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McLachlan Taps Triple A

Sarah McLachlan tops the Triple A chart this week with
’ 5 “Fallen,” the first

: single from her

current album,

Afterglow, the long-

. awaited followup to '
BE 1997's Surfacing. 3 '-
& The song is also No. ” s J p ODN
ADIE & RECORDS.

6 on the Hot AC chart
and top 20 at AC. =
P www.radioandrecords.com
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Smooth Synopsis

R&R'’s annual Smogcth Jazz Focus checks in on several
areas cf the format, including the burgeoning digital
opportunities and new research conducted by Broad-
cast Architecture. R&R Smooth Jazz Editor Carol
Archer also recaps last month’s SJ Label Summit.

It all bagins on the next page.

AX

His new album of ¢
featuring the #1 single
The new album is in

t. I..

Executive Producer: Dave Koz
W.F. Leopold Management, |
Agency For The Performing

®
2003 Capitol Records, Inc. “

davekoz.com capitolrecords.com:

T

See Dave Koz on his 7th annual
Smooth Jazz Christmas Tour, with special
guests Brian Culbertson, Bobby Caldwell,
Marc Antoine & Chris Botti.

11/28 Lake Tahoe, NV
11/29 Long Beach, CA
11/30 Palm Springs, CA
12/1 Santa Barbara, CA
12/2 Fresno, CA

12/3 San Diego

12/4 El Cajon, CA

12/5 Modesto, CA

12/6 San Francisco, CA
12/9 Cleveland, OH
12/10 Columbus, OH
12/11 Atlanta, GA

12/12 Melbourne, FL
12/13 PompanoBeach/West Palm Beach, FL
12/14 Naples, FL

12/16 Sarasota, FL

12/17 Clearwater, FL
12/18 Milwaukee, FL
12/19 & 12/20 Chicago, IL
12/21 Hollywood, CA

Congratulations!
Rendezvous recording artists PRAFUL £1 HIT Single
and MARC ANTOINE Top 10 Billboard Contemporary Jazz

.
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WITH NICK FRANCIS
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ATLANTA
PHOENIX
DENVER
MILWAUKEE
RICHMOND
WEST PALM
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YA
WY|Z
KAJZ
KOAS
KEZL
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MIAMI

SALT LAKE
INDIANAPOLIS
ALBUQUERCUE
LAS VEGAS
FRESNO
MEMPHIS

PLUS MORE THAN 75 OTHER NAC & SMOOTH JAZZ STATIONS

THREE HOURS EVERY SUNDAY

~ THIS SUNDAY
TURN UP THE QUIET

www.weststar.com

www.quietmusic.com

“Great shows and gre
ratings! The proof is in
the pudding.”

#2 25-54 8.4

#1 35-54 12.3

Michael Fischer, PD
KJCD Denver

“l was a P1 of KYOT
years before | became
it’s Program Director.
The first thing | ever
heard on The Coyote?
Quiet Music. Sunday
mornings. The way
smooth jazz should be
used on the weekends!”

Shaun Holly PD The Coyote
95.5 KYOT Phoenix

“One of the biggest
success stories ever on
our station!”

#1 25-54 12.7”

Joel Widdows PD Smooth
Jazz 105.3 WJSJ Jacksonville

“Don’t miss your chance
to own Sunday mornings,
with a show listeners can

get nowhere else!”

Bill Harman PD Smooth |
Jazz 103.5 WJZA Columbus !

{
“To win you must
match programming to
usage. Quiet Music
does precisely that for
Love 94! Smooth, unique,

relaxing.”

Rich McMillan PD
Love 94 WLVE Miami

“An ideal fit for Sunday
mornings! Our P1’s love
it and we have a new
revenue opportunity!”

J. Weidenheimer PD '
The Breeze 97.9
KEZL Fresno
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HOW WELL DO YOU MANAGE?

In this week’s Management/Marketing/Sales
section, take consultant Dave Van Dyke’s
15-minute test to measure your
management and leadership abilities in eight
key categories, such as adaptability,
communication, personal development,
productivity and task management. The
questionnaire will be particularly valuable if
managers allow other colleagues and
support staff to evaluate them, providing a
true 360-degree perspective on their people
skills and responsibilities. Also: Irwin
Pollack’s top 10 rebuttals for prospects
devoted to radio’s biggest rival —
newspaper advertising.

Pages 8-9

THE MOST WONDERFUL TIME

Much of the AC world is gearing up for
increasing amounts of holiday music, if not
nonstop Christmas tunes, beginning
Thanksgiving weekend. In preparation, R&R
AC Editor Angela Perelli talks with
consultant Randy Lane about how to have
fun in between the songs.

Page 48
CHR/POP
« BEYONCE #/SEAN PAUL Baby Boy (Columbia)
CHR/RHYTHMIC
* LUDACRIS 1/SHAWNNA Stand Up (Def Jam South/IDJMG)
URBAN
* LUDACRIS {/SHAWNNA Stand Up (Def Jam South/IDJMG)
URBAN AC
*GERALD LEVERT U Got That Love . (Elektra/EEG)
COUNTRY
*TOBY KEITH | Love This Bar (DreamWorks)
AG
* UNCLE KRACKER /DOBIE GRAY Drift Away (Lava)
HOT AC
» SANTANA /ALEX BAND Why Don't You & | (Arista)
SMOOTH JAZZ
* DAVE KOZ Honey-Dipped (Capitol)
ROCK
« STAIND So Far Away (Flip/Elektra/FEG)
ACTIVE ROCK
* A PERFECT CIRCLE Weak And Powerless (Virgin)
ALTERNATIVE
* LINKIN PARK Numb (Warner Bros.)
TRIPLE A
« SARAH MCLACHLAN Fallen (Arista)
CHRISTIAN AC
* CASTING CROWNS If We Are... (Beach Street/Reunion)
CHRISTIAN CHR
* STACIE DRRICO (There's Gotta Be) More ... (ForeFrontNVirgin)
CHRISTIAN ROCK
* SKILLET Savior (Ardent)
CHRISTIAN INSPO
* WATERMARK. .. There Is None. .. (Creative Trust Workshop)
SPANISH CONTEMPORARY
« CHAYANNE Un Siglo Sin Ti (Sony Discos)
TEJANG -
* KUMBIA KINGS {OZDMATLI Mi Gente (EM/ Latin)
REGIONAL MEXICAN
* MONTEZ DE DURANGD Lagrimas De Cristal (Disa)
TROPICAL
* JUANES La Paga (Universal)
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By Jeff Green

R&R Executive Editor
jgreen@radioandrecords.com

The long-standing rep-
firm rivalry between Katz
and Interep escalated into an
all-out range war on Nov. 14,
when three longtime and se-
nior-level Katz executives —
Katz Radio Group President
Steve Shaw, Christal Presi-
dent Tucker Flood and Katz
Radio President Mark Gray
— jumped to Interep, taking
as many as 150 Katz staffers
with them. Shaw was ap-
pointed co-President and co-
COO of Interep and will run
two new, as-yet-unnamed
companies that will handle
anticipated new business.

Shaw will work along-
side George Pine, who
holds the same title; both
report to Interep Chair-
man/CEO Ralph Guild.
Flood and Gray will take
senior roles, reporting to
Shaw.

War Breaks Out On Rep Front

Senior Katz execs, 100-plus staffers defect
to Interep, which appoints Shaw co-CO0

Gray

Sirotka

“[ know that Steve, Tucker,
Mark and [ all share a com-
mon vision for radio’s fu-
ture,” Guild said. “We're al-
ways trying to find people to
make Interep a stronger

INTEREP - See Page 19
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Rush: ‘As I Was Saying....

Limbaugh returns to radio after five-week rehab

By Al Peterson

R&R News/T: alk/épons Editor
apeterson@radioandrecords.com

Premiere Radio Networks talk host Rush
Limbaugh returned to his golden EIB microphone
on Monday for the first time since checking him-
self into rehab early last month to combat an ad- |
diction to prescription painkillers. Demonstrating
that his sense of humor remains intact following |
his five-week absence, Limbaugh broke the tension §
of that first moment back on the air by quipping, *

Limbaugh

“As [ was saying ... about five weeks ago....”
LIMBAUGH - See Page 12

Angeles Sunday for the 31st annual American Music Awards, held at the Shrine
Auditorium. Britney Spears (top left) kicked off the show with an enticing
performance of her latest hit, “Me Against the Music,” and highlights included
Steven Curtis Chapman (top right) taking Favorite Contemporary Inspirational
Artist and Alabama (bottom) picking up their 23rd AMA, which gave them more
awards than any other artists in AMA history.

Mixed Results
Mark Close Of
Earnings Season

By Joe Howard

R&R Washington Bureau
{howard@radioandrecords.com

Closing out the Q3 earnings
season, Radio One reported
profits that were ahead of Wall
Street estimates and told inves-
tors that its soon-to-be-launched
cable channel may bring new
ad dollars to its radio opera-
tions.

Radio One’s earnings per
share of 11 cents were 2 cents
ahead of the estimate provided
by analysts polled by Thomson
First Call, as net income im-
proved from $12.8 million (7
cents) a year ago to $16.7 mil-
lion in Q3. Net broadcast rev-
enue improved 1%, to $81.5
million, as gross cash advertis-
ing revenue growth of 3% was
offset by a 30% decline in non-
traditional revenue, including a

EARNINGS ~ See Page 4

By Carol Archer

R&R Smooth Jazz Editor
carcher@radioandrecords.com

Knowledge is power, and
it is so valuable in today’s
business world that people
devour information like rav-
enous data-bingers.
With this mini-
special, I hope
to arm our
readers with =
keen insights gathered
from across the spectrum —
from the gridiron to the
boardroom, from backstage
to the studio to the halls of
academia — to help them
win.

We begin with the results
of Broadcast Architecture’s
2003 Music Survey, which
asked more than 1,200 Smooth

The Keys To
Knowledge And Power

Tips for success from across the spectrum

Jazz radio listeners in 12 cit-
ies about new music, their
personal buying habits,
downloading music, alterna-
tive methods of acquiring
new music and more.

The impetus for the study,

says Broadcast Architecture
Exec. VP Allen Kepler, came
from WNUA /Chicago Mar-
ket OM Bob Kaake, who
says, “It came about at this
year’s R&R Convention. |
remember once again hear-
ing label people say how
successful radio stations had
been with the Smooth Jazz

See Page 57

Dyson Exits CC/
Chicago; Gehron
Adds GM Duties

By Dana Hall

R&R Urban Editor
dhall@radioandrecords.com

After 35 years in Chicago ra-
dio — 24 of them at WGCI-FM

Gehron

Dyson

— President/GM Marv Dyson
will exit the market’s Clear
Channel Urban cluster at the
end of this year. Dyson also
oversees Gospel WGCI-AM
and Urban AC WVAZ.

The move follows Clear
Channel’s decision to eliminate

DYSON = See Page 12

Coming in December: R&R’s annual year-end music and news issues!
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Music From The Major Motion Picture
Featuring the single

"Baby It's Cold Outside’

Performed by Zooey Deschanel and Leon Redbone

R Sl Sl T il Tl ol S Tt

h

The perfect Christmas song for your holiday programming!

For more information contact:
Kevin Kertes
310.967.6569

Kevin.Kertes@newline.com

www _elfmovie.com www . newlinerecords.com

NEW LINE i
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Ginsburg DG Systems CEO

Devine steps down to spend more time with family

DG Systems Chairman =
Scott Ginsburg has reas- [ &
sumed the CEQ position he
held when he first joined |
the company. He succeeds 'y
Matthew Devine, who is |*

*| build on this platform, and

- .’ [ am committed to achiev-

LA o a .
ing this growth.

- { “1 am appreciative of

stepping down to spend ~ # Matt Devine for his out-
more time with his family. = standing service to DG
Ginsburg was named Chair- l g Systems and to its share-
man/CEO of DG in 1998, w ax” M holders. Matt joined the
but turned the CEO reins ~ GiMSbUrg  company at a difficult time

over to Devine when
Devine came aboard in summer
1999.

“Since | first invested in and
joined DG Systems over five years
ago, we have elevated the company
from a money-losing entity focused
on audio deliveries to a consistently
profitable company,” Ginsburg
said. “Our challenge now is to gen-
erate growth both organically and
through prudent acquisitions to de-
liver even greater value to our cus-
tomers and our shareholders. We
have the people, industry knowl-

and was instrumental in
quickly improving our operations
and industry position, right-sizing
our overhead, strengthening our
balance sheet and attracting a
strong operating team, all of which
contributed to turning the company
around.”

Prior to joining DG Ginsburg
was CEO of Chancellor Media. In
1988 he co-founded Chancellor’s
predecessor company, Evergreen
Media. With Devine’s departure,
DG’s board of directors will com-
prise seven members.

Schwalb Shifts To WKRK/Detroit

Craig Schwalb has been named
PD for Infinity FM Talker WKRK/
Detroit, effective Dec. 1. Schwalb
will assume the position that
opened last month when Terry
Lieberman exited to become Direc-
tor/NTR & Events for Clear Chan-
nel Radio’s Detroit cluster.

“I'm excited to have Craig on
board at ‘Live! 97.1,” said WKRK
VP/GM Rich Homberg. “He’s a solid
programmer who understands the FM
Talk format. Craig is the ideal leader
to build on the station’s success.”

Schwalb has spent the last three
years in the programming depart-

ment at Infinity’'s WNEW /New
York, where he is currently Asst.

PD. Prior to his move to New York |

in 2000 he was PD at Sports/Talk
WRBZ/Raleigh. His broadcast pro-
gramming and marketing career
began at KSD-AM/St. Louis.

“I'm thrilled to be joining Rich
and the staff at Live' 97.1,” said
Schwalb. “These are talented, cre-
ative people who know how to
make great radio. I have a passion
for creating entertaining Talk radio
and developing this FM Talk brand.
Detroit listeners can expect great
things from this station.”

Fox Appoints Finnerty VP/Radio

Media-industry veteran Bob
Finnerty has been tapped to fill the
newly created position of VP/Ra-
dio at News Corp.’s Fox News
Channel. Finnerty will manage op-
erations at the company’s Fox
News Radio network.

For the past year Finnerty has
served as a consultant to Fox News
Channel and has been instrumental
in the company’s startup of Fox
News Radio. Prior to that he spent
more than 28 years with NBC Tele-
vision. Finnerty began his broadcast
career as Manager/Sales Forecast-
ing for CBS Inc.

“In the past year working with

Fox News Radio [ have learned that
there is a tremendous love for the
Fox News brand at Talk radio,”
Finnerty told R&R. “In this new role
[ want to make sure that we marshal
all of the resources that are already

available here at Fox News Channel

and apply them to enhance our ra-
dio products.

“I'm looking forward to several
challenges ahead, including expand-
ing our news service, which will be-
gin airing 24/7 next month; growing
the Fox News Radio With Alan Colmes
show; and getting the new daily talk
show hosted by Fox News’ Tony
Snow launched early next year.”

Clarification

Art Frederick, who oversaw Americana KCUV-AM/Denver's launch as in-
terim PD, continues in his role as Production Manager for both KCUV and
co-owned KNRC/Denver as John Hayes becomes KCUV PD (R&R 11/7).

REK News

Buzz Knight, a vet-
eran Boston program- ¥
mer who became PD of [
Greater Media’s Classic |
Hits WROR in 2002, has #
been elevated to Opera-
} tions Director for WROR 2
|| and co-owned Triple A
WBOS/Boston, as well
as for Greater Media's
Classic Hits WMGK
and Rock WMMR in
Philadelphia. He'll continue as
the consultant for the com-
pany’s Classic Rock WCSX/ De-
troit.

Greater Media Ups Knight

Knight

g In his new role Knight
“.1 is responsible for the
%! Boston and Philly sta-
'y tions’ programming,
promotions and mar-
keting operations. He
will also work with
sales managers to assist
with each station’s rev-
enue-generating pro-
grams. He will report to
Philadelphia-based
VP/Radio Rick Feinblatt and
Greater Media/Boston VP/GM
Matt Mills.

KNIGHT - See Page 12

WPTP/Philly Points To Rhythmic

. After eight hours of stunting

with Christmas music, on Monday
| Beasley Broadcast Group flipped
| WPTP (96.5 The Point)/Philadel-

phia from Hot AC to CHR/Rhyth-
| mic. Consultants Bill Tanner, Jerry
‘ Clifton and Rick Thomas helped
| with the launch, along with PD
Chuck Tisa. A search for air person-
alities is underway.

“This station introduces a very
| entertaining sound to the market
' that we think will be well received
by the 18-34 demographic,” said
WPTP VP/GM Dave Donahue.
“Philadelphia audiences have al-
ways been open to new sounds,

and there’s a segment ot the mar-
ket whose crossover music needs
are just not being served by tradi-
tional Top 40 or Urban offerings. We
intend to aggressively court these
listeners with great music and pro-
motions and a street-level presence
that complements the appeal of our
artists.”

Beasley COO Bruce Beasley said,
“Philadelphia’s rich music heritage
has been fertile ground for the
emergence of numerous crossover
recording artists and radio formats
over the years, and we believe this

WPTP  See Page 12

‘Jomama’ Programs Tampa’s Beat

Ron “Jomama” Shepard is re-
turning to Tampa as PD of Clear
Channel’s recently launched Urban
WSSR (The Beat). Shepard is cur-
rently PD of the company’s CHR/
Rhythmic WBTT and Smooth Jazz
| WDRR in Ft. Myers. WSSR — which

is expected to change call letters to
| WBTP on Dec. 15, right around the

time when Shepard will be in-house
| — is currently running jockless and
airing “10,000 joints in a row” until
just after Thanksgiving.

“We interviewed a bunch of
good people,” WSSR OM and
WEFLZ/Tampa PD Jeff Kapugi said,
“but it just kept coming back to
Ron.”

Shepard was Asst. PD of WFLZ
until 2001, when he departed to
take PD duties at WENN/Birming-
ham. He’s continued to host
WFLZ’s Sunday-evening Quiet
Storm show for the past 11 years.
That show will migrate to The Beat.

SHEPARD - See Page 12

KZSA/Sacramento Goes Country

KZSA-FM/Sacramento, which
had been dark since mid-Septem-
ber, re-emerged on Nov. 15 as
“Today’s Country and California's
Gold.” It was previously
home to a Regional Mexi-
can format. KZSA is li-
censed to Placerville, CA,
but Dallas-based owner
First Broadcasting says the
signal “has been techno-
logically upgraded to serve the en-
tire Sacramento market.”

According to a station spokes-
man, KZSA will be live and local
following the completion of a
10,000-song marathon. At press
time, neither a GM nor a PD had

TOUAY SIOUNTFI A
CALITGRWIA L LULG

been named, although the spokes-
man expected them to be hired
shortly.

KZSA will compete head to head
with Infinity’s Country
KNCI. It's been almost
five years since Sacra-
mento had two FM
Country outlets; Infinity’s
KRAK-FM aired a “Gold
Country” presentation
until January 1999.

KZSA will play such contempo-
rary country artists as Tim McGraw,
Alan Jackson, Shania Twain and
Toby Keith and “gold country” art-
ists such as Willie Nelson, Alabama,

KZSA - See Page 12
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Abrams Earns
‘Kool’ PD Position

Keith Abrams,
who serves as Di-
rector/Program- §
ming & Operations |
and Station Man-
ager for Mercury
Broadcasting’s
KALL, KCPX, KOSY
& KRAR/Salt Lake
City, has accepted
the vacant PD post at Infinity’s Old-
ies KXKL (Kool 105)/Denver, effec-
tive Dec. 1. He succeeds Al Brady
Law, who departed the station ear-
lier this month.

Abrams became involved with
Mercury’s Salt Lake cluster in
November 1999, when he joined
KCPX under then-owner Trumper

ABRAMS - See Page 12

Abrams

'R&R Observes
Thanksgiving

T ——

Due to the Thanksgiving holi-
day, R&R's Los Angeles; Nashville;
and Washington, DC offices will be
closed Thursday, Nov. 27 and Fri-
day, Nov. 28.
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RADIO BUSINESS .

USRN Follows Through With |
AccuWeather, WW1 Suits

By Joe Howard
R

nited Stations Radio Networks announced on Nov. 13
that it has filed separate lawsuits in federal court against
Westwood One and AccuWeather, accusing both companies
of wrongdoing related to AccuWeather’s decision to sever its
relationship with USRN and begin syndicating its program-

ming through Westwood One.

In the AccuWeather suit, USRN
said the weather-information provid-
er “willtully attempted to unilateral-
ly and improperly terminate its long-
term agreement” with USRN to ink
a deal with Westwood One. USRN
also claims AccuWeather “attempt-
ed to damage the reputation of Unit-
ed Stations in the radio and adver-
tising community.” USRN has
charged Westwood One with tor-
tious interference in USRN’s contract
with AccuWeather.

URSN President/CEO Nick Ver-
bitsky said, “We were compelled to
institute this suit because we were left
with no viable alternative. Accu-
Weather is attempting to walk away
from a valid contract, plain and sim-

ple. To allow AccuWeather to im-
properly terminate our agreement
and not compensate United Sta-
tions is sométhing that will not hap-
pen.”

When asked why his company
made the change to Westwood
One, AccuWeather founder/Presi-
dent Dr. Joel Myers told R&R, “We
have to look out for our business.
We think we have a great product,
and we want to see it grow and
prosper. We have great confidence
in Westwood One.”

Myers would not comment on
USRN's allegation that its long-
term deal with AccuWeather was
prematurely canceled, aside from
saying that a contract existed and

that there was an extension to that
contract. “The courts will figure all
of that out,” Mvers said. A West-
wood One spokesperson declined to
comment on the lawsuit.

In a statement released on Nov.
14, AccuWeather said it notitied
USRN inearly August that it would
be terminating the agreement be-
tween the two companies upon its
Dec. 28 expiration and that Accu-
Weather would air all ads placed by
USRN until that date.

“As a customer of USRN since
1998, we had 1oped to settle this sit-
uation amicably,” Myers said in the
statement, adding that the twosides
met recently in an effort to do that.
Meanwhile, AccuWeather said
Westwood One is currently signing
up stations to begin airing Accu-
Weather content on Dec. 29 and is
working on selling ad time to run
after that date.

Additional reporting by Adam Jacob-
s01.

Earnings

Continued from Page 1
steep dip in independent-promotion
revenue and the termination or
downsizing of some events.

Q3 operating income was 537.5 mil-
lion and station operating income was
$45.6 million, a 6% increase for each.
Free cash flow improved 39%, to $26.5
million. Radio One reported net reve-
nue growth from its Cincinnati, Dal-
las, Indianapolis and Minneapolis
stations but said gains there were par-
tially oftsetby declines in Boston, Hous-
ton, Philadelphia and Richmond.
Radio One expects Q4 net broadcast
revenue to be flat to down 2%.

Commenting on TV One, the
new African-American-focused
cable network the company plans
to launch on Jan. 19, 2004 (Martin
Luther King Jr. Day), Radio One
President/CEO Alfred Liggins
said, “I think we will have an op-
portunity to create a joint cam-
paign that will end up providing
incremental dollars for the radio
group. There are advertisers that
are primarily television advertis-
ers, and no matter how hard we
sell the attributes of radio, the fact
that we don’t have a picture keeps
us out of a large pool of dollars.”

During a Nov. 12 conference call

61 % of
radio stations are drastically
under-performing in sales”

with investors, Liggins continued,
“People want to talk to you more if
you've got more media assets that
they find attractive, in space that
they find attractive like African-
American-targeted media. You're
going to get higher-level meetings
and a higher level of interest.”
SBS Loss Widens;
Radlovic Upped
Spanish Broadcasting System’s
net revenue grew 2%, to $35.7 mil-
lion, and station operating income
improved 3%, to $16.6 million. But,
due to losses from discontinued

EARNINGS See Page 6

BUSINESS BRIEFS

Big City Stockholders OK Dissolution Plan

Big City Radio’s board of directors in August unanimously approved
a plan for the complete liquidation and dissolution of the company,
and on Nov. 14 Big City stockholders holding a majority of voting power
agreed to the plan. A description of the dissolution plan and related
information will be filed with the SEC and sent to stockholders. The com-
pany can file a certificate of dissolution with the Delaware Secretary
of State about three weeks after the mailing. Big City's stock will then
be delisted from Amex. The company has not stated when its final day
of trading will be.

Federal Election Commission
Rejects Complaint Against CC

he Federal Election Commission in August voted 4-0 to dismiss a

complaint that accused Clear Channel of making an unlawful cor-
porate campaign donation when it featured a congressional candidate
in public service announcements on its Beaumont, TX stations. The
August ruling was officially disclosed in late October, but details of the
decision were not known until last week, when the Associated Press
obtained full documentation of the dismissal via a Freedom of Infor-
mation Act request. The stations — KCOL-FM, KIOC, KKMY, KLVI &
KYKR/Beaumont — aired PSAs during the 2001-02 election cycle that
were voiced by Rep. Nick Lampson, who was up for re-election at the
time. The announcements promoted the National Child Identification
Program and provided information about obtaining fingerprint kits. Clear
Channel and Lampson aides said the PSA did not mention Lampson’s
campaign or the election. The FEC concluded that the announcements
fell under a media exemption and did not amount to a contribution un-
der the campaign-finance law then in effect. The complaint was filed
by Port Arthur, TX resident Glen Schorzman.

Analyst: Sluggish Infinity To Blame
For Viacom Weakness

Pointing out that Viacom’s stock has underperformed compared to
the stocks of pure-play radio companies, Prudential analyst
Katherine Styponias said in a report issued last week that Infinity's
financial struggles this year are to blame for parent Viacom's stock de-
clines. But she also predicted that a recovery in local radio ad spend-
ing will help Viacom recover. “Given our view that local ad mediums
such as radio will improve in the not-too-distant future, we believe the

Continued on Page 6

R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross earnings from radio advertising.
Change Since
11714002 17793

1171403 1113162 HE7/03- 1171403

R&R Index 171.68 213.53 206.652 +20% -3%
Dow Industrials  8.542.13 980979  9.768.68 +14% -0.4%
S&P 500 904.27  1,053.21 1.050.35  +16% -0.3%

*but that probably doesn’t include you.

It's a great time to start your “do differently” plan
in sales no matter how well you're doing.

Special 2004 rates are in effect if you start NOW!

Mark Ross Enterprises, Inc. « 233 Needham Street « Radio Plaza/5th Floor « Newton, MA 02464

Pollack

Bnndcasun s Leader in
Sales and anagcmmt

(617) 928-1910




LISTEN UP TODAY.

SOUT [iBTOMOR

_ NFFiSH PERFORM THE “GOODBYE G
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SEE THE WORLD PREMIERE MOVIE FEATURING THE “GOODBYE GIRL” SONG PERFORMED BY HOSEE &THE BLOW FiSH!
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. SI\](}N’S [iL : A story about love at first fight.
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WORLD PREMIERE WEEKEND
ONE MOVIE. THREE CHANCES TO WATCH.
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SATURDAY, JANUARY 17 TNT
SUNDAY, JANUARY 18

WE KNOW DRAMA®

‘GOODBYE GIRL" SONG PRODUCED BY: SPENCER PROFFER
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Continued from Page 4

BUSINESS BRIEFS

discrepancy in [stock] valuation won't last long and that Viacom shares will represent one of the most compe!-
ling ways to play these improving trends,” Styponias said. She raised her rating on Viacom stock from “neu-
tral” to “overweight” and retained her price target of $49 per share. Meanwhile, Guzman & Co. analyst David
Joyce reduced his price target on Viacom from $55 to $48 based on the stock’s current valuation but let stand
his “outperform” rating on the issue.

Interep, Ronning/Lipset Radio To Rep Launchcast

he Yahoo!-owned Launchcast internet-only webcasts will soon be represented, in a joint venture, by Interep
and Ronning/Lipset Radio, the webcasting-focused rep firm recently formed by Eric Ronning and Andy
Lipset. Arbitron reports that the Launchcast channels attract a combined 2.1 million listeners per month and
accumulate nearly 16 million listening hours.

SoundScan Adds Napster, BuyMusic, Others

ielsen SoundScan, which already tracks digital-music sales for iTunes, Rhapsody, MusicNet and Liquid
Digital Media, has added tracking for Roxio’s Napster, independent BuyMusic and Musicmatch’s
MusicMatch Downloads. It will also soon track sales for FullAudio’s MusicNow. SoundScan considers a digi-
tal track to be one song purchased alone or as pa_rlgf a retailer-defined group (such as tracks originally bundled
as an album). Downloads are ranked in SoundScan's “nontraditional” sales category, which aiso includes
Internet, mail-order and concert-venue music sales.

Analyst: Radio One May Steal Political Dollars From Competitors

hile Radio One issued fairly lackluster Q4 guidance after reporting its Q3 financial results, Merrill Lynch’s

Marc Nabi believes the broadcaster's focus on Urban radio audiences will help it benefit from next year's
anticipated boost in political advertising. “The company should receive more political advertising in 2004 than
the average radio operator,” Nabi said, “since political candidates have increasingly allocated to attract votes
from minority populations — African-American and Hispanic, which are the two largest audiences for Radio
One stations”” Nabi also expects the company’s planned launch on Jan. 19, 2004 of the TV One cable chan-
nel will give it a boost. He maintained a “buy” rating on Radio One stock at a target price of $21 per share.

Earnings
Continued from Page 4

operations, the company’s net loss
widened from $93,000 a year ago (0
cents per share) to $2.4 million (4
cents).

SBS attributed the revenue gains
to double-digit growth at KLAX &
KXOL/Los Angeles, along with
gains at the three-station Chicago
cluster it picked up earlier this year
from Big City Radio. However, it
said decreases at WSKQ/New York
partly oftset the gains. SBS expects
Q4 net revenue growth in the low-
single-digit range and forecasts that
station operating income will im-
prove in the flat to low-single-digit
range.

SBS Chairman/CEO Raul Alar-
con said his company is planning an
increased attack on general-market
radio next year. “In 2004 the target
is going to be increasing Spanish
radio from general-market radioand
pushing a good portion of that mon-
ey over to the Spanish column,”
Alarcon told investors during a Nov.
12 conference call, adding that the
company has already begun work-
ing toward that goal.

"We're going to be making very
strong efforts, and we're going to be
hiring very talented people whoare
already used to those general-mar-
ket buys and have general-market
relationships in order to be able to
do that,” he said.

Meanwhile, SBS ups Marko Rad-
lovic to the newly created Chief Rev-
enue Officer position, in which he’ll
oversee revenue performance for
SBS's local and national sales, as well
as growth and new-business devel-
opment. Radlovic was previously
VP/GM of SBS’s Los Angeles sta-
tions. Additionally, SBS appoints
Jeffrey Shrinsky Director/Nation-

al Sales, another newly created po-
sition at corporate.

Entravision Matches
Estimates

While SBS rival Entravision also
posted a Q3 loss, its loss of 2 cents
per share was in line with the Thom-
son First Call estimate. While the
company reported net income of $9
million (5 cents per share), com-
pared to a profit of $582,000 (a loss
of 2 cents per share) one year ago,
Q3's figure included a $9.3 million
gain on the sale of a publishing com-
pany.

Revenuein Entravision’s radio di-
vision grew 15%, to $24.5 million, and
was highlighted by local advertising
growth of 11% and national adver-
tising growth of 29%. CFO Philip
Wilkinson noted during a Nov. 13
conference call with investors that
73% of the radio group’s revenue
comes from the local side. Broadcast
cash flow in the radio division im-
proved 18%, to $8.9 million.

Entravision expects Q4 radio rev-
enue growth of 13%-15%, to $21.8
million-$22.2 million, and forecasts
aQ4 loss per share of 6 cents-7 cents.

HBC Buy Helps Univision

Spanish-language multimedia
company Univision’s Q3 net in-
come rose from $20.3 million (8 cents
per share) to $42.2 million (16 cents
per share), beating the Thomson
First Call estimate by 3 cents. The
long-awaited closing of Univision’s
acquisition of Hispanic Broadcast-
ing Corp. helped trigger the gain,
along with strong sales and viewer-
ship at Univision’s TV networks.

Univision Chairman/CEO A.
Jerrold Perenchio was happy with
his company’s integration of HBC’s
radio stations, which are now be-
ing operated as Univision Radio,
saying, “This merger and the cre-

ation of Univision Radio have
opened important new aventies of
growth, as the combined company
has achieved the scale and scope to
better serve advertisers and the rap-
idly growing Hispanic communi-
ty.” Looking forward, Univision
said it expects net revenue for 2003
to increase by roughly 20%, to
about $1.3 billion.

More Earnings

¢ Net loss for Radio Unica, which
now trades on the OTC Bulletin
Board, widened from $5.5 million a
year ago to $8.1 million in Q3, which
the company attributed to costs of
about $3.1 million from its pending
deal with Multicultural, its bank-
ruptey filing and increased operat-
ing and interest expenses. Radio
Unica’s Q3 net revenue increased
11%, t0 $13.3 million, thanks to high-
er local and national ad revenue and
network revenue of about $1.7 mil-
lion. However, Q3 EBITDA dropped
from a gain of $40,000 to a loss of
$2.1 million.

¢ NextMedia’s radio-division
revenue was off 2% in Q3, to $18.9
million, while broadcast cash flow
declined 3%, to $7.4 million. Over-
all, NextMedia’s net income re-
bounded from a $1.2 million loss to
a profit of $16.5 million. The profit
includes an $18.9 million gain Next-
Media pocketed from the sale of
WJTW-FM/Joliet, L.

¢ Fisher Communications — the
owner of 24 radio stations in the
Pacific Northwest, including
KOMO, KPLZ & KVI/Seattle —
saw a loss from continuing opera-
tions of $3.28 million (38 cents per
share) in Q3 2003, compared to in-
come of $482,000 (6 cents) in Q3
2002. Including losses from discon-
tinued operations amounting to $1
million, Fisher’s Q3 consolidated net

|___TRANSACTION

i i A*:

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® WFXX-FM/Georgiana, AL $975,000
o KUPI-AM/Ammon and KUPI-FM/ldaho Falls, ID Undisclosed
o WCTN-AM/Potomac-Cabin John, MD $2.2 million

* KBZB-FM/Pioche, NV $1.96

million

°* WWTB-FM/Topsail Beach (Wilmington), NC $2.3 million
o KIJV-AM & KZNC-FM/Huron, SD Undisclosed

o KTNR-FM/Kenedy, TX $200,000

o KKHI-AM/Laramie, WY $160,000

® Updated price on KXCL-FM/Yuba City, CA: $8.2 million
Full transaction listings, posted daily, can be found at

www.radioandrecords.com.

| DEALOFTHEWEEK

® WNRW-FM/San Carlos Park (Ft. Myers), FL

PRICE: $4.9 million
TERMS: Asset sale for cash

BUYER: Ave Maria University, headed by Chancellor Fr.
Joseph Fessio. Phone: 239-280-2500. It owns no other

stations.

SELLER: CAM Communications Inc., headed by President
Van Archer lll. Phone: 210-222-0973

FREQUENCY: 98.5 MH:z
POWER: 19kw at 371 feet
FORMAT: News

BROKER: Austin Walsh of Media Services Group

2003 DEALSTODATE |

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year:

Stations Traded This Quarter:

$2,094,233,821

(Last Year: $5,383,756,206)

$523,643,510

(Last Year: $350,786,135)

772

(Last Year: 809)

167

(Last Year: 148)

loss was $4.3 million (50 cents). That
compares to last year’s consolidat-
ed net loss of $918,000 (10 cents). To
stem its escalating losses, Fisher last
month sold its remaining two com-
mercial properties.

¢ Privately held LBI Media, par-
ent to Spanish-language radio and
TV operator Liberman Broadcasting,
saw Q3 net income soar from a net
loss of $7.3 million last year to a gain

of $5.9 million, an increase partially
attributable to double-digit growth in
adjusted EBITDA due to higher net
revenue. Radio-division net revenue
increased 20%, to $12.7 million, while
operating income improved 39%, to
$6.6 million, and adjusted EBITDA
grew 33%, to $7.4 million.

Additional reporting by Adam Jacob-
soM.

FCC ACTIONS
NAB Loses Appeal On Political Ad Time

he FCC denied the NAB's request to ban political candidates from

requesting odd-length ads on the basis that broadcasters already
have the freedom to review such requests on a case-by-case basis.
The commission noted that broadcasters can consider the amount of
time the candidate has purchased in the past and whether the request
would disrupt programming. The FCC also pointed to the NAB's as-
sertion that relatively few political candidates have recently made such
requests, saying, “Broadcasters need not impose a flat ban on the
sale of program time in nonstandard increments in order to avoid dis-
ruption of broadcast programming.

”

FCC Announces Due Date

mmercial and noncommercial broadcast stations in Alabama,
Colorado, Connecticut, Georgia, Maine, Massachusetts, Minnesota,
Montana, New Hampshire, North Dakota, Rhode island, South Dakota
and Vermont have until Dec. 1 to submit either FCC ownership report Form
323 (commercial stations) or Form 323-E (noncommercial). The FCC
requires all broadcast stations that aren’t exempt to submit an updated

For Ownership Reports

Continued on Page 12
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The Annual Manager’s
Self-Evaluation

This 15-minute test can help you and your key players

By Dave Van Dyke

&@&s another year draws to a close, senior-level executives are taking a good look at the man-
agers who help them run their businesses. It’s an excellent time for all managers to gain
perspective on their own performance, but the task need not be difficult or overly time-con-
suming to be beneficial. What follows is a simple self-evaluation, designed to gauge a

manager’s job effectiveness.

If completed honestly, this questionnaire will identify areas 8. Arrives at clear, logical conclusions O
in which a manager is performing above, at or below expecta- | Communicates effectively
tions. This test can help individuals develop and improve both 9. Expresses thoughts clearly in writing U
their soft (interpersonal) and hard (po- 10. Ts an effective, articulate speaker B
sition-related) skills. The questions are 11. Covers an issue thoroughly, but without overdoing it U
intentionally broad to make the test ap- 12. Communicates in a straightforward manner, even
plicable to any managerial position. on sensitive topics U
- If you're taking this test yourself, find 13. Makes current job-related information readily
i | | aplace to be alone and uninterrupted | available to others U
for 15 minutes. Experienced managers Leadership

B will find this test, taken once a year, to
g {1 be aneye-opening tool. New managers |
Dave Van Dyke

Instills trust

or those about tobecome managerscan | 14. Keeps promises O
also benefit because the test will help 15. Can be trusted with confidential information U
them discover specific areas to focus on. 16. Is honest in dealing with others 4
Before you begin the Manager’s Self-Evaluation, rate the 17. Demonstrates high ethical standards g
importance of six of the eight critical skill sets (above right). | Provides direction
This section isn't part of the scored evaluation; it’s a reference 18. Makes expectations clear U
point for discussion with your supervisor, who may have a ‘ 19. Establishes manageable workloads U
different six-pack of priorities. | 20. Plans and takes the necessary steps to accomplish
The Manager’s Self-Evaluation | UG e elafsies o L _ -
21. Keeps focus on the big picture while implementing
Based on your experience and your objective observations, | details O
rate the frequency with which you feel you display the skills | Delegates responsibility
in the eight categories listed below. The object hereistohelp | 22. Knows when to delegate and when to take
you consider your performance-related skill sets, butalsokeep  responsibility personally U]
vour leadership abilities in mind as you complete the test. | 23. Delegates jobs to the right people 0
Rate your performance in each area, using the following 24. Gives others authority to independently fulfill
scale: responsibilities 0
1: Never. You never demonstrate this skill. 25. Empowers others to find creative solutions 0
2: Sgldom. You seldom demonstrate this skill, and develop- Adaptability
ment is needed.
3: Sometimes. You sometimes exhibit this skill, but youneed | Adjusts to circumstances
to improve. 26. Is flexible in dealing with diverse work styles d
4: Usually. Your skill level in this area is solid, but there is 27.1s comfortable in a variety of environments U
still room for further development. 28. Reacts constructively to setbacks U
5: Always. You consistently demonstrate this skill. 29. Anticipates and plans for changing situations 0
N: Not applicable. You don't know, or this doesn't apply. | Thinks creatively
o 30. App.roac.hes job With imagination and originality U
31. Inspires innovation U
Listens to others 32. Is willing to take bold, calculated risks O
1. Solicits ideas, suggestions and opinions from others U 33. Views obstacles as opportunities for creative change O

2. Creates a comfortable climate for airing concerns [

3. Listens to all points of view with an open mind U

4. Listens carefully without interrupting U

5. Summarizes input, then checks for understanding a
Processes information

6. Identifies the core of an issue O

7. Considers the pros and cons and the short- and
long-term consequences of decisions O

Relationships

‘ Builds personal relationships
34. Shows consideration for the feelings of others U
35. Shows no prejudiced or stereotypical thinking in
\ words or actions U
| 36. Delivers criticism tactfully and constructively O
| 37. Maintains composure in high-pressure situations O

Rate These Skill Sets

job. All may be important to a degree, but

sibilities than others.
Communication
« Listens to others
* Processes information
« Communicates effectively
Leadership

« Instills trust
* Provides direction
* Delegates responsibility

Adaptability

* Adjusts to circumstances
 Thinks creatively

Relationships

« Builds personal retationships
* Facilitates team success

Task Management
* Works efficiently
* Works competently
Productivity

¢ Takes action
¢ Achieves results

Development Of Others
¢ Cultivates individual talents
* Motivates successfully

Personal Development

¢ Displays commitment
* Seeks improvement

Before you get started with the Manager’s
Self-Evaluation, do this exercise: Identify the
six skill sets among the eight listed below that
you feel are most critical to carrying out your

some will have more bearing on your respon-

Facilitates team success
38. Resolves conflict fairly

39. Creates an atmosphere of team cooperation, rather

than competition
40. Builds consensus on decisions

41. Leads team in formulating goals that complement

the organization’s mission

42. Brings capable people into the group

43. Uses the diverse talents and experience of the
group to maximum advantage

Task Management

Works efficiently

44. Applies technology in practical ways to maximize

efficiency

45. Makes wise use of outside resources
46. Avoids procrastination

47. Sets priorities and tackles assignments accordingly
Works competently

48. Demonstrates mastery of job fundamentals
19. Learns and applies new information quickly

50. Integrates new theories, trends and methods into

‘ operations

|

Productivity

Takes action
51. Knows when to stop planning and start working

52. Takes the initiative to make things happen
53. Manages problems assertively
54. Makes timely, clear-cut and firm decisions

| Achieves results

\

55. Overcomes obstacles to complete projects

56. Achieves outcomes that set high standards for others

57. Gets results that have a positive impact on the

organization as a whole

Development Of Others

Cultivates individual talents

58. Is a patient, helpful, effective coach

O oo oo O
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59. Gives others access to training for skill development
and growth

60. Provides objective appraisals of others’ strengths
and needs

61. Sticks to a schedule for reviews and followups
Motivates successfully

62. Gives recognition to producers of high-quality work

63. Shows appreciation for extra effort

64. Shares a contagious enthusiasm that promotes a
positive attitude in others

(I A O 1 I R O

Personal Development

Displays commitment
65. Maintains a consistently high energy level
66. Persists and perseveres
67. Keeps a positive outlook
Seeks improvement
68. Admits and learns from mistakes
69. Handles criticism constructively
70. Pursues resources to improve performance

oo gogoog

Add Up Your Score

Add up the scores vou gave yourself for each item, count-
ing each “N" as a zero. Here’s how to interpret your score.

40-140: There is much work for you to do to become a more
capable and effective manager. Start by examining your task-
management and communication skills. Refer back to your
responses in these sections of the test for a benchmark against
which to measure your improvement. Go back over each ques-
tion and determine some key skills you can start working on.
Once you can objectively give yourself scores above 3, choose
other skills to concentrate on. Take the test quarterly to gauge
your progress.

141-210: You are an effective manager in some ways, but not
inenough areas to instill confidence in your superiors and staff.
You exhibit some positive potential, but immediate improve-
ment in low-scoring areas is necessary to revive your effec-
tiveness. Clearly, you have strengths and weaknesses that bal-
ance each other, but some of the weaknesses are offsetting vour
skills.

Continue to hone the skills you scored yourself high on, but
alsolistall of your weaker skill sets, from lowest scores to high-
est. Then begin to analyze how you can improve, working from
the top of the list down. Pay more attention to your weaker

areas as you interact with your supervisors and staff. These

are areas that your co-workers are already aware of and un-
comfortable with.

211-280: Scores in this range suggest that you're doing a lot

of things right. You provide direction for your staff, you tend
to achieve results, and you work efficiently. Be particularly

focused on your communications skills and your development
of others. You may be the type of manager who excels in the
technical aspects of the job but who needs to work on coach-
ing and staff development.

281-plus: Congratulations! You excel in most of the areas
that make a highly skilled manager. However, a score this high
could suggest that you've given yourself unrealistically high
scores. You may very well excel in all 18 skills assessed in this
test, but high-scoring managers should go back and re-exam-
ine their scores. Be conservative. Are there areas in which you
could continue to improve?

360-Degree Feedback

Success stems from knowing how others perceive you. You
can use this test as a 360-degree feedback assessment to gath-
er information about an individual’s effectiveness from sev-
eral other people. This gives a manager a unique opportunity
to see him- or herself through the eyes of others.

A 360-degree examination will identify areas in which a
manager is performing at, above or below the standards of his
or her boss, peers and clients. The understanding of others’
perception can increase that person’s drive for success — when
the informatien is provided in a constructive manner.

This assessment should include, at a minimum, your boss,
three peers and three people who report directly to you. This
can be expanded to more direct reporters and clients if desired.
Your boss’ assessment should be identified when you get the
results, but those of your peers and subordinates should be
anonymous, for obvious reasons.

As you might suspect, scores managers give themselves are
often at variance with the scores their co-workers give them.
This is natural and understandable and should not be consid-
ered anything but constructive. You are being given an oppor-
tunity to see yourself through the eyes of those with whom
you work closely; this is perhaps even more valuable than how
you see yourself.

This test is designed to improve individual and team per-
formance, as well as the overall success of your organization.
The results of this assessment can help guide you in establish-
ing professional-development goals and action plans. Your
candid and honest evaluations will set a course for positive
change.

Dave Van Dyke is a former VP/GM of KCBS-FM/Los
Angeles and currently advises media management
through his company Radio Mentor. He is also President/
COO of Finology, a Los Angeles-based investment
banking firm with broadcast interests. Reach him at 888-
790-1102 or dvd@radiomentor.com.

‘We Only Use The Newspaper’
By Irwin Pollack

Every good seller should have a deep reserve
of responses for prospects who are loyal to the
print medium. Here are 10 solid rebuttals to
the argument “We only use the newspaper.” |
would love to hear your favorite rebuttals as well.

1. But what about the [number] people who don't
subscribe to the paper? How do you intend to tell them
about your business?

2. You don’t want to put all your eggs in one basket, do
you? Radioreaches many more people than the paper today.

3. Good! Let's refer people to your ad through our
ads, which can say, “See our ad in today's paper.” That
way you'll reinforce your print ad and reach the many
people who won't see your ad there.

4. The average adult spends 30 minutes a day with
the paper, compared to hours and hours with radio. Let
me ask you: Do you stand a better chance of selling a
customer something if they spend a lot of time in your
store or just a little?

5. lunderstand. And, as I'm sure you know, newspa-
per readership is declining among adults over age 18.
Here’s how we can offset that decline.

6. Although the population continues to rise, newspa-
per circulation has remained flat for over 30 years, ever
since 1970. Internet and other technology advances have
passed newspapers by. Doesn't it make sense to begin
allocating some dollars to radio, which continues to grow?

7. Newspaper does a great job of reaching your old
established customers. But how about new customers? If
your business is like most, you'll lose about 20% of your
customers this year due to attrition. Isn't it wise to reach
new customers with radio?

8. Every radio ad is a full-page ad. You don't have to
worry about being dwarfed by bigger or more colorfut ads.

9. Our station uses theater of the mind to create vivid
mental images of your business and products. That
image is stronger and brighter than any print ad. Doesn’t
it make sense to create those strong, positive mental
images of your business?

10. In today’s society, not everyone has time to read
the newspaper. Remember, time has become a precious
commodity. Newspapers have seen shrinkage because
of this.

New England-based sales and management trainer Irwin
Pollack provides hands-on, results-oriented seminars and
in-house consulting on sales and management. He can
be reached toll-free at 888-723-4650 or via www.
irwinpollack.com
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DIGITAL MEDIA

PART ONE OF A THREE-PART SERIES

The ABCs Of Digital Media

Everything’s going digital, but what does it all mean?

n a couple of years, if the music business is anywhere
atall, it’s going to be online. Prerecorded CDs and other
physical media will still be available, catering to a
niche market of completists and classical fans, but ev-
erything else will be sold in digital form, either a track
at a time or, for the more nostalgic fan, in albumlike
bundles with optional art and liner notes. Meanwhile,
webcasting will move off the computer to portable re-
ceivers and become serious competition for broadcast

and satellite radio.

Or maybe not. But digital media
is moving fast, and radio and records
are scrambling to catch up. This is not
something anyone in either industry
can afford to ignore. For the next few
weeks this space will feature a run-
down of digital-media terms in the
areas of legal downloads, illegal
downloads, webcasting and hard-
ware. For most of these | won't be so
much providing definitions (you all
know what a P2P is by now) as ex-
plaining where these things fit into
the digital-media biz and where they
may be headed.

A Through F

AAC: AAC is a proprietary file
format, and it is, says AAC fan Ap-
ple Computers, “the new audio co-
dec of choice for Internet, wireless
and digital-broadcast arenas.” Ap-
ple’s iTunes versions 4 and later de-
fault to MPEG-4 AAC for ripping
and burning, and the iTunes Music
Store sells rights-managed AACs.
The format has audio quality supe-
rior to MP3 in smaller files, but play-
ers that support it (other than Apple’s
iPods) are still rare.

AOL: Yes, AOL has its troubles. Its
subscriber counts are falling, Time
Warner kicked it off the letterhead,
and it’s still a joke among, ‘Net snobs.
But in digital media, AOL is a seri-
ous player. It has better than 30 mil-
lion users — nearly four times as
many as the next-largest Internct ser-
vice provider — and AOLers are,
surveys say, more likely than other
ISPs” users to be aware of and to use
digital audio and video.

AOL is home to a wildly success-
ful family of webcasters, the Radio@
Network — Radio@AOL, Radio@
AOL for Broadband, Radio@
Netscape and (the @ squad missed
one) Spinner.com — which routine-
ly pick up more than twice the listen-
ing of the second-place streams. It has
its own legal-download service,
MusicNet@AOL, and its “First Lis-
ten” music premieres have proved
consistently successful. Even if
you're a hard-core ‘Net snob, it's nev-
er safe to overlook AOL. If the do-or-

die AOL for Broadband initiative
works out, the company will soon
have even greater clout.

Apple: Apple is, of course, a com-
puter and gadget manufacturer that
makes the absolute most out of 3%
market penetration. Without doing
anything new — MusicNet, pressplay
and Rhapsody were all selling songs
a year and a half before Apple began
doing so — its iTunes Music Store has
brought desperately needed visibility
to legal downloads and has almost
made paying for music cool again.

Arbitron: Arbitron Internet
Broadcast Services absorbed rival
MeasureCast a couple of years ago,
making Arbitron the lone provider
of webcast ratings. Webcasters pay
a fee to have their total weekly and
monthly hours of listening time and
approximate cumes measured and
reported. It's early days yet for we-
bcast advertising, but there’s every
reason to believe that Arbitron Inter-
net Broadcast Services will be just as
influential in the webcasting sales
biz as Arbitron proper is in radio.

Bandwidth: Bandwidth is simply
the amount of digital space available
— on a phone line, a cable or other
pipeline— to move information back
and forth. More is better.

Broadband: Any high-bandwidth
connection, including T1, cable and
DSL. A broadband hookup makes it
possible to upload and download
large files quickly, meaning it makes
copvrighted digital material very
easy to steal. It will also — or so it is
fondly hoped — someday make just
as broad a range of copyrighted con-
tent easy to buy.

Broadcast flag: Depending on
who you ask, the broadcast flag is the
salvation of free, over-the-air broad-
casting or the next disaster in store for
the digital-media biz. Just approved
by the FCC for digital television, the
flag will let broadcasters embed a sig-
nal in over-the-air digital TV so it
can't be redistributed online. Con-
sumer electronics manufacturers will
have to comply by 2005 with what-
ever standards are set. The flag isn't
supposed to interfere with consum-

By Brida Connolly

Associate Managing Editor

ers’ ability to record with TiVo-style
devices, but the FCC’s track record
on anticipating technology is less
than stellar. The RIAA last vear ex-
pressed support for flagging in digi-
tal radio and webcasts.

CARP: The Copyright Arbitration
Royalty Panel, which set the webcast
royalties that caused such an uproar
a fow years back. A new CARP was
avoided when SoundExchange,
which collects webcast royalties for
copyright owners, and the Digital
Media Association worked out a deal
that's good through 2004. Not an is-
sue for now, but look for the CARP
to loom again toward the middle of
next year.

Codec: A coined word based on
compress and deconpress, it's any tech-
nology that compresses and decom-
presses information. AAC, MP3 and
Windows Media Audio are common
audio codecs.

Digital rights management: A
blanket term for any technology that
restricts how digital media can be
used, DRM can be very tight or al-
most invisible. It's not the same as
“copy-protection,” which means
technology that prevents digital con-
tent from being copied at all.

DMCA: The Digital Millennium
Copyright Act, among other things,
created a right to a statutory perfor-
mance license for free, non-interac-
tive webcasters that meet certain pro-
visions, including strict artist and
programming rotations and no front-
announcements, ever. It also gave
copyright owners the right to de-
mand information about suspected
online infringers from the infringers’
Internet providers and made it ille-
gal — with a few tightly defined ex-
ceptions -— to attempt to defeat the
protections on digital content or,
some say, even to tell someone else
how to do it.

DPRA: The Digital Performance
Right in Sound Recordings Act goes
back to 1995, and it’'s where content
owners got the right to receive roy-
alties when their works are per-
formed online.

Enhanced CD: A general term for
CDs with extras designed to induce
fans to buy the original rather than
download the tracks or burn a
friend’s copy. A label may throw in
any of a number of things, including
lyrics, artist pics or codes to access
special website content.

FTP: File-transfer protocol, an In-
ternet-based method of moving files
from one computer to another. The
first music sites to be sued for copy-
right infringement, back in 1997,
were FTP sites.

T e T

The 1Tunes Music Store Top 10

Apple's iTunes Music Store is the leading non-subscription digital-
music service in the U.S, offering a catalcg of more than 200,000
songs from all five major label groups. Here's a snapshot of the top-
selling downloads on Monday, Nov. 17, 2203.

Top 10 Songs

OUTKAST Hey Ya!

NO DOUBT It's My Life

FOUNTAINS OF WAYNE Stacy’'s Mom

DIDO White Flag

3 DOORS DOWN Here Without You

SHERYL CROW The First Cut Is The Deepest
BLACK EYED PEAS Where Is The Love?
SARAH McLACHLAN Fallen

OUTKAST Hey Ya!

OUTKAST Hey Ya! {Radio Mix)

-
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Top 10 Atbums

SARAH McLACHLAN Afterglow

R.E.M. In Time — The Best Of R.E.M.

BRUCE SPRINGSTEEN The Essertial Bruce Springsteen
THE STROKES Room On Fire

DIDO Life For Rent

SARAH McLACHLAN Live Acoustic EP

RYAN ADAMS Rock N Roll

G UNIT Beg For Mercy

NO DOUBT lt's My Life (single)

PINK Try This

© © NG RA D
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< Jracenote

If you play digital music or CDs on an Internet-connected computer or
other device®, you're probably using Gracenote CDDB, the industry stan-
dard for music recognition. Gracenote provides artist and track informa-
tion to millions of online music listeners every day. Statistics from those
users are collected and anonymously aggregated to determine popular-
ity ratings for Gracenote’s digital charts.

Gracenote Top 25 Urban Currents
OUTKAST Hey Ya!
BIG BOI f/SLEEPY BROWN The Way You Move
BEYONCE f/JAY-Z Crazy In Love
CHINGY Right Thurr
BOW WOW f{BABY Let's Get Down
DA BAND Bad Boy This, Bad Boy That
BLACK EYED PEAS Shut Up
BEYONCE f/SEAN PAUL Baby Boy
T1.24's
MURPHY LEE f/J. DUPRI Wat Da Hook Gon Be
BUBBA SPARXXX Deliverance
R. KELLY Thoia Thoing
DAVID BANNER f/LIL FLIP Like A Pimp
OBIE TRICE Got Some Teeth
BLACK EYED PEAS Where Is The Love
ASHANTI Rain On Me
BLACK EYED PEAS Hey Mama
ASHANTI Rock Wit U {Awww Baby)
LUDACRIS f/[SHAWNNA Stand Up
MYA Fallen
BIG BOI Ghetto Musick
DJ ENVY Frontin’
JOE BUBDEN Pump It Up
JAGGED EDGE Walked Outta Heaven
. LUDACRIS Blow It Out

Data for the week of Oct. 27-Nov. 2.
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This chart rotates among four music genres: rock, country, urban
and pop. Please visit www.gracenote.com for more detailed chart
information or contact charts @gracenote.com for access to
customized reports.

*For a list of Gracenote-enabled products, visit www.gracenote.
com/partners.
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Cooper Joins Sony/
Nash. Promo Staff

Columbia/Nashville Director/
National I’romotlon Buffy Cooper
has been elevated
to a similar position
for Columbia par-
ent Sony/Nashville.
The appointment
comes two weeks
into the restructur-
ing of Sony/Nash-
ville’s promotion
department. The de-
partment is now led by Sr. VP/Ra-
dio Promotion Larry Pareigis and
oversees radio promotion for all la-
bels within the Sony/Nashville di-

__INEWSBREAKERS
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Arista Records Exec. VP Steve
Bartels and VI’/R&B Promotion
CC McClendon have promoted
Shawn “Pecas” Costner to Sr. Na-
tional Director/Urban Radio Pro-
motion. He'll oversee the daily
activities of the company’s urban
promotion field staff and focus on
airplay and on-air promotions.

Sr. Director/Urban & Cross-
over Mixshow Promotion since
last year, Costner started at Arista
in 1999 as National Director/Rap
Music Promotion. In 2001 he ad-

Costner, Coleman Climb Arista Ranks

Costner

Coleman

vanced to Director/Urban Pro-
motion, Northeast. He began his
industry career in 1995 as Penalty

ARISTA See Page 12

vision, including Epic/Monument, |

Columbia and Lucky Dog.

Buffy, takes full advantage of her
amazing people skills and closing
abilities,” Pareigis said. “I'm
thrilled to have a player of her cali-
ber on the Sonv Music/Nashville
promotion team.”

Cooper’s new role includes provid-
ing backup to all regional promotion |

COOPER See Page 12

KGBY/Sacramento
Taps Berlak As PD

Mike Berlak has
been named PD of
§ Clear Channel AC
KGBY/Sacramento.
He has spent the
last 10 years as PD
of Clear Channel’s
WLYT/Charlotte
and has also been
OM for the last
three. He replaces Brad Waldo, who
exited last month.

Clear Channel/Sacramento VP/
Market Manager Jerry Del Core told
R&R that Berlak has come full circle:
“He was D here when it was 92.3
KAER in the late ‘80s, working with
morning hosts Paul Robins and Phil

Berlak

OM of Clear Channel'’s six-
station Charleston, SC clus-
ter, has been promoted to
Regional VP/Programming
‘ for the Raleigh Trading i:;
Zone, which comprises Ra-
leigh; Greensboro; Savan-
' nah, GA; and Charleston,
'~ SC. He'll also serve as Direc-
tor/Programming for the com-
pany’s four Raleigh stations: CHR/

Robbins

'Robbins Rises To CC/Raleigh RVP

“This job, which was created for |

| Jon Robbins, formerly r’-wr—j

Pop WDCG, Classic Rock
WRDU, AC WRSN and Old-
ies WTRG.

A 27-year radio veteran,
Robbins joined Clear Chan-
nel 31/2 years ago after work-
ing in programming and on
the air at several stations, in-
cluding WZMX/Hartford;
WAQY /Springfield, MA;

ROBBINS See Page 12

|

McKnight PD For WKRR/Greensboro

| After 15 years at Dick Broad-
casting’s Classic Rock WKRR
(Rock 92)/Greensboro, Doug
McKnight has ascended to the PD
post. McKnight previously served
as Asst. PD/MD and takes duties
| formerly held by GM/PD Bruce
Wheeler. Wheeler will now focus
i on his management duties at the
station.

“Bruce Wheeler has been the PD
here since the station signed on in
January 1986,” McKnight told
R&R. “In his quest for an early re-
tirement, Bruce has clearly lost his
mind. But who am I to argue? |
necded new business cards any-
way. In all seriousness, WKRR is a

McKNIGHT See Page 12

Cowan, [afternoon drive host] Dana
Hess and Commander Bill, who
does traftic. All are welcoming him
home with open arms.”

Berlak, too, is excited about the
homecoming. “Some of the nicest
folks I ever worked with are still
there,” he said.

Radio.

EXECUTIVE ACTION
Kalb Now ABC News Radio Dir./News Programming

Andrew Kalb has been promoted from Asst. Director/Programming
to Director/News Programming at ABC News Radio. He'll have di-
rect oversight of all ABC Radio newscasts and programming while also
managing the network’s anchors and overseeing the affiliate-services unit.
He'll remain based at ABC News' New York City headguarters.

“Andrew is focused on delivering valuable programming to our affifiates
through daily newscasts, special features and our wide range of special
affiliate services,” said ABC News VP/GM Radio Steve Jones, to whom
Kalb reports. “His local radio background, combined with several years
of experience in our news operation, qualify Andrew to help lead us in this
increasingly competitive marketplace.”

Kalb’s tenure with ABC began in 1998, when he became producer of
Connected With Gina Smith. He has produced various ABC news pro-
grams and served as Manager/News & Program Services for ABC News

Lankford I.eads Clear Channel/Akron

an Lankford, an 18-year radio veteran who joined Clear Channel

four years ago as GM for the company’s New Castle, PA stations,
has risen from GSM to VP/Market Manager of Clear Channel's Akron
cluster: News/Talk WHLO, AC WKDD and Sports WTOU.

Lankford reports to Regional VP/Northeast Ohio Jim Meltzer, who said,
“I've observed Dan’s performance from New Castle, PA to Youngstown,
OH and, most recently, as GSM in Akron. He is a professional who has
the ability to develop winning teams. Dan has already proven to be a
wonderful asset to our Akron properties. His promotion is the next logical
step to improve our performance in the market and was well earned.”

Before heading sales in Akron, Lankford served as GSM for Clear Chan-
nel/Youngstown. He began his career as a news anchor and morning
show co-host at WKXW/Trenton, NJ.

Steele Programs CC/Memphis News Ops

*

|

Ray Steele has been promoted
from Asst. PD to Director/News &
Programming for Clear Channel/
Memphis’ Talk KWAM, News/Talk
WREC and Total Traffic Network
operations. Steele succeeds Nate
Lundy, who last month became OM
of Clear Channel’'s KTKR &
WOAI/San Antonio.

Steele joined Clear Channel’s
Memphis cluster earlier this vear
from co-owned News/Talk WSCC/
Charleston, SC, where he was
News Director and Asst. PD and
worked alongside Lundy. Prior to
that he spent two years as News

Director at Clear Channel’s News/
Talk WERC/Birmingham.

“I've been waiting for this oppor-
tunity for a long time,” Steele told
R&R. “It's what I have been work-
ing toward for the past several
years of my career, and I'm pleased
and excited to be recognized with
this promotion. Nate and [ have
made great strides with our News/
Talk stations in Memphis over the
past couple of years, and | see no
reason that we will not continue to
grow both of our stations and the
Total Traffic Network in the mar-
ket.”

Thank You, Radio! Applauding 65 Years of Community Service

The name, March of Dimes, was originated by Eddie Cantor on his radio show in 1937

For more information, contact the A.I.R. Awards at:
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Limbaugh

Continued from Page 1

Limbaugh continued, “I cannot
tell you how excited I am, how
happy I am to be back. It is one of
the biggest thrills of my life to be
here and once again sharing and
discussing and talking things over
with you.” Sharing the rush of emo-
tions he was feeling about being
back in the saddle again, Limbaugh
said, “Ladies and gentlemen, | must
tell you, I'm nervous. | have butter-
flies in my stomach. I've been an-
ticipating this moment since last
Thursday.”

Aware of intense listener intercst
in his rehab experience, Limbaugh
cut right to the chase during his
opening monologue. “I've thought
back and forth how much of this to
talk about, and I am just going to
feel my way along on this,” he said.
“I planned nothing. I have nothing
written down here. There are some
things, though, I do want to tell
you, and I think in the course of the
coming days a number of the things
that I have learned about myself
and a number of the things that I
want to share with you will just
come out in the normal course of
conversation.”

Limbaugh characterized the
treatment he received at an undis-
closed facility in Arizona as a “won-
derful experience” and called his
time there “probably the most infor-
mative and educational five weeks
on myself that [ have ever spent.”
He continued, “[ tried to detox on
my own twice. [ tried to do it by
force of will, and it's not possible.
It's something vou cannot do alone.

Arista
Continued from Page 11

Records’ National Director/Street
Promotion, became a partner in the
DreamTeam Marketing & Promo-
tions firm the following year and
later moved to Gee Street/ V2 Rec-
ords as Director/Rap Music.

[n related news, Lisa Coleman
has been upped to Arista National
Director/R&B Field Promotion, re-
sponsible for supervising promo-
tion in the Michigan, Ohio, Tennes-
see, Kentucky, Indianapolis and
Pittsburgh regions. Based in Detroit
and reporting jointly to Bartels and
McClendon, Coleman has been
Arista’s Director/R&B Promotion,
Great Lake Region since 1998.

Shepard

Continued from Page 3

“There’s no place like home,”
Shepard said. “This is where I
started my radio career, and I'm so
excited to be back. The Beat will be
a true Urban station, built for the
people of Tampa. There has been a
demand for so long in this market
for a true, full-service FM Urban,
and it's about time somebody ful-
filled that need.”

NEWSBREAKERS

“I'admit that | am powerless over
this addiction that I have. I used to
think I could beat it, and | used to
think I would be different, but I'm
not. I'm just like anyone else who
has an addiction — I'm powerless
over it, so | have to continue to rec-
ognize that and make sure the
things | have learned continue to be
practiced.”

Alluding to questions that have
been raised about potential legal
problems he could be facing from a
reported investigation by authori-
ties into his drug abuse, Limbaugh
said, “This is something that | am
not able to be as blunt and open
about now as I'd like to be. That
day will come, and it will come
soon.”

As to the accuracy of the reports
he’s seen or heard to date,
Limbaugh said, “It's amazing when
you know something that nobody
else knows and you listen to people
who don’t know anything write
and talk about it. It's hilarious to lis-
ten to people quote the National
Enquirer as the world’s foremost
authority. I'm here to tell you that
they're not. What you know and
what you think you know, you don't
know. But you will when I'm able
to tell you all about it, and I hope
that’s going to be very, very soon.”

Limbaugh reatfirmed to his audi-
ence that rehab has not dulled his
edge or his conservative commit-
ment, and he closed his first-day-
back program by putting his critics
on notice. “A memo to you liber-
als,” he said wryly as he was sign-
ing off. “The party is over. I'm
back.”

' Knight

Continued from Page 3

“Buzz has been instrumental in
creating success stories with
WMGK, WROR and WCSX,” Fein-
blatt said. “The new position is a
reflection of our faith in Buzz and
his ability to lead our four proper-
ties.”

Mills said, “Buzz has become an
incredible resource and leader for
our stations. He has already helped
WROR grow substantially, and I am
contident that he will help WBOS in

| the same way.”

Knight joined Greater Media in
2001 as WMGK’s PD after an 11-
year run as WZLX/Boston’s P’D.
He's also worked at WNEW /New
York; WNOR/Norfolk; WILVQ/Co-
! lumbus, OH; and WRKI/Danbury,
| CT.

McKnight

Continued from Page 11

fantastically regarded, highly re-
spected Classic Rock station, and
it's an honor to be only its second
PDever.”
McKnight began his career as a
| WKRR part-timer in 1988 while at-
tending classes at Wake Forest Uni-
versity.

Dyson

Continued from Page 1

Dyson’s position and have Re-
gional VI’/Market Manager John
Gehron, who is also GM of WKSC,
WLIT, WNUA & WRLL/Chicago,
add GM duties for WGCI-AM &
FM & WVAZ. Launa Thompson
will add Station Manager duties
for the three stations, where she is
GSM.

Dyson is a native ot Chicago
and started his radio career there
in 1968 as an AE for WGRT. The
station would later be bought by
Johnson Publishing Co. and be-
come WJPC. Under that manage-
ment Dyson rose to GM. In 1979
he jumped ship to rival WGCI. He

| was promoted to President of

|
|

WGCI-AM & FM in 1994 and
added oversight of WVAZ when
Clear Channel purchased the Ur-
ban AC in 2000.

During his tenure at WGCI
Dyson helped take the Urban out-
let to No. 1 in the market, as well
as helping make it one of Chi-
cago’s top radio billers. WGCI-
AM & FM reached $38.2 million
this year. WGCI-FM has also been
recognized as the top-billing Ur-
ban station in the country.

In an interview with the Chi-
cago Sun-Times, Dyson said he’ll
take time off while fulfilling a six-
month noncompete in his sever-
ance agreement before deciding
his next move.

wpPTP

Continued from Page 3

new sound can carve out a success-
ful niche for itself with Phila-
delphia’s young audiences. The art-
ists we're playing have a broad
range ot appeal to listeners, and
we’re building a highly visible,
high-style, street-level presence to
support it.”

Robbins

Continued from Page 11

WLLZ/ Detroit; WCXR/Washing-
ton; KXXR/Minneapolis; KGON/
Portland, OR; and KISW /Seattle.

He reports to Sr. Regional VP'/
Programming Marc Chase, who
said, “Jon’s product knowledge,
passion, drive and follow-through
make him the pertect programmer
for our Raleigh cluster.”

KZSA

Continued from Page 3

George Strait and Garth Brooks. !
“Today’s Country and California’s |

Gold’ is a Country format with
broad audience appeal that fills a
big hole in the Sacramento market,”
First Broadcasting Chairman/CEO
Ron Unkefer said.

Abrams

FCC ACTIONS

Continued from Page 6

report detailing the licensee’s ownership structure every two years. The
reports must be submitted by the anniversary of the station’s license-
renewal filing date.

FCC Rejects Personal-Attack Claim

he FCC on Nov. 12 rejected Orrin Ford’s appeal of a court decision

to deny his claim against WERC/Birmingham under the now-defunct
personal-attack rule. The rule was vacated by the DC Court of Appeals
while Ford’s complaint was pending. Ford argued that the claim was valid
because the rule was in effect when he filed the complaint, but the FCC
ruled that had it granted Ford’s claim, the action could not have been
defended in court.

FCC Gives Latest Broadcast-Station Totals

s of Sept. 30, there were 13,450 radio stations on the air. That’s 154

more than at the same time last year and 32 more than the last
count, on June 30, 2003. The latest total includes 4,802 commercial AMs,
6,207 commercial FMs and 2,441 noncommercial FMs.

Martin Announces Staff Additions

CC Commissioner Kevin Martin has named Jason Williams his Spe-
cial Assistant and Lori Alexiou his Confidential Assistant. Before
joining Martin’s staff Williams attended law school at the University of
Montana, during which time he interned for Blackfoot Telephone Coop-
erative. Alexiou, who will be responsible for managing Martin’s office and
his personal schedule and travel arrangements, arrived after a stintas a
legal secretary at the firm of Wiley Rein & Fielding.

North Carolina Noncomm Faces Fine
For Contest Rule Violations

he FCC has proposed a $4,000 fine against Isothermal Community

Coliege’s Triple A WNCW-FM/Asheville, NC for apparently mislead-
ing listeners into thinking they’d need to give the station a donation to
qualify for a prize in a station promotion that aired from April 2-8, 2002.
While the college insisted listeners merely had to call in to enter the con-
test, the FCC says transcripts submitted by listeners suggested other-
wise. The FCC also cited Isothermal for failing to announce the contest
rules and for sending “unsolicited and harassing” e-mail to the complain-
ants. Isothermal has 30 days to either pay the fine or make a case for
reduction or cancellation of the penalty. WNCW can also be heard in
Charlotte and Greenville, NC on low-watt FM translators.

Alabama AM Faces $11,000 Fine

he FCC penalized WBCA-AM/Bay Minnette, AL owner Southern Me-

dia Communications $11,000 after an FCC inspector discovered
during an assessment of the station that its EAS equipment wasn’t work-
ing. Additionally, the FCC agent found that the station’s tower didn’t
have a registration number displayed and that WBCA station manage-
ment couldn’t produce proof of registration. While Southern Media asked
the FCC to cancel or reduce the fine based on its subsequent efforts to
fix the problems, the FCC said attempts to fix problems after a violation
has been noted don't entitle licensees to special consideration.

Southwest Florida Pirate Gets $10K Fine

he FCC on Monday affirmed its $10,000 penalty against Tori Javier

Lipscomb, who was notified in April by the commission that he’'d
have to fork over the fine for operating an unlicensed radio station at
100.5 MHz in Ft. Myers. Lipscomb never filed a response to the FCC'’s
Notice of Apparent Liability, and he must now pay the fine within 30 days
of Nov. 10.

Kool has been in the format for 16
years, and the heritage thing goes
along way.”

Continued from Page 3

Communications as ’'D. “My expe-
rience with Mercury has really been
| agreat one,” he told R&R. “This is
a chance to return to the Oldies for-
mat, join the ranks of Infinity and
work with [Kool GM] Steve Keeney.

Betore moving to Utah Abrams
served as PD of Oldies simulcast
KBSG-AM & FM/Seattle. Abrams’
experience also includes stints as
PD of WWMG/Greensboro and
KWFM/Tucson.

Cooper
Continued from Page 11

managers on all Sony/Nashville
single releases as a “roving na-

tional.” She has been with the com-
pany for five years and was doing
Southeast regional promotion when
she was elevated to Director/Na-
tional Promotion in August 2002.
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Music
CHOICE

23 million homes
27,000 businesses

Available on digital cable and DirecTV
Adam Neiman & 646-459-3300

HIT LIST

Seth Neiman

JC CHASEZ Some Girls Dance With Women
COUNTING CROWS She Don't Want Nobody Near
ALICIA KEYS You Don't Know My Name
MADDNNA Nothing Fails

PINK Ged Is A DJ

SALIVA Rest In Pieces

R&B & HIP-HOP
Damon Williams
ERYKAH BAOU Back In The Day
CEE-LO I'll Be Around

DWELE Find A Way

JAY-Z Change Clothes

TLC f/LIL JON Come Get Some

RAP

DJ Mecca

JAY-Z Interlude PSA

JUELZ SANTANA Okay Okay

ROCK

Adam Neiman
DEFAULT (Taking My) Life Away
THRICE Stare At The Sun

TODAY’S COUNTRY

Liz Opoka

CLINT BLACK Spend My Time

JIMMY WAYNE | Love You This Much
ALAN JACKSON Remember When

TIM MCGRAW Watch The Wind Blow By
JOE NICHOLS Cool To Be A Fool

PROGRESSIVE

Liz Opoka

EASTMOUNTAINSOUTH Rain Come Down
ME'SHELL NDEGEDCELLO Body
THORNS Blue

SMOOTH JAZZ

Gary Susalis
FREDDIE FOX From The Heart

AMERICANA

Liz Opoka

AUDREY AULD Doin’ Well

AUTUMN DEFENSE Some Kind Of Fool
OH SUSANNA Mama

SIRIUS&/

1221 Ave. of the Americas
New York, NY 10020
212-584-5100

SIRIUS RADIO

Steve Blatter+ 212-584-5100
Planet Dance

Swedish Egil

THE CHEMICAL BROTHERS Get Yourse!f
DAVID GUETTA Just A Little More Love

u.s. 1

Kid Kelly

MARY J. BLIGE t/EVE Not Today
LUDACRIS 1/SHAWNNA Stand Up

M. LEE f/J. DUPRI What Da Hook Gon Be?

Hot Jamz

Geronimo

G UNIT Stunt 101

WESTSIDE CONNECTION Gangsta Nations

Hip-Hop Nation
Geronimo

DA RANJAHZ Insp Her Ation
G.L.T. Smackdown

SAIGON 2 Hour Banger

The Beat
Geronimo
DARUOE Next To You
KYLIE MINOGUE Slow

The Trend

Joel Salkowitz
GUSTER Careful

STING Sacred Love
THORNS The Way | Feel

866-MVTUNES

21,000 mavie theaters

WEST

1. ALICIA KEYS You Don't Know My Name
2. LIZ PHAIR Why Can't [?

3 SARAH MCLACHLAN Fallen

4 COLDPLAY Clocks

5 NATURAL What It

MIDWEST

1. ALICIA KEYS You Don't Know My Name
2. SARAH MCLACHLAN fallen

3. COLDPLAY Clocks

4 LIZ PHAIR Why Can't 17

5. BRIAN EVANS You

SOUTHWEST

1 LIZ PHAIR Why Can't I?

2. ALICIA KEYS You Don't Know My Name
3 SARAH MCLACHLAN Fallen

4. PHIL COLLINS Look Through My Eyes
5. PAT BENATAR Go

NORTHEAST

1. COLDPLAY Clocks

2. LIZ PHAIR Why Can't 17

3. ALICIA KEYS You Don't Know My Name
4 SARAH MCLACHLAN Fallen

5. PHIL COLLINS Look Through My Eyes

SOUTHEAST

1. LIZ PHAIR Why Can't 1?

2. ALICIA KEYS You Don't Know My Name
3. SARAH MCLACHLAN Fallen

4. BRIAN EVANS You

5. PAT BENATAR Go

10million homes

I

180,000 businesses

Rick Gillette » 800-494-8863

DMX Fashion Retail Video
David Mihail

The top music videos shown on DMX fash-
ion video, targeted at 18-34 adults.

ALIEN ANT FARM Glow

BLACK EYED PEAS Shut Up

LILLIX Tomarrow

THE STROKES 12:51

DWELE Find A Way

JESSICA SIMPSON With You

MYA Fallen

SOMETHING CORPORATE Space

THE ALL-AMERICAN REJECTS Time Stands Stili
LUCKY BOYS CONFUSION Hey Driver

PINK Trouble

WILL HOGE Second Hand Heart

LUMIDEE Crashin’ AParty

THE SOUNDS Living In America

KELIS Milkshake

JOSH KELLEY Amazing

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast sateliite.

CHR/POP

Jack Patterson

KELLY CLARKSON The Trouble With Love
FUEL Falls On Me

CHR/RHYTHMIC

Mark Shands
TWISTA Slow Jamz
JAY-Z Change Clothes
CHINGY One Cali Away
CHINGY Bagg Up

URBAN

Jack Patterson
SILK Side Show
ANN NESBY With Open Arms

ROCK

Stephanie Mondello
ELEMENT EIGHTY Broken Promises

ADULT ALTERNATIVE

Stephanie Mondello
JACK JOHNSON Taylor

THE THRILLS One Horse Town
THE STILLS Love And Death

ADULT CONTEMPORARY

Jason Shiff
SMASH MOUTH Hang On

RAP/HIP-HOP

Mark Shands
WESTSIDE CONNECTION Gangsta Nations
TWISTA Slow Jamz

JAY-Z Change Clothes
UNEXPECTED ARRIVAL Everything
JA RULE The Life

JA RULE It's Murda

JA RULE The Crown

JA RULE Things Gon’ Change
JA RULE The Wrap

JA RULE The INC Is Back
JAY-Z December 4th

JAY-2 What More Can | Say?
JAY-Z Encore

JAY-Z Dirt Off Your Shoulder
JAY-Z Threat

JAY-2 Moment Of Clarity
JAY-Z 99 Problems

JAY-2 Interlude

JAY-Z Justify My Thug

JAY-2 Lucifer

JAY-Z Allure

JAY-Z My 1st Song

Artist/Title Total P/ays
CHEETAH GIRLS Cinderella 77
HILARY DUFF So Yesterday 77
JUMPS Do Ya 76
LIZZIE MCGUIRE What Dreams Are Made Of 75
HILARY DUFF Why Not 74
KELLY CLARKSON Miss independent 73
LINOSAY LOHAN Ultimate 72
D-TENT BOYS Dig It 72
ALL-AMERICAN REJECTS Swing, Swing 34
STEVIE BROCK All For Love 33
ATOMIC KITTEN Tide Is High (Get The Feeling) 33
AVRIL LAVIGNE Sk8er Boi 32
HAMPTON Hampsterdance 2 32
STACIE ORRICO (There’s Gotta Be) More To Life 3
"N SYNC Bye Bye Bye 30
PHIL COLLINS On My Way 29
LILLIX What | Like About You 29
STEVIE BROCK If U Be My Baby 29
MICHELLE BRANCH Are You Happy Now? 28
JUMP5 We Are Family 28

Playlist for the week of Nov. 11-17.

AoL Radio @ Network
Ron Nennis 415-934-2790

Top Country
Lawrence Kay

SDNYA ISAACS No Regrets, Yet
CLAY WALKER | Can't Sleep

Top Pop
Mark Hamilton

BARENAKED LADIES Another Posteard
SHERYL CROW The First Cut Is The Deepest
LIL JON & THE EASTSIDE BOYZ Get Low

Smooth Jazz
Stan Dunn

HIROSHIMA Revelation
RIPPINGTGNS Bella Luna

Zn

LIVE(E{:L5).com

Travis Storch « 866-365-HITS

Top Alternative
FISCHERSPOONER Emerge

HOWIE DAY Perfect Time Of Day
LiZ PHAIR Why Can't [?
STEREOPHONICS Maybe Tomaorrow
YEAH YEAH YEAHS Maps

Top Jazz

GENE AUTRY Rudolph The Red Nosed Reindeer
DAVE BRUBECK Take Five

DAVE GAHAN Dirty Sticky Floors

BRIAN MCCOMAS You're In My Head

WAYNE WONDER No Letting Go

Top Electronica

CHICANE Saltwater

DELERIUM After Ali

MEAT BEAT MANIFESTO Helter Skelter
PLAID Wavy Gravy

PAUL VAN DYK Nothing But You

@RADID NETWORKS

Phil Hall 972-991-9200

Hot AC
Steve Nichols
JOHN RZEZNIK 'm Still Here (Jim's Theme)

Doug Banks Morning Show
Gary Saunders

BEYONCE Me, Myself And |
JAY-2 Change Clothes
MUSIQ Forthenight

Country Coast To Coast

Kris Wilson

TOBY KEITH An American Soldier
MARTINA MCBRIDE In My Daughter's Eyes
JAMES OTTO Days Of Qur Lives

24 HOUR FORMATS
Jon Holiday « 303-784-8700

Adult Hit Radio
Jon Holiday

CLAY AIKEN Invisible
FUEL Falls On Me
SEAL Waiting For You

Adult Contemporary
Rick Brady
JOSH GROBAN You Raise Me Up

Rock Classics
Adam Fendrich
BEATLES Let It Be (Naked)

U.S. Country
Penny Mitchell
JO DEE MESSINA | Wish

Charlie Cook » 661-294-9000

Soft AC

Andy Fuller
CLAY AIKEN Invisible

Bright AC
Jim Hays
CLAY AIKEN Invisible

Mainstream Country
David Felker
MARTINA MCBRIDE In My Daughter's Eyes

Hot Country
Jim Hays
TRACE ADKINS Hot Mama

Young & Verna
David Felker
JOE NICHOLS Coo! To Be A Fool

Fatat S A St
FRADICT ME TWWEDRIR S

After Midnite
TRACE ADKINS Hot Mama
JIMMY WAYNE | Love You This Much

WAITT HAING NETWOHRY

Alternative

Chris Reeves  402-952-7600
A PERFECT CIRCLE The Outsider

YEAR OF THE RABBIT Last Defense
Country

John Glenn

TRACE ADKINS Hot Mama

TERRI CLARK { Wanna Do it All

AC

Dave Hunter

STACIE ORRICD (There's Gotta Be) More To Life

-

ohn ?él\.mo

Weekend Tesh Show
Scott Meyers » 888-548-8637
TIM MCGRAW Tiny Dancer

Nightly Tesh Show
Scott Meyers « 888-548-8637
TIM MCGRAW Tiny Dancer

MUSIGSNIPPETGOM

Tony Lamptey « 866-552-9118

Hip-Hop
DEFINITIVE JUX Stepfather Father
PITCH BLACK It's All Reai

LAUNCH

Jay Frank  310-526-4247

Audio

B2K Badaboom

COLDPLAY Moses

JENNIFER LOPEZ f/R. KELLY Baby | Love U
JEWEL 2 Become 1

LEANN RIMES This Love

TRAPT Echo

Video

112 1/LUDACRIS Hot & Wet

ATARIS The Saddest Song

DIERKS BENTLEY My Last Name

BRAND NEW Sic Transit Gloria
BUSTARHYMES t/FAT JOE, CHINGY... Shorty (Put It . )
FLOETRY wannaBwhereUR (thisizzaiuvsong)
JAY-Z Change Clothes

JS Love Angel

KID ROCK Feel Like Makin’ Love

GLENN LEWIS Back For More

LUMIDEE Crashin’ A Party

BRIAN MCCDMAS You're In My Head
MUSIQ Forthenight

NELLY 1zU

JESSICA SIMPSON With You
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72 million households

Plays
G UNIT Stunt 101 33
NO DOUBT It's My Life 32
BLINK-182 Feeling This 31
2PAC 1/NOTORIOUS B.1.G Runnin’ 30
P.0.D. Will You 29
BRITNEY SPEARS {/MADONNA Me Against The Music 26
LINKIN PARK Numb 25
OUTKAST Hey Ya! 24
CHINGY ILUDACRIS & SNOOP DOGG Holidae In 24
LUDACRIS Stand Up 23
CHRISTINA AGUILERA The Voice Within 20
JAY-Z Change Clothes 19
PUDDLE OF MUDD Away From Me 14
KELIS Milkshake 13
ENRIQUE IGLESIAS Addicted 10
CLAY AIKEN Invisible 9
OUTKAST The Way You Move 9
WYCLEF JEAN Party To Damascus 9
THE STROKES 12:51 8
FEFE DOBSON Take Me Away B

Video playlist for the week of Nov. 11-17.
ﬁ/\
David Cohn \_/
General Manager = =

JET Are You Gonna Be My Giri 36
NO DOUBT it's My Life A
BLINK-182 Feeling This 29
CHINGY /LUDACRIS & SNOOP DOGG Holidae In 27
LUDACRIS Stand Up 25
BLACK EYED PEAS Shut Up 22
ATMOSPHERE Trying To Find A Balance 22
JAY-Z Change Clothes 21
HOWIE DAY Perfect Time Of Day 20
ADAM GREEN Jessica 20
LINKIN PARK Numb 19
G UNIT Stunt 101 19
THE STROKES 12:51 19
2PAC t/NOTORIOUS B.1.G. Runnin 18
COLDPLAY Moses 17
OUTKAST Hey Ya! 17
THREE DAYS GRACE (I Hate) Everything About You 17
TRAPT Still Frame 16
KANYE WEST Through The Wire 15
SWITCHFOOT Meant To Live 15

Video playlist for the week of Nov. 11-17.

75 million households

Paul Marszalek

VP/Music Programming

ADDS
OUTKAST Hey Ya! 24
3 DOORS DOWN Here Without You 23
BEYONCE f/SEAN PAUL Baby Boy 23
MATCHBOX TWENTY Bright Lights 23
TRAPT Headstrong 23
NO DOUBT It's My Life 21
BRITNEY SPEARS #/MAODONNA Me Against The Music 21
KID ROCK Feel Like Makin' Love 19
EVANESCENCE My immortal 18
NICKELBACK Someday 18
SARAH MCLACHLAN Fallen 17
RED HOT CHILI PEPPERS Foriune Faded 16
DI00 White Flag 15
CLAY AIKEN invisible 14
SEAL Waiting For You 14
CHRISTINA AGUILERA The Voice Within 13
BARENAKED LADIES Another Postcard (Chimps) 13
SHERYL CROW The First Cut Is The Deepest 13
TARRALYN RAMSEY Up Against All Qdds 13
TRIUMPH THE INSULT COMIC DOG | Keed 13
LIMP BIZKIT Behind Blue Eyes 10
HOWIE DAY Perfect Time Of Day
GAVIN DEGRAW Follow Through
JASON MRAZ You And { Both
ROBERT RANDOLPH... | Need More Love
MICHELLE BRANCH Breathe
THE DARKNESS | Befieve In A Thing Called Love
FUEL Falls On Me
ENRIQUE IGLESIAS Addicted

LiZ PHAIR Why Can't |2
WARREN ZEVON Keep Me In Your Heart
JOHN MAYER Bigger Than My Body

PINK Troubie
JET Are You Gonna Be My Girl
JOSH GROBAN You Raise Me Up

JAVIER Crazy

JACK JOHNSON Taylor

DAVE MATTHEWS Gravedigger

Video airplay for Nov. 11-17.

MR RN O D DD DD D@D ©

Lori Parkerson
202-380-4425

20 ON 20 {XM20)

Kane

STAIND So Far Away

MURPHY LEE /). DUPRI What Da Hook Gon Be
ALL-AMERICAN REJECTS My Paper Heart
BPM (XM81)

Blake Lawrence

DOUBLE DEE Shining

CHEMICAL BROTHERS The Golden Path

KELIS Milkshake

U-POP (XM29)

Ted Kelly

OUTKAST Hey Ya!

