WKTU/New York
KRBE/Mouston
KBKS/Seattle
STAR 94/Atlanta
WNKS/Charlotte
KHTS/San Diego

92 PRO-FM/Providence;

WKSS/Hartford
KHFI/Austin

STAR 93.7/Boston

WSTW/Wiliington
WRVQ/Rich ;
WSSX/Charleston
WLAN/Lancaster
WBBO/Monmouth
and many more!

In stores September 28th

wuww Jossstone.com
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Executive Produce~ Steve Creenberg

Produced by: M&= Mangini, Steve Greenberg & Betty Wright
Management Rom Stone for Gold Mountain Entertainment

a0 RA0I8 & RECORDS, o s o 5 iy 1555

www. radioandrecords.com

Vi 8 violbon of Jppheatio 1w,

e

-——
o —

A

© 8 &5 2004 t M1 Musc Narth Amencs (58 Sth Avbaue, INew 11, N1’ 10011, A8 Rigi Retses ve). Uvidutfna e

'|'0U HAD ME

From her new album, Mind Body & Soul

“Think of an extraondinary veice coming from a young, confident artist and you have Joss Stone...She’s the
total package.” — Jeff Z/WKTU

“Ever hear the term ‘bring it'? Joss Stome brings it all the way.” — Rick Vaughn/WKS$S
“Joss Stone is the real deal. Playing ‘You Had Me’ will have yoar audience convinced.” — Tony Bristol/92 PRO-FM

“From the beginning we felt Joss Stones’ star power. Her new song proves it even more. ‘You Had Me’ is
pure pop...exactly what the format needs.” — Michael Chase/STAR 94

m. Exira Large Rotation
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‘R&B Superstars Usher and Alicia Deliver This Year’s Hottest Duet!!!

MOST ADDED!

- Over 20 Stations Couldn’t Wait! HitPredictor:

Majors Include: Top 10 Callout Potential

W AK S KC H Z Yl 00 WNVZ at Top 40 Mainstream,

Rhythmiec Top 40

WKST KBKS KWID KRBE & Re&B/HipHop!

www laface.0om © 2004 LaFace Records
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THE POWER OF
PERSONALITY BRANDS

Station personalities with strong name and
identity associations are powerful brands
that can be leveraged for ratings and,
ultimately, financial gain. However, many
GMs worry more about managing oversized
egos and the risks involved in having a
“breakout personality” on the team than
about learning how to reap the rewards of
that person’s ability to attract consumer
loyalty. In this week’s Management/
Marketing/Sales section, television marketer
and consuitant Steve Stockman explains the
myths and realities of personality brands.
Page 6

ROCKING THE DNC

Everclear frontman Art Alexakis was a
delegate at the recent Democratic National
Convention. R&R Alternative Editor Max
Tolkoff presented Alexakis’ diary of the event
in a three-part series, which concludes this
week.

Page 57

NUMBER ONES

-
CHR/POP
« ASHLEE SIMPSON Pieces Of Me (Geffen)
CHR/RHYTHMIC
+ TERROR SQUAD Lean Back (Universal)
URBAN
« TERROR SQUAO Lean Back (Universal) i
URBAN AC
« ANITA BAKER You're My Everything (Blue Note/Virgin)
GOSPEL
« FREO HAMMONO Celebrate (He Lives) (Verity)
COUNTRY
+ TIM MCGRAW Live Like You Were Dying (Curb)
AC
* FIVE FOR FIGHTING 100 Years {Aware/Columbia)
HOT AC
+ HOOBASTANK The Reason {/s/and/IDJMG)
SMOOTH JAZZ
+ GEORGE BENSON Softly, As In A Morning... (GRP/VMG)
ROCK
 VELVET REVOLVER Slither (RCA/AMG)
ACTIVE ROCK
« BREAKING BENJAMIN So Cold (Hollywood)
ALTERRATIVE
« LINKIN PARK Breaking The Habit {Warner Bros.)
TRIPLE A
* BRUCE HORNSBY Gonna Be... (Coiumbia)
CHRISTIAN AC
« JEREMY CAMP Walk By Faith (BEC)
CHRISTIAN CHR
+ BARLOWGIRL Never Alone (Fervent)
CHRISTIAN ROCK
* FALLING UP Bittersweet (Tooth & Nail)
CHRISTIAN INSPO
 STEVEN C. CHAPMAN All Things... (Sparrow/EMI CMG)
SPANISH CONTEMPORARY
* ALEKS SYNTEK... Duele El Amor (EM/ Latin)
TEJANO
* PESAQO Ojala Que Te Mueras (Warner M.L)
REGIONAL MEXICAN
« TEMERARIOS Que De Rara Tiene (Fonovisa)
TROPICAL

+ MARC ANTHONY Valio La Pena {Sony Discos)

ISSUE NUMBER 1570

THE INOUSTRY 'S NEWSPAPER
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By Brida Connolly

R&R_Di?hal Media Editor
beonnolly@ratdioandrecords.com

On Aug. 19 the USS. Court
of Appeals for the Ninth Cir-
cuit affirmed the April 2003
District Court decision that
peer-to-peer com-
panies Grokster S
and StreamCast :'
are not liable for .:'
infringement 'V
when consumers
use the P2Ps’ soft-
ware to illegally trade copy-
righted material.

Ahappy clamor arose im-
mediately from the P2Ps and
their defenders, and de-
lighted pirates are bounding
all over the pro-P2P message
boards. But P2P fans have a
short memory: The last time
online pirates were this
happy over a court ruling,

'Appeals Court Affirms:
P2Ps Are Legal

Companies not liable for what users do

riaa

3,000 of them were about to
e sued. And this time there’s
a great deal more at stake.
This ruling dramatically in-
creases the likelihood that
P2P technology in its current
form will be tightly
regulated or even
outlawed.

This round of le-
gal action dates
back to October
2001, when the
RIAA and the Motion Picture
Association of America sued
Srokster, StreamCast and
KaZaa for enabling massive
nfringement of copyrighted
music and movies. The
original Napster traded its
ast file in July of that year
after a string of expensive
.0sses in court, so the labels

See Page 7

Interep Settles
Citadel Lawsuit

By Joe Howard

R&R Washington Bureau
jhoward@radioandrecords.com

A settlement has been
reached in the breach-of-con-
tract suit Interep filed against
Citadel last fall after Citadel
made a surprise switch from
Interep to rival Katz on Oct. 1,
2003.

In the settlement, announced
on Aug. 20, Citadel and Interep
jointly stated that Interep-
owned McGavren Guild did
not breach its representation
contract, nor did it perform in-
adequately while it represented
Citadel — a claim Citadel had
made when it took its business
to Katz. Interep was seeking
more than $30 million in dam-
ages from Citadel. The terms of
the settlement were not dis-
closed.

“We feel it is best to close this
matter,” Interep Chairman/
CEO Ralph Guild said. “Itis in

INTEREP - See Page 18

By John Schoenberger
R&R Triple A Editor
jschoenberger@radioandrecords.com
Norm Winer is a
unique guy in the
broadcast industry. §
With roots that
stretch back to Pro-
gressive FM radio,
he has managed to
adapt to change
time and time again
without ever losing
touch with the ideals
that got him into ra-
dio broadcasting in the first
place. He can sweet-talk you
when he wants to or use
not-so-gentle persuasion
when he has to, but he has

deals with.

Winer

~ AUGUST 27, 2004
Minority Ownership
Challenges In 2004

A one-on-one chat with NABOB Exec. Director

Jim Winston

By Dana Hall
R&R Urban Editor
dhali@radioandrecords.com

The National Asso-
ciation of Black Owned
Broadcasters will con-
vene in Washington,
DC on Sept. 8-10 for its
annual Fall Broadcast
Management Confer-
ence. This year’s primary
goal: to bring the 2004
election to the forefront
not only for minority owners,
but for the African-American
community they serve.

This week I speak with NA-
BOB Exec. Director and General
Counsel Jim Winston about the
conference, as well as about the
challenges and opportunities that
black broadcasters face in 2004.

Winston

Winston has been
with NABOB since
1982. He's also a part-
ner in the Washington,
DC law firm of Rubin,
Winston, Diercks, Har-
ris & Cooke. A gradu-
P! ate of Harvard Law
| School, Winston served
as a legal assistant to
Commissioner Robert
E. Lee at the FCC be-
fore joining NABOB.

R&R: What are the primary
goals of NABOB today?

JW: The primary goals are
the same as they were when
NABOB was founded in 1976.
There are two primary ob-
jectives: first, to increase the

See Page 30

After ‘Sabrosa’ Sale, KXOL/Los
Angeles Top Priority For SBS

By Adam Jacobson

R&R Radio Editor
ajacohson@ratioandrecords.com

One week after Spanisk
Broadcasting System consum-
mated the biggest deal of 2004
by agreeing to sell Tropical si-
mulcast KZAB/Los Angeles
and KZBA/Riverside, collec-
tively known as “La Sabrosa,”
to Styles Media Group for $120
million, Miami-based SBS is
committed to improving the
performance of ballad-driven
Spanish Contemporary KXOL
(E1Sol 96.3)/L.A.

Norm Winer: A
Perennial Success

The straight shooter celebrates 25 years
at Triple A WXRT/Chicago

always been a straight
shooter with everyone he

This special fea-
ture marks a major
| milestone for Winer:
| This week he cel-
ebrates 25 years as
PD of WXRT/Chi-
cago. Like Winer,
WXRT has often de-
fied conventional
wisdom, and it stands
as a perennial suc-
cess. That success
stems from the fact that
Winer has never shied away
from trying new things, that
he remains open-minded
See Page 60

“Improving KXOL is one of
our top goals at SBS,” Exec.
VP/Programming Bill Tanner
told R&R. “We've tightened
our music focus to a pure
‘romantica’ presentation, and
the station will upgrade its sig-
nal in a month or so. We've
moved longtime market win-
ner Pepe Barreto, who did
mornings at [Univision’s cross-
town Spanish Contemporary]
KLVE for 18 years, back to his
familiar morning slot. And

$BS » See Page 18

Epic Records
Boosts Klaiman
To EVP/Promo

By Keith Berman
R&R Associate Radio Editor
kberman@radioandrecords.com

Sony BMG announced this
week that it has promoted
Epic Records Sr. -
VP/Promotion
Joel Klaiman to
Exec. VP/Pro-
motion. He'll
remain based in
New York, re-
porting to Epic
Exec. VP/GM
Steve Barnett.

In his new
position Klaiman will supervise
and direct promotion strategies
across all formats for Epic art-
ists. He will also oversee the
label’s national and field pro-
motion staff.

“During his eight years with
Epic, Joel has played a pivotal role
in building the label’s presence

Klalman

KLAIMAN - See Page 18

Is it time to plan for Christmas? Page 43
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Schaeffer Returns To Atlanta |
As PD Of Provident’s WVFJ |

Provident Communications has
named Don Schaeffer PD of Chris-
tian AC WVHF] (J93.3)/Atlanta, effec-
tive Sept. 7. Schaeffer is currently
serving as Clear Channel /Colorado
Springs’ Operations Director and
will replace Kurt Wallace, who is
moving to WISG/Indianapolis as
moming show host.

“We're excited to see Don come
onboard,” ]93.3 GM Rick Davison
told R&R. “"God really came through
for us with a top-quality person.
Someone of his experience and tal-
ent will be a huge benefit for ]93.3.
I can’t think of anyone in the indus-
try who would be a better fit right
now to lead this station into the fu-
ture.”

Schaeffer told R&R, “I have spent
most of my radio career in the South-

east and have a lot of fond memo-
ries from my time there. I really be-
lieve that Christian radio can make
a larger impact in the Atlanta mar-
ket, so we're going to maximize
that and pursue opportunities that
are ripe for that to take place. I'm
ready to roll up my sleeves and get
involved in leading a radio station
on a daily basis. It's been 18 years
since ['ve been in Atlanta, and I'm
really looking forward to getting
back.”

Before joining Clear Channel/
Colorado Springs Schaeffer served
as Operations Director for Sloan’s
KHYT & KOAZ/Tucson. He also
spent eight years as PD of WS55/
Charlotte. Schaeffer started his ra-
dio career as a morning host at
WFOX/ Atlanta in the 1980s.

KPOP Adopts Liberal Talk Format |
New KLSD debuts as ‘San Diego’s Progressive Talk’ | Del Rio Named XMOR OM/PD

The long-rumored format flip at
Adult Standards KPOP/San Diego
became reality this week as Clear
Channel jettisoned the station’s
heritage call letters on Mon-
day and debuted KLSD,

“San Diego’s Pro- l'

gressive Talk.”

“San Diego has been clamoring |
for a new Talk radio station like
this,” KLSD & KOGO PD Cliff Albert
said. "We think our mixture of
Stacy Taylor with
some of Air America
Radio’s personali- |
ties, like Al Franken

KLSD's new line- PROGRESSIVE TALK and other progres-

up of left-of-center
talk personalities includes local talk
veteran Stacy Taylor, who moves over
from clustermate KOGO to host
mornings (6-9am). He is followed by
Air America Radio’s Al Franken
(9am-noon), Jones Radio Networks’
Ed Schultz (noon-3pm), Air Amer-
ica’s Randi Rhodes (3-6pm), local
financial talker Ray Lucia (6-9pm),
WOR Radio Network'’s Lionel (9pm-
midnight) and Air America’s faneane
Garofalo (midnight-3am) and Morn-
ing Sedition (3-6am).

sive talk show hosts,
will satisfy that need.”

In related news, local talk vet-
eran Mark Larson — well known
for his years at crosstown KFMB,
KPRZ and, most recently, KCBQ
— joins KOGO to host a new lo-
cal talk show from noon-3pm
daily. As a result, Premiere Radio
Networks’ Dr. Laura Schlessinger
moves from middays to eve-
nings (6-9pm), filling the slot
previously occupied by Stacy
Taylor.

KEYI/Austin Flips To Classic Hits
KDHT’s Lewis tapped to program ‘Bob’ format

Emmis on Aug. 20 flipped Oldies KEYI/Austin to Classic Hits with the
eclectic “Bob” format, promising listeners “a much longer playlist and very
little repetition.” Bob Lewis, who joined the cluster Aug. 9 as PD of CHR/
Rhythmic KDHT, has taken the programming reins at Bob.

“I've had great help from Joel Folger, who's consulting this project for
us,” Lewis told R&R. “If I'm the puppet, he’s the mastermind.” |
Emmis/ Austin VP/GM Scott Gillmore said, “We're going to start from
the ground up. We're trying it because radio has more competition now, ’
so the way radio is perceived by listeners is changing, and we're trying to
tap in to some of the dissatisfaction that people have had with the way
radio’s been going in the last few years. We think our presentation and

our music and what we’re doing are going to resonate. We're excited.”

Lewis joked, “I told them if they didn’t use my name with permission,
there’d be lawsuits. But I think it's a fantastic name, it's always called out
well for me, and it does perform well. Women between the ages of 25-35 l
seem to respond to it. All right, I've got to be honest with you: My name
actually performs poorly with women in general.

"But we're excited about this version of the kind of thing that’s been
put out there, and we think we've got something unique. It's been tailored l

for our market. Here we go!”

SHE LOOKS LIKE A MILIAN the AOL@Music Summer Concert Series
recently held an intimate reception at the Time Warner Center in New York. The
series, which featured Christina Milian, Cherie, Ben Jelen, Julie Roberts and
Anthony Hamifton, showcased new talent over the course of Six weeks. Seen
here enjoying themselves are (I-r) Time Warner Chairman/CEQ Dick Parsons,
Milian, Island Def Jam Music Group Chairman Antonio “L.A.” Reid and AOL
Music VP/GM Evan Harrison.

Tommy Del Rio has been
named OM/PD at Mario Mayans-
owned CHR/Rhythmic XMOR
(More FM)/Tijuana-San Diego,
effective Sept. 13. He most re-
cently spent four years as PD of
Buckley’'s KSEQ (Q-97)/Fresno
and oversaw operations for Buck-
ley’s KKBB/Bakersfield and KIOO/
Visalia, CA.

“I feel very lucky to have
Tommy Del Rio as our new pro-
gram director on 98.9,” Mayans
said. "Tommy has been very suc-
cessful in his previous markets,
and | am sure, with the experi-
ence and ambition he has, we will
be the next No. 1 CHR/Rhythmic
station in San Diego.”

Prior to joining KSEQ in 2000, |

Del Rio was at KWWV/San Luis
Obispo, CA, where he did mom-
ings and held the Asst. PD/MD po-
sition before eventually working his
way up to PD. From 1995-98 he
held various on-air positions at
KDON/Monterey.

“I am very excited to make the
move to a large market on the
West Coast,” Del Rio said. “It has
been another goal of mine that I
have accomplished and am proud
of. When I started Q-97 four years
ago, the station had a two share
and was 14th 18-34 against a No. 1
heritage radio station. Today, it
is consistently top three. I plan to
do the same, so watch out!”

Bryant Becomes BMI Pres./CEO

Del Bryant has offi-
cially assumed the post of
President/CEO of BML A |
32-year veteran of the per-
forming-rights organiza-
tion, Bryant was most re-
cently Exec. VP,

Bryant replaces Frances
Preston, who announced
in April that she would
step down after 18 years
in the position. Preston
will serve as President Emeritus un-
til year’s end, when she will take on
a new role as consultant to BMI, fo-
cusing on BMI's international rela-
tionships and the company’s pub-
lic-policy agenda.

BMI Board Chairman Kenneth
Elkins said, “The board is pleased
that we found the best qualified
leadership within BMI. Del brings
unique skills and critical experience
to the challenge of managing a 21st-
century music enterprise.”

Bryant joined BMI in Nashville in

Bryant

1972 and served in both the
Writer/Publisher and Per-
forming Rights departments.
He relocated to New York in
1988, when he was named
VP/Performing Rights, over-
seeing and redesigning BMI's
royalty-distribution system.
He was named Sr. VP/Per-
forming Rights & Writer-
Publisher Relations in 1991
and Exec. VP of the com-
pany in 2002, adding the Media
Licensing and General Licensing

departments to his roster of respon- |

sibilities.

Prior to joining BMI Bryant
served with his brother as co-Direc-
tor of House of Bryant Publications.
That music-publishing company
was founded by his parents,
songwriters Boudleaux and Felice
Bryant, writers of such hits as “Bye
Bye Love,” “Love Hurts,” “Wake
Up Little Susie” and “All I Have to
Do Is Dream.”
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| Gianesini Rises
To Sr. Dir./Prog.
At ESPN Radio

ESPN Radio has promoted Pete
Gianesini to the newly created po-
sition of Sr. Direc- p
tor/Program-
ming. Gianesini, a
six-year veteran of
the ABC Radio-
owned 24/7 Sports
radio network,
will now be re-
sponsible for over- |
seeing the daily
and overall con-
tent and direction of all ESPN Ra-
dio talk shows.

ESPN GM Bruce Gilbert said,
“Pete’s people skills and radio
knowledge make it a natural pro-
gression to place him in a leader-
ship position over all of the talk
programming on ESPN Radio.”
| Gianesini joined ESPN Radio in

1997 and quickly became the pro-
’ ducer of the network shows All
Night With Todd Wright and Game
Night before being named senior

GIANESINI

R&R Observes
' Labor Day

In obeenvance of the Labor Day |
holidey, A&AE Los Angelas; Mash-
wille; and Washinglon, DC offices |
will be closed Monday, Sepd. 6.

Gianesini

See Page 18
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Bronfman Memo Updates

WMG Restructure

Company reports revenue dip in Q2

By Joe Howard

R&R Washington Bureau
ihowararadioancrecords.com

‘n an Aug. 19 memo to employees, Warner Music Group
Chairman/CEO Edgar Bronfman Jr. said the company’s reor-
ganization is proceeding ahead of schedule. On the same day,
WMG reported a revenue slide during Q2, its first full fiscal
quarter since a group led by Bronfman took over the company.

“[The revenue dip] was not unex-
pected,” Bronfman said in the memo,
in which he acknowledged that
WMG has lost about 3% of its U.S.
market share since it began merging
labels and trimming its artist roster.
“We knew that in order to manage ef-
fectively a very challenging and com-
plex worldwide restructuring effort,
we would sacrifice market share in
some territories in the short term.”

Bronfman credited the company’s
employees with effectively weather-
ing the changes. “What you have
achieved is no small feat,” he wrote.
“Less than six months ago, Warner

Music was — as it had been for de-
cades — a relatively small division of
a giant global media conglomerate.

“Soon after our purchase of WMG,
we placed an enormous challenge be-
fore the entire company: transform the
way we do business and become the
model for the way the music business
will operate as we begin the 21st cen-
tury. It gives me great satisfaction to
report that you have risen to the oc-
casion. We are well positioned over-
all for a recovery in 2005.”

During Q2, WMG's overall reve-
nue declinad 10%, to $717 million, as
recorded-music revenue slipped 14%,

to $591 million. The drop was attrib-
uted primarily to declines in the com-
pany’s East Coast operations that oc-
curred as Atlantic and Elektra were
combined into the new Atlantic
Records Group. WMG'’s music-pub-
lishing revenue improved 11%, to
$129 mitlion, in Q2. While the compa-
ny wasn't specific, WMG forecast that
revenue will improve in 2003.
Overell, the company’s operating
income rebounded from a pro forma
loss of $3 million a year ago to a prof-
itof $16 million in Q2, while adjusted
pro forma EBITDA grew 9%, to $74
million.
Revenue Growth At BMI
On Aug. 19 BMI reported that rev-
enue improved 7%, to a record $673
million, during the performing-rights
organization’s 2004 fiscal year, which

EARNINGS -~ See Page 5
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BUSINESS BRIEFS

Report: News/Talk Listening At Record High

new Interep audience-share analysis found that the share for

News/Talk reached 12.0 in spring 2004, an ali-time high for the
format. News, News/Talk and Sports stations combined for a 17.0
share, up from 16.2 in spring 2003. Spanish-language stations con-
tinue to gain ground, as all measured formats combined for an 11.6
share, good enough for second place and a jump from last year's
10.9. CHR/Pop and CHR/Rhythmic take the No. 3 spot with an 11.2
share, a nice bump from 9.2 a year ago. Urban formats — Urban, |
Urban AC and Urban Oldies — slipped from second place and 13.1
in 2003 to 11.0 and the No. 4 siot in spring "04. Country, inciuding
Country Otdies, held steady from a year ago with an B.5 share.

Aberdeen Radio Ranch Spins Three

berdeen Radio Ranch, led by Robert and Tom Ingstad, has

sold KQAA-FM/Aberdeen, SD to Sacramento-based Educa-
tional Media Foundation and KKAA-AM & KQKD-AM/Aberdeen
to Oakland, CA-based Family Stations Inc. ARR needed to trim
its holdings after it purchased three FMs and two AMs in Aberdeen
from Clear Channel, a deal that gave ARR nine stations in the mar-
ket. No purchase prices were revealed for the EMF or Family Sta-
tions deals by Media Venture Partners, which represented ARR in
both sales.

July Revenue Up For Tribune, Journal,
New York Times

Total operating revenue for Tribune Co.'s radio segment grew 3%
in July, to $40.1 million, due to increases from basebali broad-
casts. Revenue from the company’s TV stations was up 6%, to $12.2
million. Revenue in Tribune’s broadcasting and entertainment seg-
ment overall was up 5%, to $160 million. At Journal Communica-
tions, July operating revenue for the company’s radio stations rose
1%, to $6 million, while TV revenue was up 8%, to $5.3 million. For
the broadcast division overall, operating revenue improved 4%, to
$11.3 million. The New York Times Co. doesn't break out radio rev-
enue, but the company reported that ad revenue for its Broadcast
Media Group increased 9% in July due to growth in political, auto-
motive, telecommunications and financial advertising.

Zeo Launches News Network

Denver-based Zeo Radio Networks is kicking off a news ser-
vice that will let stations design custom local news reports for
morning and afternoon drive. Headed by KMOX/St. Louis veteran

Continued on Next Page

As Infinity Renews,
Arbitron Ups Guidance

On the same day it announced the signing of a new,
multiyear contract with Infinity, Arbitron adjusted its year-
end revenue projections upward. The new deal entitles all
185 Infinity stations to use Arbitron’s radio-ratings data and
related services.

Under its new 2004 guidance, Ar-
bitron expects total revenue to in-
crease between 8.5% and 10.5% from
2003, while EBIT is expected to climb
6%-8%. The company expects net
income to increase 12%-14%, while
diluted earnings per share isanticipat-
ed to be between $1.75 and $1.79. Ar-
bitron also reiterated its anticipated
Q3 revenue-growth forecast of be-
tween 10% and 11.5%.

The momning after the agreement
was announced, William Blair & Co.
analyst Alissa Goldwasser raised her
rating on Arbitron from “market per-
form” to “outperform.” Goldwasser
believes that — along with the posi-
tive financial impact of the deal —
Infinity’s return will help Arbitron
when it negotiates with Clear Chan-
nel, whose contract with the ratings
service expires at year’s end.

www americanradiohistorv com

Additionally, Goldwasser raised
her 2004 EPS forecast for Arbitron
from $1.47 to $1.71.

A New Challenger?

Atlanta-based research company
Navigauge on Monday unveiled the
[Q-Monitor, a device that tracks in-car
listening while also tracking the vehi-
cle’s Jocation by way of Global Posi-
tioning System technology. While the
service isn’t a direct competitor, it
could eventually pose a challenge to
Arbitron.

Navigauge President/co-founder
Carl Ceresoli told R&R that the in-car
device, about the size of a VHS tape,
can detect which radio stations driv-
ers are listening to and can also detect
when a driver switches from radio to
another audio source.

ARBITRON ~ See Page §
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TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.
& WGAD-AM/Gadsden, AL $250,000
o KLOD-FM/Flagstaff, AZ $1.5 million
o KVNA-FM/Flagstaff (Prescott), AZ $22.6 million
® KSRT-FM/Cloverdale (Santa Rosa), CA $2.9 million
o KDNK-FM/Carbondale, CO swap for KVOV-FM/Glenwood
Springs, CO
® KBCR-AM & FM/Steamboat Springs, CO $690,000
® WILM-AM/Wilmington, DE $3.99 million
© WAVK-FM & WWWK-FM/Marathon, FL $1.6 million
e WCCY-AM, WHKB-FM & WOLV-FM/Houghton, Ml Undis-
closed
® WRBZ-AM/Raleigh, NC $8.7 million
& WKFI-AM/Wilmington, OH $300,000
© KOLW-FM/Milton-Freewater (Richland-Kennewick-Pasco),
OR swap for KHTO-FM/Othello, WA plus $1 million
© WYNE-AM/North East (Erie), PA $110,000
» KKAA-AM/Aberdeen and KQKD-AM/Redfield, SD $75,000
» KQAA-FM/Aberdeen, SD $200,000
* KAIQ-FM/Wolfforth (Lubbock), TX $1.5 million

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

o KZBA-FM/Ontario (Riverside) and KZAB-FM/
Redondo Beach (Los Angeles), CA
PRICE: $120 million
TERMS: Asset sale for cash
BUYER: Styles Media Group LLC, headed by Managing
Members Don McCoy and Tom DiBacco. Phone: 850-230-
4555. It owns 14 other stations and operates KWIE/
Riverside via an LMA with subsidiary company Magic
Broadcasting. This represents its entry into these mar-
kets.
SELLER: Spanish Broadcasting System, headed by Presi-
dent Raul Alarcon Jr. Phone: 305-441-6901
FREQUENCY: 93.5 MHz; 93.5 MHz
POWER: 3kw at 433 feet; Skw at -131 feet
FORMAT: Tropical; Tropical
COMMENT: A payment of $120 million in cash is due at
closing. This includes an escrow deposit of $6 million.

2004 DEALS T0 DA

Dollars to Date: $1,323,431,456
(Last Year: $2,324,752,266)

Dollars This Quarter: $351,625,613
(Last Year: $197,143,087)

Stations Traded This Year: 583
(Last Year; 864)

Stations Traded This Quarter: 132

(Last Year; 191)

_RADIO BUSINESS.

FCC ACTIONS

NAB Opposes FCC Enactment Of New Market Rules

he NAB is urging a Philadelphia appeals court to deny an FCC

request seeking court authority to enact its new Arbitron-based
radio-market-definition rules. The Arbitron-based rules are a depar-
ture from the FCC's old service-contour-based method and were
not overturned by the court when it remanded portions of the
agency’s media-ownership limits for further review back in June. The
NAB charges that abandonment of the old service-contour method
could “dramatically affect which local radio transactions are permit-
ted to proceed.” It continues, “The FCC's request to disrupt the sta-
tus quo should be denied. The local radio-ownership rules remain
in a state of flux, and this court's decision affirming the shift to
Arbitron is subject to further review and possible reversal by the U.S.
Supreme Court. Permitting the FCC to implement a change that
abandons more than 60 years of practice while its order is on re-
view risks creating needless chaos and disruption in the industry.”

Continued on Page 9
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Jim Miller, the Zeo News Network has already been tested in Panama City, FL and will be made avail-
able to stations on a cash or barter basis.

XM Debuts Receiver With Pause, Record Functions

M Satellite Radio announced that this fall it will debut the Delphi SKYFi2 receiver, with a “30 Minute
Replay” function that automatically saves the last half-hour of XM programming, including program-
ming from more than one channel. Another new function lets listeners pause the program they're listening
to for playback within 30 minutes.
Meanwhile, XM is looking into PC-based recording software being sold by one of its customers. The
TimeTrax program, developed by XM subscriber Scott MacLean, lets users record hours of programming

Continued on Page 8

Arbitron
Continued from Page 4
Ceresoli explained that the GPS
data is useful in determining wheth-
er radio ads affect driver behavior —
such as whether they stop at a certain
store after hearing the store’sad —and
inevaluating how outdoor advertising
works in conjunction with radio spots.
Data is compiled and sent back to
the company’s headquarters via GPS
approximately every 15 minutes for
evaluation. While Navigauge current-
ly takes a week to deliver findings,
Ceresoli said the company aims to
eventually make data available to cli-
ents the day after it is compiled.

CALL US TODAT

Navigauge is currently working
with Coca-Cola and McDonald's, and
Ceresoli said he’s interested in work-
ing with both radio advertisers and
station owners.

Commenting on the potential new
competitor, Arbitron VP/Corporate
Communications Thom Mocarsky
told R&R that he believes the IQ-

Monitor can’t provide the vital demo-
graphic information that Arbitron can
and that it fails to give a complete
view of radio listenership because it
measures only in-car listening.

Mocarsky said, “Radio needs a
complete ratings system that mea-
sures total audience at home, at work
and in the car.”

Earnings

Continued from Page 4
ended June 30. Royalty payments to
songwriters, composers and music
publishers grew 8%, to $573 million,
also a record amount.

1-800-213-5274

www americanradiohistorv com

At the same time, BMI’s interna-
tional revenue improved 35%, to $186
million, while new-media revenue,
including licensing fees for songs used
as mobile-phone ringtones — grew
70%.

firstflash.com
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The Myths & Realities
Of Personality Brands

Solutions to four complaints about top talent

if
i cast fall (R&R 10/17/03), Steve Stockman introduced
the idea of “personality branding” as an opportunity for
air talents to focus their identities so they're associated
with particular attractive attributes that distinguish
them from the pack. This self-marketing strategy is be-
coming a trend, so if you're a market manager, GM or
PD, you need to be aware of some of the issues you're

likely to be facing.

For radio and TV news
operations, the concept of a
“personality brand” is occa-
sionally met with apathy —
or outright hostility. Man-
agement might typically say,
"“We have a news feam, not a
bunch of stars.” Or you
might hear, “Our format
isn’t a personality-driven
format.” Yet just as a bas-
ketball team’s attendance
goes up in the presence of a big star,
aNews station — or even an AC sta-
tion — can benefit from the pull of a
personality brand.

Sometimes a station will fear the
rise of a personality brand. What if
others on the staff are threatened?
What if the personality leaves? Some
managers are worried about having
to manage a prima donna. Here are
some of the common arguments
against allowing personality brands
to develop, and some responses.

Steve
Stockman

1. Our format isn’t right
for personalities. This is a
common argument used by
TV ("We're a team!”) and
radio stations ("Soft AC
isn't a personality format”
or “We don't need person-
alities in middays”). But
any breakout personality
can increase ratings. Al Ro-
ker started as a weatherman
in small markets. Chris Ber-
man was once just another member
of the team at ESPN. Ron Chapman
carried Soft AC KVIL/Dallas for 25
years.

Instead of fearing breakout per-
sonalities, take a page from the
Lorne Michaels playbook. By seek-
ing, embracing and developing
breakout personalities, Saturday
Night Live has been a cultural force
in this country for almost 30 years.
The goodwill {and tight contracts)
Michaels creates aliows him to ride

By Steve Stockman

these personalities through a great
TV run and beyond — into movies,
albums and other offshoots. Fur-
thermore, the reputation the show
has for launching personalities
makes it the No. 1 dream for comics
with talent.

What about other employees? it
can be daunting to be in the shad-
ow of a huge personality, but in an
environment that seeks and pro-
motes branded personalities, lesser
personalities benefit as the organi-
zation benefits. Appearing in a film
with a breakout performance raises
everyone’s profile by association.
And the ratings generated by a
strong news oersonality rub off on
the whole team.

2. If they get too big, they’ll
leave. True. But if they're stifled,
they'll leave too. Or, worse, they’ll
never develop. If you create an en-
vironment oen to the growth of
personalities, their loyalty will pay
dividends. True, you may not keep
a huge star forever if you can’t real-
ize enough retumn on investment to
keep paying her. But a supportive
environment can turn a one-year
stop into a five-year deal that pays
everyone handsomely. You're pro-
viding the airtime (or the part, or the
slot on the team), and you should
benefit.

For the time that you have a personality brand
on your team, your organization reaps the
rewards of that person’s ability to attract

consumer loyalty.

3. If they get too big, they'll cost
a fortune. Figuring out return on
investment on a big personality is
part accounting and part guess-
work. Sure, personalities may cost
you a fortune, but if they’re return-
ing a fortune times three to the or-
ganization, it’s a no-brainer.

Whatever your industry, there are
precedents and comparables for you
to examine. What's a star worth to
your film? How much did it cost the
Washington Wizards in box office
when Michael Jordan was fired?
How much more revenue is being
generated by the big-personality
news anchor across the street?

There is an amount that’s too
much to pay, but don’t be shortsight-
ed. Get areal handle on your upside.
1f you have the right personality in
place, it’s probably better than you
think. Don't be like the radio station
that let its big morning personality
walk across the street because they
were $300,000 apart on annual sala-
ry — and watched him take $6 mil-
lion in ad business with him.

4. We don’t know how to devel-
op personalities. If you have a per-
sonality who's already developing,
you probably won’t have to do
much except get out of the way. Lis-
ten to your personalities. What are
they saying they need from you?
Encourage them to try things that
make sense to them. If they’re ask-
ing for more help than you can pro-
vide, you can always hire an expert
in personality branding.

If you're a market manager or
beyond, you are really managing a

portfolio of personality brands. Just
like with stocks, your goal is to buy
low and sell high. Whatever you
pay for a personality brand, consid-
er how you might make the person-
ality worth more — so much more
that you can no longer afford them.
Increasing their brand equity in-
creases your brand equity. If you
develop enough star personalities,
you'll wind up like the New York
Yankees: Your payroll will be huge,
but your revenue will be huger. Oh,
and you'll win the World Series
more than any other team.

A portfolio of stocks has its win-
ners and laggards, and a portfolio of
brands will be the same. You need
to have managers capable of recog-
nizing, grooming and promoting
the winners (and their inevitable
successors). For the time that you
have a personality brand on your
team, your organization reaps the
rewards of that person’s ability to
attract consumer loyalty. Ina world
of copycat radio stations with simi-
lar musi¢, and in a world where
news is a commodity, there is no
better advantage to have.

Steve Stockman consults
entertainment personalities on
the art and science of
personality branding. Among
his "billions of satisfied clients”
are Ryan Seacrest, Bob
Rivers, Ben & Brian, Lia and
Lex & Terry. Reach him at
310-393-4144 or steve @
customproductions.tv.

You won't find them in the corporate boardrooms and
they’re not on your station’s payroll. They may have
never even seen the inside of a studio. But with a diary in

hand, they have the power to make you . ..

or break you.

Diary Locator was developed to find the people with
the power and-help us deliver your message directly to
their door.

Need an introduction? Call Eagle Marketing. Becausé
when you know the players, you realize that Tiny here
enjoys his Smooth Jazz. Now that’s not so scary is it?

www.eaglemarketing.com

EAGLE MARKETING SERVICES
Direct Mail - Diary Locator- Telemarketing

www americanradiohistorv.com
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Appeals Court Affirms:
P2Ps Are Legal

Continued from Page 1

and studios were pretty confident.
The newer P2Ps were supplying pre-
cisely the same service to users that
Napster did, though where Napster
offered only music, the second-gener-
ation P2Ps traded in movies, software
and other material as well. Still, only
the mechanics had changed.

KaZaa was sold in 2002, and its
court case is now on a separate track.
But in April 2003, responding to a
motion for summary judgment from
Grokster and StreamCast, District
Court Judge Stephen Wilson ruled
that the mechanics matter — a lot.
Stunning the recording and movie in-
dustries (and probably the P2P indus-
try as well), Wilson ruled that
Grokster and StreamCast, as they ex-
isted at the time of the ruling, were not
liable for their users’ conduct.

Wilson said the structure of Fast-
Track-based Grokster and Gnutella
variant Morpheus gives the P2Ps so
little control over how the software is
used that they can’t be held responsi-
ble for what users do.

As P2P fans celebrated, both the
RIAA and the MPAA appealed. But
the RIAA’s member labels also decid-
ed to get busy against the only peo-
ple who are indisputably doing some-
thing illegal, and they’ve filed suit
against more than 3,000 alleged online
infringers since September 2003.

Why Aren’t They Liable?

What's at issue here is secondary
copyright infringement, which comes
in two flavors, contributory and vicar-
ious.

Contributory infringement is what
the 1984 Sony-Betamax case was about.
The Supreme Court decided that be-
cause Sony’s Betamax VCRs had sub-
stantial and commercially significant
noninfringing uses, Sony wasn't lia-
ble for contributing to VCR users’ in-
fringing activity, even though Sony
was aware that some people were go-
ing to use VCRs to infringe.

In the first Napster case the court
found that if a device or technology
has substantial noninfringing uses, a
complaining copyright owner is re-
quired to “show that the defendant
had reasonable knowledge of specif-
ic infringing files.” And that's what
killed the outlaw Napster: It had a
central server that indexed all avail-
able files. Therefore, once Napster was
shown evidence that infringing files
were being offered, the court expect-
ed it to block the files and ban the of-
fending users.

Napster shut down in the face of
those requirements, and, though it
achieved a minor victory when the
court’s requirement for perfect filter-
ing was found to be overbroad, it
closed its doors for good soon after.

But decentralized P2Ps Grokster
and Morpheus combine their undis-
puted noninfringing usefulness with
the inability to control what consum-
ers do with their software. That means
informing them that their users are
infringing doesn’t do any good. Quot-
ing the District Court ruling, the Cir-
cuit panel notes, “Plaintiffs’ notices of
infringing conduct are irrelevant, be-
causethey arrive whendefendants do
nothing to facilitate, and can do noth-
ing tostop, the alleged infringement.”

A ruling that should
protect P2P
technology may
instead be the
impetus to get the
technology
outlawed.

Referring again to the Napster case,
the panel goes on, “The copyright
owners argue that the evidence estab-
lishes that the vast majority of the soft-
ware use is for copyright infringe-
ment. This argument misapprehends
the Sony standard as construed in Nap-
ster I, which emphasized that in order
for limitations imposed by Sony to
apply, a product need only be capable
of substantial noninfringing uses.”

So much for contributory infringe-
ment. What about the vicarious kind?
To be liable for vicarious infringe-
ment, there has to be a relationship
between a defendant and someone
who infringes directly, along with di-
rect financial benefit to the noninfring-
ing defendant from the other party’s
activities. So far, so good. But the de-
fendant also has tohave the “right and
ability to supervise” the infringers —
for example, the original Napster
could and did ban unruly users.

But though Grokster says it can
bounce users, the court doesn’t see
how the company could actually do
it with existing software, and Mor-

pheus doesn't claim it can block any-
body. Additionally, because no in-
fringing material passes through
Grokster’s or Morpheus’ servers,
there’s no place for a filter to be ap-
plied even if the P2Ps wanted to.

The copyright owners say the soft-
ware could be redesigned to filter out
copyrighted content, but the court
doesn’t think the P2Ps have any obli-
gation to do that, saying, "A duty to
alter software and files located on
one’s own computer system is quite
different in kind from a duty to alter
software located on another person’s
computer.”

The Response

The P2Ps and their defenders are
happy as clams about all this, and
their collective desire — or delusion
— that the plaintiffs will agree to let
P2Ps distribute content legally is
much in evidence. StreamCast CEO
Michael Weiss said, “I hope that, with
this decision, the entertainment indus-
try will seize the opportunity to em-
brace innovative technologies like
Morpheus and begin to view us as the
primary channel for the distribution
of digital media to the masses.”

Marty Lafferty, CEO of trade group
the Distributed Computing Industry
Association, whose most prominent
member is KaZaa owner Sharman
Networks, took a similar line, asking,
“Does the primary outcome of the
appeals-court finding last week have
to be a redoubling of divisive efforts
to coerce Congress into instigating
even more lawsuits through reckless
enactment of new legislation that will
bring risks of far-reaching harmful
consequences? Why can’t it instead
mark a turning point from solely pur-
suing such futile and destructive ac-
tivities to also working constructive-
ly on promising business and techni-
cal solutions?”

Sharman Networks said it was “ex-
tremely pleased” by the ruling and
that it will seek a U.S. court ruling on
its own legality. Sharman CEO Nikki
Hemmings said, “Our message to the
entertainment industry is to stop liti-
gating and start partnering with us.
Legislation is not the answer, commer-
cialization of P2P is.” (Meanwhile,
Sharman is suing the major labels and
studios on antitrust grounds for refus-
ing to let KaZaa distribute their ma-
terial.)

For their part, the major-league
content providers owners show no
sign of being willing to do business
with the P2Ps that just defeated them
in court. The word from RIAA CEO
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Mitch Bainwol: “Irrespective of what
any court says, a debate has crystal-
lized: It's legitimate vs. illegitimate.
It's whether or not digital music will
be enjoyed in a fashion that supports
the creative process or one that robs it
of its future.”

On the movie side, MPAA Presi-
dent Jack Valenti said, “[The] deci-
sion should not be viewed as a green
light for companies or individuals
seeking to build businesses that prey
on copyright holders’ intellectual

property.”
This Isn’t Over

While it considers an appeal to the
Supreme Court, the RIAA’s suits
against P2P users will doubtiess con-
tinue. The suits seem to have slowed
traffic at some of the major-name
P2Ps, and they haven’t damaged
record sales as far as anyone can tell.

The MPAA has historically been
willing to let the RIAA take the lead,
and the public-relations heat, on go-
ing after individual P2P users while
the studios concentrate on other types
of infringement. But if the movie in-
dustry was waiting for anincentive to
get more active against online infring-
ers, this ruling may do it.

The movie business is vast, wealthy
and terrified by what P2Ps did to the
music industry, and the few thousand
dollars that has been enough to settle
RIAA infringement claims may not
satisfy angry studios looking to set an
example. Online pirates, especially
those who deal in prerelease movies,
should be very worried if studio law-
yers start sending out subpoenas.

In its ruling the Circuit Court coun-
seled restraint, writing, “The introduc-
tion of new technology is always dis-
ruptive to old markets, and particu-
larly to those copyright owners whose
works are sold through well-estab-
lished distribution mechanisms. Yet

www americanradiohistorv com

F‘T'he iTunes Music Store Top 10

Apple’s iTunes Music Store is the leading digital-music service in
the U.S, offering a catalog of more than 1 million songs from all five
major label groups and hundreds of independents. Here’s a
snapshot of the top-selling downloads on Tuesday, Aug. 24, 2004.

Top 10 Songs

KELLY CLARKSON Breakaway
. MAROON 5 She Will Be Loved
BLACK EYED PEAS Let's Get It Started (Spike Mix)

. AVRIL LAVIGNE My Happy Ending
GREEN DAY American Idiot

FRANZ FERDINAND Take Me Out

. ASHLEE SIMPSON Pieces Of Me

. USHER fLUDACRIS & LIL JON Yeah!
. CIARA f/PETEY PABLO Goodies

Top 10 Albums

. JOHN MAYER As/Is: Cleveland-Cincinnati, OH
. JOHN MAYER As/is: Houston, TX

. MAROON 5 Songs About Jane
. RYAN CABRERA Take It All Away

. ASHLEE SIMPSON Autobiography
. JOHN MAYER As/Is: Mountain View, CA |
. VARIOUS ARTISTS Spider-Man 2 ST

. VARIOUS ARTISTS Princess Diaries 2 ST

———

history has shown that time and mar-
ket forces often provide equilibrium
in balancing interests, whether the
new technology be a player piano, a
copier, a tape recorder, a video record-
er, a personal computer, a karaoke ma-
chine or an MP3 player.” But it also
said these matters are best left up to
Congress.

And that brings us to what pirates
and the P2Ps should really be worried
about: Sen. Orrin Hatch’s Inducing
Infringements of Copyright Act. The
RIAA and the MPAA are both strong
supporters of this legislation, which
would make any entity that “inten-
tionally induces” copyright infringe-
ment civilly liable. Though Hatch has
said the IICA will target outlaw P2Ps
and won't affect Sony-Betamax, there’s
no mention of noninfringing uses,
substantial or otherwise, in the bill as
written.

Dozens of big technology players
see dire possibilities in the IICA, and
it was their public pressing of the is-
sue that put the bill, which Hatch had
hoped to move through quickly, into
committee. Rep. Rick Boucher has
said publicly that the bill could stall
technological innovation, which is
giving some opponents hope that the
House might refuse to rubber-stamp
the Senate version. But this ruling may
very well put the IICA right back on
the fast track as outraged content
owners and their lobbyists begin
pushing harder for its passage.

Pending legislation is not a concern
of the court, of course. But a ruling
that should have the effect of protect-
ing P2P technology may instead be the
impetus to get the technology as it cur-
rently exists — and, perhaps, other
technologies of which content provid-
ers are suspicious — loaded up with
regulation or effectively outlawed.
This isn't a time for P2Ps to be trium-
phant.
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GROWING UP ... GOUMBA? wKTU/New York called up good friend Victoria Gotti, who, along with her three sons,
Frankie, Carmine and John, stars in A&E’s Growing Up Gotti, ana arranged for listeners to win an exclusive dinner and viewing
party with Victoria ard the bovs. Seen here are (I-r) WKTU morning co-host Goumba Johnny (who is making several guest

l appearances on the show), Victoria Gotti and WKTU morning co-host Baltazar

The ey |

EXECUTIVE ACTION

Bleed Becomes WGN/Chicago News Director

Tribune News/Talk flagship WGN-AM/Chicago has promoted 20-year
station veteran Wes Bleed to News Director, effective Jan. 1, 2005.
Bleed will succeed Tom Petersen, who joined WGN in
1982 and has been News Director since October 1994,
Petersen had been considering retirement but will in-
stead voluntarily relinquish his day-to-day newsroom-
management responsibilities and remain with the sta-
tion as morning news anchor.

Bleed came onboard at WGN Radio in December
1983 as an assignment editor, reporter and news an-
chor. A year later he was named Asst. News Director, a
position he has held for the past 20 years. Bleed has
also hosted the station's Dateline 720, a weekly cur-
rent events and newsmagazine show on which he in- Bileed
terviewed newsmakers and political leaders.

WGN Director/Programming Mary June Rose told R&R, “Not only is
Wes completely qualified for this position in his own right, but his many
years of administrative work under Tom will provide the continuity that is
so important in the day-to-day operations of our news department.”

Taub Adds EVP/Operations‘Duties At Viacon;

ruce Taub has been named to the newly created position of Exec.
'VP/Operations for Viacom. He will also continue to serve as Exec.
VP/CFO for CBS, a post he assumed in May 2003.

In his new role Taub will set development and financial objectives and
help to identify key operational and strategic issues for the Viacom divi-
sions under Viacom co-President/co-COO and CBS Chairman Leslie
Moonves' aegis. These include Infinity Broadcasting, CBS, the Viacom
Television Stations Group and Viacom Outdoor.

“Bruce has been an essential member of my management team since
| first came to CBS,” Moonves said. “Under his watch we have improved
profitability and achieved significant cost savings across the board while
providing investment necessary for growth. To put it simply, Bruce is the
consummate pro, and | look forward to continuing to work with him in this
new, expanded role”

~ Movie Show

on Radio
Mike Mayo & Max Weiss

Over 80 Affiliates!

The Movie Show is a 2-hour weskend show that is light-hearted, fun-filled,

and informative appealing to both the serious movie junkie and the occasional

movie-watcher. With over 80 affiliates nationwide, The Movie Show on Radio

brings your listeners reviews of the iatest movies to hit the box office and the

[ rental counter. “Mad” Max Weiss and Mike Mayo are the best combination ‘
at the movies since butter. and popcorn—Listen in and you’lf find out why

The Movie Show on Radio is one of the fastest growing weekend shows.

Grow your weekend audience with
: The Movie Show.

Contact information:

The Movie Show on Radio SIS0

Saturday 43m-€pm ET | (bwernick@libertybroadcasting.com)
Delivery: Satellite Micha.el Le_vine _

Avails: 9-rinutes ocal, 7-minutes newor< (mlevinz@libertybroadcasting.com)

John Clark |
(iclark@libertybroadcasting.com)

L] *
l I Il)€ [ '| ‘ i Tel : 888.727.8629 (toll free)
Fax : 973.438.1727
= BROADCASTING/ W .
Pactich Psrghtitiitarery Website: libertybroadcasting.com

BUSINESS BRIEFS

Continued from Page 5

to their PCs by way of XM's computer-based PCR receiver and can
split the recorded songs into WAV or MP3 files that can be burned,
transferred or, theoretically, traded on peer-to-peer networks. While only
a fraction of XM subscribers use the PCR, more than 2,400 have down-
loaded the TimeTrax software, and MacLean has sold about 400 cop-
ies of the $19.95 full version — though the price went up this week to
$29.95.

XM VP/Corporate Communications Chance Patterson told Reuters,
“That's a product that's not authorized by XM. It's our expectation they
will be shut down. We're also researching any potential legal viola-
tions.” According to Reuters, XM's lawyers have asked MaclLean to
stop selling TimeTrax and provide a list of buyers, but MacLean has
refused to comply with the requests and said he has no such list. In
other news, XM's new Audiophase Skybox portable receiver is the sat-
caster’s first to offer AM, FM, CD-and MP3-playback.

Eastlan Enters Palm Springs, CA Market

Ratings provider Eastlan will begin providing twice-yearly audi-
ence measurement in the Palm Springs, CA market with the fall
2004 survey. Eastlan said its clients in Palm Springs, market No. 157,
include famity-owned broadcaster Glen Barnett Inc. Barnett owns the
Beautiful Music/Easy Listening simulcast KWXY-AM & FM.

TV Networks Give Green Light To Ad-ID Codes

The ABC, CBS, NBC and Fox TV networks have all agreed to
accept Ad-ID codes — technology that places a unique identifier
on any ad seen on TV or online, viewed in print or heard on the radio.
The Association of National Advertisers and the American Associa-
tion of Advertising Agencies jointly announced the networks’ decision
to adopt technology that has been described as a "UPC code” for the
marketing community and that is intended to improve the accuracy
and efficiency of advertising-related processes, including delivery, bill-
ing and measurement of effectiveness.

One executive told R&R, “If network TV is accepting embedded ad-
vertising codes, can radio be far behind? One can imagine huge im-
plications for the industry” The ANA and AAAA said major marketers
including Johnson & Johnson, Procter & Gamble and Ford have signed
on for Ad-ID coding.

Continued on Page 9
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Sports HMustrated Monday Night Live,
Records

an NFL-related program hosted by BUSINESS BRIEFS

Dave Sims and Josh Elliott. For more
information, contact Peter Sessa at
212-641-2053. Continued from Page 8

Industry Leaders To Present 2004 Marconi Awards

* DAMON WHITE-
SIDE is promotedto
VP/Marketing at
Walt Disney Rec- [
ords. He was previ-
ously Exec. Direc-
tor/Marketing.

AB President/CEQ Eddie Fritts will join Clear Channel Radio CEQ John Hogan, Cumulus Chairman/CEQ
Changes Lew Dickey, Saga CEQ Ed Christian, Emmis Radio President Rick Cummings, Legend Communica-
— = N tions' Susan Patrick and Sheridan Broadcasting's Susan Austin as presenters at this years Marconi Radio

Whiteside Awards dinner and show. The 2004 ceremony is set for Oct. 7 at the Manchester Grand Hyatt in San Diego.
News/Talk/Sports: KSKY/Dallas Four-time Marconi Award winners Bob Kevoian and Tom Griswold of Premiere’s Bob & Tom Show will host the

Natlonal Radlo will broadcast the University of awards.

o WESTWOOD ONE and SPORTS  Texas Longhoms’ football and bas-
ILLUSTRATED on Sept. 13will taunch  ketball games.

FCC ACTIONS

Continued from Page 5

Efinity Loses Indecency Appeal

he FCC rejected an Infinity petition seeking reversal of a $7,000

fine the agency leveled against WLLD/Tampa for airing a live con-
cert during which a performer made graphic references to oral sex. The
case dates back to 1999 and has gone through several rounds at the
commission — including a full review by all five commissioners — but
the FCC has repeatedly rejected Infinity’s arguments that contextual A—
factors surrounding the broadcast and changing community standards - .
weren't sufficiently factored into the FCC’s determination that the broad- BREAKING INTO CART CENTRAL Tre original American 1dol, Kelly Clarkson, stopped by the last remaining
cast was indecent. “Infinity’s petition contains arguments that the com- bastion of carts, WPLJ/New York. Once inside the Stronghold, she discussed her new single, "Breakaway,” from The Princess
MISSION has alrgady_ consudere_d °r that have a_b§°|Ulely nol‘hung to do Diaries 2 Soundtrack, with the morning show. Seen here are (I-r) WPLJ PD/morning co-host Scott Shannon, Clarkson and
wilhihelssues-inithislproeeedingiriheiRCClsaid miMondayjsiorder: WPLJ morning co-host Todd Pettengill and morning show member Patly Steele.

Latest Station Tally Reveals Fewer AMs _ —
The FCC's quarterly station count for the three-month pericd that

ended June 30 indicates that the number of commercial AM sta-
tions on the air slipped from a total of 4,803 last year to 4,771 this year.

However, the number of commercial FM stations grew from 6,189 to

6,218, while the number of noncommerciat FM stations increased from

2,426 to 2,497. Overall, the number of radio stations on the air grew z
from 13,418 a year ago to 13,486. :

FCC Returns Station License To Maranatha, L ie DEtEGt 1] 8
At A Cost

he FCC in 2003 canceled the call letters for WXAF/Charlestown,

WV after owner Maranatha Broadcasting failed to file a license- |
renewal application. The FCC directed Maranatha to cease operating
the station, and on Dec. 12, 2003 — more than six months after its June
1 due date — Maranatha finally submitted a renewal application. The |
FCC granted the station a special temporary authority to continue oper- As a Philadelphia ex-cop, Jeff Katz has the ability to size up people faster
ations while the commission considered the renewal, and the FCC on than you can fire a .357 Magnum. And even though he’s a tough, no-non-
fug; iolaranted ellicenseliencwaljandiremstated el X Aklcallss sense host with the best built-in lie detector in radio, Jeff is also a husband
However, the agency fined Maranatha $8,000 for failing to e the re- | § | § and father and the kind of guy you really want to taik to. Whether it's deal-

newal application in a timely manner and another $3,000 for continuing o ith the breaki f the d et | o
to operate the station after the license had expired. The company has ing wi e breaking news of the day or confronting a sly guest who wants

30 days to appeal the fines. to put one past him, Jeff keeps his listeners glued to the dial and waiting
‘ for his next show.
California FM Hit With FCC Fine ¢ Acclaimed as one of the country’s 100 best talk show hosts by TALKERS
RCK/Mecca, CA s facing a $12,000 FCC penatty for failing to main- Magazine

tain a main studio and for failing to have operational EAS equip- |

ment installed or to conduct regutar EAS tests. While the commission * Named Best Radio Program by the Electronic Media Awards

initially proposed a $15,000 fine against licensee Playa Del Sol Broad- ¢ Received the Jack Anderson Award for Excellence in Journalism
casters, owned by Edward Stolz, it reduced the fine due to the compa-  { | * Best talk show host in Philadelphia (Achievement in Radio Awards)
ny’s overall history of compliance with FCC regulations.

MK Communications’ WTRI-AM/Brunswick, MD received an
$18,000 FCC penalty for failing to maintain a meaningful staff pres-

M;ryland AM Fined For Various FCC Violations ‘ Boost your share of listeners with Jeff Katz!

Contact information:

ence on multiple occasions, for not properly enclosing one of three sta- g
tion antennas and for being unresponsive to FCC correspondence. JMK | The Je" Katz Show (Bbrv‘:zren\((\:/iglilgt rtybroadcastin com)
asked the FCC to either reduce or cancel the fine for several reasons, Monday-Friday 5pm-7pm ET g
explaining that WTRI's lack of staff presence was a “temporary anoma- Delivery: Satellite Michael Levine
ly occasioned by an unfortunate medical situation.” The commission ‘ Avails: 10-minutes local, 6-minutes network {mlevine@libertybroadcasting.com)
refused to do so, saying that WTRI's doors were locked on two sepa-
rate occasions. ‘!Ohn Clérk |

“JMK's practice of putting a sign on a radio-station door directing the (iclark@libertybroadcasting.com)

public to return later or indicating that a station employee can be found |
down the street does not constitute the required meaningful manage- |
ment and staff presence at the main studio location,” the commission
said. The FCC also said JMK’s remedial efforts can't be taken into con- |
sideration for a possible fine reduction and disagreed with JMK's asser- l
tion that a gap in a fence surrounding the tower in question wasn't large

enough to allow public access.

‘ I ]bem r™ Tel : 888.727.8629 (toll free)
Fax : 973.438.1727
“ BROADCASTING/ P = a
Passion, Insight. Listeners, Website: libertybroadcasting.com
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NATIONAL

MUSIC FORMATS .

Music
CHOICE.

30 million homes
27,000 businesses
Available on digital cable and DirecTV
Damon Williams ® 646-459-3300

HIT LIST

Seth Neiman

0100 Sand In My Shoes

HILARY DUFF Fly

4040 Baby It You

MODEST MOUSE Float On
MONICA U Should ve Known Better
NITTY Nasty Gin

SOFT ROCK

Seth Neiman

HALL AND DATES Il Be Around
JDHN MELLENCAMP Walk Tall
SEAL Get It Together

KEITH URBAN You'll Think Of Me

ROCK

Gary Susalis

BURDEN BROTHERS Shadow
GODSMACK Touche

KORN Word Up

ODDZAR Crutch

SILVERTIDE Ain't Coming Home
SKILLET Open Wounds

ALTERNATIVE

Gary Susalis

ACTION ACTION Drug Like

APHASIA Flatiine

AUTHORITY ZERO Mexican Radio
BREAK The Woives Are At The Front Door
CAXE No Phone

CURE Alt End

FAULTLINE Where Is My Boy?

GREEN OAY American Idiot

HEAD AUTOMATICA Brooldyn Is Burning
PARIS TEXAS Bombs Away
SUPERGRASS Kiss Of Life
YELLOWCARD Violins

TODAY’S COUNTRY

Liz Opoka
SHEDAISY Come Home Soon

PROGRESSIVE

Liz Opoka

TOBY LIGHTMAN Leave It Inside

JOHN MELLENCAMP Walk Tall

TIFT MERRITT Good Hearted Man

TOMMY STINSON Not A Moment Too Soon
THRILLS Not For All The Love In The World
SMOOTH JAZZ

Gary Susalis

GREG ADAMS Firefly

MINOI ABAIR Come As You Are

CRAIG CHAQUICO Midnight Moon
AMERICANA

Liz Opoka

JUNIOR BROWN Two Rons Don't Make It Right
SHERYL CROW No Depression In Heaven
TIFT MERRITT Laid A Highway

RAILROAD EARTH Long Way To Go

SIRIUSA

1221 Ave. of the Americas
New York, NY 10020

aoL Radio @Network

Ron Nenni 415-934-2790
Top Aiternative

Robert Benjamin

600D CHARLOTTE Predictable
APERFECT CIRCLE Bive

Fresh 100

Mark Hamilton

TYLER HILTON When It Comes
600D CHARLOTTE Predictable
J0JO Baby its You

FRANZ FEROINAND Take Me Out
Top Pop

Mark Hamilton

SKYE SWEETNAM Tangled Up In Me
TYLER HILTON When It Comes
GOOD CHARLQTTE Predictable
OIANA ANAID Last Thing

Top Country

Lawrence Kay

JOE OIFFIE If | Could Only Bring You Back
EMERSON DRIVE November

Smooth Jaz
Stan Dunn
THA' HOT CLUB I'm Gonna Love You...

866-MVTLINES

21,080 mawia faalos

WEST

1. REBA MCENTIRE Somebody

2. BRANDY Talk About Our Love

3. TIM MCGRAW Live Like You Were Dying

4. RAY CHARLES UNORAH JONES Here We Go Again
5. BURKE RONEY Wendy

MIDWEST

1. REBA MCENTIRE Somebody

2. VAN HALEN It's About Time

3. TIM McGRAW Live Like You Were Dying
4. BRANDY Talk About Our Love

5. KATIE MELUA Closest Thing To Crazy

SOUTHWEST

1. REBA McENTIRE Somebody

2. BRANDY Tak About Qur Love

3. TIM McGRAW Live Like You Were Dying
4. VAN HALEM It's About Time

§. STEVE CPRDONE That's Al

NORTHEAST

1. REBA McENTIRE Somebody

2. BRANDY Tak About Qur Lave

3. BURKE RONEY Wendy

4. TIM McGRAW Live Like You Were Dying

5. ECHOBELLY Get Me Through The Good Times

SOUTHEAST

1. REBA McENTIRE

2. TIM McGRAW Live Like You Were Dying

3. BURKE RONEY Wendy

4. ECHOBELLY Get Me Throuph The Good Times
5. STEVE CORDONE That's Al

212-584-5100
Steve Blatter

Alt Nation New Country
Rich McLaughlin Al Skop .
CAKE No Phone PAT GREEN Don't Break My Heart Again
R.E.M. Leaving New York DARRYL WORLEY Awful Beautiful Life
DENVER HARBOR Picture Perfect Wannabe Octane

Jose Mangin
The Pulse
Haneen Arafat ks Stadaw
RICHARO MARX When You're Gone MEGADETH Dis Dead Enough
Sirius Hits 1 Spectrum
Kid Kelly Gary Schoenwetter
ASHLEE SIMPSDN Shadow CAKE No Phone
TERROR SQUAD Lean Back RAAY LAMOTAGNE Trouble
HILARY QUFF fly JEFF BUCKLEY Forget Her
BUSTEQ What | Go To School For SIMPLE KID Staring At The Sun
T08Y LIGHTMAN Real Love R.E.M. Leaving New York

Ciassic Rewind
'é:t,::%o Andrea Karr )
JOKN LEGEND Used To Love You JOHN FOGERTY D4R Vu (AN Over Again)
NICOLE WRAY If | Was Your Girliriend Outlaw Country
ROOTS Don't Say Nothin® Jeremy Tepper
SHAWNNA ULUDACRIS Shake That Sht TRAVIS TRITT & JOHN MELLENCAMP What...
TOR! ALAMAZE Don't Cha RAY HERNDON My Dog Thinks I'm Elvis

Rick Gillette » 800-494-8863
10 million homes 180,000 businesses
DMX Fashion Retail ALTERNATIVE
Jeanne Destro Dave Sloan
CURE Alt End

The hottest tracks at DMX Fashion Retail,
targeted at 18-34 adults.

BONEY JAMES Here She Comes

STING Like A Beautiful Smile

KLEMENT JUILIENNE Pour La Vie
MOTORCITYSOUL Written In The Stars
SHAPESHIFTERS Lola's Theme

CAROLYN HARDING What Is Love

ECLIPSE Make Me Love You

PETER MALICK GROUP (/NORAH JONES Strange...

CROSBY & NASH Lay Me Down
PRAFUL Sigh

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/RHYTHMIC

Mark “In The Dark” Shands

USHER & ALICIA KEYS My Boo
A. KELLY If
. KELLY Weatherman

BLUES EXPLOSION Bun It Off

ADULT CONTEMPORARY
Jason Shiff

£0S LONELY BOYS Mose Than Love
DIDO Sand In My Shoes
JEM They

COUNTRY
Leanne Flask

EMERSON DRIVE November
JENKINS Getaway Car
REBA MCENTIRE He Gets That From Me

RHYTHMIC DANCE

Daniglle Ruysschaert

ANGIE STONE | Wanna Thank Ya (Hex M. Mix)
DAVE ARMSTRONG Make Your Move

DJ TIESTO /BT Loves Comes Again
SEDUCTION Feel Brand New

Artist/Title Total Plays
ASHLEE SIMPSON Pieces Of Me 80
JOJO Leave (Get Out) 80
JESSE McCARTNEY Beautiful Soul 79
JESSE McCARTNEY Good Life 79
HILARY DUFF Come Clean m
HILARY & HAYUIE DUFF Qur Lips Are Sealed m
RAVEN Supematural 7
CHEETAH GIRLS Cinderella 74
HILARY DUFF Why Not - - 62
BLACK EYED PEAS Let's Get It Started 36
AVRIL LAVIGNE My Happy Ending 32
YELLOWCARD Ocean Avenue 32
HOOBASTANK The Reason 32
AVRIL LAVIGNE SkBer Boi 3
HILARY DUFF Fiy kil
LINDSAY LOHAN Drama Queen (That Girl) 30
CLAY AIKEN Invisible 30
KELLY CLARKSON Breakaway 30
KELLY CLARKSON Miss Independent 29
MICHELLE BRANCH Are You Happy Now? 28

‘roweneofT] 2 )
MEDIABASE Playlist for the week of Aug. 16-22.

@ﬂ.ﬂiﬂlﬂ METWORKE

Phil Hall 972-991-9200

Hot AC

Steve Nichols

ASHLEE SIMPSON Pieces 0f Me

AVRIL LAVIGNE My Happy Ending

Rejoice

Williemae Mciver

JOHN P. KEE | Can't Live Without You

CANTON SPIRITUALS {/PAUL PORTER Stronger
TWINKIE CLARK Everything You Need Is Right Here
Country Coast To Coast

Dave Nicholson

MONTGOMERY GENTRY You Do Your Thing
JIMMY BUFFETT UMARTINA McBRIOE Trip...
TRENT WILLMON Dicie Aose Deluxe’s

Real Country

Richard Lee

MARK CHESNUTT The Lord Loves The Drinkin Man
TRENT WILLMON Dixie Rose Deluxe’s

24 HOUR FORMATS

Jon Holiday « 303-784-8700
Adult Hit Radio

Jon Holiday

KELLY CLARKSON Brealaway

Adult Contemporary

Rick Brady

HOOBASTANK The Reason

U.S. Country

Penny Mitchell

CLETUS T. JUDD... | Love NASCAR
KENNY CHESNEY The Woman With You

GREAT AMERICAN COUNTRY
Jim Murphy « 303-784-8700
RASCAL FLATTS Feels Liks Todzy

WESTWOOD ONE

Charlie Cook * 661-294-9000

Mainstream Country

David Felker

KENNY CHESNEY The Woman With You
Hot Country

Jim Hays
SHEOAISY Come Home Soon

Young & Verna

David Felker
KENNY CHESNEY The Woman With You
€.T.JUOD & T. KEITH | Love NASCAR

S S AL S ol
LS T ANETWVWORKES

After Midnite

Sam Thompson
SHEDAISY Come Home Soon
BLUE COUNTY That's Cool

Country Today

John Glenn

COWBOY CRUSH He's Coming Home
DIAMOND RIO Can't You Tell

CATHERINE BRITT The Upside Of Being Down

AC Active

Dave Hunter
HOWTE DAY Coflide

Alternative Now!

