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RADIO NEEDS AN IMAGE UPGRADE

Despite programming diversity, public service
efforts and proven effectiveness in selling
products, radio is still regarded as a second-
class medium by some advertisers. In this
week's Management/Marketing/Sales section,
consultant Walter Sabo tackles the problem
with several recommendations on how radio
can advance its PR and advertiser profile.
Also: Irwin Pollack’s six-pack of last-minute
holiday moneymakers, details of two
attention-getting radio campaigns, the latest
Industry Calendar and the RAB’s new board of

directors roster.

TIME MANAGEMENT

Pages 8-10

R&R Associate Radio Editor Keith Berman
looks at ways programmers can work more
efficiently in today’s multiple-station world.
Learn the secrets of Clear Channel’s Jeff

Kapugi, Entercom’s Nikki Nite and Infinity’s

John Reynolds.

Page 28
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« STAIND So Far Away (Flip/Elektra/EEG)
ACTIVE ROCK

ALTERNATIVE

* LINKIN PARK Numb (Warner Bros.)

TRIPLE A
* R.E.M. Bad Day (Warner Bros.)

CHR/POP

« BEYONCE 1/SEAN PAUL Baby Boy (Columbia)
CHR/RHYTHMIC

« LUDACRIS {/SHAWNNA Stand Up (Def Jam South/IDJMG)
URBAN

« LUDACRIS 1/SHAWNNA Stand Up (Def Jam South/IDJMG)
URBAN AC

« GERALD LEVERT U Got That Lave... (Elektra/EEG)
COUNTRY

«» TOBY KEITH | Love This Bar (DreamWorks)

AC

» SHANIA TWAIN Forever And For Always (Mercury/IDJMG)
HOT AC

= SANTANA {/ALEX BAND Why Den't You & 1 (Arista)
SMOOTH JAZZ

« DAVE KOZ Honey Dipped (Capitol)

ROCK

» A PERFECT CIRCLE Weak And Powerless (Virgin)

CHRISTIAN AC
* CASTING CROWNS If We Are...(Beach Street/Reunion)

CHRISTIAN CHR
« STACIE ORRICO (There's Gotta Be) More. . (ForeFrontVirgin)

CHRISTIAN ROCK
* SKILLET Savior (Ardent)

CHRISTIAN INSPO
* WATERMARK. .. There Is None. .. (Creative Trust Workshop)

SPANISH CONTEMPORARY
« CHAYANNE Un Siglo Sin Ti (Sony Discos)

TEJANO
« KUMBIA KINGS /OZOMATLI Mi Gente (EM/ Latin)

REGIONAL MEXICAN
» MONTEZ DE DURANGO Lagrimas De Cristal (Disa)

TROPICAL
* GLORIA ESTEFAN Hoy (Sony Discos)
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BMG, Sony Music To Merge

Lack, Schmidt-Holtz will lead 50-50 venture

By Frank Correia

R&R Music Editor
fcorreia@radioandrecords.com

German media conglom-
erate Bertelsmann AG and
Sony Corp. of Japan an-
nounced that they have
signed a nonbinding letter
of intent to form a jointly
owned record ed-music op-
eration to be called Sony
BMG. Bertelsmann and
Sony would each own 50%
of the company, including
all labels operating under
BMG and Sony Music En-
tertainment. Sony BMG
would not include each
company’s music-publish-
ing, distribution and manu-
facturing businesses.

In the new setup, SME
Chairman/CEO Andrew
Lack would serve as CEO of
Sony BMG, while BMG Chair-
man/CEO Rolf Schmidt-
Holtz would serve as Board
Chairman. The joint ven-
ture would include senior
executives from both com-
panies.

“We live in fragile and,
for the record ind ustry, very
difficult times,” Lack told

Schmidt-Holtz

Lack

the New York Tines on Nov.
7. ”A partnership like this
allows us to manage our
way through the difficul-
ties.”

The announcement came
hot on the heels of the
DreamWorks sale to Uni-
versal Music Group and at
a time when many industry
watchdogs were focused on
a possible merger between
Warner Music Group and
EMLI. In a wave of consoli-
dation, the industry could
very well shrink from five
recording giants to three.

Still, such mergers have
to be approved by regula-
tory authorities in the U.S.
and in the European Union,

SONY BMG > See Page 12
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Infinity Welcomes Rivers

Veteran programmer named SVP/Programming

By Keith Berman

R&R Associate Radio Editor
kberman@radioandrecords.com

Infinity Broadcasting has named Steve Rivers
Sr. VP/Programming, a position in which he’ll
be responsible for station strategy and perfor-
mance, as well as research and talent develop-
ment. Rivers, who was most recently President/
CEO of Power Media, will be based out of
Infinity’s Alternative KROQ/Los Angeles and
will work closely with that station’s PD, Infinity
Sr. VP/Programming Kevin Weatherly.

“Steve is a tremendous addition to Infinity’s
national programming department,” said Infinity President/Pro-
gramming Andy Schuon. “He has proven to be a leader in the

RIVERS = See Page 3

Rivers

Duets Draw Audience For CMAs

Ny == ; e il
Country music’s biggest night was a huge draw for CBS-TV: The 37th
Annual CMA Awards earned its biggest audience since 1996, pro-
pelled by such high-profile pairings as (top photo, I-r) Norah Jones
and Dolly Parton and (bottom photo, I-r) Jimmy Buffett and Alan Jack-
son. The special’s 12.8/20 rating beat last year's mark of 11.0/17 and
was the network’s best Wednesday-night performance since the 2001
Grammy Awards. More CMA photos: Pages 44-46.

03 EARNINGS

September Radio Revenue Up 4%
Industry’s best overall performance since June 03

By Jeff Green

R&R Executive Editor
Jjgreen@radioandrecords.com

Nudged by the first increase
in local sales in five months,
radio’s sleepy revenue
finally awoke in Sep-
tember. With local busi-
ness up 2% and national
dollars surging 13% —

to Q3 2003. Local business was
still flat for the three-month pe-
riod, but national was 10%
ahead of 2002’s Q3 figures.
The year-to-date picture for
radio remains one of a
"holding pattern. Just as
it was at the end of Au-
gust 2003, radio is

the third-best month again up 2% overall
of the year — radio so far on a year-to-
registered a 4% gain date basis, with na-

tional business 8%
better for the third con-
secutive month and local rev-
enue stalling for the fifth month
in a row with modest 1%
growth.
RAB President/CEO Gary

REVENUE = See Page 21

in total dollars com-
pared to the same month
a year ago. It was radio’s best
overall performance since June
2003.

September’s solid showing
provided broadcasters with a
2% improvement from Q3 2002

Vox Media Corporation has agreed to acquire
WMNB-FM, WNAW-AM and WSBS-AM

from Berkshire Broadcasting Co.

Some Radio Groups See Signs Of
Recovery For Local Advertising

By Joe Howard

R&R Washington Bureau
jhoward@radioandrecords.com

While a few radio compa-
nies that recently issued Q3
financial results wound up
falling short of Wall Street
profit expectations, others
topped estimates, and two in
particular reported growth
in local ad spending, indicat-
ing that the weakness in lo-
cal advertising revenue that
has plagued the industry in
2003 may finally be reversing.

Unlike many of its peers,
Saga Communications re-
ported that national adver-
tising was weak in Q3, but

local advertising was strong.
And while the company
pointed out that its Q3 was
affected by lost political ad-
vertising compared to Q3
2002, Saga credited a strong
local ad market with helping
to sustain the quarter. In-
deed, Saga’s gross local rev-
enue increased 7%, to $25
million, while same-station
local revenue grew 1%, to
$23.6 million.

Meanwhile, Saga said its
national revenue picture is
uncertain, noting that a com-
parison compiled by Katz

EARNINGS > See Page 12

(410) 740-0250

WWW.pa tcomm.com




[RHEURRINMAER GRS IAGE EASS

CELEBRATE with TOP COUNTRY MUSIC STARS for 5 DAYS & NIGHTS at an
EXCLUSIVE CELEBRITY SKI EVENT in fabulous Mt. CRESTED BUTTE, COLORADO.
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A Music Industry Sponsored Fundraiser for Cancer Research
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Featured Artists at Country in the Rockies 2003
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Top Country Music Artists and Songwriters give their time and talent to this worthy cause

year after year. You can expect "the best of the best" for this very special 10th anniversary
year... and, as usual, "surprise” guests!

VL ACTINLTLIES

LO

* Private concerts * Skiing..snowmobiling...dogsledding
* Informal guitar pulls * Snowshoeing...cross-country skiing
* Celebrity bartending event & ski races * Horseback riding

HENERVERTUUHRERNGERIUTAR
For reservations and information
Call: Joyce Johnson ((15.401.281¢ Email: jjohnson@bmi.com
or visit www.citr.org

Alt proceeds benefit the Frances Williams Preston Laboratories
A division of the T.J. Martell Foundation at the Vanderbilt Ingram Cancer Center




More Mixed Results For

Arbitron Response Rates

Goldstein elected Radio Advisory Council Chairman

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

The data from Arbi-
tron’s summer 2003 survey
is in, and the news on re-
sponse rates is once again
mixed. Response rates i
were up in the top 10 mar-
kets that Arbitron rates, but
they were down overall in
the survey period, despite
the ratings firm’s continued efforts
to halt response-rate declines.

In markets 1-10, response rates
climbed from 27.3% to 27.9%. At the
same time, the average meftro return
rate jumped 2.4 percentage points
year-to-year, from 50.3% to 52.7%.
However, across all 97 continuously
measured markets, rates declined 1.8
percentage points in the past year —
from 32.6% to 30.8%. The average
metro consent rate fell 2.8 percentage
points, from 59.7% to 56.9%, while
the average metro return rate
slipped 04 percentage points, from
54.00/0 to 53.60/0.

Commenting on the company’s
efforts to boost response rates,
Arbitron President/U.S. Media
Services Owen Charlebois said,
“Our programs to address re-
sponse rates in our radio diary ser-
vice are yielding positive results.
We are expanding our focus be-
yond the top 10 to include 20 ad-
ditional low-response-rate markets

. Goldstein

and are actively working
on the next steps in our
long-range plan for ex-
panding the scope of our
"M response-rate efforts.”
! In other news, Arbitron
announced that Saga Com-
munications Exec. VP and
Group PD Steve Goldstein
has been elected Chairman
of Arbitron’s Radio Advi-
sory Council, a post he will hold for
all of 2004. Nick Anthony, VP/Di-
rector of Operations for Rubber

City Radio Group’s WQMX/Ak-

ron, was elected Vice Chairman,
while KZST/Santa Rosa, CA VP/
GM Tom Skinner becomes Imme-
diate Past Chairman.

The election also brought four
new members, elected io three-year
council terms that begin Jan. 1,
2004: WHZT/Greenville, SC VP/
GM Steve Sinicropi (CHR/Top 40,
continuous markets); WPOC /Balti-
more VP/Market Manager Jim
Dolan (Country, continuous mar-
kets); WOBM-AM/Monmouth-
Ocean VP/GM Bill Sauer (MOR,
all markets); and Clear Channel Sr.
VP Jay Meyers (News/Talk, con-
tinuous markets).

The Arbitron Radio Advisory
Council was created as a forum for
a continuing exchange of informa-
tion and opinions between radio
stations and Arbitron.

KWRP Goes ‘Wild’ In Riverside

Magjic Broadcasting, along with
Florida-based strategic partner
Styles Media, has launched new
CHR/Rhythmic “Wild 96" on what
was previously Regional Mexican
KWRP (La Jefa)/Riverside.

“After researching
the market, we felt ?
there was a great op-
portunity for us to tap
an unserved multiethnic
18-34 adult audience,” said Magic
owner Don McCoy. “As a native of
Riverside, this is an exciting time
for me, personally, to put on a lo-
cally programmed station serving
the Inland Empire with the most
popular music in America. Our
partners at Styles Media are assist-
ing us with the transition.”

HOH STOP HIF-HOP & RER

The 96.1 FM frequency will go
head-to-head with Clear Channel

market powerhouse CHR/Rhyth-

mic KGGI. “With a signal that now
covers the entire metro in River-
side-San Bernardino, we wanted to
maximize our ratings po-
tential,” Styles Media’s
Tom DiBacco said.
“We feel we will do so
with the launch of this
exciting new radio station.”

Wild 96 will announce a new PD
within the coming weeks and will
be running jockless until a pro-
gramming staff is in place. Cur-
rently located in the Riverside
County community of Hemet, CA,
KWRP will be moving to new facili-
ties in San Bernardino shortly.

Rivers

Continued from Page 1
radio industry and brings a wealth
of experience and knowledge to the
position.”

Rivers is well known for having
programmed such influential sta-
tions as WXKS-FM (Kiss 108) and
the now-defunct WZOU in Boston,
KIIS/Los Angeles and KMEL/San
Francisco. He also served as Chief
Programming Officer for AMFM,

Chancellor Media, Evergreen Me-
dia and Pyramid Broadcasting.
“I'm excited to be part of a real
broadcasting company like Infin-
ity,” Rivers told R&R. “It’s gratify-
ing to be able to work with people
who appreciate their own and treat
their employees like assets — that's
the mark of a truly great broadcast-
ing company. I can’t wait to get to
work and reconnect with some old

friends and make some new ones.” |

|

] & Marketing Joe Armenia.

| B

THE PRICE IS RIGHT Hip-hop superstar Missy Elliott recently rocked
Los Angeles as part of MTV2's 28Bill concert series, where concertgoers get to
see premiym acts for the low price of — you guessed it — $2. Mildly chuckling
all the way to the bank are (I-r} MTV & VH1 President/Entertainment Brian
Graden, MTV2 executive in charge of programming and production Alex Colett,
Elliott and MTV & MTV2 Director/Music Marketing Nolan Baynes and VP/Music

|Adelstein Wants Payola Inquiry

| By Joe Howard
| R&R Washington Bureau

| jhoward@radioandrecords.com
FCC Commissioner Jon-
athan Adelstein said Nov. |
|'5 during a luncheon ad-
| dress in Washington, DC
| that he wants his agency to
launch an inquiry into
‘ whether payola still exists
| in radio and, if so, to find
out what form it's taking and
whether current FCC regulations
can stop it.

In the address to the Federal
Communications Bar Association,
Adelstein said that complants he’s
hearing from local artists about the
difficulties they face getting airplay
on stations in their own markets
trouble him, and he questioned the
integrity of the already embattled
independent promotions system.

Adelstein

And while he credited Clear
Channel for abandoning
the system and taking
record promotions in-house,
Adelstein bemoaned the
fact that more radio compa-
nies haven't followed suit.

“This issue affects a range
of people, from artists and
musicians to labor and re-
tailers,” he said. “Every
person who listens to radio is af-
fected by this issue.”

Despite his praise for Clear
Channel, Adelstein said that radio
conglomerates “now have the
power to launch a song into a lot of
markets at the same time, or they
can banish a song into oblivion.”

Fellow Democratic FCC Commis-
sioner and Adelstein ally Michael
Copps also attended the luncheon
but did not address the FCBA.

Lewis Now CC RVP In Louisiana

Dick Lewis has been named Re-
gional VP for Clear Channel’s Loui-
stana Region. He will over-
‘ see the company’s radio
operations in New Or-
leans, where Clear Chan-
nel runs CHR/Pop KSTE,
Country WNOE, Blues
WODT, Urban WQUE,
Classic Rock WRNO, Gos-
pel WYLD-AM and Urban
AC WYLD-FM; Baton
Rouge, where it owns AC
KRVE, CHR/Pop WFMF, News/
Talk WJBO, Sports WSKR, Talk
WYNK-AM and Country WYNK-
FM; and Alexandria, LA, where it
has Sports KDBS, AC KKST,
Country KRRV and Rock KZMZ.
Lewis will also remain in his posi-
tion as Baton Rouge Market Man-
ager.

“Dick is absolutely the perfect

Lewis

person for the job,” said Clear
Channel Sr. VP/Southeast Division
| Jay Meyers. “He has been in
Baton Rouge radio for over
| 13 years and understands
the Louisiana marketplace.
B He is an innovator, a vision-
j ary and an outstanding per-
| former. Plus, he loves the
Saints and LSU football.
He’s a natural.”

Lewis said, “This is a
great opportunity and chal-
lenge. I'm looking forward to work-
ing closely with all the stations and
the great talent we have here in
Louisiana. Jay’s a terrific leader, and
the stations and staff are top-notch.
I can’t wait to get started.”

In related news, Lisa Ballance
has been elevated from Director/
Sales to Market Manager for the Al-
exandria cluster.

|
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Steele To Sirius
As Dir./Classic-
Based Rock

Rock radio veteran Gregg Steele
has been named Director/Classic-
Based Rock at Sirius [
satellite radio. He B
will be responsible
for the program- |
ming on Sirius’ clas- |
sic-based streams,
including  Sirius
Gold, Big Rock, The |
Bridge, The Rock,
The Vault and ‘60s
Vibrations, plus Reggae and Blues.

Sirius VP/Music Programming
Steve Blatter said, “Gregg’s track
record of programming some of
America’s most successful Rock

STEELE » See Page 21

i
Steele

R&R Observes
Thanksgiving

—‘IM_

Due to the Thanksgiving holi-
day, R&R's Los Angeles; Nashville;
and Washington, DC offices will be
closed Thursday, Nov. 27 and Fri-
day, Nov. 28.
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Co

ps Would Consider

Allowing Satcasters To Get Local

Technical wrangling delays final satellite-radio rules

By Joe Howard

R&R Washington Bureau
Jhoward@radioandrecords.com

During separate press meetings in their private offices at
the agency’s headquarters, FCC Commissioners Kathleen
Abernathy and Michael Copps tackled the hot issue of lo-
calism in broadcasting from several angles, including the
controversial areas of whether allowing satellite-radio pro-
viders to offer local content would be good for consumers
and whether consolidation in radio has hurt localism.

Responding to a question about
whether he'd support allowing sat-

look with great interest at any pro-
posal to do that.” But he was quick

casters XM Satellite Radio and Sirius
to provide local content if it would
increase localism, Copps told R&R,
“] am a devotee of localism, so I'd

to point out that any attempt by
satcasters to offer local content
must be weighed against other is-
sues and said he couldn’t comment

on how the other FCC commission-
ers might feel about the issue.

