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McLachlan Teps Triple A 
Sarah McLachlan tops the Triple A chart this week with 

"Fallen," the first 

single from her 

current album, 

Afterglow, the long- 

awaited followup to 

1997's Surfacing. 

The song is also No. 

6 on the Hot AC chart 

and top 20 at AC. 
laBil, ¡El/hIh/J 
www.rod;aandrecords.com 
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Smooth Synopsis 
R&R's annual Smooth Jazz Focus checks in on several 

areas cf the forrnat, including the burgeoning digital 

opportunities and new research conducted by Broad- 

cast Architecture. R&R Smooth Jazz Editor Carol 

Archer also recaps last month's SJ Label Summit. 

It all begins on the next page. 

His new album of contemporary jazz 
featuring the #1 single "Honey -Dipped.' 
The new album is in stores now. 

Executive Producer: Dave Koz 
W.F. Leopold Management, Inc. 
Agency For The Performing Arts 

sKvv® 
<, 2003 Capitol Records, Inc. 

davekoz.com capitolrecords.com 

See Dave Koz on his 7th annual 
Smooth Jazz Christmas Tour, with special 
guests Brian Culbertson, Bobby Caldwell, 
Marc Antoine & Chris Botti. 

11/28 Lake Tahoe, NV 
11/29 Long Beach, CA 
11/30 Palm Springs, CA 
12/1 Santa Barbara, CA 
12/2 Fresno, CA 
12/3 San Diego 
12/4 El Cajon, CA 
12/5 Modesto, CA 
12/6 San Francisco, CA 
12/9 Cleveland, OH 
12/10 Columbus, OH 
12/11 Atlanta, GA 
12/12 Melbourne, FL 
12/13 PompanoBeach/West Palm Beach, FL 
12/14 Naples, FL 
12/16 Sarasota, FL 
12/17 Clearwater, FL 
12/18 Milwaukee, FL 
12/19 & 12/20 Chicago, IL 
12/21 Hollywood, CA 

BM LI 

Congratulations! 
Rendezvous recording artists PRAFUL #1 HIT Single 
and MARC ANTOINE Top 10 Billboard Contemporary Jazz 

www.americanradiohistory.com
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wJzz 
KYOT 
KJCD 
WJZI 
WJZV 
WRLX 

WJZA 

ATLANTA 

PHOENIX 

DENVER 

MILWAUKEE 

RICHMOND 
WEST PALM 

COLUMBUS 

WLVE 
KBZN 
WYJZ 
KAJZ 
KOAS 
KEZL 
WJZN 

MIAMI 

SALT LAKE 

INDIANAPOLIS 

ALBUQUERCUE 

LAS VEGAS 

FRESNO 

MEMPHIS 

PLUS MORE THAN 75 OTHER NAC & SMOOTH JAZZ STATIONS 
l HREE HOURS EVERY SUNDAY 

This SU\DAY 
Tuft\ UP THE QUIET 

602.2P 1- R 900 ext. 201211 easternwestern stations ( ext. stations 

"Great shows and gre 
ratings! The proof is in 
the pudding." 

#2 25-54 8.4 
#1 35-54 12.3 
Michael Fischer, PD 
KJCD Denver 

"I was a P1 of KYOT 
years before I became 
it's Program Director. 
The first thing I ever 
heard on The Coyote? 
Quiet Music. Sunday 
mornings. The way 
smooth jazz should be 
used on the weekends!" 

Shaun Holly PD The Coyote 
95.5 KYOT Phoenix 

"One of the biggest 
success stories ever on 
our station!" 

#1 25-54 12.7" 
Joel Widdows PD Smooth 
Jazz 105.3 WJSJ Jacksonville 

"Don't miss your chance 
to own Sunday mornings, 
with a show listeners can 
get nowhere else!" 

Bill Harman PD Smooth 
Jazz 103.5 WJZA Columbus 

"To win you must 
match programming to 
usage. Quiet Music 
does precisely that for 
Love 94! Smooth, unique, 
relaxing." 

Rich McMillan PD 
Love 94 WLVE Miami 

"An ideal fit for Sunday 
mornings! Our Pi's love 
it and we have a new 
revenue opportunity!" 

J. Weidenheimer PD 
The Breeze 97.9 
KEZL Fresno 

www.weststar.com www.quietmusic.com TalkRadio Network 

www.americanradiohistory.com



INSIDE 
HOW WELL DO YOU MANAGE? 
In this week's Management/Marketing/Sales 
section, take consultant Dave Van Dyke's 
15 -minute test to measure your 
management and leadership abilities in eight 
key categories, such as adaptability, 
communication, personal development, 
productivity and task management. The 

questionnaire will be particularly valuable if 

managers allow other colleagues and 
support staff to evaluate them, providing a 

true 360 -degree perspective on their people 
skills and responsibilities. Also: Irwin 
Pollack's top 10 rebuttals for prospects 
devoted to radio's biggest rival - 
newspaper advertising. 

Pages 8-9 

THE MOST WONDERFUL TIME 
Much of the AC world is gearing up for 
increasing amounts of holiday music, if not 
nonstop Christmas tunes, beginning 
Thanksgiving weekend. In preparation, R&R 
AC Editor Angela Perelli talks with 
consultant Randy Lane about how to have 

fun in between the songs. 

Page 48 

PTA NUMBER ONES 

CHR/POP 

BEYONCÉ f/SEAN PAUL Baby Boy (Columbia) 

CHR/RHYTHMIC 
LUDACRIS I/SHAWNNA Stand Up (Del Jam South/IDJMG) 

URBAN 

LUDACRIS VSHAWNNA Stand Up (Def Jam South4DJMG) 

URBAN AC 

GERALD LEVERT U Got That Love... (Elektra/EEG) 

COUPTRY 

TOBY KEITH I Love This Bar (Dream Works) 

AC 

UNCLE KRACKER 1/DOBIE GRAY Drift Away (Lava) 

HOT AC 

SANTANA f/ALEX BAND Why Don't You & I (Arista) 

SMOOTH JAM 
DAVE KOZ Honey -Dipped (Capitol) 

ROCK 

STAIND So Far Away (Flip/Elektra/EEG) 

ACTIVE ROCK 

A PERFECT CIRCLE Weak And Powerless (Virgin) 

ALTERNATIVE 

LINKIN PARK Numb (Warner Bros.) 

TRIPLE A 

SARAH MCLACHLAN Fallen (Arista) 

CHRISTIAN AC 

CASTING CROWNS If We Are. (Beach Street/Reunion) 

CHRISTIAN CHR 

STACIE ORRICO (There's Gotta Be) More ... (ForeFronWirgin) 

CHRISTIAN ROCK 

SKILLET Savior (Ardent) 

CHRISTIAN INSPO 

WATERMARK... There Is None... (Creative Trust Workshop) 

SPANISH CONTEMPORARY 

CHAYANNE Un Siglo Sin Ti (Sony Discos) 

TEJANO 

KUMBIA KINGS VOZOMATLI Mi Gente (EMI Latin) 

REGIONAL MEXICAN 
MONTEZ DE DURANGO Lagrimas De Cristal (Visa) 

TROPICAL 

JUANES La Paga (Universal) 

IVDUSTRY'S ` ' PVSPAP 
www.radioandrecords.com 

War Breaks Out On Rep Front 
Senior Katz execs, 100 -plus staffers defect 
to Interep, which appoints Shaw co -COO 

By Jeff Green 
R&R Executive Editor 
igreen®radioandrecords. com 

The long-standing rep - 
firm rivalry between Katz 
and Interep escalated into an 
all-out range war on Nov 14, 

when three longtime and se- 
nior -level Katz executives - 
Katz Radio Group President 
Steve Shaw, Christal Presi- 
dent Tucker Hood and Katz 
Radio President Mark Gray 
-jumped to Interep, taking 
as many as 150 Katz staffers 
with them. Shaw was ap- 
pointed co -President and co - 
COO of Interep and will run 
two new, as -yet -unnamed 
companies that will handle 
anticipated new business. 

Shaw will work along- 
side George Pine, who 
holds the same title; both 
report to Interep Chair- 
man/CEO Ralph Guild. 
Flood and Gray will take 
senior roles, reporting to 
Shaw. 

Shaw 

Gray 

Flood 

Sirotka 

"I know that Steve, Tucker, 
Mark and I all share a com- 
mon vision for radio's fu- 
ture," Guild said. "We're al- 
ways trying to find people to 
make Interep a stronger 

INTEREP See Page 19 

Mixed Results 
Mark Close Of 
Earnings Season 
By Joe Howard 

Rashingg B 

it row&RarWd®radioatonndrecorureauds. com 

Closing out the Q3 earnings 
season, Radio One reported 
profits that were ahead of Wall 
Street estimates and told inves- 
tors that its soon -to -be -launched 
cable channel may bring new 
ad dollars to its radio opera- 
tions. 

Radio One's earnings per 
share of 11 cents were 2 cents 
ahead of the estimate provided 
by analysts polled by Thomson 
First Call, as net income im- 
proved from $12.8 million (7 
cents) a year ago to $16.7 mil- 
lion in Q3. Net broadcast rev- 
enue improved 1%, to $81.5 
million, as gross cash advertis- 
ing revenue growth of 3% was 
offset by a 30% decline in non- 
traditional revenue, including a 

EARNINGS '- See Page 4 
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Rush: 'As I Was Saying...: 
Limbaugh returns to radio after five -week rehab 
By Al Peterson 

MR News/TaluSports Editor 
apeterson@radioandrecords.com 

Premiere Radio Networks talk host Rush 
Limbaugh returned to his golden EIB microphone 
on Monday for the first time since checking him- 
self into rehab early last month to combat an ad- 
diction to prescription painkillers. Demonstrating 
that his sense of humor remains intact following 
his five -week absence, Limbaugh broke the tension 
of that first moment back on the air by quipping, 
"As I was saying ... about five weeks ago...." 

LIMBAUGH See Page 12 

Limbaugh 

CHECK OUT OUR BIG ... AWARDS! Music's finest descended on Los 
Angeles Sunday for the 31st annual American Music Awards, held at the Shrine 
Auditorium. Britney Spears (top left) kicked off the show with an enticing 
performance of her latest hit, "Me Against the Music," and highlights included 
Steven Curtis Chapman (top right) taking Favorite Contemporary Inspirational 
Artist and Alabama (bottom) picking up their 23rd AMA, which gave them more 
awards than any other artists in AMA history. 

The Keys To 
Knowledge And Power 
Tips for success from across the spectrum 
By Carol Archer 
R&R Smooth Jazz Editor 
carcher@radioandrecords.com 

Knowledge is power, and 
it is so valuable in today's 
business world that people 
devour information like rav- 
enous data-bingers. 
With this mini - 
special, I hope 
to arm our 
readers with 
keen insights gathered 
from across the spectrum - 
from the gridiron to the 
boardroom, from backstage 
to the studio to the halls of 
academia - to help them 
win. 

We begin with the results 
of Broadcast Architecture's 
2003 Music Survey, which 
asked more than 1,200 Smooth 

Jazz radio listeners in 12 cit- 
ies about new music, their 
personal buying habits, 
downloading music, alterna- 
tive methods of acquiring 
new music and more. 

The impetus for the study, 

says Broadcast Architecture 
Exec. VP Allen Kepler, came 
from WNUA/Chicago Mar- 
ket OM Bob Kaake, who 
says, "It came about at this 
year's R&R Convention. I 

remember once again hear- 
ing label people say how 
successful radio stations had 
been with the Smooth Jazz 

See Page 57 

Dyson Exits CC/ 
Chicago; Gehron 
Adds GM Duties 
By Dana Hall 
R8R Urban Editor 
dha!!W radioandrecords. com 

After 35 years in Chicago ra- 
dio - 24 of them at WGCI-FM 

Dyson Gehron 

- President/GM Maw Dyson 
will exit the market's Clear 
Channel Urban cluster at the 
end of this year. Dyson also 
oversees Gospel WGCI-AM 
and Urban AC WVAZ. 

The move follows Clear 
Channel's decision to eliminate 

DYSON See Page 12 

ISSUE NUMBER 1531 
Coming in December: R&R's annual year-end music and news issues! 

www.americanradiohistory.com



Music From The Major Motion Picture 
Featuring the single 

l3aby It's Cold Outside" 
Performed by Zooey Deschanel and Leon Redbone 

The perfect Christmas song for your holiday programming! 

For more information contact: 
Kevin Kertes 
310.967.6569 

Kevin.Kertes@newiine.com 
www.elfmovie.com www.newlinerecords.com 

NEW LINE 

RECORDS 

www.americanradiohistory.com
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Ginsburg DG Systems CEO 
Devine steps down to spend more time with family 

DG Systems Chairman 
Scott Ginsburg has reas- 
sumed the CEO position he 
held when he first joined 
the company. He succeeds 
Matthew Devine, who is 
stepping down to spend 
more time with his family. 

Ginsburg was named Chair- 
man/CEO of DG in 1998, 

but turned the CEO reins 
over to Devine when 
Devine came aboard in summer 
1999. 

"Since I first invested in and 
joined DG Systems over five years 
ago, we have elevated the company 
from a money -losing entity focused 
on audio deliveries to a consistently 
profitable company," Ginsburg 
said. "Our challenge now is to gen- 
erate growth both organically and 
through prudent acquisitions to de- 
liver even greater value to our cus- 
tomers and our shareholders. We 

have the people, industry knowl- 

Ginsburg 

edge and financial re- 
sources required to further 
build on this platform, and 
I am committed to achiev- 
ing this growth. 

"I am appreciative of 
Matt Devine for his out- 
standing service to DG 
Systems and to its share- 
holders. Matt joined the 
company at a difficult time 
and was instrumental in 

quickly improving our operations 
and industry position, right -sizing 
our overhead, strengthening our 
balance sheet and attracting a 
strong operating team, all of which 
contributed to turning the company 
around." 

Prior to joining DG Ginsburg 
was CEO of Chancellor Media. In 
1988 he co-founded Chancellor's 
predecessor company, Evergreen 
Media. With Devine's departure, 
DG's board of directors will com- 
prise seven members. 

Schwalb Shifts To WKRK/Detroit 
Craig Schwalb has been named 

PD for Infinity FM Talker WKRK/ 
Detroit, effective Dec. 1. Schwalb 
will assume the position that 
opened last month when Terry 
Lieberman exited to become Direc- 
tor/NTR & Events for Clear Chan- 
nel Radio's Detroit cluster. 

"I'm excited to have Craig on 
board at 'Live! 97.1,"' said WKRK 
VP/GM Rich Homberg. "He's a solid 

programmer who understands the FM 

Talk format. Craig is the ideal leader 

to build on the station's success." 

Schwalb has spent the last three 
years in the programming depart- 

ment at Infinity's WNEW/New 
York, where he is currently Asst. 
PD. Prior to his move to New York 

in 2000 he was PD at Sports/Talk 
WRBZ/Raleigh. His broadcast pro- 
gramming and marketing career 
began at KSD-AM/St. Louis. 

"I'm thrilled to be joining Rich 
and the staff at Live! 97.1," said 
Schwalb. "These are talented, cre- 
ative people who know how to 
make great radio. I have a passion 
for creating entertaining Talk radio 
and developing this FM Talk brand. 
Detroit listeners can expect great 
things from this station." 

Fox Appoints Finnerty VP/Radio 
Media -industry veteran Bob 

Finnerty has been tapped to fill the 
newly created position of VP/Ra- 
dio at News Corp.'s Fox News 
Channel. Finnerty will manage op- 
erations at the company's Fox 
News Radio network. 

For the past year Finnerty has 
served as a consultant to Fox News 
Channel and has been instrumental 
in the company's startup of Fox 
News Radio. Prior to that he spent 
more than 28 years with NBC Tele- 
vision. Finnerty began his broadcast 
career as Manager/Sales Forecast- 
ing for CBS Inc. 

"In the past year working with 

Fox News Radio I have learned that 
there is a tremendous love for the 
Fox News brand at Talk radio," 
Finnerty told R&R. "In this new role 
I want to make sure that we marshal 
all of the resources that are already 
available here at Fox News Channel 
and apply them to enhance our ra- 
dio products. 

"I'm looking forward to several 
challenges ahead, including expand- 
ing our news service, which will be- 
gin airing 24/7 next month; growing 
the Fox News Radio With Alan Colmes 

show; and getting the new daily talk 
show hosted by Fox News' Tony 
Snow launched early next year." 

Clarification 
Art Frederick, who oversaw Americana KCUV-AM/Denver's launch as in- 
terim PD, continues in his role as Production Manager for both KCUV and 
co -owned KNRC/Denver as John Hayes becomes KCUV PD (R&R 11/7). 

Greater Media Ups Knight 
Buzz Knight, a vet- 

eran Boston program- 
mer who became PD of 
Greater Media's Classic 
Hits WROR in 2002, has 
been elevated to Opera- 
tions Director for WROR 
and co -owned Triple A 

WBOS/Boston, as well 
as for Greater Media's 
Classic Hits WMGK 
and Rock WMMR in 
Philadelphia. He'll continue as 
the consultant for the com- 
pany's Classic Rock WCSX/De- 
troit. 

Kn ight 

In his new role Knight 
is responsible for the 
Boston and Philly sta- 
tions' programming, 
promotions and mar- 
keting operations. He 
will also work with 
sales managers to assist 
with each station's rev- 
enue -generating pro- 
grams. He will report to 
Philadelphia -based 

VP/Radio Rick Feinblatt and 
Greater Media/Boston VP/GM 
Matt Mills. 

KNIGHT See Page 12 

WPTP/Philly Points To Rhythmic 
After eight hours of stunting 

with Christmas music, on Monday 
Beasley Broadcast Group flipped 
WPTP (96.5 The Point)/Philadel- 
phia from Hot AC to CHR/Rhyth- 
'vic. Consultants Bill Tanner, Jerry 
Clifton and Rick Thomas helped 
with the launch, along with PD 
Chuck Tisa. A search for air person- 
alities is underway. 

"This station introduces a very 
entertaining sound to the market 
that we think will be well received 
by the 18-34 demographic," said 
WPTP VP/GM Dave Donahue. 
"Philadelphia audiences have al- 
ways been open to new sounds, 

and there's a segment of the mar- 
ket whose crossover music needs 
are just not being served by tradi- 
tional Top 40 or Urban offerings. We 

intend to aggressively court these 
listeners with great music and pro- 
motions and a street -level presence 
that complements the appeal of our 
artists." 

Beasley COO Bruce Beasley said, 
"Philadelphia's rich music heritage 
has been fertile ground for the 
emergence of numerous crossover 
recording artists and radio formats 
over the years, and we believe this 

WPTP See Page 12 

`Jomama' Programs Tampa's Beat 
Ron "Jomama" Shepard is re- 

turning to Tampa as PD of Clear 
Channel's recently launched Urban 
WSSR (The Beat). Shepard is cur- 
rently PD of the company's CHR/ 
Rhythmic WBTT and Smooth Jazz 
WDRR in Ft. Myers. WSSR - which 
is expected to change call letters to 
WHIT on Dec. 15, right around the 
time when Shepard will be in-house - is currently running jockless and 
airing "10,000 joints in a row" until 
just after Thanksgiving. 

"We interviewed a bunch of 
good people," WSSR OM and 
WFLZ/Tampa PD Jeff Kapugi said, 
"but it just kept coming back to 
Ron." 

Shepard was Asst. PD of WFLZ 
until 2001, when he departed to 
take PD duties at WENN/Birming- 
ham. He's continued to host 
WFLZ's Sunday -evening Quiet 
Storm show for the past 11 years. 
That show will migrate to The Beat. 

SHEPARD See Page 12 

KZSA/Sacramento Goes Country 
KZSA-FM/Sacramento, which 

had been dark since mid -Septem- 
ber, re-emerged on Nov. 15 as 
"Today's Country and California's 
Gold." It was previously 
home to a Regional Mexi- 
can format. KZSA is li- 
censed to Placerville, CA, 
but Dallas -based owner 
First Broadcasting says the 
signal "has been techno- 
logically upgraded to serve the en- 
tire Sacramento market." 

According to a station spokes- 
man, KZSA will be live and local 
following the completion of a 
10,000 -song marathon. At press 
time, neither a GM nor a PD had 

fUUl:OIIN:too.: 
SA11ttlbMiF '.46LG 

been named, although the spokes- 
man expected them to be hired 
shortly. 

KZSA will compete head to head 
with Infinity's Country 
KNCI. It's been almost 
five years since Sacra- 
mento had two FM 
Country outlets; Infinity's 
KRAK -FM aired a "Gold 
Country" presentation 

until January 1999. 

KZSA will play such contempo- 
rary country artists as Tim McGraw, 
Alan Jackson, Shania Twain and 
Toby Keith and "gold country" art- 
ists such as Willie Nelson, Alabama, 

KZSA See Page 12 
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Abrams Earns 
`Kool' PD Position 

Keith Abrams, 
who serves as Di- 
rector/Program- 
ming & Operations 
and Station Man- 
ager for Mercury 
Broadcasting's 
KALL, KCPX, KOSY 

& KRAR/Salt Lake 
City, has accepted 
the vacant PD post at Infinity's Old- 
ies KXKL (Koo1105)/Denver, effec- 

tive Dec. 1. He succeeds Al Brady 
Law, who departed the station ear- 
lier this month. 

Abrams became involved with 
Mercury's Salt Lake cluster in 
November 1999, when he joined 
KCPX under then -owner Trumper 

ABRAMS See Page 12 

Abrams 

[R&R 
r. 

Observes 
Thanksgiving 

Due to the Thanksgiving holi- 
day, R&R's Los Angeles; Nashville; 
and Washington, DC offices will be 
closed Thursday, Nov. 27 and Fri- 
day, Nov. 28. 

www.americanradiohistory.com
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USRN Follows Through With 
AccuWeather, WW1 Suits 
By Joe Howard 
R&R Washington Bureau 

ihoward ä'radioandrecords-coin 

nited Stations Radio Networks announced on Nov. 13 

that it has filed separate lawsuits in federal court against 
Westwood One and AccuWeather, accusing both companies 
of wrongdoing related to AccuWeather's decision to sever its 
relationship with USRN and begin syndicating its program- 
ming through Westwood One. 

In the AccuWeather suit, USRN 
said the weather -information provid- 
er "willfully attempted to unilateral- 
ly and improperly terminate its long- 

term agreement" with USRN to ink 

a deal with Westwood One. USRN 
also claims AccuWeather "attempt- 
ed to damage the reputation of Unit- 

ed Stations in the radio and adver- 
tising community." USRN has 
charged Westwood One with tor- 
tious interference in USRN's contract 
with AccuWeather. 

URSN President/CEO Nick Ver- 

bitsky said, "We were compelled to 

institute this suit because we were left 

with no viable alternative. Accu - 
Weather is attempting to walk away 
from a valid contract, plain and sim- 

ple. To allow AccuWeather to im- 

properly terminate our agreement 
and not compensate United Sta- 
tions is somtfhing that will not hap- 
pen." 

When asked why his company 
made the change to Westwood 
One, AccuWeather founder/Presi- 
dent Dr. Joel Myers told R&R, "We 

have to look out for our business. 
We think we have a great product, 
and we want to see it grow and 
prosper. We have great confidence 
in Westwood One." 

Myers would not comment on 
USRN's allegation that its long- 
term deal with AccuWeather was 
prematurely canceled, aside from 
saying that a contract existed and 

that there was an extension to that 
contract. "The courts will figure all 

of that out," Myers said. A West- 
wood One spokesperson declined to 

comment on the lawsuit. 
In a statement released on Nov. 

14, AccuWeather said it notified 
USRN in early August that it would 
be terminating the agreement be- 
tween the two companies upon its 

Dec. 28 expiration and that Accu - 
Weather would air all ads placed by 

USRN until that date. 
"As a customer of USRN since 

1998, we had hoped to settle this sit- 

uation amicably," Myers said in the 
statement, adding that the two sides 
met recently in an effort to do that. 
Meanwhile, AccuWeather said 
Westwood One is currently signing 
up stations to begin airing Accu - 
Weather content on Dec. 29 and is 

working on selling ad time to run 
after that date. 

Additional reporting byAdam Jacob- 

son. 

Earnings 
Continued from Page 1 

steep dip in independent -promotion 
revenue and the termination or 
downsizing of some events. 

Q3 operating income was $37.5 mil- 
lion and station operating income was 
$45.6 million, a 6% increase for each. 

Free cash flow improved 39%, to $26.5 

million. Radio One reported net reve- 

nue growth from its Cincinnati, Dal- 

las, Indianapolis and Minneapolis 
stations but said gains there were par- 
tially offset by declines in Boston, Hous- 

ton, Philadelphia and Richmond. 
Radio One expects Q4 net broadcast 
revenue to be flat to down 2%. 

Commenting on TV One, the 
new African -American -focused 
cable network the company plans 
to launch on Jan. 19, 2004 (Martin 
Luther King Jr. Day), Radio One 
President/CEO Alfred Liggins 
said, "I think we will have an op- 
portunity to create a joint cam- 
paign that will end up providing 
incremental dollars for the radio 
group. There are advertisers that 
are primarily television advertis- 
ers, and no matter how hard we 
sell the attributes of radio, the fact 

that we don't have a picture keeps 
us out of a large pool of dollars." 

During a Nov. 12 conference call 

with investors, Liggins continued, 
"People want to talk to you more if 
you've got more media assets that 
they find attractive, in space that 
they find attractive like African - 
American -targeted media. You're 
going to get higher -level meetings 
and a higher level of interest." 

SBS Loss Widens; 
Radlovic Upped 

Spanish Broadcasting System's 
net revenue grew 2%, to $35.7 mil- 

lion, and station operating income 
improved 3%, to $16.6 million. But, 

due to losses from discontinued 

EARNINGS See Page 6 

BUSINESS BRIEFS 

Big City Stockholders OK Dissolution Plan 
in ig City Radio's board of directors in August unanimously approved 
Lif a plan for the complete liquidation and dissolution of the company, 
and on Nov. 14 Big City stockholders holding a majority of voting power 

agreed to the plan. A description of the dissolution plan and related 
information will be filed with the SEC and sent to stockholders. The com- 
pany can file a certificate of dissolution with the Delaware Secretary 
of State about three weeks after the mailing. Big City's stock will then 
be delisted from Amex. The company has not stated when its final day 

of trading will be. 

Federal Election Commission 

Rejects Complaint Against CC 

The Federal Election Commission in August voted 4-0 to dismiss a 

complaint that accused Clear Channel of making an unlawful cor- 
porate campaign donation when it featured a congressional candidate 
in public service announcements on its Beaumont, TX stations. The 
August ruling was officially disclosed in late October, but details of the 

decision were not known until last week, when the Associated Press 
obtained full documentation of the dismissal via a Freedom of Infor- 

mation Act request. The stations - KCOL-FM, KIOC, KKMY, KLVI & 

KYKR/Beaumont - aired PSAs during the 2001-02 election cycle that 
were voiced by Rep. Nick Lampson, who was up for re-election at the 
time. The announcements promoted the National Child Identification 
Program and provided information about obtaining fingerprint kits. Clear 
Channel and Lampson aides said the PSA did not mention Lampson's 
campaign or the election. The FEC concluded that the announcements 
fell under a media exemption and did not amount to a contribution un- 

der the campaign -finance law then in effect. The complaint was filed 
by Port Arthur, TX resident Glen Schorzman. 

Analyst: Sluggish Infinity To Blame 

For Viacom Weakness 

Pointing 
out that Viacom's stock has underperformed compared to 

the stocks of pure -play radio companies, Prudential analyst 
Katherine Styponias said in a report issued last week that Infinity's 
financial struggles this year are to blame for parent Viacom's stock de- 
clines. But she also predicted that a recovery in local radio ad spend- 
ing will help Viacom recover. "Given our view that local ad mediums 
such as radio will improve in the not -too -distant future, we believe the 

Continued on Page 6 

R&R Stock Index 
This weighted index consists of all publicly traded companies that 

derive more than 5% of gross earnings from radio advertising. 
Change Since 

11/14/113 11/7/O.ì 1 //14/0.1 11/14/113 11/7/113-11/14/0 

R&R Index 171.68 213.53 206.652 +20% -3% 

Dow Industrials 8,542.13 9,809.79 9,768.68 +14% -0.4% 

S&P 500 904.27 1,053.21 1,050.35 +16% -0.3% 

61% of 
radio stations are drastically 
under -performing in sales* 

*but that probably doesn't include you. 

It's a great time to start your "do differently" plai 
in sales no matter how well you're doing. 

Special 2004 rates are in effect if you start NOW! 

Mark Ross Enterprises, Inc. 233 Needham Street Radio Plaza/5th Floor Newton, MA 02464 

Irwin 
Pollack 

(617)928-1910 
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-1-KOMM8iT1-E BLOW 1FiSi4 PERFORM THE "GOODBYE GI 
FOR THE TNT ORIGINAL MOVIE! 

# 

SEE THE WORLD PREMIERE MOVIE FEATURING THE "GOODBYE GIRL" SONG PERFORMED BY HOME 8:T1 -E BLOW FiSI-1! 

A story about love at first fight. 

PATRICIA HEATON 
JEFF DANIELS 

WORLD PREMIERE WEEKEND 
ONE MOVIE. THREE CHANCES TO WATCH. 

FRIDAY, JANUARY 16 

SATURDAY, JANUARY 17 

SUNDAY, JANUARY 18 

'GOODBYE GIRL'. SONG PRODUCED BY: SPENCER PROFFER 
inn& 2003 Turnur BroadoasOng System. Inc. A Tone Warner Company AU Rognts Aeoeved 

L; 
WE KNOW DRAMA 

tnt.tv 
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BUSINESS BRIEFS 
Continued from Page 4 

discrepancy in [stock] valuation won't last long and that Viacom shares will represent one of the most compel- 

ling ways to play these improving trends," Styponias said. She raised her rating on Viacom stock from "neu- 

tral" to "overweight" and retained her price target of $49 per share. Meanwhile, Guzman & Co. analyst David 

Joyce reduced his price target on Viacom from $55 to $48 based on the stock's current valuation but let stand 

his "outperform" rating on the issue. 

Interep, Ronning/Lipset Radio To Rep Launchcast 
The Yahoo! -owned Launchcast Internet -only webcasts will soon be represented, in a joint venture, by Interep 

and Ronning/Lipset Radio, the webcasting-focused rep firm recently formed by Eric Ronning and Andy 

Lipset. Arbitron reports that the Launchcast channels attract a combined 2.1 million listeners per month and 

accumulate nearly 16 million listening hours. 

SoundScan 

Nielsen 
MusicMatch 
tal track 
as 

Internet, 

Adds Napster, BuyMusic, Others 
SoundScan, which already tracks digital -music sales for iTunes, Rhapsody, MusicNet and Liquid 

Digital Media, has added tracking for Roxio's Napster, independent BuyMusic and Musicmatch's 

Downloads. It will also soon track sales for FullAudio's MusicNow. SoundScan considers a digi- 

to be one song purchased alone or as part of a retailer -defined group (such as tracks originally bundled 

an album). Downloads are ranked in Sound' an's "nontraditional" sales category, which also includes 

mail-order and concert -venue music sales. 

Analyst: Radio One May Steal Political Dollars From Competitors 
While Radio One issued fairly lackluster 04 guidance after reporting its Q3 financial results, Merrill Lynch's 

Marc Nabi believes the broadcaster's focus on Urban radio audiences will help it benefit from next year's 

anticipated boost in political advertising. `The company should receive more political advertising in 2004 than 

the average radio operator," Nabi said, "since political candidates have increasingly allocated to attract votes 

from minority populations - African -American and Hispanic, which are the two largest audiences for Radio 

One stations." Nabi also expects the company's planned launch on Jan. 19, 2004 of the TV One cable chan- 

nel will give it a boost. He maintained a "buy" rating on Radio One stock at a target price of $21 per share. 

Earnings 
Continued from Page 4 

operations, the company's net loss 

widened from $93,000 a year ago (0 

cents per share) to $2.4 million (4 

cents). 
SBS attributed the revenue gains 

to double-digit growth at KLAX & 

KXOL/Los Angeles, along with 
gains at the three -station Chicago 
cluster it picked up earlier this year 
from Big City Radio. However, it 

said decreases at WSKQ/New York 

partly offset the gains. SBS expects 
Q4 net revenue growth in the low - 

single -digit range and forecasts that 
station operating income will im- 

prove in the flat to low -single -digit 
range. 

SBS Chairman/CEO Raul Alar- 

con said his company is planning an 

increased attack on general -market 
radio next year. "In 2004 the target 
is going to be increasing Spanish 
radio from general -market radio and 
pushing a good portion of that mon- 
ey over to the Spanish column," 
Alarcon told investors during a Nov. 

12 conference call, adding that the 

company has already begun work- 
ing toward that goal. 

"We're going to be making very 

strong efforts, and we're going to be 

hiring very talented people who are 

already used to those general -mar- 

ket buys and have general -market 

relationships in order to be able to 

do that," he said. 
Meanwhile, SBS ups Marko Rad- 

lovic to the newly created Chief Rev- 

enue Officer position, in which he'll 

oversee revenue performance for 

SBS's local and national sales, as well 

as growth and new -business devel- 

opment. Radlovic was previously 
VP/GM of SBS's Los Angeles sta- 

tions. Additionally, SBS appoints 
Jeffrey Shrinsky Director/Nation- 

al Sales, another newly created po- 

sition at corporate. 

Entravision Matches 
Estimates 

While SBS rival Entravision also 

posted a Q3 loss, its loss of 2 cents 

per share was in line with the Thom- 

son First Call estimate. While the 
company reported net income of $9 

million (5 cents per share), com- 
pared to a profit of $582,000 (a loss 

of 2 cents per share) one year ago, 

Q3's figure included a $9.3 million 
gain on the sale of a publishing com- 

pany. 
Revenue in Entravision's radio di- 

vision grew 15%, to $24.5 million, and 
was highlighted by local advertising 
growth of 11% and national adver- 

tising growth of 29%. CFO Philip 

Wilkinson noted during a Nov. 13 

conference call with investors that 
73% of the radio group's revenue 
comes from the local side. Broadcast 

cash flow in the radio division im- 

proved 18%, to $8.9 million. 

Entravision expects Q4 radio rev- 

enue growth of 13%-15%, to $21.8 

million -$22.2 million, and forecasts 

a Q4 loss per share of 6 cents -7 cents. 

HBC Buy Helps Univision 
Spanish -language multimedia 

company Univision's Q3 net in- 

come rose from $20.3 million (8 cents 

per share) to $42.2 million (16 cents 
per share), beating the Thomson 
First Call estimate by 3 cents. The 

long-awaited closing of Univision's 
acquisition of Hispanic Broadcast- 

ing Corp. helped trigger the gain, 

along with strong sales and viewer- 

ship at Univision's TV networks. 
Univision Chairman/CEO A. 

Jerrold Perenchio was happy with 
his company's integration of HBC's 

radio stations, which are now be- 

ing operated as Univision Radio, 

saying, "This merger and the cre- 

ation of Univision Radio have 
opened important new avenues of 

growth, as the combined company 
has achieved the scale and scope to 

better serve advertisers and the rap- 
idly growing Hispanic communi- 
ty." Looking forward, Univision 
said it expects net revenue for 2003 

to increase by roughly 20%, to 

about $1.3 billion. 

More Earnings 

Net loss for Radio Unica, which 

now trades on the OTC Bulletin 
Board, widened from $5.5 million a 

year ago to $8.1 million in Q3, which 

the company attributed to costs of 

about $3.1 million from its pending 
deal with Multicultural, its bank- 
ruptcy filing and increased operat- 
ing and interest expenses. Radio 
Unica's Q3 net revenue increased 
11%, to $13.3 million, thanks to high- 

er local and national ad revenue and 
network revenue of about $1.7 mil- 

lion. However, Q3 EBITDA dropped 
from a gain of $40,000 to a loss of 

$2.1 million. 
NextMedia's radio -division 

revenue was off 2% in Q3, to $18.9 

million, while broadcast cash flow 

declined 3%, to $7.4 million. Over- 
all, NextMedia's net income re- 
bounded from a $1.2 million loss to 

a profit of $16.5 million. The profit 
includes an $18.9 million gain Next - 
Media pocketed from the sale of 

WJTW-FM/Joliet, IL. 

Fisher Communications - the 

owner of 24 radio stations in the 

Pacific Northwest, including 
KOMO, KPLZ & KVI/Seattle - 
saw a loss from continuing opera- 

tions of $3.28 million (38 cents per 
share) in Q3 2003, compared to in- 

come of $482,000 (6 cents) in Q3 

2002. Including losses from discon- 

tinued operations amounting to $1 

million, Fisher's Q3 consolidated net 

TRANSACTIONS AT A GLANCE 
All transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

WFXX-FM/Georgiana, AL $975,000 
KUPI-AM/Ammon and KUPI-FM/Idaho Falls, ID Undisclosed 
WCTN-AM/Potomac-Cabin John, MD $2.2 million 

KBZB-FM/Pioche, NV $1.96 million 
WWTB-FM/Topsail Beach (Wilmington), NC $2.3 million 

KIJV AM & KZNC-FM/Huron, SD Undisclosed 
KTNR-FM/Kenedy, TX $200,000 
KKHI-AM/Laramie, WY $160,000 

Updated price on KXCL-FM/Yuba City, CA: $8.2 million 

Full transaction listings, posted daily, can be found at 
www.radioandrecords.com. 

DEAL OF THE WEEK 

WNRW FM/San Carlos Park (Ft. Myers), FL 
PRICE: $4.9 million 
TERMS: Asset sale for cash 
BUYER: Ave Maria University, headed by Chancellor Fr. 

Joseph Fessio. Phone: 239-280-2500. It owns no other 
stations. 
SELLER: CAM Communications Inc., headed by President 
Van Archer III. Phone: 210-222-0973 
FREQUENCY: 98.5 MHz 
POWER: 19kw at 371 feet 
FORMAT: News 
BROKER: Austin Walsh of Media Services Group 

2003 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$2,094,233,821 
(Last Year: $5,383,756,206) 

$523,643,510 
(Last Year: $350,786,135) 

772 
(Last Year: 809) 

167 
(Last Year: 148) 

loss was $4.3 million (50 cents). That 
compares to last year's consolidat- 
ed net loss of $918,000 (10 cents). To 

stem its escalating losses, Fisher last 

month sold its remaining two com- 

mercial properties. 

Privately held LBI Media, par- 

ent to Spanish -language radio and 
TV operator Liberman Broadcasting, 

saw Q3 net income soar from a net 
loss of $7.3 million last year to a gain 

of $5.9 million, an increase partially 
attributable to double-digit growth in 

adjusted EBITDA due to higher net 
revenue. Radio -division net revenue 
increased 20%, to $12.7 million, while 

operating income improved 39%, to 

$6.6 million, and adjusted EBITDA 

grew 33%, to $7.4 million. 

Additional reporting by Adam Jacob- 

son. 

FCC ACTIONS 
NAB Loses Appeal On Political Ad Time 

The 
FCC denied the NAB's request to ban political candidates from 

requesting odd -length ads on the basis that broadcasters already 

have the freedom to review such requests on a case -by -case basis. 

The commission noted that broadcasters can consider the amount of 

time the candidate has purchased in the past and whether the request 

would disrupt programming. The FCC also pointed to the NAB's as- 

sertion that relatively few political candidates have recently made such 

requests, saying, "Broadcasters need not impose a flat ban on the 

sale of program time in nonstandard increments in order to avoid dis- 

ruption of broadcast programming." 

FCC Announces Due Date For Ownership Reports 

mmercial and noncommercial broadcast stations in Alabama, 

Colorado, Connecticut, Georgia, Maine, Massachusetts, Minnesota, 

Montana, New Hampshire, North Dakota, Rhode Island, South Dakota 

and Vermont have until Dec.1 to submit either FCC ownership report Form 

323 (commercial stations) or Form 323-E (noncommercial). The FCC 

requires all broadcast stations that aren't exempt to submit an updated 

Continued on Page 12 
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CAMMAI ACTIONI 
Roll out the banners 

and make sour company center stage 
with RollA-ign" Plastic Banners 

Ro11-A-igri disposable plastic banners 
are a cost effective way to promote your station, company or special event. Each banner is printed on high 
quality, weather resistant, 4 or 6 mil plastic film ranging from ló" to 36" in height for large sizes and 6" to 
12" for smaller sizes. We can print up to four spot colors of ink per banner. Depending on the configuration 
of your logo, you can get anywhere from 169 to 340 banners on a 1000' roll. It's easy to use.. just roll off 
the desired length and cut! Indoors or out, Roll -A Sign gets your message across and is ideal to give away 
at concerts and other public events. Fax us your logo along with the specifics on color separations and size 
and we will give you a free quotation. If you should have any questions regarding quantities, sizes, 

imprints and/or colors available, please call us. 

PLASTIC 
BANNERS 

Reef Industries, Inc. 
9209 Almeda Genoa 

Houston, Texas 77075 
Toll Free: 1-800-231-6074 

713-507-4200 Fax: 713-507-4295 
E-mail: ri@ree findustries. corn 

www. ree findustries. corn 
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The Annual Manager's 
Self -Evaluation 
This 15 -minute test can help you and your key players 

By Dave Van Dyke 

t s another year draws to a close, senior -level executives are taking a good look at the man- 
agers who help them run their businesses. It's an excellent time for all managers to gain 
perspective on their own performance, but the task need not be difficult or overly time-con- 
suming to be beneficial. What follows is a simple self -evaluation, designed to gauge a 

manager's job effectiveness. 

If completed honestly, this questionnaire will identify areas 

in which a manager is performing above, at or below expecta- 

tions. This test can help individuals develop and improve both 

their soft (interpersonal) and hard (po- 

sition -related) skills. The questions are 

intentionally broad to make the test ap- 

plicable to any managerial position. 

If you're taking this test yourself, find 

a place to be alone and uninterrupted 
for 15 minutes. Experienced managers 
will find this test, taken once a year, to 

be an eye-opening tool. New managers 
or those about to become managers can 

also benefit because the test will help 

them discover specific areas to focus on. 

Before you begin the Manager's Self -Evaluation, rate the 

importance of six of the eight critical skill sets (above right). 

This section isn't part of the scored evaluation; it's a reference 

point for discussion with your supervisor, who may have a 

different six-pack of priorities. 

The Manager's Self -Evaluation 

Based on your experience and your objective observations, 

rate the frequency with which you feel you display the skills 

in the eight categories listed below. The object here is to help 

you consider your performance -related skill sets, but also keep 

your leadership abilities in mind as you complete the test. 

Rate your performance in each area, using the following 

scale: 

1: Never. You never demonstrate this skill. 

2: Seldom. You seldom demonstrate this skill, and develop- 

ment is needed. 
3: Sometimes. You sometimes exhibit this skill, but you need 

to improve. 
4: Usually. Your skill level in this area is solid, but there is 

still room for further development. 
5: Always. You consistently demonstrate this skill. 

N: Not applicable. You don't know, or this doesn't apply. 

Communication 

Dave Van Dyke 

Listens to others 
1. Solicits ideas, suggestions and opinions from others 

2. Creates a comfortable climate for airing concerns 

3. Listens to all points of view with an open mind 

4. Listens carefully without interrupting 
5. Summarizes input, then checks for understanding 

Processes information 
6. Identifies the core of an issue 

7. Considers the pros and cons and the short- and 

long-term consequences of decisions 

111 

8. Arrives at clear, logical conclusions 

Communicates effectively 
9. Expresses thoughts clearly in writing 
10. Is an effective, articulate speaker 
11. Covers an issue thoroughly, but without overdoing it E 
12. Communicates in a straightforward manner, even 

on sensitive topics 

13. Makes current job -related information readily 

available to others 

Leadership 

Instills trust 
14. Keeps promises 
15. Can be trusted with confidential information E 
16. Is honest in dealing with others 
17. Demonstrates high ethical standards 

Provides direction 
18. Makes expectations clear 
19. Establishes manageable workloads 
20. Plans and takes the necessary steps to accomplish 

long-term objectives 
21. Keeps focus on the big picture while implementing 

details 
Delegates responsibility 

22. Knows when to delegate and when to take 

responsibility personally 
23. Delegates jobs to the right people 
24. Gives others authority to independently fulfill 

responsibilities 
25. Empowers others to find creative solutions 

Adaptability 

Adjusts to circumstances 
26. Is flexible in dealing with diverse work styles 

27. Is comfortable in a variety of environments 

28. Reacts constructively to setbacks 

29. Anticipates and plans for changing situations 

Thinks creatively 
30. Approaches job with imagination and originality 

31. Inspires innovation 
32. Is willing to take bold, calculated risks 

33. Views obstacles as opportunities for creative change 

Relationships 

Builds personal relationships 
34. Shows consideration for the feelings of others 

35. Shows no prejudiced or stereotypical thinking in 

words or actions 

36. Delivers criticism tactfully and constructively 

37. Maintains composure in high-pressure situations 

Rate These Skill Sets 
Before you get started with the Manager's 
Self -Evaluation, do this exercise: Identify the 
six skill sets among the eight listed below that 
you feel are most critical to carrying out your 
job. All may be important to a degree, but 
some will have more bearing on your respon- 
sibilities than others. 

Communication 
Listens to others 
Processes information 
Communicates effectively 

Leadership 
Instills trust 
Provides direction 
Delegates responsibility 

Adaptability 
Adjusts to circumstances 
Thinks creatively 

Relationships 
Builds personal relationships 
Facilitates team success 

Task Management 
Works efficiently 
Works competently 

Productivity 
Takes action 
Achieves results 

Development Of Others 
Cultivates individual talents 
Motivates successfully 

Personal Development 
Displays commitment 
Seeks improvement 

Facilitates team success 
38. Resolves conflict fairly 

39. Creates an atmosphere of team cooperation, rather 
than competition 

40. Builds consensus on decisions 
41. Leads team in formulating goals that complement 

the organization's mission 
42. Brings capable people into the group 
43. Uses the diverse talents and experience of the 

group to maximum advantage 

Task Management 

Works efficiently 
44. Applies technology in practical ways to maximize 

efficiency 
45. Makes wise use of outside resources 
46. Avoids procrastination 
47. Sets priorities and tackles assignments accordingly E 

Works competently 
48. Demonstrates mastery of job fundamentals 
49. Learns and applies new information quickly 
50. Integrates new theories, trends and methods into 

operations 

Productivity 

Takes action 
51. Knows when to stop planning and start working 
52. Takes the initiative to make things happen E 
53. Manages problems assertively 
54. Makes timely, clear-cut and firm decisions 

Achieves results 
55. Overcomes obstades to complete projects 
56. Achieves outcomes that set high standards for others 

57. Gets results that have a positive impact on the 

organization as a whole 

Development Of Others 

Cultivates individual talents 
58. Is a patient, helpful, effective coach 
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59. Gives others access to training for skill development 
and growth E 

60. Provides objective appraisals of others' strengths 
and needs 

61. Sticks to a schedule for reviews and followups 
Motivates successfully 

62. Gives recognition to producers of high -quality work 
63. Shows appreciation for extra effort 
64. Shares a contagious enthusiasm that promotes a 

positive attitude in others 

Personal Development 

Displays commitment 
65. Maintains a consistently high energy level 
66. Persists and perseveres 
67. Keeps a positive outlook 

Seeks improvement 
68. Admits and learns from mistakes 
69. Handles criticism constructively 
70. Pursues resources to improve performance 

Add Up Your Score 

Add up the scores you gave yourself for each item, count- 
ing each "N" as a zero. Here's how to interpret your score. 

40-140: There is much work for you to do to become a more 
capable and effective manager. Start by examining your task - 
management and communication skills. Refer back to your 
responses in these sections of the test for a benchmark against 
which to measure your improvement. Go back over each ques- 
tion and determine some key skills you can start working on. 
Once you can objectively give yourself scores above 3, choose 
other skills to concentrate on. Take the test quarterly to gauge 
your progress. 

141-210: You are an effective manager in some ways, but not 
in enough areas to instill confidence in your superiors and staff. 
You exhibit some positive potential, but immediate improve- 
ment in low -scoring areas is necessary to revive your effec- 
tiveness. Clearly, you have strengths and weaknesses that bal- 
ance each other, but some of the weaknesses are offsetting your 
skills. 

Continue to hone the skills you scored yourself high on, but 
also list all of your weaker skill sets, from lowest scores to high- 
est. Then begin to analyze how you can improve, working from 
the top of the list down. Pay more attention to your weaker 
areas as you interact with your supervisors and staff. These 
are areas that your co-workers are already aware of and un- 
comfortable with. 

211-280: Scores in this range suggest that you're doing a lot 
of things right. You provide direction for your staff, you tend 
to achieve results, and you work efficiently. Be particularly 

focused on your communications skills and your development 
of others. You may be the type of manager who excels in the 
technical aspects of the job but who needs to work on coach- 
ing and staff development. 

281 -plus: Congratulations! You excel in most of the areas 
that make a highly skilled manager. However, a score this high 
could suggest that you've given yourself unrealistically high 
scores. You may very well excel in all 18 skills assessed in this 
test, but high -scoring managers should go back and re-exam- 
ine their scores. Be conservative. Are there areas in which you 
could continue to improve? 

360 -Degree Feedback 

Success stems from knowing how others perceive you. You 

can use this test as a 360 -degree feedback assessment to gath- 
er information about an individual's effectiveness from sev- 
eral other people. This gives a manager a unique opportunity 
to see him- or herself through the eyes of others. 

A 360 -degree examination will identify areas in which a 
manager is performing at, above or below the standards of his 
or her boss, peers and clients. The understanding of others' 
perception can increase that person's drive for success - when 
the information is provided in a constructive manner. 

This assessment should include, at a minimum, your boss, 
three peers and three people who report directly to you. This 
can be expanded to more direct reporters and clients if desired. 
Your boss' assessment should be identified when you get the 
results, but those of your peers and subordinates should be 
anonymous, for obvious reasons. 

As you might suspect, scores managers give themselves are 
often at variance with the scores their co-workers give them. 
This is natural and understandable and should not be consid- 
ered anything but constructive. You are being given an oppor- 
tunity to see yourself through the eyes of those with whom 
you work closely; this is perhaps even more valuable than how 
you see yourself. 

This test is designed to improve individual and team per- 
formance, as well as the overall success of your organization. 
The results of this assessment can help guide you in establish- 
ing professional -development goals and action plans. Your 
candid and honest evaluations will set a course for positive 
change. 

Dave Van Dyke is a former VP/GM of KCBS-FM/Los 

Angeles and currently advises media management 

through his company Radio Mentor. He is also Presidenti 
COO of Finology, a Los Angeles -based investment 

banking firm with broadcast interests. Reach him at 888- 
790-1102 ordvd@radiomentor.com. 

`We Only Use The Newspaper 
By Irwin Pollack 

Every good seller should have a deep reserve 
of responses for prospects who are loyal to the 
print medium. Here are 10 solid rebuttals to 
the argument "We only use the newspaper" I 

would love to hear your favorite rebuttals as well. 

1. But what about the [number] people who don't 
subscribe to the paper? How do you intend to tell them 
about your business? 

2. You don't want to put all your eggs in one basket, do 
you? Radio reaches many more people than the paper today. 

3. Good! Let's refer people to your ad through our 
ads, which can say, "See our ad in today's paper." That 
way you'll reinforce your print ad and reach the many 
people who won't see your ad there. 

4. The average adult spends 30 minutes a day with 
the paper, compared to hours and hours with radio. Let 
me ask you: Do you stand a better chance of selling a 
customer something if they spend a lot of time in your 
store or just a little? 

5. I understand. And, as I'm sure you know, newspa- 
per readership is declining among adults over age 18. 
Here's how we can offset that decline. 

6. Although the population continues to rise, newspa- 
per circulation has remained flat for over 30 years, ever 
since 1970. Internet and other technology advances have 
passed newspapers by. Doesn't it make sense to begin 
allocating some dollars to radio, which continues to grow? 

7. Newspaper does a great job of reaching your old 
established customers. But how about new customers? If 

your business is like most, you'll lose about 20% of your 
customers this year due to attrition. Isn't it wise to reach 
new customers with radio? 

8. Every radio ad is a full -page ad. You don't have to 
worry about being dwarfed by bigger or more colorful ads. 

9. Our station uses theater of the mind to create vivid 
mental images of your business and products. That 
image is stronger and brighter than any print ad. Doesn't 
it make sense to create those strong, positive mental 
images of your business? 

10. In today's society, not everyone has time to read 
the newspaper. Remember, time has become a precious 
commodity. Newspapers have seen shrinkage because 
of this. 

New England -based sales and management trainer Irwin 
Pollack provides hands-on, results -oriented seminars and 
in-house consulting on sales and management. He can 
be reached toll -free at 888-723-4650 or via www. 
irwinpollack.com 

DIRECT MAIL 
TELEMARKETING 

E -MARKETING 

MARK HEIDEN 970-472-0131 
RICK ToRCAssO 972-661-1361 

ELIZABETH HAMILTON 703-757-9866 
MARK V E RON E 847-705-2046 
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PART ONE OF A THREE-PART SERIES 

The ABCs Of Digital Media 
Everything's going digital, but what does it all mean? 

By Brida Connolly 
Associate Managing Editor 

n a couple of years, if the music business is anywhere 
at all, it's going to be online. Prerecorded CDs and other 
physical media will still be available, catering to a 

niche market of completists and classical fans, but ev- 
erything else will be sold in digital form, either a track 
at a time or, for the more nostalgic fan, in albumlike 
bundles with optional art and liner notes. Meanwhile, 
webcasting will move off the computer to portable re- 
ceivers and become serious competition for broadcast 
and satellite radio. 

Or maybe not. But digital media 
is moving fast, and radio and records 
are scrambling to catchup. This is not 

something anyone in either industry 
can afford to ignore. For the next few 

weeks this space will feature a run- 

down of digital -media terms in the 

areas of legal downloads, illegal 
downloads, webcasting and hard- 
ware. For most of these I won't be so 

much providing definitions (you all 

know what a P2P is by now) as ex- 

plaining where these things fit into 

the digital -media biz and where they 

may be headed. 

A Through F 

AAC: AAC is a proprietary file 

format, and it is, says AAC fan Ap- 
ple Computers, "the new audio co- 

dec of choice for Internet, wireless 
and digital -broadcast arenas." Ap- 
ple's iTunes versions 4 and later de- 

fault to MPEG-4 AAC for ripping 
and burning, and the iTunes Music 

Store sells rights -managed AACs. 
The format has audio quality supe- 
rior to MP3 in smaller files, but play- 
ers that support it (other than Apple's 
iPods) are still rare. 

AOL: Yes, AOL has its troubles. Its 

subscriber counts are falling, Time 

Warner kicked it off the letterhead, 
and it's still a joke among 'Net snobs. 

But in digital media, AOL is a seri- 

ous player. It has better than 30 mil- 

lion users - nearly four times as 

many as the next -largest Internet ser- 

vice provider - and AOL'ers are, 

surveys say, more likely than other 
ISPs' users to be aware of and to use 

digital audio and video. 
AOL is home to a wildly success- 

ful family of webcasters, the Radio@ 

Network - Radio@AOL, Radio@ 

AOL for Broadband, Radio@ 

Netscape and (the @ squad missed 

one) Spinner.com - which routine- 
ly pick up more than twice the listen- 

ing of the second -place streams. It has 

its own legal -download service, 
MusicNet@AOL, and its "First Lis- 

ten" music premieres have proved 
consistently successful. Even if 

you're a hard-core 'Net snob, it's nev- 

er safe to overlook AOL. If the do-or- 

die AOL for Broadband initiative 
works out, the company will soon 
have even greater clout. 

Apple: Apple is, of course, a com- 

puter and gadget manufacturer that 
makes the absolute most out of 3% 

market penetration. Without doing 
anything new - MusicNet, pressplay 
and Rhapsody were all selling songs 

a year and a half before Apple began 
doing so - its iTunes Music Store has 

brought desperately needed visibility 

to legal downloads and has almost 

made paying for music cool again. 

Arbitron: Arbitron Internet 
Broadcast Services absorbed rival 
MeasureCast a couple of years ago, 

making Arbitron the lone provider 
of webcast ratings. Webcasters pay 
a fee to have their total weekly and 
monthly hours of listening time and 
approximate cumes measured and 
reported. It's early days yet for we- 

bcast advertising, but there's every 
reason to believe that Arbitron Inter- 
net Broadcast Services will be just as 
influential in the webcasting sales 
biz as Arbitron proper is in radio. 

Bandwidth: Bandwidth is simply 
the amount of digital space available - on a phone line, a cable or other 
pipeline- to move information back 

and forth. More is better. 
Broadband: Any high -bandwidth 

connection, including T1, cable and 
DSL. A broadband hookup makes it 

possible to upload and download 
large files quickly, meaning it makes 

copyrighted digital material very 
easy to steal. It will also - or so it is 

fondly hoped - someday make just 
as broad a range of copyrighted con- 

tent easy to buy. 

Broadcast flag: Depending on 
who you ask, the broadcast flag is the 

salvation of free, over -the -air broad- 

casting or the next disaster in store for 

the digital -media biz. Just approved 
by the FCC for digital television, the 

flag will let broadcasters embed a sig- 

nal in over -the -air digital TV so it 

can't be redistributed online. Con- 

sumer electronics manufacturers will 

have to comply by 2005 with what- 

ever standards are set. The flag isn't 

supposed to interfere with consum- 

ers' ability to record with TiVo-style 

devices, but the FCC's track record 
on anticipating technology is less 

than stellar. The RIAA last year ex- 

pressed support for flagging in digi- 

tal radio and webcasts. 
CARP: The Copyright Arbitration 

Royalty Panel, which set the webcast 
royalties that caused such an uproar 
a few years back. A new CARP was 
avoided when SoundExchange, 
which collects webcast royalties for 

copyright owners, and the Digital 
Media Association worked out a deal 
that's good through 2004. Not an is- 

sue for now, but look for the CARP 

to loom again toward the middle of 

next year. 

Codec: A coined word based on 
compress and decompress, it's any tech- 

nology that compresses and decom- 
presses information. AAC, MP3 and 
Windows Media Audio are common 
audio codecs. 

Digital rights management: A 

blanket term for any technology that 

restricts how digital media can be 

used, DRM can be very tight or al- 

most invisible. It's not the same as 

"copy -protection," which means 
technology that prevents digital con- 

tent from being copied at all. 

DMCA: The Digital Millennium 
Copyright Act, among other things, 
created a right to a statutory perfor- 
mance license for free, non -interac- 

tive webcasters that meet certain pro- 
visions, including strict artist and 
programming rotations and no front - 
announcements, ever. It also gave 
copyright owners the right to de- 
mand information about suspected 
online infringers from the infringers' 
Internet providers and made it ille- 

gal - with a few tightly defined ex- 

ceptions - to attempt to defeat the 
protections on digital content or, 

some say, even to tell someone else 

how to do it. 
DPRA: The Digital Performance 

Right in Sound Recordings Act goes 

back to 1995, and it's where content 
owners got the right to receive roy- 

alties when their works are per- 
formed online. 

Enhanced CD: A general term for 

CDs with extras designed to induce 
fans to buy the original rather than 
download the tracks or burn a 

friend's copy. A label may throw in 

any of a number of things, including 
lyrics, artist pics or codes to access 

special website content. 
FTP: File -transfer protocol, an In- 

ternet -based method of moving files 

from one computer to another. The 

first music sites to be sued for copy- 

right infringement, back in 1997, 

were F1 P sites. 

The iTunes Vlusic Store Top 10 

Apple's iTunes Music Store is the leading non -subscription digital - 

music service in the U.S, offering a catalcg of more than 200,000 

songs from all five major label groups. Here's a snapshot of the top - 

selling downloads on Monday, Nov. 17, 2303. 

Top 10 Songs 
1. OUTKAST Hey Ya! 

2. NO DOUBT It's My Life 

3. FOUNTAINS OF WAYNE Stacy's Mom 

4. DIDO White Flag 

5. 3 DOORS DOWN Here Without You 

6. SHERYL CROW The First Cut Is The Deepest 

7. BLACK EYED PEAS Where Is The Love? 

8. SARAH McLACHLAN Fallen 

9. OUTKAST Hey Ya! 

10. OUTKAST Hey Ya! (Radio Mix) 

Top 10 Albums 
1. SARAH McLACHLAN Afterglow 
2. R.E.M. In Time - The Best Of R.E.M. 

3. BRUCE SPRINGSTEEN The Essential Bruce Springsteen 

4. THE STROKES Room On Fire 

5. DIDO Life For Rent 

6. SARAH McLACHLAN Live Acoustic EP 

7. RYAN ADAMS Rock N Roll 

8. G UNIT Beg For Mercy 

9. NO DOUBT It's My Life (single) 

10. PINK Try This 

Wgracenote. 
If you play digital music or CDs on an Internet -connected computer or 

other device*, you're probably using Gracenote CDDB, the industry stan- 

dard for music recognition. Gracenote provides artist and track informa- 

tion to millions of online music listeners every day. Statistics from those 

users are collected and anonymously aggregated to determine popular- 
ity ratings for Gracenote's digital charts. 

Gracenote Top 25 Urban Currents 

1. OUTKAST Hey Ya! 

2. BIG BOI fISLEEPY BROWN The Way You Move 

3. BEYONCÉ fIJAYZ Crazy In Love 

4. CHINGY Right Thurr 

5. BOW WOW fIBABY Let's Get Down 

6. DA BAND Bad Boy This, Bad Boy That 

7. BLACK EYED PEAS Shut Up 

8. BEYONCE fISEAN PAUL Baby Boy 

9. T.I. 24's 

10. MURPHY LEE fIJ. DUPRI Wat Da Hook Gon Be 

11. BUBBA SPARXXX Deliverance 

12. R. KELLY Thoia Thoing 

13. DAVID BANNER fILIL FLIP Like A Pimp 

14. OBIE TRICE Got Some Teeth 

15. BLACK EYED PEAS Where Is The Love 

16. ASHANTI Rain On Me 

17. BLACK EYED PEAS Hey Mama 

18. ASHANTI Rock Wit U (Awww Baby) 

19. LUDACRIS fISHAWNNA Stand Up 

20. MYA Fallen 

21. BIG BOI Ghetto Musick 

22. DJ ENVY Frontin' 

23. JOE BUDDER Pump It Up 

24. JAGGED EDGE Walked Outta Heaven 

25. LUDACRIS Blow It Out 

Data for the week of Oct. 27 -Nov. 2. 

This chart rotates among four music genres: rock, country, urban 

and pop. Please visit www.gracenote.com for more detailed chart 
information or contact charts@gracenote.com for access to 

customized reports. 

'For a list of Gracenote-enabled products, visit www.gracenote. 
corn/partners. 

www.americanradiohistory.com
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Cooper Joins Sony/ 
Nash. Promo Staff 

Columbia/Nashville Director/ 
National Promotion Buffy Cooper 

has been elevated 
to a similar position 
for Columbia par- 
ent Sony/Nashville. 
The appointment 
comes two weeks 
into the restructur- 
ing of Sony/Nash- 

Cooper ville's promotion 
department. The de- 

partment is now led by Sr. VP/Ra- 
dio Promotion Larry Pareigis and 
oversees radio promotion for all la- 

bels within the Sony/Nashville di- 
vision, including Epic/Monument, 
Columbia and Lucky Dog. 

"This job, which was created for 
Buffy, takes full advantage of her 
amazing people skills and closing 
abilities," Pareigis said. "I'm 
thrilled to have a player of her cali- 
ber on the Sony Music/Nashville 
promotion team." 

Cooper's new role includes provid- 
ing backup to all regional promotion 

COOPER See Page 12 

KGBY/Sacramento 
Taps Berlak As PD 

Berlak 

Mike Berlak has 
been named PD of 
Clear Channel AC 
KGBY/Sacramento. 
He has spent the 
last 10 years as PD 
of Clear Channel's 
WLYT/Charlotte 
and has also been 
OM for the last 

three. He replaces Brad Waldo, who 
exited last month. 

Clear Channel/Sacramento VP/ 
Market Manager Jerry Del Core told 
R&R that Berlak has come full circle: 
"He was PD here when it was 92.3 

KAER in the late '80s, working with 
morning hosts Paul Robins and Phil 

Costner, Coleman Climb Arista Ranks 
Arista Records Exec. VP Steve 

Bartels and VP/R&B Promotion 
CC McClendon have promoted 
Shawn "Pecas" Costner to Sr. Na- 
tional Director/Urban Radio Pro- 
motion. He'll oversee the daily 
activities of the company's urban 
promotion field staff and focus on 
airplay and on -air promotions. 

Sr. Director/Urban & Cross- 
over Mixshow Promotion since 
last year, Costner started at Arista 
in 1999 as National Director/Rap 
Music Promotion. In 2001 he ad- 

Costner Coleman 

vanced to Director/Urban Pro- 
motion, Northeast. He began his 
industry career in 1995 as Penalty 

ARISTA See Page 12 

Robbins Rises To CC/Raleigh RVP 
Jon Robbins, formerly 

OM of Clear Channel's six - 
station Charleston, SC clus- 
ter, has been promoted to 
Regional VP/Programming 
for the Raleigh Trading 
Zone, which comprises Ra- 
leigh; Greensboro; Savan- 
nah, GA; and Charleston, 
SC. He'll also serve as Direc- 
tor/Programming for the com- 
pany's four Raleigh stations: CHR/ 

Robbins 

Pop WDCG, Classic Rock 
WRDU, AC WRSN and Old- 
ies WTRG. 

A 27 -year radio veteran, 
Robbins joined Clear Chan- 
nel 31 /2 years ago after work- 
ing in programming and on 
the air at several stations, in- 
cluding WZMX/Hartford; 
WAQY/Springfield, MA; 

ROBBINS See Page 12 

McKnight PD For WKRR/Greensboro 
After 15 years at Dick Broad- 

casting's Classic Rock WKRR 
(Rock 92)/Greensboro, Doug 
McKnight has ascended to the PD 
post. McKnight previously served 
as Asst. PD/MD and takes duties 
formerly held by GM/PD Bruce 
Wheeler. Wheeler will now focus 
on his management duties at the 
station. 

"Bruce Wheeler has been the PD 
here since the station signed on in 
January 1986," McKnight told 
R&R. "In his quest for an early re- 
tirement, Bruce has clearly lost his 
mind. But who am I to argue? I 

needed new business cards any- 
way. In all seriousness, WKRR is a 

McKNIGHT See Page 12 

Cowan, [afternoon drive host] Dana 
Hess and Commander Bill, who 
does traffic. All are welcoming him 
home with open arms." 

Berlak, too, is excited about the 
homecoming. "Some of the nicest 
folks I ever worked with are still 
there," he said. 

EXECUTIVE ACTION 
Kalb Now ABC News Radio Dir./News Programming 

Andrew Kalb has been promoted from Asst. Director/Programming 
to Director/News Programming at ABC News Radio. He'll have di- 

rect oversight of all ABC Radio newscasts and programming while also 
managing the network's anchors and overseeing the affiliate -services unit. 
He'll remain based at ABC News' New York City headquarters. 

"Andrew is focused on delivering valuable programming to our affiliates 
through daily newscasts, special features and our wide range of special 
affiliate services;" said ABC News VP/GM Radio Steve Jones, to whom 
Kalb reports. "His local radio background, combined with several years 
of experience in our news operation, qualify Andrew to help lead us in this 
increasingly competitive marketplace." 

Kalb's tenure with ABC began in 1998, when he became producer of 
Connected With Gina Smith. He has produced various ABC news pro- 
grams and served as Manager/News & Program Services for ABC News 
Radio. 

Lankford Leads Clear Channel/Akron 
Dan Lankford, an 18 -year radio veteran who joined Clear Channel 
four years ago as GM for the company's New Castle, PA stations, 

has risen from GSM to VP/Market Manager of Clear Channel's Akron 
cluster: Newslralk WHLO, AC WKDD and Sports WTOU. 

Lankford reports to Regional VP/Northeast Ohio Jim Meltzer, who said, 
"I've observed Dan's performance from New Castle, PA to Youngstown, 
OH and, most recently, as GSM in Akron. He is a professional who has 
the ability to develop winning teams. Dan has already proven to be a 

wonderful asset to our Akron properties. His promotion is the next logical 
step to improve our performance in the market and was well earned." 

Before heading sales in Akron, Lankford served as GSM for Clear Chan- 
nel/Youngstown. He began his career as a news anchor and morning 
show co -host at WKXW/Trenton, NJ. 

Steele Programs CC/Memphis News Ops 
Ray Steele has been promoted 

from Asst. PD to Director/News & 

Programming for Clear Channel/ 
Memphis' Talk KWAM, News/Talk 
WREC and Total Traffic Network 
operations. Steele succeeds Nate 
Lundy, who last month became OM 
of Clear Channel's KTKR & 

WOAI/San Antonio. 
Steele joined Clear Channel's 

Memphis cluster earlier this year 
from co -owned News/Talk WSCC/ 
Charleston, SC, where he was 
News Director and Asst. PD and 
worked alongside Lundy. Prior to 
that he spent two years as News 

Director at Clear Channel's News/ 
Talk WERC/Birmingham. 

"I've been waiting for this oppor- 
tunity for a long time," Steele told 
R&R. "It's what I have been work- 
ing toward for the past several 
years of my career, and I'm pleased 
and excited to be recognized with 
this promotion. Nate and I have 
made great strides with our News/ 
Talk stations in Memphis over the 
past couple of years, and I see no 
reason that we will not continue to 
grow both of our stations and the 
Total Traffic Network in the mar- 
ket." 

Thank You, Radio! Applauding 65 Years of Community Service 
The name, March of Dimes, was originated by Eddie Cantor on his radio show in 1937 
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nahsts and participants in Atlanta, Houston, . ,ä 

Diego and our newest market, Buffalo! . 
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For more information, contact the A.I.R. Awards at: eschultz@marchofdimes.com or call: (312)596-4701. 
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Limbaugh 
Continued from Page 1 

Limbaugh continued, "I cannot 
tell you how excited I am, how 
happy I am to be back. It is one of 

the biggest thrills of my life to be 
here and once again sharing and 
discussing and talking things over 
with you." Sharing the rush of emo- 
tions he was feeling about being 
back in the saddle again, Limbaugh 
said, "Ladies and gentlemen, I must 
tell you, I'm nervous. I have butter- 
flies in my stomach. I've been an- 
ticipating this moment since last 
Thursday." 

Aware of intense listener interest 
in his rehab experience, Limbaugh 
cut right to the chase during his 
opening monologue. "I've thought 
back and forth how much of this to 

talk about, and I am just going to 

feel my way along on this," he said. 
"I planned nothing. I have nothing 
written down here. There are some 
things, though, I do want to tell 

you, and I think in the course of the 
coming days a number of the things 
that I have learned about myself 
and a number of the things that I 

want to share with you will just 
come out in the normal course of 
conversation." 

Limbaugh characterized the 
treatment he received at an undis- 
closed facility in Arizona as a "won- 
derful experience" and called his 
time there "probably the most infor- 

mative and educational five weeks 
on myself that I have ever spent." 
He continued, "I tried to detox on 
my own twice. I tried to do it by 
force of will, and it's not possible. 
It's something you cannot do alone. 

Arista 
Continued from Page 11 

Records' National Director/Street 
Promotion, became a partner in the 
DreamTeam Marketing & Promo- 
tions firm the following year and 
later moved to Gee Street/V2 Rec- 

ords as Director/Rap Music. 

In related news, Lisa Coleman 
has been upped to Arista National 
Director/R&B Field Promotion, re- 

sponsible for supervising promo- 
tion in the Michigan, Ohio, Tennes- 

see, Kentucky, Indianapolis and 
Pittsburgh regions. Based in Detroit 
and reporting jointly to Bartels and 
McClendon, Coleman has been 
Arista's Director/R&B Promotion, 
Great Lake Region since 1998. 

Shepard 
Continued from Page 3 

"There's no place like home," 
Shepard said. "This is where I 

started my radio career, and I'm so 

excited to be back. The Beat will be 

a true Urban station, built for the 
people of Tampa. There has been a 

demand for so long in this market 
for a true, full -service FM Urban, 
and it's about time somebody ful- 

filled that need." 

"I admit that I am powerless over 
this addiction that I have. I used to 

think I could beat it, and I used to 

think I would be different, but I'm 
not. I'm just like anyone else who 
has an addiction - I'm powerless 
over it, so I have to continue to rec- 

ognize that and make sure the 
things I have learned continue to be 

practiced." 
Alluding to questions that have 

been raised about potential legal 
problems he could be facing from a 

reported investigation by authori- 
ties into his drug abuse, Limbaugh 
said, "This is something that I am 
not able to be as blunt and open 
about now as I'd like to be. That 
day will come, and it will come 
soon." 

As to the accuracy of the reports 
he's seen or heard to date, 
Limbaugh said, "It's amazing when 
you know something that nobody 
else knows and you listen to people 
who don't know anything write 
and talk about it. It's hilarious to lis- 

ten to people quote the National 
Enquirer as the world's foremost 
authority. I'm here to tell you that 
they're not. What you know and 
what you think you know, you don't 

know. But you will when I'm able 
to tell you all about it, and I hope 
that's going to be very, very soon." 

Limbaugh reaffirmed to his audi- 
ence that rehab has not dulled his 

edge or his conservative commit- 
ment, and he closed his first -day - 
back program by putting his critics 
on notice. "A memo to you liber- 

als," he said wryly as he was sign- 
ing off. "The party is over. I'm 
back." 

Knight 
Continued from Page 3 

"Buzz has been instrumental in 
creating success stories with 
WMGK, WROR and WCSX," Fein- 

blatt said. "The new position is a 

reflection of our faith in Buzz and 
his ability to lead our four proper- 
ties." 

Mills said, "Buzz has become an 
incredible resource and leader for 

our stations. He has already helped 
WROR grow substantially, and I am 

confident that he will help WBOS in 

the same way." 
Knight joined Greater Media in 

2001 as WMGK's PD after an 11 - 

year run as WZLX/Boston's PD. 

He's also worked at WNEW/New 
York; WNOR/Norfolk; WLVQ/Co- 
lumbus, OH; and WRKI/Danbury, 
CT. 

McKnight 
Continued from Page 11 

fantastically regarded, highly re- 

spected Classic Rock station, and 
it's an honor to be only its second 
PD ever." 

McKnight began his career as a 

WKRR part-timer in 1988 while at- 

tending classes at Wake Forest Uni- 

versity. 

Dyson 
Continued from Page 1 

Dyson's position and have Re- 
gional VP/Market Manager John 
Gehron, who is also GM of WKSC, 

WLIT, WNUA & WRLL/Chicago, 
add GM duties for WGCI-AM & 

FM & WVAZ. Launa Thompson 
will add Station Manager duties 
for the three stations, where she is 

GSM. 

Dyson is a native of Chicago 
and started his radio career there 
in 1968 as an AE for WGRT. The 
station would later be bought by 
Johnson Publishing Co. and be- 
come WJPC. Under that manage- 
ment Dyson rose to GM. In 1979 

he jumped ship to rival WGCI. He 
was promoted to President of 
WGCI-AM & FM in 1994 and 
added oversight of WVAZ when 
Clear Channel purchased the Ur- 

ban AC in 2000. 

During his tenure at WGCI 
Dyson helped take the Urban out- 
let to No. 1 in the market, as well 
as helping make it one of Chi- 
cago's top radio bitters. WGCI- 
AM & FM reached $38.2 million 
this year. WGCI-FM has also been 
recognized as the top -billing Ur- 
ban station in the country. 

In an interview with the Chi- 

cago Sun -Times, Dyson said he'll 
take time off while fulfilling a six- 

month noncompete in his sever- 
ance agreement before deciding 
his next move. 

WPTP 
Continued from Page 3 

new sound can carve out a success- 
ful niche for itself with Phila- 
delphia's young audiences. The art- 
ists we're playing have a broad 
range of appeal to listeners, and 
we're building a highly visible, 
high -style, street -level presence to 

support it." 

Robbins 
Continued from Page 11 

WLLZ/Detroit; WCXR/ Washing- 
ton; KXXR/Minneapolis; KGON/ 
Portland, OR; and KISW/Seattle. 

He reports to Sr. Regional VP/ 
Programming Marc Chase, who 
said, "Jon's product knowledge, 
passion, drive and follow-through 
make him the perfect programmer 
for our Raleigh cluster." 

KZSA 
Continued from Page 3 

George Strait and Garth Brooks. 

"'Today's Country and California's 
Gold' is a Country format with 
broad audience appeal that fills a 

big hole in the Sacramento market," 
First Broadcasting Chairman/CEO 
Ron Unkefer said. 

FCC ACTIONS 
Continued from Page 6 

report detailing the licensee's ownership structure every two years. The 
reports must be submitted by the anniversary of the station's license - 
renewal filing date. 

FCC Rejects Personal Attack Claim 
The FCC on Nov. 12 rejected Orrin Ford's appeal of a court decision 

to deny his claim against WERC/Birmingham under the now -defunct 
personal -attack rule. The rule was vacated by the DC Court of Appeals 
while Ford's complaint was pending. Ford argued that the claim was valid 
because the rule was in effect when he filed the complaint, but the FCC 
ruled that had it granted Ford's claim, the action could not have been 

defended in court. 

FCC Gives Latest Broadcast -Station Totals 

As of Sept. 30, there were 13,450 radio stations on the air. That's 154 
more than at the same time last year and 32 more than the last 

count, on June 30, 2003. The latest total includes 4,802 commercial AMs, 
6,207 commercial FMs and 2,441 noncommercial FMs. 

Martin Announces Staff Additions 
FCC Commissioner Kevin Martin has named Jason Williams his Spe- 

cial Assistant and Lori Alexiou his Confidential Assistant. Before 
joining Martin's staff Williams attended law school at the University of 
Montana, during which time he interned for Blackfoot Telephone Coop- 
erative. Alexiou, who will be responsible for managing Martin's office and 
his personal schedule and travel arrangements, arrived after a stint as a 

legal secretary at the firm of Wiley Rein & Fielding. 

North Carolina Noncomm Faces Fine 
For Contest Rule Violations 

The FCC has proposed a $4,000 fine against Isothermal Community 
College's Triple A WNCW-FM/Asheville, NC for apparently mislead- 

ing listeners into thinking they'd need to give the station a donation to 
qualify for a prize in a station promotion that aired from April 2-8, 2002. 

While the college insisted listeners merely had to call in to enter the con- 
test, the FCC says transcripts submitted by listeners suggested other- 
wise. The FCC also cited Isothermal for failing to announce the contest 
rules and for sending "unsolicited and harassing" e-mail to the complain- 
ants. Isothermal has 30 days to either pay the fine or make a case for 
reduction or cancellation of the penalty. WNCW can also be heard in 

Charlotte and Greenville, NC on low -watt FM translators. 

Alabama AM Faces $11,000 Fine 

T he FCC penalized WBCA-AM/Bay Minnette, AL owner Southern Me- 
dia Communications $11,000 after an FCC inspector discovered 

during an assessment of the station that its EAS equipment wasn't work- 
ing. Additionally, the FCC agent found that the station's tower didn't 
have a registration number displayed and that WBCA station manage- 
ment couldn't produce proof of registration. While Southern Media asked 
the FCC to cancel or reduce the fine based on its subsequent efforts to 

fix the problems, the FCC said attempts to fix problems after a violation 
has been noted don't entitle licensees to special consideration. 

Southwest Florida Pirate Gets $10K Fine 

The FCC on Monday affirmed its $10,000 penalty against Tori Javier 
Lipscomb, who was notified in April by the commission that he'd 

have to fork over the fine for operating an unlicensed radio station at 

100.5 MHz in Ft. Myers. Lipscomb never filed a response to the FCC's 

Notice of Apparent Liability, and he must now pay the fine within 30 days 
of Nov. 10. 

Abrams 
Continued from Page 3 

Communications as PD. "My expe- 
rience with Mercury has really been 
a great one," he told R&R. "This is 

a chance to return to the Oldies for- 

mat, join the ranks of Infinity and 
work with [Kool GM] Steve Keeney. 

Kool has been in the format for 16 

years, and the heritage thing goes 
a long way." 

Before moving to Utah Abrams 
served as PD of Oldies simulcast 
KBSG-AM & FM/Seattle. Abrams' 
experience also includes stints as 

PD of WWMG/Greensboro and 
KWFM/Tucson. 

Cooper 
Continued from Page 11 

managers on all Sony/Nashville 
single releases as a "roving na - 

tonal." She has been with the com- 

pany for five years and was doing 
Southeast regional promotion when 

she was elevated to Director/Na- 
tional Promotion in August 2002. 

www.americanradiohistory.com
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MUSiC 
CHOICE 

23 million homes 
27,000 businesses 

Available on digital cable and DirecTV 

Adam Neiman 646-459-3300 

HIT LIST 

Seth Neiman 
JC CHASEZ Some Girls Dance With Women 

COUNTING CROWS She Don't Want Nobody Near 

ALICIA KEYS You Don't Know My Name 

MADONNA Nothing Fails 

PINK God Is A DJ 

SALIVA Rest In Pieces 

R&B & HIP -HOP 

Damon Williams 
ERYKAH BADO Back In The Day 

CEE -LO I'll Be Around 

DWELE Find A Way 

JAY -Z Change Clothes 

TLC f/LIL JON Come Get Some 

RAP 

DJ Mecca 
JAY -Z Interlude PSA 

JUELZ SANTANA Okay Okay 

ROCK 

Adam Neiman 
DEFAULT (Taking My) Life Away 

THRICE Stare At The Sun 

TODAY'S COUNTRY 

Liz Opoka 
CLINT BLACK Spend My Time 

JIMMY WAYNE I Love You This Much 

ALAN JACKSON Remember When 

TIM MCGRAW Watch The Wind Blow By 

JOE NICHOLS Cool To Be A Fool 

PROGRESSIVE 

Liz Opoka 
EASTMOUNTAINSOUTH Rain Come Down 

ME'SHELL NDEGEOCELLO Body 

THORNS Blue 

SMOOTH JAll 
Gary Susalis 
FREDDIE FOX From The Heart 

AMERICANA 

Liz Opoka 
AUDREY AULD Doin' Well 

AUTUMN DEFENSE Some Kind Of Fool 

OH SUSANNA Mama 

866-MVTUNES 

21.000 movie theaters 

WEST 
1. ALICIA KEYS You Don't Know My Name 

2 LIZ PHAIR Why Can't I? 

3 SARAH MCLACHLAN Fallen 

4 COLDPLAY Clocks 

5 NATURAL What If 

MIDWEST 
1. ALICIA KEYS You Don't Know My Name 

2. SARAH MCLACHLAN Fallen 

3. COLOPLAY Clocks 

4. LIZ PHAIR Why Can't I? 

5 BRIAN EVANS You 

SOUTHWEST 
1. LIZ PHAIR Why Can't I? 

2. ALICIA KEYS You Don't Know My Name 

3. SARAH MCLACHLAN Fallen 

4 PHIL COLLINS Look Through My Eyes 

5 PAT BENATAR Go 

NORTHEAST 
t. COLDPLAY Clocks 

2. LIZ PHAIR Why Can't I? 

3. ALICIA KEYS You Don't Know My Name 

4. SARAH MCLACHLAN Fallen 

5. PHIL COLLINS Look Through My Eyes 

SOUTHEAST 
1. LIZ PHAIR Why Can't I? 

2. ALICIA KEYS You Don't Know My Name 

3. SARAH MCLACHLAN Fallen 

4. BRIAN EVANS You 

5. PAT BENATAR Go 

SIRIUS 
1221 Ave. of the Americas 

New York, NY 10020 
212-584-5100 

SIRIUS RADIO 

Steve Blatter 212-584-5100 
Planet Dance 

Swedish Egil 
THE CHEMICAL BROTHERS Get Yourself... 

DAVID GUETTA Just A Little More Love 

U.S. 1 

Kid Kelly 
MARY J. BLIGE f/EVE Not Today 

LUDACRIS f/SHAWNNA Stand Up 

M. LEE f/J. DUPRI What Da Hook Gon Be? 

Hot Jamz 

Geronimo 
G UNIT Stunt 101 

WESTSIDE CONNECTION Gangsta Nations 

Hip -Hop Nation 
Geronimo 
DA RANJAHZ Insp Her Ation 

G.I.T. Smackdown 

SAIGON 2 Hour Banger 

The Beat 

Geronimo 
DARUDE Next To You 

KYLIE MINOGUE Slow 

The Trend 

Joel Salkowitz 
OUSTER Careful 

STING Sacred Love 

THORNS The Way I Feel 

10 million homes 

Rick Gillette 

DMX Fashion Retail Video 

David Mihail 
The top music videos shown on DMX fash- 

ion video, targeted at 18-34 adults. 

ALIEN ANT FARM Glow 

BLACK EYED PEAS Shut Up 

LILLIX Tomorrow 

THE STROKES 12:51 

DWELE Find A Way 

JESSICA SIMPSON With You 

MYA Fallen 

SOMETHING CORPORATE Space 

THE ALL-AMERICAN REJECTS Time Stands Still 

LUCKY BOYS CONFUSION Hey Driver 

PINK Trouble 

WILL HOGE Second Hand Heart 

LUMIDEE Crashin' A Party 

THE SOUNDS Living In America 

KELIS Milkshake 

JOSH KELLEY Amazing 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 
tal cable and direct broadcast satellite. 

CHR/POP 

Jack Patterson 
KELLY CLARKSON The Trouble With Love 

FUEL Falls On Me 

CHR/RHYTHMIC 

Mark Shands 
TWISTA Slow Jamz 

JAY -Z Change Clothes 

CHINGY One Call Away 

CHINGY Bagg Up 

URBAN 

Jack Patterson 
SILK Side Show 

ANN NESBY With Open Arms 

180,000 businesses 

800-494-8863 

ROCK 

Stephanie Mondello 
ELEMENT EIGHTY Broken Promises 

ADULT ALTERNATIVE 

Stephanie Mondello 
JACK JOHNSON Taylor 

THE THRILLS One Horse Town 

THE STILLS Love And Death 

ADULT CONTEMPORARY 

Jason Shiff 
SMASH MOUTH Hang On 

RAP/HIP-HOP 

Mark Shands 
WESTSIDE CONNECTION Gangsta Nations 

TWISTA Slow Jamz 

JAY -Z Change Clothes 

UNEXPECTED ARRIVAL Everything 

JA RULE The Life 

JA RULE It's Murda 

JA RULE The Crown 

JA RULE Things Gon' Change 

JA RULE The Wrap 

JA RULE The INC Is Back 

JAY -Z December 4th 

JAY -Z What More Can I Say? 

MY -Z Encore 

JAY -Z Dirt Off Your Shoulder 

JAY -Z Threat 

JAY -Z Moment Of Clarity 

JAY -Z 99 Problems 

JAY -Z Interlude 

JAY -Z Justify My Thug 

JAY -Z Lucifer 

JAY -Z Allure 

JAY -Z My 1st Song 

Artist/Title 

CHEETAH GIRLS Cinderella 

HILARY DUFF So Yesterday 

JUMP5 Do Ya 

LIZZIE MCGUIRE What Dreams Are Made Of 

HILARY DUFF Why Not 

KELLY CLARKSON Miss Independent 

LINDSAY LOHAN Ultimate 

D -TENT BOYS Dig It 

ALL-AMERICAN REJECTS Swing, Swing 

STEVIE BROCK All For Love 

ATOMIC KITTEN Tide Is High (Get The Feeling) 

AVRIL LAVIGNE Sk8er Boi 

HAMPTON Hampsterdance 2 

STACIE ORRICO (There's Gotta Be) More To Life 

'N SYNC Bye Bye Bye 

PHIL COLLINS On My Way 

LILLIX What I Like About You 

STEVIE BROCK If U Be My Baby 

MICHELLE BRANCH Are You Happy Now? 

JUMP5 We Are Family 

Playlist for the week of Nov 11-17. 

Total Plays 

77 

77 

76 

75 

74 

73 

72 

72 

34 

33 

33 

32 

32 

31 

30 

29 

29 

29 

28 

28 

AoL Radio@Network 
Ron Nenni 415-934-2790 

Top Country 

Lawrence Kay 

SONYA ISAACS No Regrets, Yet 

CLAY WALKER I Can't Sleep 

Top Pop 

Mark Hamilton 
BARENAKED LADIES Another Postcard 

SHERYL CROW The First Cut Is The Deepest 

LIL JON & THE EASTSIDE BOYZ Get Low 

Smooth Jan 
Stan Dunn 
HIROSHIMA Revelation 

RIPPINGTONS Bella Luna 

LIVE COM 

Travis Storch 866 -365 -HITS 

Top Alternative 
FISCHERSPOONER Emerge 

HOWIE DAY Perfect Time Of Day 

LIZ PHAIR Why Can't I? 

STEREOPHONICS Maybe Tomorrow 

YEAH YEAH YEAHS Maps 

Top Jazz 
GENE AUTRY Rudolph The Red Nosed Reindeer 

DAVE BRUBECK Take Five 

DAVE GAHAN Dirty Sticky Floors 

BRIAN MCCOMAS You're In My Head 

WAYNE WONDER No Letting Go 

Top Electronica 
CHICANE Saltwater 

DELERIUM After All 

MEAT BEAT MANIFESTO Helter Skelter 

PLAID Wavy Gravy 

PAUL VAN DYK Nothing But You 

ORADI 0 NETWORKS 

Phil Hall 972-991-9200 

Hot AC 

Steve Nichols 
JOHN RZEZNIK I'm Still Here (Jim's Theme) 

Doug Banks Morning Show 

Gary Saunders 
BEYONCÉ Me, Myself And I 

JAY -Z Change Clothes 

MUSIO Forthenight 

Country Coast To Coast 
Kris Wilson 
TOBY KEITH An American Soldier 

MARTINA MCBRIDE In My Daughter's Eyes 

JAMES OTTO Days Of Our Lives 

24 HOUR FORMATS 

Jon Holiday 303-784-8700 

Adult Hit Radio 

Jon Holiday 
CLAY AIKEN Invisible 

FUEL Falls On Me 

SEAL Waiting For You 

Adult Contemporary 
Rick Brady 
JOSH GROBAN You Raise Me Up 

Rock Classics 
Adam Fendrich 
BEATLES Let It Be (Naked) 

U.S. Country 
Penny Mitchell 
JO DEE MESSINA I Wish 

(WESTWOOD ONE)' 

Charlie Cook 661-294-9000 

Soft AC 

Andy Fuller 
CLAY AIKEN Invisible 

Bright AC 

Jim Hays 
CLAY AIKEN lir,rsrhle 

Mainstream Country 
David Felker 
MARTINA MCBRIDE In My Daughter's Eyes 

Hot Country 

Jim Hays 

TRACE ADKINS Hot Mama 

Young & Verna 

David Felker 
JOE NICHOLS Cool To Be A Fool 

f-') 111-!r-' raAL,IO vvo[ ;r<,1-3 i 

After Midnite 
TRACE ADKINS Hot Mama 

JIMMY WAYNE I Love You This Much 

WRN 
W4117 RADIO N4T1417171C9 

Alternative 
Chris Reeves 402-952-7600 
A PERFECT CIRCLE The Outsider 

YEAR OF THE RABBIT Last Defense 

Country 

John Glenn 
TRACE ADKINS Hot Mama 

TERRI CLARK I Wanna Do It All 

AC 

Dave Hunter 
STACIE ORRICO (There's Gotta Be) More To Life 

Weekend Tesh Show 

Scott Meyers 888-548-8637 
TIM MCGRAW Tiny Dancer 

Nightly Tesh Show 

Scott Meyers 888-548-8637 
TIM MCGRAW Tiny Dancer 

MUSICSNIPPET.COM 
Tony Lamptey 866-552-9118 

Hip -Hop 
DEFINITIVE JUX Stepfather Father 

PITCH BLACK It's All Real 

LAUNCH 
MUSIC (1N A1400! 

Jay Frank 310-526-4247 

Audio 
B2K Badaboom 

COLDPLAY Moses 

JENNIFER LOPEZ f/R. KELLY Baby I Love U 

JEWEL 2 Become 1 

LEANN RIMES This Love 

TRAPT Echo 

Video 
1121/LUDACRIS Hot & Wet 

ATARIS The Saddest Song 

DIERKS BENTLEY My Last Name 

BRAND NEW Sic Transit Gloria 

BUSTA RHYMES f/FATJOE, CHINGY... Shorty (Put lt...) 
FLOETRY wannaBwhereUR (thisizzaluvsong) 

JAY -Z Change Clothes 

JS Love Angel 

KID ROCK Feel Like Makin' Love 

GLENN LEWIS Back For More 

LUMIDEE Crashin' A Party 

BRIAN MCCOMAS You're In My Head 

MUSIC Forthenight 

NELLY Iz U 

JESSICA SIMPSON With You 

www.americanradiohistory.com
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Plays 

G UNIT Stunt 101 

NO DOUBT It's My Life 

BLINK -182 Feeling This 

2PAC I/NOTORIOUS B.I.G. Runnin' 

P.0.0. Will You 

33 

32 

31 

30 

29 

BRITNEY SPEARS fIM000NNA Me Against The Music 26 

LINKIN PARK Numb 25 

OUTKAST Hey Ya! 24 

CHINGY f/LUDACRIS & SNOOP DOGG Holidae In 24 

LUDACRIS Stand Up 23 

CHRISTINA AGUILERA The Voice Within 20 

JAY -Z Change Clothes 19 

PUDDLE OF MUDD Away From Me 14 

KELIS Milkshake 13 

ENRIQUE IGLESIAS Addicted 10 

CLAY AIKEN Invisible 9 

OUTKAST The Way You Move 9 

WYCLEF JEAN Party To Damascus 9 

THE STROKES 12:51 8 

FEFE DOBSON Take Me Away 8 

Video playlist for the week o1 Nov. 11-17. 

David Cohn 

General Manager 

2 
JET Are You Gonna Be My Girl 36 

NO DOUBT It's My Life 31 

BLINK -182 Feeling This 29 

CHINGY IRUDACRIS & SNOOP DOGG Holidae In 27 

LUDACRIS Stand Up 25 

BLACK EYED PEAS Shut Up 22 

ATMOSPHERE Trying To Find A Balance 22 

JAY -Z Change Clothes 21 

HOWIE DAY Perfect Time Of Day 20 

ADAM GREEN Jessica 20 

LINKIN PARK Numb 19 

G UNIT Stunt 101 19 

THE STROKES 12:51 19 

2PAC f/NOTORIOUS B.I.G. Runnin' 18 

COLDPLAY Moses 17 

OUTKAST Hey Ya! 17 

THREE DAYS GRACE (I Hate) Everything About You 17 

TRAPT Still Frame 16 

KANYE WEST Through The Wire 15 

SWITCHFOOT Meant To Live 15 

Video playlist for the week of Nov 11-17. 

75 million households 

Paul Marszalek 

VP/Music Programming 

ADDS 

OUTKAST Hey Ya! 

3 DOORS DOWN Here Without You 

BEYONCÉ f/SEAN PAUL Baby Boy 

MATCHBOX TWENTY Bright Lights 

TRAPT Headstrong 

24 

23 

23 

23 

23 

NO DOUBT It's My Life 21 

BRITNEY SPEARS I/MADONNA Me Against The Music 21 

KID ROCK Feel Like Makin' Love 

EVANESCENCE My Immortal 

NICKELBACK Someday 

SARAH MCLACHLAN Fallen 

RED HOT CHILI PEPPERS Fortune Faded 

DIDO White Flag 

CLAY AIKEN Invisible 

SEAL Waiting For You 

CHRISTINA AGUILERA The Voice Within 

BARENAKED LADIES Another Postcard (Chimps) 

SHERYL CROW The First Cut Is The Deepest 

TARRALYN RAMSEY Up Against All Odds 

TRIUMPH THE INSULT COMIC DOG I Keed 

LIMP BIZKIT Behind Blue Eyes 

HOWIE DAY Perfect Time Of Day 

GAVIN DEGRAW Follow Through 

JASON MRAZ You And I Both 

ROBERT RANDOLPH... I Need More Love 

MICHELLE BRANCH Breathe 

THE DARKNESS I Believe In A Thing Called Love 

FUEL Falls On Me 

ENRIQUE IGLESIAS Addicted 

LIZ PHAIR Why Can't I? 

WARREN ZEVON Keep Me In Your Heart 

JOHN MAYER Bigger Than My Body 

PINK Trouble 

JET Are You Gonna Be My Girl 

JOSH GROBAN You Raise Me Up 

JAVIER Crazy 

JACK JOHNSON Taylor 

DAVE MATTHEWS Gravedigger 

Video airplay for Nov 11-17 

19 

18 

18 

17 

16 

15 

14 

14 

13 

13 

13 

13 

13 

10 

9 

9 

8 

8 

6 

6 

6 

6 

s 

6 

6 

6 

5 

2 

2 

2 

2 

Lori Parkerson 

202-380-4425 

20 ON 20 (XM20) 

Kane 
STAIND So Far Away 

MURPHY LEE f/J. DUPRI What Da Hook Gon Be 

ALL-AMERICAN REJECTS My Paper Heart 

BPM (XM81) 

Blake Lawrence 
DOUBLE DEE Shining 

CHEMICAL BROTHERS The Golden Path 

KELIS Milkshake 

U -POP (XM29) 
Ted Kelly 
OUTKAST Hey Ya! 

OUTKAST The Way You Move 

BASEMENT JAXX & DIZZEE RASCAL Lucky Star 

PINK God Is A DJ 

ELBOW Fallen Angel 

KEVIN LYTTLE Turn Me On 

THE LOFT (XM50) 
Mike Marrone 
PATTY GRIFFIN Goodbye 

PATTY GRIFFIN Rain 

PATTY GRIFFIN Fly 

PATTY GRIFFIN Long Ride Home 

AUTUMN DEFENSE Silence 

AUTUMN DEFENSE Some Kind Of Fool 

AUTUMN DEFENSE The World (Will Soon Turn Our Way) 

AUTUMN DEFENSE Written In The Snow 

RAW (XM66) 

Leo G 

YING YANG TWINS Sail Shaker 

WATERCOLORS (XM71) 

Trinity 
PRAFUL Teardrop Butterfly 

ALEX BUGNON Cascade 

X COUNTRY (XM12) 

Jessie Scott 
BOTTLE ROCKETS Men & Women 

BLAZERS Seventeen Jewels 

GORDON LIGHTFOOT Sundown 

RYAN ADAMS Love Is Hell 

LUCKY TOMBLIN BAND Ain't No Piece Of Cake 

KEROSENE BROTHERS Katy Daly 

KRISTIE STREMEL Here Comes The Light 

XM CAFÉ (XM45) 

Bill Evans 
PETER GABRIEL Burn You Up... 

JOSS STONE The Soul Sessions 

SQUIZZ (XM48) 
Charlie Logan 
A PERFECT CIRCLE Weak and Powerless 

MARILYN MANSON This Is The New Shit 

SMILE EMPTY SOUL Bottom Of A Bottle 

TRAPT Still Frame 

NICKELBACK Someday 

STAIND So Far Away 

AUDIOSLAVE Show Me How To Live 

P.O.D. Will You 

POWERMAN 5000 Action 

DEFAULT Taking My Life Away 

ILL NINO How Can I Live 

SEETHER Gasoline 

DOPE I Am 

PUDDLE OF MUDD Away From Me 

3 DOORS DOWN Here Without You 

THREE DAYS GRACE Everything About You 

FUEL Falls On Me 

EVANESCENCE Going Under 

LIMP BIZKIT Eat You Alive 

STATIC -X The Only 

36 million households 

Cindy Mahmoud, 
VP/Music Programming 

& Entertainment 

VIDEO PLAYLIST 
R. KELLY Step In The Name Of Love (Felix) 
LUDACRIS Stand Up 

MISSY ELLIOTT Pass That Dutch 

JAGGED EDGE Walk Outta Heaven 

JAY -Z Change Clothes 

OUTKAST The Way You Move 

BEYONCÉ f/SEAN PAUL Baby Boy 

YOUNGBLOODZ 1/ LIL JON Damn! 