Chris Reeves » 402-952-7600
JIMMY EAT WORLO Pain

MODEST MOUSE Ocean Breathes Salty
INTERPOL Slow Hands

BUROEN BROTHERS Shadow

radio show Sz

Music and iveligence for your Uile:

Scott Meyers * 888-548-8637

Weekend Tesh Show
L0S LONELY BOYS Heaven

LAUNCH

wusic 0N YaHOO!

Jay Frank* 310-526-4247

FABOLOUS Breathe

GOOD CHARLOTTE Predictable
INTERPOL Slow Hands

JIMMY BUFFETT... Trip Around The Sun
MASE Breathe Stretch Shake

MODEST MOUSE Ocean Breathes Salty

Video

ALAN JACKSON Too Much Of A Good Thing
ALANIS MORISSETTE Eight Easy Steps
GREEN DAY American (diot

HILARY DUFF fly

RASCAL FLATTS Fesls Liks Today

VELVET REVOLVER Fall To Pieces

£ musicsnippet.com )

Rock & Roll
3:,‘;'};0,,29, Tony Lamptey * 866-552-9118
38 SPECIAL Hurts Like Love HIP-HOP
SCORPIONS Love 'Em Or Leave 'Em JIM JONES Crunk Music
Bright AC MOBS DEEP Win Or Lose
Jim Hays R&B
AVION Seven Days Without You O'RYAN Take It Slow
Live365 is the largest Intemet radio Top Rock
network, with thousands of stations in a YEAH YEAH YEAHS Maps
wide variety of formats. Programmed by ~ FRANZ FERDINAND Take Me Out
true music tastemakers from around the ~ TESLA Caught In A Dream
globe, Live365 offers an enthusiastic VELVET REVOLVER Slither
audience for established and up-and- CHEVELLE Vitamin R (Leading Us Along)
coming artists alike. In a world of
consolidated playlists, Live365 charts the  Top Country

tastes and preferences of today’s most
vibrant music community. Tracks with
the most plays during the seven days
ended Aug. 23, 2004 are listed below.

LIVE M

Travis Storch « 866-365-HITS

SARA EVANS Suds In The Bucket
TERRI CLARK Girls Lle Too

GRETCHEN WILSON Here For The Party
REBA McENTIRE Somebody

TRICK PONY The Bride

Top Blues

GUITAR SHORTY 01d Schoo!

HOLMES BROTHERS Run Myself Out Of Town
JOSS STONE Fell In Love With A Boy

LOS LONELY BOYS More Than Love

ERIC CLAPTON When You Got A Good Friend

wwWw americanradiohistorv com
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TELEVISION

! August 27, 2004 R&R @ 11
B

L]
72 million househalds
o CM I TELEVISION
202-380-4425
TELEVISION
o COUNTRY MUSIC TOP TEN SHOWS Aug. 1622
puys | 20 ON 20 (XM 20) 75.1 milion households Total Audience e
i ults 18-49
TERROR SOUAD UFAT JOE... Lean Back % | Michelle Boros Ch;"’,s"‘;’az""v’z‘ﬂi‘fgk"i";'ﬂm (105.5 million households)
NELLY (JAHEIM My Place 35 | FRANZ FERDINAND Take Me Out ' 1 Summer Olympics 1 Summer Olympi
LI AT LS 31 cuann 1PETEY PABLO Goodes ADDS mu,s"'g’,,y ,ﬁj (-m","s'gay pj“
2 4
:;::"&m My Hapoy Ending :: NITTY Nasty Gil LONESTAR Mr. Mom ’ 2 Summer Olympics 2 Summer Olympics
o e 21 vwovo unswaw sounsic TRENT WILLMON Dixie Rose Deluxe's (Tuwday, 8pm) (Tuesday, 8pm)
3 Summer Olympics 3 Summer OIym
MARODN 5 She WillBe Loved at | BOWLING FORSDUP 1985 TOP 20 W ('" dnes day, 8pm) (Wed) )
KANYE WEST Jesus Walks ke J. BUFFETT I/C. BLACK Hey Good Lookin® 34 32 4 Summer Olympics 4 Summer OIym
LINKIN PARK Breaking The Habit 28 KENNY CHESNEY | Go Back 33 (Monday, 8pm, (Monday, 8pm,
HOUSTON | Like That 27| U-POP (XM 29) TIM McGRAW Live Like You Were Dying BN 5 Summer OIy 5 Summer Olympics
i GRETCHEN WILSON Here For The Party 33 28 ,P““
RYAN CABRERA On The Way Down 16 | Zach Overking By & & (Sunday, 7, (Sunday, 7pm,
TWISTA I/R. KELLY So Sexy 15 | JETHold On MARTINA McBRIDE How Far 32 %@ 6 Summer Olympics [3 5"""'"9’ 0
AKON USTYLES P. Locked Up 15 | QRBITAL One Perfect Sunrise B. PAISLEY l/A. KRAUSS Whiskey Lullaby ag 3‘1] (Friday, 8pm) (Saturda )
14 TRACE ADKINS Rough & Ready k? i
m‘"ﬂﬁ,mm ™ an || DU SARA EVANS Suds In The Bucket 2 % 7 (ssummme,m’ O‘ %,7,5’“ 7 (s,.y,,dal'-"me,, rqopmly)mpl s
) LOS LONELY BOYS Heaven 31 U P
D126t Up 1 TERRI CLARK Girls Lie To0 3o 8 csi 8 csl
LIL SCRAPPY No Problem 13| REAL JAZZ (XM70) ALAN JACKSDN Too Much Of A Good Thing... 30 13 9 Without A Trace 9 Amazing Race 5
HODBASTANK Same Direction 9| e Myrick LV‘;E lGDoVETT In GMy (rm Mind Your Th gg g: 10 CSI: Miami 10 Big Brother 5 (Thursday)
MONTGOMERY GENTRY You Do Your Thing Ay 9
KILLERS Somebody Told Me 13 TR KEITH URBAN You'll Think Of Me 75 Source: Nielsen Media Research
USHER Confessions Part 2 1 JOSH GRACIN | Want To Live % 32
JOE SAMPLE Soul Shadows SHANIA TWAIN When You Kiss Me JUNT COMING NEXT WEEK
’ RASCAL FLATTS My Worst Fear w13
Video playfst for e week o Aug. 16.22 JOE NICHOLS If Nobody Believed In You 13 20
WATERCOLORS (XM71) CRDSS CANADIAN RAGWEED Sick And Tired 13 12 Tube Tops slated to perform from Miami's Amer-
L ican Airlines Arena on the 2004 MTV
Trinity Airpiay as monitored by Mediabase 24/7 Akwid; Cafe Tacuba with incu- " mes
- o N Video Music Awards (8pm ET/PT).
STEVE OLIVER 3-0 between Aug. 16-22. bus; Paquito D'Rivera with Diego
— i El Cigala and Bebo Valdes; Ozo- Monday, /30
Goneral Manager S ——— matli; Robi Draco Rosa; Paulina *Toots & The Maytals with
JEFF KASHIWA Sid Rubio; Roselyn Sanchez; Carlos  Bonnie Raitt, The Tonight Show
ide Santana with Los Lonely Boys, it Jay L eno (NBC, check local list-
GRAOY NICHOLS Tuesday Morning and Marco Antonio Solis are slated  ings for time).
TERROR SOUAD UFAT JOE & REMY LeanBack 29 to perform from Los Angeles' Shrine « LL Cool J, David Letterman.
NELLY JAHEIM My Prace » Auditorium when CBS presents the « Sondre Lerche, Late Night With
TWISTA XANYE WEST Siow Jamz 201 X COUNTRY (XM12) fifth annual Latin Grammy Awards.  Conan O'Brien (NBC, check local
L C00L J Headsprung 19| Jessie Scott Presenters include Christina Milian,  istings for time).
LIL FLIP Sunshine 191 oS When The Rings The Black Eyed Peas, Soraya, *Gavin DeGraw, Last Call With
FRANZ FERDINAND Take Me Out 19 Carlos Vives and radio talent Renan  Carson Daly (NBC, check local list-
LINKIN PARK Breaking The Habe 17 | NEVIN FOWLER Loose, Loud And Grizy Almendares Coello (Wednesday,  ings for ime).
T Let's Get Away 15 | JOHNKAY Heretics And Privateers Jim Murphy, VP/Programming 9/1, 8pm ET/PT). 1
MODEST MOUSE Figat On 14 | AUSTIN CUNNINGHAM Music In The Money Biz 26.5 milion househoids Friday, 8/27 Tuesday,
KANYE WEST Jesus Walks 13 | STEVE EARLE The Revolution Starts Now ' . * The Calling, Ryan Seacrest.
YOUNG BUCK Let Me In 13| 1iFT MERRITT Tambours ADDS * Montgomery Gentry, On-Air  « Tim McGraw, Jay Leno.
IAY-299 Problems 3 e RASCAL FLATTS Feels Like Today With Ryan Seacrest (check local list- * The Clarks, David Letterman.
JADAKISS Why 1o | VARIOUS ARTISTS Touch My Hear... ings for time and channel). ) « Breaking Benjamin, Conan
JUVENILE Slow Motion 12 MEAT PURVEYORS Pain By Numbers TOP 20 e Lindsay Lohan, L/ve With H_eg;s O'Brien.
LIL SCRAPPY No Problem 12 KATECAMPBELL The Portable TIM MCGRAW Live Like You Were Dying gngm?;;:k local listings for time g ?fac"e; M;,?‘igﬁz- CDa'SGOH Daly.
TRACE ADKINS Rough & Ready ; . « Travis, The Ellen DeGeneres
USHER I/LUDACRIS & LIlVJDH Yeah 12 | AMERICAN A'fBUlA.'fCE All Over The Map B. PAISLEY UA. KRAUSS Whiskey Lullaby *The Polyphonic Spree, Late  Show (check local listings for time
ELEPHANT MAN Pon De River 12 | LOS LOBOS Ride This: The Covers EP ALAN JACKSON Too Much Of A Good Thing Show With David Letterman (CBS,  and channel).
DUTKAST Hey Ya! 12 | BEAVER NELSON Mation BIG & RICH Save A Horse (Ride A Cowboy) check local listings for time).
TWISTA VR KELL SoSery 1] [ee——————— CB L L) » Trainwreck, Jimmy Kimmel Live ‘ Wednesday, 9/
SO Coci Crel Shit 1 VARIDUS ARTISTS Unbroken Girce... KENNY CHESNEY | Go Back (ABC, check lacal istings for time). * Twista, Ryan Seacrest.
SARA EVANS Suds in The Buckel * Three Days Grace, The Sharon « Usher, Jay Leno.
Video playtist for the week of Aug. 16:22. ELEVEN HUNDRED SPRINGS Bandwagon JULIE ROBERTS Break Down Here Osboume Show (check local listings « Ja Rule, Conan O'Brien,

75 million households
Rick Krim
Exec. VP

ADDS

KILLERS Somebody Told Me

ALANIS MDRISSETTE Eight Easy Steps
VELVET REVOLVER Fall To Peces
GREEN DAY Amencan Idiot

LENNY KRAVITZ I/JAY-Z Storm
SWITCHFDDT Dare You To Move
JESSE MALIN Mona Lisa

BLACK EYED PEAS Let's Get It Started
ALICtA KEYS If | At Got You
MARODN 5 She Will Be Loved

ALTER BRIDGE Open Your Eyes
AVRIL LAVIGNE My Happy Ending
MODEST MDUSE Figat On

JOSS STONE You Had Me

GRETCHEN WILSON Redneck Woman
BDWLING FOR SOUP 1985

GAVIN DEGRAW | Don't Want To Be .
FINGER ELEVEN One Thing

KEANE Somewhere Only We Know
KILLERS Somebody Toid Me

ALANIS MORISSETTE Eight Easy Steps
JILL SCOTT Golden

VELVET REVOLVER Fall To Pieces
BEASTIE BOYS Triple Trouble

FRANZ FERDINAND Take Me Out
GREEN OAY American Idiot

LENNY KRAVITZ VJAY-Z Storm

Video playlist for the week of Aug. 23-30.

XM CAFE (XM45)

Bill Evans

KEB* MD' Peace ... Back By Popular Demand
SISTER HAZEL Lift

LOUQUE So Long

MAVIS STAPLES Have A Little Faith

JEFF BUCKLEY Grace (Legacy Eddtion)

KENNY WAYNE SHEPHERD The Ptace You're In
KINGS DF CONVENIENCE Riot On An Empty Street
JOHN PRICE Questionably Red

RAW (XM66)

Leo G

LLDYD BANKS I'm So Fiy
MOBB DEEP Real Gangstaz
SHYNE Godtather Buried Alive

JOSH TURNER What It Ain't

TERRI CLARK Girls Lie Too

MARTINA McBRIDE How Far

BLAKE SHELTDN Some Beach

J. BUFFETT #/C. BLACK Hey Good Lookin®
DIERKS BENTLEY How Am | Doin"

JOE NICHDLS If Nabody Believed In You
CLEDUS T. JUDD I Love NASCAR

JOSH GRACIN | Want To Live

TOBY KEITH Whiskey Girl

Information current as of Aug. 27.

P&ILLSIAR.

Piease Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and
titles of all pictured and send
pics to R&R, c/o Mike Trias:

mtrias@radioandrecords.com

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 MADDNNA $5,677.1
2 PRINCE $1.568.9
3 DAVE MATTHEWS BAND $1,185.2
4 SIMON & GARFUNKEL $1,1705
5 EAGLES $1,0686
6 VAN HALEN §1.0289
7 ERIC CLAPTON $962.8
8 OZZFEST 2004 $903.5
9 SHANIA TWAIN $867.5
10 DEAD $844.4
11 STING $8058
12 NO DOUBT/BLINK-182 $693.3
13 KENNY CHESNEY $6839
14 FLEETWOOD MAC $629.0
15 RUSH $476.9
Among this week's new tours:
OONNAS
HELMET
KEANE
PHANTOM PLANET
TRAGICALLY HIP
The CONCERT PULSE is aounaay of

Polistar, a publication of
Ov—thﬂnp.W -7383;
California 209-271-7900.

www americanradiohistorv.com

for time and channel).

Sunday, 8/29
Hoobastank, Jet, Alicia Keys, Lil
Jon, OutKast, Petey Pablo, The
Polyphonic Spree, Jessica Simp-
son, Usher, Kanye West, Yellow-
card, Ying Yang Twins, Terror
Squad featuring Fat Joe, and Nelly

« Breaking Benjamin, Carson Daly.
* Hanson, Ellen DeGeneres.

Thursday, 92
 Dido, Ryan Seacrest.

* Snow Patrol, David Letterman.

e Lit, Carson Daly.

« Justin Timberlake, Ellen De-

Generes.

featuring Christina Aguilera are — Julie Gidlow
BOX OFFICE TOTALS
Aug. 20-22
Title Distributor $ Weekend  § To Date
1 Exorcist: The Beginning (WB)" $18.05 $18.05
2 Without A Paddle (Paramount)* $13.52 $13.52
3 The Princess Diaries 2: Royal... (BuenaVista) $13.05 $61.21
4 Alien Vs. Predator (Fox) $12.40 $62.96
5 Open Water (Lions Gate) $11.41 $14.49
6 Collateral (DreamWorks) $10.15 $69.72
7 The Bourne Supremacy (Universal) $6.46  $150.39
8 The Manchurian Candidate (Paramount) $4.01 $54.54
9 The Village (Buena Vista) $3.72 $107.04
10 Yu-Gi-Oh! (WB) $3.24 $15.51

“First week in release. All figures in miflions.
Source: ACNieisen EDI

Red Hot Chili Peppers’ John
Frusciante: “Forever Away, “Dying
Song,” “Leave All the Days Behind,”
“Prostitution Song” and “Falling.”
Cuts by Gordon Lightfoot (‘Beau-
tiful”), Jeff Alexander (‘Come Wan-
der With Me") and others round out

COMING ATTRACTIONS: Open-
ing in New York and Los Angeles this
week is The Brown Bunny, staming
Vincent Gallo and Chloe Sevigny.
The film’s soundtrack is available as
a Japanese import on the Tulip
Records label and contains five pre-
viously unreleased songs by The

the ST.

— Julle Gidlow
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2004 Sports Radio Stats

Interep reports that the format continues to score

%egular readers of these pages have probably no-
ticed that I don’t often write columns filled with graphs
and statistics. In the interest of keeping your most-ap-
preciated eyes from glazing over as you read these
pages, I generally prefer to use this space to tell you a
story about a person, station or company.

But this week’s focus is on the
continuing success of Sports radio,
and you can't tell the story of the for-
mat’s phenomenal growth over the
past 17 years without reciting some
numbers. After all, stats are part and
parcel of the sports world, even if
most Sports stations today have
evolved beyond talking only about
X'sand O's.

Our update on the state of Sports
radio comes from a recently released
report by Interep Research titled
“All Sports Radio Continues to
Score.” The study is part of a series
of ongoing updates that the compa-
ny provides not only for Sports ra-
dio, but also for most other nonmu-
sic and music formats.

The detais show a format that is
continuing to grow in number of
stations carrying it while also con-
firming that Sports radio attracts an
audience of affluent, upscale and
well-educated young adults whoare
as loyal to their favorite Sports radio
station as they are to the home team.

www.abcradio.com

Format Growth Continues

When WFAN (The Fan)/New
York signed on as America’s rirst
Sports radio station in 1987, it
changed radio forever by introduc-
ing sports fans to something that
had never existed before: a radiosta-
tion designed just for them that de-
livered sports talk and news 24/7.
But while WFAN went on to both
fan acclaim and incredible revenue
success as the top-billing station in
the country, by 1995 there were still
fewer than 150 Sports stations across
the country.

Word of the format’s selling pow-
er spread, though, and the rapid
growth of quality daypart program-
ming from Sports networks made it
possible for even more operators to
make the switch. By 2000 the num-
ber of stations carrying 24/7 sports
doubled to almost 300, and by the
end of 2003 that number had
swelled to 429, according to In-
terep’s latest report.

Now heard in 48 of the top 50 U S.

markets (Puerto Rico and Greens-
boro haven't joined the party yet),
Sports radio’s red-hot success shows
little sign of cooling off anytime
soon.

As previously noted, one of the
big reasons for the growth of Sports
radio is the format’s demographic
power with advertisers. In fact, In-
terep says that nearly three-quarters
of Sports radio’s audience falls with-
in the prime 25-54 adult demo:
Twenty-nine percentare 35-44, 22%
are 45-54, and 21% are 25-34. And
most of those listeners are male. In
fact, more than eight out of 10 Sports
radio listeners are men (84%) —
that’s the highest concentration at
any format.

Smart And Well-Off

Interep reports that not only are
Sports listeners well-educated,

Krikorian.

HANGING OUT IN HOLLYWOOD Just another of those casual
hanging-with-a-Hollywood star moments at Los Angeles ESPN Radio flagship
KSPN. Seen here are (I-r) KSPN afternoon co-host Joe McDonnell, actor and
avid L.A. Dodgers fan Freddie Prinze Jr. and KSPN afternoon co-host Doug

they're also affluent, out-indexing
the national averages in both of
those categories across the board.
Almost half of Sports listeners have
a college degree (47%). That stat
makes them 94% more likely than
the national average to have a col-
lege dipioma.

When it comes to household in-
come, the Sports listener is nearly
twice as likely as the average Amer-
ican adult to have an annual house-
hold income of more than $100,000.
That's 96% more likely than the na-

When it comes to household income, the
Sports listener is nearly twice as likely as the
average American adult to have an annual
household income of more than $100,000.

tional average. And they are 86%
more likely than the national aver-
age to fall into the format’s second-
highest income category, $75,000-
plus.

Some of these higher income
numbers might be attributed to the
fact that the majority of Sports lis-
teners are married (67%) and may
thus be benefiting from two house-
hold incomes. Somewhat surpris-
ingly, less than one-fourth of the for-
mat’s listeners are single (22%),
while only 11% identify themselves
as “separated,” a category that in-
cludes both those who are divorced
and those who are widowed.

Also adding to the high income
levels for Sports listeners is the fact
that they’re more than twice as like-
ly as the national average to hold
executive or managerial positions.
Sports listeners double the national
average when it comes to holding
such positions, indexing at more
than 100% above the national norm.

NOW OVER 225 STATIONS ON THE MANHUNT!

WABC, KABC, WLS, WRKO, WMAX, KOMO, WIOD, WDBO, KXL, and KSL

AMERICA'S MOST WANTED

AMERICA FIGHTS BACK WITH THE POWER OF RADIO

Daily One-Minute Reports - Monday-Saturday
Make Your Listeners Part of America's Manhunt. Call 212-735-1700

www americanradiohistorv com
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Similar results are reported in the
categories of “professionals,” where
Sports listeners index 56% above the
national average, and “upper man-
agement,” where they index 68%
higher than the national norm.

Those in management positions
also have the power to spend the
company’s money. Interep notes
that Sports listeners score dispropor-
tionately higher than the national
average (100 = average/norm forall
charts) when it comes to being the
decisionmakers where they work on
purchasing a variety of business
products and services for their
workplace:

Banking services 183
Travel arrangements 212
PC hardware 195
Web services 181
Conventions/meetings 168
Office supplies 166

When it comes to finances, it
would appear that Sports listeners
know more than a little about what
todo with their higher-than-average
incomes. Interep reports that Sports
listeners “play an active role in their
personal finances,” and they index
substantially above national norms
for banking and investment servic-
es and other related real estate and
financial services:

Own stock ($50k+) 195
Own any stock 176
Own mutual funds 160
Own savings bonds 194
Own second home 1n
Bank online 155

Active And Fun-Loving

As you might expect, Sports lis-
teners ate also well above the na-
tional averages when it comes to
participating in a variety of athletic
pursuits and leisure sports activities.
Inevery single activity listed, Sports
radio listeners index way over na-
tional averages:

_INEWS/TALK/SPORTS
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Baseball 229
Basketball 217
Footbalt 245
Soccer 207
Softbalt 249
Golf 235

When it comes to other leisure
activities, once again Sports listen-
ers average well above the norm.
Whether it's checking out a flick at
the local cineplex, visiting a muse-
um or tossing back a few cold ones
at the corner pub, the Interep study
confirms that Sports listeners like to
get out of the house considerably

more than their non-Sports-listening
counterparts:
Movies 123
Theater 122
Museums 123
Zoos 135
Bars/nightclubs 141
Casino gambling 149
Some of that higher-than-average

household income of Sports listen-
ers also gets spent on travel and va-
cations. For both business and vaca-
tion travel, the format outperforms
the norm in a whole slew of catego-
ries, including:

3+ air trips 194
3+ business air trips 259
Spent $3k on vacation 168
Took cruise 130
Car rental 167
Frequent flier 163

Hometown Heroes

As most Sports programmers,
hosts and salespeople know, the for-
mat’s listeners are responsive. So it
comes as no surprise that they index
higher than average when it comes
to stepping up to the plate in their
communities, where they take an
active role in local issues and poli-
tics:

Voted in election 118
Wrote elected official 135
Visited elected official 145

Active in civic issues 130

Active in political party 141

Addressed public meeting 138
When it comes to home-improve-
ment categories, once again Sports
listeners look like a salesperson’s
“dream team” when it comes to

spending on remodeling and home-

improvement projects:
Any remodeling 123
Bedroom 139
Exterior doors - 153
Lighting fixtures 131
Yard fencing 159
Interior painting 137

When it comes to wheels, Sports
listeners are 56% more likely than
average to have purchased a new
vehicle in the past year. They also
score heavily above the norm in
many other automotive categories:

Own convertible 159
Own van/mini-van 121
Own SUV 136
Own luxury car 151
Security alarm 134
Auto Club member 127

Tuned In To Technology

The good news for Sports radio
just keeps getting better when you
take a look at major electronics cat-
egories, including computers and

- Internet services. Over 90% of Sports

listeners have access to the Internet,
and eight out of 10 were active us-
ers in the past 30 days.

Ninety-two percent of Sports lis-
teners have Internet access vs. 79%
of the national population, with 82%
having used the ‘Net in the past
month vs. a national average of 63%.
Yet again, Sports fans out-index the
national averages when it comes to
being wired and connected to many

products in today’s electronic-driv-
en world:
Home theater owner 139
Own digital camera 125
PDA owner 144

LIVE FROM CLEVELAND esen Radio's nationally syndicated Mike and
Mike Show, featuring (I-r) former NFL player Mike Golic and ESPN Sports
Center anchor Mike Greenberg, took to the road recently for a live broadcast
from ESPN Radio Cleveland affiliate WKNR.

Celf phone user 17
Own 4+ TV sets 139
Own plasma TV 128

When itcomes to PC components

and other computer productcatego- -

ries, Sports listeners look like a good
target for advertisers selling these
products:

Own CD-ROM drive 133
Own CD burner 123
Own PC 124
Own laptop PC 151
Own DVD player for PC 135
Own laser printer 128
Just what do Sports listeners use

their computers for? According to
Interep, they index well above the
norm when it comes to using their
PCs for a variety of purposes at
home:

Accounting 140
Desktop publishing 123
Games/entertainment 125
Finances/taxes 151
Multimedia 132
Education/training -123

E-mail 137
Travel planning 159
Stock/bond trading 216
Get auto information 165
Get real estate info 172

This is just a sample of some of
the information contained in the In-
terep report. To learn more about
“All Sports Radio Continues to
Score” and other research reports
available from Interep’s research di-
vision, log on to their website at
www.researchstore.com, or contact the
report’s author, Doug Catalanello, at
212-916-0533 or doug_catalanello@
interep.cont.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 858-486-7559
or e-mail: apeterson@
radioandrecords.com

www americanradiohistorv com

Ed Schultz is leading a radio revolution, taking KPOJ Portland
to #1 inTalk with a 5.8 share, Adults 25-54, in his first book.

S JUST ADDED - WINZ Miami and KLSD San Diego.

800.611.5663
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Leeds Called Back To School

And, unlike us, it's not because he didn't 9o it right the first
time.... Promo guru Steve “Mr. Hand"’ Leeds, most recently
of Virgin Records, is returning to the
classroom next month — as a
teacher. Nashville’s Belmont Univer-
sity is offering a New York-based se-

mester, where Leeds will be teaching

-t
I > » Operations” every Thursday this fall.
! "/ . Leeds, a Newhouse School of Com-
‘What areyob people, on munications graduate, which makes

dope?’ him much smarter than we are,
taught a similar course last year as an

adjunct at William Paterson University.

Let’s Just KIIS & Say Hello

Clear Channel has formally extended VP/Programming
John lvey’s deal for another two years beginning in January
2005. The paperwork was actually done quite a while ago,
but news of the extension was just officially released. In other
station news, former KlIS/Los Angeles PD Steve Perun has
been inked as a consultant by CC/L.A. Co-President Roy
Laughlin. The Twin Cities-based Perun was also rehired by
CC sister KHKS/Dallas earlier this year.

¢ Effective Sept. 7, Clear Channel/Washington & Alaska Re-

a course called “Record Company

@optonline.net. Find Kiyonaga via her Donnie Iris-flava'd e-
mail address: ahhlech@sbcglobal.net.

Ft. Wayne Bids For Next Olympics

Artistic Media flips Hot AC WSHI (Sunny 106)/Ft. Wayne,
IN back to its original CHR/Fop roots as “B106.3.” "We saw
a definite hole in the market,” says Artistic Media Dir/Pro-
gramming Tommy Frank. “WJFX is a good station, but they
lean very heavily Urban, while WLYT is doing an Aduft CHR
thing,” Frank tells ST. “No ore is superserving the 12-24s with
Pop and Rock-based product. We saw an opportunity to slide
right down the middle and grab the mainstream ground.”

From his home base at WNDV (U93)/South Bend, IN, just

| over an hour away, Frank will also serve as PD of B106.3.

gional VP/Programming Bob Case will unfurl his multihued |

consulting banner for stations both in and out of CC'’s orbit. : WSFM and CHR/Pop clusterbuddy WAZO will swap fre-

The Seattle-based Case will remain with Clear Channe! until
Jan. 1, 2005, when he will pack up his gear and set out on his
own personal consulting adventure. He can be reached at
206-295-9207 or bobacase@aol.com.

Label Love

A promotions department resguc-
turing at Reprise Records leaves two
employees on the beach: New York-
based Sr. Dir/Modem Rock & Rock
" Promo Kurt Steffek exits after 3 1/2
years, along with National Dir/Alterna-
tve Promotion Leah Kiyonaga.
Steffek can be reached at
516-236-4180 or ksteffek

Radiovisa

Former Sunny PD Kenny Edwards slides over to do morn-
ings at Country clustermate WBTU, replacing Wild Bill.

North Carolina: A State In Crisis

Brian Burns is NextMedia’s new Dir./Rock Programming
for North Carolina. He'll oversee the day-to-day program-
ming of Alternative WSFM and Classic Rock WRQR/
Wilmington, NC and consult WXQR/Greenville, NC. Seconds
later, Mark McKinney, OM of WTFM & WRZK/Johnson City,
TN, was named PD of NextMedia Active Rocker WKZQ &
Classic Rock WYAV/Myrtle Beach, SC.

And as if that weren't enough excitement, on Aug. 27,

quencies: WSFM moves to 98.3, while WAZO slides up to
107.5. But wait — there's more! WERO/Greenville, NC PD
Tony Banks picks up consulting oversight duties at WAZO,

| while Brian White of Oldies WKOO/Greenville, NC will

consult Rhythmic Oldies WEXB/Wilmington, NC.

Holy crap, we're still talking: The Mad Max Morning Show,
currently heard on WKZQ/Myrtle Beach, SC and WXQR/
Greenville, NC, will begin simulcasting on WSFM when it
moves to its new frequency, and the Jojo, famie and Flave
morning show on WERQ wiill begin simulcasting on WAZO
after the frequency swap.

| The Programming Dept.

* Clear Channel/Bakersfield OM Steve King has gotten so
busy doing, well, important OM-type stuff that he's removing

KMXE-AM Los Angeles

Spring 2004

® Radiovisa #1TSL

6a — Mid 25 — 54 Hispanic — 13:15

® Radiovisa #2 TSL

6a — Mid 25 — 54 General Market — 12:45

® Radiovisa #1 spanish Talk
Radio Station in Los Angeles

Source: Spring 2004 Los Angeles Arbitron

wwWw americanradiohistorv com
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 Joe Bevilacqua named OM of WWDC/
Washington.

* Lisa Worden named PD of WHFS/Wash-
ington.

* Marty Choate appointed Station Man-
ager of Cox Radio/San Antonio’s KKYX,
KCYY, KCJZ and KOMO-AM & FM.

BA 12475 A0

* Minority and womens groups call for a boycott of Wait
Disney Co. until it apologizes for its involvement in KLOS-
FM/Los Angeles’ Mark and Brian's “Black Hoes” promo-
tion.

* Johnny Chiang named PD of KOST-FM/Los Angeles.

* Steve Oshin named VP/Market Manager, Seattle for
Entercom.

1) N —

¢ Marc Kaye named President/GM of
WDAE-FM & WUSA-FM/Tampa. Roy
Laughlin named VP/Station Manager of
KIIS-AM & FM/Los Angeles. k

* Greg Strassell promoted to VP/Pro- 4
gramming of WBMX-FM/Boston.

+ Pat Sheehan promoted to OM of WXYT/ Kpy kaughiin
Detroit.

YO ) E445 AGO

* T.J. Lambert elevated to VP of Wagontrain Communi-
cations and GM of Drake-Chenault.

* Ken Richards named PD of KHQT (Hot 97.7)/San Jose.

» Jan Jeffries joins Chicago AV as Executive VP/Radio &
TV Services.

A YEARSAGO

* Ed Mascolo promoted to Division VP/
Contemporary Promotion for RCA Rec- |
ords.

* Bobby Rich returns to KFMB-FM/San
Diego as Program Manager.

* Randy Bongarten named President of
NBC Radio.

W4l) VEARS AGO

» Danny Davis named VP/Promotion at Casablanca
Record and FilmWorks.

JozBevilacqua

F o N

u
Ed Mascoleo

Radiovisa
The new BRAMD in
Spanish Talk &adio

Affiliation contzct:
Ana Salcido
(917) 689-7143

Regional sales offices:

los Angeles  New York
(818) 528-2050 (631} 757-1027
Miami Dallas
(305) 672-0071 (469 241-1882
www.radiovisa.com
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his PD stripes for CHR/Rhythmic
KKXX (96.5 Kiss FM) and stapling
them upon the broad shoulders of
Kenn McCloud, PD of AC
clusterbuddy KKDJ. “When you
think about it. who better to pro-
gram a Rhythmic station in Southern
California than a white guy from
i lowa?" an elated McCloud asks ST.
“By the way, there’s no truth to the

Leading candidate for rumor that Kiss will be doing an ‘all-

KKXX MD post. Bolton’ weekend anytime soon.”

* KICT (T95)/Wichita PD DC
Carter exits for Salt Lake City, where his wife got a cushy
sales gig offer she couldn't refuse from KSL-AM. Carter is the
PD formerly known as Dave “DC" Christopher during his
wonder years in Eureka, Bakersfield and San Luis Obispo, CA,
as well as KWTX/Waco, TX. He's now looking to catch on
somewhere in SLC and is ready to kick ass for [your calls
here!]. Reach him on his cell at 316-708-0659 or e-mail
theradiodude@hotmail.com.

* Sandusky Rocker KDKB/Phoenix exchanges one Paul for
another: MD/afternoon guy Long Paul exits after a year, and
Paul Peterson returns to replace him. Peterson, who was
most recently doing mornings at WBNS/Columbus, OH, used
to be on the air at KDKB and crosstown KZON before head-
ing to the vast badlands of Ohio.

Quick Hits

« Welcome to the airshift shuffle at WNEW (Mix 102.7)/
New York: Afternoon talent Rick Stacy moves to mornings,
replacing Greg Daniels and Lynn Hoffman, producer Al Dukes
and Entertainment Editor Lisa Chase, who have all left the
building. While Stacy's co-host has not officially been named,
we believe that fabulous diva/recording artist RuPaul, who
used to do mornings at crosstown WKTU, will figure into the
equation fairly soon. Efren Sifuentes arrives from XM to do
9am-noon, followed by current Mix midday talent Carol
Ford. New to afternoons is the lovely and talented Paco
Lopez (ex-WQHT/New York, KKFR/Phoenix, WPGC/Wash-
ington, etc). Yvonne Velasquez will handle 8pm-midnight.

* KKSF/San Francisco hires market vet Timothy Alex-
ander White to host After Hours from 7pm-midnight. White
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recently spent |0 years across the street at KBLX. He replaces
Trish Bell, who exits.

¢ They're breaking up the old gang as we know it at
WNNX (99X)/Atlanta, as longtime morning goddess Leslie
Fram steps aside to concentrate on her 99X PD and clus-
ter Director/Programming duties. Remaining cohorts Toucher,
Wally and Jimmy Baron will attempt to muddle through some-
how. Fram will remain on the air every morning from 9-10am
for the station’s new ‘90s at 9 show.

* Greg & The Morning Buzz, heard and largely adored on
both WHEB/Portsmouth, NH and WGIR-FM/Manchester,
NH, welcomes lifelong area resident Laura Meyer to the
show. Meyer's lengthy journey takes her all the way down
the hall from the Sports Soundoff show on clusterbuddy WGIR-
AM.

* Saga Active Rocker WLZX (Lazer
99.3)/Springfield, MA is looking for a
new morning show. Send your stun-
ning stuff to PD Neal Mirsky at
WLZX, 45 Fisher Ave., East Long-
meadow, MA 01028. Hey, here's a
novel concept: No calls, please.

¢ WILN (Island 106)/Panama City,
FL afternoon dude/Imaging Director
" Scholar Brad exits.

« Casey Bay is the new Promotion
Director of KYMX (Mix 107-5)/Portland, OR. Bay crosses the
wide and dangerous expanse of hallway from Infinity
clusterbuddy KUPL. where he was Asst. Promotion Director.

« Eric Faison has been hired by Superadio in the newly-
created role of VP/Affiliate Relations & Urban Programming.

* Longtime KLOL/Houston morning news & traffic goddess
Lorna Love has left the building and is ready to get right back
in the saddle. She can be easily located at 713-478-2559 or
lornagem@earthlink.net.

* WWMD (Magic 101.5)/Hagerstown, MD welcomes jeff
Daniels from WVSR/Charleston, WV as morning host/MD.
He replaces Drew Miller, who slides over to Country
clusterbuddy WAYZ to host afternoons as “Bilty Travis.” Kelly
Spinner, who does afternoons on clustermate WSRT (Star
92.1), adds middays on Magic 101.5. Dir./Programming Chris
Carmichael dons the cans in afternoons, as Dexter Kelley

Wants a frickin’ Lazer.

moves to nights.

iy

LOVES
NORM WINER!!

www americanradiohistorv com

Some Sirius Damn News

* Sirius adds yet another ex-
treme athlete to its roster of stars
by inking a deal with the enter-

tainingly unhinged Bam Mar-
gera, co-creator of America’s fa-
vorite children’s show, fackass,
and the star of his own MTV se- &

ries, Viva La Bam. Margera will b 3 ‘

Headgear not included with

host his own show starting this fall /7éa0gear
Sirius unit

on Faction, the new music chan-
nel created especially for action sports enthusiasts.

* John McMullen is upped to Station Manager for Sirius
OutQ, the satcaster’s full-time Talk channel dedicated to the
gay/lesbian/bisexual/transgender community. He will continue
to host his daily | 1am-2pm show.

The Library of American Broadcasting has announced the
17 pioneers it will honor during its second annual dinner on
Sept. |5. Radio honorees include Top 40 pioneer Todd Storz;
Inner City Chairman Pierre (Pepe) Sutton; former ABC
Radio Network President Ed McLaughlin; Don McNeill,
longtime host of the '60s-era Breakfast Club; and pretty much
the entire Gambling family, including all three generations of
John — B, A.and R.

Condolences
Our condolences go out to the family and friends of
WZZO/Allentown midday personality/Promotion Director
Tori Thomas, whose fiancé, Rob Thomas, died Aug. [8. Tho-
mas was electrocuted while working at a transmitter site in
| Colorado.

Speaking Of Sports
Veteran New York sportscaster Warner “Let’s Go To
The Tape!” Wolf joins WABC/New York, where he will of-
fer twice-daily reports during the Curtis and Kuby morning
show beginning Monday, Sept. 6. Wolf will also host a new
weekend show on ABC Radio/New York’s ESPN Radio Net-
| work flagship, WEPN.
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LABEL

ury

Geffen

T
LaFace/Zomba
Octone/J/RMG
Atlantic

Epic
Arista/RMG
Warnar Bros.
Def Jam/IDJMG
RCA

Epic

Jive/Zomba
Wind-up
Interscape
A&M/lnterscape
Island/IDJMG
Island/IDJMG
ClumiNz

Walt Disney
Geffen

Victory

Arista

Epic

RCA/RMG
Shady/Interscope
Island/IDJMG
SRC/Universal
Wamer Bros.
Capitol

Atlantic
Interscope
Warner Bros.
BlackGround/Universal
Capitol
Hollywood
JRMG
Columbia

P |

Wind-up
Columbia
Roc-A-Fella/IDJMG
SAC niversal
Capitol

Epic

Hollywood
Columbia
Atlantic
Mercury
Roadrunner/IDJMG
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59,832 -
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aa,90 59%
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40,455 3%
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38,460 +32%
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35,409 +T%
35,330 +19%
35,250 3%
34,628 2%
33,875 3%
33,830 A%
33,381 +2%
33318 & o
33,201 AT%
3,103 2%
33,072 -35%
33,006 19%
32,668 15%
32,085 +3%
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30,825 0%
30,643 2%
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29,947 +T%
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28,092 +3%
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21,380 -
26,999 ;.
25,323 +2%
24,968 9%
24,945 9%
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w ™ ARTIST ALBUM
2 1 NOW VOL. 16 arious
1 2 ASHLEE SIMPSON Autobiography
- 213 The Hard Way
6 4 USHER Confessions
9 5 MAROON 5 Songs About Jane
- 6 RYAN CABRERA Take It All Away
1 1 GRETCHEN WILSON Here For The Party
8 8 AVRIL LAVIGNE Under My Skin
10 8 BIG & RICH Horse Of A Different Color
3 1 SHYNE Godfather Buried Alive
7 n JIMMY BUFFETT Licenss To Chill
12 12 LOS LONELY BOYS Los Lonely Boys
13 MOBB DEEP HAmerikaz Nightmare
5 14 ALTER BRIDGE One Day Remains
14 15 LLOYD BANKS The Hunger For Muore
15 16 BLACK EYED PEAS Elephunk
- 17 SALIVA Survival Of The Sickest
39 18 KILLERS Hot Fuss
22 19 SWITCHFOOT " Beautiful Letdown
28 20 PRINCESS DIARIES 2 Soundtrack
37 21 GUNS N'ROSES Greatest Hits
17 22 TAKING BACK SUNDAY Where You Want To Be
21 23 BRAD PAISLEY Mud On The Tires
23 24 MODEST MOUSE Good News For People Who Love...
25 25 VELVET REVOLVER Contraband
29 26 D12 D12 World
30 27 HOOBASTANK The Reason
18 28 TERROR SQUAD True Story
27 29 VAN HALEN The Best 0f Both Worlds
13 30 HOUSTON It's Already Written
16 31 KEVIN LYTTLE Kevin Lytile
19 32 JADAKISS Kiss Of Death
32 33 LINKIN PARK Meteora
20 34 JoJo Jojo
33 35 YELLOWCARD Ocean Avenue
31 36 BREAKING BENJAMIN We Are Not Alone
36 37 ALICIA KEYS The Diary Of Alicia Keys
42 38 LIL' FLIP U Gotta Feel Me
34 39 KENNY CHESNEY When The Sun Goes Down
38 40 EVANESCENCE Fallen
40 41 SPIDER-MAN 2: MUSIC FROM... Soundtrack
24 42 KANYE WEST College Dropout
S - AKON Traukile
46 a3 BEASTIE BOYS To The 5 Boroughs
41X 48 FRANZ FERDINAND Frarz Ferdinand
- 46 QUEEN Greatest Hits: We Will Rock You
47 JESSICA SIMPSQON In This Skin
50 48 SHINEDOWN Leave A Whisper
3 4 TERRI CLARK Greatest Hits
44 50 SLIPKNOT Vol 3 (The Subliminal Verses)
ON ALBUMS tante Ashlee Sim-
pson.
It's no fluke
that Now is still
Bow To ”nm tearing it up, of
It's a certifiable monster, folks. After four | course. Powered
weeks on the by runaway radio
chart, UTV's run- smashes from
away  smash OutKast, Hoob-
compilation Now astank, D12 and
That's What I Call Beyoncé, this
i i one’s got depth to
e
200,000 per week, some are saying it
and this week it may prove to be the biggest Now ever. Now that's
snatches the No. saying something!
1 chart position Now blazes by Ashlee this week, besting the
back from preco- younger Simpson by over 40,000 units and drcp-
cious pop debu- Maroon 5 ping her to No. 2. At No. 3 is the week’s top de-

but, the reunited 213 (featuring Snoop Dogg, Nate
Dogg and Warren G), whose The Hard Way (TVT)
moves just under 100,000 units.

The ever selling Usher takes No. 4 this week
as his Confessions (LaFace/Zomba) continues to
sell at the 80,000 level. But perhaps the biggest sto-
1y in the top five this week is the No. 9-No. 5 surge
by Maroon 5, who see an 8% uptick in sales for
Songs About Jane (Octone /] /RMG), which moves
over 73,000 on the strength of enormosingle “She
Will Be Loved.”

Other debuts in this week’s HITS Top 50 in-
clude Ryan Cabrera’s Take It All Away (E.V.L.A./
Atlantic), at No. 6; Saliva’s Survival of the Sickest
(Island), at No. 17; Queen's Greatest Hits (Holly-
wood), at No. 46; and a reentry for Jessica Simp-
son’s In This Skin (Columbia), at No. 47.

The week’s biggest gain goes to Vegas upstarts
The Killers, whose Hot Fuss (Island) makes a mon-

Nag

Killers

ster No. 39-No. 18 move based on a whopping
32% sales gain, to over 38,000.

And for merger watchers keeping track, it's
worth noting that the new Sony BMG has eight
of this week’s top 15 in Usher, Maroon 5, Gretch-
en Wilson, Avril Lavigne, Jimmy Buffett, Los
Lonely Boys, Mobb Deep and Alter Bridge.

Next week: It's all about Tim McGraw,
Young Buck and R. Kelly. Buckle up.
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Something
For Everyone

Next week will be huge for true music fans. The Going for Adds
list has something for everyone. All the formats are packed with
today’s top-notch artists, and many acts I
of yesteryear are returning to the fold.

Fans everywhere (led by R&R’s own
News Editor, Julie Gidlow) are celebrat-
ing a new dawn for Duran Duran as
thev go tor adds with “Sunrise” at Hot
AC. The single marks the first time that
the band's original lineup — Simon Le
Bon, Nick Rhodes, John Taylor, Andy
Taylor and Roger Taylor — have re-
corded together since 1985, when they climbed the charts with the
Bond theme song “A View to a Kill.” And what better way to cel-
ebrate the momentous occasion than to take a trip around the
world? The video for “Sunrise” was recently shot by the Polish
Brothers in a total of six different locations in three countries —
England, Spain and the United States. “Sunrise” also serves as the
lead single from the band’s highly anticipated upcoming album,
Astronaut, slated for release Oct. 12.

Christina Aguilera visits the past in her own way as she offers
“Car Wash,” a remake of Rose Royce’s ‘70s hit, to Pop and Rhyth-
mic outlets. The cut, which features Missy Elliott, is the first sin-
gle from the upcoming movie Shark Tale,
which will hit theaters nationwide Oct. 1.
Will Smith leads a stellar cast as the
voice of the heroic fish Oscar. Shark Tale
also features the voices of Jack Black,

A

Duran Duran

| tin Scorsese, Angelina Jolie and scores
of others. If you're going to have an all-
star cast, why not have an all-star
soundtrack as well? Mary J. Blige, Jus-
tin Timberlake & Timbaland, D12, India.Arie, JoJo, Ludacris, Fan-
tasia, Sean Paul, Avant, Ziggy Marley, Nelly Furtado & Q-Tip, The
Pussy Cat Dolls and more can be found on the soundtrack, hit-
ting stores Sept. 21.

Those who thought Aguilera was a lock to win next week’s Go-
ing for Adds Award for Most Makeup Worn were sadly mistak-
en. Marilyn Manson is coming to Rock, Active Rock and Alterna-
tive with “Personal Jesus.” The track, which Manson borrowed
from Depeche Mode's repertoire, is our
first look at Manson’s upcoming best-
of album, Lest We Forget. A special de- |
luxe edition containing a DVD filled
with videos will also be available for
public consumption. Manson has also
been tapped to do the voice of an alien
in the video game “Area 51.” He will
play Edgar, the narrator of the first-per-
son shooter set in Nevada’s Area 51.
“The thing about ‘Area 51’ that was interesting to me was that I'd
be portraying an alien who shares a lot of similar feelings that 1
do, such as a distaste for mankind in general,” Manson told MTV.
“It's a game for people who don't necessarily trust the govern-
ment, who don't trust everything they’re told or taught in school.”
Former X-Files star David Duchovny will also lend his voice to the
gﬂme.

Usher and Alicia Keys teamed earlier this year for the remix of
Keys” “If I Ain't Got You,” and now Keys returns the favor on Ush-
er’s "My Boo,” arriving at Pop, Rhythmic and Urban stations next
week. Jermaine Durpi produced the single, which will be featured
on the rerelease of Usher’s Confessions. “My Boo” is one of four
new songs that will appear on the album. As for Usher, he's sched-
uled to appear on The Tonight Show With [ay Leno on Sept. 1.

;. N -

Chistina Aguiler

Marilyn Manson
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Week Of 8/30/04

CHR/POP

CHRISTINA AGUILERA f/MISSY ELLIOTT Car Wash
{DreamWorks/Geffen/lnterscope)

NITTY Nasty Girl (Rost Rum/Universal)

USHER f/ALICIA KEYS My Boo fLaface/Zomba)
VANESSA CARLTON White Houses (A&M/interscope/
YELLOWCARD DOnly One (Capitel)

YOHANY At The Bar [Covert)

CHR/RHYTHMIC

CASSIDY fJJUVENILE Make U Scream (/AMG)

CHRISTINA AGUILERA f{MISSY ELLIOTT Car Wash
{DreamWorks/Geffen/interscope)

FABOLOUS Breathe (At/antic/
NITTY Nasty Girl (Rost Rum/Universal)

N.O.R.E. f/NINA SKY & TEGO Oye Mi Canto
Def Jam/IDJMG)

RELL fIKANYE WEST & CONSEQUENCE Real Lave
{Roc-A-Fella/iDJMG)

SCARLET FEVER Peanut Butta {Universall
USHER #{ALICIA KEYS My Baa LaFace/Zomba)
YOHANY At The Bar (Covert/

URBAN

CASSIDY f/JUVENILE Make U Scream (/AMG)
FABOLOUS Breathe (4t/antic/

HOUSTON Ain‘t Nothing Wrang (Capitolf
MANNIE FRESH Real Big {Cash Money/Universal)

N.O.R.E. fININA SKY & TEGO Oye Mi Canta
(Def Jam/IDIMG)

RELL f[KANYE WEST & CONSEQUENCE Real Love
{Roc-A-Fella/IDJMG)

SCARLET FEVER Peanut Butta (Universal)
USHER f/ALICIA KEYS My Boo (LaFace/Zomba)
YOHANY At The Bar (Covert)

URBAN AC

PATTI LABELLE & RON ISLEY Gotta Go Solo
{Def SoulllDJMG)

TEENA MARIE A Rose By Any Other Name
{Cash Money/Universal)

COUNTRY

DUSTY DRAKE | Am The Working Man (Warner Bros.)

LEANN RIMES Nothin’ ‘Bout Love Makes Sense
{Asylum/Curb)

RACHEL PROCTOR Where | Belong (8N4/

TRAVIS TRITT flJOHN MELLENCAMP What Say You
{Columbia)
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AC

DARYL HALL & JOHN OATES I'll Be Around (U-Watch)
ELTON JOHN Answer In The Sky (Universal)

HOT AC

DURAN DURAN Sunrise (Epic/
LENNY KRAVITZ Lady (Virgin)
VANESSA CARLTON White Houses /A&M/interscape/

SMOOTH JAZZ

ERIC ESSIX Sweet Tea (Essential)
GARRY GOIN Don't Ask My Neighbers (Compendia)

ROCK

MARILYN MANSON Personal Jesus (Nothing/interscope)
ORGY Vague (77)

SUM 41 We're All To Blame (Island/lDJMG}

USED Take It Away (Reprise/

/1

ACTIVE ROCK

MARILYN MANSON Persanal Jesus (Nothing/Interscope)
ORGY Vague 01/

SUM 41 We're All To Blame (/sland//iDJMG)

USED Take It Away (Reprise/

ALTERNATIVE

BLUES EXPLOSION Burn it Off (Sanctuary/SRG)
CINDER f/SCOTT WEILAND Lush (3 Sixty/

CURE Alt.End (Geffen/

GLORIOUS Suddenly {7oucan Cove/

MARILYN MANSON Personal Jesus (Nothing/interscope)
ORGY Vague 01/

RECOVER Disappear (Universal)

RIDDLIN' KIDS Stop The World (Aware/Columbia)

SOCIAL DISTORTION Reach For The Sky
(Time Bomb Recordings)

SUGARCULT She’s The Blade (Uitimatum/Artemis)
SUM 41 We're All To Blame f/s/and/!DJMG)
USED Take It Away (Reprise/

TRIPLE A

AMELIA Better Than Sleeping Alone (Slowdown)
BLUE NILE | Would Never (Sanctuary/SRG)

CURE Alt.End (Geffen)

JUMP Mexico (Brash)

MINDY SMITH Fighting For It All (Vanguard)
NEVILLE BROTHERS Ball Of Confusion (Back Porch/Narada)
UMPHREY’S McGEE In The Kitchen (SC/-Fidelity)
DAN ZANES Parades And Panoramas (Festival Five)
JASON RINGENBERG Empire Builders (Yep Roc)
ROKIA TRATORE Bownboi (Nonesuch)

TOM McRAE Just Like Blood (Nettwerk)

VARIOUS ARTISTS World Groove (Putumayo)

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at

gmatfei@radioandrecords.com.
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Klaiman
Continued {rom Page 1

across a broad array of radio for-
mats, and, in the process, he’s
made major contributions to the
growth and development of a
wide range of artists,” Barnett
said. “He combines a proven abil-
ity to create and implement suc-
cessful strategies with true leader-
ship ability, and this promotion
will provide him with additional
opportunities to contribute to the
overall growth and development
of the label.”

Klaiman has been with the
company since 1996, when he
joined as 550 Music VP/Alterna-
tive. Two years later he was pro-
moted to VP/Promotion. He be-
came VP /Promotion for the Epic
Records Group in 1999 and re-
ceived his most recent title of Epic
Sr. VP/Promotion in 2001. He's
also served as Sr. Director/Na-
tional Alternative Promotion for
Elektra Entertainment and Direc-
tor/National Promotion for East-
West Records.

“This promotion is a tremen-
dous honor,” Klaiman said. “I
thank both [Sony Music U.S.
President] Don Ienner and Steve
Barnett for their support and rec-
ognition. From great artists to ex-
tremely talented executives, Epic
Records is the most dynamic and
creative environment I've ever
worked in, and, as a result, my
tenure with the label has been the
most professionally satisfying pe-
riod of my life.

“I'look forward to continuing to
work with everyone in the Epic
family as we build on our past suc-
cesses and identify new ways of
extending the reach of our artists.”

S8S

Continued from Page 1

we're just finishing a huge market-
research project for L.A."

The results of SBS’s L.A. market
research are not expected to lead
to any major adjustments at either
E1 Sol or Regional Mexican cluster-
mate KLAX (La Raza), home to
top-rated morning personality
Renan Almendares Coello’s El
Cucuy program. However, SBS
could incorporate many of La
Sabrosa’s programming elements
into KXOL, which the company
purchased for $250 million in fall
2002.

La Sabrosa features a format
geared to the growing Central
American population in Los Ange-
les, and, as R&R reported last
week, KZAB & KZBA will cease si-
mulcasting under incoming owner
Styles, with new formats set to
debut on each of the stations. SBS
said the transaction is expected to
close in Q4, and in an SEC filing
made Monday the company said

-~ INEWS
it has reached a time-brokerage
agreement with Styles in which
the privately keld Panama City,
FL-based company will be permit-
ted to begin broadcasting its pro-
gramming on KZAB and KZBA on
Sept. 20.

Meanwhile, Merrill Lynch ana-
lyst Keith Fawcett gave high
marks to SBS for its sale of La
Sabrosa, calling the divestment “a
very significant deleveraging
event” that should boost the
company’s equity value. Fawcett
believes SBS’s 2stimated debt le-
verage should improve from 8.7-
times to 6.5-times cash flow. And
for 2005, he now estimates debt le-
verage of 4.7-times cash flow, pro
forma.

Fawcett also said that, in his
opinion, the $120 million sale price
for the two FMs “far exceeded” his
private market valuation of $75
million for the duo. Fawcett set a
target price on SBS shares of $14
and pegged SBS’s private market
value at about S18-$20 per share.

Interep
Continued from Page 1

the best interest of our current ra-
dio clients and the entire industry
to reduce the level of intramural
conflict within our industry. In a
soft advertising environment, we

must unite as an industry to take
share from competing media. We
are proud of the service that
Interep provided to Citadel, and,
with the resolution of this dispute,
we look forward to putting our
past differences behind us.”
R&R’s calls to Citadel were
unreturned at press time.

Gianesini
Continued from Page 3

producer for the Mike & Mike in the
Morning show in 2001. Most re-
cently he was responsible for the
editorial content and production

staff of the network’s daytime pro-
gramming lineup, including Mike
& Mike in the Morning, The Herd and
The Dan Patrick Show. He also coor-
dinated all efforts between ESPN
Radio and its affiliates.

THE MAYER OF JRN-TOWN Jonn Mayer recently stopped by the Jones Radio Networks studios to hang out with
the JRN crowd. Seen here are (I-r) JRN Production Manager Mike Willson and Sr. Director/Programming Jon Holiday, Mayer
and JAN Adult Hit Radio midday host Scott Morrison.
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0, Canada! Nice Numbers!

Making things ‘Hot’ in the Great White North

The ratings thaw for Pop stations in the spring book
seems to have extended into Canada, as word filters
down via Pony Express that CHR/Pop CKMM (Hot
103)/Winnipeg, Manitoba was No. 2 12+ and the No. 1-
rated FM station. After taking 30 minutes to learn the
complex procedure for calling someone in Canada, we
buzzed CKMM PD Curtis Strange to get some back-
ground on his successful book.

Interestingly enough, the fun-lov-
ing Canadian Radio-Television and
Telecommunications Commission
seems bent on increasing | =
the Rhythmic bling con-
tent in Canada. Jaye Al-
bright, who consults
CKMM Country cluster-
mate CFQX, says, “I was
talking to Curtis before the
spring BBM survey (BBM
is the Canadian equivalent
of Arbitron] about how he
was having a hard time
finding Canadian CHR/
Pop PDs to network with since the
CRTC has been promoting diversity
by licensing new ‘Beat’ stations from
Vancouver to Calgary, Alberta to
Kitchener, Ontario and giving CHR/
Rhythmic a leg up.”

Strange says that mainstream CHR
has been on the decline in Canada
over the past couple of years, with
many stations flipping out of the for-
mat for various reasons. He says, “In
the last year we did a lot of tweaking
and music research, really got to know
the market propetly, spent a lot of time
with the listeners in market testing
and came up with our version of what
a CHR/Pop is, and it seems to be
working well here.

“I think every radio station should
be based on its market, and Winnipeg
has traditionally been a more rock-ori-
ented city, so we probably cater to
guys a little more than a lot of other
traditional CHRs that are skewing
mainly female.

“We're certainly more aggressive
with music. We play Linkin Park and
Three Days Grace and more rock-ori-
ented stuff throughout the day that a
lot of other stations would daypart or
wouldn’t even touch. The market
seems to warrarit it. We've been very
selective with other music — like hip-
hop, rap and R&B — that traditionally
hasn’t worked as well in this market.”

Guitar-Based Secret Sauce

Strange, who has been with Hot 103
for two years, says that the station was
leaning Rhythmic when he got there.

However, employing some leversand
fulcrums, he managed to move the

Curtis Strange

needle back toward mainstream pop
— and even a little past that, toward
rock-oriented pop. Unlike many Pop
stations here in the States
that have found success
using rhythmic stuff, Hot
103 uses secret sauce that's
guitar-based.

“We figured therewasa
niche to be a much more
aggressive type of Pop sta-
tion,” Strange says. “We're
already playing The Kill-
ers in daytime rotation be-
cause I think it works in
this market, whereas we’ll wait and
wait on rhythmic songs. We're not
playing D12 during the daytime. We'll
play it at night, but it won't see the
light of day.

“Houston and some of those oth-
er records that are out now, we'll
wait until they’re top 10, and even
then it’ll be on a song-by-song basis
based on whether it fits. We're more
likely to put Switchfoot, The Killers
or Linkin Park into daytime rotation
quicker.”

“We figured there
wasanichetohea
much more
aggressive type of
Pop station.”

Curtis Strange

But, as we all know, it’s not just the
music that makes a station rise up and
become so monstrous that it eats
Tokyo; the imaging, branding and
jocks — the stuff between the records
— are just as important. “We've pret-
ty much stayed away from sing-songy
imaging, so you won't hear jingles on
our station — or at least not very
many,” Strange says.

“The imaging is pretty focused. It's
not fancy. It's to the point. Basically,

www americanradiohistorv com

we keep hammering that we're Win-
nipeg’s No. 1 hit music station, and
we don’t lose sight of that message. |
think we've been smart with our
branding. Since the station is Hot 103,
everything we do is ‘Hot’ this and
‘Hot' that.”

Get QOut, Get Noticed

“When I heard Hot 103 in February,
I knew that this station was going to
do very, very well,” Albright says.
“Curtis and his great team really have
the station clicking in every way: The
music is fun and all hits, the station-
ality is on target and builds buzz, and
the jocks — from morming to night —
make Hot 103 a daily must-listen ra-
dio station.”

And despite the freezing cold that
we here in sunny SoCal frequently
poke fun at, the Hot 103 crew don’t
hesitate to pack up the space heat-
ers and get out into the community
— even in the dead of winter —
to take advantage of promotional
opportunities that most other sane
stations wouldnt have the guts to
pursue.

“This past year we did a fundrais-
er for the Christmas Cheer Board
that led to the single highest dona-
tion the organization had ever seen
in the history of Winnipeg,” says
Strange. “It was basically us out in
minus-40-degree weather, broad-
casting for five days and taking peo-
ple’s money and toys and food and
various donations.

“We want to get out there and have
people notice us. I think we’re doing
a lot of good community stuff, and, as
aresult, we're getting good press and
getting noticed.”

Strange stresses that he’s not doing
anything incredibly out of the ordi-
nary to help his station take over the
planet. “I'm a big believer in person-
ality, and I don't know that it's used
to its fullest advantage with a lot of
folks these days,” he says.

“I'm a fan of bringing personali-
ty back to radio not only in an-
nouncers, but also in imaging and
promotions, because [ believe that if
something'’s got personality, that's
going to be noticed before some-
thing that's just decent.

“A lotof people have gotten caught
in the conveyor belt of radio. I
wouldn't say that about everybody,
because there’s a lot of great radio out
there, but I think a lot of people have
forgotten what radio is supposed to
do, and that’s to entertain and be lo-
cal and fun and grab people’s atten-
tion and hold their attention. That's
what we try todo.”

What’s Hot On Hot

An unidentified brave man sacrificed his life to smuggle
this top-secret information across the border. Here, for your

reading pleasure, are the top |IJ ,fb o r _i-:"'!
U3

20 most played songs on

CKMM (Hot 103)/Winnipeg,

Manitoba for the week ending WINNIPEG'S #1 HIT MUSIC STATION
Aug. 14. (No animals were harmed in the printing of this
chart — except for the bug | accidentally squashed when
| ran my computer mouse over it trying to get to the Media-
base site. PETA has been alerted.)

TW ARTIST Title
60 CHRISTINA MILIAN Dip it Low
60 KEVIN LYTTLE Turn Me On

ASHLEE SIMPSON Pieces Of Me
57 MAROON 5 She Will Be Loved
JOJO Leave (Get Out)
USHER Confessions Part 2
SWITCHFOOT Meant To Live
BLACK EYED PEAS Let's Get It Started
NINA SKY Move Ya Body
NELLY My Piace
NICKELBACK Feelin’ Way Too Damn Good
AVRIL LAVIGNE My Happy Ending
NELLY FURTADO Forca
FEFE DOBSON Don't Go (Girls & Boys)
RYAN CABRERA On The Way Down
X-QUISITE Sassy Thang
HOOBASTANK The Reason
SEETHER f/AMY LEE Broken
KESHIA CHANTE Does He Love Me
LINKIN PARK Numb

~
b3
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Charley Cleanup

Unless you're living under a rock — and, in some Flori-
da communities, that may now actually be true — you're
aware of the devastation wrought by Hurricane Char-
ley, which killed at least 20 people, destroyed many
homes and left millions without power. Taking a much
needed break from its status as the media’s fourth-class
bastard stepchild, radio has stepped up in a big way and
demonstrated its true power by pitching in to help in re-
lief efforts.

“I'm a little loopy. I've been here since 4am. [OM] Bobby Irwin and |
are ready to take a nap and watch ourselves drool” Those are the
sleep-deprived ramblings of KKMG (98.9 Magic
FM)/Colorado Springs PD/aftemoon dude
Chad Rufer.

In the days following Charley, Rufer has
been running around collecting bottled water
and cleaning supplies to help hurricane victims,
along with coordinating live broadcasts from
the parking lot where the collection took place.
“Bobby rented a 25-foot U-Haul, and my night
guy and the moming guy from [Classic Rock
clustermate] KKFM made a 30-hour trek to Ft.
Myers,” Rufer says.

The hurricane hit a little too close to home for Rufer: His parents live
in Ft. Myers, also the site of his first program-
ming gig. “My parents are doing great,” he
says. “They got their power and phones back
the day atter the hurricane.”

In Salt Lake City, KZHT PD Jeff McCartney
also acquired a truck. “We got a semi, and we
| broadcast live,” he says. “We stayed there until
| we filled it with bottled water. We stuck to water,

" Chad Rufer

By, P 8| since that's one of the most needed items.
o Once we filled up the truck, we got it on the
Jeff McCartney  road down to Florida.”

