40 

3.20 

3.41 

4.36 

4.07 

4.15 

3.91 

3.64 

4.03 

3.65 

3.90 

3.87 

3.56 

3.64 

3.64 

3.84 

3.85 

3.53 

3.72 

3.46 

3.49 

3.52 

3.15 

3.39 

3.47 

3.49 

3.39 

3.38 

3.04 

3.02 

3.40 

2.97 

Total sample size is 390 respondents. Total average tavorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said theyare tired of heating the song. Songs must have 40% familiarity to appear on survey. Sample composition is based 

on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the formaUm sic preference. 
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 

calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

R.R. CHR/POP TOP 30 
CANADA 

LAST 
WEEK 

THIS 

WEEK ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

1 0 DESTINY'S CHILD Lose My Breath (Columbia) 524 

2 0 EMINEM Just Lose It (Shady/Aftermath/lnterscopel 512 

4 0 MAROON 5 She Will Be Loved (Octone/J/RMG) 441 

3 4 it K -OS Crabbuckit (Astralwerks/Uirginl 427 

9 0 USHER & ALICIA KEYS My Boo (Laface/Zombal 381 

7 0 BLACK EYED PEAS Let's Get It Started (A&M/lnterscopel 377 

10 09 SIMPLE PLAN Welcome To My Life (Lava) 362 

5 8 9' AVRIL LAVIGNE My Happy Ending (Arista/RMG) 361 

8 

13 

6 

11 

15 

12 

14 

23 

17 

28 

16 

25 

20 

18 

21 

/Debuts 

19 

24 

/Debut> 

22 

26 

30 

9 CIARA fIPETEY PABLO Goodies (Laface/Zomba! 359 

KELLY CLARKSON Breakaway (Hollywood) 321 

11 LINKIN PARK Breaking The Habit (Warner Bros.) 315 

RYAN CABRERA On The Way Down (E.V.L.A./Atlantic) 305 

® SEETHER fIAMY LEE Broken (Wind-up) 278 

14 BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba) 274 

15 TERROR SQUAD Lean Back (Universal) 260 

BRITNEY SPEARS My Prerogative (Jive/Zomba) 222 

17 KILLERS Somebody Told Me (ls/and/a1MG) 220 

ASHLEE SIMPSON Shadow (Geffen) 204 

19 KEVIN LYTTLE Turn Me On (Atlantic) 200 

U2 Vertigo (lnterscopel 188 

21 LIL' FLIP Sunshine (Sucka Free/Loud/Columbia) 184 

22 gier KESHIA CHANTE ...Love Me (VildBMG Music Canada) 178 

23 JOJO Leave (Get Out) (BlackGround/Universal/ 177 

JOJO Baby It's You (BlackGround/Universal) 175 

25 ASHLEE SIMPSON Pieces Of Me (Geffen) 171 

26 NELLY... Tilt Ya Head Back (Derrty/fo'Reel/Universal) 163 

® TRICK DADDY Let's Go (Slip-MSlide/Atlantic) 162 

28 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 156 

29 9' SARAH SLEAN Lucky Me (Warner Music Canada) 155 

30 AKON fISTYLES P. Locked Up (SRC/Universal) 151 

POWEREOEII 

MEDIABASE 

+I - WEEKS ON TOTAL 
PLAYS CHART STATIONS 

+39 5 1110 

+55 3 1310 

+9 12 1210 

-27 11 1010 

+24 7 1010 

+8 17 1310 

+19 5 1210 

-38 19 1210 

-3 10 1010 

+53 7 710 

-57 11 1110 

+6 7 810 

+28 21 711 

-23 9 1210 

-4 14 910 

+35 3 710 

-2 5 810 

+30 3 810 

-29 15 1010 

+8 3 910 

-32 12 910 

-44 16 910 

-29 19 1110 

+17 1 812 

-47 15 810 

-20 3 810 

+27 1 711 

-40 15 910 

-23 4 710 

-9 3 410 

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 10/3-10/9. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Indicates 
Cannon. © 2004, R&R, Inc. 

GONE HUNTIN' WITH TED While in the midst of filming his VH1 show Surviving Nugent, Ted 

Nugent stopped by the KWTX/Waco, TX morning show to give them a piece of his mind. Seen here are 

(l -r) Ted's wife, Shemane Nugent; KWTX PD/morning co -host Darren Taylor; Nugent; and KWTX 

morning co -host Chrissy. 

WANT SOME CANDY WITH THAT? 3 Doors Down recently stopped by KNDE (Candy 95)/ 
Bryan -College Station, TX. Punch and pie were served, and fun was had by all. Here are (l -r) Candy 95 

PD Mason, bandmembers Todd Harrel and Brad Arnold, Candy 95 night dude Niblett and 

bandmembers Chris Henderson and Matt Roberts. 

Please Send Your Photos 

R&R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all pictured and send them to: 

R&R, c/o Keith Berman: kberman@radioandrecords.com 
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WFLY/Albany, NY' 
OM: Kevin Callahan 
PD' John Eon 

o. N LMNA 3 AL {S AII-_ 
TON, 

L AS`ArrK 
NNv NRA-. T. 

WKKF/Albany, NY' 
PO/A10 p Rob Dawes 

EE 

SNOOP DOGG MNARRELL 
GWEN STEFANI 

KKOB/Albuquerque, NM' 
OM: Eddie Haskell 
PD Kris Adams 
An Mark Anderson 
MD: Carlos Duran 

E ; : H 1 NINATs, 6_ A:T o -,LAKE:. i /JBA_ ANT. 

KOID/Alexandria, LA 
PD Ron Roberts 

n00BASTANK 
LEONE KRANTZ 

JOJO 

GOOD CHARLOTTE 

DOUGLAS WOOD 

WAEB/Allentown, PA' 
PD: Laura St. James 
MD'. Mike Kelp 

E .00C ',AN, L of 
OWENSTElMO 

KPRF/Amarillo, TX 
OM'. John McQueen 
PD/MD: Marshal Blvins 

14 NIm 
9 NELLY ELHRHTINAAGUILERA 
6 GREEN DAY 

KGOT/Anchorage, AK 
OM: Mark Murphy 
PO: Bill Stewart 
12 USHER 8ALICIAKEYS 

WIXX/Appleton, WI' 
PD/M0: David Burns 
N .Hr. 

WSTR/Atlanta, GA' 
PD: Dan Bowen 

APO: J.R. Ammans 
MD: Michael Chase 

H0-_EASIANK 
OWEN STT,. 

WWWO/Atlanta, GA' 
OM/PD. Dylan Sprague 

MD: Jell Miles 
HOOBASTANK 
VELVET REVOLVER 

WAYV/Atlantic City, NJ' 
PD/MD: Paul Kelly 

2 DIDO 

HOOBASTANK 

FEEL 

VELVET REVOLVER 

KHFI/Austin, TX' 
PORAD: Tommy Austin 

xiBA-AN 
RUPEE 

JESSE MCC 

WBZNBangor, ME 
OM: Paul Dupuis 

PO: Dan Cashman 

APD/MD: Arlen "Klo" Jameson 
2 LENNY KRANK 

3.000 CHARLOTTE 

WFMF/Baton Rouge, LA' 
PD: Kevin Campbell 

HOOBASTANK 
VELVET REVOLVER 

RUPEE 

SHIFTY 

KOXYBeaumont,TX' 
OM Jim West 
PO/MO: Brandin Shaw 
APD: Patndk Sanders 

N 'NINA SKY5 DADDY YANKEE 
DIDO 

0008ASTANK 
LENNY KRAVITZ 

KRSO/Billings, MT 
OM: Torn Oakes 

PD. Kyle McCo 

WXYK/Biloxi, MS' 
OM: Jay Taylor 

PO'. Kyle Curley 
APO/MD: Lucas 

WWYLBinghamton, NY 
oM/PD: KJ Bryant 

k,1 

WOENBirmingham, AL' 
OM: Doug Flamand 
PO: Tommy Chuck 
M0: Madison Rem 

9 USHER&NOM KEYS 

9.G OD CHARLOTTE 
3 Jon 
2 OGRE PLAN 
1 GWTN SWAMI 

RYAN CABRERA 

KSASBoise, ID' 
Po: Hops Gnpp 

BA 

KZMGBoise. IO' 
PO'. Jim Allen 

I DIDO 
LENNY KRANK 
VELVET REVOLVER 

WXKSBoston, MA' 
PO Cadillac Jack McCartney 
APDRAD David Corey 

KNDEyBryanTX 
PD: Booby Aasall 
APO K. 

HOCHAS 
LENNY KRAWR 
VELVETREVOIVEA 

WKSEBuftalo, NY' 
PO. Dan Universal 
MD: Br an Wilde 

iPNARRDL 
J NO RE MINA SKY 6 DADDY YANK 

VEL TST REWLVRR 

WXXXBurlington' 
PO/PAD: Ben Hamilton 
APD'. Pele &lair 

HOOBASTANK 

VELVET REVOLVER 
KORN 

WZKL'Canton, OH' 
PD: John Stewart 
MD: 

NELL 

Ose 
VI 
Tyler 

39 kir 

5 HOOBASTANK 

I VELVET REVOLVER 

KORN 

WRZE,Cappe Cod, MA 
OM: Skye Mciie 
PD/MD: Shane Blue 

13 DI SANNA6',AN°, 
e CRINGE 
7 RUPEE 

7 AVRIL LAVIGNE 

3 FABmDOS 

KZIAMCedar Rapids, IA 

OM: Rob Norton 
POND: Kevin Walker 

HOORASEM'S 

WOOB,/Champpaiggn, IL 
CIM/PD: John Mcl(eigTan 
NoA(NL, 

WSSX/Charleston, SC. 
PD: Mike Edwards 

APO: Greg Pitt 
MD: Special Ed 

H00E:ASTANN 
VEI WT REVOLVER 

WVSRtharleston, WV 
OM: Jell Whitehead 
PD: Jay IPatricks 

APD/MD: Apollo 
19 U2 

14 TEARS FOR FERAS 

GWEI STEFANI 

HOOBASTANK 

LOW MILLIONS 
MARC BROUSSARD 

WNKS/Charlotte' 
PD: John Reynolds 
MO: Kali Reynolds 
No SOIT 

WKXJ/Chattanooga, TN` 
OM: Kris Van Dyke 
PD Riggs 
APD: Mike Michonski 
MD: Heather Backman 

CHINGY 

WKSC/Chicago, IL' 
PD: Rod Phillips 
MD: Jett Murray 
11 N UNINA SKYE DADDY YANKEE 

3 CHINGY 

KLRS/Chlco, CA 
PO/MAD:iNErieOEGBMw 

n 13 

CHINGY 

11 WELLY MMMCGNOW 
7 ANON BRADY 

WKFS/Cincinnati, OH' 
OM: Scot Reinhart 
PD: Tommy (Mclean 
MD: Jordan 

WAKS/Cleveland, OH' 
OM: Kevin Metheny 
OM'. Jeff Zukauckas 
PO'. Dan Mason 
APO/MD. Ensper 

KKMG/Colorado Springs, CO' 
0M: Bobby Irwin 
le Chad Rufer 

OOB,STANK 
.REISE MCCARI NE 

WNOK/Columbia. SC' 
PO: TJ. McKay 
MD Pancho 

aa:rSTYLESt' 

WCGO/Columbus, GA 
OMPO: Bah Orrick 

1 VELVET REVOLVER 
I NELLY JIM MCGRAW 

WNCl/COIumbus, OH' 
PO: Jimmy Steele 
APD/MO: Joe Kelly 

1 JOHN MAYER 

KHKSIDallas, TX' 
PO: Patria Dam 
IIPDRAD: Fernando venera 

GANN XEGRAW 

WDKF/Daylon, OH' 
OM: Tony Til ord 

P0: Matt Johnson 
AlOR.E IRINA SKY 6 DADDY YANKEE 

Lt COOL J 

SNOOP DOGG VRWRRELL 

WGTZJDayton, OH' 
OM:J.D. Kanes 

PD/AMC: Scott Sharp 
a USHER 6 ALICIA KEYS 

a NELLYMM MCGRAW 

VELVET REVOLVER 
RYAN CABRERA 

WVYB/Daytana Beach. FL` 
OM: Frank Scold 

PD/MD: Kotler 
5 NELLY rilM MCGRAW 

JOJO 
HOOBASTANK 

VELVET REVOLVER 

DON,«. NINA SKY 6 DADDY MAZE 

KFMDATenver, CO' 
PD: Jim Lame 
MD: Gerry Dlme 

2 MASE 

1 RUPEE 

1 LI. COOL J 

CHINGY 

YELLg10MD 

KKOM/Des Moines, IA' 
PD: Greg Chance 
MD: Jared Goldberg 

HOOBASTANK 
RYAN CABRERA 

WDRO/Detroit, MI' 
PD: Alex Tear 
APO: Jay Towers 

MD- Keith Curry 
9 NORE. (MINA SKYE DADDY YANKEE 

WIWI/Detroit, MI' 
PD: Dm Theodore 
APO/MD: Beau Daniels 

25 CARA IIAISSY ELLIOTT 

10 hum 
10 SNOOP OOGG LPHWIELL 
2 BOWLING FOR SOUP 

WLVY/Elmira, NY 
0MP0: Gary Knight 

APD: Brian Stoll 
0 MISIEEO 

10 MOTEL BACK 

10 JESSICA SIMPSON 

10 CHINGY 

9 LL COCA 

WNKI/Elmira, NY 
PD/MD: JJ Mwoan 

5 A0 R.E. LADINA SKY 6 DADDY YANKEE 

3 LLOYD 

3 FWANCABRERA 

3 AVRIL LAVIGNE 
TRFE THIRTEEN 

WRTS/Erie, PA 
0M'. Hick Rambaldo 
PD Jell Hurley 
APD/MD Karen Black 

5 GAVIN DEGRAW 

/0 

KDUK/Eugene, OR 
OM'. Chris Sargent 

PD: Valerie Sleek 
13 LINDSAY LORAN 

8 CHRISTINA MILIAN I/JOE BODDEN 

WSTO/Evansville, IN 
PO'. Stan 'The Man' Pnesl 
APO'. Brad Booker 

MD: Josh Strickland 

KMCK/Fayetteville, AR 
OM: Jay Phillips 
APD/MD'. JJ Rvan 

KMXF/Fayedeville, AR 
OM. Tom Travis 

POMO Ike D 

I_ KR_/0,/DT to 
12 VELVET REVOLVER 

WWCK/FIint. MI' 
PS Scott Free 

WJMX/Florence, SC 
OM: Randy Wilcox 
PD/IARICN 

oSaAVVOD: 

ScdNR 0. 
T 

GALAN 9EGMW 
HOOBASTANK 
FRANZISSDNANO 
KILLERS 

CHRISTINA MILIAN WOE BUDDER 

KWYE/Fresno, CA' 
P0: Mike Yeager 
APD: Ryder 
MD: NKdd Thomas 

HORE (MINA SKYE DADDY YANKEE 

CHINGY 

KSMEJFt. Collins, CO' 
PD: Chris Kelly 
MD: Jo Jo Tumbeaugh 

1EASTANK 

/NNV «RAVI/Z 
REAR CABRERA 

WXKB/Ft. Myers, FL' 
PD. Chris Cue 

APO/MD: Randy Sherwyn 
,I. , ova, 

N..:,. RE'222NFR 
flGPEE 

KISR/Ft. Smith, AR 
OM/PD: "Big Dog Rick Hayes 

APDRAD: Michael Oldham 
45 AARON BRADY 

5 A.J.CROCE 

5 GAVIN DEGRAw 
5 LL COOL) 
5 NONE. VNINA SKY & DADDY YANKEE 

KZBB/Ft. Smith, AR 
OM: Lee Matthews 
POND: Todd Chase 

5 LINDSAY LORAN 
KILLERS 
N 0 0 E. OMINA SKY 6 DADDY YANKEE 

Stations and their adds listed alphabetically by market 

WYKS/Gainesville, FL' 
PD/MD: Jeri Banta 

APD: Mike Forte 

APO: Alan Fox 
10 HOOBASTMA 

1 VELVET REVOLVER 

CHINGY 

WSNXBrand Rapids, MI' 
PO: Eric O'Brien 
APD/MD: Broadway 

12 LUDACRIS 

OMBASTANK 

RYAN CABRERA 
GUERILLA BLACK MARIO«NAAS 

WKZL/Greensboro, NC' 
PD. Jell McHugh 
APO: Ternie KmgM 
MD: Marcia Gan 

la CIAAALMISSY ELLIOTT 

HOOBASTANK 
VELVET REVOLVER 

WERO/Greenville, NC' 
PD. Tony Banks 
APORAS. Chris "Hollywood` Mann 

WRHT/Greenville, NIC' 
OMIPD: Jell Davis 
APO/MD: Blake Larson 

1 KORN 

HOOBASTAJM 

FEEL 

VVVET REVOLVER 

WOE 

WFBC/Greenville, SC' 
PO: Nikki Nile 

o TRICK CADDY 

1 GWEN STAN 
HOOBASTANK 

WWMD/Hagerstown 
PO: Chris Carmichael 

MD: Jett Daniels 
19 LENNY KM,: 
11 GOD GOD JOLIS 
B CIAAALPETEY PABLO 

EMINEM 

WHKF/Harrisburg, PA' 
OM/PD: Michael McCoy 

APD/MD: Jerry Kidd 
10 GOOD CHARLOTTE 
9 NELLY MM MCGRAW 

4 SEETHEN VAMP LEE 

3 JA RULE («KELLYD ASHANE 
BARE PLAN 

RLPEE 

WKSS/Harttord, CT' 
PO: Risk Vaughn 
MD: Jo Jo Brooks 

HOOBASTANK 

KRBEMouston. TX' 
PO. Tracy Austin 
MD: Leslie Whittle 

IANK 

WKEE/Huntington 
PO'. Jim Davis 
APD/MD: Gary Miller 

R JCOH MAR.., 
HDGRASI ASK 

WZYP/Huntsville, AL' 
PO: Keith Scott 
MD: Ally .'Lisa" Elliott 

1 MON I0MEO P 

LENNY KRAVI12 

HOOBASTANK 

WNOUAndianapolis, IN' 
0M: David Edgar 
PD: Chris Edge 

'Ali'MI NE YVTIMMCGPAW 
1 ANN OSTYLESPLL 

MJ 
ESSE MCCARW EY 

WYOY/Jackson, MS' 
OMPO: Jain ny 0 
APOMD: Nate Well 

A BON95ME5 P 

VELVET REVOLVER 

RYAN CABRERA 

WAPE/Jacksonville, FL' 
OM/PD: Cat Thomas 
APDRAD: Tony Mann 

GAVIN TLRMW 
ROOMS -TANK 

GOOD CHARLOTTE 
RYAN CABRERA 

WFKS/JaEksonville, R' 
PD: Skip Kelly 
AMID: Mack 

6 TRICK DADDY 

WGLU/Johnstown, PA 
PD: Mitch Edwards 
APDRAD: Jonathan Reed 

GALAN DEGRAW 

RYAN CABRERA 

NELLE LTIM MCGRAW 

KSYN/Joplin, MO 
PO: Jason Knight 
APO: Steve Kraus 

GANN DEGRAW 
HOOBASTANK 
reuSTON 
LL COOL J 

WKFR/Kalamazoo, MI 
OM: Mike McNally 
PD/MD: Woody Houston 

oORASTA K 

T. KELLY CLAOKSDN 

COOL 

KCHZ/Kansas City, MO' 
OM/PD: Dave Johnson 

MD: Jacqui Lucky 
18 TRICK DADDY 
11 KELLY CLARKSON 

CHINGY 

HOOBASTANK 
ROPE ORE MNINA SKY a DADDY YANKEE 

KMXV/Xansas City, MC' 
MO: Holly Clark 
39 NE/LYI. I 1 MCGRAW 

E RICK DADDY 

HOOBASTANK 

WWST/Knoxville. TN' 
PD: Rich Bailey 
MD: Scott Bohannon 

16 SIMPLE PLAN 

a GOOD CHARLOTTE 

HOOBASTANK 

WAZY/Lafayette, IN 
P0: Tommy Frank 
APOMD: Hurler 

3 GWEN STEFANI 

KSMB/Lafayette, LA' 
PD. Bobby Novosad 

APD/MD. Andrew "A. G." Gordon 
JOHN MAYER 

1FOBASTANK 

VELVET REVOLVER 

ROPE IRINA SKY 6 DADDY YANKEE 

WLAN/Lancaster, PA' 
0M: Michael McCoy 

PD: JT Bosch 
APDRAD: Holly Love 
'9 NELL'I/TI MCGRAW 

2 JOJ0 
1 CHSISTINNMILVNVJOE BIDDEN 

"ET 

WHZZ/Lansing, MI' 
OM: Jason Addms 
APD: David Bryan 

8 U2 

] NELLY Yam MCGRAW 

ROOMS TANK 

WLKT/Lexington, KY' 
PD/M0: Wes McCain 

KILLERS 
I VANESSA CARLTON 
1 LL COOL .1 

RUPEE 

KFRX/Lincoln, NE 
PD: Ryan Sampson 

MD: Adam Michaels 
CARAT/MISSY ELLIOTT 

KLAL/LiSle Rock, AR' 
PD. Randy Cain 
APO: Ed Johnson 
MD Charlotte 

HODEVSTANK 
VELVET REVOLVER 

MASF 
SHIFTY 

KIIS/Los Angeles, CA' 
PD: John Ney 
APD/MD: Julie Pilal 
No A.de 

WDJXA.ouisville, KY' 
PD: Shane Collins 

2 RYAN CABRERA 

HOOBASTANK 

WZKFA.ouisville, KY' 
PORAO: Chris Randolph 
27 SNOOP DOGGLPEMRRELL 

20 AIDAE- LNINA SKY A. DADDY YANKEE 

KZII/Lubbock, TX 
OM: Wes Neumann 
PD/MD: Kidd Carson 

TRICK DADDY 

USHER 6 ALIGN KEYS 

ASHLEE SIMPSON 

SIMPLE RAN 
NELLY 011M MCGRAW 

BIITNEY SPEARS 

EMINEM 

WMGBMIacon, GA 
OM: Jeff Silvers 
POND: Calvin Hicks 

A,;v ;<. 

LLCOOIJ 

WZEE/Madison, WI' 
0M: Mike Ferris 
PD/MD: Jon Reilly 
'4 NEw VTIM MCGRAW 

HOOBASTANK 

KLVET REVOLVER 

WJYY/Manchester, NH 
PD/MD: AI Dukette 
la LL COOL , 

DAVID MARTIN 
HDDBSTANK 
LENNY KRANTZ 

KIFS/Medford, OR 
OM: Bill Nielsen 
PORAD: Michael Moon 
29 BRITNEY SPEARS 

21 LI COOL 
RYAN CABRERA 
CHRISTINA MILIAN VJOE BUDDER 

WAOA/Melboume, FL' 
PD: Beau Richards 
MD. Eric Denim 

I TRICK DADDY 

HOOBASTANK 

DORE. MINA SKY 6 DADDY YANKEE 

WHYI/Miami, FL' 
PD: Rob Roberts 
APO'. Donnie Michaels 
MD: Michael Yo 

SORE IRINA SKY a DAUT YANKFT 

WXSS/Milwaukee, WI' 
OMPO: Bilan Kelly 
APO/MD: PJ 

CHARLOTTE 

SMILE RAN 

KDWB/Minneapolis, MN' 
P0: Roh Monis 
MD: Derek Moran 

9 LINDSAY LORAN 
1 ?YORE IMINA SKY 6 DADDY YANKEE 

1 VANESSA CARLTON 
RYAN CABRERA 
SIMPLE PLAN 

WABB/Mobile, AL' 
OM: Jay Haslirg 
POW: Jammer 

5 MORO (MINA SKY 6 DADDY YANKEE 

HOOBASTANE 

WYOK/Mobile, AL' 
PO: Ted Striker 

APORAD: Scott Adams 
HOOBASTANK 

RYAN CABRERA 

GWEN BTEFANI 

KHOP/Modestd, CA' 
OM: Richard Perry 
PD: Chase Murphy 

HOOBASTANK 
VELVET REVOLVER 

WBBO/Monmouth, NJ' 
PD' Gregg 'Race' Thomas 

APD1M0: Kid Kniend 
3, .'ELVE' RE'OL,TER 

I9 KORN 
VE 

KNOE/Monroe, LA 
ONNPD: Bobby Richards 

4 RYAN CABRERA 

BURKE RONEY 

LL COOL J 

SISTER HAZEL 

WHHY/Montgomery, AL 
OM. Bill Jones 
PD' Karen Rile 
MD' Lance LaParty 

1 HOOBASTANK 

I LENNY KRANTZ 

WVAQ/Morgantown, WV 
OM: HAppy KerchevaI 

PD: Lary Nett 

APO: Onan Mo 

MD: Meghan Dural 
JOHN MAYER 

H00BASTANK 
NOSE. ENINA SKY 6 DADDY 5AY4KEE 

MASS 

WWXM/Myrtle Beach, SC 
OM: Mark Andrews 
PS. Steve Williams 
APO: Kosmo 

WRVW/Nashville, TN' 
PD/MD: Rich Davis 

8 GOOD CHARLOTTE 

I JOHN MAYER 

VELVET REVOLVER 

WBLVNassau, NY' 
OM: Nancy Cambino 
PD: LI Rise 
APD: Al Levine 
MD: W Zabielski 

N.T R 114NA SKY a DADDY YANKEE 

WFHN/New Bedford, MA 
PO: James Reib 
MO: David Damn 

1 GAVIN OEGRAW 
1 CIaf1A MASSY «00107T 

WKCIMew Haven, CT' 
PD: Chaz Kelly 
MD: Kerry Collins 

d NO RE. E. LAINA SKY 6 DADDY YANKEE 

CHINGY 

HOOBASTANK 

WOGN/New London, CT 
PD. Kevin Palana 
MD: Shawn Murphy 

5 JOHN MAYER 

5 CHINGY 

WEIB/New Orleans, LA' 
OM/PD: Mike Kaplan 

APD: Charlie Scott 
MD: Steve G 

N ORE LMINA SKY P. DADDY YANKEE 

WHTZMew York, NY' 
PO: Torn Poleman 
APO: Sharon Daslur 

MD: Paul "tubby" Boyard 
ET LAPPO, 

KBAT/Odessa, TX 
OM: John Moesch 
PD: Leo Caro 
MD: C KniM 
10N AST K 

KCRS/Odessa, TX 
PD: Rk Elliott 
MD: Kath Redwine 

AJGOCE 
VANESSA CARLTON 

KJYO/Oklahoma City, OK' 
PD: Mike McCoy 

MD:J. Rod 
3 LENNY KRANTZ 

3 ADORE LMINA SKY 6 DADDY YANKEE 

3 CHINGY 

3 RYAN CABRERA 

WXXL/Orlando, FL' 
OM/PD: Adam Cook 
APDRAD Pele De Gran 

WILN/Panama City, FL 
OM: Mike Reble 
PO: Keith Allen 
APOAAO: G -Man 

2 GWEN STEFAN 

I GOOD CHARLOTTE 

AKIN LSTYTES P 

NO RE «NINA SLAY 604001 YANKEE 

LL COOL 

WIOOAAIiladelphia, PA' 
PD: Todd Shannon 
APO/MD: Marian Newsome 

23 RUPEE 

CHINGY 

WKST/Pittsburgh, PA' 
PD: Mart Anderson 
APD: Mark Allen 
MD: Mike 

11 CV AA ISSVELLIDR 
11 R NELLY BO 
9 KAI5W ST SOUP 

7 KANE WEST 

WJBO/Portland, ME 
OM/PD: Tim Moore 

MD: Mike Adams 
ROCAASTANK 

VELVET REVOLVER 

REM 

KKNJPortand, OR' 
PR Brian Bridgman 

2 N.ORE NANA SKY 6 DADDY YANKEE 

2 VDESSA CARLTON 

2 SIMPLE PLAN 

WERZ/Portsmouth, NH' 
OM/PD. Mike O'Donnell 
APDMID: Kevin Matthews 

)OBAETANK 

VELVEÌOt REV CO LER 

1,0^OILS 

WSPK/Poughkeepsie, NY 
PD Sony Mac 
APD: Sky Walker 
MD Poulie Cruz 

WPRO/Providence, RI' 
MAYO: Torn Bristol 
APORRO'. Davey Monis 

KBEA/Ouad Cities, IA' 
OM: Darren Pita 
PD. Jett James 
MD'. Steve Fuller 

NI]L Ti IRINA 1K1Á ALL 

,TN IIESRAW 

WHTS/Quad Cities. IA' 
PD. Tony WaEekus 
MO Joey Tack 

WDCG/Raleigh, NC' 
PD'. Rick Schmidt 

'. T` -RR-vI 

WRVO/Aichmond. VA' 
PS: Wayne Coy 

APD'. Darren Slone 
MD. Jonathan Reed 

WJJSBoanoke. VA' 
PDRAO. Ciego 
3% SNOOP DOGE iPAARFELL 

I RUPEE 

HOOBASTANK 
VELVET REVOLVER 

WXLKBoanoke. VA' 
PD Kevin Scott 
APO: Danny Meyers 
MD: Bob Patrick 

1 AKON t5MESP 
JESSE MCCAATNEY 

JOHN MAYER 

HOOBASTANK 

WKGS/Rochester, NY' 
PD: Erick Anderson 

MD: Nick DiTucci 
RIGK DADDY 

VELVET REVOL,EH 

RUPEE 

WPXY/Rochester, NY' 
OM: John McCrae 
PS Mike Danger 
APD: Carson 
MD: J.B. 
13 J0.10 

t GOGO CHARLOTTE 
YELLOWCAAD 

CROSSFNIE 
NtIBASTAJA( 

VELVET REVOLVER 

WZOKAIocktord, IL 
PD: Dave Johnson 
MD: Jenna West 
10 NEELYE TIM MCGRAW 

9 DNKAST 
HOOBASTANK 

LENNY KRAVIIZ 
KELLY C VAKsaN 

KDNO/Sacramento, CA' 
PD: Save Weed 
MD: ChatoNer K. 

3 HOOBASTANK 
SHIFTY 

CHINGY 

WIOG/Saginaw, MI' 
PO: Bred Carey 

MD: Eric Chase 
HOOBASTANK 

VELVET REVOLVER 

KUDD/Salt Lake City, UT' 
OM/I'D: Brian Michel 
APD/MD: Kevin Croise 

LDS LONELY BOYS 

HDOBASTANK 

112 

KZHT/Salt Lake City, UT' 
P0: Jeff McCartney 
MD: Kramer 

1 JOHN MAYER 

HOOBASTANK 

LENNY awn 
RYAN CABRERA 
LINDSAY MAN 

KELZ/San Antonio. TX' 
PD Doug Bennett 
NL Wm. 

KXXM/San Antonio, TX' 
Po: Jay Shannon 
M0: Tony Codez 

' JOHN MA,R 

KHTS/San Diego, CA' 
PD Diana Laird 

APORAD: Hintan Haze 
JOHN MAYER 

KSLY/San Luis Obispo, CA 
PD Andy Winford 
MD. Craig Marshall 
:. SIMPL, PLAN 

SNOOP DOGG IPHARRELL 

RYAN CABRERA 

WAEV/Savannah, GA 
OM: Brad Kelly 
PD/MD: Chris Alan 
APD: Russ Francis 

JOHN MAYER 

LENNY KRAVIIZ 
VELVET REVOLVER 

CHRISTINA MILIAN 11JOE RUMEN 
CHINGY 

KBKS/Seattle, WA' 
OM/P0: Mike Preston 
APO/TAO: Marcus D. 

NO RE MINA SKY E. DADDY YANKEE 

JESSE MCCARTNEY 

KRUF/Shreveport, LA' 
PO: Erin Bridal 
MO. Evan Harley 

WNDV/South Bend. IN 
PE' Tommy Frank 

APD: Bernie Mack 
MD: Otis 

4 GAVIN DEGRAW 

1 GWEN STEFAN! 

KZZU/Spokane, WA' 
PO: Casey Christopher 
MD Brooke Fox 

18 KORN 

16 SNOOP DOGG EPHMRELL 
HOOBASTANK 
LEVEL 

VELVET REVOLVER 

KOMG/Springtield, MO 
PD/MD: JaShannon 
34 HOOBASTANK 

33 DURAN DURAN 

KSLZ/St. Louis, MO' 
PD' Boomer 
MD: Taylor.' 
Nc adds 

WNTO/Syracuse, NY' 
DM/PD: Tom Mitchell 
MD: mm lse 

2 CJiIARA PABLO 

1 PIAN CABRERA 

HOOBASTANK 

VELVET REVOLVER 

WWHT/Slnacuse, NY' 
PO: BIM CMrlma 
M0: Jog Wise 
35 OD0 
5 SNOOP DOGG Sr'RFB ELL 
/ LL COOL J 

SIMPLE PLAN 

WHTF/Tallahassee, FL 
0M'. Jay Taylor 

PS Dauen Stephens 
APSTID: Justin Tyree 

rat. 

WFLZ/Tampa, FL' 
0MIPD. Jeri Kapugi 
APD: Toby Knapp 

WMGUTerre Haute, IN 
PO: Steve Smith 
MD: Matt Luecking 

13 HOOBASTANK 

WVKS/TOledo, OH' 
OM/PD: Bill Michaels 
APD/MD: Mart Andrews 

ARCS i5TYLESP 
GAVIN DEGRAW 

GWEN$TEFANI 

WKHO/Traverse City, MI 
PD: Mark Elliott 
MD: Luke Spencer 
II NELLY Ei -IM MCGRAW 

11 GWEN STEFArNI 

a FARM/PETE), PABLO 

WPST/Trenton, NJ' 
UM: Dave McKay 
APDRAD: Cats Peon 
24 BELLI VTIM MCGRAW 

YELLOWCARD 

VELVET REVOLVER 

KROO/Tucson, AZ' 
OM: Tim Richards 
PO/MO: Ken Can 

3 CHRISTINA MILIAN LUDE BUDDER 

2 GAVIN DEGRAW 

JESSE MCCARTNEY 

KHTT/Tulsa. OK' 
OM/PS: Tod Tucker 

APD'. Matt "The Eras` Derrick 

MD: Mao Ryder 
14 SHAWNNA 1100ACR15 

LENNY KRAVIT2 

JA RULE OR KELLY 6 ASHANTI 
JESSE MCCAATNEY 

HOOBASTANK 

KIZS/Fulsa, OK' 
PD: Clase 

TRLK DADDY 

HOOBASTANK 

VELVET REVOLVER 

KISX/Tyler, TX 
OM: Dave Ashcan 
PD/MO: Larry Thompson 

TRICK DAf C 

R'v CARPI RA 

WSKSNtica, NY 
OM/PO: Slew Schantz 
APO' Shaun Andrews 

WLDUW. Palm Beach, FL' 
OM. Dave Denver 
PO Chris Marino 
MD. Dave Vayda 

KWTX/Waco, TX 
PD: Sanen Taylor 

APDAAS. John Oakes 

WIHT/Washington, DC' 
PD: Jethey Wyatt 

MD: Albie Dee 
DE NELLY KIMM: 

WBHT/Wilkes Barre, PA' 
PO: Mark McKay 
APD/MD: A.J. 

CHINGY 
1 GWEN STEFAN 

HOOBASTANK 

WKRZ/Wilkes Barre, PA' 
OM: Jim Rising 
PO: Ras Schuster 
MD/MD: Kelly K. 

3 USER ALICIA KEYS 

ImABASTAJA( 

LENNY KRANTZ 
VELVET REVOLVER 

WSTWIWilminglon, DE' 
PO'. John Wilson 
APDRAD: Mike Rod 

"IAN CABRERA 

,ESSE MCCAATNEY 

000041ANK 
1030 

KFFM/Yakima, WA 
OM: Ron Hams 
PO/D: Steve Rocha 
No 

WYCR/York, PA' 
PO: De Crocdett 
MD: Sal Vkkrus 

JOHN VEA 

HOOBASTANK 

LENNY KRRATO 

RYAN CABRERA 

WW/Youngstown. OH' 
OM' Dan Rivers 

MAD: Jerry Mac 
KORN 
GAM MUSSY ELLIOTT 
YELLOWCARD 

WHOT/Youngstown, OH' 
PD John Trod 
MD: Lisa RB8ywraplds 

GAIN DEGRAW 

HODBASTANI 

NOR. E. LADINA SKY 6 DADDY YANKEE 

POWERED 
N1EDIABASE 

*Monitored Reporters 

180 Total Reporters 

121 Total Monitored 

59 Total Indicator 

Did Not Report, Playlist Frozen (2): 
WIFC/Wausau, WI 
WWKZ/Tupelo, MS 
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CHR/RHYTHM/C R&R October 22, 2004 

Power 96 Rules! 
Kid Curry gives insights on how his station remains on top 

Since it began airing at the 96.5 MHz frequency in 
1985, WPOW (Power 96)/Miami has enjoyed more than 
70 books as the No. 1-cuming station 12+ in the mar- 
ket, a title once owned by WHYI (Y-100). "WHYI was 
definitely a legend down here for many years, espe- 
cially in the original Y-100 version, when I was on it," 
says Power 96 PD Kid Curry. "Basically, it controlled 
the cumulative audience for quite some time, until 
Power 96 came on, and we've controlled it since then." 

Curry worked at Y-100 under then - 
PD Bill Tanner and, before becoming 
PD of Power 96 in 1996, was one of 
Miami's best-known on -air personal- 
ities. "I was interim PD for almost a 
year," Curry says. "The company 
went a full year looking around the 
country. That was OK with me, be- 
cause, quite frankly, I had a highly rat- 
ed radio show, so I didn't have to be 
the program director. 
About six months into it 
they started thinking, 'Wait 
a minute, there's no need to 
make a change."' 

With Jerry Clifton as 
consultant - as he was for 
many Rhythmic stations in 
the '80s and early '90s - 
Power 96 positioned itself 
as a current music station 
with a focus on dance mu- 
sic. As more Rhythmic stations start- 
ed to play hip -hop music in the mid - 
'90s, Power 96 began spinning some 
of those songs, sprinkling in some of 
the more well-known dance titles. 

When WPYM (Party 93.1)/Miami 
signed on in 2001 and focused strictly 
on dance music, Power 96 quickly 
eliminated that genre from its play - 
list. "When we were doing the Alice 
Deejays and Soniques and things like 
that, we realized there weren't any 
record companies that were dedicat- 
ing themselves to putting out dance 
music," Curry says. 

"We knew the format was dying, 
and I was kind of glad when Party 
came on with all its bravado, thinking 
it was going to play all this dance 
music and win. It gave me a chance 
to get all that crap off my station and 
actually get to playing what I consid- 
er to be Miami -style current music." 

Today Curry and his Power 96 staff 
continue to take the station to new lev- 

els by niching themselves musically 
and through uncommon imaging. 
Power 96 is standing up to market 
competitors in heritage Urban WEDR 
(99 Jamz) and WMIB (103.5 The Beat). 

I recently spoke to Curry about how 
he and his staff keep Power 96 the 
most listened -to station in Miami. 

Kid 

R&R: What are some of the program- 

ming strategies you learned early on that 
keep you winning in Miami? 

KC The programming philosophy 
here is pretty simple: You can't invent 
anything new. You have to decide 
what the hit records are and play them 
over and over again - and fight off 
the record -company hype that is 
something that every program direc- 
tor gets. 

Curry 

Get yourself the re- 
search team and the re- 
search angles you want to 
look at and believe them. 
Then you have to use 
your gut. 

R&R: How have these 
strategies been tweaked as 

new technologies and compe- 

tition have come into play? 

KC: I've been fortunate 
enough to work for four 

program directors in my life: Jerry 
Clifton, Bill Tanner, Buzz Bennett - 
who, in reality, invented the format - 
and Steve Kingston. Just yesterday I 

saw Steve's article about Howard 
Stem, and he said, "It really just comes 
down to three words: Content is 
king." 

My strategy is to have the best - 
sounding radio station in the market. 
You get deluged with all sorts of 
things trying to distract people from 
your station, but I have to outthink 
that and be better at that so people in 
Miami keep us top -of -mind and think, 
"You know what, when I turn the ra- 
dio dial on, I'm going to check out 
what's on Power 96." It really does 
come down to "Content is king." You 

can't reinvent the wheel, but you can 
come in every day and want to make 
it shine. We shine it up every day. 

R&R: Are you surprised that you've 
remained on top in Miami for so long? 

KC: I hate to be an egotistical bas- 
tard, but that's what we're in radio for. 

I'm going to win. A couple of years 
ago, when the Cox people came in 
with WPYM, they sat there and com- 
pared themselves with us and said 
they were going to beat us. Then Clear 
Channel comes in with The Beat a 

couple of years ago, and they were 
going to take over radio in Miami. 

That just pisses me off and makes 

me work harder. It's wrong to come 
into Miami and act like you're going 
to push us around, because my staff 
gets angry. Nobody's going to come 
in here and push us around. Our suc- 
cess doesn't surprise me because 
that's the kind of house I run here. We 
will take on everybody, and we will 
win. 

R&R: Who would you say is your di- 

rect competition in the market? 

KC: If I had to pick one, it would be 
the heritage station that has been here 
longer, so that would be 'EDR I think 
it and The Beat are two very good ra- 
dio stations, and there's no doubt I 

have total respect for [WEDR PD] 
Cedric Hollywood and the guy over at 
The Beat, but they can't beat us. 

R&R: What thoughts went through 
your head when Clear Channel signed on 

WMIB? 

"You can't 

reinvent the 

wheel, but you 

can come in 

every day and 

want to make it 

shine. We shine 

it up every day." 

KC: I understand that hip -hop 
music has a history. I understand that 
in some places it's a lifestyle. But in 
Miami you have to remember that 
we're dealing with a population that 
is not necessarily all about the genre, 
if only because of where they are from. 

When they came into the market 
and said they were going to rule the 
hip -hop life and were "No. 1 for hip - 
hop and R&B" - quite frankly, I don't 
think that anybody here thought that 
hip -hop was a lifestyle. It seemed to 
me that they came in to be the new - 
music, younger -end, male -oriented 
hip -hop station. 

Once again, I've been here for a 

long time, and I know how strong 99 

Jamz is. It's a massive radio station. It 
seemed to me that when The Beat 
came into town, they fell into place as 
the young -end hip -hop station, and 
'EDR has always been the heritage, 
older -end station, and we're the His- 
panic end of that. We're the Hispanic 

Top 40 radio station for Miami, and, 
fortunately, we've been here long 
enough to feel like we have a real 
good finger on that pulse. 

R&R: What does WPOW give its au- 
dience that those other stations can't? 

KC: Power 96 has been built on 
finding a niche in the music market. 
Freestyle was a major thing here in 
Miami. We ran that freestyle thing al- 

most to death. We also believe that 
there are a few crossover songs that 
are major hits across America that 
play in Miami, but a good 40%-50% 
of what we play is stuff we find. We 

have always been able to find street 
songs. 

We were the first station on Pitbull. 
This was the first station to play a 
Beenie Man song. It was the first sta- 
tion to play a Sean Paul song. And ask 
Kevin Lyttle where he started. Now 
it's into Rupee. All the way back to 
Johnny O and Cynthia we've been 
able to find that niche because we 
have been here a long time. 

When Party came on and we could 
get all that dance music off Power 96, 

at that point I said to myself, "OK, 
what's my new niche going to be? I 

know I've got the mass -appeal hits 
that go across the country, but I've got 
to come up with something, because 
I need a niche." 

It seemed pretty obvious to me that 
the niche was island -based music. 
There's always a feeling in Miami of 
a T-shirt, shorts and a drink with an 
umbrella in it. I've always had that 
feeling. If you think about the sound 
of island music, that's what you feel 

here, so let's play a little bit of that. 
R&R: WPOW has played a key role in 

breaking new genres like dancehall and has 

been early on certain records. What does 

a record have to have to get a shot on your 
station? How do you find records? 

KC: Everybody here is on a mission 
to find the next No. 1 song, and we 
find them. We find them through 
friends who live in the islands, and we 
find them through people here in 
town. A bunch of these people record 
right here in our market, and they 
bring them to us to say, "Hey, is this 
any good?" 

For instance, the new Rupee track 
that everybody in the country will be 
playing in about six months, "If I 

Can't Have You," came right out of 
the studio to our office. They said, 
"Listen, here's 12 tracks. Which one is 

your favorite?" We picked "If I Can't 
Have You," and trust me that, in six 
months, everybody will be playing 
that track. 

R&R: How beneficial is it to an artist 
to get his record in heavy rotation at your 
station? 

KC: I don't believe a record sells 
until it's on this station, and a lot of 
people in the industry will tell you the 
same thing. In the history of this ra- 

dio station, you really don't have a hit 
until we play it. 

I keep a very short list. I play only 
a few songs. People get mad. It's dif- 
ficult to crack the nut here, and the 
local industry gets upset, because the 
local kids are always coming in. I'll 
play a local track, but it has to be a 
frickin' hit. I'll play anything as long 
as it's a hit. 

R&R: The local music scene continues 
to develop in Miami with such artists as 

Trick Daddy, Trina and Pitbull. What role 

has WPOW played in those artists' ca- 

reers, and what plans do you have for con- 

tinuing to cultivate the local music scene? 

KC: I'm very proud of all of our 
home -team people. Power 96 is, with- 
out a doubt, in a very unique situa- 
tion. This is Hollywood East. South 
Beach is a very hip place; people love 
coming here. As far as the local mu- 
sic, I love being able to support the 
local acts - as long as they bring me 
a hit. 

"We're the 

Hispanic Top 40 

radio station for 

Miami, and, 

fortunately, we've 

been here long 

enough to feel 

like we have a 

real good finger 

on that pulse." 

Trick Daddy, Trina and Pitbull 
know this: If it ain't a hit, he ain't go- 
ing to play it. They keep bringing me 
stuff because when I do get a hit, I'm 
going to beat the hell out of it, and I'll 
burn it until it's dead. My favorite 
thing now is being able to say that we 
had a lot to do with the success of Pit - 
bull, because I think he's absolutely 
for real. 

R&R: De you feel that Power 96 has 

made an impression on the people of Mi- 
ami? 

KC: Yes. After we had our Koochie 
Krunk Festival, it was 3am, and they 
opened the bar for us down at the 
hotel we were at. I was sitting there 
with Jerry Clifton, and the bartender 
started screaming, "Wait a minute! 
Which one of you is Kid Curry?" 

I'm like, "It's me," and she said, 
"I've been listening to you since I was 
in high school." I asked her when she 
graduated, and she told me 1974. 
Quite frankly, she had been listening 
to me all her life. So I have grand- 
mothers who have daughters who 
have daughters who've listened to 
Kid Curry. 

So I believe that, with the education 
I got through Bill and Jerry and the 
incredible radio experience I've had in 
Miami, absolutely, Power 96 has made 
a lifelong impression on this market. 
This is what we do, and this is what 
is expected of us. 

It's been a great career. It's been a 
lot of fun. I love Miami, and I'm very 
lucky to have my career climax at this 
time in this particular building. 



CHR/RHYTHMIC TOP 5O 
w October 22, 2004 

WEEK WEEK ARTIST TITLE LABEL(S) 

1 0 USHER & ALICIA KEYS My Boo (10-ace/Zomba) 

2 2 CIARA fIPETEY PABLO Goodies (Laface/Zomba) 

3 3 TERROR SQUAD Lean Back (Universal) 

4 4 AKON fISTYLES P. Locked Up (SRC/Universal) 

6 © EMINEM Just Lose It (Shady/Aftermath/lnterscope) 

7 0 TRICK DADDY Let's Go (Slip-N-Slide/Atlantic) 

8 0 DESTINY'S CHILD Lose My Breath (Columbia) 

9 0 N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-fella/IDJMG) 

11 0 SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggy Style/Geffen) 

5 10 NELLY My Place (Derrty/Fo'Reel/Universal) 

17 Q NELLY fITIM MCGRAW Over And Over (Derrty/Fo'Reel/Curb/Universal) 

10 12 LIL' FLIP Sunshine (Sucka Free/Loud/Columbia) 

15 ® CHINGY Balla Baby (DTP/Capitol) 

14 Q LL COOL J Hush (DefJam/IDJMG) 

13 15 JUVENILE Slow Motion (Cash Money/Universal) 

20 Q FABOLOUS Breathe (Atlantic) 

12 17 LL COOL J Headsprung (DefJam/IDJMG) 

16 18 CHRISTINA MILIAN Dip It Low (Island/IDJMG) 

18 19 ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (J/RMG) 

21 LIL SCRAPPY No Problem (BME/Reprise) 

19 21 MASE Breathe, Stretch, Shake (Bad Boy/Universal) 

24 ® JA RULE fIR. KELLY & ASHANTI Wonderful (Murderinc./IDJMG) 

32 ® R. KELLY & JAY -Z Big Chips (Jive/Roc-A-Fella/IDJMG) 

29 J LIL' WAYNE Go DJ (Cash Money/Universal) 

35 ® CIARA fIMISSY ELLIOTT 1, 2 Step (Laface/Zomba/ 

22 26 J -KWON You & Me (So So Del/Zomba) 

26 ® JOJO Baby It's You (BlackGround/Universal) 

23 28 JADAKISS f1ANTHONY HAMILTON Why (RuffRyders/lnterscope) 

28 YOUNG BUCK Shorty Wanna Ride (lnterscope) 

31 Q RUPEE Tempted To Touch (Atlantic) 

27 31 GAME f150 CENT Westside Story (Aftermath/G-Unit/lnterscope) 

34 ® JUVENILE fIWACKO & SKIP Nolia Clap (Rap-A-Lot/Asylum) 

38 ® NB RIDAZ Pretty Girl (Upstairs) 

25 34 SHAWNNA fILUDACRIS Shake That Sh`t (DTP/DefJam/IDJMG) 

36 ® JOHN LEGEND Used To Love You (Columbia) 

43 Q R. KELLY & JAY -Z Don't Let Me Die (Jive/Roc-A-Fella/IDJMG) 

44 ® LIL' JON & THE EASTSIDE BOYZ fIIIL SCRAPPY What U Gon' Do (TVT) 

33 38 213 Groupie Luv (TVT) 

39 Q PITBULL Dammit Man (TVT) 

42 TERROR SQUAD Take Me Home (Universal) 

37 41 NELLY Flap Your Wings (Derrty/Fo'Reel/Universal) 

30 42 T.I. Let's Get Away (Grand Hustle/Atlantic/ 

41 Q CHRISTINA MILIAN fIJOE BUDDEN Whatever U Want (Island/IDJMG) 

40 44 MONICA U Should've Known Better (J/RMG) 

47 Q DEM FRANCHISE BOYZ White Teez (Universal) 

!Debut> Q KANYE WEST The New Workout Plan (Roc-A-fella/IDJMG) 

46 LLOYD BANKS I'm So Fly (lnterscope) 

45 48 TWISTA fIR. KELLY So Sexy Chapter II (Never Like This) (Atlantic) 

48 Q BODY HEADBANGERS fYOUNGBLOODZ I Smoke, I Drink (Universal) 

IDebut> PLAY-N-SKILLZ Call Me (Universal) 

TOTAL + i - TOTAL WEEKS ON TOTAL STATIONS) 
PLAYS PLAYS AUDIENCE 

100) 

6566 +146 762835 9 8510 

5953 313 680764 20 8710 

5206 -615 543664 19 8310 

4917 -27 449441 26 7210 

4576 +420 423558 4 8011 

4032 +212 323503 8 8411 

3821 +98 403158 6 8512 

3803 +384 386922 10 7213 

3740 +703 406905 7 8111 

3488 -811 320526 14 8310 

3395 +1118 280423 4 39110 

2685 -606 241737 22 7910 

2680 +242 237061 8 7611 

2582 +114 181329 6 7712 

2339 217 230778 27 8110 

2315 +428 237335 7 7713 

2305 -462 259859 16 8010 

2074 -242 185989 31 7010 

1823 337 250573 14 7310 

1766 +13 193442 15 5811 

1729 -208 227895 11 6511 

1474 +339 152559 3 6516 

1440 +532 156821 2 7714 

1429 +466 185567 4 5519 

1294 +450 146991 3 44132 

1238 -510 94658 13 5610 

1178 +110 88856 6 3710 

1171 -331 180710 16 5710 

1130 +155 120999 5 4610 

1003 +83 147603 9 4913 

956 -76 88608 7 2510 

863 +11 148582 15 3612 

858 +124 44987 5 2511 

845 -252 69721 14 3510 

829 +79 73529 5 3911 

822 +288 48746 2 7110 

774 +258 87178 2 5519 

747 -145 72260 13 3410 

733 +34 70392 4 3713 

706 +103 69047 2 4912 

682 -65 81561 9 4210 

676 -256 65610 18 4610 

642 +21 38481 4 3712 

583 -94 76851 19 2810 

498 +60 64841 2 911 

478 +148 64614 1 3110 

477 +13 60792 10 3710 

467 13 16736 3 4211 

456 +26 73516 6 710 

429 +86 26796 1 2010 

CHART ADDS 

89 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 10/10-10/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc. 
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POWERED : 

NIEDIABASE 

Most Added® 
www.rradds.coin 
ARTIST TITLE LABEL(S) 

MARIO Let Me Love You (J/RMG) 

ASHANTI Only U (Murderinc./IDJMG) 

CIARA fIMISSY ELLIOTT 1, 2 Step (Laface/Zomba) 

NAS Bridging The Gap (Columbia) 

AKON Ghetto (SRC/Universal) 

GUERILLA BLACK fIMAR1O WINANS You're The One (Virgin) 

ANTHONY HAMILTON Charlene (So So Del/Zomba) 

LLOYD BANKS Karma (lnterscope) 

NELLY ffT. MCGRAW Over And Over (Demy/Fo'Reel/Curb/Universal) 

Most 
Increased Plays 
ARTIST TITLE L4BEL I 

ADDS 

61 

49 

32 

15 

14 

11 

11 

10 

10 

TOTAL 
PLAY 

INCREASE 

NELLY ff T. MCGRAW Over And Over (Derry/Fo'RcdCurb/Urtiuersall +1118 

SNOOP DOGG fIPHARRELL Drop lt Like... (Doggy Style/Geffen) +703 

R. KELLY & JAY -Z Big Chips (Jive/Roc-A-Fella/IDJMG) +532 

LIL' WAYNE Go DJ (Cash Money/Universal) +466 

CIARA fIMISSY ELLIOTT 1, 2 Step (Laface/Zomba) +450 

FABULOUS Breathe (Atlantic) 

EMINEM Just Lose It (Shady/Aftermath/lnterscope) 

+428 

+420 

N.O.R.E. fININA SKY & DADDY._ Oye Mi Canto (Roc-A-Fella/IDJMG) +384 

JA RULE fIR. KELLY & ASHANTI Wonderful (Murderinc./IDJMG) +339 

R. KELLY & JAY -Z Don't Let Me Die (Jive/Roc-A-Fella/IDJMG) +288 

New&Active 
MARIO Let Me Love You (J/RMG) 

Total Plays: 428, Total Stations: 61, Adds: 61 

SILKK THE SHOCKER WASTER P We Like... (New No Limit/Koch) 

Total Plays: 403, Total Stations: 20, Adds: 0 

LLOYD BANKS Karma (lnterscope) 

Total Plays: 367, Total Stations: 46, Adds: 10 

XZIBIT Hey Now (Mean Muggin'I (Columbia) 

Total Plays: 355, Total Stations: 13, Adds: 2 

ANTHONY HAMILTON Charlene (So So Del/Zomba) 

Total Plays: 348, Total Stations: 21, Adds: 11 

MANNIE FRESH Real Big (Cash Money/Universal) 

Total Plays: 330, Total Stations: 17, Adds: 2 

LADY SAW I've Got Your Man (VP) 

Total Plays: 296, Total Stations: 19, Adds: 5 

ASHANTI Only U (Murder Inc./IDJMG) 

Total Plays: 264, Total Stations: 51, Adds: 49 

MR. CAPONE-E fINATE DOGG I Like It (Independent) 

Total Plays: 256, Total Stations: 13, Adds: 0 

PITBULL Back Up (TVT) 

Total Plays: 247, Total Stations: 17, Adds: 0 

Songs ranked by total plays 

Station playlists for all R&R reporters 
are available on the web at 

www.radioandrecords.com. 

Powereol 
The Leaders in Advanced Music Scheduling Software for Windows 98/MENT/2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President 
Programming Services Xv 

Call us and we'll make it EASY for you to switch. 
Sales: 1-800-870-0033 Support: 501-821-1123 

Download a free trial version at www.powergold.com 
info@powergold.com 



30 RHYTHMIC MIX SHOW TOP3O 
® October 22, 2004 

RANK ARTIST TITLE LABEL 

1 SNOOP DOGG Drop It Like It's Hot (Star Trek) 

2 TERROR SQUAD fIFAT JOE Lean Back (Universal) 

3 CIARA f/PETEY PABLO Goodies (Laface/Zomba) 

4 USHER fiALICIA KEYS My Boo (Laface/Zomba) 

5 AKON fISTYLES P Locked Up (SRC/Universal) 

6 N.O.R.E. fl NINA SKY & TEGO Oye Mi Canto (DefJam/IDJMG) 

7 FABULOUS Breathe (Atlantic) 

8 YOUNG BUCK Shorty Wanna Ride (lnterscope) 

9 EMINEM Just Lose It (Shady/lnterscope) 

10 LIL WAYNE Go DJ (Cash Money/Universal) 

11 CHINGY Balla Baby (DTP/Capitol) 

12 CIARA MISSY ELLIOTT 1, 2 Step (LaFace/Zomba) 

13 R. KELLY & JAY -Z Big Chips (Jive/Roc-A-Fella/IDJMG) 

14 DESTINY'S CHILD Lose My Breath (Columbia) 

15 JUVENILE f(WACKO & SLIP Nolia Clap (Rap -A -Lot) 

16 LIL SCRAPPY No Problem (BME/Reprise) 

17 TRICK DADDY Let's Go (Slip-N-Slide/Atlantic) 

18 LL COOL J Headsprung (DefJam/IDJMG) 

19 MASE Breathe, Stretch, Shake (Bad Boy/Universal) 

20 LIL JON & EASTSIDE BOYZ fILIL SCRAPPY What U Gon' Do (TVT) 

21 LIL FLIP Sunshine (Sucka Free/Loud/Columbia) 

22 LL COOL J Hush (Del Jam/IDJMG) 

23 XZIBIT Muthaf**ka (Loud/Columbia) 

24 RUPEE Tempted To Touch (Atlantic) 

25 JUVENILE Slow Motion (Cash Money/Universal) 

26 JA RULE fIASHANTI Wonderful (Murderinc/IDJMG) 

27 GAME f150 CENT Westside Story (lnterscope) 

28 JADAKISS fiA. HAMILTON Why (lnterscope/ 

29 SILKK THE SHOCKER WASTER P We Like Dem Girls (New No Limit/Koch) 

30 NELLY fITIM MCGRAW Over And Over (Derrty/fo'Reel/Universal) 

Monitored airplay data supplied by Mediabase Research, a division of 
Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
10/10-10/16 ©2004, R&R, Inc. 

POWERED 

MEDIABASE 

ix 
GAME f150 CENT How We Do It (Aftermath/G Unit/lnterscope) 

LIL JON & THE EASTSIDE BOYZ What U Gon' Do (TVT) 

R. KELLY fIJAY-Z Big Chips (DefJam/Roc-A-Fella/Jive) 

TERROR SQUAD Take Me Home (SRC/Universal 

CIARA fMISSY ELLIOTT 1, 2 Step (LaFace/Zomba) 

KANYE WEST The New Workout Plan (Roc-A-fella/IDJMG) 

WHAT UP, BRUH? That's what Trick Daddy (I) said to Wyclef Jean when the two artists ran into 

each other at the Sirius studios in New York. Trick Daddy was there to promote his forthcoming album, 

Thug Matrimony, due out Oct. 26, and Clef was there to promote his tribute CD, Wyclef Jean Welcome to 

Haiti: Creole 101. 

THE BIG, THE SEXY AND THE BEAUTIFUL That's who gathered in Miami for the recent 

2004 MTV Video Music Awards. Pictured here enjoying the festivities are (l -r) WL LD/Tampa PD/morning 

dude Orlando and J recording artist Alicia Keys. 

R&R Packages The Reach 81 Frequency YOU NEED; 

CLASSIFIED ADVERTISING 
Contact KAREN MUMAW at kmumaw@radioandrecords.com or 310.788.1621 for information. 

I.: R&R Today: 
The leading management daily fax 

radioandrecords.com 
Radio's Premiere Website 

.: RSA: 
The Industry's Newspaper with the 
largest help wanted section 



CHR/RHYTHM/C 31 

® October 22, 2004 
í 

áteTheMusicecom 
XI Kloltxttr 

America's Best Testing CHR/Rhythmic Songs 12 + 

For The Week Ending 10/22/04 

Artist Title (Label) TW LW Familiarity Burn 
Persons Persons Persons 
12-17 18-24 25-34 

NELLY fITIM MCGRAW ()ye- And Over (Nerdy/F-0' Reel/Curb/Universal) 4.33 - 61% 5% 4.39 4.32 4.25 

USHER & ALICIA KEYS My Boo (LaFace/Zomba) 4.16 4.15 96% 17% 4.30 4.28 3.87 

CIARA fIPETEY PABLO Goodies (LaFace/Zomba) 4.15 4.14 95% 29% 4.34 3.90 3.99 

TERROR SQUAD Lean Back (Universal) 4.10 4.11 96% 40% 4.05 4.00 4.16 

DESTINY'S CHILD Lose My Breath (Columbia) 4.05 4.17 89% 14% 4.03 4.10 3.99 

NELLY My Place (Derrty/Fo'Ree//Universal) 4.03 4.11 95% 29% 4.06 3.89 3.91 

JOJO Baby It's You (?lackGroundih'v,rsa) 3.97 70% 10°! 4.33 -- --3.90-- 3.55 

EMINEM Just Lose It (ShadyrAftermath/lnterscope) 3.95 4.04 89% 13% 4.22 3.97 3.81 

SHAWNNA fILUDACRIS Shake That Sh't (DTP/DefJam/IDJMG) 3.90 4.06 76% 13% 4.04 3.85 3.94 

TRICK DADDY Let's Go (Slip-N-Slide/Atlantic) 3.87 4.03 67% 12% 4.08 3.77 3.80 

LL COOL J Headsprung (DefJam/IDJMG) 3.86 3.95 82% 24% 3.81 3.74 4.07 

CHINGY Balla Baby (DTP/Capitol) 3.86 4.03 62% 8% 3.99 3.92 3.60 

LL COOL J Hush (DefJam/IDJMG) 3.86 3.88 59% 11% 3.88 3.72 3.97 

LIL' FLIP Sunshine (Sucka Free/Loud/Columbia) 3.85 4.00 96% 43% 3.83 3.62 3.86 

T.I. Let's Get Away (Grand Hustle/Atlantic) 3.85 3.90 78% 20% 3.91 3.70 3.74 

J -KWON You & Me (So So Def/Zomba) 3.81 3.87 65% 13% 3.82 3.94 3.59 

JUVENILE Slow Motion (Cash Money/Universal) 3.80 3.80 97% 48% 3.72 3.66 3.85 

AKON fISTYLES P. Locked Up (SRC/Universal) 3.78 3.73 86% 29% 3.92 3.67 3.64 

MASE Breathe, Stretch, Shake (Bad Boy/Universal) 3.75 3.95 83% 20% 3.92 3.56 3.85 

N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fella/IDJMG) 3.73 3.77 65% 16% 3.91 3.70 3.62 

CHRISTINA MILIAN Dip It Low (Island/IDJMG) 3.71 3.95 97% 49% 3.54 3.60 3.80 

ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (J/RMG) 3.71 3.61 81% 29% 3.65 3.72 3.70 

SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggy Style/Geffen) 3.71 3.63 58% 11% 3.84 3.60 3.74 

FABOLOUS Breathe (Atlantic) 3.70 3.84 63% 10% 3.75 3.69 3.75 

JADAKISS fIANTHONY HAMILTON Why (RuffRyders/lnterscope) 3.64 3.65 81% 29% 3.60 3.64 3.64 

LIL SCRAPPY No Problem (BMYIE/Reprise) 3.50 3.67 70% 23% 3.65 3.47 3.40 

213 Groupie Luv (TVT) 3.40 3.53 61% 16% 3.54 3.28 3.43 

Total sample size is 470 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs 

must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music 
test based on the format/music preference. RateTheMusic. com results are not meant to replace callout research. The results are intended to show opinions of participants 
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. 
RateTheMusic. com data Is provided by Mediabase Research, a division of Premiere Radio Networks. 

ARTIST: Mario 
LABEL: J/RMG 
By MIKE TRIAS/ Associate Editor 

Iwas downstairs in my house, 

barely dressed, wearing mis- 

matched shoes," recalls -Mario of 

his first musical moment, at the tender age of 4. "My mother 

heard me singing. and at first she thought it was the radio 

playing loud. When she came downstairs she was shocked 

when she realized that it was me." 

Probably equally shocking was the first time hip -hop fans 

heard Mario's "Just a Friend 2002." The Baltimore teenager 

had replaced Biz Markie's off-key singing on the trademark 

cut's hook with impressive vocals backed by a danceable 

beat. The single, and Mario, went on to conquer airwaves 

that year and help solidify J Records' place in the industry. 

An older Mario returns to the fold with "Let Me Love 

You," the lead single from his upcoming Dec. 7 sopho- 

more album, Turning Point In this slow jam Mario attempts 

to convince his crush that she should dump her cheating 

man and get with someone who will treat her right. "You 

should let me love you/Let me be the one to/Give you ev- 

erything you want and need/Baby good love and protec- 

tion/Make me your selection/Show you the way love's sup- 

posed to be." 

Scott Storch had a hand in writing and producing the 

single, which is reminiscent of Surface's "Closer Than 

Just Friends" with its simple, midtempo beat and a wood- 

wind lick that comes in every few bars. However, Mario 

doesn't have quite as high a voice as the guys of Surface. 

In fact, many fans of the singer will be in for a surprise as 

they rediscover the more mature yet equally compelling 

voice of Mario. 
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KPTYINouMola. TX' 
PO: Maize Are 

7 FABOLOUS 
3 CRIME MOB 

WNMWIManpolh. M. 
PO: Brian Wallace 
MD: Don "DI Waeq OM- Williams 

9 LLOYD BANKS 
ASHANTI 

Wq&blmeon CHI. 
POND, Todd ArmreM 

ANTHONY HAMILTON 
HOUSTON 
MARIO 
ANTHONY B. IAVYCLEF JEAN 
GUERILLA BLACK VMARIO WINANS 
LLOYD BANKS 

wMPA0oa.NN, TN' 
PO/MO, Rra POW 
32 ASHANTI 
20 CIMA IMISSY EWOTT 

MARIO 

WYBAIeMIIe.111 
OM: MIN Hammond 
PO Mb EllioT 
MD: brow V. 

MARIO 
LI ARA IR4I534 ELLIOTT 

KEUCAas Vegas. NV' 
OM/PD: Cal Thomas 

Po M AD King 
5 CIARA IMISSVEWOTT 

MARIO 

KVEGNa Vegas. NV' 
PO: Slema Saulsbury 
MO: JNehe 

MARIO 
HAS 
ASIAN II 

KWIT/Laa Vegas, NV' 
POND: Todd Romano 

III WAYNE 
MARIO 
ASIAN II 

KHTEAIdle Rock. M' 
0M. Heir 
Al) Me Rad10 
APOMD: Tom Saville 

MS 
ASHANTI 
ANTHONY HAMILTON 
MARIO 
SURVIVALIST 

APWWLos Angela, CA' 
PO balmy Meal 

APÓMD: (-Man 
NAS 

WBPoMadhan, Od 
PT Dan NeId 

1 UL WAYNE 
1 MARIO 

ImfMPMWM, TX' 
OM MIN Bamgo 
POMO:Mom0 

12 CHING', 
MARIO 
GUERILLA BLACK /MARIO WINANS 

00013/MkNien, TX' 
DM: Pall Maarlgwa 
PO: Wh 01/10.10 

2 AKON 
1 CARA(MISSY ELLIOTT 

GAZE I/50 CENT 
GUERILLA BUNK 
GUERILLA BLACK MARIO WINANS 

WBVOMBIbo/rM, FL' 
PO 101 Oans 
MD Curtis Becker 

9 CIARA (MISSY ELLIOTT 
4 UL WAYNE 

MARIO 

KXNT)Mel1NNa. 7N' 
PO: sew Richards 
MO Big Sue 

TI 

BOYL IN 9A HOOD 

WPOWMIamI, FL' 
PO KId Cony 
APE' Tom 'Co. OPI' 
MD: Eddie MIO 
13 CIAFA /MISSY EWCITT 
11 R. KELLYBJAY-Z 

ASHANTI 
LADY SAW 

WAIN/Karol. FL' 
OM. Dodd heal 
MIND, Phil Michaels 

MANI 
DESTINY'S (MILL 

K'TBMInnaapoI/o MN' 
POMD: Sam Ellial 
APO ZamIM K. 

3 JA RULE TIR KEI. LT 8 ASHANTI 
MARIO 
HOUSTON 

MDWTAodea00. CA' 
MART Rene Robert 

2 AMA 
MARIO 
POVERTY 
ASHANTI 

KDOMMOMMay, CA' 
OM: Jim Doman 
PO, Dennis Marlow 
MO' Mea Centile 

1 JA RULE 1/13. KELLY B AGHANR 
1 ANTHONY HAMILTON' 
1 LIT. JON 8 EASTSIDE BOYZ.. 

HOUSTON 

WJVILTAOMBMMW. AL 

PO: Al MO 
MO. 

era. w"*"Mwry 5 

3 GUERILLA BLACK (MARIO WINANS 

WLLT1111aw Tort, NY' 
PO: Jell Z. 