2PAC f/NOTORIOUS 8.I.G. Runnin' 

AVANT Read Your Mind 

RAP CITY TOP 10 
JAY -Z Change Clothes 

CHINGY fl LUDACRIS & SNOOP DOGG Holidae In 

2PAC f/NOTORIOUS B.I.G. Runnin' 

LOON Down For Me 

LUDACRIS Stand Up 

YOUNGBLOODZ f/LIL JON Damn! 

JA RULE Clap Back 

G UNIT Stunt 101 

TWISTA I/KANYE WEST & JAMIE FOXX Slo Jamz 

OUTKAST The Way You Move 

Video playlist for the week of Nov 11-17. 

G 
COUNTRY MUSIC TELEVISION 

65.9 million households 

Brian Philips, Sr VP/GM 

Chris Pari, VP/Music & Talent 

ADDS 
ALAN JACKSON Remember When 

PATTY LOVELESS On Your Way Home 

JOE NICHOLS Cool To Be A Fool 

KENNY CHESNEY There Goes My Life 

TOP 20 
Plays 

TW LW 

KEITH URBAN Who Wouldn't Want To... 27 

REBA MCENTIRE I'm Gonna Take That Mountain 27 

BROOKS & DUNN You Can't Take The... 

GARY ALLAN Tough Little Boys 

PAT GREEN Wave On Wave 

SHERYL CROW The First Cut Is The Deepest 

MONTGOMERY GENTRY Hell Yeah 

TOBY KEITH I Love This Bar 

CHRIS CAGLE Chicks Dig It 

SHANIA TWAIN She's Not Just A Pretty Face 

CLINT BLACK Spend My Time 

ROBINELLA & THE CC STRING BAND Man... 

RASCAL FLATTS I Melt 

RODNEY CROWELL Earthbound 

TRACE ADKINS Hot Mama 

J. TAYLOR f/A. KRAUSS How's The World... 

BILLY CURRINGTON Walk A Little Straighter 

BRAD PAISLEY Little Moments 

ALAN JACKSON Remember When 

RHONDA VINCENT if Heartaches Had Wings 

26 

26 

25 

25 

25 

24 

24 

23 

22 

22 

21 

19 

14 14 

27 

24 

27 

23 

24 

23 

23 

29 

20 

24 

26 

17 

24 

9 

14 0 

13 24 

13 0 

13 0 

12 6 

Airplay as monitored by Media base 24/7 between 

Nov. 10-16. 

GREAT 

* 4, AMERICAN * COUNTRY. 
S ,t t 

Jim Murphy, VP/Programming 

19 million households 

ADDS 
ALAN JACKSON Remember When 

PATTY LOVELESS On Your Way Home 

TOP 20 
TOBY KEITH I Love This Bar 

SHANIA TWAIN She's Not Just A Pretty Face 

BILLY CURRINGTON Walk A Little Straighter 

REBA MCENTIRE I'm Gonna Take That Mountain 

CHRIS CAGLE Chicks Dig It 

TRACE ADKINS Hot Mama 

JIMMY WAYNE I Love You This Much 

BROOKS & DUNN You Can't Take The Honky Tonk... 

JOSH TURNER Long Black Train 

SARA EVANS Perfect 

BUDDY JEWELL Sweet Southern Comfort 

MONTGOMERY GENTRY Hell Yeah 

SCOTTY EMERICK I Can't Take You Anywhere 

SHERRIE AUSTIN Streets Of Heaven 

PAT GREEN Wave On Wave 

BRAD PAISLEY Little Moments 

DIERKS BENTLEY My Last Name 

RHONDA VINCENT If Heartaches Had Wings 

CROSS CANADIAN RAGWEED Constantly 

BLUE COUNTRY Good Little Girls 

Information current as o1 Nov 21. 

PLLSFAPn 
CONCERT PULSE 

Avg. Gross 
Pos. Artist (in 000s) 

1 BRUCE SPRINGSTEEN $4,127.8 

2 AEROSMITH & KISS $1,283.1 

3 DAVE MATTHEWS BAND $1,270.0 

4 SHANIA TWAIN $1,076.0 

5 OZZFEST2003 $931.0 

6 DEAD $802.3 

7 FLEETWOOD MAC $792.1 

8 RADIOHEAD $713 6 

9 CHER $703.7 

10 J. TIMBERLAKE & C. AGUILERA $683.9 

11 JOHN MAYER & COUNTING CROWS $658.6 

12 LOLLAPALOOZA $590.0 

13 TOBY KEITH $490.5 

14 JAMES TAYLOR $460.2 

15 ALABAMA $457.8 

Among this week's new tours: 

BLACKBERRY SMOKE 

CHIMAIRA 

EVE 6 

JOSH GROBAN 

LACUNA COIL 

The CONCERT PULSE is courtesy of 
Pollster, a publication of Promoters' 

On -Line Listings, 800-344-7383; 
California 209-271-7900. 

TELEVISION 
TOP TEN SHOWS 

Total Audience 
(105.5 million households) 

1 CSI 
2 Survivor: Pearl Islands 
3 Andy Griffith Show Reunion 
4 E.R. 

5 Friends 
6 Everybody Loves Raymond 
7 Law & Order 
8 NFL Monday Night Football 

(Eagles vs. Packers) 
9 CS/: Miami 

10 Friends (8:30pm) 

Nov. 10-16 

Adults 18-34 

1 Friends 
2 E.R. 

3 Friends (8:30pm) 
4 The Simpsons 

(tie) The Simpsons (8:30pm) 
(tie) Will & Grace 

7 CSI 
8 Scrubs 
9 NFL Monday Night Football 

(Eagles vs. Packers) 
10 Survivor: Pearl Islands 

Source: Nielsen Media Research 

COMING NEXT WEEK 

Tube Tops 

Clay Aiken, Kelly Clarkson, 
Ruben Studdard and others per- 
form on Fox's An American Idol 
Christmas (Tuesday, 11/25, 8pm ET/ 
PT). 

Friday, 11/21 

Cyndi Lauper, The Ellen Degen- 

eres Show (check local listings for 

time and channel). 
Missy Elliott, The Tonight Show 

With Jay Leno (NBC, check local list- 

ings for time). 
Joss Stone, Late Show With 

David Letterman (CBS, check local 
listings for time). 

Yellowcard, Jimmy Kimmel Live 

(ABC, check local listings for time). 

Steve Harvey, Late Night With 

Conan O'Brien (NBC, check local 

listings for time). 
Story Of The Year and Me First 

& The Gimme Gimmes, Last Call 
With Carson Daly (NBC, check local 

listings for time). 

Monday, 11/24 

Britney Spears, Live With Regis 

& Kelly (check local listings for time 
and channel). 

Nelly w/Ron Isley, Jay Leno. 

Clay Aiken, David Letterman. 
Switchfoot perform and Blink - 

182's Mark Hoppus is guest co -host 
on Jimmy Kimmel. 

Static -X, Carson Daly. 

Tuesday, 11/25 

The Shania Twain: Up Close & 

Personal concert, which includes 
Alison Krauss & Union Station, 
airs on NBC (9pm ET/PT). 

Jay -Z, Regis & Kelly. 

Mary J. Bilge, Ellen Degeneres. 
Bette Midler, Jay Leno. 

Nelly performs and Blink -182's 
Tom Delonge co -hosts Jimmy 
Kimmel. 

Wednesday, 11/26 

Tori Amos, Regis & Kelly. 

Counting Crows, The View 
(ABC, check local listings for time). 

Bette Midler and Bachelor - 
turned -recording artist Bob Guiney, 
Ellen Degeneres. 

Madonna and Nelly Furtado, 
Jay Leno. 

Blink -1 82 perform and the 
band's Travis Barker co -hosts 
Jimmy Kimmel. 

Deftones, Carson Daly. 

Thursday, 11/27 

NBC presents the Harry 
Connick Jr. Holiday Concert, with 
guest Marc Anthony (10pm ET/PT). 

Seal, Ellen Degeneres. 

Puddle Of Mudd, Late Late 
Show With Craig Kilborn (CBS, 
check local listings for time). 

Wyclef Jean, Carson Daly. 

- Julie Gidlow 

FILMS 
BOX OFFICE TOTALS 

Nov. 14-16 
Title Distributor $ Weekend $ To Date 

1 Elf (New Line) $26.32 $70.35 

2 Master & Commander ... (Fox)' $25.10 $25.10 

3 Matrix Revolutions (WB) $16.41 $114.26 

4 Brother Bear (Buena Vista) $12.05 $63.05 

5 Looney Tunes: Back In Action (WB)* $9.31 $9.31 

6 Love Actually (Universal) $8.69 $18.86 

7 Scary Movie 3 (Miramax) $6.10 $102.33 

8 Radio (Sony) $4.80 $43.51 

9 Tupac: Resurrection (Paramount)* $4.63 $4.63 

10 Mystic River (WB) $3.24 $45.56 

'First week in release. All figures in millions. 

Source: ACNielsen EDI 

COMING ATTRACTIONS: This 
week's openers include The Cat in 

the Hat. The film's Decca sound- 
track sports Smash Mouth's cover 

of The Beatles' "Getting Better' and 

two Marc Shaiman compositions - 
"Fun Fun Fun" and "Clean Up" - 
performed by the movie's star, Mike 
Myers. - Julie Gidlow 

www.americanradiohistory.com
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Icing The Competition 
WBEN is Buffalo's news and information leader 

his week we travel to the far western end of New 
York state and the historic city of Buffalo, which is just 
439 Thruway miles but a world away from midtown 
Manhattan. 

Originally settled as a 

major port for both people 
and goods headed west 
through the Erie Canal, to- 

day Buffalo can be de- 
scribed as one of those 
comfortable cities that is 

home to 1.6 million people, 
many with longtime fami- 
ly roots in the region. 

Often the butt of jokes 
about its infamous winter 
weather and revered by many for the 
world-famous hot and spicy chicken 
wings that bear the city's name, Buf- 

falo is also the hometown of one of 
News/Talk's most consistent winners, 
Entercom's market -leading WBEN. 

Signed on in 1930 by original own- 
ers the Buffalo Evening News, WBEN 
moved to its current dial position at 
AM 930 in 1941. Two years later the 
station became the home to legendary 
Buffalo morning personality Clint 
Buehlman. "Yours truly Buehly" 
shared the breakfast table with gener- 
ations of Buffalonians and helped 
keep WBEN a winner for nearly 35 

years, until his retirement in 1977. 

Today, through a combination of 
high -profile local personalities and 
national talk hosts, along with an 

Tim W enger 

award -winning local news 
team, WBEN continues to 
be the No. 1 choice for ra- 
dio listeners in Buffalo. 

At the programming 
helm is Tim Wenger, a 

Buffalo native who has 
spent most of his radio ca- 

reer at WBEN. In a recent 
conversation I learned 
quickly that Wenger ex- 
udes the kind of insider 

knowledge of his market that only 
someone who has spent a lifetime lis- 

tening to it could have. "It was the sta- 
tion my dad listened to every day 
when I was growing up," says 
Wenger. 

R&R: Can you define the essence of 

what WBEN means to Buffalo radio lis- 

teners? 

TW: Our current positioning state- 
ment does that pretty well. In the past 
we had used "The voice of Buffalo," 
but one day I asked myself, "What 
does that mean?" That led to our cur- 
rent positioning statement, which is, 

"The station that's always there when 
you need it the most." Sure, I know 
we're always on the air, but people in 
Buffalo know that when the stuff hits 

the fan, if you go to 930 AM, you're 
going to get every possible piece of 
information you need. We've demon- 
strated that to them over the years, 
and I believe we have developed into 
a pretty powerful crisis -coverage sta- 
tion for the city. 

R&R: What's the biggest mispercep- 

tion about Buffalo as a place to live and 
work? 

TW: Honestly, it really is the weath- 
er. I recently had a couple of people 
who came here from out of the mar- 
ket for interviews, and I told them that 
it doesn't snow all the time, but it does 
get cold up here in the winter. So if 
you really hate cold, you probably 
won't be happy living here. But if you 
think you need a four -wheel -drive 
vehicle to get anywhere from Novem- 
ber to April, you're flat-out wrong 
about that. We have four great seasons 

"When we get hit, 

we get it, but Buffalo 

is not frozen tundra 

for six months a year 

like a lot of people 

think." 

Mike Wallace To Be 
Honored At TRS 2004 
Legendary CBS News journalist and commentator Mike 
Wallace has been selected as the 2004 recipient of 
R&R's News/Talk Radio Lifetime Achievement Award. 
Wallace will accept the award during a luncheon to be 
held in his honor on Feb. 28, 2004 at the upcoming R&R 
Talk Radio Seminar. 

Although Wallace's face is widely recognized 

by millions of TV viewers from his many years 

on the long -running 60 Minutes, his broadcast 

career began in radio with early stints at 

WOOD/Grand Rapids, WXYZJDetroit and 

WMAQ/Chicago. His award -winning career has 

spanned six decades, with 52 of those years 

spent at CBS. 

The annual R&R Talk Radio Seminar will be 

held Feb. 26-28, 2004 at the Renaissance 

Washington, DC Hotel in our nation's capital. 

You can save now on early -bird registration and 

get hotel information by logging on to www. 

radioandrecords.com and clicking on "Conventions/Seminars." 

Mike Wallace 

here. Spring and summer are beauti- 
ful, and the fall colors are fantastic. We 

have Lake Ontario and Lake Erie for 

boating and water sports, and we 
have a beautiful waterfront and a 

whole lot more. When we get hit, we 
get it, but Buffalo is not frozen tundra 
for six months a year like a lot of peo- 
ple think. 

That said, the main reason that so 
many people who have grown up 
here remain in Buffalo is because it's 
a great place to raise a family. It's a city 
of a lot of neighborhoods where peo- 
ple are friendly, and many of the peo- 
ple who live there have been there for 

years and years. I live in a neighbor- 
hood, for example, where the parents 
of friends I grew up with still live. So 

I'd say it's probably family and the 
four seasons that keep us all here. 

R&R: 1 lived in western New York 

state and remember well the blizzard of 

1977. What's one of your favorite Buffalo 

snowstorm stories? 

TW: November 2000 - it was just 
a routine midday. I was in a couple of 

meetings, but I kept looking out the 
window. It was snowing, so I called 
down to the newsroom to make sure 
we were all set for afternoon drive, 
because things just didn't look right 
to me. To make a long story short, a 

fluke lake -effect snowstorm blew in, 

and within a matter of just a few hours 
we had over four feet of snow on the 
ground. 

Now remember, this was happen- 
ing during drivetime, and what hap- 
pened is really sort of difficult to 
describe. On the New York State Thru- 
way and on every major thoroughfare 
leading to and from the Buffalo met- 
ropolitan area, cars were parked 
bumper -to -bumper in the snow. There 
was nowhere to go, it was dark, and 
people were beginning to get scared. 

We couldn't really even get our re- 

porters out anywhere because you 
couldn't move - everything was 
closed. We opened up our phone lines 

and let people talk and give information 

Continued on Page 17 

NOW 150 STATIONS ON THE MANHUNT! 
WABC, WLS, WRKO, WBAP, WDBO, WMAL, KXL, WHP and WOOD 
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with JOHN WALSH 
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ADIO NETWORKS 
america listens to abc 

Daily One -Minute Reports - Monday -Saturday 
Make Your Listeners Part of America's Manhunt. Call 212-735-1700 
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Icing The Competition 
Continued from Page 15 

to each other. We connected people 
who needed to hook up; we identified 
women who were about to have ba- 
bies and people in need of medica- 
tions or medical attention. We did that 
all through the night and right on 
through morning drive the next day. 

It was an unbelievable experience, 
and people here who went through it 
will always remember it. 

R&R: Talk about WBEN's current 
daytime lineup and what each player 
brings to the team. 

TW: We begin the day with a very 
hard -driving local news and informa- 
tion block co-anchored by John Zach 
and Susan Rose. Both are veterans of 

the market. John has over 35 years in 
Buffalo radio, and Susan has nearly 
two decades of experience. Both have 
incredible instincts about what news 
and stories will touch listeners. 

I have always said there are four 
"i's" to think about when you are pre- 
paring a show or a newscast: Is it in- 

teresting? Is it impacting? Is it infor- 
mative? And - I cheat on the last one 
a bit - is it relatable? John and Susan 
start their day at 3am every morning 
with that mantra in mind and come 
out performing four hours of incredi- 
ble news -and -information morning 
radio, including regular long -form 
interviews twice each hour. 

Next up is Tom Bauerle. He's anoth- 
er market veteran who has spent most 
of his radio career here in Buffalo, for 
many years on the old WGR, and now 
on WBEN. He has an incredible knack 
for making the big story relatable to lis- 

teners and bringing it home for them. 
Tom will do almost anything, but he's 
a pro who also knows where the line 
is with our audience. 

From noon-3pm it's Rush Lim- 
baugh. His show always performs 
well for us. Then at 3 we have an in- 
credible Buffalo veteran talent, Sandy 
Beach. Great name for a guy working 
in Buffalo, right? We like to say there's 
only one sandy beach in Buffalo, and 
it's on the radio. Sandy can go from 
hysterical to deadly serious and ev- 

erywhere in between. He really knows 
how to motivate his base, and he also 
knows the line not to cross with them. 

Between Sandy and Tom, I'd have 
to say they are probably the two 
smartest people I know. If you want 
to know how to do show prep, call 
these guys. They are both very talent- 
ed hosts who really prepare - every 
day, every show. They just dig in to it. 

"I think the future of 

Talk radio is in more 

entertaining and 

compelling hosts, 

and, frankly, I think 

most of those are 

coming from FM 

music morning 

shows." 

R&R: How about your evening lineup? 

TW: From 6-7pm we do a local 
news block anchored by Tom Puckett. 
From 7-10pm we air Dr. Laura. We 

follow her with Dr. Joy Browne from 
lOpm-lam. I think some people here 
thought I'd gone crazy when I told 
them I wanted to run those shows 
back-to-back in evenings. I just had a 

feeling it would work well for us, and 
it has. Finally, we run Coast to Coast 

with George Noory in overnights and, 
of course, Art Bell in that slot on week- 
ends. 

R&R: You married a hometown girl 
who also happens to be WBEN's morning 
co-anchor. What sort of challenges has that 

brought about for you? 

TW: Actually, it was much more 
challenging back in the days when I 

was a news anchor here and Susan 
and I anchored afternoon drive to- 

gether. We'd sit across the desk from 

each other from 3-6pm every day, and, 
like most anchors, we would some- 
times disagree, and that could get a 

little tense at times. That was really the 
most difficult time we ever had being 
married and working together. 

R&R: Who are some of the people who 

influenced your career? 

TW: The first name that would 
come to mind would be the late Jim 
McLaughlin. He was the former PD 
and News Director at WBEN, and 
when I was a kid fresh out of college 
he pretty much told me I'd probably 
never work in radio. A few years lat- 

er, though, he finally gave me a shot. 
Also Larry Levitt, who owned the sta- 
tion at that time. They were the two 
guys who really gave me my first 
break. 

My favorite air personality, ironi- 
cally, was Sandy Beach, who now 
does afternoons for us. When I first 
picked Sandy up at the airport - now 
as PD of WBEN -I said to him, "You 
know, I used to listen to you all the 
time on WKBW. I can't really believe 
I'm now going to be your program 
director." To which he replied, "Not 
so fast, kid." I'm happy to say we have 
developed an unbelievable relation- 
ship since that first meeting, and that's 
something I'm really proud of. 

R&R: What is it about WBEN that has 

given the station such a lasting connec- 

tion with the audience? 

TW: WBEN has made a real con- 
nection with the audience in a num- 
ber of ways. One way, as I said earli- 
er, is through crisis coverage. We have 
been there, and we keep reminding 
listeners that we will always be there - when it snows, when war breaks 
out, when there is an earthquake, 
whenever anything that matters to 
our listeners happens, we're going to 

be there, and we'll be on the air with 
what you need to know. 

Secondly, we have connected to lis- 

teners as an active part of this commu- 
nity. We are involved in major events 
like the Buffalo Humanitarian of the 
Year Award, which is a WBEN-brand- 
ed annual event where, each year, we 
honor someone who has done great 
things for our community. That kind 

"We all need to convince those at corporate 

that putting resources into local weekend 

airshifts that allow hosts to grow and become 

better is worth the cost." 

of connection, and the goodwill from 
other events we host each year, has 
helped to solidify our brand name in 

the community, and I believe it has 
been a significant part of WBEN's suc- 
cess. 

R&R: Sounds like your news team is 

an integral part of WBEN's success, right? 

TW: Yes, we have a 10 -person news 
department, including the news direc- 

tor, and that's a critical component in 
the success of our radio station. It 
gives us the ability to offer depth 
when it comes to local news instead 
of just giving you the headlines. Hav- 
ing that staff also gives us a tremen- 
dous advantage and flexibility when 
it comes to crisis coverage. 

"I would say that 

WBEN's news 

department is the 

backbone of the 

radio station. It 

enables us to do live 

and local news 24/7, 

and that is an 

important element of 

our success." 

Get orr ee .: aReality 

THE 

LISTEN LIVE ONLINE 

SHOW 
opens; caller alter caller..." 

www.daveramsey.com 

Arbor 

Our morning show takes a tremen- 
dous commitment to resources. We 

have two anchors, two producers, a 

technical producer, a news director 
and a field reporter, all in-house. 
That's a big chunk of our news staff 
right there, but the results speak for 

themselves. I would say that WBEN's 
news department is the backbone of 
the radio station. It enables us to do 
live and local news 24/7, and that is 

an important element of our success. 
R&R: Finally, what do you see as the 

greatest challenge ahead for all of us in 

News/Talk? 

TW: Finding great talent and 
keeping great talent. The next great 
talk show host may not be at a small 
station in Iowa somewhere; he or 
she might be your waiter at dinner 
tonight. I think finding talent is our 
biggest challenge, and we all need 
to be on the lookout for new talent 
that can be nurtured and grown. We 

all need to convince those at corpo- 
rate that putting resources into local 
weekend airshifts that allow hosts to 
grow and become better is worth the 
cost. 

I also think there are a lot of talk 
hosts out there who come to their show 
having read the paper and saying, 
"Here's what I want to talk about to- 

day. The phones are open. Call me and 
tell me what you think." That's great, 
and there's certainly a place for them. 
But I think the future of Talk radio is in 
more entertaining and compelling 
hosts, and, frankly, I think most of those 
are coming from FM music morning 
shows. Those are the people who are 
the future of Talk radio whom we need 

to groom and nurture. 
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Rockin' The Music City 
For men in Nashville, WNRQ still rules 

n January 1998, Capstar Broadcasting Partners de- 
cided to shake things up in Nashville. The company 
had owned AC WLAC-FM for a year, and while the 
station had performed well, it wasn't doing well 
enough to compete with Soft AC WJXA. As a result, 
Capstar pulled the plug on WLAC-FM and signed on 
a hard -charging Classic Rocker that took the market by 
storm - WNRQ. 

Almost six years after 
WNRQ's debut, the sta- 
tion continues to domi- 
nate Nashville's Arbitron 
ratings. Much of this can 
be credited to Brent Al- 
berts, the station's original 
PD, who now serves as 
Director/Operations for 
Citadel/Grand Rapids' 
four -station cluster. The 
station's continued suc- 
cess is the result of the efforts of Buzz 
Casey, who replaced Alberts as PD 

in June 2002, following a six -year 
stint at WROV/Roanoke, VA. 

Classic Rocket Ship 

Alberts fondly recalls his days at 

WNRQ and the station's stunning 
launch. "Working at that station was 
like being strapped to a rocket ship," 
he says. "At the time, heritage Rock- 

er WKDF had become Modern AC - 

like and was very female -leaning. 
WGFX, which was the Classic Hits 
station, was also very female -leaning 
and not very deep on its artists. We 

did some research and came up with 
the original concept for the station." 

Adopting an aggressive attitude, 

Buzz Casey 

WNRQ took a path that 
WLAC-FM had taken in 

1978, when it assumed a 

hard -rock position that it 

kept for two years. This 
time, station management 
believed, the attitude 
would have a big impact 
on the market and con- 
vincingly lure men. 

Part of that positioning 
involved criticizing the 

crosstown stations WNRQ hoped to 

take listeners from. "We went on -air 

and bashed the competition," Al- 

berts says. "I had never done that 
before. We had promos that actually 
said, 'You won't hear 'em on 'KDF 
anymore.- 

WNRQ's debut came two months 
into the winter 1998 book, and the re- 

sults stunned Alberts, Capstar exec- 

utives and just about everyone in the 

market. "We were No. 1 with men 
25-54 and No. 2 with adults 25-54," 

Alberts recalls. "And that was with 
only two months of the book." 

The spring '98 book was the true 
shocker: WNRQ was No. 1 in just 
about every demo and scored a 9.5 

share 12+. "We had a 23 to 24 share 

of men 25-54," Alberts says. "One out 
of every four men in the market em- 

braced this station. It was unbeliev- 
able. It was the first time since 1991 

that [Country] WSIX was dethroned 
from the No.1 spot in persons 25-54." 

Continued Success 

Capstar then saw to it that The John 

Boy & Billy Big Show was yanked 
from WGFX, then owned by Dick 

Broadcasting, and placed in morn- 
ings on WNRQ. Since the Big Show 

is syndicated by Premiere Radio 
Networks, owned by Clear Channel, 
the company simply refused to re- 

new WGFX's contract for the show. 
It has aired on WNRQ ever since. 

"My time at WNRQ was four of 

the best years I've ever had in radio," 
Alberts says. "We were winning big 
time, and we made good 
money with that radio sta- 

tion." Indeed, WNRQ's 
billing increased from 
$3.2 million in 1997 to a 

peak of $7.2 million in 
2000. 

"I'd have to say that 
Nashville was the ride of 

my career," Alberts says. 
"For three years we could 
do no wrong with that 
station." 

Six months after WNRQ's debut, 
WGFX flipped to Rhythmic Oldies. 
One year later WKDF threw in the 

towel and went Country. WNRQ 
was flying high. Capstar then 
merged with AMFM. Then Clear 
Channel merged with AMFM. The 

ratings slipped a bit overall but re- 

mained solid in WNRQ's key dem- 
os. Then came Sept. 11, 2001. 

Music Retooled 

Like most Classic Rock stations, 
WNRQ had a poor showing in the 
fall 2001 ratings, sliding from third 
to ninth as many listeners went to 

News/Talk stations for information 
on the terrorist attacks on New York 

and Washington, DC and the pend- 
ing war in Afghanistan. 

Halfway through 2002, Casey 
came on board to take command of 

WNRQ. While the fall book had 
been a rough one, the station re- 
bounded in spring 2002, finishing 
No. 2 25-54. 

The ratings rebound came after 
Casey got together with Clear Chan- 
nel executives Marc Chase and Clay 
Hunnicutt and WXTB/Tampa PD 
Brad Hardin to make a few changes 
to WNRQ's on -air presentation. "We 

decided to clean some things up 
musically and clean up a few of the 
on -air things as well," Casey says. 

"John Wells was added as a sta- 
tion voice, along with Chris Corley. 

We also started using some of the 
women in our sales department in 
station promos. We now feel really 
good about the sound of the station. 

We just try to execute 
good, solid, fundamental 
radio." 

Brent Alberts 

Morning Madness 

Much of WNRQ's fo- 

cus today is on its morn- 
ing hosts, who air via sat- 
ellite from co -owned 
WRFX/Charlotte. When 
asked about having a syn- 
dicated morning show in 

a highly competitive morning show 
market such as Nashville, Casey re- 

plies, "The bottom line is perfor- 
mance. 

"The Big Show is doing extremely 
well for us in Nashville, and if the 
show does well, it doesn't matter 
where it comes from. John Boy & 

Billy go up against Bob & Tom on 
[Alternative] WBUZ, and both 
shows do very well here. There are 
six to seven formidable morning 
shows in town." 

What can Casey do to prevent lis- 

teners from sneaking over to the oth- 
er morning offerings in Nashville? 
"All we can do is promote the Big 

Show 24/7," he says. "John Boy & Bil- 

ly are mentioned about four times an 
hour on our station, and we work 
them into all of our contesting." 

Bubbas & Beemers 

Today's WNRQ, known as "105.9 

The Rock," offers a diverse array of 

classic titles from such artists as The 
Eagles, AC/DC, Steve Earle, Led 
Zeppelin and Steve Miller Band. 
"There's lots of sound -coding and 
lots of dayparting," Casey says. 
"Our typical listener is a 38 -year -old 
male. Some wore the Judas Priest T- 

shirt in high school, and there are, 
I'm sure, lots of Led Zeppelin fans. 

"But there are also a lot of guys 
making great money and driving 
Beemers. Our core audience is males 
36 to 46 years old, and it's a 70/30 
male -female split. We run a 

NASCAR racing report every Mon- 
day afternoon, and every Monday 
we're at the Trap, a downtown bar, 

where the station sponsors a bikini 
contest at halftime of that evening's 
Monday Night Football contest. 

"We're also out there broadcasting 
before every Titans game. We've got 

the basics under control, and we ex- 

ecute. And we have a lot of fun on 
the radio." 

TALK BACK TO R&R! 

Do you have questions, comments or 

feedback regarding this column or other 

issues? 

Phone: 310-788-1661 

E-mail: ajacobson@radioandrecords.com 

Fax: 310-203-9763 
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DIRECTOR 

LEAD DEVELOPER 

APPLICATION DEVELOPER 

WEB DEVELOPER 

WEB/APPLICATION DEVELOPER 

NETWORK ADMINISTRATOR 

SYSTEM ADMINISTRATOR 

DATABASE ADMINISTRATOR 

SAEID IRVANI sirvani@radioandrecords.com 
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ABHIJIT JOGLEKAR ajoglekar@radioandrecords.com 

AMIT GUPTA agupta@radioandrecords.com 
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PRODUCTION 
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MANAGER 

GRAPHICS 

GRAPHICS 
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DESIGN 

DIRECTOR 

AD DESIGN MANAGER 

DESIGN 

DESIGN 

DESIGN CONSULTANT 

DESIGN CONSULTANT 

TIM KUMMEROW tkummerow@radioandrecords.com 

EULALAE C. NARIDO II bnarido@radioandrecords.com 

SUSAN SHANKIN sshankin@radioandrecords.com 

GLORIOSO FAJARDO glajardo@radioandrecords.com 

GARY VAN DER STEUR gvdsteur@radioandrecords.com 

CARL HARMON charmon@radioandrecords.com 

ADVERTISING 

DIRECTOR/SALES 

ADVERTISING COORDINATOR 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES ASSISTANT 

HENRY MOWRY hmowry@radioandrecords.com 

NANCY HOFF nhoff@radioandrecords.com 

JENNIFER ALLEN fallen radioandrecords.com 

JESSICA HARRELL jharrell@radioandrecords.com 

LINDA JOHNSON Ijohnson@radioandrecords.com 

LISA LINARES llinares@radioandrecords.corn 

ERN LLAMADO ellamado@radioandrecords.com 

KAREN MUMAW kmumaw@radioandrecords.com 

KRISTY REEVES kreeves@radioandrecords.com 

STEVE RESNIK sresnik@radioandrecords.com 

MICHELLE RICH mrich@radioandrecords.com 

BROOKE WILLIAMS bwilliams@radioandrecords.com 

MARIA PARKER mparker@radioandrecords.com 

FINANCE 

CHIEF FINANCIAL OFFICER 

COMPTROLLER 

ACCTG. SUPERVISOR/PAYROLL MGR. 

CREDIT AND COLLECTIONS 

BILLING ADMINISTRATOR 

BILLING ADMINISTRATOR 

ACCOUNTING ASSISTANT 

FRANK COMMONS /commons@radioandrecords.com 

MARIA ABUIYSA mabuiysa@radioandrecords.com 

MAGDA LIZARDO mlizardo@radioandrecords.com 

WHITNEY MOLLAHAN wmollahan@radioandrecords.com 

ERNESTINA RODRIGUEZ erodriguez@radioandrecords.com 

GLENDA VICTORES gvictores@radioandrecords.com 

SUSANNA PEDRAZA spedraza@radioandrecords.com 

ADMINISTRATION 

PUBLISHER/CEO 

DIRECTOR/OPERATIONS 

GENERAL COUNSEL/DIRECTOR HR 

DIRECTOR OF CONVENTIONS 

EXECUTIVE ASSISTANT 

OFFICE ADMIN/RECEPTION 

MAILROOM 

ERICA FARBER elarber@radioandrecords.com 

PAGE BEAVER pbeaver@radioandrecords.com 

LISE DEARY Ideary@radioandrecords.com 

JACQUELINE LENNON jlennon@radioandrecords.com 

TED KOZLOWSKI tkozlowski@radioandrecords.com 

JUANITA NEWTON jnewton@ radioandrecords.com 

ROB SPARAGO rsparago@radioandrecords.com 

A Perry Capital Corporation 

Interep 
Continued from Page 1 

company, and we think these are 
three of the best people in the indus- 
try. Now that they have joined our 
team, we can expect larger shares of 

current budgets for our client sta- 
tions." 

Guild reported that "well over 
100" former Katz employees started 
work at Interep on Monday. He told 
R&R, "The presidents of all these 
companies are the salespeople who 
gravitated to the top. When they get 
there, what do they do? They stop 
calling on advertisers and agencies 
and start calling on one another's cli- 

ents. What a waste of resources. 
"The best skilled people in your 

company are out to destroy one 
another's companies. It's absurd. 
Hopefully, this will reduce the con- 
flict between rep companies so that 
the best [rep -firm] salespeople will 
be out selling advertising instead of 
selling stations on changing reps. It's 
the best thing that could happen to 

the radio industry in that respect." 

Olds `Thunderstruck' 
It appears that the tension between 

the two firms may only get worse. In 

a letter to client stations and agencies, 
Katz Media Group CEO Stu Olds 
described the stealthly and, at times, 
frantic circumstances under which 
the transition took place. Olds wrote 
that he was "thunderstruck by the 
sneak attack" and detailed what he 
called the "coordinated" intention of 
Shaw, Flood and Gray of "running 
our company into the ground by 
stealing valuable employees and cli- 

ents." 
Olds alleges that while he was on 

the road Nov. 14, the three executives 
set up shop at a New York hotel suite 
and "lied and misled employees, 
[saying that] because management 
was leaving, the Katz Radio Group 
would no longer exist, and therefore 
they would be on the street with no 
job or health insurance." He added, 
"Nothing could be further from the 
truth." 

Despite last-ditch offers of two- 
year contracts and, for key people, 
signing bonuses to keep staff from 
defecting, Katz lost 75%-90% of its 
team, but it still opened for business 
on Monday with 58 staffers to handle 
accounts. 

Olds told R&R, "How arrogant is 

it [for the three executives] to have 
the hubris to think they could snap 
their fingers and that Katz would just 
go away? If you want to leave, just 
leave. It seems we were all taken 
aback by this example of a new low 
standard in a business that has tra- 
ditionally been about trust, long- 
term relationships and partnering for 
greater success." 

Affirming his company's stability, 
Olds said, "The Katz Media Group 
has withstood over a century of tu- 
multuous times and continued to 
succeed and thrive with its reputa- 
tion of excellence intact. I can assure 
you that the Katz Radio Group will 
most definitely be open for business. 
The employees working with us will 
be consummate and talented profes- 

sionals providing the high -quality 
service our clients have come to ex- 

pect. We anticipate no difficulties in 

servicing existing clients." 
Owned by Clear Channel Com- 

munications but run as an indepen- 
dent company, Katz has faced specu- 
lation in recent years that it might be 
sold. A Katz source told R&R, "It was 
an open secret that when Clear Chan- 
nel bought us, there was a question 
as to how this church and state would 
be operated. 

"There were conversations with 
Interep about acquiring Katz Radio 
Group, but it wasn't Stu's plan to dis- 
solve the company or mess with con- 
tract buyouts. In the end nothing 
came of it, because we realized the 
best way to grow was to stay together. 
KRG was doing extremely well. It 

was thriving, and there's been a 

firewall separating KRG from Clear 
Channel." 

Citadel Back To Interep? 
After the mass exodus Katz Media 

Group spokeswoman Anne Kenny re- 

ported that new senior executives 
could be named within a week and 
that some new job opportunities now 
exist. "Stu is looking for aggressive 
media sellers with integrity," she said. 

Kenny confirmed that none of 
Katz's 1,300 "flabbergasted" station 
clients, including those owned by 
Bonneville, Cox, Greater Media, In- 

finity, Susquehanna and others, has 
switched alliances. Clear Channel Ra- 

dio President/CEO John Hogan said, 
"We are fully and actively support- 
ive of Stu Olds and the Katz and 
Christal Radio teams." 

However, the future of Citadel 
Broadcasting's 207 stations appears 
to definitely be in play. Interep's re- 

cruitment move is widely regarded 
as a tactic to regain Citadel's business 
after that company terminated its re- 

lationship with Interep on Oct. 1 and 
aligned with Katz, although that deal 
has not been finalized. Interep, which 
initiated legal proceedings against 
Citadel last month related to Citadel's 
termination of its rep agreement, now 
has in place several of the top former 
Katz executives who were expected 
to take over those Citadel accounts. 

While some legal exchanges have 
taken place between Katz and 
Interep, no lawsuits have yet been 
filed. Olds said, "We are disap- 
pointed by these employees' decision 
to attempt to disrupt our business op- 
erations, and we are investigating 
every appropriate response." In his 
letter, Olds wrote, "This is a moment 
in our collective history that can 
never be undone, but it can be made 
right. Do we condone and reward 
this type of behavior, or do we stand 
for a higher standard of conducting 
business?" 

Katz officials predicted there will 
be some fallout at Interep once the ex- 

iting staffers see Katz clients remain- 
ing loyal. "I think Stu would take cer- 
tain individuals back," said one in- 
sider. "He was really upset that he 
couldn't talk with the people them- 
selves." 

Said Olds, "I would have wel- 
comed the opportunity to meet with 

employees to dispel falsehoods, but 
it was staged as an immediate walk- 
out with no chance for the truth to be 
told to these vulnerable employees." 

'A Virtual Panic' 
Kenny described Nov. 14 as "a vir- 

tual panic," with people racing to 
meet with the departing executives 
to sign up with Interep before osten- 
sibly losing their jobs. Kenny said, 
"When we told them that Katz 
wasn't going away, they were sur- 
prised but didn't want to break 
ranks." 

RAB President/CEO Gary Fries 
told R&R, "In my 40 years in the 
business, I've never seen anything 
like this. Radio has in the past 12-18 

months undergone some major dis- 
tractions that cumulatively have put 
it under a microscope ... a brighter 
focus on the unsettled conditions that 
has come at an unfortunate time." 

Fries related the agency dismay he 
encountered at Tuesday's AAAA 
Radio Committee meeting: "I was 
taken aback by the magnitude of the 
concern about the implications of 
this: Is this a sign of times to come? 
Is it really easier or better to go to the 
local marketplace to place their busi- 
ness? All these questions dealing 
with a very unsettled agency com- 
munity [present a credibility issue]." 

Asked about long-term effects of 

the upheaval, Fries said, "If the com- 
panies can put it in a framework of 

taking the high road, then the dam- 
age can be minimal. But it has, in the 
eyes of the people I met with today, 
created an instability that I don't 
think will be restored in the near fu- 

ture. The Katz and Interep people 
there did a very good job of putting 
it in the very best light, but that did 
not take away the concern and ques- 
tions of whether this is a change in 

the way they're going to deal with 
stations in the future. 

"The main assurance I tried to give 
is that the leaders involved are work- 
ing hard to make sure this is settled 
down as quickly as possible. That's 
essential for the health of the national 
environment of the radio industry." 

Overshadowed by the drama 
were other key developments at 
Interep, as the company announced 
the merger of rep firms Allied and 
Interep-owned McGavren Guild 
under the McGavren Guild banner, 
naming Allied Radio Sales President 
and 12 -year company veteran Lisa 
Sirotka President. Pine said the move 
should "provide valuable synergies 
that will strengthen both McGavren 
and Interep overall." 

Interep's hiring moves and devel- 
opment plans are being fueled by 
"significant" financing secured from 
20 -year media, entertainment and 
communications investor Boston 
Ventures Management, which was 
given two seats on Interep's board of 
directors. 

In conjunction with Sirotka's ap- 
pointment, two-year McGavren 
Guild Radio President Tom Poulos 
will become a consultant to Interep 
in Boston, where the 27 -year com- 
pany veteran previously worked as 
Exec. VP/GM for MGG. 
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STREET TALK 

Evil Spirits Leave Oakland, Stuck On Bay Bridge 

This just in: The Oakland Raiders suck this year. Unsat- 

isfied with his team's crappy 2-6 record at the time (not to 

mention their 0-8 record against the spread), KSJO/San Jose 

afternoon driver Zakk Tyler decided the Silver & Black 

needed an exorcism. "Right away I thought, 'There's the 

beginning of the perfect big dumb radio bit!"' says Tyler, 

whose first obstacle was locating a working exorcist in the 

Bay Area. It took a few days, but producer Spazz finally lo- 

cated the mysterious Dotti, who met Spazz and Tyler out- 

side the Raiders' compound on Nov. 7, just two days be- 

fore the team played the New York Jets. 

First, Dotti read her patented "Banishment of Evil'M" 

chant, which Tyler personalized 

by invoking the names of Raider 

players past and present. "Then 

she started sprinkling some kind 

of weird salt all over the place," 

he says. After the bizarre yet 
Raiders: Before Raiders: After oddly compelling ceremony, 
Dotti boldly guaranteed a Raider victory, "or at least victory 

against the spread," says Tyler. The Raiders lost the game, 

but, eerily, "for the first time this season, they tied the three- 

point spread," Tyler says. "That's for the benefit of those 

who may be betting for amusement, mostly," he's quick to 

point out. 

So Willing To Believe, lt's Almost Cute 

Regular ST readers are familiar with the continuing ex- 

ploits of Mark Kaye, morning co -host of Clear Channel's 

WIHT (Hot 99.5)/Washington. What makes this particular 

bit so entertaining is that Kaye was the victim of a prank 

pulled by enterprising Hot 99.5 Freek Show night host Julian 

Nieh. "Mark is an aspiring country musician, and he recently 

auditioned for the Nashville Star competition," says Nieh. 

"We decided to nail him by having someone pose as an A&R 

guy who wanted to sign him - and he bought it." Kaye, 

who performs under the vaguely phallic stage name 

"Dickey," says, "He got me pretty good, the little bastard." 

While sitting in his Philadelphia hotel room after the au- 

dition, Kaye received the call he'd been waiting his whole 

life for. "The guy said he was from Arista/Nashville and had 

gotten my song from [WIHT PD] Jeff Wyatt," he says. Kaye 

spent the next several minutes running through his reper- 

toire, tossing off song parodies on command as the 'A&R 

guy" shouted out topics. "I was already mentally ranch -shop- 

ping in Nashville and dreaming of trading in my Ford pickup 

for one with the extended cab," says Kaye. 

Then the guy asked Kaye to record some drops like, "Hi, 

this is Dickey, and you're listening to The Freek Show!" "OK, 

at this point, any sane person would have figured it out, but 

I was too busy counting the money," Kaye says. Four takes 

later, Julian, laughing hysterically, got on the phone and ex- 

posed the bit. "I'm convinced that Jeff Wyatt has been plan- 

ning this moment since the day I was hired," says Kaye. 

Note: Any real A&R reps can contact Dickey through his 

website, www.dickeyusa.com. 

DC Beset By Premature Downloading 

WWDC (DC 101)/Washington morning maniac Elliot 
Segal caused an online brouhaha this week when he an- 

nounced that he had acquired some 

"bonus footage" of the now -infamous 

Paris Hilton sex tape and posted it at 

Second prize: Two www.dc101.com/paris.html. If you look 
weeks at Paris Hilton. closely, you'll see DC 10I morning show 

goof Flounder prominently featured in this "lost" footage. 

PD Joe Bevilacqua says, "Because of the massive reaction 

to this tape, Elliot is now going to give away a Valentine's 

Day trip to Paris Hilton the hotel." 

Less than two weeks after VP/Programming Brian Krysz 

left the company, Archway Broadcasting Founder/Exec. VP/ 

Ops Chris Fleming has also exited. Expect more fallout 

to follow. 

The Programming Dept. 

Active Rocker KAZR (Lazer 103.3)/Des Moines names 

Ryan Houlahan PD. Houlahan arrives from WEDG/Buf- 

falo, where he was MD/morning show producer. He re- 

places Sean Elliott, who was recently named PD of Saga Ac- 

tive Rock sister WLZR/Milwaukee, the other Lazer 103. 

Journal makes some major changes within its Tucson 

cluster: OM Buddy Van Arsdale exits, along with Carey 
Edwards, PD of Hot AC KZPT (The Point). Journal/Omaha 

OM Tom Land is now involved in the care and feeding of 

the group, which also includes AC KMXZ, Rhythmic Old- 

ies KGMG and Sports KFFN-AM. 
Continued on Page 22 

Timebt 
i YEARAGO YEAR A60 

e 
Clive Davis becomes Chairman of RCA 
Music Group. 
John Ivey promoted to Regional VP/Pro- 
gramming, Los Angeles & Riverside for 
Clear Channel. 
Chris Berry named President/GM of 
WMALWashington. 

r 
J YEARS AGO 

American Tower and OmniAmerica 
merge in $397 million deal. 
Keith Cunningham tapped as Program 
Manager for KACD-FM/Santa Monica, 
CA and KBCD-FM/Newport Beach, CA. 
Eduardo León named VP/Programming 
of Liberman Broadcasting. 
Greg Bergen named PD of KYYS/Kan- 
sas City. 

Amy Waggoner named President/GM 
of ABC Radio/Minneapolis. 

J YEARS AGO 

Booth American Company and Broad- 
cast Alchemy merge in a $160 million 
deal. 
Mick Anselmo appointed Corporate VP 

of Shamrock Broadcasting. 
KQBR/Sacramento flips to Smooth Jazz. 

Garett Michaels named PD of WPLY/ 
Philadelphia. 

l"5 YEARS AGO 

Clive Davis 

Amy 
Waggoner 

Mick 
Anselmo 

Judy Ellis promoted to Station Manager of WQHT/New 
York. 

Elroy Smith named PD of WMEZ-FM/Boston. 
Dale Matteson becomes Regional VP/New Orleans for 
Clear Channel. 

29 YEARS AGO 

Arbitron promotes Ted Shaker to Chairman/CEO; Rick 
Aurichio becomes President/COO. 
Tim Fox named PD of KPKE/Denver. 
Jeff Kelly named PD of WDMT/Cleveland. 

DO YOU KNOW WHAT YOUR COLLECTION IS WORTH 

HERE ARE A FEW EXAMPLES OF PRICES WE WILL PAY 

Beetles- 1962 My Bonnie Decca 45 (Commercial Copy) $10,000 George Harrison 1979 Love Comes To Everyone Pic Sleeve $1,000 Springsteen- 1973 Spirit In The Night 45 (Commercial Copy) 5800 

Beatles -1964 Meet the Beatles Promo Motion Display $10,000 Beatles -1967 Sgt Pepper Promo Poster $2,000 Olivia Newton John -1980 Xanadu 10"Promo Picture Disc $3000 

Rolling Stones- 1968 Street Fighting Man Picture Sleeve $5,000 Frank Wilson- 1966 Do I Love You (Soul) 45 SI0,000 Prince 1987 Black Album (Vinyl) $1000 

Led Zeppelin -1976 Promo Presence Object (in box) $600 Rolling Stones- 2003 Welcome To Japan Promo CD (Japanese) á350 Tori Amos 1988Y Kant Tori Read CD $100 

/ Jimi Hendrix -1967 Are You Expetieceed RIAA. Gold Award $5,000 Tori Amos. 1992 Precious Things Promo 5 Track Picture CD $150 Nirvana- 1988 Love Buzz 45 Wi Picture Sleeve $600 

ABOVE PRICES ARE FOR NEAR MINT CONDITION. (U.S. PRESSING, UNLESS NOTED.) PRICES ARE SUBJECT TO CHANGE 

WHILE THE PRICE WE PAY FOR RARE COLLECTIBLES IS USUALLY MUCH HIGHER THAN OUR COMPETITORS, WE ALSO PAY AS MUCH OR MORE FOR CDs AND DVDS AND QUALITY VINYL. 

RCZKAWAY RECORDS 
WE ALSO BUY MEMORABILIA, POSTERS, RECORD AWARDS, PROMO ITEMS, GUITAR PICKS, SHEET MUSIC, TOUR PROGRAMS, PRESS KITS AND ANYTHING ELSE MUSIC RELATED. l IV1 1 WE TRAVEL WORLDWIDE FOR VALUABLE COLLECTIONS 

2395 GLENDALE BLVD. 
LOS ANGELES, CA 90039 CONTACT: WAY N E Ph .323.664.3525 Fax.323.664.1206 wj@rockaway.com www.rockaway.com 
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BUSTA RHYMES, 
CHING' FATJOE 
and NICK CANNON 
"Shorty (Put It On The Floor)" 

IMPACTING URBAN & RHYTHMIC 
RADIO THIS WEEK! 

Soundtrack In Stores 
DECEMBER 9 

Movie In Theaters 
DECEMBER 12 

From the Alcorn/Warner Bros. motion picture 

LOVE DON'T COST A THING 

R. Kelly 

Jeannie Ortega 
Busta Rh -Liu 
featurtpg P.1nc JAY_ 

ftt Phtrr9.liWilliams 
Nivea 

Jill Scott 

Joe Buddan 

Rama Duke 

Hous'ton 

Produced by Just Blaze for F.O.B. Entertainment.. N.Q.C. Management and Roc The World 
Mixed by Kevin " KD" Davis 

Basta Rhymes appears courtesy of J Records 
Chine appears courtesy of Disturbing Tha Peace/Capitol Records 

Fat Jae appears courtesy of Atlantic Recording Corp. 
Nick Cannon appears courtesy of Jive Records 

iHOLLYWOODRECORDS.COM HOLLYWOOD 
P2003 Hollywood Recrds Inc. Motion Picture Artwork, Photos, TM & Copl-right J 2003 CSML Productions, LLC. RECORDS 
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Al Payne, PD of Cumulus Urban KTCX Beaumont, 

TX, transfers to Wilmington, NC to program Urban 

WMNX and Urban AC WKXS. He replaces Phillip March, 

who left last month to launch Cumulus Urban WHRP/Hunts- 

ville, AL. 

Apples Important To Your Core 

As part of a contest giving away a John Mayer flyaway to 

New York, which some have called "The Big Apple," WKXJ/ 

Chattanooga, TN morning stunt boy Adam inexplicably vol- 

unteered to let listeners shoot an apple off of his hockey - 

helmeted head with a tennis ball cannon. "Man, that thing 

has some velocity on it," says PD Tommy "Chuck," who 

accidentally nailed Adam in the chest during the crucial can- 

non -testing process. Adam had the wind knocked out of him 

and received a nice souvenir bruise. The contest winner 

ended up in New York, while Adam was rewarded for his 

efforts in typical stunt boy style - with a free lunch and a 

pair of 3 Doors Down tickets. 

Quick Hits 

According to their website, the erstwhile team of Star 
& Buc Wild, last seen at WQHT (Hot 97)/New York, are 

taking over mornings at Clear Channel's new Urban WPHH 

(Power 104.1)/Hartford beginning Jan. 1. Coming along for 

the ride are their cast of miscreants, including Prozac Girl 
and someone named Crossover Negro Reese. 

After a 12 -year run, WLTW/New York swing person- 

ality Rick Sommers exits. 

WRIF/Detroit OM/midday personality 

Doug "Doc of Rock" Podell (r) was re- 

cently honored with the Heineken Ampt/ 

ASCAP Recognition Award for his out- 
standing contributions to the local Detroit 
music scene. That's ASCAP Exec. VP/Mem- 

bership Todd Brabec handing over the award. 

Speaking of WRIF, Rubber City Active Rocker WJXQ/ 

Lansing, MI hires Carolyn Stone away from the Detroit 

station as its new MD/midday personality. She replaces Kevin 

Conrad, now programming cluster -buddy WVIC. 

KQRC/Kansas City Asst. PD/MD/midday talent Don 

Jantzen is leaving the Entercom Active Rocker next month 

for a gig TBA. 

Ted Alexander, who's worked in Northeast Ohio broad- 

5T,R,I`,T j';q LK 

casting since the 1960s, is now hosting The Breakfast Club 

on Adult Standards WRMR/Cleveland. 

The Lex & Terry Morning Radio Network just renewed its 

deal with Clear Channel Active Rock KFNK (Funky Mon- 
key)/Seattle. 

After less than six months on the job, morning person- 

ality Scott Ferrall exits Beasley Sports/Talker WQAM/Mi- 

ami. The Ft. Lauderdale Sun -Sentinel reports that the grav- 

elly voiced Ferrall was canned after ignoring management's 

"repeated warnings to tone down the sexual content of his 

program." 

KQKQ/Omaha overnight jock Sparxxx moves back 

home to Denver for family reasons. PD Lucas inks Dave 

Kelly from WQQB (Q96)/Champaign, IL to do I I pm-2am 

and ups Carson from part-time to overnights. 

Michael Maze returns to WKCI (KC 101)/New Haven, 

CT for afternoons. KC I 0 I PD Chaz Kelly adjusted other 

shifts to accommodate Maze: Morning team Vinnie & Mary 

air from 5:30-9:30am, followed by Samantha Stevens until 

2pm. Maze rolls from 2-6pm, and MD Kerry Collins moves 

to nights. 

Derrick "The Big DM" Mason exits afternoons at 

Urban AC WQQK/Nashville. 

Urban WZFX/Fayetteville, NC MD/midday personal- 

ity Taylor Morgan segues to sister Urban AC WUKS for 

similar duties. She's replaced in middays by Crystal 
"Bubblin"' Gaskill, inbound from Radio One's WCHH/ 

Charlotte. 
Longtime WTIC-FM/Hartford morning host Gary 

Craig is named Creative Consultant for All Comedy Radio. 

Needless to say, Craig isn't giving up his lucrative 16 -year 

morning gig at WTIC. 

Congrats to KPOI/Honolulu Asst. PD/MD/afternoon 

driver Fil Slash, who has survived six PD changes and is 

celebrating his 10th year on 97.5 KPOI. 

MannGroup Radio Services and Radio Genius Produc- 

tions ink KYSR (Star 98.7)/Los Angeles midday talent Lara 

Scott to host the syndicated weekly four-hour '80s remix 

dance party, Twelve Inch Saturday Night, and its daily com- 

panion piece, '80s Flashback. 

Spike Manton, most recently a contributor to Steve 

Dahl's afternoon show on WCKG/Chicago, is now anchor- 

ing mornings on crosstown Bonneville Classic Rocker WLUP. 

Manton is joined by Bruce Wolf, a veteran of Jonathon 

Brandmeier's old WLUP morning show; local comic Dobie 

ST Shot 0' The Week 

In an effort to promote driver safety and make a lot 

of noise, KXFX/Santa Rosa, CAs Blazy Show spon- 

sored a rescue exercise for local firefighters while also 

giving listeners a firsthand idea of what it would sound 

like to be inside a vehicle during a crash. Morning host 

Jeff Blazy placed the patented "Microphone of 
Doom ' " inside a Chevy Nova, which was then 

crushed by a giant salvage compactor. The crushed 

Nova was then hoisted 30 feet in the air and dropped, 

but the Microphone of Doom came through with fly- 

ing colors! This marks the Microphone's second suc- 

cessful brush with death: It was previously crushed 

by Bigfoot the Monster Truck and kept on ticking! The 

Microphone of Doom was later extracted from the 

crushed car by firefighters using the Jaws of Life. 

Maxwell; and Max Bumgardner, inbound from mornings 

at KQCH/Omaha. The Morning Loop Guys replace Pete 

McMurray, who exited on Nov. 13. 

Condolences 

Drummer Tony Thompson, best known for his work 
with Chic, David Bowie and '80s supergroup The Power 

Station, lost his battle with renal -cell cancer on Nov. 12. He 

was 48. 

WUSY (US -10 I)/Chattanooga, TN afternoon co- 

host Jack Cole died suddenly on Nov. 18 at 

the age of 41, apparently of natural causes. 

Clear Channel Regional VP Clay Hunnicutt 
said of Cole, "He was an unbelievable man 

and a pure joy to work with. He will be very, 

very missed as part of the US -I0 I team." Jack Cole 

santa Baby 
Fe47 Jam44 , J'vZ4, To,, , pu sm,z4licA, 

Recorded by: 

Eita44, 1,Z,n 

fr/A44.4.4, 
Z.W. Z444-44A1/ite- ej4ni' All sui4 
.64,,á 4y.44.7, 41.44"47491.4/14 

With thanks to all the Program Directors and Disk Jockeys who through the years have made hanta Baby 

one of gIneriCa'S best robeb Cljrístnnas' Songs'. 
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AFI Sing Sorrow, Win Hearts 
Underground phenoms enjoy breakthrough year with 
major -label debut 

fter 12 years of toiling in the alt rock underground 
and rolling across the country in crowded vans, Bay 
Area outfit AFI (A Fire Inside) finally broke through 
to the mainstream this year with their major -label de- 
but, the gold -certified Sing the Sorrow (DreamWorks). 
And while the singles "Girl's Not Grey" and "The 
Leaving Song Pt. 2" could be heard all over commer- 
cial Alternative outlets, AFI pulled the rare feat of stay- 
ing true while breaking through. 

The group is among a new breed of 

acts commanding some of the most 
passionate fan bases out there (a 

whole section of the group's website 
is dedicated to fans with AFI tattoos). 
Originally joke -rocking their way 
through numbers like "I Wanna Get a 

Mohawk (But My Mom Won't Let Me 
Get One)," frontman Davey Havok 
and crew captured the hearts and 
minds of a new punk generation with 
intensely personal lyrics and hyper - 
kinetic delivery. 

AH continuously developed their 
sound over a series of singles, EPs and 
full -lengths, most recently through 
Nitro Records. At the prompting of 
Nitro owner and Offspring frontman 
Dexter Holland, the guys sought to 
spread their wings further via a ma- 
jor label, eventually landing with 
DreamWorks. 

Consisting of Havok, guitarist 
Jade Puget, drummer Adam Carson 
and bassist Hunter Burgan, AH took 
it to the oft -mentioned next level 
with Sing the Sorrow. While the goth 
punk tag is often attached to AFI 
thanks to Havok's penchant for mas- 
cara and foundation, Sing the Sorrow 
is far too energetic and anthemic to 

be found moping around Hot Topic. 
Produced by Garbage -man Butch Vig 

(Smashing Pumpkins, Nirvana) and 
Jerry Finn (Rancid, Green Day), the 
album has a slick sheen to match 
Havok's black fingernails without 
sounding wimpy. 

I recently spoke with Havok about 
the group's breakout year, Dream - 
Works' sale to UMG, and the rock 
stars he imitated in the mirror. 

R&R: Let's go back to 2002. You're 

entering the studio to record Sing the 
Sorrow, your first album for a major la- 

bel. What's going through your mind? 
DH: We just really wanted to make 

the best sounding record we could. 
We went in very excited, because the 
songs we'd written for the record were 
by far our favorite songs out of any- 
thing we'd ever done before. It was 
just a matter of getting it to translate 
the way we wanted to on tape from 
what we had envisioned. 

It was a really exciting time for us, 
because we were working with people 
we knew understood us and we knew 
could help us. Furthermore, we had 
less constraints than we'd ever had 
before as far as studio time goes. In the 
past we never really had the opportu- 
nity to get in there and do what we 
wanted to do musically in the studio 
because we didn't have the budget. 

R&R: Any time a band makes the leap 

from an independent label - especially 

one that's so well loved in the under- 
ground - they have to walk that fine line 

between their old -school fans and the new 

ones. Did you feel that pressure? 

DH: About 99% of our fans were 
really looking forward to what we 
were going to do because of our past. 
A lot of what we'd done before wasn't 
really as good as it could have been as 

far as the recordings went, and I think 
a lot of our fans knew that. They'd al- 

ways said how great our live perfor- 
mances were, but that it wasn't cap- 
tured the way it could be on the record. 

"There are stories of 

people proposing at 

our shows because 

that's where they 

met or because they 

came together 

because of our 

music." 

Also, if you look at our back cata- 
log, we really changed from record to 
record. There's obvious artistic growth 
from year to year. Because of that, we 
lost fans every step of the way [laughs]. 

But at the same time, we gained fans. 
After about three albums of growth, 
everyone who had this notion that we 
were a band confined to a certain 
genre or sound, or who really want- 
ed us to be, left, and they left early on. 

R&R: Before you were on Dream - 
Works you guys built a rabid fan base 

without major press, radio or video sup- 

port. How did you do it? Was it just tour- 
ing? 

DH: It was touring. We worked 
really hard, and we knew no other 
way. We really wished that we had the 
radio and video support. We tried; we 
made videos and asked Nitro to work 
the record to radio. Everyone at the la- 

bel tried, but it just didn't happen. So 

we just did what we always did, 
which was tour nonstop and keep 
going back to towns, hitting them 
over and over again until peo- 
ple became aware of us. 
Whether they liked us or not, 
they'd say, "Oh, yeah, there's 
that band that's been here five 

times in the past two years." 
R&R: Fans of AFI are not just 

into the band, they're really into 

the band. What's the craziest 
thing you've seen a fan do for you 

guys? 

DH: I've seen a lot of things, 
and I've heard a lot of things. 
I've been told, "I quit my job 
to come see this show," "I rode 
in a trunk for seven hours be- 
cause it was my only ride and 
the car was full," "I broke pa - 

It wasn't tough for me to make the 
change, but you're right in recognizing 
that a lot of the earlier songs are more 
frivolous and less personal. It became 
very obvious to me early on that that 
was completely inappropriate. I was 
up onstage, and I was putting my 
whole self into the performance and 
into the songs, but I realized I didn't 
care. "I don't care about what I'm sav- 

ing, because it's stupid. It doesn't mean 
anything, and this needs to change." I 
started to open up and really express 
myself as well as I could ... slowl . 

There were a couple songs on the ear- 

ly albums that were the early incarna- 

tion of that. 
It was harder earlier, because I was 

worried about what people thought, 
and that's why, very early on, I veered 
away from that expression. I was 15, 

and I didn't want to be ridiculed. Plus, 
it seems a little arrogant for a 15 -year - 
old to be expounding on his angst and 
personal and emotional trauma. Slow- 
ly, I really started expressing myself. 
Now I'm entirely comfortable with it. 
Years ago I stopped caring what peo- 
ple thought. 

R&R: What were you like in high 
school? 

AFI 

"A true rock star is 

hard to find these 

days. I think it went 

so far to the other 

extreme, starting 

with grunge, and it 

never came back, 

damn it!" 

DH: So wonderful. It was such a 

difficult choice for us to make about 
which label to go to. We spent a lot of 
time, and in the end we decided on 
DreamWorks, because we felt really 
comfortable and really felt they under- 
stood us. 

On the technical side, there's sup- 
port that we've never experienced 
before from a label. The distribution's 
there, and we're able to make videos 

and have singles, and people 
can hear our music and buy 
our music if they want - not 
simply in the U.S., but world- 
wide, which was a big prob- 
lem for us before. The support 
of the band from the label ar- 
tistically and as people is just 
amazing. 

R&R: And now comes word 

that Dream Works was sold to 

UMG. 

DH: Yeah, that's the word. 
Which is really kind of heart- 
breaking, because we had 
such a great relationship with 
those people. It was about a 

two-year relationship, but we 
role to see your show." 

There are stories of people propos- 
ing at our shows because that's where 
they met or because they came togeth- 
er because of our music. There are a 

lot of nice stories like that. I just had a 

brother and sister say, "We weren't 
close, but AFI brought us together. 
Now my sister and I are very close." 
Which is amazing to me. Then, of 
course, there are the extreme cases, 
which are pretty common, of people 
saying that we somehow have pre- 
vented them from taking their own 
lives. It's very touching and amazing. 

R&R: One thing kids often hear from 
parents or teachers is that the music they 

listen to is so depressing and dark that it 

isn't healthy. I'm sure you've heard that 
about your music. What would you say 

to the parent of an AFI fan? 
DH: I would say that we pay atten- 

tion to your children and that we care 
about your children. If you look into 
what type of band we are and what 
type of people we are, hopefully, you 
would have absolutely no problem 
with your children being involved in 
our lifestyle. And if you do, they're 
better off with us anyway. 

R&R: Your early material wasn't as 

serious. Was it tough to make that transi- 
tion lyrically? It's like you're revealing 

your diary onstage. 

DH: It definitely is like that for me. 

DH: I was your average alterna- 
tive -type kid. I was a punk rocker, a 

skater, and it was at a time prior to the 
acceptance of that type of persona. 
Now being someone with purple hair 
or being a skateboarder is actually 
cool, as opposed to the anathema that 
it was up until about 1993. It was typ- 
ical high school - I had my group of 
friends who had similar interests, and 
everyone else thought we were freaks. 
It was no worse or better than any- 
body's experience. 

R&R: Were you imitating rock stars 
in the mirror? 

DH: Definitely! We would have 
Minor Threat sing-alongs in my living 
room, where we'd all play air guitar. 
We'd do stuff like that. Ian Astbury - 
I was a big Cult fan. Axl Rose. Those 
were the rock stars, really. I was talk- 
ing about this the other day, and I talk 
about it a lot with our roadies and 
dear friends, that there just aren't rock 
stars anymore. It's a shame. There are 
a few. Manson's a rock star. Jack 
White's a rock star. Eminem's a rap 
star, so that doesn't count. A true rock 
star is hard to find these days. I think 
it went so far to the other extreme, 
starting with grunge, and it never 
came back, damn it! 

R&R: It's been a great year for the 

band. How has it been working with 
DreamWorks? 

were really close. Everyone was so 

passionate about what they did there, 
and I think it's a shame that it's over. 

On the other hand, if it has to be 
over, there really isn't any other place 

I'd rather go than Interscope. When 
we were meeting with Jimmy Iovine, 
he seemed like a great guy, and I had 
a strong attraction to him - and the 
label is obviously a very good label. 

R&R: What's your view, as an artist, 
on the music industry nowadays? 

DH: It's so frightening. It's abso- 
lutely amazing, the rapid decline 
that's occurring in the music industry. 
I'm so lucky to be able to do what I'm 
doing right now. I think of that every 
day, and I appreciate it so much, be- 
cause it's across the board. Jade said 
the other day, "What if you were an 
indie band? What indie label are you 
going to go to?" The crash is affecting 
all levels. It's not just affecting the 
majors; it's affecting the indies too. 
You heard about a lot of the larger in - 
dies laying off people and cutting 
bands. It's horrible. 

It seems like the only bands that can 
really comfortably reside in this climate 
are the urban bands and the pop 
bands. Rock is having rough times. I 
don't know how they're going to 
make it bounce back, or if it will. I just 
feel lucky to be able to continue to 
make music, and I hope that continues. 
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TOP 50 ALBUMS 
THE INDUSTRY'S NO. 1 RETAIL CHART November 21, 2003 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 JAY -Z The Black Album Roc-A-fella/IDJMG 446,464 - 
2 TUPAC Tupac Resurrection lnterscope 437,219 

3 G -UNIT Beg For Mercy G Unit/lnterscope 368,802 - 
4 JOSH GROBAN Closer 143/Reprise 367,448 - 

1 5 TOBY KEITH Shock'n Y'all DreamWorks 229,322 -61% 

3 6 VARIOUS Now That's What I Call...Vol. 14 Columbia 203,895 -36% 

2 7 SARAH MCLACHLAN Afterglow Arista 189,912 -45% 

8 KID ROCK Kid Rock Atlantic 189,688 - 
9 PINK Try This! Arista 147,274 - 

5 10 OUTKAST SpeakerboxxxlThe Love Below Arista 136,384 -14% 

4 11 SHERYL CROW Very Best Of A&M/lnterscope 133,980 -47% 

7 12 ROD STEWART Great American Songbook 2 J 104,255 -15% 

13 PEARL JAM Lost Dogs Epic 96,915 - 
14 BRUCE SPRINGSTEEN The Essential Bruce Springsteen Legacy 93,320 - 

9 15 CLAY AIKEN Measure Of A Man RCA 86,727 -20% 

13 16 HILARY DUFF Metamorphosis Buena Vista/Hollywood 74,883 +8% 

10 17 LUDACRIS Chicken & Beer Def Jam South/IDJMG 67,001 -25% 

14 18 DIDO Life For Rent Arista 66,436 -4% 

15 19 ALAN JACKSON Greatest Hits Vol.2 Arista 61,497 -9% 

16 20 3 DOORS DOWN Away From The Sun Republic/Universal 61,416 -5% 

21 3 DOORS DOWN Another 700 Miles Republic/Universal 57,653 - 
20 22 NICKELBACK Long Road Roadrunner/IDJMG 54,904 +2% 

6 23 JA RULE Blood In My Eye Murder lncJIDJMG 51,946 -64% 

18 24 THE EAGLES The Very Best Of Elektra/WSM 51,016 -16% 

25 STONE TEMPLE PILOTS Thank You Atlantic 50,889 - 
19 26 CHINGY Jackpot DTP/Capitol 49,280 -16% 

28 27 MICHAEL MCDONALD Motown Motown 48,685 +5% 

8 28 P.O.D. Payable On Death Atlantic 46,931 -58% 

17 29 R.E.M. In Time: The Best Of R.E.M. Warner Bros. 46,299 -25% 

26 30 BEYONCE Dangerously In Love Columbia 44,422 -8% 

29 31 LIMP BIZKIT Results May Vary flip/lnterscope 44,244 -4% 

32 DAVE HOLLISTER Real Talk DreamWorks 43,864 - 
31 33 JAGGED EDGE Hard Columbia 43,826 +1% 

34 34 LINKIN PARK Meteora Warner Bros. 43,699 +4% 

11 35 COLDPLAY Live 2003 Capitol 42,913 -45% 

46 36 HARRY CONNICK JR. Harry For The Holidays Columbia 42,579 +53% 

36 37 EVANESCENCE Fallen Wind-up 40,974 0% 

30 38 JOHN MAYER Heavier Things Aware/Columbia 40,884 -6% 

39 39 NORAH JONES Come Away With Me Blue Note/Virgin 39,768 +3% 

40 DREAM THEATER Train Of Thought East west/Elektra/EEG 39,589 - 
41 MATCHBOX 20 Ep *Ltd* Atlantic 37,897 - 
42 NICK LACHEY Soulo Universal 37,094 - 

12 43 BON JOVI This Left Feels Right Island/IDJMG 36,675 -51% 

32 44 STING Sacred Love A&M/lnterscope 36,042 -15% 

- 45 SOUNDTRACK Love Actually J 34,979 - 
42 46 COLDPLAY Rush Of Blood To The Head Capitol 34,938 -7% 

21 47 THE STROKES Room On Fire RCA 34,788 -35% 

33 48 MARTINA MCBRIDE Martina RCA 34,097 -20% 

37 49 R. KELLY The "R." In R&B Collection Vol.1 Jive 32,570 -18% 

40 50 TOBY KEITH Unleashed DreamWorks 32,284 -15% 

© HITS Magazine Inc. 

ALBUMS 

It's A Rap! 

Roc-A-Fella/IDJMG rapper Jay -Z, 

Amaru/Inter- 
scope's Tupac 
and G-Unit/In- 
terscope's G -Unit 
take the win, 
place and show 
positions on this 
week's HITS Top 

50. The latter two 
are separated by G -Unit 

less than 
10,000 albums, 
giving Inter - 
scope two of 
the top three. 

143 /Re- 
prise divo 
Josh Groban 
proves his ap- 
peal runs 
deep, with a No. 4 finish and an impres- 
sive 367,000 in sales. That's a little over 
1,000 pieces less than 50 Cent posse G - 

Unit, at No. 3. 

Other top 10 newcomers include At- 

lantic's Kid Rock (No. 8) and Arista's 

Tupac 

Pink (No. 9). Holdovers include last 
week's No. 1, DreamWorks Nashville's 
Toby Keith (No. 5); Columbia's Now Vol. 

14 (No. 6); Arista's Sarah McLachlan 
(No. 7); and OutKast (No. 10) - giving 
L.A. Reid's house three of the top 10. 

Other chart newcomers are Epic's Pearl 

Jam rarities and B-sides set (No. 13), Leg- 

acy's Bruce Springsteen compilation (No. 

14), Republic/Universal's 3 Doors Down 
EP (No. 21), Atlantic's Stone Temple Pi- 

lots greatest hits (No. 25), DreamWorks' 
Dave Hollister (No. 32), EastWest/Elek- 

tra's Dream Theater (No. 40), Atlantic's 
Matchbox Twenty EP (No. 41), Universal's 

Nick Lachey solo album (No. 42) and J's 

Love Actually 
soundtrack (No. 
45). 

Biggest gainer 
of the week is 
Columbia's Har- 
ry Connick Jr., 
who goes 46-36 
with a 53% jump. Jay -Z 

Next week: Jive's Britney Spears 
should grab the No. 1 spot in a group 
of releases that includes Geffen's Blink - 

182, Apple/Capitol/EMI's Let It 

Be. ..Naked and RCA's Dave Matthews 
Band's Live in Central Park. 

www.americanradiohistory.com
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Pumping 
The Brakes 

As the holiday season approaches and the year starts to wind 
down, it seems as if the labels are pumping the brakes a little ear- 
lier than in the past when it comes to titles that are Going for Adds. 
Many formats have nothing Going for Adds next week, while oth- 
ers are preparing for the deluge 
of holiday music coming their 
way. 

Smooth Jazz in particular is 

getting a healthy dose of the 
Christmas spirit next week, and 
an old AC favorite is coming to 
sing carols at the format as well. 
Jim Brickman will deliver his 
rendition of "God Rest Ye Mer- 
ry Gentlemen," the latest track 
from his second holiday LP, 

Peace. The Jim Brickman & 

Friends Holiday Concert Tour begins right after Thanksgiving on 
Nov. 28 in St. Louis and runs through Dec. 31, when it wraps up 
in Cleveland. The "friends" on this year's tour include Jeff Tim- 

mons of 98 Degrees, Kristy Starling, Anne Cochran and Tracy Sil- 

verman. Brickman will also present a holiday television concert 
titled Sending You a Little Christmas - Jim Brickman & Friends (fea- 

turing the same friends he will be touring with) that will air on 
select stations nationwide. As for the album itself, it contains both 
classics and originals by Brickman. 

Critically acclaimed Kerry Getz is Going for Adds at Triple A 

next week with an original tune that she hopes will become a hol- 
iday classic, "Suspended in December." The song is one of many 
originals on her CD It's a Wonderful Life, which also features both 
traditional and contemporary holiday standards. Getz is current- 
ly making the rounds in Southern California, and she will hold 
her album release party Dec. 7 in San Juan Capistrano, CA. A toy 

drive will take place at the event 
to benefit children of the Or- 
angewood Home, a safe house 
for abused kids. 

Though holiday music is tak- 
ing over the airwaves, we still 
have a lot of good tunes Going 
for Adds that aren't related to 
candy canes and caroling. In 
particular, we have a couple of 
superstar collaborations coming 
to Rhythmic and Urban that are 
tied to upcoming films. Busta 

Rhymes, Fat Joe, Chingy and Nick Cannon combine to offer 
"Shorty (Put It on the Floor)," a Just Blaze production from the 
soundtrack to the motion picture Love Don't Cost a Thing. The vid- 
eo, directed by Gregory Dark (Britney Spears, Staind), is a mile - 
high party: Cannon flies around the country in a 727 to celebrate 
the end of filming on Love with Fat Joe, Chingy and Busta. Can- 
non stars opposite songstress -turned -movie star Christina Milian 
in Love, a remake of the 1987 romantic teen comedy Can't Buy Me 
Love. The movie will debut in theaters Dec. 12. 

Meanwhile, the ladies are showing that they can throw down 
as well. Mary J. Blige teams 
with Eve as they go for adds 
with "Not Today," the third sin- 
gle from Blige's sixth CD, Love & 

Life, and the lead single from the 
Barbershop 2 soundtrack. Dr. Dre 
produced the cut, and Chris 
Robinson directed the video, 
which features cameos by Ced- 
ric The Entertainer and scenes 
from the movie. 

Smash Mouth are entering 
the Pop picture next week as 
they present "Hang On," the latest single from their CD Get the 
Picture. Audiences will have a chance to get a grasp of what the 
song is about if they check out the movie Dr. Seuss' The Cat in the 
Hat, opening nationwide Nov. 21. 

Nick Cannon 

Jim Brickman 

Mary J. Blige 

-Mike Trias 

. e: .. . 

LI 

Lis 

Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e -mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 

a ffeiKradioandrecords. com. 

. . 
GoingAdds 

CHR/POP 

Week Of 11/24/03 

LUCKY BOYS CONFUSION Hey Driver (Elektra/EEG) 

MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be 

lfo'Reel/Universal) 

OUTKAST The Way You Move (Arista) 

SMASH MOUTH Hang On (lnterscope) 

CHR/RHYTHMIC 

BUSTA RHYMES, FAT JOE, CHINGY AND NICK 

CANNON Shorty (Put It On The Floor) (Hollywood) 

GLENN LEWIS Back For More (Epic) 

JUVENILE In My Life (Cash Money/Universal) 

MARY J. BLIGE fIEVE Not Today (Geffen) 

URBAN 

BUSTA RHYMES, FAT JOE, CHINGY AND NICK 

CANNON Shorty (Put It On The Floor) (Hollywood) 

JUVENILE In My Life (Cash Money/Universal) 

MARY J. BLIGE fIEVE Not Today (Geffen) 

No adds 

URBAN AC 

COUNTRY 

CAROLYN DAWN JOHNSON Simple Life (Arista) 

AC 

No adds 

HOT AC 

. 

SMOOTH JAZZ 

CHRIS BLIZZARD It's A Silent Night (Without You) 

(Rising Storm) 

ILONA KNOPFLER Have Yourself A Merry Little Christmas 

(Mack Avenue) 

JETHRO TULL We Five Kings (Fuel2000) 

JIM BRICKMAN God Rest Ye Merry Gentlemen 

(Windham Hill) 

PLAN 9 Good King W (Plan 9 Partners) 

No adds 

No adds 

No adds 

ROCK 

ACTIVE ROCK 

ALTERNATIVE 

TRIPLE A 

KERRY GETZ Suspended In December (World In Motion) 

No adds 

MARK LANEGAN Here Comes The Weird Chill 

(Beggars Banquet) 

J 
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Promotions That Fall 
From The Sky 
'As God is my witness, I thought turkeys could fly' 

By Mike Ellis 

love the holidays: the falling leaves, the falling 
turkeys. Remember the TV show WKRP in Cincin- 
nati and the famous "dropping turkeys from a heli- 
copter" episode? The brain trust at WKRP thought 
it would be a heartwarming holiday gesture to drop 
turkeys from a helicopter to enthusiastic onlookers 
below. It only took a few turkeys dropping to their 
deaths for the staff to determine that turkeys can't 
fly. 

My job as a radio promotion and 
marketing director was to produce 
campaigns that the media loved, 
create a buzz in the market and, 
most important, increase ratings for 

the radio station. I accomplished all 

three tasks when I ignored the les- 

sons learned from WKRP and decid- 
ed to drop turkeys from a helicop- 
ter. 

Three weeks before 
Thanksgiving the on -air 
personalities on my radio 
station began telling lis- 

teners about the first an- 
nual Turkey Drop. Once 
an hour, every day, radio 
listeners heard the de- 
tails: "The day before 
Thanksgiving at high 
noon, join us at Riverfront Park as 
we drop 193 turkeys from a helicop- 

ter. Wear a helmet to protect your 
head. Bring a basket or net. Every- 

one who catches a turkey will get a 

free turkey for Thanksgiving." 

Mike 

When making 

promotion and 

marketing plans 

for 2004, what can 

you do to 

differentiate 

yourself from your 

competitors? 

We did forget to mention one im- 
portant fact: Turkeys can't fly. It 

didn't take long for the phone to 

start ringing at the front desk of the 
radio station and for our reception- 
ist to start giving me dirty looks. 

"Are you crazy? Turkeys can't 
fly!" 

"You guys are nuts. Do you real- 
ize that you will kill those 
turkeys if you drop them 
from a helicopter? They 
can't fly!" 

"I'm calling the Hu- 
mane Society to report 
this outrageous act of cru- 
elty!" 

"Hello, this is the Hu- 
mane Society. We have 

Ellis heard several reports that 
your radio station plans to drop tur- 

keys from a helicopter. Is this true?" 
"Hi, this is Bev Can from KREM - 

TV news. We have had several phone 
calls from your listeners and the Hu- 
mane Society. I'm calling to confirm 
this: Are you guys really dropping 
turkeys from a helicopter?" 

Based on the hundreds of phone 
calls we received from listeners and 
the fact that our receptionist was not 
talking to me, I decided to add a dis- 

claimer to all of our announcements 
saying that "no turkeys will be hurt, 
killed or maimed." It didn't seem to 

help. 

Turkey Day 

Finally, the big day came. It was 
the day before Thanksgiving, one 
hour before a helicopter was going 
to drop 193 turkeys to the enthusi- 
astic crowd below. Hundreds of lis- 

teners showed up for the big event. 

They had paid attention to the de- 

tails we provided prior to the event: 
They showed up wearing helmets. 
They carried baskets or nets. A few 

took it a bit too seriously by show- 
ing up with knives. Due to legal con- 

cerns, the knives were confiscated 
by security. 

At high noon it was time for hun- 
dreds of hungry humans to take 
their chances at catching a free 
Thanksgiving dinner. In the distance 
you could hear the helicopter. Ev- 

eryone on the ground looked to the 
sky to catch the first glimpse of it. 

Prior to Thanksgiving 

my competitors were 

giving away turkeys 

to the third caller. 

gave away turkeys by 

dropping them from a 

helicopter. 

The helicopter buzzed the crowd 
a couple of times. Some people 
climbed trees and roofs to get a bet- 
ter spot from which to catch their 
turkey. The helicopter hovered 
above the crowd. The doors opened. 
Feathers flew out the door. 

I heard someone say, "Oh my 
God, they're really dropping tur- 
keys!" The crowd was excited. The 

TV news cameras captured the cha- 

os. Then it happened. 
At first, it was just a few. But soon 

the sky was full of turkeys. A sigh 
of relief swept through the crowd as 

the first few hit the ground. I was 
crazy, but I wasn't stupid: We didn't 
drop real living and breathing tur- 
keys; we dropped 193 Hallmark pa- 

per turkeys that many use for 
Thanksgiving decoration. Attached 
to each of these paper turkeys was 
a certificate good for one free turkey 
at a local grocery store. 

What is my point? When making 

Get To Know Dan Mason 
Title: "PD, WAKS (96.5 Kiss FM)/Cleveland." 

Brief career recap: "PD/night talent at WMME (92 Moose)/Augusta, 

ME, May 1998 -November 1999; part-time/swing at WXYV/Baltimore, 

October 1997 -May 1998. Before that, it was years of interning, cleaning 

station vans and filing CDs at some great stations like WPGC/ 

Washington and WBCN/Boston:' 

What possessed you to get into this business? "I'm a second - 

generation radio geek. I remember my dad - 
the other Dan Mason - working as a GM at 

KFMK/Houston, and he often did the morning 

show on holidays. When I was 6 years old, I 

remember sitting in with him on Memorial Day 

and watching him on the air. I was hooked 

after that. Somewhere in my parents' attic they 

have old Memorex cassettes of me doing my 

own radio show in the living room. I would play 

'C Is for Cookie' by the Cookie Monater on my 

Fisher-Price record player and give out the Dan Mason 
'Turkey of the Day' award to the bully in first grade who kicked my ass 

on the playground every day." 

Early influences: "Dave Ferguson and Albie Dee at WPGC. When I 

was only 13 they used to let me board -op, answer phones, sit in on 

music meetings, etc. Albie actually helped me cut up the aircheck that 

got me hired in Maine after I graduated from college." 

Most influential station growing up: "WPGC was the station I grew 

up on. There were so many talented people there, like Dr. Dave, Albie 

Dee, Jay Stevens and Rob Scorpio. I was lucky to have people like that 

to sponge off of early on." 

First exciting radio gig: "Weekend overnights at WPGC's AM sister 

station, which was a Business News format at the time. I would board - 

op for Art Bell and then break in three times an hour to do some break, 

like 'Soy beans were up two points today, and the Dow was down 30 

points.' I didn't even know what any of it meant; I was just glad to be in 

front of a mike." 

What CDs are in your car player as we speak? "Fountains Of 

Wayne, Triumph The Insult Comic Dog, Heather Headley and Sam 

Cooke Live at the Harlem Square Nightclub." 

Hobbies: "You mean besides moonlighting as a pro wrestler?" 

[Editor's note: He's serious.] 

Wheels: "A 1999 Lexus RX 300. I don't really make Lexus kind of 

money, but I bought it used two weeks after 9/11, when the car 

dealerships were dying on the vine. I pretty much said, 'I'll give you a 

ham sandwich and a bag of chips,' and they were like, 'Sold!" 

Favorite sports teams: "Houston Rockets, Tennessee Titans." 

Favorite cereal: "Quaker Oatmeal Squares - the kind sprinkled in 

brown sugar. The cinnamon ones suck" 

Read any good books lately? "The Five People You Meet in 

Heaven by Mitch Albom - one of the most inspirational things I've read 

in the last three years." 

Current radio stations you admire, other than your own, and 

why: "I'm a big fan of Tampa radio: WFLZ is one of the best -imaged 

stations in the country - Eric Chase is one of the best. Orlando is a 

tremendous programmer and has a great station across the street at 

WLLD. WIOQ/Philadelphia is fantastic as well." 

Optional wacky anecdote: "My parents were recently in town and 

came to see the wrestling side career firsthand. I can't begin to tell you 

the amount of pride they felt as they watched their oldest son get 

choke -slammed to the mat by a masked man named The Purple 

Hooter as the crowd chanted, 'Mason's a pussy!"' 

promotion and marketing plans for 

2004, what can you do to differenti- 
ate yourself from your competitors? 
Prior to Thanksgiving my competi- 
tors were giving away turkeys to the 

third caller. I gave away turkeys by 
dropping them from a helicopter. 

Mike Ellis is with the Broadcast Team 

and can be reached at mellis@ tbteam. 
corn. 

TALK BACK TO R&R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 310-788-1659 

or e-mail: 

kcatler@radioandrecords.com 

www.americanradiohistory.com
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® EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES November 21, 2003 

CALLOUT AMERICAY song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of October 26 -November 1. 

Hl = Hit Potential ® 

ARTIST TITLE LABEL(S) 

CNR/POP 
TOTAL AVERAGE 

FAVORABILITY ESTIMATE (1-5) 

TIN LW 2W 3W 

DEMOGRAPHICS 

WOMEN WOMEN WOMEN 

12-17 18-24 25-34 

REGIONS 

MID- 
EAST SOUTH WEST WEST 

FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 4.03 4.09 4.09 4.09 94.0 22.0 3.99 4.01 4.09 3.94 4.11 4.09 3.99 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 3.92 3.96 4.03 4.07 98.6 32.3 3.89 3.85 4.01 3.84 3.99 3.96 3.87 

STACIE ORRICO (There's Gotta Be) More To Life (ForeFront/Virgin) 3.89 3.90 3.85 3.84 90.6 18.9 3.84 3.93 3.91 4.03 3.87 3.84 3.84 

BABY BASH Suga Suga (Universal) 3.89 3.93 3.84 3.76 91.1 18.9 4.11 3.75 3.82 3.96 3.84 3.88 3.91 

BLACK EYED PEAS Where Is The Love? (A&M/lnterscope/ 3.88 3.92 3.92 3.92 98.9 33.4 3.86 3.90 3.90 3.93 3.70 3.92 3.99 

CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RCA) 3.88 4.04 4.02 3.94 95.1 20.0 3.86 3.83 3.94 3.79 3.93 4.10 3.70 

NELLY fIP. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universal) 3.87 3.91 3.89 3.89 97.4 32.6 3.87 3.82 3.92 3.88 3.97 3.92 3.71 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 3.83 3.85 3.89 3.92 96.9 28.9 3.98 3.88 3.61 3.75 3.91 3.74 3.93 

LUDACRIS fISHAWNNA Stand Up (Del Jam South/IDJMG) 3.82 3.83 3.84 3.86 97.7 28.6 3.93 3.81 3.73 3.73 3.77 3.98 3.82 

MATCHBOX TWENTY Bright Lights (Atlantic) 3.80 3.93 3.80 3.64 84.9 20.9 3.79 3.89 3.74 3.75 3.93 3.84 3.69 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 3.78 3.80 3.81 3.78 90.0 24.9 3.82 3.64 3.89 3.78 3.90 3.67 3.76 

SANTANA fIALEX BAND Why Don't You & I (Arista) 3.74 3.87 3.92 3.88 90.6 32.6 3.63 3.80 3.78 3.73 3.82 3.59 3.81 

SIMPLE PLAN Perfect (Lava) 3.73 3.81 - - 87.7 18.6 3.75 3.66 3.77 3.84 3.82 3.58 3.67 

OUTKAST Hey Ya! (Arista) 3.73 3.72 3.74 3.62 92.9 16.0 3.77 3.63 3.79 3.72 3.82 3.66 3.71 

LIZ PHAIR Why Can't I? (Capitol) 3.72 3.87 3.83 3.77 91.1 25.7 3.72 3.64 3.79 3.64 4.02 3.79 3.40 

HILARY DUFF So Yesterday (Buena Vista/Hollywood) 3.71 3.82 3.78 3.67 94.6 22.9 3.60 3.67 3.87 3.81 3.92 3.68 3.44 

MAROON 5 Harder To Breathe (Octane/JI 3.70 3.82 3.79 3.74 85.4 24.3 3.77 3.65 3.69 3.75 3.86 3.69 3.49 

STAIND So Far Away (Flip/Elektra/EEG) 3.69 - - - 90.9 27.1 3.43 3.81 3.81 3.58 3.61 3.96 3.62 

TRAPT Headstrong (Warner Bros.) 3.69 3.73 3.67 3.59 92.0 28.6 3.67 3.72 3.68 3.58 3.75 3.74 3.70 

NICKELBACK Someday (Roadrunner/IDJMG) 3.58 - - - 84.3 22.9 3.59 3.61 3.55 3.50 3.66 3.64 3.52 

JOHN MAYER Bigger Than My Body (Aware/Columbia) 3.56 3.65 3.52 3.37 91.7 30.0 3.45 3.70 3.54 3.58 3.74 3.69 3.24 

NO DOUBT It's My Life (Interscope) 3.55 - - - 78.6 16.9 3.41 3.62 3.62 3.48 3.49 3.69 3.56 

MICHELLE BRANCH Breathe (Maverick/WarnerBros.) 3.51 - - - 84.3 19.7 3.53 3.61 3.39 3.63 3.67 3.44 3.29 

BRiTNEY SPEARS fIMADONNA Me Against The Music (Jive) 3.48 - 3.70 3.73 88.6 24.6 3.35 3.48 3.60 3.41 3.71 3.46 3.32 

CALLOUT AMERICA® 

HOT SCORES 
BY ANTHONY A CAMPORA 

abolous holds the top spot yet 

again on Callout America with "Into 

You" (Desert Storm/Elektra/EEG), 
featuring Tamia. While a lot of sta- 

tions dismissed it as a Rhythmic hit, 

the research shows this song has stay- 

ing power and a lot of passion scores 

from the CHR/Pop audience. It ranks 

second with teens and is first 18-24 

and 25-34. 

Stacie Orrico has slowly created a 

huge -testing song with "(There's Got- 

ta Be) More to Life" (ForeFront/Vir- 

gin), which leaps to No. 3 this week. 

"More" ranks ninth with teens, sec- 

ond 18-24 and fifth 25-34. 

Baby Bash is now No. 4 with 
"Suga Suga" (Universal). The new- 

comer is the top tester with teens and 
is ninth among women 25-34. 

Lil Jon rises to No. 8 with "Get 
Low" (TVT). "Low" is third with 
teens and fifth 18-24. 

Red-hot Ludacris ranks ninth with 

"Stand Up" (Def Jam South/IDJMG). 

"Stand" tests fourth with teens and 
ninth 18-24. 

Matchbox Twenty are top 10 

overall this week with "Bright Lights" 

(Atlantic). The track ranks fourth 
among women 18-24. 

Fountains Of Wayne have the llth- 
best testing song overall with "Stacy's 

Mom" (S-Curve/EMC). It ranks 10th 

with teens and seventh 25-34. 

Each week you can view Callout 

America online at www.bullsi.com. 

This week's password: shnev. 

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total 
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in 
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical 
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau -Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte, 
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Los 
Angeles, Portland, Sacramento, Salt Lake City, San Diego, Seattle, Spokane, Tucson. 

OWN YOUR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost-effective, disposable plastic banners. 

.ì We print your logo using up to four 
spot colors. 

ì Perfect for concerts, events and 
giveaways. 

Packaged on a roll and easy to use. 

Up to 3' High and 6' Wide 

Durable 

Weather -resistant 1-800-231-6074 

P.O. Box 750250 Houston, 
Texas 77275-0250 

713/507-4200 713/507-4295 FAX 

ri@reefindustries.com 
www.reefindustries.com 

PLASTIC 
BANNERS 

www.americanradiohistory.com
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CHR/POP TOP .W = ! 

® November 21, 2003 
ARTIST TITLE LABELS' 

TOTAL 

PLAYS 
+ i - 

PLAYS 

TOTAL 

AUDIENCE 

(001 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS Most Added 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 8382 -311 673973 14 12410 www. rradds. corn 
3 DOORS DOWN Here Without You (Republic/Universal) 8310 -260 653951 16 12210 

ARTIST TITLE _ABEL, S ADDS 

OUTKAST Hey Ya! (Arista) 7089 +1137 578362 10 12411 
PINK God Is A DJ (Arista/ 39 

BABY BASH Suga Suga (Universal) 6496 +448 482328 13 11111 JAY -Z Change Clothes (RocA-fella/IDJMG) 19 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 6451 -61 425152 12 12510 SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) 18 

TRAPT Headstrong (Warner Bros.) 6084 +21 472110 18 11510 EVANESCENCE My Immortal (Wind-up/ 16 

JESSICA SIMPSON With You (Columbia) 15 
SANTANA f1ALEX BAND Why Don't You & I (Arista) 5896 -279 441407 22 12210 

BEYONCE' Me, Myself And I (Columbia) 15 

MAROON 5 Harder To Breathe (Octone/J) 5046 -541 413475 22 12310 KELLY CLARKSON The Trouble With Love Is (RCA) 13 

STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin) 4762 +42 339526 17 12215 OUTKAST The Way You Move (Arista) 13 

NELLY fIP. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 4723 -618 363800 23 11910 KELIS Milkshake (Star Trak/Anstaï 13 

BRITNEY SPEARS MADONNA Me Against The Music (Jive) 4687 +66 328155 6 12910 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 4480 -235 308427 15 10310 

NO DOUBT It's My Life (lnterscope) 4111 +439 313667 5 12710 Most 
SIMPLE PLAN Perfect (Lava) 3974 +445 334912 10 11411 Increased Plays 
CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RCA) 3932 -706 344128 19 12110 TOTAL 

PLAY 

BLACK EYED PEAS Where Is The Love? (A&M/lnterscopel 3812 -575 303165 27 12510 ARTIST TITLE LABEL.S) INCREASE 

MATCHBOX TWENTY Bright Lights (Atlantic) 3635 +173 232908 13 10110 OUTKAST Hey Ya! (Arista) +1137 

LIZ PHAIR Why Can't I? (Capitol) 3597 +193 233482 16 11813 
CHRISTINA AGUILERA The Voice Within (RCA) +814 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) +755 
NICKELBACK Someday (Roadrunner/IDJMGI 3425 +363 232664 9 11714 

CLAY AIKEN Invisible (RCA) +559 

CHRISTINA AGUILERA The Voice Within (RCA) 3060 +814 231904 3 12613 LUDACRIS fISHAWNNA Stand Up (Del Jam SouthlIDJMG) +482 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 3053 +253 217168 7 10910 BABY BASH Suga Suga (Universal) +448 

CLAY AIKEN Invisible (RCA) 2798 +559 197062 6 11017 
SIMPLE PLAN Perfect (Laval +445 

NO DOUBT It's My Life (lnterscope/ +439 
LUDACRIS fISHAWNNA Stand Up (Del Jam South/IDJMG) 2705 +482 187621 6 97(4 

JESSICA SIMPSON With You (Columbia) +405 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 2700 +755 166430 4 9315 NICKELBACK Someday (Roadrunner/IDJMG) +363 

STAIND So Far Away (Flip/Elektra/EEG) 2583 +236 164012 13 9711 

BUBBA SPARXXX Deliverance (Beatclub/lnterscope) 2381 +137 119655 12 8811 

FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 2264 -308 208328 19 8310 Most 
FEFE DOBSON Take Me Away (island/IDJMG) 2189 +178 114334 10 10512 Played Recurrents 
HILARY DUFF So Yesterday (Buena Vista/Hollywood) 2084 -930 164471 17 11510 

BLACK EYED PEAS Shut Up (A&M/lnterscope) 1825 -98 96920 8 8910 ARTIST TILE _4SE' S; TOTAL PLAYS 

NELLY FURTADO Powerless (Say What You Want) (Dream Works) 1778 +5 89219 6 9512 
BEYONCE' fIJAY-Z Crazy In Love (Columbia) 2174 

50 CENT In Da Club (Shady/Aftermath/lnterscope) 1870 
ENRIQUE IGLESIAS Addicted (lnterscope) 1509 +55 95026 4 9612 

MATCHBOX TWENTY Unwell (Atlantic) 1691 

MYA My Love Is Like...Whoa (A&M/lnterscope) 1492 -382 102339 16 11610 JASON MRAZ The Remedy II Won't Worry) /Elektra/EEG) 1689 

50 CENT P.I.M.P. (Shady/Aftermath/lnterscope) 1465 -318 98965 18 10410 JUSTIN TIMBERLAKE Rock Your Body (Jive) 1685 

JOHN MAYER Bigger Than My Body (Aware/Columbia) 1465 -470 95640 13 9110 CHINGY Right Thurr (DTP/Capitol) 

EVANESCENCE Bring Me To Life (Wind-upl 

1646 

1638 
JESSICA SIMPSON With You (Columbia) 1436 +405 114205 2 97115 

R. KELLY Ignition (Jive) 1529 

KELLY CLARKSON Low (RCA) 1434 -430 121497 15 10010 KELLY CLARKSON Miss Independent (RCA) 1352 

DIDO White Flag (Arista) 1363 +207 105828 7 5617 SEAN PAUL Get Busy (VP/Atlantic) 1076 

FUEL Falls On Me (Epic) 1290 +171 43080 6 8316 UNCLE KRACKER fIDOBIE GRAY Drift Away (lava) 

M. BRANCH Are You Happy Now? (Maverick/Warner Bros.) 

1031 

985 
JUSTIN TIMBERLAKE Senorita (Jive) 1227 -271 92418 20 11010 

3 DOORS DOWN When I'm Gone (Republic/Universal) 946 

OUTKAST The Way You Move (Arista) 1199 +333 113253 2 46113 LUMIDEE Never Leave You Uh Ooh, Uh Oooh! (Universal) 932 

EAMON F**k It (I Don't Want You Back) (Jive) 1187 +137 74596 4 5718 LIL' KIM fI50 CENT Magic Stick (Queen Bee/Atlantic) 892 

ATARIS The Boys Of Summer (Columbia) 

JOSH KELLEY Amazing (Hollywood) 

1026 

944 

-314 

+3 

65648 

50799 

20 

7 

8910 

5411 

SIMPLE PLAN Addicted (Lava) 

EMINEM Lose Yourself (Shady/lnterscopel 

ASHANTI Rock Wit U (Awww Baby) (Murderinc./IDJMG) 

837 

724 

714 

LIVE Heaven (Radioactive/Geffen) 899 -110 66006 18 4010 TRAIN Calling All Angels (Columbia) 654 

LINKIN PARK Numb (Warner Bros.) 894 +165 38681 1 6016 DJ SAMMY & YANOU Heaven (Robbins) 634 

BLAQUE I'm Good (Elektra/EEG) 793 +46 36845 4 5412 CHRISTINA AGUILERA Fighter (RCA) 

NELLY Hot In Herre (Fo'Reel/Universal) 

612 

601 

YOUNGBLOODZ fILIL' JON Damn! (Arista) 780 -16 43273 3 2610 
DANIEL BEDINGFIELD Gotta Get Thru This (Island/IDJMG) 594 

WILLA FORD f/LADY MAY A Toast To Men (Lava/Atlantic) 777 +70 38556 1 5115 JEWEL Intuition (Atlantic) 577 

0.A.R. Hey Girl (Lava) 771 0 28980 3 5012 THALIA fIFAT JOE I Want You (EMIlatin/Virgin) 544 

129 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 11/9-11/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 

is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandrecords.com. 