The morning before, Abernathy
told R&R in another context that the
FCC has never given XM and Sirius
reason to believe they can depart
from their national scope, saying,
“We have never said they can get
into local content.”

Due largely to its concerns about
XM and Sirius possibly offering lo-
cal content to subscribers, the NAB
— an outspoken critic of satellite

FCC See Page 6

FCC Lifts Freeze On
New AM Station Applications

Powell says move is aimed at helping minority broadcasters

The FCC on Nov. 6 announced that it will accept certain
applications for new AM stations between Jan. 26-30, 2004,
ending a 3 1/2-year ban on filings for new AMs. Applications
for major changes to AM facilities will also be accepted dur-

ing this brief filing window.

To accommodate the filing window,
the FCC will institute a freeze on the
filing of minor-change applications for
AM stations from Jan. 12-26,2004, but
it noted that all new station and ma-
jor-modification applications must
protect all minor-change applications
filed before Jan. 12.

To participate in the filing window,
applicants must complete an FCC
Form 175 — required because the
new AMs will ultimately be auc-

tioned — along with an FCC Form
301 with the required technical in-
formation.

In a statement regarding his
agency’s decision to finally lift its
ban on new and major-change ap-
plications for AM radio stations,
FCC Chairman Michael Powell
said, “By opening this filing win-
dow, we will enable all AM-radio-
station licensees, many of whom
represent minority interests, to ap-

ply for approval to move their trans-
mitters to locations that better serve
their local communities. Better signal
coverage will increase the diversity
of radio options available to listen-
ers and will enhance the viability of
AM stations.” He continued, “Gov-
ernment is at its best when it creates
opportunities for more voices in the
marketplace of ideas.”

Indeed, the news was well re-
ceived by the Minority Media &
Telecommunications Council: The
group’s Exec. Director, David
Honig, told R&R that getting the
freeze lifted was one of his group’s
top regulatory priorities.

— Joe Howard

BUSINESS BRIEFS

s

D0J Looking At Clear Channel Gaming Ads

lear Channel said in its quarterly 10-Q filing with the Securities &

Exchange Commission that it has been asked by the Department
of Justice for information regarding commercial advertising accepted
by the company from “offshore and/or online gambling businesses, in-
cluding sports bookmaking and casino-style gambling.” Clear Chan-
nel did not elaborate on the subpoena, received Sept. 9 from the Asst.
U.S. Attorney for the Eastern District of Missouri, but did state that it is
cooperating with the DOJ on the matter.

Karmazin Sells Chunk Of Viacom Stock

iacom President/COO Mel Karmazin has sold 275,790 shares of

Viacom stock at $38.88-$38.89, taking in about $10.7 million.
However, he also exercised an option that was set to expire in March
2004 to acquire 547,457 shares of Viacom at an exercise price of
$6.10 per share. Exercising the option cost $3.3 million, and a foot-
note in an SEC filing detailing the stock sale indicated that expenses
from exercising the option, along with related tax charges, were cov-
ered by the sale.

Analyst: Citadel’s Strategy Will Help It Grow

I tis our view that Citadel's focus on identifying underperforming sta-
tions in mid- to small-sized markets creates nice future growth po-
tential for the company, ahead of some of its relatively mature peers”
Credit Suisse First Boston analyst Paul Sweeney said in a report is-
sued a day after Citadel released its Q3 earnings. Noting that the
company has acquired 69% of its 207 stations since Jan. 1, 1999,
Sweeney said, “As most of these stations were previously owned by
smaller radio operators and independent station owners, we believe
ample opportunities still exist to grow cash flow through increases in
revenue and by applying management's proven cost-management
skills.”

Analyst Heaps Praise On Entercom

Credit Suisse First Boston's Paul Sweeney said this week that he
continues to view Entercom as “one of the best-run radio com-
panies,” adding that he expects it “to participate fully in the ad re-
covery we are forecasting for 2004.” Sweeney noted in a report is-
sued after Entercom released its Q3 earnings that the company’s Q4
guidance is right in line with industry expectations and let stand his

Continued on Page 6

R&R Stock Index

This weighted index consists of all publicly traded companies that

derive more than 5% of gross earnings from radio advertising.
Change Since

1117102 10/31/03 1177103 117162 10/31/03-11/7/03

R&R Index 207.11 205.70 213.53 +3% +4%
Dow Industrials  8,526.24  9,801.12  9,809.79 +15% +0.1%
S&P 902.72  1,050.71 1,053.21 +17% +0.2%

DOUGH. BUCKS. BREAD.
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No matter what vou eall it here's a way to get it.

Regardless of your market or format, listeners want to know
the latest financial trends affecting their lives. AP Radio and
Bankrate.com have teamed up to offer the Personal Finance Minute

audio features perfect for local ad sponsorship. Heard exclusively
on AP Network News, it's just one of many features that can help
you bring home a few more clams in your paycheck, Learn more today

by calling us at B00-527-7234, or visit www.apbroadcast.com,
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Q4 forecasts of $105.4 million in revenue and EBITDA of $42.3 million. Sweeney also raised his EPS forecast
by a penny, to $1.36. Looking ahead, Sweeney expects Entercom “to be one of the prime beneficiaries of a
cyclically strong advertising period beginning in 2004.” He added, “We continue to view Entercom as one of
the premier radio companies, sporting top-notch management.”

Weak Guidance Leads Analyst To Lower Cox Q4 Forecast

alling Cox Radio’s Q4 guidance of flat to slightly down revenue “disappointing,” Merrill Lynch analyst Marc

Nabi reduced both his Q4 and 2003 outlooks for the company. While he said Cox's dim outlook is consis-
tent with what Clear Channel predicted when it reported its Q3 results, Nabi believes Cox’s mid- to large-
market portfolio “should have suggested slightly better growth, given strong national advertising trends.” For
Q4, Nabi reduced his revenue outlook from 2% growth to a decline of 0.5%. The change forced him to also
lower his 2003 revenue forecast for Cox from $432.5 million to $427 million and to trim his EBITDA prediction
from $153 million to $148 miltion. While Nabi stood by his “buy” rating on the company’s stock, he reduced his
target price on Cox by $1, to $26 per share.

Moody’s Upgrades Emmis

F inancial ratings agency Moody’s has amended its speculative grade liquidity rating on Emmis from SGL2
to SGL1, reflecting the agency’s expectations of a “very good liquidity position over the next 12 to 18
months” for Emmis. It said its belief is supported by Emmis’ moderate positive free cash flow, compliance un-
der its revolving credit facility and improving flexibility under bank financial-maintenance covenants. “Emmis
has experienced recent ratings improvements at its larger stations,” Moody’s said in a notice issued Tuesday,
“as well as growth in revenue in both television and radio, and is likely to benefit materially in 2004 due to
expectations of a high degree of poiitical advertising.”

Moody’s predicts that Emmis will generate over $200 million in EBITDA and $100 million in FCF over the
next 12 to 18 months. The new rating aiso reflects Moody’s expectation that Emmis will continue to acquire
assets, but none that would require debt financing or that would impact the company’s much talked-about
spinoff of its television assets — or a possible spinoff of its radio assets. The latter is a topic Emmis has not

discussed publicly.

Continued on Page 13

FCC

Continued from Page 4
radio — has been pushing the FCC
to issue final rules that will prevent
XM and Sirius from getting local.
But Abernathy said wrangling be-
tween the satcasters and wireless
companies over potential interfer-
ence from the satcasters’ terrestrial
repeaters is delaying the rules and
said she has yet to hear about when
final rules will be issued.

On the topic of the agency’s on-
going study of localism in broadcast-
ing, Abernathy said the FCC is look-
ing at many sides of the industry as
it tries to determine whether broad-
casters are addressing the concerns
of local citizens. She said thatamong
the issues the FCC is investigating
are the differences between net-

work-owned and other stations and
how to determine what broadcast-
ers’ responsibilities are in today’s
media marketplace.

Abernathy also said the FCC is
asking licensees if they're getting
enough guidance from the agency
as they try to make sure they're liv-
ing up to FCC expectations. But she
also reiterated a position she stated
at the NAB Radio Show earlier this
year, saying broadcasters must en-
sure that they are serving their com-
munities effectively: “[Broadcasters]
have an obligation to program in a
way that benefits the public. What
we're trying to get a handle on is
how you interpret that obligation in
today’s world.”

In his meeting with reporters,
Copps said the localism debate is

connected to one of his top agenda
items, media consolidation, and said
the controversy over the FCC’s new
media-ownership rules won't soon
fade away. “This story is still bub-
bling,” he said.

Coppsnoted that while the FCC’s
nationwide hearings on localism are
supposed to focus on how broad-
casters are serving communities, the
issue of ownership concentration
inevitably comes up. He said,
“There’s not supposed to be talk of
media ownership at these hearings,
but it’s become quickly obvious that
what'’s left of localism and media
consolidation are linked.”

He continued, “This is still a
grass-roots, bipartisan effort, and the
nation wants policymakers to wrap
their arms around these issues.”
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TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

Soem e

* WIJK-AM & WPGG-FM/Evergreen, AL $2.75 million
® KFSD-FM/Escondido (San Diego), CA Undisclosed
® KEYT-AM/Santa Barbara, CA $1.5 million
® KIPA-AM/Hilo, HI $75,000
* WRSW-AM & FM/Warsaw, IN $1.2 million
® WSBS-AM/Great Barrington and WNAW-AM
& WMNB-FM/North Adams, MA Undisclosed
® WSO0O-AM & WSUE-FM/Sault Ste. Marie, Ml $2.6 million

Full transaction listings, posted daily, can be found at

www.radioandrecords.com.
r
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* KVBR-AM, KLIZ-AM & FM & KFGI-FM/

Brainerd, KNSP-AM/Staples and KWAD-AM

& KKWS-FM/Wadena, MN

PRICE: $2.8 million :
TERMS: Asset sale for cash

BUYER: BL Broadcasting Inc., headed by President/
Director Louis Buron Jr. Phone: 218-444-1500. It owns no
other stations.

SELLER: Kommerstad Communications, headed by VP
Mike Overton. Phone: 218-829-2853

FREQUENGY: 1340 kHz; 1380 kHz; 107.5 MHz; 103.5 MHz;
1430 kHz; 920 kHz; 105.9 MHz

POWER: 1kw; 5kw; 100kw at 351 feet; 20kw at 279 feet;
Tkw day/199 watts night; 1kw; 100kw at 561 feet -
FORMAT: Sports; News/Talk; Classic Rock; Country; .
Country; Country; Country i

2003 DEALS TO DATE

FrOR N,

é
i
Dollars to Date: $2,077,736,821 |
(Last Year: $5,379,706,206) §
Dollars This Quarter: $510,946,510 '
(Last Year: $346,736,135) %
Stations Traded This Year: 760
(Last Year: 808) :

Stations Traded This Quarter: 156

(Last Year: 147) .

Money and living advice for young aduits.
Brand new from Sabo Shows. Saturdays live 1-4 PM.
Hear the demo at www.sabomedia.com.
Call to lock up your market.

Get your free copy of David's book
“Smart Couples Finish Rich” when you call.

_ ~David Bach, Star of "Live Rich"

“The living and money show
young listeners understand”

~Walter Sabo

SABOMEDIA
212.681.8181

To reserve your market today call *
Wilbur Entertainment (831)429-2050  WAlburentertainment

?
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We salute the great stations, advertisers
and listeners for their support.

Your trust and belief in Rush
has been overwhelming.

EXCELLENCE IN BROADCASTING
NETWORK
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RadioNeeds To
Improve Its Image

Tt

Let’s fix the mistakes that make us look second-class

You’ve met people socially, or perhaps advertisers,
who have made this annoying statement: “Oh, I don’t

listen to radio much, but when I do, 1 listen to....

” Then

they usually mention NPR or some obscure Jazz station
as their sole radio-listening experience. You know they
are lying. They listen to the radio all the time. In the of-
fice, car, shower and bedroom. It’s like electricity — a
transparent part of life. A profound part of life. That’s
the radio public relations story that needs to be told.

“Radio: life’s sound-
track.” A good PR cam-
paign would ideally take
radio from a passive,
transparent aspect of life

about that? You turn on
the light, then you turn
on the radio. Oh, how ca-
ble, magazines, newspa-
pers and websites wish

and make it front and they had that story!
center in the ml'nds of the The Second
consumer and in recall. Switch

One of radio’s PR chal-
lenges has existed since Wal ler Sabo The answer to the first
the advent of network TV. PR challenge, therefore, is

That’s when “shows” moved to TV
and "formats” were created on ra-
dio. Radio programmers brilliantly
evolved the medium to its current,
successful form — and part of that
success has been radio’s becoming
ubiquitous. It stopped being an
event- or show-driven medium and
became a turn-it-on-when-you-
come-into-the-room medium. How

to put a yellow highlighter to the
fact that radio is “the second
switch.” First you turn on the light,
then you turn on the radio. You turn
the key in the car, you turn on the
radio. You turn on the exercise ma-
chine, you turn on the radio. You
turn on the shower, you turn on the
radio. Radio is always the second
switch; it’s part of life. Remind

By Walter Sabo

Americans of what they already do.
Make the passive act active in the
memory.

The second challenge is to keep
radio a cool medium, not just a
utilitarian medium, to the current
generation of 12- to 24-year-olds.
Possibly both challenges can be ad-
dressed with this simple idea:
Present listeners in the desired de-
mographics sharing their stories
about how radio is the soundtrack
to their lives.

Time For Testimonials

There is nothing more potent than
advertising testimonials featuring
real people. Billions of dollars have
been wasted on special effects and
bizarre advertising that wins
awards and sells nothing. The most
effective advertising is the cheapest:
real people saying, with sincerity
and conviction, that they use the
product.

Everyone in radio knows a story
about how they or their station
helped, entertained or saved a hu-
man being. There are great stories
about how radio got a new mother
through the night, how a song ded-
ication brought two broken hearts
together or how the right informa-
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down from its ivory tower every day.”

CASUAL, COMFY CLASSICAL kprc/San Francisco evening voice
Linda Cassidy goes for Baroque as the Marconi-winning station’s spokesmode/
for its latest outdoor campaign. A complementary campaign is used on-air, and
the boards reinforce KDFC's recent TV campaign. KDFC has enjoyed tremen-
dous ratings and revenue success by presenting a nonsymphonic alternative to
the stereotypical “fine arts” Classical presentation. KDFC Manager/Operations &
Programming Bill Lueth explains, “KDFC has taken the Classical format out of
its niche and into the mainstream. The announcers, whose average age is 43,
are contemporary radip pros, not music professors, and they bring the music

tion saved a person from the wrong
freeway exit and a crash.

Locally, start by getting those sto-
ries on the air, all day, in ways that
areappropriate for your station. The
simple act of soliciting stories from
listeners will compel your audience
to think of radio in active, personal
terms. If a listener never calls or
sends an e-mail with a story, they
will nonetheless take a moment to
think abouthow radio is part of their
life, minute to minute.

The Untold Cume Story

Radio sales presentations are miss-
ing the first page — the page that’s
used by every other medium, stating
the distribution numbers. Magazines
start presentations with their biggest
number: readership. The figure is an
alchemist’s tally of actual circulation
and the imagined number of people
who read each copy.

Meanwhile, cable’s salespeople
start with the number of homes in
America that can get cable. Not
homes that actually pay for cable,
but homes that potentially could.
They sell that number. Really.

But, in the end, it is radio that
has the highest distribution of any
medium in the country. More than
TV. Start sales presentations with

Radio sales
presentations are
missing the first
page — the page
that’s used by every
other medium,
stating the
distribution numbers.

radio’s distribution numbers. Ev-
ery time I do, the advertiser is as-
tonished. “I didn’t know that!” is
invariably the response.

Why does this happen? Because
we mistakenly assume that adver-
tisers know about radio’s distribu-
tion. They don't. I'll point to a sta-
tion’s cume and compare it to the
local newspaper’s circulation, and,
again, the response is always, “I
didn’t know that.” Unfortunately,

Continued on Page 10
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Six Last-Minute Holiday Moneymakers

"crambling to bring in extra cash to round out your
year-end sales goals? Try this six-pack of sales promo-
tions now for immediate results.

* "Tanksgiving”: Go after oil
companies or gas stations to get
them to offer a special price —
based on your frequency — on gal-
lons of gas all day long as a way of
saying, “Tanks for your business.”
You can do TG.LE (Tank God It’s
Friday) parties too!

* Christmas Cash: Five to 10
businesses give $995 each, to be
paid one-third in December, one-
third in January and one-third in
February. If you bring in a total of,
for example, $7,000, you'd run
$6,000 in time and show a “credit”
on your receivables of $1,000. Give
listeners a chance at winning $1,000
(one winner gets all), or offer priz-
es of $100 a day for 10 days. Listen-
ers will need to register for the
Christmas Cash at retail outlets. Cli-
ents get store traffic, you get the bill-
ing, listeners get holiday spending
money —it's win-win-win. You can

L

also do this in January, February
and March and call it “Pay Off the
Plastic!”

* Countdown to “Noon-Year’s
Eve”: Not all listeners want to stay
up until midnight, but they can still
celebrate if your station creates a
countdown to “Noon Year’s.” Set
up the event on Dec. 31 at a nice
place in town for brunch or parties,
and conduct a drawing at noon for
a trip to the real New Year’s Eve
celebration in New York. So long as
the last flight or train leaves for La-
Guardia, Kennedy or Newark by
2pm, your listener will get to Times
Squareon time. Theevent should be
asuitcase party where people come
ready to go, just in case!

* Your call letters in Christmas
lights: Offer $1,000 in cash to the lis-
tener who does the best job of
“lighting up [your market] for the
holidays” — with your logo! Get the

L

s
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By Irwin Pollack

power company, a bank or other
business to sponsor this with you.

* Holiday Savings Book: It's a
cash machine! Commit to a 100-cou-
ponbook (either for the holidays or
the first quarter, with the billing
going on the books now). You can
either charge $495 for a coupon in
the book or provide a free coupon
if the advertiser commits to spend-
ing $975-$1,500 in Q1 of next year.
You can either give the books away
to listeners (but charge sponsors for
distribution rights) or charge $9.75-
$15 apiece and submit any revenue
as billed revenue.