KZIA/Cedar Rapids, |A arranged for a loaner
truck from a client, and the aptly named Water Boy from the moming
show hauled a load of water to Florida.
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WK WEX  ARTIST TITLE LABELES) B ks Wi B T
2 0 ASHLEE SIMPSON Pieces 0f Me (Geffen/ 8511 +134 696741 14 12010
1 2 JOJO Leave (Get Out) (BlackGround/Universal) 7989 436 579215 20 119/0
6 0 MAROON 5 She Will Be Loved (Octonel/AMG) R 6560 +813 521713 9 12110
3 4 CHRISTINA MILIAN Dip It Low (/sland/iDJMG) 6417 -459 492333 19 11810
4 5 KEVIN LYTTLE Turn Me On (Atlantic) 6165 123 525349 14 119{0
5 6 NINA SKY Move Ya Body (Next Plateaw/Universall 5926 80 470473 13 1110 -
8 0 AVRIL LAVIGNE My Happy Ending (Anista/RMG) 5636 +571 437103 9 12110
9 0 ALICIA KEYS If | Ain‘t Got You (/AMG) 5015 +141 319690 16 1710
7 9 HOOBASTANK The Reason (/siand/IDJMG) 4962 -441 386477 26 1210
12 @ JUVENILE Slow Motion (Cash Money/Universal) 4619 +182 288746 9 91/0
14 m BLACK EYEO PEAS Let's Get It Started (A&My/Interscope) 4606 +434 378107 10 119/0
13 @ NELLY My Place (Derty/Fo’ ReelfUniversal) 4398 +209 282898 6 11310
n 13 SWITCHFOOT Meant To Live (Red lnk/Columbial 4113 -359 326001 33 114/0
16 @ HOUSTON f/CHINGY & NATE 00GG [ Like That {Capitol) 3965 +496 281532 7 105/2
17 @ RYAN CABRERA On The Way Down (E.V.L A/Atlantic) 3828 +479 318147 1" 1146
10 16 USHER Confessions Part 2 (Laface/Zomba) 3747 740 235542 15 114{0
21 m LIL’ FLIP Sunshine (Sucka Free/L oud/Columbia) 3518 +468 248946 7 1043
20 @ FINGER ELEVEN One Thing (Wind-up/ 3392 +212 223380 14 97/0
19 19  USHER fILUDACRIS & LiL' JON Yeah (LaFace/Zomba) 3186 110 225228 N 110{0
25 @ LINKIN PARK Breaking The Habit (Warner Bros.) 2988 +538 242983 5 113
15 21 012 How Come (Shady/interscope) 2861 -765 193758 1" 10710
18 22 LOSLONELY BOYS Heaven (0r/Epic/ 2758 ‘583 169978 18 11110
24 23 BRITNEY SPEARS Outrageous (/ive/Zomba/ 2332 -150 124834 6 103/0
27 @ BOWLING FOR SOUP 1985 (Silvertons/Jive/Zomba) 2197 +358 109308 4 102/5
23 25  NICKELBACK Feelin’ Way Too Damn Good fRoadrunner//IDJMG) 2087 490 101712 13 101/0
29 @ KELLY CLARKSON Breakaway (Hollywood/ 2020 +287 165810 5 86/5
36 @ CIARA fIPETEY PABLO Goodies (LaFace/Zomba/ 1890 +576 163198 5 78127
3 @ TERROR SDUAD Lean Back (Universal) 1866 +399 171378 4 6016
22 29  BRITNEY SPEARS Everytime (Jive/Zomba/ 1856 809 119607 17 110
26 30  PETEY PABLO Freek-A-Lesk (Jive/Zombal 1789 -268 128062 17 9310
35 @ SWITCHFOOT Dare You To Move (Red Ink/Columbia) 1731 +394 114609 4 926
32 @ MOOEST MOUSE Float On (Epic/ 1591 +138 59745 7 8011
38 @ SEETHER f/AMY LEE Broken (Wind-up/ 1531 +497 80551 3 919
30 34  COUNTING CROWS Accidentally In Love (Dreamiforks/Geffen/ 1520 16 71323 9 64/0
34 @ KIMBERLEY LOCKE Wrong (Curb/Reprise) 1374 +7 51362 7 78/0
28 36  LLOYD BANKS On Fire finterscope/ 1361 -406 70383 8 700
37 @ DASHBOARD CONFESSIONAL Vindicated Vagrant/Interscope/ 1331 +215 50323 4 87/14
39 @ LLOYD fIASHANTI Southside (Murder Inc./Def Jam/IDJMG/ 1214 +189 81797 5 51/2
47 @ HILARY DUFF Fly (Buena Vista/Hollywood) 1178 +599 88242 2 89112
33 40 MIS-TEED Scandalous (Reprise/ 1163 -286 67555 19 109/0
40 @ FRANZ FERDINAND Take Me Out (Domino/Epic/ 1062 +185 52899 3 217
41 @ TOBY LIGHTMAN Real Love fLava/ 895 +113 49757 3 66/1
44 @ SKYE SWEETNAM Tangled Up In Me (Capitol) 858 +144 22883 2 735
a5 @  NITTY Nasty Girl (Rost Rum/Universal) 781 +181 638 2 277
46 45  PITBULLfiLIL' JON Culo (7VT) 587 5 68018 2 3012
@ VANESSA CARLTON White Houses (4&M/interscope/ 551 +267 44911 1 a1
42 47  TRAPT Echo (Warner Bros.) 525 -225 31046 17 44j0
@ KILLERS Somebody Told Me fisland//D/MG) 487 +246 13799 1 57118
@ MONICA U Should've Known Better (/AMG) 475 +195 14843 1 45111
43 50  SHIFTY Slide Along Side (Maverick/Warner Bros.) 448 -300 18570 9 52/0
121 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total piays for the airplay week
of 8/15-8/21. Bullets appear on songs gaining plays or remaining flat from previous week. f two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall fotal stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total piays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AGH number.
Average Quarter Hour Persons used herein with permission trom the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

POWERED [T
MEDIABASE
Most Added®
www.rradds.com
ARTIST TITLE LABEL(S) ADDS
C. AGUILERA M. ELLIOTT Car Wash firmamiorisGofisiotorcn 49
BUSTED What | Go To School For (Universal) 33
GOOD CHARLOTTE Predictable (Epic/ 33
CIARA fIPETEY PABLO Goodies (LaFace/Zombal 27
ASHLEE SIMPSON Shadow (Geffen/ 26
MIS-TEEQ One Night Stand (Regrise/ 25
SEETHER fIAMY LEE Broken /Wind-up/ 19
JOSS STONE You Had Me (S-Curve/fMC) 19
USHER f/ALICIA KEYS My Boo (LaFace/Zomba/ 19
KILLERS Somebody Told Me (/sand///MG) 18
Most
IncreasedPlays .
ToTL
PLAY
ARTIST TITLE LABEL(S} INCREASE
MAROON 5 She Will Be Loved (Octons/J/AMG/ +813
HILARY DUFF Fly (Buena VistaHollywood) +599
CIARA fIPETEY PABLO Goodies (LaFace/Zomba) +576
AVRIL LAVIGNE My Happy Ending (Arista/RMG) +5N1
LINKIN PARK Breaking The Habit (Warner 8ros./ +5638
SEETHER fIAMY LEE Broken /Wind-up/ +497

HOUSTON fICHINGY & NATE DOGG I Like That [Capitol) ~ +496
RYAN CABRERA On The Way Down (E.V.L.A/Atlantic) +479
LIL" FLIP Sunshine (Sucka Free/Loud/Columbia) +468
BLACK EYED PEAS Let's Get It Started (A&M/interscope) ~ +434

New & Active

ASHLEE SIMPSON Shadow (Geffen/

Total Plays: 382, Total Stations: 31, Adds: 26

BROOKE HOGAN Everything To Me (Transcontinental/i-4)

Total Plays: 310, Total Stations: 26, Adds: 2

JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders/interscope/
Total Plays: 245, Total Stations: 12, Adds: 1

FATBOY SLIM f/BOOTSY COLLINS The Joker /stralwerks/Vingin/
Total Plays: 238, Total Stations: 21, Adds: 1

C. AGUILERA fM. ELLIOTT Car Wash (Dream iforkniaifondnferscapal
Total Plays: 232, Total Stations: 49, Adds: 49

FRICKIN' A Trend (Toucan CovelAlert Entertainment)

Total Plays: 189, Total Stations: 20, Adds: 2

THREE DAYS GRACE Just Like You (five/Zombal

Total Plays: 171, Total Stations: 23, Adds: 5

USHER f/ALICIA KEYS My Boo (LaFace/Zomba)

Total Plays: 158, Total Stations: 20, Adds: 19

GAVIN DEGRAW | Don't Want To Be (/AMG/

Total Plays: 141, Total Stations: 19, Adds: 6

GOOD CHARLOTTE Predictable (Eaic/

Total Plays: 138, Tota! Stations: 33, Adds: 33

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

cost-effective, l'susahff plastic banners.

= We print your logo using up to four spot colors.
= Perfect for concerts, events and giveaways.
£ Packaged on a roll and easy to use.

OWN YOUR EVENT

I " s B i T

If no one can see your signs, do they know who staged the event? Make sure you claim ownership at all your events with

P.0, Box 750250 Houston,
Texas 77275-0250
713/507-4200 713/507-4295 FAX

= Up to 3' High and &' Wide 1-§ngﬁ31'ﬁgj4 r’@‘u'fﬁﬁ"g“]-
% Durable % Weather-resistant www.reefindustries.com s TR
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W W ARTIST TIE LABEL(S) T pLATS Auﬁ(ﬁ%ﬁ‘ce e mesnos| Most Added’
1 €  ASHLEE SIMPSON Pieces Of Me (Geffen/ 3881  +116 71944 13 600 | wwwrrindicator.com
2 2 JOJO Leave (Get Out) (BlackGround/Universal) 3445 -275 63916 19 58/0 ARTISTTITLE LABEL(S) ADDS
6 €@ MAROON 5 She Wil Be Loved (Octone//iAMG) 3335  +440 61383 9 60/ gf:;:‘f;é’g‘;::[:'gk”; _fW';'lo‘FW’e/z » :g
i oodies {Larace/Lomt
[ 4 @ CHRISTINA MILIAN Diplt Low fisiand/iDJME) 3291 +22 60130 20  58/0 GOOD CHARLOTTE Predictable (9ic "
l 3 5 KEVIN LYTTLE Tum Me On (Atfantic) 3186 1148 61108 14 550 C. AGUILERA /M. ELLIDTT Car Wash (Trsam Hirks otfivitere! 11
5 @ NINASKY Move Ya Body fext Plateau/Universall M2 +186 54174 11 56/ :::f:;g:g:ﬂ':‘ig ;ﬂv B;; %}aw/lwa/ Ig
o o adow (Ge
8 0 AVRIL LAVIGNE My Happy Ending (Arista/RMG) 2698 +211 47996 10 580 NITTY Nasty Gir (Rost RumUniversal 8
n 0 BLACK EYED PEAS Let's Get It Started (A&M/interscope) 2223 +212 40582 10 56/0 TERROR SQUAD Lean Back {Universall 7
12 @  ALICIAKEYS If1 Ain't Got You (/AMG 2148 +181 39843 15  53)2 VANESSA CARLTON White Houses /4&M/interscape) 7
SWITCHFOOT Dare You To Move (Red /nk/Columbial 6
7 i
9 10 uooansmnx.me Reason (Island/IDJMG) 2120 219 38494 26 50/0 HIARY DUFF Fy Homso ool 5
7 11 USHER Confessions Part 2 {Laface/Zomba/ 2117 -502 36956 12 52/0 MIS-TEEQ One Night Stand (Reprise/ [
14 @  NELLY My Place (Derrty/Fo’ ReellUniversal) 2088 +227 40338 6 552 BOWLING FOR SOUP 1985 (SivertonelJive/Zomba) 5
16 ) RYANCABRERA On The Way Down (£ V.LA/Atiantic) 1927 +370 35848 8  56/3 | NILLERS Somebody Told Me dsiand/iMG) 5
. . LINKIN PARK Breaking The Habit (Warner Bros.) 4
10 14 SWITCHFOOT Meant To Live (Red Ink/Columbia) 1900 -303 37493 n 440 KELLY CLARKSON Breakaway (Holjwoad) 4
15 )  FINGERELEVEN One Thing (Wind-up/ 1846 +65 32100 13 510 MODEST MOUSE Float On fEpic/ 4
17 @  JUVENILE Stow Motion (Cash Money/Universal 1622 +121 29577 7 a6 ;‘S’;gﬁg"ar T;ﬂﬂ'ﬂ‘ “; In Mz;;%”” :
. . ould’ve Known Better
23 @  LINKIN PARK Breaking The Habit (Warner Bros.) 1460  +323 28724 4 520 BUSTED What 1 6o To School For Uiversal B
22 ) HOUSTONfICHINGY & NATE DOGG | Like That (Capital 1429 +200 27012 6 4m
13 19 L0S LONELY BOYS Heaven (Or/Epic/ 1382 502 26571 18 40/0
24 @ LIL* FLIP Sunshine (Sucka Free/Loud/Columbia) 1326 +391 25530 5 4313
21 @ BRITNEY SPEARS Outrageous (Jive/Zomba) 1314 +78 22401 6 5013
18 22 NICKELBACK Feelin’ Way Too Damn Good (Roadrunner/l{DJME) 1225 2713 23381 13 36/0
26 € BOWLING FOR SOUP 1985 (Sivertonelive/Zomba) 1191 +307 22585 4 515
28 €  KELLYCLARKSON Breakaway (Hollywood/ 965  +154 18796 5 4044
32 @  SEETHERIAMY LEE Broken (Wind'up/ 956  +263 16508 5 5213 |
20 26  BRITNEYSPEARS Everytime UivaZombal o3 a5 wssz 17 azp | MOST |
19 27 D12 HowCome (Shady/nterscape) s a3 n ap | IncreasedPlays
27 @  KIMBERLEY LOCKE Wrong [CurtyReprise) 843 #1535 8 AW | ;ﬂl‘v‘
. INCREASE
25 29 CDUNTING CRDWS Accidentally In Love (DreamWorks/Getfen) 72 136 16460 11 3001 MARODN 5 She Wil Be Loved (Octanel/AMG) 420
31 €D  USHERTILUDACRIS & LIL' JON Yeah L aFace/Zomba) 729 +28 13154 31 26/0 UL’ FLIP Sunshine (Sucka Free/Loud/Columbia) +391
35 €  SWITCHFDOT Dare You To Move (Red ink/Columbiz) 671  +251 13836 3 386 {‘I‘:‘AK':"C:AB::DLA Uz.mi m l;flw{r;ylf. v.t;unjum/ +§;g
X reaking abit (Warner Bros. +
29 32 LLOYDBANKS OnFire finterscope) 630 115 11832 7 30 BOWLING FOR SOUP 1985 (Sivertanelfive/Zombal 307 |
33 @ FRICKIN' A Trend (Toucan Cove/Alert Entertainment/ 607 +49 12269 7 20/0 SEETHER HAMY LEE Broken (Wind-up/ +263
40 €D CIARAfIPETEY PABLO Goodies (LaFace/Zomba) 574  +237 10194 4 37713 | TERROR SﬂﬂAg Lean BaTck IUﬂive;sa# — +262 |
| SWITCHFOOT Dare You To Move (Red Ink/Columbi: +251
42 €D TERRDR SQUAD Lean Back (Universal 571 +262 11928 2 3 HILARY DUFF Fly (Buena Vistaalwood) s
34 @ BROOKE HOGAN Everything To Me (Transcontinental/l-4) 522 +12 8659 7 30/0 CIARA fIPETEY PABLO Goodies [LaFace/Zombal +237
37 €D DASHBOARDCONFESSIONAL Vindicated Vagrant/nterscope) 4713 +77 8998 a3 NELLY My Place (Derrty/Fo’ ReeliUniversal) +221
3 FEEL She Makes Mak Curh BLACK EYED PEAS Let's Get It Started (A&M/nterscopel ~ +212
D Sl UG 452 464 7812 & TBIZ | AVIGNE My Hopy Ending (ArstalfMG) w21 |
46 @ MDDEST MOUSE Float On Fpic/ 409 +137 7696 3 24/4 HOUSTON fICHINGY & NATE DOGG | Like That (Capital +200
|30 40  MIS-TEEQ Scandalous (Reprise/ 404 -333 7676 19 19(0 ALICIA KEYS If | Ain't Got You &J/AMG/ +181 |
@  HILARY DUFF Fiy Buena Vista/Hallywood) 39 4250 7250 1 326 :L’:fvs":‘&':;"s;:: :"“‘L et %’””’””’VM +:gz |
| reakaway {Hollywood) +
36 42 LEVEL Ride (Rock Quarry) 395 § 6086 3 1 MODEST MOUSE ozt On (£gic 37
39 43  PETEY PABLO Freek-A-leek (ive/Zomba) 350 -4 6643 15 15/0 JUVENILE Slow Motion (Cash Money/Universall 12 ‘
45 (D  LLOYD fIASHANTI Southside Murder inc./Def Jam/IDJME) 337 +56 6693 2 203 c::ggi'MPslﬂT'; Pieces UL Me IGZ’;"»/'/ — +:;§
CARLTON White Houses Interscopt +
| 43 @ DAVID MARTIN Anyway findependent/ 317 +12 4498 [} 8/0 NITTY Nasty Gir (Rast Aum/Universal +80 ‘
| @ SKYE SWEETNAM Tangled Up In Me (Capitol/ 250 +61 3723 1 18/4 BRITNEY SPEARS Outrageous (ive/Zombal +78
49 @ 311 Love Song (Maverick/Volcano/Zomba) 236 +29 5290 2 10/2 DASHBOARD CONFESSIONAL Vindicated (Vagrant/interscope) +17
| ) FINGER ELEVEN One Thing (Winc-yg/ +65
[Debut> 1
(Beae>  (B)  VANESSA CARLTON White Houses (A&M/nterscape) 231 +103 3740 1 237 FRANZ FERDINAND Take Me Out ComingE5c s
@  BURKE RONEY Wendy /8 World/Ryko) 228 +51 3368 1 1p FEEL She Makes Makeup Look Good (Curt/ +64
D TDBY LIGHTMAN Real Love (Lava/ 221 +35 4593 1 140 MONICA U Should've Known Better L/AMG) +64
, SKYE SWEETNAM Tangled Up In Me (Capitof +61
| 60 CHR/Pop reporters. Songs ranked bétgtgl OEI;);.; if:'& lh: ;l;rézy week of Sunday 8/15 - Saturday 8/21. LLDYD fJASHANTI Southside (Murder fnc/Def JamiDIMG)  +56
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WWMD (Magic 101.5)/Hagerstown,
[ MD serves Pennsylvania, Maryland and
West Virginia. Although we are located
in the conservative Cumberland Valley,
our listeners tend to desire a more rhyth-
mic product, which is a result of the in-
fluences coming from Washington, DC;
Baltimore; and Harrisburg. We are
excited about the station’s future, espe-
. cially with the debut of our new on-air

lineup. | have brought onboard one of
the most talented jocks | have crossed paths with, Jeff
Daniels, to take over the morning show and music responsi-
bilities. Kelly Spinner is taking care of middays, I'm on from
3-7pm, and Asst. PD Dexter Kelley is doing nights. & On the
music scene, “Pieces of Me” by Ashlee Simpson, “Let's Get
It Started” by Black Eyed Peas, “My Happy Ending” by Avril
Lavigne, “One Thing" by Finger Eleven and “Leave (Get Out)" by JoJo are
all huge on the phones. | am looking forward to seeing how the following

Chris Maestle
PD, WWMD/Hagerstown, MD
Mool d S Lo JI 8

songs do here: “Broken” by Seether f/Amy Lee, “Everything to Me” by ||

Brooke Hogan, “Relearn Love” by Scott Stapp, “Tangled Up in Me” by Skye
Sweetnam and “Joker” by Fatboy Slim w/Bootsy Collins. & Top 40 mu-
sic has become too polarized. I'm not saying that the music on each end
of the spectrum is bad — on the contrary, the pop alternative and pop
rhythmic product that we are receiving is so good that it tends to over-
shadow the mainstream pop. Justin Timberlake needs to quit whining and
get back together with 'N Sync so we can have some mainstream prod-
uct to balance everything out.  On a personal note, Ashlee Simpson has
obviously lost my cell phone number, so, Ashiee, here is my e-mail ad-
dress: cmaestle @verstandig.com.

Ashlee Simpson (Geffen) finally takes
over No. 1, as JoJo (BlackGround/
Universal) slips to No. 2 following an im-
pressive six-week run on top. Maroon 5
(Octone/J/RMG) grab Most Increased
Plays this week, as “She Will Be Loved”
jumps 5-3* with +813 plays ... Avril
Lavigne (Arista/RMG) and Alicia Keys (J/
RMG) both move up one spot in the top
10, going 8-7* and 9-8*, respectively ...
Black Eyed Peas (A&M/Interscope) continue their climb, moving 14-11*

| ... Ryan Cabrera (E.V.L.A./Atlantic) is on his way up, with a 17-15* gain

... Finger Eleven (Wind-up) climb 20-18*, cracking the top 20 ... Linkin
Park’s latest (Warner Bros.) rolls up 25-20* ... It's a time warp, as Bowl-

ing For Soup’s “1985” (Silvertone/Jive/Zomba) moves 27-24* ... Kelly |

Clarkson (Hollywood) rises 29-26* ... Check out the action on Ciara f/

Petey Pablo (LaFace/Zomba) — a 36-27* upswing. Right behind them |

are Terror Squad (Universal), who scare up a 31-28" jump ... Seether f/
Amy Lee (Wind-up) post a nice 38-33* ascent ... Hilary Duff (Universal)
flies up 47-39* ... Chart debuts from Vanessa Carlton (A&M/Interscope),
The Killers (Island/IDUMG) and Monica (J/RMG) ... Most Added honors
go to Christina Aguilera f/Missy Elliott’s “Car Wash” (DreamWorks/
Geffen/Interscope), which picks up 49 adds.

— Keith Berman, Associate Radio Editor
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st Skye Sweetnam
LaseL: Capitol

8y MIKE TRIAS/ASSOCIATE EDITOR
I recently had a chance to speak with
16-year-old Skye Sweetnam, a talk-
ative, upbeat singer-songwriter who was
named after Scotland's Isle of Skye. She
wrote her first song at age 9, and at 12
she got her first big break in, of all places,
a hair salon. Her grandmother’s hair-
dresser invited her to the salon to show
off her new demo.

“I was singing and dancing in the hair
salon,” she says. “It was kind of like out
of a movie — the ladies had the curlers
in their hair, there was hair all over the
floor, and the hairstylist was getting all
giddy 'cause I had this new music. It was
kind of cute.” One of the ladies in the sa-
lon had a brother who was an entertain-
ment lawyer, and things took off from
there.

The woman passed the demo to her
brother, who passed it to Sweetnam’s fu-
ture manager, who, in turn, introduced
Sweetnam to producer James Robertson.
After Sweetnam recorded a majority of
the album in the basement of Robertson’s
parents’ house, her people took it to Capi-
tol Records.

Capitol eventually flew Sweetnam
from the small town of Bolton, Ontario to
Los Angeles to give her the Hollywood
treatment. She recalls, “They took me up
to the top of the iconic Capitol Records
building and were like, ‘Skye, what do we
have to do to sign you? And I told them,
‘I need as many chocolate chips as you
can give me.” We went to a restaurant,
that night — the Ivy — and there were
tables of chocolate chip cookies.” Sweet-
nam was sold and signed with the label
last Christmas.

“Tangled Up in Me,” one of two songs
recorded in L.A. and not in Robertson’s

basement, is the lead single from
Sweetnam’s aptly titled debut CD, Noises
From the Basement.” Sweetnam says the
song, which she co-wrote with fellow
Capitol artist Aslyn, is about mixed mes-
sages. “It’s about teasing the guy you like
and kind of messing with his head, like a
lot of girls do,” she says.

“The verse goes, ‘You wanna know
more and more and more about me,’
which is perfect, because I'm inviting the
whole world to get to know more about
me, and this is the first song to do that.”

When Noises hits stores on Sept. 21,
fans will get to know Sweetnam a lot
more — she co-wrote almost all the songs
on the album. “I wanted to have a good
time, say anything I wanted to and tell all
the people who didn’t like me to get off my
case,” she says.

Sweetnam's world has been a whirl-
wind ever since she signed with Capitol.
Her days are filled with touring (she
opened for Britney Spears’ Onyx Hotel
Tour), television appearances and more
touring. Although her music may appeal
to rebellious teens worldwide, Sweetnam
insists, “I'm not just a punky, poppy,
bratty chick. I have a lot of different ele-
ments in my music, and [ have a lot of
time to grow and experiment with all
these different styles of music — and [
definitely know I will.”

Can you imagine...
a world without children?

At St. Jude Children's Research Hospital, we can't.

That's why we are working every day to find cures for life-threatening
diseases that strike children everywhere. Diseases like cancer,

pediatric AIDS, and sickle cell. And we won't stop until every child
is cured, and every disease is defeated.

Because we can't imagine a world
without children...can you?

Call 1-800-996-4100 or log onto www.stjude.org
to learn how you can help.

www americanradiohistorv com

St. Jude Children’s
Research Hospital
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Antist Title (Label) TW LW Famil. Bun 12\9’17 18\{"24 25‘%4 WS MR ARTST TME LABELS) Ol WEEKSON  TOTAL
RYAN CABRERA On The Way Down (E.V.LA/Atlentic) 429 414 76% 6% 442 442 410 1 @ 1040 Leave (Get Out) BlackGround/Universal 488  +13 1N 40
MAROON 5 She Will Be Loved (Octanel /AMG/ 428 419 96% 14% 443 432 413 4 ©  BLACKEYED PEAS Let's Getit Started (4&Miinterscope) 440 +41 9 40
ASHLEE SIMPSON Pieces Of Me (Geffen/ 414 399 99% 25% 439 417 400 3 © * AVRIL LAVIGNE My Happy Ending (Arista/AMG) 405 +2 N 5/0
AVRIL LAVIGNE My Happy Ending (Arista/AMG/ 406 410 96% 19% 429 408 3.96 2 4 CHRISTINA MILIAN Dip It Low fisland/iDIMG) 401 4 15 5/0
J0J0 Leave (Get Out) BlackGroundiUniversall 402 397 98% 38% 403 408 408 7 © + K. CHANTE Does He Love Me (VikBMG Music Canads) 368 +8 8 40
SWITCHFOOT Meant To Live (Red ink/Columbia) 400 391 93% 31% 407 398 404 5 6 NINA SKY Move Ya Body tNext Plateaw/Universall 353 -30 13 60
LINKIN PARK Breaking The Habit (Warner Bros.) 399 - B81% 16% 395 404 425 12 @  MAROON 5 She WillBe Loved [Octonel/RMG) 336 +54 4 300
HOOBASTANK The Reason fisiand/iDJMG) 390 386 98% 55% 371 393 422 8 8 NELLY My Place (Derrty/Fo’ ReellUniversall 333 K] 4 40
YELLOWCARD Ocean Avenue (Capital) 387 375 93% 3% 421 388 3.46 9 ASHLEE SIMPSON Pieces 0f Me (Geffen) 325  +1 7 300
USHER fILUDACRIS & LIL' JON Yeah fafaceZomba) 384 381 98% 55% 375 392 409 10 LIL' FLIP Sunshine (Sucka Free/L oud/ Columbia) 310 +26 4 2i0
FINGER ELEVEN One Thing (Wind-up/ 383 381 73% 17% 404 37 373 1 JUVENILE Slow Motion (Cash Money/Universal) 288 +5 6 20
BLACK EYED PEAS Let's Get It Started (A&M/nterscope) 382 3.94 94% 25% 390 377 361 13 KEVIN LYTTLE Tum Me On (dtiantic/ 281 +9 l 50
NICKELBACK Feelin’ Way Too... (Roadrumner/l0UMG) 374 370 74% 18% 363 377 388 19 LINKIN PARK Breaking The Habit (Warner Bros.) 21 +43 3 30
USHER Burn (LaFace/Zombal 363 356 99% 55% 363 381 377 18 % K-0S Crabbuckit Astralwerks/Virgin) 265 +33 3 61
BRITNEY SPEARS Everytime (ive/Zomba) 360 364 98% 45% 350 360 375 6 15 USHER Confessions Part 2 {aFace/Zombal 263 102 12 40
D12 How Come (Shady/interscape) 356 340 92% 3% 354 366 377 15 @)  HOUSTONfICHINGY & NATE DOGG I Like That (Capital 253 +4 7 30
USHER Confessions Part 2 {LaFace/Zomba) 353 344 97% 47% 376 366 362 L 17 SEETHER fIAMY LEE Broken (Wind.up/ 252 5 13 20
CHRISTINA MILIAN Cip it Low f/sland/iOJMGE) 353 365 95% 42% 347 376 339 21 @  BRITNEY SPEARS Outrageous wive/Zomba) 239 +14 3 a4
NINA SKY Move Ya Body Mext Plateau/Universal) 347 351 92% 44% 343 348 341 16 19 HOOBASTANK The Reason fisiand/IDJMG) 230 6 20 710
KEVIN LYTTLE Turn Me On /Atlantic) 346 332 92% 33% 326 346 361 22 @ TERRORSQUAD LeanBack {Universal 218 +10 6 n
ALICIA KEYS I 1 Ain't Got You (/AMG) 345 351 9a% 4% 349 347 351 17 21 MIS-TEEQ Scandalous /Aaprise) 214 19 15 10
BRITNEY SPEARS Outrageous (va/Zomba) 345 355 86% 2% 2352 366 3.19 23 @ % FEFEDOBSON Don't Go (Girls & Boys) isand/iDMG) 203 0 12 40
NELLY My Place (Derrty/fo’ ReelfUniversal) 345 344 TM% 20% 335 352 360 25 8 ALICIA KEYS If 1 Ain't Got You L/AMG/ 192 +3 b 30
HOUSTON fICHINGY & NATE DOGG | Like That (Capitol) 341 341 76% 25% 335 367 343 29 CIARA fIPETEY PABLO Goodies LaFace/Zomba) 184 +28 2 /0
LIL’ FLIP Sunshine (Sueka Froe/loud/Columiia) 333 - 68% 22% 329 351 348 @  BOWLING FOR SOUP 1985 (SitertonalfiveZombs) 179 +48 1 10
LS LONELY BOYS Heaven (0/Epic/ 332 349 89% 39% 297 336 356 20 26 D12 How Come (Shady/interscape) 179 41 6 510
MARIO WINANS... | Don't Wanna Know (Bad BoyUnversal 3.30 324  94% 53% 304 336 368 24 27 BEYONCE' Naughty Girl (Cofumbia) 170 21w 8/0
PETEY PABLO Freek-A-Leek (/ive/Zomba) 317 306 85% 44% 326 336 3.08 26 28 % SOULDECISION Cadillac Dress /indgpendent) 149 -28 9 30
JUVENILE Slow Motion (Cash Money/Universall 314 316 83% 39% 308 341 308 27 29 LLOYD BANKS On Fire finterscope) 144 -26 8 10
Total sample size is 466 respondents. Total average favorabilily estimates are based on a scake of 1-5. (1=diskke very much, 5 = like very @  FINGER ELEVEN One Thing Wt/ L5 + ! =)
much). Tolal familiarity rep the of who ized the song. Total bum represents the number of 14 Canadian CHR rep airplay datasupplied b adivision of Premiere Radio Networks.

2y are tired of hearing the song. 40% familiarity to appear on survey. Sample composition is based
on persons t2+. Persons are screened via the Internet. Once passed, theyanhkelhemzsktmbasedonthefomlamnuskpm
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a regis trademark of f ic.com. The RTM system, is available for local radio stations by
Kcalllng 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks.

Songs ranked by total plays for the alrplay week of 8/15 8/21 Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R

J

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ¥ Indicates
L Cancon. © 2004, R&R, Inc. Yy,

SUPERMAN, SAVE ME! rollowing a recent concer, Evanescence lead singer Amy Lee was
attacked by self-proclaimed “Hug Guy,” WBFA/Columbus, GA PD Wes Carroll. Note the fear on Lee’s
face as she looks to the sky for help. Seen here are (I-r) Evanescence’s Rocky Gray, Carroll, Lee and
Evanescence’s John LeCompt.

A CREST COMMERCIAL GONE HORRIBLY WRONG ror some reason, when
Summerland star Jesse McCartney stopped by KIiS/Los Angeles to talk about his new single,
“Beautiful Soul,” a festival of bared teeth ensued. Check out the pearly whites of (I-r) KIS night guy
JoJo, McCartney and Hollywood Records’ Justin Fontaine and Scot Finck.

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).
Please include the names and titles of all pictured
and send them to:
R&R, c/o Keith Berman: kberman@radioandrecords.com

www americanradiohistorvy com
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TheNew Kid On

CHRI/RHYTHMIC

dthompson@radioandrecords.com

The R&B Block

Alook at the life of the Inc.s newest star

IL_iloyd has come a long way to get to where he is now.
The Inc.’s newest star was inspired to sing at a very
young age by watching his mom and dad in their
church choir. Attending elementary school in Decatur,
GA, he was one of those kids who chose to skip classes
and hang out in the music room. “For me, school was
always a little boring,” Lloyd says.

Although the youngster’s con-
duct in class wasn’t the best, he still
attracted the attention of the school’s
faculty through his ability to sing.
“Whenever they had a seminar or a
get-together and wanted somebody
to sing, they hollered at me,” Lloyd
says.

This all paid off when Lloyd was
in fifth grade. Former Klymaxx
member Joyce Irby was forming a
boy band and approached Lloyd’s
music teacher. “She was looking for
some young kids tobe in this group
called N-Toon,” says Lloyd. “She
picked up a phone book and start-
ed looking for elementary schools.
She started with A. I happened togo
to Alvindale Elementary, so I was
one of the first on the list.

“When she got to my school, one
of the music directors, Mr. Sheffield,
talked to her, and he was like, ‘I think
we got somebody for you.’ She came
down and checked me out. [ sang a
little bit for her, and the rest is histo-
ry. We've been a team ever since.”

Irby took the young Lloyd under
her wing and began to polish him

-

York.

FABOLOUS VISITS HOT 97 with a buzz on his new single, “Breathe,”
and an album due out soon, Atlantic recording artist Fabolous hit a few markets
to talk about his upcoming project. Pictured here with Fab after an on-air
interview is Angie Martinez, afternoon drive personality at WOHT (Hot 97)/New

Lloyd

as an artist. “I did vocal lessons,
media training and chorography,”
says Lloyd. “Before I met Joyce I
thought I was all right, but after 1
met her and did some artist devel-
opment, [ found out I was trash. |
felt like a new man when [ came out
of her program.”
Group Dynamics

Afterbuilding his confidence and
getting comfortable with himself as
an artist, Lloyd performed for a
while in N-Toon, putting out an al-

bum in March 1999. “We’d go to the
countriest towns,” says Lloyd.
“We'd do the skating rinks, little
clubs — wherever there was to put
on a show, we were there. There
could be five people in the club, and
we would give them a show.”

Stil}, the album didn’t generate
many sales. “I felt like our label
didn't get behind us like they could
have, but1 still respect them for giv-
ing me my shot,” says Lloyd. “It was
allt good for me, because I knew I'd
keep going.”

Once the group thing ended,
Lloyd set his sights on becoming a
soloartist. At 16 he hit pay dirt when
Dave Gates, President of Magic
Johnson Music, offered him a deal.
“He called me up and said, "Look,
man, I got this spot over at Magic. |
want you to come up and meet him.
I've been telling him about you,”
Lioyd recalls.

At that time Magic Johnson Mu-
sic was just coming up and had
struck a deal with MCA to distrib-
ute its product. Lloyd believed this
was a great opportunity for him, so
he signed with the company. Al-
though things looked promising
and he developed a lot of relation-
ships as an artist on Magic, his stay
there was short: The label folded,
bringing Lloyd’s career toa screech-
ing halt once again.

“We put together a nice album,”
says Lloyd. “As a matter of fact, the
‘Southside’ record was on that album.
I felt like we did what we had to do.
We gave them a good album, but no-
body was ever going to hear it.”

Starting Over

Angry at hisbad luck, Lloyd went
back to square one. “I started doing
showcases all over again,” he says.
A few labels showed interest, and
then a friend of Irby’s tipped them
that an established label was look-
ing for an R&B artist.

“Ron Sweeny, who was the law-
yer over at the Inc,, called up and
said, ‘Look, Irv [Gotti} is looking for
some new energy. He wants to sign
a male R&B singer who's not from
New York,"” says Lloyd. Realizing
that he fit that descriptionto a T,
Lloyd knew this could be an incred-
ible shot for him.
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“| talked to L.A. Reid and told him, ‘1 got so
much respect for you, but | feel that irv Gotti
is really passionate about my music, and, as
an artist, | think you understand that there’s
nothing more | can ask for.’”

“I originally went to New York to
audition for L.A. Reid over at Aris-
ta,” says Lloyd. “Before | went to see
L.A, I snuck in the office and hol-
lered at Irv Gotti. I could tell that a
lot of people bring him demos all the
time. He hears a lot of craziness.”

Lloyd introduced himself and
gave Gotti his CD. “He pops the CD
in, and the first song on the album
is ‘Hey, Young Girl,” says Lloyd. “It
was going tobe the first single when
I was over at Magic. Irv hears that. I
watch his facial expression change
from the poker face that he had
when I first met him to a smirk, like,
“Yo! This is bad."”

“} felt like our label
didn’t get behind us
like they could have,
but | still respect
them for giving me
my shot. It was all
good for me,
because | knew I’d
keep going.”

Gotti still wasn’t convinced that
Lloyd was the artist for him, how-
ever. “He starts it over, and he’s lis-
tening to it,” says Lloyd. “He asks,
‘Where are you from again? What's
your name?’ He starts it over again.
We are on the third go-round. This
time, when the hook comes around,
Irv is singing it with me.

“I'mlike, ‘Oh, all right, I see you
like this.” He starts it over again —
we're on the fourth go-round. This
time a couple people from the la-
bel walk into the office. He cuts it
off and says, ‘Hey, man, that isn’t
you.” He was testing me, but I
really felt like he didn’t believe
me. So, I sang it for him. He said,
‘Oh, I see this isn’t no studio rat
in front of me.””

Gotti took an interest in Lloyd.
“He said, 'Look, man, I want to sign
you right here, right now,” Lloyd
says. Lloyd passed, though, because

he felt that he still owed L.A. Reid a
meeting.

At Arista Lloyd performed for a
crowd that included most of the la-
bel people, along with Jermaine Du-
pri, but he couldn't forget the pas-
sion and love Gotti had shown him.
"We knocked the showcase out,”
says Lloyd. “But I knew the whole
time [ was in that showcase that I
had IG and them behind me.”

Valuable Lesson

After speaking to Reid about the
situation and getting his blessing,
Lloyd made his move to the Inc. “I
talked to L.A. and told him, ‘I gotso
much respect for you, but I feel that
Irv is really passionate about my
music, and, as an artist, I think you
understand that there’s nothing
more I can ask for,” recalls Lloyd.

“L.A. said, ‘Look, man, I like the
Inc. I feel like they’ll take care of you,
butI'd love to have you on my team.
I feel like no matter where you go,
you're going to be successful. I'm
riding with you. Any time you need
my advice on anything or you want
me to tell you how you did on some-
thing, call me. This is my number.
Hit me up with no hesitation, and
we'll chop it up.” That made my
day.”

With his debut album finally out
and his first single, “Southside,”
reaching the top 10 on the Rhythmic
chart and still climbing, Lloyd can
look back on his struggle to make it
as a true learning experience, some-
thing he is thankful for and that he
believes taught him a lot about the
industry.

“I told Irv when [ first met him
that I was coming for his position,”
Lloyd says. “I'm trying to be an un-
derboss. I can see myself having my
own entity — even if it's under IG
— where I can bring in my family
and friends, my people from Atlan-
ta who have a lot of charisma, and
put them on and give them a shot.
That's my goal.”

| TALKBACK TO R&R! |

Do you have questions,
comments or feedback
| regarding this column
or other issues?

Call me at 201-459-0750

or e-mail:
dthompson@radioandrecords.com
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ARTIST TITLE LABEL(S)

TERROR SQUAD Lean Back (Universal)

CIARA fIPETEY PABLO Goodies /Laface/Zomba)

LIL’ FLIP Sunshine (Sucka Free/loud/Columbia)
JUVENILE Slow Motion (Cash Money/Universal)

NELLY My Place (Derrty/Fo’ Reel/Universal)

HOUSTON f{CHINGY & NATE DOGG | Like That (Capitol)
KEVIN LYTTLE Turn Me On (At/antic)

CHRISTINA MILIAN Dip It Low (/sland/IDJMG)

LLOYD fIASHANTI Southside (Murder Inc./Def Jam/\DJMG)
LL COOL J Headsprung (Def Jam/IDJMG)

USHER Confessions Part 2 {LaFace/Zomba)

NINA SKY Move Ya Body Next Plateau/Universal)

AKON fISTYLES P. Locked Up (SRC/Universal)

YOUNG BUCK Let Me In {/nterscope)

JADAKISS fANTHONY HAMILTON Why (Ruff Ryders/interscope)

TWISTA f/R. KELLY So Sexy /At/antic)

KANYE WEST Jesus Walks (Roc-A-Fella//DJMG)
YING YANG TWINS Whats Happnin! /TVT)

T.\. Let's Get Away {Grand Hustle/Atlantic)

LLOYO BANKS On Fire //nterscope)

MONICA U Should've Known Better /AMG)
MASE Breathe, Stretch, Shake (Bad Bay/Universal)
J-KWON You & Me (So So Def/Zomba)

ALICIA KEYS Diary (J/RMG)

PITBULL Back Up (TVT)

LIL SCRAPPY No Problem (BME/Reprise)

D12 How Come (Shady/interscape)

AMANDA PEREZ fILAYZIE BOKE Dedicate /Powerhowse/Virgin)

SHAWNNA fILUDACRIS Shake That Sh*t (07P/Def Jam/IDJMG)

213 Groupie Luv (TVT)

SLUM VILLAGE Selfish (Barak/Capitol)

PETEY PABLO fIRASHEEDA Vibrate /ve/Zomba)
PLAY-N-SKILLZ Freaks (Universal)

BRANDY Who Is She 2 U (At/antic)

JUVENILE fAWACKO & SKIP Nolia Clap (Rap-A-Lot/
LLOYD BANKS I'm So Fly finterscope)

GUERILLA BLACK fIBEENIE MAN Compton (Virgin)
NELLY Fiap Your Wings (Derrty/Fo’ Reel/Universal)

SILKK THE SHOCKER fIMASTER P We Like Dem Girls (New No Limit/Koch)

FRANKIE J. flPAUL WALL On The Floor (Columbia)

N.O.R.E. fININA SKY & TEGO Oye Mi Canto (Def Jam/IDJMG)
MOBB DEEP Got It Twisted /Vio/ator/Zomba)

USHER f/ALICIA KEYS My Boo (Laface/Zomba)

YOKNI f/YING YANG TWIKS In Da Club (BlackGround/Universal)
BLACK EYED PEAS Let's Get it Started (A&M/interscope/
RUPEE Tempted To Touch (At/antic)

LIL’ EDDIE f/MARIO WINANS 1 Don’t Think | Ever /Yelowcity/Big3)

MASE Welcome Back /Bad Boy/Universal)
SHYNE fJASHANTH Jimmy Choo (Gangland/Def Jam//DJMG)
D.0.D. fIKANYE WEST Higher (Legion/

POWERED[2]

S sUATs AN
{00)
7006 +162 745205
6958 +194 671858
6479 97 618798
5276 -607 546014
4840 +585 442603
4521 4433 406833
4008 +137 417494
3964 +17M 407315
3909 +46 293390
3292 +480 328292
3226 -369 365817
n 372 328818
2607 +434 335380
2594 +133 192083
2405 +282 306815
2245 -98 213453
2172 -305 326863
2140 -220 173585
2086 +89 169158
2082 -589 207582
1755 -20 138475
1654 +354 132245
1604 +287 89214
1381 +453 194595
1310 +115 62944
1Mn +217 132042
1162 -497 164078
1105 +87 57743
1072 +132 114784
1041 +81 71942
991 -62 107270
980 +16 45990
975 133 112713
789 +38 46788
760 +145 101665
FE)] +338 51147
722 +35 37542
625 +34 83677
624 +137 48410
621 +54 26597
600 +234 118258
571 -87 81099
565 +336 57372
482 +170 55773
470 98 19681
462 +281 40080
408 +59 17450
in -114 32218
3 +185 66473
314 +16 9158

WEEKS ON  TOTAL STATIONS/
CHART ADOS
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8610
891
84/0
85/0
8810
84J0
mn
751
82/0
86/3
5310
7510
68/10
7810
7214
80/0
7810
7400
nn
8310
nn
68/4
703
65/7
50/5
545
58/0
4612
571
483
5011
56/5
4010
5410
2712
59/7
46/6
51/5
353
2an
10/6
3400
5{5
48/45
261
316
34
26/0
2014
2710

92 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 8/15-8/21. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 10C). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

- MEDIABASE
Most Added"

www.rradds.com

ARTIST TITLE LABEL(S)
YONNI fYING YANG TWINS In Da Club (BlackGround/Universal) 45

XZIBIT Mutha... (Loud/Columbia) 13
TRICK DADDY Let’s Go (Skp-N-Siide/Atlantic) 1"
AKON fISTYLES P. Locked Up (SRC/Universal) 10
JOHN LEGEND Used To Love You {Columbia) 10

8-BALL & MJG Straight Cadilac Pimpin’ (Bad Boy/Universal) 9

ALICIA KEYS Diary (J/AMG) 7
LLOYD BANKS 1'm So Fly finterscope/ 7
K YOUNG That Girl (Treacherous/ 7
Most |
IncreasedPlays ]
o |
PLAY
ARTIST TITLE LABEL(S) INCREASE
NELLY My Place (Derrty/Fo’ ReellUniversal) +585
LLCOOL J Headsprung (Def Jam/IDJMG) +480
ALICIA KEYS Diary (/AMG/ +453
AKON f/STYLES P. Locked Up (SAC/Universal) +434
MASE Breathe, Stretch, Shake (Bad Boy/Universall +354
NELLY Flap Your Wings (Derrty/Fo’ ReellUniversal) +341
LLOYD BARKS I'm So Fly finterscopel +338
USHER f/ALICIA KEYS My Boo LaFace/Zombal +336
JKWON You & Me (So So DefiZombal +287
TRICK DADDY Let's Go (Sip-N-Shide/Atiantic) +286

New & Active

LENNY KRAVITZ flJAY-Z Storm (Virgin)

Total Plays: 340, Total Stations: 19, Adds: 0

Ta Right On (Hub/Lightyear)

Total Plays: 301, Total Stations: 15, Adds: 1

TRICK DADDY Let's Go (Sip-N-Siide/Atiantic)

Total Plays: 291, Total Stations: 11, Adds: 11

NEW EOITION Hot 2 Nite (Bad Boy/Universal)

Total Plays: 272, Total Stations: 26, Adds: 4

TONY SUNSHINE f[P. DIODY & DIRTBAG Oh My God (ive/Zombal
Total Plays: 264, Total Stations: 18, Adds: 0

MOBB DEEP Real Gangstaz Violator/Zomba)

Total Plays: 238, Total Stations: 16, Adds: 4

JIM JORES /GAME , CAM'RON & LIL FLIP Certified Gangstas (Koch)
Total Plays: 221, Total Stations: 17, Adds: 1

X2BIT Mutha... (Loue/Columbia)

Total Plays: 217, Total Stations: 18, Adds: 13

WHITE BOY fIKANYE WEST U Know (CEE/

Total Plays: 202, Total Statiens: 22, Adds: 0

BEENIE MAN King Of The Dancehall (Vingin/

Total Plays: 175, Total Stations: 14, Adds: 0

Songs ranked by total plays

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

We’ll hook you up!?

>

> Digital, Clear, Consistent

> Custom Production - Callouts, Montages & Video Hooks
> 75,000+ Song Library

> All Formats & International Titles

» On-Time Delivery

H

UNLIMITED
e
The Worlds Premier Mucsic Hook Srrvies

IR G e e

ks

W hooks, oom
FAX: (FTOMS2-4675

16 Perimeter Park Drive, #108
Attarnia, GA 30347-1324

For The Besi Auwdilorim
Test Hook Tapes

Michael Pelaia
(770)452-HOOK (4665)
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RANK ARTIST TITLE LABEL

1 TERROR SQUAD f/FAT JOE Lean Back Universall
CIARA f|PETEY PABLO Goodies (Laface/Zomba)
LIL" FLIP Sunshine (Sucka Free/L oud/Columbia)
LL COOL J Headsprung {Def Jam/IDJMG)
JUVENILE Slow Motion (Cash Money/Universal)
YOUNG BUCK Let Me In finterscope)
AKON f/STYLES P Locked Up (SRC/Universal)
JADAKISS fIA. HAMILTON Why (/nterscope)
LIL SCRAPPY No Problem (BME/Reprise)
MASE Breathe, Stretch, Shake (Bad Boy/Universal)
LLOYD BANKS On Fire f/nterscape)
KEVIN LYTTLE Turn Me On (Atlantic/
CHRISTINA MILIAN Dip It Low fIs/and/iDJMG)
NELLY f/JAHEWM My Place [Derrty/Fo’ Reelliniversall
HOUSTON f/CHINGY & NATE DOGG | Like That (Capitol)
T.1. Let's Get Away (Grand Hustle/Atlantic)
KANYE WEST Jesus Walks fRoc-A-Fella/iDJMG)
YING YANG TWINS Whats Happnin! (TV7)
NINA SKY Move Ya Body Next Plateau/Universal)

TWISTA f|R. KELLY Se Sexy {At/antic/

MOBB DEEP Real Gangstaz (Violator/Zombal HELPING AREA YOUTH Radio Dne CHR/Rhythmic KBFB/Dallas-Ft. Worth and morning man
o Stave Harvey 1eamed up with Dallas Mayor Laura Mifler for the Back to School Fair held In Dalias’ Fair

LG HASHARTI S(?UthSIGE ] Park The event ensured that underprivileged youths in Dallas will have the school supplies they need.

SHYNE H1ASHANTI Jimmy Choo (Gangland/Def Jam/IDJMG) Seen here (I-r) are Harvey and Jermaine Dupri, who showed up to help out.

JUVENILE f/WACKO & SLIP Nolia Clap fRap-4-Lot]

USHER Confessions Part 2 fLaFace/Zombal

NAS You Know My Style (Columbial

SLUM VILLAGE Selfish (Capitol

213 Groupie Love (TV7)

NELLY Flap Your Wings (Derrty/Fo’ Reel/Universal)

N.O.R.E. f NINA SKY & TEGO Oye Mi Canto /Def Jam/IDJMG)
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Monitored airplay data supplied by Mediabase Research, a division of p OWERED
Premiere Radio Networks. Songs ranked by total plays for the airplay week of A q
8/15-8/21©2004, R&R. Inc. MEDIABASE

SIRIUS uiira Records
recording artist Lucas
Prata recently stopped
by Sirius headquarters in
New York to visit with
the staff. Pictured here is
Prata (r) with Dontay
Thompson, R&R CHR/
Rhythmic Editor and
evening host of The Beat
66 on Sirius.

l
A DANCE STAR AT SIRI > §
SR

SOAKING UP THE SUN trat's what everyone vzs deing during KUBE/Seattle's Summer Jam,
held at the Gorge. it featured a lineup that included Houston, Pitbull, Lit Flip, Chingy, Twista, Method Man
& Redman. The Ying Yang Twins, Lioyd, Ashanti ana Ja Rule. Seen here during the show are Redman.
KUBE PD Eric Power, DJ Kool, KUBE Asst. PG/MD Karer Wild and Method Man.

In
Dreams
She Runs...

Muscular dystrophy must be
stopped — and it will be. MDA, the
Muscular Dystrophy Association, is fund-
ing research to find treatments and
cures. To learn more, call 1-800-FIGHT-MD
or go to www.mdausa.org.

Where hope begins
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(" RateTheMusic.com

S

America’s Best Testing CHR/Rhythmic Songs 12 +
For The Week Ending 8/27/04

Persons Persons Persons

Artist Title (Labei) ™ LW Familiarity Burn  12-17 18-24 25-34
HOUSTON fICHINGY & NATE DOGG | Like That (Caprtoll 416 4.22 35% 18% 4.20 4.15 4.05
CHRISTINA MILIAN Dip It Low {island//0JMG) 413 an 36% 29%  4.06 399 4.25
TERROR SQUAD Lean Back (Universal) 410 4.10 39% 16% 397 4.22 a1
LIL" FUIP Sunshine (Sucka Free/Loud/Columbia) 408 4.08 3% 19% 4.29 3.99 388
USHER Confessions Part 2 {LaFace/Zombal 4.06 4.06 39% 40% 413 397 397
NELLY My Place (Derrty/fo’ ReellUniversal) 406 4.11 1% 1% 4.23 397 3.78
JUVENILE Slow Motion (Cash Money/Universal) 400 4.08 36% 26% 4.09 3.92 3.99
CIARA fIPETEY PABLO Goodies (LaFace/Zombal 388 394 82% 16% 414 385 349
NINA SKY Move Ya Body (Next Plateau/Universal) 387 390 97% 36% 3.97 358 4.00
PETEY PABLO Freek-A-Leek (/ive/Zombal 386 3.95 97% 39% 380 392 3.76
PETEY PABLO f/RASHEEDA Vibrate (/ive/Zomba) 3.86 - 41% 8% 431 3.84 3.64
LLOYD BANKS Dn Fire {interscope) 385 392 89% 28% 3.89 3.70 3.87
ALICIA KEYS If | Ain't Got You (/AMG/ 382 380 99% 46%  3.67 N 395
LLOYD f/ASHANTI Southside (Murder inc./Def Jam/IDJMG) 381 388 88% 28% 4.00 3.78 343
T.1 Let's Get Away /Grand Hustle/Atiantic) 381 389 59% 1% 383 372 3718
MONICA U Should've Known Better L/AMG) 380 381 76% 1%% 3.76 3.81 3.67
JADAKISS fJANTHONY HAMILTON Why (Ruff Ryders/interscopel 375 373 69% 16% 3.75 376 368
AKON fISTYLES P. Locked Up (SRC/Universall 375 370 65% 17% 395 3.66 343
LL COOL J Headsprung (Def Jam/IDJMG) 375 3380 3% 12% 3.76 3.67 3.74
YING YANG TWINS Whats Happnin! 77/ 373 385 % 23%  4.05 3.59 355
KEVIN LYTTLE Tum Me On /tisotic/ i 3 7% 3% 370 382 354
D12 How Come (Shady/Interscope) 367 372 9%6% 32% 385 358 34
PITBULL FILIL' JON Cedo (7VT) 67 154 T 25 387 144 346
KANYE WEST Jesus Walks (Roc-4-FolatLiMG) 366 363 91% 32% 3.61 360 3.69
TWISTA f[R. KELLY So Sexy (Atlantic) 166 367 0% 20% 3. c:+ 358 355
SLUM VILLAGE Selfish (Barak/Capitol) 358 3.75 53% 15% 3.64 3.32 3.67
YOUNG BUCK Let Me In furerscume/ A6 3863 0% 13% 366 3 158

Total sample size is 426 respondents. Total average favorabiiity estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity

ARTIST: 213
LaBEL: TVT

By MIKE TRIAS/Associate Editor

Snoop Dogg, Nate Dogg and War-
ren G met as youngsters in the
'80s — Snoop with dreams of be- d

ing a rapper, Nate aspiring to be a singer, and Warren hoping
to be a DJ. They named themselves after Long Beach, CA's
area code, 213, an idea inspired by Richie Rich’s Bay Area
crew, 415. Snoop, Warren and Nate went on to have massive
solo success with numerous genre-defining hits in the '90s,
and they continued to rep the 213 even when their home-
town switched area codes.

With their game still strong and their legends inscribed in
the annals of hip-hop, Snoop, Nate and Warren have finally
released 213's long overdue debut album, The Hard Way.
When the trio teamed up to remake Monica’s “So Gone” into
their own “So Fly” last year, they knew it was time to take the
project off the back burner.

The resuit is an album seasoned with pimpadelic grooves
— Snoop Dogg delivers as he always does, Warren G regu-
lates, and Nate Dogg once again defines gangster croonin’.
“} think [the CD] is going to catch people off guard, because
there isn't a lot of hype on it,” Snoop says. “I think it's going
to be one of those classic records that sneaks up on you, like
the first Eastsidaz record.” With production by Kanye West,
Hi-Tek and Battlecat, among others, the smart money is on
Snoop’s predictions.

“Groupie Love,” the CD's DJ Pooh-produced lead single,
is an easygoing cut that's a little on the lighthearted side but

J the ge of respondents who ized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs still G-funk in top form. The video reflects the song’s feel:
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LLOYD BANKS On Fire finterscope) 416 399 90% 30% 414 419 402 8 J. HICKS & VOICES OF... Blessed... /Worid Wide Gospe) 489 +225 B 2110
UL’ FUIP Sunshine (Sucka Free/Loud/Columbia) 415 412 94% 21% 405 404 408 3 TONEX Make Me Over (Verity/ 400 435 5 13N
CIARA fIPETEY PABLO Goodies (LaFaca/Zoméa/ 413 399 81% 13% 397 39 400 15 NEW DIRECTION Fm Gonna Wave... Gogpo Centric) 362 +169 6 178
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Minority Ownership
Challenges In 2004

Continued from Page 1

number of African-American televi-
sion and radio broadcast owners,
and second, to improve the business
climate in which we operate. We
mean to help advertisers appreciate
the value of the African-American
consumer. In the 28 years since
NABOB was founded we’ve made
great strides, and things have im-
proved. But, at the same time, there
are things that haven't changed or
that need more improving, just like
in the community we serve.

R&R: What are some of the services
that NABOB provides to individual
broadcasters?

JW: One of the objectives of
NABOB is to educate our members
about the changing industry. We do
this in various ways, but in particu-
lar with two conferences that we
hold each year, one in the spring and
the other in the fall. This year’s fall
conference is Sept. 8-10 in Washing-
ton, DC. At these events we educate
our members about the latest trends
in programming, marketing and fi-
nancing and give them the latest
FCC news and information. We hold
three days of sessions, and this fall
our first day is totally dedicated to
the 2004 election.

R&R: Why did NABOB decide to
dedicate the entire first day of panels to
the election? Why is this important to
black broadcasters?

JW: Wealways put heavy empha-
sis on the elections, because, in the
past, strides for minority broadcast
ownership have come about due to
political activism. We can only ex-
pect change to come if we work to-
ward change in our own communi-
ties. At the same time, it’s important
for each of us, as broadcasters, to get
the message out to our listeners
about the importance of voting.

In the past four years this coun-
try has been involved in two wars
—~ Afghanistan and Iraq. We've seen
the economy stagnate and unem-
ployment among African Ameri-
cans grow. All of these things are
tied to the growth and prosperity of
our community and directly impact
us as a business serving this com-
munity. If we are advertising to a
depressed community, we all lose in
the end. So the election is very im-

portant to NABOB both socially and
economically.

Ré&R: Who typically attends the an-
nual fall conference, and who would
NABOB like to see attend?

JW: We generally have owners
and GMs attending, and many
times they will bring staffers Iike
PDs and promotion managers so
that they can learn about the larger
picture of what is happening in

“There will always
be black companies
that will survive, but
our contention is
that there should be
more than just one
choice.”

broadcasting — in particular, how it
relates to and impacts minority
owners. Our goal is really to have
the entire station, down to the jocks
and even secretaries, understand the
struggles owners face behind the
scenes. Many employees might not
understand how hard it is to achieve
financial success as a small broad-
cast owner.

We usually have 200-250 attend-
ees. In the past we’ve had much
more involvement and support
from the labels, who once wanted to
mix with minority owners and man-
agement. But now, with the record
industry going through its own con-
solidation, there is much less in-
volvement from the record side.
This is sad, since there are so many
opportunities for minority owners
and labels to work together for the
advancement of both their objec-
tives.

R&R: With all the changes in the
broadcast industry in the past 10 years,
how has the role of NABOB changed to
reflect what minority broadcasters need?

JW: Let's start off with a little his-
tory. What the Telecom Act of 1996
did was change the limits on the
number of stations a broadcast
company could own in any given
market. As a result, many small
broadcast owners — not just Afri-
can-American owners — were
bought out or forced out. So now
what you have are very large cor-
porations cwning most of the sta-
tions. One of the main concerns
about having so few companies
own the majority of radio outlets is
that there is less diversity of opin-
ion being heard on the air.

The African-American communi-
ty primarily gets its news and infor-
mation from black radio. With few-
er African-American owners, there
is concern over what that means for
the African-American comumunity. It
is our opinion that, not only is con-
solidation tad for the industry, it's
bad for the American public. There
needs to be more diversity of opin-
ion presented on the airwaves.

Having said that, there are some
African-American companies that
have responded by changing along
with the rulss, the best example be-
ing Radio One, which was one of the
African-American companies to
take advantage of the Telecom Act.
It now has almost 70 stations and is
a force in the industry, along witha
few other minority owners, like In-
ner City and Access.1.

Ré&R: Several years ago there were
initiatives created to help fund new mi-
nority ownership. What is being done in
the industry today to help aspiring own-
ers achieve their goals?

JW: You are speaking of the
Quetzal Fund. It was created be-
cause then-FCC Chairman William
Kennard put pressure on the broad-
cast industry to do something posi-
tive because he felt that consolida-
tion had hurt the small broadcast
owner. A group of broadcasters got
together and created this fund that
would theoretically invest in the
small broadcast purchaser.

Unfortunately, the fund was cre-
ated by the largest companies, and
they gave control of it to a subsid-
iary of JPMorgan Bank. The bank
operated in much the same way as

R&R August 27, 2004
i g .

POWER LADIES Atiantic recording artist Brandy (r) and WWPR (Power
105.1)/New York MD Mara Melendez are the most powerful ladies on the planet
— Planet Hollywood, that is, where the station recently did a live remote.

any other lender, and very few pro-
spective broadcast owners have
been able to get the support they
need from the fund. In fact, there
have been few transactions directly
related to the fund. There’s been
nowhere near the level of funding
that they initially committed to.
When questioned about it, those in
control of the fund claim that it was
never set up with only minority
purchasers in mind. And with Will-
iam Kennard long gone from the
FCC, there’s no pressure to follow
through on the original promises.

[ want to mention that the indus-
try created a similar fund almost 20

“Gonsolidation
didn’t just
happen, and
neither will a
trend for the
conglomerates to
break up, if we
don’t work to
make it so.”

years ago, the Broadcast Capital
Fund. It's still around today. It’s a
much smaller fund than the Quetzal
Fund, but it has a large capital base.
If you are a first-time buyer, you
should look into this fund.

Ré&R: Due to continued government
scrutiny of deregulation, some broad-
casters predict that the industry will
eventually come full circle, with large
broadcast corporations being forced to
sell off stations. Do you agree with this
prediction, and, if so, what would the
smart entrepreneur be doing now to pre-
pare for such an event?

JW: The first thing you have to

www americanradiohistorvy com

realize is that nothing happens by
accident. The Telecom Act didn't
just happen out of the blue. The
background is that in 1994, through
elections, the Republicans gained
control of Congress. In January '95,
the first month they were in control,
they did away with the FCC's tax
certificate, which was initially creat-
ed to help the growth of minority
ownership. Then they proposed the
Telecom Act, which would eventu-
ally pass in 1996.

So, as we've seen the other side
step up in recent years, we now have
to step up as well. The pendulum
will only swing the other way if we
give ita push. Consolidation didn't
justhappen, and neither will a trend
for the conglomerates to break up,
if we don’t work to make it so.

As a broadcast owner, you can
never overprepare. What you
should be doing now is figuring out
your business strategy. If stations
were to become available, in what
markets would you want to set up
shop? Have you studied those mar-
kets, and do you know what you
would and should do there? What
do you know about the business cli-
mate and economy in those mar-
kets?

When an opportunity becomes
available, you have to be able to go
to a financial source and convince
them that you know more about the
business than they do. They will test
you. In fact, you should be meeting
those people now, the venture capi-
talists, and letting them know that
you are a broadcast entrepreneur.
They will probably brush you off,
but that's all part of the test. They
expect you to continue tocomeback
and be more prepared each time. It's
like they give you homework. They
will ask you to find out information,
and if you come back with the an-
swers, you get to the next level. It's
a lot like hazing. It's the way they
find serious entrepreneurs.

R&R: How does NABOB work with

Continued on Page 33
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14 (B LILSCRAPPY NoProblem (BME/Rspriss) 2086  +118 205477 13 64jD
10 13 MONICA U Should've Known Better L/AMG) 2061 299 302998 22 690
13 @ YOUNG BUCK Let Me In fintsrscape) 2036 +59 212485 10  66/D Most
" 15 USHER Confessions Part 2 (LaFace/Zomba) 1995 338 241619 20 510 Increa sed Plays
16 ) AKONfISTYLES P. Locked Up (SRC Universal 1991 4285 289071 8 361
20 (@ ANTHONY HAMILTON Charlene (So So DefiZomba) 1412 +151 155317 7 593 o
. ARTIST TITLE LABEL(S) INCREASE
17 18 LLDYD BANKS On Fire finterscope/ 1294 384 161852 17 66/0 NELLY Flap Your Wings DerrtyFo’ReelUniversal .
23 @ CHRISTINA MILIAN Dip It Low /Island/i0IME) 1224 +89 192143 8 3N UL’ FLIP Sunshine (Stcks FreelLoud Columbia) +381
18 20  LLDYD fIASHANTI Southside (Murder inc./Def Jamy/IDJMG) 1215 287 132105 16 570 NELLY My Place (Demty/Fo’ ReeilUniversal +328
21 21 R.KELLY U Saved Me (Jive/Zomba) 1152 46 149380 11 580 | JADAKISSfIR. HAMILTON Why fuff Rydersiinterscope)  +304
27 €D MASE Breathe, Stretch, Shake (Bad Boy/Universal 1072 +198 144347 2 553 ﬁ{:‘m’gﬁ:f’lﬂkﬁ‘ﬁ‘;ﬁé‘zﬂﬁ” ot
28 @  GUERILLA BLACK f/BEENIE MAN Compton (Vigin) 1051 +177 86195 5 561 SHYNE HASHANT! Jimeny C:oo (GanglandDef JamlIDIMG)  +282
25 €D LENNYKRAVITZ flJAY-Z Storm Virgin) 1012 +74 65879 6 532 LLOYD BANKS I'm So Fly interscape/ +21
26 €  JUVENILE f/WACKD & SKIP Notia Clap (Aap-A-Lat) 1010 +33 100846 7 122 | T Let's Get Away (Grand HustielAtiantic +208
22 26 HOUSTON HICHINGY & NATE DDGG I Like That (Capital 1001 189 98107 13 54 | USHERHALICIAKEYS MyBoo LafacelZomte) +205
26 €D BRANDY Who s She 2 U /Atiantic) 951 +72 86874 4 5714
29 @ CRIME MOB Knuck !f You Buck (BME/Warner Bros./Reprise) 937 +86 66355 9 4310
38 € MR MAGIC | Smoke, | Drink (ndependent) 935  +160 65374 5 20 New & Active
43 @ NELLY Flap Your Wings (Derrty/Fo’ ReelfUniversal) 878 +429 125308 2 65/3 t
36 €D  OEM FRANCHISE BOYZ White Teez (Universal) 808  +125 73486 4 32 B.5. | Wont 1t g GiyRoch)
32 32 SHAWNNA fILUDACRIS Shake That Sh*t (OTP/Def Jam/IDJMG) 751 25 92798 4 492 Total Plays: 348, Total Stations: 17, Adds: 0
42 @ LLOYD BANKS 'm So Fly //lleISC@e/ m +211 69007 3 6443 LLOYD Hey Young Girl (Murder Inc./Def Jam/IDIMG)
33 34 JILLSCOTT Golden (Hidden Beach/Epic) 693 83 52469 7 4 Total Plays: 303, Total Stations: 51, Adds: 4
31 35 LI WAYNE Bring It Back (Cash Money/Universal) 674 104 61958 18 27)0 MOBB DEEP Real Gangstaz (Violator/Zomba)
30 36  KEVINLYTTLE TurnMeOn (Atfantic/ 665 125 136622 11 23)0 Total Plays: 302, Total Stations: 44, Adds: 11
38 37  D.D.0.fIKANYEWEST Higher (Legion) 648 3 47535 5 420 +20 fILUDACRIS Brezk Bread (07P/Capitol
35 38 YINGYANG TWINS Whats Happnin! (7V7) 587 165 63193 15  ggp | "o Pavs 278 TotalStaons: 34 Adds:d
€D  SHYNE FIASHANTI Jimmy Choo (Gangland/Def Jam/IDIMG) 526 +242 42064 1 5212 ?L’(:f;:m‘a"g T&L‘;‘;‘; {i';;’:";'ﬁ’ s
33 40  NINASKY Move YaBody (Next Plateau/Universal) 519 109 49781 18 310 . Mg " I;ME, CAMRONS l'Il' Fu'P ot Ganptos ock
40 41 J-KWON Hood Hop (So So DefiZomba) 493 -40 61732 12 43/0 Total Plays: 212, Total Stations: 20, Adds: 1
46 @  USHER Confessions Part 1 (LaFace/Zomba) a7 +69 59584 5 30 CARL THOMAS My First Love (Bad Boy/Universal
47  (® URBANMYSTIC Where Were You? (Sate) 4€5 +67 M7 3 3 Total Plays: 196, Total Stations: 18, Adds: 0
a1 44 NEW EDITION Hot 2 Nite (Bad Boy/Universal) 457 -n 61705 7 ap TRILLVILLE fiPASTOR TROY Get Some Crunk... (BME/Warmer Bros)
45 @ SILKKTHE SHOCKER fIMASTER P We Like Dem Girls (Vew Ao Limit/Koch) 432 +8 32658 3 310 Total Plays: 190, Total Stations: 35, Adds: 4
37 46  MASE Welcome Back (Bad Boy/Universal) 420 233 43261 14 520 TONY SUNSHINE f/P. DIDDY & DIRTBAG Oh My God (ive/Zomba/
@  JARVIS Radio (S0 So Def/Zomba) 410 +131 34845 1 4s5¢ Total Plays: 177, Total Stations: 21, Adds: 2
@  O'RYAN Takelt Stow (Universa) 409 +158 29768 1 3865 JOHN LEGEND Used To Love You Columi)
Total Plays: 158, Total Stations: 48, Adds: 41
@  BEENIEMAN King Of The Dancehall (Vigin/ 409 +94 65164 1 3083
48 @ SHAWN KANE Girl, | Wonder (/AMG) 404 +12 25753 2 310 Songs ranked by total plays
e o s o DLt Tt s ok T oot o oy, e e ot mereaseir pyelspced | | Detailed station playlists for all R&R
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Mast Added is the total number of new adds officlally reported to R&R by each reporting reporters are available on the web at
§tation. Songs unrepor@ed as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases WWW.ra dil! an ﬂ reco rﬁﬁ .com.
intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
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P10 STATS

ARTIST: Raphael Saadig
LABEL: Pookie

CURRENT PROJECT: Raphael
Saadiq As Ray Ray

IN STORES: Oct. 5
CURRENT SINGLE: “Rifle Love”

0P SPINS AT: WHQT/Miami, KRMP/
Oklahoma City, WIUC/Toledo, KILH/
Los Angeles

nomeTowN: Oakland, CA
By DANA HALL/URBAN EDITOR

Personal Stats: Born in the spring
of 1966, Raphael Wiggins started
to play instruments by the age of 6. He
proved to be an outstanding musician,
and he was on tour with Prince by the
time he graduated from high school.
The experience made him hungry for
the world of music, and he formed the
band Tony, Toni, Tone! with brother
Dwane and cousin Timothy Christian.