What are you 
looking for in an 
Email Solution? 

4:11:» 
453P 

EASE OF USE 

AFFORDABILITY 

JtenerEma îI.com 
The Email Solution with ALL the Answers! 

Learn More:1-800-318-0390 
Copyright ©1003 Broadcast Manager, Inc. AN Ri Reserved 
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ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS AYS 

TOTAL 

AUDIENCE 

iOPl 

WEEKS ON 

CHART 

TOTAL STATIONS' 
ADDS 

3 DOORS DOWN Here Without You (Republic/Universal) 2969 -24 73117 17 5010 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 2865 -50 73086 13 4910 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 2705 +46 67488 11 4910 

TRAPT Headstrong (Warner Bros.) 2353 +148 55125 21 4812 

SANTANA fIALEX BAND Why Don't You & I (Arista) 2260 -148 52070 22 4610 

OUTKAST Hey Ya! (Arista) 2244 +330 54497 7 48/0 

BABY BASH Suga Suga (Universal) 2050 +180 53641 11 4110 

MAROON 5 Harder To Breathe (Octone/J) 1923 260 41032 20 4110 

NO DOUBT It's My Life (lnterscope) 1854 +226 45631 5 5011 

MATCHBOX TWENTY Bright Lights (Atlantic) 1781 +107 41448 14 4610 

STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin) 1765 +58 43050 17 4311 

BRITNEY SPEARS MADONNA Me Against The Music (Jive) 1657 +32 39515 6 4510 

NELLY fIP. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 1602 -298 34104 21 4210 

NICKELBACK Someday (Roadrunner/IDJMG) 1504 +87 36318 10 4710 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 1449 +112 35370 8 4711 

LIZ PHAIR Why Can't I? (Capitol) 1376 +41 38930 16 4211 

CHRISTINA AGUILERA fJLIL' KIM Can't Hold Us Down (RCA) 1363 -283 30883 19 3711 

SIMPLE PLAN Perfect (Lava) 1304 +191 34998 8 4112 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 1228 +56 29477 9 3910 

BLACK EYED PEAS Where Is The Love? (A&M/Interscopel 1172 -212 24450 26 3610 

CHRISTINA AGUILERA The Voice Within (RCA) 1082 +308 27101 3 4711 

NELLY FURTADO Powerless (Say What You Want) (Dream Works) 916 +25 25693 6 4211 

CLAY AIKEN Invisible (RCA) 896 +231 25205 4 4116 

BUBBA SPARXXX Deliverance (Beatclub/Interscopel 896 +77 19717 12 4011 

STAIND So Far Away (Flip/Elektra/EEG) 843 +54 19545 14 3211 

JOHN MAYER Bigger Than My Body (Aware/Columbia) 831 -275 16817 14 2610 

FEFE DOBSON Take Me Away (Island/IDJMG) 791 +61 18635 11 3412 

HILARY DUFF So Yesterday (Buena Vista/Hollywood) 754 -389 15818 16 2511 

BLACK EYED PEAS Shut Up (A&M/lnterscope) 742 -13 16208 9 3610 

ENRIQUE IGLESIAS Addicted (lnterscope) 686 +42 16964 5 4311 

LUDACRIS f(SHAWNNA Stand Up (Del Jam South/IDJMG) 655 +135 16161 4 3711 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 647 +160 16443 4 3413 

MYA My Love Is Like...Whoa (A&M/lnterscope) 546 292 12069 16 1810 

DIDO White Flag (Arista) 525 +23 13057 9 2713 

KK All The Pieces (Independent) 451 18 10788 12 1310 

SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 419 +134 11761 6 34117 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) 419 +75 10312 3 3512 

FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 400 -82 8855 18 1310 

KILEY DEAN Who Will I Run To? (Beatclub/interscopel 369 -11 10713 7 2710 

LINKIN PARK Numb (Warner Bros.) 355 +59 8035 2 2512 

KELLY CLARKSON Low (RCA) 339 -237 8196 14 1310 

50 CENT P.I.M.P. (Shady/Aftermath/Interscopel 311 -85 6928 16 1310 

JOSH KELLEY Amazing (Hollywood) 296 +1 8630 7 1410 

LIMP BIZKIT Behind Blue Eyes (Flip/Interscopel 267 +72 5240 1 2212 

PINK Trouble (Arista) 257 -161 5062 8 1011 

JESSICA SIMPSON With You (Columbia) 254 +132 7976 1 2013 

OUTKAST The Way You Move (Arista) 253 +92 7138 1 21110 

JAY -Z Change Clothes (Roc-A-Fella/IDJMG) 248 +122 4945 1 1915 

JUSTIN TIMBERLAKE Senorita (Jive) 244 -13 5636 19 1412 

O.A.R. Hey Girl (Lava) 243 +12 7192 2 1310 

50 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 11/9 - Saturday 11/15. 
© 2003 Radio & Records. 

Most Added 
www. rrindicator. corn 

ARTIST ADDS 

SHERYL CROW The First Cut Is The Deepest (A&M/Interscopel 17 

KELLY CLARKSON The Trouble With Love Is (RCA) 12 

OUTKAST The Way You Move (Arista) 10 

PINK God Is A DJ (Arista) 10 

CLAY AIKEN Invisible (RCA) 6 

JAY.Z Change Clothes (Roc-A-Fella/IDJMG) 5 

P.O.D. Will You (Atlantic) 5 

M. LEE f/J. DUPRI Wat Da Hook Gon Be (Fa'Reel/Universal) 5 

KELIS Milkshake (Star Trak/Arista) 4 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 4 

BLINK -182 Feeling This (Geffen) 4 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 3 

DIDO White Flag (Arista) 3 

JESSICA SIMPSON With You (Columbia) 3 

EAMON F""k It (I Don't Want You Back) (Jive) 3 

DEFAULT (Taking Myl Life Away (TVT) 3 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

OUTKAST Hey Ya! (Arista) +330 

CHRISTINA AGUILERA The Voice Within (RCA) +308 

CLAY AIKEN Invisible (RCA) +231 

NO DOUBT It's My Life (Interscopel +226 

SIMPLE PLAN Perfect (Laval +191 

BABY BASH Suga Suga (Universal) +180 

CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) +160 

TRAPT Headstrong (Warner Bros.) +148 

LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG) +135 

SHERYL CROW The First Cut Is The Deepest (A&M/interscopel + 134 

JESSICA SIMPSON With You (Columbia) +132 

JAY Z Change Clothes (Roc-AFella/IDJMG) +122 

MICHELLE BRANCH Breathe (Maverick/WarnerBros.) +112 

MATCHBOX TWENTY Bright Lights (Atlantic) +107 

KELLY CLARKSON The Trouble With Love Is (RCA) +103 

OUTKAST The Way You Move (Arista) +92 

NICKELBACK Someday (Roadrunner/IDJMG) +87 

JASON MRAZ You And I Both (ElektralEEG) +87 

BUBBA SPARXXX Deliverance (Beatclub/Interscopel +77 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) +75 

LIMP BIZKIT Behind Blue Eyes (flip/Interscope) +72 

FEFE DOBSON Take Me Away (island/IDJMG) +61 

EAMON F''k 11 11 Don't Want You Back) (Jive) +61 

LINKIN PARK Numb (Warner Bros.) +59 

STACIE ORRICO (There's Gotta Be)... (Forefront/Virgin) +58 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT/ +56 

STAIND So Far Away (Flip/Elektra/EEG( +54 

EVANESCENCE My Immortal (Windup) +54 

JUSTIN TIMBERLAKE I'm Lovin' It (Jive) +47 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) +46 

Track 

FREE 

WEEKLY PROGRAM 

VOICE OUT 28:00 

Featuring hits from leading contemporary christian artists 
and backstage interviews 

Also Available: 
POWERLINE 

MASTERCONTROL 

COUNTRY CROSSROADS 

STRENGTH FOR LIVING 

AT A GLANCE SPOTS 

FamilyNet 
radio 

www.FamilyNetRadio.com 

e-mail: Info@FamilyNetRadio.com 

800.266.1837 

www.americanradiohistory.com
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(îiTheMllsic. Cfi/l 
By HfDLtB.tSE" 

Artist Title (Label) TW LW Familiarity Burn 12-17 

3 DOORS DOWN Here Without You (Republic/Universal) 4.14 4.21 96% 25% 4.11 

MAROON 5 Harder To Breathe (Octone/J) 4.13 4.19 94% 27% 4.16 

SANTANA fIALEX BAND Why Don't You & I (Arista) 3.99 4.06 90% 28% 3.86 

SIMPLE PLAN Perfect (Lava) 3.99 4.02 88% 23% 4.41 

TRAPT Headstrong (Warner Bros.) 3.99 4.00 85% 23% 4.25 

NICKELBACK Someday (Roadrunner/IDJMG) 3.97 4.01 79% 14% 4.12 

MATCHBOX TWENTY Bright Lights (Atlantic) 3.95 3.98 78% 14% 3.71 

STACIE ORRICO (There's Gotta Bel More To Life (ForeFront/Virgin) 3.92 3.99 90% 22% 4.07 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 3.86 3.83 89% 18% 3.95 

LIZ PHAIR Why Can't I? (Capitol) 3.84 3.85 84% 23% 3.79 

NO DOUBT It's My Life (lnterscope) 3.78 3.77 78% 14% 3.55 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 3.74 3.65 98% 38% 4.18 

STAIND So Far Away (Fbp/Elektra/EEG) 3.74 - 74% 17% 3.67 

CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RCA) 3.73 3.75 97% 44% 3.78 

KELLY CLARKSON Low (RCA) 3.73 3.84 93% 30% 3.83 

BLACK EYED PEAS Where Is The Love? (A&M/lnterscopel 3.72 3.75 99% 60% 3.61 

OUTKAST Hey Ya! (Arista) 3.72 3.62 89% 26% 3.43 

FEFE DOBSON Take Me Away (island/IDJMG) 3.65 - 53% 10% 3.93 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 3.54 3.63 99% 54% 3.36 

NELLY fIP. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 3.48 3.65 98% 53% 3.51 

HILARY DUFF So Yesterday (Buena Vista/Hollywood) 3.47 3.59 97% 42% 3.24 

BABY BASH Suga Suga (Universal) 3.44 3.61 79% 30% 3.45 

JOHN MAYER Bigger Than My Body (Aware/Columbia) 3.39 3.50 85% 30% 3.38 

MYA My Love Is Like...Whoa (A&M/lnterscope) 3.32 3.16 97% 49% 3.30 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 3.31 3.47 88% 39% 3.48 

PINK Trouble (Arista) 3.30 3.54 88% 30% 3.11 

BRITNEY SPEARS MADONNA Me Against The Music (Jive) 3.25 3.34 94% 31% 3.12 

BUBBA SPARXXX Deliverance (Beatclub/lnterscopel 3.22 3.32 54% 19% 3.10 

FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 3.19 3.45 80% 39% 3.15 

50 CENT P.I.M.P. (Shady/Aftermath/lnterscopel 3.02 3.15 97% 60% 3.12 

America's Best Testing CHR/Pop Songs 12 + 

For The Week Ending 11/21/03 

Women Women Women 
18-24 25-34 

4.23 4.11 

3.96 4.19 

4.00 4.12 

4.08 3.62 

3.97 3.77 

4.00 3.90 

4.07 3.92 

3.98 3.61 

3.82 3.88 

3.81 3.85 

3.69 4.08 

3.50 3.26 

3.95 3.73 

3.83 3.80 

3.72 3.70 

3.59 3.91 

3.93 3.86 

3.56 3.42 

3.71 3.72 

3.45 3.74 

3.40 3.73 

3.59 3.68 

3.40 3.51 

3.31 3.45 

3.56 3.20 

3.27 3.41 

3 35 3.34 

3.47 3.20 

3.32 3.57 

3.28 3.11 

Total sample size is 492 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much. 5 = like very much I. Total familiarity represents the percentage 

of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on 

survey.Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the tormatmusic preference. RateTheMusic.com 

results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic. com, 

The RTM system, is available for local radio stations by calling 818.377-5300. RateTheMusic.com data is provided by Mediabase Research, a division o! Premiere Radio Networks. 

New&Active 
YOUNG GUNZ Can't Stop, Won't Stop (DefJam/(DJMG) 

Total Plays: 742, Total Stations: 17, Adds: 5 

KILEY DEAN Who Will I Run To? (Beatclub/lnterscope) 

Total Plays: 699, Total Stations: 46, Adds: 3 

GOOD CHARLOTTE Hold On (Epic) 

Total Plays: 684, Total Stations: 64, Adds: 5 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) 

Total Plays: 652, Total Stations: 60, Adds: 8 

KELIS Milkshake (Star Trak/Arista) 

Total Plays: 644, Total Stations: 31, Adds: 13 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) 

Total Plays: 561, Total Stations: 43, Adds: 18 

LILLIX Tomorrow (Maverick/Reprise) 

Total Plays: 543, Total Stations: 44, Adds: 2 

NICK LACHEY This I Swear (Universal) 

Total Plays: 517, Total Stations: 42, Adds: 3 

JASON MRAZ You And I Both (Elektra/EEGI 

Total Plays: 485, Total Stations: 54, Adds: 6 

JAY -Z Change Clothes (Roc-A-Fella/fDJMG) 

Total Plays: 465, Total Stations: 51, Adds: 19 

Songs ranked by total plays 

< z,` :- ly+l: . 4tZ,,i 
ett ^r., 

. v ,; 

_.:i: 
KRACKER AND KHEESEKQID/Alexandria, LA recently celebrated its 25th birthday, marking the fact that it's now 

old enough to rent a car without paying a surcharge, and Uncle Kracker stopped by to participate in the festivities. Seen 

here are (l -r) KOID co-owner Charles Soprano, Kracker and KOID PD Ron Roberts. 

Please Send Your Photos 

R&R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all pictured and send them to: 

R&R, c/o Keith Berman: kberman@radioandrecords.com 

A DIFFERENT MR. SIMPSON Nick Lachey, co-star of the MN show 

Newlyweds, which catapulted him beyond his status as a 98 Degrees heartthrob 

and cemented him in our hearts and minds as Jessica Simpson's better half, 

stopped by KSLZ (2107-7)/St. Louis. Seen here are (l -r) Universal's Marissa 

Spinale. KSLZ PD/afternoon guy Boomer. Universal's Dave Reynolds, Lachey and 

Universal's Val DeLong. 

SWEET LIKE ASS -KICKING HONEY Jessica Alba has moved beyond 

her character in Dark Angel and hit the road to promote her new movie, Honey. 

After showing off some of her kung-fu moves, she posed for this picture with the 

WWWQ (0100)/Atlanta Bert Show morning crew. Pictured are (l -r) Bert Show 

Executive Producer Jeff Dauler and News Director Melissa Carter, Alba and Bert 

Show co -host Jenn Hobby and host Bert Weiss. 

www.americanradiohistory.com



CHI:/POP REPORTERS November 21, 2003 R&R 31 

WFLY/Albany, NY' 
PD: Donne Michaels 
MD: John Foxy 

FIL SISTERS 

BEVONCE' 

PINK 

EAMON 

ROC PROJECT VONAALEN4 

WKKF/Albany, NY' 
PD/M0: Rob Dawes 

DREW, 

7NrCL DI JEAN MSS`, ELLIOTT 
JC CHASE/ 

KDID/Alexandria, LA 
PD/MO: Ron Roberts 

2 'CHRISTINA AGUILERA NIL' KIM 

SHERYL CROW 
POD 
SMASH MATH 
ADELAYDA 

WAEB/Allentown, PA' 
PD: Laura St. James 
MD: Mie Kelly 

11EFE DOBSON 

KPRF/Amarillo, TX 
DM: Les Montgomery 
PD/MDMarshal Alevins 

SNERVI CROW 

GEMINI me RIDAI 

LIMP BOUT 
LLA5 AIKEN 

BABY BASTI 

KGOT/Anchorage, AK 
OM: Mark Murphy 
PD: Bill Slewarl 
No Adds 

WIXX/Appleton. WI' 
PD/MD: Dula Bums 
No Adds 

WSTR/Atlanta, GA' 
OM: Clarke Brown 
PD: Dan Bowen 

APO: J R. Ammons 
MD: Michael Chase 
No Adds 

WWWO/Atlanta, GA' 
OM/PO' Dylan Sprague 
MD: Jell Miles 
2ì EJUTKAST 

1 PINK 

Poo 
KINK -182 
DEFAULT 

WAYV/Atlantic City, NJ' 
PO/MO: Paul Kelly 

3 ATKAST 
PINK 

WZNY/Augusta, GA' 
PD: Jana Sutter 

2 JOSH . I" 

KHFI/Austin, TX' 
PD/MD: Tommy Austin 

t SARAH MCLACHLAN 

DEFAULT 

PINK 

SHERYL CROW 

WFMFBaton Rouge, LA' 
PD: Kevin Campbell 
22 F.IHIS'!NA AI,UIL ERA 

1 JASON MEEK 

SEAN PALI 

AAR 

KOXYBeaumont,TX' 
PD/MD: Brandin Shaw 
APO: Patrick Sanders 

1 SIALIE ARIA 
FUEL 

1 NY -Z 

KELLY CLARKSON 

WXYKBilaxi, MS' 
PD: Kyle Curley 
MD: Lucas 

I p POLE 

...ri!Aï-Mnfl", 

WMRV/Binghamton, NY 
OM Jim Free 

PD/MD: Bobby 0 

APD: Selena 
No Adds 

WOENBInnirgham, AL' 
PD: Johnny V. 

MD: Madison Reeves 
JASON MOAT 

JC CHASES 

KSASBoise, ID' 
PD: Hors Grigg 

MURPHY LES VJERMAINE DUPRE 

FUEL 

KELM 

WILLA FORD VIMY MAY 

KZMGBoise, ID' 
POI Jim Allen 

2 NICK LACHEY 

F' YOUNG GUN/ 
2 DEFAULT 

PINK 

P 0 0 

MURPHY LIE IUERMAINF DUPR: 

WXKS/Boston, MA' 
OM: Dale Dorman 
PP Cadillac Jack McCartney 
APD/MD: David Corey 

9 DASHBOARD CGNEESSIONIL 
I FUEL 

1 SOLACEES VSFNWNNA 

EVANESCENCE 

WKSE/Buttalo, NY' 
PD: Dave Universal 
MD: Brian Wilde 

5 SARAH MCLACHLAN 

3 WYCLEFAAN mossy EIRITT 
SHERYL CROW 

WXXX/Burlington' 
PD/MD'. Ben Hamilton 

APD: Pete Belair 
6 LIMP 01ZKIT 

2 JAY -Z 

FINK 

SIERYL CRON 
POO 
BLINK -182 

DEFAULT 

WZKL/Canlon, OH' 
PD/110: John Sonn 

B LIMP BI2KIT 
5 PINK 

4 JESSICA SIMPSON 

3 &MACE' 

WRZE/Cape Cod, MA 
0M'. Steve McVie 

PO/MD Shane Blue 

KZIA/Cedar Rapids, IA 
OM: Rob Norton 

PD/MD: Eric Hanson 
SHIAn CRAW 
PINK 

WSSX/Charleston, SC' 
PO: Mike Edwards 
APD/MD: Karen Paige 

EVANESCENCE 

DEFAULT 

WVSR/Charleston, WV 
OM: Jell Whitehead 
PO: Chris Carmichael 

MD: Huello 
FV NESCENCE 

LAKIN PARK 

MULE CURTADO 

KELLY CLARKSON 
PINK 

WNKS/Charlotte' 
SM: Roh Whitehead 

PD: John Reynolds 
M0: Keli Reynolds 

13 LIZ PILEUP 

WKXJ/Chattanooga, TN' 
OM: Clay Hunnlcut( 

PD: Tommy Chuck 

MD: Riggs 

No Adds 

WKSC/Chicago,IL' 
PD: Rad Phillips 
M0: Jeri Murray 

15 OUTKAST 

2 CLAY AIKEN 

KLRS/Chico, CA 
PD/MD: Eric Brown 

11 SHERYL CROW 
11 PINK 

WKFS/Cincinnati, OH' 
OM: Scan Reinhart 
PD: Donna DeCoster 
APD/MD: Eddie Rupp 

I4 YOUNG GUNS 

KELLS 
1 WYLLEF JEAN MISSY ELL IO" 

AI INK.182 

WAKS/Cleveland, OH' 
OM: Kevin Metheny 
PD: Dan Mason 
APORRO: Kasper 
Ir LINZ 

PM, 
JC CHASE: 

WILLIS LEM MISSY ELLIOT, 
JESSICA SIMPSON 

KKMG/Colorado Springs, CO' 
OM: Bobby Irwin 
PD' Chad Ruler 

2 DI 

I NICKELBEALS ACK 

JAGGED LOGE 

WNOK/Columbia, SC' 
OM: Dan Balla 
PD: T.J. McKay 
APD: Sammy Owens 
MD: Pancho 

PINK 

EVANESCENCE 

WBFA/Columhus, GA 
DM' Brian Waters 
PD/MD: Wes Carroll 

APD: Amanda Lister 
>u1EASl 

L S, INK-1ES 

IHRISTIN4 AGUILFRA 

'NMI, rune/ 

WCGO/Columbus. GA 
OMRAD: Bob DUICk 

I AL AM: - . 

1 MURPHY LLL CJERMAINE ASPRI 
1 NATURAL 

1 BMENANED LADIES 

1PNK 
&1W192 

WNCVColumbus, OH' 
P0: Jimmy Steele 
APD/MD: Joe Kelly 

1 SHERYL CROW 

JARZ 
KELLY CLARKSON 

KHKS/Dallas, TX' 
PD: Brian Bridgman 
APD/MD. Fernando Ventura 

KRBV/Dallas, TX' 
PD: Dan Kieley 
APD: Alex Valentine 
MD: Belharly Parks 

6 J` CHAS.: 
SILK 

WDKFATarlon, OH' 
IB WICLET N,IISSYELLmTT 

WGTZ/Daylon, OH' 
OM: J.D.Nunes 
PD/APD/TAD: Smtl Sharp 

l P VRCPAr.11y 

WVYB/Daytona Beach. FL' 
PO: Kotler 
No Add' 

KFMD/Denver. CO' 
PD. Jim Lawson 
MD: Gerry Dixon 

1 :,JOLHWRLOTTE 
I lAY-Z 

JC CNASEZ 

JRGGEC ECGE 

KKDM/Des Moines. IA' 
PD/MD. Greg Chance 

1 JAIS 
GOODCHWRLOTTE 

JASON MPAZ 

BEYONCE 

DIA 

WORD/Detroit, MI' 
PD: Alex Tear 

APD: Jay Towers 

MD: Keim Curry 
'f 'FLIESST 

PINK 

`:JAY AIKEN 

IESSNA SIMI*^N 

WKOI/Detroit. MI' 
PD: Dom Theodore 
MD: Beau Daniels 

AMA 

XHTO/EI Paso, TX' 
PD/MD: Francisco Aguirre 

EAMON 
RYAN DURATE 

WLVYIEImira, NY 
OMRO/MD: Mee Simnel 
APD: Wan Skill 

12 JENNIFER LOPEZ 

5 

NIERYI CROW 
KIDS 

WRTSárie, PA 
OM: Rick Rambaldo 
PD Jett Hurley 
APO/MD: Karen Black 

s FEFE DOBSON 

OUTKAST 
3 SARAN MCLACHLAN 

ODD 

KDUK/Eugene, OR 
OM: Chris Sargent 

PD: Valerie Steele 
11 ILADAIKEN 

WSTO/Evansville, IN 
P0: Keith Allen 

APO: Brad Booker 
MD: Josh Stmddaed 

SHERYL CROW 
CLINGY [SNAP DOGS 8 LUDACRIS 
PINK 

KMCK/Tayetteville, AR 
0M'. Jay Phillips 
PD. Brad Newman 

MD JJ Ryan 

KMXF/Fayetteville, AR 
OMIPD: Tom Travis 
APO/MD: Ike D. 
31 CHERYL ;NOW 

WWCK/Flint, MI' 
PD: Scott Free 

STACIE ARIA 
DIDO 
AAPENAKEC LAD'_: 

WJMX/Florence. SC 
OM: Dave Allan 
PD/MD: Scotty G. 

APD: Kidd Phillips 
EAMON 
P00 

KWYE/Fresno, CA' 
PD: Mike Yeager 
APO: Ryder 

MD: Hildri Thomas 
No Adds 

KSME/Ft. Collins, CO' 
P0: Chris Kelly 

M0: Jo Jo Tumbeaugh 
SHERYL CROW 

WXKB/Ft. Myers, FL' 
PD: Chris Cue 
APO/MO: Rahe Sberwyn 

0 SIMPLE PAN 
JESSICA SIMPSON 

KISR/FI. Smith, AR 
0M: RNk Hayes 
PD: Fred Baker, Jr. 
APDRAD: Michael Oldham 

EL ñl45Tn 

KZBB/Ft. Smith, AR 
OM: Lee Matthews 
PD/MO: Todd Chase 
12 CLAY»KEN 
12 NO DOUBT 
11 DINGY LSNAP DODD a LUDACRIS 

Stations and their adds listed alphabetically by market 
WNHT/Ft. Wayne, IN' 
OMIPD: Dave Eubanks 

MD Anon Seller 
+ONCE' 

SHERYL CROW 
PAK 

WYKS/Gainesville, FL' 
PD/MD. Jed Banta 
APO: Mike Forte 

2 PINT 
1 LIMP won 

WILD FORD VLADY MAY 

EAMON 
BLINK -182 
KELLY MAMMA 

WSNX/Grand Rapids, MI' 
PO.APD/MD. Eric O'Brien 

1010NCE 
1 WYCLEF JEAN OMISSE ALLOW 

OAP 

WKZL/Greenshoro. NC' 
PD Jett McHugh 

APD. Terrie Knight 

MD Marcia Gan 

WERO/Greenville, NC' 
PD: Tony Mania 
APD/MD: Chris Mann 

t LINEN PARK 

KELLY CLARKSON 

WRHT/Greenville. NC' 
OM PD Jell Oats 
MD. Blake Larson 

DUD REIELTS 
(DUNG GUN: 
MURPHY LEE VJERMAINE DLPRI 
PINK 

WFBC/Greenville, SC' 
PD: Nikki Nile 
APORAD Tran Schuster 

WHKF/Harrisbu PA' 
OM/PD: Michael Mc 

2 WYCLEF JEAN MISSY 
LUME 
BEYONCE' 

JAGGED EDGE 

WKSSMariford, CT' 
PD: Rich Vaughn 

MD: Jo Jo Brooks 
n DIDO 

KRBE/Houston, TX' 
PO: Tracy Austin 

MD: Leslie Whole 
EVANESCENCE 

LINKIN PARK 

PINK 

WKEEMurdinglon 
P0: Jim Davis 
APD/MD: Gary Miller 

KELLY CLARKSON 

WZYP/Huntsville, AL' 
PD: Bill Wl:sl 
MD: All "Lisa" He 

5 STA.IEOeRICO 
DFFAHIr 

WNOUAndhanapolis, IN' 
OM: David Edgar 
P0: Chris Edge 
MD: Doc Miller 
No Adds 

WDBT/Jackson, MS' 
OM: Steve Kelly 
PD/MD: Jonathan Reed 

APD: Tonei 
IV PINK 

f NCI 

WYOY/Jackson, MS' 
P0: Tom Freeman 
M0: Kris Fisher 

No Adds 

WAPE/Jacksonville, FL' 
OM/PD: Cal Thomas 
MD: Tony Mann 
No Adds 

WFKS/Jacksonville, FL' 
PD' Bo Matthews 
MO Mack 

1 

.. -5 IN 
lfIP.4 , 

WAEZ/Johnson City' 
PD: Jay Palrò 
APD/MD: Boy Real 

NUN PANA 

i PEALE FATADD 
1 POW 

E NCE 

KEELLYLLY CLARKSON 

WGLU/Johnstown, PA 
PD: Milch Edwards 

APO/MD: Jonathan Reed 
INFIAEIGIESIAS 

WKFR/Kalamazoo, MI 
OM: Mike McKelly 
PD/MD: Woody Houdon 

2 EARMARKED LADIES 

2 JAY./ 

KCHZ/Xansas City. Mo' 
OM/PD Dave Johnson 

APD. Eric Tadla 
MD'. Jacqui Lucky 

KMXV/Xansas City, MO' 
PD/MD: Jon Zellner 
No Adds 

WHIST/Knoxville. TN' 
PO Rich Bailey 
MD: Scott Bohannon 

NRIOUE:1LESAS 

KSMB/Latayette, LA' 
PD/MD' Bobby Navosad 

SA- ENA555 
Pv 

WLAN/tancaster, PA' 
0M: Michael McCoy 
P0: JT Bosch 

APDRAD: Holly Love 
SHERYL CROW 
BARENNKE0 LADIES 

WHZZA.ansing, MI' 
PD: Dave B. Goode 
MD: Stacey Scot 
No Adds 

WLKT/Lexington, KY' 
PD/MD: Wes McCain 

cnRS. -oW 

KFRX/Lincoln, NE 
OM: Copy Mach 

PD: Ryan Sampson 
APD: Larry Freeze 
MD: Adam Michaels 

KP'. 

API HAL 

KLAL/Little Rock, AR' 
PO: Randy Cain 

APD: Ed Johnson 
MD: Srdney Taylor 

DEFAJI' 

PNK 

KIIS/Los Angeles, CA' 
PD: JohnJvey 
APO/MD: Juhe Pilot 

BUNK 182 

BRUNEI SPEARS 
EAMON 

WDJX/Louisville, KY' 
PD: Shane Collins 

1 PINK 

WZKF/Louisville, KY' 
PD/MD: Chris Randolph 

9 LIAMIN PAPK 

GOA CHARLOTTE 
KELLY CLARKSON 
WILLA FORD VLADY MAY 

KZII/Lubhock, TX 
OM: Wes Nassmann 
PD/MD: Kidd Carson 

2E NC, _ANNOS 

E JAY-: 
MOH, .LL LIRARAINE DUPRI 
tMP 1'IAN 

WMGB/Macon, GA 
OM: Jell Silvers 
PD/MO: Hank [Almond 
22 SPARXKX 

22 DASHBOARD CONFESSIONAL 

22 JESSICA SIMPSON 

WZEE/IAadison, WI' 
OM: Mike Ferns 
PD/MD' Tommy Wean 

UAL uliOARO GAIL ISI.INAE 
SHE In P,UW 

JESSICA SIMPSON 
CAF FINr 11. AN 

WJYY/htanchester, NH 
PD: Harry Kozlowski 

APD/MD: A.J. Dukene 
:,H.N/S /1SIN-E-AOLGGALUDACRIS 

PINK 

SHEARS CROW 

KBFM/McAllen, TX' 
OM: Billy Santiago 
PD: Tow Ferna 
APD/MO: Jeff DeWitt 

2 JAY.2 
AMA MRAZ 
EVANESCENCE 

DASHBOARD CONFESSIONAL 

NICK LACHEY 

WAOAA1lelboume, FL' 
PO/MD: Beau Richards 

1 JAY Z 

WHYVMiami, FL' 
PD: Rob Roberts 
MD: Michael Yo 

No Adds 

WXSS/Milwaukee, WI' 
OM/P0: Brian Kelly 
APO/MD: PJ 

No Adds 

KOWB/Minneapolis. MN' 
PD: Roh Moms 
MD: Derek Moran 

3 DELIS 

JAV.Z 

WABB/Mobile. AL' 
PD. Jay Hosting 

MD: Pablo 
6 MLEY DEAN 

eVAON 
BFYONCE 
SHERYL CROW 

OUISASt 
JESSICA SIMPSON 

WYOK/Mobile, AL' 
OM: Jim Mahanay 
PD: Ted Striker 
APD/MD: Soon Adams 

No Adds 

WBBO/Monmouth, NJ' 
PD: Gregg 'Race' Thomas 
APD/MD: Kid Knight 

e &INL.182 
2 POD 

SHERYL CROW 

KELO 

JESSICA SIMPSON 

WHHY/Montgomery, AL 
0M: Bill Jones 
PD: Karen Bee 

APD/MD: Keith Soon 

I BAHINA4E: LADES 
1 JAYZ 

WVAORAolgamown, WV 
DM: Hoppy Kercheval 

PD: Lacy Nee 

WWXM/Myrtle Beach, SC 
PDRAD: Wally Bedingen 
APO: Jill Beddeclitt 

USSR/AIR 

OUTKMT 
EAMON 

WRVW/Naslwtlle, TN' 
MAD: Rich Davis 

2 KIMBERLEYLOCKE 

WBLI/Nassau, NY' 
OM: Nancy Cambino 

JJ Rice 

APO: Al Levine 
MD: U Zahielski 

2 LASGO 

I I ULACLIS 1SENWNNA 
X CHASE. 
DIDO 

WFHNMew Bedford. MA 
PD: James Reih 
MD: David Duran 

2 MICHELLE [MANU 
2 MURPHY LEE FJERMANE CORFU 

I DASHBOARD CONFESSIONAL 

WKCl/New Haven, CT' 
MD: lien,' Collins 

E CHINGY LSNOA DOGG a LUDACRIS 
JESSICA SIMPSON 

DAR 
DASHBOARD CONFESSIONAL 

WOGN/NBW London, CT 
PD: Kevin Palana 
MD: Shan Murphy 

EAMON 

5 JASZ 
5 SHERYL CROW 

WEZBMew Orleans, LA' 
OM/PD: John Roberts 

MD: Steele G 
BFYONCE 

KEOS 

JESSICA SIMPSON 

WHTZ/New York. NY' 
P0: Tom Poleman 

APD: Sharon 0aslur 
MD: Paul "Cubby" Bryant 

No Adds 

KBAT/Odessa, TX 
OM: John Moesch 
PDRAD: Leo Cam 
ID AIKAST 
10 CLAY AIKEN 

KCRS/Odessa, TX 
APo/Mo: Kath RNwNe 

12 SHERYLCRON 
PINK 

KJYO/0klahoma City, OK' 
PD' Mike McCoy 
MD' J. Rod 

,OCc BALI OTTE 

SAAR.. CROW 

R, AOIN 

KOKO/Omaha, NE' 
0M: Brian Burns 
PD: Lucas 

1 LILLY lISTADO 
JAY.Z 

WXXLBrlando, FL' 
OM/PD: Adam Cook 
APO/MD: Pete De Gran 

5 CHINGY LSNDOP DOGG a LUDACRIS 
2 NE,KELBACK 

KELIS 

WPPY/Peoria, IL 
PO/MD: Mike Stedman 
No Adds 

W100/Philadelphia, PA' 
PD: Todd Shannon 

APD/MD: Marian Newsome 
3 JAY/ 

RADIOS":` 

WBZZ/PiOsburgh, PA' 
OM: Keith Clark 
PD: Ryan Mill 
MD: Kobe 

i PINK 

ILL 

WKST/Pittshurgh, PA' 
PD'. Mark Anderson 
APO/MD' Dino Ro611aine 

WJBOJPortland, ME 
OM/PD: Tim Moore 

MO: Mike Adams 
SHERYL .2.6. ,/, 

KEES 
LIMP BIZKIT 

KKRZ/Portland, OR' 
PD Michael Hayes 

LEL 

DAL 

WERZ/Portsmouth, NH' 
OM/PD: Mike O'Donnell 
APD/MD: Jay Michaels 
No Adds 

WSPK/Poughkeepsie, NY 
PD Scatty Mac 

APD Sky Walker 
MD Poulie Cruz 

"GL 
uúFHv LEE uJERMaIM DOPRI 

WPRORrovidence, RI' 
OM/PD: Tony Bristol 
APDRAD: Davey Morris 

G JERYL CROW 

RINK 

KBEA/Ouad Cities, IA' 
PD: Jet( James 
MO: Brandon 

2 JAYZ 
DASHBOARD CONFESSIONAL 

WHTS/Duad Cities, IA' 
PD: Tony WaeeWs 
MD: Rain Walker 

LILLII 
ENRIAE IGLESIAS 

WDCG/Raleigh, NC' 
OM/PD: Chris Shekel 
APO/MD: Chase 

3 LUOACRISESHAWNNA 
JESSICASIAQSOrr 
LINKIN PARK 

KNEViReno, NV' 
OM/PD: CIBI Tredway 

APO/MD: Maverick 
EVANESCENCE 

DEFAULT 

PINK 

WRVO/Richmond, VA' 
PD: Billy Sud 
MD: Jake Glenn 

No Adds 

WJJS/Roanoke, VA' 
PD' David Lee Michaels 

'e e" PINKto 
SHERYL CHOW 

WXLK/Roanoke, VA' 
PD: Kevin Scott 
APO: Danny Meyers 

MD: Bob Patrick 

AK 

ïAAA RIA.' 
,-.1445 
K,..` :;ARiKSON 

WKGS/Rochester, NY' 
PO: Enck Anderson 

MD: Nick Mucci 
13 GUTKAST 

WYCLEFJEAN VMISSY ELLIOTT 

WPXY/Rochester. NY' 
PD: Mike Danger 

APORAD: Busta 

No Adds 

WZOK/Rocldord, IL 
PO: Dave Johnsen 
APO: Todd Chance 
MD: lama Werl 

11 JUSTINOMBERLAKE 
8 TNAPT 

SIMPLE RAN 
DEFAULT 

KDND/Sacramento, CA' 
PD: Steve Weed 

MO' Chrisopher K. 

Pa1s AUK 

WIOG/Saginaw, MI' 
PO: Brerd Carey 

MD: Ma= 
DASHBOARD CONFESSIONAL 
POD 
WAYNE WONDER 

JAY -Z 

BODO/BalI Lake City, UT' 
OMRD/MD: Brian Michel 

KILEY DEAN 

I AMEN 
P 

KZHTBalt Lake City, UT' 
PD: Jeff McCartney 
M. eke Jayger Thomas 

ETAEVONCE 

KCJZ/San Antonio, TX' 
PD Doug Bennett 

CHIN& LSNOOP DOGE, LUDACRIS 

KXXM/San Antonio, TX' 
OM' Alan Furst 
PD/MD: Jay hamwn 

8 CLAY AI ENS 

5 CHRISTINN AGIIILERA 

KHTSSan Diego, CA' 
PD. Diana Laird 

MD: Hitman Haze 
KEI's 

I CLAY AIKEN 

BL14w let 
KELLY CLARKSON 
NELLY 

MURPHY LEE 4IRMAINE DUPAI 

KSLY/San Luis Obispo, CA 
OM: Keep Royer 
M0: Craig Marshall 

3 OUTIMST 

O KELLY CLARKSON 

WAEV/Savannah, GA 
OM: Brad Kelly 
PD/MD: Chris Alan 

APD: Russ Francis 
LILSIR 

WYCLIE JEAN L5,1154Y 1..I 1001 

JESSICA SIMPSON 
P00 

KBKSBeattle, WA' 
PO: Mlle Melon 
MD: Marcus D. 

5 KEELS 

PINK 

KRUF/Shreveport, LA' 
PO: Chris Callaway 
MD:EV EverANESCE Harlee 

SHERD CROW 
NICK LACED 

WNDV/South Bend, IN 
OM/PD: Casey Daniels 
APO/MD: Al Carson 

B SMOKES 
EL 115311 2 

IY.O 
KELLY CLARKSON 

9EYOME 

KZZUBpokane, WA' 
OM: Brew Michaels 

PD/MD: Casey Christopher 
EVANESCENCE 

BESAE' 
POD 

WDBR/Springfield, IL 
OM/PD: Michelle Matthews 
APD: Dave Daniels 
MD: Bob Parrish 

TUTKAST 
BARENAKEO LAMES 

KSLZ/St. Louis, MO' 
PD Boomer 
MD: Taylor J 

1 51,15 

L ARKS 

Y1 NIi 

WNTO/Syracuse, NY' 
P0: Tom Mitchell 
MD: Jimmy Olsen 

WWHT/Syracuse. NY' 
PD: Butch Charles 

MD: Jett Wise 
wa 

WHTF/Tallahassee, FL 
PD MD: Brian O'Connor 

APO. Karson 
'.'MBERe AKE 

7.5 

WFLZ/Tam a, FL' 
OM/PO: Jell Kapugi 
APD: Toby Knapp 
MD: Slan 'The Man' Priest 

INK 

CHASE/ 

WMGI/Terre Haute, IN 
PD- Steve Smith 
MD Man Laadhng 

ROW 

5t,., CLARKJJNI 

AI'AMENfAN REJECTS 

MUSE 

WOKS/Toledo, OH' 
OM,PD BRII Michaels 
APDMD'. Mark Andrews 

WKHO/Traverse City, MI 
OM Brian Brache) 
PD MD- Ron Pritchard 

WPST/Trenton, NJ' 
OM/PD: Dave McKay 

APO/Mó: Chris Puorro 
3 SARAH MCLACHLAN 

1LAY-7 
1 PINK 

CHING', ((SNOOP DOGG a LUDACRIS 

KROO/Tucson, AZ' 
GM/PD: Tim Richards 
APDAAD: Key Can 

9 EVANESCENCE 

KHTT/Tulsa, OK' 
OM/PD Tod Tucker 

APD: Man "The Bran" Derrick 

MD: Matt Ryder 
21 W :105 

DIA 
MURPHY LEE VJERMONE 01JPRI 

WYCLFF JEAN MISSY ELLIOTT 
PINK 

LASONMRAZ 

WWKZ/Fupelo, MS 
PD/MO: Rick Stevens 

12 JUSTIN TIMBERS/ME 

10 WAFT 
B HILARY DUFF 

Z PINK 

5 SHERYL CROW 

KISX/Tyler, TX 
OM: Dave Ashore! 
PD/MD: Larry Thompson 

SHERYL - 
ATKA1- 
KELLYCIA-.,JN 

WSKSAKica, NY 
OM D: Sew Schmid Sd 

BEYONCE' 

CELIA 

OATKAST 

KELLY DAMSON 
PINK 

WLDI/W. Palm Beach. FL' 
OM: Dao Denver 

PD: Chris Marino 
MD Dave Vayda 

1 LONG/ tAA, I-1,1iO:, BlU0A/ PIS 

sI 
SEER/; A/A 

KWFXAVaco, TX 
PD Darren Taylor 

APORAD. John Oakes 
CLAY AIKEN 

KELLY CLARKSON 

WIHT/Washington, DC' 
P0: Jeffrey Wyatt 

MD: Mbie Dee 

KKRO/Wichita, KS' 
PD. PJ 

MD' Diego 

WBHT/Wilkes Barre, PA' 
PD: Mark McKay 
MD: A.J. 

I DUMASR 
1 JAY.O 

WILLA FORD 11ADY MAY 

WKRZ/Wilkes Barre, PA' 
PO Jerry Padden 
MD: Kee K. 

EV ECENCE 

BEvONCE' 

BARENAKED VOIES 

WSTW/Wilmington, DE' 
PD: John Wilson 
MD: Mike Rossi 

.LAY AIKEN 

I KEEN CIMKSON 

EVANESCENCE 

SARAH MGACNAN 

KFFM/Yakima, WA 
OM: Ron Hanks 

PD/MD: Sere Hacha 
No Adds 

WYCR/York. PA' 
PD Davy Crockett 

MD. Sally Vicious 
BEY CE 

SHERYL CROW 
PINK 

WAKZ/Youngstown, OH' 
OM. Dan Morrrs 

PORAD Jerry Mac 

=foi 

WHOT/Youngslown, OH' 
PO: John Tmul 
MD: Liu Reynolds,,. 

2 STACIE IA,LICO 

*Monitored Reporters 
179 Total Reporters 

129 Total Monitored 

50 Total Indicator 

Reporter Frozen Playlist (1): 
KFFM/Yakima, WA 

J 
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DONTAY THOMPSON 
dthompson @ra dioan drecords. com 

R&R November 21, 2003 

Contract Negotiations 
Do you know everything there is to know? 

As the year draws to an end, I fin4myself thinking 
about some of the important things in life, such as how 
many different houses I will be visiting over the 
Thanksgiving holiday to eat dinner. Or, since my 
mother's birthday is two days prior to Christmas, will 
I be cheap and get her one present for her birthday and 
Christmas or get her two different presents? Those are 
the questions that have been running through my head 
of late and causing me much distress. 

Just kidding! (I had you going for 

a second, huh?) Moving on, with the 
new year approaching, many of us 
are set to start new jobs - because, 
believe it or not, some companies are 
hiring in the music industry - and 
some individuals are preparing to ne- 
gotiate their contracts for the new 
year. Either way, you'd be surprised 
at the lack of knowledge many peo- 

ple going through the contract pro- 
cess have in regard to common con- 
tract terms. 

In today's environment, as com- 
panies are merging and employees 
are being let go like that old Vanilla 

Ice CD, fully understanding your 
contract can protect you profession- 
ally and personally. "Contracts pro- 
tect everybody," says Howard Sa- 

dowsky, of the entertainment law 
firm of Sedlmayr & Associates, who 
got his start in the business in 1994, 

in the business and legal affairs de- 
partment at Los Angeles -based Pri- 

ority Records. 
"When I left Priority in 2000 I was 

head of business and legal affairs," 
Sadowsky says. "I then moved back 
home to New York and spent a year 
over at TVT Records as head of busi- 
ness and legal affairs. Now I've been 
counsel at Sedlmayr & Associates 
for 21 /2 years." 

Sedlmayr & Associates' clients 
include many of today's top artists, 
independent labels and music exec- 

utives. "I do a lot of the stuff that I 
did while I was at the labels, but I'm 
on the other side now," Sadowsky 
says. "People used to call me to get 
paid, and now I've got to chase peo- 

ple to get paid. When I worked at a 

label, say we were doing an album; 
I would do all the producer agree- 

ments on behalf of that label. Now, 

at Sedlmayr & Associates, we rep- 

resent Eminem, 50 Cent, Shaggy and 
Timbaland in their dealings with 
their record labels." 

With his vast knowledge of con- 

tract negotiations, I spoke to Sa- 

dowsky about some of the things an 
individual needs to be aware of 
when looking at a contract in the 
music industry. 

R&R: Let's start by you telling us the 

importance of having a contract. 

HS: If you had to paint the broad 
strokes of what a contract serves, 
it's, How long am I going to be 
here? How much and how am I 

going to be compensated? What 
happens after I leave, and if I leave 
for cause or without cause? It pro- 
tects both parties, employee and 
employer. 

"It's wise to consult 

with an attorney 

when negotiating a 

contract, especially 

at a record company, 

because most people 

aren't aware of the 

language labels 

speak." 

Using a record label as an exam- 
ple, a contract is important to a la- 

bel because they've got you when 
they think you are at the top of your 
game. They may think you are the 

future of the company, so they will 

try to give you a contract to keep 
you with their company. 

Termination can come either for 

cause or without cause. If one day 
they wake up, don't like you and fire 

you, that's without cause, and that 
means, in general, that they're either 
going to have to pay you out or 
they're going to try to negotiate a 

package for you. 
If they want to say, "Look, we did 

a three-year deal, and it wound up 
that we don't like you after a month. 
We don't really want to pay for the 
next two years and 11 months. What 
we'll do is we'll give you a chunk 
right now. We'll give you 50% of that 
number just to get rid of you." Most 
times, you can say yes or no. 

In firing for cause, there are vari- 
ous things you would do that would 
either breach some kind of policy or 
breach something on your contract. 
An important thing to know is what 
your severance is going to be or, if 

they fire you without cause, how 
you are going to get paid out. You 

want the money to be guaranteed in 

one form or another. 
R&R: Explain to us some of the 

clauses in a general contract. 

HS: Every contract starts with 
what your title is. It's more for the 
company, so they know clearly what 
you are. Certain companies have 
different levels. If you're talking 
about record promotion executives, 
you might have an associate direc- 
tor, executive director, vice president 
or a senior VP, so there has to be a 

clear delineation, and it's always on 
the contract what your title is. 

The two most important terms, or 
the general terms that other ones 
play off of, are the term -how long 
the contract goes for - and the sal- 

ary. With the contraction of the 
record industry and with labels 
merging every day and fewer and 
fewer jobs out there, the term is 

more important than it used to be. 

It used to be if someone got a one- 

year plus one-year plus one-year 
deal, they'd take it. But as long as 
that individual is happy with the 
company and likes the direction 
they're going in, I'll try to get two- 

year deals, if not a little longer, de- 

pending on what it is. 

Some people like the freedom and 
like a shortened deal, but most peo- 
ple right now, if I said, "I can guar- 
antee you you're going to make X 

amount of dollars," or, "I can guar- 
antee you - with the state of this 
business, with people losing their 
jobs every day -a salary for two 
years," they're probably going to 

"With the contraction of the record industry 

and with labels merging every day and fewer 

and fewer jobs out there, the term of a 

contract is more important than it used to be." 

jump at it. So the term is obviously 
very important. 

R&R: For an individual who works 

in the music industry, what are some of 

the other clauses they must consider? 

HS: There's something called 
"other compensation and expenses" 
that basically says, for some lower - 
level employees, that the company 
will reimburse them for reasonable 
business expenses. Let's say you 
work in the A&R department and 
you're trying to impress an artist - 
you're working at Interscope, and 
you're in competition with Elektra. 
Well, you are definitely going to take 
the artist out for a good dinner. You're 

probably going to take them out to a 

club, and you're probably going to 

buy them some good bottles and 
stuff, so that has to be reimbursed. If 

we're talking about a promotion per- 
son, if there's a programmer in town, 
you'll want to go for dinner. 

"Basically, no 

employee can even 

have the appearance 

of being influenced in 

any way that would 

conflict with their 

own company." 

You have to be very careful what 
you spend the money on. In all con- 
tracts, for promotions executives at 
least, there are lengthy exhibits at 
the end explaining what payola is 

and how not to do it and how it can 
cause termination, so you have to be 
very careful what you do with your 
traveling and entertainment monies. 

Sometimes an actual number for 
T&E will be in the contract. 

There is in every contract some- 
thing that deals with your doing 
something in direct competition with 
your company - that would be 
working someone else's records or 

doing A&R for somebody or helping 

someone get producers for their 
records. Basically, no employee can 

even have the appearance of being 
influenced in any way that would 
conflict with their own company. 

In lots of contracts, particularly in 

promotions, there are exhibits con- 

taining certain sections of the Corn- 

munications Act of 1934, which 
aligns certain behavior that is going 
to happen in broadcasting and the 
broadcast industry. There are exhib- 
its that state that, by law, certain 
employees have to disclose certain 
payments. If certain monies come to 

you from certain people, that must 
be disclosed immediately to the 
company. 

In promotions contracts, there's an 
exhibit on the back that gives the 
RIAA's view and its regulations on 
payola, what it is and what you can't 
do. There's also very often, with cer- 

tain levels of executives, a noncom- 
pete clause that usually comes into 
play after termination. If an individ- 
ual leaves or is terminated, they can't 
hire somebody from the company 
they left. It usually lasts for a year. 

R&R: In radio, most programmers 

are paid bonuses on the station's ratings, 

and radio jocks are paid bonuses based 

on their ratings in their time slots. From 

a label standpoint, how is the bonus 

structure usually set up? 
HS: Bonus structure is very im- 

portant for any employee, but par- 
ticularly those who are perfor- 
mance -based. In A&R, in general, if 
you bring an artist in to a record la- 

bel, you're going to get a piece of 
that. If A&R brings something in, 

they often get a bonus at gold and a 

bonus at platinum. And they usual- 
ly get an override royalty, which is 

a percentage of sales - meaning 
that if an A&R guy signs an artist to 

the label, he gets one point on every 
record that artist sells, which means 
it could be anywhere from eight to 

12 cents a record. Also, some record - 
label radio promotions executives 
get their bonuses based on top 10, 

top five and No. l in their format. 
R&R: Do you think it's wise for an 

individual to consult with an attorney 

before going through this process? 

HS: Absolutely. It's wise to con- 
sult with an attorney when negoti- 
ating a contract, especially at a 

record company, because most peo- 
ple aren't aware of the language la- 

bels speak. I do all types of music 
contracts. If you don't do music con- 
tracts, you're going to miss some 
points. You're not going to know 
how far you can push and what you 
can get. 

If you want to go do A&R some- 
where and you don't know that 
A&R gets a point, how the hell are 
you going to do it without me tell- 

ing you? You'll leave a lot of money 
on the table. 
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CHRIRHYTHMIC TOP 5O 
November 21, 2003 

ARTIST TITLE L4BELIS. 
TOTAL 

PLAYS 
+ - 

PLAYS 

TOTAL 

AUDIENCE 

00) 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS Most Added` 

LUDACRIS fSHAWNNA Stand Up (Def Jam South/IDJMG) 6024 -71 629247 14 8210 www.rradds.com 
CHINGY f1SNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 5738 -54 575871 13 8410 ARTIST TITLE LABELISI ADDS 

YOUNGBLOODZ fILIL' JON Damn! (Arista) 5008 -182 531659 19 8010 TLC fILIL' JON Come Get Some (Arista) 28 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 4733 -550 490330 16 8610 82K fIFABOLOUS Bada Boom (Epic/ 27 

OUTKAST The Way You Move (Arista) 4536 +242 397016 12 7610 
BABY BASH Shorty Doowop (Universal) 23 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 4248 -260 411950 29 7710 
ALICIA KEYS You Don't Know My Name (J) 20 

TWISTA Slow Jamo (At/antic/ 19 

BABY BASH Suga Suga (Universal) 3784 -75 365852 24 6010 FLOETRY wannaBwhereUR Ithisizzaluvsong) (Dream Works) 13 

OUTKAST Hey Ya! (Arista) 3623 +642 326629 7 5013 MARQUES HOUSTON Pop That Booty (T U.G-IEEGI 12 

KELIS Milkshake (Star Trak/Arista) 3251 +827 341299 8 7615 
NICK CANNON Gigolo (Jive) 11 

YING YANG TWINS... Salt Shaker (TVT) 8 
MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (Po'Reel/Universal) 3160 +339 294882 13 7210 

JAGGED EDGE Walked Outta Heaven (Columbia) 2962 +315 279615 10 7011 

ASHANTI Rain On Me (Murder lnc./IDJMG) 2842 -243 254190 14 7010 

G UNIT Stunt 101 (lnterscope) 

2PAC fINOTORIOUS B.I.G. Runnin' (Dying To Live) (Amaru/lnterscope) 

MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 

2779 

2666 

2286 

+513 

+321 

-347 

305000 

283121 

176669 

5 

7 

7 

8213 

7311 

8110 

Most 
Increased Plays 

CHINGY Right Thurr (DTP/Capitol) 2267 -129 269889 30 7810 TOTAL 
PLAY 

R. KELLY Step In The Name Of Love (Jive) 2251 +239 284340 9 7214 
ARTIST TITLE LABELS/ INCREASE 

JAY -Z Change Clothes (Roc-A-Fella/IDJMG) 2221 +914 241563 3 8412 JAY -Z Change Clothes (Roc-A-Fella/IDJMG) +914 

YOUNG GUNZ Can't Stop, Won't Stop (DefJam/IDJMG) 2035 -394 213198 22 7610 KELIS Milkshake (Star Trak/Arista) +827 

NELLY fIP. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 1935 -337 144482 24 7610 OUTKAST Hey Ya! (Arista) +642 

JA RULE Clap Back (Murder lnc./IDJMG) 1769 +142 146903 5 6410 
G UNIT Stunt 101 (lnterscope) +513 

M. LEE f1J. DUPRI Wat Da Hook Gon Be (in'Reel/Universal) +339 
WYCLEF JEAN MISSY ELLIOTT Party To Damascus (J) 1699 -160 149495 8 6910 WESTSIDE CONNECTION Gangsta Nations (Hoc Bangin7Caprtol) +327 

MYA Fallen (A&M/lnterscope) 1510 +265 111749 4 6913 2PAC //NOTORIOUS B.I.G. Runnin'... (Amaru/lnterscope) +321 

WESTSIDE CONNECTION Gangsta Nations (Hoo Bangin%Capitol) 1492 +327 159702 5 5415 JAGGED EDGE Walked Outta Heaven (Columbia) +315 

112 f(LUDACRIS Hot & Wet (DefSoul/IDJMG) 1338 -139 101319 8 6311 
YING YANG TWINS... Salt Shaker (TVT) +275 

MYA Fallen (A&M/lnterscope) +265 
NELLY Iz U (Po'Reel/Universal) 1223 -347 54080 6 55/0 

BOW WOW WAGGED EDGE My Baby (Columbia) 1218 +185 86157 4 5614 

NICK CANNON Gigolo (Jive) 1155 +232 79595 4 61/11 

50 CENT If I Can't (Shady/Aftermath/lnterscope) 1144 -260 101922 19 1610 

213 Fly (Geffen) 1110 -113 98475 12 1310 New & Active 
YING YANG TWINS Naggin' (TVT) 1073 -16 102822 10 2610 

TRILLVILLE Neva Eva (Warner Bros.) 
CASSIDY f/R. KELLY Hotel (J) 1053 + 118 64469 5 5814 Total Plays: 477, Total Stations: 21, Adds: 2 

BEYONCE' Me, Myself And I (Columbia) 1001 +186 80870 3 5013 061E TRICE The Set Up (Shady/Aftermath/lnterscope) 

TOO SHORT fILIL' JON Shake That Monkey (Short/Jive) 866 +30 89968 6 1911 Total Plays: 473, Total Stations: 52, Adds: 7 

YING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVT) 840 +275 96173 2 4618 JS Love Angel (Dream Works) 

BABY BASH Shorty Doowop (Universal) 792 +228 67755 3 31123 
Total Plays: 405, Total Stations: 38, Adds: 0 

AVANT Read Your Mind (Geffen) 741 +71 76940 3 3513 
KANYE WEST Through The Wire (Roc-A-Fella/IDJMG) 
Total Plays: 404, Total Stations: 27, Adds: 6 

GEMINI f1NB RIDAZ Crazy For You (Catalyst) 692 +34 49819 15 910 
MARQUES HOUSTON Pop That Booty (T.U.G./EEG) 

WAYNE WONDER Perfect Proposal (VP/Atlantic/ 690 +109 58887 2 3516 Total Plays: 384, Total Stations: 43, Adds: 12 

BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 651 -248 55596 8 4010 MUSIQ Forthenight (Def Soul/IDJMG) 

SEAN PAUL I'm Still In Love With You (VP/At/antic) 649 +33 49728 2 4311 Total Plays: 366, Total Stations: 17, Adds: 1 

RYAN DUARTE You (Universal) 648 +197 52816 1 4517 TIMBALAND & MAG00... Indian Flute (B/ackGround) 

ALICIA KEYS You Don't Know My Name (J) 642 +198 117259 1 40120 
Total Plays: 306, Total Stations: 18, Adds: 0 

DMX Get It On The Floor (RuffRyders//DJMG) 632 +74 40863 2 3310 
KNOC-TURN'AL Way I Am (L.A. Confidential/Elektra/EEG) 
Total Plays: 281, Total Stations: 17, Adds: 6 

R. KELLY Thoia Thoing (Jive) 630 -159 102237 20 5310 
TWISTA Slow Jamz (At/antic) 

BIG TYMERS This Is How We Do (Cash Money/Universal) 624 -129 56998 10 2910 Total Plays: 239, Total Stations: 28, Adds: 19 

WARREN G Let's Go (It's A Movement) (MSC) 531 +101 18002 1 3811 TLC fILIL' JON Come Get Some (Arista) 

LOON f1MARIO WINANS Down For Me (Bad Boy/Universal) 521 -4 54299 5 3413 Total Plays: 238, Total Stations: 30, Adds: 28 

MARQUES HOUSTON fIJOE BUDDEN & PIED PIPER Clubbin' (TU.G./EEG/ 514 -30 75314 14 2010 

EAMON F* *k It (I Don't Want You Back) (Jive) 491 +43 20302 1 1312 Songs ranked by total plays 

89 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 11/ 
9-11/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported 
as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Total Audience equals 
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission 
from the Arbitron Company (0 2003, The Arbitron Company). © 2003. R&R, Inc. 

Detailed station playlists for all R&R 
reporters are available on the web at 

www.radioandrecords.com. 

R&R's Year -End Chart Pack 

NOW AVAILABLE! 
Includes year-end charts for all R&R formats from 
1974 through 2002! Call (310) 788.1625 or email 
moreinfo@radioandrecords.com 

www.americanradiohistory.com



34 ( RHYTHMIC MIX SHOW TOP 30 
e November 21, 2003 

RANK ARTIST TITLE LABEL 

1 LUDACRIS Stand Up (fief Jam South/IDJMG) 

2 YOUNGBLOODZ fILIL' JON Damn! (Arista) 

3 KELIS Milkshake (Star Trak/Arista) 

4 CHINGY fISNOOP DOGG & LUDCARIS Holidae In (DTP/Capitol) 

5 JAY -Z Change Clothes (Roc-A-Fella//DJMG) 

6 G -UNIT Stunt 101 (fnterscope) 

7 LIL' JON & EASTSIDE BOYZ Get Low (TVT) 

8 BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

9 OUTKAST The Way You Move (Arista) 

10 MURPHY LEE fIJ. DUPRI Wat Da Hook Gon' Be (Fo'Reel/Universal) 

11 YOUNG GUNZ Can't Stop, Won't Stop (DefJam//DJMG) 

12 CHINGY Right Thurr (Priority/Capitol) 

13 BABY BASH Suga Suga (Universal) 

14 MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 

15 R. KELLY Step In The Name Of Love (Jive) 

16 JA RULE Clap Back (Murder/nc.//DJMG) 

17 2PAC fINOTORIOUS B.I.G. Runnin' (Death Row/fnterscope) 

18 OUTKAST Hey Ya (Arista) 

19 YING YANG TWINS Salt Shaker (TVT) 

20 WESTSIDE CONNECTION Gangsta Nation (Capitol) 

21 WYCLEF JEAN Party To Demascus (J) 

22 112 f!LUDACRIS Hot & Wet (DefSoul/fDJMG) 

23 YING YANG TWINS Naggin' (TVT) 

24 MYA Fallen (A&M/fnterscope) 

25 LOON Down For Me (Bad Boy/Universal) 

26 TOO SHORT fILIL' JON Shake That Monkey (Short/Jive) 

27 DMX Get It On The Floor (Ruff Ryders/fDJMG) 

28 CASSIDY fIR. KELLY Hotel (J) 

29 213 Fl y(Geffen) 

30 NELLY fIP. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 11/16-11/22/03. 
©2003, R&R, Inc. 

JAY -Z Change Clothes (Roc-A-fella//DJMG) 

OBIE TRICE fINATE DOGG The Set Up (Shady/Aftermath/fnterscope) 

BRAVEHEARTS fILIL JON Quick To Back Down (///Will/Columbia) 

KNOC'TURNAL fISNOOP DOGG The Way I Am (LA Confidential/Elektra) 

KANYE WEST Through The Wire (Roc-A-Fella//DJMG) 

G UNIT Stunt 101 (G-Unit/Interscopel 

This Week's Hottest Music Picks 

Bobby Ramos 
PD, KPRRIEI Paso 

Westside Connection's "Gangsta Na- 

tions" (Hoo Bangin/Capitol): Everyone's 

vibing on this joint! Getting all the demos 
requesting. 

Joi Campbell's "Watch Me" (J): No.1 in 

female requests, all demos! 

Cassidy featuring R. Kelly's "Hotel" (J): 

Love this cut. No. 4 most requested 12+ 

and 18-24 females. 

Lil Rob's "Can We Ride" (Upstairs): 
Pullin' mad phones; top 1012+ and 18-24 

females. 

Wayne Wonder's "Perfect Proposal" 
(VP/Atlantic): Wow! It's No. 2 18-24 and 
No. 3 25-34 request. 

Jill Strada 
MD, WPYO/Orlando 

TLC featuring Lil Jon & Youngbloodz's 

"Come Get Some" (Arista): Top five 
phones. 

Jay -Z featuring Pharrell's "Change 
Clothes" (Roc-A-Fella /IDJMG): Love this 

song! Just added it to the station. 

Outkast's "Hey Ya!" (Laface/Arista): 
Everyone is bouncin' to this joint! 

Steve Kicklighter 
PD, KYWL/Spokane 

Nick Cannon featuring R. Kelly's "Gi- 

golo" (Jive): R. Kelly does it again. 

Kelis' "Milkshake" (Star Trak/Arista): 
Good record. The phones explode when it 
comes on. 

Jay -Z featuring Pharrell's "Change 
Clothes": This is' "Frontin" part two. Need 
I say more? 

Sarah O' Conner 
MD, WPGC/Washington 

Twista's "Slow Jamz" (Atlantic): It's dif- 
ferent for Twista - creative. I like. 

Lil Scrappy's "Head Bussa" (Reprise): 

One of those crowd bangers that make you 

want to get rowdy! 

Jack Spade 
PD, WQSL/Greenville, SC 

Kayne West's "Through the Wire" (Roc- 

A-Fella/IDJMG): Great night record. 

Jay -Z featuring Pharrell's "Change 
Clothes": Should be called "Change Your 

Shorts," because this song is the shit! 

B2K featuring Fabolous' "Bada Boom" 

(Epic): Hot! 

Antdog 
PD, KKUUIPaim Springs, CA 

G Unit's "Groupie Love" (Interscope): 
My favorite off the album Beg for Mercy. The 

song's about the main reason I got into ra- 

dio. It must have been written for ugly ra- 

dio DJs. 

Lil Rob's "Can We Ride": I want to say 

it first: This song is the shit. If you cater to 

Hispanics or play good hip -hop, this is for 

you. Jo Lopez, can you please put vinyl out 

on it? 

Kelis' "Milkshake": I've just seen the 
video - I ain't mad at you, Nos! 
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 CHR/RHYTHM/C 35 

o November 21, 2003 

BateTheMcsic.com 
RY1IadiBStif:" 

America's Best Testing CHR/Rhythmic Songs 12 + 

For The Week Ending 11/21/03 

Artist Title (Label) TW LW Familiarity Burn 
Persons Persons Persons 
12-17 18-24 25-34 

OUTKAST The Way You Move (Arista) 4.08 4.09 83% 16% 3.97 4.08 4.16 

LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG) 4.05 3.99 88% 20% 4.16 3.90 4.26 

LIL' JON & THE EASTSIDE BOYZ Get Low (TI/T/ 4.03 3.94 92% 37D/D 4.34 3.95 4.03 

2PAC tINOTORIOUS B.I.G. Runnin' (Dying To Live) (Amaru/lnterscopel 4.02 3.82 59% 10% 4.20 4.04 4.00 

OUTKAST Hey Ya! (Arista) 3.95 3.95 89% 22% 3.92 4.01 3.95 

JAGGED EDGE Walked Outta Heaven (Columbia) 3.94 3.85 61% 12% 4.08 3.91 4.00 

NELLY tIP. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 3.93 3.99 99% 49% 3.96 3.77 4.08 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 3.92 4.02 100% 49% 3.98 3.87 3.86 

50 CENT It I Can't (Shady/Aftermath/Interscopel 3.92 3.78 77% 19% 3.98 3.89 4.00 

BABY BASH Suga Suga (Universal) 3.86 3.85 81% 25% 4.32 3.78 3.58 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 3.84 3.77 88% 26% 4.30 3.73 3.66 

YOUNGBL00DZ fILIL' JON Damn! (Arista) 3.83 3.57 71% 23% 3.98 3.76 3.92 

CHINGY Right Thurr (DTP/Capitol) 3.82 3.83 98% 46% 4.15 3.71 3.70 

MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (Fa'Reel/Universal) 3.80 3.69 65% 13% 4.14 3.70 3.74 

50 CENT P.I.M.P. (Shady/Aftermath/Interscope) 3.79 3.71 98% 53% 3.81 3.78 3.85 

PHARRELL fIJAYZ Frontin' (Star Trek/Arista) 3.76 3.74 88% 36% 3.63 3.76 3.85 

112 fILUDACRIS Hot & Wet (Del Soul/IDJMG) 3.76 3.72 49% 9% 4.04 3.73 3.64 

YOUNG GUNZ Can't Stop, Won't Stop (Del Jam/IDJMG) 3.68 3.58 76% 27D/o 3.85 3.60 3.62 

G UNIT Stunt 101 (Interscopel 3.66 - 56% 12% 3.93 3.60 3.74 

ASHANTI Rain On Me (Murderinc./IDJMG) 3.63 3.58 85% 30% 3.77 3.54 3.56 

WYCLEF JEAN fIMISSY ELLIOTT Party To Damascus (J/ 3.62 3.71 49% 9% 3.67 3.59 3.79 

KELIS Milkshake (Star Trak/Arista) 3.60 3.58 64% 19% 4.06 3.59 3.20 

PING YANG TWINS Naggin' (WTI 3.58 - 50% 16% 3.82 3.58 3.51 

213 Fly (Geffen) 3.55 3.55 41% 11% 3.94 3.38 3.53 

R. KELLY Step In The Name Of Love (Jive) 3.54 3.42 68% 25% 3.49 3.41 3.69 

R. KELLY Thoia Thoing (Jive) 3.49 3.32 90% 38% 3.69 3.34 3.53 

MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG/ 3.49 3.41 67% 20% 3.45 3.49 3.65 

BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 3.40 - 57% 17% 3.63 3.27 3.48 

JA RULE Clap Back (Murder lnc./IDJMG) 3.37 - 57% 14% 3.64 3.16 3.44 

Total sample size is 451 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). 
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said 
they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons 

are screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not 
meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered 
trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is 
provided by Mediabase Research, a division of Premiere Radio Networks. 

ARTIST: Busta Rhymes, Chingy, 
Fat Joe and Nick Cannon 

LABEL: Hollywood 

By MIKE TRIAS/Assistant Editor 

Veterans and rookies team up 

as an all-star cast on "Shorty 

(Put It on the Floor)," the lead 

single from the soundtrack to 
the forthcoming film Love 
Don't Cost a Thing. Busta Rhymes, Chingy, Fat Joe and 

Nick Cannon each contributed to the Just Blaze -produced 

"Shorty," which will contend in the category of top club 

anthem for the coming holiday season. 

The video for the cut is one big party, but with a twist: 

The party takes place on a 727. In the Gregory Dark -di- 

rected clip, Cannon celebrates the end of production on the 

movie Love Don't Cost a Thing by bringing the mile -high 

party to Chingy, Fat Joe and Busta. Nichole Robinson and 

former Dream member Melissa Schuman (both of whom 

have roles in the flick), along with R&B up-and-comer Hous- 

ton, also joined the video shoot. 

The movie, starring Cannon as a supernerd, opens na- 

tionwide on Dec. 12 and is a remake of the 1987 romantic 

teen comedy Can't Buy Me Love. After a popular cheer- 

leader (Christina Milian) wrecks her mother's car, Cannon 

offers to fix it. In return, she agrees to help him up his so- 

cial status by posing as his girlfriend for a week. Joining 
the pair of young film and music stars is Steve Harvey, who 

plays Cannon's father. 

The soundtrack to the film (due Dec. 9) also feels like a 

remake of sorts. "Right Thurr Part II" featuring Houston 

and Chingy, "Pass the Courvoisier Part II" and R. Kelly's 

"Ignition (Remix)" are all reportedly featured on the album. 

Other artists on the CD are Joe Budden, Jill Scott, Murphy 

Lee and Ginuwine. 
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KKIOVBakMSNeM,CA 
MD Lauren Michaels 

] TLC PTA 30N 

WJNHAbEOn Rorge, LA' 

3 OUTKAST 
ALICIA KEYS 
BIG TYMERS f/R KELLY 
TLC INL' JON 

KBES/Cal , TX' 
PD John Candelada 
MD: DJ 81 BIM 

6 OBE TRICE 
AVANT 

W0/DAMo OX' 
0M/PD: J.D. KunM 
MD: Marcel ThornM 

2 MYA 
OUTKAST 

WNZT/Gree6Hlle. SC' 
PO' Fisher 
MD: Maps Daw0 

4 NICK CANNON 

WWKLAI0Nbap, PA' 
DMRD Jobe O'Dea 
AM: MarNand0 
M0: Lanas 

1 TIC VLIL'JON 
CASSIDY OR KELLY 
WESTEIDE CONNECTION 

WZMXAMrMMO. CT. 
OM Sem Selhan0 
PO/MD: DJ Buck 

KWID/Las Veen. NV' 
PM Tom "Jammer Naylor 
APO Gash 
Ma Eddie Gnaw 
11 WAYNE WINDER 
10 TOO SHORT 51.1/JON 

OBIE TRIG 

KHIE,LMIe ROW. AN' 
PO: NNO Stevens 

3 PUCK KEYS 
B2K I/FABCLOUS 

WESTSIDE CONNECTION 
TWISTA 

OMRO Don London 
APD/MD: Jay Wen 

3 BABY BASH 
OBIS TRICE 

KMNK/Odaba, TX 

POMD: Jamb Pemeton 
26 E. RHYMES, F JOE , CHINGY AND N. CANNON 
19 BRAVEHEARTS (/LIL' JON 
14 OUTKAST 
9 FLOETRY 

KKWDMte0mna Citl'. 0K' 
Pa Rallie Ranbea 
MD: Ciao Kidd 

2 NICK CANNON 
2 JAV-Z 

KWNZMeno, NV' 
DMRDMD: 8111 Schuh 

APO' Eddie Domes 
5 TING I/LIL' JON B EASTSIDE BOYZ 
3 TWISTA 
3 MARQUES HOUSTON 
2 BABY BASH 

MUSLO 
Bar IS ABOI RUS 

KWYL/Reno, NV' 
PD 000900oy 
APOMO Jean ë Applebaum" Donee 

AL Ma KEY 

TLC nil' JON 
BOO 1/FABOLOUS 

PD. Randy Cease 
MD: WEM Bill 

KELIS 
OBIE TRICE 

OBIE TRIG 

KOKBDsnm, CO' 
PO: Cal Cann 
NO John E. Napa 

APR. Gand Simpeon 
4 CEE -LO 
2 WARREN G 
1 B2K1/FABOLOUS 

KPWWLos Anode., CA' 
POMImy Steal 
APDMO E#M, 
Hobbs 

KOCHMna8a, NE' 
OM' Tom Land 
PD/MI). Erik Johnson 

4 CASSIDY VR. KELLY 

KDEMimeoEA., CA' 
PE Jene Dunn 
MD: OEM 
No Adds 

WBHI/BINMIn9Aam, AL' 
PD. Miekey Johnson 
AMMO: May A 

CARL THOMAS 
CEE -LO 
FLDETRY 

TLC 1/LIL' JON 
ELK IYABOLOUS 

WJMN/Boslan MA' 
PO'. Cadillac Jack McCartney 

APO. (bee O'Naon 

14 1WISTA 

KPNR/O Paso, TX. 
PO: Beaty Ramos 
NO Gina Lee Faenlea 
61 BABY BASH 
3 TWISTA 
3 AUCH KEYS 

LIL JON E THE EASTSIDE BOYZ VLUDACRIS 
NICK CANNON 

WRCI,fl«, AM' 
DM: by Pellst 

KODBManolulu, HI' 
PO: Leo Baldwin 
M0: Bam 'Tae Man" Ambrose 

1 YING.. 1/LIT' JON B EASTSIDE BOYS 
BABY BASH 
TLCULIL' JON 
B2N/RABOLOUE 

KIKEMaMMlu. NP 
PE Fred Rico 

BABY BASH 
TWISTA 

WMOAeubville, KY. 
PU Mart Gan 
MD. Gerald Harlem 
41 BABY BASH 

TING_. ?LIL' JON B EASTSIDE BOYZ 

KBIU7FkADeIK FX' 
PO: Mb ONebm 
APD'MD: Bobby MaeM 
No Adds 

2 G UNIT 
2 BOW WOW ?JAGGED EDGE 

BABY BASH 

WJNW41and0, FL' 
Po: Stevie DeMann 
APO: Keith Mem5N 
MD: by love 

3 WAYNE WONDER 
1 MARQUES HOUSTON 

WPYWOrland0, FL. 
M0: JIII Stabs 

1 G UNIT 

KBMB/Samammto, CA' 
PD: Jayne Johnson 

3 FLDETRY 
TLC atilt' JON 
DARANJAH2 
FEDERATION 
TWISTA 

KSFM/Saºamente, CA' 
PD Byron Kenna* 
APO/NO: Tony Tecate 

MO'. Cads Tyler 
S T' LTA 

PD Reed 
MO'Clin Chinn 

ALICM KEYS 
TLC 61.1L' JON 

WBVOMMSMnee, FL' 
PO Zee DMb 

EAMON 82K 1/FABOLOUS 

WOSX/Bosbn. MA' 
PS hey McKenna 
AID Rob Tyler 
Nc Arias 

13 WESTEIDE CONNECTION 
1 TWISTA 
1 BOW WOWVJAGGED EDGE 

BABY BASH 
RYAN DUARTE 
MMOUES HOUSTON 

gDAE/HOndulu, M' 
PO KC Bateman 
MD: Kayla Atltabe 

B2KI/FABOLOUS 
EAMON 

MD. Curto Boll 
NELLY 
TING.. ?LIL' JON B EASTSIDE BOYZ 
BABY BASH 
MARQUES HOUSTON 
TLC VUL' JON 

KCAQAamard, CA' 
GO BMBo 

11 848810.5. 
3 FLDETRY 

TLC I/LIL'JON 
DA RANJAEQ 

WOCWSYOMry. MO 
PD WooS 
MD Dube 

NICK CANNON 
OBIE TRICE 
FLDETRY 

KUUU/Salt Lake City, UT' 
DM/Pa. Brian Mtebel 
MD: Main Cruise 
No Adds 

KBBT/San Antonio. TX' 
PD:J.D. Goakalex 
APDIMD' Romea 

3 LOON ?MARIO WINANS 

XHTI/San Diego, CA' 
PO: Diana Laird 
AMMO' PaNb Sato 

BABY BASH 
ALMA KEYS 

BOK VFABOLOUS 

LIT ROB 

NELLY 
R KELLY 

KMEL/San Francine, CA' 
PO: Michael Merlin 
APOMO: Jaºy An. Ard0, 

8 FEDERATION 
4 TLC MIL JON 

B2K IFABOLOUS 
CARL THOMAS 

KYLO/San Francisco, CA' 
PD: Michael Marlin 
APDMO: Jambe Archer 

6 NICK CANNON 
5 TLCE/LIL' JON 

ALICIA KEYS 

KWWV/San Luis OMs90, CA 

MAID: Ede Sean 
56 KELIS 
27 BABY BASH 
10 JA RULE 

10 H KELLY 

5 RYAN DUARTE 
OBIE TRICE 

FLOE TRY 

JAY -U 

MR SANCHO 
WESTSIDF CONNECTION 
NICK CANNON 
EAMON 

KSXY/Sanla Rosa. CA' 
OM Dean Kaftan 

POMO: Gash Kelley 
APO' Danny Wright 

FEDERATION 
ALICIA KEYS 
TI 
TLC MAC JON 
FLDETRY 
B2K IAABOLOUS 
PINK 
NUFFSTYLZ 
TWISTA 

KUBE/Sea1Be, WA' 
OM: Sheltie Had 
PD Erie Powers 
MD: Karen Wild 

MYA 
CASSIDY ER KELLY 

KBTT/Shenpm0, LA' 
POMO: (bun Wade 

15 MARQUES HOUSTON 
15 TLC IAJL'JON 

11 B2K I/TABOLOUS 
1 KNOC-TURN'AL 
I CEE -LO 

RYAN DUARTE 
ALICIA KEYS 
FLDETRY 

KYWLßpokane,WA' 
OM: Tlm Collor 
PO' Stare KICMIpMm 
M0: Gob "Manic" WdpM 

FEEDER MOSES /IJAOARUSH 
KNOGTURN'AL 
ALICIA KEYS 
FLOETRY 
TLC VLIL JON 

B2K1/TABOLOUS 

KSPW/SpringOab, MD 
OM: Brad Ranee 
PDMD' ads Cannon 

11 BLAQUE 
1 BOW WOW ?JAGGED EDGE 
1 BABY WASH 

1 NO DOUBT 
1 LIl SCRAPPY 

KWINSbMbn, CA' 
PO: John Christian 
110: Diane F® 
20 ALICIA KEYS 
10 KELIS 
5 NEFF STYLZ 
4 RYAN DUARTE 
3 MARQUES HOUSTON 

TWISTA 
TLC TAIL' JON 

WILD/rampa. FL' 
PO Orlando 
APD: Sunlman 
lea Beata 
NO AddS 

KOHT/Tueson, AZ' 
Pe NDub 
APDMD: Puerto Rico Allele,' 

11 KANTE WEST 
BABY BASH 
WAYNE WONDER 
AUCH KEYS 
NICK CANNON 
R KELLY 

KTBT/TO/sa, OK. 
OM' Paul Langston 
PD/PAD Rip Juke 
22 WESTEIDE CONNECTION 

1 RYAN DUAPTE 
1 FLOE'RY 

KBLI/TyEer. TX 

PI), L.T. 
MD: Marcus Lan 

BABY BASH 
FLOETBY 

WMBXM'. Palm Beach. FL' 
PO: Mne MCCra, 
MD: DJ X CM 
30 TI 

MARQUES HOUSTON 
ILO ̀ LIL' JON 
B2K IFABOLOUS 

WPGCAYMAinpbn, DC' 
0M Reggie Rowe 
PU Joy R100000 
M0: Sarah 0'CoOnor 

B2KSTABOLOUS 

KDGS/W ichlM, KS' 
PO: Grey Williams 
MD: Jo JO Collin 
No Adds 

*Monitored Reporters 
99 Total Reporters 

89 Total Monitored 

10 Total Indicator 

www.americanradiohistory.com
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DANA HALL 
dhall@radioandrecords.com 

(QQAI R&R November 21, 2003 

Charleston's Neo -Soul 
Experience 
Heritage WPAL-FM takes a chance on a new format 

have to admit, if you took all the artists in hot rota- 
tion in my CD player and put them on the air, you 
would have the tightest neo -soul station around: Kin- 
dred, Javier, Kern, Incognito, The Roots, Hil St. Soul, 
Rafael Saadiq and Goapele are just few of the artists 
I'm currently feeling. 

While Urban and Urban 
AC radio have embraced 
many of these artists (in 
particular, WHUR/Wash- 
ington), there hasn't been a 

station dedicated solely to 

the neo -soul genre. Until 
now. 

Real Music 

Many people in the in- 

dustry might have expect- 
ed a move like this in a major Urban 
market such as New York, Chicago or 
Atlanta, but it was heritage WPAL- 

FM/Charleston, SC that flipped on 
Oct. 28 to a format it calls "Neo -Soul." 

The industry will group the station 
with other Urban AC outlets because 
it plays many of the artists the indus- 
try labels "adult," but WPAL also 
embraces hip -hop artists like Com- 
mon, Slum Village and Pete Rock. 

"We're really targeting 18-49 males 
and females," says PD JR Rivers. "Be- 

cause of the positive hip -hop, we get 
a lot of male listeners. We are also get- 
ting a lot of people who have called 
and said they had stopped listening 
to radio, and when they heard about 

JR R 

"Classic Urban AC 

radio is to the far 

right. Mainstream 

Urban is to the far 

left. We are straight 

down the middle. We 

don't consider 

ourselves to be in 

either category." 

ivers 

us and what we were do- 
ing, they came back to take 
a listen. Now they're listen- 
ing to us exclusively." 

Rivers likens the neo -soul 

audience to their hip -hop 
peers, saying, "It's a life- 

style. There's definitely a 

circle of people, and it's ex- 

panding. I get a lot of the 
music from connections in 

other cities. These are peo- 
ple in their 20s and early 30s. A lot of 

them feel the same way I do - that it's 
a significant change from what they 
usually get on the radio. 

"It's getting back to real music, live 
instrumentation. Most of us grew up 
on and love hip -hop, but we want 
something with some lyrical content, 
words that have meaning, not just 
songs about cars, money and sex. 

"Most of the Urban AC radio sta- 
tions out there today cater to our par- 
ents' generation, playing mostly old 
records from the '70s and '80s. For 
someone my age, 27, who wants to 

hear current artists and quality R&B, 

there aren't a lot of places we can go 
to find it. That's what WPAL has be- 

come. It's laid-back, chill, but it still 

has a vibe for the younger listeners." 

Finding A Niche 

WPAL has been heard in the 
Charleston market for almost 50 

years, first as an AM outlet, and in 

recent years at 100.9 FM. Under the 

ownership of Caswell Communica- 
tions, the station launched as "Mega 
100.9" several years ago, jumping 
into the Urban battle with longtime 
market leader WWWZ (Z93) and 
CHR/Rhythmic WWBZ (Hot 98). 

Not long after, Clear Channel 
launched WSSP (Power 94). 

"We decided to get out of that bat- 

tle," says Rivers. "There were too many 

stations going after the same listener." 

Flipping to Urban AC, however, 
would put the station in a head -to - 

head battle with market sister WMGL. 

Instead, they took their cue from Riv- 

ers' night show on WPAL, The Coffee 

Shop, which began airing in July 2003. 

"We would feature a lot of spoken - 
word, positive hip -hop and R&B," 

Rivers says. "We had a segment where 
local artists could come up and read 
poetry, and some would even sing live 

on the air." 
At that time Rivers had just been 

named acting PD of WPAL, a title he 

would take on officially in September. 
Rivers admits that WMGL is still 

his station's main competition, but 
says, "Classic Urban AC radio is to the 
far right. Mainstream Urban is to the 
far left. We are straight down the mid- 
dle, and that's the only way I can real- 
ly describe it. We don't consider our- 
selves to be in either category. 

"Just look at some of the artists we 
play. While some of them might get 
heard on Urban AC or Urban, there 

"This music is the 

soundtrack to our 

lives right now. With 

all that is going on in 

our world - the poor 

economy, the war in 

Iraq - people don't 

need to hear about 

some rapper's bling 

bling or how big the 

car is that they're 

driving." 

are others who don't get exposure 
anywhere on the radio dial. While our 
core artists are people like Jill Scott, 

Erykah Badu, Common, Javier and 
Donnie, we also play Fertile Ground, 
a group out of Baltimore; Yahzahrah, 

out of DC; and Jazzy Jeff. That whole 

Philly sound right now, it all goes back 

to the roots with Gamble and Huff." 

New Music, New Image 

Rivers says he's been up on this 
music for several years, but he still 
needed a little help in finding some of 

the older artists and tracks, like The 
Blackbirds and Donald Byrd. He took 
his direction from Frances J, who has 
a syndicated neo -soul show, The Soul 

Café, based out of Dallas. "She com- 
pletely helped me with the music, and 
I appreciate her so much for that," 
Rivers says. 

"Right now we're playing about 
one or two gold cuts per hour, but we 
hope to beef that up as we add more 
into our library. I've recently added 
titles by Roy Ayers, Bill Withers, Gil 

Scott -Heron and Curtis Mayfield. In 

fact, many of the new artists out now, 
their styles are a tribute to that same 
time period." 

In addition to changing the sta- 
tion's music, Rivers says he and con- 
sultant Al Douglas worked on chang- 
ing its overall image. "We really felt it 
was important to change the focus 
back to WPAL, since it has such strong 
heritage value in the market," Rivers 
explains. "We dropped the term 
Mega, scrapped most of the old drops 
and started calling ourselves 'Neo - 
Soul, WPAL, 100.9 FM.' 

"Al is the voice of the station. He's 
been in this market for years, getting 
his start at WWWZ. We pretty much 
kept our staff - Sean Bass and Leah 
Foxx in mornings, Al in middays and 
myself at night - and added a new 
afternoon drive personality, Gary In 
The Afternoon." 

Format Or Specialty Show? 
One of the arguments that often 

comes up when the idea of a station 
devoted to neo -soul is discussed is 

that many programmers still feel there 
isn't enough quality product available 
to support an entire format. Rivers 
disagrees. 

"That's crazy," he says. "There are so 
many artists out there, current and clas- 

sic, that you can draw on. That just 
shows me that people aren't really 
aware of what's happening in the neo - 
soul culture. There's a whole world of 

underground product, just like there 
was in hip -hop when it first started out" 

Rivers says he chooses songs using 
old-fashioned programming intu- 
ition. "Having been a club DJ, in the 
trenches for years, I can see what peo- 
ple react to," he says. "I see the heads 

WPAL 
Sample 
Hour 
KINDRED Far Away 

ERYKAH BADU Love Of My 
Life 

D'ANGELO Feel Like Making 
Love 

REMY SHAND Take A 
Message 

PETE ROCK Mind Blowin' 

CARMEN Ain't No Time 

SOUL Il SOUL Back To Life 

JAVIER Beautiful U R 

GOAPELE Closer 

SLUM VILLAGE Tell 

JAZZYFATNASTEES Hear 
Me 

Legegeme.ew,eue.4.4-k 

nod. That's our research. But it's not 
just me choosing the songs. Al draws 
on his years in the market, knowing 
what has been big and which artists 
were most popular. 

"We're also doing some retail calls. 

We haven't even been on the air a 

month yet, and we're already seeing 
the mom-and-pop retailers getting 
some action on these artists. We're 
even working with one store to have 
a listening booth called the WPAL 

Neo -Soul Booth, so patrons can find 
out more about the music and us." 

When the concern is raised once 
again that Charleston may not be pro- 
gressive enough to sustain a radio sta- 
tion like this, Rivers disagrees, saying, 
"It can work here, because Charleston 
has a huge influx of people from big- 
ger cities. We're still a large military 
town. I believe that people are drawn 
to good music if they're exposed to it. 

"I also don't think this is a format 
that only white-collar people would 
be into. This music is the soundtrack 
to our lives right now. With all that is 

going on in our world - the poor 
economy, the war in Iraq - people 
don't need to hear about some rap- 
per's bling bling or how big the car is 

that they're driving. There are so 
many other issues that music, as an 
art, needs to address." 

HERE THEY ARE Legends Burt Bacharach and Ron lsley have teamed 

up for the album Here I Am: Isley Meets Bacharach on Dream Works. At 

the album's launch party, R&R Account Rep Em Llamado is flanked by 

Bacharach (I) and Isley. 

www.americanradiohistory.com



37 

URBAN TOP 50 
o November 21, 2003 

LAST 
WEEK 

THIS 

WEEK ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

a 1 - 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS Most Added® 
1 1 LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG/ 3421 -147 455126 13 6610 www.rradds.com 
2 2 JAGGED EDGE Walked Outta Heaven (Columbia) 3420 -14 439996 16 6211 

ARTIST TITLE LABEL(S! ADDS 

3 © OUTKAST The Way You Move (Arista) 3407 +87 411911 11 6210 
CARL THOMAS She Is (Bad Boy/Universal/ 42 

4 4 CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 3087 -171 337032 11 6410 
B2K fIFABOLOUS Bada Boom (Epic/ 40 

6 5 R. KELLY Step In The Name Of Love (Jive) 2914 -25 368172 18 6610 FLOETRY wannaBwhereUR Ithisizzaluvsongl (Dream Works) 32 

8 AVANT Read Your Mind (Geffen) 2700 +106 301419 14 63)1 TLC fILIL' JON Come Get Some (Aasta) 32 

7 7 YOUNGBLOODZ fILIL' JON Damn! (Arista) 2596 -186 323082 21 6210 
LIL SCRAPPY Head Bussa (Reprise/ 16 

RAEKWON The Hood (Universal) 14 
5 8 ASHANTI Rain On Me (Murder lnc./IDJMG) 2589 -379 327518 14 6310 

TWISTA Slow Jamz (At/antic) 8 

10 0 MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (Fo'Reel/Urúversall 2328 +78 239632 13 4911 MARQUES HOUSTON Pop That Booty (TU.G./EEGI 8 

9 10 BEYONCE' fISEAN PAUL Baby Boy (Columbia) 2222 -280 279914 16 64)0 BIG TYMERS f)R. KELLY Gangsta Girl (Cash Money/Universal) 7 

14 G UNIT Stunt 101 (lnterscope) 1943 +308 269938 6 63)0 

18 ALICIA KEYS You Don't Know My Name (J) 1869 +452 237195 4 6812 

13 2PAC fINOTORIOUS B.I.G. Runnin' (Dying To Live) (Amaru/lnterscope) 1808 +148 160529 7 6410 

11 14 BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 1607 -79 200668 10 4611 Most 
15 ® JA RULE Clap Back (Murder IncJIDJMG) 1588 +6 163448 7 6711 Increased Plays 
24 0 JAY -Z Change Clothes (Roc-A-Fella/IDJMG) 1575 +482 221423 3 6811 

TOTAL 

12 17 MARQUES HOUSTON fIJOE BUDDEN & PIED PIPER Clubbin' (T.U.f/EEG) 1475 -207 229823 17 53)0 PLAY 

ARTIST TITLE LABEL(S) INCREASE 

16 18 MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 1466 -42 148333 7 6210 
JAY -1 Change Clothes (Roc-A-fe//a/IDJMG) +482 

17 19 MONICA Knock Knock (JI 1406 -71 149634 12 57)1 ALICIA KEYS You Don't Know My Name (J) +452 

21 0 BEYONCE' Me, Myself And I (Columbia) 1278 +150 144086 4 5613 G UNIT Stunt 101 (lnterscope) +308 

20 GINUWINE Love You More (Epic) 1215 +39 108027 9 3911 
TWISTA Slow Jamz (At/antic) +285 

KANYE WEST Through The Wire (Roc-A-Fella/IDJMG) +267 
27 ® KELIS Milkshake (Star Trak/Arista) 1144 +172 176154 6 4515 

MYA Fallen (A&M//nterscope) +249 

26 JOE More & More (Jive) 1142 +70 106837 9 6110 BIG TYMERS fIR. KELLY Gangsta Girl (Cash Money/Universal) +172 

23 MUSIQ Forthenight (DefSoul/IDJMG) 1129 +28 118332 5 6110 KELIS Milkshake (Star Trak/Arista) +172 

25 25 112 fILUDACRIS Hot & Wet (Del Soul/IDJMG) 1028 -58 101428 8 5310 
CEE -LO I'll Be Around (laface/Arista) +170 

BEYONCE' Me, Myself And I (Columbia) +150 
22 26 R. KELLY Thoia Thoing (Jive) 1004 -123 131346 20 6610 

31 BOW WOW WAGGED EDGE My Baby (Columbia) 969 +109 100629 5 4712 

29 0 NICK CANNON Gigolo (Jive) 941 +51 89066 7 5813 

28 

30 

29 

30 

LOON fMMARIO WINANS Down For Me (Bad Boy/Universal) 

NELLY Iz U (Fo'Reel/Universal) 

837 

812 

-77 

67 

116035 

60456 

8 

4 

4511 

5010 
New&Active 

42 ® MYA Fallen (A&M/lnterscopel 723 +249 69005 2 5513 

34 T.I. Be Easy (Grand Hustle/Atlantic) 714 +37 58761 5 4311 
BIG TYMERS fIR. KELLY Gangsta Girl (Cash Money/Universal) 

Total Plays: 330, Total Stations: 51, Adds: 7 

¡Debut> TWISTA Slow Jamz (Atlantic) 659 +285 97511 1 3418 
GERALD LEVERT U Got That Love (Call It A Night) (Elektra/EEG) 

¡Debut> ED KANYE WEST Through The Wire (Roc-A-Fella/IDJMG) 638 +267 55875 1 4315 Total Plays: 290, Total Stations: 29, Adds: 1 

35 35 DMX Get It On The Floor (Ruff Ryders/IDJMG) 629 -20 50670 5 4210 
TEEDRA MOSES f)JADAKISS You'll Never Find (A Better Woman) (TVTI 

33 36 FLOETRY Getting Late (Dream Works) 611 97 73571 10 3110 Total Plays: 271, Total Stations: 18, Adds: 0 

32 37 WYCLEF JEAN fIMISSY ELLIOTT Party To Damascus (J) 572 -147 64481 8 5410 A. HAMILTON Comin' From Where I'm From (So So Def/Arista) 

48 0 CEE -LO I'll Be Around (LaFace/Arista) 560 +170 49695 2 4012 Total Plays: 247, Total Stations: 13, Adds: 0 

37 39 ISLEY BROTHERS fIRON ISLEY Busted (Dream Works) 538 -16 83590 17 2110 WESTSIDE CONNECTION Gangsta Nations (Hoo Bangin7Capitoll 

39 40 TRILLVILLE Neva Eva (Warner Bros.) 501 -15 43313 3 2811 
Total Plays: 242, Total Stations: 26, Adds: 6 

43 TIMBALAND & MAGOO fISEBASTIAN Indian Flute (BlackGround) 494 +25 48530 5 3410 MARQUES HOUSTON Pop That Booty (TU.G/EEG) 

44 NAPPY ROOTS Sick & Tired (Atlantic) 476 +8 27382 3 2713 
Total Plays: 236, Total Stations: 34, Adds: 8 

40 43 JAHEIM Backtight (Divine Mill/Warner Bros.) 471 -33 41435 10 3010 
WARREN G Let's Go (It's A Movement) (MSC) 

Total Plays: 230, Total Stations: 23, Adds: 1 

38 44 JS Love Angel (Dream Works) 470 -47 38780 4 4510 
KEM Love Calls (Motown/Universal) 

41 45 MICHAEL JACKSON One More Chance (Epic) 434 -64 36859 3 3610 Total Plays: 215, Total Stations: 13, Adds: 0 

36 46 MARY J. BLIGE Ooh! (Geffen) 418 -149 43838 14 5510 BLAQUE I'm Good (Elektra/EEG) 
¡Debut> YING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Salt Shaker (TI/7) 381 +72 41780 1 3616 Total Plays: 186, Total Stations: 17, Adds: 1 

46 48 TOO SHORT fILIL' JON Shake That Monkey (Short/Jive) 380 -29 28193 11 2610 CARL THOMAS She Is (Bad Boy/Universal) 

¡Debut> BRAVEHEARTS fILIL' JON Quick To Back Down (Columbia) 378 +126 27153 1 4111 Total Plays: 170, Total Stations: 42, Adds: 42 

¡Debut> OBIE TRICE The Set Up (Shady/Aftermath/lnterscopel 359 +116 27714 1 3814 Songs ranked by total plays 

69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
11/9-11/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average 
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitren Company). © 2003. R&R. Inc. 

Detailed station playlists for all R&R 
reporters are available on the web at 
www.radioandrecords.com. 