OUTKAST The Way You Move

BASEMENT JAXX & OIZZEE RASCAL Lucky Star
PINK God Is A DJ

ELBOW Fallen Angel

KEVIN LYTTLE Turn Me Dn

THE LOFT (XM50)

Mike Marrone

PATTY GRIFFIN Goodbye

PATTY GRIFFIN Rain

PATTY GRIFFIN Fly

PATTY GRIFFIN Long Ride Home

AUTUMN DEFENSE Slence

AUTUMN DEFENSE Some Kind Df Fool

AUTUMN DEFENSE The World (Will Soon Turn Dur Way)
AUTUMN DEFENSE Written In The Snow

RAW (XM66)
Leo G
YING YANG TWINS Salt Shaker

WATERCOLORS {XM71)
Trinity

PRAFUL Teardrop Butterfly
ALEX BUGNON Cascade

X COUNTRY (XM12)

Jessie Scott

BOTTLE ROCKETS Men & Women
BLAZERS Seventeen Jewels

GORDON LIGHTFOOT Sundown

RYAN ADAMS Love |s Hell

LUCKY TOMBLIN BAND Ain't No Piece Of Cake
KEROSENE BROTHERS Katy Daly
KRISTIE STREMEL Here Comes The Light
XM CAFE (XM45)

Bill Evans

PETER GABRIEL Burn You Up

JOSS STONE The Soul Sessions
SQUIZZ (XM48)

Charlie Logan

A PERFECT CIRCLE Weak and Powerless
MARILYN MANSON This Is The New Shit
SMILE EMPTY SOUL Bottom Of A Bottle
TRAPT Still Frame

NICKELBACK Someday

STAINO So Far Away

AUDIOSLAVE Show Me How To Live
P.0.D. Will You

POWERMAN 5000 Action

DEFAULT Taking My Life Away

ILL NINO How Can { Live

SEETHER Gasoline

DOPE | Am

PUODLE OF MUOD Away From Me

3 DOORS O0WN Here Without You
THREE DAYS GRACE Everything About You
FUEL Falls On Me

EVANESCENCE Going Under

LIMP BIZKIT Eat You Alive

STATIC-X The Only

SATELLITE
RADIO

36 million households

Cindy Mahmoud,
YP/Music Programming
& Entertainment

VIDEO PLAYLIST

R. KELLY Step In The Name Of Love (Remix)
LUOACRIS Stand Up

MISSY ELLIDTT Pass That Dutch

JAGGED EDGE Walk Outta Heaven

JAY-Z Change Clothes

OUTKAST The Way You Move

BEYONCE {/SEAN PAUL Baby Boy
YOUNGBLODDZ {/ LIL JON Damn!

2PAC t/NOTDRIOUS B.1.G. Runnin’

AVANT Read Your Mind

RAP CITY TOP 10

JAY-Z Change Ciothes

CHINGY 1/ LUDACRIS & SNOOP DOGG Holidae In
2PAC f/NOTORIOUS B.1.G. Runnin’

LOON Down For Me

LUDACRIS Stand Up

YOUNGBLOOOZ 1/ LIL JON Damn'

JA RULE Clap Back

G UNIT Stunt 101

TWISTA I/KANYE WEST & JAMIE FOXX Sio Jamz
OUTKAST The Way You Move

Video playlist for the week of Nov. 11-17.

__TELEVISION _

CM1

COUNTRY MUSIC TELEVISION

65.9 miflion households
Brian Philips, Sr. VP/GM
Chris Parr, YP/Music & Talent

ADDS

ALAN JACKSON Remember When
PATTY LOVELESS On Your Way Home
JOE NICHOLS Cool To Be A Fool
KENNY CHESNEY There Goes My Life

Pilays

TOP 20 ™ W
KEITH URBAN Who Wouldn't Want To. 27 27
REBA MCENTIRE I'm Gonna Take That Mountain 27 24
BROOKS & DUNN You Can't Take The. 26 27
GARY ALLAN Tough Little Boys 26 23
PAT GREEN Wave On Wave 25 24
SHERYL CROW The First Cut is The Deepest 25 23
MONTGOMERY GENTRY Heli Yeah 25 23
TOBY KEITH | Love This Bar 2429
CHRIS CAGLE Chicks Dig It 2420
SHANIA TWAIN She's Not Just A Pretty Face 23 24
CLINT BLACK Spend My Time 2 2
ROBINELLA & THE CC STRING BAND Man.. 22 17
RASCAL FLATTS | Meit 21 24
RODNEY CROWELL Earthbound 19 9
TRACE ADKINS Hot Mama 14 14
J. TAYLOR f/A. KRAUSS How's The World 14
BILLY CURRINGTON Walk A Little Straighter 13 24
BRAD PAISLEY Littie Moments 13 0
ALAN JACKSON Remember When 13 0
RHONDA VINCENT if Heartaches Had Wings 12 6

Awplay as momitored by Mediabase 24/7 between
Nov. 10-16.
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Jim Murphy, VP/Programiming
19 mitlion households

ADDS

ALAN JACKSON Remember When
PATTY LOVELESS On Your Way Home

Top 20

TOBY KEITH | Love This Bar

SHANIA TWAIN She’s Not Just A Pretty Face
BILLY CURRINGTON Walk A Little Straighter
REBA MCENTIRE I'm Gonna Take That Mountain
CHRIS CAGLE Chicks Dig It

TRACE ADKINS Hot Mama

JIMMY WAYNE | Love You This Much

BROOKS & DUNN You Can't Take The Honky Tonk
JOSH TURNER Long Biack Train

SARA EVANS Perfect

BUDDY JEWELL Sweet Southern Comfort
MONTGOMERY GENTRY Hell Yeah

SCOTTY EMERICK | Can't Take You Anywhere
SHERRIE AUSTIN Streets Df Heaven

PAT GREEN Wave On Wave

BRAD PAISLEY Little Moments

DIERKS BENTLEY My Last Name

RHONDA VINCENT If Heartaches Had Wings
CROSS CANADIAN RAGWEED Constantly

BLUE COUNTRY Good Little Girls

Information current as of Nov. 21

PLRILISTAR

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 BRUCE SPRINGSTEEN $4,1278
2 AEROSMITH & KISS $1,283.1
3 DAVE MATTHEWS BAND §1,270.0
4 SHANIATWAIN $1,076.0
5 OZZFEST 2003 $9310
6 O0tAD $8023
7 FLEETWOOD MAC §7921
8 RADIOHEAD $7136
9 CHER $703.7
10 J. TIMBERLAKE & C. AGUILERA $683.9
11 JOHN MAYER & COUNTING CROWS $658 6
12 LOLLAPALODZA $590.0
13 TOBY KEITH $490.5
14 JAMES TAYLOR $460.2
15 ALABAMA $457 8

Among this week’s new tours:

BLACKBERRY SMOKE
CHIMAIRA
EVEG
JOSH GROBAN
LACUNA COIL

The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters’
On-Line Listings, 800-344-7383;
California 209-271-7900.

TELEVISION

TOP TEN SHOWS

Total Audience
(105.5 million households}

csl

Survivor: Pearl Islands
Andy Griffith Show Reunion
E.R.

Friends

Everybody Loves Raymond
Law & Order

NFL Monday Night Football
(Eagles vs. Packers)

DN A LN -

 (tie)

Nov. 10-16

Adults 18-34

Friends
ER.
Friends (8:30pm)
The Simpsons
The Simpsons (8:30pm)
(tie) Will & Grace
7 CSI
8 Scrubs
9 NFL Monday Night Football

H W -

9 CSI: Miami (Eagles vs. Packers)
10 Friends (8:30pm) 10 Survivor: Pearl Islands
Source: Nielsen Media Research
COMING NEXT WEEK
Tube Tops * Nelly w/Ron Isley, Jay Leno.

Clay Aiken, Kelly Clarkson,
Ruben Studdard and others per-
form on Fox's An American Ido/
Christmas (Tuesday, 11/25, 8pm ET/
PT).

Friday, 11/21

Cyndi Lauper

» Cyndi Lauper, The Ellen Degen-
eres Show (check local listings for
time and channel).

* Missy Elliott, The Tonight Show
With Jay Leno (NBC, check local list-
ings for time).

* Joss Stone, Late Show With
David Letterman (CBS, check local
listings for time).

* Yellowcard, Jimmy Kimmel Live
(ABC, check local listings for time).

» Steve Harvey, Late Night With
Conan O'Brien (NBC, check local
listings for time).

* Story Of The Year and Me First
& The Gimme Gimmes, Last Call
With Carson Daly (NBC, check local
listings for time).

Menday, 11/24

* Britney Spears, Live With Regis
& Kelly (check local listings for time

* Clay Aiken, David Letterman.

* Switchfoot perform and Blink-
182's Mark Hoppus is guest co-host
on Jimmy Kimme!.

* Static-X, Carson Daly.

Tuesday, 11/25

* The Shania Twain: Up Close &
Personal concert, which includes
Alison Krauss & Union Station,
airs on NBC (9pm ET/PT).

* Jay-Z, Regis & Kelly.

* Mary J. Blige, Ellen Degeneres.

* Bette Midler, Jay Leno.

*Nelly performs and Blink-182's
Tom Delonge co-hosts Jimmy
Kimmel.

Wednesday, 11/26

* Tori Amos, Regis & Kelly.

¢ Counting Crows, The View
(ABC, check local listings for time}).

* Bette Midler and Bachelor-
turned-recording artist Bob Guiney,
Ellen Degeneres.

¢ Madonna and Nelly Furtado,
Jay Leno.

* Blink-182 perform and the
band’s Travis Barker co-hosts
Jimmy Kimmel.

* Deftones, Carson Daly.

Thursday, 11/27

*NBC presents the Harry
Connick Jr. Holiday Concert, with
guest Marc Anthony (10pm ET/PT).

* Seal, Ellen Degeneres.

¢ Puddle Of Mudd, Late Late
Show With Craig Kilborn (CBS,
check local listings for time).

* Wyclef Jean, Carson Daly.

and channel). — Julie Gidlow
FiLms
BOX OFFICE TOTALS
Nov. 14-16
Title Distributor $ Weekend $ To Date
1 Elf (New Line) $26.32 $70.35
2 Master & Commander ... (Fox)" $25.10 $25.10
3 Matrix Revolutions (WB) $16.41 $114.26
4 Brother Bear (Buena Vista) $12.05 $63.05
5 Looney Tunes: Back In Action (WB)” $9.31 $9.31
6 Love Actually (Universal) $8.69 $18.86
7 Scary Movie 3 (Miramax) $6.10 $102.33
8 Radio (Sony) $4.80 $43.51
9 Tupac: Resurrection (Paramount)” $4.63 $4.63
10 Mystic River (WB) $3.24 $45 56

*First week in release. All figures in millions.
Source: ACNielsen EDI

COMING ATTRACTIONS: This
week’s openers include The Cat in
the Hat. The fim's Decca sound-
track sports Smash Mouth'’s cover
of The Beatles’ “Getting Better” and

two Marc Shaiman compositions —
“Fun Fun Fun” and “Clean Up” —
performed by the movie's star, Mike
Myers.

— Julie Gidlow
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apeterson@radioandrecords.com

cing The Competition

WBEN is Buffalo’s news and information leader

his week we travel to the far western end of New
York state and the historic city of Buffalo, which is just
439 Thruway miles but a world away from midtown

Manhattan.

Originally settled as a
major port for both people
and goods headed west
through the Erie Canal, to-
day Buffalo can be de-
scribed as one of those
comfortable cities that is
home to 1.6 million people,
many with longtime fami-
ly roots in the region. '

Often the butt of jokes
about its infamous winter
weather and revered by many for the
world-famous hot and spicy chicken
wings that bear the city’s name, Buf-
falo is also the hometown of one of
News/Talk’s most consistent winners,
Entercom’s market-leading WBEN.

Signed on in 1930 by original own-
ers the Buffalo Evening News, WBEN
moved to its current dial position at
AM 930 in 1941. Two years later the
station became the home to legendary
Buffalo morning personality Clint
Buehlman. “Yours truly Buehly”
shared the breakfast table with gener-
ations of Buffalonians and helped
keep WBEN a winner for nearly 35
years, until his retirement in 1977.

Today, through a combination of
high-profile local personalities and
national talk hosts, along with an

www_abcradio.com

Tim Wenger

award-winning local news
team, WBEN continues to
be the No. 1 choice for ra-
dio listeners in Buffalo.

At the programming
helm is Tim Wenger, a
Buffalo native who has
spent most of his radio ca-
reer at WBEN. In a recent
conversation | learned
quickly that Wenger ex-
udes the kind of insider
knowledge of his market that only
someone who has spent a lifetime lis-
tening to it could have. “It was the sta-
tion my dad listened to every day
when I was growing up,” says
Wenger.

R&R: Can you define the essence of
what WBEN nieans to Buffalo radio lis-
terers?

TW: Our current positioning state-
ment does that pretty well. In the past
we had used “The voice of Buffalo,”
but one day I asked myself, “What
does that mean?” That led to our cur-
rent positioning statement, which is,
“The station that's always there when
you need it the most.” Sure, I know
we're always on the air, but people in
Buffalo know that when the stuff hits

the fan, if you go to 930 AM, you're
going to get every possible picce of
information you need. We've demon-
strated that to them over the years,
and I believe we have developed into
a pretty powerful crisis-coverage sta-
tion for the city.

R&R: What's the biggest mispercep-
tion about Buffalo as a place to live and
work?

TW: Honestly, it really is the weath-
er. I recently had a couple of people
who came here from out of the mar-
ket for interviews, and I told them that
itdoesn’t snow all the time, but it does
get cold up here in the winter. So if
you really hate cold, you probably
won’t be happy living here. But if you
think you need a four-wheel-drive
vehicle to get anywhere from Novem-
ber to April, you're flat-out wrong
about that. We have four great seasons

“When we get hit,
we get it, but Buffalo
is not frozen tundra
for six months a year
like a lot of people
think.”

Talk Radio Seminar.

spent at CBS.

Mike Wallace To Be
Honored At TRS 2004

Legendary CBS News journalist and commentator Mike
Wallace has been selected as the 2004 recipient of
R&R’s News/Talk Radio Lifetime Achievement Award.
Wallace will accept the award during a luncheon to be
held in his honor on Feb. 28, 2004 at the upcoming R&R

Although Wallace’s face is widely recognized
by millions of TV viewers from his many years
on the long-running 60 Minutes, his broadcast
career began in radio with early stints at
WOOQD/Grand Rapids, WXYZ/Detroit and
WMAQ/Chicago. His award-winning career has
spanned six decades, with 52 of those years

The annual R&R Talk Radio Seminar will be
held Feb. 26-28, 2004 at the Renaissance
Washington, DC Hotel in our nation’s capital.
You can save now on early-bird registration and
get hotel information by logging on to www.
radioandrecords.com and clicking on “Conventions/Seminars.”

Mike Wallace

here. Spring and summer are beauti-
ful, and the fall colors are fantastic. We
have Lake Ontario and Lake Erie for
boating and water sports, and we
have a beautiful waterfront and a
whole lot more. When we get hit, we
get it, but Buffalo is not frozen tundra
for six months a year like a lot of peo-
ple think.

That said, the main reason that so
many people who have grown up
here remain in Buffalo is because it’s
agreat place to raise a family. It's a city
of a lot of neighborhoods where peo-
ple are friendly, and many of the peo-
ple who live there have been there for
years and years. I live in a neighbor-
hood, for example, where the parents
of friends I grew up with still live. So
I'd say it's probably family and the
four seasons that keep us all here.

R&R: [ lived in western New York
state and remember well the blizzard of
1977. What's one of your favorite Buffalo
siotwstorm stories?

TW: November 2000 — it was just
aroutine midday. [ was in a couple of

meetings, but I kept looking out the
window. It was snowing, so I called
down to the newsroom to make sure
we were all set for afternoon drive,
because things just didn’t look right
to me. To make a long story short, a
fluke lake-effect snowstorm blew in,
and within a matter of just a few hours
we had over four feet of snow on the
ground.

Now remember, this was happen-
ing during drivetime, and what hap-
pened is really sort of difficult to
describe. On the New York State Thru-
way and on every major thoroughfare
leading to and from the Buffalo met-
ropolitan area, cars were parked
bumper-to-bumper in the snow. There
was nowhere to go, it was dark, and
people were beginning to get scared.

We couldn't really even get our re-
porters out anywhere because you
couldn’t move — everything was
closed. We opened up our phone lines
and let people talk and give information

Continued on Page 17
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Continued from Page 15

to each other. We connected people
who needed to hook up; we identitied
women who were about to have ba-
bies and people in need of medica-
tions or medical attention. We did that
all through the night and right on
through morning drive the next day.
It was an unbelievable experience,
and people here who went through it
will always remember it.

R&R: Talk about WBEN's current
daytime lineup and what each player
brings to the team.

TW: We begin the day with a very
hard-driving local news and informa-
tion block co-anchored by John Zach
and Susan Rose. Both are veterans of
the market. John has over 35 years in
Buffalo radio, and Susan has nearly
two decades of experience. Both have
incredible instincts about what news
and stories will touch listeners.

I have always said there are four
“i's” to think about when vou are pre-
paring a show or a newscast: Is it in-
teresting? Is it impacting? Is it infor-
mative? And — I cheat on the last one
a bit— s it relatable? John and Susan
start their day at 3am every morning
with that mantra in mind and come
out performing four hours of incredi-
ble news-and-information morning
radio, including regular long-form
interviews twice each hour.

Next up is Tom Bauerle. He's anoth-
er market veteran who has spent most
of his radio career here in Buffalo, for
many years on the old WGR, and now
on WBEN. He has an incredible knack
for making the big story relatable to lis-
teners and bringing it home for them.
Tom will do almost anvthing, but he’s
a pro who also knows where the line
is with our audience.

From noon-3pm it's Rush Lim-
baugh. His show always performs
well for us. Then at 3 we have an in-
credible Buffalo veteran talent, Sandy
Beach. Great name for a guy working
in Buffalo, right? We like to say there’s
only one sandy beach in Buffalo, and
it’s on the radio. Sandy can go from
hysterical to deadly serious and ev-
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erywhere inbetween. He really knows
how to motivate his base, and he also
knows the line not to cross with them.

Between Sandy and Tom, I'd have
to say they are probably the two
smartest people I know. If you want
to know how to do show prep, call
these guys. They arc both very talent-
ed hosts who really prepare — everv
day, every show. They just dig in to it.

“| think the future of
Talk radio is in more
entertaining and
compelling hosts,
and, frankly, | think
most of those are
coming from FM
music morning
shows.”

R&R: How about your evening lineup?

TW: From 6-7pm we do a local
news block anchored by Tom Puckett.
From 7-10pm we air Dr. Laura. We
follow her with Dr. Jov Browne from
10pm-1lam. I think some people here
thought I'd gone crazy when I told
them [ wanted to run those shows
back-to-back in evenings. I just had a
feeling it would work well for us, and
it has. Finally, we run Coast to Coast
with George Noory inovernights and,
of course, Art Bell in that slot on week-
ends.

R&R: You married a hometown girl
whio also happens to be WBEN's morning
co-anchor. What sort of challenges has that
brought about for you?

TW: Actually, it was much more
challenging back in the days when [
was a news anchor here and Susan
and I anchored afternoon drive to-
gether. We'd sit across the desk from

each other from 3-6pm every day, and,
like most anchors, we would some-
times disagree, and that could get a
litile tense at times. That was really the
most difficult time we ever had being
married and working together.

R&R: Who are sonie of the people wito
influenced your career?

TW: The first name that would
come to mind would be the late Jim
McLaughlin. He was the former PD
and News Director at WBEN, and
when I was a kid fresh out of college
he pretty much told me I'd probably
never work in radio. A few years lat-
er, though, he finally gave me a shot.
Also Larry Levitt, who owned the sta-
tion at that time. They were the two
guys who really gave me my first
break.

My favorite air personality, ironi-
cally, was Sandy Beach, who now
does afternoons for us. When T first
picked Sandy up at the airport— now
as PD of WBEN — I said to him, “You
know, T used to listen to you all the
time on WKBW. T can't really believe
I'm now going to be your program
director.” To which he replied, “Not
sofast, kid.” I'm happy tosay we have
developed an unbelievable relation-
sh.p since that first meeting, and that's
something I'm really proud of.

R&R: Wit is it about WBEN that has
given the station such a lasting connec-
ton with the audience?

TW: WBEN has made a real con-
nection with the audience in a num-
ber of ways. One way, as [ said earli-
er, is through crisis coverage. We have
been there, and we keep reminding
lisieners that we will always be there
— when it snows, when war breaks
out, when there is an earthquake,
whenever anything that matters to
our listeners happens, we're going to
be there, and we'll be on the air with
what you need to know.

Secondly, we have connected to lis-
teners as an active part of this commu-
nity. We are involved in major events
like the Butfalo Humanitarian of the
Year Award, which is a WBEN-brand-
ed annual event where, cach year, we
honor someone who has done great
things for our community. That kind

“We all need to convince those at corporate
that putting resources into local weekend
airshifts that allow hosts to grow and become
better is worth the cost.”

of connection, and the goodwill from
other events we host each vear, has
helped to solidify our brand name in
the community, and I believe it has
been asignificant part of WBEN's suc-
cess.

R&R: Sounds like your news team is
an integral part of WBEN's success, right?

TW: Yes, we have a 10-person news
department, including the news direc-
tor, and that's a critical component in
the success of our radio station. It
gives us the ability to offer depth
when it comes to local news instead
of just giving you the headlines. Hav-
ing that staff also gives us a tremen-
dous advantage and flexibility when
it comes to crisis coverage.

“| would say that
WBEN’s news
department is the
backhone of the
radio station. It
enables us to do live
and local news 24/7,
and that is an
important element of
our success.”

Our morning show takes a tremen-
dous commitment to resources. We
have two anchors, two producers, a
technical producer, a news director
and a field reporter, all in-house.
That's a big chunk of our news staff
right there, but the results speak for
themselves. I would say that WBEN's
news department is the backbone of
the radio station. It enables us to do
live and local news 24/7, and that is
an important element of our success.

R&R: Finally, what do you see as the
greatest challenge ahead for all of us in
News/Talk?

TW: Finding great talent and
keeping great talent. The next great
talk show host may not be at a small
station in lowa somewhere; he or
she might be your waiter at dinner
tonight. I think finding talent is our
biggest challenge, and we all need
to be on the lookout for new talent
that can be nurtured and grown. We
all need to convince those at corpo-
rate that putting resources into local
weekend airshifts that allow hosts to
grow and become better is worth the
cost.

[ also think there are a lot of talk
hosts out there who come to their show
having read the paper and saying,
“Here’s what | want to talk about to-
day. The phones are open. Call me and
tell me what you think.” That’s great,
and there’s certainly a place for them.
But I think the future of Talk radiois in
more entertaining and compelling
hosts, and, frankly, I think most of those
are coming from FM music morning
shows. Those are the people who are
the future of Talk radio whom we need
to groom and nurture.
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Rockin’ The Music City

For men in Nashville, WNRQ still rules

‘n January 1998, Capstar Broadcasting Partners de-
cided to shake things up in Nashville. The company
had owned AC WLAC-FM for a year, and while the
station had performed well, it wasn’t doing well
enough to compete with Soft AC WJXA. As a result,
Capstar pulled the plug on WLAC-FM and signed on
a hard-charging Classic Rocker that took the market by

storm — WNRQ.

Almost six vears after g
WNRQ's debut, the sta-
tion continues to domi-
nate Nashville’s Arbitron
ratings. Much of this can
be credited to Brent Al-
berts, the station’s original
PD, who now serves as
Director/Operations for [
Citadel /Grand Rapids’
four-station cluster. The
station’s continued suc-
cess is the result of the efforts of Buzz
Casey, who replaced Alberts as PD
in June 2002, following a six-vear
stint at WROV /Roanoke, VA.

Classic Rocket Ship

Alberts fondlv recalls his days at
WNRQ and the station’s stunning
launch. “Working at that station was
like being strapped to a rocket ship,”
hesavs. “Atthe time, heritage Rock-
er WKDF had become Modern AC-
like and was verv female-leaning.
WGFX, which was the Classic Hits
station, was also very female-leaning
and not very deep on its artists. We
did some research and came up with
the original concept for the station.”

Adopting an aggressive attitude,

Buzz Casey

WNRQ took a path that
WIAC-FM had taken in
1978, when it assumed a
hard-rock position that it
kept for two vears. This
time, station management
believed, the attitude
would have a big impact
on the market and con-
vincinglv lure men.

Part of that positioning
involved criticizing the
crosstown stations WNRQ hoped to
take listeners from. “We went on-air
and bashed the competition,” Al-
berts says. “I had never done that
before. We had promos that actually
said, “You won’t hear ‘em on 'KDF
anvmore.””

WNRQ's debut came two months
into the winter 1998 book, and the re-
sults stunned Alberts, Capstar excc-
utives and just about everyone in the
market. “We were No. 1 with men
25-54 and No. 2 with adults 25-54,”
Alberts recalls. “And that was with
only two months of the book.”

The spring 95 book was the true
shocker: WNRQ was No. 1 in just
about every demo and scored a 9.5
share 12+. “We had a 23 to 24 share

of men 25-54,” Alberts savs. “One out
of every four men in the market em-
braced this station. It was unbeliev-
able. It was the first time since 1991
that [Countrv] WSIX was dethroned
from the No. 1 spot in persons 25-54.”

Continued Success

Capstar then saw to it that The ol
Boy & Billy Big Show was yanked
from WGFX, then owned bv Dick
Broadcasting, and placed in morn-
ings on WNRQ. Since the Big Show
is syndicated by Premicre Radio
Networks, owned by Clear Channel,
the company simply refused to re-
new WGIX’s contract for the show.
It has aired on WNRQ ever since.

“My time at WNRQ was four of
the best vears I've ever had in radio,”
Alberts says. “We were winning big

CLASSIC ROCK
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ratings slipped a bit overall but re-
mained solid in WNRQ's key dem-
os. Then came Sept. 11, 2001.

Music Retooled

Like most Classic Rock stations,
WNRQ had a poor showing in the
fall 2001 ratings, sliding from third
to ninth as many listeners went to
News/Talk stations for information
on the terrorist attacks on New York
and Washington, DC and the pend-
ing war in Afghanistan.

Halfwav through 2002, Casey
came on board to take command of
WNRQ. While the fall book had
been a rough one, the station re-
bounded in spring 2002, finishing
No. 2 25-54.

The ratings rebound came after
Casey got together with Clear Chan-
nel executives Marc Chase and Clav
Hunnicutt and WXTB/Tampa PD
Brad Hardin to make a few changes
to WNRQ's on-air presentation. “We
decided to clean some things up
musically and clean up a few of the
on-air things as well,” Casey savs.

“John Wells was added as a sta-
tion voice, along with Chris Corley.
We also started using some of the
women in our sales department in
station promos. We now feel really
good about the sound of the station.

time, and we made good =

money with that radio sta- ?
tion.” Indeed, WNRQ's |
billing increased from

‘ We just try to execute
good, solid, fundamental
radio.”

Morning Madness

$3.2 million in 1997 to a - lewe %

peak of $7.2 million in ’ Much of WNRQ's fo-

2000. o cus today is on its morn-
“I'd have to say that ing hosts, who air via sat-

Nashville was the ride of ‘é i . j ellite from co-owned

my career,” Alberts says. o WRFX/Charlotte. When

“For three yearswecould ~ Brent Alberts  asked about having asyn-

do no wrong with that
station.”

Six months after WNRQ’s debut,
WGEX flipped to Rhythmic Oldies.
One vear later WKDF threw in the
towel and went Country. WNRQ
was flying high. Capstar then
merged with AMFM. Then Clear
Channel merged with AMEM. The

dicated morning show in
a highly competitive morning show
market such as Nashville, Casey re-
plies, “The bottom line is perfor-
mance.

“The Big Show is doing extremely
well for us in Nashville, and if the
show does well, it doesn’t matter
where it comes from. John Bov &

Billy go up against Bob & Tom on
[Alternative] WBUZ, and both
shows do very well here. There are
six to seven formidable morning
shows in town.”

What can Casey do to prevent lis-
teners from sneaking over to the oth-
er morning ofterings in Nashville?
“All we can do is promote the Big
Shotw 24/7,” he says. “John Boy & Bil-
lv are mentioned about four times an
hour on our station, and e work
them into all of our contesting.”

Bubbas & Beemers

Today’s WNRQ, known as “105.9
The Rock,” offers a diverse array of
classic titles from such artists as The
Eagles, AC/DC, Steve Earle, Led
Zeppelin and Steve Miller Band.
“There’s lots of sound-coding and
lots of davparting,” Casey savs.
"Qur typical listener is a 38-year-old
male. Some wore the Judas Priest T-
shirt in high school, and there are,
['m sure, lots of Led Zeppelin fans.

“But there are also a lot of guys
making great money and driving
Beemers. Our core audience is males
36 to 46 vears old, and it's a 70/30
male-female split. We run a
NASCAR racing report cvery Mon-
dav afternoon, and every Mondav
we're at the Trap, a downtown bar,
where the station sponsors a bikini
contest at halftime of that evening's
Monday Night Football contest.

“We're also out there broadcasting
before everv Titans game. We've got
the basics under control, and we ex-
ecute. And we have a lot of fun on
the radio.”
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interep

Continued from Page 1
company, and we think these are
three of the best people in the indus-
try. Now that they have joined our
team, we can expect larger shares of
current budgets for our client sta-
tions.”

Guild reported that “well over
100” former Katz employees started
work at Interep on Monday. He told
R&R, “The presidents of all these
companies are the salespeople who
gravitated to the top. When they get
there, what do thev do? They stop
calling on advertisers and agencies
and start calling on one another’s cli-
ents. What a waste of resources.

“The best skilled people in your
company are out to destroy one
another’s companies. It’s absurd.
Hopetully, this will reduce the con-
flict between rep companies so that
the best [rep-firm] salespeople will
te out selling advertising instead of
selling stations on changing reps. It's
the best thing that could happen to
the radio industry in that respect.”

Olds ‘Thunderstruck’

Itappears that the tension between
the two firms may only get worse. In
a letter to client stations and agencies,
Katz Media Group CEO Stu Olds
described the stealthly and, at times,
frantic circumstances under which
the transition took place. Olds wrote
that he was “thunderstruck by the
sneak attack” and detailed what he
called the “coordinated” intention of
Shaw, Flood and Gray of “running
cur company into the ground by
stealing valuable employees and cli-
ents.”

Olds alleges that while he was on
the road Nov. 14, the three executives
set up shop ata New York hotel suite
and “lied and misted employees,
[saying that] because management
was leaving, the Katz Radio Group
would no longer exist, and therefore
they would be on the street with no
job or health insurance.” He added,
“Nothing could be further from the
truth.”

Despite last-ditch offers of two-
year contracts and, for key people,
signing bonuses to keep staff from
defecting, Katz lost 75%-90% of its
team, but it still opened for business
an Monday with 58 staffers to handle
accounts.

Olds told R&R, “"How arrogant is
it [for the three executives] to have
the hubris to think they could snap
their fingers and that Katz would just
go away? If you want to leave, just
leave. It seems we were all taken
aback by this example of a new low
standard in a business that has tra-
ditionally been about trust, long-
term relationships and partnering for
greater success.”

Affirming his company’s stability,
Olds said, “The Katz Media Group
has withstood over a century of tu-
multuous times and continued to
succeed and thrive with its reputa-
tion of excellence intact. I can assure
you that the Katz Radio Group will
most definitely be open for business.
The employees working with us will
be consummate and talented profes-

sionals providing the high-quality
service our clients have come to ex-
pect. We anticipate no difficulties in
servicing existing clients.”

Owned by Clear Channel Com-
munications but run as an indepen-
dent company, Katz has faced specu-
lation in recent years that it might be
sold. AKatzsource told R&R, “Tt was
an open secret that when Clear Chan-
nel bought us, there was a question
as to how this church and state would
be operated.

“There were conversations with
Interep about acquiring Katz Radio
Group, butit wasn't Stu’s plan to dis-
solve the company or mess with con-
tract buyouts. In the end nothing
came of it, because we realized the
best way to grow was to Stay together.
KRG was doing extremely well. It
was thriving, and there’s been a
firewall separating KRG from Clear
Channel.”

Citadel Back To Interep?

After the mass exodus Katz Media
Group spokeswoman Anne Kenny re-
ported that new senior executives
could be named within a week and
that some new job opportunities now
exist. “Stu is looking for aggressive
media sellers with integrity,” she said.

Kenny confirmed that none of
Katz's 1,300 “flabbergasted” station
clients, including those owned by
Bonneville, Cox, Greater Media, [n-
finity, Susquehanna and others, has
switched alliances. Clear Channel Ra-
dio 'resident/CEQ John Hogan said,
“We are fully and actively support-
ive of Stu Olds and the Katz and
Christal Radio teams.”

However, the future of Citadel
Broadcasting’s 207 stations appears
to definitely be in play. Interep’s re-
cruitment move is widely regarded
as a tactic to regain Citadel’s business
after that company terminated its re-
lationship with Interep on Oct. 1 and
aligned with Katz, although that deal
has not been finalized. Interep, which
initiated legal proceedings against
Citadel last month related to Citadel’s
termination of its rep agreement, now
has in place several of the top former
Katz executives who were expected
to take over those Citadel accounts.

While some legal exchanges have
taken place between Katz and
Interep, no lawsuits have yet been
filed. Olds said, “We are disap-
pointed by these employees’ decision
to attempt to disrupt our business op-
erations, and we are investigating
every appropriate response.” In his
letter, Olds wrote, “This is a moment
in our collective history that can
never be undone, but it can be made
right. Do we condone and reward
this tvpe of behavior, or do we stand
for a higher standard of conducting
business?”

Katz officials predicted there will
be some fallout at Interep once the ex-
iting staffers see Katz clients remain-
ing loyal. “I think Stu would take cer-
tain individuals back,” said one in-
sider. “He was really upset that he
couldn’t talk with the people them-
selves.”

Said Olds, “I would have wel-
comed the opportunity to meet with

employees to dispel falsehoods, but
it was staged as an imumediate walk-
out with no chance for the truth tobe
told to these vulnerable employees.”

‘A Virtual Panic’

Kenny described Nov. 14 as “a vir-
tual panic,” with people racing to
meet with the departing executives
to sign up with Interep before osten-
sibly losing their jobs. Kenny said,
“When we told them that Katz
wasn’t going away, they were sur-
prised but didn’t want to break
ranks.”

RAB President/CEO Gary Fries
told R&R, “In my 40 years in the
business, I've never seen anything
like this. Radio has in the past 12-18
months undergone some major dis-
tractions that cumulatively have put
it under a microscope ... a brighter
focus on the unsettled conditions that
has come at an unfortunate time.”

Fries related the agency dismay he
encountered at Tuesday’s AAAA
Radio Committee meeting: “I was
taken aback by the magnitude of the
concern about the implications of
this: Is this a sign of times to come?
Is it really easier or better to go to the
local marketplace to place their busi-
ness? All these questions dealing
with a very unsettled agency com-
munity [present a credibility issue].”

Asked about long-term effects of
the upheaval, Fries said, “If the com-
panies can put it in a framework of
taking the high road, then the dam-
age can be minimal. But it has, in the
eyes of the people I met with today,
created an instability that I don't
think will be restored in the near fu-
ture. The Katz and Interep people
there did a very good job of putting
it in the very best light, but that did
not take away the concern and ques-
tions of whether this is a change in
the way they're going to deal with
stations in the future.

“The main assurance | tried to give
is that the leaders involved are work-
ing hard to make sure this is settled
down as quickly as possible. That’s
essential for the health of the national
environment of the radio industry.”

Overshadowed by the drama
were other key developments at
Interep, as the company announced
the merger of rep firms Allied and
Interep-owned McGavren Guild
under the McGavren Guild banner,
naming Allied Radio Sales President
and 12-year company veteran Lisa
Sirotka President. Pine said the move
should “provide valuable synergies
that will strengthen both McGavren
and Interep overall.”

Interep’s hiring moves and devel-
opment plans are being fueled by
“significant” financing secured from
20-year media, entertainment and
communications investor Boston
Ventures Management, which was
given two seats on Interep’s board of
directors.

In conjunction with Sirotka’s ap-
pointment, two-year McGavren
Guild Radio President Tom Poulos
will become a consultant to Interep
in Boston, where the 27-year com-
pany veteran previously worked as
Exec. VP/GM for MGG.
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Evil Spirits Leave Oakland, Stuck On Bgy Bridge

Twis just in: The Oakland Raiders suck this year. Unsat-

isfied with his team’s crappy 2-6 record at the time (not to

mention their 0-8 record against the spread), KSJO/San Jose

afternoon driver Zakk Tyler decided the Silver & Black

needed an exorcism. “Right away | thought, ‘There's the
0

beginning of the perfect big dumb radio bit!
whose first obstacle was locating a working exorcist in the

says Tyler,

Bay Area. It took a few days, but producer Spazz finally lo-
cated the mysterious Dotti, who met Spazz and Tyler out-
side the Raiders’ compound on Nov. 7, just two days be-
fore the team played the New York Jets.

First, Dotti read her patented “Banishment of Evil™”
chant, which Tyler personalized
by invoking the names of Raider
players past and present. “Then
of weird salt all over the place,”
he says. After the bizarre yet
Raiders: Before Raiders: After oddly compelling ceremony,
Dotti boldly guaranteed a Raider victory, “or at least victory
against the spread,” says Tyler. The Raiders lost the game,
but, eerily, “for the first time this season, they tied the three-
point spread,” Tyler says. “That'’s for the benefit of those
who may be betting for amusement, mostly,” he’s quick to
point out.

SoWilling To Believe, It's Almost Cute

Regular ST readers are familiar with the continuing ex-
ploits of Mark Kaye, morning co-host of Clear Channel’s
WIHT (Hot 99.5)/Washington. What makes this particular
bit so entertaining is that Kaye was the victim of a prank
pulled by enterprising Hot 99.5 Freek Show night host Julian
Nieh. “Mark is an aspiring country musician, and he recently
auditioned for the Nashville Star competition,” says Nieh.
“We decided to nail him by having someone pose as an A&R
guy who wanted to sign him — and he bought it.” Kaye,
who performs under the vaguely phallic stage name
“Dickey,” says, “He got me pretty good, the little bastard.”

While sitting in his Philadelphia hotel room after the au-
dition, Kaye received the call he'd been waiting his whole
life for. “The guy said he was from Arista/Nashville and had
gotten my song from [WIHT PD] Jeff Wyatt,” he says. Kaye
spent the next several minutes running through his reper-
toire, tossing off song parodies on command as the "A&R

ROCKAWAY RECORD

2395 GLENDALE BLVD.

she started sprinkling some kind |

DO YIIII I(NOW_ WIIA'I' YIIIIII

\ Beatles- 1962 My Bonnie Decca 45 {Commercial Copy) $10,000
Beatles 1964 Meet the Beatles Promo Motion Display SI0000

Led Zeppelin- 976 Promo Presence Object {inbox) $600

guy” shouted out topics. “l was already mentally ranch-shop-
ping in Nashville and dreaming of trading in my Ford pickup
for one with the extended cab,” says Kaye.

Then the guy asked Kaye to record some drops like, “Hi,
this is Dickey, and you're listening to The Freek Show!” “OK,
at this point, any sane person would have figured it out, but
| was too busy counting the money,” Kaye says. Four takes
later, julian, faughing hysterically, got on the phone and ex-
posed the bit. “I'm convinced that Jeff Wyatt has been plan-
ning this moment since the day | was hired,” says Kaye.
Note: Any real A&R reps can contact Dickey through his
website, www.dickeyusa.com.

D( Beset By Premature Downloading

WWDC (DCI101)/Washington morning maniac Eiliot
Segal caused an online brouhaha this week when he an-
1%& nounced that he had acquired some
“bonus footage” of the now-infamous
Paris Hilton sex tape and posted it at
www.dc!0/[.com/paris.html. If you look
closely, you'll see DC101 morning show
goof Flounder prominently featured in this “lost” footage.

PD Joe Bevilacqua says, “Because of the massive reaction

econd prize: Two
weeks at Paris Hilton.

to this tape, Elliot is now going to give away a Valentine's
Day trip to Paris Hilton — the hotel.”

Less than two weeks after VP/Programming Brian Krysz
left the company, Archway Broadcasting Founder/Exec. VP/
Ops Chris Fleming has also exited. Expect more fallout
to follow.

The Programming Dept.

* Active Rocker KAZR (Lazer 103.3)/Des Moines names
Ryan Houlahan PD. Houlahan arrives from WEDG/Buf-
falo, where he was MD/morning show producer. He re-
places Sean Elliott, who was recently named PD of Saga Ac-
tive Rock sister WLZR/Milwaukee, the other Lazer 103.

* Journal makes some major changes within its Tucson
cluster: OM Buddy Van Arsdale exits, along with Carey
Edwards, PD of Hot AC KZPT (The Point). Journal/Omaha
OM Tom Land is now involved in the care and feeding of
the group, which also includes AC KMXZ, Rhythmic Old-
ies KGMG and Sports KFFN-AM.

Continued on Page 22

HERE ARE A FEW EXAMPLES OF PRICES WE WILL PAY
George Harrison 1979 Love Comes To Everyone Pic Sleeve $1,000

Beatles- 1967 Sgt. Pepper Promo Poster $2,000
Frank Wilson- 1966 Do Love You (Soul) 45 $10,000
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« Clive Davis becomes Chairman of RCA
Music Group.

» John lvey promoted to Regional VP/Pro-
gramming, Los Angeles & Riverside for
Clear Channel.

* Chris Berry named President/GM of &
WMAL/Washington. Clive Davis

) [T

* American Tower and OmniAmerica
merge in $397 million deal.

» Keith Cunningham tapped as Program
Manager for KACD-FM/Santa Monica,
CA and KBCD-FM/Newport Beach, CA.

» Eduardo Ledn named VP/Programming

| » Amy Waggoner named President/GM

| Yy ies4co |

of Liberman Broadcasting.
|+ GregBergen named PD of KYYS/Kan-
| sas City.

Amy
Waggoner
of ABC Radio/Minneapolis.

* Booth American Company and Broad-
cast Alchemy merge in a $160 million
deal.

* Mick Anselmo appointed Corporate VP
of Shamrock Broadcasting.

» KQBR/Sacramento flips to Smooth Jazz. |

* Garett Michaels named PD of WPLY/

| Philadelphia.

COLLECTION IS WORTH2

Rolling Stones- 2003 Welcome To Japan Promo CD (Japanese) S350

Jimi Hendrix- 1967 Are You Experienced RIAA. Gold Award $5000  Tori Ames- 1992 Precious Things Prome 3 Track Picture CD $150
ABOVE PRICES ARE FOR NEAR MINT CONDITION. (LS. PRESSING, UNLESS NOTED.) PRICES ARE SUBJECT TO CHANGE

WHILE THE PRICE WE PAY FOR RARE COLLECTIBLES IS USUALLY MUCH HIGHER THAN OUR COMPETITORS, WE ALSO PAY AS MUCH OR MORF FOR CDs AND DYDs AND QUALITY VINYL.
WE ALSO BUY MEMORABILIA, POSTERS, RECORD AWARDS, PROMO ITEMS, GUITAR PICKS, SHEET MUSIC, TOUR PROGRAMS, PRESS KITS AND ANYTHING ELSE MUSIC RELATED.

WE TRAVEL WORLDWIDE FOR VALUABLE COLLECTIONS
L0S ANGELES, CA 90039 CONTACT: WAYNE Ph.323.664.3525 Fax.323.664.1206 wj@rockaway.com www.rockaway.com

Mick
WS /5 AGO Anselmo

. Judy Ellis promoted to Station Manager of WQHT/New

I York.

i+ Elroy Smith named PD of WMEZ-FM/Boston.

» Dale Matteson becomes Regional VP/New Orleans for
Clear Channel. |

D) i AcO |

* Arbitron promotes Ted Shaker to Chairman/CEOQ; Rick “
Aurichio becomes President/COO.

» Tim Fox named PD of KPKE/Denver.

» Jeff Kelly named PD of WDMT/Cleveland.

L

Springsteen- 1973 Spinit In The Night 45 (Commercial Copy) $800
Olivia Newton John- {980 Xanadu 10"Promo Picture Disc $300
Prince- 1987 Black Album {Vinyl) $1,000

Tori Amos- 1988 Y Kant Tori Read CD $100

Nirvana- 1988 Love Buzz 45 W/ Picture Sleeve $600




BUSTA RHYMES,
CHINGY, FAT JOE
and NICK CANNON

“Shorty (Put it On The Floor)”

IMPACTING URBAN & RHYTHMIC
RADIO THIS WEEK!

From the Alcon/Warner Bros. motion picture

LOVE DON’T COST A THING

gusta Rhymes, Chingy,

and Nu:?x €Cannon

Murphy Lee
featu ily Jezze PHA
and Sleepy Browr

R. Kelly

Jeannie Ortega

Busta Rby m s

f
ae;xml” ln‘gm'ali W:Ylmms

Nivea

* Soundtrack In Stores Jill Scott

Melissa Shumas

DECEMBER g Joe Budden

Rama Duke
31

* Movie In Theaters
DECEMBER 12
‘3 f _'r 5JJ‘JB

Origina Soundtracic

Produced by Just Blaze for F.O.B. Entertainment. N2 C. Management and Roc The World
Mixed by Kevin “KD” Davis

Busta Rhymes appears courtesy of J Records

Chingy appears courtesy of Disturbing Tha Peace/Capitol Records

Fat Joe appears courtesy of Atlantic Recording Corp.

Nick Gannon appears courtesy of Jive Records
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Continued from Page 20

* Al Payne, PD of Cumulus Urban KTCX Beaumont,
TX, transfers to Wilmington, NC to program Urban
WMNX and Urban AC WKXS. He replaces Phillip March,
who left last month to launch Cumulus Urban WHRP/Hunts-
ville, AL.

Apples Important To Your Core

As part of a contest giving away a John Mayer flyaway to
New York, which some have called “The Big Apple,” WKXJ/
Chattanooga, TN morning stunt boy Adam inexplicably vol-
unteered to let listeners shoot an apple off of his hockey-
helmeted head with a tennis ball cannon. “Man, that thing
has some velocity on it,” says PD Tommy “Chuck,” who
accidentally nailed Adam in the chest during the crucial can-
non-testing process. Adam had the wind knocked out of him
and received a nice souvenir bruise. The contest winner
ended up in New York, while Adam was rewarded for his
efforts in typical stunt boy style — with a free lunch and a
pair of 3 Doors Down tickets.

Quick Hits

* According to their website, the erstwhile team of Star
& Buc Wild, last seen at WQHT (Hot 97)/New York, are
taking over mornings at Clear Channel’s new Urban WPHH
(Power 104.1)/Hartford beginning Jan. |. Coming along for
the ride are their cast of miscreants, including Prozac Girl
and someone named Crossover Negro Reese.

* After a |2-year run, WLTW/New York swing person-
ality Rick Sommers exits.

* WRIF/Detroit OM/midday personality
Doug “Doc of Rock” Podell (r) was re-
cently honored with the Heineken Ampt/
ASCAP Recognition Award for his out-
}$ standing contributions to the local Detroit
music scene. That's ASCAP Exec. VP/Mem-
bership Todd Brabec handing over the award.

* Speaking of WRIF, Rubber City Active Rocker W|XQ/
Lansing, Ml hires Carolyn Stone away from the Detroit
station as its new MD/midday personality. She replaces Kevin
Conrad, now programming cluster-buddy WVIC.

¢ KQRC/Kansas City Asst. PD/MD/midday talent Don
Jantzen is leaving the Entercom Active Rocker next month
for a gig TBA.

* Ted Alexander, who's worked in Northeast Ohio broad-

STREETTALK

casting since the [960s, is now hosting The Breakfast Club
on Adult Standards WRMR/Cleveland.

* The Lex & Terry Morning Radio Network just renewed its
deal with Clear Channel Active Rock KFNK (Funky Mon-
key)/Seattle.

* After less than six months on the job, morning person-

| ality Scott Ferrall exits Beasley Sports/Talker WQAM/Mi-
| ami. The Ft. Lauderdale Sun-Sentine! reports that the grav-

elly voiced Ferrall was canned after ignoring management’s

“repeated warnings to tone down the sexual content of his
program.”

* KQKQ/Omaha overnight jock Sparxxx moves back
home to Denver for family reasons. PD Lucas inks Dave
Kelly from WQQB (Q96)/Champaign, IL to do | |pm-2am
and ups Carson from part-time to overnights.

* Michael Maze returns to WKCI (KC101)/New Haven,
CT for afternoons. KC101 PD Chaz Kelly adjusted other
shifts to accommodate Maze: Morning team Vinnie & Mary
air from 5:30-9:30am, followed by Samantha Stevens until
2pm. Maze rolls from 2-6pm, and MD Kerry Collins moves
to nights.

~ * Derrick “The Big DM’ Mason exits afternoons at
Urban AC WQQK/Nashville.

* Urban WZFX/Fayetteville, NC MD/midday personal-
ity Taylor Morgan segues to sister Urban AC WUKS for
similar duties. She's replaced in middays by Crystal
“Bubblin”’ Gaskill, inbound from Radio One's WCHH/
Charlotte.

* Longtime WTIC-FM/Hartford morning host Gary
Craig is named Creative Consultant for All Comedy Radio.

Needless to say, Craig isn't giving up his lucrative |6-year
morning gig at WTIC.

*» Congrats to KPOIl/Honolulu Asst. PD/MD/afternoon
driver Fil Slash, who has survived six PD changes and is
celebrating his |0th year on 97.5 KPOL.

* MannGroup Radio Services and Radio Genius Produc-
tions ink KYSR (Star 98.7)/Los Angeles midday talent Lara
Scott to host the syndicated weekly four-hour '80s remix
dance party, Twelve Inch Saturday Night, and its daily com-
panion piece, '80s Flashback.

* Spike Manton, most recently a contributor to Steve
Dahl's afternoon show on WCKG/Chicago, is now anchor-
ing mornings on crosstown Bonneville Classic Rocker WLUP
Manton is joined by Bruce Wolf, a veteran of Jonathon
Brandmeier’s old WLUP morning show; local comic Dobie

In an effort to promote driver safety and make a lot
of noise, KXFX/Santa Rosa, CAs Blazy Show spon-
sored a rescue exercise for local firefighters while also
giving listeners a firsthand idea of what it would sound
like to be inside a vehicle during a crash. Morning host
Jeff Blazy placed the patented “Microphone of
Doom™" inside a Chevy Nova, which was then
crushed by a giant salvage compactor. The crushed
Nova was then hoisted 30 feet in the air and dropped,
but the Microphone of Doom came through with fly-
ing colors! This marks the Microphone’s second suc-
cessful brush with death: It was previously crushed
by Bigfoot the Monster Truck and kept on ticking! The
Microphone of Doom was later extracted from the

crushed car by firefighters using the Jaws of Life.

Maxwell; and Max Bumgardner, inbound from mornings
at KQCH/Omaha. The Morning Loop Guys replace Pete
McMurray, who exited on Nov. |3.

Condolences

Drummer Tony Thompson, best known for his work
with Chic, David Bowie and '80s supergroup The Power
Station, lost his battle with renal-cell cancer on Nov. 12. He
was 48.

* WUSY (US-101)/Chattanooga, TN afternoon co-
host Jack Cole died suddenly on Nov. 18 at
the age of 41, apparently of natural causes.
Clear Channel Regional VP Clay Hunnicutt
said of Cole, “He was an unbelievable man
and a pure joy to work with. He will be very,
very missed as part of the US-101 team.”

J'ack Cole

anta Bab

By Joan Javits, Towy Springen Y DL Spningen

Recorded by:
e Eantha K
Madosmna

e Rev. Rum and te Christimas AU Stars
bnd by, mndny otlens

With thanks to all the Program Directors and Disk Jockeys who through the years have made §anta Baby
one of America’s best lobed Christmas songs.
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AFISing Sorrow, Win Hearts

Underground phenoms enjoy breakthrough year with

major-label debut

fter 12 years of toiling in the alt rock underground
and rolling across the country in crowded vans, Bay
Area outfit AFI (A Fire Inside) finally broke through
to the mainstream this year with their major-label de-
but, the gold-certified Sing the Sorrow (DreamWorks).
And while the singles “Girl’s Not Grey” and “The
Leaving Song Pt. 2” could be heard all over commer-
cial Alternative outlets, AFI pulled the rare feat of stay-
ing true while breaking through.

The group is among a new breed of
acts commanding some of the most
passionate fan bases out there (a
whole scction of the group’s website
is dedicated to fans with AFI tattoos).
Originally joke-rocking their way
through numbers like “I Wanna Get a
Mohawk (But My Mom Won'tf et Me
Get One),” frontman Davey Havok
and crew captured the hearts and
minds of a new punk generation with
intensely personal lyrics and hyper-
kinetic delivery.

AFI continuously developed their
sound over aserics of singles, EPs and
full-lengths, most recently through
Nitro Records. At the prompting of
Nitro owner and Offspring frontman
Dexter Holland, the guys sought to
spread their wings further via a ma-
jor label, eventually landing with
DreamWorks.

Consisting of Havok, guitarist
Jade Puget, drummer Adam Carson
and bassist Hunter Burgan, AFI took
it to the oft-mentioned next level
with Sing the Sorrow. While the goth
punk tag is often attached to AFI
thanks to Havok’s penchant for mas-
cara and foundation, Siig the Sorrow
is far too energetic and anthemic to
be found moping around Hot Topic.
Produced by Garbage-man Butch Vig
(Smashing Pumpkins, Nirvana) and
Jerry Finn (Rancid, Green Day), the
album has a slick sheen to match
Havok’s black fingernails without
sounding wimpy.

I recently spoke with Havok about
the group’s breakout year, Dream-
Works’ sale to UMG, and the rock
stars he imitated in the mirror.

R&R: Let's go back to 2002. You're
entering the studio to record Sing the
Sorrow, your first album for a major la-
bel. What's going throuigh your mind?

DH: We just really wanted to make
the best sounding record we could.
We went in very excited, because the
songs we'd written for the record were
by far our favorite songs out of any-
thing we’d ever done before. It was
just a matter of getting it to translate
the way we wanted to on tape from
what we had envisioned.

It was a really exciting time for us,
because we were working with people
we knew understood us and we knew
could help us. Furthermore, we had
less constraints than we’d ever had
before as far as studio time goes. In the
past we never really had the opportu-
nity to get in there and do what we
wanted to do musically in the studio
because we didn’t have the budget.

R&R: Any time a band nakes the leap
from an independent label — especially
one that's so well loved i the under-
ground — they have to walk that fine line
Detzoeen Hieir old-school fans and the new
ones. Did you fecl that pressire?

DH: About 99% of our fans were
really looking forward to what we
were going to do because of our past.
Alot of what we’d done before wasn't
really as good as it could have been as
far as the recordings went, and I think
a lot of our fans knew that. They’d al-
ways said how great our live perfor-
mances were, but that it wasn't cap-
tured the way it could be on the record.

“There are stories of
people proposing at
our shows hecause
that’s where they
met or hecause they
came together
because of our
music.”

Also, if you look at our back cata-
log, we really changed from record to
record. There’s obvious artistic growth
from year to year. Because of that, we
lost fans every step of the way [laughs].
But at the same time, we gained fans.
After about three albums of growth,
everyone who had this notion that we
were a band confined to a certain
genre or sound, or who really want-
ed ustobe, left, and they left early on.

R&R: Before you were on Dream-
Works you guys built a rabid fan base
without major press, radio or video sup-
port. How did you do it? Was it just tour-
ng?

DH: It was touring. We worked
really hard, and we knew no other
way. We really wished that we had the
radio and video support. We tried; we
made videos and asked Nitro to work
the record to radio. Everyone at the la-
bel tried, but it just didn’t happen. So
we just did what we always did,
which was tour nonstop and keep
going back to towns, hitting them
overand over again until peo- g
ple became aware of us.
Whether they liked us or not, §
they'd say, “Ol, yeal, there’s
that band that's been here five
times in the past two years.”

R&R: Fans of AFl are not just
into the band, they're really into
the band. What's the craziest |
thing you've seen a fan do for you
guys?

DH: I've seenalot of things,
and I've heard a lot of things.
I've been told, “I quit my job
to come see this show,” “I'rode |
in a trunk for seven hours be-
cause it was my only ride and

It wasn't tough for me to make the
change, but vou're right in recognizing
that a lot of the earlier songs are more
frivolous and less personal. It became
very obvious to me early on that that
was completely inappropriate. 1 was
up onstage, and [ was putting my
whole self into the performance and
into the songs, but I realized I didn't
care. “l don’t care about what I'm say-
ing, because it's stupid. It doesn’t mean
anything, and this needs to change.” |
started to open up and really express
myself as well as I could ... slowly.
There werc a couple songs on the ear-
ly albums that were the early incarna-
tion of that.

It was harder earlier, because I was
worried about what people thought,
and that's why, very early on, I veered
away from that expression. | was 15,
and I didn’t want to be ridiculed. Plus,
it seems a little arrogant for a 15-year-
old to be expounding on his angst and
personal and emotional trauma. Slow-
ly, I really started expressing myself.
Now I'm entirely comfortable with it.
Years ago I stopped caring what peo-
ple thought.

R&R: Wihat were you like in high
school?

AFI1

“A true rock star is
hard to find these
days. I think it went
so far to the other
extreme, starting
with grunge, and it
never came hack,
damn it!”

DH: So wonderful. It was such a
difficult choice for us to make about
which label to go to. We spent a lot of
time, and in the end we decided on
DreamWorks, because we felt really
comfortable and really felt they under-
stood us.

On the technical side, there’s sup-
port that we've never experienced
before from a label. The distribution’s
there, and we're able to make videos
and have singles, and people
can hear our music and buy
our music if they want — not
simply in the U.S,, but world-
wide, which was a big prob-
lem for us before. The support
of the band from the label ar-
tistically and as people is just
amazing.

R&R: And now comes word
that DreamWorks was sold to
UMG.

DH: Yeah, that’s the word.
Which is really kind of heart-
breaking, because we had
* such a great relationship with

those people. It was about a

the car was full,” ”I broke pa-
role to sec¢ your show.”

There are stories of people propos-
ing at our shows because that’s where
they met or because they came togeth-
er because of our music. There are a
lot of nice stories like that. I justhad a
brother and sister say, “We weren't
close, but AFI brought us together.
Now my sister and [ are very close.”
Which is amazing to me. Then, of
course, there are the extreme cases,
which are pretty common, of people
saying that we somehow have pre-
vented them from taking their own
lives. It's very touching and amazing,

R&R: One thing kids often hear from
parents or teachers is that the nusic they
listen to is so depressing and dark that it
ist’t healthy. I sure you've heard that
about your mmsic. What would you say
to the parent of an AFI fan?

DH: I would say that we pay atten-
tion to your children and that we care
about your children. If you look into
what type of band we are and what
type of people we are, hopefully, you
would have absolutely no problem
with your children being involved in
our lifestyle. And if you do, they're
better off with us anyway.

R&R: Your early material wasn’t as
serious. Was it tough to make that transi-
tion lyrically? It's like you're revealing
your diary onstage.

DH: It definitely is like that for me.

DH: I was your average alterna-
tive-tvpe kid. I was a punk rocker, a
skater, and it was at a time prior to the
acceptance of that type of persona.
Now being someone with purple hair
or being a skateboarder is actually
cool, as opposed to the anathema that
it was up until about 1993. It was typ-
ical high school — I had my group of
friends who had similar interests, and
evervone else thought we were freaks.
It was no worse or better than any-
body's experience.

R&R: Were you imitating rock stars
in the mirror?

DH: Definitely! We would have
Minor Threat sing-alongs in my living,
room, where we'd all play air guitar.
We'd do stuff like that. lan Astbury —
I was a big Cult fan. Axl Rose. Those
were the rock stars, really. T was talk-
ing about this the other day, and I talk
about it a lot with our roadies and
dear friends, that there just aren”t rock
stars anymore. It's a shame. There are
a few. Manson’s a rock star. Jack
White's a rock star. Eminem’s a rap
star, so that doesn’t count. A true rock
star is hard to find these days. I think
it went so far to the other extreme,
starting with grunge, and it never
came back, damn it!

R&R: It's been a great year for the
band. How has it been working with
DreamWorks?

two-year relationship, but we
were really close. Everyone was so
passionate about what they did there,
and I think it’s a shame that it's over.

On the other hand, if it has to be
over, there really isn’t any other place
I'd rather go than Interscope. When
we were meeting with Jimmy lovine,
he scemed like a great guy, and [ had
a strong attraction to him — and the
label is obviously a very good label.

R&R: Wiiat's your view, as an artist,
on Hie music industry nowadays?

DH: 1t’s so frightening. It’s abso-
lutely amazing, the rapid decline
that’s occurring in the music industry.
I'm so lucky to be able to do what I'm
doing right now. I think of that every
day, and I appreciate it so much, be-
cause it's across the board. Jade said
the other day, “What if vou were an
indie band? What indie label are you
going to go to?” The crash is atfecting
all levels. It's not just affecting the
majors; it’s affecting the indies too.
You heard about a lot of the larger in-
dies laying off people and cutting
bands. It's horrible.

[tseems like the only bands that can
really comfortably reside in this climate
are the urban bands and the pop
bands. Rock is having rough times. I
don’t know how they're going to
make it bounce back, or if it will. Tjust
feel lucky to be able to continue to
make music, and Thope that continues.
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THE INDUSTRY'S NO. 1 RETAIL CHART November 21, 2003
Lw Tw ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 JAY-Z The Black Album Roc-A-Fella/IDJMG 446,464 -
- 2 TUPAC Tupac Resurrection Interscope 437,219 -
- 3 G-UNIT Beg For Mercy & Unit/interscaope 368,802 -
- 4 JOSH GROBAN Closer 143/Reprise 367,448 -
1 5 TOBY KEITH Shock’n Y'all DresmWorks 229,322 -61%
3 6 VARIOUS Now That's What | Call...Vol. 14 Columbia 203,895 -36%
2 7 SARAH MCLACHLAN Afterglow Arista 189,912 -45%
-~ 8 KID ROCK Kid Rock Atlantic 189,688 -
- 9 PINK Try This! Arista 147,274 -
5 10 OUTKAST Speakerboxxx/The Love Below Arista 136,384 -14%
4 1 SHERYL CROW Very Best Of A&M/Interscape 133,980 AT%
7 12 ROD STEWART Great American Senghook 2 J 104,255 -15%
- 13 PEARL JAM Lost Dogs Epic 96,915 -
- 14 BRUCE SPRINGSTEEN The Essential Bruce Springsteen Legacy 93,320 -
9 15 CLAY AIKEN Measure Of A Man RCA 86,727 -20%
13 16 HILARY DUFF Metamorphosis Buena Vista/Hollywaad 74,883 +8%
10 17 LUDACRIS Chicken & Beer Def Jam South/IDJMG 67,001 -25%
14 18 DIDO Life For Rent Arista 66.436 4%
15 19 ALAN JACKSON Greatest Hits Vol.2 Arista 61,497 -9%
16 20 3 DOORS DOWN Away From The Sun Republic/Universal 61,416 -b%
- 21 3 DOORS DOWN Another 700 Miles Republic/Universal 57,653 -
20 22 NICKELBACK Long Road Roadrunner/IDJMG 54,904 +2%
6 23 JARULE Blood In My Eye Murder Inc./IDIMG 51,946 -64%
18 24 THE EAGLES The Very Best Of Elektra/WSM 51,016 -16%
- 25 STONE TEMPLE PILOTS Thank You Atiantic 50,889 -
19 26 CHINGY Jackpot OTP/Capitol 49,280 -16%
28 27 MICHAEL MCDONALD Motown Motown 48,685 +5%
8 28 P.0.D. Payable On Death Atlantic 46,931 -58%
17 29 REM. In Time: The Best Of R.EM. Warner Bros. 46,299 -25%
26 30 BEYONCE Bangerously in Love Columbia 44,422 -8%
29 31 LIMP BIZKIT Results May Vary Fig/interscope 44,244 A%
- 32 DAVE HOLLISTER Real Talk DreamWorks 43,864 -
K] 33 JAGGED EDGE Hard Columbia 43,826 +1%
34 34 LINKIN PARK Meteora Warner Bros. 43,699 +4%
N 35 COLDPLAY Live 2003 Capitol 42,913 -45%
46 36 HARRY CONNICK JR. Harry For The Holidays Columbia 42,579 +53%
36 37 EVANESCENCE Fallen Wind-up 40,974 0%
30 38 JOHN MAYER Heavier Things Aware/Columbia 40,884 6%
39 39 NORAH JONES Come Away With Me Blue Note/Virgin 39,768 +3%
- 40 DREAM THEATER Train Of Thought ELastwest/Flektra/tEG 39,589 -
- a4 MATCHBOX 20 Ep *Ltd” Atlantic 37,897 -
- 42 NICK LACHEY Soulo Universal 37,094 -
12 43 BON JOVI This Left Feels Right Istand/IDJMG 36,675 -51%
32 44 STING Sacred Love A&M/Interscape 36,042 -15%
- 45 SOUNDTRACK Love Actually J 34,979 -
42 46 COLDPLAY Rush Of Blood To The Head Capitol 34,938 1%
21 47 THE STROKES Room On Fire RCA 34,788 -35%
33 48 MARTINA MCBRIDE Martina RCA 34,097 -20%
37 43 R. KELLY The “R." In R&B Collection Vol.1 Jive 32,570 -18%
40 50 TOBY KEITH Unleashed DreamWorks 32,284 -15%

© HITS Magazine Inc.

01 ALBUMS
It's A Rap!

Roc-A-Fella/IDJMG rapper Jay-Z,
Amaru/Inter- e

scope’s Tupac &
and G-Unit/In-
terscope’s G-Unit
take the
place and show
positions on this
week’s HITS Top
50. The latter two &5
are separated by

win,

less than
10,000 albums,
giving Inter-
scope two of
the top three.

143/Re-
prise divo
Josh Groban
proves his ap-
peal runs
deep, with a No. 4 finish and an impres-
sive 367,000 in sales. That’s a little over
1,000 pieces less than 50 Cent posse G-
Unit, at No. 3.

Other top 10 newcomers include At-
lantic’s Kid Rock (No. 8) and Arista’s

Tupac

Pink (No. 9). Holdovers include last
week’s No. 1, DreamWorks Nashville’s
Toby Keith (No. 5); Columbia’s Now Vol.
14 (No. 6); Arista’s Sarah McLachlan
{No. 7); and OutKast (No. 10) — giving
L.A. Reid’s house three of the top 10.
Other chart newcomers are Epic’s Pearl
Jam rarities and B-sides set {No. 13), Leg-
acy’s Bruce Springsteen compilation (No.
14), Republic/Universal’s 3 Doors Down
EP (No. 21), Atlantic’s Stone Temple Pi-
lots greatest hits (No. 25), DreamWorks'
Dave Hollister (No. 32), EastWest/Elek-
tra’s Dream Theater (No. 40), Atlantic’s
Matchbox Twenty EP (No. 41), Universal’s
Nick Lachey solo album (No. 42) and J's

Love Actually
soundtrack (No.
45).

Biggest gainer
of the week is
Columbia’s Har-
ry Connick Jr.,
who goes 46-36
with a 53% jump.

Jay-Z

Next week: Jive’s Britney Spears
should grab the No. 1 spot in a group
of releases that includes Geffen’s Blink-
182, Apple/Capitol/EMI’s Let [t
Be.. Niakal and RCA’s Dave Matthews
Band'’s Live in Central Park.
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Pumping . ::333RTRIREERRRTITIITIILILS:.. .
The Brakes

[ J ®

As the holiday season approaches and the year starts to wind
down, it secems as if the labels are pumping the brakes a little ear-
lier than in the past when it comes to titles that are Going for Adds. Week 0Of 1 1/24/03
Many formats have nothing Going for Adds next week, while oth-
ers are preparing for the deluge ,7 ==
of holiday music coming their
way.

Smooth Jazz in particular is
getting a healthy dose of the
Christmas spirit next week, and
an old AC favorite is coming to
sing carols at the format as well.
Jim Brickman will deliver his
rendition of “God Rest Ye Mer-
ry Gentlemen,” the latest track
from his second holiday LP,

CHR/POP

LUCKY BOYS CONFUSION Hey Driver (Elektra/EEG) No adds

MURPHY LEE f/JJERMAINE DUPRI Wat Da Hook Gon Be
(Fo’ ReelfUniversal)

7 v BRICKMAN

OUTKAST The Way You Move (Arista)
SMASH MOUTH Hang On (lnterscope/

SMOOTH JAZZ

Jim Brickmn

Peace. The |im Brickman & §
Friends Holiday Concert Tour begins right after Thanksgiving on CHRIS BLIZZARD It's A Silent Night (Without You) §
Nov. 28 in St. Louis and runs through Dec. 31, when it wraps up CHR /RHYTHMIC (Rising Storm) §
in Cleveland. The “friends” on this year’s tour include Jeff Tim- §
mons of 98 Degrees, Kristy Starling, Anne Cochran and Tracy Sil- ILONA KNOPFLER Have Yourself A Merry Little Christmas §
verman. Brickman will also present a holiday television concert (Mack Avenue) §
titled Sending You a Little Christmas — Jim Brickman & Friends (fea- BUSTA RHYMES, FAT JOE, CHINGY AND NICK JETHRO TULL We Five Kings (Fuel 2000) §
turing the same friends he will be touring with) that will air on CANNON Shorty (Put It On The Floor) (Hollywaod) g §
select stations nationwide. As for the album itself, it contains both JIM BRICKMAN God Rest Ye Merry Gentlemen ~
classics and originals by Brickman. GLENN LEWIS Back For More (Epic/ (Windham Hl) S
Critically acclaimed Kerry Getz is Going for Adds at Triple A . .
next week}:vith an Originalrt}:me that she hOoPes will become E) hol- U TS oty s fbema etz PLAN 9 Good King W (Plan 9 Fartners/ $

iday classic, “Suspended in December.” The song is one of many MARY J. BLIGE f/EVE Not Today (Geffen)
originals on her CD It's 0 Wonderful Life, which also features both

traditional and contemporary holiday standards. Getz is current-

ly making the rounds in Southern California, and she will hold

her album release party Dec. 7 in San Juan Capistrano, CA. A toy ROCK
7 : j drive will take place at the event URBAN

to benefit chiidren of the Or-
angewood Home, a safe house

for abused kids. No adds
Though holiday music is tak- BUSTA RHYMES, FAT JOE, CHINGY AND NICK

ing over the airwaves, we still CANNON Shorty (Put It On The Floor) (Hollywood)

have a lot of good tunes Going JUVENILE In My Life (Cash Money/Universal)
for Adds that aren't related to
candy canes and caroling. In MARY J. BLIGE #/EVE Not Today (Geffen/ ACTIVE ROCK

particular, we have a couple of

superstar collaborations coming
Nick Cannon to Rhythmic and Urban that are

tied to upcoming films. Busta

Rhymes, Fat Joe, Chingy and Nick Cannon combine to offer URBAN AC Noadds

“Shorty (Put It on the Floor),” a Just Blaze production from the

soundtrack to the motion picture Love Don’t Cost a Thing. The vid-

eo, directed by Gregory Dark (Britney Spears, Staind), is a mile- No adds

high party: Cannon flies around the country in a 727 to celebrate

the end of filming on Love with Fat Joe, Chingy and Busta. Can- ALTERNATIVE

non stars opposite songstress-turned-movie star Christina Milian

in Love, a remake of the 1987 romantic teen comedy Can't Buy Me

Love. The movie will debut in theaters Dec. 12.

Meanwhile, the ladies are showing that they can throw down
as well. Mary J. Blige teams [ 7 y
with Eve as they go for adds
with “Not Today,” the third sin-
gle from Blige's sixth CD, Love &
Life, and the lead single from the
Barbershop 2 soundtrack. Dr. Dre
produced the cut, and Chris
Robinson directed the video,
which features cameos by Ced-
ric The Entertainer and scenes
from the movie. -

Smash Mouth are entering Mary J. Blige
the Pop picture next week as
they present “Hang On,” the latest single from their CD Get the
Picture. Audiences will have a chance to get a grasp of what the

song is about if they check out the movie Dr. Seuss’ The Cat in the is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
Hat, Opening nationwide Nov. 21. gmaffei@radioandrecords.com.

COUNTRY

No adds

CAROLYN DAWN JOHNSON Simple Life (4rista)
TRIPLE A

AC

111N

KERRY GETZ Suspended In December (World In Motion)

MARK LANEGAN Here Comes The Weird Chill
No adds {Beggars Banguet)

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds

— Mike Trias
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That Fall

‘As God is my witness, I thought turkeys could fly’

love the holidays: the falling leaves, the falling
turkeys. Remember the TV show WKRP in Cincin-
nati and the famous “dropping turkeys from a heli-
copter” episode? The brain trust at WKRP thought
it would be a heartwarming holiday gesture to drop
turkeys from a helicopter to enthusiastic onlookers
below. It only took a few turkeys dropping to their
deaths for the staff to determine that turkeys can’t

fly.

My job as a radio promotion and
marketing director was to produce
campaigns that the media loved,
create a buzz in the market and,
most important, increase ratings for
the radio station. | accomplished all
three tasks when I ignored the les-
sons learned from WKRP and decid-
ed to drop turkeys from a helicop-
ter.

Three weeks before
Thanksgiving the on-air
personalities on my radio
station began telling lis-
teners about the first an-
nual Turkey Drop. Once
an hour, everv day, radio
listeners heard the de-
tails: “The day before
Thanksgiving at high
noon, join us at Riverfront Park as
we drop 193 turkeys from a helicop-
ter. Wear a helmet to protect your
head. Bring a basket or net. Every-
one who catches a turkey will get a
free turkey for Thanksgiving.”

When making
promotion and
marketing plans
for 2004, what can
you do to
differentiate
yourself from your
competitors?

Mike Ellis

We did forget to mention one im-
portant fact: Turkeys can’t fly. It
didn’t take long for the phone to
start ringing at the front desk of the
radio station and for our reception-
ist to start giving me dirty looks.

“Are you crazy? Turkeys can't
flyt”

“You guys are nuts. Do you real-

a ize that you will kill those
turkeys if you drop them
from a helicopter? They
can't fly!”

“I'm calling the Hu-
| mane Society to report
| this outrageous act of cru-
| elty!”

“Hello, this is the Hu-
mane Society. We have
heard several reports that
your radio station plans to drop tur-
keys from a helicopter. Is this true?”

“Hi, this is Bev Carr from KREM-
TV news. We have had several phone
calls from your listeners and the Hu-
mane Society. I'm calling to confirm
this: Are you guys really dropping
turkeys from a helicopter?”

Based on the hundreds of phone
calls we received from listeners and
the fact that our receptionist was not
talking to me, I decided to add a dis-
claimer to all of our announcements
saying that “no turkeys will be hurt,
killed or maimed.” It didn’t seem to
help.

Turkey Day

Finally, the big day came. It was
the day before Thanksgiving, one
hour before a helicopter was going
to drop 193 turkeys to the enthusi-
astic crowd below. Hundreds of lis-
teners showed up for the big event.
They had paid attention to the de-

By Mike Ellis

tails we provided prior to the event:
They showed up wearing helmets.
They carried baskets or nets. A few
took it a bit too seriously by show-
ing up with knives. Due to legal con-
cerns, the knives were confiscated
by security.

Athigh noon it was time for hun-
dreds of hungry humans to take
their chances at catching a free
Thanksgiving dinner. In the distance
you could hear the helicopter. Ev-
ervone on the ground looked to the
sky to catch the first glimpse of it.

Prior to Thanksgiving
my competitors were
giving away turkeys
to the third caller. |
gave away turkeys by
dropping them froma
helicopter.

The helicopter buzzed the crowd
a couple of times. Some people
climbed trees and roofs to get a bet-
ter spot from which to catch their
turkey. The helicopter hovered
above the crowd. The doors opened.
Feathers flew out the door.

[ heard someone say, “Oh my
God, they're really dropping tur-
keys!” The crowd was excited. The
TV news cameras captured the cha-
os. Then it happened.

At first, it was just a few. But soon
the sky was full of turkeys. A sigh
of relief swept through the crowd as
the first few hit the ground. [ was
crazy, but I wasn'tstupid: We didn't
drop real living and breathing tur-
keys; we dropped 193 Hallmark pa-
per turkeys that many use for
Thanksgiving decoration. Attached
to cach of these paper turkeys was
acertificate good for one free turkey
at a local grocery store.

What is my point? When making

Washington and WBCN/Boston.”

to sponge off of early on”

front of a mike.”

[Editor's note: He's serious.)

in the last three years.”

Get To Know Dan Mason

Title: “PD, WAKS (96.5 Kiss FM)/Cleveland.”

Brief career recap: “PD/night talent at WMME (92 Moose)/Augusta,
ME, May 1998-November 1999; part-time/swing at WXYV/Baltimore,
October 1997-May 1998. Before that, it was years of interning, cleaning
station vans and filing CDs at some great stations like WPGC/

What possessed you to get into this business? “I'm a second-
generation radio geek. | remember my dad — |7
the other Dan Mason — working as a GM at
KFMK/Houston, and he often did the morning
show on holidays. When | was 6 years old,
remember sitting in with him on Memorial Day
and watching him on the air. | was hooked
after that. Somewhere in my parents’ attic they
have old Memorex cassettes of me doing my
own radio show in the living room. | would play

~‘Cs-for-Cookie-by-the-Cookie-Monster on my—

Fisher-Price record player and give out the

Early influences: “Dave Ferguson and Albie Dee at WPGC. When |
was only 13 they used to let me board-op, answer phones, sit in on
music meetings, etc. Albie actually helped me cut up the aircheck that
got me hired in Maine after | graduated from college.”

Most influential station growing up: “WPGC was the station | grew
up on. There were so many talented people there, like Dr. Dave, Albie
Dee, Jay Stevens and Rob Scorpio. | was lucky to have people like that

First exciting radio gig: “Weekend overnights at WPGC's AM sister
station, which was a Business News format at the time. | would board-
op for Art Bell and then break in three times an hour to do some break,
like ‘Soy beans were up two points today, and the Dow was down 30
points.’ | didn’t even know what any of it meant; | was just glad to be in

What CDs are in your car player as we speak? “Fountains Of
Wayne, Triumph The Insult Comic Dog, Heather Headley and Sam
Cooke Live at the Harlem Square Nightclub.”

Hobbies: “You mean besides moonlighting as a pro wrestler?”

Wheels: “A 1999 Lexus RX 300. | don't really make Lexus kind of
money, but | bought it used two weeks after 9/11, when the car
dealerships were dying on the vine. | pretty much said, ‘T'll give you a
ham sandwich and a bag of chips,’ and they were like, ‘Sold!™

Favorite sports teams: “Houston Rockets, Tennessee Titans.”

Favorite cereal: “Quaker Oatmeal Squares — the kind sprinkled in
brown sugar. The cinnamon ones suck.”

Read any good books lately? “The Five People You Meet in
Heaven by Mitch Albom — one of the most inspirational things I've read

Current radio stations you admire, other than your own, and
why: “'m a big fan of Tampa radio: WFLZ is one of the best-imaged
stations in the country — Eric Chase is one of the best. Orlando is a
tremendous programmer and has a great station across the street at
WLLD. WIOQ/Philadelphia is fantastic as well.”

Optional wacky anecdote: “My parents were recently in town and
came to see the wrestling side career firsthand. | can't begin to tell you
the amount of pride they felt as they watched their oldest son get
choke-slammed to the mat by a masked man named The Purple
Hooter as the crowd chanted, ‘Mason's a pussy!”

Dan Mason

‘Turkey of the Day’ award to the bully in first grade who kicked my ass
on the playground every day.”

promotion and marketing plans for
2004, what can vou do to differenti-
ate yourself from your competitors?
Prior to Thanksgiving my competi-
tors were giving away turkeys to the
third caller. 1 gave away turkeys by
dropping them from a helicopter.

Mike Ellis is with the Broadcast Team
and can be reached at mellis@ tbteam.
com,

| TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1659
or e-mail;
kcarter@radioandrecords.com
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® EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES November 21, 2003
Caitout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of October 26-November 1.

CHB/POP i CALLOUT AMERICAe

TOTAL AVERAGE
i o | WOMEN WOMEN WOMEN MID- HOT SCORES

lM/L/,,m/

ARTIST TITLE LABEL(S) T™w Lw 2W 3w & 12-17 18-24  25-34 | EAST SOUTH WEST WEST By ANTHONY ACAMPORA
FABOLOUS fITAMIA Into You (Desert Storm/Flektra/EEG) 403 409 409 409 940 220 ( 399 401 409 [394 411 409 399 |

|
BEYONCE' f/SEAN PAUL Bahy Boy (Columbia/ 392 396 403 4.07 986 323 | 389 385 4.01 {384 399 396 387 | abolous holds the top spot yet

| again on Callout America with “Into
STACIE ORRICO (There’s Gotta Be) More To Life (Forefront/Virgin) 3.89 3.90 3.85 3.84 9806 1889 | 384 393 391 | 403 387 3.84 384 You” (Desert Storm/Elektra/EEG),
featuring Tamia. While a lot of sta-
tions dismissed it as a Rhythmic hit,
the research shows this song has stay-
ing power and a lot of passion scores
CHRISTINA AGUILERA fiLIL’ KIM Can't Hold Us Down/2C4)  3.88 404 4.02 394 951 200 386 3.83 394|379 393 410 3.70 from the CHR/Pop audience. It ranks
second with teens and is first 18-24
NELLY f(P. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universal) 3.87 3.81 389 3.89 974 326} 387 382 392 (388 397 392 371 and 25-34.

Stacie Orrico has slowly created a

BABY BASH Suga Suga (Universal) 389 393 384 376 911 189 | 411 375 382 | 396 3.84 388 391

BLACK EYED PEAS Where Is The Love? (A&M/interscope) 388 392 392 392 989 334 38 390 390 {393 370 392 399

LI’ JON & THE EASTSIDE BOYZ Get Low (TV/T) 383 385 389 392 969 289 | 398 388 361|375 391 374 393 . o :
huge-testing song with “(There’s Got-
HP) LUDACRIS fiSHAWNNA Stand Up (Def Jam South/I0JMG) 382 383 384 386 977 286 | 393 381 373 {373 377 398 382 | ta Be) More to Life” (Fore[ront/Vir-
gin), which leaps to No. 3 this week.
MATCHBOX TWENTY Bright Lights (At/antic) 380 393 380 364 849 209 | 379 389 374 {375 393 384 369 | “More” ranks ninth with teens, sec-
, ond 18-24 and fifth 25-34.
FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC) 378 380 381 378 900 249 | 382 364 389 |378 380 3.67 3.76 Baby Bash is now No. 4 with
SANTANA f/ALEX BAND Why Don't You & | (Arista) 374 387 392 388 906 326 | 363 380 378 373 382 359 381 | SugaSuga” (Universal). The new-
comer is the top tester with teens and
SIMPLE PLAN Perfect Lava) 373 381 - ~ 877 186 3.75 366 3.77 |384 382 358 367 | isninthamong women25-34.
Lil Jon rises to No. 8 with “Get
OUTKAST Hey Ya! (Arista) 373 372 374 362 929 160 | 377 363 3.79 |3.72 382 366 3.71 Low” (TVT). “Low” is third with
teens and fifth 18-24.
HAIR Why Can't 12 (Capito) ! L : ) 1 2. ! 64 379 | 364 402 379 3.
LzPp y Can't 12 (Capitol) 372 387 383 377 911 257 372 364 3 364 4.02 379 3.40 T,
HILARY DUFF Sa Yesterday (Buena Vista/Hollywood) 371 382 378 367 946 229 | 360 367 3.87 | 381 392 368 344 | “Stand Up” (DefJam South/IDIMG).
“Stand” tests fourth with teens and
MARGON 5 Harder To Breathe (Octonel) 370 382 379 374 854 243 | 377 365 369 |3.75 386 369 349 | ninth1so4.
" Matchbox Twenty are top 10
STAIND So Far Away (Flig/Elektra/EEG) 369 — - - 908 271 | 343 381 381|358 361 396 3.62 overall this week with “Bright Lights”
TRAPT Headstrong (Warner Bros.) 369 373 367 359 920 286 | 367 372 368|358 375 374 370 | (Atlantic). The track ranks fourth
among women 18-24.
NICKELBACK Someday (Roadrunner/|DJMG) 358 - - - 843 229 | 359 361 355 350 366 3.64 3.52 Fountains Of Wayne have the 11th-
) ' best testing song overall with “Stacy’s
JOHN MAYER Bigger Than My Body (Aware/Columbi) 356 365 352 337 917 300 | 345 370 354 |358 374 369 328 | \1oo (S Curve/EMO). It ranks 10th
7 5-3
NO DOUBT it's My Life finterscope) 355 - - - 786 169 341 362 362 |348 349 359 356 | ithieensandseventh2s3i

Each week you can view Callout

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 351 - = = 843 19.7 | 353 361 339|363 367 344 3.29 America online at www.bullsi.com.
This weck’s password: shaev.

BRITNEY SPEARS fIMADONNA Me Against The Music (/ive) 348 - 370 373 886 246 | 335 348 360 ;341 371 346 332

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffoik, New York, Philadeiphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atianta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Los
Angeles, Portland, Sacramento, Salt Lake City, San Diego, Seattle, Spokane, Tucson.

if no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

We print your logo using up to four &

- spot colors. iy gl ey Sas P.0. Box 750250 Houston,

S : TP~ & Texas 77275-0250

) ZTJZZCJJ;T coneerts, events and ‘Qaég‘? 713/507-4200 713/507-4295 FAX
= Packaged on a roll and easy to use. P < o> ri@reefindustries.com

S Up to 3' High and 6' Wide ‘ 3 www.reefindustries.com

< Weather-resistant 1 - 800_23 1 _‘6 0 7 4 Lo
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W WEK  ARMST TITLE LABELSS S pLavs AUT%)T%?(CE T N | Most Added”
1 1 BEYONCE f/SEAN PAUL Baby Boy (Columbia) 8382 311 673973 14 12400 | wwwirradds.com
2 2 3 DOORS DOWN Here Without You (Republic/Universal) 8310 -260 653951 16 122/0 ARTIST e LA a005 |
7 € OUTKAST Hey Ya! Aristal 7083 1137 578362 10 12801 | o e %
6 o BABY BASH Suga Suga (Universal) 6496 +448 482328 13 1111 JAY-Z Change Clothes (Roc-A-Fella/iDJME) 19
3 5  FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC) 6451 61 425152 12 125/0 | SHERYLCROW The First CutIs The Deepest A&M/nterscape/
5 @ TRAPT Headstrong (Warner Bros,) 6084 +21 472110 18 1150 | EVANESCENCE My immortal fWindp/
4 7 SANTANA f|ALEX BAND Why Don't You & | (Arista) 5896 279 441407 22 122)0 ;E?:';:Esmpfﬂg':el‘f X: J,“’;ﬁ;ﬁ%"‘ ::
8 8  MAROON 5 Harder To Breathe (Uctone/J) 5046 641 413475 22 12310 | KELLY CLARKSON The Trouble With Love Is (RCA) 13
10 0 STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin) 4762 +42 339526 17 12215 OUTKAST The Way You Move (Arists 13
9 10 NELLY f{P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 4723 618 363800 23 1190 | KELIS Milkshaxe Star Trak/Arista) 13
13 @) BRITNEY SPEARS f/MADONNA Me Against The Music (Jive/ 4687 +66 328155 6  129/0
1 12 LIL' JON & THE EASTSIDE BOYZ Get Low /7/7) 4480 235 308427 15  103/0
15 & NODOUBT It's My Life finterscope) 4111 +433 313667 5 1270 | Most
16 D SIMPLEPLAN Perfect (Lava) e +a5 34912 10 nan | Increased Plays
12 15  CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down /RCA) 3932 706 344128 13 12100 oL
14 16 BLACKEYED PEAS Where Is The Love? (A&Miinterscope) 3812 575 303165 27 12500 | amnst Tme s NCREASE
17 @ MATCHBOX TWENTY Bright Lights (Atiantic) 3635  +173 232908 13 1010 | OUTKAST HeyYa! (Arista +1137
18 @ LIZPHAIR Why Can't1? (Capital 3597  +193 233482 16 1183 | CHRISTINAAGUILERA The Voice Within (RCA) L
19 @  NICKELBACK Someday (Aoadrumner/BIMG) 325 433 232668 9 UTH | Cayann g e O -
24 €@ CHRISTINA AGUILERA The Voice Within (CA) 3060  +814 231904 3 1263 | LUDACRIS fISHAWNNA Stand Up DefJam South/DMG) =482
21 @ MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 3053 +253 217168 7 109/0 | BABY BASH Suga Suga (Universa)) +448
26 €D  CLAYAIKEN Invisible (RCA) 2798  +559 197062 6 1107 | SIMPLEPLAN Perfect flaus i
27 @  LUDACRIS {/SHAWNNA Stand Up (Def Jam South/DJMG) 9705 +482 187621 6 974 fé’s‘;‘l’c"fgl&;gg;'ﬁlfﬁ”fgj”ﬂmm} o
29 @ CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTP/Capitol) 2700 +755 166430 4 9315 NICKELBACK Someday (Roadrunner/iDJMG) +363
23 €D  STAIND So Far Away (Flip/Elektra/EEG) 2583  +236 164012 13 971
25 @ BUBBA SPARXXX Deliverance (Beatclub/Interscope) 2381 +137 119655 12 8811
’ 22 27  FABOLOUS fITAMIA Into You (Desert Storm/Flektra/EEG) 2264 -308 208328 19 83/0 Most
28 € FEFE DOBSON Take Me Away (Island//0JMG) 2189 +178 114334 10 10502 Played Recurrents
20 29  HILARY DUFF So Yesterday (Buena Vista/Hollywood) 2084 8930 164471 17 115/0
31 30 BLACK EYED PEAS Shut Up /A&Miinterscope) 1825 98 96920 8  89I0 | ARTIST TILE LaBELS TOTAL PLAYS
35 €] NELLY FURTADO Powerless (Say What You Want) (DreamWorks) 1778 +5 89219 6 9572 g;"c‘éxﬁfl'nfga“gfh‘3(;;/‘"/:;’; /5;’/’7%’7/ , f;;g
37 €D ENRIQUE IGLESIAS Addicted finterscape) 1509 +55 95026 4 9612 | penerrieno M’Z;’m,.c / erscone 691 |
32 33 MYA My Love Is Like...Whoa (A&M/interscope/ 1492 -382 102339 16 116/0 JASON MRAZ The Remedy (I Won't Worry] (Elektra/EEG) 1689
| 34 34 50 CENT P.L.M.P. (Shady/Aftermath/interscope) 1465 -318 98965 18 104)0 JUSTIN TIMBERLAKE Rock Your Body (Jive/ 1685
30 35  JOHN MAYER Bigger Than My Body (Aware/Columbia) 1465 470 95640 13 91)0 Ec;\"&i‘;gﬂ‘ég";‘;/UHZ/TC:{%’/(WU} :gg:
| 42 €D JESSICASIMPSON With You (Columbia) 1435 <405 114208 2 9715 | e ) g 529 |
[ 33 37  KELLY CLARKSON Low (RCA) 1434 -430 121497 15 100/0 KELLY CLARKSON Miss Independent (RCA) 1352
39 €D DIDO WhiteFlag (Arista/ 1363  +207 105828 7  56/7 | SEAN PAUL GetBusy (vP/Atlantic/ 1076
40 €@ FUEL Falls On Me (Epic/ 1290 +171 43080 6 836 &Ng;i:’;ﬁc:f’;fmgf'f GNRUAY7 [;/I;‘VAIVIYGJ o 'gg;
36 40  JUSTIN TIMBERLAKE Senorita (ive/ 1221 21 92418 20 100 | e 0w V‘\’,‘;en ﬁfnysonf'/ﬁep‘;b;cfumm// -
46 m OUTKAST The Way You Move (Arista/ 1199 +333 113253 2 46/13 LUMIDEE Never Leave You - Uh Ooh, Uh Ooohl Universal) 932
41 @ EAMON F**k It {I Don't Want You Back) /ive/ 1187  +137 74596 4  57/8 | LIL'KIM 150 CENT Magic Stick (Queen Bee/Atlantic) 892
38 43 ATARIS The Boys Of Summer (Columbia) 1026 314 65648 20  89/0 SIMPLE PLAN Addicted (Lava) 837
5 @ JoSHKUEY b bond w7 s | SSeese
| 43 45 LIVE Heaven (Radioactive/Geffen) 899 -110 66006 18 40/0 TRAIN Calling All Angels (Columbia) 654
| @  LINKIN PARK Numb (Warner Bros.) 894  +165 38681 1 60/6 | DJSAMMY & YANOU Heaven (Robbins) 634
50 @ BLAQUE I'm Good (Elektra/EEG) 793 +46 36845 4 5412 LTI ST e () 612
48 48  YOUNGBLOODZfLIL' JON Damn! Arists 780 16 43213 3 260 | e e e e
@  WILLA FORD f/LADY MAY A Toast To Men (Lava/Atlantic) 777 +70 38556 1 515 | JEWEL Iwition (Arlsntic 577
49 @ 0.A.R. Hey Girl fLava/ M 0 28980 3 502 THALIA fIFAT JOE | Want You (EM/ Latin/Virgin) 544
e e e et | v sonct v e o] pye e ong i ne arger nreace noys || Detailed station playlists for all R&R
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporters are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week .
increases intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. www.radioandrecords.com.