Tony, Toni, Tone' was one of few
R&B bands of the 1980s that wasn’t
studio- and synthesizer-based. The
group had their first big hit, “Little
Walter,” in 1988, and they were consid-
ered to be the leaders of a new genera-
tion of R&B. Their second album,
1990’s The Revival, sold more than 6
million copies and catapulted the band
to megastardom.

By the mid-’90s Wiggins had taken
the name Raphael Saadiq and was
ready to do some solo projects. He
started off handling a couple of tracks
for movie soundtracks: “Me & You”

from Higher Learning. Saadiq also be-
came a sought-after writer-producer,
working with TLC, Macy Gray, The
Roots and D’Angelo. Saadiq won a
Grammy for writing D’Angelo’s “Un-
titled.”

In 2001 Saadiq joined forces with
former En Vogue member Dawn Rob-
inson and Tribe Called Quest’s Ali
Shaheed Muhammad (both groups he
had toured with as part of Tony, Toni,
Tone!) to form Lucy Pearl. While the al-
bum and group were highly regarded
by fans and critics alike, Lucy Pearl dis-
banded after just one album.

Finally, Saadiq was ready to do his
own thing, all by himself. He released
Instant Vintage in 2002 and earned five
Grammy nominations, making history
as the first artist without a major-label
record deal to be nominated.

The Album: With the lead single,
featuring Saadiq’s former partners in
crime Dwayne Wiggins and Dawn
Robinson, you get the feeling that
Raphael Saadiq as Ray Ray is going to
be an industry event. Including flavors
of Prince, as well as Saadiq’s signature

Minority Ownership

Continued from Page 30

other organizations, such as the NAB, to
help bring about change and growth for
black broadcasters?

JW: Unfortunately, while the NAB and
NABOB have similar issues, like protecting
terrestrial broadcasters’ rights from satellite
radio, more frequently we are on opposite
sides, and that is mainly because the NAB is
primarily controlled by the large broadcast
corporations.

The difference of opinion really comes
down to consolidation. There will always be
black companies that will survive, but our
contention is that there should be more than
just one choice. Look at cable. We had BET for
years, and everyone said, “You see, there is a
black television channel that is successful.”
But why should we be happy with just one
channel? Then look what happens when it
becomes successful: It's bought by Viacom.
We want more than one success story for Af-
rican Americans. We want to see multiple suc-
cess stories.

R&R: in the past five years minority broadcast-
ers have made great strides in the battle against “no
Urban dictates” and similar policies among mar-
keters, but recently a story in the Washington
Times about the sandwich shop Quiznos illustrated
that they still exist. How far do you believe broad-
casters have come in changing these policies, and
what still needs to be done?

JW: The now infamous Katz memo was

actually very helpful to our cause, because it
exposed the problem to the general public.
We've made successful strides, in that market-
ers now recognize and seek out stations that
directly target the African-American con-
sumer.

But, unfortunately, there are still institu-
tional problems in the process of advertising.
If you look at the process by which national
advertisers place adds on radio, what you see
are very young, often lower-echelon and jun-
ior employees making decisions. Many of
these decisionmakers may not have experi-
ence with or an appreciation for the value of
the African-American audience.

While we may now be getting more dollars
from companies like Nike, we're still battling
for dollars from companies like BMW and
Mercedes. So, it continues to be an educa-
tional process and a process of getting more
people of color in decisionmaking positions
on Madison Ave. There are several initiatives
and organizations we work closely with, in-
cluding Jesse Jackson’s PUSH, the NAACP
and the Madison Ave. Initiative

R&R: What are your own personal hopes and
goals for minority broadcasters and the organiza-
tion?

JW: Our organization thrives as we gain
ground with new African-American owners
in broadcasting, as well as grow the African-
American voice in our industry. | hope to see
more of that growth and hope to see that the
forces that have been restricting that growth
are turned around. | am optimistic that new
opportunities will be created and that our
voice will be heard.

the very least, one of the top albums of
the year.

Saadiq says, “It’s all about a feeling.
I want this album to feel like a movie,
only it will tell several stories. I always
try to come up with concepts to keep
myself amused, more than anything.
It's not about trying to be deep. I just
like to have fun.”

The disc was produced, written and
performed by Saadiq, as well as guest
producers Michelangelo, Focus & Jake

eral of his musical friends — including
Joi, Babyface and Teedra Moses — on
various cuts.

Discography: With Tony, Toni,
Tone! (Wing/Mercury): Who? (1988),
The Revival (1990), Sons of Soul (1993),
House of Music (1996), The Best of
Tony, Toni, Tone! (2001); With Lucy
Pearl (Pookie Entertainment/Univer-
sal): Lucy Pearl; Solo (Pookie Entertain-
ment): Instant Vintage (2002), All Hits
at the House of Blues (2003), Raphael

from Boyz N the Hood and “Ask of You”  retro sound, the album is set to be, at and Phatman. We also hear from sev- Saadiq as Ray Ray (2004).
e N
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u [ MDURBAN AC TOP 30 POWERED[T]

— i ! t o —— =
‘/ o August 27, 2004 . HEIII!.HASE
WK W ARTIST TME LABELS) B RATs AJ%%: VEG OTLo Most Added/‘——""‘—
1 @  ANITABAKER You're My Everything (Blue Note/Virgin) 1449 +52 160953 § 49 |www.rradds.com
2 e PRINCE Call My Name (Columbia/ 1374 +43 138311 15 451 ARTIST TITLE LABEL(S) ADOS
3 0 ALICIAKEYS Oiary L/RMG/ 1233 +58 146077 12 401 NORMAN BROWN | Might (Warner Bros.) 2
4 4 LUTHERVANDROSS Think About You L/AMG) 1030 79 139482 40 4g;1 | RAPHAEL SAADIO RifleLove (PookiolUniversal 7
5 @  TEENAMARIE Stillln Love (Cash Money/Universal 1058 +43 111875 27 48y 52.7:32?'3’21:3’2"?53“&51’v’fu’f}'c’ff, » ;
6 6  ALICIA KEYS If | Ain't Got You (L/RMG) 888 26 110099 26 a1 LALAH HATHAWAY Forever, For Always, For Love (GAPVMG) 3
7 7 JILLSCOTT Golden (Hidden Beach/Epic/ 849 2 8204 N 4312 JILL SCOTT Golden (¥idden Beack/Epic) 2
9 o BRIAN MCKNIGHT What We Do Here (Motown/ 839 +108 77751 L] 4511 BOYZ 1| MEN What You Won't Do For Love (MSM/Koch/ 2
8 @ R.KELLY Happy People Wive/Zombs) 764 +1 8nn 23 2| BONEY JAMES fBILAL Better With Time (Wamer Bros. 2
10 10 PATTILABELLE New Day (Def SoullDJMG) 698 6 96348 23 4In ;::;::':E'"B:&m ”/7”""“ P :
11 11 KEM LoveCalls (Motown/Universal 655 16 75088 81 3N P
15 @ R. KELLY U Saved Me (ive/Zomba/ 625 +125 66593 10 Im
14 @ BOYZ Il MEN What You Won't Do For Love (MSM/Koch/ 531 +25 43895 7 3812
12 14 USHER Burn (Laface/Zombe) 531 135 60740 19 131 Most
18 @ TAMYRA GRAY Raindrops Wil Fall (19/Sobe/ 451 +N 36967 5 375 Increa sed Plays
17 @ BONEY JAMES f/BILAL Better With Time (Warner Bros.) 435 +54 34648 8 312 TOTAL
16 1; MONICA U Should’ve Known Better (/RMG) 384 -47 24291 18 2491 ARTIST TITLE LABELES) T
19 é LUTHER VANDROSS W/ BEYONCE" The Closer | Get To You (/AMG/ 349 22 28312 17 36/0 R.KELLY U Saved Me (fivaZomta) 3 125
26 PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Def Soul//DJMG) 333 +124 46486 4 5/0 P. LABELLE & R. ISLEY Gotta Go Solo /0ef SoullBUME) 124
21 20  JANET JACKSON R&8 Junkie (Virgin/ 326 -3 27181 8 261 BRIAN MCKNIGHT What We Do Here (Motown/ +108
22 21 LASHELL GRIFFIN Free (Fpic/ 285 37 14546 16 23 ANGIE STONE | Wanna Thank Ya (/AMG/ +30
23 22 VANMHUNT Down Here In Hell (With You) (Capitol 268 28 15663 7 28/3 | LALAHHATHAWAY Forever, For Always, For Love (GRPVME)  +72
25 €D FANTASIA |8elieve (/AMG) 24 0 19611 7 212 | VAMVRAGRAY Raindups Wil Fal 19Sote/ 2
0 iceless (ive/Zomba 259 75 15020 13 2 | AUGIAKEYS Dary UAMG +58
0 ot sl S ) : ! 1 | BONEY JAMES /BILAL Better With Time (WamerBros) ~ +54
24 25  WILL DOWNING Rhythm Of U & Me (GRP/VMG) 250 -24 20514 1 2210 ANITABAKER You're My Everything [Blue Nota/Virgin/ +52
28 @ ANGIE STONE U-Haul (/RMG) 232 +42 13994 2 20/0 KINDRED Far Away (Epic/ +51
- @ TAMIA Still (At/antic/ 220 +50 11138 2 221
- @ ANGIE STONE | Wanna Thank Ya (//RMG) 198 +90 25926 13 13/0
27 @ USHER Confessions Part 2 {Laface/Zomba) 195 +4 29746 4 MN Most
@ AMEL LARRIEUX For Real (Bliss Life/ 191 +24 20405 1 M
—— : , —— , Played Recurrents
51 Urban AC reporters. Monitored airplay data Supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 8/15-8/21. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is TOTAL
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total namber of new adds officially reported to R&R by each | ARTIST TITLE LABEL(S) PLAYS
reporting station. Songs unreported as adds do not counttoward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increasesin total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Ezch daypart on each station is assigned an AQH number. | SMOKIE NORFUL | Need You Now (EM! Gospell 404
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. AVANT Don't Take Your Love Away (Geffen/ 3n
New & Active _ MUSIQ Whoknows (Def SoullBIMG) 8
= HEATHER HEADLEY | Wish | Wasn't (RCA/AMG) 285
LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG) THED Chemistry (THP/ ALICIA KEYS You Don't Know My Name (J/AMG) 275
Total Plays: 161, Total Stations: 21, Adds: 3 Total Plays: 82, Total Statioas: 7, Adds: 0 ANTHONY HAMILTON Charlene (S So Def/Zomba) 267
TARRALYN RAMSEY Remedy (Casablanca/Universal) JAMES LEE Betta {Universall BEYONCE' Me, Myself And | {Columbia/ 257
Total Plays: 160, Total Stations: 18, Adds: 1 Total Plays: 75, Total Stations: 11, Adds: 1 OUTKAST The Way You Move (LaFace/Zombal 250
INCOGNITO True To Myself (Varada/ ST. GEORGE Let's Get Together {Unity/ LUTHER VANDROSS Dance With My Father (/AMG/ 245
Total Plays: 128, Total Stations: 13, Adds: 0 Total Plays: 73, Total Stations: 10, Adds: 0 RUBEN STUDDARD Sorry 2004 (/AMG) 245
GEORGE BENSON Irreplaceable (GRP/VMG/ RHIAN BENSON Words Hurt Too [DKG/
Total Piays: 122, Total Stations: 16, Adds: 2 Total Plays: 53, Total Stations: 7, Adds: 1 Detailed station playlists for all R&R
RICKY FANTE' It Ain't Easy (Virgin/ UNWRAPPED VOL. 3 Doo Wop (That Thing) /Hidden Beach) reporters are availabie on the web at
Total Plays: 107, Total Stations: 13, Adds: 0 Total Plays: 52, Total Stations: 7, Adds: 1 www. radipandrecords,com
Songs ranked by total plays
Y E-Mail
our Free, Weekly E-Mai
» Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.
» Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.
* Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.
* Industry event calendar update : %
| — , / | / |
TR ’ F B B _'I /{J“;—t III.. /‘I
If You’ve Got 60 Seconds, 7 A R
You'll Want To Read the R&R Manager’s Minute! A\ Ay
e e -— "/ ‘, X ! i
To subscribe, send your name, email and contact information to managersminute@radioandrecords.com i . i
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" I0UMemphis, TN’ 21 KON DESHEY 2 REBANCENTIRE
OMPD: Rob Kelley ONVPD; Dale Carter PD:Chip Wil WXBM/Pensacola, FL i goee WACOMWaco, TX
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w0 Bafe e o PO et i
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18-34 Spring
Success Stories

Young demos returning to Country

Anyone paying attention to the 18-34 growth at some
key Country stations back in 1989 could almost have
predicted the impending Country boom. The increases
in that demo back then surely forecast it.

Of course, not all stations showed
early 18-34 growth. And not all sta-
tions that were No. 1 12+ in the late
1980s had strong 18-34 numbers. The
handful that led the way
inattracting a young audi-
ence proved to be harbin-
gers of things to come as
the format exploded in the
early "90s.

Since hope springs eter-
nal, we will focus on a few
of the current crop of B,
Country stations that have
posted big 18-34 shares in
the spring 2004 Arbitron.
Wouldn't it be nice if their leading-
edge 18-34 success is a precursor to
Country’s next big boom?

WGNA/Albany, NY

WGNA has dominated the Alba-
ny, NY market for more than a year,
posting No. 1 12+ shares in the last
five consecutive Arbitrons. Equally
impressive is the station’s rise in the
18-34 demographic; it is now the
market’s overall leader in that cell.
The spring 2004 Arbitron places
WGNA No. 1 18-34 with a 124. In
second place is CHR/Pop WFLY,
with a 10.0.

Offering his thoughts on the sta-
tion’s young-demo surge, PD Buzz
Brindle says, “WGNA's
performance during Phase |_
Two was key to the sta- |7
tion’s success this spring.
Of course, our most play- &
ed song during Phase
Two was Gretchen Wil-
son’s ‘Redneck Woman,’
while Rascal Flatts’ ‘May-
berry’ and the Kenny
Chesney-Uncle Kracker
duet were among our 10
most played tunes. I suspect that the
prominence of those songs had some
impact on WGNA'’s success in the 18-
34 demo.

“We also scored well with both the
18-24 and 25-34 segments of the
demo. WGNA's share of the young-
er teen audience tends to be twice the
national average for the Country for-

Buzz Brindle

Mark Richards

mat, and that helps the station when
those listeners transition into the 18-
24 demo.”

Asked what he does specifically to
attract the younger crowd,
Brindle replies, “Our
weeknight 7pm-midnight
show is designed as a
companion to young adults
and kids doing their
homework, although we
also acknowledge our
older, more experienced
adult demos during the
show. WGNA’s morning
show also works to be rel-
evant and interesting to the younger
audience, as well as to the core 3544
demo.

“WGNA'’s annual July Country-
Fest is also a factor. Over the past 11
years CountryFest has become the
Northeast’s biggest one-day outdoor
country music event, featuring acts
like Keith Urban and Brad Paisley,
who reinforce the station’s image
with the 18-34 audience.”

WKHX/Atianta

In a very crowded radio market in
a very youthful city, WKHX (Kicks)/
Atlanta boasts a strong 6.9 rating 18-
34. This puts it third behind Urban
WVEE (11.2) and Urban WHTA (8.0).
Even more impressive
than WKHX’s current 18-
34 share are the increases
it has seen. WKHX &
WYAY OM Mark Rich-
ards says that WKHX's 18-
34 growth has been noth-
ing short of tremendous.
“We are up over 40% from
spring 2003 to spring
2004,” he says.

Richards attributes the
rise to several factors. “Our on-air
presentation on Kicks has been re-
vamped since my arrival in early
2003,” he says. “The imaging is much
more aggressive, and we have a new
approach to audio processing, acom-
mitment to playing more of today’s
music sooner and a real injection to
keep the momentum of the radio sta-
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tion moving. Marketing and talent
play key roles, as well. Keep in mind
that all of this is sometimes unachiev-
able when talent drags you down.”

Among the recent changes at
WKHX was a change in morning
shows. Moby exited in August 2002
after 12 years at the station, and Ban-
dy & Bailey — Michael Bandy and
James Bailey — arrived in December
of that year.

"“Bandy & Bailey and the Kicks
morning show are clearly more ap-
pealing to a younger audience,” Ri-
chards says. “We have added musical
features to showcase new artists
at night with Wylie Rose. Wylie's Top
Eight at Eight is one of Atlanta’s most

“Every person we
have on the air
comes from a hot
format. They have
a CHR attitude but
a Country heart.”

Joel Burke

listened-to hours among noneth-
nic 18-34 listeners.

“Our new noontime Lunchtime
Live From the ESPN Zone continues to
be one of the most popular things
we do. We invite top artists to do an
acoustic showcase in front of a live
audience on a menthly basis, and we
air it lve on Kicks.”

A Nod To Nashville

Richards also gives a nod to
Nashville for helping WKHX climb
the 18-34 ladder. “The music is
clearly more appealing to a young-
er audience,” he says. “The addi-
tions of Uncle Kracker with Kenny
Chesney, Jimmy Buffett, Gretchen
Wilson and Big & Rich are fresh
sounds that younger listeners are
calling to hear.”

But new music isn’t the only
thing driving listening among 18-

“Uncle Kracker with Kenny Chesney,
Jimmy Buffet, Gretchen Wilson and Big
& Rich are fresh sounds that

younger listeners are calling to hear.”

Mark Richards

34s at WKHX. “We're also playing
the big records that register with
younger listeners, something that’s
critical in maintaining the musical
spectrum established on the radio
station,” Richards says. “It’s funny
how big the Alabama Farewell
Show in Atlanta was this year. All
the 20-somethings in the crowd
knew all the words to the biggest
songs of the '80s.”

Richards acknowledges that he

also has an edge that has all but dis-

appeared in most markets:
the club scene. “Our coun-
try clubs in Atlanta contin-
ue to attract record
crowds,” he says. And he |
notes that the annual
Kicks Country Fair drew
more people last May than
ever before.

“All of us at the event
were impressed at how
young and enthusiastic
the crowds were,” he says. “We're
also seeing bigger and younger au-
diences at concerts by the top tour-
ing acts, from George Strait to Ken-
ny Chesney and Toby Keith. The
shows are sellouts in Atlanta, while
non-country shows are struggling.”

Richards also credits the station’s
relationships with Nashville labels as
another key to Kicks’ success with
the younger demos. “Our partner-
ships with the Nashville labels have
never been better,” he says. “They’re
making a difference in the number of
artists appearing on our air in Atlanta.

"“This market has always been a
good-selling country market, but with
our increased audience and creative
partnerships with the labels, Atlanta
is now the first stop when new music
is released in country. This year alone
Atlanta has moved from a good to
a great sales market, scanning No. 1
with many top artists.”

Excited about the format, the mu-
sic and his relatively new station
home, Richards says, “There is a real
momentum in the format. And in
Atlanta, Kicks is clearly the source for
today’s country — no matter what
the age.”

P

KYGO0/Denver

KYGO/Denver popped a 7.3 in
the spring 2004 Arbitron, good for
second place in the Mile High City.
It was second only to CHR/Rhyth-
mic KQKS, which nabbed a 10.8
18-34.

PD Joel Burke says of KYGO's
strong young-demo showing, “Tt was
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Joel Burke

really the sum of a lot of parts work-
ing together. One part was exciting
new acts — like Gretchen Wilson and
Big & Rich — who were a factor in
creating interest in the format among
the younger demos.

“There were other new acts in the
mix as well; acts who maybe haven't
jumped off the radio as much as
those two, but who contributed to the
young-demo interest in our music
nonetheless.

“Another important part is that

| every person we have on
the air during the week
comes from a hot format.
I read this line some-
where, but it suits us:
‘They have a CHR atti-
tude but a Country heart.”
Everyoneon the air comes
from that mindset. They
create a certain heartbeat
for KYGO that I dont hear
on a lot of other Country
stations. There’s a fine balance be-
tween being high-tech, slick and
highly produced while remaining
high-touch.

“Listeners don't listen to the radio
first — they feel it first. No matter
what a station’s format, turn it on,
step back, and ask yourself what
you're feeling about it, not what
you're hearing. If you don't feel any-
thing, that's a bad sign.”

Describing the feel he tries to cre-
ate to attract the younger demos,
Burke says, “We create a feeling of an
attitude and a certain connection
with them that says they are welcome
to the party. We straddle the fence be-
tween being CHR uptempo with an
in-your-face approach and reaching
outand being very real. We touch lis-
teners, and they can feel the station,
so we can develop a one-on-one re-
lationship with them.”

Sounds good, but how does he do
it? Burke says it's a combination of
being interesting, relatable and enter-
taining. “We make it interesting and
fun with contests, and the entertain-
ment value comes from our airstaff,”
he says. “We create a spirit of fun,
and the funny will follow.”

A Environment
Of Passion

As you can see, Burke puts a lot of
responsibility for KYGO's success
squarely on the air talent’s shoulders.
“The talent is the heartbeat of the ra-
dio station,” he says. “If your on-air
people aren’t passionate about what

Continued on Page 42
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NASHVILLE

Moraine Records
Shortcuts A&R

Publishing and production company takes artists

directly toradio

Radio consolidation, label consolidation, slowing
singles charts and higher promotion costs have created
troubling consequences for artist development over the
past several years. Most alarming has been Nashville’s
abysmal track record with new artists, though recent
successes Gretchen Wilson, Big & Rich and Josh Gracin
give hope for a reversal of fortune. In the meantime, a
fresh business model being employed by a local pub-
lishing and production company is intended to further
boost country’s new-artist batting average.

Moraine Music Group owner and
noted producer Brent Maher (Ken-
ny Rogers, The Judds) knows how
difficult it is to get a promising young
country artist out to the public.
“There are only four major-label
doors to knock on,” he says. “In rock
and pop, there are dozens. Plus, the
rosters have expanded, so it just takes
forever to get product out. If
you're in the system as an estab-
lished artist, you can just roll with
it, but for a new artist, unless light-
ning strikes, your record won't see
the light of day for a year and a
half, two years or more.”

That lag time can be hugely det-
rimental. "It gives everyone in-
volved time to lose the passion
that led to the signing,” Maher
says. "It promotes second-guess-
ing, plus things may have shifted
in the industry. Banjos may no long-
er be in vogue. Even the artist can get
bored with their record, because it's
something they did two years ago.

“With a new artist,
unless lightning
strikes, your record
won't see the light of
day forayearand a
half, two years or

more.”
Brent Maher

That's not healthy for us as a produc-
tion company, and it’s not healthy for
the labels.”

Bust A Jam

In response to the problem, Maher
has founded Moraine Records with
the intention, he says, of “circum-
venting the logjam.” Toward that

Brent Maher

end, the label has hired label-promo-
tion vet Stan Byrd as VP/Promotion.

The model for Moraine is a hybrid
of an independent record label and a
production company. “We'll take the
time to develop the artist,” Maher ex-
plains. “We could easily invest21/2
or three years, if not more. But once
the artist is developed and we believe
we've got a record, we're going to
take the initial steps at radio and in
the marketplace to find out if we've
made the right decisions.”

If indications are positive, the la-
bel will make a choice. “If phones are
lighting up and people are asking for
product, then we make the decision
whether to continue working it our-
selves, utilizing independent distri-
bution, or partner with a major la-
bel,” Maher says. “The artists will
have the biggest part of that decision,
because the key is moving in a direc-
tion that best serves their careers.”

Should Moraine Records choose

Sean Locke

“Once the artist is
developed and we
believe we've got a
record, we’re going
to take the initial
steps at radio and in
the marketplace.”

Brent Maher

a major-label partner, the company
will operate much like a traditional
production company, but with
greater input. “We would always
be involved in marketing aspects,
and, with Stan on board, we
would be an ally at radio,” Maher
says. “From a business perspec-
tive, the key is getting things
moving while there’s still that
freshness and excitement, and
then helping the artist protect the
integrity of his or her unique
gift”
On Deck

Moraine Records has three acts
signed to date and is already work-
ing the first, Sean Locke, at second-
ary radio. As a songwriter, Locke has
had several cu’s, including the Pin-
monkey single “Barbed Wire and
Roses.” His debut single as an artist
is called “Don’t Look Away.”

"We really want to do it right
and build a goed story in the sec-
ondary markets — make sure we
get the right phone and retail re- §
sponse,” Maher says. The label
has pressed an EP that is being ser-
viced to retail on the radio tour.

Singer-songwriter Jenai, for-

merly on Curb, has a writing cred- | ©

it on the current Sara Evans sin-
gle “Suds in the Bucket,” and her
Moraine Records album is roughly
two-thirds complete.

Keni Thomas and his band, Com-
bread, have a military thread running
through their upcoming album.
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NEW ARTIST FACT FILE

Single: “Dixie Rose Deluxe”
Album: Trent Willmon

Producer: Frank “Ears of Steel” Rogers

Release Date: Oct. 12
Hometown: Afton, TX

Sports Team: Tennessee Titans

Birthday: “March 6. | share it with Bob Wills and Skip Ewing.”

Influences: “My favorite singer of all time is
Don Williams. | grew up listening to George
Strait and lots of country music in that era. In
high school my rodeo buddies introduced me
to AC/DG and Stevie Ray Vaughn. | went
through a year or two of that. When | got to
college | discovered stuff like Merle Haggard
and George Jones and started playing

bluegrass and Westem swing.”

Play That Funky Music: “l thought | was a
lead guitar player until | moved to Nashville and

discovered | was not.”

Trent Willmon

The Day Music Changed My Life: “l have
a little bit of ADD, so that happens just about every day. But | remem-
ber the first time | heard ‘Amarillo by Moming.' | was in fourth grade,

Hometown Radio: “There was a station in Childress, TX that has

station. And if the wind was blowing off the Cap Rock, we could get

KLLL or KKYN out of Lubbock, TX.”

Five-Minute Life Story: “You asked the wrong person, buddy. |
can't talk about anything in five minutes. | was bom in Amarillo, TX, and
we were pretty poor. We had a small cattle outfit that averaged around
100 head of mama cows — just enough to piss you off, basically. Both
my parents taught school at various times in my childhood, and | grew
up with 4-H and FFA. No neighbors, but | do have an older brother. We
leamed how to read and listen to music.

“l went to Southwest College in Levelland, TX, the most perfectly
named town besides Plainview, TX. There's nothing to do in Levelland
but drive around, shoot jackrabbits and maybe play a itile mussic. |
didn’t go to class a whole iot, and that's when | realized that i wasn't
going to be an agriculture teacher. | went to San Antonio and worked
for Fiesta Texas for a couple years and played in all kinds of bands. 1
moved to Nashville about nine years ago and worked on producer
Scott Hendricks' horse farm. | got a writing deal, started playing
dancehalls, did a few showcases and signed with Sony in December of

last year.”

Wrangling Rattlers: “We've got a lot of rattiesnakes in West
Texas. You have to shoot 'em. | had some as pets, but they don't make
very good pets. They're not real warm and fuzzy.”

Thomas is a former Special Forces sol-
dier who fought in the battle depict-
ed in the film Blackhauwk Down. “He's
a brilliant musician and public speak-
er who served as military advisor to
three films, including Blackhawk Down
and We Were Soldiers,” says Byrd.
Maher adds, “He’s an outstanding
young man —a great songwriter and
a dynamo on the stage. The album is
a body of work he’s been compiling
for years, never intending for it to

-

Jenai

end up as an album. But we changed
our thinking, because the songs are
so compelling, and it’s important for
our soldiers and their families to hear
them right now.”
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Keni Thomas

Music First

Getting music out in a way that
makes financial sense requires fresh
thinking. “Brent and I had been talk-
ing for a couple of years, trying to
find a business plan that would work
in today’s world,” Byrd says.

The fact that each of the label’s
three artists is also a songwriter adds
another potential revenue stream.
“Most of our artists are signed to the
publishing company,” Maher says.
“But each deal is different, and the
structure will evolve in a way that
best suits each artist. We'll out-
source a lot of creative services
and video, art, marketing and
sales expertise. When it comes
time to partner with a label, the
level of involvement will vary.”
¢ Moraine’s aim is to have a busi-

ness structure that can be shaped

by the contours of the artistry.

“Our real stars have always
marched to their own beat, and there
was rarely a bidding war among the
labels to sign them,” Maher says.
“They only needed one person to say
amen, and it went from there.”
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| 5 @) TERRICLARK Girs Lie Too fMercury) 10493 519 3765 +161 360630 28959 20 112/ | KENNY CHESNEY The Woman With You :{’”‘_’ 2
6 5 JOSHGRACIN | Want ToLive Lyric Street) 8767 904 3151 206 282489 44618 25 1130 :iﬁﬁiﬁfaiﬂlfﬁ.’in”aim“ﬁwﬁm’“‘m :} ’
9 0 GRETCHEN WILSON Here For The Party (pic/ 8514 457 3053 +207 290161 16742 12 113/0 | ) BUFFETT {/M. MCBRIOE Trip Around The Sun (RCAMadboat/ 20 |
| '8 @ ANOYGRIGGS She Thinks She Needs Me (RCA/ 8417 191 3073 +78 284282 7206 26 11310 | TRAVIS TRITT {lJOHNMELLENCAMP What Say You CColumbia) 17 l
7 @ BIG & RICH Save A Horse, Ride A Cowboy (Warner 8ros.) 8328 23 2086 +13 258337 .1902 20 1100 | LONESTAR M. Mom B4/ 16
l 11 @) SARAEVANS Suds In The Bucket /ACA) | | mwose w6 92 A5 285 18 1122 j2:;':{'&';:‘;“5':"’::1':;‘;‘ég’;a;"azfz N :: \
10 D ALANJACKSON TooMuch Of A Good Thing Is A Good Thing /Arsta) 7956 21 2958  +83 267110 4467 11 1120
13 D) GEDRGE STRAIT | Hate Everything MCA) 7777 198 2719 479 256281 7011 8 110
17 @ TOBY KEITH Stays In Mexico (OreamWorks) 6987 1155 2393 +371 231660 34610 4 12| JUAOSTE J
14 (D) RASCALFLATTS Feels Like Today (Lysic Street) 6564 400 2286 +116 213038 2197 11 132 ymcreased Points
16 D PHILVASSAR In A Real Love (Arista/ 6268 270 2209 +121 207421 11673 17 1071 oL
| 18 ) BROOKS & DUNN That's What It's All About (Arista) 6223 943 2222 +329 201578 26720 9 1110 ARmST TIE GRS NCREASE |
15 D JOENICHOLS If Nobody Believed in You (Universal South) 6001 108 2232  +51 134841 1584 22 1100 ;::;::'l’;ﬁ:ﬁ:::‘x:am‘fm i ":;:; '
| 20 Q) TRACEADKINS Rough & Ready (Capitol 4800 186 1862  +65 148200 9751 18 10211 | | OnESTAR M. Mom BAA) it
21 (D) JULIE ROBERTS Break Down Here (Mercury! 4678 229 1745  +63 144871 10565 25 1001 | KEITH URBAN Days Go 8y {apitol +622
22 D) JIMMYWAYNE You Are (DreamMorks) 4269 148 1584  +66 128103 7031 13 994 | GARY ALLAN Nothing OnBut The Radio MCA/ +566
1 24 € DIERKS BENTLEY How Am | Doin’ (Capital 4081 556 1547 +227 125733 22303 15 100f6 2';':"&:’::;;1’&";:;“{"?;:‘” ,;’;"""”” ::f;
25 €@ GARY ALLAN Nothing On But The Radio /MCA/ 4073 666 1430 +224 128206 17198 11 9914 | gape EVANS Sus nThe Bucket fACA/ 514
‘ 26 @ LDNESTAR Mr. Mom BN4) 3309 741 1174 +264 105621 23653 7 96/16 | JBUFFETT M. MCBRIDE Trp Around The Sun (RCAMaiboat) +504
27 @ SHEDAISY Come Home Soon fLyric Street) 2743 384 1029 +107 85956 15632 8  87/1 | GRETCHENWILSON Here For The Party (Epic/ 467 |
| 30 @D BLUECOUNTY That's Cool Asylum/Curb) 2204 168 918 +61 60703 6470 13 863
Bresker €5) OARRYLWORLEY Awful, BeautifulLife (DreamWorks) 2188 107 755 +42 61986 3777 B 6913 |
| 31 €@ CRAIGMDRGAN Look At Us B8R 2032 11 82 5 soess 708 18 soz| JMIOSE |
| 32 €@ MONTGOMERY GENTRY You Do Your Thing [Columbia) w1 20 797 .08 sesss g2 & s | Jmcreased. Plays
28 28 TRAVIS TRITT The Girl's Gone Wild (Columbia) 1721 485 700 193 45087 13760 17 8200 Tom
Sreaker €X) STEVE HOLY Put Your Best Dress On (Curt/ 1635 5 643  +5 45780 1386 14  71/5| ARTIST TILE LseLs) INCREASE
| 38 € TRICK PONY The Bride Asylum/Curb) 1603 88 662 +30 42610 2277 9 G T“:’l’] KsﬂaT.':szsTI:aM'eﬂv::aml%mN s *:;;
|eater €8 BLAKE SHELTON Some Beach WarrerBros) 1538 345 614 +120 42191 12560 4 7018 E:us:m Ml:.":om ,;,sw s Al Rbout s !
38 @ RESTLESS HEART Feel My Way To You (Koch/ 1398 372 513 +135 35795 4415 6 5317 | DIERKS BENTLEY How Am| Doin’ (Capitol +227 I
35 €D CLAY WALKER Jesus Was A Country Boy (ACA/ 1322 73 511 +35 34733 6801 7  G61/2 | GARY ALLAN Nothing On 8ut The Radio MCA +22
39 €D KATRINA ELAM No End In Sight Universal South/ 1122 190 428 +64 27240 3681 6 G179 | GREVCHEN WILSON Here For The Party i) +207
40 € SUGARLAND BabyGi Mercury) 1095 211 418 +64 30558 4930 5 525 ::';r é',m: s"@f,:';::;f:f;%w :::;
| 42 @ PAT GREEN Don't Break My Heart Again (Universal/Republic/Mercury) 970 247 248  +99 27602 4412 2 28121 | TERRICLARK Girls Lie Too Mercury) +161 '
41 € MARK CHESNUTT The Lord Loves The Drinkin' Man (Vivaton) 855 106 338 +25 18501 1088 7  40j2 | J.BUFFETT M. MCBRIDE Trip Around The Sun (RCAMaiboat) +152
| 43 €D TRENTWILLMON Dixie Rose Deiuxe’s... (Columbia) 779 159 368 +29 16429 4172 3 5206
37 39 TRACY LAWRENCE it's All How You Look At It (DreamWorks) 709 386 330 147 18553 8634 9 3800 |
@ J. BUFFETT M. MCBRIDE Tip Around The Sun (CAMaiboa 671 504 201 +152  1aa61 1mz1 1 270 | B eakers .
46 @ JENKINS Getaway Car (Capital 605 133 213 +41 14385 3188 2 414
48 (D DIAMOND RIO Can't You Tell (Arista) 560 113 238 +43 1343 1938 2 240 DARRYL WORLEY
| 45 (D) CLINTBLACK My imagination (Equity Music Group) 514 2 212 +8 1193 288 6 35M Awtul, Beautitul Life (DreamWorks)
| 47 @ L0SLONELYBOYS Heaven (Dr/pic a0 28 167 +22 15170 611 2 9p 3 AddssT'E‘l}IlEol\;%s&B-ZS
| Besze> () REBAMCENTIRE He Gets That From Me (MCA) 483 350 161 +118 11140 8055 1 4036 Put Your Best Dress On (Curt) |
@ CcLEDUS T. JUDD | Love NASCAR Koch) 456 321 178 +120 20564 15170 1 110 5 Adds © Moves 33-29
I 49 () TRENT WILLMON The Good Life (Columbia/ 436 35 60 +5 15787 1618 4 00 BLAKE SHELTON
44 48 BUDDY JEWELL One Step At A Time (Columbia) 432 85 168 51 10272 -1152 10 340 Some Beach (Warner Bros.)
@ CATHERINE BRITT The Upside Of Being Down (ACA/ 406 138 169  +66 7751 1456 1 346 8 Adds ¢ Moves 36-31
[ €D JOHN MICHAEL MONTGOMERY Goes Good With Beer (Warmer Bros) 354 -3 194 +14 6764 465 1 312 N ot by total s
113 Country reporters. Monitored airplay _da}a sup_plied by Mediabase Resea_rqh, adivision of Prgmiere Radio Networks. Sonqs raned by to_tal points torthe.airplay week 0ngs ranked by total plays
1, S n s o ot s 7 ot vt v s el oot ve o e[ tailed station laylsts (o all RBR |
e e e e e T || RTID0n TDCDTT |
| Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with www.radisandrecords. com. i
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« ' COUNTRY TOP 50 INDICATOR :

¥ o August 27, 2004 W
WK WEK  ARTIST TITLE LABEL(S) o eois s es w8t 'R % | Most Added’
1 1 TIMMCGRAW Live Like You Were Oying (Curt) 5714 138 4362 138 137082 3483 14 1100 —
www.rrindicator.com
3 € KEITHURBAN Days Go By (Capital 5379 181 4136 +118 129233 3201 10 113i0 | annsr e wees A00S
5 € TERRICLARK Girls Lie Too Mercury) 5264 178 4077 +156 123983 4157 19 112/0| KENNYCHESNEY The Woman With You (BY4/ 35
2 4 KENNY CHESNEY |Go Back (BN4/ 5109 423 3871 379 123755 8743 17 1080 | REBAMCENTIRE He Gets That From Me MC4) =B
4 5 BRADPAISLEY fIALISON KRAUSS Whiskey Lullaby Arista) 5053 -116 3905 -84 122717 2327 23 1070 :: :::ﬂﬂ'fﬁﬁ;":;:ﬁ;‘"&:m s""wmg:m f;
7 @ ANDY GRIGES She Thinks She Needs Me (7C4) 4638 287 3619 +228 108891 621D 25 111/2| BLAKE SHELTON Some Beach Wamer Bros) 1
8 @ ALANJACKSON Too MuchOf A Good ThingIs A Good Thing (drista) 4627 301 3851 +220 108798 6681 11 113/0 | EMERSON DRIVE November (DrzamMorks/ "
6 8 JOSHGRACIN | Want To Live dyric Street) 4372 669 3268 610 107457 12587 24 101/0 ;:E::;:,Egoﬁoﬂ:n:dsﬁnﬁy‘r{;us?::t/mﬁ/ u;
9 o SARA EVANS Suds In The Bucket /RCA) 4290 314 3317 +275 100031 6585 18 112/0| .ONESTAR Mr. Mom (BNA) 8
11 D GRETCHEN WILSDN Here For The Party (Epic/) 4119 286 3212 +255 96506 6503 11 1110
10 ) GEORGESTRAIT | Hate Everything MC4) 4044 191 3132 +156 94328 4149 8 111
12 (D BIG&RICH Save A Horse, Ride A Cowboy (Warmer Bros) 3414 83 2693 +45 80966 2625 17 1011
13 (B RASCALFLATTS Feels Like Today fyri Street 3353 169 2581 +138 80131 4251 11 1120
15 D BROOKS & DUNN That's What it's All About (drista/ 3265 273 2527 +205 78308 6963 9 1050
16 ) TOBY KEITH Stays InMexico (DreamWorks) 3224 278 2513 +200 76661 7542 4 11113
17 (D TRACE ADKINS Rough & Ready (Capital 3185 305 2392 4233 74179 7874 21 10473
14 ) JOE NICHOLS If Nobody Believed In You fUniversal South) 3138 44 2488 +49 72815 869 23 99N
18 D PHILVASSAR In A Real Love Arista) 2958 195 2264 +156 71349 5020 18 105N
20 @ JULIEROBERTS Break Down Here Mercury/ 2608 62 2054 +44 61028 1903 26 982
22 €D GARY ALLAN Nothing On But The Radio (MCA/ 2593 369 2005 +285 59371 945 11 1086| ANOSTE
21 @ JIMMY WAYNE You Are Dreamiarks) w4 23 W13 .77 w7 519 23 %6 | Jmyereased Points
23 @ DIERKS BENTLEY How Am| Doin’ (Capital 2268 166 1730 +137 52165 4129 16 9612 ToaL
24 €D LONESTAR Mr.Mom /BNA/ 2080 398 1615 +308 48610 9314 7 106/B | ARTIST TMLE Laséus) INCREASE
26 €@ SHEDAISY Come Home Soon (Lyric Street) 1745 230 1338 +176 40567 5373 8  95/9 | LONESTAR Mr.Mom M4/ +398
28 € MONTGOMERY GENTRY You o Your Thing (Columbial 1378 195 1083 +155 32506 4762 7 814 :f:‘:::::s”'ﬁ STO";":’:: m;m"ﬂﬁs”j’ ::;:
29 @D DARRYLWORLEY Awful, Beautitul Life (DresmWorks) 1294 188 1025 +151 28819 3991 8  BGI7 | gy ALLAN Nothing On But The Radio (MCA) 369
34 €D BLAKE SHELTON Some Beach (Warner Bros.) 1226 374 950 +280 28122 8463 4 83/14 | SARAEVANS Suds In The Bucket (RCA/ +31
30 € BLUECOUNTY That's Cool (Asyium/Curt 1076 53 876 +45 24002 1261 13  G4;3 | TRACEADKINS Rough & Ready Capitol L s
31 €D CRAIG MORGAN Look At Us (B5A) 1064 43 807 +37 25159 813 19 573 ;‘;ﬁcﬁg:m&ﬂg:ﬁ:ﬂméwxm . :gg;
27 30 AMY DALLEY Men Don't Change (Curty 1033 423 725 368 25123 9314 29  GO/0| ANDYGRIGGS She Thinks She Neads Me ACY/ +287
33 @ TRICK PONY The Bride (Asylum/Curt) 984 90 755 +72 21278 1978 9  54j2 | GRETCHEN WILSON Here For The Party (ic/ +286
35 € STEVEHOLY Put Your Best Dress On (Curt) 817 50 629 +38 20255 1179 13 51}
36 € RESTLESS HEART Feel My Way To You oct/ 755 119 592 488 18138 3592 7 47}2
32 34 TRACY LAWRENCE It's All How You Look At It (DresmWarks/ 754 196 542 142 17269 3381 11  49f0
37 € MARK CHESNUTT The Lord Loves The Drinkin' Man (Vivaton/ 634 101 513 +71 13749 2550 8 475
38 €D SUGARLAND Baby Gil (Mercury) 633 106 513 +82 11635 1973 6 4012
39 €D CLAYWALKER Jesus Was A Country Boy (204 515 45 418 433 11006 713 6 381
45 €D EMERSONDRIVE November (Dreamiorks) 479 227 384 +173 10989 5711 2 4014
40 € DIAMOND RIO Can't You Tell (Arista) 473 81 374 +42 10692 802 4 353
41 (1D KEITHBRYANT Ridin’ With The Legend (Lofton Creek) 452 66 385 +54 9016 1342 8 2472
a4 @) KATRINA ELAM No End In Sight (Universal Soutt) 9 97 30 476 790 1864 5 65| AMOSE
@ REBA MCENTIRE He Gets That From Me (MCA4/ 3| 297 33 42 98 6B 1 B3| faeressed Plays
@® KENNY CHESNEY The Woman With You (B%4/ 389 389 313 +313 7854 7854 1 3535 TOTL
43 (D NOTORIOUS CHERRY BOMBS it's Hard To Kiss... Umiversa/Sotd 362 21 318 +22 7845 435 6 191 ] AnmisT Trmie waseus) WCREASE
@ J.BUFFETT /M. MCBRIDE Trip Around The Sun (RCA/Maiboey 357 216 273 +173 8103 4851 1 3221 KENNY CHESNEY The Woman With You (B44) +313
@ PAT GREEN Don't Break My Heart Again UnievsalaputicMovcar) 354 255 296 +208 6855 4735 1 26/18 ;‘;’;ﬁl“&x;xh":g’gf’;’m S ::g:
49 @ JENKINS Getaway Car (Capitol) 307 94 248 +68 6379 1861 2 233 BLAKE SHELTON Some Beach (Warner Bros.) +280
47 (@ CATHERINE BRITT The Upside OF Being Down (RC4) 302 76 237 +65 6696 1856 2  25/4 | SARAEVANS Suds In The Bucket (7C4) +275
48 @ TRENT WILLMON Dixie Rose Deluxe’s... (Columbia) 291 76 245 +61 6792 1477 2 24ja | GRETCHEN WILSON Hore For The Party Epic/ el
) ) REBA MCENTIRE He Gets That From Me (MCA/ +238
42 50 BUDDY JEWELL One Step At A Time (Columbia) 21 154 170 12 4598 2682 12 1310 | ypace noKiN Rough & Reaty (Caitol 233
. ANDY GRIGGS She Thinks She Needs Me (AC4/ +228
L 113 Country reporters. Songs ranked bétgtg(l)fl;ﬂ if:rafh; e?:lt;?t;asy week of Sunday 8/15 - Saturday 8/21. A.JACKSON Too Much Of A Good Thing is A/”Giod Thing (Ansts) +220
Gn ‘head. say wneﬂ. Er.l'.l..':lr'.l.'I I"I‘ﬂ.n::i ook S C O
And we'll get you hooks on time. Every time. / e
> Custom Production - Callouts, Montages & Video Hooks .
> Digital, Clear, Consistent > 75,000+ Song Library gkl
- . . gt~ Michael Pelaia
> All Formats & International Titles > On-Time Delivery — e (770)452-HOOK (4665)
Wﬂum
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r COUNTRY CALLOUT AMERICA. py @Buliseve
~/ o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES August 27, 2004
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of August 18-24.
IOTAC CALLOUT AMERICA
ARTIST Title (Label) LIKEA LOT POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN ®
BRAD PAISLEY f/ALISON KRAUSS Whiskey Lulaby Arista/ s23% 7aew w3 wss  am 15% | FIOT SCORES
TIM MCGRAW Live Like You Were Dying (Curt/ 423%  81.3% 11.3% 98.0% 45%  1.0% D
ANDY GRIGGS She Thinks She Needs Me (CA/ 413%  B0.5% 135% 98.8% 35%  13% | M assword of the Weeks Oakes.
JOE NICHOLS If Nohody Believed In You (Universal South/ 408%  80.8% 15.0% 97.8% 20%  0.0% | Question of the Week: Do you think your
favorite Country radio station should play
KENNY CHESNEY | Go Back BN/ 39.5%  765% 16.8% 98.8% 50%  05% | music from pop artsts like Kid Rock, Un-
BIG & RICH Save A Horse, Ride A Cowboy (Wamer Bros.) 37.3%  59.0% 18.8% 96.8% 93%  9.8% :e l:;ajcken B:::ﬁduelz Sherylldgmw.
./ r'1ow often wo!
JOSH GRACIN | Want To Live (Lyric Streed) 320%  723%  190%  97.0% BO%  OB% | e ot be played?
ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista/ 320%  720% 16.0% 97.3% 70%  2.3% | Total .
TERRI CLARK Girls Lie Too (Mercury) 305%  693%  198%  97.8% 68%  2.0% gfugfyys‘:‘a‘::n on 1y foverite
GRETCHEN WILSON Here For The Party (£pic/ 283%  63.3% 20.5% 95.3% 80%  35% | Playthem regularly: 16%
GARY ALLAN Nothing On But The Radio (MCA/ 283%  70.5% 18.8% 94.3% 35%  1.5% g':gs:'f:a S;e"r‘f;;f/%
PHIL VASSAR In A Real Love (Aristal 265%  67.8% 22.8% 96.3% 35%  23% | Playhemalittle: 8%
JULIE ROBERTS Break Down Here (Mercury) 265%  655% 23.0% 96.5% 63%  1.8% r:lever play them: 28%
SARA EVANS Suds In The Bucket /CA/ 255%  64.8% 21.3% 94.5% 65%  20% | \oo iy them onmy favoriee
GEORGE STRAIT | Hate Everything MCA) 238%  63.8% 25.0% 93.5% 33%  15% | Countrystation: 65%
JIMMY WAYNE You Are (BreamWorks) 230%  578%  268%  93.8% 80%  13% l‘:}g fhem s‘;i“":;'g;;ﬁ%
KEITH URBAN Days Go By (Capitol) 225%  62.0% 21.5% 92.0% 7.3%  1.3% | Doesn't matter: 34%
TRACE ADKINS Rough & Ready (Capitoll 21.8%  50.8% 28.0% 92.8% 11.8%  2.3% | Flaythemalittle:8%
f 5 Never play them: 26%
TRAVIS TRITT The Girt's Gone Wild (Columbia/ 19.0%  495% 26.5% 93.3% 123% 50% | p
BLAKE SHELTON Some Beach (Warner Bros.) 17.0%  46.5% 20.0% 73.0% 55%  1.0% ées play them or(;;\/y favorite
BROOKS & DUNN That's What It's Al About (Arista/ 163%  S58%  253%  870%  as% 1% | Rl
DIERKS BENTLEY How Am 1 Doin’ {Capitol) 158%  51.5% 28.5% 89.8% 75%  23% | Play themsome: 13%
MONTGOMERY GENTRY You Oo Your Thing (Cokunbia) 155%  40.3% 20.5% 74.8% 108% 3.3% 52?&2:1‘?&3‘&
AMY DALLEY Men Don't Change /Curt/ 148%  47.5% 29.0% 91.0% 105%  4.0% | Neverplay them:31%
RASCAL FLATTS Feels Like Today (Lynic Street) 143%  43.8% 33.0% #0.3% 10.5% 20% | Mak )
5 Yes, play them on my favorite
BLUE COUNTY That's Cool (Asylumy/Curty 138%  49.8% 33.0% 89.3% 50%  15% | Country station: 63%
CRAIG MORGAN Look At Us (88A/ 135%  50.5% 28.3% 88.0% 80%  1.3% ::ay them regularl7y;/°17%
TOBY KEITH Stays In Mexico (DreamWorks/ 123%  513%  240%  82.5% 50%  23% | D2 themsome 17
SHEDAISY Come Home Soon fLyric Street) 11.0%  38.3% 25.5% 75.0% 9.0%  2.3% | Playthemalittle: 7%
LONESTAR Mr. Mom (BNA/ 11.0%  338%  24.0% 72.3% 10.8%  3.8% ;‘:;:;:’“Y e 2
CLAY WALKER Jesus Was A Country Boy (RCA/ 10.8%  428% 23.0% 75.8% 73%  28% | Yes, play them onmy favorite
TRACY LAWRENCE It's All How You Look At It (DreamWorks) 105%  40.5% 28.5% 82.5% 105% 3.0% ggunt:z:::;:l; 615%15%
rly.
STEVE HOLY Put Your Best Oress On (Curb) 103%  388%  295%  82.0% 183%  28% | piay themsome 13%
TRICK PONY The Bride (Asylum/Curb) 9.3% 31.8% 33.5% 84.0% 145%  4.3% Dloesn't '“°‘“E.'.1“3§.
DARRYL WORLEY Awhu, Beautiful Life (reamMorks/ T8 8% 280%  728%  90%  10% | (U RaleeT
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact it's One Of My
Favorites b) | Like It ¢} It's Okay..Just So-So d} | Don't Like It e} I'm Tired Of Hearing It On The Radio f} | Don't Recognize it . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country airplay
chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3" each in
the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Buliseye. NORTHEAST:
Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charieston, SC, Jackson, MS.
MIDWEST: Mitwaukee, Cincinnati, Cleveland, Kansas City, Lansing, M, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, O City, Houston-Gah Phoenix, Lafayette, LA,
San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, B: ield, Sp WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc..
t i Also Available:
C O U r Powerline { AC Music /Jon Bivers
c Ro s AD s MasterContral / Total Health for Contemporary Living / Ralph Baker & Terri Barrett
On Track / Contemporary Christian Music with Interviews / Dave Tucker
Strength For Living / Real Life Stories Offering Spiritual Encouragement / Bob Reccord & Mike Ebert
At A Glance Spots / Variety of Topics
. g 2004 Holiday Special
Hit country music, 28 pap
0 D 3 % =
interviews with %
, o )
top entertainers Fa mi I hl et
and inspirational , .
commentaries by I’Q I O |
Cranimv winne www.FamilyNetRadio.com
i y winner e-maii: Info@FamilyNetRadio.com
BILL MACK 800.266.1837
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much). Total famillarity rcpmsems the p«wnm

Total sample size is 434 respondents. Total average Iamnllllir/ estimates are based on a scale of 1-5. {1=distike very much, 5 = like very
mpondwtswmmoglmdtlwsong Total burn represents the number of

who said they are tired

on persons 12+. Pelsonsarescleenedwathelnmnm Oncepassed meywnmkememmmbasadonmeIoanmpmkmm
RateTheMusic.com results are not meant to replace caflout research. The results are intended to show opinions of

0% familiarity to appear on survey. Sample composition is based
on the the

r N ™
¢ RateTheMusic. America's Bost Teating County sonas | | QR poweren[]
ale. eMlIsIl:“l.;qg{ P N:\.9P COUNTRYTOP30 . \iiiiic

Artist Title (Label) TW LW Famil. Bum 2554 25ws4 25M54 WK WR  ARTIST TITLE LABELES) TS stis VB ok
TIM MCGRAW Live Like You Were Dying (Curly 444 444 100% 24% 443 BA3 4M 1 @  TIMMCGRAW Live Like You Wers Dying (Curt) 601  +13 12 100
BRAD PAISLEY fIALISON KRAUSS Whiskey Lubaby (risty) 433 421 99% 23% 435 423 444 3 ©  KENNY CHESNEY [ GoBack 8N4/ 578 +8 14 1P
KEITH URBAN Days Go By (Capitofl 423 414 9% 13% 423 438 4N 2 3 % TERRI CLARK Girls Lie Too fMercaryy 573 2 17 1M
KENNY CHESNEY | Go Back (3M4/ 420 419 99% 23% 415 426 4.06 4 @  KEITH URBAN Days GoBy (Capital 557 +4 8 1]
ANDY GRIGGS She Thinks She Needs Me (RCA/ 419 418 95% . 16% 416 425 408 met C. DAWN JOHRSON Die 0f A Braken bt Arists) 48 + % “ Fm
SARA EVANS Suds In The Bucket 204/ 419 422 9% 1% 421 425 417 5 @  GRETCHEN WILSON Here For The Party (Eaic/ 480  +1 6 70
JOE NICHOLS If Nobody Befieved In You (Universaf South) 413 410 91% 16% 420 426 416 EX.E © A JACKSON TooMuchOf AGood Thing... drista) 461 +33 9 0/0
GARY ALLAN Nothing On But The Radio (MCA/ 417 418 79% % 418 431 408 17 €  SARAEVANS Suds In The Bucket /RCA) 425 455 10 100
GEORGE STRAIT | Hate Everything /HCA/ 414 410 88% * 12% 420 423 447 7 9 B PAISLEY fil ERAUSS Whiskay Luleby (il 425 -3 B w100
BILLY CURRINGTON ! Got A Feelin' (Mercury) 413 412 95% 16% 412 420 406 1 D * DOC WALKER North Dakota Boy (Dpen RoadiUniversal 420 +15 1 9/0
JOSH GRACIN | Want To Live fyric Street/ 413 413 9% 19% 488 4 39 13 () BIG&RICH Save A Horse, Ride A Cowboy /MomerBrus) 41 +30 (I - ]
DIERKS BENTLEY How Am [ Doin’ (Capital) 408 410 73% 9% 402 411 396 10 12 % J. MCCOY | Feel A Sin Comin’ On /Open Road/Universall 416 5 14 90
REBA MCENTIRE Somebody /MCA/ 406 418 99% 32% 409 419 402 #46 ()  JUSH GRACIN [ Want To Lira Ly Strase! M +77 1 50
MARTINA MCBRIDE How Far (RC4/ 406 404 97% 25% 402 411 395 8 14 PAULBRANDT Leavin’ (Reprise/ 384 45 13 90
TERRI CLARK Gis Lie Too /Mercury) 405 406 9% 2% 410 408 412 18 @ * CORDEAMFORD Hiroes dooywniont B0+ T a4
TRACE ADKINS Rough & Ready (Capitol 404 410 88% 16% 406 408 404 19 (D BROOKS & DUNN Thar's What It's A About (Arista) 367 +3 5 0
PHIL VASSAR In A Real Love (Arista/ 401 403 86% 4% 400 415 389 j{i};l? GEORGE STRAIT | Hate Everything MCA/ w5 B 10
BROOKS & DUNN That's What It's All About /Arist) 401 404 80% 10% 400 409 394 2 @ * OERIC RUTTAN t Saved Everything (Lyric Street) 360 +24 7 9/0
GRETCHEN WILSON Here For The Party (Esic/ 399 402 9% 21% 401 401 400 20 E.o% B & Ush BROKOP Wadllowes (sphomCiet A ST R °
ALAN JACKSON Too Much Of A Good Thing... /Arista) 397 404 92% 18% 407 415 402 12 20 J.BUFFETTIC. BLACK Hey GoodLookin' {4 Haswar! 328 67 12 1000
AMY DALLEY Men Don't Change /Curt/ 396 394 82% 15% 397 406 390 26 @)  LONESTAR Mr.Mom BNA/ 315 +71 2 8
JIMMY WAYNE You Are (DreamWorks/ 392 401 72% 13% 386 400 377 29 D% WILKINSONS Little Girl (Gper RoadUniversal 284 +57 2 6/0
CRAIG MORGAN Look At Us (388/ 391 390 62% 9% 387 392 383 - @  ANDY GRIGGS She Thinks She Needs Me /RCA/ 274 +49 6/0
SHEDAISY Come Home Soon fLyric Street) 389 - 59% 9% 384 376 390 14 24 % BILLY CURRINGTON | Got A Feelin’ (Mercury/ m 113 16 8/0
TRAVIS TRITT The Girl's Gone Wild (Columbia) 386 380 85% 16% 387 385 388 27 @  GARY ALLAN Nothing On But The Radio (MC4) 266 " +22 3 5/0
RASCAL FLATTS Fesls Like Today fLyric Street/ 384 383 83% 17% 380 397 368 28 @)% GILGRAND Never Comin’ Down (Spin/ 262 +25 2 5/0
JULIE ROBERTS Break Oown Here (Mercury) 379 385 87% 21% 374 362 383 24 @  RASCALFLATTS Fesls Like Today fyric Street) 253 +10 4 50
RACHEL PROCTOR Me And Emily (BNA/ 374 396 94% 29% 372 376 369 @  T0BY KEITH Stays In Mesico DreamWarks/ 231  +59 1 6i2
TOBY KEITH Stays In Mexico (Dreamiorks) 368 379 72% 16% 370 381 362 25 28 REBAMCENTIRE Semehndy MCA) m Al 4 1m
22 30 % AARON PRITCHETT My Way (Royatty) 2286 54 20 160

20 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 8/15-8/21. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
15are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R

Intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radlo ststlons by by each reporting station. Songs unreported as adds do not count toward overall total stations playing asong. # Indicates
\_ calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. \Cancon. © 2004, R&R., Inc. _J
18-34 Spring Success Stories A lot of people aren't paying attention to the ™

Continued from Page 36

they’re doing, how can you expect the audi-
ence to be passionate about what they‘re do-
ing? If the talent can’t relate or think ina con-
temporary mindset, they’ll have a disconnect
with the listeners.”

As for creating a station heartbeat, Burke
says, “That comes from the spiritin the build-
ing. You have to create an environment of pas-
sion, which seems so fundamental and basic,
but which is missing on so many stations. Ul-
timately, the passion in the building translates
into passion over the air. Our mission state-
ment is ‘Passion, Pride and Purpose.”

It's also Burke's belief that one of the rea-
sons many Country stations don’t do weli 18-
34 is that they’re not even trying to do the right
things. “I hear programmers complain at the
CRS that they can’t get people under 40 to lis-
ten to their station, and I think, ‘Wait a
minute,’” he says. “If you listen to Country
radio in a good portion of this country, there’s
a reason people under 40 don’t listen: Most
programmers don’t give them a reason to lis-
ten.

“Indeed, many drive them away. | hear sta-
tions play four or five super-slow records in a
row and think, ‘No wonder they can't get un-
der-40s to listen — they’re putting them to sleep.”

details of how the music comes together.”

Burke also feels strongly that stations must
always build for the future by creating a sta-
tion that looks ahead. “I've always felt that to
appeal to 25-54s and to program for the future
of this format, you have to think young,” he
says. “The station should think, be and act
younger than its four-book-average median
age

“No matter what format you're program-
ming, the radio station has to be ahead of the
curveof its listeners. Forget all that stuff about
walking in unison with them. Lead them
where you want them to go.”

Next week: More 18-34 suiccess stories, includ-
ing KEEY/Minneapolis, WKDF/Nashville and
WBCT/Grand Rapids.

TALK BACK TO R&R!

Do you have guestions, comments
or feedback regarding this column
or other issues?

Call me at 615-248-6655
or e-mail:
Ihelton@radioandrecords.com

-
New & Active,.

CHRISTY SUTHERLAND Freedom (Epic/
Total Plays: 118, Total Stations: 16, Adds: 2

EMERSON DRIVE November (DreamWorks/
Total Plays: 102, Total Stations: 23, Adds: 6

KENNY CHESNEY The Woman With You (BNVA/
Total Plays: 94, Total Stations: 27, Adds: 27

TRAVIS TRITT flJOHN MELLENCAMP What Say You (Columbia)
Total Plays: 75, Total Stations: 18, Adds: 17

BILLY DEAN Let Them Be Little (View2/Curt)
Total Plays: 59, Total Stations: 25, Adds: 21

BRAD COTTER Can't Tell Me Nothin' (£pic/
Total Plays: 31, Total Stations: 10, Adds: 1

JOE DIFFIE If I Could Only Bring You Back (BBR/
Total Plays: 8, Total Stations: 16, Adds: 15

JESSI ALEXANDER Make Me Stay Or Make Me Go (Columbia)
Total Plays: 3, Total Stations: 14, Adds: 14

Songs ranked by total plays

www americanradiohictorvy com
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JULIE KERTES

ADULT CONTEMPORARY

Jkertes@radioandrecords.com

Christmas Music
On AC Radio

How early is too early?

I try to get my Christmas cards out before Thanks-
giving, just to annoy my friends and family. I aim to
finish my shopping before Dec. 1 so I can enjoy the
holiday season without rushing to the mall for that last-
minute gift. But by the time Dec. 25 comes and goes
though, I've had enough Christmas to last me, well, un-

til next year.

A common practice at AC is to
kick off the holiday season with
Christmas music as early pmss
as the day after Thanks-
giving. Many stations
have switched to Christ-
mas programming then
with great success and
have seen tremendous
spikes in their ratings. But
do listeners really want to
deck the halls even before
the Thanksgiving left-
overs are history? | spoke with Val-
lie-Richards Consulting CEO Dan
Vallie, one of the pioneers of this
programming strategy, and this is
what he had to say.

R&R: What are the benefits of
Christmas programming so carly in the
season?

DV: We've commissioned studies
in recent years by both Gailup and
Roper, and they’ve shown that
Christmas is by far the favorite hol-
iday in any gender or demograph-
ic. And even though Bobby “Boris”
Pickett had a “graveyard smash”
with “Monster Mash,” Halloween

Dan Vallie

music doesn’t quite have the impact
of Christmas music.

For years Vallie-Rich-
ards Consulting has been
recommending that Soft
and mainstream AC sta-
tions heavy up on Christ-
mas-music programming
starting on Thanksgiving
weekend. Many program-
mers thought this was too
extreme, but, obviously,
many did it with greatsuc-
cess. Eventually, it became the norm
atmany radio stations. Christmas pro-
gramming is not only a ratings pro-
ducer, it's a revenue generator with
sponsorship opportunities. And that's
what we call a win-win.

R&R: Stations were opert to playing
more Christmas music after 9/11 to ease
the pain of the nation, and that met with
great success. But was that an isolated
phenomenon?

DV: After Sept. 11, 2001, many
more stations than usual went all-
Christmas-music from Thanksgiv-
ing on. That led many radio folk to
wonder if it was a fluke that year be-
cause the emotional state of Ameri-

PARTY! Richard Marx celebrates the release of My Own Best Enemy
{Manhattan Records/EMI), his first major-label release since 1997. Pictured (I-r)
are Marx’s manager, Wayne Isaak; Manhattan Records Sr. VP/co-GM Arif
Mardin and Sr. VP/co-GM lan Ralfini; Marx; and EMI Jazz & Classics President/
CEO Bruce Lundvall.

www.americanradiohistorv.com

ca was still being affected by the
tragic attacks in New York; Wash-
ington, DC; and Pennsylvania. The
following year stations went all-
Christmas-music around Thanks-
giving again, again with success;
then again in 2003, again with suc-
cess. So it wasn'ta fluke.

R&R: Can Christmas programmiing
be used to brand a station?

DV: As we tell our clients, Christ-
mas-music programming from
Thanksgiving to Christmas will —
and already has, for many — be-
come the norm, and the marketplace
will come to look forward to it and
expect it each year. It will become a
programming benchmark for many
stations, and a way to increase the
likelihood of a good December —
and possibly November, if it starts
earlier in that month.

“All-Christmas
programming seems
to be effective no
matter the market
size.”

It could also carry over to Janu-
ary, as it has on many stations, in-
cluding KSFI (FM100)/Salt Lake
City, KRWM (Warm 106.9)/Seattle
and KOIT/San Francisco.

R&R: Tell mie about your findings.

DV: Some of the reports that we
have seen that others have done on
this programming strategy have
been based on 12+ numbers. That's
nice to look at, but not only is that
not a target, it is not what time buys
are based on. So we looked prima-
rily at 25-54. We reviewed the data
from all our client markets, both in
the markets where our client ap-
plied this strategy and in those
where a competitor was the one ex-
ecuting the strategy, and we con-
cluded the following.

In the great majority of cases, the
25-54 increase in the month of De-
cember was significant, both in
share and in cume. In the majority
of cases, 25-54 women numbers in-
creased in the month of December,
again in share and cume.
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success from year to year.

continue to be successful.

Scrooge Vs. Vallie

Here's an imaginary conversation between Vallie Richards
Consulting CEO Dan Vallie and a famous critic of Christ-
mas. In it, Vallie may even answer some of your own ques-
tions about going all-Christmas.

Scrooge: Playing all Christmas music is just a publicity stunt.

DV: It's a very smart strategic move that has a high degree of

Scrooge: There is no evidence that the AC core female listener
really wants to wallow In the season that early.

DV: Bah, humbug. Look at the information and remember that every
client we work with that played Christmas music went up, and they

Scrooge: If you hold back and get Into the seasonal music heavily
only during the last few days of Christmas, you will be responding far
better to your listeners than the guys who rush the season.

DV: Holding back until the last few days has no effect on Arbitron,
which is exactly what you want to affect. If that same advice was given
to department stores, odds are their sales would not be maximized, just
like a radio station’s ratings wouldn't be.

To us, at Thanksgiving week, it's beginning to look a lot like
Christmas. If people didn’t want to hear Christmas programming, the
ratings wouldn’t go up — but they do. And, who knows, a little more
merriment and good cheer a little earlier in the year may convince a few
more Scrooges to tum over a new leaf.

In the large majority of cases, De-
cember was the biggest month in a
six-month period between October
and March in 25-54, and, in most
cases, 18-49 increased as well. Many
stations saw increases in the month
of November in both these demos,
presumably due to Christmas-mu-
sic programming beginning in No-
vember. In more than half the mar-
kets we reviewed, January also had
a bigger share than the previous
October or November.

Even in markets that had two sta-
tions going all-Christmas, many
times both stations went up in De-
cember, making it a bigger month
for them than either January or No-
vember. In some markets the win-
ter book was equal to the success the
station had in the fall book, when it
benefited from Christmas program-
ming, again indicating a carryover
effect.

All-Christmas programming
seems to be effective no matter the
market size. In one small market,
one station saw 25-54 persons jump
from a 1.4 in November to a 10.2 in
December —and that wasina market
where two stations went all-Christ-
mas. The other AC also increased,
from a 2.1 toa4.1. Ina major market
where two ACs did it at about the
same time, the market-leading AC
went from a 5.1 in November to a
7.8 in December. The other AC went
froma36toa74.

R&R: Did any stations playing
Christmas music see a dip in ratings?