EXpOSENEW PRODUCTS AVAILABLE! CALL TODAY FOR A CATALOG! 

EventTape' 
Buncha8anners' 
FlashBags' 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

FirstFlash! 
6528 CouStfWtion Drive 

Fort WM& Mime 46804 
Fat (268I488-6788 
www.ffflastcom 

1484-21 FLASH 
tI21iYh1 

www.americanradiohistory.com
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America's Best Testing Urban Songs 12 + 

For The Week Ending 11/21/03 

Artist Title (Label) TW LW Familiarity Burn 
Persons Persons Persons 
12-17 18-24 25-34 

LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG) 4.23 4.26 96% 23% 4.20 4.15 4.37 

OUTKAST The Way You Move (Arista) 4.11 4.21 94% 20% 4.09 4.01 4.31 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 4.10 4.19 98% 37% 3.99 4.03 3.89 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 4.03 4.08 97% 30% 3.88 3.88 3.90 

YOUNGBLOODZ MIL' JON Damn! (Arista) 4.02 4.08 88% 26% 3.99 4.00 3.95 

2PAC fINOTORIOUS B.I.G. Runnin' (Dying To Live) (Amaru/lnterscope) 4.01 4.18 74% 12% 4.01 3.98 4.09 

MARQUES HOUSTON fIJOE BUDDEN & PIED PIPER Clubbin' (TU.G./EEG( 4.00 3.92 78% 15% 3.84 3.84 3.83 

JAGGED EDGE Walked Outta Heaven (Columbia) 3.98 4.02 82% 15% 3.89 3.89 3.89 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 3.96 4.05 99% 48% 3.93 3.97 3.81 

AVANT Read Your Mind (Geffen) 3.95 3.89 60% 10% 3.90 3.88 3.93 

GINUWINE Love You More (Epic) 3.94 3.99 65% 10% 3.84 3.80 3.95 

LOON fIMARIO WINANS Down For Me (Bad Boy/Universal) 3.93 3.92 55% 8% 3.74 3.76 3.70 

BOW WOW WAGGED EDGE My Baby (Columbia) 3.90 - 60% 10% 3.70 3.76 3.57 

MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (Fa'Reel/Universal) 3.88 3.97 78% 18% 3.71 3.66 3.82 

KELIS Milkshake (Star flak/Arista) 3.88 - 72% 16% 3.67 3.66 3.69 

G UNIT Stunt 101 (lnterscope) 3.86 3.87 74% 17% 3.84 3.71 4.17 

NELLY fIP. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 3.85 3.95 99% 56% 3.82 3.87 3.67 

112 fILUDACRIS Hot & Wet (Def Soul/IDJMG) 3.83 3.73 68% 13% 3.79 3.79 3.78 

ASHANTI Rain On Me (Murder lnc./IDJMG) 3.80 3.81 93% 34% 3.67 3.78 3.34 

MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 3.77 3.75 77% 18% 3.80 3.73 3.98 

R. KELLY Step In The Name Of Love (Jive) 3.76 3.72 82% 29% 3.82 3.71 4.11 

ALICIA KEYS You Don't Know My Name (J) 3.76 - 43% 8% 3.85 3.84 3.88 

YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 3.75 3.79 93% 37% 3.67 3.69 3.59 

BEYONCE' Me, Myself And I (Columbia) 3.74 - 50% 9% 3.58 3.59 3.55 

MONICA Knock Knock (J) 3.70 3.66 70% 18% 3.73 3.76 3.67 

JOE More & More (Jive) 3.69 3.88 55% 13% 3.66 3.65 3.67 

MARY J. BLIGE Ooh! (Geffen) 3.60 3.69 75% 22% 3.63 3.70 3.46 

R. KELLY Thoia Thoing (Jive) 3.59 3.69 95% 43% 3.61 3.54 3.79 

BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 3.59 3.66 76% 22% 3.48 3.44 3.58 

JA RULE Clap Back (Murder Inc./IDJMG) 3.53 3.41 75% 19% 3.35 3.34 3.38 

Total sample size is 440 respondents. Total average lavorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity represents the 

percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity 

to appear on survey.Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music 

preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a 

registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RaleTheMusic.com data is provided by Mediabase 

Research, a division of Premiere Radio Networks. 2 

Indicator 
Most Added" 

LIL SCRAPPY Head Bussa (Reprise) 

B2K fIFABOLOUS Bada Boom (Epic) 

TLC fILIL' JON Come Get Some (Arista) 

DOWN SOUTH GEORGIA BOYS D.S.G.B. (Universal) 

CARL THOMAS She Is (Bad Boy/Universal) 

TWISTA Slow Jamo (Atlantic) 

MARQUES HOUSTON Pop That Booty (T.U.G./EEG) 

Songs ranked by total plays 

Recurrents 
LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 1229 

CHINGY Right Thurr (DTP/Capital) 936 

YOUNG GUNZ Can't Stop, Won't Stop (Del Jam/IOJMG) 903 

NELLY fIP. DIDDY... Shake Ya Tailfeather (Bad Boy/Universal) 755 

PHARRELL fIJAY-Z Frontin' (Star Trak/Arista/ 749 

AALIYAH fITANK Come Over (BlackGround/Universal) 717 

FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 549 

BEYONCE' fIJAY-Z Crazy In Love (Columbia) 458 

50 CENT P.I.M.P. (Shady/Aftermath/lnterscope) 448 

MONICA So Gone (J) 437 

DAVID BANNER UK' FLIP Like A Pimp (Universal/ 425 

50 CENT In Da Club (Shady/Aftermath/lnterscope/ 371 

SEAN PAUL Get Busy (VP/Atlantic) 370 

T.I. 24's (Grand Hustle/Atlantic) 331 

GINUWINE In Those Jeans (Epic) 313 

BONE CRUSHER Never Scared (Arista) 304 

SEAN PAUL Like Glue (VP/Atlantic) 271 

Reporters 
WAJZ/Albany, NY' 
OM: Michael Morgan 
PD: Bon "Sugar Bear" Williams 
13 NAPPY ROOTS 

1 RAEKWON 
1 FLOETRY 

TLC WL JON 
B2K I/FABOLOUS 
CARL THOMAS 
WESTSIDE CONNECTION 
TWISTA 

KBCE/Alexandria, LA 
OM/PD: James Alexander 
MD: Derek Monelle 
No Adds 

KEDG/Alexandria, LA 
OM/PD: Jay Stevens 
MO: Wade Hampton 

.I SCRAPPY 

WHTNAtlanta, GA' 
PD: Jerry Smokin B 

APO: Dimilrius Stevens 
MD: Ramona Dehreaux 
28 TWISTA 
22 TLC 1/1.11: JON 

9 KANYE WEST 

WVEE/Atlanta, GA" 
PD: Tony Brown 
MD: Tocha Love 

B2KVFABOLOUS 

WFXNAug9usta, GA' 
OM/PS/MD: Ron Thomas 

8 KELIS 
1 81G TYMERS 1/A. KELLY 

WPRW/Augusta, GA' 
PD: Tim Snell 
MD: TuTu 

2 MAHUUI S HOUSTON 

1 TLC nil JON 
02k IT ABOI OTIS 

:.AH, THOMAS 

WERQ/Baltimore, MD' 
PD: Vidor Starr 
MO: Helm Howse 

No Adds 

WEMX/Baton Rouge, LA' 
PD: J-Tweezy 
MD: Kool W Supa Mike 

8 CARL THOMAS 

2 NAPPY ROOTS 

FL 01190 
82K t/5ABOLOUS 

KTCX/Beaumont, TX' 
PD: AI Payne 

8 CARL THOMAS 
1 B2K t/FABOLOUS 

TLC MIL JON 
LIL SCRAPPY 

WBUVBiloxi, MS' 
OM: Walter Brown 
PD: Terrence Bibb 

1 YING ill 11 JON & EASTSIIII BOYZ 

MARQUES HOUSTON 

FI FTRY 
ILC11it JON 

B25 I4 ABOLUIIS 
CARI THOMAS 

BLAUHI 

WJZD/Biloxi, MS' 
PO: Roh Neal 

5 TLC L2IL' JON 
1 R2K VFABOLOUS 
1 WARRENG 

POETRY 
LIL SCRAPPY 
CARL THOMAS 
RAEKWON 

WBOT/Boston, MA' 
PD/MD: Lamar "LBO" Robinson 

8 KANYE WEST 
NICK CANNON 
BIG TYMERS IIA. KELLY 

WBLK/Butfalo, NY' 
PD/MD. Chris Reynolds 
No Adds 

WSSP/Charleston, SC' 
OM: Jon Robbins 
PD: MMyychal Maguire 
APD/MD: Rory "Dal Bei" Shenil 

8 TLC KLIL JON 
7 OUTKAST 
3 CARL THOMAS 

02K1/FABOI SUS 

WWWZ/Charteston, Sc' 
OM/Pn: Teny Base 
M0: Yonni Rude 

3 TLC TAIL JON 
1 CARL THOMAS 

RAEKWON 
PSOTRO 
B2KEFABOLOUS 
LIL SCRAPPY 

WPEG/Charlotte' 
PD: Terri Avery 
MD: neon Cole 
No Adds 

WJTT/Chattanooga, TN' 
PD: Keith Landecker 
MD: Magic 
21 CARL THOMAS 

9 POETRY 
8 TLCl/LIL'JON 
4 B2K I/FABOLOUS 

DOWN SOUTH GEORGIA BOYS 
RAEKWON 
TRILLVILLE 

WGCUChicago, IL' 
OM/PD: Elroy SmAN 
APD/MD: Many Green 

2 JAY -Z 
1 JUVENILE 
1 LUDACRIS 

OUTKAST 

WPWX/Chicago, IL" 
PD: Jay Alan 
MD: Barhau McDowell 

6 CARL THOMAS 
1 LIL KIM f/IWISTA 

YING.. f/LIL JON 8 EASTSIDE BOYZ 

FLOETRY 
02K I/FABOLOUS 

WIZF/Cincinnati, OH' 
PD: Terri Thomas 
MO: Greg Williams 

CARL THOMAS 

WENZ/Cleveland. OH' 
OMIPO: Kim Johnson 
MO: Eddie Bauer 

3 KANYE WEST 

BIG TYMERS I/O. KELLY 

WHXT/Columbia, SC' 
PD: Chris Connors 
APD. Bin Black 
M0: Shanik Mincie 

2 IL EL JON 
1 FLOETRY 

CARL THOMAS 
WESTSIDE CONNECTION 
TWISIA 
LIL SCRAPPY 

WFXE/Columbus, GA 
SM Angela Watson 
OM: Cheryl Davis 
PD: Michael Soul 
17 1LC LtIL JON 

13 WESTSIRE CONNECTION 
12 CARL THOMAS 
9 DOWN SOUTH GEORGIA BOYS 
5 B2K VSABOl0U5 

WCKX/Columbus, OH" 
PD: Paul Strong 
MD: Wannen Stevens 
li ROW WOW /,JAGGED EDGE 

KKDA/Dallas, TX' 
PD/MD: Skip Cheatham 
No Adds 

WDTJIDetreit, MI' 
PD: Spudd Spudd 

1 CARI THOMAS 
BIG TYMERS f/R KFI I Y 

WJLB/Detroit, MI' 
PD: KJ Holiday 
APD/MD: Kris Kelley 

1 BABY D. 
1 WESTSIRE CONNECTION 

TWISTA 
FLOE RO 

80K VFABOL OUS 
CAN THOMAS 

WJJN/Dothan, AL 
OM/PO/PhD: JR Wilson 
10 LIL SCRAPPY 
10 82K VFABOLOUS 

5 DOWN SOUTH GEORGIA BOYS 
5 TLC FAIL' JON 

WZFXIFayetteville, NC* 
OM: Mac Edwards 
PD: Jell Anderson 
APD: Mike Tech 
MB: 

BABY D 

Taylor MMorgan3 

3 001E TRICE 
TLC 1AIL JON 
82K f/FABOLOUS 
SEAN PAUL 

WTMG/Gainesville, FL' 
PD/MD: Scott Hinds 
APO: Terence Brown 

8 FtOEills 
3 CARL THOMAS 
1 24-K 
1 RAEKWON 

TLC IA IL' JON 
B2K UFABOLOUS 

DOWN SOUTH GEORGIA ROYS 

LIL SCRAPPY 

WIKS/Greenville, NC' 
PD/MD: B.K. Kirkland 
No Adds 

WJMZ/Greenville, SC' 
OM: Tony Fields 
PO/MO: Doug Davis 
10 JA RULE 

BOW WOW 1/JAGGED EDGE 

WEUP/Huntsville, AL' 
OM: Tony Jordan 
PD/MD: Sieve Murry 

6 MYA 
1 ALICIA KEYS 

FLOETRY 

CARL THOMAS 
LIL SCRAPPY 

WJMI/Jackson, MS' 
OM/POND. Stan Branson 
APO: Alice Dixon 
21 CARL THOMAS 

7 TLC TAIL JON 
4 FLOETRY 

92K VFABOLOUS 

RAEKWON 

WRJH/Jackson, MS' 
PD/MD. Steve Poston 

1 WLSISIDECONNECIIGN 
82K1/FABOLOUS 
CATI THOMAS 

WJBT/Jacksonville, FL" 
0M: Gail Austin 
PD: Mike Williams 
MD: G -wiz 

CARL THOMAS 
OUTKAST 
TLC fan' JON 

KPRS/Kansas City, MO' 
OM: Andre Carson 
PD/MD: Myron Fears 

5 TLC LAIC' JON 
82K f/FABOLOUS 

LIE SCRAPPY 
CARL THOMAS 
TWISTA 
POETRY 

KIIZ/Killeen, TX 
OM: Tim Thomas 
PD/MD: The BabySBter 
15 TLC /,LIL' JON 

5 B2K I/FABOLOUS 

KRRWLafayyeette, LA' 
PO/MO: John Kinnitt 
12 CALVIN RICHARDSON 

2 WESTSIOE CONNECTION 
1 FLOETRY 

1 CARL THOMAS 
RAEKWON 
TLC I/LIL' JON 
B2KI/FAB0l0US 
LII SCRAPPY 

WOHN/Lansing, MI' 
PD/MD: Bunt Johnson 

2 FLOETRY 
TLC 1/1IL' JON 
B2KIIFABOLOUS 
LIL SCRAPPY 
CALVIN RICHARDSON 
CARL THOMAS 
RAFKWON 

WBTF/Lexington, KY' 
PD/MO: Jay Alexander 

2 CARL THOMAS 

BABY D 
RAEKWON 
POETRY 
TLC )AIL' JON 
82K T'EABOI OUS 

KIPR/LiBle Rock, AR' 
OM/PD/MO: Joe Booker 
29 ALICIA KT SS 

7 OBIE TRICE 
4 JAY -Z 

TLC VLIL'JON 
B2K I/FABOI OUS 
RIG TYMERS I/R KELLY 
POETRY 

GERALD LEVERT 
TING_ FAIL' JON 8 EASTSIDE BOYZ 
TWISTA 
MARQUES HOUSTON 

KKBT/Los Angeles, CA' 
SM: Nancy Leichter 
PD6 

TRI: 

NobE 

TRICEE 

Scaplo 

BEYONCE' 
MARQUES HOUSTON 

WGZBA-ouisville, KY' 
PD: Mark Gunn 
MD: Gerald Harrison 

KELIS 
MURPHY LEE IiJE R MAINE TORT 

WFXM/Macon, GA 
OM/PD/MD: Ralph Meachum 
10 LIL SCRAPPY 

WIBB/Macon, GA 
OM: Rick Humphrey 
PD/MD: Chris Williams 
16 MARODES HOUSTON 
13 LIL SCRAPPY 
9 ML 
7 DOWN SOUTH GEORGIA BOYS 
5 24-K 
2 DA RANJAHZ 

WHRK/Memphis, TN' 
PD: Nate Bell 
APD/MD: Devin Steel 
32 YING LAIL' JON 8 EASTSIDE BOYZ 

RAEKWON 
FLOETRY 
TLC I/LIL JON 
B2K I/FABOLOUS 
CARL THOMAS 

WEDR/Miami, FL' 
PO/MO: Cedric Hollywood 

2 SING r1 I1' JUN 8 EASTSIDE BOYZ 
TLC )/LIL JON 
102KHFABOLOUS 
CARL THOMAS 

WMIB/Miami, FL' 
0M: Rob Roberts 
PD: Dion Summers 

1 MYA 
CARL THOMAS 
TLC KIT' JON 

WKKVAdilwaukee, WI' 
PD/MD: Doc Love 

2 MARQUES HOUSTON 
FLOETRY 
B2K VFABOL0U5 

WBLXIMobile, AL' 
OM: Jim Mahanay 
PD/MD: Moronda Reuben 

7 TI C f/IL JON 

1 FLOETRY 
BOK 1,0AB0001IS 
lit STRAITS 
CAI. II^ -61ÁS 

WZHT/Montgomery, AL 
SM Amessa Maddox 
OM/MD: Michael Long 
PD: Darryl Elliott 
32 TRILLVILLE 
16 BA( I/FABOLOUS 
11 LIL SCRAPPY 

8 MAROUES HOUSTON 

WNPL/Nashville, TN' 
PD: Darrell Johnson 
APD: DJ Tan 
MD: Rick Walker 
65 JAGGED EDGE 
60 AVANT 
14 PING YANG TWINS 

3 TLCIIEIL'JON 
1 KANYE WEST 
1 FLOETRY 

BEYONCE' 
CARL THOMAS 

82KUFABOLOUS 
BAD BOYS DA BAND 

LEI SCRAPPY 
MONICA 

WUBTINashvtlle, TN' 
OM: Keith Kaufman 
PD/ D: Pamela Miese 
27 TI 

2 YING-. VTI' JON 8 EASTSIDE BOYZ 

2 OBIS TRICE 
POETRY 
Tt C VLII JON 
B2K VFABOI 005 
CARL THOMAS 

KNOUMew Orleans, LA' 
P0: Lamonda Williams 

CARL THOMAS 

MARQUES HOUSTON 

B2K ITTABOLOUS 

WOUE/New Orleans, LA' 
OM: Carla Boatner 
PO: Angela Watson 
No Adds 

WBLS/New York, NY' 
PD: hinny Brown 
MO: Denen Womack 
18 CARL THOMAS 

7 KELIS 

WWPRMew York, NY' 
PD: Michael Saunders 
MD: Mara Melendez 
No Adds 

WOWIMorfolk, VA' 
OM/PD-. Daisy Davis 
APO/MD: Heart Attack 

3 CEE LO 

FLOETRY 

B2K i/FA8OLOUS 
CARL THOMAS 

KVSP/Oklahoma City, OK' 
PD: Teeny Monday 
MD: Eddie Brasco 

8 FLOETRY 

3 CALVIN RICHARDSON 

3 CARL THOMAS 
1 TLC I/LIL' JON 

82K VFAB01 TOS 
LIL SCRAPPY 
RAEKWON 
24K 

KBLR/Omaha, NE' 
OM: Brian Bums 

P0: Steve Fisk 
APD/MD: Bryant "Bray B" McCain 

3 TLC /,LIL JON 

2 FLOETRY 

2 GINUWINE 
CARL THOMAS 
RARKWON 

JUNIOR VARSITY 
B2K I/FABOLOUS 
LIL SCRAPPY 

WUSIJPIIiladelphia, PA' 
PD: Thea MKclem 
M0: Palu -Cani Kknbmlgh 
18 LOON MARIO WINANS 

1 FLOETRY 
B2KimABOLOUs 

WAMO/Piltsburgh, PA' 
OMIPO: George 'Gel)* Cook 
MD: Code Weed 

1 CARL THOMAS 
NAPPY ROOTS 
WESTSIDE CONNECTION 
MAR OURS HOUSTON 

BIG TYMERS IAi. KELLY 
FLOETRY 
82K I/FABOLOUS 

WOOKIRaleigh, NC' 
PD: Cy Young 
MD: BAawn Alexander 
19 CELLO 

1 NICK CANNON 

WBTJ/Richmond, VA' 
PO: Aaron Maxwell 
MD: Mike Sheet 
18 TWISTA 

WCDXMichmond,VA' 
MD: Reggie Baker 

6 KELIS 

MYA 

WDKXMochester, NY' 
PD: Andre Marcel 
APD: Jim Jordan 
MD: Tads Spence 
12 CALVIN RICHARDSON 

7 CARL THOMAS 
1 TWISTA 
1 MARQUES HOUSTON 
1 FLOETRY 

B2K VFABOL0U5 

WrLZISaginaw, MI' 
PD/MD: Eugene Brown 

8EYONCE 
CARL THOMAS 
NICK CANNON 

WEAS/Savannah, GA 
OM: John Thomas 
PD Sam Nelson 
APD/M0: Kenya Cabine 
16 'L-tt IL JON 
2 YING fI IL JON 8 EASTSIDE BOYZ 

1 TWISTA 
1 82K f/FA80LDUS 
1 CARL THOMAS 

KOKS/Shreveport, LA' 
OM/PD/MD: Gann ECAOID 

24 CARL THOMAS 

12 POETRY 
6 LIL' KIM I7TWISTA 

1 CALVIN RICHARDSON 
TLC fNL' JON 
82K i/FABOLTUS 
LIL SCRAPPY 
/50,/E ARTS 1211' JON 

KMJJ/Shreveporl, LA' 
PD/MD: John Long 
17 CARL THOMAS 

1 TLC VEIL' JON 
1 B2K 0FABOLOUS 

LIL SCRAPPY 

KATZ/St. Louis, MO' 
0M: Chuck Atkins 
PO: Dwight Slone 
MD: Taylor J 

No Adds 

WFUN/St. Louis, MO' 
PD/MD: Cup Black 

KELIS 

WTMP/Tam a, FL 
OM/PD: Louis Muhammad 
APD/MD: Big Money Ced 
14 CARL THOMAS 
11 RAEKWON 
10 DOWN SOUTH GEORGIA BOYS 

WJUC/Toledo, OH' 
PD: Charlie Mack 

8 FLOETRY 
TLC I/lIL' JON 

B2K MABOLOUS 
CARL THOMAS 
RAEKWON 

KJMM/Tutsa, OK' 
PD: Terry Monday 
APD/MO: Aaron Bernard 
12 CARL THOMAS 
12 FLOETRY 

7 CALVIN RICHARDSON 
1 TLC WL'JON 

B2KLFABOLOUS 
LIL SCRAPPY 
24-K 
RAE KWON 

WESE/rupelo, MS 
OM: Rick Stevens 
PD: Jett Lee 
12 TWISTA 

5 NAPPY ROOTS 

WKYS/Washington. DC' 
PO Daryl! Huckahy 
MD: Iran Waller 

3 BIG TYMERS VR. KELLY 

B2K I/FABOLOUS 
KANTE WEST 

WJKS/Wilmington, DE' 
MD: Manuel Mena 

2 FLOETRY 
TLC )/LIL' JON 
B2K I/FABOLOUS 

CARL THOMAS 

*Monitored Reporters 

81 Total Reporters 

70 Total Monitored 

11 Total Indicator 

www.americanradiohistory.com
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LAS" 

NEEK 
"HIS 
'NEE( 

November 21, 2003 

ARTIST TILE LABELiSi 
TOTAL 
PLAYS 

+I- 
PLAYS 

TOTAL 
AUDIENCE 

(001 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

1 1 GERALD LEVERT U Got That Love (Call It A Night) (E/ektra/EEG/ 1113 -9 127379 13 4011 

2 © R. KELLY Step In The Name Of Love (Jive) 1002 + 10 114425 29 2012 

3 3 KEM Love Calls (Motown/Universal) 915 -9 117013 43 3211 

5 4 DWELE Find A Way (Virgin) 789 -15 77476 20 4010 

4 5 LUTHER VANDROSS Dance With My Father (J) 737 -79 91784 29 4110 

8 Q SMOKIE NORFUL I Need You Now (EM/Gospel) 720 +38 86561 33 3510 

7 7 ARETHA FRANKLIN Wonderful (Arista) 693 -1 79314 8 3612 

6 8 HEATHER HEADLEY I Wish I Wasn't (RCA) 686 -43 79267 36 3811 

10 Q JOE More & More (Jive) 613 + 14 68246 7 3911 

9 10 ANTHONY HAMILTON Comin' From Where I'm From (So So Def/Arista) 568 -54 41099 14 3410 

22 ALICIA KEYS You Don't Know My Name (J) 538 +205 70233 4 3917 

16 MICHAEL JACKSON One More Chance (Epic) 530 +97 58598 5 3012 

13 ® WILL DOWNING A Million Ways (GRP/VMG) 520 +28 42692 9 3010 

15 0 JAHEIM Backtight (Divine Mill/WarnerBros.) 509 +66 42832 12 2910 

11 15 TAMIA Officially Missing You (E/ektra/EEG) 479 -111 39894 28 3511 

14 16 RHIAN BENSON Say How I Feel (DKG) 430 -30 36190 19 3310 

17 m ASHANTI Rain On Me (Murderinc./IDJMG) 417 +25 52076 6 1812 

19 0 AVANT Read Your Mind (Geffen) 399 +37 32307 7 3015 

20 ERYKAH BADU Back In The Day (Motown) 375 +26 26561 5 2612 

18 20 CALVIN RICHARDSON Keep On Pushin' (Hollywood) 361 -19 21284 19 2310 

26 LUTHER VANDROSS Think About You (J) 296 + 103 23998 2 3710 

24 MUSIO Forthenight (Def Soul/IDJMG) 293 +46 27118 3 2814 

21 23 ISLEY BROTHERS fIRON ISLEY Busted (Dream Works) 276 -62 20194 17 1510 

23 24 FLOETRY Getting Late (DreamWorks) 267 -63 24570 15 2810 

27 MANHATTANS Turn Out The Stars (Love -Lee) 211 +30 12360 11 1110 

29 EARTH, WIND & FIRE Hold Me (Ka/imba) 191 +31 9763 6 1810 

30 ® KEM Matter Of Time (Motown) 169 +15 13754 3 1911 

25 28 VIVIAN GREEN What Is Love? (Columbia) 159 -65 16049 13 1410 

28 29 STEPHANIE MILLS Can't Let Him Go (J&M) 157 -10 15160 5 1010 

/Debut> ®I VAN HUNT Seconds Of Pleasure (Capitol) 150 +37 10443 1 1812 

42 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 11/9-11/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003. The Arbitron Company). © 2003, R&R, Inc. 

New &Active 
FREDDIE JACKSON Natural Thang (Mart/and) 

Total Plays: 133, Total Stations: 15, Adds: 1 

JAGGED EDGE Walked Outta Heaven (Columbia) 

Total Plays: 130, Total Stations: 5, Adds: 0 

Al. GREEN I Can't Stop (Blue Note/EMC) 

Total Plays: 124, Total Stations: 16, Adds: 3 

JEFF MAJORS Heard My Cry (Music One) 

Total Plays: 111, Total Stations: 8, Adds: 0 

TARRALYN RAMSEY Up Against All Odds (Casablanca) 

Total Plays: 107, Total Stations: 13, Adds: 1 

JEFF BRADSHAW fIJILL SCOTT Slide (Hidden Beach) 

Total Plays: 96, Total Stations: 6, Adds: 1 

SILK Side Show (Liquid 8) 

Total Plays: 95, Total Stations: 14, Adds: 2 

JEFFREY OSBORNE Caller ID (JayOz/Koch) 

Total Plays: 89, Total Stations: 15, Adds: 3 

KINDRED THE FAMILY SOUL Stars (Hidden Beach) 

Total Plays: 82, Total Stations: 12, Adds: 0 

DONNIE Do You Know (Universal) 

Total Plays: 79, Total Stations: 8, Adds: 0 

Songs ranked by total plays 

Most Added' 
www.rradds. com 

ARTIST TITLE LABEL(S) 

EN VOGUE Losin' My Mind (33rd Street) 

ALICIA KEYS You Don't Know My Name (J) 

AVANT Read Your Mind (Geffen) 

SHIRLEY CAESAR fIFAITH EVANS Hurting Woman (Word) 

MUSIO Forthenight (Def Soul/IDJMG) 

AL GREEN I Can't Stop (Blue Note/EMC/ 

JEFFREY OSBORNE Caller ID (JayOz/Koch/ 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

ALICIA KEYS You Don't Know My Name (J) 

LUTHER VANDROSS Think About You (J) 

MICHAEL JACKSON One More Chance (Epic) 

JAHEIM Backtight (Divine Mill/WarnerBros.) 

PHARRELL fIJAY-Z Frontin' (Star Trak/Arista) 

KINDRED THE FAMILY SOUL Stars (Hidden Beach) 

MUSIO Forthenight (Def SoullIDJMG) 

SILK Side Show (Liquid 8) 

SMOKIE NORFUL I Need You Now (EMI Gospel) 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

ADDS 

11 

7 

5 

5 

4 

3 

3 

TOTAL 
PLAY 

INCREASE 

+205 

+ 103 

+97 

+66 

+60 

+48 

+46 

+46 

+38 

JAVIER Crazy (Capitol) 

JAHEIM Put That Woman First (Divine Mill/ Warner Bros.) 

KINDRED Far Away (Epic) 

RUBEN STUDDARD Superstar (J) 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal) 

R. KELLY I'll Never Leave (Jive) 

FLOETRY Say Yes (DreamWorks) 

LUTHER VANDROSS Take You Out (J) 

RON ISLEY fIR. KELLY What Would You Do? (Dream Works) 

VIVIAN GREEN Emotional Rollercoaster (Columbia) 

TOTAL 

PLAYS 

420 

370 

353 

288 

276 

271 

249 

233 

187 

183 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandrecords.com. 

Urban AC Reporters 

WWINBaltimore, MD' 
PD: Tim Watts 
APORAU: Keith Fisher 

Y nnnaur 

KOXLBaton Rouge, LA' 
PDRAD:MyaVemon 

S,K 

WBHKBirmingham, AL' 
PD. Jay Dixon 
APD/MD: Daryl Johnson 
No Adds 

WMGL/Charleston, SC' 
OM/PD: Terry Base 
APDRAD: Belinda Parker 
Iu AL.0REEN 

EN V'SuE 

WBAV/Charlotle' 
PDRAO: Terri Avery 
No Adds 

WVAZ/Chicago, IL' 
DM/PO: Elroy Smith 
APORRO: Armando Rivera 
No Adds 

WZAK/Cleveland, OH' 
OM/PD: Kim Johnson 
MD: Bobby Rush 

1 AL .C11,1 NC YS 

WLXC/Columbia, Sc. 
PD: Doug Williams 

1J 
SHIRLEYKEYS SHI CAESAR 1000TH EVANS 
JEFFREY 0500050 

WWDMIColumbia, SC' 
PO: Mike Love 

KEM 

WAGH/Columbus, GA 
OM: Brian Waters 
PO/APO: Owen Rasheeda 
MD: Ed Lewis 

WRNB/Dayton, OH' 
OM/PD: J.D. Kunes 

AUCA KEYS 

WMXD/Detroit, MI' 
OM: KJ Holiday 
P0: Jamillah Muhammad 
APD: Oneri Stevens 
MD: Sheila Little 

I AEGIS KENS 
AVANT 

WUKS/Fayetleville, NC' 
PD: Gantt Dues 
MO: Calvin Pee 

EN V 0GLIE 

WDZZ/Flint, MI' 
PO: Jerold Jackson 

MICHAEL JACKSON 
SHIRLEY CAESAR (FAITH EVANS 

Stations and their adds listed alphabetically by market 

WFLM/Ft. Pierce, EL' 
OM: Mike James 
PD/MD. Topesak' Bar 

JEFE BRAOSIAW VJILL SCOTI 
8 MICHAEL MCDONALD 
T EN VOGUE 
6 TARRALYN RAMSEY 

ANN NESEE 

WQMG/Greensboro, NC' 
PD/MD: AC Stone 
No Adds 

KMJQ/Houston, TX' 
PD: Carl Conner 
MD: Sam Choice 

ARE F HAN%1. 1N 

WTLCAndianapolis, IN' 
PD: Brian Wallace 
APD/MD: Garth Adams 

MU51N 

WKXI/Jackson, MS' 
OM/PD/MO: Stan Branson 

EN VLY, JE 

WSOL/Jacksonville, EL' 
PD: Mike Williams 
MD: KJ &oola 

I A:CIAKEYS 
OUTNA51 

KMJI(Mansas City, MO' 
PO: Greg Love 
MD: Trey Michaels 
No Adds 

KNEKAatayette, LA' 
PD/MD: Joke KinniO 
30 GERALD LEVERT 
29 KEM 
24 ASHANTI 
19 IMPROMP 2 

1 AVANT 
13 ERYKAH BADU 
'3 MICHAEL JACKSON 
II HEATHER HEADLEY 
8 NELLY eK0LLY ROWLAND 
1 IMAM 

SHIRLE' CAESAR (FAITH EVANS 
EN VOGUE 
R KELLY 

KOKY/Liltle Rock, AR' 
OM: Joe Booker 
PD: Mark Dylan 
MD' Jamal Diaries 

EN 0030E 

KJLH/Los Angeles, CA' 
PD/MD: Aendrae Russell 
No Adds 

WRBV/Macon, GA 
PD/MD: Lisa Charles 

EN VOLLE 

KJMS/Memphis, TN' 
PD: Nate Bell 
APO/MD: Eileen Collier 

3 MUSIO 
VAN HUNT 
AVANT 

WHOT/Miami, FL' 
PO: Derrick Brown 
APDRAD: Karen Vaughn 
No Adds 

WJMR/Milwaukee, WI' 
PD/MD: Lauri Jones 

EWANT 
M;511) 

WMCS/Milwaukee, WI 
SM: Penelope Stewed 
OM: Steve Scott 
PD/MD: Tyrene Jackson 

8 LUTHER VANDROSS 
5 EN VOGUE 

WDLT/Mobile AL' 
PO Steve Cnmbley 
MD: Kalór Balota 
20 MALTEA FRANKLIN 
20 AVANT 
18 WILLIE CLAYTON 
1 PL SIMY RED 
133 AUCA KEYS 
10 JACKSON 

SILK 
SHIRLEY 2005M (FAITH EVANS 
R KELLY 

WOQK/Nashville, TN' 
PD/MD: Derrick Corbett 
No Adds 

WYBC/New Haven, CT' 
OM: Wayne Sdseatdl 
PD: Jaen Castillo 
APO: Angela Malabe 

SHIR' CAESAR (FAITH EVANS 
EN VOGUE 

WYLD/New Orleans, LA' 
OM: Care Bottom 
PD: AI Appleberry 
No Adds 

WRKS/New York, NY' 
OM: John Mullen 
PD: Toye Beasley 
MD: Julie Gustines 
No Adds 

WSVY/Nortolk, VA' 
OM: Daisy Davis 
PD/MD: Heart Attack 
No Adds 

WVKLMorlolk, VA' 
OM: Dick Lamb 
PD/MD: Don London 

AUG, KEYS 

WCFB/Orlando, FL' 
PO' Stew Holbrook 
MD: Joe Davis 

WDAS/Philadelphia, PA' 
OM: Thee Mitchem 
PD' Joe Tamhurro 
AFORAD: Jo Gamble 
N0 Adds 

WFXC/Raleigh, NC' 
PD: Cy Young 
APORAD: Jodi Berry 

FRYKAEI BANE 

WKJS/Richmond, VA' 
OM/PO/MD: Kevin Gardner 
No Adds 

WVBE/Roaneke, VA' 
PD/MD: Walt Ford 

AI iIVFEN 

.'.Ir;1IE 

WLVH/Savannah, GA 
OM: Brad Kelly 
FORD. Gary Young 

I I A`. Mf,NN1F, H.r 

KMJM/St. Louis, MO' 
OM: Chuck Atkins 
PD: Eric Mychaels 
MD: Taylor J 

No Adds 

WIMX/Toledo, OH' 
PD: Roe Love 
MD: Brertll bourne 

MUSIO 
EN VOGUE 
JEFFREY OSBORNE 

WHUR/Washington, DC' 
PD/MD: David A. Dickinson 
No Adds 

WMMJ/Washington, DC' 
P0: Kathy Brown 
MO: Mike Chase 
No Adds 

'Monitored Reporters 

46 Total Reporters 

4 Total Indicator 

www.americanradiohistory.com
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Programmers Review The 
CMA Awards Telecast 
Kudos and brickbats for this year's show 

o, what did you think of the show?" Without doubt, 
that was the most -asked question in country music 
circles for days after the recent Country Music Asso- 
ciation Awards telecast. 

If the phone calls I got after the show 
were any indication, there was as much 
concern from listeners about award re- 

cipients this year as at any time I can 
remember. A number of PDs called to 

say that their listeners were asking the 
morning shows about the voting pro- 
cess and why some folks won and oth- 

ers didn't. I even went on a few morn- 
ing shows to talk to listeners about the 
way things work. 

While it was interesting to hear 
what Country listeners think, I came 
away concerned that there was a wid- 
ening disconnect between the indus- 
try and its fans. That can't be good for 

the format, and it's certainly not good 
for the health of future awards shows. 

To further gauge professional and fan 

sentiment regarding the awards and the 

show, I asked some PDs from around 
the country for their opinions and also 
an overview of what their listeners have 
been saying about the show. 

Before we get to their thoughts, it 
must be pointed out that the ratings 
for this year's show were stellar. The 

37th Annual CMA Awards finished 
third for the week with 20.7 million 
viewers, the CMA show's biggest au- 
dience since 1997. 

Airtime Issues 
In the sprit of full disclosure, I 

should mention that for the last six or 
seven years I have been on 
the CMA's television com- 
mittee. While I can't com- 
ment on the committee's 
discussions, I will try to of- 
fer some insight in re- 
sponse to some of the 
questions raised by this 
week's contributors. 

First up is WMZQ/ 
Washington Asst. PD/ 
MD/afternoon driver Jon 
Anthony, who wasn't exactly en- 
thralled by the show. "Overall, I 

thought it wasn't as exciting as other 
years, especially the first 30 minutes," 
he says. "Perhaps it was the choice of 
awards that were given out first or the 
lack of crowd enthusiasm. 

"Whatever it was, I could've easily 

tuned out early in the show. It need- 
ed more punch and thrills in the first 

hour to convey the best of what we 
have to offer. I cannot fathom a good 
reason why Brooks & Dunn wouldn't 
get airtime to accept yet another Duo 
of the Year award, nor why Dierks 
Bentley was given only 25 seconds to 

sing one of the year's biggest songs." 
Some background on 

these points: First, in an ef- 

fort to fill the show with as 
many performances as 
possible, one major award 
is presented off -camera 
prior to the show. For the 
last couple of years, the 
Vocal Event honor has 
been relegated to off -cam- 

era status. This year, with 
the nominations in that 
category going to some very high -pro- 
file events and people, the decision 
was made to include it in the show. 

The Vocal Duo presentation, which 
had a 99% chance of going to Brooks 

& Dunn for the 11th time in the last 
12 years (and it did), was bumped. I'm 
not saying this was right; I'm just pro- 
viding the background. 

Second, with regard to Dierks, for 

the last few years the show has fea- 
tured "bumpers" - performances 
into spot breaks - which consisted of 
big hits by new artists. They are de- 

signed to put names and 
faces to hits by newcomers 
not honored by nomina- 
tions, but who have cap- 
tured the public's atten- 
tion. 

Time constraints prohib- 

Jon Anthony 

it long versions of these 
songs, especially as the 
CMA strives to pack as 
many star performances 
into the show as possible. 

The vast majority of the 23 or so per- 
formance slots go to those with ma- 
jor -award nominations. 

Offering his thoughts on the show, 
KSNI/Santa Maria, CA PD Tim 
Brown says, "I thought the show was 
great. I made the trip to Music City for 
the festivities. Personally, I don't think 

Dave Shepel 

they can do better than Vince Gill as a 

host. I thought the pacing was great 
with lots of performances and lots of 
laughs. 

"One negative though: I think they 
could have shown Johnny Cash some 
more love. I was a little let down by 
the Cash tribute. It was billed as some 

spectacular event, and in my opinion 
it was somewhat cool. It seems to me 

that, with a Grand Ole Opry House 
full of A -list artists, there would have 
been a more spectacular tribute." 

Sound Quality 
WFMB/Springfield, IL 

PD/afternoon driver Dave 
Shepel enjoyed the show 
as a whole, though he was 
bugged again this year by 
the same old bugaboo that 
always gets to him. "I 

watched the show, and my 
biggest problem with it 
this year is the same prob- 
lem I have with it every 
year," he says. "It's time 

that the show's producers seriously 
consider having the artists lip-synch 
performances. 

"I think it's safe to say that, after all 

this time, they have convinced me 
they have no idea how to produce the 
live performances so they will sound 
good on my end. It is always so em- 

barrassing to think there's a potential 
new radio audience tuned in to hear 
our top performers sing 
off-key. I know much of the 
problem is not talent, but 
technical. 

"Otherwise, they did a 

fine job of set design and 
visually putting our best 
foot forward. Although 
maybe they could do better 
at turning the cue cards." 

Let me hasten to note 
that the show's sound, 
both in the house and on the air, is of 

utmost concern to the CMA board and 
the TV committee. In fact, a couple of 

years ago one of the committee mem- 
bers - a noted producer and label 
executive - personally undertook a 

mission to get to the bottom of the 
sound problems. 

He spent countless hours of his 
own time researching the matter, to 
the point of talking with artists dur- 
ing their rehearsal for the CMA 

Tim Brown 

"After all this time, the CMA has convinced 

me they have no idea how to produce the live 

performances so they will sound good on my 

end." 

Dave Shepel 

Awards show. One of the recommen- 
dations was to place an experienced 
recording engineer in the sound booth 
at the show. 

Unfortunately, even with all of these 

efforts, the broadcast sound is still not 
where it should be. The TV committee 
hasn't had its wrap-up meeting as yet, 

so I'm not sure exactly what was be- 

hind this year's sound woes. 

WXBQ/Tri-Cities, TN -VA OM Bill 
Hagy was quite complimentary about 
the show, saying, "In my 
opinion, it was one of the 
best shows in memory, if 

not the best. Whoever 
packaged the show for TV 

with out -of -format stars is 

to be complimented, as the 
ratings prove this year's 
show was one of the most 
watched in quite some 
time. Of particular note 
were Norah Jones with 
Dolly Parton and Jimmy Buffett with 
Alan Jackson. 

"Plus, it sure looks like country's 
awareness was raised. According to 

the latest Soundscan sales report, Toby 

Keith debuted at No. 1 on the Pop 

chart." 

Bill 

The Listeners Speak 
As for what radio listeners thought, 

Hagy got their opinions firsthand, 
since he attended his station's annual 
CMA Awards party with hundreds of 

them. "Mostly, they agreed with the 
winners, with the exception of the 
Johnny Cash awards," he says. "The 
majority questioned why the CMA 
didn't just honor Johnny with their 
tribute and let it go at that. 

"Our listeners also grumbled over 
the fact that The Dixie Chicks were 

even nominated. I don't 
think that issue will ever 
go away in my market. 
Those things aside, the 
crowd was very much into 
the show and enjoyed it. 

And they love Vince Gill as 
the host of the show." 

Back in Illinois, Shepel 
says of his audience, "The 
day after the show people 
were very upset that 

Johnny Cash won the Single and Al- 

bum of the Year honors. Most every- 
one, myself included, felt good about 
the video award; he deserved that. I 

think the impression was that the oth- 
er awards came because he died more 
than because he deserved them. 

"Many of our listeners were upset 
that Toby Keith didn't win an award. 
Kenny Chesney being shut out was 
also surprising to many. Both have 
sold out shows in our area and creat- 

Hagy 

ed quite a stir. Both have had phenom- 
enal years. 

"I also felt bad for Darryl Worley. 

'Have You Forgotten' became such an 
anthem in America, the patriot in me 

wished he'd won Single or Song of the 

Year. I'd be interested to see where all 

the Johnny Cash votes came from. 
"But as awards shows go, there are 

always surprises, and this one didn't 
let us down that way. It is also fun to 

know in your heart who will win an 
award or two, and Alan 
Jackson and Martina 
McBride provided us with 
that. I am happy for Alan, 

and I am so proud of Mar- 

tina. We've had a void in 

the female category for the 

last couple years, and she 
has stepped it up. She is 

such a great ambassador 
for our format." 

Fan Confusion 
Chiming in with listener insight 

from the West Coast, Brown says, 
"The overwhelming response I re- 

ceived from listeners was that the 
CMA Awards show was great. How- 
ever, I did have about four callers who 
questioned the presence of Kid Rock 

and Sheryl Crow. 
"Now, while I was able to make a 

case for Sheryl, I really didn't have 
much to offer in Kid's defense. 
Though many inside the industry 
know that Kid is a country fan at 
heart, his presence on a country mu- 
sic awards show is a little tough for 

the hard-core country fans to swallow. 
"Hey, some of them are even hav- 

ing some trouble with artists like Ras- 

cal Flatts and Emerson Drive. But, 
then again, people were crying foul 
when Shania showed her belly button 
a few years back. My position on this 
is that artists should be judged on 
their music, not their image." 

Finally, with his take on what fans on 

the East Coast were thinking, Anthony 
says, "The fans were more confused 
than anything else. I'm concerned that 
the CMAs are becoming more like the 

Grammys-totally out of tune with the 

public. Whatever message that the vot- 

ers wanted to send by not nominating 
Shania Twain for Female Vocalist or by 
voting Johnny Cash as Album of the 
Year, it only leaves the mainstream au- 
dience confused and dazed. 

"The CMA Awards show is touted 
as 'country music's biggest night.' 
When we, as voters, don't recognize 
the incredible contributions that Toby 

Keith has made over the past year, 
something's really wrong - and we 
lose a golden chance to connect with 
the audience that's tuned in." 

www.americanradiohistory.com
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Quiet Consistency 
Mark Wills is not just 'the ballad guy' 

eserved or not, Mark Wills has a reputation he just 
can't shake. Known far and wide as a balladeer, Wills 
planned to change his tactics with the uptempo title 
track from his new album, And the Crowd Goes Wild. 
But a funny thing happened on the way to career 
makeover: The single, the first from the album, stalled 
in the 20s. 

Wills most recent hit, the nostalgic 
novelty "19 Somethin'," reached No. 
1 in these pages 10 months ago. His 
first success, 1996's young -love story 
"Jacob's Ladder," was a midtempo 
song. Everything in between, howev- 
er, served to typecast him as a singer 
of all that is serious and emotionally 
intense. Of course those songs - "I 

Do (Cherish You)," "Don't Laugh at 
Me" and "Wish You Were Here" - 
have also been huge, career -propel- 
ling hits. And the followup to "And 
the Crowd Goes Wild," "That's a 

Woman," seems to be following the 
same path. (Yes, it's a ballad.) 

Identity crisis aside, Wills has qui- 
etly assembled a body of work wor- 
thy of much more attention than it has 
received, and his new album is the 
best and most consistent of his career. 

R&R: Did you have a plan for this al- 

bum before you started recording? 

MW: I had my theory, but you nev- 
er know. A lot of that depends on the 
songs. This being my first time co -pro- 
ducing, I wanted to find the best songs 
and make the best record I could. 

Mark Wills 

Chris Lindsey and I had a game plan 
of making it sound different from any- 
thing I've done in the past. 

R&R: Was the process what you ex- 

pected? 

MW: It definitely took some twists 
and turns. If you'd told me a year ago 
I was going to record a song like "Sun- 
tan," "Married in Mexico" or "And the 
Crowd Goes Wild," I would have said, 
"I don't know, man." You have to step 
hack, remove yourself from it and de - 

SMASHING GLASS The SOURCE Foundation Awards were recently 

presented to 10 pioneering women in the music industry. The Let's Hear It for 

the Girls ceremony was co -hosted by Brenda Lee, Devon O'Day and Charlie 

Monk. More than 200 luminaries turned out to honor Lorene Allen, Harrianne 

Condra, Polly Roper Edenton, Cecile Light, Emily Mitchell and Charlotte 

Lowther. Posthumously honored were Joyce Bush, Maggie Cavender, Mary 

Lynch Jarvis and Irene Stanton. Pictured (1-r) are Mitchell, Allen, Nashville 

Mayor Bill Purcell, Lowther, Condra, Edenton and Light. SOURCE is a decade - 

old organization of female music -industry executives. 

cide if something represents you well 
as a singer, as an artist, as a person. 

R&R: "And the Crowd Goes Wild" 

strikes me as one of those singles that's 
either really going to work or really not 

going to work. 

MW: I'm not sure about that song 
being the first single off a new album, 
but I also felt the timing was right. For 
whatever reason, it didn't fly. I could 
delve into personal theories behind 
that, but that's just pointing fingers. A 

lot of stations made their own ver- 
sions of the song, and they worked 
great. That was my original theory: 
Make it your own and have fun with 
it. That message got lost somewhere 
in translation. 

R&R: You're a pretty funny guy. Was 

there concern about always seeming so se- 

rious? 

MW: It didn't start out that way, 
but it took one of those turns. Every- 
body started saying, "This is what 
works for you, so this is what we'll 
do." You just reach a point where you 
put your foot down and say, "Hell, no. 
We're not going to do this anymore." 

R&R: And yet the new album has sev- 

eral strongly emotional ballads. Do you 

look for those kinds of songs? 

MW: A lot of times they just find 
me. Music is all about emotion, and I 

can't say I'd go back and change any- 
thing given the chance. 

R&R: Have you been out to radio with 

this project? 

MW: We didn't do a radio tour be- 

cause we saw so many people this 
summer. I've always had an open 
door for radio at every opportunity: 
CRS, CMA, ACM. A lot of artists do 
that initial radio tour, have some suc- 
cess and get too busy for radio. I'm not 
saying there's no room for me to im- 

prove, but I feel strongly that we've 
maintained a good relationship. 

R&R: It sounds like you're saying con- 

sistency is more important. 

MW: I truly believe that. If you are 
consistent with people and how you 
support them, they'll show you that 
support in return. That outweighs fly- 

ing in and seeing somebody for an 
hour and going somewhere else. A 

long-term relationship is a lot better 
than a quickie. 

R&R: Is there an analogy there to your 

career? 

MW: There are a lot of talented peo- 
ple out there, and I've been very for- 

tunate to get to do what I love for a 

living. Since 1996 we've maintained 
those relationships and stuck to our 
guns trying to make good music. 

Not A Pretty Picture 
CRB Fall Forum recap 
"We're having a great year," said Clear Channel Enter- 
tainment Nashville President Brian O'Connell at this 
year's CRB Fall Forum. 'The country music touring busi- 
ness is rocking, thank you very much. And don't tell any- 
body." 

O'Connell's remarks were the brightest light in a gloomy two-hour 
assessment of the country business. The Country Radio Broadcasters' 
third annual event, held Nov. 4 in Nashville, was titled "Follow the 

Money: An Economic Snapshot of Radio, Record Labels, Touring and 
Publishing." 

Country's touring success stories, according to O'Connell, were 

achieved through consistent hard work and creativity. He pointed to 

Kenny Chesney, Toby Keith, Brooks & Dunn and the recently extended 

Alabama farewell tour as examples. 
'The Chicks sold a million tickets in one day," he marveled. A 

bubble -blowing goat featured on Brooks & Dunn's Neon Circus tour 

and $1,000 seats to Alabama were cited as examples of risky ideas 

that worked. 

In contrast to the freewheeling entertainment championed by 

O'Connell, RCA Label Group Chairman Joe Galante fretted about a 

record and publishing community that "celebrates sameness." His 

PowerPoint presentation detailed the precipitous drop in album sales, 
noting that over the final nine weeks of 2003, country needs to sell 

17% more than in the same time period last year to break even. 
Explaining the challenge labels face, Galante pointed out that the 

current rate of 1.5 singles per artist per year is a drop from 2.5 in 1992. 

Breaking new artists has become very difficult, he said, with average 

unit sales per new act dropping from 900,000 in 1996 to roughly 

100,000 today. The loss of 1,000 retail outlets, competition from DVDs 

and other entertainment and the sale of 18 million CD burners in one 

year have all contributed to the problem. 

Galante also had some criticism for the labels, decrying the 

increasing number of releases in the face of declining sales. "As an 

industry, we haven't practiced birth control," he said. He also ex- 

pressed frustration at the push for chart success without correspond- 

ing sales. "No. 1 doesn't mean anything to me," he said. 'We're 
sending the wrong signal." 

Stay Relevant 
Former Warner/Chappell Exec. VP/GM Tim Wipperman present- 

ed a nuts -and -bolts overview of the publishing industry, pointing out 

that reduced record sales have shaved publishers' margins. Additional- 

ly, slower charts have "cut in half the number of writers a publisher can 

support," he said. 

Radio's representative on the panel was Clear Channel Plains/NW 

Regional VP Mick Anselmo, who oversees 50 stations in Minnesota 

and the Dakotas. His presentation was titled "How Do Radio Stations 

Really Work?" and covered elemental aspects including dayparts, 

departments and inventory. He urged Country to stay relevant and 

noted that "most successful Country stations have a GM or regional 

who lives and loves the format." 
Echoing an earlier assertion by Galante, Anselmo said the key to 

resurgence is stronger music. "When the music gets better, there will 

be more Country radio stations on the air, and they won't be boring 

ones playing a lot of gold music." 

SURVEY SAYS Panelists at the CRB's third annual Fall Forum were (l -r) 

Clear Channel Radio's Mick Anselmo, Clear Channel Entertainment's Brian 

O'Connell, former publishing executive Tim Wipperman, RLG's Joe Galante and 

Westwood One's Charlie Cook, who moderated. 

www.americanradiohistory.com



"Is there anybody 
left in Nashville 

tonight?" 
-Vince Gill 

Commenting cn a I the guests that participated 

in the After MidNite 10th Anniversary Broadcast. 

BLAIR 
GARNER 
C:ngratulations to Blair for the 
party he started 10 years ago... 

there's no end in sight. 

And a special thanks 
to all of those who helped us 

celebrate one of the biggest nights 
Jf the ..'ear in Country Music 

Join tie .arty. Call 8318.377.5300 
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COUNTRY TOP 50 1.4 
L L2 

November 21, 2003 
TOTAL 

ARTIST TITLE LABEL(S) POINTS 

TOBY KEITH I Love This Bar (DreamWorks) 15648 

RASCAL FLATTS I Melt (Lyric Street) 13065 

PAT GREEN Wave On Wave (Republic/Universal South) 12534 

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 11677 

GEORGE STRAIT Cowboys Like Us (MCA) 11050 

MONTGOMERY GENTRY Hell Yeah (Columbia) 10375 

KENNY CHESNEY There Goes My Life (BNA) 10233 

CHRIS CAGLE Chicks Dig It (Capitol) 9520 

LONESTAR Walking In Memphis (BNA) 9063 

BROOKS & DUNN You Can't Take The Honky Tank... (Arista) 8836 

RODNEY ATKINS Honesty (Write Me A List) (Curb) 7433 

TRACY BYRD Drinkin' Bone (RCA) 7107 

RUSHLOW I Can't Be Your Friend (Lyric Street) 6443 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 6196 

JO DEE MESSINA I Wish (Curb) 6065 

TERRI CLARK I Wanna Do It All (Mercury) 5924 

DIAMOND RIO Wrinkles (Arista) 5792 

SHERRIE AUSTIN Streets Of Heaven (C4/BBR/ 5630 

REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 5171 

BRAD PAISLEY Little Moments (Arista) 4950 

TIM MCGRAW Watch The Wind Blow By (Curb) 4849 

SCOTTY EMERICK I Can't Take You Anywhere (DreamWorks) 4269 

ALAN JACKSON Remember When (Arista) 4240 

JOSH TURNER Long Black Train (MCA) 3838 

JIMMY WAYNE I Love You This Much (DreamWorks) 3814 

TRACE ADKINS Hot Mama (Capitol) 3543 

SARA EVANS Perfect (RCA) 3456 

CRAIG MORGAN Every Friday Afternoon (BBR( 2949 

CLINT BLACK Spend My Time (Equity Music Group) 2790 

JOE NICHOLS Cool To Be A Fool (Universal South) 2738 

KELLIE COFFEY Texas Plates (BNA) 2383 

BLUE COUNTY Good Little Girls (Asylum/Curb) 2289 

BUDDY JEWELL Sweet Southern Comfort (Columbia) 2019 

TOBY KEITH American Soldier (DreamWorks) 1722 

DIERKS BENTLEY My Last Name (Capitol) 1515 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 1498 

BRIAN MCCOMAS You're In My Head (Lyric Street) 1439 

WYNONNA Heaven Help Me (Asylum/Curb) 1406 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope/Mercury) 1399 

RYAN TYLER Run, Run, Run (Arista/ 1369 

JAMES OTTO Days Of Our Lives (Mercury) 1085 

GARY ALLAN Songs About Rain (MCA) 1031 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 1002 

VINCE GILL Young Man's Town (MCA) 1000 

KENNY ROGERS Handprints On The Wall (Dreamcatcher) 798 

KEVIN DENNEY A Year At A Time (Lyric Street) 706 

PATTY LOVELESS On Your Way Home (Epic) 669 

BILLY DEAN I'm In Love With You (View2) 603 

REBECCA LYNN HOWARD I Need A Vacation (MCA) 484 

AMANDA WILKINSON Gone From Love Too Long (Universal South) 448 

+b 

POINTS 

TOTAL 

PLAYS 

+6 

PLAYS 

TOT.AUD. 

(00) 

d. AUD. 

(00) 

WEEKS 

ON 

TOTAL 

ADDS 

115 4980 -11 456138 2692 14 11510 

-160 4284 -69 380433 1101 21 11510 

1272 4127 +388 343674 37681 27 11510 

-1514 3694 -573 365039 -26508 24 11510 

489 3653 +172 305993 19252 17 11410 

956 3461 +373 270876 25007 19 11410 

1048 3208 +342 295810 33799 6 11510 

928 3309 +342 251673 14668 22 11410 

817 2859 +230 244007 13880 16 11411 

518 2817 +148 252495 16833 10 11510 

433 2469 +136 193322 11177 23 11110 

449 2407 +149 188889 22262 17 11211 

-180 2226 .36 167550 -12002 29 11010 

760 1926 +298 166170 13743 7 10814 

547 1949 +126 159647 13687 19 10711 

905 1846 +274 151210 24230 13 104110 

219 2011 +98 150446 4827 18 10713 

-185 2009 -40 146004 -6981 24 10211 

-855 1741 -297 126043 -23224 13 11110 

576 1588 +183 132617 17035 11 10214 

1245 1489 +361 140468 30574 5 101112 

213 1367 +64 102726 6864 19 9711 

1325 1312 +436 117545 33193 4 98112 

258 1333 +50 87248 3357 24 9214 

249 1275 +97 102430 6448 14 9711 

641 1176 +205 85474 12637 10 8516 

253 1027 +86 91572 3841 11 8815 

113 938 +16 74478 4731 16 8211 

374 879 +109 65447 12122 5 8715 

69 753 +47 64567 2794 11 7314 

469 716 +134 51320 10902 8 7114 

217 762 +18 55151 2966 6 7212 

241 744 +67 48017 4707 5 9119 

691 483 +233 61479 27217 2 20112 

166 483 +19 36851 3368 5 5914 

964 479 +310 44577 25827 2 71138 

99 505 +20 27118 1107 6 6013 

-172 497 -27 30805 -4085 10 4910 

287 447 +158 38371 3744 5 2513 

.302 386 -137 30175 -6499 13 5510 

138 413 +39 21236 2835 8 5315 

386 292 +75 30589 11831 2 43119 

219 337 +84 20331 114 4 4114 

-34 325 -42 21579 -2795 6 4411 

63 348 +18 17630 161 6 4514 

28 301 +8 12527 -186 5 4211 

128 272 +49 13482 1956 3 4814 

15 222 -14 13781 -935 9 2511 

62 211 +20 8404 1968 1 3210 

64 126 +11 9976 425 1 2010 

115 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 

of 11/9-11/15. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger 

increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of 

new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points 

lists the songs with the greatest week -to -week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average 

Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with 

permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. 

Most Added® 
www.rradds.com 
ARTIST TITLE LABELIS, ADDS 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 38 

GARY ALLAN Songs About Rain (MCA) 19 

TIM MCGRAW Watch The Wind Blow By (Curb) 12 

ALAN JACKSON Remember When (Arista) 12 

TOBY KEITH American Soldier (DreamWorks) 12 

MARK WILLS That's A Woman (Mercury) 11 

TERRI CLARK I Wanna Do It All (Mercury) 10 

BUDDY JEWELL Sweet Southern Comfort (Columbia) 9 

LEANN RIMES This Love (Curb) 9 

TRACE ADKINS Hot Mama (Capitol) 6 

Most 
Increased Points 
ARTIST TITLE LABELiS) 

TOTAL 

POINT 
INCREASE 

ALAN JACKSON Remember When (Arista) +1325 

PAT GREEN Wave On Wave (Republic/Universal South) +1272 

TIM MCGRAW Watch The Wind Blow By (Curb) + 1245 

KENNY CHESNEY There Goes My Life (BNA) + 1048 

MONTGOMERY GENTRY Hell Yeah (Columbia) +956 

CHRIS CAGLE Chicks Dig It (Capitol) +928 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) +912 

TERRI CLARK I Wanna Do It All (Mercury) +905 

LONESTAR Walking In Memphis (BNA) +817 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) +760 

Most 
Increased Plays 
ARTIST TITLE L4BEL,S) 

TOTAL 

PLAY 

INCREASE 

ALAN JACKSON Remember When (Arista) +436 

PAT GREEN Wave On Wave (Republic/Universal South) +388 

MONTGOMERY GENTRY Hell Yeah (Columbia) +373 

TIM MCGRAW Watch The Wind Blow By (Curb) +361 

KENNY CHESNEY There Goes My Life (BNA) +342 

CHRIS CAGLE Chicks Dig It (Capitol) +342 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) +310 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) +298 

TERRI CLARK I Wanna Do It All (Mercury) +274 

TOBY KEITH American Soldier (DreamWorks) +233 

Breakers 
KELLIE COFFEY 

Texas Plates (BNA) 

4 Adds Moves 33.31 

MARTINA MCBRIDE 

In My Daughter's Eyes (RCA) 

38 Adds Moves 49-36 

Songs ranked by total plays 

Detailed station playlists for all R&R 

reporters are available on the web at 
www.radioandrecords.com. 

rrA ,.... roi 0 - , ip ic - a 
,i) so. ..:.. ... . ... 

The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President X 
Programming Services tir 

Call us and we'll make it EASY for you to switch. 
Sates: 1-800-870-0033 it Support: 501-821-1123 

Download a free trial version at www.powergold.com 
info@powergold.com 
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R&R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 

-AST 
VlEEK 

1 1 

3 

2 3 

4 

6 0 
7 0 
8 

9 0 
11 Q 
14 

13 

10 12 

15 0 
16 0 
12 15 

17 0 
19 

18 0 
20 0 
21 

23 

26 

22 

24 

25 

27 

29 

31 

30 

32 

33 0 
34 

37 

35 

50 ® 
46 

38 37 

40 

36 39 

41 

39 41 

42 

44 

43 

45 

¡Debut> 

47 

49 

¡Debut> CD 
(Debut> ED 

ARTIST TITLE LABEL(S) 

TOBY KEITH I Love This Bar (DreamWorks) 

PAT GREEN Wave On Wave (Republic/Universal South) 

RASCAL FLATTS I Melt (Lyric Street) 

GEORGE STRAIT Cowboys Like Us (MCA) 

CHRIS CAGLE Chicks Dig It (Capitol) 

MONTGOMERY GENTRY Hell Yeah (Columbia) 

BROOKS & DUNN You Can't Take The Honky Tank... (Arista) 

LONESTAR Walking In Memphis (BNA) 

KENNY CHESNEY There Goes My Life (BNA) 

TRACY BYRD Drinkin' Bone (RCA) 

SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 

REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 

DIAMOND RIO Wrinkles (Arista) 

RODNEY ATKINS Honesty (Write Me A List) (Curb) 

RUSHLOW I Can't Be Your Friend (Lyric Street) 

BRAD PAISLEY Little Moments (Arista) 

ALAN JACKSON Remember When (Arista) 

JO DEE MESSINA I Wish (Curb) 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 

TERRI CLARK I Wanna Do It All (Mercury) 

TRACE ADKINS Hot Mama (Capitol) 

TIM MCGRAW Watch The Wind Blow By (Curb) 

JOSH TURNER Long Black Train (MCA) 

JIMMY WAYNE I Love You This Much (DreamWorks) 

SCOTTY EMERICK I Can't Take You Anywhere (Dream Works) 

SARA EVANS Perfect (RCA) 

JOE NICHOLS Cool To Be A Fool (Universal South) 

BUDDY JEWELL Sweet Southern Comfort (Columbia) 

CRAIG MORGAN Every Friday Afternoon (BBR) 

BLUE COUNTY Good Little Girls (Asylum/Curb) 

BRIAN MCCOMAS You're In My Head (Lyric Street) 

KELLIE COFFEY Texas Plates (BNA) 

DIERKS BENTLEY My Last Name (Capitol) 

CLINT BLACK Spend My Time (Equity Music Group) 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

GARY ALLAN Songs About Rain (MCA) 

VINCE GILL Young Man's Town (MCA) 

KENNY ROGERS Handprints On The Wall (Dreamcatcher) 

RYAN TYLER Run, Run, Run (Arista) 

TRACY LAWRENCE Paint Me A Birmingham (Dream Works) 

WYNONNA Heaven Help Me (Asylum/Curb) 

KEVIN DENNEY A Year At A Time (Lyric Street) 

JAMES OTTO Days Of Our Lives (Mercury) 

REBECCA LYNN HOWARD I Need A Vacation (MCA) 

PATTY LOVELESS On Your Way Home (Epic) 

TOBY KEITH American Soldier (Dream Works) 

LORRIE MORGAN Do You Still Want To Buy Me... (Image/Quarterback) 

BILLY DEAN I'm In Love With You (Uiew2) 

MARK WILLS That's A Woman (Mercury) 

SONYA ISAACS No Regrets, Yet (Lyric Street) 

TOTAL +/- 

POINTS POINTS 

TOTAL TOT.AUD. .1- AUD. WEEKS TOTAL 

PLAYS PLAYS (00) (00) ON ADDS 

5911 -97 4328 -88 124793 -1614 14 11210 

5598 62 4164 +61 115593 1563 25 11110 

5587 -72 4097 -64 116396 -1585 21 11010 

5412 109 3973 +67 112441 3311 16 11110 

5118 253 3787 +186 107628 6223 22 11110 

4602 392 3403 +274 96457 8181 18 10710 

4256 280 3134 +211 88721 5845 11 11011 

4023 116 3055 +84 82959 3721 17 10710 

3986 499 2944 +383 84485 10683 6 10812 

3515 209 2593 +163 72777 4405 16 10610 

3412 45 2548 +22 71091 1590 22 10411 

3383 -374 2472 -305 69602 -7778 13 10710 

3320 83 2463 +64 68247 1670 19 10910 

3271 204 2464 +153 67615 3104 21 10612 

3126 -313 2336 -219 63944 -5409 29 10010 

2938 140 2131 +93 61810 2940 12 10714 

2819 438 2114 +310 58907 10166 4 10711 

2695 70 1980 +9 57772 1987 18 9110 

2667 318 2023 +237 56652 6905 7 10416 

2539 233 1916 +181 54052 4789 13 9611 

2390 288 1729 +193 50354 5556 11 9512 

2214 424 1725 +318 46294 9527 5 98111 

2201 93 1592 +69 46860 1993 20 8013 

2160 137 1615 +97 44696 2428 14 9012 

2159 217 1610 +145 44312 4014 19 9014 

1900 172 1403 +121 38194 3827 10 9116 

1578 109 1266 +101 31100 1260 11 7516 

1472 217 1063 +160 30649 4647 6 8113 

1432 87 1036 +27 29392 2549 16 7614 

1198 74 902 +51 25037 1690 7 6816 

899 12 643 +23 20128 -162 9 5110 

881 64 717 +45 17342 1662 8 6313 

875 150 706 +127 17755 3060 5 5817 

844 80 642 +80 17778 1229 5 5618 

758 561 618 +459 14839 10275 2 75151 

738 479 582 +328 15184 8873 2 55129 

624 8 502 -3 12729 -512 8 4211 

566 52 453 +40 10347 992 6 3712 

555 -173 367 -155 13123 -3378 13 3311 

528 30 386 +16 11070 636 5 3111 

511 -28 384 -27 11867 -512 8 3510 

492 20 375 +20 10138 306 6 3210 

434 27 355 +16 8992 358 7 3312 

424 9 327 +22 9272 142 5 2912 

416 97 328 +65 8118 1715 3 3313 

340 285 267 +222 7080 5350 1 19115 

330 26 273 +27 5764 387 3 2612 

272 25 233 +20 5633 481 4 1611 

265 68 224 +52 5192 1099 1 2218 

240 49 168 +49 5130 595 1 1612 

112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 11/9 - Saturday 11/15. 

© 2003 Radio & Records. 

Most Added' 
www.rrindicator. com 
ARTIST TITLE LABEL(S) ADDS 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 51 

GARY ALLAN Songs About Rain (MCA) 29 

TOBY KEITH American Soldier (DreamWorks) 15 

TIM MCGRAW Watch The Wind Blow By (Curb) 11 

CLINT BLACK Spend My Time (Equity Music Group) 8 

MARK WILLS That's A Woman (Mercury) 8 

LEANN RIMES This Love (Curb) 8 

DIERKS BENTLEY My Last Name (Capitol) 7 

Most 
Increased Points 
ARTIST TITLE LABEL(S, 

TOTAL 
POINT 

INCREASE 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) +549 

KENNY CHESNEY There Goes My Life (BNA) +499 

ALAN JACKSON Remember When (Arista) +438 

GARY ALLAN Songs About Rain (MCA) +435 

TIM MCGRAW Watch The Wind Blow By (Curb) +424 

MONTGOMERY GENTRY Hell Yeah (Columbia) +392 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) +318 

TRACE ADKINS Hot Mama (Capitol) +288 

BROOKS & DUNN You Can't Take The Hanky Took... (Arista) +280 

TOBY KEITH American Soldier (Dream Works) +270 

Most 
Increased Plays 
ARTIST TITLE LABELS) 

TOTAL 
PLAY 

INCREASE 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) +459 

KENNY CHESNEY There Goes My Life (BNA) +383 

GARY ALLAN Songs About Rain (MCA) +328 

TIM MCGRAW Watch The Wind Blow By (Curb) +318 

ALAN JACKSON Remember When (Arista) +310 

MONTGOMERY GENTRY Hell Yeah (Columbia) +274 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) +237 

TOBY KEITH American Soldier (Dream Works) +222 

BROOKS & DUNN You Can't Take The Honky Took... (Arista) +211 

TRACE ADKINS Hot Mama (Capitol) +193 

EXPOS 
NEW PRODUCTS AYAMABiP! CAIL TOM FORA CAflllaßt 

YOURSELF 
EventTape 
8unchaBanners' 
FlashBags' 
BumperStíckers 
Ponchos 
KeyTags 
StadíumCups 

FirstFlash! 
6528 Constitution Drive 

fert Went ieam 46804 
Far (260}A88-8Ì88 
IMailhetaSd.Com 

1400-21 FLASH - 

1-ßt8-lit74 
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COUNTRY CALLOUT AMERICA® BY 'AR llseve 
® EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES November 21, 2003 
Callout Americas, song selection is based on the top 35 titles from the R&R Country chart for the airplay week of October 27 -November 2. 

ARTIST Title (Label) LIKE A LOT 

TOTAL 

POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN 

TOBY KEITH I Love This Bar (Dream Works) 40.3% 80.8% 13.3% 98.0% 3.0% 1.0% 

SHERRIE AUSTIN Streets Of Heaven (C4/BB10 35.8% 74.3% 12.5% 96.8% 7.8% 2.3% 

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 32.5% 76.0% 16.3% 98.8% 5.3% 1.3% 

PAT GREEN Wave On Wave (Republic/Universal South) 30.8% 73.0% 18.3% 95.8% 2.5% 2.0% 

TRACY BYRD Drinkin' Bone (RCA) 29.8% 70.3% 18.0% 97.0% 6.5% 2.3% 

RASCAL FLATTS I Melt (Lyric Street) 29.8% 70.0% 18.0% 97.8% 6.3% 3.5% 

JIMMY WAYNE I Love You This Much (Dream Works) 28.5% 74.5% 16.3% 96.8% 4.5% 1.5% 

TERRI CLARK I Wanna Do It All (Mercury) 27.5% 70.0% 17.3% 95.5% 7.0% 1.3% 

SCOTTY EMERICK I Can't Take You Anywhere (DreamWorks) 27.5% 67.3% 20.8% 94.5% 5.8% 0.8% 

REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 27.0% 71.3% 22.3% 99.0% 2.3% 3.3% 

GEORGE STRAIT Cowboys Like Us (MCA) 27.0% 68.3% 21.5% 98.5% 8.5% 0.3% 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 25.8% 61.3% 22.5% 92.8% 7.5% 1.5% 

BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 25.5% 66.8% 19.5% 96.3% 6.3% 3.8% 

JOSH TURNER Long Black Train (MCA) 24.8% 61.8% 20.3% 92.5% 10.0% 0.5% 

LONESTAR Walking In Memphis (BNA) 24.8% 69.0% 19.0% 98.8% 5.5% 5.3% 

MONTGOMERY GENTRY Hell Yeah (Columbia) 24.3% 67.3% 17.3% 98.0% 10.3% 3.3% 

RODNEY ATKINS Honesty (Write Me A List) (Curb) 24.0% 66.3% 20.3% 95.3% 7.8% 1.0% 

KELLIE COFFEY Texas Plates (BNA) 23.0% 60.8% 26.8% 94.3% 6.0% 0.8% 

JOE NICHOLS Cool To Be A Fool (Universal South) 22.8% 62.0% 20.8% 89.3% 6.0% 0.5% 

CHRIS CAGLE Chicks Dig It (Capitol) 22.5% 67.0% 21.5% 96.8% 4.5% 3.8% 

ALAN JACKSON Remember When (Arista) 22.5% 60.5% 15.0% 82.0% 4.5% 2.0% 

BRAD PAISLEY Little Moments (Arista) 22.3% 57.3% 24.5% 91.5% 7.0% 2.8% 

DIAMOND RIO Wrinkles (Arista) 22.0% 66.8% 18.3% 94.3% 7.0% 2.3% 

BUDDY JEWELL Sweet Southern Comfort (Columbia) 21.5% 52.0% 25.3% 81.5% 3.5% 0.8% 

RUSHLOW I Can't Be Your Friend (Lyric Street) 21.0% 63.8% 24.8% 96.5% 5.0% 3.0% 

TRACE ADKINS Hot Mama (Capitol) 21.0% 56.0% 25.5% 91.5% 9.0% 1.0% 

CRAIG MORGAN Every Friday Afternoon (BBR) 20.5% 70.0% 21.3% 96.8% 3.8% 1.8% 

SARA EVANS Perfect (RCA) 20.5% 63.0% 22.5% 92.3% 6.0% 0.8% 

BROOKS & DUNN You Can't Take The Honky Tonk Out Of The Girl (Arista) 19.8% 64.5% 23.0% 95.8% 7.5% 0.8% 

TIM MCGRAW Watch The Wind Blow By (Curb) 18.8% 52.0% 23.3% 81.8% 6.5% 0.0% 

JO DEE MESSINA I Wish (Curb) 18.3% 60.0% 26.0% 92.5% 5.3% 1.3% 

BLUE COUNTY Good Little Girls (Asylum/Curb) 17.5% 53.5% 24.8% 87.3% 8.3% 0.8% 

RYAN TYLER Run, Run, Run (Arista) 17.0% 52.5% 31.0% 89.8% 5.8% 0.5% 

CLINT BLACK Spend My Time (Equity Music Group) 14.8% 54.5% 23.8% 86.8% 7.0% 1.5% 

KENNY CHESNEY There Goes My Life (BNA) 13.8% 49.0% 34.0% 91.3% 7.5% 0.8% 

CALLOUT AMERICA® 

HOT SCORES 

assroord of the Week: Loba. 
Question of the Week: On a scale of 
one to five - with one meaning you 
didn't like the show at all and five 
meaning you really liked it - how 
would you rate the CMA Awards 
show? 

Total 
Did not watch: 35% 

Really liked show: 20"i, 

Liked show: 32% 

It was OK: 7°t, 

Did not like show: 6"t, 

Pl 
Did not watch: l5 
Really liked show: 26% 

Liked show: 43% 

It was OK: 9"4. 

Did not like show: 7% 

P2 

Did not watch: 80°4, 

Really liked show: 5% 

Liked show: 8' ° 

It was OK: 2% 

Did not like show: 5% 

Male 
Did not watch: 37% 

Really liked show: 24% 

Liked show: 30`% 

It was OK: 5°t, 

Did not like show: 4°-ó 

Female 
Did not watch: 34% 

Really liked show: 16% 

Liked show: 35% 

It was OK: 8% 

Did not like show: 7'iß 

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) I Like It A Lot, In Fact It's One Of My 
Favorites b) I Like It c) It's Okay..Just So -So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio f) I Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country 
airplay chart. The sample is composed of 400 25 -54 -year -old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 

1/3rd each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. 
NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, 
SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne. IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston -Galveston, 
Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside -San Bernardino, Boise, Denver, Monterey -Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing 
Research Inc.. 
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COUNTRY REPORTERS . 
November 21, 2003 RAER 47 

KEAN/Abilene, TX 

OM: James Cameron 

PD/MD: Rudy Fernandez 

APD: Shay Hill 

WOMX/Akron, OH' 
0M/PD: Kevin Mason 

APD: Ken Steel 
IL1NE5'AR 
I BUOPAIBFr 

WGNA/Albany, NY' 
PD: Bun Brindle 

MD: Bill Earley 
1 GARY ALLAN 

1 CAROL., DAWN JOHNSON 

KBOI/Albuquerque, NM' 
PD: Tommy Carrera 

MD: Sammy Cruise 
MAATINA NA 'El, 

KRST/Albuquerque, NM' 
PO: John Richards 

MD: Paul Bailey 
1 SHERYL CROW 

[ORRIS MORGAN 

KRRV/Alexandria, LA 

OM: Scott Bryant 

PD/APD/MD: Steve Casey 
MANIA NAIN 

WCTO/Allentown, PA' 
PD: Dave Russell 

APD/MD: Sam Malone 
M.OLTINA MCRR.EE 

;,.NIA DÌ,011. 

KGNC/Amarillo, TX 

OM: Dan Gorman 

PD: Tim Butler 

APD/MD: Patrick Clark 
10 PATTY.^VEIEGS 
10 YAP, TINA MIES -LE 

KBRJ/Anchorage, AK 

PD: Matt Valley 
6 TOBY KEITH 

MARINA MCBRIDE 

WWWW/Ann Arbor, MI 
PO: Barry Maint 
MD: Tom Baker 

No Adds 

WNCY/Appleton, WI 

OM: Jett McCarthy 

PD: Randy Shannon 

MD: Marci Braun 

MA' " GA MLPRIE'E 

WKSF/Asheville. NC 

SM: Diane Augram 

PD: Jeff Davis 

MD: Anmd F 
Woods 

10 SCO EMER ECK 

MARTINA MCBEIDE 

JOSH TURNER 

SHERRIE AUSTIN 

ROONEY ATKINS 

WKHX/Atlanta, GA' 

OM/PD: Mark Richards 

MO: Johnny Gray 
6 JOE 0411 . 

3 MARINA MCBRIDE 

2 SARA FLANS 

WPUR/Atlantic City. NJ 

PD/MD: Joe Kelly 

LUNAR" 

WKXC/Augusta. GA 

PD: T Gentry 

MD: Zach Taylor 
1 BLUE COUNTY 

I NELLIE COMO 
GARY ALLAN 

KASE/Austin, TX' 
OM/PD: Jason Kane 

APORAD: Bob Pickett 
5 TERRI CLARK 

5 JOSH TURNER 

KUZZ/Bakersfield, CA' 
PD: Evan Bridwell 

MD: Adam Jeunes 
1 MAO.' 

MILS 1 MARK MILLS 

WPOC/Baltimore, MD' 
PD: Soon Lindy 

MD: Michael J. Eon 
No Adds 

WYNKBaIon Rouge. LA' 
OM: Bob Murphy 

PD: Paul Orr 

APD/MD: Austin James 
2 ALAN JACKSON 

GARE ALLAN 
MARTINA MCBRIDE 

WYPY/Baton Rouge, LA` 

OM/PD: Randy Chase 

MO: Jay Bernard 
A MAP ENA MCBRIDE 

1.114 RAMI O 

KYKR/Beaumont, TX 

PD/MD: Mickey Ashworth 
O SARA EVANS 

SNEML CROW 

WJLS/Beckley, WV 

OM: Mark Reid 

PD/WID: Dave Willis 

M. '1L .i*ii MCBRIDE 
11 GAFY ALLAN 

WKNN/Biloxi, MS 

OM: Walter Brown 

PD: Kipp Greygory 
AAA `AAA 

1 ALAN MCA 

WZKX/Biloxi, MS 

PD: Bryan Rhodes 

MD: Gwen Wilson 
2 PATTY LOVELESS 

2 CLINT BLACK 
1 BUDDY JEWELL 

WHWKBinghamton. NY 

OM: Bob Adams 

PDJAPOMID: Ed Walker 

12 01-1.22DAP PEE 

10 REBECCAnNNIN1WARD 

WDXB/Birmingham, AL' 
PD: Tom Hanrahan 

MD: JayEVANS Cnrze 
SARA 

WZZK/Birmingham, AL' 
PD/MD: Brian Driver 

2 SCOTTY EMERICK 

WPSK/Blacksburg, VA 

OM/PD: Scott Stevens 

MD: Sean Sumner 
14 GARY ALLAN 

4 KENNY ROGERS 
14 MARTINA MCBRIDE 

WBWN/Bloomington. IL 

OM/PD: Dan Westhoff 

APD MID: Buck Stevens 

WHIO(/Bluefield, WV 

OM/PD/MD: Baue Crosier 
20 MARIN' 1 
10 SOME, -L.: 
10 BRAD PASL BLACK: 

5 GLINT BLACK 

5 SLAVA ISUCS 
5 LEANN RIMES 

KIZNBoise, ID 

OM/PD: Rich Summers 

APD/MD: Spencer Burke 
6 MARTINA MCBRIDE 

GARY ALLAN 

KOFCBoise, ID 

PO: Lance Tidwell 
18 BRAD PAISLEY 

1 BL UE COUNTY 

WKLB/Boston, MA' 
PD: Mike Brophey 

APD/MD: Ginny Rogers 
3 TRACE ADKINS 

LEANN RIMES 
KENNY ROGERS 

KAGG/Bryan, TX 

PD/MD: Jennifer Allen 

WYRK/Buttale, NY' 
PD: John Paul 

APD/MD: Wendy Lynn 
6 ALAN JACKSON 
1 MARTINA MCBRIDE 

BUDDY JEWELL 

WOKO/Burtington 
PD: Steve Pelkey 

MD: Margot St. John 

No Adds 

KHAK/Cedar Rapids, IA 

OM: Dick Stadien 

PD: Bob James 

MD. Dawn Johnson 

WIXY/Champaign. IL 

OM/PD/MD: R.W. Smith 
15 

IS KEOBY 

KA'EDI :. 

ITH 

WEIL/Charleston, SC' 
PD: Trey Cooler 

MD: Gary Griffin 
KT LLIE DOFFEr 

MARK WIL LS 

WNKT/Charleston, SC' 
PD: Loyd Ford 

APD/MD: Eric Chaney 
11 TIM MCGRAW 

LEANN RIMES 

WOBE/Charleston. WV 

OR Jeff Whitehead 

PO: Ed Roberts 

MD: Bill Hagy 

WKKT/Charlotte' 
OM: Bruce Logan 

POND: John Roberts 
IRA_, AIIKIS 
SARA EVANS 

WSOC/Charlotte' 
OM/PD: Jett Roper 

MD: Rids McCracken 
MARTINA MCBRIDE 

LEANN RIMES 

WUSY/Chattanooga, TN 

PD: Kris Van Dyke 

MD: Bill Poindexter 
B MARTINA MCBRIDE 

MARK WILLS 

WUSN/Chicage, IL' 
OM/PD: Tom Rivers 

APD/MD: Evan Kroft 
MARTHA: MCEPIEE 

WUBE/Cincinnati, OH' 
PD: Tim Clossen 

APO: Kathy O'Connor 

MD: Duke Hamilton 

No Adds 

WYGY/Cincinnati, OH' 

OM/PD: TJ Holland 

APD/MD: Dawn Michaels 
11 ALAN JACKSON 

2 JAMES OTTO 
1 MARK WILLS 

WGAR/Cleveland, OH' 
PO: Meg Stevens 

MD: Chuck Collier 

No Adds 

KCCY/Colorado Springs, CO 

PO: Travis Daily 

MD: Valerie Had 
19 MAMMA MCBRIDE 
14 DONOVAN CHAPMAN 

KKCS/Colorado Springs, CO 

PD: Shannon Stone 

MD: Stix Franklin 
24 TOBY KEITH 

3 JOE NICHOLS 

WCOS/Celumbia, SC' 
PD: Ron Brooks 

MD: Glen Garrett 

No Adds 

WCOLJCoiumbus, OH' 
PD: John Crenshaw 

APD/MD Dan E Zuko 

1 TRACT .AWRENCE 
GARY ALLAN 

MARTINA MCBRIDE 

WGSO/Cookeville. TN 

OM: Marty McFly 

PO: Gator Harrison 

APD: Philip Gibbons 

MD: Stewart James 
BLUE COUNTY 

KRYS/Corpus Christi, TX 

PD: Frank Edwards 

MD: Louis Ramirez 
CAROLYN DAWN JOHNSON 

KPLX/Dallas, TX' 
PD: Paul Williams 

APD: Smokey Rivers 

MD: Cody Alan 
5 ALAN) CKSDN 

KSCS/Dallas, TX' 
PD: Ted Sleeker 

MD: Chris Hutt 
16 TOBY KEITH 

5 MARTINAMCBF 
3 JOSH TURNER 

2 BLUE COUNTY 

1 GARY ALLAN 

WGNE/Daylona Beach, FL' 
PORAD: Jell Davis 

APD: Big Chadie 
TOBT E E1 

LEANN RiMIS 

KYGO/Denver. CO' 

PD/MD: Joel Burke 

No Adds 

KHKUDes Moines, IA' 
OM: Jack O'Brien 

PD/MD: Jimmy Olsen 
PAID LOVELESS 

BRIAN MCCOMAS 

WYCD/Detroit, MI' 
PD: Mac Daniels 

APD/MD: Ron Chatman 
5 MARTINA MCBRIDE 

WDJR/Dothan, AL 

OM: Jerry Broadway 

PD/MD: Brett Mason 

APO: Frogman 
I2 SA . , 
IC SARA EVAK'IS, 

KKCB/Duluth 

DM/PD: Johnny Lee Walker 

MD: Pat Pudralla 
1 GARY ALLAN 
6 MARTINA MCBRIDE 

WAXX/Eau Claire, WI 

PO: Geore House 
6 GARY A 

A CLINT BLACK 

3 DIERKS BENTLEY 

KHEY/EI Paso, TX' 
PD/MD: Steve Gramzay 

1 MARTINA MCBRIDE 

BUDDY JEWELL 

WXTWErie, PA 

OM: Gary Spurgeon 

PD/MD: Fred Horton 
15 MARTINA MCBRIDE 

5 RYAN TYLER 

100111/Eugene, OR 

PD/MD: Jim Davis 
16 JOSH NMI I 
16 GARS A.7. 

WKDQ/Evansville. IN 

PD/MD: Jon Prell 

KVOX/Fargo 

PD: Eric Heyer 

MD: Scott Winston 
fi MARTINA MCBRIDE 

KKIX/Fayetteville, AR 

OM/PO: Tom Travis 

APORAD: Jake McBride 
6 KENNY CHESNEY 

5 TIM MCGRAW 

WKML/Fayetteville. NC 

PD: Paul Johnson 
1 MARTINA MCBRIDE 

KAFF/Flagstaff. AZ 

PD: Chris Halstead 

Ammo: Hugh James 

WFBE/Flint, MI 
PD/MD: 

KSI 

Cote Collins 
2 TOBT 

«FL/Florence, AL 

PDRAD: 
AGaLLAr 

Murdock 
9 GARY 

KSKS/fresno, CA' 
PD: Mike Peterson 

MD: Steve Pleshe 
1 JAMES OTTO 

KUAD/Ft. Collins, CO 

PO: Mark Callaghan 

MD: Brian Gary 
2 TORY KEITH 

KENNY ROGERS 

WCKT/Ft. Myers, FL' 
OM/PD: Steve Amari 

APD/MD: Dave Logan 

'Jo Adds 

WWGR/Ft. Myers, FL' 
PD: Mark Phillips 

MD: Steve Hart 

WOHK/Ft. Wayne, IN 

PORAD: Rob Kelley 
1 MARTY STUART 

GARY ALLAN 

WOGK/Gainesville, FL' 
PD: Mr. Bob 

MD: Big Red 

No Adds 

WBCT/Grand Rapids, MI' 
PD: Doug Montgomery 

MD: Dave Taft 
3 GARY ALLAN 

3 MARTINA MUNIDF 
KELLIE COFFEY 

WTOR/Greensboro, NC' 

OM: Tim Satterfield 

PD: Bill Dotson 

APD/MD: Angie Ward 
' NOD, .EMI 

WRNS/Greenville, NC' 
PD: Wayne Carlyle 

MD: Boomer Lee 

4 -EDRY 
-7049 

KE 

MLER:UI 
ITH 

WESC/Greenville, SC' 
OM/PO: Scott Johnson 

APD/MDCLARK: 

John Landrum 
4 TPRI 

WSSL/Greenville, SC' 
OM/PD: Scott Johnson 

APD/MD: Kix Layton 
3 MARTINA MCBRIDE 

2 GARY ALLAN 

2 TRACE ADKINS 

WAYZ/Hagerstown 
OM/PORAD: Don Brake 

10 TOBY KEITH 

WCAT/Harrtsburg, PA' 
PO: Sam McGuire 

No Adds 

WRBT/Harrisburg. PA' 
OM: Chris Tyler 

PD/MD: Shelly Easton 

APO: Newman 

No Adds 

WWYZ/Harnord. CT' 

MD: Jay Thomas 

KILT/Houston, TX' 
PD: Jeff Garrison 

APD/MD: Stehen Giullari 
1 RUDDY JEWELL 

CLAY WALKER 

KKBOMouston, TX' 
PD: Michael Cruise 

MD: Christi Brooks 

No Adds 

WTCR/Huntington 
PD: Judy Eaton 

MD: Dave Poole 
IAN 

I E MARTIN 

WORM/Huntsville. AL 

PO: Wes McShay 

MD: Dan McClain 

No Adds 

WFMSAndianapolis, IN' 
OM: David Wood 

PD: Bob Richards 

MD: J.D. Cannon 

,:4xxs COTO 

BUDDY JEWELL 
MARTINA MCBRIDE 

WMSI/Jackson, MS 

PO: Rick Adams 

MD: Stance Bingham 

ara . ,ñir 
2 IHALE AUKlNS 

WUSJ/Jackson, MS 

OM/PO/MD: Tom Freeman 
DONOVAN CHAPMAN 

WR00/Jacksonville, FL' 
OM/PD: Gail Austin 

MD: Dixie Jones 
2 ALAN JACKSON 

WXBO/Johnson City 

PD/MD: Bill Hagy 
CRAIG MORAN 

13 GARY ALLAN 

WMTZ/Johnstown, PA 

OM/PD: Steve Walker 

MD: Lara Mosby 
B MARTINA MCBRIDE 

KIXO/Joplin, MO 

OM: Ray Michaels 

PD/MO: Cody Cartoon 

APD: Jay McRae 
14 MARTINA MCBRIDE 

5 BILURAY CYRUS 

5 DIERKS BENTLEY 

5 JAMESCRO 

WNWN/Kalamazoo, MI 

PD: P.J. Lacey 

APD/MD: Phil O'Reilly 
2 BLUE COUNTY 
1 DIERKS BENTLEY 

KBEQA(ansas City, MO' 
PD: Mike Kennedy 

MD: T.J. McEntire 
1 MARK WnIT l' RKA R.ENIEET 

KFKF/1(ansas City, MO' 
OM/PD: Dale Carter 

APD/MD: Tony Stevens 

No Adds 

WDAF/Kansas City, MO' 
PD/MO: Ted Cramer 

No Adds 

WIVKA(noxville. TN' 

OM/PD: Mike Hammond 

MD: Colleen Addair 

"AP, ALLAI, 

CLAY WALKER 

CAROL YN DAWN JOHNSON 

WKOMafayette,IN 
PD: Mark Allen 

MD: Bob Vins 
S JIPENCWGLS 
E CAS. 'AILAN 
5 1T. E MORGAN 

5 Ml.enNAM9R10E 

KMDLJLafayette, LA' 
PD: Mike James 

MD: T.D. Smith 
VINCE GILL 

ICXKC/Lafayette, LA' 
PD: Renee Revell 

MD: Sean Riley 
1 SONYA ISAACS 

1 LEANN RIMES 

SHERYL CROW 

WPCV/Lakeland, FL' 
PD: Dave Wright 

MD: Jeni Taylor 
1 MARTINAMCBRIDE 

KEVIN DENNEY 

WIOV/lancaster, PA 

PDRAD: Dick Raymond 
GARY ALLAN 

MARTINA MCBRIDE 

TOBY NEIN 

WRLAansing, MI 
PD: Jay J. McCrae 

APD/MD: Chris Tyler 
33 BROOMS A DUNN 

T, BRAD PAISLEY 

25 SwwIA TWAIN 

2 GARY ALLAN 

2 MARTINA MCBRIDE 

KWNRLLas Vegas, NV' 
PD: John Marks 

APD/MD, Brooks O'Brian 

No Adds 

WBBN/Laurel. MS 

PO: Larry Blakeney 

APDRAD: Alb/son Scott 
10 TIM MOORA:. 
10 JAMES OTT.: 

WBUL/Lexington, KY 

PD/MD: Ric Larson 
I CUNT BLACK 

SARA EVAN, 

WLXX/Lexington, KY 

OM: Robert Lindsey 

PD: John Sebastian 

MD: Karl Shannon 

KZKX/Lincoln, NE 

PD: Brian Jennings 

APDRAD: Carol Turner 
3 LEANN RIMS 

2 MWTINAMCBRIDE 
1 GARY ALZAN 

KSSN/Little Rock, AR' 
PD/MD: Chad Heritage 

I CRAIG MURWN 
1 TRACE ADKINS 

KZLA/Los Angeles. CA' 
OM/PD: R J. Curtis 

APORAO:Tonya Campos 
3 TOBY KEITH 

1 CLINT BLACK 

WAMZJLouisville, KY` 
PD/MD: Coyote Calhoun 

9 CAF. Sick 
8 MMRTINAI.N:BHIL'E 

4 (NL, Ii COREEN 

KLLL/Lubbock, TX 

OM/PD: Jay Richards 

MD: Kelly Greene 
13 MARTINA WEARIER 

1.3 TOBY KEITH 

WDEN/Macon, GA 

PD: Gerry Marshall 

APD/MD: Laura Starting 
MC .,PAW 

MAST NA 03.11 
L T 

WWOM/Madison, WI' 
PD: Mark Grontin 

MD: Mel McKenzie 
3 TRACY BYRD 

1 MARKWALLS 

KIAI/Mason City, IA 

PD/MD: J. Brooks 
4 CHAD BROCK 

3 GARY ALLAN 

3 MARK WILLS 

KTEX/McAllen, TX` 

OM: Billy Santiago 

PO: JoJo Cerda 

APD: Frankie Dee 

MD: Patches 
I TIM MCGRAW 

ALAN JACKSON 

KRWO/Medford, OR 

OM: Keith Lollis 

PD: Larry Neal 

MD: Scott Schuler 
SOMA IWAN 

WGKXAMemphis, TN' 
PD: Chip Miller 

MO: Mark Billingsley 
3 LEANN RIMES 

MARTINA MCBRIDE 

WOKK/Meridian, MS 

OM/PORAD: Scotty Ray 
12 MARTINA MCBRIDE 
6 GARY ALLAN 

WKIS/Miami, FL' 
PD: Bob Bamett 

MD: Darlene Evans 
4,NIA'WAIN 

_ rs, 

WMILAMilwaukee, WI' 
PD: Kerry Wolfe 

APD: Scott Dolphin 

MD: Mitch Morgan 
I.I 5 PRIAN ,::OM'_ 

J PADDY bW11. 
DARE ALAN 

KEEY/Minneapolis, MN' 
OM/PD: Gregg Swedberg 

APD/MD: Travis Moon 
nix MCGRAW 

WKSJ/Mobile, AL' 
OM: Kit Carson 

PD/MD: Bill Black 
5 JOSH TURNER 

2 ALAN JACKSON 
1 CLINT BLACK 

KJLO/Monrae, LA 

OM/PD: Mike Blakeney 

APD/MD: Stacy Collins 
15 MARTY SMART 
15 KENNY ROGERS 

KTOM/Monterey, CA' 
PD/MD: Jim Dorman 

6 TRACY LAWRENCE 
A TIM MCGRAW 

I MARTINA MCBRIDE 

MARK WILLS 

WLWI/Mnnlgomery. AL 

OM/PD: Bill Jones 

MD: Darlene Dixon 

LIAIAr WA ISE 

ALAN JACKSON AND JIMMY BUFFETT 
MARTINA MCBRIDE 

TIM MCGRAW 

WGTRAvlyrtle Beach, SC 

OM/MD: Mark Andrews 

PD: Johnny Walker 
VINCI E. 

PATITITI ..._ 

AJAANDA::, L,N ON 

REBECCA LYNN HOWARD 
TRACY LAWRENCE 

DIERKS BENTLEY 

WKDF/Nashville, TN' 
0W/PD: Dave Kelly 

MD: Eddie Fora 
2 KENNY ROGERS 

TOBY KEITH 

TIM MCGRAW 

WSIXMashville, TN' 
OM: Clay Hunnicutt 

PD/MD: Keith Kaufman 
3 MARK WILLS 

1 MARTINA MCBRIDE 

WSM/Nashville, TN' 
PD: Lee Logan 

APD: Frank Sems 

WCTY/New London. CT 

PD/MD: Jimmy Lehn 

APD: Dave Elder 
9 UIERNS BARES 
T BAKESHEISSN 
5 IONESTAR 

WNOE/New Orleans. LA' 
OM: Jim Owen 

APDRAD:CaseyCarter 
CLIM BLACK 

WGH/Norfolk, VA' 

OM/PD: John Shomby 

MD: Mark Mckay 
2 MARTINA MCRRI 

KNFM/Odessa, TX 

PO: John Moesch 

MD: Dan Travis 
29 ROONEY ATKINS 

24 TRACE ADKINS 

KTST/Oklahoma City, OK' 
PO: Crash Poteet 

No Adds 

KXXY/Oklahoma City, OK' 
PD: W Smith 

APD/MD: Bill Reed 

No Adds 

KXKT/Omaha, NE' 

PD: Tom Goodwin 

MD: Craig Allen 

No Adds 

WWKA/Orlando, FL' 
PD: Len Shacklefou 

MD: Shadow Stevens 

KHAY/Oxnard, CA 

SM: Ernie Bingham 

PD/MO: Mark Hill 
3 TIM MCGRAW 

KPLM/Palm Springs, CA 

OM: Todd Marker 

PO: Al Gordon 

MD: Korn James 
ID CUNT BLACK 

10 MARTINA MCBRIDE 

WXBM/Pensacola, FL 

PDRAD: Lynn West 

ToBNeEITHS 

WXCL/Peoria, IL 

PD/MD: Dan Dennody 
18 140,IE MORGAN 
18 MAMMA MCBRIDE 
18 CAROL YN DAWN JOHNSON 
18 LEANN RIMES 

WXTUÁ hiladelphia, PA' 
PD: Bob McKay 

APD/MD: Cadillac Jack 
1 JOE N" .uni 

KMLE/Phoenix, AZ' 
PD: Jay McCarthy 

APD/MD: Dave Collins 

4 DIAMOND RI, 

3 GARY ALLAN 

KNIX/Phoenix, AZ' 
PD: Shaun Holly 

MD: Gwen Foster 
B MANIA TWAIN 

WDSY/Pittsburgh, PA' 

PD: Keith Clark 

APD/MD: Stoney Richards 
5 SHAMA TWAIN 
4 DAMON ST. 