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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« CHR/POPTOP 50 INDICATOR

» November 21, 2003
R&R’S EXCLUSIVE REPORTED OVERVIEYW OF NATIONAL AIRPLAY

LAST
WEEK

W~ W N =

Debut

Debut

Debut
45
48

Illwgbwwbb
o W W N N O

WEEC  ARTIST TITLE LABEL(S) pATS pLATS AJ%%?EE CHART
1 3 DOORS DOWN Here Without You [Republic/Universal) 2969 -24 73117 17
2 BEYONCE' f/SEAN PAUL Baby Boy (Cojumbia) 2865 -50 73086 13

9 FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC) 2705 +46 67488 11

o TRAPT Headstrong (Warner Bros.) 2353 +148 55125 21
5  SANTANA fJALEX BAND Why Don't You & | (Arista) 2260 -148 52070 22

0 OUTKAST Hey Ya! (Arista) 2244 +330 54497 1

0 BABY BASH Suga Suga (Universal) 2050 +180 53641 1"
8  MAROON 5 Harder To Breathe (Octone/J) 1923 -260 41032 20

o NO DOUBT It's My Life finterscope/ 1854 +226 45631 5

@ MATCHBOX TWENTY Bright Lights (At/antic/ 1781 +107 41448 14

m STACIE ORRICO (There's Gotta Be) More Ta Life (ForeFront/Virgin} 1765 +58 43050 17

@ BRITNEY SPEARS f/MADONNA Me Against The Music (Jive/ 1657 +32 39515 6
13 NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather Bad Boy/Universall 1602 -298 a0 21

m NICKELBACK Someday (Roadrunner/iDJMG) 1504 +87 36318 10

@ MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 1449 +112 35370 8

@ LIZ PHAIR Why Can't 1? (Capitol) 1376 +41 38930 16
17 CHRISTINA AGUILERA f{LIL' KIM Cant Hold Us Down (RCA/ 1363 -283 30883 19

@ SIMPLE PLAN Perfect [Lava/ 1304 +191 34998 8

@ LIL" JON & THE EASTSIDE BOYZ Get Low (71/7) 1228 +56 29477 9
20  BLACKEYED PEAS Where Is The Love? (A&M/interscope/ 1172 212 24450 26

@ CHRISTINA AGUILERA The Voice Within (RC4) 1082 +308 27101

@ NELLY FURTADO Powerless {Say What You Want} (DreamWorks) 916 +25 25693 6

@ CLAY AIKEN Invisible /RCA/ 896 +231 25205

@ BUBBA SPARXXX Deliverance (Beatclub/Interscope/ 896 +77 19717 12

@ STAIND So Far Away (Flip/Elektra/EEG) 843 +54 19545 14
26 JOHN MAYER Bigger Than My Body (Aware/Columbia) 831 -275 16817 14

@ FEFE DOBSON Take Me Away (Island/IDJMG) 791 +61 18635 1

28 HILARY DUFF So Yesterday (Buena Vista/Hollywood) 754 -389 15818 16
29  BLACKEYED PEAS Shut Up (A&M/interscope) 142 -13 16208 9

@ ENRIQUE IGLESIAS Addicted (interscope) 686 +42 16964

@ LUDACRIS f/SHAWNNA Stand Up (Def Jam South/IDJMG) 655 +135 16161

@ CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTF/Capitol) 647 +160 16443

33 MYA My Love Is Like... Whoa (A&M/interscape/ 546 -292 12069 16

@ DIDO White Flag (Arista/ 525 +23 13057 9

35 KK All The Pieces findependent 451 -18 10788 12

@ SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 419 +134 11761

@ DASHBOARD CONFESSIONAL Hands Down (Vagrant/ 419 +75 10312 3

38  FABOLOUS t/TAMIA Into You (Desert Storm/Elektra/EEG) 400 -82 8855 18

39 KILEY DEAN Who Will I Run To? (Beatclubyinterscaope) 369 -1 10713 1

@ LINKIN PARK Numb (Warner Bros.) 355 +59 8035 2

41  KELLY CLARKSON Low (RCA) 339 -237 8196 14

42 50 CENT P.LM.P. (Shady/Aftermath/interscope) n -85 6928 16

@®  JOSH KELLEY Amazing (Hollywood) 296 +1 8630 7

@ LIMP BIZKIT Behind Blue Eyes (Flip/interscape/ 267 +72 5240 1

45  PINK Trouble (Arista) 257 -161 5062 8

@ JESSICA SIMPSQON With You (Columbia) 254 +132 7976 1

@ OUTKAST The Way You Move (Arista) 253 +92 7138 1

@ JAY-Z Change Clothes (Roc-A-Fella/IDJMG) 248 +122 4945 1

49 JUSTIN TIMBERLAKE Senorita (ive/ 244 13 5636 19

@ 0.A.R. Hey Girl {Lava/ 243 +12 7192 2

WEEKSON  TOTAL STATIONS:

ADDS

50/0
49/0
49/0
4812
460
48/0
410
410
50/1
46/0
431
45/0
42i0
47/0
ain
4211
3
412
39/0
36/0
am
4211
416
4011
32N
26/0
3412
251
36/0
43n
m
3413
18/0
2113
13/0
3an7
3512
13/0
2710
2512
13/0
13/0
1410
2212
101
2013
21110
19/5
14/2
13/0

50 GHR/Pop reporters. Songs ranked by total plays for the airpiay week of Sunday 11/9 - Saturday 11/15.
© 2003 Radio & Records.

Most Added’

www.rrindicator.com

ARTISTTITLE LABEL(S) ADDS
SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 17

KELLY CLARKSON The Trouble With Love Is (RCA/ 12
OUTKAST The Way You Move (4rista/ 10
PINK God Is A DJ {Arista) 10
CLAY AIKEN Invisible (RCA/ b
JAY-Z Change Clothes (Roc-A-fella/iDJMG) 5
P.0.D. Will You (Atlantic) 5
M. LEE f/J. DUPRI Wat Da Hook Gon Be (Fo’ Reel/Universal) 5
KELIS Mikshake (Star Trak/Arista) 4
BARENAKED LADIES Another Postcard (Chimps) (Reprise/ 4
BLINK-182 Feeling This (Geffen/ 4
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (0TP/Capitol) 3
DIDO White Flag (Arista) 3
JESSICA SIMPSON With You (Cofumbia) 3
EAMON F**k It {{ Don't Want You Back| (ive/ 3
DEFAULT (Taking My) Life Away (TVT) 3
Most
IncreasedPlays
TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE
OUTKAST Hey Ya! (Arista) +330
CHRISTINA AGUILERA The Voice Within (RCA) +308
CLAY AIKEN Invisible (RCA) +231
NO DOUBT It's My Life flnterscape/ +226
SIMPLE PLAN Perfect ({ava/ +191
BABY BASH Suga Suga (Universal) +180
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (0TP/Capitaf) +160
TRAPT Headstrong (Warner Bros.) +148
LUDACRIS {/SHAWNNA Stand Up (Def Jam South/DJMG) ~ +135

SHERYL CROW The First Cut Is The Deepest (A&M/interscape) +134

JESSICA SIMPSON With You (Columbia) +132
JAY-Z Change Clothes (Roc-A-Fella/iIDJMG) +122
MICHELLE BRANCH Breathe (Maverick/Warner Bros.) +112
MATCHBOX TWENTY Bright Lights (At/antic) +107
KELLY CLARKSON The Trouble With Love Is (RC4) +103
OUTKAST The Way You Move (4rista/ +92
NICKELBACK Someday (Roadrumner//iDJMG) +87
JASON MRAZ You And | Both (Elektra/EEG) +87
BUBBA SPARXXX Deliverance (Beatclubyinterscope) +77
DASHBOARD CONFESSIONAL Hands Down (Vagrant) +75
LIMP BIZKIT Behind Blue Eves (Flig/interscope) +12
FEFE DOBSON Take Me Away (Island/iDJMG) +61
EAMON F**k It {{ Don't Want You Back) (Jive/ +61
LINKIN PARK Numb (Warner Bros.) +59
STACIE ORRICO (There's Gotta Bel... (Forefront/Virgin) +58
LIL" JON & THE EASTSIDE BOYZ Get Low (TVT) +56
STAIND So Far Away (Flip/Elektra/EEG) +54
EVANESCENCE My Immortal (Wind-up) +54
JUSTIN TIMBERLAKE I'm Lovin' It (Jive/ +47
FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC) +46

On

Track

* FREE

Featuring hits from leading contemporary christian artists

Also Available:

and backstage interviews

* WEEKLY PROGRAM
* VOICE OUT 28:00

POWERLINE
MASTERCONTROL
COUNTRY CROSSROADS
STRENGTH FOR LIVING
AT A GLANCE SPOTS

FamilyNet
radio

www.FamilyNetRadio.com
e-mail: Info@FamilyNetRadio.com

800.266.1837




30 -  CHR/POP

» MNovember 21, 2003

( P America’s Best Testing CHR/Pop Songs 12 + N New & A Ctive
‘ [ § For The Week Ending 11/21/03
I Women Women Women YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/DJMG)
Artist Title (Label) TW LW Familiarity Burn  12-17  18-24  25-34 Total Plays: 742, Total Stations: 17, Adds: 5
| 3DOORS DOWN Here Without You (Republic/Universal) 414 421 9%  25% 411 423 411
MAROON 5 Harder To Breathe (0ctonelJ) 413 419 94% 2% 416 396 419 ! KILEY DEAN Who Will | Run To? (Beatclubyinterscape)
SANTANA f/ALEX BAND Why Don't You & | Arista/ 399 406 90% 28% 386 400 4.12 Total Plays: 699, Total Stations: 46, Adds: 3
SIMPLE PLAN Perfect Lava) 399 402 88% 23% 441 408 362
TRAPT Headstrong (Warner Bros.) 399 400 85% 23% 425 397 377 ,
NICKELBACK Someday (Boadrunner/IDJHG) 397 401  79%  14% 412 400 390 D ELELTIMALE b W22
o ) Total Plays: 684, Total Stations: 64, Adds: 5
MATCHBOX TWENTY Bright Lights (Atantic/ 395 398 78% 14% 371 407 392
STACIE ORRICO (There's Gotta Be) More To Life (ForeFront/Virgin/ 392 399  90% 22% 407 398 361
MICHELLE BRANCH Breathe (Maverick/Warner Bros) 386 383 89% 18% 395 382 388 DASHBOARD CONFESSIONAL Hands Down (Vagrant)
LIZ PHAIR Why Can't 1? (Capitol) 384 385 84% 23% 379 3.81 3.85 Total Plays: 652, Total Stations: 60, Adds: 8
NO DOUBT it's My Life /interscope/ 378 377 78%  14% 355 369  4.08
FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 374 365 98%  38% 418 350 3.26 _ ,
STAIND So Far Away (Fljp/Elektra/EEG) 374 - 14% 17% 367 395 373 ?EILJSP:\:SESEZ? ?;fa’l g’t‘z/:ff::’gq A 13
CHRISTINA AGUILERA f/LIL’ KIM Can't Hold Us Down (RCA) 373 375 97%  44% 378 383 380 ' I
KELLY CLARKSON Low (RCA/ 373 384 93% 30% 383 372 370
BLACK EYED PEAS Where Is The Love? (A&M/interscope) 372 375 99%  60% 361 359 391 SHERYL CROW The First Cut Is The Deepest /A&Minterscape/
OUTKAST Hey Ya! (Arista) 372 362 89%  26% 343 393 386 Total Plays: 561, Total Stations: 43, Adds: 18
FEFE DOBSON Take Me Away (/sland//0JMG) 365 - 53% 10% 393 356 342
| BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 354 363 99% 54% 336 371 372 -
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad/ Boy/Universa) ~ 3.48 365  98%  53% 351 345 374 #'l“l);TU”TUS"%WT(M"V"’””‘_/H"’/??;/ s
" HILARY DUFF So esterday Buena VistaHollywood) 347 359 97%  42% 324 340 373 otal Plays: 543, Total Stations: 43, Adds: 2
1 BABY BASH Suga Suga (Universal) 344 361  79%  30% 345 358 368
l JOHN MAYER Bigger Than My Body (4ware/Columbia) 339 350 85% 30% 3.38 340 351 NICK LACHEY This | Swear (Universal)
MYA My Love Is Like... Whoa (A&M/interscope) 332 316 97% 49%  3.30 3.31 345 Total Plays: 517, Total Stations: 42, Adds: 3
" LIL’ JON & THE EASTSIDE BOYZ Get Low (717 331 347 88%  39% 348 356 320
| PINK Trouble Arista 330 354  88%  30% 311 327 34
BRITNEY SPEARS fMADONNA Me Against The Music (Jive/ 325 334  94% 31% 312 335 334 | | JASONMRAZYouAnd | Both (Elektra/tEG)
" BUBBA SPARXXX Delverance (Beatclub/nterscope) 322 332 4%  19% 310 347 30 | | |otelPlays: 485 Total Stations: 54, Adds: 6
FABOLOUS fTAMIA Into You (Desert Storm/Elektra/EEG) 319 345  80% 39% 315 332 357
50 CENT P.LM.P. (Shady/Aftermath/Interscope/ 302 315  97% 60% 312 328 311 JAY-Z Change Clothes /Roc-A-Fella/iDMG)
Total sample size is 492 respondents. Total average favorability estimates are based on a scale of 1-3. (1=cisfike very much. 5 = like very much). Total tamiliarity represents the percentage | Total Plays: 465, Totaf Stations: 51, Adds: 19

of respondents who recognized the song. Total burn represents the number of respondents who Said they are tired of hearing the song. Songs must have 40% familianity to appear on

survey.Sample composition 1s based on persons 12+ Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com ‘
results are not meant 0 repiace callout research The results are intended to show opinions of participants on the the Internet only. RateTheMusic 1s a registered trademark of Rate Thellusic com | Songs ranked by total plays
\ The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.
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A DIFFERENT MR. SIMPSON nick Lachey, co-star of the MTV show
Newlyweds, which catapuited him beyond his status as a 98 Degrees heartthrob
and cemented him in our hearts and minds as Jessica Simpson’s better half,
stopped by KSLZ (Z107-7)/St. Louis. Seen here are (I-r) Universal’s Marissa
Spinale, KSLZ PD/afternoon guy Boomer, Universal's Dave Reynolds, Lachey and
Universal’s Val DeLong.

AY = W et |

KRACKER AND KHEESE x0ip/Alexandria, LA recently celebrated its 25th birthday, marking the fact that it's now
old enough to rent a car without paying a surcharge, and Uncle Kracker stopped by to participate in the festivities. Seen
here are (I-r) KQID co-owner Charles Soprano, Kracker and KQID PD Ron Roberts.

Please Send Your Photos 7
- )T
R&R wants your best snapshots SWEET LIKE ASS-KICKING HONEY Jessica i has moved beyond
(CO|OF or black & wh ite). her character in Dark Angel and hit the road to promote her new movie, Honey.
After showing off some of her kung-fu moves, she posed for this picture with the
Please include the names and titles of all pictured and send them to: WWWQ (Q100)/Atianta Bert Show morning crew. Pictured are (I-r) Bert Show
Executive Producer Jeff Dauler and News Director Melissa Carter, Alba and Bert

R&R, c/o Keith Berman: kberman@radioandrecords.com Show co-host Jenn Hobby and host Bert Weiss.

www americanradiohistorv com
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_ .CHR/POP REPORTERS

-
Stations and their adds listed alphabetically by market N

WFLY/Albany, NY*
PO: Donnie Michaels
MO: Jobn Foxx

BEL SISTERS

BEYONCE

PINK

EAMON
ROC PROJECT {/TINA ARENA

WKKF/AIbany, NY*
PO/MD: Rob Dawes
OUTKAS

BLAQUE
WYCLEF JEAN YMISSY ELLIOTT
JC CRASEZ

KOID/AIexandria LA
PD/MD: Ron Rob
2 CHAISTINA AGUTLr_RA VLL'KIM
YL CROW

SMASH MOUTH
ADELAYDA

WAEB/Allentown, PA*
PO: Laura St. James
MO: Mike Kel

4 FEFE DOB!

KPRF/Amarillo, TX
OM: Les Montgomery
PD/MgCMarsnal Blevins
SHERYL CROW
GEMIN YNB RIDAZ
LIMP BIZXIT
CLAY AIKEN
BABY BASH

KGOT/Anchorage, AK
OM: Mark Murphy

PD: Bill Stewart

No Adds

WIXX/Appleton, Wi*
PO/MD: David Burns
No Adds

WSTR/Atlanta, GA*
OM: Clarke Brown

PD: Dan Bowen

APD: J.R. Ammons

MD: Michael Chase

WWW0/Allanta, GA*
OM/PD: Dytan Surague
MD JeH Miles

| PNK
POD
BLINK-182
DEFAULT

WAYV/Atlantic City, NJ*
PD/MD: Paul Kelty
3 QUTKAST

PINK

WINY/Augusta, GA*
PO: Jana Sufter
2 JOSH KELLEY

KHFI/Austin, TX*
POMO: Tnm%Austm
1 SARAH MCLACHLAN

DEFAULT
PINK
SHERYL CROW

WFMF/Baton Rouge, LA*
PD: é(evm Cqmgl‘:elrlﬂn

KQXY/Beaumont, TX*
PD/MD: Brandin Shaw
APD: Patrick Sanders

4 STACIE ORRICO

2 FUEL
1 JA
KELLY CLARKSON

WXYK/Biloxi, MS*
PD: Kyle Curley
MO: Lucas
20 STACIE ORRICQ
4 LIZPHAIR
1 JAGGED EDGE
JESSICA SIMPSON

WMRV/Binghamton, NY
DM: Jim Free

PD/MO: Bobby D

APD: Sefena

No Adds

WQEN/Birmingham, AL*
PO: Johnny V.
MD: Madison Reeves

KSAS/Boise, ID*
PO: Hoss Gn!
MURPHY LEF tERMAINE DUPRI

KELIS
WILLA FORD YLADY MAY

KZMG/Boise, ID*
PD: Jim Allen
3 NICX LACHEY
YOUNG GUNZ
2 DEFAULT
PINK

POD
MURPHY LEE #JERMAINE DUPRI

WXKS/Bostan, MA*
OM: Dale Dorman
PO: Cadnllav: Jack McCartney
APDMO: D;
9 DA"HECJARDC FESSIONAL
1 LUDACRIS YSHAWNNA
EVANESCENCE

o

WKSE/Buttalo, NY*
PD: Dave Universal
MO: Brian wlme
5 SARAH MCLACH
3 wmfnfmmussv ELLIOTT

WXXX/Burlington*
PO/MD: Ben Hamitton
APD: Pete Belair

& LIMP BIZKIT

2 MYZ

PINK
SHERYL CROW
POD

BLINK-182
DEFAULT

WIKL/Canton, OH*
POMD: John Slewart
6 LIMPBZKIT

5 PINK
4 JESSICA SIMPSON
3 BEYONCE'

WRZE/Cape Cod, MA
DM: Steve McVie
PDAMD: Shane Blue

16 JUSTIN TIMBERLAKE

12 THALIA GFAT JOE

SHERYL CROW
MURPHY LEE YJERAMAINE DUPRI

KZIA/Cedar Rapids, |A

OM: Rob Norlon

POMD: Eric Hanson
SHERMLCAOW

WSSX/Charleston, SC*
PD: Mike Edwards
APD'MD: Karen Paige
EVANESCENCE
DEFAULT

WVSR/Charleston, WV
OM: Jeft Whitehead

PD: Chris Camnichae)

MD: lo

EVANESCENCE
LINKIN PARK
NELLY FURTADO
KELLY CLARKSON
PINK

WNKS/Charlotte*
SM: Rob Whitehead
PD: John Reynolds
MD: Keli Reynolds

13 LiZ PHAIR

WKXJ/Chattanooga, TN*
DM: Clay Hunnicutt

PO: Tommy Chuck

MD: Riggs

No Adds

WKSC/Chicago, IL*
PD: Rod Phillips
MD Jelf Murray

2 CLAV AKEN

KLRS/Chico, CA
PO/MO: Enc Brown
SHERYL CROW
1 PiNK

WKFS/Cincinnati, OH*
OM: Scott Reinhart
PD: Oanna DeCoster
APD/MD: Eddie Rupp
it YOUG GURZ
1 wqu‘ wa MISSY ELLIOTT
BLINK-

WAKS/Cleveland, OH*
DM: Kevin Metheny
PD: Dan Mason

APD MD Kaspev
14 Yt

WYCLEF JEAN IMISSY ELLIOTT
JESSICA SIMPSON

KKMG/Colorado Springs, CO*
0OM: Babby Irws
PD: cnan Ruver

N D(EL&A
JAGGED EDGE

WNOK/Columbia, SC*
OM: Dan Balla

PD: T.J. McKay

APD: Sammy Owens

M0: Pancho

'VANESCEMCE

WBFA/Columbus, GA
OM: Brian Waters
PD/MO: Wes Carrolt
APD Amanda Lister
4 QUTKAST

4 BLINK-182

1 CHAIST NA AGUILERA

1 SHERYL CROW

WCGQ/Columbus, GA
DM/MD: Bob Quick

1 ALL-AMERICAN REJECTS

1 YOUNG GUNZ

1 MURPHY LEE LUERMAINE DUPR)

3 NATURAL

1 BARENAKED LAD £5

T PINK

BLINK-182

WNCI/Columbus, OH*
PD: Jimmy Steele
APD/MD Joe Kelly

1 SHERYL CROW

KELLV CLARKSON

KHKS/Dallas, TX*
PD: Brian Bridgman
APD/MD. Femando Ventura
14 STAIND
$ DIDO
KILEY DEAN
EVANESCENCE

KRBV/Dallas, TX*
PD: Dan Kieley
SII:]D:BILI?IX Valentine
: Bethany Parks
6 JC CHASEZ

W

v{;uv'/(vi{g y}N 1l aosu LT

WGT7JDay10n, OH*
OM:4.D. K
PD/APD/MD Scon Sharp

JESS\CA SIMPSON
KELLY CLARKSON

WVYB/Daytona Beach, FL*
PO: Kotter
No Adds

KFMD/Denver, CO*
PD: Jim Lawson
MO: Gesry Dixon
46000 CHARLOTTE
1 IAYZ

JAGBED EDGE

KKDM/Des Moines, IA*
PD/MD: Greg Chance
1 DUTKAST

1 JAY-Z
GOOD CHARLOTTE
JASON WA
Bovce
00

WORQ/Detroit, MI*
PO: Alex Tear
APD: Jay Towers
MD: Keith Curry
20 OUTKAST
5 PINK
CLAY AKEN
JESSICA SIMPSON

WKQI/Detroit. MI*
PO: Dom Theodore
MD:GBeau Daniels

8

UNIT
2 CLAY AIKEN
BLINK-182
EAMON

XHTO/E| Paso, TX*
POMO: Francisco Aguirre

EAMON
RYAN DUARTE

WLVY/EImira, NY
DM/PD/MD: Mike Strobe)
APD: Brian Stoll

12 JENNIFER LOPEZ

5 SHERYL CROW

WRTS/Erie, PA

OM. Rick Rambaido

PD: Jett Hurley

APD/MD: Karen Black
FEFE DOBSON

4 DUTKAST
k] 2“{)"5" MCLACHLAN

KDUK/Eugene, OR
OM: Chns Sargent
PD Valene Sleele

11 CLAY Al

5 POD

WSTO/Evansvilte, IN
PO: Keith Allen

APD: Brad Booker

MO: Josh Slncklann

SHERYL CRI

CHINGV 'ISNODF DOGG § LUDACRIS

KMCK/FaYeneviIIe, AR
OM: Jay Phillips
PD: Brat Newman
MD: JJ Ryan
DIBo
FEFE DOBSON
LUDACRIS YSHAWNNA
CLAY AIKEN

KMXF/Fayetteville, AR
OMPD: Tom Travis
APD/MD: lke D.

31 SHERYL CROW

12 FUEL

WWCK/Flint, MI*
PD: Scaft Free
3 STACIE ORRICO

DI
BARENAKED LADIES

WJMXFlorence, SC

DM: Dave Allan

PD/MD: Scotty G.

APD: Kidd Phillips
TAMON

POD

KWYE/Fresno, CA*
PD Mlke Yeager

MD lekl Tnumas
No Ado

KSME/Ft, Collins, CO*

PD: Chris Kelly

MD: Jo Jo Tumbeaugh
SHERYL CROW

WXKB/Ft. Myers, FL*
PD: Chris Cue
APD/MD: Randy Sherwyn
10 SIMPLE .24

JESSICA SIMPSON

KISR/Ft. Smith, AR

OM: Rick Hayes

PO: Fred Baker, Jr.

kPD@D Michael Dldham
7 SCOLDIES
5 NUFF STLZ
5 KELLY CLAF

S \NE
5 DIDO

KZBB/Ft. Smith, AR
OM: Lee Matthews
PD/MD: Todd Chase
lz CLAY AIKEN

NO DOUB!
11 CHINGY #SV00P DOGG & LUDACRIS

WNHT/Ft. Wayne, IN*
OM/PO: Dave Eubanks
MD: Arron Sefler

BEYONCE

SHERYL CROW

PINK

WYKS/Gainesville, FL*
POMD: Jeri Banta
APD: Mike Forte

2 PN

1 LIMP BIZKIT
WILLA FORD YLADY MAY
MON

BLINK-182
KELLY CLARKSON

WSNX/Grand Rapids, MI*

PD/A}\P;D/MO Eric 0'Brien
7 ) UNH
1 WVClH JEAN VMISSY ELLIOTT
0AR

WKZL/Greenshoro, NC*
PD: Jefl McHugh
APD: Terrie Knight
MD: Marcia Gan
BEYONCE
CLAY AKEN
PINK

WERO/Greenville, NC*
PO: Tony Banks
APO/MD: Chis Mann
1 LINKIN PARK
KELLY CLARKSON

WRHT/Greenville, NC*
OM/PO: Jeff Bavis
MD: Btake LZI'SDH
CONIA
AL AMERI(’A.N REJECTS
NG GUNZ

MURPHY LEE #JERMAINE DLPRI
PINK

WFBC/Greenville, SC*

PO: Nikki Nite

APD/MD: Tias Schuster
EVANESCENCE

JAY-Z

WHKFHarrisburg, PA*
OM/PD: Michaet M
2 WYCLEF JEAN IMISSY ELLOIT
2 GUNIT
ONCE

JAGGED £DGE

WKSSMHartford, CT*
PD: Rick Vaughn
MO: Jo Jo Braoks

000

KRBEMouston, TX*
PD: Tracy Ausfin
MD: Leslie Whittle
EVANESCENCE
INKIN PARK
PINK

WKEEMuntington

PO: Jim Dawvis

APO/MD: Gary Miller
KELLY CLARKSON

WZYPMuntsville, AL*
PO: Bill West
mo: A"X “Lisa” Filiott
5 STACK ORRICO
DEFAULT

WNOU/Indianapolis, IK*
DM: David Edgar

PD: Chris Edge

MO: Doc Miller

No Adds

WOBT/Jackson, MS*
OM: Steve Kelly

PD/MD Jonathan Reed

: Tnnez

I3 EVANESCENCE
12 JESSICA SIMPSON

WYOQY/Jackson, MS*
PD: Tom Freeman

MD: Kris Fisher

No Adds

WAPE/Jacksonville, FL*
OM/PD: Cat Thomas

MD: Tany Mann

No Adds

WFKS/Jacksonville, FL*
0- Bo Matthews
MD: Mack
2 JC CHASEZ
1 FEFE DOBSON
1 NICKELBACK
GOOD CHARLOTTE
KELIS

WAEZ/Johnson City*
PO Jay Pamx

1 NELLV FURTADD

KELLV CLARKSON

WGLU/Johnstown, PA

PD: Mitch Edwards

APD/MD: Jonathan Reed
ENRIQUE IGRESIAS

WKFR/Kalamazoo, MI
oM: Mlke MeKelly

KCHZ/Kansas City, MD*
OM/PD: Dave Johnson

APO: Eric Tadda

MD: Jacqui Lucky

IAY-
1 JAGGED EDGE
PINK

KMXV/Kansas City, MO*
PO/MD: Jon Zetlner
No Adds

WWST/Xnoxville, TN*
PO: Rich Bailey

MD: Scott Bohannon
1 ENRIQUE IGLESIAS

KSMB/Lafayette, L A*
PD/MD: Bobby Novosad
DASHBOARD CONFESSIONAL

SHERYL CROW
BARENAKED LAD'ES
PINK

WLAN/Lancaster, PA*

DM: Michael McCoy

PD: JT Basch

APDMD: Holly Love
SHERYL CROW
BARENAKED LADIES

WHZZ\ansing, M
PD: Dave B. Goode
10 Stacey Scott

No Adds

WLKT/Lexington, KY*
PO/MD: Wes McCain
SHERML AOW

x CHASEZ

KFRX/Lincoln, NE
OM: Coby Mach

PO: Ryan Sampson
APD: Larry Freeze
MO: Adam Michaels

NATURAL

KLALAittle Rock, AR*
PD: Randy Cain
AITJD SEd JahnTsan
MD: {
5 g([]‘nev aylor

DEFAULT
PiNK

KIIS/Los Angeles, CA*
PD: John.
APD/MD. Julle Pitat
4 BLINK-182
BRITNEY SPEARS
EAMON

WOJX/Louisville, KY*
PD: Shane Coilins
1 PINK

WIKF/Louisville, KY*
PO/MD: Chris Randalph
9 LINKIN PARK

L0
KELLY CLARKSON
WILLA FORD LADY MAY

KZIILubbock, TX
OM: Wes Nessmann
PD/MD- Kidd Carson
20 NCK G0N

MURPHY LEE VJERMAINE DUPRI
SIMPLE PLA!

WMGB/Macon, GA
OM: Jeft Silvers

PO/MD: Hank Bl;&mund

22 BUBBA SPARX)

2 DASHBO/-RB CONFESSKWAL
22 JESSICA S|

WIEEMadison, WI*

OM: Mike Ferris

PD/MGC. Tommy Bodean
DASHAOARD CONFESSIONAL

SHERYL CROW

JESSICA SIMPSON

SARAH MCLACHLAN
WJYYManchester, NH

PO: Harry Kozlowski
APO/MD: A.J. Duketle

7 CHINGY YSNOOP DOGG & LUDACRIS
HSON

5 KELLV CLAR!

IJEHULT
SHERYL CROW

KBFMMcAllen, TX*
OM: Billy Santiagn
PD: Tony Forina
APD/MD: Jett Dewitl
2 A2
ASON MRAZ

EVANESCENCE
DASHBOARD CONFESSIONAL
NiCK LAGHEY

WAOA/Melbourne, FL*
P?/rjlklzzzﬂeau Richards

WHYIMiami, FL*
PD: Rob Raberts

MD: Michael Yo

No Adds

WXSS/Milwaukee, WI*
OM/PD: 8rian Kelly

APOMD: PJ

No Adds

KDWB/Minneapolis, MN*
PO: Rob Morns
MD: Derek Moran
9 KEUS
IAY-Z

WABBMobile, AL*
PD: Jay Hasting
MD: Pablo
6 KILEY DEAN
EAMON
BEYONCE
SHERYL CROW
OUTKAST
JESSICA SIMPSON

WYOKMobile, AL*
OM: Jim Mahanay

PO: Ted Striker
APD/MD- Scott Adams
No Adds

WBBO/Monmouth, NJ*
PO: Gregg ‘Race’ Thomas
APOMO: Kid Knight

8 BLINK-182

2 POD
SHERYL CROW
KELIS
JESSICA SIMPSON

WHHY/Montgomery, AL
OM: Bill Jones
PD: Karen Rite
APD/MD: Keith Scatt

1 LIWKIN PARK

1 STAGIE ORRICO

1 BARENAKED LADIES

WA

WVAQ/Morgantown, WV
OM: Hoppy Kercheval
PO: LacL Nefl

StaikD

KELLY CLARKSON

WWXM/Myrile Beach, SC
PO/MD: Wally Bertingeri
APD: Jili Reddeclifi

UZPHAR

EAMON

WRVW/Nashville, TN*
POMD: Rich Davis
2 KIMBERLEY LOCKE

WBL|/Nassau, NY*
OM: Nancy Cambino
PO: JJ Rice

APD: Al Levine

MO: L Zabielski

2 LASGO

1 LUDACRIS FSHAWNNA
JC CHASEZ
0ID0

WFHN/New Bedford, MA
PD: James Reitz
MD: Davic Dmn
2 MICHELLE BRANCH
2 MURPHY LEE 1, ERMAINE DUPRI
1 DASHBCARD CONFESSIONAL

WKCI/New Haven, CT*
MD: Kerry Cotlins
6 CHINGY YSNOOP DOGG & LUDACRIS
JSScASPSON

JASHBOARD CONFESSIONAL

WOGNNew London, CT
PD: Kevin Palana
MD: Shawn Murphy

1 EAMON

5 JAY-Z
5 SHERYL CROW

WEZB/New Orleans, LA*
OM/PO: John Roberts
MO Stevie G

EEv ulw(

JESSICA SIMPSON

WHTZ/New York, NY*
PD: Tam Poientan

APD- Shargn Dastur

MD: Paul “Cubby” Bryant
No Adds

KBAT/Odessa. TX
OM: John Moesch
PO/MD: Leo Caro

0 QUTKAST

10 CLAY AIKEN

KCRS/Odessa, TX
APD/MD: Kathy Redwine
12 SHERYL CR(?

PINK

KJY0/Oklahoma City, OK*
PO: M|keoyc(:ov

GOCD CHARLOTTE
SHERYL CROW
LILLIX

BLAQUE

KQKQ/Omaha, NE*
OM: Brian Burns

PO: Lucas
1" NELLY FLIRTADO
3%

WXXL/Orlanda, FL*

OM/PD: Adam Cook

APDMD: Pete De Graalt
5 CHINGY USNOOP DOGG & LUDACRIS
2 %CKE LBACK

WPPY/Peoria, IL
PO/MD: Mike Stechman
No Adds

WI0Q/Philadelphia, PA*
PD: Todd Shannon
APD/MDZ1 Marian Newsome

3 JAY-
RADFORD

WBZZ/Pittshurgh, PA*
OM: Keith Clark
PO: Ryan Mill
MD: Kobe
7 PINK
5 FUEL

WKST/Pittshurgh, PA*
PD: Mark Anderson
APDMD: Dino Robitaille
2 TLCILL JON

71 NICKELBACK

7 GUNT

5 JARULE
1 WAYNE WONDER

WJBG/Portland, ME
OM/PD: Tim Moore
MO: Mike Adams
SHERYL CROW
KELIS
IMPBIZKIT

KKRZ/Portland, OR*
PD: Michael Hayes
2 KELIS

FUEL

WERZ/Portsmouth, NH*
OM/PD: Mike 0'Oannell
APDMO: Jay Michaels

No Adds

WSPK/Poughkeepsie, NY
PD: Scaity Mac
APD: Sky Walker
MD: Paulie Cruz
1 OUTRAST
PINK
YOUNG GUNZ
MURPHY LEE (JERMAINE DUPFI

WPRO/Providence, RI*
OM/PO: Tony Bristol

APDMD: Davey Morris
SHERYL
PINK

KBEA/Quad Cities, IA*
PD: Jeft James
MO: Brandon

2 Jav-2
DASHBOARD CONFESSIONAL

WHTS/Quad Cities, IA*
PD: Tony Waitekus
MO: Kevin Walker

LiLLx
ENRIQUE IGLESIAS

WOCG/Raleigh, NC*
OM/PO: Chris Shebel
APD/MD: Chase
3 LUDACRIS {SHAWNNA
JESSICA SIMPSON
LISKIN PARK

KNEV/Reno, NV*
OMPD: CIitf Tredway
APD/MD: Maverick
EVANESTENCE
DEFAULT
PINK

WRVQ/Richmond, VA*
PO: Billy Surt

0. Jake Glenn

No Adds

WJJSRoanoke, VA"
PD: David Lee Michaels
MD: Cisgo

FINK

SHERYL CROW

WXLKRpanoke, VA*
PD: Kevin Scott
APD: Danny Meyers
MO: Bab Patrick
0IDg

WKGS/Rochester, NY*
PD: Enck Anderson
MO: Nick Difucel
13 QUTKAST
WYCLEF JEAN 1A4ISSY ELLIOTT

WPXY/Rochester, NY*
P0. Mike Danger

APD/MO: Busta

No Adds

WZOK/Rockford, IL
PD: Dave Johnsor
APD: Todd Chance

MO: Jenna West

14 JUSTIN TIMBERLAKE
TRAPT

SINPLE PLAN

DEFAULT

KDND/Sacramento, CA*
PD: Steve Weed
MD: Christopher K.
7 KELIS
PINK

WIOG/Saglnaw M+
PO. Brenl arey
MD: Mas

,'ZA“SB“”’D CONFESSIONAL

WAYNE WONDER
JAY-Z

KUDD/Salt Lake City, UT*
OM/PO/MD: Brian Michel

KILEY DEAN

EAMON

POD

KZHT/Sait Lake City, UT*
PD: Jeft McCartney
MD: Mike “ Ja!gel Thomas

7 LUDACRIS HSFAWNNA

1 PING

BEYONCE'

KCJZ/San Antonio, TX*
PD: Doug Bennett
YSNOOP DOGG & LUDACRIS

KXXM/San Antonio, TX*
OM: Atan Furst
POMD: Ja"! %hannon

5 CHRISTINA AGUILERA

KHTS/San Diego, CA*
PD: Diana Laird
MD: Hitman Haze
7 KELIS
1 CLAY AIKEN
BLI-182
KELLY CLARKSON
NELLY
MURPHY LEE #JERMAINE DUPR!

KSLY/San Luis Obispo, CA
OM: Keith Royer
MD: Craig Marshall

3 OUTKAST
3 KELLY CLARKSON

WAEV/Savannah, GA
OM: Bral Kelly

POMD: Chris Alan

APD Russ Francis

WVCLEF JEAN VMISSY ELLIOTT
JESSICA SIMPSON

KBKS/Seattle, WA*
PD: Mike Preston
MO: Marcus 0.
5 KELIS
PINK

KRUF/Shreveport, LA*
PO: Chris Callaway

NICK LACHEY

WNOV/South Bend, IN
DM/PD: Casey Daniels
APDMD: AJ Carsan
8 STROKES
BLINK-182

JAY-Z
KELLY CLARKSON
BEYOM

KZZU/Spokane, WA*
DM: Brew Michaels
PO/MO: Ca »(Flnrislupher

WOBR/Springfield, IL
OM/PD: Michelle Matthews
APD: Dave Daniefs

MO: Bob Parrish

QUTKAST
BARENAKED LADIES

KSLZ/St Louis, MO*
Boomer
MD TallovJ

KELIS
KELLV CLARKSON
EYONCE™

WNTQ/Syracuse, NY*
PD: Tom Mitchell
MO: Jimm{ﬂlsen
2 BABY BASH
OEFAULT
PINK

WWHT/Syracuse, NY*
PD: Butch Charles
MD: Jei Wise
WILLA FORD 11ADY MAY
JESSICA SIMPSON
B2K FABOLOUS

WHTF/Tallahassee, FL
PD.MD: Bnan 0'Conner
APD: Kars:

47 JUS'ﬂN T\MBERU\KE

5 DEFAUAT

WFLZ/Tampa, FL*
OM PD: Jeft Kapugs

APD: Toby Knapp

MD: Stan ‘The Man’ Pries|

IN
JC CHASEZ

WMGl/Terre Haute, IN
PO: Steve Smith
MD: Matt Luecking

7 SHERYL CROW

4 KELLY CLARKSON
ALL-AMERICAN REJECTS
OUTKAST

WVKS/Toleda, OH*
OM/PD: Bill Michaels
AEDJI:I‘I'DV: Mark Andrews

WKHQ/Traverse City, MI
OM: Brian Brachel
POMO: Ron Pritchard

G KELLY CLARKSON
6 PINK

WPST/Trenton, NJ*
OM/PD: Dave McKay
APD/MOD: Chris Puorro
3 SARAH MCLACHUAN
1IAYZ

1 PINK

CHINGY USNOOP DOBG & LUDACRIS

KROO/Tucson, AZ*
OM/PO. Tim Richards
APOMD: Ken Carr

9 EVANESCENCE

KHTT/Tulsa, OK*
OM/PO: Tod Tucker
APD: Matt “The Bratt™ Derrick
MD: Mat R]ynev
CUTKAS]

0100
MURPHY LEE tERMAINE DUPRI
WYCLEF JEAN tMISSY ELLIOTT

WWKZ/Tupelo, MS
PDMD: Rick Stevens
12 JUSTIN TIMBERLAKE

1

8 HILARY DUFF
7 PINK

5 SHERYL CROW

KISX/Tyler, TX

OM: Dave Asherah

POMD: Lanry Thompson
ke chow

KELLY CLARKSON

WSKS/Utica, NY
OM/PO/MO: Stew Schantz

QUTKAST
KELLY CLARKSON
PINK

WLODIW. Paim Beach, FL*
OM: Dave Denver

PO: Chris Maring

MD: Dav

1Al
SHEHVL CROW
JESSICA SIMPSON
KELLY CLARKSON

KWTXMWaco, TX
PD: Darren Taylor
APD/MD: John Dakes
CLAY AIKEN
KELLY CLARKSON

WIHT/Washington, 0C*
PD: Jeffrey Wyatt

MD: Albie Dee
6 CHRISTINA AGUILERA

KKRD/Wichita, KS*
PO:PJ

1 LINKIN PARK
DASHBOARD CONFESSIONAL
EVANESCENCE

BLINK-182
MURPHY LEE LJERMAINE DUPRI

WBHT/Wilkes Barre, PA*
PD: Mark McKay
MD: A

1 oUTAST

1 JAY-Z
WHLLA FORD #LADY MAY

WKRZWilkes Barre, PA*
PO: Jerry Padden

BARENAKED LADIES

WSTW/Wilmington, DE*
PO: John Wilson
MD: Mike Rossi

KFFM/Yakima, WA
OM: Ron Harrs
POMD: Steve Rocha
No Adds

WYCR/York, PA*
PO: Davy Crockett
MO: Sally Vicious
BEYONCE'
SHERYL CROW
PINK

WAKZYoungstown, OH*
OM: Dan Rivers
POMD: Je:

4 YOUNG GUNZ
1 KELLY CLARKSON
PiNK

WHOT/Youngstown, OH*
PO: John Trout
MD: Lisa Reynolds

2 STACIE ORRIC

e Vayda
7 CHNGY YSNOOP DOGG & LUDACRIS

*Monitored Reporters

179 Total Reporter

S

129 Total Monitored

50 Total Indicator

Reporter Frozen Playlist (1):

KFFM/Yakima, WA




DONTAY THOMPSON

CHR/RHYTHMIC

R&R November 21, 2003

dthompson@radioandrecords.com

Contract Negotiations

Do you know everything there is to know?

s the year draws to an end, I find myself thinking
about some of the important things in life, such as how
many different houses I will be visiting over the
Thanksgiving holiday to eat dinner. Or, since my
mother’s birthday is two days prior to Christmas, will
I be cheap and get her one present for her birthday and
Christmas or get her two different presents? Those are
the questions that have been running through my head
of late and causing me much distress.

Just kidding! (I had you going for
asecond, huh?) Moving on, with the
new year approaching, many of us
are set to start new jobs — because,
believe it or not, some companies are
hiring in the music industry — and
some individuals are preparing to ne-
gotiate their contracts for the new
year. Either way, you'd be surprised
at the lack of knowledge many peo-
ple going through the contract pro-
cess have in regard to common con-
tract terms.

In today’s environment, as com-
panies are merging and employees
are being let go like that old Vanilla
Ice CD, fully understanding your
contract can protect you profession-
ally and personally. “Contracts pro-
tect everybody,” says Howard Sa-
dowsky, of the entertainment law
firm of Sedlmayr & Associates, who
got his start in the business in 1994,
in the business and legal affairs de-
partment at Los Angeles-based Pri-
ority Records.

“When [ left Priority in 20001 was
head of business and legal affairs,”
Sadowsky says. “I then moved back
home to New York and spent a year
over at TVT Records as head of busi-
ness and legal affairs. Now I've been
counsel at Sedlmayr & Associates
for21/2 years.”

Sedlmayr & Associates’ clients
include many of today’s top artists,
independent labels and music exec-
utives. "I do a lot of the stuff that I
did while I was at the labels, butI'm
on the other side now,” Sadowsky
says. “People used to call me to get
paid, and now I've got to chase peo-
ple to get paid. When I worked ata
label, say we were doing an album;
[ would do all the producer agree-
ments on behalf of that label. Now,
at Sedlmayr & Associates, we rep-
resent Eminem, 50 Cent, Shaggy and
Timbaland in their dealings with
their record labels.”

With his vast knowledge of con-

tract negotiations, I spoke to Sa-
dowsky about some of the things an
individual needs to be aware of
when looking at a contract in the
music industry.

R&R: Let’s start by you telling us the
importance of having a contract.

HS: If you had to paint the broad
strokes of what a contract serves,
it's, How long am I going to be
here? How much and how am |
going to be compensated? What
happens after I leave, and if I leave
for cause or without cause? It pro-
tects both parties, employee and
employer.

“It’s wise to consult
with an attorney
when negotiating a
contract, especially
at a record company,
because most people
aren’t aware of the
language labels
speak.”

Using a record label as an exam-
ple, a contract is important to a la-
bel because they've got you when
they think you are at the top of your
game. They may think you are the
future of the company, so they will
try to give you a contract to keep
you with their company.

Termination can come either for
cause or without cause. If one day
they wake up, don'tlike you and fire

you, that's without cause, and that
means, in general, that theyre either
going to have to pay you out or
they’re going to try to negotiate a
package for you.

If they want tosay, “Look, we did
a three-year deal, and it wound up
that we don'tlike you after a month.
We don't really want to pay for the
next two years and 11 months. What
we'll do is we'll give you a chunk
right now. We'll give you 50% of that
number just to get rid of you.” Most
times, you Can say yes or no.

In firing tor cause, there are vari-
ous things you would do that would
either breach some kind of policy or
breach something on your contract.
Animportant thing to know is what
your severance is going to be or, if
they fire you without cause, how
you are going to get paid out. You
want the money to be guaranteed in
one form or another.

R&R: Explain to us some of the
clauses in a general contract.

HS: Every contract starts with
what your title is. It's more for the
company, so they know clearly what
you are. Certain companies have
different levels. If you're talking
about record promotion executives,
you might have an associate direc-
tor, executive director, vice president
or a senior VP, so there has to be a
clear delineation, and it's always on
the contract what vour title is.

The two most important terms, or
the general terms that other ones
play off of, are the term —how long
the contract goes for — and the sal-
ary. With the contraction of the
record industry and with labels
merging every day and fewer and
fewer jobs out there, the term is
more important than it used to be.
It used to be if someone got a one-
year plus one-year plus one-year
deal, they’d take it. But as long as
that individual is happy with the
company and likes the direction
they’re going in, I'll try to get two-
vear deals, if not a little longer, de-
pending on what it is.

Some people like the freedom and
like a shortened deal, but most peo-
ple right now, if I said, “I can guar-
antee you you're going to make X
amount of dollars,” or, “I can guar-
antee you — with the state of this
business, with people losing their
jobs every day — a salary for two
years,” they’re probably going to

“With the contraction of the record industry
and with labels merging every day and fewer
and fewer jobs out there, the term of a
contract is more important than it used to be.”

jump at it. So the term is obviously
very important.

R&R: For an individual who works
in the music industry, what are sone of
the other clauses they must consider?

HS: There's something called
"other compensation and expenses”
that basically says, for some lower-
level employees, that the company
will reimburse them for reasonable
business expenses. Let’s say vou
work in the A&R department and
vou're trying to impress an artist —
you're working at Interscope, and
you're in competition with Elektra.
Well, you are definitely going to take
the artist out for a good dinner. You're
probably going to take them out to a
club, and you're probably going to
buy them some good bottles and
stuff, so that has to be reimbursed. If
we're talking about a promotion per-
son, if theres a programmer in town,
you'll want to go for dinner.

“Basically, no
employee can even
have the appearance
of being influenced in
any way that would
conflict with their
own company.”

You have to be very careful what
you spend the money on. In all con-
tracts, for promotions executives at
least, there are lengthy exhibits at
the end explaining what payola is
and how not to do it and how it can
cause termination, so you have tobe
very careful what you do with your
traveling and entertainment monies.
Sometimes an actual number for
T&E will be in the contract.

There is in every contract some-
thing that deals with your doing
something in direct competition with
your company — that would be
working someone else’s records or
doing A&R for somebody or helping
someone get producers for their
records. Basically, no employee can
even have the appearance of being
influenced in any way that would
conflict with their own company.

In lots of contracts, particularly in
promotions, there are exhibits con-
taining certain sections of the Com-

munications Act of 1934, which
aligns certain behavior that is going
to happen in broadcasting and the
broadcastindustry. There are exhib-
its that state that, by law, certain
employees have to disclose certain
payments. If certain monies come to
you from certain people, that must
be disclosed immediately to the
company.

In promotions contracts, there’s an
exhibit on the back that gives the
RIAA’s view and its regulations on
payola, whatit is and what you can’t
do. There’s also very often, with cer-
tain levels of executives, a noncom-
pete clause that usually comes into
plav after termination. If an individ-
ual leaves or is terminated, they can’t
hire somebody from the company
they left. It usually lasts for a year.

R&R: Int radio, most programmers
are paid bonuses on the station’s ratings,
and radio jocks are paid bonuses based
on their ratings in their tinme slots. From
a label standpoint, how is the bonus
structure usually set up?

HS: Bonus structure is very im-
portant for any employee, but par-
ticularly those who are perfor-
mance-based. In A&R, in general, if
you bring an artist in to a record la-
bel, you're going to get a piece of
that. If A&R brings something in,
they often get a bonus at gold and a
bonus at platinum. And they usual-
ly get an override royalty, which is
a percentage of sales — meaning
that if an A&R guy signs an artist to
the label, he gets one point on every
record that artist sells, which means
it could be anywhere from eight to
12 cents a record. Also, some record-
label radio promotions executives
get their bonuses based on top 10,
top five and No. 1 in their format.

R&R: Do you think it's wise for an
individual to consult with an attorney
before going through this process?

HS: Absolutely. It's wise to con-
sult with an attorney when negoti-
ating a contract, especially at a
record company, because most peo-
ple aren’t aware of the language la-
bels speak. I do all types of music
contracts. If you don't do music con-
tracts, you're going to miss some
points. You're not going to know
how far you can push and what you
can get.

If you want to go do A&R some-
where and you don’t know that
A&R gets a point, how the hell are
you going to do it without me tell-
ing you? You'll leave a lot of money
on the table.
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1 1 LUDACRIS f/SHAWNNA Stand Up (Def Jam South/iDJMG) 6024 11 629247 14 82/0 www.rradds.com
| 2 2 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTP/Capitol) 5738 -64 575871 13 84/0 ARTIST TITLE LABEL(S) ADDS
| 4 3 YOUNGBLOODZ f/LIL' JON Damn! {Arista) 5008 -182 531659 19 80/0 TLCHLIL" JON Come Get Some (Arista) 28
3 4  BEYONCE' {/SEAN PAUL Baby Boy (Columbia) 4733 -550 490330 16 86/0 B2K f[FABGLOUS Bada Boom (Epic/ 21
6 € OUTKAST The Way You Move Arista) 4536 +242 397016 12 76/0 | BABYBASH Shorty Doowop {Universa) &)
s ALICIA KEYS You Don't Know My Name () 20
! 5 6  LIL"JON & THE EASTSIDE BOYZ Get Low (TVT) 4248 -260 411950 29 7710 TWISTA Slow Jamz (Atlantic) 19
| 7 7 BABY BASH Suga Suga (Universall 3784 75 365852 24 60/0 FLOETRY wannaBwhereUR {thisizzaluvsong) (OreamWorks) 13
9 0 OUTKAST Hey Ya! (Aristal 3623 +642 326629 7 50/3 MARQUES HOUSTON Pop That Booty (7.U.G./EEG) 12
14 € KEUS Milkshake (Star Trak/Arista) 3251  +827 341299 8  76/5 | MICKCANNON Gigolo Uive/ 0
10 D MURPHY LEE flJERMAINE DUPRI Wat Da Hook Gon Be (o' Reeflimersa) 3160  +339 294882 13 720 | '™C YANGTWINS.. Salt Shaker 717 8
1 m JAGGED EDGE Walked Outta Heaven (Columbia) 2962 +315 279615 10 700
8 12 ASHANTI Rain On Me (Murder inc./IDJMG) 2842 -243 254190 14 70/0
18 @ G UNIT Stunt 101 finterscope) 2719 +513 305000 5 8213
16 @) 2PAC{INOTORIOUS B.I.G. Runnin’ (Dying To Live) (Amaru/interscope) 2666  +321 283121 7 7311 Most
12 15 MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 285 41 1ssss 7 s |/mcreasedPlays
15 16 CHINGY Right Thurr (OTP/Capitol 2267 129 269889 30  78/0 T
19 ) R KELLY Step In The Name Of Love (ive/ 2251  +239 284340 9 724 | ARTIST TILE LABELS) INCREASE
25 @ JAY-Z Change Clothes (Roc-A-Fella/lDJMG) 2221 +914 241563 3 8412 JAY-Z Change Clothes (Rac-A-Fella/i0JMG) +914
13 19 YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 2035 -394 213198 22 76/0 KELIS Milkshake (Star Trak/Arista) +827
17 20 NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Urversa) 1935 337 148482 24  76/0 | OUTKAST HeyYal (drista/ +642
21 €@ JARULE Clap Back (Murder nc./0JME) 1769 +142 146903 5 640 ;”L"E'ET ffjf‘g‘um ’x;f’;g”gs’o < Gon e o el :g;g
20 22 WYCLEF JEAN f/MISSY ELLIOTT Party To Damascus (J/ 1699 -160 149495 8 69/0 WESTSIDE CONNECTION Gangsta Nations (Hoo Bangin/Capitoll  +327
26 @ MYA Fallen (A&M/interscope) 1510 +265 111749 4 69/3 2PAC t{NOTORIOUS B.1.G. Rumnin’... (Amary/Interscope) +321
28 @ WESTSIDE CONNECTION Gangsta Nations (Hoo Bangin’/Capitol) 1492  +327 159702 5  54/5 | JAGGED EDGE Walked OuttaHeaven (Colimbia) +315
23 25 112f[LUDACRIS Hat & Wet (Jef SaullIJMG) 1338 139 101m8 8 6 | 0 :fo;ﬁlf/fn';;iiﬁﬂw iy o
22 26 NELLY 1z U (Fo’ ReeliUniversal) 1223 -347 54080 6 55/0
30 @ BOW WOW f/JAGGED EDGE My Baby (Columbia) 1218 +185 86157 q h6/4
32 @ NICK CANNON Gigolo (ive/ 1155 +232 79595 4 61N
24 29 50 CENT If | Can’t (Shady/Aftermath/interscope) 1144 -260 101922 19 16/0
27 30 213 Fly (Geffen) mo 13 g5 12 130 (New & Active
29 31 YING YANG TWINS Naggin’ (TVT) 1073 16 102822 10 26/0 TRILLVILLE Neva Eva /Warner Bros.)
31 @ CASSIDY f/R. KELLY Hotel (/) 1053 +118 64469 5 58/4 Total Plays: 477, Total Stations: 21, Adds: 2
35 @ BEYONCE' Me, Myself And | (Columbia) 1001 +186 80870 3 5013 OBIE TRICE The Set Up (Shady/Aftermath/interscope)
30 €D T00 SHORTf/LIL JON Shake That Mankey (Short/Jive) 866 +30 89968 6  19/1 Total Plays: 473, Total Stations: 52, Adds: 7
| 45 @ YING YANG TWINS f/LIL' JON & THE EASTSIDE BOYZ Salt Shaker (TV7) 840 +275 96173 2 46/8 JS Love Angel (DreamWorks)
" 26 @ BABY BASH Shorty Doowop (Universal 792 +228 67755 3 313 | |t Plavs 405, Total Statons: 38, Adds: D
38 €  AVANT Read Your Mind (Geffer) YRS T 1 I B < I vt et M it
39 @ GEMINI f/NB RIDAZ Crazy For You (Catalyst) 692 +34 49819 15 9/0 MARQUES HOUSTON Pop That Booty (7.4.6 /€G]
a4 @ WAYNE WONDER Perfect Proposal (VP/Atlantic/ 690 +109 58887 2 35/6 Total Plays: 384, Total Stations: 43, Adds: 12
33 40 BADBOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 651 -248 55596 8 40/0 MUSIQ Forthenight (Def SoullDJMG)
41 @ SEANPAUL I'm Still In Love With You (VP/Atlantic) 649 +33 49728 2 43N Total Plays: 366, Total Stations: 17, Adds: 1
@ RYAN DUARTE You (Universal) 648 +197 52816 1 45(7 TIMBALAND & MAGOO... Indian Flute (BlackGround)
@  ALICIAKEYS You Don't Know My Name () 642  +198 117259 1 agjzg | [ove Pays: 306, Total Stations: 18, Adds: 0
47 @  OMX Get It On The Floor /Ruff Ryders/IDIMG) 832 +74 40863 2 330 | [oRIeSar Tor) S, Sondenl ko)
36 45  R.KELLY Thoia Theing (Uive) 630 -1589 102237 20 53/0 TWISTA Slow Jamz (Atiantic/
37 46  BIG TYMERS This Is How We Do (Cash Money/Universal) 624 -129 56998 10 29/0 Total Plays: 239, Total Stations: 28, Adds: 19
@ WARREN G Let's Go (It's A Movement) (MSC/ LX) +101 18002 1 Jan TLC /LI’ JON Come Get Some (Arista)
50 48  LOON fiIMARIO WINANS Down For Me (Bad Bay/Universal) 521 4 54299 5 343 | Total Plays: 238, Total Stations: 30, Adds: 28
49 49  MARQUES HOUSTON f/JOE BUDDEN & PIED PIPER Clubbin' (7.L.G./EEG) 514 -30 75314 14 20/0
@ EAMON F**k It (I Don’t Want You Back) (/ive/ 491 +43 20302 1 1312 Songs ranked by total plays
g%(i;—ig/%wthmic reporters. Monitgrgd airplay data supplied by Mediabas}e Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 11/ Detailed station playlists for all R&R
- - Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs _
below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported I’EpOl’tEl’S are available on the web at
as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Total Audience equals :
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission www.radioandrecords.com.
) from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

o R&R’s Year-End Chart Pack &
7 K- NOW AVAILABLE! —

Includes year-end charts for all R&R formats from
1974 through 2002! Call (310)788-1625 or email
moreinfo@radioandrecords.com
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RANK ARTIST TITLE LABFL
1 LUDACRIS Stand Up (Def Jam South/IDJMG)
YOUNGBLOODZ f/LIL' JON Damn! (Arista)
KELIS Milkshake (Star Trak/Arista)
CHINGY f/SNOOP DOGG & LUDCARIS Holidae In (OTP/Capitol]
JAY-Z Change Clothes [Roc-A-Fella/IDJMG)
G-UNIT Stunt 101 /interscope/
LIL’ JON & EASTSIDE BOYZ Get Low (TVT]
BEYONCE' f/SEAN PAUL Baby Boy (Columbia)
OUTKAST The Way You Move (4rista)
MURPHY LEE f/J. DUPRI Wat Da Hook Gon’ Be (Fo’ ReelfUniversal)
YOUNG GUNZ Can't Stop, Won't Stop ([Def Jam/IDJMG)
CHINGY Right Thurr (Priority/Capitol)
BABY BASH Suga Suga (Universal)
MISSY ELLIOTT Pass That Dutch (Gold Mind/Flektra/EEG)
R. KELLY Step In The Name Of Love (Jive/
JA RULE Clap Back (Murder Inc./I0JMG)
2PAC fINOTORIOUS B.1.G. Runnin’ (Death Row/Interscope)
OUTKAST Hey Ya (Arista)
YING YANG TWINS Salt Shaker (TV7)
WESTSIDE CONNECTION Gangsta Nation [Capitol]
WYCLEF JEAN Party To Demascus £//
112 {|LUDACRIS Hot & Wet (Def Soul/iDJMG)
YING YANG TWINS Naggin' (TV7)
MYA Fallen (A&M/interscope)
LOON Down For Me (Bad Boy/Universal)
TOO SHORT f/LIL’ JON Shake That Monkey (Short/Jive)
DMX Get It On The Floor (Ruff Ryders/IDJMG)
CASSIDY f/R. KELLY Hotel (J/
213 Fly/Geffen/
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universall
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Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 11/16-11/22/03.
©2003, R&R. Inc.
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JAY-Z Change Clothes (Roc-A-Fella/iDJME)

OBIE TRICE f/NATE DOGG The Set Up (Shady/Aftermath/interscope)
BRAVEHEARTS f/LIL JON Quick To Back Down (/Will/Columbia)
KNOC'TURNAL f/SNOOP DOGG The Way | Am (LA Confidential/Elektra)
KANYE WEST Through The Wire (Roc-A-Fella/IDJMG)

G UNIT Stunt 101 (G-Unit/Interscope)

This Week’s Hottest Music Picks

Bobby Ramos
PD, KPRR/EI Paso

Westside Connection’s “Gangsta Na-
tions” (Hoo Bangin/Capitol): Everyone’s
vibing on this joint! Getting all the demos
requesting.

Joi Campbell’s “Watch Me” (J): No. 1 in
female requests, all demos!

Cassidy featuring R. Kelly's “Hotel” (]):
Love this cut. No. 4 most requested 12+
and 18-24 females.

Lil Rob’s “Can We Ride” (Upstairs):
Pullin” mad phones; top 10 12+ and 18-24
females.

Wayne Wonder's “Perfect Proposal”
(VP/Atlantic): Wow! It's No. 2 18-24 and
No. 3 25-34 requests.

Jill Strada
MD, WPYO/Orlando

TLC featuring Lil Jon & Youngbloodz’s
“Come Get Some” (Arista): Top five
phones.

Jay-Z featuring Pharrell’s “Change
Clothes” (Roc-A-Fella/IDJMG): Love this
song! Just added it to the station.

Outkast’s “Hey Ya!” (Laface/Arista):
Everyone is bouncin’ to this joint!

Steve Kicklighter
PB, KYWL/Spokane

Nick Cannon featuring R. Kelly’s “Gi-
golo” (Jive): R. Kelly does it again.

Kelis” “Milkshake” (Star Trak/Arista).
Good record. The phones explode when it
comes on.

Jay-Z featuring Pharrell’s “Change
Clothes”: This is" “Frontin” part two. Need
I say more?

Sarah 0’ Conner
MD, WPGC/Washington

Twista’s “Slow Jamz” (Atlantic): It's dif-
ferent for Twista — creative. [ like.

Lil Scrappy’s “Head Bussa” (Reprise):
One of those crowd bangers that make you
want to get rowdy!

Jack Spade
PD, WOSL/Greenville, SC

Kayne West's “Through the Wire” (Roc-
A-Fella/IDIMG): Great night record

Jay-Z featuring Pharrell’s “Change
Clothes”: Should be called “Change Your
Shorts,” because this song is the shit!

B2K featuring Fabolous’ “Bada Boom
(Epic): Hot

Antdog
PD, KKUU/Palm Springs, CA

G Unit's “Groupie Love” (Interscope):
My favorite off the album Beg for Mercy. The
song’s about the main reason [ got into ra-
dio. It must have been written for ugly ra-
dio DJs.

Lil Rob’s “Can We Ride”: | want to say
it first: This song is the shit. If you cater to
Hispanics or play good hip-hop, this is for
you. Jo Lopez, can you please put vinyl out
on it?

Kelis” “Milkshake”: I've just seen the
video — [ ain't mad at you, Nas!
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(800) 34-EMKAY

PHONE (631) 7T77-3175  FAX (631)777-3168

www.emkaydesigns.com

info@emkaydesigns.com

FREE CATALOG! CALL NOW!
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’( 74 America’s Best Testing CHR/Rhythmic Songs 12 +

i % For The Week Ending 11/21/03

| Persons Persons Persons

| Artist Title (Label) W LW Familiarity Burn  12-17 18-24  25-34

" OUTKAST The Way You Move Arista) 408 409 83% 16% 397 408 4.6 ARTIST. Busta Rhymes, Chingy,
LUDACRIS fISHAWNNA Stand Up (Dif Jam South/IDJMG) 405 399 88%  20% 416 390 426 | aidoeand NickCannon

LI’ JON & THE EASTSIDE BOYZ Get Low (7V7) 403 384 92% 37% 434 395 g3 |  LABEL Holywood -
2PAC HNOTORIOUS B.1.G. Runnin’ (Dying To Live] (Amaru/interscape) 402 382 59%  10% 420 404 400 I By MIKE TRIAS/Assistant Eotor
OUTKAST Hey Ya! (Arista) 395 395 89% 22% 392 4.01 395 eterans and rookies team up 10
JAGGED EDGE Walked Outta Heaven (Columbia) 394 385 61% 12% 4.08 3N 4.00 Vas anall-star cast on “Shorty ;
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 393 399 99% 43%  3.96 377 408 (Put It on the Floor),” the lead _

| BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 392 402 100% 43% 3.98 387 386 single from the soundtrack to Nick Can
50 CENT I | Can't (Shady/Aftermath/interscope/ 392 1378 1% 1%% 398 389  4.00 the forthcoming film Love
BABY BASH Suga Suga (Universall 386 385 81% 25% 432 378 358 Don't Cost a Thing. Busta Rhymes, Chingy, Fat Joe and
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (07P/Capitol) 384 377 88% 26% 430 373 366 Nick Cannon each contributed to the Just Blaze-produced
YOUNGBLOODZ f/LIL' JON Damn! (Arista/ 383 357 1% 23% 398 376 392 “Shorty,” which will contend in the category of top club
CHINGY Right Thurr (OTP/Capitol) 382 383 98% 46%  4.15 in 3.70 anthem for the coming holiday season.
MURPHY LEE fJJERMAINE DUPRI Wat Da Hook Gon Be (Fo’ ReelfUniversal) 380 369 65% 13% 414 370 374 The video for the cut is one big party, but with a twist:
50 CENT P.LM.P. (Shady/Aftermath/interscope) 3719 3N 98% 53% 381 3718 385 The party takes place on a 727. In the Gregory Dark-di-
PHARRELL f(JAY-Z Frontin’ (Star Trak/Arista) 376 374 88% 6% 363 376 385 rected clip, Cannon celebrates the end of production on the
112 fILUDACRIS Hot & Wet (Def Soul//0JMG) 376 372 43% 9% 4.04 1713 364 movie Love Don’t Cost a Thing by bringing the mile-high
YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/DJMG) 368 358 76% 2% 385 360  3.62 party to Chingy, Fat Joe and Busta. Nichole Robinson and
G UNIT Stunt 101 finterscape/ 3.66 - 56% 12% 393 360 374 :
ASHANTI Rain On Me (Murder Inc./I[DJMG) 363 358 85% 0% 377 354 356 Loarvn;?(r)leDsr?r?ﬁen?I‘iacnI:)b,zrlo’\r/llgl\I;istﬁ s;%ugégngézghmfrﬁgﬁz
WYCLEF JEAN fIMISSY ELLIOTT Party To Damascus (J/ 362 3N 49% 9% 367 359 379 ton, also joined the video shoot.
KELIS Milkshake (Star Trak/Arista) 360 358 64% 19%  4.06 359  3.20 The movie, starring Cannon as a supererd, opens na-
;:gi|vl>g?«fT‘I/VINs Naggin' (7V7) g:g - i?:f’ :?:;“ ggi :g: g:; tionwide on Dec. 12 and is a remake of the 1987 romantic

v (GeTTen, _ : . o oo : : teen comedy Can’t Buy Me Love. After a popular cheer-
R. KELLY Step In The Name Of Love (Jive 354 342 68% 25% 349 KX 3 369 o o )
R. KELLY Tho[i]a Thoing (Jive/ o 349 332 90% 8% 369 334 353 fﬁgg t((?z)r(lsjtt !Tﬁ :\g;{ﬁlg) :\(]fggsregirt?gg;s rhsmialz’pcr?igl%rj
MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 349 34 67% 20% 345 349 365 cial status by. posing aé his girlfriend for a week. Joining
BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 340 - 57% 17%  3.63 327 348 the pair of young film and music stars is Steve Harvey, who
JA RULE Clap Back (Murder Inc./IDJMG) 137 - 57% 14% 3.64 316 344 plays Cannon’s father
Total sample size is 451 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). The soundtrack to the film (due Dec. 9) also feels like a
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said remake of sorts. “Right Thurr Part II” featuring Houston
they are tired of hearing the song. Songs must have 40% fa/77///a(/ty to appear on survey. Samp/g composition is based on persons 12+. Persons and Chingy, “Pass the Courvoisier Part 11" and R. Kelly's
are screened via the Internet. Once passed. they can lake the music tes_tbased on thg format/musw preference. RateTheMusic.com (esu/ts are not “Ignition (Remix)” are all reportedly featured on the album.
meant to replace calfout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered . .
trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is Other anlgts on the CD are Joe Budden, Jill Scott, Murphy
) \Lee and Ginuwine. Y

\provided by Mediabase Research, a division of Premiere Radio Networks.
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8 BABY BASH APD: Mah Steele 5 FEDERATION No Adds X MO Ern Oevaaux No Adds MD: Chuck * Manic” Wriy
11 LOON  MARIO WINANS 6 G UNIT ALICIA KEVS TEEORAMOSES * Whcss
I B2K HFA LCHLIL JON XPTY Houston, TX* WPOWMaml, FL* 1 uVONCE KBBT/San Antanto, TX" KNOC-TURN
kg TUHNA KANYE WEST B2K f/FABOLOUS PD/MO. Marco Arias PD Kid Curry %R PD:J D. Gonzalez Al uAKEY
RAPP! BABY KANYE WEST 4 SEAN PAUL APD Tony The Tiger" 10 ‘)ETH\ APD/MD: Romeo
BB IPABOLOUS WESTSIDE CONNECTION TEEDRA MOSES VJADAKISS 2 BOW WOW HJAGEED £DGE MO Eddie Mix ey 3 LON /MARID WINANS o on
A KELLY MK RID WINAN: 5 BABY BASH Bak eEOLOLS
KYLZAIbuguergue, NM* KSEQFresno, CA* o Mosssmmmss XHTZSan Dise, C4°
PD: Mark Feather WW8ZCharleslon, ST OM/PO Tommy Oel Rip WHHHAngianapals. IN* WPYMMiami. FL* ALICIA K PO Diana L KSPW/Springfield, MO
0 0 oger PO i Fletcher WO e Sanog PD: Brian Wailace OM: David Israel APOMO. Pamo sato OM: 8rad Hansen
N & EAC vz APDMD Kelly Mac EST MD Don DS Wrekk One” Williams POMD. Phit Michaels WPHIPhiatsioha, PA BY BASH POMO: Chris Cannon
 EvoneE 4 ALICIAKEYS anuss HousTon 32 JAY 16 MOTORCYCLE PD. Colby Colb 11 BLAQI
TLC AL JON ALICIA KEY: 24 ALICIAKE § LAAVA MD: Raphae! “Rati” George B?K'/FABOLGUS 1 BOW WOW (1AGGED EDGE
KFAT/Anchorage. AX KNOG TURN i 3 YING. IAL" JON & EASTSIDE BOYZ SEAL 2 MARQUES HOUSTON HABY BASH
PD: Courgsans” 52K {TABOLOUS TLCHLIL JON KELIS 1 B2K tFABOLOUS RELLY NO DOUST
RPOCP Dawp | SCRAPPY KTT8/Minneapolis, MN* R KELLY UL SCRAPPY
A BUGE VEVE WBTT/FL Myers, FL* WXIS/Johnsn City* PO/MD: Dusty Hayes KKFRPhoeniz AZ° .
! FLOETAY WRVZCharleston. WY OM:- Steve Amari POME: Todg Anbrose APD. Zannie K PD. Bruce S1. James KMELSan Francisco, CA KWIN/Stockion, CA*
1 son OM Hick Johnson PD. Ron * Jamama” Shepard LIL SCRAFPY 1 NICK CANNON MD: Da Nutz £D. Michasi Martin PD: Jonn Christian
1 B amnious PD/MD_John Anthony APO/MD: Omar “The Big 0" DOWN SO-JTH GEORGIA BOYS UIL SCRAPPY 3 NCK CANNON APD/MD. Jazzy Jim Archer MD: Diane Foxx
g 16 UTKAST No Acds BAEY 851 1 BOW WOW IWJAGGED EDGE 8 FEDERATION o e KYS
YING. HLIL' JON & EASTSIDE BOYZ TWISTA KHTNModesta, CA* 1 BABY BASH 4 TLCULIL 10N 10 KELS
WBTS/Atianta, GA® 1 BABY BASH WJFXGF1, Wayne, IN* ALICIA KEYS OM/PD: Aene Fioberts ALIIA KEYS B2K FABOLOUS 5 NUFF STYLZ
PO: Sean Phillips 1 FLOETRY PD Scott Hecathorn FLOETRY 27 TLCHLIL JON MYA CARL THOMAS 3 RYAN DUARTE
e o 1 ILCILL JoN APD: Ranny Amma. TLCALIL JON B2K HFABOLOUS 3 MARQUES HOUSTON
C RISTINA AGUILERA 1 B2K #FABOLOUS 3TLCHIL Ji KANYE WEST KZZP,Phoenix, AL* KYLD/San Francisco. CA* TWISTA
R KELLY L SCRAPPY 3 MAHOuES RdUSTON WYILXnoxville, T* TEEORAMOSES 14ADAKISS PO" Mark Medina PD: Michael Martin LTI JON
BLBBA SPARKX WAYNE WONDER OM: Mike Hammond MARQUES HOLI MD: Ching RPOMO N iAol h
WCHH/Charlotle™ LIL SCRAPPY PR Nlck Ellln" FLOETRY BABY BASH & NI ANNON WLLD/Tampa, FL*
PD 8oogie 0 KNOC-TURNAL MD: B2K IFABOLOUS 5 Tu L JON B 0'3 nﬂa
WIBZ/Aiantic City, Ny™ DASEFX WK GO KIONMonteray, CA* ALICIA KEVS ? hoacy)
POMD Rob Garcia i HNL #LIL' JON & EASTSIDE BOYZ TWISTA BABY BAS? PD- Dennis Mariinez K Portans. oR- D oty
S KA WEST 15 TWISTA RYAN DUARTE RYAN DUARTE MO: Alx Carto Kuirsan Lus Gnspo, G Hipseae
8EYONC 12 KELIS 82K [FABCLOUS 7 YING YU JON & EASTSIOE BOYZ D oo it Next Door” POMO o Adds
onevs 11 OUTKAST WGBI/Greenshoro, NC* 7 MK CANNON 3 WAYNE WOND!
TLCYLIL JON 8 AVANT OM: Tim Satertield KRRG/Laredn, TX 1 FEDERATION 5 SR s KOHT/Tucson. AZ"
B2K {FABDLOUS PD: Ehrls Rotlins PO’ Rot Roberts TWISTA 10 JARULE PD: R Du
CAPONE-N-NOREAGA WBBMThicago. 1L* APD: Jay mn o WIWZMontgomery, AL 82K {FABOLOUS 10 R KELLY APO/MO Pusrta Rico Villalobos
PD. Todd Cavanah MD: Prettyboy PO/APD: Al Irvin 5 RYAN DUARTE 11 KANYE Wi ST
KOMT/Austin, X" APDMD: Enk Bradiey 224 mommuuss & % SR moroRoUs 81 MD Danny D WPKEPoughkeepsse, NY 0BIE TRICE 7 BABY BASH
PO Jay Michaets 33 112 YLUDACRIS 2 VNG 00 10N & tASTSIoE sovz 2 um Trowss PD: Jimi Jamm FLOETRY WAVNE WONDER
WD’ Brdie ol BABY B 23 L KRAVITZ /P DIDDY & LOON & PHARRELL FLOET] MO'C.J Mcin Y2 ALICIA KEYS
6 Y SPEARS KNDAZCarpus Christi, TX* 3 Eakimasotous 24 OBIE TRI SANCHO NICK CANNON
3 e PO Riant eal WIMHGreensboro, NC* LUC/Las Vegas, NV* 13 BABY BASH wshsrsms QNNECTION ROKELLY
ALICIA KEVS 3 QUPO: Bian Dovgias QOM/PO: Cat Thomas KT New York.NY- MARY J BLIGE 1EVE NICK
TLCHLIL JON SURVWA ST MD Ta v APD/MD 4 8 Nin D: JeH 2. EAMON KTBT/Tulsa, OK*
| L 'SCRASPY NUFF STYL2 3 MARGUES HOUSTON o Sl Waler WWKXProvidence. RI* OM: Pl Lingston
KNOC-TURNAL % HoK caunon BABY BASH No A OM/PD. Tony Brsiol XSX¥/Sarta Rosa, CA® POMO: By Jute
KOQBT/Austin, TX* u MD: Marig Cristal OM- Dean Kaftan 2 W JTS‘UE cwusunom
BN tovens TWISTA WosLcreende. NE- KVEG/Las Vogas NV~ WORT/New York, NY* 6 OBIE TRICE PO/MD: Crash Kelley 1 RYAN
PR FLOETRY POMD- Jack PO Shertla Salsberry PD: Tracy Cloherly 5 TWISTA APD: Danny Wright Bysohoa
8 BABY BAGH . 18 82K 7B s MO Noise MD Ebro 4 B2K IFABOLOUS 7 FEDERATION
FLOETRY KZFM/Corpus Ghristi, TX frEhon No Adds WAYNE WONDER 6 ALICIA KEYS KBLZ/Tyler, TX
O JoN OMPPD: ¢ Dcina Aok Cannon TRILLVILLE 4T LT
4 iene Madall Cordell By ook, UA- 3 ICHLL JON MD. Marcus Love
3 QuTkasT WHZT Greenwile, SC* WPD Don Londos WNZReno, NV 2 FLOETRY BABY BASH
R Er AUCRREYS PD: Flsher KWID/Las Vegas NV APD/MD oy Wes SHPORD B Schulz 1 B IFABOLOUS FLOETRY
S /R KELL MD: Murph Da Tom Jammer” Naylor Y BASH APD. Edoie Gom
gwﬁ%ﬂmm' TLC #LIL JON 4 N K CANNON APD: Crash mn% TR\CET 5 vwe TLIL"JON & EASTSIDE 60YZ NUF‘ TS‘I‘ﬂl WMBXW. Palm Beach, FL*
Jessa, TX ™WS A N
: gg‘i Th XBFBDallas, TX" WWK(Marrishurg, PA* B o POMD Jamie Pendieton 3 MARDUES HOUSTON TR 0Bk MCCEY
i PD: John Candeiaria OMPO’ John 0'Dea 10 700 SHOI o 26'8 RHYMES.  JOE  CHNGY AND N. CHNNON 3 o
D Oy AP Mackamie OBETACY Wi o F e e iy POt P wxnuussnousnw
2 C;\\SS‘DVVR KELLY 6 OBIE TRICE MD: L 14 QUTKAST B2K tFABOLOUS MD- Karen Wil TLCHIL JON
AGGED ELGE VAN g TLC"“L o KHTEAIIE Rock, AR® 9 FLOETRY YA 32K FABOLOUS
LY : KWYLReno. Nv*
KIOOBakersfield, CA* WOHT/Dayton, OH* WESTant comecrion e KKWO/Didahoma City. OK* P1 Doughboy EESB
MD Lauren Michaels /PD. J 0. Kunes BOKIFABTOLS PD Ronnie Ramirez APD/MO- Janita “Applebaum” Jonss KETT Shroveport. LA WPGC/WasMnmn oe*
7 TLCYLIL JON MO Marcel Thornlon WZMXMartiord, CT* WESTSIDE CC Nuscnon MD: Cisco Kidd ALICIA KE MD: Quenn Echals om: R
MYA OM: Steva Salhany A 2 NICK CANNON TLCHL JON 15 MARQUES HOUSTON MUJay k
WJINH/Baton Rouge, LA* QUTKAST PO/MD D Buck 2 JAY-Z B2K 1FABOLOUS 15 TLCHLIL JON 53{3‘”%7"""0'
PD. Randy Chase OBIE [RICE APD: David Simpson WRLos Angrles, CA® 17 B2K (FABOLOUS B2K 1FABOLOUS
WD Wild il | 3 CEELD AEHLR Aeouies) KOCH/Omana, NE* KGGURwersids, CA* 1 KNOC-TURNAL ’
KELIS XOKS/Demver, CO 2 WARREN G o OM Tom Land PD. Jasse Duran 1 CEE-L0 KDGS/Wichita, K5
OBIE TRICE #0. Cat Catlins 1 B2K{FABOLOUS NoRaIShE POMD Erik Johnson MO. 0DM RYAN DUARTE PD. Greg Williams
MD: Jahn E. Kage o Adds 4 CASSIDY UR KELLY No Adds ALICIA KEYS MD: Jo Jo Collins
WEH/Birmingham, AL* 14 TWISTA KDDEMonolulu, HI* . 2 GUNIT FLOETRY No Acds
PD: Mickey Johnson PO ua Baldwin WBLOA outsville, KY 2 BOW WOW I1JAGGED EDGE KBMB/Sacramento, CA*
APDMD. Mary K XPRR/EI Paso, TX* MD: Sam “The Man” Ambi PD. Mark Gunn BABY BASH PD Jayare Johnson
CARL THOMAS ;DD Gnlh":vL':. ResT 1 vms tlLIL JON 8 EASTSIOE BoYZ 'j:*gﬁm "’g““" WJHM/Driando, FL™ 3 ;tgic}ﬁzwon *
cEEON 61 shsy i YING. YL’ JON & EASTSIDE BOVZ T e oo DARNJAHZ Monitored Reporters
S on 3 méslx;\ BZK msomus KBTQ/McAllon rx MD: ux Love mfsﬁ;ﬁ”m 99 Total Reporters
i NICK CA PD. fred Rico APD/MD Boboy Macias " KSFM/Sacramento, CA*
WIMN/Bastan, MA i WPYD/Ordando, L o
PD Cadillac Jack MeCartnay wm:gnm M Ll MD. il Strads ‘m%'g L) 89T | Moni
o C?:;“‘;’ylgr“mu" D' Nethan R ALICIA KEYS WBIOMalsoure, FL- ) T B2K YFABOLOUS otal Monitored
S WA MD. Clay Church TLCHLIL JON PD: 2a:
13 WESTSIDI CONNECTION R L Cums Bookar KCAQ/Dxn B D)
1 TWIST) lonoluty, K1* POMD: B 3 A
LR ey 1 BOW WOW VJAGGED EDGE PO KC Bajerana Yha" o son & easTsioe ovz D B MO: Deelits 10 Total Indicator
Hricadad \ MD: Kevin Akitake BABY BASH 3 FLOETRY NiCK CANNON
No Adds RYAN DUARTE B2K HFABOLOUS MARDUES HOUSTON TLCHLIL JON IE TRIC
MAROLES HOUSTON EAMON TLC UL SN DARANIAHZ FLOETRY




’  DANA HALL

URBAN

dhall@radioandrecords.com

Charleston’s Neo-Soul
Experience

Heritage WPAL-FM takes a chance on a new format

have to admit, if you took all the artists in hot rota-
tion in my CD player and put them on the air, you
would have the tightest neo-soul station around: Kin-
dred, Javier, Kem, Incognito, The Roots, Hil St. Soul,
Rafael Saadiq and Goapele are just few of the artists

I’'m currently feeling.

While Urban and Urban
AC radio have embraced
many of these artists (in
particular, WHUR/Wash-
ington), there hasn’tbeen a
station dedicated solely to
the neo-soul genre. Until
now.

Real Music

us and what we were do-
ing, thev came back to take
alisten. Now they're listen-
ing to us exclusively.”
Rivers likens the neo-soul
audience to their hip-hop
i peers, saying, “It's a lite-
style. There's definitely a
* | circle of people, and it's ex-

Many people in the in-
dustry might have expect-
ed a move like this in a major Urban
market such as New York, Chicago or
Atlanta, but it was heritage WPAL-
FM/Charleston, SC that flipped on
Oct. 28 toa format it calls “Neo-Soul.”

The industry will group the station
with other Urban AC outlets because
it plays many of the artists the indus-
try labels “adult,” but WPAL also
embraces hip-hop artists like Com-
mon, Stum Village and Pete Rock.

"We're really targeting 18-49 males
and females,” says PDJR Rivers. “Be-
cause of the positive hip-hop, we get
alotof male listeners. We are also get-
ting a lot of people who have called
and said they had stopped listening
to radio, and when they heard about

“Classic Urban AC
radio is to the far
right. Mainstream
Urban is to the far
left. We are straight
down the middle. We
don’t consider
ourselves to be in
either category.”

JR Rivers

panding. I get a lot of the
music from connections in
other citics. These are peo-
ple in their 20s and early 30s. A lot of
them feel the same way 1 do— that it’s
a significant change from what they
usually get on the radio.

“It’s getting back to real music, live
instrumentation. Most of us grew up
on and love hip-hop, but we want
something with some lyrical content,
words that have meaning, not just
songs about cars, money and sex.

“Most of the Urban AC radio sta-
tions out there today cater to our par-
ents’ generation, playing mostly old
records from the '70s and ‘80s. For
someone my age, 27, who wants to
hear current artists and quality R&D,
there aren’t a lot of places we can go
to find it. That's what WPAL has be-
come. It's laid-back, chill, but it still
has a vibe tor the younger listeners.”

Finding A Niche

WPAL has been heard in the
Charleston market for almost 50
vears, first as an AM outlet, and in
recent years at 100.9 FM. Under the
ownership of Caswell Communica-
tions, the station launched as “Mega
100.9” several years ago, jumping
into the Urban battle with longtime
market leader WWWZ (Z93) and
CHR/Rhythmic WWBZ (Hot 98).
Not long after, Clear Channel
launched WSSP (Power 94).

“We decided to get out of that bat-
tle,” says Rivers. “There were too many
stations going after the same listener.”

Flipping to Urban AC, however,
would put the station in a head-to-
head battle with market sister WMGL..
Instead, they took their cue from Riv-

ers’ night show on WPAL, The Coffee
Shop, which began airing in July 2003.

“We would feature a lot of spoken-
word, positive hip-hop and R&B,”
Riverssays. “We had a segment where
local artists could come up and read
poetry, and some would even sing live
on the air.”

At that time Rivers had just been
named acting D of WPAL, a title he
would take on officially in September.

Rivers admits that WMGL. is still
his station’s main competition, but
says, “Classic Urban AC radiois to the
far right. Mainstream Urban is to the
far left. We are straight down the mid-
dle, and that's the only way [ can real-
ly describe it. We don't consider our-
selves to be in either category.

“Tust look at some of the artists we
play. While some of them might get
heard on Urban AC or Urban, there

“This music is the
soundtrack to our
lives right now. With
all that is going on in
our world — the poor
economy, the war in
iraq — people don’t
need to hear ahout
some rapper’s bling
bling or how big the
car is that they’re
driving.”

are others who don’t get exposure
anywhere on the radio dial. While our
core artists are people like Jill Scott,
Erykah Badu, Common, Javier and
Donnie, we also play Fertile Ground,
a group out of Baltimore; Yahzahrah,
out of DC; and Jazzy Jeff. That whole
Philly sound right now; it all goes back
to the roots with Gamble and Huff.”

R&R November 21, 2003

New Music, New Image

Rivers says he’s been up on this
music for several vears, but he still
needed a little help in finding some of
the older artists and tracks, like The
Blackbirds and Donald Byrd. He took
his direction from Frances J, who has
a syndicated neo-soul show, The Soul
Caf¢, based out of Dallas. “She com-
pletely helped me with the music, and
[ appreciate her so much for that,”
Rivers says.

“Right now we’re playing about
one or two gold cuts per hour, but we
hope to beef that up as we add more
into our library. I've recently added
titles by Roy Ayers, Bill Withers, Gil
Scott-Heron and Curtis Mayfield. In
fact, manv of the new artists out now,
their styles are a tribute to that same
time period.”

In addition to changing the sta-
tion’s music, Rivers says he and con-
sultant Al Douglas worked on chang-
ing its overall image. “We really felt it
was important to change the focus
back to WPAL, since it has such strong
heritage value in the market,” Rivers
explains. “We dropped the term
Mega, scrapped most of the old drops
and started calling ourselves "Neo-
Soul, WPAL, 1009 FM./

‘Al is the voice of the station. He's
been in this market for years, getting
his start at WWWZ. We pretty much
kept our staff — Sean Bass and Leah
Foxx in mornings, Al in middays and
myscelf at night — and added a new
afternoon drive personality, Gary In
The Afternoon.”

Format Or Specialty Show?

One of the arguments that often
comes up when the idea of a station
devoted to neo-soul is discussed is
that many programmers still feel there
isn't enough quality product available
to support an entire format. Rivers
disagrees.

“That’scrazy,” he says. “There are so
many artists out there, current and clas-
sic, that you can draw on. That just
shows me that people aren’t really
aware of what's happening in the neo-
soul culture. There’s a whole world of
underground product, just like there
was in hip-hop when it first started out.”