DV: The answer to that is yes,
there were a few, but they were the
exceptions. Sometimes one of the
stations went down if there was
more than one station doing it, or it
might have been a station that
leaned more to hot or modern hit
music. And, of course, there were
stations that did not execute prop-
erly.

We looked at markets that had as
many as four stations playing all

Christmas music, and in those mar-
kets we saw two stations go up.
Keep in mind that when that many
stations go all-Christmas, some are
going to get lost in the imaging and
market confusion of who is doing
Christmas music. And, of course,
the more stations that go all-Christ-
mas-music in their programming,
the more likely someone is not do-
ing it well.

R&R: Is Christmas-music program-
ming the answer for a huge fall book?

DV: This kind of success does not
happen automatically. The pro-
gramming must be done well. Like
any other strategy, it has to be care-
fully programmed and imaged
properly, and the right music must
be played at the right frequency of
exposure.

We had a couple of clients that we
began working with in January
2003, and, later, when it was time to
start talking about Christmas pro-
gramming, we were told by one sta-
tion that they did all-Christmas pro-
gramming the year before and went
down. Another station told how
they dropped dramatically from the
fall book to the winter book.

It took awhile to convince these
clients that the problem could be in
the execution of the music and im-
aging. We reviewed the music, pro-
duced the station and began the
Christmas programming the week
of Thanksgiving. Both stations not
only went up, they had their biggest
months ever in the trends. And it
carried over to the winter book, to
help ensure terrific fall and winter
books back to back, not the big drop
that many expect when they go
from the fall, Christmas book to the
winter book.

It's a good strategy for many sta-
tions; it just has to be done correct-
ly. And, as the joke goes, once you
start hearing Christmas music, Hal-
loween can't be far away. Merry
Christmas!
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| e WeEK  ARTIST TITLE LABEL(S) whs PLavs Al}%el'éi j

1‘ 2 0 FIVE FOR FIGHTING 100 Years {Aware/Columbia) 2033 +17 201350 3 110/0

’ 4 o DIDO White Flag (Arista/RMG) 1984 +121 181279 46 100/0

[ 1 3 MARTINA MCBRIDE This One’s For The Girls (RCA/ 1931 -206 187340 32 109/0
3 4  SHERYL CROW The First Cut Is The Deepest /A&M/interscape) 18£8 73 165352 46 105/0
5 5  MICHAEL MCDONALD Ain‘t No Mountain High Enough (Motown/ 1724 62 167933 42 102/0
7 0 MAROON 5 This Love (Octone/J/RMG/ 1683 +65 185444 18 85/0
6 7 SEAL Love's Divine (Warner Bros.) 1680 221 153553 30 104i0
] 0 KIMBERLEY LOCKE 8th World Wonder (Curb/ 1461 +110 82292 21 94N
1 o LOS LONELY BOYS Heaven (Or/Epic/ 1351 +145 169187 12 1917
8 10 LIONEL RICHIE Just For You f/sland/IDJMG) 1318 110 104829 24 9710
10 11 JOSH GROBAN You Raise Me Up /743/Reprise) 1225 16 119570 43 106/0
12 @ MERCYME Here With Me (INO/Curb) 1185 +84 56263 19 8110
13 13 3DOORS DOWN Here Without You fRepublic/Universall 962 -2 103634 35 6410
14 m KEITH URBAN You'll Think Of Me (Capitol/ 848 +55 64864 14 900
17 @ LEANN RIMES f/RONAN KEATING Last Thing On My Mind (Curb/ 737 +21 33043 1" 84l
15 16 SEALS & CROFTS Summer Breeze ‘04 (Warner Bros.) 690 -89 79118 " 52/0
20 @ JOSH GROBAN Remember When It Rained /743/Reprise/ 653 +172 49587 5 7513
16 18  CELINE DION You And | {Epic/ 616 -148 68705 13 59/0
18 19 EVANESCENCE MyImmortal (Wind-.up/ 580 -3 70520 19 3an
22 @ CHERIE Older Than My Years /Lava/ 483 +63 29020 6 69/5
21 @ HOOBASTANK The Reason f/sland/IDJMG) 472 +44 51466 10 28/0
19 22 JIMBRICKMAN f/MARK SCHULTZ 'Til | See You Again (Windham HilyRMG) 447 132 25318 15 631
30 @ ALICIA KEYS If | Ain't Got You (/RMG/ 297 +111 49073 2 4311
23 24 WILSON PHILLIPS Go Your Own Way (Columbial 283 110 27720 18 5110

|28 @ COUNTING CROWS Accidentally In Love (Dreami¥orks/Geffen) 280 +43 30594 5 161

l 25 @ JEFF TIMMONS Whisper That Way (SLG/Rising Phoenix) 273 +16 7577 3 4502
24 27  FANTASIA |Believe L/RMG) 254 -37 10151 6 49
29 @ CLAY AIKEN [ Will Carry You (RCA/RMG) 245 +31 9382 2 45(7
27 29  CORRS Summer Sunshine fAtlantic) 243 -4 8412 9 36/0
26 30  JAMIE CULLUM Ali At Sea (Verve/Universal) 232 19 4950 17 a4

|

119 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
8/15-8/21. Bulets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do nct count toward overall total stations playing a song.
TYotal Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour
Persons used nerein with permission from the Arbitron Company (© 2004, The Arbitron Company). @ 2004, R&R, Inc.

New & Active

NEWSONG fINATALIE GRANT When God Made You /Reunion/
Total Plays: 210, Total Stations: 39, Adds: 4

SEAL Get It Together (Warner Bros.)
Total Plays: 175, Total Stations: 31, Adds: 8

DIANA KRALL Narrow Daylight (GRP/VMG)
Total Plays: 168, Total Stations: 34, Adds: 3

BRUCE HDRNSBY Gonna Be Some Changes Made (Columbial
Total Plays: 121, Total Stations: 24, Adds: 4

KELLY CLARK.SON Breakaway (Holywood)

Total Plays: 108, Total Stations: 12, Adds: 3

RAY CHARLES fIELTON JOHN Sorry Seems To Be... (Concord/
Total Plays: 55, Total Stations: 15, Adds: 1

DARYL HALL She’s Gone (Rhythm & Groove/Liguid 8

Total Plays: 40, Total Stations 17, Adds: 8

KATRINA CARLSON Drive (Kataphonic/

Total Plays: 7, Total Stations: 19, Adds: 19

CHRISTINE MCVIE Friend (Koch/
Total Plays: 3, Total Stations: 13, Adds: 13
|

Songs ranked by total plays

POWERED[]

MEDIABASE

Most Added’

www.rradds.com

ARTISTTITLE LABEL(S)
KATRINA CARLSON DOrive (Kataphonic)

CHRISTINE MCVIE Friend (Koch/

ALICIA KEYS If | Ain't Got You (/AME)

SEAL Get It Together (Warner Bros.)

OARYL HALL She’s Gone /Rhythm & Groove/Liquid 8)
LOS LONELY BOYS Heaven (OnEpic/

CLAY AIKEN | Will Carry You (RCA/RMG/

CHERIE Older Than My Years fLava/

Most
IncreasedPlays

ARTIST TITLE LABEL(S)
JOSH GROBAN Remember When It Rained /743/Reprise)
LOS LONELY BOYS Heaven (Or/Epic/

DIDO White Flag (Anista/RMG)

ALICIA KEYS If | Ain't Got You (/AME/

KIMBERLEY LOCKE 8th World Wonder (Cur/

CELINE DION Have You Ever Been In Love (Epic/
ENRIQUE IGLESIAS Hero finterscape/

MERCYME Here With Me INO/Curb/

NORAH JONES Don’t Know Why (Blue Note/Virgin)
MARTINA MCBRIDE In My Gaughter's Eyes /RC4/

Recurrents

ARTIST TALE LABEL(S)
UNCLE KRACKER f/DOBIE GRAY Drift Away fLava/
TRAIN Calling AN Angels (Columbia)

SHANIA TWAIN Forever And For Always Mercury/IDJME)

MATCHBOX TWENTY Unwell (Atiantic/

TOTAL
PLAY

INCREASE
+172
+145
+121
+111
+110
+95
+86
+84
+80
+80

ToTAL |
PLAYS
|

1450
1275
1266
1143

SANTANA f/MICHELLE BRANCH The Game Of Love /Arista/AMG) 901

LUTHER VANDROSS Oanca With My Father (L/AMG/
COUNTING CROWS Big Yeflow Taxi (Geffen/interscope/
LONESTAR I'm Already There (BNA/

VANESSA CARLTON A Thousand Miles (/A&Miinterscope/
PHIL COLLINS Can't Stop Loving You /Atiantic/

SHERYL CROW Soak Up The Sun /4 &Minterscope)
NORAH JONES Don't Know Why /Blue Note/Virgin/

884 |
842 |
830
820
798
766
699

www_radipandrecords.com.

Detailed station playlists for all R&R
reporters are available on the web at

HitDisc” is the music service for over 3,000 radio stations, shouldn't it be yours?
TMCentury.com for details.

0

Call 372.406.6800 or e-mail HitDisc

M

CHR. AC. Urban, Country. Rock.
Alternative. Latin, Christian,
Smooth Jazz, Dance. Euro

M CENTURY

www americanradiohistorv com

Got Good Record Service?

Get all the hits, for all the formats, every week for as little as *33 a month!
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it won’t get lost on your desk like a CD Sampler.

You always know where to find your computer, right?

Now you know where to find the latest releases for your format too.
Just go to http://gfa.radioandrecords.com/GFARadio/homepage.htm

Hear the new releases you’re supposed to listen to.

CHR/Pop * CHR/Rhythmic * Urban ¢ Country ¢« Hot AC ¢ Active Rock ¢ Alternative * Triple A * Latin

www americanradiohictorvy com
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4 N\ M\
H America’s Best Testing AC Songs 12 «
ﬁmﬂll}MIISIﬂhﬂﬂlll For The Week Ending 8/27/04 R R ACTorP30 ). F ‘f‘l‘ﬁﬁ“
= ™ ___ | | éawmb MEDIAB
Artist Title (Label) TW LW Fami. Bum 25-54 25-34 35-54 W WEB  ARTIST TMLE wLABEL(S) el BRI o
3 @  MARDDN 5 ThisLove (ctonaldiAMG) M 48 17 100
MAROON 5 This Love (Uctonel//AMG) 389 386 96% 39% 385 388 34 1 2 CELINE DION You And | Egic ®W 5 12 8o
KEITH URBAN You'll Think Of Me (Capital} 384 374 7% 11% 384 356 393 f Z 3 LIONEL RICHIE Just For You (Istand/10JMG) 344 15 20 110
. . 4 4 GEORGE MICHAEL Amazing (Epic/ 341 7 12 81
JOSH GROBAN You Raise Me Up (743/Repnise/ 381 390 97% 43% 381 353 381 5 5 FIVE FOR FIGHTING 100 Years (Aware/Columbia) 322 1 2 120
LOS LONELY BOYS Heaven (0r/Epic) 379 374 80% 20% 394 370 4.04 7 B % ALANIS MDRISSETTE Everything (Maverick/Reprise) 304 +17 19 70
JIM BRICKMAN... T | See You Agan (Windham HWAMG) 379 377 68% 14% 382 360 388 6 IS TSR Divivo Warmer Srus) i) i
1 e % SARAHHARMER Almost (Zoe/Rounder/ 240 +10 18 8i0
3 DOORS DOWN Here Without You (Republic/Universal)  3.78 380 96% 42% 378 366 383 ] SEALS & CROFTS Summer Breeze ‘04 (Wamer Bros.) 237 9 8 40
KIMBERLEY LOCKE 8th World Wonder (Curt! 376 368 89% 3% 372 366 375 13 (D ® JncksouL Shady Doy VKBMGMusi Cansd) 232 412 4 BN
8 11 & S. TWAIN It Only Hurts When... Mercury/IDJMG) 231 -20 20 1410
MERCYME Here With Me INO/Curt) 376 384 TM% 2% 377 381 376 12 @  LOSLONELY BOYS Heaven (ripic) 25 +3 6 4
EVANESCENCE My Immortal (Wind-up/ 372 - 8% 38% 371 353 378 10 3 CORRS Summer Sunshine (Atiantic) 223 4 12 i
5 ) 15 % RON SEXSMITH Whatever It Takes (Vettwerk/ 218 +2 18 8/0
L. RIMES f/R. KEATING Last Thing Dn My Mind Cur/ 371 360 59% 9% 366 356 3.69 2 8 % SARAH MCLACHLAN World On Fire /Arista/aMG) 218 +81 3 50
FIVE FOR FIGHTING 100 Years /Aware/Columbia) 370 370 94% 40% 370 388 364 14 16 % SHAYE Beauty (FM/ Music Canada) 21 -8 4 70
LIONEL RICHIE Just For You isiandi0IMG) 370 368 B5% 24% 372 345 380 16 17 MARTINA MCBRIDE This One's For The Gils RCA) 207 8 20 100
18 Q) DELTA GODDREM Born To Try (Sony Music Australia) 190 +1 6 30
CELINE DION You And | (Epic/ 370 372 78% 20% 367 359 3.69 2 ©  S.CROW ThaFirst Cutls The Despest (4 &48interscapel 189 & ¢ 20 150
MARTINA MCBRIDE This One’s For The Girls 304/ 369 363 94% 37% 367 350 373 20 €4) % DIANA KRALL Narrow Daylight (GRP/YMG) 182 01 70
19 21 M.MCDONALD Ain't No Mountain High Enough Motown/ 179 10 26 9j0
SEALS & CROFTS Summer Breeze 04 Wamer Bros) 361 381 87% 31% 366 344 373 27 EVANESCENCE My lrmartal (Wind) 75 433 16 I
SEAL Love’s Divine (Warner Bros.) 359 354 89% 32% 358 348 362 23 3 DOORS DOWN Here Withsut Fau (Spudislinersall 173 3 M
. : 26 UINCLE KRACKER fIDOBIE GRAY Drift Away laval 159 +5 20 10
MICHAEL MCDONALD Ain't No Mountain... (Motown/ 342 335 95% 47% 338 318 346 i 25 @ SARAH MCLACHLAN Stugid Arista/AMG) 159 M 20 1310
DIDO White Fiag (Arista/AMG/ 332 346 96% 55% 319 312 322 24 26  HODBASTANK TheReason (/siand/IDJMG) 148 12 5 40
SHERYL CROW The First Cut s.. (A&M/merscpe) 324 319 99% G61% 308 286 3.6 @ « swnan MELACHLAN Falkn duistalifsi 1w e 3
28 28 % JACKSOUL Still Believe In Love (Vi/BMG Music Canada) 135 -1 20 1310
UNCLE KRACKER f/DOBIE GRAY Drift Away flava/ 317 310 98% G61% 3.18 302 324 2~ @ SIMPLY RED Sunrise (simplyred.com/Red Ink) 133 0 17 710
Total sample size is 270 respondents. Tolal average lavorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like 25 30  DIDO Don't Leave Home (Arista/AMG) 130 .26 17 300
very much). Tolal familiarity rep ge of who recognized the song. Tolal bum represents the number
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition 22 Canadian AC reporters. d airplay data ied by Mediabase F , adivision of Premiere Radio Networks.
is based on persons 12+. Persons are scregned via the Infemet. Once passed, they can take the music test based on the format/music Songs ranked by total plays for the airplay week of 8/15-8/21. Bullets appear on songs gaining plays or remaining flat from
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
participants on the the intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
local radio siations by calling 818-377-5300. Rate TheMusic.com dala is provided by Mediabase Research, a division of Premiere by each reporting station. Songs unreported as adds do not count toward overall total stations playing asong. W Indicates
\_ adio Networks. )\ Cancon. ©2004, R&R, Inc. )
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armist: Hall & Oates
waseL: U-Watch

By JIMI JAMM, PD, WBWZ (Star 93.3)/Hudson Valiey, NY
& Clear Channel Dir/Cluster Programming, Hudson
Valley

t was the fall of 1984 when I first got

hooked on rock 'n’ soul. I came home
from high school and turned on MTV, as
many teens did, and that was when I first
saw the video for “Out of
Touch” by Hall & Oates. That
song and video made we want
to be a pop singer, and becom- |
ing a fan turned me on to the [
music business, a brief singing §
career and, eventually, radio.

It’s safe to say that Hall &
Oates helped me chart my ca-
reer path. and for that I am for-
ever grateful. In some ways [
feel obligated to tell their story,
because. despite all their success, it
seems they don't get all the eredit they
truly deserve.

Their numbers speak for themselves:
27 Top 40 hits, 16 in the top 10, and eight
No. 1 songs. They have sold more than 60
million alhums worldwide. Then there
was Live Aid. the concert for the Statue
of Liberty and the reopening of the Apollo
theatre with The Temptations.

Now, 30-plus vears into their career,
the duo is saturating the AC chart the
way they used to the pop charts. With
Our Kind of Soul, a new CD of classic soul
covers coming Oct. 26. and a tour with
Michael McDonald underway, Darryl
Hall took some time to reflect on his ca-
reer and the AC format.

Jd: You've had an incredible run at AC,
with fowr hits off the Do 1t for Love CD;
the sample of “I Can’t Go for That” on
Simply Red’s “Sunrise”; and the Celine
Dion song you co-wrote, “Have You Ever
Been In Love?” I don't think people real-
ize how tough it is to last more than 30
vears in this business and still be viable.
Do you take time to enjoy that, or do you
not think about it?

Jimi Jamm

.AC/HoT AC
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artist

DH: I'm certainly not taking time to
enjoy it! As usual, when things are hot,
we're very busy between touring and re-
cording. It never stops. The song “Do It
for Love” is real — if you're go-
ing to work as hard as we work,
youwd better like what you do.

JoJ: Is the pressure to turn out
successful product different
than it was in the '80s?

DH: Yes, because we're not
trying to be pop stars. We know
what our market is. In the '80s
we were pop stars. It just hap-
pened that way; it wasn't a con-
scious thing. I never really
thought of the pressure of writing a hit,
I just did what I did. Although we're pri-
marily AC artists, we enjoy and have al-
ways seen wide demographics in our au-
dience, especially in concert.

Jd: Describe what it felt like being in-
ducted in the Songwriters Hall of Fame
recently.

DH: The company that I'm in 1s
amazing, and vou can see the genera-
tional continuum of great writers. On
one side vou have Neil Sedaka, who is
70 and still sings like he's 20, and on
the other you have a guy like Roh Tho-
mas, whoin I got to meet. I found out we
have mutual admiration for each
other's work. I'm glad to be part of that
timeless continuum.

JJ: The forthcoming CD Our Kind of
Soul is a surprising turn, considering all
the great original music you and John
have turned out. What made you decide
to release these classic soul covers?

DH: For years I've been thinking
about doing this. My whole idea was to
mix and match. There are some new
songs on the CD, as well. ] wanted to do
some of my favorite songs, show them
for the timeless pieces that they are and

tivity

reconstruct them as if I had written
them. I picked songs for their lyriecal
relevance as well as their quality. We
even changed lyrics in some cases.
When you hear this record, you’ll obvi-
ously recognize these songs, but it will
sound like we wrote them.

JdJ: Ha!l & Oates have been charting at
AC since the '70s. How has that format
evolved in your eyes?

DH: I think part of our resurgence is
that AC has changed. When it first came,
it was identified with being middle-of-the-
road and conservative. It came out of a
perceived generation gap in the late '60s
and early “70s between youth culture and
adult culture.

That line has been blurred. There is kid
music and adult music, but we all like the
same music. Older audiences have been
through all the changes, so they appreci-

ate good music, wherever it comes from.
That’s why I think AC is such a vital for-
mat, and it has more of an edge than it
used to.

Jd: In 1997 I got to see you in concert
in Detroit. After the show I thanked you
for still being out there and doing what
you do. You sort of smiled and said, “Well
never stop.” Do you still feel that way?

DH: Yeah. As long as I can do it, I'm
gonna do it. I love it, man. The only thing
I ever wanted to do in life was singing and
playing, and | don't see any reason to
stop.

One listen to what’s coming on the
new CD will tell vou that Darryl Hall
and John Gates can’t and won't slow
down. The first single from Our Kind of
Soul, “I'll Be Around.” goes for adds
Aug. 30.

Hall & Oates

Thank You, Radio! Applauding 65 Years of Community

Service
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MMDHOTAC TOP 40 __ poweren[Td
O — = MEDLABASE

®
WS WS st e paes W e g "ER ™ges| Most Added
1 1 HOOBASTANK The Reason (Is/and/i0.JMG) 3874 49 268499 27 9511 |wwwrradds.com
2 2 LOS LONELY BOYS Heaven (Or/Epic/ 3674 82 242001 23 9400 | ammsvime wases A0DS
3 3 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 3491 -3 231952 16 961 JOHN MAYER Daughters /Aware/Columbial 20
4 4 MAROON 5 This Love (Dctonel//RMG) 3201 09 233559 33 94j0 | DIDO Sand InMy Shoes ArtaliMG) 18
§ @ MAROON S She Wil Be Loved (ctonelJ/AMG) 248 +243 187409 9 g1 | LOSLONELYBOVS More Than Love (vEic 16
o AVRIL LAVIGNE My Happy Ending (Arista/RMG) 1"
5 e 3 00ORS DOWN Away From The Sun (ﬁepablm/Umversa/} 2753 +108 155501 28 N1 RYAN CABRERA On The Way Down /E.V.L.A/Atlantic/ 10
8 @ FINGERELEVEN One Thing Wind-up) 2550  +181 160762 16  86/5 KELLY CLARKSON Breakaway (Haljwood) 9
7 8  SWITCHFOOT Meant To Live (Red lok/Columbia) 2489 76 138622 21 810 ASHLEE SIMPSON Pieces Of Me /Geffen/ 8
8 © GAVINDEGRAW 10on't Want ToBe (/AMG) 2300 +84 131038 23 g1y | SEEVHER{IAMY LEE Broken Wintup) 8
10 10 311 Love Song (Maverick/Voicano/Zombal 2163 49 124167 19 7710
16 )  ASHLEE SIMPSON Pieces Of Me (Geffen) 1938 +462 138892 4 758 Most
11 12 NICKELBACK Someday (Roadrunner/I0JMG) 1912 49 155667 48 760 |fmdcreasedPla s
12 @  TRAIN Ordinary (Columbia) 1893 +69 88989 12 7511 ToTaL
13 14 EVANESCENCE MyImmortal (Wind-up/ 1630 73 N0 38 830 | ARTST TmE LBas INCREASE
15 €D  NICKELBACK Feelin Way Too Oamn Good (Boadrunner/iDJMG) 1604 401 73738 12 NP2 :::;‘;:;’::30‘:‘“;*?;' :‘,:/f"”"”’_ *::g
. e W Mlllm/ +
14 16 SHERYL CROW Light In Your Eyes (A&M/nterscope) 1381 2230 82770 17 69/0 MAROON 5 She Wil Be Loved (DctanelJ/AMG) s
18 (@  AVRILLAVIGNE My Happy Ending (Arista/AMG) 1280 +170 65424 5 70111 | BOWLING FOR SOUP 1985 (Sivertoneive/Zombal +198
17 18 CALLING OurLives (RCA/RMG) 1097 179 58660 20  63j0 FINGER ELEVEN One Thing (Windtup) +181
20 D SARAHMCLACHLAN World On Fire (Arista/RMG) 1010 +174 51884 5 615 ic:ﬁ"l;"‘m;"mwﬂﬂde :;! F"M@f;%gﬁ/ +:;;
) y Happy Ending (Arnis +
19 €@  RICHARD MARX When You're Gone (Manhattan/EMC) 910 +56 44280 11 520 RYAN CABRERA On The Way Oovn £ 1L Adentic 157
21 @ AVION Seven Oays Without You {Columbis) 863 +55 315 12 433 SEETHER H/AMY LEE Broken (Wind-ug/ +154
22 D BOWLING FORSOUP 1985 (Sikertonelive/Zomba) 859  +198 35738 4 am KELLY CLARKSON Breakaway Hadywood) +146
23 @  SCISSORSISTERS Take Your Mama (Universal 725 +81 29988 10 39N
26 ¥  RYANCABRERA On The Way Down /£.V.L.A/Atlantic) 612 +157 26465 4 4510 -
27 €D  SEETHERfIAMY LEE Broken Wind-up) 608  +154 24955 6 418 New & Acti ve —mmm
28 @  KELLYCLARKSON Breakaway (Holywaod) 596  +146 36696 3 399 BONNIE MCKEE Somebody (Rgprise/
256 €D FIVEFORFIGHTING The Devilin The Wishing Wel (Jane Says) (ware/Columbia) 558  +102 16152 3 45(5 I;;":';Valﬁﬂwzﬂl'g v:(‘:ﬁ”:glfam‘::d;ﬂ'
24 @  MARTINAMCBRIDE This One’s For The Girls (3C4) 498 +11 3201 1 222 | Ty Plays: 239, Total Stations: 22, msff""'t
32 @ HOWIEOAY Colide Epic) 483 +132 19083 2 B K. CHESNEY fiU.. KRACKER When The Sun Goes Oown B4/
37 €D  ALANIS MORISSETTE Eight Easy Steps (Maverick/Reprise) 432 +138 13048 2 396 ]:";‘ :;‘;‘2};3;;;%7;2/‘”“‘: 10, Adds: 1
36 @ KILLERS Somehody Told Me /island//0JMG) 401 +102 11036 2 2815 Total Plays: 211, Total Stations: 13, Adds: 2
35 €D  DIANAANAID Last Thing (Five Crowns Music) 365 +55 10928 3 255 | TEARS FORFEARS Call Me Melow Unversal Music Entertainment)
@  JOHNMAYER Daughters (Aware/Columbis) 38 4262 22327 1 3gj0 | JotalPlays: 205, TotalStations: 24, Adds: 2
9 SWITCHFOOT Oare You To Move (Red ink/Columbia)
31 34 BLINK-182 | Miss You (Geffen) 344 40 17768 15 80 Total Plays: 148, Total Stations: 10, Adds: 4
29 35 YELLOWCARD Ocean Avenue (Capitol) 325 123 11408 8 190 ?A\BIIEP:MTI?;V%Sghs/fCA/HMIGJ rdisd
of: ays: , Total Stations: 10, .
30 36 UNCLEKRACKER Rescue fLavs/ 303 A9 9139 4 250 | e G Together Wamer Bros)
34 37 PATMCGEE BAND Beautiful Ways (Warner Bros.) 300 A1 18822 6 1310 | Total Plays: 143, Total Stations: 16, Adds: 2
33 33 MERCYME Here WithMe iNO/Curt) 296 22 15466 713 %Emamgﬁ m {;:l,gw 1 Adds:7
. 0 ys: bg, [otat otations: 11, o
38 € TOBYLIGHTMAN Real Love fava/ 284 +3 1215 4 202 LS LONELY BOYS More Than Love (01/Epic/
@ JOJO Leave (Get Out) (BlackGround/Universall 276 +43 16180 1 102 Total Plays: 41, Total Stations: 16, Adds: 16
97 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week A H A
of 8/15-8/21. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in tot2l plays, the song with the larger increase in plays Detailed station p_lavIISts for all R&R
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total numbar of new adds officially reported to R&R by each reporlers are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times ﬂ d 'm
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persors used herein with permission from the Arbitron WWW.ragi0anarecor om.

Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
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.- R&R Today:

The leading management daily fax

.- radioandrecords.com:

Radio’s Premiere Website

.- R&R:

The Industry’s Newspaper with the

CLASSIFIED ADVERTISING largest help wanted section
Contact LISA LINARES at llinares@radioandrecords.com or 310.788.1622 for information.
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America’s Best Testing Hot AC Songs 12 J
For The Week Ending 8/27/04

¢ RateTheMusic.com

w w w
Atist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34
MAROON 5 She Will Be Loved /Octone//RMG) 437 438 96% 15% 438 441 432
COUNTING CROWS Accidentally... (DreamWorks/Geffen) 413 425 93% 18% 418 422 407
MAROON 5 This Love (Octone///AMG/ 410 428 99% 48% 417 417 41§
GAVIN DEGRAW ! Don’t Want To Be L/AMG) 408 405 85% 15% 407 410 400
SWITCHFOOT Meant To Live (Red /nk/Columbia) 403 417 95% 34% 389 392 38
CALLING Ouwr Lives (RCA/RMG) 402 414 87% 16% 395 397 389
BOWLING FOR SOUP 1985 /Sivertone/Jive/Zomba/ 4.00 - 51% 6% 393 397 1382
FINGER ELEVEN One Thing (Wind-up/ 397 443 88% 21% 394 382 421
AVRIL LAVIGNE My Happy Ending /Arista/AMG) 386 393 92% 19% 392 39 382
HOOBASTANK The Reason #islend//0JMG) 394 412 100% 54% 393 391 397
YELLOWCARD Ocean Avenve (Capitol/ 393 387 87% 24% 381 391 356
TRAIN Ordinary {Cofumbial 381 401 79% 12% 381 379 385
BLINK-182 | Miss You (Geffen/ 388 388 90% 28% 374 379 361

SARAH MCLACHLAN World On Fire (Arista/iMG) 384 393 S50% 9% 399 406 387
FIVE FOR FIGHTING 100 Years /Aware/Columbia) 383 392 95% 3% 377 375 382
3 DOORS OOWN Away From The Sun (Republic/Universall 3.80 396 94% 36% 389 389 390

EVANESCENCE My Immartal (Windup/ 379 390 100% 59% 388 387 390
NICKELBACK Someday (Roadrunner/iDJMG] 369 397 99% 56% 369 363 382
LOS LONELY BOYS Heaven (0r/Epic/ 367 378 97% 40% 359 355 368
ASHLEE SIMPSON Pieces 0f Me (Geffen/ 367 - 91% 28% 370 374 361
311 Love Sang (Maverick/Volcano/Zomba/ 366 375 86% 27% 363 374 339

NICKELBACK Feelin' Way Too... (Raadrunner/DJMG) 363 380 86% 27% 364 366 360
ALANIS MORISSETTE Everything (Maverick/Reprise) 362 358 87% 29% 367 363 3.76
SHERYL CROW Light In Your Eves (A&Miinterscope) 348 362 79% 25% 339 342 331
RICHARD MARX When You're Gone (Manhattan/EMC) 348 360 52% 12% 340 345 333
MARTINA MCBRIDE This One's For The Girls (CA/ 347 357 78% 28% 340 334 382
UNCLE KRACKER Rescue fLava/ 312 322 6T% 25% 315 308 329
SCISSOR SISTERS Take Your Mama (Universal/ 304 330 54% 21% 305 307 3.00

Total sample size is 433 respondents. Total average Iavorabiilty estimates are based on a scale ol 1-5. {1=dislike very
much, 5 = like very much). Total famillarity rep the of respondents who ized the song. Tolal
burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% famiiiarity
to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed,
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LAST THS TOTAL 4= WEEKSON  TOTAL

WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS
1 COUNTING CROWS Accidentally... DreamWorks/Geffer) 850  +44 14 Gl0
# AVRIL LAVIGNE My Happy Ending (Arista/RMG/ 595 447 9 50
2 HOOBASTANK The Reasan fsiandi0JME) 584 +29 20 110
4 TRAIN Ordinary (Coltmbial 52 +18 10 70
6 MAROON 5 She Will Be Loved (Ocrane/RMG/ 529 474 5 4
1 & SARAH MCLACHLAN World On Fire (Arista/MG) 451  +55 8 50
14 ASHLEE SIMPSON Fiezi: Of Me (Geffen) 448 +87 7 410
5 8  LOSLONELY BOYS Heaven (Onpk/ a7 A0 14 4
19 % BRYAN ADAMS Open Road (Universal) 439 4112 36
8 CALLING Dur Lives (RCA/RMG/ 422 «4 17 10
1 11 GEORGEMICHAEL Amazing (Enic; 418 A1 19 80
9 (D + NICKELBACK Feci Way... ifondhumneelME) 408 41 10 40
12 13 3DOORS DOWN Away From The Sun (ReputdcUniversal 374 4 20 150
10 14 SHERYL CROW Light In Your Eyes /A&M/interscapel 374 29 14 50
20 @ * STABILO Everybody Vigin Music Canads) g 21 7T 3
13 16 % ALANIS MORISSETTE Everything Maverick/Reprise) 341 29 W 180
15 17 SEETHER fJAMY LEE Broken (Windup/ 339 2 1 5
18 18 4 FEFE DOBSON Don't Go {Girls & Boys) fisland/iDJMG) 329 § 13 50
16 19 UNCLEKRACKER Rescue Lava/ 318 23 1 a4
23 8 % DEFAULT All She Wrote (7VT) 316 +55 5 30
22 SWITCHFDOT Meant To Live (Red ink/Columbia) 310 +23 6 40
17 22 MIS-TEEQ Scandalous fRerise/ 309 28 10 30
bl 23 MARDON 5 This Love (Dctone/JRMG) 295 23w 180
24 CORRS Summer Sunshine (Atiantic/ 264 +12 14 710
25 i) % SOULDECISION Cadifac Dress findapendent/ 0 +12 8 30
27 311 Love Song Maverick/Volcano/Zomba) 240 +40 4 20
2 &) % NELLY FURTADO Try {DreamWorks/interscope) 230 +8 20 130
EZ) % JACKSOUL Shady Day (Vi/BMG Music Canada) 218 +56 1 611
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4 )
Reporters
oH WETH P Corpes Core, TX WMEEFL, Wayne, IN* KYSRALos Angeles, CA* WPTEMoriolk, VA* ARSKPurtiond, OR* wm CA® XEYW/Tri-Cities, WA WRME/W, Paim Beach, FL
i P et At e o o sm"é!‘.. -y e, LS . S o4
GU!ILVW :P:h g:mm ASHE &Imm 12 RYAN CABRERA g&,gtm &m'm 15 SCISSOR SISTERS o Adds.
Adts 29 GAYI DEGRAW WTGrnd N ALANS MORSSETTE RYAN CABRERA DURAY NSZR/Tucson, AZ' WR ¢
Ay 3 s e, Cly, 0K = Py b Ll
PD. PO: ok 3 . HMH3anta Rosa, CA' POAND: Chandler MO: Caré
R0 e P WCO0/Cape Cod, MA Row: S e odesmtvco 0| AR Ky Evoms Wl Lodisrie, K ;e Sukar WEWTGoophioegsie,NY | FE: e bt BOWLNG FOR SOUP
MO: Trod Htse . S Cemir = ASHIEE SWPSON l‘.;ﬁ‘.."‘."’ "'ﬁﬁ'? Qs do fame Tl n -1 .
L} ki FGER ELEVEN & " Bt Chork - OM: Brisn Dovglas. e e beveors e ! e WZAT/Savannah, GA W Land Lis
PO: Towy ' 3 BOWLING FOR SOUP SO NAYER PD: Mickasl beysn XOXQ/Omaha, NE* WSNE/Providence, Ri* OM:PalGaret mill-i 11 LENNY KRAWTZ
4 McChrkin MD: Neil Wikson' J PD: Steve Pack MOl W »o: ™ 2 SIMPSON
1R MAYER N LOS LONELY BOYS 'FVE FOR FGHTING ™ PO Nrva Dae MO Gary Tresl S QYR 4 TURA DURIN YA CABRERA
WALCKCharteston, SC 0M4P0: Jy Gean 0 i eance s = T S ron
PD: brosd MoKy XDMX/Daltas, 3 L § macmevh PNGER ELEVEN 3
S o [ WX Datas. | W agersiown 2 FYAN IR Hugrs WRFYReating, PA e JOH MAYER LKS
MO Lisa Toomzs WO: i ckoman VU POAD: A Bke § ania s -
leton, WI Wsc Adts Nokdds szmz.l" WGANI HLL H 1 wiza. OK* FVEFOR
i ERE= . e | SEER mage  |iEN. (B ]
DM Brisn Davis ) POrdel . OH WK Harrishurg, PA WO: Tomi 3. James Nokdss REM § M YT e £ BUCKEYEDPEAS .
o 105 LoveLy bovs OMPO: John 0"Dea 5 ALY WXLOMWercesier, MA'
Tt i s o w ¢ o ame | e
H.. o 3
WOAantic City, N we gum = KPLSeallle, WA* = sy !
[ WLNKCariole’ . el (=l [
G Gon Frer i £ e o s o ke it i o oy gy Hioarwn
5o APOMD: Dok Jomes APOMD: Kevia Koske Jorsey 7 SARAH MCLADHUAN LOSLONELY BOYS [l ] AIGA KEYS .
:‘m ANGE e SAME CULLM 10 mm: § f#{umm DN ARAD Ren 1 O AYER mm w#"ﬁ“\?"‘w
KA Att, TX L oy wo | EEdEO il A . e e e 1
0 Dety Hoyts POAMD: Mary Eln Kichioue i o] mﬂ:‘:mﬂ Bimbaly ) Low o3 o o kads
cubvar TREM 31 MARTINA MOBRIDE ¢ A Tom APOARD: Darren McPuake A0 W
o Ooy cer oo puc APOARD Rk 0rn pAT <4 s G oGy
e Wu's,, XST2/Des Moines, A 1 DURMN DURAN . BOWLING FOR SOUP JOHH MELLENCAMP® At &
SEETHER UAMY LEE o o £0: Jm Sehaster w . )
gowes | SEE S JEEST (gmmes gEmEee g gmeew | pOWERED[T]
. W Do Docher : : : Mot
3 i buter oy OH WOVDDedrolt, MI* e 25 LOSLOMELY BOVS gﬁugu% ., Y Chere ﬂ'HIIlA “ASE
LS LovELY BOYS L) e g X0S0/Modesto, CA' 3 SHERYL ChOW K e e p
S o S -t e AP0 Tod Vinte KNIt Lo, M0 *Monitored Reporters
oo o MMQamA | ey | S s~ g Lo ’
FOMNO: Strw Mo OH PO Joba Housion ool 10 JOHH WAYER 40 Blaks Laks City, UT* ”n‘.‘;’o
o e PEbiw, | TpedE o e e August 27, 2004
Wi, M ) SEETHER LAMY LEE DA WA 1 SWITCHOT WVRVASE Lous, MO*
Ao e WV Ciovetand OF KSUE Paso, T M ity PA° : i 112 Total Report
) - R Ot e o %E‘W il g e
TGN Fvh 3 (05 (oL BvS e M Dobiie Mazsta abnii e G oledo, OH* e
2 ppo 1 DURAY Mo Adds (e DURAN DURAX 4 . .
L o GRAM HLL 1 A oo b g FELLY CLARKSON O T s 97 Total Monitored
W Bloghamton, XY | PO MFee HOSHEeteite. - ) KCDUMnerey, CA oy ORYVSan Disgo, CA" i —_—
PR oo D e Raeare 0L exnguen Ky i e AL 16 O 15 Total Indicator
KULERS Nokags PLMD: Coie 0 Ditta w0 M5 e e e HKTmverse Cay, Wl
s KVUU/Colorado Springs, CO ALANS MORISSETTE A
oz POAD: A Carte A2 CA Oreans, LA . Frencisco, CA° i . Did Not Report,
MA D Civis Bieod ggwuumm Wil Kapian vrmnn!a.n : ks 10 e W )
PO Jon 12 LGN PARK : Randy Caia Dencan smes -y 3 10 AL T Playlist Frozen (5):
MD: Bocky MO: Savie & Jln‘m AVRAIL LAVIGHE 10 EARTH AL S
e . WS Columbus. OH H e OURAN DURMY o oot L VLN 9 VAT T KEHK/Eugene, OR
105 LONELY B80S 3 w‘.@- sl fos o SGLE Shps Fraseieco, CA® ¥ KMXS/Anchorage, AK
3 WPLINew P0: Jobn Posi . LY RN
WSS Butal - Enanm mﬁ-ﬁ."‘“"“’ E:‘:a' mhx‘{:.“ug_ue b33 i KRUZ/Santa Barbara, CA
o, s L Evm"'& K Tom Mcare AOAN: T Mikon e e WDAQ/Danbury, CT
Tt DS LONELY 80YS ] WMT/Cedar Rapids, IA

www.americanradiohistorv.com


www.americanradiohistory.com

50

CAROL ARCHER

ca;ther@radioandmords.com

Good Morning,
Baghdad

SMOOTH JAZZ _

IT specialist in Iraq appreciates smooth jazz

K]CD (CD104.3)/Denver morning personality
Kenny Cortes sent several CDs to listener Mark
Ruberson, who, after serving three tours with Army
Intelligence, became an IT contractor and was home on
vacation from his assignment in Iraq. When Ruberson,
39, returned to Baghdad, he e-mailed a thank you to
Cortes, which Cortes forwarded to me with the obser-
vation that the note was a reminder of how powerful

smooth jazz music is.

I took the liberty of writing to
Ruberson to learn more about him
and his love of smooth jazz. Perhaps
you've seen, as | have, TV footage
of vast tents in Iraq filled with rows
of computers on which U.S. troops
read and send e-mail —
so many soldiers, so few
desktops. I know that
members of the armed |
forces have a very serious
job todo, so I never imag-
ined that I'd receive the
following reply from Ru- s =
berson a few days later.  |;

“Hey, Carol, I love talk-
ing about smooth jazz! [
am a contractor here in
Baghdad, and I am going tobe head-
ing to a place called Al Asad, which
is west of Baghdad, soon.

“The hardest thing, besides leav-
ing my family, was to leave my
smooth jazz. Thanks to Kenny
Cortes, I have four more CDs to lis-
ten to out here. CD104.3 is an awe-
some station, and when I got back
on vacation, it was the first thing I
turned on. It may sound silly, but it
was like being with a very good
friend who you have not seen for a
long time.

“Ijust sat there and listened with
a big smile on my face. It was odd
for me to think that [ used tojust lis-
ten to this station, and I thought I

e

Mark Ruberson

enjoyed it then, but that was noth-
ing compared to the way I felt when
I heard that music after being here
[in Iraq] for seven months.

“What was really nice was that
my 11-year-old son, Kaimi, came
and just sat with me and
~== | listened to the music too.

gl During a commercial he
;| looked at me and said,
"You really missed your
music, didn’t you, Dad-
dy?’ He loves smoothjazz
too. He was really funny,
because we were listen-
ing toa song, and he said,
‘That’s Diana Krall.’ I told
him it wasn't, because it
wasn't her sound — not as much pi-
ano as her songs usually have. He
said, ‘Nope, I think it's Diana Krall.’
He had a big smile when the an-
nouncer said it was Diana Krall.”

Acquired Taste

Ruberson continues, “As far as
Armed Forces Radio Network goes,
I'm not sure what kind of taste they
have, but they sure don’t play
smooth jazz, at least not that [ have
heard. [ have gone so far as to buy a
satellite radio, because the compa-
ny told me that they have Smooth
Jazz stations, but they don’t. They
have some decent music, but not
what I love to hear.

“What | like the most is when people bring
their friends over to listen who have never
heard any smooth jazz before, and they

really like it.”

"I will say that there is a smooth
jazz brotherhood. I met a sergeant
major who everyone thought was
really hard-nosed, and I heard him
listening to the Jazzmasters. Auto-
matically, we had a connection. He
placed an order with me to pick up
CDs for him while I was home on
leave. Once guys here find out you
like smooth jazz, word travels, and
you have lots of people coming over
to listen to music with you. A real
bond builds, ard you get to know
people from all over the place.

“l used to just
listen to this
station, and |
thought | enjoyed it
then, but that was
nothing compared
to the way | felt
when | heard that
music after being
here [in Iraq] for
seven months.”

|

“What [ like most is when peo-
ple bring their friends over to listen
who have never heard any smooth
jazz before, and they really like it.
There is somethir.g about the peo-
ple that kind of music draws; they
are much more mellow and happy
people. They tend also to be more
educated, or at least we can have
good conversatiors about all kinds
of topics.

“When [ was in the Sunni Trian-
gle we were mortared quite a bit.
Once we were gettng hit, and a guy
asked meif I ever got stressed. I was
listening to Sade at the time, and I
told him that it was impossible to
get stressed while listening to her.

“I put on ‘Is It a Crime’ for him,
and we sat and waited for the idi-

R&R August 27, 2004

MORE CABERNET, PLEASE T contractor Mark Ruberson (I}, who
says he has a number of “cool Iraqi friends,” is seen here on the Army base in
Taji, Iraq, chowing down with some Iraqi civilian construction workers.

ots to stop shooting at us. We were
in a cement building at the time, so
there was nothing really to worry
about. It relaxed him a lot too. He
said he was going to buy a copy of
her CD when he got home.

"I can tell you some artists | am
really enjoying right now: BWB,
Brian Culbertson and Larry Carlton,
just to name a few. My all-time fa-
vorites are Swing Out Sister, Sade,
Spyro Gyra, Hiroshima, Kim Waters
and Najee. Please don't think that is
all — these are just the ones I could
pop off the top of my head. I really
love that style of music.

“Take care, and thank you very
much for the thoughts and prayers!”

Enter Jazzman

Those who work in smooth jazz
know the impact of the music. Still,
[ was pretty amazed by Ruberson’s
comments, which illustrate how
deeply he understands SJ's benefits.
I've been told that the military pipes
heavy metal like Metallica and Iron
Maiden into armored vehicles to
help the guys keep it up — their
courage, that is — under fire. What
better way to come down from the
stress of combat than by listening to
(of all songs!) Sade’s “Is Ita Crime”?
Please!

My first impulse was to collect
a few CDs and send them to Ru-
berson myself. Maybe, I thought,
1'd ask stations with CD samplers
to chip in two or three copies for
him to give to his buddies. But
then, as [ turned the idea over in
my imagination, I began to won-
der what else the smooth jazz
community might do to really sup-
port U.S. troops in Iraq.

I discussed it with KW]Z/Seattle
PD Carol Handley, because the mil-
itary has a massive presence in that
market. She said that the station had
received a lot of mail from listeners
posted in Irag, including a list of two
three-song sets from a soldier and
his buddy — who share jazz CDs
and tapes in Iraq — to be played
during KWJZ'’s noontime “Listen-
ers’ Choice.”

Handley added that one of
KW]Z's sister stations relayed on-air
messages between military person-
neland their loved ones at home and
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“I'puton‘isita
Crime’ for him, and
we sat and waited
for the idiots to stop
shooting at us.”

that it customized a Jim Brickman
tune to include family messages —
the Iraq remix! Handley reminded
me that 5] provides an oasis from
stressand said that KWJZ would take
part in a Smooth Jazz initiative to
support our troops, on-air or off.

Coalition Of The Willing

Perhaps the Armed Forces Radio
& Television Service would be will-
ing to run hourlong blocks of §] pro-
gramming from stations in markets
like Seattle, San Diego and others
where there are military bases. I'l
look into that and keep you posted
here or in the 5] HotFax. Maybe you
could ask military family members
to record messages for the troops or
even have them record live in your
studio. If there is a News/Talk sta-
tion in your cluster, you might con-
sider asking your programming
counterpart to cover the story.

I'd love to see labels get involved
in this effort, too, possibly by donat-
ing CDs or digital music players al-
ready loaded with music by their
smooth jazz artists. Apparently, the
troops also need batteries, and, ac-
cording to Ruberson’s wife, Kanoe,
there is high demand for Oreos and
Peanut M&Ms.

The point is that the smooth
jazz community is in a good po-
sition to help. I will be happy to
act as the facilitator of this effort,
but I will need your good ideas as
much as your generous support.
Please contact me at 310-788-1665
or via e-mail at carcher@radioand
records.com to discuss any sugges-
tions, creative or practical. Thank
you for your help.
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W SMOOTH JAZZ TOP30 Al BY |
~ . August 27, 2004 M MHABASE'
LAST THIS TOTAL - TOTAL  WEEKSON TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS Au%ucs CHART ADDS Most Added .
1 0 GEORGE BENSON Softly, As In A Moming Sunrise (GRP/VMG/ 867 +56 106507 13 3910 www.rradds.com
3 9 MICHAEL LINGTON Show Me (Rendezvous/ 778 +14 96002 20 39/0 ARTIST TITLE LABEL(S) A00S
2 3 MARCANTOINE Mediterraneo /Rendezvous) 770 -24 91707 27 36/0 NORMAN BROWN Up ‘N’ At 'Em (Wamner Bros.} 6
5 @) BONEY JAMES Here She Comes (Warner Bros.) 754 +62 83968 11 380 | MINDIABAIR Come As You Are (GRPVMG) 8
4 @ DAVEKOZ Alll Seels You [Capitol 702 +3 84233 26 390 | CRAIG CHAQUICO Her Boyfriend’s Wedding tKarada/ §
GREG ADAMS Firefly (275/ 6
8 o GERALD ALBRIGHT To The Max (GRP/VMG)/ 615 +49 73261 15 3810 TIM BOWMAN Summer Groove (iguid &) 3
| 6 7 EUGE GROOVE Livin' Large Naradal 575 -63 64367 28 3710 KIM WATERS In Deep (Shanachie/ 3
9 e ANITA BAKER You're My Everything (Blue Note/Virgin) 560 +3 64421 8 36/0 PATTI LABELLE New Day (Def Soul/OJMG/ 3
7 9 PAUL TAYLOR Steppin’ Out (Peak/ 536 35 67276 30 38/0
l 10 10 JOYCE COOLING Expression (Varada) 497 -31 67765 24 38/0 |
n 11 PAULBROWN 247 (GRP/VMG) 439 86 62596 N 3710
B Most '
12 @  SEAL Love's Divine (Warner Bros) 431 +26 37546 15 3001 / dPI.
16 @  CHRISBOTTI Back into My Heart (Columbial 7 +26 41245 16 3ap |ICrease ays
l 15 @ WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous/ 3717 +5 39782 10 3N g
[ 13 @ DIANAKRALL Temptation (GRP/VMG) 375 +1 29468 22 320 | T ME LS INCREASE
14 16 PAULJACKSON,JR. Walkin' (Blze Note/EMC) 368 5 37657 16 320 gg;‘ilmm zm:i’ft’ I +::
w +
18 m MARION MEADOWS Sweet Grapes (Heads Up/ 320 +9 36522 8 30/0 TIM BOWMAN Summer Groove (Liguid 8 63
21 @ RICHARD ELLIOT Your Secret Love (GRP/VMG) 300 +44 36904 5 281 BONEY JAMES Here She Comes (Warmer Bros.) +62
20 @ RAMSEY LEWIS TRIO The In Crowd (Varada/ 273 +9 33750 13 2210 MINDI ABAIR Come As You Are (GRP/VMG) +61
27 @ TIM BOWMAN Summer Groove {Liguid 8/ 263 +63 26715 3 2813 GEORGE BENSON Softly, As.ln A Momin.g Sunrise (GRPVMG)  +56
22 @@ LUTHERVANDROSS W BEYONCE' The Closer | Get To You (/RMG) 259 +10 24883 20  19i0 :::ﬁ:';tgg::&“;' B°vf"':"°" 7;;/% Warads) +22
| 19 22 NICK COLIONNE It's Been Too Long /3 Keys Music/ 246 2 w3 8 oz | RS YM"ST:;a - WM;EI ' 42
| 25 @ PATTI LABELLE New Day (Def Soul/lDJMG) 226 +9 17475 10 1713
| 26 @ NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.) 225 +11 20133 4 2716
23 25  KIM WATERS In Deep (Shanachie) 219 -29 18593 7 2113
24 26  GLADYS KNIGHT f/[EDESIO ALEJANDRO Feelin’ Good (Vacilon) (Pyramid)) 218 4 11220 1" 15/0 Most
@  SOULBALLET Cream 215/ 66«66 1466 1 182 | Played Recurrents
| 28 28  RENEE OLSTEAD A Love That Will Last (743/Reprise) 150 - 15552 5 14)2 T 6
29 @ NESTOR TORRES .Maybe Tonight (Heads Up/ 140 +1 15857 17 120 OAN SIEGEL In Your Eyes ative Langusgel M
| @ STEVE OLIVER Chips & Salsa /Koch/ 112 +17 4685 1 9/0 RICHARD SMITH Sing A Song (4440) 335
. 39 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay PETER WHITE Talkin' 8out Love (Columbia/ 314
week of 8/15-8/21. Bullets appear on songs gaining plays o remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase | RICK BRAUN Daddy-D (Warner Bros. 299
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported toR&R | B. CULBERTSON f/N. BROWN Come On Up (Warner Bros.) 293
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons PRAFUL Sigh Rendezvous) 284
times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the .
Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. ::II.JSV]\’IA ?::; F;:J;:"{; of Y;I‘fe}(s”"”""”e/ i::
- ide (Shanac)
New & Active NICK COLIONNE High iy’ (3 Keys Music) 225
. . . PRAFUL Let The Chips Fall {Rendezvous/ 217
THA’ HOT CLUB I'm Gonna Love You Just A Little More Baby (Shanachie) | LUTHER VANDROSS Think About You L/RMG) RICHARD ELLIOT Sly (GRAVMG) 200
Total Plays: 111, Total Stations: 11, Adds: 2 Total Plays: 72, Total Stations: 5, Adds: 0 PAUL JACKSON, JR. It's A Shame (Blue Note/EMC) 208
PIECES OF A DREAM It's Go Time (Heads Ljp/ MINDI ABAIR Come As You Are (GRP/VMG) STEVE COLE -
. L . 4 — X veryday (Warner Bros.) 207
Total Plays: 95, Total Stations: 12, Adds: 2 Total Plays: 68, Total Stations: 12, Adds: 6 JAZZMASTERS Puerto Banus (Trigin’ ‘W' lythmy 189
PETER WHITE How Does 1t Feel (Catumbia) ERIC DARIUS Night On The Town (Higher Octave/Narads) CHRIS BOTT! o St “““sm it s
| Total Plays: 93, Total Stations: 11, Adds: 2 Total Plays: 88, Total Stations: 5, Adds: 0 BOTT! Indian Summer (Columbial
PAUL BROWN Moment By Moment (GRP/VMG)/ | CRAIG CHAQUICO Her Boyfriend's Wedding (Narada/ - N K
Total Plays: 81, Total Stations: 9, Adds: 1 | Total Plays: 53, Total Stations: 10, Adds: 6 Detailed station piaylists for all R&R
FOURPLAY Play Around It /RCA Victor) RAFE GOMEZ Icy (Tommy Boy) reporters are available on the web at
Total Plays: 72, Total Stations: 7, Adds: 0 Total Plays: 42, Total Stations: 5, Adds: 1 | ww.radioandrecords. com.
‘ - B Songs ranked i)y total plays B B ) I— -

The Broadcasters' Foundation, helping fellow

broadcasters who are in need.

Find out how you can support our mission.

Visit our website at broadcastersfoundation.org

or email (jor istings at ghhbcast@aol.com
Broadcasters’ Foundation or email Gordon Hastings at ghhbcast@aol.com
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1 @ BONEYJAMES Here She Comes Wamer Brs, BT 43 1221 10 e | caorom o0s
2 2 GEORGE BENSON Softly, As In A Morning Sunrise (GRE/VMG) 206 5 998 12 14/0 | GRADY NICHOLS Tuesday Morning (Compendis) 7
4 3 WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous) 178 1 738 8 150 ’é""::':n“““';"scg"‘:w“; ‘;';',' hre (GRPIVMG) :
Irel
10 @ EVERETTE HARP Can You Hear Me (4440) 173 +40 828 11 182 | caaiGCHAQUICD Hor Boyriends Welding eras 3
5 6 FOURPLAY Piay Around It (RCA Victor/ 168 0 982 10 1410 EVERETTE HARP Can You Hear Me {4440) 2
3 6  KIMWATERS InDeep (Shanachis) 160 2 791 10 140 Most
6 7 MICHAEL LINGTON Show Me (Rendezvous) 159 8 s 18 20 | fncreasedPlays
7 € GERALD ALBRIGHT To The Max (GRAVMG) 156 0 584 15 1310 omL
8 9 ANITA BAKER You're My Everything /Blte Note/Vigin) 153 2 837 7 1410 | amsr e uees INGREASE
18 D  ALJARREAU Cold Duck (GRP/VMG) 145 +28 561 6 120 EVERETTE HARP Can You Hear Me /4440) +40
i GRADY NICHOLS Tuesday Moring (Compendis) +38
9 11 RAMSEY LEWIS TRIO The n Crowd (Narad) 143 10 0111 A2 | el Dk (ARG joes
12 @ STEVE OLIVER Chlps & Salsa (KDL‘/I/ 142 +16 611 5 15’0 GREG ADAMS FiI’BﬂY 218 +28
11 B  RICHARD ELLIOT Your Secret Love (GRA/VMG/ 132 +3 570 4 1100 | MINDIABAIR Come As You Are (GRP/VMIE) +25
15 D JOYCECOOLING Expression (Varads/ 125 +3 597 24 1400 z::lzﬁ“c'::’;l::;iﬂ"; /ﬁ"’/gfwx R *;}
er Boyfriend's Wedding +
14 (@ DAVID BENOIT | RUSS FREEMAN Paimetto Park (Peak/Concord) 123 +1 555 8 110 | penr OISTEAD ALove That Wil st (M3rse =
13 16 NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.) 122 1 465 4 110 TIM BOWMAN Summer Groove (Liguid 8/ +18
21 @ TIMBOWMAN Summer Groove (Liguid 8 120 +18 34 2 120 Most
19 @  CHRIS BOTTI Back Into My Heart (Columbia/ 120 +12 661 17 12/0 / O d
16 19 GLADYS KNIGHT HEDESIO ALEJANDRO Fesiin' Good (Vaciion) (Pyramid) 118 3 s s o |PlayedRecurrents .
- ITAL
17 20  DAVE KOZ Alll See Is You (Capital) 118 -3 356 26 9/0 ARTIST TITLE LABEL(S) LAYS
22 @ MARCANTOINE Mediterraneo (Rendezvous) 105 +4 478 21 8P sg:z:&gt;"a The lo;mY:;;’//SIlmchk/ 753
eeper {Compel
24 @ MARION MEADOWS Sweet Grapes (Heads U/ 99 +3 854 8 100 | ooy uionors Abght Compendal i
26 @ SHADES OF SOUL f{JEFF LORBER W/ CHRIS BOTTI Gazpacho (Narada/ 89 +1 422 4 9/0 RICHARD SMITH Sing A Song (4440) M
- @ DAN SIEGEL In Your Eyes (Native Language/ 88 +14 609 20 8 STEVE COLE Everyday (Wamer Bros. LX)
KIM WATERS The Ride (Shanachie) 3
28 @ ERICMARIENTHAL Secrets (Peak) 8 +3 4% 6 8 Ry = "
30 @ SOUL BALLET Cream (215 85 +2 336 2 101 NICK COLIDNNE High Flyin (3 Keys Music) 32
23 27 DIANAKRALL Temptation (GRP/VMG) 84 A3 3 2 70 NAJEE Eye 2 Eye (¥-Coded) 32
— @ PAULTAYLOR Steppin’ Out (Peak/ 81 +3 256 25 60 :::'::::R{I:':'E S};’;’}";V »’fﬁ‘;’ﬂ”"’ﬂ’ ::
Y
- @ TORCUATOMARIANO Paula 215 80 +1 523 6 80 RONNY JORDAN At Last #¥Coderf 5
20 30  EUGE GROOVE Livin' Large Narada) 80 .24 407 29 710 PRAFUL Sigh (Rendezvous/ 20
WILL DOWNING A Milion Ways (GRE/VMG) 2
17 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 8/15 - Saturday 8/21. BASS X Vonni (Liguid 8) 2
© 2004 Radio & Records. KIRK WHALUM Do You Feel Me (Wamer Bros.) 19
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How To Evaluate A Show

Tips for programmers on coaching air personalities

andy Lane has long been heralded as a great talent
coach. Heck, he even built a business based on it! Great
coaches are willing to share their knowledge in the pur-
suit of excellence, and Randy is no different. Whether
you've been a program director for 10 years or 10 min-
utes, it’s important to understand the essential elements

when working with your air talent.

This week Lane shares 10 pointers for
evaluating and reviewing a show, fol-
lowed by six steps to follow during an
actual review session and a checklist of
specific things to look for when critigu-
ing — or, rather, giving feedback.

Evaluating &
Reviewing A Show

1. Don’t be a boss to
your air talent, be a coach
or director. A boss is sep-
arate from employees,
whereas coaches and di-
rectors are on the same
team with common objec-
tives.

2. You cannot control
talent (or anyone, for that
matter). Concentrate on
positively influencing
them with useful insights, observa-
tions and suggestions.

3. Telling or dictating actually
only gives you the feeling of being in
control. Develop the art of asking

Randy Lane

questions, even if they’re leading
questions. You are likely to get the
talent themselves to arrive at the
point you want to make, which
gives them ownership and makes
them more likely to follow through.

4. Drop the word critique from
your vocabulary, because it implies

criticism. “Feedback” is what most

2 ]
£ N s
" 4
R - S

talent want.

5. Set up a weekly
half-hour individual
meeting with each of the
7 talent. Allow no inter-
ruptions. Morning shows
also benefit from a week-
ly brainstorming and
planning meeting that
includes the program di-
rector.

6. Help talent identify
what they do best. Concentrate on
their strengths, and steer them away
from weaknesses.

7. Use contrast as a growth tool.
First, after the talent or you point out

!

|
|
|

KORN KAMP wccc/Hartford enjoyed backstage access during the Projekt
Revolution tour stop in the market. Steven Wayne — host of the station's
Saturday-night Wayne Manor show — even got to hang out with members of
Korn. Seen here are Korn's Brian “Head”™ Welch, Wayne and Kom's David
Silveria.

www.americanradiohistorv.com

By Randy Lane

whatisn't working well, immediate-
ly pivot to what will work better.
Feedback is most effective when it
is tell-it-like-it-is honest. Deliver
negative points in a casual and non-
emotional way, as you would give
someone the time of day.

8. Good coaches and directors
avoid confrontational language,
which is sure to cause subpar per-
formance. Anything that lowers
confidence and self-esteem (brow-
beating, etc.) is ultimately destruc-
tive.

Allow talent to
evaluate the show
first. This shows
respect, and you'll
find that they will
make many of the
same points you
would have made.

9. Focus on one or two main
points at a time rather than hitting
talent with a barrage of points that
can lead to confusion and self-con-
sciousness.

10. How do you communicate
with talent after a bad book? How
about after a good book? Share rat-
ings and other relevant research in-
formation. Keep the emphasis on
performance, and be supportive,
regardless of the numbers.

The Review

1. Listen to the show or record-
ing thoroughly. Listen to a portion
of it casually, and then transcribe
another portion of it while you lis-
ten. This enables you to be amaz-
ingly specific while at the same
time experiencing the show as a
listener and picking up what ele-
ments are cutting through.

2. Allow talent to evaluate the
show first. This shows respect, and
you'll find that they will make many

CLOSE TO HOME Wind-up artists Alter Bridge are on a radio promo tour
in support of their new record. They kicked off the tour at WRIF/Detroit on Aug.
2. Here are (I-r) Alter Bridge’s Scott Philips, Myles Kennedy and Brian Marshall;
WRIF's Mark Pennington and Doug Podell; AB's Mark Tremonti; WRIF's Arthur
Penhallow and Steve Black; and Wind-up’s Drew Hauser.

of the same points you would have

made.

3. Begin by asking questions: Good coaches al]d
"How do you think the show was " .
today?” “What were you going directors avoid
for?” “How well do you think it .
worked?” “Is there anything you co“fro“tatlo“al
could have done to make it better?” .

"What if..?" language. It is sure

4. Chime in and reinforce the
points they bring up. Follow up to cause Sprar
with your points.

5. Stress the show’s positive as- perfoma“ce'
pects, and help expand what s good

about the show. Agree on the prior-
ity points for the show to focus on.
6. Follow up often with a written,
bullet-point summary for reinforce-
ment. Include positive reinforcement
and one or two points to work on.

What To Watch For

* Role and character develop-
ment

* Memorable content and enter-
tainment value

* Teasing

¢ Branding and imaging

* Localization

¢ Planning and prep

» Specific benchmarks

* Listener interaction

* Recycling content

* Structure (setups, closes, format
clock, etc.)

¢ Communication skills (vocal
dynamics, eye contact, etc.)

* Production value

¢ Information elements

¢ Fundamentals

Randy Lane can be reached at the
Randy Lane Co. at 805-497-7177 or
randy@randylane.net.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1668
or e-mail:
emaxwell@radioandrecords.com

1

BETWEEN A ROCK.... velvet Revolver piayed at the Rolling Rock Town
Fair recently, and United Stations Radio Networks' hardDrive was on hand to
check out the action. Sharing a smoke break are (J-r) hardDrive host Lou
Brutus, VR's Duff McKagan and Slash and hardDrive producer Roxy Myzal.
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P ROCK TOP 30 o POWERED[TY
‘/ ¢ August 27, 2004 T ME“IABASE

W W ARTIST TMLE LABEL(S) L Al%‘r'i:z Y ongures| Most AddECf:;__
1 1 VELVETREVOLVER Slither (RCAIRMG) 689 35 28511 19 280 |wavwirradds.com
i g THREE DAYS GRACE Just Like You (/ive/Zomba) 642 +31 28743 18 28/0 ARTIST TITLE. LABEL(S) s
. . .
SHINEDOWN S|m|.)le Man (Atiantic) 59€ +32 21460 11 270 KENNY WAYNE SHEPHERD Alive fRegrise/ 8
2 4 NICKELBACK Feelin’ Way Too Damn Good (Roadrunner/{DJMG) 566 50 2610 17 2700 KORN Word Up 55/ 5
5 6 ALTER BRIDGE Dpen Your Eyes (Wind-ug) 563 +8 19599 9 281 DROWNING POOL Love And War (Wind-up) 4
7 e LINKIN PARK Breaking The Habit (Warner Bros.) 462 +57 18084 10 212 VAN HALER Up For Breakfast ﬁ_f’amerﬂms.l 3
6 7 JET Cold Hard Bitch (Athantic/ 408 65 22088 29 260 ;llft‘l’(é';:lg:l(:gw:nq{h: Habn;} %f,'gf’ Bros) ;
. . in't Comin’ Home
8 8  SALIVA Survival Of The ?lckest {Island/iDJMG) 384 12 13573 10 22)0 THORNLEY Essy Comes (Roadrumer/BJME) 5
n ©  JET Rollover D.J. (Atiantic) 339 +16 12997 8 250 SKINDRED Nobody /Lava/ 2
10 @ VELVET REVOLVER Fall To Pieces (RCA/RMG) 337 +14 15946 4 261 BURDEN BROTHERS Shadow (Kirtiand) 2
12 11 SEETHER f/AMY LEE Broken (Wind-up) 304 -18 16146 17 14/0 CINDER f/SCOTT WEILAND Lush (3 Sixty) 2
9 12 CROSSFADE Cold (Columbial 292 -47 8629 16 19/0
13 @ PAPA ROACH Getting Away With Murder (Geffen/ 289 +26 9741 6 19/0
15 m BREAKING BENJAMIN So Cold (Hollywood) 284 +28 9168 12 141
14 D  SUPKNOT Duality (RoacunnerIDIMG) 270 9 1as 1 e | Most
16 (D GODSMACKfIDROPBOX Touche (Republic/Universal s+ wo s o |IncreasedPlays, , —
22 D  GREEN DAY American ldiot (Reprise) 229 +64 10890 2 191 fear)
18 )  CHEVELLE Vitamin R {Leading Us Alang) (Epic) 217 +30 6244 3 qgjp | AFTSTTME LEES _ INCREASE
17 19 TESLA Words Can't Explain (Sanctuary/SRG) 192 1 5730 7 1501 ::’:;"“' ::‘;";‘;SHEP:;F':D/ ;";?s:/”*ﬂ"“’ *:i
. rican Idiot (Rep +
20 @ FUTURE lEAD.EI,lS OF THE WORLD Let Me OQut (Fpic/ 185 +6 4571 6 15/0 LINKIN PARK Breaking The Hatit /Wamer Brus.) +57
27 @ SILVERTIDE Ain’t Comin’ Home (/RMG/ 179 +46 5066 2 1712 SILVERTIDE Ain't Comin' Home (/AME) 46
26 @ VAN HALEN Up For Breakfast (Warmer Bros.) 166 +27 3148 2 16{3 DROWNING POOL Love And War (Windug/ +38
21 23 METALLICA Some Kind Of Monster (Elektra/Warner Bros.) 156 -19 3226 1 19/0 SHINEDOWN Simple Man (Atiantic/ _ +32
19 24 KIDROCK | Am (Top Dog/Atiantic) 149 37 326 11 1600 THREE DAYS GRACE Just Like You UfivelZomta/ +31
28 25  EARSHOT Wait (WarnerBros.) 124 9 3068 14 1zt | CHEVELLE VitaninR (Leading Us Mong) (o -
R i BREAKING BENJAMIN So Cold (Hollywood) +28
23 26 RUSH Summertime Blues (Anthem/Atlantic) 123 -39 71197 12 90 VAN HALEN Up For Breakfast (Wamer Bros.) +27
24 27  PUDDLE OF MUDD Sgin You Around (Geffen) 118 27 6882 10 13/0
@ KENNY WAYNE SHEPHERD Alive (Reprise/ 109 +93 5425 1 1718
@ A PERFECT CIRCLE Blue Virgin/ 106 +20 1659 1 10/0
29 30 SWITCHFOOT Meant To Live (Red /ak/Columbia) 106 -9 3420 5 20 Mo St
31 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of Played Recurrents
8/15-8/21. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the larger increase in piays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officlally reported to R&R by each [ , o TME UABELS) :‘L’;c'é
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assignedan AQH | AUDIOSLAVE | Am The Highway finterscape/Epic/ 264
number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitran Gompany). © 2004, R&R, Inc. THREE DAYS GRACE (| Hate) Everything About You (/ive/Zombal 204
H SHINEDOWN 45 [Adiantic) 197
Ne w & A Ctl ve NICKELBACK Figured You Out (Roadrunner/(DJMG) 184
MEGADETH Die Dead Enough (Sanctuary/SRG) BURNING BRIDES Heart Full Of Black 2/ LINKIN PARK Lying From You (Wamer Bros.) 181
Total Plays: 79, Total Stations: 10, Adds: 1 Total Plays: 41, Total Stations: 3, Adds: 0 TRAPT Headstrong (Warner Bros.) 176
THORNLEY Easy Comes (Roadrunner/IDJMG) SKINDRED Nobody Zava/ JET Are You Gonnif Be My Girl /AIIaﬂﬁt/. 160
Total Plays: 77, Total Stations: 11, Adds: 2 Total Plays: 36, Total Stations: 5, Adds: 2 GODSMACK Runm_ng Blind /ﬂgpuMc/Umversall 154
SCORPIONS Love ‘Em Or Leave ‘Em (Sanctuary/SRG) KORN Word Up (Epic/ GODSMACK Re-Align (Republic/Universall 153
Total Plays: 65, Total Stations: 5, Adds: 0 Total Plays: 29, Total Stations: 7, Adds: 5 HOOBASTANK The Reason fisiand//0JMG) 150
TANTRIC After We Go (Maverick/Reprise) PILLAR Bring Me Qown (Flicket/EMI CMG/Virgin) - - -
Total Plays: 65, Total Stations: 4, Adds: 0 Total Plays: 27, Total Stations: 3, Adds: 1 Detailed station playlists for all R&R
DROWNING POOL Love And War (Wind-up/ DROPBOX Wishbone (Re-AlignUniversall reporters are availabie on the web at
Total Plays: 49, Total Stations: 10, Adds: 4 Total Plays: 25, Total Stations: 3, Adds: 0 i r ds.com.