WPOR/Porttand, ME 

PD: Rick Jordan 

MD: Glori Marie 

KUPL/Portland. OR' 

PD: Cary Rolfe 

MD: Rick Taylor 
5 SHERRIE AUSTIN 

BUDDY JEWELL 

KWJJ/Portland. OR' 

PD: Mike Moore 

MD: Craig Lockwood 

No Adds 

WOKO/Portsmouth, NH 

PO: Mark Jennings 

MD: Dan Lonnie 
2 MARTINA MCBRIDE 

I WRY ALLAN 

WCTK/Providence, RI' 
PD: Rick Everett 

MD: Sam Stevens 
4 MARTINA MCBRIDE 

I DIERKS BENTLEY 

WLLR/Quad Cities, IA 

PD: Jim O'Hara 

MD: Ron Evans 
4 JIMMY WAYNE 

WODR/Raleigh, NC' 
PD: Lisa Mckay 

APD/MD: Mike 'Maddawg' 

Biddle 
JO0FE MESSINA 
JAMES ORO 
MAP'iNA MOBRI CE 

KOUT/Rapid City, SD 

PD/MD: Mark Houston 

ry MN --:INA M IR'LE 
16 BRAD PAISLEY 

'3 SARA FJAML 

KBULAIeno, NV 

OM/PD: Tom Jordan 

APO: JJ Christy 

MD: Chuck Reeves 

No Adds 

WKHK/Richmond, VA' 
PD/MD: Jim Tice 

KFRG/Riverside, CA' 

OM: Lee Douglas 

PD/MD: Don Jeffrey 
MARK WII LS 

WSLCAioanoke, VA 

PO: Brett Sharp 

MD: Robyon Jaymes 
GARY A LAN 
SARA EVANS 
CLINT BLACK 

MARTINA MCBRIDE 

WYYD/Roanoke, VA 

PD/MD: Steve Cross 

No Adds 

WBEE/Rochester, NY' 
OM: Dave Symonds 

PD: Chris Keyzer 

MO Billy Kidd 

WXXOBockrord, IL 

OM/PD: Jesse Garcia 

APO: Steve Summers 

MD: Kathy Hess 
TIM MCGRAW 

MARTINA MCREITR 

KNCl/Sacramento. CA' 

OM/PD: Mark Evans 

APD: Greg Cole 

MD: Jennifer Wood 
3 TRACE ADKINS 

"OBI KEITH 

WCEN/Saginaw, MI 

PO: Jim Johnson 

MD: Keith Allen 

No Adds 

WKCN/Saginaw, MI 

0M/PD: Rick Walker 
TORY KEITH 

WICO/Salisbury, MD 

OM: Joe Edwards 

PD/MD: EJ Fons 
2' OE'OESIHA:I 
21 MAR TINA MCBRIDE 

KKAT/Salt Lake City, UT' 
OM: Bill Betts 

PD: Eddie Haskell 

MD: Justin Taylor 

Ni- : . 

KSOP/Salt Lake City, UT' 
PD: Don Hilton 

APD/MD: Deheb Turpin 
13 CAROLYNDA JOHN OY 

KUBL/Satt Lake City, UT' 
PD: Ed Hill 

MD: Pat Garrett 
6 MARK WILLS 
3 SONYA ISAAC5 

2 LEANN RIMES 

2 SHERYL CROW 

GARY ALLAN 

MARTINA MCOPIE 

KGKLJSan Angelo, TX 

PD/MD: David Hollebeke 
12 .,OFN:w)t5 

OW -SIND!. 
" -_mNE.RowFL 

9ENN9C3ESNEY 
. EANN AIME,. 

l' 
ANHII'M. NIT .AELJAMES 
WAT NI,YARNEH 

11 MARINA 0111101 
I:3 ;RIA üAWSUN 

KAJA/San Antonio. TX' 
OM: Alan Furst 

PO/MO: Clayton Allen 

KSON/San Diego, CA' 

OM/PD: John Oimick 

APOIMD: Greg Frey 
i5 TOBY KEITH 

2 TERRI CLARA 

KRTY/San Jose. CA` 

PD: Julie Stevens 

M0: Nate Deacon 

KKJG/San Luis Obispo, CA 

PD: Pepper Daniels 

APD/MD: Jay Bradley 
nAARPYI vr LEY 

Kt HI 90Ors 
MAR RNA MI. el, ' 
MAH, WILL, 

KRAZ/Santa Barbara, CA 

PD/MD: Rick Barker 
5 CAY WALKER 

4 MAL/ BROCK 

4 LEANN RIMS 

KSNVSanta Maria, CA 

OM: Keith Royer 

PD/MD: Tim Brown 

WCTQ/Sarasota, FL' 
PD/AID: Mark Wilson 

GARY MLA 
BUDDY JEWEL. 

WJCL/Savannah, GA 

OM: John Thomas 

PD: Bill West 
TIM MCGRAW 

MARTINA MCBRIDE 

KMPS/SeaHle, WA` 

SM: Lisa Decker 

PD: Becky Brenner 

MD: Tony Thomas 
II TOBY IDEITH 

5 'PHI CLARK 
I GARY ALLAN 

MARTIEN MCBRIDE 

KRMD/Shreveport, LA 

PD/MD: James Anthony 
MARTINA MCBRIDE 

KXKS/Shrevepert, LA 

OM: Gary McCoy 

PD: Russ Winston 

No Adds 

KSUX/Sioux City, IA 

PD: Bob Rounds 

APD/MD: Tony Michaels 
3 SONTA ISAAC, 

WBYT/South Bend, IN 

OM/PD: Tom Oakes 

MD: Lisa Kosti 

No Adds 

KDRK/Spokane, WA' 
OM/PD: Tim Cotter 

APD: Bob Castle 

MD: ToeyATrovato 
I MARTI MCBRIDE 

KIXZSpokane, WA' 
OM: Rob Harder 

PD: Paul Neumann 

APD: Lyn Daniels 
5 PS SEIT-. 

WFMB/Springfield, IL 

PD: Dave Shepel 

MD: John Spalding 
25 JIMMY WA NI 
ID SCOTTY MERL, 

DIERKS BE IDLE 
BILLY DEAN 

GARY ALUN 
MARTINA MCBRIDE 

JOE NICHOLS 
TRAM CLANK 

SHAMA MAIN 

WPKX/Springfield, MA' 
PD: RJ McKay 

APD: Nick Damon 

MD: Jessica Tyler 
01)1 ALAN 
MART MCBRIDE 

KTTS/Springfield, MO 

SM: George Demarco 

OM/PD: Brad Hansen 

APD: Curly Clark 
15 MARTINA MCBRIDE 

8 GART ALLAN 

KSD/St. Louis, MO' 
PD: Al Brock 

MD: Billy Greenwood 
9 TERRA CLARK 

TIM MCGRAW 

3 JIMMY WAYNE 

WIL/St. Louis, MO' 
PD: Greg Mozingo 

MD: Danny Montana 
3 GARY AL LAN 

2 NELLIE COFFEE 

MARDNA MCBRIDE 

KATM/Stockton, CA' 

OM: Richard Perry 

PD: Randy Black 

APO: DJ Walker 

MD: Joe Roberts 

WOOS/Syracuse, NY' 
PD: Rich Lauber 

APD/MD: Skip Clark 

WTNT/Tallahassee. FL 

OM: Steve Cannon 

PO/APD/MD:"Big" Woody 

Hayes 
3 MARTINA MCBRIDE 

2 MARK WILLS 

1 WAY ALL AN 

WDYK/Tampa, FL' 
OM/PD: Mike Culotta 

APD: Beecher Marlin 

MD: Jay Roberts 
I ,A ALLAN 

MARINA MCBRI,lE 

WYUU/Tampa, FL' 
OM/PD: Mike Culotta 

APD: Will Robinson 

MD: Jay Roberts 
MART. 1 UN' 

WTHI/Terre Haute, IN 

OM/PD: Barry Kent 

MO: Marty Parry 

WIBW/Topeka, KS 

OM: Ed O'Donnell 

PD: Rich Bowers 

APD/MD: Stephanie Lynn 
,A.YALAN 

KIIM/Tucson, AZ' 
OM: Herb Crowe 

PD: Bun Jackson 

MD: John Collins 
5 MARTINA MCBRIDE 

JOE NICHOLS 

GARY ALLAN 

KOYT/Tucson, AZ' 
PD: Tim Richards 

'PHI LIMA' 
BRAU PAISLEY 

ORS KEITH 

M MCGRAW 

KVOO/Tulsa, OK' 
PD/MD: Moon Mullins 
5 TERRI CLARK 

I DIERKS BENIL FY 

KNUE/Tyler, TX 

OM/PD/MD: Dave AshcraH 
14 JOE NICHOLS 

WFRGNtica, NY 

0M/PD/MD: Tom Jacobsen 
DO MARTINA T: 

16 TORY KILL 

KJUGNisalia, CA 

PD/MD: Dave Daniels 

No Adds 

WIRK/W. Palm Beach. FL' 

PD: Milch Mahan 

MD: J.R. Jackson 
1 SONYA ISAACS 
1 CWIO BROCK 

WACO/Waco, TX 

OMAPO/MD: Zack Owen 

No Adds 

WMZO/Washington. DC' 

OM: Jeff Wyatt 

AMMO. Jon Anthony 

No ;if 

WOEZ/Wausau, WI 

PD/MD Jas Caffrey 

WOVK/Wheeling, WV 

PD/AID: Jim Elliott 
DARE ALLAN 

MAATINE MLBRIOE 
LEANN RIMES 

KLUR/Wichita Falls. TX 

PD/MD: Brent Warner 
'E TIM MCGRAW 

I MARTINA MC,HIIII!I 

KFDI/Wichita, KS' 
OM/PD: Beverlee Brannigan 

APD/MO: Pat James 
4 KENN,' ROGERS 

2 SAPA '.VANS 

KZSN/Wichita, KS' 
PO: Chuck Geiger 

MD: Dan Holiday 
4 ALAN JACKSON 
3 BILLY DEAN 

1 BRAN MCCOMAS 

WGGY/Wilkes Barre. PA' 

PD: Mike Krinik 

MD: Jayymie Gordon 
ALAN JACKSON 

GARY ALLAN 

MARTINA MCBRICA 

TRACY LAWRENCE 

WWOD/Wilmington. NC 

OM: Perry Stone 

PO: Paul Johnson 

APD/MD: Bolgitt Banks 
TIM MCGRAW 
MARTINA MCBR!OI 

KXDD/Yakima, WA 

PO: Dewey Boynton 

APO/MD: Joel Baker 
'.LINT BLACK 
MARTINA MCBRIDE 

WGTY/York. PA 

PO: John Pellegrini 

APD/MD: Brad Austin 
.N, 

;OIIL, 

I MAP TINA MCBRIDE 

WOXK/Youngstown, OH 

PD: Dave Steele 

APO: Doug James 

MD: Burton Lee 
2 SC0707 EMERICK 

MARTINA MCBRIDE 

'Monitored Reporters 
227 Total Reporters 

115 Total Monitored 

112 Total Indicator 

Did Not Report, Playlist Frozen (3): 

WPAP/Panama City, FL 
WWZD/Tupelo, MS 
WYZB/Ft. Walton Beach, FL 

www.americanradiohistory.com
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aperell i@rad ioan drecords. com 

PART ONE OF A TWO-PART SERIES 

A Very Randy Christmas 
Consultant Randy Lane to the rescue with holiday ideas 

n the recent radio questionnaire R&R sent out to sub- 
scribers, many of you said, "We need more ideas!" Un- 
derstandably so. It's so much more difficult in this en- 
vironment to have the time, the people and the room 
in your brain to generate new ideas. 

This week and next, consultants 
come to the rescue with tried-and-true 
suggestions to help you 
find the right angle for 
your station. This week 
Randy Lane offers every- 
thing from a warm and 
fuzzy needy -child promo- 
tion to a morning show 
sex -toy drive. Take your 
pick. Next week, Gary 
Berkowitz and Mike Mc- 
Vay offer even more sug- 
gestions. It's a veritable 
smorgasbord of ideas. 

Christmas 
Caterer And Clean Up. What 

better prize could you give for 
Thanksgiving than a catered dinner 
for someone's family and then a team 
to come in and clean up afterward? 

Music Gift Weekend. Give away 
CDs over the holidays to listeners who 
agree to donate a new toy for a needy 
child in exchange for the music prize. 
Use the toys for your Toys for Tots 
program or donate them to the Salva- 
tion Army. 

Worthy Kids. Have kids help 
kids win great gifts. Give away the 
hottest toy of the season. Have kids 
write letters to Santa about why their 
friend is worthy to receive the prize. 
Have them explain all the great things 
about their friend. Be sure to tie in cli- 

ents to help with the major prizes. This 
makes a great on -air or online promo- 
tion, or tie in specific locations for kids 
to drop off their letters. Set up a sta- 
tion Santa mailbox in each location for 
drop-offs. 

Christmas Eve Car Giveaway. 
This idea puts a Christmas twist on 
the familiar car -key promotion. Col - 

Randy Lane 

laborate with a car dealership and a 

Christmas tree vendor to give away a 

car for Christmas. Listeners 
pick car keys hanging like 
ornaments from Christmas - 
tree displays at the dealer- 
ship. One key starts the car. 

Run promos telling listen- 
ers to stop by the dealer to 

register for a chance to win. 
Draw 100 names and hold 
a remote on Christmas Eve, 
when each finalist will pick 
a key and try to start the car 

as you broadcast live. All finalists also 
win Christmas trees. 

Christmas Wish. One of the 
warmest Christmas promotions ever 
devised is Christmas Wish. Grant lis- 

teners' wishes, which are voice - 
mailed, snail -mailed or e -mailed. 
Wishes are then whipped into promos 
that capture the essence of the season 
in the fulfillment of each request. The 
more emotional and needy the win- 
ners, the better. 

Holiday Rock. Set up a partner- 
ship with a local jeweler to give away 
a diamond for the holidays. Freeze the 
diamond in a block of ice and put it 

on display at the jeweler's shop. Have 
listeners stop by and guess how long 
it will take the ice to melt. The person 
who guesses correctly wins the dia- 
mond for a great holiday gift. 

Battery Patrol. If you can get the 
batteries, doing a Battery Patrol or a 

Batteries Not Included remote is al- 
ways fun. One station did this on the 
day after Christmas, and over 2,000 

people stood in line for hours in very 
cold weather to get their free batter- 
ies. 

Secret Shoppers. Encourage 
your listeners to visit a specific loca - 

The morning show can give away a parking 

space right next to the main entrance of a 

local mega -mall, along with gift certificates 

good for "mall money." 

tion on a designated day and time for 
a chance to have their holiday shop- 
ping taken care of by your "Secret 
Shopper." A great idea is to have the 
listeners ask everyone in the location 
if they are (show name or station 
name's) Secret Shopper. If they find 
the secret person, they receive X 

amount of money to use for shopping 
or you pay for their current purchas- 
es. 

Secret Santa. Similar to the Secret 
Shopper. Give clues to the location of 
the Secret Santa. Listeners ask around, 
"Are you the Star 98 Secret Santa?" 
When they find him, he gives them 
$100. 

One station did a 

battery giveaway 

on the day after 

Christmas, and 

over 2,000 people 

stood in line for 

hours in very cold 

weather to get 

their free batteries. 

Christmas in Lights. Get people 
to put the call letters of the radio sta- 
tion in Christmas lights. Reward them 
with Christmas presents. 

Holiday Dash for Cash. This is 

a great old promotion that still works 
if it hasn't been done recently. Have 
listeners win a cash qualifying prize 
each day with the Cash Sounder or 
Dash for Cash Song of the Day. All 
winners are invited to the grand prize 
event, where one listener is random- 
ly picked to make the Dash for Cash. 
They will have (your frequency) sec- 

onds to run inside a bank vault filled 
with $1 million and collect as much 
cash as possible. Have some fun and 
limo all winners to the event in Wells 

Fargo trucks. Have a glass safe in the 
middle of a mall so the crowd can 
watch. 

Shopping Mall Taxi Service. 
Rent out several golf carts to chauffeur 
shoppers through area malls. Carts 

can be used as taxis around the shop- 
ping center and parking lots, toting 
thankful shoppers' packages and bags 
on the busiest shopping day of the 
year, the day after Thanksgiving. 

The 11 Bits 
Of Christmas 

1. That's My Spot. At the height of 
the holiday shopping frenzy (or the 
day after Thanksgiving) a parking 
spot close to the entrance to the mall 
is a prize worth more than money. The 
morning show can give away a park- 
ing space right next to the main en- 
trance of a local mega -mall, along 
with gift certificates good for "mall 
money." The space has its own sign: 
"Reserved for Star 98." 

2. Jock Mannequins. Have jocks 
dress up as mannequins in depart- 
ment stores around town on the day 
after Thanksgiving. The week of 
Thanksgiving give listeners hints to 
which stores the "dummies" will be 
appearing at. The first person to ID 
each jock wins prizes from that store. 

3. Holiday Weigh -In. This begins 
in November. Contestants weigh in, 
preferably at a restaurant, before 
Thanksgiving. Check in with them 
during the holidays. After New 
Year's, have another weigh-in to see 
who gained the most weight. Use 
health -club memberships, exercise 
equipment, etc., for prizes. 

4. Christmas (Sex) Toy Drive. Who 
doesn't do a toy drive at this time of 
year? But if you did a sex -toy drive 
one morning, collecting vibrators for 
underprivileged women, that would 
be hilarious. Perhaps tie it in with the 
battery promotion above. 

5. The PlayStation 2 Mom Mara- 
thon. Buy two PlayStation 2 machines 
(or whatever videogame system is 
hot). The morning show sets the stage 
by getting a call from a mom who's 
dying to get her hands on a PS2 for her 
child. The show then recruits another 
mom having the same problem and 
starts the two moms off on the Play - 
Station 2 Mom Marathon. Set them up 
side by side with a machine in a mall 
or other high -traffic area and have 
them play against each other. The 
mom who lasts longest wins. 

6. A New Rear for the New Year. 

KZZP/Phoenix lived up to its tongue- 
in-cheek "station that sucks" on -air 
line by giving away liposuction sur- 
gery. 

7. Breaking and Entering Christ- 
mas. Instead of the usual humdrum 
"Christmas Wish," Roula & Ryan, the 
morning show at KHMX/Houston, 
are having listeners nominate families 
who are down on their luck. The nom- 
inators must know the family well, 
know when they come and go and 
have a key to their house. Roula & 

Ryan pick one family, bring all the 
necessities for a great holiday and set 
up the house while the nominators 
take the winners out. Record the au- 
dio reaction. Supplement the audio as 
needed for good radio. This can also 
be a Breaking and Entering Thanks- 
giving. 

8. Santa Scared Straight for Bad 
Kids. Parents e-mail or fax the name 
of their kids and what they've done 

Who doesn't do a 

toy drive at this 

time of year? But if 

you did a sex -toy 

drive one morning, 

collecting vibrators 

for underprivileged 

women, that would 

be hilarious. 

bad this year. The kid gets a warning 
call from Santa. 

9. Flock You! One morning show 
in California went out and got a flock- 
ing machine from a tree lot and let 
their listeners take a turn under the 
nozzle. This has "TV coverage" writ- 
ten all over it. 

10. Kidnap Santa (If You Dare). 
At a morning show broadcast, the DJ 

snapped from the pressure of trying 
to gather so many toys for charity, 
pulled a gun and took Santa hostage. 
They took off in a car, and the DJ 
called in to state his ransom de- 
mands. News reports on the crime 
were supplied by "Tom Brokejaw"; 
there were "police" in the studio, try- 
ing to trace the phone calls; and the 
press release was done with cutout 
words from a newspaper, helping to 
add to the vibe. 

The next morning, with Santa duct - 
taped in the back seat, the DJ led po- 
lice on a slow -speed chase from 6 to 
7:30, ending at the station, where he 
barricaded himself in the studio. 
There were even staged helicopter re- 
ports. That afternoon a listener called 
and pledged a dump truck full of toys, 
which helped the DJ reach his goal, so 
he freed Santa, and the promotion 
came to a close. 

11. Toys for Tots Marines Promo- 
tion Mark & Brian of KLOS/Los An- 
geles tied in with a TV station to bring 
in a record number of toys for Christ- 
mas. The station broadcast live for a 

week in a major mall with uniformed 
Marines flanking the booth. The TV 

station covered it nightly with toy 
updates. The promotion yielded a 

week of free TV exposure and gath- 
ered a record number of toys for 
needy children. The Marines distrib- 
uted the toys. 

TALK BACK TO R&R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 310-788-1663 

or e-mail: 
aperelli@radioandrecords. com 

www.americanradiohistory.com
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¡Debut> 

AC TOP 30, -LL _L{ 
® November 21, 2003 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

+ / - 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON 
CHART 

TOTAL STATIONS/ 
ADDS 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 2250 -102 195290 38 10510 

SHANIA TWAIN Forever And For Always (Mercury//DJMG) 2168 -217 189407 30 11410 

TRAIN Calling All Angels (Columbia) 2158 +53 168140 21 10911 

MATCHBOX TWENTY Unwell (At/antic) 2090 -62 190039 28 10210 

SIMPLY RED Sunrise (simplyred.com) 1798 +127 119992 20 9410 

MERCYME I Can Only Imagine (/NO/Curb) 1666 -68 96230 29 9310 

PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 1617 +75 97590 10 9810 

COUNTING CROWS Big Yellow Taxi (Geffen//nterscopel 1590 -94 135615 29 9310 

CELINE DION Have You Ever Been In Love (Epic) 1581 -84 126127 31 11510 

LUTHER VANDROSS Dance With My Father (J) 1482 -187 127523 24 10510 

DANIEL BEDINGFIELD If You're Not The One (island/IDJMG) 1177 -38 86008 33 10110 

JOSH GROBAN You Raise Me Up (143/Reprise) 1135 +216 72708 5 8811 

JIM BRICKMAN Peace (Where The Heart Is) (AAL) 1006 -21 43444 15 9212 

CHRISTINA AGUILERA Beautiful (RCA) 983 +8 79856 48 8810 

EAGLES Hole In The World (ERC) 941 +4 70098 26 9610 

CLAY AIKEN Invisible (RCA) 932 +139 74815 6 8114 

SHERYL CROW The First Cut Is The Deepest (A&M//nterscope) 842 +71 85864 8 6113 

CELINE DION Stand By Your Side (Epic) 796 -103 44472 9 7010 

DIDO White Flag (Arista) 722 +42 95990 8 4512 

SARAH MCLACHLAN Fallen (Arista) 662 +117 52114 7 4815 

MICHAEL BOLTON When I Fall In Love (Passion Group) 660 +35 24643 11 7310 

TIM MCGRAW Tiny Dancer (Curb) 628 +50 22044 6 7213 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 605 +117 41385 4 6211 

ROD STEWART fICHER Bewitched, Bothered And Bewildered (J) 491 +23 35538 4 6813 

HALL & OATES Getaway Car (U -Watch) 452 -15 15537 5 6414 

SEAL Waiting For You (Warner Bros.) 428 -32 32285 13 4510 

SANTANA fIALEX BAND Why Don't You & I (Arista) 337 +15 42825 3 1810 

BURKE RONEY Let It All Come Down (R World/Ryko) 315 +19 3793 4 3712 

KENNY LOGGINS With This Ring (All The Best) 297 -41 20567 16 4910 

CHRISTINA AGUILERA The Voice Within (RCA) 226 +61 7351 1 4116 

120 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

11/9-11/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added 

is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 

Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour 

Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. 

New &Active 
TARRALYN RAMSEY Up Against All Odds (Casablanca) 

Total Plays: 163, Total Stations: 34, Adds: 5 

JOHN MAYER Bigger Than My Body (Aware/Columbia) 
Total Plays: 161, Total Stations: 14, Adds: 1 

SUZY K. Gabriel (Vellum) 

Total Plays: 114, Total Stations: 30, Adds: 5 

BANGLES Something That You Said (Koch) 

Total Plays: 112, Total Stations: 30, Adds: 8 

ABENAA Song 4 U (Nkunim) 

Total Plays: 84, Total Stations: 21, Adds: 6 

SIEDAH Man In The Mirror (Omtown) 
Total Plays: 74, Total Stations: 14, Adds: 0 

ELTON JOHN The Heart Of Every Girl (Epic) 

Total Plays: 57, Total Stations: 27, Adds: 14 

Songs ranked by total plays 

Most Added® 
www.rradds. corn 
ARTIST TITLE LABEL(S) ADDS 

ELTON JOHN The Heart Of Every Girl (Epic) 14 

BANGLES Something That You Said (Koch) 8 

CHRISTINA AGUILERA The Voice Within (RCA) 6 

ABENAA Song 4 U (Nkunim) 6 

SARAH MCLACHLAN Fallen (Arista) 5 

TARRALYN RAMSEY Up Against All Odds (Casablanca) 5 

SUZY K. Gabriel (Vellum) 5 

CLAY AIKEN Invisible (RCA) 4 

HALL & OATES Getaway Car (U -Watch) 4 

joshgroban 
YOU RAISE ME UP 

Soundscan Debut #4!! 
375,000 Units Sold!!!! 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

JOSH GROBAN You Raise Me Up (143/Reprise) +216 

FAITH HILL There You'll Be (Warner Bros.) +139 

CLAY AIKEN Invisible (RCA) +139 

SIMPLY RED Sunrise (simplyred.com) +127 

M. MCDONALD Ain't No Mountain High Enough (Motown) +117 

SARAH MCLACHLAN Fallen (Arista) +117 

PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) +75 

CELINE DION A New Day Has Come (Epic) +74 

KENNY LOGGINS One That Got Away (All The Best) +74 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) +11 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandrecords.com. 

katrina car Soti 
¡tj, bt}nn ma-,rl' Here's the Christmas versi of 

r 

www.katrinacarison.com 
NATIONAL PROMOTION: 

Ashton Consulting - Jack Ashton 805-564-8335 ashtonconsults©aol.com 

LABEL CONTACT: 

Gregg Bell - Kataphonic Records 310-260-9441 greggbe1104©yahoo.com 

II 

"Happy Holidays to you and yours." 
-Katrina Carlson & Benny Mardones 

Ite 

ON YOUR DESK NOW! 
Ready for your Holiday Programming 

Spinning on Delilah 

www.americanradiohistory.com



50 AC, 
® November 21, 2003 

Bate1beMusic.cv 
III WMtHhi 

Artist Title (Label) 

America's Best Testing AC Songs 12 + 

For The Week Ending 11/21/03 

CLAY AIKEN Invisible (RCA) 

MATCHBOX TWENTY Unwell (At/antic) 

JOSH GROBAN You Raise Me Up (143/Reprise) 

CELINE DION Have You Ever Been In Love (Epic) 

TRAIN Calling All Angels (Columbia) 

PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 

JIM BRICKMAN Peace (Where The Heart Is) (AAL) 

DANIEL BEDINGFIELD If You're Not The One (Island/IDJMG) 

CELINE DION Stand By Your Side (Epic) 

DIDO White Flag (Arista) 

SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 

LUTHER VANDROSS Dance With My Father (J) 

EAGLES Hole In The World (ERC) 

SIMPLY RED Sunrise (simplyred.com) 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) 

COUNTING CROWS Big Yellow Taxi (Geffen/lnterscope) 

MICHAEL BOLTON When I Fall In Love (Passion Group) 

CHRISTINA AGUILERA Beautiful (RCA) 

TW LW Familiarity Burn 
Women Women Women 
25-54 25-34 35-54 

4.30 4.32 80% 10% 4.46 4.46 4.46 

4.13 4.12 95% 31% 4.16 4.07 4.19 

4.13 4.03 64% 7% 4.20 4.10 4.23 

3.91 3.87 94% 32% 4.00 3.90 4.03 

3.85 3.83 94% 35% 3.94 3.77 3.99 

3.85 3.85 81% 19% 3.94 3.89 3.96 

3.85 3.78 66% 14% 3.88 3.79 3.90 

3.84 3.81 91% 34% 3.86 3.92 3.85 

3.82 3.81 72% 15% 3.88 3.64 3.95 

3.82 65% 14% 3.76 3.69 3.78 

3.79 3.77 95% 37% 3.78 3.65 3.82 

3.73 3.76 91% 37% 3.78 3.63 3.83 

3.69 3.66 90% 33% 3.71 3.56 3.76 

3.69 3.64 74% 20% 3.62 3.63 3.62 

3.58 3.48 97% 51% 3.60 3.38 3.67 

3.50 3.42 85% 27% 3.49 3.61 3.46 

3.34 3.28 92% 49% 3.33 3.21 3.36 

3.32 3.35 83% 33% 3.36 3.30 3.38 

3.28 3.22 97% 60% 3.35 3.55 3.29 

Total sample size is 438 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity represents the percentage 

of respondents who recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. 

Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results 

are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The 

RIM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

Indicator 
Most Added* 

ELTON JOHN The Heart Of Every Girl (Epic) 

SARAH MCLACHLAN Fallen (Arista) 

3 DOORS DOWN Here Without You (Republic/Universal) 

SIMPLY RED Sunrise (simplyred.com) 

DANIEL BEDINGFIELD If You're Not The One (ISland/IDJMG) 

JOSH GROBAN You Raise Me Up (143/Reprise) 

DIDO White Flag (Arista) 

CLAY AIKEN Invisible (RCA) 

SEAL Waiting For You (Warner Bros.) 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

Songs ranked by total plays 

Recurrents 
SANTANA MICHELLE BRANCH The Game Of love (Arista) 1007 

NORAH JONES Don't Know Why (Blue Note/Virgin) 972 

VANESSA CARLTON A Thousand Miles (A&M/lnterscope) 930 

ENRIQUE IGLESIAS Hero (lnterscope) 904 

LONESTAR I'm Already There (RNA) 900 

SHERYL CROW Soak Up The Sun (A&M/lnterscope) 891 

PHIL COLLINS Can't Stop Loving You (Atlantic) 878 

FAITH HILL Cry (Warner Bros.) 704 

TRAIN Drops Of Jupiter (Tell Me) (Columbia) 703 

CELINE DION A New Day Has Come (Epic) 644 

AVRIL LAVIGNE Complicated (Arista) 643 

CALLING Wherever You Will Go (RCA) 577 

Reporters 
WYJB/Albany, NY' 
PD Chris Holmberg 
MO: Chad 0' Hare 

6 

SHERYL CROW 
BANG. 'S 

KMGA/Albuquerque, NM' 
AMPS. Kos Abrams 

WLEV/Allentown, PA' 
PD Bobby KnigM 

2 HALS & OATES 
lARRALYN RAMSEY 

KYMG/Anchorage, AK 
DM Mart Muryby 
PD/M0: Dave Flavin 

tie Add' 

WLTM/Atlanta. GA' 
OrA/PS Louis Kaplan 

APWMO: Steve Goss 
No Adds 

WFPG/Atlantic City, NJ' 
PD Gary Guide 
Mn Marlene Aqua 

SUZY k 

WBBO/Augusta, GA' 
0M Mike Kramer 
PORRO. Steve Cherry 

Nu Adds 

KKMJ/Austin, TX' 
PO: Ales O'Neal 

M0: Shen Knight 
ABENAA 

KGFMBakersfield, CA' 
OM: Bob Lewis 

PoRAO: Ches Edwards 
No Adds 

KKDJBakersfield, CA' 
OM Don CAM 
PO/MA Kenn McCloud 
No Adds 

WBBE/Baton Rouge, LA' 
DMPD: Jeff Jernigan 
APO/NO: Michelle Southern 

TARRAI YN RAMSEY 

WMJYBiloxi, MS' 
OMPOPAO: Waller Brown 

Ne Adds 

WMJJBirmingham, AL' 
OM Doug Remand 
PO/MO: Tom Remotion 

NO Adds 

WYSFBinningham, AL' 
Po' Jeff Tyson 

APO/MO: Valerie Vining 
JOHN MAYER 

WMJX/Boston, MA' 
PO- Don Kelley 
APo: Candy Very 
MD: Madi Lsornnce 

No Adds 

WEBE/Bridgeport, CT' 
PD: Cud Hansen 
MD: Den o/ Lyars 

7 JIM BRILKMAN 

3 DOORS DOWN 

WiR YEEVA jO. o, 
NY' 

OIDAPO: 
Mike McQueen 

Ne Adds 

WHBC/Canton. OH' 
OMPIT Terry Simmons 
MD Keyleigh Kess 

A/ON ASSO 
BANGI ES 

ABENM 
FIVE FOR FIGHTING 

WSUY/Charteslon, SC' 
Po: Loyd Ford 

APO/MD: Eric Chaney 
9 ABENAA 

WDEF/Chattanooga, TN* 
PO: Darn y Howard 
MD: Robin Daniels 

I SHERYL CROW 

EI TON JOHN 

WLUT/Chicago, IL' 
Old/Pli Bob Kanake 

MD. Eric Ritlmke 
No Adds 

WRRM/Cincinnati, OH' 
Po: EJ Holland 
MO Ted Morto 
No Adds 

WDOK/Cleveland, OH' 
Po: Stitt Miller 
MD Ted Kowalski 

2 SARAH MCLACHLAN 
1 SHERYL CROW 

KKLI/Colorado Springs, CO' 
PO/MD' Joel Navarro 

' HALL & CATES 

3 TM MCGRAW 

WTCB/Columbia, SC' 
PDRAD. Bert Johnson 
No Adds 

WSNY/Columbus. OH' 
PD: Chuck Knight 
No Adds 

KKBA/Corpus Christi, TX' 
PO Audrey Mellen 
No Adds 

WLQT/Dayton, OH' 
PO/MO: Sandy Collins 
No Adds 

KOSI/Denver, CO' 
PO Marti Edwards 
MD'. Steve Hamilton 
tic Add 

KLTUDes Moines, IA' 
PoRAD. rim While 
No Adds 

WMGC/Detroit, MI' 
OM: Bill Foes 

Pea Jim Harper 
M0: Jon Ray 

1 BANGLES 
I ELTON JOIN 

SARAH MCLACHLAN 
ROO STEWART LCHER 

WAJ(Ft. Wayne, IN' 
P0: Barb Richards 
MD. Nick Paler 

TMRALYN RAMSEY 

WKTK/Gainesville, FL' 
PO/M0: Les Howard 

No Adds 

WLHT/Grand Rapids, MI' 
PD: Bill Bailey 

WOOD/Grand Rapids, MI' 
Pa John Patna 
No Adds 

WMAG/Greensboro, NC' 
Po: Scott Keith 
No Ands 

WMYI/Greenville, SC' 
WNIC/Detroit, Ml' OM Bruce Logan 

PorMO: Damm Owns PD/MD: Greg Md(renvy 

AMY Theresa Lunas No Adds 

5 ELTON JOHN 

WOOF/Dothan, AL Póá O SHOeT 
ynuville, SC' 

r 

PO/MO: Leigh Simpson CLAY AIKEN 

3 DOORS DOWN TMRALYN RAMSEY 

ELTON JOHN SUZYK 

KTSM/EI Paso, TX' WRCH/Harnord, CT' 
PO/MD: Bill role Pp Allan Camp 

APO: Sam Catalano M0: Joe Hann 

ABENAA 4 SARAH MCLACHLAN 
ABENAA 

WXKArlen , PA KRTR/Honolulu, HI' 0: Ron Men 
FM/MD: Wayne Mana 

1 ILÉON JOHN 
No Adds 

WIKY/Evansville, IN 
PoRAD: Mark Baker KSSK/Honolulu, HI' 

JOSH GP.OBAN PDRAO: Paul Wilson 
No Adds 

KEZIVFayetteville, AR 
DM: Tom Tarvis WAHR/Huntsville, AL' 
PD Chip Arledge OM: Rob Harder 
APO/MO: Dawn McCullough PO: Lee ReyrWds 
No Adds Me Bonny Olden 

No Ados 

WCRZ/Flint, MI' 
AM/PD Jay Petrick WRSA/Huntsville. AL' 
APoPAD: George McIntyre PD John Malone 

3 SARAH MCLACHLAN APoPAD. Nate Cholevik 

ROD STEWART TONER BAN:. S 

EL I9r, r:I..N 

WAFT/Frederick, MD WTplMdiana slit, IN' OMPD. Rob Mannet 
Po Gary Havera 

p 
MO: Marc Richards 

MO Steve Cooper No Adds 
C CHRIS',INA AGUIL I FA 

KSOF/Fresno, CA' 
AMPO: E. Corns Johnson 
MD: Kristen Kelley 

No Adds 

WYXB/Indianapolis, IN' 
AMPO Deed Edgar 

APOPAD. Jim Cerane 
No Adds 

WTFM/Johnson City' 
PD/MD: Mark MSKioeey 

3 EMRALYN RAMSES' 

1 SUZY 

ABENAA 

ELTON JOHN 
BANGLES 

WKYE/Johnstown, PA 
OM: Christine Hillard 
Pea Jack Michaels 
Mo: Brian Welle 

3 DOORS D01V, 

WQLR/Kalamazoo, MI 
aAPO: Ken Lanphear 
APOAIO: Brian Wont 

3 ELTON JOHN 

KSRC/Kansas City, MO' 
Po Jon Deliver 
MO: Jeanne Ashley 

No Adds 

KUDLA(ansas City, MO' 
PD/MD. Thom McGinty 
No Adds 

WJXB/Knoxville, TN' 
Po: Mike Biakenrone 

CHRISTARA AGUILE HA 

KTDYitafayette, LA' 
Clemente 

APO: Debbie Ray 

M0: Mere Wiley 
CHRISTINA AGUILERA 
DIDO 

WFMK/Lansing, MI' 
Po/MO: Chais ReynoAs 
No Adds 

KMZO/Las Vegas, NV' 
OM/PD Cat Thomas 

AROIMO Craig Powers 
No Adds 

KSNE/Las Vegas, NV' 
PD: Torn Chase 

M0: John Berry 
MICHAEL MCDONALD 
EL TTN JOHN 

KOST/Los Angeles, CA' 
OM. Chub Denys 
PO Mella Schwan 
No Adds 

WPEZ/Macon, GA 
OM. Jeri Silvers 
PDPAD: Hank Bngmond 
No Adds 

WMGNIMadison. WI' 
Po: Pat 0 Neill 
MD Amy Abbott 
Na Add. 

WLRO/Melboume, FL' 
Po: Michael Lowe 
MO Mindy Levy 
No Adds 

WRVR/Memphis, TN' 
DMPO Jerry Dean 
MO: Tony "Kramer' Bnttan 
No Adds 

WMGO/Middlesex, NJ' 
PD/MD Tim Tent 

ROD STEWAHI ',CHEF 

WLTWMilwaukee, WI' 
Po/MO Stan Monson 

SUZY K 

WLTE/Minneapolis, MN' 
Po/MO: Gary Nolan 

HAL L & TATES 

BURK( WALLY 

ELAON?WN 

WMXC/Mobile, AL' 
PO Dan Mason 

MD: Mary Boom 
No Adds 

KJSN/Modesto, CA' 
PO/MO: Gary Michaels 

BANGLES 

ELTON JOHN 

WOBM/Monmouth, NJ' 
PO: Steven Ardmina 
Mn Boon Moore 
No Adds 

KWAV/Monterey, CA' 
Po/MO: Bemme Moody 

6 ELTON JOHN 

WALK/Nassau, NY' 
PO/MO: Rob Millet 
No Adds 

WKJY/Nassau, NY' 
Po: Bill Edwards 
MD: Jodi Vale 

3 3 DOORS DOWN 

WLMGMew Orleans, LA' 
Pp Andy MOR 

APoRAD: See Sder 
No Adds 

WLTWBew York, NY' 
Po: Jim Ryan 
MO-. Morgan Prue 
Nu Adds 

WWDE/Nortolk, VA' 
P0: Don London 
MO Jett Moreau 

4 JOSH GROBAN 

KEFM/Omaha, NE' 
PO/NED. Steve Alherlsen 

NO Ark, 

KLTO/Omaha, NE' 
OM/P0 Phil Wilson 
No Ades 

WMGF/Orlando, FL' 
POND: Ken Payne 
No Adds 

WMEZ/Pensacola, FL' 
P0. Kevin Peterson 
APO: Michael swan 
Id rI AY AIKEN 

WSWT/Peoria, IL 
OMPD/AO'. Randy Rundle 

4 SEAL 

4 CLAY AIKEN 

4 SARAH MCLACHLAN 

WBEB/Philadelphia, PA' 
OM/PD/MA: Chris Conley 
No Adds 

KESZ/Phoenix, AZ' 
Pea Shaun Holly 
APO/M0: Craig Jackson 
No Adds 

KKLT/Phoenix, AZ' 
Po/M0: Joel Grey 

7 JIM BRICKMAN 
2 FIVE FOR FIGHTING 

WLTJ/Pittsburgh, PA' 
PO/MO: Chuck Stevens 
No Adds 

WSHH/Pittsburgh, PA' 
PoRAO: Ron Ammll 

CHRISTINA AGUILERA 

WHOM/Portland, ME 
OM/PD/MD: nm Moore 
No Adds 

KKCW/Portland, OR' 
Po: Bill Minckle, 
MD. Alan Lawson 
No Adds 

WWLI/Providence, RI' 
Po: Tory Bneol 
APD/MD: Davey Morris 

3 CLAY AIKEN 

2 RIDO 

WRAL/Raleigh, NC' 
PO: Joe Wade Famacola 
M0: Jim Kelly 

JOSH K LLEY 

CHRISTINA AGUILERA 

WRSN/Raleigh, NC' 
0MPO: Bob Bronson 
APOIMO: Dave Horn 

No Adds 

KRNO/Reno, NV' 
Po/M0: Dan Frio 
No Adds 

WTVRBichmond, VA' 
Po- Bin Cahill 
NO: Kai Simons 

BL:OK_ HONE` 

eil`, 

WSLQBoanoke. VA' 
PO non Mor isan 
MD. DA Daniels 

FLAY AIKEN 

WRMM/Rochester, NY' 
OMPO: John M/me 
APD/M0 Ter. Taylor 
No Aso: 

WGFB/Rockford, IL 
PD/MO: Taug Daniels 
No Adds 

KGBY/Sacramento. CA' 
No Adds 

KYMX/Sacramento. CA' 
Po- Bryan Jackson 
MD. Dave Diamond 
Nd A., 

KBEE/Salt Lake City, UT' 
PO/MO: Rusty Keys 

BANGLES 

KSFI/Salt Lake City, UT' 
0M: Alan Hague 
Po' Den Craig 

APDAMO: Lance Reliance 
No Adds 

KQXT/San Antonio, TX' 
PoP,MO: Ed Scarborough 
No Adds 

KBAY/Gan Jose, CA' 
WARD: Jim Murphy 
APoRAD: Mike Ohiing 

MINDI ABAIR 

KSBt./Santa Barbara, CA 
DMPO: Keith Royer 

A OMO: Nang Newconwr 
9 SIMPLY PEEL 

9 SARAH MCLACHI AA 

8 DANIEL BEDINGEIEED 

KLSY/Seattte, WA' 
Po: Tony Coles 
MO Dada Thoma 
No Adds 

KRWM/Seattle. WA' 
PD: Tom Coles 
M0: Lauri Dane 

6 TRAIN 

WNSN/South Bend, IN 
PIMO: km Roberti 
No Adds 

KISC/Spokane, WA' 
PO. Harder 
MO. Dawn Mantel 

ELTON JOHN 

KXLY/Spokane. WA' 
OM. Brew Michaels 
Po/MD. Beau Tyler 

ILION JOHN 

WMAS/Springfield. MA' 
PD Paul Cannon 
MD Rob Anthony 

*INA 000ILERA 

KGBX/Springfield. MO 
OM: Mitch Bake 
Pp Paul Kelley 
Am/MO Dave Roberts 

ILI ON JOHN 

KEZK/St. Louis, MO' 
PO. Stuckey Rivers 
APO: Bob London 
No Adds 

KJOY/Stockton. CA' 
Pa Dirt Kooyman 
No Adds 

WMTX/rampa, FL' 
OM: Jell Kennel 
APO: Bobby Rich 
MO: Kathy Knight 
No Adds 

WRVFRoledo, OH' 
OM: Bill Michaels 
Po: Beth Michaels 
No Adds 

KMXZ/Tucson, AZ' 
OM: Buddy Van Arsdale 
PO- Bobby Rich 
APo/MO'. Leslie Lois 
No Adds 

WLZW/Utica, NY 
OM: Tom Jacobsen 
PoRAD Peter Naughton 

4 MICHAEL MCDONALD 
2 swam MCLACHI AN 
10100 

WEAT/W. Palm Beach, FL' 
PO/MD. Rira Shockley 

iM MCGRAW 

WASH/Washington. DC' 
po Bill Hess 
No Adds 

WHUD/Westchester, NY' 
miss Steven Petrone 
APO/M0: Tom Furti 

BANGLES 
ELTON JOHN 

KRBB/Wichita, KS' 
PD Lyman James 
APDIAO: Susanne Mears 
No Ards 

WMGS/Wilkes Barre, PA' 
PO Stan Phillips 
MD. Jude Morgan 
4, Amte 

WJBR/Wilmington, DE' 
PO Miehael Walle 

MD' Coley Hill 
Ash 

WGNI/Wilmington, NC 
OM: Perry Stone 
P0: Mike Fanow 
MD: Craig Thomas 
No Adds 

WSRS/Worcester, MA' 
Po' Steve Pens 

M0: Tam Holt 
No Adds 

WARMKork, PA' 
PO. Kelly Weht 
M0: Rick Sian 
No Adds 

*Monitored Reporters 

139 Total Reporters 

17 Total Indicator 

KXLTBoise. ID' 
PoIMD. lobin Jeenes 

No Adds 

KVIL/Dallas, TX' 
OMPD. Kun Johnson 

APO- Dan Ladin 
3 SARAN MCI ACHLAN 

KTRR/ tt. Collins, CO' 
OMPORAD: Mat Callaghan 

ELTON JOHN 

WJKK/Jackson, MS' 
OM: Tom Freeman 
PD/MD. Dave MacKenzie 
No Adds 

KVLY/McAtlen, TX' 
Po: Alea Duran 
MD: Lilly Lopez 

4 HALL P OATES 

KMGL/Oklahoma City, OK' 
Po: Jell Couch 
APoRAO: Steve O'Brien 

TIM MCGRAW 

KVKI/Shreveport, LA' 
OM Gary McCay 

MRAO Stephanie Hultman 
DAVID YOUNG 

www.americanradiohistory.com
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Format Specific... 
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we'll make more! 
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 AC/HoTAC 52 R&R November 21, 2003 

WLTJ (Lite Rock 92.9)/Pittsburgh is a 
mainstream AC radio station in a com- 
petitive market with a Soft AC, a Hot AC 
and a strong Oldies station. Because of 
that, we are constantly looking for ways 
to break through the clutter and think 
outside the box. At Lite Rock 92.9 
part of our promotional philosophy has 
always been to cultivate a personal re- 
lationship with our listeners. For quite 
some time we have wanted to put on an 

intimate concert series - an exclusive, listener -only event in 

a small venue with limited seating. Obtaining artists can be 
challenging, but by developing relationships within the record 
industry, we were very fortunate to present Jim Brickman and 
his vocalist, Ann Cochran, in this setting. Jim has a strong fol- 
lowing in Pittsburgh because he has played numerous concerts 

and worked with the local PBS television station. Our Promotions Direc- 
tor, Vicki Wolf, set into motion her plan to make this a unique event. The 
venue selected was a department store. There's a fabulous one down- 
town called Kaufman's, with an 11th floor auditorium. We decided on the- 
ater -style seating in the round. Because Kaufman's is a client, we already 
had a great working relationship. Kaufman's brought their vendors into the 
event, who provided us with centerpieces for the tables, Godiva choco- 
lates and a gift bag with cosmetics for the women and men's products for 
their companions. Kaufman's set up cosmetic displays and offered free 
makeovers and products to purchase. Lite Rock 92.9 provided beer and 
wine and a fabulous buffet by downtown restaurant La Strada. The 
event was hosted by our morning team, Gary and Beth. Jim Brickman and 
Ann Cochran were tremendous and thrilled the crowd with a not -to -be - 
missed performance. Jim was able to take questions from the audience. 
The audience couldn't believe what an evening they'd had. Here were 200 
listeners whom we know will be fans of the radio station for life. 

Uncle Kracker takes back the top spot 
from Shania Twain after three 

weeks at No. 2; Shania moves to sec- 
ond place ... Train motor 4-3", while Sim- 
ply Red pop up in plays (+127) and in 
chart position, going 7-5* ... Phil Collins 
also moves nicely, 10-7* ... Josh Groban 
gets Most Increased, with +216 (15-12*), 
followed by Clay Aiken, +139 (17-16"), 
and American Music Award -winning 
Faith Hill (+131) with "There You'll Be" ... Most Added this week: Sir Elton 
John's "The Heart of Every Girl" from Julia Roberts' new movie, Mona Lisa 
Smile, with 14, followed by The Bangles (8), Abenaa (6), Christina 
Aguilera (6), Sarah McLachlan (5) and Suzy K (5) ... At Hot, Santana 
hold on to No. 1 for the eighth week, with 3 Doors Down holding at 2` 
and gaining ... Other top 10 action: McLachlan is still climbing (8-6*) with 
"Fallen," and Sheryl Crow also grows, 9-7` ... Debuts this week: Evanes- 
cence, at 34", and Ben Harper, 37" ... Five For Fighting have a huge 
add week, with 24, including WPLJ/New York. Bon Jovi score 13 adds, and 
Most Increased winners Evanescence (+193) come in with 11 more adds. - Angela Perelli, AC/Hot AC Editor 

(.xY'tlSt 
ARTIST: Eastmountainsouth 

LABEL: DreamWorks 
By MIKE TRIAS/ASSOCIATE EDITOR 

s Eastmountainsouth, Kat Maslich 
and Peter Adams have created a 

sound whose beauty is transcendental - 
timeless music with melodies and orches- 
trations that are hauntingly gorgeous. Al- 
though many of the duo's themes are bit- 
tersweet, each song on their eponymous 
debut album seems to contain those sweet 
moments that tend to linger in the heart 
of the listener, instilling a sense of calm 
and peace. They are musically attuned in 
a way that is beyond compare and almost 
incomprehensible, especially when it 
comes to their amazing vocal blend. In or- 
der to understand why this pair clicks so 
well, we must visit their past. 

Both are vocalists, instrumentalists and 
songwriters from the South - Maslich 
hails from Roanoke, VA, and Adams is 
from Birmingham, AL. Both credit their 
grandparents as musical influences. 
Adams' grandfather was a professional 
clarinet player and his first musical idol, 
while Maslich says, "I always had this love 
for bluegrass because of the association 
with my grandparents. I played different 
styles of music when I was younger, but I 
finally came out of the closet as a blue- 
grass buff." 

After earning his master's in music and 
studying film scoring, Adams went on to 
write songs for film and TV, eventually 
ending up at a music production house in 
Los Angeles. In 1999 Adams met Maslich 
when he was auditioning singers for a TV 
spot. Maslich was giving music one last 
shot before calling it quits (she had relo- 
cated to and from L.A. five times trying to 
get something going). Though she didn't 
get that gig, it was the beginning of East- 
mountainsouth. 

twit 

One of Adams' co-workers attended 
Maslich's show after the audition and en- 
couraged him to check her out because of 
the similarity in their songwriting styles. 
Recalls Adams, "I was doing a demo of a 
song I was going to pitch in Nashville, so 
I called Kat to sing on it. She came over, 
and we sat and played songs for each 
other. It was weird - I felt I could have 
written her songs, and she thought she 
could have written mine." They quickly 
realized they were destined to become a 
duo, and in 2001 Robbie Robertson signed 
them to DreamWorks. 

Eastmountainsouth plays like the 
soundtrack to an epic journey. From begin- 
ning to end, every song builds upon the 
story of the album. Highlights include 
"Rain Come Down," "All the Stars," 
"Ghost" and the current single, "You 
Dance," which, after enjoying an impres- 
sive stay on R&R's Triple A chart, is gain- 
ing notice at Hot AC. 

Adams says, "Robbie encouraged me to 
sing lead on some of our songs, which is 
kind of funny because I've always thought 
of Kat as my vocal training wheels. Sing- 
ing without her is kind of like taking the 
training wheels off; it can be a bit shaky. 
I'm working on it. It just doesn't come as 
easily to me as it does to Kat." 

In response, Maslich says, "Sometimes 
I want to kick his ass - I mean, the first 
time I heard Peter sing, it made my heart 
hurt. I could only think, 'My God, your 
voice is gorgeous.' And I'm certainly learn- 
ing too. For instance, I'm hoping I'll be 
playing more instruments, beyond guitar, 
on the next record." 
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PromoSuite® Software Tools Include... 
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Contest Tools w/Prize Closet Manager 
Liner, PSA & Promo Scheduling 
Event, Remote & Appearance Coordination Tools 

Sales Promotion & Client Affidavit Management 
Promotional Calendars 

PromoSuite's "Paperless" In -Studio Link Includes... 

> All Promo, Liner, PSA and Contest Copy Sent 
Directly to Your Studio 

> Winner Eligibility Automatically Checked 
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WEEK 
ST 

WEES K 

1 1 

2 0 
3 0 
4 0 
5 5 

8 0 
9 0 
7 8 

6 9 

10 10 

11 11 

13 ® 
12 13 

16 Q 
17 ® 
18 Q 
19 Q 
20 Q 
21 19 

22 ED 
23 ® 
25 ® 
28 ® 
24 24 

26 25 

29 26 

30 ® 
27 28 

31 

40 a 
32 ® 
33 ® 
38 ® 

¡Debut> 

37 ® 

® ¡Debut> 

39 38 

¡Debut> 39 

40 

HOT Ac TOP 40, 
November 21, 2003 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

+ / - 
PLAYS 

TOTAL 
AUDIENCE 

1001 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

SANTANA fIALEX BAND Why Don't You & I (Arista) 3917 -71 249154 24 9310 

3 DOORS DOWN Here Without You (Republic/Universal) 3584 +69 225414 16 9010 

MATCHBOX TWENTY Bright Lights (Atlantic) 3536 +125 225737 16 9510 

DIDO White Flag (Arista) 3269 +67 224516 19 9310 

MATCHBOX TWENTY Unwell (Atlantic) 2686 -108 198675 41 9710 

SARAH MCLACHLAN Fallen (Arista) 2665 +39 160828 11 9412 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) 2662 +147 164627 9 9311 

TRAIN Calling All Angels (Columbia) 2566 -133 161805 33 9410 

JOHN MAYER Bigger Than My Body (Aware/Columbia) 2473 -310 149569 15 9210 

LIVE Heaven (Radioactive/Geffen) 2287 -210 135138 28 8010 

LIZ PHAIR Why Can't I? (Capitol) 2122 -216 121659 27 8310 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 1999 +75 113052 11 8310 

JASON MRAZ The Remedy (I Won't Worry) (Elektra/EEGI 1972 -108 133651 40 8210 

NICKELBACK Someday (Roadrunner/IDJMG) 1898 +113 102388 10 7814 

NO DOUBT It's My Life (lnterscope) 1882 +151 109869 5 8314 

TRAIN When I Look To The Sky (Columbia) 1556 +163 78655 5 8413 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 1476 +88 71570 7 7912 

NELLY FURTADO Powerless (Say What You Want) (Dream Works) 1396 +80 69269 6 6810 

STAIND So Far Away (Flip/Elektra/EEG) 1100 -42 45746 15 4910 

SEAL Waiting For You (Warner Bros.) 1041 +38 58211 13 5812 

JASON MRAZ You And I Both (Elektra/EEG) 833 +43 42001 7 5613 

HOWIE DAY Perfect Time Of Day (Epic) 667 +17 33142 9 4413 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 642 +83 38272 19 3812 

VERTICAL HORIZON I'm Still Here (RCA) 554 -126 32094 17 3710 

SALIVA Rest In Pieces (island/IDJMG) 535 -77 30833 19 1810 

MERCYME I Can Only Imagine (/NO/Curb) 528 -14 27625 18 2210 

COUNTING CROWS She Don't Want Nobody Near (Geffen) 505 +71 17588 3 4816 

SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 495 -77 29628 14 2710 

DAVE MATTHEWS Save Me (RCA) 457 +38 23023 3 4213 

FIVE FOR FIGHTING 100 Years (Aware/Columbia) 440 +174 31291 2 48124 

STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin) 416 +35 24126 3 1810 

FUEL Falls On Me (Epic) 396 +30 12090 3 2711 

CLAY AIKEN Invisible (RCA) 341 +33 26697 2 1412 

EVANESCENCE My Immortal (Wind-up) 340 +193 11929 1 32111 

MEAT LOAF I Couldn't Have Said It Better (Sanctuary/SRG) 329 +6 8212 3 2210 

TRAPT Headstrong (Warner Bros.) 294 +29 12401 2 510 

BEN HARPER Diamonds On The Inside (Virgin) 265 +11 7201 1 2511 

GAVIN DEGRAW Follow Through (J) 222 -47 7676 20 2010 

SUGAR RAY Chasin' You Around (Atlantic) 216 -10 6881 1 1510 

BLACK EYED PEAS Where Is The Love? (A&M/lnterscope/ 204 -9 12241 2 610 

98 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 11/9-11/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron 
Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. 

Most Added® 
www.rradds.com 
ARTIST TITLE LABEL(S) ADDS 

FIVE FOR FIGHTING 100 Years (AwarelColumbial 24 

BON JOVI Wanted Dead Or Alive 2003 (Mercury/IDJMG) 13 

EVANESCENCE My Immortal (Wind-upl 11 

JEWEL 2 Become 1 (Atlantic) B 

COUNTING CROWS She Don't Want Nobody Near (Geffen) 6 

KELLY CLARKSON The Trouble With Love Is (RCA) 6 

DEFAULT (Taking My) Life Away (TVT) 6 

NO DOUBT It's My Life (lnterscope) 4 

NICKELBACK Someday (Roadrunner/IDJMG) 4 

1111ClitLie sonny 
New This Week: 

KYSR/Los Angeles 
WENS/Indianapolis 

Q Ryan., ROADRUNNER 
ISLAND recordings 2g2.42.M:,<<oMu. RECORDS 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

EVANESCENCE My Immortal (Windup) +193 

FIVE FOR FIGHTING 100 Years (Aware/Columbia) + 174 

TRAIN When I Look To The Sky (Columbia) + 163 

NO DOUBT It's My Life (lnterscope) +151 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) +147 

MATCHBOX TWENTY Bright Lights (Atlantic) +125 

NICKELBACK Someday (RoadrunnerllDJMG) +113 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) +88 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) +83 

NELLY FURTADO Powerless (Say What You Want) (Dream Works)+80 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandrecords.com. 

CALLOUT IS CALLOUT IS CALLOUT ...RIGHT? 
WRONG!!! 

GET IT RIGHT... GET BULLSEYE 

ON TARGET ON TIME ' EVERYTIi 

NO EXCUSES 
Bullseye Marketing Research, inc. 

Contact Chuck Dees or John Hart 1-888-411-4395 
email us at bullseye@bullsi.com 

or visit our website at www.Bullsi.com 

E 

www.americanradiohistory.com
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BateTneMasic.con} 
Bt 11DIL{NtSF:"` 

America's Best Testing Hot AC Songs 12 + 

For The Week Ending 11/21/03 

Artist Title (Label) TW LW Familiarity Burn 
Women Women Women 
18-34 18-24 25-34 

MATCHBOX TWENTY Bright Lights (Atlantic) 4.22 4.11 91% 16% 4.21 4.19 4.25 

3 DOORS DOWN Here Without You (Republic/Universal) 4.17 4.16 94% 26% 4.19 4.14 4.30 

SANTANA fIALEX BAND Why Don't You & I (Arista) 4.15 4.03 95% 30% 4.12 4.14 4.08 

MATCHBOX TWENTY Unwell (At/antic) 4.06 3.98 99% 48% 4.13 4.06 4.26 

JASON MRAZ The Remedy (I Won't Worry) (Elektra/EEGI 4.06 4.06 98% 42% 3.96 4.08 3.74 

NICKELBACK Someday (Roadrunner/IDJMG) 4.06 4.16 88% 18% 3.98 3.96 4.02 

JASON MRAZ You And I Both (Elektra/EEG) 4.06 4.02 67% 9% 4.04 4.16 3.76 

VERTICAL HORIZON I'm Still Here (RCA) 4.05 4.11 78% 13% 3.92 3.84 4.07 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 4.02 4.05 88% 17% 3.94 3.98 3.84 

TRAIN When I Look To The Sky (Columbia) 3.98 3.88 59% 10% 3.82 3.77 3.89 

LIVE Heaven (Radioactive/Geffen) 3.96 3.92 85% 24% 4.05 3.98 4.18 

JOSH KELLEY Amazing (Hollywood) 3.95 4.01 79% 21% 3.89 3.87 3.93 

SARAH MCLACHLAN Fallen (Arista) 3.92 3.98 77% 11% 4.10 4.10 4.10 

SALIVA Rest In Pieces (ls/and/IDJMG) 3.91 3.97 72% 14% 3.88 3.83 3.98 

LIZ PHAIR Why Can't I? (Capitol) 3.90 3.86 95% 32% 3.87 3.98 3.65 

HOWIE DAY Perfect Time Of Day (Epic) 3.90 - 45% 7% 3.86 3.88 3.84 

ATARIS The Boys Of Summer (Columbia) 3.86 3.80 94% 36% 3.68 3.80 3.42 

JOHN MAYER Bigger Than My Body (Aware/Columbia) 3.83 3.95 94% 30% 3.63 3.78 3.31 

DIDO White Flag (Arista) 3.81 3.79 88% 23% 3.69 3.73 3.61 

STAIND So Far Away (flip/Elektra/EEG) 3.80 3.79 83% 26% 3.81 3.77 3.87 

TRAIN Calling All Angels (Columbia) 3.74 3.57 98% 47% 3.70 3.63 3.85 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) 3.67 3.66 81% 20% 3.66 3.73 3.52 

NO DOUBT It's My Life (lnterscope) 3.67 3.69 79% 17% 3.63 3.67 3.54 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 3.66 3.62 95% 38% 3.33 3.38 3.24 

NELLY FURTADO Powerless (Say What You Want) (DreamWorks) 3.55 3.40 57% 14% 3.55 3.51 3.65 

SEAL Waiting For You (Warner Bros.) 3.54 3.59 59% 13% 3.32 3.35 3.26 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 3.47 3.44 68% 20% 3.51 3.57 3.39 

SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 3.26 3.24 75% 36% 3.23 3.26 3.16 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 3.24 3.29 97% 58% 3.15 3.18 3.10 

Total sample size is 417 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). 
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said 
they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons 
are screened via the Internet. Once passed, they can take the music test based on the formaUmusic preference. RateTheMusic.com results are not 
meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered 
trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is 
provided by Mediabase Research, a division of Premiere Radio Networks. 

7- 

New&Active 
COLDPLAY Moses (Capitol) 

Total Plays: 174, Total Stations: 19, Adds: 2 

JACK JOHNSON Taylor (Jack Johnson Music/Universal) 

Total Plays: 114, Total Stations: 14, Adds: 1 

KELLY CLARKSON The Trouble With Love Is (RCA) 

Total Plays: 62, Total Stations: 15, Adds: 6 

JEWEL 2 Become 1 (Atlantic) 

Total Plays: 53, Total Stations: 14, Adds: 8 

BON JOVI Wanted Dead Or Alive 2003 (Mercury//DJMG) 

Total Plays: 32, Total Stations: 14, Adds: 13 

Songs ranked by total plays 

Indicator 
Most Added' 

SIMPLE PLAN Perfect (Lava) 

EVANESCENCE My Immortal (Wind-up) 

PLEASE SEND YOUR PHOTOS 

R&R wants your best snapshots 
(color or black & white). 

Please include the names and titles of all 
pictured and send them to: 

R&R c/o Mike Davis: 
10100 Santa Monica Blvd., 3rd Floor, 
Los Angeles, CA 90067 

Reporters 
WKOD/Akron, OH' 
OM: Kedh Kennedy 
MD: Justine Thomas 

HOWIE DAY 

WRVE/Albayn ,, NY' 
PD: Randy den 
APD: Kevin Rosh 
MD: Tred Hulse 

FIVE FOR RIGHTING 

SEAL 

KPEK/Albuquerque,NM' 
PD Tony Manero 
MD: 

COLO LAY 

Deeva kutii 
1 

KEGS/Anchorage, AK 
PD: Rosi Lenox 
MD: MaMNo Thomas 

7 DIXIE CHICKS 

4 BON JOVI 
4 NICKELBACK 

3 LEANN RIMES 

3 MICHELLE BRANCH 

3 MARC ANTHONY 

E CHAD KROEGER S JOSE', SCOT 

WKSZ/Appleton, WI' 
FIVE F FIGHTING 

WIXM/Atlantic City, NJ' 
PD: Brad Carson 
MD: Glen Turner 

KELL, CLARKSON 
GOT UHF FIGHTING 

KAMX/Austin, TX' 
PD: Scooter Stevens 
MD: Clay Culver 

BON JOVI 

EVANESCENCE 

KLLYBakersheld, CA' 
PD: E.J. Tyler 
APD: Erik Fox 

BON LOU 
F.of EC,.:I, iTND 

WWMXBalgmore. MD' 
OM: Josh Medlock 
PO/PAD: Steve Mont 
No Adds 

WBMXBostonl MA' 

APD/Greg MD: Mike Mullaney 
o EVANESCENCE 

JEWEL 

WTSSBuflalo, NY' 
POI Sue O'Neil 
MD: Rob Lucas 
No Adds 

WEZFBurlington' 
OM: Steve Convier 
PD: Gale Parmelee 
APD: Bob Cady 
MD: Jennifer Fox: 
No Adds 

WCOD/Cape Cod, MA 
OM/PD. Gregg Cassidy 
MO: Cheryl Park 
No Adds 

WMT/Cedar Rapids, IA 
PD/MO: JJ Cook 
No Adds 

WALC/Charleston, SC' 
PD: Brent McKay 
No Adds 

WCSOiCharleston, SC' 
OM/PEt John Anthony 
'POINTS: Richard Todd 

':'SON MRAZ 

WLNK/Chadode' 
PD. Neal Shame 
APD/MD: Derek James 

HVEi, L. 

WTMX/Chicapo, IL' 
PD/PAD: Mary Ellen Kaehinske 

BON 

WKRO/Cincinnah, OH' 
DM/PD. Tammy Frank 
APD: Grover Collins 
MO: Brian Douglas 

DEFAULT 

WVMX/Cincinnati, 0H' 
PD: Steve Bender 
MD: Storm Kennen 

NO DOUBT 

WMVX/Cleveland, OH' 
PD: Dave Popovich 
MD: Jay Hudson 
No Adds 

WOAL/Cleveland, OH' 
PD: Alan Fee 
MD: Rebecca Wilde 
II EVANESCENCE 

KVUU/Colorado Springs, CO' 
PD/MD: Al Carlisle 

1 FIVE FOR FIGHT .N 

JEWEL 

DEFAULT 

WBNS/Calumbus, OH' 
OM: Dave Van Stone 

PD: .ten Ballenline 
MD: Robin Cole 

1 DAVE MATTHEW,. 

KKPN/Corpus Christ, TX' 
PD: Sane Hon 
MD: Marisa Garcia 
11 BEN HARPER 

DEFAULT 

BON JOVI 

KLTG/Corpus Christi, TX' 
/MD: Bed Clark 

JEWEL 
FIVE FOR FIGHTING 

KDMXBallas, TX' 
PD: Pal McMahon 
MD: Loa Thomas 

BON JOUI 

EVANESCENCE 

MAO/Danbury, CT 
PD: Bill Trilla 
MD: Stull McDonnell 

:2 EVANESCENCE 
12 SIMPLE PLAN 

WMMX/Dayton, OH' 
PD: Jeff Stevens 
MD: Shaun Vincent 
No Adds 

PD: 
KALifDHanensyer, CO' 

MD: Kevin Kosice 
FIVE FOR FIGHTING 

pAao: 

Min 

nH enrtCO' 

APDichael Gifford 
No Adds 

KSTZ/Des Moines, IA' 
PD: Jim Schaefer 
MD: Jimmy Wright 

SEAL 

WDVD/Detooit, MI' 
PD: Greg Plush= 
MD: Ann Delisi 

4 MICHELLE BRANCH 

WKMX/Dothan, AL 
OM/MD: Phil Thomas 
PD: John Houston 
No Adds 

KSII/El Paso TX' 
OM: Courtney Nelson 
PleAD. Chris Elliot 

1 COUNTING CROWS 

CHRISTINA AGUILERA 

SIMPLE PLAN 

RADFORD 

BON JOE. 

WNKI/Elmira, NY 
OMR'D: Scott Pelibone 
4 DIOS 

1 CHRISTINA AGUILf HA 

1 MICHELLE BRANCH 

WOSM/Fayehteville, NC' 
PDRAD: Cl ms Chaos 

1 FIVE FOR FIGHTING 

BON JOVI 

PDRsJonso Curtis 
MD: Chris Blood 
14 DEFAULT 

12 JEWEL 
DAVE MATTHEWS 
FIVE FOR FIGHTING 

WINK/Ft. Myers, FL' 
PD/MD: Bob Grissinger 

APD: Bruce Cannon 
BON JOVI 

DEFAULT 

FIVE FOR FIGHTING 

WMEE/Ft. Wayne, IN' 
PDRAO: Chris Cage 
No Adds 

WVTI/Grand Rapids, MI' 
0M: Doug Montgomery 
PD: John Patrick 
APO/PAD: Ken Evans 

SARAH MCLACHLAN 

WOZN/Greensboro, NC' 
PD: Michael Bryan 
l' FIVE FOR FIGHTING 

BON ;OVI 

WIKZ/Hagerstown 
OM/PO Rick Alexander 
MD: Jett Roteman 

TRAIN 

WNNKMarrisburg, PA' 
OR/PD: John O'Dea 
MD: Denny Logan 

J:WEL 

WhlCEHarItord CT' 
OM/PD: Steve Saihany 
MD: Jeannine Jersey 

GUSTIER 

COUNTING CROWS 

KHM7Mouston, TX' 
PD: Bu Scott 
APD/MD: Rick D'Bryan 
No Adds 

WENS/Indianapolis, IN' 
OMR'D: David Edgar 
APD- Bernie Eagan 
MD: Jim Cemne 

3 NICKESBACK 
EOUNIAINS OF WAYNE 

WZPLAndianapolis, IN' 
PD: Scott Sands 
APD: Kari Johlt 
MD: Dave Decker 
14 FIM FOR FIGHTING 

12 SIMPLE PLAN 

BON JOVI 

KFME/Xansas City, MO' 
PD: Mike O'Reilly 
MD: Elena Abatgls 

HOWIE DAY 

KMXB/las Vegas, NO' 
PD/MD: Charese mge 
APO: Justin Chase 

HON 

WMXL/lexington, KY' 
PO/MD: Jill Famey 
No Adds 

KURB/LiDle Rock, AR' 
PD: Randy Cain 
MD: Becky Rogers 
No Adds 

KBIGILos Angeles, CA` 
OM: Chachi Denes 
PD: Jhani Kaye 
APD/MD. Robert Anther 
No Adds 

KYSR/Los Angeles, CA' 
PD: John Ney 
APD/MD: Chns Patyk 

d NICKELBACK 

WXMMouisville, KY' 
PD: George Lindsey 
MD: Katona Blair 

EVANESCENCE 

FIVE FOR FIGHTING 

WMAD/Madison, WI' 
PO: Mike Ferris 
MD: Laura Ford 

SHERYL CPOW 

WMBZ/Memphis, TN' 
DM: Jerry Dean 
PD/MD: Tony 'Kramer" Britian 

OUTKAET 

MC/Memphis, TN' 
PD: Chris Taylor 
MD: Toni St. James 

COLOPC'. 

WKTI/Milwaukee, WI' 
OM: Rick Belcher 
PD: Bob Walker 

TRAIN 

CLAY AIKEN 

WMYX/Milwaukee, WI' 
OM: Brian Kelly 
PD: Tom G erdmm 
APD/MD: Mary Richards 
10 TRAIN 

KSTPP/Minneapolis, MN' 
DM' am Kalman 
PD Lei Mon Peck 
APDRAD: Jill Roen 
No Adds 

KHOP/Modesto, CA' 
OM: Richard Perry 
PD: Chase Murphy 

JEWEL 
FEFE DOBSON 

KELLY CLARKSON 

K0S0/Modesto, CA' 
PD: Max Miller 
MD: Donna Miller 
10 EVANESCENCE 

1 JEWEL 

WJLK/Monmoeth, NJ' 
OM/PD: Lou Rune 
MD: Debbie Manila 

NF FOR FIGHTINS 

KCDU/Monterey, CA' 
PDRAD: Mike Sica 

HOWIE CA, 
FIVE FGP FATTEN; 

WKZN/New Orleans, LA' 
OM/PD: John Roberts 
APD. Duncan James 
MO: Stevie G 

EVANESCENCE 

COUNTING CROWS 

FIVE FOR FIGHTING 

WPLJ/New York, NY' 
OM: Tom Cuddy 
PD: Soll Shannon 
MD: Tony MauroEVE-OR 

FIGHTING 

WPTE/Nodolk, VA' 
Po: Sieve McKay 
MD: Jason Goodman 

COUNTING CROWS 

KYIS/Oklahama City, OK' 
OM: Chris Baker 
PD/MD: Ray Kalusa 

E FANON MFA,' 
HELOT CLARKSON 

EVA FCR UGH', LNG 

KSRZ/Omaha, NE' 
PD: Erik Johnson 
MD: Jerry Ballena 
No Adds 

WOMX/Orlando, FL' 
PD: Jed Cushman 
MD: Laura Francs 
No Adds 

KBBY/Oxnard, CA' 
SM: Emit Bingham 
OM: Marto Camacho 
PD: J. Love 

APD/MD: Darren McPeake 
No Adds 

WJLO/Pensacola,FL' 
PD: John Stuart 
MD: Blake 

FIVE FOR FIGHTING 

WMWX/Philadelphia, PA' 
DM D: Gerry DeFrancesco 
APD/MD: Joe Proke 

3 CHRISTINA AGUILERA 

KMXP/Phoenix, AZ' 
PD: Ron Price 
MP John Principale 

5 SAAR MCLACHLAN 

WZPT/Pittsburgh, PA' 
PD: Keith Clark 
APO: Jonny Hartwell 
MD: Scott Alexander 

EVANESCENCE 

FOUNTAINS OF WAYNE 

BON JOLI 

WMGX/Podland, ME 
PO: Randi Kirshbaum 
APDIMD: Ethan Minton 

SIMPLE PLAN 

KRSK/Pordand OR' 
PD: Dan Persigehl 
MD: Sheryl Stewart 
No Adds 

WSNE/Providence, RI' 
PD: Steve Peck 
MD: Gary Trost 

'VE FOR FIGHTING 

WRFY/Reading, PA' 
PD/MD: Al Burke 

2 DEFAULT 

DM: Bull Sdmis 
PO: Reel Both 
MD: Connie Wm/ 

JOHN GREGORY 

JACK JOHNSON 

FIVE FOR FIGHTING 

WMXBBichmond, VA' 
PO/MO: Tim Baldwin 
No Adds 

WVORBochester, NY' 
PO: Dave LePm'w 
MD: Joe Bonami 

MICHELLE BRANCH 
FIVE FOR FIGHTING 

1U/0/Sacramento. CA' 
PD. Ed "Mister Ed" Lambert 
Na Adds 

KOMB/Salt Lake City, UT' 
OM: Alan Hague 
PO: Mike Neson 
APD/MD: Justin Riley 
NO Adds 

KFMB/San Diego, CA' 
OM/PD: Tracy Jodnson 
MD: Jen Sewell 

BON TOW 

RELIE MINOGJE 

KMYI/San Diego, CA' 
PD Duncan Payton 
MD Mel McKay 
NO Adds 

KIOVsan Francisco, CA' 
OM. Brian Thomas 
PP Michael Marlin 
MD. James Baker 

KLLC/San Francisco, CA' 
PD: John Peake 

I COUNTING CROWS 

KEZR/SanJose CA' 
OMR' : Jim Murphy 
APD/MD: Michael MMartima 

KELLY CLARKSON 

KRUZSanta Barbara, CA 
SM Sandy Lipowski 
PD Bill Michaels 
MO. Mandye Thomas 

UAI.D BOX TWENTY 

KMHX/Santa Rosa, CA' 
PD: Mark Thomas 

COUNTING CROWS 

KELLY CLARKSON 

WZAT/Savannah, GA 

No Adds 

KPLZSeaOle, WA' 
PD: Kent Phillips 
APP Kelly Minns 
MD: Alisa Hashimoto 

MA'r..:Wn 

KBED/Shrevepod.LA' 
PD: Gary Robinson 
No Adds 

OM/PDIMO: Par McKay 
MA' 

APO: Man Gregory 
No Adds 

KYKY/St. Louis, MO' 
PD: Smekey Rivers 
APD/MD: Gregg Hew* 

I KELLY CLARKSON 

WVRVBI. LauiS, MO' 
P0: M Liriü 
MD:JiII ine 
No Adds 

WWWM/Toledo, OH' 
DM: Tim abarte 
PD: Steve Marshall 
MO: Jell Wicker 

JASON MPAL 

JEWEL 

WKPK/Traverse City. MI 
PO Roh Weaver 
MD Heather LnIgh 

KSZR/Fucson,AZ* 
OM: Herb Crowe 
PD: Chandler 
MD: Kale Bums 
i NICKET BACK 

KZPT/Tucson,AZ' 
PD: Carey Edwards 

MD: Leslie Lors 
No Adds 

PPDZRAD: KimaGGoower 

1 TRAIN 
FUEL 

CLAY AIKEN 

WRMF/W. Palm Beach, FL' 
PD: Russ Morley 
APD/MD: Amy Navarro 

EVANESCENCE 

WHOA/Washington, DC' 
OM/PO:rol 

Palt er 

Kenny King 
Mo: Ca 
No Adds 

WWZZ/Washington, DC' 
PD' Mike Edwards 
MD: Sean Sellers 
No Adds 

KFBZ/Wichita, KS' 
PD: Bam Mckay 
APDRAO: Sunny Wylde 

SIMPLE PLAN 

WXLO/Worcester, MA' 
OM/PD: Jay Beau Jones 

/ FIFA -c -H 

WMXY/Youngstown. OH' 
OM. Dan Rivers 
PD Steve Granaio 
MD Mark French 

'Monitored Reporters 

109 Total Reporters 

98 Total Monitored 

11 Total Indicator 

www.americanradiohistory.com
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There's nothing we're not playing 
right now that does much for me, but 
I do like what we are playing a lot, like 
Dave Koz, whose CD is killer - just 
exquisite. It's seldom I can say this, 
but I like all the vocals: Steve Win - 
wood, who sounds great; Daryl Hall; 

Nick Francis Michael McDonald; Norah Jones' 
"Turn Me On"; and Luther, of course. 

C My favorite vocal that no one else 
played but which is getting a lot of 

buzz is Weekend Players' "Jericho." Of anything in the 
past half year, Praful and Weekend Players have cre- 
ated the most buzz - not a call here or a comment 
there, but considerable buzz. It really surprises me that 
more people aren't playing Weekend Players, but 
maybe they're ahead of their time. We have great 
instrumentals, too, like Rick Braun's "Green Tomatoes," 
which is a funky -ass classic. I've become a big fan of 
Steve Cole. I had never seen him perform until he 

played our fall show; he just rocked the house. Now I hear that in his 
songs on the radio. Candy Dulfer's "Finsbury Park" is another very 
cool tune, and I'm playing Steve Oliver's "Positive Energy," which - 
again - people are missing the boat on. His previous hit, "High Noon," 
is probably one of the most popular recurrents and maybe the high- 
est testing recurrent in our whole format. This is a good track. 

PD, WJZZ/Atlanta 

Another impressive week on Rich- 
ard Elliot's "Sly" (GRP/VMG), 

which commands No. 1 Most Added 
with eight new adds, including pre- 
mium -octane stations such as WQCD/ 
New York, WJZW/Washington, WLVE/ 
Miami and WJZZ/Atlanta. It's New & 
Active as well. "Sly" has been in power - 28 or 29 plays - for four weeks at 
KTWV/Los Angeles ... With a 26-22* 
move, a gain of 81 plays for No. 2 Most Increased, and six new adds 
for No. 2 Most Added, it sure looks like Kim Waters has another hit 
on his hands with "The Ride" (Shanachie). Momentum for this ride 
continues to build with new adds, like KIFM/San Diego, KYOT/Phoe- 
nix and WJZI/Milwaukee ... Dave Koz's "Honey -Dipped" maintains No. 1 

handily for the second week ... Jazzmasters' "Puerto Banusn (Trippin' 
'N Rhythm) explodes 10-6* as No. 1 Most Increased, with a 123 -play 
gain ... Jeff Golub's infectious "Pass It On" (GRP/VMG) picks up four 
new adds - including KJCD/Denver and JRN ... Five tracks tie for 
third Most Added with three new adds each: Seal's "Touch" (Warner 
Bros.), Bass X's "Vonni" (Liquid 8), Kirk Whalum's "Do You Feel Me" 
(Warner Bros.), Ronnie Jordan's "At Last" (Blue Note) and Norah 
Jones' great rendition of John D. Loudermilk's composition "Turn Me 
On" (Blue Note), which was added by trendsetters KIFM and WJZZ 
... Ear pick: Check out an amazing vocalist, Cliff Blizzard, whose "It's 
a Silent Night (Without You)" (Rising Storm) showcases his God-given 
gift to perfection. -Carol Archer, Smooth Jazz Editor 
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D O GH. BUCKS. BREAD. 
CASH. DINERO. MOOLAH. 

No matter what you call it, here's a way to get it. 

Regardless of your market or format, listeners want to know 

the latest financial trends affecting their lives. AP Radio and 

Bankrate.com have teamed up to offer the Personal Finance Minute 

- audio features perfect for local ad sponsorship. Heard exclusively 

on AP Network News, it's just one of many features that can help 

you bring home a few more dams in your paycheck. Learn more today 

by calling us at 800-527-7234, or visit www.apbroadcast.com. 
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COOL BEANS! 
Richard Elliot 

David Sanborn - 

Dave, Sanborn 

Will Downing' 

WillDowning 

Almost Ready 
Paul Brown 
Up Front 

George Benson 
Irreplaceable 

A Universal Music Company 

Diana Krall 
The Girl in the Other Room 

Brand new 
studio recording 

Coming this spring 

David Benoit 

Dai id Benoit 

-Jeff Golub 

Mindi Abair 

Bernie Williams 

A Twist of Motown 

visit us at www.grp.com 
and www.ververecords.com © 2003 The Verve Music Group, A Division of UMG Recordings, Inc. 

motown 

n.. 
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The Keys To 
Knowledge And Power 
Continued from Page 1 

format, but that somehow the 
record industry had been left be- 
hind. 

"It struck me that we in radio do 
tons of research to find out what lis- 

teners want, then work hard to give 
it to them. That night, at a dinner 
hosted by A440 Music, I discussed 
how we might help labels do the 
same with WNUA/Chicago's Steve 
Stiles, WJZW/ Washington's Carl 
Anderson, KWJZ/Seattle's Carol 
Handley and former KKSF/San 
Francisco PD Steve Williams, who 
agreed it would be interesting to try. 

The next day I called Allen Kepler 
and BA VP/Programming Rad 
Messick, who got the ball rolling." 

The Findings 

Thirty-three percent of those 
polled feel that new music (re- 
leased over the past 18-24 months) 
is very important. Anó er 50% 
think that new music is somewhat 
important. Both 35-44 (33%) and 
45-54 listeners (32%) agree. More 
African -American (40%) and His- 
panic (35%) listeners said new 
music was "very important" than 
white (27%) respondents. 

Regardless of age, sex, ethnici- 
ty or format preference, listeners 
learn about new music first from ra- 
dio. Eighty-two percent of the total 
group polled learns about new mu- 
sic first from listening to the radio. 
Radio is also the new music source 
for 84% of Smooth Jazz Pls, 79% of 

Number Of CDs Purchased In A Typical Year 

More than 12 CDs 

6to12CDs 

3to5CDs 

1 to 2 CDs 

Only 3% of Smooth Jazz listeners did not 
purchase any CDs this year. 

Graph 2 

Location, Location, Location! 

Where do Smooth Jazz listeners go to purchase CDs? 

Why purchase when you 
can download? 

Radio Website 

Artist Website 

Internet retailer 
(Amazon.com) 

Local music store 
(Tower Records) 

Local discount store 
(Wal-Mart/Best Buy) 

0% 10% 20% 30% 40% 50% 60% 

cumers (non -Pis), 83% of 35-44 lis- 

teners, 80% of 45-54 listeners, 83% of 
whites, 79% of African Americans, 
84% of Hispanics, 81% of females 
and 82% of males. 

Twenty-four percent of those 
polled purchase more than 12 CDs 
annually (Graph 1). Another 36 

report purchasing six -12 discs a year. 

More African American respon- 
dents are heavy (12 or more) CD 
purchasers (30%) than Hispanic 
(23%) or white (21%) respondents. 
More men (27%) than women (21%) 

are heavy disc purchasers. Age was 
not a purchase -pattern factor. 

Music downloaders also pur- 
chase more music CDs. Thirty per- 
cent of those downloading music 
weekly purchase more than 12 CDs 
in a typical year; 65% purchase six 

or more discs. Twenty-eight percent 
of respondents who download mu- 
sic monthly purchase more than 12 

CDs in a typical year; 82% of month- 
ly downloaders purchase six or 
more CDs annually. 

Music downloaders are more 
active at retail than those who nev- 
er download music. Twenty-four 
percent of those who never down- 
load music purchase more than 12 

CDs annually; 58% who never 
download music purchase six or 
more CDs in a typical year. 

Sixty-nine percent of Smooth 
Jazz listeners turn to local retail to 

find music they hear on the radio. 
Fourteen percent turn to the Inter- 
net to locate music they hear on the 
radio. Eight percent say it's too dif- 
ficult to find music on the Internet 
or that they don't know how to find 
the music they hear. Only 9% report 
that "the radio takes care of me" and 
are uninterested in locating music 
they hear on the radio. 

Local discount stores (Wal- 
Mart, Target) offer the most conve- 
nient point of purchase for music 
(Graph 3). Forty-nine percent of re- 

spondents named these types of dis- 
count stores as being the most con- 
venient place to purchase music. 
Thirty-four percent felt that local 
music stores (Tower, etc.) offered the 
most convenience. Eleven percent 
would go to an Internet retailer 
(Amazon.com, etc.), 3% would pur- 
chase from an artist's website, and 
2% would purchase from a radio - 
station website. Only 2% said, "Why 
buy when you can download for 
free?" 

These results were consistent for 
format Pls, cumers, both major age 

Top lOs 
The Top 10 Smooth Jazz Instrumentals 
For October 2003 (Current/Recurrent) 

JEFF LORBER Gigabyte 
EUGE GROOVE Rewind 
KENNY G Malibu Dreams 
KIM WATERS Waterfall 
CHIELI MINUCCI Kickin' It Hard 
PAUL TAYLOR On The Move 
DAVID SANBORN Comin' Home Baby 
PRAFUL Sigh 
PAUL JACKSON JR. It's A Shame 
WALTER BEASLEY Precious Moments 

Source: RateTheMusic.com online testing 

The Top 10 Smooth Jazz Instrumentals 
For October 2003 (Gold) 

LOVE UNLIMITED ORCHESTRA Love's Theme 
KENNY G Songbird 
PAUL HARDCASTLE Rainforest 
GEORGE BENSON Breezin' 
AVERAGE WHITE BAND Pick Up The Pieces 
PETE ESCOVEDO All This Love 
NAJEE Sweet Love 
HUGH MASEKELA Grazin' In The Grass 
CHUCK MANGIONE Feels So Good 
DAVE BRUBECK Take Five 

Source: MixMaster Music Studies 

The Top 1O Smooth Jazz Vocals 
For October 2003 

GEORGE BENSON On Broadway 
BARRY WHITE Can't Get Enough Of Your Love 
EARTH, WIND & FIRE September 
MARVIN GAYE Mercy Mercy Me 

OTIS REDDING Sittin' On The Dock Of The Bay 
PATRICE RUSHEN Forget Me Nots 
MARVIN GAYE Sexual Healing 
LUTHER VANDROSS Always And Forever 
SPINNERS I'll Be Around 
TEMPTATIONS Just My Imagination 

Source: MixMaster Music Studies 

subgroups and most other listener 
cross -tabs. However, African Amer- 
icans index higher with local music 
stores (36%) and slightly lower with 
Internet retail (8%). Also, local mu- 
sic stores (44%) and discount stores 
(43%) were equally important to 
heavy annual CD purchasers. 

The majority of Smooth Jazz lis- 

teners do not download music from 
the Internet (Graph 3). Sixty-seven 
percent of the respondents said they 
never download music. Twenty-two 

percent rarely download but have 
attempted to in the past. Five per- 
cent find downloading too difficult. 
Four percent download music 
monthly. Only 2% download music 
weekly. 

Fifty-five percent of the sample 
group has no interest in download- 
ing music from the Internet. This 
number is consistent across format 
Pls and cumers and both age cells. 

Continued on Page 68 

Graph 3 

Most Smooth Jazz Listeners Do Not Download 
Music From The Internet 

Never download 

Rarely download 
but have tried 

Have tried, but 
too difficult 

Download 
monthly 

Download 
weekly 

0% 10% 20% 30% 40% 50% 60% 70% 80% 
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1/40AN KNtCrUs 

"CELLAR FUNK" 
down to the bone 
NEW & ACTIVE 

New this week: KSMJ 

"CASCADE" 
alex bugnon 
ON TOUR: 

Nov. 28-30 
Dec. 27 
Jan. 21 

Already on: 

WNWV WJZW 
WLVE WYJZ 
KEZL KSSJ 
WLOQ WJZN 
KRVR WJZA 
WZMR WEIB 
KSBR 

Washington, DC 

Louisville, KY 
Boston, MA 

"UNDER WRAPS" 
jeff lorber 

"CHURCH" 
urban knights 

Already on: 

KWJZ 
JRN 
WEIB 
KSBR 
WJZN 

Already on: 

WNUA 
WEIB 

LOOK for new releases by JOYCE Cooling, 

EUGE Groove, and KEIKO Matsui early next year! 

Contact: SUE SCHRADER at Narada Jazz, 
414-961-8350, suesch@narada.com © 2003 Narada Productions, Inc. 
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From Gridiron Grit 
To Group Glory 
Packer great Willie Davis on winning and radio 

hose interested in the dynamics of winning in any 
endeavor would do well to learn more about All Pro 
Broadcasting founder and owner Willie Davis, because 
winning is in his blood. 

He has been a winner for almost 
50 years, earning a four-year schol- 
arship to Grambling, playing 12 

years in the NFL - two with the 
Cleveland Browns and 10 

with Vince Lombardi on 
the Green Bay Packers 
(where Davis captained 
the first two Super Bowl 
teams and set Packer 
records that he holds to 
this day for most fumbles 
recovered [27] and most 
consecutive games played 
[he didn't miss one in 10 

years] - and being inducted into 
the Professional Football Hall of 
Fame in 1981. 

Davis went on to a successful ca- 
reer in the beverage distribution in- 
dustry, where he became the first 
minority in the country with a ma- 
jor brewery as a wholesaler. He has 
a long history of involvement in civ- 
ic affairs, plus he serves on the 
boards of directors for numerous 

Willie 

"I cannot tell you 

how many times I 

talked with a white 

person in Green Bay, 

and they would say, 

`You're the first 

black I've ever 

talked to."' 

corporations, including Dow Chem- 
ical, Sara Lee, Manpower Inc., MGM 
Grand Inc., Bassett Furniture and 
Strong Fund. 

Davis' All Pro Broadcasting owns 
Smooth Jazz WJZI/Milwaukee (in 
an equal partnership with Shamrock 
Broadcasting), Alternative KCXX/ 
Riverside and Adult Standards 
KATY/Temecula, CA (Davis se- 
cured funds from Sara Lee Corp. to 
assist victims of the fires that recent- 
ly ravaged that area). 

In the following interview Davis 
discusses his amazing life and his 

continuing love for radio despite all 
the recent changes in the industry. 
Special thanks to Broadcast Archi- 
tecture Exec. VP Allen Kepler, who 

brought Davis to my at- 
tention, and to Packers fa- 

natic R&R's Jim Hanson, 
for invaluable research 
assistance. 

Davis 

R&R: What was the 
great lesson you took from 
pro football, particularly the 

experience of playing for 
Lombardi? 

WD: I feel like the luckiest guy 
in the world. I played for the legend- 
ary Eddie Robinson. I played for 
Paul Brown in Cleveland. Then Igo 
to Green Bay, and I spend 10 years 
with Lombardi. He made it a great 
football experience but maybe even 
a greater life experience. All of us 
who came out of those champion- 
ship runs came out believing that 
the rest of your life could have good 
results. I haven't stopped thinking 
that yet. 

R&R: In the book When Pride Still 

Mattered author David Maraniss de- 

scribes the Packers' black players - 
Willie Wood, Ernten Tunnell and you - 
as "strangers in a strange land." Can 

you give me a sense of what it was like 

to be black in an isolated backwater as 

white as Green Bay was at that time? 

WD: I went to Green Bay in 1960. 

There were three of us who made 
the team that year; they never had 
more than two before that. People 
would see you on the street, and, 
invariably, if you were a black indi- 
vidual in Green Bay and were big 
and had an athletic look, you were 
a Green Bay Packer. Every player 
was special, but when you were a 

black player, you were singled out 
in one more dimension. 

Did I ever regret that fact for a mo- 
ment? The quick answer is no. I felt 
that one of my greatest roles, in ad- 
dition to being on the field, was off 
the field, educating people who had 
never seen a black person before up 
close. I cannot tell you how many 
times I talked with a white person 
in Green Bay, and they would say, 
"You're the first black I've ever 
talked to." 

Going on to being defensive cap- 
tain, it just told a story. We became 
a part of something really special 
and meaningful to Green Bay. I 

think they loved us for it, and we 
loved them back. I don't know one 
black player who would give you a 

bad honest story about Green Bay. 

R&R: I assume that long before they 

retire most professional athletes think 

about what to do next in their lives. 

What was on your mind? 
WD: That's probably the single 

most important thing for a black 
player, and if you're in Green Bay, 

you are probably making some de- 
cisions that you're not going to live 

there. You heard all of the cheers. 
You lived with all the success. It's 
like, what do I do now to let myself 
down easier? 

I probably made the next best de- 
cision in my life, after the sports sit- 

uation, when I went back to school 
to the University of Chicago and got 
an MBA. That opened up a whole 
new area of opportunity for me. The 

"All of us who came 

out of those 

championship runs 

came out believing 

that the rest of your 

life could have good 

results. I haven't 

stopped thinking that 

yet." 

year I got out of the University of 
Chicago, 67 companies contacted 
me, and I got 12 offers to go to work. 

R&R: Was that based on your faine 

and your name? 

WD: A lot of it was the Green Bay 

Packers in their '60s success. By then 
the Lombardi image in the business 
community was so well received 
that companies thought they were 
getting almost three -in -one: some- 
one who had distinguished himself 
in athletics, someone who had the 
forward -thinking of discipline, and 
someone who had truly been 
brought up in the winning environ- 
ment that, even to this day, is equat- 
ed with Lombardi. 

R&R: How did you get into radio? 
WD: When I retired from football, 

I accepted an opportunity to come 
out to California and become the 

Trophy Case 
Here are some of the awards conferred upon Willie Davis 
throughout the years. 

Inducted into the Professional 
Football Hall of Fame in 1981 

Green Bay Packers Hall of 
Fame, 1975 

NFL All Pro Team for six 
seasons 

First recipient of the Vince 
Lombardi Varsity Scout Award, 
1982 

NFL Man of the Year, 1987 
Byron "Whizzer" White 

Award, which is named for 
Supreme Court Justice Byron 
White and awarded to athletes for outstanding service to country, 
community and team 

Packer record for most fumbles recovered (27) and most 

consecutive games played 
Selected for numerous collegiate All America teams 
NCAA Silver Anniversary Team 
NAIA College Hall of Fame 
U.S. Army All Service Football Team 
NAACP Man of the Year, 1978 
West Coast Fathers' Council Father of the Year, 1990 
University of Southern California Entrepreneur Program 

Entrepreneur of the Year, 1988 

first minority in the country with a 

major brewery as a wholesaler. I 

started the business in Watts in 1970. 

I became the No. 1 wholesaler in 
Schlitz's western division. I was in 
the territory that nobody wanted be- 
cause of all the problems. I got in the 
business and absolutely worked day 
and night for seven years. 

Along came an opportunity to 
buy a station licensed to Inglewood, 
CA that was basically off the air and 
part of a bankruptcy. I bought the 
station and put it back on the air as 
KACE, and within a year it was a 

meaningful part of Urban radio in 
Los Angeles. I then bought two sta- 
tions in Milwaukee - in fact, I still 
have them. One was WAW-AM at 
that time, today WCMS-AM. When 
Bill Lynett from Shamrock and I got 
together, he owned WJZI, and that's 
how we created the stations in the 
Milwaukee Radio Alliance. 

I then went on to buy stations in 

the Houston, Seattle and Denver 
markets. In 1988 I was enjoying ra- 
dio so much that, after spending 26 

years in the beverage business, 18 as 
a wholesaler, I elected to sell out and 
get further into radio. By then radio 
had truly become the most satisfy- 
ing part of my life. I have not gotten 
up a day since I owned radio sta- 
tions and gone to work regretting 
the fact that I had to go. When I'm 
at the airport in Milwaukee and 
someone says, "Hey, I really love 
your Smooth Jazz radio station," I'm 
thinking, "You know, it doesn't get 
any better." 

R&R: Speaking of regrets, do you 

have any about dropping the "Quiet 
Storm" format from KACE when you 

owned that station? 
WD: As I look back on my entire 

time in radio, the one thing I truly 

regret is that I made a conscious 
and rational decision to sell KACE. 

It was the toughest decision that I 

made. The beer business was my 
first enterprise, and I cried the day 
that I sold that business; all my em- 
ployees were crying too. I experi- 
enced the same thing with KACE, 
when I had to tell our people that I 
had made a deal to sell the station. 
Everybody in this office was crying. 
But, given what was happening in 
radio at the time, it was probably 
the most sensible thing, because in 
a class A one -station situation in 
Los Angeles, when you had people 
buying six or seven stations, it was 
becoming increasingly more diffi- 
cult to compete. I said, "Let me put 
my sights on some places where I 

can have a chance to at least win." 
I had pretty good positioning in 
Milwaukee, but Los Angeles was 
very difficult to compete in, with 
everything that was going on in the 

market. 
R&R: Lawrence Tan ter was your 

"Quiet Storni" PD at KACE. 