000: SAW 
GOWlk. 

a, 
WONT/New Yom, NY' 
Pa Tracy Cloherry 
MD' Eton 
Na Ades 

WNYLNodoN. PA/ 
ARMPO: don l°don 
MD Mike Klein 

CRIME MOR 
LIL WAYNE 

KMRK10eesca, IX 
POND: Slew Driscoll 
No Ands 

MWD/0Mahome Cery, OK' 
PO- Bonnre Ramrey 
MD: Clue KIN 

2 JOHN LEGEND 
2 JACKI-O VYING YANG (WINS 

KOCIWb, NE. 
OM Tomma IoM 
POMD EMD JDID°n 

4 TRICK CADDY 
4 NORE )MINA SKY 80AUUY YANKEE 

WJN /Orlando, FL' 
PO: Mace DeMMm 
APO. Kalb Memel, 
Ml): Ay Lm 

1 RKELLY 8 JAY -2 

WPYOOdando FL 
OM. Slave Holbrook 
FO P/Ll Becker 

APUMO Jill Binde 
Na Mo. 

K GQAsmrd. CO' 
PAM: Big Bear 
APO: Mambo 

JUVENILE OWACl/O 8 STOP 

RUPEE 
MARIO 

ASHANTI 

01114M01m Spew. CA 
OW Lady Shadº 
P O: AMbIN'A ter OMB 
APO MIO Demme 

10 ASHRAM 
MARIO 

WPH/hlladelphh. PA' 
IM Colby Colb 
1I ANTHONY HAMILTON 

ASHANTI 

WROW/Philadmphla, PA' 
PO ChM O« 
APOAueel Garda 

UL' JON B EASTSIDE BOYA.. 
PITBULL 

KIDRRhoeMa. AZ' 
PD' Brace SI. Jam« 
000: 0e 000 
20 MARIO 
13 ASHANTI 

KIZPRbanis. AZ' 
PO Mark Skdlna 
MD Chino 

CIARA 1MIS5Y ELLIOTT 

WREDIPMdand. khi: 

OM/P0 Bup MON 
AP0MT: Lae LTMMMM 

2 NAS 
I AEON 
1 GUERILLA BLACK MARIO WINANS 

PTIBULI 
MARIO 
ASHANTI 

IOUMIPartland. OR' 
OM PM MaNMMw 
PO: Mae Mane 
MD: Aiew -fife GM Neal Mar" 
34 CIARA IMISSI ELLIOTT 
10 ASHANTI 

1 MON 
MARIO 

WP1ffrygMMagmb. NY 

OM Bob Dunphy 
O Awe Reran 

M0: C.J. NaNryn 
7 YOUNG BUCK 
5 JA RULE PEAT JOEBJADAOSS 

III JON 8 FASTSIDE BOYZ_ 

WWKXIProvldence. RI' 
GMPD Tam BONN 
MO Merle Cr' l 

3 ANON 
3 HAS 

GUERILLA BLACK (MARIO WINANS 

NMI/ReM, NV' 
POMD Eddie Gomez 

3 CIARA I/MISSY ELLIOTT 
2 ASHANTI 

MARIO 
GUERILLA BLACK 1MÁ10 WINANS 

MD MAO 
2 SURVIVALIST 

IHANTI 
II B EASTSIDE BOTO 

MARIO 

KGG/Rlversiw. CA' 
PO Jesse Duran 
APO: Mike Medina 
MD: 00M Gabrea 

8 CIARA (MISSY ELLIOTT 
2 LL COOL J 

ASHANTI 

KWIEBIwMde, CA. 
MD Caca Loos 

3 NOS 
GAME '50 CENI 
MARIO 
6UFRII I A BI ACA IMMRIO WINANS 

OMB/Sacramento. CO' 
PO, Jaya° Johnson 
MO DI Tosa Jackson 

2 AKON 
RAS 
ASHANTI 

KSFMBacame0o. CA' 
PO' Byron Kennedy 
AMMO: Tony Tecate 

DJ WIN OMIT DOGG 
HOUSTON 
MARIO 

NAS 
ASHANTI 

WDCOII ANOOR, MD 
PO wMM 
NO Deane 

FAB0LW5 
RUPEE 
CAM /MISSY ELLIOTT 
R. KELLY 8 JAY -Z 

KIIUIIBaII Lab Clly, UT' 
OAT/PD. Man MNbI 
MD: KOMn Cmhe 
Ho Adds 

KBBTISan Antonio. TX' 
PO: RIM Tibetan 
APOMO: Romeo 

4 TWISTAI/R KELLY 
3 LL COOL J 

0817/San mego. CA' 
PO, Dlam Laird 
MO. Juin 

ASHANTI 

KMEI/Sen France°. CA' 
PO Michael Marlin 
APRJaºyJlm Amher 
N0: Big Von 

NAB 
1 LIL JON B EPSTSIOE BOYZ 

ASHANTI 

KYLDMnFMMan. CA' 
Po: Mldmel Martin 
AMMO: Jam Jim ACIM 

1 LIL' JON EASTSIDE BOYO 

GUERILLA BLACK IMARIO WINANS 

KWWVBan Loh OMMO, CA 

PD: Eric Sean 
POMD: Ryan B. 

3 GUERILLA FROCKIMARIO WINANS 
1 ANON 

CRT/Santa Rm. CA' 
PO Leann MIMaM0 

1 TERROR SQUAD 
DJ DRIP (MATE DOGS 
ASHANTI 

KBKWSMIM Rm, Cr 
OM:Dean WW1 
PO: Mk ROAM 

2 MAR10 
1 MARA MISSY ELLIOTT 

NAS 
ASHANTI 

MIIEBeattle. WA' 
Pl): Eric Powers 
N0: Karen Wild 

ASHANTI 
TERROR SOIIAO 
MARDI 

KYWI/3pakane. WA' 
OM: Tim Coder 
PD Shave 0/01110000, 
MD. Chuck "Manic' Wrghl 

RUPEE 
MARIO 
ASHANTI 

KSPW/Springheld. MO 
OM' Brad Hansen 
POND: MN Cannon 

1 LIL WAYNE 
1 SIMPLE PLAN 
1 R KELLYBJAY-Z 

KWINSIocbon CA' 
PO 011ie Elwood 
MD: mana Pon 

3 MARIO 
I NAS 

ASHANTI 
KRAYZIE BONE 

MLLD/hlrpa, FL. 
PO: Orando 
APO: S«MMn 
Y0: Beata 
24 CIARA( MISSY ELLIOTT 

JA RULE L/R. KELLY 8 ASHANTI 
MARIO 

KORT/Tu«On, AZ' 
POR Dub 
M0/M0 Rico Vlllalob« 

5 FABOLOUS 
1 MARI 

ATOP -Tulsa. OK' 
MOTO.. D° Grist 

MARIO 
ASIIANII 

WPGpCeABVp0Mnplon. DC' 
OW 

PD: Jay 9bwle 00 
7 MANIE FRESH 
2 LLOYD RANKS 
1 ASHANTI 

KDGSAVI0NIa, NS' 
PO Grey Walname 

MO: J R. Gormley 
5 CIARA MUSSY ELLIOTT 
5 /1E hi FRANCHISE BOYZ 

3 LIL WAYNE 

Note: For complete 
adds, see R&R 

Music Tracking. 

*Monitored Reporters 

104 Total Reporters 

89 Total Monitored 

15 Total Indicator 

POWERED a 

MEDIABASE 

Did Not Report, Playlist Frozen (1): 
KHHK/Yakima, WA 
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Extreme Promotion 
Makeovers 
How to fix sales promotions for programming value 

ack in the early '90s, when I was working at a ra- 
dio station in Boston, a client came to us and wanted 
to advertise and run a promotion around his product. 
The problem was, his product was bulletproof vests. 
The first hurdle was, should we even run this guy's ad- 
vertising? 

As you can probably guess, the 
owners felt we couldn't turn down 
someone's money just because the 
product was a little bit in left field, but 
to run a promotion around it as well? 
The dilemma was obvious: Being an 
Urban station in the heart of the inner 
city, what kind of message would this 
send? 

I'm sure programmers and promo- 
tions directors run into similar dilem- 
mas every day, when a sales rep comes 
to them with a questionable concept 
for a promotion from one of the sta- 
tion's major advertisers. In broadcast- 
ing today, you don't want 
to be 'a PD who is always 
saying no to the sales de- 
partment. We've all 
learned to be more flexible 
and, most important, more 
creative, in order to come 
up with station -friendly 
promotion ideas that will 
also satisfy the customer - in this case, the adver- 
tiser. 

I asked a few programmers and 
marketing executives how they work 
with sales to avoid these situations, as 
well as how they fix them when they 
do come up. Here's what they told me. 

Grand -Prize Pickles 

Frank 

Frank Gilbert, Director/Promo- 
tions & Marketing for Clear Channel/ 
Memphis, says, "We had a client - it 
was a pickle company. The sales rep 
comes to me and says, 'Theÿ re spend- 
ing a lot of money with us, so we have 
to do something.' 

"The company suggested that we 
give away jars of pickles on the air. To 

us, that's not a prize, it's a joke. But to 
the client, pickles are their livelihood. 

Gilbert 

Pickles are big. They believe anyone 
would love to win a jar of pickles. You 

have to be very careful and not offend 
them by saying, 'That's not a real 
prize,' but if the competition is giving 
away R. Kelly tickets and you're giv- 
ingaway pickles, who is the listener 
going to tune in to? 

"So we came up with a concept that 
worked for both the station and the 
client We have another advertiser on the 
station, a national sandwich chain. We 

partnered the two clients and gave away 
four -pack lunches that included cou- 
pons for four sandwiches, chips and 

soda, along with the jar of 
pickles, during our midday 
lunch break 

"The client was happy, 
and the listeners felt like 
they were actually winning 
something. The client actu- 
ally liked the idea better 
than the original one they 
came with." 

Food seems to be a com- 
mon thread among bad 

promotion concepts. Cumulus/Mo- 
bile Director/Urban Programming 
Steve Crumbley says, "A company 
that sells baked beans wanted to do 
a contest with us where listeners call 
in and tell us about something in the 
community that has improved. 

"The concept was kind of on the 
right track and the intention was 
good, but the prize was $500 worth of 
baked beans. I'd be afraid to go on the 
radio and say that was our grand 
prize. However, they were spending 
a ton of money, so we felt that we had 
to come up with an alternative idea. 

"Luckily, I have a Market Manag- 
er, Gary Pizza'', and Director/Sales, 
Brian Weil, who both understand pro - 

"Have a close relationship with your sales 

manager and marketing manager so they 

understand you and like working with you." 

Steve Crumbley 

gramming. I agreed to the promotion 
and running the promos on the air, but 
we moved the actual contest to our 
website. We also added a link to the 
baked -bean company, and they were 
happy with that as well." 

Popcorn And Mayonnaise 
Gilbert says it's easy to get creative, 

especially when you can tie two or more 
advertisers together. So how would he 
give away microwave popcorn? "Tie it 

in to a movie night at home, and get 
Blockbuster on board with free rentals, 
as well as a soda or candy company to 
pitch in some prizes," he says. 

"There's almost 

always an angle 

you can come up 

with that's 

relevant to the 

listener." 

Frank Gilbert 

"You could even take it a step fur- 
ther. Let's say Target is pushing fuzzy 
throws this week. Add a gift certificate 
for one of those and make it a Cuddle 
Up With Your Honey on the Couch 
Night. Always try to make a prize part 
of the listener's lifestyle. Advertisers 
love that kind of imagery too." 

OK, tough guy, how about a pro- 
motion centered around mayonnaise? 
"That's easy," says Gilbert. "We're 
coming up on Thanksgiving, so have 
a recipe contest - maybe on your 
website - where listeners have to use 
the client's brand of mayonnaise in a 
recipe. You might read a different 
recipe over the air each day, maybe 
during the morning show, and listen- 
ers vote on the best one. The grand 
prize could be a $500 gift certificate to 
a supermarket." 

Gilbert says you can turn almost any 
product into a contest "We had a client 
that makes a very well-known cleaning 
product come to us for a promotion to 
complement their advertising cam- 
paign. We came up with the idea to have 
a Memphis Community Cleanup Day. 

"We got different youth and com- 
munity groups involved, and the cli- 

ent supplied the product to help clean 
up neighborhood playgrounds. It was 
a positive for the client, the listeners 
and the station. It was a win -win for 
everyone involved." 

Sales Slips 
Why are programmers constantly 

faced with these types of promotion- 
al challenges? "There are generally 
two mistakes made by salespeople 
when it comes to these situations," 
says Crumbley. 

"The first is that the salesperson is 

afraid to tell the client the truth for fear 
of losing the buy, not realizing that a 
respectful relationship is more impor- 
tant than a buy that goes bad, mean- 
ing that the promotion is unsuccess- 
ful and the client never forgives your 
station and you lose all future buys. 

"The second mistake is when the 
salesperson does not talk to program- 
ming or the promotions department 
before agreeing to a client's promotion 
idea and makes promises to the client 
that sometimes can't be kept. 

"Brian makes it a point to work 
with us before he agrees to anything, 
and Vinnie Duncan, our Marketing 
Director for Urban Promotions, comes 
from programming, so he under- 
stands what will and won't work. 

"Understand, though, that some 
clients are hard to get along with and 
won't change, but if we talk before a 

confirmation is given, it can usually 
be worked out." 

The Creative Gene 
WKHT (Hot 104.5)/Knoxville PD 

Russ Allen says, "The problem is that 
most salespeople are not creative peo- 
ple. They lack that gene. They're great 
with numbers, but visualizing how 
something is going to sound on the air 
or why the target demo would even 
care about some of the things clients 
come up with is not their specialty. 

"Compounding the problem is the 
fact that the agencies are full of peo- 
ple who are good salespeople, great at 
client service and great with numbers, 
but who also have no creativity. So the 
vicious cycle continues. 

"Salespeople make the same mis- 
takes whether they're in New York or 
market 200. They promise things to 
clients without getting program- 
ming's approval first. It's generally 
things that only work for the client 
and not for the listeners or the station, 
so it turns into clutter on the air. 

"Then your numbers go down, and 
sales claims they can't sell the station - all because of stupid crap they 
wanted you to run, like trivia about 
the client's product or a live interview 
with the client. Nobody listening to 
your station cares about that stuff." 

To avoid these types of situations, 
many stations keep the lines of com- 
munication open. "We have weekly 
promo, programming and sales meet- 
ings, because things come up every 
single day," Gilbert says. "We include 
all the PDs from each station, the pro- 
motion and marketing people, all the 
salespeople and the GM. 

"We also find that to be a useful 
time to train the salespeople. We al- 
ways ask them what the client is try- 
ing to achieve. Who is their target 

demo? How can we help them in 
reaching those people?" 

Suggestions For Sales 
There are many ideas you can share 

with your sales staff to help them when 
working with clients on promotion con- 
cepts. Cnunbley says, 'There are plenty 
of off -air promotions that most clients 
will accept point -of -purchase registra- 
tion, a website contest or onsite appear- 
ances that may or may not be remotes. 

"The problem is that 

most salespeople 

are not creative 

people." 

Russ Allen 

"And remember, not only does 
sales have to understand what we are 
trying to do, but we have to be open- 
minded programmers as well. Realize 
that everything we do depends on 
revenue. Your salaries and raises are 
affected by it. 

"Have a close relationship with 
your sales manager and marketing 
manager so they understand you and 
like working with you. Once these 
managers feel that you have their 
back, they will have yours. 

"I have walked into my sales and 
marketing managers' offices while 
they've been on the phone and have 
heard the greatest compliment they 
could give our relationship when they 
say, 'I'd love to, but that doesn't fit the 
lifestyle of our station's listener. Let 
me get with my PD and see what we 
can work out. I know he's capable of 
coming up with a great idea." 

"Fortunately, I walked into a start- 
up situation with rookie salespeople 
who didn't already have the bad hab- 
its that most salespeople have," Allen 
says. "I provided them with promo - 
lions criteria that gave them guidance 
on what they needed to do in order to 
get a promotion on the air and includ- 
ed examples of things that will always 
get turned down. As long as they fol- 

low the guidelines, they're golden. 
"Of course, I have to review it from 

time to time to keep them focused, but 
it's worked very well for us, and I think 
they appreciate it, because it's right there 
in front of them - what' they need to 
do, and what they need to avoid." 

And what about those bulletproof 
vests the client wanted us to give away 
in Boston? We ended up turning him 
down and lost the buy. But Gilbert says 
he could have come up with an idea. 

He says, "Now it's illegal to buy 
them, so we wouldn't be doing some- 
thing like this for real, but if I had to, I 
would make it a fashion statement or 
a collector's item. A lot of the rappers - 50 Cent, Lil Flip and others - wear 
them, so I might get them to auto- 
graph one and give it away as a col- 

lector's item. Or we'd have the K-97 

logo embroidered on it and give it 
away as a vest to wear. There's almost 
always an angle you can come up 
with that's relevant to the listener." 
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POWERED 

MEDIABASE 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

I- 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS Most Added® 

USHER & ALICIA KEYS My Boo (Laface/Zomba) 4093 +201 557460 7 7210 www.rradds.com 
CIARA fIPETEY PABLO Goodies (LaFace/Zomba) 3492 -261 473909 17 7210 

ARTIST TITLE LABELS) ADDS 

NELLY My Place (Derrty/Fo'Reel/Universal) 3076 -446 327557 13 7210 
ASHANTI Only U (MurderInc./IDJMG) 58 

SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggy Style/Geffen) 3021 +649 382998 5 6710 
NAS Bridging The Gap (Columbia) 39 

LIL' WAYNE Go DJ (Cash Money/Universal) 2885 +305 299033 7 6511 EMINEM Just Lose It (Shady/Aftermath/lnterscopel 37 

ANTHONY HAMILTON Charlene (So SoDef/Zomba) 2712 +76 341549 14 6311 AKON Ghetto (SRC/Universal) 28 

TERROR SQUAD Lean Back (Universal) 2563 -103 302303 18 6210 
SILKK THE SHOCKER Be There (New NoLimit/Koch) 22 

MISS B Bottle Action (Laface/Zomba) 9 

ALICIA KEYS IITONY, TONI, TONE & JERMAINE PAUL Diary (J/RMG) 2380 180 370870 21 6910 ANGIE STONE fIANTHONY HAMILTON Stay For Awhile (J/RMG) 6 

DESTINY'S CHILD Lose My Breath (Columbia) 2316 +34 256694 4 7011 YOUNG BUCK Shorty Wanna Ride (lnterscope) 5 

AKON fISTYLES P. Locked Up (SRC/Universal) 2293 -304 252842 15 3710 

JUVENILE fWACKO & SKIP Nolia Clap (Rap-A-Lot/Asylum) 2075 -59 237970 14 6110 

JADAKISS fIANTHONY HAMILTON Why (RuffRyders/lnterscope) 1966 276 217967 17 6810 

LIL SCRAPPY No Problem (BME/Reprise) 1937 -240 181847 20 6510 

FABOLOUS Breathe (Atlantic) 1853 +253 217931 6 6810 Most 
YOUNG BUCK Shorty Wanna Ride (lnterscope) 1840 +222 181916 5 6515 Increased Plays 
LL COOL J Hush (DefJam/IDJMGI 1811 +94 194969 5 6510 TOTAL 

PLAY 

MASE Breathe, Stretch, Shake (Bad Boy/Universal) 1666 -82 192391 9 5810 ARTIST TITLE LABEL(S) INCREASE 

NELLY Flap Your Wings (Derrty/Fo'Reel/Universa/) 1507 -151 151378 9 6310 SNOOP DOGG fIPHARRELL Drop It Like... (Doggy Style/Geffen) +649 

TRICK DADDY Let's Go (Shp-N-Slide/At/antic) 1472 +290 141422 4 6010 MARIO Let Me Love You (J/RMG) +324 

CHINGY Balla Baby (DTP/Capitol) 1424 +87 134658 4 6211 
KANYE WEST The New Workout Plan (Roc-A-Fella/IDJMG) +308 

R. KELLY & JAY -Z Big Chips (Jive/Roc-A-Fella/IDJMGI +306 
LL COOL J Headsprung (DefJam/IDJMG) 1344 168 192556 15 6610 LIL' WAYNE Go DJ (Cash Money/Universal/ +305 

JA RULE fIR. KELLY & ASHANTI Wonderful (MurderInc./IDJMG) 1296 +237 199069 3 6111 TRICK DADDY Let's Go (Slip-N-Slide/Atlantic) +290 

R. KELLY & JAY -Z Big Chips (Jive/Roc-A-Fella/IDJMG) 1278 +306 159796 3 6712 FABOLOUS Breathe (Atlantic) +253 

JOHN LEGEND Used To Love You (Columbia) 1275 +96 102656 6 5113 
LIL' JON & THE EASTSIDE BOYZ fIIJL SCRAPPY What... (71/77 +253 

JA RULE fIR. KELLY & ASHANTI Wonderful (Murder/ncADJMG) +237 
DEM FRANCHISE BOYZ White Teez (Universal) 1118 -118 92467 11 3811 YOUNG BUCK Shorty Wanna Ride (lnterscope) +222 

LIL' FLIP Sunshine (Sucka Free/Loud/Columbia) 1016 261 104843 19 5210 

R. KELLY Red Carpet (Jive/Zomba) 991 -44 122618 3 5914 

BODY HEADBANGERS fIYOUNGBLOODZ I Smoke, I Drink (Universal) 966 -123 76443 5 3710 

CRIME MOB Knuck If You Buck (BME/Warner Bros./Reprise) 948 -46 87557 16 3911 New &Active 
MANNIE FRESH Real Big (Cash Money/Universal) 947 +39 80394 6 4712 

MARIO Let Me Love You (J/RMG) 855 +324 99930 2 5714 
KANYE WEST The New Workout Plan (Roc-A-Fella/IDJMGI 

TWISTA fIR. KELLY So Sexy Chapter II (Never Like This) (Atlantic) 850 +8 87562 3 4814 Total Plays: 406, Total Stations: 46, Adds: 2 

NEW EDITION Hot 2 Nite (Bad Boy/Universal) 832 +85 102291 14 3410 AVANT Can't Wait (Geffen) 

LLOYD Hey Young Girl (Murder lnc./DefJam/IDJMG) 728 -180 51705 7 4410 Total Plays: 398, Total Stations: 41, Adds: 2 

TERROR SQUAD Take Me Home (Universal) 679 +129 83600 2 3910 4MULA1 Gotta Roll (Sobel 

T.I. Let's Get Away (Grand Hustle/Atlantic) 650 -181 68485 20 5110 Total Plays: 375, Total Stations: 35, Adds: 2 

R. KELLY & JAY -Z Don't Let Me Die (Jive/Roc-A-Fella/IDJMG) 635 +164 54438 2 5513 LYFE JENNINGS Stick Up Kid (Columbia) 

Total Plays: 362, Total Stations: 31, Adds: 2 
KEYSHIA COLE I Changed My Mind (A&M/lnterscope) 619 +24 66165 5 3610 

GUERILLA BLACK WEENIE MAN Compton (Virgin) 619 -298 53730 12 4310 
RUPEE Tempted To Touch (Atlantic) 

Total Plays: 310, Total Stations: 22, Adds: 0 

LIL' JON & THE EASTSIDE BOYZ fILIL SCRAPPY What U Gon' Do (TVT) 576 +253 57005 1 5214 
PITBULL Dammit Man (TVT) 

HOUSTON Ain't Nothing Wrong (Capitol) 572 +23 42669 4 4011 Total Plays: 239, Total Stations: 18, Adds: 4 

URBAN MYSTIC Where Were You? (Sobel 546 +1 34117 10 2712 
J -KWON Hood Hop (So So Del/Zomba) 

TWISTA fIR. KELLY So Sexy (Atlantic) 530 -221 68127 20 5110 Total Plays: 237, Total Stations: 23, Adds: 0 

EMINEM Just Lose It (Shady/Aftermath/lnterscopel 509 +30 41097 2 42137 GUERILLA BLACK MARIO WINANS You're The One (Virgin) 

OUTKAST Prototype (Laface/Zomba) 467 +1 29149 3 4113 Total Plays: 202, Total Stations: 40, Adds: 4 

SHAWNNA fILUDACRIS Shake That Sh*t (DTP/DefJam/IDJMG) 459 -108 101098 11 2810 MISS B Bottle Action (Laface/Zomba) 

LLOYD BANKS Karma (lnterscope) 453 +135 45339 1 4814 
Total Plays: 201, Total Stations: 24, Adds: 9 

R. KELLY U Saved Me (Jive/Zomba) 453 -95 57750 18 4210 JON B. Lately (Sanctuary/SRG) 

Total Plays: 198, Total Stations: 19, Adds: 1 

BEENIE MAN King Of The Dancehall (Virgin) 421 +7 123110 8 2110 

LLOYD BANKS I'm So Fly (lnterscopel 420 -208 35625 10 4510 Songs ranked by total plays 

72 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
10/10-10/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average 
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc. 

Station playlists for all R&R reporters 
are available on the web at 

www.radioandrecords.com. 
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Artist Title (Label) 

America's Best Testing Urban Songs 12 + 
For The Week Ending 10/22/04 

Pers. Pers. Pers. 
TW LW Famil. Burn 12-17 18-24 25-34 

USHER & ALICIA KEYS My Boo (Laface/Zomba) 4.22 4.29 96% 16% 4.02 4.06 3.90 

TERROR SQUAD Lean Back (Universal) 4.16 4.22 99% 43% 4.08 4.09 4.07 

CIARA IPETEY PABLO Goodies (LafacelZomba) 4.13 4.13 98% 34% 4.00 4.12 3.65 

NELLY My Place (Derrty/fo'Reel/Universal) 4.13 4.07 97% 27% 4.07 4.13 3.89 

TRICK DADDY Let's Go (Slip-IIISlide/Atlanticl 4.11 4.00 65% 9% 3.99 3.98 4.03 

DESTINY'S CHILD Lose My Breath (Columbia) 4.01 3.92 90% 16% 3.84 4.02 3.31 

LL COOL J Headsprung (DefJam/IDJMG) 3.97 4.06 88% 25% 3.99 4.09 3.72 

LL COOL J Hush (DefJam/IDJMG) 3.97 4.07 66% 9% 4.01 4.10 3.75 

SNOOP DOGG... Drop It Like It's Hot (Doggy Style/Geffen) 3.93 3.69 65% 11% 4.05 4.12 3.89 

T.I. let's Get Away (Grand Hustle/Atlantic) 3.92 3.95 80% 24% 3.89 3.85 3.98 

FABULOUS Breathe (Atlantic) 3.91 3.98 71% 9% 3.99 3.87 4.29 

AKON fISTYLES P. Locked Up (SRC/Universal) 3.90 3.92 88% 33% 3.80 3.74 3.98 

LIL' FLIP Sunshine (Sucka freelLoud/Columbia! 3.89 3.89 97% 41% 3.86 3.89 3.78 

JADAKISS fIA. HAMILTON Why (Ruff Ryders/lnterscope) 3.86 3.80 86% 32% 3.88 3.85 3.95 

MASE Breathe, Stretch, Shake (Bad Boy/Universal) 3.85 3.96 82% 19% 3.79 3.75 3.90 

JUVENILE fIWACKO & SKIP Nolia Clap (Rap-A-LotlAsylum) 3.83 3.74 58% 13% 3.69 3.78 3.47 

ALICIA KEYS fITONY, TONI, TONE... Diary (JIRMG) 3.81 3.90 90% 32% 3.84 3.91 3.63 

CHINGY Balla Baby (DTP/Capitol) 3.81 3.71 57% 9% 3.71 3.80 3.48 

YOUNG BUCK Shorty Wanna Ride (lnterscope) 3.78 3.77 59% 12% 3.74 3.75 3.72 

NELLY Flap Your Wings (Derrtylfo'Reel/Universal) 3.72 3.65 85% 28% 3.64 3.82 3.16 

ANTHONY HAMILTON Charlene (So So Def/Zomba) 3.71 3.54 54% 13% 3.83 3.92 3.54 

LIL' WAYNE Go DJ (Cash Money/Universal) 3.70 3.55 53% 12% 3.58 3.64 3.47 

LIL SCRAPPY No Problem (BME/Reprise! 3.63 3.69 75% 26% 3.51 3.54 3.44 

TWISTA fIR. KELLY So Sexy (Atlantic) 3.62 3.75 89% 40% 3.66 3.61 3.83 

BODY HEADBANGERS... I Smoke, I Drink (Universal) 3.59 3.50 44% 11% 3.44 3.50 3.31 

LLOYD Hey Young Girl (Murder Inc./DefJam/IDJMG) 3.57 - 50% 11% 3.51 3.70 3.07 

CRIME MOB Knuck If You Buck (BME/WarnerBrosJReprise) 3.48 3.41 45% 15% 3.31 3.22 3.55 

DEM FRANCHISE BOYZ White Teez (Universal) 3.40 3.28 51% 14% 3.14 3.11 3.22 

Total sample size is 328 respondents. Total average favorability estimates are based on a Scale of 1-5. (1=dislike very much, 5 = like 

very much). Total familiarity represents the percentage of respondents who recognizedthe song. Total burn represents the number 

of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition 

is based on persons 12+. Persons are screened via the Internet Once passed, they can take the music test based on the format/music 

preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 

participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for 

local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere 

Radio Networks. 

GOSPEL Top 30 
LAST THIS 
WEEK WEEK 

8 4 

2 3 

7 8 5 
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12 8 11 
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14 13 

13 14 

18 105 

18 

15 17 

16 18 

20 19 

19 20 

22 

21 22 

26 

23 

24 
IDebut> 

27 28 

29 30 

ARTIST TITLE LABEL(S) 

KIERRA SHEARD You Don't Know (EMI Gospel) 663 

J MOSS We Must Praise (Gospo Centric) 480 

FRED HAMMOND Celebrate (He Lives) (Verity) 479 

NEW BIRTH TOTAL... Suddenly (EMI Gospel) 456 

DEITRICK HADDON God Is Good (Verity) 455 

JIMMY HICKS... Blessed Like That (World Wide Gospel) 442 

KEITH JOHNSON Let Go And Let God (Verity) 427 

DONALD LAWRENCE Healed (Verity) 361 

DOROTHY NORWOOD Praise In The Temple (Malaco) 339 

WILLIAMS BROTHERS Still Here (Blackberry) 336 

R. KELLY U Saved Me (Jive/Zomba) 334 

ISRAEL... Again I Say Rejoice (Integrity/Vertical) 333 

TYE TRIBBETT No Way... (Sony Gospel/Columbia) 307 

NEW DIRECTION I'm Gonna Wave... (Gospo Centric) 299 

TONEX fIKIRK FRANKLIN Since Jesus Came (Verity) 286 

L. SPENCER SMITH & TESTAMENT God Will (Entro) 284 

ISRAEL... Another Breakthrough (Integrity/Vertical) 278 

DEANDRE PATTERSON Give Him Glory (Tyscot) 274 

7 SONS OF SOUL Run On (Verity) 260 

STEPHEN HURD Undignified Praise... (Integrity) 243 

JEFF MAJORS Pray (Music One) 239 

SMOKIE NORFUL Can't Nobody (EMI Gospel) 239 

RICKY DILLARD Take Me Back (Crystal Rose) 236 

JOE PACE We've Come To Praise Him (Integrity) 233 

GMWA MASS CHOIR Only A Test (Gospo Centric) 228 

MEN OF STANDARD Jost Like You (Malaco) 207 

LASHELL GRIFFIN Free (Epic) 207 

BISHOP TD JAKES Take My Life (Dexterity/EM/Gospel) 207 

BISHOP KELSEY... Run And Tell That (Independent) 201 

DOTTIE PEOPLES Still Running (Air Gospel) 199 

TOTAL + I - WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

+10 14 2611 

+41 9 2210 

45 14 2010 

+25 14 2112 

+18 11 2311 

'3 14 1910 

-8 14 1810 

+38 6 1811 

+7 14 2011 

-8 14 1710 

-58 14 1210 

.21 14 1410 

3 9 1210 

22 14 1510 

6 14 1110 

+6 8 1310 

-17 14 1210 

-19 13 1410 

13 11 1210 

-33 14 1210 

+1 9 1010 

-9 4 1311 

+22 13 1311 

+13 3 1913 

+9 2 1310 

+36 1 1011 

+31 7 1011 

3 4 1410 

+12 4 1210 

9 9 910 

33 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 10/3 - Saturday 10/9 
© 2004 Radio & Records. 

Station playlists for all R&R reporters are available on the web at www.radioandrecords.com. 

Reporters 
. GA 

FAMDisOe'ir 
2 SNOOP DOGE f/PHARRELL 

1 LID P 

USHER 
XANYE WEST 
TI 

SHAWN KANE 

GEGLD LEVERT 
ANGIE STONE VANTHONY HAMILTON 

WZMIYNBoy,GA 
OM. OIImw 
PD'. Heile Mace 
APoMD: RYerlce Meet 
74 LIL JON A THE EASTSIDE BOYZ ME SCRAPPY 

WA ábm, NY 
PD Bea 

APT.R/ Wender WMM, 
12 LADY SAW 

2 EMINEM 
1 NAS 
1 A$HA1E 

MIEN 
MISS B 

KEDNMenrMNa. LA 
CAL: Jay SbvMM 
MO- Wade Hempen 
22 JOHN LEGEND 

WNTA/Mlanta. GA. 
PD: beny SmoldnB 
APO. DimWWS Stevens 
MD'. Ramona Debrmm 

I NUS 
ASHANI 

WVEE/MAWa GA. 
PO: Tony Brown 
MO Insti Lase 
No Ands 

WFXAMgusla GA- 
EMPO Rm Thomas 

3 ASHANTI 
1 SILKK THE 393:34 

NAS 

WPRWIIWgusTa, GA' 
POOm 'Teel -Snell 
MD TuTu 
No Mds 

WERDEaIBmore. MO 
PO' War Stan 

Nm Howse 
15 CRIME MOB 

7 YOUNG MUCK 
1 ASHANTI 

WEMKMaIon Rouge. LA 
PO JTweery 
MD'. Noel Dl Sups MIM 
26 EMINEM 

NAS 
ASHANTI 
SESSI THE SHOCKER 
KANYE WEST 
IKON 
TIFFANY EVANS 
R KELLY 
DING WUN 4DAVID BANNER 

KTCXIBeaumM,lA' 
PD DougHalN 
AMMO Aden Mel 

ASHANTI 
MINEM 

a.'EIN 

W0UWEIlONI, MS' 
OM Raltelkorm 
PIRO:TMIMaNSY 

I R KELLY B .AY -Z 

EMINEM 
RAS 
ASHANTI 
IKON 

WJZD/BEW MS 
PO: BY Nol 
18 EMINEM 

3 PITBULL 
2 NAS 
1 ASHANTI 
1 LYFE JENINGS 

LADY SAW 
KRA/ME BAIE 
AVON 
AVANT 

WBOLBoslon, MA 
POMD. Lamar "LSD' Robinson 

5 LLOYD RAMS 
1 ASHANTI 

WMLAJEIJSIO. NY' 
POMD'Chri Remolds 

1 ASHANII 
OUTCAST 
MON 
JON B 

NAS 

VAW2,snaANmlon, SC. 
OML40: Terry Baas 
MAMMY 

10 EMINEM 
10 ASHANTI 
9 NAS 

SILKK THE SHOCKER 
IKON 

WPEitboAOtle 
PO.Terrl Avery 
MD'. Den Cob 

1 R KELLY A JAY -Z 
EMINEM 
SILKK THE SHOCKER 
ANGIE STONE VAMT TONY HAMILTON 

WJTT/CAananooga. TV - 

PD.KeM1Larder/ 
MO Maoistndds 

MINIM 
FLAMBEY LPE EY PABLO 
NAS 
ASHANTI 
SILLA TEE SHOCKER 
LADY SAW 
AVON 

M G131/C AeMo, IL' 
OINPITE rallb 
MONDT10NM1' Bean 

ANTH HAMILTON 
USHER 
JA RULE M. KELLY 8 ASHANTI 
YOUNG BUCK 
ALL SCOTT 

WPWACEANAO. IL 
PD. in 
ND Barbara McDowell 
NO Mn/ 

WRFICiminnAi ON' 
PD. Terri Thomas 
MD Dias WNIWIN 

3 LLOYD BANKS 
ASHANTI 

WEIQ,L1e0NarM. OH' 
081/113KIroJohmao 
MO. UM W« 

4 YOUNG BUCK 
ASHANTI 

URBAN MYSTIC 

WSAD opre.. SC. 

APO. MM 115M 
MD SMMMYW 

5 MISSE 
1 NAS 

ASHANTI 
EMINEM 

WKJOCOWMa. SC 
OMUMmMI 
POARMABO 

ANGIE S EVANRqNYHAMILTON 
EMINEM 
ASHANTI 

WFXE/Colorn*IM. GA 
01800 0M 
P0 

JON THE EASTSIDE BOYZ WL SCRAPPY 
5 NAS 
3 SILKK THE SHOCKER 
3 IKON 

1VIASIM:WOSrMW. MS 
01/140eamoNmNW 
MD Steno Alm 
45 UL SCRAPPY 
38 SNOOP DOGG VPHARRELL 

VIGIOUCalambea 
PO SARA 

LAP 

MD: WM otHlerMN 
2 MANNIE FRESH 

1 LLOYD BANKS 
ASHANTI 

KXOADaIas, TX' 
POMO Sldp Cbatlom 
No Adds 

WOTJNe0oll, MP 
PD: Spade SAW& 

14 YOUNG BUCK 
9 MANNIE FRESH 

ASHANTI 

WJLB/DWmlt. MP 
PO' KJ Holiday 
APDIO- Kris Kokes 

19 EMINEM 
LEAS 

ASHANTI 
MAGIE STONE EANT/TNY HAMILTON 
ANON 

WJINNWnan. AL 

0M- Al WIison 
POMD Toy BMW 

1. LIARS I: MISSY ELLIOTT 
10 R. KELLY JAY -7 
5 II 

WILI IF RINGO 

WZFXFayellevIlle. NC. 
ON Mac (Mures 
POND Jell Andrew 
APO' Mike Tech 

5 NAS 
ASHANTI 
ANGIE STONE I/ANRIONY HAMILTON 
KRAYZIE DONE 
MON 
TWISTA AIR KELLY 
(MINIM 

WYNNA'IOrence, SC 

OM'.ManSmnY 
PD GeralAMc$waIn 
MD Pam Jorge n 

11 EMINEM 
NAS 
ASHANTI 

WTMOIOIIO Mlle, FL' 
POMO: SOOB Brom 

APO Tram Brown 
11 EMINEM 

9 ASHANTI 
2 MISSE 

I NAS 
MON 

WNIS,O,eenMlle, NC' 
PM& B.K. MOHR 

NAS 
ASHANTI 

WJMZJGreennlle. SC 
OM. Tony era 
A9: Kann Bland 
MO Doug Dans 

9 R KELLY 
DESTINY S CHILD 
BRIAN MCKNIGHT 

WRHMNMbM. CT' 
POMOliteg win 
12 JOHN LESENDD 

3 NAS 
2 ASHANTI 

1 PITBULI 

WEUPAWWSMIIe, A. 
1318. SYM Mary 
PB:MgM 
MO MIA 12 TUNISIA I/R. KELLY 

5 MISSE 
i LYEE 

LA 0E LA SOUK 

GUERILLA BLACK 6MAR10 WINANS 
ASHANTI 

WNRPMuIdMlle. AL. 
POMO PATIN DOWN 

No Md 

WJMVJedmon, MS. 
AAPD. Manama. 
MDAm Marie 

4 ASHANTI 
SILKK THE SHOCKER 
MON 
TIFFANY EVANS 
NAS 
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ASHANTI 

WSWTZT.NWIame. FL 
ON Stew CMam 
PO: Dale AId 

1 LIL WAYNE 
1 YOUNG BUCK 
1 LLOYD BANKS 

WWLDyrallMome. R 
OM:IKahbMOaas 

PIS EdMe World Famous 
APOMM MIMe 

I1 ASEMell 

WBTP'Ianpa. FL' 
OM. Jeff KaREN: 

PD Ron JOmarm'Shepard 
MD: Stan Robin= 

LIL JON 8 THE EASTSIDE AOVO VLIL SCRAPPY 
ASHANTI 

WTMPITMrya. FL 
OMPO' Loua MWonmW 
APOMD BlyyMamyCM 

14 DESTINYSCHILO 
14 WILLIE RINGO 

WJUGIModo, 014 
PO. Cello Mm 

1 ASFMNTI 
SILICE IHE SHOCKER 
TIFFANY EVANS 
EMINEM 
NAS 

HMI/Tulsa. OK. 
PDTWryMMMayMr 
?BAONAMNW/ 

14 ASHANTI 
13 MISSE 
7 R. KELLY 
2 EMINEM 

NAS 
SILKK THE SHOOTER 
MON 

WKYSAyaNdnglm.DC 
PT: DanIEl HUMOSA 
MD Iran Waller 

NAT 
ASHAN' 

DYO wAES 

WJKS WllmmglOn, Or 
PO Tam SuartarRN 
MD Manuel Mena 
54 EMINEM 

3 NM 
2 LIL' JON & THE EASTSIDE BOYZ 1NL SCRAPPY 

ANGIE STONE TMI'THONY HAMILTON 
ICON 
MISS E 

DE IA SOUL 
ASHANTI 
SILKK TILE SHOCKER 

WM 00ASATOMM, MC 

MO: NW SNWIM 
11 KANYE WEST 

4 LIL' JON 8 RIE 1051510E BOYZ ANL SCRAPPY 
ANGN STONE VANDIONY HAMILTON 
TERROR SQUAD 

Note: For complete 
adds, see R&R 

Music Tracking. 

*Monitored Reporters POWEREDra 
100 Total Reporters MEDIABASE 

72 Total Monitored 

28 Total Indicator 

Did Not Report, Playlist Frozen (2): 
WESE/Tupelo, MS 
WIBB/Macon, GA 
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R&R asks radio DJs for the hottest records jumping off. 

DJ Irle 
Mixer, WEDR/Miami 

Ciara's "1, 2 Step" (LaFace/Zomba): This record is doing phenom- 
enally right out the gate. Jazze's "Planet Rock" -inspired track lends 
an old -school feel to "1, 2 Step" that works very well. Dirt Bag's 
"Slow Down Lil' Buddy" (Jive/Zomba): Here's that Dirt Bag joint we've 
been waiting for. Hard-hitting lyrics over a tight -ass track and a me- 
lodious hook. This is Dirt's best effort yet. 9 Mike Jones f/SlimThug 
& Paul Wall's "Still Tippin"' (Asylum): Look for this Houston monster 
to take over hoods all over the country one market at a time. The 
first time I heard this record it blew me away, and it will do the same 
to you when you hear it. It's a monster! The Game's "Higher" (Af- 
termath/G-Unit/Interscope): The Game is the truth. After creating a 

crazy buzz just off mix tapes and freestyles, he's finally dropping 
singles from his forthcoming album. "Higher" is that West Coast 
banger that shows Game can make real records and not just 
freestyle. 

MEN OF STYLE Soulful and stylish rocker Lenny Kravitz (r) was in Atlanta recently visiting with the 

corporate folks at Cumulus, where he met Dir./Urban Programming Ken Johnson. 

ARTIST: Xavier Aeon 

LABEL: EI. Entertainment 

HOMETOWN: Ponce, Puerto Rico 

and Hartford 

CURRENT PROJECT: Xavier Aeon 

IN STORES: January 2005 

CURRENT SINGLE: "Rub 1 Out" 

TOP SPINS AT: WZMX (Hot 93.7)/ 

Hartford, WPHH (Power 104.1)/ 

Hartford 

By DANA HALL/ URBAN EDITOR 

Personal Stats: Born in Ponce, 
Puerto Rico, Xavier Aeon moved to 

Hartford with his family when he was 
10. He had already been singing in the 
church choir since age 4, and he started 
writing songs at the age of 9. In high 
school he was an aspiring singer influ- 
enced by his multicultural heritage and 
the community he became part of in 
Hartford. 

"Being of mixed heritage definitely 
helped define who I am as a person as 
well as a musician," says Xavier. "I re- 
member being exposed to so many 
kinds of music growing up. First there 
was the Latin side of me, then the black 
side, and, finally, I was exposed to the 
music that my peers were listening to 
in Hartford - primarily West Indian 
music." 

After high school Xavier began sing- 
ing in nearby New York City in clubs, 
working with producers such as Chris 
Henderson (Case) and Troy Oliver 
(Ginuwine) and opening for singers like 

Avant, Lumidee and Wayne Wonder. 
Xavier decided to start his own label, F. 

I. Entertainment, and he honed his writ- 
ing, producing and performing skills 

The Album: Xavier wrote and co - 

produced all of the songs on his self - 
titled debut album except one - the 
first single, "Rub 1 Out," featuring El- 

ephant Man. It was produced by reggae 
hitmaker Tony Kelly, who has worked 
with Sean Paul, Wayne Wonder and El- 

ephant Man. 
Also featured on the album are Joe 

Budden (on "Secrets") and Jadakiss (on 
"Whuut"). The album, a mix of R&B, 
reggae and hip -hop, showcases a vari- 
ety of sounds, lyrics and images that 
Xavier describes as "a love affair of in- 
terludes." He continues, "It describes all 
the things in between that people don't 
say to each other. It's about the body 
language and the eye contact." 

For more information on Xavier's 
music check out www.4sightmedia. 
corn /xauier_info.htm. 

Urban AC Reporters 

WQVE/Alhany, GA 
OM: Bill Jones 
PD: Hozie Mack 
No AdW 

WKSP/Augusta, GA' 
OM: Mike Kramer 
PD/MD: Tim "Feltz" Snell A Cher Best 
No Me 

WWIN/Ballimore, MD' 
PD:15m Wags 
APO/TAD. Keith Fisher 

FEHAIJ I EVE Fí 

KQXLBaton Rouge, IA' 
OM: Jeff Jernigan 
PD/MD: Mya Vernon 

JUEEN LO FAH I/AL GREEN 

WBHKBirmingham, AL' 
OM: Jay Dixon 
PD/MD: Darryl Johnson 
No Ands 

WMGL/Charleston, SC' 
OM/PD: Tent/ Base 
MD: TK Jones 

1 QUEEN LATIFAH EA: Gift EN 

RENE' 

WXST/Charleston, SC' 
OM: John Anthony 
PD/MD: Michael Tee 

12 UGH N LATIFAN f:A1 GREEN 

WBAV/Charlotte 
PD/M0: Teri Avery 
No M:" 

WONC/Charlotte` 
PD: Boogie D 

MD: Kim Stevens 
1 ANITA BAHH 

WSRB/Chicago. IL' 
PO/MD: Tracie Reynolds 
NO Ade 

WVAZJChicago, IL' 
OM/PD: Elroy Smith 

APO/TAO: Armando Riven 
Ro anos 

WZAK/Cleveland, OH* 
OM/PD: Kim Johnson 
MD: Bobby Rash 

I ANITA AKER 

WLXC/Columbia, SC' 
PD: Doug Williams 

e RENE 
QUEEN LATIFAH 1/AL GREEN 

WWDM/Columbia, SC' 
PD: Mike Love 
MD: Lod Mack 

9 RENE' 
QUEEN LAIIFAN I/AL GREEN 
QUE 8 MALAKA 

WAGH/Columbus, GA 
DM: Brian Waters 
PD/APD: Queen Rasheeda 
MD: Edward Lewis 
No 00(10 

WMXU/Columbus, MS 
PD/TAD: Bobby Wonder 
100(1(10 

WXMG/Columbus, OH' 
0M: Paul Strong 
PD: Warren Stevens 

VAN HUNT 
GERALD LEVERT 

WRNB/Dayton, OH' 
OM/P0: J.D. Nunes 

ANTHONY HAMILTON 

WMXO/Detroit, MI' 
0M: 0.1 Holiday 
PD: Jamillah Muhammad 
APO: Oneil Steven 
MD: Sheila Little 
loo Ands 

Stations and their adds 

WUKS/Fayetteville, NC' 
PD: Garrett Davis 
MD: Cahill, Pee 
No Ands 

WDZZ/Flint, MI` 
PD: Trey Michaels 
MD: Yvonne Daniels 
12 JOSS STONE 

1 LALAN HATHAWAY 
EARTH. WINO FIRE t/RMHAEL SAADIO 
QUEEN LATERIE t/AL GREEN 

WCMGIFIorence, SC 
OM: Matt Scurry 
PD: Ernie Dee 

RENE' 
QUEEN LATIFAR VAL GREEN 

WFLM/Ft. Pierce, FL' 
OM: Mike James 
PD/MD: James T. 

APO: Taman Gant 
No Adds 

WQMG/Greensbore, NC' 
POEMD: AC Shone 

EARTH. WIND R FIRE EMAPHAEL SAADIO 
QUEEN LARfAH 1/AL GREEN 

KMJGMouston, TX' 
0M: Tom Calococci 
PD/MO: Sam Choice 
Nn Ace 

WTLCAndianapolis, IN' 
PD: Brian Wallace 
APO/MO: Garth Mani 
No A,tlt 

WJXN/Jackson, MS' 
PD: Steve Poston 
No ions 

WKXI/Jackson, MS' 
0M/PD: Stan Branton 
No Ate 

WSOUJacksonville. FL' 
POMO KJ Brooks 

KMJK/Kansas City. MO' 
Po Jerold Jackson 

KSSM/Killeen, TX 
PDIMD: Mark Raymond 
APO: Monica Reid 
10 EARTH. WIND a FIRE 1/RAPHAEL SAADIO 

4 NORMAN BROWN 
RENE' 
QUEEN LATIfAN t/AL GREEN 

KNEKA.atayette, LA' 
PD/MD: John Kimm 
15 JOSS STONE 

4 ANITA BAKER 
GERALD LEVERT 

KKRX/Lawton, OK 
OM/PD: Terry Monday 
AMPDD: Tony Tone 

Are 

KOKY/Little Rock, AR' 
OM: Joe Booker 
PO/M: Man Dylan 

10 RENE' 
1 QUEEN LAIT FAH VAL GREEN 

KILH/Los Angeles, CA* 
PD/MD: Mndnee Russell 

5 QUEEN LADEN/ VAL GREEN 
4 AVANT 
4 GERALD LEVERT 

WMJMA.ouisville, KY' 
PD/TM: Tlm Gerard Giton 
00 Ands 

KJMSIMemphis, TN' 
PD: Me Bell 
AMMO: Eileen Collier 

GERALD LEVERT 

, eeree,ereet - ,teimen :Ke veyerneeeve> ernimmece . .tesse erne .... 
listed alphabetically by market 

WHDT/Miami, FL' 
PO. Oenick Brown 
AMMO' Karon Vaughn 

WJMR/Milwaukee, WI' 
POMO: Lauri Jones 

WDLT/Mobile, AL' 
PD'. Steve Cmmbley 
MO: Kathy Barrow 
12 EARTH WIND a FIRE ERAF EAEL SAADIO 

5 GERALD LEVFRT 
RENE' 
QUEEN LATIFAH f/AL GREEN 

KIMG/Monroe, LA 
PD: Chris Collins 
No Noon 

WWMG/Moiltaomery, AL 
PD/MD: Darryl Elliott 
No Nnos 

WQOK/Nashville, TN' 
PD/MD: Derrick Corbett 

2 QUEEN LATIFAH I,AL GREEN 

Music Choice Smooth RAB/ 
Network 
01A/PD: Damon Williams 

e REVOKE' 
BILLY MILES 

Sirius Heart 8 Soul/Network 
OMIPD: B.J. Stone 

TOSHI 

Sinus Slow Jamr/Network 
OM: B..JJaSlone 
PO: TOMBE 

Lfl KI P E 

13 GERALD /EVERT 

WYBC/New Haven. CT' 
OM: Wayne SURTOUT 

PO: Juan Castilla 
APO. Angela Malerha 

WYLD/New Orleans, LA' 
OM: Cana Boalner 
PO: Al Appleherry 
No Anon 

WRKS/New York. NY' 
OM'. John Mullen 
PO: Toya Beasley 
M0: Jolie Guslines 
No Adds 

WKUS/Nortolk, VA' 
OMND: ELDris/ 

RT 
Mvelraels 

GERA 
QUEEN LATIFAH t/AL GREEN 

WVKL/Norlolk, VA' 
OM: Dick Lamb 
PD/MO: Dee London 
19 USHER a ALICIA KEYS 

ANITA AMER 

KAMP/Oklahoma City, OK' 
PO: Terry Monday 
MD: Eddie Bosco 

QUEEN LATIFAH VAL GREEN 

WCFB/Orlando, FL' 
OM/PD: Steve Holbrook 
11 tALAN HATHAWAY 

B TEEM MARIE HERALD1 LEVERT 

WDAS/Philadelphia, PA' 
OM: Thee Milchem 
PD: Joe Tamhuno 
APD/MO: Jo Gamble 
10 OJAYS 

WFXC/Raleigh, NC' 
PD: Cy Young 
APDMD: Jodi Bony 

EARTH. WIND 8 FEHE "KAITIPI/ SAADIU 

WKIS/Richmond, VA' 
OM/PO: Al Payne 

1 ANITA BAKER 

WVBE/Roanoke, VA' 
PD/MD: Wag Ford 

`05H1 

WLVHBavannah, GA 
OM: Brad Kelly 

Jewel 
Young 

APO: 
GERALD 

Emer 
19 GERALD LEVEPT 

9 ML1510 

KMJMISt. Louis, MO' 
OMEPO: Chat Atkin 
No NAN 

WPHRISyracuse, NY' 
OM: Rich Lauber 
PO: Butch Charles 
APED: Kenny Ecus 
No 

WIMX/Toledo, OH' 
P0: Rocky Love 
MD: Brandi Browne 
No AGAR 

WTUG/ruscaloosa, AL 
OM: Greg Thomas 
PO/MO: Merles Anthony 
APO: Michelle Miller 

2 O'JAYS 
1 ANITA BAIER 

WHUHIWashington, DC' 
PD: Dave Dickinson 
MD: Traci LaTrelle 

BAR-KAYS 
PETE BELASITr 

WMMJANashington, DC' 
PD: Kathy Brown 
MD: Mike Chase 
No Afte 

WKXSAVilmington, NC 
APO: La'Thanya Russ"" 

6 SHIRLEY BROWN 
6 TEMPTATIONS 
6 MEL WAITERS 
6 MARION SERE 
5 EARTH WIND a EIRE VRAPHAEL SAADIO 

GERALD LEVERT 

'Monitored Reporters 

69 Total Reporters 

51 Total Monitored 

18 Total Indicator 

POWERED 
MEDIABASE 

Did Not Report, Playlist Frozen (4): 
WHBX/Tallahassee, FL 
WRBV/Macon, GA 
«VA/Charlottesville, VA 
XM The Flow/Network 
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WEEK WEEK 

1 1 

2 0 
3 3 

4 0 
5 © 
8 0 
7 7 

6 8 

9 9 

11 0 
10 11 

12 ® 
13 13 

14 14 

21 ® 
16 0 
20 0 
18 0 
23 0 
17 20 

19 21 

24 ® 
26 ® 
22 24 

25 ® 
28 Q 
27 27 

f Debut> 

30 29 

29 30 

URBAN AC TOP 30, 
October 22, 2004 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

F I - 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (J/RMG) 1363 -184 145297 20 4310 

PRINCE Call My Name (Columbia) 1285 +13 156515 23 4610 

ANITA BAKER You're My Everything (Blue Note/EMC) 1186 -64 129991 17 4810 

BRIAN MCKNIGHT What We Do Here (Motown) 1149 +63 133164 17 4810 

LUTHER VANDROSS Think About You (J/RMGI 999 +14 131273 48 4810 

PATTI LABELLE & RONALD ISLEY Gotta Go Solo (DefSou///DJMG) 989 +96 109816 12 4710 

JILL SCOTT Golden (Hidden Beach/Epic) 882 -20 101715 19 4410 

TEENA MARIE Still In Love (Cash Money/Universal) 783 -146 69476 35 4710 

R. KELLY U Saved Me (Jive/Zomba) 758 -66 79198 18 4110 

T. MARIE fIG. LEVERT A Rose By Any Other Name (Cash Money/Universal) 695 +86 72234 7 4511 

ALICIA KEYS If I Ain't Got You (J/RMG) 652 -51 84988 34 4010 

KEM Love Calls (Motown/Universal) 619 +20 71751 89 3710 

BOYZ II MEN What You Won't Do For Love (MSM/Koch) 542 -28 44776 15 3210 

TAMYRA GRAY Raindrops Will Fall (19/Sobel 505 -3 36888 13 3610 

ANITA BAKER How Does It Feel (Blue Note/Virgin) 458 +116 45857 3 4315 

VAN HUNT Down Here In Hell (With You) (Capitol) 446 +13 39141 15 3511 

NELLY My Place (Derrty/Fo'Reel/Universal) 445 +92 53711 7 910 

O'JAYS Make Up (Music World/SRGI 387 +16 35422 3 3211 

LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG) 377 +60 32882 7 3313 

NORMAN BROWN I Might (Warner Bros.) 345 -46 29762 7 3110 

ANGIE STONE U -Haul (J/RMG) 339 -21 45314 10 3010 

JOSS STONE Spoiled (S-Curve/EMC) 306 +44 17203 5 2512 

USHER & ALICIA KEYS My Boo (Laface/Zomba) 305 +93 32962 4 2011 

BONEY JAMES fIBILAL Better With Time (Warner Bros.) 299 -42 24225 16 2710 

AMEL LARRIEUX For Real (Bliss Life) 227 +7 31077 9 710 

URBAN MYSTIC Where Were You? (Sobe) 193 +21 5522 4 1410 

TAMIA Still (Atlantic) 183 -4 12658 10 1510 

GERALD LEVERT One Million Times (Atlantic,) 163 +122 18534 1 3517 

R. KELLY Red Carpet (Jive/Zomba) 158 -5 37395 3 110 

USHER Confessions Part 2 (LaFace/Zomba) 135 -28 23371 8 210 

51 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 10/10-10/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc. 

New &Active 
FANTASIA I Believe (J/RMG) 

Total Plays: 130, Total Stations: 10, Adds: 0 

EARTH, WIND & FIRE fIRAPHAEL SAADIQ Show Me The Way (Sanctuary/SRS) 

Total Plays: 127, Total Stations: 17, Adds: 4 

RAPHAEL SAADIQ Rifle Love (Pookie/Navarre) 

Total Plays: 127, Total Stations: 12, Adds: 0 

INCOGNITO True To Myself (Narada) 

Total Plays: 125, Total Stations: 9, Adds: 0 

REGINA BELLE For The Love Of You (Peak) 

Total Plays: 111, Total Stations: 14, Adds: 0 

CARLTON BLOUNT Acting Like You're Free (Magnatar) 

Total Plays: 77, Total Stations: 9, Adds: 0 

QUE & MALAIKA P In The Funk (ESE) 

Total Plays: 63, Total Stations: 6, Adds: 1 

AVANT Can't Wait (Geffen) 

Total Plays: 53, Total Stations: 10, Adds: 1 

STEPHANIE MILLS Healing Time (JM/Lightyear) 

Total Plays: 47, Total Stations: 6, Adds: 0 

RENE' All Nite Long (Rufhown) 

Total Plays: 43, Total Stations: 6, Adds: 5 

Songs ranked by total plays 

POWERED 

IEDIABASE 
Most Added' 
www. rradds. com 
ARTIST TITLE LABEL(S) ADDS 

QUEEN LATIFAH fIAL GREEN Simply Beautiful (Vector) 14 

GERALD LEVERT One Million Times (Atlantic) 7 

ANITA BAKER How Does It Feel (Blue Note/Virgin) 5 

RENE' All Nite Long (Ruhtown) 5 

EARTH, WIND & FIRE RAPHAEL SAADIQ Show Me The 

Way (Sanctuary/SRG) 4 

LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG) 3 

JOSS STONE Spoiled (S-Curve/EMC)) 2 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

GERALD LEVERT One Million Times (Atlantic) +122 

ANITA BAKER How Does It Feel (BlueNcte/Virgin) +116 

PATTI LABELLE & RONALD ISLEY Gotta Go Solo (DelSou//DJMG) +96 

USHER & ALICIA KEYS My Boo (Laface/Zomba) +93 

NELLY My Place (Derrty/Fo'Reel/Universal) +92 

T. MARIE fIG. LEVERT A Rose By Any... (Cash MoneylUniversall +86 

BEYONCE' Naughty Girl (Columbia) +77 

BRIAN MCKNIGHT What We Do Here (Motown) +63 

LALAH HATHAWAY Forever, For Always, For Love (GRP/VMS) +60 

GERALD LEVERT Funny (Elektra/EEG) +56 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

TOTAL 

PLAYS 

ANTHONY HAMILTON Charlene (So So Def/Zomba) 512 

R. KELLY Happy People (Jive/Zomba) 444 

PATTI LABELLE New Day (DefSoulfOJMG) 429 

HEATHER HEADLEY I Wish I Wasn't (RCA/RMG) 299 

MUST! Whoknows (Del Soul/IDJMG) 283 

MONICA U Should've Known Better (J/RMG) 280 

SMOKIE NORFUL I Need You Now (EM/Gospel) 255 

USHER Burn (LaFace/Zomba) 241 

KINDRED Far Away (Epic) 211 

L. VANDROSS WI BEYONCE' The Closer I Get To You (J/RMG) 195 

Station playlists for all R&R reporters 
are available on the web at 
www.radioandrecords.com. 

Got Good Record Service? 
Get all the hits, for all the formats, every week for as little as S39 a month! 

HitDisc° is the music service for over 3,000 radio stations, shouldn't it be yours? 
Call 912.406.6800 or e-mail HitDiso@TMCeotury.00m for details. 

CHR. AC. Urban. Country. Rock. 

Alternative. Latin. Christian. 

Smooth Jazz. Dance. Euro 
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PART Two OF A TWO-PART SERIES 

COUNTRI! 

Make The Most Of 
Artist -Oriented Remotes 
Tips from MJI and HE 

ith CMA radio -remote season just around the cor- 

ner, we thought it timely to offer some tips to make 
your road trip as good as it can be. Two weeks ago we 
heard from a PD, a promotions director and an air tal- 
ent. This week two folks who host Country radio 
remotes featuring a multitude of artists parading 
through the broadcast site present their thoughts on 
doing it right. 

The CMA's Official 
Presenter, MJI 

MJI has long been the official pre- 
senter of the CMA Week and CMA 
Music Festival remotes and has 
hosted remotes at a num- 
ber of other industry 
events. That puts MJI Di- 

rector/Events and CMA 
Awards remote producer 
Ilycia Deitch Chiar- 
omonte in a position to 

offer a few pointers to 
those packing their mikes 
and marlis. 

Focusing on the up- 
coming CMA Week broad- 
casts, she says, "Get into town early 
enough tó acquaint yourself with 
your host for the week, the broad- 
cast space and the schedule. Take 

time to rest, prepare and ask all of 
your questions before your first 
morning or afternoon of broadcast. 
The rest should be a breeze." 

Chiaromonte emphasizes that 
these types of events are not just an- 
other remote broadcast. "It's a year 
of planning, promoting and strate- 
gizing on the best programming op- 
tions and environment for all of the 
participants," she says. 

"MJI/Premiere starts working the 
day after the previous year's awards 
show and, as the official radio broad- 

Ilycia Deitch 
Chiaromonte 

caster, works side -by -side with the 

CMA as an extension of their team 
to keep on the inside track of all 
awards -related activity, all culminat- 
ing at our remote broadcast as one 
huge celebration of Country music's 

biggest night. 
"We are in the enter- 

tainment business, and 
it's our duty not only to 
work hard, but to make 
the week fun for the folks 

we are committed to: the 
artists, the listeners and 
ourselves. Whether it's 
your 10th CMA broadcast 
or first, take a step back 
and remember how fortu- 

nate we are to be part of it all - 
and even get paid for it." 

A Dynamic Atmosphere 

Presenting the host's view of art- 
ist -station interaction, Chiaromonte 
says, "As our team books talent for 

the event, we develop a schedule that 
allows for the acts who have a great 
dynamic to appear in the room at the 
same time. Inevitably, this adds to the 

atmosphere in the mom and sets the 
tone for excitement. Use that dynam- 
ic atmosphere to your advantage and 
translate it to your listeners' ears. 

"Be sensitive to the artists' time 
restrictions and agendas. Know 
your stuff. Don't ask the same ques- 

"Whether it's your 10th CMA broadcast 

or first, take a step back and remember 

how fortunate we are to be part of it all - 
and even get paid for it." 
Ilycia Deitch Chiaromonte 

"Artists shut down 

when they know you 

have no clue who 

they are or what their 

single is." 
Ron Huntsman 

tions that everyone else in the room 
is asking. Prepare and ask the ques- 
tions that keep the artists - and lis- 

teners - in mind. 
"Make them comfortable by bring- 

ing along station gifts or playing 
jokes - anything to make the artists 
laugh. After all, morning drive does 
start at 4am CT. Encourage artists to 

perform on -air - have a guitar 
handy. And disco karaoke is always 
a good eye-opener at 6am." 

Asked what separates successful 
remotes from the others, Chiar- 
omonte says, "The stations that plan 
their broadcasts before boarding 
the plane are usually the most suc- 
cessful. Think about who may come 
to visit your station, the 
resources available to you 
and the architecture of 
your broadcasts. Com- 
bine that with the right 
equipment, knowledge 
about the nominated art- 
ists and a positive frame 
of mind, and you'll 
be ready to go. Most like 

ly you will be the official 
CMA station in your mar- 
ket, so sound like it. Your listeners 
are counting on you." 

Finally, Chiaromonte encourages 
stations to take full advantage of 
their hosts by utilizing the resourc- 
es your remote company provides. 
She says, "MJI/Premiere uses its ex- 

tensive resources in the country - 
music industry to provide all of the 
tools you'll need from start to finish, 
including artist bio books and exclu- 

sive audio in Q&A format so that 
stations can plug the questions right 
in and make them their own. 

Ron Huntsman 

"We even have a turnkey CMA 
image kit complete with music beds, 
bumpers, zingers, etc., to use lead- 
ing up to and during the broadcast. 
Use this stuff. It makes all the dif- 

ference as you kick off the biggest 
week in country music. Work hard, 
have fun and appreciate the resourc- 

es our format embraces." 

HE's `Live From 
Nashville' 

Huntsman Entertainment's Ron 
Huntsman attended his first radio 
remote not as a host, but as an artist 
management rep. In 1987 he escort- 
ed client Charlie Daniels around the 
late John McGhan's first Nashville 
remote. After McGhan's passing 
Huntsman assumed the remote 
mantle, and he will soon host his 
26th remote broadcast. 

Among Huntsman's primary 
tips: 

Plan: "What are you going to 

ask?" he says. "Artists are nonstop 
for four hours." 

Bring a banner: "You'd be sur- 
prised how many stations forget to 

fly their colors." 
Staff up: "Who's on the other 

end of the remote? Be sure the sta- 

tion has a proper board op or engi- 
neer on duty for those off -hour re- 

ports too." 
Freshen up: "Brush your teeth 

and keep mints -handy." 
Huntsman has a few don'ts to go 

along with those do's: 
Stay focused: "Some folks get 

wrapped up with too much small 
talk, autograph signing, etc., with 
the artists. They've got a lot of 
ground to cover; you've got busi- 
ness to take care of." 

Lack of prep: "Artists shut 
down when they know you have no 
clue who they are or what their sin- 

gle is." 
No crowds: "Limit the number 

of station guests you bring. They cut 
into your interview time because 
they want autographs, pictures, etc., 

too." 
HE -remote manager Vivian 

Huntsman adds a couple more 
don'ts derived from actu- 
al experiences: "Never 
bring a porcelain com- 
mode for an artist to sit on 
while being interviewed. 
And never ask an artist if 
they're satisfied with hav- 
ing made a living out of 

singing other people's 
songs." 

Asked what traits or 
practices were exhibited 

by those with the most successful 
broadcasts, Ron says, "Number one 
is planning. [ W POC /Baltimore Pro- 

motions Director] Sheila Silverstein 
was the best. She would hire an out- 
side company to decorate their 
broadcast area. She had a different 
theme every year, and artists began 
to expect something really different. 
Our remote may be the only one that 
provides enough room and assis- 
tance to do something like that." 

Vivian says, "Success also hinges 
on the air personality and producer 

being fully checked out on operat- 
ing the station's remote equipment 
and knowing what button or setting 
to push. It's important to maintain 
composure if the wrong switch gets 
thrown during an interview. Which 
leads me to remind people to be sure 

to feed board aux out to recorder 
and record all interviews on -site. 
Don't rely on recording back at the 

station only." 

The Care And 
Feeding Of Artists 

A constant stream of artists ap- 
pearing on your doorstep means you 
must be ready to make them wel- 
come and comfortable. Offering tips 

in that area, Ron says, "Make the art- 

ist feel welcome and that it's not just 
another interview. Be prepared, 
smile, show some respect and know 

something about them - especially 
the ones you don't know yet. How 
many jocks said, 'Garth who?' the 
first time his name appeared on their 

remote interview list? 

"Never ask an artist 

if they're satisfied 

with having made a 

living out of singing 

other people's 

songs." 

Vivian Huntsman 

"If your remote producer doesn't 
have snacks and soft drinks or water 
handy, be sure you do. Limit your lin- 

ers to a handful, and record them 
while spots are running in a break. 

That's also the best time for auto- 
graph signing and picture taking." 