Songs ranked by total plays

Reporters
p—
KZRR/Albuquerque, NM* WBUF/Butfalo, NY* KLAQ/E| Paso, TX* KZZE/Medford, OR KDKB/Phaenix, AZ* KRX0/Sacramento, CA* KMOD/Tulsa, OK* WMZK/Wausau, Wi
On: 00 Moy PO Jata Poul AT Contney Mol PO Marly MeGabe PO: Jow Bomtonny O o Fex A0 O Ot POME: Mk e
O Pl Mooy R s P AOMD: S B MR Py HO: ok Posen o Pt it R0 BROTHERS 6 DROWINNG FO0,
D Jufl Coesols: VAN HALE SLVERTOE 5 VANWALEN Moo 9 EARSHOT 4 125T0MES
o Al ENNY WATNE SHEPHERD 3 VELVET AEVOLVER 3 ammtm 2 SNORED
WMIT, KUFO/Portiand, OR* =) KRTQ/Tulsa, OK*
WZZ0/Alleniawn, PA* WROK/Canon, OH* Latfi Ll WoRAMorisiown, i* | S Em KEBZSWichita Falls, TX
o e o Gomt ot I S i A e o g o - -t vy
Yor e senero o e S0 KBER/Satt Lake Cly, UT* e,
OROwG 1 VB . by
ttorage, A | S KLY Exger, 08 mer | R 1GRQMo, T
o . WXMMNorlolk, VA* e e N oruesiar, MA°
1 svemoe WPXC/Cape Cod, MA | Do e sere0 Sy e FOAD O
A S ot o WY Providerct, RI® KSRX/San Antonio, TX*
WIOS/Augusta, ME - WRCQ/Fayetievile, NC* 2 e e
= ety | KDDgessa, X = e
rieston, i "
VI - [ MBE i, NC* rowereD (Y]
. 7
T BT | e, = e MEDIABASE
[E . KCLB/Paim Springs, CA | KCALRiverslde, CA* 1 e e
e WEBN/Cinclnnall, O0H* ?333::"“ o o ey o e e *Monitored Reporters
2 THAEE DAYS GWACE oAtk
K0OJ/Baton Rouge, LA "% Den wone sener0 KTUX/Shreveport, LA*
L] b o WRVC/Huntingion WROV/Roanoke, VA® ] 49 Total Reporters
0 Joy Do NPO: Sy WRRX/Pensacola, FL* P Ao bt * ‘CMOER LSCOTT WERND _—
et i o MO et 180 s 31 Totat Monitored
Recron WMMS/Cleveland, OH* ? D e 0 ok ks CL IS
:&_ 1 RUSH
KKOC/Beaumont, TX* - WMMR/Piladeiphia, PA" WXRX/Racidord, IL - - 18 Total Indicator
FOAD: M o . KR/Xalamazoo, L raverse City, -
i KNCN/Corgus Christl, TX" | omesr zaﬂ?“_-:r'— R e e L3 Did Not Report, Playlist Frozen (1):
Do sene LT Lt LS Vo WWCT/Peoria, IL
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ACTIVE ROCK TOP 50

v
"/ o August 27, 2004

ARTIST TTLE LABELS)

BREAKING BENJAMIN So Cold (Hollywood)

THREE DAYS GRACE Just Like You (/ive/Zomba)
LINKIN PARK Breaking The Habit (Warner Bros.)
CROSSFADE Cold (Columbia)

SALIVA Survival Of The Sickest fisland/IDJMG)
SHINEDOWN Simple Man (Atlantic/

ALTER BRIDGE Open Your Eyes (Wind-up)

SLIPKNOT Duality (Roadrunner/IDJMG)

PAPA ROACH Getting Away With Murder /Geffen)
VELVET REVOLVER Slither (RCA/AMG/

VELVET REVOLVER Fall To Pieces /RCA/RMG)
CHEVELLE Vitamin R (Leading Us Along) [Epic/
GODSMACK fIDROPBOX Touche (Republic/Universal)
FUTURE LEADERS OF THE WORLD Let Me Out £pic/
EARSHOTY Wait (Warner Bros.)

GREEN DAY American Idiot (Reprise/

JET Rollover D.J. (Atlantic)

LOSTPROPHETS Wake Up (Make A Move) (Columbia/
A PERFECT CIRCLE Blue (Virgin/

NONPOINT The Truth (Lava/

HOOBASTANK Same Direction //sland/IDJMG/
METALLICA Some Kind Of Monster (Elektra/Warner Bros.)
NICKELBACK Feelin’ Way Too Damn Good (Roadrunner/\DJMG)
PILLAR 8ring Me Down (Flicker/EMI CMG/Virgin)
SKINDRED Nobody (Lava/

SILVERTIDE Ain‘'t Comin’ Home //AMG/

KORN Word Up /Epic/

PUDDLE OF MUDO Spin You Around (Geffen/
THORNLEY Easy Comes (Roadrunner/IDJMG)
DAMAGEPLAN Pride (Elektra/Atlantic)

MEGADETH Die Dead Enough (Sanctuary/SRG)
COHEED AND CAMBRIA A Favor House Atlantic (Columbial
TANTRIC After We Go (Maverick/Reprisel

HELMET See You Dead finterscope)

KILLSWITCH ENGAGE The End Of Heartache /Rpadrunner/lDJMG)

KID ROCK ! Am (Top Dog/Atiantic)

12 STONES Far Away (Wind-up/

BURNING BRIDES Heart Full Of Black (¥2/
DROWNING POOL Love And War (Wind-up/
HIVES Walk Idiot Walk finterscope/

KENNY WAYNE SHEPHERD Alive (Reprise/
INSTRUCTION Breakdown /Geffen/

FEAR FACTORY Archetype (Liguid 8/
SKILLET Savior (Lava/

LACUNA COIL Swamped (Century Media)
LETTER KILLS Don't Believe f/sland//DJMG)
MONSTER MAGNET Unbroken (Hote! Baby) (SPV USA)
VAN HALEN Up For Breakfast (Warner Bros.)
KITTIE Into The Darkness (Artemis)
MOMENTS IN GRACE Stratus (Atlantic/

55

roweren[g
MEDIABASE
mE e bl SR ™| Most Added”
1902  +212 87633 18  60/0 www.rradds.com
1781 0 8410 21 590 AR TS ABELS o0
1747 +172 8as4 11 5800 KENNY WAYNE SHEPHERD Alive (Reprise/ 17
1595 N 76838 30  59/0 MUSIC Freedom Fighters (Capitol) 17
1520 +121 71935 11 590 KORN Word Up £pic/ 12
DROWNING POOL Love And War (Wind-up/ 1"
140 4 2622 13 5400
0 +40 6% ) 59' , SILVERTIDE Ain't Comin’ Home (/MG 10
1397 +97 70603 10 I SKINDRED Nobody fLava/ 7
1352 -10 68483 19 58/0 HELMET See You Dead (/nterscope/ 7
1310 +155 60860 7 60/0 THORNLEY Easy Comes (Roadrunner//DJMG/ 6
A T T L [lrrvichyet st s
1057  +216 52218 5 580 16 (HektrarAanti
1029  +160 43119 4 600
984  +107 41985 6 550
933 +67 36489 12 580 Most
B71  +247 37532 3 550 —
855 +8 34896 B 520 | aemstrme weass WoREASE
843 +52 27225 13 511 GREEN DAY American Idiot (Reprise/ +247
e e
0 Lo OHy WO +
742 +58 2321 A0 SH0 | yopy o up fEic) +184
730 -69 23012 13 4900 LINKIN PARK Breaking The Habit (Warner Bros.) +172
662 65 29081 9 581 CHEVELLE Vitamin R {Leading Us Along) /Epic/ +160
0L 0L s i el
ove An ar (Wind-up, +
466  +13 12913 9 2| oy urarinE pin't Comin' Home LIAMG) 130
an +117 7433 5 a0 SALIVA Survival Of The Sickest f/s/and//DJMG) H2
402  +130 22833 4 4510
397  +184 14253 2 432
361 250 12284 13 360
344 +76 5857 3 36 Most
292 +41 8203 7 28/4 Pl 2 yed Re curre nts
290 +41 10165 a 3N o
274 +18 M 50 8 zs" ARTISY MTLE LABEL(S) PLAYS
SEETHER fIAMY LEE Broken (Wind-up/ 669
260 ALz L] = 2710 LINKIN PARK Lying From You (Warner Bros.) 564
26 +114 88 2 3 NICKELBACK Figured You Out (Roadrunner//0JMG) 527
236 +96 7328 2 52 JET Cold Hard Bitch (Atiantic) 523
2 LI T e e e pe
e-Align (Fepubitc/Universa;
A ek S ) THREE DAYS GRACE (| Hate) Everything About You (fveZomba) 846
208 -36 5502 10 2400 DROWNING POOL Step Up (Wind-up/ M2
183 +131 6014 1 3811 | APERFECT CIRCLE The Outsider Virgin/ 419
177 15 3350 9 20 AUGIOSLAVE Show Me How To Live flnterscope/Epic) 404 l
167 +118 13769 1 37 l
162 +40 4657 2192
s au 3| ey & Active
143 17 4655 18 170
147 42 2583 7 1210 KILLRADI0 Do You Know (Columbia)
Total Plays: 85, Total Stations: 12, Adds: 1
145 -16 2070 6 190 FALL AS WELL Lazy Eye Universall
143 -59 4322 12 16/0 Total Plays: 79, Total Stations: 11, Adds: 1
BURDEN BROTHERS Shadow /Kirt/and
e ) . ‘ il Total Plays: 37, Total Stations: 8, Adds: 1
115 -9 2364 6 160 MUSIC Freedom Fighters (Capito
94 -3 1442 3 1110 Total Plays: 20, Total Stations: 19, Adds: 17

60 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 8/15-8/21. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AGH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004,
The Arbitron Company). © 2004, R&R, Inc.
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Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.
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C RIETHOMUSICCOM ) e s st ac i e ok Songe RR; ROCKTOP30 . Fovm
— CANADA MEDABASE
Artist Title (Label) TW LW Famil. Burn 1sh-A34 18h-A24 25”34 WK e aRnST TIE LABeLl) ks ERT shiois
KILLERS Scmebody Told Me fisland/0/MG) 558 +30 12 e

BREAKING BENJAMIN So Cold (Hofywood) 442 437 8% 9% 431 428 433 3 LINKIN PARK Breaking The Habit (Warner Bros.) 515 +46 3 710
CROSSFADE Cold Columbia/ 433 433 7% 8% 410 394 429 5 VELVET REVOLVER Shichar (4085 457 +1 19 700
THREE DAYS GRACE Just Like You L/ive/Zomba/ 430 437 95% 20% 397 393 402 2 4 % MATTHEW GOOD BAND Alert Status Red /Atiantic/ 445 .37 15 ]
EARSHOT Wait (Wamer Bros.) 429 429 75% S% 424 441 407 €D + TEAPARTY Tu'Wtiogs On The Wal EM Music Consclyl 438 +44 6/0
SLIPKNOT Duality (RoadrunneniDIMG) 426 424 90% 15% 427 419 435 4 6  SEETHER HAMY LEE Broken Windup/ 428 21 1000
LINKIN PARK Breaking The Hahit (Wamer Bras.) 423 4% 98% 25% 409 405 414 10 GREEN DAY Aemarican idiot (Rapwise) 35 +TBe 30
PAPA ROACH Geting Away With Murder (Geffen/ 423 413 5% 6% 416 426 487 13 JET Rollover D.J\. (Atlantic) 37 +80 5 6i0
VELVET REVOLVER Sither (RCA/RMG) 415 383 88% 22% 409 404 415 14 ALTER BRIDGE Open Your Eyes (Windup) n +5 40
SEETHER f/AMY LEE Broken (Wind-up/ 412 414 96% 27% 395 400 388 n (D  FRANZFERDINAND TakeMe Ot Domino/Epi/ 316 +24 8 50
LOSTPROPHETS Wake Up (Make A Movel (Columbia) 412 402 87% 13% 392 410 373 11 % TREWS Tired Of Waiting (Sony Music iamassf mn 4 10 30
A PERFECT CIRCLE Blue Virgin) 407 402 4% 5% 408 437 385 2 m’ & WAKING EYES Watch Your Money (Warner Bros.) 296 +4 10 GIO
GODSMACK fIDROPBOX Touche (RepubliUniversall 404 412 59% 8% 378 350 4.06 7 13 # TRAGICALLY HIP Vaccination Scar (Zog/founder) 218 /19 610
PILLAR Bring Me Down (Ficker/EMI CGigin A0 393 a5% % 373 383 358 9 14 % NICKELBACK Feelin’ Way... (Roadrunner/0JMG) 264 ) 46 20 2000
CHEVELLE Vitamin R (Leading Us Along) (Eaic/ 398 - 4% 5% 372 407 338 19 DASHBOARD...Vindeated (Vagrontiterscossl  248C." [ #€ 7
NONPOINT The Truth (Lava) 35 -~ M% 4% 390 414 366 22 % BRYAN ADAMS Open Road (Universal !
VELVET REVOLVER Fal To Pieces (RCA/AMG) 381 381 6% %% 395 374 4R 513 b z;:s‘::;mmm f:)““’ 3: +;: 13 ‘;::
HOOBASTANK Same Direction (isisnd/0IMG) 390 396 83% 17% 367 365 370 = 16, JET Cold Hard Bitch it 8 g e
ALTER BRIDGE Open Your Eves (Wind-up/ 384 386 70% 16% 354 340 3.70 18 20 % RUSH Summertime Blues dnthenvAtianti) ) e "
FUTURE LEADERS OF THE WORLD Let Me Out (fic/ 383  — 48% 7% 367 363 2372 0 2 mm"m’; Thee Resson dslusgiOME) 5 AL 6
SALIVA Survival Of The Sickest (istand/iDIMG) 381 376 70% 13% 370 365 3.76 17 22 # THORNLEY So Far Sa Good fR MG w a7 n 1
SHINEDOWN Simple Man (Atéantic/ 376 370 73% 20% 364 380 350 % @ TRA Ontnary (Coumbis TS A B
PUDDLE OF MUDD Spin You Around (Geffen) 368 380 73% 18% 326 293 359 18 24 LENNY KRAVITZ Where Are We Runoin? Vigin/ 187 5w 180
GREEN DAY American it (Reprise) 366 - 65% 1% 338 360 315 peic 8 VELVET REVOLVER Fal ToPiecos RCAAMG) 183 +38 < - S
TANTRIC After We Go (Maverick/Reprise) 361 - 2% % 334 342 3 Bebar % THORNLEY Come Again (Rosdrunner//BJME) 169 +22 1 20
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JET Rollover D.J. (Atlantic) 316 316 76% 28% 284 292 274 ebag: {5 % TRAGICALLY HIP it Can't Be Nashvile... Zoe/Rounder) 162 +33 1 3n
METALLICA Some Kind Of Monster (Flektra/Wamer Bros) 308 329 76% 31% 274 288 258 74 20 POWDERFINGER (Baby 've Got ...) fRapublic/Universal) 158 34 20 210
Total sample size is 477 respondents. Total average favorability estimatss are based on a scale of 1-5. (1=dislike very much, 5 = ke very 28 30 % MODEST MOUSE Float On (Fpic/ 147 -19 8 40

much). Total famillarity represents the percentage of who recognized the song. Total bum represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on strwy. Samph ition is based

26 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Ressarch, a division of Premiere Radio

on persons 12+. Persons are screened via the Intemet. Once passed, tlnyunhkememusictsrbasedonmf;nmr/musicmfmna.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show oginions of participants on the the
Intarnet only. RateTheMusic is a registared trademark of RataTheMusic.com. The RTM syslem, is avallable for local radio stations by

Songs ranked by total plays for the airplay week of 8/15-8/21. Bullets appear on songs gaining plays or remaining
fiat from previous week. If two songs are tied in totat plays, the Song with the larger increase in plays is placed first. Songs
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially

reported to R&R by each reporting station. Songs unreported as adds do not count toward overall totat stations playing a

\alling 818-377-5300. RateTheMusic.com dafa is provided by Mediabase Research, a division of Premiere Radio Networks. ) song. ¥ Cancon. © 2004, R&R. Inc.
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| MAX TOLKOFF

I mtolkoff@radioandrecords.com

PART THREE OF A THREE-PART SERIES

Politics Unusual

ALTERNATIVE

More hot and heavy DNC action through the lens of rock ’n’ roll

Over the past two weeks Art Alexakis of Everclear
has given us a day-by-day account of the inner work-
ings of the Democratic National Convention in Boston.
It's time now to wrap it up and find out who Art par-
tied with after all the speeches and politicking came
to an end. How did he fare on CNN? And did John
Edwards and LL Cool J really bond?

R&R: Are the delegates quict
through everybody's speeches, or are
they restless and moving around? Is ev-
erybody ordered to stay in place and be
responsive? How does that work?

AA: No one’s ordered to stay in
place, but when the big speakers
come on, they do close the room —
if you leave, you're not going to get
back in. And that’s a bummer if
you've got to take a pee or you need
a bottle of water. I kind of prepped:
I drank my water early, before 7 or
8 o’clock, and dealt with it before
they locked the doors.

John Edwards spoke, and that
was pretty great. | was a little frus-
trated because they gave us three
different signs. They’re like, “OK,
this one goes up when he says these
words, and this happens when he
says these words.” It was just a lit-
tle too choreographed, and I refused
to play that game.

R&R: Did you walk by the free-speech
zone at all? What was going on there?

AA: Oh, my God, it looked like
Guantanamo Bay in Cuba. It looked
like the beginning of Scarface. Dou-
ble, triple barbed-wire fences and
signs and....

R&R: Supposedly, the delegates went
right by there when they came off the
train. Did they get to hear what people
were saying, or protesting, there?

AA:If they wanted to listen. Usu-
ally, the delegates are just looking to
get inside the convention hall. 1
went that way the first day, but that
was the long way. | found a better
way to get into the convention,
where there were no lines and secu-
rity was really, really short, ‘cause I
fucking hate lines, like anyone does.

R&R: What about Thursday, the last
day?

AA: The Oregon-delegation
breakfast again, and Howard Dean
came and spoke. That was pretty

Art Alexakis

cool, to see him up close. | had met
him before at different rallies. [ was
never a Deaniac, | was never a sup-
porter, but I've always had a lot of
respect for what he does and what
he’s done, and for what his grass-
roots campaign did to kick the Dem-
ocrats in their collective asses.

R&R: Did the delegates receive him
well?

AA: Oh, yeah, yeah, definitely.
Oregon has some Dean delegates
whonever gave up the ghost. So, he
spoke, and [ had a little nosh and
then went over to the convention
hall and met with Wolf Blitzer, of all
people. They told me I had 2 1/2
minutes, and | was going to go out
and play a little, talk for a while,
then play a little bit of “This Land Is
Your Land.”

1 played one verse and one cho-
rus, and Wolf is like, “Play some
more!” He kind of calls the shots
there, he’s kind of a star, so we went
seven or eight minutes. | played,
and I talked some more, and |
played “Everything to Everyone,”
then I talked some more, and that
was the end of the sequence.

It ran way long, but that was be-
cause Wolf wanted it to. | was told
that he really wants me to come back
on his show, and it was a pleasure.
In the middle of “This Land Is Your
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Land” I did a chorus, and I had all
the crew that was on the floor sing-
ing the words with me.

R&R: Where was CNN set up?

AA: In the hall, right on the floor.
1 did a few other interviews with
various people, and | went back to
the hotel and kind of took some time
to myself for the afternoon and ac-
tually dressed up nice, kind of got
all churched up in a suit, and went
back and put my delegate pin on.
They gave us official delegate pins,
and [ gave mine to my daughter af-
ter the convention.

R&R: So it's the last day....

AA: Right, it was the last day, and
everyone knew that Kerry needed to
really cap off the whole convention
with astrong speech. [ was hoping it
would be more than platitudes, and
I was not disappointed. But when |
walked in the hall, Wesley Clark had
just walked onstage, and I've got to
say, he gave such an impassioned
speech. I was really taken by how
many big-time colonels and generals
and people in the military, who are
traditionally Republicans, have

flipped and supported Kerry.

“John Edwards
actually walked
onstage with
Maroon 5 and
talked a little hit.”

But anyway, the Kerry daughters
introduced their dad, and he did
everything | was hoping he was go-
ing to do. He dealt with some spe-
cifics, he dealt with keeping the
tone, he spoke in a very down-to-
earth, very practical manner, and he
reached out to the Republicans and
to Bush, saying that we're not foes.
I felt it was more than just plati-
tudes.

R&R: How close were you to the stage?

AA: I was about 10 rows back.
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WHERE’S LESLIE? Either The Polyphonic Spree simply overwheimed
WNNX (99X)/Atianta, or this is the entire population of the city posing with the
station. We think it's the Spree. Buried down front somewhere are 99X VP/
Programming Leslie Fram and Asst. PD Jay Harren. Although, it's entirely
possible they've joined the band. No, wait, they re the ones without the robes.

They had the Oregon delegation
stage right, but we were the second
delegation back, after lowa. We'rea
swing state, so they gave us the
reach-around, putting us right up
there. That was good times.

Kerry spoke from the stage-left
podium, but I had a direct line to
him. I was probably about 50-60 feet
away from him. Then the balloons
came down.

R&R: All right, what about after?

AA: After that we went to the big
afterparty at a club called the Roxy.
The producers from CNN who had
hooked us up with Wolf Blitzer got
us into that, and it was great food. I
walk in, and it’s kind of a smaller
room, and there are lights and peo-
pledancing —everything's going on.

There had been a red carpet out
front, and [ had talked on that for a
little while. I noticed that someone
wasdoing an LL Cool ] song or they
were playing LL Cool J. I was like,
“Oh, cool.” I looked over to the left,
and 20 feet away was LL Cool ], do-
ing “"Rock the Bells.” I'm like, “Yes!”
Ilove old school hip-hop. That took
me back, I guess, 20 years now,
right?

I met Greg Hawkes from The
Cars, and that was a pleasure, hang-
ing out with him. And I met Ben
Affleck. Leo I had met before, but we
chatted a little bit.

Ré&R: Leonardo DiCaprio?

AA: Leo.

R&R: Leoand Ben? Were they hang-
ing out together?

AA: Oh, of course.

Ré&R: Where was Matt Damon?

AA: I don’t know. I didn’t ask.
They had them blocked off over on
the balcony so they could see the
band. The band was Maroon 5.
Great band — amazing live band,
amazing record. We had played a
couple of shows with them. They're
nice guys too.

R&R: Go back to Leo and Ben.

AA:Itwas really funny about Ben
Affleck and Leonardo: They were in
the VIP balcony, and they were kind
of cordoned off so you couldn’t ac-
tually get to them, but they were

right on the other side of the railing,
soall these girls would just pushme
out of the way, pushing their way up
there: “Hi, Ben, You should really
hang out here in Boston more. |
could show you Boston.” Yeah,
right. They had one thing on their
minds.

This one girl pushed me out of the
way. I looked back at Ben, and he
kind of rolled his eyes, and I walked
away. Later, that girl was like, “Oh,
you're that guy from Everclear!” You
know, “Oh, wow, someone famous!”
But l was like the B team.

“In the middie of
‘This Land Is Your
Land,’ | did a chorus,
and | had all the
crew that was on the
floor singing the
words with me.”

Then Edwards came out. Ed-
wards actually walked onstage with
Maroon 5 and talked a little bit. That
was really exciting, to see him up
close. There was this huge press to
get backstage to say hi to him. I just
don’tlike being part of a crowd, sol
figured I'd see him when he comes
to Portland.

They took Ben and Leo back
there, and there was this big press
of mucky-mucks trying to get back
to press the flesh, shake the golden
hand. Ijust kind of flirted with girls
and got flirted back with for a
while, and we all tatked a little pol-
itics. Then I got in a cab, went back
to my hotel, slept for an hour and
got on a plane and headed home.
Spent five hours on the tarmac in
beautiful San Francisco. That was
good times.
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1 0 LINKIN PARK Breaking The Habit (Wamer Bros.) 2450 +23 167387 12 nio www.rradds.com
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. . . AKE No Phone i
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3 4 FRANZ FERDINAND Take Me Out /ﬂﬂIIIIIID/E[IIC/ 2030 25 144240 18 SSIU G000 CHARLOTTE Predictable /Eﬂlt‘} 271
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13 D LOSTPROPHETS Wake Up (Make A Move) (Columbia) 1393 +104 65319 12 66/ MUSE Hysteria (EastWest/Wamer Bros) 5
17 @  BEASTIEBOYS Triple Trouble (Capital 1294 +71 16670 8 691 Most
12 12 SEETHERf/AMY LEE Broken (Wind-up/ 1286 -6 79949 20 47/0 Increa sed Plays
. . r
19 PAPA ROACH Getting Away With Murder (Geffen) 1253 +94 56235 6 613 oML
8 14  VELVETREVOLVER Sither (RCA/AMG) 1214 283 106373 20 5710 | wmsrme weas -
16 15 JET Rollover D.J. (Atiantic) 1198 27 53554 8 6610 GREEN DAY American [diot (Reprise) +234
n 16 MODEST MOUSE Float On (Epic/ 1143 4179 108509 24 60/0 CHEVELLE Vitamin R {Leading Us M?ng) {Epic) +113
22 D) VELVET REVOLVER Fall To Pieces (RCA/RMG) 1134 +93 87188 6 602 ﬁg:: %:5:2;;’“‘“‘”" fesic) :}:j
20 @ HOOBASTANK Same Direction fsiand//DJMG) 1120 +58 74570 7 612 CAKE No Phone (Columbia) +143
15 19 SHINEDOWN 45 (Atlantic) 1075 152 51740 25 45/0 TAKING BACK SUNDAY A Decade Under the Influence (Victory/+140
14 20  INCUBUS Talk Shows On Mute /Epic/ 1042 203 77304 22 56/0 ;’:lﬂs\g :AT'WL (?un g&%ﬂfm;ﬂelj +:f7
. ) ysteria (FastWest/Warner Bros. +115
21 21 HIVES Walk Idiot Walk //mersc‘apa/ 1010 35 43934 1 59/0 LOSTPROPHETS Wake Up (Make A Move) (Columbia 06
23 @ YELLOWCARD Unly One /L‘ap/m# 986 +56 57818 ] 56/1 VELVET REVOLVER Fall To Pieces (RCA/AMG) +89
25 @ COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 960 +77 62360 9 5814 MOS t
24 @ CROSSFADE Cold (Columbia) 935 +23 30491 14 40 P Ia d R t
18 25  STORY OF THE YEAR Anthem Of Our Dying Day (Maverick/Repnse/ 878 -310 36236 18 56/0 y e ecurrents
28 @) TAKING BACK SUNDAY A Decade Under the Influence Victory) 86  +140 60417 8 534 | wsnst me wemg e
26 @ ALTER BRIDGE Open Your Eyes (Wind-up) 828 +35 32997 8 39N JET Cold Hard Bitch (Atlantic) 762
29 €D  APERFECTCIRCLE Biue Viin N3 +77 24255 4 463 ::JK:;'; :;Kml/ﬁ_’”:ﬁfk/tm;;/ﬂfzﬂmlglu :2;
] . ying From You /Warmer Bro:
27 29  SALIVA Survival Of The Sickest (island/i0JMG) 700 .76 24795 10 36/0 SWITCHFOOT Meant To Live (Red ik Columbia) 3
33 @ SNOW PATROL Run (A&Milnterscape/ 571 +127 33825 5 422 INCUBUS Megalomaniac (pic/ 508
39 @ KORN Word Up (Epic/ 503 +164 37475 3 3316 WHITE STRIPES Seven Nation Ay (Third Man/V2) 576
31 32 GODSMACK fIDROPBOX Touche /Republic/Universal 460 2 16467 6 3200 :bg‘ég{:vls'ﬁ;s:g: (15:”5;'/5 i At You ivlZomtl ::;
ate) Everything About You o
37 @ SKINDRED Nobody /Lava/ 436 +59 18394 4 3712 JET Are You Gonra Be My Girl Atiantic) -
36 @ FUTURE LEADERS OF THE WORLD Let Me Out /Epic/ 436 +55 10162 7 2842 .
40 €D  STROKES TheEndHasNoEnd (RCA/RMG) %0 +23 w0 3 3p | New&AcCtive
35 36  BEASTIE BOYS Ch-Check It Out Capital) 34 -65 26239 17 3310 LETTER KILLS Don't Believe isind/i0JMG)
41 37  CHRONIC FUTURE Time And Time Again //aterscope) 304 -30 7589 7 22/0 Total Plays: 193, Total Stations: 18, Adds: 0
3 R NONPOINT The Truth {Lava/
30 38  BLINK-182 Down {[:‘effen/ 296 184 15782 18 330 Total Plays: 193, Total Stations: 9, Adds: 0
34 39  NICKELBACK Feelin' Way Too Damn Good (Roadrunner/IDJMG) 289 122 14838 15 16/0 CAKE No Phone (Columbia)
44 @ NEW FOUND GLORY Failure’s Not Flattering (What's Your Problem) (Geffen) 286 +34 8921 3 2813 (T;l:]talglé’yis:’:ﬂ :r]‘" otal Stations: /257, I/\dds: 23
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e Way It's Meant To Be (Universa
@ INTERPOL Slow Hands Matador/ 246 +84 32035 1 1911 Total Plays: 158, Total Stations: 14, Adds: 0
@ MUSE Hysteria (EastWest/Warner Bros.) 3 +115 8806 1 2815 KILLRADIO Do You Know (Cokimbia/
R Total Plays: 145, Total Stations: 16, Adds: 2
38 46  BURNING BRIDES Heart Full Of Black (V2) 231 118 10632 12 18/0 HIGH HOLY DAYS The Getaway (Aoadrunner/IDJMG)
32 47 311 First Straw Volcano/Zombal 223 228 8850 13 36/0 Total Plays: 128, Total Stations: 12, Adds: 1
@ AMBULANCE Primitive (The Way | Treat You...) (TV7) 207 +28 5695 1 180 PRESIDENTS OF THE UNITED STATES Some... (independent/
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MORRISSEY First Of The Gang To Die (Sanctuary/SRG)
49 50  YEAH YEAH YEAHS Y Control /interscope) 195 15 6783 4 14j0 Total Plays: 125, Total Stations: 11, Adds: 1
75 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week H H H
of 8/15-8/21. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the larger increase in plays is Detailed station p_layl ists for all R&R
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting reporte rs are available on the web at
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" Persons Men  Women
Antist Title (Labe/) TW LW Familiarity Burn  18-34 18-34 18-34
GREEN DAY American Idiot /Reprise/ 4.16 - 1% % 405 410 40
KILLERS Somebody Told Me fisiand/i/MG) 411 408 82%  13% 407 393 424
TAKING BACK SUNDAY A Decade Under... Victory) 408 - 6% 6% 386 397 373
DASHBOARD CONFESSIONAL Vindicated Vagrant/nterscope) 402 390 92%  23% 388 373 404
YELLOWCARD Only Dne /Capitod 398 398  81%  12% 386 372 400
THREE DAYS GRACE Just Like You (ive/Zomba) 393 384  93%  26% 373 367 380
STORY OF THE YEAR Anthem Df Our... (Maverick/Reprise) 392 385  91%  25% 375 362 389
LOSTPROPHETS Wake Up (Make A Movel Colimbia) 391 381  B4%  13% 380 37 384
COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 391 379 57%  12% 373 381 364 |
BREAKING BENJAMIN So Cotd /Hollywood) 386 384  74%  13% 382 381 383
T m Th B o o WHATEVEH YOU DO, DON'T SMILE K6775en igo dsst P ik Haloran
was incredibly happy to have PJ Harvey stop by the station to chat and play music, and Harvey

FRANZ FERDINAND Take Me Out (Jomina/pic) 380 3;2 9% 2% G TS SO 8 was thrilled, ecstatic, giddy, gleeful and totally stoked to be stopping by the station to chat and
LINKIN PARK Breaking The Hatit (Warner 8ros.) 376 381 97%  39% 369 360 379 play music. However, neither would admit it
CROSSFADE Cold (Columbia) 375 369 51% 1% 371 364 383
INCUBUS Talk Shows Dn Mute /£pic/ 373 379 94%  33% 373 364 383
CHEVELLE Vitamin R (Leading Us Along) (£pic/ 370 - a% % 361 354 3N S :rp(isle! lgnkin ll;arkhv?olcl ?;o.ﬂ 1
PAPA ROACH Getting Away With Murder /Geffen) 365 367  59% 1% 343 345 342 only thfe:"wé'éksf?ri';ir :’n ;t ';‘r:; fofm::
VELVET REVOLVER Fall To Pieces (RCA/AMG) 362 - 55%  13% 372 381 361 ain't over yet, folks ... The Kitlers go 6-5
MODEST MOUSE Float On /£pic/ 361 374 9% 3% 367 354 369 this week. | told you they're going to the
311 First Straw Volcano/Zomba) 361 346 1% 7% 3439 341 359 top — pay closer attention ... Stipknot
VELVET REVOLVER Siither (RCA/RMG) 359 3§57 8%  26% 361 371 350 r’::’;"fﬂzeskmg;‘e:;'f:ghz‘:"‘r"‘t’;“t:; ':2;"13
SEETHER fIAMY LEE Broken /Wind-up/ 357 374 9% 4% 362 353 3N and coming 1o rest at No. 8; plus, look at
ALTER BRIDGE Open Your Eyes (Wind.yp/ 354 347  53%  14% 346 345 348 the nice adds happening this week ...
SHINEDOWN 45 (Atlantic) 353 363 7M%  26% 341 340 343 Chevetlle slide into the top 10 at No.9.. )
SLIPKNOT Ousty (oadumerI0IMG) 352 343 0% 8% 346 361 325 ;‘;:‘s‘:l’:"a':f;: move ",‘rg;g i_;-(ﬂ;g}?;:“;’:i ‘7°1’1e‘:r'1'?’s Te:??fz’;’fe‘?; ';’;‘:5;
JET Rollover D... iAtiantic} 3 TR S R 7% B 2 2% )y Roach. It's a nice bump from 19-13 for them ... The rest of the teens are quiet
HIVES Walk Idiot Walk finterscape) 326 313 66% 23% 312 3.02 323 || except for Velvet Revolver (22-17) and Hoobastank (20-18) ... The action is in
SALIVA Survival Of The Sickest fisland//0JMG) 316 328 55% 19% 3.03 3.07 297 the 20s again. Yellowcard skate 23-22 this week ... Check out the building buzz

on Taking Back Sunday, 28-26 ... Keep Your Eyes on the Action: Snow Patrol,

pol, Muse, Ambulance ...

Korn, Skindred, The Strokes, New Found Glory ... New to the Chart: Inter-
Most Added: Cake, Jimmy Eat World (and it's ear-

ly!), Good Charlotte, Modest Mouse, Authority Zero, The Music.

— Max Tolkoff, Alternative Editor
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TRIPLE A

Norm Winer: A Perennial Success

Continued from Page 1

and that he is more than willing to
make changes if necessary. It's hard
to talk about Winer without think-
ing about WXRT at the same time.

Being in the spotlight is nothing
new for Winer. Over the years
WXRT has won countless radio-
industry awards, and Winer himself
has been the recipient of many ac-
colades. In fact, at this year’s Triple
A Industry Achievement Awards
luncheon at the 2004 R&R Triple A
Summit in Boulder, CO, Winer was
named Triple A Program Director of
the Year. In addition, WXRT was
named Commercial Triple A Station
of the Year, and the station’s Asst.
PD/MD, John Farneda, took home
the award for Music Director of the
Year.

Winer has also been honored be-
yond the boundaries of the indus-
try. Chicago Mayor Richard Daley
designated July 4, 1997, Norm Win-
er Day. In addition, Winer appeared
on a Chicago Tribune list of the 150
Chicagoans most important to the
city for their contributions to the
arts, something he considers to be
one of his greatest honors.

Winer is a friend to many artists,
to his programming peers, to record-
label execs — from presidents to re-

gional reps — and to his staff, many
of whom have been there as long —
or longer than — he has. He is also
a loyal husband to wife Wendy, a
dedicated father to his four children
and an active member of his local
synagogue.

Winer is a unique guy. I recently
talked with him about his career and
his 25 years at WXRT. As you'll read,
he was forthcoming, enthusiastic
and funny.

R&R: You started in radio in the
New York area, right?

NW: My first radio job was the
weekend of Woodstock, actually. I
was filling in for a jazz D] on a sub-
urban New York station in White
Plains. His name was Sonny Mann.
Therefore, I didn't go to Woodstock,
nor did I take acid that weekend. I
was doing traffic reports for the
highway leading to Woodstock.

Then I went back to Boston,
where I had gone to college, and re-
visited some of the contacts I had
made at WBCN, which had signed
on about a year earlier. In the fall of
1969 I started there as a weekend
guy and, after my first shift, wound
up volunteering to fill in for the in-
jured Charles Laquadera for a cou-
ple of weeks. That sufficiently en-
deared me to the management, and
they named me the station’s very

WHAT ARE THOSE THINGS Yes, those are actually viny! records
and tape carts in WXRTS vast music library. Here's a young Norm Winer (r)
with a young Lin Brehmer, morning host at WXRT.

first News Director. Then I became
the overnight DJ.

R&R: Didn't you program a station
in Canada?

NW: While still at WBCN, I went
to an early media gathering called
the Alternative Media Conference. It
took place in 1970 on the campus of
Goddard College up in Vermont. It
was a gathering of people from all
over the country and represented all
of the arts, as well as a variety of me-
dia that were part of the countercul-
tural movement of the time. We ba-
sically decided at that conference
that our mission was to dramatical-

“WXRT was still one
of the few
Progressive stations
left that was trying
to hold the torch high
for all to see. | was
ready to join the
hattle to resist the
ravages of the
creeping
commercialism that
S0 was prevalent
across the country.”

ly change society and that we would
do it whether we were writers, art-
ists, musicians, radio programmers
or whatever.

While I was there [ met these ra-
dio people from CHOM-FM in
Montreal, and not long after they
offered me job filling in for their PD,
who was on a sabbatical in India. I
went up there in the fall of 1970 to
do my first PD job. I was there for
six months. Amazingly, I was 22
years old at the time. This was the
dawn of Progressive radio in Cana-
da, so it was easy for me to apply
some of the things we had already
learned in the States, where the for-
mat — if you can call it that — was
already flourishing.

R&R August 27, 2004
e

known as Norm Winters on the air.

NORM THEN Here's an early picture of Norm Winer when he was

The rules up there are different.
They started selling blocks of time
to labels to air full albums. I gave
them an ultimatum thateither Icon-
trolled the programming content or
I would walk. The sales department
won, and [ left.

R&R: What happened next?

NW: I went back to WBCN, and
now that  knew how to read ratings
books and had actually beena PD,
convinced the management there to
hire me to be the station’s first PD.
Prior to that the DJs had operated
more as a commune, with complete
control over their shows.

So here [ was, this young guy
who was my friends’ boss, and it
was kind of awkward at first. I made
some changes to the airstaff, and by
the spring of 1971 things were in
place. My tenure there lasted until
1977. We were still doing Progres-
sive radio, by and large. Our main
accomplishment was keeping that
spirit of programming alive.

This was about the time that Spiro
Agnew, who was then Vice Presi-
dent, along with the FCC, made the
edict that owners could no longer
simulcast their AM signals on the
FM dial. This forced many owners
to begin to pay closer attention to
their FM signals and to begin to
think in terms of how these proper-
ties could pay for themselves. In re-
ality, they were telling the owners
that they had to control what was
being broadcast on their FM stations
and to curtail the notion that many
of us were advocating the over-
throw of the government and the
use of drugs.

Whereas there had once beena lot
of underground or Progressive sta-
tions, many of them had changed to
amuch more narrow programming
stance by the mid-"70s. At that time
Lee Abrams had launched the “Su-
perstars” format, which co-opted
much of what we were doing but
presented itin a much more focused
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and mainstream way. In the process
it also eliminated the art of being a
DJ. Granted, it helped to end much
of the self-indulgence that many DJs
at the time had slipped into, but it
also made for more homogenous
and, I think, more boring radio.

But WBCN survived. We still al-
lowed our DJs considerable freedom
on their shows, we did live broad-
casts every week from a number of
different clubs in town, we had quite
a few acts in the studio to perform
live on the air and so on — many of
the things that Triple A radio still
does today. WBCN was very much
an integral part of the Boston com-
munity — socially, politically and
spiritually.

R&R: Howdid you end up at KSAN/
San Francisco?

NW: | was lured away to KSAN,
another of the key early Progressive
stations that was maintaining its
free-form heritage in the face of great
changes in Rock radio. The station
was founded by Tom Donohue, the
godfather of Progressive radio, but
this was a couple of years after Tom
had passed away. The station had
been inherited by one of his pro-
tégés, Tom O’Hare, and, subse-
quently, Bonnie Simmons, who
hired me.

I wound up being the morning
man there, which was something I
thought I would never want to do.
However, | must say that it was
great just having to worry about a
show, and [ got a great deal of satis-
faction out of preparing for each
day’s show. It was the only time
from the early "70s to this very day
that [ was not in charge, and it was
ablast.

Sadly, things changed dramatical-
ly. At the time the station was owned
by Metromedia, and L. David
Moorehead, the GM of KMET, our
sister station in Los Angeles — was
also given the oversight of KSAN. I

Continued on Page 62
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Congratulations on *
the first 25 years |

May you program through INFINITY and beyond
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Norm Winer
Continued from Page 60

remember him coming to town and
having carpenters putalocked door
on the vast music library at the sta-
tion. That's when I knew the days
of Progressive radio were num-
bered. It was the summer of 1979,
and that was my last day at the sta-
tion.

That’s why I seized the opportu-
nity to go to WXRT. As founded by
John Platt and Seth Mason, it was
still one of the few Progressive sta-
tions left that was trying to hold the
torch high for all to see. | was ready
to join the battle to resist the ravag-
es of the creeping commercialism
that so was prevalent across the
country. | arrived just before Labor
Day in 1979.

R&R: Your mission was to preserve
as many of the ideals of Progressive ra-
dio as possible, but you also had to face
the new competitive realities of the day,
didn’t you?

NW: Yes, but keep in mind that
Chicago was still a great radio mar-
ket then. In the summer of 1979
WLUP was going gangbusters as a
Rock station, in spite of the fact that
it was being consulted by Abrams.
Radio DJs were actually getting
mainstream press coverage, which
was unheard of.

Their morning guy, Steve Dahl,
had just done his “Disco Demoli-
tion” stunt. Sky Daniels, Fitch
Michaels and other DJs at the station
were also the talk of the town. They
were taking chances, and they were
aggressive in their music policy.

There was also WMET, which
was a very well-executed radio sta-
tion. It was an AOR battle, with
those two stations duking it out for
the hearts and minds of the young,
male Chicago rock listener.

So there we were, a bunch of hip-
pies with a little peashooter of a

transmitter trying to stand up to
those guys. My first thought was
that we were playing music that was
antiquated. I realized that we were
on the dawn of a new decade that
would end up offering us a whole
new wave of great music

My first day at the station I add-
ed The Clash. We continued to add
music like that, which is what I con-
sidered to be the new progressive
sound of that era. Much to my sur-
prise, our ratings absolutely plum-
meted. In retrospect, I had really
underestimated our station’s reach
in the market and also what the
wholesale change in musical ap-
proach would do to the loyal listen-
ers of the station.

R&R: That experience led you to a
programming revelation, didn’t it?

NW: It was not the smoothest of
transitions, but, yes. In early 1981 we
came to a crossroads, and there was
a very strong possibility that the
reins of the station would be taken
from me. The owner and Seth Ma-
son, our GM at that time, had ex-
pressed an interest in repositioning
the station for an older audience.
The thought was that Seth should
lead that charge, defining how we’d
do it, meaning that I would be in
more of a figurehead-type position.

The young Norm Winer might
have stormed outin a huff, but hav-
ing matured a bit by that time, |
asked them if I could think about it
overnight. I came back the next day
and agreed with their idea of target-
ing an older audience, but I wanted
six months to execute it my way.
After that period, if 1 failed, that
would be that.

You must remember that, in the
early ‘80s, targeting what was essen-
tially a Rock station to a 25-34 audi-
ence was a revolutionary idea. The
predominant attitude was to view
the Rock format as an 18-34 propo-
sition. They agreed to let me havesix

THE INFAMOUS OFFICE Atthough he claims he has cleaned it up a
bit now, Norm Winer's office mess surrounds him and Tina Turner in this
shot from 1993.

THE FAMOUS LOBBY Here are Norm Winer and some of the WXRT staff with members of Genesis and Atlantic
Record reps in the early ‘80s.

“In the early *80s,
targeting what was
essentially a Rock
station to a 25-34
audience was a
revolutionary idea.
The predominant
attitude was to view
the Rock format as
an 18-34 proposition.
The success of that
transformation
became industry
news.”

months to come up with the con-
cept, the zﬂaproach, the musical mix,
the promiotions and so on. [ would
inform and involve all the other de-
partments, but it would be my show.

The success of that transforma-
tion was industry news. In fact, Jeff
Gelb, the AOR Editor of R&R at the
time, dedicated an entire column to
what we had accomplished. Re-
member, this was way before Clas-
sic Rock was invented and when
most Rock stations still skewed
younger. In many ways, WXRT was
the first adult Rock station to make
any significant impact in a large
market.

R&R: At the time WXRT was more
of a suburban signal, wasn’t it?

NW: Right. It was in the same dial
position, but we increased our trans-
mitter strength in 1981 and moved
our tower to the top of the Hancock

Building. That helped the cause tre-
mendously. I remember the cam-
paign at the time was “We are X-static.”
For the first time we could actually
be heard in the greater Chicago area.
Coupling this with our new audi-
ence target strategy proved to be a
great idea for us.

R&R: What new things did you try
at WXRT to achieve this success?

NW: I did many things I had nev-
er donebefore. Ibegan toapply struc-
ture to the madness, so to speak. I
began to introduce rotations and day-
parts. [ eliminated entire chunks of
the library where I thought we had
become too self-indulgent. | made us
a focused radio station.

Also by that time [ had pretty
muchassembled what  felt was the
right staff for us to try this bold ex-
periment. With the exception of Ter-
ri Hemmert, who preceded even me
at the station, I brought in an entire-
ly new airstaff, many of whom are
still here today. I also dramatically
changed the sound of the station by
reinventing the way we used pro-
duction on the air. The whole idea
was to more clearly define the task
at hand and to make it easier for
everyone to come along for the ride.

R&R: Did you have to come to grips
with thefact that you were going against
the grain of what Progressive radio was
all about?

NW: Yes and no. In spite of the
fact that I was controlling the mu-
sic, there really wasn’t a rebellion
from the talent. They still had the
freedom to choose much of what
they played, but now it was within
a more structured framework.
Frankly, it challenged them to be
more thoughtful about their shows
and the flow of the music, and I
think they liked that.

Remember, most of my talents
had been PDs at one time in their ca-
reers, so they understood what [ was
trying to do. In addition, they were
all very knowledgeable when it
came to music and were able to
adapt to the new order. Incidental-
ly, most of that freedom still exits in
the broadcast studio of WXRT today.
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Granted, on one hand these
moves defied the spirit of free-form
Progressive radio, but on the other
hand they were absolutely neces-
sary if we wanted WXRT to survive
in some form. Frankly, this laid the
groundwork for what WXRT still is
today and, [ might humbly add, set
an example for many of the Triple
A stations that launched not long
after or those that have signed on
along the line.

R&R: The industry likes to catego-
rize things and gather certain stations
together to generate charts and so on.
Over time WXRT has been a Rock re-
porter, an Alternative reporter and, now,
a Triple A reporter. But the station real-
Iy hasn't changed all that much over that
time period.

NW:I distinctly remember insist-
ing to R&R that I have the opportu-
nity to state my case to the industry
for why I would graciously agree to
abandon the Alternative communi-
ty for the then-fledgling Triple A for-
mat in the early ‘90s.

Granted, this really didn't mean
much change in terms of the way
I was programming WXRT — al-
though, by that time, our target
had evolved to the 25-54 cell, as
the audience was getting older. It
was more a matter of how WXRT
would be perceived and whether
its stature in the industry would
be altered.

Remember, at that time Altena-
tive was generally coming into the
mainstream, and many of the new-
er stations in the format were more
tightly researched and programmed
than the early leaders. These stations
were also getting a good chunk of
the promotional consideration from
the labels, and I had to be sure that
we wouldn't lose our stature in that
area if we made the change.

I reluctantly agreed to become a
Triple A reporter,and Iam happy to
say that my fears were not founded
in reality. WXRT has continued to
receive the respect it deserves, and
1 didnt have to fight any harder —
but not any less, either — to get our

Continued on Page 65
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— From your friends at RCA Victor Group

WFUV
= WBOS
| WGVX
{ WTMD
KZPL
| WBJB
| WZEW
WXRV
WWVV
WUIN
WVOD
KLRR

featuring the single

Rachael

: Yamagata -ENTERTAINMENT WEEKLY

ReshpelYamenate

NORM, Congrats on your 25th anniversary at WXRT!

ADDED AT:
WMMM  KWMT

R&R Monitor

13 312
- R&R Indicator €)- o

Already on:

WXRT
WDET
WEHM
KCLC
KENZ
WAPS
WMMM
KTHX
WDST
WMVY
KBXR
KMTN
XM

WXPN
KMTT
WRNR
KTBG
WRLT
WRNX
KRSH
WNCS
WCLZ
KTAO
KsSay
MUCH

LP HAPPENSTANCE
Over 40,000 Sold!

¢ With standouts like "Wom Me Down’, she (Rachael Yamagata) proves
she can hold her own with the best ol the distressed songstresses. A-

§

|

www.rachaelyamagata.com gl
s BRIC. ©2004 BUG Music. RCA Victoer Group is a Unit of BMG Music.
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fair share of promotionai support in
the marketplace.

Frankly, in retrospect, the way
that Alternative has evolved, WXRT
is by no means part of that ideology
anymore, and the move we made in
terms of reporting status has prov-
en to be a wise one for us after all. |
am very proud to be part of a group
of programmers on the Triple A side
who [ think are smart, creative, dar-
ing and still passionate about what
they do.

R&R: fwns just coming into iy owi
as a representative of the format back
then, and | recall your concerns. At that
time certain labels saw the potential in
this format and were dedicating them-
sefves to it philosophically and monetari-
Iy, but many labels had not come to the
party yet. Do you think your decision
helped Triple A's cause?

NW: [ realized that we might
stand out a bit, and that if we did it
right, the labels would come
around. Besides, there were other
heritage stations, such as KBCO/
Denver; KINK/Portland, OR;
KTCZ/Minneapolis; KFOG/San
Francisco; and KMTT/Seattle, who
alsoacted as good examples of what
Triple A radio could do for artists.

1 took the chance because I felt
excited about throwing WXRT’s
weight behind a format | could tru-
ly believe in. And, frankly, it more
accurately represented our values
and philosophies anyway.

I would also give tremendous
credit to Kid Leo at Columbia. He
was one of the first powerful cham-
pions for the format, and he was one
of the first well-connected promo-
tion execs who was given the format
at a major. He was relentless about
trying to convince me to do it and
telling me how WXRT could make
a big difference for the format’s
growth. Besides, he knew my tactics
with the labels, and he felt that my
pain-in-the-neck approach would
do much to help move the format
forward in the eyes of the labels.

Even though we all execute this

format in different ways, 1 know that
the programming spirit among my
peers is the same as mine. Qur prin-
ciples and our desire to provide in-
telligent radio to adults are what tie
us together. Bottom line, I have no
regrets. That gets reinforced every
year when | go the Triple A Summit
in Boulder. The folks | am around —
the veterans and the new blood —
inspire me to do better. And every
year, when I get back to Chicago, I
am reinvigorated and fired up to
make my station even better than I
think it is.

R&R: Comparing the glory days of
Progressive radio to now, do you think
that music is as exciting and creative?
Do you think it will endure as long?

NW:would probably start off by
saying no. The no is because | know
how enduring the music of the past
is. Saturday Morning Flashback, my

TA DA! A magical moment in the late '80s. Seen here are (I-r) WXRT's Lin Brehmer, David Letterman musician
Paul Shaffer and Norm Winer in WXRT's parking lot.

wife, Wendy’s, show, which is com-
ing up on its 20th anniversary, is our
most highly rated show. If you look
back to the late ‘60s and early '70s,
the artists who came out in those
years have created timeless and un-
surpassed music that will be rele-
vant for many years to come. It's
unbelievable.

1 am not so sure that the music of
today will have that kind of staying
power. am not so sure that 25 years
from now our children’s children
will be listening to the new stuff we
are playing right now. However, in
the context of what is good music,
in the context of what is an exciting
performance, in the context of bal-
ance between that old music and
what’s hotand new, we can'task for
much better.

It's all really subjective. [ will say
that [ am heartbroken that more of
our stations within the format can-
not find ways to meaningfully play
more new music. | am distressed
that more of my counterparts don’t
give their audience credit that they
will accept and embrace new music.
I think they could be doing much
more and that they would still see
the ratings success they are enjoying
now — maybe even more.

I would hope that more of my

NORM WINER DAY July 4, 1997, was prociaimed Norm Winer Day in
Chicago. Here is Winer (1) with Chicago Mayor Richard Daley.
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programming peers would look at
WXRT's lead and take a few more
chances. What my company tells me
by allowing me to getinvolved with
the Dave FM [WZGC] project in At-
lanta — and, frankly, not firing me
over all these years — is that they
appreciate our willingness to take
shots.

R&R: So it's 35 years into radio for
you, and the reality is that radio in 1969
and radio today are about as opposite as
they can be. Are you still just as jazzed?

NW: [ have never been more ex-
hilarated about the principles and
ideals we represent at the Triple A
format than [ am right now. The pro-
cess of doing radio has never been as
much fun for me as it is right now.
Yeah, [ have been in radio 35 years
and around here for 25 years —
which has its advantages, to be sure
—but, as the market changes and the
competition comes and goes, I feel
that this format is the right home for
me. In this format [ feel comfortable
that [ have the right tools and the
right radio station to take on any-
thing they can throw at me.

Surprisingly, there seem to be
some things that we have learned
over that period of time, and even
though itis much more of a business
now than it was then, there is still
plenty of room to have fun, make
compelling radio and let the creative
juices flow.

Our goals are certainly much high-
er and the expectations are greater
than they have ever been, but keep-
ing our eyes open has allowed us to
survive and prosper. I'd also like to
say that] have never lost my passion
for music and the artists we champi-
on — both established and new. It is
they who make me feel young and
who keep my energy level high. [am
proud to expose and support artists
who have something to say and who
make a difference in people’s lives.

R&R: Much of the Triple A radio com-
munity is made up of veteran program-
mers, but wealso have quite a bit of young
blood in our ranks. Do you feel an obli-
gation to support and nurture them?

NW: [ do. I feel that these young-
er programmers need to be encour-

aged. They, in many ways, represent
the same type of younger adults we
are trying to entice to this format.
Their insight and fresh passion re-
inforce my notion that this format
has a long life ahead of it.

T have always wanted to go home
from conventions with something
that was practical and something
that I could immediately apply to
my radio station. For many years [
was able to get insight from other

“Granted, on one
hand these moves
defied the spirit of
free-form
Progressive radio,
but on the other
hand they were
absolutely
necessary if we
wanted WXRT to
survive in some
form.”

people at whatever gathering I was
attending. Although I still crave new
insights, I also realize that it is now
my role to give those tidbits out to
the younger members of our com-
munity. | may often overexplain
things when I get in front of a mi-
crophone, but my intention is to
pass along those tidbits and the in-
sight my elders gave me in my
younger days.

I had to leave the Triple A Sum-
mit a bit early this year, but Dave
Rahn from SBR and I have started a
tradition on Saturday night, where

we take out some of the young ra-
dio bucks and answer their ques-
tions. We buy them a bunch of mar-
garitas and give them advice about
how to outsmart a general manager
or how to deal with a group head or
how to play politics with a record
company. These are things that there
is no primer for.

It's kind of like that old cartoon
where the angel sits on one shoul-
der and the devil on the other; |
guess [ kind of want to be a little of
both for the younger people. I want
to help them learn and grow and to
be successful in what they do.

R&R: Looking back, what are the
things you are most proud of?

NW: Not to downplay the mone-
tary success that we have been able
to generate for our station, but I take
the most pride in all the artists we
have exposed people to. I'm proud
when [ think about the meaningful
songs that we have brought into
people’s lives, the amazing air tal-
ent [ have shared the hallways and
studios with at WXRT, and the caus-
es we have championed for the com-
munity.

L also take pride in the things we
have not done over the years — the
pressures to change and get more
predictable that we have resisted,
the edicts from the top that we have
somehow managed to sidestep and
the temptations to take the easy way
outof certain situations that we have
avoided.

R&R: WXRT, like most radio sta-
tions, has gone through many owners
over the years. Your current owner is
Infinity, and, in their infinite wisdom,
they decided to expand your duties to
VP/[Rock Programming for the compa-
ny about a year ago.

NW: Yes, they did. I have been
exercising that role on a variety of
levels, but my first major involve-
ment since my duties were expand-
ed has been the launch of Dave FM
in Atlanta. It has been very exciting.
We may have a final vision for this
station, but I'll have to reveal that
to everyone gradually. The point
is, right now we have taken some

Continued on Page 66
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heritage Classic Rock call letters in
Atlanta and breathed new life into
them. We haven’t blown the station
up, per se, but we have certainly giv-
en it a major facelift.

It isa tremendous opportunity for
us. The fact that the brain trust at
Infinity has decided that there is an
opportunity to do something that
has never been done before is very
exciting. We are putting together the
pieces in such a way that, at the end
of the day, the results will be quite
unique.

Keep in mind that, as we speak,
we have yet to introduce air person-
alities into the mix, and the music
will most certainly continue to
evolve, so I'd ask that everyone give
us a couple months. Then they'll
understand what the station is real-
ly going to sound like.

On the team that has helped to
launch this station we have a re-
markable programming talent in
Michelle Engel. She has lived in At-
lanta and is in the demo, so she
knows what a good radio station in
Atlanta can do. Plus, there is an en-
lightened management team, head-
ed up by Rick Gaffe, GM of V103
[WVEE-FM] in town, which is a
rule-breaker and juggemaut in its
own right. Dave FM is going to be
something totally specific for that
market. We want it to be the Rock
complement to V103,

R&R:  understand that Infinity has
fully committed to this project.

NW: The exciting thing about this
is that Infinity has opted to forgo the
word-of-mouth approach that a Tri-
ple A-like station usually gets when
it is first launched. In Dave FM's
case, they have given us a full-blown
marketing assault, from billboards
to bus cards to a TV campaign,
which are all in place and already in
action. This is an extremely well-
thought-out approach to the launch
of this station.

Iam pleased that not only did the

Atlanta Infinity team get deeply in-
volved, but also the folks in New
York, along with other program-
ming minds within the company,
such as Kevin Weatherley in Los
Angeles and Greg Strassell in Bos-
ton and Steve Rivers. They all of-
fered their insight and experience as
we formulated this radio station.
Frankly, I am extremely flattered
that they re actually taking me seri-
ously and allowing me to call some
of the shots. The cumulative benefit
of everyone's experience gives the
station a better-than-average shot at
making an impact.

This is new ground for all of us,
and I must emphasize that what the
station sounds like now is not real-
ly how we envision it when it com-
pletes its evolution. Michelle’s slo-
gan for the station, “Rock Without
Rules,” says it all. We want this to
be an unconventional radio station,
as perceived by the audience.

What I've learned over the years
at Triple A is that the audience is
much smarter than conventional
broadcasters give them credit for.
That's probably the main premise I
am bringing to the table with this
station. It’s not so much the song list
or the formatics or any boilerplate
promotions, it is a respect for the
audience. We feel that the people in
Atlanta deserve a better radio sta-
tion.

R&R: Can we call Dave FMa Triple
Astation?

NW: I will say that it will be a
younger station than most Triple A's
and that it will rock more consistent-
ly than most Triple A’s, and yet it
would be best defined as a Triple A
or a Triple A/Rock station. Because
of my association with WXRT, it is
easy for the industry to assume that
Dave FM will be Triple A-like. And,
on the surface, that may be true.

But what, really, is a Triple A sta-
tion? No two Triple A stations are
alike. KTCZ is dramatically different
from WXRT, which is very different
from KBCO. As I've said, what ties
us together are the programming
principles and the respect for the

Hooker.

TWO OLD GUYS Norm Winer hanging with the late great John Lee

A STATELY MAN Here's a recent shot of (-r) Dick Clark, Norm Winer and Ramssy Lewis,

audience, rather than the common
music we play.

In the eyes of the audience, Triple
A is a meaningless term. Either the
station plays the music they want to
hear and presents it in a way that
pleases them, or it doesn’t. That’s
where the market-specific approach
makes the crucial difference. We are
all different, because we are all in
different cities.

We are looking for Dave FM to
dominate a specific demographic in
Atlanta, and we want to captivate
the advertising community as wedo
it. We are looking for people in their
30s right now — both men and
women, The way we are going todo
it is to play many artists who were
once played a lotin Atlanta and who
now aren't, as well as to introduce
artists who have never enjoyed the
support they deserve.

Another interesting aspect of all
of this is that we are the flagship sta-
tion for the Atlanta Falcons. This
gives us a unique opportunity to
introduce the station to a broad
spectrum of people who might not
otherwise hear about Dave. Theidea
is to create a station that has vision
and a commitment. We want it to be
around for the long haul. We are not
interested in creating a disposable
format that will have to be changed
in 12 to 18 months.

R&R: Getting back to WXRT, what
are your most immediate hopes and
plans for that station?

NW: To think that I have been
here for 25 years is really scary
sometimes. The challenge with
WXRT has always been to keep
sounding fresh, to keep sounding
aliveand to keep a step or two ahead
of the audience, so they feel chal-
lenged and surprised.

The staff here is the best. I say it
again and again, and I can't really
do them justice. John Famneda is my
partner and my collaborator, and he
has been here for so many years. |
am getting a bit teary-eyed right
now as I think how happy I am that
he was finally recognized by the in-
dustry at the latest R&R Triple A

“Surprisingly, there
seem to be some
things that we have
leamed over that
period of time, and
even though it is
much more of a
business now than it
was then, there is
still plenty of room to
have fun, make
compelling radio and
let the creative
juices flow.”

Achievement Awards as Music Di-
rector of the Year. John is a one-of-a-
kind guy.

Iam also very lucky to be able to
work closely with Sean Smith in our
marketing department and Tom Li-
sack in the promotions department.
With their help we have made great
strides in our promotional opportu-
nities, in the development of our
website — I am so excited that we
are now streaming the station —
and in the area of database manage-
ment and marketing, I am proud to
say that we recently surpassed the
100,000 mark in terms of members.

And, of course, the airstaff: Lin
Brehmer, Teri Hemmert, Tom Mark-
er, Richard Milne, Marty Lennartz,
Bobby Skafish and the others, They
areall legends unto themselves and
help to make WXRT larger than life.

We still need to become smarter

www.americanradiohistorv.com

in the ways we present the radio sta-
tion, remain realistic about our op-
portunities in terms of new media
and to simply always make WXRT
abetter station than it already is. For
us to remain a great radio station is
a constant task. We have our work
cut out for us to remain relevant to
our audience, to remain crucial to
our advertising clients and to do
more than we already have.

R&R: Do you ever feel tempted to
rest on your laurels?

NW: We have never felt comfort-
able about resting on our laurels,
because we have always been in
battle. We have always had radio
stations sign on that have attacked
us on one flank or another, going
back to Classic Rock in the mid-"80s.
Prior to that we owned much of that
music. The growth of Alternative hit
us on another front, and even the
birth of Smooth Jazz presented a
problem for us, as we sprinkled
some of those artists into our mix.
We have to protect ourselves. That
keeps us on our game.

I will also stand up and say that
music research is an invaluable tool
for us. Not so much to tell us what
to do or what to play, but to help
keep us on the beam. [ am so grate-
ful to Infinity for giving us the bud-
get so that we have these kinds of
tools at our disposal. To go further,
I am grateful to all the folks in the
home office for acknowledging that
WXRT is something special and for
giving us the support we need on
any level, if we need them.