* Santa on the Road or Santa
Stops: Sell mini-remotes, 90 minutes
each, every day between Thanksgiv-
ing and Christmas. At $750-$2,500,
you might generate $25,000 over
goal! Turn this into a gift-idea event,
featuring 30 places to do all your
holiday shopping. Bonus: Consider
dressing up a part-timer or intern as
Santa to encourage parents to bring
their children — a reason for them
to spend money!

B S RO

Old MacDonald Had A Rad-e-i-e-i-o0

The Los Angeles County Fair was as happy as a pig in, er, mud with its latest radio spots, from local
shop Ideaology Advertising. |A President Cary Sacks says the spots were a children’s-song parody that
switched out mentions of farm animals with references to L.A.’s love of plastic surgery, Botox, silicone and
counting carbs to show how the fair is “just homespun, wholesome, low-tech, simple, good fun.” Fair Direc-
tor/Marketing Scott Kelly says, “We had an opportunity to laugh at ourselves, and people like to laugh at
L.A., either because they're part of it, or, if they live outside of L.A., they like to make fun of the crazy
people who live in L.A. So it worked on both ends.” The spot won Best Commercial of the Month from the
General Sales Managers Council of the Southern California Broadcasters Association. Shown at the award
presentation are (I-r) Sacks and his son, Elliott; Kelly; SCBA President Mary Beth Garber; Ideaology Cre-
ative Director Dino Santilli; ldeaology AE Janine Carlson; Tact Communications President Gray Clark; and
L.A. County Fair Marketing Manager Michelle DeMott.

RAB Sets New
Board Of Directors

At its recent board meeting in Boston, the Radio Advertis-
ing Bureau elected its 2004 board of directors, including
seven new members. Here’s the complete lineup of 64
officers and directors.

Incumbent Board Members

David Kennedy, Chairman, RAB board; President/COO, Susquehanna Radio

David Peariman, Vice Chairman, RAB board; President, Peariman Advisors

Joe Bilotta, Chair, Finance Committee; COO, Buckley Broadcasting

Herb McCord, Vice Chair, Finance Committee; President/CEO,
Granum Communications

Gary Fries, President/CEO, RAB

Bruce Beasley, President, Beasley Broadcast Group

Charles Bortnick, COO, Westwood One Networks

Clarke Brown, President/Radio Division, Jefferson-Pilot Broadcasting

Wayne Brown, VP/Regional Manager, Radio One

Gary Buchanan, President/COOQ, Three Eagles Communications

Michael Carter, President, Carter Broadcast Group

James Champlin, COO, Badger Communications

Rick Cummings, President/Radio, Emmis Communications

Lee Davis, President/GM, Cub Radio Inc.

Tom Dobrez, President, State Nets Radio

John Douglas, President, AIM Broadcasting

David Field, President/CEQ, Entercom Communications

Marcus Forsell, President, MIX Megapol

Joan Gerberding, President, Nassau Media Partners

Marc Guild, President/Marketing, Interep Radio Sales

Laura Hagan, President, Katz Hispanic Media

David Kantor, CEO, Reach Media

Traug Keller, President, ABC Radio Networks

Kraig Kitchin, President, Premiere Radio Networks

Scott Knight, President/CEO, Knight Quality Stations

Weezie Kramer, Regional VP, Entercom Communications (Sales
Advisory Council Chair)

Jerry Lee, President, WBEB Radio

Gunther Meisse, President, Johnny Appleseed Broadcasting

Jay Meyers, Sr. VP, Clear Channel Communications

Marc Morgan, Exec. VP/COO, Cox Radio

Stuart Olds, CEO, Katz Media Group

Michael Osterhout, COO, Morris Communications

George Pine, President/COO, Interep

Norman Rau, President, Sandusky Radio

Bruce Reese, President/CEO, Bonneville International

Art Rowbotham, President, Hall Communications

Allen Shaw, Vice Chairman/COQ, Beasley Broadcasting

Cary Simpson, President, Allegheny Mountain Network

Thomas Sly, COO, Marathon Media

Peter Smyth, President/CEO, Greater Media

Dean Sorenson, President, Sorenson Broadcasting

William Stakelin, President/COQO, Regent Communications

Mark Steinmetz, VP, American Media Services

Pierre Sutton, Chairman, Inner City Broadcasting

McHenry Tichenor Jr., President, Univision Radio

Al Vicente, President/CEO, Archway Broadcasting Group

Bayard “Bud” Walters, President, Cromwell Group

Samuel “Skip” Weller, President/COO, Radio Division, NextMedia Group

E. J. “Jay” Williams, President, American Urban Radio Networks

New Board Appointments

Glenn Cherry, President, TAMA Broadcasting

Lindsay Wood Davis, COO, NewRadio Group

Scott Herman, Exec. VP, Infinity Broadcasting

Al McGowan, President, Traffic Pulse Network

Ginny Morris, President/Radio, Hubbard Broadcasting

Tony Renda, President/CFO, Renda Broadcasting

Nancy Vaeth, Sr. VP/Regional Manager, Susquehanna Radio

Past Board Chairs

The following executives remain on the board:
Richard Buckley, Buckley Broadcasting
Arthur Carlson, Susquehanna Radio

Richard Chapin, Chapin Enterprises

David Crowl, Clear Channel Communications
John Dille, Federated Media

Paul Fiddick, Emmis International

Skip Finley, Inner City Broadcasting

Jeff Smulyan, Emmis Communications

RAB Counsel
Glenn Mahone, Reed, Smith LLP (ex officio)

Exiting Board Members

Carl Brazell

Norman Feuer, VP/Radio Market Manager, Clear Channel/Jacksonville
Edie Hilliard

Bob Proffitt

Dan Savadove

Tom Young, President/GM, Young Radio



10 © R&R November 14, 2003

Radio Image

Continued from Page 8

radio’s strongest success story, dis-
tribution, remains untold.

How A PR Firm Can
Make You Money

Radio is naive about the public re-
lations industry. PR is much more
than writing press releases or know-
ing the media writer at the newspa-
per. Almost every company you do
business with employs a PR firm.

There are many types of PR firms,
ranging from companies that can get
your morning team constantly men-
tioned in the newspaper and on TV
to firms that can open the doors of
the CEOs you need to meet to land
new business. A good PR firm can
write and prepare your sales and
press materials in a way that puts
your station in a more impressive
light than any movie, TV or print
medium. They can show you re-
search on how your sales team
should dress, what colors in sales
brochures sell best and what Pow-
erPoint presentations won't put
people to sleep.

A PR firm can connect the station
or cluster GM with the leaders of
dozens of other companies in town
and introduce the GM as their peer.
The large firms are highly sophisti-
cated. They'll know exactly what to
do if your No. 1 morning person
gets arrested and how to cope with
a touchy employee termination.

You’ll he amazed by
how much money you
are leaving on the
tahle by not being
wired to a PR firm’s
network of contacts.

Do you ever wonder why a giv-
en company, executive or product
always seems to get great press and
good buzz? I guarantee you that it's
because a PR firm is doing its job.
Different PR firms accomplish this
at different levels — some handle
high-end business press, while oth-
ers are great at reaching the hot
young media outlets. Others don’t
work the press at all, but deal with
the powerful, opinion-shaping lead-
ers who would benefit from know-
ing radio’s story.

Find the names of the top three
PR firms in your ity and ask them
to come and pitch to you. You will
be amazed by two things:

1. How much money you are
leaving on the table by not being
wired to aPR firm’s network of con-
tacts. The cross-promotional oppor-
tunities will stagger you. Nontradi-
tional revenue? They've been setting
up those relationships for decades.

Hiring a PR firm will save you and
your staff years of work tapping
new revenue streams.

2. It doesn't cost as much as you
think.

For more on this subject, I recom-
mend a quick, fun read by Al and
Laura Reis called The Fall of Adver-
tising, The Rise of PR (HarperBusi-
ness). It features real-company ex-
amples of real-world PR hits and
advertising misses.

Investing In A National
PR Initiative

Every major radio group should
agree to send a representative to
hear the presentations of three PR
firms that understand the radio in-
dustry’s goals. Our challenge is an
ideal one for a PR firm to solve. We
don’tneed to build our industry, we
need to remind advertisers and lis-
teners that it’s built and working
very well, thank you.

A sweeping industry PR cam-
paign may not be a job for the NAB
or the RAB. Not every station is a
member, and not every member's
voice is heard; it’s political. That is
not a criticism, for both organiza-
tions do their jobs extremely well.
But this is different. It's creative and
may require the thinking of people
recently entering the industry —
people without the old barriers in
their brains.

Put On The Big Show

As I mentioned in my July 12
R&R article, in England and Austra-
lia there is a major annual awards
ceremony for radio performers that
airs on national TV and radio. The
categories include Best New Morn-
ing Team and Best New Radio Ex-
ecutive, spotlighting people who've
been in the business less than two
years. Everyone wears tuxedos and
evening gowns. There’s a formal
dinner and a primetime telecast. The
radio communities in both countries
are insanely proud of their work,
and it comes across in the broad-
casts. We should be insanely proud
of our work.

PR At Street Level

We in radio also need to step up
our image in other ways, beyond or-
ganizing a PR campaign. I call it “eye-
level PR.” Radio’s PR needs improve-
ment atevery meeting point with the
customer. There are mistakes we
make as an industry that make us
appear second-class. The good news
is that these image issues are easy to
fix. Here's the short list:

* Your lobby image. Is the rug
threadbare, the desk chipped, the ar-
tificial flowers dusty, the reception-
ist chewing gum? New carpet,
paint, signage and furniture should
be in your budget for the lobby in
2004 unless you've just redecorated
this year.

* Your guest experience. When a
contest winner comes to pick up
their prize, what happens? Are they
asked to wait until the promotions
person is out of a meeting? Are they
offered refreshments? Are they giv-

MANAGEMENT-MARKETING ~SALE§
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en a package of information about
the station, a couple of free CDs and
their prize in a gold foil envelope
with a letter of congratulations
signed by each air talent?

Are they offered a tour of the sta-
tion, a Polaroid snapped with a jock,
a CD of their voice going through
the effects generator in the produc-
tion room? Where is the show biz? A
single happy winner tells 200 of his
or her closest friends. You’ve made
it a life event

Your remotes are
your most profound
opportunity to make
a positive PR impact.
If you can’t afford to
do them right, you
certainly can’t afford
to do them wrong.

* Your sales package. Get the
sales leave-behinds for the local
newspaper, regional magazines and
area TV stations. Now place your
print materials next to theirs. How
do you compare? One of the real
gifts of consolidation is the ability to
hire a graphic artist for your cluster
and make a deal with the good lo-
cal printer (not Kinko’s).

* Look in the mirror. Do you
know what magazine people say
about radio salespeople? They say,
“They dress like losers.” Remember,
money goes to money. Does your
sales team look like money? Read
John T. Molloy’s New Dress for Suc-
cess or New Woman's Dress for Success
(Warner Books). They cost only a
few dollars but could be worth thou-
sands of times more.

* Your remote broadcast stage. Is
it a real stage or a card table with a
banner? Do you know what a slea-
zy-looking remote setup does to your
image? It destroys it. Your remotes
are your most profound opportuni-
ty to make a positive PR impact.

Havea pro dress your jocks. Have
a professional stage-set designer cre-
ate your remote facility soit looks like
show business. Make sure everybody
who comes by the stage takes home
a gift with your station logo on it —
and I'mean cverybody. If you can't af-
ford to do remotes right, you certain-
ly can'’t afford to do them wrong.

Walter Sabo has led consulting firm
Sabomedia since 1984. His client list
of major media companies includes
Millennium Broadcasting, Standard
Broadcasting and all 100 Sirius chan-
nels. Sabo was previously VP/GM of
ABC Radio Networks and Exec. VP of
the NBC-owned FM stations. Reach
him at 212-681-8181 or walter @sabo
media.com.

Mark Your Calendar

Important dates and events for the rest of 2003 and beyond.

Send updates and additions to Jeff Green at jgreen @ radioandrecords.com.

November

* Nov. 16 — American Music Awards, Los Angeles (ABC-TV); 818-
460-7477 or www.abc.go.com

¢ Nov. 19 — Ad Council’s annual Public Service Award dinner, New
York; 212-984-1942 or www.adcouncil.org/about/events/

December

* Dec. 4 — Arbitron Program Consultant Fly-In, Columbia, MD;
212-887-1314 or www.arbitron.com

¢ Dec. 5-7 — Association for Education in Journalism & Mass
Communications 2003 winter meeting, Kansas City; 803-798-0274 or
www.aejmc.org

* Dec. 8-9 — Corporation for Public Broadcasting board meeting,
Washington, DC; 800-272-2190 or www.cpb.org

* Dec. 8-9 — Music 2.0 Digital Music Summit, Los Angeles; 310-
815-8887 or www.ihollywoodform.com

¢ Dec. 8-10 — Fall internet World, New York; 203-559-2849 or
www.intemet.com

¢ Dec. 10 — Fall 2003 Arbitron ends

2004
A

January

¢ Jan. 7 — Grammy Award nominations announced

* Jan. 8-March 31 — Winter 2004 Arbitron

¢ Jan. 8-11 — Consumer Electronics Association 2004 International
CES, Las Vegas; 703-907-7500 or www.cesweb.org

¢ Jan. 13 — Tennessee Broadcasters Convention, Nashville; 615-
399-3791 or www.tabtn.org

* Jan. 17-21 — NAB winter board meeting, Key Biscayne, FL; 202-
775-3527 or www.nab.org

* Jan. 21 — Simmons Future of Information Summit, New York;
212-598-5400 or www.smrb.com

¢ Jan. 21-23 — 10th annual Wireless Communications Association
Technical Symposium & Business Expo, San Jose; 202-452-7823 or
www.wcai.com

¢ Jan. 25 — 61st annual Golden Globe Awards, Beverly Hills, CA;
310-657-1731 or www.goldenglobes.com

¢ Jan. 27-Feb. 1 — 10th annual Country in the Rockies, Crested
Butte, CO; www.citr.org

February

¢ Feb. 1 — Super Bowl XXXVIIl, Houston (CBS-TV); 212-450-2000
(NFL), 212-975-4321 (CBS-TV) or www.superbowl.com

¢ Feb. 5-8 — RAB2004, Dallas; 800-232-3131 or www.rab.com

¢ Feb. 8 — 46th annual Grammy Awards, Los Angeles; 310-392-
3777 or www.grammy.com

* Feb. 9-10 — 2004 Media Summit, New York; 212-352-9720 or
www.media-summit.com

¢ Feb. 10-11 — NAB Radio Group Executive Fly-In, Washington,
DC; 202-775-3527 or www.nab.org

¢ Feb. 13-17 — National Religious Broadcasters Convention,
Charlotte; 703-330-7000 or www.nrb.org

¢ Feb. 20-21 — Dan O'Day’s PD Grad School, Los Angeles; 310-

» 476-8111 or www.danoday.com/pdgrad

¢ Feb. 22 — 10th annual Screen Actors Guild Awards, Hollywood
(TNT-TV); 323-954-1600 or www.sagawards.com

* Feb. 22-24 — 2004 North American Broadcasters Association
annual meeting, Los Angeles; 416-598-9877 or www.nabanet.com

* Feb. 23 — Broadcasters’ Foundation Golden Mike Award, New
York; 203-862-8577 or www.broadcastersfoundation.org

* Feb. 24 — Interep Power of Urban Radio Symposium, Chicago;
212-916-0700 or www.interep.com

* Feb. 26-28 — AWRT Leadership Summit & Business Conference,
Washington, DC; www.awrt.org

* Feb. 26-28 — R&R Talk Radio Seminar, Washington, DC; 310-
553-4330 or www.radioandrecords.com

* Feb. 29 — 76th annual Academy Awards, Hollywood (ABC-TV);
310-147-3000 or www.oscars.org

* Feb. 29-March 3 — NAB State Leadership Conference, Washing-
ton, DC; 202-775-3527 or www.nab.org

March

* March 3 — Second annual Katz Women’s Career Summit, New
York; 212-424-6485 or www.katz-media.com

» March 3-6 — Country Radio Seminar 2004, Nashville; 615-327-
4487 or www.crb.org

» March 3-6 — Canadian Music Week, Toronto; 905-858-4747 or
www.cmw.net

¢ March 7-9 — Great Lakes Broadcasting Conference & Expo,
Lansing, MI; 517-484-7444 or www.michmab.com

¢ March 11 — 18th annual Bayliss Radio Roast, New York; 831-
655-5229 or www.baylissfoundation.org

* March 11 — Kagan Spring Radio Conference, New York; 831-
624-3105 or www.kagan.com
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Introducing
Liberty Broadcasting

America’s great new radio forum.

Talk America is proud to announce that we've changed our name to
Liberty Broadcasting. Liberty Broadcasting offers stations a new kind of
talk radio — one that’s entertaining, informative, and engaging. This approach
represents a fresh, compelling alternative to some of the combative styles on
the radio today that can alienate listeners, or lofty, high-minded rhetoric that
lacks any real energy.

To illustrate this commitment, we've added two of the most respected political
analysts in Washington today — William Kristol and Linda Chavez.

Listen to William, Linda and the rest of our successful hosts and hear for
yourself why Liberty Broadcasting is America's great new radio forum.

Al 1ber

“ BROADCASTING
Passion. Insight. Listeners.

William Kristol ¢ Linda Chavez * Mort Crim ¢ Bruce Williams ¢ Heloise * Doug Stephan
Geoff Metcalf ¢« Chuck Harder * Lowell Ponte * Money Matters * The Movie Show on Radio

Contact Information Bruce Wernick (bwernick@libertybroadcasting.com) Telephone: (toll free) 888.727.8629
Michael Levine (mievine@libertybroadcasting.com) Fax: 973.438.1727
John Clark (jclark@libertybroadcasting.com) Website: libertybroadcasting.com
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Sony BMG

Continued from Page 1

who have traditionally taken a
hard-line stance on music-industry
mergers. As a combined entity,
Sony BMG would have about 25%
of global music sales, placing it just
behind industry leader UMG. If
Sony BMG gets the green light, the
venture will consolidate operations
and cut about $300 million in costs,
most likely through layotfs and re-
duction of artist rosters.