Rivers says he chooses songs using
old-fashioned programming intu-
ition. “Having been a club D], in the
trenches for years, I can sec what peo-
ple react to,” he says. ”I see the heads

WPAL
Sample
Hour

KINDRED Far Away
ERYKAH BADU Love Of My
Life

D’ANGELO Feel Like Making
Love

REMY SHAND Take A
Message

PETE ROCK Mind Blowin’
CARMEN Ain’t No Time
SOUL Il SOUL Back To Life
JAVIER Beautiful U R
GOAPELE Closer

SLUM VILLAGE Tell

JAZZYFATNASTEES Hear
Me

nod. That's our research. But it’s not
just me choosing the songs. Al draws
on his years in the market, knowing
what has been big and which artists
were most popular.

“We're also doing some retail calls.
We haven’t even been on the air a
month vet, and we're already secing
the mom-and-pop retailers getting
some action on these artists. We're
even working with one store to have
a listening booth called the WPAL
Neo-Soul Booth, so patrons can find
out more about the music and us.”

When the concern is raised once
again that Charleston may not be pro-
gressive enough to sustain a radio sta-
tion like this, Rivers disagrees, saying,
"1t can work here, because Charleston
has a huge influx of people from big-
ger cities. We're still a large military
town. [ believe that people are drawn
to good music if they're exposed to it.

“I' also don't think this is a tormat
that only white-collar people would
be into. This music is the soundtrack
to our lives right now. With all that is
going on in our world — the poor
economy, the war in Iraq — people
don'’t need to hear about some rap-
per’s bling bling or how big the car is
that they're driving. There are so
many other issues that music, as an
art, needs to address.”

Bacharach (1) and Isley.

HERE THEY ARE Legends Burt Bacharach and Ron Isley have teamed
up for the album Here 1 Am: Isley Meets Bacharach on DreamWorks. At
the album’s launch party, R&R Account Rep Ern Llamado is flanked by
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R WK ARTIST TITLE LABEL(S) PLAYS PLAYS AJ%%E:LcE weson onros'| Most Added”
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13 @ 2PAC f/NOTORIOUS B.I.G. Runnin’ {Dying To Live) (Amaru/interscope) 1808 +148 160528 7 64/0
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0 @ GINUWINE Love You Mare (£pi/ 1215 +39 108027 9 39/ I‘:\"“‘I?E“WSE';V; J&"{‘;S}”ﬁ:{:’%fg - :;g;
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44 @ NAPPYROOTS Sick & Tired Atiantic/ a6 +8 27382 3 gy | |orere S Toul et 3 A8
40 43 JAHEIM Backtight (Divine MillWarner Bros.) a7 33 41435 10 300 m‘:,fa": szEBSTGoDm(rsst a“"';"nzvez”;‘f";gg’s”ﬂ”
38 44 JS Love Angel [DreamWarks) . 470 47 38780 4 45/0 KEM Love Calls (Motown/Universal
41 45  MICHAEL JACKSON QOne More Chance /Epic/ 434 -64 36859 3 36/0 Total Plays: 215, Total Stations: 13, Adds: 0
36 46  MARY J. BLIGE Qoh! (Geffen/ 418 -148 43838 14 55/0 BLAQUE I'm Good (Elektra/EEG)
@ YING YANG TWINS f/LIL' JON & THE EASTSIDE BOYZ Salt Shaker (7/7) 381 +72 41780 1 36/6 Total Plays: 186, Total Stations: 17, Adds: 1
46 43  TOO SHORT f/LIL JON Shake That Monkey (Short/Jive/ 380 -29 28193 " 26/0 CARL THOMAS She Is (Bad Boy/Universal)
(¥ BRAVEHEARTS f/LIL' JON Quick To Back Down (Columbia) 378  +126 27153 1 an Total Plays: 170, Total Stations: 42, Adds: 42
@  OBIE TRICE The Set Up /Shady/Aftermath/interscope) 39 +16 27714 1 384 Songs ranked by total plays
/81115 Bl appéaron Sangs gaming ey o emaning Tt rom srévoss e It i Songé e 1 I o e s e g erenen v | | Detailed station playlists for all R&R
plac_ed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is th= total number of new adds officially reported to R&R by each reporting repOI’tEI’S are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases :
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 1G0). Each daypart on each station is assigned an AQH number. Average www.radioandrecords.com.

Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc
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~

- . ' -
: ”ﬂi&”’nglﬂﬂ ”0/”. \ America’s Best Tgsting Urban Songs 12 + Ind’ ca tor .
gty For The Week Ending 11/21/03 [ | Most Added
LIL SCRAPPY Head Bussa (Reprise/
o - Persons Persons Persons
Artist Title (Label) W LW Familiarity Burn  12-17 18-24 25-34 B2K f/FABOLOUS Bada Boom pic/
LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG) 4.23 4.26 96% 23% 4.20 415 437 , )
OUTKAST The Way You Move (Arista) 411 421 9%  20% 409 401 431 B L) i 8 ST )
LIL' JON & THE EASTSIDE BOYZ Get Low (7V7) 410 4.19 98% 37% 399 4.03 3.89 DOWN SOUTH GEORGIA BOYS D.S.G.B. /Universal
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 403 4.08 97% 30% 3.88 3.8 3.90
YOUNGBLOODZ f/LIL' JON Damn! (Arista) 402 408 88% 26% 399 400 395 CARL THOMAS She Is (Bad Boy/Universal)
2PAC fINOTORIOUS B.1.G. Runnin’ (Dying To Live) (Amaru/interscope) 401 418 14% 12% 4.01 398 409
MARQUES HOUSTON f/JOE BUDDEN & PIED PIPER Clubbin' (7.U.G/6F6) 400 382  78%  15% 384 384  3.83 TWISTA Slow Jamz /Atlantic/
JAGGED EDGE Walked Outta Heaven (Columbia) 398 4.02 82% 15%  3.89 389 389
BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 396 405 99%  48% 393 397 381 MARQUES HOUSTON Pop That Booty 7.0.6.££5
AVANT Read Your Mind (Geffen) 395 389 60% 10% 3.90 388 393 Songs ranked by total plays
GINUWINE Love You More (£pic/ 394 399 65% 10% 3.84 3.80 395
LOON f/MARIO WINANS Down For Me (Bad Boy/Universal) 393 392 55% 8% 374 376 370 Recurrents
BOW WOW f/JAGGED EDGE My Baby (Columbia) 3.90 - 60% 10% 3.70 3.76 357
MURPHY LEE f/JERMAINE DUPRI Wat Da Hook Gon Be (Fo’ ReeliUniversall 388 397 78% 18% 371 366 382 LIL’ JON & THE EASTSIDE BOYZ Get Low (7V7) 1229
KELIS Mitkshake (Star Trak/Arista) 3.88 - 12% 16%  3.67 J.66 3.69 CHINGY Right Thurr (0TP/Capitol 936
G UNIT Stunt 101 (Interscope/ 386 387 14% 17% 3.84 N 4117 , ,
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 385 395  98%  66% 382 387 367 USSR, A S R e 93
112 f{LUDACRIS Hot & Wet [Def Soul/lDJMG) 383 373 68% 13% 379 379 378 NELLY fiP. DIDDY... Shake Ya Tailfeather (Bad Boy/Universal] 755
ASHANTI Rain On Me (Murder Inc./IDJMG) 380 381 93% 3% 367 378 3.3 PHARRELL f{JAY-Z Frontin’ (Star Trak/Arista) 749
MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 377 375 17% 18%  3.80 373 398 .
R. KELLY Step In The Name Of Love (Jive) 376 372 82%  29% 382 371 411 AALIYAH f[TANK Come Over (BlackGroundUniversal 717
ALICIA KEYS You Don't Know My Name () 3.76 _ 43% 8% 385 384 3.88 FABOLOUS fTAMIA Into You (Desert Storm/Elektra/FEG) 549
YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 375 3719 93% 37% 367 3.69 359 BEYONCE' flJAY-Z Crazy In Love (Columbia/ 458
BEYONCE' Me, Myself And | {Columbia) 374 50% 9% 3.58 359 3.55 50 CENT P.LM.P. (Shady/Afrermatt/interscape) 448
MONICA Knock Knock (/) 370 3.66 10% 18% 373 3.76 3.67 ’
JOE More & More (Jive) 369 388 55% 13% 366 365 3.67 MONICA So Gone / 437
MARY J. BLIGE Ooh! (Geffen) 360 369 75% 22%  3.63 370 346 DAVID BANNER fILIL' FLIP Like A Pimp (Universall 425
R. KELLY Thoia Thoing (Jive/ 359 369 95% 43%  3.61 354 379 50 CENT In Da Chub (Shady/Aftermath/interscope) m
BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 359 3.66 76% 22%  3.48 344 358
JA RULE Clap Back (Murder Inc./iDJMG) 353 341  75%  19% 335 334 338 SEAN PAUL Get Busy (VP/Atlantic/ 310
Total sample size is 440 respondents. Total average favorability estimates are based on a scale of 1-5. (1=disiike very much, 5 = like very much). Tolal familiarity represents the V1. 24's (Grand Hustle/Atlantic) 331
I percentage of respondents who recognized the song. Total bura represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity GINUWINE In Those Jeans (Epic/ 313
to appear on survey.Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music )
preference. RateTheMusic.com results are not meant to replace callout research. The results are infended to show opinions of participants on the the Internet only. RateTheMusic is a BONE CRUSHER Never Scared (Arista) 304
registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RaleTheMusic.com data is provided by Mediabase SEAN PAUL Like Glue (VP/Atlantic) 271
\_ Research, a division of Premiere Radio Networks. U )

/Reporters

WAJZ/Alhany, NY*

KEDG/Alexandria, LA
OM/PD: Jay Stevens

APD: Dimitrius Stevens
MD: Ramona Debreaux
ISTA
22 TLCALIL JON
9 KANYE WEST

WVEE/Atianta, GA*
PD: Tony Brown
MO: Tosha Love

B2K tFABOLOUS

WJZDBiloxi, MS*

No Adds

7 0
3 CARL THOMAS
82K 1/FABOLOUS

WWW2/Charleston, SC*
OM/PO: Temry Base
MD: Yonni Rude

3 TLCIAIL JON
1 CARL THOMAS
RAEKWON

FLOETRY
B2K #FABOLOUS

WHXT/Columbia, SC*

9 0OWN SOUTH GEORGIABOYS
5 B2K #FABOLOUS

KKDA/Dallas, TX*
PO/MD: Skip Chealham
No Adds

WOTJ/Detroit, MI*
PD: Spudd Spudd
1 CARL THOMAS
BIG TYMERS R KELLY

WJLB/Detroit, MI*
PD: KJ Holiday

WEUPMHuntsville, AL*

WRJH/Jackson, M$*

WJBT/Jacksonville, FL*
OM: Gail Austin
PO. Mike Williams
MD: G-Wiz
CARL THOMAS
QUTKAST
TLCHLIL JON

KPRS/Kansas City, MO*

QM. Andre Carson

KIPR/Lit‘lIe Rack, AR*

WGZB/Lovisvilie, KY*

OM/PO/MD: Ralph Meachum
10 LIL SCRAPPY

WIBB/Macon, GA
DM: Rick Humphrey
PO/MD: Chris Wiltiams
16 MARQUES HOUSTON
13 LIL SCRAPPY

9 ML

7 DOWN SOUTH GEORGIA BOYS
5 24-K

2 DARANJAHZ

WNP{/Nashville, TN*

OM: Keith Kautman
PD/MD Pameta Aniese

KNOU/New Orleans, LA*
PD: Lamonda Williams

CARL THOMAS

MARQUES HOUSTON

B2K #FABOLOUS

WQUE/New Orieans, LA*
OM: Carla Boatner

PD: Angela Watson

No Adds

WUSL/Philadelphia, PA*

PD: Cy Ynung
MD: Shawn texander

MD: Mike Street
18 TWISTA

WCDX/Richmond, VA*
Mo: Regsqie Baker
6 KELT
MYA

WDKX/Rochester, NY*
PD: Andre Marcel
APD: Jim Jordan
MD: Tarig Spence
12 CALVIN RICHARDSON
7 CARL THOMAS

DM: Michael Morgan PD: Rob Neal PD: Chris Connors DM: Tony Jordan DM/PD/MD: Joe Booker PO: Darrell Johason PD: Thea Mitchem KMJJ/Shreveport, LA*
PD: Ron “Sugar Bear” Wiltiams § TLCHLIL' JON APD: Bill Black PD. MD Steve Murry 29 ALICIA KEYS APD: DJ Taz MD: Coka-Lani Kimbrough PD/MD: John Long
13 NAPPY ROOTS 1 B2K #FABOLOUS MD: snamk Mlncle 6 M 7 0BIE TRICE MD: Rick Walker 18 LOON 1 MARIQ WINANS 17 CARL THOMAS
1 RAEKWON 1 WARRENG 2 TLCIAIL JON 1Al cm KEvs 4 JAY-Z 65 JAGGED EDGE 1 FLOETRY TLC 1LIL' JON
1 FLOETRY FLOETRY T TGty TLCIAIL JON 60 AVANT B2K HFABOLOUS i BIK#FABOLOUS
TICHAIL JON LIL SCRAPPY CARL THOM, En oS B2K 17ABDI 0US 14 YING YANG TWING (I SCRAPPY
B2K{FABOLOUS CARL THOMAS weeTsiot ecrion L SCRAPPY BIG TYMERS TR KELLY 3 TLCILIL JON WAMO/Pittsburgh, PA*
ARL THOMAS RAEKWON FLOETRY Y KARYE WEST - urgh, ’ .
GERALD LEVER] OM/PD: George "Geo' Cook KATZ/St. Louis, MO
WESTSIOE CONNECTION uLscRAPPv ERAL 1 FLOETRY MD: Kode Wred OM: Chuck Atkins
TWISTA WBOT/Bostan, MA* WJMi/Jackson, MS* S T BEVONCE 1 cARL TiOMAS PO: Dwight Sione
PD/MD Lamar “LBD" Robinson WFXE/Calumbus, GA OM/PO/MD: Stan Branson MARUUESHOUSTI)N CARL THOMAS = Tav?o”
KBCE/Alexandria, LA NYEWEST SM: Angela Walson APD: Alice Dixon BaKITABOTOS WESTIOF SOhECTION No Add
y & Nk Canon : 21 CARL THOMAS . BAD BOY'S DA BAND o Adds
DM/PD: James Alexander e OM: Cheryl Davis i KKBT/Los Angeles, CA U1l SCRAPPY MARQUES HOUSTON
MD: Derek Monette RCIMERS EIELEY PD: Michaci Soul il SM: Nancy Leicher ORI BIG TYMERS iR KELLY
No Adds . 17 ILC ] o OIS P Rob Scorpio FLOETRY WFUN/St. Lovis, MO*
WBLK/Buffalg, NY 13 wsswsme cowscnow e § OBIE TRIC WUBTNashville, TN" CALETIES PO/MD: Craig Black”
PO/MD: Chris Reynolds 12 CARL THOM; 1 aE/TF?ONUCEESHOUSTUN WQOK/Raleigh, NC* KELIS

WTMP/Tampa, FL

MO: Wade Hampton WSSP/Charleston, SC* WCKX/Columbus, OH* PO, PO: Mark Gunn ¥ xL ASTSI 1 c -L0
5 LI SCRARY oM. Jon Robbins PD: PKaxu/IS"ung ’ WI'\Z‘VESTS{D%.,gNgECTION MO: Gerald Harrisan | % 0',;1[ O ICKCANNON 2PMomDLg?€Mo|ﬂ:’ET;d
PD: Mychal Maguire MD: W Stevens B2K FABOLOU! ! FLOHRV
WHTA/Allanta, GA* APOMD: Rurx Sarsui” Sheat 1" BOW NOW LARGBED EOGE CARL THOMAS e R VATNE DUE TLCYLIL Jon !{,"}j,mn'f,,';"‘“eﬂ“ ¥ 11 BAckwon
PD. Jerry Smokin'B g ILEwLL Jon WFXMMacon, GA FoczABIOS eIt 10 BN SoLTH GEORGIABOYS

WJUC/Toledo, OH*
PD: Charlie Mack
8 FLOETRY
TLCAIL JON
B2K /FABOLOUS
CARL THOMAS
RAEKWON

KJMM/Tulsa, OK*

b " PO: Terry Monday
WEXA/Augusta, GA* LIL SCRAPPY APD/MD: Kris Kelley PD/MD: Myron Fears WHRK/Memphis, TN* APO/MD: Aaran Bernard
BABY D 5 TLCILIL JON . T TWISTA 12 GARL THOMAS
OM/PD/MD Ron Thomas . 1D CONNECT 0% 87K HFABOLOUS PD: Nate Bell WBLS/New Yark, NY 1 MARQUES HOUS 10N
SRS WEEG/Charlgt Lt Il SCRAPPY APD'MD. Devin Stee! PD: Vinny Brown 1 FLOETRY KR —
A o g PO Ter avey Aoy il THows % MG L e exssioe Bov2 D: Deneen Womack B2K 1FABOLOUS 1 LG JON
12/Sagi o B2K JFABOLOUS
WPRW/Augusta, GA* o Adds CARL THOMAS FLOETRY ﬁ%‘,}ﬁ[’ 1N 7 KELS PN E%ge';'f Broun L scrsePY
PD: Tim Snel F . BEYONCE 4K
oAt WJTT/Chattanaoga. TN* WJJN/Dothan, AL KIlZKlleen, TX R WWPR/New York, NY CARL THOMAS RAEKWON
2 WAFGUES HOUSTON A Keih Landecket OM/PD/MD: JR Wilson M | PD: Monael Saners NICK CANNON
B 10 LIL SCRAPPY i : elendez
T P1 CALL THOwAS N B bus POMD. he BabySiler WEDRMiam, FL" KR WEAS/Savannah, GA WESE Tupelo. MS
CARL THOMAS 9 ELOETRY 500wnsomuc€onsmnovs ) JOK YMD: Cedric Hollywood OM: John Thomas PREHTS
8 TLCILIL 2 TLC L JON § B FABOLOUS 2 YING (LIL JON & EASTSIOE BOYZ . PD: Sam Nelson 0 Jetf Lee
" 4 B2K /FABOLOUS TLGIALIL JON WOWINorfolk, VA APDIMD: Kem acahme 12 TWISTA
| WERQBaltimare, MD* (0NN SO IRGEQRGEROS WZFXFayetteville, NC* B2K IFABDLOUS OM/PO: Daisy Davis 16 TLC 1L 5 NAPPY RODTS
PD: Victor Starr KWON - 3’ b KRRQO/Lafayette, LA* CARL THOMAS APD/MD: Hearl Attack 2 W( m JDN & EASTSIOE B0YZ
MD: Neke Howse ALV PRE T PO/MD: John Kinnitt WMIB/Miami, FL* WKYS/Washington, DC*
No Adds i oeTiandersn 12 CALVIN RICHAROSON OM: Rob Roberts 1 FLOFTRY 1 B?KI/FABOLOUS PO: Daryll Huckaby
WGCl/Chicago, IL* AED {Mikejfech 2 WESTSIDE CONNECTION PD Dion Summers EZKUTABCLOLS 1 CARL THOMAS MD: Iran Waller
OM/PO: Elroy Smilh D) Tayirioriay 1 LOETRY 1 1A EELNIY KDKS/Shreveport, LA* 3 BIG TYMERS /R KELLY
WEMX/Baton Rouge, LA* APD/MD: Tittany Green 1 CARL THOMAS CARL THOMAS . N po B2K /FABOLOU!
PD: J-Tweezy 2 A2 g ?f&,m'cfw e TLCHLIL JON KVSP/Oklahoma City, 0K e Echals KANYE WEST
MO: Kool DJ Supa Mike 1 JUVENILE i b f PD: Terry Monday
AR, oM 1 LUDACAS KR O AR, T MD: Edde Brasco % K s WIKSMilmingtan, DE*
2 NAPPY ROOTS CmEES — t P nors ot 570 2 T CALVINRICHAROSON Lo
FLOETRY ) . WTMG/Gainesville, FL* 2 MARQUES HOUSTON 3 CAvamcwosow TEIIL Ton L L
B2K VFABOLOUS WPWX/Chicago, IL PD/MD: Scott Hinds WQHH/Lansing. MI* B3R IFABOLOUS ?%Agm o 87K IFABOLOUS e
PD: Jay Alan APD: Terenge Brown PD/MD: Brant Johnson 82K UFABOLOUS LIE SGRARRY B2K UFABOLOUS
KTCX/Beaumont, TX* MD: Barbara McDowell 8 FLOETRY 2 FLOETRY WBLX/Mobile, AL* (L SCRAPPY BRAVEHEARTS $LIL JON CARL THOMAS
pn M pa " 6 CARL THOMAS 3 CARL. THOMAS TLCLIL' JON OM: Jim Mahanay RAEKWON
A T UL KIMITWISTA Tak 82K JFABOLOUS PO/MD: Myronda Reuben
o B Y, LI JON B EASTSIOE BOYZ 1 RAEKWOI SR kG % itored R
TLCHLIL JON TCHLL JON CALVIN RICHARDSON T FLOETRY KBLR/Omaha, NE* Monitol eporters
L SCRASRY BaRitaBOLOLS BIKHFABOLOU CARL THOMAS B / .
W SOU 1 SeoRaiAOYS FALKWON TR OM: Brian Bums
incinnati. OH* (IL SCRAPPY PO Steve Fisk 81 Total Reporters
| weuvBiloxi, Ms* WEZF/Gincinnati, O CARL 11OMAS APDMD: Bryant “Bizzy 8” MeCain
{ oM Water Brown D Gt Wi WIKS Greenville, NC” WBTF/Lexington, KY* WZHT/Mantgomery, AL 3 lew |ry o
| PO. Terrence By CARLTHOMAS EUAEILTT POIMD: Jay Alexander SM: Amessa Maddox 70 Total Monitored
TR s TSI 0 AdCs . 2 CARL THOMAS DMMO: Michael Long : gm{%éms
MATILES HOUSTON WENZ/Cleveland, OH* WMz Greenvile, SC 7 PD: Daryl ot ot
TLC fIL OM/PD: Kim Johnson : Tony Fietds 5 JUNIOR VARSITY 0
Bg[l:((IFABOLgUS MDKEAWV‘E BaugTy l:g/MD oug Davis %%EJLR\I N 1? Pﬁgg@g&?us Eﬁ_KSVC?EgFE‘?US 11 Total Indicator
CARL THOMAS KA e VJAGGED EVGE B2K {/FABOLOUS 8 MARGUES HOUSTON

| BLAQUE
N
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W WS et e uses T e e e s MOST Adde
. 0 www.rradds.com
1 1 GERALD LEVERT U Got That Love (Call It A Night) (Elektra/EEG) 1113 -9 127379 13 4001
2 © R KELLY Step In The Name Of Love (Jive) 1002 +10 114425 29 202 ARTIST TITLE LABELS) ADDS
3 3 KEM Love Calls (Motown/Universal 915 9 17013 43 320 E“L‘IZ&G::Y;“Y'ZU"SVD:{‘I'"Kdnm" fﬁ:‘;fé ” ‘;
5 4 DWELE Find A Way (Virgin) 789 -15 77476 20 40/0 AVANT Read Your Mind (Geffer) 5
4 5  LUTHER VANDROSS Dance With My Father (J) 137 -19 91784 29 41/0 SHIRLEY CAESAR fIFAITH EVANS Hurting Woman /Word) 5
8 0 SMOKIE NORFUL [ Need You Now (EM/ Gospel) 720 +38 86561 33 35/0 MUSIQ Forthenight (Def Soul/i0JME) 4
Ji 7 ARETHA FRANKLIN Wonderful f4rista) 693 -1 79314 8 36/2 AL GREEN | Can't Stop (Blue Note/EMC) 3
6 8  HEATHER HEADLEY | Wish | Wasn't (RCA/ 686 43 79267 36 381 | JEFFREYOSBORNE CalerID tayOzkoch d
10 o JOE More & More (Jive/ 613 +14 68246 7 391
9 10 ANTHONY HAMILTON Comin’ From Where I'm From (So So Def/Arista) 568 -54 41099 14 34/0
22 m ALICIA KEYS You Don’t Know My Name £/} 538 +205 70233 4 3917
16 @ MICHAEL JACKSON One More Chance /£pic/ 530 +97 58598 5 3072
13 @ WILL DOWNING A Million Ways (GRP/VMG) 520 +28 42692 Jojo Most
15 @ JAHEIM Backtight (Divine MilifWarner Bros.) 509 +66 42832 12 29/0 I dPI
11 15  TAMIA Officially Missing You (Elektra/EEG) a7 111 3esea 28 3wp | ryerease ays
14 16 RHIAN BENSON Say How | Feel (DKG/ 430 30 36190 19 3300 B
17 @  ASHANTI Rain On Me (Murder Inc./IDJMG) 417 +25 52076 6 182 | "RSTITELeRE INCREASE
19 ) AVANT Read Your Mind (Geffen) 399 +37 32307 7 3005 ‘L‘bf}:‘éﬁ"sxzJ;gg;";h'f""kﬂm"uvt’:z[j"i/ 5” :fgg
20 @ ERYKAH BADU Back In The Day /Motgwn/ 375 +26 26561 5 26/2 MICHAEL JACKSON One More Chance (Epi/ +97
18 20 CALVIN RICHARDSON Keep On Pushin’ (Hollywood) 361 -19 21284 19 23/0 JAHEIM Backtight (Dlvine Mill Warner Bros.) +66
26 @ LUTHER VANDROSS Think About You (/) 296 +103 23998 2 3710 PHARRELL f[JAY-Z Frontin' (Star Trak/Arista) +60
24 @ MUSIQ Forthenight (Def Soul/iDJMG) 293 +46 27118 3 28/4 KINDRED THE FAMILY SQUL Stars (Hidden Beach) +48
21 23 ISLEY BROTHERS f/RON ISLEY Busted (DreamWorks) 276 62 20194 17 150 | MUSIQ Forthenight (ef SoulDIMGI +46
23 24 FLOETRY Getting Late (OreamWorks/ 267 63 24570 15  28j0 | SILK SideShow Aiguidy Sl
27 €D MANHATTANS Tum Out The Stars Love-Lee/ 211 430 12360 11 1qjo | SMOKENORRUL Need You Now (EM Gospe +38
29 @ EARTH, WIND & FIRE Hold Me (Kalimba) 191 +31 9763 6 18/0
30 @ KEM Matter Of Time Motown) 169 +15 13754 3 1911
25 28  VIVIAN GREEN What Is Love? (Columbia) 159 -65 16049 13 14/0
28 29  STEPHANIE MILLS Can't Let Him Go (/&M)/ 157 -10 15160 5 10/0 Most
@ VAN HUNT Seconds Of Pieasure (Capitol) 150 +37 10443 1 1812 PI dR t
42 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week aye ecurrents
of 11/9-11/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is T0TAL
placed first. Songs betow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | ARTIST TITLE LABEL(S) PLAYS
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AGH number. | JAVIER Crazy (Capitol) 420
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. JAHEIM Put That Woman First (Divine MiliWarner Bros.) 370
New & Active KINDRED Far Away (£pic/ 353
RUBEN STUDDARD Superstar (J/ 288
FREDDIE JACKSON Natural Thang (Martland) JEFF BRADSHAW fJJILL SCOTT Slide (Hidden Beach) BRIAN MCKNIGHT Shoulda, Woulda, Coulda iMatown/Universal) 276
Total Plays: 133, Total Stations: 15, Adds: 1 Total Plays: 96, Total Stations: 8, Adds: 1 R. KELLY I'll Never Leave (Jive) m
JAGGED EDGE Walked Outta Heaven (Columbia) SILK Side Show (Liguid 8 FLOETRY Say Yes (DreamWorks/ 249
Total Plays: 130, Total Stations: 5, Adds: 0 Total Plays: 95, Total Stations: 14, Adds: 2 LUTHER VANDROSS Take You Out (/) 233
AL GREEN | Can't Stop (Blue Note/EMC) JEFFREY OSBORNE Caller 1D (JayOz/Koch) RON ISLEY f/R. KELLY What Would You Do? (DreamWorks) 187
Total Plays: 124, Total Stations: 16, Adds: 3 Total Plays: 89, Totaf Stations: 15, Adds: 3 VIVIAN GREEN Emotional Rollercoaster (Calumbia) 183
JEFF MAJORS Heard My Cry (Music One/ KINDRED THE FAMILY SQUL Stars (Hidden Beach)
Total Plays: 111, Total Stations: 8, Adds: 0 Total Plays: 82, Total Stations: 12, Adds: 0 Detailed station playlists for all R&R
xtl:m;m 1R[]A7MTSEY| gp A_gairTs]tsAllAggd.s](L‘asab/anca/ [TJUNI\:JIIE D?;guTKnurvs(U”'im?‘;//Add 0 reporters are available on the web at
ys: 07. otal Stations: 13, Adds: B ) otal Plays: 79, Total Stations: 8, ii,, www.radioandrecords.com.
Songs ranked by total plays

4 N
Urban AC Reporters

Stations and their adds listed alphabetically by market

WWIN/Baltimore, MD* WLXC/Columbia, SC* WFLM/Ft. Pierce, FL* KNEK/Lafayette, LA* WJIMR/Milwaukee, WI* WRKS/New York, NY* WVBE/Roanoke, VA* WIMXToledo, OH*

PE/MD; Mya Vernon

3 AL GREEN
2 VANHNT

EN

PD: Jay Bixon
APDMO: Daryl Jehnson
No Adds

WMGL,/Charleston, SC*
OM;/PD: Terry Base
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Programmers Review The
CMA Awards Telecast

Kudos and brickbats for this year’s show

o, what did you think of the show?” Without doubt,
that was the most-asked question in country music
circles for days after the recent Country Music Asso-

ciation Awards telecast.

If the phone calls [ got after the show
were any indication, there was asmuch
concern from listeners about award re-
cipients this year as at any time [ can
remember. A number of PDs called to
say that their listeners were asking the

cess and why some folks won and oth-
ers didn't. I even went on a few morn-
ing shows to talk to listencrs about the
way things work.

While it was interesting to hear
what Country listeners think, I came
away concerned that there was a wid-
ening disconnect between the indus-
trv and its fans. That can’t be good for
the format, and it’s certainly not good
for the health of future awards shows.

To further gauge professional and fan
sentiment regarding the awards and the
show, I asked some PDs from around
the country for their opinjons and also
anoverview of what their listeners have
been saving about the show.

Before we get to their thoughts, it
must be pointed out that the ratings
for this year’s show were stellar. The
37th Annual CMA Awards finished
third for the week with 20.7 million
viewers, the CMA show’s biggest au-
dience since 1997.

Airtime Issues

In the sprit of full disclosure, I
should mention that for the last six or
seven years | have been on
the CMA's television com-
mittee. While I can’t com-
ment on the committee’s
discussions, I will try to of-
fer some insight in re-

sponse to some ot the
questions raised by this
week’s contributors.

First up is WMZQ/
Washington Asst. PD/
MD/ afternoon driver Jon
Anthony, who wasn't exactly en-
thralled by the show. “Overall, I
thought it wasn’t as exciting as other
years, especially the first 30 minutes,”
he says. “Perhaps it was the choice of
awards that were given out first or the
lack of crowd enthusiasm.

“Whatever it was, I could've easily

Jon Anthony

tuned out early in the show. It need-
ed more punch and thrills in the first
hour to convey the best of what we
have to offer. I cannot fathom a good
reason why Brooks & Dunn wouldn't
get airtime to accept yet another Duo

f the Year award, nor why Dierks
Bentley was given only 25 seconds to
sing one of the year’s biggest songs.”

Some background on g
these points: First, in an cf-
fort to fill the show with as
many performances as
possible, one major award
is presented off-camera
prior to the show. For the §
last couple of years, the
Vocal Event honor has
been relegated to off-cam-
cra status. This year, with
the nominations in that
categorv going to some very high-pro-
file events and people, the decision
was made to include it in the show.

The Vocal Duo presentation, which
had a Y9% chance of going to Brooks
& Dunn for the 11th time in the last
12 years (and it did), was bumped. I'm
not saying this was right; I'mjust pro-
viding the background.

Second, with regard to Dierks, for
the last few years the show has fea-
tured “bumpers” — performances
into spot breaks — which consisted of
big hits by new artists. They are de-
signed to put names and
faces to hits by newcomers
not honored by nomina-
tions, but who have cap-
tured the public’s atten-
tion,

Dave Shepel

they can do better than Vince Gill as a
host. I thought the pacing was great
with lots of performances and lots of
laughs.

“One negative though: I think they
could have shown Johnny Cash some
more love. [ was a little let down by
the Cash tribute. It was billed as some
spectacular event, and in my opinion
it was somewhat cool. It seems to me
that, with a Grand Ole Opry House
full of A-list artists, there would have
en a more spectacular tribute.”

Sound Quality

WEMB/Springfield, IL
PD/afternoon driver Dave
Shepel enjoyed the show
as a whole, though he was
bugged again this year by
the same old bugaboo that
always gets to him. “I
watched the show, and my
biggest problem with it
this year is the same prob-
lem [ have with it every
year,” he says. “It's time
that the show’s producers seriously
censider having the artists lip-synch
performances.

“I think it's safe to say that, after all
this time, they have convinced me
they have no idea how to produce the
live performances so they will sound
good on my end. It is always so em-
barrassing to think there’s a potential
new radio audience tuned in to hear
our top performers sing
off-key. I know much of the
problem is not talent, but
technical.

“QOtherwise, they did a
fine job of set design and |
visually putting our best
foot forward. Although |
maybe they could do better
at turning the cue cards.”
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[1ime constraints prohib-
it long versions of these
songs, especially as the
CMA strives to pack as
many star performances
into the show as possible.
The vast majority of the 23 or so per-
formance slots go to those with ma-
jor-award nominations.

Offering his thoughts on the show,
KSNI/Santa Maria, CA PD Tim
Brown says, “I thought the show was
great. I made the trip to MusicCity for
the festivities. Personally, [ don’t think

Let me hasten fo note
that the show’s sound,
bath in the house and on the air, is of
utmost concern to the CMA board and
the TV committee. In fact, a couple of
years ago one of the committee mem-
bers — a noted producer and label
executive — personally undertook a
mission to get to the bottom of the
sound problems.

He spent countless hours of his
own time researching the matter, to
the point of talking with artists dur-
ing their rehearsal for the CMA

Tim Brown

“After all this time, the CMA has convinced
me they have no idea how to produce the live
performances so they will sound good on my

1]
end.
Dave Shepel

Awards show. One of the recommen-
dations was to place an experienced
recording engineer in the sound booth
at the show.

Unfortunately, even with all of these
efforts, the broadcast sound is still not
where it should be. The TV committee
hasn’t had its wrap-up meeting as yet,
so I'm not sure exactly what was be-
hind this year s sound woes.

WXBQ/ Tri-Cities, TN-VA OM Bill
Hagy was quite complimentary about
the show, saying, “In my
opinion, it was one of the
best shows in memory, if
not the best. Whoever
packaged the show for TV
with out-of-format stars is
to be complimented, as the
ratings prove this year’s
show was one of the most
watched in quite some

ed quite astir. Both have had phenom-
enal years.

“I also felt bad for Darryl Worley.
‘Have You Forgotten” became such an
anthem in America, the patriot in me
wished he’d won Single or Song of the
Year. I'd be interested to see where all
the Johnny Cash votes came from.

“But as awards shows go, there are
always surprises, and this one didn’t
let us down that way. It is also fun to
know in your heart who will win an
award or two, and Alan
Jackson and Martina
McBride provided us with
that. T am happy for Alan,
and I am so proud of Mar-
tina. We've had a void in
the female category for the
last couple years, and she
has stepped it up. She is
such a great ambassador

]

time. Of particular note
were Norah Jones with
Dolly Parton and Jimmy Buffett with
Alan Jackson.

“Plus, it sure looks like country’s
awareness was raised. According to
the latest Soundscan sales report, Toby
Keith debuted at No. 1 on the Pop
chart.”

The Listeners Speak

As for what radio listeners thought,
Hagy got their opinions firsthand,
since he attended his station’s annual
CMA Awards party with hundreds of
them. “Mostly, they agreed with the
winners, with the exception of the
Johnny Cash awards,” he says. “The
majority questioned why the CMA
didn’t just honor Johnny with their
tribute and let it go at that.

“Our listeners also grumbled over
the fact that The Dixie Chicks were
even nominated. [ don’t
think that issue will ever
go away in my market.
Those things aside, the
crowd was very much into
1 the show and enjoyed it.
And they love Vince Gill as
| the host of the show.”
Back in Illinois, Shepel
| says of his audience, “The

day after the show people

were very upset that
Johnny Cash won the Single and Al-
bum of the Year honors. Most every-
one, myself included, felt good about
the video award; he deserved that. I
think the impression was that the oth-
er awards came because he died more
than because he deserved them.

“Many of our listeners were upset
that Toby Keith didn’t win an award.
Kenny Chesneyv being shut out was
also surprising to many. Both have
sold out shows in our area and creat-

Bill Hagy

for our format.”
Fan Confusion

Chiming in with listener insight
from the West Coast, Brown says,
“The overwhelming response I re-
ceived from listeners was that the
CMA Awards show was great. How-
ever, | did have about four callers who
questioned the presence of Kid Rock
and Shervl Crow.

“Now, while I was able to make a
case for Sheryl, | really didn’t have
much to offer in Kid’s defense.
Though many inside the industry
know that Kid is a country fan at
heart, his presence on a country mu-
sic awards show is a little tough for
the hard-core country fans to swallow.

“Hey, some of them are even hav-
ing some trouble with artists likc Ras-
cal Flatts and Emerson Drive. But,
then again, people were crying foul
when Shania showed her belly button
a few years back. My position on this
is that artists should be judged on
their music, not their image.”

Finally, with his take on what fans on
the East Coast were thinking, Anthony
says, “The fans were more confused
than anything else. I'm concerned that
the CMAs are becoming more like the
Grammys — totally out of tune with the
public. Whatever message that the vot-
ers wanted to send by not nominating
Shania Twain for Female Vocalist or by
voting Johnny Cash as Album of the
Year, it only leaves the mainstream au-
dience confused and dazed.

“The CMA Awards show is touted
as ‘country music’s bigeest night.’
When we, as voters, don't recognize
the incredible contributions that Toby
Keith has made over the past year,
something’s really wrong — and we
lose a golden chance to connect with
the audience that’s tuned in.”
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Quiet Consistency

Mark Wills is not just ‘the ballad guy’

eserved or not, Mark Wills has a reputation he just
can’t shake. Known far and wide as a balladeer, Wills
planned to change his tactics with the uptempo title
track from his new album, And the Crowd Goes Wild.
But a funny thing happened on the way to career
makeover: The single, the first from the album, stalled

in the 20s.

Wills most recent hit, the nostalgic
novelty ”19 Somethin’,” reached No.
1 in these pages 10 months ago. His
first success, 1996's young-love story
“Jacob’s Ladder,” was a midtempo
song. Everything in between, howev-
er, served to tvpecast him as a singer
of all that is serious and emotionally
intense. Of course those songs — “1
Do (Cherish You),” “Don’t Laugh at
Me” and “Wish You Were Here” —
have also been huge, career-propel-
ling hits. And the followup to “And
the Crowd Goes Wild,” “That’s a
Woman,” seems to be following the
same path. (Yes, it’s a ballad.)

Identity crisis aside, Wills has qui-
etly assembled a body of work wor-
thy ot much more attention than it has
reccived, and his new album is the
best and most consistent of his carecr.

R&R: Did vou have a plan for this al-
buni before you started recording?

MW:Thad my theory, but you nev-
er know. A lot of that depends on the
songs. This being my first time co-pro-
ducing, I wanted to find the best songs
and make the best record I could.

Mark Wills

Chris Lindsey and I had a game plan
of making it sound different from any-
thing I've done in the past.

R&R: Was the process what you ex-
pected?

MW: [t definitely took some twists
and turns. If you'd told me a vear ago
1 was going to record a song like “Sun-
tan,” “Married in Mexico” or “ And the
Crowd Goes Wild,” I would have said
“I don’t know, man.” You have to step
back, remove yourself from it and de-

SMASHING GLASS rhe SOURCE Foundation Awards were recently
presented to 10 pioneering women in the music industry. The Let's Hear It for
the Girls ceremony was co-hosted by Brenda Lee, Devon O Day and Charlie
Monk. More than 200 luminaries turned out to honor Lorene Allen, Harrianne
Condra, Polly Roper Edenton, Cecile Light, Emily Mitchell and Charlotte
Lowther. Posthumously honored were Joyce Bush, Maggie Cavender, Mary
Lynch Jarvis and Irene Stanton. Pictured (I-r) are Mitchell, Allen, Nashville
Mavyor Bill Purcell, Lowther, Condra, Edenton and Light. SOURCE is a decade-
old organization of female music-industry executives.

cide if something represents you well
as a singer, as an artist, as a person.

R&R: “And the Crowd Goes Wild”
strikes nie as one of those singles that's
either really going to work or really not
going to work.

MW: I'm not sure about that song
being the first single off a new album,
but I also felt the timing was right. For
whatever reason, it didn't fly. I could
delve into personal theories behind
that, but that's just pointing fingers. A
lot of stations made their own ver-
sions of the song, and they worked
great. That was my original theory:
Make it your own and have fun with
it. That message got lost somew here
in translation.

R&R: You're a pretty funny guy. Was
there concern about always seeming so se-
rions?

MW: It didn't start out that way,
but it took one of those turns. Every-
body started saying, “This is what
works for you, so this is what we'll
do.” Youjust reach a point where you
put your foot down and say, “Hell, no,
We're not going to do this anymore.”

R&R: Aud yet the new album has sev-
eral strongly emotional ballads. Do you
look for those kiids of songs?

MW: A lot of times they just find
me. Music is all about emotion, and 1
can't sav Id go back and change any-
thing given the chance.

R&R: Hawve yout been out to radio with
this project

MW: We didn’t do a radio tour be-
cause we saw so many people this
summer. I've always had an open
door for radio at every opportunity:
CRS, CMA, ACM. A fot of artists do
that initial radio tour, have some suc-
cess and get too busy for radio. I'm not
saying there’s no room for me to im-
prove, but | feel strongly that we've
maintained a good relationship.

R&R: It sonnds like you're saying con-
sistency is more fporian!.

MW: I truly belicve that. If you are
consistent with people and how you
support them, thev’ll show you that
support in return. That outweighs fly-
ing in and seeing somebody tor an
hour and going somewhere elsc. A
long-term relationship is a lot better
than a quickie.

R&R: Is there an analogy Hhere Lo your
career?

MW: There are a lot of talented peo-
ple out there, and ['ve been very for-
tunate to get to do what [ love for a
living. Since 1996 we’'ve maintained
those relationships and stuck to our
guns trying to make good music.

R&R November 21, 2003

Not A Pretty Picture

CRB Fall Forum recap

“We're having a great year,” said Clear Channel Enter-
tainment Nashville President Brian O’Connell at this
year's CRB Fall Forum. “The country music touring busi-
ness is rocking, thank you very much. And don't tell any-
body.”

O’Connell’s remarks were the brightest light in a gloomy two-hour
assessment of the country business. The Country Radio Broadcasters’
third annual event, held Nov. 4 in Nashville, was titled “Foliow the
Money: An Economic Snapshot of Radio, Record Labels, Touring and
Publishing.” |

Country’s touring success stories, according to O’'Connell, were
achieved through consistent hard work and creativity. He pointed to
Kenny Chesney, Toby Keith, Brooks & Dunn and the recently extended
Alabama farewell tour as examples.

“The Chicks sold a million tickets in one day,” he marveled. A
bubble-blowing goat featured on Brooks & Dunn’s Neon Circus tour
and $1,000 seats to Alabama were cited as examples of risky ideas
that worked.

In contrast to the freewheeling entertainment championed by
O’Connell, RCA Label Group Chairman Joe Galante fretted about a
record and publishing community that “celebrates sameness.” His
PowerPoint presentation detailed the precipitous drop in album sales,
noting that over the final nine weeks of 2003, country needs to sell
17% more than in the same time period |ast year to break even.

Explaining the challenge labels face, Galante pointed out that the
current rate of 1.5 singles per artist per year is a drop from 2.5 in 1992.
Breaking new artists has become very difficult, he said, with average
unit sales per new act dropping from 900,000 in 1996 to roughly
100,000 today. The loss of 1,000 retail outlets, competition from DVDs
and other entertainment and the sale of 18 million CD burners in one
year have all contributed to the problem.

Galante also had some criticism for the labels, decrying the
increasing number of releases in the face of declining sales. “As an
industry. we haven’t practiced birth control,” he said. He also ex-
pressed frustration at the push for chart success without correspond-
ing sales. “No. 1 doesn’t mean anything to me,” he said. “We're
sending the wrong signal.”

Stay Relevant

Former Warner/Chappell Exec. VP/GM Tim Wipperman present-
ed a nuts-and-bolts overview of the publishing industry, pointing out
that reduced record sales have shaved publishers’ margins. Additional-
ly, slower charts have “cut in half the number of writers a publisher can ‘ 1
support.” he said. |

Radio's representative on the panel was Clear Channel Plains/NW
Regional VP Mick Anselmo, who oversees 50 stations in Minnesota
and the Dakotas. His presentation was titled “How Do Radio Stations [ ‘

Really Work?” and covered elemental aspects including dayparts,

departments and inventory. He urged Country to stay relevant and

noted that “most successful Country stations have a GM or regional

who lives and loves the format.” \
Echoing an earlier assertion by Galante, Anselmo said the key to ‘

resurgence is stronger music. “When the music gets better, there will

be more Country radio stations on the air, and they won’t be boring

ones playing a lot of gold music.
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SURVEY SAYS Panclists at the CRB's third annual Fall Forum were (I-r)
Clear Channel Radio’s Mick Anselmo, Clear Channel Entertainment’s Brian
0’Connell, former publishing executive Tim Wipperman, RLG’s Joe Galante and
Westwood One’s Charlie Cook, who moderated.




"Is there anyhody
left in Nashville
tonight?"
—-VWince Gill

Commentin§ cn al the gue’sts'that participated
in the After MigNitz 10th Anniversary Broadcast.

GARNER

=
;ﬁ ¥ Cangratulations to Blair for the
party he started 10 years ago. ..
there's no end in sight.

And a special thanks
to all of those who helped us
celebrate cne of the biggest nights
af the vear in Country Music
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WK WEB ARTIST TITLE LABEL(S) s sows s ems o o oe s | JTOST Added’
1 Q) TOBY KEITH I Love This Bar (DreamWorks) 15648 115 4980  -11 456138 2692 14 115/0 ol
2 2 RASCALFLATTS | Melt (yric Street) 13065 160 4284 69 380433 1101 21 118 | VVIraqaes.com
4 o PAT GREEN Wave On Wave (Republic/Universal South) 12534 1272 4127 +388 343674 37681 27 1150 ARISTITE (A58 1008
. ” . MARTINA MCBRIDE In My Daughter's Eyes (RCA/ 38
5 @) GEORGE STRAIT Cowhoys Like Us (MCA/ 11050 489 3653 +172 305993 19252 17 114/0 | TIM MCGRAW Watch The Wind Blow By (Curt) 12
6 @@ MONTGOMERY GENTRY Hell Yeah (Columbia/ 10375 956 3461 +373 270876 25007 19 114/0 | ALAN JACKSON Remember When Arista/ 12
7 @ KENNY CHESNEY There Goes My Life (B14) 10233 1048 3208 +342 295810 33799 6 115/g | OBV KEITH American Soldier (OreamWorks L
o ] ) i MARK WILLS That's A Woman (Mercury/ 1"
8 CHRIS CAGLE Chicks Dig It (Capital) 9520 928 3309 +342 251673 14668 22 11410 | Teppy CLARK | Wanna Dot All Wercury 10
10 o LONESTAR Walking In Memphis (BN/4) 9063 817 2859  +230 244007 13880 16 114/1 | BUDDY JEWELL Sweet Southern Comfort (Columbia) 9
9 D BROOKS & DUNN You Can't Take The Honky Tonk... (Arista) 8836 518 2817 +148 252495 16833 10 115/0 | LEANNRIMES ThisLove (urb) 9
11 ) RODNEY ATKINS Honesty (Write Me A List) (Curb) 7033 433 2469 4136 193322 11177 23 1110 | TRACEADKINS HotMama (Capio) g
12 (B TRACY BYRD Drinkin'’ Bone (RCA/ 7107 449 2407 +149 188889 22262 17 11201
13 13 RUSHLOW I Can't Be Your Friend (Lyric Street/ 6443 180 2226 36 167550 -12002 29 110/0
18 D SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 6196 760 1926 +298 166170 13743 7 1084 | SMOST
17 J0 DEEMESSINA 1 Wish (Curt) 6065 547 1949 +126 159647 13687 19 1071 | fcreased Poinits
19 ) TERRICLARK | Wanna Do It All (Wercury) 5924 905 1846 +274 151210 24230 13 104/10 ToTAL
16 @) DIAMOND RIO Wrinkles /Arista/ 5792 219 2011  +98 150446 4827 18 107/3 | awmst e cageus) INCRERSE
15 18 SHERRIE AUSTIN Streets Of Heaven (C4/8BR) 5630 185 2009 40 146004 6981 24 102/1| ALANJACKSON Remember When (Arista/ +1325
14 19 REBA MCENTIRE I'm Gonna Take That Mountain (MCA/ 5171 855 1741 .207 126083 23224 13 111j0 | DATGREEN Wave OnWave Republic/Universal Soutt)  +1272
20 €D BRADPAISLEY Little M Ari 4950 576 1588 +183 132617 17035 11 1024 LTS U T ey ) #1245
ittle Moments (Arista/ a7 ! KENNY CHESNEY There Goes My Life (BV4/ +1048
22 €3 TIMMCGRAW Watch The Wind Blow By (Curt/ 4849 1245 1489  +361 140468 30574 5 101/12 | MONTGOMERY GENTRY Hell Yeah (Cokmbia/ +956
21 @ SCOTTY EMERICK | Can't Take You Anywhere (DreamWWorks) 4269 213 1367 +64 102726 6864 19  97/1 | CHRIS CAGLE Chicks Dig It (Capital) +928
27 €D ALAN JACKSON Remember When (Aristal 4200 1325 1312 +436 117545 33193 4 9g12 | MARTINAMCBRIDE In My Daughter's Eves (RL4) +912
23 €0 JOSH TURNER Long Black Train (MCA 3838 258 1333 50 87248 3357 24 924 VLTSV EO e +908
ong Black Train (MCA/ i M 1" LONESTAR Walking In Memphis (B4 +817
24 @ JIMMY WAYNE | Love You This Much (DreamWorks/ 3814 249 1275 +97 102430 6448 14 971 SHANIA TWAIN She's Not Just A Pretty Face Mercury) +760
28 € TRACE ADKINS Hot Mama (Capitol 3543 641 1176 +205 85474 12637 10  85/6
26 €X) SARAEVANS Perfect (RCA/ 3456 253 1027  +B6 91572 3841 11 885
29 @ CRAIG MORGAN Every Friday Afternoon (BBA/ 2949 113 938  +16 74478 4731 16 8211 MOS‘l'
31 €@ CLNTBLACK Spend My Time (Equity Music Group) 2790 374 879 +109 65447 12122 5 875
. IncreasedPlays
30 @ JOE NICHOLS Cool To Be A Fool (Universal South) 2738 69 753 +47 64567 2794 11 7314
sreaker €)) KELLIE COFFEY Texas Plates (BNA/ 2383 463 716 +134 51320 10902 8 714 oy |
32 €D BLUECOUNTY GoodLittle Gils fAsylum/Curt 2089 217 762 +18 55151 2966 6 722 . o UOEO HeRERSE
| e ALAN JACKSON Remerber When (4rists) +436
| 34 @ BUDDY JEWELL Sweet Southern Comfort (Cofumbia) 2019 241 744 +67 48017 4707 5 91/9 PAT GREEN Wave On Wave /HEpUﬁ//E/UﬂfVE/S&/SI]UY/)} +388 !
41 @ TOBY KEITH American Soldier (DreamWorks) 1722 691 483  +233 61479 27217 2 20112 | MONTGOMERY GENTRY Hell Yeah (Columbia) +373 |
37 €D DIERKS BENTLEY My Last Name (Capito) 1615 166 483  +139 36851 3368 5 594 | TIMMCGRAW Watch The Wind Blow By (Curb) ey
, KENNY CHESNEY There Goes My Life (BV4/ +342
| Breaxer €D MARTINA MCBRIDE In My Daughter's Eye§ (RCA) 1498 964 479 4310 44577 25821 2 TUSB| ol Digt Capal Joes
38 @ BRIAN MCCOMAS You're In My Head (ly//c Street) 1439 99 505 +20 27118 1107 6 60/3 MARTINA MCBRIDE In My Daughter’s EYES (RCA) +310
36 38 WYNONNA Heaven Help Me (Asylum/Curb) 1406 -172 497 27 30805 4085 10  49/0 | SHANIA TWAIN She's Not Just A Pretty Face Mercury) +298
40  €I) SHERYLCROW The First Cutls The Deepest (A&M/nterscope/Mercury) 1399 287 447  +158 38371 3744 5  25/3 | TERRICLARK |Wamna Dolt All Mercury) +214
35 40 RYAN TYLER Run, Run, Run (Arists) 1369 302 386 137 30175 6499 13  sgyp | |0BY KEITH American Soldier (DreamWorks) =
| 42 @ JAMES OTTO Days Of Our Lives (Mercury) 1085 138 413 +39 21236 2835 8 535
43 (B GARY ALLAN Songs About Rain (¥CA) 1031 386 292 +75 30589 11831 2 4319
44 @ TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 1002 219 337 +84 20331 114 4 414 Breakers
39 44 VINCEGILL Young Man’s Town (MCA) 1000 34 325 42 21579 2795 6 441
45 @ KENNY ROGERS Handprints On The Wall (Oreamcatcher) 798 63 348 +18 17630 161 6 45/ KELLIE COFFEY
46 (§) KEVIN DENNEY A Year At A Time Lyric Street) 706 28 301  +8 12527 186 5 421 . Zzzas P'::tes /g/;/g1
S e o
| 50 @ PATTY LOVELESS On Your Way Home (£pic/ 669 128 272 +49 13482 1956 3 484 oves
MARTINA MCBRIDE
48 (@ BILLY DEAN I'm In Love With You (View2) 603 15 222 14 13781 935 9 2511 In My Daughter's Eyes (RCAJ
@ REBECCA LYNN HOWARD | Need A Vacation (MCA) 484 62 211 +20 8404 1968 1 3200 38 Adds ® Moves 49-36
@ AMANDA WILKINSON Gone From Love Too Long (Universal South) 448 64 126 +11 9976 425 1 2000 - Sik £ by total of —_——
Ongs ran ota ays
115 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week P play I
of 11/9-11/15. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger : : : |
increase in points is placed first. Songs below No. 1 and down in points and piays for three consecutive weeks are moved to recurrent. Most Added is the total number of Detailed station p_IaVIISts for all R&R
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points reporters are available on the web at
lists the songs with the greatest week-to-week increases in total points. Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average www.radioandrecords.com
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with . Lo e 0 2
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

"Powergold offers us limitless options with scheduling criteria and has integrated with all our

' other systems seamlessly. The reliability, customer service, and support that the folks at
: Powergold have provided us have been exactly what any customer could ask for.”
. e . ‘o
® Dan Turner, Vice President

: . >
Programming Services A
The Leaders in Advanced Music Scheduling Software for Windows $8/ME/NT/2000/XP

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY

LAST
WEEK
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44
43
45
47
49

THIS
WEEK

ARTIST TITLE LABEL(S,

TDBY KEITH | Love This Bar (DreamWorks)

PAT GREEN Wave On Wave (Republic/Universal South)
RASCAL FLATTS | Melt Lyric Street)

GEORGE STRAIT Cowhoys Like Us (MCA)

CHRIS CAGLE Chicks Dig It (Capitol)
MONTGOMERY GENTRY Hell Yeah (Columbia)
BROOKS & DUNN You Can't Take The Honky Tonk... {Arista)
LONESTAR Walking In Memphis (BNVA)

KENNY CHESNEY There Goes My Life (BVA/

TRACY BYRD Drinkin’ Bone (RCA)

SHERRIE AUSTIN Streets Of Heaven (C4/BBR)

REBA MCENTIRE I'm Gonna Take That Mountain (MCA/
DIAMOND RIO Wrinkles (Arista/

RODNEY ATKINS Honesty (Write Me A List) (Curb)
RUSHLOW | Can't Be Your Friend (Lyric Street)

BRAD PAISLEY Little Moments {Arista)

ALAN JACKSON Remember When (Arista)

JO DEE MESSINA | Wish (Curb)

SHANIA TWAIN She’s Not Just A Pretty Face (Mercury/
TERRI CLARK | Wanna Do It All (Mercury)

TRACE ADKINS Hot Mama (Capitol/

TIM MCGRAW Watch The Wind Blow By (Curb)

JOSH TURNER Long Black Train (MCA)

JIMMY WAYNE | Love You This Much (OreamWorks)
SCOTTY EMERICK | Can’t Take You Anywhere ([OreamWorks)
SARA EVANS Perfect (RCA)

JOE NICHOLS Cool To Be A Fool (Universal South)
BUDDY JEWELL Sweet Southern Comfort (Columbia)
CRAIG MORGAN Every Friday Afternoon (BBR)

BLUE COUNTY Good Little Girls (Asylum/Curb)

BRIAN MCCOMAS You're In My Head (Lyric Street)
KELLIE COFFEY Texas Plates (BVA/

DIERKS BENTLEY My Last Name (Capitol)

CLINT BLACK Spend My Time (Equity Music Group)
MARTINA MCBRIDE In My Daughter's Eyes (RCA)
GARY ALLAN Songs About Rain (MC4)

VINCE GILL Young Man’s Town (MCA4)

KENNY ROGERS Handprints On The Wall (Oreamcatcher)
RYAN TYLER Run, Run, Run (Arista/

TRACY LAWRENCE Paint Me A Birmingham (OreamWorks)
WYNONNA Heaven Help Me (Asylum/Curb)

KEVIN DENNEY A Year At A Time (Lyric Street)

JAMES OTTO Days Of Our Lives (Mercury)

REBECCA LYNN HOWARD | Need A Vacation (MCA/
PATTY LOVELESS On Your Way Home (£pic/

TOBY KEITH American Soldier (OreamWorks)

LORRIE MORGAN Do You Still Want To Buy Me... (fmage/Quarterback/

BILLY DEAN I'm In Love With You (View2)
MARK WILLS That's A Woman (Mercury/
SONYA ISAACS No Regrets, Yet {Lyric Street)

TOTAL
POINTS

5911
5598
5587
5412
5118
4602
4256
4023
3986
3515
3412
3383
3320
32N
3126
2938
2819
2695
2667
2539
2390
2214
2201
2160
2159
1900
1578
1472
1432
1198
899
881
875
844
758
138
624
566
555
528
511
492
434
424
416
340
330
272
265
240

+
POINTS

-97
62
12
109
253
392
280
116
499
209
45

-374

83
204
-313
140
438
70
318
233
288
424
93
137
217
172
109
217
87
14
12
64
150
80
561
479
8
52
173
30
-28
20
27
9
97
285
26
25
68
49

TOTAL
PLAYS

4328
4164
4097
3973
3787
3403
3134
3055
2944
2593
2548
2472
2463
2464
2336
2131
2114
1980
2023
1916
1729
1725
1592
1615
1610
1403
1266
1063
1036
902
643
"7
706
642
618
582
502
453
367
386
384
375
355
327
328
267
213
233
224
168

+-
PLAYS

-88
+61
-64
+67
+186
+274
+211
+84
+383
+163
+22
-305
+64
+153
-219
+93
+310
+9
+237
+181
+193
+318
+69
+97
+145
+121
+101
+160
+27
+51
+23
+45
+127
+80
+459
+328

+40
-185
+16
-2
+20
+16
+22
+65
+222
+217
+20
+52
+49

TOT.AUD.
(00)

124793
115593
116396
112441
107628
96457
88721
82959
84485
121117
7109
69602
68247
67615
63944
61810
58907
57772
56652
54052
50354
46294
46860
44696
44312
38194
31100
30649
29392
25037
20128
17342
17755
17718
14839
15184
12729
10347
13123
11070
11867
10138
8992
9272
8118
7080
5764
5633
5192
5130

+- AUD.
(00)

-1614
1563
-1585
KERN
6223
8181
5845
31N
10683
4405
1590
1718
1670
3104
-5409
2940
10166
1987
6905
4789
5556
9527
1993
2428
4014
3827
1260
4647
2549
1690
-162
1662
3060
1229
10275
8873
-512
992
-3378
636
-512
306
358
142
1715
5350
387
481
1099
595

WEEKS
ON

14
25
21
16
22
18
"
17

6
16
22
13
19
21
29
12

4
18

1
13
"

5
20
14
19
10
"

—_
—_ e M W = WO s 0T W 0NN Y 8 WD

i
112/0
111)0
11010
111/0
11110
107/0
1101
10710
10812
106/0
10411
107/0
109/0
106/2
100/0
107/4
1071
91/0
104/6
96/1
95/2
9811
803
90/2
90/4
91/6
7516
81/3
76/4
686
51/0
63/3
5817
56/8
75151
55/29
an
3712
33N
31
35/0
32/0
3312
2912
333
19115
26/2
1601
22i8
16/2

112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 11/9 - Saturday 11/15.

© 2003 Radio & Records.

Most Added’

www.rrindicator.com

ARTIST TITLE LABEL(S} ADDS

MARTINA MCBRIDE In My Daughter's Eyes (RCA/ 51
GARY ALLAN Songs About Rain (MCA) 29
TOBY KEITH American Soldier (DreamiWorks) 15
TIM MCGRAW Watch The Wind Blow By (Curb) "
CLINT BLACK Spend My Time (Equity Music Group/ 8
MARK WILLS That's A Woman (Mercury/ 8
LEANN RIMES This Love (Curd) 8
DIERKS BENTLEY My Last Name (Capitol) 7
Most

Increased Points

TOTAL
POINT

ARTIST TITLE LABEL(S) INCREASE
MARTINA MCBRIDE In My Daughter's Eyes (RCA/ +549
KENNY CHESNEY There Goes My Life B4/ +499
ALAN JACKSON Remember When (Arista/ +438
GARY ALLAN Songs About Rain (MCA) +435
TIM MCGRAW Watch The Wind Blow By (Curb) +424
MONTGOMERY GENTRY Hell Yeah (Columbia) +392
SHANIA TWAIN She’s Not Just A Pretty Face (Mercury) +318
TRACE ADKINS Hot Mama (Capitol) +288
BROOKS & DUNN You Can't Take The Honky Tonk... (Arista) +280
TOBY KEITH American Soldier (OreamWorks) +210
Most

IncreasedPlays

ARTIST TITLE LABEL(S) INCREASE
MARTINA MCBRIDE In My Daughter's Eyes /RCA/ +459
KENNY CHESNEY There Goes My Life (BVA/ +383
GARY ALLAN Songs About Rain (MCA) +328
TIM MCGRAW Watch The Wind Blow By (Curt/ +318
ALAN JACKSON Remember When (Arista/ +310
MONTGOMERY GENTRY Hell Yeah (Columbia) +274
SHANIA TWAIN She’s Not Just A Pretty Face (Mercury/ +237
TOBY KEITH American Soldier (DreamWorks) +222
BROOKS & DUNN You Can't Take The Honky Tonk... frista)  +211
TRACE ADKINS Hot Mama (Capitol) +193

partv zcn., Party ?on. rt: Zom,

Party zn”.

IIEW PRODUCTS l“lllﬂlﬂ Blll. TIIIIIY FOR A CATALOG!

» EventTape®

» BunchaBanners™

» FlashBags™

* BumperStickers
* Panchos
» KeyTags
* StadiumCups

FirstFlash!

6528 Coastitation Drive
Fort Wayne, indiana 46804
Fax: (2601 436-6739
www firstflash.com

1-800-21 FLASH

1-806-213-5214




COUNTRY CALLOUT AMERICA. sy @Bullseye

‘
e (\/

© EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES November 21, 2003
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of October 27-November 2.

ARTIST Title (Label) LIKE A LOT
TOBY KEITH | Love This Bar [DreamWorks/ 40.3%
SHERRIE AUSTIN Streets Of Heaven (C4/BBR/ 35.8%
KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 32.5%
PAT GREEN Wave On Wave (Republic/Universal South) 30.8%
TRACY BYRD Drinkin" Bone (RCA/ 29.8%
RASCAL FLATTS | Melt / yric Street/ 29.8%
JIMMY WAYNE | Love You This Much (DreamWaorks/ 28.5%
TERRI CLARK | Wanna Do It All (Mercury/ 21.5%
SCOTTY EMERICK i Can't Take You Anywhere (DreamWorks) 27.5%
REBA MCENTIRE I'm Gonna Take That Mountain (MCA/ 27.0%
GEORGE STRAIT Cowboys Like Us MCA/ 27.0%
SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 25.8%
BLAKE SHELTON Playhoys Of The Southwestern World (Warner Bros.) 25.5%
JOSH TURNER Long Black Train (MCA) 24.8%
LONESTAR Walking In Memphis (BNVA4/ 24.8%
MONTGOMERY GENTRY Hell Yeah (Columbia) 24.3%
RODNEY ATKINS Honesty (Write Me A List) (Curb) 24.0%
KELLIE COFFEY Texas Plates (BNVA/ 23.0%
JOE NICHOLS Cool To Be A Fool {Universal South) 22.8%
CHRIS CAGLE Chicks Dig It (Capito) 22.5%
ALAN JACKSON Remember When {Arista/ 22.5%
BRAD PAISLEY Little Moments (4rista) 22.3%
DIAMOND RIO Wrinkles (Arista 22.0%
BUDDY JEWELL Sweet Southern Comfort (Columbia) 21.5%
RUSHLOW | Can't Be Your Friend /L yric Street) 21.0%
TRACE ADKINS Hot Mama (Capitol/ 21.0%
CRAIG MORGAN Every Friday Afternoon (BBR/ 20.5%
SARA EVANS Perfect (RCA/ 20.5%
BROOKS & DUNN You Can't Take The Honky Tonk Out Of The Girl /rista) 19.8%
TIM MCGRAW Watch The Wind Blow By {Curfy) 18.8%
JO DEE MESSINA t Wish (Curb) 18.3%
BLUE COUNTY Good Little Girls (Asy/lum/Curb) 17.5%
RYAN TYLER Run, Run, Run (Arista/ 17.0%
CLINT BLACK Spend My Time (Equity Music Group) 14.8%
KENNY CHESNEY There Goes My Life /BNA4/ 13.8%

TOTAL
POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN CALLOUT AMERICAs

80.8% 13.3% 98.0% 30%  1.0% Hor SCORES

74.3% 12.5% 96.8% 1.8% 2.3%

[} 0, 0, 0, 0, y
Al ) el 5.3% -3 assword of the Wecek: Loba.

73.0% 18.3% 85.8% 2.5% 2.0% Question of the Week: On a scale of
70.3% 18.0% 97.0% 6.5% 2.3% one to five — with one meaning you
70.0% 18.0% 97.8% 6.3% 3.5% didn t like the show Aat al]‘ and five

] . . . ) meaning you really liked it — how
74.5% 16.3% 96.8% 4.5% 1.5% would you rate the CMA Awards

70.0% 17.3% 95.5% 1.0% 1.3% | show?
67.3% 20.8% 94.5% 5.8% 0.8%

Total
71.3% 22.3% 99.0% 2.3% 33% | Did not watch: 35%
68.3% 21.5% 98.5% 8.5% 0.3% | Really liked show: 20%

61.3% 22.5% 92.8% 75%  15% lLtiked 5&0(“7 32%

was 2 7%
66.8% 19.5% 96.3% 6.3%  38% | i ot like show: 6%
61.8% 20.3% 92.5% 100%  0.5%
69.0% 19.0% 98.8% 5.5% 5.3% gd s

id not watch: 15%
67.3% 17.3% 98.0% 103% 3% | Loty iked show: 26%
66.3% 20.3% 95.3% 7.8% 1.0% Liked show: 43%
60.8%  26.8% 94.3% 6.0%  0.8% | ltwasOK:9%
620%  208%  89.3%  60%  0g% | Didnotiikeshow:7%
67.0% 21.5% 96.8% 45%  38% | p
60.5%  15.0% 82.0% 45%  2.0% | Did notwatch:80%
57.3%  245%  915% 70%  28% Eelf“dy ‘;kec‘ Eliors 32
) ) ) ) ’ iked show: 8%
66.8% 18.3% 94.3% 1.0% 23% | It was OK: 2%
52.0% 25.3% 81.5% 35%  0.8% | Didnotlike show: 5%
63.8% 24.8% 96.5% 50% 3% |
56.0% 25.5% 91.5% 90%  1.0% | Didrnot watch: 37%
70.0% 21.3% 96.8% 38%  1.8% | Reallyliked show: 24%
630%  228%  923% 6%  0g% | Medshow A%
64.5%  23.0%  958%  75%  08% | g like show 4%
52.0% 23.3% 81.8% 65%  0.0%

60.0% 26.0% 92.5% 5.3% 1.3% Fgmale
Did not watch: 34%

53.5% 24.8% 87.3% B3%  08% [ Realy liked show 16%
52.5% 31.0% 89.8% 58%  05% | Liked show: 35%
54.5% 23.8% 86.8% 70%  15% | !twasOK:8%

Did not like show: 7%

49.0% 34.0% 91.3% 1.5% 0.8%

Research Inc..

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It’s One Of My
Favorites b) | Like It ¢) It's Okay..Just So-50 d) | Don’t Like It e) I'm Tired Of Hearing It On The Radio f) | Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country
airplay chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ...
1/3" each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market sefection is determined by Buliseye.
NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Mashville, Chattanooga, Mobile, AL, Charleston,
SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, M, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston,
Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing
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> Digital, Clear, Consistent

> 70,000+ Song Library
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> On-Time Delivery

[ecrive |

¢ GoldDiscs and HitDiscs

> Custom Production - Callouts, Montages & Video Hooks
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16 Perimeter Park Drive, #109
Atlanta, GA 30341-1324
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Test Hook Tapes
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_ . COUNTRY REPORTERS

4 )

KEAN/Abilene, TX
OM: James Cameron
PD/MD: Rudy Fernandez
APD: ShaLHilI

28 GARY ALTAN

28 MARTINA MCBRIDE

28 TOBY KEITH

14 MARK WILLS

Wamx/Akron, OH*
DM/PD: Kevin Mason
APD; Ken Steel
LONES
1 BRAD PA\SLE\

WGNA/Albany, NY*
PD: Buzz Brindle
MD: Bill Earley

1 GARY ALLAN
CAROL YN DAWN JOHNSON

KBQl/Albuguerque, NM*
PO: Tummy Canera

KRST/Albuguergue, NM*
PD: John Richards
MD: Paul Bailey

KRRV/Alexandria, LA

OM: Scott Bryant

PD/APO/MD: Steve Casey
‘S(MI(II:{WyAlN

WCTO/Allentown, PA*
PD: Dave Russell

APDMD: Sam Malone
MART}MA MCBR IDE

KGNC/Amarillo, TX
DM: Dan Gorman

PD: Tim Butler

AP D/MD: Patnck Clark

LOVELES!
10 MART\HA MCBRIHE

KBRJ/Anchorage, AK
PE Man Vallev

TOBY
MARTINA ACBRIDE

WWWW/Ann Arbor, MI
PD: Barry Mardit

MD: Tom Baker

No Adds

WNCY/Appleton, Wl
OM: Jeft McCarthy
PO: Randy Shannon
MD: Marci Braun

1 JUSH xunw[‘

MARTINA MCBRIDE

WKSF/Asheville, NC
SM: Diane Augram
PD: Jeft Davis

MD: Anﬂy Woods

0 + EMERIC)
MARTINA McamDE

‘ NEY ATKWS

WKHX/Atlanta, GA*
OM/PD: Mark Richards
Ml] John Gray

3 MAR‘"NA MCBRICE
2 SARA EVANS

WPUR/Atlantic City. NJ
POMD: Joe Kell

MARTINA MCBRID!
EANN RiMES

WKXC/Augusta, GA
PD: T Gentry
MD: Zach Taxlor

| KELLIE COfFEV

KASE/Austin, TX*
OM/PD: Jason Kane
APD/MD: Boh Pickett
5 TERRI CLARK
5 JOSH TURNER

KUZZ/Bakersfield, CA*
PD: Evan Bridweli

MD: Adam Jeffries
1 MARTINA MCBRIDE
1 MARK WILLS

WPOC/Baltimore, MD*
PD: Scott Lindy

MD: Michael J. Foxx

No Adds

WYNK/Baton Rouge, LA*
OM: Bob Murphy
PD: Paul Orr

MARTINA MCBRIDE

WYPY/Baton Rouge, LA*
DM/PD: Randy Chase

MD Ja* Bemard
NAMCBRIDE

KYKR/Beaumnont, TX
PD/MD: Mickey Ashworth
T S thow

WJLS/Beckley, WV
DM: Mark Reid
PD/MD Dave Willis
|B MARTINA MCBN’)E

WKNN/Biloxi, MS

DM: Walter Brown

PD: KppGrgoory
v ALAN JAGKSON

WZKX/Biloxi, MS
PD: Bryan Rhodes

WHWK/Binghamton. NY
DM: Bob Adams
PD/APOMD: Ed Walker
;ﬂ MI‘&RTW.AP‘P\:C'!R\DE

NARTA MCER DE

2 DARRYL WOR|
10 REBECCA L YNN HOWARD

WD XB/Birmingham. AL*
PD: Tom Hanrahan
MD: Jay Cruze

SARA EVANS

WZZK/Birmingham. AL*
PD/MO: Brian Q(river

WPSK/Blackshurg, VA
DM/PD: Scott Stevens
MD Sean Sumner

ENNY R
u MART}NA MCBRIDE

WBWN/Bloomington, IL
DM/PD: Dan Westhof
APD/MD: Buck Stevens

10 GARY ALLAN
10 MARTINA MCBRIDE

WHKX/Bluefield, WV

DM/POMD: Dave Crosier
20 MART‘E“ MCBRIDE

10 BRAD PNSCtEY

KIZN/Boise, 1D
OM/PD: Rich Summers

APDMD: S&enoer Burke
6 MARm

KQFC/Boise, 1D
PD: Lance Tidwell

8 BRAD PAISLEY
1 BLUE COUNTY

WKLB/Boston, MA*

PD: Mike Brophey

APD/MD' Ginny Rogers
LENIN th 3

KAGG/Bryan, TX
PD/MD .lenmler Allen

WYRK/Buffalo, NY*
PD: John Paul
APD/MD: Wendy Lynn
6 ALAN JACKSON
gﬂSRWM MCBRIDE

WOKO/Burlington
PD: Steve Pelkey
MD: Margot St. John
No Adds

KHAK/Cedar Rapids, I1A
OM: Dick Stadlen
PD: Boh James
Ml] Dawn Johnson
5 BUDDYJEWELL

WIXY/Champaign. IL

OM/PD/MD: R W. Smith
15 MARTINA MCBRIDE
5 TOBY KEITH

WEZL/Charleston, SC*
PD: Trey Cooler
MD: Gary Griffin

KELLIE COFFEY
MARK WILLS

WNKT/Charleston, SC*
PD: Loyd Ford
APD/MD: Eric Chaney
11 TIM MCGRAW
LEANN RIMES

WQBE/Charieston, WV
OM: Jeft Whitehead

PD: Ed Roberts

MD:;,&!" _tiagx

GARY ALLAN
PoROBVKERTS

GLE

WKKT/Charlotte*
OM: Bruce Logan
PD/MD: John Roberts
TRACE ADKINS
SARA EVANS

WS0C/Charlotte*

OWY/PD: Jeff Roper

MD: Rick McCracken
MARTINA MCBRIDE
LEANN RIME

WuSY/Chattanooga. TN
PD: Kris Van Dyke

MD: Bill Poindexter
3 MARTINA MCBRIDE
MARK WL

WUSN/Chicago, IL*
DM/PD: Tom Rivers
APD/MD: Evan Kroft

12 MARTINA MCBRIDE
AK

WUBE/Cincinnati, DH*
PD:Tim Closson

APD: Kathy D'Connor
MD: Duke Hamitton

No Adds

WYGY/Cincinnati, OH*
DM/PD: TJ Holland
APD/MD: Dawn Michaels

1 ALAN JACKSON

2 JAMES OTTD

1 MARK WILLS

WGAR/Cleveland, OH*
PD: Meg Stevens

MD: Chuck Collier

No Adds

KCCY/Colorado Springs, CO*|

PD: Travis Daily

MD Valerie Hart
9 MARTINA MCBRIDE
11 DONOVAN CHAPMAN

KKCS/Colorado Springs, CD*

PD: Shannon Stone
MO: Stix Franklin
4 T f,’wbsfnu

WCOS/Columbia. SC*
PD: Ron Brooks

MD: Glen Garrett

No Adds

WCDL/Columbus, OH*
PD: John Crenshaw
APD/MD: Dan E. Zuko
SHANIA TWAIN
1 ALAN JACKSON
TRACY LAWRENCE

GARY ALLAN
MARTINA MCBRIDE

WGSQ/Cookeville, TN
OM: Marty McFly

PD: Gator Harrison
APD: Philip Gibbons

MD: Stewart James
BLUE COUNTY

KRYS/Corpus Christf, TX
PD: Frank Edwards

MD: Louns Ramirez
YN DAWN JOHNSON

KPLX/Dallas, TX*
PD: Paul Williams
APD: Smokey Rivers
MO: Cody Alan

5 ALAN JACKSON

KSCS/Dallas, TX*
PD: Ted Stecker
Ml] Chns Huff

.) MARTINA MCBAIDE
3 JOSH U TURNER

2 BLUE COU!
1 GARY ALLAN

WGNE/Daytona Beach, FL*

PO/MD: Jeft Davis
APD: BiEECharﬁe
T0Y REMH
AN RIMES

KYGO/Denver, CO*
POMD: Joel Burke
No Adds

KHKI/Des Maines, IA*

DM: Jack D'Brien

PD/MD Jlmm! Disen
BR\AN MCCOMAS

WYCD/Detrait, MI*
PD: Mac Daniels

APD/MD: Ron Chatman
5 MARTINA MCBRIDE

WDJR/Dothan, AL
OM: Jerry Broadway
PD/MD: Brett Mason
APD: Frogman

12 TOBY KEIT4

10 SARA EVANS

KKCB/Duluth
DM/PD: Johnny Lee Walker
MD: Pat Puchalla

6 MARTNA MCBRIDE

WAXX/Eau Claire, Wi
PD: Georqe House

ALl
4 CLINT BLACK
3 DIERKS BENTLEY

KHEY/EI Paso, TX*
PO/MD: Steve Gramzay
1 MARTINA MCBRIDE

BUDDY JEWELL

WXTA/Erie, PA
DM: Gary Spurgeon

PD/MD: Fred Horton
15 MARTINA MCERIDE
5 RYAN TYLER

KKNU/Eugene, DR
PO/MD: Jim Davis

18 JOSH TURNER
16 GARY ALLAN

WKDQ/Evansvitle, IN
PO/MD: Jon Prell
15 TOBY KEITH

KVOX/Fargo
PD: Eric Heyer

MD: Scott Winston
8 MARTINA MCBRIDE

KKiX/Fayetteville, AR
DM/PD: Tom Travis
APD/MD: Jake McBride
B KENNY CHESNEY
5 TIM MCGRAW

WKML/Fayetteville, NC

PO: Paul Johnson
1 MARTINA MCBRIDE

KAFFFlagstaff, AZ
PO: Chris Halstead
APD/MD: Hugh James
32 4 NICHOLS'

10 MARTINA MCBRIDE

10 CHAD BROCK

WFBE/Flint, MI
P[)/MB:Kgoxole Collins

WXFL/Florence, AL
PDMD: Gal;y Murdock
9 GARY ALLAI

KSKS/Fresno, CA*

PD: Mike Peterson

MD: Steve Pleshe
JAMES OTTO

KUAD/Ft. Collins, CO
PD: Mark Callaghan
MDO: Brian Gary

TOBY KEMH
KENINY ROGERS

WCKT/Ft. Myers, FL*
DM/PD: Steve Amari
APD/MD: Dave Logan
No Adds

WWGR/Ft. Myers. FL*
PD: Mark Phillips
MD: Steve Hart

8 TERRI CLARK

3 BRAD PAISLEY

1 CLNT BLACK

WQHK/Ft. Wayne, IN
PD/MD: Rob Kelley
1 MARTY STUART
GARY ALLAN

WOGK/Gainesville, FL*
PD: Mr. Bob

MD: Big Red

No Adds

WBCT/Grand Rapids, MI*
PD: Doug Montgomery
MD: l]ave Taﬂ

3 MART\NA MCURIDE

WTQR/Greenshero, NC*
OM: Tim Satterfield

PD: Bill Dotson

APDMD: Mgle Ward

1 BUDDY JEV

WRNS/Greenville, NC*
PD: Wayne Carlyle
MD: Boomer Lee

4 MARTINA MCBRIDE
4 TOBY KEITH

WESC/Greenville, SC*

OM/PD: Scatt Johnson

APD/MD: John Landrum
4 TERRI CLARK

WSSL/Greenville, SC*
DM/PD: Scott Johnson
APDMD: Kix L:g\on

3 MARTINA MCBRIL

2 |
2 TRACE ADKINS

WAYZ/Magerstown
OM/PD/MD: Don Brake

10 TOBY KEMH

WCAT/Harrisburg, PA*
PD: Sam McGuire
No Adds

WRBT/Marrisburg, PA*
OM: Chris Tyler

POMD: Shelly Easion
APD: Newman

No Adds

WWYZMarttord, CT*
MD: Jay Thomas
1 SARAEVANS
MARTINA MCBRIDE

KILTHouston, TX*
PD: Jetf Garrison
APD/MD: StePhen Giuttari
1 BUDDY JEWEL!
CLAY WALKER

KKBO/Houstan, TX*
PD: Michael Cruise
MD: Christi Brooks
No Adds

WTCR/Muntington

PD: Judy Eaton

MD Dave Poole
DAN!EL L[E MARTIN

5 MARK WILLS
LEANN RIMES

WORM/Huntsville, AL
PD: Wes McShay

MD: Dan McClain

No Adds

WFMS/Indianapolis, IN*
DM: David Wood
PD: Bob Richards
MD:J.D. Cannon
2 DIAMOND RI
1 B{UECDUNTV
JAMES OTTO

BUDDY JEWELL
MARTINA MCBRIDE

WMSl/Jackson, MS
PD: Rick Adams
MD: Stance Bingham
7 SHANIA TWAIN
2 SARA EVANS
TRACE ADKINS

WusJ/Jackson, MS

DM/PDMD: Tnm Freeman
DOMOVAN CHAPS

WRO0O0/Jacksonville, FL*
DM/PD: Gail Austin
MD: Dixie Jones

ALAN JACKSON

WXBQ/Johnson City
PO/MD: Bill Hagy

17 CRAIG MORGAN

13 GARY ALLAN

WMTZ/Johnstown, PA
DM/PD: Steve Walker

MD: Lara Mos|
8 MARTINA MCBRIDE

KIXQ/Joplin, MO
DM: Ray Michaels
PO/MD: Cody Carison

APD: Jax McRae
1 M»WI AW}BrD{

WNWN/Kalamazoo, MI
PD: PJ. Lacey
APD/MD: .Phrl O'Reilly

T DIERKS mN ILEY

KBEQ/Kansas City, MD*
PD: Mike Kennedy
MD: T.J. McEntire

1 MARK WILLS
DIERKS BENTLEY

KFKF/Kansas City, MO*
OM/PD: Dale Carer
APD/MD: Tony Stevens

No Adds

WDAF/Kansas City, MO*
PO/MD: Ted Cramer
No Adds

WIVKXngxville, TN*
DM/PD: Mike Hammond
Ml]' ColleenAddair

AN
CLAV WI\L ER
CARQLYN CAWN JOHNSCN

WKOA/Latayette, IN
PD: Mark Allen
MD: Bob Vizza

5 JOE NICHOLS

5 GARY ALLAN

5 LORRIE MORGAN
5 MARTINA MCBRIDE

KMDLLatayette, LA*
PD: Mike James

MD: T.D. Smilh
VINCE GILL

KXKC/Lafayette, LA*
PD: Renee Revett
MD: Sean Riley
1 SONVA ISMCS
1 LEANN RIMES
SHERYL CROW

WPCV/Lakeland, FL*
PD: Dave Wright

MD: JemTaxlor
1 MAHT\NAM BRIDE

WIOV/Lancaster, PA
PD/MD: Dick Raymond
GARY ALLAN
MARTINA MCBRIDE
TOBY KEITH

WITLALansing, MI
PD: Jay J. McCrae
APOMD: ChnsTvler
33 BROKS % DUM

5 SR

25 SHANIA TWAIN

2 GARY ALLAN

WART NA MCBRIDE

KWNR/Las Vegas, NV*
PD: John Marks
APD/MD: Brooks D'Brian
No Adds

WBBN/Laurel, MS
PD; Larry Blakeney
APD/MD: Allxson Scott
oA

WBUL/Lexington, KY

PO/MD: Ric Larson
1 CLINT BLACK
SARA EVANS

WLXXLexington, KY
OM: Robert Lindsey
PD: John Sebastian
MD: Karl Shannon

14 TIM MCGRAW
MARTINA MCBRIDE

KZKX/Lincotn, NE
PD: Brian Jennings
APD/MD Carol Turner

2 MARTINA MCBRIDE
1 GARY ALLAN

KSSN/Little Rack, AR*
PD/MD: Chad Heritage

1 CRAIG MORGAN

1 TRACE ADKINS

KZLAMLos Angeles, CA*
OM/PD: R.J. Curlis
APD/MD: Tonya Campos

3 TOBY KEITH
1 GLINT BLACK

WAMZLouisville, KY*
PD/MI] meole Calhoun

& Vn e
4 KELLIE COFFEY

KLLLALubbock, TX
OM/PD: Jay Richards
MD: Kelly Greene

13 MAR!NA MCBRIDE
13 TOBY KE\'H

WDEN/Macon, GA
PD: Gerry Marshall
APD/MD Laura Starfing
MCGRAW
1 MART\NAMCBRIDE

WWaM/Madison, WI*
PD: Mark Grantin
MD: Mel NLcKenzle

3 TRACY B
1 MARK WILLS

KIAl/Mason City, 1A
PDMD: J. Brooks
4 CHAD BROCK
GARY ALLAN
3 MARK WILLS

KTEX/McAllen, TX*
DM: Billy Santiago
PD: JoJo Cerda
APD: Frankie Dee
MD: Patches

TIM MCGRAW

ALAN JACKSON

KRWQ/Medferd, OR

DM: Keith Lollis

PD: Larry Neal

MD: Scott Schuler
SHANIA TWAN

WGKX/Memphis, TN*
PO: Chip Miller
Ml] Man( Blllmgslev

3 LEANN

AARTIVA WCBADE

WOKKMeridian, MS
OM/P /MD: Scony Ray
2 MARTINA MCBRIDE
B GARY ALLAN

WKIS/Miami, FL*
PD: Boh Bamett
MD: Darlene Evans
16 SHANIA TWAIN
10 TIM MCGRAW
4 BRADPAIS. EY
PATTY LOVELESS
DIERKS BENTLEY

WMILMilwaukee, WI*
PD: Kerry Wolfe

APD: Scott Dolphin

MD: Mitch Mo

5 BRIAN MCCO!
BUDDY JEWELL
GARY ALLAY

KEEY/Minneapolis, MN*
OM/PD: Gregg Swedberg
APD/MD: Travis Moon

TIM MCGRAW

WKSJ/Mabile, AL
DM: Kit Carson

PO/MD: Bill Black
5 JOSH TURNER

2 ALAN JACKSOM
1 CLINT BLACK

KJLO/Monroe, LA
DM/PD: Mike Blakeney
APD/MD: Stacy Collins
15 MARTY STUAR

15 KENNY ROGERS

KTOM/Monterey. CA*
Pl]/Ml]' Jim l]orman

4 \
1 MARTINA MSBR\DE

WLWIMontgomery, AL
OM/PD: Bili Jones
MD: Darlene Dixon

7 TOBY KEITH

Y TRAVIS
7 JIMMY WAYNE

7 ALAN JACKSON AND JIMMY BUFFETT

MARTINA MCEI
™ MCGRAW

WGTR/Myrtle Beach, SC
DOMMD: Mark Andrews
PD: JohnnY Walker

7 PATN LOVELESS

7 REBECCA YN HUWARD

B TRAGY LAWRENCE
3 DIERKS BENTLEY

WKDF/Nashville, TN*
OM/PD: Dave Kelly
MD: Eddie Foxx
2 KENNY ROGERS
Y KEITH
M MCGRAW

WSIX/Nashville, TN*
DM: Clay Hunnicutt
PD/MD: Keith Kaufman
3 MARKWHLS
1 MARTINA MCBRIDE

WSM/Nashville, TN*
PD: Lee Logan
APD: Frank Seres
3 T MCGRAW
MARTINA MCBRIDE

WCTY/New London, CT
PD/MD: Jimmy Lehn
APD: Dave Elder

8 DIERKS BENTLEY

BLAKE SHELTON
5 LONESTAR

WNOEMNew Orleans, LA*
DM: Jim Dwen
APD/MD: Casey Carter

CLINT BLACK

WGH/Norfolk, VA*
OM/PD: John Shomby

MD: Mark Mckalx
7 MARTINA MCBRI|

KNFM/Ddessa, TX
PD: John Moesch
MD: Dan Travis

29 RODNEY ATKINS
24 TRACE ADKINS

KTST/Dklahoma City, OK*
PD: Crash Poteet
No Adds

KXXY/Oklahoma City, DK*
PD: LJ Smith

APD/MD: Bill Reed

No Adds

KXKT/Omaha, NE*
PD: Tom Goodwin
MD: Craig Allen

No Adds

WWKA/Drlando, FL*

PD: Len Shackleford

MD: Shadow Stevens
TRACY LAWRENCE

KHAY/Oxnard, CA
SM: Ernie Bingham

PO/MD: Mark Hill
3 TM MCGRAW

KPLM/Paim Springs, CA
DM: Todd Marker
PD: Al Gordon
Ml] Kory James
\0 MARTWA MCBRIDE

WXBM/Pensacola, FL
PD/MD: Lynn West

JOE NICHOLS

TOBY KEITH

WXCL/Peoria. IL
PO/MD: Dan Dermody
18 LDRRIE MORGAN

18 MARTINA MCBRIDE

18 CAROLYN DAWN JOHNSON
18 LEANN RIMES

WXTU/Philadelphia, PA*
PD: Boh McKay
APD/MD: Cadiltac Jack
1 JOE NICHOLS
PATTY LOVELESS
MARK WILLS

KMLE/Phoenix, AZ*
PD: Jay McCarthy
APD/MD: Dave Collins

MARTINA MCBRIDE
4 DIAMOND RIO
GARY ALLAN

KNIX/Phoenix, AZ*
PD; Shaun Holly
MD: Gwen Foster

8 SHANA TWAN

WDSY/Pittsburgh, PA*
PD: Keith Clark
APD/MOD: Stoney Richards
5 SHANIA TWAIN
4 DIAMOND RIO

WPOR/Portiand, ME
PD: Rick Jordan
MD: Glori Marie
1 CRAIG MORGAN
BLUE COUNTY

KUPL/Portland, OR*
PD: Cary Rolfe
MD: Rick Taylor

5 SHERRIE 4.
BUDDY \EWELL

KWJJ/Portland, OR*
PD: Mike Moore

MD: Craig Lockwood
No Adds

WDKG/Portsmouth, NH
PD: Mark Jennings

MD: Dan Lunnie

2 MARTINA MCBRIDE

1 GARY ALLAN

WCTK/Providence, Rt*
PD: Rick Everett
MD: Sam Stevens

4 MARTINA MCBRIDE
1 DIERKS BENTLEY

WLLR/Quad Cities, IA
PD: Jim D’Hara

MD: Ron Evans
4 JIMMY WAYNE

WQDR/Raleigh. NC*
PD; Lisa Mckay
APO/MD: Mike ‘Maddawg’

IAMES OTTO
MARTINA MCBRIDE

KOUT/Rapid City, SO
RD/MD:KIEV’I&W Houston

20 CLINT BLACK.

19 MARTINA MCBRIDE
18 BRAD PAISLEY

13 SARAEVANS

KBUL/Reno, NV
OM/PD: Tom Jordan
APD: JJ Christy
MD: Chuck Reeves
No Adds

WKHKRichmond, VA*
PD/MD: Jim Tice
2 TRACE ADKINS
TIM MCGRAW
ALAN JACKSON

KFRG/Riverside, CA*
OM: Lee Douglas
PO/MD: Don Jeftrey

MARK WILLS

WSLC/Roanoke, VA

PD:; Brett Sharp

MD: Rohynn Jaymes
GARY AlLA%

Al
CLINT BLACK
MARTINA MCBRIDE

WYYD/Roanoke. VA
PD/MD: Steve Crass
No Adds

WBEE/Rochester, NY*
DM: Dave Symonds
PD: Chris Keyzer
Ml] Bllly Kidd
T0BY
MMT\NA MLBR}DE

WXXQ/Rockford, IL
OM/PD: Jesse Garcia
APD: Steve Summers
MD: Katty Hess

TMMCGRAW
MARTINA MCBRIDE

KNCI/Sacramento, CA*
OM/PD: Mark Evans

APD: Greg Cole

MD: Jennifer Wood

3 TRACE ADKINS
1 TOBY KEITH

WCEN/Saginaw, M}
PD: Jim Johnson

MD: Keith Alten

No Adds

WKCQ/Saginaw, Mi
OM/PD: Rick Walker
TOBY KEITH

WICO/Salisbury, MD
OM: Joe Edwards
PO/MD: EJ Foxx

1 GEORGE STRAIT
21 MARTINA MCBRIDE

KKAT/Salt Lake City, UT*
OM: Bill Betts
PD: Eddie Haskell
MD: Justin Tasylor
1 SONYA ISAAC!
CLINT BLACK

KSDP/Salt Lake City, UT*
PD: Don Hilton
APD/MD: Dehby Turpin

13 CAROLYN DAWN JOHNSON

KUBL/Salt Lake City, UT*
PD: Ed Hill
MD: Pat Garrett

6 MARK WILLS

3 SONVAISAACS

2 LEANN RIMES

2 SHERVL CROW

Y ALLAN
MARTINA MCBR DE

KGKL/San Angelo, TX
PD/MD Dawd Hollebeke
|2 D HKSDENTLEV
12 RODNEY CROWELL
12 KENNYCNESMEV
12 LEANN RIMES
12 ANTHfWM\EHAELJMES
11 WAYNE WARNER
1 MARTINA MCBR}DE
10 ERICA DAWSO!