As for special treatment, Ron sug- 
gests, "Massages work well, but 
time is limited," adding, tongue 
only slightly in cheek, "But at no 
time should any jock try to massage 
any artist." 

Ron says one client station pro- 
vides an easy chair for a little extra 
artist comfort and that laid-back at- 

mosphere. "It is one of this year's 
Stations of the Year - you do the 
math," he says 

In his final addendum to his ad- 
vice for remotes, Ron says, "Careers 
and ratings are best appreciated, 
and seem to last longer, when 
they're earned the old-fashioned 
way. So everybody roll up your 
sleeves and don't forget the work 
ethic that built this industry and this 

country" 

For The Record 
Two weeks ago we incorrectly 
identified the radio station 
where Wendy Vestfall toils as 

Promotions Director. For the 

last four years she has been 
with Clear Channel's WMZQ/ 
Washington. 
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CMA Week '04 Upheaval 
Tuesday -night telecast forces change 

or the past several years the country music commu- 
nity has held its premier event on the first Wednesday 
in November. This year, however, that day follows the 
presidential election, which is a tough spot to gener- 
ate much interest from the public or media, so CBS 
elected to push the 38th Annual CMA Awards back a 
week - six days, to be precise. 

"Country Music's Biggest Night," 
as the CMA likes to call it, has always 
been part of a week of dinners, induc- 
tions, publishing awards, radio re- 
motes and various other 
events and festivities. So 
while bumping the telecast 
back a week doesn't create 
too many scheduling con- 
flicts, moving the show 
from Wednesday to Tues- 
day has had an impact. 

Traditionally, awards 
week begins on Sunday 
night with the Nashville 
Songwriters Hall of Fame 
dinner and induction. Monday night 
is ASCAP's dinner and country 
awards, BMI holds its awards dinner 
Tuesday, the telecast is Wednesday, 
and SESAC holds down Thursday. 

The most dramatic repercussion of 
the CMA Awards' move to Tuesday 
was BMI's decision to hold its dinner 
on Monday, bringing the two major 
performing rights organizations' 
events to the same night. 

"The societies 

could have done 

this better. I don't 

buy the 

explanations 

they've given us." 
Pat Higdon 

CBS Shuffle 
Schedule conflicts aside, the ratio- 

nale for moving the awards show is 

quite clear. "We had to move a week 
to get away from the election," says 
CMA Exec. Director Ed Benson. "You 

don't want to waste special program- 
ming on the day after an election. You 

Ed Benson 

wouldn't get nearly as much promo- 
tion and advertising in the days lead- 
ing up to the show because so much 
would be focused on the vote. 

"CBS tendered Tuesday 
as a date, which interested 
us, because more house- 
holds watch television on 
Tuesday. We've also al- 
ways held the view that we 
lost a few potential view- 
ers by holding the show on 
Wednesday. In the Bible 
Belt South there are still 
many people who go to 
church on Wednesday 

night. We'll see whether the move has 
an effect on that audience." 

Being in closer proximity to the 
holiday season is also a positive. 
"Changing things and seeing how 
they work is necessary" Benson says. 
"Being one week later, we're also 
closer to the prime shopping season, 
and we'll be even a week later next 
year." 

There are, however, many challeng- 
es to overcome. "Tuesday is a more 
competitive television night," Benson 
says. "Wednesday was the night most 
up for grabs among the networks." 

The most difficult aspect for the 
CMA is scheduling artist rehearsals. 
"When the show is on Wednesday we 
have three days - Sunday, Monday 
and Tuesday," Benson says. "With the 
show on Tuesday, we have to start re- 
hearsals on Saturday, which can be a 
little more difficult for the 
artists because a lot of them 
are still out working." 

The CMA's radio part- 
nership with MJI was also 
a consideration. "The radio 
coverage we receive for the 
awards is what distin- 
guishes the CMAs from 
many other awards shows," 
Benson says. "We have so 
many stations that come 
here as part of the official radio pack- 
age and do remotes. It gives us tre- 
mendous awareness in the market- 
place. 

Pat Higdon 

"In years past a lot of the remotes 
were on Monday, Tuesday and 
Wednesday, and they've had to shift 
around a little bit with losing 
Wednesday. One of the first things 
we did when CBS offered us Tuesday 
was talk to MJI about how it would 
affect them. Last time I talked to them 
they were having the same number 
of stations as last year." 

Caught In The Crossfire 
The biggest disruption precipitated 

by the telecast's shifting to 
Tuesday are the conflicting 
Monday -night events held 
by the two major perform- 
ing -rights societies. "We 
were shocked when we 
read the press release that 
BMI was moving to Mon- 
day," says ASCAP Sr. VP 
Connie Bradley. "They 
hadn't called or discussed 
it with us at all." 

Recognizing the potential for dis- 
tress for the group's publisher mem- 
bers, Bradley sought to shift her din- 
ner. "We called the Opryland Hotel to 
see if it was possible to move our 
awards," she says. 

"Saturday was not available. We 

could have gotten Sunday 
but wouldn't have been 
able to get into the room 
until noon, which isn't 
enough time to set up. And 
there was no place else - 
certainly nothing with the 
amenities and grandeur of 
the Opryland Hotel. Plus, 
we bad a signed contract 

If we'd moved, we would 
have had to eat the depos- 
it we paid." 

BMI President/CEO Del Bryant 
sent this statement in response to 
R&R's request for comment: "This 

scheduling change in the 
CMA Awards was an un- 
fortunate imposition on 
the country -music indus- 
try, but we have done our 
best to accommodate our 
guests and the demands of 
the week. 

"When CBS changed 
the night for the live 
broadcast of the CMA 
Awards, we immediately 

contacted our production crews, cater- 
ers and other vendors. They were un- 
able to alter the date significantly be- 
cause of prior bookings, but they were 

Cal Turner III 

HEALING HANDS Members of Sawyer Brown chat with U.S. Army Pfc. 

Nicolas Wright of Owensville, KY during a recent visit to Landstuhl Regional 
Medical Center in Germany. Wright was seriously wounded when his convoy 
was hit by an anti-tank mine south of Baghdad. 

able to shift their schedules to one day 
earlier. 

"As we have always preceded the 
CMA Awards, we chose to continue 
this tradition. I will do everything I 

can to insure that our affiliates and in- 
dustry co-workers are never caught in 
this crossfire in the future." 

Connie Bradley 

Raincoats Needed 
Nashville's publishers 

are an unhappy, if re- 
signed, bunch. "Every- 
body is pretty upset about 
it, because you kind of have 
to choose sides," says Cal 
IV Publishing's Cal Turner 
III. "It seems like a big piss- 
ing contest to me, but I can't 
fault BMI for wanting to get 

a good slot. 

"Of course, with it being on their 
own grounds, you'd think they could 
have it any time they want. ASCAP 
was kind of stuck with the ballroom 
they'd reserved. There are arguments 
on both sides." 

Universal Music Pub- 
lishing Sr. VP/GM Pat 
Higdon says, "The societ- 
ies could have done this 
better. I don't buy the ex- 
planations they've given 
us. It has inconvenienced a 
lot of people. But it is what 
it is. We're dealing with it 
the best we can. 

"Obviously, I've got a 
large enough staff to cov- 

er both events. The way we function 
is, every writer has a prod- 
uct manager, so we're go- 
ing to divide and conquer 
by sending each writer's 
product manager to the 
awards program for their 
performing -rights organi- 
zation. On an upper level, 
I plan to make an appear- 
ance at both, as will my 
boss, David Renzer." 

BMG Music Publishing 
Sr. VP Karen Conrad says the net ef- 
fect is muted celebrations. "It's a dis- 
appointment, because we want to be 
there for our writers, but we can't be 
both places at once," she says. "It's also 
a disappointment for the writers who 
want the people responsible for help - 

Karen Conrad 

"You don't want to 

waste special 

programming on the 

day after an 

election. You 

wouldn't get nearly 

as much promotion 

and advertising." 
Ed Benson 

ing their careers to share in the celebra- 
tion of winning an award. We just have 
to bite the bullet." 

"Fortunately, we have enough peo- 
ple to send some to ASCAP and some 
to BMI," says Turner. "Smaller inde- 
pendent publishers don't have that 
luxury." 

An Unfortunate 
Coincidence 

Everyone affected by this unfortu- 
nate coincidence agrees that once is 
enough. "Next year, with the CMA 
going to New York, they can do their 
awards whenever they want," Conrad 
says. "Hopefully, they'll have better 
communication. I'm getting the im- 

pression that that's the 
case." 

Bradley says there will 
be no sequels. "This won't 
happen next year," she 
says. "We're already talk- 
ing with NSAI, BMI and 
SESAC about when to do 
our events, and it won't be 
the week of the CMA 
show. We'll pick a week, 
preferably in the middle of 

October, and have NSAI on Sunday, 
ASCAP on Monday, BMI on Tuesday 
and SESAC on Wednesday. 

"If we try to do these events on the 
same night next year, both of us will 
probably get run out of town on a rail 
and tarred and feathered." 



COUNTRY TOP 50 
® October 22, 2004 

THIS 

WEEK WEEK ARTIST TITLE LABEL(S) 

2 0 GEORGE STRAIT I Hate Everything (MCA) 

1 2 SARA EVANS Suds In The Bucket (RCA) 

5 0 PHIL VASSAR In A Real Love (Arista) 

6 0 TOBY KEITH Stays In Mexico (Dream Works) 

7 0 BROOKS & DUNN That's What It's All About (Arista) 

9 0 LONESTAR Mr. Mom (BNA) 

10 O GARY ALLAN Nothing On But The Radio (MCA) 

8 8 RASCAL FLATTS Feels Like Today (Lyric Street) 

12 0 KENNY CHESNEY The Woman With You (BNA) 

11 JOE NICHOLS If Nobody Believed In You (Universal South) 

17 Q TIM MCGRAW Back When (Curb) 

14 ® DIERKS BENTLEY How Am I Doin' (Capitol) 

16 ® BLAKE SHELTON Some Beach (Warner Bros.) 

15 0 TRACE ADKINS Rough & Ready (Capitol) 

19 ® SHANIA TWAIN WI BILLY CURRINGTON Party For Two (Mercury) 

18 0 DARRYL WORLEY Awful, Beautiful Life (Dream Works) 

20 Q SHEDAISY Come Home Soon (L yric Street) 

23 0 LEANN RIMES Nothin"Bout Love Makes Sense (Asylum/Curb) 

24 0 MONTGOMERY GENTRY You Do Your Thing (Columbia) 

21 ED J. BUFFETT M. MCBRIDE Trip Around The Sun (RCA/Mailboat) 

25 ® REBA MCENTIRE He Gets That From Me (MCA) 

28 ® BRAD PAISLEY Mud On The Tires (Arista) 

29 ® BIG & RICH Holy Water (Warner Bros.) 

27 ED TRAVIS TRITT fIJOHN MELLENCAMP What Say You (Columbia) 

34 ® JOSH GRACIN Nothin' To Lose (Lyric Street) 

Breaker 0 PAT GREEN )on't Break My Heart Again (Universal/Republic/Mercury) 2305 

26 27 BLUE COUNTY That's Cool (Asylum/Curb) 2120 

Breaker ED ALAN JACKSON Monday Morning Church (Arista) 1969 

33 Q SUGARLAND Baby Girl (Mercury) 1951 

32 Q KATRINA ELAM No End In Sight (Universal South) 1948 

Breaker ® BILLY DEAN Let Them Be Little (Curb) 1797 

30 32 TRICK PONY The Bride (Asylum/Curb) 1618 

35 33 RESTLESS HEART Feel My Way To You (Koch) 1177 

39 ED JAMIE O'NEAL Trying To Find Atlantis (Capitol) 1102 

40 ® MIRANDA LAMBERT Me And Charlie Talking (Epic) 913 

41 0 CATHERINE BRITT The Upside Of Being Down (RCA) 838 

45 ® DUSTY DRAKE I Am The Working Man (Warner Bros.) 708 

50 ED TRACY BYRD Revenge Of A Middle -Aged Woman (BNA) 676 

44 ED RACHEL PROCTOR Where I Belong (BNA) 644 

¡Debut> ANDY GRIGGS If Heaven (RCA) 620 

¡Debut> (1) B. MICHAELS W. ANDREWS All I Ever Needed (B.M.B./Poor Boy) 612 

48 CAROLINA RAIN I Ain't Scared (Equity Music Group) 604 

46 JEFF BATES Long, Slow Kisses (RCA) 589 

43 SHELLY FAIRCHILD You Don't Lie Here Anymore (Columbia) 546 

¡Debut> fD KEITH URBAN You're My Better Half (Capitol) 495 

¡Debut> 0 LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 470 

¡Debut> GRETCHEN WILSON When I Think About Cheatin' (Epic) 451 

[Debut> 0 KERRY HARVICK Cowgirls (lyric Street) 446 

49 0 KEVIN FOWLER Ain't Drinkin' Anymore (Equity Music Group) 428 

47 50 TRENT WILLMON The Good Life (Columbia) 422 

TOTAL +1- TOTAL +l- TOT.AUD. +l -AUD. WEEKS TOTAL 

POINTS POINTS PLAYS PLAYS (00) (00) ON ADDS 

12186 62 4453 +24 398939 -1654 16 11210 

11554 -1039 4154 -396 398938 -25065 26 11310 

10270 703 3709 +319 353887 32503 25 11210 

9687 152 3451 +34 316770 1207 12 11310 

9486 696 3451 +258 314478 13090 17 11310 

9454 1103 3353 +415 337938 55239 15 11111 

8987 858 3207 +258 309512 36014 19 11211 

8034 .540 2715 -295 279931 -11824 19 11310 

7832 818 2816 +292 270242 35103 8 11310 

7796 605 3000 +200 262751 21525 30 11210 

6899 1324 2413 +512 230690 39339 8 10713 

6698 339 2562 +142 219815 18793 23 11011 

6507 565 2245 +165 215565 33869 12 11011 

6288 -48 2310 +12 203886 658 26 10710 

5477 606 2020 +253 165125 16420 7 10413 

5241 350 1839 +146 162032 14474 16 10716 

4932 204 1795 +76 156802 9741 16 10513 

4448 970 1586 +306 136993 22772 8 10413 

3842 373 1493 +142 112042 15523 14 10110 

3760 65 1246 +74 114425 3557 9 9212 

3480 376 1264 +125 110882 16439 9 10119 

2876 641 1054 +252 98109 29916 6 94112 

2801 695 1005 +268 94512 26018 4 8718 

2656 266 945 +104 82840 6883 8 93112 

2407 565 905 +205 69848 18519 7 84110 

294 766 +88 73849 13329 10 6815 

-732 836 -324 55753 -21041 21 9210 

848 763 +383 65447 28397 3 78117 

106 781 +55 60101 6134 13 7113 

102 758 +26 56589 7025 14 7911 

492 741 +171 46821 13348 7 6918 

-476 623 -217 42679 -12258 17 7610 

-452 459 195 33556 10572 14 6410 

292 407 +73 30329 7781 3 5719 

108 330 +76 23018 3734 2 4919 

83 343 +20 19226 2031 9 5913 

155 322 +69 18851 6618 4 4312 

261 284 +128 19823 8594 2 3818 

47 304 +22 12664 3055 5 4313 

428 172 +121 19096 12113 1 41116 

214 254 +81 11607 996 1 1110 

125 275 +50 15486 3470 4 4117 

66 250 +37 15875 3768 3 3518 

-51 261 +9 12612 2674 2 4919 

265 171 +95 16621 14003 1 36134 

263 153 +82 8894 1041 1 41140 

312 153 +92 17133 12596 1 28122 

188 201 +87 10888 4405 1 3516 

4 101 -2 11673 1308 6 810 

-80 56 32 14236 -2403 12 010 

113 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 

of 10/10-10/16. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger 

increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of 

new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points 

lists the songs with the greatest week -to -week increases in total points.Station Weight =AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average 

Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with 

permission from Arbitron Inc. (©2004, Arbitron Inc.). © 2004, R&R, Inc. 

Most Added® 

39 

POWERED 

MEUTAB ISE 

www.rradds. corn 
ARTIST TITLE LABEL(S 

LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 

KEITH URBAN You're My Better Half (Capitol) 

GRETCHEN WILSON When I Think About Cheatin' (Epic) 

ALAN JACKSON Monday Morning Church (Arista) 

ANDY GRIGGS If Heaven (RCA) 

BRAD PAISLEY Mud On The Tires (Arista) 

TRAVIS TRITT fIJOHN MELLENCAMP What Say You (Columbia) 

JULIE ROBERTS The Chance (Mercury) 

RANDY TRAVIS Four Walls (Word/Warner Bros.) 

JOSH GRACIN Nothin' To Lose (Lyric Street) 

Most 
Increased Points 
ARTIST TITLE LABEL(S) 

TIM MCGRAW Back When (Curb) 

LONESTAR Mr. Mom (BNA/ 

ADDS 

40 

34 

22 

17 

16 

12 

12 

11 

11 

10 

TOTAL 
POINT 

INCREASE 

+1324 

+1103 

LEANN RIMES Nothin 'Bout Love Makes Sense (AsylumlCurb) +970 

GARY ALLAN Nothing On But The Radio (MCA) +858 

ALAN JACKSON Monday Morning Church (Arista) 

KENNY CHESNEY The Woman With You (BNA) 

PHIL VASSAR In A Real Love (Arista) 

BROOKS & DUNN That's What It's All About (Arista) 

BIG & RICH Holy Water (Warner Bros.) 

BRAD PAISLEY Mud On The Tires (Arista) 

Most 
Increased Plays 

+848 

+818 

+703 

+696 

+695 

+641 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

TIM MCGRAW Back When (Curb) +512 

LONESTAR Mr. Mom (BNA) +415 

ALAN JACKSON Monday Morning Church (Arista) +383 

PHIL VASSAR In A Real Love (Arista) +319 

LEANN RIMES Nothin"Bout Love Makes Sense (Asylum/Curb) +306 

KENNY CHESNEY The Woman With You (BNA) +292 

BIG & RICH Holy Water (Warner Bros.) +268 

BROOKS & DUNN That's What It's All About (Arista) +258 

GARY ALLAN Nothing On But The Radio (MCA) +258 

SHANIA TWAIN WI BILLY CURRINGTON Party For Two (Mercury) +253 

Breakers 
PAT GREEN 

Don't Break My Heart Again (Universal/ 
Republic/Mercury) 

5 Adds * Moves 31-26 
ALAN JACKSON 

Monday Morning Church (Arista) 
17 Adds * Moves 38-28 

BILLY DEAN 

Let Them Be Little (Curb) 

8 Adds * Moves 36-31 

Songs ranked by total plays 

Station playlists for all R&R reporters 
are available on the web at 

www.radioandrecords.com. 

Personal Music Test Is Here! ! The Music Testing Specialists MUC,iL www.ComQuestMusicTesting.com 



40 COUNTRY TOP 50 INDICATOR 
e October 22, 2004 

LAST THIS TOTAL 
WEEK WEEK ARTIST TITLE LABEL(S) POINTS 

1 0 GEORGE STRAIT I Hate Everything (MCA) 5914 

4 0 PHIL VASSAR In A Real Love (Arista) 5121 

3 0 TOBY KEITH Stays In Mexico (Dream Works) 5096 

2 4 SARA EVANS Suds In The Bucket (RCA) 5086 

8 0 BROOKS & DUNN That's What It's All About (Arista) 4820 

9 0 GARY ALLAN Nothing On But The Radio (MCA) 4703 

10 0 LONESTAR Mr.Mom(BNA) 4466 

12 0 KENNY CHESNEY The Woman With You (BHA) 3963 

13 O BLAKE SHELTON Some Beach (Warner Bros.) 3779 

14 0 DIERKS BENTLEY How Am I Doin' (Capitol) 3660 

7 11 RASCAL FLATTS Feels Like Today (Lyric Street) 3595 

19 ® TIM MCGRAW Back When (Curb) 3348 

16 ® SHANIA TWAIN WI BILLY CURRINGTON Party For Two (Mercury) 3324 

18 0 DARRYL WORLEY Awful, Beautiful Life (Dream Works) 3092 

17 ® SHEDAISY Come Home Soon (Lyric Street) 2914 

21 0 LEANN RIMES Nothin"Bout Love Makes Sense (Asylum/Curb) 2315 

20 m MONTGOMERY GENTRY You Do Your Thing (Columbia) 2286 

22 0 REBA MCENTIRE He Gets That From Me (MCA) 2137 

23 0 J. BUFFETT fIM. MCBRIDE Trip Around The Sun (RCA/Mailboat) 2093 

25 ED BRAD PAISLEY Mud On The Tires (Arista) 1791 

31 ® ALAN JACKSON Monday Morning Church (Arista) 1710 

26 ® BIG & RICH Holy Water (Warner Bros.) 1598 

28 ® TRAVIS TRITT fIJOHN MELLENCAMP What Say You (Columbia) 1519 

30 ED JOSH GRACIN Nothin' To Lose (Lyric Street) 1306 

32 ® SUGARLAND Baby Girl (Mercury) 1182 

33 0 PAT GREEN Don't Break My Heart Again (Universal/Republic/Mercury) 1162 

34 ® KATRINA ELAM No End In Sight (Universal South) 1016 

36 0 JAMIE O'NEAL Trying To Find Atlantis (Capitol) 771 

38 0 JEFF BATES Long, Slow Kisses (RCA) 596 

42 0 BILLY DEAN Let Them Be Little (Curb) 563 

43 ® ANDY GRIGGS If Heaven (RCA) 540 

[Debut> ® KEITH URBAN You're My Better Half (Capitol) 522 

35 33 RESTLESS HEART Feel My Way To You (Koch) 501 

37 34 KEITH BRYANT Ridin' With The Legend (Lofton Creek) 496 

[Debut> ® GRETCHEN WILSON When I Think About Cheatin' (Epic) 480 

39 0 CATHERINE BRITT The Upside Of Being Down (RCA) 469 

45 ® TRACY BYRD Revenge Of A Middle -Aged Woman (BNA) 465 

¡Debut> 0 LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 452 

48 0 SHELLY FAIRCHILD You Don't Lie Here Anymore (Columbia) 447 

44 0 TRACY LAWRENCE Sawdust On Her Halo (Dream Works) 426 

40 41 TRENT WILLMON Dixie Rose Deluxe's... (Columbia) 403 

Lnebuí) MARK CHESNUTT I'm A Saint (Vivaton) 367 

50 0 MIRANDA LAMBERT Me And Charlie Talking (Epic) 334 

49 0 KERRY HARVICK Cowgirls (Lyric Street) 296 

¡Debut> Q JULIE ROBERTS The Chance (Mercury) 270 

47 46 RACHEL PROCTOR Where I Belong (BNA) 261 

¡Debut> 0 DAVID LEE MURPHY Inspiration (Audium) 220 

0 CAROLINA RAIN I Ain't Scared (Equity Music Group) 190 

¡Debut> 0 DUSTY DRAKE I Am The Working Man (Warner Bros.) 184 

0 KEVIN FOWLER Ain't Drinkin' Anymore (Equity Music Group) 183 

d- 
POINTS 

TOTAL 
PLAYS 

d- 
PLAYS 

TOT.AUD. 

(001 

d. AUD. 

(00) 

WEEKS 

ON 

TOTAL 

ADDS 

8 4542 +17 137562 -4163 16 11310 

313 3920 +243 119051 5242 26 11211 

148 3960 + 150 117000 1052 12 11310 

-528 3861 -443 120188 -14150 26 10610 

308 3749 +246 111319 4758 17 11010 

470 3624 +378 108101 9296 19 11310 

248 3451 +203 104179 5085 15 11211 

413 3021 +292 92269 9178 9 11211 

291 2890 +235 89233 5907 12 11213 

275 2846 +221 83875 5263 24 11111 

-961 2788 -730 84878 -21099 19 10310 

651 2610 +488 77092 15542 6 10713 

367 2573 +287 75886 8088 7 10911 

254 2371 +205 70913 4493 16 10711 

55 2251 +54 67238 -968 16 10811 

364 1812 +292 53835 8597 8 9813 

42 1790 +54 54323 1671 15 9111 

271 1691 +215 48985 7153 9 9511 

250 1650 +203 48667 5992 9 8711 

311 1431 +251 40563 6439 7 8914 

617 1347 +480 38822 14691 3 100117 

288 1305 +250 35972 6973 5 94110 

258 1147 +180 37642 6748 7 8414 

202 1019 + 159 29273 4242 8 7715 

155 908 +116 24534 3457 14 5915 

162 905 + 121 23365 2777 9 6112 

100 846 +87 21714 2602 13 6412 

194 617 +162 16524 4333 3 69125 

115 504 +93 13149 2859 5 4416 

166 385 +122 14720 4386 5 36110 

167 447 +163 11909 3204 2 43117 

373 424 +326 11608 8057 1 51144 

-387 390 -298 12885 -7520 15 3211 

-17 417 -14 11086 639 16 2410 

315 371 +265 10363 6515 1 36127 

2 361 +12 11038 106 10 3210 

120 368 +79 10707 3284 2 3516 

375 367 +298 10423 8431 1 39131 

184 375 +145 9830 3888 2 34111 

72 364 +66 10556 1952 3 3414 

-31 300 -32 10063 -1134 10 2610 

288 289 +233 7445 6333 1 35123 

133 274 + 102 7482 2860 2 2619 

46 254 +47 6428 974 2 2716 

85 213 +70 5363 1412 1 2216 

-6 197 -5 6181 -453 4 1711 

95 191 +73 5164 2106 1 1913 

-5 127 0 5081 -45 2 1611 

38 166 +35 3802 871 1 1711 

5 147 +3 3856 -123 3 1111 

113 Country reporters. Songs ranked by total plays for the airplay week of Sunday 10/10 - Saturday 10/16. 
© 2004 Radio & Records. 

Most Added® 
www.rrindicatorcom 
ARTIST TITLE LABEL(S) ADDS 

KEITH URBAN You're My Better Half (Capitol) 44 

LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 31 

GRETCHEN WILSON When I Think AboLt Cheatin' (Epic) 27 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 25 

MARK CHESNUTT I'm A Saint (Vivaton/ 23 

ALAN JACKSON Monday Morning Church (Arista) 17 

ANDY GRIGGS If Heaven (RCA) 17 

SHELLY FAIRCHILD You Don't Lie Here Anymore (Columbia) 11 

BIG & RICH Holy Water (Warner Bros.) 10 

BILLY DEAN Let Them Be Little (Curb) 10 

Most 
Increased Points 
ARTIST TITLE LABEL(S) 

TIM MCGRAW Back When (Curb) 

ALAN JACKSON Monday Morning Church (Arista) 

GARY ALLAN Nothing On But The Radio (MCA) 

KENNY CHESNEY The Woman With You (BNA) 

LEE ANN WOMACK I May Hate Myself lin The Morning (MCA) 

KEITH URBAN You're My Better Half (Capitol) 

SHANIA TWAIN WI BILLY CURRINGTON Party For Two (Mercury) 

LEANN RIMES Nothin' 'Bout Love Makes Sense (Asylum/Curb) 

GRETCHEN WILSON When I Think About Cheatin' (Epic.) 

PHIL VASSAR In A Real Love (Arista) 

Most 
Increased Plays 
ARTIST TITLE LABELS, 

TOTAL 

POINT 
INCREASE 

+651 

+617 

+470 

+413 

+375 

+373 

+367 

+364 

+315 

+313 

TOTAL 
PLAY 

INCREASE 

TIM MCGRAW Back When (Curb) 

ALAN JACKSON Monday Morning Church (Arista) 

GARY ALLAN Nothing On But The Radio (MCA) 

KEITH URBAN You're My Better Half (Capitol) 

LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 

KENNY CHESNEY The Woman With You (BNA) 

LEANN RIMES Nothin"Bout Love Makes Sense (Asylum/Curb) 

SHANIA TWAIN WI BILLY CURRINGTON Party For Two (Mercury) 

GRETCHEN WILSON When I Think About Cheatin' (Epic) 

BRAD PAISLEY Mud On The Tires (Arista) 

+488 

+480 

+378 

+326 

+298 

+292 

+292 

+287 

+265 

+251 

R&R's Year -End Chart Pack ÿ $66 
NOW AVAILABLE! 

Includes year-end charts for all R&R formats from 
1974 through 2003! Call (310) 788-1625 or email 
moreinfo@radioandrecords.com MN I MOS. 
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® EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES October 22, 2004 
Callout America® song selection is based on the top 35 titles from the R&R Country chart for the airplay week of October 13-19. 

ARTIST Title iLabCll LIKE A LOT 

TOTAL 
POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN 

GARY ALLAN Nothing On But The Radio (MCA) 39.8% 74.8% 16.8% 98.3% 5.0% 1.8% 

JOE NICHOLS If Nobody Believed In You (Universal South) 36.3% 71.8% 18.8% 99.5% 6.8% 2.3% 

SARA EVANS Suds In The Bucket (RCA) 34.8% 74.8% 17.5% 99.0% 6.0% 0.8% 

GRETCHEN WILSON Here For The Party (Epic) 32.5% 63.5% 21.8% 99.0% 9.0% 4.8% 

KEITH URBAN Days Go By (Capitol) 32.3% 67.5% 24.0% 98.5% 6.3% 0.8% 

PHIL VASSAR In A Real Love (Arista) 29.5% 73.0% 20.3% 99.0% 3.8% 2.0% 

TRACE ADKINS Rough & Ready (Capitol) 29.3% 62.3% 23.3% 97.0% 8.8% 2.8% 

TOBY KEITH Stays In Mexico (Dream Works) 27.5% 63.3% 25.8% 98.5% 7.0% 2.5% 

GEORGE STRAIT I Hate Everything (MCA) 26.3% 67.0% 21.3% 97.0% 7.0% 1.8% 

LONESTAR Mr. Mom (BNA) 25.3% 58.8% 23.5% 97.3% 12.3% 2.8% 

DIERKS BENTLEY How Am I Doin' (Capitol) 24.5% 62.5% 26.8% 97.8% 7.0% 1.5% 

BLAKE SHELTON Some Beach (Warner Bros.) 24.3% 64.0% 22.0% 96.0% 9.0% 1.0% 

BROOKS & DUNN That's What It's All About (Arista) 24.0% 69.5% 23.3% 98.0% 4.5% 0.8% 

JIMMY WAYNE You Are (Dream Works) 23.8% 63.5% 25.5% 95.8% 4.8% 2.0% 

RASCAL FLATTS Feels Like Today (Lyric Street) 19.5% 55.8% 25.0% 97.0% 13.5% 2.8% 

SHEDAISY Come Home Soon /Lyric Street) 17.5% 55.3% 25.5% 93.8% 8.8% 4.3% 

KENNY CHESNEY -he Woman With You (BNA) 17.3% 55.8% 26.3% 92.3% 8.0% 2.3% 

REBA MCENTIRE Fe Gets That From Me (MCA) 15.5% 49.0% 29.3% 91.5% 8.8% 4.5% 

JOSH GRACIN Nothin' To Lose (lyric Street) 15.5% 54.8% 27.8% 90.5% 7.0% 1.0% 

BRAD PAISLEY Mud On The Tires (Arista) 15.3% 53.3% 24.0% 85.8% 6.3% 2.3% 

DARRYL WORLEY Awful, Beautiful Life (Dream Works) 15.0% 55.3% 27.0% 91.3% 6.8% 2.3% 

PAT GREEN Don't Break My Heart Again (Universal/Republic/Mercury) 14.8% 48.8% 30.3% 89.0% 7.0% 3.0% 

MONTGOMERY GENTRY You Do Your Thing (Columbia) 14.8% 55.5% 27.3% 95.5% 12.3% 0.5% 

JIMMY BUFFETT f!MARTINA MCBRIDE Trip Around The Sun (RCA/Mailboat) 14.0% 49.3% 32.0% 90.3% 8.3% 0.8% 

SUGARLAND Baby Girl (Mercury) 13.0% 47.5% 28.5% 87.8% 9.3% 2.5% 

BLUE COUNTY That's Cool (Asylum/Curb) 12.5% 48.8% 32.8% 92.5% 8.5% 2.5% 

TIM MCGRAW BacK When (Curb) 12.3% 47.0% 24.0% 82.0% 9.5% 1.5% 

KATRINA ELAM No End In Sight (Universal South) 11.5% 50.3% 30.0% 90.0% 7.8% 2.0% 

LEANN RIMES Nothin' 'Bout Love Makes Sense (Asylum/Curb) 11.0% 42.8% 32.5% 86.3% 7.5% 3.5% 

STEVE HOLY Put Your Best Dress On (Curb) 10.5% 46.8% 28.0% 90.0% 12.8% 2.5% 

TRICK PONY The Bride (Asylum/Curb) 10.5% 41.5% 30.8% 92.5% 17.8% 2.5% 

BIG & RICH Holy Water (Warner Bros.) 7.8% 20.0% 29.8% 67.5% 13.5% 4.3% 

TRAVIS TRITT fIJOHN MELLENCAMP What Say You (Columbia) 7.5% 43.0% 30.8% 86.3% 10.8% 1.8% 

SHANIA TWAIN WI BILLY CURRINGTON Party For Two (Mercury) 7.0% 34.8% 29.5% 83.8% 14.8% 4.8% 

RESTLESS HEART feel My Way To You (Koch) 6.8% 41.8% 32.8% 85.8% 9.3% 2.0% 

CALLOUT AMERICA® 

HOT SCORES 

Pssword of the Week: Jones. 
Question of the Week: In the morning, 
while in an automobile or other transpor- 
tation, do you listen to the radio? At home, 
when you are getting ready to start your 
day, what do you listen to? 

Total 
Yes: 87% 

Listen to the radio: 34% 

Watch TV morning shows: 36% 

Watch/listen to music video channels: 7% 

Listen to CDs or tapes: 5% 

Are you kidding? I'm too busy 
for any of those: 18% 

Pl 
Yes: 88% 

Listen to the radio: 36% 

Watch TV morning shows: 36% 

Watch/listen to music video channels: 6% 

Listen to CDs or tapes: 5% 

Are you kidding? I'm too busy 
for any of those: 17% 

P2 

Yes: 85% 

Listen to the radio: 30% 

Watch TV morning shows: 37% 

Watch/listen to music video channels: l 
Listen to CDs or tapes: 5% 

Are you kidding? I'm too busy 
for any of those: 21% 

Male 
Yes: 87% 

Listen to the radio: 33% 

Watch TV morning shows: 35% 

Watch/listen to music video channels: 6% 

Listen to CDs or tapes: 6% 

Are you kidding? I'm too busy 
for any of those: 20% 

Female 
Yes: 88% 

Listen to the radio: 36% 
Watch TV morning shows: 38% 

Watch/listen to music video channels: 6% 

Listen to CDs or tapes: 5% 

Are you kidding? I'm too busy 
for any of those: 15% 

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) I Like It A Lot, In Fact It's One Of My 
Favorites b) I Like It c) It's Okay.. Just So -So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio f) I Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country 
airplay chart. The sample is composed of 400 25 -54 -year -old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3r° 

each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: 
Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. 

MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston -Galveston, Phoenix, Lafayette, LA, 

San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside -San Bernardino, Boise, Denver, Monterey -Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc.. 

countr 
CROSS ItuADS 

Hit country music, 

interviews with 

top entertainers 

and inspirational 
commentaries by 

Grammy winner 

BILL MACK 

Also Available: 

Powerline /AC Music /Jon Rivers 

MasterControl / Total Health for Contemporary Living / Ralph Baker & Terri Barrett 

On Track / Contemporary Christian Music with Interviews / Dave Tucker 

Strength For Living / Real Life Stories Offering Spiritual Encouragement / Bob Reccord & Mike Ebert 

At A Glance Spots / Variety of Topics 

2004 Holiday Special 

&nilyNet 
radio 

www.FamilyNetRadio.com 
e-mail: Info@FamilyNetRadio.com 

800.266.1837 
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áteTheMusic.com 
11 MNInB1S1 

America's Best Testing Country Songs 12 + 

For The Week Ending 10/22/04 

Per. W M 

Artist Title (Label) TW LW Famil. Burn 25-54 25-54 25-54 

GARY ALLAN Nothing On But The Radio (MCA) 4.29 4.18 95% 11% 4.31 4.45 4.21 

SARA EVANS Suds In The Bucket (RCA) 4.28 4.15 98% 24% 4.28 4.36 4.23 

TIM MCGRAW Back When (Curb) 4.28 4.20 85% 9% 4.29 4.48 4.14 

KEITH URBAN Days Go By (Capitol) 4.26 4.21 98% 19% 4.28 4.45 4.14 

BLAKE SHELTON Some Beach (Warner Bros.) 4.26 4.17 91% 10% 4.33 4.35 4.31 

KENNY CHESNEY The Woman With You (BHA) 4.21 4.12 82% 9% 4.16 4.30 4.04 

DIERKS BENTLEY How Am I Doin' (Capitol) 4.20 4.23 95% 18% 4.15 4.24 4.09 

TRACE ADKINS Rough & Ready (Capitol) 4.16 4.18 97% 23% 4.16 4.29 4.06 

BROOKS & DUNN That's What It's All About (Arista) 4.13 4.06 96% 18% 4.16 4.39 3.98 

LONESTAR Mr. Mom (OA) 4.12 4.09 96% 19% 4.13 4.30 3.99 

GEORGE STRAIT I Hate Everything (MCA) 4.11 3.98 99% 24% 4.17 4.17 4.16 

JOE NICHOLS If Nobody Believed In You (Universal South) 4.09 4.09 97% 28% 4.15 4.15 4.14 

JIMMY WAYNE You Are (Dream Works) 4.09 4.02 83% 17% 4.08 4.33 3.91 

PHIL VASSAR In A Real Love (Arista) 4.04 3.90 94% 17% 4.00 4.09 3.93 

SHEDAISY Come Home Soon (Lyric Street) 4.03 3.93 87% 16% 3.97 4.09 3.88 

DARRYL WORLEY Awful, Beautiful Life (Dream Works) 3.99 3.95 71% 8% 3.95 3.88 4.00 

ALAN JACKSON Too Much Of A Good Thing... (Arista) 3.98 3.88 98% 28% 4.11 4.18 4.06 

GRETCHEN WILSON Here For The Party (Epic) 3.96 3.90 99% 36% 3.97 4.13 3.85 

RASCAL FLATTS Feels Like Today (Lyric Street) 3.96 3.97 95% 25% 3.90 4.11 3.74 

RESTLESS HEART Feel My Way To You (Koch) 3.95 - 41% 4% 3.95 4.22 3.79 

MONTGOMERY GENTRY You Do Your Thing (Columbia) 3.91 3.84 86% 15% 3.90 3.93 3.87 

TOBY KEITH Stays In Mexico (Dream Works) 3.90 3.85 98% 28% 3.87 4.05 3.72 

REBA MCENTIRE He Gets That From Me (MCA) 3.89 3.94 74% 11% 3.92 3.93 3.90 

BLUE COUNTY That's Cool (Asylum/Curb) 3.89 3.89 67% 10% 3.87 4.02 3.77 

JIMMY BUFFETT... Trip Around The Sun (RCA/Mailboat) 3.87 3.91 60% 10% 3.88 3.92 3.85 

T. TRITT fIJ. MELLENCAMP What Say You (Columbia) 3.85 - 54% 8% 3.86 4.01 3.75 

TRICK PONY The Bride (Asylum/Curb) 3.76 3.78 81% 16% 3.70 3.96 3.52 

STEVE HOLY Put Your Best Dress On (Curb) 3.71 3.63 53% 10% 3.73 3.80 3.69 

LEANN RIMES Nothin' 'Bout Love... (Asylum/Curb) 3.70 3.61 62% 12% 3.72 3.82 3.66 

Total sample size is 433 respondents. Total average favotability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very 
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of 
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based 

on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 
RateTheMusic.rom results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only RateTheMusic is a registered trademark of RateTheMusic. com. The RTM system, is available for local radio stations by 
calling 818-377.5380. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

COUNTRY TOP 30 POWERED : 

CANADA IEDIABASE 
Ri? 
WEEK . WEEK ARTIST TITLE LABEL(S) 

4 O LONESTAR Mr. Mom (BHA) 

5 © BROOKS & DUNN That's What It's All About (Arista) 

3 3 SARA EVANS Suds In The Bucket (RCA) 

2 4 GRETCHEN WILSON Here For The Party (Epic) 

1 5 KEITH URBAN Days Go By (Capitol) 

7 0 TOBY KEITH Stays In Mexico (Dream Works) 

8 0 GEORGE STRAIT I Hate Everything (MCA) 

9 0ilk SHANIA TWAIN... Party For Two (Mercury) 

11 O PAUL BRANDT Convoy (Orange/Universal) 

12 0'4 GEORGE CANYON I'll Never Do... (Universal South) 

14 Q GARY ALLAN Nothing On But The Radio (MCA) 

13 ®ê CAROLYN DAWN JOHNSON Head Over... (Arista) 

10 13 RASCAL FLATTS Feels Like Today (Lyric Street) 

6 14 ALAN JACKSON Too Much Of A Good... (Arista) 

18 ® PHIL VASSAR In A Real Love (Arista) 

16 0 KENNY CHESNEY The Woman With You BHA) 

15 17 ' GIL GRAND Never Comin' Down (Spin) 

25 0 LEANN RIMES Nothin"Bout Love... (Asylum/Curb) 

19 0 JOHNNY REID You Still Own Me (Open Road/Universal) 

17 20 SEAN HOGAN Catalina Sunrise (Barnstorm) 

21 ® TIM MCGRAW Back When (Curb) 

26 ® DIERKS BENTLEY How Am I Doin' (Capitol) 

23 ® JIMMY BUFFETT... Trip Around The Sun (RCA/Mailboat) 

24 24 'r GORD BAMFORD Heroes (Independent) 

30 ® BRAD PAISLEY Mud On The Tires (Arista) 

20 26 DERIC RUTTAN I Saved Everything (Lyric Street) 

® BLAKE SHELTON Some Beach (Warner Bros.) 

J.R. VAUTOUR U Make Me Love U (Busy Music) 

22 29 TIM MCGRAW Live Like You Were Dying (Curb) 

BIG & RICH Holy Water (Warner Bros.) 

(Debut> 

/Debut> 

'Debut> 

TOTAL +l- WEEKS ON TOTAL 
PLAYS 'LAYS CHART STATIONS 

560 

541 

523 

516 

509 

492 

462 

460 

438 

434 

433 

422 

402 

394 

363 

337 

315 

307 

307 

307 

293 

277 

273 

236 

227 

217 

209 

209 

202 

197 

+31 

+13 

-11 

-28 

-76 

+20 

+2 

+8 

+18 

+16 

+43 

F24 

-28 

-103 

+42 

+13 

-16 

+57 

+13 

-15 

+31 

+28 

+16 

-17 

+37 

-50 

+56 

+30 

.56 

+65 

10 1910 

13 1910 

18 2010 

14 1910 

16 2010 

9 1911 

14 1810 

5 1910 

7 1810 

6 1910 

11 18I0 

3 1910 

12 1810 

17 1910 

8 1710 

6 1810 

10 1810 

3 1811 

6 1810 

8 1810 

2 1611 

6 1310 

4 1711 

17 1510 

2 1310 

14 1810 

1 910 

1 1010 

20 1510 

1 1514 

20 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 10/10-10/16. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 
15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 4 Indicates 

\Cancon. 
© 2004, R&R, Inc. 

C O U N T R Y 

FLASHBACK 
OYEAR AGO 

No. I: "Tough Little Boys"- Gary Allan 

OYEARS AGO 

No. I: "I Love You" - Martina McBride 

0 YEARS AGO 

No. I: "When You Walk In The Room" - Pam Tillis 

15 
YEARS AGO 

No. I: "Burnin' Old Memories" - Kathy Maltea 

el) YEARS AGO 

No. I: "I've Been Around Enough To Know" - John Schneider 

2[ YEARS AGO 

No. I : "Last Cheater's..." -T. G. SheppardP'Before..." - J. Conlee 

tea 

New&Active 
DAVID LEE MURPHY Inspiration (Al dium) 

Total Plays: 173, Total Stations: 23, Adds: 1 

TRACY LAWRENCE Sawdust On Her Halo (Dream Works) 

Total Plays: 153, Total Stations: 24, Adds: 3 

CHAD BROCK That Changed Me (BBR) 

Total Plays: 116, Total Stations: 24, Adds: 1 

DAVID BALL Louisiana Melody (Quarterback) 

Total Plays: 99, Total Stations: 10, Adds: 3 

MARK CHESNUTT I'm A Saint (Vivaton) 

Total Plays: 67, Total Stations: 19, Adds: 8 

JULIE ROBERTS The Chance (Mercury) 

Total Plays: 66, Total Stations: 22, Adds: 11 

UNCLE KRACKER Writing It Down (Lava/WarnerBros.) 

Total Plays: 60, Total Stations: 13, Adds: 1 

30 
YEARS AGO 

No. 1:"I Honestly Love You" - Olivia Newton John 

RANDY TRAVIS Four Walls (WordlWarner Bros.) 

Total Plays: 43, Total Stations: 11, Adds: 11 



.COUNTRY REPORTERS October 22, 2004 R&R 43 

KEAN/Abilene, TX 

OM: James Cameron 

PD/MD: Rudy Fernandez 

APO: Shay Hill 

14 MARK coEsourr 
14 RANCH AMU 
14 kffMNWUIY 
14 nwa SNBLY 
14 ALIS.' 

AMY 

UNIONUNIONSTSTATIONIWF 

DAMP.' 
MP 

14 

14 JINN WAYNE 

14 JAW ROBERTS 
14 

BRAD 
D w 

MAIER 
aeR 

14 I5PIER 

14 BILLY DEAN 

WQMX/Akmn, OH' 
OM/PD: Kevin Mason 

APD: Ken Steel 
I REBA MCENTIRE 

AND 

LEE MN WOMACK 

WGNNAIbany, NY' 
P0: Buzz Brindle 

MD: Bill Earley 
Ih KF'IH URBAN 
T LET ANN WOMACK 

' .AMIE 0 NEVI 
BIT L+DEAN 

KBQVAlbuquerque, NM' 
APD/MD: Sammy Cruise 
l DIERKS BENTLEY 

1 DAR0Y1 WORLEY 

KRST/Albuquerque, NM' 
OM/PD: Eddie Haskell 

MD: Paul Bailey 
2 KEITH URBON 

JAMIE O'NEAL 

KRRV/Alexandria, LA 

PD/AMD: Steve Casey 
JAMIE O'NEAL 
ANDY GRIGGS 

LEE ANN WOMACK 

WCTO/Allentown, PA' 
PD: Bobby Knight 

APD/TAD: Sam Malone 

KGNC/Amarillo, TX 

OM: Dan Gorman 

PO: Tim Buller 

APD/MD: Patrick Clark 
NMI( OSEN 
/AIRMEN LAMBER 

I BIG 6 RICH. 

WWWW/Ann Arbor, MI 
OM/PD: Rob Walker 

MD: Tom Baker 
3 ALAN JACKSON 

JAMIE O'NEAL 

11GM1AND 

WNCY/Appleton. WI 

OW Jeff McCarthy 

PD: Randy Shannon 
2 KEITH URBAN 

LEE ANN WOMACK 
I AM JACKSON 

WKSF/Asheville, NC 

OM/PD: Jeff Davis 

APD: Sharon Green 

MD: Brian Hatfield 
5 KATRINA ELAM 

TITI'..tcHAN 

WKHX/Atlanta. GA' 
OM/PD: Mark pichanis 

MD:JohnnFGray 
SHANK NNW LLVCUIRINGTON 

9 DARNYLNUEEY 
6 MMDPNSLEY 
6 IEIM UMW 

WPUR/Atlantic City, NJ 

PD/MD: Joe Kelly 
2 LEE AAWWUAAK 
I SHELLYFNMHAD 
1 MARK CIESNUFT 

KERRY HARVICK 
KEIM uARAN 

WKXC/Augusta. GA 

PD: T Gentry 

APDRAD: Zach Taylor 
2 KMMY BUFETT TWA MCBR1a 

1 SUGARLAD 
1 BIG RICH 
1 JOSH GROW 

AULE ROBERTS 

ANDY GRIGGS 
NAN J0CI'0ON 
KEIM URBAN 

KASEJAustin, TX' 
OM/PD: Jason Kane 

APD/MD: Bob Pickett 
1 REBA 0015110E 

CARRY, WOPo I 

KUZZBakerstield. CA' 
PD: Evan Bridwell 
MD: Adam Jeffries 

3 GRETCHEN WILSON 

BILLY DEAN 

ANDY GRIGGS 
KEITH MBAR 

WPOCBaltimore, MD' 
PD: Ken Boesen 

MD: Michael J. 
T SWANK TWAIN WK BILLY C IRRLMLTON 

01,404 mcnord 

WYNKBaton Rouge. LA' 
OM: Bob Murphy 

PO: Paul Orr 

APDAND: Austin James 
MIRANDA AMBLE' 
.EE ANN WOMAN, 
CAROL INA RAIN 

ANDY GRIGGS 

WYPY/Baton Rouge, LA* 
OM/PD: Randy Chase 

MD: Jimmy Brooks 
I MD PAT_,10 

TAVID BALL 

MARK CMSNUTT 

KYKRBeaumonL TX 

OM: Trey Poston 

PD/MD: MAsbworth 
91EFMN K 

WJLSBeddey, WV 

OM/'D: Dave Willis 
31 LEE AN NOMACK 
25 GRETCHEN WILSON 

11 MHLYFANpBD 
11 IwIVBALAMBERT 
11 MMNGBMm 
11 RANDY TRAVIS 
11 AWOIO3EY 
11 wMR81MIm1ER 

WKNNBiloxi, MS 

OM: Waiter Brown 

PD: Kipp Greggory 

WZKX/Biloxi. MS 

PD: Bryan Rhodes 

MD: Gwen Wilson 
2 BIG E RICH 

1 SHELLY FAIRCHILD 

WHWKATinghamlon, NY 

PD/AMD: Ed Waller 
10 GRETCMBl21LSOR 
10 KEITH MANN 
10 CRAG MORGAN 

WDXB/Binningham, AL* 
PD: Tom Hanrahan 

MDBRAD-: Jay 
NSLEY 

JULIE ROBERTS 
TRAVIS 11000VJON MELLENCAMP 

WZZK/Birmingham, AL* 
PD/MD: Brian Driver 

2 TRAVIS TRI TI TJOHN ME LT ENCAMP 

KERRY IARNCK 
SHELLE IAIRCNILD 

WBWN/Bloomington, IL 

OM/PD: Dan Westhoff 

APO/MD: Buck Stevens 
22 GRETCHEN WIL504 
22 KEIM MBAR 
10 MARKCIESNUTT 
10 511GAeLAND 
10 DAMLEE MURPHY 

KIZNBoise, ID 

OM/PD: Rich Summers 

APD/MD: Spencer Burke 
JAMIE (ry 
SHELLY ,AIRCHIID 
`RAC, 7,RD 

KOFC/Bcise, ID 

PD: Lance Tidwell 

APORAD: Jim Miller 

WKLBBoston, MA' 
PO: Mike Brophey 

APD/MD: Ginny Rogers 
URBAN 

4 HAIE04TN 
J W 

ANN WOMAl LEI ACK 

KAGG/Bryan, TX 

PD/MD: Jennifer Allen 
20 CROSS CANADIAN RAGWEED 

20 KEIM URBAN 
2.E, MARK CHESNUT' 

WYRKBNiffalo. NY' 
PD: John Paul 

APDRAD: Wendy Lynn 

J 

ANAL 
K 

E N WOMACK 

WOKOBudington 
PD: Steve Pelkey 

MD: Margot St John 
B REFA MCENTIRE 

3 MIRMM LAMBERT 

3 NM JACKSON 

3 JAMIE MEAT 

KIIAK/Cedar Rapids, IA 

OM: Dick Stadien 

PD: Bob James 

MD: Dawn Johnson 
ID DIERKS BENTLEY 

6 BIG 6 R6`,0 

5 ALANJA.KS' ^. 

WON/Champaign. IL 

OM/PD: R.W. Smith 
15 KEITH: 

WEZL/Charleston, SC' 
PDAND: Trey Cooler 
'0 4dh 

WNKT/Charieston. SC' 
PO: Bob McNeill 

MD: Tler On The Radio 
2 MIR 00BAN 

RANDY TRANS 

LEE MIN WOMACK 
AMY cows 

WORE/Charleston, WV 

OM:ieBVAxtellead 
PD: Ed Roberts 

MD: BM 14 
91GI RN. 10 J0 

10 ALMJACI50N 
10 RANDY TRANS 

9 REBA MENTIRE 

WKKT/Charione 
OM: Bruce Logan 

PD/MD: John Roberts 
FLAN 

J ALAN JACKSON 
2 GRACIA 

SUGARLAND 
CATHERINE ITT 

CARD INA RAN 
MIRANDA LAMBERT 

WSOC/Charlotte' 
OM/PD: Jeff Roper 

APD/MD. Rick McCracken 
:BANS TROT WW1 MELLEMMB 
FIT BAIES 

WUSY/Chattanooga. TN 

PD: Kris Van Dyke 

MD: Bill Poindexter 
2 410 0 RICH 

I KAMIM SLAM 

61610 DEAN 
TRACY LAWRENCE 

WUSN/Chicago, IL' 
PD: Mike Peterson 

MD:IEIIH 
LNB 

Mssi Braun 
4 A14 

1 JIRJEnaemTs 
NMJACNLSOR 

WUBE/Cincinnati, OH' 
PD: Tom Zlosson 

APO: Katy O'Connor 

MD: Dole Hamilton 
6 JEFF BATES 

WYGY/Cincinnati, OH' 
OM: TJ Holland 

PD: Stephen Giuttari 

APD/MD: Dawn Michaels 

WGAR/Cleveland, OH' 
PD: Meg Stevem 

MD: Chuck Collier 
3 LEE ANN WOMACK 

2 JER BATES 
PAT GREEN 

ALAN JACKSON 

JULIE ROBERTS 

KCCY/Colorado Springs, CO* 

PD: Travis Daily 

MD: Valerie Hart 
No A# 

KKCS/Colorado Springs, CO' 

PD: CodyCarlson 
1 WR! 
1 LEE ANI WOKE, 

GLENN CUMM.^i 

KERRY MARV 

CHAD ¡pock 

WCOS/Columbia. SC' 
PD: W Smith 

MD: Glen Garrett 

1 ROBA NOAVIRí 

WCOL/Columbus, OH' 
PD: John Crenshaw 

APD/MD: Dan E. Zuko 
RIBA MCENTIRE 

ARDINARMN 
TRANS TRIOT I JOHN MELL E SCAMP 

JEFF BAIES 

WGSQ/Cookeville. TN 

OM: Marty McFly 

PD: Gator Harrison 

APO: Philip Gibbons 

MD: Stewart James 

HILL Y DEAN 

TRAVIS TRITT WORN MELLENGDMP 

KRYS/Corpus Christi, TX 

PO: Frank Edwards 
ALAN JACKSON 
TRACY BYRD 

LEE AMI WOMACK 

KPLX/Dallas, TX* 
PD: Paul Williams 

APO: Smokey Rivers 

MD: Cody Alan 
11 RASCAL ELATES 

LEE ANN WOMACK 
MARK CHESNUTT 

KSCSBallas, TX' 
OM/PD: Loftin Palagi 

APD/MD: Chris Huff 
No Adds 

WGNE/Daytona Beach, FL' 
OM: B.J. Nielsen 

PD/MD: Jeff Davis 
2 KEITH URBAN 

LEE ANN WOMACK 

CAROLINA RAIN 

KYGO/Denver, CO' 

POW: JRoeNBurke 

3 

POSH GI 
NDYGRIGGS 

3 MIRAMALAMBERT 

KHKI/Des Moines, IA' 
OM: Jack O'Brien 

PD/MD: Jimmy Olsen 
BRAD COTTER 
KEITH URBAN 
RANDY TRANS 

11E 640 WOMACK 

WYCD/Detroit, MI' 
APD/MO: Ron Chatman 

6 BRAD PAISLEY 

LEE ANN WOMACK 

WDJR/Dothan, AL 

OM: Jeny Broadway 

PD/MD: Brett Mason 
25 KEIMURBAN 

8 TRAM 01111 WOHN MELLENCAMP 

KKCB/Duluth 

OM/PD: Johnny Lee Walker 

MD: Jim Dandy 
MARK CHESNUTT 

GRETCEEN WILSON 

BIG 8 RICH 

Toms MOTVJo1NCeLLENCM4P 
KEIM URBAN 

JULIE ROBERTS 

WAXX/Eau Claim. WI 

PD/MD: Geode House 
10 GRETCHEN SON 

6 MARK CiESMm 
6 LEE ANNIYOM4004 

KHEY/EI Paso, TX' 
PO: Steve Grammy 

MD: Bobby Gutierrez 
HA IJ B 0500000 

10 SHWA IVAAN W, BILI Y CURRINGTUN 
1 LEITH URBAN 

1 TRAM MOT ALOHA MELLENCAMP 
KERRY BRANCA 
GRETCHEN WILSON 
RACHEL PROCTOR 

NAM JACKSON 

WRSF/Ellabelh City, NC 

OfM/PO: Tom Charity 
GRETCHEN WII SON 

JEFFREY STEILE 

KEIM 001M 
LEO ANN NOMACK 
BRAN 6 SHE111 
CRAM MORGAN 

WXTNErie. PA 

OM: Adam Reese 

PD/MD: Fred Horton 

SHI L. 

FAIRCHILD4 5 SHELL, 
5 MIRANDAMACYHNC 

5 KMY OWN 
5 KEIMURBAN 
s LEE MN WOMACK 

KKNU/Eugene, OR 

PD/MD: Jim Davis 
10 G4EILHEN'WILSEM1 
10 KEIM CAROM 

10 MNOK CIESMTr 
10 RAMA RITTS 
10 LEEAKNWOMACK 

WKDQ]Evansville, IN 

PD/MD: Jon Proll 

KVOX/Fargo 

OM: Janice Whitimore 

PD: Eric Heyer 

MD: Scott Winston 

KIX/Tayetteville, AR 

PD: Dave Ashcralt 

APD/MD: Jake McBride 
GPI TCHEN WII SGN 

K 

Stations and the adds listed alphabetically by market 
WKML/Fayetteville. NC 

PD: Paul Johnson 

MD: DeanO 

JFIIH'Iti 
KEIIHURBAN 

KAFF/Tlagstall, AZ 

PD: Chris Halstead 

APD/MD: Hugh James 

WFBE/Flint, MI 

PO: Coyote Collins 

APD/MD: Dave Geronimo 
T JAMIE NEAL 

6 UNCLE avaeR 
GLENN CUM,9NGS 
KEITH URBAN 

KR AL CEESMJTI 
GRETCHEN WILSON 

WXFLJFlorence, AL 

PD/MD: Gary Murdock 
14 BILLY DEAN 

14 ALAN JACKSON 
14 KEITH URBAN 
14 MARK CHEMED 
14 LEE ANN WOMACK 

9 DAVID BALL 

KSKS/Fresno, CA' 
PD: Steve Pleshe 

MD: Jason Hurst 
4 .0MY BUIFE E 60400w4 MCBRIDE 

DUSTY DAME 
JOSH GRACIA 

KUAD/Ft. Collins, CO 

PD: Mark Callaghan 

MD: Brian Gary 

WCKT/Ft. Myers. FL* 

OM/PD: Steve Amari 

APD/MD: Dave Logan 

WWGR/Ft. Myers. FL' 
PD: Mark Phillips 

MD: Steve Had 
2 REBA MCENTIRE 

I AIWA/104 LAMBERT 
KEITH URBAN 

GRETCHEN WILSON 
TRAVIS TRITT I:JOIN MEL.ENCAMP 

WYZB/Fl. Walton Beach, FL 

OM: Scratch Malone 

P0: Todd Nixon 

MD: John Sykes 
19 BASESHEL ON 

IB DARRYL WORLEY 

WOHIVFt. Wayne, IN 

OM/PD: Rob Kelley 
9 LEE ANN WOMACK 
8 BILLY DEAN 

2 GRETCHEN WILSON 

1 KEITH URBAN 

CRAG MORGAN 

WOGK/Gainesville, FL' 
PD: Mr. Bob 

MD: Big Red 
5 TRAVIS TRITT WOHN MELLENCAMP 
1 KEIMURBAN 
1 MEO GRIGGS 

EE ANN WOMACK 

WBCT/Grand Rapids, MI' 
OM/PD: Doug Montgomery 

MD: Dave Taft 
JAI IEOIA 
ANDY GRIGGS 
RANDY TRAVIS 

WTOR/Greensboro, NC 
OM: Tim Satterfield 

PO: Bill Dotson 

APD/M0: Angie Ward 
NN4dds 

WRNS/Greenville, NC' 
PD: Wayne Cadyle 

MD: Boomer Lee 
5 RIGG RICH 
4 o is TRIE SOPII MELLE0CMf 
4 KEITH URBAN 

WESC/Greenville, SC' 
OM/PD: Scott Johnson 

APD/MD John Landrum 

WSSLJGreenville, SC' 
oM/PD: Scott Johnson 

APD/MD: Kix Layton 

2 

JAMIE O'NEA 
SNPLLY WRCHILE 

I ANDY GRIGGS 

WAYZMagerstown 
PO: Chris Carmichael 

MD: Don Brake 
E KEITH URBAN 

4 MARK CMSNTT 

WCAT/Harisburg, PA' 
PD: Sam McGuire 

JEFF BATES 

IEP1Y NAIMCK 
TRACY 0Yw 
0094141 RATIS 
LEE MIN WOMACK 

WRBT/Hamisburg, PA' 
OM: Chris Tyler 

PD/M0: Shelly Easton 

APD: Newman 

WWYZHartford, CT' 
MD: Jay Thomas 

KILTMouston, TX' 
PO: Jeff Garrison 

MD: Greg Frey 
._ AANJ LK 

d LODESTAR 

z 134RRYLNOHIEY 

KKBO/Houston, TX' 
PD: Johnny Chiang 

MD: Christi Brooks 
1 REBA MCENTIRE 

CATHERINE BRITT 

KERRY HMVICK 

WTCR/Hunlington 
PD: Judy Eaton 

MD: Dave Poole 
5 BRAD COTTER 

5 RANDY TRAVIS 

5 LEE ANN WOMCK 
5 BRAD B SHELLY 

WORM/Huntsville. AL 

OM/PD: Todd Deny 

MD: Dan McClain 
No PM 

WFMS/lndianapolis, IN' 
OM: David Wood 

PO: Bob Richards 

MD: J.D. Cannon 
I JAMIE O_NEAI ,Y SERI 

GRETCHEN WILSON 
TO SEAN 

ANDY Les 

WMSI/Jackson, MS 

PD: Rick Adams 

MD: Marshall Stewart 
SOUK 

WUSJ/Jackson, MS 

PD: Tom Freeman 
No AGAS 

WROO/Jacksonville, FL' 
OM: Gail Austin 

PD: Ca ey Carter 
1 RBA MIRE 
1 TRAMS TROT VJOHN 060064CAMP 

MUD PAISLEY 

WXBO/Johnson City' 
PD/MO: BILI Hagy 
14 ALANI JACKSON 
11 JOSH GRACM 
il MAY DAILEY 

9 RANDY TRAVIS 

WMTZ/Johnstown, PA 

OM/PD: Steve Walker 

MD: Lara Mosby 
No Adds 

KIXO/Joplin, MO 

PD: Steve Kelly 

APD: Jay McRae 

WNWN/Kalamazoo, MI 

PD: P.J. Lacey 

APD/MD: Phil O'Reilly 
3 KEITH URBAN 

2 RANDY TRAVIS 

1 SHELLY FAIRCHILD 

KBEO/Kansas City, MO* 

PD: Mike Kennedy 

MD: T.J. McEntire 
No Adds 

KFKF/Kansas City, MO' 
GM/PD: Dale Carter 

APD/MD: Tony Stevens 
TRACY LAW1 F 

GRETCHEN WILSON 

KEITH URBAN 

LEE ANN WOMACK 

WDAF/Kansas City, MO' 
PD: Wes McShay 

APD/MO: Jesse Garcia 
No Ada. 

WINK/Knoxville, TN' 
OM/PD: Mike Hammond 

MD: Colleen Addair 
BRAD COTTER 
MARE CHESNLTT 

LEE ANN WOMACK 

WKOA/Lafayette, IN 

PD: Mark Allen 

MD: Bob Vitra 
10 ALAN JACKSON 
10 KEITH URBAN 
10 LEE ANN WOMACK 

KMDL/Lafayette, LA 

PD/MD: Mike James 
3 LEANN RIMES 

164001 BYRI 
AWN ANEA 

KXKCAafayette,LA 
PD: Renee Revolt 

MD: Sean Riley 
14 KEITH URBAN 
13 LEE ANN WOMACK 

B GRETCHEN WILSON 
RANDY IRANS 

WPCV/Lakeland, FL* 

OM: Steve Howard 

MD:Jeni Ta or 
LEE MN K 

1 GRETCHEN WILSON 

ANDY GRIGGS 
TIM MCGRAW 

KEIM URBAN 
AMY DNLEY 

PION/Lancaster, PA 

PDRAD: Dick Raymond 
DUSTY DRAKE 

MC GRIGGS 
TRACY BYRD 

WrTLRansing, MI 

PD: Jay J. McCrae 

APD/MD: Chris Tyler 
JAMIE 0NEP1 
JULIE ROBERTS 
KERRY IIARVICK 
MW1DA LABERT 
RANDY TRAMS 

BRAD COTTER 
JEFF BATES 

KWNR/Las Vegas, NV' 
PD: Brooks O'Brian 

MD:3 Jeff Jay 
BIG B RICH 

WBBN/Laurel, MS 

OM/PD: Larry Blakeney 

APt/MD:Allyson Scott 

WOKO/Lewiston, ME 

OM: Mark Ericson 

PD: Mark Jennings 

APD/MD: Dan Lonnie 
0 BND PAISLEY 
2 JOSH GRAM 

N AN JACKSON 

WBUL/Lexington, KY 

PD/MD: Ric Larson 
BRAI ''AEC,' 

r. S JOHN MELLENCAMP 

WLXX/Lexington, KY 

OM: Robed Lindsey 

PD: C.C. Matthews 

MD: Kart Shannon 
3 KF.TH URBAN 

LAMI_'UNEAL 
ALAN JACKSON 

KZKX/Lincoln, NE 

OM: Jim Steel 

PD: Brian Jennings 

APDRAD: CarolNUT* Tumer 
14'RK _,ES 

KSSN/Little Rock. AR' 
PD/MD: Chad Heritage 

KZLA/Los Angeles, CA' 
OM/PD: R.J. Curtis 

APD/MD: Tanya Campos 
.E TH URBAI 

E ANN WOMACK 

GRETCHEN WILSON 
BIG 8 RICH 

WAMZ/Louisville, KY' 
PD/hID: Coyote Calhoun 

m1 KE m 
9 HAS JACKSON 
1 CATHERINE MATT 

KILL/Lubbock, TX 

OM/PD: Jeff Scott 

AttO/MO: Kelly Greene 
12 JAMIE O'NEAL 

9 SHEDNSY 
9 KEITH ORRIN 

WDEN/Macon, GA 

PD: Bob Raleigh 

APD/MD: Laura Staring 
6 BIG BRICH 
6 ALAN JACKSON 
1 JAMIE CI NEAL 

WWOM/Madison, WI' 
PO: Mark Grantin 

MD: Mel McKenzie 
GRETCHEN WILSON 

KEITH URBAN 
LEE ANN W0AI/CK 

KIN/Mason City, IA 

PO/MD:J.Brooks 
No Adds 

KTEX/McAllen, TX' 
OM: Billy Santiago 

PD: JoJo Cerda 

APD: Frankie Dee 

MD: Patches 
1 JOSH GRACIN 
1 TRAVIS TRITT VJOEA MLLENCAMP 

TRACY BYRD 

JULY ROBEn15 

KRWO/Medford. OR 

PD: Larry Neal 

MD: Scott Schuler 

WGKX/Memphis, TN' 
PD: Chip Miller 
MD: Trapper John 

WOKK/Meridian, MS 

PD/MD: Scotty Flay 

Y IMIAL PATHS' 

4 JAMIE O'NEAL 

WKIS/Miami, FL' 
P0: Bob Barnett 

MO: Darlene Evans 
2 GRETCHEN WILSON 

JOSH GRACIA 
4100 JACKSON 

WMIIJMilwaukee, WI' 
P0: Kerry Wolle 

APD: Scott Dolphin 

MD: Mitch Morgan 
3 GRETCHEN WILSON 
2 CAROLINA RAN 

SHELLY FAIRCHILD 

MIRANDA LAMBERT 

KEEY/Minneapolis, MN' 
OM/PO: Gregg Swedberg 

APD/MD: Travis Moon 
2 KEITH URBAN 

WKSJ/Mobile, AL' 
OM: Kit Carson 

PD/MO: Bill Black 
BG 6 RI, Li 

KTOM/Monterey, CA' 
PD: Dennis Martinez 

JULIE ROBERTS 

GRETCHEN WILSON 

LEE ANN WOMACK 

WLWI/Montgomery, AL 

OM/PD: Bill Jones 

MD: Darlene Dixon 
13 SARA EVANS 

GRETCHEN WIESON 

KEIM URBAN 

JAMIE ONÉAI 

WGTR/Myrtle Beach, SC 

OWPD: Mark Andrews 
32 TIM MCGRAW 

12 BRAD PAISLEY 

11 ANDY GRIGGS 
1 ALAN JACKSON 

6 .LAMIE O'NEAL 

6 MIRANDA LAMBERT 

WKDF/Nashville, TN' 
OM/PD: Dave Kelly 

MD: Kim Leslie 
18 LEE ANN WOMACK 

2 KEIMURBAN 
GRETCHEN WILSON 

WSIX/Nashville, TN' 
OM: Clay Hunnicutt 

PD/MD: Keith Kaufman 
5 LE_ AM WOMACK 

PAT 'BEEN 
KF, IJHBM 

WSM/Nashville, TN' 
PD: John Sebastian 

MO: Frack Seres 
B SLIAMLAND 

GRETCHEN WILSON 

WNOE/New Oceans, LA' 
OM: Jim Owen 

PD: Ron Brooks 
I REBA MCENTIRE 

THAWS MITT 11041 MELLENCAMP 
BRAD PAISLEY 

WGH/Norfolk, VA' 
OM/PD: John Shomby 

MD: Mark McKay 
6 GRETCHEN WILSON 

KEITH RA0M 
ANDY GRIGGS 
MIN JACKSON 

KHKX/Odessa, TX 

PD: Mike Lawrence 

APD/MD: Kelle Peterson 
CROSS CANADIAN RAGWEED 

1 AARON WATSON 

3 CROSS CANADIAN RAGWEED 

LEE ANN WOMACK 

KNFM/Odessa, TX 

OM/PD: John Moesch 

APO/MO: Boomer Kingston 

KTST/Oklahoma City, OK' 
PO: Anthony Allen 

Ra,: FY 

1 IRMA BYRORD 

CROSS CANADIAN RAGWEED 

ANDY GRIGGS 

KXXY/Okiahoma City, OK' 
OM: Tom Travis 

MV P° Reed 
2 REBAMCENTIRE 

KXKT/Omaha, NE' 
PD: Tom Goodwin 

MD: eggi, 
3 LEE N 

BLASE LASEN 

KHAY/Oxnard, CA 

PO/MO: Mark Hill 
JAMIE O'NEAL 
GRETCHEN WILSON 
KEITH URBAN 

KPLM/Palm Springs, CA 

PD: Al Gordon 

M0DJERB 
ES: 

Koryam Jes 
1 

WPAP/Panama City, FL 

PD: Todd Berry 

APD/MD: Shane Collins 
No Adds 

WXBM/Pensacola, FL 

PD/MO: Lynn West 
TRACE . WRENQ 
MARK CHESNUT, 

LEE ANN WOMACK 

WXCL/Peoria, IL 

OM: Rick Hirschmann 

PD/MD: BJ Stone 
WILLIE NELSON 

T. ANN WOMACK 

WXTU/Philadelphia. PA' 
PD: Boh McKay 

APD/MD: Cadillac Jack 

KMLE/Phoenix, AZ* 

PD: Jay McCarthy 

APORID: Dave Collins 
5 UNCLE KRAMER 
5 HAWK TRAVIS 

LEE ANN WOMACK 
GRETCHEN WILSON 

KNIX/Phoenix, AZ' 
PD: Shaun Holly 

MD: Gwen Foster 
6 SHEONsr 
5 LEANN RIMES 

MARK CHESNUT 

WDSY/Pittsburgh, PA' 
PD: Keith Clark 

MAID: Stoney Richards 
4 KEITH URBAN 

1 BRAD PLASM 

WOGI/Pitáburgh, PA' 

OM: Frank Bell 

PD: Mark Lindow 
1 SHEONSY 

CAROLINA RAM 
ALAN JACKSON 

WPOR/Porttand, ME 

PD: Rick Jordan 

MD: Glori Marie 
1I4CLE KFACKE0 

BRAD COTTER 

KEIM URBAN 

KUPL/Portland, OR' 
PD: Cary Rode 

MD: Rick Taylor 
,RETCHES WILSON 

ANDY GRIGGS 

SHELLY FAIR0011L 
KEIM URBAN 
MMK CHESMITT 
LEE ANN WOMACK 

KWJJ/Porttand, OR' 
PD: Mike Moore 

MD: Savannah Jones 
REM:` 

Lot ANN w )Mac. 