WD: He's one of my favorite 
guys. It was people like Lawrence 
who made me realize what a great 
business this is. There's no other 
business where you can respond to 
public needs like radio. Radio al- 
lows me to do all those things that 
I've ever wanted to do in life in 
terms of giving back. 

R&R: It's said that radio became a 

real business when passage of the Tele- 

communications Act opened it to mar- 

ket forces. From your perspective, 
what has been the impact of deregula- 
tion and consolidation on minority 
ownership? 

WD: You were licensed by the fed- 

eral agency to serve the public interest. 
Continued on Page 68 
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Essential Musical Intelligence 
Using music to heal and help 

ouise Montello worked as a jazz pianist in the early 
'80s, a time when there was a lot of experimentation 
and a lot of free jazz happening in the New York mu- 
sic scene. Musicians were going through changes in 
terms of drugs and spirituality, and some were trying 
to merge the two. 

Montello was aware of 
both extremes, and many 
of the musicians she was 
playing with turned to 
meditation and Eastern 
mysticism. Montello's 
own deepening practice 
of yoga gave her an inner 
stillness that wasn't real- 
ly consistent with play- 
ing in piano bars until 
4am for people who were smoking 
and drinking. 

"I was playing in a punk rock 
band, and I watched the audience 
just being needy and out of it," she 
says. "I didn't want to be an enabler 
in clubs, which is how I felt at the 
time. I got into music therapy to 

Louise M 

"Music allows us to 

understand human 

relationships. Music 

is a way of actually 

working through 

conflicting 

feelings." 

reach people and to use the power 
of music in a more intimate, healthy 
way." 

Montello is now a certified music 
therapist and psychoanalyst, a clin- 
ical research scientist in the Depart- 
ment of Psychology at New York 

University and founder and Direc- 
tor of the Creative Arts Therapy Cer- 
tificate Program at New School Uni- 
versity, where she has been teaching 
for nine years. 

Co-founder of the nonprofit orga- 
nization Musician's Wellness, Mon- 
tello has lectured on the healing 
power of music for over a decade in 
workshops conducted at arts medi- 
cine and music therapy conferenc- 
es in many countries. She has also 

been artist -in -residence at the Goth- 
enberg Conservatory in Sweden, 
Boston's Berklee College of Music 

ontello 

and the Manhattan School 

of Music. She is the author 
of Essential Musical Intelli- 

gence, which was pub- 
lished by Quest Books in 

2002. 

R&R: How did you come 

to write Essential Musical 
Intelligence? 

LM: I had been teach- 
ing at the New School, which is a 

progressive university. An agent ac- 

tually approached me and said, 
"This course really sounds great. Do 
you want to write about it?" I 

thought, "Sure." And from her sug- 
gestion, it opened up this whole 
method of healing. The book was 
almost channeled to me over a 

year's time. 
R&R: Musicians often say that in- 

spiration comes through, but not from, 

them. Many describe the creative process 

as channeled. Is it the same when you 

compose music? 

LM: Sometimes. I remember I 

wrote a tune when Bill Evans died. 
He was my favorite pianist. I sat 
down at the piano and was think- 
ing how sad I was, and bang! A song 
came to me within a half hour. Oth- 
er tunes take months to write. Once 
I saw a videotape of Chick Corea 
writing a song live within 10 min- 
utes. He then got together with this 
trio and recorded it. 

R&R: On the first page of Essential 
Musical Intelligence you write, "Mu- 
sic not only awakens the life of the soul 
within you, it actually is the vibration- 
al essence of your soul and of all life." 

LM: It goes back to Eastern mys- 
ticism and all the spiritual traditions 
that say that vibration is the essence, 
the universe, of our selves. Vibration 
is sound, and sound is the building 
block of music. When you put that 
all together, it seems that at our very 
core, we are vibrating music. Each 
of us has a unique kind of combina- 
tion of melodies and harmonies and 
rhythms that makes up our person- 
ality. That's how come some people 
get along well together and some 
people don't. 

R&R: Does that explain why music 

speaks so powerfidly across cultures and 
is such a fundamental part of us that it 

is another human language? 

LM: Absolutely. It is the basic 
human language that is associated 
with the emotional and the spiritu- 

al realm. We all share an accord - 
the same emotional reality. Jung 
talks about the collective uncon- 
scious, that is, something within all 
of us. Music is a way of externaliz- 
ing those archetypes of emotion and 
desire and higher reaches of human- 
ity. Music runs the gamut from the 
lowest desires to the highest. We 

share that as humankind. 
R&R: What is essential musical in- 

telligence? 

LM: The idea came from Howard 
Gardner, who writes that all of us are 
born with musical intelligence. 
Unfortunately, many people lose it 
as they get older because of the 
strictness of musical training, which 
takes away their natural ability with 
music and forces them to conform 
to a rigid way of learning it. People 
who criticize that you can't sing or 
you're not good enough can move 
you away from this natural ability 
that we all have. That's the one thing 
that really got to me, and I see it in 
all of my work across different pop- 
ulations: Everyone, particularly peo - 

"Unhealed trauma 

comes back to haunt 

us through 

compulsive thoughts 

or feelings and 

addictions. It makes 

people who need 

love and nurturing 

resistant and, 

sometimes, really 

mean." 

ple untrained in music, has access to 

this intelligence of music. They un- 
derstand intuitively melody and 
harmony and rhythm. 

The other thing about emotional 
intelligence, which is explained in 

Daniel Goldman 's work, is the im- 
portance of being able to understand 
the range of emotions that we feel 

and to learn ways of expressing, 
coping with and transforming emo- 
tion. As I read his work, I realized 
that music is being used naturally to 

express emotions that are difficult to 

put into words and in ways that we 
can deal with. Music allows us to 

ìSENTIAL 
USICAC. 
INTELLIGENCE 

( ixt.t,ttit __,,, 

understand human relationships. 
Music is a way of actually working 
through conflicting feelings. 

R&R Do you mean the process of lis- 

tening to music, making music or both? 

LM: Listening to music is cathar- 
tic, and writing music is too. Think 
about the blues, how generations of 
people survived because the blues 
allowed them to keep going during 
times of incredible stress and suffer- 
ing. Eastern people talk about vibra- 
tion as being the essence of all life. 

The power of sound is used in 
chanting and mantras. From time 
immemorial, music has been a way 
of uplifting the human soul. I 

brought these three concepts togeth- 
er in Essential Musical Intelligence. 
They are also the root of the power 
of music therapy. In my work over 
the years, every person I ever 
worked with has had the ability to 
tap into this healing essence to heal 
either on a physical, emotional, re- 

lationship or mind level. 
R&R: What can readers expect from 

your book? How they can use music as 

a path to healing, creativity and radiant 
wellness? 

LM: The book outlines a message 
of using music and sound in daily 
life as a way of keeping ourselves in 

balance. We go on automatic pilot 
throughout the day and let stress 
build to the point we are exhausted 
and become sick. What I suggest in 
the book are 25 different tools that 
you can draw upon throughout the 
day to help release stress, transform 
your moods and expand your cre- 

ativity so that your mind doesn't get 
stuck in stress -related ruts. You can 
be more productive in your work 
life, more creative in your personal 

life and relationships and really 
have a way of communing with 
your spiritual nature. 

R&R: People know the feeling that 

comes over them when they listen to 

music, how it captures their imagination 
and takes them somewhere outside them- 

selves. Does music connect our ears and 
hearts in a meditative process? 

LM: To break it down scientifical- 
ly, when there's stress we're cen- 
tered in a "doing" mode associated 
with the left brain, with the analyti- 
cal mind, with the success -oriented 
mind belief that we have to be per- 
fect. That's not the most creative 
state. It doesn't tap into our emo- 
tional selves or allow space for new 
experiences in the mind and heart. 
But when we listen to music, we 
shift into another frame of con- 
sciousness, a more receptive "being" 
mode. Music takes us into the realm 
of imagination and emotion where 
we can open to greater understand- 
ing of symbolic materials. 

As imagination and intuition 
open, so does a realm of creative 
ideas available to us through music. 
It also taps into our memory banks 
and can restore memories we've for- 

gotten. It can help us to transform 
painful memories. If we sit for 15 

minutes and listen to music with the 
intention to reduce stress or heal an 
emotional issue, music can move us 
into a nurturing, soothing space. 
The book has appendices of music 
for various emotional states and to 
evoke different kinds of imagery. 

That's the listening part, but there 
are other aspects that the book fa 
cuses on. One deals with physical 
illness and the use of sound as a way 

Continued on Page 68 
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the power of music 

RICHARD SMITH 
SOULI01flED 

SDLJLJDIFIED 
Richard Smith 

JACKIE ALLEN 
The Men In My Life 

ISOLA D'AMORE 
Ernie Lake presents the Ethereal Experience 

ERNIE LAKE PRESENT! 

rt 
1r{E ETHEREAL EKPERIENCE 

i 

lncluc 2s: 
"Sing .a Song" 

"9ne of the top 
guitar'sts of -he 

decad e. " 

LA. Jczz Scene 

'"_xcitiag anc 
engaging." 

Jazziz 

ncludes: 
Iome Fly Wth Me' 

'There's only one way 
o des,-ribe it: wow! " 

Christopher Loudon 
Jjzz Times 

-an amazing, 
17maziag CD. 

Rick Kogan, 
WON Radio 

\Pith Isola d .more, 
legencary pnducer 
Ernie Lake has 
delivered a full blown 
compi.ation (hat is ust 
as app-opria:e in your 
home as it is on a 

beach n Sardinia. 

Blissel out Electro - 
Beats teaturing 
A'terli'e, Caia, Emo, 
SNayzak, and more... 

BRIAN HUGHES 
Along the Way 

briarHUGFES 

HENRY JOHNSON 
with Nancy Wilson -Organic 

"..Hu_g,`ies has 
returr ed with 
another f'ne effort. 
Brian Soergel 
Smoo'n Jazz News 

"9uitartst Brian 
Hughes' Along The 

V/ay' is the finest 
release of the year" 
Art Good, 
JazzTrox Radio 

"...one of the finest 
guitar ployers 
aroun I today" 
George Benson 

"Henry's oack! 
he's get the whole 
package: technical 
facility, heart, ano 
great sense o,` where 
he's been and where 
he's going." 
Ramsey LewiE 

Lock for new releases from Bob Baldwin, 

Brirn Bromberg, Ereretle Harp, Macha,n, 

and Paul Wertico in early 2004. 

Visit .A440musicgroup.com o sample music, 

get free downloads, access reviews and more. Vk it us at www.aa.com 
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David Sanborn Speaks 
The timeless artist presents timeagain 

avid Sanborn, born July 30, 1945 in Tampa, is the 
most prolific and emulated pop, R&B and crossover/ 
fusion saxophonist of the past 30 years. In the early 
days of his career his uniquely passionate, emotional 
alto sound supported many Chicago blues greats, such 
as Albert King and Paul Butterfield (in whose psyche- 
delically ablaze band Sanborn played at Woodstock). 

After playing with Gil Evans' 
band in 1973, Sanborn joined pop 
and rock acts, including Stevie Won- 
der, The Brecker Brothers, David 
Bowie, James Taylor, The Eagles, 
The Rolling Stones and Aretha Fran- 
klin, as a featured soloist. As Ameri- 
ca's first -call alto sax session player, 
his expressive performances - such 
as his immortal solo on Bowie's 
"Young Americans - have graced 
countless artists' recordings. In fact, 

later in the evening of this interview 
he was scheduled to play a Lenny 
Kravitz session. 

Exceptionally articulate and per- 
sonally charming, Sanborn was cho- 
sen by Frank Cody to host a radio 
show for NBC's Source Network, 
and for two seasons his late -night 
TV show on NBC presented duets 
by artists from diverse genres, such 

"The nature of the 

business has 

changed. We can 

bitch and moan 

about it all we 

want, but the genie 

is out of bottle." 

as Leonard Cohen and Sonny Roll- 

ins. Sanborn also sat in regularly on 
Late Night With David Letterman. 

Sanborn s illustrious solo record- 
ing career began in 1975 at Warner 
Bros. His latest album for Verve is 

timeagain, and I spoke with him re- 

cently about that project and the 
state of smooth jazz. 

R&R: First, I must congratulate 
you on timeagain. It's a wonderful 
achievement that our mutual friend 
Steve Williams described as Pearls II 

when he previewed it for me months 

before its release. 

DS: I appreciate the comparison. 
There's a lot more of an acoustic re - 

David Sanborn 
ality to this record than there has 
been on some of my others. My 
motivation was to make a record 
that had a more intimate quality to 

it. That seems to be the direction that 
I'm going in. 

R&R Your choice of cover songs is 

always extremely imaginative, and your 

approach to them too. What is your in- 

tention when you do a cover? 

DS: I don't go out of my way to 

find a tune to do for any reason oth- 
er than that something about it res- 
onates in me now in the same way 
it did when the song first came out. 
What I like about certain kinds of 

music and certain artists is that 
when you hear the song, you enter 
a world that is that song or that art- 
ist, and for however long you're 
there, you are enveloped in that re- 

ality. 

In the case of this particular 
record, there are two songs - "Te- 

quila" and "Harlem Nocturne" - 
that have always had a noir-ish, 
tough quality that made them al- 
most punch lines, but they never 
had that quality for me. There was 
more an element of danger, a mys- 
terious kind of thing. 

R&R: One of your most offbeat choic- 

es on timeagain is "Cristo Redentor," 

an absolutely incredible song, and one 

very rarely covered. What made you 

choose it? 

DS: It just kind of came to me. I 

really responded it when Donald 
Byrd recorded it back in the late '60s. 

It has a very introspective, medita- 
tive quality that I relate to. That's the 
quality that I respond to and always 
relate to in music. 

R&R "Comin' Home Baby" was No.1 

for 11 weeks - longer than any song in 

2003. You have been very outspoken in 

your criticism of Smooth Jazz radio in 

the past, but 1 wonder whether it's easi- 

er for you to love Smooth Jazz when 

Smooth Jazz loves you? 

DS: I don't mean to single out 
Smooth Jazz; I can be equally critical 

of jazz shows that are more main- 
stream. What seems to be happening 
in radio now is a very exclusionary 
kind of attitude. 

R&R: Meaning? 
DS: It's what they don't play. My 

feeling is that if you're going to use 
jazz in your description, the word 
jazz covers a lot of ground. When 
you apply the modifier smooth, that 
can have a lot of different connota- 
tions. Smooth jazz, to me, can mean 
Miles Davis ballads or John Coltrane 
ballads. I don't mean to be hypercrit- 
ical of smooth jazz; I am equally as 
critical of the so-called jazz police, 
the people who say this is and this 
isn't jazz. 

I understand the impulse on that 
side to be kind of protective of a 

music that is becoming increasing- 
ly marginalized in this culture, but 
I also have to say that I've sensed a 

different attitude recently, especial- 
ly since I've gone around the coun- 
try and done interviews with this 
record. I've felt a real change among 
some Smooth Jazz programmers 
who want to stretch the boundaries 
and open playlists a bit. 

"When you hear 

certain songs you 

enter a world that 

is that song, and 

for however long 

you're there, you 

are enveloped in 

that reality." 

When a format grows nameless 
and faceless, it's terrible for the art- 
ist, and it's definitely terrible for the 
format, because then there is noth- 
ing to define it and nothing to get 
excited about. Maybe what is work- 
ing in Smooth Jazz right now is not 
having people get excited about 
anything. Maybe it's all about the 
format just being there, unobtrusive 
and indistinguishable from any oth- 
er easy listening station. 

David Sanborn: 
A Selected Discography 
Taking Off (Warner Bros., 1975) 

Sanborn (Warner Bros., 1976) 

Love Songs (Warner Bros., 1976) 

Promise Me The Moon (Warner Bros., 1977) 

Heart To Heart (Warner Bros., 1978) 

Hideaway (Warner Bros., 1979) 

Voyeur (Warner Bros., 1980) 

As We Speak (Warner Bros., 1981) 

Backstreet (Warner Bros., 1982) 

Straight To The Heart (Warner Bros., 1984) 

Double Vision (w/Bob James, Warner Bros., 1986) 

A Change Of Heart (Warner Bros., 1987) 

Close -Up (Reprise, 1988) 

Another Hand (Elektra, 1991) 

Upfront (Elektra, 1992) 
Hearsay (Elektra, 1994) 
Best Of David Sanborn (Warner Bros., 1994) 

Pearls (Elektra, 1995) 

Songs From The Night Before (Elektra, 1996) 

Inside (Verve, 1999) 

timeagain (Verve, 2003) 

Smooth Jazz radio is an easy tar- 

get - it's just what's right in front 

of me -but its shortcomings are not 
limited to the format. You'll hear the 
same complaint from country mu- 
sicians and pop musicians. It's the 
balkanization of these formats, 
where everything becomes so ho- 
mogenized after a while that you 
don't get a representation of a full 
range of human expression through 
the medium of music. I think that 
short-changes people. To me, music 

isn't a lifestyle accessory with a dis- 

posable aspect to it. 

R&R: Music seems to have far less 

cultural importance in today's consum- 

er -driven society than it once did -and 
not that long ago. 

DS: In America there's always 
been an uneasy balance between art 
and commerce. That's true of music 
and journalism and a lot of other 
mediums. It's just when the balance 
becomes so overwhelmingly com- 
merce and so minimally art that it 

becomes troubling to me. Then it 
becomes just about product. You 

start to feel that you're selling cat 
food. Maybe it's because there aren't 
many expressions of different points 
of view as a result of consolidation. 
A few companies own most of the 
radio stations, and there's pretty 
much one point of view that gets 
expressed. 

Clear Channel, for example, is a 

publicly held company that reports 
to its stockholders. They have to 
show a profit every quarter. What 
are they going to do as business- 
men? What's their obligation to the 
community? These may be two dif- 
ferent questions, but the answers are 
certainly interdependent. 

R&R: What issues and challenges do 

you, as an artist, face in this reality? 

DS: Quarterly reality is killing the 
record business. It's incredibly frus- 
trating not just for artists, but also 
for the people who work for record 

companies. In the last six or eight 
months Universal cut about 1,500 

people. Now Universal plans to buy 
DreamWorks' music division. 

R&R: For $100 million. 

DS: So what does that say? It 

means we're selling cat food. I grew 
up, like you, in a time when music 

"The motivation to 

download stuff is not 

just because people 

want to get 

something for 

nothing. It's also that 

there's not much out 

there that they want 

to buy, especially 

young kids." 

was a cultural force for change, not 
merely a commodity or an adver- 
tisement for something else. 

R&R In June 2002 David Bowie was 

quoted in the New York 'limes as say- 

ing, "I don't even know why I would 

want to be on a label in a few years, be- 

cause it's not going to work by labels and 

by distribution systems in the same way. 

The absolute transformation of every- 

thing that we ever thought about music 

will take place in 10 years, and nothing 
is going to be able to stop it ... I'm confi- 

dent that copyright, for instance, will no 

longer exist in 10 years, and authorship 
and intellectual property are in for such 

a bashing. Music itself is going to be- 

come like running water or electricity. 

Continued on Page 66 
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The View From The 
R&R Label Summit 
The future is now (but one must let go, 
then go to Helsinki to find it) 

n Oct. 9 music executives gathered in Los Ange- 
les for R&R's annual Smooth Jazz Label Summit as they 
have each year since the meeting first convened in 1994, 
when 21 format partisans turned out. Since then the 
summit has become one of the smooth jazz family's 
must -attend events, like Art Good's Catalina JazzTrax 
Festival, KIFM/San Diego's anniversary festival, the 
National Smooth Jazz Awards show (may the awards 
return in force in 2004) and the R&R Convention. 

Smooth jazz record people are fa- 

mously ardent, passionate champi- 
ons of the music, to put it mildly. 
Their unwavering commitment to 
smooth jazz, as well as the 
intensity that has charac- 
terized the debate, has 
been remarkable at sum- 
mits through the years, 
whether the meeting has 
been held at R&R, the of- 

fices of Unity Records in 
Santa Monica, the late 
Robert Tauro's beautiful 
club Arkadia on the San- Bruce Lundvall 
to Monica Pier, on the deck at Shut- 
ters Hotel on the Beach or in a 

beachside dive bar. 
As always, the intention of this 

year's summit was to address 
smooth jazz's ongoing issues and 
develop strategies that will allow 
smooth jazz labels to flourish in 
spite of the growing challenges they 
face. To provide genuinely useful 
tools in today's tricky business cli- 

mate, this time I created a summit 
agenda that focused on larger issues 
by incorporating presentations by 
guest speakers - more a sympo- 
sium, less a group process. 

Keep The Faith 

For the first time a keynote ad- 
dress opened the summit. Legend- 
ary record executive and titan of the 

jazz business Bruce Lundvall spoke 
to the gathering via videotape, be- 
cause he was in London for Blue 
Note's international meetings. "Peo- 

ple will tell you that jazz 
is dead or dying or rest- 
ing, but that is complete 
nonsense," he said. 

"Thanks to the young 
practitioners who are cre- 

ating this music, jazz is 

more vibrant now than 
ever, and it is music that 
embraces many branches, 
whether it's jam bands, 

straight -ahead jazz, the vocalists who 
are selling lots and lots of records 
now or catalog, which is increasing- 
ly of interest to young people. 

"There is an opportunity in jazz, 
despite some pretty bad business 
conditions. It starts with the artists, 
and then the middlemen - you and 
me - and it's a proud place to be. 
We are documenting serious Amer- 
ican culture, so let's start with being 
proud of what we do. 

"We also have to look at the world 
market for jazz, because with good 
people internationally, half of your 
business can come from the interna- 
tional side. Another business point 
in a rough economy: If an artist 
wants to do a project you may not 
be able to afford - and if you have 
a relationship of trust with them, 

"If you think you're controlling things when 

you're not, you don't live in the real world or 

know what's happening - I'm talking about 

the music executive without an iPod who 

doesn't peer -to -peer and doesn't try 

streaming, who doesn't push every single 

edge of the envelope." 

Ken Griffin 

and they aren't under a threat of 
being dropped, which is a terrible 
place to be - you can talk intelli- 
gently about modifications, like ask- 
ing them to take a smaller advance. 

"Another point is obvious: the 
new world of marketing and the 
growing opportunities presented by 
the Internet." 

Lundvall concluded with words 
of encouragement: "Stay enthusias- 
tic and remain a jazz fan all your life, 

because there's a surprise around 
every corner. Stay out late every 
night if you have to, and listen to 
jazz everywhere it's played live. 
And don't take any crap from your 
boss or anyone else, because jazz is 

America's great art form. Remember 
to keep the faith." 

Helsinki Or Bust 

Next up on the agenda was a pro- 
vocative digital media panel discus- 
sion with Cherry Lane Digital CEO 
Ken Griffin and the head of Yahoo's 
Launch, Jay Frank. Their charged 
remarks caused one person in the 
audience to storm out of the sum- 
mit. An excerpt of that discussion, 
facilitated by R&R Associate Man- 
aging Editor/Digital Editor Brida 
Connolly, about what labels can do 
right now to get more out of digital 
distribution follows. 

JF: Launch, the music destination 
on Yahoo, is the single largest stream- 
ing -media service for music right 
now. Between our audio and video, 
we have a monthly cume of 10 mil- 
lion people listening to a variety of 
genres, a large portion of them at 
work. Today we hit a milestone 
when, for the first time, we hit a cume 
average quarter hour of 100,000. For- 

mats with long at -work listening, like 

Smooth Jazz and Urban AC, are well 
positioned for growth. 

As we begin to get better service 
from labels, we want to play much 
more new product, because, unlike 
traditional radio, when someone 
hears something they like on 
Launch, all they have to do is click 

a button to see everything about the 
song, artist, album, artwork, etc., 
then click another button to go to a 

shopping page on Yahoo where they 
can buy it, then and there. 

Launch is the first medium that 
pays you. We are authorized by law 
to pay for every performance. Half 
the money goes to the artist, half to 

the label as copyright holder. Tradi- 
tional radio can spin your record 100 

times a day, but you'll never receive 

Support For The 
Label Summit 
I want to thank the staff of R&R, as well as the entire 
smooth jazz family, for their support of this year's Smooth 
Jazz Label Summit, especially these corporate underwrit- 
ers, whose generosity is deeply appreciated. 
Blue Note 
A440 Music Group 
Verve Music Group 
Warner Bros. Jazz 
Concord Records/Peak Records 
Columbia 
ShannGhie Entertainment 
Narada 
Liquid 8/Rhythm 'N Groove 
All That Jazz 
Native Language Music 

a dime, so labels have a vested in- 
terest in exposing their music on 
Launch. 

KG: For artists to get their voices 
out to more people than the room, 
electricity - first with the invention 
of the public address system, then, 
within 10 years in the 1920s, radio, 
movies with sound, television and 
the ability to record sound with lat- 
eral -cut discs - really changed 
things. For the first time there was 
loss of control over music. Then as 
now, technological change had its 
greatest effect not on the most pop- 
ular music of the day, but on unusu- 
al things, like jazz, helping them find 
their way to the audience. 

That's why it's important to let go 
of control: Because it's already out 
of your control. If you think you're 
controlling things when you're not, 
you don't live in the real world or 
know what's happening - I'm talk- 
ing about the music executive with- 
out an iPod who doesn't peer -to - 
peer and doesn't try streaming, who 
doesn't push every single edge of 
the envelope. 

If I'm a radio or music -industry 
executive today, I'm flying to Hel- 
sinki regularly to get to know the 
wireless people and learn the new 
paths into cars in the next 10 years. 
Music is to the mobile person what 
video is to the stationary person: 
You need your eyes for safety, so 
when you're moving around you're 
listening to music, not watching TV, 

and this is our primary crowd. New 
systems to get digits to cars are be- 
ing built, and I want to ride and un- 
derstand them. 

Here's my new music player with 
a fine pair of headphones. It can in- 

stant message on three or four servic- 

es, play two hours of music and 
stream over high -bandwidth wireless 
-almost everything people do sitting 

at the home computer. Everyone's 
going after your crowd, the mobile 
people in cars and subways and walk- 
ing down the street. You have to meet 
them halfway and either master this 

or sell your business now. 

"The next two years 

are going to be 

extraordinarily 

rough, but as people 

adopt these systems, 

we will be a much 

more profitable 

business, be able to 

develop artists more 

easily and be able to 

identify the fans." 
Jay Frank 

JF: Technology dictates how peo- 
ple consume music, not the other 
way around. From sheet music, 78s, 
45s, LPs and cassettes to CDs, peo- 
ple created music based on how 
much technology they could fill, 
which is why the first LPs were 
nothing but 10 three -minute songs. 
Now people are consuming music 
on a song -by -song level. The notion 
of the album is fast fading, and, 
aside from a handful of artists, the 
actual creation of an album is unnec- 
essary. Early adopters are busy cre- 
ating their own playlists, listening to 

a Dave Koz song followed by a Pat- 
sy Cline song, and that's the future. 

KG: What people want from me- 
dia is option value. They pay a lot 
more to buy an album for the right 
to have it available at their option 
rather than hear the same album in 
a restaurant or on the radio. One is 

pushed - whether by a restaurant 
or a radio station; the other is pulled. 
Traditionally, we've priced music on 
pull, but with good technology in a 

Continued on Page 66 
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David Sanborn Speaks 
Continued from Page 63 

So take advantage of these last few years, 

because none of this will ever happen 

again. You better be prepared for doing 
a lot of touring, because that's really the 

only unique situation that's going to be 

left." Do you agree? 

DS: That's a pretty harsh way of 
saying it, but, in essence, that's the 
truth. 

R&R: What's your take on the gen- 
eral state of the music industry? 

DS: The record companies are 
slow out of gate with change, and 
they blew it big time early on. 

R&R: Can the music business recov- 

er from the current downturn? 
DS: There is a difference between 

talking about music and talking 
about the music business. The mu- 
sic business is pretty much on its last 
leg. Recordings once were advertise- 
ments for live shows. They weren't 
as big a part of the economic pie for 
an artist as they became in the '60s 
and '70s. When I started out, no art- 
ist owned his publishing. That real- 
ly was an oddity for someone like 
Irving Berlin. 

Bob Dylan was one of the early 
ones in our generation who man- 
aged to hold on to his publishing. 
That began to change everything for 
musicians, because the money was 
in publishing and writing. Over- 
night, singer -songwriters became a 

big deal, and the money just explod- 
ed. People like folk singers were 
making millions of dollars. 

All of a sudden music moved into 
another era, and in the early stages 
there was still enough youthful ide- 
alism. I remember the slogan from 
those ads Columbia did: "The man 
can't take our music." Columbia was 

the man, but there was still a sense 
of change and a positive attitude 
about it. I don't mean total disre- 
spect to lawyers and accountants, 
because I have one or more of each, 
but when they started running the 
business and making the decisions 
instead of record guys like Walter 
Yetinkoff, Bob Krasnow, Clive Davis 
and Mo Ostin, who were passionate 
about the music, it's like what hap- 
pened with Vegas. 

R&R: Which morphed from some- 

place sleazy and fascinating into a fam- 
ily -oriented theme park? 

DS: It's like blood without plas- 
ma! The nature of the business has 
changed. We can bitch and moan 
about it all we want, but the genie 
is out of bottle. The Internet is here. 
Record companies are being a little 
disingenuous blaming the decline of 
the business on piracy. 

I don't mean to minimize the im- 
pact of piracy, because that's part of 
it, but the motivation to download 
stuff is not just because people want 
to get something for nothing. It's 
also that there's not much out there 

that they want to buy, especially 
young kids. They hear a record with 
one or two good cuts and say, "Why 
should I buy the whole record for 
$12 when I only like two tunes? I'm 
going to download them instead." 

R&R: How are your CDs sales now 

compared to the past? 
DS: Nobody is selling as many 

records as they used to. 

R&R: But your records have never 

contained only one or two good tracks, 

plus you're at the top of your artistry. 
How do you explain the decline in your 
sales? 

DS: My audience and the audi- 
ence of my generation tend to be 
more passive. It takes a lot more to 

get them going today. Maybe music 
does not play as big a part in their 
lives as it once did. Maybe they have 
moved on. Maybe I don't represent 
to them what I represented to them 
in the '70s or the '80s. Maybe now 
they want to buy Norah Jones or Di- 

ana Krall and hear music that suits 
their lifestyle better. I don't market 
research what I do before I do it; it's 
the luck of the draw for me. I do a 

record and hope lots of people are 
going to like it, but, ultimately, I don't 
have any control over it. I am unwill- 
ing and unable to try to figure out 
what people want before I do it. 

R&R: Have you ever downloaded a 

song? 

DS: Never have. I still like the 
experience of getting a CD, but I also 
have an unusual attitude, and I 

don't know if anybody shares it: I 

don't particularly like the sound of 
CD. When I listen to a CD as op- 
posed to a record, it does not excite 
me as much as listening to an album. 
There is a coldness and surreality. 
The biggest battles I have always 

fought making CDs is trying to 
warm them up. I listen to CDs be- 
cause they are handier, but I don't 
get as emotionally involved with 
them as I did with records. 

R&R: What do you think listeners 

are looking for in Smooth Jazz? 

DS: I don't know. That's not my 
job. I don't want it to be my job. I 

have an entirely different set of mo- 
tivations for doing what I do. Mine 
is to express myself and respond to 
what's going on around me in a 

non -articulated way. I react to 
what's around me, but I don't do it 

in any specific way That's as close 
as I can get to a description of what 
I do. You send the experience of the 
world filtered through your own 
personality back out there. A certain 
part of that equation is your interi- 
or landscape, and a certain part of it 
is your perception filtered through 
that experience. 

R&R: What do you wait for yourself? 

DS: I want to be able to continue 
to do what I'm doing. I want to con- 
tinue to make music. I would like to 
make a living playing music, what- 
ever is involved. 

R&R:1 imagine that one of the most 

rewarding aspects of being an artist is 

speaking to people and being heard. 

DS: I certainly appreciate an au- 
dience out there, because it becomes 
a circuit. You get energy from them, 
and you send it back out there. 

R&R: Like a feedback loop. 

DS: Yes it is, exactly. You get a lot 
of payback from that. It's a great pro- 
fession. 

R&R: Most idealists have exacting 

standards along with great hopefulness. 

How does the future look from your per- 

spective? 

DS: I'm really hopeful that music 

The View From The Label Summit 
Continued from Page 64 

world awash in audi-TiVo, you can 
turn push into pull. Then every ra- 
dio station will be seen as an instru- 
ment of piracy, because living in a 

world of first -use dilemma, nobody 
buys music they haven't heard, and 
with good digital recording - au- 
dio-TiVo - who needs to buy mu- 
sic as long as they can hear it? 

Like it or not, folks, control is gone. 
It doesn't do much good to soft-ped- 
al what's ahead. I'm more for point- 
ing out how difficult it's going to be 
and what great shape you're going 
to have to be in to make it through 
the next 10 years. But if you do make 
it, you can become much larger than 
you are now and break out in a rela- 
tively small genre that's had difficul- 
ty reaching its audience, though you 
have some of the most popular mu- 
sic in the world today. 

I don't want to alarm you, but 

"buy" will become completely irrel- 
evant, because, as a simple proposi- 
tion, as you lose control of a thing, its 
price equalizes with its marginal cost 
of delivery, especially in a media. You 

have a much brighter future as a ser- 
vice than you ever had as a product. 
The product business was not a good 
one for record companies, but if you 
make the transition to the service 
business, you are going to make a lot 
of money, and if, as an industry, we 
get together and treat music as a 

theme park and collect a large fee 

from the telcó s at the door. 
Licensing is the name of the 

game. In the '60s people thought it 

should be illegal to broadcast sport- 
ing events, because then who would 
bother to go to them? Today who 
would operate a sporting team with- 
out a broadcasting contract? The 
average American spends $4.02 per 

THAT '70S SHOW Here's a classic shot of David Sanborn groovin' in 

the 70s. 

does have meaning in people's lives. 
I always want to believe the best of 
people. Maybe right now it's just 
harder to get to people. I don't know 
exactly why that is. My response is 

to just continue to go out there and 
play and try to connect with as many 
people as I can. I think that music is. 

a healing force in the world. 
R&R: I'm with you. 

DS: On so many levels music clar- 
ifies, and it inspires and enriches 
people's lives. Whatever happens in 

terms of how music gets to people, 
the fact of the music is always here. 
Whatever the new model becomes, 

month on music -a figure calcu- 
lated on shipments times retail, so 
it's really more like $2.25. It is real- 
istic that we could collect $4 to $10 a 

month through various licensing 
mechanisms. We could triple or qua- 
druple the income to this business 
at the same time that we lowered 
costs. This would come through ag- 
gressive licensing and letting go. 
Your segment of the industry-jazz - would profit extraordinarily well 
through unfettered delivery with 
accurate sampling. 

JF: Just like the person who 30 

years ago paid nothing for TV and 
now is comfortable paying $60 a 

month, we can transform the casu- 
al music fan who buys one CD a 

year. The next two years are going 
to be extraordinarily rough, but as 
people adopt these systems, we will 
be a much more profitable business, 
be able to develop artists more easi- 
ly and be able to identify the fans, 
unlike the people who walk into 

that's what needs to happen. It prob- 
ably has something to do with ev- 
erybody getting a little less greedy, 
including musicians. I certainly 
don't think it will be in the same 
way that it was. The important thing 
is that the music is always going to 
be there and that the impulse to 
make music and the impulse to lis- 
ten to music are always going to be 
there. Everything else has just got to 
work out. Music is not going to dis- 
appear, but the economic models are 
going to change radically. Music 
was around a long time before there 
were radio or records. 

record stores today whom we know 
nothing about. 

More Effective Marketing 
After the digital media panel 

Mediabase exec. Gary Krantz gave 
details about monitoring Smooth 
Jazz, the announcement of which 
had come a few days before the 
summit. 

Then Broadcast Architecture Exec. 

VP Allen Kepler presented prelimi- 
nary results of a new -music study 
(see the story beginning on Page 1). 

Kepler reiterated the need for radio 
and record companies to more effec- 

tively market smooth jazz artists. 
He played a videotape of listen- 

ers' responses when asked about 
their favorite smooth jazz artists that 
vividly illustrated his point. The 
record executives at the label sum- 
mit groaned in unison as one listen- 
er after another answered, "Kenny 
G," "Luther," and, "You know, the 
guy who used to have long hair." 
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The Keys To 

Knowledge And Power 
Continued from Page 57 

Whites index slightly higher for in- 

terest in downloading (49%) than 
Hispanic (42%) or African -Ameri- 
can (40%) respondents. Men (50%) 

were also more likely to download 
music than women (40%). 

Twenty-nine percent said they 
would "pay a fair price" to down- 
load music from the Internet. Five 

percent feel "somewhat guilty" but 
download for free anyway. Only 
11% of the total group downloads 
for free with no reservations. That 
figure is consistent across all of the 
major listener subgroups. 

The record industry could ben- 
efit from partnering with radio to 
sell music. Eighty-two percent of the 
respondents expressed interest in 
purchasing music through a radio - 
station website; 18% would not pur- 
chase from a station site. 

Thirty-five percent of respon- 
dents would like to create their own 
"custom CDs," downloading indi - 

SMOOTH .JAZZ 

From Gridiron Grit To Group Glory 

vidual songs from multiple artists 
(Graph 4). Men (37%) were a bit 
more interested in building custom 
CDs than women (32%). Whites 
(37%) were more likely than either 
black (31%) or Hispanic (29%) listen- 

ers to want to create custom CDs, 
and 35-44 listeners (37%) indexed 
higher than 45-54 listeners (33%) for 
the desire to create custom CDs. 

Running a very close second, 31% 

of respondents would purchase an 
entire CD (hard copy) from a station 
site. Smooth Jazz Pls (34%), 45 -Ms 
(33%), black (37%) and female re- 

spondents indexed higher than the 
total group for purchasing CDs from 
a radio -station site. 

Fifteen percent of the group pre- 
ferred downloading individual 
tracks purchased from a station 
website. This figure was consistent 
among all of the key groups except 
for Hispanics: Twenty-two percent 
of Hispanics preferred to download 
single tracks. 

Graph 4 

Radio/Record Label Partnership 

If you could purchase music from a radio station website.... 

Would not purchase 

Would download 
the entire CD 

Would download 
the individual tracks 

Would buy the 
entire CD (hard copy) 

Would create custom CD 
(download individual 

songs from multiple artists) 
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Essential Musical Intelligence 
Continued from Page 60 

of energizing aspects of the body 
that are wounded or numb, almost 
like sound as a laser beam. 

R&R: Can you describe how to use 

music to heal physical illness, such as 

breast cancer? 

LM: There is the scare of cancer, 
and, hopefully, everything will be 
healed through chemotherapy and 
radiation. At the same time, there is 

an emotional scar in that area. Us- 
ing the technique called toning, you 
close your eyes and focus attention 
on your breast. You breathe in and 
out, sending love to that area and 
listening for sound, a sound that will 
allow the emotional charge to be re- 
leased and the healing to spread. 

You wait for a sound, and the 
body and mind know exactly what 
tone your body needs to feel healed. 
You don't really know what sound 
is going to come out, but it's trust- 
ing that the deepest part of you 
knows what you need to be whole. 
The concept recognizes that sound 
is what we're made of. By using 
sound to fill "holes" in our body - 
mind with the loving essence of our 
beings, we can heal any aspect of 
our bodies and minds. 

I've done this technique with 
hundreds of people, and some peo- 
ple instantly feel a rush of energy 
going to the body part. One man 
with chronic back pain for 30 years, 
with one sound his pain went away. 

I was skeptical, because his was 

Continued from Page 59 

Every day of my radio life, I have 
taken that as a serious challenge and 
a very meaningful opportunity. The 
most damaging aspect of consolida- 
tion was that all commitment to 
serving the public definitely went 
out the window. Diversity of voice 

and all those things that you heard 
so much about before, you don't 
hear about anymore. 

Most people take the attitude in 

this business that they want to run 
a business and donate to charity, but 
it's always been a bit more than that 
to me. I have felt very fortunate all 

my life, and I spend a great deal of 
my time now trying to somehow 
give something back. I want to run 
a business, do some meaningful 
things, and I still want to donate to 

charity. 
R&R: Some broadcasters claim that 

radio is much more diverse now because 

it has so many different formats. Do you 

agree? 

WD: Absolutely not. 
R&R: How do you view the future 

for minority broadcasters? 

"What you find in 

radio now is almost 

like the athletic 

world, where money 

rules. Everybody is 

out to try to make 

the big bucks." 

WD: What you find in radio now 
is almost like the athletic world, 
where money rules. Everybody is 

out to try to make the big bucks. 
There's absolutely nothing wrong 
with that, but a lot of good oppor- 
tunities to better serve the commu- 
nity have been lost. Without some 
changes, most minorities are forev- 
er precluded from meaningful posi- 
tions of ownership and the oppor - 

tunity to be in the business because 
of the price of entry and all the oth- 
er things that make it prohibitive 
today. Radio is moving more and 
more toward a monopoly of a few 
big players. One of the arguments 
you hear is that this thing made a lot 

of black broadcasters wealthy, and 
that's probably true. 

R&R: Well, it is true on one hand, 

but on the other it's also true that many 

minority owners couldn't compete and 

were forced to sell. 

WD: Yes, most of these broadcast- 
ers sold because of an inability to 
compete with all the critical mass 
that was being generated in their 
markets. In Milwaukee, the Smooth 
Jazz format on WJZI has created for 
us an opportunity to own a fran- 
chise that rewards you with the de- 
mographics and everything else. It's 
downright sad that minority broad- 
casters are not around today, be- 
cause there are an awful lot of issues 
not being covered because no one 
feels the need to cover them. If it's 
not dollar -driven, it's not going to 
air. 

R&R: From your experience, do mi- 

nority -owned stations face obstacles 

such as attracting investors or the per- 

ception that their audience has less val- 

ue than others? 
WD: One of the biggest challeng- 

es that minority broadcasters face is 
to get the proper consideration for 

the value of the radio station and its 
audience compared to radio in total. 
You are lucky when you can get 
your format to actually generate 
dollars equivalent to its rating. At 
the same time, you're looking at the 
other market, particularly the gen- 
eral market, getting one and a half 
times the value that you do. That's 
something that every broadcaster 
would have to admit happens today. 

At the end of the day I had to 
make a decision that allowed me to 

compete in an area where I had at 
least a chance to compete. I've told 
my son, William Dwayne Davis, 
who is part of All Pro Broadcasting, 
that I'd like to see succession occur 
in this business and I'd like to see his 
kids be in radio one day. Right now 
I'm far more interested in remaining 

such an old pain, when he came 
back the next day grinning from ear 
to ear, but he was still doing great 
when I saw him one year later. The 
idea of the wisdom of the body - 
that's EMI and our innate ability to 
tap its healing potential. Innate, as 
when you bend down to pick up a 

heavy box and your body makes a 
grunting sound to help you lift. You 

don't learn that from somebody; the 
body knows these things. 

R&R: What other aspects of music 

and healing do you explore in Essential 
Musical Intelligence? 

LM: I suggest techniques for writ- 
ing your own song. You don't have 
to be a musician to write. For some- 

one with a feeling of emptiness in- 
side or of being alone, writing a lull- 

aby is a remedy to become your 
own mother to yourself. Another 
song in the book is a chant to create 
abundance. 

Music gives us the power to heal 
trauma and transform the inner crit- 

ic. With a technique called activat- 
ing you can actually send healing 
music to the parts of yourself that 
have been wounded. It is very deep 
work, and also not the kind you can 
do in verbal therapy. 

Unhealed trauma comes back to 
haunt us through compulsive 
thoughts or feelings and addic- 
tions. It makes people who need 

in ownership than I am in earning 
another dollar. 

R&R: By all indications, today's 12 - 

to -17 -year -olds consider radio their third 

or fourth entertainment choice. Can ra- 

dio possibly regain its cultural impor- 

tance? 

"It's downright sad 

that minority 

broadcasters are 

not around today, 

because there are 

an awful lot of 

issues not being 

covered because no 

one feels the need 

to cover them." 

WD: The one thing that I have 
seen consistently pay off for us is 

this whole notion that radio is very 
much local. We by to superserve our 
local market. In San Bernardino, ev- 
ery time we open the mike, we're 
talking about being the station for 
the Inland Empire. At KATY we're 
talking about being your station in 
the Temecula Valley. In Milwaukee 
we're talking about being Milwau- 
kee's favorite Rock station or Mil- 
waukee's Smooth Jazz station that 
helps you smooth out your day. We 
always focus on the fact that it's lo- 
cal and don't worry that we have to 
serve the rest of the world. It allows 
you an unusual opportunity to still 
earn a meaningful return on your 
investment. You deal with advertis- 
ers that respect the fact that you're 
doing a special job of serving the 
community, and they like to be your 
partner. 

R&R: Any closing thoughts? 
WD: I'm very excited and happy 

to be in radio. I see myself being in 
radio for the rest of my life. 

nurturing and love resistant and, 
sometimes, really mean. Illnesses 
may even come up to help us get 
in touch with those wounded parts 
of ourselves. Music allows us to 
communicate with ourselves as a 
way of harmonizing all the aspects 
of ourselves and getting them on 
the same page so that we can move 
toward light and wholeness as op- 
posed to living mired in aspects of 
ourselves that are self-destructive 
or numb. 

Most people have these different 
aspects. That's why we don't feel 
whole. We might have everything 
we've ever dreamed of, and yet we 
feel lost and empty. 
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With Out Of Sight, the 
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Eric Marienthal, one of contemporary jazz's hottest 

saxophonists, returns with his new album, Sweet 

Talk. Blending together infectious rhythms anc soul- 

ful melodies, Marienthall demonstrates his incredible 

passion and prowess for his art. Featuring an all star 

lineup including Chuck Loeb, Jeff Lorher and a very 

romantic vocal by Ivan Lins. Sweet Talk is one of the 

most satisfying musical experiences available today. 
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ARTIST TITLE LABELIS, 
TOTAL 
PLAYS 

+ I - 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

DAVE KOZ Honey -Dipped (Capitol) 965 +34 122282 13 4210 

PRAFUL Sigh (Rendezvous/N-Coded) 885 -6 105835 19 4210 

CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 720 -96 93422 24 3910 

MINDI ABAIR Flirt (GRP/VMG) 712 +47 78980 19 3710 

KENNY G. Malibu Dreams (Arista) 633 -77 62829 20 3210 

JAllMASTERS Puerto Banus (Trippin 'N' Rhythm) 598 + 123 81123 15 4011 

RICK BRAUN Green Tomatoes (Warner Bros.) 596 +35 71628 17 3910 

CHRIS BOTTI Indian Summer (Columbia) 592 +41 70340 10 4212 

DARYL HALL She's Gone (Rhythm & Groove/Liquid 8) 527 -1 46691 10 3811 

PAUL JACKSON, JR. It's A Shame (Blue Note) 455 -64 42536 27 3110 

NICK COLIONNE High Flyin' (3 Keys Music) 441 +42 62418 8 3611 

CHUCK LOEB eBop (Shanachie) 438 +30 56191 17 3110 

LUTHER VANDROSS Dance With My Father (J) 399 -8 52199 26 2911 

JIMMY SOMMERS Take My Heart... (Gemini/HigherOctave) 385 -19 45357 14 3211 

LEE RITENOUR Inner City Blues (GRP/VMG) 380 -1 38383 9 3110 

STEVE COLE Everyday (Warner Bros.) 339 +20 42269 7 2810 

DAVID BENOIT Watermelon Man (GRP/VMG) 317 +28 33846 6 3212 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 308 +32 24046 4 2512 

SEAL Touch (Warner Bros.) 305 +23 18939 6 2413 

SIMPLY RED Sunrise (simplyred.com) 295 +6 20123 15 2412 

MARC ANTOINE Funky Picante (Rendezvous) 260 +17 18999 8 2411 

KIM WATERS The Ride (Shanachie) 225 +81 27607 2 2816 

PAMELA WILLIAMS Afterglow (Shanachiel 225 +10 17168 8 2011 

BRIAN CULBERTSON Serpentine Fire (Warner Bros.) 193 +35 20091 4 1711 

BASS X Vonni (Liquid 8) 166 +41 9897 3 1613 

KIRK WHALUM Do You Feel Me (Warner Bros.) 162 +18 13425 3 1613 

STEVE OLIVER Positive Energy (Native Language) 155 -20 5166 13 1510 

GREGG KARUKAS Riverside Drive (N -Coded) 153 -2 22606 10 1310 

RIPPINGTONS Bella Luna (Peak) 123 +8 3668 2 910 

HIROSHIMA Revelation (Heads Up International) 122 + 18 15695 3 1211 

42 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 11/9-11/15. Bullets appear on songs gaining plays or remaining flat from previous week. 

If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. 

Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations 

playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 

Average Quarter Hour Persons used herein with permission from the Arbitren Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. 

New &Active 
DOWN TO THE BONE Cellar Funk (Narada) 

Total Plays: 119, Total Stations: 14, Adds: 1 

MARION MEADOWS Treasures (Heads Up) 

Total Plays: 103, Total Stations: 6, Adds: 0 

RICHARD SMITH Sing A Song (A440) 

Total Plays: 98, Total Stations: 13, Adds: 1 

STEVE WINWOOD Why Can't We Live Together (Wincraft/SCI.Fidelity) 

Total Plays: 95, Total Stations: 7, Adds: 0 

SPYRO GYRA Cape Town Love (Heads Up International) 

Total Plays: 86, Total Stations: 10, Adds: 1 

SPECIAL EFX Ladies Man (Shanachiel 

Total Plays: 86, Total Stations: 9, Adds: 0 

MICHAEL LINGTON Off The Hook (3 Keys Music) 

Total Plays: 85, Total Stations: 7, Adds: 1 

RICHARD ELLIOT Sly (GRP/VMG) 

Total Plays: 76, Total Stations: 16, Adds: 8 

NAJEE Eye 2 Eye (N -Coded) 

Total Plays: 66, Total Stations: 9, Adds: 0 

SMOOTH AFRICA II fIJOE MCBRIDE Adderley Street (Heads Up International) 

Total Plays: 55, Total Stations: 5, Adds: 0 

Songs ranked by total plays 

Most Added° 
www.rrindicator. com 
ARTIST T'TLE LABELIS, ADDS 

RICHARD ELLIOT Sly (GRP/VMG) 8 

KIM WATERS The Ride (Shanachiel 6 

JEFF GOLUB Pass It On (GRP/VMG) 4 

SEAL Touch (Warner Bros.) 3 

KIRK WHALUM Do You Feel Me (Warner Bros.) 3 

BASS X Vonni (Liquid 8) 3 

RONNY JORDAN At Last (N -Coded) 3 

NORAH JONES Turn Me On (Blue Nate/Virgin) 3 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

JAllMASTERS Puerto Banus (Trippin N' Rhythm) +123 

KIM WATERS The Ride (Shanachie) +81 

MINDI ABAIR Flirt (GRP/VMG) +47 

NICK COLIONNE High Flyin' (3 Keys Music) +42 

CHRIS BOTTI Indian Summer (Columbia) +41 

BASS X Vonni (Liquid 8) +41 

RICK BRAUN Green Tomatoes (Warner Bros.) +35 

BRIAN CULBERTSON Serpentine Fire (Warner Bros.) +35 

DAVE KOZ Honey Dipped (Capitol) +34 

Most 
Played Recurrents 
ARTIST TITLE LABELIS) 

TOTAL 

PLAYS 

PAUL TAYLOR On The Move (Peak) 321 

URBAN KNIGHTS Got To Give It Up (Narada) 281 

M. MCDONALD I Heard It Through... (Motown/Universal) 266 

DAVID SANBORN Comin' Home Baby (GRP/VMG) 214 

JEFF LORBER Gigabyte (Narada) 207 

BRIAN CULBERTSON Say What? (Warner Bros.) 133 

CHIELI MINUCCI Kickin' It Hard (Shanachiel 130 

WALTER BEASLEY Precious Moments (N -Coded) 129 

RICHARD ELLIOT Corner Pocket (GRP/VMG) 121 

RONNY JORDAN At Last (N -Coded) 119 

PIECES OF A DREAM Love's Silhouette (Heads Up) 84 

PHIL COLLINS Come With Me (Atlantic) 70 

SPYRO GYRA Getaway (Heads Up) 58 

EUGE GROOVE Rewind (Warner Bros.) 52 

KIM WATERS Waterfall (Shanachie) 47 

PETER WHITE Who's That Lady? (Columbia) 45 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandrecords.com. 

CrowdCruiser 
Looking for the ultimate remote vehicle? The 

CrowdCruiserlM combines a Ford Chassis with 

BPI's custom designing to deliver a vehicle that 

your listeners will look for and your staff will love! 

Create custom graphics that will get noticed! We'll 

build the interior to your specs. Call for more 

information-this vehicle can be completely 

customized for you. 

BROADCAST 

PRODUCTS 
INCORPORATED 

1.500.433.8460 
6528 Constitution Drive 
Fort Wayne, IN 46804 

USA 
(260) 459-1286 

www.americanradiohistory.com



72 

CYNDEE MAXWELL 
cmaxwei/Oa radioandrecords.com 

-fiOCI R&R November 21, 2003 

Events To Fall For 
Fun, games and Las Vegas grab the audience's attention 

i he importance of radio's fall book drives every sta- 
tion to pull out all the stops to generate as much inter- 
est, attention and listening as possible. It's not easy to 
compete against TV, which has its own sweeps month 
to contend with, but the format continues to tackle the 
fall ratings period with as much gusto as ever. 

WLZR (Lazer 103)/ 
Milwaukee started its 
fall blitz in September 
by giving away a 2004 

Metallica Edition Land 
Rover autographed by 
the band. Promo Direc- 

tor Scott Schubert says 
that 100 qualifiers gath- 
ered on the day of the 
big giveaway. "Each of Scott Schubert Nikki Van Doran Juli 
them was given a CD to 
insert in the Land Rov- 
er CD player. Ninety-nine of the CDs 
had a recording of a Lazer personali- 
ty announcing that they hadn't won. 
The person who won had a CD with 
the guys from Metallica saying that he 
had won the vehicle." 

Excellent Adventures 
Segue from the coolest ride in town 

to the coolest trip out of town and you 
have Bob & Brian's Excellent Adven- 
tures. The Lazer morning show spent 
the month of October giving listeners 
their choice of tickets out of town. 
Each trip revolved around doing 
something with the winner's buddies 
or significant other. 

In the first week the winner had to 

choose between a Green Bay Packers 
game and a shopping trip in New 
York City. The winner chose the Pack- 
ers game, which involved a trip to San 
Diego. The second week the prize was 
either going to jet -fighter school or 
Disney World. In week number three 
the choices were attending race -car - 
driving school or going on a beach va- 
cation. The final week the winner had 
to choose between a white -water raft- 
ing adventure or a cruise. 

November is the month for Lazer's 
Metallica and Mee promotion. Sever- 
al winners will accompany Lazer mid- 
day maven (and Music Director) 

FIGURED YOU OUT Nickelback are certainly one of the hardest - 

working bands in rock. These guys take time to meet and greet 

everyone possible. Pictured here during a stop in Corpus Christi, TX are 

(l -r) KNCN/Corpus Christi staffer Brett Stenner, Nickelback's Ryan "Vic" 

Vikedal and Chad Kroeger, KNCN Asst. PD/MD Monte Montana and 

morning guy/Promotions Director Dan Rios and the band's Mike 

Kroeger and Ryan Peake. 

ane Swan 

Marilynn Mee to see Metallica play at 
the Joint in Las Vegas' Hard Rock 
Hotel on New Year's Eve. Winners 
will be drawn from a pool of on -air 
qualifiers and those who enter the 
contest on the station's website. 

Scott concludes with a peek at what's 
around the bend next month: "Our 

morning show, Bob & 

Brian, will release their 
next CD, and the station 
will do a Christmas con- 

cert as part of our 103 - 

Hour Block to Rock 
Hunger Food Drive." 

Bigger Than Life 

WRIF/Detroit Pro- 
mo Queen Nikki Van 
Doran explains how 
her station's Live the 

Life That Rock Built event worked this 
fall. It promised a listener the chance 
to live like a rock star for a year. 
"Imagine living the life of a rock star - the crib, the sweet ride, the toys, the 
concerts and VIP premieres," she says. 

"Only 101 WRIF has what it takes 
to give Metro Detroiters the chance to 

live the American Dream for one full 
year ... free! This fall WRIF qualified 
101 lucky listeners for a chance to Live 

the Life That Rock Built and receive 
all the goods necessary to live out the 
fantasy for one full year." 

Nikki gives more details about the 
various rock -star particulars: "The 
Crib is a brand-new sweet condo com- 
pletely furnished and decked out with 
all the necessary party toys -a big - 
screen TV; a home theater system with 
DVD player, stereo and surround 
sound; a computer; and an Xbox with 
games, not to mention rock art and 
gold records on the wall. 

"The Ride is a kickin' hot new Ford 
F-150 truck. The Toys cover all the 
Michigan seasons with a Wave Run- 
ner, an ATV four -wheeler and a snow- 
mobile. The Life is a pair of round-trip 
airline tickets so you can jet off to 
wherever the party takes you; a pair 
of tickets to every WRIF rock concert, 
VIP event and movie premiere in 
2004; and a stack of WRIF rock CDs." 

The station's 101 qualifiers each 
won concert tickets, $101 in cash and 
a key they hoped would unlock the 
door to the rock -star life. Bonuses al- 

lowed members of the Cyber Crew to 
pump up their cash winnings from 
$101 to $1,001. 

In real rock -star fashion, the key 
numbered 69 opened a whole new 
door for winner Dan Sylvester. 

As it is at WLZR, Las Vegas is an 
enticement for the WRIF audience. 
Last spring morning show hosts Drew 
& Mike took 40 winners on a Vegas 

Vacation Invasion to see Pearl Jam. 
"The trip was so huge that we decid- 
ed to hit the Vegas jackpot again," 
Nikki says. 

"During November Drew & Mike's 
Vegas Vacation takes off again as we 
give away 20 trips for two to Las Ve- 

gas with Drew & Mike. Listeners will 

hang out in the electric city, join in a 

VIP party at the Hard Rock and get 
spending money." 

WRIF plans on closing out the year 
with the 21 Gifts of RIFFmas. "Each 
day listeners will have a chance to 

shake the RIFFmas tree and see what 
gift drops out," Nikki explains. "The 
gifts include a pair of tickets to WRIF's 
VIP concert featuring Seether along 
with a unique piece of autographed 
rock 'n' roll memorabilia [guitars, tour 
posters, microphones, backstage -pass 
collections], rock 'n' roll road trips and 
more from artists like AC/DC, Kid 
Rock, Aerosmith, Metallica, Puddle 
Of Mudd, Nickelback, Disturbed, 
Godsmack and Ozzy Osbourne. 

"Each of the daily winners will 
qualify for the grand prize, a Buell 
motorcycle to hit the twisties around 
Metro Detroit." 

All Aboard 
The Crazy Plane 

Another promotion diva with an 
infectious fever for her station is 
KBPI/Denver's Juliane Swan, who 
brags, "KBPI has the oldest FM call 
letters in the state of Colorado, and 
we've been 'Rocking the Rockies' 
since 1972. No other station in Denver 
can say that." 

Station events going on now 
through the end of the year include The 
KBPI Crazy Plane. "The Crazy Plane 
is leaving for Las Vegas Jan. 9 with 
more listeners than we can handle and 
the entire 'BPI crew," Juliane says. 

"A song of the day is played at 
7:20am weekdays during The Locker 

Room morning show. Caller number 106 

wins the Crazy Plane trip for two, which 
includes airfare and accommodations." 

"This fall WRIF 

qualified 101 lucky 

listeners for a 

chance to Live the 

Life That Rock Built 

and receive all the 

goods necessary to 

live out the fantasy 

for one full year." 

Nikki Van Doran 

The in -your -face Locker Room crew 
have been waiting all year to start 
their G.O.M.F. Gridiron Challenge. 
Juliane says the acronym stands for 

"Game On, Mother F**ker" and ex- 
plains, "Football season is here, and 
this is where listeners put their knowl- 
edge to the test as they take the 
G.O.M.F. challenge, battling against 
the guys from The Locker Room. 

"Each week listeners get their picks 
in and bet their points at KBPI.com. 
The player with the most points at the 
end of the season will be paid $1 per 
point, up to $5,000." 

The G.O.M.F. pot is sweetened with 
a chance for someone to win a trip to 
Mazatlan, Mexico. Juliane says that all 
listeners have to do is beat The Locker 

Room's Sheesh, and they could hit the 
beach, explaining, "This is how it 
works: Each week that you play The 

Locker Room's G.O.M.F. and beat 
Sheesh, your name goes in the hat for 
the Mexican getaway. If you're good 
at the game and Sheesh ranks worse 
than you, your name could be in the 
drawing several times. The winner of 
the trip will be drawn Jan. 8." 

Other KBPI promotions include the 
debut of the Star Spanided (you read 
that right) Bikini Calendar and the 'BPI 

Mistletoe Jam with Staind (and more 
bands to be announced) on Dec. 11. 

OUT OF CONTROL Or maybe things really are going according to 

the master plan of Hoobastank. With their single rising on the charts, 
no one would argue who is in control. The band recently stopped by to 

visit the honchos of WLZR/Milwaukee. Seen here (l -r) are Island/ 
IDJMG's Paul Pontius; Hoobastank's Markku Lappalainen, Dan Estrin 

and Doug Robb; WLZR PD Sean Elliott and MD Marilynn Mee; and the 

band's Chris Hesse. 

www.americanradiohistory.com
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ROCK TOP 30 
LAS' 
WEEK 

THI_ 

WEEK 

o November 21, 2003 
ARTIST TILE LABELIS 

TOTAL 
PLAYS 

. I - 
PLAYS 

TOTAL 
AUDIENCE 

(D0) 

WEEKS ON TOTAL STATIONS( 
CHART ADDS 

1 1 STAIND So Far Away (Flip/Elektra/EEG) 526 -50 30855 22 2510 

5 STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) 492 +68 28248 5 2410 

2 © AUDIOSLAVE Show Me How To Live (lnterscope/Epic) 484 +19 27567 23 2410 

4 0 A PERFECT CIRCLE Weak And Powerless (Virgin) 471 +23 20465 15 2310 

3 5 NICKELBACK Someday (Roadrunner/IDJMG) 393 -69 18416 16 2110 

6 Q PUDDLE OF MUDD Away From Me (Geffen) 382 +18 14541 6 2310 

10 Q TRAPT Still Frame (Warner Bros.) 329 +48 16412 16 1810 

15 0 NICKELBACK Figured You Out (Roadrunner/IDJMG) 327 +98 20318 3 2111 

9 9 FUEL Falls On Me (Epic) 307 -3 12909 17 1810 

7 10 GODSMACK Serenity (Republic/Universal) 305 -20 19895 21 1910 

11 11 LINKIN PARK Faint (Warner Bros.) 266 -11 21188 22 1310 

14 12 AUDIOSLAVE I Am The Highway (lnterscope/Epic) 246 -2 11214 9 1910 

13 13 WHITE STRIPES Seven Nation Army (Third Man/V2) 242 -15 15540 15 1610 

12 14 BLACK LABEL SOCIETY Stillborn (Spitfire) 236 -40 12131 34 1610 

8 15 3 DOORS DOWN Here Without You (Republic/Universal) 230 94 9052 15 1510 

18 16 LINKIN PARK Numb (Warner Bros.! 212 -1 10701 7 1810 

17 17 SEETHER Gasoline (Wind-up) 210 -7 7688 12 1710 

19 18 P.O.D. Will You (Atlantic) 198 -1 5898 7 1710 

23 0 JET Are You Gonna Be My Girl (Elektra/EEG) 186 +43 7015 11 1611 

20 SEVENDUST Enemy (TVT) 182 +5 4831 11 1411 

27 ® OFFSPRING Hit That (Columbia) 168 +54 11607 2 1213 

fDebut> RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 156 +64 10020 1 1613 

24 DEFAULT (Taking My) Life Away (TVT) 155 +21 6212 4 1512 

22 THREE DAYS GRACE (I Hate) Everything About You (Jive) 155 +9 4428 6 1110 

26 KID ROCK Feel Like Makin' Love (Top Dog/At/antic) 139 +21 4554 5 1010 

30 CHEVELLE Closure (Epic) 124 +27 4480 6 1210 

28 KORN Right Now (Epic) 117 +11 2875 3 1010 

21 28 COLD Suffocate (Flip/Geffen/lnterscope) 117 -33 4173 11 1110 

/Debut> STAIND How About You (Flip/Elektra/EEG) 111 +46 5620 1 1211 

29 HOOBASTANK Out Of Control (Is/and/IDJMG) 105 0 3110 3 1211 

26 Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 11/9-11/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger 
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 
songs with the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each 

daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (C) 2003. The 

Arbitron Company). O 2003. R&R. Inc. 

New&Active 
GODSMACK Re -Align (Republic/Universal! 

Total Plays: 88, Total Stations: 12, Adds: 4 

STATIC -X The Only (Warner Bros.) 

Total Plays: 75, Total Stations: 8, Adds: 0 

SHINEDOWN 45 (Atlantic) 

Total Plays: 70, Total Stations: 8, Adds: 1 

DARKNESS I Believe In A Thing Called Love (Must...Destroy/Atlantic! 
Total Plays: 64, Total Stations: 7, Adds: 1 

BLACK LABEL SOCIETY The Blessed Hellride (Spitfire) 

Total Plays: 45, Total Stations: 4, Adds: 0 

ELEMENT EIGHTY Broken Promises (Universal) 

Total Plays: 45, Total Stations: 4, Adds: 0 

IGGY POP Little Know It All (Virgin) 

Total Plays: 37, Total Stations: 3, Adds: 0 

LIMP BIZKIT Behind Blue Eyes (Flip/lnterscope) 

Total Plays: 25, Total Stations: 4, Adds: 1 

CHEAP TRICK My Obsession (Big3) 

Total Plays: 20, Total Stations: 3, Adds: 1 

3 DOORS DOWN That Smell (Republic/Universal! 

Total Plays: 20, Total Stations: 3, Adds: 0 

Songs ranked by total plays 

.It. i 

Most Added` 
www.rradds.conn 

ARTIST TITLE LABEL(SI 

GODSMACK Re -Align (Republic/Universal/ 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

OFFSPRING Hit That (Columbia) 

DEFAULT (Taking My) Life Away (TVT) 

JONNY LANG Give Me Up Again (A&M/lnterscope) 

Most 
Increased Plays 
ARTIST 'ITLE LABELS 

NICKELBACK Figured You Out (Roadrunner/IDJMG) 

STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

OFFSPRING Hit That (Columbia) 

GODSMACK Re Align (Republic/Universal) 

TRAPT Still Frame (Warner Bros.) 

STAIND How About You (Flip/Elektra/EEG) 

JET Are You Gonna Be My Girl (Elektra/EEG) 

CHEVELLE Closure (Epic! 

A PERFECT CIRCLE Weak And Powerless (Virgin) 

Most 
Played Recurrents 
ARTIST I _ABEL -SI 

TRAPT Headstrong (Warner Bros.) 

DISTURBED Liberate (Reprise) 

F00 FIGHTERS All My Life (Roswell/RCA) 

AUDIOSLAVE Like A Stone (lnterscope/Epic) 

SHINEDOWN Fly From The Inside (Atlantic) 

SEETHER Fine Again (Windup) 

3 DOORS DOWN When I'm Gone (Republic/Universal! 

MUDVAYNE Not Falling (Epic) 

F00 FIGHTERS Times Like These (Roswell/RCA) 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

ADDS 

4 

3 

3 

2 

2 

TOTAL 
PLAY 

INCREASE 

+98 

+68 

+64 

+54 

+54 

+48 

+46 

+43 

+27 

+23 

TOTAL 

PLAYS 

275 

230 

175 

161 

160 

157 

153 

139 

132 

120 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandrecords.com. 

Reporters 
KZRR/Albuquerque, NM* 
OM 0,11 May 

Po PM MMoney 
MD Roh B,MAas 

WZZO/Allentown, PA* 
PO ROMO lee 
MD: ANT Mae, 
NP Ann, 

KWHUAnchorage, AK 
PO Lary Side, 
APOM.Ka1nbled 

IR OFFSPRING 

NICxELBALK 

B RFCHOICPoJPEPaRS 
' GOOSMACK 

ZOMOE 

KLBJ/Austin, TX' 
OAARO JMI Lad 
MOLnYL,Me 

JE 

KIOC/Beaumont, TX` 
POMO. Me Owns 

WBUF/Buffalo, NY* 
PO Join Paul 

NOMO'. Joe n® 
P.,: NO 

IPFAM AAIIE 

WROK/Canton, OH' 
PO MO OW 
MD Deny Coy 

CHEAP TRICK 

WPXC/Cape Cod, MA 
OM: Randw Limns 
PUMD'. S,mme Tomah 
APO Mena Galayin 
NOA41s 

WKLC/Charleston, WV 
POM MA RpeMod 

GODSMACK 

RIO ROCK 

OFFSPRING 

KNCN/Corpus Christi. TX' 
OMPO. Paula Newell 

APOMO Monte Montana 

KLAO/EI Paso, TX' 
OMTO: Gamey Neon 
APoMO. Glenn Gm 

SwITCHFOC' 

HO^EASTANK 

IIIVtiPHIN,. 

WPHD/Elmira, NY 
PO: Geupe Rards 
MD: S1yee Shiner 
No MOR 

WRCO/Fayetteville, NC' 
IO: Pean Rime 

POE MISI ASS.. 

MO Al Reid 

No Adds 

WDHA/Morristown, NJ* 
POMO. Tem Can 

KFZ)(/Odessa, TX 
POMO. Slew O,mall 

s-nG 

KCLB/Palm Springs, CA 
OM'. Gay *Mammy 
APDMO. AO Soaks 

NO Adds 

WRRX/Pensacola, FL' 
POW: Dm MLGMbi 

3 GDOSMACK 

2 DARKNESS 

WWCT/Peeria, IL 
PO'. JAOM Mary 
MO: NNW Wer 
No Adds 

KDKB/Phoenix, AZ' 
PO Jm Bmadmm 
MD LaMPa1tl 

WHEB/Portsmouth, NH' 
PON() Alex Jam 
APO: ChM "Om"GartM 

r KIIM:m 

WHJY/Providence, RI* 
APO DoMPAMeA 
MO lob LavaM 

DEEA:AI 

WBBB/Raleigh, NC' 
POMO Jay Ratlës 

RED ROT L41LI PEPFRRti 

OFFSPRING 

KCAL/Riverside, CA' 
PO Slew WMMn 
AMMO: MJ. MlY« 

GODEMACO 

SEVENDUST 

REO HOI CHILI PEPPERS 

WXRX/Rockford, IL 
OM NeNh EOxatM 
POMO 1000m,. 

G00SMACK 

KRXO/Sacramento, CA' 
OM JY Fox 

PO PM Mahn 
MD Paul MasNan 
Nr. A J; 

KBER/Salt Lake City, UT* 
oM Mn Jon 
Pe KW Hamer 
AMMO- Real Pawn 

GODSMACK 

KSJO/San Jose, CA 
PO. Mae yAnml 
MO bW Tyler 

OFFSPRING 

KISW/Seattle, WA" 
Oase %chards 

APO: Rym Ca0e 
No NIA, 

KTUX/Shreveport,LA* 
PO'. KONe W4 
M: MIM Mme 

I LIMP BI2KII 
LONNY LANG 

WKLT/Traverse City, MI 
PO MO Tem Ray 

KMOD/Tulsa, OK' 
POMO yRob Hud 

'. INFSANN 

`Monitored Reporters 

38 Total Reporters 

12 Total Indicator 

Did Not Report, Playlist Frozen (1): 
WMZIUWausau, WI 

KOOJ/Baton Rouge, LA* 
PO Pr Cale 
WM- lbw IdkYAY 

No Ate 

WEBN7Cincinnati, OW 
17M0bInrM 
ic Wl gin 
Mo kids 

WRKalamazoo, MI 
Olk MY MOM 
PM JM Or= 

CHEAP TRIO( 

WMMR/Philadelphia, PA' 
PO: Mho 
PAM KM aim 
No kW 

WROV/Roanoke,VAe 
Po: Awl Mat 
MY.FW Kyee4Tr 

B kW« LANG 

KZOZ/San Luis Obispo, CA 
POMO OMI Abed 

I GDDSMA00 

1 RED HOT CHILI PEPPERS 

www.americanradiohistory.com
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LAST TH 'S 

WEEK WEEK 

1 1 

2 0 
4 0 
6 

3 5 

5 6 

8 

12 Q 
9 

10 0 
7 11 

11 

14 

24 

15 15 

19 

16 17 

20 

26 

17 20 

13 21 

21 22 

22 

27 

25 

30 0 
23 27 

31 

29 

50 

33 

34 

28 33 

32 34 

36 

35 

37 37 

38 38 

40 39 

43 0 
45 0 
46 

42 43 

44 44 

(Debut> 

47 46 

49 47 

48 48 

41 49 

(Debut¡ 

ARTIST TITLE LABEL(Si 
TOTAL 

PLAYS 

I - 
PLAYS 

TOTAL 

AUDIENCE 

(00) 

WEEKS ON 

CHART 

TOTAL STATIONS/ 

ADDS Most Added 
A PERFECT CIRCLE Weak And Powerless (Virgin) 1904 -62 95432 16 6310 www.rradds.coin 
TRAPT Still Frame (Warner Bros.) 1870 +72 92618 23 6210 

ARTIST TITLE LABEL(S) ADDS 
PUDDLE OF MUDD Away From Me (Geffen) 1674 +87 81126 6 6310 

LINKIN PARK Numb (Warner Bros.) 1523 +135 74302 9 6210 
A PERFECT CIRCLE The Outsider (Virgin) 15 

THRICE Stare At The Sun (Island)IDJMG) 12 
DISTURBED Liberate (Reprise) 1487 -150 71799 25 5910 

GODSMACK Re -Align /Republic/Universal) 10 

STAIND So Far Away (Flip/Elektra/EEG) 1348 -209 73094 23 6110 AFI Silver And Cold (Dream Works) 7 

SEETHER Gasoline (Windup) 1297 +53 54201 15 6010 LIMP BIZKIT Behind Blue Eyes (flip/lnterscope) 5 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 1265 +144 55478 26 6012 
NICKELBACK Figured You Out /Roadrunner/IDJMGI 4 

SEVENDUST Enemy (TI/77 1230 +23 55692 14 6010 
SMILE EMPTY SOUL Nowhere Kids (Lava) 4 

JET Are You Gonna Be My Girl (Elektra/EEG) 4 

STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) 1216 +15 54586 5 5911 KID ROCK Feel Like Makin' Love (Top Dog/At/antic) 4 

LINKIN PARK Faint (Warner Bros.) 1207 -79 74578 28 5710 DARKNESS I Believe In A Thing... (Must...Destroy/Atlantic) 4 

P.O.D. Will You (At/antic) 1169 +35 44076 9 6210 

KORN Right Now (Epic) 1106 +18 42769 7 6010 

OFFSPRING Hit That (Columbia) 968 +263 42808 3 6012 

GODSMACK Serenity (Republic/Universal) 954 -87 59477 23 5110 

AUDIOSLAVE I Am The Highway (lnterscope/Epic) 944 +35 42091 10 5911 

AUDIOSLAVE Show Me How To Live (lnterscope/Epic) 907 -110 54799 34 5610 

CHEVELLE Closure (Epic) 896 +24 39089 11 5910 

NICKELBACK Figured You Out (Roadrunner/IDJMGI 855 +301 35186 3 5114 Most 
COLD Suffocate (Hip/Geffen/lnterscope) 852 -132 35716 15 5410 Increased Plays 
NICKELBACK Someday (Roadrunner/IDJMG) 846 -259 39528 16 5110 TOTAL 

STATICX The Only (Warner Bros.) 811 -56 30564 11 5910 
PLAY 

ARTIST TITLE LABELS) INCREASE 

HOOBASTANK Out Of Control (/s/and/IDJMG) 771 +19 24281 6 5310 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 751 +203 31414 2 5213 
NICKELBACK Figured You Out (Roadrunner/IDJMG) +301 

OFFSPRING Hit That (Columbia) +263 
LIMP BIZKIT Behind Blue Eyes (Flip/lnterscope) 739 +72 38829 6 3915 

GODSMACK Re Align (Republic/Universal) +260 

STAIND How About You (Hip/Elektra/EEG) 663 +213 25227 3 5813 STAIND How About You (Flip/Elektra/EEG) +213 

FUEL Falls On Me (Epic) 528 -187 26284 17 3510 RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) +203 

JET Are You Gonna Be My Girl (Elektra/EEG) 491 +43 11412 12 4014 
THREE DAYS GRACE II Hate) Everything About You (Jive) +144 

LINKIN PARK Numb (Warner Bros.) +135 
DEFAULT (Taking My) Life Away (TVT) 474 +18 18608 6 3311 

PUDDLE OF MUDD Away From Me (Geffen) +87 

GODSMACK Re -Align (Republic/Universal) 417 +260 17805 2 56110 TRAPT Still Frame (Warner Bros.) +72 

SHINEDOWN 45 (Atlantic) 411 +19 12959 6 4212 LIMP BIZKIT Behind Blue Eyes (flip/lnterscope) +72 

REVIS Seven (Epic) 396 +7 11528 8 3710 

ILL NINO How Can I Live (Roadrunner/IDJMG) 389 -73 13406 16 3911 

3 DOORS DOWN Here Without You (Republic/Universal) 381 -61 10521 16 2310 

SMILE EMPTY SOUL Nowhere Kids (Lava) 374 +68 6923 3 4314 

MEMENTO Saviour (Columbia) 364 +23 6675 6 3213 

ROB ZOMBIE Two Lane Blacktop (Geffen) 292 -6 6797 6 2710 

KID ROCK Feel Like Makin' Love (Top Dog/Atlantic) 265 -14 9705 5 3014 

FINGER ELEVEN One Thing (Windup) 253 -19 5296 10 2510 Most 
ELEMENT EIGHTY Broken Promises (Universal) 251 +16 12707 7 2712 Played Recurrents 
40 BELOW SUMMER Self Medicate (Razor& Tie) 229 +14 3947 5 2511 TOTAL 

SKRAPE Stand Up (RCA) 226 +17 3135 4 3012 
ARTIST TITLE LABEL(S) PLAYS 

ADEMA Promises (Arista) 214 -43 5138 5 2310 WHITE STRIPES Seven Nation Army (Third Man/V2) 775 

LACUNA COIL Heavens A Lie (Century Media) 206 -10 7026 9 2010 
SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 693 

TRAPT Headstrong (Warner Bros.) 619 
BLINK -182 Feeling This (Geffen) 185 +37 3981 1 1713 

SHINEDOWN Fly From The Inside (Atlantic) 589 

V SHAPE MIND Monsters (Republic/Universal) 182 -11 3716 13 1610 CHEVELLE Send The Pain Below (Epic) 575 

MUSHROOMHEAD Sun Doesn't Rise (Republic/Universal) 160 -14 3491 11 1911 MUDVAYNE Not Falling (Epic) 550 

EVANESCENCE Going Under (Wind-up) 157 -26 6687 18 1210 
AUDIOSLAVE Like A Stone (lnterscope/Epic) 507 

SEETHER Fine Again (Wind-up) 494 
JANE'S ADDICTION True Nature (Capitol) 147 -122 2135 8 2210 LINKIN PARK Somewhere I Belong (Warner Bros.) 457 

DARKNESS I Believe In A Thing Called Love (Must...Destroy/At/antic) 131 +19 5468 1 1614 DISTURBED Prayer (Reprise) 454 

63 Active Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 11/9-11/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 

is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number 

of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 
2003, The Arbitron Company). © 2003, R&R. Inc. 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandrecords.com. 

o wergor 
The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for " 

Dan Turner. Vice President 
x ñ t 

Programming Services 

Call us and we'll make it EASY for you to switch. 
Sales: 1-800-870-0033 '4 Support: 501-821-1123 

Download a free trial version at www.powergold,com 
info©powergold.com 

www.americanradiohistory.com
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Artist Title (Label) 

America's Best Testing Active Rock Songs 12 + 

For The Week Ending 11/21/03 

Men Men Men 
TW LW Familiarity Burn 18-34 18-24 25-34 

STATIC -X The Only (Warner Bros.) 

KORN Right Now (Epic) 

DISTURBED Liberate (Reprise) 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 

LINKIN PARK Numb (Warner Bros.) 

SEVENDUST Enemy (TVT) 

A PERFECT CIRCLE Weak And Powerless (Virgin) 

LINKIN PARK Faint (Warner Bros.) 

COLD Suffocate (Flip/Geffen/lnterscope) 

GODSMACK Serenity (Republic/Universal) 

TRAPT Still Frame (Warner Bros.) 

STAIND So Far Away (Flip/Elektra/EEG) 

ILL NINO How Can I Live (Roadrunner/IDJMG) 

CHEVELLE Closure (Epic) 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

SEETHER Gasoline (Wind-up) 

HOOBASTANK Out Of Control (Island/IDJMG) 

FUEL Falls On Me (Epic) 

NICKELBACK Someday (Roadrunner/IDJMG) 

AUDIOSLAVE Show Me How To Live (Interscope/Epic) 

P.O.D. Will You (Atlantic) 

PUDDLE OF MUDD Away From Me (Geffen) 

REVIS Seven (Epic) 

3 DOORS DOWN Here Without You (Republic/Universal) 

AUDIOSLAVE I Am The Highway (lnterscope/Epic) 

DEFAULT (Taking My) Life Away (TVT) 

STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) 

LIMP BIZKIT Behind Blue Eyes (Flip/lnterscope) 

JET Are You Gonna Be My Girl (Elektra/EEG) 

WHITE STRIPES Seven Nation Army (Third Man/V2) 

4.18 4.29 72% 6% 4.15 4.03 4.39 

4.14 4.18 78% 10% 4.06 4.08 4.05 

4.13 4.32 93% 21% 4.05 3.88 4.35 

4.13 4.16 91% 18% 3.86 3.77 4.00 

4.12 4.10 95% 22% 4.03 3.94 4.19 

4.06 4.21 78% 11% 4.04 4.01 4.07 

4.04 4.15 86% 20% 4.02 4.03 4.02 

3.98 4.05 97% 34% 3.99 3.91 4.12 

3.96 4.11 86% 17% 3.89 3.88 3.91 

3.95 4.07 95% 27% 3.87 3.62 4.27 

3.93 4.07 92% 24% 3.87 3.64 4.22 

3.91 4.09 98% 38% 3.86 3.68 4.15 

3.91 3.98 63% 11% 3.91 3.85 4.00 

3.89 3.82 81% 17% 3.80 3.64 4.11 

3.87 4.04 91% 32% 3.67 3.51 3.96 

3.86 4.02 77% 15% 3.85 3.84 3.86 

3.82 3.93 67% 10% 3.72 3.73 3.71 

3.76 3.86 88% 22% 3.60 3.36 3.94 

3.75 3.82 97% 34% 3.53 3.27 3.94 

3.75 3.88 94% 36% 4.00 3.88 4.21 

3.75 3.80 83% 16% 3.59 3.51 3.72 

3.75 3.78 78% 16% 3.62 3.44 3.89 

3.75 3.79 47% 8% 3.74 3.76 3.72 

3.70 3.76 94% 31% 3.60 3.32 4.04 

3.69 3.71 82% 22% 3.72 3.57 3.93 

3.69 3.75 51% 10% 3.61 3.20 4.17 

3.57 3.53 57% 9% 3.49 3.32 3.78 

3.56 3.60 81% 21% 3.46 3.33 3.62 

3.38 - 72% 22% 3.22 3.05 3.49 

3.34 3.28 95% 52% 3.43 3.39 3.51 

Total sample size is 465 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity represents the 

percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity 

to appear on survey.Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music 

preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a 

registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase 

Research, a division of Premiere Radio Networks. 

New &Active 
DOPE I Am (Recon/Artemis) 

Total Plays: 92, Total Stations: 10, Adds: 0 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 

Total Plays: 92, Total Stations: 8, Adds: 0 

AFI Silver And Cold (DreamWorks) 

Total Plays: 82, Total Stations: 18, Adds: 7 

IGGY POP Little Know It All (Virgin) 

Total Plays: 70, Total Stations: 9, Adds: 2 

A PERFECT CIRCLE The Outsider (Virgin) 

Total Plays: 48, Total Stations: 15, Adds: 15 

SPINESHANK Smothered (Roadrunner/IDJMG) 

Total Plays: 43, Total Stations: 6, Adds: 1 

THRICE Stare At The Sun (Island/IDJMG) 

Total Plays: 21, Total Stations: 14, Adds: 12 

Songs ranked by total plays 

Indicator 
Most Added' 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

SMILE EMPTY SOUL Nowhere Kids (Lava) 

KID ROCK Feel Like Makin' Love (Top Dog/Atlantic) 

A PERFECT CIRCLE The Outsider (Virgin) 

GODSMACK Re -Align (Republic/Universal) 

Reporters 
WOBK/Albany, NY' 
PD/MD: Chili Walker 

1 THRILL 

DARKNESS 

IGG/ POP 

A PERFECT CIRCLE 

MUSHRO'JMHEAO 

KZRK/Amarillo, TX 
PORAD: Eric Slacker 

5 SMILE EMPTY SOUL ' 
RED HOT CHILI PEPPERS 

WWWX/Appleton, WI' 
PD/MD: Guy Dark 

AF 

WCHZ/Mgusta, GA' 
SM: Kern Dunn 

OM: Harley Ore,, 
PDRAD,. Churn Williams 

BI lN- 

MEMEI. 

KRABBakersfield, CA' 
OM: Don Crick 
PORAD: Danny Spanks 

KRFRBakersfield, CA' 
OM' Bob Lewis 
PDRAO: Alex Quigley 
No adds 

WIYY/Badimore, MD' 
0M: Kerry Placloneyer 
PD: Dave Hill 
APO/MD: Rob Heckman 
No Adds 

WCPRBiloxi, MS' 
OM: Jay Taylor 

PO: Scot Fox 

MD: Milch Cry 
GODSMACK 

LIMP BI/K: 

WKGBBinghamton, NY 
OM/PD. Jim Free 
APD/MD: Tim Boland 

No Adds 

WAAFBoston, MA' 
PD: Keith Hastings 
MD: Mistress Came 

DOUBLIDRIVE 
A PERFECT CIRCLE 

WRXR/Chattanooga, TN' 
PD: Boner 
MD: Dave Spain 

No Adds 

KROR/Chico, CA 
OW Ron Woodward 
PDRAD: Dain Sandoval 

8 SMILE EMPTY Sall 
5 LACUNA COIL 

WMMS/Cleveland, OH' 
PD: Jim Trapp 
MD: Slats 

No Adds 

KILO/Colorado Springs, CO' 
OM: Rich Hawk 

PDRAD: Ross Ford 

APD: Matt Gentry 
TI A PERFECT CTRLE 

WBZX/Columbus, OH' 
PD: Hal Fish 

APD/MD: Honni Humer 
T KID ROCK 

RED ROT CHILI PEPPERS 

KCCG/Corpus Christi, TX' 
PO: Scoff Hon 

MD: Dave Ross 
8 GODSMACK 

6 AEI 

6 DREAM 01/50/0 
THRICE 

A PERFECT CIRCLE 

KEGL/Dallas, TX' 
PD: Max Dugan 

APO: Chris Ryan 

MD: Cindy Scull 
5 S/ONE TEMPLE PILOTS 

DRSPRING 
J WCeEIBACN 

KBPI/Denver, CO' 
PD: Bob Richards 
APD/MD: Willie B. 

THREE DAIS GRACE 

KAZRBes Moines, IA' 
MD: Jo Michaels 
No Adds 

WRIF/Detroit, MI' 
OM/PD: Doug Podell 

APO/MD: Mark Pennington 
2 LIMP BpRIT 

1 MEMENTO 
1 JET 

RED HOT CHILI PEPPERS 

WGBF/Evansville, IN 
OM: Mike Sanders 

GPD 

PO: Fat 

/MD: lick Nick 
I SHINEUOWN 

WWBN/Fliat, MI' 
OM: Jay Patrick 

PD: Brian Beddow 
GPD/MD: Tony LaBrie 

ODSMA: 
NICKEL RICK 

KRAPE 

KRZR/Fresno, CA' 
OM/PD: E. Curtis Johnson 
APO: Don De La Cruz 

MD: Rick Roam 
A PEP.. 

WBYR/Ft. Wayne, IN' 
PD: Greg Gillispie 

12 SMILE EMPTI 1000 
12 NICKELaMCN 

' SIAINC 
! OFFSPRING 

'- SPINE SHANK 

WRUF/Gainesville, FL' 
OMn'D: Harry Guscotl 
APO: Brian Lee 
MD: Matt Irons 

LIMP ECU' 
PERIFII CISL::: 

WKLQ/Grand Rapids, MI' 
OM: ern Alberts 
PD: Humer Scoff 
MD. Cush Cantle 

WZOR/Green Bay, WI 
PDRAD: Roxanne Steele 

ELEMENT EIGHTY 
RIO HOT CHILI PEPPERS 

MCA/Greenville, NC' 
PD: Osan Rickman 
MD: Man Lee 

BLINK TA' 

2 APERFECT CIPCLE 

THRICE 

WTPT/Greenville, SC' 
PD: Mark Hendrix 
MD: Smack Taylor 

AFI 

A 'FP CAM f 

WOXA/Narrisburg, PA' 
PD: Claudine DnLorenzo 
MD: Nixon 

1 SKRAPE 

LANKNESS 

WCCC/Harttord, CT' 
PD: Michael Pisani 

APO/TAD: Mike Karolyi 
A PERFECT CIRCLE 

KPOI/Honoluiu, HI' 
PD: Ryan Sean 

APORAD: FA Slash 
THRICE 

A PERFECT MULL 

WAMXMurdington 
PD/MD: Paul Wend 

6 GODSMACK 

SMILE EMPTYSOUL 

40 BELOW SUMMER 

WRTT/Hurdsrrille, AL' 
0M: Roh Hamer 
PO/MD: Jimbo Mood 

APO: Joe Kuner 

' T 

K 'FEIGN 

WRXW/Jadlson, MS' 
PD: Brother Sam 

APO' Big Johnsen 
MD: Brad Stevens 
No Adds 

KQRC/Kansas City, MO' 
PD Bob Edwana 

APD/MD'. Don Janken 
Ne. Adds 

KLFXMilleen. TX 
PDRAD: Bob Fonda 

15 GOOSMACK 

WJXO/Lansing, MI` 
PO: Bob Olson 
MD: Carolyn Slone 

SMILE EMPTY SOUL 

KOMPAas Vegas, NV' 
PO: John Griffin 
MD: Big Marty 

No Adds 

11022/Lexington, KY' 
PD/MD: Jerome Fischer 

I JET 

DARKNESS 

KIBZ/Lincoln, NE 
OM: Jim Steel 
PD: E.J. Marshall 

APORAD: Sparky 
KR 
KID POCK 

KDJE/Little Roda, AR' 
OM/PD: Ken Wall 

INEDOWN 

THRICE 

WTFX/Louisville, KY' 
PO: Michael Lee 

MD: Frank Webb 
1HRITE 

40OLS "1d. 
S DD0P5 

KFMX/Lubbock, TX 
OM/Pu/MD: Wes Nessmann 

ì KID ROCK 

Pao 

WJJO/Madson, WI' 
PD: Randy Hawke 
RPDRAD: Blake Patton 

A PERFECT CIRCLE 

WGIRlManchester, NH 
PD: Valone Knight 
MD: Jason "JR" Russell 

T FOO FIGHTERS 

I BLINKIB2 
I JET 

RED HOT CHILI PEPPERS 

KFRO/McAllen, TX' 
PS: Alex Duran 

M0: 
1,7 Y,11,1,1,9` 

WIZR/Milwaukee, WI' 
PD: Sean Elliott 
MD: Marilynn Mee 

ALIDIp ,AVE 

OMP 5:0110 

KXXR/Minneapolis, MN' 
OM: Dave Hamilton 
PD: Wade Linder 
APO/MD: Pablo 

THRICE 

KMRQ/MOdesto, CA' 
SM: Gary Halladay 

OM: Max Miller 
PO/MD: Jack Paper 

APO: Mag Foley 

WRAT/Monmouth, NJ' 
DM/PD: Carl Crag 
APO/MD: Robyn Lane 

ODSMACB 

WKZO/Md rtle Beach, SC 
PD'Brian ickman 
APD/MD: Charley 

A PERFECT CIRCLE 

WNORMoyfolk, VA' 
PO' Harvey Koian 
APD/MD: Tim Parker 

S 0ODSMACK 
A PERFECT CIRCLE 

KATT/Oktahoma City, OK' 
OM/PD: Chris Baker 
MO: Jake Daniels 

JET 

SMILE EMPTY SOUL 

KRQC/Omaha, NE' 
OM: Jim Steel 
PD: Tim Sheridan 
MD: Jon 'Animal' Terry 

5 6LNK-182 
NDSMACh 
AF 

KC ROCK. 

WTKX/Pensacola, R` 
PD: Joel Sampson 

APORAD: Mark The Shark 
No Adds 

WIXO/Peoria, IL 
OM/PDRAD: Man Behan 

SEETHED 

ERPICE 

A PERFECT CIRCLE 

WYSP/Philadelphia, PA* 
OM/PD: im Sabean 
APD: Gil Edwards 
MD: Rich DeSàto 
No Adds 

KUPD/Phoenix, AZ' 
PD: L Jeffries 
MD: Larry McFeelie 
No Adds 

KUFO/Portland, OR' 
OM/PD: gave Numme 
APO/MD: Dan Bozyk 

JET 

KORB/Quad Cities, IA' 
OM: Darren Pitra 
PD/MD: Dave Lucre 

INEDUWN 

ALI 

DARKNESS 

KDOT/Reno, NV' 
ON: Jim McClain 
PD/MD: Jaye Patterson 

KID PO:I 

WNVEBochester, NY' 
PD. Erick Anderson 
MD. Nick DiTucci 

sM SJLI- 

WKOZSaginaw, MI' 
PP Jerry Tananls 
APDRAD: Mason Lucas 

:' A PEEP LCT IPCI5 

WZBH/Salishury, MD 
OM/PO: Shawn Murphy 
APD/MD: Mild Hunter 

A PERFECT CIRCLE 

KISS/San Antonio, TX' 
OM: Virgil Thompson 

PD: Kevin Vargas 
MD: C.J. Cruz 

No Adds 

KIOZSan Diego, CA' 
OM: Jim Richads 
MAD: Shauna Moran -Brown 
No Adds 

KURQiSan Luis Obispo, CA 
OM: Keith Royer 
MD: 

OFF$ NG 

SleBhhanie Bell 

KXFXBanla Rosa, CA' 
PORAD: Don Harrison 

DIKE 0015 GRACE 

WRBR/South Bend, IN 
OM/PDRAD: Ron Stryker 
No Adds 

KHTWSpokane, WA' 
OM: Brew Michaels 
PD: Ken Richards 
MD: Barry Bennett 

THRICE 

I IMP BIZA1 

WOLZ/Springfield, IL 
PD: Ray Lytle 
MD: Smash 

YO POCK 

WLZX/Spdngfield, MA' 
PD: Scott Laudan) 
MD' Becky Paholsky 

MEMINI.I 
C USA,. A. 

ELEMENT EIGHP 

KZRO/Springfield, MO 
PD: Adam Burnes 
APDRAD: George Spankmeister 

AUDIOSLAVE 
J RED HOT CHILI PEPPERS 

WAQXf5yracuse. NY' 
OM: Tom Mitchell 
PO: Alexis 
APD/MD: Ryno 

nIRICE 

WWDG/Syracese, NY' 
OM: Rich Lauber 

PD: Erin Bristol 
APD/MD: Scorch 
No Adds 

WXTB/Tampa, FL' 
OMR'D: Brad Hardin 
APORAD: Brian Medlin 

L00SMACK 

KRTO/Tulsa, CIK' 
OM: Steve Humer 

PORAD: Chris Kelly 
APO: Kelly Garrett 
No Adds 

KICT/Wichita, KS' 
DM: Ron Eric Taylor 
PD: D.C. Carter 
MD: Rick Thomas 

1 STAIND 

1 RED HOT CHILI PEPPEPS 

WBSX/Wilkes Barre, PA- 
PO- Chris Lloyd 

MD: Freddie 

=FAULT 

IA: -ICA 

*Monitored Reporters 

83 Total Reporters 

63 Total Monitored 

20 Total Indicator 

Did Not Report, Playlist Frozen (3): 
KNRQ/Eugene, OR 
WCLG/Morgantown, WV 
KATS/Yakima, WA 

www.americanradiohistory.com
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For the past several months I've 
been thinking about the difference 
between Active Rock and Alternative 
and whether there is a difference or 
if they'll merge. You look at the charts 
and listen to the music, and there is 

really no truly alternative music be- 
ing played. It's not that there isn't any 
alternative music, it's just that no one 

seems to be willing to step up and play it, 

with the exception of KROQ/Los Ange- 
les. As for KNRQ/Eugene, OR, we're 
right in the middle of it. Whenever I drive 

to Portland, OR I listen to Active KUFO and Alternative KNRK, and 
it's really hard to tell the difference between the two musically. A few 
artists or songs here and there will make a distinction. But things 
are so blurred. It also seems to me that the audience is becom- 
ing disillusioned with the music that's being played. There are those 
who want a truly alternative sound rather than the straightforward, 
mainstream rock sound that was more popular a couple of years 
ago. I don't know what the answer is. Is there a way to go back 
to the days of truly defined, separate formats? Does the industry 
decide to change everything and make it one format? Radio's job 
has become much harder now that listeners have such easy access 
to music. We have to not only play what they want to hear, but also 
be mainstream enough to appeal to a large enough audience. Al- 
ternative was a niche format a few years ago, but now it's a main- 
stream format, and that may prove to be the death of it. I know 
there won't be consensus among us in the industry and that this has 
been brewing for a very long time. It's very tough to define yourself 
as a radio station when the music and what stations are willing to 
play is so homogeneous. Certainly, it's key to emphasize your 
unique personalities, promotions, etc., but music is still the primary 
identifier for our stations. 

Chris Crowley 
PD, KNRQ/Eugene, OR 

While A Perfect Circle's "Weak 
and Powerless" retains its grip 

on No. 1 at Active, 15 stations add 
"The Outsider" before the box and 
make it No. 1 Most Added. "Stare at 
the Sun" by Thrice gets 12 adds; 
Godsmack's "Re -Align" gets another 
10 adds as it flies up the chart 50-30; 
and AFI keep the fire burning with seven more 
Cold." Check out the chart moves this week by Nickelback, Off- 
spring, Staind, The Red Hot Chili Peppers and Three Days 
Grace. On the Rock side of the format, Staind's "So Far Away" has 
been No. 1 on the chart since Aug. 3 - an incredible 16 weeks! 