In a Q&A session on the com-
pany’s website, Bertelsmann said it
is merging with Sony Music because
the recorded music industry “is
facing a global crisis evidenced by a
massive decline in product sales,
accompanied by rising costs and fall-
ing prices.” By combining opera-
tions at a global level, BMG said the
forthcoming Sony BMG “wili allow
us to support more artists and a
larger number of releases than our
companies would do otherwise,
given our current course of stream-
lining and cutbacks.”

Lack echoed those sentiments to
the Los Angeles Times on Nov. 7, say-
ing, “The industry is in a storm,
and [ don’t see any signs of it clear-

callers to discuss.

DC Insider.

The Linda Chavez Show

Live: Monday-Friday 12noon-2pm ET
Avails: 10 minutes local, 6 minutes network

Aliber ty
® BROADCASTING
Passion. Insight. Listeners.

NEWSBREAKERS

Jim Bell has been pro-
moted to VP/Market
Manager for Clear Chan-
nel’s Bakersfield cluster,
which comprises Sports
KDFO-AM, Classic Rock
KDFO-FM, News/Talk
KGET, AC KKDJ, CHR/
Rhythmic KKXX and Ac-
tive Rock KRAB. He was
previously Director/Sales
for the stations.

“I'm pleased that we were
able to promote from within

Bell Heads Clear Channel/Bakersfield

Clear Channel,” Re-
gional VP ].D. Freeman
said. ”Jim has the expe-

rience and talents neces-
sary to lead Bakerstield
to greater success.”

Bell has spent the last
20 years in the radio in-
dustry in a variety of
positions, including
VP/Market Manager in
Billings, MT. He has
also worked in Los Angeles;
Houston; and Reno, NV.

formats.

EXECUTIVE ACTION
Marquart OM For New JRN Classic Hits Format

heri Marquart has been promoted to OM of Jones
Radio Networks’ new Classic Hits format, which is
set to launch on Dec. 8. She was previously Asst. PD/
MD of the company’s Rock Classics and Smooth Jazz

“Cheri’s been in our on-deck circle for some time
around here,” JRN VP/GM Phil Barry said. “We've both
simply been waiting for the right circumstances, and this
is it. She brings a fresh perspective to our management |
team and is the right person for this challenge.” '
\ Marquart joined JRN in 1991 and has also been an air
| talent for the network. A 25-year industry veteran, she has worked for
KISN/Salt Lake City and KHIH and KMJI in Denver.

ing next quarter or even next year.
The joint venture is a much better
alternative than going forward on
a standalone basis.”

Sony BMG will be headquartered
in New York, and BMG'’s website
said that since the process has just
begun, “it is too early to know how
jobs will be impacted by the joint
venture.” It continued, “Unfortu-
nately, all major music companies
— including BMG and Sony —

have needed to cut jobs in recent
years in response to the market
downturn. Everyone knows by
now that the music industry is in
serious trouble. A primary purpose
of the merger is to ensure that BMG
can continue to create high-quality,
diverse music.”

BMG expects the merger to occur
“well into 2004,” given the regula-
tory approval processes in the U.S.
and the European Union.

Introducing

Linda Chavez.

The DC Insider who lets you in.

Linda Chavez, political analyst, weekly columnist, and author, brings
her years of inside-the-Beltway experience to an unforgettable radio
experience. She provides insights to events and issues usually not heard on
the airwaves, revealing fascinating and intriguing material for her guests and

Linda’s credentials are impeccable:

¢ President of the Center for Equal Opportunity, a non-profit policy
research organization

¢ Political analyst for the FOX News Channel.

¢ Author of Out of the Barrio: Toward a New Politics of Hispanic
Assimilation (1991) and An Unlikely Conservative: The Transformation
of an Ex-Liberal {2001)

Build your audience with Linda Chavez, the essential

Contact information:

Bruce Wernick
(bwernick@libertybroadcasting.com)
Michael Levine
{mlevine@libertybroadcasting.com)
John Clark
(iclark@libertybroadcasting.com)

Tel : 888.727.8629 (toll free)
Fax : 973.438.1727
Website: libertybroadcasting.com

- Earnings
Continued from Page 1

Media showed that total available
national dollars for the radio
industry’s largest 100 markets in-
creased 9% for the first nine months
of 2003 — but in the five markets
that Katz looked at where Saga op-
erates, the figures varied signifi-
cantly.

Specifically, while Katz reported
national advertising growth in the
Milwaukee and Des Moines mar-
kets of 19% and 13%, respectively,
it found decreases of 1% in Colum-
bus, OH and Nortolk and a 2% dip
in Springfield, MA.

Despite the gains in local spend-
ing, Saga’s Q3 net income slipped
from $4.4 million (21 cents per
share) a year ago to $3.5 million (16
cents); the per-share result was 3
cents short of the consensus esti-
mate of five analysts polled by
i Thomson First Call. However,

Saga’s Q3 net income was affected

by a $1.2 million write-off tied to

the company’s new $200 million
credit facility. Q3 net revenue in-
creased 2%, to $30.4 million, while
station operating income decreased

3%, to $11.6 million.

On a same-station basis, net rev-
enue decreased 3%, to $28.9 million,
and station operating income fell
5%, to $11.3 million.

Regent: Local
Advertising Improving

While it fared better than Saga
with Wall Street analysts’ projec-
tions, Regent Communications
Chairman /CEO Terry Jacobs’ com-
pany also reported some welcome
strength in local advertising.

“October was the first month in
several months that local, nonpoliti-
cal revenue was up,” Jacobs told in-
vestors during a Nov. 7 conference
call held to discuss Regent’s Q3 fi-
nancial results. He noted that local
ad spending grew 3% during the
first month of what many hope will
be a more robust Q4 and said his
company’s stations seem to be out-
| pacing other companies’ on the lo-
cal front.

“While it's still way too early to
tell about December, we’re very en-
couraged by what we see com-
pared to the same time last year,”

he said. “Some of it may be market-
specific, as we see the improve-
ments in some of the markets
where we've made investments
over the last year or so, but we're
seeing son'e encouraging signs that
a lot of that hard work we've put
in is starting to pay off for us.”

Regent reported (O3 earnings per
share of 5 cents, a penny ahead of
the consensus estimate of eight ana-
lysts polled by Thomson First Call,
as net income grew from $1.8 mil-
lion (4 cents) a year ago to $2.1 mil-
lion. Broadcast-revenue net of
agency commissions rose 14%, to
$21.4 million, while station operat-
ing income improved 15%, to $6.9
million.

But on a pro forma basis, station
operating income slipped to $6.8
million while net broadcast revenue
fell to $21.4 million, a 4% decline for
each. On a same-station basis, net
broadcast revenue decreased 3%
and station operating income de-
creased 2%.

For Q4, Regent expects net
broadcast revenue in the $21.2 mil-
lion-$21.6 million range and fore-
casts station operating income of
$6.5 million-$6.8 million. It predicts
Q4 EPS of 4 cents, which matches
the forecast of Thomson First Call
analysts.

Cox Sees Atlanta
Revenue Dip

Cox Radio’s Q3 story was more
like most other companies’, with
national advertising outpacing lo-
cal. Cox’s national revenue grew
10% in Q3, while local decreased
4%. And although the company’s
stations in Southern Connecticut
and in the Nassau-Suffolk and
Tulsa markets were down, Cox’s
Houston; Tampa; Richmond; Day-
ton; and Greenville, SC stations de-
livered strong growth during Q3.

However, that growth was tem-
pered by a 1% dip in revenue in At-
lanta — Cox’s largest market — as
the market as a whole was down
2%, according to Miller Kaplan
Market Revenue reports. Excluding
WFOX/Atlanta, which flipped
from Oldies to Urban in February,
Cox’s net revenue in the market
was up 3% for Q3.

EARNINGS See Page 21



National Radio

¢ HOLIDAY BROADCAST NET-
WORKS offers three Christmas Eve-
Christmas Day programs: The AC
Christmas Music Network, The News/
Talk Christmas Music Network, both
featuring up to 36 hours of continuous
holiday music, and The Oldies Christ-
mas Music Network, with up to 26
hours of programming. All shows are
market-exclusive by format. For more
information, contact Ross Reagan at
800-423-9627 or xmasnet@sbc
globat.net.

Changes

News/Talk: KRLA/Los Angeles de-
buts Rock Tulk, airing Sundays at
lam ... ABC Radio Networks-syndi-
cated Batchelor & Alexander take
the 9pm-lam slot at WMAL/Wash-
ington.

INEWSBREAKERS
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BirTHS

* WNWV/Cleveland morning
host Tom Murphy, wife Tracey.
son Brian Thomas, Nov. 6.

* Marketing Group VP/Sales
Jessica Harrell and husband
Shellpoint Music President Randy
Harrell, daughter Presley Rose,
Nov. 5.

CONDOLENCES

s Former K&K Broadcasting
owner Jerome Koeppel, M.D.,
Nov. 7.

Industry: Tymeless Music Group
announces plans to acquire online
music store Sonic Convergence ...
Mean Red Music forms Mean Red
Music Placement, representing in-
dependent artists to the film and TV
community ... Zeo Radio Networks
relaunches its Mini Mix website at
WWW.ZEOMIX.COM/MIN.

FCC ACTIONS

Concert Tour To Raise Awareness

Of Media Issues Kicks Off

C o-sponsored by the AFL-CIO, Common Cause and The Future of
Music Coalition, a 13-city tour to raise awareness of media issues
kicked off Nov. 7 in Madison and will wind up on Nov. 24 in Washington,

BUSINESS BRIEFS

Continued from Page 6

Ronning, Lipset Form Online-Radio Rep Firm

Eric Ronning, a former Sr.VP/Regional Manager for Clear Channel Radio Sales/Interep, Southeast Region and
onetime Yahoo! Exec. Director, and Andy Lipset, a former VP/Director of Sales for D&R Radio/Interep, New York
who was most recently AOL Music Director/Sales, have launched Ronning/Lipset Radio, selling 30- and 60-second
spots for webcasters. Ronning noted that 16% of U.S. residents have listened to online radio in the past month and
added, “The language [of webcasting] is finally consistent with that of traditional radio. The pieces are in place.”

Kroc Leaves NPR $200 Million

J oan Kroc, the widow of McDonald’s Corp. founder Ray Kroc, died Oct. 12 of cancer and in her will left $200
million to National Public Radio. NPR called the bequest “the largest monetary gift ever received by an
American cultural institution” and said the money will go toward the NPR Endowment Fund for Excellence. NPR
President Kevin Klose said, “Joan Kroc believed deeply in the power of public radio to serve the communities of
America. She made this extraordinary gift from her steadfast conviction that NPR and our member stations provide
a vital connection to mitlions of listeners” NPR affiliate KPBS/San Diego will receive a separate $5 million contribu-
tion from Kroc's estate; Kroc lived in the San Diego area.

XM Celebrates Millionth Subscriber

M Satellite Radio threw itself a big party last week inWashington, DC to mark the signing of its 1 millionth

subscriber. Legendary record producer Quincy Jones kicked off the event, praising XM for bringing together
“soul and science.” Marty Stuart, The Kenny Wayne Shepherd Band, Shelby Lynne, Cassandra Wilson, Musig and
comedian Lewis Black entertained the crowd, which included representatives from the legal, marketing and media
industries. XM President/CEO Hugh Panero credited the XM staff with overcoming the obstacles the company
faced as it ramped up its service. “We had a business plan, and we followed it," he said. “A lot of us put our blood,
sweat and tears into this, and we smashed the idea that radio has to be local” The company presented seven
subscribers who had called in with especially interesting stories about their XM experiences with the satellite
service for life, giving each an XM SKYFi receiver and boombox.

Tribune Radio Revenue Rises In October

ribune Co. saw an 18% jump in radio revenue in Octaber. It attributed the gain to its coverage of the Chicago
Cubs playoff appearance but said the increase was offset somewhat by fewer projects at the company’s enter-
tainment division. Meanwhile, Tribune’s TV revenue grew a marginal 1%. Excluding KPLR-TV/St. Louis and KWBP-
TV/Portland, OR both of which were acquired in March, TV revenue decreased 2%. Overall, revenue in Tribune's

DC. Featuring performances by such artists as R.E.M., Steve Earle, Jill broadcasting and entertainment segment rose 3%, to $120 million.
Sobule, Tom Morello, Lester Chambers and Billy Bragg, the tour aims to
educate music fans about the raging debate over the FCC's media-own- - —
ership rules. “This concert tour is a great way to inform the public about
the dangers of media consolidation and urge people to encourage their
member of Congress to support legislation that rolls back the new own-

ership rules,” said Common Cause president Chellie Pingree.

Bipartisan Congressional Group Demands
Vote On FCC Rules Veto

Last week 205 members of the House of Representatives sent a letter
to House Speaker Dennis Hastert requesting that a House vote be
scheduled on the resolution of disapproval of the FCC's media-owner-
ship rules passed by the Senate on Sept. 16. A draft of the letter was
released to the press about two weeks ago, but House insiders told R&R
at the time that delivery of the letter was being held up so more signa-
tures could be obtained. “There is perhaps no other issue as central to
the health of our democracy than the just governance of the media sys-
tem,” the letter reads. “It is the foundation for informed citizenship and
political decision-making.”

Media Reliability Council Submits

Recommendations To FCC

he Media Reliability Council, created by FCC Chairman Michael

Powell following the 9/11 terrorist attacks, on Nov. 6 delivered a re-
port with its suggestions for how the nation’s media infrastructure can be
improved to address some of the shortcomings exposed after the 2001
attacks. For radio, the MRC recommended that stations that originate
local news should ensure they have “robust and redundant ways to com-
municate with external news services and remote news teams, such as
the use of mobile radio and Internet to augment cell phones” The group
also suggested that stations maintain backup power facilities for their
studios, newsrooms, transmitters and satellite communicaticns links. The
MRC advised stations with local news operations to have a backup stu-
dio and recommended that stations maintain tight security measures —
including security guards and video surveillance.

FCC Fines Radio X $20,000

he FCC has fined Radio X Broadcasting Corp. $20,C00 for failing
to clean and repaint WXLX/Lajas, PR’s antenna struciure to main- 1
tain good visibility and failing to maintain a public inspection file at the 1 Contact information:
main studio. Radio X acknowledged the problems but requested a The Dally Agenda Bruce Wernick
reduction or cancellation of the fine, citing the immediate steps it took to i P .
correct the violations. The company also claimed an inability to pay the Two minute feature {bwernick@libertybroadcasting.com)
fine based on financial hardship. But the FCC rejected all of Radio X's
arguments. First, the commission pointed out that it has repeatedly stated
that remedial actions taken to correct a violation are not mitigating fac-
tors warranting a reduced fine. Second, while Radio X provided financial
statements supporting its hardship claim, it also included a statement
indicating that no cash transactions were effectuated by Radio X during
2001 and 2000 and that its parent company made all the payments dur- —
ing those years — yet Radio X did not provide any of its parent company’s
financial statements. Therefore, the FCC concluded that since it could
not determine financial hardship for the parent company, which seemed
to be responsible for Radio X's finances, the fine will stand at $20,000.

Introducing

William Kristol..

The analyst politicians listen to.

Renowned as one of the nation’s leading journalists and commentators,
William Kristol is a best-selling author and editor/publisher of the highly
influential The Weekly Standard. And now he brings his expertise and unique
insight to radio in ‘The Daily Agenda’ on the Liberty Broadcasting network.

Consider Mr. Kristol’s credentials:

* Regular political analyst and commentator on the Fox News Channel

e Co-author of The New York Times bestseller The War Over lraq:
America’s Mission and Saddam’s Tyranny

e Professor of Politics at the University of Pennsyivania and Harvard’s
Kennedy School of Government

Increase your share of listeners with William Kristol,
the analyst politicians listen to.

Live: Monday-Friday
Delivery: Via Satellite arid downloadable mp3

Rl iber

Michael Levine
{mlevine@libertybroadcasting.com)
John Clark
{iclark@libertybroadcasting.com)

Tel : 888.727.8629 (toll free)
Fax : 973.438.1727
Website: libertybroadcasting.com

BROADCASTING
Passion. Insight. Listeners.
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E-Mail Etiquette At The Office |

How not to get sued when you hit ‘send’

As reported in R&R last week, Premiere Radio Net-
works is being sued for $10 million by a former em-
ployee who is alleging, among other things, that the
company created a work environment hostile to
women. Exactly what happened will be worked out in
court sooner or later, but among the employee’s alle-
gations is a charge that a Premiere executive sent to
subordinates, by way of a group e-mail, a photo of a
topless woman and a message that read, “Good luck
to you! You have been tagged by the Great Jugs!” As
described, that message is a fine example of the sort of
thing not to e-mail to one’s co-workers.

What Is It
About The ‘Net?

The Internet is a marvelous, anar-
chic thing, and its lawlessness and
lack of standards and enforcers are a
good part of what makes it so appeal-
ing and so useful. But, by its nature,
the ‘Net also teems with questionable
material, from the mildly risque to
the criminal.

Additionally, the electronic dis-
course enabled by computers and the
"Net is so quick and casual and seem-
ingly ephemeral that standards of
communication have tended to drop.
(How many co-workers do you have
who believe capital letters are aneed-
less formality? )

The combination of a racy environ-
ment and lowered standards has had
the unfortunate effect on some peo-
ple of causing them to turn off their
better judgment when they‘re online.
Even those who are unfailingly cau-
tious in writing and discreet in
speech have been known to commit
stunning lapses when a computer is
involved.

Which is not to blame the Internet
or e-mail for the messes some folks
create for themselves and their co-
workers, but to point out that the on-
line environment can relax inhibi-
tions that would be better retained
while the simplicity and quickness of
e-mail make it all too easy to hit
“send” without thinking.