WCTK/Providence, RI' 
MD: Sam Stevens 
Il LEE AN WOMACK 

2 JAMIE OVAL 
1 SHELLY FAIRCHILD 

MIRANDA LAMBERT 
á1T BAIES 

WLLR/Ouad Cities, IA 

PD: Jim O'Hara 

MD: Ron Evans 
E BUJE COUNTY 

WODR/Raleigh, NC' 
PD: Lisa McKay 

APD/MD: Mike 'Maddawg' 

Biddle 
1 PAT GREEN 

CAROLINA RAN 

KOUT/Rapid City, SD 

PD/MD: Mark Houston 
16 ANDY GRIGGS 

9 BIGE RICH 

KBUL/Reno, NV 

OM/PD: Tom Jordan 

APD: JJ Christy 

MD: Chuck Reeves 
21 BUM SHEL TON 

AMY DNLEY 
4 TRACY LAWAENCE 

3 SHELLY FAIRCHILD 

3 LEE ARA WOMACK 

KFRG/Riverskde, CA' 
OM: Lee Douglas 

PD/MD: Don Jeffrey 
fi nM MCGRAW 

5 1194.Y BYRD 
5 GRETCHEN WILSON 

WSLC/Roanoke, VA 

PD: Brett Sharp 

MD:: Robyon Jayrnes 
No Alas 

WYYO/Roanoke, VA 

PD/MD: Joel Dearing 
1 RESTLESS HEART 

CAAaI/LY RAIN 

NM JACKSON 

MG 6 RICH 

WBEE/Rochester, NY' 
OM: Dave Symonds 

PD: Billy Kidd 

MD: Nikki Landry 
1 92, 

lAn, A,hSN 

WXXO/Rockford, IL 

PD: Steve Summers 

APO/MO: Kathy Hess 

KE11 

KNCl/Sacramento, CA' 
OM/PO: Mark Evans 

APO: Greg Cole 

MD: Jennifer Wood 
SHEMISY 

1 SHELLY MACH,. 
1 KENHUBAN 

BILLY OEM 

WCEN/Saginaw, MI 
PD: Joby Phillips 

MD: Keith Allen 
5 MARKCHESNUTB 
2 KEITH URBAN 

I CANN RIMES 

WKCO/Saginaw, MI 

OM/PD: Rick Walker 
LI ANN RIMES 

ALISON KRAUSS B UNION STATION 
RIG 8 RICH 

WICO/Salisbury, MD 

OM: Joe Edwards 

PD/AMO: EJ Fou 
21 KEITHUiBAN 
10 LEE ANN WOMACK 

KSOP/Satt Lake City, UT' 
APD/MD: Debby Turpin 
21 KEITH URBAN 
10 RASCAL RATES 
5 GRETCHEN WILSON 
4 CRAIG MORGAN 
1 JULIE ROBERTS 
1 RA8101 MANS 

KUBL/Salt Lake City, UT' 
PO: Ed Hill 

MD: Pat Garrett 
2 KEITH URBAN 

2 LEE ANN WOMACK 

RANDY BRANS 

GRETCHEN 11I1 2O0 

KGKUSan Angelo. TX 

OM/MD: Keith Montgomery 

7 KEVIN FOWLER 

7 MOT GMGGS 

KAJNSan Antonio, TX' 
PD/MD: Cllayton Allen 

4 JIMMY IMARTINA BCBRIDE 
3 L EARN RIMES 

2 LEE ANN WOMACK 
TRANS MITT WORN MELLENCAMP 
RACHEL PROCTOR 

BRAD PAISLEY 

BIG 8 RICH 

KSONBan Diego, CA' 
OM/PO: John !hoick 

3 DARRYLWOMEY 
2 BLAKE SHELTON 

TIM MCGRAW 

KATRINA ELM 

KUSS/San Diego, CA' 
PO: Mike O'Brian 

MD: Gwen Fester 
LEE ANN 0AIMNK 

KZBR/San Francisco, CA' 
PD: Ray Massie 

AMI 0000 
I II ANN W IMAL. 

KRTY/San Jose, CA' 
PD: Julie Stevens 

RASCN FLAT'S 
2 LEE ANN WOMACK 

2 JAMIE Ei MAE 
2 ALAN JACKSON 
2 MARK CHESNUTI 

1 SHE, LI ENBCHI._O 

KKJG/San Luis Obispo, CA 

PD/MD: Peer Daniels 
K',H UR 

2 TAVIDIIT MAN, 

JA. 

KRAZ/Santa Barbara, CA 

PD/MD: Flick Barker 

y AM, LiDS,,D 

n P MN wvMAGK 
,.E NEI 6UMMAES_ 

KSNI/Santa Maria, CA 

PD/TAD: Tim Brown 
I5 ALAN JACKSON 
IS LEE MN WOMACK 

OE HANKIE 
N 1B1EYMAN 
5 ANDY GRIGGS 

WCTO/Sarasota, FL' 
OM/P0: Mark Wilson 

APO: Heidi Decker 
BIIIYJfAN 
MG 6 RIa1 

WJCL/Savannah. GA 

OM: John Thomas 

PD: Bill West 
JAMI1 O M N 
GRETCHEN WILSON 

KEIM URBAN 

KMPS/Seattte, WA' 
PD: Becky Bremner 

MD: Tony Themas 
I JOSH GRACIN 

MAIM (ARSON 

KRMD/Shreveport, LA 

PD: Les Acme 

APD/MD: James Anthony 
JAMEY 015 
WI, URBAN 

KXKS/Shreveport, LA 

OM: Gary McCoy 

PD: Russ Winston 

KSUX/Sioux City, IA 

PO. Bob Rounds 

APD/MD: Tony Michaels 
I KEITH URBAN 

5 ANDY GRIGGS 

2 BELLY DEAD 

WBYT/South Bend, IN 

OM/PD Clint Marsh 

APD/MD: Lisa Kosty 

KDRK/Spokane, WA' 
OM: Tim Cotter 

PD: Jay Daniels 

APD: Bob Castle 

MD: TOW Trovat° 
1W W MAL. 

KIXZ/Spokane, WA' 
OM: Robed Harder 

PD/MD: Paul -Coyote" Neumann 

APD: Lyn Daniels 

m:, a' ' ,116' 

RA¡',aAN 

iY -BANS 

WPIOt/Spdngtield, MA' 
PD: RJ McI(ay 

APD: Nick Damon 

MD: Jessica Tyler 
JULIE ROBERT 

DUSTY DRAKE 

IM/Springfield, MO 

OM/PD: Brad Hansen 

APO: Curly Clark 
13 GRETCHENWILSON 
12 KEITH URBAN 

KSD/St. Louis, MO' 
OM: Mike Wheeler 

PD: Steve Geofferies 

MD: Billy Greenwood 
No Ards 

WIL/St. Louis, MO' 
PO: Greg Mozingo 

MO: Danny Montana 
LEANS RIME, 

ANDY GRIGGS 

KATM/Stockton, CA' 

OM: Richard Perry 

PO: Randy Black 

APD/MD: MoJoe Roberts 
4 RANDY IRAN, 
I BRAD COTTER 

KEITH 00ÁN 
LEE ANN WOMACK 

WBBS/Syracuse, NY' 
PD: Rich Lauber 

APD/M0: Skip Clark 
1 .,AND PALL 

1 AMY DALEY 
1 BRAD PAISLEY 

WIN /Tallahassee. FL 

OM: Steve Cannon 

PD/MD: "Big" Woody Hayes 
1 BILLY DEAN 

WYYK/Tampa, FL' 
OM/PD: Mike Culotta 

APO: Beecher Martin 

MD: Jay Robera 

LtE 8110 wOuáCK. 

WYUU/Tampa, FL' 
OM/PD: Mike Culotta 

APD: Will Robinson 

MD: Jay Roberts 

WTHI/Terre Haute, IN 

OM/PD: Barry Kent 

MD: Marty Party 

DEAN 

MI.,ANIM, AMR,. 

WIBW/Topeka, KS 

OM: Ed O'Donnell 

PD: Rich Bowers 

APD/MD: Stephanie Lynn 

DARAN 

6 .CS, ;RALIN 

WTCM/Traverse City, MI 

OM/PD: Jack O'Malley 

APD/BID: Ryan Dobry 

KIIM/Tucson, AZ' 
OM: Herb Crowe 

PD/MD: Buzz Jackson 

Tr 

KVOO/Tulsa. OK' 
PD/MB: Moon Mullins 

WWZD/Tupelo. MS 

OM. Rick Stevens 

PD: Bill Hughes 

WFRGNDca, NY 

OM/PD: Tom Jacobsen 

I] SCI 

I6 MAN,n N 

16 DANE LEE MUR:HY 

KIUGNisalia, CA 

PD/MD: Dave Daniels 
1 JEFF BATES 

1 J0,4e O'NEAL 
PAT GREEN 

WIRK/W. Palm Beach, FL' 
PD: Mitch Mahan 

MD: J.R. Jackson 
IO GRETCHEN WILSON 

1 TRACY BYRD 

RANDY TRANS 
RACHEL PROCTOF 

JULIE ROBERTS 

WACO/Waco,TX 
OM/PD: Zack Owen 

10 LEFE BATES 

10 SHMIA TWAIN W, Pi. ',YI: LP RN G':'0 
10 ALAN JACKSON 

10 MARK 000 

WMZQ/Washington, DC' 

OM: Jett Wyatt 

PD: George King 

WDEZ/Wausau. WI 

PD: Bob Jung 

APDAND:Vanessa Ryan 

L.. ,. ..,.,F 

WOVK/Wheeling, WV 

PD/MD: Jim Elliott 
MIRANDA LAMBERT 
KEIM URBAN 
MARK CHESNJ(T 
LEE ANN WOMACK 

JIMMY WAYNE 
GRETCHEN WILSON 

ANDY GRIGGS 

KLUR/Wichda Falls, TX 

OM/PD: Bred Warner 
JAMIE OVAL 
GRETCHEN WILSON 

LODESTAR 
KEITH URBAN 

KFDI/Wichita. KS' 

OMAN): Bevecee Brannigan 
3 BILLY DEAN 

KZSN/Wichita, KS' 
PD: Chuck Geiger 

MD: Pat Moyer . 110NW 0AALK 

'GAO, NYRI:.. 

MOIE -: il/NI' TO 

RASI,tH IAi1 

WGGY/Wilkes Barre, PA' 
PD: Mike Krinik 

MD: Carolyn Drosey 

WWOO/Wilmington, NC 

OM: Perry Stone 

APD/MD: Brigid Banks 
Tmc _^.EA, 

KXDD/Yakima. WA 

PD: Dewey Boynton 

APD/MO: Joel Baker 

MA, ...:Ill:.,..il 

WGTY/York, PA 

POAAD: Brad Austin 
20 TIM MCGRAW 
13 TRACY LAWRENCE 

12 LEE ANN WOMACK 

3 GUMS T J000 
MUD COTTER 

GRETCHEN WILSON 
HA BATES 

woo0NBAN 

WOXK/Youngstown, OH 

PD: Dave Steele 

APD: Doug James 

MD: Burton Lee 

6,11I 4dAN 
yMI 'NEAI 

POWERED 

%1EDIABASE 

`Monitored Reporters 

226 Total Reporters 

113 Total Monitored 

113 Total Indicator 

Did Not Report, Playlist Frozen (6): 
KBRJ/Anchorage, AK 
KJLO/Monroe, LA 
KNUE/Tyler, TX 
WCTY/New London, CT 
WHKX/Bluefield, WV 
WPSK/Blacksburg, VA 

J 



ray charles & diana krall 
"You Don't Know Me" (2:52) 

raycares duets with natalie cole 
elton john norah jones b.b. king gladys knight diana krall 
michael mcdonald johnny mathis van morrison willie nelson 
bonnie raitt james taylor genius loves company 

More than 1.5 million units shipped as of Oct. l st! 
"Ray" opens nationally on 10/29 starring Rock 'N Roll Hall of Fame Exhibition 
Jamie Foxx opens November '04 

Video/Audio placement in over 20,000 Newly confirmed television: 
movie theatres through the Holidays The Today Show 10/25 

"Genius: A Night For Ray Charles" - 
10/22 on CBS 

500,000 free promotional DVDs distributed 
through Loews Theatres during opening week 
of "Ray" 

FOR FURTHER INFORMATION, PLEASE CONTACT 
David Morrell, davidm(a concordrecords.com 310.385.4119 

Claire Parr, claireparr(« aol.com 203.226.9939 

©2004 Concord Records www.concordrecords.com 
www.geniuslovescompany.cozn 



JULIE KERTES ADULT CONTEMPORARY 
jkertes@radioandrecords. com 

That '80s Show 
Do we really want to revisit the '80s? 

To me, the '80s was an era 
terribly, terribly wrong. It 
be as colorful, bizarre and 

Picture teenager Julie donning a 

hot pink miniskirt with a black -and - 
white striped T-shirt and 
a turquoise blazer with 
the sleeves rolled up to 
bring it all together. 

And then there was 
the hair. First, it was the 
asymmetrical bob start- 
ing above the ear on one 
side and shoulder -length 
on the other. Then it was 
the Madonna-wannabe 
perm, only mine made 
me look like Gilda Radner. (Note to 
self: People with really thick hair 
should never get perms.) Every- 
thing about the '60s and '70s was 
cool and sexy, but the '80s, in my 
opinion, were just plain dorky. 

Flock Of Seagulls hairdos haven't 
come back (thankfully), and I've not 
yet seen one fashion magazine tout- 
ing the latest in leg warmers, but 
'80s music continues to be cherished 
by today's listeners. We have found 
in research test after research test 
that Hot AC listeners stall want to 
hear Prince's "Let's Go Crazy, ' Jour- 
ney's "Faithfully" and OMD's "If 
You Leave." 

As a result, '80s culture has be- 
come an important part of Hot AC 
programming. We're seeing all -'80s 
weekends, '80s weekly features and 

----'80s p motions. WI Eat is it about it re 

'80s that is so compelling? 
"As consumers, there are places 

we've been and places we want to 
revisit," says ABC Radio Networks 
Sr. VP/Programming John McCon- 
nell. "The '80s product is a product 
that we are familiar with and have 
trust in. 

"The '80s was a great decade for 
music. Contemporary music listen - 

TALK BACK TO R&R! 

Do you háve questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 310-788-1663 

or e-mail: 
jkertes@radioandrecords. com 

John M 

when fashion and hair went 
was an ongoing contest to 
asymmetrical as possible. 

ers have shown they want to hear 
'80s music, and they want to hear a 

lot of it. Stations that have 
incorporated '80s music 
into their formats have 
seen terrific success." 

cConnell 

The Perfect Host 

Armed with this infor- 
mation, ABC Radio Net- 
works recently launched a 

new '80s show, Saturday 
Night at the '80s, a five - 
hour program featuring 

'80s music and trivia hosted by 
WPLJ/New York's Todd Pettengill, 
who was recently named R&R's Hot 
AC Air Personality of the Year, along 
with morning show co -host Scott Sh- 
annon (the duo just celebrated 13 

years in mornings at WPLJ). 

Pettengill's diverse background, 
talent and energy make him the per- 
fect host for Saturday Night at the '80s. 

He has extensive radio experience 
on -air and in management posi- 
tions, as well as a lot of 
TV experience. He's host- 
ed two internationally 
syndicated television 
shows for World Wres- 
tling Entertainment and 
made appearances on the 
soap operas Another 
World and As the World 

He's also an accom- 
plished musician and a na- 
tionally known voiceover talent, and he 
has his own production and publish- 
ing companies. The man does it all, 
which makes me think he's a saint to 
set aside some time from his busy 
schedule to talk to me about his new 
show. 

"Saturday Night at the '80s is an all- 
inclusive radio show of hit songs 
from the '80s," he says. "They are 
songs that everyone grew up hear- 
ing on the radio. The music was so 
mass -appeal at the time that all sta- 
tions were playing the same songs. 

"That is why '80s music is so fa- 
miliar. No matter what station you 
were listening to, you were hearing 
the same music. Now radio is so 
niche, and familiarity is harder to 
achieve." 

Todd Pe ttengill 

"The music was so 

mass -appeal at the 

time that all stations 

were playing the 

same songs. Now 

radio is so niche, and 

familiarity is harder 

to achieve." 

Todd Pettengill 

Not Like The Rest 
Though the show focuses on '80s 

music, Pettengill brings relevance to 
Saturday Night at the '80s by relating 
much of the '80s content to today. He 
provides current information on 
concert dates, TV shows and celeb- 
rities and has interviews with '80s 
artists to satisfy our curiosity about 

their current where- 
abouts. 

My favorite feature is 
the show's "Time Cap- 
sule," where Pettengill 
takes listeners back to a 

specific week in the '80s. 
It's a recap of what we 
were doing, what we were 
watching and what we 
were listening to. The seg- 
ment also includes news 

from that week, which, when you 
hear it, seems like it happened only 
yesterday. 

Pettengill is also Exec. Producer 
of the nationally syndicated Satellite 
Comedy Network, which provides 
original comedy material to more 
than 150 radio affiliates across the 
country. So it's only appropriate that 
he applies his comedic talents to his 
weekly show. 

"We're putting a lot of comedy 
into it," Pettengill says. "It's tongue- 
in-cheek comedy where we are 
making fun of ourselves. Sure, we'll 
provide the basic song information, 
but we also have quick hit-and-run 
comedy. That element sets our show 
apart from the others." 

Pettengill understands that most 
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Saturday Night At The '80s 
When you join Todd Pettengill for his five -hour musical his- 
tory lesson on the '80s, a time he describes as "a decade 
of decadence," this is what you can expect to hear. 

JOAN JETT & THE BLACKHEARTS I Love Rock 'N' Roll 

AHA Take On Me 

STEVE WINWOOD Higher Love 

MADONNA Like A Virgin 

QUEEN Another One Bites The Dust 

NENA 99 Red Balloons 

THE POLICE De Doo Doo Doo, De Da Da Da 

SCANDAL The Warrior 

VAN HALEN Why Can't This Be Love 

PRINCE Purple Rain 

HOWARD JONES Things Can Only Get Better 

KIM WILDE You Keep Me Hangin' On 

listeners don't want to hear a lot of 
talk. On a specialty show of this na- 
ture, it's all about the music. So the 
bits are quick and include Jay Leno- 
style people -on -the -street inter- 
views with questions like "What is 

Bananarama?" and "What does luft- 

balloons mean?" These are placed 
carefully between the songs so as to 
not take away from the "Oh, wow" 
factor of the music. 

ABC Radio FM Station Group 
VP/Programming Tom Cuddy and 
WPLJ MD Tony Mascaro skillfully 
choose the music each week and in- 

clude tracks like Phil Collins' "Sus- 
sudio," Bon Jovi's "Born to Be My 
Baby" and the slick sounds of Pau- 
la Abdul's "Straight Up." I also got 
my share of "Oh, wow" music from 
artist like Falco, Thomas Dolby, Ba- 

nanarama, Level 42 and Men With- 
out Hats. 

When asked if he is fast becom- 
ing an expert on everything '80s, 
Pettengill says, "When I research 
something for the show, I find 10 

other things along the way - it all 
comes flooding back." 

He's right about that. Listening to 

"The '80s product is 

a product that we are 

familiar with and 

have trust in." 
John McConnell 

the song intros alone is enough to 

jog some nice memories of the '80s: 
being a wallflower at the school 
dance, going on my first car date 
with a guy who "forgot his wallet," 
throwing a party when my parents 
were in Hawaii and seeing my 
house get, like, totally thrashed. 
Those were the days of no respon- 
sibility and 100% fun. 

Oh, now I get it. I finally under- 
stand why our Hot AC listeners 
yearn to hear '80s music: It was a 

dorky time, yes, but one that now 
brings back fond memories indeed. 

"FEELS LIKE" 

22 MARKETS IN TWO WEEKS! 
NOW SETTING UP ON-AIR INTERVIEWS WITH RAQUEL AND RICH AURILIA! 

PROMOTION: 

JON KON JOYAN 818-980-9217 
joykon@aol.com 

ON SHEA RECORDS 
AV.AIIARLE NOW AT: Cl) RAIW. TARGET.COM. AND AMAZON.COM 
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AC TOP 
® October 22, 2004 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

+ / - 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS/ 

CHART ADDS 

LOS LONELY BOYS Heaven (Or/Epic) 2128 +7 209210 20 9212 

FIVE FOR FIGHTING 100 Years (Aware/Columbia) 1690 -122 152612 42 10510 

MARTINA MCBRIDE This One's For The Girls (RCA) 1629 -56 127533 40 10510 

DIDO White Flag (Arista/RMGI 1626 -86 140695 54 9610 

MAROON 5 This Love (Octone/J/RMG) 1620 -56 160732 26 8610 

KEITH URBAN You'll Think Of Me (Capitol) 1540 +237 108547 22 9812 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 1509 +53 128927 50 9810 

KIMBERLEY LOCKE 8th World Wonder (Curb) 1411 -35 81986 29 9510 

SEAL Love's Divine (Warner Bros.) 1301 -61 113191 38 9810 

ELTON JOHN Answer In The Sky (Universal) 1212 +169 68862 7 9513 

MERCYME Here With Me (INO/Curb) 1071 -45 51498 27 7910 

PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic) 1012 +132 91377 6 9213 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 947 +115 100982 8 7915 

JOSH GROBAN Remember When It Rained (143/Reprise) 895 +69 69759 13 8210 

3 DOORS DOWN Here Without You (Republic/Universal) 856 -28 81567 43 9810 

HALL & OATES I'll Be Around (UWatch) 783 +43 80306 7 8112 

ALICIA KEYS If I Ain't Got You (J/RMG) 677 +31 53520 10 7114 

HOOBASTANK The Reason (Jsland/LDJMG) 627 +1 70828 18 4313 

LEANN RIMES fIRONAN KEATING Last Thing On My Mind (Curb) 538 -76 17977 19 7110 

TIM MCGRAW Live Like You Were Dying (Curb) 425 +85 19536 4 6318 

MICHAEL MCDONALD Reach Out, I'll Be There (Motown/Universal) 389 +100 31542 3 5614 

KELLY CLARKSON Breakaway (Hollywood) 380 +66 77080 5 2610 

MAROON 5 She Will Be Loved (Octone/J/RMG) 342 +82 69804 2 2516 

NEWSONG When God Made You (Reunion/PIG) 336 -38 8724 8 4312 

CLAY AIKEN I Will Carry You (RCA/RMG) 271 -2 8940 10 4010 

SEALS & CROFTS Summer Breeze '04 (Warner Bros.) 255 0 32217 19 2310 

COUNTING CROWS Accidentally In Love (Dream Works/Geffen) 210 -2 22112 13 1310 

JOHN MAYER Daughters (Aware/Columbia) 202 +50 20369 1 2914 

KATRINA CARLSON Drive (Kataphonic) 200 -5 10916 2 4017 

CELINE DION Beautiful Boy (Epic) 185 +79 32893 1 3116 

115 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

10/10-10/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added 

is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 

Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour 

Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc. 

New &Active 
SIMPLY RED Home (simplyred.com) 

Total Plays: 173, Total Stations: 35, Adds: 4 

CHRISTINE MCVIE Friend (Koch) 

Total Plays: 164, Total Stations: 34, Adds: 4 

ROD STEWART What A Wonderful World (J/RMG) 

Total Plays: 155, Total Stations: 49, Adds: 15 

JOHN MELLENCAMP Walk Tall (Island/IDJMG) 

Total Plays: 148, Total Stations: 22, Adds: 1 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 

Total Plays: 123, Total Stations: 21, Adds: 1 

ANITA BAKER You're My Everything (Blue Note/EMC) 

Total Plays: 104, Total Stations: 21, Adds: 4 

AMY GRANT Come Be With Me (UMe) 

Total Plays: 94, Total Stations: 16, Adds: 3 

ANGEL Love Is (Midas/ADA/WMG) 

Total Plays: 79, Total Stations: 16, Adds: O 

LIONEL RICHIE Long Long Way To Go (Jsland/IDJMG) 

Total Plays: 72, Total Stations: 21, Adds: 6 

BARRY MANILOW Copacabana 2005 (Concord) 

Total Plays: 72, Total Stations: 15, Adds: 3 

Songs ranked by total plays 

Most Added® 
www.rradds.corn 

POWERED 

MEDIABASE 

ARTIST -L- _ 4EE_ ADDS 

J. BRICKMAN fIR. VOISINE My Love Is Here (Windham Hill/RMG) 23 

ROD STEWART What A Wonderful World (J/RMGI 15 

NICHOLAS JONAS Dear God (Daylight/lN0/Columbia/ 9 

DON HENLEY Searching For A Heart (Aremisl 9 

TIM MCGRAW Live Like You Were Dying (Curb) 8 

KATRINA CARLSON Drive (Kataphonic) 7 

CELINE DION Beautiful Boy (Epic) 6 

MAROON 5 She Will Be Loved (Octane/J'RMG/ 6 

LIONEL RICHIE Long Long Way To Go (Jsland/IDJMG) 6 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 5 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST TITLE LABELS) INCREASE 

KEITH URBAN You'll Think Of Me (Capitol) +237 

ELTON JOHN Answer In The Sky (Universal) +169 

PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic) +132 

ENRIQUE IGLESIAS Hero (lnterscopB) +120 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) +115 

ROD STEWART What A Wonderful World (J/RMG) +108 

M. MCDONALD Reach Out, I'll Be There (Motown/Universal) +100 

CELINE DION A New Day Has Come (Epic) +85 

TIM MCGRAW Live Like You Were Dying (Curb) +85 

MAROON 5 She Will Be Loved (Octone/J,RMG) +82 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

SHERYL CROW The First Cut Is The Deepest (A&M/fnterscopel 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

TRAIN Calling All Angels /Columbia/ 

MATCHBOX TWENTY Unwell (Atlantic) 

SHANIA TWAIN Forever And For Always (Mercury/1DJMG) 

JOSH GROBAN You Raise Me Up (143/Peptise) 

COUNTING CROWS Big Yellow Taxi (Geffen/fnterscopel 

TOTAL 

PLAYS 

1313 

1184 

1083 

980 

945 

922 

806 

SANTANA fIMICHELLE BRANCH The Gane Of Love (Arista/RMG) 794 

LONESTAR I'm Already There (BNAI 754 

LUTHER VANDROSS Dance With My Father (JIRMG) 741 

VANESSA CARLTON A Thousand Miles (A&M/fnterscopel 733 

SHERYL CROW Soak Up The Sun (A&M,'Jnterscope) 715 

Station playlists for all R&R reporters 
are available on the web at 

www.radioandrecords.com. 

Eliminate Stress 
Go Paperless! 

Now for 

Cash 
Available 

o 
Excuses 

Radio's Only "Paperless" Promotion Information System 

PromoSuite® Software Tools Include... 

> ListenerSync® Listener Database System 
)0- Integrated Web Collection & Email Capabilities 
> Contest Tools w/Prize Closet Manager 
> Liner, PSA & Promo Scheduling 
> Event, Remote & Appearance Coordination Tools 

> Sales Promotion & Client Affidavit Management 
> Promotional Calendars 

PromoSuite's "Paperless" In -Studio Link Includes... 

All Promo, Liner, PSA and Contest Copy Sent 
Directly to Your Studio 
Winner Eligibility Automatically Checked 
by Name & Household 
Weather, Traffic Report, Concert Listings 

and Links to Important Websites 
Song Request & Storm Closing Tracking 

Call 212.509.1200 to schedule 
your "stress -free" live demo today! 

www PromoSuite.com Copyright 02004 Broadcast Manager Inc. All Rights Reserved 
INK 
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RsteTheMusïc.com 
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Artist Title (Label) 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

PHIL COLLINS Don't Let Him Steal Your... (Atlantic) 

KEITH URBAN You'll Think Of Me (Capitol) 

ELTON JOHN Answer In The Sky (Universal) 

MAROON 5 This Love (Octone/J/RMG) 

SEAL Love's Divine (Warner Bros.) 

JOSH GROBAN You Raise Me Up (143/Reprise) 

3 DOORS DOWN Here Without You (Republic/Universal) 

LOS LONELY BOYS Heaven ((Jr/Epic) 

HALL & OATES I'll Be Around (11 -Watch) 

MARTINA MCBRIDE This One's For The Girls (RCA) 

HOOBASTANK The Reason (lslandllDJMG) 

JOSH GROBAN Remember When It Rained (143/Reprise) 

KIMBERLEY LOCKE 8th World Wonder (Curb) 

L RIMES fIR. KEATING Last Thing On My Mind (Curb) 

MERCYME Here With Me (INO,/Curb) 

FIVE FOR FIGHTING 100 Years (Aware/Columbia) 

MICHAEL MCDONALD Ain't No Mountain... (Motown) 

ALICIA KEYS If I Ain't Got You (J/RMG) 

DIDO White Flag (Arista/RMG) 

Total sample size is 318 respondents. Total average favorability 

47 

America's Best Testing AC Songs 12 + 

For The Week Ending 10/22/04 

W W W 
TW LW Famil. Burn 25-54 25-34 35-54 

R.R. AC TOP3O 
CANADA 
LAST THIS 
WEEK WEEK ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

al- 
PLAYS 

POWEREDM 

MEDIABASE 
WEEKS ON 

CHART 
TOTAL 

STATIONS 

1 1 LOS LONELY BOYS Heaven (Or/Epic) 430 -19 14 2210 

3.85 3.77 81% 19% 3.92 3.67 3.99 2 2 ilk CELINE DION You And I (Epic) 370 -8 20 2310 

3.79 3.69 60% 11% 3.84 3.64 3.89 3 3 GEORGE MICHAEL Amazing (Epic) 340 -24 20 2310 

5 SEAL Love's Divine (Warner Bros.) 333 +22 28 1610 

3.78 3.75 81% 17% 3.84 3.83 3.84 
7 0* SARAH MCLACHLAN World On Fire (Arista/RMG) 322 +15 11 1810 

3.78 3.71 69% 14% 3.79 3.66 3.82 4 6 MAROON 5 This Love (Octone/J/RMG) 296 -23 25 1910 

6 7 HOOBASTANK The Reason (island/1DJMB) 293 -14 13 1810 
3.76 3.75 96% 47% 3.73 3.64 3.75 

8 0* S. TWAIN MA. MCGRATH Party For Two (MercwyAD)MG) 290 +5 5 1710 

3.76 3.50 91% 32% 3.79 3.63 3.83 9 0'XIM' BRYAN ADAMS Open Road (Universal) 289 +27 7 1610 

3.74 3.84 97% 48% 3.82 3.42 3.93 
10 

11 

o 
11 * 

K. PORTER Awake In A Dream (BMI3 Music Canada) 

JACKSOUL Shady Day (Lfik/BMG Music Canada) 

286 

255 

+25 

-3 

4 

12 

1710 

1810 

3.74 3.72 96% 45% 3.73 3.65 3.75 13 ELTON JOHN Answer In The Sky (Universal) 246 +26 5 1410 

3.71 3.65 88% 31% 3.79 3.46 3.89 12 13 FIVE FOR FIGHTING 100 Years (Aware/Columbia) 223 -18 28 2210 

14 14 atlP SHAYE Beauty (EMI Musk Canada) 218 -1 12 1310 

3.69 - 80% 21% 3.68 3.40 3.75 
15 15 LIONEL RICHIE Just For You (lsland/IDJMG)' 192 -25 28 1610 

3.68 3.61 95% 43% 3.68 3.54 3.72 22 P. COLLINS Don't Let Him Steal Your... (Atlantic) 168 +54 3 610 

17 HALL & OATES I'll Be Around (U -Watch) 168 +25 3 1314 
3.67 3.73 87% 38% 3.70 3.70 3.70 

20 ANDY KIM I Forgot To Mention (Iceworks/MapleMusic) 150 +29 5 810 

3.67 3.58 80% 24% 3.75 3.46 3.83 18 COUNTING CROWS Accidentally... (DreamWorks/Geffen) 150 +10 1 1010 

24 I'I MAROON 5 She Will Be Loved (Octane/J/RMG) 146 +42 2 812 
3.65 3.74 91% 40% 3.60 3.60 3.60 

16 21 KIMBERLEY LOCKE 8th World Wonder (Curb) 137 -9 6 910 

3.65 3.56 68% 17% 3.65 3.59 3.66 21 ® 44I' NELLY FURTADO Try (Dream Works/Interscope) 133 +14 6 912 

3.59 3.64 82% 27% 3.59 3.59 3.60 19 23 K.D. LANG Helpless (Nonesuch) 127 -1 8 810 

26 ALICIA KEYS If I Ain't Got You (J/RMG) 105 +9 2 811 

3.55 3.55 93% 47% 3.51 3.45 3.53 
23 25 L. RIMES fIR. KEATING Last Thing On My Mind (Curb) 100 -6 6 810 

3.40 3.32 98% 48% 3.34 3.06 3.43 28 MARTINA MCBRIDE In My Daughter's Eyes (RCA) 99 +6 2 610 

27 LIONEL RICHIE Long Long Way To Go (Island/IDJMG) 98 +4 2 610 
3.37 3.39 86% 33% 3.41 2.98 3.52 

25 28 DELTA GOODREM Born To Try (Sony Music Australia) 94 -9 14 810 

3.27 3.35 95% 57% 3.17 2.96 3.22 29 * JESSE COOK Early On Tuesday (Naradal 93 +1 8 1010 

estimates are based on a scale of 1-5. (1=dislike very much, 5 = like 30 0 FINGER ELEVEN One Thing (Wind-up) 90 +2 3 510 

very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number 
of respondents who said they are bred of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition 
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music 
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 
participants on the the Internet only. RateTheMusjc is a registered trademark of RateTheMusic. com. The RTM system, is available for 
local radio stations by calling 818-377-5300. RateTheMusic. com data is provided by Mediabase Research, a division of Premiere 
Radio Networks. 

24 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 

Songs ranked by total plays for the airplay week of 10/10-10/16. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Indicates 

Cancon. © 2004, R&R, Inc. 

Reporters 
WYJB/Albany, NY' 
PO neon Callahan 
MO: Chad O' Rare 

Na Adds 

KMGA/Albuquerque, NM' 
OM/PO: Kwas Abrams 
APO: Milan Atwood 
No Adds 

WLEV/Allentown, PA' 
POND: Dare Rmell 

APO: Key O'Brian 
3 HOOBASTANK 

CHRISTINE MCVIE 

KYMG/Anchorage, Al( 
OM: Mart Mi 
PD/NODac Nin 
No Adds 

WLTM/Atlanta, GA' 
OMPD: Lours Kaplan 
AMMO: Steve Goss 
No Adds 

WFPG/Atlantic City, NJ' 
PO: Gary Guida 

MD' Marlene Aqua 
JIM BRICKMAN I/ROCH VOISINE 

WBBO/Auqusta, GA' 
POND: Steve Cheery 
No Adds 

KKMJ/Austin, TX' 
PD: Mea O'Neal 
MD: Shelly Knight 

MICHAEL MCDONALD 
3 MARANA MCBRIDE 

DON HENLEY 

KGFMBakersfield, CA' 
POND: Oda Edwards 

3 MARTINA MCBRIDE 
ROD STEWART 

WBBE/Baton Rouge, LA' 
OMRD' Jell Jernigan 
APO/AID: Michelle Southern 

SIMPLY REC 

JIM BRICKMAN VROCH VOISINE 

WMJYBiloxi, MS' 
DIA/PD. Walar Brown 

3 PHIL COLLINS 

WYSFBirmingham,AL' 
PO Clip Madge 
APDNO: Valerie Vining 
No Adds 

KXLTBoise, ID' 
POND' Tobin JMMes 

4 NEWSONG 

3 BRUCE HORNSBY 

3 KATRINA CARLSON 
3 HOOBASTANK 

MAROON 5 
MAY GRANT 
MICHAEL MCDONALD 

WMJX/Boston, MA' 
PR Don Kelley 
APD' Candy OTerry 
M0: Mart Laueras 

LOS LONELY BOYS 

WEBEBridgeport, CT' 
PD: Curl Nansen 
MD. Danny Lyons 
No Adds 

WJYEBuffal0, NY' 
OMPD: Joe Chills 
APO: Mike McQueen 

JIM BRICKMAN VROCH VOISINA 
ROD STEWART 

WHBC/Canton, OH' 
OM/PO Terryry Simmons 
M2D: 

JIOteRIhCaE 
1 JIM RRWARIUPOCH VOISINE 

ROD STEWART 

KDAT/Cedar Rapids, IA 
MUD: Dick Station 

APO: Eric Comer 
B SMASH MOUTH 
6 SHERYL CROW 
6 CRANE LION 
6 LUTHER VANDROSS 

6 JO DEE MESSINA W:GM MCGRAW 

WSUY/Charleston, SC' 
OM/PR. Bob Mdaeill 
MD: Tyler On The Radio 

QUEEN LATIFAH 
DON HENLEY 

WDEF/Chattanooga, TN' 
OMRD:Oanry Howard 

APO: Path Sanders 
MD' Robin Daniels 

1 JIM BRICKMAN VROCH VOISINE 
ROD STEWART 

LIONEL RICHIE 

KATRINA CARLSON 

WLIT/Chicago, IL' 
OMPD: Bob Kaste 
M0: Enc R,oseke 
No Adds 

WRRM/Cincinnati, OH' 
PO: TJ Holland 
MD: Ted Mono 

ROD STEWART 

WDOK/Cieveland, OH' 
PO: Sad Miller 
MD: Ted Katrenti 

JIM BRICKMAN VROCH VOISINE 

KKLVColorado Springs, CO' 
Po: Bob Ely 

No Adds 

WTCB/Columbia, SC' 
POND' Bred Johnson 
II MAROON 

NICHOLAS JONAS 
1 ROD STEWART 

CEL1NE DION 

JIM BRICKMAN VROCH VOISINE 
ANITA BAKER 

WSNY/Columbus, OH' 
PO Cluck Kni5d 
MD Mark Biupaman 

BARRY MANILOW 

KKBA/Corpus Christi. TX' 
PO Audrey Mallon 

15 PHIL CCLLINS 
15 ELTON 3011N 

io MARTINA MCBRIDE 
11 ALICIA IDS 

KVILBallas, TX' 
PD: Smotey Rivers 
No Adds 

WLOT/Dayton, OH' 
PR Sandy Collins 
APDMO: Bnan Michaels 
No Adds 

KOSI/Denver, CO' 
PD: Den Dillon 
MD: Steve Hammon 

ALICIA KEYS 

CÉLINE DION 

KLTYDes Moines, IA' 
POND: On, White 
No Adds 

WMGC/Detroil, MI' 
0M: Jim Harper 
PD: Lon Bennett 
MD' Jon Ray 

Na Adds 

WNIC/Detroit, MI' 
POND Darren Darts 
APO: Theresa Was 

JOHN MAYER 

WOOF/Dothan, AL 
POND: Leigh Simpson 
No Adds 

KrsMAEI Paso, TX' 
PD/MO: EMI Tole 
APO: Sam Canana 

NICHOLAS JONAS 

WXKC/Erie, PA 
PD: Ron Men 

1 ROD STEWART 

WIKY/Evansville, IN 
POND: Mah Baker 

4 ELTON JOHN 
QUEEN LATIFAH 

WCRZ/Flint, MI' 
OM/PD: Jay Pahick 
AMMO: George Mcinlyre 

MICHAEL MCDONALD 

WAFY/Frederick, MD 
omen Rob Memel 
MD' Marc Richards 
No Adds 

KSOF/Fresno, CA' 
DMPO: E. Curtis Johnson 
MD: Kristen Kelley 
No Adds 

KTRR/Ft. Collins, CO' 
DMPO: Mah Callaghan 
No Adds 

WKTK/Gainesville, FL' 
PD : Las Howard 

1 JIM BRICKMAN EROCH VOISINE 
LIONEL RICHIE 

NICHOLAS JONAS 

WLHT/Grand Rapids, MI' 
PD Bill Bailey 
AO: Kim Caron 

JOHN MAYER 

JOHN MELLENCAMP 
AMY GRAM 

Stations and their adds listed alphabetically by market 

WOOD/Grand Rapids, MI' 
PD: John Perth 

2 MARTINA MCBRIDE 
TIM MCGRAW 

WMAG/Greensboro, NC' 
m: Scott MO 
No Adds 

WMYI/Greenville, SC' 
OM: Scott Johnson 
POND: Greg McKinney 
No Adds 

WSPA/Greenville, SC' 
POND: Mae Make 

NICHOLAS JONAS 
JIM BRICKMAN VROCH VMSINE 
DON HENEY 

WRCHMarUord, CT' 
PD: Allan Camp 
MO: Joe Hann 

2 ANITA BAKER 
2 JIM BRICKMAN VROCH VOISINE 

KRTRMonolulu, HI' 
DIAPO: Wayne Mana 

No Adds 

KSSK/Honolulu, HI' 
POND: Paul Wilson 
APO: Chaz Michaels 

TIM MCGRAW 

WAHR/Huntsville, AL' 
PD: Lee Reynolds 

APD: Chris Calloway 
MO' Bonny O'Brien 
No Adds 

WRSAMuntsville, AL' 
PD' John Malone 
MD: Kale Cholerik 

2 JIM BRICKMAN VROCH VOISINE 

LIONEL RICHIE 

LESLIE CLEMMOIS 
NICHOLAS JONAS 

WTPIAndianapolis, IN' 
DIAPD. Gary Havens 

APO: Peter Jackson 
MO: Steil Cooper 
No Adds 

WYXB/Indianapolis, IN' 
OMPD: David Edgar 
APDMD: Am Caron 
No Adds 

WJKK/Jackson, MS' 
POND: One Machende 
No Adds 

WTFM/Johnson City' 
MAROON 5 

KATRINA CARLSON 

WKYE/Johnstown, PA 
PO: Jaà IMmek 
MD: Brun Wolle 

FINGER ELEVEN 

WC COO DOLLS 

WOLR/Xalamazoo, MI 
OM: Ken Lanohea, 
APO/MD: Brian Werk 

3 ASHLEE SIMPSON 
1 TIM MCGRAW 
1 ROD STEWART 

1 SIMPLY RED 

1 LIONEL RICHIE 

KSRC/Kansas City, MO' 
M0: Jeanne Ashley 

7 ANITA BAKER 

JIM BRICKMAN IMOCH VOISINE 

RICHARD MARX 

KUDLAtansas City, MO' 
PDMD: Thorn MnGiMy 
No Adds 

WJXB/Knoxville, TN' 
PO: Milo Bkkennm 

SIMPLY RED 

ROD STEWART 

KTDY/I.afayette, LA' 
PD: C.J.Clemens 
APO: Debbie Ray 
MD: Sien Wiley 

KATRINA CARLSON 

WFMKAansing, MI' 
POND: Chita ReynWdc 
No Adds 

KMZOA.as Vegas, NV' 
PO/AMO: Craig Powers 
No Adds 

KSNE/t.as Vegas, NV` 
PD: Tor Chase 
MO: John 
12 LOS LONELY BOYS 

LIONEL RICHIE 

KOST/Los Angeles, CA' 
POND: Stella Schwartz 
No Adds 

WPEZ/Macon, GA 
OM: Jett Silurs 
POND' Hark Brrymond 

4 LIONEL RICHIE 

WMGN/Madison, WI' 
PO' Pal O'Neill 
NO Any Abbeb 

JOHN MAYER 

KVLYIMcNIen,TX' 
PO. Ales Dunn 
APO/MD: Ins Hinojosa 

NICHOLAS JONAS 
DON HENLEY 

WLRO/Melboume, FL' 
OM: Ken Holzdry 
PD: Michael Lowe 
NO: Mindy Levy 
10 TIM MCGRAW 

KATRINA CARLSON 

WRVR/Memphis, TN' 
DMPO. Jerry Dean 

I 
"KraDImer" Bollan 

EL 

WMGO/Middlesex, NJ' 
MAO: Tim TeM 

CHRISTINE MCVIE 

WLTE/TAinneapolis, MN' 
PD: Phil Wilson 

TIM MCGRAW 

WMXC/Mobile, AL' 
OM: Kit Carson 

PD: Ore Mason 
MO: Mary Boum 

3 ELTON JOHN 

JIM BRICKMAN IROCH VOISINE 

KJSN/Modesto, CA' 
PDMD: Gary Michaels 

3 ALICIA KEYS 

WOBM/Taonmoufh, NJ' 
PD: Steven Ardolina 
MO' Bnan Moore 

JIM BRICKMAN VROCH VOISINE 
ROB STEWART 

KWAV/Monterey, CA' 
POND: Bemis Moody 

2 CHRISTINE MCVIE 

1 BARRY MANILOW 

DON HENLEY 

JIM BRICKMAN VHOCH VOISIM 

WWLW/ Morgantown, WV 
OM/PO: Chad Peny 
No Adds 

WALK/Nassau, NY' 
POND: Rob Miller 

2 LEENE DION 
1 ROD STEWART 

WKJY/Nassau, NY' 
PO: Bin Edwards 
MO: Jodi gale 

1 SHANIA TWAIN WI MARK MCGRATH 
CÉLINE DION 

WLMG/New Orleans, LA' 
PD: Andy Holt 
APOND. Steve Suter 
No Adds 

PO 

LTW/New York, NY' 
Jon Ryan 

MO Morgan Prue 
No Adds 

WWDE/Norlolk, VA' 
PD Don London 
MO: Jett Moreau 

MICHAEL MCDONALD 

KMGL/Oklahoma City, OK' 
PO. Jell Couch 
APOMO. Save O'Brien 
No Adds 

KEFM/Omaha, NE' 
ON Mitch Baler 
PO: Michelle Mattheer 
No Adds 

KLTO/Omaha, NE' 
OM: Mart Todd 
PD IiIk SAnrt 

I KEITH URBAN 
1 LOS LONELY BOYS 

WMGF/Orlando, FL' 
OM: Chris Kampme,er 
POND: Ken Payne 

APO'. Brenda Matthews 
7 JIM BRICKMAN I: ROCH VOISINE 

NICHOLAS JONAS 

WMEZ/Pensacola, FL' 
PO: Kevin Peterson 
APO: Michael Sluad 

ROD STEWART 

WSWT/Peoria, IL 
OMPO: Bendy Rundle 
No Adds 

WBEB/Philadelphia, PA' 
PO: Chris Conley 

7 SIMPLY RED 

KESZ/Phoenix, AZ' 
PD: Shaun Holly 

APDMD: Scott Brady 

No Adds 

WLTJ/Pittsburgh, PA' 
POND: Chuck Stetem 

DON HENLEY 

WSHH/Pitlsburgh, PA' 
POND: Ron AMill 

3 NEWSONS 
KATAINA CARLSON 
JIM BRICKMAN VROCH VOISINE 

WHOM/Portland, ME 
OMRO: Tim Moore 

KELLY CLARKSONI 
CHRISTINE MCME 
AMY GRANT 
CÉLINE DION 

KKCW/Portland, OR' 
OM/PD: Tony Coles 
MD: Alan Lawson 
No Adds 

MI/Providence, RI' 
PO: Toaryry Bed 
MOW. Dewy Morrie 

16 KEITH URBANI 
CHRISTINE MCVIE 

WRAL/Raleigh, NC' 
OMPO:Joe Wads roncola 
MD: Jim KAN 

HALL & OATES 

WRSN/Raleigh, NC' 
PO/MD: Brian Taylor 

ALICIA KEYS 
NICHOLAS JONAS 
ROD STEWART 

KRNOBeno, NV' 
POMMO: Dan Fria 

ANITA BAKER 

WTVRMichmond, VA' 
DebPD: Bill Catull 

MO: Kai Simons 
3 BARRY MANILOW 

WSLO/Roanoke,VA' 
PO: Doe Morison 

MD: Dick Daniels 
No Adds 

WRMMBochester, NY' 
OM/PO: Jam Mâru 
APDMD: Term Taylor 

4 JOHN MAYER 

WGFBMockford, IL 
PDMD: Doug Daniels 
No Adds 

KGBY/Sacramento, CA' 
PO: Mite Beare 
No Adds 

KYMX/Sacramento, CA' 
PD Bryan Jackson 

MD: Dase Diamond 
No Adds 

KBEE/Salt Lake City, UT' 
POND: Rush Keys 

Na Adds 

KSFIBaIt Lake City, UT' 
OM: Chris Redone 
PD' Darn Craig 

APO: Bob Nelson 

MO. Man deGeus 
MARTINA MCBRIDE 
ELTON JOHN 

KOXT/San Antonio, TX' 
PDMD: Ed Scarborough 
APD: Jim Conne 

ROO STEWART 

KBAYBan Francisco, CA' 
0100: Am MarqM 
AMMO.. Mike Wing 

1 TIM MCGRAW 
NICHOLAS JONAS 

KSBLrsanta Barbara, CA 
OPA/PD: Keith Royer 
MD: Pear ere 
No Adds 

KRWM/Sealtle, WA' 
PD Gary Nolan 
MO: Laura Dane 

No Adds 

KVKIlShreveporl. LA' 
OM' Gary McCoy 
PD/N10: Stephanie Hallman 

JIM BRICKMAN VROCH VOISINE 
ROD STEWART 

WNSN/South Bend, IN 
OM: Sally Brom 
PONO'. Jim Roberts 
No Adds 

KISC/Spokane, WA' 
PD' Robed Harder 
Mó: Sam Martel 

1 TIM MCGRAW 

ROD STEWART 

CÉLINE DION 

KXLY/Spokane, WA' 
PO/MD: Beau Tyter 

LIONEL RICHIE 
JIM BRICKMAN SROCH VOISINE 
DON HENLEY 

WMAS/Springfield, MA' 
PO: Paul Cannon 
NO: Rob Anthony 
No Adds 

KGBXBpringfield, MO 
OMPD' Paul Kelley 
APDND: Dan Roberts 
No Adds 

KEZK/St. Louis, MO' 
PD: Mart Edwards 
APD' Bob London 

1 QUEEN LATIFAH 

MAROONS 
SIMPLY RED 

KJOY/Stockton, CA' 
OM: John Chnslian 
POND: Dirk Kooyman 

JIM BRICKMAN VROCH VOISIN 
DON HENLEY 

WYYY/Syracuse, NY' 
OM: Rich Lauber 
PD. Kathy Rowe 

APO: Mame Mason 
MD' Jahn Smith 

3 TIM MCGRAW 

WMTX/Tampa, FL' 
OM/PD Jen Kapugi 

APO: Bobby Rich 
M0: Me Knight 
No Adds 

WAVF/Toledo, OH' 
OM: Bill Michaels 
PD: Con Cosielin 

LIONEL RICHIE 
HAIL 8 OATES 

KM/CZ/Tucson, AZ' 
PD: Bobby Rich 

APONO: Leslie Lois 
2 JIM BRICKMAN °ROCH VOISINE 

KOOVTrler, TX 
PIT Dare Moreland 
MD: Monda Parsons 
No Adds 

WLZW/Utica, NY 
OR Tom Jacobsen 
PO' Peler Naughton 
MD: Met Richards 

I MICHAEL BUBIE 
ROD STEWART 

WEAT/W. Palm Beach, FL' 
POIMO. Rich Shooldey 
No Adds 

WASH/Washington, DC' 
PO: Bill Hess 

No Adds 

WHUD/Westchester, NY' 
IMVPD: Steven Petrone 
APOMO: Tom FWWM 

MAROON 5 

KATRINR CARLSON 

ROD STEWART 
DON HENLEY 

KRBBANichita, KS' 
OM/PO. Lyman James 
MAUI Suzanne Mears 
No Adds 

WMGS/Wilkes Barre, PA' 
PD: Sian Philllpa 
MD: Jude Morgan 
No Adds 

WJBR/Wilmington. DE' 
PD Michael Warte 
Mb: Carty Hill 

3 PHIL COLLINS 

WGNI/Wilmington, NC 
OM: Perry Stone 

PD: Mho Farrow 
MD: Craig Thomas 

6 SUGAR RAY 

5 MICHELLE BRANCH 

5 AVRIL LAVIGNE 

WSRS/Worcester, MA' 
POLLO: Torn Ian 

1 HOOBASTANK 
AMY GRANT 
JIM BRICKMAN VROCH VOISIN: 
MAROON 5 

WARM/York, PA' 
POND: Rick Bien 

TIM MCGRAW 
JIM BRICKMAN 0ROCH VMONE 

POWERED 

MEDIABASE 
'Monitored Reporters 
136 Total Reporters 

115 Total Monitored 

21 Total Indicator 

Did Not Report, Playlist Frozen (2): 
KEZA/Fayetteville, AR 
WZID/Manchester, NH 
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There are advantages to working in 

a smaller market. I have found that 
there is a better opportunity to connect 
with a larger percentage of your audi- 
ence. This enables you to become ac- 
tively involved in community events 
and be welcomed into the family that 
is the community. When the commu- 
nity considers you a member of their 
family, you and the station succeed. 

Another advantage is being able to 
execute more personal on -air promotions such as WDAR 
(Sunny 105.5 )/Darlington, SC's "Sunny 105.5 Birthday 
Bucks." I love this promotion for the simple reason that we 
give away local cash. There is no "Be caller 50 nationwide." 
This is 100% local. The listeners actually call the request 

lines, and there is no hole -in -one game in which the listener might win 
something. The premise of the contest is that we give away $105 ev- 
ery day for seven weeks. There is always one guaranteed winner per 
day. So far, so good. o As for music, I am liking the following songs: 
Elton John's "Answer in the Sky," John Mayer's "Daughters," Avion's 
"7 Days Without You" and NewSong's "When God Made You." This 
song will be the wedding song of choice this spring. 

2ECOND 
il h 

Dennis Davis 
Asst. PD/MD, WDAR/ 

Darlington, SC 

Los Lonely Boys' "Heaven" (Or/ 
Epic) remains No. 1 at AC this 

week, with Five For Fighting's "100 
Years" (Aware/Columbia) and Martina 
McBride's "This One's for the Girls" 
(RCA) at Nos. 2 and 3, respectively ... 

Keith Urban's "You'll Think of Me" 
(Capitol) jumps from 9 to 6 with Most 
Increased Plays, +237 ... Elton John's 
"Answer in the Sky" (Universal) goes from 11 to 10 with +169 plays, 
and Phil Collins' "Don't Let Him Steal Your Heart Away" (Atlantic) 
follows with +132 plays and a 14-12 rise ... Most Added this week 
are Jim Brickman f/Roch Voisine's "My Love Is Here" (Windham 
Hill/RMG) with 23 adds and Rod Stewart's "What a Wonderful World" 
(J/RMG) with 15 ... The top three remain untouched at Hot AC, with 
Maroon 5's "She Will Be Loved" (Octone/J/RMG) at No. 1, Finger 
Eleven's "One Thing" (Wind-up) at No. 2 and Los Lonely Boys at No. 
3 ... Avril Lavigne's "My Happy Ending" (Arista/RMG) breaks into the 
top five with +113 ... Goo Goo Dolls' "Give a Little Bit" (Warner Bros.) 
catapults from 31 to 20 with Most Increased Plays (+626) and gets 
another 18 adds ... Bowling For Soup's "1985" (Silvertone/Jive/ 
Zomba) is at No. 10 and is second Most Increased with +204 .. Most 
Added this week is Hoobastank's "Disappear" (Island/IDJMG) with 
23 adds. - Julie /tortes, AC/Hot AC Editor 

artist 
ARTIST: Howie Day 

LABEL: Epic 
By JULIE KERTES/AC/HOT AC EDITOR 

Sometimes it takes a while for great 
music to be heard. This is partly be- 

cause in the business of radio there is so 
much more to do than listen to music - 
sad, but true. But when we finally have a 
chance to listen to great music, something 
very magical happens. We talk about it. A 
buzz is generated, and the pas- 
sion grows. Sometimes it takes 
days, sometimes years. But 
eventually great music will 
stand the test of time. 

Take Howie Day, the 23 -year - 
old songwriter from Bangor, 
ME. His Epic Records debut, 
Stop All the World Now, was re- 
leased a year ago and has recently caught 
the attention of many high -profile stations 
at Hot AC. The single "Collide" continues 
to make its way up the chart, showing 
steady growth from week to week. And pro- 
grammers are starting to talk. 

KPLZ/Seattle PD Kent Phillips says, 
"Go ahead and tell me `I told ya so.' I love 
the Howie Day. And after one week my 
entire staff has told me the same." And 
here's strong testimony from WTMX (The 
Mix)/Chicago PD Mary Ellen Kachinske: 
"Howie is quickly becoming an important 
artist for The Mix. `Collide' has become 
one of our biggest songs of the year. 
Phones, sales and research - ̀Collide' 
has all of the credentials of a big hit song. 
We've got it in power, and I think that 
says it all." 

Day's musical stylings in "Collide" re- 
mind me of yet another artist who went 
unnoticed several years back: Joseph 
Arthur (Real World). Both artists achieve 
a vibe that is somewhat introspective and 

: tlTlty 
melancholy with a hint of optimism. Day 
shows this in "Collide" when he sings, 
"Even the best fall down sometimes/Even 
the wrong words seem to rhyme/Out of 
the doubt that fills my mind/I somehow 
find/You and I collide." 

The lyrics are powerful and are bring- 
ing in listeners. KAMX/Austin VP/Pro- 
gramming Dusty Hayes says, "Every time 
we play `Collide' the phone rings and 
someone asks, 'Who is that?' It's a song 
that actually gets response and sounds 
great on the air. This could be the sleeper 

of the year. The research is 
coming in huge now as well." 
WWZZ (Z 104)/Washington PD 
Sammy Simpson agrees: `'Col- 
lide' has connected with Z104 
listeners. Howie has been at 
the top of our Internet re- 
search for weeks and continues 
to be a top requester. I would 

call it one of our champion records of the 
year." 

Stop All the World Now was produced 
by Youth (The Verve, Crowded House, 
Dido) and mixed by Michael Brauer 
(Coldplay, David Gray, Starsailor), Chris 
Lord -Alge (Goo Goo Dolls, Shawn 
Mullins, Eric Clapton) and Clive Goddard 
(Sneaker Pimps, Marianne Faithful). Put 
the talents of these industry pros together 
with Day's excellent songwriting and full- 
bodied vocals and you get a great listen 
from start to finish. Other tracks on the 
album - like "Trouble in Here," "Numb- 
ness for Sound" and "Brace Yourself' - 
have a modern-day U2 feel to them and 
are also rich in melody and lyrical con- 
tent. 

It may have taken a while for radio to 
embrace Howie Day, but growth is 
growth, no matter how gradual or imme- 
diate. One thing is certain: There is 
plenty of growing room for Howie Day at 
Hot AC. 
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America's Best Testing Hot AC Songs 12 + 

(11ateTheMusicecom For The Week Ending 10/22/04 
IT KkbI11Ul 

W W W 
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 

MAROON 5 She Will Be Loved (Ottone/J/RMG) 4.33 4.23 98% 30% 4.29 4.35 4.24 

MAROON 5 This Love (Octone/J/RMG) 4.22 4.08 100% 46% 4.21 4.20 4.23 

SWITCHFOOT Dare You To Move (Red Ink/Columbia) 4.12 4.21 74% 13% 4.11 4.25 3.97 

SWITCHFOOT Meant To Live (Red Ink/Columbia/ 4.03 3.99 91% 32% 3.93 4.01 3.86 

GAVIN DEGRAW I Don't Want To Be (J/RMG) 4.03 3.97 84% 22% 4.18 4.22 4.14 

RYAN CABRERA On The Way Down (E. V.L.A./Atlantic) 4.02 4.01 87% 17% 4.02 3.92 4.10 

KELLY CLARKSON Breakaway (Hollywood) 4.01 3.98 86% 15% 4.09 4.14 4.05 

HOWIE DAY Collide (Epic) 3.99 3.96 48% 8% 4.09 4.07 4.11 

FINGER ELEVEN One Thing (Windup) 3.96 4.01 94% 30% 3.96 3.92 3.99 

COUNTING CROWS Accidentally... (DreamWorks/Geffen) 3.96 3.99 93% 29% 3.94 3.97 3.91 

BOWLING FOR SOUP 1985 (Silvertone/JivelZomba) 3.94 3.92 91% 22% 3.96 3.97 3.95 

KILLERS Somebody Told Me )island/IDJMG) 3.90 3.85 64% 11% 3.93 3.87 4.00 

SEETHER fIAMY LEE Broken (Wind-up) 3.89 3.93 86% 22% 3.82 3.75 3.88 

HOOBASTANK The Reason (island/IDJMG) 3.86 3.96 98% 55% 3.75 3.62 3.86 

3 DOORS DOWN Away From The Sun (Republic/Universal/ 3.85 3.88 92% 39% 3.69 3.61 3.76 

LINKIN PARK Breaking The Habit (Warner Bros.) 3.80 3.85 80% 20% 3.73 3.66 3.80 

SARAH MCLACHLAN World On Fire (Arista/RMG) 3.78 3.78 71% 14% 3.84 3.79 3.88 

AVRIL LAVIGNE My Happy Ending (Arista/RMG) 3.74 3.75 97% 34% 3.71 3.66 3.74 

JOHN MAYER Daughters (Aware/Columbia/ 3.73 3.64 76% 19% 3.72 3.94 3.53 

U2 Vertigo (Interscope) 3.70 42% 8% 3.73 3.55 3.80 

LOS LONELY BOYS Heaven (Or/Epic) 3.69 3.59 96% 47% 3.513 3.29 3.77 

LENNY KRAVITZ Lady (Virgin) 3.67 3.61 70% 16% 3.52 3.29 3.70 

AVION Seven Days Without You (Columbia) 3.63 3.70 50% 9% 3.60 3.42 3.73 

NICKELBACK Feelin' Way Too... (Roadrunner/IDJMG) 3.61 3.65 85% 30% 3.52 3.39 3.61 

DURAN DURAN (Reach Up For The) Sunrise (Epic) 3.59 3.64 47% 9% 3.39 3.03 3.65 

VANESSA CARLTON White Houses (A&M/lnterscopel 3.57 3.43 61% 13% 3.37 3.38 3.36 

FIVE FOR FIGHTING The Devil In... (Aware/Columbia) 3.57 3.54 58% 11% 3.50 3.42 3.55 

ASHLEE SIMPSON Pieces Of Me (Geffen) 3.46 3.46 96% 47% 3.36 3.24 3.46 

ALANIS MORISSETTE Eight Easy Steps (Maverick/Reprise)3.43 3.38 68% 19% 3.46 3.25 3.65 

Total sample size is 423 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very 

much, 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn 

represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to 

appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they 

can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callous 

research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered 

trademark of RateTheMusic.com. The RTM system. is available for local radio stations by cal'ing 818-377-5300. 
RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 
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ARTIST TITLE LABELS) 
TOTAL 
PLAYS 

MAROON 5 She Will Be Loved (Cctone/J/RMG) 650 

KELLY CLARKSON Breakaway (Hollywood) 541 

BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba) 541 

BRYAN ADAMS Open Road (Universal) 536 

ASHLEE SIMPSON Pieces Of Me (Geffen) 517 

AVRIL LAVIGNE My Happy Ending (Arista/RMG) 481 

K -OS Crabbuckit (Astralwerks/Virgin) 474 

SARAH MCLACHLAN World On Fire (Arista/RMG) 463 

STABILO Everybody (Virgin Music Canada) 385 

RYAN CABRERA On The Way Down (E. V.L.A./Atlantic) 384 

DURAN DURAN (Reach Up For The) Sunrise (Epic) 381 

S. TWAIN fIM. MCGRATH Party For Two (Mercury/IDJMG) 372 

HOOBASTANK The Reason (island/IDJMG) 369 

COUNTING CROWS Accidentally... (DreainWorks/Geffen) 367 

SEETHER f(AMY LEE Broken (Wind-up) 364 

BLACK EYED PEAS Let's Get It Started (A&M/Interscope) 355 

DESTINY'S CHILD Lose My Breath (Columbia) 301 

VANESSA CARLTON White Houses (A&M/Interscope) 294 

U2 Vertigo (lnterscope) 288 

DEFAULT All She Wrote (TVT) 275 

NELLY FURTADO Forca (DreamWorks/lnterscope) 274 

A. MORISSETTE Eight Easy Steps (Maverick/Reprise) 

TRAIN Ordinary (Columbia) 

GORDIE SAMPSON Sunburn (Independent) 

NICKELBACK Feelin'Way... (Roadrunner/IDJMG) 

JOJO Leave (Get Out) (BlackGrmmd/Universal) 

JOHN MAYER Daughters (Aware/Columbia) 

SIMPLE PLAN Welcome To My Life (Lava) 

JACKSOUL Shady Day (Vik/BMI3 Music Canada) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

273 

267 

253 

243 

219 

213 

201 

198 

193 

POWERED131 

1NEDIABASE 

+I- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

-4 14 2310 

+50 6 2210 

+38 9 2110 

+6 11 2210 

+2 15 2110 

-60 17 2210 

+40 7 1910 

-17 16 2210 

-13 15 2110 

+44 6 1710 

+55 3 1610 

+17 5 1911 

-14 28 2110 

-38 22 2110 

+21 19 2110 

+22 6 1510 

+20 3 1310 

+5 4 1611 

+30 2 1311 

-19 13 1510 

+5 11 1610 

+35 5 1310 

-51 18 1810 

-4 6 1510 

-7 18 1610 

-23 11 1510 

+46 1 910 

+36 1 1111 

-37 9 1510 

+15 2 810 

23 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 

Networks. Songs ranked by total plays for the airplay week of 10/10-10/16. Bullets appear on songs gaining plays or 

remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. 

Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 

reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

song. Indicates Cancon. © 2004, R&R, Inc. 
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WKDD/Akron. OH' 
OM. Redo Kennedy 

7uç 

WRVE/Alban , NY' 
PD Randy McCanen 
APO Kevin Rush 
MD Tred Hulse 

KPEK/Albuquerque, NM' 
PD Tony Manero 
MO. Dee ya McClurkin 

rl'dt 

WKSZ/A/Mkton, WI' 

P7 Kim 
Bdn aNs 

LOS LONELY BOYS 

WIXM/Atlarlóc City, NJ' 
PO: Brad Carson 
MO. Glen Turner 

Hr.,' MI, _ SN:. 