- Cyndee Maxwell, Active Rock/Rock Editor 

adds on "Silver and 

Record Of The Week 
ARTIST: 40 Below Summer 
TITLE: The Mourning After 
LABEL: Razor & Tie 

Scooped up by London Records in the new metal der- 
by of the late '90s/early 'OOs, New Jersey's 40 Below Sum- 

mer made an impressive debut with 2001's Invitation to 
the Dance, which hit No. 1 on this here R&R Rock Spe- 

cialty chart. While London didn't survive, 40BS have returned with another ex- 
cellent full-length, this time via Razor & Tie. "Self Medicate" kicks off the affair 
with a hook -laden dose of crunching guitars and syncopated rhythms that puts 
the band in league with chart regulars like Disturbed. 40BS frontman Max Illedge 

continues to demonstrate a vocal command that many singers in bigger bands 

have yet to comprehend, shifting between demonic howls and beatific melodies 
on tracks like "Rain" and "Better Life." Razor & Tie kicked down the doors at 

Alternative and hit with Brand New; could it be long before the same happens 

at Active Rock with these boys? - Frank Correia, Rock Specialty Editor 

ARTIST: Devildriver 

LABEL: Roadrunner/IDJMG 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

Face it, DJ Malirock, nu -metal is old hat. 
You can take your backward baseball 

cap, baggy pants and stale nookie rhymes 
down to the local pawn shop, where you 
might be able to trade them in for some 
store credit. Trade in your turntable for 
that vintage B.C. Rich Warlock and buy 
yourself some black T-shirts and dark 
denim, cause old -school metal has been 
resurrected. 

Don't believe me? Go ahead - check 
out the Slayer shows. Still packed. And 
some of the veterans, like Pantera's Phil 
Anselmo, have dug even deeper into the 
metal catacombs in search of true steel. 
Sorry, but Superjoint Ritual are heavier 
than Pantera. Shadows Fall are the new 
Metallica. Maiden and Sabbath are right- 
fully influencing the new school again. 

Further proof can be found in Dez 
Farfara, former growler for '90s upstarts 
Coal Chamber, who pushed that whole 
nu -metal thing into darker territory with 
creepy-crawly rhythms and tinges of 
gothic death fetishes. But Farfara's new 
band, Devildriver, is really what we've 
been waiting for. Conceived in 2001 when 
Coal Chamber were cutting what will 
likely be their last album, Dark Days, 
Devildriver go straight for the jugular 
with their self -titled debut. 

"My heart was going black in my pre- 
vious band, and I needed a musical and 
emotional change," Fafara candidly 

states. "I had to follow my own love and 
passion, and that's brutal, extreme mu- 
sic that doesn't play itself out to be on the 
radio or to fit in someone else's scene." 

Named after the bells that witches use 
while casting spells to drive evil spirits 
away, Devildriver seem to have the oppo- 
site effect, drawing all evil toward them 
with visceral vocals, thundering drums 
and razor-sharp riffage. Check out the 
puree -speed riffs of the album opener, 
"Nothing's Wrong?" where Farfara bel- 
lows Orc calls worthy of Mordor atop 
bloodthirsty beats. "Why can't you see 
you're in my way?" growls Farfara, al- 
most taunting his former band. 

A solid, horns -in -the -air salute to all 
things metal, Devildriver conjure all the 
right demons with this release on tracks 
like "I Dreamed I Died," "Meet the 
Wretched" and "I Could Care Less," the 
latter being probably the most radio - 
friendly track available. Not that they're 
looking for that, mind you. 

"Do we have a hit radio song? We don't 
pander to what radio wants," Farfara 
unapologetically states. "We want to have 
a hit record for fans of heavy music. If a 
song is taken out and becomes successful, 
OK, great. If not, my middle finger is big- 
ger than ever, and I'll stay on tour for an- 
other two years!" 

( TOP2O SPECIALTY ARTISTS 

1. HATEBREED (Universal) "Live For This" 

2. DEVILDRIVER (Roadrunner/IDJMG) "I Could Care Less" 

3. CROWN (Metal Blade) "Face of Destruction" 

4. HEADBANGERS BALL (Roadrunner/IDJMG) "Reign In Blood (Live)" 

5. VADER (Metal Blade) "We Wait" 

6. STATIC -X (Warner Bros.) "Destroy All" 

7. MUSHROOMHEAD (Universal) "Sun Doesn't Rise" 

8. DIMENSION ZERO (Century Media) "Into and Out Of Subsistence" 

9. IRON MAIDEN (Columbia)"Wildest Dreams" 

10. 40 BELOW SUMMER (Razor & Tie) "Self Medicate" 

11. ARCH ENEMY (Century Media) "We Will Rise" 

12. ILL NINO (Roadrunner/IDJMG)"Te Amo... I Hate You" 

13. FIVE FOOT THICK (Eclipse) "Ducked Out" 

14. TEXAS CHAINSAW MASSACRE (Bulletproof)"Immortally Insane" 

15. BETWEEN THE BURIED AND ME (Victory/ "Mordecai" 

16. SOIL (J)"Cross My Heart" 

17. SEVENDUST (TVTI "Enemy" 

18. CHILDREN OF BODOM (Century Media) "Sixpounder" 

19. BLEEDING THROUGH (Trustkill) "On Wings Of Lead" 

20. KING DIAMOND (Metal Blade) "The Ritual" 

Ranked by total number of shows reporting artist. 
2 
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Reporters Stations and their adds fisted alphabetically by market 

WHRL/Albany, NY' 
OM: John Cooper 
PO: Lisa Biello 

A PERFECT CIRCLE 
PHANTOM PLANET 

KTZO/Albuquerque, NM' 
PO: Scott Soehrada 
MD: Don Kelley 

1 STAINS 
1 FINGER ELEVEN 

FEELS LIKE SUNDAY 

WNNX/Atlanta, GA' 
OM: Leslie Fram 
PD: Chris Williams 
MD: Jay Harren 

CRYSTAL METHOD 

WAVF/Charleston, SC' 
PD: Dave Rossi 
APD/MD: Susie Bowe 
11 PUDDLE OF MUDD 

9 HOOBASTANK 
3 WHEAT 

RED HOT CHILI PEPPERS 

WEND/Charlotte' 
OM: Mike Berlak 
PO: Jack Daniel 
APD/M0: Kristen Honeycutt 

1 KORN 

F00 FIGHTERS 

WKOX/Chicago, IL' 
P0: Mike Stern 
N0: Mary Shumioas 
19 A PERFECT CIRCLE 

KTCL/Denver, CO' 
PD: Mike O'Connor 
APD: Rich Rubin 
MD: Hill Jordan 
No Adds 

CIMX/Detroit, MI' 
PD: Murray Brookshaw 

APO: Vince Canova 
MD: Matt Franklin 
No Adds 

KHRO/EI Paso, TX' 
OM: Mike Preston 

KUCDMonolulu, HI' 
PD: Jamie Hyatt 

1 HOOBAS ANN 

CRYSTAL METHOD 

KTBZ/Houston,TX' 
PO/MD: Vince Richards 
APO: Eric Schmidt 

5 DISTILLERS 
4 AFI 

4 311 

THRICE 

CRYSTAL METHOD 

WRZX/tndianapvlis, IN' 
PD: Scott Jameson 
MD: Michael Young 

2 STAIND 

NICKELBACK 
CRYSTAL METHOD 

PD/MD: Jot° Garcia 

WJSE/Atlantic City, NJ' STAINS 

PD: Al Pannello A PERFECT CIRCLE 

BRAND NEW CRYSTAL METHOD 

YEAR OF THE RABBIT WZZN/Chicago, IL' WPLA/Jacksonville, FL' 
A PERFECT CIRCLE PD: Bill Gamble OM: Gail Austin 

CRYSTAL METHOD APO: Steve Levy PO: Ba Matthews 
MD: James VanOsdol APD/M0: Chad Chumley 

1 A PERFECT CIRCLE KXNA/Fayeteville, AR 2 FAO FIGHTERS 

P0/MD: Dave Jackson STAIND 

9 AFI RED HOT CHILI PEPPERS 

KROX/Austin, TX' 7 SHINEDOWN 
OM: Jett Carrot 7 S.T.U.N. 
PO: Melody Lee 
MD: Toby Ryan 

8 CRYSTAL METHOD 
3 JET 

WAOZ/Cincinnati, OH' 
PD/MO: Jett Nagel 
No Adds 

6 3 DOORS DOWN 

6 FOO FIGHTERS 
4 JACK JOHNSON WRZK/Johnson City' 

PD: Mark McKinney 
1 SMILE EMPTY SOUL AFI 

GODSMACK 
STAIND 
A PERFECT CIRCLE 

WRAXBirmingham, AL' 
KFRR/Fresnv, CA' 
PD: Chris Squires 

PD: Susan Groves MD: Reverend 
MD: Mark Lindsey 

EVANESCENCE WXTM/Cleveland, OH' 
PD: Kim Monroe 

5 F00 FIGHTERS 

KRBZ/Kansas City, MO' 
APD: Dom Nardella PD Greg Bergen 
MD: Pete Schieke APO: Lazlo 

2 CRYSTAL METHOD MD: Jason Ulanet 

KOXRBoise, ID' S.T. U. N. WJBX/Ft. Myers, FL' STAIND 

PO/MD: Jaunt Jackson OM/PD. John Ron 
2 SWITCHFOOT APD: Fitz Madrid 

2 GODSMACK MD: Jett Zito 

STAINS 1 GODSMACK 

DISTILLERS 
ATMOSPHERE 

WARD/Columbia. SC' 
PD Dave Stewart 
MD: Dave Farra 

1 A PERFECT CIRCLE 

1 CRYSTAL METHOD 
FINGER ELEVEN 

WNFZ/Knoaviile, TN' 
P0: Anthony Proffitt 
MD: Dustin Matthews 

No Adds 1 STAIND 
RED HOT CHILI PEPPERS 

GODSMACK 
WBCNBoston, MA' 
OM- Tony Berardini 
PD: Oedipus 
APD/MD: Steven Strick 

AUOIOSLAVE 
STORY OF THE YEAR 

HTOBASTANK 
CRYSTAL METHOD 

WWCD/Columbus, OH' 
OM. Randy Malloy 

WXTW/Ft. Wayne, IN' 
OM: JJ Fabini 
PD: Don Walker 
APD: Matt Jericho 
MD: Greg Travis 

8 BRAND NEW 
1 A PERFECT CIRCLE 

KFTE/Lafayette, LA' 
PD: Sun Perrin 
MD: Chris Olivier 

2 DARKNESS 
PlY Andy Davis CRYSTAL METHOD 1 COLDPLAY 
MD: Jack DeVoss YEAR OF THE RABBIT THRICE 

8 FOO FIGHTERS A PERFECT CIRCLE 

WFNXBoston, MA' 
PD/MD: Paul Driscoll 
APD: Keith Dakin 

JACK JOHNSON 
DEAR LEADER 

JACK JOHNSON 
BRAND NEW 
RYAN ADAMS 
A PERFECT CIRCLE 
PAUL WESTERBERG WORD/Grand Rapids, MI' 

PD. Bobby Duncan 
M0: Michael Grey 

1 KORN 
STAIND 

KXTE/Las Vegas, NV' 
PD: Dave Wellinglon 
APD/MD: Chris Ripley 

5 CRYSTAL METHOD 

WEDG/Buttalo, NY' KDGEBallas, TX' 
A PERFECT CIRCLE 

PD: Lenny Diana PO: Duane Doherty 
MD: Ryan Patrick APD/M0: Alan Aye 
No Adds 16 CRYSTAL METHOD KLEC/Little Rock, AR' 

13 BLUE OCTOBER PDT Hoser 
DARKNESS WXNR/Greenville, NC' APD/MD: Adroq 
HOSBASTANK PD' Jell Sanders BRAND NEW 

APD/MD: Turner Watson LIMP BIZKIT 
18 F00 FIGHTERS A PERFECT CIRCLE 

STAIND CRYSTAL METHOD 

WBTZBurlington' 
OM: Mall Grasso WXEG/Dayton, OH' 
MD: Christine Pawlak PD: Steve Kramer 

4 CRYSTAL METHOD MD: Boomer 
1 A PERFECT CIRCLE 8 EVANESCENCE WEEONagerstown KROQ/Los Angeles, CA` 

THREE DAYS GRACE 6 FOO FIGHTERS APDAAD: Dave Robed: PO: Kevin Weatherly 

BRAND NEW 4 STAINS 1 S.T.0 N. 
APD: Gene Sandbloom 

IGGY POP 4 DEFAULT 1 THRICE No Adds 

WLRS/Louisville, KY' 
PD: Lance Hale 
MD: Annrae Fitzgerald 

GODSMACK 
STAIND 
NICKELBACK 

WMFS/Memphis, TN' 
PD: Roh Cressman 
MD: Mike Killabrew 

STAIND 
NICKELBACK 

WZTA/Miami, FL' 
PD: Troy Hanson 
No Adds 

WROX/Nortolk, VA' 
PD: Michele Diamond 
MD: Mike Powers 

B THRICE 
1 DARKNESS 

A PERFECT CIRCLE 
CRYSTAL METHOD 

AUDIOSLAVE 
S.T.U.N. 

BRAND NEW 

KORX/Odessa, TX 
PD/MD: Michael Todd 
24 COUNTING CROWS 

7 NICKELBACK 
7 A PERFECT CIRCLE 

KHBZ/Oklahema City. OK' 
OM: Bill Hurley 
PO: Jimmy Barreda 
No Adds 

WLUM/Milwaukee, WI' 
PD: Tommy Wilde 
MD: Kenny Neumann 

e FAO FIGHTERS 
WJRRIOrlando, FL' 

1 A PERFECT CIRCLE OM: Adam Cook 
PD: Pat Lynch THRICE 
APD: Rink Everelt 
MD: Brian Dickenau 

3 AUDIOSLAVE 
1 A PERFECT CIRCLE 

WHTG/Monmouth, NJ' 
PD: Damn Smith 

5 DAVE MATTHEWS WOCL/Orlando, FL' 
STAIND PD: Bobby Smith 
EVE 6 No Adds 

KMBY/Monterey, CA' 
PD/MD: Kenny Allen 

1 DASHBOARD CONFESSIONAL 
DARKNESS 
A PERFECT CIRCLE 
SMILE EMPTY SOUL 
THRICE 

WBUZ/Nashville, TN' 
OM: Jim Patrick 
PO/MD: Russ Schenck 

2 INTERPOL 
2 A PERFECT CIRCLE 

1 CRYSTAL METHOD 

1 BRAND NEW 
THRICE 

KKNDMew Orleans, LA' 
PD: Sig 

A PERFECT CIRCLE 

WXRKBew York, NY' 
PO: Robed Cross 
MD: Mike Peer 

7 EINGER ELEVEN 

6 AFI 

1 CRYSTAL METHOD 

WPLY/Philadelphia,PA' 
PO: Jim MoGuinn 
MO: Dan Fein 
No Adds 

KEDJ/Phoenic, AZ' 
OM: Laura Havre 
PD: Nancy Stevens 
APD: Dead Air One 
MD: Robin Nash 

2 NO DOUBT 
TAKING BACK SUNDAY 
S.T.U.N. 
THRICE 

A PERFECT CIRCLE 

KZON/Phoenio, AZ' 
PD/MD: Kevin Manion 
No Adds 

WXDX/Pittsburgh, PA' 
P0: John Moschitla 
MD: Hirne F. 

9 OUTKAST 

WRRV/Newburgh, NY WCYY/Portland, ME 
PD/MD: Andrew Boris SM: Mike Sambrook 
26 RED HOT CHILI PEPPERS PD: Herb Ivy 
25 OFFSPRING MO: Brian James 
21 SWITCHFOOT F00 FIGHTERS 
19 POD FIGHTERS S.T.U.N. 

AFI THRICE 
SMILE EMPTY SOUL A PERFECT CIRCLE 
A PERFECT CIRCLE CRYSTAL METHOD 

KNRK/Portland, OR' 
PD: Mark Hamilton 
APD: Jaime Cooley 

GODSMACK 
A PERFECT CIRCLE 

CRYSTAL METHOD 

WBRU/Provldence, RI' 
PD: Seth Resler 
MD: Andy Yen 

15 CRYSTAL METHOD 
AFI 

STAIND 
FINGER ELEVEN 

WWRX/Providence, RI' 
P0: Kevin Mays 
MD: Bryan Slater 
13 F00 FIGHTERS 

A PERFECT CIRCLE 

KRZOBeno, NV' 
OM: Rob Brooks 
PD: Jeremy Smith 
APD/MD: Mat Diablo 
13 THRICE 

1 A PERFECT CIRCLE 

CRYSTAL METHOD 

GODSMACK 

WDYLBichmond,VA' 
PD: Mike Murphy 

6 STAINS 
1 A PERFECT CIRCLE 

S.T.U.N. 
THRICE 

WRXIatichmond, VA' 
OM: Bill Cahill 
PD/MD: Casey Krukowakl 

5 NICKELBACK 
3 AUDIOSLAVE 

KCXX/Riverside, CA' 
OM/PD. Keil, Cluque 
APD/MD: Daryl James 

AUDIOSLAVE 
311 

WZNE/Rochester, NY' 
OM/PO: John McCrae 

MD: Jett Sottalano 
1 A PERFECT CIRCLE 

LIMP BIZKIT 
THRICE 

KWOD/Sacramento, CA' 
OM: Curtiss Johnson 
P0: Ron Bunce 

MO: Marco Collins 
12 STAIN() 

1 BRAND NEW 
1 CRYSTAL METHOD 

JACK JOHNSON 
RANCID 
A PERFECT CIRCLE 

KCPX/Salt Lake City, UT' 
OM: Keith Abrams 
PD: lao McCain 

2 DISTILLERS 
1 LIMP BIZKIT 

THREE DAYS GRACE 

THRICE 

A PERFECT CIRCLE 

KXRKBaIt Lake City, UT' 
OM: Alan Hague 
PD: Todd Roher 
MD: Artie Fein 

1 311 

RANCID 

KBZT/San Diego, CA' 
P0: Gamtt Michaels 
APD/MD: Michael Halloran 
No Adds 

WXSR/Fallahassee, FL 
OM: Steve Cannon 
PD: Dale Flint 
APD/M0: Meathead 

1 TAKING BACK SUNDAY 

1 THRICE 

1 A PERFECT CIRCLE 

WSUN/Tampa, FL' 
PO: Shark 
APD: Pal Largo 

9 DARKNESS 

2 CHEVELLE 

XTRA/San Diego, CA' 
KFMA /Tucson, AZ' PD: Jim Richards 
PD: Libby Marty Whitney Carslensen 

19 RYAN ADAMS Matt Spry 

3 NETWORK 2 A PERFECT CIRCLE 

CRYSTAL METHOD 

KITS/San Francisco, CA' 
Po: Sean Demery 
APD:Spud KMYZTuIsa, OK' 
MD: Aaron Aaelaen PO' Lynn Barstow 

17 INTERPOL MD: Corbin Pierce 

5 CRYSTAL METHOD STAIND 

4 FINGER ELEVEN 

1 SWITCHFOOT 

KCNL/San Jose, CA' 
PO/MO: John Allem 
14 F00 FIGHTERS 

JET 

KJEE/Santa Barbara, CA 
PD: Eddie Gutierrez 
MD: Dakota 

A PERFECT CIRCLE 

KNDD/Seattle, WA' 
PO: Phil Manning 
APD: Jim Keller 
11 A PERFECT CIRCLE 

KPNT/St. Louis, MO' 
PD. Tommy Mattem 

APO: Woody Fite 
MD: Jeff Frisse 

1 THRICE 
1 LOSTPROPHETS 

A PERFECT CIRCLE 

WKRL/Syracuse, NY' 
OM: Mimi Griswold 
PD/MD: Abbie Weber 

1 STUN 
1 A PERFECT CIRCLE 

BEN HARPER 
YEAR OF THE RABBIT 

WPBZ/W. Palm Beach, FL' 
PD: John O'Connell 
MD: Eric Knstensen 

1 A PERFECT CIRCLE 

CRYSTAL METHOD 

JACK JOHNSON 
THRICE 

WHFS/Washington, DC' 
PO: Lisa Worden 
APD: Bob Waugh 
MD: Pat Ferrise 
No Adds 

WWDC/Washington, DC' 
PD: Joe Bevilacqua 
MD: Donielle Flynn 
No Adds 

WSFM/Wilmington, NC 
PD: Knothead 
MD: Mike Kennedy 
No Adds 

*Monitored Reporters 

94 Total Reporters 

85 Total Monitored 

9 Total Indicator 

No Longer A Reporter (1): 
KSYR/Shreveport, LA 

New&Active 
LIMP BIZKIT Behind Blue Eyes (flip/lnterscope) 

Total Plays: 265, Total Stations: 10, Adds: 1 

EVANESCENCE My Immortal (Wind-up) 

Total Plays: 242, Total Stations: 15, Adds: 2 

EVE 6 At Least We're Dreaming (RCA) 

Total Plays: 234, Total Stations: 23, Adds: 1 

JACK JOHNSON Taylor (Jack Johnson Music/Universal) 

Total Plays: 217, Total Stations: 18, Adds: 4 

GODSMACK Re -Align (Republic/Universal) 

Total Plays: 165, Total Stations: 24, Adds: 7 

RYAN ADAMS So Alive (Cost Highway/IDJMG) 

Total Plays: 128, Total Stations: 13, Adds: 2 

TAKING BACK SUNDAY You're So Last Summer (Victory) 

Total Plays: 127, Total Stations: 10, Adds: 0 

CRYSTAL METHOD Born Too Slow (V2) 

Total Plays: 90, Total Stations: 26, Adds: 25 

A PERFECT CIRCLE The Outsider (Virgin) 

Total Plays: 85, Total Stations: 33, Adds: 32 

BRAND NEW Sic T ansit Gloria...Glory Fad (Triple Crown/Razor & Tie) 

Total Plays: 65, Total Stations: 11, Adds: 8 

Indicator 
Most Added® 

A PERFECT CIRCLE The Outsider (Virgin) 

S.T.U.N. Annihilation Of The Generations (Geffen) 

THRICE Stare At The Sun (Island/IDJMG) 

F00 FIGHTERS Darling Nikki (Roswell/RCAI 

AFI Silver And Cold (Dream Works) 

Please Send Your Photos 

R&R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all 

pictured and send them to: 

R&R, c/o Mike Davis: 10100 Santa Monica 

Blvd., 3rd Floor, Los Angeles, CA 90067 

Songs ranked by total plays 
Email: mdavis@radioandrecords.com 

www.americanradiohistory.com
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R&R November 21, 2003 

If The Format Had Bollocks 
I dare you. No, I double dare you. Wait, I triple dare you! 

ust to make you feel better, I'm about to 
demonstrate how clueless your Alternative 
Editor really is. I'm going to admit something 
to you, but you can't tell anyone. What little 
credibility I have left will be destroyed if you 
do. Especially do not say anything to Dave 
Lombardi from Arista about this. He'll kill 
me. OK, here we go. 

When the OutKast CD first landed on my desk, I didn't 
touch it. I barely glanced at it. But it stared back at me every 
day. It even wound up on the tippy-top of one of the out -of - 

control, replicating stacks of discs here in the Alternative Bat 

Cave. It sat there for almost four weeks. The only time I picked 
it up was to move it to another pile - one that wasn't in im- 
minent danger of falling over. Occasionally, I'd glance down 
(or up) at my adorable piles, spot the OutKast disc and won- 
der, "Who would send me this? Why? That's not for Alterna- 
tive." 

One day I was on the phone with the Supreme Overlord of 

our format, KROQ/Los Angeles PD Kevin Weatherly, blath- 
ering on about something or other that was, at the time, prob- 
ably important, although now I can't remember what it was. 
As we were wrapping up the conversation, Kevin asked me 
what was blowing up my musical skirt. I started in about the 
new Killing Joke. I asked him if he had heard it, and he said 
no. Then he asked me if I'd heard "Hey Ya!" from OutKast 
yet. I said, "Um, no. Actually, it's sitting right here on my desk." 

"What?" he exclaimed. "You haven't listened to it yet?" 
"Well, uh, I've been meaning to," I stammered. 
Kevin interrupted me with, "I can't believe you haven't 

heard this song! It's a hit!" This went on for another five min- 
utes or so, with me promising to pop the disc in pronto, until 
Kevin slammed down the phone in disgust. (I may be mak- 
ing that part up, although it may be true.) That was the week 
they added OutKast at KROQ. 

What's the point of this humiliating tale? Two points, actu- 

The few, the proud, the brave: Thirteen stations noodling 
around ahead of the add date. Two spinning robustly: WBRU/ 
Providence and KDGE/Dallas. This is the add week. 

Atmosphere 
Track: "Trying to Find a Balance" 

Label: Epitaph 

Why?: White punks on hop. Did you know there's an un- 
derground/indie/altemative hip -hop scene? Well, there is, and 
these guys are as huge as you can get without the rest of the 
world finding out about it. But that's all changing. The major 
labels tried to get their hands on these Minneapolis natives, 
but the band chose to follow the punk -ethic road more trav- 
eled by Epitaph. If you were brave enough to push the enve- 
lope with OutKast, they'll build monuments to you for Atmo- 
sphere. 

The few, the proud, the brave: KROQ/Los Angeles; 
WXRK/New York; KNRK/Portland, OR; and KWOD/Sacra- 
mento. Oh, and MTV2, 22 times a week. 

. SE}3AST 

i tket 

Belle & Sebastian 
Track: "Step Into My Office, Baby" 

Label: Sanctuary Records Group 

Why?: 'Cause Jack Black trashes the guy who's playing their 
music in the movie High Fidelity. One of the funniest scenes in 
movie history. Anyway, it's from a brand-new album called 
Dear Catastrophe Waitress. I'll bet any amount of money most 
of you will avoid this like the plague, but you'd be making a 

huge mistake. This song is like really catchy They Might Be 

Giants crossed with Simon & Garfunkel and The Walkmen. 
ally. First, 1, Mr. "Let's Explore New lerritory," had not even 
considered that OutKast could work at the format. Second, 
someone with better foresight did. To be followed rapidly by 
others who were not afraid to take a chance (what the format 
is all about, by the way) on something that seemed way be- 
yond the box. 

So, how 'bout some more songs radio could play? I dare you. 

The Crystal Method 
Track: "Born Too Slow" 

Label: V2 

Why?: Their last album, Tweekend, was a cult favorite, al- 

though radio didn't seem to care. But the boys definitely have 
a history at the format, and the new album, Legion of Boom, 

will bring them back to broadcasters. That is, if the broadcast- 
ers open up just a teensy-weensy bit. "Born Too Slow" brings 
The Crystal Method back into radio -friendly territory. Rave -y? 

Yes. But not too much for the electronica-phobic. A happy bal- 
ance with a hook. If V2 gives this disc the same loving care 

and attention it gave The White Stripes, well, we'll have a nice 

big fat hit by the end of Ql. 

I'm sorta surprised it hash t made it into a car commercial yet. 
Produced by Trevor Horn. You may remember him as the man 
who made Yes a household name at Alternative (fer cryin' out 
loud!) in the '80s and who was last seen producing Russian 
teen/underwear sensations T.A.T.U. 

The few, the proud, the brave: Judging by the single -digit 
spins, I'd say only a smattering of specialty play. Yer all yellow! 

The Polyphonic Spree 
Track: "Light and Day" 

Label: Hollywood 

Why?: Good question. Fans have described them as a cross 
between The Flaming Lips and The Beach Boys. My question 
is, how do you get two dozen bandmembers onstage? If the 

song sounds familiar, it's because you heard it in a recent Volks- 

wagen Beetle TV spot. And if we've learned nothing else this 
year, it's that TV spots rule! Besides, how can you not like a 

band with a theremin player? They're from Dallas by way of 

Up With People. Geordie Gillespie is out there right now try- 
ing to convince radio this song can work. He's right, and you're 
wrong if you doubt him. 

The few, the proud, the brave: Only two brave souls so far: 

KHRO/E1 Paso and WWCD/Columbus, OH. The rest of you 
are chicken! 

Basement Jaxx 
Track: "Cish Cash" 

Label: Astralwerks 

Why?: A couple of years ago Astralwerks rep Jenni Sper- 
andeo used to start her day by strapping on a helmet and run- 
ning headfirst into a brick wall. She was trying to get radio to 
play, ironically, "Where's Your Head At" from the album Rooty. 

It was a tremendous effort on Jenni's part, and she had some 
small victories in select markets, but radio was oblivious for 
the most part. Then Jenni went to Virgin, and Basement Jaxx 
went back to the studio. The new album, Kish Kash, is even 
funkier and more progressive rockier/dancier than the last one. 
Way too scary for most of you, but you really, really, really need 
to listen to "Cish Cash." It's hooky and a hit, and you'll recog- 
nize the vocals right away: Siouxsie Sioux. 

The few, the proud, the brave: WFNX/Boston and KROX/ 
Austin are the only two commercial stations in the entire coun- 
try toying with this? Whassamatterwityou? 

Mandy Moore 
Track: 'Senses Working Overtime" 

Label: Epic 

Why?: That's right, Mandy Moore covers "Senses Working 
Overtime" by XTC. She also does a nice job with "Whole of 
the Moon" by The Waterboys. The album is called Coverage, 

for obvious reasons, and also contains songs by Joan Armatrad- 
ing and Joe Jackson. Right now you're rolling your eyes and 
maybe even laughing out loud, but you'd demonstrate own- 
ership of some hefty brass balls if you gave this a spin (which 
you won't). My theory about how these songs made it to the 
new album? Her manager, Jon Leshay. Some of you may re- 

member him from his halcyon days as the uber Alternative 
promo dude at Elektra Records, and then Columbia. I have it 
on good authority my theory is correct. 

The few, the proud, the brave: None of you. Yet. 

.SOME POOP WITH M 
TRIUMPH =X: : -I 

Triumph The Insult Comic Dog 
Track: "I Keed" 

lerm Label: Warner Bros. 

Why?: 'Cause if you don't, you'll have your programmer's 
license taken away. The album, Come Poop With Me, is hilari- 
ous, and the bonus DVD is even more hilarious. If you're a 

fan, how could you not find room for this? The song is actual- 
ly one of the bonus tracks "hidden" at the end of the disc. Track 
No. 21, actually. At the very least, have your morning show 
deal with it. The song sends up every cultural musical icon 
working today, and some who aren't. It's a rap rock kinda thing. 
You'll love it. 

The few, the proud, the brave: Twenty-nine stations are fool- 

ing around with a few spins, but only one person dared to add 
it last week: Mike O'Connor at KTCL/Denver. I poop on the 
rest of you! 

TALK BACK TO R&R! 

Do you have questions, comments or 

feedback regarding this column or other issues? 

Phone:310-788-1668 

E-mail: mtolkolf@radioandrecords.com 

Fax: 310-788-1673 

www.americanradiohistory.com
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ALTERNATIVE TOP 50. 
November 21, 2003 

ARTIST TITLE LABEL(S; 

LINKIN PARK Numb (Warner Bros.) 

TOTAL 

PLAYS 

2675 

. I - 
PLAYS 

+135 

TOTAL 

AUDIENCE 
(00) 

197259 

WEEKS ON 

CHART 

12 

TOTAL STATIONS/ 

ADDS 

7510 

Most Added® 
www.rradds. com 

BUNK -182 Feeling This (Geffen) 2466 +86 181260 7 7910 ARTIST TITLE LABELIS ADDS 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 2375 +123 170656 23 7212 A PERFECT CIRCLE The Outsider (Virgin) 32 

STAIND So Far Away (Flip/Elektra/EEG) 2330 -177 173792 23 7310 CRYSTAL METHOD Born Too Slow (V2) 25 

STAIND How About You (flip/Elektra/EEG) 18 
TRAPT Still Frame (Warner Bros.) 2320 -13 148005 20 7210 

THRICE Stare At The Sun (lsland9DJMG) 13 

A PERFECT CIRCLE Weak And Powerless (Virgin) 2101 -220 148465 16 7510 F00 FIGHTERS Darling Nikki (Roswell/RCA) 9 

PUDDLE OF MUDD Away From Me (Geffen) 1998 +45 139761 6 7711 BRAND NEW Sic Transit Gloria...Glory Fad (Triple Crown/Razor & Tie) 8 

OFFSPRING Hit That (Columbia) 1892 +378 138343 3 8110 GODSMACK Re Align /Republic/Universal) 7 

JET Are You Gonna Be My Girl (Elektra/EEG) 1821 + 150 134580 12 77)2 

SWITCHFOOT Meant To Live (Redlnk/Columbia] 1796 +68 102980 20 7012 

LINKIN PARK Faint (Warner Bros.) 1751 -69 147235 34 7310 

WHITE STRIPES The Hardest Button To Button (Third Man/V2) 1730 -151 118614 22 7410 

P.O.D. Will You (Atlantic) 1612 +21 93492 9 7110 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 1468 +395 109235 3 7713 

STROKES 12:51 (RCA) 1419 +7 111371 11 6310 

HOOBASTANK Out Of Control (island/IDJMG) 1414 +47 78288 6 7114 

KORN Right Now (Epic) 1355 +103 91256 7 6012 

AUDIOSLAVE Show Me How To Live (lnterscope/Epic) 1351 -42 131368 24 5610 Most 
NICKELBACK Someday (Roadrunner/IDJMG) 1346 -269 90905 16 5010 Increased Plays 
AUDIOSLAVE I Am The Highway (lnterscope/Epic) 1258 +139 80688 9 6815 

TOTAL 

STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) 1208 +55 72451 5 6310 
ARTIST TILE LABELS, 

PLAY 

INCREASE 

OUTKAST Hey Ya! (Arista) 1193 +103 125307 12 4111 
RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) +395 

CHEVELLE Closure (Epic) 1118 +92 68613 10 5911 OFFSPRING Hit That (Columbia) +378 

COLD Suffocate (Flip/Geffen/lnterscope) 891 -162 34213 13 4910 STAIND How About You (Flip/Elektra/EEG) +250 

COLDPLAY Moses (Capitol) 878 +111 70855 5 5311 
NICKELBACK Figured You Out (Roadrunner/IDJMG) +191 

JET Are You Gonna Be My Girl (Elektra/EEG) + 150 
3 DOORS DOWN Here Without You (Republic/Universal) 732 -111 47906 16 3210 

AFI Silver And Cold (Dream Works) +150 

ATARIS The Saddest Song (Columbia) 728 +1 24668 6 5010 AUDIOSLAVE I Am The Highway (Interscope/Epic) +139 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) 723 -112 61997 20 4510 LINKIN PARK Numb (Warner Bros.) +135 

SEVENDUST Enemy (TVT) 638 -108 22977 13 3610 
THREE DAYS GRACE (I Hate) Everything About You (Jive) +123 

COLDPLAY Moses (Capitol) +111 
THURSDAY Signals Over The Air (Island/IDJMG) 617 -133 29406 12 4310 

STAIND How About You (Flip/Elektra/EEG) 603 +250 50751 2 59118 

STORY OF THE YEAR Until The Day I Die (Maverick/Reprise) 598 +7 30310 12 3911 

DISTILLERS Drain The Blood (Sire/Reprise) 580 +83 33452 3 4813 

F00 FIGHTERS Darling Nikki (Roswell/RCA) 579 +93 60671 4 2419 

AFI Silver And Cold (Dream Works) 532 +150 41745 2 4314 

FUEL Falls On Me (Epic) 529 -210 38954 17 2610 

SMILE EMPTY SOUL Nowhere Kids (Lava) 519 +83 17399 2 4412 

SOMETHING CORPORATE Space (Drive-Thru/Geffen) 

DEFAULT (Taking My) Life Away (TVT) 

NICKELBACK Figured You Out (Roadrunner/IDJMG) 

519 

505 

501 

-14 

+46 

+191 

21445 

29370 

26293 

6 

4 

1 

3410 

3011 

3514 

Most 
Played Recurrents 

FINGER ELEVEN One Thing (Windup) 491 +77 26182 5 3415 TOTAL 

ARTIST TITLE LABEL(S) PLAYS 

YELLOWCARD Way Away (Capitol) 477 -204 21895 16 4110 
WHITE STRIPES Seven Nation Army (ThirdMan/V2) 1161 

311 Beyond The Gray Sky (Volcano) 467 +24 27017 3 4213 
TRAPT Headstrong (Warner Bros.) 1016 

IGGY POP Little Know It All (Virgin) 439 +10 24804 4 3411 GODSMACK Serenity (Republic/Universal) 948 

DARKNESS I Believe In A Thing Called Love (Must...Destroy/Atlantic) 387 +47 30895 1 3115 CHEVELLE Send The Pain Below (Epic) 907 

RANCID Red Hot Moon (Hellcat/Warner Bros.) 340 +36 19499 1 2912 EVANESCENCE Going Under (Windup) 905 

NO DOUBT It's My Life (lnterscope) 338 -20 42775 2 1411 
AUDIOSLAVE Like A Stone (lnterscope/Epic) 

QUEENS OF THE STONE AGE No One Knows (lnterscope) 

832 

825 

JANE'S ADDICTION True Nature (Capitol) 322 -170 15050 7 2410 SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 797 

SEETHER Gasoline (Windup) 319 -84 13826 13 1810 F00 FIGHTERS All My Life (Roswell/RCA) 778 

ILL NINO How Can I Live (Roadrunner/IDJMG) 279 -10 12526 2 1810 F00 FIGHTERS Times Like These (Roswell/RCA/ 703 

81 Alternative reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 11/9-11/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each depart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003. 

The Arbitron Company). © 2003, R&R, Inc. 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandrecords.com. 

Extend your on -air image! 

Quick SET' 
Inventory Reduction Sale! 

Save $100 

BROADCAST 

PRODUCTS 

6528 Constitution Drive 
Fort Wayne, IN 46804 
USA (260) 459-1286 

"Thanks. We love using the QuickSETs. Send us another one!" 
- Radio One/Columbus 

Dress up your events Durable Construction 
Maximum Portability Set up in 30 seconds 
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America's Best Testing Alternative Songs 12 + 

For The Week Ending 11/21/03 

Persons Men Women 
TW LW Familiarity Burn 18-34 18-34 18-34 Artist Title (Label) 

LINKIN PARK Numb (Warner Bros.) 4.28 4.35 97% 16% 4.24 4.28 4.20 

LINKIN PARK Faint (Warner Bros.) 4.23 4.24 98% 30% 4.29 4.34 4.24 

SWITCHFDOT Meant To Live (Red Ink/Columbia) 4.16 4.13 74% 12% 4.03 4.12 3.93 

YELLOWCARD Way Away (Capitol) 4.16 4.23 68% 7% 3.94 3.96 3.93 

TRAPT Still Frame (Warner Bros.) 4.12 4.12 88% 21% 4.02 4.01 4.03 

THREE DAYS GRACE II Hate) Everything About You (Jive) 4.11 4.08 89% 17% 4.03 3.94 4.11 

HOOBASTANK Out Of Control (Island//DJMG) 4.00 4.01 64% 7% 3.92 4.10 3.73 

FUEL Falls On Me (Epic) 3.96 4.00 82% 18% 3.96 3.80 4.10 

STAIND So Far Away (flip/Elektra/EEG) 3.94 3.91 97% 36% 3.85 3.83 3.86 

CHEVELLE Closure (Epic) 3.94 3.88 71% 12% 3.92 3.75 4.08 

BLINK -182 Feeling This (Geffen) 3.93 4.01 82% 13% 3.74 3.77 3.71 

3 DOORS DOWN Here Without You (Republic/Universal) 3.91 3.86 96% 30% 3.88 3.77 3.98 

NICKELBACK Someday (Roadrunner/1DJMG) 3.91 3.87 96% 31% 3.75 3.78 3.73 

COLD Suffocate (Flip/Geffen/lnterscope) 3.91 3.92 77% 15% 3.89 3.93 3.85 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) 3.89 3.93 84% 16% 3.73 3.58 3.86 

EVANESCENCE Going Under (Wind-up) 3.80 3.83 98% 42% 3.82 3.89 3.77 

A PERFECT CIRCLE Weak And Powerless (Virgin) 3.80 3.17 80% 20% 3.78 3.79 3.76 

OFFSPRING Hit That (Columbia) 3.80 - 63% 8% 3.73 3.80 3.65 

P.O.D. Will You (At/antic) 3.76 3.81 78% 15% 3.64 3.62 3.65 

AUDIOSLAVE I Am The Highway (lnterscope/Epic) 3.75 3.54 72% 16% 3.66 3.63 3.68 

OUTKAST Hey Ya! (Arista) 3.74 - 80% 22% 3.75 3.72 3.77 

AUDIOSLAVE Show Me How To Live (lnterscope/Epic) 3.71 3.57 90% 32% 3.62 3.70 3.55 

JET Are You Gonna Be My Girl (E/ektra/EEG) 3.69 3.55 77% 20% 3.63 3.56 3.69 

PUDDLE OF MUDD Away From Me (Geffen) 3.65 3.61 75% 15% 3.58 3.58 3.58 

STONE TEMPLE PILOTS All In The Suit... (Atlantic) 3.53 3.62 50% 9% 3.50 3.54 3.46 

GODSMACK Serenity (Republic/Universal) 3.51 3.55 86% 28% 3.40 3.35 3.45 

STROKES 12:51 (RCA) 3.46 3.32 67% 18% 3.39 3.36 3.42 

WHITE STRIPES Seven Nation Army (Third Man/V2) 3.39 3.34 97% 53% 3.50 3.48 3.51 

KORN Right Now (Epic) 3.35 3.27 68% 19% 3.41 3.18 3.64 

WHITE STRIPES The Hardest Button... (Third Man/V2) 3.21 3.10 80% 31% 3.22 3.16 3.26 

Total sample size is 460 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of 

respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based 

on persons 12+. Persons are screened via the Internet Once passed, they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 

calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

( TOP 20 SPECIALTY ARTISTS,, 

1. COHEED & CAMBRIA (Equal Vision) "A Favor House Atlantic" 

2. DEATH CAB FOR CUTIE (Barsuk) "The New Year" 

3. IGGY POP (Virgin) "Little Know It All" 

4. ELBOW (V2) "Fallen Angels" 

5. STROKES (RCA) "What Ever Happened?" 

6. ADAM GREEN (Sanctuary/SRG) "Jessica Simpson" 

7. RYAN ADAMS (Is/and/IDJMG) "So Alive" 

8. ANTI -FLAG (Fat Wreck Chords) "Turncoat" 

9. AFI (Dream Works) "Silver & Cold" 

10. A STATIC LULLABY (Ferret)"Lipgloss & Letdown" 

11. SHINS (Sub Pop) "Mine's Not A High Horse" 

12. RUFIO (Nitro) "White Lights" 

13. PINHEAD GUNPOWDER (Lookout) "New Blood" 

14. PHANTOM PLANET (Daylight/Epic) "Big Brat" 

15. A PERFECT CIRCLE (Virgin) "The Outsider" 

16. DENALI (Jade Tree) "Hold Your Breath" 

17. RUBICON (Wildside/Smart) "Rock Star (Yeah Yeah)" 

18. S.T.U.N. (Geffen/lnterscope) "Annihilation of the Generations" 

19. SUN KIL MOON (Jet Set) "Last Tide" 

20. AZURE RAY (Saddle Creek) "The Drinks We Drank Last Night" 

Ranked by total number of shows reporting artist. 

Record Of The Week 
ARTIST: Coheed & Cambria 
TITLE: In Keeping Secrets Of Silent Earth: 3 
LABEL: Equal Vision 

With In Keeping Secrets of Silent Earth: 3, the second 
Equal Vision release from Coheed & Cambria, the four -piece 
has ruled the top spot at R&R's Alternative Specialty chart 
for two weeks straight. And for good reason - C&C (the band, not the music 
factory) are one of the avant-garde punk/emo/hardcore/what-have-you bands 
like Thursday,Thrice and Taking Back Sunday who are crossbreeding genres and 

pushing the somewhat staid pop punk world in exciting new directions.A con- 
cept album of sorts, Silent Earth: 3 is full of stark environments, songs that go 

on for days and the strangely androgynous vocals of frontman Claudio Sanchez. 

Dive into songs like "A Favor House Atlantic," "The Crowing" or "Blood Red 

Summer." Bands like this are waging a war against the status quo; you can be 

part of the revolution or be left behind by your listeners. As Sanchez says in 

the sprawling title track, "Man your battle stations." - Frank Correia, Rock Specialty Editor 

WITH A RESEARCH COMPANY ON EVERY CORNER 
WHY ARE SMART RADIO PROGRAMMERS CHOOSING BULLSEYE ? 

ON TARGET ON TIME EVERYTIME 

No EXCUSES 
Bullseye Marketing Research, inc. 

Contact Chuck Dees or John Hart 1-888-411-4395 
email us at bullseye@bullsi.com 

or visit our website at www.Bullsi.com 
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PART TWO OF A TWO-PART SERIES 

TRIPLE A R&R November 21, 2003 

Big Ideas, Small Budget 
More nuts -and -bolts ideas you can use 

ast week's column revisited the "Big Ideas, Small 
Budget" session held during the Triple A Summit this 
past August. The panelists explored and shared their 
ideas on ways to brand and market a station on a lim- 
ited budget. 

The first column covered some spe- 
cific ideas that can help a station get 
results on a variety of levels and, in 
many cases, actually make the station 
some money in the process. This week 
we continue in that same vein. 

Once again, the pan- 
el was moderated by 
Media Positioning's 
Keith Cunningham 
and consisted of KPIG/ 
Monterey PD Laura 
Hopper; KFOG/San 
Francisco Marketing 
Director Jude Heller; 
Northeast Broadcasting_ 

Director /Programming 
Nicole Sandler; WvlVY/ 
Cape Cod, MA Station Manager Bar- 

bara Dacey; KBXR/Columbia, MO 
PD Lana Trezise; and WFPK/Louis- 
ville PD Dan Reed. 

Triple A's Unique Needs 
It is Cunningham's belief that pro- 

motional opportunities are around 
every corner. It just comes down to 
training yourself to see things that 
way. Any news story or important 
event in your market has the poten- 
tial to become a great promotional 
opportunity for your station. 

"Of course, this format needs to do 
things that are in line with the mature 
sensibility of the listener profile, while 
Active Rock, Alternative, Hot AC and 
CHR can be more outrageous, edgy 
and controversial," Cunningham said. 

"I asked the panelists to take a look 

at their local newspapers and come up 
with a promotional idea that wouldn't 
cost them any money to do. The idea 
was to demonstrate that promotional 
ideas are everywhere." 

Reed explained that his city and 
county had just merged their govern- 
ments, so Louisville was now the 16th 
largest city in the U.S. There were 
some major budget constraints during 
the transition, and one of the things 
that had fallen by the wayside was the 
roads. 

"They are in really bad shape; the 
potholes are awful," Reed said. "It's 
more than just an annoyance; it is get- 
ting to be a genuine hazard to drive. 

Because of this, there was a ground 
swell of public concern. The mayor re- 

funded the roads department and 
made the pothole problem his No. 1 

priority. He even assigned a pothole 
task force to address the problem and 

Lana Trezise Dan Reed Barbara Dacey 

named a brand-new roads depart- 
ment supervisor. 

"My idea was to have a contest 
where listeners could e-mail in 50 

words or less the most colorful expla- 
nation of what they consider to be the 
worst pothole in town. The station 
staff would judge, and the winner 
would receive four new tires and 
shocks from the Highland Service 
Center, which is one of our underwrit- 
ers. The winner would also get to go 
out with the new roads department 
head and fill in the hole. Could be 
some great photo ops." 

At the time of the session, the furor 
around the California recall vote was 
in full swing, and Trezise came up 
with the idea of putting together a 

promotion around it. "1 thought we 
could do a takeoff on Fantasy Football 
and do a Fantasy California Guberna- 
torial Election game," she said. "Peo- 
ple could come to our website and 
place their bets on the 130 or so can- 
didates running. The gimmick is that 
we would require that the winner be 
a registered voter. It's all about civic 

duty." 

The Big Bang 

Cunningham next asked Heller to 

recount what went into organizing 
KFOG's annual benchmark event, 
Kaboom!, a concert, fireworks show 
and all -day expo that draws 350,000 

people. The perception is that, sure, a 

big station like KFOG can pull some- 

thing like that off, but in fact it really 
doesn't cost the station any money, 
and it even makes money each year. 

"First off, all the promotions and 
events KFOG does in our market start 
with a budget of zero," Heller said. "It 
really is all about big ideas and zero 
budget, because the promotion has to 

pay for itself. It starts with an idea for 
how to brand or market the station or 
relate to our listeners - that has to be 

first. When we think it's a good idea, 
the sales component can come into the 

picture. 
"Every department at 

the station gets involved 
in the planning and bud- 
geting, and we all have 
to work together to 
make it happen. If it is 

not a team effort with a 

single vision, it will nev- 
er work. If everyone is 

not involved - that in- 

cludes the labels and 
their bands - don't bother trying to do 
it." 

Heller said that each promotion is a 

role of the dice and that you have to 

adjust your budget as you go along, 
but if you don't approach it as an event 
that will at least break even, you have 
to rethink whether it's worth doing. 

The other key is to make sure that 
you are honoring your event partners 
to make sure that it is a success for ev- 

eryone involved. Then you will be able 
to go to them next year to do it again. 

"We ended up spending $486,000 

on Kaboom! this year, but that's only 
because we can get enough back in 

sponsors and underwriters to cover 
that and make us a little money too," 
Heller said. 

"Lastly, if the panelists didn't thank 
the record labels enough for the sup- 
port they always give us, I will say 
thank you again. Without their sup- 
port and their acts, virtually none of 
these things would ever get off the 
ground." 

Keep On Truckin' 
"The key here is that the idea has to 

come first," Cunningham said. "There 

is so much pressure from sales clients 
these days about added value that you 
have to be careful not to fall into the 

trap of putting the cart before the horse 
just to satisfy an important client. You 

are courting disaster if you do. 

"The best promotions usually start 
with the programming department 

and, in the long run, do the most for 
your clients without compromising 
the station's on -air product." 

Heller agreed, saying, "I think that 
attitude has to start with the GM of your 
station. Our GM, Dwight Walker, as- 

sures me, PD Dave Benson and Asst. PD 
Haley Jones that programming drives 
our radio station, and that makes all the 
difference in the world." 

One of the most important benefits 
of a great promotion is the branding 
aspect. A great promotion can be a 

way to present and focus the person- 
ality of your radio station. WFPK uses 
an interesting twist on the station 
vehicle idea. 

"We have a staff member who do- 
nated his 1964 Ford pickup truck, 
which was in pretty good shape," said 
Reed. "We traded with a local auto 
body shop and painted it one of the 
station's colors, purple. We also add- 
ed our station logo. It's kinda gaudy 
and fun and meant to be the antith- 
esis of all the other station vehicles in 
town, which are huge and shiny and 
brand-new. 

"We put staff members in the back 
at concerts and say, 'The 'FPK pickup 
will be broken down tonight in front 
of the Palace at the Coldplay show. 
Come on down to get stuff.' It's be- 
come synonymous with the station. 
Listeners want their picture taken 
with it and so on." 

The Spin Factor 

Cunningham took a few minutes to 

talk about what KBCO does to take a 

standard promotion and make it big- 
ger than life. "They have something 
called World Class Adventures," he 
said. "It's nothing more than a gener- 
ic flyaway for some winners to go see 

a band in another place, but by spend- 
ing as little as $100, they make it into 
a sexier promotion. 

"Say KBCO gets a flyaway to see 

Sheryl Crow in Hawaii. They throw in 

extra money so the listeners can rent 
mountain bikes while they are there. 
That makes it special, and it also fits in 
with the lifestyle of the station. Now it's 
a promotion to send you to Hawaii to 

mountain bike down a volcano, and 

while you are there you get see Sheryl 

Crow perform. It's all in the spin." 
Cunningham then brought up the 

idea of buzz. "Buzz is unaided word- 
of-mouth recall caused by something 
that your station does - whether it's 
a morning show bit or a marketing 
campaign or whatever," he said. "You 

have to think of your radio station as 
a marketing vehicle to help create this 
kind of buzz." 

Dacey talked about how she and 
her staff focus on WMVY's location as 
an imaging angle. "We make a contin- 
uous effort to present ourselves as a 

musical oasis, so to speak, because we 
are broadcasting from Martha's Vine- 
yard," she said. 

"We do a bumper -decal campaign, 
and because people like to identify with 
the Vineyard, we are seeing more and 
more of our decals around the region. 

"We also use our website to get this 
image across, because the Vineyard is 

a great destination for many people. 
It's an image that represents the cool- 
ness we want to take advantage of 
while not seeming exclusionary." 

Get A Clue 
Trezise explained some of the 

things her station does to get the word 
out about KBXR. "I think our product 
is our single biggest viral -marketing 
tool in creating a buzz," she said. "To- 

day there are so many entertainment 
choices, and we have to be extra fo- 

cused to remain top -of -mind. 
"We also try to create as much buzz 

as possible in and around the college 

campuses. Because Columbia is a very 
connected - literally - town, having 
a sophisticated website and streaming 
the station make a big difference. 

"In addition, we are locally owned 
and operated, and we try to take ad- 
vantage of the positive things that im- 

plies as much as possible. Our owners 
are very active in the city, and they en- 
courage my fellow programmers and 
me to attend important business and 
civic events that allow us to get more 
connected to the decisionmakers. 

"It's all about hying to make your 
listeners think that you sort of have a 

clue." 

AH! Atlantic artist Joe Firstman recently performed a 75 -minute set for 125 

listeners, clients and WMMM/Madison staffers. Pictured here are (l -r) 

WMMM's Tom Tueber, Ryan Arnold, Gabby Parsons and Ray Quinn and 

Firstman. 

www.americanradiohistory.com
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WEEK 
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TRIPLE TOP 3O 
® November 21, 2003 

ARTIST TITLE LABELIS) 
TOTAL 
PLAYS 

/ - 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS 

SARAH MCLACHLAN Fallen (Arista) 470 +24 33057 10 1910 

JONNY LANG Red Light (A&M/lnterscope) 451 16 22142 12 2310 

R.E.M. Bad Day (Warner Bros.) 446 -26 22937 10 2310 

JASON MRAZ You And I Both (Elektra/EEG) 398 +28 16877 21 1910 

BEN HARPER Diamonds On The Inside (Virgin) 396 -31 14710 16 2510 

JOHN MAYER Bigger Than My Body (Aware/Columbia) 385 -33 26586 15 1910 

SHERYL CROW The First Cut Is The Deepest (A&M//nterscope) 374 +9 21280 9 2310 

HOWIE DAY Perfect Time Of Day (Epic) 362 +50 15623 14 2210 

COUNTING CROWS She Don't Want Nobody Near (Geffen) 336 +27 17119 4 2411 

JACK JOHNSON Wasting Time (Jack Johnson Music/Universal) 331 -38 23056 20 2010 

DAVE MATTHEWS Save Me (RCA) 300 +21 17437 5 2210 

STING Send Your Love (A&M/lnterscopel 296 -48 11660 13 2010 

WALLFLOWERS Closer To You (/nterscope) 272 +11 11603 21 1810 

LOS LONELY BOYS Heaven (Or) 270 +6 10482 16 2010 

TRAIN When I Look To The Sky (Columbia) 256 +24 12504 11 1910 

JOE FIRSTMAN Breaking All The Ground (Atlantic) 255 +6 8762 9 1810 

STEREOPHONICS Maybe Tomorrow (V2) 250 +33 11190 4 1610 

COLDPLAY Moses (Capitol) 249 +1 11840 6 1510 

DIDO White Flag (Arista) 240 -8 15882 17 910 

GUSTER Careful (Palm/Reprise) 222 +7 6813 3 2110 

VAN MORRISON Once In A Blue Moon (Slue Note/EMC) 216 +17 7230 8 1710 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 212 -1 11115 10 1410 

LYLE LOVETT My Baby Don't Tolerate (Curb/Lost Highway) 209 -13 8878 9 1310 

JACK JOHNSON Taylor (Jack Johnson Music/Universal) 174 +56 7532 1 1511 

THORNS Blue (Aware/Columbia) 174 +5 10894 4 1410 

DAMIEN RICE Volcano (Vector Recordings) 173 -9 9008 11 1810 

MAVERICKS I Want To Know (Sanctuary/SRG) 159 +14 6141 5 1311 

PETE YORN Crystal Village (Columbia) 152 -21 12239 20 1310 

MATCHBOX TWENTY Bright Lights (Atlantic) 149 +11 11210 2 310 

RICKIE LEE JONES Second Chance (V2) 146 +16 2927 1 1110 

25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 
airplay week of 11/9-11/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the 
larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds 
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals 
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons 
used herein with permission from the Arbitron Company (© 2003. The Arbitron Company). © 2003, R&R, Inc. 

New &Active 
ZIGGY MARLEY Dragonfly (Private Music/AAL) 

Total Plays: 140, Total Stations: 15, Adds: 1 

THRILLS One Horse Town (Virgin) 

Total Plays: 133, Total Stations: 16, Adds: 1 

JOHN EDDIE If You're Here When l Get Back (ThrillShow/Lost Highway) 

Total Plays: 120, Total Stations: 14, Adds: 1 

JOHN HIATT Circle Back (New West) 

Total Plays: 119, Total Stations: 10, Adds: 0 

RYAN ADAMS So Alive (Lost Highway/IDJMG) 

Total Plays: 93, Total Stations: 9, Adds: 1 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

Total Plays: 88, Total Stations: 4, Adds: 0 

CRACKER Duty Free //Music) 

Total Plays: 80, Total Stations: 6, Adds: 0 

SEAL Waiting For You (Warner Bros.) 

Total Plays: 79, Total Stations: 6, Adds: 0 

NELLY FURTADO Powerless (Say What You Want) (Dream Works) 

Total Plays: 76, Total Stations: 4, Adds: 0 

NO DOUBT It's My Life (/nterscope) 

Total Plays: 70, Total Stations: 3, Adds: 0 

Songs ranked by total plays 

Most Added® 
Rnrww.rradds.corn 
ARTIST TITLE LABEL(S) ADDS 

FIVE FOR FIGHTING 100 Years (Aware/Columbia/ 12 

WARREN ZEVON Keep Me In Your Heart (Artemis) 5 

JOE STRUMMER Coma Girl (Hellcat/Epitaph/ 2 

Most 
Increased Plays 
ARTIST TITLE LABELS) 

TOTAL 

PLAY 
INCREASE 

JACK JOHNSON Taylor (Jack Johnson Music/Universal/ +56 

HOWIE DAY Perfect Time Of Day (Epic) +50 

FIVE FOR FIGHTING 100 Years (Aware/Columbia/ +43 

EASTMOUNTAINSOUTH Rain Come Down (Dream Works) +43 

COLDPLAY Clocks (Capitol) +37 

STEREOPHONICS Maybe Tomorrow (V2) +33 

JASON MRAZ You And I Both (Elektra/EEG) +28 

COUNTING CROWS She Don't Want Nobody Near (Geffen) +27 

SARAH MCLACHLAN Fallen (Arista) +24 

TRAIN When I Look To The Sky (Columbia) +24 

Most 
Played Recurrents 
ARTIST TITLE LABEL¡Si 

TOTAL 
PLAYS 

COLDPLAY Clocks (Capitol) 218 

NICKEL CREEK Smoothie Song (Sugar Hill) 172 

TRAIN Calling All Angels (Columbia) 155 

JASON MRAZ The Remedy (I Won't Worry) (ElektralEEG) 147 

MATCHBOX TWENTY Unwell (Atlantic) 146 

MAROON 5 Harder To Breathe (Octone/J) 145 

GUSTER Amsterdam (Gonna Write You A Letter) (Palm/Reprise) 136 

COLDPLAY The Scientist (Capitol) 110 

JACK JOHNSON Flake (Enjoy/Universal) 99 

TORI AMOS A Sorta Fairytale (Epic) 98 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandrecords.Com. 
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Great Early Callout 
-h% FROM THE UPCOMING 46M RECORDS RELEASE First Week Sales = 250,000!!! , 

.. -~ THE VERY BEST OF SHERYL CROW `++., 
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BDS Tracks 5* (biggest spin gainer in top 20) 
R&R Tracks 7* 
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R&R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 

LAST THI 

WEEK WEEK ARTIST TITLE LABEL(S) 

1 1 

2 © 
4 

6 Q 
3 5 

9 Q 
5 7 

11 0 
8 Q 
7 10 

10 11 

12 ® 
15 13 

17 0 
23 

19 

14 17 

16 18 

13 19 

20 'I 

18 21 

22 ® 
24 ® 
25 0 

¡Debut> 

29 0 
¡Debut> 

27 28 

tDebut> 

- 30 

JONNY LANG Red Light (A&M/lnterscope) 

R.E.M. Bad Day (Warner Bros.) 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscopel 

HOWIE DAY Perfect Time Of Day (Epic) 

STING Send Your Love (A&M/lnterscope) 

DAVE MATTHEWS Save Me (RCA) 

JOHN MAYER Bigger Than My Body (Aware/Columbia) 

COUNTING CROWS She Don't Want Nobody Near (Geffen) 

SARAH MCLACHLAN Fallen (Arista) 

COLDPLAY Moses (Capitol) 

VAN MORRISON Once In A Blue Moon (Blue Note/EMC) 

LYLE LOVETT My Baby Don't Tolerate (Curb/Lost Highway) 

NORTH MISSISSIPPI ALLSTARS Eyes (Tone-Cool/A TO) 

MAVERICKS I Want To Know (Sanctuary/SRG) 

GUSTER Careful (Palm/Reprise) 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 

TRAIN When I Look To The Sky (Columbia) 

JASON MRAZ You And I Both (Elektra/EEG) 

LOS LONELY BOYS Heaven (Or) 

ZIGGY MARLEY Dragonfly (Private Music/AA!) 

BEN HARPER Diamonds On The Inside (Virgin) 

RYAN ADAMS So Alive (Lost Highway/IDJMG) 

RICKIE LEE JONES Second Chance (V2) 

JOE FIRSTMAN Breaking All The Ground (Atlantic) 

JACK JOHNSON Taylor (Jack Johnson Music/Universal) 

THRILLS One Horse Town (Virgin) 

AL GREEN I Can't Stop (Blue Note/EMC) 

EMMYLOU HARRIS Here I Am (Nonesuch) 

JOHN EDDIE If You're Here When I Get Back (Thrill Show/Lost Highway) 

TRAVIS Re -Offender (Epic) 

TOTAL + I - TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS AUDIENCE CHART ADDS 

IM) 

389 -7 2005 

365 +12 1454 

315 +24 1426 

300 +26 1617 

296 -47 1476 

282 +23 1435 

281 -9 1246 

276 +41 1136 

268 +8 1022 

263 -1 1386 

248 -4 908 

238 +8 1019 

209 -11 789 

207 +5 1029 

205 +27 790 

205 +14 958 

204 -17 1056 

203 -3 1437 

196 -32 1319 

193 +4 1065 

192 -7 1368 

191 +11 918 

189 +14 667 

179 +16 962 

152 +39 1043 

142 +6 584 

138 +29 449 

136 -5 250 

133 +26 847 

131 -5 699 

11 2010 

9 2210 

8 1810 

12 1510 

13 1710 

5 2012 

14 1610 

3 1810 

7 1410 

5 1910 

8 2010 

8 1910 

12 1910 

10 2112 

3 1711 

8 1310 

9 1210 

21 1110 

18 1410 

7 1510 

16 1210 

4 1711 

6 1610 

5 1211 

1 1511 

3 1611 

1 1510 

4 1310 

1 1711 

3 1410 

25 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 11/9 - Saturday 11/15. 
© 2003 Radio & Records. 

Most Added® 
www.rrindicator.com 
ARTIST TITLE LABEL(S) ADDS 

FIVE FOR FIGHTING 100 Years (Aware/Columbia/ 6 

WARREN ZEVON Keep Me In Your Heart (Artemis) 5 

EASTMOUNTAINSOUTH Rain Come Down (Dream Works) 4 

STEREOPHONICS Maybe Tomorrow (V2) 3 

JOSS STONE Fell In Love With A Boy (S-Curve/EMC) 3 

FLEETWOOD MAC Thrown Down (Reprise) 3 

BEATLES Let It Be (Capitol) 3 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 

PLAY 

INCREASE 

COUNTING CROWS She Don't Want Nobody Near (Geffen) +41 

JACK JOHNSON Taylor (Jack Johnson Music/Universal) +39 

NELLY FURTADO Powerless (Say What You Want) (DreamWorks)+33 

SEAL Waiting For You (Warner Bros.) +32 

AL GREEN I Can't Stop (Blue Note/EMC) +29 

GUSTER Careful (Palm/Reprise) +27 

JOHN EDDIE If You're Here When I Get Back (ThriIShow/Lost Hejhway)+26 

HOWIE DAY Perfect Time Of Day (Epic) +26 

SHERYL CROW The First Cut Is The Deepest (A&M/Lnterscope) +24 

Reporters 
WAPS/Akron. OH 
PD/MD. Bill Gruber 

KBAC/Albuquerque. NM' 
PD: Ira Gordon 

RYAN ADAMS 
FVE FOP EISHANG 

KGSR/Austin, TX' 
OM: Jell Carrot 
PD: Jody Denberg 
APD: Jyl Hershman -Ross 
MD: Susan Castle 
10 TOM PETTY A THE HEARTBREAKERS 

5 MATTHEW RYAN 

WRNR/Baltimore, MD 
OM: Jon Peterson 
PD: Alex Cortriisht 

1 PETER GABRIEL 
BEN TAYLOR BAND 

KNDZ/Billings, MT 
OM: Cam Maxwell 
PD/MD: Casey Paul 

JOHN EDDIE 
STEREOPHONICS 
RYAN ADAMS 

KRVB/Boise, ID' 
OM/PD: Dan McColly 

2 COUNTING CROWS 
FIVE FOR FIGHTING 

DUN BLADES 

WBOSBoston, MA' 
APD/MD: Michele Williams 
la FIVE FOR FIG.ITING 

WNCSBurlington 
PD/M0; Mark Abuzzahab 

THC-NS 
STORE CS 

WARRENEN ZEVON 

WMVY/Cape Cod, MA 
PD/MD: Barbara Decey 

1 WARRENZEVON 
I ROBERT PALMER 

WDOD/Chattanooga, TN' 
OM/PD: Danny Howard 

I OFFSPRING 
NICKELBACK 

WXRT/Chicago, IL' 
PD: Norm Winer 
APD' John Fameda 

.'L STRUMMER 

KBXR/Columbia, MO 
OM: Jack Lawson 
PD/MD: Lana Trezise 

WCBE/Columbus, OH 
DM: Tammy Allen 
PD: Dan Mushalko 
MD: Maggie Brennan 

RUFU AINWRIGHT 
3 ERIC ANDERSEN 

KBCO/Denver, CO' 
PO: Scott Arbough 
MD: Keefer 
No Adds 

WDET/Detroit, MI 
PD: Judy Adams 
MD: Manin Bandyke 

3 GOSIER 
3 WARREN ZEVON 

WVOD/Elizabeth City, NC 
PD: Matt Cooper 
MD: Tad Abbey 

JACK JOHNSON 
MATTHEW RYAN 

WNCW/Greenville, SC 
OM: Ellen Plirrmann 
PD/MD: Kim Clark 
APO: Martin Anderson 

BAEZ 
AZP: 

JOAN O 

COLIN BLADES 
PAUL MCLARTNEY A ERIC CLEPTTN 
COREY MARAIS 
DAVID IAMOTTE 
GRANDPA'S 38 
MOTEA 

WITS/Indianapolis, IN' 
PD: Brad Holtz 
MD: Todd Berryman 
No Adds 

KTBG/Kansas City, MO 
PD: Jon Hart 
MD: Byron Johnson 

WAREN ZEVON 
ROBERT CRAY BAND 
FIRE FOR FIGH'ING 
BEATLES 

KZPL/Kansas City, MO 
OM: Nick McCabe 
PD: Ted Edwards 
MD: Jason Justice 
14 DAVE MATTHEWS 
ED JOHN MAYER 
T RYAN ADAMS 

WOKI/Knozville, TN' 
P0: Jim Ziegler 
MD: Aimee Baumer 

H I IVE EOL F3HIINC. 

WFPK/Louisville, KY 
OM: Brian Conn 
PD: Dan Reed 
APD/MD: Stacy Owen 

PETER GABRIEL 
EASTMOUNTAINSOUTH 
STROKES 
CRACKER 
BELLE a SEBASTIAN 

WMMM/Madison, WI' 
PD: Tom Teuber 
MD: Gabby Parsons 

_ .:E FOR G TIN 

WMPS/Memphis, TN' 
PD: Steve Richards 
MD: Alexandra Inter 
No Adds 

KTCZ/Minneapolis, MN' 
PD: Lauren Macleash 
APD/MD: Mike Wolf 

WGVX/Minneapolis, MN' 
OM: Dave Hamilton 
PD: Jell Collins 

WZEW/Mobile, AL' 
OM: Tim Camp 
PD: Brian Hart 
MD: Lee Ann Konik 

1 ZIGGY MARLEY 

WBJB/Monmouth, NJ 
OM/PD: Tom Brennan 
APD: Leo Zaccari 
MD: Jett Raspe 

JOSS STONE 
STEVE EARLE 
COWBOY JUNKIES 
CLEM SNIDE 

KPIG/MDnterey, CA 
PD/MD: LauraEllen Hopper 
APD: Aileen MacNeary 

9 GRAHAM PARKER 

B RESENTMENTS 
O BEATLES 
:.TNNY LANG 

WRLT/Nashville, TN' 
OM/PD: David Hall 
APD/MD: Rey. Keith Coos 

9 WARREN ZEVON 
9 FIVE FOR FIGHTING 
Z RODNEY CROWELL 

CHRIS KNIGHT 

WFUV/New York, NY 
PS: Chuck Singleton 
MD: Rita Houston 

AUTUMN DEFENSE 
BEATLES 
KINKY 

WKOC/Norfolk, VA' 
PD: Paul Shugrue 
MD: Kristen Groot 

2 FIVE FOR FIGHTING 
EVANESCENCE 
WAIFS 
WARREN ZEVON 
JOAN BAEZ 

KCTY/Omaha, NE' 
OM: Brian Burns 
PD/MD: Ryan "Stash" Morton 
No Adds 

WXPN/Philadelphia, PA 
PD' Bruce Warren 
APD/MD: Helen Leicht 

e hE LI A _EBASTIAN 
I EM 

1 CRACKER 

WYEP/Pittsburgh, PA 
PD: Rosemary Welsch 
MD: Mike Sauter 

ROBERT RANDOLPH 
JOAN BAEZ 
MOSQUITOS 
BOTTLE ROCKETS 

WCLZ/Portland, ME 
PD: Herb Ivy 
MD: Brian James 

EETwOOE MA,: 

EASTMOUNTAI NSOVTH 
SEAL 
;OL'..N E',ATES 

WOOV/Portsmouth, NH' 
PO. Nicole Sandler 
MD Dana Marshall 

WDST/Poughkeepsie, NY 
PS' Greg Gattine 
APO: Christine Martinez 
MD. flo0er Menell 

OA WILLIAMS 
EA ST MING TH 
FIVE '0R FIGHTING 

IGHI 
FIGHTING 

KTHX/Reno, NV' 
OM: Rob Brooks 
PD: Harry Reynolds 
APD/MD: David Herold 

9 FIVE FOR FIGHTING 
Al GREEN 
WARREN ZEVON 
ROBERT CRAY BANG 
BOSS STONE 

JOE STRUMMER 

WOCM/Salisbury, MD 
PD: Joshua Clendaniel 
APD/MD: Debora Lee 

1d.:.dau 
10 '.EE1W00: MAC 
10 THORNS 
10 THORNS 
10 JOE EIRSTMAN 
10 NICKEL CREEK 
10 SISTER HAZEL 
10 R KELLY 
FT JONNY LANG 

, BEN TAYLOR BAND 
7 MATTHEW RYAN 

JOSS STONE 
Z ROBERT EARL KEEN 
7 WHITEHOUSE 
ì SHERYL CROW 

KENZ/Salt Lake City, UT' 
OM/P0: Bruce Jones 
MD: Kari Bushman 
No Adds 

KPRI/San Diego, CA' 
PD/MD: Dona Shaieb 

1 FIVE FOR FIGHTING 
JACK JOHNSON 

KFOG/San Francisco, CA' 
PD: David Benson 
APD/MD: Haley Jones 
NL` AIJON 

KOTR/San Luis Obispo, CA 
PD/MD: Drew Ross 

4 CASSANDRA WILSON 

KTAO/Santa Fe, NM 
OM: Mitch Miller 
PD: Brad Hockmeyer 
MD: Paddy Mac 

Z WARREN ZEVON 
5 JOHN LEE HOOKER 

7H ,BERT CRAY BAND 
,,;5 STONE 
VE FOP FIGHTING 

KRSH/Santa Rosa, CA' 
OM/PD: Dean Kauart 
M0: Michelle Marques 

I _OCINDA WILLIASD 
1 ROBERTPALMEU 

RADFORD 
WARREN ZEVON 

WWVV/Savannah, GA 
OM/PD: Bob Neumann 
APD/MD: Gene Murrell 
11 FIVE FOR FIGHTING 

MAVERICKS 
STERECROON ICS 

KMTT/Seattle, WA' 
PD: Chris Mays 
APD/MD: Shawn Stewart 

WRNX/Springfield, MA' 
P0: Tom Davis 
APO'. Donnie Moorhouse 
MD: Lesa Wilhanee 

WARREN DEVON 
FIVE FOR FIGHtING 

KCLC/St. Louis, MO 
OM: Mike Wall 
PD: Rich Reighard 
APD/MD: Brendan McGhee 

*Monitored Reporters 
50 Total Reporters 

25 Total Monitored 

25 Total Indicator 

National 
Programming 

Added This Week 

Ali Castelinni 215-898-6677 

FIVE FOR FIGHTING 100 Years 

ME'SHELL NDEGEOCELLO Fellowship 

WARREN ZEVON Keep Me In Your Heart 

Acoustic Cafe 
tilttiit fife 

Rob Reinhart 734-761-2043 

BOTTLE ROCKETS Men And Women 

Please Send Your Photos 

R&R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all 

pictured and send them to: 

R&R, c/o John Schoenberger: 

10100 Santa Monica Blvd., 3rd Floor, 

Los Angeles, CA 90067 

Email: jschoenberger@radioandrecords.com 

www.americanradiohistory.com
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With 

Gabby Parsons 
MD, WMMM/Madison 

Recipe for a great record: Start with 
an amazing songwriter with a haunting 
voice, add generous portions of guest 
artists - like longtime collaborator Tim 
Reynolds and Trey Anastasio from 
Phish - sprinkle in a string section 
and a touch of horns, and you have the 
new solo Dave Matthews CD, Some 
Devil. And while it's not the rootsy sort 
of jam sound the hard-core Dave 

Matthews Band fans love, it's a wonderful look at an- 
other side of this versatile performer. So don't expect 
a DMB album, but do expect to hear a whole new sound 
from Dave - something a little harder and a little edgier. 
But never fear, fans, a limited -edition bonus live CD with 
Dave and Tim is included with the CD to satisfy that 
DMB craving. Building on the support that began 

with his RCA debut album, Under the Table and Dreaming, and con- 
tinued through three other studio efforts (plus several live outings), 
Dave Matthews never fails to satisfy. The first time I saw him was at 
the H.O.R.D.E. Festival in 1994. No one in the audience knew who 
he was, but we all knew we needed to remember his name. It didn't 
take long before everyone knew his name. 

Sarah McLachlan moves up to take 
over the top slot on the monitored 

airplay chart this week as Jonny Lang 
holds at No. 2, Jason Mraz increases to 
4*, Sheryl Crows goes to 7*, and Howie 
Day climbs to 8* ... Counting Crows 
come into the top 10 at 9*, and Dave 
Matthews is next at 11* ... The rest of the 
chart remains rather stationary, with 
Train, Stereophonics and Van Morrison showing impressive spin 
gains ... Jack Johnson's new one and Rickie Lee Jones debut ... On 
the Indicator airplay chart, Lang holds at No. 1, R.E.M. remain at 2*, 

Crow is at 3*, Day moves up to 4*, Matthews climbs to 6*, and Count- 
ing Crows and McLachlan round out the top 10 ... Big gainers include 
The Mavericks (17* -14*), Guster (23* -15*), Barenaked Ladies (19* - 
16*), and The Thrills (29* -26*) ... Johnson, Al Green and John Eddie 
debut ... In the Most Added category, the new Five For Fighting song 
is off to great start with 18 total adds, while the next track from Warren 
Zevon brings in 10 adds ... The Thrills, Eddie, The Mavericks, Ryan 
Adams, EastMountainSouth, The Waifs, Colin Blades, The Robert 
Cray Band, Matthew Ryan, Joe Strummer and Fleetwood Mac close 
some important holes ... Keep an eye on Joss Stone, Cracker, Belle 
& Sebastian and The Beatles! - John Schoenberger, Triple A Editor 

Rrsr 
OF THE WEEK 

ARTIST: Lyle Lovett 

LABEL: Curb/Lost Highway 
By JOHN SCHOENBERGER / TRIPLE A EDITOR 

Other than the fact that he is unmis- 
takably from Texas, it's pretty hard 

to corner Lyle Lovett in any single musi- 
cal genre. Elements of folk, rock, gospel, 
jazz, swing, blues and, of course, country 
have played equally important roles in 
his music over his career. 

It all began for Lovett in college: In the 
late '70s he was studying journalism and 
German at Texas A&M, but he was also 
performing covers and some original 
tunes at local festivals and clubs. As a 
graduate student he traveled to Germany 
to study, but music continued to be part 
of his life. Upon his return, Lovett began 
to pursue music more seriously, and af- 
ter a guest performance spot in the 1983 
Mickey Rooney TV movie Bill: On His 
Own and having one of his tunes covered 
by Nanci Griffith, Lovett wound up with 
a deal at Curb/MCA. 

From 1986 through 1996 Lovett re- 
leased six critically acclaimed albums, 
including Lyle Lovett, Pontiac, Joshua 
Judges Ruth and The Road to Ensenada. 
Exposure began largely at Country radio, 
but as his musical palette began to grow 
more colorful, Lovett started to gain air- 
play support at other formats, particu- 
larly Triple A. During this period he be- 
came a successful touring artist, and 
many of his songs began to be covered by 
other artists. He also enjoyed some added 
notoriety from an ill-fated marriage to 
Julia Roberts. 

For the past six years Lovett has laid 
kinda low, releasing an album of songs he 
wrote back in the '70s and early '80s (Step 
Inside This House), a live album (Live in 
Texas) and a soundtrack (Dr. T & The 
Women). Now he finally returns with My 

Baby Don't Tolerate, a new studio effort 
that represents just about every musical 
well that Lovett has ever dipped into. 

The project was co -produced by long- 
time collaborator Billy Williams and fea- 
tures an amazing lineup of guest players, 
including Sam Bush on mandolin, Matt 
Rollings on piano, Stuart Duncan on 
fiddle, Paul Franklin on pedal steel, Dean 
Parks on guitar, Viktor Krauss on bass 
and Russ Kunkel on drums. Unlike some 
of Lovett's more ambitious productions 
with his Large Band, this outing is more 
streamlined and focused. 

The album contains rockin' numbers 
such as "My Baby Don't Tolerate" and 
"Cute as a Bug," more straightforward 
country tunes like "The Truck Song" and 
"Wallisville Road," the tender ballads "In 
My Own Mind" and "You Were Always 
There" and a couple of rousing gospel -in- 
spired songs in "I'm Going to Wait" and 
"I'm Going to the Place." But through 
and through, My Baby Don't Tolerate is 
Lyle Lovett, and as far as I am con- 
cerned, it's great to have him back in 
action. 

Lovett is currently on tour in the U.S., 
with plans to carry on in the new year. He 
also has a full schedule of interviews and 
TV appearances in support of the album. 

R&R Packages The Reach S. Frequency You Need! 

Complete 

NR) 
Classified 
Advertising 

The leading management daily fax 

radioandrecords.com: 
Radio's Premiere Web Site 

The Industry's Newspaper with the 
largest help wanted section 

Contact LISA LINARES at Ilinares@radioandrecords.com or 310.788.1622 for information. 

www.americanradiohistory.com



86 ( AMERICANA TOP 30ALBUMS BY 
g November 21, 2003 

LAST THIS 
WEEK WEEK 

2 0 
1 2 

3 3 

4 0 
5 5 

6 6 

8 O 
7 8 

9 0 
10 

17 Q 
12 ® 
14 ® 
16 14 

11 15 

13 16 

19 

23 Q 
15 19 

20 20 

18 21 

22 ® 
28 ® 
24 

21 25 

25 26 

27 ® 
26 

30 

29 30 

THIS 
ARTIST TITLE LABEL(S) 

WEEK 
PLAYS 

+ / - 
PLAYS 

CUMLATIVE 
PLAYS 

ROBERT EARL KEEN Farm Fresh Onions (Audium/Koch) 824 +69 5634 

RODNEY CROWELL Fate's Right Hand (Columbia) 745 16 9101 

LYLE LOVETT My Baby Don't Tolerate (Curb/lost Highway) 708 -43 5522 

VARIOUS ARTISTS Just Because I'm A Woman... (Sugar Hill) 703 +35 4103 

MAVERICKS The Mavericks (Sanctuary/SRG) 637 -16 5693 

EMMYLOU HARRIS Stumble Into Grace (Nonesuch) 622 23 4751 

C. TAYLOR & C. RODRIGUEZ The Trouble... (Lonestar) 611 +28 5054 

CHRIS KNIGHT The Jealous Kind (Dualtone) 559 -27 5777 

ADRIENNE YOUNG Plow To The End Of The Row (Addle Belle) 509 +4 4596 

SHELBY LYNNE Identity Crisis (Capitol) 488 +6 5332 

ALBERT LEE Heartbreak Hill (Sugar Hill) 465 +46 2248 

DARRELL SCOTT Theatre Of The Unheard (Full Light) 461 +2 4919 

VARIOUS ARTISTS Livid, Lavin', Losin'... (Universal South) 441 +11 3523 

TIM 0 BRIEN Traveler (Sugar Hill) 401 .25 8839 

JOE ELY Streets Of Sin (Rounder) 382 -77 12623 

JUNE CARTER CASH Wildwood Flower (Dualtone) 379 -70 5996 

CHIEFTAINS Further Down The Old Plank Road (Victor/AAL) 376 +17 3066 

HOT CLUB OF COWTOWN Continental Stomp (Hightone) 374 +48 1447 

WAYNE HANCOCK Swing Time (Bloodshot) 370 -57 7359 

PATTY LOVELESS On Your Way Home (Epic) 345 -13 2429 

DWIGHT YDAKAM Population Me (Audium/Koch) 339 .30 11139 

JESSE DAYTON Tall Texas Tales (Stag) 331 +2 2583 

BOTTLE ROCKETS Blue Sky (Sanctuary/SRG) 324 +50 757 

KATE CAMPBELL Twang on a Wire (Large River Music) 320 +8 3331 

DEL MCCOURY BAND It's Just the Night (McCouryMusic) 300 -40 4541 

MARTY STUART... Country Music (Columbia) 290 -3 3173 

K. SHIFLETT AND BIG COUNTRY Worries On My Mind (Rebel) 288 +12 987 

THAD COCKRELL Warmth & Beauty (Yep Roc) 285 +1 1812 

PAUL BURCH Fool For Love (Bloodshot) 260 +18 856 

MICHAEL RENO HARRELL Closer Home (Dancing Bear) 243 3 1559 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2003Americana Music Association. 

Americana Spotlight 
by John Schoenberger 

Artist: Wanda Jackson 

Label: CMH 

NaART TRO{JetÆ 

Considered both the Queen of Rockabilly and one of the top women 

of country music, Wanda Jackson began her career in 1951, singing 

Jimmie Rodgers songs on her local Oklahoma City radio station, 
KLPR. With the help of fellow Oklahoman Hank Thompson she 

signed a deal with Decca before graduating from high school. Not 

long after, she and Elvis Presley became friends, and he is credited 
with encouraging her to explore the then -emerging rockabilly/rock 
'n' roll sound. A deal with Capitol in 1956 led Jackson to a string of 
hits over the next decade. In 1971 she became a born-again 
Christian and started to record gospel albums. The mid -'80s saw a 

rockabilly revival in Europe and Japan, and soon Jackson was being 

discovered by a new generation of fans. In fact, in 1995 she contributed to Rosie Flores' Rockabilly 
Filly album, which led to the two touring together. Jackson now returns with Heart Trouble, her first 
studio album in 15 years. Produced by John Wooler, the disc features duets with Flores and Elvis 

Costello, as well as guest appearances by Dave Alvin, The Cramps and Lee Rocker to complement 
her core recording band of Smokey Hormel (guitar), Larry Taylor (bass) and Stephen Hodges (drums). 
Standout tracks include "Heart Trouble," "Funnel of Love," "Crying Time" and "Rockabilly Fever." 

Americana News 
Ticket sales for MerleFest 2004 began Nov. 11. The lineup is basically set and includes Doc Watson 
and his son, Richard; Sam Bush; Rosanne Cash; John Cowan; The Derailers; Donna The Buffalo; 
Bela Fleck & Edgar Meter; Vince Gill; Patty Loveless; Nickel Creek; Tim O'Brien; Lucinda Williams; 
Earl Scruggs; and many more. For all the details log on to www.merlefest.org ... Johnny Cash won 
three CMA Awards this year: Best Music Video and Best Song for "Hurt," as well as Best Album. 
Cash has now won nine CMA awards - the last in 1969! Cash's daughter, Kathy, said backstage at 
the CMAs that Johnny wasn't sure he liked the video at first, but over time he learned to love it. Cash 

was also honored in a concert on Nov. 10 at the Ryman Auditorium in Nashville, where he made his 

Grand Ole Opry debut in 1956. The concert was taped for television by the cable channel CMT ... 

Remember that Playboy.com contest asking readers which female country artist they'd like to see 

pose in Playboy? Well, the votes are in, and Shania Twain came in No. 1 with 28% of the vote. Terri 

Clark was second, with Kelly Willis coming in third. No word as to whether Ms. Twain would consider 
doing the shoot, but we hear that Clark is considering an offer made by the men's publication. 

Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.com. 

Most Added® 
ARTIST TITLE LABEL(S) ADDS 

Rosie Flores Single Rose (Independent) 10 

Bottle Rockets Blue Sky (Sanctuary/SRG) 8 

Little Feat Kickin' It At The Barn (Hot Tomato) 6 

Various Artists Beautiful: Tribute To Gordon Lightfoot (Borealis/Northern Blues) 5 

Wanda Jackson Heart Trouble (CMH) 5 

Ryan Adams Rock 'N Roll (Lost Highway/1DJMG) 4 

Tony Rice The Bluegrass Guitar Collection (Rounder) 4 

Paul Burch Fool For Love (Bloodshot) 4 

Rick Shea & Patty Booker Our Shangri LA (Tres Pescadores) 

Money and living advice for young adults. 

Brand new from Sabo Shows. Saturdays live 1-4 PM 

Hear the demo at www.sabomedia.com. 

Call to lock up your market. 

Get your free copy of David's book 

"Smart Couples Finish Rich" when you call. 

-Peter Thiel. PD, Entercam/Greenville 

"The living and money show 
young listeners understand" 

-Walter Sabo 

SABOMEDIA 
831.429.2050 

\Anilburented-Ginn-lent 

www.americanradiohistory.com
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State Of The Industry 
Sparrow VP draws a clear picture of where the 
business is right now 

normally do a "state of the industry" piece at this 
time each year, but this time around I decided to get 
another point of view. Sparrow Records VP/National 
Promotions Grant Hubbard is a stalwart of the indus- 
try, so I dropped by his office and asked him his opin- 
ion on what 2003 has meant to Christian music - and 
on what lies ahead. 

For those of you who do not 
know Hubbard personally, he has 
been at Sparrow for over six years 
now, and he sleeps, eats 
and breathes radio pro- 
motions, while also hav- 
ing a hand in many other 
areas at the label. His im- 
pact on Christian music 
over the last several years 
has been incalculable. 

R&R: What is the state of 

Christian radio? 

GH: Overall, it is doing pretty 
well. As I look at the current Chris- 
tian formats across the country, we 
at Sparrow have been taking a clos- 

er look at the fringe formats like 
Rock and Inspo and realizing that 
we need to do more there. We're in 
the process of coming up with ways 
to impact those two formats in a 

deeper way. 

Grant H 

"Songs are on the 

charts way too long. 

Something needs to 

happen to clean that 

up for the good of 

the industry." 

In my opinion, CHR is struggling 
for a true identity. The addition of 
praise and worship music to our 
hits -oriented playlists over the past 
few years has totally changed what 
a lot of CHR radio now represents. 
Some stations have even moved to 
a Hot AC type of programming 
mind -set, with a lot of worship mu- 
sic infused within. 

Then there are other CHR stations 
that have begun to move toward a 

rock -leaning playlist methodology. 

They continue to push a mainline 
rock stance, with pop and even 
some urban songs thrown into the 

mix. The format itself is 

growing; it just doesn't 
have a down -the -center 
identity yet. You have half 
the stations doing one 
thing and the other half 
doing something almost 
totally different. That 
makes things awkward 

ubbard from the labels' perspec- 
tive. 

R&R: How do you think radio is do- 

ing in regard to its effect on the nation- 

al charts? 
GH: The mind -set behind the big- 

ger networks and organizations seems 
to be a currents -based system. You 

play the hits, spin them for 20 weeks 
or so, then move them to recurrent to 

help build up your gold library. That's 

a great radio mentality. 

Other stations are playing cur- 
rents for 24 months until they are 
fried and crispy, and then nobody 
wants them in their gold library. 
What makes the record promoter's 
job difficult is that many smaller sta- 
tions look up to larger -market sta- 
tions that have this slow -burn men- 
tality, when, in fact, playing songs 
over the course of several months 
bums the listener out on those songs 
way before their time. 

People latch on to success, and that 
will always be the case. In the old 
days you couldn't get a station to add 
your record without the question 
coming back about what station X 

was doing with it or maybe what a 

certain PD thought about it. Now no 
one asks those questions. It's always, 
"What is testing showing on it?" Our 
internal testing is not going to show 
the local PD anything, but when we 
share the results, it comes back as, 
"Well, that's not our market informa- 
tion, so it really doesn't matter." 

R&R: How will the Mediabase mon- 

itoring of Christian stations help the 

industry? 

"You have half the 

CHR stations doing 

one thing and the 

other half doing 

something almost 

totally different. 

That makes things 

awkward from the 

labels' perspective." 

GH: We sell 80% of our records 
in 20% of R&R's reporting mar- 
kets. That's reality. Our job at the 
end of the day is to sell records. 
Mediabase being introduced into 
the Christian market will help us 
do our jobs better. 

This business is becoming more 
bottom -line -driven, just like many 
other businesses are. We can't do 
promotions all the time with many 
smaller -market stations simply be- 
cai rse they don't help sell very many 
records in their markets. 

Don't get me wrong - we have 
ministry to accomplish - but if we 
don't keep the power on, there 
won't be much opportunity to ac- 

complish ministry. The whole pro- 
cess helps us to continue to service 
every station out there that deserves 
our product so they can introduce 
their listeners to our artists and, in 
the end, reach more people. 

R&R: Talk a little bit about the gray 
area among the big three formats. 

GH: There has always been an 
overlap between the AC, CHR and 
Inspo charts. It's a conveyor -belt 
mentality. We used to see that nine 
out of 10 songs that hit No. 1 at AC 
would also hit No. 1 at CHR. Today 
you'll see a lot of the same songs 
cross over to all three formats, but 
the same songs won't go to No. 1. 

An issue we're faced with is that an 
artist who has been around for a while 
who only gets played at Inspo radio 
usually doesn't sell many records. 
We've had conversations with some 
of the leaders at Inspo radio about the 

labels' lack of support for them and 
their format The reality is that we give 

them as much attention as we can 
with respect to what they come to the 

table with. They latch on to acts like 

MercyMe and Steven Curtis Chap- 
man, but those artists have already 
blazed the trail at AC radio. 

R&R: What about Rock radio? How 

is the format growing? 

GH: I believe the Rock format is 

the future of Christian music. I've 
believed that for a long time; it's just 
happened slower than I thought it 

would. Just recently we've had 
bands start to hit No. 1 who are also 
selling a decent amount of records. 

As these outlets continue to do 
things better, it will only help the 
format grow. Rock music is where a 

lot of artists who are now on the 
CHR and even AC charts began. It's 
that conveyor -belt mentality again. 
You listen to certain bands when 
you're 20 years old, then get to hear 
them again at 35 on a different type 
of station. 

R&R: How will record -label consol- 

idation affect the business? 

GH: Nobody really knows what's 
going to happen. It's the wild card. 
It will affect us in some way, just like 

when Reunion, Essential and Ben- 

son joined forces at Provident earli- 

er this year. But not any more than 
when StarSong came into the EMI 

building years ago. The cream will 

always rise to the top. Successful 
artists will remain just that, no mat- 
ter where they are. 

R&R: What's going on internally at 

the labels? Are there any changes you 

have witnessed? 

GH: Every record that has come 
through our system over the last 18 

months, the No. 1 thing that every- 
one asks is if it will get played at ra- 

dio. Radio promotions are becoming 
the key to most companies' market- 
ing plans. That's been the case at the 
mainstream labels, but not on this 
side of the fence, because we didn't 
have that mass appeal. We haven't 

had the audience until recently, and 
that has taken this format to a whole 
new place. More listeners always 
means selling more records. 

R&R: A few years ago PDs moved 

songs up and down their playlists quick- 

ly, but now it seems the opposite is hap- 

pening. What needs to happen there? 

CH: I was a champion years ago for 

playing records longer on the air, and 

PDs looked at me like I was speaking 
French. They just didn't get it. Now 
I'm the guy asking why a PD is play- 

ing an awful single for 26 weeks with 
no end in sight. There has to be more 

education as to what truly is great ra- 

dio, and we want to playa part in that. 

Songs are on the charts way too 

long. Something needs to happen to 

clean that up for the good of the in- 

dustry. It also seems that everyone 
is afraid of new artists. If a new song 
or project isn't good enough, that's 
fine, and the labels can live with 
that. But if the artist isn't given a fair 

shake, what does the label do then? 
When have we had a brand-new 
artist hit No. 1 on the AC chart? With 

the exception of Casting Crowns, it 
hasn't happened in a very long time. 

R&R: What do you see as the No. 1 

obstacle out there to Christian radio's 

continuing to grow? 

GH: Programmer education. 
There used to be very few program- 
mers who knew what they were 
doing, but most of the others admit- 
ted that they didn't really know 
what they were doing. Now there 
are still radio people who don't 
know what they're doing, but they 
think they do. So education needs to 

be increased. 

TALK BACK TO R&R! 
Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 615-244-8822 
or e-mail: 

nvelke@radioandrecords.com 

rocketown records 

During this season of thanksgiving... 
Two powerful new songs from Rocketown: 

Chris Rice 
"Untitled Hymn (Come to Jesus)" 

Shaun Groves 
"Twilight" 

On your desk now and going for immediate adds 
(AC/INSP)! 

THANK YOU for sharing the gift of music... 

Promotions: 
Derek T. Jones 
615.503.9994 x24 
derekerocketownrecord s.com 

derek@rocketownrecorns.com 
www.rocketownrecords.com 

www.americanradiohistory.com
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Opening Act: 
Old Man Shattered 
Baby band with a big mission 

lbuquerque-based four -piece Old Man Shattered 
swung through Nashville this week for a flurry of 
photo shoots and press interviews and a live show at 
Cannery Row's vibey Mercy Lounge. The band, signed 
to indie label Acoustic Live Entertainment, connected 
in November of 2000, when David Meyers (vocals, gui- 
tar), Jesse McDermott (drums), David Eiffert (lead gui- 
tar) and Ben Shaffer (bass) began playing together as 
a rock outfit. 

OMS's first album, In Light of Who 

You Are, garnered local and region- 
al success for the band, and the ra- 
dio single, "Mr. Prodigal," went to 

No. 1 just a week after debuting at 
No. 3 on Christian webcast Massive 
Radio; it remained in the top spot 
for a month. 

OMS released their Acoustic Live 
debut, The Other Side of Fear, this 
summer and have since then been 
out on the road promoting the new 
release. On a very early, very rainy 
Nashville morning, THE CCM UP - 

through some changes, but we had 
the band bug and we knew what we 
wanted to do. It just blossomed from 
there." 

What's in a name: "We were play- 
ing a gig in a little town in Colorado, 
and we still didn't have a name for 
the band," Meyers recalls. "We fig- 
ured we needed to think of some- 
thing just so people could recognize 
us, so we decided to throw a bunch 
of names into a hat. The first one 
picked would be it for us. Sure 
enough, we pulled out the first one 

Old Man Shattered are (in back, l -r) David Meyers, Jesse McDermott, David Eiffert and 

(in front) Ben Shaffer. 

DATE caught up with frontman Mey- 
ers just before he joined the band for 
a photo shoot in the city's down- 
town. 

The back story: "A few current 
bandmembers were doing the 
praise and worship thing for our 
church youth group in late 1997 in 
Albuquerque," Meyers says. "We 
lost a few members and went 

and we were all like, 'No! That's so 
stupid.' It was something like Milk - 
bone. 

"I don't remember any of the oth- 
er ones, but we went through all of 
the names with the same initial re- 

action. We finally pulled out Old 
Man Shattered, the very last one in 
the hat, and we were like, 'Oh, that's 
cool." 

Indie vs. indie label: Meyers says 
the biggest benefit of signing with 
Acoustic Live has been the doors the 
label has opened for OMS. "It has 
taken our music to a whole other 
level and audience," he explains. 
"The financial burden has definite- 
ly been lightened, and that's been a 

huge blessing to the band." 
Typical day: "We just play now," 

says Meyers. Having previously 
been responsible for booking their 
own gigs, working the merch table 
and collecting their cut of the door, 
the band is reveling in the freedom 
to focus solely on making music. 
Meyers says, "It's like we're a bunch 
of kids. It's like, 'Here's the hotel, 
here's where we eat, here's what air- 
port we need to get to.' It's great, and 
we're having a blast doing it." 

On writing: Meyers, the primary 
songwriter for OMS, says he really 
digs lyrics from bands like Gin Blos- 

soms and Fuel. "I love the way they 
convey a thought," he says. He cites 
Goo Goo Dolls leader John Rzeznik 
as his favorite contemporary song- 
writer and his own father, Stacy Mc- 
Dermott, as his foremost influence. 
"He's an incredible singer and song- 
writer, and my ultimate goal is real- 
ly to be like him," says Meyers. 

Self -described style: Meyers' ap- 
proach to songwriting comes from 
personal experience and his attempts 
to get inside others' heads. "I try to 
write with honesty," he says. "I write 
from a hopeful Christian perspective, 
but this life is far from carefree. I write 
songs about things we deal with and 
experience." 

Accolades: Old Man Shattered's 
"Be Magnified," which Meyers 
wrote in memory of Columbine 
High School shooting victim Cassie 
Bernall, received an award for Best 
Religious Song from the New Mex- 
ico Music Industry Association in 
2001. Meyers explains, "Cassie was 
a student, who, when asked wheth- 
er she believed in God by the boys 
at Columbine, stood up and said 
yes. They shot her in the head right 
there. This song explored that situ- 
ation, and the situation of Paul and 
Silas while they were in prison for 
preaching the gospel. 

/The ccm Cpdate \ 
Editor 

Lizza Connor 

The CCM UPDATE is published weekly in RBA 

by Salem Publishing, 104 Woodmont 
Blvd., Suite 300, Nashville, TN 37205. 
Ph: 615/386-3011 Fax: 615/386-3380 

2003 Salem Publishing. Contents may not be 

eproduced without permission. Printed in the U.S.A. 

Acoustic Live Entertainment 
An indie in the Roaring Lamb tradition 

After stints in band management, live production, promotion and 
touring to support his own musical aspirations, Richard Hardin is now 
channeling his energy and experience into Nashville -based Acoustic Live 

Entertainment. 

The 2 -year -old label, home to Old Man Shattered, was begun with the 
intention of nurturing Christian musicians and providing a platform to 
launch them to the mainstream marketplace, Hardin tells THE CCM UPDATE. 