KAJA/San Antenio, TX*
DM: Alan Furst
PD/MD: Clallon Allen

8 I GLARI

2 TIM MLGRAW
2 ALAN ACKSON

KSON/San Diego, CA*
OM/PD: John Dimick
APD/MD: Greg Frey
15 TOBY KEITH

TERAI CLARK

KRTY/San Jose, CA*
PD: Julie Stevens
MD: Nate Deaton
TIM MCGRAW
1 JOSH TURNER
JAMES OTTO

KKJG/San Luis Obispo, CA

PD: Pepper Daniels
APD/MD Msmdlev

|E COFFEY.

MART MCBRI
MARK WILL:

KRAZ/Santa Barbara, CA

PD/MD: Rick Barker
5 CLAVWA%:ER

4 LEANN RIMES

KSNI/Santa Maria, CA
OM: Keith Royer

PO/MD: Tim Brown
7 MARTINA MCBRIDE

WCTQ/Sarasota, FL*
PD/MD: Mark Wilson
GARY ALLAN
BUDDY JEWELL

WJCL/Savannah, GA
OM: John Thomas
PD: Bill West

TIM MCGRAW

MARTINA MCBRIDE

KMPS/Seattle, WA*
SM: Lisa Decker
PD; Becky Brenner
Ml] Tonkx_Thomas
5 TERRI CLARK
1 GARY
MARTINA MCBR\DE

KRMD;/Shrevepart, LA
PD/MD: James Anthony
MARTINA MCBRIDE

KXKS/Shreveport, LA
DM: Gary McCoy

PD: Russ Winston

No Adds

KSUX/Sioux City, {A

PD: Bob Rounds

APD/MD: Tony Michaels
SONYA ISAk

WBYT/South Bend, IN
DM/PD: Tom Dakes

MD: Lisa Kosti

No Adds

KDRK/Spokane, WA*

DM/PD: Tim Cotter

APD: Boh Castle

MD: Tony Trovato
MARTIFA MCBRIDE

KIXZ/Spokane, WA*
DM: Rob Harder
PD: Paul Neumann
APD: Lyn Daniels

0BY KEMH

WFMB/Springfield, IL
PD: Dave Shepel
MD: John S‘?aldmg
25 JIMMY WAYNE
10 SCOTTY EMERICK
DIERKS BENTLEY
BILLY DEAN
GARY ALLAN
MARTINA MCBRIDE
JOF NICHOLS
FRRI CLARK
SHANIA TWAIN

WPKX/Springfield, MA*
PD: RJ McKay
APD: Nick Damon
MD: Jessica Tyler
GARY ALLAN
MARTINA MCBRIDE

KTTS/Springfield, MO
SM: George Demarco
DM/PD: Brad Hansen
APD: Curly Clark

|; MART NA WBRIDE

KSD/St. Louis, MO*
PD: Al Brock
MD: BullyGreenwood

UM MCGHAW
JIMMY WAYNE

WIL/St. Louis, MO*
PD; Greg Mozingo
MD: Danny Montana
3 GARY ALLAN
2 KELLIE COFFEY
MARTINA MCBRIDE

KATM/Stockton, CA*
OM: Richard Perry
PD: Randy Black
APD: DJ Walker
MD: Joe Raberts
B MARTINA MCBRIDE

LEANN RIMES
KENNY ROGERS

WBBS/Syracuse, NY*
PD: Rich Lauber
APD/MD: SkiP Clark
BUDDY JEWELL
CHAD BROCK

WTNT/Tallahassee, FL
OM: Steve Cannon
PD/APD/MD: “Big” Woody
Hayes

3 MARTINA MCBRIDE

2 MARK WILLS
T GARY ALLAN

WQYK/Tampa, FL*
DM/PD: Mike Culotta
APD: Beecher Martin
MD Ja}( Roberts

1 GAR!
MARTNA MCERID[

WYUU/Tampa, FL*
OM/PO: Mike Culotta
APD: Will Robinson
MD: Jay Roberts

MA: T STUART

WTHI/Terre Haute, IN
OM/PD: Barry Kent
MO, Moy g

1 MARK WILLS

WIBW/Topeka, KS
OM: Ed D'Donnell

PD: Rich Bowers
APD/MD: Stephanie Lynn
27 GARY ALLAN

KIIM/Tucson, AZ*
DM: Herb Crowe
PD: Buzz Jackson
MD: John Collins

5 MARTINA MCBRIDE

JOE NICHOLS
GARY ALLAN

KOYT/Tucson, AZ*
PD: Tlm Rn:hards
2 BRAU PAI“ ‘V

TOBY KEIT
1M MCGRAW

KVOO/Tulsa. OK*
PD/MD Moon Mullins
v DlE‘KSRENU“‘

KNUE/Tyler, TX
OM/PD/MD: Dave Asheraft
14 JOE NICHOLS

WFRG/Utica, NY
OM/PD/MD: Tom Jacobsen

7 MARTINA MCBRIDI
16 TOBY KEITH

KJUGNisalia, CA
PD/MD: Dave Daniels
No Adds

WIRKW. Palm Beach, FL*
PD: Mitch Mahan
MD: J.R. Jackson

1 SONYA ISAACS
1 CHAD BROCK

WACO/Waco, TX
DM/PD/MD: Zack Dwen
No Adds

WMZQ/Washington, DC*
OM: Jeft Wyatt

APD/MD: Jon Anthony

No Adds

WDEZ/Wausau, Wi

PO/MD: Jas Catfrey
8 DARRYL WORLEY

8 MARKWILLS

WOVK/Wheeling, WV
PD/MI]V: AJlim Elliott

MART NA MCBRIDE

LEANN RIMES

KLUR/Wichita Falls, TX
PD/MD: Brent Warner
3 TIM MCGRAW
MART NA MCBRIDE

KFDI/Wichita, KS*
DM/PD: Bevertee Brannigan
APD/MD: Pat James

4 KENNY ROGERS
2 SARAEVANS

KZSN/Wichita, KS*
PD: Chuck Geiger

MD: Dan Holiday
4 ALAN JACKSON

3 BILLY DEAN
1 BRIAN MCCOMAS

WGGY/Wilkes Barre, PA*
PD: Mike Krinik
MD: Jhymle Gordon

MARTKNA MCBRIDE
TRACY LAWRENCE

WWaQ/Wilmington, NC

OM: Perry Stone

PD: Paul Johnson

APD/MD Brwm Banks
MARTINA MCBRIDE

KXDD/Yakima, WA
PD; Dewey Boynton
APD/MD: Joel Baker

CLINT BLACK
MARTINA MCBRIDE

WGTY/York, PA
PD: John Pellegrini
APD/MD: Brad Ausiin
3 8LUL COUNTY
1 DIERKS BENTLEY

KELLIE COFFEY
1 MARTINA MCBRIDE

WOXK/Youngstown, DH
PD: Dave Steele

APD: Doug James

MZD: Burton Lee

SCOTTY EMERICK
MARTINA MCBRIDE

*Monitored Reporters

227 Total Reporters

115 Total Monitored

112 Total Indicator

Did Not Report, Playlist Frozen (3):
WPAP/Panama City, FL
WWZD/Tupelo, MS

WYZB/Ft. Walton Beach, FL
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ANGELA PERELLI  ADULT CONTEMPORARY

R&R November 21, 2003

aperelli@radioandrecords.com

PART ONE OF A TWO-PART SERIES

A VeryRandy Christmas

Consultant Randy Lane to the rescue with holiday ideas

n the recent radio questionnaire R&R sent out to sub-
scribers, many of you said, “We need more ideas!” Un-
derstandably so. It’s so much more difficult in this en-
vironment to have the time, the people and the room
in your brain to generate new ideas.

This week and next, consultants
come to the rescue with tried-and-true

laborate with a car dealership and a
Christmas tree vendor to give away a
car for Christmas. Listeners

suggestions to help you
find the right angle tor
your station. This week {
Randy Lane offers every- || »
thing from a warm and | *w
fuzzy needy-child promo-
tion to a morning show
sex-toy drive. Take your
pick. Next week, Gary
Berkowitz and Mike Mc-
Vay offer even more sug-
gestions. It's a veritable
smorgasbord of ideas.

Christmas

e Caterer And Clean Up. What
better prize could you give for
Thanksgiving than a catered dinner
for someone’s family and then a team
to come in and clean up afterward?

* Music Gift Weekend. Giveaway
CDs over the holidays to listeners who
agree to donate a new toy for a needy
child in exchange for the music prize.
Use the toys for your Toys for Tots
program or donate them to the Salva-
tion Army.

¢ Worthy Kids. Have kids help
kids win great gifts. Give away the
hottest toy of the season. Have kids
write letters to Santa about why their
friend is worthy to receive the prize.
Have them explain all the great things
about their friend. Be sure to tie in cli-
ents to help with the major prizes. This
makes a great on-air or online promo-
tion, or tie in specific locations for kids
to drop off their letters. Set up a sta-
tion Santa mailbox in cach location for
drop-offs.

¢ Christmas Eve Car Giveaway.
This idea puts a Christmas twist on
the familiar car-key promotion. Col-

=

Randy Lane

pick car keys hanging like
ornaments from Christmas-
tree displays at the dealer-
% ship. One key starts the car.
" Run promos telling listen-
ers to stop by the dealer to
register for a chance to win.
Draw 100 names and hold
aremote on Christmas Eve,
when each finalist will pick
akey and try tostart the car
as you broadcast live. All finalists also
win Christmas trecs.

¢ Christmas Wish. One of the
warmest Christmas promotions ever
devised is Christmas Wish. Grant lis-
teners’ wishes, which are voice-
mailed, snail-mailed or e-mailed.
Wishes are then whipped into promos
that capture the essence of the season
in the fulfillment of each request. The
more emotional and needy the win-
ners, the better.

* Holiday Rock. Set up a partner-
ship with a local jeweler to give away
adiamond for the holidays. Freeze the
diamond in a block of ice and put it
ondisplay at the jeweler’s shop. Have
listeners stop by and guess how long
it will take the ice to melt. The person
who guesses correctly wins the dia-
mond for a great holiday gift.

* Battery Patrol. If you can get the
batteries, doing a Battery Patrol or a
Batteries Not Included remote is al-
ways fun. One station did this on the
day after Christmas, and over 2,000
people stood in line for hours in very
cold weather to get their free batter-
ies.

¢ Secret Shoppers. Encourage
your listeners to visit a specific loca-

The morning show can give away a parking
space right next to the main entrance of a
local mega-mall, along with gift certificates

good for “mall money.”

tion on a designated day and time for
a chance to have their holiday shop-
ping taken care of by your “Secret
Shopper.” A great idea is to have the
listeners ask everyone in the location
if they are (show name or station
name’s) Secret Shopper. If they find
the secret person, they receive X
amount of money to use for shopping
or you pay for their current purchas-
es.

¢ Secret Santa. Similar to the Secret
Shopper. Give clues to the location of
the Secret Santa. Listeners ask around,
“Are you the Star 98 Secret Santa?”
When they find him, he gives them
$100.

One station did a
hattery giveaway
on the day after
Christmas, and
over 2,000 people
stood in line for
hours in very cold
weather to get
their free batteries.

¢ Christmas in Lights. Get people
to put the call letters of the radio sta-
tion in Christmas lights. Reward them
with Christmas presents.

¢ Holiday Dash for Cash. This is
a great old promotion that still works
if it hasn't been done recently. Have
listeners win a cash qualifying prize
cach day with the Cash Sounder or
Dash for Cash Song of the Day. All
winners are invited to the grand prize
event, where one listener is random-
ly picked to make the Dash for Cash.
They will have (your frequency) scc-
onds to run inside a bank vault filled
with $1 million and collect as much
cash as possible. Have some fun and
limo all winners to the event in Wells
Fargo trucks. Have a glass safe in the
middle of a mall so the crowd can
watch.

* Shopping Mall Taxi Service.
Rent out several golf carts to chauffeur
shoppers through area malls. Carts

can be used as taxis around the shop-
ping center and parking lots, toting
thankful shoppers’ packages and bags
on the busiest shopping day of the
year, the day after Thanksgiving.

The 11 Bits
Of Christmas

1. That's My Spot. At the height of
the holiday shopping frenzy (or the
day after Thanksgiving) a parking
spot close to the entrance to the mall
isa prize worth more than money. The
morning show can give away a park-
ing space right next to the main en-
trance of a local mega-mall, along
with gift certificates good for “mall
money.” The space has its own sign:
“Reserved for Star 98.”

2. Jock Mannequins. Have jocks
dress up as mannequins in depart-
ment stores around town on the day
after Thanksgiving. The week of
Thanksgiving give listeners hints to
which stores the “dummies” will be
appearing at. The first person to 1D
each jock wins prizes from that store.

3. Holiday Weigh-In. This begins
in November. Contestants weigh in,
preferably at a restaurant, before
Thanksgiving. Check in with them
during the holidays. After New
Year’s, have another weigh-in to see
who gained the most weight. Use
health-ctub memberships, exercise
equipment, etc., for prizes.

4. Christmas (Sex) Toy Drive. Who
doesn’t do a toy drive at this time of
year? But if you did a sex-toy drive
one morning, collecting vibrators for
underprivileged women, that would
be hilarious. Perhaps tic it in with the
battery promotion above.

5. The PlayStation 2 Mom Mara-
thon. Buy two PlayStation 2 machines
{or whatever videogame system is
hot). The morning show sets the stage
by getting a call from a mom who's
dying to get her hands on a PS2 for her
child. The show then recruits another
mom having the same problem and
starts the two moms off on the Play-
Station 2 Mom Marathon. Set them up
side by side with a machine in a mall
or other high-traftic area and have
them play against each other. The
mom who lasts longest wins.

6. A New Rear for the New Year.
KZZP /Phoenix lived up to its tongue-
in-check “station that sucks” on-air
line by giving away liposuction sur-
gery.
7. Breaking and Entering Christ-
mas. Instead of the usual humdrum
“Christmas Wish,” Roula & Ryan, the
morning show at KHMX/Houston,
are having listeners nominate families
who are down on their luck. The nom-
inators must know the family well,
know when they come and go and
have a key to their house. Roula &
Ryan pick one family, bring all the
necessities for a great holiday and set
up the house while the nominators
take the winners out. Record the au-
dio reaction. Supplement the audio as
needed for good radio. This can also
be a Breaking and Entering Thanks-
giving.

8. Santa Scared Straight for Bad
Kids. Parents e-mail or fax the name
of their kids and what they’ve done

Who doesn’t do a
toy drive at this
time of year? But if
you did a sex-toy
drive one morning,
collecting vibrators
for underprivileged
women, that would
be hilarious.

bad this year. The kid gets a warning
call from Santa.

9. Flock You! One morning show
in California wentoutand got a flock-
ing machine from a tree lot and let
their listeners take a turn under the
nozzle. This has “TV coverage” writ-
ten all over it.

10. Kidnap Santa (If You Dare).
Ata morning show broadcast, the D]
snapped from the pressure of trying
to gather so many toys for charity,
pulled a gun and took Santa hostage.
They took off in a car, and the DJ
called in to state his ransom de-
mands. News reports on the crime
were supplied by “Tom Brokejaw”;
there were “police” in the studio, try-
ing to trace the phone calls; and the
press release was done with cutout
words from a newspaper, helping to
add to the vibe.

The next moming, with Santa duct-
taped in the back seat, the DJ led po-
lice on a slow-speed chase from 6 to
7:30, ending at the station, where he
barricaded himself in the studio.
There were even staged helicopter re-
ports. That afternoon a listener called
and pledged a dump truck full of toys,
which helped the DJ reach his goal, so
he freed Santa, and the promotion
came to a close.

11. Toys for Tots Marines Promo-
tion Mark & Brian of KLOS/Los An-
geles tied in with a TV station to bring
in a record number of toys for Christ-
mas. The station broadcast live for a
week in a major mall with uniformed
Marines flanking the booth. The TV
station covered it nightly with toy
updates. The promotion vielded a
week of free TV exposure and gath-
ered a record number of toys for
needy children. The Marines distrib-
uted the toys.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1663
or e-mail:
aperelli@radioandrecords.com
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WK WEK  ARTIST TITLE LABEL(S) pLAvS Plavs AJ%%‘%E B

2 1 UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 2250 -102 195290 38 105/0
1 2 SHANIA TWAIN Forever And For Always (Mercury//DJMG) 2168 217 189407 30 114{0
4 o TRAIN Calling All Angels (Columbia) 2158 +563 168140 21 1091
3 4 MATCHBOX TWENTY Unwell (Atiantic) 2090 -62 190039 28 102/0
7 o SIMPLY RED Sunrise (simplyred.com) 1798 +127 119992 20 94/0
5 6  MERCYME ! Can Only Imagine /NO/Curb) 1666 -68 96230 29 93/0
10 o PHIL COLLINS Lock Through My Eyes (Wait Disney/Hollywood) 1617 +75 97590 10 98/0
6 8  COUNTING CROWS Big Yellow Taxi (Geffen/Interscope/ 1590 94 135615 29 93/0
9 9  CELINE DION Have You Ever Been In Love (Epic/ 1581 -84 126127 Kh | 115/0

| 8 10 LUTHER VANDROSS Dance With My Father 4/ 1482 -187 127523 24 105/0
11 11 DANIEL BEDINGFIELD If You're Not The One /Island//DJMG) 177 -38 86008 33 101/0
15 @ JOSH GROBAN You Raise Me Up (743/Reprise/ 1135 +216 72708 b aan
12 13 JIM BRICKMAN Peace (Where The Heart Is) (4AL) 1006 21 43444 15 9212
13 @ CHRISTINA AGUILERA Beautiful (RCA/ 983 +8 79856 48 8s8jo
14 @ EAGLES Hole In The World (ERC/ 941 +4 70098 26 96/0
17 @ CLAY AIKEN Invisible (RCA/ 932 +139 74815 6 814
18 m SHERYL CROW The First Cut Is The Deepest (A&M/interscope/ 842 +11 85864 8 61/3
16 18 CELINE DION Stand By Your Side (Epic/ 796 -103 44472 9 70/0
19 @ DIDO White Flag fArista/ 722 +42 95990 8 45j2
22 @ SARAH MCLACHLAN Falten (Arista/ 662 +117 52114 7 48i5
20 @ MICHAEL BOLTON When | Fall In Love (Passion Group) 660 +35 24643 " 7310
2 @ TIM MCGRAW Tiny Dancer (Curb/ 628 +50 22044 6 72}3
23 @ MICHAEL MCDONALD Ain’t No Mountain High Encugh (Motown/ 605 +117 41385 4 6211
24 @ ROD STEWART f/CHER Bewitched, Bothered And Bewildered (/) 491 +23 35538 4 68/3
25 25  HALL & OATES Getaway Car (U-Watch/ 452 15 15537 5 64/4
26 26  SEAL Waiting For You (Warner Bros.) 428 -32 32285 13 450
28 @ SANTANA f/ALEX BAND Why Don't You & | (Arista) 337 +15 42825 3 18/0
29 @ BURKE RONEY Let It All Come Down (R World/Ryko) 315 +19 3793 4 3712
27 29  KENNY LOGGINS With This Ring /Al The Best] 297 - 20567 16 49/0

| @ CHRISTINA AGUILERA The Voice Within (RCA/ 226 +61 7351 1 4116

1120 AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
11/9-11/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two sorgs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour

| Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, inc.

New & Active

TARRALYN RAMSEY Up Against All Odds /Casablanca/
Total Plays: 163, Total Stations: 34, Adds: 5

JOHN MAYER Bigger Than My Body /Aware/Columbia)
Total Plays: 161, Total Stations: 14, Adds: 1

SUZY K. Gabriel (Vellum)
Total Plays: 114, Total Stations: 30, Adds: 5

BANGLES Something That You Said (Kach/
Total Plays: 112, Total Stations: 30, Adds: 8

ABENAA Song 4 U (Nkunim)
Total Plays: 84, Total Stations: 21, Adds: 6

SIEDAH Man In The Mirror (Omtown)
Total Plays: 74, Total Stations: 14, Adds: 0

ELTON JOHN The Heart Of Every Girl (Eprc/
Total Plays: 57, Total Stations: 27, Adds: 14

I Songs ranked by total plays

Most Added’

www.rradds.com
ARTISTTITLE LABEL(S)

ELTON JOHN The Heart Of Every Girl (£pic/ 14
BANGLES Something That You Said (Xoch/ 8
CHRISTINA AGUILERA The Voice Within (RC4/ 6
ABENAA Song 4 U (Nkunim/ 6
SARAH MCLACHLAN Fallen {A4rista/ 5
TARRALYN RAMSEY Up Against All Odds (Casablanca) 5
SUZY K. Gabriel (Vellum/ 5
CLAY AIKEN Invisible (RCA/ 4
HALL & OATES Getaway Car (U-Watch/ 4

joshgroban
YOU RAISE ME UP

Soundscan Dehut #4!
375,000 Units Sold!!!

Most

IncreasedPlays

rp(mn.
ARTIST TITLE LABEL(S) INCREASE
JOSH GROBAN You Raise Me Up (743/Reprise/ +216
FAITH HILL There You'll Be (Warner Bros.) +139
CLAY AIKEN Invisible (RCA/ +139
SIMPLY RED Sunrise (simplyred.com/ +127
M. MCDONALD Ain‘t No Mountain High Enough (Motown/ +117
SARAH MCLACHLAN Fallen (Arista/ +117
PHIL COLLINS Look Through My Eves (Walt Disney/Hollywood) +1%
CELINE DION A New Day Has Come (Fpic/ +74
KENNY LOGGINS One That Got Away A/ The Best/ +74
SHERYL CROW The First Cut Is The Deepest (4&M/Interscope) +11

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

katrina carlson

with bennv mardones

www.katrinacarison.com

NATIONAL PROMOTION:
Ashton Consulting - Jack Ashton 805-564-8335 ashtonconsults@aol.com

LABEL CONTACT:
Gregg Bell - Kataphonic Records 310-260-9441 greggbell04@yahoo.com

”appy Holidays to you and yours.”
-Katrina Carlson & Benny Mardones

Here's the Christmas version of

n

ON YOUR DESK NOW!

Ready for your Holiday Programming.
Spinning on Delilah
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’ America’s Best Testing AC Songs 12 + y/ d' t
IIﬂ[E I IIEM”SM'-‘M/” For The Week Ending 11/21/03 naicator .
BY VEDIIBASE™ I Most Added
Women Women Women . .
Artist Title (Label) TW LW familiarity Burn  25-54 25-34  35-54 ELTON JOHN The Heart Of Every Girl (£pic/
SARAH MCLACHLAN Fallen (4rista)
CLAY AIKEN Invisible (RCA/ 430 4.32 80% 10% 4.46 446 4.46 i o
3 DOORS DOWN Here Without You (Republic/Universal)
MATCHBOX TWENTY Unwell (At/anti A b Y Y b b b
nwell (Atlantic) 413 412 95% 31% 4.16 407 419 SIMPLY RED Sunise (simpiyred.com)
CELINE DION Have You Ever Been In Love (£pic/ 391 387 94% 3% 400 390 4.03 JOSH GROBAN You Raise Me Up (/43/Reprise/
TRAIN Calling All Angels (Columbia) 385 383 94% 35% 394 377 399 DIDO White Flag (4rista)
PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 385 385 81% 19% 3.94 389 396 CLAY AIKEN Invisible (RCA/
JIM BRICKMAN Peace (Where The Heart Is) 441/ 385 378 66% 14% 388 379 3.90 SEAL Waiting For You (Warner Bros.)
DANIEL BEDINGFIELD If You're Not The One fisiand//0JMG) 384 381 91% 34% 386 392 385 MICHAEL MCDONALD Ain't No Mountain High Enough (Morown/
CELINE DION Stand By Your Side (Epic/ 382 381 12% 15% 3.88 364 395 Songs ranked by total plays
DIDO White Flag (Arista/ 3.82 - 65% 14% 3.76 369 378 Recurren ts
SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 379 31 95% 3% 3.78 365 382
SANTANA {/MICHELLE BRANCH The Game Of Love fArista) 1007
LUTHER VANDROSS D With My Father (J) 373 376 91Y 37 3.78 363 3.
R AL U G A’ 83 NORAH JONES Don't Know Why (Blue Note/Virgin) 972
EAGLES Hole In The World (£RC/ 369 366 90% 33% N 356 376 VANESSA CARLTON A Thousand Miles (A&Minterscape) 930
SIMPLY RED Sunrise {simplyred.com/ 369 364 18% 20% 3.62 363 362 ENRIQUE IGLESIAS Hero finterscape/ 904
UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 358 348 97% 51% 3.60 338 367 LONESTAR I'm Already There /BN4/ 900
SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 350 342 85% 21% 349 361 3.46 SHERYL CROW Soak Up The Sun (4&Miinterscope) 891
COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 334 328 92% 49% 333 321 336 PHIL COLLINS Can't Stop Loving You (Atlantic/ 878
MICHAEL BOLTON When | Fall In Love (Passion Group/ 332 335 83% 33% 336 330 338 FAITH HILL Cry (Warner Bros.) 704
CHRISTINA AGUILERA Beautiful (RCA/ 328 322 97% 60% 335 355 3.29 ML 0T U ) () (e
, —— - - — CELINE DION A New Day Has Come (£pic/ 644
Total sample size 15 438 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity represents the percentage
of respondents who recognized the song. Tatal burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. AVRIL LAVIGNE Complicated (Aristal 643
Sample composition is based on persons 12+ Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results _
are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The CALLING Wherever You Will Go (RC4) 517
RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks.
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KESZ/Phoenix, AZ*
PO Shaun Holly

APD/MUD: Craig Jackson

No Adds

KKLT/Phoenix, AZ*
POMD: Joel Grey
IMIBPFKMA"

2 FIVE FOR FGHTING

WLTJ/Pittsburgh, PA*
PDMD. Chuck Stevens

WSHH/Pittsburgh, PA*
PHMD Ao axnu

WHOM/Portiand, ME
OM;PU%MD: Tim Moore
s

KKCW/Portland, OR*
PO: Bill Minckler

MD: Alan Lawson

No Adds

WWLI/Providence, RI*
PD Tany Bristo!

APDMO: Davey Morns

3 CLAY AIK:

WRALRaleigh, NC*
PD. Joe Wade Formicola
I im el

CHFHSTINA AGUILERA

WRSN/Raleigh, NC*
OM/PD. Bob Bronsan
APO/MO. Dave Hom

No Adds

WTVRRichmond, VA*
PO: Bt Canll
MO- Kat Simons

BURKE RONEY

ELTON JOHN

WSLO/MRoanoke, VA*
PO: Don Marrison
MO Dick Daniels

CLAY AIKEN

WRMM/Rochester, NY*
OMPO Jghn McCrae

APDMD. Terese Taylor

No Adds

WGFB/Rocklord, IL
PDMD: Ooug Daniels
No Adis

KGBY/Sacramento. CA*
No Adds

KYMX/Sacramento. CA*
PO Bryan Jacksen

MO. Dave Diamong

No Add

KBEE/Salt Lake City, UT*
PDMD_ Rusty Kevs

ANGL

KSFI/Salt Lake City, UT*
OM. Alan Hague

PD: Dain Craig

APO/MD: Lance Ballance

No Ad

KQXT/San Antonio, TX*
POMD: Ed Scarborongh

KBAY/San Jose. CA*
QMPD: Jim Murphy
APD/MO" Mike Dhitng

MINDI ABAIR

KSBL/Sanla Barbara, CA
Keih Royer
APDMU Nanc! Newcomer
9 SIMPLY
g SARAH\M?I ac(nuw
NGFI

KLSY/Seattle, WA*
PD: Tony Coles

MD: Darla Thomas

No Adds

KRWM/Seattle. WA*
PD Tany Cales
MD: Lau? Dane

KVKI/Shreveport, LA*

OM Gary McCoy

PDMO: Slennama Huttman
DAVID YOUNG

KISC/SrPnkane, WA*
PO: Rob Harder
MD: Dawn Marcel

ELTON JOHN

KXLY/Spokane, WA*
OM Brew Michaels
PO/MD. Beau Tmev

ELTON JDHN

WMAS/Springfield, MA*
PD Paui Cannun

* aTiNA AGUILERA

KGBX/Sg)ringﬁeld, Mo

PD: Paul Kelley
APD/MD uave Robens

KEZK/St. Louis, MO*
PD: Smokey Rivers

APD: Bob London

No Add

KJOY/Stockton, CA*
PO. Dirk Kooyman
lo Add:

WMTX/Tampa, FL*
OM- Jeft Kapugi

APD 8obby Rich

MO Kristy Kenght

No Add:

WRVF/Toledo. OH*
oM Bill Michaels
PD lBelh Michaels

KMXZ/Tueson, AZ*
OM: Buddy Van Arsdale
PD: Botiby Rich

¥
| APDMD: Leshe Lois

o Adds

WLIW/Utica, NY

QM- Tom Jacobsen

PD/MD Peter Naughton
4 MICHAEL MCOONALD
2 SARAH MCLACHLAN
1 D00

WEAT/W. Palm Beach, FL*
PDMO Rick Shockley
TIM MCGRAW

WASH/Washington, DC*
PD. Bill Hess
No Adds

WHUD/Westchester, NY*
OMPD: Steven Petrane
APDMD: Tom Fures

BANGLES
ELTON JOHN

KRBB/Wichita, KS*
£D Lyman James

APD/MD Suzanne Mears
No Adds

WMGS/Wilkes Barre, PA*
PL: Stan Phalips

MO. Jude Morgan

o Adds

WJBR/Wilmington, DE*
PO Michael Waile
MD Catey Hill

WGNI/Wilmington, NC
OM: Perry Stone

PD Mike Famow

MO. Craig Thomas

o Adds

WSRS/Worcester, MA*
PO: Steve Peck

MO: Tom Holt

No

WARMYark, PA*
PO: Kelly West

MD: Rick Sten

No Adds

*Monitored Reporters
139 Total Reporters

122 Total Monitored

17 Totai Indicator
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~ .AC/HOoT AC

RO RIS SR = o

WLTJ (Lite Rock 92.9)/Pittsburghis a |
mainstream AC radio station in a com-
petitive market with a Soft AC, a Hot AC
and a strong Oldies station. Because of
that, we are constantly looking for ways
to break through the clutter and think
outside the box. @« At Lite Rock 92.9

E

N S \\1th
part of our promotional philosophy has
3 ChUCK St_evens always been to cultivate a personal re-
PD, WLTJ/Pittsburgh lationship with our listeners. For quite

some time we have wanted to put on an
intimate concert series — an exclusive, listener-only event in
| asmall venue with limited seating. Obtaining artists can be
challenging, but by developing relationships within the record
industry, we were very fortunate to present Jim Brickman and
his vocalist, Ann Cochran, in this setting. Jim has a strong fol-
_# lowing in Pittsburgh because he has played numerous concerts
and worked with the local PBS television station. Our Promotions Direc-
tor, Vicki Wolf, set into motion her plan to make this a unique event. The
venue selected was a department store. There’s a fabulous one down-
town called Kaufman’s, with an 11th floor auditorium. We decided on the-
ater-style seating in the round. Because Kaufman'’s is a client, we already
had a great working relationship. Kaufman’s brought their vendors into the
event, who provided us with centerpieces for the tables, Godiva choco-
lates and a gift bag with cosmetics for the women and men’s products for
their companions. Kaufman’s set up cosmetic displays and offered free
makeovers and products to purchase. Lite Rock 92.9 provided beer and
wine and a fabulous buffet by downtown restaurant La Strada. The
event was hosted by our morning team, Gary and Beth. Jim Brickman and
Ann Cochran were tremendous and thrilled the crowd with a not-to-be-
missed performance. Jim was able to take questions from the audience.
The audience couldn’t believe what an evening they’d had. Here were 200
listeners whom we know will be fans of the radio station for life.

Uncle Kracker takes back the top spot
from Shania Twain after three
weeks at No. 2; Shania moves to sec- |
ond place ... Train motor 4-3*, while Sim-
ply Red pop up in plays (+127) and in
chart position, going 7-5* ... Phil Collins
also moves nicely, 10-7* ... Josh Groban
gets Most Increased, with +216 (15-127),
followed by Clay Aiken, +139 (17-167),
and American Music Award-winning =
Faith Hill (+131) with “There You'll Be” ... Most Added this week: Sir Elton
John’s “The Heart of Every Girl” from Julia Roberts’ new movie, Mona Lisa
Smile, with 14, followed by The Bangles (8), Abenaa (6), Christina
Aguilera (6), Sarah McLachlan (5) and Suzy K (5) ... At Hot, Santana
hold on to No. 1 for the eighth week, with 3 Doors Down holding at 2*
and gaining ... Other top 10 action: McLachlan is still climbing (8-6*) with
“Fallen,” and Sheryi Crow also grows, 9-7* ... Debuts this week: Evanes-
cence, at 34", and Ben Harper, 37" ... Five For Fighting have a huge
add week, with 24, including WPLJ/New York. Bon Jovi score 13 adds, and
Most Increased winners Evanescence (+193) come in with 11 more adds.

— Angela Perelli, AC/Hot AC Editor

artist

artist: Eastmountainsouth
LaseL: DreamWorks

By MIKE TRIAS/ASSOCIATE EDITOR

As Eastmountainsouth, Kat NMaslich
and Peter Adams have created a
sound whose beauty 1s transcendental —
timeless music with melodies and orches-
trations that are hauntinglyv gorgeous. Al-
though many of the duo’s themes are bit-
tersweet, each song on their eponymous
debut album seems to contain those sweet
moments that tend to linger in the heart
of the listener. 1nstilling a sense of calm
and peace. They are musically attuned in
a way that is beyond compare and almost
incomprehensible, especially when it
comes to their amazing vocal blend. In or-
der to understand why this pair clicks so
well, we must visit their past.

Both are vocalists, instrumentalists and
songwriters from the South — Maslich
hails from Roanoke, VA, and Adams is
from Birmingham, AL. Both credit their
grandparents as musical influences.
Adams’ grandfather was a professional
clarinet player and his first musical idol,
while Maslich says, “I always had this love
for bluegrass because of the association
with my grandparents. [ playved different
styles of music when | was younger, but I
finally came out of the closet as a blue-
grass buff.”

After earning his master’s in music and
studving film scoring, Adams went on to
write songs for film and TV, eventually
ending up at a music production house in
Los Angeles. In 1999 Adams met Maslich
when he was auditioning singers for a TV
spot. Maslich was giving music one last
shot before calling it quits (she had relo-
cated to and from L.A. {ive times trying to
get something going). Though she didn’t
get that gig. it was the beginning of East-
mountainsouth.

_n
%

One of Adams’ co-workers attended
Maslich’s show after the audition and en-
couraged him to check her out because of
the similarity in their songwriting stvles.
Recalls Adams, “I was doing a demo of a
song I was going to pitch in Nashville, so
I called Kat to sing on it. She came over.
and we sat and playved songs for each
other. It was weird — I felt [ could have
written her songs. and she thought she
could have written mine.” They quickly
realized they were destined to become a
duo, and in 2001 Robbie Robertson signed
them to DreamWorks.

Fastmountainsouth playvs like the
soundtrack to an epic journey. From begin-
ning to end, every song builds upon the
storv of the album. Highlights include
“Rain Come Down,” “All the Stars,”
“Ghost” and the current single, “You
Dance,” which, after enjoying an impres-
sive stay on R&R’s Triple A chart, 1s gain-
ing notice at Hot AC.

Adams says, “Robbie encouraged me to
sing lead on some of our songs. which is
kind of funny because I've always thought
of Kat as my vocal training wheels. Sing-
ing without her 1s kind of like taking the
training wheels off; it can be a bit shaky.
I'm working on it. It just doesn’t come as
easily to me as it does to Kat.”

In response. Maslich says, “Sometimes
[ want to kick his ass — I mean, the first
time I heard Peter sing, it made my heart
hurt. T could only think, ‘My God, your
voice 1s gorgeous. And I'm certainly learn-
ing too. For instance, I'm hoping I'll be
playing more instruments, beyond guitar,
on the next record.”

What Are You
Waiting For?

g |
JOX _
SCHEDULE

PromoSuite® Software Tools Include...

» ListenerSync® Listener Database System

> |ntegrated Web Collection & Email Capabilities
» Contest Tools w/Prize Closet Manager

> liner, PSA & Promo Scheduling

> Event, Remote & Appearance Coordination Tools
» Sales Promotion & Client Affidavit Management
» Promotional Calendars

Radio’s Only “Paperless” Promotion Information System

PromoSuite’s “Paperless” In-Studio Link Includes...
> All Promo, Liner, PSA and Contest Copy Sent
Directly to Your Studio
> Winner Eligibility Automatically Checked
by Name & Household
> Weather, Traffic Report, Concert Listings
and Links to Important Websites
> Song Request & Storm Closing Tracking

Copyright ©2003 Broadcast Manager, inc. All Rights Reserved
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B RS st useus W e e "ER egee| Most Added
1 1 SANTANA f/ALEX BAND Why Don't You & | (Arista) 3917 71 249154 24 930 |www.rradds.com
2 0 3 DOORS DOWN Here Without You (Republic/Universal) 3584 +69 225414 16 90/0 ARTIST TITLE LABEL(S) ADDS
3 € MATCHBOX TWENTY Bright Lights /Atiantic) 3536 +125 225737 16  95/0 | FIVEFORFIGHTING 100 Years (ware/Columbia) 2
4 o DIDO White Flag (Arista) 3269 +67 224516 19 93/0 BON JOVI Wanted Dead Or Alive 2003 (Mercury/iDJMG) 13
5 5 MATCHBOX TWENTY Unwell (Atiantic/ 2686 108 198675 41 970 | EVANESCENCE Myimmortal indup/ B
. JEWEL 2 Become 1 (Atlantic/ 8
8 @ SARAHMCLACHLAN Fallen /Arista/ 2665 +39 160828 11 9812 | CouNTING CROWS She Don't Want Nobody Near (Geffer §
9 o SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 2662 +147 164627 9 93/1 KELLY CLARKSON The Trouble With Love Is (RC4/ 6
7 8  TRAIN Calling All Angels (Columbia) 2566 133 161805 33 940 DEFAULT (Taking My) Life Away (TV7) b
8 9 JOHN MAYER Bigger Than My Body (Aware/Columbia) 2473 310 149569 15  92j0 | NODOUBTICs My Life finterscope) J
10 10 LIVE Heaven (Radioactive/Geften) 2087 210 135138 28 gojo | MUKELBACK Someday (RoacrumerlDMG) 4
11 11 LIZ PHAIR Why Can't1? (Capito) 2122 216 121659 27 830
13 @ BARENAKED LADIES Another Postcard (Chimps) (Reprise) 1999 +75 113052 11 83/0
12 13 JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 1972 108 133651 40 820
16 O NICKELBACK Someday /Roadrunner/IDJMG) 1898  +113 102388 10 784 v =
17 @ NO DOUBT It's My Life fInterscope/ 1882 +151 109869 5 83/4 NIK_____A
18 ) TRAIN When | Look To The Sky (Columbia) 1556  +163 78655 5  84/3 sormnedd
19 Q MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 1476 +88 71570 7 79/2 = -
20 @ NELLY FURTADO Powerless {Say What You Want) (DreamWorks/ 1396 +80 69269 6 68/0 New Thls week'
21 19 STAIND So Far Away (Fljs/Elektra/EEG) 1100 42 45746 15 490 KYSR/'.US Ange'es
22 @  SEAL Waiting For You (Warner Bros.) 1041 +38 58211 13 58)2 - .
23 @) JASONMRAZ You And | Both (Elektra/EEG) 833 +43 42001 7 5603 WE NS/ | I‘Idlal‘lap0| IS
25 @ HOWIE DAY Perfect Time Of Day (£pic/ 667 +17 33142 9 44/3
28 € FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC) 642 +83 38272 19 38]2 ‘; D§ -
24 24 VERTICAL HORIZON I'm Still Here (RCA) 554 126 32094 17 370 ISLAND rocSrdings "SRRI
26 25  SALIVA Rest In Pieces (Island/I0JMG) 535 77 30833 19 18I0
29 26  MERCYME | Can Only Imagine (/NO/Curby) 528 14 271625 18 2200
30 @ COUNTING CROWS She Don't Want Nobody Near (Geffen/ 505 +71 17588 3 48/6
27 28  SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 495 17 29628 14 2710 Most
31 @ DAVEMATTHEWS Save Me (RCA/ 457 +38 23023 3. am |y, dPlavs
40 €] FIVEFORFIGHTING 100 Years (Aware/Columbia) 440  +174 31291 2 4824 AL Y-
32 €  STACIE ORRICO (There's Gotta Bel More To Life (ForeFront/Virgin) a6 43 20126 3 w0 | IN&E}:E
33 €D  FUEL Falls On Me (Epic/ 396 +30 12090 3 2m EVANESCENCE N:y mmertl it T
38 €  CLAYAIKEN Invisible (RC4/ 3 +33 26697 2 1412 | pvE FOR FIGHTING 100 Years (Aware/Columbia) 178
€D  EVANESCENCE My Immortal (Wind-up/ 380  +193 11929 1 32/11 | TRAIN When I Look To The Sky (Calumbia) +163
37 €D  MEAT LOAF | Couldn't Have Said It Better (Sanctuary/SRG) 329 +6 8212 3 2210 NO DOUBT It's My Life lnterscope/ +151
— @ TRAPT Heatstrong (Warner Bros) 294 429 12401 2 5[0 fn':\ﬁ"c‘::&“}“’wgfg’s;r;;‘t 'legTh':z 2:;2;:‘”/" &Mlnterscape) ::;g
@ BEN HARPER Diamonds On The Inside (Virgin/ 265 +11 7201 1 25/1 NICKELBACK Someday (Roadrunner/IDJMG) 113
39 38  GAVIN DEGRAW Follow Through (/) 222 47 7676 20 20/0 MICHELLE BRANCH Breathe (Maverick/Warner Bros.) +88
39  SUGARRAY Chasin' You Around (At/antic/ 216 -10 6881 1 15/0 FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EML) +83
— 40  BLACKEYED PEAS Where Is The Love? (A&M/nterscape) 204 9 12241 2 60 NELLY FURTADD Powerless (Say What You Want) (Dream#arks/+80
00 1111115 Bulets 4ppeaton 3ongs GG Py o et rom teviovs k. 1ot 1 1t s 1o songo o nger nerens e || Detailed station playlists for all R&R
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporters are available on the web at
o o S st a i ot v aver ) ol e ol At e v utr ot P e www.radioandrecords.com.
Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

CALLOUT IS CALLOUT IS CALLOUT ...RIGHT?
WRONG!!!
GET IT RIGHT... GET BULLSEYE

ON TARGET * ON TIME - EVERYTIME

NO EXCUSES

Bullseye Marketing Research, inc.
Contact Chuck Dees or John Hart 1-888-411-4395
amail us at bullseye@bullsi.com
or visit our wabsite at www, Bullsi.com
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America’s Best Testing Hot AC Songs 12 + Ne w &Active
For The Week Ending 11/21/03
W W e COLDPLAY Moses (L‘ap/'lq/)

Artist Title (Label) TW LW Familiarity Burn  18-34 18-24 25.34 | | 1otalPlays: 174, Total Stations: 19, Adds: 2

MATCHBOX TWENTY Bright Lights (Atlantic) 422 4an 91% 16% 4.21 419 425

3 DOORS DOWN Here Without You (Republic/Universal) 417 416 94% 26% 419 414 430 JACK JOHNSON Taylor (Jack Johnson Music/Universal)
SANTANA f/ALEX BAND Why Don't You & | (Arista) 415 403 9% 30% 412 414 408 Total Plays: 114, Total Stations: 14, Adds: 1

MATCHBOX TWENTY Unwell (Atlantic/ 406 398 99% 48% 413 406 4.26

JASON MRAZ The Remedy (I Won't Worry) (Elektra/EEG) 406 4.06 98% 42%  3.96 4.08 374

NICKELBACK Someday (Roacrunner/IDJMG) 406 416 88% 18% 398 396 402 | | KELLY CLARKSON The Trouble With Love Is (RCA)
JASON MRAZ You And | Both (Elektra/EEG) 406 402 67% 9% 404 416 376 | | IotalPlays: 82 Total Stations: 15, Adds: 6

VERTICAL HORIZON I'm Still Here (RCA/ 405 4an 78% 13% 392 3sa 407

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 402 405 88% 17% 394 398 384 )

TRAIN When | Look To The Sky (Calumbia/ 398 388 59% 10% 382 377 38y | JEWEL2Become 1 (Adantic/

LIVE Heaven (Radioactive/Geffen) 396 392 85% 24% 405 398  41g | | |0talPlays:53, Total Stations: 14, Adds: §
JOSH KELLEY Amazing (Hollywood) 395 4.0 79% 21%  3.89 3.87 393

SARAH MCLACHLAN Fallen (4rista) 392 398 17% 1% 4.10 410 410 .

SALIVA Rest In Pieces (/siand//0JMG) 391 397  72%  14% 388 383 398 ?{g: ‘;gys' \g’;’";i‘:a?gf:tggsm']f iggf f‘;"” cury/I0JMG)
LIZ PHAIR Why Can't 1? (Capitol) 390 386 95% 32% 387 398 3.65 ' Y '

HOWIE DAY Perfect Time Of Day (Epic/ 3.90 - 45% 7%  3.86 3.88 384

ATARIS The Boys Of Summer (Columbia/ 386 3.80 94% 36%  3.68 3.80 3.42 Songs ranked by total plays
JOHN MAYER Bigger Than My Body (Aware/Columbia) 383 395 94% 30% 3.63 3.78 N

DIDO White Flag (Arista) 381 379 88% 23% 369 373 361 Indicator

STAIND So Far Away (Flip/Elektra/EEG) 380 379 83% 26%  3.81 7 3.87 Most Added’
TRAIN Calling Al Anggls {Columbia) 374 357 98% 471%  3.70 363 185 SIMPLE PLAN Perfect /Lav3/

SHERYL CROW The First Cut Is The Deepest (A&M/interscape/ 367 366 81% 20%  3.66 3.13 3.52

NO DOUBT It's My Life (Interscape) 367 369 79% 17%  3.63 3.67 354 ]

FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC) 166 362 95%  38% 333 338 3.2 EVANESCENCE My Immortal (Wind up)

NELLY FURTADO Powerless (Say What You Want) (DreamWorks) 355 340 57% 14% 355 3.51 3.65 . )
SEAL Waiting For You (Warner Bros.) 354 359 59% 13% 332 335 326

BARENAKED LADIES Another Postcard (Chimps} (Reprise/ 347 344 68% 20% 351 3.57 339

SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 326 324 75% 36% 323 3.26 3.16 AR S AL VL L [ AR
UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava) 324 329 97% 58% 315 3.18 3.10 R&R wants your best snapshots

Total sample size 1s 417 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very rr;uch, 5 = like very muc? (color or black & white).

Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said Please include the names and titles of all

they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons pictured and send them to.

are screened via the Internet. Once passed, they can take the music fesf l;ased on the format/mus/c preference. RateTheMusic. com (esu/ts are not R&R c/o Mike Davis:

meant to replace callout re_search. The results are lnté’{lded to show opinions of participants on thq the Internet only. RateTheMus:c./sa reg/sterqd 10100 Santa Monica Bivd. 3rd Floor
trade_mark of Ratg TheMusic.com. The H'T{Vl'sys!em, is favallablef for local radio stations by calling 818-377-5300. RateTheMusic.com data ISJ Los Angeles, CA 90067

\_Provided by Mediabase Research, a division of Premiere Radio Networks. '

WKDD/Akron, OH* WCOD/Cape Cod, MA KLTG/Corpus Christi. TX* KALZ/Fresno, CA* KFME‘Kansas City. MO* KST inneapolis. MN* KBBY/Oxnard. CA* KZZ0/Sacramento, CA* KBED/Shrevepnn LA* KZPT/Tucson. AZ*

OM: Keith Kennedy D /PD Gregg Casswdy UM/P /MD Bert Clark PD; E. Curtis Johnson @ 0 Rellly ar Kalman SM: Ernie Bingham PU" Ed “Mister Ed” Lambert PO: G ary Robinson PD: Carey Edwards

MD: Justine Thomas Ch MD: Chiis Blood MD: Elena Ana(gls PD “Leighton Peck oM Man:u Camacho No Adds No Ad MD: Leslie Lois
HOWIE DAY No Adds FIVE FOR GHTING 14 DEFAULT APDME: Jill Roen PD: No Adds

WRVE/Albany. NY*
PD: Randy Ml arten
APD: Kevin Rush
MD: Tred Hutse
FIVE FOR FIGHTING
SEAL

KPEK/Albuquergue. NM*

PQ: Tony Marero

MD: Deeya McClurkin
COLDHLAY

KMXS/Anchmage AK
PD: Roxi Lennox
MO: Manika Yhumas

4 NICKELBACK
3 LEANN RIMES
3 MICHELL[ BRANCH

HONY
H Fl AD KROEGER & JOSEY SCOT

WKSZ/Agpleton, WI*
FV\%\]APP F\GDD‘NG

WIXM Alianllc City, NJ*
Brad Carson
MD Glen Turner
KELLY CLARKSON
f ING

KAMX/Austin, TX*
PO. Scoofer Stevens
MD: Clay Culver

jovi
‘A SCENCE
KLLY/Bakersfield, CA*
PD: E.J. Tyler
APD: Erik Fax
BON JOV
R E

WWMX/Baltimore. MD*
OM: Josh Medlock

PD/MD: Steve Monz

No Adds

WBMX/Boston Ma*
PD: Greng ell
APD/M M«ke MuIIanev

FWE‘

WTSS/Buttaio, NY*
PD: Sue 0'Neil

MD: Rob Lucas

No Adds

WEZF/Burlington”
OM: Steve Comhier
PD Gale Parmeiee

MD Jennnevﬂ!oxx
No Adds

WMT[{Cedar Rapids, I1A

WALC/Chariestan, SC*
PD: Brent McXay
No Adds

WCSQ/Charleston, SC*

OM/PD: John Anlhons

APOMD: Richard Todd
JASON MRAZ

WLNK/Chanune'
PD: Neal Sharp
APD/MD DerekJam?s

WTMX/Chicago, IL*
POMD: MarrE en Kachinske
BON OV

WKRQ/Cincinnati, OH*

OM/PD: Tommy Frank

APD: Grover Callins

MD: Brian Douglas
DEFAULT

WVMX/Clnmnnatl OH"
PO: Steve Bender
Mo S(Unn Benneft

WMVX/Cleveland. OH*
PO Dave Papovich

MD: Jay Hudsor

No Adds

WQAL/CIeveIand OH*
MD Rehecca Wilde

EVANESUE!

KVUU/Colorado Springs, CO*
POMD: AJ Carfiste

FIVE FOR FIGHTING
WE

WBNS/Columbus, OH*
OM: Dave Van Sione
PD: Jett Balientine
MD: Robin Cale
1 DAVE MATTHEWS

KKPWCorpus Christi, TX*
PD: Scoff Holt
MD: Mansa Garcia
1 BEN HARPER
DEFAULT
BON JOVI

KDMX{Dalfas, TX*
PD: Pat McMahan
MD Lisa Thomas

BON JOw!
EVANESCENCE

WDAQ/Danbury cT
PO Bill Trotta
MD: Scnn Mc[)nnnell

2 'M¢ "LAN

WMMX/Dayton, OH*
PQ: Jetf Slevens

MO: Shaun Vincent

No Adds

KALCDenver. CO*

PD BJ Harris

MD. Kevin Koske
FIVE FOR FIGHTING

KIMN/Denver. CO*
PD: Byron Harrell
APDWD Michael Gitford
No Adds

KSTZ/Des Moines, 1A*
PO: Jim Schaefer
MD: Jlmmy Wright

WDVD/Detrun M
D. Greg Ausham
MD N,}nn Dehsc )

WKMX/Dothan, AL
OMME- Phil Thomas
PD John Houston

No Adds

KSII/E) Paso, TX*
OM: Courtney Nelson
PD/MD: Chris Elliot
1 COUNTING CROWS
gHmST\NA AGUILERA
1M
RADFORD
80N JOVI

WNI(I/E mira, NY
WP% Scott Pétibone

0
‘! CHRISTINA AGUILERA
1 MICHELLE BRANCH
WQSM/Fayetteville. NC*
PD/MD: Chris Chacs
1" FIVE FOR FIGHTING

ON JOVI

1 D)
12 JEWEL

DAVE MATTHEWS
F R FIGHTING

WINK/FL. Myers, FL*
POMO Bab Grissinger
APD: Bruce Cannon

L Nk vV

FNE FOR GHTING

WMEEFt. Wayne, IN*
PD/MD Chns Cage

WVTI/Grand Rapids, MI*
OM: DoquMnnlgamery
PO: John Patrick
APD/MD: Ken Evans

SARAH MCLACHLAN

PD: Michael Bryan

FIVE FOR FIGFTING
BON JQvI
WIKZHagerstown

OM/PD Rlck Alexander
MD: Jett Roteman
TRAIN

WNNKMHarrisburg. PA*
OM/PD. John 0 Dea
MD: Denny Logan

JEWEL

WTICMartford, CT*
OMPD: Steve Salhany
MD: Jea?fn:zne Jersey

COUNTING CROWS

KHMXMouston, TX*
PO: Buddy Scott
APDMOD: Rick 0'Bryan
No Adds

avid

APD Bemie Eagan

MD: Jim Cemne
NICKELBACK
FOUNTAINS OF WAYNE

WZPL/lndlanapoIis, IN°

APD KanJonlI

MO. Dave

14 FIVEF(H CMNG

12 SIMPLE PLAN
BON JOVI

WOZN/Greensboro, NC*

WENS/Indlan%pohs IN*
D: D

KMXB/Las Vegas, NV*
PD/MD: Charese Fruge
APDhJustln Chase

N 10!

WMXLlexmmun KY*
D/MD J|I) Farney

KURB/LIme Rock, AR*
Randy Cain
MD Becky Rogers

KBIG/Los Angeles, CA*
OM. Chachi Denes

PD: Jhani Kaye

NPD/MD Rnhen Archer

KYSR‘[DS Angeles. CA*

APD/MD [llms Patvk
NICKEL

WXMA/Louisville, KY*
PD: George Lindsey
MD- Katnna Blau

ENCE
WE‘ ’w‘p NG

WMADMadison, WI*
PD: Mike Ferris
MD: Laura Ford

ROW

WMBZIMempms TN*
PD/MDr%n{ “Kramer” Britlan

WMC/Memphis, TN*

PD: Chris Taylor

MD: Toni St. James
OLDPLAY

WKTI|Milwaukee, WI*
QM: Rick Belcher
PD: Bo Walker

TRAIN

LAY AIKEN
WMYX/M|Iwaukee wi*
am: Bnan el y
oD, ok
APD/MD ark Rlchards

No Adds

KHOP/Modesto CA*
Richard Perry’
PO Chase Murphy
L

JEWE
FEFE DOBSON
KELLY CLARKSON

KOSD/Modeslu CA*
Max Miller
MD Donna Miller
10 EVANESCENCE
1 JEWEL

WJLK/Monmouth. NJ*
OM/PD: Lau Russo
MD: Debbie Mazella

FIVE FOR FIGHTING

KCDU/MunlereY CA*
PD/MQWI‘VIlke

IVE FOR

WKZN/New Orleans, LA*
OM/PD. John Roberts
APD: Dum:an James
MD: Stevi
&y AN[W NCE

FIVE ‘rua' FIGHTING

WPLI/New York, NY*
OM. Tom Cuddy

PO: Scott Shannon
MD: Ton¥ Mascarp

NG

WPTEMorfolk, VA*

PD: Steve McKa

MO: Jason Goodman
NTING

KYISJUkIahnma City, OK*
POMD: F(ay Kalusa

KELLY uLARstN
FVE FOR FIGHTING

KSRZ/Omaha, NE*

PO: Erik Johnson

MD: Jerry Bailetla
Adds

WOMX/Orlando, FL*
PO: Jetl Cushman

MD: Laura Francis

No Adds

APD‘MD Danen McPeake

WJLQ/Pensacola, FL*
PD: John Stuart
MD: Bake

FIVE FOR FIGHTING

WM iladelphia, PA*

OM/PD: Gerry DeFrancesco
APOMD: Joe Proke
3 CHRISTINA AGUILERA

KMXP/Phoenix. AZ*
PD: Ron Price
MO: John Principaie

5§ SARAH MCLACHLAN

WZPT Pittshurgh, PA*
PO: Keith Clark

M0, Scott Iexandev
EVA
K UNTA IS UF WAYNE

WMGX/Portland, ME

PD: Randi Kirshbaum

APD/MD: Ethan Minton
SIMPLE PLAN

KRSK/Portland. OR*
PD- Dan Persugehi
MDASherw Stewart

WSNE/Providence, RI*
PD: Steve Peck
MO. Gary Trust

WRFY/Reading, PA"
POMD: AI Burke

KLCA/MReno. NV*

OM: Bili Schulz

PD: Beej Brez

MD: Connie Wml
HN GREGO!

JACK JOHNSON
FIVE FOR FIGHTING

WMXBRichmond, VA
POMOD: Tim Baldwin
No Adds

WVOR/Rochester, NY*
PD; Dave LeFrois
MD: .Iue Banacci
CHELLE BRANCH
F\\«[ FOR FIGHTING

KQMB/Salt Lake City, UT*
OM: Alan Hague

PD Mike Nelson

APD/MD Justin Riley

No Adds

KFMB/San D»ego CA*
OMPD Tracy Jofinsan
MD. Jen Sewel!
BON JO'
KYLE Mln(‘

KMY1/San Diego, CA*
PD: Duncan Payfon
ND Mel McKay

KIOISan Franclsco CA*
OM: Brian Thoy
PO: Michael Mamn
MD. James Baker
N

%LC/San Francisco, CA”

KEZR/SanJose CA*
OM;PO_Jim Murp "
APD/MD Michae anmez

KRUZ/Santa Barhara. CA
SM: Sandy Lipowski
P[! 8ill Michaels
MD: Mandye Thomas
15 MATCHBOX TWENTY

KMHX/Sanla Rosa, CA*
a

Thamas
KELLY CLARKSON

WZAT/Savannah, GA
No Adds

KPLZ/Seattle, WA*
PD; Kent Phl”lﬂS
APD: Kelly Mi
MD: Alisa Hasmmolu
1 EVANESCENCE
DAVE MATTHEWS
FIVE FOR FIGHTING

WHYN/%Jnn?held MA*
»;‘PU Mati Gregory

KYKY/S! Louis. MO*
D: Smokey Rivers

| ARKSON

WVRV/St. Louis. MO*
PD. Manty Linck

MD: Jill evine

No Adds

www oledo. OH*
OM: Tim Roberts
PD: Steve Marshall
MD: Jeft Wicker

ASOIN MRAZ

WE

WKPK/Traverse City, Mt
PD: Rob Weaver
MO Heather Lelqh

AN

/ANESCENCE
LAY AIKEN

KSZR/Tucson A
M: Herb Crowe

PD ‘Chandler

MO. Kate Burns
NICKELBACK

KIZS/Tulsa. OK*
FOMD

K(m Gower
LAY AIKEN

WRMF/W. Palm Beach. FL*

PD_Russ Morle

APO/MD: Amy Navarro
FVANESC:NCE

WRQXWashington, DC*
OM/PD: Kenny King
MD Caml Parker

WWZZWashington, DC*
PD: Mike Edwards
MD Sgan Sellers

KFBZ/Wichita, KS*

PD: Bamry Mckay

APDMMD: Sunny Wylde
SIMPLE PLAN

WXLOMorcester, MA*
OM/PD: Jay Beau Jones
0 UNCLE KRACKE

NO DOU

{l

WMXY/Youngsmwn OH"

OM: Dan Rivers

PD: Steve Granala

MD: Mark French
NICKELBACK

*Monitored Reporters

109 Total Reporters

98 Total Monitored

11 Total Indicator
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T R SRRS S O DS R BT ¥ RN ,E / \
There’s nothing we're not playing . Reporters
right now that does much for me, but
I do like what we are playing a lot, like
Dave Koz, whose CD is killer — just WZMR/Albany, NY KSBR/Los Angeles, CA KizS/Reno, NV
. N ] : Michael : Terry Wede : Rob Brooks
exquisite. It's seldom | can say this, PD: KeinCallanan MO Sysan Koshiay POt Toyaes
but | like all the vocals: Steve Win- 10 WZMASTERS RGO No Adds
wood, who sounds great; Daryl Hall;
Michael McDonald; Norah Jones’ KAszibuguergue, NM KTWV/Ls Angeles, CA
PD, WJZZ/Atlanta “Turn Me On”; and Luther, of course. k AR Ry Youra A S T Ty %ng{;*LCD;nond. VA
F . . Kel nider
—————. e ® My favorite vocal that no one else MY JOROAN
. . . DAVID BENOIT
. played but w_hnch is gettlng a !ot of Waz2/Atlanta. GA D L Lor
buzz is Weekend Players’ “Jericho.” Of anything in the B e
i past half year, Praful and Weekend Players have cre- l m%m?kﬂiﬁgg;sw' KSSJ/Sacramento, CA
ated the most buzz — not a call here or a comment KSMBalertild, CA A M AR I)
| . . M/PD/MD: Chi hi
! there, but considerable buzz. It really surprises me that o0 okl g sonees
{ more people aren’t playing Weekend Players, but WJZNMemphis, TN
’ ir ti & PD/MD: Norm Mitler KBZN/Salf Lake City, UT
maybe they're ahegd of.thelr tlm(?. ) We have grea’t, WNUA/Chicago, IL e L KBZN/Salt L gy
: instrumentals, too, like Rick Braun’s “Green Tomatoes, ke RLiR s
3 which is a funky-ass classic. I've become a big fan of | No Adds o
Steve Cole. | had never seen him perform until he O: o Pt~ KIFM/San Diego. CA
q g q PD/MD: Rich McMill - Mil
played our fall show; he just rocked the house. Now | hear that in his o ROy :gbmﬁfxif&'c"&e
R O 0r=H D R 16 LUTHER VANDROSS
songs on the radio. # Candy Dulfer’'s “Finsbury Park” is another very W WY/ClevelanglOH! §g§y,}gg@rgg;pso"
cool tune, and I'm playing Steve Oliver's “Positive Energy,” which — 3 Mo Woowo Wiz Milwaukee, Wi § NOh JonEs
again — people are missing the boat on. His previous hit, “High Noon,” %_ﬂzgrﬂs’;g‘vgmsoc:n’
is probably one of the most popular recurrents and maybe the high- e 3R K4z /Santa Rosa, CA
- . . . s 4 L) N rgon
est testing recurrent in our whole format. This is a good track. FOMD Gutaman APD/MD: Rob Singieton
o Adds 2 NORAH JONES
5 3 Riwarae
] . KRVR/Modesto, CA
: Another impressive week on Rich- SMIMD: Doug Wul
ard Elliot's “Sly” (GRP/VMG), Smooth Jaz KOAVDallas, TX tonsss o o i
B OM/PD: Kurt Johnson MD: Dianna Rose
which commands No. 1 Most Added MD: Mark Santord 10 ETER e
with eight new adds, including pre- F ek o ‘  McHaELLGTON
mium-octane stations such as WQCD/ }a e ] Jones Smooth Jazz/Network o
: KiCD/Dener L0 PD/MD: Steve Hibard WEIB/Springfietd, MA
New York, WJZW/Washington, WLVE/ § 4 EDMD Mictaell Bcher 2 SPrROGRA PD: Carol Cuting
g g g MD: Juanita Shi
Miami and WJZZ/Atlanta. It's New & y_ e el
Active as well. “Sly” has been in power ”i )
| WVMV/Detroit, Mt WOCD/New York, NY
— 28 or 29 plays — for four weeks at OM/PD: Tom Sleeker OM: John Malien .
] . . % MD: Sandy Kovach PD/MD: Charley Connolly r{)sgnc{ds‘d Louis, MO
' KTWV/Los Angeles ... With a 26-22 B ko fondgs "
move, a gain of 81 plays for No. 2 Most Increased, and six new adds .
for No. 2 Most Added, it sure looks like Kim Waters has another hit § KEZL/Fresno, CA_ WICD/Norfolk. VA
on his hands with “The Ride” (Shanachie). Momentum for this ride } Pl et e WS T/Tamea. FL
continues to build with new adds, like KIFM/San Diego, KYOT/Phoe- | gt e Flnsieial
nix and WJZI/Milwaukee ... Dave Koz's “Honey-Dipped” maintains No. 1 | WORRFL Myers. FL o Adds
handily for the second week ... Jazzmasters’ “Puerto Banus” (Trippin’ ; D RandilBachman WLDQ/Grlando. FL
« - rlando,
N Rhythm) explodes 10-6* as No. 1 Most Increased, with a 123-play | @ e LT ;%i:‘ri?vgr;lgjnag
q O A R @ 0 R ] : Patricta James 5
gain ... Jeff Golub’s infectious “Pass It On” (GRP/VMG) picks up four - CHuZHouston. TX No Adds I I
new adds — including KJCD/Denver and JRN ... Five tracks tie for :%m;iﬂgsrﬂa' il thaton
i i 1o & n : Greg Morgan :
third Most Added with three new adds each: Seal’s “Touch” (Warner No Adds HERARDELED
Bros.), Bass X's “Vonni” (Liquid 8), Kirk Whalum’s “Do You Feel Me” | Wasz/Philadelphia, PA
(Warner Bros.), Ronnie Jordan’s “At Last” (Blue Note) and Norah | 0 Hichaloz '
Jones’ great rendition of John D. Loudermilk’s composition “Turn Me WYJZ/ndianapalis, N i T
2 i % DM/PD/MD: Carl Frye 13 NICK COLIONNE otal Reporters
On” (Blue Note), which was added by trendsetters KIFM and WJZZ E SIMPLY RED 13 Bhaisorn Did Not Report, Playlist Frozen (1)
... Ear pick: Check out an amazing vocalist, Cliff Blizzard, whose “it's REkaRD ELLior WELV/Macon, GA
g
a_Sllent nght‘ (Without You)” (Rising Storm) showcases his God-given | KYoTPhoenis, A2
0 : Shaun Holly
. giftto perfection. — Carol Archer, Smooth Jazz Editor Pomn, oo Y APDIMD: hngle Handa
| ) ] RICHARD ELLIOT KRIWATERS) )
ORISR R RN S SRR SN N30 R RIS REEHHRTRE,

DOUGH. BUCKS. BREAD.
CASH. DINERO. MOOLAH.

No matter what you call it, here’s a way to get it.

Regardiess of your market or format, listeners want to know

the latest financial trends affecting their lives. AP Radio and

Bankrate.com have teamed up to offer the Personal Finance Minute

— audio features perfect for local ad sponsorship. Heard exclusively

- on AP Network News, it's just one of many features that can help

- you bring home a few more clams in your paycheck. Learn more today

- by calling us at 800-527-7234, or visit www.apbroadcast.com.

Ap rapio

Bank[_afe.com@




COOL BEANS!

Rlcha;rd ElllOt‘

David Sanborn
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Will Downing <

Almost Ready

Davnd Benont

-~ Jeff Golub

Paul Brown Diana Krall

Up Front

George Benson
Irreplaceable

The Girl in the Other Room

studio recording

l
i Brand new
1 Coming this spring

@ visit us at www.grp.com

A Universal Music Company an d www.ververeco I’dS.CO M © 2003 The Verve Music Group, ADiv

sion of UMG Recordings, Inc

~ A Twist of Motown




CAROL ARCHER

carcher@radioandrecords.com

TheKeys To
Knowledge And Power

Continued from Page 1

format, but that somehow the
record industry had been left be-
hind.

“It struck me that we in radio do
tons of research to find out what lis-
teners want, then work hard to give
it to them. That night, at a dinner
hosted by AH0 Music, I discussed
how we might help labels do the
same with WNUA /Chicago’s Steve
Stiles, W]ZW /Washington’s Carl
Anderson, KWJZ/Seattle’s Carol
Handley and former KKSF/San
Francisco PPD Steve Williams, who
agreed it would be interesting to try.
The next day [ called Allen Kepler
and BA VP/Programming Rad
Messick, who got the ball rolling.”

The Findings

* Thirty-three percent of those
polled feel that new music (re-
leased over the past 18-24 months)
is very important. Another 50%
think that new music is somewhat
important. Both 35-44 (33%) and
45-51 listeners (32%) agree. More
African-American (40%) and His-
panic (35%) listeners said new
music was “very important” than
white (27%) respondents.

* Regardless of age, sex, ethnici-
ty or format preference, listeners
learn about new music first from ra-
dio. Eighty-two percent of the total
group polled learns about new mu-
sic first from listening to the radio.
Radio is also the new music source
for 81% of Smooth Jazz Pls, 79% of

More than 12 CDs

[l 6to12CDs

] 3to5CDs

] 1to2CDs

Number Ot GDs Purchased In A Typical Year

Only 3% of Smooth Jazz listeners did not
purchase any CDs this year.

<o

Location, Location, Location!

Where do Smooth Jazz listeners go to purchase CDs?

Why purchase when you B
can download?

Radio Website [ ]
Artist Website D

Internet retailer
(Amazon.com)

Local music store

(Tower Records) |
=

Local discount store |—

(Wal-Mart/Best Buy) |

0% 10%

20% 30% 40% 50% 60%

SMOOTH JAZZ

cumers (non-I'1s), 83% of 35-44 lis-
teners, 80% of 45-54 listeners, 83% of
whites, 79% of African Americans,
84% of Hispanics, 81% of females
and 82% of males.

* Twenty-four percent of those
polled purchase more than 12 CDs
annually (Graph 1). Another 36%
report purchasing six-12 discs a year.
More African American respon-
dents are heavy (12 or more) CD
purchasers (30%) than Hispanic
(23%) or white (21%) respondents.
More men (27%) than women (21%)
are heavy disc purchasers. Age was
not a purchase-pattern factor.

* Music downloaders also pur-
chase more music CDs. Thirty per-
cent of those downloading music
weekly purchase more than 12 CDs
in a typical year; 65% purchase six
or more discs. Twenty-eight percent
of respondents who download mu-
sic monthly purchase more than 12
(Dsina typical year; 82% of month-
ly downloaders purchase six or
more CDs annually.

* Music downloaders are more
active at retail than those who nev-
er download music. Twenty-four
percent of those who never down-
load music purchase more than 12
CDs annually; 58% who never
download music purchase six or
more CDs in a tvpical year.

* Sixty-nine percent of Smooth
Jazz listeners turn to local retail to
find music they hear on the radio.
Fourteen percent turn to the Inter-
net to locate music they hear on the
radio. Eight percent say it’s too dif-
ficult to find music on the Internet
or that they don’t know how to find
the music they hear. Only 9% report
that “the radio takes care of me” and
are uninterested in locating music
they hear on the radio.

¢ Local discount stores (Wal-
Mart, Target) offer the most conve-
nient point of purchase for music
(Graph 3). Forty-nine percent of re-
spondents named these types of dis-
count stores as being the most con-
venient place to purchase music.
Thirty-four percent felt that local
music stores (Tower, etc.) offered the
most convenience. Eleven percent
would go to an Internet retailer
(Amazon.com, etc.), 3% would pur-
chase from an artist’s website, and
2% would purchase from a radio-
station website. Only 2% said, “Why
buy when you can download for
free?”

These results were consistent for
format P’1s, cumers, both major age
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Top 10s

JEFF LORBER Gigabyte
EUGE GROOVE Rewind
KENNY G Malibu Dreams

KIM WATERS Waterfall
CHIELI MINUCCI Kickin’ It Hard
PAUL TAYLOR On The Move

PRAFUL Sigh

KENNY G Songbird
PAUL HARDCASTLE Rainforest
GEORGE BENSON Breezin’

PETE ESCOVEDO All This Love
NAJEE Sweet Love

DAVE BRUBECK Take Five
Source: MixMaster Music Studies

MARVIN GAYE Mercy Mercy Me

MARVIN GAYE Sexual Healing

SPINNERS I'll Be Around

| Source: MixMaster Music Studies

L L=

The Top 10 Smooth Jazz Instrumentals
For October 2003 {Current/Recurrent)

DAVID SANBORN Comin’ Home Baby

PAUL JACKSON JR. It's A Shame
WALTER BEASLEY Precious Moments

Source: Rate TheMusic.com online testing

The Top 10 Smooth Jazz Instrumentals
For October 2003 (Gold)

LOVE UNLIMITED ORCHESTRA Love's Theme

AVERAGE WHITE BAND Pick Up The Pieces

HUGH MASEKELA Grazin' In The Grass
CHUCK MANGIONE Feels So Good

The Top 10 Smooth Jazz Vocals
For October 2003

GEORGE BENSON On Broadway
’ BARRY WHITE Can't Get Enough Of Your Love
EARTH, WIND & FIRE September

OTIS REDDING Sittin’ On The Dock Of The Bay
PATRICE RUSHEN Forget Me Nots

LUTHER VANDROSS Always And Forever

TEMPTATIONS Just My Imagination

subgroups and most other listener
cross-tabs. However, African Amer-
icans index higher with local music
stores (36%) and slightly lower with
Internet retail (8%). Also, local mu-
sic stores (44%) and discount stores
(43%) were equally important to
heavy annual CD purchasers.

* The majority of Smooth Jazz lis-
teners do not download music from
the Internet (Graph 3). Sixty-seven
percent of the respondents said they
never download music. Twenty-two

—

percent rarely download but have
attempted to in the past. Five per-
cent find downloading too difficult.
Four percent download music
monthly. Only 2% download music
weekly.

* Fifty-five percent of the sample
group has no interest in download-
ing music from the Internet. This
number is consistent across format
I’1s and cumers and both age cells.

Continued on Page 68

r

Most Smooth Jazz Listeners Do Not Download
Music From The Internet

Never download

Rarely downtoad
but have tried |

Have tried, but D
too difficult

Downioad
monthly :l

Download E’I
weekly

0% 10%

20%

30% 40% 50% 60% 70% 80%




SJEFF LORBER

*’14‘//2" ff-lfc

NARADA.

Z

it just keeps getting better

"CELLAR FUNK"

LOOK for new releases by JOYCE Cooling,

Already on:

WNWV WIZW
down to the bone . - WYJZ
NEW & ACTIVE Kz ks

. . JIN
New this week: KSMJ oo WIZA
WZMR WEIB
KSBR
]| ]
CASCADE
alex bugnon
ON TOUR:
Nov. 28-30 Washington, DC
Dec. 27 Louisville, KY
Jan. 21 Boston, MA
"UNDER WRAPS" oty
Jeff lorber JRN

WEIB

KSBR

WIZN

il il
€ H “ RC H Already on:
urban knights e

EUGE Groove, and KEIKO Matsui early next year!

Contact: SUE SCHRADER at Narada Jazz,
414-961-8350, suesch@narada.com © 2003 Narada Productions, Inc.
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From Gridiron Grit
To Group Glory

Packer great Willie Davis on winning and radio

_ hose interested in the dynamics of winning in any
endeavor would do well to learn more about All Pro
Broadcasting founder and owner Willie Davis, because

winning is in his blood.

He has been a winner for almost

50 years, earning a four-year schol-
arship to Grambling, playing 12
years in the NFL — two with the

continuing love for radio despite all
the recent changes in the industry.
Special thanks to Broadcast Archi-
tecture Exec. VP Allen Kepler, who

Cleveland Browns and 10
with Vince Lombardi on
the Green Bay Packers
(where Davis captained
the first two Super Bowl
teams and set Packer
records that he holds to
this day for most fumbles
recovered [27] and most
consecutive games played
[he didn’t miss one in 10
years] — and being inducted into
the Professional Football Hall of
Fame in 1981.

Davis went on to a successful ca-
reer in the beverage distribution in-
dustry, where he became the first
minority in the country with a ma-
jor brewery as a wholesaler. He has
along history of involvement in civ-
ic affairs, plus he serves on the
boards of directors for numerous

“l cannot tell you
how many times |
talked with a white
person in Green Bay,
and they would say,
‘You're the first
black I’ve ever
talked to.””

corporations, including Dow Chem-
ical, Sara lce, Manpower Inc., MGM
Grand Inc., Bassett Furniture and
Strong Fund.

Davis” All Pro Broadcasting owns
Smooth Jazz W]ZI/Milwaukee (in
anequal partnership with Shamrock
Broadcasting), Alternative KCXX/
Riverside and Adult Standards
KATY /Temecula, CA (Davis se-
cured funds from Sara Lee Corp. to
assist victims of the fires that recent-
ly ravaged that area).

In the following interview Davis
discusses his amazing life and his

Willie Davis

brought Davis to my at-
tention, and to Packers fa-
natic R&R’s Jim Hanson,
for invaluable research
assistance.

R&R: What was the
great lesson ijou took from
profootball, particularly the
experience of playing for
Lombardi?

WD: | feel like the luckiest guy
in the world. I played for the legend-
ary Eddie Robinson. [ played for
Paul Brown in Cleveland. Then I go
to Green Bay, and [ spend 10 years
with Lombardi. He made it a great
football experience but maybe even
a greater life experience. All of us
who came out of those champion-
ship runs came out believing that
the rest of vour life could have good
results. I haven't stopped thinking
that yet.

R&R: 11 the book When Pride Still
Mattered author David Maraniss de-
scribes the Packers” black players —
Willie Wood, Eimlen Tunnell and you —
as “strangers in a strange land.” Can
you give me a sense of what it was like
to be black in an isolated backweater as
white as Green Bay was at ihat tinie?

WD: | went to Green Bay in 1960.
There were three of us who made
the team that year; they never had
more than two before that. People
would see you on the street, and,
invariably, if you were a black indi-
vidual in Green Bay and were big
and had an athletic look, vou were
a Green Bay Packer. Every player
was special, but when you were a
black player, you were singled out
in one more dimension.

Did I ever regret that fact for a mo-
ment? The quick answer is no. I felt
that one of my greatest roles, in ad-
dition to being on the field, was off
the field, educating people who had
never seen a black person before up
close. I cannot tell vou how many
times I talked with a white person
in Green Bay, and they would say,
“You're the first black I've ever
talked to.”

Going on to being defensive cap-
tain, it just told a story. We became
a part of something really special
and meaningful to Green Bay. |

think they loved us for it, and we
loved them back. I don’t know one
black player who would give you a
bad honest story about Green Bay.

R&R: [ assume that long before they
retire most professional athletes think
about what to do next in their lives.
What was on your mind?

WD: That’s probably the single
most important thing for a black
player, and if you're in Green Bay,
you are probably making some de-
cisions that you're not going to live
there. You heard all of the cheers.
You lived with all the success. It's
like, what do [ do now to let myself
down easier?

I probably made the next best de-
cision in my life, after the sports sit-
uation, when I went back to school
to the University of Chicago and got
an MBA. That opened up a whole
new area of opportunity for me. The
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throughout the years.

Football Hall of Fame in 1981

» Green Bay Packers Hall of
Fame, 1975

* NFL All Pro Team for six
seasons

¢ First recipient of the Vince
Lombardi Varsity Scout Award,
1982

* NFL Man of the Year, 1987

* Byron “Whizzer” White
Award, which is named for
Supreme Court Justice Byron

community and team

consecutive games played

* NAIA College Hall of Fame

Entrepreneur of the Year, 1988

Trophy Case

Here are some of the awards conferred upon Willie Davis

¢ Inducted into the Professional

White and awarded to athletes for outstanding service to country,
» Packer record for most fumbles recovered (27) and most

* Selected for numerous collegiate All America teams
* NCAA Silver Anniversary Team

* U.S. Army All Service Football Team

* NAACP Man of the Year, 1978

» West Coast Fathers’ Council Father of the Year, 1990
* University of Southern California Entrepreneur Program

“All of us who came
out of those
championship runs
came out believing
that the rest of your
life could have good
results. | haven’t
stopped thinking that
yet.”

year I got out of the University of
Chicago, 67 companies contacted
me, and | got 12 offers to go to work.

R&R: Was that based on your fame
and your nne?

WD: Alotof it was the Green Bay
Packers in their '60s success. By then
the Lombardi image in the business
community was so well received
that companies thought they were
getting almost three-in-one: some-
one who had distinguished himself
in athletics, someone who had the
forward-thinking of discipline, and
someone who had truly been
brought up in the winning environ-
ment that, even to this day, is equat-
ed with Lombardi.

R&R: How did you get into radio?

WD: When I retired from football,
I accepted an opportunity to come
out to California and become the

first minority in the country with a
major brewery as a wholesaler. 1
started the business in Watts in 1970.
[ became the No. 1 wholesaler in
Schlitz’s western division. I was in
the territory thatnobody wanted be-
cause of all the problems. I gotin the
business and absolutely worked day
and night for seven years.

Along came an opportunity to
buy a station licensed to Inglewood,
CA that wasbasically off the air and
part of a bankruptcy. | bought the
station and put it back on the air as
KACE, and within a year it was a
meaningful part of Urban radio in
Los Angeles. | then bought two sta-
tions in Milwaukee — in fact, I still
have them. One was WAW-AM at
that time, today WCMS-AM. When
Bill Lynett from Shamrock and I got
together, he owned WJZI, and that's
how we created the stations in the
Milwaukee Radio Alliance.

I then went on to buy stations in
the Houston, Seattle and Denver
markets. In 1988 [ was enjoying ra-
dio so much that, after spending 26
vears in the beverage business, 18 as
awholesaler, | elected to sell out and
get further into radio. By then radio
had truly become the most satisfy-
ing part of my life. [ have not gotten
up a day since I owned radio sta-
tions and gone to work regretting
the fact that I had to go. When I'm
at the airport in Milwaukee and
someone says, “Hey, I really love
vour Smooth Jazz radio station,” I'm
thinking, “You know, it doesn't get
any better.”

R&R: Speaking of regrets, do you
have any about dropping the "Quiet
Storm” format trom KACE when you
owned that station?

WD: As | look back on my entire
time in radio, the one thing I truly

regret is that I made a conscious
and rational decision to sell KACE.
It was the toughest decision that I
made. The beer business was my
first enterprise, and [ cried the day
that ] sold that business; all my em-
ployees were crying too. I experi-
enced the same thing with KACE,
when Thad to tell our people that I
had made a deal to sell the station.
Everybody in this office was crying.
But, given what was happening in
radio at the time, it was probably
the most sensible thing, because in
a class A one-station situation in
Los Angeles, when vou had people
buying six or seven stations, it was
becoming increasingly more diffi-
cult to compete. I said, “Let me put
my sights on some places where |
can have a chance to at least win.”
I had pretty good positioning in
Milwaukee, but Los Angeles was
very difficult to compete in, with
everything that was going on in the
market.

R&R: Lawrence Tanter was your
“Quiet Storm” PD at KACE.

WD: He’s one of my favorite
guys. It was people like Lawrence
who made me realize what a great
business this is. There’s no other
business where you can respond to
public needs like radio. Radio al-
lows me to do all those things that
I've ever wanted to do in life in
terms of giving back.

R&R: It's said that radio became a
real business when passage of the Tele-
commnnications Act opened it to mar-
ket forces. From your perspective,
what has been the impact of deregula-
tion and consolidation on minority
ownership?

WD: You were licensed by the fed-
eral agency to serve the public interest.

Continued on Page 68
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Essential Musical Intelligence

Using music to heal and help

‘...ouise Montello worked as a jazz pianist in the early
'80s, a time when there was a lot of experimentation
and a lot of free jazz happening in the New York mu-
sic scene. Musicians were going through changes in
terms of drugs and spirituality, and some were trying

to merge the two.

Montello was aware of
both extremes, and many
of the musicians she was
playing with turned to
meditation and Eastern
mysticism. Montello’s
own deepening practice
of yoga gave her an inner
stillness that wasn’t real-
ly consistent with play-
ing in piano bars until
Jam for people who were smoking
and drinking.

“I was playing in a punk rock
band, and 1 watched the audience
just being needy and out of it,” she
says. “[ didn't want to be an enabler
in clubs, which is how [ felt at the
time. [ got into music therapy to

“Music allows us to
understand human
relationships. Music
is a way of actually
working through
conflicting
feelings.”

reach people and to use the power
of music in a more intimate, healthy
way.”

Montello is now a certified music
therapist and psychoanalyst, a clin-
ical research scientist in the Depart-
ment of Psychology at New York
University and founder and Direc-
tor of the Creative Arts Therapy Cer-
tificate Program at New School Uni-
versity, where she has been teaching
for nine years.

Co-founder of the nonprofit orga-
nization Musician’s Wellness, Mon-
tello has lectured on the healing
power of music for over a decade in
workshops conducted at arts medi-
cine and music therapy conferenc-
es in many countries. She has also
been artist-in-residence at the Goth-
enberg Conservatory in Sweden,
Boston’s Berklee College of Music

Louise Montello

l | and the Manhattan School
of Music. She is the author
of Essential Musical Intelli-
geince, which was pub-
lished by Quest Books in
2002.

R&R: How did ot come
to write Essential Musical
Intelligence?

LM: I had been teach-
ing at the New School, which is a
progressive university. An agent ac-
tually approached me and said,
“This course really sounds great. Do
you want to write about 1t?” |
thought, “Sure.” And from her sug-
gestion, it opened up this whole
method of healing. The book was
almost channeled to me over a
year’s time.

R&R: Musicians often say that in-
spiration comes Hurough, but not from,
them. Many describe the creative process
as channeled. Is it the same when you
compose nisic?

LM: Sometimes. | remember I
wrote a tune when Bill Evans died.
He was my favorite pianist. I sat
down at the piano and was think-
ing how sad I was, and bang! A song
came to me within a half hour. Oth-
er tunes take months to write. Once
[ saw a videotape of Chick Corea
writing a song live within 10 min-
utes. He then got together with this
trio and recorded it.

R&R: On the first page of Essential
Musical Intelligence you write, “Mu-
sic not only awakens the life of the soul
within you, it actually is the vibration-
al essence of your soul and of all life.”

LM: it goes back to Eastern mys-
ticism and all the spiritual traditions
that say that vibration is the essence,
the universe, of our selves. Vibration
1s sound, and sound is the building
block of music. When you put that
all together, it seems that at our very
core, we are vibrating music. Each
of us has a unique kind of combina-
tion of melodies and harmonies and
rhythms that makes up our person-
ality. That's how come some people
get along well together and some
people don't.

R&R: Does that explain why music
speaks so powerfully across cultures and
is sucl a fundamental part of us that it
is another luman language?