KAMX'Austin. TX' 
PO Dusty Hayes 
MD. Clay Culver 

KLLYBakerslield. CA' 
PO E.J. Tyler 
APO: Bic Fox 
MD: Formst Owlet 

HOOBASTANK 

FERNANDO ORTEGA 
M JAGGER & 0. STEWART US. CROW 

LIVE 

WWMXBadimore, MD' 
OM: Josh Medlock 
PO: Jason Kidd 

GOO COO DOLLS 

WUJMBiloxi. MS' 
OM. Jay Taylor 
PG. Kyle Curley 

I[SRALI , Ir 

I--'78A",',NI. 

WMRVBinghamton, NY 
OM-. Jim Free 

PD Bobby D 

MD Josh Wolff 

KCIX/BDise. ID' 
0M,P0 Jell Cochran 
APO. Tobin Jemies 

D:JRS'i PUHAl 
.NN. OA, L 
w GIx DDS 

`'ANA 
ANAIO 

AKIN PAAO 

WBMXBoston, MA' 
PD Jon Zelire, 
RADRAD: Mike Mullaney 

HOOBASTANK 
KEANE 

JOHN MELLENCAMP 

WTSS/BNgalo, NY' 
PO: Sue O'Neil to Rog Lucas 

5 HOWIE DAY 

2 BOWING FOR SOUP 

KEANE 

WEZFBLdinglon' 
0M: Sieve Cormier 
PO Gale Parmelee 
APO: Bob Cady 
MD: Jennifer Fou 

rrrmut CDLLINO 

WCOD/Cape Cod, MA 
OM/PD Gegg Cassidy 
M0. Cheryl Park 
No Adds 

Me/Cedar MT C 
APO:: OR JoRapids, 

IA 

: M Rivers 
12 TAO GOO DOLLS 

WALCA Karleston, SC' 
PD: Brent McKay 
Na Adds 

WCSO/Glarinsion, SC' 
ON John Anthony 
PO: Billy Sud 
10 DURAN DURAN 

10 CALLING 

WLN arlolte' 
PD: Neal eal Shame 
APD/MD: Derek James 
No Adds 

WTMX/Chicapppp IL' 
MAD: 

WO 
Kachicske 

WKRO/tincinnati, OH' 
MO. Grover Collins 
MD: Briar Douglas 
No Adds 

MAD :I/C 
e De i,, OH' 

LEM)' KRAVITZ 
'AO GOO Dais 

WMVX/Ckevelard, OH' 
PD Dave 
MO_JaayyN n 

. .IRAN DURAN 

WOALICieveiand. OH' 
PD Allan Fee 
MD: Rebecca Wilde 

ROWGNG FOP SOUP 

KVUU,.Colorado Springs, CO' 
POND.. Al Carlisle 

LENNY KRAVITZ 

WRNS/Columbus, OH' 
OM Dave Van Stone 
PO Jen Ballentine 
MD. Sue Leighton 

KKPNitorpus Christi. TX' 
OM: Scott Holt 
APR: Brad Wells 

HOOBASTANK 
IODO 
LOE 

KLTGitoropus Christi, TX' 
0MN : Ben Clark 

1 HOOBASTANK 
TEARS FOR FEARS 

LOE 

KDMX/Dallas, TX' 
PD. Pat McMahen 
MD: Lisa Thomas 

2 DURAN DUPA°I 

MAO/Danbury, CT 
PD: Bill Trola 
MD: Scott McDonnell 
12 S:r.'AII ': SF 

WMMDayton, OH' 
PD: Jell Slevens 
MD: Surn Wiwi 

1 GOO G00 DOLLS 
INGRAM HILL 

LOS LONELY BOYS 

P 

CO' 

HOOBASTAKK 
D: HNra 

SIMPLE PLAN 
EVE 

KIMN/Deever, CO' 
PD: heron Harrod 
APDABB: Michael Gifford 
No Adds 

KSTZNes Moines, IA' 
PD: Jim Scheeler 
MD: JimrTo W' M 
13 GWEN STEFAN) 

SWITCHFOOT 

DESTINY'S CHILD 

MA/Detroit, MI' 
APR: Hams 
No Adds 

WKMXNothan, Al. 
(11MtlD. P1111 Tlnma 
PD: John Houston 

5 GOO GOD DOLLS 

Stations and their adds listed alphabetically by market 
KSilfiPaso TX' 
OM. Courtney Nelson 
PD/MD: Chris Elliott 

2 HOOBASTANK 

JET 

KEEHHNtlgene, OR 
0 Russ Davidson 
21 KELLr CLARKSON 

WQSM/FayeOeviile, NC' 
PORAD: Chris Chaos 

GOO GOO DOI LS 

KAL_1Fresno. CA' 
AM.PO: E. Curtis Johnson 
MD: Chns Blood 

WINK/Ft. Myers, FL' 
OM,PD. Bob Grissirger 

HOORALTiNE 

WAII/Ft. Wayne, IN' 
PO: Barb Richards 
MD: Nick Palter 

1 DURAN DURAN 
1 LENNY KRAVITZ 

CALLING 
SIVITCHF00T 
DIDO 

WMEE/Ft. Wayne, IN' 
PD: Mark Evans 
MD: Chris Cage 

9 KELLY CLARKSON 

ALICIA KEYS 

OM: Úóg Montrand gomery 
MI 

PO Mark Feurie 
AMMO: Ken Evans 
N;,mhs 

WOZN/Greensboro, NC' 
OM. Brian Douglas 
PD Michael Bryan 
MD. Neil Wilson 
NrAAd, 

WIKZ/Hagerstown 
AMPO Rick Alexander 
MD. Jett Roseman 

',A/IN DEGRAW 

WNNK/Hanisburg, PA' 
OMPD: John O'Dea 
MD' 

LEHM' 
Dermy Lo0qan 

KRAVITZ 

2 

DM/P0: Steve Salhany 
MORAD: Jeannine Jersey 

MINDY SMITH 

KHMXklouston,TX' 
PD: Body Scott 

RADRAD: Rick O'Bryan 
G00 G00 DOLLS 

WZP L/l n d i a na p o l i s. IN' 
OM.PO Scott Sands 
APO: Kan Johll 
MD: Dave Decker 

LOW MILLIONS 

WAEaZ/Johlaon City' 
PD: J Parris 
APDoc: lao Real 

HOOBASTANK LUOoK 

LOW 
MARC BROUSSARD 

ST 

KMXBA as Veglac, NV' 
PB/MD: Charme Faye 
MD: Justin Chase 

1 HOOBASTANK 
1 LIVE 

WMXL/Lexinptan, KY' 
POND: Dale O'Brian 

B INGRAM HILL 
1 LENNY KRAVITZ 

GO GOO DOLLS 

KURBitiTle Rock. AR' 
PD Randy Cain 
MD Roggers 

SWIT FOOT 

G00 G00 DOLLS 

KBIG/los Angeles, CA' 
OM: Jhanr Kaye 
PO Chachi Deans 

APO: Robed Arther 
I N A,, 

KYSR/Los Angeles, CA' 
PD. Angela Pem li 

APDRAD Chris Palyk 
Nn Adn 

WXMARouisville. KY' 
PD, George Lindsey 
MD.. Kaiera Blair 

.100EAS-ANS' 

WMBLMemphis, TN' 
OM/PD: Jerry Dean 
MO'. Tony "Kramer" Britian 

G00 Goo DOLLS 

WMCAAemphis. TN' 
PD Danny Ocean 
MD. Toni SI. James 
No AAA, 

WKTI/Milwaukee, WI' 
OM: Rick Belcher 
P0: Bob Walker 

7 BOWLING FOR SOUP 
4 LENNY KRANK 
3 INGRAM HILL 

WMYX/Milwaukee, WI' 
OM Brian Kelly 
PO/MD. Tom Bier -Morn 

CAL, INN 

KOSO/Modesto, CA' 
PP Max Miller 
MD: Donna Miller 

HOOBASTANK 

WJLKRrlonmouth, NJ' 
OM/PD: Lou Russo 
APO/MB Debbie Macella 

SWITCHISST 

KCOIJ/Monterey. CA' 
PS/MD: Mike Skol 

OZOMATLI 

LOW MILLIONS 

JOSS STONE 

WKZNINew Orleans, LA' 
DM/PO. Mike Kaplan 
WO' Durian James 
MD: Stevie G 

18 HOOBASTANK 
1 MINDY SMITH 

WPWMew York, NY' 
DM: Tom Cuddy 
PS Scott Shannon 
MD: Tony Mascara 
No Adds 

WPTE/Nortolk, VA' 
PO' Steve McKay 
MtI/M0 Jason Goodman 

18 HIWIE DAY 

KYIS/Oklahoma City, OK' 
OM/Pa Chris Baker 
MD: Ronnie Ramirez 

JET 

U2 

GOO Goo DOLLS 

KOKO/Omaha, NE' 
PO- Nevin Dane 
MD: Brittany Hunlman 

H'CICIYA 1'ANK 
.1 LrL1TTr 

KSRZIOmaha, NE' 
PO Erik Johnson 
MD: Jerry Ballela 

AN _ARCS_ 

WOMX/Orlando, FL' 
PO Jett Cushman 
MO,. Laura Francis 
N; Anr.s 

KBBYIOxnard, CA' 
OM Gail Tonillo 
PD J Love 
APORAD.Darren McPeake 

HOOBASTANK 
KILLERS 

KPSI/Palm Springs. CA 
PO: Michael Storm 
MORAD: Deb Miller 
Nn Adds 

WMW)LPhiladelphia. PA' 
OMiPD. Gerry DeFrancesco 
APO/MD: Joe Proke 

SWITCHFOOT 
GOO G00 DOLLS 

KMXP/Phoenix, AZ' 
PD: Ron Price 
MD: Jahn Principale 
No Adds 

WZPT/Pittsburgh,PA' 
OMRo: Keith Clark 
APO: Jonny Harwell 
MO: Scott Alexander 
No Add. 

WMGX/Portland. ME 
PO: Randi Kirshbaum 
APDAAD: Ethan Minton 
No Adds 

KRSK/Portland, OR' 
PD: Dan Persigehl 
MD: Sheryl Stewart 
No Adds 

WBWZ/Pou hkeepsie, NY 
OM/P0. Jimi Jamm 
MD: Michelle Calao 

2 AJ CROCE 

WSNE/Providence. RI' 
Po Steve Peck 
MO. Gary Trust 

WRFY/Reading, PA' 
PO/MD: Al Burke 

JET 

HOOBASTANK 
DIRTY VEGAS 

LOE 

ÓMCBíll SchulzNV 
PD: Beet Bret 
MD: Connie Wray 

HOOBASTANK 
LIVE 

KNEVAIeno,NV' 
PD: Pirtle Moreno 
MD: Jell Cooper 

7 OM MCGRAW 
HOOBASTANK 

WVORIRochester. NY' 
PO: Dave LeFrois 
MD: Joe Bonaue 
No Adds 

KZZO/Sacramento, CA' 
PD Ed Mister Ed" Lambed 
ADMD: Todd Violette 
N' Odds 

OMB/Salt Lake City. UT' 
OMPD: Mike Nelson 
APO: Justin Riley 
MO: Justin Taylor 

HOOPASTANE 

KFMBiSan Diego, CA' 
OMND: Tracy Jofmson 
10 311 

1 HOOBASTANK 

JOSS STONE 

KMYI/San Diego. CA' 
PO Duncan Payton 
APOMD. Mel McKay 

KIDIISan Francisco, CA' 
OMPO Michael Marlin 
MD: James Baker 

5 Goo Goo DOLLS 
1 RYAN CABRERA 

KLLC/San Francisco, CA' 
PO: John Peale 
WD/MD: 

Goo GOO DOLLS 

nJose CA' 
Jim Mu Ptt 

thine' LL B Mich 
13 KELLY CLARKSON 

G00 G00 DOLLS 

KRUZSanta Barbara, CA 
MO/M0. Marrdye Thomas 

KMHXSanta Rosa, CA' 
PO. Brandon Belar 

KLSY/Seattle. WA' 
P0. Bill West 
MD: Darla Thomas 
No Adds 

KPLZ/SeaOle. WA' 
PD: Kent PhIIli s 

MD: Alisa Hashimoto 
No Adds 

KBED/Shrevepod.LA' 
PD: Gary Robinson 

LENNY KRAVITZ 

WHYNBpdmgtield, MA' 
OMR'D. Pat McKay 
MO' Mal Gregory 

W,JN(7 

KYKYBt. Louis, MO' 
PO Kevin Robinson 
MD. GmgHeweo 
MD: Jen Myers 

aura 

WVRO/SL Louis, MO' 
PD: Marty bock 
MD: Jill Devine 
Na Adds 

WWWM/Toledo, OH' 
OM: Tim Roberts 
PD: Steve Marshall 
MD: Jeff Wicker 

LENNY hHAVIT' 

WKPWTraverse City, MI 
Pa Rob Weaver 
MD: Heather Leigh 
10 NICKELHACK 
10 NO DOUBT 

10 FIVE FOR RGImNG 
9 MATCHBOX TWENTY 

9 TRAIN 
MINDY SMITH 

KEYW/Td-Cities, WA 
PD/MO: Paul Drake 
No Adds 

KSZR/Tucson, AZ' 
OM: Herb Crowe 
PD/MD: Chardfer 

6 SEETHERI/AMY LEE 

HOOBASTANK 

MARC BROUSSARD 

KZPT/Tucson, AZ' 
OM. Tom Lurrd 
PO Greg Dunkin 
MD: Leslie Lois 
No Adds 

WRMFIW. Palm Beach. FL' 
PD: Chris Shekel 
APDIMD. Any Navarro 
No Adds 

WROX/Washington, DC' 
OM/PD: Kenny King 
MD: Carol Padrer 

3 GOO Goo DOLLS 

WWZLWashington, DC' 
PO: Sammy Simpson 
APD/MO. Sean Sellersp 

I SARA, Elr_:-gild'. 

KFBZhVichita,KS' 
PG Bany Mckay 
MD/MD Sunny Wylde 

WNNyXyPpMI LOyyorcester. MA' 
[IoAPD/MD 

aMary KniBeau gomes 

HO'1BA'E'-'IK 
LIVE 

WMXY(Yolmgslown. OH' 
OM: Dan Rivers 
PD. JerryMac 
MD: Mark French 

DURAN DURAN 

POWERED 

1NEDIABASE 
°Monitored Reporters 
112 Total Reporters 

97 Total Monitored 

15 Total Indicator 

Did Not Report, Playlist Frozen (2): 
KMXS/Anchorage, AK 
WZAT/Savannah, GA 



Mediabase HOT AC 

Jumps 6 positions 
36 - 29 Spins: 438x (+29) 

New Adds this week: 

WKTI/Milwaukee 
WMMX /Dayton 

WMXL/Lexington 
KMHX/Santa Rosa 

WUGM/Biloxi 

On over 30 stations including: 
WKRQ 12x WZPL 29x WWZZ 18x WTMX 19x KRSK 30x 
WPTE 15x WMC 37x KLCA 32x WMYX 29x WXMA 19x 

"You have a hit with 'Will I Ever Make It Home'! #9 overall women 
21-34...only 76% familiar!" - Scott Sands, WZPL 

"This song is a proven hit! Testing #3 overall women 18-34!" 
- Kramer, WMBZ 

On tour all fall with Sister Hazel and Los Lonely Boys 
Produced & Mixed by Rick Beato 

HOLLYWOOD 
RECORDS 
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ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

+ / - 
PLAYS 

TOTAL 
AUDIENCE 

100) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

Most Added® 
MAROON 5 She Will Be Loved (Octone/J/RMG) 3852 +12 261942 17 9710 www.rradds.com 
FINGER ELEVEN One Thing (Wind-up) 3428 +62 236097 24 9310 ARTIST TITLE LABELS) ADDS 

LOS LONELY BOYS Heaven (Or/Epic) 3073 -139 225262 31 9210 HOOBASTANK Disappear (island/IDJMG) 23 

ASHLEE SIMPSON Pieces Of Me (Geffen) 3024 -49 214598 12 8510 G00 G00 DOLLS Give A Little Bit (Warner Bros.) 18 

AVRIL LAVIGNE My Happy Ending (Arista/RMG) 2970 +113 195323 13 9111 
LIVE We Deal In Dreams (Radioactive/Geffen) 

LENNY KRAVITZ Lady (Virgin) 

12 

9 
HOOBASTANK The Reason (island/IDJMG) 2938 -163 202012 35 9510 DURAN DURAN (Reach Up For The) Sunrise (Epic) 6 

JOHN MAYER Daughters (Aware/Columbia) 2447 +70 163994 9 9111 SWITCHFOOT Dare You To Move (Red Ink/Columbia) 5 

COUNTING CROWS Accidentally In Love (Dream Works/Geffen) 2296 -245 159393 24 9010 CALLING Anything (RCA/RMG) 5 

MAROON 5 This Love (Octone/J/RMG) 2183 212 163971 41 9410 
INGRAM HILL Will I Ever Make It Home (Hollywood) 5 

LOW MILLIONS Eleanor (Manhattan/EMC) 4 
BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba) 2168 +204 132671 12 7813 

RYAN CABRERA On The Way Down (E.V.L.A./Atlantic) 2059 +143 135410 12 8112 Most 
KELLY CLARKSON Breakaway (Hollywood) 1820 +165 138248 11 6612 Increased Plays 
GAVIN DEGRAW I Don't Want To Be (J/RMG) 1740 -37 119933 31 7010 TOTAL 

SARAH MCLACHLAN World On Fire (Arista/RMGI 1727 +36 95024 13 7911 ARTIST TITLE LABEL(S) 

PLAY 
INCREASE 

SEETHER fIAMY LEE Broken (Wind-up) 1634 +91 74812 14 6711 G00 G00 DOLLS Give A Little Bit (Warner Bros.) +626 

DURAN DURAN (Reach Up For The) Sunrise (Epic) 1433 +173 90560 7 7816 
BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba) +204 

LENNY KRAVITZ Lady (Virgin) 1408 +151 99063 7 7419 
DURAN DURAN (Reach Up For The) Sunrise (Epic) 

KELLY CLARKSON Breakaway (Hollywood) 

+173 

+165 
U2 Vertigo (lnterscopel 1179 +164 92607 4 6013 U2 Vertigo (lnterscopel + 164 

SWITCHFOOT Dare You To Move (Red Ink/Columbia) 1170 +161 65296 5 6515 SWITCHFOOT Dare You To Move (Red ink/Columbia) +161 

GOO GOO DOLLS Give A Little Bit (Warner Bros.) 1125 +626 81159 2 82118 LENNY KRAVITZ Lady (Virgin) +151 

KILLERS Somebody Told Me (/s/and/IDJMG) 921 +65 44865 10 4311 
RYAN CABRERA On The Way Down (E. V.L.A.IAtlantic) 

LOS LONELY BOYS More Than Love (Or/Epic) 

+ 143 

+122 
NICKELBACK Feelin' Way Too Damn Good (Roadrunner/IDJMG) 879 -143 50253 20 4710 AVRIL LAVIGNE My Happy Ending (Arista/RMGI +113 

HOWIE DAY Collide (Epic) 809 +70 38781 10 4112 

LOS LONELY BOYS More Than Love (Or/Epici 657 +122 28450 5 4813 New&Active 
DIDO Sand In My Shoes (Arista/RMG) 613 -33 19530 6 5513 

LINKIN PARK Breaking The Habit (Warner Bros.) 612 +12 31956 7 2411 LOW MILLIONS Eleanor (Manhattan/EMCI 

TEARS FOR FEARS Call Me Mellow (Universal Music) 555 +51 17352 8 3811 
Total Plays: 185, Total Stations: 21, Adds: 4 

MARC BROUSSARD Where You Are (/Stand//DJMG) 

VANESSA CARLTON White Houses (A&M/lnterscopel 552 -81 18797 6 4010 Total Plays: 175, Total Stations: 22, Adds: 2 

INGRAM HILL Will I Ever Make It Home (Hollywood) 438 +29 15421 8 3415 FROU FROU Let Go (Geffen) 

Total Plays: 159, Total Stations: 14, Adds: 0 
AVION Seven Days Without You (Columbia) 430 -150 14848 20 3010 JET Look What You've Done (Atlantic) 

GWEN STEFANI What You Waiting For? (lnterscope) 429 +91 25099 2 2312 Total Plays: 140, Total Stations: 15, Adds: 3 

DIANA ANAID Last Thing (Five Crowns Music) 418 -25 10443 11 2811 
UNCLE KRACKER Writing It Down (Lava/Warner Bros.) 

Total Plays: 129, Total Stations: 15, Adds: 0 
TRAIN Ordinary (Columbia) 411 -56 16723 20 2310 MINDY SMITH Come To Jesus (Vanguard) 

MARTINA MCBRIDE This One's For The Girls (RCA) 406 -30 27051 19 1710 Total Plays: 117, Total Stations: 16, Adds: 2 

ALANIS MORISSETTE Eight Easy Steps (Maverick/Reprise) 406 -211 16951 10 3910 
DIRTY VEGAS Walk Into The Sun (Capitol) 

Total Plays: 104, Total Stations: 15, Adds: 1 

CALLING Anything (RCA/HMG) 385 +82 7464 2 3715 311 Amber (Volcano/Zomba) 

JOJO Leave (Get Out) (BlackGround/Universal) 356 -33 11769 9 1210 Total Plays: 100, Total Stations: 12, Adds: 1 

JOHN MELLENCAMP Walk Tall (/s/and/IDJMG) 355 +21 17006 3 3011 
JOSS STONE You Had Me (S-Curve/EMC) 

Total Plays: 87, Total Stations: 10, Adds: 2 

KEANE Somewhere Only We Know (lnterscope) 324 +55 7407 1 2812 HOOBASTANK Disappear (island/IDJMG) 

BLACK EYED PEAS Let's Get It Started (A&M/lnterscope) 253 +46 14716 1 610 Total Plays: 48, Total Stations: 25, Adds: 23 

97 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 10/10-10/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 
(© 2004, Arbitron Inc.). © 2004, R&R, Inc. 

Station playlists for all R&R reporters 
are available on the web at 

www.radioandrecords.com. 

*1 PERSONS i8--34, 18-49 and. 2 5 -54 in 
92% of .Arbitron Rated Markets. 

The Most Entertaining 
Morning Stow in America. 

Steve & .. 
. . . ' NüFF SAID 

For more information contact: 
Rick Wilhelm 

Email: rick@steveanddc.com 
Phone: (314)412-2220 

Steve Downes at SSI 
Email: sdownes@syndsolutions.com R Phone: (203)431-0790 

*Source: Arbitron Spring 2004 
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SMOOTH JAZZ¡ R&R October 22, 2004 

Postcards From 
Beyond The Border 
Veteran PD and Quiet Music host Nick Francis' 
musings on music 

Greetings, Smooth Jazzers! I'm writing to you from 
my lovely imaginary hotel room located somewhere a 
few meters off a beautiful foreign coastline. Let me tell 
you about the music I've been hearing lately. I ask you 
to imagine the following recordings as postcards com- 
ing to you from abroad, from places you could get to 
if you wished, but, perhaps because of circumstance 
or choice, you can't go there now. 

Perhaps in the future you'll visit. At 
the very least, you can enjoy these 
postcards as a simple reminder of 
what exists outside the borders of 
your station, environment and/or 
mind. I think you'll find them refresh- 
ing and rather tasty. 

From The North 
(Imagine a photo of a beautiful Norwe- 

gian fiord, surrounded by mountains.) 
There is some terrific music coming 
out of Norway, including a pop duo 
called The Kings Of Convenience, 
who are a 21st -century Euro -version 
of Simon & Garfunkel. They're very 
cool. 

But on the jazz front, I 

have to tell you about Jan 
Garbarek's In Praise of 
Dreams. Garbarek is one of 
the core artists from the leg- 

endary ECM Records, out 
of Germany. ECM is the 
creation of producer Man- 
fred Eicher, who for over 30 

years has been creating a 

catalog of astounding mu- 
sic - experimental, sophisticated, 
pristine and atmospheric. It's one of 
the few labels in the world that really 
has its own personality and that to this 
day remains independent economical- 
ly and artistically. 

The label has featured some of the 
world's most talented musicians. Pat 
Metheny, Chick Corea, Gary Burton 
and Bill Frisell recorded some of their 
best work there, and Keith Jarrett still 
records for ECM. But Garbarek is the 
centerpiece. His playing and compo- 
sitional skills exhibit a combination of 
world -influenced musical sophistica- 
tion and sensitivity to the folk roots of 
his native Norway. 

His work is simultaneously simple 
and complex; dense, yet filled with 
space; sad and joyous; acoustic and 
electronic; traditional and new. In 
Praise of Dreams is a trio session, fea- 
turing American violist Kim Kash- 
kashian and African -French drummer 

Nick F rancis 

Manu Katché. Garbarek plays all his 

saxophones and mixes in synthesiz- 
ers and electronic textures. 

Want to experience a unique mu- 
sical landscape? This is the place. 
Some of the memorable tracks include 
the haunting "Knot of Place and 
Time," featuring a great melodic 
weaving of sax and viola; the catchy 
and melodic title track; and the hyp- 
notic Middle Eastern vibe of "Cloud 
of Unknowing." 

Another Part Of Norway 
(Now imagine a photo of a cool electric 

jam session in a vibrating Oslo club.) Here's. 

another guy who's blowing 
my mind: Bu a Wesseltoft 
(pronounced "Boogie"). I 

first heard of Bugge on the 
cool Rendezvous Lounge CD. 
I came across his work on 
other compilations, I loved 
all the tracks, and I found 
out that he's yet another 
brilliant Norwegian who 
played on quite a few ECM 
recordings in the late '80s 

and early '90s. (He even played on Gar- 

barek's CD Rites.) 

By the mid -90's, however, Wessel- 
toft hadbecome enamored of the elec- 

tronic music scene going full blast in 
Europe. He wanted to blend elements 
of jazz with electronica and started 
Bugge Wesseltoft's New Dimension 
Of Jazz and his own label, Jazzland. 

No one has blended the melodic 
artistry of jazz with the beats and at- 
mosphere of electronica better than 
this guy. His 2001 Jazzland CD, Mov- 

ing, is proof. The disc starts out with 
"Change," the track featured on Ren- 

dezvous Lounge. The version on Mov- 

ing, however, is twice as long, and it 
grabs you harder because of a slow 
and compelling introduction that sets 
you up for the groove to follow, rem- 
iniscent of the Miles Davis' "In a Si- 
lent Way." 

Then it's on to track No. 2, "Gare 
Nu Nord," another hypnotic 10- 

14: 

By Nick Francis 

minute atmospheric groove fest, fol- 

lowed by another delicate and melod- 
ic track called "Yellow Is the Color." I 

hear Tangerine Dream with a jazz 
edge, and some Metheny "As Falls 
Wichita..." vibe. (Am I making any 
sense here?) 

From beginning to end, this CD 
grooves along, and I really can't say 
any more other than that you should 
buy this CD from the Jazzland site. 
Just maybe some smart record exec 
will sign this guy and make the CD 
available in the States. 

Way Down South 
(Imagine a photo of a picturesque Bra- 

zilian beach with beautiful Brazilian men 

and women playing conga drums and 
dancing erotically around the camera.) 

The Brazilians continue to impress 
musically. Six Degrees Records, one of 
the coolest contemporary labels out 
there, has a couple of relatively new 
releases from some great young talent. 

Celso Fonseca is a young Brazilian 
with an easygoing manner and sing- 
ing style reminiscent of a young Gaet- 
ano Veloso. His 2003 release Natural 
has a quiet grace, with acoustic gui- 
tars, soft grooves and plenty of sweet 
romantic crooning. 

I'm writing to you 

from my lovely 

imaginary hotel 

room located 

somewhere a few 

meters off a 

beautiful foreign 

coastline. 

Another new Brazilian talent is 
Bebel Gilberto, the daughter of Joao 
Gilberto (one of the makers of "The Girl 
From Ipanema"). Her second release, 
Bebel, is filled with confident and sexy 
performances that mix classic samba 
with contemporary electronics and tex- 
tures. My favorite tracks on the disc are 
"Simplesmente, "'Aganju "and "Cada 
Beijo." 

Closer To Home 
(Imagine a photo of a small club in a 

town you haven't been to. The girl sing- 
ing onstage has a familiar look, but you 

can't quite place it. The scene looks so fresh 

and contemporary, yet so Petro, that you 

don't know if this photo was taken in 1954 

or 2004.) If you can imagine a cross be- 
tween Billie Holiday and Annie Hall, 
you may be imagining Madeleine 
Peyroux. This cool, quirky songstress 
debuted in 1998 with the CD Dream- 

land and has now backed it up with a 

cool set on her latest effort, Careless 

Love (Rounder). 
This 13 -song set, produced by Lar- 

ry Klein (Joni Mitchell), features Pey- 
roux backed by a great -sounding in- 
strumental quartet, including Larry 
Goldings on keyboards and Dean 
Parks on guitar. She's got that sassy 
Billie Holiday drawl happening and 
rolls easy through an eclectic mix of 
midtempo tunes and ballads. 

The CD starts off with a Western 
swing groove, with Leonard Cohen's 
"Dance to the End of Time," followed 
by "Don't Wait Too Long." Peyroux 
also takes on the masters: Her jazzy 
version of Bob Dylan's "You're Gon- 
na Make Me Lonesome When You 
Go" is right on, as is the pleading, sad 
mood of Hank Williams' "Weary 
Blues." You could easily think Pey- 
roux is some record exec's idea of the 
"next Norah Jones," but knowing her 
first recording (and musical signature) 
dates back to 1996, you gotta let that 
idea go. She's got her own thing go- 
ing on. This is a thoroughly enjoyable 
disc. 

Piano Men 
(Imagine a photo of a piano. The space 

around the piano is dark, but someone is 

playing it. You can't recognize him, there's 

too much shadow. It feels late - definite- 

ly after closing time.) A little solo piano 
goes a long way. Very few people can 
pull it off without boring a listener to 
death. Lately, however, there has been 
a significant number of solo piano re- 
leases from all kinds of players. Here 
are three great examples of those qui- 
et moments in action. 

From one of England's hottest com- 
posers comes a strikingly spare and 
beautiful work Craig Armstrong's ca- 

reer has been skyrocketing since his fan- 

tastic work on Baz Luhrmann's film 
Moulin Rouge. His latest CD, Piano Works 

(Sanctuary), is a solo recording featur- 
ing new tunes as well as bits from his 
films, solo albums and collaborations. 

It is a minimalist recording - lots 
of musical space, with the piano and 
occasional electronic treatments. 
There's a real Eric Satie, as well as 
Brian Eno, vibe on this disc. If you're 
looking for a lot of notes, this one will 
not do it for you. 

I can't believe Joe Sample had nev- 
er made a solo piano record in his ca- 
reer until now, but it's true. And if 
you're expecting some kind of funk 
and R&B disc, forget it. Joe gets back 
to the basics. For the last few years he 
has been thinking a lot about doing 
something that would cover the basic 
history of 20th -century American 
music - blues, jazz, R&B and rock, 
primarily. 

His CD, Soul Shadows (PRA), sure- 
ly hints at his desire to show the big 

musical picture. He kicks the CD off 
with a rollicking New Orleans stride - 
piano groove with "How You Gonna 
Keep 'Em Down on the Farm," a big 
hit tune from 1918. Then it's a sweet 
performance of Fats Waller's "Ain't 
Misbehavin'." You get the picture: 
lots of cool versions of standards. One 
of my favorites on the disc, "Shreve- 
port Stomp," was written and record- 
ed by Jelly Roll Morton in the early 
'20s and is one of Joe's favorite tunes. 

Joe also includes a couple of his 
own compositions ("Soul Shadows," 
from his Crusader days, and "Spell- 
bound"). He incorporates lots of piano 
stylings, throwing in bits of stride pi- 
ano, ragtime, boogie-woogie, swing, 
bebop, blues, funk and soul - some- 
times all within a single song. 

The beauty of a great 

solo piano recording 

is that you can 

sometimes actually 

hear the musician 

thinking as he lays 

out the patterns of 

sound. 

The beauty of a great solo piano re- 
cording is that you can sometimes ac- 
tually hear the musician thinking as 
he lays out the patterns of sound. As 
he plays, Joe seems to be bringing out 
his own memories of his evolution as 
a musician and, at the same time, his 
love for the sounds that influenced 
him. Joe Sample is having a lot of fun 
here, and he's telling you an amazing 
story at the same time. 

Finally, a guy who's made a career 
for himself in solo piano: George Win- 
ston. He may not have the greatest 
piano skills in the world, and he may 
not be the most dynamic live perform- 
er, but I always look forward to hear- 
ing what he can do. He quite proper- 
ly describes himself as a "folk pianist," 
and Montana -A Love Story, his lat- 
est CD (Windham Hill), fits his de- 
scription perfectly. 

His choice of material is always 
eclectic and reflects his widespread 
musical influences, ranging from tra- 
ditional American and Celtic folk 
songs to Chinese folk melodies. And 
Winston always makes sure he covers 
a few of his pop music favorites like, 
on his new CD, Sam Cooke's "You 
Send Me." There's also an odd classi- 
cal piece from Frank Zappa. The 
mood is consistently reflective and 
pensive, and the playing is centered 
and focused. 

Highlights include "Thumbelina," 
"Belly on the Lowland," 'variations 
on Bamboo" and a sweet rendition of 
"Goodnight Irene." It may sound trite, 
but it's true, from my experience: Lis- 
tening to George Winston is like lis- 
tening to a slow -moving river on a 
warm summer day. 
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SMOOTH JAZZ TOP3O, 
® October 22, 2004 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

I - 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS) 
CHART ADDS 

GERALD ALBRIGHT To The Max (GRP/VMG) 873 +23 101040 23 3910 

BONEY JAMES Here She Comes (Warner Bros.) 793 -21 92341 19 3810 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG) 737 +38 91403 21 3610 

WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 730 +15 76122 18 3511 

RICHARD ELLIOT Your Secret Love (GRP/VMG) 650 +30 84546 13 3610 

MICHAEL LINGTON Show Me (Rendezvous) 612 -29 69952 28 3710 

CHRIS BOTTI Back Into My Heart (Columbia) 562 +23 64694 24 3810 

ANITA BAKER You're My Everything (Blue Note/EMC) 549 18 59123 16 3710 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 445 +32 36335 12 3511 

PAUL JACKSON, JR. Walkin' (Blue Note/EMC) 441 +41 43810 24 3411 

SOUL BALLET Cream (215) 428 +40 61032 9 3511 

MINDI ABAIR Come As You Are (GRP/VMG) 422 +17 48899 8 3811 

MARION MEADOWS Sweet Grapes (Heads Up) 422 -9 52487 16 3210 

TIM BOWMAN Summer Groove (Liquid8) 420 -12 49075 11 3410 

MARC ANTOINE Mediterraneo (Rendezvous) 417 -25 45517 35 3410 

NICK COLIONNE It's Been Too Long (3 Keys Music) 375 +16 49815 17 3211 

KIM WATERS In Deep (Shanachiel 351 +5 41741 15 3010 

PETER WHITE How Does It Feel (Columbia) 311 +14 35788 8 3011 

MICHAEL MCDONALD Tracks Of My Tears (Motown/Universal) 308 +121 27883 2 2613 

HALL & OATES Love TKO (U -Watch) 306 -1 21548 6 2110 

QUEEN LATIFAH California Dreamin' (Vector) 297 +171 37491 1 3017 

RENEE OLSTEAD A Love That Will Last (143/Reprise) 249 -10 13943 13 1810 

PATTI LABELLE New Day (Del Soul/IDJMG) 240 -9 20392 18 1610 

PIECES OF A DREAM It's Go Time (Heads Up) 222 +30 17621 7 1910 

STEVE OLIVER Chips & Salsa (Koch) 222 +6 12653 9 1810 

DAVE KOZ Let It Free (Capitol) 204 +56 20391 1 2617 

EUGE GROOVE XXL (Narada) 180 +30 21980 1 2013 

CRAIG CHAQUICO Her Boyfriend's Wedding (Narada) 177 -8 7824 7 1710 

PAUL BROWN Moment By Moment (GRP/VMG) 176 +15 34076 4 1610 

RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 159 +49 10810 1 1312 

39 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 

week o' 10/10-10/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase 

in plays is placed first. Songs oelow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons 

times rumber of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from 

Arbitroi Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc. 

New&Active 
GREG ADAMS Firefly (215) 

Total Plays: 159, Total Stations: 17, Adds: 2 

THA' HOT CLUB I'm Gonna Love You Just A Little More Baby (Shanachiel 

Total Plays: 134, Total Stations: 10, Adds: 0 

EVERETTE HARP Can You Hear Me (A440) 

Total Plays: 132, Total Stations: 13, Adds: 0 

FOURPLAY Fields Of Gold (RCA Victor) 

Total Plays: 89, Total Stations: 13, Adds: 2 

RAFE GOMEZ Icy (Tommy Boy) 

Total Plays: 75, Total Stations: 8, Adds: 0 

FATTBURGER Work To Do (Shanachiel 

Total Plays: 74, Total Stations: 9, Adds: 0 

GRADY NICHOLS Tuesday Morning (Compendia) 

Total Plays: 61, Total Stations: 5, Adds: 0 

RICHARD SMITH Whatz Up? (A440) 

Total Plays: 54, Total Stations: 7, Adds: 0 

BRENDA RUSSELL I Know You By Heart (Narada) 

Total Plays: 44, Total Stations: 4, Adds: 0 

NORAH JONES Those Sweet Words (Blue Note/EMC/ 

Total Plays: 42, Total Stations: 4, Adds: 1 

Songs ranked by total plays 

Most Added 
www, rradds. corn 
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POWERED m 

N1EDIABASE 

ARTIST TITLE LABEL(S) ADDS 

QUEEN LATIFAH California Dreamin' (Vector) 7 

DAVE KOZ Let It Free (Capitol) 7 

MICHAEL MCDONALD Tracks Of My Tears (Motown/Universal) 3 

EUGE GROOVE XXL (Naradal 3 

GREG ADAMS Firefly (215) 2 

RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 2 

FOURPLAY Fields Of Gold (RCA Victor) 2 

Most 
Increased Plays 

ou 
T-SHIRT 
DEALS. 
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White T-shirts 
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L1 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

QUEEN LATIFAH California Dreamin' (Vector) +171 

MICHAEL MCDONALD Tracks Of My Tears (Motown/Universal)+121 

DAVE KOZ Let It Free (Capitol) +56 

RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) +49 

PAUL JACKSON, JR. Walkin' (Blue Note/EMC) +41 

SOUL BALLET Cream (215) +40 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG) +38 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) +32 

Most 
Played Recurrents 
ARTIST TITLE LABEL, à; 

DAVE KOZ All I See Is You (Capitol) 

SEAL Love's Divine (Warner Bros.) 

JOYCE COOLING Expression (Naradal 

PAUL TAYLOR Steppin' Out (Peak) 

PAUL BROWN 2417 (GRP/VMG) 

RICK BRAUN Daddy -0 (Warner Bros.) 

RAMSEY LEWIS TRIO The In Crowd (Narada) 

PRAFUL Sigh (Rendezvous) 

EUGE GROOVE Livin' Large (Narada) 

PETER WHITE Talkin' Bout Love (Columbia) 

DAN SIEGEL In Your Eyes (Native Language) 

NICK COLIONNE High Flyin' (3 Keys Music) 

RICHARD SMITH Sing A Song (A440) 

STEVE COLE Everyday (Warner Bros.) 

KIM WATERS The Ride (Shanachie) 

TOTAL 
PLAYS 

362 

343 

321 

304 

299 

263 

254 

243 

236 

235 

232 

218 

216 

204 

185 

Station playlists for all R&R reporters 
are available on the web at 

www.radioandrecords.com. 
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SMOOTH JAZZ TOP 30 INDICATOR 
® October 22, 2004 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

41- 
PLAYS 

TOTAL 
AUDIENCE 

100) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

BONEY JAMES Here She Comes (Warner Bros.) 196 +7 1040 18 1310 

WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 169 +2 1333 16 1410 

ANITA BAKER You're My Everything (Blue Note/EMC) 169 -3 931 15 1310 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG) 163 -24 1290 20 1310 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 162 -26 912 12 1410 

KIM WATERS In Deep (Shanachie) 158 +18 1073 18 1510 

MINDI ABAIR Come As You Are (GRP/VMG) 154 +9 990 7 1410 

EVERETTE HARP Can You Hear Me (A440) 149 +14 828 19 1511 

MICHAEL LINGTON Show Me (Rendezvous) 147 +2 729 26 1110 

SOUL BALLET Cream (215) 139 6 867 10 1410 

TIM BOWMAN Summer Groove (Liquid 8) 135 +4 526 10 1210 

STEVE OLIVER Chips & Salsa (Koch) 132 -13 821 13 1210 

GERALD ALBRIGHT To The Max (GRP/VMG) 130 1 870 23 1011 

RICHARD ELLIOT Your Secret Love (GRP/VMG) 128 -9 710 12 1210 

EUGE GROOVE XXL (Narada) 125 -7 656 3 1310 

GRADY NICHOLS Tuesday Morning (Compendia) 122 +5 998 6 1010 

FOURPLAY Play Around It (RCA Víctor) 110 +13 533 18 911 

CRAIG CHAQUICO Her Boyfriend's Wedding (Narada) 107 +16 645 4 1011 

GREG ADAMS Firefly (215) 107 +15 772 4 1110 

GARRY GOIN Don't Ask My Neighbors (Compendia) 106 +5 961 3 910 

FATTBURGER Work To Do (Shanachie) 106 +2 636 3 1010 

FOURPLAY Fields Of Gold (RCA Victor) 102 -1 772 5 1010 

JEFF KASHIWA Peace Of Mind (Native Language) 99 +2 845 2 1110 

RAFE GOMEZ Icy (Tommy Boy) 95 -4 661 7 1010 

DAVE KOZ Let It free (Capitol) 91 +3 320 3 910 

NOVECENTO fISTANLEY JORDAN Easy Love (Favored Nations) 89 +3 515 3 811 

PAUL BROWN Moment By Moment (GRP/VMG) 87 +3 681 5 710 

MARION MEADOWS Sweet Grapes (Heads Up) 87 -6 672 16 1010 

POSITIVE FLOW The City Streets (Shanachie) 83 -1 434 3 910 

CHRIS BOTTI Back Into My Heart (Columbia) 81 -18 332 25 710 

17 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 10/10 - Saturday 10/16. 

© 2004 Radio & Records. 

Most Added® 
www. rrin dica tor. corn 
ARTIST TITLE LABEL(S) ADDS 

MICHAEL MCDONALD Tracks Of My Tears (Motown/Universal) 3 

RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 3 

RAMSEY LEWIS TRIO Midnight At The Oasis (Narada) 3 

ANDRE WARD Streets Of Gold (Orpheus) 2 

THA' HOT CLUB I'm Gonna Love You Just... (Shanachie) 2 

ADANI & WOLF Daylight (Rendezvous) 2 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 

GEORGE BENSON Whole Man (GRP/VMG) 

MARION MEADOWS Step A Little Closer (Heads Up) 

WAYMAN TISDALE Even When (Rendezvous) 

QUEEN LATIFAH California Dreamin' (Vector) 

NORAH JONES I Walk The Line (Blue Nate/EMC) 

NORMAN BROWN Let's Play (Warner Bros.) 

PETER WHITE Coast Road Drive (Columbia) 

Most 
Played Recurrents 

+37 

+25 

+25 

+23 

+22 

+22 

+20 

+19 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

RAMSEY LEWIS TRIO The In Crowd (Narada) 81 

JOYCE COOLING Expression (Naradal 67 

PETE BELASCO Deeper (Compendia) 62 

DAVE KOZ All I See Is You (Capitol) 58 

PAUL BROWN 2417 (GRP/VMG) 48 

NAJEE Eye 2 Eye /N -Coded) 39 

EUGE GROOVE Livin' Large (Narada) 34 

KIM WATERS The Ride (Shanachie) 29 

HIL ST. SOUL For The Love Of You (Shanachie) 28 

STEVE COLE Everyday (Warner Bros.) 27 

RICHARD ELLIOT Sly (GRP/VMG) 26 

PAUL TAYLOR Steppin' Out (Peak) 26 

PAUL TAYLOR On The Move (Peak) 24 

ALKEMX Time To Lounge (Rendezvous) 23 

BASS X Vonni (Liquid 8) 20 

Reporters 
WZMR/Albany, NY' 
OM/PD: Kevin Callahan 
MO: Julie Feiner 
No Ados 

KAJZ/Albuquerque, NM' 
OM: Jim Walton 
PD/MD: Paul Lavoie 
No Adds 

KNIK/Anchorage, AK 
OM/PD: Aaron Wallender 
15 RAY CHARLES (/DIANA KRALL 

WJZZ/Atlanta, GA' 
PD/MD: Dave Kosh 
No Adds 

WOJZ/Atlantic City, NJ' 
No Ados 

KSMJBakersfield, CA' 
OM/PD: Chris Townshend 
APD: Nick Novak 

NICK COLIONNE 

WEAABaltimore, MD 
OM/PD: Maxie Jackson 
MD: Kayona Brown 

9 GERALD ALBRIGHT 

3 MICHAEL MCDONALD 

WSMJ/Baltimore, MD' 
PD/MD: Lori Lewis 
No Adds 

WVSU/Birmingham, Ai 
PD/MD: Andy Parrish 

e ERIC MARIENTHAL 

RAMSEY LEWIS TRIO 

JAMES VARGAS 

RAY CHARLES //DIANA KRALL 
RON FATTORUSSO 

WNUA/Chicago, IL' 
OM: Bob Kaake 

PD: Steve Stiles 
MD: Michael La Crosse 

DAVE KOZ 

NORMAN BROWN 

WNWV/Cleveland, OH' 
OM/PD: Bernie Kimble 
No Mas 

KSKX/Colorado Springs, CO" 
PD: Steve Hibbard 
MD: Laurie Cobb 

DAVE K02 
EDGE GROOVE 

ERIC DARIUS 

RAMSEY LEWIS TRIO 

WJZA/Columbus, OH' 
PD/MD: Bill Harman 
No Mds 

KOAI/Dallas, TX' 
OM/D: Kurt Johnson 

MD: Mark Sanford 
No Adds 

KJCO/Desver, CO' 
PD/MD: Michael Fischer 

2 QUEEN LATIFAH 

1 DAVE KOZ 

1 FOURPLAY 

WVMV/Detroit, MI' 
OM/PD: Tom Sleeker 
MD: Sandy Kovach 

EDGE GROOVE 

KEZL/Fresno, CA' 
OM: E. Curtis Johnson 
POND: J. Weidenheimer 

GREG ADAMS 

WZJZ/Ft. Myers, FL' 
OM: Steve Amari 
PD: Joe Tumer 
1.10: Nandi Bachman 

DAVE K02 

Stations and their adds listed alphabetically by market 

WOTO/Hartford, CT WJZN/Memphis, TN" DMX Jazz Vocal Blend/Network XM Watercolors/Network KKSFBan Francisco, CA' 
PD/MD: Stewart Stone PD/MD: Norm Miller P /MD: KenKi Johnson PD/MD: Shirlitta Colon POs Michael Erickson 
No Adds No 4001 2 GEORGE BENSON BONEY JAMES MD: Ken Jones 

2 MARION MEADOWS 3 QUEEN LATIIAH 
2 WAYMAN TISDALE 

2 NORAH JONES 

KHJZ/Houston, TX' 
PD: Maxine Todd 

APD/MD: Greg Morgan 
WAYMAN TISDALE WLVE/Miami, FL' 

2 EVERETTE HARP 

2 NORMAN BROWN 

1 PETER WHITE 

1 PIECES OF ADREAM 

1 PETE BELASCO 

1 JEFF LORBER 

1 MINDI ABAIR 

WOCO/New York, NY' 
PD: Blake Lawrence 
No Adds 

KJZY/Santa Rosa, CA' 
PO: Gordon Lint 
APD/MD: Rob Singleton 

2 QUEEN LATIFAH 

NORAH JONES 1 WAX POE I IC 

OM: Rob Roberts 1 DAVID LANZ 

PD/MD: Rich McMillan 
1 DAVE KOZ 

1 JAMIE CULLUM 

1 ERIC DARIUS WL00/Orlando, FL' KWJZ/Seattle, WA' 

WYJZ/Indianapolis, IN' 
OM/PD: Carl Frye 
16 RAY CHARLES .DIANA KRALL 

MINDI ABAIR 
1 NESTOR TORRES 

1 TEKNEEK 

1 DAVID GARFIELD 

1 STEVE OLIVER 

PD/MD: Brian Morgan 
No Adds 

PD: Carol Handley 
Me: Dianna Rose 
No Adds 

2 PETER WHITE 1 RENEE OLSTEAD 

2 SOUL BALLET 1 MICHAEL LINGTON 1AVENDY MOTEN 

MICHAEL MCDONALD 

QUEEN LATIFAH 
WJZI/Milwaukee, WI` 
PD: Stan Atkinson 

1 JANITA 

1 M 
1 FOURPLAY WJJZ/Philadelphia, PA' WSSM/St. Louis, MO' 

MD: Steve Scott 1 THA' HOT CLUB PD: Michael Tani PD David Myers 
DAVE K02 1 GLADYS KNIGHT i/EDESIO ALEJANDRO MD: Frank Childs 10 NORAH JONES 

KJLU/Jefferson City, MO 
GREG ADAMS 
MICHAEL MCDONALD 

1 JAMES VARGAS 

1 ALJARREAU 
No Adds 3 PAUL JACKSON, JR. 

1 QUEEN LATIFAH 

PD/MD: Dan Turner UNWRAPPED VOL 3 

4 RAMSEY LEWIS TRIO JOE WETT BOSTICK 

4 ANITA BAKER PHILLIP MARTIN 

VLAD WSJT/Tampa, FL' 

KOAS/Las Vegas, NV' 
PD/MD: Erik Fou 

KJZI/Minneapolis, MN' 
PD: Bob Wood 

MD: Mike Wolf 

RICARDO SCALES 

BOYZ II MEN 

SERGIO CAPOTO 

SURFERS 

JONATHAN CAIN 

KYOT/Phoeniz, AZ" 
PD: Shaun Holly 
APD/MD: Angie Honda 
No Adds 

PD r Ross Block 

MD: Kathy Curtis 
No AC, 

EDGE GROOVE 
1 DAVE KOZ 

DON GRUSIN 
RAY CHARLES 1 DIANA KRAL L 

MICHAEL MCDONALD 
MANHATTAN TRANSFER 

RHONDA SMITH 

MICHAEL MCDONALD 
WJZW/Washingten, DC' 

SEAL OM: Kenny King 

KUAP/Little Rock, AR 
PD/MD: Michael Nellums KRVR/Modesto, CA' 

MARILYN SCOTT 

GEORGE COLLICHIO 

WILL DOWNING 

KJZS/Reno, NV' 
OM: Rob Brooks 

PD: Carl Anderson 

Má Renee DePuy 
No Adds 

3 RAMSEY LEWIS TRIO OM/MD: Doug Wulff BILLY MILES PD/MO: Robert Dees 
1 ADANI a WOLF P0: Jim Bryan 

1 QUEEN LATIFAH 

DAVE KOZ 

MAYSA 

SEAL 

QUEEN LATIFAH 

KSBR/Los Angeles, CA 
OM/P0: Terry Wedel 

CHRIS STANDRING 

QUEEN LATIFAH 

JOEL VIRGEL 

KSSJ/Sacramento, CA' 
POWEREDra 

MD: Susan Koshbay 
2 MICHAEL MCDONALD 

1 DAVID BENOIT a RUSS FREEMAN 

WVAS/Montgomery, AL 
MD: Eugenia Ricks 
16 CRAIG CHAOUICO 

16 HALLA OATES 

DMX Smooth Jazz/Network 
PD/MD: Jeanne Desire 
10 ANDRE WARD 

5 MARC ANTOINE 

PD/MD: Lee Hansen 
No Ados MEDIABASE 

'Monitored Reporters 

KTWV/Los Angeles, CA' 
PD: Paul Goldstein 
APO/MO: Samantha Pascual 

15 RAY CHARLES 11DIANA KRALL 

14 A. RAY FULLER Music Choice Smooth Jazz/Network 
APD: Will Kinnally 
MD: Gary Susalls 

KBZN/Salt Lake City, UT' 
OM/PD: Dan Jessop 
No Adds 

56 Total Reporters 

39 Total Monitored 
No Adds 1 NOVECENTO VSTAHLEY JORDAN 

17 Total Indicator 6 CHRIS BOTTI 

WFSK/Nashville, TN 4 THA' HOT CLUB 

MD: Chris Nochowicz 
15 LALAH HATHAWAY 

4 RAMSEY LEWIS TRIO 

4 TORCJATO MAmANO Did Not Report, Playlist Frozen (3): 
7 ANDRE WARD KIFM/San Diego, CA' KPVU/Houston, TX 

WJZL/Louisville, KY' 
6 ADANI a WOLF 

6 PETER WHITE 
Sirius Jan Cafe/Network OM: John Dimick WJAB/Huntsville, AL 

PD/MD: Gator Glas 5 HUGH MASEKELA PD: Teresa Klnsald PD: Mike Vasquez WSBZ/FL Watson Beach, FL 
APD: Ron Fisher 4 ERIC DARIUS MD: Rick Laboy APD/MD: Kelly Cole 

2 DAVE KOZ 2 GHANA KHAN No Adds FOURPLAY 



KEN ANTHONY 
kanthony®radioandrecords. com 

PART ONE OF A TWO-PART SERIES 

Howard Stern's 
Sirius Move 
Sirius puts its money where Stern's mouth is 

Howard Stern's recent announcement that he's mov- 
ing to Sirius Satellite Radio in 2006 has sent a 
shockwave through the radio industry the likes of which 
we've not felt in years. While the short-term and long- 
term implications of this deal will be pondered for some 
time, this week, in Part One of a two-part series, I've 
gathered comments from Trom Rock's top consultants, a PD 

whose station runs Stern in mornings and a PD whose 
station doesn't. Let the banter begin! 

When Stern's big announcement 
came live on the air the morning of 
Oct. 6, it took the radio industry and 
Stern's huge listening audience by 
surprise. The self-proclaimed "King 
of All Media" had pulled 
another shocker. 

Infinity's official an- 
nouncement followed 
shortly thereafter. Two 
sentences from Infinity 
Director/Communica- 
tions Karen Mateo said it 

all: "We at Infinity have 
enjoyed our years with 
Howard. We wish him 
well in his new foray into 
the world of pay subscription radio, 
beginning in 2006." 

Initial Reactions 
Radio's reaction was fast and fu- 

rious, especially from several of the 
top executives holed up in San Di- 
ego for the NAB Radio Show. One 
of those executives was DeMers Pro- 
gramming President Alex DeMers. 
He was already aware of Stern's an- 
nouncement, which had run live on 
the East Coast a few hours earlier, 

"This is that loud 

alarm going off 

that's saying now is 

the time for radio 

to start developing 

talent locally 

again." 
Fred Jacobs 

Alex DeMers 

but hearing it on the radio was none- 
theless shocking. 

"As much as I think, intellectual- 
ly, we all anticipated it, there's still 
something emotional when some- 

one makes an announce- 
ment of this magnitude," 
says DeMers. "It really 
does have an impact on 
you. A lot of us who are 
Howard's contemporar- 
ies in this business have 
shared the same passion 
for radio that he has, and 
it really hits you when 
someone who shares 
your passion for the me- 

dium decides to leave it." 
WBZX/Columbus, OH has run 

Stern in the morning since 1998, 
and PD Hal Fish heard Stern's an- 
nouncement live. "I wasn't the 
least bit shocked," he says. "If he 
said it once, he said it a thousand 
times: 'I don't want to be here any- 
more.' While you often wonder 
how much of his banter is postur- 
ing and part of the show and how 
much is true emotion, I would al- 
most have been let down if he 
hadn't done something 
drastic eventually." 

Stem's move was great 
news for WAAF/Boston 
PD Keith Hastings, es- 
pecially since his station 
has been battling Stern 
in mornings on WBCN/ 
Boston for years. "My 
first thought was that 
life as WBCN knows it is 
now over," he says. "Their 
ratings have been overdependent on 
Howard for a long time." 

With tongue firmly in cheek, Ja- 

cobs Media President Fred Jacobs 
describes Stem's announcement as 
akin to a terrorist attack on terrestri- 
al radio. He also wasn't surprised by 

Hal Fish 

October 22, 2004 R&R 55 

the move. "The biggest surprise was 
the timing," he says. "I'm not sure 
anyone expected it this soon." 

Long -Term Impact 
After the initial shock of Stern's 

announcement wears off, the real 
question becomes "What happens 
now?" Jacobs says that the short- 
term effects are hard to pinpoint 
because it's still so early, but he has 
definite opinions on how this will 
shake out in the long run. 

"We still have a 

substantial 

audience hungry 

for local content, 

most of whom will 

not have satellite 

receivers." 

Hal Fish 

"I was consulting WYSP/Phila- 
delphia back in 1987 when we 
flipped to Classic Rock and put 
Stern on the air," he says. "While 
Howard has always had an impact 
on driving ratings at radio stations, 
to a greater degree he's created 
something of a dirty little secret for 
Rock radio: There's been a talent 

shortage for a long time 
now. 

"Howard and other 
syndicated morning 
shows have masked 
that. This is that loud 
alarm going off that's 
saying now is the time 
for radio to start devel- 
oping talent locally 
again." 

Pollack Media Group 
Chairman Jeff Pollack shares this 
opinion: "Long- term, it's going to 
force terrestrial radio to find and 
develop new talent in a big way. 
But this can fulfill a need on the lo- 
cal -market level that has been de- 
veloping for the past few years." 

The Talent Crisis 
Here's Pollack Media Group's top 10 ways to help stimu- 
late and develop radio's future talent: 

1. Make talent development your No. 1 priority. 

2. Create your own farm system. 

3. Take time to listen to at least three jocks from other stations in 

your market every week. 

4. Take time to listen to at least three jocks from outside your 

market every week. 

5. Search for nonradio people. 

6. Create a network within your company to exchange talent 

resources. 
7. Bonus the PD for finding exciting new talent. 

8. Reassess how voicetracking is used. 

9. Aircheck weekly - and even more often on developing talent. 

10. Conduct at least one -full -day talent seminar a year. 

(See Pollack Media's "Talent - 
Crisis" box on this page.) 

Fish sees actual long-term 
advantages for terrestrial ra- 
dio in Stern's departure. "This 
is the best outcome I can 
imagine for parting ways 
with Howard," he says. "He's 
going to satellite, not my 
crosstown competitor. i -know 
15 months in advance and 
can aggressively pursue a 

strategy for his replacement. 
"As to the bigger picture of how 

Howard affects the overall business 
of radio, I see it as important but far 
from the death knell for terrestrial 
radio. We still have a substantial au- 
dience hungry for local content, 
most of whom will not have satellite 
receivers. Of those who do, how 
much local content will they find on 
them?" 

Hastings, though, predicts a rough 
road ahead for stations 
that currently run How- 
ard in mornings. "With no 
disrespect to the Clear 
Channel stations that are 
now a few months into 
this process, I would ar- 
gue that they are a good 
example of what will hap- 
pen with current Stern sta- 
tions," he says. "They have 
a lot of hard work and de- 
creased expectations ahead of them if 
they are to work their way back to 
their current numbers." 

Keit 

Freedom Of Speech 

While developing talent to re- 
place Stern is of the utmost priori- 
ty for terrestrial radio, what kind 
of talent will be available to the 
medium in the future? Will future 
FCC moves force more great talent 
like Stern to the satellite medium? 
Could we potentially see a scenar- 
io involving terrestrial radio and 
satellite radio that is similar to the 
one involving network TV and its 
more mainstream, mass -appeal pa 
sition vs. pay channels with adult 
content like HBO and Showtime? 

DeMers feels the whole issue is 
about freedom of speech on the 
public airwaves. "I'm disappoint- 
ed that we're losing someone who 
was making free speech an issue," 
he says. "Over the years some of 
the great comedians have made the 

Jeff Pollack 

h Hastings Fred Jacobs 

move to media where they could 
speak out. 

"We still have Jay Leno on terres- 
trial TV, so I think there will still be 
the opportunity to develop stars on 
terrestrial radio. In the future we 
might have to look at that television 
model and say, 'The Sopranos can use 
the "f word," and Jay Leno doesn't 
but somehow still entertains us."' 

Hastings believes the freedom -of - 

speech issue boils down to content 
"as long as the adult con- 
tent is compelling rather 
than lowest -common -de- 
nominator." He says, "I 
don't watch The Sopranos 

because they can use the 
'f word,' I watch it because 
it's a great show." 

Fish contends that com- 
paring the TV model to 
radio doesn't work. "It's 
still all about localism," he 

says. "People use radio very different- 
ly than they do TV. Aside from local 
news, I don't think they expect the en- 
tertainers on TV to cater to them per- 
sonally. 

"We can imagine meeting friends 
at Central Perk, but meeting jocks at 
local events and concerts is a reality. 
And hearing them entertain us in 
ways that speak to our daily lives in 
our very neighborhoods is still pow- 
erful stuff." 

Freedom of speech and the FCC 
aside, the running theme here is 
that terrestrial radio is not only los- 
ing one of its major talents, but it 
also hasn't really forged a legiti- 
mate Plan B. 

Next week we'll continue this dis- 
cussion with a focus on what terres- 
trial radio needs to do to develop 
and nurture talent for the future. 
We'll also feature comments from 
Lex & Terry, whose syndicated 
morning show may benefit from 
Stem's impending exit. 



56 

LAST 
WEEK 

JjROCK TOP 30, 
October 22, 2004 

THIS 
WEEK ARTIST TITLE LABEL(S) 

1 0 VELVET REVOLVER Fall To Pieces (RCA/RMG) 

4 0 U2 Vertigo (lnterscope/ 

2 3 THREE DAYS GRACE Just Like You (Jive/Zomba) 

3 4 ALTER BRIDGE Open Your Eyes (Wind-up) 

5 5 SILVERTIDE Ain't Comin' Home (J/RMG) 

10 0 GODSMACKfIDROPBOX Touche (Republic/Universal/ 

9 O KENNY WAYNE SHEPHERD Alive (Reprise) 

8 0 GREEN DAY American Idiot (Reprise) 

6 9 LINKIN PARK Breaking The Habit (Warner Bros) 

7 Q PAPA ROACH Getting Away With Murder (Geffen) 

11 Q NICKELBACK Because Of You (Roadrunner/IDJMG) 

16 ® COLLECTIVE SOUL Counting The Days (El Music Group) 

14 13 BREAKING BENJAMIN So Cold (Hollywood) 

12 14 VELVET REVOLVER Slither (RCA/RMG) 

13 15 CROSSFADE Cold (Columbia/ 

15 16 CHEVELLE Vitamin R (Leading Us Along) (Epic) 

17 17 SHINEDOWN Simple Man (Atlantic) 

18 18 FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

20 Q MEGADETH Die Dead Enough (Sanctuary/SRG) 

19 20 KORN Word Up (Epic) 

¡Debut> SHINEDOWN Burning Bright (Atlantic) 

[Debut> ® THREE DAYS GRACE Home (Jive/Zomba) 

22 ® DROWNING POOL Love And War (Wind-up) 

¡Debut> I JET Look What You've Done (Atlantic) 

23 25 THORNLEY Easy Comes (Roadrunner/IDJMG) 

24 26 SALIVA Survival Of The Sickest (/s/and/IDJMG) 

21 27 LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

¡Debut> ED MARILYN MANSON Personal Jesus (Nothing/lnterscope) 

29 29 SPIDERBAIT Black Betty (lnterscope/ 

28 30 DAMAGEPLAN Pride (Elektra/Atlantic) 

BY 

TOTAL + / - TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS AUDIENCE CHART ADDS 

(00) 

855 +64 39471 12 3010 

629 +69 32993 4 2510 

598 -78 30505 26 3010 

585 -49 23204 17 2710 

525 2 21196 10 2910 

475 +58 16748 13 2510 

475 +57 15530 9 2510 

473 +42 23978 10 2310 

468 23 25320 18 2210 

444 +6 19908 14 2310 

421 +16 16477 6 2910 

384 +58 16497 4 2410 

356 -5 14787 20 1710 

356 -11 20774 27 2610 

345 -21 12080 24 2110 

333 -6 11567 11 2110 

246 -21 8694 19 2210 

183 -5 4806 14 1510 

175 +8 3130 7 1611 

156 -16 3139 7 1210 

132 +68 3567 1 1715 

120 +56 3302 1 1211 

120 +1 2852 6 1310 

115 +58 5258 1 1413 

96 -13 2559 7 1210 

90 11 3399 18 910 

87 44 842 9 810 

85 +14 1758 1 910 

82 -1 1506 3 1012 

81 -2 1718 3 610 

31 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 10/10-10/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to - 
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH 
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc. 

New & Active 
PUDDLE OF MUDD Spin You Around (Geffen) 

Total Plays: 69, Total Stations: 4, Adds: 0 

A PERFECT CIRCLE Imagine (Virgin) 

Total Plays: 54, Total Stations: 4, Adds: 0 

SLIPKNOT Vermilion (Roadrunner/IDJMG) 

Total Plays: 42, Total Stations: 5, Adds: 1 

TESLA Into The Now (Sanctuary/SRG) 

Total Plays: 40, Total Stations: 4, Adds: 0 

EXIES Ugly (Virgin) 

Total Plays: 39, Total Stations: 5, Adds: 2 

SUBMERSED Hollow (Wind-up) 

Total Plays: 37, Total Stations: 6, Adds: 1 

SEVENDUST Face To Face (TVT) 

Total Plays: 35, Total Stations: 6, Adds: 3 

EARSHOT Someone (Warner Bros.) 

Total Plays: 33, Total Stations: 6, Adds: 2 

KILLSWITCH ENGAGE The End Of Heartache (Roadrunner/IDJMG) 

Total Plays: 33, Total Stations: 3, Adds: 0 

EIGHT DAYS GONE Time Of Year (Ragin'Grace/Titan) 
Total Plays: 28, Total Stations: 3, Adds: 0 

Songs ranked by total plays 

MEDIABASE 

Most Added® 
www.rradds.com 

ARTIST TITLE LABEL(S) ADDS 

SALIVA Razor's Edge (lslandlIDJMG) 7 

SHINEDOWN Burning Bright (Atlantic) 5 

HOOBASTANK Disappear (island/IDJMG) 4 

JET Look What You've Done (Atlantic) 3 

SEVENDUST Face To Face (TVT) 3 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

U2 Vertigo (lnterscope) +69 

SHINEDOWN Burning Bright (Atlantic) +68 

VELVET REVOLVER Fall To Pieces (RCA/RMG) +64 

GODSMACK f(DROPBOX Touche (Republic/Universal) +58 

COLLECTIVE SOUL Counting The Days (f/Music Group) +58 

JET Look What You've Done (Atlantic) +58 

KENNY WAYNE SHEPHERD Alive (Reprise) +57 

THREE DAYS GRACE Home (Jive/Zomba) +56 

GREEN DAY American Idiot (Reprise) +42 

SLIPKNOT Duality (Roadrunner/IDJMG) +23 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

TOTAL 

PLAYS 

JET Cold Hard Bitch (At/antic) 264 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner/IDJMG) 228 

AUDIOSLAVE I Am The Highway (lnterscope/Epic) 

JET Are You Gonna Be My Girl (Atlantic) 

SLIPKNOT Duality (Roadrunner/IDJMG) 

NICKELBACK Figured You Out (Roadrunner/IDJMG) 

AUDIOSLAVE Like A Stone (lnterscope/Epic/ 

TRAPT Headstrong (Warner Bros.) 

THREE DAYS GRACE (I Hate) Everything About You (Jive/Zomba)132 

210 

206 

204 

200 

180 

153 

Station playlists for all R&R reporters 
are available on the web at 
www.radioandrecords.com. 