So how do you know what’s OK
to send? This basic rule is this: Con-
sider all e-mail communication to be
on the record. E-mail is just as likely
— or, these days, more likely — to be
retained and referred to as the file
copy of a letter. And the “delete” key
doesn’t mean much; messages can be
retrieved long after they've been de-
leted, and e-mail can be and has been
subpoenaed in court cases. If you're
thinking about whether a note orjoke
or image you're planning to send
could be offensive, that's probably
enough reason to change your mind.

And keep in mind that everything
that goes for e-mail goes for instant
messaging. There’s software avail-
able that can log and archive all mes-
sages that go through a network, and

MusicNow, Best Buy Dehut Download Store

The MusicNow Download Store is now available at Best Buy stores
and through a special page on the Best Buy website (http:/bestbuy.
fullaudio.com) through the month of November and will later expand to
broader distribution. The 99 cent song store is designed, says
MusicNow, to work with more than 40 digital-music players from
various manufacturers — a response to Apple’s iTunes-iPod connec-
tion and the new Samsung Napster player. MusicNow will continue to
offer its $9.99-a-month subscription service.

RealNetworks Makes Distribution Deal With Comcast

RealNetworks has made a distribution deal with cable company
Comcast for Real's Rhapsody subscription digital-music service. To
Jaunch the partnership, Real is offering Comcast ISP customers seven
days of free access to Rhapsody and, if they decide to subscribe, 10
free CD burns. Rhapsody offers unlimited on-demand streaming of
about 400,000 songs, 50 channels of Internet radio and 79-cent CD
burns of most of its catalog for $9.99 a month.

By Brida Connolly

Associate Managing Editor

some businesses, such as securities
firms, are already keeping track.
Tracking applications are largely lim-
ited to smaller IM providers right
now, but if businesses demand it, the
major players will provide tracking
too. And, of course, anyone can easi-
ly save an IM exchange to a text file
right now.

What's At Stake

Premiere and parent company
Clear Channel responded to the re-
ports of the discrimination suit —
which also includes a number of oth-
er charges, unrelated to the alleged
offensive e-mail — with a joint state-
ment that read, “We have not had an
opportunity to review the lawsuit.
However, we take all claims of this
nature very seriously.” As do most
employers: Along with the potential
damage to the reputation of the com-
pany and its executives, the stakes in
these cases are very high.

I spoke with an attorney familiar
with these matters who said that all
employers must now be sensitive to
communications sent through com-
pany channels. This is a very litigious
society, he noted, and if a court finds
a pattern of behavior that creates a
hostile work environment, the conse-
quences can be tremendous.

Such as? The federal cap on dam-
ages for sex discrimination is $300,000,
but many states have no caps, so the
potential civil liability is virtually
unlimited. And if a pattern of discrim-
ination or a hostile environment is
shown at a broadcast license holder,
there could be FCC ramifications as
well. That means a broadcaster that
permits harassment or discrimination
to continue could find itself being
investigated for EEO violations — or
with its license at stake.

The attorney pointed out that un-
der the new EEO program adopted
last year, broadcast licensees have to
report in connection with their license
renewals not only instances of dis-
crimination, but any complaints —
and renewals are going on right now.

If discrimination is found ata non-
licensee company under a licensee’s
control, that’s a potential problem as
well: If the people on the broadcast
operations side knew or should have
known what was happening, the
broadcaster could not only be sued,
but could face the wrath of the FCC.

E-mail and instant messaging are
wonderful tools; they save time and
make handling a lot of everyday
business faster and easier. But make
sure your own and your company’s
standards — for legality, discretion,
courtesy and common sense — are as
high for IMs and e-mail as they are
for any other type of business com-
munication.

{ The 1Tunes Mu31c Store Top 10
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Apple’s iTunes Music Store is the leading non-subscription digital-
i music service in the U.S, offering a catalog of more than 200,000

songs from all five major label groups. Here's a snapshot of the top-
selling downloads on Tuesday, Nov. 11, 2003

Top 10 Songs

1. OUTKAST Hey Ya!
# NO DOUBT It's My Life
FOUNTAINS OF WAYNE Stacy’s Mom
DIDO White Flag
SHERYL CROW The First Cut Is The Deepest
. 3 DOORS DOWN Here Without You
BLACK EYED PEAS Where Is The Love?
& MAROON 5 Harder To Breathe
4, COLDPLAY Clocks
10. OUTKAST Hey Ya! (Radio Mix)

Top 10 Albums

SARAH McLACHLAN Afterglow

THE STROKES Room On Fire

SARAH McLACHLAN Live Acoustic EP

DIDO Life For Rent

R.E.M. In Time: The Best Of.

NO DOUBT it's My Life (single)

JARS OF CLAY Who We Are Instead

STING Sacred Love

JET Get Born

BARENAKED LADIES Everything To Everyone
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< Jracenote.

if you play digital music or CDs on an Internet-connected computer or
other device™, you're probably using Gracenote CDDB, the industry stan-
dard for music recognition. Gracenote provides artist and track informa-
tion to millions of online music listeners every day. Statistics from those
users are collected and anonymously aggregated to determine popular-
ity ratings for Gracenote’s digital charts.

Gracenote Top 25 Country Currents
PAT GREEN Wave On Wave
GARY ALLAN Tough Little Boys
DWIGHT YOAKAM The Back Of Your Hand
DIERKS BENTLEY What Was | Thinkin’
TRACY BYRD Drinkin’ Bone
MARTINA McBRIDE This One's For The Girls
BRDDKS & DUNN Red Dirt Road
LONESTAR My Front Porch Looking In
BRAD PAISLEY Celebrity
10. DWIGHT YOAKAM The Late Great Golden State
. BUDDY JEWELL Help Pour Out The Rain (Lacey’s Sang)
12. LDNESTAR Walking in Memphis
13. TRACY BYRD The Truth About Men
14. SARA EVANS Backseat Of A Greyhound Bus
15. GEDRGE STRAIT Cowboys Like Us
16. GEDRGE STRAIT Tell Me Something Bad About Tulsa
17. A. JACKSON & J. BUFFETT It's Five 0’ Clock Somewhere
18. JEFF BATES The Love Song
19. TRACE ADKINS Then They Do
20. BRAD PAISLEY Little Moments
21. DUSTY DRAKE One Last Time
22. BRDOKS & DUNN You Can't Take The Honky Tonk...
23. SARA EVANS Perfect
24. BRAD PAISLEY Mud On The Tires
25. GILLIAN WELCH Look At Miss Ohio

Data for the week of Oct. 27-Nov. 2.
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This chart rotates among four music genres: rock, country, urban
and pop. Please visit www.gracenote.com for more detailed chart
information or contact charts @ gracenote.com for access to
customized reports.

*For a list of Gracenote-enabled products, visit www.gracenote.

com/partners.
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Music
CHOICE

23 million homes
27,000 businesses

Available on digital cable and DirecTV
Adam Neiman e 646-459-3300

HIT LIST

Seth Neiman

CHRISTINA AGUILERA The Voice Within

KELLY CLARKSON The Trouble With Love Is
COLDPLAY Clocks

DASHBOARO CONFESSIONAL Hands Down
LINKIN PARK Numb

OUTKAST f/SLEEPY BROWN The Way You Move
ROC PROJECT f/TINA ARENA Addicted

SOFT ROCK
Seth Neiman

ELTON JOHN Are You Ready For Love?
SANTANA f/ALEX BANO Why Don't You And |

R&B & HIP HOP
Damon Williams
MARY J. BLIGE t/EVE Not Today

JA RULE Clap Back

JAY-Z Change Clothes

RAP

DJ Mecca

2PAC 1/50 CENT The Realist Killaz
JA RULE Clap Back

JAY-Z What More Can | Say

LIL JON t/EASTSIDE BOYZ Get Low
MYSTIKAL Keep Doin’ It

ROCK

Adam Neiman
A PERFECT CIRCLE The Qutsider

ALTERNATIVE
Adam Neiman

RED HOT CHILI PEPPERS Fortune Faded
WHEAT Breathe

TODAY’S COUNTRY

Liz Opoka

KENNY CHESNEY There Goes My Life
JIMMY WAYNE | Love You This Much

PROGRESSIVE

Liz Opoka

TOR! AMOS Mary

JACK JOHNSON Taylor

CASSANDRA WILSON Fragile
RACHAEL YAMAGATA Worn Me Down

SMOOTH JAZZ

Gary Susalis

MARC ANTOINE Mediterraneo
AMERICANA

Liz Opoka

BOTTLE RDCKETS Man Of Constant Anxiety
JAY FARRAR California

TIM O'BRIEN Turn The Page Again

MINDY SMITH Come To Jesus

TROPHY HUSBANDS Burnin' Tha Candle

SIRIUSA

1221 Ave. of the Americas
New York, NY 10020
212-584-5100

SIRIUS RADIO

Steve Blatter 212-584-5100
Planet Dance

Swedish Egil

DAVE CLARKE Way Of Life

ELECTRIC SIX Dance Commander

DAVE GAHAN Bottle Living

INFRAREO VS. GIL FELIX Capoeira
SUPERCHUMBO This Beat Is

The Pulse
Haneen Arafat
FIVE FOR FIGHTING 100 Years

u.s.1

Kid Kelly

CHINGY Holidae In

WILLA FORD f/LADY MAY A Toast To Men
PINK God Is ADJ

Hot Jamz

Geronimo

BRAVEHEARTS #/LIL JON Quick To Back Down
FABOLOUS Think Y'all Know

KELIS Milkshake

TLC f/LIL JON Come Get Some

TWEAPONZ Mira Mira

Hip-Hop Nation
Geronimo

APANI Abracadabra
EPITDME No Support
JAY-Z What More Can | Say
JUVENILE In My Life
MYSTIKAL Keep Doin’ It

New Country

Al Skop

GARY ALLAN Songs About Rain
BLUE COUNTY Good Little Girls
BRIAN MCCOMAS You're In My Head

Octane

Jose Mangin
AUDIOSLAVE Gasoline
GODSMACK Re-Align

| KID ROCK Feel Like Makin’ Love
| SHINEDOWN 45

The Beat

Geronimo

KEVIN AVIANCE Give It Up
MONICA Get It Off

MOTORCYCLE As The Rush Comes

Heart & Soul

B.J. Stone
JAGGED EDGE Walked Outta Heaven

866-MVTUNES

21,000 movie theaters

WEST

1. SARAH MCLACHLAN Fallen

2. ALICIA KEYS You Don't Know My Name
3. PHIL COLLINS Look Through My Eyes
4. COLDPLAY Clocks

5. NATURAL What If

MIDWEST

1. PAT BENATAR Go

2. SARAH MCLACHLAN Fallen

3. COLDPLAY Clocks

4. ALICIA KEYS You Don't Know My Name
5. L1Z PHAIR Why Can't i

SOUTHWEST

1 LIZ PHAIR Why Can't |

2. COLDPLAY Clocks

3 SARAH MCLACHLAN Fallen

4 ALICIA KEYS You Don't Know My Name
5. PAT BENATAR Go

NORTHEAST

1. COLDPLAY Clocks

2. NATURAL What If

3. SARAH MCLACHLAN Fallen

4. ALICIA KEYS You Don't Kncw My Name
5. LIZ PHAIR Why Can't |

SOUTHEAST

1. COLDPLAY Clocks

2. SARAH MCLACHLAN Fallen

3. ALICIA KEYS You Don't Know My Name
4. L1Z PHAIR Why Can't |

5. PAT BENATAR Go

DMX Hospitality
Joel Oltyan

The hottest tracks at DMX haspitality, which
includes restaurants, bars, hotels and
cruise ships, targeted at 25-54 adults.

NO DOUBT It's My Life

SHELBY LYNNE Telephone

THE THRILLS One Horse Town

STARSAILOR Silence Is Easy

RYAN ADAMS So Alive

TEXAS And | Dream

THE FORMAT The First Single You Know Me)
JET Look What You've Done

JACK JOKNSON Taylor

BELLE AND SEBASTIAN Wrapped Up In Books

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson

MADONNA Nothing Fails

EVANESCENCE My Immortal

NELLY FURTADO Powerless (Say What You Want)

CHR/RHYTHMIC

Mark Shands
TLC t/LIL JON Come Get Some
BEYONCE Me, Myself And |

URBAN
Jack Patterson
FLAMBEY Destiny

T.0. Adore
EARTH, WiND & FIRE Hold Me

ROCK

Stephanie Mondello
STAIND How About You
NICKELBACK Figured You Out
GODSMACK Re-Align

ADULT ALTERNATIVE

Stephanie Mondello
AZURE RAY The Drinks We Drank Last Night
EASTMOUNTAINSOUTH Rain Come Down

10 miflion homes 180,000 businesses
Rick Gillette » 800-494-8863

ADULT CONTEMPORARY

l Jason Shiff

KELLY CLARKSON The Trouble With Love Is
JESSICA SIMPSON With You
CHRISTINA AGUILERA The Voice Within

INTERNATIONAL HITS

Mark Shands
TLC #/LIL JON Come Get It
KIMBERLEY LOCKE 8th World Wonder

COUNTRY

Leanne Flask
DARRYL WORLEY | Will Hold My Ground
ALAN JACKSON Remember When

DANCE

Danielle Ruysschaert
ANNIE LENNOX Wonderful

SEAL Love's Divine

PAUL VAN DYK Time Of Our Lives
ATB Long Way Home

HARRY'S AFROHUT C'mon Baby
ENRIQUE 1GLESIAS Addicted

INGRIO You Promised Me

DONNA SUMMER You're So Beautiful
‘ AMUKA Appreciate Me

SIMPLY RED Sunrise
RAP/HIP-HOP

Mark Shands
TOO0 $HORT Choosin’
TOO $HORT What She Gonna Do
TOO $HORT You Can't Fuck With Us
| TOO $HORT Burn Rubber
TOO $HORT Hey Let's Go
\ TOO $HORT Pimpandho.com
TOO $HORT Hobo Hoeing
T0O $HORT Married To The Game
TOO $HORT California Girls
TOO $HORT What's A Pimp
TOO S$HORT Don't Act Like That
TOO $HDRT Short Short
TLC {/LIL JON Come Get Some
JIN Learn Chinese
KNOC-TURNAL The Way | Am

Artist/Title %\5“5 Total Plays
CHEETAH GIRLS Cinderella - 7
HILARY DUFF So Yesterday 76
JUMPS Do Ya 75
HILARY DUFF Why Not 74
LINDSAY LOHAN Ultimate 74
LIZZIE MCGUIRE What Dreams Are Made Of 73
KELLY CLARKSDN Miss Independent 73
BAHA MEN Who Let The Dogs Out 54
D-TENT BOYS Dig it 48
AVRIL LAVIGNE Sk8er Boi 33
ALL-AMERICAN REJECTS Swing, Swing 33
STEVIE BROCK All For Love 32
LILLIX What | Like About You 32
PHIL COLLINS On My Way 32
MICHELLE BRANCH Are You Happy Now? 3
HAMPTON Hampsterdance 2 31
AVRIL LAVIGNE Complicated k1l
STEVIE BROCK if U Be My Baby 31
JUMPS We Are Family 31
AARON CARTER | Want Candy 30

Playlist for the week of Nov. 4-10.

aoL Radio@Network |
Ron Nenni 415-934-2790

Top Country

Lawrence Kay

RONNIE DUNN /REBECCA LYNN HOWARD ff{ Could. ..
REBA MCENTIRE I'm Gonna Take That Mountain

Top Pop

Mark Hamilton

BEYONCE Me, Myself And |

KELLY CLARKSON The Trouble With Love Is
G000 CHARLOTTE Hold On

Smooth Jazz

Stan Dunn ,
KIRK WHALUM Do You Feel Me?

Top Jams

Davey D

DAS EFX Dro And Henny

SNOOP DOGG #/MARVIN GAYE Dance With Me
TWISTA {/KANYE WEST Slow Jamz

LIVE .COM

Travis Storch « 866-365-HITS

Top Rock

3 DOORS DOWN Here Without You
FOUNTAINS OF WAYNE Stacy's Mom
NICKELBACK Someday

STAIND So Far Away

TRAPT Headstrong

Top Country

DIERKS BENTLEY What Was | Thinkin'?
TERRI CLARK | Wanna Do it All

PAT GREEN Wave On Wave

TOBY KEITH | Love This Bar

SHANIA TWAIN Forever And For Always

Top Blues

ALBERT HAMMOND It Never Rains In Southern...
SONNY JAMES Young Love

RICK LAWSON I'm In A Beach Music Mood |
LIGHTNIN’ HOPKINS Mojo Hand
BUBBA SPARXXX Deliverance

@RADI 0O NETWORKS

Phil Hall » 972-991-9200

Hot AC
Steve Nichols
NO DOUBT it’s My Life

ABC AC

Peter Stewart
PHIL COLLINS Look Through My Eyes

Touch

Vern Catron
WILL DOWNING A Million Ways
JOE More & More

Doug Banks Morning Show
Gary Saunders

ALICIAKEYS You Don't Know My Name

Tom Joyner Morning Show

Vern Catron
ALICIA KEYS You Don't Know My Name

JOE More & More |

9

RADIO
NETWORK .