LM: Absolutely. It is the basic
human language that is associated
with the emotional and the spiritu-

al realm. We all share an accord —
the same emotional reality. Jung
talks about the collective uncon-
scious, that is, something within all
of us. Music is a way of externaliz-
ing those archetvpes of emotion and
desire and higher reaches of human-
ity. Music runs the gamut from the
lowest desires to the highest. We
share that as humankind.

R&R: What is essential musical in-
telligence?

LM: The idea came from Howard
Gardner, who writes that all of us are
born with musical intelligence.
Unfortunately, manv people lose it
as they get older because of the
strictness of musical training, which
takes away their natural ability with
music and forces them to conform
to a rigid way of learning it. People
who criticize that you can’t sing or
you're not good enough can move
you away from this natural ability
that we all have. That’s the one thing
that really got to me, and | see it in
all of my work across different pop-
ulations: Everyone, particularly peo-

6SSENT1AL
USICAL -
JVL N‘thLlGENCE

“Unhealed trauma
comes back to haunt
us through
compulsive thoughts
or feelings and
addictions. It makes
people who need
love and nurturing
resistant and,
sometimes, really
mean.”

ple untrained in music, has access to
this intelligence of music. They un-
derstand intuitively melody and
harmony and rhythm.

The other thing about emotional
intelligence, which is explained in
Daniel Goldman’s work, is the im-
portance of being able to understand
the range of emotions that we feel
and to learn ways of expressing,
coping with and transforming emo-
tion. As I read his work, I realized
that music is being used naturally to
express emotions thatare difficult to
put into words and in ways that we
can deal with. Music allows us to

understand human relationships.
Music is a way of actually working
through conflicting feelings.

R&R: Do you mean the process of lis-
tening to 1music, imaking music or both?

LM: Listening to music is cathar-
tic, and writing music is too. Think
about the blues, how generations of
people survived because the blues
allowed them to keep going during
times of incredible stress and suffer-
ing. Eastern people talk about vibra-
tion as being the essence of all life.
The power of sound is used in
chanting and mantras. From time
immemorial, music has been a way
of uplifting the human soul. I
brought these three concepts togeth-
er in Essential Musical Intelligence.
They are also the root of the power
of music therapy. In my work over
the years, every person | ever
worked with has had the ability to
tap into this healing essence to heal
either on a physical, emotional, re-
lationship or mind level.

R&R: What can readers expect from
your book? How Hiey can nse music as
apath to liealing, creativity and radiant
wellness?

LM: The book outlines a message
of using music and sound in daily
life as a way of keeping ourselves in
balance. We go on automatic pilot
throughout the dav and let stress
build to the point we are exhausted
and become sick. What I suggest in
the book are 25 different tools that
you can draw upon throughout the
day to help release stress, transform
your moods and expand your cre-
ativity so thatyour mind doesn’t get
stuck in stress-related ruts. You can
be more productive in your work
life, more creative in your personal

life and relationships and really
have a way of communing with
your spiritual nature.

R&R: People know the feeling that
comes over them when they listen to
music, how it captures their imagination
and takes themn somewohere outside them-
selves. Does music connect our ears and
hearts in a meditative process?

LM: To break it down scientifical-
ly, when there’s stress we're cen-
tered in a “doing” mode associated
with the left brain, with the analyti-
cal mind, with the success-oriented
mind belief that we have to be per-
fect. That’s not the most creative
state. It doesn’t tap into our emo-
tional selves or allow space for new
experiences in the mind and heart.
But when we listen to music, we
shift into another frame of con-
sciousness, a more receptive “being”
mode. Music takes us into the realm
of imagination and emotion where
we can open to greater understand-
ing of symbolic materials.

As imagination and intuition
open, so does a realm of creative
ideas available to us through music.
It also taps into our memory banks
and can restore memories we’ve for-
gotten. It can help us to transform
painful memories. If we sit for 15
minutes and listen to music with the
intention to reduce stress or heal an
emotional issue, music can move us
into a nurturing, soothing space.
The book has appendices of music
tor various emotional states and to
evoke different kinds of imagery.

That's the listening part, but there
are other aspects that the book fo-
cuses on. One deals with physical
illness and the use of sound as a way

Continued on Page 68
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JACKIE ALLEN

The Men in My Life

ISOLA D’AMORE

Emie Lake presents the Ethereal Experience

ERMIE LAKE PRESENTS

Isols

THt EYHEREAL EXPERIENCE

Visit

Inclugas:
“Sing A Song”

“One of the top
Juitarists of “he
Jecadz.”

L.A. Jezz Scene

“Exciting ang
angaging.”
Jazziz

ncludes:
“Come Fly With Me”

“There's only one way
‘o describe it wow! ©
Christopher Loudon
Jazz Times

‘An amazing,
amaziag CD.”
Rick Kogan,

WGN Radio

With /sola d£more,
legencary producer
E-nie Lake has
delivered a full blown
compi.ation that is just
as app-opriaze in your
home asitisona
beach n Sardinia.

Blissed out Electro-
Beats featuring
Afterlife, Cala, Emo,
Swayzak, and more...

BRIAN HUGHES
Alonyg the Way

“..Hughes has
returr.ed with
another fne effort..”

Brian Soergel
Smooth Jazz News

briarHUGFES—

“Guitartst Brian
Hughes Along The
V/ay'is the finest
release of the year.”
Art Good,
JazzTrax Radio

ALONGtheWAY

HENRY JOHNSON
wilh Namcy Wilson — Orgamic

“...one of the finest
guitar players
around today.”
George Benson

“Henry's oack!

He’s gat the whole
package: technical
facility, heart, ana
great sense oi whare
he’s been and where
he’s going.”

Ramsey Lewis

Lock for new releases from Bob Baldwin,
Brian Bromberg, Everette Harp, Machan,
and Paul Wertico in early 2004.

to sample music,

. musiegroup get free downloads, access raviews and more. Visit us at wwvw.3a.com
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SMOOTH JAZZ

David Sanborn Speaks

The timeless artist presents timeagain

avid Sanborn, born July 30, 1945 in Tampa, is the
most prolific and emulated pop, R&B and crossover/
fusion saxophonist of the past 30 years. In the early
days of his career his uniquely passionate, emotional
alto sound supported many Chicago blues greats, such
as Albert King and Paul Butterfield (in whose psyche-
delically ablaze band Sanborn played at Woodstock).

After playing with Gil Evans’
band in 1973, Sanborn joined pop
and rock acts, including Stevie Won-
der, The Brecker Brothers, David
Bowie, James Taylor, The Eagles,
The Rolling Stones and Aretha Fran-
klin, as a featured soloist. As Ameri-
ca’s first-call alto sax session player,
his expressive performances —such
as his immortal solo on Bowie's
“Young Americans” — have graced
countless artists’ recordings. In fact,
later in the evening of this interview
he was scheduled to play a Lenny
Kravitz session.

Exceptionally articulate and per-
sonally charming, Sanborn was cho-
sen by Frank Cody to host a radio
show for NBC’s Source Network,
and for two seasons his late-night
TV show on NBC presented duets
by artists from diverse genres, such

“The nature of the
husiness has
changed. We can
hitch and moan
about it all we
want, but the genie
is out of hottle.”

as Leonard Cohen and Sonny Roll-
ins. Sanborn also sat in regularly on
Late Night With David Letterman.

Sanborn’s illustrious solo record-
ing career began in 1975 at Warner
Bros. His latest album for Verve is
timeagai, and [ spoke with him re-
cently about that project and the
state of smooth jazz.

R&R: First, | must congratulate
you on timeagain. It's a wonderful
achievement that our mutual friend
Steve Willians described as Pearls 11
when Tie previewed it for me months
before its release.

DS: [ appreciate the comparison.
There’s a lot more of an acoustic re-

aidse|nn e

. Y
David Sanborn

ality to this record than there has
been on some of my others. My
motivation was to make a record
that had a more intimate quality to
it. That seems to be the direction that
I'm going in.

R&R: Your choice of cover songs is
always extremely imaginative, and your
approach to them too. What is your in-
tention when you do a cover?

DS: 1 don't go out of my way to
find a tune to do for any reason oth-
er than that something about it res-
onates in me now in the same way
it did when the song first came out.
What [ like about certain kinds of
music and certain artists is that
when you hear the song, you enter
aworld that is that song or that art-
ist, and for however long vou're
there, you are enveloped in that re-
ality.

In the case of this particular
record, there are two songs — “Te-
quila” and “Harlem Nocturne” —
that have always had a noir-ish,
tough quality that made them al-
most punch lines, but they never
had that quality for me. There was
more an element of danger, a mys-
terious kind of thing.

R&R: One of youur imost offbent clioic-
es on timeagain is “Cristo Redentor,”
an absolutely incredible song, and one
very rarely covered. What made you
choose it?

DS: It just kind of came to me. |
really responded it when Donald
Byrd recorded it back in the late ‘60s.
It has a very introspective, medita-
tive quality that I relate to. That's the
quality thatTrespond to and always
relate to in music.

R&R: “Comtint” Hone Baby " was No. 1

for 11 weeks — longer than any song in

2003. You have been very outspoken in
your criticism of Smooth Jazz radio i
the past, but [ wonder whether it's easi-
er for you to love Smooth Jazz when
Smooth Jazz loves you?

DS: I don’t mean to single out
Smooth Jazz; | can be equally critical
of jazz shows that are more main-
stream. What seems to be happening
in radio now is a very exclusionary
kind of attitude.

R&R: Meaning?

DS: It's what they don’t play. My
feeling is that if you're going to use
jazz in your description, the word
Jazz covers a lot of ground. When
you apply the modifier smooth, that
can have a lot of different connota-
tions. Smooth jazz, to me, can mean
Miles Davis ballads or John Coltrane
ballads.  don’t mean to be hypercrit-
ical of smooth jazz; | am equally as
critical of the so-called jazz police,
the people who say this is and this
isn't jazz.

[ understand the impulse on that
side to be kind of protective of a
music that is becoming increasing-
ly marginalized in this culture, but
[ also have to say that I've sensed a
different attitude recently, especial-
ly since I've gone around the coun-
try and done interviews with this
record. I've felt a real change among
some Smooth Jazz programmers
who want to stretch the boundaries
and open playlists a bit.

“When you hear
certain songs you
enter a world that
is that song, and
for however long
you’re there, you
are enveloped in
that reality.”
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Sanborn (Warner Bros., 1976)

Hideaway (Warner Bros., 1979)
Voyeur (Warner Bros., 1980)

Close-Up (Reprise, 1988)
Another Hand (Elektra, 1991)
Upfront (Elektra, 1992)
Hearsay (Elektra, 1994)

Pearls (Elektra, 1995)

Inside (Verve, 1999)
timeagain (Verve, 2003)

David Sanborn:
A Selected Discography

Taking Off (Warner Bros., 1975)

Love Songs {Warner Bros., 1976)
Promise Me The Moon (Warner Bros., 1977)
Heart To Heart (Warner Bros., 1978)

As We Speak (Warner Bros., 1981)

Backstreet (Warner Bros., 1982)

Straight To The Heart (Warmer Bros., 1984)
Double Vision (w/Bob James, Warner Bros., 1986)
A Change Of Heart (Wamner Bros., 1987)

Best Of David Sanborn (Warner Bros., 1994)

Songs From The Night Before (Elektra, 1996)

When a format grows nameless
and faceless, it's terrible for the art-
ist, and it's definitely terrible for the
format, because then there is noth-
ing to define it and nothing to get
excited about. Maybe what is work-
ing in Smooth Jazz right now is not
having people get excited about
anything. Maybe it’s all about the
formatjust being there, unobtrusive
and indistinguishable from any oth-
er easy listening station.

Smooth Jazz radio is an easy tar-
get — it's just what’s right in front
of me — but its shortcomings are not
limited to the format. You'll hear the
same complaint from country mu-
sicians and pop musicians. It's the
balkanization of these formats,
where everything becomes so ho-
mogenized after a while that you
don't get a representation of a full
range of human expression through
the medium of music. I think that
short-changes people. To me, music
isn't a lifestyle accessory with a dis-
posable aspect to it.

R&R: Music scenis to have far less
cultural importance in today's consum-
er-driven society than it once did —and
not that long ago.

DS: In America there’s always
been an uneasy balance between art
and commerce. That's true of music
and journalism and a lot of other
mediums. It'sjust when the balance
becomes so overwhelmingly com-
merce and so minimally art that it
becomes troubling to me. Then it
becomes just about product. You
start to feel that you're selling cat
food. Maybeit's because there aren’t
many expressions of different points
of view as a result of consolidation.
A few companies own most of the
radio stations, and there’s pretty
much one point of view that gets
expressed.

Clear Channel, for example, is a
publicly held company that reports
to its stockholders. They have to
show a profit every quarter. What
are they going to do as business-
men? What's their obligation to the
community? These may be two dif-
ferent questions, but the answers are
certainly interdependent.

R&R: What issties and challenges do
vyou, as an artist, face in Hus reality?

DS: Quarterly reality is killing the
record business. It’s incredibly frus-
trating not just for artists, but also
for the people who work for record

companies. In the last six or eight
months Universal cut about 1,500
people. Now Universal plans to buy
DreamWorks’ music division.

R&R: For $100 million.

DS: So what does that say? It
means we're selling cat food. [ grew
up, like you, in a time when music

“The motivation to
download stuff is not
just because people
want to get
something for
nothing. It’s also that
there’s not much out
there that they want
to huy, especially
young kids.”

was a cultural force for change, not
merely a commodity or an adver-
tisement for something else.

R&R: 11 June 2002 David Bowie was
quoted i1 the New York Times as say-
ing, “I don’t even know why I would
want to be o a label in a few years, be-
cause it’s 1ot going to work by labels and
by distribution systems i the sanie way.
The absolute transformation of every-
thing that we ever thought about music
will take place in 10 years, and nothing
is going to be able to stop it ... I'm confi-
dent that copyright, for instance, will o
longer exist in 10 years, and authorship
and intellectual property are in for such
a bashing. Music itself is going to be-
come like running water or electricity.

Continued on Page 66
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The View From The
R&R Label Summit

The future is now (but one must let go,
then go to Helsinki to find it)

‘n Oct. 9 music executives gathered in Los Ange-
les for R&R’s annual Smooth Jazz Label Summit as they
have each year since the meeting first convened in 1994,
when 21 format partisans turned out. Since then the
summit has become one of the smooth jazz family’s
must-attend events, like Art Good’s Catalina JazzTrax
Festival, KIFM/San Diego’s anniversary festival, the
National Smooth Jazz Awards show (may the awards
return in force in 2004) and the R&R Convention.

Smoothjazz record people are fa-
mously ardent, passionate champi-
ons of the music, to put it mildly.
Their unwavering commitment to
smoothjazz, as well as the
intensity that has charac-
terized the debate, has
been remarkable at sum-
mits through the years,
whether the meeting has
been held at R&R, the of-
fices of Unity Records in
Santa Monica, the late
Robert Tauro’s beautitul
club Arkadia on the San-
ta Monica Pier, on the deck at Shut-
ters Hotel on the Beach or in a
beachside dive bar.

As always, the intention of this
year’s summit was to address
smooth jazz's ongoing issues and
develop strategies that will allow
smooth jazz labels to tlourish in
spite of the growing challenges they
face. To provide genuinely useful
tools in today’s tricky business cli-
mate, this time I created a summit
agenda that focused on larger issues
by incorporating presentations by
guest speakers — more a sympo-
sium, less a group process.

Keep The Faith

For the first time a keynote ad-
dress opened the summit. Legend-
ary record executive and titan of the

Bruce Lundvall

jazz business Bruce Lundvall spoke
to the gathering via videotape, be-
cause he was in London for Blue
Note’s international meetings. “PPeo-
ple will tell you that jazz
is dead or dying or rest-
ing, but that is complete
nonsense,” he said.

“Thanks to the young
practitioners who are cre-
ating this music, jazz is
more vibrant now than
ever, and it is music that
embraces many branches,
whether it's jam bands,
straight-ahead jazz, the vocalists who
are selling lots and lots of records
now or catalog, which is increasing-
ly of interest to young people.

“There is an opportunity in jazz,
despite some pretty bad business
conditions. It starts with the artists,
and then the middlemen — you and
me — and it’s a proud place to be.
We are documenting serious Amer-
ican culture, so let’s start with being
proud of what we do.

“We also have to look at the world
market for jazz, because with good
people internationally, half of your
business can come from the interna-
tional side. Another business point
in a rough economy: If an artist
wants to do a project you may not
be able to afford — and if you have
a relationship of trust with them,

“If you think you’re controlling things when
you’re not, you don’t live in the real world or
know what'’s happening — I’m talking about
the music executive without an iPod who
doesn’t peer-to-peer and doesn’t try
streaming, who doesn’t push every single

edge of the envelope.”

Ken Griffin

and they aren’t under a threat of
being dropped, which is a terrible
place to be — you can talk intelli-
gently about moditications, like ask-
ing them to take a smaller advance.

“Another point is obvious: the
new world of marketing and the
growing opportunities presented by
the Internet.”

Lundvall concluded with words
of encouragement: “Stay enthusias-
ticand remain ajazz fan all your life,
because there’s a surprise around
every corner. Stay out late every
night if you have to, and listen to
jazz everywhere it's played live.
And don’t take any crap from your
boss or anyone else, because jazz is
America’s great art form. Remember
to keep the faith.”

Helsinki Or Bust

Next up on the agenda was a pro-
vocative digital media panel discus-
sion with Cherry Lane Digital CEO
Ken Griffin and the head of Yahoo's
Launch, Jay Frank. Their charged
remarks caused one person in the
audience to storm out of the sum-
mit. An excerpt of that discussion,
facilitated by R&R Associate Man-
aging Editor/Digital Editor Brida
Connolly, about what labels can do
right now to get more out of digital
distribution follows.

JF: Launch, the music destination
on Yahoo, is the single largest stream-
ing-media service for music right
now. Between our audio and video,
we have a monthly cume of 10 mil-
lion people listening to a variety of
genres, a large portion of them at
work. Today we hit a milestone
when, for the first ime, we hit a cume
average quarter hour of 100,000. For-
mats with long at-work listening, like
Smooth Jazz and Urban AC, are well
positioned for growth.

As we begin to get better service
from labels, we want to play much
more new product, because, unlike
traditional radio, when someone
hears something they like on
Launch, all thev have to do is click
abutton to sce everything about the
song, artist, album, artwork, etc,
then click another button to go to a
shopping page on Yahoo where they
can buy it, then and there.

Launch is the first medium that
pays you. We are authorized by law
to pay for every performance. Half
the money goes to the artist, half to
the label as copyright holder. Tradi-
tional radio can spin your record 100
times a day, but you'll never receive
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a dime, so labels have a vested in-
terest in exposing their music on
Launch.

KG: For artists to get their voices
out to more people than the room,
electricity — first with the invention
of the public address system, then,
within 10 years in the 1920s, radio,
movies with sound, television and
the ability to record sound with lat-
eral-cut discs — really changed
things. For the first time there was
loss of control over music. Then as
now, technological change had its
greatest effect not on the most pop-
ular music of the day, but on unusu-
al things, like jazz, helping them find
their way to the audience.

That's why it'simportant to let go
of control: Because it’s already out
of your control. If you think you're
controlling things when you're not,
you don't live in the real world or
know what's happening — I'm talk-
ing about the music executive with-
out an iPod who doesn’t peer-to-
peer and doesn’t try streaming, who
doesn’t push every single edge of
the envelope.

If Fm a radio or music-industry
executive today, I'm flving to Hel-
sinki regularly to get to know the
wireless people and learn the new
paths into cars in the next 10 years.
Music is to the mobile person what
video is to the stationary person:
You need your eves for safety, so
when you’re moving around you're
listening to music, not watching TV,
and this is our primarv crowd. New
systems to get digits to cars are be-
ing built, and I want to ride and un-
derstand them.

Here’s mv new music plaver with
a fine pair ot headphones. It can in-
stant message on three or four servic-
es, plav two hours of music and
stream over high-bandwidth wireless
—almostevervthing people dositting
at the home computer. Everyone’s
going after your crowd, the mobile
people in cars and subways and walk-
ing down the street. You have to meet
them halfway and either master this
or sell your business now.

“The next two years
are going to be
extraordinarily
rough, but as people
adopt these systems,
we will be a much
more profitable
business, be able to
develop artists more
easily and he able to
identify the fans.”

Jay Frank

JF: Technology dictates how peo-
ple consume music, not the other
way around. From sheet music, 78s,
455, L.Ps and cassettes to CDs, peo-
ple created music based on how
much technology they could fill,
which is why the first LPs were
nothing but 10 three-minute songs.
Now people are consuming music
on a song-by-song level. The notion
of the album is fast fading, and,
aside from a handful of artists, the
actual creation of an album is unnec-
essary. Farly adopters are busy cre-
ating their own playlists, listening to
a Dave Koz song followed by a Pat-
sy Cline song, and that's the future.

KG: What people want from me-
dia is option value. They pay a lot
more to buy an album for the right
to have it available at their option
rather than hear the same album in
a restaurant or on the radio. One is
pushed — whether by a restaurant
or a radio station; the other is pulled.
Traditionally, we’ve priced music on
pull, but with good technology in a

Continued on Page 66
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David Sanborn Speaks

Continued from Page 63

So take advantage of these last few years
because none of this will cver happen
again. You better be prepared for doing
alotof touring, because that's really the
only unique situation that's going to be
left.” Do your agree?

DS: That's a pretty harsh way of
saying it, but, in essence, that's the
truth.

R&R: What's your take on the gen-
eral state of the music industry?

DS: The record companies are
slow out of gate with change, and
they blew it big time early on.

R&R: Can the music business recoo-
er from the current doenturi?

DS: There is a difference between
talking about music and talking
about the music business. The mu-
sic business is pretty much onits last
leg. Recordings once were advertise-
ments for live shows. They weren't
as big a part of the economic pie for
an artist as they became in the '60s
and '70s. When [ started out, no art-
ist owned his publishing. That real-
ty was an oddity for someone like
Irving Berlin.

Bob Dylan was one of the early
ones in our generation who man-
aged to hold on to his publishing,
Thatbegan to change everything for
musicians, because the money was
in publishing and writing. Over-
night, singer-songywriters became a
big deal, and the money just explod-
ed. People like folk singers were
making millions of dollars.

All of a sudden music moved into
another era, and in the early stages
there was still enough youthtul ide-
alism. [ remember the slogan from
those ads Columbia did: “The man
can't take our music.” Columbia was
the man, but there was still a sense
of change and a positive attitude
about it. [ don’t mean total disre-
spect to lawyers and accountants,
because [ have one or more of each,
but when they started running the
business and making the decisions
instead of record guys like Walter
Yetinkoff, Bob Krasnow, Clive Davis
and Mo Ostin, who were passionate
about the music, it's like what hap-
pened with Vegas.

R&R: Which morphed from soine-
place sleazy and fascinating into a famn-
ily-oriented theme park?

DS: It's like blood without plas-
ma! The nature of the business has
changed. We can bitch and moan
about it all we want, but the genie
is out of bottle. The Internet is here.
Record companies are being a little
disingenuous blaming the decline of
the business on piracy.

[ don’t mean to minimize the im-
pact of piracy, because that's part of
it, but the motivation to download
stuff is notjust because people want
to get something for nothing. It's
also that there’s not much out there

that they want to buy, especially
young kids. They hear a record with
oneor two good cuts and say, “Why
should I buy the whole record for
$12 when [ only like two tunes? I'm
going to download them instead.”

R&R: How are your CDs sales inow
conpared to the past?

DS: Nobody is selling as many
records as they used to.

R&R: But your records have never
contained only one or two good tracks,
plus vou're at the top of your artistry.
Hotw do you explain the decline in your
sales?

DS: My audience and the audi-
ence of my generation tend to be
more passive. It takes a lot more to
get them going today. Maybe music
does not play as big a part in their
lives as it once did. Maybe they have
moved on. Maybe | don’t represent
to them what I represented to them
in the '70s or the '80s. Maybe now
they want to buy Norah Jones or Di-
ana Krall and hear music that suits
their lifestyle better. | don't market
research what | do before [ do it; it’s
the luck of the draw for me. [ do a
record and hope lots of people are
going to like it, but, ultimately, [ don’t
have any control over it. |am unwill-
ing and unable to try to figure out
what people want before I do it.

R&R: Have you ever downloaded a
song?

DS: Never have. | still like the
experience of getting a CD, but T also
have an unusual attitude, and [
don’t know if anybody shares it: |
don’t particularly like the sound of
CD. When I listen to a CD as op-
posed to a record, it does not excite
me as much as listening to an album.
There is a coldness and surreality.
The biggest battles I have always

SMOOTH JAZZ

fought making CDs is trying to
warm them up. | listen to CDs be-
cause they are handier, but [ don't
get as emotionally involved with
them as I did with records.

R&R: What do you think listeners
are looking for in Simooth Jazz?

DS: I don't know. That's not my
job. I don’t want it to be my job. |
have an entirely different set of mo-
tivations for doing what I do. Mine
is to express myself and respond to
what's going on around me in a
non-articulated way. I react to
what’s around me, but [ don’t do it
in any specific way. That's as close
as [ can get to a description of what
I'do. You send the experience of the
world filtered through your own
personality back out there. A certain
part of that equation is your interi-
or landscape, and a certain part of it
is vour perception filtered through
that experience.

R&R: Wihat do you want for yoursclf?

DS: I want to be able to continue
to dowhat I'm doing. I want to con-
tinue to make music. [ would like to
make a living playing music, what-
ever is involved.

R&R: I imagine that one of the imost
rewarding aspects of being ai artist Is
speaking to people and being heard.

DS: I certainly appreciate an au-
dience out there, because it becomes
a circuit. You get energy from them,
and you send it back out there.

R&R: Like a feedback loop.

DS: Yes it is, exactly. You get a lot
of payback from that. It'sa great pro-
fession.

R&R: Most idealists have exacting
standards along with great hopefuliess.
Hotw does Hie fitture look from your per-
spective?

DS: I'm really hopetul that music

The View From The Label Summit

Continued from Page 64

world awash in audi-TiVo, you can
turn push into pull. Then every ra-
dio station will be seen as an instru-
ment of piracy, because living in a
world of first-use dilemma, nobody
buys music they haven't heard, and
with good digital recording — au-
dio-TiVo — who needs to buy mu-
sic as long as they can hear it?

Like itor not, folks, control is gone.
It doesn’t do much good to soft-ped-
al what's ahead. I'm more for point-
ing out how difficult it's going to be
and what great shape you're going
to have to be in to make it through
the next 10 years. But if you do make
it, you can become much larger than
you are now and break out in a rela-
tively small genre that's had difficul-
ty reaching its audience, though you
have some of the most popular mu-
sic in the world today.

[ don’t want to alarm you, but

“buy” will become completely irrel-
evant, because, as a simple proposi-
tion, as you lose control of a thing, its
price equalizes with its marginal cost
of delivery, especially ina media. You
have a much brighter future as a ser-
vice than you ever had as a product.
The product business was nota good
one for record companies, but if you
make the transition to the service
business, you are going to make a lot
of money, and if, as an industry, we
get together and treat music as a
theme park and collect a large fee
from the telco’s at the door.
Licensing is the name of the
game. In the '60s people thought it
should be illegal to broadcast sport-
ing events, because then who would
bother to go to them? Today who
would operate a sporting team with-
out a broadcasting contract? The
average American spends $4.02 per

e
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THAT '708 SHOW tere’s a classic shot of David Sanborn groovin’ in
the '70s.

does have meaning in people’s lives.
[ always want to believe the best of
people. Mavbe right now it's just
harder to get to people. [ don't know
exactly why that is. Mv response is
to just continue to go out there and
play and try to connect with as many

people as [ can. I think that musicis.

a healing force in the world.

R&R: I'niwith you.

DS: Onso many levels music clar-
ifies, and it inspires and enriches
people’s lives. Whatever happens in
terms of how music gets to people,
the fact of the music is always here.
Whatever the new model becomes,

month on music — a figure calcu-
lated on shipments times retail, so
it's really more like $2.25. It is real-
istic that we could collect 4 to $10 a
month through various licensing
mechanisms. We could triple or qua-
druple the income to this business
at the same time that we lowered
costs. This would come through ag-
gressive licensing and letting go.
Your segment of the industry —jazz
— would profit extraordinarily well
through untettered delivery with
accurate sampling.

JF: Just like the person who 30
years ago paid nothing for TV and
now is comfortable paying $60 a
month, we can transform the casu-
al music fan who buys one CD a
year. The next two years are going
to be extraordinarily rough, but as
people adopt these systems, we will
be a much more profitable business,
be able to develop artists more easi-
ly and be able to identify the fans,
unlike the people who walk into

that's what needs to happen. It prob-
ably has something to do with ev-
ervbody getting a little less greedy,
including musicians. I certainly
don’t think it will be in the same
way that it was. The important thing
is that the music is always going to
be there and that the impulse to
make music and the impulse to lis-
ten to music are always going to be
there. Everything else hasjust got to
work out. Music is not going to dis-
appear, but the economic models are
going to change radicallv. Music
was around a long time before there
were radio or records.

record stores today whom we know
nothing about.

More Effective Marketing

After the digital media panel
Mediabase exec. Gary Krantz gave
details about monitoring Smooth
Jazz, the announcement of which
had come a few days before the
summit.

Then Broadcast Architecture Exec.
VP Allen Kepler presented prelimi-
nary results of a new-music study
(see the story beginning on Page 1).
Kepler reiterated the need for radio
and record companies to more effec-
tively market smooth jazz artists.

He played a videotape of listen-
ers’ responses when asked about
their favorite smooth jazz artists that
vividly illustrated his point. The
record executives at the label sum-
mit groaned in unison as one listen-
er after another answered, “Kenny
G,” “Luther,” and, "You know, the
guy who used to have long hair.”
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The Keys To

Knowledge And Power

Continued from Page 57

Whites index slightly higher tor in-
terest in downloading (49%) than
Hispanic (42%) or African-Ameri-
can (40%) respondents. Men (50%)
were also more likely to download
music than women (40%).

* Twenty-nine percent said they
would “pay a fair price” to down-
load music from the Internet. Five
percent feel “somewhat guilty” but
download for free anyway. Only
11% of the total group downloads
for free with no reservations. That
figure is consistent across all of the
major listener subgroups.

* The record industry could ben-
efit from partnering with radio to
sell music. Eighty-two percent of the
respondents expressed interest in
purchasing music through a radio-
station website; 18% would not pur-
chase from a station site.

* Thirty-five percent of respon-
dents would like to create their own
“custom CDs,” downloading indi-

vidual songs from multiple artists
(Graph 4). Men (37%) were a bit
more interested in building custom
CDs than women (32%). Whites
(37%) were more likely than either
black (31%) or Hispanic (29%) listen-
ers to want to create custom CDs,
and 35-44 listeners (37%) indexed
higher than 45-54 listeners (33%) for
the desire to create custom CDs.

_SMOOTH JAZZ

Running a very close second, 31%

of respondents would purchase an
entire CD (hard copy) from a station
site. Smooth Jazz Pls (34%), 45-54s
(33%), black (37%) and female re-
spondents indexed higher than the
total group for purchasing CDs from
a radio-station site.

Fifteen percent of the group pre-
ferred downloading individual
tracks purchased from a station
website. This figure was consistent
among all of the key groups except
for Hispanics: Twenty-two percent
of Hispanics preferred to download
single tracks.

abel Partnership

If you could purchase music from a radio station website....

Would not purchase

Wouid download
the entire CD

| Wouid download
the individual tracks
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Would create custom CD
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Essential Musical intelligeﬁée

Continued from Page 60

of energizing aspects of the body
that are wounded or numb, almost
like sound as a laser beam.

R&R: Can you describe how to use
music to heal physical illness, such as
breast cancer?

LM: There is the scare of cancer,
and, hopefully, everything will be
healed through chemotherapy and
radiation. At the same time, there is
an emotional scar in that area. Us-
ing the technique called toning, you
close your eyes and focus attention
on your breast. You breathe in and
out, sending love to that area and
listening for sound, a sound that will
allow the emotional charge to be re-
leased and the healing to spread.

You wait for a sound, and the
body and mind know exactly what
tone your body needs to feel healed.
You don't really know what sound
is going to come out, but it's trust-
ing that the deepest part of you
knows what you need to be whole.
The concept recognizes that sound
is what we're made of. By using
sound to fill “holes” in our body-
mind with the loving essence of our
beings, we can heal any aspect of
our bodies and minds.

I've done this technique with
hundreds of people, and some peo-
ple instantly feel a rush of energy
going to the body part. One man
with chronic back pain for 30 years,
with one sound his pain went away.
[ was skeptical, because his was

From Gridiron Grit To Group Glory

Continued fromPage 59

Every day of my radio life, [ have
taken that as a serious challenge and
a very meaningful opportunity. The
most damaging aspect of consolida-
tion was that all commitment to
serving the public definitely went
out the window. Diversity of voice
and all those things that you heard
so much about before, you don’t
hear about anymore.

Most people take the attitude in
this business that they want to run
a business and donate to charity, but
it’salways been a bit more than that
to me. I have felt very fortunate all
my life, and 1 spend a great deal of
my time now trying to somehow
give something back. I want to run
a business, do some meaningful
things, and I still want to donate to
charity.

R&R: Some brondcasters claim that
radio is much more diverse now because
it has so many different formats. Do you
agree?

WD: Absolutely not.

R&R: How do you view the future
for minority broadcasters?

“What you find in
radio now is almost
like the athletic
world, where money
rules. Everybody is
out to try to make
the big bucks.”

WD: What you find in radio now
is almost like the athletic world,
where money rules. Everybody is
out to try to make the big bucks.
There’s absolutely nothing wrong
with that, but a lot of good oppor-
tunities to better serve the commu-
nity have been lost. Without some
changes, most minorities are forev-
er precluded from meaningful posi-
tions of ownership and the oppor-

such an old pain, when he came
back the next day grinning from ear
to ear, but he was still doing great
when I saw him one year later. The
idea of the wisdom of the body —
that’s EMI and our innate ability to
tap its healing potential. Innate, as
when you bend down to pick up a
heavy box and your body makes a
grunting sound to help you lift. You
don'tlearn that from somebody; the
body knows these things.

R&R: What other aspects of music
and healing do you explore in Essential
Musical Intelligence?

LM: [ suggest techniques for writ-
ing your own song. You don’t have
to be a musician to write. For some-

tunity to be in the business because
of the price of entry and all the oth-
er things that make it prohibitive
today. Radio is moving more and
more toward a monopoly of a few
big players. One of the arguments
you hear is that this thing made a lot
of black broadcasters wealthy, and
that’s probably true.

R&R: Well, it is true on one haid,
but on the other it's also true that many
minority owners couldn’t compete and
were forced to sell.

WD: Yes, most of these broadcast-
ers sold because of an inability to
compete with all the critical mass
that was being generated in their
markets. In Milwaukee, the Smooth
Jazz format on WJ]ZI has created for
us an opportunity to own a fran-
chise that rewards you with the de-
mographics and everything else. It's
downright sad that minority broad-
casters are not around today, be-
cause there are an awful lot of issues
not being covered because no one
feels the need to cover them. If it’s
not dollar-driven, it's not going to
air.

R&R: From your experience, do mi-
nority-owned stations face obstacles
such as attracting investors or the per-
ception that their audience has less val-
ue than others?

WD: One of the biggest challeng-
es that minority broadcasters face is
to get the proper consideration for
the value of the radio station and its
audience compared to radio in total.
You are lucky when you can get
vour format to actually generate
dollars equivalent to its rating. At
the same time, you're looking at the
other market, particularly the gen-
eral market, getting one and a half
times the value that vou do. That's
something that every broadcaster
would have to admit happens today.

At the end of the day I had to
make a decision that allowed me to
compete in an area where [ had at
least a chance to compete. ['ve told
my son, William Dwayne Davis,
who is part of All Pro Broadcasting,
that I'd like to see succession occur
in this business and I'd like to see his
kids be in radio one day. Right now
I'm far more interested in remaining

one with a feeling of emptiness in-
side or of being alone, writing a lull-
aby is a remedy to become your
own mother to vourself. Another
song in the book is a chant to create
abundance.

Music gives us the power to heal
trauma and transform the inner crit-
ic. With a technique called activat-
ing you can actually send healing
music to the parts of yourself that
have been wounded. Itis very deep
work, and also not the kind you can
do in verbal therapy.

Unhealed trauma comes back to
haunt us through compulsive
thoughts or feelings and addic-
tions. It makes people who need

in ownership than I am in earning
another dollar.

R&R: By all indications, today’s 12-
to-17-year-olds consider radio their third
or fourth entertainment choice. Can ra-
dio possibly regain its cultwral inpor-
tance?

“It’s downright sad
that minority
broadcasters are
not around today,
because there are
an awful lot of
issues not being
covered hecause no
one feels the need
to cover them.”

WD: The one thing that [ have
seen consistently pay off for us is
this whole notion that radio is very
much local. We try to superserve our
local market. In San Bernardino, ev-
ery time we open the mike, we're
talking about being the station for
the Inland Empire. At KATY we're
talking about being your station in
the Temecula Valley. In Milwaukee
we're talking about being Milwau-
kee’s favorite Rock station or Mil-
waukee’s Smooth Jazz station that
helps vou smooth out your day. We
always focus on the fact that it’s lo-
caland don’t worry that we have to
serve the rest of the world. It allows
you an unusual opportunity to still
earn a meaningful return on vour
investment. You deal with advertis-
ers that respect the fact that you're
doing a special job of serving the
community, and they like to be your
partner.

R&R: Any closing thoights?

WD: I'm very excited and happy
to be in radio. I see myself being in
radio for the rest of my life.

nurturing and love resistant and,
sometimes, really mean. lllnesses
may even come up to help us get
in touch with those wounded parts
of ourselves. Music allows us to
communicate with ourselves as a
way of harmonizing all the aspects
of ourselves and getting them on
the same page so that we can move
toward light and wholeness as op-
posed to living mired in aspects of
ourselves that are self-destructive
or numb.

Most people have these different
aspects. That’s why we don't feel
whole. We might have everything
we've ever dreamed of, and yet we
feel lost and empty.
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W W ARTIST TITLE LABEL(S PATS  elars AJ%%‘;‘«LCE A
; 1 o DAVE KOZ Honey-Dipped (Capitol) 965 +34 122282 13 4210
2 2 PRAFUL Sigh (Rendezvous/N-Coded) 885 -6 105835 19 4210
3 3 CANDY DULFER Finsbury Park, Cafe 67 (Fagle Rock/ 720 -96 93422 24 39/0
5 o MINDI ABAIR Flirt (GRP/VMG) 712 +47 78980 19 3710
’ 4 5 KENNY G. Malibu Dreams (Arista) 633 a7 62829 20 3210
[ 10 0 JAZZMASTERS Puerto Banus (Trippin ‘N’ Rhythm) 598 +123 81123 15 4001
6 o RICK BRAUN Green Tomatoes (Warner Bros.) 596 +3h 71628 17 39/0
7 0 CHRIS BOTTI Indian Summer (Columbia) 592 +41 70340 10 4212
8 9  DARYL HALL She's Gone (Rhiythm & Groove/Liguid 8/ 521 -1 46691 10 3an
9 10 PAUL JACKSON, JR. It's A Shame (Blve Note/ 455 -64 42536 27 31/0
14 m NICK COLIONNE High Flyin' (3 Keys Music) 441 +42 62418 8 361
1 @ CHUCK LOEB eBop (Shanachie/ 438 +30 56191 17 31/0
12 13 LUTHER VANDRBGSS Dance With My Father (// 399 -8 52199 26 291
13 14 JIMMY SOMMERS Take My Heart... (Gemini/Higher Octave) 385 -18 45357 14 321
15 15  LEE RITENOUR Inner City Blues (GRP/VMG) 380 -1 38383 9 31/0
16 @ STEVE COLE Everyday (Warner Bros.) 339 +20 42269 7 280
18 m DAVID BENOIT Watermelon Man (GRP/VIG) 317 +28 33846 6 3212
20 @ MICHAEL MCDONALD Ain't No Mountain High Enough (Motowr/ 308 +32 24046 4 25)2
19 @ SEAL Touch (Warner Bros.) 305 +23 18939 6 24/3
17 @ SIMPLY RED Sunrise (simplyred.com) 235 +6 20123 15 2412
21 @ MARC ANTOINE Funky Picante (Rendezvous/ 260 +17 18999 8 2411
26 @ KIM WATERS The Ride (Shanachie) 225 +81 27607 2 28/6
22 @ PAMELA WILLIAMS Afterglow (Shanachie/ 225 +10 17168 8 201
24 @ BRIAN CULBERTSON Serpentine Fire (Warner Bros.) 193 +35 20091 4 171
28 @ BASS X Vonni (Liguid 8) 166 +41 9897 3 16/3
27 @ KIRK WHALUM Do You Feel Me (Warner Bros.) 162 +18 13425 3 16/3
23 27  STEVE OLIVER Positive Energy (Native Language) 155 -20 5166 13 15/0
25 28  GREGG KARUKAS Riverside Drive (V-Coded) 153 -2 22606 10 13/0
29 @ RIPPINGTONS Bella Luna (Peak/ 123 +8 3668 2 9/0
30 @ HIROSHIMA Revelation (Heads Up International) 122 +18 15695 3 1211

42 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 11/9-11/15. Bullets appear on songs gaining plays or remaining flat from previous week.
If two songs are tied in total plays, the song with the larger increase in plays is piaced first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart.
Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations
playing a song. Total Audience equals Average Quarter Hour Persons times number of piays (times 100). Each daypart on each station is assigned an AQH number.

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc
New & Active

DOWN TO THE BONE Cellar Funk (Varada/ SPECIAL EFX Ladies Man (Shanachie)

Total Plays: 118, Total Stations: 14, Adds: 1 Total Plays: 86, Total Stations: 9, Adds: 0 l
MARION MEADOWS Treasures (Heads Up/ MICHAEL LINGTON Off The Hook (3 Keys Music) |
Total Plays: 103, Total Stations: 6, Adds: 0 Total Plays: 85, Total Stations: 7, Adds: !

RICHARD SMITH Sing A Song (4440, RICHARD ELLIOT Sly (GRP/VMG)

Total Plays: 98, Total Stations: 13, Adds: 1 Total Plays: 76, Total Stations: 16, Adds: 8

STEVE WINWDOD Why Can't We Live Together (Wincraft/SCI Fidelity, NAJEE Eye 2 Eye (V-Coded) '
Total Plays: 95, Total Stations: 7, Adds: 0 Total Plays: 66, Total Stations: 8, Adds: 0 ‘
SPYRO GYRA Cape Town Love (Heads Up International) SMOOTH AFRICA Il f{JOE MCBRIDE Adderley Street (Head's Up International)
Tatal Plays: 86, Total Stations: 10, Adds: 1 Tatal Plays: 85, Total Stations: 5, Adds: 0

Songs ranked by total plays

71

Most Added’
www.rrindicator.com .
ARTIST TITLE LABEL(S) ADDS |
RICHARD ELLIOT Sly (GRP/VMG) 8
KIM WATERS The Ride (Shanachie/ 6
JEFF GOLUB Pass It On (GRP/YMG) 4
SEAL Touch (Warner Bros.) 3
KIRK WHALUM Do You Feel Me (Warner Bros.) 3
BASS X Vonni {Liguid 8/ 3
RONNY JORDAN At Last V-Coded) 3
NORAH JONES Turn Me On (Blue Note/Virgin) 3
Most
IncreasedPlays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
JAZZMASTERS Puerto Banus (Trigpin ‘' Rhythm) +123
KIM WATERS The Ride (Shanachie/ +81
MINDI ABAIR Flirt (GRP/VMG/ +47
NICK COLIONNE High Flyin' (3 Keys Music/ +42
CHRIS BOTTI Indian Summer (Columbia) +41
BASS X Vonni (Liguid 8/ +41
RICK BRAUN Green Tomatoes (Warner Bros./ +35
BRIAN CULBERTSON Serpentine Fire (Warner Bros.) +35
DAVE KOZ Honey-Dipped (Capitol) +34
Most
Played Recurrents
TOTAL |
ARTIST TITLE LABEL(S) PLAYS |
PAUL TAYLOR On The Move (Peak/ N
URBAN KNIGHTS Got To Give It Up (Narada/ 281
M. MCDONALD [ Heard It Through... (Motown/Universal) 266
DAVID SANBORN Comin Home Baby (GRPYMG) 214
JEFF LORBER Gigabyte (Varada/ 207
BRIAN CULBERTSON Say What? (Warner Bros.) 133
CHIELI MINUCCI Kickin" It Hard (Shanachie/ 130
WALTER BEASLEY Precious Moments (V-Coded) 129
RICHARD ELLIOT Corner Packet (GRP/VMG) 121
RONNY JORDAN At Last (V-Coded) 119
PIECES OF A DREAM Love's Sithouette {Heads Up/ 84
PHIL COLLINS Come With Me (4tfantic) 70
SPYRO GYRA Getaway (Heads Up/ 58
| EUGE GROOVE Rewind (Warner Bros.) 52
KIM WATERS Waterfall (Shanachie/ 47
PETER WHITE Wha's That Lady? (Columbia/ 45

6etﬁed station pE\;Iists for all R&R
reporters are available on the web at
www.radioandrecords.com.
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CrowdCruiser

Looking for the ultimate remote vehicle? The
CrowdCruiser™ combines a Ford Chassis with
BPI’s custom designing to deliver a vehicle that
your listeners will look for and your staff will love!

Create custom graphics that will get noticed! We'll
build the interior to your specs. Call for more
information-this vehicle can be completely
customized for you. i ‘o

BROADCAST
PRODUCT

INCORPORATED

1-800-433-8460

6528 Constitution Drive
Fort Wayne, IN 46804
USA
(260) 459-1286

WwWWwWW.americanradiohistorv.com
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Events To Fall For

Fun, games and Las Vegas grab the audience’s attention

he importance of radio’s fall book drives every sta-
tion to pull out all the stops to generate as much inter-
est, attention and listening as possible. It's not easy to
compete against TV, which has its own sweeps month
to contend with, but the format continues to tackle the
fall ratings period with as much gusto as ever.

WILZR (Lazer 103)/
Milwaukee started its
fall blitz in September i
by giving away a 2004 i
Metallica Edition Land
Rover autographed by 2y
the band. Promo Direc-

tor Scott Schubert says
that 100 qualifiers gath-
ered on the day of the

big giveaway. “Each of
them was givenaCD to
insert in the Land Rov-
er CD player. Ninety-nine of the CDs
had a recording of a l.azer personali-
ty announcing that they hadn’t won.
The person who won had a CD with
the guys from Metallica saying that he
had won the vehigle.”

Excellent Adventures

Segue from the coolest ride in town
to the coolest trip out of town and you
have Bob & Brian's Excellent Adven-
tures. The Lazer morning show spent
the month of October giving listeners
their choice of tickets out of town.
Each trip revolved around doing
something with the winner’s buddies
or significant other.

Scott Schubert

Nikki Van Doran

In the first weck the winner had to
choose between a Green Bay Packers
game and a shopping trip in New
York City. The winner chose the Pack-
ers game, which involved a trip to San
Dicgo. The second week the prize was
either going to jet-fighter school or
Disney World. In week number three
the choices were attending race-car-
driving school or going on a beach va-
cation. The final week the winner had
to choose between a white-water raft-
ing adventure or a cruise.

November is the month for Lazer’s
Metallica and Mee promotion. Sever-
al winners will accompany Lazer mid-
day maven (and Music Director)

FIGURED YOU OUT Nickelback are certainly one of the hardest-
working bands in rock. These guys take time to meet and greet
everyone possible. Pictured here during a stop in Corpus Christi, TX are
(I-r) KNCN/Corpus Christi staffer Brett Stenner, Nickelback's Ryan “Vic”
Vikedal and Chad Kroeger, KNCN Asst. PD/MD Monte Montana and
morning guy/Promotions Director Dan Rios and the band’s Mike
Kroeger and Ryan Peake.

Juliane Swan

Marilynn Mee to see Metallica plav at
the Joint in Las Vegas” Hard Rock
Hotel on New Year’s Eve. Winners
will be drawn from a pool of on-air
qualifiers and those who enter the
contest on the station’s website.

Scott concludes with a peek at what's
around the bend next month: “Our
morning show, Bob &
Brian, will release their
next CD), and the station
will do a Christmas con-
1 cert as part of our 103-
Hour Block to Rock
i Hunger Food Drive.”

.| Bigger Than Life

.|  WRIF/Detroit Pro-

mo Queen Nikki Van
Doran explains how
her station’s Live the
Life That Rock Butlt event worked this
fall. It promised a listener the chance
to live like a rock star for a year.
“Imagine living the life of a rock star
— the crib, the sweet ride, the toys, the
concerts and VIP premieres,” she says.

“Only 101 WRIF has what it takes
to give Metro Detroiters the chance to
live the American Dream for one full
year ... free! This fall WRIF qualified
101 lucky listeners for a chance to Live
the 1ife That Rock Built and receive
all the goods necessary to live out the
fantasy for one full year.”

Nikki gives more details about the
various rock-star particulars: “The
Crib is abrand-new sweet condo com-
pletely furnished and decked out with
all the necessary party toys — a big-
screen TV, a home theater system with
DVD player, stereo and surround
sound; a computer; and an Xbox with
games, not to mention rock art and
gold records on the wall.

“The Ride is a kickin” hot new Ford
F-150 truck. The Tovs cover all the
Michigan scasons with a Wave Run-
ner, an ATV four-wheeler and a snow-
mobile. The Life is a pair of round-trip
airline tickets so you can jet off to
wherever the party takes you; a pair
of tickets to every WRIF rock concert,
VIP event and movie premiere in
2004; and a stack of WRIF rock CDs.”

The station’s 101 qualifiers each
won concert tickets, $101 in cash and
a key they hoped would unlock the
door to the rock-star life. Bonuses al-
lowed members of the Cyber Crew to
pump up their cash winnings from
$101 to $1,001.

In real rock-star fashion, the key
numbered 69 opened a whole new
door for winner Dan Svlvester.

As it is at WLZR, Las Vegas is an
enticement for the WRIF audience.
Last spring morning show hosts Drew
& Mike took 40 winners on a Vegas
Vacation Invasion to sce Pearl Jam.
“The trip was so huge that we decid-
ed to hit the Vegas jackpot again,”
Nikki says.

“During November Drew & Mike's
Vegas Vacation takes off again as we
give away 20 trips for two to Las Ve-
¢as with Drew & Mike. Listeners will
hang out in the electric city, join in a
VIP party at the Hard Rock and get
spending monev.”

WRIF plans on closing out the year
with the 21 Gitts of RIFFmas. “Each
day listeners will have a chance to
shake the RIFFmas tree and see what
¢ift drops out,” Nikki explains. “The
gifts include a pair of tickets to WRIF's
VIP concert featuring Scether along
with a unique piece of autographed
rock n’ roll memorabilia [guitars, tour
posters, microphones, backstage-pass
collections], rock ‘n’ roll road trips and
more from artists like AC/DC, Kid
Rock, Aerosmith, Metallica, Puddle
Ot Mudd, Nickelback, Disturbed,
Godsmack and Ozzy Osbourne.

“Each of the daily winners will
qualify for the grand prize, a Buell
motorcycle to hit the twisties around
Metro Detroit.”

All Aboard
The Crazy Plane

Another promotion diva with an
infectious fever for her station is
KBPI/Denver’s Juliane Swan, who
brags, “KBPI has the oldest FM call
letters in the state of Colorado, and
we've been ‘Rocking the Rockies’
since 1972. No other station in Denver
can say that.”

Station events going on now
through the end of the year include The
KBPI Crazy P’lane. “The Crazy Plane
is leaving for Las Vegas Jan. 9 with
more listeners than we can handle and
the entire ‘BPI crew,” Juliane says.

“A song of the day is played at
7:20am weekdays during The Locker
Roonrmorning show. Caller number 106
wins the Crazy Plane trip for two, which
includes airfare and accommodations.”

“This fall WRIF
qualified 101 lucky
listeners for a
chance to Live the
Life That Rock Built
and receive all the
goods necessary to
live out the fantasy

for one full year.”
Nikki Van Doran

The in-your-face Locker Roont crew
have been waiting all vear to start
their GO.M.E. Gridiron Challenge.
Juliane says the acronym stands for
“Game On, Mother F**ker” and ex-
plains, “Football season is here, and
this is where listeners put their knowl-
edge to the test as they take the
G.O.MF challenge, battling against
the guys from The Locker Rooni.

“Each week listeners get their picks
in and bet their points at KBPL.com.
The plaver with the most points at the
end of the season will be paid $1 per
point, up to $5,00¢.”

The G.OM.E pot is sweetened with
a chance for someone to win a trip to
Mazatlan, Mexico. Juliane says that all
listeners have to do is beat The Locker
Room’s Sheesh, and they could hit the
beach, explaining, “This is how it
works: Each week that you play The
Locker Room’s G.O.M.F. and beat
Sheesh, your name goes in the hat for
the Mexican getaway. If you're good
at the game and Sheesh ranks worse
than you, vour name could be in the
drawing several times. The winner of
the trip will be drawn Jan. 8.”

Other KBPI promotions include the
debut of the Star Spankled (you read
that right) Bikini Calendar and the ‘BP1
Mistletoe Jam with Staind (and more
bands to be announced) on Dec. 11.

OUT OF CONTROL 0r maybe things really are going according to
the master plan of Hoobastank. With their single rising on the charts,
no one would argue who is in control. The band recently stopped by to
visit the honchos of WLZR/Milwaukee. Seen here (1-r) are Island/
IDJMG’s Paul Pontius; Hoobastank’s Markku Lappalainen, Dan Estrin
and Doug Robb;, WLZR PD Sean Elliott and MD Marilynn Mee, and the
band’s Chris Hesse.
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WK WEHC  ARTIST TITLE LABEL(S) PAS  elars AJ%%’E«EE " T | Most Added:
1 1 STAIND So Far Away (Flip/Flektra/EEG) 526 -50 30855 22 25/0 www.rradds.com
| 5 e STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic/ 492 +68 28248 5 24/0 ARTIST TITLE LABEL(S AR
2 0 AUDIOSLAVE Show Me How To Live finterscaope/Fpic) 484 +19 27567 23 2410 GODSMACK Re-Align (Reputiic/Universal) 4|
4 o A PERFECT CIRCLE Weak And Powerless (Virgin/ a1 +23 20465 15 23/0 RED HOT CHILI PEPPERS Fortune Faded /Warner Bros,) 3|
3 5  NICKELBACK Someday (Roadrunner/[DJMG) 393 -69 18416 16 21/0 OFFSPRING Hit That (Columbia) 3 |
| B @ PUDDLE OF MUDD Away From Me (Geffen/ 382 +18 1451 6 230 DEFAULT (Taking My) Life Away (7V7) 2
' 10 @ TRAPT Still Frame (Warner Bros.) 329  +48 16412 16 180 | JONNYLANG GiveMe Up Again A&N)interscope) 2|
15 o NICKELBACK Figured You Qut (Readrunner/IDJMG) 327 +98 20318 3 2111
9 9 FUEL Falls On Me (£pic/ 307 -3 12909 17 18/0
7 10 GODSMACK Serenity (Regublic/Universal) 305 -20 19895 21 19/0
1" 11 LINKIN PARK Faint (Warner Bros.) 266 -1 21188 22 130
14 12 AUDIOSLAVE | Am The Highway (/nterscape/Epic/ 246 -2 11214 9 19/0
13 13 WRHITE STRIPES Seven Nation Army (Third Man/V2) 242 15 15540 15 16/0 Most
12 14 BLACK LABEL SOCIETY Stillbarn (Spitfire) 236 40 12131 34 16/0 IncreasedPIays
8 15 3 DOORS DOWN Here Without You (Regublic/Universal) 230 -94 9052 15 15/0 T;?LTAAYL
18 16 LINKIN PARK Numb (Warner Bros.) 212 4 10701 7 180 | ARTISTITIE LABELS INCREASE
17 17 SEETHER Gasoline (Wind-up/ 210 7 7688 12 17/0 NICKELBACK Figured You Qut (Roadrunner/{DJMG) +98
19 18 P.0.D. Will You (Atantic) 198 1 5398 7 17/0 STONE TEMPLE PILOTS Al In The Suit That You Wear (Atfantic/ +68
o . RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) +64 |
23 @ JET Are You Gonna Be My Girl (Elektra/EFG) 186 +43 7015 1 16/1 OFFSPRING Hit That (Cofumbia/ +54
20 € SEVENDUST Enemy (7V7) 182 +5 4831 11 141 GODSMACK Re-Align (Republic/Universal) +54 |
27 @ OFFSPRING Hit That (Columbia) 168 +54 11607 2 1213 TRAPT Still Frame (Warner Bros.) +48
@  RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 156 +64 10020 1 16/3 STAIND How About You (Flp/Elektra/tEG) +46
24 @ DEFAULT (Taking My) Life Away (TV/T) 155 +21 6212 4 15)2 éfiTE\fErELYEUI::FOHHaZ‘E .I\fy Girl (Elektra/FEG) “;3
. ) osure Epic, +
22 @ THREE DAYS GBACE (I H?te) Everything About Ypu (Jive) 155 +9 4428 6 11/0 A PERFECT CIRCLE Weak And Powerless (Vigin 23 |
| 26 @ KID ROCK Feel Like Makin' Lave (7ap Dog/Atiantic/ 139 +21 4554 5 10/0
| 30 @ CHEVELLE Closure (Epic/ 124 +27 4480 6 120
28 @ KORN Right Now (Fpic/ 17 +11 2875 3 10/0
21 28  COLD Suffocate (Flip/Geffen/interscope) 117 -33 4173 1" 1110
@ STAIND How About You (Flip/Elektra/EEG) m +46 5620 1 1211
' 29 @ HOOBASTANK Out Of Contral (/sland/IDJMG) 105 0 3110 3 121 MOSt
26 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Played Recurrents
week of 11/9-11/15. Buliets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger oTAL
increase In plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially | aarist TirLe aseL(s) FT,LES
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 1
songs with the greatest week-to-week increases in total plays. Total Audience equals Average Guarter Hour Persons times number of plays (times 100). Each | TRAPT Headstrong (Warner Bros.) 275
daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The DISTURBED Liberate (Reprise/ 230
Arbitron Company). © 2003, R&R, Inc. FOO FIGHTERS All My Life (Roswel/RCA) 175
NeW & Active AUDIOSLAVE Like A Stone finterscope/Epic) 161
SHINEDOWN Fly From The Inside (Atlantic) 160
GODSMACK Re-Align (Republic/Universal) ELEMENT EIGHTY Broken Promises /Universal) SEETHER Fine Again (Wind-up) 157
Total Plays: 88, Total Stations: 12, Adds: 4 Total Plays: 45, Total Stations: 4, Adds: 0 3 DOORS DOWN When I'm Gone (Republic/Universall 153
STATIC-X The Only (Warner Bros.) . IGGY POP Little Know It All (Virgin) MUDVAYNE Not Falling /Epic/ 139
Total Plays: 75, Total Stations: 8, Adds: 0 Total Plays: 37, Total Stations: 3, Adds: 0 FOO FIGHTERS Times Like These (RoswelfRCA/ 132
SHINEDOWN 45 (Atlantic) LIMP BIZKIT Behind Blue Eyes (Flip/Interscope/ SMILE EMPTY SOUL Bottom Of A Bottle /Lava/ 120
[ Total Plays: 70, Total Stations: 8, Adds: 1 Total Plays: 25, Total Stations: 4, Adds: 1
DARKNESS | Believe In A Thing Called Love (Must...Destroy/Atiantic) CHEAP TRICK My Obsession (Big3/ I Detailed station playlists for all R&R
Total Plays: 64, Total Stations: 7, Adds: 1 Total Plays: 20, Total Stations: 3, Adds: 1 ;
reporters are available on the web at | |
| BLACK LABEL SOCIETY The Blessed Hellride (Spitfire) 3 DOORS DOWN That Smell (Republic/Universal) eporters are . e '
Total Plays: 45, Total Stations: 4, Adds: 0 Total Plays: 20, Total Stations: 3, Adds: 0 www.radioandrecords.com.
Songs ranked by tot}sTpiays -
Reporters
azsfjnm/'mbuquerque, NM* !(DQ%EE,?}'"'""" ™ mgu{gmus Christi, TX* x)\lmlgllmurrismwn, NJ* !(D%mgenix, AZ* Wﬁ)&?ﬂgcklurd, IL Pl§‘IDSMW“{EsmtzmattIe, wa* WKLT/Traverse City, Mi
FD Phil Mahoney 2 EVANESCENCE APDMD Monte Montana NoAdds MD Long Pau POMD Jim Stane APU Ryan Castle ngég‘:é‘"gﬂ_ PEPPERS
MO Roh Brothers GODSMACK RED HOT CHILI PEPPERS No Adds. GODSMACK No Adds
o Adds RED HOT CHiLI PEPPERS
PR !(Df;gg./wg I WHEB/Portsmouth, NH* KTUX/Shreveport, LA*
ST e, P a e e e KRXQSacamento, CA° | R KMOD T, OK°
:QA;:MM’ SWITCHFOOT ;ﬂ] :‘-ﬂml JONY LANG SHINEDOWN
feretig Nosos
5 . WHJY/Providence, RI*
WROK Caaton’iOH KCLBPaim Springs, CA | v "™
MO Xedty Coxx APOMD Rick Sparks DEFAULT
KWHL/Anchorage, AK EEPLTE o Adds ]
W v et WPHD/Elmira, NY KBER/Salt Lake City, UT*
5 RED0: o e WPXC/Cape Cod, MA ?”AZ""Q': e WBBB/Raleigh, NC* m&?ﬁ?‘"‘" *Monitored Reporters
it ™ n-mmff O, WRRX/Pensacoia, FL* R iy s R’s DEFAULT
POMD Suzanne Tonaire POMD: Dan MeCliniork HOT CHILI PEPPE
12, s e 3§ sy orrepNG 38 Total Reporters
i * 26 Total Monitored
KLBJ/Austin, TX* WhCaayetiewille, N KCAL Riverside, CA* KSJ0/San Jose, CA” AR LT
4o i ot WKLC/Charteston, W sl WWCT/Pearia, IL ol i i
WLJzTilm POME: W gt o P i Horkey ’ o OFFSPRING 12 Total Indicator
esrone M Pt p—
Did Not Report, Playlist Frozen (1):
WMZK/Wausau, WI
K0OJ/Baton Rouge, LA* WEBN/Cincinnati, OH* WRKR/Kalamazoo, MI WMMR/Philadelphia, PA* | WROV/Roanoke, VA* XZ02/San Luis Obispo, CA
m:‘“ O :;Jx':’“ ﬁ::*m o rimi B mﬁ?ﬁ%ﬁﬂjﬁmus
No Adds CHEAP TRICK No Adds 3 JONNY LANG

wwWW.americanradiohistorv.com



%  ACTIVE ROCK TOP 50 |

{
-/ » November 21, 2003

LAST THIS TOTAL +[ - TOTAL WEEKS ON  TOTAL STATIONS/
: WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU[(J‘I’%;JCE CHART ADDS Mo st Added ®
1 1 APERFECT CIRCLE Weak AndPowerless (Virgin/ 1904 62 9532 16 B0 | com |
‘ 2 o TRAPT Still Frame (Warner Bros.) 1870 +72 92618 23 62/0 {
| e ©  PUDDLE OFMUDD Away From Me (Geffen) 1674  +87 81126 6 630 | R - Aoes
6 @ LUNKINPARK Numb (WarnerBros) 1523  +135 74302 9 620 ;‘H';EI';FEESCT C”;CLTEhT"Se 0“;5/"’9;//’2%/ :g
3 5  DISTURBED Liberate (Reprise/ 487 150 71789 25 590 | gooew Aé‘:('eReA‘A“gz (/;’:pfl;/f;u/ﬂ rsal 0 ‘
I 6  STAIND SoFar Away (Flio/Flektra/FEG) 1348 209 73034 23 610 AFI Silver And Cold (DreamWorks) 71
8 @  SEETHER Gasoline Windup/ 1297  +53 58201 15 60O LIMP BIZKIT Behind Blue Eyes (Flig/interscape) 5|
12 @ THREEDAYS GRACE (I Hate) Everything About You (Jive/ 1265  +144 55478 26 602 NICKELBACK Figured You Qut (Roadrunner/IDJMG) 4
9 @  SEVENDUST Enemy (7V7) 120 +23 55692 14 600 fs"T'L:(:’;"gT;()ﬁ:ﬂ”;ethéi’; ff'f;kff:/”;f’w :
[ 10 @ STONE TEMPLEPILOTS Allin The Suit That YouWear (Atlantic/ 1216 +15 54586 5 591 KID ROCK Feel Like Makin' Love (Top Dog/Atlantic) 4
7 11 LINKINPARK Faint (Warner Bros.) 1207 -19 74578 28 5710 DARKNESS | Believe In A Thing... (Must...Destroy/Atlantic) 8
1 @ P.OD. WillYou (Atiantic) 1169  +35 44076 9 620
12 @  KORN RightNow /Epic/ 1106 +18 42769 7 60p |
22 D OFFSPRING Hit That (Columbia/ 968  +263 42808 3 60}2
15 15  GODSMACK Serenity (Republic/Universal 954 87 50477 23 510
19 @ AUDIOSLAVE | Am The Highway (lnterscope/Epic/ 944 +35 42091 10 591
16 17 AUDIOSLAVE ShowMeHow ToLive finterscape/Epic) 907 110 54799 34 560
20 @  CHEVELLE Closure (£pic/ 806  +24 39088 11 580
26 @ NICKELBACK Figured You Out (Roadrunner/iDJMG) 855  +301 35186 3 514 Most
17 20  COLD Suffocate (Fljp/Geffen/interscapel 852 132 3%B7116 15 540 | Jncreased P[ays
13 21 NICKELBACK Someday (Roadrunner/IDJMG) 846 -259 38528 16 51j0 o
21 22 STATIC-X TheOnly (WarnerBros,) 811 56 30564 11 590 ARTIST TILE. LABEL(S) NeREASE
22 € HOOBASTANK OutOf Control (island//DJMG) m +19 24281 6 530 4
27 @ REDHOTCHILIPEPPERS Fortune Faded (Warner Bros, 751 4203 31418 2 53 g‘;ﬁ';i;‘:ﬁg“Hf'gT“h’e"(Z‘);' 0[‘]"_ AT ) *§§§
25 @ UMPBIZKIT BehindBlue Eyes (Flig/interscape) 733 +72 38829 6 395 GODSMACK R‘;-Ali:tn (/;';Z/;szn/‘velsa/} 1260
30 @)  STAIND How About You (Fli/Elektra/EEG) 663  +213 25227 3 5873 STAIND How About You (Flin/Elektra/EEG) +213
23 27 FUEL Falls On Me /[pjc/ 528 187 26284 17 35]0 RED HOT CHIL} PEPPERS Fortune Faded (Warner Bros.) +203
31 @  JET AreYouGonna Be My Girl (Elektra/EEG) 431  +43 11412 12 4o | THREE DAYS GRACE ll Hate) Everything About You dire/ +144
29 €D DEFAULT (TakingMy)Life Away (TVT) 48 418 18608 6 I | pupoie of wuDD et i et e
50 @ GODSMACK Re-Align (Republic/Universall 417 +260 17805 2 56/10 TRAPT Still Frame (Warner Bros.) +72
33 @ SHINEDOWN 45 (Atiantic) an +19 12959 6 a212 LIMP BIZKIT Behind Blue Eyes (Fiip/interscope) +12
34 € REVIS Seven (G 396 +7 11528 8 370
28 33 ILLNINO How CanlLive (Roadrumner/IDJMG) 389 73 13406 16 3901
32 34  3DOORSDOWN Here Without You [Republic/Universal) 381 -61 10521 16 230
‘ 36 € SMILEEMPTY SOUL NowhereKids /ava/ 37 +68 6923 3 43
35 € MEMENTO Saviour (Colmbia) 368 +23 6675 6 323
| 37 37  ROBZOMBIE TwoLaneBlacktop (Geffen/ 292 -6 6797 6 270
i 38 38 KIDROCK FeellikeMakin’ Love (Tap Dog/Atlantic) 265 14 9705 5 304
40 39 FINGERELEVEN One Thing (Windup/ 253 19 5206 10 250 Most
. (@  ELEMENTEIGHTY BrokenPromises (Universal 251 +16 12707 7 2R Pla yed Recurrents
| 45 @ 40 BELOW SUMMER Self Medicate /Razor & Tie/ 229 +14 3947 5 2501 TOTAL
46 @  SKRAPE StandUp (RCA/ 26 +17 13 4 3 | ASTITELES PLAYS |
42 43 ADEMA Promises (Arista) 214 43 5138 5 230 ' WHITE STRIPES Seven Nation Army (Third Man/V2) 175 ‘
44 LACUNACOIL Heavens ALie (Century Media) 206 10 7026 9 200 | SMILEEMPTY SOUL Bottom Of A Bottle Lava/ 693
) ) i TRAPT Headstrong (Warner Bros.) 613 |
@  BLINK-182 Feeling This /Geffen/ 185  +37 3981 1 18| SHNEDOWN Fy From The Inside (Atiantic e
47 46 VSHAPEMIND Monsters (Republic/lUniversal) 182 ! 3716 13 16/0 CHEVELLE Send The Pain Below (£pic/ 575
49 47  MUSHROOMHEAD SunDoesn'tRise (Republic/Universal) 160 14 3491 11 1871 | MUDVAYNE Not Falling (£pic/ 550
4 48 EVANESCENCE GongUnder i) 157 26 6687 18 120 ggE"T'ﬂm‘l’:e Lll\l;;ﬁ /SV;?;; u’/’}j’ R jgz
41 49  JANE'SADDICTION TrueNature (Capitol 147 122 2135 8 220 LINKIN PARK Somewhere | Belong (Warner Bros. e
@ DARKNESS |Believe In A Thing Called Love (Must... Destroy/Atlantic/ 13 +19 5468 1 16/4 DISTURBED Prayer (Reprise) 454

Deta_ilt;& station piaylists for éll R&R | ‘

63 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 11/9-11/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each repurters are available on the web at |
reporting station. Songs unreported as adds do not count toward overall total stations playing a sang. Total Audience equals Average Quarter Hour Persons times number .

of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© www.radioandrecords.com. J‘
2003, The Arbitron Company). © 2003, R&R, Inc.

"Powergold offers us limitless options with scheduling criteria and has integrated with all out
other systems seamiessly. The reliability, customer service, and support that the folks at
Powergold have provided us have been exactly what any customer could ask for.”

—
Dan Turner, Vice President =~
Programming Services

The Leaders in Advanced Music Scheduling Soﬂwér; for Windows S8/ME/NT/2000/XP

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 & Support: 501-821-1123

Download a free trial version at www.powergold.com
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America’s Best Testing Active Rock Songs 12 + New & A cti ve
For The Week Ending 11/21/03
Men  Men  Men DOPE | Am (Recon/Artemis/

Artist Title (Label) W LW Familiarity Burn  18-34  18-24  25-34 Total Plays: 92, Total Stations: 10, Adds: 0
STATIC-X The Only (Warner Bros./ 418 4.29 12% 6% 4.15 4.03 439 SWITCHFOOT Meant To Live (Red Ink/Columbia)
KORN Right Now £pic/ 414 418 18% 10% 4.06 4.08 4.05 Total Plays: 92, Total Stations: 8, Adds: 0
DISTURBED Liberate (Reprise/ 413 432 93% 21%  4.05 3.88 435

THREE DAYS GRACE (! Hate} Everything About You (/ive) 413  4.16 91% 18% 3.86 377 400 AFI Sitver And Cold (DreamWorks)

LINKIN PARK Numb (Warner Bros.) 412 410 95% 22% 4.03 394 419 Total Plays: 82, Total Stations: 18, Adds: 7
SEVENDUST Enemy (7V7) 406 4.21 18% 1% 404 4.01 4.07

A PERFECT CIRCLE Weak And Powerless (Virgin) 404 415 86% 20% 4.02 4.03 4.02 IGGY POP Little Know It All Virgin/

LINKIN PARK Faint (Warner Bros.) 398 405 97%  34% 389 391 412 Total Plays: 70, Total Stations: 9, Adds: 2

COLD Suffocate (Flip/Geffen/interscope) 396 4N 86% 17% 389 388 39 ] .
GODSMACK Serenity (Republic/Universal) 395 407 95%  27% 387 362 427 A PERFECT CIRCLE The Outsider (Virgin/

TRAPT Still Frame (Warner Bros.) 393 407 9%  20% 387 364 422 Total Plays: 48, Total Stations: 15, Adds: 15
STAIND So Far Away (Flip/Flektra/FEG) 391 409 98% 38%  3.86 3.68 415 SPINESHANK Smothered (Roadrunner/iDJMG)

ILL NINO How Can | Live (Roadrunner/IDJMG) 391 398 63% 1M1% 391 385 4.00 Total Plays: 43, Total Stations: 6, Adds:
CHEVELLE Closure (Epic/ 389 382 81% 17% 3.80 364 411

SMILE EMPTY SOUL Bottom Of A Bottle /ava/ 387 404 N%  32% 367 351 3.96 THRICE Stare At The Sun /Isiand//0JMG)
SEETHER Gasoline (Wind-up/ 38 4.02 1% 15% 3.85 3.84 3.86 Total Plays: 21, Total Stations: 14, Adds: 12
HOOBASTANK Out Of Control (is/and/IDJMG) 382 393 67% 10% 3.72 3.73 N

FUEL Falls On Me /Epic/ 376 3.86 88% 22%  3.60 3.36 394 Songs ranked by total plays
NICKELBACK Someday (Roadrunner/|[DJMG) 375 382 97% 34% 353 .27 394

AUDIOSLAVE Show Me How To Live fInterscope/Epic) 375 388 94% 36% 4.00 388 421 -

P.0.D. Will You (Atlantic) 375 as0 s ew s s 3 | | Indicator .
PUDDLE OF MUDD Away From Me (Geffer) 375 378 78%  16% 362 344 389 Most Added
REVIS Seven (Epic/ 375 3719 47% 8% 3.74 3.76 3.72

3 DOORS DOWN Here Without You (Republic/Universal 370 376 9%  31% 360 332 404 LD LIS e e ) £y
AUDIOSLAVE | Am The Highway (/nterscope/Epic) 369 3N 82% 22% 372 3.57 3.93

DEFAULT (Taking My) Life Away (TVT) 369 375 51% 10%  3.61 3.20 417 SMILE EMPTY SOUL Nowhere Kids (ava/

STONE TEMPLE PILOTS All In The Suit That You Wear (At/antic) 357 353 57% 9% 349 3.32 3.78

LIMP BIZKIT Behind Blue Eyes (Flip/Interscope) 356 360 81% 21%  3.46 3.33 362 KID ROCK Feel Like Makin' Love (7op Dog/Atlantic)
JET Are You Gonna Be My Girl (Elektra/FEG) 3.38 - 2% 22%  3.22 3.05 349

WHITE STRIPES Seven Nation Army (Third Man/V2) 334 328 95% 52% 3.43 3.39 3.51

. e . S A PERFECT CIRCLE The Qutsider (Virgin/

Total sample size is 465 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity represents the
percentage of respondents who recagnized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity

to appear on survey.Sample gampasit/an is based on persons 12+. Persons are screened vi.g the Internet. Once pa;sed. they can take the music test based on the farmaﬂmqsm GODSMACK Re-Align (Republic/Universal)
preference RateTheMusic.com results are not meant to replace callout research. The results are intended to shew opinions of participants on the the Internet only. RateTheMusic is a

registered trademark of RateTheMusic.com The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase

Research, a division of Premiere Radio Networks. U Y,

WQBK/Albany, NY*
PDfME: Chili Walker

DARKNESS
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WWWX/Appleton, WI*
POMD: Guy Dark
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SM: Kent Dunn
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PD/MLDNKChuck Williams
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KRAB/Bakersfield, CA*
OM: Don Cristi
PO/MD: Danny Spanks
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KRFR/Bakersfield, CA*
OM: Bob Lewis
;D/M_D‘. Alex Quigley

o Adds

WIYY/Baltimore, MO*
OM: Kerry Plackmeyer
PD: Dave Hill

APD/MD- Rob Heckman
No Adds
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OM. Jay Taylor

PD. Scof Fox

MD Mitch an
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OM/PD: gim Free
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No Adds
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WAAF/Boston, MA*
PD: Keuth Hastings
MO: Mistress Carrie

WRXR/Chattanoopa, TN*
PD: Boner

MD: Dave Spain

No Adds

KRQR/Chico, CA

0M: Ron Woodward

PD:MD- Dain Sandoval
8 SMILE ENF 1

WMMS/Cleveland, OH*
PD: dim Trapp

MD: Siats

No Adds

KILO/Colorado Springs, CO*
OM: Rich Hawk

PO/MD: Ross Ford

APD: Manl Gentry

WBZX/Columbus, OH*
PO Hat Fish
APD/MD Ronni Hunter

KCCG/Corpus Christi, TX*
PD: Scatl Holt
MD: Dave Ross

REAM T

KEGL/Dallas, TX*
PD. Max Dugan
APD: Chris Ryan
MD: il

o d
4 NICKELBACK

KBPi/Denver, CO*

PQ: 8ob Richards

APO/MD: Willie B,
THREE DAYS GRAGE

KAZR/Des Moines, IA*
MO Jo Michaels
No Adds

WRIF/Detroit, MI*
OM/PD: Doug Podell
APD/MD- Mark Pennington
2 LIMP BIZKIT
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F

WGBF/Evansville, IN
OM: Mike Sanders

PO: Fatl
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1 SHINEDOWAY

WWBN/Flint, MI*
OM: Jay Patrick
PD: Brian Beddow
APD/MD: Tony LaBrie
GODSMAC
HICKELBACK
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OM/PD- E. Curtis Johnson
APD: Dan Oe La Cniz
Mo Rplcl( Roddam

WBYR/Ft. Wayne, IN*
PO: Greg Gillispie
GOUSMACK
SMILE ENA
12 NCKELBAC
RING

WRUF/Gainesville, FL*
OM/PD: Harry Guscatl
APD: Brian Lee
MD: Mat Irons
F

WKLQ/Grand Rapids, MI*
OM Brent Alberts
PD Hunter Scott
MO Crisii Cantle
THRICE
APERFECT CIRCLE

WZOR/Green Bay, Wl
PD/MD: Roxanne Steele
EMENT EIGHTY

RED HOT CHILI PEPPERS

WXQR/Greenville, NC*

PO: Brian Rickman

MD: Matt Lee
2 BUNK 182

A
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WJXO/ansing, Mi*

PO Bob Olson

MO Carafyn Stane
SMILE “MPTY SOLL

WLZRMilwaukee, WI*

PO: Sean Elliot

MO: Mariynn Mee
AUDIOSAVE

IMP

WTPT/Greenwille, SC*
PD: Mark Hendrix
MD:‘s;mack Taylor

FEC

WQXAMamishurg, PA*
PO Claudine D2Lorenza
MD: Nixon
1 SKRAPE
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WCCCMartfard, CT*
PD Michaet Picozzi
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KPOIHonoluiu, HI*
PO: Ryan Sean
APD/MD: Fil Slash

A PERFEC] CIGLE

WAMX/Huntington
PO/MD: Paul Oclund
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WRTTHuntsville, AL*
OM: Rob Harder

PO/MD: Jimbo Wood
APD: Jae Kuner

WRXW/Jackson, MS*
PD: Brother Sam

APD: Big Johnsan

MD: Brad Stevens

No Adds

KQRC/Xansas City, MO*
PD: Bob Edwarcs

APD'MD: Don Jantzen

No Adds
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PO/MD: Bob Fonda
15 GOOSMACK

KOMP/Las Vegas, NV*
PO: John Griffin

MO: Big Marty

No Adds

WXZZ/Lexington, KY*
PO/MO. Jerome Fischer

JET
DARKNESS
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OM: Jim Steel
PO:E.J. Marshall
APDOMD: Sparky

i

KID ROCK

KDJEAittle Rock, AR*
OM/PD: Ken Wall
SHIREOOWN

WTFX/Louisville, KY*
PD: Michael Lee
MO: Frank Webh

KFMX/Lubbock, TX
OMPDHD: Wes Nessmann

WJ.J0Madison, WI*
PO: Randy Hawke
APD/MD: Blake Pation

A PURFECT CIRCLE

WGIR/Manchester, NH
PD: Valorie Knight
MD: Jason “JR” Russell
1 #00 FIGHTERS
1 BLINK-182
JET
1 RED HOT CHIL} PEPPERS

KFROMcAllen, TX*
PD: Alex Duran
MD'SIaL?T lor

EVANESCENCE

THRICE

16GY PP

KXXRMinneapolis, MN*
OM: Dave Hamilton

P0: Wate Linder

APD[M_’D: Pabip

KMRO.Modesto, CA*
SM Gary Halladay

OM- Max Miller

PO/MD Jack Paper
APD: Matt Foley

WRATMonmouth, NJ*

OM/PD: Carl Craft

APD/MD: Robyn Lane
GODSMACK

WKZO/M;rtIe Beach, SC

PD: Brian Rickman

APD/MD: Charle!
APERFECT CIRCLE

WNORMorfolk, VA*
PD: Harvey Kajan
APDMD: Tim Parker

5 GODSMACK

KATT/Oktahoma City, OK*
OM/PD: Chris Baker
MD: Jake Daniels

£ EMPT

KRQC/Omaha, NE*

OM: Jim Steel

PO Tim Sheridan

MD: Jon “Animal’ Terry
BLINK-18;

4 GODSMACK

A
KID ROCK

WTKX/Pensacola, FL*
PD: Joel Sampson
APDMD: Mark The Shark
No Adds

WIXC/Peoria, IL
OM/PO/MD: Matt Bahan
24 SEETHER

THRICE
APERFECT CIRCLE

WYSP/Philadelphia, PA*
OM/PD: Tim Sabean

APD: Gil Edwards

MO: Rich DeSisto

No Adds

KUPD/Phoenix, AZ*
PO: L Jetiries

MO: Larry McFeelie

No Adds

KUFO/Portland, OR*
OM/PD. Dave Numme
APD/ME Dan Bozyk

KORBuad Cities, IA*

OM: Darrer Pitra

PD/MO: Dave Levora
SHINEDOWN

DARKN

KDOT/Reno, NV*

OM: Jim McClain

PD.MD: Jave Patterson
KID ROCK

WNVERochester, NY*
PD: Erick Anderson
MD: Nick DiTuce

SMILE EMPTY SOUL

WKQZ/Saginaw, MI*
PO Jerry Tarrants
AQDAMD Masen Lucas

WZBH/Salishury, MD

OM/PD: Shawn Murphy

APO/MD: Mik: Hunter
APERFECT CIRCLE

KISS/San Antonio, TX*
OM: Virgil Thompson

PD: Kevin Varpas

MD:C.J. Cruz

No Adds

KIDZ/San Diego, CA*
OM: Jim Righards

PG/MO: Shauna Maran-Brown
No Adds

KURQ/San Luis Obispo, CA WAQX/Syracuse, NY*

OM: Keith Royer OM: Tom Mitchell
MD: Steglgame Bell PD: Alexis
FESPRING APO/MD; Ryno
THRIGE

KXFX/Saa Rosa, CA*
POMD: Don Harrison
THREE DAYS GRACE

WRBR/South Bend, IN
OM/PD/MD: Ron Stryker
No Adds

KHTQ/Spokane, WA*
OM: Brew Michaels

PD: Ken Richards
MD: Barry Benneti

HR(CH
LINP BIZKIT

WQLZ/Springfield, IL
PD: Ray Lytle

MO: Smash
9 KIDROCK

WLZX/SEringheld, MA*

PD: Scott Laudan

MD: Becky Pohots)
MEIIaTO 2
GODSMACK
ELEMENT EIGHTY

KZRQ/Springfield, MO

PD: Adam Burnes

APDATJP Qeorge Spankmelster
DS

RED HOT CHIL| PEPPERS

WWOG/Syracuse, NY*
OM: Rich Lauher

PD: Erin Bristol

APD/MD: Scorch

No Adds

WXTBT: amﬂa. FL*

OM/PD: Brad Hardin

APO/MD: Brian Mediin
GODSMACK

KRTO/Tulsa, OK*
0M: Steve Hunter
PD/MD: Chris Kelly
APD: Kelly Garretl
No Adds

KICT/Wichita, KS*

OM. Ron Eric Taylor

PD.D.C Carter

MO: Rick Thomas
STAM

CHILI PEPPERS
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PO: Chris Lloyd
MD: Freddie.

*Monitored Reporters
83 Total Reporters

63 Total Monitored

20 Total Indicator
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KNRQ/Eugene, OR
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KATS/Yakima, WA
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For the past several months P've
been thinking about the difference
between Active Rock and Alternative
and whether there is a difference or
if they’ll merge. You look at the charts
and listen to the music, and there is
really no truly alternative music be-
ing played. It's not that there isn’t any
alternative music, it’s just that no one
seems to be willing to step up and play it,

('IE';A /if,
B T les.

THE
RECORD

With
Chris Crowley
PD, KNRQ/Eugene, OR

with the exception of KROQ/Los Ange-
As for KNRQ/Eugene, OR, we're

right in the middle of it. Whenever | drive
to Portland, OR | listen to Active KUFO and Alternative KNRK, and
it's really hard to tell the difference between the two musically. A few
artists or songs here and there will make a distinction. But things
are so blurred. It also seems to me that the audience is becom-
ing disillusioned with the music that’s being played. There are those
who want a truly alternative sound rather than the straightforward,
mainstream rock sound that was more popular a couple of years
ago. | don’t know what the answer is. Is there a way to go back
to the days of truly defined, separate formats? Does the industry
decide to change everything and make it one format? Radio’s job
has become much harder now that listeners have such easy access
to music. We have to not only play what they want to hear, but also
be mainstream enough to appeal to a large enough audience. Al-
ternative was a niche format a few years ago, but now it's a main-
stream format, and that may prove to be the death of it. | know
there won’t be consensus among us in the industry and that this has
been brewing for a very long time. It’'s very tough to define yourself
as a radio station when the music and what stations are willing to
play is so homogeneous. Certainly, it’s key to emphasize your

unique personalities, promotions, etc., but music is still the primary
identifier for our stations.

hile A Perfect Circle’s “Weak _-_ﬁ
Wand Powerless” retains its grip RUCk/Active RUCk
on No. 1 at Active, 15 stations add w
“The Outsider” before the box and QN@‘-TH E%
make it No. 1 Most Added. “Stare at i?‘— - ’;f'\ — - ‘é
the Sun” by Thrice gets 12 adds; “R? % B l'ﬁ’
Godsmack’s “Re-Align” gets another A ¥ LA A
10 adds as it flies up the chart 50-30; e
and AFI keep the fire burning with seven more adds on “Silver and
Cold.” Check out the chart moves this week by Nickelback, Off-
spring, Staind, The Red Hot Chili Peppers and Three Days
Grace. On the Rock side of the format, Staind’s “So Far Away” has
been No. 1 on the chart since Aug. 3 — an incredible 16 weeks!
— Cyndee Maxwell, Active Rock/Rock Editor

fRecord Of The Week

ARTIST: 40 Below Summer
TITLE: The Mourning After
LABEL: Razor & Tie

Scooped up by London Records in the new metal der-
by of the late '90s/early '00s, New Jersey’s 40 Below Sum-
mer made an impressive debut with 2001's /nvitation to §
the Dance, which hit No. 1 on this here R&R Rock Spe-
cialty chart. While London didn't survive, 40BS have returned with another ex-
cellent fuil-length, this time via Razor & Tie. "Self Medicate” kicks off the affair
with a hook-laden dose of crunching guitars and syncopated rhythms that puts
the band in league with chart regulars like Disturbed. 40BS frontman Max llledge
continues to demonstrate a vocal command that many singers in bigger bands
have yet to comprehend, shifting between demonic howls and beatific melodies
on tracks like "Rain” and "Better Life.” Razor & Tie kicked down the doors at
Alternative and hit with Brand New; could it be iong before the same happens

at Active Rock with these boys? i ) )
L — Frank Correia, Rock Specialty Editor

armist: Devildriver
LageL: Roadrunner/IDIMG

8y FRANK GORREIA /ROCK SPECIALTY EDITOR

ace 1t, DJ Mallrock. nu-metal is old hat.

You can take vour backward baseball
cap, baggy pants and stale nookie rhymes
down to the local pawn shop, where you
might be able to trade them in for some
store credit. Trade in your turntable for
that vintage B.C. Rich Warlock and buy
yourself some black T-shirts and dark
denim, cause old-school metal has been
resurrected.

Don’t believe me? Go ahead — check
out the Slayer shows. Still packed. And
some of the veterans, like Pantera’s Phil
Anselmo, have dug even deeper into the
metal catacombs in search of true steel.
Sorry, but Superjoint Ritual are heavier
than Pantera. Shadows Fall are the new
Metallica. Maiden and Sabbath are right-
fully influencing the new school again.

Further proof can be found in Dez
Farfara, former growler for '90s upstarts
Coal Chamber, who pushed that whole
nu-metal thing into darker territory with
creepv-crawly rhythms and tinges of
gothic death fetishes. But Farfara’s new
band, Devildriver, is really what we've
been waiting for. Conceived in 2001 when
Coal Chamber were cutting what will
likely be their last album, Dark Days.
Devildriver go straight for the jugular
with their self-titled debut.

“My heart was going black in my pre-
vious band, and 1 needed a musical and
emotional change,” IFafara candidlv

states. “I had to follow my own love and
passion, and that’s brutal, extreme mu-
sic that doesn’t play itself out to be on the
radio or to fit in someone else’s scene.”

Named after the bells that witches use
while casting spells to drive evil spirits
away, Devildriver seem to have the oppo-
site effect. drawing all evil toward them
with visceral vocals, thundering drums
and razor-sharp riffage. Check out the
puree-speed riffs of the album opener,
“Nothing’s Wrong?” where Farfara bel-
lows Orc calls worthy of Mordor atop
bloodthirsty beats. “Why can’t you see
vou're in my way?” growls Farfara, al-
most taunting his former band.

A solid, horns-in-the-air salute to all
things metal, Devildriver conjure all the
right demons with this release on tracks
like “lI Dreamed I Died,” “Meet the
Wretched” and “I Could Care Less,” the
latter being probably the most radio-
friendly track available. Not that they’re
looking for that, mind you.

“Do we have a hit radio song? We don’t
pander to what radio wants,” Farfara
unapologetically states. “We want to have
a hit record for fans of heavy music. If a
song 1s taken out and becomes successful,
OK. great. If not, my middle finger is big-
ger than ever, and I'll stay on tour for an-
other two years!”