WXRT is a complete collabora-
tion. None of us, in and of ourselves,
could have accomplished what we
have. From the front of the office to
the back, from east to west, working
closely together creates something
that is far greater than its parts. I
believe we have the best team we
have ever had, and they could easi-
ly take the station forward on their
own. But I am not ready to walk
away from WXRT. This is where my
heart is and where it always will be.
Now that I have to travel more, I
know my baby is in good hands.
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CHICAGO'S FINEST ROCK'

NEWS

Margaret Thatcher Elected New Prime Minister

Three Mile Island Releases Radiaticn

Patty Hearst is Released from Prison by Jimmy Carter

American Airlines Flight #191 crasaes during takeoff @ O’Hare International
Susan B Anthony coin Introduce t the US

Iran Hostage Crisis Begins

Soviets Invade Afghanistan

Nobel Peace Prize Awarded to Mother Teresa

SPORTS

PittsburghiDefeats Baltimore in World Series

Pittsburgh Defeats Los:Angeles in Super Bowl XIV

Bruce Sutter (Cubs) Wins NL Cy ¥oung Award

Dave Kingman (Cubs) Wins Home Run Title

Rick Sutcliffe (future Cub) is NL Rookie of the Year (LA)

Cubs Take 5th Place with an 80 & 32 record

Geéorge Halas dies of a heart attack - Chicago Bears Make Playoffs
ESPN Begins Broadcasting

BORN
» Norah jones, Kate Hudson, Aaliyah, jennifer Love Hewitt
DEATHS

» Nelson Rockefeller, Charles Mingzs, Mr. Ed, John Wayne, Lowell George
{ ENTERTAINMENT |
« Academy Award for Best Picture Awarded to: Kramer vs. Kramer
Gramypy Awatd for Record of the Year: “What A Fool Believes” - Doobie Brothers

Gramumy Award for Album:of the Year: “52nd Street Blues” - Billie Joel
Grammy Award for Best new Artist: Rickie Lee Jones

Lin Brehmer was working as an overnight disc jockey in Albany, New York at WQBK-FM
reading poetry at 3 in the morning

NORM WINER BECOMES PD OF WXRT/CHICAGO

CONGRATULATIONS ON 25 YEARS

FROM YOUR FRIENDS AT THE EMI 252
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1 2 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 380 46 19027 17 22jp | ARTSTTE LsELS Aoos
i R.EM. Leaving New York (Warner Bros.) 23
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3 4 PHISH The Connection /Atiantic) 352 17 13881 13 23/0 RAY LAMONTAGNE Trouble /RCA/RMG) §
6 5 MODEST MOUSE Float On (Fpic/ 329 -2 19165 10 13/0 KENNY WAYNE SHEPHERD Hey, What Do You Say /Reprise/ 4
5 6  NORAH JONES What Am! To You? (Bive Note/EMC) 319 30 18653 15  23j0 | SNOW PATROL R /A&Minterscope) 3
7 7 BODEANS If tt Makes You (Zoe/Rounder) 294 18 16864 13 200 | LENNYKRAVITZ Lady i 3
1 0 FINN BROTHERS Won't Give In (Nettwerk/ . 282, +29 11164 6 200
12 @ MINDY SMITH Come ToJesus Vanguard) %7  +18 14793 23 210
10 10 JAMIE CULLUM ANl At Sea (Verve/Universal) 253 -6 7483 12 1811
15 @ JOHN FOGERTY Deja Vu (All Over Again) (DreamWorks/Geffen) 252 +25 17006 3 1610
13 @ RACHAEL YAMAGATA Worn Me Down (RCA Victor) 249 +5 9362 10 2012
14 @ SCISSOR SISTERS Take Your Mama (Universal) 240 +8 11515 8 140 Most
9 14  SHERYL CROW Light In Your Eyes /A&M/Interscape) 240 43 7319 17 1710 In crease d P I avs
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23 @  CHRISTINEMCVIE Friend (Koch) 159 +9 5435 2 13p | MAROONS She Wil Be Loved (Octoneli/AMG) -
. SARAH MCLACHLAN World On Fire {Arista/RMG/ +32
24 @ JET Rotlover D.J. (Atlantic/ 155 +6 4545 4 13/0 FINN BROTHERS Wor't Give In (Netrwerk) +29
26 @ JOHN EDDIE Everything (Thrill Show/Lost Highway) 153 +5 un 10 10/0 CAKE No Phone (Columbia) +29
25 @ WILCO 'm A Whee! (Nonesuch/ 152 +4 7388 3 1210 CARBON LEAF Life Less Ordinary (Vanguard) +28
18 25 TOOTS AND THE MAYTALS W/ BONNIE RAITT True Love Is Hard To Find V2) 152 -34 148 20 15/0
@ R.E.M. Leaving New York (Warner Bros.) 149 +147 14989 1 23123
21 27 311 Love Song (Maverick/Volcano/Zomba) 149 13 7403 14 6i1
22 28  STING Stolen Car (Take Me Dancing) /A&M/interscope/ 144 -8 3285 1" 1210
~ @  GOMEZ Nothing Is Wrong (Hut/Virgin) 135 +6 5839 2 90
@ THRILLS Not For All The Love tn The World /Virgin/ 131 +2 3040 1 1410 Most
25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week PlayEd Recurren ts JPRm—,
of 8/15-8/21. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in toral plays, the song with the larger i in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each TOTAL
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(© 2004, The Arbitron Company). © 2004, R&R, Inc. LOS LONELY BOYS Heaven (0r/Epic) 2
New & Active 0. ERANKENREITER f1J. JOHNSON Free (Brushfire/Universal) 186
” JET Are You Gonna Be My Girl /Atiantic) 150
KEANE Somewhere Only We Know flaterscape) SIMPLE KID Staring At The Sun (Vector/ ALANIS MORISSETTE Everything (Maverick/Reprise) 147
Total Plays: 129, Total Stations: 12, Adds: 1 Total Plays: 98, Total Stations: 11, Adds: 1 NORAH JONES Sunrise (Blue Note/EMC) 128
SONIA DADA 0id Bones (Caliope/ CHARLIE MARS Gather The Horses /V2/ SARAH MCLACHLAN Fallen {Arista/AMG) 121
Total Plays: 123, Total Stations: 9, Adds: 0 Total Plays: 81, Totat Stations: 11, Adds: 1 LENNY KRAVIT2 Where Are We Runnin'? (Virgin/ 17
TEARS FOR FEARS Call Me Mellow (Universal Music Entertainment/ FRANZ FERDINAND Take Me Qut (Domino/Epic) WHEAT | Met A Girl Aware/Columbia) 17
WEILLTEBUUA R LS Total Plays: 81, Total Stations: 4, Adds: 0 : DAMIEN RICE Cannonbal VectorWarer Bros.) 113
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e L reporters are available on the web at
Total Plays: 103, Total Stations: 7, Adds: 0 Total Plays: 80, Total Stations: 9, Adds: 1 p N
raal I im.
Songs ranked by total plays

“DALLADS @ DURLESOUL” CURRENTLY SPINNING:
THE MEW CD BY RACHALL SAGE | omx - weve « kxcr - kran

KKFI « WMFO + WNKU * WCBE
ML IN STORES, ON TOUR & KRCL * WDIY « WMKY * WUKY
b AT RADIO NOW! Featuring “Sacrifice’ | KLCC * KRVM « WERU + KKCR

, KDNK * KVNF « MUCH + KAXE
“melodies that will break your heart” KZRC * KSLU - WBZC * KFAN

ROLLINGSTONE.COM KUWR & MANY MORE!
EARURDS 41 CITAEEAT “rich vocals, sparkling piano & *
MPB181-2 yearning poetry.” TIME OUT NY RADIO CONTACT: TAZMOE MUSIC
425.739.9644 + KSUTTER@TAZMOE.NET or
:& RI ?{ 1:]1E UDC E En Y B ?K éz 3 ;: I{T{ A EKLI Ls f;ﬁ m ﬁf QUTSOURCE MUSIC « 510.530.8262
1.877.878.SAGE - WWW.RACHAELSAGE.COM e 3 OUTSRCEMUSICEARTHLINK.NET
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JOSEPH[ARTHUR

OIUIRESHIAIDIOIW|S \'|||L|L RIEE[MA]IN

s [T

SINGER /75U

"HIS SONGS ECHU™

THE ROLLING & I(NES, y

AND THE CALMER SIDE OF
UNDERGROUND."” - The New Yorko

IMPACTING RADIO J/ I3 ALBUM STREET DATE |0/ 12 vinyL IN sTOREs 9/28

9/l NORTHAMPTON MA 9/22 NASHYILLE EEIH EETKI

9/13 BOSTON 8/23 ATLANTA BB

8/14 NYC - 9/25 RALEIGH MEMORIAL
9/15 BRYN MAR, PA EH 9/27 SEATTLE

9/16 ARLINGTON YA

9/28 PORTLAND
9/18 GRAND RAPIDS ¥ —
9/19 FERNDALE M W 9/30 SAN FRANCISCO

9/20 CHICAGO DOOR 0 10/2 LOS ANGELES \ /

v d oo

v

www.americanradiohistorv.com


www.americanradiohistory.com

70 TRIPL_E A TOP 30 INDICATOR

(AL —_—
e August 27, 2004
®
VEK W ARTIST TITLE LABELS) T sUTS AJI?%ILCE wow oo | fUJOST Added
1 1 PHISH The Connection (Atlantic/ 435 -44 4284 13 270 | www.rrindicator.com
3 ARTISTTITLE LABEL(S) ADOS
2 e BRUCE HORNSBY Gor:na Fe Some Changes Made (Columbia) 435 +14 5550 7 26/0 REM. Leaving New York (Warmer Bras. 28
5 e FINN BROTHERS Won't Give In (Nettwerk) 387 +15 3452 5 281 MADELEINE PEYROUX Don't Wait Too Long (Rounder/ 12
3 4 OLDY7'S New Kid (Vew West) 365 33 4886 9 28/0 | JEFFBUCKLEY Forget Her fegacy) 10
7 ©  CROSBY & NASH Lay Me Down (Sanctuary/SRE) 360 +28 5038 6 300 g:';':\;‘w:hvui ;::;:’wn Hey, What Do You Say (Reprise) g
0 Fhone
4 6  BODEANS If It Makes You (Zoe/Rounder) 353 35 1805 12 200 | greye EARLE The Revolation Starts Now (ESqareddremis) 6
10 0 GOMEZ Nothing Is Wrong (Hut/Virgin) 320 +25 3150 7 26/0 DAMNWELLS Kiss Catastraphe (pic/ 6
8 8  RACHAEL YAMAGATA Wom Me Down (RCA Victor) 320 5 a2 10 210 | PAY UMV?'!FAG:E T;;uh'; @W;MG/ 5
9 9 JAMIE CULLUM Al At Sea VervelUniversal . 308 4 212 1 aqp | SLOVEWaling BrushfiUniversa 5
6 10 NORAH JONES What Am| To You? (Blue Note/EMC) 305 -34 3780 15 190 Most
11 @  0ZOMATLI (Who Discovered) America? {Concord) 294 +30 2487 12 190 Increased p[ays
S —
13 @  CHRISTINEMCVIE Friend (Koch) 255 +24 415 3 2000 o
ARTIST TITLE (ABEL(S) INCREASE
12 B KD.LANG Helpless (Wonesuch) 251 +14 W4 2w | AP Wk Tal dsorBMG) s
@  JOHN MELLENCAMP Walk Tall (IslandfiDIMG) 240 +168 2074 1 2012 STEVE EARLE The Revalution Starts Now (E-Squarsd/Artemis) +122
19 @ JOHN FOGERTY Deja Vu (All Qver Again) (Dream Works/Geffen) 237 +36 3647 4 2011 RE.M. Leaving New York (Warmer Bros.) +117
1 @ KEANE Somewhere Only We Know flaterscape) 226 +10 43 6 210 | DONAVON FRANKERRETER it Dort Matter (Brustfralniersal +58
) X BEN HARPER W] BLIND BOYS OF ALABAMA Wicked Man (Vigiy +54
16 (@ CARBON LEAF Life Less Ordinary (Vanguard) 219 +7 265 5 1900 GOV'T MULE Stackiaw Jezebel 4TORCARME) +50
20 ) MODEST MOUSE Float Dn Epic/ 196 +10 891 5 110 | MINDY SMITH Come To Jesus Vanguard) +49
17 19 ERIC CLAPTON When You Got A Good Friend (Duck /Reprise) 193 -16 1962 & 170 n‘;vlf]::x;;i:ﬂ;“mh :ﬁih llgggf *g
re 1itan Love +
29 @)  MINDY SMITH Come To Jesus Vanguard) 192 +49 %4 22 9 JOHN FOGERTY Defa Vo (Al Over Agoir) (Drzam ks Geffer) +36
@ STEVE EARLE The Revolution Starts Now (£-Squared/Artemis) 180 +122 3926 1 25(6 d - d
22 @ SCISSORSISTERS Take Your Mama Universal) 179 a w2 s up | Syndicated
23 €D WILCO I'm A Wheel Wonesuch/ 166 .2 u2n s wup |Programming
18 24  COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 165 -43 1054 16 11/0 Added This Week
21 25  EDWIN MCCAIN f/MAIA SHARP Say Anything (DRT/ 164 -22 809 12 110 World Cafe - Dan Reed 215-898-6677
24 @  SIMPLE KID Staring At The Sun Vector) 159 +3 215 3 13;1 | Noadds reported this wesk
27 @ TEARS FORFEARS Call Me Mellow (Universal Music Entertainment) 153 +5 2314 2 130 | Acoustic Cafe- I 734-761-204
@  DONAVON FRANKENREITER It Don't Matter (Brushfire/Universal 146 +58 791 1 1zo | CARYHUDSONCoolBreeze
FINN BROTHERS Luckiest Man Alive
@ DR. JOHN fIRANDY NEWMAN | Ate Up The ADD'B Tree (Blve Note/EMC) 146 +19 3387 1 1510 GRIFFIN HOUSE The Way | Was Made
€)  THRILLS Not For All The Love In The World /Virgi/ 145 +25 1962 1152 JILL SOBULE Thank Misery
KINGS OF CONVENIENCE Cayman Islands
35 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 8/15 - Saturday 8/21. LISA LOEB Hand Me Downs
© 2004 Radio & Records.

4 ™
Reporters
o ——t
WAPS/Akron, OH WNCS/Burlington® WTTS/Indlanapolis, IN* WL Noomoeth, WFLI, & KEl It Lake City, UT* WWVV/Savannah, GA
FEMD: Bl Greber POND, Man Al P b T ——, W -kum'fﬁg:u"v S e Sy OMPT: Bob Newmath
3 FiiiA CINCOTT JREM. MD; Lawra Duncan LA I‘D.Mili MD; Karl Bushman APD: Gons Murrel
3 0 s b 5 i e fou i heu
1 N L T Ty ;
:%ﬁ?ﬁ:wu.h—. WMVY/Cape Cod, MA i w‘:ﬁ,ﬁ-’gﬂ“ e ame i:ll::{'m
; S S Srs POMD: Dacey KMTN/ackson, WY AR e .10 80vS O AL il s
T 1 M OM: Scott Andersen_ rure i KPRI/San Diego, CA*
1 e POAND: Mark "Fish™ Fishman il ALs POASD: Dena Shaish KMTT/Seattie, WA*
KABO/Aibu 1 JEFF BUCRLEY TG LOVE EEAFT 2 CARBON LENF OW/PD: Chris
querque, NM 1 m&ggﬂn S REM Shown t
e WOO0D/Chattanooga, TN® 1 FETER Apw WXPN/Phlladelphla, PA SHow PATROL Lyvid
PO: Phil Ma : Dengy Howard 1S EmepnLL OM/MO: Dan RAY LAMONTAGHE
2 SWOW PATROL 315 — o g?ns.ﬁ:'" Francizco, CA' wpnmwnnem. MA®
vne onterey, CA 1 auummg Jomes PO; Tom
KSPN/Aspen, CO WXRT/Chicago, IL* KTBa/Kansas City, MO . - 1 i BT e mensss
] {'{'f,f:“"-’“m RAIMD: S Farseta 10 yrea Johason APD: Nien Wacieary L — e Vot
;% WREM &n&‘ HC e - é'-pr-'g b
EP/Pittsburgh, PA
1 Koo wavne semens g:*:mmumhh. MO PLasen iy HO" - - P ﬂmw@m KBAC Sarta Fo. NM ﬁ““ ‘
KGSR/Austin, TX* puroy OM: Niek . NoLTMashlle. - . ;‘gpw%m“" R maran
OM: el Lol PETER WALKER PD: Ted Edwards | APMD: Rav. Keith Coes LACELENE PEVIOLY 8 (e Loven froi
- [ PR Mo T b HLILY
N i WCBE/Columbus, OH N SEFRICRLEY Py
9 b2 LvEn Fofl e . s STARES s WAV STAPLES gl{g‘mllﬂlr!‘ Mo
§ A 5 o Brvmen Tooom e R ;o Wl
;:x:;.aw §‘%m.¢m Ny WEH o WCLZ/Portiand, ME %%n&n
i 3 Ao est PO .,-J,“m" %m’mm KTAD/Santa Fe, NM 2 KENNY WAYNE SHEPHERD
e [ iam Congrove 24 DM: Mich Willer IR
KBCO/Denver, CO* WEPKLosisville, KY T4 STEVE EANE : bead '
WANRBattimore, MO 0 Koo APLARD: Sizey Owen s M oy Mae KWMT/Tucsan, AZ*
mﬁ'&'ﬂu 14" TO0TS A0 THE MAYIALS W ERIC CLAPTON #'“gﬂ KINK/Portiand, OR* HECc o %’n Jim Richards
B B R ONX Folk RolkNetwork et e oneaine 4 e R G TCATA
Z m s LAOw . g u-&:—- 7 ngwn 3
HE !lnDJE;lID‘lzD-l: M WMMM/Madison, W1°* 11 et WUIN/Wilmington, NC
el Booyie PD: Tom Tesher 1 R pevRaUe Ty D KRSH/Santa Rosa, CA® PO: Mark Keete
WIMDattmore, MD 1 oy O S T, o #D:Oomo Marshal OMTD: Doan Kstari 7 i
Aﬂg‘h ‘Matthews™ Vasilikes 5%_1.’ ;lﬂilvnmmm ; g DAMBWELLS ; RAY LAMONTAGNE
'WAYNE SHEPHERD LS
i 1B ST Yusic Cholcn Adult Alermative/Network o i S eno m,“ ey
s, i = e - | b
AP: Do snche WVOD/Elizabeth City, NG XTCZMinneapolis, MN* § e WOST/Poughkaspsie, HY
i DY, iy T Lo
4 3 S REM
MARC 12 REM SHEPHERD | o o x
KRVB/Boisa, 10° . 1 wandows SirsSpocruhaton ﬁvfg‘&‘m Monitored Reporters \
] . P S KLY -
an mmm. sc owﬁwnlﬂgﬂdk' NN ‘I’VE Laboy 60 Total Reporters M EMA R-‘l SE
PO/NO: Xim Clark PO: Joft Collins. ' STEVE EAMLE KSQY/Rspid City, SO
n, MA® APD: i Andorson TRE POASD: Chad Cartssa —_—
g 10 Lsnen bk PEYROUX ] VAN BEETHOVEN RAY LAMONTAGNE
PO s Wiams 8 e peos | b mit e T B 25 Total Monitored
TI.EJ( L '.I.‘HHHJJM gu!— o %m‘.m -
T R S s w e cuwrm e WIEW/Mobile, AL* Temaa 35 Total Indicator
[t oy § e Komsgy KTHX/Reno, NV I
KMMS/Bozeman, MT B2 SmamerR "Fu'i-'r'u‘ﬂm WCEEmE VRO %tmmm
ung_vg wm.;“wuwm E’-‘?m““ n g ﬁﬁﬂmm *;"4'3"""7“"" Did Not Report, Playlist Frozen (1):
§ b Y GURLES o S nﬁu 1 Sty cues vsms WOCWSallsbury, MD
N
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THE NETTWERK FAMILY
CONGRATULATES

Norm Winer
NETTWERK on 25 Years of Chicago’s Finest Rock

¥

A huge congratulazions to you Norm.
Thank you for the continued support.
Best wishes,

Sarae McLachlan

Aerah NS,

www.sarahmclachlan.com

Good on you Norm, 25 years!
XRT is a real music station!

Admiration and respect,
The Finn Brothers

: W

o
¢

4’
www.finnbros.cohs

Norn really czzes about the state of radio and the job he's
doing, One time Norm and I figured out that he briefly dated
my aant whe= he was in high schod in Brooklyn.

Fow many PD¥s will ga that deep with the artists they play?
Brien Rose.rvorcelAGUSTER

WWW, gllSN.'I‘.COII

Cosgraculations Norm! What an amazing world of music you
hate crzated. The first song of mine ever played on Chicago
rad:o was from XRT about 4 years ago. I was tending bar and
sneaking listens zo the station on my walkman because they %
wese slated to pley something and then comes ‘Collide’. T will _
“ never forget that moment.
52%2?;&; Thank you fo:: all of the continued support and passion you

F show for music.

Rechael Yamagata www.rachaelyamagara.com

Zongran_ations on your 25 years at XRT! Hope you
nave many more vears at the top of your game.

May you=studio e free from tigers!

Stereoptonics

NETTWZRK
www,stereophonics.com www.nettwerk.com

www.americanradiohistorv.com
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HAPPI Zoth

’ Anniversary Norm!

(We'll refrain from making any silly jokes)

| Fromall your palsat
| Warner Bros. and Reprise Records

HHHHHHH
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For many of us, the songs of Crosby
& Nash, and their other sometime
bandmates, represent the soundtrack
of our youth, our coming of age. We
fell in and out of love to their music
we took it to college, and some even
took it to war. Recently, Crosby &
Nash came to the River Music Halil
at the station and performed many
new songs from their upcoming self-
titled album. The songs, many craft-
ed by James Raymond, are reminiscent of earlier

times, yet very current and fresh. | asked David
- Crosby if he thought music and songs had the same
. / power they had 30 years ago. He answered with a re-

| sounding “yes.” Crosby & Nash continue to commu-

| nicate social issues through their music, from “They
— Want It All,” written by Crosby about corporate
America, and “Don’'t Dig Here,” which brings attention to the dump-
ing of radioactive waste in the Yucca Mountains to “Milky Way To-
night,” a simple song by Nash that showcases this duo’s harmo-
nizing, and their current single, “Lay Me Down.” Crosby & Nash
have always had the ability to make people feel, think and act
through their music, and they’ve still got it. The music of Crosby &
Nash continues to inspire and delight their fans, from boomers who
might believe they see history repeating to kids beginning to look
at the world around them.

Dana Marshall
PD, WXRV/Portsmouth, NH

{

e have a new No. 1 song on the

monitored chart this week with
Bruce Hornsby. Finger Eleven are
now 3%, and The Finn Brothers and
Mindy Smith are in the top 10 at 8" and
97, respectively ... Artists ready to gotop b e e}
10 include John Fogerty, Rachael r =
Yamagata, Scissor Sisters and John R AD ‘
Mellencamp, who debuts at 15*! ... | BL& & LN
Other projects showing good growth in-
clude Crosby & Nash, Maroon 5, Carbon Leaf (now top 20), Chris-
tine McVie and Wilco ... R.E.M., Gomez and The Thrills aisc debut
on the monitored chart this week ... On the Indicator chart, Phish still
dominate the top, Hornsby’s at 2%, The Finns are 3*, C&N are now top
five, and Gomez are at 7* ... Other gainers include Ozomatli, McVie,
k.d. lang, Fogerty, Keane, Carbon Leaf and Simple Kid ... R.E.M,,
Steve Earle, Donavon Frankenreiter, Dr. John featuring Randy
Newman and The Thrills debut ... R.E.M. bring in 51 total adds the
first week — just nine stations from the panel abstained. Needless to
say, this is going to be a big song at Triple A ... Cake grab 15 first-
week adds, Kenny Wayne Shepherd gets 13 total adds, Madeleine
Peyroux enjoys 12 first-week adds, and Ray LaMontagne and Jeff
Buckey are right behind her with 11 and 10 adds, respectively ... Aiso
having a good first week are The Damnwells, G. Love, Tift Merritt,
Keb’ Mo’ and Jimmy CIiff.

Triple A

ONTHE!

— John Schoenberger, Triple A Editor

OF THE WEEK

armist: The Finn Brothers
waseL: Nettwerk

By JOHN SCHOENBERGER / TRIPLE A EDITOR

It’s hard to believe, but for most of their
careers Tim and Neil Finn never really
collaborated on songs together. Sure, they
started their journey to international suc-
cess and fame via the band Split Enz and
later played together in Crowded House,
but it wasn’t until 1989 that they seri-
ously tried to write together. Several
songs came out of their efforts, but what
was originally meant to be a Finn broth-
ers project ultimately fell apart. Some of
the songs did turn up on Crowded
Housc's Woodface in 1991 and Together
Alone in 1993, as well as on Tim's 1993
solo album, Before & After.

“When we were in Split Enz, we didn’t
really write together,” says Neil. “We
didn’t write properly together until
around Woodface. before we even decided
to join forces in Crowded House. We were
planning a Finn Brothers record. We had
a spectacular two or three weeks where
we wrote all the songs that ended up on
Woodface.”

The two gave it another shot in 1994,
and the fruits of their labor became the
first official Finn Brothers album, simply
called Finn. The songs revealed a softer,
more introspective side to their creativity,
and the album was well accepted around
the world. Then, earlier this vear, the
brothers got together again, in Los Ange-
les, to record their next collaborative effort.

“My earliest memories of Tim were
when we used to sing harmonies as kids,”
says Neil. “We'd rehearse in the hallway,
which was always nerve-wracking. Our
parents had parties where there was
singing. That was the beginning of our
musical relationship.”

That special quality of sibling harmony
is quite evident on the new Finn Broth-
ers album, Everyone Is Here. However,
what is more impressive is how their ties
have influenced every aspect of the songs.
Addressing subjects like family honds,
the sense of belonging you get from your
community, the need for a spiritual con-
nection and the wholeness one feels from
being loved, the songs speak volumes
about the kind of relationship Tim and
Neil must have with one another.

“It was quite uncanny how often one of
us would have a lyric or an idea that
would fit something the other was work-
ing on,” says Tim. “There were no rules
or parameters about what might make it.
We wanted it to be emotional, and we
wanted it to be direct. People imagine we
walk into a room and open our mouths
and beautiful harmonies pour out, but it
isn't always like that. It takes a while for
us to get going.

Mitcheli Froom was brought in for key-
boards, as well as to help produce the
project, while Bob Clearmountain was
asked to mix the songs. It was the first
time the four had worked together since
the making of Woodface over a decade
ago. The results are beautiful, hopeful,
uplifting tunes, including “Won't Give In,
“Nothing Wrong With You,” “Anything
Can Happen,” “All God’s Children” and
“Part of Me, Part of You.”

www americanradiohietorv com
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74 o AMERICANA TOP 30 ALBUMS sy M@T@[}M
o August 27, 2004 et =
' R
W Wi st TmE LABEL(S) S T Americana spotlight
1 T K. KANE & K. WELCH You Can't.../Dead Reckoning/Compass) 527 58 331 | by John Schoenberger
3 2 VARIOUS ARTISTS Por Vida: A Tribute To The Songs... 0/ 514 -35 2265 | Artist: Various Artists
5 @  T00D SNIDER East Nashville Skyline /0h Boy) B e 2] 3047 | Label: American Roots A )
53 When you want to talk Americana music — | mean real
2 4 NOTORIQUS CHERRY BOMBS TheNotorious... (Universal Soutf) 508 -42 3929 o B, g e Americana music — you need to go back to one of the true
. : X a “71 fathers of American music. Although Stephen Foster, this
10 o STEVE EARLE The Revolution Starts Now (E-Sguared/Artemis) 470 +86 1498 country's first great songwriter, died more than 140 years ago
4 6  DAVEALVIN Ashgrove (Yep Aoc) 447 .51 5289 h?s inﬂugnpe is felt to this day. AAs a testament to how powerful l
' ' l his music is, all you have to do is remember that back then there
8 o VARIQUS ARTISTS Touch My Heart — A Tribute... (Sugar Hil}) 438 +38 224 was no recorded music, no radio and no tefevision, yet you could |
i I & i
| . i . hear his songs being played by iocal musicians across the |
6 8 OWIGHT YOAKAM Dwight's Used Records (Koch/ 419 -38 2018 et oy country. Now that's grass-roots, word-of-mouth marketing in l
1" ] OLD 97§ Drag It Up (New West/ 357 17 123 W %fv—’ | the extreme! Bob Dylan has even been quoted as saying, “Anyone
i who wants to be a songwriter should listen to as much folk
7 10 LORETTALYNN Van Lear Rose finterscope) 345 80 11026 | music as they can. Study the form and structure of stuff that has been around for 100 years. | go
" L back to Stephen Foster.” In light of that fact, the folks at American Roots Publishing have brought
15 BILLY JOE SHAVER Billy And The Kid (Compad 344 35 976 j ) A Ol - ;
m AT e gl * together a diverse cotlection of artists to offer their renditions of Foster’s classic songs. Included are
9 12 DALE WATSON Dreamland (Koch/ 330 64 5310 | Raul Malo, Alison Krauss with Yo-Yo Ma, Edgar Meyer and Mark O'Connor, John Prine, Beth Neilsen
] e . Chapman, Grey De Lisle, Mavis Staples, Roger McGuinn, Ollabelle and many others. Proceeds from |
12 ®  CRICKETS & THEIR BUDOIES Tre Crikes.. Soversign Arists) 328 +9 1680 | the project will benefit American Roots Publishing, a nonprofit organization dedicated to preserving
25 D VARIOUS ARTISTS The Unbroken Circle (Buaitone) 324 +99 g30 | American regional culture through fiterature and art. |
12 15 LOSLOBOS The Ride (Holjwood w u e |Americana News '
. 0n Aug. 22 Steve Earle debuted a weekly radio show on the Air America radio network. Carrying
1 16 JIM LAUOEROALE Headed For The Fills (Dualt 294 61 7416 j ;
. TR the same title as his forthcoming album, The Revolution Starts ... Now, the hourlong program will
19 Q VARIOUS ARTISTS Beautiful Dreamer... (American Rgots) 279 +20 720 | feature the outspoken artist playing music and talking to guests ... Ricky Skaggs and Josh Turner |
E . ' are among a group of artists putting their names behind the Your Country Your Vote initiative.
% O TIFTMERRITT Tambouie Lost Highway 29 +35 803 | Aiming to mobilize country music fans in this U.S. presidential election year, the nonpartisan effort
2 @ PAUL THORN Are You With Me? (Back PorchiNarads) 247 +19 1159 | wasborn qf the Ameriga Wil A/wa}_/s_ Stand project, a compilation of songs inspired by the Civil War
... After a six-year furlough, Don Williams has returned with My Heart to You, an album that bundles
16 20 TERRIHENDRIX The Art Of Removing Wallpaper (Wilory/ 246 -33 3372 | new songs, fan favorites and covers of two classic pop tunes ... Merle Haggard is in the final stages
of re-signing with Capitol Records, the label that built him into a superstar ... MerleFest 2004 earned
18 cll, o SUBENEVR WoR L STy ) 46 £ 3928 | 2imost $500,000 for Wilkes Community College ... The Dixie Chicks have announced a concert tour.
22 22 WILCO A Ghost Is Born onesuch) 230 12 2118 | We'll see how it will be suppo_rted by fans and by Country radio ... Emmy!op Harris has just kicked
off her Sweet Harmony Traveling Revue Tour, which also features Patty Griffin, Buddy Miller and the
2 23 TRES CHICAS Sweetwater (Yep Roc/ 229 -18 1688 | duo of Gillian Welch and David Rawlings ... Former Toad The Wet Sprocket singer Glen Philips is on
) the road with Nickel Creek under the moniker of The Mutual Admiration Society. Former Led Zeppelin
2 @ JAMES TALLEY duurey Cinaron 22 : 1382 | passist John Paul Jones and Attractions drummer Pete Thomas are the rhythm section.
4 @ i UL S 2 i 2 LE | Note: If you have Americana news, piease forward it to jschoenberger@radioandrecords.com.
17 26 RAILROAD EARTH The Good Life /Sugar Hilf 216 -59 2812 ) 3
Most Added
@ MAVIS STAPLES Have A Little Faith (A/igator) 213 +69 476
ARTIST TITLE LABEL(S) ADDS
@ JUNIOR BROWN Down Home Chrome (Telarc/ 208 +108 343 JUNIOR BROWN Down Home Chrome (Tefarc) 16
@  ELEVEN HUNDRED SPRINGS Bandwagan (Palo Duro) 208 453 sgy | NITTY GRITTY DIRT BAND Welcome To Woody Crek {ualtare/ 14
VARIOUS ARTISTS The Unbroken Circle {Dualtone/ 14
30 30 JON!HARMS Let's Put The Western Back... /Wildcatter) 193 -2 3050 STEVE EARLE The Revolution Starts Now (£-Squared/Artemis/ 12
‘ ﬁl; Ame |_ a AEIa;Ean_ ep_ese ts t-he eported play of terrestrial radio s;ti;;_naf;uﬁ): sﬁicaﬁg i L L ] 4
mericana Al represen r y rrestrial ragi ns, I . p
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. MELONIECANNON Melonie Cannop (Skaggs fam,'/y} 7
For more information please visit www.americanamusic.org. BURRITO DELUXE The Whole Enchilada fLuna Chical U
DRIVE BY TRUCKERS The Dirty South (Vew West/ 7)

k © 2004 Americana Music Association.

ror more ivro: ERN LLAMADO ° Artist Album & Press Photos

(310) 788-1655 + Automatic Playback of Featured Song o Links To Audio/Video Streams, MP3s, Efc.

B i

WORKING YOUR RECORDG)

o Listing Of Current Promotional Information

70 RADIO PROGRAMMERS y1g,

HOTFAX

BOING FOR ADDS

o Record Label Contact Information
» Updated For The Life Of Your Project
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Chicago Landmarks:
Sears Tower

Lake Shore Drive
Shedd Aquarium

Wrigley Field

Norm Winer

Congratulations

on your Silver anm’versary. "

All your fans
at Concord Records

)

Congratulations Norm!

You've won the silver....now go for the gold!!!

From your friends at

Aezra Records

While you're at it
listen to John Price, "Questionably Red"!

Jobhn Price

Quesfiona_‘?ly Red

From the debul albura
In Stores 1 low

www.joknpricczmusic- corn

G

HAPPY SILVER ANNIVERSARY,
NORM!

TEQUILA
100% DE AGAVE

/4

SILVER

PATRON

25 YEARS AGO,
THE FORMAT DIDN'T EVEN HAVE A NAME!
YOU TRULY ARE THE "PATRON" SAINT OF TRIPLE A.

NORM,
WISHING YOU
ANOTHER

25 YEARS

OF SUCCESS!

YOUR FRIENDS AT

Cloctol.

americanradiohistorv com
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Rick WELKE

L= T ey

Face To Face

An honest chat with a legendary Christian consultant

Not too many consultants have as much admiration
and respect within Christian music circles as John
Frost. He is one of the major consultants at Audience
Development Group and recently took home a Gospel
Music Association achievement award for his work
across the country. A former mainstream programmer,
he’s been around the radio block a few times and has
helped numerous Christian stations gain lots of ground

in the ratings game.

Recently, I sat down and chatted
with the man behind the scenes who

is working hard to take Christian

radio into the future. |
Here is our conversation.

R&R: Lovking at Chris- |
tian radio today, what

JF: We presently exist in a format
that has more low-rated stations
than any other format. [ was at Ar-
o bitron not more than a
year ago, and they havea
poster on the wall that
lists the formats and the
number of stations in

trends do you see? those formats. Then it has

JF: As companies come ¢ f the number of radio sta-
to believe more in the po- w tions in each format that
tential of Christian music [[SESEE L have at least a three share.
and thatitcangowaybe- e Fros Religious radiowas No. 1,
yond what it’s ever done but it was also the format

before, the format will grow. Main-
stream companies are starting to
become interested in more sophisti-
cated programming strategies, tech-
niques and resources. As they do,
they will look more and more at
building these types of radio sta-
tions.

R&R: What's going on with the
whole ratings game at Christian radio
across the country?

with the fewest stations with sub-
stantial numbers.

That's beginning to change. As
these radio stations become more
sophisticated about programming
techniques and things of that nature,
they are beginning to see some real-
ly exciting results. WAWZ/New
York, which is in, of all places, per-
haps the most unchurched area in
America, just busted 200,000 cume.

i ﬂ&_-'

.

[1]1':-:51‘:]:_1Sh ﬂﬂ

£y

low1

- T

Suham

wwwW americanradiohistorv com

And it accomplished that with a
suburban signal. That's really excit-
ing stuff.

R&R: What about mainstream com-
panies picking up the ball? Companies
like Susquehanna seem to be getting it
now.

JE: Mainstream companies have
been slower to come to grips with
it, which is somewhat good and
somewhat bad. But it's very clear in
the industry that there is now the
potential to tzke the Christian for-
mat to successful broadcast proper-
ties and, most important, to impact
more people.

R&R: How loud is the background
chatter regarding the potential growth
of the format?

JF: I get calls from people who
ask, “Can this station be more than
itis presently?” It's a fun thing to see
people not make decisions while
looking in the rearview mirror. They
make decisions while asking about
the potential of the broadcast prop-
erty and how many lives they could
impact if they got a little smarter
about what they are doing.

I am very excited and very opti-
mistic. Idon’tbelieve that Christian
radio has ever been in a position
where the potential for growth has
been greater, despite the fact that it
has grown so dramatically in the last
five years. The kind of conversation
that you and I will be having in five
years will be totally different from
the conversation we are having to-
day. And if you think about that
from a harvest standpoint — the
number of lives that will be impact-
ed — it’s thrilling to be a part of it.
It's a privilege.

R&R: I've been asking stations hard
questions lately about their missions.
One question in particular gets a myri-
ad of answers: Are you happy with less
than a one share?

JF: The fact that you can even
have that conversation with pro-
grammers shows the change in this
format. If you had had a similar con-
versation with them three or four
years ago, most wouldn’t have
known what you meant. Now they
know what the data is and what it
means.

Some of that has to do with the
improvement of the seminars of-
fered by the GMA and the decision
by the NCRS and GMA to really be
teachers and grow the industry. The
difference that I see betweena GMA
Week session five years ago and one

CHRISTIAN .
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today is dramatic. The teachings are
better, the subjects are better, the di-
alogue is better, and the people com-
ing to it are really curious about how
you do certain things.

The industry needs to be ap-

plauded for its desire to grow itself
and to serve smaller-market stations
that may not have the resources the
big stations do. There are still lots of
mom-and-pops out there, but there
are also lots of good people whocare
about doing good things in their
community. Now they can come to
aplace like GMA Week and become
more equipped to go out and impact
their comumunities than they ever
could before.

R&R: What can Christian radio do
to win long-term?

JF: One of the principles of great
radio is the hedgehog concept. That
means doing the right things over
and over again. When you are talk-
ing about registering top-of-mind
awareness — which means having
a good radio station that’s focused,
that knows its target market, that's
disciplined but also compelling and
entertaining — all of that is going to
work to your advantage in landing
on the Arbitron radar.

In the case of WPOZ/Orlando,
you can ask what is different about
that station from a year ago. The
answer is, very little. But over the
last four years it has been a station
that has made a lot of good, solid
decisions. They have been very dis-
ciplined; they have been very fo-
cused. The entertainment level is
high on that station. Day after day,
they have made good decisions.
That's the hedgehog concept. And
it builds an audience over time,

“I don’t believe
Christian radio has
everbeenina
position where the
potential for growth
has been greater.”

R&R: You've been heavily involved
in the new WAY-FM in Ft. Collins, CO.
How is that going?

JF: We are trying something new
out there. The WAY-FM leadership
isextremely visionary. They want to
branch out beyond the Christian Hit
Radio format and even beyond their
Internet Rock station, Xstation.com.
It’s very exciting, It’s also a bit of a
risk. We're playing more rock mu-
sic there than the existing WAY-FMs
do.It's shooting a little younger, and
the younger you go, the more male
you go and the less of a target-rich
environment you have. You are al-
most ina missionary strategy of try-
ing to expose the music to a life-
group that may not necessarily em-

T = % - Yo = - =

brace it as much as an older and
more female audience. But with
their strategy of having multiple for-
mats, it's a risk that they wanted to
take, and we thought that Denver-
Ft. Collins was a good market for it.

R&R: Why attempt to take it to a
younger demo with this particular fre-

quency?

“One of the
challenges that we
already face is
people.”

JF: We did some preliminary re-
search in that market. Obviously, K-
Love [KLDV] is already huge there.
But any time there is a big dog, that
means there is room for a little dog.
And [ believe we have put together
a good team to develop a younger-
targeted, more rock-oriented CHR

format.

The station will be quite flexible
in the next year. We'll be going
where the consumer tells us we
need to go. We are going to do a lot
of research. Thereis going tobe a lot
of art, butit’s notart without a strat-
egy. And it's going to champion per-
sonality. We have some great per-
sonalities already, with Maverick,
Scott Viegel, Donna Cruz and Cliff
Tredway at night.

It's going to be a lifegroup that we
are going to monitor very closely to
see where the potential is in the
music mix. Right now it’s pretty
much a 70% pop rock to 30% rock
mix. We hopeit leads us into an area
that no one has discovered yet, and
there is risk in doing that.

R&R: What is the biggest challenge
this format will face in the coming
months?

JF: One of the challenges that we
already face is people. Every station
that I work with is asking where
they can find good people. They ask,
“"How do we groom them inside
Christian radio, and how do we find
them in mainstream radio?”

R&R: Are we doing a good job in that
area?

JF: Hard to answer. | don't believe
that the supply presently meets the
need. We might be doing a better job
of creating the supply, meaning cre-
ating the pipeline of people neces-
sary for these positions. | have been
fortunate to have been able to locate
a lot of people in mainstream radio
who are believers and who want to
get into Christian radio.

That’s my background. I have a
lot of connections to those types of
people in the mainstream world. But
as Christian radio grows, we are go-
ing to need more and more people.
That's our biggest challenge. Where
are the people? Where are the peo-
ple with high skill levels but also
with the right heart?
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P CHRISTIAN AC TOP 30 POWEREDLT
x‘/ e August 27, 2004 MI‘E“MBINE
VK W ARTIST TITLE LABEL(S) o dis G aooe | Most Added”
1 o JEREMY CAMP Walk By Faith (BEC) 987 +28 15 35/0 .
. . www.rrindicator.com
3 2 THIRD DAY ! Believe EssentialiPLG) 910 -10 16 3510 | aamsTime wees AODS
2 3 MERCYME Here With Me (INO/Curb} 865 56 22 37/0 CHRIS TOMLIN Indescribable (Sixstens/Sparrow/EMl CMG) 5
4 4 TREEG3 Blessed Be Your Name /apop/ 847 12 29 3710 MICHAEL W. SMITH Healing Rain (Reunion/PLG/ 4
6 @ STEVENCURTIS CHAPMAN All Things New (Sparrow/EMI CMG) 791 +1 1 3610 NEWSBOYS Presence (Sparrow/EM! CME) 4
5 6  CASTING CROWNS Who Am| Beach Street/Reunion/PLG) m 45 2% agin | SHAWNMCDONALD Gravity Spamow/EMl CHE) g
0 5 EMICMG) 664 7 5 2701 WATERMARK The Glory Of Your Name (Rocketown/ 3
" BETHANY DILLON AllI Need (Sparrow! + TREVOR MORGAN Fal Oown (BHT) 3
8 8  BUILDING 429 Glory Oefined (Word/Curb/Warner Bros.) 661 -55 27 36{0 STARFIELD Filled With Your Glory (Sparrow/EM! CMG) 3
g 8 KUTLESS Sea Of Faces (BFC) 645 -24 18 310
7 10 SELAH You Raise Me Up (Curby) 631 98 20 330
10 11 DAVID CROWDER BAND Open Skies (Sixsteps/Sparrow/EM! CMG) 608 -50 18 28/0
12 @ MATTHEW WEST The End (Sparrow/EMI CMG) 516 +2 12 23/0
13 @ ANTHONY EVANS Here's My Life /VG) 482 +34 8 2312 M os t
19 @ SHAWNMCDONALD Gravity (Sparrow/EMI CMG/ 454 +6 8 2513 Increased Plays
15 15 MATTHEW WEST More (Universal South/EMI CMG) 436 -1 38 25/0 T;JLT‘A'l-
18 @ TELECAST The Beauty Of Simplicity (BBEC) 405 +31 4 1812 ARTIST TITLE LABEL(S) INCREASE
21 O BY THE TREE Beautiful One (Fervent/ 396 +55 3 1510 MICHAEL W. SMITH Healing Rain (Reunion/PLG/ +224
16 18 AVALON You Were There (Sparrow/EMI CMG) 387 8 13 200 PHILLIPS, CRAIG & DEAN You Are God Alone /A0/ +92
26 (D CHRIS TOMUIN Indesciibable (Siksteps/Sparrow/EMI CMG) 362 +62 3 18/5 | BETHANY DILLON ARt Need (Spamaw/EM) CHG) +79
25 @ RACHAELLAMPA When ) Fall (Word/CurtyWarner B 361 55 5 go1 | SHANE & SHANE Hels Exalted fpop) 7
en | Fall (Word/ CurtyWarner Bros.) i 11| CHRIS TOMUN Indescrivable (Sistepy/Spamow/EMICHE)  +62
20 21 CHRIS RICE Go Light Your World (Rocketown/ 357 7 10 1710 RACHAEL LAMPA When | Fall (Word/Curty/Warner Bros.) +55
22 @ DELIRIOUS? Majesty (Here | Am) (Sparrow/EMI CMG/ 326 +5 8 1210 BY THE TREE Beautiful One (Fervent/ +55
27 @  WATERMARK The Glory Of Your Name (Rocketown/ 324 +26 3 1813 :ﬁ::::g:‘;ﬁ:“';“vfwf fgmz”/’lﬁlwm o +5;
i ith Your Glory /Sparrol +4
28 @ BARLOWGIRL Ne'ver Alone (Fervent) 313 +33 6 15/2 BUILDING 42 Space 1 Between Us MarglCurtyWarmer Bros) +45
29 @ JEFF DEYO As | Lift You Up (Gotee/ 308 +41 6 13/0
17 26 WARREN BARFIELD Soak It Up (Creative Trust Workshop) 303 72 16 16/0
@ MICHAEL W. SMITH Healing Rain (Reunion/PLG) 299 +224 1 214
23 28  JUMPS Wonderful (Sparrow/EMICMG) 278 -38 12 15/0
24 28 FUSEBOX Once Again (Flevate/inpop) 276 -38 10 14/ Christian AC tivity
- @ TREVOR MORGAN Fall Down (BHT) 275 +17 3 1313 by Rick Welke
37AC Monitored airplay data lied by Mediab , a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of .
8/15-8/21. Bullets appear on songs gaining plays or remaining flal from prcvlous week. If two songs are tied in total plays, the song with the larger increase in plays is Pnl sed Fnr A nun
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times .
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Normally, a second or third radio release from the same
Company (© 2004, The Arbitron Company). © 2004, R&R, inc. project doesn't head to the top of the charts. But don't tel
New & Active that to Jeremy Camp. He’s in at No. 1 for a second Straight
week, and, by the looks of it, he may be planted there for
BEBO NORMAN Disappear (Essential/PLG/ TREEG3 King finpop) five or six weeks to come. That is, unless Third Day can put
Total Plays: 248, Total Stations: 13, Adds: 2 Total Plays: 144, Total Stations: 6, Adds: 0 together a late move or Steven Curtis Chapman surges, or
SWIFT Alive In Love (Ficker) BUILDING 429 Space in Between Us (Word/Curb/Warner Bros.) even if newbie Bethany Dillon continues to roll. But count
Total Plays: 217, Total Stations: 11, Adds: 2 Total Plays: 143, Total Stations: 7, Adds: 2 on at least a couple more weeks at the top for Camp.
STARFIELD Filled With Your Glory (Sparrow/EMI CMG) NICOL SPONBERG Safe Curty Songs to watch within the chart come from By The Tree
Total Plays: 161, Total Stations: 11, Adds: 3 Total Plays: 123, Total Stations: 7, Adds: 0 21-17. +55). big mover Chris Tomlin (26-19, +62) and
FFH Still The Cross (EssentialPLG) SANCTUS REAL Everything About You (Sparmow/EMI CHG) &améﬁ_a%‘ g mover Ehris Tomlin (26-19, 462) a
: i pa (25-20, +55). Solid movement is also seen
Total Plays: 155, Total Stations: 9, Adds: 0 Total Plays: 100, Total Stations: 4, Adds: 0 from Anthony Evans, Telecast, BarlowGirl and Jeff Deyo
SHANE & SHANE He |s Exalted /inpap/ MONK & NEAGLE Ali | Need (Ficker/ New & Acti¥l . movérs s Beim Norman (+51), Sta rli:lli
Total Plays: 149, Total Stations: 8, Adds: 2 Total Plays: 94, Total Stations: 6, Adds: 0 b
o 7 Stations # Maps: 7% Total Stations (+47), Shane & Shane (+71) and Building 429 (+46).
Songs ranked by total piays

DEGAL UP!
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during the nexdt ratings periad. Give her a station decal from _
Communication Graphics and she'll remember you forever. |
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THE DECAL COMPANY
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'CHRToP30 ROCK TOP 30 .
OP OCK IOP
WEK U ARTIST TITLE LABEL(S) W ks "BaR stk WEEK  WeRK  ARTIST TITLE LABEL(S) T eles MBS sTibks
1 1 BARLOWGIRL Never Alone (Fervent! 1248 -133 20 2810 2 o FALLING UP Bittersweet (Tooth & Nai 405 +7 14 3on
[ 3 e SANCTUS REAL Everything... (Sparrow/EM/ CMG/ 1040 +35 12 2810 8 e JEREMY CAMP Stay (BEC) 386 +12 13 2811
2 4l MERCYME Here With Me (IVO/Curd} 978 12 22 2310 4 o HAWK NELSON Every Little Thing (Tooth & Nail/ n +1 16 2510
4 4 KUTLESS Sea Of Faces (BEC) 867 122 24 2000 1 4 SANCTUS REAL Everything... (Sparrow/EMI CMG/ 363 -48 15 kil
5 0 THIRD DAY Come On Back To Me (Essential/FLG/ 847 +3 20 2310 5 5 BARLOWGIRL Never Alone fFervent/ 297 -31 18 2001
6 6 CASTING... Who Am | (Beach Street/Seunon/FLG) 797 -20 23 2110 10 o EVERYDAY SUNDAY What Love Is /Flicker 282 +37 15 2401
7 0 JEREMY CAMP Stay (BEC) 781 +41 13 YNI ] o THDUSAND FOOT... Faith, Love... (Tooth & NailEMC) 282 +35 6 2601
8 o D.CROWDER... Open Skies (Sixsteps/Sparrow/ERI CMG) 146 +21 12 22{0 7 o KUTLESS Not What You See (BEC) 267 +1 9 2501
9 o PAUL WRIGHT You're Beautiful (Gotee/ 700 +65 8 232 12 o MOURNING SEPTEMBER Glorietta (Floodgate/ 246 +17 6 193
10 @ MATTHEW WEST The End fSparron/EMI CME) 641 +7 10 2M 15 @ SUBSEVEN Emotion (Flicker/ 234 +21 19 23n
1 m SHAWN MCDONALB Gravity (Sparrcw/EMI CMG) 621 +38 6 200 13 m TAIT Reconnecting (ForeFront/EMI CMG) 234 +2 7 2710
14 @ JADON LAVIK Following You (BEC/ 571 +33 n 17,0 16 @ LAST TUESDAY Beat Dependent (0U/6G/ 216 +29 7 231
12 G OUT OF EDEN Soldiers (Gotes) 558 +6 ] 200 11 13 DEMON HUNTER My Heartstrings... (Sofid State) 210 -30 14 18/1
13 m JARS OF CLAY Sunny Days rEssentiarPLG/ 547 0 18 150 17 @ NUMBER ONE GUN You Fail... (Salvage/Floodgate) 189 +17 6 120
17 15 3LUMB Taken {Curty 526 -2 9 190 6 15 THIRD DAY Come On Back To Me Essential/PLG) 187 78 17 19/0
16 16 STARFIELD Fitled With Your Glory (SperrowEM CMG/ 515 15 16 1410 27 @ 12 STONES Far Away (Wind.up/ 162 +43 4 2173
20 m BY THE TREE Beautiful One (Fervent/ 501 +38 7 2011 20 m KINGSDOWN Dearest Nameless findependent) 160 +10 9 2101
21 @ BETHANY DILLON Alll Need (Sparron/EMI CMa) 482 +43 4 19° 21 @ KIDS IN THE WAY Phoenix (Fiicker/ 158 +16 3 1814
18 19 WARRENBARFIELD Soak It Up Creative Trust Norrshop) 465 -38 13 13I0 18 19 OC SUPERTONES We Shall Overcome (Tooth & Nail 153 -3 12 17i0
23 @' kAWK NELSON Every Little Thing (Tocth & Nail* 451 +37 5 1301 19 20 EOWYN Take Me Away (independent) 152 B 9 180
24 @ SWITCHFOOT Meant To Live (Red Ink/Columbiap 435 +18 7 9I0 22 @ NATE SALLIE Without You /Curty 143 +6 2 91
28 @ RACHAEL LAMPA When | Fall ‘Word/Cusb/Warner Bros.) 407 +21 3 1801 8 22 APRIL SIXTH You Come Around /Atlantic) 14 113 18 2110
26 @ S CURTIS CHAPMAN Al Things New (SparrowEMiCMG/ 407 +12 9 150 23 @ TODD SMITH Alive Curty 137 +2 4 181
25 @ AUDIO ADRENALINE Miracle ForeFrort/EMi CMG) 405 +1 4 160 26 @ MENDING PDINT Embers (Word Of Mouth) 135 +15 3 mn
22 25 JAMES CLAY Franklin Park fgpop/ 394 -38 10 12i0 24 @ DEAD POETIC New Medicines /Safid State/ 134 +1 11 12i0
27 26 TAIT God Can You Hear Me /FareFront/EMI CMG/ 353 -39 15 11{0 25 @ SEVEN PLACES Like It Never Happened /B£C/ 129 +3 4 131
30 27 DOWNHERE Starspin (Word/CurlyWarner Bros.) 268 2 13 8i0 29 @ PROJECT 86 Safe Haven (Taoth & Nai) 127 +10 4 1712
@ SARAH KELLY Matter Of Time /Gotee/ pLy| 0 1 91 - @ UNDERDATH Reinventing Your Exit /lndependent/ 120 +26 2 40
29 FALLING UP Broken Heart (BEC) 232 8 1 m 30 @ PIVITPLEX Rosetta Stone /BEC/ 115 +1 3 20/0
@ TOBYMAC Gone (Forefront/EM! CMG) 230 +204 1 1514 @ SKILLET Open Wounds /Ardent/Laval 13 +92 1 12/7
31 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 8/15 - Saturday 8/21. 37 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 8/15 - Saturday 8/21.
© 2004 Radio & Recerds © 2004 Radio & Records.
New & Active New & Active
EVERLIFE Evidence (TovafySHEL TER) TRZEG3 King fiapop/ POOR MAN'S RICHES Energy (Word Of Mouth) AN ESKELIN Shout {inpap/
| Tatal Plays: 227, Total Stations: 9, Adds: 2 Total Plays: 152, Total Stations: 6, Adds: 1 Total Plays: 110, Total Stations: 15, Adds: 4 Total Plays: 86, Total Stations: 11, Adds: 3
JONAH33 Working Man Hands /drdent/ SOMETHING LIKE SILAS When | Search (Sparrow/EMI CMEG/ EVER STAYS RED ['ll Tell The World (Wrinkie Free/ FALLOUT Somewhere In Between (B23/
Total Plays: 223, Total Stations: 9, Adds: 0 Total Plays: 148, Total Stations: 4, Adds: 0 Total Plays: 97, Total Stations: 12, Adds: 2 Total Plays: 82, Tota Stations: 8, Adds: 2
IAN ESKELIN Shout #inpog/ DELIRIDUS? Majesty (Here | Am) (Sparraw/EMI CME) CASTING CROWNS American Oream (Beach Street/Reunion/PLG}  APOLOGETIX Oowner Of A Sister (Paradudes/
Total Plays: 204, Total Statians: 8, Adds: 3 Total Plays: 122, Total Stations: 5, Adds: 0 Total Plays: 92, Total Stations: 12, Adds: 0 Total Plays: 80, Total Stations: 12, Adds: 0
BUILDING 429 Space In Between Us (Word/Curb/Warner Bros.)  FM STATIC Definitely Maybe (Tooth & Naill DAY OF FIRE Cornerstone {Essential/PLG) JADED THDRNS Lie Awake (Word 0f Mouth/
Total Plays: 200, Totzl Statiens: 8, Adds: 3 Total Piays: 137, Total Stations: 6, Adds: 2 Total Plays: 91, Total Stations: 16, Adds: 8 Total Plays: 79, Total Stations: 9, Adds: 1
FUSEBGX Once Again /Elevate/Inpop/ EVEIYDAY SUNDAY The One (Flicker/ FM STATIC Oefinitely Maybe (Tooth & Naif GRETCHEN Fading //ndependent/
Total Plays: 176, Total Stations: 8, Adds: 0 Total Plays: 130, Total Stations: 4, Adds: 0 Total Plays: 89, Total Stations: 8, Adds: 3 Total Plays: 79, Total Stations: 8, Adds: 4
COYOTEPROMOTIONS.COM,
RULE #1 a division of Adobe Graphics & Design, Inc.

(1 Always treat the customer started in 1989 in Sante Fe, New Mexico.
. . ’ (We've grown since then.)
rlght’ because if y O'I.‘l don t’ We now serve over 2,500 clients
someone else will. e in radio, television and

the recording industry.

RULE #2
Don’t forget rule #1.
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INSPO TOP20 CHRISTIAN AC
W B st e ves mo o me o | | TOP 30 INDICATOR
4 €  S.CURTISCHAPMAN AlThogsNew (SpomwEMICMG) 357 +23 10 2110 W& W annst e vees RHE etk "B sTOhs
3 S.CURTIS CHAPMAN Al Things New (SpamowEMICMG) 1062 +60 1 33
2 2 AVALON YouWre There (Spamow/EMI CMG) 348 2 13 200
IR J ' 2 8 JEREMY CAMP Walk By Faith (BEC) 031 +4 14 350
1 3 KELLY MINTER This Is My Offering {Cross Oriven) 335 40 14 20/0 1 3 THIRD DAY | Believe (EssentiabPLG) 988 47 15 3200
5 @)  JEREMY CAMP Walk By Fsith (BEC) 323 +19 1n 19 4 4 MERCYME Here With Me INO/Curt) 922 46 16 2800
] 5 5 KUTLESS Sea Of Faces (BEC) 864 63 16 250
8 5 MERCYME Here With Me (NG/Cur) Z T 16 @  BETHANY DILLON ANl Need (Sparow/CMICHMG) 603 +114 5 2
6 e CHRIS RICE Go Light Your World (Rocketown/ 286 +13 7 180 7 7 SELAH You Raisa Me Up (Curty 590 .78 16 2210
11 €  WATERMARK The Glory Of Your Name fAocketown) 258  +40 5170 6 8  CASTING... Who Am| Beach StreetlemioniG) 578 147 16 218
o . 14 BEBO NORMAN Disappear (Frmemiai i3/ 578 457 8 250
8 @  DESPERATION Beauty Of TheLond ImaprtyVertcal 258 +28 ~*~ & 11N 13 SHAWN MCDONALD Gravity (Spamow/EMICMG) 573 +52 5 230
7 9 BABBIEMASON Shine The Light (Spring Hil] %8 12 3 150 10 ANTHONY EVANS Here's My Life /W0 564+ 8 250
n AVALON You Were There (Sparmow/EMI CMG) 51  +18 13 230
9 10 BUILDING 429 Glory Defined /Wor/CurtyWarner Bros.) 225 4 16 40
hory 8 13 MATTHEWWEST Thebnd (SparowBM/CMG) 549 19 3 2@
13 m ANTHONY EVANS Here's My Life (IND) 2 +36 4 141 9 14 BARLOWGIRL Never Alone fFervent/ 542 2 9 201
12 12 GREG LONG Fifteen (Chvistion) 167 25 5 1m 15 @)  WARRENBARFIELD SooktUp regtie Trst Worksiop) 509 +3 15 180
. 12 16 D.CROWDER.. OpenSkies SonifisfpamunEttioMG/ 509 29 18 210
14 13 BIG DADDY WEAVE Heart Cries Holy (Fervent) 161 4 3 120 & o THE TREE eaabil 0 o0 13 ' W
17 @ DAVIDHUFF My Song Of Praise (Christian) 156 B 4 an 20 CHRIS RICE Go Light Your Workd Rocketown) 500  +28 B2
s> ) FFH Still The Cross EssentialPLG) 149 +59 1143 19 19 TREEB3 Blessad Bo Your Kame fipipl 45 & 10
o ] ) 18 20 BUILDING 429 Glory Defined /WartCivivHomer Bros.) 821 63 165 140
B> BEBO NORMAN Disappear (EssantisfPLE) 148 431 1 2 % CHRIS TOMUN ndescriaie (st EMICHE) 409 +91 2 o
18 @  DONMOEN Thank You Lord MintegrityMVertical 148 43 3 2 RACHAEL LAMPA When | Fal (WordCurty Wamer Bros) 809 +30 5182
15 18 N.SCHULTZ LetiorsFromWar ModCorttWomerSs) 182 15 " 2 DELIRIOUS? Majesty (Hore | A (SpamowEMICHG) 388 +3 B 10
25 FFH Stif The Cross EssentialPLG) 372 +54 2
@ DELIRIOUS? Majesty (Here | Am) (Sparrow/EM! CMG) 126 +16 1 8 23 25 PG DADDY WEAVE Sat M Fras Fervent) 354 Kl 5 1610
Deba> @ SCOTT KRIPPAYNE Bible Story /Spring Hi) 122 +7 1 131 27 WATERMARK The Glory 0 Your Name (Rocketown) 334 +23 3 1812
MICHAEL W. SMITH Healing Rain (Reunion/PL6) 321 +132 1195
22 Inspo reporters. S Ked by total plays for the aifplay week of Sunday 8/15 - Saturday &/21 ad - el WAL LL Ly = 5 & e
nspo reporters. Songs ranked by total plays for the airplay week of Sun - Saturday 8/21. p
© 200 Radio & Feworos. 29 JEFF DEYO As Lift You Up (Gotee/ 292+ 3 1Bk
TELECAST The Beauty Of Simplicity /BEC) M 469 1 158
Rhythmic Special Programmin 37 A reporters. Songs ranked by total plays for the airplay week of Sunday 8/15 - Saturday 8/21.
y P ty 'g ..g../"' © 2004 Radio & Records.
RANK  ARTIST TITLE LABEL(S) New & Active
' = —
1 OUTOF EDEN Soldiers (Gotee) -
2 GRITS Hittin' Curves (Gatee) SARAH KELLY Lving Halehiah Gotee) PHILLIPS, CRAIG & DEAN You Are God Alne IN0)
3 DISCIPLES OF CHRIST D.0.C) Antidote (Disciples Of Chist/Throne Room) Tatal Plye: 205, Tkl Stacions: 1 A 0 WGBTS S5 TR 50
X SWIFT Alive In Lave (Fhcker/ OVERFLOW Come Home EssentiafPL)
‘; 'F(:YZZNB:'* 'l“ Tnhe 33{;””)’”;; ' Tatal Plays: 195, Tatal Stations: 9, Adds: 0 Total Plays: 126, Tatal Statians: 7, Adds: 0
ove Is Dea en) firec
) BUILDING 429 Space in Between Us (Word/CurlWarner Bros.) | GINNY OWENS New Sang (Rocketown/
6 JOHN REUBEN Life Is Short (Gotee) Total Plays: 182, Total Stations: 12, Adds: 4 Total Plays: 121, Total Stations: 8, Adds: 0
7 PEACE OF MIND We Gon A Make It (BEC) TREES3 King hoog) OAVID HUFF My Song OfPrase Christa
8 M.0.C. Blase (Move) Total Plays: 172, Total Stations: 8, Adds: 0 Total Plays: 118, Total Stations: 5, Adds: D
9 LOJIQUE Adrenaline Rush fect) SHANE & SHANE He Is Exalted fnpap/ TOOD SMITH Tum Ta You urly
10 ANTHONY EVANS You Know My Name /I¥0) Total Plays: 130, Total Stations: 8, Adds: 3 Total Plays: 105, Total Stations: 6, Adds: 1
N _/ \ J

The R&R Annual Subscription Package
Delivers The Most For Your Money
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Batanga.com
Rocks The Latin Vote

Luis Brandwayn speaks about Hispanic political power

B ilingual Internet radio site Batanga.com was
founded by President Luis Brandwayn and CEO Troy
McConnell in 1999 as an alternative vehicle for getting
Latin rock music to the public. The record labels at that
time had product that no radio station would touch.
Not even a band like Mana could get airplay, even
though they were selling out venues like the Holly-
wood Bowl. Within a month of the launch of Batanga’s
rock alternative music channel — and with almost no
promotion — Batanga had 5,000 listeners.

Currently, Batanga has 20 music
channels covering all Latin music
genres, including rock alternative,
merengue, salsa, flamenco, boleros,
pop, nortefio, dance and
many more. And now |
that it has a solid listener |
base of more than 1 mil-
lion, it has embarked on
another quest: to get
young Hispanics to care
about the political process
in the U.S. and make their
voices heard by voting, To
do this, Batanga has
teamed with Rock the Vote.

This week Brandwayn talks to
R&R about why it was important
for Batanga to join forces with Rock
the Vote and the effect this has had
on motivating Hispanics to vote.

R&R: Batanga.com is a full-service
site with 20 music channels covering all
the Latin music genres. How do you pro-
gram the channels?

LB: We offer all types of music.
For the most part, it is music that
you will not find on your local ra-
dio stations. We don’t program
through any kind of research, nor is
what we play dictated by the labels.
We put on our playlists everything
we get from the U.S., Mexico, Spain,
Colombia, etc. We put it all in our
database. The role of our program-
mers is to research what’s hot out
there and add it to our database.
They don't dictate what gets played;
our audience does, through votes.
We get about 5 million votes a
month, and, using that information,
our software determines which
songs to play.

Ré&R: You have joined Rock the Vote
to help Hispanics to register and to have
a voice in the upcoming elections. Why
is it important for Batanga to do this?

Luis Brandwayn

LB: One of the things we realized
— because we ask our listeners a lot
of questions, and we get lots of an-
swers — is that, because our audi-
ence is very young, they
are very concerned about
the outcome of the politi-
cal process as it relates to
jobs, the military and im-
migration. But they didn’t
really know how to partic-
ipate in the process, so we
decided to approach Rock
the Vote to be the official
Hispanic site for the orga-
nization.

We wanted to help to register vot-
ers. We don't care how our listeners
decide to vote, as long as they are
part of the process. There are stud-
ies that say young Hispanic voters
vote less than African Americans, so
it's an important issue for us.

R&R: What is the age demo that lis-
tens to you and that you are hoping to
motivate politically?

LB: Our audience is between 18-
34— more 22-24-year-olds. They are
pretty young, have careers and are
beginning to make choices. A lot of
the things that are happening today
are important to them. That’s who
we are trying to reach with this cam-
paign.

R&R: What were your expectations
when you joined Rock the Vote? What
do you hope to accomplish?

LB: We want every listener who
comes to Batanga to see the cam-
paign, and that’s why we gave it
such an important space on the
homepage. We also use our radio
streams to promote it, so people
know they can get all the informa-
tion they need.

We will be happy if we can get be-
tween 10,000 and 20,000 people to
go to the Rock the Vote site and ex-

www americanradiohistorv com

plore their options. If they register,
even better. We want everyone to be
aware that we are promoting this
part of the site, which we call Grita
Tu Voto (Shout Your Vote). It's doing
well, and we're pretty much on
track with our goal of sending those
10,000 to 20,000 people to the Rock
the Vote site.

R&R: You must keep track of how
many hits you get in the Grita Tu Voto
section of Batanga.com. What kind of
response are you getting?

LB: We have about 350,000 peo-
ple going to the Grita Tu Voto page a
month. That’s about one-third of our
1.2 million listeners.

R&R: Have you found that your
Spanish-speaking audience gets discour-
aged when they go to the Rock the Vote
site, which is all in English? Have you
received any complaints?

“We will be happy if
we can get between
10,000 and 20,000
people to go to the
Rock the Vote site
and explore their
options. If they
register, even
better.”

LB: We know that about 85% of
our listeners consider themselves
bilingual. We confront this issue,
which language we speak, with our
advertisers constantly. But it’s more
about the content than the lan-
guage. Because of the average age
of our listeners, whether it’s En-
glish or Spanish is not really that
much of an issue. You can go to
Batanga and read everything in
Spanish and then go to Rock the
Vote, which is in English, and reg-
ister. That's the case for most of our
listeners, although not all.

TEJANO STYLE univision Music Group recording artists Juan Acuda
stopped by Tejano station KEJS/Lubbock, TX, recently to promote his latest
album, De Herencia Picuda. Seen here are {I-r} UMG exec Lupe Rosales, KEJS
PD Gilbert Esparza and Acuia.