Ken Moultrie « 800-426-9082

Alternative

Steve Young/Kristopher Jones
311 Beyond The Gray Sky

AFI Sitver And Cold

NICKELBACK Figured You Out

RED HOT CHIL! PEPPERS Fortune Faded
SMILE EMPTY SOUL Nowhere Kids

Active Rock

Steve Young/Kristopher Jones
NICKELBACK Figured You Out

OFFSPRING Hit That

RED HOT CHILI PEPPERS Fortune Faded

Hot AC
Steve Young/Josh Hosler

CLAY AIKEN Invisible

CHR

Steve Young/Josh Hosler
LUDACRIS f/SHAWNNA Stand Up
0.A.R. Hey Girl

JESSICA SIMPSON With You

Rhythmic CHR
Steve Young/Josh Hosler
BEYONCE Me, Myself And |

Mainstream AC

Mike Bettelli/Teresa Cook
DIDO White Flag

Mike Bettelli
TRAIN Calling All Angels

Dave Wingert Show
Mike Bettelli/Teresa Gook
DIDO White Flag

Alan Kabel Show
Steve Young/John Fowlkes
NO OOUBT It’s My Life

Mainstream Country

Ray Randall/Hank Aaron
SCOTTY EMERICK | Can't Take You Anywhere
JOSH TURNER Long Black Train

New Country

Hank Aaron
BLUE COUNTY Good Little Girls
ALAN JACKSON Remember When

Lia
Ken Moultrie/Hank Aaron
SHANIA TWAIN She's Not Just A Pretty Face

24 HOUR FORMATS
Jon Holiday  303-784-8700

Rock Classics
Adam Fendrich
BOB SEGER Tomorrow

Adult Contemporary

Rick Brady
CLAY AIKEN nvisible

U.S. Country

Penny Mitchell

TOBY KEITH An American Soldier
MARTINA MCBRIDE [n My Daughter's Eyes

Charlie Cook » 661-294-9000

Soft AC
Andy Fuller
JOSH GROBAN You Raise Me Up

Mainstream Country

David Felker
TOBY KE{TH An American Soldier

Hot Country

Jim Hays

TOBY KEITH An American Soldier
MARTINA MCBRIDE In My Daughter’s Eyes

Young & Verna

David Felker

TOBY KEITH An American Soldier
MARTINA MCBRIOE In My Daughter's Eyes

HEET A==
FAAIIE MNE TWORIKES

After Midnite
CLINT BLACK Spend My Time

wry

Alternative

Chris Reeves » 402-952-7600
311 Beyond The Gray Sky

RANCID Red Hot Moon

SMILE EMPTY SOUL Nowhere Kids

AC

Dave Hunter

COUNTING CROWS She Don't Want Nobody Near
DAVE MATTHEWS Save Me

JASON MRAZ You And | Both
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72 million houssholds

Plays
G UNIT Stunt 101 23
OUTKAST Hey Ya! 22
LUBACRIS Stand Up 21
NO DOUBT it's My Life 21
BLINK-182 Feeling This 20
P.0.0. Will You 19
BRITNEY SPEARS {/MADONNA Me Against... 19

CHINGY f/LUDACRIS & SNOOP DOGG Holidae In
LINKIN PARK Numb

TUPAC {/NOTORIOUS B.1.G. Runnin’
PUDDLE OF MUDD Away From Me
ASHANTI Rain On Me

R. KELLY Step In The Name Of Love
STROKES 12:51

PINK Trouble

BEYONCE #/SEAN PAUL Baby Boy
CHRISTINA AGUILERA The Voice Within
HOWIE DAY Perfect Time Of Day

FEFE DOBSON Take Me Away

CLAY AIKEN Invisible

- —
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Video playlist for the week of Nov. 4-10.

w

David Cohn

General Manager 7
BLINK-182 Feeling This 34
NO DOUBT It's My Life 30
CHINGY #LUDACRIS & SNOOP DOGG Holidae In 26
BEYONCE {/SEAN PAUL Baby Boy 26
WHITE STRIPES Hardest Button To Button 26
LUDACRIS Stand Up 25
JET Are You Gonna Be My Girl 24
BLACK EYED PEAS Shut Up 23
HOWIE DAY Perfect Time Of Day 2
COLDPLAY Moses 20
QUTKAST The Way You Move 19
PETE YORN Crystal Village 18
LINKIN PARK Numb 17
P.0.D. Will You 17
KANYE WEST Through The Wire 17
ADAM GREEN Jessica 17
SOMETHING CORPORATE Space 16
OUTKAST Hey Ya! 15
G UNIT Stunt 101 15

THREE DAYS GRACE (i Hate) Everything About You 15

Video playlist for the week of Nov 4-10.

75 millign househgids
Paul Marszalek

VP/Music Programming

ADDS
OUTKAST Hey Ya! 25
3 DOORS DOWN Here Without You 23
BEYONCE §/SEAN PAUL Baby Boy 23
DIDO White Flag 23
MATCHBOX TWENTY Bright Lights 23
NO DOUBT It's My Life 21
BRITNEY SPEARS f/MADONNA Me Against... 21
KID ROCK Feel Like Makin' Love 19
SARAH MCLACHLAN Falien 19
JASON MRAZ You And | Both 17
PINK Troubie 17
NICKELBACK Someday 15
SEAL Waiting For You 15
CLAY AIKEN Invisible 14

SHERYL CROW The First Cut Is The Deepest 14
BARENAKED LADIES Another Postcard (Chimps) 13
THE DARKNESS | Believe in A Thing Called Love 13
LIMP BIZKIT Behind Biue Eyes 13
TARRALYN RAMSEY Up Against All Odds 13
RED HOT CHILI PEPPERS Fortune Faded 13
HOWIE DAY Perfect Time Of Day 10
JOHN MAYER Bigger Than My Body 8
ROBERT RANDOLPH. .. | Need More Love
MICHELLE BRANCH Breathe

GAVIN DEGRAW Follow Through

ENRIQUE IGLESIAS Addicted

DAVE MATTHEWS Gravedigger

LIZ PHAIR Why Can't 12

STING Send Your Love

WARREN ZEVON Keep Me In Your Heart
FUEL Fafls On Me

SANTANA {/ALEX BAND Why Don't You & 12
JAVIER Crazy

JET Are You Gonna Be My Girl

MARY J. BLIGE {/EVE Not Today

JOSH KELLY Amazing

NICKEL CREEK Smoothie Song

THALIA Baby I'm In Love

TRAPT Headstrong
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Video playlist for the week of Nov. 4-10.

Lori Parkerson
202-380-4425

BPM (XM81)
Blake Lawrence
JOCELYN ENRIQUEZ Why
L.1.V. Jouney Of Love
GIDIA From The Inside

SQUIZZ (XM48)
Charlie Logan

STAIND How About You

RED HOT CHILI PEPPERS Fortune Faded
U-POP (XM29)

Ted Kelly

ROBBIE WILLIAMS Sexed Up
DAMIEN RICE Cannonball

NO ANGELS Feel Good Lies

NITIN SAWNEY Rainfall

THE LOFT (XM50)

Mike Marrone

RYAN ADAMS Wonderwall

MATT NATHANSON Pretty The World
MATT NATHANSON Little Victories
MATT NATHANSON Sad Songs
MATT NATHANSON Sing Me Sweet

RAW (XMG66)

Leo G.

SNOOP DOGG f/MARVIN GAYE Dance With Me
PEYEY PABLO Freek-A-Leek

JIN Learn Chinese

REAL JAZZ (XM70)

Maxx Myrick
DEXTER GORDON Live At The BothvAnd Club San Francisco

WATERCOLORS (XM71)
Trinity
DOWN TO THE BONE Cellar Funk

X COUNTRY (XM12)

Jessie Scott

RUTHIE & THE WRANGLERS Lost Ball

BROTHERS COSMOLINE It's Alright

TROPHY HUSBANDS Burnin’ The Candle

RYAN ADAMS Burning Photographs

PAUL BURCH Life Of A Fool

LITTLE FEAT Night On The Town

GRAHAM LINDSEY Erma Rumble

DAVID CHILDERS & MODERN DON JUANS Baby Baby
DAVID BRAKE & THAT DAMN BAND Lean Mean Texas Machine
COPPERHEAD Bar Like That

BOBBY BARE JR. I'll Be Around

AL & THE TRANSAMERICANS Guitar

XMLM (XM42)
Ward Cleaver

FIVE FOOT THICK Blood Puddle
CANNAE Horror

XM Café (XM45)
Bill Evans
BEULAH Yoko

DIDO Life For Rent
RICKIE LEE JONES The Evening Of My Best Day
STEADMAN Revive

TRAIN My Private Nation

SHELBY LYNNE /dentity Crisis

KELLER WILLIAMS Home

EDIE BRICKELL Vofcano

RUSTY TRUCK Broken Promises

GUSTER Keep It Together

CASSANDRA WILSON Glamoured
BLUESTRING Bluestring

DAVE MATTHEWS Some Devil

PETE DROGE Skywatching

JOHN MAYER Heavier Things

MINIBAR Fiy Below The Radar
EASTMOUNTAINSOUTH Eastmountainsouth
JOSH ROUSE 1972

STING Sacred Love

LEONA NAESS Leona Naess

36 million households

Cindy Mahmoud,
VP/Music Programming
& Entertainment

VIDEQ PLAYLIST

R. KELLY Step In The Name Of Love (Remix)
ASHANTI Rain On Me

LUDACRIS Stand Up

MISSY ELLIOTT Pass That Dutch

JAGGED EDGE Walk Qutta Heaven

JAY-Z §/PHARRELL Change Clothes

OUTKAST {/SLEEPY BROWN The Way You Move
BEYONCE 1/SEAN PAUL Baby Boy

YOUNG BLOODZ Damn

TUPAC {/NOTORIOUS B.1.G. Runnin’

RAP CITY TOP 10

JAY-Z {/PHARRELL Change Clothes

CHINGY $LUDACRIS & SNOOP DOGG Holidae In
TUPAC / NOTORIOUS B.1.G. Runnin’

LOON Down For Me

LUDACRIS Stand Up

YOUNGBLOODZ Damn

WYCLEF {/MiISSY ELLIOTT Party To Damascus
JA RULE Clap Back

G UNIT Stunt 101

OUTKAST {/SLEEPY BROWN The Way You Move

Video playfist for the week of Nov. 4-10.

TELEVISION._

# = B R P - R
COUNTRY MUSIC TELEVISION mPENSHOWS NOV.3'9
65.9 miltion households
Brian Phiips, Sr. VP/GM Total Audience Teens 12-17
Chris Parr, VP/Music & Talent (105.5 million households)

ADDS 1 CSI 1 The Simpsons (8:30pm)
BUDDY JEWELL Sweet Southern Comfort 2 Survivor: Pearl Islands 2 The Simpsons
:LE;‘;;ABS:‘JCLEE:T“T’Y;“; Na':m Hag Wi 3 CMA Awards 3 Malcolm In The Middle

eartaches Ha Ini N .
. 4 8 Simple Rules 4 Friends
Prays 5 Friends 5 8 Simple Rules

TOP 20 ™W W | 6 ER. 6 7th Heaven
MARTINA MCBRIDE This One’s For The Girls 30 30 7 CSI: Miami (tie) The O.C.
AROOKS & e Ts Bar e 2% % | 8 Everybody Loves Raymond 8 Survivor: Pearl Islands
KEITH URBAN Who Wouldnt Wanna Be Me 28 33 9 Without A Trace 9 csi
REBA MCENTIRE f'm Gonna Take That Mountain 27 30 10 Friends (8:30pm) 10 Friends (8:30pm)

SHERYL CROW The First Cut Is The Deepest 26 30 Car .

BILLY CURRINGTON Walk A Littl... % 21 Source: Nielsen Media Research

NICKEL CREEK Smoothie Song 2% 27

GARY ALLAN Tough Little Boys 25 26

PAT GREEN Wave On Wave 25 26 COMING NEXT WEEK

ROBINELLA & THE CC STRING BAND Man... 25 19

RASCAL FLATTS | Melt 24 28 .

CLINT BLAGK Spend My Time 21 4 Tube Tops * Britney Spears, Jay Le"‘f' ,
MONTGOMERY GENTRY Hell Yeah % 14 Clay Aiken, Ashanti, Sheryl * Gillian Welch, Conan O'Brien.
JUNE CARTER CASH Keep On The Sunny Side 15 26 - « LeAnn Rimes and Eve, Crai
TRACE ADKINS Hot Mama 15 16 Crow, Hilary Duff, Evanescence, Kilbomn J
DIERKS BENTLEY What Was | Thinkin' 13 25 Fleetwood Mac, Alan Jackson, :

A. JACKSON f/J. BUFFETT It's Five O'Clock .. 12 17 Toby Keith, Kid Rock, Metallica, * Joe Firstman, Carson Daly.
CHRIS CAGLE Chicks Dig It o1 X .

T. KEITH /W. NELSON Beer For My Horses 11 8 OutKast, Sean Paul, Pink, Britney Tuesday, 11/18

Playlist is frozen.
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Jim Murphy, VP/Programming
19 million households

ADDS

BRAD PAISLEY Little Moments

RODNEY CROWELL Earthbound

AMY DALLEY | Think You're Beautiful
RHONDA VINCENT If Heartaches Had Wings

TOoP 20

CHRIS CAGLE Chicks Dig It

TOBY KEITH | Love This Bar

JIMMY WAYNE | Love You This Much

REBA MCENTIRE I'm Gonna Take That Mountain
GARY ALLAN Tough Little Boys

BILLY CURRINGTON Walk A Little Straighter...
BILLY RAY CYRUS Back To Memphis

MARTINA MCBRIDE This One’s For The Girls
PAT GREEN Wave On Wave

SARA EVANS Perfect

MONTGOMERY GENTRY Hell Yeah

SHERRIE AUSTIN Streets Of Heaven

SHANIA TWAIN She's Not Just A Pretty Face
KEITH URBAN Who Wouldn't Wanna Be Me
SCOTTY EMERICK | Can't Take You Anywhere
BROOKS & OUNN You Can't Take The Honky Tonk...
BUDDY JEWELL Sweet Southern Comfort

JOSH TURNER Long Black Train

BLUE COUNTY Good Little Girls

TIM MCGRAW Real Good Man

Playlist is frozen.

PRLISTAR.

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 BRUCE SPRINGSTEEN... $3,647.1
2 AEROSMITH & KISS $1,353.3
3 DAVE MATTHEWS BAND $1,2015
4 OIXIECHICKS $1,001.8
5 OZZFEST 2003 $941.3
6 FLEETWOOD MAC $814.8
7 DEAD $743.9
8 J. TIMBERLAKE & C. AGUILERA $7207
S RADIOHEAD $701.3
10 CHER $672.4
11 LOLLAPALOOZA $636.9
12 JOHN MAYER & COUNTING CROWS $593.4
13 TOBY KEITH $472.3
14 JAMES TAYLOR $461.0
15 ALABAMA $458.7
Among this week’s new tours:
BILLY TALENT
KORN & LIMP BIZKIT
OBIE TRICE
RAHZEL
SUPERJOINT RITUAL

This week’s chart and tour list are frozen.

The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters’
On-Line Listings, 800-344-7383;
California 209-271-7900.

Spears, Rod Stewart, Ruben

Studdard and 3 Doors Down are

slated to perform live when ABC pre-

sents the 31st annual American Mu-

sic Awards (Sunday, 11/16, 8om ET/PT).
Friday, 11/14

* Elvis Costello, The Tonight
Show With Jay Leno (NBC, check
local listings for time).

* Shelby Lynne, Late Show With
David Letterman (CBS, check local
listings for time).

* DMX, Jimmy Kimmel Live (ABC,
check local listings for time).

e Andrew WK., Late Night With
Conan O'Brien (NBC, check local
listings for time).

*Sarah MclLachlan, Late Late
Show With Craig Kilborn (CBS,
check local listings for time).

* Erykah Badu, Last Call With
Carson Daly (NBC, check local list-
ings for time).

Saturday, 11715
¢ Missy Elliott, Saturday Night
Live (NBC, 11:30pm ET/PT).
Sunday, 11/16
* Trace Adkins performs on
Emeril's Thanksgiving With Our
Troops, a Food Network special
(9pm ET/PT).
Monday, 11117
o Britney Spears: In the Zone airs

as an ABC concert special (10pm
ET/PT).

* Three UPN shows welcome re-
cording acts as guest stars: Smokey
Robinson, One on One (8pm ET/
PT); Will Smith, All of Us (8:30pm
ET/PT); and Missy Elliott, Eve (9pm
ET/PT).

* Kid Rock, Jay Leno.

* 3 Doors Down, Jimmy Kimmel.

* The Strokes perform again as
Conan O'Brien celebrates “Stroke-
vember”

* Phantom Planet, Carson Daly.

Wednesday, 1119

* Sting and Mary J. Blige perform
when CBS presents The Victoria's
Secret Fashion Show (10pm ET/
PT).

¢ OutKast, Jay Leno.

¢ Cyndi Lauper, David Letterman.

* Big Tymers, Jimmy Kimmel.

* Elvis Costello, Conan O'Brien.

*P.O.D., Carson Daly.

Thursday, 11/20

¢ Xzibit hosts and 50 Cent,
Snoop Dogg, Method Man,
Tommy Lee, Busta Rhymes, Dr.
Dre and OutKast appear on
Showtime's Interscope Presents The
Next Episode, a competition among
up-and-coming rappers (10pm ET/
PT).

* Al Green, Jay Leno.

* Master P, Conan O'Brien.

* Elvis Costello, Craig Kilbom.

* Kid Rock, Carson Daly.

— Julie Gidlow
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BOX OFFICE TOTALS
Nov. 7-9
Title Distributor $ Weekend $ To Date
1 Matrix Revolutions (WB)* $48.47 $83.79
2 EIf (New Line)* $31.11 $31.11
3 Brother Bear (Buena Vista) $18.52 $44.02
4 Scary Movie 3 (Miramax) $10.81 $93.05
5 Radio (Sony) $7.21 $36.12
6 Love Actually (Universal)* $6.88 $6.88
7 The Texas Chainsaw Massacre (New Line) $4.93 $73.36
8 Mystic River (WB) $4.78 $40.43
9 Runaway Jury (Fox) $4.67 $39.99
10 School Of Rock (Paramount) $3.02 $73.47

*First week in release. All figures in miflions.
Source; ACNielsen ED/

COMING ATTRACTIONS: This
week's openers include Tupac: Res-
urrection, in which the life of record-
ing artist Tupac Shakur, who died in
1996, is told in his own words and
through home movies and family

photographs. The film's Amaru/
Interscope soundtrack sports new
music by Tupac, with contributions
from Eminem, The Outlawz, The
Notorious B.1.G. and 50 Cent.

— Julie Gidlow




AL PETERSON

NEWS/TALKISPORTS

November 14, 2003 R&R @ 17

apeterson@radioandrecords.com

Live Now, Pay Later

It’s finishing rich that really matters

oney is one of those subjects that nearly every-
body needs to know more about. However, it’s always
been tough to take this complicated subject to radio
and present it in a way that makes it interesting, rel-
evant and, most important, entertaining — especially
to those younger-demographic listeners so coveted by

Talk radio and most advertisers.