\

-
~ TOP20 SPECIALTY ARTISTS
\/ ®
1. HATEBREED (Universal) "Live For This"
2. DEVILDRIVER (Roadrunner/IDJMG) | Could Care Less”
3. CROWN (Metal Blade) "Face of Destruction”
4. HEADBANGERS BALL (Roadrunner/IDJMG) “Reign In Blood (Live)”
5. VADER (Metal Blade/ “We Wait”
6. STATIC-X (Warner Bros.) "Destroy All"
7. MUSHROOMHEAD (Universal) “Sun Doesn’t Rise”
8. DIMENSION ZERO (Century Media) "Into and Out Of Subsistence”
9. IRON MAIDEN (Columbia) “Wildest Dreams”
10. 40 BELOW SUMMER (Razor & Tie/ "Self Medicate”
11. ARCH ENEMY (Century Media) "We Will Rise”
12. ILL NINO (Roadrunner/IDJMG) “Te Amo... | Hate You"
13. FIVE FOOT THICK (Fclipse/ “Ducked Out”
14. TEXAS CHAINSAW MASSACRE (Bufletproof/ “immortally Insane”
15. BETWEEN THE BURIED AND ME (Victory) “Mordecai”
16. SOIL £/ "Cross My Heart”
17. SEVENDUST (TVT) “Enemy”
18. CHILDREN OF BODOM (Century Media) "Sixpounder”
19. BLEEDING THROUGH (Trustif) “On Wings Of Lead”
20. KING DIAMOND /Metal Blade) “The Ritual”
Ranked by total number of shows reporting artist. |
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WHRL/Albany, NY*
OM: John Cooper
PD: Lisa Bietlo
A PERFECT CIRCLE
PHANTOM PLANET

KTZ0/Atbuquerque, NM*
PD: Scott Souhrada
MD: Don Kelley
1 STAIND
t FINGER ELEVEN
FEELS LIKE SUNDAY

WNNX/Atlanta, GA*

OM: Leslie Fram

PD: Chris Williams

MD: Jay Harren
CRYSTAL METHOD

WJSE/Atlantic City, NJ*
PO: Al Parinello
BRAND NEW
YEAR OF THE RABBIT
A PERFECT CIRCLE
CRYSTAL METHOD

KROX/Austin, TX*
OM: Jelt Carrol

PD: Melody Lee

MD: Toby Ryan

8 CRYSTAL METHOD

3 JET
1 SMILE EMPTY SOUL

WRAX/Birmingham, AL*

PD: Susan Groves

MD: Mark Lindsey
EVANESCENCE

KQXR/Boise, ID*
PO/MD: Jacen! Jacksan
2 SWITCHFOOT
2 GODSMACK
STAIND
DISTILLERS
ATMOSPHERE

WBCN/Boston, MA*

DM: Tony Berardini

PD: Oedipus

APO/MD: Steven Strick
AUDIOSLAVE

CRYSTAL METHOD

WFNX/Boston, MA*

PD/MD: Paul Driscoll

APD: Keith Dakin
JACK JOHNSON
DEAR LEADER

WEDG/Buffalo, NY*
P0: Lenny Diana

MD: Ryan Patrick

Ne Adds

WBTZ/Burlington*

Reporters

WAVF/Charleston, SC*
PD: Dave Rossi
APD/MD: Susie Bowe
11 PUDDLE OF MUDD
9 HOOBASTANK

3 WHEAT
RED HOT CHIL! PEPPERS

WEND/Charlotte*

DM: Mike Berlak

PD: Jack Daniel

APD/MD: Kristen Honeycul!

1 KORN
FOO FIGHTERS

WKQX/Chicago, IL*
PD: Mike Slern

MD: Mary Shuminas
19 A PERFECT CIRCLE

WZZN/Chicago, iL*

PD: Bil) Gamble

APD: Sleve Levy

MD: James VanDsdol
1 A PERFECT CIRCLE

WAQZ/Cincinnati, OH*
PD/MD: Jeti Nagel
No Adds

WXTM/Cleveland, OH*
PD: Kim Manroe
APD: Dom Nardella
MD: Pete Schieke
2 CRYSTAL METHOD
STUN

WARQ/Columbia, SC*
PD: Dave Stewart

MD: Dave Farrz

No Adds

WWCD/Columbus, OH*

OM: Randy Malloy

PD: Andy Davis

MD: Jack DeVass

8 FOQ FIGHTEAS

JACK JOHNSON
BRAND NEW
RYAN ADAMS
A PERFECT CIRCLE
PAUL WESTERBERG

KDGE/Dallas, TX*
PD: Duane Doherty

APD/MD. Alan Ago
16 CRYSTAL METHOD
13 BLUE ’E‘JCTOBER

HOOBASTANK

Stations and taeir adds listed alphabetically by market

KTCL/Denver, CO*
PO: Mike 0'Connor
APD: Rich Aubin

MD: Hilt Jordan

No Adds

CIMX/Detroit, MI*
PD: Murray Brookshaw
APD: Vince Cannova
MD: Mail Franklin

No Adds

KHRO/EI Paso, TX*

DM: Mike Preston

PO/MD: Jojo Garcla
STAIND

A PERFECT GIRCLE
CRYSTAL METHDD

KXNA/Fayetteville, AR
PD/MD: Dave Jacksan

9 ARl
7 S}_i[\NEDOWN

6 3 DOORS DOWN
6 FOQ FIGHTERS
4 JACK JOHNSON

KFRR/Fresno, CA*
PD. Chris Squires
MD: Reverend

5 FOO FIGHTERS

WJBX/Ft. Myers, FL*
OM/PO: John Rozz
APD: Fitz Madrid
MO: Jelf Zilo
1 GODSMACK
1 APERFECT CIRQLE
1 CRYSTAL METHOD
FINGER ELEVEN

WXTW/Ft. Wayne, IN*
OM: JJ Fabini

PD: Don Walker

APD: Matl Jericho

MD: Greg Travis

8 BRAND NEW
1 A PERFECT CIRCLE
STAL METHO
YEAR OF THE RABBIT

WGRD/Grand Rapids, MI*
PO: Bobhy Duncan
MD: Michael Grey

1 KORN

STAIND
A PERFECT CIRCLE

WXNR/Greenvilte, NC*

PD: Jeft Sanders

APD/MD: Turner Watson

18 FOO FIGHTERS
STAIND

KUCDHonolulu, HI*
PD: Jamie Nzan
1 HOOBASTANK
CRYSTAL METHOD

KTBZMouston, TX*
PO/MD: Vince Richards
APD: Eric Schmdl

5 DISTILLERS

4 AFI

431
THRICE
CRYSTAL METHOD

WRZX/Indianapolis, IK*
PO: Scott Jameson
MD: Michael Young
2 STAIND
NICKELBACK
CRYSTAL METHOD

WPLA/Jacksonville, FL*
OM: Gail Austin
PD: Bo Matlhews
APD/MD: Chad Chumley
2 FOO FIGHTERS

STAIND
RED HOT CHILI PEPPERS

WRZK/Johnson City”
PD: Mark McKinney

AFL

GODSMACK
STAIND

A PERFECT CIRCLE

KRBZ/Kansas City, MO*
PO: Greg Bergen
APD: Lazle
MO: Jason Utanet
STAIND

WNFZ/Knoxville, TN*
PD: Anthony Proffitt
MO: Dustin Matthews

1 STAIND
RED HOT CHiLI PEPPERS
GODSMACK

KFTE/Lafayette, LA*
PO: Scott Perrin
MD: Chris Olivier

2 DARKNESS

1 COLDPLAY

THRICE
A PERFECT CIRCLE

KXTE/Las Vegas, NV*
PD: Dave Wellington
APD/MD: Chris Ripley

5 CRYSTAL METHOD

KLEC/Little Rock, AR*
PD: Hoser
APD/MD: Adrog
BRAND NEW
LIMP BIZKIT
APERFECT QRCLE
CRYSTAL METHOD

WLRS/Louisville, KY*
PD: Lance Hale
MO: Annrae Fitzgerald
GODSMACK
STAIND
NICKELBACK

WMFS/Memphis, TN*
PD: Ach Cressman
MD: Mike Killabrew

STAIN
NICKELBACK

WZTA/Miami, FL*
PD: Troy Hanson
No Adds

WLUM/Milwaukee, Wi*
PD: Tommy Wilde
MD: Kenny Neumann
8 FOQ FIGHTERS
t A PERFECT CIRCLE
THRICE

WHTG/Monmouth, NJ*
PD. Darrin Smith
5 DAVE MATTHEWS
STAIND
EVES

KMBY/Monterey, CA*
PO/MD: Kenny Allen
1 DASHBOARD CONFESSIONAL
Al

D.

A PERFECT CIRCLE
SMILE EMPTY SOUL
THRICE

WBUZ/Nashville, TN*
OM: Jim Patrick
PO/MD: Russ Schenck

2 INTERPOL

2 APERFECT CIRCLE

1 CRYSTAL METHOD

1 BRAND NEW

THRICE

KKND/New Orleans, LA*
S
A b?ERFECT CIRCLE

WXRK/New York, NY*
PD: Robert Cross
MD: Mike Peer

7 FINGER ELEVEN

8 AR
1 CRYSTAL METHOD

WRRV/Newburgh, NY
PO/MO: Andrew Boris
26 RED HgTN%HIL\ PEPPERS

WROX/Norfolk, VA*
PD: Michele Diamond
MD: Mike Powers
8 THRICE
1 DARKNESS
A PERFECT CIRCLE
CRYSTAL METHOD
AUDIOSLAVE

STUN.
BRAND NEW

KQRX/0dessa, TX
PD/MD: Michael Todd
24 COUNTING CROWS
7 NICKELBACK
7 APERFECT CIRCLE

KHBZ/Oktahema City, OK*
OM: Bill Hurley

PD: Jimmy Barreda

No Adds

WJRR/Orlando, FL*
OM: Adam Cook

PO: Pat Lynch

APD: Rick Everet!

MD: Brian Dickerman

3 AUDIOSLAVE
1 A PERFECT CIRCLE

WOCL/Orlando, FL*
PO: Bobby Smith
No Adds

WPLY/Philadelphia, PA*
PD: Jim McGuinn

MD: Dan Fein

No Adds

KEDJ/Phoenix, AZ*
OM: Laura Havre
PO: Nancy Stevens
APD- Dead Air Dave
MD: Robin Nash
2 NO DOUBT
TAKING BACK SUNDAY
STUN

THRIGE
A PERFECT CIRCLE

KZON/Phoenix, AZ*
PDMD: Kevin Mannion
No Adds

WXDX/Pittsburgh, PA*
PD: fohn Moschitia
MD: Vinnie F.

9 OUTKAST

WCYY/Portland, ME
SM: Mike Sambraok

KNRK/Portland, OR*
PD: Mark Hamillon
APD: Jaime Cooley
GODSMACK
A PERFECT CIRCLE
CRYSTAL METHOD

WBRU/Providence, RI*
PD: Seth Resler

MOD: Andy Yen
15 CRV;TAL METHOD

STAIND
FINGER ELEVEN

WWRX/Providence, RI*
PD: Kevit Mays
MD: Beyan Slaler
13 FOQ HGHTERS
A PERFECT CIRCLE

KR2Q/Reno, NV*

0M: Rob Brooks

PD: Jeremy Smith

APD/MOD: Mal Diablo

13 THRICE

1 A PERFECT CIRCLE

CRYSTAL METHOD
GODSMACK

WDYL/Richmond, VA*
PO: Mike Murphy

6 STAIND

1 APERFECT CIRCLE
STUN
THRICE

WRXL/Richmond, VA*
OM: Bill Cahill
PD/MO: Casey Krukowski
5 NICKELBACK
3 AUDIOSLAVE

KCXX/Riverside, CA*
OM/PO: Keili Clugue
APD/MO: Daryl James
éUDIOSLAVE
11

WIZNE/Rochester, NY*
OM/PD: Jahn McCrae
MD: Jeft Sattolano
1 APERFECT CIRCLE
LIMP BIZKIT
THRICE

KW00/Sacramento, CA*
OM: Curtiss Johason

PD: Ron Bunce

MD: Marcs Collins

12 STAIND

1 BRAND NEW
1 CRYSTAL METHOD
JACK JOHNSON

RANC!D
A PERFECT CIRCLE

KCPX/Sait Lake City, UT*

KXRK/Salt Lake City, UT*
DM: Alan Hague
PD: Todd Noker
MIJ:JAr‘ie Fufkin
1311

1
RANCID

KBZT/San Diego, CA*
PD: Garett Michaels
APD/MD: Michael Halloran
No Adds

XTRA/San Diego, CA*
PD: Jim Richards
MD: Marty Whilney
19 RYAN ADAMS
3 NETWORK

KiTS/San Francisco, CA*
PO: Sean Demery

PD: Spud
MD: Aaron Axeisen

17 INTERPOL

5 CRYSTAL METHOD

4 FINGER ELEVEN

1 SWITCHFOOT

KCNL/San Jose, CA*
PD/MO: John Allers
14 FOO FIGHTERS

JET

KJEE/Santa Barbara, CA
PO: Eddie Gutierrez
MO: Dakota

A PERFECT CIRCLE

KNDD/Seattle, WA*
PD: Phil Manning
APD: Jim Keller

11 A PERFECT CIRCLE

KPNT/St. Louis, MO*
POD: Tommy Maitern
APD: Woady Fite
MO: Jeff Frisse
1 THRICE
1 LDSTPROPHETS
A PERFECT CIRCLE

WKRL/Syracuse, NY*
OM: Mimi Griswold
PD/MD: Abbie Weber
1 STUN.
1 A PERFECT CIRCLE
BEN HARPER
YEAR OF THE RABBIT

WXSR/Tallahassee, FL
OM: Steve Cannen
PD: Dale Flint
APO/MD: Meathead
1 TAKING BACK SUNDAY

1 THRICE
1 A PERFECT CIRCLE

WSUN/Tampa, FL*
PD: Shark
APD: Pat Largo

9 DARKNESS
2 CHEVELLE

KFMA/Tucson, AZ*
PD: Libby Carstensen
MD: Mait Spi
2 A PERFECT CIRCLE
CRYSTAL METHOD

KMYZ2/Tulsa, OK*

PO: Lynn Barsiow

MD: Corbin Pierce
STAIND

WPBZ/W. Palm Beach, FL*
PD: John 0'Connelt
MD: Eric Krislensen
1 APERFECT GIRCLE
CRYSTAL METHOD
JACK JOHNSON
THRICE

WHFS/Washington, DC*
PD: Lisa Warden

APD: Bob Waugh

MD: Pat Ferrise

No Adds

WWDC/Washington, DC*
PO: Joe Bevitacqua

MO: Donielle Flynn

No Adds

WSFM/Wilmington, NC
PO: Knothead

MO: Mike Kennedy

No Adds

\

*Monitored Reporters
94 Total Reporters

85 Total Monitored

OM: Matt Grasso WXEG/Daylon, OH* PO: Herb vy OM: Keith Abrams 9 Total Indicator
MO: Christine Pawtak PO: Steve Kramer g? (S)\;VFIST%HIFODT MO. Brian James PO: lan McCain
e L o 00t gt o | 4 37 gz
THREE DAYS GRACE 6 FO0 FIGTERS APDMO g Rl OB MW eatiéry ’ A AT HRICE I THREE DAYS GRACE No Longer A Reporter (1):
\_ e 4 DEFAlLT 1 Tt Nodgs SRERECIIRCLE CRYSTAL METHOD A PeAFecT oRcLE KSYR/Shreveport, LA )
4 N N\
New & Active Indicator
‘ Most Added-
LIMP BIZKIT Behind Blue Eyes (Fljy/interscape) RYAN ADAMS So Alive (Lost Highway/IDJMG) A PERFECT CIRCLE The Qutsider (Virgin/
Total Plays: 265, Total Stations: 10, Adds: 1 Total Plays: 128, Total Stations: 13, Adds: 2 S.T.UN. Annihilation Of The Generations (Geffen/
THRICE Stare At The Sun fisland/iDJMG)
EVANESCENCE My Immortal (Wind-yp/ TAKING BACK SUNDAY You're So Last Summer (Victary) FOO FIGHTERS Darling Nikki (Roswel/RCA)
Total Plays: 242, Total Stations: 15, Adds: 2 Total Plays: 127, Total Stations: 10, Adds: 0 \AFI Siver And Cold DreamWarks) )

EVE 6 At Least We're Dreaming (RCA/

Total Plays: 234, Total Stations: 23, Adds: 1

JACK JOHNSON Taylor (/ack Johnson Music/Universal)

Total Plays: 217, Total Stations: 18, Adds: 4

GODSMACK Re-Align {Republic/Universal)
Total Plays: 165, Total Stations: 24, Adds: 7

CRYSTAL METHOD Born Too Slow (V2)
Total Plays: 90, Total Stations: 26, Adds: 25

A PERFECT CIRCLE The Qutsider (Virgin)
Total Plays: 85, Total Stations: 33, Adds: 32

BRAND NEW Sic Transit Gloria...Glory Fad (Triple Crown/Razor & Tie)
Total Plays: 65, Total Stations: 11, Adds: 8

Songs ranked by total plays

Please Send Your Photos

R&R wants your best snapshots

{color or black & white).

Please inciude the names and titles of all
pictured and send them to:

R&R, c/o Mike Davis: 10100 Santa Monica
Blvd., 3rd Floor, Los Angeles, CA 90067

Email: mdavis@radioandrecords.com
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If The Format Had Bollocks

I dare you. No, I double dare you. Wait, I triple dare you!

ust to make you feel better, I'm about to
demonstrate how clueless your Alternative
Editor really is. I'm going to admit something
to you, but you can’t tell anyone. What little
credibility I have left will be destroyed if you
do. Especially do not say anything to Dave
Lombardi from Arista about this. He’ll kill
me. OK, here we go.

When the OutKast CD first landed on my desk, I didn’t
touch it. [ barely glanced at it. But it stared back at me every
day. It even wound up on the tippy-top of one of the out-of-
control, replicating stacks of discs here in the Alternative Bat
Cave. It sat there for almost four weeks. The only time I picked
it up was to move it to another pile — one that wasn’t in im-
minent danger of falling over. Occasionally, I'd glance down
(or up) at my adorable piles, spot the OutKast disc and won-
der, “Who would send me this? Why? That’s not for Alterna-
tive.”

One day [ was on the phone with the Supreme Overlord of
our format, KROQ/ Los Angeles D Kevin Weatherly, blath-
ering on about something or other that was, at the time, prob-
ably important, although now 1 can’t remember what it was.
As we were wrapping up the conversation, Kevin asked me
what was blowing up my musical skirt. I started in about the
new Killing Joke. [ asked him if he had heard it, and he said
no. Then he asked me if I'd heard “Hey Ya!” from OutKast
yet. I said, "Um, no. Actually, it’s sitting right here on my desk.”

“What?” he exclaimed. “You haven't listened to it yet?”

“Well, uh, I've been meaning to,” I stammered.

Kevin interrupted me with, “T can't believe you haven't
heard this song! [t's a hit!” This went on for another five min-
utes or so, with me promising to pop the disc in pronto, until
Kevin slammed down the phone in disgust. (I may be mak-
ing that part up, although it may be true.) That was the weck
they added OutKast at KROQ.

What's the point of this humiliating tale? Two points, actu-

The few, the proud, the brave: Thirteen stations noodling
around ahead of the add date. Two spinning robustly: WBRU/
Providence and KDGE/Dallas. This is the add week.

Atmosphere
Track: “Trying to Find a Balance”
Label: Epitaph

Why?: White punks on hop. Did you know there’s an un-
derground/indie/alternative hip-hop scene? Well, there is, and
these guys are as huge as you can get without the rest of the
world finding out about it. But that's all changing. The major
labels tried to get their hands on these Minneapolis natives,
but the band chose to follow the punk-ethic road more trav-
eled by Epitaph. If vou were brave enough to push the enve-
lope with OutKast, they’ll build monuments to vou for Atmo-
sphere.

The few, the proud, the brave: KROQ/Los Angeles;
WXRK /New York; KNRK/Portland, OR; and KWOD/Sacra-
mento. Oh, and MTV2, 22 times a week.

Belle & Sebastian
Track: “Step Into My Office, Baby”
Label: Sanctuary Records Group

Why?: ‘Cause Jack Black trashes the guy who's playing their
music in the movie High Fidelity. One of the funniest scenes in
movie historv. Anyway, it's from a brand-new album called
Dear Catastrophe Waitress. I'll bet any amount of money most
of you will avoid this like the plague, but you'd be making a
huge mistake. This song is like really catchy Theyv Might Be
Giants crossed with Simon & Garfunkel and The Walkmen.

R&R November 21, 2003

ally. First, I, Mr. "Let’s Explore New Territory,” had not even
considered that OutKast could work at the format. Second,
someone with better foresight did. To be followed rapidly by
others who were not afraid to take a chance (what the format
is all about, by the way) on something that seemed way be-
yond the box.

So, how ‘bout some more songs radio could play? [ dare you.

The Crystal Method

Track: “Born Too Slow”
Label: V2

Why?: Their last album, Tweekend, was a cult favorite, al-
though radio didn’t seem to care. But the boys definitely have
a history at the format, and the new album, Legion of Boom,
will bring them back to broadcasters. That is, if the broadcast-
ers open up just a teensy-weensy bit. “Born Too Slow” brings
The Crystal Method back into radio-friendly territory. Rave-y?
Yes. But not too much for the electronica-phobic. A happy bal-
ance with a hook. If V2 gives this disc the same loving care
and attention it gave The White Stripes, well, we’lt have a nice
big fat hit by the end of Q1.

I'msorta surprised it hasn 't made it into a car commercial yet.
Produced by Trevor Horn. You may remember him as the man
who made Yes a household name at Alternative (fer cryin”out
loud!) in the '80s and who was last seen producing Russian
teen/underwear sensations T.A.T.U.

The few, the proud, the brave: Judging by the single-digit
spins, I'd say only a smattering of specialty play. Yer all yellow!

9 N .
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SIS

.S sow =as o The Polyphonic Spree
g T Track: “Light and Day”
i = wwsziwrc Label: Hollywood

Why?: Good question. Fans have described them as a cross
between The Flaming Lips and The Beach Boys. My question
is, how do you get two dozen bandmembers onstage? If the
song sounds familiar, it's because you heard it in a recent Volks-
wagen Beetle TV spot. And if we've learned nothing else this
year, it’s that TV spots rule! Besides, how can you not like a
band with a theremin player? They’re from Dallas by way of
Up With People. Geordie Gillespie is out there right now try-
ing to convince radio this song can work. He’s right, and you're
wrong if you doubt him.

The few, the proud, the brave: Only two brave souls so far:
KHRO/EI Paso and WWCD/Columbus, OH. The rest of you
are chicken!

Basement Jaxx
Track: “Cish Cash”
Label: Astralwerks

Why?: A couple of years ago Astralwerks rep Jenni Sper-
andeo used to start her day by strapping on a helmet and run-
ning headfirst into a brick wall. She was trying to get radio to
play, ironically, “Where’s Your Head At” from the album Rooty.
It was a tremendous effort on Jenni’s part, and she had some
small victories in select markets, but radio was oblivious for
the most part. Then Jenni went to Virgin, and Basement Jaxx
went back to the studio. The new album, Kish Kash, is even
funkier and more progressive rockier/dancier than the last one.
Way too scary for most of you, but you really, really, really need
to listen to “Cish Cash.” It's hooky and a hit, and you'll recog-
nize the vocals right away: Siouxsie Sioux.

The few, the proud, the brave: WFENX/Boston and KROX/
Austin are the only two commercial stations in the entire coun-
try toying with this? Whassamatterwityou?

e\
<

' >

‘n Mandy Moore

7 .
,'J % . Track: “Senses Working Overtime”
J4 & Label: Epic

Why?: That’s right, Mandy Moore covers “Senses Working
Overtime” by XTC. She also does a nice job with “Whole of
the Moon” by The Waterboys. The album is called Coverage,
for obvious reasons, and also contains songs by Joan Armatrad-
ing and Joe Jackson. Right now you're rolling your eyes and
maybe even laughing out loud, but you'd demonstrate own-
ership of some hefty brass balls if you gave this a spin (which
you won't). My theory about how these songs made it to the
new album? Her manager, Jon Leshay. Some of you may re-
member him from his halcyon days as the uber Alternative
promo dude at Elektra Records, and then Columbia. I have it
on good authority my theorv is correct.

The few, the proud, the brave: None ot you. Yet.

LA AL ]

SOME POOP WITH M
TRIUMPH 2w =

’ 3

P = 3

. 3 Triumph The Insult Comic Dog
e 727 Track: “| Keed”

- TF®  Label: Warner Bros.

Why?: ‘Cause it you don't, you'll have your programmer’s
license taken away. The album, Come Poop With Me, is hilari-
ous, and the bonus DVD is even more hilarious. If vou're a
fan, how could you not find room for this? The sony is actual-
ly one of the bonus tracks “hidden” at the end of the disc. Track
No. 21, actually. At the very least, have your morning show
deal with it. The song sends up every cultural musical icon
working today, and some who aren't. It’s a rap rock kinda thing,
You'll love it.

The few, the proud, the brave: Twenty-nine stations are fool-
ing around with a few spins, but only one person dared to add
it last week: Mike O’Connor at KTCI./Denver. I poop on the
rest of you!

TALK BACK TO R&R!

Do you have questions, comments or
feedback regarding this column or other issues?

Phone: 310-788-1668

E-mail: miolkoff@radioandrecords.com
Fax: 310-788-1673
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BB e e vess S e Ee g | Most Added
1 € LINKIN PARK Numb (Warner Bros.) 2675  +135 197269 12 750 | Wwwrradds.com
3 e BLINK-182 Feeling This (Geffen) 2466 +86 181260 7 79/0 ARTISTTITLE LABEL(S) ADDS
6 0 THREE DAYS GRACE {l Hate) Everything About You (ive/ 2375 +123 170656 23 1212 APERFECT CIRCLE The Qutsider (Virgin) 32
2 4 STAIND So Far Away (Flig/Elektra/FEG) 2330 177 173792 23 73j0 | CRYSTALMETHOD Born Too Slow (V2 25
4 5 TRAPT Still Frame (Warmer Bros. 220 13 MBS 20 720 | ke nmean el o
5 6  APERFECT CIRCLE Weak And Powerless (Virgin/ 2101 220 148465 16 750 | FopFIGHTERS Daring Nikki osnellBCA) g
7 o PUDDLE OF MUDD Away From Me (Geffen) 1998 +45 139761 6 71 BRAND NEW Sic Transit Gloria...Glory Fad (Triple Crown/Razor & Tie) 8
12 @ OFFSPRING Hit That (Columbia) 1892  +378 138343 3 810 | GODSMACK Re-Align (Reputlic/Universal 1
1 o JET Are You Gonna Be My Girl (Flektra/EEG) 1821 +150 134580 12 1112
10 @ SWITCHFOOT Meant To Live (Red Ink/Columbia) 1796 +68 102980 20 10/2
9 11 LINKIN PARK Faint (Warner Bros.) 1751 -69 147235 34 7310
8 12 WHITE STRIPES The Hardest Button To Button (7hird Man/V2) 1730 151 118614 22 14/0
13 @ P.0.D. Will You (Atlantic) 1612 +21 93492 9 71/0
23 m RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 1468 +395 109235 3 7713
15 @ STROKES 12:51 (RCA) 1419 +7 113N 1" 63/0
17 @ HOOBASTANK Cut Of Control (Island/IDJMG) 1414 +47 78288 6 FAlL:
18 m KORN Right Now (£pic/ 1355 +103 91256 ) 60/2
16 18 AUDIOSLAVE Show Me How To Live finterscope/Epic) 1351 42 131368 24 56/0 Most
12 19 NICKELBACK Someday (Roadrunner/IDJMG) 1346 -269 90905 16 50/0 Increasedplays
21 @ AUDIOSLAVE | Am The Highway fInterscope/tpic/ 1258 +139 80688 9 685 —
20 @ STONE TEMPLE PILOTS AllIn The Suit That You Wear (Atiantic) 1208 +55 72451 5 B30 | o e sens WA
22 @ OUTKAST Hey Yal (rista 183 +103 125307 12 411 | RepHOT CHILI PEPPERS Fortune Faded (Wamer Bros)  +335
25 @ CHEVELLE Closure (Epic/ 1118 +92 68613 10 5911 OFFSPRING Hit That (Columbia) +318
24 24 COLD Suffocate (Flijp/Geffen/interscope) 891 -162 34213 13 49)0 STAIND How Apout You (Flip/Elekira/EEG) +250
29 €D COLDPLAY Moses (Capitol N 878  +111 70856 & &30 ;‘g":{?ﬁ)ﬁ'&:ﬁ‘;’g’ex’;‘ g“r‘l‘ ZZ%%WMG} ::{‘]
26 26 3DOORS DOWN Here Without You (Republic/Universal 732 AN 47906 16 320 | AR Siver And Cold Dreamborks s
32 @) ATARIS The Saddest Song (Columbia) 728 +1 24668 6  50/0 | AUDIOSLAVE I Am The Highway fnterscope/Eoic) +139
27 28 DASHBOARD CONFESSIONAL Hands Down (Vagrant) 123 112 61997 20 45/0 LINKIN PARK Numb (Warner Bros.) . _ +135
0 29 SEVENDUST Enemy V7] 638 108 22977 13 36/0 lg'l‘:im; fs':g‘;;agifo‘;}‘e’ SRR U ) ::ﬁ
28 30  THURSDAY Signals Over The Air (Island/iDJMG) 617 -133 29406 12 43/0
49 @ STAIND How About You (Flijp/Flektra/EEG) 603 +250 50751 2 59/18
34 @ STORY OF THE YEAR Until The Day | Die (Maverick/Reprise/ 598 +7 30310 12 N
36 @ DISTILLERS Drain The Blood (Sire/Reprise/ 580 +83 33452 3 4813
38 @ FOO FIGHTERS Darling Nikki (RoswelyRCA) 579 +93 60671 4 2419
48 @ AFI Silver And Cold (DreamWorks/ 532 +150 41745 2 434
K] 36  FUEL Falls On Me (£pic/ 529 210 38954 17 26/0
42 @ SMILE EMPTY SOUL Nowhere Kids (Lava/ 519 +83 17399 2 44)2
35 38  SOMETHING CORPORATE Space (Orive- Thru/Geffen) 519 -14 21445 6 340
39 € DEFAULT (Taking My) Life Away (TVT) 505  +46 29370 4 3001 Most
(@  NICKELBACK Figured You Out (Roadrunner/IDJMG) 01 <1 260 1 e | Played Recurrents
45 m FINGER ELEVEN One Thing (Wind-up/ 491 +77 26182 5 3415 sRTIST TTLE ABELS me;
33 42  YELLOWCARD Way Away (Capitol) 477 204 21895 16 4110 ' )
21 @ 311 Beyond The Gray Sky (Volcano) 67 o+ 20017 3 a3 | hE ﬂ:{:’:{fjﬂ;iﬁ:{:ﬁf‘gﬂoﬁ;my (i Man/V2) e
40 m IGGY POP Little Know It All Virgin/ 439 +10 24804 4 3N GODSMACK Serenity (Republic/Universal) 948
@ DARKNESS | Believe In A Thing Called Love (Must... Destroy/Atlantic) 387 +47 30895 1 31/5 CHEVELLE Send The Pain Below (£pic/) 907
@  RANCID Red Hot Moon (Hellcat/Warner Bros.) 340 +36 19499 1 2972 EVANESCENCE Going Under (Windup) 805
R w w ams 2w | WSS
37 48  JANE'S ADDICTION True Nature [Capitol) 322 -170 15050 7 24)0 SMILE EMPTY SOUL Bottom Of A Bottle (Lava/ 797
46 49  SEETHER Gasoline (Wind-up) 319 -84 13826 13 18/0 FOO FIGHTERS All My Life (Roswel/RCA) 778
— 50 ILLNINO How Can ! Live (Roadrunner/IDJMG) 279 10 12526 2 18[0 FOO FIGHTERS Times Like These (Roswel/ACA) 103
0 e s Hor sy ol U e e e s o v g oty e | [ Detailed staion playlists for all RGR
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting reporters are available on the web at
st_ation. Songs unreported as adds do r_10t count‘toward overall total stations playing a song. Total Audience equqls Ayerage Quaﬁer Hour Persoqs times number of plays www.radioandrecords.com.
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003,
The Arbitron Company). © 2003, R&R, inc.
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. America’s Best Testing Alternative Songs 12 +
 RateTheMusic.com: =g g r  TOP20 SPECIALTY ARTISTS
Iy, For The Week Ending 11/21/03 e /
: P 1T ~ .
' Persons Men  Women
Artist Title (Label) W LW Familiarity Burn 18-34 18-34 18-34 1. COHEED & CAMBRIA (£qual Vision) “A Favor House Atlantic”
2. DEATH CAB FOR CUTIE /Barsuk/ “The New Year”
LINKIN PARK Numb (Warner Bros.) 4.28 4.35 97% 16% 424 4.28 4.20 3. 1GGY POP Virgin) “Little K It All"
’ irgin) “Little Know
LINKIN PARK Faint (Warner Bros.) 4.23 424 98% 30% 4.29 434 4.24 4. ELBOW /V2 “Fallen Angels"
! alle
SWITCHFOOT Meant To Live /Red /nk/Columbia) 4.16 413 74% 12% 403 4.12 3.93 5. STROKES /ACA) “What Ever Happened""
YELLOWCARD Way Away (Capitol) 416 4.23 68% 7% 3.94 3.96 3.93 6. ADAM GREEN /Sanctuary/S/?G/ " Jessica Simpson”
TRAPT Still Frame (Warner Bros.) 412 412 88% 21% 402 4.01 4.03 7. RYAN ADAMS /Isiand/i0JMG) “So Alive”
THREE DAYS GRACE {I Hate} Everything About You (ive/ 4.11 4.08 89% 17% 4.03 3.94 411 8. ANTI-FLAG fFat Wreck Chords) “Turncoat”
HOOBASTANK Out Of Control lsland/|DJMG) 4.00 4.01 64% % 392 4.10 3.73 9. AFI (DreamWorks) “Silver & Cold”
FUEL falls 0n Me (Epic/ 3.96 4.00 82% 18% 3.96 3.80 410 10. A STATIC LULLABY (Ferret/ “Lipgloss & Letdown”
STAINO So Far Away (Flip/Elektra/FEG) 3.94 391 ‘ 97% 36% 3.85 3.83 3.86 11. SHINS /Sub Pap/ “Mine's Not A High Horse”
CHEVELLE Closure (£pic/ 3.94 3.88 M% 12% 3.92 3.75 4.08 12. RUFIO (Nitro) “White Lights"
BLINK-182 Feeling This (Geffen) 393 401 B2%  13% 374 377 3N 13. PINHEAD GUNPOWDER /Zookout) “New Blood”
3 DOORS DOWN Here Without You (Republic/Universay) 381 386  96%  30% 388 377 398 14. PHANTOM PLANET /Daylight/Epic) “Big Brat”
NICKELBACK Someday (Roadrunner//{DJMG) 391 387 96% 31% 375 3718 373 15. A PERFECT CIRCLE (Virgin) “The Outsider”
COLD Suffocate (Fiig/Geffen/nterscope) 391 392 17% 15% 389 393 385 16. DENALI (Jade Tree) “Hold Your Breath”
DASHBOARD CONFESSIONAL Hands Down (Vagrant/ 389  3.93 84% 16% 373 358  3.86 17. RUBICON /Wildside/Smart) "Rock Star (Yeah Yeah)”
EVANESCENCE Going Under Wind-up) 380 383 98% 42% 382 389 377 18. S.T.U.N. (Geffen/Interscope) “Annihilation of the Generations”
A PERFECT CIRCLE Weak And Powerless (Virgin) 380 377 B0%  20% 378 379 376 19. SUN KIL MOON (Jer Set/ “Last Tide"
OFFSPRING Hit That (Columbia) 380 - 8% 8% 373 380 365 20. AZURE RAY (Saddle Creek) “The Drinks We Drank Last Night”
P.0.D. Will You (Atlantic) 3.76 3.81 78% 15% 364 - 362 3.65 Ranked by total number of shows reporting artist.
e /
AUDIOSLAVE | Am The Highway (/nterscope/Epic) 3.75 3.54 12% 16% 3.66 3.63 3.68
ODUTKAST Hey Ya! (Arista) 374 - 80% 22% 3.75 3.72 3.77 4 h
AUDIOSLAVE Show Me How To Live finterscope/Epic) 3N 3.57 90% 32% 3.62 3.70 355 Record Of The Week
JET Are You Gonna Be My Girl (Flektra/EEG) 369 355 7%  20% 363 356 369 ARTIST: Coheed & Cambria
PUDOLE OF MUOO Away From Me (Geffen) 365 361 78%  15% 358 358 358 TITLE: In Keeping Secrets Of Silent Earth: 3 -
STONE TEMPLE PILOTS All In The S (At 3.53 3.62 50% 9% 3.50 3.54 3.46 LABEL: Equal Vision 1-&’
Il In The Suit... (At/antic, d . d . d . . . i A
! ’ ' With In Keeping Secrets of Silent Earth: 3, the second » .. |
GOOSMACK Serenity (Republic/Universal) 3.51 3.55 86% 28% 3.40 3.35 3.45 Equal Vision release from Coheed & Cambria, the four-piece - *g’“‘;'- ”“w.
STROKES 12:51 (RCA) 346 332 67% 18% 3.39 3.36 342 has ruled the top s_pot at R&R'’s Alternative Specialty chart e _
for two weeks straight. And for good reason — C&C (the band, not the music
WHITE STRIPES Seven Nation Army (Third Man/V2) 3.39 334 97% 53% 3.50 348 3.51 factory) are one of the avant_garde punk/emo/hardcore/what_have.you bands
KORN Right Now /Epic) 335 327 68% 19% 341 318 364 like Thursday,Thrice and Te_lking Back Sunday vs_/ho ar_e_crossbre(_eding genres and
pushing the somewhat staid pop punk world in exciting new directions. A con-
WHITE STRIPES The Rardest Button... (Third Man/V2) 321 3.10 80% 31% 3.22 3.16 3.26 cept album of sorts, Silent Earth: 3 is full of stark environments, songs that qo
Total sample size is 460 respondents. Total average favorability estimates are based on a scale of 1-5. (1=distike very much, 5 = like very on for days and the sEranger androgynous VQCflf of frontman E:Iauc‘i‘lo Sanchez.
much). Total familiarily represents the percentage of respondents who recognized the song. Total burn represents the number of Dive into songs like "A Favor House Atlantic,” “The Crowing” or "Blood Red
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based Summer” Bands like this are waging a war against the status quo; you can be
on persons 12+ Persons are screened via the Internet. Once passed, they can take the music test based o the format/music preference. part of the revolution or be left behind by your listeners. As Sanchez says in
RateTheMusic.com results are not meant to replace calfout research. The results are intended to show opinions of participants on the the the sprawling title track, “Man your battle stations.”
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by — Frank Correia, Rock Specialty Editor

\calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. g
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JOHN SCHOENBERGER

TRIPLE A

jschoenberger@radioandrecords.com

PART Two OF A Two-PART SERIES

Big Ideas, Small Budget

More nuts-and-bolts ideas you can use

ast week’s column revisited the “Big Ideas, Small
Budget” session held during the Triple A Summit this
past August. The panelists explored and shared their
ideas on ways to brand and market a station on a lim-

ited budget.

The first column covered some spe-
cific ideas that can help a station get
results on a variety of levels and, in
many cases, actually make the station
some money in the process. This week
we continue in that same vein.

Once again, the pan-
el was moderated by
Media Positioning’s
Keith Cunningham
and consisted of KPIG/
Monterey PD Laura
Hopper; KFOG/San
Francisco Marketing
Director Jude Heller;
Northeast Broadcasting

Director/Programming
Nicole Sandler, WMVY/
Cape Cod, MA Station Manager Bar-
bara Dacey; KBXR/Columbia, MO
PD Lana Trezise; and WFPK/Louis-
ville PD Dan Reed.

Triple A’s Unique Needs

It is Cunningham’s belief that pro-
motional opportunities are around
every corner. [t just comes down to
training yourself to see things that
way. Any news story or important
event in your market has the poten-
tial to become a great promotional
opportunity for your station.

“Of course, this format needs to do
things that are in line with the mature
sensibility of the listener profile, while
Active Rock, Alternative, Hot AC and
CHR can be more outrageous, edgy
and controversial,” Cunningham said.

“I asked the panelists to take a look
at their local newspapers and come up
with a promotional idea that wouldn't
cost them any money to do. The idea
was to demonstrate that promotional
ideas are everywhere.”

Reed explained that his city and
county had just merged their govern-
ments, so Louisville was now the 16th
largest city in the U.S. There were
some major budget constraints during
the transition, and one of the things
that had fallen by the wayside was the
roads.

“They are in really bad shape; the
potholes are awful,” Reed said. “It's
more than just an annoyance; it is get-
ting to be a genuine hazard to drive.

Lana Trezise

Because of this, there was a ground
swell of public concern. The mayor re-
funded the roads department and
made the pothole problem his No. 1
priority. He even assigned a pothole
task force to address the problem and

Dan Reed

named a brand-new roads depart-
ment supervisor.

“My idea was to have a contest
where listeners could e-mail in 50
words or less the most colorful expla-
nation of what they consider to be the
worst pothole in town. The station
staff would judge, and the winner
would receive four new tires and
shocks from the Highland Service
Center, which is one of our underwrit-
ers. The winner would also get to go
out with the new roads department
head and fill in the hole. Could be
some great photo ops.”

At the time of the session, the furor
around the California recall vote was
in full swing, and Trezise came up
with the idea of putting together a
promotion around it. “1 thought we
could do a takeoff on Fantasy Football
and do a Fantasy California Guberna-
torial Election game,” she said. “Peo-
ple could come to our website and
place their bets on the 130 or so can-
didates running. The gimmick is that
we would require that the winner be
a registered voter. It's all about civic
duty.”

The Big Bang

Cunningham next asked Heller to
recount what went into organizing
KFOG's annual benchmark event,
Kaboom!, a concert, fireworks show
and all-day expo that draws 350,000
people. The perception is that, sure, a
big station like KFOG can pull some-

Barbara Dacey
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thing like that off, but in fact it really
doesn’t cost the station any money,
and it even makes money each year.

“First off, all the promotions and
events KFOG does in our market start
withabudget of zero,” Heller said. “It
really is all about big ideas and zero
budget, because the promotion has to
pay for itself. It starts with an idea for
how to brand or market the station or
relate to our listeners — that has to be
first. When we think it's a good idea,
the sales component can come into the
picture.

“Every department at
the station gets involved
in the planning and bud-
geting, and we al} have
to work together to
make it happen. If it is
not a team effort with a
single vision, it will nev-
i er work. If evervone is
not involved — that in-
cludes the labels and
their bands —don't bother trying to do
it.”

Heller said that each promotion is a
role of the dice and that you have to
adjust your budget as you go along,
butif voudon’tapproachitasan event
that will at least break even, you have
to rethink whether it's worth doing.

The other key is to make sure that
you are honoring your event partners
to make sure that it is a success for ev-
eryone involved. Then you will be able
to go to them next year to do it again.

“We ended up spending $486,000
on Kaboom! this year, but that’s only
because we can get enough back in
sponsors and underwriters to cover
that and make us a little money too,”
Heller said.

“Lastly, if the panelists didn’t thank
the record labels enough for the sup-
port they always give us, [ will say
thank you again. Without their sup-
port and their acts, virtually none of
these things would ever get off the
ground.”

Keep On Truckin’

“The key here is that the idea has to
come first,” Cunningham said. “There
is so much pressure from sales clients
these days about added value that you
have to be careful not to fall into the
trap of putting the cart before the horse
just to satisfy an important client. You
are courting disaster if you do.

“The best promotions usually start
with the programming department

www americanradiohistorv com

and, in the long run, do the most for
your clients without compromising
the station’s on-air product.”

Heller agreed, saying, “I think that
attitude has to start with the GM of your
station. Our GM, Dwight Walker, as-
sures me, PD Dave Benson and Asst. PD
Haley Jones that programming drives
our radio station, and that makes all the
difference in the world.”

One of the most important benefits
of a great promotion is the branding
aspect. A great promotion can be a
way to present and focus the person-
ality of your radio station. WFPK uses
an interesting twist on the station
vehicle idea.

“We have a staff member who do-
nated his 1964 Ford pickup truck,
which was in pretty good shape,” said
Reed. “We traded with a local auto
bodv shop and painted it one of the
station’s colors, purple. We also add-
ed our station logo. It's kinda gaudy
and tun and meant to be the antith-
esis of all the other station vehicles in
town, which are huge and shiny and
brand-new.

“We put staff members in the back
at concerts and say, ‘The 'FP’K pickup
will be broken down tonight in front
of the Palace at the Coldplay show.
Come on down to get stuff.” It's be-
come synonymous with the station.
Listeners want their picture taken
with it and so on.”

The Spin Factor

Cunningham took a few minutes to
talk about what KBCO does to take a
standard promotion and make it big-
ger than life. “They have something
called World Class Adventures,” he
said. “It's nothing more than a gener-
ic flyaway for some winners to go see
aband in another place, but by spend-
ing as little as 5100, they make it into
a sexier promotion.

“Sav KBCO gets a flyaway to see
Sheryl Crow in Hawaii. They throw in
extra money so the listeners can rent
mountain bikes while they are there.
That makes it special, and it also fits in
with the lifestyle of the station. Now it's
a promotion to send you to Hawaii to
mountain bike down a volcano, and

while you are there you get see Sheryl
Crow perform. It’s all in the spin.”

Cunningham then brought up the
idea of buzz. “Buzz is unaided word-
of-mouth recall caused by something
that your station does — whether it’s
a morning show bit or a marketing
campaign or whatever,” he said. “You
have to think of your radio station as
a marketing vehicle to help create this
kind of buzz.”

Dacey talked about how she and
her staff focus on WMVY’s location as
an imaging angle. “We make a contin-
uous effort to present ourselves as a
musical oasis, so to speak, because we
are broadcasting from Martha’s Vine-
yard,” she said.

“We do a bumper-decal campaign,
and because people like to identify with
the Vineyard, we are seeing more and
more of our decals around the region.

“We also use our website to get this
image across, because the Vineyard is
a great destination for many people.
It's an image that represents the cool-
ness we want to take advantage of
while not seeming exclusionary.”

Get A Clue

Trezise explained some of the
things her station does to get the word
out about KBXR. “ think our product
is our single biggest viral-marketing
tool in creating a buzz,” she said. “To-
day there are so manv entertainment
choices, and we have to be extra fo-
cused to remain top-of-mind.

“We also try to create as much buzz
as possible in and around the college
campuses. Because Columbia is a very
connected — literally —town, having
asophisticated website and streaming
the station make a big ditterence.

“In addition, we are locally owned
and operated, and we try to take ad-
vantage of the positive things that im-
plies as much as possible. Our owners
are very active in the city, and they en-
courage my fellow programmers and
me to attend important business and
civic events that allow us to get more
connected to the decisionmakers.

“It’s all about trying to make your
listeners think that you sort of have a
clue.”

AH! atiantic artist Joe Firstman recently performed a 75-minute set for 125
listeners, clients and WMMM/Madison staffers. Pictured here are (I-r)
WMMM’s Tom Tueber, Ryan Arnold, Gabby Parsons and Ray Quinn and
Firstman.
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WS WS st e e BB e Wi S Y| Most Added
3 €  SARAH MCLACHLAN Fallen (Arista/ 470 +24 33057 10 190 www.rradds.com
o ARTIST TITLE LABEL(S) ADDS
- ;"E”“':Vglag"g‘:m;gz: g,’g/’”"”“””"’ I g:g FIV FOR FIGHTING 100 Yess (e Cobmbi 12
e ) WARREN ZEVON Keep Me In Your Heart (Artemis/ 5
6 o JASON MRAZ You And | Both (Flektra/EEG) 398 +28 16877 21 1910 JOE STRUMMER Coma Girl (Hellcat/Epitaph) 2
4 5  BEN HARPER Diamonds On The Inside (Virgin) 396 -31 14710 16 25/0
5 6  JOHN MAYER Bigger Than My Body (Aware/Columbia) 385 -33 26586 15 18/0
8 o SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 374 +9 21280 ] 23/0
: 10 o HOWIE DAY Perfect Time Of Day /Epic/ 362 +50 15623 14 22/0
11 0 COUNTING CROWS She Don't Want Nobody Near (Geffen) 336 +27 17118 4 241
7 10 JACK JOHNSON Wasting Time (Jack Johnson Music/Universal) 331 -38 23056 20 20/0
L2 m DAVE MATTHEWS Save Me (RCA) 300 +21 174317 b 22/0
| 9 12 STING Send Your Love (A&M/interscope/ 296 -48 11660 13 20/0 Most
14 @ WALLFLOWERS Closer To You finterscape/ 272 +11 11603 21 180 | fpcreased P[ays
13 @ LOS LONELY BOYS Heaven (0r) 270 +6 10482 16 20/0 TOTAL
18 ) TRAIN When I Look To The Sky (Columbia) 256 +24 12504 11 180 | amst e cageLs INCREASE
15 @  JOE FIRSTMAN Breaking All The Ground /Adlantic) 255 +6 8762 g 1810 JACK JOHNSON Taylor (Jack Johnson Music/Universal +56
| 20 ) STEREOPHONICS Maybe Tomorrow (V2/ 250 +33 11190 4 16/0 L{I[\]I‘éVLE[llr)iAFrG:eTrfleNcé T}Igg 3:8?:&/%/&/”/”1113} :ig
L (18] COLDPLAY Moses (Capito) 248 +1 11840 6 1510 STMOUNTAINSOUTH Rein Come Down (Dreamiborks)  +43
17 19 DIDO White Flag (Arista) 240 -8 15882 17 9/0 COLDPLAY Clocks (Capitaf 37
21 @ GUSTER Careful (Palm/Reprise/ 222 +7 6813 3 2110 STEREOPHONICS Maybe Tomorrow //2) +33
23 @ VAN MORRISON Once In A Blue Moon (Blue Note/EMC) 216 +17 7230 8 1710 JASON MRAZ You And | Both (Flektra/EEG) +28
22 22 BARENAKED LADIES Another Postcard (Chimps) (Reprise/ 212 1 11115 10 14/0 COUNTING CROWS She Don't Want Nobody Near (Geffen/)  +21
| 19 23 LYLE LOVETT My Baby Don't Tolerate (CurtyLost Highway) 209 13 8878 g 13j0 | SARAHMCLACHLAN Falen (Arists) +24 |
| @  JACK JOHNSON Taylor (ack Johnson Music/Universa) 174 +56 7532 1 157 | 'RAINVhenllockTo The Sky (oumbia il
26 @ THORNS Blue /Aware/Columbia) 174 +5 10894 4 14/0
24 26 DAMIEN RICE Volcano (Vector Recordings) 173 -9 9008 1" 18/0
27 @ MAVERICKS | Want To Know (Sanctuary/SRG) 159 +14 6141 5 1311
25 28  PETE YORN Crystal Village (Columbia) 152 21 12239 20 13/0
‘ 28 @ MATCHBOX TWENTY Bright Lights (/At/antic/ 149 +11 11210 2 3i0
| @ RICKIE LEE JONES Second Chance (/2) 146 +16 2927 1 11/0 Most
‘ 25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the Played Recurrents
airplay week of 11/3-11/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the
larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds TOTAL
Jfficially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals | ARTIST TITLE LABEL(S T
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons | COLDPLAY Clacks (Capital) 218
used herein with permission from the Arbitron Company (© 2003. The Arbitron Company). © 2003. R&R, Inc NICKEL CREEK Smoothie Song (Sugar Hil 172
Ne w & Acti ve TRAIN Calling All Angels (Columbia) 155
! JASON MRAZ The Remedy (I Won't Worry) (Elektra/EEG) 147
ZIGGY MARLEY Dragonfly (Private Music/AAL) RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) MATCHBOX TWENTY Unwell (Atlantic) 146
Total Plays: 140, Total Stations: 15, Adds: 1 Total Plays: 88, Total Stations: 4, Adds: 0 MAROON 5 Harder To Breathe (Octone/J) 145
THRILLS One Horse Town (Virgin/ CRACKER Duty Free iMusic) GUSTER Amsterdam (Gonna Write You A Letter) (Palm/Reprise) 136
| Total Plays: 133, Total Stations: 16, Adds: 1 _ _ Total Plays: 80, Total Stations: 6, Adds: 0 COLDPLAY The Scientist (Capitol) 110
| JOHN EDDIE If You're Here When | Get Back (Thrill Show/Lost Highway) SEAL Waiting For You (Warner Bros.) JACK JOHNSON Flake (Enjoy/Universal) 99
Total Plays: 120, Total Stations: 14, Adds: 1 Total Plays: 79, Total Stations: 6, Adds: 0 TORI AMOS A Sorta Fairytale (£pic/ 98
JOHN HIATT Circle Back //I{ew West) NELLY FURTADO Powerless (Say What You Want} (DreamWorks) _ S
e oy o 1
Total Plays: 93, Total Stations: Q?Addi/ﬂ Total Plays: 7t[]S TozalISete/aZ:)ilfss:cg,pf\/dds: 0 reporters are _avallahle on the web at
www.radioandrecords.com.

| Songs ranked by total plays | I

: — —iiE :
x TR~ 3
H FIRST COYT XIS THE DEEPEST 5
BDS Tracks 5* (biggest spin gainer in top 20)
= R&R Tracks 7* '
Great Early Callout E
': Faom Ta vpcoming AEM Hxcomns meieass First WEEk Sales = 250,000”' :
RSl THE VERY BEST OF SHERYL CROW =
::j Propuceo uy Joun Suanks. Warrrew sy Car Stevens. :-
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY

TRIPLE A TOP 30 INDICATOR

o November 21, 2003

Most Added’

www.rrindicator.com

PD/MO 8|II Gruher -

UMMES
NG

PD: Scott Artough
MD: Keefer
No Adds

APD/MD: Mike Woit
10 FIVE FOR FIGHTING

MD: Brian James
FLEETWOOD MA(
EASTMOUNTAINSOUT

SEAL

KBAC/Albuguerque, NM*
PD: Ira Gordon
MA W l K
VE FOR FIGHT NG

KGSR/Austin, TX*
DM: Jeft Carrol

PD: Jody Denberg

APD: Jyl Hershman-Ross
MD: Susan Castle

10 TOM PETTY & THE HEARTBREAKER.
5 MATTHEW RYAN

WRNR/Baltimore, MD
OM: Jon Peterson
PD: Alex Cumi&hl

PETER GABS

EN TAY WD
KNDZ/Billings, MT
DM. Cam Maxwell
PD’Mp,t‘ggggy Paul

A

KRVB/Boise, 1D*
OM/PD Dan MnCuIIy

WBOS/Boston, MA*
APD/MD Mlchele wllllams
FIVE FOR Fi

WNCS/Burlington
PD/MD: Mark Abuzzahab

STEREOPHONICS
WARREN ZEVON
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WCBE/Columbus, OH
OM: Tammy Allen
PD: Dan Mushalko

MD: Ma V Brennan
AINWRIGHT

\ J ERIC ANDERSEN

WDET/Detroit, MI
PD: Judy Adams
Mb: Marlm Bandyke
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KTBG/Kansas City, MO
PD: Jon Hart
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ROBERT CRAY BAND
FIVE FOR FIGHTING
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KZPL/Kansas City, MO
M: Nick McCabe
PD “Ted Edwards
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14 DAVE
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MD: Aimee Baumer
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3 FIVE FOR FIGHTING
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14 THRILLS
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OM/PD: Tom Brennan
APD: Leo Zaccar!
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STEVE EARLE
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PD/MD: LauraEllen Hopper
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WRLT/Nashville, TN*
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WFUV/New York, NY
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AUTUMN DEFENSE
BEATLES
KINKY

WKOC/Norfolk, VA*
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2 FIVE FOR FIGHTING
EVANESCENCE

WA
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OM: Brian Burns

PD/MD: Ryan "Stash” Morton
No Adds
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MD: Mike Sauter
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KENZ/Salt Lake City, UT*
DM/PD: Bruce Jones

MD: Kari Bushman

No Adds

KPRI/San Diego, CA*
PD/MD: Dona Shaieb
1 FIVE FOR F\GHTING
JACK JOHNSON

APD/MD: Haley Jones
No Adds

KOTR/San Luis Obispo, CA

PD/MD: Drew Ross
4 SSANCIRA WILSON

KTAQ/Santa Fe, NM
OM: Mitch Miller
PD: Brad Hockmeyer
MD: Paddx Mac
WARRER 7E on
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NE
HTING

KRSH/Santa Rosa, CA*
OM.PD: Dean Kattari
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WWVV/Savannah, GA
OM/PD: Bob Neumann
APD/MD: Gene Murreil

1 FIVE FOR FIGH
MAVERICKS
S N

KMTT/Seattle, WA*

PD: Chris Mays

APD/MD: Shawn Stewart
EASTMOUNTAINSOUTH

WRNX/Springfield, MA*
PD: Tom Davis
APD: Dannie Moorhouse
MD: Lesa Withanee
WARREN ZEVON
IVE FOR FIGHTING

KCLC/St. Louis, MO

DM: Mike Wall

PD: Rich Reighard

APD/MD: Brendan McGhee
FLEETWOOD MAC
MAVERICKS

*Monitored Reporters
50 Total Reporters

25 Total Monitored

25 Total Indicator

Added This Week
‘ _,,,l i World Cafe

AI| Castelmnl 215-898-6677

FIVE FOR FIGHTING 100 Years
ME’SHELL NDEGEOCELLDO Fellowship
WARREN ZEVON Keep Me In Your Heart

Acoustic Cafe

TS

Rob Reinhart 734-761-2043
BOTTLE ROCKETS Men And Women

Vl?%SE}( VIE“ESK ARTIST TITLE LABEL(S) ;ﬂ% PL(\Y»S AJ%%?{%E WEF{!ZSRON o STATS|0NSI ARTISTTITLE LABEL(S) ADDS
1 1 JONNY LANG Red Light (A&M/lnterscape) 389 7 2005 11 200 ‘F’\"“’\;;‘E’: ;'EGV*:]Tn:”KGEEm&EYIE:fYS //’Zﬂefe/f%mff/} g
T r .
2 @ REM. Bad Day Mar LR di otz a8 AU EASTMUUNTAINSUUDTH Ran Come Doan (;re:mWOrks} .
4 0 SHERYL CROW The First Cut Is The Deepest (/A&M/interscope/ 315 +24 1426 8 1810 STEREOPHONICS Mayhe Tomorrow (V2) 3
6 o HOWIE DAY Perfect Time Of Day (£prc/ 300 +26 1617 12 15/0 JOSS STONE Fell In Love With A Boy /S-Curve/EMC) 3
3 5 STING Send Your Love (A&M/lnterscope/ 296 47 1476 13 1710 FLEETWOOD MAC Thrown Down (Reprise) 3
9 Q DAVEMATTHEWS Save Me (RCA) 282 +23 1435 5 2012 BEATLES Let It Be (Capitol 3
5 7 JOHN MAYER Bigger Than My Body /Aware/Columbia/ 281 -9 1246 14 16/0
1 0 COUNTING CROWS She Don't Want Nohody Near (Geffen/ 276 +41 1136 3 1810
8 0 SARAH MCLACHLAN Fallen (Arista) 268 +8 1022 7 14/0
7 10 COLDPLAY Moses (Lapitol) 263 -1 1386 5 19/0
10 11 VAN MORRISON Once in A Blue Maon (Blue Note/EMC) 248 -4 908 8 20/0
12 @ LYLE LOVETT My Baby Don't Tolerate (Curb/Lost Highway) 238 +8 1019 8 19/0
15 13 NORTH MISSISSIPPI ALLSTARS Eyes (Tone-Cool/ATO) 209 -1 789 12 19/0
17 @ MAVERICKS | Want To Knaw (Sanctuary/SRG) 207 +5 1029 10 212
23 @ GUSTER Careful (Palm/Reprise/ 205 +27 790 3 171
19 @ BARENAKED LADIES Another Postcard (Chimps) (Reprise) 205 +14 958 8 13/0
14 17 TRAIN When | Look To The Sky /Columbia) 204 17 1056 9 12/0
16 18 JASON MRAZ You And | Both (Flektra/FEG) 203 -3 1437 2 110
13 19  LOS LONELY BOYS Heaven (0r/ 196 -32 1319 18 14/0
20 @ ZIGGY MARLEY Dragonfly (Private Music/AAL) 193 +4 1065 1 15/0 Most
18 21 BEN HARPER Diamonds On The Inside (Virgin/ 192 -7 1368 16 12/0 Increasedplays
22 @ RYAN ADAMS So Alive (Lost Highway/IDJMG) 191 +11 918 4 171 TOTAL
24 € RICKIE LEE JONES Second Chance (V2/ 189 +14 667 6 160 | aamst e wses) e
25 @ JOE FIRSTMAN Breaking All The Ground (Atlantic/ 179 +16 962 5 1211 COUNTING CROWS She Dot Want Nobody Near (Geffer) 41
€D  JACK JOHNSON Taylor (Jack Johnson Music/Universal) 152 +39 1043 1 151 JACK JOHNSON Taylor (Jack Johnson Music/Universal) +39
29 @  THRILLS One Horse Town Virgin) 142 +6 584 3 16/1 NELLY FURTADO Powerless (Say What You Want) (DreamWorks)+ 33
@ AL GREEN | Can't Stap /Blue Note/EMC) 138 +29 449 1 15/0 SEAL Waiting For You (Warner Bros.) +32
27 28 EMMYLOU HARRIS Here | Am (Nonesuch) 136 5 250 4 13j0 | ALGREEN I Can't Stop (Blue Note/tMC) 2
JOHN EDDIE If You'e Here When | Get Back (Tl ShowLost Hghway) 133 +26 87 1 17 %’:J E:;;’;?'ﬂf;’gﬁ‘m’l S y}: %
_ 30  TRAVIS Re-Offender (Epic/ 131 -B 699 g 14/0 HOWIE DAY Perfect Time Of Day (Epic s |
SHERYL CROW The First Cut Is The Deepest (A&M/interscope) +28 |
25 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 11/9 - Saturday 11/15.
© 2003 Radio & Records.
-
Reporters | National
WAPS/Akran, OH KBCO/Denver, CO* KTCZMimeapalis, MN* WCLZ Portand, ME | KFOG/San Francisco. CA° Pro gramm in g

Please Send Your Photos

R&R wants your best snapshots

(color or black & white).

Please include the names and titles of all
pictured and send them to:

R&R, c/o John Schoenberger:

10100 Santa Monica Blvd., 3rd Floor,

Los Angeles, CA 90067

Email: jschoenberger@radioandrecords.com
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Recipe for a great record: Start with
an amazing songwriter with a haunting
voice, add generous portions of guest
artists — like longtime collaborator Tim
Reynolds and Trey Anastasio from
Phish — sprinkle in a string section
and a touch of horns, and you have the
new solo Dave Matthews CD, Some
Devil. And while it's not the rootsy sort
of jam sound the hard-core Dave
Matthews Band fans love, it's a wonderful lock at an-
other side of this versatile performer. # So don’t expect
a DMB album, but do expect to hear a whole new sound
{ from Dave — something a little harder and a little edgier.
But never fear, fans, a limited-edition bonus live CD with
Dave and Tim is included with the CD to satisfy that
DMB craving. Building on the support that began
with his RCA debut album, Under the Table and Dreaming, and con-
tinued through three other studio efforts (plus several live outings),
Dave Matthews never fails to satisfy. The first time | saw him was at
the H.O.R.D.E. Festival in 1994. No one in the audience knew who
he was, but we all knew we needed to remember his name. It didn’t
take long before everyone knew his name.

ON THE

RECORD

Gabby Parsons
MD,_WMMM/Madison

Sarah McLachlan moves up to take =
over the top slot on the monitored Tl’lple A
airplay chart this week as Jonny Lang
holds at No. 2, Jason Mraz increases to

4* Sheryl Crows goes to 7%, and Howie ' NFRH

Day climbs to 8" ... Counting Crows ’;

come into the top 10 at 9%, and Dave RA DI .
i The rest of the :

Matthews is nextat 11* ... |

chart remains rather stationary, with

Train, Stereophonics and Van Morrison showing impressive spin
gains ... Jack Johnson’s new one and Rickie Lee Jones debut ... On
the Indicator airplay chart, Lang holds at No. 1, R.E.M. remain at 2~,
Crow is at 3%, Day moves up to 4%, Matthews climbs to 6*, and Count-
ing Crows and McLachlan round out the top 10 ... Big gainers include
The Mavericks (17"-14%), Guster (23*-15"), Barenaked Ladies (19*-
16*), and The Thrills (29*-26%) ... Johnson, Al Green and John Eddie
debut ... In the Most Added category, the new Five For Fighting song
is off to great start with 18 total adds, while the next track from Warren
Zevon brings in 10 adds ... The Thrills, Eddie, The Mavericks, Ryan
Adams, EastMountainSouth, The Waifs, Colin Blades, The Robert
Cray Band, Matthew Ryan, Joe Strummer and Fleetwood Mac close
some important holes ... Keep an eye on Joss Stone, Cracker, Belle

& Sebastian and The Beatles! . .
— John Schoenberger, Trigle A Editor

armist. Lyle Lovett
waseL: Gurb/Lost Highway

By JOHN SCHOENBERGER / TRIPLE A EDITOR

Other than the fact that he i1s unmis-
takably from Texas, it’s pretty hard
to corner Lyle Lovett in any single musi-
cal genre. Elements of folk, rock, gospel,
jazz, swing, blues and, of course, country
have played equally important roles in
his music over his career.

It all began for Lovett in college: In the
late *70s he was studying journalism and
German at Texas A&M, but he was also
performing covers and some original
tunes at local festivals and clubs. As a
graduate student he traveled to Germany
to study, but music continued to be part
of his life. Upon his return, Lovett began
to pursue music more seriously, and af-
ter a guest performance spot in the 1983
Mickey Rooney TV movie Bill: On His
Own and having one of his tunes covered
by Nanci Griffith, Lovett wound up with
a deal at Curb/MCA.

From 1986 through 1996 Lovett re-
leased six critically acclaimed albums,
including Lyle Lovett. Pontiac, Joshua
Judges Ruth and The Road to Ensenada.
Exposure began largely at Country radio,
but as his musical palette began to grow
more colorful, Lovett started to gain air-
play support at other formats, particu-
larly Triple A. During this period he be-
came a successful touring artist, and
many of his songs began to be covered by
other artists. He also enjoyed some added
notoriety from an ill-fated marriage to
Julia Roberts.

For the past six years Lovett has laid
kinda low, releasing an album of songs he
wrote back in the "70s and early *30s (Step
Inside This House), a live album (Live in
Texas) and a soundtrack (Dr. T & The
Women). Now he finally returns with My

OF THE WEEK

Baby Don’t Tolerate, a new studio effort
that represents just about every musical
well that Lovett has ever dipped into.

The project was co-produced by long-
time collaborator Billy Williams and fea-
tures an amazing lineup of guest players,
including Sam Bush on mandolin, Matt
Rollings on piano, Stuart Duncan on
fiddle, Paul Franklin on pedal steel, Dean
Parks on guitar, Viktor Krauss on bass
and Russ Kunkel on drums. Unlike some
of Lovett's more ambitious productions
with his Large Band, this outing is more
streamlined and focused.

The album contains rockin’ numbers
such as “My Baby Don't Tolerate” and
“Cute as a Bug,” more straightforward
country tunes like “The Truck Song” and
“Wallisville Road,” the tender ballads “In
My Own Mind” and “You Were Always
There” and a couple of rousing gospel-in-
spired songs in “I'm Going to Wait” and
“I'm Going to the Place.” But through
and through, My Baby Don’t Tolerate is
Lyle Lovett, and as far as I am con-
cerned, it’s great to have him back in
action.

Lovett is currently on tour in the U.S.,
with plans to carry on in the new year. He
also has a full schedule of interviews and
TV appearances in support of the album.

R&R Packages The Reach & Frequency You Need!
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Complete
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The leading management daily fax

Radio’'s Premiere Web Site

The Industry’'s Newspaper with the
largest help wanted section

Contact LISA LINARES at llinares@radioandrecords.com or 310.788.1622 for information.
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WK WEEK  ARTIST TITLE LABEL(S) s s Ut | Americana Spotligh t
2 o ROBERT EARL KEEN Farm Fresh Onions (Audium/Koch) 824 +69 5634 by John Schoenberger
1 2 RODNEY CROWELL Fate's Right Hand (Columbia) 745 16 9101 | Artist: Wanda Jackson
3 3 LYLELOVETT My Baby Don't Tolerate (CurtyLost Highway) 708 43 5522 | Label: CMH
’ ' 7 Considered both the Queen of Rockabilly and one of the top women
4 o VARIOUS ARTISTS Just Because I'm A Woman... (Sugar Hil) 703 +35 4103 of country music, Wanda Jackson began her careerin 1951, singing
5 5 MAVERICKS The Mavericks (Sanctuary/SAG) 637 16 5693 Jimmie R.odgers songs on her local Oklahoma City radio station,
KLPR. With the help of fellow Oklahoman Hank Thompson she
6 6  EMMYLOU HARRIS Stumble Into Grace Nonesuch) 622 23 4751 signed a deal with Decca before graduating from high school. Not
o RODR ; 4 fong after, she and Elvis Presley became friends, and he is credited
8 C. TAYLOR & C. RODRIGUEZ The Trouble... (Lonestar/ 611 i 505 with encouraging her to explore the then-emerging rockabilly/rock
7 8 CHRIS KNIGHT The Jealous Kind (Dualtone) 559 .27 5777 ‘n’roll sound. A deal with Capitol in 1956 led Jackson to a string of
z hits over the next decade. In 1971 she became a born-again
9 0 ADRIENNE YOUNG Plow To The End 0f The Row [Addlie Befle/ 509 +4 4536 *“""315!;‘ 4 Christian and started to record gospel albums. The mid-'80s saw a
o ) rockabilly revival in Europe and Japan, and soon Jackson was being
10 @ Sl G L2 iy (s ) 488 +b RS discovered by a new generation of fans. In fact, in 1995 she contributed to Rosie Flores’ Rockabilly
17 m ALBERT LEE Heartbreak Hill (Sugar Hill a65 +46 2248 | Fillyalbum, which led to the two touring together. Jackson now returns with Heart Trouble, her first
. studio album in 15 years. Produced by John Wooler, the disc features duets with Flores and Elvis
12 @  DARRELL SCOTT Theatre Of The Unheard (Ful Light 461 +2 4919 | Costello, as well as guest appearances by Dave Alvin, The Cramps and Lee Rocker to complement
o . her core recording band of Smokey Hormel (guitar), Larry Taylor (bass) and Stephen Hodges (drums).
14 VARIOUS ARTISTS Livin', Lovin', AU f South) 441 " 3523 ) " o o o w . N
@ 0 L, R 3o (e (R R RETI) * Standout tracks include “Heart Trouble,” “Funnel of Love,” “Crying Time” and “Rockabilly Fever.
16 14 TIM O BRIEN Traveler (Sugar Hilj 401 -25 8839
1 15 JOEELY Strests Of Sin (Rounder) 382 7 12623 | Americana News
13 16 JUNE CARTER CASH Wildwood Flower (Dualtons) 379 70 5396 | Ticket sales for MerleFest 2004 began Nov. 11. The lineup is basically set and includes Doc Watson
19 m CHIEFTAINS Further Down The Old Plank Road (Victor/AAL) 376 17 3066 and his son, Richard; Sam Bush; Bosanne Cash; JohnlCowan; The lDeralle(s; Donng The Buffalo:
Bela Fleck & Edgar Meter; Vince Gill; Patty Loveless; Nickel Creek; Tim O'Brien; Lucinda Williams;
23 @ HOT CLUB OF COWTOWN Continental Stomp (Hightone/ 374 +48 1447 | Earl Scruggs; and many more. For all the details log on to www.merlefest org ... Johnny Cash won
o three CMA Awards this year: Best Music Video and Best Song for “Hurt,” as well as Best Album.
15 13 WAYNEHANCOCK Swing Time Bloodshoy U 57 7353 | Cash has now won nine CMA awards — the last in 1969! Cash’s daughter, Kathy, said backstage at
20 20 PATTY LOVELESS On Your Way Home (£pic/ 345 13 2429 | the CMAs that Johnny wasn't sure he liked the video at first, butovertime he learned tolove it. Cash
was also honored in a concert on Nov. 10 at the Ryman Auditorium in Nashville, where he made his
18 21 DWIGHT YOAKAM Population Me (Audium/Koch) 339 30 11139 | Grand Ole Opry debut in 1956. The concert was taped for television by the cable channel CMT ...
Remember that Playboy.com contest asking readers which female country artist they’d like to see
2 @ e e i +2 2583 pose in Playboy? Well, the votes are in, and Shania Twain came in No. 1 with 28% of the vote. Terri
28 @ BOTTLE ROCKETS Blue Sky (Sanctuary/SRG) 324 +50 757 | Clark was second, with Kelly Willis coming in third. No word as to whether Ms. Twain would consider
doing the shoot, but we hear that Clark is considering an offer made by the men’s publication.
24 @ KATE CAMPBELL Twang on a Wire (Large River Music) 320 +8 3331 -
i ) ‘ Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.com. |
21 25  DEL MCCOURY BAND It's Just the Night (McCoury Music/ 300 -40 4541
25 26 MARTY STUART... Country Music /Columbia) 290 3 3113 | Most Added’
27 @ K. SHIFLETT AND BIG COUNTRY Worries On My Mind (Rebej 288 +12 987 ARTIST TITLE LABEL(S, ADDS
@ 181 Rosie Flores Single Rose findependent/ 10
26 THAD COCKRELL Warmth & Beauty (Yep Roc/ 285 +1 2 Bottle Rockets Blue Sky (Sanctuary/SAG) 8
3 €D PAULBURCH Fool For Love Bloadshor) 260  +18 g56 | Little Feat Kickin'It At The Bam (Hot Tomato)
Various Artists Beautiful: Tribute To Gordon Lightfoot (Borealis/Northern Blues)
29 30 MICHAEL RENO HARRELL Closer Home (Dancing Bear) 243 3 1559 Wanda Jackson Heart Trouble (CMH)

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts.
For more information please visit www.americanamusic.org.
© 2003Americana Music Association.

Ryan Adams Rock ‘N Roll /Lost Highway/IDJMG)

Tony Rice The Bluegrass Guitar Collection (Rounder/

Paul Burch Fool For Love (Bloodshot)

Rick Shea & Patty Booker Qur Shangri LA (Tres Pescadores)
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Money and living advice for young adults.

Brand new from Sabo Shows. Saturdays live 1-4 PM
Hear the demo at www.sabomedia.com.

Call to lock up your market.

Get your free copy of David's book

“Smart Couples Finish Rich” when you call.

— Peter Thiel. PD, Entercom/Greenville

“The living and money show
young listeners understand”

—Walter Sabo

SABOMEDIA
831.429.2050

.
wilburentertainment
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State Of The Industry

Sparrow VP draws a clear picture of where the
business is right now

normally do a “state of the industry” piece at this
time each year, but this time around I decided to get
another point of view. Sparrow Records VP/National
Promotions Grant Hubbard is a stalwart of the indus-
try, so 1 dropped by his office and asked him his opin-
ion on what 2003 has meant to Christian music — and

on what lies ahead.

For those of you who do not
know Hubbard personally, he has
been at Sparrow for over six years
now, and he sleeps, eats
and breathes radio pro-
motions, while also hav-
ing ahand in many other
areas at the label. His im-
pact on Christian music
over the last several years
has been incalculable.

R&R: Wit is the state of
Christian radio?

GH: Overall, it is doing pretty
well. As Tlook at the current Chris-
tian formats across the country, we
at Sparrow have been taking a clos-
er look at the fringe formats like
Rock and Inspo and realizing that
we need to do more there. We're in
the process of coming up with ways
to impact those two formats in a
deeper way.

“Songs are on the
charts way too long.
Something needs to
happen to clean that
up for the good of
the industry.”

In my opinion, CHR is struggling
for a true identity. The addition of
praise and worship music to our
hits-oriented playlists over the past
few years has totally changed what
a lot of CHR radio now represents.
Some stations have even moved to
a Hot AC type of programming
mind-set, with a lot of worship mu-
sic infused within.

Then there are other CHR stations
that have begun to move toward a
rock-leaning playlist methodology.

Grant Hubbard

They continue to push a mainline
rock stance, with pop and even
some urban songs thrown into the
mix. The format itself is
growing; it just doesn't
have a down-the-center
identity yet. You have half
the stations doing one
thing and the other half
doing something almost
totally ditferent. That
makes things awkward
from the labels’ perspec-
tive.

R&R: How do you think radio is do-
ing in regard to its effect on the nation-
al charts?

GH: The mind-set behind the big-
ger networks and organizations seems
to be a currents-based system. You
play the hits, spin them for 20 weeks
or so, then move them to recurrent to
help build up your gold library. That’s
a great radio mentality.

Other stations are playing cur-
rents for 24 months until they are
fried and crispy, and then nobody
wants them in their gold library.
What makes the record promoter’s
job difficultis that many smaller sta-
tions look up to larger-market sta-
tions that have this slow-burn men-
tality, when, in fact, playing songs
over the course of several months
burns the listener out on those songs
way before their time.

People latch on to success, and that
will always be the case. In the old
days you couldn’t get a station to add
your record without the question
coming back about what station X
was doing with it or maybe what a
certain PD thought about it. Now no
one asks those questions. It's always,
"What s testing showing on it?” Our
internal testing is not going to show
the local PD anything, but when we
share the results, it comes back as,
"“Well, thats not our market informa-
tion, so it really doesn’t matter.”

R&R: How will the Mediabase nton-
itoring of Christian stations help the
industry?

“You have half the
CHR stations doing
one thing and the
other half doing
something almost
totally different.
That makes things
awkward from the
labels’ perspective.”

GH: We sell 80% of our records
in 20% of R&R’s reporting mar-
kets. That's reality. Our job at the
end of the day is to sell records.
Mediabase being introduced into
the Christian market will help us
do our jobs better.

This business is becoming more
bottom-line-driven, just like many
other businesses are. We can’t do
promotions all the time with many
smaller-market stations simply be-
cause they don’thelp sell very many
records in their markets.

Don’t get me wrong — we have
ministry to accomplish — but if we
don’t keep the power on, there
won’t be much opportunity to ac-
complish ministry. The whole pro-
cess helps us to continue to service
every stationout there that deserves
our product so they can introduce
their listeners to our artists and, in
the end, reach more people.

R&R: Talk a little bit about the gray
area among the big tree formats.

GH: There has always been an
overlap between the AC, CHR and
Inspo charts. It's a conveyor-belt
mentality. We used to see that nine
out of 10 songs that hit No. 1 at AC
would also hit No. 1 at CHR. Today
you'll see a lot of the same songs
cross over to all three formats, but
the same songs won't go to No. 1.

Anissue we're faced with isthatan
artist whohas been around fora while
who only gets played at Inspo radio
usually doesn’t sell many records.
We've had conversations with some
of the leaders at Inspo radio about the

labels” lack of support for them and
their format. The reality is that we give
them as much attention as we can
with respect to what they come to the
table with. They latch on to acts like
MercyMe and Steven Curtis Chap-
man, but those artists have already
blazed the trail at AC radio.

R&R: What about Rock radio? How
is the format growing?

GH: I believe the Rock format is
the future of Christian music. I've
believed that for a long time; its just
happened slower than I thought it
would. Just recently we've had
bands start to hit No. 1 who are also
selling a decent amount of records.

As these outlets continue to do
things better, it will only help the
format grow. Rock music is where a
lot of artists who are now on the
CHRand even AC chartsbegan. It's
that conveyor-belt mentality again.
You listen to certain bands when
you're 20 years old, then get to hear
them again at 35 on a different type
of station.

R&R: How will record-label consol-
idation affect the business?

GH: Nobody really knows what's
going to happen. It’s the wild card.
[t will affect us in some way, just like
when Reunion, Essential and Ben-
sonjoined forces at Provident earli-
er this year. But not any more than
when StarSong came into the EMI
building years ago. The cream will
always rise to the top. Successful
artists will remain just that, no mat-
ter where they are.

R&R: What's going on internally at
the labels? Are there any changes you
Iave witnessed?

GH: Every record that has come
through our system over the last 18
months, the No. 1 thing that every-
one asks is if it will get played at ra-
dio. Radio promotions are becoming
the key to most companies’ market-
ing plans. That's been the case at the
mainstream labels, but not on this
side of the fence, because we didn't
have that mass appeal. We haven't

had the audience until recently, and
that has taken this format to a whole
new place. More listeners always
means selling more records.

R&R: A few years ago PDs moved
songs up and down their playlists quick-
ly, but now it seems the opposite is hap-
pening. What needs to happen there?

GH: I wasa champion years ago for
playing records longer on the air, and
PDs looked at me like  was speaking
French. They just didn't get it. Now
I'm the guy asking why a PD is play-
ing an awful single for 26 weeks with
no end in sight. There has to be more
education as to what truly is great ra-
dio, and we want to play a partin that.

Songs are on the charts way too
long. Something needs to happen to
clean that up for the good of the in-
dustry. It also seems that everyone
is afraid of new artists. If a new song
or project isn’t good enough, that’s
fine, and the labels can live with
that. Butif the artist isn "t given a fair
shake, what does the label do then?
When have we had a brand-new
artist hit No. 1 on the AC chart? With
the exception of Casting Crowns, it
hasn’thappened in a very long time.

R&R: What do you see as the No. 1
obstacle out there to Christian radio’s
continumg to grow?

GH: Programmer education.
There used to be very few program-
mers who knew what they were
doing, but most of the others admit-
ted that they didn’t really know
what they were doing. Now there
are still radio people who don’t
know what they’re doing, but they
think they do. So education needs to
be increased.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 615-244-8822
or e-mail;
rwelke@radipandrecords.com

rocketown

During this season of thanksgiving...
Two powerful new songs from Rocketown:

Chris Rice

"Untitied Hymn (Come to Jesus)”

Shaun Groves

"Twilight"

On your desk now and going for immediate adds
(AC/INSP)!
THANK YOU for sharing the gift of music...

22
Promotions:
Derek T. jones
9994 %24
@rocketownrecords.com

derek@rocketownrecords.com
www rocketownrecords.com
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Opening Act:
Old Man Shattered

Baby band with a big mission

Ibuquerque-based four-piece Old Man Shattered
swung through Nashville this week for a flurry of
photo shoots and press interviews and a live show at
Cannery Row’s vibey Mercy Lounge. The band, signed
to indie label Acoustic Live Entertainment, connected
in November of 2000, when David Meyers (vocals, gui-
tar), Jesse McDermott (drums), David Eiffert (lead gui-
tar) and Ben Shaffer (bass) began playing together as

a rock outfit.

OMS's first album, In Light of Wiio
You Are, gamered local and region-
al success for the band, and the ra-
dio single, “Mr. Prodigal,” went to
No. 1 just a week after debuting at
No. 3 on Christian webcast Massive
Radio; it remained in the top spot
for a month.

OMS released their Acoustic Live
debut, The Other Side of Fear, this
summer and have since then been
out on the road promoting the new
release. On a very early, very rainv
Nashville morning, Tre CCM Up-

through some changes, but we had
the band bug and we knew what we
wanted todo. Itjust blossomed from
there.”

What's in aname: “We were play-
ing a gig ina little town in Colorado,
and we still didn't have a name for
the band,” Mevers recalls. “We fig-
ured we needed to think of some-
thing just so people could recognize
us, so we decided to throw a bunch
of names into a hat. The first one
picked would be it for us. Sure
enough, we pulled out the first one

Old Man Shattered are (in back, I-r) David Meyers. Jesse McDermott, David Eiffert and

(in front) Ben Shaffer.

DATE caught up with frontman Mey-
ers just before he joined the band for
a photo shoot in the city’s down-
town.

The back story: “A few current
bandmembers were doing the
praise and worship thing for our
church youth group in late 1997 in
Albuquerque,” Meyers says. “We
lost a few members and went

and we were all like, ‘No! That's so
stupid.” It was something like Milk-
bone.

“Idon’t remember any of the oth-
er ones, but we went through all of
the names with the same initial re-
action. We finally pulled out Old
Man Shattered, the very last one in
the hat, and we were like, ‘Oh, that's
cool.”

Indie vs. indie label: Mcvers says
the biggest benetit of signing with
Acoustic Live has been the doors the
label has opened for OMS. “It has
taken our music to a whole other
level and audience,” he explains.
“The financial burden has definite-
lv been lightened, and that's been a
huge blessing to the band.”

Typical day: “We just play now,”
says Mevers. Having previously
been responsible for booking their
own gigs, working the merch table
and collecting their cut of the door,
the band is reveling in the frecdom
to focus solely on making music.
Mevers says, “It's like we're a bunch
of kids. It’s like, ‘Here’s the hotel,
here’s where we eat, here’s what air-
port we need to get to.” It's great, and
we're having a blast doing it.”

On writing: Mcyers, the primary
songwriter for OMS, says he really
digs lyrics from bands like Gin Blos-
soms and Fuel. "I love the way they
convey a thought,” he says. He cites
Goo Goo Dolls leader John Rzeznik
as his favorite contemporary song-
writer and his own father, Stacy Mc-
Dermott, as his foremost influence.
“He’s an incredible singer and song-
writer, and my ultimate goal is real-
lv to be like him,” says Mevers.

Self-described style: Mevers ap-
proach to songwriting comes from
personal experience and his attempts
to get inside others” heads. “T try to
write with honesty,” he says. “Iwrite
from a hopeful Christian perspective,
but this life is far from caretree. 1 write
songs about things we deal with and
experience.”

Accolades: Old Man Shattered’s
“Be Magnified,” which Meyers
wrote in memory of Columbine
High School shooting victim Cassie
Bernall, received an award for Best
Religious Song from the New Mex-
ico Music Industry Association in
2001. Meyers explains, “Cassie was
a student, who, when asked wheth-
er she believed in God by the boys
at Columbine, stood up and said
yes. They shot her in the head right
there. This song explored that situ-
ation, and the situation of Paul and
Silas while they were in prison for
preaching the gospel.

 Radio & Records Newsweekly

/The (HH||] Up@

Editor
Lizza Connor

The CCM Upbatc 1s published weekly in R&R
by Salem Publishing, 104 Woodmont
Blvd., Suite 300, Nashville, TN 37205.
Ph: 615/386-3011 Fax: 615/386-3380

2 te y 10t be
oduce ted in tt

Salem Publishing
without 5i

Acoustic Live Entertainment

Entertainment.

323-9803.

An indie in the Roaring Lamb tradition

After stints in band management, live production, promotion and
touring to support his own musical aspirations, Richard Hardin is now
channeling his energy and experience into Nashville-based Acoustic Live

The 2-year-old label, home to Old Man Shattered, was begun with the
intention of nurturing Christian musicians and providing a platform to
launch them to the mainstream marketplace, Hardin tells The CCM Uppare.
Hardin signed OMS, the tabel's flagship band, after hearing their
independent release and, he says, being “blown away by it.”

Acoustic Live, staffed by seven employees and distributed through
Grassroots Music, has plans to release four or five projects in various
genres in 2004. To find out more about the label, check out the website
at www.acoustic-live.com, e-mail info@acoustic-live.com, or call 877-

“In each instance, those people
had the courage to focus not on their
circumstances, but on worshiping
God. That goes hand in hand with
what Cassie did.”

Story behind the song: “Senti-
mental Time,” OMS’s first single
from The Other Side of Fear — now
bulleted on R&R’s Christian Rock
chart — was written as Meyers was
questioning the world and times
around him. He says, “I was read-
ing the newspapers and watching
the news, and it seemed like every-
body wanted God out. They want-
ed prayer out of schools, the Ten
Commandments out of the court-
rooms, etc.

“It seemed that people wanted
nothing to do with God — until
something bad happened, like9/11.
[just thought, ‘How come it's OK to
call on God now, when mavbe we
could have praved to prevent this
kind of tragedy?””

Tour: Since OMS’s album was re-
leased in July, the band has been do-
ing live concerts, radio interviews
and media meet-and-greets to pro-
mote the project. Plans are in the
works for a February 2004 tour hit-
ting both the Christian and main-
stream markets.

Band quirks: Meyers says, “We
are actually goofballs, and we play
pranks on each other all the time.
We're also very friendly. On the
plane to Nashville, we were making
friends with everybody on board.”

Goal: “We're not out to save the
world, we just want to help the
world,” Meyers explains. “We
know we have a message of faith
that's real, and we think people are
looking tor that. We believe we can
convey the message inaway that's
not hokey or goofy, but in a way that
really touches people’s hearts.”

Website: wurvoldmanshattered.cont.

— Lizza Connor

Caedmon’s Call’s Todd Bragg.