Reporters 

KZRR/Albuquerque, NM* 
aA:BMMN 
PO:MWMeaw 
APO. JilCdweo 

oAdds 

WZZO/Allentown, PA* 
PO: Rd Sdam 
MD drla Una 

No me 

KWHUAnchorage, AK 
APO: &e Sbetl 

9 THREE OATS GRACE 

9 SLIPKNOT 

A PERFECT CIRCLE 

SHINEDOWN 

WTOS/Augusta, ME 
ORVPD: Sra seW1 

APO CM Red 
12 EARSHOT 

12I KORN 

SALIVA 

KLBJ/Austin, TX* 
OµrD: JaL Can) 
AIO: Lod LA" 
No Adds 

KOOJBaton Rouge, LA* 
Did Jet dead 
PO: Pal Wei 
et Jay land 

9 SHINEDOWN 

5 SALIVA 

2 USED 

2 A0]SSFADE 
2 ATDMSNIP 

LAW Of GOO 

FALLAS WELL 

KIOCBeaumont, TX* 
MUM wn 
No Adds 

WBUF/Butfalo, NY* 
PO: Job Pal 
AMP& An Rim 
No Ams 

WROK/Canton, OH* 
PD: Wd R Nn 
MD NO Atlan 

1 SALIVA 

NONPOINT 

WKLC/Charleston, WV 
Odle IWrAeyl 

1 HOOBASTAAK 

WEBN/Cincinnati, OH* 
01011: sum WW1 
MO: RFA Yale 
No Adds 

WMMS/Cleveland, OH* 
PO: Bo Mellen 
Mt Nub BON 
No ALA 

KNCN/Chnorjus Christi, TX* 
014116 PalaNORD: 

Mme Timbre 
2 SEVENDUST 

HOOBASTANK 

KIAD/EI Paso, TX* 
aMBP. Cdtlw Ntla 
REMO OW Om 

HOOBASTANK 

SALIVA 

WMTT/Elmira, NY 
PO eqe ldb 
MkSYrlwslhw 
15 112 

14 KENNYWAYNESHEPHEPD 

13 dINERTIa 
11 NICKELBACK 

10 00LLECTIMESaUL 
I MAGIA -FI 

WRCO/Fayetteville, NC* 
Ott Pay Shas 
PAMtlAm 
MD N Red 

HOOBASTANK 

EARSHOT 

PAPA ROACH 

WBZT/Greenville, SC* 
Oak Sei Jodlm 
Pt Grip Ono) 

4 SHINEDOWN 

2 THREE DAIS GRACE 

2 GROSSFADE 

MAGNA FI 

WRVC/Huntington 
OAYPO: JN Mrby 
»ONO hem IWIn 

3 SPIDERBAIT 

WRKR/Kalamazoo, MI 
OM: Mb MefNy 
POW Jay Macon 
No Ws 

Stations and their adds listed alphabetically by market 

KZZE/Medtord, OR 
PO'. MaRy Mead 
At Rob King 

No Mob 

WDHA/Morristown, NJ* 
PORED: Tare Cart 

2 SPIDERBAIT 

WXMM/Nortolk, VA* 
DAF. John Sway 
PORNO:JNsIb 

SALIVA 

KFZX/Odessa, TX 
POW Blew WYMI 

4 EIGHT DAYS GONE 

KCLB/Palm Springs, CA 
OFk Gay OeFbOy 
Pt Rn VA 

4 SALIVA 

WWCT/Peoria, IL 
No ARM 

WMMR/Philadelphia, PA* 
PO NAII Woe 
APO: the Unto 
MO: Sem "Tie Rabbi' Tyne 

S -.DE ,BAIT 
SUBKIEHSEL 

KDKB/Phoenix, AZ* 
PO: Joe WNW 
MO: PW Nhon 
No Ws 

KUFO/Poriland,OR* 
aA49: Daa Mmme 
IMO De NW 
No ALIEN 

WHEB/Portsmouth, NH* 
PO AmJna 

PO: Cbe Ma" Owl 
MD: Awn -JI" Rand 

1 MFGADETH 

WHJY/Providence, Rl* 
PO: Stall Laud* 
APO:Omp PREDO 
M0: John lantl 

FT 

WBBB/Raleigh, NC* 
POW JN Nee 

9 JET 

9 LAZYBOY 

1 SHINEDOWN 

KCAL/Riverside, CA* 
PO: SMW Nam 
APORNO: DeM )hell 

SEVENDUST 

WROV/Roanoke, VA* 
PO:AamRome 
APORI¢ IeMI Knn,wFTab 

1 NONPoINT 

EXIES 

KRXQ/Sacramento, CA* 
OM: Jan fax 
AS Pi Man, 

SHINEDOWN 

KBER/Salt Lake City, UT* 
OM LW Janes 

PO: rely taw 
AMU TO Pow 

SHINELOWN 

JET 

KSRX/San Antonio, TX* 
WO : Jolla Coe 
MO WON lacte 

SEVENDOAN 

HOORAS TANA 

SLIPKNOT 

SALIVA 

DOES 

KZOZ/San Luis Obispo, CA 
POW Dam dated 

1 SHINEDOWN 

1 SALIVA 

KTUX/Shreveport,LA* 
Pü IIFF Wad 
MU F/pe Sbe 

SALIVA 

WWDG/Syracuse, NY* 
Lit Rd tabu 
MI 00W 

MD: WI Odd 
Na Adds 

WKLT/iraverse City, MI 
PORNO: AMA Ray 

4 FUTURE LEADERS OF THE WORLD 

3 LAZSSOY 

KMOD/Tulsa, OK* 
eve Den dey 

EARSHOT 

SALIVA 

KRT(1/Tulsa, OK* 
061: See War 
PORED: dry rely 
APO: Keay GanN 
No AAS 

KBRO/Waco,TX 
PORNO: bad Heeb 

I CHEVILLE 

MAGNA -FI 

WMZK/Wausau, WI 
POW Me tow 

A SLIPKNOT 

KBZS/Wichita Falls, TX 
OM: due TWO 
Pt Lb Rya 
AMMO: Ma Vag 

T THREE DAYS GRACE 

6 SHINEDOWN 

4 SALIVA 

I SPIDERBAI 

WWFX/Worcester, MA* 
LA: Jay lm TO 
PORTO ADON , Engel 

MAGNA, 

*Monitored Reporters 

49 Total Reporters 

31 Total Monitored 

18 Total Indicator 

F'OWEREa121 

MEDIABASE 

Did Not Report, Playlist Frozen (3): 
KFLY/Eugene, OR 
WPXC/Cape Cod, MA 
WXRX/Rockford, IL 



WEEK 

1 0 
2 © 
3 © 
4 0 
5 0 
7 0 
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10 8 

12 0 
6 10 

9 11 

13 12 

15 ® 
14 Q 
16 0 
11 16 

17 Q 
18 0 
20 Q 
21 

23 ® 
34 ® 
22 ® 
25 

37 0 
19 26 

26 27 

35 

30 

31 Q 
32 ® 
27 32 

29 33 

24 34 

28 35 

43 t 

45 ® 
39 t 

40 Q 
50 Q 
44 Q 

¡Debut> Q 
41 43 

¡Debut> Q 
[Debut> Q 

46 46 

38 47 

47 

36 49 

49 50 

ACTIVE ROCK TOP 50 
® October 22, 2004 

57 

POWERED : 

MEUTABASE 

AR11ST TTRE LAEEL(S) 

TOTAL 
PLAYS 

.I- 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON 

CHART 
TOTAL STATIONSI 

ADDS Most Added® 
PAPA ROACH Getting Away With Murder (Geffen) 1953 +95 106249 15 5810 www.rradds.coin 
VELVET REVOLVER Fall To Pieces (RCA/HMG) 1804 +5 90055 13 5910 

ARTIST TITLE LABEL(S) ADDS 

BREAKING BENJAMIN So Cold (Hollywood) 1697 +7 81528 26 5910 
SALIVA Razor's Edge (lslandlIOJMG) 13 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 1563 +65 73799 12 5910 CROSSFADE So Far Away (Columbia) 11 

GREEN DAY American Idiot (Reprise) 1295 +11 62708 11 5510 SHINEDOWN Burning Bright (Atlantic) 10 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 1248 +52 52086 20 5610 
HOOBASTANK Disappear (Island/IDJMG) 10 

EXIES Ugly (Virgin) 9 

CROSSFADE Cold (Columbia) 1187 -2 56828 38 5410 
SPIDERBAIT Black Betty (lnterscope) 8 

GODSMACK fIDROPBOX Touche (Republic/Universal) 1145 12 54340 14 5110 SEVENDUST Face To Face (TVT) 6 

KORN Word Up (Epic) 1124 +31 41586 10 5510 A PERFECT CIRCLE Imagine (Virgin) 5 

LINKIN PARK Breaking The Habit (Warner Bros.) 1105 -1-09 54474 19 5310 
KILLSWITCH ENGAGE The End... (Roadrunner/IDJMG) 4 

THREE DAYS GRACE Just Like You (Jive/Zomba) 1077 -93 59529 29 5510 

SLIPKNOT Duality (Roadrunner/IDJMG) 1006 -51 51400 27 5610 Most 
U2 Vertigo (lnterscope) 959 +61 40561 4 4411 Increased Plays 
SILVERTIDE Ain't Comin' Home (J/RMG) 947 +29 40344 12 5510 TOTAL 

PLAY 

NICKELBACK Because Of You (Roadrunner/IDJMG) 872 +38 33362 7 5010 
ARTIST TITLE LABEL(S) INCREASE 

ALTER BRIDGE Open Your Eyes (Wind-up) 861 -274 39106 18 4910 
THREE DAYS GRACE Home (Jive/Zomba) +226 

SLIPKNOT Vermilion (Roadrunner/IDJMG) + 189 

MARILYN MANSON Personal Jesus (Nothing/lnterscope) 824 +75 27178 8 5010 CROSSFADE So Far Away (Columbia) +172 

KENNY WAYNE SHEPHERD Alive (Reprise) 752 +4 33884 9 5011 EARSHOT Someone (Warner Bros.) +129 

SKINDRED Nobody (Lava) 726 +54 21367 13 5212 SALIVA Razor's Edge (island/IDJMG) +118 

DROWNING POOL Love And War (Wind-up) 624 +4 22033 9 4810 
SHINEDOWN Burning Bright (Atlantic) +117 

EXIES Ugly (Virgin) +107 

COLLECTIVE SOUL Counting The Days (El Music Group) 568 +73 25977 5 4113 PAPA ROACH Getting Away With Murder (Geffen) +95 

THREE DAYS GRACE Home (Jive/Zomba) 561 +226 20436 3 5113 MARILYN MANSON Personal Jesus (Nothing/lnterscope) +75 

MEGADETH Die Dead Enough (Sanctuary/SRG) 522 +4 21875 12 3711 COLLECTIVE SOUL Counting The Days (El Music Group) +73 

A PERFECT CIRCLE Imagine (Virgin) 487 +33 17749 3 3815 

SLIPKNOT Vermilion (Roadrunner/IDJMG) 485 +189 14779 2 4113 Most 
LOSTPROPHETS Wake Up (Make A Move) (Columbia) 471 -222 15279 21 3910 Played Recurrents 
HELMET See You Dead (lnterscope) 441 -5 14056 10 4110 TOTAL 

SEVENDUST Face To Face (TVT) 402 +67 13584 3 4016 
ARTIST TITLE LABEL(S) PLAYS 

VELVET REVOLVER Slither (RCA/RMG) 604 

KILLSWITCH ENGAGE The End Of Heartache (Roadrunner/IDJMG) 391 +43 9158 10 3814 JET Cold Hard Bitch (Atlantic) 485 

SUM 41 We're All To Blame (Island/IDJMG) 380 +37 7847 6 2611 THREE DAYS GRACE (I Hate) Everything About You (Jive/Zomba) 461 

INSTRUCTION Breakdown (Geffen) 379 +37 8656 10 4012 LINKIN PARK Lying From You (Warner Bros.) 459 

THORNLEY Easy Comes (Roadrunner/IDJMG) 378 -68 12086 11 3710 
NICKELBACK Figured You Out (Roadrunner/IDJMG) 449 

SHINEDOWN 45 (Atlantic) 397 

DAMAGEPLAN Pride (Elektra/Atlantic) 367 -32 10062 15 2910 GODSMACK Re -Align (Republic/Universal) 311 

SALIVA Survival Of The Sickest (Island/IDJMG) 347 -127 14326 19 3110 LINKIN PARK Numb (Warner Bros.) 356 

A PERFECT CIRCLE Blue (Virgin) 338 -98 14428 12 3610 AUDIOSLAVE Show Me How To Live (lnterscope/Epic) 331 

SHINEDOWN Burning Bright (Atlantic) 333 +117 15624 3 40110 
LINKIN PARK Faint (Warner Bros.) 317 

EARSHOT Someone (Warner Bros.) 324 +129 7740 2 3512 New&Active 
MUSIC Freedom Fighters (Capitol) 279 +5 4590 8 2910 

USED Take It Away (Reprise) 276 +5 4316 7 2310 KORN Another Brick In The Wall (Epic) 

SALIVA Razor's Edge (island/IDJMG) 265 +118 12353 2 36113 Total Plays: 149, Total Stations: 10, Adds: 2 

RAMMSTEIN Amerika (Republic/Universal) 
SUBMERSED Hollow (Wind-up) 263 +58 4657 4 3110 Total Plays: 133, Total Stations: 15, Adds: 1 

CROSSFADE So Far Away (Columbia) 229 +172 9982 1 42111 ATOMSHIP Withered (Wind-up) 

MAGNA -FI Down In It (Aezra) 223 17 8086 5 2110 
Total Plays: 90, Total Stations: 14, Adds: 3 

CANDIRIA Down (Type Al 
JET Look What You've Done (Atlantic) 202 +66 9006 1 2013 Total Plays: 63, Total Stations: 10, Adds: 0 

EXIES Ugly (Virgin) 200 +107 6149 1 3019 METALLICA Some Kind Of Monster (Elektra/Warner Bros.) 

SPIDERBAIT Black Betty (lnterscope) 188 -7 10818 7 1918 
Total Plays: 57, Total Stations: 10, Adds: 0 

FEAR FACTORY Bite The Hand That Bleeds (Liquid 8) 

12 STONES Far Away (Wind-up) 185 -95 4080 12 1810 Total Plays: 44, Total Stations: 6, Adds: 1 

SKILLET Open Wounds (Ardent/Lava) 182 +10 4452 4 2211 NONPOINT In The Air Tonight (Lava) 

Total Plays: 38, Total Stations: 7, Adds: 3 

NONPOINT The Truth (Lava) 159 -141 3939 18 1810 HOOBASTANK Disappear (lsland/IDJMGI 

KILLERS Somebody Told Me (Is/and/IDJMG) 156 -7 4223 7 511 Total Plays: 11, Total Stations: 10, Adds: 10 

59 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 10/10-10/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 

is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number 

of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, 

Arbitron Inc.). © 2004, R&R, Inc. 

Station playlists for all R&R reporters 
are available on the web at 
www.radioandrecords.com. 

lips time Io call Coleman. 
It's time for deeper insights. 
It's time to make better decisions. 
It's time to bring in the industry's leading team. 

919-571-0000 
COLEMAN 
MUSIC. TRENDS. BRANDING. 

www.ColemanInsights.com 
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America's Best Testing Active Rock Songs 
12 + For The Week Ending 10/22/04 

M M M 
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 

BREAKING BENJAMIN So Cold (Hollywood) 4.43 4.55 95% 11% 4.40 4.51 4.21 

THREE DAYS GRACE Just Like You (JivelZombal 4.28 4.31 97% 23% 4.12 4.16 4.07 

PAPA ROACH Getting Away With Murder (Geffen) 4.25 4.33 93% 14% 4.12 4.05 4.24 

CROSSFADE Cold (Columbia) 4.24 4.38 86% 13% 4.10 4.11 4.07 

SLIPKNOT Duality (Roadrunner/IDJMG) 4.18 4.27 89% 18% 4.27 4.25 4.30 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 4.16 4.18 84% 11% 4.08 4.44 3.55 

LINKIN PARK Breaking The Habit (Warner Bros.) 4.14 4.13 99% 36% 3.98 4.01 3.93 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 4.07 4.12 94% 17% 3.96 4.15 3.68 

DROWNING POOL Love And War (Wind-up) 4.00 3.96 58% 5% 3.94 3.91 3.97 

GODSMACK fIDROPBOX Touche (Republic/Universal) 3.96 4.06 78% 14% 3.82 3.79 3.85 

NONPOINT The Truth (Laval 3.95 4.05 53% 7% 3.86 3.82 3.90 

A PERFECT CIRCLE Blue (Virgin) 3.91 4.02 58% 11% 3.78 3.93 3.54 

VELVET REVOLVER Fall To Pieces (RCA/RMG) 3.90 3.92 88% 21% 3.86 3.80 3.93 

KORN Word Up (Epic) 3.88 3.93 89% 15% 3.68 3.62 3.76 

DAMAGEPLAN Pride (Elektra/Atlantic) 3.86 - 42% 5% 3.90 3.71 4.17 

NICKELBACK Because Of You (Roadrunner/IDJMG) 3.81 3.78 78a/D 14% 3.71 3.68 3.74 

GREEN DAY American Idiot (Reprise) 3.80 3.87 96% 27% 3.62 3.66 3.55 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 3.79 3.92 67% 11% 3.70 3.71 3.69 

SALIVA Survival Of The Sickest (Island/IDJMG) 3.73 3.72 79% 20% 3.60 3.51 3.13 

THORNLEY Easy Comes (Roadrunner/IDJMG) 3.72 3.82 44% 6% 3.73 3.69 3.79 

ALTER BRIDGE Open Your Eyes (Wind-up) 3.71 3.79 85% 22% 3.53 3.46 3.62 

MARILYN MANSON Personal Jesus (Nothing/lnterscope) 3.68 3.71 75% 15% 3.30 3.17 3.46 

SHINEDOWN Simple Man (Atlantic) 3.64 3.69 78% 26% 3.62 3.95 3.14 

COLLECTIVE SOUL Counting The Days (El Music Group) 3.51 - 40% 1a/o 3.38 3.31 3.48 

MEGADETH Die Dead Enough (Sanctuary/SRG) 3.49 3.74 41% 8% 3.36 3.09 3.72 

SKINDRED Nobody (Lava) 3.43 3.45 51% 14% 3.42 3.13 3.85 

KENNY WAYNE SHEPHERD Alive (Reprise) 3.21 3.51 50% 16% 3.12 3.06 3.18 

Total sample size is 370 respondents. Total average lavorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based 

on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet onty. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 

calling 818-377-5300. RateTheMusic.com data is provided by Medlabase Research, a division of Premiere Radio Networks. 

ROCK TOP 3O 
LAST THIS 
WEEK WEEK ARTIST TITLE LABELS! 

1 

2 

3 

4 

6 

5 

7 

8 

11 

9 

10 

14 

12 

15 

13 

20 

17 

19 

16 

18 

22 

21 

26 

24 

23 

27 

25 

(Debut> 

(Debut> 

28 

TOTAL 
PLAYS 

1 U2 Vertigo (lnterscope) 693 

2 VELVET REVOLVER Fall To Pieces (RCA/RMG) 631 

O ALTER BRIDGE Open Your Eyes (Wind-up) 495 

4 TEA PARTY The Writings On... (EM/Music Canada) 434 

5 GREEN DAY American Idiot (Reprise) 409 

6 KILLERS Somebody Told Me (ls/and//DJMG) 398 

©. THORNLEY Come Again (Roadrunner/IDJMG) 389 

8 LINKIN PARK Breaking The Habit (Warner Bros.) 353 

O COLLECTIVE SOUL Counting The Days (E/Music Group) 351 

10 JET Rollover D.J. (Atlantic) 335 

04, BOY Same Old Song (Maple Music/Universal) 307 

O PAPA ROACH Getting Away With Murder (Geffen) 273 

134, BRYAN ADAMS Open Road (Universal) 271 

O JIMMY EAT WORLD Pain (lnterscope) 262 

15 FRANZ FERDINAND Take Me Out (Domino/Epic) 259 

O. SUM 41 We're All To Blame (/stand//DJMG) 250 

®xl TRAGICALLY HIP It Can't Be Nashville... (Zoe/Rounder) 246 

NICKELBACK Because Of You (Roadrunnerl/DJMG) 227 

19* WAKING EYES Watch Your Money (Warner Musk Canada) 212 

20*BILLY TALENT River Below (Atlantic) 201 

® BREAKING BENJAMIN So Cold (Hollywood) 198 

22* STABILO Everybody (Virgin Music Canada) 186 

® JOHN MELLENCAMP Walk Tall (/s/and/IDJMG) 170 

GODSMACKfIDROPBOX Touche (Republic/Universal) 168 

25 CHEVELLE Vitamin R (Leading Us Along) (Epic) 165 

PROJETORANGE Tell All... (Vik/BMGMusicCanada) 155 

27 TREWS Tired Of Waiting (Sony Music Canada) 154 

ED M. GOOD BAND It's Been)... (Universal Music Canada) 111 

ED GREEN DAY Boulevard Of Broken Dreams (Reprise) 110 

30 TRAIN Ordinary (Columbia) 106 

POWEREDEZI 

MEDIABASE 

4/- 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

-18 4 2510 

-7 9 2410 

+17 13 2110 

-43 12 2210 

-32 11 2010 

-58 20 2110 

+8 9 2110 

-26 17 1710 

+65 3 1710 

-39 13 2010 

+18 5 1910 

+15 7 1510 

-5 10 1510 

+7 6 1612 

-16 16 1710 

+32 7 1210 

+2 9 1510 

+5 4 1512 

-33 18 1610 

-28 18 1510 

+7 6 1110 

-13 16 1010 

+16 5 1111 

+1 7 1010 

-25 6 1010 

+11 2 910 

-12 18 1110 

+36 1 611 

+36 1 511 

-25 12 710 

25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 10/10-10/16. Bullets appear on songs gaining plays or 
remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. 
Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

`song. Indicates Cancon. © 2004, R&R, Inc. - 

Reporters 
Stations and their adds listed alphabetically by market 

KEYJ/Abilene, TX 
OM- James Cameron 
PO/MO : Frank Pain 
APO: Chai McGuire 

çP 

WOBK/Albany, NY' 
POMO: Chili Walker 

13.1' 

WAAFBoston, MA' 
Po: Keith Hastings 

MO: Mislress Carrie 
Ju.BDY 

:WI1.PAM SHATIEO 
NONPDIm 

WYBe/Charleston. Sc. 
OMPD: Mike Allen 

]Ea"ANA 

WRIFBetroit. MI' 
OMAN: Doug Podell 

AMMO: Mart Pennington 
iWÈAPPANK 
AION,Stit 
EXP.-P 

KRBR/Duluth 
PDMO'. Ray "Crary Ray' Styles 
APO D -Bach 

WFPT/Greenville, SC' 
OM/PD: Mark Hendrix 
MD: Smart Taylor 

KILLERS 

HOOBASTANO 

BEASTIE BOYS 
KENNY WAYNE SHEPHERD 

ERIES 

WOCM/Hagerstown 
OM- Rick Alexander 

PD/MD: Mike Holder 

KZRK/Amarillo, TX WRXR/Chaeanooga.TN' KNRO/Eugene, OR 
APO'. Shawn Guinn 

PDMD: Eric Slayler OM: Kris Van Dyke OM: Russ Davidson 
5 HODBASrAN( PO Boner PD M Scott 
5 CROSSFADE 

5 NsPONy1 
MD: Opie 

sossik 
HOOSASTANE 
PAPA HUAIS 

WOXAMamshurg, PA- 
5 PAPA ROACH 

5 SALIVA 

A P_NEFE' SAL11A 
PO Claudine DeLorenzo 
MD: Nixon 
i Ast 

WWWX/Appleten, ' WI 
PDAD: Gaayy DDuelo 

1 tmoBASINW 
1 SALIVA H 

ALWA 

WZLN/Chicago,IL' 
K: Bill Gamble 
APD: Steve Levy 

MO: James VanOsdol 
EReæ- 

,,Necaw 

WGBF/Evansville, IN 
OM: Mike Sanders 

Falboy 
APOMD: Slick Nick 

2 SALIVA 

1 THREE DAYS GRACE 

WCCCMartrord. CT' 
PD: Michael Picaºi 
APDMO'. Mike Karolyi 

WCHZ/AD6usta. GA - 
OM -Harley Drew 
PO/MD : Chuck Williams 

KROR/Chico, CA 
0M: Ron Woodward 
POMO: Dain Sandoval 

WWBN/Tlird, MI' 
OM. Jay Patrick 
PD: Brian Beddow 
APO/MD: Tony LaRrie 

PP, ADP 

SKI.,11 
SALIVA 

WAMXMuoti gton 

KKXXBakerslield, CA' 
PS John Boyle 
MO JJ Pneve 

KILO/Colorado Springs. CO' 
OM. Rich Hawk 
PO: Ross Ford 
APTMD Ditch 

1,NEDOWN 
A:. MRII, 
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The New 
Alternative Deal 
`Welcome back, welcome back, welcome back' 

Exit Max Tolkoff. Enter Kevin Stapleford, R&R's new 
Alternative Editor. In case you missed the memo, Kevin's 
credentials include a lengthy tenure as VP/Programming 
atXTRA-FM (91X)/San Diego and independent consult- 
ing tours with the likes of KNDD/Seattle and WHFS/ 
Washington. Let's all give Kevin a big hand and welcome 
him back to Alt -World. 

Oh, hi. I have to tell you that I've 
been overwhelmed by the outpouring 
of sincere love and affection this past 
week, but what's up with the "Wel- 
come back"? I was not in prison. I did 
not just return from a missionary 
project in Africa. I did not follow Mase 

into the ministry. 
True, in the past few years my con- 

sulting adventures veered away from 
the middle line of the Alternative road 
and I worked with companies outside 
the music industry altogether. So, in 
a way, I feel like an explorer return- 
ing to base camp with stories of 
strange and frightening creatures who 
don't even know who Velvet Revolv- 
er are. 

But things really haven't changed 
that much since I was completely em- 
bedded in all things Alt. For starters, 
everyone still seems to be wringing 
their hands about the health, rele- 
vance and overall well-being of the 
format. Perhaps this is part of our na- 

- ture, being the socially retarded rene- 
gade underdogs we're supposed to 
be. I'd like to drop the whole topic 
though. We're here, we're queer, get 
used to it. 

Speaking of which, let's talk about 
my predecessor for a minute. Max is 

a swell guy and a total bastard all 
rolled into one, making him one of the 

most magnificent beasts I have ever 
worked with. I once served as his 
phone op back in the '80s. In fact, we 
were the duo who really signed 91X 

on the air, but that's another story for 

another day. 
R&R Triple A Editor John Schoen- 

berger was the person who suggest- 
ed me for this new adventure, but 
Max didn't protest too loudly. As an 
homage, I plan to shave my head, in- 

hale a few bacon -wrapped hot dogs 
and walk around the office looking 
ominous. 

The People Have 
The Power 

Meanwhile, we've all got work to 

do. For starters, my lawyer has al- 
ready begun negotiations to have that 
photo up there in the upper left-hand 
corner removed. I swear to God, I do 
not really look like that. The staff pho- 
to police caught me right when I 

walked into R&R HQ. I look dazed 
and confused because I was. 

Other than that, we're going to cov- 

er issues that affect our little commu- 
nity without getting too wrapped up 
in the idea that we are a community 
at all. Speaking as an adventurer re- 

turning to base camp, it's important 
that we all respect the fact that the Alt 
world is pretty slight when compared 

WAY BACK IN THE DAY New R&R Alternative Editor Kevin Stapleford (r), 

Robert Smith and their hair 

to what's going on in the universal 
reality of daily life. For this reason, it's 
dangerous for us to get too wrapped 
up in our internal dialogues about 
what matters at the format and what 
doesn't. 

I'll give you an example of what I 
mean: I went to the HFStival in 
Washington once, around 1998, when 
Jamiroquai was one of the bands in 
the lineup. As they did their funky 
thing, the crowd sort of went numb 
and lost interest, while all the Alt 
tastemakers on the side of the stage 
got into a very pretentious groove. 
"The people just don't get it," some- 
body with a laminate sniffed, and all 

the other laminate -wearers nodded 
in agreement. 

"I feel like an 

explorer returning 

to base camp with 

stories of strange 

and frightening 

creatures who 

don't even know 

who Velvet 

Revolver are." 

Come on. The people always get 
it, whether you agree with what 
they're getting or not. It might be 
painful when the masses overlook 
brilliant bands in favor of numb- 
ingly average ones, and it sucks 
when boring radio stations destroy 
the really adventurous guys, but 
that's the way it is. 

Survival of the fittest is real, and 
"the people" determine who lives and 
who perishes. While those of us swim- 
ming in the Alt pool can certainly do 
our best to sway opinion, we've also 
got to be ready to sway back. 

OK. Max warned me not to get too 
preachy, so we'll move on for now. 

A Major Swerve 
The last time I made a major swerve 

in my career path was when I decid - 

Who Are These People? 
A few old friends weigh in 

Who says there's no love in the Alt world? Read these 
reactions to the arrival of Kevin Stapleford at R&R and 
see how yours matches up. 

Michael Halloran, Asst. PD/MD, KBZT (FM94/9)/San Diego: "I 

have to deal with Kevin Stapleford again? Will he aircheck me in his 

weekly column? I hope so. I need direction like you wouldn't believe. 

I've been fired by more stations in San Diego than Kevin has on his 

presets. 

"Seems this is turning into some kinda cyclical karma thing. If I am 

correct, my next job will be as Altemative Editor of R&R. Then I will go 

to WFNX/Boston and back to XTRA-FM/San Diego. Max will be two 

jumps ahead of me, and I will be one step behind Kevin." 

Jim McGuinn, PD, WPLY (Y100)/Philadelphia: "The Kevin 

Stapleford? That guy who programmed back when classic Alternative 

was infant Altemative? What the hell does he know about our trials and 

tribulations at radio today? Did he live through the Limp Bizkit years? 

"Sure, now he gets to balance family life with a professional savvy 

that will amaze and astound us all in the coming. months. I'd say years, 

but this is R&R, right? Y'all rarely make your second anniversaries. 

OK, never mind. Welcome back, Kevin." 

Bill Carroll, VP/Alternative Promotion, Virgin: "Just when you thought 

R&R had sunk as low as it could by bringing in Max Tolkoff, they go and 

hire a stiff like Kevin Stapleford. I kid. Kevin is a dear friend, and R&R is 

a valued partner in our business. Best of luck, Kevin." 

Norm Winer, Ancient One, WXRT/Chicago: "As one of the few 

surviving PDs who remembers alternative music before there was a 

format, let alone before it had a capitol 'A,' I've got to admit that I was 

excited when I found out that Kevin was leaving his tranquil existence 

in San Diego to try to gather his thoughts on a weekly, printed basis. 

"He's got more adjectives at his disposal than probably any other 

Kevin at R&R. Of course, Carter's funnier, and Peterson's far more 

inspirational, but I know that Mr. Stapleford will never resort to filling his 

column with gratuitous, unflattering promo shots of rock stars with 

groveling PDs, MDs and DJs - unless, of course, they're paying him 

by the word. He still insists a picture's worth a thousand of 'em!" 

ed to go it alone as an independent 
consultant way back in the last millen- 
nium. Funny thing was, this an- 
nouncement was made the very same 
week in which the Telecom Bill was 
passed by our friends in Congress. 
Being Alternatively myopic at the 
time, I had no idea what that would 
mean. In fact, I distinctly remember 
being pissed off that it bumped me off 

the first page of R&R. 
Wondering if history might repeat 

itself, I checked to see if there were any 
apocalyptic stories hovering around 
on Page One last week. WHAM! We 

had Howard Stern announcing his 
move to satellite and declaring the 
end of the evil Terrestrial Radio Em- 
pire. "This marks the end of AM and 
FM, I guarantee it," he said. 

That's just great. 
Mr. Stern, of course, is right. Sort of. 

Everything is going to change, and 
those who don't react properly to the 
changes will share the same fate as the 
dinosaurs and the eight -track tape. Of 
course, these changes didn't start with 
Stern. Radio's exclusive grip on the 
ears of America has been loosening for 

quite some time. 
There's this thing called the Inter- 

net, you see, and it plays host to a le- 

gion of music fans that makes the 
Stem army look like a joke. I'm seri- 

ous, you should look into it. 
Meanwhile, for the past few years 

I've heard broadcasters mumble about 
how only terrestrial radio can be lo- 

rali7ed and how this will save us all. 

Pu-leeze. Traffic reports are not the 
answer. Great content is the only thing 

that can save us, whether it's in the 
form of music or personalities. 

Stern knows great content, and he'll 
be making it somewhere else. What's 
more, your average music fiend 
makes his version of great content on 
his iPod every day. We've all got to get 
busy and look for ideas wherever we 
can find them. 

That's It, That's All 

So each week when we meet here, 
let's try to branch out a bit. Let's ex- 

plore what other mediums are doing. 
We could start by bringing in our col- 

leagues from other formats to provide 
us with some swell ideas from outside 
the Alt pool. What brilliant schemes 
are going down in the Urban world 
that we could adapt to ours? How 
many ideas can we steal from CHR? 
We'll probably have to keep our dis- 
tance from the Smooth Jazz crowd, 
however. An inside source tells me 
they smoke a lot of weed. 

And that's it. We are now officially 
colleagues, you and I. Thanks to ev- 
eryone at R&R for the first week of 
hospitality. Erica Farber was so 
thrilled with my entry into her do- 
main that she promptly packed her 
bags and headed for Australia. That 
meant a lot. 

Meanwhile, Cyndee Maxwell is 
watching me like a hawk, and I've 
found that Assoc. Radio Editor Keith 
Berman is the real linchpin that keeps 
this whole ship afloat. All in all, I fig- 

ure this shouldn't be too hard. After 

all, Max was able to pull it off. And 
then the earth cooled.... 
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ALTERNATIVE TOP 50, 
® October 22, 2004 

POWERED 

1EDIABASE 

ARTIST TITLE LABEL(S) 
TOTAL 

PLAYS 
+ 1- 
PLAYS 

TOTAL 

AUDIENCE 

11 

WEEKS ON 
CHART 

TOTAL STATIONS! 
ADDS 

Most Added® 
GREEN DAY American Idiot (Reprise) 2369 -99 180182 11 7310 www.rradds. corn 
U2 Vertigo (lnterscopel 2135 +19 173373 4 7110 ARTIST TITLE LABEL(S) ADDS 

JIMMY EAT WORLD Pain (Interscope) 1980 +100 131234 8 7111 
HOOBASTANK Disappear (Island/LDJMG) 18 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 13 
BREAKING BENJAMIN So Cold (Hollywood) 1919 -58 123112 25 5910 MUSIC Breakin' (Capitol) 10 

VELVET REVOLVER Fall To Pieces (RCA/RMG) 1856 -87 118962 14 6710 BEASTIE BOYS Right Right Now Now (Capitol) 10 

LINKIN PARK Breaking The Habit (Warner Bros.) 1837 -42 134983 20 6610 JET Look What You've Done (Atlantic) 9 

PAPA ROACH Getting Away With Murder (Geffen) 1768 +18 101107 14 5810 
EXIES Ugly (Virgin) 8 

SWITCHFOOT This Is Your Life (SparrowlEM/CMG) 7 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 1765 +4 96877 12 6510 LAZYBOY Underwear Goes Inside The Pants (Universal) 7 

THREE DAYS GRACE Just Like You (Jive/Zomba) 

CROSSFADE Cold (Columbia) 

1476 

1391 

-44 

+105 

105432 

62182 

29 

22 

5610 

5514 Most 
KILLERS Somebody Told Me (/s/and/IDJMG) 1342 -117 102770 24 5611 Increased Plays 
SUM 41 We're All To Blame (/s/and/IDJMG) 1155 +60 62497 B 6510 TOTAL 

PLAY 

MODEST MOUSE Ocean Breathes Salty (Epic) 1100 +37 65458 10 5512 
ARTIST TITLE (ARELIS) INCREASE 

USED Take It Away (Reprise) 1071 +75 52127 8 6111 
GREEN DAY Boulevard Of Broken Dreams (Reprise) +260 

THREE DAYS GRACE Home (JivelZomba) +227 
SNOW PATROL Run (A&M/lnterscope) 1032 +29 66903 13 5111 

JET Look What You've Done (Atlantic) +195 

CAKE No Phone (Columbia) 971 +8 41891 8 5313 FRANZ FERDINAND This Fire (Domino/Epic) + 178 

KORN Word Up (Epic) 952 +12 65829 11 5113 SWITCHFOOT This Is Your Life (Sparrow/EMI CMG) +161 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 933 -286 48938 20 4010 
KILLERS Mr. Brightside (island/IDJMG) + 160 

MUSIC Breakin' (Capitol) +142 
SLIPKNOT Duality (Roadrunner/1DJMG) 931 -139 50399 27 4410 

SLIPKNOT Vermilion (Roadrunner//DJMG) + 136 

FRANZ FERDINAND Take Me Out (Domino/Epic) 907 -146 90744 26 5210 CROSSFADE Cold (Columbia) + 105 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 833 +260 92084 4 35113 JIMMY EAT WORLD Pain (lnterscope) +100 

INTERPOL Slow Hands (Matador) 757 +41 72280 9 4011 Most 
SKINDRED Nobody (Laval 743 +3 27954 12 4210 Played Recurrents 
COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 736 -309 35606 17 5310 

TOTAL 

TAKING BACK SUNDAY A Decade Under the Influence (Victory) 731 -125 49740 17 4811 ARTIST TITLE LABEL(S) PLAYS 

MUSE Hysteria (EastWest/WarnerBros.) 721 +52 23902 9 4813 MODEST MOUSE Float On (Epic) 723 

SOCIAL DISTORTION Reach For The Sky (Time Bomb) 700 +32 62616 7 3110 
VELVET REVOLVER Slither (RCA/RMG) 640 

JET Cold Hard Bitch (Atlantic) 625 
KILLERS Mr. Brightside (!stand/IDJMG) 664 +160 66660 4 4414 

DASHBOARD CONFESSIONAL Vindicated (Vagrant/lnterscopel 599 

MARILYN MANSON Personal Jesus (Nothing/lnterscopel 584 +5 39097 7 3513 LINKIN PARK Lying From You (Warner Bros.) 578 

A PERFECT CIRCLE Imagine (Virgin) 538 +88 31043 3 3511 SWITCHFOOT Meant To Live (Red Ink/Columbia) 531 

GOOD CHARLOTTE Predictable (Daylight/Epic) 528 -36 33339 8 3110 
WHITE STRIPES Seven Nation Army (Third Man/V2) 516 

SEETHER fIAMY LEE Broken (Wind-up) 508 
THREE DAYS GRACE Home (Jive/Zomba) 526 +227 17073 2 4115 

SHINEDOWN 45 (Atlantic) 490 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic') 518 -5 16817 15 2812 THREE DAYS GRACE (I Hate) Everything About You (Jive/Zomba) 480 

DONNAS Fall Behind Me (Lookout//At/antic) 

MY CHEMICAL ROMANCE I'm Not Okay (I Promise) (Reprise) 

516 

515 

+13 

+95 

20101 

43822 

5 

3 

3710 

3916 New &Active 
JET Look What You've Done (Atlantic) 507 +195 35837 2 4219 SEVENDUST Face To Face (TVTI 

FRANZ FERDINAND This Fire (Domino/Epic) 445 +178 33569 2 4214 Total Plays: 213, Total Stations: 15, Adds: 0 

VELLOWCARD Only One (Capitol) 440 -224 28494 17 3010 
SWITCHFOOT This Is Your Life (Sparrow/EMI CMG) 

Total Plays: 200, Total Stations: 27, Adds: 7 

NICKELBACK Because Of You (Roadrunner/IDJMG) 392 +55 11720 4 2210 BEASTIE BOYS Right Right Now Now (Capitol) 

KEANE Somewhere Only We Know (lnterscopel 381 +15 26865 4 2213 Total Plays: 178, Total Stations: 18, Adds: 10 

SLIPKNOT Vermilion (Roadrunner/IDJMG) 367 +136 15995 1 3214 
SILVERTIDE Ain't Comin' Home (J/RMGI 

Total Plays: 177, Total Stations: 8, Adds: 1 

EXPLOSION Here I Am (Tarantula/Virgin) 338 +5 10783 6 2911 INSTRUCTION Breakdown (Geffen) 

DENVER HARBOR Picture Perfect Wannabe (Universal) 334 0 5977 8 2111 Total Plays: 173, Total Stations: 18, Adds: 4 

RISE AGAINST Give It All (Geffen) 
SECRET MACHINES Nowhere Again (Reprise) 308 -2 11385 7 2310 Total Plays: 154, Total Stations: 17, Adds: 2 

SHINEDOWN Simple Man (Atlantic) 298 -35 14236 7 1710 COLLECTIVE SOUL Counting The Days (El Musk Group) 

MUSIC Breakin' (Capitol) 293 +142 22129 1 35110 
Total Plays: 152, Total Stations: 10, Adds: 2 

BURDEN BROTHERS Shadow (Kirtland) 
DOGS DIE IN HOT CARS I Love You 'Cause I Have To (V2) 293 +46 8967 1 2410 Total Plays: 134, Total Stations: 8, Adds: 0 

GODSMACK fIDROPBOX Touche (Republic/Universal) 291 +16 15464 14 1410 EARSHOT Someone (Warner Bros.) 

RIDDLIN' KIDS Stop The World (Aware/Columbia) 261 -2 9448 3 1910 
Total Plays: 123, Total Stations: 9, Adds: 0 

LAZYBOY Underwear Goes Inside The Pants (Universal) 
HIVES Two -Timing Touch And Broken Bones (lnterscopel 259 +8 10517 1 2010 Total Plays: 121, Total Stations: 10, Adds: 7 

74 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division' of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 10/10-10/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number 
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, 
Arbitron Inc.). ©2004, R&R, Inc. 

Station playlists for all R&R reporters 
are available on the web at 
www.radioandrecords.com. 

It's tine to call Coleman. 
It's time for deeper insights. 
It's time to make better decisions. 
It's time to bring in the industry's leading team. 

919-571-0000 
COLEMAN 
MUSIC. TRENDS. BRANDING. 

www.ColemanInsights.com 
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America's Best Testing Alternative Songs 12 + 
For The Week Ending 10/22/04 

Artist Title (Label) TW LW Familiarity Burn 
Persons 

18-34 
Men 

18-34 
Women 
18-34 

GREEN DAY American Idiot (Reprise) 4.17 4.09 97% 17% 4.09 4.04 4.14 

JIMMY EAT WORLD Pain (Interscope) 4.12 4.14 80% 10% 4.04 4.02 4.07 

TAKING BACK SUNDAY A Decade Under the... (Victory) 4.08 4.00 73% 12% 4.01 3.91 4.11 

KILLERS Somebody Told Me (Island/IDJMGI 4.07 4.12 95% 26% 4.02 3.88 4.16 

SUM 41 We're All To Blame (/s/and/IDJMG) 3.98 3.95 75% 8% 3.92 3.94 3.89 

BREAKING BENJAMIN So Cold (Hollywood) 3.96 3.79 88% 19% 3.90 3.83 3.98 

YELLOWCARD Only One (Capitol) 3.93 3.87 89% 19% 3.92 3.79 4.06 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 3.89 3.87 79% 13% 3.88 3.89 3.87 

THREE DAYS GRACE Just Like You (Jive/Zomba) 3.85 3.63 96% 36% 3.82 3.83 3.81 

DASHBOARD CONFESSIONAL Vindicated (Vagrant/lntersccpel 3.85 3.84 93% 32% 3.94 3.84 4.06 

LOSTPROPHETS Wake Up (Make A Move) /Columbia) 3.84 3.75 92% 24% 3.66 3.64 3.67 

SOCIAL DISTORTION Reach For The Sky (Time Bomb) 3.84 53% 7% 4.00 4.03 3.97 

VELVET REVOLVER Fall To Pieces (RCA/RMG1 3.83 3.73 79% 15% 3.84 3.80 3.90 

COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 3.83 3.78 69% 15% 3.92 3.89 3.96 

FRANZ FERDINAND Take Me Out (Domino/Epic) 3.81 3.83 96% 38% 3.80 3.73 3.88 

CROSSFADE Cold (Columbia) 3.80 3.72 72% 15% 3.77 3.79 3.75 

A PERFECT CIRCLE Blue (Virgin) 3.80 3.71 50% 8% 3.88 3.80 3.98 

SNOW PATROL Run (A&M/lnterscope) 3.77 3.66 53% 9% 3.83 3.84 3.81 

PAPA ROACH Getting Away With Murder (Geffen) 3.75 3.62 78% 16% 3.66 3.71 3.60 

MODEST MOUSE Ocean Breathes Salty (Epic) 3.75 3.68 58% 11% 3.82 3.58 4.09 

LINKIN PARK Breaking The Habit (Warner Bros.) 3.73 3.45 99% 49% 3.70 3.67 3.74 

MODEST MOUSE Float On (Epic) 3.66 3.72 93% 41% 3.76 3.78 3.74 

USED Take It Away (Reprise) 3.64 3.79 56% 11% 3.57 3.46 3.71 

MUSE Hysteria (EastWest/WarnerBros.) 3.64 44% 6% 3.60 3.55 3.65 

SLIPKNOT Duality (Roadrunner/1DJMG) 3.55 3.46 79% 24% 3.48 3.50 3.45 

KORN Word Up (Epic) 3.52 3.42 84% 22% 3.48 3.27 3.68 

CAKE No Phone (Columbia) 3.49 3.74 58% 13% 3.61 3.53 3.71 

Total sample size is 404 respondents. Total average lavorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like 
very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number 
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition 
is based on persons 12+. Persons are screened via the Internet Once passed, they can take the music test based on the format/music 
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 
participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available 
for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of 
Premiere Radio Networks. 

Andy Davis 
PD, WWCD (CD101)/Columbus, OH 

Two years ago WWCD (CD101)/Co- 
lumbus, OH had its first Vote for CD101 

campaign. We then reprised the idea 
with a Recall CD101 campaign during 
Arnold's trek toward the governor's seat 
in California. Wow, what a perfect fit. . Why are we doing it again this 
year? Simple: We want to remind our 
listeners to speak up for us. We keep it 
very nonspecific, merely reminding lis- 

teners to "vote" for CD101. There is no 

polling place to send them to, nor can we give any mention of 
Arbitron. It is, however, an emotional call to action. S This time 
around we are again repositioning CD101 in relation to the other 
stations in Columbus, and we are amping up the focus on Clear 

Channel. It seems the only company more despised than CC is Halliburton. The 
ill will toward them is strong wherever you look - on the street or in their own 

offices. Being locally owned and operated really works into our message and 
helps us stick it to CC. The audience likes the idea of being -on our side and vot- 
ing for us. They have responded with passion and are putting yard signs in front 
of their homes. 

eing "alternative" is really fun, because 
it enables me to say things like the fol- 

lowing: The people at KROQ/Los Angeles, 
WKQX (0101)/Chicago and KPNT (The 
Point)/St. Louis are a bunch of maggots! 
That was exhilarating, and it's all because 
of their early attention to the latest Slipknot 
single, "Vermilion," which made the highest 
debut of the week, at 41. For those of you 
not in the Alternative know (like me), the 
knuckleheads of Slipknot like to refer to 
their fans as "maggots." Then again, maybe this is actually an Active Rock plot to 
"limpbizkit" us into submission again. Either way, you go, maggots! ... Let's also 
give a big hand for The Music, who scored the second -highest debut, with 
"Breakin" ' No, that's not Perry Farrell handling lead vocals, but, my goodness, what 
a catchy chorus. Plus, unlike the Slipknot, it won't scare your mom. I'll venture to 
say that `Breakin"' will be a grand hit for you if you bother to play it enough. When 
you do, I'll sing along. It goes for adds next week, so please make a note of it ... 

You've also got to be impressed with Jimmy Eat World. "Pain" has been hovering 
in the Alt top 10 for a long spell, and it has now managed to inch up to No. 3, right 
behind Green Day and U2. This is good because, although other formats play JEW, 
the Alternative format can still lay a massive claim to them - and why did it take 
me so long to realize that the acronym for Jimmy Eat World is J -E -W? - Kevin Stapleford, Alternative Editor 
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JOHN SCHOENBERGER 
jschoenbergerQradioandrecords. com 

PART ONE OF A Two -PART SERIES 

The State Of 
The Format 

TRIPLE A_ 

Highlights from the Triple A Summit radio panel 

The business side of this year's R&R Triple A Sum- 
mit in Boulder, CO was kicked off on the morning of 
Thursday, Aug. 5, with our annual radio panel. Several 
subjects were discussed in the 90 -minute session, and 
over the next two weeks we'll be taking a look at some 
of the key points. 

The panel was sponsored by Warn- 
er Bros. and Reprise, and Julie Mun- 

cy and Alex Coronfly played a video 
presentation for the attendees that 
highlighted the labels' success stories 
so far this year and the key new releas- 

es lined up for the fourth quarter. They 
also gave away three iPods at the end 
of the session. 

The panel was organized and mod- 
erated by KINK/Portland, OR PD 
Dennis Constantine. On the dais 
were KBCO/Denver PD Scott Ar - 
bough, WXRT/Chicago PD and In- 
finity VP/Rock Programming Norm 
Winer, KMTT ('The Mountain)/Seat- 
tle Station Manager Chris Mays, 
WXPN/Philadelphia Asst. GM/Pro- 
gramming Bruce Warren, KWMT 
(The Mountain)/Tucson OM Tim Rich- 
ards, KPIG/Monterey PD Laura 
Ellen Hopper, former WBOS/ Boston 
PD Michele Williams and WXRV 
(The River)/Portsmouth, NH PD 
Dana Marshall. 

Let's Get Started 
Constantine opened the session by 

welcoming everyone to the 12th an- 
nual Triple A Summit. He then intro- 
duced his panelists and jumped right 
into the discussion. "We have more 
competitors than ever now," he said. 
"We have new radio formats that en- 
croach upon our audience, satellite 
radio channels, Internet radio, down- 
loading and iPods. Today we hope to 
explore ideas for how we can 
strengthen our stations in the new, 
highly competitive age. 

'We have a wide variety of panel- 
ists representing different views and 
philosophies in programming. I 

thought we'd start off by asking the 
question 'Are we playing it too safe?"" 

Wmer was the first to respond. "Be- 

ing part of a large corporation, I hear 
a lot of speeches, I am on a lot of con- 
ference rails, and I get a lot of mem- 
os," he said. "And one of the things 
they have been saying with increasing 
frequency since John Sykes came in as 
our CEO and Joel Hollander as our 

COO is that we have to start taking 
chances. Programmers need to start 
experimenting. We need to be more 
creative. Programming is the key to 
successful radio and successful radio 
companies. 

"I have bought in to this thing 
wholeheartedly. I have certainly tried 
to remain inventive and adventurous 
at WXRT, plus I have also been given 
the opportunity to get involved with 
what I think is an exciting new radio 
station in Atlanta, which we are call- 
ing Dave -FM [WZCG]. 

"Is it a Triple A station per se? Well, 

it is certainly a variation on that 
theme. As you know, no two Triple A 
stations are alike, and we cer- 

tainly believe we are giving 
Atlanta back some great radio 
with this station, under the 
guidance of PD Michelle En- 

gel." 

Research Vs. Instinct 
Constantine asked Will- 

iams, "Your background was 
in research before you got in- 
volved in the programming side of 
things. Can we say that research has 
created the problem of us playing it 

too safe these days?" 
"I don't know that it is research that 

causes programmers to lean to the safe 

side as much as it is the way research 
is being used," Williams replied. "Re- 

search on its own is a great tool, and a 

lot of thought goes into finding the 
right sample of people and making 
sure you are asking the right questions 
and testing the right songs. So the in- 
tent is good, and the results can be 
very useful, but if you rely on it too 
heavily and start to second-guess your 
instincts, that's where it can get you 
in trouble." 

Constantine then addressed Warren, 
noting that WXPN has the luxury - 
and the challenge - of being a public 
radio station. Constantine wondered if 
WXPN is always pushing the bound- 
aries to make sure it is perceived as an 
adventurous radio station. 
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"Not necessarily," Warren replied. 
"What we have to make sure of is that 
our listeners love what they hear ev- 

ery day when they listen to the radio. 
We don't sit in our strategy meetings 
and say that we need to be daring and 
take more risks. Rather, we talk about 
our commitment to innovation, which 
just comes with our mission and the 
creative climate we nurture at WXPN. 
If you approach it correctly, innova- 
tion and fresh ideas become part of the 
normal day-to-day approach to pro- 
gramming." 

Preserving Heritage 
Many of the stations in the Triple A 

community have been around for a 

long time, and each has a different 
heritage it tries to preserve. Constan- 
tine said to Hopper, "KPIG is famous 
for thinking outside of the sty. How 
far can you push it to preserve the 
unique heritage of that station and yet 
still remain commercially successful?" 

"We are lucky, because KPIG comes 
from a whole different place," Hopper 
replied. "From the beginning, KPIG's 
place has always been outside the box, 

partly because of the heritage of the 
market and the stations that came be- 
fore us and partly because of the way 
the station positioned itself when it 
signed on. 

"Ironically, we have tried to push 
ourselves a little more inside the box 
over the years, without losing the per- 
sonality of the station. To my mind, 
we are playing it more safe today than 
we were, say, five years ago, and yet, 
compared to most Triple A stations, 
we are still way outside the box." 

Constantine then directed this ques- 
tion to Arbough: "When you are the 
leader, as KBCO has been for years, 
people are always going to take shots 
at you. How do you keep a heritage 
station like KBCO freshend exciting?" 

"You try to challenge your listeners 
on a variety of different levels - not 

ON THE SPOT Seen here at the R&R Triple A Summit's radio panel are 

(I -r) KINK/Portland, OR PD Dennis Constantine; WXRT/Chicago PD and 

Infinity VP/Rock Programming Norm Winer; KPIG/Monterey PD Laura 

Hppper; KWMT/Tucson OM Tim Richards; and KMTT/Seattle Station 

Manager Chris Mays. 

only musically and by tickling their 
entertainment buttons, but also by hit- 
ting them where they work and live," 
Arbough said. "There are a lot of en- 
tertainment and personality elements 
that go along with it. 

"In addition, we keep tweaking our 
hip imaging approach all the time, 
which goes against what might be a 
traditional sound for an adult radio 
station. We combine that with finding 
the new music that crosses the bound- 
aries by holding the heritage listener 
and challenging him to grow and 
learn while at the same time appeal- 
ing to the younger adult we are try- 
ing to draw in. These days getting that 
younger listener is becoming more of 
a challenge." 

Keeping The Old, 
Attracting The Young 

Constantine took this older -and - 
younger -listener challenge further. He 
asked Mays, "You have serious com- 
petition in Seattle these days, with sta- 
tions pushing in at you on all sides. 

What does The Mountain do to 
stay inviting to older listeners 
while trying to attract young- 
er adults?" 

"All sorts of things, really," 
said Mays. "We now have two 
Alternative stations in our mar- 
ket that are doing the more 
classic approach to the format. 
Surprisingly, neither one of 
them has affected us in terms 

of ratings yet, but they are certainly 
making us think a little smarter. 

"What we are serious about these 
days is focusing on surprise, on keep- 
ing the listener on the edge of their seat, 
wanting more. This doesn't always 
have to do with music or, more specif- 
ically, new music. There are some 
things I have been doing quite con- 
sciously over the past six months: In 
addition to playing as much of the 
crossover stuff as I can from the Alter- 
native library, I am handpicking certain 
songs that are outside the traditional 
songs we play on a regular basis to start 
to interject that 'Oh, wow' effect. 

"Right now, in the radio industry, 
we are being forced to look at what we 
do and to re-evaluate how we do it. 

We need to stay open to ways to make 
sure all of these alternative mediums 
for getting music and entertainment 
don't eat our lunch. It's all about mak- 
ing sure we continuously get better at 
what we do." 

The Importance Of 
Current Music 

Triple A stations play currents in 
varying degrees, depending on the 
market and the competition. Constan- 
tine broached this topic with, "I want 
to talk about current music and how 
it applies to our format. Tucson seems 
to be a great market for Triple A, and, 
Tim, at KWMT you are almost 50% 
current and you are spinning this 
music a lot. What is the importance of 
playing current music?" 

"It goes back to keeping the lis- 
tener interested and adjusting the 
music mix for the market you are 
in," Richards replied. "Tucson is a 

growing and vibrant market, and 
the audience is hungry for new 
things, including what's happening 
on the music front. 

"With their attention divided in so 
many directions these days, familiar- 
izing them with new music isn't as 
easy as it used to be, so increasing the 
rotations is an important part of the 
process to reach them and inform 
them of what we are doing and what 
we represent at The Mountain. We 
want to be in the curve, but not too far 
ahead of the curve." 

Constantine asked the same ques- 
tion of Marshall, who responded, "We 
used to play more currents than we do 
right now, actually. Not that long ago 
we made the decision to play fewer 
currents and to play the ones we do 
add more often and for a longer peri- 
od of time. Having said that, I still think 
that in the Boston market we are con- 
sidered the go -to station if you want to 
hear and learn about new music. 

"We are perceived as an indepen- 
dent radio station that takes chances, 
and we have to live up to that expec- 
tation. Our listeners trust us to bring 
them the best new music, and we in- 
tend to keep that trust. Therefore, new 
music and currents are important to 
us, but we still have to be careful how 
we program them. Nevertheless, to 
abandon the idea of playing new 
music to be safer would not only be a 

big mistake for The River, it would be 
a mistake for all of us." 

Next week: In Part Two, Constan- 
tine and his panelists address the sub- 
jectsof "Neo" radio, the age-old debate 
about the inaccuracies of Arbitron, 
emphasizing localism, and some ma- 
jor programming shifts just around 
the corner. 
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TRIPLE TOP 30, 
October 22, 2004 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

+ I- 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

U2 Vertigo (Interscope) 555 +9 33772 4 2410 

R.E.M. Leaving New York (Warner Bros.) 549 -22 29385 9 2510 

JOHN MELLENCAMP Walk Tall (/s/and//OJMG) 367 13 22709 9 1810 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 357 -16 19468 15 2110 

CARBON LEAF Life Less Ordinary (Vanguard) 321 +7 15609 10 1910 

MARK KNOPFLER Boom, Like That (Warner Bros.) 313 +12 18002 6 2111 

JAMIE CULLUM All At Sea (Verve/Universal) 303 -14 15960 20 1910 

FINGER ELEVEN One Thing (Wind-up) 283 +16 16350 17 1110 

CROSBY & NASH Lay Me Down (Sanctuary/SRG) 277 +10 11018 13 1610 

KEANE Somewhere Only We Know (/nterscopel 274 +12 14486 8 2111 

JOHN FOG'ERTY Deja Vu (All Over Again) (Dream Works/Geffen) 265 -9 15309 11 1710 

SNOW PATROL Run (A&M/lnterscopel 235 +24 11906 7 1811 

RACHAEL YAMAGATA Worn Me Down (RCA Victor) 217 -20 8501 18 1810 

OZOMATLI (Who Discovered) America? (Concord) 214 -4 14358 15 1810 

MODEST MOUSE Float On (Epic) 209 +26 11443 18 1410 

MAROON 5 She Will Be Loved (Octone/J/RMG) 205 -17 12009 10 810 

ELVIS COSTELLO Monkey To Man (Lost Highway) 190 +2 9353 5 1511 

SCISSOR SISTERS Take Your Mama (Universal) 188 -51 10108 16 1311 

CAKE No Phone (Columbia) 187 +3 11269 7 1210 

RAY LAMONTAGNE Trouble (RCA/RMG) 184 +15 8679 5 1611 

SARAH MCLACHLAN World On Fire (Arista/RMG) 179 +11 7884 7 1311 

LOW MILLIONS Eleanor (Manhattan/EMC) 175 +16 4090 4 1712 

STEVE EARLE The Revolution Starts Now (E-Squared/Artemis) 174 +13 8913 5 1510 

THRILLS Not For All The Love In The World (Virgin) 160 -13 4536 9 1510 

NEVILLE BROTHERS Ball Of Confusion (Back Porch/Narada) 146 -1 5688 3 1210 

FRANZ FERDINAND Take Me Out (Domino/Epic) 144 0 8345 3 610 

JET Look What You've Done (Atlantic) 138 +42 4744 1 1312 

CHARLIE MARS Gather The Horses (V2) 136 5 3556 6 1210 

CHRISTINE MCVIE Friend (Koch) 130 0 5182 10 1310 

LENNY KRAVITZ Lady (Virgin) 129 +30 4335 1 1513 

25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 10/10-10/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number 
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, 
Arbitron Inc.). © 2004. R&R. Inc. 

New&Active 
GREEN DAY Boulevard Of Broken Dreams (Reprise) 

Total Plays: 127, Total Stations: 10, Adds: 5 

TOOTS AND THE MAYTALS WI ERIC CLAPTON Pressure Drop (V2) 

Total Plays: 121, Total Stations: 8, Adds: 0 

RAY CHARLES fIVAN MORRISON Crazy Love (Concord) 

Total Plays: 113, Total Stations: 11, Adds: 3 

JOHN MAYER Daughters (Aware/Columbia) 

Total Plays: 106, Total Stations: 7, Adds: 1 

HOWIE DAY Collide (Epic) 

Total Plays: 101, Total Stations: 7, Adds: 0 

ROBBIE ROBERTSON Shine Your Light (Hollywood) 

Total Plays: 96, Total Stations: 9, Adds: 0 

NORAH JONES Those Sweet Words (Blue Note/EMC) 

Total Plays: 92, Total Stations: 10, Adds: 1 

M. JAGGER & D. STEWART fISHERYL CROW Old Habits Die Hard (Virgin) 

Total Plays: 89, Total Stations: 10, Adds: 1 

KILLERS Somebody Told Me (/s/and/IDJMG) 

Total Plays: 89, Total Stations: 4, Adds: 0 

TEARS FOR FEARS Call Me Mellow (Universal Music) 

Total Plays: 87, Total Stations: 6, Adds: 0 

Songs ranked by total plays 

WA N N G! 

INDECE H T 

Most Added® 
www.rradds. com 

63 

POWERED 
1V1EDIABASE 

ARTIST TITLE LABEL(S) ADDS 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 5 

WILCO Theologians (Nonesuch) 4 

DON HENLEY Searching For A Heart (Artemis) 4 

LENNY KRAVITZ Lady (Virgin) 3 

RAY CHARLES fIVAN MORRISON Crazy Love (Concord) 3 

LOW MILLIONS Eleanor (Manhattan/EMC) 2 

JET Look What You've Done (Atlantic) 2 

GOO GOD DOLLS Give A Little Bit (Warner Bros.) 2 

Most 
Increased Plays 
ARTIST TITLE LABEL(SI 

TOTAL 

PLAY 
INCREASE 

GREEN DAY Boulevard Of Broken Dreams (Reprise) +86 

JET Look What You've Done (Atlantic) +42 

M. JAGGER & D. STEWART fS. CROW Old Habits Die Hard (Virgin) +40 

LENNY KRAVITZ Lady (Virgin) +30 

KEATON SIMONS Currently (Maverick/Reprise) +29 

MODEST MOUSE Float On (Epic) +26 

SNOW PATROL Run (A&M/lnterscope) +24 

RAY CHARLES fIVAN MORRISON Crazy Love (Concord) +23 

MOE fIJOHN HIATT The Ballad Of Curtis Loew (Sanctuary/Se +22 

TOOTS AND THE MAYTALS fIE. CLAPTON Pressure Drop (V2) +20 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

LOS LONELY BOYS Heaven (DdEpic) 198 

MINDY SMITH Come To Jesus (Vanguard) 183 

COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 173 

NORAH JONES What Am I To You? (Blue Note/EMC) 164 

D. FRANKENREITER W. JOHNSON Free (Brushfire/Universal) 131 

311 Love Song (Volcano/Zomba) 122 

DAVE MATTHEWS Oh (RCA/RMG) 121 

JET Are You Gonna Be My Girl (Atlantic) 119 

COLDPLAY Clocks (Capitol) 114 

LENNY KRAVITZ Where Are We Runniú ? (Virgin) 111 

Station playlists for all R&R reporters are 

available on the web at 

www.radioandrecords.com. 
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ARTIST TITLE LABEL(SI 

TOTAL 
PLAYS 

I - 
PLAYS 

TOTAL 

AUDIENCE 

(001 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS Most Added® 

R.E.M. Leaving New York (Warner Bros.) 583 +6 7946 8 3210 www.rrindicator corn 
U2 Vertigo (lnterscope) 466 +52 5803 3 2710 

ARTIST TITLE LABEL(S) ADDS 

WILCO Theologians (Nonesuch) 5 

MARK KNOPFLER Boom, Like That (Warner Bros.) 460 +15 6285 6 3211 MOE fIJOHN HIATT The Ballad Of Curtis Loew (Sanctuary/SRGI 4 

ELVIS COSTELLO Monkey To Man (Lost Highway) 442 +19 6778 6 3211 J. BROWNE fIR. RAITT Poor Poor Pitiful Me (Artemis) 4 

JOHN MELLENCAMP Walk Tall (/s/and//DJMG) 406 -6 2714 9 2110 
DON HENLEY Searching For A Heart (Artemis) 4 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 3 

KEANE Somewhere Only We Know (/nterscope) 371 +57 4287 14 2311 HANDSOME BOY MODELING SCHOOL Breakdown (Atlantic) 3 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 354 -17 3868 15 2410 

STEVE EARLE The Revolution Starts Now (E-Squared/Artemis) 349 +9 6211 9 2811 Most 
JOHN FOGERTY Deja Vu (All Over Again) (Dream Works/Geffen) 329 +2 4063 12 2210 Increased Plays 
RAY LAMONTAGNE Trouble (RCA/RMG) 324 +9 5132 6 2710 

TOTAL 

PLAY 

FINN BROTHERS Won't Give In (Nett work) 310 24 2845 13 2010 
ARTIST TITLE LABELS) INCREASE 

JET Look What You've Done (Atlantic) +64 
CROSBY & NASH Lay Me Down (Sanctuary/SRG) 290 -44 3396 14 2210 KEANE Somewhere Only We Know (/nterscope) +57 

BEN HARPER & BLIND BOYS OF ALABAMA Wicked Man (Virgin) 233 +6 3941 5 2410 U2 Vertigo (lnterscope/ +52 

CARBON LEAF Life Less Ordinary (Vanguard) 228 -4 1279 13 1610 
JOSEPH ARTHUR Can't Exist (Vector) +45 

M. JAGGER & D. STEWART fIS. CROW Old Habits Die Hard (Virgin) +43 
MADELEINE PEYROUX Don't Wait Too Long (Rounder) 213 -1 4698 6 2110 

MOE fIJOHN HIATT The Ballad Of Curtis Loew (Sanctuary/SRG/ +34 

CHRISTINE MCVIE Friend (Koch) 213 -6 1026 11 1610 DON HENLEY Searching For A Heart (Artemis) +30 

THRILLS Not For All The Love In The World (Virgin) 208 +5 2870 9 1610 ROBBIE ROBERTSON Shine Your Light (Hollywood) +28 

JOSEPH ARTHUR Can't Exist (Vector) 195 +45 3287 2 2212 
HOTHOUSE FLOWERS Your Love Goes On (Eleven Thirty) +26 

WALLFLOWERS Lawyers, Guns & Money (Artemis) +25 

NEVILLE BROTHERS Ball Of Confusion (Back Porch/Narada) 194 +4 2983 6 1910 

RACHAEL YAMAGATA Worn Me Down (RCA Victor) 190 -21 1613 18 1310 Syndicated 
CAKE No Phone (Columbia) 174 +22 1220 3 1410 Programming 
SNOW PATROL Run (A&M/lnterscope) 162 +19 2054 1 1312 

Added This Week 

MINDY SMITH Fighting For It All (Vanguard) 160 -8 2253 3 1610 
World Cafe -Erica Zito 215-898-6677 

K.D. LANG Helpless (Nonesuch) 160 -10 1340 12 1510 
AMY CORREIA Coney Island, U.S.A. 

DRIVE -BY TRUCKERS Never Gonna Change (New West) 151 +6 1119 2 1210 
CHUCK PROPHET Age Of Miracles 

LOW MILLIONS Eleanor (Manhattan/EMC) 151 0 1643 7 1310 CAMPER VAN BEETHOVEN 51-7 

DONAVON FRANKENREITER It Don't Matter (Brushfire/Universal) 149 -2 830 9 1210 ELLIOT SMITH Pretty (Ugly Before; 

GOURDS Escalade 
KENNY WAYNE SHEPHERD Hey, What Do You Say (Reprise) 147 -12 1315 6 1211 

HEM The Fire Thief 

GOV'T MULE Slackjaw Jezebel (A TO/RCA/RMG) 145 0 1620 2 1510 
Acoustic Cafe - Rob Reinhart 734-761-2043 

G. LOVE Waiting (Brushfire/Universal) 140 +14 1331 1 1310 
BIG HEAD TODD & THE MONSTERS Sweet Home Alabama 

34 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 10/10 - Saturday 10/16. 
ELIZA GILKYSON Highway 9 

© 2004 Radio & Records. ELLIOT SMITH The Last Hour 

Reporters 
WAPS/Akron, OH 
PD/MD Bill Gruber 

KAKI/Albuquerque, NM 
OM: Bill May 
PD: Phil Mahoney 
MD: Scott Warmuth 
No Adds 

KSPN/Aspen,CO 
PD/M0: Sam Scholl 

1 MARL BROUSSARD 
1 TERN18 SABA 
1 TONY FURTADO 
1 HANDSOME BOY MODELING SCHOOL 

KGSR/Austin, TX' 
OM: Jell Carrot 
PD: Jody Denberg 
APD: Jyl Hershman -Ross 
MD: Susan Castle 

4 JOSEPH ARTHUR 
4 BRIAN WILSON 

WRNRBaltimore, MD 
0M: Bob Waugh 
PD/MD. Alex Cortright 

E.[C 

WTMDBaltimore, MD 
APE: Mite "Matthews" Ventilates 
No Adds 

KLRR/Bend, OR 
OM/PD: Doug Donoho 
APE: Dort Donoho 

ADAM SANDLER 
JACKSON BROWNE WI BONNIE RAITT 
DON HENLEY 

KRVB/Boise, ID' 
OM/PO: Dan McCully 

I ENA', KHAV',T.' 