Recently, a new player
arrived on the financial
Talk radio scene. His
name is David Bach, and
he's the bestselling author
of Smart Women Finish |
Rich, Smart Couples Finish |
Rich and The Finish Rich
Workbook. A familiar face
to many from his many
network TV appearances
on such shows as The View, NBC's
Weekend Today, CBS's Early Show, Fox
News’ O'Reilly Factor and more,
Bach is also well-known in cyber-
space as the money coach for Amer-
ica Online. His Finish Rich seminars,
based on his books, have been giv-
en in over 1,500 cities across North
America.

Prior to founding FinishRich Inc.,
Bach was a Sr. VP at Morgan Stan-
ley and a partner in the Bach Group,
which, during his tenure, managed
more than half a billion dollars for
individual investors.

His new weekly radio talk show,
launched by Sabo Shows, a division

David Bach

of New York City-based
Sabo Media, and syndicat-
‘| ed by Wilbur Entertain-
ment, debuted last month
on Sirius satellite radio
and on a select group of
terrestrial radio stations
across the country. This
week ] talk to Bach about
the show and the secrets
of financial success.

R&R: Where did your interest in fi-
nance come from?

DB: My life was really changed by
my grandmother. She was my men-
tor. She was a woman who, at the age
of 30, decided she was tired of sew-
ing wigs for Gimbels department
store in Milwaukee and being poor.
She began saving her money and
taught herself how to invest. To make
along story short, she became a self-
made millionaire and went on to
teach the rest of my family what she
had learned. She helped me buy my
first stock when I was just 7 years old.

R&R: How does Grandma sell a 7-

vear-old on the idea that investing in the
stock market is a good idea?

DB: One day we were eating at
McDonald’s —as a 7-year-old, it was
my absolute favorite restaurant —
and she told me to go ask the man-
ager if McDonald’s was publicly
traded. I had no idea what that
meant, and you can only imagine the
look on the manager’s face when he
was called out to answer this 7-year-
old kid’s question about whether his
company was publicly traded.

I went back to the table and told
her that it was, indeed, a publicly
traded company. She explained to
me what that meant and then said,
"Now I'm going to teach you how
you can own this place.”

Back at home she showed me the
Wall Street Journal and told me that
if I saved up my birthday and other
holiday money, she would help me
buy a share of stock in McDonald's.
She explained that if [ owned stock
in McDonald’s, that meant that
when my friends went there to eat,
I would be making money off them.

[ thought that was just too cool. I
bought that first share of Mc-
Donald’s stock and then bought my
second stock — Disney — at the age
of 9. That's a true story, and it's real-
ly how I got started with all this.

R&R: When did you first realize you
had a knack for managing money?

DB: My father was a financial
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adviser who taught investment DB: I never planned to go into fi-

classes. One night a week my mom
would get the night off, and I'd get
dragged to my father’s class and
have to sit quietly in the back. |
guess, over time, I absorbed a lot of
what he was teaching.

I discovered that I had a talent
and a passion for financial planning
at a pretty young age, probably just
because I was brought up with it. It
was stuff we actually talked about
around the dinner table.

[ guess I was about 12 years old
when I was over at a friend’s house
one day and overheard his parents
arguing about a certificate of deposit
they’d bought and whether or not
they’d gotten a good rate on it.

Without even knowing what [
was doing, ljustblurted out, “Idon’t
understand why you would even
buy a CD when everybody knows
that, in your tax bracket, you can’t
possibly come out ahead. You'd be
much better off with a triple-A-rat-
ed California municipal bond.”
Needless to say, they just stood there
staring at me.

R&R: What was your first real pro-
fessional experience in finance?

nancial planning. I really wanted to
be in real estate, and that's what 1
was doing when I got outof college.
[ was always giving my friends ad-
vice on how to manage their mon-
ey, and one day my father said to
me, “You're nuts. Why don’t you
just get into the business?” I listened
to him and became a financial plan-
ner and went into partnership with
him.

The Bach Group’s whole business
at the time was really built through
teaching people about finances.
We'd teach seminars on it three or
four times a week in our communi-
ty. WhatIlearned from that was that
when you make financial planning
entertaining, easy to understand
and actionable, you can change pea-
ple’s lives.

R&R: What led you to speak direct-
ly towomen about money with your first
book, Smart Women Finish Rich?

DB: [ think almost everybody is
interested in learning about money,
but most people are afraid, because
they really don’t know what to do

Continued on Page 19
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Live Now, Pay Later

Continued from Page 17

and they don’t know where to go to
get good answers.

Early in my career | started teach-
ing semunars specifically for wom-
en because | saw there was a huge
opportunity to help them. Frankly,
most women are not like my grand-
mother, and even in the early 1990s
I found that many women were in
almost complete financial denial
and were still delegating most of
their financial issues to the men in
their lives.

I created the Smart Women Finish
Rich seminar, which started out in a
room full of about 100 women. Even-
tually, we trained over 1,000 financial
advisers who taught my seminars,
and today the book has become the
No. 1 financial planning book for
women in the world. It's now print-
ed in seven languages and sold in 20
countries around the globe.

R&R: How did you make the move
to radio show host?

DB: When [ began promoting the
book and the seminars, [ started
doing a lot of radio and TV. The
more radio I did, the more I loved
it, and the more I realized what an
incredibly effective way it is to reach
a lot of people.

Walter Sabo saw me on television
and called me about a new radio
show that the Wall Street Journal and
Smart Money magazine were devel-
oping. [ tried out, they decided they
wanted me to host the show, and 1
got ready to move to New York. But
in the midst of negotiating, Dow
Jones laid off about 15% of its work-
force, and the radio show got
shelved.

Meanwhile, my wife and 1 were
already psyched and ready to move
from San Francisco to New York; so,
even though things didn't work out,
we decided to make the move any-
way. [ sold my brokerage business
and moved to New York City. That
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was two years ago, and since then
I've written three more books and
appeared on something like 100 na-
tional TV shows and hundreds of
radio shows.

[ called Walter one day and told
him that [ would still love to do ra-
dio and suggested thata three-hour,
once-a-week show might be the
right thing — something where 1
could answer the hundreds of ques-
tions [ get via readers’ letters and e-
mails every week. He said, “Great,
let’s go do it,” and here we are.

R&R: What's different about your
approach to money radio vs. other shows
out there today?

DB: When I first wrote Smart Wom-
en Finish Rich, 1 did itbecause I looked
around and saw there was a market
for it. I told the publishers that there
were a lot of women out there who
need this information and we were
going to be the first-ever million-sell-
er financial book for women.

They all sort of snickered, but
guess what? That's exactly what
happened. Because women are not
only frequently the decisionmakers
athome, they are also the educators.
My whole mission has been to go
out and reach women, who then
turn around and teach their kidsand
families about money.

With this new radio project, 1
looked around and said to myself,
“Gee, it doesn’t seem like there’s a
radio show about this topic for any-
one under the age of 65.” | couldn’t
understand how there couldn’t be a
financial radio show for people my
age. I want to reach that young pro-
fessional woman who is making
$50,000 or more, buying expensive
clothes, buying a house and carry-
ing credit cards.

She’s also got student loans to
pay, she’s the decisionmaker in her
household, and she wants to know
what to do with her money so she
can finish rich. There are 100 million
people in this country who make up
Generation X and Generation Y, and

that's a gold-mine market when it
comes to money and finance.

R&R: What makes you believe that's
true?

DB: Because I have seen it for
myself. When [ originally began
doing the seminars, we often got a
lot of people over 50 — we’ve had
women as old as 90 attend. The
women and men who were attend-
ing those early seminars and buying
my books began telling their kids
about it, and we began to see our
buyers — our “fans,” if you will —
get increasingly younger as time
went by. We now get people who are
in their 20s and even some teenag-
ers buying the books and going to
the seminars.

The traditional thought process
has been that 20-year-olds aren’t in-
terested in money and financial
planning, but that’s the traditional
thought process of someone in their
50s. Someone who is 50 today
wasn'tinterested in financial issues
when they were 20.

Today’s 20- and 30-year-olds are
totally different from what baby
boomers were at that age. They've
seen their parents fail financially and
are now watching as a lot of boomers
wake up to the cold, hard reality that
they have notadequately planned for
their financial future. These kids are
looking at that and saying, “Teachme
how to not end up like that.” That's
why I believe there is a huge market
out there for this show.

R&R: What's different about your
approach to financial planning?

DB: For openers, you can't listen
to a financial advice show that
doesn't tell you that the first thing
you need is a budget to track all
your money. It's advice thatis so old,
nobody listens to it any longer, be-
cause, for most people, it's just not
practical. In the real world nobody
lives by a budget.

If you decide that you are only
going to budget 4% of your dispos-
able income to eating at restaurants

“There are 100 million people in this country
who make up Generation X and Generation Y,
and that’s a gold-mine market when it comes

to money and finance.’

and ordering the appetizer is going
to put you over budget that month,
nobody is going to not order the
appetizer. That’s not how people
think. This radio show is about real-
world advice for real-world people
who want to achieve real results.

In the real world, the only way
that you'll be rich is to throw out
your budget and pay yourself first.
The idea of paying yourself first is
not new advice, but most people
don’t really know what that means.
It means that when you get your
paycheck, you literally must pay
yourself before you pay anyone else.
Most people fail at it because they
don’t have an automatic plan, and
that's critical.

Common sense will tell you that
if the government has figured out
that the only way that Americans will
ever pay their taxes is to automatical-
ly take it out of their paycheck before
they even see it, then you need to re-
alize that the only way you'll ever be
rich is to make paying yourself first
automatic too. It's an action you need
to take right now if you want to have
any hope of finishing rich.

R&R: What's another big mistake
that you see most young people make
that keeps them from finishing rich?

DB: The 30-year mortgage. Most
people have been programmed to
buy a 30-year mortgage because
they’ve been told it’s a good tax de-
duction. That's a scam that benefits
the banking industry and the gov-
ernment, and it’s the worst way to
pay for your home.

If you have a 30-year mortgage
that, for example, is costing you
$1,000 a month, what you want to
do is cut that in half and pay $500
every two weeks. You'll pay a 30-
year mortgage off in 22 years, and,
for the average person who owns a
$250,000 home, that’s going to save
over $150,000 in interest. More im-
portant, it’s going to help you retire
10 years sooner.

R&R: Finally, I have to ask you about
what you call in your book the “latte fac-
tor” and how it’s a barrier to finishing
rich. What's that all about?

DB: I tell people all the time that
a latte spurned is a fortune earned.
The reality is that people in the de-
mographic for my show are Star-
bucks buyers. They’re the hip,
young, cool people who are pick-
ing themselves up a $3.50 latte and
$1.50 fat-free muffin every day on
their way to work. Meanwhile,
they’re also living paycheck to pay-
check.

The latte thing is really just a met-
aphor. For you, it might be designer
water or something else. What I'm
saying is that the $5 a day you spend
on lattes is $150 a month. Project that
outover a year, and it's nearly $2,000.

That’s enough money to begin
building a massive nest egg for your
financial future. At a 10% rate of re-
turn, in 15 years you'll have over
$62,000 saved. Take it out over 40
years, and it’s nearly a million
bucks. So, you see, you really can
become a millionaire just by cutting
back on lattes!
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.. OLDIES __

The Name Of The Game

In positioning your station, how effective is the word Oldies?

Once upon a time, the job of program director was
a straightforward task. In those halcyon days of yore
we did not concern ourselves with terms like broadcast
cash flow, and the only market share we cared about
was contained in the pages of our Arbitron book.

Obviously, this has all changed.

Program directors have evolved into

more advanced beings ;

known as brand manag- -
ers, and they are not just
responsible for playing
the right records and
writing clever promos. In
today’s radio climate the
PD is responsible for the
entire concept of his or |

Nonbelievers in the format were

taught that Oldies meant the music

of the ‘50s and the '60s. It
was more about leather
jackets than Nehru jack-
ets, more about hot rods
than VW microbuses. The
image generated in their
mind was a music format
that was out of touch and
out of time.

her radio station. The key ===
component of this con-
cept is something Ar-
bitron has been preaching to us for
years: position.

The Power Of The Word

According to the marketing bible
that successful radio programmers
have referred to for years, The 22 Im-
mutable Laws of Marketing by Ries
and Trout, the Oldies position neat-
ly satisfies Law No. 5, the Law of
Focus, which states, “The most pow-
erful concept in marketing is own-
ing a word in the prospect’s mind.”
This is the simplest way for any
brand to cut through the clutter and
establish a beachhead in the diary-
keeper’s world.

Though this applies to any for-
mat, this column is about Oldies ra-
dio. For many years Oldies pro-
grammers were in an enviable po-
sition. With one simple word they
were able to convey the entire con-
cept, the entire feeling, of their ra-
dio stations. This one simple word
clearly defined the brand in the
minds of listeners and nonlisteners
alike.

The word Oldies succeeded in
alerting the faithful to the location
of their favorite music and warned
those who did not particularly like
that flavor to avoid the frequency.
The core constituency of an Oldies
station used the word as a rallying
cry. Oldies was their music. It was
their time. It was their station.

However, somewhere over the
last five years what was once a pos-
itive has become a negative. The
core Oldies listener has aged to the
point that he is no longer a signifi-
cant part of the coveted 25-54 age
cell. Because of the effectiveness of
branding the name Oldies, the for-
mat has apparently played itself out
of mainstream contention.

How is Oldies radio re-
acting to this perceptual
change? More important,
how are Oldies stations updating
their brand?

Incredibly Memorable

For the most part, successful Old-
ies stations have used the word Old-
ies in their names. It was the best
way to brand by type and location.
“Oldies 100” was clean and simple,
yet incredibly memorable.

For many years
Oldies
programmers were
in an enviable
position. With one
simple word they
were able to
convey the entire
concept, the entire
feeling, of their
radio stations.

There are many examples of suc-
cessful Oldies stations that chose to
brand themselves through the use of
slogans. For example, WM]I/Cleve-
land was (and still is) “Magic,”
KRTH/Los Angeles is “K-Earth,”
and so on. These stations used Old-
ies in their basic positioning state-

By Steve Allan

ments. This allowed them to brand
their names with their style of mu-
sic. Not as efficient as a one-word
moniker, but it got the job done.

The tremendous job that Oldies
programmers have done in brand-
ing the word Oldies is now coming
back to haunt them. However, a
check of the websites of many of the
top Oldies stations in America is
quite revealing. While some have
abandoned the Oldies label, many
continue to embrace it. As a matter
of fact, WJMK/Chicago is one of the
few to have deserted Oldies, only to
recently return to the fold.

Here are how some of the major
Oldies stations are now positioning
themselves:

* WCBS/New York, “WCBS-FM
101, Motown, soul & great rock &
roll” (Infinity)

* KRTH/Los Angeles, “K-Earth,
the greatest music on earth” (Infini-
ty)

* WJMK/Chicago, “Oldies 104.3,
Chicago’s Oldies station” (Infinity)

¢ KFRC/San Francisco, “Oldies
99.7, #1 for Oldies” (Infinity)

e KLUV /Dallas, “Oldies Radio
98.7, K-LUV” (Infinity)

* WOGL/Philadelphia, “Oldies
98.1, Motown, soul and rock & roll”
(Infinity)

¢ KLDE/Houston, “Oldies 107.5,
good times & great oldies” (Cox)

* WBIG/Washington, “Big 100,
the biggest hits of the "60s & "70s”
(Clear Channel)

¢ WODS/Boston, “Oldies 103.3,
the greatest hits of the '60s & '70s”
(Infinity)

* WOMC/Detroit, “Oldies 104.3,
good times, great oldies” (Infinity)

e WLCL/Atlanta, “Cool 105.7,
super hits of the '60s & '70s” (Clear
Channel)

* WMX]/Miami, “Magic 102.7,
Oldies radio” (Jefferson-Pilot)

¢ KBSG/Seattle, “Oldies 93.7,
good times, great oldies” (Entercom)

e KOOL/Phoenix, “Kool 94.5,
good times & great oldies” (Infini-
ty)

* KQQL/Minneapolis, “Kool
108, super '60s & '70s” (Clear Chan-
nel)

* KOCL/San Diego, “Kool 95.7,
San Diego’s Oldies station” (Clear
Channel)

¢ WQSR/Baltimore, “Good-time
Oldies WQSR” (Infinity)

e KLOU/St. Louis, “103.3 KLOU,
super hits of the '60s & ‘70s” (Clear
Channel)

¢ KXKL/Denver, “Kool 105,
good times, great oldies” (Infinity)

* WWSW/Pittsburgh, “"3W's,

good-time hits of the ‘60s & ‘70s”
(Clear Channel)

* KKSN/Portland, OR, “97.1
KISN-FM, the fun oldies station”
(Entercom)

* WMJ1/Cleveland, “Magic 105.6,
fun oldies from the ‘60s and '70s”
(Clear Channel)

Repositioning The Brand

If you dig beneath the numbers,
you find an interesting split along
company lines. Since Clear Channel
and Infinity own the lion’s share of
Oldies stations, they can often be
seen as agents of change. Any suc-
cesses they have are likely to be
emulated elsewhere.

If an Oldies
station is nothing
more than a soda-
shop jukebox, it
may have
difficulty reaching
a new audience.

In the above list we see that al-
most all of the Infinity Oldies sta-
tions continue to use the word Old-
ies in either their names or their po-
sitioning statements. It can be ar-
gued that the two notable excep-
tions — KRTH and WCBS — have
been in format for so long that they
have expanded beyond their format
niche and become more general-
market stations.

On the other hand, there seems to
be no consensus among, the Clear
Channel stations about what the for-
mat should be. Many of its stations
have made radical changes in the
brand. The main position — Oldies
— has been replaced by the much
more generic term hits.

In the listeners’ minds this is a less
precise concept that can be applied
to many different styles of music.
(Afterall, isn’t every music station in
America playing the hits for its for-
mat?) As a result of this more gener-
ic approach to positioning Oldies,
there has been the addition of such
modifiers as super, big and good-time.
These are then combined with the
statement that these “hits” are from
the '60s and "70s. The end result is a
repositioned brand. To date, the re-
sults of this change have been mixed.