Hardin signed OMS, the label's flagship band, after hearing their 
independent release and, he says, being "blown away by it." 

Acoustic Live, staffed by seven employees and distributed through 
Grassroots Music, has plans to release four or five projects in various 
genres in 2004. To find out more about the label, check out the website 
at www.acoustic-live. corn, e-mail info@acoustic-live. corn, or call 877- 
323-9803. 

"In each instance, those people 
had the courage to focus not on their 
circumstances, but on worshiping 
God. That goes hand in hand with 
what Cassie did." 

Story behind the song: "Senti- 
mental Time," OMS's first single 
from The Other Side of Fear - now 
bulleted on R&R's Christian Rock 
chart - was written as Meyers was 
questioning the world and times 
around him. He says, "I was read- 
ing the newspapers and watching 
the news, and it seemed like every- 
body wanted God out. They want- 
ed prayer out of schools, the Ten 
Commandments out of the court- 
rooms, etc. 

"It seemed that people wanted 
nothing to do with God - until 
something bad happened, like 9/11. 
I just thought, 'How come it's OK to 
call on God now, when maybe we 
could have prayed to prevent this 
kind of tragedy?" 

Tour: Since OMS's album was re- 
leased in July, the band has been do- 
ing live concerts, radio interviews 
and media meet -and -greets to pro- 
mote the project. Plans are in the 
works for a February 2004 tour hit- 
ting both the Christian and main- 
stream markets. 

Band quirks: Meyers says, "We 
are actually goofballs, and we play 
pranks on each other all the time. 
We're also very friendly. On the 
plane to Nashville, we were making 
friends with everybody on board." 

Goal: "We're not out to save the 
world, we just want to help the 
world," Meyers explains. "We 
know we have a message of faith 
that's real, and we think people are 
looking for that. We believe we can 
convey the message in a way that's 
not hokey or goofy, but in a way that 
really touches people's hearts." 

Website: wunuoldnianshattered.com. - Lizza Connor 

CCM UPDATE GALLERY 

HANGING OUT WITH THE BALD GUYS Several of Silers Bald's 

Essential Records labelmates attended a recent Nashville concert to show their 

support for the band. Pictured (l -r) are Silers Bald's Shane Williams, Andrew 

Peterson and Marcus Myers; Bebo Norman; Silers Bald's Jason Jacobs; and 

Caedmon's Call's Todd Bragg. 

www.americanradiohistory.com
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STATIONS 

CASTING CROWNS If We Are The Body (Beach Street/Reunion) 1545 -7 14 5610 

NEWSBOYS You Are My King (Amazing Love) (Sparrow) 1489 +24 14 5212 

BIG DADDY WEAVE Fields Of Grace (Fervent) 1399 +42 13 5111 

DARLENE ZSCHECH Pray (INO) 1375 +68 8 5814 

MARK SCHULTZ You Are A Child Of Mine (Word/Curb/Warner Bros.) 1371 +81 8 5510 

AVALON New Day (Sparrow) 1292 -116 16 5210 

FFH Ready To Fly (Essential) 1179 -65 15 4510 

MICHAEL W. SMITH Signs (Reunion) 1169 -90 12 4510 

MERCYME Word Of God Speak (INOI 1122 -78 30 3510 

JODY MCBRAYER & JADYN MARIA Never Alone (Nunca Solo) (Sparrow) 977 +74 10 3611 

STEVEN CURTIS CHAPMAN Moment Made For Worshipping (Sparrow) 879 +199 3 44110 

JARS OF CLAY Show You Love (Essential) 835 +101 6 3813 

STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin) 804 -48 16 3313 

R. ST. JAMES & C. TOMLIN Expressions Of Your Love (Forefront/Sparrow) 800 +40 10 3512 

ACROSS THE SKY Found By You (Word/Curb/Warner Bros.) 790 -98 18 3210 

THIRD DAY Sing A Song (Essential) 725 +267 2 40111 

ZOEGIRL You Get Me (Sparrow) 650 -147 20 2710 

TODD AGNEW This Fragile Breath (Ardent) 629 -80 16 2210 

4HIM Fill The Earth (Word/Curb/Warner Bros.) 563 -1 9 2512 

ERIN O'DONNELL Wide Wide World (lnpop) 554 +53 6 2512 

JOY WILLIAMS I Wonder (Reunion) 545 +61 5 2412 

NATALIE GRANT Deeper Life (Curb) 541 +5 5 2711 

SONICFL00D Cry Holy (INO) 537 -89 23 2210 

TAIT Lose This Life (forefront) 527 +105 2 2112 

VARIOUS ARTISTS The Gathering (Essential) 491 -66 7 2210 

JEREMY CAMP Right Here (BEC) 454 +34 2 2313 

NEWSONG Life In My Day (Reunion) 454 -164 17 2010 

CHRIS RICE Smile (Just Want To Be With You) (Rocketownl 420 -23 28 1410 

WARREN BARFIELD Mistaken (Creative Trust Workshop) 419 +60 1 2113 

JEREMY CAMP I Still Believe (BEC) 415 -59 35 1410 

63 AC reporters. Songs ranked by total plays for the airplay week of Sunday 11/9 - Saturday 11/15. 

© 2003 Radio & Records. 

New&Active 
GEORGE ROWE Everlasting (Rocketown) 

Total Plays: 382, Total Stations: 18, Adds: 0 

DAVID CROWDER BAND 0 Praise Him (All This For A King) (Sixsteps/Sparrow) 

Total Plays: 380, Total Stations: 16, Adds: 0 

SCOTT KRIPPAYNE You Are Still God (Spring Hill) 

Total Plays: 375, Total Stations: 18, Adds: 1 

MATTHEW WEST More (Sparrow/Universal South) 

Total Plays: 344, Total Stations: 19, Adds: 6 

SCOTT RIGGAN I Love You Lord (Spinning Plates) 

Total Plays: 310, Total Stations: 14, Adds: 2 

NICHOLE NORDEMAN Even Then (Sparrow) 

Total Plays: 26g, Total Stations: 13, Adds: 2 

AMY GRANT Out In The Open (Word/Curb/Warner Bros.) 

Total Plays: 259, Total Stations: 13, Adds: 1 

CINDY DIANE Walk With Me (CityFarm) 

Total Plays: 25"I, Total Stations: 12, Adds: 1 

POINT OF GRACE The Love Of Christ (Word/Curb/Warner Bros.) 

Total Plays: 24g, Total Stations: 13, Adds: 3 

PLUS ONE Be Love (Inpop) 

Total Plays: 214, Total Stations: 12, Adds: 2 

Songs ranked by total plays 

Most Added® 
www.rrindicatorcom 
ARTIST TITLE LABEL(S) 

THIRD DAY Sing A Song (Essential) 

S. CURTIS CHAPMAN Moment Made For Worshipping (Sparrow) 10 

MATTHEW WEST More (Sparrow/Universal South) 

ADDS 

11 

6 

DARLENE ZSCHECH Pray (INO) 4 

JARS OF CLAY Show You Love (Essential) 3 

STACIE ORRICO (There's Gotta Be) More To Life (forefront/Virgin) 3 

JEREMY CAMP Right Here (BEC) 3 

WARREN BARFIELD Mistaken (Creative Trust Workshop) 

POINT OF GRACE The Love Of Christ (Ward/Curb/Warner Bros.) 

SUPERCHICK I Belong To You (Inpop) 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

3 

3 

3 

TOTAL 
PLAY 

INCREASE 

THIRD DAY Sing A Song (Essential) +267 

S. CURTIS CHAPMAN Moment Made For Worshipping (Sparrow) +199 

MATTHEW WEST More (Sparrow/Universal South) 

TAIT Lose This Life (Forefront) 

JARS OF CLAY Show You Love (Essential) 

NATE SALLIE Whatever It Takes (Curb) 

M. SCHULTZ You Are A Child Of Mine (Word/Curb/Warner Bros.) 

POINT OF GRACE The Love Of Christ (Word/Curb/Warner Bros.) 

JODY MCBRAYER & JADYN MARIA Never Alone (Nunca 

Solo) (Sparrow) 

DARLENE ZSCHECH Pray (lNO) 

Christian ACtivity 
by Rick Welke 

Stack At The Top 

+ 106 

+105 

+101 

+94 

+81 

+80 

+74 

+68 

Casting Crowns hold onto the No. 1 position for the third 

week in a row, this time by a mere 56 plays over Newsboys. 

But don't look for the `Boys to be the next chart -toppers: 

The next three acts are lined up and ready to stake their 

claims for the top spot in all Christian radio. Big Daddy 

Weave, Darlene Zschech and Mark Schultz are all within 

128 plays of No. 2 this week and well within range of 

becoming the next chosen one. Zschech does have the upper 

hand at the moment, with 58 reporting stations on her tune 

"Pray." 

The men make their moves outside the top 10, with Steven 

Curtis Chapman (17-11, +199), Third Day (27-16. +267) 

and Warren Barfield debuting at No. 29, all taking advantage 

of lower radio -release counts as we enter the Christmas 

season. 

Every Christian format,.. Every Christian station... 
Every other week... Only from TM Century! 

Service your singles to every Christian radio station 
in the nation with one phone call. 

"After listening to all of the TM Century PraiseDisc series so far, I have now decided to ONLY use 
TM Century's compilations! The editing and song selections are unmatched by any in the industry 
that I have used in the past. I would encourage all Christian Dis and any others that are looking 
into adding high quality Christian music to their library to consider TM Century first. This music 
is changing the way we feel and live our daily lives. Track #3 on PraiseDisc 004 tells it all by 
Avalon, it's a "New Day"... TM Century does it again!" 

Paul Shupe, Solid Gold Entertainmnet, Indianapolis, IN 

Amy Wilken, PraiseDisc Manager 
972-406-6822 awilken@tmcentury.com 

www.americanradiohistory.com
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CHR TOP 30 
WEST 

EK 
TH 

WEEK 
TOTAL 

ARTIST TITLE LABEL(S) PLAYS 
+I - 

PLAYS 
WEEKS ON 

CHART 
TOTAL 

STATIONS 

1 1 STACIE ORRICO (There's Gotta Be)... (ForefrontlVirgin)1023 -47 18 2610 

2 2 NEWSBOYS You Are My King (Amazing Love) (Sparrow) 990 31 14 2310 

5 © CASTING... If We Are The Body (Beach Street/Reunion) 913 +55 11 2310 

3 4 SWITCHFOOT Gone (Sparrow) 858 -46 21 2110 

4 5 ZOEGIRL You Get Me (Sparrow) 825 -48 20 2210 

7 0 JARS OF CLAY Show You Love (Essential) 737 +55 7 2610 

6 0 FM STATIC Crazy Mary (Tooth & Nail) 705 +7 12 2110 

8 0 BIG DADDY WEAVE Fields Of Grace (Fervent) 617 +1 9 1910 

10 0 JOY WILLIAMS By Surprise (Reunion) 613 +81 6 1910 

9 10 NATE SALLIE All About You (Curb) 520 -78 16 1610 

14 m TAIT Lose This Life (Forefront) 483 +61 5 1710 

13 ® JEREMY CAMP Right Here (BEC) 475 +29 3 2012 

15 ® BIG DISMAL Remember 11.0.U.1(Windup/ 430 +18 19 1010 

17 0 PAUL WRIGHT Your Love Never Changes (Gotee) 426 +25 6 1511 

18 ® J. MCBRAYER & J. MARIA Never Alone... (Sparrow) 414 +50 4 1211 

12 16 TODD AGNEW This Fragile Breath (Ardent) 406 -62 26 1110 

22 0 THIRD DAY Sing A Song (Essential) 400 +63 2 1711 

11 18 MERCYME The Change Inside Of Me (INO) 385 -145 21 1210 

27 0 SKILLET Savior (Ardent) 363 +63 2 1314 

19 20 JUMP 5 Why Do I Do (Sparrow) 360 -3 7 1211 

20 21 MICHAEL W. SMITH Signs (Reunion) 328 -15 7 1110 

24 ® SHAUN GROVES See You (Rocketown) 323 +17 16 810 

21 23 SWIFT 'Til I Met You (Flicker) 318 -22 11 1010 

28 a JONAH33 Faith Like That (Ardent) 317 +24 3 910 

23 a JEREMY CAMP I Still Believe (BEC) 316 0 29 710 

16 26 SEVEN PLACES Everything (BEC) 308 -95 25 1010 

26 27 EVERYDAY SUNDAY Hanging On (Flicker) 303 -1 28 810 

30 a FFH Ready To Fly (Essential) 278 +1 2 1010 

- e ACROSS... Found By You (Word/Curb/WarnerBros.) 274 +1 6 810 

¡Debut> a R. ST. JAMES... Expressions... (Forefront/Sparrow) 251 +6 1 1011 

28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 11/9 - Saturday 11/15. 

© 2003 Radio & Records. 

New&Active 
PLUMB Unnoticed (Curb) 

Total Plays: 247, Total Stations: 10, Adds: 0 

SUPERCHICK I Belong To You (Inpop) 

Total Plays: 212, Total Stations: 7, Adds: 0 

AVALON New Day (Sparrow) 

Total Plays: 203, Total Stations: 6, Adds: 0 

MERCYME Word Of God Speak (IND) 

Total Plays: 201, Total Stations: 6, Adds: 1 

JILL PAQUETTE Not The Only One (Reunion) 

Total Plays: 197, Total Stations: 5, Adds: 0 

MATTHEW WEST More (Sparrow/Universal South) 

Total Plays: 195, Total Stations: 8, Adds: 1 

PLUS ONE Be Love (Inpop) 

Total Plays: 194, Total Stations: 11, Adds: 2 

PILLAR Further From Myself (Flicker) 

Total Plays: 194, Total Stations: 9, Adds: 0 

TODD AGNEW Grace Like Rain (Ardent) 

Total Plays: 193, Total Stations: 9, Adds: 3 

DOWNHERE Breaking Me Down (Squint/Curb/Warner Bros.) 

Total Plays: 188, Total Stations: 9, Adds: 0 

ROCK TOP 30 
LAST - 
WEEK vd 

1 0 
3 0 
2 3 

4 0 
10 0 
5 6 

7 7 

12 0 
11 0 
6 10 

14 

15 ® 
(Debut> ® 
13 

ilit) iDebut> 

8 16 

9 17 

21 

16 0 
20 e 
25 ® 
29 ® 
28 ® 
24 e 
30 e 
27 e 
18 27 

(Debut) e 
¡Debut> e 
¡Debut> e 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

+ I - 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

SKILLET Savior (Ardent) 519 +23 8 3810 

JONAH33 Faith Like That (Ardent) 461 +29 10 3612 

SUPERCHICK Me Against The World (Inpop) 431 31 11 3310 

THOUSAND FOOT KRUTCH Phenomenon (Tooth & Nail) 420 +20 10 3411 

P.O.D. Will You (Atlantic) 356 +66 7 3410 

BIG DISMAL Reality (Wind-up) 344 -54 14 3010 

ANBERLIN Cadence (Tooth & Nail) 321 -4 9 2410 

PLUMB Unnoticed (Curb) 293 +21 6 2910 

BLEACH Get Up (Tooth & Nail) 289 +12 5 3210 

DAKONA Richest Man (Maverick/Warner Bros.) 283 63 12 2510 

SPOKEN Promise (Tooth &Nail) 282 +34 9 1810 

SWITCHFOOT Ammunition (Red Ink/Columbia) 281 +35 13 2910 

TAIT Numb (Forefront) 276 +133 1 31110 

SLICK SHOES Now's The Time (SideOneDummy) 269 -2 9 2610 

PILLAR Further From Myself (Flicker) 262 +109 1 2316 

FM STATIC Crazy Mary (Tooth & Nail) 261 54 16 2110 

JEREMY CAMP Take My Life (BEC) 252 -46 16 2310 

DOWNHERE Breaking... (Squint/Curb/Warner Bros.) 239 +36 3 2211 

ROCK 'N' ROLL WORSHIP... A Beautiful Glow (INOI 239 +5 13 2910 

GS MEGAPHONE Venom (Spindust) 238 +25 4 1910 

STEREO MOTION Rise (Flicker) 207 +26 16 1910 

MODERN DAY JOHN Emanate (Independent) 204 +34 2 1412 

EVERYDAY SUNDAY Lose It Again (Flicker) 196 +24 15 1510 

HANGNAIL I Aspire (Tooth &Nad) 183 +1 11 1811 

RADIAL ANGEL Your Name (Squint/Curb/Warner Bros.) 182 +17 12 1110 

NUMBER ONE GUN On And On (Salvage/Floodgate) 180 +2 7 1410 

NATE SALLIE All About You (Curb) 173 45 21 1110 

SANCTUS REAL Beautiful Day (Sparrow) 167 +126 1 1818 

KIDS IN THE WAY Hallelujah (flicker/ 162 +58 1 1512 

SEVEN PLACES Landslide (BEC) 158 +70 1 1613 

42 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 11/9 - Saturday 11/15. 
© 2003 Radio & Records. 

New&Active 
STRANGE CELEBRITY Rise (Squint/Curb/Warner Bros.) 

Total Plays: 149, Total Stations: 16, Adds: 1 

KUTLESS Treason (BEC) 

Total Plays: 131, Total Stations: 14, Adds: 8 

EAST WEST Seven (Floodgate) 

Total Plays: 130, Total Stations: 15, Adds: 2 

BARLOWGIRL Harder Than The First Time (Fervent) 

Total Plays: 126, Total Stations: 15, Adds: 5 

TINMAN JONES Say Goodbye (Cross Driven) 

Total Plays: 113, Total Stations: 11, Adds: 2 

INSYDERZ Call To Arms (Floodgate) 

Total Plays: 91, Total Stations: 14, Adds: 4 

APOLOGETIX Look Yourself (Parodudes) 

Total Plays: 91, Total Stations: 9, Adds: 1 

EMISSARY You Take My Breath Away (Independent) 

Total Plays: 83, Total Stations: 5, Adds: 0 

HOLLAND Shine Like Stars (Tooth & Nail) 

Total Plays: 82, Total Stations: 4, Adds: 1 

TODD AGNEW Grace Like Rain (Ardent) 

Total Plays: 81, Total Stations: 5, Adds: 1 

SO MUCH FOR SUBSTITUTES 

DOWNHERE from the album So Much For Substitutes 

IMPACTING CHR 

ANO 

ROCK #18 

www.downhere.cog/ .wordlabelgrou t..com 

22003 Word Entertainment LLrA Warner/Curb Company. 

www.americanradiohistory.com
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4 © 
6 0 
3 Q 
5 5 

2 6 

8 p 
11 0 
9 Q 
14 

15 

7 12 

16 ® 
17 

18 ® 
12 16 

13 17 

(Debut 

¡Debut> 

10 20 

ARTIST TITLE LABELS) 
TOTAL +I- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

WATERMARK ... There Is... (Creative Trust Workshop) 413 +25 

+49 

+61 

+18 

-12 

-50 

+22 

+42 

FFH Ready To Fly (Essential) 373 

DARLENE ZSCHECH Pray (MIO) 369 

4HIM Fill The Earth (Ward/Curb/Warner Bros.) 364 

CAEDMON'S CALL Hands Of The Potter (Essential) 298 

SCOTT KRIPPAYNE You Are Still God (Spring Hill) 297 

M. SCHULTZ You Are... (Word/Curb/Warner Bros.) 260 

GEORGE ROWE Everlasting (Rocketown) 253 

VARIOUS ARTISTS The Gathering (Essential) 245 +16 

S. CURTIS CHAPMAN Moment... (Sparrow) 226 +39 

RIVER Glorious (Ingrace) 198 +18 

JACI VELASQUEZ Jesus is (Word/Curb/Warner Bros.) 195 -47 

SHANNON WEXELBERG In The Waiting (Doxology) 185 +12 

MARTINS What Mercy Means (Spring Hill) 183 +27 

CASTING... If We Are The Body (Beach Street/Reunion) 175 +20 

JAMIE SLOCUM I Cannot Turn Away (Curb) 159 -52 

RUSS LEE Satisfied In You (Discovery House) 154 -42 

POINT... The Love Of Christ (Word/Curb/Warner Bros.) 138 +38 

CHRIS RICE Untitled Hymn... (Rocketown) 132 +55 

TWILA PARIS God Of All (Sparrow) 131 -91 

11 2111 

9 2011 

8 2010 

10 2010 

12 1610 

12 1810 

5 1811 

4 1810 

7 1511 

3 2013 

6 1510 

15 1110 

9 1310 

4 1310 

3 1311 

17 1010 

13 1110 

1 1312 

1 1415 

18 1010 

21 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 11/9 - Saturday 11/15. 

© 2003 Radio & Records. 

Rhythmic Specialty Programming 
RANK ARTIST TITLE LABEL(S) 

1 KJ-52 Dear Slim Pt. 2 (BEC/Uprok) 

2 T-BONE Still Preachin' (Flicker) 

3 APT. CORE No Such Thing As Time (Rocketown) 

4 MARS ILL Breathe Slow (Gotee) 

5 JURNY BIG After All (Uprok) 

6 DJ MAJ The Ringleader (Gotee) 

7 PROPAGANDA Move With Me (Uprok) 

8 PEACE 586 God Said lt (Uprok) 

9 JOHN REUBEN Move (Gotee) 

10 PLAYDOUGH Lonely Superstar (Uprok) 

91 

CHR Most Added 
www.rrindicator. corn 
ARTIST TITLE LABEL(S) ADDS 

SKILLET Savior (Ardent) 4 

SARAH KELLY Take Me Away (Gotee) 4 

TODD AGNEW Grace Like Rain (Ardent) 3 

JEREMY CAMP Right Here (BEC) 2 

PLUS ONE Be Love (In)* 2 

SANCTUS REAL Beautiful Day (Sparrow) 2 

OUT OF EDEN Love, Peace & Happiness (Gotee) 2 

Rock Most Added 
www-rrindicator corn 
ARTIST TITLE LABEL'S) ADDS 

TAIT Numb (Forefront) 10 

SANCTUS REAL Beautiful Day (Sparrow) 8 

KUTLESS Treason (BEC) 8 

PILLAR Further From Myself (Flicker) 6 

BARLOWGIRL Harder Than The First Time (Fervent) 5 

FALLING UP Broken Heart (BEC) 5 

INSYDERZ Call To Arms (floodgate) 4 

DISCIPLE One More Time (Slain) 4 

SEVEN PLACES Landslide (BEC') 3 

Inspo Most Added 
www-rrindicator corn 
ARTIST TITLE LABEL'S: ADDS 

CHRIS RICE Untitled Hymn (Come To Jesus) (Rocketown) 5 

NICHOLE NORDEMAN Even Then (Sparrow) 4 

STEVEN CURTIS CHAPMAN Moment Made For Worshipping (Sparrow) 3 

POINT OF GRACE The Love Of Christ (Ward/Curb/Warner Bros.) 2 

BIG DADDY WEAVE Completely Free (Fervent) 2 

CECE WINANS Thirst For You (PureSpringslINO) 2 

AL DENSON WI LISA BEVILL The Arms That Won't Let GolGreat Is Thy Faithfulness (Spring Hill) 2 

BILLY RAY CYRUS Tip Of My Heart (Ward/Curb/Warner Bros.) 2 

WAYNE WATSON Somebody Sing (Spring Hill) 2 

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate! 

REtR's INDUSTRY VIP PACKAGE REtR: The Industry's Newspaper 

REtR Today: The Industry's Leading Daily Fax 

RítR's Today's News 
E-mail updates of breaking stories 

The REtR Directory 
The most comprehensive resource guide available 

U. S. Only 

SAVE OVER 25%! 
REtR'S INDUSTRY VIP PACKAGE IS S44501) 

(Regular rate $595.00) 

e-mail R&R at: 

moreinfo@radioandrecords. 
Call R&R at: 

6, 
310.788.1625 

FAX Credit Card Payments To: 

corn 310.203.8727 
Subscribe online: 

www.radioandrecords.com 

www.americanradiohistory.com
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jmadrigar@radioandrecords. com 

SLAT/N FORMATS R&R November 21, 2003 

Can Spanish -Language News/ 
Talk Succeed In The U.S.? 
Radio Formula and Radiovisa say yes, and explain why 

t is a fact that Spanish -language News/Talk radio has 
not been able to make a dent with the Hispanic 
listenership in the United States. Clear proof of that is 
the downfall of Talk network Radio Unica. The com- 
pany had been struggling for a while and recently filed 
for bankruptcy. It is difficult to find a News/Talk sta- 
tion that has come close to a music -formatted station 
in the ratings. 

One exception is WAQI/Miami, 
which has been known to beat music 
stations in the ratings, but only when 
Cuban political issues or national U.S. 

events have come into play. General- 
ly, though, music stations not only 
serve as entertainment for the Latin 
community in the United States, they 
keep people informed during events 
of national importance, like Sept. 11, 

2001; the war with Iraq; or the recall 

election in California. 
Spanish -language News/Talk can't 

be written off altogether however. 
Though Radio Unica is gone, several 
other companies are betting on the for- 

mat and its potential for success in the 
United States. Radio Formula is one 
of those companies. The Mexican 
broadcast company Radio Formula 
Network recently opened offices in 
the Los Angeles metro area and is sell- 

ing its programming, which includes 
shows hosted by some of Mexico's 
best known personalities and journal- 
ists - among them Mexico's No. 1 

journalist, Joaquin López Dóriga. 
Another is Radiovisa, an L.A.-based 

company that produces its own news, 
talk and entertainment programming, 
which it's also selling to other stations. 
Radiovisa has just purchased KPLS- 

AM/Los Angeles to carry the compa- 
ny's programming 24/7. 

But the question remains: Can 
Spanish -language News/Talk make it 
in the U.S.? Radio Formula Network 
President/CEO Elias Chavando and 

Radiovisa COO Ray De La Garza cer- 

tainly believe so. This week they give 
us a rundown of their companies and 
explain what it will take for this for- 

mat to succeed. 

Elias Chavando 
President/CEO, Radio 

Formula Network 
Radio Fórmula is a Mexican broad- 

cast company that was created for the 

public. Company management has al- 

ways been very receptive to the pub- 
lic's wants and needs. The company's 
owners took a look at what people 
were demanding, which was informa- 
tion, knowledge and talk program- 
ming, and they went so far as to 
switch their FMs in Mexico to News/ 
Talk, with great results. 

In the U.S., Radio Formula has 
spent a lot of money on research to see 
what people want. When the results 
came back, they told us that there is a 

niche in the market for this format 
because people want information. 

People ask me, "Why News/Talk 
and not music radio, if music always 
wins?" Not true. Throughout the 
United States, the highest -rated shows 
are news and talk - look at El Cucuy 
or Piolin on KSCA/ Los Angeles. Once 
those shows end for the day, the sta- 
tion's ratings drop. However, our pro- 
gramming is somewhat different from 
those shows, and we are going after a 

different sort of audience. 
I always say that people can listen 

"Spanish -language Talk radio can definitely 

succeed in the United States because there is 

no one doing Talk radio for the Mexican 

population. And that's what we're doing: Talk 

radio for Mexicans." 

Ray De La Garza 

to El Cucuy if they like his show, but 
if they want relevant news on what's 
happening in Mexico, they now have 
a place to get it: Radio Formula. And 
we are going after the ratings that the 
music stations now hold. 

Radio Formula's advantage is that 
we don't have to create or invent pro- 
gramming; it is already there, and it 

has been proven to be successful. It is 

a fact that Mexicans like our shows. 
If we look at the programming 

we're getting from radio and TV sta- 
tions in the U.S., they lack in-depth 
news from Mexico. People have to 
wait until 11:30pm to watch Joaquín 
López Dóriga on Galavision to get 
news from Mexico. Through Radio 
Formula, they can listen to him dur- 
ing the day. Radio Formula offers 75 

shows, and stations can choose which 
to program. 

Information Exchange 
Our target audience is Mexicans and 

Central Americans living in the U.S. 

Our programming, which is based in 

Mexico, will now include more U.S. 

news that maybe relevant to them. As 
an example, during the recall elections, 

two of our shows, López Dóriga's and 
José Cárdenas', sent correspondents to 

Los Angeles to cover it. 

This type of information exchange 
is not only important to the Mexican 
people living here, but also to Mexi- 

cans in Mexico, because there are very 
few people in Mexico who don't have 
a relative living in the U.S. 

With this kind of programming, we 
are beginning to blur the border that 
separates the two countries. And to 

accomplish that, we are requiring our 
affiliates to have a correspondent who 
will contribute to our shows. For ex- 

ample, we have three stations in a 

particular city in California that are 
competing for our programming, and 
we will decide which station we go 
with based on which one hires and 
keeps a correspondent. 

The correspondents who contribute 
to our programming will not only be 
listened to in their own cities, but all 
over Mexico. We realized that, for 30 

years, Radio Formula has been serv- 
ing Mexico. The next step is the North 
American continent. To be able to 
reach that goal, we are looking for 
partnerships with radio stations with 
which we can exchange information. 

Covering Central America 
Now, why or how are we targeting 

Central Americans? We have found 

"Radio Formula's advantage is that we don't 

have to create or invent programming. It is 

already there, and it has been proven to be 

successful. It is a fact that Mexicans like our 

shows." 

Elias Chavando 

that the radio and TV programming 
that Central Americans - and all of 
Latin America, for that matter - grew 
up with came from Mexico. I believe 
the exception is Colombia, which 
didn't allow programming from Tele- 

visa, which is Mexico's biggest TV 

network. 
A Guatemalan newspaper recently 

did a survey in that country and 
found that people in the street knew 
who was the Mexican president more 
often than they knew the name of their 
own president. It's sad to say, but that 
happens because they get all their pro- 
gramming from Mexico. 

We feel they will like our program- 
ming because we're giving them a bit 
of what they grew up with. Further- 
more, although we don't have affiliate 
stations in Central America, we do 
have correspondents who will bring us 
news from those countries and satisfy 
the information needs of Central Amer- 
icans living in the U.S. 

How can Radio Formu- 
la succeed where Radio 
Unica failed? What we can 
learn from Radio Unica's 
fate is that the network's 
management made the 
same mistake three times: 
Their philosophy was anti - 
Mexican, and it didn't 
work all three times. An- 
other mistake was that 
they designed their programming 
based on what management liked, not 
what the public liked. 

Ray De La Garza 
COO, Radiovisa 

Spanish -language Talk radio can 
definitely succeed in the United States 

becai ise there is no one doing Talk ra- 
dio for the Mexican population. And 
that's what we're doing: Talk radio for 

Mexicans. We are going after markets 
wherever there is a Mexican popula- 
tion. We're not discounting the rest of 
the Hispanics, we're just targeting the 
biggest part of the pie. 

All of our top shows are relevant 
and entertaining, but what it really 
comes down to is compelling Talk ra- 

dio and Talk radio that anyone can lis- 

ten to at any given time. If it's a morn- 
ing show, we want families to feel 
very comfortable about turning on 
that show and not having to worry 
about hearing any kind of unwanted 
humor with children in the car. It's a 

format for everybody and speaks di- 
rectly to Mexicans. 

There are other networks out there, 
and some come directly from Mexico, 

but you can't be relatable to the audi- 
ence if you live in another country. You 

have to be topic -specific. If you're tak- 

Ray De La Garza 

ing a feed from another country, you're 
doing a disservice to your listeners. If 

a listener lives in the United States, how 
can somebody on the other side of the 
border know exactly what they're go- 
ing through? They can't. 

Our whole focus is the Mexican 
audience. We've spent a lot of time 
and effort researching our 24/7 line- 
up. It's taken the better part of seven 
months to create it. During that re- 
search we went to major markets 
where Mexicans are the main popu- 
lation and discussed with them show 
topics we should be talking about, the 
style of delivery and the sound of the 
station. It is not easy to do Talk radio. 
It takes certain skills and formulas. 

The Biggest Piece 
Of The Pie 

Right now we have a 24/7 lineup 
that is ready to go, and we're basing ev- 

erything off our morning show, Gerar- 

do Por La Maïiana, which 
has had tremendous suc- 
cess on WKDL-AM/Wash- 
ington. The show has out- 
performed the company's 
FM station in the time slot. 
We're growing from that. 
We've also just added Gigi 
Graciette to our program- 
ming. She used to host the 
show El Y Ella on Telemun- 
do and did radio in Mexi- 

co City for over five years. 
Although most of our topics will be 

directed toward the Mexican audience, 
they are delivered in a style that every- 
one can listen to, and the stations will 
become everybody's radio station. 

The reason we believe we can suc- 
ceed where Radio Unica didn't is be- 
cause if you look at their topics, 
they're about what's going on with 
the Caribbean islands. Again, that's 
not where most of the population is. 

Radio Unica has a nice station in Los 

Angeles, but if the audience is going 
to spend time listening, Mexicans are 
going to find that the topics are not re- 

latable to them. 
That's why we're concentrating on 

the biggest piece of the pie and why 
our topics will be of interest to the 
Mexican population. This is what we 
will do differently. 

TALK BACK TO R&R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 310-788-1670 
or e-mail: 

jmadrigal@radioandrecords.com 

www.americanradiohistory.com
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See Them Live 
November 

David Bisbal, Jackie Gleason Theater, Miami 

Jaguares, House of Blues, Chicago 

David Bisbal, Auditorio Fundadora, Monterrey, Mexico 

Gilberto S. Rosa, Carnegie Hall, New York 

Víctor Manuelle, Club Remys, New York 

Hombres G, The Groove, Los Angeles 

Temerarios, Cashman Field, Las Vegas 

David Bisbal, Teatro Galerías, Guadalajara, Mexico 

Víctor Manuelle, Club Levels, Queens, NY 

Temerarios, Convention Center, Anaheim, CA 

Jaguares, The Flint Center, Cupertino, CA 

David Bisbal, Metropolitan, Mexico City, Mexico 

Temerarios, Convention Center, Palm Springs, CA 

Victor Manuelle, Noches, New York 

Pimpinela, Jackie Gleason Theater, Miami 

Hombres G, Copacabana, New York 

Banda El Recodo & Vicente Fernández, San Jose, CA 

Melina León, Centro de Bellas Artes, Puerto Rico 

Obbie Bermúdez, Centro de Bellas Artes, Puerto Rico 

Temerarios, Convention Center, Visalia, CA 

Jaguares & Sonora Santanera, Long Beach Arena, 

Long Beach, CA 

Hombres G, Roxy, Boston 

Banda El Recodo & Vicente Fernández, Las Vegas 

Obie Bermúdez, KQ Festival, Puerto Rico 

Jaguares & Sonora Santanera, Marquee Theatre, Tempe, AZ 

Jaguares 

Temerarios 

Gilberto S. Rosa 

Radio Y Música News 
Danny García 
PD, KLEY Fs KSAH/San Antonio 

Our San Antonio stations, KLEY (La Ley) and KSAH-AM (Norteño), had a great summer book. 

Among the highlights is the fact that our AM station outperformed our 

biggest competitor, KROM-FM (Estéreo Latino), in afternoon drive in the 

25-54 demo, which happens is be our target for KSAH. Arbitron indicates 

we pulled a 2.8 to Estéreo Latino's 2.7, Cue largely to the efforts of our 

legendary drivetime DJ Feder ca Rodriguez Alarcón (no relation to Raulito 

Alarcón Jr.), who hosts the 5pm Comdos Y'Trajedias show. ¡Así que sí se 

puede! 

Very few, if any, music -formatted AM stations outperform their FM 

counterparts anywhere in the country, so we're pretty hyped about it. And 

as far as La Ley's ratings, they were 3.2 far the same demo and time slot. Danny García 

TATIANA ON THE SET TatAna recent:y filmed a fun video for 'Los Marcianos Llegaron Ya," the 

first single from her latest album, El Regalo due out late November The artist, who sings children's 

songs, recently signed a recording contract with Disa. She's seen here during filming. 

Radiovisa 

¡ESCUCHA! 
Relevant, entertaining, compelling... 

Talk Radio for the Hispanic Community 

Affiliation contact: 
Ana Salcido 

(212) 899-3227 

Monday - Friday 2-5PM PST 

Agree or not. 

you've just 
got to listen... 

www.americanradiohistory.com
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CONTEMPORARY TOP 25 
THIS 

WEEK ARTIST TITLE LABEL(S) 

1 CHAYANNE Un Siglo Sin Ti (Sony Discos) 

2 JUANES La Paga (Universal) 

3 MANA Te Llevaré Al Cielo (WarnerM.L.) 

4 SIN BANDERA Mientes Tan Bien (Sony Discos) 

5 LUIS MIGUEL Te Necesito (WarnerM.L.) 

6 GLORIA ESTEFAN Hoy (SonyDiscos) 

7 DAVID BISBAL Quiero Perderme En Tu Cuerpo (Universal) 

8 ALEJANDRO SANZ No Es Lo Mismo (WarnerM.L.) 

9 LUIS FONSI Quién Te Dijo Eso (Universal) 

10 RICKY MARTIN Asignatura Pendiente (Sony Discos) 

11 LA OREJA DE VAN GOGH Rosas (SonyDiscos) 

12 OBIE BERMUDEZ Antes (EMLLatin) 

13 PEPE AGUILAR Yo La Amo (Univision) 

14 JUAN GABRIEL Inocente De Ti (BMG) 

15 EDNITA NAZARIO Si No Me Amas (SonyDiscos) 

16 CRISTIAN No Hace Falta (BMG) 

17 TISUBY & GEORGINA Por Qué No (Líderes) 

18 MANA Mariposa Traicionera (WarnerM.L.) 

19 GILBERTO S. ROSA Un Amor Para La Historia (Sony Discos) 

20 ALEXANDRE PIRES En El Silencio Negro De La Noche (BMG) 

21 ALEX UBAGO Sin Miedo A Nada (WarnerM.L.) 

22 JUANES & NELLY FURTADO Fotografía (Universal) 

23 BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

24 MODELO Con Tal Que Me Quieras (Disal 

25 IMPACTO MC Golosa (Balboa) 

Data is complied from the airplay week of November 9-15, 
and based on a point system. 

© 2003 Radio & Records. 
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81 
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77 
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34 

34 

34 

34 

33 
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Going For Adds 
ALEJANDRO SANZ Regálame La Silla Donde Te Esperé (WarnerML.) 

EMMANUEL Guajira (Universal) 

JOSE FELICIANO No Digas Nada (Universal) 

LOS DUEÑOS DEL SOL Pobre Rogón (Balboa) 

LOS MENDIVIL Suspenso Infernal (Balboa) 

LUIS MIGUEL Un Te Amo (WarnerM.L.) 

RICARDO MONTANER La República De La Alegría (WarnerM.L.) 

SERGIO DALMA Ya Lo Verás (Universal) 

SORAYA Sin Explicación (EM/Latin) 

THALIA Cerca De Ti (EM/Latin) 

YAHIR Aguántatelas Corazón (WarnerML.) 

TROPICAL TOP 25 
WEEK ARTIST TITLE LABEL(S) 

TOTAL 
POINTS 

1 JUANES La Paga (Universal) 135 

2 GLORIA ESTEFAN Hoy (Sony Discos) 127 

3 LUIS MIGUEL Te Necesito (Warner MI) 125 

4 ANDY ANDY Voy A Tener Que Olvidarte (Sony Discos) 116 

5 JERRY RIVERA Mi Libertad (BMG) 111 

6 PAPI SANCHEZ Enamórame (Sony Discos) 104 

7 KEVIN CEBALLO Tú Volverás (Universal) 95 

8 ELVIS MARTINEZ Así Te Amo (Premium) 93 

9 INDIA Soy Mujer (SonyDiscos) 81 

10 TOROS BAND Loca Conmigo (Universal) 75 

11 061E BERMUDEZ Antes (EMI Latin) 74 

12 GILBERTO S. ROSA Un Amor Para La Historia (Sony Discos) 72 

13 MARIO FELICIANO A Tu Manera No (NH) 69 

14 JALSEN SANTANA Dónde (Baby Head) 67 

15 LOS LONELY BOYS La Contestación (OR Music [LC) 65 

16 HUEY DUNBAR A Dónde Iré (Sony Discos) 63 

17 CELIA CRUZ Ríe Y Llora (Sony Discos) 60 

18 JENNIFER PEÑA A Fuego Lento (Univision) 56 

19 LUIS FONSI Quién Te Dijo Eso (Universal) 56 

20 MANA Te Llevaré Al Cielo (WarnerM.L.) 55 

21 MIA Convéncete (Univision) 51 

22 DAVID BISBAL Quiero Perderme En Tu Cuerpo (Universal) 49 

23 SIN BANDERA Mientes Tan Bien (Sony Discos) 47 

24 ISMAEL MIRANDA Amanecí En Tus Brazos (Universal) 46 

25 CHAYANNE Un Siglo Sin Ti (Sony Discos) 45 

Data is complied from the airplay week of November 9-15, 
and based on a point system. 

© 2003 Radio & Records. 

Going For Adds 
AZUL AZUL Apretaito (Universal) 

CALIFORNIA SHOW Que No Se Acabe El Amor (Balboa) 

GRUPO MANIA Sube Sube (Universal) 

JUNIOR KLAN Mentirosa (Balboa) 

LOS RUIZ Era Como Yo (Univision) 

LOS TRI -0 Cómo Fui A Enamorarme De Ti (Sony Discos) 

MAZA Se Me Acabó El Amor (Sony Discos) 

MANNY MANUEL Bajo Un Palmar (Universal) 

SALSA FEVER Razones (MP) 

TONO ROSARIO fITEGO CALDERON Amigo Mío (Warner ML.) 
VICO -C fITONY TOUCH & D'MINGO Para Mi Barrio (EM/Latin) 

THE NEW 
CO NT RO LMACHETE 

Make the first single "Bien Bien" 
your next radio request 

"..ONTROLIVIACHETF 

IN STORES NOW!!! 
UNIVERSAL 

www.universalmusíca.com www.rockNespanoLcom www controtmachste.tv 

www.americanradiohistory.com
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REGIONAL MEXICAN TOP 25 
WEEK ARTIST TITLE LABELS! 

TOTAL 
POINTS 

1 MONTEZ DE DURANGO Lágrimas De Cristal (Disa) 415 

2 CONJUNTO PRIMAVERA Ave Cautiva (Fonovisa) 392 

3 TIGRES DEL NORTE Cáusame La Muerte (Fonovisa) 286 

4 MARCO A. SOLIS Más Que Tu Amigo (Fonovisa) 268 

5 BANDA EL RECODO Que Te Ruegue Quien Te Quiera (Fonovisal 258 

6 HURACANES DEL NORTE Nomás Por Tu Culpa (Univision) 255 

7 INTOCABLE Eso Duele (EM/Latin) 251 

8 BRONCO "EL GIGANTE DE AMERICA" Estoy A Punto (Fonovisa) 230 

9 JOAN SEBASTIAN Sentimental (Ba/boa) 210 

10 NINEL CONDE Callados (Universa/) 175 

11 CUISILLOS Corazón (Balboa) 140 

12 PAQUITA LA DEL BARRIO Hombres Malvados (Balboa) 117 

13 MONTEZ DE DURANGO Hoy Empieza Mi Tristeza (Bisa) 104 

14 LA ONDA wICONTROL Mi Cucu (EMlLatinl 99 

15 ANA BARBARA Bandido (Fonovisal 97 

16 PALOMO Te Metiste En Mi Cama (Disal 93 

17 ADOLFO URIAS Amor Bésame (Fonovisa) 85 

18 CONTROL Me Quiero Casar (EMLLatin) 79 

19 JORGE LUIS CABRERA En Realidad (Disa) 72 

20 HERMANOS HIGUERA Soy Troquero (SonyDiscos) 71 

21 KUMBIA KINGS fIOZOMATLI Mi Gente (EMI Latin) 68 

22 TUCANES DE TIJUANA El Aguila Blanca (Universa/) 65 

23 TEMERARIOS Te Regalo Mi Tristeza (Fonovisa) 62 

24 RIELEROS DEL NORTE Aquí En Cortito (Fonovisa) 61 

25 RAMON AYALA Títere En Tus Manos (Freddie) 61 

Data is complied from the airplay week of November 9-15, 
and based on a point system. 

© 2003 Radio & Records. 

Going For Adds 
ADAN CUEN Vuelve Por Favor (Balboa) 

ALAllAN Ella Es (Freddie) 

CELSO PIÑA Oye Cantinero (WarnerM.L.1 

CELSO PIÑA wIBACILOS Bésala Ya (WarnerM.L.) 

COCODRILOS Mi Destino (EMLLatin) 

DON ABUSIVO Si No Te Hubieras Ido (Universal) 

JENNIFER PEÑA A Fuego Lento (Univision) 

LIMITE Entrégame Tu Amor (Universal) 

LOS ORIGINALES DE SAN JUAN El Aguacatero Michoacano (EMLLatin) 

LUPILLO RIVERA Dame Por Muerto (Univision) 

MATADOR El Arbolito (Universal) 

NICO FLORES No Voy A Insistir (BMG) 

PEPE AGUILAR A Pierna Suelta (Univision) 

TEJANO TOP 25 
WEEK ARTIST TITLE LABEL(S) 

1 KUMBIA KINGS fIOZOMATLI Mi Gente (EMLLatin) 

2 SOLIDO Contando Los Segundos (Freddie) 

3 JAIME Y LOS CHAMACOS fIBOBBY PULIDO Conjunto No Morirá (Freddie) 

4 INTOCABLE Eso Duele (EMILatnn) 

5 DUELO Desde Hoy (Univision) 

6 FRIJOLES ROMANTICOS & BOBBY PULIDO Dónde Está Mi Raza (Universal) 

7 ELIDA REYNA Te Voy A Olvidar (Tejas) 

8 LA ONDA wICONTROL Mi Cucu (EMlLatin) 

9 MARCOS OROZCO Como Dos Adolescentes (Catalina) 

10 BIG CIRCO Una Vez Más (EMlLatinl 

11 JIMMY GONZALEZ & GRUPO MAll Te Llevo En Mi Alma (Freddie) 

12 CONTROL Me Quiero Casar (EMLLatin) 

13 INTOCABLE Soy Un Novato (EMLLatin) 

14 COSTUMBRE Cuánto Te Amo (WarnerM.L.) 

15 JENNIFER PEÑA A Fuego Lento (Univision) 

16 BIG CIRCO La Endiablada (EM/Latin) 

17 IMAN Amor De Dos Caras (Univsion) 

18 RAMON AYALA Títere En Tus Manos (Freddie) 

19 BRONCO "EL GIGANTE DE AMERICA" Estoy A Punto (Fonovisal 

20 DUELO Un Minuto Más (Univision) 

21 JIMMY GONZALEZ & GRUPO MAll Junto A Ti (Freddie) 

22 JAY PEREZ No Me Dejes (SonyDiscos) 

23 TROPA F Me Dieron Ganas De Llorar (Freddie) 

24 LA CONQUISTA La Chica Conquista (D -Zone) 

25 HURACANES DEL NORTE Nomás Por Tu Culpa (Univision) 

Data is complied from the airplay week of November 9-15, 
and based on a point system. 

© 2003 Radio & Records. 

TOTAL 
POINTS 

211 
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Going For Adds 

ATM Nadie (Univision) 

Rock/Alternative 
TW ARTIST Title Label(s) 

1 CONTROL MACHETE Bien, Bien (Universal) 

2 MANA Te Llevaré Al Cielo (WarnerM.L.) 

3 LA LEY Más Allá (WarnerM.L.) 

4 LOS TETAS Tómala (Universal) 

5 PLASTILINA MOSH Peligroso Pop (EM/Latin) 

6 CAFE TACUBA EO (MCA) 

7 PANTEON ROCOCO Tu Recuerdo Y Yo (BMG) 

8 NATALIA LAFOURCADE Mírame Mírate (Sony Discos) 

9 JULIETA VENEGAS Andar Conmigo (BMG) 

10 CIRCO La Sospecha (Universal) 

11 CABAS La Caderona (EMLLatin) 

12 PASTILLA Comezón (Antídoto) 

13 FASE Tania (Universal) 

14 MOLOTOV Hit Me (Universal) 

15 MALA RODRIGUEZ La Niña (Universal) 

Record Pool 
TW ARTIST Title Label(s) 

1 MOSA PROJECT Dámelo (Latinflava) 

2 ORQUESTA GUAYACAN Vas A Llorar (MP) 

3 CELIA CRUZ Ríe Y Llora (Sony Discos) 

4 SEXAPPEL Meneando La Cola (J&N) 

5 SONORA CARRUSELES La Comay (Fuentes) 

6 JUANES La Paga (Universal) 

7 ELVIS MARTINEZ Así Te Amo (Premium) 

8 JOSE ERNESTO Cositas Bonitas (MP) 

9 AVENTURA Hermanita (Premium) 

10 CABAS La Caderona (EMLLatin) 

11 GLORIA ESTEFAN Hoy (Sony Discos) 

12 DON DINERO Ahí Parí (Universal) 

13 ARJELIS Y SU GRUPO NV Olvídame Y Pega La Vuelta (MásMusic) 

14 ANDY ANDY Voy A Tener Que Olvidarte (Sony Discos) 

15 PEDRO JESUS Qué Se Te Olvidó (MP) 

Songs ranked by total number of points. 18 Rock/Alternative reporters. Songs ranked by total number of points. 23 Record Pool reporters. 

www.americanradiohistory.com
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NATIONAL 

http://onairjobtipsheet.com 

DRAKE JINGLE COLLECTOR, 

looking for: KAKC Tulsa & WHBQ 

Memphis (And Other RKO Stations). 

As Produced between 1966-72. 

EMIL8500@aol.com 

EAST 

RADIO PRODUCER 
Fox News Radio, the most powerful name 
in news, seeks an experienced Radio Talk 

Show Producer to assist with the creation 
of a new syndicated show in WASHING- 

TON, D.C. Individual should have at least 

five years producing experience in the talk 

format on either the local or national level. 

Candidate should be a strong leader and 
must live, eat and breathe news talk. 

Fox News offers competitive salary and 
benefit package. 

Please e-mail your resume and a brief letter 

of introduction with salary requirements to: 

resumes@foxnews.corn 
or fax to: 212-301-8588 

All resumes will be kept in strict confi- 
dence. Fox News is an EOE. 

SOUTH 

Brand new 100 kW FM seeking tal- 

ented staff. 80's -experience preferred. 

Beautiful gulf coast location. January 

start. Independently owned. EOE. 

T&R: Owner, 28001-B Highway 112, 

Robertsdale Alabama 36567. 

Immediate opening for experi- 
enced PD/Morning show host for E. 

Texas classic rock station. Must be 
knowledgeable with Digilink, Cool - 
edit. Low Pay, long hours...but hey, 

it's showbiz! Looking for bright, 
friendly, up -beat person. Send re- 

sume and air -check to Jim Hunt at 
Huntmedia@aol.com. Hunt Broad- 

casting is an Equal Opportunity Em- 

ployer. 

SOUTH 

A Rare Opportunity. Our 100,000 watt 

AC, Sunny 93.9 is searching for a Fam- 

ily Friendly Morning Show to wake-up 

Raleigh, North Carolina. We are looking 
for an experienced and established show 
with compelling content through natu- 

ral conversation. You both understand 
the importance of harmless controversy, 
the female point of view, balanced roles, 

and the preparation required to become 
locally topical. This ain't no easy gig, but 

the truly talented will have the opportu- 
nity to dominate the morning competi- 
tive matrix quickly in Market #44 and be 

rewarded handsomely. Perks include 
warm climate, an incredible facility, fam- 

ily friendly living and a fantastic bunch 

of radio geeks having fun creating the 

magic. Send your audition and portfolio 
to Sunny Morning Show, 3100 
Smoketree Court, Suite 700, Raleigh, NC 

27604. Please no phone calls or e-mail. 
Clear Channel Raleigh is EOE. 

GENERAL MANAGER and 
GENERAL SALES MANAGER 

92.1 The All New, "Today's Country and 

California's Gold" is building the best 

team in Sacramento Radio for our new 

station. If you are a market veteran with 

a proven track record of building great 

teams that consistently outperform their 

market share we want to talk to you. We 

are currently interviewing for both the 

General Manager and General Sales 

Manager positions. If you want to make 

Sacramento radio history, please send 

cover letter and detailed resume includ- 

ing earnings history in confidence to: 

confidential@firstbroadcasting.com or 

fax 214-855-5963. EOE 

POSITIONS SOUGHT 
Talk Show Host/Producer. Skilled experi- 
enced Interviewer w/law degree. F//T or P/ 

T. California station preferred. zlmedia@aol. 
corn. (11/21) 

Voice ove rs/Voicetra cks-DJ/Newscasts- 
(for all markets)-Call Jim Carr at CPI - 
212 -844-9045. (11/21) 

Ohio Valley, or weekends in the NY Sub- 
urbs. CHR/Hot AC/ALT. Brian Hunter 718-236- 
7505 or djbrianhunter@aol.com. (11/21) 

WEST 

PROMOTIONS DIRECTOR, 1320 K -FAN 
AND ESPN 1230 AM in Salt Lake City 

We are looking for the proverbial "Pro- 
motions Ninja"! If you are experienced 
and creative, exceptionally organized 
and driven only to put your stations' best 
face forward, we want you! "The home 
of the Utah Jazz" is a great place to work, 
with a competitive base salary, aggres- 
sive bonus structure and benefits of- 
fered. Send us your best stuff now! 

Send application and promotions port- 
folio, if available, to: 

Jeff Austin, Program Director K-FNZ/ESPN 

CITADEL BROADCASTING 
434 Bearcat Drive 
Salt Lake City, Utah 84115 
e-mail: j.austin@citcomm.com 

No phone calls please! 

Closing Date: 1 December 2003 

CITADEL BROADCASTING IS AN EQUAL 
OPPORTUNITY EMPLOYER 

GM Position In Market 28 

KWRP-FM (Wild 96)/Riverside-San Bernar- 
dino is looking for a qualified professional 
to lead our team as General Manager. 
Applicants should have experience as a GM 

or GSM in the CHR/Rhythmic format. If you 
have the entrepreneurial spirit and want to 
be in on the ground floor with a growing 
company, please send your resume to 
tom@stylesmedia.com or fax to (850) 230- 
6988. EOE 

MIDWEST 
SALES MANAGEMENT 

The legendary KMOX has a rare 
opportunity for a Sales Manager. You are 
a leader, trainer, strategist, creative 
problem solver that expects -to -win. 
Candidates must have a minimum of 2 

years sales management experience. 
Send resume evidencing your team 
building and revenue growing talent to 
KMOX Radio, One Memorial Drive, St. 

Louis, MO 63102 Attn: HR -SM -RR Infinity 
Broadcasting - EOE --An equal opportunity/ 
affirmative action employer. 

RENA Opportunities 
Free Advertising 

Radio & Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue, your ad must be 

received by Thursday noon (PST), eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 81/2" X 11" company/station letterhead and are 

accepted only by mail or fax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to: 

Ilinares@radioandrecords.com Address all 20 -word ads to 

R&R Free Opportunities, 10100 Santa Monica Blvd., Third 

Floor, Los Angeles, CA 90067. 

R&R Opportunities 
Advertising 
lx 2x 

$175/inch $150/inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo, custom 
border or larger heading are required, add 1/2 inch ($60 
for 1x, $50 for 2x). In addition, all ads appear on R&R's 
website. (www. radioandrecords.com). 

Blind Box: add $50 

The R&R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50/inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of $50/inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company/station letterhead and accompanied by ad- 

vance payment. Ads are accepted by fax: (310-203- 
8727) or mail. Visa, MC, AmEx or Discover card ac- 

cepted. Include card number, name as it appears on 

credit card. expiration date and phone number. Blind 

box responses are sent to advertisers every Friday by 

first-class mail. 

Deadline 
To appear in the following week's issue, your ad must 
be received by Thursday noon (PDT) eight days prior 
to issue date. Address all ads to:R&R Opportunities, 
10100 Santa Monica Blvd.. Third Floor, Los Angeles. 

CA 90067. 
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sales tax) in the United States, $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records 
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MARKETPLACE/ November 21, 2003 R&R 97 

FEATURES 

"TIMELINE" 
Interviews with Paul Walker, director 

Richard Donner, and author Michael Crichton. 

www.radiolinkshollywood.com 
Contact Lori Lerner at (310)457-5358 

(310)457-9869(Fax) radiolnks@aol.com (e-mail) 

VOICEOVER SERVICES 

You know the name. 
JIM --- 

Imaging great Radio Stations in all market sizes, all formats 

www.jeffdavis.com 
323-464-3500 

Email: jeffdavis©jeffdavis.com 

4d% 
95VOICE-C?VE,RS 

-ALL STUDIO TOM "SIMS VOICE TALEN -11 

-enp? EIJCTRC},NIC saipPIMîI -SAME DAY $ERVICFi! 806-765-5333 
or e-mail : jon@greatradiospots.eom 

JOE CIPIIANO 
PROMOS 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(310) 229-4548 

www.joecipriano.com 

www.radioandrecords.com 

VOICEOVER SERVICES 

www.iohndriscoll.com 
2881181 ISDN & MPS NI delivery 

VOICEOVER SERVICES 

SAM O'NEIL 
VOICE I M A ß 1 N ß 

TI It VOICE HEARD ABOVE THE REST'e 

DEMO: 
www.samoneil.corn 

As Heard In... 
Dallas, 

Minneapolis, 
Sacramento 

and across the Planet 

1-877-4-YOURVO 
(877-496-8786) 

Mike Carta 
VO IMAGING FOR ALL FORMATS 

865-691-8989 
www.supersweepers.com 

OMAN IMAI HIIC TEATS HYPE! 

CARTER DAVIS 
Look into the voice... that cuts throu J' 
www.CarterDavis.com 901.681.0650 

t'Ìiw tw&i'ì& Votas 
www.ThatVoiceGuy.com Download 
www.JonShults.com all 3DEMOS 
www.MattRawlings.com NOW! 

WHY BLEND IN? STICK OUT. 
IMAGE. ALL FORMATS. 

112.371.6267 

BOBDU1rSWORTHCOM 

Mark McKay Media 
MALE & FEMALE VOICES AVAILABLE 

ALL FORMATS & MARKET SIZES 

CLUSTER & GROUP RATES 

PHONE DEMO: 9 13-345-2381 
FAX 345-2351 
WEB DEMO: mckaymedia.net 

DRY TRAX or 

PRODUCED 

AFFORDABLE! 

PRODUCTION SERVICES 

BRAND BUILDER It's working for KLOS (LA) WRKS 
1[ , (KISS/NY)WBCN (Boston ).WSM AM/FM (Nashville) Microsoft Time tie ERS H RSy 'N RS Warner Perrier, and many, many more. Affordable rolls of plastic that repeat p L ° NAIL your message over and over again. For event planning help, call Susan V. 

.2';',7,,C7.,, 1-800-786-7411 rr@bannersonarall.cam 

PROGRAM SUPPLIERS 

CHRISTMAS MUSIC LIBRARY 
Music 
LIBRARY 1 ( X47oCOM 

IN BROADCAST I.F.N6TiiS :60, :30, :10, BUMPERS & STINGERS 

Instant 
Delivery 

Zephyr MP3 CD 

"A truly brilliant idea" 
"Groundbreaking" 

works" 
Any Station. Any Market. 

Any Budget. 
www.PromoVoiCe.com 
Where talent meets technology 

DAVE PACKER. tOI(EOVER.S 
Imaging that brings out your station's personality' 

Your sound on your budget. 

www.davepac.ker eom 609-290-3333 

"Give us your production problems." 
GANGSTAD PRODUCTIONS 

425-865-9365. 

MARKETPLACE 
ADVERT/SING 

ra./MDUSrAri iïaMSIAIIR 

Payable in advance. Order must be typewritten and accompanied by pay- 

ment. Visa/MC/AMEx/Discover accepted. One inch minimum, additional 

space up to six inches available in increments of one -inch. Rates for R&R 

marketplace (per inch): 
1 time $95.00 

Marketplace 
(310) 788-1622 
Fax: (310) 203-8727 
e-mail: Iiinares@radioandrecords.com 

6 insertions 90.00 
13 insertions 85.00 
26 insertions 75.00 
51 insertions 70.00 

www.americanradiohistory.com



10 

9 

13 

11 

15 

16 

12 

14 

17 

18 

19 

24 

21 

26 

27 

29 

23 

25 

22 

28 

20 

31 

98 IN THE BACK PAGES 
National Airplay Overview: November 21, 2003 

CHR/POP 
LW 

1 

2 

7 

6 

3 

5 

4 

TW 

1 

2 

8 
5 

7 

8 SO 

10 

12 

15 

16 

27 

29 

30 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

3 DOORS DOWN Here Without You (Republic/Universal) 

OUTKAST Hey Ya! (Arista) 

BABY BASH Suga Suga (Universal) 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 

TRAPT Headstrong (Warner Bros.) 

SANTANA fIALEX BAND Why Don't You & I (Arista) 

MAROON 5 Harder To Breathe (Octone/J) 

STACIE ORRICO (There's Gotta Be) More To Life (ForeFront/Virgin) 

NELLY fIP. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universal) 

BRITNEY SPEARS fIMADONNA Me Against The Music (Jive) 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 

NO DOUBT It's My Life (lnterscopel 

SIMPLE PLAN Perfect (Lava) 

CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RCA) 

BLACK EYED PEAS Where Is The Love? (A&M/lnterscopel 

MATCHBOX TWENTY Bright Lights (Atlantic) 

LIZ PHAIR Why Can't I? (Capitol) 

NICKELBACK Someday (Roadrunner/IDJMG) 

CHRISTINA AGUILERA The Voice Within (RCA) 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 

CLAY AIKEN Invisible (RCA) 

LUDACRIS fISHAWNNA Stand Up (Del Jam South/IDJMG) 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 

STAIND So Far Away (Flip/Elektra/EEG) 

BUBBA SPARXXX Deliverance (Beatclub//nterscope) 

FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 

FEFE DOBSON Take Me Away /lsland/IDJMG) 

HILARY DUFF So Yesterday (Buena Vista/Hollywood) 

BLACK EYED PEAS Shut Up (A&M/lnterscope) 

#1 MOST ADDED 
PINK God Is A DJ (Arista) 

#1 MOST INCREASED PLAYS 
OUTKAST Hey Ya! (Arista) 

TOP 5 NEW & ACTIVE 
YOUNG GUNZ Can't Stop, Won't Stop (DelJam/IDJMG) 

KILEY DEAN Who Will I Run To? (Beatclub/lnterscopel 

GOOD CHARLOTTE Hold On (Epic) 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) 

KELIS Milkshake (StarTrak/Artstal 

CHR/POP begins on Page 26. 

AC 
LW TW 

2 1 UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava/ 

1 2 SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 

4 Q TRAIN Calling All Angels (Columbia) 

3 4 MATCHBOX TWENTY Unwell (Atlantic) 

7 0 SIMPLY RED Sunrise (simplyred.com) 

5 6 MERCYME I Can Only Imagine (IND/Curb) 

10 Q PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 

6 8 COUNTING CROWS Big Yellow Taxi (Geffen/lnterscopel 

9 9 CELINE DION Have You Ever Been In Love (Epic) 

8 10 LUTHER VANDROSS Dance With My Father (J) 

11 11 DANIEL BEDINGFIELD If You're Not The One (lsland/IDJMG/ 

15 ® JOSH GROBAN You Raise Me Up (143/Reprise) 

12 13 JIM BRICKMAN Peace (Where The Heart Is) (AAL) 

13 CHRISTINA AGUILERA Beautiful (RCA) 

14 EAGLES Hole In The World (ERC) 

17 CLAY AIKEN Invisible (RCA) 

18 SHERYL CROW The First Cut Is The Deepest (A&M/lnterscopel 

16 18 CELINE DION Stand By Your Side (Epic) 

19 DIDO White Flag (Arista) 

22 I SARAH MCLACHLAN Fallen (Arista) 

20 MICHAEL BOLTON When I Fall In Love (Passion Group) 

21 TIM MCGRAW Tiny Dancer (Curb) 

23 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

24 ' ROD STEWART fICHER Bewitched, Bothered And Bewildered (J) 

25 25 HALL & OATES Getaway Car (U -Watch) 

26 26 SEAL Waiting For You (Warner Bros.) 

28 

$ 
SANTANA fIALEX BAND Why Don't You & I (Arista) 

29 BURKE RONEY Let It All Come Down (R World/Ryko) 

27 29 KENNY LOGGINS With This Ring (All The Best) 

CHRISTINA AGUILERA The Voice Within (RCA) 

#1 MOST ADDED 
ELTON JOHN The Heart Of Every Girl (Epic) 

#1 MOST INCREASED PLAYS 
JOSH GROBAN You Raise Me Up (143/Reprise) 

TOP 5 NEW & ACTIVE 
TARRALYN RAMSEY Up Against All Odds (Casablanca) 

JOHN MAYER Bigger Than My Body (Aware/Columbia) 

SUZY K. Gabriel (Vellum) 

BANGLES Something That You Said (Koch! 

ABENAA Song 4 U (Nkumrn) 

CHR/RHYTHMIC 
LW TW 

1 1 LUDACRIS fISHAWNNA Stand Up (Del Jam South/IDJMG) 

2 2 CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 

4 3 YOUNGBLOODZ fILIL' JON Damn! (Arista) 

3 4 BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

6 Q OUTKAST The Way You Move (Arista) 

5 6 LIL' JON & THE EASTSIDE BOYZ Get Low (TUT) 

7 7 BABY BASH Suga Suga (Universal) 

9 OUTKAST Hey Ya! (Arista) 

14 KELIS Milkshake (Star Trak/Arista) 

10 I M. LEE fIJ. DUPRI Wat Da Hook Gon Be (fo'Reel/Universal) 

11 JAGGED EDGE Walked Outta Heaven (Columbia) 

8 12 ASHANTI Rain On Me (Murder lnc./IDJMG) 

18 

$ 
G UNIT Stunt 101 (lnterscope) 

16 2PAC fINOTORIOUS B.I.G. Runnin' (Dying To Live) (Amaru/lnterscopel 

12 15 MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 

15 16 CHINGY Right Thurr (DTP/Capitol) 

19 33 R. KELLY Step In The Name Of Love (Jive) 

25 JAY -Z Change Clothes (Roc-A-Fella/IDJMG) 

13 19 YOUNG GUNZ Can't Stop, Won't Stop (Del Jam/IDJMG) 

17 20 NELLY fIP. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universal) 

21 ® JA RULE Clap Back (Murder lnc./IDJMG) 

20 22 WYCLEF JEAN fIMISSY ELLIOTT Party To Damascus (J) 

26 

$ 
MYA Fallen (A&M/lnterscope) 

28 WESTSIDE CONNECTION Gangsta Nations (HooBangin%Capitol) 

23 25 112 fILUDACRIS Hot & Wet (Del Soul/IDJMG) 

22 26 NELLY Iz U (Fo'Reel/Universal) 

30 ® BOW WOW WAGGED EDGE My Baby (Columbia) 

32 ® NICK CANNON Gigolo (Jive) 

24 29 50 CENT If I Can't (Shady/Aftermath/lnterscopel 

27 30 213 Fly (Geffen) 

#1 MOST ADDED 
TLC FILIL' JON Come Get Some (Arista) 

#1 MOST INCREASED PLAYS 
JAY -Z Change Clothes (Roc -A Fella/IDJMG) 

TOP 5 NEW & ACTIVE 
TRILLVILLE Neva Eva (Warner Bros.) 

061E TRICE The Set Up (Shady/Aftermath/lnterscopel 

JS Love Angel (Dream Works) 

KANYE WEST Through The Wire (RocA Fella/IDJMG) 

MARQUES HOUSTON Pop That Booty (TUG./EEG) 

CHR/RHYTHMIC begins on Page 32. 

HOT AC 
LW TW 

1 1 SANTANA fIALEX BAND Why Don't You & I (Arista) 

2 3 DOORS DOWN Here Without You (Republic/Universal) 

3 MATCHBOX TWENTY Bright Lights (Atlantic) 

4 DIDO White Flag (Arista) 

5 5 MATCHBOX TWENTY Unwell (Atlantic) 

8 ' SARAH MCLACHLAN Fallen (Arista) 

9 SHERYL CROW The First Cut Is The Deepest (A&M/lnterscopel 

7 8 TRAIN Calling All Angels (Columbia) 

6 9 JOHN MAYER Bigger Than My Body (Aware/Columbia) 

10 10 LIVE Heaven (Radioactive/Gelfenl 

11 11 LIZ PHAIR Why Can't I? (Capitol) 

13 ® BARENAKED LADIES Another Postcard (Chimps) (Reprise) 

12 13 JASON MRAZ The Remedy II Won't Worry) (Elektra/EEG) 

16 NICKELBACK Someday (Roadrunner/IDJMG) 

17 NO DOUBT It's My Life (lnterscopel 

18 TRAIN When I Look To The Sky (Columbia) 

19 MICHELLE BRANCH Breathe (Maverick/WarnerBros.) 

20 NELLY FURTADO Powerless (Say What You Want) (DreamWorks) 

21 19 STAIND So Far Away (Flip/Elektra/EEG) 

22 I SEAL Waiting For You (Warner Bros.) 

23 JASON MRAZ You And I Both (Elektra/EEG) 

25 HOWIE DAY Perfect Time Of Day (Epic) 

28 FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC') 

24 24 VERTICAL HORIZON I'm Still Here (RCA) 

26 25 SALIVA Rest In Pieces (lsland/IDJMG) 

29 26 MERCYME I Can Only Imagine (INO/Curb) 

30 ® COUNTING CROWS She Don't Want Nobody Near (Geffen) 

27 28 SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 

31 DAVE MATTHEWS Save Me (RCA) 

40 I FIVE FOR FIGHTING 100 Years (Aware/Columbia) 

#1 MOST ADDED 
FIVE FOR FIGHTING 100 Years (Aware/Columbia) 

#1 MOST INCREASED PLAYS 
EVANESCENCE My Immortal (Windup) 

TOP 5 NEW & ACTIVE 
COLDPLAY Moses (Capitol) 

JACK JOHNSON Taylor (Jack JohnsonMusic,Universal) 

KELLY CLARKSON The Trouble With Love Is (RCA) 

JEWEL 2 Become 1 (Atlantic) 

BON JOVI Wanted Dead Or Alive 2003 (Mercury/IDJMGI 

URBAN 
LW TW 

1 1 LUDACRIS fISHAWNNA Stand Up (Del Jam South/IDJMG) 

2 2 JAGGED EDGE Walked Outta Heaven (Columbia) 

3 Q OUTKAST The Way You Move (Arista) 

4 4 CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 

6 5 R. KELLY Step In The Name Of Love (Jive) 

8 0 AVANT Read Your Mind (Geffen) 

7 7 YOUNGBLOODZ fIL1L' JON Damn! (Arista) 

5 8 ASHANTI Rain On Me (Murderinc./IDJMG) 

10 Q M. LEE f)J. DUPRI Wat Da Hook Gon Be (Fo'Reel/Universal) 

9 10 BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

14 G UNIT Stunt 101 (lnterscopel 

18 ALICIA KEYS You Don't Know My Name (J) 

13 2PAC fINOTORIOUS B.I.G. Runnin' (Dying To Live) (Amaru/lnterscopel 

11 14 BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 

15 

8 
JA RULE Clap Back (Murder lnc./IDJMG) 

24 JAY -Z Change Clothes (Roc-AFella/IDJMG) 

12 17 M. HOUSTON flJ. BUDDEN & P. PIPER Clubbin' (TUG/EEG) 

16 18 MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 

17 19 MONICA Knock Knock (J) 

21 t BEYONCE' Me, Myself And I (Columbia) 

20 GINUWINE Love You More (Epic) 

27 KELIS Milkshake (Star Trek/Arista) 

26 JOE More & More (Jive) 

23 ' MUSIO Forthenight (Del Soul/IDJMG) 

25 25 112 fILUDACRIS Hot & Wet (Del Soul/IDJMG) 

22 26 R. KELLY Thoia Thoing (Jive) 

31 ® BOW WOW WAGGED EDGE My Baby (Columbia) 

29 ® NICK CANNON Gigolo (Jive) 

28 29 LOON fIMARIO WINANS Down For Me (Bad Boy/Universal) 

30 30 NELLY Iz U (lb'Reel/Universal) 

#1 MOST ADDED 
CARL THOMAS She Is (Bad Boy/Universal) 

#1 MOST INCREASED PLAYS 
JAY -Z Change Clothes (Roc Fella/IDJMG) 

TOP 5 NEW & ACTIVE 
BIG TYMERS FIR. KELLY Gangsta Girl (Cash Money/Universal) 

GERALD LEVERT U Got That Love (Call It A Night) (Elektra/EEG) 

TEEDRA MOSES FIJADAKISS You'll Never Find IA Better Woman) IWVT) 

ANTHONY HAMILTON Comm' From Where I'm From (So So Def/Arista) 

WESTSIDE CONNECTION Gangsta Nations (Hoo Bangin7Capitol) 

URBAN begins on Page 36. 

ROCK 
LW TW 

1 1 STAIND So Far Away (flip/Elektra/EEG) 

5 Q STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) 

2 8 AUDIOSLAVE Show Me How To Live (lnterscope/Epic) 

4 A PERFECT CIRCLE Weak And Powerless (Virgin) 

3 5 NICKELBACK Someday (Roadrunner/IDJMG) 

6 PUDDLE OF MUDD Away From Me (Geffen) 

10 TRAPT Still Frame (Warner Bros.) 

15 NICKELBACK Figured You Out (Roadrunner/IDMG) 

9 9 FUEL Falls On Me (Epic) 

7 10 GODSMACK Serenity (Republic/Universal) 

11 11 LINKIN PARK Faint (Warner Bros.) 

14 12 AUDIOSLAVE I Am The Highway (lnterscope/Epic) 

13 13 WHITE STRIPES Seven Nation Army (Third Man/V2) 

12 14 BLACK LABEL SOCIETY Stillborn (Spitfire) 

8 15 3 DOORS DOWN Here Without You (Republic/Universal) 

18 16 LINKIN PARK Numb (Warner Bros.) 

17 17 SEETHER Gasoline (Windup) 

19 18 P.O.D. Will You (Atlantic) 

23 ' JET Are You Gonna Be My Girl (Elektra/EEG) 

20 I SEVENDUST Enemy (TVTI 

27 OFFSPRING Hit That (Columbia) 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

24 DEFAULT (Taking My) Life Away (TVT) 

22 THREE DAYS GRACE (I Hate) Everything About You (Jive) 

26 KID ROCK Feel Like Makin' Love (Top Dog/Atlantic) 

30 CHEVELLE Closure (Epic) 

28 KORN Right Now (Epic) 

21 28 COLD Suffocate (Flip/Geffen/lnterscope) 

STAIND How About You (Flip/Elektra/EEG) 

HOOBASTANK Out Of Control (lsland/IDJMG) 29 FiJ 

#1 MOST ADDED 
GODSMACK Re -Align (Republic/Universal) 

#1 MOST INCREASED PLAYS 
NICKELBACK Figured You Out (Roadrunner/IDJMG) 

TOP 5 NEW & ACTIVE 
GODSMACK Re -Align (Republic/Universal) 

STATIC -X The Only (Warner Bros.) 

SHINEDOWN 45 (Atlantic) 

DARKNESS I Believe In A Thing Called Love (Must...Destroy/Atlantic) 

ELEMENT EIGHTY Broken Promises (Universal) 

AC begins on Page 48. AC begins on Page 48. ROCK begins on Page 72. 
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URBAN AC 
LW TW 

1 1 GERALD LEVERT U Got That Love (Call It A Night) (E/ektra/EEG) 

2 0 R. KELLY Step In The Name Of Love (Jive) 

3 3 KEM Love Calls (Motown/Universal) 

5 4 DWELE Find A Way (Virgin) 

4 5 LUTHER VANDROSS Dance With My Father () 
8 0 SMOKIE NORFUL I Need You Now (EM/Gospel) 

7 7 ARETHA FRANKLIN Wonderful (Arista) 

6 8 HEATHER HEADLEY I Wish I Wasn't (RCA) 

10 0 JOE More & More (Jive) 

9 10 ANTHONY HAMILTON Comin' From Where I'm From (So SoDef/Arista) 

22 ALICIA KEYS You Don't Know My Name (J) 

16 MICHAEL JACKSON One More Chance (Epic) 

13 WILL DOWNING A Million Ways (GRP/VMG) 

15 JAHEIM Backtight (DivineMill/WarnerBros.) 
11 15 TAMIA Officially Missing You (Elektraa/EEG) 

14 16 RHIAN BENSON Say How I Feel (DKG) 

17 ASHANTI Rain On Me (Murder lnc./IDJMG) 

19 AVANT Read Your Mind (Geffen) 

20 ERYKAH BADU Back In The Day (Motown) 

18 20 CALVIN RICHARDSON Keep On Pushin' (Hollywood) 

26 $ LUTHER VANDROSS Think About You (J) 

24 ® MUSIO Forthenight (Del Soul/IDJMG) 

21 23 ISLEY BROTHERS fIRON ISLEY Busted (DreamWorks) 

23 24 FLOETRY Getting Late (DreamWorks) 

27 MANHATTANS Turn Out The Stars (Love -Lee) 

29 EARTH, WIND & FIRE Hold Me (Kalimba) 

30 KEM Matter Of Time (Motown) 

25 28 VIVIAN GREEN What Is Love? (Columbia) 

28 29 STEPHANIE MILLS Can't Let Him Go (J&M) 

VAN HUNT Seconds Of Pleasure (Capitol) 

#1 MOST ADDED 
EN VOGUE Losin' My Mind 133rd Street! 

#1 MOST INCREASED PLAYS 
ALICIA KEYS You Don't Know My Name (J/ 

TOP 5 NEW & ACTIVE 
FREDDIE JACKSON Natural Thang (Mart/and) 

JAGGED EDGE Walked Outta Heaven (Columbia) 

AL GREEN I Can't Stop (Blue Note/EMC) 

JEFF MAJORS Heard My Cry (Music One) 

TARRALYN RAMSEY Up Against All Odds (Casablanca) 

URBAN begins on Page 36. 

ACTIVE ROCK 
LW 1W 

1 1 A PERFECT CIRCLE Weak And Powerless (Virgin) 

2 TRAPT Still Frame (Warner Bros.) 

4 § PUDDLE OF MUDD Away From Me (Geffen) 

6 LINKIN PARK Numb (Warner Bros.) 

3 5 DISTURBED Liberate (Reprise) 

5 6 STAIND So Far Away (Flip/Elektra/EEGI 

8 SEETHER Gasoline (Wind-up) 

12 THREE DAYS GRACE (1 Hate) Everything About You (Jive) 

9 SEVENDUST Enemy (TVTI 

10 I STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) 

7 11 LINKIN PARK Faint (Warner. Bros.) 

11 P.O.D. Will You (Atlantic) 

14 KORN Right Now (Epic) 

24 OFFSPRING Hit That (Columbia) 

15 15 GODSMACK Serenity (Republic/Universal) 

19 AUDIOSLAVE I Am The Highway (lnterscope/Epic) 

16 17 AUDIOSLAVE Show Me How To Live (lnterscope/Epicl 

20 

8 
CHEVELLE Closure (Epic) 

26 NICKELBACK Figured You Out (Roadrunner/IDJMGI 

17 20 COLD Suffocate (Flip/Geffen/lnterscope) 

13 21 NICKELBACK Someday (Roadrunner//DMG) 

21 22 STATIC -X The Only (Warner Bros.) 

22 HOOBASTANK Out Of Control (ls/and/IDJMG) 

27 RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

25 LIMP BIZKIT Behind Blue Eyes (Flip/lnterscope) 

30 STAIND How About You (Flip/Elektra/EEG) 

23 27 FUEL Falls On Me (Epic) 

31 JET Are You Gonna Be My Girl (Elektra/EEG) 

29 ' DEFAULT (Taking My) Life Away (TVT) 

50 r GODSMACK Re -Align (Republic/Universal) 

#1 MOST ADDED 
A PERFECT CIRCLE The Outsider (Virgin) 

#1 MOST INCREASED PLAYS 
NICKELBACK Figured You Out (Roadrunner/IDJMG) 

TOP 5 NEW & ACTIVE 
DOPE I Ani (Reran/Artemis) 

SWITCHF00T Meant To Live (Red Ink/Columbia) 

AFI Silver And Cold (Dream Works) 

IGGY POP Little Know It All (Virgin) 

A PERFECT CIRCLE The Outsider (Virgin) 
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National Airplay Overview: November 21, 2003 e 

COUNTRY 
LW TW 

1 

2 

4 

3 

5 

6 

7 

8 

10 

9 

11 

12 

13 

18 

17 

19 

16 

15 

14 

20 

22 

21 

27 

23 

24 

28 

26 

29 

31 

30 

0 
2 

o 
4 

13 

18 

19 

TOBY KEITH I Love This Bar (DreamWorks) 

RASCAL FLATTS I Melt (Lyric Street) 

PAT GREEN Wave On Wave (Republic/Universal South) 

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 

GEORGE STRAIT Cowboys Like Us (MCA) 

MONTGOMERY GENTRY Hell Yeah (Columbia) 

KENNY CHESNEY There Goes My Life (BNA) 

CHRIS CAGLE Chicks Dig It (Capitol) 

LONESTAR Walking In Memphis (BNA) 

BROOKS & DUNN You Can't Take The Honky Tonk... (Arista) 

RODNEY ATKINS Honesty (Write Me A List) (Curb) 

TRACY BYRD Drinkin' Bone (RCA) 

RUSHL 3W I Can't Be Your Friend (Lyric Street) 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 

JO DEE MESSINA I Wish (Curb) 

TERRI CLARK I Wanna Do It All (Mercury) 

DIAMOND RIO Wrinkles (Arista) 

SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 

REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 

BRAD PAISLEY Little Moments (Arista) 

TIM MCGRAW Watch The Wind Blow By (Curb) 

SCOTTY EMERICK I Can't Take You Anywhere (DreamWorks) 

ALAN JACKSON Remember When (Arista) 

JOSH TURNER Long Black Train (MCA) 

JIMMY WAYNE I Love You This Much (DreamWorks) 

TRACE ADKINS Hot Mama (Capitol) 

SARA EVANS Perfect (RCA) 

CRAIG MORGAN Every Friday Afternoon (BBB) 

CLINT BLACK Spend My Time (Equity Music Group) 

JOE NICHOLS Cool To Be A Fool (Universal South) 

#1 MOST ADDED 
MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

#1 MOST INCREASED PLAYS 
ALAN JACKSON Remember When (Arista) 

TOP NEW & ACTIVE 
SONYA ISAACS No Regrets, Yet (Lyric Street) 

MARK WILLS That's A Woman (Mercury) 

LORRIE MORGAN Do You Still Want To Buy Me That Drink (Frank) (Image/Ouarterhack) 

LEANN RIMES This Love (Curb) 

COUNTRY begins on Page 41. 

ALTERNATIVE 
LW 

1 

3 

6 

2 

4 

5 

7 

14 

11 

10 

9 

8 

13 

23 

15 

17 

18 

16 

12 

21 

20 

22 

25 

24 

29 

26 

32 

27 

30 

28 

1W 

4 

5 

6 

11 

12 

18 

19 

24 

EID 
26 

28 

29 

30 

LINKIN PARK Numb (Warner Bros.) 

BLINK -182 Feeling This (Geffen) 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 

STAIND So Far Away (Flip/Elektra/EEG) 

TRAPT Still Frame (Warner Bros.) 

A PERFIECT CIRCLE Weak And Powerless (Virgin) 

PUDDLE OF MUDD Away From Me (Geffen) 

OFFSPRING Hit That (Columbia) 

JET Are You Gonna Be My Girl (E/ektra/EEG) 

SWITCHF00T Meant To Live (Redlnk/Columbia) 

LINKIN PARK Faint (Warner Bros.) 

WHITE STRIPES The Hardest Button To Button (Third Man/V2) 

P.O.D. Will You (At/antic) 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

STROKES 12:51 (RCA) 

HOOBASTANK Out Of Control (ls/and/IDJMGI 

KORN Right Now (Epic) 

AUDIOSLAVE Show Me How To Live (lnterscope/Epic) 

NICKELBACK Someday (Roadrunner/IDJMGI 

AUDIOSLAVE I Am The Highway (lnterscope/Epic) 

STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) 

OUTKAST Hey Ya! (Arista) 

CHEVELLE Closure (Epic) 

COLD Suffocate (Flip/Geffen/lnterscope) 

COLDPLAY Moses (Capitol) 

3 DOORS DOWN Here Without You (Republic/Universal) 

ATARIS The Saddest Song (Columbia) 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) 

SEVENDUST Enemy (TVTI 

THURSDAY Signals Over The Air (/stand//DJMG) 

#1 MOST ADDED 
A PERFECT CIRCLE The Outsider (Virgin) 

#1 MOST INCREASED PLAYS 
RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

TOP 5 NEW & ACTIVE 
LIMP BIZKIT Behind Blue Eyes (Flip/lnterscope) 

EVANESCENCE My Immortal (Windup) 

EVE 6 At Least We're Dreaming (RCA) 

JACK JOHNSON Taylor (Jack Johnson Music/Universal) 

GODSMACK Re -Align (Republic/Universal) 

SMOOTH JAll 
LW 1W 

1 O DAVE KOZ Honey -Dipped (Capitol) 

2 2 PRAFUL Sigh (Rendezvous/N-Coded) 

3 3 CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 

5 0 MINDI ABAIR Flirt (GRP/VMG) 

4 5 KENNY G. Malibu Dreams (Arista) 

10 ' JAllMASTERS Puerto Banus (Trippin 'N' Rhythm) 

6 RICK BRAUN Green Tomatoes (Warner Bros.) 

7 CHRIS BOTTI Indian Summer (Columbia) 

8 9 DARYL HALL She's Gone (Rhythm & Groove/Liquid8) 

9 10 PAUL JACKSON, JR. It's A Shame (Blue Note) 

14 

$ 
NICK COLIONNE High Flyin' (3 Keys Music) 

11 CHUCK LOEB eBop (Shanachie) 

12 13 LUTHER VANDROSS Dance With My Father (J) 

13 14 JIMMY SOMMERS Take My Heart... (Gemini/Higher Octave) 

15 15 LEE RITENOUR Inner City Blues (GRP/VMG) 

16 STEVE COLE Everyday (Warner Bros.) 

18 DAVID BENOIT Watermelon Man (GRP/VMG) 

20 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown! 

19 ' SEAL Touch (Warner Bros.) 

17 r SIMPLY RED Sunrise (simplyred.com) 

21 MARC ANTOINE Funky Picante (Rendezvous) 

26 KIM WATERS The Ride (Shanachie) 

22 PAMELA WILLIAMS Afterglow (Shanachie) 

24 BRIAN CULBERTSON Serpentine Fire (Warner Bros.) 

28 BASS X Vonni (Liquid 8) 

27 KIRK WHALUM Do You Feel Me (Warner Bros.) 

23 27 STEVE OLIVER Positive Energy (Native Language) 

25 28 GREGG KARUKAS Riverside Drive IN -Coded) 

29 RIPPINGTONS Bella Luna (Peak) 

30 r HIROSHIMA Revelation (Heads Up International) 

#1 MOST ADDED 
RICHARD ELLIOT Sly (GRP/VMG/ 

#1 MOST INCREASED PLAYS 
JAllMASTERS Puerto Banus (Trippin 'N'Rhytlmil 

TOP 5 NEW & ACTIVE 
DOWN TO THE BONE Cellar Funk (Narada) 

MARION MEADOWS Treasures (Heads Up) 

RICHARD SMITH Sing A Song (A44O) 

STEVE WINW00D Why Can't We Live Together (Wincra(t/SC(Fidelity) 

SPYRO GYRA Cape Town Love (Heads Up International) 

Smooth Jazz begins on Page 55. 

TRIPLE A 
LW TW 

3 0 SARAH MCLACHLAN Fallen (Arista) 

2 2 JONNY LANG Red Light (A&M/lnterscope) 

1 3 R.E.M. Bad Day (Warner Bros.) 

6 0 JASON MRAZ You And I Both (Elektra/EEG) 

4 5 BEN HARPER Diamonds On The Inside (Virgin) 

5 6 JOHN MAYER Bigger Than My Body (Aware/Columbia) 

8 SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) 

10 HOWIE DAY Perfect Time Of Day (Epic) 

11 COUNTING CROWS She Don't Want Nobody Near (Geffen) 

7 10 JACK JOHNSON Wasting Time (Jack Johnson Music/Universal) 

12 Q DAVE MATTHEWS Save Me (RCA) 

9 12 STING Send Your Love (A&M/lnterscope) 

14 WALLFLOWERS Closer To You (lnterscope) 

13 ' LOS LONELY BOYS Heaven (Or) 

18 TRAIN When I Look To The Sky (Columbia) 

15 ' JOE FIRSTMAN Breaking All The Ground (Atlantic) 

20 STEREOPHONICS Maybe Tomorrow (V2) 

16 COLDPLAY Moses (Capitol) 

17 19 DIDO White Flag (Arista) 

21 

G I 

LUSTER Careful (Palm/Reprise) 

23 VAN MORRISON Once In A Blue Moon (Blue Note/EMC) 

22 22 BARENAKED LADIES Another Postcard (Chimps) (Reprise) 

19 23 LYLE LOVETT My Baby Don't Tolerate (Curb/Lost Highway) 

JACK JOHNSON Taylor (Jack Johnson Music/Universal) 

26 THORNS Blue (Aware/Columbia) 

24 26 DAMIEN RICE Volcano (Vector Recordings) 

27 ® MAVERICKS I Want To Know (Sanctuary/SRG) 

25 28 PETE YORN Crystal Village (Columbia) 

28 

r 

MATCHBOX TWENTY Bright Lights (Atlantic) 

RICKIE LEE JONES Second Chance (V2) 

#1 MOST ADDED 
FIVE FOR FIGHTING 100 Years (Aware/Columbtal 

#1 MOST INCREASED PLAYS 
JACK JOHNSON Taylor (Jack Johnson Music/Universal) 

TOP 5 NEW & ACTIVE 
ZIGGY MARLEY Dragonfly (Private Music/AAL) 

THRILLS One Horse Town (Virgin) 

JOHN EDDIE If You're Here When I Get Back (ThrillShow/Lost Highway) 

JOHN HIATT Circle Back (New West) 

RYAN ADAMS So Alive (Lost Highway/LDJM8) 

ROCK begins on Page 72. ALTERNATIVE begins on Page 77. TRIPLE A begins on Page 82. 
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on McCoy says that if radio in the '50s had 

been like it is today, he probably wouldn't 

have gotten into it. As a teenager he was 

attracted to radio's theater of the mind and 

knew he had to play an active role in it. He is 

an amazing storyteller and can paint some 

impressive pictures of radio's exciting past. 

McCoy's U.S. Broadcasting and Magic 

Broadcasting, in partnership with Styles Media, 

own 10 radio stations between Panama City, FL 

and Dothan, AL and an exciting new sign -on in 

the Riverside/San Bernardino market. 

Getting into the business: "I started 
hanging out at radio stations in Riverside back in junior 
high and high school. I went to Poly High School. I 

remember everyone carrying their radios around and 
hearing 'The K -men are coming: Years later I found out that 
was Ron Jacobs and the birth of what developed into Drake 

Chenault and KHJ/Los Angeles. Back in those days they did 

radio that made the hair on the back of your neck stand up. 

I started The Poly Spotlight on the Air at KACE/Riverside, a 

Saturday radio program. I went to Riverside City College for 

two years and then on to USC, where I majored in 

telecommunications. At the same time I was working at 
KFXM & KDUO/Riverside-San Bernardino. 

"After I graduated I started doing midnight to 6am at 
KFXM, a big Rocker. I then moved to mornings. Fate is 

funny. My girlfriend upset me one day. I got on the air and 

broke format. I said, 'I've had it with women. I'm going to 

move to Florida and hunt alligators. I'm going to name the 
show "Dirty Don's Woman -Hating Club." If you hate them as 

much as I do, send me a letter, and maybe Ill print up 
membership cards: I got off the air, and Al Anthony called 

me into his office and screamed at me. By Friday they had 
received more mail than they'd ever received. Al called me 

in scratching his head and said, 'I don't know what this is, 

but keep doing it: 
"One day Bill Bellman, one of our salespeople, walked 

in the studio, reached across and pushed a cart into the 
machine. It hit me like a ton of bricks. Here was this 6'2", 

immaculately dressed, white-haired guy driving a Cadillac. I 

got up, walked into Al's office and said, 'I quit. I'm going 

into sales: They kept at me for four hours and finally said, 

'OK, show up Monday morning with a haircut and a necktie: 
I was the first guy to ever make his draw the first month at 
KFXM because I figured it out: Who better than a jock to 
sell advertising?" 

Buying his first station "I was in sales for about a 

year and did real well. I got to be friends with Fred Lindholm. 

One day I said, 'Fred, we need to buy a radio station. Neither 

of us had any money. We went back to his house, and his 

wife said, 'Money's not a problem. Go ford a station: A guy 

named Bob McGruder, a broker in Texas, came up with this 

station in someplace named Panama City, FL. rd never heard 

of it. The owner had been killed. I went home and told my 

DON McCOY 
President, U.S. Broadcasting 

folks, and they mortgaged their home for $18,000. I came 

home, and there was the check on the kitchen table. Fred 

and I drove back to Florida and bought it, a little daytime 
AM station, 1480 WGNE. There was this 100kw class C FM 

that went with it that no one listened to. This was April 

21, 1972, 4:26pm, Friday. I'll never forget it. We left 
everything and drove across the country to put the 
station on." 

Founding U.S. Broadcasting: "I ended up giving that 
AM to Gulf Coast Community College and buying WDLP/ 

Panama City in 1980. It was the first college in the country 
to have both an AM and an FM. In 1984 I met Doug Grimm, 

GM of WMBB-TV/Panama City. We became good friends and 

bought a station in Myrtle Beach, SC. In 1987 Doug called 

me and said, 'Grab your checkbook and come running as 

fast as you can. There's a Country station in Macon, GA 

that's No. 2 and, they're playing Kitty Wells. It's a 100kw 

class C, and they're stopping two or three times a day to do 

a swap meet. They want $6 million, and it should be No. 1 

in the market: We put a deposit down, then bought WREZ/ 

Montgomery, AL and put that in the same deal. Sure 

enough, we cleaned up the station, and it went 
immediately to No. 1. 

"We operated that from '87 to '96, when we were 

fortunate enough to pick up the Piedmont stations in 

Macon. We finally had our full complement of eight radio 

stations there. We did some research and found we could 

move one of the Macon stations into Atlanta, which we did 

and sold it to Alfred Liggins. We moved one of our towers 

so another station could move into Atlanta. I'm truly 
thankful, because it was a case of being in the right place 

at the right time. I bought a couple stations and sold them 
to Cumulus. 

"While this was going on I went out and bought a 

little station in 1997 in Hemet, CA, a real shooter. It was 

probably the biggest gamble I've ever taken. There was a 

slim chance that this station could be moved from San 

Jacinto up into the San Bernardino mountains. It took 
three years and cost five times what it was supposed to, 
but there's this wonderful tower sitting up there now." 

Mission of the company: "Fm trying to build a chain 
of stations. I've tried retiring twice, and that's not 
something I'm blessed with being able to do. I'm back 

again. I'm involved with five stations in Panama City and 

five in Dothan and looking to grow those." 
Long-range plans: "To continue to grow. I don't know 

how to do anything else but radio. I just love radio." 

Biggest challenge: "Back in '92 the deals were flying, 

and the bankers made themselves unavailable. I noticed at 
the NAB in Philadelphia that the bankers were trying to 

buy everybody drinks and that nobody was willing to sell 

their properties for any amount of money. The biggest 
challenge is trying to find someone who will sell their 
properties, even when you have to pay too much. Ill go 

anywhere there is a cluster that we can operate and make 

a profit." 
State of the industry: "I don't think it's as creative 

as it could be. It's certainly not as creative as it was when 
Orson Welles and people like him were directing the 
airwaves. Fm glad consolidation went through, because the 
government does things with the right attitude, but 
sometimes it ends up just the opposite of what they 
wanted to accomplish. With [the docket 80-90 drop -in 

station allocations in the 1980s], it made it impossible. In 

Panama City we went from five or six total stations to 20. 

The same amount of money was being spent, so everybody 

was going to go broke. Without consolidation everyone 

would go broke. So why did they do the 80-90? God 

knows." 

By Erica Farber 

On taking a chance: "I've done it all my life. There's a 

difference, though, between taking a risk and taking a 

calculated risk. When I came to Panama City they said, 'In 

the next five years this place will explode: I'm now in my 

seventh five-year period. For the first time, they've started 
developing these huge places to live. At the same time the 
baby boomers are retiring. They're not going to go to 

Minneapolis to retire, they're coming here. Right now, all 

you have to do is buy waterfront income -producing 
appreciable property - that's a big word for 

condominiums." 
Something about his company that might surprise 

our readers: "What am I going to do when they find out I 

don't know what I'm doing? I worry about that. If you're real 

structured and real worried and concerned, you're probably 

not going to do anything. But how many times do you have 

to see something before you say, 'OK, Ill buy a ticket on that 
ride'? Radio stations are going to be around for a long time. 

Every decade there's some Henny Penny, the -sky -is -falling 

story. In the '70s, eight -track tape was going to destroy 
radio. Now it's satellite. It's the same gimmick with the cable 

I pay for. I only watch Fox News. What do I need all this 
other stuff for? You only listen to two or three radio 

stations. Are they going to pay for this? People like a local 

DJ, a local personality, who will show up at the shopping 

center and the charity events and who talks about local 

events and weather. People say they don't like it, but they 
tried doing jukebox stuff back in the '70s, and it failed 

miserably. It came right back to the basics. You have to have 

a personality and some theater and show business; you have 
to shut up and play the hits and keep people interested." 

Most influential individual: "Bill Drake. My banker 
here in Panama City, back in 1989, said, 'There's a DJ who 

moved to town. You should meet him. His name is Philip 

Yarborough: About a year later my banker asked if I had 

ever met Philip. Philip said, 'Come on over: Here's this 6'2" 

guy holding out his hand. I said, 'My God, you're Bill Drake: 

He said, 'Not here in Panama City:" 

Career highlight: "A scholarship I started in my 

mother's name at Riverside City College. Also, being 
Alumnus of the Year there." 

Career disappointment "Back in 1975 I got married and 

went to the Bahamas. We had a programmer who thought he 

was doing the right thing. We got into all kinds of trouble 

with the FCC for five years. Today they probably wouldn't even 

have blinked at it. It was devastating to our families. When 

the commission got to it, they threw it out, but we not only 
had Panama City, we had bought a station in Cocoa Beach, FL 

that got scuttled. We would have been the major broadcasting 

company in Florida. We were on our way to Miami, Sarasota, 

Orlando. As good as the good Lord has been, that was one 

thing that just totally screwed us up." 
Favorite radio format: "Talk and Oldies." 

Favorite television show: "Jeopardy." 
Favorite song: "'When the World Was Young: a French 

song with words by Johnny Mercer." 

Favorite movie: "Somewhere in Time." 

Favorite book: "Atlas Shrugged. Best book ever 

written." 
Favorite restaurant: "Lawry's The Prime Rib on La 

Cienega in Los Angeles. I'm there 30 minutes after I get off 

the plane. I eat there more than any other place." 
Beverage of choice: "My hobby is collecting wine. 

Actually, my hobby is drinking wine." 
Hobbies: "Magic. Fm a Life Member of the Magic 

Castle since the early '60s. I'm still acting. I do Florida 

dinner theater." 
E-mail address: "dongmccoy®aol.com." 
Advice for broadcasters: "Recapture the passion." 

100 R&R November 21, 2003 
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The GRAMMY Foundation 

You can make a difference this holiday season. 
To find out how, visit GRAMMY.com. 
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