WBOS/Boston. MA' 
OM: Bun Knight 
MD: David Ginsburg 
20 SCISSOR SISTERS 
19 NARK KNOPFLER 
Z ELVIS COSTELLO 
1 GREEN DAY 

JOHN MAYER 
LENNY KRAVITZ 

KMMSBozeman, MT 
OM/PD: Michelle Wolle 

5 LIVE 
5 PAUL WELLER 

WNCSBurlington' 
PD/MD: Mark Abunahab 

WILCO 
HON HENLEY 

WMVY/Cape Cod, MA 
PD/MD: Barbara Dacey 

2 BRUCE SPRINGSTEEN 

WDOD/Chattancoga,TN' 
DM/PO: Danny Howard 
2E GREEN CAE 

2 SPIO ERE RII 

WXRT/Chicagqo,IL' 
OM/MD: John Farneda 
PD: Norm Winer 

1 BRUCE SPRINGSTEEN 
SNOW PATROL 
SECRET MACHINES 
SONIA DADA 
JAMIE CULLUM 

KBXR/Columbia. MO 
OM. Jack Lawson 
APO: Jell Sweatman 

FRANZ FERDINAND 
KENNY WAYNE SHEPHERD 

WCBE/Columbus, OH 
OM: Tammy Allen 
PD: Dan Mushalko 
MD: Magpie Brennan 

9 PINETOP PERKINS 
9 NICK COW 8 THE BAD SEEDS 
9 PAUL WELLER 
6 JESSE COLIN YOUNG 
6 DON HENLEY 
3 WAIFS 

KBCO/Denver, CO' 
PD: Scott Arbough 
MD: Keefer 

2 JACKSON BROWNE Wi BONNIE RAITT 
SARAN MCLACHLAN 

WDET/Detroit, MI 
PD: Judy Adams 
MD: Martin Bandyke 

WVOD/Elizabeth City, NC 
PD: Matt Cooper 
MD: lad Abbey 

COWBOY JUNKIES 
JOSEPH ARTHUR 
ELVIS COSTELLO 

WNCW/Greenville, SC 
OM: Ellen Ptirrmann 
PD: Kim Clark 
APD/MD: Marlin Anderson 

5 MOI' JOHN HIAIi 
FJL1011 SMITH 

ERIC ANDERSEN 
JULIE LEE 
NICK GAVE 8 THE BAD SEEDS 
PASO FIND 
ROD PICOTE 
SHARON SHANNON 

Stations and then adds listed alphabetically by market 
WITS/Indianapolis, IN' 
PO: Brad Holtz 
MD: Laura Duncan 

PUN DAY 

KMTN/Jackson, WY 
OM: Scott Anderson 
PD/MD: Mark "Fish" Fishman 

1 SNOW PATROL 
1 KASEY CHAMBERS 
1 GREEN DAY 
1 MOE I/JOHN HIATT 

KTBG/Kansas City, MO 
PD Jon Hart 
MD: Byron Johnson 

12 WILCO 
11 BRUCE SPRINGSTEEN 
11 JACKSON BROWNE W/ BONNIE RAITT 

HANDSOME BOY MODELING SCHOOL 
WAIFS 

KZPL/Kansas City, MO' 
OM: Nick McCabe 
PD: Ted Edwards 
MD: Ryan "Stash" Morton 

11 RAY CHARLES WAN MORRISON 
DAMIEN RICE 
LENNY KRAVITZ 
RAY LA.ONTAGNE 

WOK//Knoxville, TN' 
PD: Jim Ziegler 

4 MINDY SMITH 

WFPK/Louisville, KY 
OM: Brian Conn 
PD: Stacy Owen 

INDIGO GIRLS 
WILCO 
CARBON LEAF 
BLACK KEYS 
HEM 

WMMM/Madison. WI' 
PO: Tom Teuber 
MD: Gabby Parsons 

Z WILCO 
4 MARC BROUSSARD 
2 NAY CHARLES INAN MORRISON 

KTCZ/Minneapolis, MN' 
PD: Lauren MacLeash 
APO/MD: Mike Wolf 

5 KEATON SIMONS 
5 GOO GOO DOLLS 

WGVX/Minneapolis, MN' 
OM: Dave Hamilton 
PO: Jell Collins 
38 GREEN 
14 WILCO 

14 LOW MILLIONS 
6 JEt 

WZEW/Mobile, AL' 
OM: Tim Camp 
PO: Jim Mahanay 
MD: Lee Ann Konik 

3 MICK JAGGER 8 DAVE STEWART ISHERYL CROW 

WBJB/Monmouth, NJ 
OM: Tom Brennan 
PD: Rich Robinson 
APD: Leo Zaccari 
MD: Jett Raspe 

s:IOs 
DONUVAN 
TOM MCRAE 

PA::: WELLER 

KPIG/Monterey, CA 
OM: Frank Caprista 
PD/MD: LauraEllen Hopper 
APD: Aileen MaoNeary 
No Adds 

WRLT/Nashville, TN' 
OM/PD: David Hall 
APO/MD: Rev. Keith Coes 

SON, DAD, 

WEHM/Nassau, NY 
PD: Brian Cosgrove 
MD: Lauren Stone 

2 TOOTS AND THE MORTALS WE ERIC CLAPTON 
1 CHARLIE MARS 
1 JET 

DMX Folk Rock/Network 
OM: Leanne Flask 
MD: Dave Sloan 
Ne Adds 

Music Choice Adult Altemative/Network 
PD: Liz ODoka 

8 MINNI DRIVER 
8 MICK JAGGER d DAVE STEWART fl SHERYL CROW 

Sirius Spectrum/Network 
PO: Gary Schoenwener 
MD: Rick Laboy 

6 NORAH JONES 
5 JET 
4 DON HENLEY 
4 KEW MO 
3 R.E.M. 
2 R.E.M. 

XM Cale/Network 
PD: Bill Evans 
MD: Brian Chamberlain 

1 CAKE 
TRASHCAN SINATRAS 

CITIZEN COPE 
SLANG 
SLANG 
TRASHCAN SINATRAS 
CITIZEN COPE 
SONIA DADA 
SONIA DADA 

WFUV/New York, NY 
PD: Chuck Singleton 
MD: Rita Houston 

ZUTONS 
PAWS SLIM IAATEEF 
WILLY DEVILLE I/RICHARD HILDAGO 
BRIAN WILSON 
MOE IJOHN HIATT 
NEVILLE BROTHERS 
SHIVAREE 

WXPN/Philadelphia, PA 
OM/MD: Dan Reed 
PD: Bruce Warren 

4 AMERICAN MUSIC CLUB 
3 ANNA NALICK 

1 JACKSON BROWNE WI BONNIE RAITT 
I JOSS STONE 
1 HANDSOME BOY MODELING SCHOOL 

WALLFLOWERS 
OZOMATLI 
RAY LAMONTAGNE 

WYEP/Pittsburgh, PA 
PD: Rosemary Welsch 
MD: Mike Sauter 

DAVE ALVIN 
WILCO 
ELLIOTT SMITH 
ROBYN HITCHCOCK 

WCLZ/Portland, ME 
PD: Herb Ivy 
MO: Brian James 

SNOW PATROL 
RAY CHARLES INAI MORRISON 
KASEY CHAMBERS 
STEVE EARLE 

KINK/Portland, OR' 
P0: Dennis Constantine 
MD: Kevin Welch 

4 MICHAEL FRANTI 

WXRV/Portsmouth, NH' 
PD/MD: Gana Marshall 
APB: Catie Wilber 

1 KEB' MO' 
DON HENLEY 

WDST/Poughkeepsie, NY 
PO: Greg Gattine 
APD/MD. Roger Menell 

5 KEANE 
WILCO 
KILO KILEY 
JACKSON BROWNE WI BONNIE RAITT 
WALLFLOWERS 

KSOY/Rapid City, SD 
PD/MD: Chad Carlson 

JOSEPH ARTHUR 

KTHX/Reno, NV' 
DM: Rob Brooks 
PD: Harry Reynolds 
APD/MD: David Herold 

2 DON HENLEY 

KENZ/Salt Lake City, UT' 
OM/PD: Bruce Jones 
MD: Kari Bushman 

KEANE 
GOO G00 DOLLS 

KPRI/San Diego, CA' 
PD/MD: Dona Shaieb 
Na Adds 

KFOG/San Francisco, CA' 
PD: David Benson 
APD/MD: Hale Jones 

2 MADELEINE YROUK 
2 GREEN DAY 
1 HANDSOME BOY MODELING SCHOOL 

KBAC/Santa Fe, NM 
PD: Ira Gordon 

4 GREEN DAY 
3 PINETOP PERKINS 

BUDDY MILLER 
PATTY GRIFFIN 

KTAO/Santa Fe, NM 
OM: Mitch Miller 
PD: Brad Hockmeyer 
MD: Paddy Mac 

8 DON HENLEY 
' PETER CINCOTTI ' 

KRSH/Santa Rosa, CA' 
OM/D: Dean Kaftan 

1 NORAH JONES 
1 WILCO 

WALLFLOWERS 
CHARLOTTE MARTIN 

WWVV/Savannah, GA 
OM/PD: Bob Neumann 
APO: Gene Murrell 

1 NORAH JONES 
1 GREEN DAY 

KMTT/Seattle, WA' 
OM/PD: Chris May's 
APD/M0: Shawn Stewart 

WRNX/Springiield, MA' 
PD: Tom Davis 
APD: Donnie Moorhouse 
MD: Lesa Wlmanee 

6 RAY CHARLES INAN MORRISON 
SHORE 
ROAM SANDLER 
DON HENLEY 

IKCLC/St. Louis, MO 
PR: Rich Reighard 
IAD: Ervin Williams 

2 ROBERT RANDOLPH 
2 SHORE 
2 EARLIMART 

MARK KNOPFLER 

IKWMT/Tucson, AZ' 
OM/PO: Tim Richards 
M0: Blake Ropers 

LOW MILLIONS 
MINA NALICK 

WUIN/Wilmington. NC 
F0' Mark Keefe 
MD: Jerry Gerard 

2 NICK CAVE d THE BAD SEEDS 
2 BUDDY MILLER 
2 MOE I/JOHN HIATT 

'Monitored Reporters POWERED 

59 Total Reporters NEDIABASE 

25 Total Monitored 

34 Total Indicator 

. 
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Michelle Wolf 
PD, KMMS/Bozeman, MT 

Until a few months ago I had never 
heard of Charlie Mars, so his new self - 
titled album was a real find. (He's been 
making albums since 1995.) The 
magic that lingers in the music busi- 
ness happens when you make one of 
these finds all by yourself before any- 
one tells you about it or talks about 
how great it is or how perfect it is for 
your station. The first single, 

"Gather he Horses," is hypnotically good. It's driving, pow- 
erful and somehow fits next to any song KMMS/Bozeman, 
MT plays. Trying to describe the sound of Charlie Mars is 

difficult. Some of my favorite artists come to mind - Elliot 
Smith, Coldplay, Smashing Pumpkins - but you'd really 

have to smoosh them together to equal what Charlie puts out of the 
speakers. I ask one thing of artists: Give me a solid album. I don't 
want another song to play, I want another artist to play. I want tempo, 
lyrics, harmony, stories, solid albums and tours. Thank you, Charlie. 

Patrol (16'-12*), 
Modest Mouse (19* -15`) and Low Millions (24"-22') ... Jet and 
Lenny Kravitz debut ... On the Indicator chart, R.E.M hold on at 1*, 

with U2 close behind at 2*. Knopfler is at 3*, and Elvis Costello is at 
4* ... Keane, Steve Earle, John Fogerty and Ray LaMontange round 
out the bulleted top 10 ... Other gainers include Ben Harper And The 
Blind Boys of Alabama, The Thrills, The Neville Brothers, Drive - 
By Truckers and Gov't Mule ... Snow Patrol and G. Love debut ... In 

the Most Added category, several tracks are being added from the 
Warren Zevon tribute, including songs by Jackson Brown with 
Bonnie Raitt, Don Henley, Bruce Springsteen, Adam Sandler and 
The Wallflowers ... Also having a good first week are Wilco with nine 
total adds and Green Day with eight total adds ... Jet, Moe featuring 
John Hiatt, Ray Charles featuring Van Morrison, Norah Jones, 
Sarah McLachlan and Mick Jagger and Dave Stewart featuring 
Sheryl Crow close some important holes ... Keep an eye on Hand- 
some Boy Modeling School, Goo Goo Dolls, Anna Nalick, Brian 
Wilson, Joseph Arthur and Kasey Chambers, as well as Marc 
Broussard's "Home." - John Schoenberger, Triple A Editor 

U2 take the coveted No. 1 slot this 
week on the monitored chart, with 

R.E.M. slipping to No. 2, and John 
Mellencamp and Bruce Hornsby hold- 
ing at Nos. 3 and 4, respectively ... Car- 
bon Leaf are now top five. Mark 
Knopfler moves up to 6*, while Finger 
Eleven regain their bullet at No. 8, 
Crosby & Nash stay at 9*, and Keane 
moves into the top 10 ... Other projects 
showing significant gains this week include Snow 

OF THE WEEK 

ARTIST: Elvis Costello & The 

Imposters 

LABEL: Lost Highway 
By JOHN SCHOENBERGER /TRIPLE A EDITOR 

Of all the British artists to emerge 
from the punk and new wave move- 

ment of the '70s, none have even come 
close to blossoming into the multitiered 
talent that is Elvis Costello. Over the 
course of 25 years and 21 studio albums, 
including the just -released The Delivery 
Man, Costello has placed himself in the 
same category as great songwriters like 
Burt Bacharach, Bob Dylan and Lennon 
& McCartney. In addition, he has regu- 
larly pushed the boundaries of his musi- 
cal palette to include a broad variety of 
popular musical idioms. 

With The Delivery Man Costello returns 
to his roots, presenting a collection of 
songs that are deeply influenced by many 
Southern styles, including rock, country 
and R&B. But although he and his new 
band, The Imposters - keyboardist Steve 
Nieve, bassist Danny Faragher and drum- 
mer Pete Thomas - worked closely on 
getting the music down to the basics, 
Costello the composer and arranger re- 
mains audible. 

"I didn't want it to sound like some 
retro record, but I wanted it have some 
quality I always loved about Alan 
Toussaint's production," says Costello. 
"Proper rock 'n' roll should swing. If any- 
body ever calls me a rock musician, I take 
issue with it and say I play rock 'n' roll 
music; a rock just lies in the dirt and has 
no life in it. Whatever you want to call it, 
we were looking for that vanishing point 
in the road where country, rock 'n' roll 
and soul music all meet. I believe we have 
found it." 

But there is another side to this project 
that is a little tougher to decipher. Ac- 
cording to Costello, the songs on this al- 
bum are loosely based on a narrative he 
formulated about a delivery man and his 
actions and travels throughout the South. 

"My original intention was to make the 
entire album about the delivery man con- 
cept. Then the more I wrote and thought 
about it, the more I was reminded that 
people don't remember the context of ev- 
ery great song in a musical, they just re- 
member the song. What's more important 
is whether each song touches you, affects 
you in some way. I didn't feel I wanted to 
make this album stand or fall on whether 
you could follow a narrative or even 
present the story in chronological order." 

In addition to "Monkey to Man," which 
is gaining ground at Triple A radio, sev- 
eral other tracks are radio -ready, includ- 
ing "Button My Lip," `Bedlam," "The De- 
livery Man," "Heart Shaped Bruise" and 
"The Scarlet Tide," which was co -written 
with T Bone Burnett. 

In addition to recording an entire al- 
bum for the first time with his new band, 
Costello features several guests on the 
project he co -produced with Dennis Her- 
ring, including Emmylou Harris and 
Lucinda Williams on vocals and John 
McPhee on guitar. 

After doing some special album -release 
performances in September, as well as a 
few TV appearances in October, Costello 
will be touring Australia and Japan. Look 
for an extensive U.S. tour early next year. 

It won't get lost on your desk like a CD Sampler. 

Ri? Go/ngrayA dds. 

Just go to http://gfa.radioandrecords.com/GFARadio/homepage.htm 

CHR/Pop CHR/Rhythmic Urban Country Hot AC Active Rock Alternative Triple A Latin 
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THIS WEEK 
ARTIST TITLE LABELISI PLAYS 

r I - 
PLAYS 

CUMLATIVE 
PLAYS 

KASEY CHAMBERS Wayward Angel (Warner Bros.) 652 +61 2764 

STEVE EARLE The Revolution Starts Now (E-Squared/Artemis) 637 -9 6503 

BUDDY MILLER Universal United House Of Prayer (New West) 571 +78 2005 

JUNIOR BROWN Down Home Chrome (Telarc) 456 -25 3856 

CHARLIE ROBISON Good Times (Dualtone) 435 +7 2536 

VARIOUS ARTISTS Touch My Heart -A Tribute... (Sugar Hill)434 -50 5086 

TIFT MERRITT Tambourine (Lost Highway) 429 +2 3909 

VARIOUS ARTISTS Por Vida: A Tribute To The Songs... (Or) 357 -47 6141 

VARIOUS ARTISTS The Unbroken Circle (Dualtone) 354 -24 3573 

K. KANE & K. WELCH You Can't Save... (Compass/DeadReckoning) 344 .38 7265 

TODD SNIDER East Nashville Skyline (Oh Boy) 335 -47 6670 

NOTORIOUS CHERRY BOMBS The Notorious... (Universal South) 316 -47 7357 

NITTY GRITTY DIRT BAND Welcome To Woody Creek (Dua/tone) 314 -2 2526 

R. SKAGGS & K. THUNDER Brand New Strings (Skaggs Family) 312 +39 934 

MELONIE CANNON Melonie Cannon (Skaggs Family) 298 +15 1919 

BURRITO DELUXE The Whole Enchilada (Luna Chica) 288 +20 1977 

TONY JOE WHITE The Heroines (Sanctuary/SRG) 285 +45 843 

VARIOUS ARTISTS Beautiful Dreamer... (American Roots) 276 -25 3186 

ELEVEN HUNDRED SPRINGS Bandwagon (PaloDuro) 256 -11 2805 

PETER ROWAN & TONY RICE You Were There For Me (Rounder) 253 +35 827 

BILLY JOE SHAVER Billy And The Kid (Compadre) 249 -23 3377 

MELROYS The Melroys (95 North) 247 +23 2339 

NATHAN Jimson Weed (Nettwerk) 246 +23 1019 

DRIVE BY TRUCKERS The Dirty South (New West) 237 -8 2242 

DAVE ALVIN Ashgrove (Yep Roc) 225 -20 7795 

PAUL THORN Are You With Me? (Back Porch/Virgin) 225 -15 3165 

PO GIRL Vagabond Lullabies (Nettwerk) 221 +15 957 

CHUCK PROPHET Age Of Miracles (New West) 219 +9 916 

MAGGIE BROWN Maggie Brown (Riverwide) 216 +3 1565 

MAVIS STAPLES Have A Little Faith (Alligator) 204 -30 2470 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2004 Americana Music Association. 

Americana Spotlight 
by John Schoenberger 
Artist: Tony Joe White 

Label: Sanctuary/SRG 
Most of us know Tony Joe White from his hit "Polk Salad 

Annie" way back in 1969, but over the years White has remained 

an active performer, as well as a writer of songs that have been 

recorded by artists ranging from Dusty Springfield to Tina Turner 

to Ray Charles to Etta James to Elvis Presley. He has also 

remained an active session player. Over the last few years White 

has begun recording again and self -releasing his own albums. 
After some prompting from his son Jody, White decided to do 

an album honoring the women is his life - his wife, LeAnn, and 

daughter, Michelle - as well as certain female artists he has 

become friends with over the years. The result is The Heroines, 

which features songwriting and vocal contributions from Lucinda Williams, Emmylou Harris, Shelby 
Lynne and Jessie Colter. The project was basically recorded in White's old analog studio in Henderson, 

TN, but, with ProTools and other modern digital equipment, it was pieced together with some long- 
distance contributions. Highlights include "Can't Go Back Home," "Closing in on the Fire," "Wild 
Wolf Calling Me" and "Fireflies in the Storm." 

Americana News 
The 15th annual International Bluegrass Music Awards, hosted by Alison Krauss and Dan Tyminski, 

were held Oct. 7 at the Kentucky Center in Louisville. For the eighth time, The Del McCoury Band 

won in the Entertainer of the Year category; it was the ninth win for McCoury himself. Among the 

other winners were Larry Sparks for Male Vocalist of the Year, Rhonda Vincent for Female Vocalist 

of the Year, Ricky Skaggs & Kentucky Thunder for Instrumental Group of the Year, Doyle Lawson & 

Quicksilver for Vocal Group of the Year and King Wilkie for Emerging Artist of the Year. For a complete 

list of winners, log on to www.ibma.org ... Ten new rides will be added to the Dollywood theme park 

in time for the Tennessee attraction's seasonal opening on March 26, 2005 ... Steve Earle has just hit 
the road, starting with a show at the Uptown Mix in his hometown of Nashville. He will be touring 
North America in October and has a series of dates scheduled in Europe in November and December 

... Vince Gill, Rodney Crowell and Billy Ray Cyrus will join singer -songwriter Lane Brody in Nashville 

at her third annual Wildlife Benefit for Walden's Puddle. The Nov. 11 event at the Trap will include a 

silent auction and a concert organized by Brody and famed session drummer Eddie Bayers. The 

event benefits the Walden's Puddle Rehabilitation Center, a nonprofit organization that provides care 

and treatment to more than 1,350 orphaned and injured wild animals every year. 

Note: If you have Americana news, please forward it to jschoenberger©radioandrecords.com. 

Most Added® 
ARTIST TITLE LABEL(SI ADDS 

VARIOUS ARTISTS Enjoy Every Sandwich: The Songs Of Warren Zevon (Artemis) 10 

JULIE LEE Stillhouse Road (Compadre) 9 

TOM GILLAM Shake My Hand (Haydens Ferry) 8 

TONY JOE WHITE The Heroines (Sanctuary/SRG) 5 

ACOUSTIC SYNDICATE Long Way Round (Sugar Hill) 5 

GOURDS Blood Of The Ram (Eleven Thirty) 5 

KEVN KINNEY Sun Tangled Angel Revival (Compadre) 5 

PINETOP PERKINS Ladies Man (MC.) 5 

RICKY SKAGGS & KENTUCKY THUNDER Brand New Strings (Skaggs Family) 5 

the most 
powerful people in radio 

www.eaglemarketing.cºm 

You won't find them in the corporate boardrooms and 
they're not on your station's payroll. They may have 
never even seen the inside of a studio. But with a diary in 

hand, they have the power to make you ... or break you. 

Diary Locator was developed to find the people with 
the power and help us deliver your message directly to 
their door. 

Need an introduction? Call Eagle Marketing. Because 
when you know the players, you realize that Tiny here 
enjoys his Smooth Jazz. Now that's not so scary is it? 

EAGLE MARKETING SERVICES 
113irect Mail - Diary Locator'- Telemarketing 
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Reaching The Labels 
Record -company contact list helps you stay in touch 

he relationship between radio stations and record 
companies is key in the music business. Each side has 
a stake in the success or failure of the other. This sym- 
biotic partnership requires open and honest commu- 
nication. It's with the intent of encouraging that inter- 
action that we offer you the following list of contacts 
at Christian record companies. 

While we acknowledge that the 
minute a contact list is printed it's 
already out of date, such an offering 
is handy to build or update one's da- 
tabase. We also include independent 
promoters at the conclusion of the 
label listings. Many thanks to R&R's 
Josh Bennett for compiling this in- 

formation under a tight deadline. 
We apologize in advance if we inad- 
vertently omitted anyone. 

Ardent Records 

Aislynn Rappé 
Coordinator/Creative & Marketing 
2000 Madison Avenue 
Memphis, TN 38104 
Phone: 901-725-0855 
Fax: 901-725-7011 
arappe @ardentrecords. com 

John Fry 
Chief Manager 
2000 Madison Avenue 
Memphis, TN 38104 
Phone: 901-725-0855 
Fax:901-725-7011 
jfry @ardentrecords. com 

Creative Trust Workshop 

Jessica Wolstenholm 
Product Manager 
2105 Elliston Place 
Nashville, TN 37203 
Phone: 615-297-5010 
Fax: 615-297-5020 
Jessica @creativetrust.com 

Cul De Sac Records/ 
Devotion Music 

Britt Smiley 
Radio Servicing 

15029 N. Thompson Peak 
Scottsdale, AZ 85260 
Phone: 480-734-8324 
britt@culdesacrecords.com 

Curb Records 

John Butler 
Sr. Director/Promotion & Marketing 
48 Music Square East 
Nashville, TN 37203 
Phone: 615-321-5080 x347 
Fax: 615-248-2360 
jbutler@curb.com 

EMI Christian Music Group 

Grant Hubbard 
VP/National Promotions 
P.O. Box 5010 
Brentwood, TN 37024-5010 
Phone: 615-371-4007 
Fax: 615-371-4015 
ghubbard@emicmg.com 

Brian Dishon 
Director/National Promotions 
P.O. Box 5010 
Brentwood, TN 37024-5010 
Phone:615-371-6852 
Fax: 615-371-4015 
bdishon@emicmg.com 

Jenn Brinn 
Manager/National Promotions 
P.O. Box 5010 
Brentwood, TN 370245010 
Phone: 615-371-4048 
Fax: 615-371-4015 
jbrinn@emicmg.com 

Steve Strout 
Manager/National Promotions 
P.O. Box 5010 
Brentwood, TN 37024-5010 
Phone:615-371-6589 

BEST SEAT IN THE HOUSE KCMS/Seattle took the concept of giving 

away front -row seats to Steven Curtis Chapman's (pictured) concert to a new level 

by putting winners in cushy leather recliners right onstage. Casting Crowns and 

Chris Tomlin are also appearing on the All Things New Tour. 

Fax: 615-371-4015 
sstrout@emicmg.com 

Andrea Kleid 
Manager/National Promotions 
P.O. Box 5010 
Brentwood, TN 37024-5010 
Phone: 615-371-6586 
Fax: 615-371-4015 
akleid@emicmg.com 

Fervent Records/ 
Spirit -Led Records 

Kandice Kirkham 
Coordinator/Marketing 
741 Cool Springs Boulevard 
Franklin, TN 37067 
Phone: 615-261-6520 
Fax: 615-261-5901 
kkirkham@providentmusicgroup.com 

Flicker Records 

AJ Strout 
Director/National Promotions 
301 Mallory Station Road, Suite 200 
Franklin, TN 37067 
Phone:615-550-4385 
Fax:615-771-1184 
aj @ flickerrecords.com 

Gotee Records 

Phil Conner 
Manager/National Promotions 
101 General George Patton Drive, 
Suite 100 
Franklin, TN 37067 
Phone: 615-370-2980 x206 
Fax: 615-370-2990 
phil@gotee.com 

ILLECT Recordings 

Josh Niemyjski 
GM/Head of Promotions 
6220 S. 253rd Street, Suite LL240 
Kent, WA 98032 
Phone: 253-856-7379 
josh@illect.com 

INO Records 

Dan Michaels 
Director/Marketing & Promotions 
210 Jamestown Park, Suite 100 
Brentwood, TN 37027 
Phone: 615-777-2500 x3 
Fax: 615-376-0532 
dan@inorecords.com 

Derek West 
Manager/Promotions 
210 Jamestown Park, Suite 100 
Brentwood, TN 37027 
Phone: 615-777-2500 x7 
Fax: 615-376-0532 
derekw@inorecords.com 

Inpop Records 

Rob Poznanski 
Director/Marketing & Promotions 
512 Autumn Springs Court, Suite C 

Franklin, TN 37067 
Phone:615-468-5565 
Fax: 615-377-7860 
rob. poznanski @inpop. com 

Nate Yetton 
Coordinator/Radio Promotions 
512 Autumn Springs Court, Suite C 

Franklin, TN 37067 
Phone:615-468-5563 
Fax: 615-377-7860 
nate.yetton@inpop.com 

WFHM RAISES $55K Salem's Cleveland "Fish" station raised the money 

through a 12 -hour on -air fundraiser that was part of an overall effort by the 

company's stations across the country in partnership with Food for the Poor. The 

money went to the community of Orange Bay in Jamaica, which Salem local and 

network personalities had visited. Seen here (l -r) are WFHM's Elizabeth Grattan 

and WTBN/Tampa's Casey Bell with the children of Orange Bay. 

Rachel Beasley 
Coordinator/Radio Promotions 
512 Autumn Springs Court, Suite C 

Franklin, TN 37067 
Phone: 615-468-5570 
Fax: 615-377-7860 
rachel.beasley@inpop.com 

Integrity Music 

Mark Giles 
Radio Promotions 
141 Country Club Road 
Shalimar, FL 32579 
Phone: 850-974-8998 
Fax: 850-651-5988 
mtgflorida@aol.com 

Provident Label Group (Reunion, 
Essential, Beach Street) 

Andrew Patton 
VP/National Promotions 
741 Cool Springs Boulevard 
Franklin, TN 37067 
Phone:615-261-6381 
Fax: 615-261-5903 
apatton@providentmusicgroup.com 

Jason Miller 
Manager/National Promotions 
(AC Radio) 
741 Cool Springs Boulevard 
Franklin, TN 37067 
Phone: 615-261-6491 
Fax: 615-261-5903 
jmiller@providentmusicgroup.com 

Karrie Hardwick 
Coordinator/National Promotions 
(CHR & Rock Radio) 
741 Cool Springs Boulevard 
Franklin, TN 37067 
Phone:615-261-6387 
Fax: 615-261-5903 
khardwick@providentmusicgroup.com 

Melanie Dixon 
Coordinator/National Promotions 
(AC & Inspo Radio) 
741 Cool Springs Boulevard 
Franklin, TN 37067 
Phone: 615-261-6467 
Fax: 615-261-5903 
mdixon @providentmusicgroup. com 

Rocketown Records 

Derek Jones 
VP/Radio Promotions 
2035 Mallory Lane 
Franklin, TN 37065 
Phone: 615-503-9994 x24 
Fax: 615-503-9995 
derek @ rocketownrecords. com 

Word/Curb/ 
Warner Bros. Records 

James Riley 
Sr. Manager/National Promotions 

25 Music Square West 
Nashville, TN 37203 
Phone: 615-726-7955 
Fax: 615-726-7889 
fames. riley@wbr. com 

Lori Cline 
Director/National Promotions 
25 Music Square West 
Nashville, TN 37203 
Phone: 615-726-7951 
Fax: 615-726-7889 
lori. cline @ wbr. com 

Independent Promoters 

Big Town Promotions 

Shannon Becker 
11410 E. Fir Road 
Carthage, MO 64836 
Phone:615-456-9333 
shannon @shannonbecker.com 

INS Promotions 

Donna Del Sesto 
120 Cliffe Run 
Franklin, TN 37067 
Phone:615-771-7739 
ihsdonna @aol.com 

Least Of These 

Seth Holloway 
2004 Granville Road 
Franklin, TN 37064 
Phone:615-790-6959 
relapse777@aol.com 

Legacy Promotions 

Linda Meyers 
634 S. 51st Street 
Omaha, NE 68106 
Phone: 402-932-3301 
Fax: 402-932-3302 
aspenmeyers@msn.com 

May Day Promotions 

Michelle Younkman 
P.O. Box 166468 
Irving, TX 75016 
Phone: 972-459-5801 
Fax: 972-459-9601 
michelle@maydaypromotions.com 

TKO Marketing 

Linda Klosterman 
1301 16th Avenue South, Suite 2 

Nashville, TN 37203 
Phone: 615-322-1212 
Fax: 615-467-4431 
Iklosterman@tkomarketing.net 

TOP5PROMOTIONS 

Michael Johnson 
203 Devrow Court 
Franklin, TN 37064 
Phone: 615-595-7184 
top5@integrity.com 
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® October 22, 2004 
ARTIST TITLE LABELS) 

TOTAL 
PLAYS 

* I - 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

JEREMY CAMP Walk By Faith (BEC) 900 -30 23 3710 

CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EM/CMG) 874 +50 11 3511 

BETHANY DILLON All I Need (Sparrow/EMLCMG) 801 14 13 3310 

MICHAEL W. SMITH Healing Rain (Reunion/PIG) 792 +27 9 3411 

BY THE TREE Beautiful One (Fervent) 770 +36 11 3011 

MERCYME Here With Me (IN0/Curb) 769 -57 30 3810 

TREE63 Blessed Be Your Name (Inpop) 695 -64 37 3710 

NEWSBOYS Presence (My Heart's Desire) (Sparrow/EMI CMG) 665 +90 7 2911 

CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PIG) 644 +131 3 3414 

THIRD DAY I Believe (Essential/PIG) 595 -47 24 3610 

CASTING CROWNS Who Am I (Beach Street/Reunion/PIG) 583 -32 33 3410 

SHAWN MCDONALD Gravity (Sparrow/EMI CMG) 556 -44 16 2810 

BUILDING 429 The Space In Between Us (Word/Curb/Warner Bros.) 530 +30 6 2411 

FFH Still The Cross (Essential/PIG) 489 +21 7 2312 

POINT OF GRACE I Choose You (Word/Curb/Warner Bros.) 481 +85 4 2715 

BEBO NORMAN Disappear (Essential/PIG) 468 +25 8 2211 

WATERMARK The Glory Of Your Name (Rocketown) 463 -16 11 2711 

PHILLIPS, CRAIG & DEAN You Are God Alone (/NO) 459 +41 4 2511 

STEVEN CURTIS CHAPMAN All Things New (Sparrow/EMI CMG) 455 -162 19 3110 

TELECAST The Beauty Of Simplicity (BEC) 441 -26 12 2212 

BARLOWGIRL Never Alone (Fervent) 355 -12 14 1610 

RACHAEL LAMPA When I Fall (Word/Curb/Warner Bros.) 352 -73 13 1910 

TREE63 King (Inpop) 340 +23 3 1510 

TREVOR MORGAN Fall Down (BHT) 333 -48 11 1610 

SALVADOR Heaven (Word/Curb/Warner Bros.) 320 +183 1 1817 

SWIFT Alive In Love (Flicker) 307 +18 8 1410 

THIRD DAYSTEVEN CURTIS CHAPMANIMERCYME I See Love (Lost Keyword) 305 +54 2 1211 

JEFF DEVO As I Lift You Up (Gotee) 302 -26 14 1310 

NATALIE GRANT Live For Today (Curb) 269 +47 1 1512 

THIRD DAY You Are Mine (Essential/PIG) 257 +16 1 1510 

39 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
10/10-10/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 

is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 

(© 2004, Arbitron Inc.). © 2004. R&R, Inc. 

New&Active 
SHANE & SHANE He Is Exalted (Inpopl STARFIELD Filled With Your Glory (Sparrow/EMI CMG) 

Total Plays: 227, Total Stations: 13, Adds: 0 Total Plays: 119, Total Stations: 10, Adds: 0 

MONK & NEAGLE Dancing With The Angels (Flicker) ACROSS THE SKY When God Ran (Creative Trust Workshop) 

Total Plays: 203, Total Stations: 17, Adds: 8 Total Plays: 114, Total Stations: 7, Adds: 2 

NICOL SPONBERG Safe (Curb) AMY GRANT The Water (Word/Curb/Warner Bros.) 

Total Plays: 161, Total Stations: 9, Adds: 1 Total Plays: 106, Total Stations: 6, Adds: 0 

THIRD DAY Come On Back To Me (Essential/PIG) BIG DISMAL Rainy Day (Lost Keyword) 

Total Plays: 136, Total Stations: 10, Adds: 0 Total Plays: 99, Total Stations: 6, Adds: 0 

STEVEN CURTIS CHAPMAN Much Of You (Sparrow/EMI CMG) DAVID CROWDER BAND Revolutionary Love (Sixsteps/Sparrow/EMLCMG) 

Total Plays: 126, Total Stations: 7, Adds: 1 Total Plays: 93, Total Stations: 6, Adds: 0 

Songs ranked by total plays 

Most Added® 
www.rrindicato, com 

POWERED M 

1NEDIABASE 

ARTIST TITLE LABEL(S) ADDS 

MONK & NEAGLE Dancing With The Angels (Flicker) 8 

SALVADOR Heaven (Word/Curb/WarjerBros.) 7 

POINT OF GRACE I Choose You (Word/Curb/Warner Bros.) 5 

CASTING CROWNS Voice Of Truth each Street/Reunion/PL G) 4 

FFH Still The Cross (Essentia//PIG/ 2 

TELECAST The Beauty Of Simplicity (BEC) 2 

NATALIE GRANT Live For Today (Curb) 2 

ACROSS THE SKY When God Ran (Creative Trust Workshop) 2 

ANDY CHRISMAN Complete (Upside/SHELTER) 2 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

SALVADOR Heaven (Word/Curb/Warner Bros.) +183 

CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PIG) +131 

MONK & NEAGLE Dancing With The Angels (Flicker) +128 

NEWSBOYS Presence (My Heart's Desire) (Sparrow/EMI CMGI +90 

POINT OF GRACE I Choose You (Word/Curb/Warner Bros.) +85 

MARK SCHULTZ He Will Carry Me (Word/Curb/Warner Bros.) +64 

THIRD DAYIS. C. CHAPMANIMERCYME I See Love (Lost Keyword) +54 

CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMI CMG) +50 

STEVEN CURTIS CHAPMAN Much Of You (Sparrow/EMI CMG) +48 

NATALIE GRANT Live For Today (Curb/ +47 

Most 
Played Recurrents 

TOTAL 

PLAYS 
ARTIST TITLE LABEL(S) 

MATTHEW WEST More (UniversalSouth/EMI CMG) 

BUILDING 429 Glory Defined (Word/Curb/WarnerBros.) 

SELAH You Raise Me Up (Curb) 

D. CROWDER BAND Open Skies (Sixsteps/Sparrow/EMI CMG) 

KUTLESS Sea Of Faces (BEC) 

MERCYME I Can Only Imagine (INO/Curbi 

MERCYME Word Of God Speak (lNO) 

NEWSBOYS He Reigns (Sparrow/EMI CMG) 

NEWSBOYS You Are My King (Amazing Love) (Sparrow/EMI CMG) 

JEREMY CAMP I Still Believe (BEC) 

474 

436 

408 

380 

364 

359 

351 

346 

312 

290 

Station playlists for all R&R reporters 
are available on the web at 

www.radioandrecords.com. 

Own Your Events 
If no one can see your signs, do they know who staged 
the event? Make sure you claim ownership at all your 
events with cost-effective, disposable plastic banners. 

ì We print your logo using up to four spot colors. 
Perfect for concerts, events and giveaways. 

ì Packaged on a roll and easy to use. 

Up to 3' High and 6' Wide 
Durable 

ì Weather -resistant 

1-800-231-6074 
P.O. Box 750250 Houston, Texas 77275-0250 

713/507-4200 713/507-4295 FAX 
ri@reefindustries.com www.reefindustries.com 
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CHR TOP 30 
WEEK WEEK ARTIST TITLE LABEL(S) 

1 O TOBYMAC Gone (Forefront/EM/CMG) 

3 0 BY THE TREE Beautiful One (Fervent) 

4 0 BETHANY DILLON All I Need (Sparrow/EMI CMG) 

2 4 SANCTUS REAL Everything... (Sparrow/EMI CMG) 

5 5 SHAWN MCDONALD Gravity (Sparrow/EMI CMG) 

7 0 RACHAEL LAMPA When I Fall (Word/Curb/WarnerBros.) 

6 O PAUL WRIGHT You're Beautiful (Gotee) 

10 0 BIG DISMAL Rainy Day (lost Keyword) 

11 Q AUDIO ADRENALINE Miracle (Forefront/EMI CMG) 

8 10 BARLOWGIRL Never Alone (Fervent) 

13 Q TREE63 King (Inpop) 

14 ® DAY OF FIRE Cornerstone (Essential/PIG) 

9 13 JEREMY CAMP Stay (BEC) 

16 Q BUILDING 429 The Space In... (Word/Curb/WarnerBros.) 

18 ® NEWSBOYS Presence... (Sparrow/EMI CMG) 

19 Q TODD AGNEW Reached Down (Ardent) 

17 MAT KEARNEY Undeniable (Inpop) 

22 Q IAN ESKELIN Shout (lnpopl 

12 19 OUT OF EDEN Soldiers (Gotee) 

20 SWITCHFOOT Meant To Live (Red Ink/Columbia) 

21 21 HAWK NELSON Every Little Thing (Tooth & Nail) 

24 22 JADON LAVIK Following You (BEC) 352 

25 23 JEREMY CAMP Walk By Faith (DEC) 332 

23 24 D. CROWDER... Open Skies (Sirsteps/Sparrow/EMICMG) 331 

27 ® MUTE MATH Control (Te,6pmvgvt/Word/Curb/Wanr°rBros.) 310 

26 26 EVERLIFE Evidence (Tovah/SHELTER) 283 

¡Debut> ® RELIENT K Be My Escape (Gotee) 282 

30 Q PILLAR Rewind (flicker/EMICMG) 

¡Debut> Q BEBO NORMAN Disappear (Essential/PIG) 

/Debut> I®I OVERFLOW Better Place (Essentia//PIG) 

TOTAL 
PLAYS 

1055 

1032 

951 

908 

892 

783 

772 

685 

621 

604 

595 

588 

585 

537 

461 

448 

446 

420 

416 

394 

362 

280 

272 

260 

+ I- 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

+36 9 2910 

+91 15 2610 

+22 12 

59 20 23102410 

32 14 2310 

+79 11 2211 

+34 16 2110 

+70 6 2511 

+27 12 1910 

-76 28 1610 

+55 7 2210 

+50 6 2111 

-55 21 1810 

+17 6 1910 

+47 5 1711 

+58 6 1812 

+27 3 2210 

+43 6 1711 

-137 14 1310 

+8 15 710 

.23 13 1210 

-5 19 910 

-3 10 810 

35 20 1110 

+28 2 1512 

36 4 1110 

+168 1 1514 

+15 2 1310 

+13 1 1010 

+34 1 1010 

31 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 10/10 - Saturday 10/16. 

© 2004 Radio & Records. 

New&Active 
KIERRA SHEARD You Don't Know (EM/Gospel) 

Total Plays: 254, Total Stations: 8, Adds: 0 

FM STATIC Definitely Maybe (Tooth & Nail) 

Total Plays: 245, Total Stations: 9, Adds: 0 

STACIE ORRICO I Could Be The One (Forefront) 

Total Plays: 241, Total Stations: 8, Adds: 1 

SKILLET A Little More (Ardent/Laval 

Total Plays: 235, Total Stations: 9, Adds: 0 

BARIOWGIRL Mirror (Fervent) 

Total Plays: 221, Total Stations: 12, Adds: 6 

BDA Maybe You (Creative Trust Workshop) 

Total Plays: 213, Total Stations: 8, Adds: 0 

SWITCHFOOT This Is Your Life (Sparrow/EMI CMG) 

Total Plays: 209, Total Stations: 13, Adds: 7 

THIRD DAY You Are Mine (Essential/PIG) 

Total Plays: 190, Total Stations: 10, Adds: 0 

NATE SALLIE Save Me (Curb) 

Total Plays: 178, Total Stations: 6, Adds: 0 

BIG DADDY WEAVE Set Me Free (Fervent) 

Total Plays: 175, Total Stations: 5, Adds: 0 

ROCK TOP 30 
LAST THIS 

WEEK WEEK ARTIST TITLE LABEL(S) PLLAYS 

1 0 
2 2 

3 3 

4 0 
6 0 

10 0 
11 0 
5 8 

9 Q 
8 10 

14 (D 
7 12 

13 ® 
12 14 

17 0 
18 0 
15 m 

¡Debut> 0 
25 0 
21 0 
20 ® 
23 ® 
22 ® 
24 24 

26 25 

28 EC, 

19 27 

27 28 

)Debut> 0 
¡Debut> 30 

TOBYMAC Gone (Forefront/EMI CMG) 420 

THOUSAND FOOT KRUTCH Faith... (Tooth&NaifEMCI 344 

MOURNING SEPTEMBER Glorietta (Floodgate) 341 

KIDS IN THE WAY Phoenix (flicker) 306 

SKILLET Open Wounds (Ardent/Laval 305 

DAY OF FIRE Cornerstone (Essential/PIG) 270 

FM STATIC Definitely Maybe (Tooth & Nail) 267 

KUTLESS Not What You See (DEC) 262 

NATE SALLIE Without You (Curb) 260 

12 STONES Far Away (Windup) 234 

FURTHER SEEMS FOREVER Hide Nothing (Tooth & Nail) 225 

TAIT Reconnecting (Forefront/EMICMG) 224 

POOR MAN'S RICHES Energy (Word Of Mouth) 216 

NUMBER ONE GUN You Fail Sometimes (SNvage/Rood7ate) 210 

MUTE MATH Control (Teleprompt/Word/Curb/WariWrBros.) 200 

SANCTUS REAL Alone (Sparrow/EMICMG) 195 

TODD SMITH Alive (Curb) 192 

RELIENT K Be My Escape (Gotee) 178 

ROPER Amplify (5 Minute Walk) 173 

GRETCHEN Fading (Independent) 165 

LAST TUESDAY Beat Dependent (DUG) 147 

FALLOUT Somewhere In Between (8e3) 145 

EVER STAYS RED I'll Tell The World (Wrinkle Free) 142 

UNDEROATH Reinventing Your Exit (Independent) 131 

IAN ESKELIN Shout (Inpop) 124 

STAPLE Pop (Flicker) 118 

PROJECT 86 Safe Haven (Tooth & Nail) 118 

TREE63 King Unpop) 101 

GRAND PRIZE King Of Kings (A'postrophe) 93 

DROWNING JONAH Compromise (Independent) 81 

+I- 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

+17 8 3210 

.27 14 2910 

-28 14 2311 

0 11 2511 

+47 9 2912 

+40 8 3011 

+40 8 1811 

.34 17 2410 

+22 10 2211 

-12 12 2510 

+21 6 2213 

34 15 2611 

+2 8 2011 

16 14 1611 

+19 4 2313 

+20 4 2313 

+3 12 2111 

+118 1 22112 

+41 2 1714 

+26 5 1810 

+2 15 1810 

+12 5 1111 

+4 5 1711 

-2 9 810 

-6 3 1411 

+5 3 1310 

-39 12 1810 

15 3 1512 

+25 1 1013 

.1 1 410 

37 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 10/10 - Saturday 10/16. 

© 2004 Radio & Records. 

New&Active 
AUDIO ADRENALINE Miracle (ForeFront/EM/CMG) 

Total Plays: 84, Total Stations: 12, Adds: 2 

JONAH33 Silence Never Speaks (Ardent) 

Total Plays: 83, Total Stations: 10, Adds: 1 

ONE DAY LESS Blinded (Independent) 

Total Plays: 83, Total Stations: 7, Adds: 1 

TODD AGNEW Reached Down (Ardent) 

Total Plays: 82, Total Stations: 5, Adds: 1 

CASTING CROWNS American Dream (Beach Street/Reunion/PIG) 

Total Plays: 79, Total Stations: 9, Adds: 0 

PILLAR Rewind (Flicker/EMI CMG) 

Total Plays: 76, Total Stations: 6, Adds: 1 

RADIAL ANGEL Not Beautiful (Independent) 

Total Plays: 71, Total Stations: 9, Adds: 1 

MAT KEARNEY Undeniable (Inpop) 

Total Plays: 71, Total Stations: 6, Adds: 3 

THIRD DAY 'Til The Day I Die (Essential/PIG) 

Total Plays: 69, Total Stations: 12, Adds: 2 

SOMETHING LIKE SILAS In The Burning (Sparrow/EMI CMG) 

Total Plays: 69, Total Stations: 3, Adds: 1 

DON'T Touch 
THAT DIAL! 

Personal Music Test 
Better recruitment than hotel ballroom ATMs 
Small one-on-one groups 

[ii Random start of song hooks 
El 0--100 sliding Positive & Burn scales 

The Music Testing Specialists 
www.ComQuestMusicTesting.com 
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INSPO TOP 20 
LAST THIS 

WEEK WEEK 

2 0 
3 0 
4 0 
1 4 

6 5 

8 0 
5 7 

12 0 
11 0 
9 10 

7 11 

10 12 

13 ® 
14 14 

18 ® 
20 0 
19 m 
Debug O 
15 19 

¡Debut> ) 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

+I - 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

BEBO NORMAN Disappear (Essential/PIG) 383 +22 9 2010 

MICHAEL W. SMITH Healing Rain (Reuníon/PIG) 375 +14 8 2210 

FFH Still The Cross /Essentia//PIG) 367 +14 9 2110 

WATERMARK The Glory Of Your Name (Rocketown) 363 -34 13 2210 

PHILLIPS, CRAIG & DEAN You Are God Alone ((N01 270 -9 6 1710 

FERNANDO ORTEGA Take Heart, My Friend (Curb) 258 +13 8 1910 

S. C. CHAPMAN All Things New (Sparrow/EMI CMG) 255 -71 18 1310 

CASTING CROWNS Voice Of Thrift (BeachStreet/Reunix/110 224 +41 3 1913 

DELIRIOUS? Majesty (Here I Am) (Sparrow/EMI CMG) 218 +16 9 1210 

JEREMY CAMP Walk By Faith (BEC) 214 27 19 1110 

CHRIS RICE Go Light Your World (Rocketown) 213 -53 15 1210 

DESPERATION Beauty Of The Lord (lntegrity/Vertical/ 211 -24 13 1210 

NEWSBOYS Presence... (Sparrow/EMI CMG) 187 +15 4 1410 

ALLEN ASBURY This Is My Father's World (Doxology) 164 -2 5 1010 

CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMICMG) 163 +31 3 912 

JOYCE MARTIN This Is My Prayer (SpringlIN) 153 +27 2 1211 

THIRD DAY You Are Mine (Essential/PIG) 142 +13 2 1111 

PAUL BALOCHE Offering (Hosanna) 135 +16 1 1413 

ANTHONY EVANS Here's My Life (INO/ 135 -31 12 1110 

TODD AGNEW Still Here Waiting (Ardent/ 125 +12 1 911 

22 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 10/10 - Saturday 10/16. 
© 2004 Radio & Records. 

Rhythmic Specialty Programming 
RANK ARTIST TITLE LABEL(S) 

1 GRITS Hittin' Curves (Gotee) 

2 OUT OF EDEN Soldiers (Gotee) 

3 SOUL PURPOSE Bounce With Me (BEC) 

4 L.A. SYMPHONY The End Is Now (Gotee) 

5 STU DENT fIRELIC Portable Eclipse (lllecf) 

6 LOJIQUE Adrenaline Rush (llect) 

7 M.O.C. Blase (Move) 

8 JOHN REUBEN Life Is Short (Gotee) 

9 APT.CORE I Am A Temple (Rocketown) 

10 PEACE OF MIND We Gon A Make It (BEC) 

CHRISTIAN AC 
TOP 30 INDICATOR 

LAST 
WEEK WE- ARTIST -LE 

TOTAL + 1- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

1 0 CHRIS TOMLIN Indescribable (Sixst4os/Sparrow/EM/CMG) 924 +66 10 3211 

2 0 BETHANY DILLON All I Need (Sparrow/EM/CMG) 880 +28 13 3110 

3 0 MICHAEL W. SMITH Healing Rain (Reunion/PIG) 852 +50 9 3010 

4 0 BY THE TREE Beautiful One (Fervent) 760 +20 14 2911 

10 © CAST1NGCROWNS Voice Of Thrift rl7eech. i 141708 +129 4 3113 

5 0 PHILLIPS, CRAIG & DEAN You Are God Alone (INC) 689 43 7 2712 

6 0 FFH Still The Cross (Essentia4PLG) 688 +48 10 2712 

9 0 NEWSBOYS Presence... (Sparrow/EMICMG) 668 +54 7 2610 

B 9 SHAWN MCDONALD Gravity (Sparrow/EMI CMG) 598 -25 13 2310 

7 10 JEREMY CAMP Walk By Faith (BEC) 558 -73 22 2010 

13 Q BUILDING 429 The Space... (Word/Curb/WarnerBros.) 557 +58 6 2210 

11 12 S. C. CHAPMAN All Things New (Sparrow/EMICMG) 520 -43 19 1710 

12 13 BEBO NORMAN Disappear (Essential/PIG) 497 63 14 2010 

16 Q POINT OF GRACE I Choose You (Wo d/Curb/WaroerBras.) 489 +61 4 2311 

14 15 RACHAEL LAMPA When I Fall (Word/Curb/WarnerBros.)485 14 13 1710 

21 © THIRD DAY You Are Mine (Essential/PIGI 440 +77 3 2212 

17 17 TELECAST The Beauty Of Simplicity (BEC) 399 -13 9 1610 

19 TREVOR MORGAN Fall Down (BHT) 386 +7 12 1710 

18 19 BARLOWGIRL Never Alone (Fervent) 348 45 17 1510 

20 20 WATERMARK The Glory Of Your Name (Rocketown) 336 -43 11 1810 

22 21 JEFF DEMO As I Lift You Up (Gotee) 299 26 11 1210 

/Debut> ® MONK & NEAGLE Dancing With The Angels (Flicker/ 268 +64 1 1615 

29 ® SHANE & SHANE He Is Exalted (Inpop) 250 +18 4 1411 

iDebut> J AMY GRANT The Water (Word/Curb/Warner Bros.) 242 +46 1 1112 

27 ® CAEDMON'S CALL There's Only One... (Essentia//PLG/ 239 +6 2 1210 

28 NICOL SPONBERG Safe (Curb) 233 0 4 1110 

30 ® BIG DISMAL Rainy Day (lost Keyword/ 231 +9 3 1210 

25 28 BIG DADDY WEAVE Set Me Free (Fervent) 229 -15 10 1110 

/Debut> TODD AGNEW Still Here Waiting (Ardent) 221 +12 1 1211 

26 30 TREE63 King (/npop) 221 -13 2 1310 

34 AC reporters. Songs ranked by total plays for the airplay week of Sunday 10/10 - Saturday 10/16. 
© 2004 Radio & Records. 

New&Active 
TODD SMITH Turn To You (Curb) GINNY OWENS New Song (Rocketown) 

Total Plays: 220, Total Stations: 11, Adds: 1 Total Plays: 163, Total Stations: 8, Adds: 0 

NEWSONG When God Made You (Reunion/PIG) STEVEN CURTIS CHAPMAN Much Of You (Sparrow/EMI CMG) 

Total Plays: 219, Total Stations: 11, Adds: 1 Total Plays: 160, Total Stations: 11, Adds: 3 

ACROSS THE SKY When God Ran (Creative Trust Workshop) SALVADOR Heaven (Word/Curb/Warner Bros.) 

Total Plays: 215, Total Stations: 12, Adds: 3 Total Plays: 154, Total Stations: 10, Adds: 6 

OVERFLOW Come Home (Essential/PIG) NATALIE GRANT Live For Today (Curb) 

Total Plays: 209, Total Stations: 10, Adds: 1 Total Plays: 151, Total Stations: 8, Adds: 2 

NICOLE C. MULLEN Everyday People (Word/CurbWarnerBros.) SWIFT Alive In Love (Flcker) 

Total Plays: 187, Total Stations: 9, Adds: 0 Total Plays: 147, Total Statuons: 7, Adds: 0 

J \ 

HEPORTING STATION PLAYLISTS 

www.radioandrecords.com 
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Ranchero Music's 
Comeback 
How the genre is getting new legs 

N- 

1 ariachi music - or ranchero - is a symbol of 
Mexico around the world, and the Mexican charro, 
with the suit, the guns on the belt, the hat and the atti- 
tude, is the classic image many foreign countries have 
of Mexicans. They may not understand the cultural 
details of the charro outfit and ranchero songs, but they 
know they come from Mexico. 

Although ranchero music is iden- 
tified with Mexico across the globe, 
in recent years, possibly because of 
a lack of artists, radio has 
not given it much airplay, 
with the exception of the 
king of ranchero music, 
Vicente Fernández; his 
son, Alejandro Fernández, 
who is following in his 
father's footsteps, al- 
though he has recorded 
several pop albums; and 
Pepe Aguilar, who, earli- 
er in his career, recorded pop and 
rock, but whose roots brought him 
back to ranchero music, which is 
what made him extremely success- 
ful. 

Lately, though, with several art- 
ists releasing new albums with mar- 
iachi, the genre is getting much - 
needed attention, although more 
from Contemporary stations than 
from Regional Mexican outlets. 

True Artists 
"I'm ultraconservative when it 

comes to music," says KHJ (La 
Ranchera)/Los Angeles PD Alfredo 
Rodriguez. "I have always admired 
great singers, and I have tried to 
support the really talented people. 
The comments about ranchero mu- 
sic's days being numbered referred 
to those so-called singers we have 
seen lately. 

"There are people who have re- 
corded Mexican music and seen a 
certain amount of acceptance in 
some regions, but they are not sing- 
ers. They don't have a voice, style or 
personality. The true singers, the 
true artists, are not going to die. To 

say that the days are numbered for 
ranchero music is like saying that 
you will remove two letters from 
Mexico's name. 

"Mariachi is part of being Mexi- 
can; it's part of our customs, tradi- 
tions, ideology and everything that 

José S antos 

makes us Mexican. The ranchero 
singer dressed as a charro is what 
represents Mexico. It has been this 

way from back in the day 
of Jorge Negrete, Pedro 
Infante and Luis Aguilar 
up until today. Vicente 
Fernández has had a 30 - 
year career and is incred- 
ibly successful." 

The music has always 
been there, says KLVE (K- 

Love)/Los Angeles PD 
José Santos. "For our sta- 

tion, it comes down to being judged 
on a song -by -song case and the tex- 
ture of the song," he says. '"The mar- 
iachi music that is played on K -Love 
is primarily boleros -rancheros. 
There haven't been as many ranche- 
ro artists recently, but those who are 
still around will get airplay depend- 
ing on the song style, the theme and 
how heartfelt the song is." 

Transcending Borders 
The fact that many artists not tra- 

ditionally associated with ranchero 
are now recording with 
mariachi proves that the 
music works, says Rod- 
ríguez. "José Feliciano, 
José Luis Rodríguez 'El 
Puma' and Julio Iglesias 
have all recorded with 
mariachi. I think it's great 
that non -Mexican artists 
like our music so much 
that they have recorded Alfredo Ro 

it. It proves that Mexican music has 
transcended barriers and borders." 

One artist who is great at making 
headlines with anything he does is 
Luis Miguel. He came in for some 
criticism when he released his first 
bolero album in the '90s, but the re- 
sult was huge record sales for him 
and new life for boleros, which had 
long been forgotten. 

Now Luis Miguel is being criti- 
cized by some for the ranchero al- 

dríguez 

bum he's releasing in November. 
"Those who criticize Luis Miguel 
don't know him," says Rodriguez. 
"I have always said that a Mexican 
who doesn't sing ranchero at some 
point in his or her life is simply not 
Mexican. Every Mexican artist has 
recorded with mariachi at some 
point in their career. 

"In the case of Luis Miguel, when 
he started he recorded old rock 
songs and gave them a new feel. As 
he matured he leaned toward more 
romantic songs, and then he record- 
ed boleros. Now, in another phase 
of his life, he records with mariachi, 
which is not feuding with romantic 
music. You also have to consider the 
album's fabulous arrangements. He 
is accompanied by Mariachi Vargas 
De Tecalitlán. 

"He sings songs that are tradition- 
ally sung as rancheros or bolero. His 
single 'Qué Seas Feliz' is a bolero 
that was originally sung with a trio. 
He is demonstrating his versatility 
as an artist." 

The Next Big Thing 
Santos agrees with Rodríguez 

that it is wonderful that new artists 
are recording with mariachi. "Art- 
ists releasing ranchero versions of 
songs is great," he says. "I've heard 
José Feliciano's album, and it's fab- 
ulous." 

But the truth is that we will al- 
ways end up going back 
to the big three, because 
we don't know if Luis 
Miguel will continue to 
record mariachi and Feli- 
ciano will go back to bal- 
lads. 

"My question is, where 
are we going to find the 
next Vicente Fernandez?" 
says Santos. "Where is the 

next Alejandro Fernandez or Pepe 
Aguilar? They are either out there 
and haven't been discovered, or 
maybe the record companies know 
something we don't know. 

"Either the labels can't find them 
or it's too much of a risk to develop 
a new ranchero singer. At this stage 
of the game there aren't any artists 
out there. Of the singles I get on a 
weekly basis, one of every 50 is a 
ranchero act." 

LIGHTS, CAMERA, ACTION WSKO/New York hosts Luis Jiménez (I) 

is currently filming the movie El Vacilón. Check him out in action with his co- 

host, Moonshadow 

Who will fill the shoes of Vicente 
Fernández? That question is proba- 
bly best answered by Sony Music 
Norte, which has the three best- 
known ranchero artists on its roster. 
Is it searching for the next big name 
in the genre? 

"Of course we are," says Sony 
Music Norte VP/Promotions, North 
Regional Mexican Miguel Diaz. 
"But we're not actively doing so, be- 
cause we believe we already have 
two. Vicente's immediate successor 
would be his son, Alejandro. And 
Pepe is another. 

"My question is, 

where are we going 

to find the next 

Vicente Fernández? 

Where is the next 

Alejandro Fernández 

or Pepe Aguilar?" 

José Santos 

"Let's make it clear that Pepé s al- 
bum is not a pop album; it's a ran- 
chero album with three pop songs. 
Right there we have two artists who 
could take over after Vicente. But it's 
not an easy thing to do, and they will 
have to earn their spot." 

The Airplay Question 
New ranchero albums are not get- 

ting much airplay on Regional Mex- 
ican stations. In fact, it is Contem- 
porary stations like K -Love that are 
playing the genre most. But not all 
Contemporary stations play maria - 
chi music. It depends in what region 
of the U.S. the station is located and 
whether the music is liked there. 

"Some mariachi acts fit into K - 

Lové s criteria," says Santos. "With 
the new Luis Miguel song, he is Luis 
Miguel. He is at a level of his own, 
being that he is who he is. But we've 

had mariachi songs by him that 
haven't done that well. This one 
("Qué Seas Feliz"] just got added, 
but there's not a verdict yet. We add- 
ed it because it's a beautiful and 
well-known song, and he did a fab- 
ulous job interpreting it." 

At Regional Mexican, with so 
much competition, the stations have 
had to become much more targeted 
and may not have space for ranche- 
ro music. "The Regional Mexican 
format is broadening because there 
are so many stations now that they 
have to focus on smaller targets, 
whether that be norteño, banda - 
norteño with duranguense, etc.," 
says Santos. 

"They are now more focused, 
where before stations would play a 
little bit of everything. With the new 
competitive atmosphere, some of 
the stations are so targeted that they 
may not have any room for ranche- 
ro acts, with the exception of Vicen- 
te and Alejandro Fernández and 
Pepe Aguilar." 

Memories And Nostalgia 
Whether Luis Miguel can do for 

ranchero music what he did for bole- 
ros is yet to be seen. Pepe and Alejan- 
dro are the next generation of ranche- 
ro singers, but the fact that artists like 
Luis Miguel, Temerarios and others 
are now recording with mariachi cer- 
tainly helps the music and the up-and- 
coming ranchero artists who have yet 
to be discovered. 

"These songs bring back memo- 
ries and nostalgia," says Díaz. 
"Whether the songs are sung by 
Luis Miguel or Temerarios, they 
bring back feelings and memories. 
This especially helps the artist who 
is releasing the album in terms of 
sales. It's a tough genre, but one that 
will always be alive." 

TALK BACK TO R&R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 310-788-1670 
or e-mail: 

jmadrigal@radioandrecords.com 
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This Week In Souls Language Mum 

Radio Corner 
Miguel Soler 
PD, WFNO/New Orleans 

We are taking part in a two -weekend festival called Festival Mensaje. It takes place 

Oct. 22-24 and 29-31. We are the official station of the event, which will feature 

performances by Ednita Nazario, Bachá, MSM, Alicia Machado, Betzaida, Ilegales and a 

Mexican folklore dance group from Zacatecas, Mexico called Ballet Folklórico Mi Tierra 

Bendita. 

Father Pedro Nuñez started this event as a way to gather funds for the church and his 

ministry, and it's now in its 23rd year. 

Radio Y Música News 
Obie Bermúdez is about to release his second record on 

EMI Latin, Todo El Año. The first single off the album, also 

called "Todo El Año," went to radio at the end of September, 

and the album will go on sale Nov. 2. The Puerto Rican artist 

had enormous success with his previous CD, Confesiones, and 

the singles "Antes" and "Me Cansé De Ti" from the project are 

still going strong on Contemporary radio. 

Ranchero music is on the rise, and several artists are 

recording albums with mariachi, among them José Feliciano, 

who just released A México Con Amor. Feliciano pays tribute 

to Mexico with classic ranchero songs by José Alfredo 

Jiménez, Rubén Fuentes and José Angel Espinosa, among 

others. The Puerto Rican music legend gives songs like 

"Ella," "Cucurrucucu Paloma," "Echame A Mi La Culpa" and 

"México Lindo Y Querido" his own style. 

Myriam, the winner of the Mexican reality show La 

Academia - a cross between American Idol and Big Brother - is releasing her second 

album, which is self -titled. Cachorro López produced the record, which is sure to give the 

singer more of the international success she experienced with her first CD, Una Mujer. 

Leaving behind Los Fabulosos Cadillacs to experiment with a solo career, Vicentico 

has received critical acclaim for his work. His second solo album, Los Rayos, has 12 

songs, all of which were written by him except "Tiburón," by Rubén Blades, and "Los 

Caminos De La Vida," by Omar Antonio Geles Suárez, which is the first single. 

After receiving a Latin Grammy nomination for the 

album Gracias ... Homenaje A Javier Solis, singer and actor 

Pablo Montero has just released Con La Bendición De Dios. 

The single "Dicen Por Ahí" is a ranchero ballad that is a . 

good fit for radio in the U.S. Renowned producer Kike 

Santander served as musical director for songs like "Mi Flor 

Y Mi Espina," "Cuando Llora El Corazón" and "Hasta Que Te 

Arranque De Mi." 

WSKQ (Mega)/New York is presenting four hours of the 

best reggaetón artists live at Madison Square Garden Arena. This genre is the hottest 

thing on the East Coast, and the event will hit the spot with the many reggaetón lovers 

in New York and nearby cities. Performing will be Tego Calderón, Don Omar, Daddy 

Yankee, Ivy Queen, Nicky Jam, Zion and Lennox, Trebol Clan, Mickey Perfecto and Pitbull. 

The Megatón Reggaetón Concert will take place on Oct. 27. 

José Feliciano 

Obie Bermúdez 

Pablo Montero 

i 

LIVE FROM DALLAS More than 5,000 people attended Far West iñ Dallas, where Brazeros 

Musical De Durango gave a stellar performance. The band were in the city for the release of their latest 

album, El Grupo Joven De La Música Duranguense. 

READY FOR MORE Mexican music was in the spotlight when Rieleros Del Norte presented their 

new album, Sobre Los Rieles, to the press in Los Angeles. They are seen here during a performance 

right after the presentation. 

CLUBBIN' IN CHICAGO Betzaida performed at Chicago's Excalibur nightclub to introduce her 
self -titled album. The pop singer sang five songs, including the single "Te Tengo Que Aprender A 

Olvidar" 
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ARTIST TIT' -E L,ABEL(S 
TOTAL 
PLAYS 

« / - 
PLAYS 

WEEKS ON 

CHART 
TOTAL STATIONS' 

ADDS 

JUANES Nada Valgo Sin Tu Amor (Universal) 1035 +15 4 2510 

ALEKS SYNTEK fIANA TORROJA Duele El Amor (EM/Latin) 801 +20 4 2110 

ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony Discos) 754 +15 4 2110 

PEPE AGUILAR Miedo (Sony Discos) 687 +44 4 2210 

KALIMBA No Me Quiero Enamorar (Sony Discos) 596 -19 4 1810 

FRANCO DE VITA fISIN BANDERA Si La Ves (Sony Discos) 533 +5 4 1710 

CARLOS VIVES Como Tú (EMILatin) 496 -37 4 1610 

LUIS MIGUEL Que Seas Feliz (WarnerML.) 453 +241 2 310 

JULIETA VENEGAS Lento (BMGLatin) 437 +56 4 1410 

ANDY & LUCAS Son De Amores (BMGLatin) 437 15 4 1410 

HA"ASH Estés En Donde Estés (Sony Discos) 422 +35 4 1410 

YAHIR La Locura (WarnerM.L.) 403 +14 4 1710 

DIEGO TORRES Déjame Estar (BMGLatin) 371 -4 4 1110 

REYLI BARBA Desde Que Llegaste (Sony Discos) 366 -25 4 1510 

PAULINA RUBIO Algo Tienes (Universal) 361 -41 4 2010 

BETZAIDA Te Tengo Que Aprender A Olvidar (fonovisa) 349 -26 4 1210 

FRANCO DE VITA Tú De Qué Vas (Sony Discos) 319 16 3 1610 

MARC ANTHONY Ahora Quién (Sony Discos) 296 +50 4 1210 

MARIANA Que No Me Faltes Tú (Univision) 293 -22 4 1110 

LAURA PAUSINI Escucha Atento (WarnerM.L.) 280 +86 2 611 

PABLO MONTERO Dicen Por Ahí (BMGLatin) 250 +24 2 210 

PAULINA RUBIO Dame Otro Tequila (Universal) 235 +89 1 110 

ALEX UBAGO Fantasía 0 Realidad (WarnerM.L.) 234 +4 2 710 

JENNIFER PEÑA Hasta El Fin Del Mundo (Univision) 223 -11 3 810 

MARC ANTHONY Valió la Pena (Sony Discos) 221 0 2 710 

BACILOS Pasos De Gigante (WarnerML.) 209 +7 2 510 

JUAN LUIS GUERRA Las Avispas (Karen) 196 -13 2 410 

MARCO ANTONIO SOLIS Mi Mayor Sacrificio (Fonovisa) 193 +153 1 111 

LA 5A. ESTACION El Sol No Regresa (BMGLatin) 178 +42 1 410 

LUIS FONSI Por Ti Podría Morir (Universal) 171 3 2 510 

31 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 

airplay week of 10/10-10/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger 

increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported 

to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the 

greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is 

assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004. Arbitron Inc.). © 2004. R&R, Inc. 