CCM UPDATE GALLERY

HANGING OUT WITH THE BALD GUYS Several of Siters Baid's
Essential Records labelmates attended a recent Nashville concert to show their
support for the band. Pictured (I-r} are Silers Bald's Shane Williams, Andrew
Peterson and Marcus Myers, Bebo Norman, Silers Bald's Jason Jacobs, and
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WK WEEK  ARTIST TITLE LABEL(S) PLAS PLAYS G swos | Most Added®
1 1 CASTING CROWNS If We Are The Body (Beach Street/Reunion/ 1545 -7 14 56/0 www.rrindicator.com
2 o NEWSBOYS You Are My King (Amazing Love) (Sparrow/ 1489 +24 14 522 ARTISTTITLE LABEL(S) ADDS
4 9 BIG DADDY WEAVE Fields Of Grace fFervent/ 1399 +42 13 511 THIRD DAY Sing A Song (Essential) 1
5 o DARLENE ZSCHECH Pray //V0) 1375 +68 8 58/4 S. CURTIS CHAPMAN Moment Made_For Worshipping (Sparrow) 10
6§ @ MARKSCHULTZ You Are A Child Of Mine (Word/CurbyWarner Bros) 1371 +81 8 550 '[‘)":JLTE*:“EE“QS““'CE:ETC}’:"‘;";fS(/;;g;’W/””’”’s"’ S 2
ray
g 8 BTy (i) 20 g 5210 1 JARS OF CLAY Show You Love (Essential 3
8 7 FFH Ready To Fly Essential) 1179 -65 15 45/0 STACIE ORRICO (There's Gotta Be) More To Life fForefront/Virgind 3
7 8  MICHAEL W. SMITH Signs (Reunion) 1169 -90 12 450 JEREMY CAMP Right Here (BEC) . 3
2 MR a0t e ma |
e Love rs gL /8 .
10 @ JODY MCBRAYER & JADYN MARIA Never Alone (Nunca Solo) (Sparrow/ 9771 +74 10 36/1 SUPERCHICK | Belong To You (ip0p) 3
17 m STEVEN CURTIS CHAPMAN Moment Made For Worshipping (Sparraw/ 879 +199 3 44110
15 @ JARS OF CLAY Show You Love (Essential) 835 +101 6 3813 M. £
12 13 STACIE ORRICO There's Gotta Be) More To Life (Forefrant/Virginy 804 48 16 3313 os JdPl
14 @ R.ST.JAMES & C. TOMLIN Expressions Of Your Love fForeFront/Searrow) 800 +40 10 xp |INcreasedPlays
1 15 ACROSS THE SKY Found By You (Word/Curb/Warner Bros.) 790 -98 18 320 e
27 D THIRD DAY Sing A Song /Essential) 725 +267 2 apj1y | ARTSTTTE LSS ‘ INCREASE
13 17 ZOEGIRL You Get Me (Sparraw) 650 -147 20 2710 ;Héﬁzﬁgi::gaiﬁnﬁn(fssemaﬁ o oo o +fg;
. . : oment Made For Warshipping (Sparrow/ +
16 18  TODD AGNEW This Fragile Breath (Ardent/ 629 -80 16 2210 MATTHEW WEST More (Sparrou/Universal South) 106
20 19 4HIM Fill The Earth (Word/Curl/Warner Bros.) 563 1 9 25j2 TAIT Lase This Life (ForeFront) +105
23 @ ERIN O'DONNELL Wide Wide World (/npap/ 554 +53 6 252 JARS OF CLAY Show You Love (Essential) +101
25 @@  JOY WILLIAMS | Wonder (Reunion) 545 +61 5 242 :\“AA;E:GS'ZEYW"?EVZ 'thTIZkgfs &U_”’l’;w e Bos) +g’|‘
. o ou Are | \ne {Wora/Lurb/wvarner bros.) +
22 @ NATALIE GRANT Deeper Life (Curt) o4 o ) 2111 pQINT OF GRACE The Love Of Chiist (Ward/CurlyWarrer Bros,) +80
18 23 SONICFLOOD Cry Haly (NO/ 537 -89 23 22/0 JODY MCBRAYER & JADYN MARIA Never Alone (Nunca
29 @ TAIT Lose This Life (Farefront) 527 +105 2 2112 Solo) (Sparrow/ +14
21 25  VARIOUS ARTISTS The Gathering /Essential) 491 66 7 22j0 | DARLENE ZSCHECH Pray (i10) +68
30 @ JEREMY CAMP Right Here (BEC/ 454 +34 2 2313
19 27  NEWSONG Life In My Day (Reunion/ 454 -164 17 20/0 Christian ACtiVity
28 28  CHRIS RICE Smile (Just Want To Be With You) (Rocketown/ 420 -23 28 14/0 i
@@  WARREN BARFIELD Mistaken (Creative Trust Workshap) 413 +60 1 e |7 EESEL
26 30 JEREMY CAMP | Still Believe (BEC/ 415 -59 35 14/0 Stack At 'I‘he 'I‘nn
63 AC reporters. Songs ranked by to(gl g{l)aoy;;or(jthe;i};play g/eek of Sunday 11/9 - Saturday 11/15. Casting Crowns hold on to the No. 1 position for the third
. DU week in a row, this time by a mere 56 plays over Newsboys.
New & Active But don't look for the ‘Boys to be the next chart-toppers:
The next three acts are lined up and ready to stake their
GEORGE ROWE Everlasting (Rocketown) NICHOLE NORDEMAN Even Then (Sparrow) claims for the top spot in all Christian radio. Big Daddy
Total Plays: 382, Total Stations: 18, Adds: 0 Total Plays: 268, Total Stations: 13, Adds: 2 Weave, Darlene Zschech and Mark Schultz are all within
DAVID CROWDER BAND O Praise Him {All This For A King) (Sixsteps/Sparrow) AMY GRANT Out In The Open (Word/Curb/Warner Bros.) 128 plays of No. 2 this week and well within range of
Total Plays: 380, Total Stations: 16, Adds: 0 Total Plays: 259, Total Stations: 13, Adds: 1 becoming the next chosen one. Zschech does have the upper
SCOTT KRIPPAYNE You Are Still God (Spring Hill) CINDY DIANE Walk With Me (CityFarm/ hand at the moment, with 58 reporting stations on her tune
Total Plays: 375, Total Stations: 18, Adds: 1 Total Plays: 251, Total Stations: 12, Adds: 1 “Pray.”
MATTHEW WEST More (Sparrow/Universal South) POINT OF GRACE The Love Of Christ (Word/Curb/Warner Bros.) The men make their moves outside the top 10, with Steven
Total Plays: 344, Total Stations: 18, Adds: 6 Total Plays: 240, Total Stations: 13, Adds: 3 Curtis Chapman (17-11, +199), Third Day (é7-15 +267)
SCOTT RIGGAN | Love You_ Lord (Spinning Plates) PLUS ONE Be |.ove (/ﬂ/]U/]/ and Warren Barfield deb[]tlng at NO. 29 all taklng ad\,/amage
Total Plays: 310, Total Stations: 14, Adds: 2 Total Plays: 214, Total Stations: 12, Adds: 2 of lower radio-release counts as we enter the Christmas
_— — son.
Songs ranked by total plays season

raiseDisc e

Service your singles to every Christian radio station

in the nation with one phone call.

"After listening to all of the TM Century PraiseDisc series so far, | have now decided to ONLY use
TM Century's compilations! The editing and song selections are unmatched by any in the industry
that | have used in the past. | would encourage all Christian DJs and any others that are looking
into adding high quality Christian music to their library to consider TM Century first. This music
is changing the way we feel and live our daily lives. Track #3 on PraiseDisc 004 tells it all by

Avalon, it's a "New Day"... TM Century does it again!"

~ Paul Shupe, Solid Gold Entertainmnet, Indianapolis, IN

Every Christian format... Every Christian station...
Every other week... Only from TM Century!

Amy Wilken, PraiseDisc Manager
972-406-6822 » awilken@tmcentury.com
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WK WEEK  ARTIST TITLE LABELIS PAS  plars  ORART sTONs | WK Witk ARTIST TITLE LABEL(S) A elars "GhanT sTATOns
1 1 STACIE ORRICO (There's Gotta Be)... (Farefront/Virgin) 1023 A7 18 26/0 1 Q SKILLET Savior (Ardent) 519 +23 8 3810
2 2 NEWSBOYS You Are My King {Amazing Love} (Sparrow) 990 -31 14 2310 3 9 JONAH33 Faith Like That Ardent) 461 +29 10 36/2
5 o CASTING... If We Are The Body (Beach Street/Reunion) 813 +55 " 2310 2 3 SUPERCHICK Me Against The World (/npop/ an 31 " 3310
3 4 SWITCHFOOT Gone (Sparrow/ 858 -46 21 2110 4 o THOUSAND FOOT KRUTCH Phenomenen (Tooth & Naif) 420 +20 10 3N
4 5 ZOEGIRL You Get Me (Sparrow/ 825 -48 20 2210 10 9 P.0.D. Will You (Atlantic) 356 +66 1 34/0
7 0 JARS OF CLAY Show You Love (Essential) 137 +55 1 26/0 5 6 BIG DISMAL Reality (Wind-up/ 344 -b4 14 30/0
) 0 FM STATIC Crazy Mary (Tooth & Nail) 705 +1 12 2110 7 ] ANBERLIN Cadence (Tooth & Nail) N 4 9 24/0
8 0 BIG DADDY WEAVE Fields Of Grace (Fervent/ 617 +1 9 19/0 12 o PLUMB Unnoticed (Curby 293 +21 b6 29/0
10 o JOY WILLIAMS By Surprise (Reunion) 613 +81 6 19/0 " 0 BLEACH Get Up (Tooth & Nal) 289 +12 5 320
9 10 NATE SALLIE Al About You (Curb/ 520 -18 16 16/0 6 10 DAKONA Richest Man (Maverick/Warner Bros.) 283 -63 12 250
14 m TAIT Lose This Life (Forefront} 483 +61 5 1710 14 m SPOKEN Promise (Tooth & Nail) 282 +34 9 1810
13 @ JEREMY CAMP Right Here (BEC) 475 +29 K| 2012 15 @ SWITCHFOOT Ammunition (Red Ink/Columbia) 281 +35 13 28/0
15 @ BIG DISMAL Remember {.0.U.) (Wind-up/ 430 +18 19 10/0 @ TAIT Numb (ForeFront) 276 +133 1 3110
17 @ PAUL WRIGHT Your Love Never Changes (Gotee/ 426 +25 b 151 13 14 SLICK SHOES Now's The Time (SideOneDummy) 269 2 9 26/0
18 @ J.MCBRAYER & J. MARIA Never Alone... (Sparrow) 414 +50 4 121 @ PILLAR Further From Myself (Flicker/ 262 +108 1 2316
12 16 TODD AGNEW This Fragile Breath (Ardent) 406 -62 26 1110 8 16 FM STATIC Crazy Mary (Tooth & Nail) 261 ‘54 16 2110
22 m THIRD DAY Sing A Song (Essentiall 400 +63 2 1M 9 17 JEREMY CAMP Take My Life (BEC) 252 -46 16 2310
" 18 MERCYME The Change Inside Of Me /iV0) 385 -145 21 12/0 21 @ DOWNHERE Breaking... (Squint/CurlyWarner Bros.) 239 +36 3 21
27 @ SKILLET Savior (Ardent} 363 +63 2 1314 16 @ ROCK 'N' ROLL WORSHIP... A Beautiful Glow /¥0) 239 +5 13 29/0
19 20 JUMP 5 Why Do | Do (Sparrow) 360 -3 7 1211 20 @ GS MEGAPHONE Venom (Spindust) 238 +25 4 1840
20 21 MICHAEL W. SMITH Signs (Reunion) 328 -15 7 11/0 25 @ STEREO MOTION Rise (Fhicker) 207 +26 16 19/0
24 @ SHAUN GROVES See You (Racketown) 323 +17 16 8/0 29 @ MODERN DAY JOHN Emanate (/ndependent) 204 +34 2 1412
21 23 SWIFT ‘Tilt Met You (Fhicker) 318 -22 " 10/0 28 @ EVERYDAY SUNDAY Lose It Again (Flicker) 186 +24 15 15/0
28 @ JONAH33 Faith Like That (Ardent/ 317 +24 3 910 24 @ HANGNAIL | Aspire (Tooth & Nail) 183 +1 1" 1811
23 @ JEREMY CAMP | Still Believe /BEC) 316 0 28 710 30 @ RADIAL ANGEL Your Name (Squint/CurtyWarner Bros.) 182 +17 12 11j0
16 26  SEVEN PLACES Everything (BEC) 308 -85 25 10/0 27 @ NUMBER ONE GUN On And On (Salvage/Floodgate) 180 +2 bi 14/0
26 27  EVERYDAY SUNDAY Hanging On (Flicker) Jo3 -1 28 8/0 18 27 NATE SALLIE All About You (Curb) 173 -45 21 1/0
30 @ FFH Ready To Fly (Essential) 278 +1 2 10/0 @ SANCTUS REAL Beautiful Day (Sparrow) 167  +126 1 18/8
- @ ACROSS... Found By You (Word/CurtyWarner Bros.) 214 +1 6 80 @ KIDS IN THE WAY Hallelujah (Fiicker) 162 +58 1 15/2
@ R. ST. JAMES... Expressions... (Forefront/Sparrow) 251 +6 1 1001 @ SEVEN PLACES Landslide (BEC) 158 +70 1 16/3
28 CHR reporters. Songs ranked by total plays for the airptay week of Sunday 11/9 - Saturday 11/15. 42 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 11/9 - Saturday 11/15.
© 2003 Radio & Records. © 2003 Radio & Records.
New & Active New & Active
PLUMB Unnoticed {Curt) MATTHEW WEST More (Sparrow/Universal South) STRANGE CELEBRITY Rise (Squint/Curb/Warner Bros.) INSYDERZ Call To Arms (Floodgate)
Total Plays: 247, Total Stations: 10, Adds: 0 Total Plays: 195, Total Stations: 8, Adds: 1 Total Plays: 149, Total Stations: 16, Adds: 1 Total Plays: 91, Total Stations: 14, Adds: 4
SUPERCHICK | Belong To You finpap/ PLUS ONE Be Love finpop/ KUTLESS Treason (BEC/ APOLOGETIX Look Yourself (Parodudes)
Total Plays: 212, Total Stations: 7, Adds: 0 Total Plays: 194, Total Stations: 11, Adds: 2 Total Plays: 131, Total Stations: 14, Adds: 8 Total Plays: 91, Total Stations: 9, Adds: 1
AVALON New Day (Sparrow/) PILLAR Further From Myself (Flicker/ EAST WEST Seven (Floodgate) EMISSARY You Take My Breath Away /lndependent/
Total Plays: 203, Total Stations: 6, Adds: 0 Total Plays: 194, Total Stations: 9, Adds: 0 Total Plays: 130, Total Stations: 15, Adds: 2 Total Plays: 83, Total Stations: 5, Adds: 0
MERCYME Word Of God Speak (/V0) TODO AGNEW Grace Like Rain (Ardent/ BARLOWGIRL Harder Than The First Time (Fervent/ HOLLAND Shine Like Stars (Tooth & Nail)
Total Plays: 201, Total Stations: 6, Adds: 1 Total Plays: 193, Total Stations: 9, Adds: 3 Total Plays: 126, Total Stations: 15, Adds: 5 Total Plays: 82, Total Stations: 4, Adds: 1
JILL PAQUETTE Not The Only One (Reunion/ DOWNHERE Breaking Me Down (Squint/Curb/Warner Bros.) TINMAN JONES Say Goodbye (Cross Driven) TODD AGNEW Grace Like Rain (drdent)
Total Plays: 197, Total Stations: 5, Adds: 0 Total Plays: 188, Total Stations: 9, Adds: 0 Total Plays: 113, Total Stations: 11, Adds: 2 Total Plays: 81, Total Stations: 5, Adds: 1
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LAST TOTAL +1-  WEEKSON  TOTAL www.rrindicator.com
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS CHART STATIONS
ARTIST TITLE LABEL(S) ADDS
1 €@  WATERMARK... Therels... (Creative Trust Workshap) 413 +25 1 211 SKILLET Savior (Ardent) 4
o . SARAH KELLY Take Me Away (Gotee/ 4
4 A g Vo iy () 33«4 8 2010 | 70DD AGNEW Grace Like Rain (4rdent/ 3
6 €©  DARLENEZSCHECH Pray /) 369 +61 8 200 JEREMY CAMP Right Here (BEC/ 2
o . PLUS ONE Be Love {/npap/ 2
3 AHIM Fill The Earth (Word/Curb/Warner Bros.) 364 +18 10 2010 SANCTUS REAL Beautiful Day (Sparrow/ 9
5 5 CAEDMON'S CALL Hands Of The Potter (Essential) 298 12 12 16/0 OUT OF EDEN Love, Peace & Happiness (Gotee/ 2
2 6 SCOTT KRIPPAYNE You Are Still God (Spring Hill) 297 -50 12 1810
8 o M. SCHULTZ You Are... (Word/Curb/Warner Bros.) 260 +22 5 181
" o GEORGE ROWE Everlasting (Rocketown/ 253 +42 4 18/0
9 o VARIOUS ARTISTS The Gathering (Essential) 245 +16 7 1511
14 @ S.CURTIS CHAPMAN Moment... (Sparrow/ 226 +39 3 2013
i 15 @  RIVER Glorious fingrace/ 198 +18 § 150
7 12 JACIVELASQUEZ Jesus is (Word/Curb/Warner Bros.) 185 47 15 1110 ROCk M Oos tAdded
G @®  SHANNON WEXELBERG In The Waiting (Doxalogy) 185 +12 9 130 | wwwrrindicator.com
) ] ARTIST TITLE LABEL(S) ADDS ‘
17 m MARTINS What Mercy Means (Spring Hill 183 +27 4 1310 TAIT Numb (ForeFront) 10 |
18 )  CASTING.. If We Are The Body (Beach Street/Reunion) 175 +20 3 1311 SANCTUS REAL Beautiful Day (Sparrow) 8
: : KUTLESS Treason (BEC) 8
2 6  JAMIE SLOCUM | Cannot Turn Away (Curb) 159 52 17 10/0 PILLAR Further From Myself (Flicker/ 6
13 17 RUSS LEE Satisfied In You (Discovery Hause) 154 42 13 110 BARLOWGIRL Harder Than The First Time (Fervent/ 5
. FALLING UP Broken Heart (BEC/ 5
@ POINT... The Love Of Christ (Word/Curt/Warner Bros.) 138 +38 1 1312 INSYDERZ Call To Arms (Floadgate/ 4
@ CHRIS RICE Untitled Hymn... (Rocketown) 132 +55h 1 14/5 DISCIPLE One More Time (S/ain/ 4
SEVEN PLACES Landsiide (BEC) 3
10 20 TWILA PARIS God Of All (Sparrow) 131 91 18 10/0
21 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 11/9 - Saturday 11/15.
© 2003 Radio & Records.
Rhythmic Specialty Programming
RANK  ARTIST TITLE LABEL(S) InspO MOStAddEd
1 KJ-52 Dear Slm Pt. 2 (BEC/Uprok) www.rrindicator.com
2 T-BONE Still Preachin’ (Flicker/ ARTIST TITLE LABEL(S) Aoos
3 APT. CORE No Such Thing As Time (Rocketown/ CHRIS RICE Untitled Hymn {Come To Jesus) (Rocketown) 5
4 MARS ILL Breathe Slow (Gotee) NICHOLE NORDEMAN Even Then (Sparrow) 4
5 JURNY BIG After All (Uprok) STEVEN CURTIS CHAPMAN Moment Made For Worshipping (Sparrow/ 3
6 DJ MAJ The Ringleader (Gotee/ :?{:I\:}T‘\g;swg:vlhgiovlgl C;mst /CCWo/d/Ct'j//b/WamE/ Bros.) ;
. mpletely Free (Ferven
o R Lo in s i zay CECE WINANS Thirst For You (PureSprings/iN0) 2
8  PEACE 586 God Said It (Uprok/ AL DENSON W/ LISA BEVILL The Arms That Won't Let Go/Great Is Thy Faithfulness (Spring Hil) 2
9 JOHNREUBEN Move (Gotee) BILLY RAY CYRUS Tip Of My Heart (Word/CurtyWarner Bros.) 2
10 PLAYDOUGH Lonely Superstar (Uprok/ WAYNE WATSON Somebody Sing (Sgring Hil) ZJ

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!
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Can Spanish-Language News/
Talk Succeed In The U.S.?

Radio Formula and Radiovisa say yes, and explain why

tis a fact that Spanish-language News/Talk radio has

not been able to make a dent with the Hispanic
listenership in the United States. Clear proof of that is
the downfall of Talk network Radio Unica. The com-
pany had been struggling for a while and recently filed
for bankruptcy. It is difficult to find a News/Talk sta-
tion that has come close to a music-formatted station

in the ratings.

One exception is WAQI/Miami,
which has been known to beat music
stations in the ratings, but only when
Cuban political issues or national U.S.
events have come into play. General-
ly, though, music stations not only
serve as entertainment for the Latin
community in the United States, they
keep people informed during events
of national importance, like Sept. 11,
2001; the war with Iraq; or the recall
election in California.

Spanish-language News/Talk can’t
be written off altogether however.
Though Radio Unica is gone, several
other companies are betting on the for-
matand its potential for success in the
United States. Radio Formula is one
of those companies. The Mexican
broadcast company Radio Formula
Network recently opened offices in
the 1.os Angeles metro area and is sll-
ing its programming, which includes
shows hosted by some of Mexico’s
best known personalities and journal-
ists — among them Mexico’s No. 1
journalist, Joaquin Lopez Dériga.

Another is Radiovisa, an L. A -based
company that produces its own news,
talk and entertainment programming,
which it’s also selling to other stations.
Radiovisa has just purchased KP1.S-
AM/Los Angeles to carry the compa-
ny’s programming 24/7.

But the question remains: Can
Spanish-language News/Talk make it
in the US.? Radio Formula Network
President/CEQ Elias Chavando and

Radiovisa COO Ray De La Garza cer-
tainly believe so. This week they give
us a rundown of their companies and
explain what it will take for this for-
mat to succeed.

Elias Chavando
President/CEQ, Radio
Formula Network

Radio Férmula is a Mexican broad-
cast company that was created for the
public. Company management has al-
ways been very receptive to the pub-
lic’'s wants and needs. The company’s
owners took a look at what people
were demanding, which was informa-
tion, knowledge and talk program-
ming, and they went so far as to
switch their FMs in Mexico to News/
Talk, with great results.

In the U.S., Radio Formula has
spenta lot of money on research tosee
what people want. When the results
came back, they told us that thereis a
niche in the market for this format
because people want information.

People ask me, “Why News/Talk
and not music radio, if music always
wins?” Not true. Throughout the
United States, the highest-rated shows
are news and talk — look at El Cucuy
or Piolin on KSCA /Los Angeles. Once
those shows end for the day, the sta-
tion’s ratings drop. However, our pro-
gramming is somewhat different from
those shows, and we are going aftera
different sort of audience.

1 always say that people can listen

“Spanish-language Talk radio can definitely
succeed in the United States because there is
no one doing Talk radio for the Mexican
population. And that’s what we’re doing: Talk

radio for Mexicans.”
Ray De La Garza

to El Cucuy if they like his show, but
it they want relevant news on what's
happening in Mexico, they now have
a place to get it: Radio Formula. And
we are going after the ratings that the
music stations now hold.

Radio Formula's advantage is that
we don't have to create or invent pro-
gramming; it is already there, and it
has been proven to be successful. It is
a fact that Mexicans like our shows.

If we look at the programming
we're getting from radio and TV sta-
tions in the US,, they lack in-depth
news from Mexico. People have to
wait until 11:30pm to watch Joaquin
Lépez Dériga on Galavision to get
news from Mexico. Through Radio
Formula, they can listen to him dur-
ing the day. Radio Formula offers 75
shows, and stations can choose which
to program.

Information Exchange

Our target audience is Mexicans and
Central Americans living in the US.
Our programming, which is based in
Mexico, will now include more US.
news that may be relevant to them. As
anexample, during the recall elections,
two of our shows, [.6pez Dériga’s and
José Cérdenas’, sent correspondents to
Los Angeles to cover it.

This type of information exchange
is not only important to the Mexican
people living here, but also to Mexi-
cans in Mexico, because there are very
few peoplein Mexico who don'thave
a relative living in the U.S.

With this kind of programming, we
are beginning to blur the border that
separates the two countries. And to
accomplish that, we are requiring our
affiliates to have a correspondent who
will contribute to our shows. For ex-
ample, we have three stations in a
particular city in California that are
competing for our programming, and
we will decide which station we go
with based on which one hires and
keeps a correspondent.

The correspondents who contribute
to our programming will not only be
listened to in their own cities, but all
over Mexico. We realized that, for 30
years, Radio Formula has been serv-
ing Mexico. The next step is the North
American continent. To be able to
reach that goal, we are looking for
partnerships with radio stations with
which we can exchange information.

Covering Central America

Now, why or how are we targeting
Central Americans? We have found

“Radio Formula’s advantage is that we don’t
have to create or invent programming. It is
already there, and it has been proven to be
successful. It is a fact that Mexicans like our

shows.”

Elias Chavando

that the radio and TV programming
that Central Americans — and all of
Latin America, for that matter — grew
up with came from Mexico. | believe
the exception is Colombia, which
didn’t allow programming from Tele-
visa, which is Mexico’s biggest TV
network.

A Guatemalan newspaper recently
did a survev in that country and
found that people in the street knew
who was the Mexican president more
often than they knew the name of their
ownpresident. It's sad to say, but that
happens because they get all their pro-
gramming from Mexico.

We fecl they will like our program-
ming because we're giving them a bit
of what they grew up with. Further-
more, although we don't have affiliate
stations in Central America, we do
have correspondents who will bring us
news from those countries and satistv
the information needs of Central Amer-
icans living in the US.

How can Radio Formu-
la succeed where Radio
Unica failed? What we can
learn from Radio Unica’s
fate is that the network’s
management made the
same mistake three times:
Their philosophy was anti-
Mexican, and it didn't
work all three times. An-
other mistake was that
they designed their programming
based on what management liked, not
what the public liked.

Ray De La Garza
COO, Radiovisa

Spanish-language Talk radio can
definitely succeed in the United States
because there is no one doing Talk ra-
dio for the Mexican population. And
that's what we’re doing: Talk radio for
Mexicans. We are going after markets
wherever there is a Mexican popula-
tion. We're not discounting the rest of
the Hispanics, we're just targeting the
biggest part of the pie.

All of our top shows are relevant
and entertaining, but what it really
comes down to is compelling Talk ra-
dio and Talk radio that anyone can lis-
tentoatany given time. Ifit'sa morn-
ing show, we want families to feel
very comfortable about turning on
that show and not having to worry
about hearing any kind of unwanted
humor with children in the car. It's a
format for evervbody and speaks di-
rectly to Mexicans.

There are other networks out there,
and some come directly from Mexico,
but you can't be relatable to the audi-
ence ifyou live in another country. You
have to be topic-specific. If you're tak-

Ray De La Garza

ing a feed from another country, you're
doing a disservice to your listencrs. If
alistener lives in the United States, how
can somebody on the other side of the
border know exactly what they're go-
ing through? They can't.

Our whole focus is the Mexican
audience. We've spent a lot of time
and effort researching our 24/7 line-
up. It's taken the better part of seven
months to create it. During that re-
search we went to major markets
where Mexicans are the main popu-
lation and discussed with them show
topics we should be talking about, the
stvle of delivery and the sound of the
station. It is not easy to do Talk radio.
It takes certain skills and formulas.

The Biggest Piece
Of The Pie

Right now we have a 24/7 lineup
thatis ready to go, and we're basing ev-
ervthing off our morning show, Gerar-
do Por La Marniana, which
has had tremendous suc-
cess on WKDIL-AM/Wash-
ington. The show has out-
performed the company’s
FM station in the time slot.
We're growing from that.
We've also just added Gigi
Graciette to our program-
ming. She used to host the
show EI'Y Ella on Telemun-
do and did radio in Mexi-
co City for over five years.

Although most of our topics will be
directed toward the Mexican audience,
they are delivered in a style that every-
one can listen to, and the stations will
become everybody’s radio station.

The reason we believe we can suc-
ceed where Radio Unica didn’t is be-
cause if you look at their topics,
they’re about what's going on with
the Caribbean islands. Again, that’s
not where most of the population is.
Radio Unica has a nice station in Los
Angeles, but if the audience is going
to spend time listening, Mexicans are
going to find that the topics are not re-
latable to them.

That's why we're concentrating on
the biggest piece of the pie and why
our topics will be of interest to the
Menican population. This is what we
will do differently.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1670
or e-mail:
jmadrigal@radioandrecords.com
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(D) () 1<~ )\ Radio¥Y Musica News
/ f i \/ J ~_J Danny Garcia
PD, KLEY & KSAH/San Antonio
RR Our San Antonio stations, KLEY (La Ley} and KSAH-AM (Nortefio), had a great summer book.

Among the highlights 7s the fact that our AM station outperformed our
biggest competitor, KROM-FM (Estéreo Lztino), in afternoon drive in the
25-54 demo, which happens to be our target for KSAH. Arbitron indicates
we pulled a 2.8 to Estéreo Latina’s 2.7, cue largely to the efforts of our
legendary drivetime DJ Feder ca Rodriguez Alarcon (no relation to Raulito

Alarcon Jr.), who hosts the 5pm Corridos ¥ Trajedias show. ;Asi que si se

g

i puede! £
§ Very few, if any, music-formatzed AM stations outperform their FM §
. counterparts anywhere in the country, so we're pretty hyped about it. And '

i as far as La Ley’s ratings, they were 3.2 for the same demo and time slot. Danny Garcia i

i 22  David Bisbal, Jackie Gleason Theater, Miami

-

25-26  Jaguares, House of Blues, Chicago

i 26  David Bisbal, Auditorio Fundadora, Monterrey, Mexico
26  Gilberto S. Rosa, Carnegie Hall, New York
26  Victor Manuelle, Club Remys, New York

26 Hombres G, The Groove, Los Angeles Jaguares

26  Temerarios, Cashman Field, Las Vegas

27  David Bisbal, Teatro Galerias, Guadalajara, Mexico
27  Victor Manuelle, Club Levels, Queens, NY

27  Temerarios, Convention Center, Anaheim, CA

28  Jaguares, The Flint Center, Cupertino, CA

28  David Bisbal, Metropolitan, Mexico City, Mexico

ad
28  Temerarios, Convention Center, Palm Springs, CA
28  Victor Manuelle, Noches, New York \
28  Pimpinela, Jackie Gleason Theater, Miami

28  Hombres G, Copacabana, New York Temerarios

28 Banda El Recodo & Vicente Fernandez, San Jose, CA
28-29  Melina Ledn, Centro de Bellas Artes, Puerto Rico
28-29  Obbie Bermiidez, Centro de Bellas Artes, Puerto Rico -~

29  Temerarios, Convention Center, Visalia, CA 3

-
29  Jaguares & Sonora Santanera, Long Beach Arena,
Long Beach, CA
29  Hombres G, Roxy, Boston ‘

29  Banda El Recodo & Vicente Fernandez, Las Vegas Gilberto . Rosa
30 Obie Bermidez, KQ Festival, Puerto Rico

TATIANA ON THE SET atiana recenty filmed a fun video for “Los Marcianos Llegaron Ya,” the
30  Jaguares & Sonora Santanera, Marquee Theatre, Tempe, AZ first single from her latest album, EI Regalo, due out late November The artist, who sings children’s
songs, recently signed a recording contract vith Disa. She’s seen here during filming.

Agree or not,

v T ouvejust
IESCUCHA! \ 9 got to listen. ..

Relevant, entertaining, compelling...
Talk Radio for the Hispanic Community

Affiliation contact:
Ana Salcido
(212) 899-3227

www.radiovisa.com
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CONTEMPORARY TOP25

THIS
WEEK  ARTIST TITLE LABEL(S)

1 CHAYANNE Un Siglo Sin Ti {Sony Discos)
2 JUANES LaPaga {Universal)
3 MANA TeLlevaré Al Cielo (Wamer M.L)
4 SIN BANDERA Mientes Tan Bien (Sony Discos/
b LUIS MIGUEL Te Necesito (Warner M.L)
6 GLORIA ESTEFAN Hoy (Sony Discos)
7 DAVID BISBAL Quiero Perderme En Tu Cuerpo (Universal)
8 ALEJANDRO SANZ No Es Lo Mismo (Warner M.L)
g LUIS FONSI Quién Te Dijo Eso (Universal)
10 RICKY MARTIN Asignatura Pendiente (Sony Discos/
" LA OREJA DE VAN GOGH Rosas (Sony Discos)
12 OBIEBERMUDEZ Antes [EMI Latin)
13 PEPEAGUILAR Yo LaAmo {Univision)
14 JUAN GABRIEL Inocente De Ti (BMG/
15 EDNITA NAZARIO SiNoMe Amas (Sony Discos)
16 CRISTIAN NoHaceFalta (BMG/
17 TISUBY & GEORGINA Por Qué No {Lideres/
18 MANA Mariposa Traicionera (Warner M.L.)
19 GILBERTO S.ROSA Un Amor Para La Historia (Sony Discos/
20 ALEXANDRE PIRES En El Silencio Negro De La Noche (BMG)
21 ALEX UBAGO Sin Miedo A Nada (WarnerM.L)
22 JUANES & NELLY FURTADO Fotografia (Universal)
23 BEYONCE' f/SEAN PAUL Baby Boy (Columbia)
24 MODELO Con Tal Que Me Quieras (Disa/
25  IMPACTOMC Golosa (Balboa/
Data is complied from the airplay week of November 9-15,
and based on a point system.
© 2003 Radio & Records.
Going For Adds

ALEJANDRO SANZ Regélame La Silla Donde Te Esperé (Warner M.L.)
EMMANUEL Guajira {Universal)
JOSE FELICIANO No Digas Nada (Universal)
LOS DUENOS DEL SOL Pohre Rogan (Balboa)
LOS MENDIVIL Suspenso Infernal (Balboa/
LUIS MIGUEL Un Te Amo (Warner M.L.)
RICARDO MONTANER La Republica De La Alegria (Warner M.L.)
SERGIO DALMA Ya Lo Veras (Universal)
SORAYA Sin Explicacion (FM/ Latin)
THALIA Cerca De Ti (EM/ Latin/
YAHIR Aguéntatelas Corazon (Warner M.L.)

TOTAL
POINTS

139
126
118
118
115
104
81
80
19
77
69
67
51
45
43
39
38
37
35
34
34
34
34
33
32

TROPICAL TOP25

THIS
WEEK

THE NEW

COI:ITROLMACHETE

ARTIST TITLE LABEL(S)

TOTAL
POINTS

AZUL AZUL Apretaito (Universal)
CALIFORNIA SHOW Que No Se Acabe El Amor (Balhoa)
GRUPO MANIA Sube Sube (Universal)
JUNIOR KLAN Mentirosa (Balhoa)
LOS RUIZ Era Como Yo (Univision)
LOS TRI-0 Como Fui A Enamorarme De Ti /Sony Discos/
MAIA Se Me Acabd El Amor (Sony Discos/
MANNY MANUEL Bajo Un Palmar (Universal)
SALSA FEVER Razones (MF)
TONOD ROSARIO f/TEGO CALDERON Amigo Mio (Warner M.L.)
VICO-C fITONY TOUCH & D'MINGO Para Mi Barrio (FM/ Latin)

1 JUANES LaPaga (Universal) 135

2 GLORIA ESTEFAN Hoy (Sony Discos) 127

3 LUIS MIGUEL Te Necesito (Warner M.L) 125

4 ANDY ANDY Voy A Tener Que Olvidarte (Seny Discos/ 116

5  JERRYRIVERA MiLbertad (BMG/ m

6 PAP)SANCHEZ Enamédrame (Sony Discos/ 104

7 KEVIN CEBALLO T0 Volveras (Universal) 95

8 ELVIS MARTINEZ Asi Te Amo (Premium) 93

9  INDIA Soy Mujer (Sony Discos) 81
10 TOROSBAND Loca Conmigo (Universal) 75
1 OBIE BERMUDEZ Antes (EM!Latin) 74
12 GILBERTO S. ROSA Un Amor Para La Historia (Sony Discos) 72
13 MARIO FELICIANO A TuManera No V4 69
14 JALSEN SANTANA Dénde (Baby Head) 67
15 LOS LONELY BOYS La Contestacién (OR Music LLC) 65
16 HUEY DUNBAR A Dénde Iré (Sony Discos) 63
17 CELIACRUZ Rie Y Llora (Sony Discos) 60
18 JENNIFERPENA A Fuego Lento (Univision) 56
19 LUIS FONSI Quién Te Dijo Eso [Universal) b6
20 MANA Te Llevaré Al Cielo (Warner M.L) b5
21 MIA Convéncete (Univision) 5
22 DAVID BISBAL Quiero Perderme En Tu Cuerpo Universal) 49
23 SIN BANDERA Mientes Tan Bien (Sony Discos/ 47
24 ISMAEL MIRANDA Amaneci En Tus Brazos {Universal) 45
25 CHAYANNE Un Siglo Sin Ti (Sony Discos) 45

Data is complied from the airplay week of November 9-15,
and based on a point system.
© 2003 Radio & Records.

Going For Adds

e

Make the first single "Bien Bien"
your next radio request

DONTROLI\MC{';[ETE

i i'?.'.a‘w\ ’

7= e/

*IN STORES NOW!!

wwie yniversalmusica.com  www.rockNespanol.com www.conirolmachsle fv
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THIS TOTAL THIS TOTAL
WEEK  ARTIST TITLE LABEL(S) POINTS WEEK  ARTIST TITLE LABEL(S) POINTS

1 MONTEZ DE DURANGO Lagrimas De Cristal /Disa/ 415 1 KUMBIA KINGS f/0ZOMATLI MiGente [£M/ Latin) 21
2 CONJUNTOPRIMAVERA Ave Cautiva (Fonovisa) 392 2 S0LIDO Contando Los Segundos (Fredtie) 190
3 TIGRES DEL NORTE Causame La Muerte (Fonovisa) 286 3 JAIMEY LOS CHAMACOS f/BOBBY PULIDO Conjunto No Morira fFredde) 171
4 MARCO A. SOLIS Mas Que Tu Amigo (Fonovisa) 268 4 INTOCABLE EsoDuele (EM/ Latin) 169
5  BANDA ELRECODO Que Te Ruegue Quien Te Quiera (Fonovisa) 258 5  DUELO DesdeHoy {Uniision) 130
6  HURACANES DEL NORTE Nomds Por Tu Culpa (Univision/ 255 6  FRIJOLES ROMANTICOS & BOBBY PULIDO Donde Estd Mi Raza Universal 129
7 INTOCABLE EsoDuele (M Latin) 251 /- ELIDAREYNA TeVoy A Olvidar (Tejas) 124
8  BRONCO “EL GIGANTE DE AMERICA" Estoy A Punto (Fonovisa) 230 8  LAONDAw/CONTROL MiCucu (EM/ Latin) 110
9  JOANSEBASTIAN Sentimental (Balboa) 210 9  MARCOS OR0ZCO Como Dos Adolescentes (Catalina/ 110
10 NINELCONDE Callados (Universal 175 10 BIGCIRCO Una Vez Mas (EM) Latin) 108
1 CUISILLOS Corazon [Balbos) 140 11 JIMMY GONZALEZ & GRUPO MAZZ Te Llevo En Mi Alma (Freddle/ 97
12 PAQUITALA DEL BARRIO Hombres Malvados (Balboa/ 17 12 CONTROL Me Quiero Casar (EM/Latin) 90
13 MONTEZ DE DURANGO Hoy Empieza Mi Tristeza (Disa/ 104 13 INTOCABLE Soy Un Novato (EM/ Latin/ 4
14 LAONDA w/CONTROL Mi Cucu (EM/Latin) 99 14 COSTUMBRE Cuanto Te Amo (Warner M.L) 74
15 ANA BARBARA Bandido (Fonovisa) 97 15 JENNIFER PENA A Fuego Lento (Univision) 67
16 PALOMO TeMetiste En Mi Cama (Disa/ 93 16 BIGCIRCO LaEndiablada (£M Latin) 61
17 ADOLFO URIAS Amor Bésame (Fonovisa) 85 17- IMAN Amor De Dos Caras (Univisior) 95
18 CONTROL Me Quiero Casar (EM! Latin) 79 18 RAMON AYALA Titere En Tus Manos fFreddie) 48
19  JORGE LUIS CABRERA En Realidad /Jisa) 72 19  BRONCO “EL GIGANTE DE AMERICA” Estoy A Punto fFonovisa) 45
20 HERMANOS HIGUERA Soy Troquero (Somy Discos) 1A 20 DUELO UnMinuto Mas Wnivision) 44
21 KUMBIA KINGS f/0ZOMATLU Mi Gente (EM/ Latin) 68 21 JIMMY GONZALEZ & GRUPQ MAZZ Junto A Ti (Fredde/ 35
22 TUCANES DE TIJUANA El Aguila Blanca (Universal) 65 22 JAYPEREZ NoMe Dejes (Sony Discos) 33
23 TEMERARIOS TeRegalo MiTristeza (Fonovisa/ 62 23 TROPAF Me Dieron Ganas De Llorar (Fredte/ 30
24 RIELEROS DEL NORTE Aqui En Cortito fFanovisa) 61 24 LACONQUISTA La Chica Conquista (-Zone) 30
25  RAMON AYALA Titere En Tus Manos (Freddie/ 61 25  HURACANES DEL NORTE Nomas Por Tu Culpa {Univision/ 29
7[5&1 is complied from {he airplay week of November 9-15, D_at_agcoimplied from the airplay}veek of N—ovember 9-15, -
and based on a point system. and based on a point system.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Adds Going For Add's
ADAN CUEN Vuelve Por Favor (Balboa)
ALAZZAN Ella Es (Freddie)
CELSO PINA Ovye Cantinero (Warner M.L.)
CELSO PINA w/BACILOS Bésala Ya (Warner M.L.)
COCODRILOS Mi Destino (EM/ Latin)
DON ABUSIVO Si No Te Hubieras Ido (Universal)
JENNIFER PENA A Fuego Lento (Univision) ATM Nadie (Univision/
LIMITE Entrégame Tu Amor (Universal)
LOS ORIGINALES DE SAN JUAN El Aguacatero Michoacano (EM/ Latin)
LUPILLO RIVERA Dame Por Muerto (Univision)
MATADOR El Arbolito (Universal)
NICO FLORES No Voy A Insistir (BMG/

L PEPE AGUILAR A Pierna Suelta (Univision)

r
Rock/Alternative Record Pool

TW  ARTIST Title Label(s) TW  ARTIST Title Label(s)
1 CONTROL MACHETE Bien, Bien (Universal) 1 MOSA PROJECT Damelo {Latinflava)
2 MANA Te Llevaré Al Cielo (Warner M.L.) 2 ORQUESTA GUAYACAN Vas A Llorar (MP)
3 LALEY Més Alla (Warner M.L) 3 CELIA CRUZ Rie Y Llora (Sony Discos)
4 LOS TETAS Tomala {Universal) 4 SEXAPPEL Meneando La Cola (/&NV)
5 PLASTILINA MOSH Peligroso Pop (EM/ Latin) 5 SONORA CARRUSELES La Comay (Fuentes)
6 CAFETACUBA EO MCA) 6 JUANES La Paga (Universal)
7 PANTEON ROCOCO Tu Recuerdo Y Yo [BMG) 7 ELVIS MARTINEZ Asi Te Amo (Premium)
8 NATALIA LAFOURCADE Mirame Mirate (Sony Discos) 8 JOSEERNESTO Cositas Bonitas /MP/
9 JULIETA VENEGAS Andar Conmigo (BMG) 9 AVENTURA Hermanita (Premium/
10 CIRCO La Sospecha (Universal) 10 CABAS La Caderona (EM/ Latin)
11 CABAS La Caderona (EM/ Latin) 11 GLORIA ESTEFAN Hoy {Sony Discos)
12 PASTILLA Comezén {Antidoto) 12 DON DINERO Ahi Pari (Universal)
13 FASE Tania (Universal) 13 ARJELIS Y SU GRUPO NV Olvidame Y Pega La Vuelta (Mds Music/
14  MOLOTOV Hit Me Universal) 14 ANDY ANDY Voy A Tener Que Olvidarte (Sony Discos)
15 MALA RODRIGUEZ La Nifa (Universal) 15 PEDRO JESUS Qué Se Te Olvido /MF)
Songs ranked by total number of points. 18 Rock/Alternative reporters. Songs ranked by total number of points. 23 Record Pool reporters. )
.
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JOBS!)

| http://onairjobtipsheet.com +|

DRAKE JINGLE COLLECTOR,
looking for: KAKC Tulsa & WHBQ
Memphis (And Other RKO Stations).
As Produced between 1966-72.
EMIL8500@a0l.com

EAST

RADIO PRODUCER

Fox News Radio, the most powerful name
N news, seeks an experienced Radio Talk
Show Producer to assist with the creation
of a new syndicated show in WASHING-
TON, D.C. Individual should have at least
five years producing experience in the talk
format on either the local or national level.
Candidate should be a strong leader and
must live, eat and breathe news talk.

Fox News offers competitive salary and
benefit package

Please e-mail your resume and a brief letter
of introduction with salary requirements (0:

resumes@foxnews.com
or fax to: 212-301-8588

All resumes will be kept in strict confi
dence. Fox News is an EOE

SOUTH

Brand new 100 kW FM seeking tal-
ented staff. 80's-experience preferred.
Beautiful qulf coast location. lanuary
start. Independently owned. EOE.
T&R: Owner, 28001-B Highway 112,
Robertsdale Alabama 36567.

Immediate opening for experi-
enced PD/Morning show host for E.
Texas classic rock station. Must be
knowledgeable with Digilink, Cool-
edit. Low Pay, long hours...but hey,
it's showbiz! Looking for bright,
friendly, up-beat person. Send re-
sume and air-check to Jim Hunt at
Huntmedia@aol.com. Hunt Broad-
casting is an Equal Opportunity Em-
ployer.

OPPORTUNITIES

SOUTH ¢ WEST

A Rare Opportunity. Qur 100,000 watt
AC, Sunny 93.9 is searching for a Fam-
ily Friendly Morning Show to wake-up
Raleigh, North Carolina. We are looking
for an experienced and established show
with compelling content through natu-
ral conversation. You both understand
the impaortance of harmless controversy,
the female point of view, balanced roles,
and the preparation required to become
locally topical. This ain’t no easy gig, but
the truly talented will have the opportu-
nity to dominate the morning competi-
tive matrix quickly in Market #44 and be
rewarded handsomely. Perks include
warm climate, an incredible facility, fam-
ily friendly living and a fantastic bunch
of radio geeks having fun creating the
magic. Send your audition and portfolio
to Sunny Morning Show, 3100
Smoketree Court, Suite 700, Raleigh. NC
27604. Please no phone calls or e-mail.
Clear Channel Raleigh is EQE.

GENERAL MANAGER and
GENERAL SALES MANAGER

92.1 The All New, “Today’s Country and
California’s Gold” is building the best
team in Sacramento Radio for our new
station. If you are a market veteran with
a proven track record of building great
teams that consistently outperform their
market share we want to talk to you. We
are currently interviewing for both the
General Manager and General Sales
Manager positions. If you want to make
Sacramento radio history, please send
cover letter and detailed resume includ-
ing earnings history in confidence to:
confidential@firstbroadcasting.com or
fax 214-855-5963. EOQE

POSITIONS SOUGHT

Talk Show Host/Producer. Skilled experi-
enced Interviewer w/law degree. F//T or P/
T. California station preferred. zimedia@aol.
com. (11/21)

Voiceovers/Voicetracks-DJ/Newscasts—
{for all markets)—Call Jim Carr at CPI—
212-844-3045. (11/21)

Ohio Valley, or weekends in the NY Sub-
urbs. CHR/Hot AC/ALT. Brian Hunter 718-236-
7505 or dibrianhunter@aol.com. (11/21)

| MIDWEST |

R&R Opportunities

Free Advertising

PROMOTIONS DIRECTOR, 1320 K-FAN
AND ESPN 1230 AM in Salt Lake City

We are looking for the proverbial “Pro-
motions Ninja"! If you are experienced
and creative, exceptionally organized
and driven only to put your stations’ best
face forward, we want you! "The home
of the Utah Jazz" is a great place to work,
with a competitive base salary, aggres-
sive bonus structure and benefits of-
fered. Send us your best stuff now!

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought.

Deadline

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior toissue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2" X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727 Only free po-
sitions sought ads are accepted by e-mail to:
Ihinares@radioandrecords.com Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Fioor, Los Angeles. CA 90067

Send application and promotions port-
folio, if available, to:

Jeff Austin, Program Director K-FNZ/ESPN
CITADEL BROADCASTING

434 Bearcat Drive

Salt Lake City, Utah 84115

e-mail: j.austin@citcomm.com

No phone calis please!

R&R Opportunities
Closing Date: 1 December 2003 Advertising
CITADEL BROADCASTING IS AN EQUAL
OPPORTUNITY EMPLOYER 1x 2x
$175/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R’s
website. (www. radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

KWRP-FM (Wild 96)/Riverside-San Bernar-
dino is looking for a qualified professional
to lead our team as General Manager.
Applicants should have experience as a GM
or GSM in the CHR/Rhythmic format. If you
have the entrepreneurial spirit and want to
be in on the ground floor with a growing

company, please send your resume to
tom@stylesmedia.com or fax to (850) 230-
6988. EOE

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by ad-
vance payment. Ads are accepted by fax. (310-203-
8727) or mail Visa, MC, AmEx or Discover card ac-
cepted. Include card number, name as it appears on
credit card, expiration date and phone number. Blind
box responses are sent to advertisers every Friday by
first-class mail.

SALES MANAGEMENT
The legendary KMOX has a rare
opportunity for a Sales Manager. You are
a leader, trainer, strategist, creative
probiem solver that expects-to-win !
Candidates must have a minimum of 2
years sales management experience
Send resume evidencing your team
building and revenue growing talent to
KMOX Radio, One Memorial Drive, St
Louis, MO 63102 Attn: HR-SM-RR Infinity
Broadcasting - EOE - An equal opportunity/

To appear in the following week's issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities
10100 Santa Monica Blvd . Third Floor, Los Angeles
CA 90067

affrmative action employer.

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annuat subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. Alf reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves alt rights in material accepted for publication. Al tetters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all fiability regarding the content of
the letier and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the
Publisher.
© Radio & Records, inc. 2003.
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Blvd., Third Fioor, Los Angeles, California 90067

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 [ E it e et

CIRCULATION: 310-788-1625

310-203-8727

moreinfo@ radioandrecords.com

OPPORTUNITIES/MARKETPLACE: 310-788-1622 310-203-8727  llinares @radioandrecords.com

NEWS DESK: 310-788-1699

310-203-9763

newsroom @ radioandrecords.com

EDITORIAL, OTHER DEPTS: 310-553-4330 310-203-9763 mailroom @radioandrecords.com

R&R ONLINE SERVICES: 310-788-1635

310-553-4056

kmccabe @radioandrecords.com

WASHINGTON, DC BUREAU: 301-951-9050 301-951-9051 rrdc @ radioandrecords.com

ADVERTISING/SALES: 310-553-4330

310-203-8450

hmowry @ radioandrecords.com

NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton @ radioandrecords.com



“TIMELINE”

Interviews with Paul Walker, director
Richard Donner, and author Michael Crichton.

www.radiolinkshollywood.com

Contact Lori Lerner at (310)457-5358 i
(310)457-9869(Fax) radiolnks @aol.com (e-mail)

VOICEOVER SERVICES

)

You know the name.

= , x| | — / 8\ =
JEFE DAVIS
Imaging great Radio Stations
in all market sizes, all formats

:30 OR :60

49 .’ voICE.OVERS

-ALL BTUDIO TIME! -SINGLE VOICE TALENT!
-mp3 ELECTRONIC SHIPPING! -SAME DAY RERVICE!

806-765-5333

or e-mail : jon@greatradiospots.com ‘
o . B

IOk CIPRIANO

PROMOS
AMERICA'S NUMBER 1 VOICE

the voice of FOX, CBS and The Grammys
Call Us.

PRODUCTION SERVICES

November 21, 2003 R&R ® 97

__MARKETPLACE R * 97

I LR
0. 2L OHGORIICCHY =CH/OVD

VOICEOVER SERVICES
' ¥y As Heard In...
mo “EIL Pglnneapol:s,
\; DEMO: 1-877-4-YOURVO
www.samoneil.com SRt YLt 13-y e: 1]
VO IMAGING FOR ALL FORMATS
865-691-8989

Dallas,
"THE VOICE HEARD ABOVE THE REST s JLEL S LERLLIL
Mike Carta
WWW.Supersweepers.com

T
CARTER DAVIS

Look into the voice... that cuts through!
www.CarterDavis.com 901.681.0650

Instant
Delivery

Zephyr« MP3CD

"A truly brilliant idea”

"Groundbreaking”

"It works"

Any Station. Any Market.
Any Budget.

www . Promovoice .com

* Where talent meets technology

BOBDUNSWORTH.COM DAVE PACKER

NEw WWMAGING VOICES
www. ThatVoiceGuy.com  pownload
www.JonShults.com all 3 DEMOS
www.MattRawlings.com NOW!

T Ry
s_ &

f Imaging that brings cut your station's personality!

Mark McKay Media VOICEQVERS

DRY TRAX or
PRODUCED

Your sound on your hudget.

® MALE & FEMALE VOICES AVAILABLE
® ALL FORMATS & MARKET SIZES
o CLUSTER & GROUP RATES

"Give us your production problems.”

GANGSTAD PRODUCTIONS

AFFORDABLE!

W veoasis.com

PHONE DEMO: 913-345-2381
FAX 345-2351
WEB DEMO: mckaymedia.net

A 5
M O nE,ls- L flf‘@
' golL 1INk

Baes A (cop, Loog Kav

N LAY
\ “f" \ BHAND BU“.DER Its working for KLOS (LA} « WRKS
% {KISS/NY) ¢ WBCN (Boston) e WSM AM/FM {Nashville} e Microsoft e Time
Warner e Perrier, and many, many more. Affordable rolls of plastic that repeat

your message over and over again. For event planning help, call Susan V.
i, 1-800-786-7411 rr@bannersonaroll.com

Tt INousTRY'S NEwseaper

MARKETPLACE
ADVERTISING

Payabte in advance. Order must be typewritten and accompanied by pay-

PROGRAM SUPPLIERS

ment. Visa/MC/AMEx/Discover accepted. One inch minimum, additional
space up to six Inches avaitable in increments of one-inch. Rates for R&R

CHRISTMAS MUSIC LIBRARY

ST @ LIBRARY

marketplace (per inch) 1 time $95.00
6 insertions 90.00

13 insertions 85.00

26 insertions 75.00

Marketplace 51 insertions 70.00

(310) 788-1622
Fax: (310) 203-8727
e-mail: llinares@radioandrecords.com

WWW.americanradiohistorv.com
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e National Airplay Overview: November 21, 2003

CHR/RHYTHMIC

BEYONCE' f/SEAN PAUL Baby Boy (Columbia)

3 DOORS DOWN Here Without You /Republic/Universal)
OUTKAST Hey Ya! (Arista)

BABY BASH Suga Suga (Universal)

FOUNTAINS OF WAYNE Stacy’s Mom /S-Curve/EMC)

TRAPT Headstrong (Warner Bros.)

SANTANA f{ALEX BAND Why Don't You & | /Arista/

MAROON 5 Harder To Breathe (Octone/J

STACIE ORRICO (There's Gotta Be) More To Lite (Forefront/Virgin/
NELLY f/P. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universal)
BRITNEY SPEARS fIMADDNNA Me Against The Music //ive/
LIL' JON & THE EASTSIDE BOYZ Get Low (TVT)

NO DOUBT It's My Life finterscope)

SIMPLE PLAN Perfect Lava)

CHRISTINA AGUILERA fiLIL" KIM Can't Hold Us Down (RCA/
BLACK EYED PEAS Where Is The Love? ([A&M/interscope)
MATCHBOX TWENTY Bright Lights /At/antic/

LiZ PHAIR Why Can't 17 (Capitol)

NICKELBACK Someday /Roadrunner/IDJMG)

CHRISTINA AGUILERA The Voice Within (RCA/

MICHELLE BRANCH Breathe (Maverick/Warner Bros.)

CLAY AIKEN invisible /RC4/

LUDACRIS f/SHAWNNA Stand Up /Def Jam South/IDJMG)
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (0 TP/Capitol)
STAIND So Far Away (Flip/Elektra/EEG)

BUBBA SPARXXX Deliverance (Beatclub/interscope)
FABOLOUS f[TAMIA Into You [Desert Storm/Elektra/EEG)

FEFE DOBSON Take Me Away (/siand//DMG)

HILARY OUFF So Yesterday /Buena Vista/Hollywood)

BLACK EYED PEAS Shut Up (A&M/interscope)

LUDACRIS fiSHAWNNA Stand Up [Def Jam South/IDJMG)
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In [0TP/Capitol)
YOUNGBLOODZ fiLiL' JON Damn! fArista)
BEYONCE' f/SEAN PAUL Baby Boy (Columbia)
OUTKAST The Way You Move (Arista/
LIL' JON & THE EASTSIDE BOYZ Get Low /7VT)
BABY BASH Suga Suga (Universal)
OUTKAST Hey Ya! f4rista)
KELIS Milkshake (Star Trak/Arista)
M. LEE f/J. DUPRI Wat Da Hook Gon Be (Fo’ Reel/Universal)
JAGGED EDGE Walked Outta Heaven (Columbia/
ASHANTI Rain On Me (Murder inc./IDJMG)
G UNIT Stunt 101 finterscope)
2PAC fINOTORIOUS B.1.G. Runnin’ (Dying To Live} /Amaru/interscope)
MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG)
CHINGY Right Thurr (OTP/Capitol)
R. KELLY Step in The Name Of Love (ive/
JAY-Z Change Clothes (Roc-A-Felia/IDIMG)
YOUNG GUNZ Can’t Stop, Won't Stop (Def Jam/IDJMG)
NELLY f/P. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universal)
JA RULE Clap Back (Murder inc./IDJMG)
WYCLEF JEAN fIMISSY ELLIOTT Party To Damascus (J/
MYA Fallen (A&M/interscope)
WESTSIDE CONNECTION Gangsta Nations (Hoo Bangin'/Capitol)
25 112 {{LUOACRIS Hot & Wet [Def SouliDIMG)
26 NELLY iz U (Fo’ ReelfUniversal)
BOW WOW f{JAGGED EDGE My Baby /Columbia)
NICK CANNON Gigolo /Jve/
29 50 CENT If | Can't (Shady/Aftermath/interscope)
30 213 Fly {Geffen)
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URBAN |

LUDACRIS f/SHAWNNA Stand Up (Def Jam South/IDJMG)
JAGGED EDGE Walked Outta Heaven (Columbia/

DUTKAST The Way You Move /Arista/

CHINGY f/SNOOP DOGG & LUDACRIS Holidae In [OTP/Capitoll
R. KELLY Step In The Name Of Love (Jive/

AVANT Read Your Mind (Geffen/

YOUNGBLOOOZ f/LIL' JON Damn! /Arista/

ASHANTI Rain On Me (Murder Inc./IDIMG)

M. LEE f/J. DUPRI Wat Da Hook Gon Be (Fo’ Reel/Universal)

- =

LDDLH\JWO)&LJN—l
0= <@ ~O~ — 2

10 BEYONCE' f/SEAN PAUL Baby Boy (Columbia)
14 G UNIT Stunt 101 //nterscope/
18 ALICIA KEYS You Don't Know My Name (//
13 2PAC fINOTORIOUS B.1.G. Runnin’ (Dying To Live} /Amaru/interscope)
11 14 BADBOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal)
15 JA RULE Clap Back (Murder Inc./IDJMG)
2 JAY-Z Change Clothes /Roc-A-Fella/|DJMG)
1217 M.HOUSTON f/J. BUDDEN & P. PIPER Clubbin’ /7.U.6./EEG)
16 18 MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG)
17 19 MONICA Knock Knock 7./
21 BEYONCE' Me, Myself And | (Columbia)
20 GINUWINE Love You More /Epic/
27 KELIS Milkshake (Star Trak/Arista)
26 JOE More & More (Jive/
23 MUSIQ Forthenight [Def Soul/{DJMG)
25 25 112 fILUDACRIS Hot & Wet (Def Soul//iDJMG)
22 26 R.KELLY Thoia Thoing (five/

BOW WOW f{JAGGED EDGE My Baby /Columbia)

NICK CANNON Gigolo (Jive/

29 LODN fIMARIO WINANS Down For Me (Bad Boy/Universal)
30 NELLY iz U (Fo’ ReelfUniversal)
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#1 MOST ADDED

PINK God Is A BJ fAnsta)

#1 MOST INCREASED PLAYS

OUTKAST Hey Ya! (Arista)

TOP 5 NEW & ACTIVE
YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG)
KILEY DEAN Who Will | Run To? (Beatclub/interscope)
G000 CHARLOTTE Hold On /£pic/
DASHB OARD CONFESSIONAL Hands Oown (Vagrant)
KELIS Milkshake (Star Trak/Arista)

CHR/POP begins on Page 26.

UNCLE KRACKER f/DOBIE GRAY Orift Away [Lava/

SHANIA TWAIN Forever And For Atways (Mercury/IDJMG)
TRAIN Calling All Angels (Columbia)

MATCHBOX TWENTY Unwell (Atlantic/

SIMPLY RED Sunrise /simplyred.com)

MERCYME | Can Only Imagine /A0/Curb)

PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood)
COUNTING CROWS Big Yellow Taxi (Geffen/interscope)
CELINE DION Have You Ever Been In Love /£prc/

LUTHER VANDROSS Dance With My Father /)

DANIEL BEDINGFIELD If You're Not The One fisland//DJMG)
JOSH GROBAN You Raise Me Up (743/Reprise)

JIM BRICKMAN Peace (Where The Heart Is) (44¢)
CHRISTINA AGUILERA Beautiful (RCA/

EAGLES Hole In The World ERC/

CLAY AIKEN Invisible (RCA/

SHERYL CROW The First Cut Is The Deepest /A&M/interscope/
CELINE DION Stand By Your Side (£pic/

DIDO White Flag (4rista/

SARAH MCLACHLAN Fallen {Arista)

MICHAEL BOLTON When | Fall In Love (Passion Group)

TIM MCGRAW Tiny Dancer (Curb/

MICHAEL MCDONALD Ain‘t No Mountain High Enough (Motown/
ROD STEWART f/CHER Bewitched, Bothered And Bewildered //
HALL & OATES Getaway Car (U-Watch)

SEAL Waiting For You (Warner Bros.)

SANTANA f/ALEX BAND Why Don't You & | {Arista/

BURKE RONEY Let It All Come Down (R World/Ryko)

KENNY LOGGINS With This Ring (44 The Best/

CHRISTINA AGUILERA The Voice Within (RCA/

#1 MOST ADDED

TLC FILIL' JON Come Get Some (Arista/

#1 MOST INCREASED PLAYS

JAY-Z Change Clothes (Roc-A-Fella/IDJMG)

TOP 5 NEW & ACTIVE
TRILLVILLE Neva Eva (Warner Bros.)
OBIE TRICE The Set Up (Shady/Aftermath/interscope)
JS Love Angel (DreamWorks)
KANYE WEST Through The Wire (Roc-A-Fella//DJMG)
MARQUES HOUSTON Pop That Booty (7.U.G/EEG)

CHR/RHYTHMIC begins on Page 32.

HOT AC
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1 SANTANA f/ALEX BAND Why Don't You & | /Arista)
3 DOORS DOWN Here Without You (Republic/Universal)
MATCHBOX TWENTY Bright Lights (At/antic/
DIDO White Flag /Arista/
5 MATCHBOX TWENTY Unwell (At/antic/
8 SARAHMCLACHLAN Fallen (Arista/
SHERYL CROW The First Cut Is The Deepest /A&M/interscope/
8 TRAIN Calling All Angels [Columbia)
9 JOHN MAYER Bigger Than My Body /Aware/Columbia)
10  LIVE Heaven (Radioactive/Geffen)
11 LIZPHAIR Why Can't 1? (Capitol)
@ BARENAKED LADIES Another Postcard {Chimps) /Reprise/
13 JASON MRAZ The Remedy {| Won't Worry) (Elektra/EEG)
) NICKELBACK Someday (Roadrunner/IDJMG)
&) NODOUBT It's My Life /interscopel
Q) TRAIN When | Look To The Sky (Columbial
() MICHELLE BRANCH Breathe (Maverick/Warner Bros.)
&) NELLY FURTADO Powerless (Say What You Want) (DreamWorks/
19 STAIND So Far Away (Flip/Elektra/EEG)
SEAL Waiting For You /Warner Bros.)
JASON MRAZ You And | Both (Elektra/fEG)
HOWIE DAY Perfect Time Of Day (£pic/
FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC)
24 VERTICAL HORIZON I'm Still Here /RC4)
25 SALIVA Rest In Pieces fisland//DJMG)
26 MERCYME | Can Only Imagine (INO/Curt)
@ COUNTING CROWS She Don’t Want Nobody Near (Geffen/
28 SHANIA TWAIN Forever And For Always (Mercury/IDJMG)
% DAVE MATTHEWS Save Me (RC4/
FIVE FOR FIGHTING 100 Years (Aware/Columbia)

#1 MOST ADDED

CARL THOMAS She Is (Bad Boy/Universal)

#1 MOST INCREASED PLAYS

JAY-Z Change Clothes (Roc-A-Fella/{DJMG)

TOP 5 NEW & ACTIVE
BIG TYMERS F/R. KELLY Gangsta Girl (Cash Money/Universal)
GERALD LEVERT U Got That Love (Call It A Night) (E/ektra/EEG)
TEEDRA MOSES F/JADAKISS You'll Never Find (A Better Woman) (TVT}
ANTHONY HAMILTON Comuin’ From Where I'm From (So So Def/Aristal
WESTSIDE CONNECTION Gangsta Nations (Hoo Bangin/Capitol)

URBAN begins on Page 36.

STAIND So Far Away (Flip/Elektra/EEG)

STONE TEMPLE PILOTS All In The Suit That You Wear (At/antic/
AUDIOSLAVE Show Me How To Live //nterscope/Epic)
A PERFECT CIRCLE Weak And Powerless (Virgin/
NICKELBACK Someday (Roadrunner/{DJMG]

PUDDLE OF MUDD Away From Me (Geffen)

TRAPT Still Frame (Warner Bros.)

NICKELBACK Figured You Out {Roadrunner/IDJMG)
FUEL Falls On Me (£pic/

GODSMACK Serenity (Republic/Universal)

LINKIN PARK Faint (Warner Bros.)

AUDIOSLAVE | Am The Highway (interscope/Epic)
WHITE STRIPES Seven Nation Army (Third Man/V2)
BLACK LABEL SOCIETY Stillborn /Spitfire)

3 DOORS DOWN Here Without You (Republic/Universal)
LINKIN PARK Numb /Warner Bros.)

SEETHER Gasoline (Wind-up/

P.0.D. Will You (At/antic/

JET Are You Gonna Be My Girl (Elektra/EEG)
SEVENDUST Enemy (TVT/

OFFSPRING Hit That (Columbia)

RED HOT CHILI PEPPERS Fortune Faded /Warner Bros.)
DEFAULT (Taking My} Life Away (TVT/

THREE DAYS GRACE (I Hate) Everything About You (ive/
KID ROCK Feel Like Makin' Love (7ap Dog/Atlantic/
CHEVELLE Closure (Epic/

KORN Right Now (£pic/

COLO Suffocate (Flip/Geffen/interscope)

STAIND How About You (Flig/Elektra/FEG)
HOOBASTANK Out Of Control (isiand/iDJMG)

» 8

#1 MOST ADDED

ELTON JOHN The Heart Of Every Girl /Epic/

#1 MOST INCREASED PLAYS

JOSH GROBAN You Raise Me Up (743/Reprise)

TOP 5 NEW & ACTIVE
TARRALYN RAMSEY Up Against All Odds (Casablancd)
JOHN MAYER Bigger Than My Body (Aware/Columbia)

SUZY K. Gabriel (Vellum/
BANGLES Something That You Said (Koch/
ABENAA Song 4 U Wkunim)

AC begins on Page 48.

#1 MOST ADDED

FIVE FOR FIGHTING 100 Years (Aware/Columbia)

#1 MOST INCREASED PLAYS

EVANESCENCE My Immortal (Wind-up/

TOP 5 NEW & ACTIVE
COLDPLAY Moses (Capitol)

JACK JOUNSON Taylor (Jack Johnson Music/Universal
KELLY CLARKSON The Trouble With Love Is /RCA/
JEWEL 2 Become 1 {Atlantic)

BON JOVI Wanted Dead Or Alive 2003 (Mercury//DJMG)

AC begins on Page 48.
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#1 MOST ADDED

GODSMACK Re-Align (Republic/Universal)

#1 MOST INCREASED PLAYS

NICKELBACK Figured You Out {Roadrunner/IBJMG)

TOP 5 NEW & ACTIVE
GODSMACK Re-Align (Republic/Universal)
STATIC-X The Only (Warner Bros.)
SHINEDOWN 45 (Atfantic/
DARKNESS | Believe In A Thing Called Love (Must...Destroy/Atlantic)
ELEMENT EIGHTY Broken Promises (Universal)

ROCK begins on Page 72.



URBAN AC

GERALD LEVERT U Got That Love (Call It A Night) (Elektra/FEG)
R. KELLY Step In The Name Of Love (/ive/

KEM Love Calls (Motown/Universal)

DWELE Find A Way Virgin/

LUTHER VANDROSS Dance With My Father 4/

SMOKIE NORFUL | Need You Now (EM/ Gospel)

ARETHA FRANKLIN Wonderful (Arista/

HEATHER HEADLEY | Wish | Wasn't (RCA)

JOE More & More (J/ive/

ANTHONY HAMILTON Comin’ From Where I'm From (So So Def/Arista)
ALICIA KEYS You Don't Know My Name £J/

MICHAEL JACKSON 0ne More Chance /Fpic/

WILL DOWNING A Million Ways (GRP/VMG)

JAHEIM Backtight [Divine MillyWarner Bros.)

TAMIA Officially Missing You (Elektra/FEG)
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14 RHIAN BENSON Say How | Feel (OKG)

17 ASHANTI Rain On Me (Murder Inc.//DJMG)

19 AVANT Read Your Mind (Geffen)

20 ERYKAH BADU Back In The Oay (Matown/

18 CALVIN RICHARDSON Keep On Pushin’ fHollywood)
26 LUTHER VANDROSS Think About You (/)

24 MUSIQ Forthenight (Def Soul/lDJMG)

21 23 ISLEY BROTHERS f/RON ISLEY Busted (OreamWorks)
23 24 FLOETRY Getting Late (DreamWorks)

27 MANHATTANS Turn Out The Stars fLove-Lee/

29 EARTH, WIND & FIRE Hold Me /Kalimba/

30 KEM Matter Of Time (Motown/

25 28 VIVIAN GREEN What Is Love? (Columbia)

28 29 STEPHANIE MILLS Can't Let Him Go (/&)
— € VAN HUNT Seconds 0f Pleasure (Capital)

COUNTRY

W Tw
o TOBY KEITH | Love This Bar (JreamWorks)

2 RASCAL FLATTS | Melt {Lyric Street/

4 PAT GREEN Wave On Wave /Republic/Universal South)

3 KEITH URBAN Who Wouldn't Wanna Be Me (Capitol)

5 GEORGE STRAIT Cowboys Like Us /MC4)

6 MONTGOMERY GENTRY Hell Yeah (Columbia)

7 KENNY CHESNEY There Goes My Life /8VA)

8 CHRIS CAGLE Chicks Dig It [Capitol)

10 LONESTAR Walking In Memphis /BVA/

9 BROOKS & DUNN You Can't Take The Honky Tonk... fArista/
1 RODNEY ATKINS Honesty (Write Me A List) /Curb/

12 TRACY BYRD Drinkin’ Bone /RCA/

13 RUSHLAOW | Can’t Be Your Friend /L yric Street)

18 SHANIA TWAIN She’s Not Just A Pretty Face Mercury)
17 JO DEE MESSINA | Wish (Curty

19 TERRI CLARK | Wanna Do it All (Mercury)

16 DIAMOND RIO Wrinkles (Arista/

15 SHERRIE AUSTIN Streets 0f Heaven (C4/85R)

14 REBA MCENTIRE I'm Gonna Take That Mountain (MCA)
20 BRAD PAISLEY Little Moments (Arista/

22 TIM MCGRAW Watch The Wind Blow By (Curb)

21 SCOTTY EMERICK | Can't Take You Anywhere (DreamWorks)
27 ALAN JACKSON Remember When (Arista)

23 JOSH TURNER Long Black Train (MCA)

24 JIMMY WAYNE | Love You This Much (OreamWorks)

28 TRACE ADKINS Hot Mama (Capitol)

26 SARA EVANS Perfect (RCA/

29 CRAIG MORGAN Every Friday Afternoon /BBR)

31 CLINT BLACK Spend My Time (Equity Music Group)

30 JOE NICHOLS Cool To Be A Fool (Universal South)

_________THE BACK PAGESM 9
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1 DAVE KOZ Honey-Dipped (Capitoll

2 PRAFUL Sigh {Rendezvous/N-Coded)

3 CANDY DULFER Finsbury Park, Cafe 67 (Fagle Rock/
5 MINDI ABAIR Flirt (GRP/VMG)

4 KENNY G. Malibu Dreams /Arista/

10 JAZZMASTERS Puerto Banus (Trippin ‘N’ Rhythm)

6 RICK BRAUN Green Tomatoes (Warner Bros.)

7 CHRIS BOTTI Indian Summer (Columbia)

8 DARYL HALL She's Gone (Rhythm & Groove/liguid 8)
9 PAUL JACKSON, JR. It's A Shame. (Blue Note/

14 NICK COLIONNE High Flyin' (3 Keys Music/

1 CHUCK LOEB eBop (Shanachie)

12 LUTHER VANDROSS Dance With My Father ()

13 JIMMY SOMMERS Take My Heart... (Gemini/Higher Octave)
15 LEE RITENOUR Inner City Blues (GRP/VMG)

16 STEVE COLE Everyday /Warner Bros.)

18 DAVID BENOIT Watermelon Man (GRP/VMG)

20 MICHAEL MCDONALD Ain't No Mountain High Enough /Matown)
19 SEAL Touch (Warmer Bros.)

17 SIMPLY RED Sunrise {simplyred.com/

21 MARC ANTOINE Funky Picante (Rendezvous)

26 b KIM WATERS The Ride (Shanachie/

22 PAMELA WILLIAMS Afterglow (Shanachie/

24 BRIAN CULBERTSON Serpentine Fire (Warner Bros.)
28 BASS X Vonni {Liguid 8/

27 KIRK WHALUM Do You Feel Me (Warner Bros.)

23 STEVE OLIVER Positive Energy (Vative Language)

25 GREGG KARUKAS Riverside Orive /V-Coded)

29 RIPPINGTONS Bella Luna /Peak/
HIROSHIMA Revelation (Heads Up International)

#1 MOST ADDED

EN VOGUE Losin’ My Mind (33rd Street)

#1 MOST INCREASED PLAYS

ALICIA KEYS You Don't Know My Name £/}

TOP 5 NEW & ACTIVE
FREDDIE JACKSON Natural Thang (Martiand)
JAGGED EDGE Waiked Outta Heaven (Columbial
AL GREEN | Can't Stop (Blue Note/EMC)
JEFF MAJORS Heard My Cry (Music One)
TARRALYN RAMSEY Up Against All Odds (Casablanca)

URBAN begins on Page 386.

A PERFECT CIRCLE Weak And Powerless (Virgin/

TRAPT Still Frame (Warner Bros.)

PUDDLE OF MUDD Away From Me (Geffen)

LINKIN PARK Numb /Warner Bros.)

DISTURBED Liberate (Reprise/

STAIND So Far Away (Fljp/Elektra/EEG)

SEETHER Gasoline (Wind-up)

THREE DAYS GRACE (I Hate) Everything About You (Jive/
SEVENDUST Enemy (TV/T)

STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic/
LINKIN PARK Faint (Warner Bros.)

P.0.D. Will You /Athantic)

KORN Right Now Epic/

OFFSPRING Hit That (Columbia)
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15 GODSMACK Serenity (Regublic/Universal)

19 AUDIOSLAVE | Am The Highway f/nterscape/Epic)

16 AUDIOSLAVE Show Me How To Live {/nterscope/Epic)
20 CHEVELLE Closure (£pic/

26 NICKELBACK Figured You Out (Roadrunner/IDJMG)

17 COLD Suffocate (Fhip/Geffen/interscape)

13 NICKELBACK Someday (Readrunner//DJMG)

21 STATIC-X The Only (Warner Bros.)

22 HOOBASTANK Out Of Control (is/and/IDJMG)

27 RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.)

LIMP BIZKIT Behind Blue Eyes (Flip/interscape)
STAIND How About You (Flip/Elektra/EEG)
FUEL Falls On Me £pic/

JET Are You Gonna Be My Girl (Elektra/EEG)
DEFAULT (Taking My} Life Away (TV/T)

#1 MOST ADDED

MARTINA MCBRIDE In My Daughter’s Eyes /RCA/

#1 MOST INCREASED PLAYS

ALAN JACKSON Remember When (Arista)

TOP NEW & ACTIVE
SONYA ISAACS No Regrets, Yet {Lyric Street)
MARK WILLS That's A Woman (Mercury)
LORRIE MORGAN Do You Still Want To Buy Me That Drink (Frank) //image/Quarterback)
LEANN RIMES This Love (Curb/

COUNTRY begins on Page 41.
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LINKIN PARK Numb (Warner Bros.)

BLINK-182 Feeling This /Geffen/

THREE DAYS GRACE (I Hate) Everything About You (Jive/
STAIND So Far Away (Flip/Elektra/EEG)

TRAPT Still Frame (Warner Bros.)

A PERFECT CIRCLE Weak And Powerless (Virgin/
PUDDLE OF MUDD Away From Me (Geffen)
OFFSPRING Hit That {Columbia)

JET Are You Gonna Be My Girl (Elektra/EEG)

W) SWITCHFOOT Meant To Live (Red Ink/Columbia)

9 LINKIN PARK Faint (Warner Bros.)
8 WHITE STRIPES The Hardest Button To Button {Third Man/V2)
13 P.0.D. Will You {Atiantic)

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.)
STROKES 12:51 (RCA/

HOOBASTANK Out Of Control (/sland//DJMG)

KORN Right Now (Epic/

AUDIOSLAVE Show Me How To Live finterscope/Epic)
NICKELBACK Someday (Roadrunner/IDJMG)
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19
21 AUDIOSLAVE | Am The Highway finterscope/Epic)
20 STONE TEMPLE PILOTS All in The Suit That You Wear /Atfantic)
22 OUTKAST Hey Ya! (Arista/
25 CHEVELLE Closure (Epic/
COLD Suffocate (Flijp/Geffen/interscope)
COLDPLAY Moses (Capitoll

26 3 DOORS DOWN Here Withowt You (Republic/Universal)
32 @ ATARIS The Saddest Song (Columbia/
DASHBDARD CONFESSIONAL Hands Down (Vagrant/
SEVENDUST Enemy (7VT}
THURSDAY Signals Over The Air {Island/IDJMG)

|
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[

#1 MOST ADDED

A PERFECT CIRCLE The Outsider (Virgin/

#1 MOST INCREASED PLAYS

NICKELBACK Figured You Out (Roadrunner/IDJMG)

TOP 5 NEW & ACTIVE
DOPE | Am (Recon/Artemis)
SWITCHFOOT Meant To Live (Red Ink/Columbia)
AFI Sitver And Cold (DreamWorks)
IGGY POP Little Know It All (Virgin)
A PERFECT CIRCLE The Qutsider (Virgin/

ROCK begins on Page 72.

#1 MOST ADDED

A PERFECT CIRCLE The Qutsider {Virgin/

#1 MOST INCREASED PLAYS

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.)

TOP 5 NEW & ACTIVE
LIMP BIZKIT Behind Blue Eyes (Fiip/interscape)
EVANESCENCE My Immortai (Wind-up/
EVE 6 At Least We're Oreaming /RCA/
JACK JOHNSON Taylor (Jack Jehnson Music/Universal)
GODSMACK Re-Align (Republic/Universal)

ALTERNATIVE begins on Page 77.

www.americanradiohistorv.com

#1 MOST ADDED

RICHARD ELLIOT Sly (GRP/VMG)

#1 MOST INCREASED PLAYS

JAZZMASTERS Puerto Banus (Trippin ‘N Rhythm)

TOP 5 NEW & ACTIVE
DOWN TO THE BONE Cellar Funk (Varada/
MARION MEADOWS Treasures (Heads Up/
RICHARD SMITH Sing A Song 4440/
STEVE WINWOOD Why Can’t We Live Together (Wincraft/SCI-Fidelity)
SPYRO GYRA Cape Town Love (Heads Up International)

Smoolh Jazz begins on Page 55.
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3 € SARAHMCLACHLAN Fallen (Arista/

2 2 JONNY LANG Red Light (A&M/interscope)

1 3 R.E.M. Bad Day /Warner Bros.)

6 o JASON MRAZ You And | Both (Elektra/EEG)

4 5 BEN HARPER Diamonds On The Inside (Virgin/

5 6 JOHN MAYER Bigger Than My Body (Aware/Columbia)

8 SHERYL CROW The First Cut Is The Deepest (A&M/interscope)
10 HOWIE DAY Perfect Time Of Day /Epic/

1 COUNTING CROWS She Don’t Want Nobody Near (Geffen/
7 10 JACK JOHNSON Wasting Time (Jack Johnson Music/Universal)
12 m DAVE MATTHEWS Save Me (RCA/

9 12 STING Send Your Love ([A&M/interscope)

14 ) WALLFLOWERS Closer Ta You f/nterscope)

13 ) LOS LONELY BOYS Heaven (01

18 @) TRAIN When | Look To The Sky (Columbia)

15 Q) JOEFIRSTMAN Breaking All The Ground (At/antic)

20 Q) STEREOPHONICS Maybe Tomorrow (V2

16 ) COLDPLAY Moses (Capitol)

17 19 DIDO White Flag (Arista)

21 g GUSTER Careful (Palm/Reprise/

23 VAN MORRISON Once In A Blue Moon (Blue Note/EML)
22 22 BARENAKED LADIES Another Postcard {Chimps) (Reprise)
19 23 LYLELOVETT My Baby Don't Tolerate [Curb/Lost Highway)
- 8 JACK JOHNSON Taylor (Jack Johnson Music/Universal)
26 THORNS Blue (Aware/Columbia)

24 26 DAMIEN RICE Volcano (Vector Recordings/

27 @ MAVERICKS | Want To Know (Sanctuary/SRG/

25 28 PETE YORN Crystal Village /Cofumbia)

28 8 MATCHBOX TWENTY Bright Lights (At/antic/

- RICKIE LEE JONES Second Chance (V2)

#1 MOST ADDED

FIVE FOR FIGHTING 100 Years (Aware/Columbia)

#1 MOST INCREASED PLAYS

JACK JOHNSON Taylor (Jack Johnson Music/Universal)

TOP 5 NEW & ACTIVE
ZIGGY MARLEY Dragonfly (Private Music/AAL)
THRILLS One Horse Town (Virgin/
JOHN EDDIE If You're Here When | Get Back (7hrill Show/Lost Highway)
JOHN HIATT Circle Back (Vew West/
RYAN ADAMS So Alive (Lost Highway/IDJMG)

TRIPLE A begins on Page 82.



By Erica Farber

on McCoy says that if radio in the '50s had
been like it is today, he probably wouldn't
have gotten into it. As a teenager he was
attracted to radio’s theater of the mind and
knew he had to play an active role in it. He is
an amazing storyteller and can paint some
impressive pictures of radio’s exciting past.

McCoy’s U.S. Broadcasting and Magic

Broadcasting, in partnership with Styles Media,
own 10 radio stations between Panama City, FL
and Dothan, AL and an exciting new sign-on in
the Riverside/San Bernardino market.

Getting into the business: "] started
hanging out at radio stations in Riverside back in junior
high and high school. I went to Poly High School. I
remember everyone carrying their radios around and
hearing ‘The K-men are coming! Years later I found out that
was Ron Jacobs and the birth of what developed into Drake
Chenault and KHJ/Los Angeles. Back in those days they did
radio that made the hair on the back of your neck stand up.
[ started The Poly Spotlight on the Air at KACE/Riverside, a
Saturday radio program. [ went to Riverside City College for
two years and then on to USC, where I majored in
telecommunications. At the same time I was working at
KFXM & KDUO/Riverside-San Bernardino.

“After I graduated I started doing midnight to 6am at
KFXM, a big Rocker. I then moved to mornings. Fate is
funny. My girlfriend upset me one day. I got on the air and
broke format. I said, T've had it with women. I'm going to
move to Florida and hunt alligators. I'm going to name the
show “Dirty Don’s Woman-Hating Club.” If you hate them as
much as I do, send me a letter, and maybe I'll print up
membership cards! I got off the air, and Al Anthony called
me into his office and screamed at me. By Friday they had
received more mail than they'd ever received. Al called me
in scratching his head and said, T don’t know what this is,
but keep doing it!

“One day Bill Bellman, one of our salespeople, walked
in the studio, reached across and pushed a cart into the
machine. It hit me like a ton of bricks. Here was this 62",
immaculately dressed, white-haired guy driving a Cadillac. I
got up, walked into Al's office and said, ‘T quit. I'm going
into sales! They kept at me for four hours and finally said,
‘OK, show up Monday morning with a haircut and a necktie!
I was the first guy to ever make his draw the first month at
KFXM because I figured it out: Who better than a jock to
sell advertising?”

Buying his first station: “I was in sales for about a
year and did real well. I got to be friends with Fred Lindhotm.
One day I said, Fred, we need to buy a radio station. Neither
of us had any money. We went back to his house, and his
wife said, Money’s not a problem. Go find a station” A guy
riamed Bob McGruder, a broker in Texas, came up with this
station in someplace named Panama City, FL. I'd never heard
of it. The owner had been killed. I went home and told my
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President, U.S. Broadcasting

folks, and they mortgaged their home for $18,000. I came
home, and there was the check on the kitchen table. Fred
and [ drove back to Florida and bought it, a little daytime
AM station, 1480 WGNE. There was this 100kw class C FM
that went with it that no one listened to. This was April
21, 1972, 4:26pm, Friday. I'll never forget it. We left
everything and drove across the country to put the
station on.”

Founding U.S. Broadcasting: “I ended up giving that
AM to Gulf Coast Community College and buying WDLP/
Panama City in 1980. It was the first college in the country
to have both an AM and an FM. In 1984 I met Doug Grimm,
GM of WMBB-TV/Panama City. We became good friends and
bought a station in Myrtle Beach, SC. In 1987 Doug called
me and said, ‘Grab your checkbook and come running as
fast as you can. There’s a Country station in Macon, GA
that's No. 2 and, they're playing Kitty Wells. It's a 100kw
class C, and they're stopping two or three times a day to do
a swap meet. They want $6 million, and it should be No. 1
in the market’ We put a deposit down, then bought WREZ/
Montgomery, AL and put that in the same deal. Sure
enough, we cleaned up the station, and it went
immediately to No. 1.

“We operated that from ‘87 to ‘96, when we were
fortunate enough to pick up the Piedmont stations in
Macon. We finally had our full complement of eight radio
stations there. We did some research and found we could
move one of the Macon stations into Atlanta, which we did
and sold it to Alfred Liggins. We moved one of our towers
so another station could move into Atlanta. I'm truly
thankful, because it was a case of being in the right place
at the right time. I bought a couple stations and sold them
to Cumulus.

“While this was going on I went out and bought a
little station in 1997 in Hemet, CA, a real shooter. It was
probably the biggest gamble I've ever taken. There was a
slim chance that this station could be moved from San
Jacinto up into the San Bernardino mountains. It took
three years and cost five times what it was supposed to,
but there’s this wonderful tower sitting up there now.”

Mission of the company: “I'm trying to build a chain
of stations. I've tried retiring twice, and that’s not
something I'm blessed with being able to do. I'm back
again. I'm involved with five stations in Panama City and
five in Dothan and looking to grow those.”

Long-range plans: “To continue to grow. I don't know
how to do anything else but radio. I just love radio.”

Biggest challenge: “Back in ‘92 the deals were flying,
and the bankers made themselves unavailable. I noticed at
the NAB in Philadelphia that the bankers were trying to
buy everybody drinks and that nobody was willing to sell
their properties for any amount of money. The biggest
challenge is trying to find someone who will sell their
properties, even when you have to pay too much. I'll go
anywhere there is a cluster that we can operate and make
a profit.”

State of the industry: “I don’t think it's as creative
as it could be. It’s certainly not as creative as it was when
Orson Welles and people like him were directing the
airwaves. I'm glad consolidation went through, because the
government does things with the right attitude, but
sometimes it ends up just the opposite of what they
wanted to accomplish. With [the docket 80-90 drop-in
station allocations in the 1980s], it made it impossible. In
Panama City we went from five or six total stations to 20.
The same amount of money was being spent, so everybody
was going to go broke. Without consolidation everyone
would go broke. So why did they do the 80-90? God
knows.”

On taking a chance: “I've done it all my life. There's a
difference, though, between taking a risk and taking a
calculated risk. When I came to Panama City they said, In
the next five years this place will explode’ I'm now in my
seventh five-year period. For the first time, theyve started
developing these huge places to live. At the same time the
baby boomers are retiring. They're not going to go to
Minneapolis to retire, they're coming here. Right now, all
you have to do is buy waterfront income-producing
appreciable property — that’s a big word for
condominiums.”

Something about his company that might surprise
our readers; “What am I going to do when they find out I
don't know what I'm doing? I worry about that. If you're real
structured and real worried and concerned, you're probably
not going to do anything. But how many times do you have
to see something before you say, ‘0K, I'll buy a ticket on that
ride’? Radio stations are going to be around for a long time.
Every decade there’s some Henny Penny, the-sky-is-falling
story. In the '70s, eight-track tape was going to destroy
radio. Now it’s satellite. It's the same gimmick with the cable
I pay for. I only watch Fox News. What do I need all this
other stuff for? You only listen to two or three radio
stations. Are they going to pay for this? People like a locat
DJ, a local personality, who will show up at the shopping
center and the charty events and who talks about local
events and weather. People say they don't like it, but they
tried doing jukebox stuff back in the ‘70s, and it failed
miserably. It came right back to the basics. You have to have
a personality and some theater and show business; you have
to shut up and play the hits and keep people interested.”

Most influential individual: “Bill Drake. My banker
here in Panama City, back in 1989, said, ‘There’s a DJ who
moved to town. You should meet him. His name is Philip
Yarborough! About a year later my banker asked if I had
ever met Philip. Philip said, ‘Come on over. Hexe’s this 62"
guy holding out his hand. I said, ‘My God, you're Bill Drake!
He said, ‘Not here in Panama City.”

Career highlight: “A scholarship I started in my
mother’s name at Riverside City College. Also, being
Alumnus of the Year there.”

Career disappointment: “Back in 1975 I got married and
went to the Bahamas. We had a programmer who thought he
was doing the right thing. We got into all kinds of trouble
with the FCC for five years. Today they probably wouldn't even
have blinked at it. It was devastating to our families. When
the commission got to it, they threw it out, but we not only
had Panama City, we had bought a station in Cocoa Beach, FL
that got scuttled. We would have been the major broadcasting
company in Florida. We were on our way to Miami, Sarasota,
Orlando. As good as the good Lord has been, that was one
thing that just totally screwed us up.”

Favorite radio format: “Talk and Oldies.”

Favorite television show: “Jeopardy.”

Favorite song: “When the World Was Young, a French
song with words by Johnny Mercer.”

Favorite movie: “Somewhere in Time.”

Favorite book: “Atlas Shrugged. Best book ever
written.”

Favorite restaurant: “Lawry’s The Prime Rib on La
Cienega in Los Angeles. I'm there 30 minutes after I get off
the plane. [ eat there more than any other place.”

Beverage of choice: “My hobby is collecting wine.
Actually, my hobby is drinking wine.”

Hobbies: “Magic. I'm a Life Member of the Magic
Castle since the early '60s. I'm still acting. I do Florida
dinner theater.”

E-mail address: “dongmccoy@aol.com.”

Advice for broadcasters: “Recapture the passion.”
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