R&R: You also use PSAs that His-
panic artists have recorded to help pro-
mote the campaign. Did the artists come
to you and ask to participate?

LB: Oh, yeah, more than we can
handle. We had an amazing re-
sponse from the bands. We have to
be very careful, because we don’t
want to politicize what we are do-
ing one way or the other. Some art-
ists have strong opinions on which
candidates they would like to see
elected. We expose all kinds of views
and try to be as pluralistic as possi-
ble. The response from the artists
has been amazing. We have Yerba
Buena and Ozomatli, who are
American-based bands, and we
have a couple of Mexican-American
bands giving us their opinions. The
idea is to draw in the listeners, be-
cause these bands are very influen-
tial.

R&R: I¥'s been said that the Hispan-
ic vote will have a lot of weight come
Nov. 2, yet still some people don't believe
that's true. What are your views on this?

LB: The Hispanic vote is very
important for many reasons. One,
Hispanics are the largest minority in
the U.S,, so not to pay attention to
the Hispanic community, whether
you are a politician, a marketer or a
media person, is foolish. One of ev-
ery four children born in the US. is
from a Hispanic household. And it's
growing.

Second, if you look at the so-
called swing states, like Florida
and New Mexico, they are states
with large Hispanic populations,
and they are populations that
don’t necessarily vote one way or
the other. It's also important to
consider that — and politicians
know this very well — if you want
to carry one of those states, you
have to get as many Hispanic
votes as possible.

The biggest issue with the 2000
census was that all of a sudden 35
million people who call themselves
Hispanics appeared. What had been
happening is that we, as agroup, are
very heterogeneous; we don't see
ourselves as one group. We divide
ourselves by country of origin, eth-
nicity, religion, etc. We have Cuban

“We decided to
approach Rock the
Vote to be the
official Hispanic site
for the organization.
We wanted to help to
register voters. We
don’t care how our
listeners decide to
vote, as long as they
are part of the
process.”

Jews, Puerto Rican African-Ameri-
cans and all kinds of combinations,
but suddenly we realized that if we
called ourselves Hispanics, we
would have a political voice that we
could use, just like all the other
groups in the country do, to push
our agendas forward.

It was definitely a political moti-
vation when we decided as a group
to check the Hispanic box on the
form when the census came calling,
Hispanics are going to be very influ-
ential not only politically, but in cul-
ture and music as well. That’s why
it is so important to look at the His-
panic vote.

TALKBACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Cail me at 310-788-1670
or e-mail:
Jmadrigal@radioandrecords.com
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The Next Big Thing: Reik

Wait for it, because they are going to blow your
mind. I'm speaking of Reik, a new band who are

August 27, 2004 R&R ® 81
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L We're also working on an event with Los Palominos in November.

= S
Radio Corner
Teo Penha

PD, KUKA'Corpus Christi, TX

We will be the official station of the Fiesta
Del Rancho event in Concepcidn, TX, which will
take place Oct. 1-3. This is a huge event, and
people from all over the U.S. come to the
fiesta. I believe Los Palominos and Hometown
Boys will be playing, as well as other bands.

As the official station, we will be giving »
B X | Teo Peiia
away tickets on the air, broadcasting live from

the event and giving away KUKA gift bags with all sorts of goodies.

-7

currently in the recording studio and will release
their debut album before the end of the year on
Sony Discos. Reik are Jestis, an 18-year-old with
an extraordinarily soulful voice; Julio, a 16-year-
old on the acoustic guitar; and Bibi, a 21-year-old
on the electric guitar.

I'had the chance to hear some of the tracks that
will make up the album, and it was an amazing
experience. Even more impressive was hearing
them belt out live some of the other songs they
have yet to record. This is pure talent at its best.
Reik’s music is a fresh mix of pop, rock, acoustic
and funk. Abelardo Vazquez Ramos is the Cibrianis co-producer and songwriter. This is ane
album'’s producer and songwriter, and Kiko band to keep ar eye on.

N s s

TAKING THE TIME David Bisbal always takes time to meet his fans. He's seen here with two of them before ane of his
concerts in Spain.

AT THE STUDIO The group Reik are in the studio in San Diego, recording their debut albuzn. Seer: here are {*-r) band
manager and Mexa Entertainment President Miguel Trujillo; Reik's Julio, Jesds and Bibi; co-preducer and songwriter Kiko
Cibrian; and producer and songwriter Abelardo Vdzquez Ramos.

CHECK THEM OUT after three days of music and pasiels at the Latin
Alternative Music Conference in Los Angeles, it v/as time to celebrate at the
closing-night party. Seen here are (I-r} LAMC co-founder Tomas Cookman,
R&R Latin Formats Editor Jackie Madrigal and DJ Yadam De Aguinaga.

WITH FRIENDS Recording artists Dueto Hermanos Higuera share a Kodak
moment witit fellow artist Angel Garay (c).

CHILLIN’ Taking a breather at the Latin Alternative Music Conference
closing-night party are (I-r) R&R Latin Charts Coordinator Marcela Garcia, DJ
Yadam De Aguinaga and R&R Latin Formats Editor Jackie Madrigal.

www americanradiohistorv com
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CONTEMPORARY TOPZ25 TROPICAL TOP25
WEEK  ARTIST TITLE LABEL(S) pons WEEK  ARTIST TITLE LABEL(S) ponts
1 ALEKS SYNTEK fl/ANA TORROJA Duele E| Amor (EM/ Latin/ 240 ] MARC ANTHONY Valié La Pena (Sony Discos/ 261
2 KALIMBA No Me Quiero Enamorar (Sony Discos/ 191 2 BILBERTO S.ROSA Sombra Loca (Sony Discos/ 218
3 PEPE AGUILAR Miedo /Sany Discas/ 185 3 DON OMAR Pobre Diabla (/ Music/ 201
4 JENNIFER PENA Vivo Y Muero En Tu Piel WUnivision) 169 4 GRUPOQ NICHE Culetra (Soay Discos/ 189
b CARLOS VIVES Como Tu [EM/Latin/ 148 §  TITONIEVES Fabricando Fantasias (SGZ Entertainment/ 139
6 PAULINA RUBIO Algo Teenes (Universall 134 6 DADDY YANKEE Gasolina (¥ Music/ 125
7 MARC ANTHONY Ahora Quién (Sony Discos/ 130 7 CARLOS VIVES Como Tu (EM/ Latin) 120
8 FRANCO DE VITA f/SIN BANDERA Si La Ves /Sony Discos) 126 8 MARC ANTHONY Ahora Quién (Sany Discos/ 118
9 TEMERARIOS Qué De Raro Tiene fFonovisa/ 115 9 PUERTO RICAN POWER SiPero No (/&V) 10
10 CHAYANNE Sentada Aqui En Mi Ama (Sony Discos) 109 10 JUANLUIS GUERRA Las Avispas (Karen/ 108
1 JULIETAVENEGAS Andar Conemigo (BMG Latin) 108 n ELVIS CRESPO 7 Dias (0le Music/ 96
12 ANDY & LUCAS Son De Amores (BMG Latin/ 103 12 VICTOR MANUELLE Lioré Lloré /Sony Discos) 96
13 MARCO A. SOLIS PrefieroPartir (Fonovisa) 100 13 REY RUIZ El Diablo Anda Sueito /Sony Discos/ 93
14 HA-ASH Estés EnDonde Estés (Sony Discos) 92 14 ALEX“EL BIZCOCHITO" Dos Amantes (Sony Discas/ 88
15 SIN BANDERA Que Lioro (Sony Discas/ 91 15 JOSE ALBERTO “EL CANARIO™ Hay Amores [Universall 87
16 CLIMAX El Za Za Za La Mesa Que Mas Aplauda Balboa) 84 16 ANDY & LUCAS Son De Amores (BMG Latin) 81
17 CHAYANNE Cuidarte El Aima (Sony Discos) 80 17 FLORIDD FLDRES Necesito Money {Universall 70
18 YAHIR Lalocura (WamerM.L.) 80 18 TOROSBAND SiTuEstuvieras (Universall 68
19 JUANES Nada Valgo Sin Tu Amor (Unversal) 19 19 GRAN BANDA Amiga Soledad [DAM Productions) 63
20 REYLIBARBA Desde Que Llegaste (Sony Discos/ 74 2 AVENTURA Lorar (Premium/ 60
21 FRANCD DE VITA Tu Be Qué Vas (Sony Discos/ 14 21 MELINA LEON Quiero Ser Tuya /Sony Discos/ 54
22 JULIETAVENEGAS Lento (BMG Latin) 67 22 VICTORMANUELLE Te Propongo (Sony Discos) 50
23 ANGELA FORERQ Fiera inquieta (Sony Discos/ 59 23 LIMI-T 21 Me Acordaré (EM/Latin) 49
24 JOAN SEBASTIAN Amar Como Te Amé (Balboa) 57 24 ‘NEGROS Me CambiasieLaVida (Premivm) 49
25  MARIANA Que No Me Fattes Td Univision/ 54 25  PEDROJESUS Miradita Y Meneito (Ml-"/r - 48
Data is complied from the airplay week of August 15-21, Data is complied from the airplay week of August 15-21,
and based on a point system. and based on a point system.
© 2004 Radio & Records. o o - 9 2004 Radio & Records. ___
Going For Adds Gomg For Adds
BANDA GORDA A Lo Oscure (MP/
GUILLERMO PLATA Djal4 (Baiboa) i :f:#;f:j - g‘r’;?;n’%
JOHN Y SU BANDA Algo Grande (Perfect Image) JOHN Y SU BANOA Algo Grande (Perfect Image)
JOSE ERNESTO Sdio Por Ti (MP)
NIWTON RAFAEL Quiero Dlvidarme De Ti (P}
TITO GOMEZ Meneito (MP)
e o I J

Need i' def?NO prOblemo Email: hooks@hooks.com

www.hooks.com
FAX: (770)452-4675

> Custom Production - Callouts, Montages & Video Hooks

16 Perimeter Park Drive, #109
> Digital, Clear, Consistent Atlanta, GA 30341-1324

> 75,000+ Song Library

For The Best Auditorium
Test Hook Tapes

> All Formats & International Titles
> On-Time Delivery HﬁKS Michael Pelaia

* IENEAERTIN (770)452-HOOK (4665)
IR Y Goldviscs and Hi The World’s Premier Music Hook Service

wwWwW americanradiohistorv com


www.americanradiohistory.com

. - LATIN FORMATS

* August 27, 2004

83

( )
TOTAL
WEEK  ARTIST TITLE LABEL(S) PO WEEK  ARTIST TITLE LABEL(S) pos
1 TEMERARIOS Qué De Raro Tiene /FDMV'K&/ 404 1 PESADD Uialé Que Te Mueras /W-?IMIM.L/ 204
2 HORDSCOPOS DE DURANGD Oos Locos /isa/ 402 2 KUMBIA KINGS Sabes A Chocolate (EM/ Latin) 190
3 MONTEZ DE DURANGO Léstima Es Mi Mujer [Disa/ 302 3 DUELD ParaSobrevivir (Univision) 165
4 PALOMD Miedo (Disa/) 240 4 MICHAEL SALGADO Mi Cielo Gris (Freddie) 155
5 ALICIAVILLARREAL Soy Tu Muier Universal) 210 5  JENNIFER PENA Vivo Y Muero En Tu Piel (Univision) 153
6  HURACANES DEL NORTE Te Perdoné Una Vez (Univision/ 201 6 ALICIA VILLARREAL Soy TuMujer (Universal) 114
7 CUISILLOS Suavito (Balbos) 197 7 LAFUERZA liusién findependiente) 98
8  TIGRES OEL NORTE No Tiene La Culpa E} Indio Fonovisa) 197 8  LAFIEBRE Quiero fFraddie) 97
9  BANOA EL RECODO Oelante Oc Mi (Fonovisa) 196 9 SOLIDO Cdmo Olvidarte (Freddie/ 95
10 CONJUNTO PRIMAVERA Vuelve Canmigo (Fanovisa) 195 10 IMAN SiMe Hubieras Oicho (Univision) 93
11 PATRULLA 81 No Aprendi A Olvidar /Disa/ 195 11 PALOMINOS Chulita fUrbana) 90
12 BETOY SUS CANARIOS Esta Liorando Mi Corazon (Disa/ 188 12 TROPAF Amar A La Ligera (Freddie) £
13 PESADO Ojala Que Te Mueras (Warner M.L.) 159 13 DJKANE Mia (EM/ Latin) 69
14 JOAN SEBASTIAN Amar Como Te Amé (Balbos) 153 14 JOELOPEZ Esta Vez (EM/ Latin) 66
15  BRONCD “EL GIGANTE DE AMERICA" Basta (Fonovisa) 137 15 SOLIDO TalVez (Freddie) 65
16 BANDA EL RECODD Para Toda La Vida fFonovisa) 129 16 INTOCABLE SiPudiera [EM/ Latin) 61
17 VICENTE FERNANDEZ La Primera Con Agua /Sony Discos/ 128 17 SOLIDO Contigo fFreddie) 57
18 JENNIFER PENA Vivo Y Muero En Tu Piel (Univision) 127 18 LA CONQUISTA ElFeo (EM) Latin) 52
19 MARCO A. SOLIS Prefiero Partir fFonovisa) 125 19 JAY PEREZ Sabes fLa Voice) 48
20 LUPILLO RIVERA Qué Tal Si Te Compro /Univision) m 20 BIG CIRCD Rata Inmunda (EM/Latin) 48
21 CLIMAX E1ZaZa Zala Mesa Que Mas Aplauda (Balbos) 109 21 CHENTE BARRERA La Misma Intencidn (0-Vo/ 46
22 MONTEZ DE DURANGD Te Quise Olvidar (Disa/ 108 22 GARY HOBBS Quiera Amarte /AMMX) 46
23 GRACIELA BELTRAN Corazén Encadenado (Univision) 107 23 PALOMINOS Qué Suerte La Mia (Urbana) 45
24 CONJUNTO PRIMAVERA Hazme Olvidarla Fonovisal 105 24 MARGARITA Te Fuiste A Acapulco /PMG/Mexa) a5
25  ADAN CHALIND SANCHEZ Nadie Es Eterno (Sony Discos) 104 25 RAMON AYALA AMiMejor Amigo /Freddie) a“
Data is complied from the airplay week of August 15-21, ) Data is complied from the airpiay week of August 15-21,
and based on a point system. and based on a point system.
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Adds Going For Adds
FIBRA DURANGUENSE EI Chivo (Balbos) )
JOAN SEBASTIAN Margarita (Balbos/ ROOED No Te Puedo Olvidar (Luxor/
PAJARITOS DE TACUPA La Yegua Sin Rienda fBatboa)
( N
Rock/Alternative Record Pool/
TW  ARTIST Title Labeys) TW  ARTIST Title Labek's)
1 BERSUIT VERGARABAT Argentinidad Al Palo (Universal) 1 PEDRO JESUS Miradita Y Meneito /MP/
2 JULIETA VENEGAS Lento /BMG Latin) 2 SONORA CARRUSELES Coquetona /Fuentes)
3 ZOE Peace And Love (Sony Discos) 3 GRUPO NICHE Culebra (Sony Discos)
4 LUCYBELL Salvame La Vida (Warner M.L) 4 FRAGANCIA Ahora Vengo Yo (El Toque Toque) /Latinflava)
5 CONTROL MACHETE E| Apostador {Universal) 5 PAULINA RUBIO Perros (Universal)
6 ALEKS SYNTEK f/ANA TORROJA Ouele El Amor /EM/ Latin) 6 TITO GOMEZ Tierra Bendita De Higuey /MP)
7 VICENTICO Se Despierta La Ciudad /BMG Latin) 7 MARC ANTHONY Ahora Quién (Sony Discos/
8 0ZOMATLI Cuando Canto /Concord) 8 FULANITO Pégate (Cutting)
9 FOBIA Mas Caliente Que E} Sol (BMG Latin) 9 PUERTO RICAN POWER Si Pero No (/&A)
10 CAFETACUBA Eres (MCA) 10 CLIMAX El Za Za Za La Mesa Que Mas Aplauda [Balboa)
11 KINKY Presidente (Nettwerk) 11 ANDY & LUCAS Tanto La Queria /BMG Latin)
12 JULIETA VENEGAS Andar Conmigo /BMG Latin) 12 AGUAKATE Todo El Mundo (Universal/
13 BERSUIT VERGARABAT La Soledad (Universal) 13 GILBERTO S.ROSA Sombra Loca (Sony Discos/
14 OZOMATLI Te Estoy Buscando (Concord) 14 MARC ANTHONY Valid La Pena (Sony Discos/
15  INSPECTOR Ska Voovie Boobie Baby /Universal) 15  ALEJANDRA GUZMAN Lipstick (BMG Latin)
Songs ranked by total number of points. 10 Rock/Altemative reporters. Songs ranked by total number of points. 22 Record Pool reporters. )
.
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CLEAR CHANNEL RADIO
Sports Director / KTRH

Clear Channel Radio Houston is
looking for its next big sports star.
Applicants must have the ability to
report anchor, and host a compelling
talk show. ..plus have the skills to run
a dynamic sports department. Rush
tape and resume to Ken Charles at
2000 West Loop South, Suite #300
Houston, TX 77027. No calis. EOE

EAST

Market Operations/
Program Manager
Opening
Delmarva Broadcasting Com-
pany is searching for a Market
Operations/Program Manager
for their central Delaware sta-
tions. Qualified candidates will
have a minimum of two years
small/medium market program-
ming experience. Excellent inter-
personal skills are a must. Please
send resume and air check by

September 3rd to:
Melody Gardner,
Market Manager
PO Box 808, Milford, DE.

19963 or email to

mgardner@dbc1.com.

Delmarva Broadcasting

Company is an Equal

Opportunity Employer.

MIDWEST

HAVE YOU ACHIEVED ALL YOU
POSSIBLY CAN?

DO YOU NEED OPPORTUNITIES AND
CHALLENGES TO GO FURTHER?

HOT 96 WSTO, Evansville’s heritage
100,000 watt CHR, needs a take
charge, creative, driven Program
Director. Are you a problem-solv-
ing leader excited by new ideas?
we'll reward you with the indepen-
dence, freedom and financial re-
ward of running HOT 96 and running
it well. This is your chance tolead a
legendary station with major mar-
ket tools and resources.

Airshift required, so send ali
materials for consideration to
Tim Huelsing, Market Manager, at
tim@sccradio.com, or ship to 1162
Mt. Auburn Rd., Evansville IN
47720. EOE

D= T > e ey

__OPPORTUNITIES

A fast growing radio group has
an opening for a Program
Director/Operations Manager
for a two station cluster in a top
market in the Midwest. Mini-
mum of three years experience
required. You should have pas-
sion for and knowledge of AC
and gold music, talent coaching
skills, Selector music scheduling
and on-air experience. You
should have experience writing
imaging and using Arbitron
Maximizer programs. Please
send programming philosophy,
resume and audio demo to
Radio & Records, 10100 Santa
Monica Bivd, 3" Fi, Box #1122,
Los Angeles, CA 90067. EOE

Talk Show Host

Unique opportunity at
Family owned WNIR 100fm
Akron, Ohio. Our after-noon
drive personality is retiring
after 20 years. We are
dedicated to con-tinuing our
unique brand of local talk.
Email resume to billklaus@
wnir.com. EOE.

Nashville: Radio Creative
Services/Production Director

Can you produce compelling, award-
winning Radio commercials? Are your
skills at writing equal to your skills in the
production studio? Would clients call
you a creative advertising animal? Are
you comfortable working with lots of dif-
ferent people? Do you have a “get it
done right” attitude? If YES is the an-
swer to these questions we want fo meet
you. Nashville’s market-leading Radio
stations, WIXA-FM and WMAK-FM, are
looking for someone to help us set new
standards for creative commercial pro-
duction. Qualified applicants will have
a minimum of 3 years experience in
Radio production or at an ad agency.
Send your resume and samples of your
work to: Dennis Gwiazdon, VP/GM,
WIXA/WMAK, 504 Rosedale Ave.,
Nashville 37211 EOE M/F

POSITIONS SOUGHT

DYNAMITE FEMALE JOCK SEEKS On Air
Position in San Diego market. Great Voice ,
Smooth Delivery, Team Player. Any
Questions? Bajasun001@aol.com (760)744
477

Seeking Sporis Director/Play-by-Play/Sales
position. Joe 1-888-327-4996

NY STAND-UP COMIC / ACTOR looking for
radio/tv on air position. Extensive on-air
experience with extras (impressions,
voice-overs & MORE). www.comedy.com/
petemichael

R&R AWARD WINNING MORNING SHOW
with #1 ratings, looking for creative chal-
lenge. www.MatthewInTheMorning.com.
Against the ban on human clowning. 609/
264-7625.

Dynamic male talent with Top 10 market
experience. STOP READING! Slick
delivery, funny and charismatic. Proven
performer. You won't be disappointed.
Steve BOOMER Sutton. 404-414-0859,
Email: BOOMERHEAD1@NETZERO.COM.

Hardworking male air talent,great voice,
personality and positive energy, looking for
a gig in San Diego,hire me, you won't be
sorry. call 858-278-1898

Talented,Dependable,Hard Working, Moti-
vated Team Player seeks gig of any kind need
a job today! ANTHONY (765) 349-1291
tonyridlen@yahoo.com

Talented, Hard-Working Talent Seeks A Job
| Have Experience with Cool Edit,Scotts
Studios,Digilink ANTHONY (765) 349-1291
broadcastprofessional@yahoo.com

Seeking Sports Director/Play-by-Play/Sales
position. Joe 1-888-327-4996

Opportunity
Knocks

inthe pages of

R&R every Friday

Call:
310-553-4330

RE&R Opportunities
Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
kmumaw@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Floor, Los Angeles, CA 90067.

R&R Opportunities

Advertising
1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo. custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www. radicandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

dividuals seeking employ may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to [ ds.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card. expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail

To appear in the following week's issue. your ad must
be received by Thursday noon (POT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Bivd.. Third Floor, Los Angeles,
CA 90067.

10100 Santa Monica Blv

RADIO & RECORDS

, Third Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (LS. funds only) from Radio & Records
Inc., at 10100 Santa Monica Bivd., 3rd Floor, Los Angeles, Califomia 90067. Annual Subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility

All letters toR&R orits

assumed for unsolicited material. R&R reserves all rights in materiat for

Editors will be assumed intended for publication rep

Publisher.

ion and may
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content ot
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records, Inc. 2004.
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Bivd., Third Ficor, Los Angeles, California 90067.

be used for this purpose. Letters may be edited

-l WEBSITE: www.radloandrecords.com

RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 500

HOW TO REACH US

OPPORTUNITIESMARKETPLACE: 310-788-1621 310-203-8727 kmumaw @ radioandrecords.com
EDITORIAL, OTHER DEPTS: 310-553-4330
WASHINGTON, DC BUREAU: 301-951-9050

NASHVILLE BUREAU:

310-203-8727
310-203-9763 newsroom @radioandrecords.com
310-203-9763

CIRCULATION: 310-788-1625 mor¢info @radioandrecords.com
NEWS DESK: 310-788-169¢
R&R ONLINE SERVICES: 310-788-1668

ADVERTISING/SALES: 310-553-4330

310-203-9763 mailroom@radioandrecords.com
301-951-9051
615-248-6655

cmaxwell @radioandrecords.com rrdc @ radioandrecords.com

310-203-8450 615-244-8822 Ihelton @ radioandrecords.com

hmowry @radioandrecords.com
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MARKETPLACE

AIR CHECKS VOICEOVER SERVICES VOICEOVER SERVICES

mm AUDIO & VIDEO AIRCHECKS ===

+CURRENT #289, KFRC/Bobby Ocean, WDVE/Scott Paulsen, Z100/Z

Zoo, KROO/Kevin & Bean, WBZZ/Kobe, WKST/Scotty. CD $13

+CURRENT #288, KDWB/Scotty Davis. WMXJ/Rick Shaw. WWwQ/Bert

Show, Z100/Cubby, WM|B/Baka Boyz. KRBE/Atom Smasher. CD $13.

+PERSONALITY PLUS #PP-197, WBBM-FM/Eddie & JoBo, KSTP-FM

Van & Cheryl, KZDK/Bob Rivers, WKST/Freak Show. $13 CD

+PERSQNALITY PLUS #PP-196. WKSC/Drex. KSHE/Bob & Tom, KYKY:
Phillips & Co.. KLUV/Ron Chapman, WwWSW/Merkel & Cris. $13 CD

+PERSONALITY PLUS #PP-195 WTMX/Erlc & Kathy. KCBS/Jenathon

Brandmeiér. KIIS/Ryan Seacrest. KXKUJ.J. McKay. $13 CD. $10
assette

=ALL COUNTRY #CY-144, WUSN, KMPS, WiL-FM, KSD-FM, KZLA.

$13.CD

+ALL CHR 7UHR-114. KPWR, KZZP, KKFR, KSTZ, $13 CD.

+ALL A/C #AC-122, WSB-FM, WLTM, KPLZ, KLSY, KRWM . $13 CD

+PROFILE #S-510 ST. LOUIS! CHR AC AOR Gold Ctry UC . $13 CD $10

cassette

+PROFILE #5-511 CHICAGO! CHR AC UC AOR Gold Ctry $13 CD

+PROMOQ VAULT #PR-57 promo samples — all formats, all market sizes

$15.50 CD

+SWEEPER VAULT #SV-43 Sweeper & legal ID samples. all formats.

$15.50 CD

+AAA-1 (Triple A).+CHN-35 (CHR Nights). + 0-25 (All Oidies) +MR-10

{Alternative) +F-28 (All Fenale) +UK-1 (London) at $10 each
+CLASSIC #G-281, WKBW/Bob Shannon-1968, KI'S/Rick Dees-1982,

WGCL/Tom Kelly-1975, WLS/Tom Graye-1980, KERN/KAFY-1978.

$16.50 CD, $13.50 cassette

VIDEQ #99, NY's Z100/Joe Rosati, Dallas' KKDL/Oomino, Pittsburgh’s

WBZZ/Kobe, 3wWS/Merkel & Cris, St. Louis’ KSLZ/Jet Black, Vegas’

KQOL/Zippo & Sheri, KSNE/Tom & Nicole. 2 hrs, VHS $30, DVD $35.

+ tapes marked with + may be ordered on cassette for $3 less

www.californiaaircheck.com

(-
V= CALIFORNIA AIRCHECK @&
Box 4408 - San Diego, CA 92164 - (619) 460-6104

Richard Scudder

P hotographerto

Musicians @ CD/album covers
24 i
Hollywood, A = Y52 EXPEMENCe 493 5791022

5 time Academy Awards announcer 5 time Emmy announcer

Randy Thomas

#1 Female Voice in America

o WLTW/New York e WASH/-FM/Washington, DC
o WNIC 100.3/Detroit ¢ KLUV/Dallas

Make your budget sound bigger than it is.

(1-800) RT-VOICE www.randythomasvo.com
E-mail: randy @randythomasvo.com

O’NEIL

VvOICE I1MAGING
“THE VOICE HEARD ABOVE THE REST 'y

— As Heard In...

1-877-4-YOURVO Dallas,
(877-496-8786) Las Vegas,

Toronto
DEMO: and across the Planet
www.samoneil.com

DAVE PACKER

VOICEOVERS

Tmaging that brings aul your station’s personality!
Your sound en your bn(lgﬂ

JOE CIPRIANO

PROMOS

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys

Listhographed On Heavy, Semi-Gloss Paper

Y-

* REQUEST FREE

CATALOG AND SAMPLES!
B/W - 8x10's
= 500 — $90.00
T— 1000 -~ $120.00

5x7 - JOCK CARDS

B8&WwW 1000 — $100.00
Color 2000 — $408.00

# PRICES INCLUDE
TYPESETTING & FREIGHT

% FAST PROCESSING

* OTHER SIZES AVAILABLE

PRICES SUBJECT TO
CHANGE WITHOUT NOTICE

www.radioandrecords.comj

Tre INDUSTRY'S NEWsPAPER

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and accom-
panied by payment. Visa/MC/AMEx/Discover accepted. One
inch minimum, additional 1 tjme $05.00
space up to six inches 6 insertions  90.00
available in increments of 13 Insertions  85.00

. e & 26 insertions  75.00
one-inch. Rates for R&R gy jncertions  70.00
marketplace (per inch):

Marketplace .
(310) 788-1621

Fax: (310) 203-8727

e-mail: kmumaw@radioandrecords.com

’ Cail Us.
Send 8210 photo, check/M.O. Visa/MC, instructions 10:
' 1867 E. Florida Stiect. Dept R Springfield. MO 65303 (310) 229-4548
TOLL FREE: 1-888-526-5336

PICTURES

www.abcpictures.com

www.joecipriano.com

MUSIC REFERENCE

Find Songs for Labor Day!

New! 5th Edition Green Book Of Songs By Sublect e ———

The Thematic Guide To Popular Music

1,569 jam-packed pages

86,000 listings

35,000 songs I
,800 subjects [

All music formats ‘
100 years of music |

Order via R&R: Save 20% and get free UPS shipping!™ (*on U.S. orders)-'--'-"‘f*—J

Discounted price: $51.96 softcover/$63.96 hardcover

(CA residents add sales tax)

Charge by phone: 310.788.1621 or send a check to:

R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067

_ www.amencanra!ml IStorv.com



www.americanradiohistory.com

e =¥t - == = [
T E I P TR T MGIADS

National Airplay Overview. August 27, 2004
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CHR/POP URBAN

w W [ w W
2 @ ASHLEE SIMPSON Pieces Of Me (Geffen/ 1 8 TERROR SQUAD Lean Back /Uiniversa) 1 1 TERRDR SQUAD Lean Back (Universall
1 2 JDJD Leave (Get Dut) (lsvktivaundLinvemal 2 CIARA f/PETEY PABLO Goodies (LaFace/Zomba) 2 UL’ FLIP Sunshine (Sucka Fres/Loud/Columbial
6 € MARDON 5 She Will Be Loved (Dctone//AMG) 3 3 LIL'FLIP Sunshine (Sucka Free/Lovd/Cokumbis) 4 CIARA fIPETEY PABLO Goodies (aFace/Zomba)
3 4 CHRISTINA MILIAN Oip It Low fIsland/IDJMG/ 4 4 JUVENILE Slow Motion (Cash Money/Universs!) 3 ALICIA KEYS Diary (/AMG)
4 5 KEVIN LYTTLE Tum Me On (Atiantic/ 6 © NELLY My Place Derrty/Fo’ ReallUniversall 5 JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders/interscope)
5 6 NINASKY Move Ya Body (Next Plateau/Universal) 5 6 HOUSTDN fICHINGY & NATE DOGG | Like That {Capitol 9 NELLY My Place (Derrty/Fo’ ResllUniversal)
8 8 AVRIL LAVIGNE My Happy Ending (Arista/RMG/ 7 @) KEVINLYTTLE Tum Me On (Atlantic/ 6 7 TWISTAfiR. KELLY So Sexy (Atiantic/
] ALICIA KEYS If | Ain't Got You L/AMG) 9 @) CHRISTINA MILIAN Oip it Low AslandIDJMG) 8 8 JUVENILE Slow Motion (Cash Money/Universal)
7 9 HOOBASTANK TheReason f/sland/iDJMG/ 8 € LLOYD t/ASHANTI Southside (Murder Inc./Def Jem/IDJMG) 7 9 KANYEWEST Jesus Walks (Roc-A-Fels/IDJMG)
12 JUVENILE Slow Motion (Cash Money/Universall 12 ) LLCOOL J Headsprung (Def Jam/IDJMG/ 12 LL COOL J Headsprung (Def Jam/IDJMG)
14 BLACK EYED PEAS Let's Get It Started /A&M/Interscope/ 10 11 USHER Confessions Part 2 {LaFace/Zomba) 15 T.1. Let’s Get Away (Grand Hustie/Atlantic)
13 NELLY My Place {Darrty/Fo’ Reel/Universal) 11 12 NINA SKY Move Ya Body (Next Plateau/Universal) 14 LIL SCRAPPY No Problem (BME/Reprise)
11 13 SWITCHFDOT Meant To Live (Red Ink/Columbia) 19 AKON fISTYLES P. Lacked Up (SAC/Universal) 10 13 MONICA U Should've Known Better (//#MG/
16 8 HOUSTON fICHINGY & NATE DOGG I Like That {Capito 15 YOUNG BUCK Let Me In finterscape/ 13 @ YOUNG BUCK Let Me In linterscope/
17 RYAN CABRERA On The Way ODown (£.V.L.A/Atlantic) 20 JADAKISS fJANTHONY HAMILTON Why (Ruff Ryders/interscope/ 11 15 USHER Confessions Part 2 (LaFace/Zomba)
10 16 USHER Confessions Part 2 {LaFace/Zomba! 17 16 TWISTA fiR. KELLY So Sexy (Atlentic/ 16 8 AKON f/STYLES P. Locked Up /SRC/Universall
2 3 LIL’ FLIP Sunshine (Sucka Free/Loud/Columbial 14 17 KANYEWEST Jesus Walks (Roc-A-Fella/IDJMG/ 20 ANTHONY HAMILTON Charlene (So So Def/Zomba/
20 FINGER ELEVEN One Thing (Wind-up/ 16 18 YING YANG TWINS Whats Happnin! /TV7) 17 18 LLOYD BANKS On Fire (/nterscope/
19 19 USHER fILUDACRIS & LIL" JON Yesh {LaFace/Zomba) 21 @) T Let's Get Away (Grand Hustie/Atisntic) 23 ) CHRISTINA MILIAN Dip it Low /island/iDJMG)
25 €@ LINKIN PARK Breaking The Habit (Warnsr Bros.) 13 20 LLOYD BANKS On Fire finterscope/ 18 20 LLOYD HASHANTI Southside (Murder inc./Def Jem/IDJMG/
15 21 D12 How Come (Shady/interscope/ 22 21 MONICA U Should've Known Better L/RMG/ 21 21 R.KELLY U Saved Me (iive/Zomba)
18 22 LOS LONELY BOYS Heaven (Or/Epic/ 25 MASE Breathe, Stretck, Shake (8ad Boy/Universal) 27 MASE Breathe, Stretch, Shake (Bad Boy/Universai
24 23 BRITNEY SPEARS Outrageous {ive/Zombal 24 J-KWON You & Me (S¢ So Def/Zomba) 28 GUERILLA BLACK f/IBEENIE MAN Compton (Vagin/
27 € BOWLING FOR SOUP 1985 (Sivertona/Jive/Zombel k] ALICIA KEYS Diary L/RMG/ 25 LENNY KRAVITZ f/JAY-Z Storm (Virgin/
23 25 NICKELBACK Feelin’ Way Too Damn Good (Roadrunner/IDJMG/ 26 PITBULL Back Up (TVT) 24 JUVENILE f/WACKD & SKIP Nolia Clap (Rap-A-Lot/
29 KELLY CLARKSDN Breakaway (Holywood/ 32 LIL SCRAPPY No Problem (BME/Reprise! 22 26 HOUSTON f/CHINGY & NATE DOGG | Like That (Capitol/
36 CIARA fIPETEY PABLO Goodies (LaFace/Zomba/ 23 27 D12 How Come (Shady/Interscope] 26 €@ BRANDY Who s She 2 U (Atiantic/
31 TERROR SQUAD Lean Back (Universall 29 @) AMANDA PEREZ f/LAYZIE BONE Oedicate (Powerhowse/Virgin/ 29 € CRIMEMOB Knuck If You Buck (BME/Warner Bros/Reprise)
22 29 BRITNEY SPEARS Everytime (/ive/Zomba/ 33 €3 SHAWNNA f/LUDACRIS Shake That Sh*t (0TPDef Jam/IDJMG) 34 € MR.MAGIC | Smoke, | Orink /independent/
26 30 PETEY PABLO Freek-A-Leek (ive/Zomba) 31 &) 213 Groupie Luy TV7) 43 €Y NELLY Flap Your Wings [Derrty/Fo’ ReelfUniversal}
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
CHRISTINA AGUILERA FMISSY ELLIOTT Car Wash FirpamibanksiGafaninterroopa! YORM FIYING YANG TWIRS In Da Club (Bl iifonmd Uimiversal JOHN LEGEND Used To Love You (Cokunisa/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
MAROON 5 She Will Be Loved (Octonal/RMG/ NELLY My Place [Denty/Fo’ ReelUniversall NELLY Flap Your Wings [Derrty/Fo’ ReedUniversal]
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE
ASHLEE SIMPSON Shadow (Geffen/ LENNY KRAVITZ FIJAY-Z Storm (Virgin/ B.G. | Want It (Chappa City/Kock)
BROOKE HOGAN Everything To Me (7raascontisental?4) T Right On FedyLiphtyear/ LLOYD Hey Young Girl (Merder inc/Def Jami/MG)
JADAKISS FIANTHORY HAMILTON Why /Ruff Ryders/iaterscape) TRICK DADDY Let's Go (Skp-N-Side/Atlsntic) MOBB DEEP Real Gangstaz (Violstor/Zomba)
FATBOY SLIM F/BOOTSY COLLINS The Joker (Astrawerks/Vigin/ NEW EDITION Hot 2 Nite (Bad Boy/Universsl) 1-20 FILUDACRIS Break Bread (O7TP/Capitol)
CHRISTINA AGUILERA FAMISSY ELLIOTT Car Wash (i MinkaSafondntarmenps TONY SUNSIRNE F/P. DIDDY & DIRTBAG Oh My God {/ive’Zomba/ RUPEE Tempted To Touch (Atiantic/
CHR/POP begins on Page 19. CHR/RHYTHMIC begins on Page 25. URBAN begins on Page 29.

HOT AC

wooTW w W [
2 8 FIVE FOR FIGHTING 100 Years (Aware/Columbial 1 1 HODBASTANK TheReason (/slend/iDJMG/ 1 1 VELVETREVOLVER Sfither (RCA/AMG/
4 DIDO White Flag (Arista/AMG/ 2 2 LOSLONELY BOYS Heaven (Dr/Epic/ 3 8 THREE DAYS GRACE Just Like You {ive/Zomba/
1 3 MARTINA MCBRIDE This One’s For The Giris (7CA/ 3 3 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 4 SHINEDOWN Simple Man (Atiantic/
3 4 SHERYL CROW The First Cut Is The Oeepest (A&Miinterscope/ 4 4 MARODN 5 ThisLove (OztonelJJAMG) 2 4 NICKELBACK Feelin’ Way Too Oamn Good (Roadrunner//{DJMG/
5 § MICHAEL MCDONALD Ain’t No Mountain High Enough (Motown/ 6 MAROON 5 She Will Be Loved (Dctons///AMG) 5 8 ALTER BRIDGE Open Your Eyes /Wind-up/
7 @ MARDON 5 This Love (Dctone///AMG) 5 3 DDORS DOWN Away From The Sun (Republic/Universal) 7 LINKIN PARK Breaking The Habit (Warner Bros.)
6 7 SEAL Love's Divine (Wamer Bros./ 8 FINGER ELEVEN One Thing /Wind-up/ 6 7 JET Cold Hard Bitch /Atlantic/
9 8 KIMBERLEY LOCKE 8th Worid Wonder (Curt/ 7 8 SWITCHFOOT Meant To Live (Red ink/Columbia) 8 8 SALIVA Survival Of The Sickest fisiand/I0JMG)
1 LOS LONELY BOYS Heaven /DnEpic/ 9 @ GAVIN DEGRAW | Don't Want Ta Be (J/AMG) n 8 JET Rollover .. {Atientic/
8 10 LIONEL RICHIE Just For You (iland/IDJMG) 10 10 311 Love Song (Maverick/Volcano/Zombs/ 10 VELVET REVOLVER Fall To Pieces (RCA/AMG/
10 11 JOSH GROBAN You Raise Me Up 743/Reprise/ 16 () ASHLEE SIMPSON Pieces Of Me (Geffen/ 12 11 SEETHER ffAMY LEE Broken /Wind"up/
12 @ MERCYME Here With Me (IWO/Curty 11 12 NICKELBACK Someday (Raadrunner//DJMG/ 9 12 CROSSFADE Cold {Columb¥a)
13 13 3 DOORS DOWN Here Withaut You (Repubbic/Universall 12 ® TRAIN Ordinary (Columbial 13 ) PAPA ROACH Getting Away With Murder /Geffen)
14 8 KEITH URBAN You'll Think Of Me (Capitol] 13 14 EVANESCENCE My Immortal (Wind-up/ 15 ) BREAKING BENJAMIN So Cold (Holywood)
17 LEANN RIMES fIRONAN KEATING Last Thing On My Mind (Curf/ 15 @ NICKELBACK Feelin’ Way Too Damn Good (Rosdrunner/iDJMG) 14 &) SUPKNOT Ouality (Roadrunner/DJMG/
15 16 SEALS & CROFTS Summer Breeze ‘04 (Wamer Bros.) 14 16 SHERYL CROW Light In Your Eyes (A&M/Interscape/ 16 ) GODSMACK fIDROPBOX Touche /Republic/Universal)
20 ) JOSHGROBAN Remember When It Rained (743/Rspriss! 18 AVRIL LAVIGNE My Happy Ending (Arista/AMG/ 22 ) GREEN DAY American Idiot (Reprise/
16 18 CELINE DION You And | /Epic/ 17 CALLING Our Lives (RCA/ZMG) 18 () CHEVELLE Vitamin R (Leading Us Along) /Epic/
18 19 EVANESCENCE My Immortal /Wind-up/ 20 SARAH MCLACHLAN World On Fire (Arista/AMG) 17 19 TESLA Words Can’t Explain (Sanctuary/SRG/
22 8 CHERIE Older Than My Years fLava/ 19 RICHARD MARX When You're Gone /Manhattan/EMC) 20 FUTURE LEADERS OF THE WORLD Let Me Out (£pic/
21 HOOBASTANK The Reason /island//DJMG/ 21 AVION Seven Days Without You (Columbia/ 27 SILVERTIDE Ain’t Comin’ Home L/AMG)
19 22 J.BRICKMAN f/M. SCHULTZ ‘Til| See You Again (Windham HI/AMG) | 22 BOWLING FOR SOUP 1985 (Silvertone/Jive/Zombs/ 26 VAN HALEN Up For Breakfast (Warner Bros.)
30 €D ALICIAKEYS If1Ain‘t Got You (/AMG) 23 €K} SCISSOR SISTERS Take Your Mama (Universal) 21 23 METALLICA Some Kind Of Monster (Elektra/Warner Bros.)
23 24 WILSON PHILLIPS Go Your Own Way (Columbia) 26 RYAN CABRERA On The Way Oown (£.V.L.A/Atiantic/ 19 24 KID ROCK | Am (Top Dog/Atiantic)
28 8 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 27 SEETHER fJAMY LEE Broken /Wind-up/ 28 25 EARSHOT Wait (Warner Bros.)
25 JEFF TIMMONS Whisper That Way (SLG/Rising Phoenix/ 28 KELLY CLARKSON Breakaway (Hodywood/ 23 26 RUSH Summertime Blues /Anthem/Atiantic/
24 27 FANTASIA |Believe L/RMG) 25 FIVE FOR FIGHTING The Devil In The Wishing Well... /Aware/Columbia) | 24 27 PUDDLE OF MUDO Spin You Around (Geffen/
29 @ CLAY AIKEN | Will Carry You (RCA/RMG) 24 MARTINA MCBRIDE This One’s For The Girls (RCA/ - KENNY WAYNE SHEPHERD Alive (Repriss/
27 29 CORRS Summer Sunshine (Atiantic/ 32 HOWIE DAY Collide /£pic/ - A PERFECT CIRCLE Blie (Viyin/
26 30 JAMIE CULLUM ANl At Sea Verve/Universal) 37 ALANIS MORISSETTE Eight Easy Steps (Maverick/Reprise) 29 30 SWITCHFOOT Mesant To Live (Red Ink/Columbia)
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
KATRINA CARLSON Orive (Xataphonic/ JOHN MAYER Daughters (Awara/Cokmiva/ KENNY WAYNE SHEPHERD Alive (Raprise/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
JOSH GROBAN Remember When it Rained /7 43/Reprise/ ASHLEE SIMPSON Pieces Of Me (Geffan/ KENNY WAYNE SHEPHERD Alive (Repvise)
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE
NEWSONG FINATALIE GRANT When God Made You (Rewson/ BONMIE MCXEE Somebody (Reprise/ MEGADETH Die Dead Enough (Sanctuary/SRG/
SEAL Get It Together /Warner Bros)/ TNGRAM HELL Wl | Eve Make It Home /Hollywood/ THORNLEY Easy Comes (Rasdrumer/IDJME)
DIANA KRALL Narrow Oaylight (GAP/YMG) KENNY CHESNEY FAJNCLE KRACKER When The Sun Goes Down (BNA/ SCORPIONS Love ‘Em Or Leave ‘Em (Sancluay/SRS/
BRUCE HORNSBY GSonna Be Some Changes Made (Calumiva/ JEM They (ATO/RCA/RMG) TANTRIC After We Go (Mavenick/Reprise)
KELLY CLARKSON Breakaway (Hollywood! TEARS FOR FEARS Call Me Melow (Universal Music Emtertainment) DROWNING POOL Love And War /Wind-up/
AC begins on Page 43. AC begins on Page 43. ROCK begins on Page 53.

wwWwW americanradiohistorv com


www.americanradiohistory.com

URBAN AC

w ™

1 ANITA BAKER You're My Everything /Blue Note/Virgin/

2 PRINCE Call My Name (Columbia}

3 ALICIA KEYS Diary L/AMG/

4 4 LUTHER VANDROSS Think About You L/AMG/

5 o TEENA MARIE Stilt in Love [Lash Money/Universall

6 6 ALICIA KEYS 1f 1 Ain't Got You L/AMG)

7 7 JILL SCOTT Golden (Hidden Beacl/Epic/

9 8 BRIAN MCKNIGHT What We Do Here (Motown/

8 R. KELLY Happy People {iive/Zomba)

10 10 PATTILABELLE New Oay (Def SoulliJMG/

11 11 KEM Love Calls (Motown/Universal/

15 8 R. KELLY U Saved Me {ive/Zombsl

14 BOYZ Il MEN What You Won't Do For Love (MSM/Kach/
12 14 USHER Bum {LaFace/Zombal

18 8 TAMYRA GRAY Raindrops Will Fall /79/Sobe/

17 BONEY JAMES f/BILAL Better With Time /Warner Bros./
16 17 MONICA U Should've Known Better L/AMG/

19 18 LUTHER VANDROSS Wi BEYONCE' The Closer | Get To You L/AMG/
26 @ PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Def Soul//MG/
21 20 JANET JACKSON R&B Junkie /Virgin/

22 21 LASHELL GRIFFIN Free (£pic/

23 22 VAN HUNT Down Here In Hell (With You) {Capitoll

25 €D FANTASIA 1Believe LVAMG/

20 24 JOE Priceless ifive/Zombal

24 25 WILL DDWNING Rhytbm Of U & Me (GRP/VMG)/

28 @) ANGIE STONE U-Haul L/RMG!

— ) TAMIA Still (Atientic/

— @) ANGIE STONE | Wanna Thank Ya (/AMG/)

27 € USHER Confessions Part 2 lLaFace/Zomba/

|
()
S

AMEL LARRIEUX For Real (Biss Life/
#1 MOST ADDED

#1 MOST INCREASED PLAYS

TOP 5 NEW & ACTIVE

GEORGE BENSON ltreplaceable (GAP/VMG/

URBAN begins on Page 29.

™
BREAKING BENJAMIN So Cold (Holywood)
THREE DAYS GRACE Just Like You (#ve/Zomba/
LINKIN PARK Breaking The Habit (Warner Bros.)
4  CROSSFADE Cold [Columbis/
SALIVA Survivat Of The Sickest islend/iD/MG)
SHINEDOWN Simple Man {At/antic/
ALTER BRIDGE Open Your Eyes (Wind-up/
8  SLIPKNOT Duality (Roadrunner/IJMG/
o PAPA ROACH Getting Away With Murder (Geffen/
10 VELVET REVOLVER Slither (RCA/RMG/
VELVET REVOLVER Fall To Pieces (RCA/AMG/
CHEVELLE Vitamin R {Leading Us Along} (Epic/
GODSMACK f{[DROPBOX Touche /Republic/Universal)
FUTURE LEADERS OF THE WORLD Let Me Out (£pic/
EARSHOT Wait (Warner Bros.)
GREEN DAY American tdiot (Aeprise/
JET Rollover D.J. fAtlentic/
LOSTPROPHETS Wake Up (Make A Move) (Columbia)
A PERFECT CIRCLE Biue (¥igin/
NDNPOINT The Truth /Lava)
HOOBASTANK Same Direction island//0JMG)
METALLICA Some Kind Of Monster (Elektra/Warner Bros.)
NICKELBACK Feelin” Way Too Damn Good (Roadrunner/i0JMG)
PILLAR Bring Me Down fFlicker/EMI CMG/Virgin)
SKINDRED Nobody fLava/
SILVERTIDE Ain't Comin’ Home L/RMG/
KORN Word Up (Eoic/
PUDDLE OF MUDD Spin You Around (Geffer)
THORNLEY Easy Comes (Roadrumer/I0JMG/
DAMAGEPLAN Pride (Elektra/Atiantic/

#1 MOST ADDED
KENNY WAYNE SHEPHERD Alive /Reprise/

#1MOST INCREASED PLAYS
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TOP NEW & ACTIVE

Kil fur

ROCK begins on Page 53,
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TIM MCGRAW Live Like You Were Dying /Curt/

BRAD PAISLEY f/ALISON KRAUSS Whiskey Lullaby (Arista)
KEITH URBAN Days Go By (Capitolf

TERRI CLARK Girls Lie Too (Mercury/

JOSH GRACIN | Want To Live Lyric Streat)

GRETCHEN WILSON Here For The Party {Epic/

ANDY GRIGGS She Thinks She Needs Me /7CA4/

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.)
SARA EVANS Suds In The Bucket /RCA/

ALAN JACKSON Too Much Of A Good Thing Is A Good Thing /Arista/
GEORGE STRAIT | Hate Everything /MCA/

TOBY KEITH Stays In Mexico (DreamWorks)

J RASCAL FLATTS Feels Like Today /Lyric Stroet/

PHIL VASSAR In A Real Love (Arista/

BRODKS & DUNN That's What It's All About (Arista/
JOE NICHOLS If Nobody Believed In You (Universal South/
TRACE ADKINS Rough & Ready (Capitol/

3 JULIE ROBERTS Break Down Here (Mercury/

JIMMY WAYNE You Are (DreamWorks/

DIERKS BENTLEY How Am | Doin’ {Capitol)

GARY ALLAN Nothing On But The Radio /MCA/

BB A AN A ot et et i b b s —_ =
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26 Fxl LONESTAR Mr.Mom /BMA/

27 SHEDAISY Come Home Soon L yric Street/

30 BLUE COUNTY That's Cool (Asylum/Curb/

29 DARRYL WORLEY Awful, Beautiful Life (DreamWorks/
3 CRAIG MDRGAN Look At Us /884/

32 MONTGOMERY GENTRY You Do Your Thing (Columbial
28 TRAVIS TRITT The Girl's Gone Wild [Columbia/

3 STEVE HDLY Put Your Best Dress On (Curb}

3 TRICK PONY The Bride /Asydum/Curb}

#1 MOST ADDED
REBA MCENTIRE He Gets That From Me /MCA

#1 MOST INCREASED PLAYS

TOBY KEITH Sta (DresmWorks)

TOP 5 NEW & ACTIVE
CHRISTY SUTHERLAND Freedom /£pic/
EMERSON DRIVE November (Dreamiforks/
KENNY CHESNEY The Woman With You /BMA/
TRAVIS TRITT FIJOHN MELLENCAMP What Say You {Columbia)
BILLY DEAN Let Them Be Little /View2/Curt}

COUNTRY begins on Page 35.
ALTERNATIVE

w W

1 € LINKIN PARK Breaking The Habit (Warner Bros.

2 2 THREE DAYS GRACE Just Like You Live/Zomba)

4 @ GREEN DAY American tdiot (Reprise/

3 4 FRANZ FERDINAND Take Me Dut (Jomino/Epic/

6 8 KILLERS Somebody Told Me /island///MG/

7 SLIPKNOT Duality (Roadrumer/IDJMG/

5 7 DASHBOARDCONFESSIONAL Vindicated Vagrant/interscope)

9 &) BREAKING BENJAMIN So Cold f4odywood)

10 @) CHEVELLE Vitamin R (Leading Us Along) (pic/

13 Q) LOSTPROPHETS Wake Up {Make A Move) [Coltumbia/

17 Q) BEASTIE BOYS Triple Trouble /Capital)

12 12 SEETHER fJAMY LEE Broken /Wind-up/

19 (® PAPAROACH Getting Away With Murder (Geffen/

8 14 VELVET REVOLVER Slither (RCA/AMG/

16 15 JET Rollover D.J. Atlantic/

@

MODEST MOUSE Float Dn /Epic/

22 VELVET REVOLVER Fall To Pieces (RCA/RMG/
20 HOOBASTANK Same Direction islend//I0JMG/
15 SHINEDOWN 45 {Atiantic/

" INCUBUS Talk Shows On Mute /Epic/

21 HIVES Walk Idiot Walk flaterscape/

YELLOWCARD Only One (Cagitol

COHEED AND CAMBRIA A Favor House Atlantic (Columbia/
CROSSFADE Cold (Loksmbia)

STORY OF THE YEAR Anthem Of Our Dying Day (Maverick/Raprise/
TAKING BACK SUNDAY A Decade Under the Influence /Victory/
ALTER BRIDGE Open Your Eyes /Wind-up/

A PERFECT CIRCLE Blue /Vagin/

9 SALIVA Survival Of The Sickest island/i0/MG/

SNOW PATROL Run (4&M/lnterscope/

41 MOST ADDED
CAKE No Phone /Columbial

#1 MOST INCREASED PLAYS
GREEN DAY Americanldiot (Reprise/

TOP 5 NEW & ACTIVE
LETTER KILLS Don't Believe fisland/IC/MG)

NONPOINT The Truth ava/
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ALTERNATIVE begins on Page 57.

GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG/
MICHAEL LINGTON Show Me (Rendezvous/
MARC ANTOINE Mediterraneo (Rendezvous/
BONEY JAMES Here She Comes (Warmer Bros./
DAVE KDZ All | See Is You (Capitol)
GERALD ALBRIGHT To The Max (GRP/VMG/
EUGE GROOVE Livin’ Large (Narads/
ANITA BAKER You're My Everything (Blue Note/Virgin)
PAUL TAYLOR Steppin’ Out (Peak/
JOYCE COOLING Expression (Narads/
PAUL BROWN 2417 (GRPIVMG)
SEAL Love's Divine (Warner Sros./
CHRIS BOTTI Back into My Heart {Cofumbial
WAYMAN TISDALE Ain't No Stappin’ Us Now (Rendezvous/
DIANA KRALL Temptation (GRF/VMG)}
PAUL JACKSON, JR. Walkin' /8/ue Note/EML}
MARION MEADDWS Sweet Grapes /Heads Up/
RICHARD ELLIOT Your Secret Love (GRP/VMG/
RAMSEY LEWIS TRIO The In Crowd (Narada/
TIM BOWMAN Summer Groove fLiguid 8/
LUTHER VANDROSS W) BEYONCE' The Closer § Get To You L/AMG/
NICK CDLIONNE i's Been Too Long /3 Keys Music/
PATTILABELLE New Day (Def Soul///MG/
NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros./
KIM WATERS In Deep /Shanachie/
26 GLADYS KNIGHT f/EDESIO ALEJANDRO Feelin’ Good (Vacilon) /Pyramit]
@ SDULBALLET Cream (2/5/
28 RENEE OLSTEAD A Love That Will Last /743/Reprise}
8 NESTOR TORRES Maybe Tonight (Heads g/
STEVE OLIVER Chips & Salsa Kach/

#1 MOST ADDED

NORMAN BROWN Up ‘N’ At "Em (Warner Bros,

#1 MOST INCREASED PLAYS
SOULBALLET Cream (275

TOP 5 NEW & ACTIVE
THA’ HOT CLUB I'm Gonna Love You Just A Little More Baby (Shanachie/
PIECES OF A DREAM It's Go Time (Heads Up/
PETER WHITE How Does It Feel [Columbia
PAUL BROWN Moment By Moment (GRP/VMG/
FOURPLAY Play Around It (RCA Victor)

Smooth Jazz begins on Page 50,

™
ﬂ BRUCE HORNSBY Gonna Be Some Changes Made /Cafumbia/
2 COUNTING CRDWS Accidentally In Love /DraamWorks/Geffen!
© FINGER ELEVEN One Thing (Wind-up/
4 PHISH The Connection /Atleatic/
5 MODEST MOUSE Float Dn /Epic/
6 NORAH JONES What Am | To You? /Blue Note/EMC/
7 BODEANS If it Makes You (Zoe/Rounder/
8 FINN BROTHERS Won't Give In (Vettwerk/
MINDY SMITH Come To Jesus /Vanguard)
10 JAMIE CULLUM All At Sea (Verve/Uiniversall
§ JOHN FOGERTY Deja Vu (All Over Again) (OreamWorks/Geflen)
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RACHAEL YAMAGATA Wom Me Down (RCA Victor/
SCISSOR SISTERS Take Your Mama {Universal/
14 SHERYL CROW Light In Your Eyes /A&A/Interscope/
@ JOHN MELLENCAMP Walk Tall (/siand/IDJMG/

|l o R oo SV wa—-NE

16 16 0ZOMATLI (Who Discovered) America? (Concord)

17 CROSBY & NASH Lay Me Down (Sanctuary/SRG/

] MAROON 5 She Will Be Loved (Octone///RMG/}

27 CARBON LEAF Life Less Ordinary (Vanguard/

19 20 BUTTERFLY BOUCHER Another White Dash /A&M/interscope/

23 CHRISTINE MCVIE Friend (Koch/

24 JET Rollover D.J. /Atlantic/

6 JOHN EDDIE Everything (Thel Show/Lost Highway!

25 WILCO ¥m A Wheel Nonesuch/

18 25 TOOTSANDTHEMAYTALS WIB.RAITT TrueLovels Hard ToFind (V2/

@ REM. Leaving New York (Warmer Bros)

27 311 Love Song (Maverick/Voicana/Zomba)

28 STING Stolen Car (Take Me Dancing) /A&M/interscope/
= 8 GOMEZ Nothing Is Wrong (Hut/Vargin)

- THRILLS Not For All The Love In The World /Virgin/

#1 MOST ADDED
R.E.M. Leaving New York /Warner Bras)

#1 MOST INCREASED PLAYS
R.E.M. Leaving New York (Warner Bros.)

TOP 5 NEW & ACTIVE

KEANE Somewhere Only We Know (/nterscope/
SONIA DADA OId Bones /Cafiope}
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TRIPLE A begins on Page 60.
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~emd “wews® By Erica Farber

or 25 years Bob Edwards was the
celebrated host of National Public Radio’s
Morning Edition. Then, in July, to the
surprise of both Edwards and his listening
audience, he was asked to step aside.
s  Within weeks XM Satellite Radio
“"  announced that Edwards was joining the
s company as host of XM Public Radio,
i Channel 133.
i A distinguished journalist, Edwards is
the author of two books, Fridays With Red,
which chronicled his friendship with
legendary sportscaster Red Barber, and the
recently published Edward R. Murrow and the Birth of
Broadcast Journalism.

Getting into the business: “I wanted to do nothing
else, as long as I can remember. My first job was in New
Albany, IN in 1968. It was a little station where you did
everything — read news, played records, sold ad time,
fixed the plumbing. A 1,000-watt daytimer, 1500 on the
dial. In the winter we had to ge off at 5:30pm and come
on at 8:00am. A year later I finished college and got
drafted. They sent me to Korea. [ did radio news in the
afternoon and the 6pm TV news in Seoul.”

Joining NPR: “After the Army [ went to Washington, DC
to go to graduate school at American University. While I
was doing that I worked nights and weekends at WTOP/
Washington, the all-News CBS affiliate. After about six
months I went to Mutual Broadcasting System to do
newscasts at night. At the end of ‘73 I moved over to NPR,
which was under 3 years old. I did newscasts for six
months, then they made me co-host of All Things
Considered. That lasted till 1979, when they started
Morning Edition, which I wasn't supposed to do. It was an
emergency situation. They did a pilot with about 10 days
to go before the debut, and the pilot was awful. They fired
the producers and hosts and drafted people from inside the
building who were used to putting on a radio program.
They asked me to do it for 30 days, until they found a
permanent host. The first program was Nov. 5, 1979.”

Working in public radio vs. commercial radio:
“There was a whole different motivation for doing public
radio. We weren't out to maximize ad rates, because we had
no advertisers. Likewise, we were not under any sort of
pressure from any advertisers. We didn't have to be careful
what stories we did because they might offend some
advertiser. Our problem was that we didn't have any
money. We had no foreign correspondents until Morning
Edition began. Now there are 15 cr so full-time foreign
correspondents. Before Morning Edition came along we just
called whatever newspaper reporter we could reach in
places where news was breaking. PR has been opening
bureaus where others have been closing them.

88 ® R&R August 27, 2004

BOB EDWARDS

Host, XM Public Radio

“At the same time, commercial radio over the years
stopped doing news. You're lucky to find one or two music
stations in each major market that still have reporters out
on the street. NPR filled that vacuum and developed an
audience for news. It didn't start out as a news-oriented
outfit; it was much more artsy. Now they have this massive
news reputation because they think the audience, looking
for news on the radio, found NPR.”

How strong NPR is: “Arbitron measures audiences by
the week, strangely enough, for public radio. We knew
Morning Edition had 13 million listeners a week. That's
hard to square with commercial radio stations that know
every day and every quarter-hour, but it’s bigger than any
other mornirg program on radio or television. Overall,
public radio had over 22 million listeners a week when I
left it, which was two weeks ago.”

What we can learn from his experience at NPR:
“Know your listeners. Know your medium. Most of the
people running NPR are newspaper people. I guess they
just don't understand the bond that forms between a
broadcaster and its audience. You don't have that
equivalent at newspapers.”

Deciding to join XM: T had scoped out XM when it
was still under construction. At the time they didn’t have
anything that interested me. That was three years ago,
maybe more. But when they read the news of my leaving
Morning Edition, they quickly came up with an idea. I
think they always wanted NPR. NPR created a bidding
situation and played Sirius off XM. They went with Sirius
because Sirius offered a better deal. XM didn't bite because
they were not offered Morning Edition or All Things
Considered. What they did instead was make their own deal
for other public radio programming. That coincided with
my leaving Morning Edition, so they put the two together.
They would get programming from other public radio
sources, like Fublic Radio International, American Public
Media and WBUR/Boston, and create their own program
and have me host it as a sort of centerpiece. Theyre
creating this channel around me, XMPR.”

The new show: “We'll have in-depth interviews. Well
have contributors, people we know who can produce a
story for us. I don’t want to call them commentators,
because what they do won’t necessarily be in the form of
commentaries. They'll contribute whatever they have,
whether it’s an essay or some kind of production they do. I
can’'t say who were going to have yet because we're still in
negotations. It won't be all interviews by me, but primarity
s50. And there will be BBC newscasts on the hour. You'll
have the BBC World Service doing news headlines, and Il
be coming in back of that, doing news, music, arts
interviews — zll the things I did on NPR.

“The channel goes up in September sometime. My
program doesn’t begin until Oct. 4. We're still hiring staff.
Right now it’s only Mark Schramm, the Exec. Producer, and
me. We're ultimately going to have a staff of eight. As the
staff comes in we can decide what it is, who we are, what
we're going to be and what we want to do. That's the
greatest feeling in the world, to be able to do something
like that, to indulge our whims, tempered by our years in
public radio and our understanding of what works and
what doesn’t.”

Biggest challenge: “We have to build an audience
and break through the mind-set that they once heard me
for free and are now having to pay $10 a month. They
weren't supposed to be listening to me for free, were
they? It was supposed to be that they pledged to their
local public radio station. I never thought of NPR as a free
service. A lot of listeners are going to want both. Public
radio listeners who follow me over to XM are not going to
completely abandon public radio; they're going to
supplement their listening.”

State of the industry: “With XM and Intemnet radio,

www americanradiohistorv com

you have two exciting innovations. The thing I love about
the Internet is that you can listen to the station that you
left back in your hometown so long ago. It's right there for
you; you don't have to be back home to hear it. The
problem is, is that station still worthy of being heard, or is
it being voicetracked and doesnt sound local anymore?”

Do the listeners know the difference? “I know they
do. I sure do. I used to go to work at 1:30 in the mormning
at NPR. I'd listen to WHAS/Louisville. There was a little bit
of home there. I could hear home on my way to work. It
doesn't sound like home anymore, because they fired the
local guy in favor of guys doing a program on all the Clear
Channel stations. There’s no localism anymore. It's not my
hometown anymore if I'm not hearing Louisville weather,
news and sports and discussion of issues going on in
Louisville.”

Something about him that might surprise our
readers: “After the 56-city book tour I just did, anyone
who wants to know anything about me knows everything.
I don't think there’s much left.”

Most influential individual: “Edward R. Murrow —
that’s why I wrote a book about him. And, of course, Red
Barber. Red was on the program for 12 years and made me
a better broadcaster because of the spontaneity of that
four minutes we had every Friday. He made me more
adaptable and cooler under pressure. He increased my
confidence. He was very important to me. My journalism
professor at American University, Ed Bliss, who wrote for
Murrow years ago, was a huge influence on me. I was his
graduate assistant. We were pals for the last 30 years of
his life. I dedicated the book to him. He was a superb
teacher of writing. That helps so much, because unless
you're ad-libbing, it's all about writing.”

Career highlight: “Building NPR into what it's
become.”

Career disappointment: “Being told I had to leave
Morning Edition, because I never would have left
voluntarily. I would have stayed there forever. Maybe I
needed something like that to stir the creativity again, the
idea of having to start something new and having to have
ideas about it in a new place. To get that opportunity at
57, to be at the beginning of something, is a real gift. I
want to make the most of the opportunity.”

Favorite radio format: “I listen to public radio. On
XM Ilisten to The Loft, singer-songwriters. Generally, the
Triple A category. Bluesville, The '60s. I just love radio.
Sports and News. I still listen to Morning Edition on the
way to work in the morning. It's still the best news
program.”

Favorite television show: “The Sopranos, Six Feet
Under, The West Wing, The Daily Show, Real Time."

Favorite song: “T've interviewed too many musicians
to have one favorite.”

Favorite book: “Same deal. I read a lot and enjoy too
many authors to pick one. And I have too many friends
who would be offended if I left them out.”

Favorite movie: “Casablanca.”

Favorite restaurant: “I'm a guy who has eaten lunch
at home for 24 1/2 years and gone to bed at 6. This
doesn'’t lend itself to dining out.”

Beverage of choice: “Bourbon, Kentucldan.”

Hobbies: “I was the coach of the NPR softball team. I
would put myself where I would do the least harm. I
certainly hope therell be an XM softball team. If not, Il
jump in and start one.”

Advice for broadcasters: “You can abuse the
audience, and you will lose them — too many
commercials, thinking that theyll take anything. The
whole idea of radic as a cash register offends me. I know
you have to make money, but, Lord, how much money
must you make before you abuse your listeners and send
them packing to public radio or XM?”
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ARBITRON

' “With PD Advantage, | Walk
into My GM’s Office
Contident That | Know
What I'm Talking About.”

"PD Advantage® helps me get a deeper
understanding of my listeners. It gives me
a leg up on my competition, too—I see
where they're weak, where our best
opportunities exist, and then develop a
plan of attack. | use the P1 ZIP code tools
to zero in on where to focus my marketing

and events. The Diary Comments have

been incredibly useful. They're like a focus

VP News and Programming group—with a lot less work!”
KSL Newsradio 1160

Salt Lake City, UT

Find out what PD Advantage insight can do for your
station—contact your Arbitron representative or drop
an e-mail to bob.michaels@arbitron.com.
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ELTON JOHN

CONTINUES HIS MONUMENTAL GAREER AS
AN INTERNATIONAL SINGER/SONGWRITER
AND PERFORMER THAT SPANS MORE
THAN THREE DEGADES.
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