New&Active 
SIN BANDERA Mientes Tan Bien (Sony Discos) 

Total Plays: 168, Total Stations: 21, Adds: 0 

CHARLIE ZAA Llora Corazón (O/e Music) 

Total Plays: 161, Total Stations: 6, Adds: 0 

ENANITOS VERDES Tu Cárcel (Universal) 

Total Plays: 157, Total Stations: 5, Adds: 0 

ALICIA VILLARREAL Soy Tu Mujer (Universal) 

Total Plays: 153, Total Stations: 4, Adds: 0 

SIN BANDERA De Viaje (Sony Discos) 

Total Plays: 152, Total Stations: 6, Adds: 0 

GRACIELA BELTRAN Corazón Encadenado (Univision) 

Total Plays: 140, Total Stations: 4, Adds: 0 

TIZIANO FERRO No Me Lo Puedo Explicar (EM/Latin) 

Total Plays: 138, Total Stations: 3, Adds: 0 

ROCIO DURCAL Echame A MI La Culpa (BMG Latin) 

Total Plays: 114, Total Stations: 3, Adds: 0 

ALESSANDRA & RICARDO MONTANER Amarte Es Mi Pecado (EMI Latin) 

Total Plays: 111, Total Stations: 4, Adds: 0 

DON OMAR Pobre Diabla (V/Music) 

Total Plays: 102, Total Stations: 4, Adds: 0 

Songs ranked by total plays 

Most Added® 
www.rradds.com 
ARTIST "LE LABELS 

No songs qualified this week. 

73 

POWERED 

MEDIABASF 

Most 
Increased Plays 

ADDS 

ARTIST TITLE LABELS, 

TOTAL 

PLAY 

INCREASE 

LUIS MIGUEL Que Seas Feliz (Warner Mi.) +241 

MARCO ANTONIO SOLIS Mi Mayor Sacrificio (fonovisa) +153 

OB1E BERMUDEZ Todo El Ana (EMI Latin) +104 

GLORIA TREVI En Medio De La Tempestad (BMG Latin) +94 

PAULINA RUBIO Dame Otro Tequila (Universal) +89 

LAURA PAUSINI Escucha Atento (Warner M.L.) +86 

TIZIANO FERRO No Me Lo Puedo Explicar (EM/Latin) +63 

JULIETA VENEGAS Lento (BMGLatin) +56 

TIZIANO FERRO Tardes Negras (EMI Latin) +56 

BELINDA Vivir (BMGLatin) +55 

Most 
Played Recurrents 
ARTIST TITLE LABELS 

TOTAL 

PLAYS 

JULIETA VENEGAS Andar Conmigo MG Latin) 399 

SIN BANDERA Que Lloro (Sony Discos) 386 

061E BERMUDEZ Antes (EM/Latin) 372 

LA OREJA DE VAN GOGH Rosas (Sony Discos) 349 

CHAYANNE Cuidarte El Alma (Sony Discos) 324 

PAULINA RUBIO Te Quise Tanto (Universal) 290 

MANA Mariposa Traicionera (WarnerML.) 253 

TIZIANO FERRO Tardes Negras (EMILatin) 227 

RICKY MARTIN Y Todo Queda En Nada (Sony Discos) 211 

CHAYANNE Sentada Aquí En Mi Alma (Sony Discos) 201 

Station playlists for all R&R 

reporters are available on the web 
at www.radioandrecords.com. 

DON'T Touch 
THAT DIAL! 

Personal Music Test 
El Better recruitment than hotel ballroom ATMs 
Cl Small one-on-one groups 

Random start of song hooks 
1l 0-100 sliding Positive & Burn scales 

..Mai; .Y1 'I 1The Music Testing Specialists 
www.ComQuestMusicTesting.com 
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ARTIST TITLE LABELiS) 

TOTAL 
PLAYS 

+ / - 
PLAYS 

WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS 

BETO Y SUS CANARIOS Está Llorando Mi Corazón (Edimonsa) 937 19 3 3010 

GRUPO MONTEZ DE DURANGO Lástima Es Mi Mujer (Disa) 901 -11 3 3110 

PESADO Ojalá Que Te Mueras (WarnerM.L.1 885 -51 4 3210 

LOS TIGRILLOS La Etica (Disa) 807 87 3 2710 

BANDA EL RECODO Delante De Mí (Fonovisa) 773 21 3 2810 

CONJUNTO PRIMAVERA Vuelve Conmigo (Fonovisa) 751 -70 3 2610 

KUMBIA KINGS Fuego (EMlLatin) 745 +119 3 1510 

BRONCO "EL GIGANTE DE AMERICA" Basta (Fonovisal 736 +9 3 2510 

K -PAZ DE LA SIERRA Volveré (Univision) 687 +12 3 2011 

LOS HOROSCOPOS DE DURANGO Obsesión (Edimonsa) 684 +264 2 912 

PATRULLA 81 No Aprendí A Olvidar (Disa) 621 -7 3 2510 

INTOCABLE Si Pudiera (EMlLatin) 611 74 3 2510 

LOS HURACANES DEL NORTE Te Perdoné Una Vez (Univision) 608 -28 3 2510 

COYOTE Y SU BANDA TIERRA SANTA Piquetes De Hormiga (EMlLatin) 549 -105 3 2410 

LOS RIELEROS DEL NORTE Tu Nuevo Cariñito (Fonovisa) 521 +39 3 1910 

EL PODER DEL NORTE Que Nunca Llores (Disa) 501 3 3 1810 

LOS TEMERARIOS Sombras (Fonovisa) 486 +242 1 211 

LOS INVASORES DE NUEVO LEON El Rumbo Que Tú Quieras (EMlLatin) 483 +20 3 1511 

GERMAN LIZARRAGA Enamorado De Ti (Disa) 474 +158 1 010 

LOS TIGRES DEL NORTE La Manzanita (Fonovisal 472 +75 2 110 

JENNIFER PEÑA Hasta El Fin Del Mundo (Univision) 435 -55 3 1510 

ISABELA A Manos Llenas (Disa) 424 +9 2 1210 

DUELO Para Sobrevivir (Univision) 401 +30 3 1310 

AROMA Olfato Femenino (Fonovisa) 389 +69 1 1212 

CONJUNTO ATARDECER Y Las Mariposas (Universal) 384 -98 3 210 

PEPE AGUILAR Prometí Olvidarte (Sony Discos) 378 -23 3 1610 

LOS REYES DEL CAMINO Tu Historieta (Edimonsal 375 +37 1 810 

ALICIA VILLARREAL Soy Tu Mujer (Universal) 374 -25 3 1910 

LOS ALACRANES MUSICALES A Cambio De Qué (Univision) 371 -10 3 1410 

ADOLFO URIAS Qué Chulos Ojos (Fonovisa) 365 -19 2 111 

47 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 

airplay week of 10/10-10/16. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger 

increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported 
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the 

greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each'station is 

assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (0 2004, Arbitron Inc.). © 2004, R&R, Inc. 

New &Active 
LALO MORA Si Me Vas A Dejar (Edimonsa) 

Total Plays: 280, Total Stations: 8, Adds: 1 

VOCES DEL RANCHO Los Males De Micaela (EM/Latin) 
Total Plays: 267, Total Stations: 6, Adds: 0 

CONJUNTO LOS TONY'S Andar Conmigo (Proton) 

Total Plays: 248, Total Stations: 7, Adds: 1 

CARDENALES DE NUEVO LEON El Llanto De Un Borracho (Disa) 

Total Plays: 244, Total Stations: 6, Adds: 0 

JENNI RIVERA Las Mismas Costumbres (Univision) 

Total Plays: 236, Total Stations: 9, Adds: 0 

GRUPO EL MOMENTO En Mi Pecho (EMI late 
Total Plays: 221, Total Stations: 8, Adds: 0 

YOLANDA PEREZ Cuándo (Fonovisa) 

Total Plays: 207, Total Stations: 8, Adds: 1 

ADAN CHALINO SANCHEZ Nadie Es Eterno (Sony Discos) 

Total Plays: 203, Total Stations: 13, Adds: 0 

DON FRANCISCO fIBRONCO... Un Amor Entre Dos (Univision) 

Total Plays: 203, Total Stations: 5, Adds: 1 

LUPILLO RIVERA Qué Tal Si Te Compro (Univision) 

Total Plays: 199, Total Stations: 7, Adds: 0 

Songs ranked by total plays 

Most Added 
www. rradds_ com 

POWERED 

mEDIABASE 

ARTIST TITLE LABEL(S) ADDS 

LOS LONELY BOYS More Than Love (Odfpicl 3 

CONTROL Me Gustas (EMI Latin) 3 

AROMA Olfato Femenino (Fonovisal 2 

LOS HOROSCOPOS DE DURANGO Obsesión (Edimonsal 2 

ROCIO DURCAL Echame A Mí La Culpa (13416 Lanni 2 

MARCO ANTONIO SOLIS Mi Mayor Sacrificio (Fonovisa) 2 

SONRISAS La Maestra (Universal) 2 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 

PLAY 

INCREASE 

LOS TIGRES DEL NORTE La Manzanita (Fonovisal +400 

LOS HOROSCOPOS DE DURANGO Obsesión (Edimonsal +264 

LOS TEMERARIOS Sombras (Fonovisa) +242 

MARCO ANTONIO SOLIS Mi Mayor Sacrificio (Fonovisal +237 

ORO NORTEÑO Yo No Sabia (Fonovisal +182 

GERMAN LIZARRAGA Enamorado De Ti (Disa) +158 

ANA BARBARA Loca (Fonovisa) +122 

KUMBIA KINGS Fuego (EM/Latin) +119 

GRUPO MONTEZ DE DURANGO Quiero Saber De Ti (Disa) +117 

LA ARROLLADORA BANDA EL LIMON Abeja Reina (Edimonsal +114 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

PALOMO Miedo IDlsal 

LOS HOROSCOPOS DE DURANGO Dos Locos (Disa) 

PATRULLA 81 Cómo Pude Enamorarme De Ti (Bisal 

PALOMO Baraja De Oro (Disa) 

INTOCABLE A Dónde Estabas (EMlLatin) 

GRUPO MONTEZ DE DURANGO Te Quise Olvidar (Disa) 

LOS TIGRES DEL NORTE No Tiene La Culpa El Indio (Fonovisa) 

LOS HURACANES DEL NORTE Nomás Por Tu Culpa (Univision) 

GRUPO MONTEZ DE DURANGO Lágrimas De Cristal (Disa) 

ADAN CHALINO SANCHEZ Me Cansé De Morir... (Univision) 

TOTAL 
PLAYS 

530 

476 

318 

244 

238 

235 

197 

181 

171 

167 

Station playlists for all R&R 
reporters are available on the web 

at www.radioandrecords.com. 

Eliminate Stress 
Go Paperless! 

Radio's Only "Paperless" Promotion 

PromoSuite® Software Tools Include... 

ListenerSync® Listener Database System 
> Integrated Web Collection & Email Capabilities 
)0,-- Contest Tools w/Prize Closet Manager 
> Liner, PSA & Promo Scheduling 
> Event, Remote & Appearance Coordination Tools 

> Sales Promotion & Client Affidavit Management 
> Promotional Calendars 

Sow 
Available Mer ri 

Cosh sh Bar te 
Excuses 

Information System 

PromoSuite's "Paperless" In -Studio Link Includes... 

> All Promo, Liner, PSA and Contest Copy Sent 
Directly to Your Studio 

> Winner Eligibility Automatically Checked 
by Name & Household 

> Weather, Traffic Report, Concert Listings 
and Links to Important Websites 

> Song Request & Storm Closing Tracking 

Call 212.509.1200 to schedule 
your "stress -free" live demo today! 

www.PromoSuite.com 
Copyright ©2004 Broadcast Marager, Inc. All Rights Reserved 
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ce October 22, 2004 

TROPICAL TOP 25 
THIS 

WEEK ARTIST TITLE LABEL(S) 
TOTAL 
POINTS 

1 JUAN LUIS GUERRA Las Avispas (Karen) 272 

2 GILBERTO SANTA ROSA Sombra Loca (Sony Discos) 269 

3 MARC ANTHONY Valió La Pena (Sony Discos) 237 

4 MONCHY & ALEXANDRA Perdidos (J&N) 167 

5 VICTOR MANUELLE 7e Propongo (Sony Discos) 155 

6 TITO NIEVES Fabricando Fantasías (SGZEntertainntent) 147 

7 DADDY YANKEE Gasolina (I4Music) 145 

8 JUANES Nada Valgo Sin Tu Amor (Universal) 137 

9 ANDY & LUCAS Son De Amores (BMGLatin) 119 

10 CARLOS VIVES Come Tú (EM/Latin) 115 

11 GRUPO NICHE Ni Como Amiga Ni Como Amante (SonyDiscos) 78 

12 GASPAR MENDEZ Dine Lo Que Sientes (Independiente) 75 

13 DON OMAR Pobre Diabla (V/Music) 74 

14 ALEJANDRO FERNANDEZ Me Dediqué A Perderte (SonyDiscosl 71 

15 REY RUIZ Mi Tentación (Sony Discos) 68 

16 LA GRAN BANDA Amiga Soledad (DAM Productions) 63 

17 PUERTO RICAN POWER Sí Pero No (J&N) 59 

18 NG2 Si La Ves (SonyDiscos) 56 

19 GRUPO NICHE Culebra (Sony Discos) 53 

20 DOMENIC MARTE Ven Tú (J&N) 49 

21 FRANK REYES QuiénEresTú (J&N) 48 

22 POCHY FAMILIA Y SU COCOBAND Amor De Lejos (Kubaney) 41 

23 DIEGO TORRES Déjame Estar (BMGLatin) 41 

24 EL PUEBLO Shorty Ven Conmigo (DAM Productions) 37 

25 EL GRAN COMBO M Gorda Bonita (Combo) 35 

Data is complied from the airplay week of October 10-16, 

and based on a point system. 
© 2004 Radio & Records. 

GOING FOR ADDS 

Contemporary 

JD NATASHA Tanto (EMILatinl 

OBIE BERMUDEZ Todo El Año (EMILatin) 

TIZIANO FERRO No Me Lo Puedo Explicar (EM/Latin) 

Regional Mexican 
LUIS MIGUEL Que Seas Feliz (WarnerML.) 

MARIO "EL CACHORRO" DELGADO Amargas Penas (BMGLatin) 
PABLO MONTERO Dicen Por Ahí (MG Late 

ROCIO DURCAL Echame A Mí La Culpa (BMGLatin) 

Tropical 

FULANITO Gozando Viviré (Cutting) 

GUANABANAS Pa' Mis Mujeres Del Mundo (Cutting) 

Rock/Alternative 

No Going for Adds for this Week 

ROCK/ALTERNATIVE 
TW ARTIST Title Labells) 

1 VOLUMEN CERO Autos (Warner M.L.) 

2 JULIETA VENEGAS Lento (BMGLatin) 

3 ELY GUERRA Ojos Claros, Labios Rosas (Higher Octave) 

4 OZOMATLI Cuando Canto (Concord) 

5 PANTEON ROCOCO La Ciudad De La Esperanza (Delanuca/OLN) 

6 ENANITOS VERDES Tu Cárcel (Universal) 

7 CONTROL MACHETE El Apostador (Universal) 

8 LIQUITS Chido (Surco) 

9 ALEKS SYNTEK fIANA TORROJA Duele El Amor (EM/Latin) 

10 LUCYBELL Hoy Soñé (Warner M.L.) 

11 BABASONICOS Putita (EM/Latin) 

12 ZOE Solo (Sony Discos) 

13 IGNACIO PEÑA fIGUSTAVO LAUREANO Velocidad De Escape (Everywhere Music) 

14 BACILOS Pasos De Gigante (Warner M.L.) 

15 SONORAMA Get Away (EM/Music Co%ombia/Moska) 

Songs ranked by total number of points. 10 Rock/Alternative reporters. 

RECORD POOL 
TW ARTIST Title Label!s 

1 MONCHY & ALEXANDRA Perdidos (J&N) 

2 MARC ANTHONY Valió La Pena (Sony Discos) 

3 PEDRO JESUS Miradita Y Meneito (MP) 

4 CELIA CRUZ & DON DINERO Son De La Loma (Universal) 

5 VICTOR MANUELLE Te Propongo (SonyDiscos) 

6 GUANABANAS Pa' Mis Mujeres Del Mundo (Cutting) 

7 FRANK REYES Quién Eres Tú (J&N) 

8 TITO NIEVES Fabricando Fantasías (SGZ Entertainment) 

9 MAGIC JUAN Mil Horas (J&N) 

10 PAULINA RUBIO Perros (Universal) 

11 GILBERTO SANTA ROSA Sombra Loca (Sony Discos) 

12 SON DE CALI Vida Consentida (Univision) 

13 ZAFRA NEGRA fIKINITO MENDEZ & RIKARENA El Chisme (J&N) 

14 JUANES Nada Valgo Sin Tu Amor (Universal) 

15 CACHAD Ahora Sí (Univisionl 

Songs ranked by total number of points. 21 Record Poor reporters. 

i Qué Pasa Radio! 
Kudos to those stations that are on top of things and have been 

sending their adds! You have been on the ball since the beginning of 

Spanish -language radio, pushing the formats' advancement. You 

guys get our Station of the Week mention. If you still don't get the 

importance of reporting adds, remember you are helping make the 

hits. No one will steal your ideas. In fact, you are creating trends and 

becoming leaders in the industry. 

Spanish -language radio is growing at an incredible rate, with 

more and more stations flipping to some kind of Latin format every 

day. That speaks for itself. The Latin industry has to come together 

and work at the same standard that the general market does. Latin 

music and Latin culture are what Latin radio offers, and its growth 

equals power. Let's have some more of that. Deadlines for reporting 

adds are Tuesdays at noon (PT). Report your adds every week! 
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NATIONAL 

PROGRAMMING CAREERS 

At Cumulus Broadcasting, the BEST 
run radio company in America, 

we have a rare opening in our elite 
Corporate Programming Team. 

ür rapid growth has created an 

opportunity for an experienced 

Country Format Director who under- 

stands the importance of leading by 

example while educating and mentor- 

ing their programming teams at our 50 

plus Country radio stations. Our ideal 

candidate will help to conceptualize 

and implement tools and resources to 

ensure that Cumulus' Country Brands 

are properly staffed, researched, pro- 

grammed and promoted. If you hate a 

comfortable bed, don't enjoy home 

cooked meals and Delta is your middle 

name PLUS you work hard, are 

creative and want to have FUN again 

in radio, send us your package! 

Please forward your resume in confidence to: 

Cumulus Media, Inc. 

3535 Piedmont Road 
Building 14, Suite 1400 

Atlanta, GA 30305 

EAST 

BOB 94-9, WRBT, Harrisburg, PA, 
needs new PD. Country programming 
experience required. Air Shift, too. 

Materials to: 
christyler@clearchannel.com. EEO 

(10/22) 

POSITIONS SOUGHT 
Host of daily interview show, seeks better 
distributor. Superb guest list. Listen 
live. Streamed 24/7. Details at: 
seeyouontheradio@aol.com. (10/22) 

EAST 

SALES 
Urban Box Office, a fast growing media 

marketing & distribution company based 

in New York City is seeking an experienced 

Latin Retail Sales and Marketing Manager. 

Responsibilities include opening new ac- 

counts, soliciting releases, creation of art- 

ist awareness and coordinating in-store 

events, visiting accounts, mailing of POP 

and strong follow-thru with retailers to 

ensure placement of marketing materials 

and products. Excellent communication 

skills in both English and Spanish, 3 - 5 

years experience in music sales with 

proven relationships are a must. Position 

is based in New York City. Will require 

travel at times. Competitive compensation 

and benefits. Please email resume with 

salary requirements and references to: 

thea@ubo.com. PLEASE REFERENCE 

"LATIN SALES" IN THE SUBJECT LINE. EOE. 

SOUTH 

Excellent AC PD 
opportunity with format 

leader in desirable SE market 

Looking for the next great Program 

Director for WMEZ-FM / Pensacola, Fl 

Oversee air -staff, production, 

promotion and music as well as 

hosting daily on -air shift. Growing, 

privately held company. 

Send your package to: 

WMEZ PD Opening 

6085 Quintette Road 

Pace, FI 32571 

Pamal Broadcasting is an EOE. 

MIDWEST 

Top 40 Middays: KFRX 
Lincoln needs a midday jock. 

1-2 years experience. 
Email: ryan@kfrxfm.com 

EOE. (10/22) 

POSITIONS SOUGHT 

Country...Oldies...Classic Rock...Hot 
AC...Old pro looking. MP3 airchecks and 
resume at: http://michaelhamm0.tripod. 
com/ For CD aircheck and resume, call 
MICHAEL HAMM: (716) 373-2107. (10/22) 

Talented, hard working team player 
looking for an Indiana gig part time to 
supplement my income!!! (765) 349- 
1291 broadcastprofessional@yahoo.com 

MIDWEST 

NEWS/TALK MORNING 
SHOW SUPERSTAR 

One of the nations dominant News/Talk 

stations is seeking the next morning 

show superstar. Individual or teams 

must show ability for an energetic, 

compelling, and entertaining morning 

show based on the days news and 

current events. Successful candidates 

must be well informed with world 

affairs and able to work full speed in an 

early morning, rapidly changing 

environment. Great personality and 

people skills a must. Send resume/air 

check to: WLS-AM, Programming 

Department R, 190 N. State Street, 

Chicago, IL 60601. No Phone Calls. 

Equal Opportunity Employer. 

WEST 

RR Broadcasting is looking for 
our next Promotions Director! 

Are you an experienced, detail ori- 

ented, creative, strategic thinking, 

take charge person who enjoys a 

fast paced environment? 4 great 
stations (Hot AC, Oldies Newstalk 
and Talk/Sports) in a beautiful mar- 

ket with great facilities and a great 
staff. 
Must be reliable, outgoing, well or- 

ganized, creative, service -oriented, 
resourceful, & possess excellent 
communication skills. Must also be 
detailed oriented, have a great 
working attitude, ability to get along 
well with others and great commu- 
nication skills. 

Send your best stuff today! 
Human Recourses c/o 

RR Broadcasting 
2100 Tahquitz Canyon Way 

Palm Springs, Ca. 92262 

REtR Opportunities 
Free Advertising 

Radio & Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunites. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue, your ad must be 

received by Thursday noon (PST), eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 8 1/2" X 11"company/station letterhead and are 

accepted only by mail or fax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to: 

kmumaweadioandrecords.com. Address all 20 -word ads 

to R&R Free Opportunities, 10100 Santa Monica Blvd.,Third 

Floor, Los Angeles, CA 90067. 

RErR Opportunities 
Advertising 
lx 2x 

$200/inch $150/inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo, custom 
border or larger heading are required, add 1/2 inch ($60 
for lx, $50 for 2x). In addition, all ads appear on R&R's 
website. (www. radioandrecords.corn). 

Blind Box: add $50 

The R&R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 

Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50/inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of $50/inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company/station letterhead and accompanied by 

advance payment. Please submit ad copy & logos via 

email to kmumaw@radioandrecords.com. Ads are also 

accepted by fax: (310-203-8727) or mail. Visa, MC. 

AmEx or Discover card accepted. Include card num- 

ber, name as it appears on credit card, expiration date 

and phone number. Blind box responses are sent to 

advertisers every Friday by first-class mail. 

Deadline 
To appear in the following week's issue, your ad must 

be received by Thursday noon (PDT) eight days prior 

to issue date. Address all ads to:R&R Opportunities, 
10100 Santa Monica B'vd., Third Floor, Los Angeles. 

CA 90067. 

RADIO Et RECORDS 
10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067 

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly 

newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of 

the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

© Radio & Records, Inc. 2004. 

POSTMASTER: Send address changes to R&R, 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067. 

HOW TO REACH US RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 

CIRCULATION: 

hone 

310-788-1625 

Fax 

310-203-8727 

E-mail 

moreinfo@radioandrecords.corn 

NEWS DESK: 310-788-1699 310-203-9763 newsroom@radioandrecords.com 

RAR ONLINE SERVICES: 310-788-1668 310-203-9763 cmaxwell@radioandrecords.com 

ADVERTISING/SALES: 310-553-4330 310-203-8450 hmowry@radioandrecords.com 

WEBSITE: www.radioandrecords.com 

hone Fax E -mai 

OPPORTUNITIES/MARKETPLACE: 310-788-1621 310-203-8727 kmumaw@radioandrecords.com 

EDITORIAL, OTHER DEPTS: 310-553-4330 310-203-9763 mailroom@radioandrecords.com 

WASHINGTON, DC BUREAU: 301-951-9050 301-951-9051 rrdc @radioandrecords.com 

NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton@radioandrecords.com 
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AIR CHECKS 

AUDIO & VIDEO AIRCHECKS - 
+CURRENT #291, WKTU/Bill Lee, WNEW/Ricky & RuPaul, WOGU 

Big Ron O'Brien, KJR/Ric Hansen, KALC/Mr. Mantastic, KTTB/Tone 

E. Fly, KXXR/Remy Maxwell, WRTH/Johnny Rabbitt. $13 

+CURRENT #290, Denver's JACK FM, KRTH/JoJo Kincaid, WEBN/Freak 

Show, KCBS/Jonathon Brandmeier, KCMO/Mark McKay, KSLZ/Jet 

Black, KYGO/Catfish, WVEE/Toss Swaid, WLCURandy & Spiff. CD $13. 

+PERSONALITY PLUS #PP -199, WBMX/John Lander, WI00/Chio & 

Angie Taylor, KKBT/Steve Harvey, KUBE/The T -Man. CD $13 

+PERSONALITY PLUS #PP -198, WOMC/Dick Purtan, WRIF/Drew & 

Mike, KMPS/Ichabod Caine, KDWB/Dave Ryan. $13 CD 

+PERSONALITY PLUS #PP -197. WBBM-FM/Eddie & JoBo, KSTP- 

FMNan & Cheryl, KZOK/Bob Rivers, WKST/Freak Show. $13 CD 

+ALL COUNTRY #CY-146 WYGY WUBE WFMS WYCD. $13.CD 

+ALL CHR #CHR-116, KDWB KUBE WGTZ WNOU WHHH, $13 CD. 

+ALL NC #AC -124, WSNY WVRV KSTP-FM WMMX $13 CD. 

+PROFILE #S-514 SAN FRANCISCO! CHR AC AOR Gold Ctry $13 CD 

$10 cassette 

+PROFILE #S-515 PHOENIX! CHR AC AOR Gold Ctry $13 CD 

+PROMO VAULT #PR -58 promo samples - all formats, all market 

sizes. $15.50 CD 

+SWEEPER VAULT #SV -44 Sweeper & legal ID samples, all formats. 

$15.50 CD 

+CHN-36 (CHR Nights),+AAA-1 (Triple A), + 0-25 (All Oldies) +MR - 

10 (Alternative) +F-28 (All Female) at $13 each 

+CLASSIC #C-283. WFUN/Steven W. Morgan -1967, KIOI/Jack 

Friday -1977, KFRC/John MacFlanagan-1977, KROY/Tony Cox -Dave 

Michaels -1977. $16.50 CD, $13.50 cassette 

VIDEO #99, NY's Z100/Joe Rosati, Dallas' KKDUDomino, Pittsburgh's 

WBZZ/Kobe, 3WS/Merkel & Cris, St. Louis' KSLZ/Jet Black, Vegas' 

KOOL/Zippo & Sheri, KSNE/Ton & Nicole. 2 hrs, VHS $30, DVD $35. 

+ tapes marked with + may be ordered on cassette for $3 less 

www.califomiaaircheck.com 

-,,t1t CALIFORNIA AIRCH ECK 
Box 4408 - San Diego, CA 92164 - (619) 460-6104 

MARKETPLACE 
ADVERTISING 

Payable in advance. Order must be typewritten and accom- 

panied by payment. Visa/MC/ 

AMEx/Discover accepted. One 

inch minimum, additional space 

up to six inches available in in- 

crements of one -inch. Rates for 

R&R marketplace (per inch): 

Marketplace 
(310) 788-1621 
Fax: (310) 203-8727 
e-mail: kmumaw@radioandrecords.com 

1 time 
6 insertions 

13 insertions 
26 insertions 
51 insertions 

$95.00 
90.00 
85.00 
75.00 
70.00 

MARKETING & PROMOTION 

PUBLICITY PRINTS 
Lithographed On Heavy, Semi -Gloss Paper 

* REQUEST FREE 
CATALOG AND SAMPLES! 

PI(.TI'RES 

B/W - 8x10's 
500 - $90.00 

1000 - $120.00 

5x7 - JOCK CARDS 
B&w 1000 - $100.00 
Color 2000 - $408.00 

* PRICES INCLUDE 

TYPESETTING & FREIGHT 

* FAST PROCESSING 

* OTHER SIZES AVAILABLE 

PACES SUILECT TO 

ChAMGE WITHOUT MOVE 

Send 8x10 photo, check7M.o. v,seaMc. Mtstructians to: 

1867 E mords Street, Dept. R Spnngfiekt. MO 65803 

TOLL FREE: 1-888-526-5336 
www.abcpictures.com 

Idil.;andr rd .co 

VO/CEOVER SERVICES 

YOUR 
(NEW VOICE) 
ALTERNATIVE 

mattrawlinys.som 317-440-1761 

SYNERGY WITH FNC 
Greg O'Neill - voice of the 

Fox News Channel is now 

available in select radio markets. 

Info: Carol Baxter, 818.901.9560 
The Promo Guys - a unique team approach to imaging. 

LEZLIE ROBINSON 
is vaur f emale mike 

1 'Csll magi ngfVOs1Spots 
15 years experience 

lezlierohi fi-sOn.cgtn 514-884-4835 

MUSIC REFERENCE 

Great Songs for Halloween! 
New! 5th Edition Green Book Of Songs By Subject: l - 

The Thematic Guide To Popular Music 
1,569 jam-packed pages 

86,000 listings 
35,000 songs 

1,800 subjects 
All music formats 
100 years of music 

Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders 

Discounted price: $51.96 softcover/$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1621 or send a check to: 
R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067 

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate! 

REtR's INDUSTRY VIP PACI(AL'i .aIndstusNpa RftRTodY TheldsY Leading DailyFax 

RFtR's Today's News 
E-mail updates of breaking stories 

The Ralf Directory 
The most comprehensive resource guide available 

SAVE OVER 25%! 
R£rR'S INDUSTRY VIP PACKAGE IS $445H 

(Regular rate S595.00) 

Call R&R at: Subscribe online: 

\ 310.788.1625 www.radioandrecords.com 
U. S. Only 



78 RKTAIE BACK PAGES 
National Airplay Overview: October 22, 2ooa ® National Overview: 2004 

CHR/POP 
LW TW 

1 1 MAROON 5 She Will Be Loved (Ottone/J/RMGI 

2 2 AVRIL LAVIGNE My Happy Ending (Arista/HMG) 

3 8 CIARA fIPETEY PABLO Goodies (Laface/Zomba/ 

5 KELLY CLARKSON Breakaway (Hollywood) 

4 5 RYAN CABRERA On The Way Down (E V.L.A./Atlantic) 

6 Q DESTINY'S CHILD Lose My Breath (Columbia) 

9 O EMINEM Just Lose It (Shady/Aftermath/lnterscope) 

7 8 BLACK EYED PEAS Let's Get It Started (A&M/lnterscope) 

20 NELLY fITIM MCGRAW Over And Over (Derry/Fo'Reel/Curb/Universali 

12 i USHER & ALICIA KEYS My Boo deface/Zomba/ 
10 FINGER ELEVEN One Thing (Windup) 

13 BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba) 

11 SEETHERfIAMY LEE Broken (Windup) 

8 14 ASHLEE SIMPSON Pieces Of Me (Geffen) 

17 ASHLEE SIMPSON Shadow (Geffen) 

18 SWITCHFOOT Dare You To Move (Red Ink/Columbia) 

14 17 LIL' FLIP Sunshine (SockeFree/Loud/Columbia) 

15 18 JOJO Leave (Get Out) (BlackGround/Universal) 

16 19 ALICIA KEYS If I Ain't Got You (J/RMG) 

19 20 TERROR SQUAD Lean Back (Universal) 

26 ® JOJO Baby It's You (BlackGround/Universal) 

22 22 BRITNEY SPEARS My Prerogative (Jive/Zomba) 

21 23 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

29 ' TRICK DADDY Let's Go (Slip-N-Slide/Atlantic) 

28 SIMPLE PLAN Welcome To My Life (lava) 

36 ' GWEN STEFANI What You Waiting For? (lnterscope) 

33 GOOD CHARLOTTE Predictable (Daylight/Epic) 

30 VANESSA CARLTON White Houses (A&M/lnterscope) 

27 29 NITTY Nasty Girl (Rostrum/Universal) 

38 GAVIN DEGRAW I Don't Want To Be (J/RMG) 

#1 MOST ADDED 
HOOBASTANK Disappear (lsland/IDJMG) 

#1 MOST INCREASED PLAYS 
NELLY FITIM MCGRAW Over And Over (Derrty/fo'Reel/Curb/Universal) 

TOP 5 NEW & ACTIVE 
CHINGY Balla Baby (DIP/Capitol/ 

MASE Breathe, Stretch, Shake (Bad Boy/Universal) 

KEVIN LYTTLE Drive Me Crazy (Atlantic) 

RYAN CABRERA True (EVL.4JAtlantic) 

LENNY KRAVITZ Lady (Virgin) 

CHR/POP begins on Page 22. 

AC 
LW TW 

1 O LOS LONELY BOYS Heaven (Or/Epic) 

2 2 FIVE FOR FIGHTING 100 Years (Aware/Columbia) 

4 3 MARTINA MCBRIDE This One's For The Girls (RCA) 

3 4 DIDO White Flag (Arista/RMG) 

5 5 MAROON 5 This Love (Ottone/J/RMGI 

9 O KEITH URBAN You'll Think Of Me (Capitol) 

6 o MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

7 8 KIMBERLEY LOCKE 8th World Wonder (Curb) 

8 9 SEAL Love's Divine (Warner Bros.) 

11 o ELTON JOHN Answer In The Sky (Universal) 

10 11 MERCYME Here With Me (INO/Curb) 

14 PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic) 

15 MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

16 JOSH GROBAN Remember When It Rained (143/Reprise) 

13 15 3 DOORS DOWN Here Without You (Republic/Universal) 

17 

' 

HALL & OATES I'll Be Around (U -Watch) 

18 ALICIA KEYS If I Ain't Got You (J/RMG) 

19 HOOBASTANK The Reason (island/IDJMG) 

20 19 LEANN RIMES fIRONAN KEATING Last Thing On My Mind (Curb) 

22 i TIM MCGRAW Live Like You Were Dying (Curb) 

24 MICHAEL MCDONALD Reach Out, I'll Be There (Motown/Universal) 

23 KELLY CLARKSON Breakaway (Hollywood) 

26 MAROON 5 She Will Be Loved (Octane/J/RMG) 

21 24 NEWSONG When God Made You (Reunion/PIG) 

25 25 CLAY AIKEN I Will Carry You (RCA/RMG) 

27 SEALS & CROFTS Summer Breeze '04 (Warner Bros.) 

29 27 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 

JOHN MAYER Daughters (Aware/Columbia) 

30 29 KATRINA CARLSON Drive (Kataphonic) 

- CELINE DION Beautiful Boy (Epic) 

#1 MOST ADDED 
JIM BRICKMAN FIROCH VOISINE My Love Is Here (Windham Hill/RMG) 

#1 MOST INCREASED PLAYS 
KEITH URBAN You'll Think Of Me (Capitol) 

TOP 5 NEW & ACTIVE 
SIMPLY RED Home (simplyred.coml 

CHRISTINE MCVIE Friend (Koch) 

ROD STEWART What A Wonderful World (J/RMG) 

JOHN MELLENCAMP Walk Tall (Island/IDJMG) 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 

CHR/RHYTHMIC 
LW TW 

1 0 USHER & ALICIA KEYS My Boo (Laface/Zomba/ 

2 2 CIARA fIPETEY PABLO Goodies (Laface/Zomba) 

3 3 TERROR SQUAD Lean Back (Universal) 

4 4 AKON fISTYLES P. Locked Up (SRC/Universal) 

6 EMINEM Just Lose It (Shady/Aftermath/lnterscopei 

7 TRICK DADDY Let's Go (Slip-N-Slide/Atlantic) 

8 DESTINY'S CHILD Lose My Breath (Columbia) 

9 N.O.R.E.fININA SKY & DADDY YANKEE DyeMiCanto (Roc-A-Fete/IDJMG) 

11 SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggy Style/Geffen) 

5 10 NELLY My Place (Derry/Fo'Reel/Universal) 

17 Q NELLY fITIM MCGRAW Over And Over (Derrty/fo'Reel/Curb/Universal) 

10 12 LIL' FLIP Sunshine (Socka free/loud/Columbia/ 

15 

$ 
CHINGY Balla Baby (DTP/Capitol) 

14 LL COOL J Hush (Del Jam/IDJMG) 

13 15 JUVENILE Slow Motion (Cash Money/Universal) 

20 0 FABOLOUS Breathe (Atlantic) 

12 17 LL COOL J Headsprung (Del Jam/IDJMGI 

16 18 CHRISTINA MILIAN Dip It Low (Island/IDJMGI 

18 19 ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (J/RMG) 

21 LIL SCRAPPY No Problem (BME/Reprise) 

19 21 MASE Breathe, Stretch, Shake (Bad Boy/Universal) 

24 JA RULE fIR. KELLY & ASHANTI Wonderful (Murder Inc./IDJMG) 

32 R. KELLY & JAY -Z Big Chips (Jive/Roc-A-Fella/IDJMG) 

29 ' LIL' WAYNE Go DJ (Cash Money/Universal) 

35 CIARA MISSY ELLIOTT 1, 2 Step (Laface/Zomba) 

22 26 J -KWON You & Me (So So Def/Zomba) 

26 ® JOJO Baby It's You (BlackGround/Universal) 

23 28 JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders/lnterscopel 

28 

$ 
YOUNG BUCK Shorty Wanna Ride (lnterscope) 

31 I RUPEE Tempted To Touch (Atlantic) 

#1 MOST ADDItú 
MARIO Let Me Love You (J/RMG) 

#1 MOST INCREASED PLAYS 
NELLY FITIM MCGRAW Over And Over (Derrty/fa'Reel/Curb/Universal) 

TOP 5 NEW & ACTIVE 
MARIO Let Me Love You (J/RMG) 

SILKK THE SHOCKER MASTER P We Like Dem Girls (New No Limit/Koch) 

LLOYD BANKS Karma (lnterscope) 

XZIBIT Hey Now (Mean Muggin') (Columbia) 

ANTHONY HAMILTON Charlene (So So Def,/Zomba/ 

CHR/RHYTHMIC begins on Page 28. 

HOT AC 
LW 

1 8 MAROON 5 She Will Be Loved (Detone/J/RMG) 

2 FINGER ELEVEN One Thing (Wind-up) 

3 3 LOS LONELY BOYS Heaven (Or/Epic) 

5 4 ASHLEE SIMPSON Pieces Of Me (Geffen) 

6 0 AVRIL LAVIGNE My Happy Ending (Arista/RMG) 

4 6 HOOBASTANK The Reason (Island/IDJMGI 

9 0 JOHN MAYER Daughters (Aware/Columbia) 

7 8 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 

8 9 MAROON 5 This Love (Ottone/J/RMGI 

10 

K7 

BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba) 

11 RYAN CABRERA On The Way Down (E V.L.A./Atlantic) 

14 KELLY CLARKSON Breakaway (Hollywood) 

12 13 GAVIN DEGRAW I Don't Want To Be (J/RMG) 

13 SARAH MCLACHLAN World On Fire (Arista/RMGI 

16 SEETHER fIAMY LEE Broken (Wind-upl 

17 DURAN DURAN (Reach Up For The) Sunrise (Epic) 

18 LENNY KRAVITZ Lady (Virgin) 

20 U2 Vertigo (lnterscope) 

21 ' SWITCHFOOT Dare You To Move (Red Ink/Columbia) 

31 i GOD GOO DOLLS Give A Little Bit (Warner Bros.) 

22 KILLERS Somebody Told Me (island/IDJMG) 

19 22 NICKELBACK Feelin' Way Too Damn Good (Roadrunner/IDJMG) 

23 $ HOWIE DAY Collide (Epic) 

29 LOS LONELY BOYS More Than Love (Or/Epic) 

24 25 DIN Sand In My Shoes (Arista/RMG) 

27 LINKIN PARK Breaking The Habit (Warner Bros.) 

30 TEARS FOR FEARS Call Me Mellow (Universal Music) 

25 28 VANESSA CARLTON White Houses (A&M/!nterscopel 

36 ED INGRAM HILL Will I Ever Make It Home (Hollywood) 

28 30. AVION Seven Days Without You (Columbia) 

TW 

#1 MOST ADDED 
HOOBASTANK Disappear (Island/l0/MG) 

#1 MOST INCREASED PLAYS 
GOO GOO DOLLS Give A Little Bit (Warner Bros.) 

TOP 5 NEW & ACTIVE 
LOW MILLIONS Eleanor (Manhattan/EMC) 

MARC BROUSSARD Where You Are (Island/IOJMG) 

FROU FROU Let Go (Geffen) 

JET Look What You've Done (Atlantic) 

UNCLE KRACKER Writing It Down (lava/Warner Bros.) 

POWERED BY 

MEDIABASE 

URBAN 
LW TW 

1 O USHER & ALICIA KEYS My Boo (reface/Zomba) 

2 2 CIARA fIPETEY PABLO Goodies deface/Zomba) 
3 3 NELLY My Place (Derrty/Fo'Reel/Universal) 

9 ' SNOOP DOGG fIPHARRELL Drop it Like It's Hot (Doggy Style/Geffen) 
7 8 LIL' WAYNE Go DJ (Cash Money/Universal) 

5 ANTHONY HAMILTON Charlene (So So Def/Zomba) 

4 7 TERROR SQUAD Lean Back (Universal) 

8 8 ALICIA KEYS fITONY, TONI, TONE& JERMAINE PAUL Diary (J/RMG) 

10 0 DESTINY'S CHILD Lose My Breath (Columbia) 

6 10 AKON fISTYLES P. Locked Up (SRC/Universal) 

13 11 JUVENILE MACK() & SKIP Nolid Clap (Rap-A-Lot/Asylum) 

11 12 JADAKISS f/ANTHONY HAMILTON Why (RuffRyders/lnterscope) 

12 13 LIL SCRAPPY No Problem (BME/Reprise) 

18 FABOLOUS Breathe (Atlantic) 

17 YOUNG BUCK Shorty Wanna Ride anterscopel 

15 ' LL COOL J Hush (Delam/IDJMMG) 

14 17 MASE Breathe, Stretch, Shake (Bad Boy/Universal) 

16 18 NELLY Flap Your Wings (Derrtyifo'Reel/Universal) 

23 TRICK DADDY Let's Go (Slip-N-Slide/Atlantic) 

20 i CHINGY Balla Baby (DTP/Capitol) 

19 21 LL COOL J Headsprung (Del Jam/IDJMG) 

26 JA RULE fIR. KELLY & ASHANTI Wonderful (Murder Inc./IDJMG) 

29 R. KELLY & JAY.Z Big Chips (Jive/RocA-fella/IDJMG) 

24 JOHN LEGEND Used To Love You (Columbia) 

22 25 OEM FRANCHISE BOYZ White Teen (Universal) 

21 26 LIL' FLIP Sunshine (Socka Free/Loud/Columbia) 

27 27 R. KELLY Red Carpet (Jive/Zomoa) 

25 28 BODY HEADBANGERS fIYOUNGBi00DZ I Smoke, I Drink (Universal) 

28 29 CRIME MOB Knuck If You Buck (BME/Warner Bros./Reprise) 

31 ED MANNIE FRESH Real Big (CashMoaey/Universa/) 

#1 MOST ADDED 
ASHANTI Only U (Murder Mc./IDJMG) 

#1 MOST INCREASED PLAYS 
SNOOP DOGG FIPHARRELL Drop It Like It's Hot (Doggy Style/Geffen) 

TOP 5 NEW & ACTIVE 
KANYE WEST The New Workout Plar (RocA-Fella/IDJMG) 

AVANT Can't Wait (Geffen) 

4MULA1 Gotta Roll (Sobel 

LYFE JENNINGS Stick Up Kid (Columbia) 

RUPEE Tempted To Touch (Atlantic) 

URBAN begins on Page 32. 

ROCK 
LW TW 

1 8 VELVET REVOLVER Fall To Pieces (P.CA/RMG) 

4 U2 Vertigo (lnterscopei 

2 3 THREE DAYS GRACE Just Like `'ou -Jive/Zomba/ 

3 4 ALTER BRIDGE Open Your Eyes (Wind-up) 

5 5 SILVERTIDE Ain't Comin' Home (J/RMG) 

10 0 GODSMACKfIDROPBOX Touchy (Republic/Universali 

9 KENNY WAYNE SHEPHERD Alive (Reprise) 

8 GREEN DAY American Idiot (Reprise) 

6 9 LINKIN PARK Breaking The Habit (Warner Bros.) 

7 i PAPA ROACH Getting Away With Murder (Geffen) 

11 NICKELBACK Because Of You (RoadrunneriiDMG) 

16 COLLECTIVE SOUL Counting The Days (El Music Group) 

14 13 BREAKING BENJAMIN So Cold,Holiywood) 
12 14 VELVET REVOLVER Slither (RCA/RMG/ 

13 15 CROSSFADE Cold (Columbia) 

15 16 CHEVELLE Vitamin R (Leading Us Along) (Epic) 

17 17 SHINEDOWN Simple Man (Atlantic) 

18 18 FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

20 Q MEGADETH Die Dead Enough (Sanctuary/SRGI 

19 20 KORN Word Up (Epic) 

SHINEDOWN Burning Bright (Atlantic' 
THREE DAYS GRACE Home (Jive/Zosba) 

22 DROWNING POOL Love And War (Wind-upl 

- JET Look What You've Done (Atlantic/' 

23 25 THORNLEY Easy Comes (Roadrunner/iDJMG) 

24 26 SALIVA Survival Of The Sickest (ls/and/IDJMG) 

21 27 LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

MARILYN MANSON Personal Jesus :Nothing//nterscopel 
29 29 SPIDERBAIT Black Betty (lnterscope) 

28 30 DAMAGEPLAN Pride (Elektra/Atlantic; 

#1 MOST ADDED 
SALIVA Razor's Edge (lsfanelDJMG) 

#1 MOST INCREASED PLAYS 
U2 Vertigo (/nterscopel 

TOP 5 NEW & ACTIVE 
PUDDLE OF MUDD Spin You Around (Geffen) 

A PERFECT CIRCLE Imagine (Virgin) 

SLIPKNOT Vermilion (Roadrunner/lOJMG) 

TESLA Into The Now (Sanctuary/SRG) 

EXIES Ugly (Virgin) 

AC begins on Page 45. AC begins on Page 45. ROCK begins on Page 55. 
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URBAN AC 
LW TW 

1 

© 
3 

7 

8 

9 

11 

13 

14 

20 

21 
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- 
30 29 

29 30 

ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (J/RMG) 

PRINCE Call My Name (Columbia) 

ANITA BAKER You're My Everything (Blue Note/EMC) 

BRIAN MCKNIGHT What We Do Here (Motown) 

LUTHER VANDROSS Think About You (J/RMG) 

PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Del Soul/IDJMG) 

JILL SCOTT Golden (Hidden Beach/Epic) 

TEENA MARIE Still In Love (Cash Money/Universal) 

R. KELLY U Saved Me (JiveZomba) 

T. MARIE fIG. LEVERT A Rose By Any Other Name (Cash Money/Universal) 

ALICIA KEYS If I Ain't Got You (J/RMG) 

KEM Love Calls (Motown/Universal) 

BOYZ II MEN What You Won't Do For Love (MSM/Koch) 

TAMYRA GRAY Raindrops Will Fall (19/Sobel 

ANITA BAKER How Does It Feel (Blue Note/Virgin) 

VAN HUNT Down Here In Hell (With You) (Capitol) 

NELLY My Place (Derrty/Fo'Reel/Universal) 

O'JAYS Make Up (Music World/SRG) 

LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG) 

NORMAN BROWN I Might (Warner Bros.) 

ANGIE STONE U -Haul (J/RMG) 

JOSS STONE Spoiled (S-Curve/EMC) 

USHER & ALICIA KEYS My Boo (LaFace/Zomba) 

BONEY JAMES fIBILAL Better With Time (Warner Bros.) 

AMEL LARRIEUX For Real (Bliss Life) 

URBAN MYSTIC Where Were You? (Sobe) 

TAMIA Still (Atlantic) 

GERALD LEVERT One Million Times (Atlantic) 

R. KELLY Red Carpet (Jive/Zomba) 

USHER Confessions Part 2 (Zak-ace/Zomba) 

#1 MOST ADDED 
QUEEN LATIFAH FIAL GREEN Simply Beautiful (Vector) 

#1 MOST INCREASED PLAYS 
GERALD LEVERT One Million Times (Atlantic) 

TOP 5 NEW & ACTIVE 
FANTASIA I Believe (J/RMG) 

EARTH, WIND & FIRE FIRAPHAEL SAADIO Show Me The Way (Sanctuary/SRG) 

RAPHAEL SAADIQ Rifle Love (Pookie/Navarre) 

INCOGNITO True To Myself (Naradal 

REGINA BELLE For The Love Of You (Peak) 

URBAN begins on Page 32. 

ACTIVE ROCK 
LW TW 

1 PAPA ROACH Getting Away With Murder (Geffen) 

2 VELVET REVOLVER Fall To Pieces (RCA/RMG) 

3 BREAKING BENJAMIN So Cold (Hollywood) 

4 CHEVELLE Vitamin R (Leading Us Along) (Epic) 

5 GREEN DAY American Idiot (Reprise) 

7 FUTURE LEADERS OF THE WORLD Let Me Out (Epic/ 

8 7 CROSSFADE Cold (Columbia) 

10 8 GODSMACKfIDROPBOX Touche (Republic/Universal) 

12 Q KORN Word Up (Epic) 

6 10 LINKIN PARK Breaking The Habit (Warner Bros.) 

9 11 THREE DAYS GRACE Just Like You (Jive/Zomba) 

13 12 SLIPKNOT Duality (Roadrunner/IDJMG) 

15 ® U2 Vertigo (lnterscope) 

14 SILVERTIDE Ain't Comin' Home (J/RMG) 

16 NICKELBACK Because Of You (Roadrunner/IDJMG) 

11 16 ALTER BRIDGE Open Your Eyes (Windup) 

17 MARILYN MANSON Personal Jesus (Nothing/Lnterscopel 

18 KENNY WAYNE SHEPHERD Alive (Reprise) 

20 SKINDRED Nobody (Lava) 

21 i DROWNING POOL Love And War (Windup) 

23 COLLECTIVE SOUL Counting The Days (El Music Group) 

34 THREE DAYS GRACE Home (Jive/Zomba) 

22 MEGADETH Die Dead Enough (Sanctuary/SRG) 

25 A PERFECT CIRCLE Imagine (Virgin) 

37 SLIPKNOT Vermilion (Roadrunner/IDJMG) 

19 26 LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

26 27 HELMET See You Dead (lnterscope) 

35 SEVENDUST Face To Face (TVT) 

30 KILLSWITCH ENGAGE The End Of Heartache (Roadrunner/IDJMG) 

31 i SUM 41 We're All To Blame (Island/IDJMG) 

#1 MOST ADDED 
SALIVA Razor's Edge (island/IDJMG) 

#1 MOST INCREASED PLAYS 
THREE DAYS GRACE Home (Jive/Zomba) 

TOP 5 NEW & ACTIVE 
KORN Another Brick In The Wall (Epic) 

RAMMSTEIN Amerika (Republic/Universal) 

ATOMSHIP Withered (Wind-up) 

CANDIRIA Down (Type A) 

METALLICA Some Kind Of Monster (Elektra/Warner Bros.) 

THE BACK PAGE® 79 

National Airplay Overview: October 22, 2004 

COUNTRY 
LW 1W 

2 Q GEORGE STRAIT I Hate Everything (MCA) 

1 2 SARA EVANS Suds In The Bucket (RCA) 

5 PHIL VASSAR In A Real Love (Arista) 

TOBY KEITH Stays In Mexico (DreamWorks) 

7 BROOKS & DUNN That's What It's All About (Arista) 

9 LONESTAR Mr. Mom (BHA) 

10 GARY ALILAN Nothing On But The Radio (MCA) 

8 8 RASCAL FLATTS Feels Like Today (Lyric Street) 

12 KENNY CHESNEY The Woman With You (BNA) 

11 i JOE NICHOLS If Nobody Believed In You (Universal South) 

17 TIM MCGRAW Back When (Curb) 

14 DIERKS BENTLEY How Am I Doin' (Capitol) 

16 BLAKE SHELTON Some Beach (Warner Bros.) 

15 TRACE ADKINS Rough & Ready (Capitol) 

19 SHANIA TWAIN WI BILLY CURRINGTON Party For Two (Mercury) 

18 DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 

20 SHEDAISY Come Home Soon (Lyric Street) 

23 LEANN RIMES Nothin"Bout Love Makes Sense (Asylum/Curb) 

24 MONTGOMERY GENTRY You Do Your Thing (Columbia) 

21 r J. BUFFETT fIM. MCBRIDE Trip Around The Sun (RCA/Mailboat) 

25 REBA MCENTIRE He Gets That From Me (MCA) 

28 BRAD PAISLEY Mud On The Tires (Arista) 

29 BIG & RICH Holy Water (Warner Bros.) 

27 TRAVIS TRITT fIJOHN MELLENCAMP What Say You (Columbia) 

34 JOSH GRACIN Nothin' To Lose (Lyric Street) 

31 PAT GREEN Don't Break My Heart Again (Universal/Republic/Mercury) 

26 27 BLUE COUNTY That's Cool (Asylum/Curb) 

38 ALAN JACKSON Monday Morning Church (Arista) 

33 ' SUGARLAND Baby Girl (Mercury) 

32 t KATRINA ELAM No End In Sight (Universal South) 

#1 MOST ADDED 
LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 

#1 MOST INCREASED PLAYS 
TIM MCGRAW Back When (Curb) 

TOP 5 NEW & ACTIVE 
DAVID LEE MURPHY Inspiration (Audiuml 

TRACY LAWRENCE Sawdust On Her Halo (CreatoWorks) 

CHAD BROCK That Changed Me (BBR) 

DAVID BALL Louisiana Melody (Ouarterback) 

MARK CHESNUTT I'm A Saint (Vivaton) 

COUNTRY begins on Page 37. 

ALTERNATIVE 
LW 1W 

1 1 GREEN DAY American Idiot (Reprise) 

U2 Vertigo (Lnterscope) 

JIMMY EAT WORLD Pain (Lnterscope) 

4 BREAKING BENJAMIN So Cold (Hollywood) 

5 VELVET REVOLVER Fall To Pieces (RCA/RMG) 

6 LINKIN PARK Breaking The Habit (Warner Bros.) 

PAPA ROACH Getting Away With Murder (Geffen) 

CHEVELLE Vitamin R (Leading Us Along) (Epic/ 

THREE DAYS GRACE Just Like You (Jive/Zomba) 

CROSSFADE Cold (Columbia) 

KILLERS Somebody Told Me (Island/IDJMG) 

SUM 41 We're All To Blame (Island/IDJMG) 

MODEST MOUSE Ocean Breathes Salty (Epic) 

USED Take It Away (Reprise) 

SNOW PATROL Run (A&M/Lnterscopel 

CAKE No Phone (Columbia) 

KORN Word Up (Epic) 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

SLIPKNOT Duality (Roadrunner/IDJMG) 

FRANZ FERDINAND Take Me Out (Domino/Epic) 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

INTERPOL Slow Hands (Matador) 

SKINDRED Nobody (Lava) 

24 COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 

25 TAKING BACK SUNDAY A Decade Under the Influence (Victory) 

MUSE Hysteria (East West/Warner Bros.) 

SOCIAL DISTORTION Reach for The Sky (Time Bomb) 

KILLERS Mr. Brightside (Island/IDJMG) 

MARILYN MANSON Personal Jesus (Nothing/lnterscope) 

A PERFECT CIRCLE Imagine (Virgin) 
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#1 MOST ADDED 
HOOBASTANK Disappear (island/IDJMG) 

#1 MOST INCREASED PLAYS 
GREEN DAY Boulevard Of Broken Dreams (Reprise) 

TOP 5 NEW & ACTIVE 
SEVENDUST Face To Face (TVT) 

SWITCHFOOT This Is Your Lite (Sparrow/EMI CMG) 

BEASTIE BOYS Right Right Now Now (Capitol) 

SILVERTIDE Ain't Comin' Home (J/RMG) 

INSTRUCTION Breakdown (Geffen) 

SMOOTH JAll 
LW 

1 
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GERALD ALBRIGHT To The Max (GRP/VMG) 

BONEY JAMES Here She Comes (Warner Bros.) 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG) 

WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 

RICHARD ELLIOT Your Secret Love (GRP/VMG) 

MICHAEL LINGTON Show Me (Rendezvous) 

CHRIS BOTTI Back Into My Heart (Columbia) 

8 ANITA BAKER You're My Everything (Blue Note/EMC) 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 
t PAUL JACKSON, JR. Walkin' (Blue Note/EMC) 

SOUL BALLET Cream (215) 

MINDI ABAIR Come As You Are (GRP/VMG) 

13 MARION MEADOWS Sweet Grapes (Heads Up) 

14 TIM BOWMAN Summer Groove (Liquid 8) 

15 MARC ANTOINE Mediterraneo (Rendezvous) 

NICK COLIONNE It's Been Too Long (3 Keys Music) 

KIM WATERS In Deep (Shanachie) 

PETER WHITE How Does It Feel (Columbia) 

MICHAEL MCDONALD Tracks Of My Tears (Motown/Universal) 

20 HALL & OATES Love TKO (U -Watch) 

® QUEEN LATIFAH California Dreamin' (Vector) 

21 22 RENEE OLSTEAD A Love That Will Last (143/Reprise) 

23 23 PATTI LABELLE New Day (DelSoul/IDJMG) 

25 ' PIECES OF A DREAM It's Go Time (Heads Up) 

24 STEVE OLIVER Chips & Salsa (Koch) 

DAVE KOZ Let It Free (Capitol) 

EUGE GROOVE XXL (Narada) 

27 28 CRAIG CHAQUICO Her Boyfriend's Wedding (Naradal 

29 

'PAUL BROWN Moment By Moment (GRP/VMS) 
t RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 

#1 MOST ADDED 
QUEEN LATIFAH California Dreamin' (Vector) 

#1 MOST INCREASED PLAYS 
QUEEN LATIFAH California Dreamin' (Vector) 

TOP 5 NEW & ACTIVE 
GREG ADAMS Firefly (215) 

THA' HOT CLUB I'm Gonna Love You Just A Little More Baby (Shanachie) 

EVERETTE HARP Can You Hear Me (A440) 

FOURPLAY Fields Of Gold (RCA Victor) 

RAFE GOMEZ Icy (Tommy Boy) 

Smooth Jazz begins on Page 52. 

TW 

0 
2 

á 

TRIPLE A 
LW TW 

2 0 U2 Vertigo (lnterscope) 

1 2 R.E.M. Leaving New York (Warner Bros.) 

3 3 JOHN MELLENCAMP Walk Tall (Island/IDJMG) 

4 4 BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 

6 8 CARBON LEAF Life Less Ordinary (Vanguard) 

7 MARK KNOPFLER Boom, Like That (Warner Bros.) 

5 7 JAMIE CULLUM All At Sea (Verve/Universal) 

10 FINGER ELEVEN One Thing (Wind-up) 

9 CROSBY & NASH Lay Me Down (Sanctuary/SRG) 

11 i KEANE Somewhere Only We Know (Lnterscopel 

8 11 JOHN FOGERTY Deja Vu (All Over Again) (DreamWorks/Geffen) 

16 ® SNOW PATROL Run (A&M/Lnterscope) 

13 13 RACHAEL YAMAGATA Worn Me Down (RCA Victor) 

15 14 OZOMATLI (Who Discovered) America? (Concord) 

19 o MODEST MOUSE Float On (Epic) 

14 16 MAROON 5 She Will Be Loved (Octone/J/RMG) 

17 ELVIS COSTELLO Monkey To Man (Lost Highway) 

12 18 SCISSOR SISTERS Take Your Mama (Universal) 

18 ' CAKE No Phone (Columbia) 

21 i RAY LAMONTAGNE Trouble (RCA/RMG) 

22 SARAH MCLACHLAN World On Fire (Arista/HMO 

24 LOW MILLIONS Eleanor (Manhattan/EMC') 

23 STEVE EARLE The Revolution Starts Now (E-Squared/Artemis) 

20 24 THRILLS Not For All The Love In The World (Virgin) 

25 25 NEVILLE BROTHERS Ball Of Confusion (Back Porch/Naradal 

26 

'FRANZ FERDINAND Take Me Out (Domino/Epic) 

JET Look What You've Done (Atlantic) 

27 28 CHARLIE MARS Gather The Horses (V2) 

28 

'CHRISTINE MCVIE Friend (Koch) 

t LENNY KRAVITZ Lady (Virgin) 

#1 MOST ADDED 
GREEN DAY Boulevard Of Broken Dreams (Reprise) 

#1 MOST INCREASED PLAYS 
GREEN DAY Boulevard Of Broken Dreams (Reprise) 

TOP 5 NEW & ACTIVE 
GREEN DAY Boulevard Of Broken Dreams (Reprise) 

TOOTS AND THE MAYTALS WI ERIC CLAPTON Pressure Drop (V2) 

RAY CHARLES FIVAN MORRISON Crazy Love (Concord) 

JOHN MAYER Daughters (Aware/Columbia) 

HOWIE DAY Collide (Epic) 

ROCK begins on Page 55. ALTERNATIVE begins on Page 59. TRIPLE A begins on Page 62. 
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By Erica Farber 

il 

eveloping and implementing marketing 

and communications plans for Clear 

Channel Radio is a daunting 

responsibility, but Omar Thompson 

handles it with ease. He was promoted 

to his position a year ago, and his 

diverse marketing background has given 
him a solid foundation and proven to be 

an asset. 
Getting into the business: "When I 

got out of school I worked for a New 

York Times -owned paper called the Daily 

World in Louisiana. I was an account rep for about a 

year. I moved to Louisiana because my wife got a job 

there right out of school. In the early '90s I worked for 

Foote, Cone and Bozell on the Taco Bell account. I 

learned a lot about marketing and spot trends and the 
value of research, but at the end of the day I was still 

marketing tacos and burritos. I got very bored. I was 

reading MediaWeek one day and saw an opportunity for 

a Marketing Director position at Service Broadcasting. I 

sent my resume, and Dick Romanick, VP/National Sales, 

called me the same day. I was Marketing Director for 

Service Broadcasting for five years." 

Joining Clear Channel: "I saw an ad for Marketing 

Director at AMFM Radio Networks. It was an 
opportunity to work at an in-house agency with some 

of the best people in network radio. David Kantor was 

President, and Marty Raab was heading up the 
marketing. We had the budgets to do a lot of unique 
things, and a very creative team. AMFM was later 
acquired by Clear Channel, which had a network, 
Premiere. AMFM was absorbed by Premiere. Kraig 

Kitchin, from Day One, recognized the talent we had on 

our marketing team and made it possible for us to 

continue to work out of Dallas." 

Moving to the radio division: "It was an 

opportunity to report to and work directly with our 

President and CEO, John Hogan. And it was an 
opportunity to work directly with our local stations." 

His responsibilities: "On a day-to-day basis I work 

to develop marketing campaigns to implement John 
Hogari s vision. Whether it's the 'Less Is More' plan or 

getting press regarding AC radio, it is my job to 

communicate anything he wants to do internally and 

externally. The other facet of my job is to be a resource 

to our 1,200 -plus radio stations. I'm there if they have a 

marketing and PR challenge or opportunity." 

OMAR THOMPSON 
VP/Marketing & Communications, Clear Channel Radio 

Biggest challenge: "The volume. When I came to 

Clear Channel someone told me, 'This is the big league: 

And it is. Because we are Clear Channel, we don't get 

any freebies. We are scrutinized beyond belief. We have 

to be very buttoned -up. That, coupled with the volume, 

can make it challenging at times. You have to learn how 

to prioritize and delegate." 
The "Less Is More" initiative: "Advertisers and 

listeners have clearly said that there's too much clutter 
on the radio. Through John's vision we've developed the 
'Less Is More' plan, a clutter -reduction initiative. We 

want to give listeners more of what they want: fewer 

commercials, fewer promotional interruptions and more 

compelling, uninterrupted content. For advertisers, we 

want to give them a reason to invest in radio. LIM will 

provide them a cleaner ad environment. We've also 

created additional value inside of commercial breaks, 

such as in the first and last position. 
"All stations should be in compliance by January 

2005. It varies by station and by format, but the 
number of spot breaks per hour will be determined 

locally. The goal is to get radio back to where 

commercials and promos are creative. We want radio to 

once again be a medium where you use theater of the 
mind, which will make it more enjoyable to listen to. 

Every broadcaster will admit that there's too much 

clutter on the airwaves. 

"The plan has been well received by Wall Street, 
advertisers and listeners. We believe it's the right thing 
to do to improve the viability and vibrancy of radio." 

Room for improvement: "One thing we've learned 

is that we need to do a better job of telling our story, 

whether it's being connected to the community, a 

ratings success or whatever positive stories we have. 

That's why Lisa Dollinger was brought in two years ago, 

and that's why I'm here. We found that we were doing a 

lot of good thiñgs, but we weren't getting credit for 

them. Just recently, during the hurricanes in Florida, 

our stations in Punta Gorda were literally the lifelines of 

those communities. Unless we do something to tell 
those stories, they fade away, and people point a finger 

at our stations for not being connected to the 
community, and that's absolutely not true." 

State of the industry: "I'm a big fan of radio as a 

consumer and as a radio professional. Radio is a 

powerful, emotional medium. Nothing can replace the 
role our personalities have in the individual 

communities. I'm excited about the future." 
Something about Clear Channel that might 

surprise our readers: "Clear Channel employs more 

than 900 local program directors; we're a very 

decentralized company. All programming is done on a 

local level. More impressive than that, Clear Channel is 

dedicated to innovation and research. Last year alone 

we spent $70 million in research just to find out what 
listeners wanted to hear." 

Most influential individual: "I will always be 

appreciative to Hymen Childs and Dick Romanick of 

Service Broadcasting for giving me that opportunity. As 

a radio marketer, I've learned a lot from Marty Raab. 

I've been fortunate in my career to work for great 
leaders such as David Kantor and Kraig Kitchin. I have 

tremendous admiration for John Hogan. I wish every 

Clear Channel Radio employee could interact with John 
like I have." 

Career highlight: "I've been fortunate to have 
worked on a lot of different projects, but I think 
some of the most exciting things are ahead. What 

we're doing right now - not just Clear Channel, but 
what the industry is going through - will be 

written up in Harvard textbooks, and people will 

learn from it." 
Career disappointment: "I'm a glass -half -full 

person. I have no regrets. I look at challenges as 

opportunities." 
Favorite radio format: "I have a great 

appreciation for great radio, regardless of the format." 
Favorite television show: "The Sopranos." 

Favorite song: "I listen to a lot of Dave Koz 

because I'm in the office a lot, and it's really good 

music. 

Favorite book: "The Da Vinci Code, and I just got 
through reading The Purple Cow." 

Favorite movie: "Gladiator." 

Favorite restaurant: "Mi Piace." 

Beverage of choice: "Water." 

E-mail address: "omarthompson@clearchannel.com." 

Hobbies: "Spending time with my family, music 

and working out. My wife and I love horse racing. We 

go to the track. My wife is probably more addicted than 
I am. She really gets into it." 

Advice for broadcasters: "As an industry, we need 

to tell our story better to consumers, advertisers and 
people on Capitol Hill. One of the challenges I've had in 

radio is that only programmers and sales departments 
get respect. Radio needs to invest in and train 
marketing people to get those messages out. We need 

to better equip these people by providing them the 
resources they need. We're on the radar of the FCC, if 

we're keeping our public files up to date, and we need 
to tell how our individual stations are connected to the 
community, whether it's through marketing or videos 

or press releases. You have to have people who not only 
understand radio, but also understand how to 
communicate messages." 

Finding qualified people: "I look back to my own 

situation. Look for people who are marketing or PR 

people outside of the industry. They can bring a different 
perspective. If you don't ask, you'll never know. At the 
end of the day we work in the entertainment business. 

It's an exciting, compelling business. There are a lot of 

people marketing tacos like I did and looking to do 

something more exciting. We have to take that step and 

make a commitment to it. Any person dealing with the 
media, advertisers or the public realizes that there are a 

lot of constituencies that don't understand our business. 
We need to get our message out there in a broad and 
very sophisticated way." 



You've tried the latest gadget. 
You've been inundated with mounds of research data. 
You've gone the cheap, no -frills route. 

And you're not getting what you need. 

It's time for deeper insights. 
It's time to make better decisions. 
It's time to bring in the industry's leading team. 

It's time to call Coleman. 
919-571-0000 COLEMAN 

MUSIC. TRENDS. BRANDING. 
P.O. 13829. Research Triangle Park, NC 27709 

www. Colemanlnsights.com 
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Featuring Mark McGrath 

"Party For Two" 
Already on the radio at: 
KBIG/Los Angeles 
K101/San Francisco 
WKJY/Long Island 

Officially 
Going For Adds at 
Adult Top 40 and 
Mainstream AC 

This Week! 

Follow-up to the #1 single 
"Forever And For Always" 
Top 20 Record at Country! 

Added to 

A UNIVERSAL MUSIC COMPANY 

ISLAND 