It is interesting to note that Clear
Channel has recently taken the Old-
ies conceptback to the future with pre-
‘64-focused stations in Cincinnati,
Allentown and Chicago. The fact that
these stations are on the AM band will
certainly affect their future ratings per-
formance; however, this does demon-
strate an understanding that there re-
mains a market for this sound.

T AT T

Perception Is Everything

Where does this leave today’s
Oldies programmers? On the one
hand they have a very powerful
brand, one that occupies a clear and
present position in their market-
place. Since most of these stations
have at least 10 years of market her-
itage, this position is also powerful
in the advertisers’ minds.

These stations continue to gener-
ate solid revenue. They may be per-
ceived as being too “old,” buta clev-
er sales manager can reposition that
objection into “dependability.”

The flip side is that the younger
demos perceive the word Oldies as
denoting something beyond their
area of interest. Most 35-44-year-olds
refuse to believe the music they
grew up with has become old.

This denial of age is part of the
human condition. These people,
who actually like the music of the
“60s and '70s, have been conditioned
to believe that this music — their
music — is not what an Oldies sta-
tion plays, a tough perception to
overcome.

What to do? Ideally, you can con-
ductmarket research to determine the
perception of your radio station. Com-
paring the perception of the word Old-
ies with the name of your station will
help define where you stand in the
perception battle. Analyzing the gap
between these two ideas is a key way
to determine how — or if — you
should evolve your brand.

A Feeling Of Fun

Hopefully, you have created a
product that encompasses more
than oldies music. Hopefully, your
Oldies station does more than gen-
erate nostalgia for an older audi-
ence. Hopefully, you are using the
passion and energy of your highly
familiar music to create a feeling of
fun every time someone tunes in.

The core Oldies
listener has aged to
the point that he is
no longer a
significant part of
the coveted 25-54
age cell.

If an Oldies station has managed
to move its brand beyond the mu-
sic, its transition will be much
smoother and its life expectancy will
be much longer. However, if an Old-
ies station is nothing more than a
soda-shop jukebox, it may have dif-
ficulty reaching a new audience.




NEWS

Novmber 14, 2003 R&R ® 21

EXECUTIVE EDITOR
MANAGING EDITOR
ASSOCIATE MANAGING EDITCR
NEWS EDITCR

MUSIC EDITOR

RADIO EDITCR

ASSOCIATE RADIO EDITCOR
COPY EDITCR

AC/HOT AC EDITOR
ALTERNATIVE EDITCR
CHR/POP EDITOR
CHR/RHYTHMIC EDITOR
CHRISTIAN EDITOR
COUNTRY EDITOR

LATIN FORMATS EDITOR
NEWS/TALK/SPORTS EDITOR
ROCK EDITOR

SMOOTH JAZZ EDITOR
TRIPLE A EDITOR

URBAN EDITOR

SR. VP/MUSIC OPERATIONS
DIRECTOR/OPERATIONS
DIRECTOR/DIGITAL INITIATIVES
CHARTS & MUSIC MANAGER
PRODUCT & TECH SUPPORT MGR.
ASST. OPERATIONS MANAGER
PRODUCT MANAGER

CHART COORDINATOR/LATIN
COORDINATOR

ASSOCIATE EDITOR

BUREAU CHIEF
ASSOCIATE COUNTRY EDITOR

CIRCULATION MANAGER
ASST. CIRCULATION MANAGER

DIRECTOR

LEAD DEVELOPER
APPLICATION DEVELOPER
WEB DEVELOPER
WEB/APPLICATION DEVELOPER
NETWORK ADMINISTRATOR
SYSTEM ADMINISTRATOR

DIRECTOR
MANAGER
GRAPHICS
GRAPHICS

DIRECTOR

AD DESIGN MANAGER
DESIGN

DESIGN

DESIGN CONSULTANT
DESIGN CONSULTANT

DIRECTOR/SALES
ADVERTISING COORDINATOR
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTAT VE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES ASSISTANT

CHIEF FINANCIAL OFFICER
COMPTROLLER

ACCTG. SUPERVISOR/PAYROLL MGR.
CREDIT AND COLLECTIONS
BILLING ADMINISTRATOR

BILLING ADMINISTRATOR
ACCOUNTING ASSISTANT

| PUBLISHER/CEO
DIRECTOR/OPERATIONS

[ GENERAL COUNSEL/DIRECTOR HR
DIRECTOR OF CONVENTIONS
EXECUTIVE ASSISTANT

OFFICE ADMIN/RECEPTION
MAILROOM

o .

10100 Santa Monica Blvd, Third Floor « Los Angeles CA 90067-4004
Tel {310) 553-4330 « Fax (310) 203-9763

www.radioandrecords.com

EDITORIAL
JEFF GREEN * jgreen@radioandrecords.com
RICHARD LANGE * rlange @radioandrecords.com
BRIDA CONNOLLY -« bconnolly @ radioandrecords.com
JULIE GIDLOW - jgidiow @ radioandrecords.com
FRANK CORREIA « fcorreia @ radioandrecords.com
ADAM JACOBSON « ajacobson @radioandrecords.com
KEITH BERMAN * kberman @radioandrecords.com
CARRIE HAYWARD * chayward @ radioandrecords.com
ANGELA PERELLI - aperelli@ radioandrecords.com
MAX TOLKOFF « mtolkofi @ radioandrecords.com
KEVIN CARTER « kcarter @radioandrecords.com
DONTAY THOMPSON « dthompson@radioandrecords.com
RICK WELKE * rwelke @ radioandrecords.com
LON HELTON -« /helton @radioandrecords.com
JACKIE MADRIGAL * jmadrigal @ radioandrecords.com
AL PETERSON -« apeterson @radioandrecords.com
CYNDEE MAXWELL « cmaxwel! @ radioandrecords.com
CAROL ARCHER * carcher@radioandrecords.com
JOHN SCHOENBERGER  jschoenberger @ radioandrecords.com
DANA HALL e ghall @radioandrecords.com
MUSIC OPERATIONS
KEVIN MCCABE * kmccabe @radioandrecords.com
AL MACHERA » amachera @radioandrecords.com
GREG MAFFEI « gmaffei @radioandrecords.com
ROB AGNOLETT! « ragnoletti @ radioandrecords.com
JOSH BENNETT « jbennett@radioandrecords.com
MICHAEL TRIAS « mtrias @ radioandrecords.com
MIKE THACKER « mthacker @radioandrecords.com
MARCELA GARCIA « magarcia @radioandrecords.com
MARK BROWER * mbrower @radioandrecords.com
BUREAUS

7900 Wisconsin Avenue #400 « Bethesda, MD 20814 « Tel (301) 951-9050 « Fax (301) 951-9051

JOE HOWARD » jhoward @radioandrecords.com

1106 16" Avenue South » Nashville, TN 37212 « Tel (615) 244-8822 « Fax (615) 248-6655

LON HELTON e /heiton @radioandrecords.com
CHUCK ALY * caly @radioandrecords.com

JiM HANSON e« jhanson@ radioandrecords.com
CRISTINA RUBIO « crubio @radioandrecords.com

SAEID IRVANI « sirvani@radioandrecords.com

CECIL PHILLIPS  cphillips @radioandrecords.com
HAMID IRVANI » hirvani @radioandrecords.com
ABHIJIT JOGLEKAR » ajoglekar @radioandrecords.com
AMIT GUPTA » agupta @radioandrecords.com

DAVID PUCKETT « dpuckett @ radioandrecords.com
JOSE DE LEON - jdeleon @ radioandrecords.com

DATABASE ADMINISTRATOR PUNEETPARASHAR « pparashar @radioandrecords.com

PRODUCTION

KENT THOMAS » kthomas @radioandrecords.com
ROGERZUMWALT « rzumwait@radioandrecords.com
FRANK LOPEZ - flopez @radioandrecords.com
DELIA RUBIO » drubio @radioandrecords.com

TIM KUMMEROW - tkummerow @ radioandrecords.com
EULALAE C. NARIDO Ul » bnarido @radioandrecords.com
SUSAN SHANKIN « sshankin @radioandrecords.com
GLORIOSO FAJARDO « gfajardo@radioandrecords.com
GARY VAN DER STEUR » gvdsteur@radioandrecords.com
CARL HARMON * charmon@radioandrecords.com

HENRY MOWRY = hmowry @ radioandrecords.com
NANCY HOFF » nhoff @radioandrecords.com
JENNIFER ALLEN - jallen @radioandrecords.com
JESSICA HARRELL e jharrell @radioandrecords.com
LINDA JOHNSON - /johnson @ radioandrecords.com
LISA LINARES * /linares @radicandrecords.com
ERN LLAMADO - eflamado @ radioandrecords.com
KAREN MUMAW « kmumaw @radioandrecords.com
KRISTY REEVES * kreeves @radioandrecords.com
STEVE RESNIK « sresnik @radijoandrecords.com
MICHELLE RICH » mrich @radioandrecords.com
BROOKE WILLIAMS - bwilliams @radioandrecords.com
MARIA PARKER * mparker@radioandrecords.com

FRANK COMMONS « fcommons @radioandrecords.com
MARIA ABUIYSA * mabuiysa @ radioandrecords.com
MAGDA LIZARDO » mlizardo @radioandrecords.com
WHITNEY MOLLAHAN » wmoilahan @ radioandrecords.com
ERNESTINA RODRIGUEZ « erodriguez @ radioandrecords.com
GLENDA VICTORES * gvictores @radioandrecords.com
SUSANNA PEDRAZA « spedraza @radioandrecords.com
ADMINISTRATION

ERICA FARBER - efarber@radioandrecords.com

PAGE BEAVER « pbeaver @radioandrecords.com

LISE DEARY « /deary @radioandrecords.com
JACQUELINE LENNON - jlennon @ radioandrecords.com
TED KOZLOWSKI « tkozlowski@radioandrecords.com
JUANITA NEWTON -« jnewton @radioandrecords.com

ROB SPARAGO * rsparago @radioandrecords.com

A Perry Capital Corporation
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Earnings
Continued from Page 12

Entercom Tops
Street Forecasts

Entercom Communications on
Nov. 6 reported that its Q3 net rev-
enue grew 1%, to $107.8 million,
and its net income climbed from
$15.4 million (31 cents per share) to
$21.6 million (41 cents). The per-
share figure beat by 2 cents the esti-
mate of analysts polled by Thomson
First Call.

Free cash flow grew 14%, to $34.2
million. On a same-station basis, net
revenue climbed 3% and same-sta-
tion operating income increased 6%.

Entercom President/CEO David
Field said his company was pleased
to announce the record-breaking Q3
results “despite the challenging ad-
vertising environment.” And while
Q4 business conditions are “disap-
pointing,” he said he remains opti-
mistic for 2004 and believes the ad
market “will be significantly
healthier.”

Entercom offered Q4 earnings es-
timates in the range of 36 cents to 39
cents a share, below the estimate of
Wall Street analysts, who predicted
Q4 earnings of 44 cents a share.
Entercom forecasts $103 million-
$105.5 million in net revenue and
projected station operating ex-
penses of $59.5 million-$60 million.

Cumulus Improves In Q3

Cumulus Media on Nov. 6 said
its net revenue for Q3 rose 12%, to

$74.6 million and that it had re-
bounded from a loss of $4.1 million
(7 cents per share) in Q3 2002 to post
a profit of $7.1 million (10 cents) in
the quarter. Station operating ex-
penses increased from $41.2 million
to $46.8 million, and same-station
revenue rose 4%. The company cred-
ited cost controls and lower pay-
ments on preferred- stock dividends
for the better results.

Cumulus President/CEO Lew
Dickey said Q3 “marks a strong per-
formance for our company, particu-
larly in our same-store group, in a
very challenging revenue environ-
ment.” He continued, ”We are ex-
ecuting well in all areas of our busi-
ness and are well positioned for the
recovery in advertising, which we
are optimistic will occur sometime
next year.”

XM Widens Loss,
Beats Forecasts

XM Satellite Radio’s Q3 net loss
grew from $114.7 million a year ago
t0$145.6 million, but, thanks to more
outstanding shares compared to a
year ago and higher interest costs,
the per-share loss actually narrowed
from $1.26 in Q3 2002 to $1.12in Q3
'03, handily besting the $1.17 esti-
mate of analysts polled by Thomson
First Call.

Total revenue grew from $5.6 mil-
lion to $26.9 million as XM attracted
237,395 new subscribers during Q3,
a 34% increase from its Q2 sub-
scriber growth. XM finished the
quarter with 929,648 customers but

recently announced that it has since
topped the 1 million mark.

President/ CEO Hugh Panero
said, “Complementing this remark-
able subscriber performanceis XM's
track record of achieving financial
and operational milestones. This fo-
cus on successful operational execu-
tion is a differentiator of our busi-
ness and a clear indication that XM
is focused on growth while mini-
mizing costs and creating long-term
value for our shareholders.”

Panero is also bullish about his
company’s Q4 subscriber-growth
prospects. “Our subscriber momen-
tum will accelerate during Q4, with
the anticipated additions of ap-
proximately 300,000 net radio sub-
scribers — nearly as many subscrib-
ersas we had during all of 2002,” he
said during his company’s Q3 earn-
ings conference call.

If the company meets that goal, it
will top its year-end target of 1.2 mil-
lion subscribers, something Panero
described as a “pretty significant
achievement.”

And he believes his company’s
recent surpassing of the 1 million-
subscriber mark “not only validates
satellite radio, but it does something
more; it shows that, as a service, we
are being accepted in the hearts,
headphones, living rooms and
dashboards of America, and we are
becoming an essential component
of one’s daily routine.”

Additional reporting by Adam Jacobson.

Steele

Continued from Page 3

radio stations, combined with his
creativity, passion and drive to win,
will be a tremendous asset to the
Sirius programming department.”

Steele was most recently Re-
gional Director /Programming for
Clear Channel/Miami, where he
oversaw day-to-day programming
at Classic Rock WBGG and Active
Rock WZTA. Previously, he was
Paxson/Miami’s VP/Program-

Revenue

Continued from Page 1
Fries said, “While the results for
September are encouraging, con-
sumer confidence at the local level
is not progressing at the same pace
that economic indicators are im-
proving. Even though local im-
provement traditionally follows
national trends in an upturn, the
momentum for this recovery is just
inits first stages.”

It would have been difficult for
radio to have done much better than
it did in September 2002, which
marked the one-year recovery point
from the tragedies of the previous
September and presaged a huge Q4
revenue rally. Last year, Septem-
ber’s advertising income skyrock-
eted 17% compared to 2001, with
local up 14% and national roaring
ahead 26%, giving radio its best
comparative month of the year.

ming. His experience also includes
a stint as OM/PD at KRXX-AM &
FM/Minneapolis.

“I'mglad to be joining a company
that has such respect for both the
music and the listener,” Steele said.

“With 100% commercial-free music
streams, consumers are developing
a great relationship with their Sirius
radios. I'm excited about taking ad-
vantage of the many creative oppor-
tunities in front of me.”

Davis.

SOME GUYS HAVE ALL THE LUCK Rod Stewart headlined last
month’s One Night With Lite concert, held at New York's Madison Square
Garden and put on by Clear Channel’'s WLTW (106.7 Lite FM). While ticket
proceeds helped raise money for City of Hope, concertgoers were treated to a
night of performances by Stewart, Sarah McLachian, Seal and Simply Red.
Taking a moment backstage to smile for the camera are (I-r) Stewart and Clive
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You Learn Well, Young Skyy Walker

After a year of creative begging and pleading, Skyy
Walker is upped to MD of WKTU/New York. A grateful
nation rejoices. PD Jeff Z says, “Skyy finally shut up about
his Buffalo Bills; he's realized that they're probably not go-
ing to win the Super Bowl, so | had to give him something
else to boast about.”

“The funny part is, | now have the easiest job in radio:
Jeff’s old gig,” Walker jokes. “But seriously, it's an honor and
a privilege to be named MD of WKTU. This has been a fan-
tastic year. Jeff and | clicked from the first day we worked
together. We've grown not only as colleagues, but as friends
as well, and I've learned a lot from him. The bottom line is
that we have each other’s backs, which is a great thing.”
Walker has been WKTU’s Programming/Music Coordina-
tor since he arrived in February 2002. Prior to that he spent
four years as OM/PD of Long Island’s Dance-leaning WXXP
(Party 105)/Riverhead, NY.

Oh, The Imaginary Humanity!

There’s nothing like launching a giant fake blimp to get
the phones ringing. “This bit was so wonderfully big and stu-
pid, it just screamed Street Talk!” says Jay Charles, wacky
morning guy at Cox Hot AC KSMG (Magic 105.3)/San An-
tonio. Tuesday morning, as an unusually thick fog blanketed
i s & * the city, Charles and his co-
¢ host, Karen, decided to toss
out their pre-prepped show
and play to the weather.

During the 7:45am break
Jay and Karen announced

that they were upset — it
seems that the station had

Spectacular — but no one saw it.

spent a ton of money to rent
the “Magic 105.3 Blimp,” featuring the giant faces of Jay &
Karen. “The problem was that the contract was for one day,
rain or shine,” Charles says. “To our dismay, today was the
day, and though it was in the air, it was impossible to see
it.” After the “pilot” called in with his position over various
points in the city (actually producer Dangerous Dave speak-
ing through a bulthorn into a phone), the phone calls — both
real and fake — began pouring in. “One ‘caller,” who was
working on top of a tall building downtown, caught a glimpse
of the blimp and compared the sight of our giant faces to

‘Mt. Rushmore — only more awe-inspiring,” says Charles,
cracking himself up. “It was radio gold.”

‘Dong, Where Is My Automobile?

A wise man once said that people will do just about any-
thing for cash, and WNKS/Charlotte recently proved that
point as syndicated morning maniacs Ace & T) presented
= Bash for Cash, where lis-
teners let a stranger beat
# on their car with a sledge-
hammer for a measly
$500. OM/PD john Rey-
| nolds explains: “Two con-

testants were in the studio
answering trivia questions;
the first one to get five
correct would win $500.”
Here’s the catch: If they
got a question wrong, stunt boy Ryan would take a whack
at their car with a sledgehammer! Apparently, neither of the
contestants realized that $500 wouldn't cover all the dam-
age, and their combined lack of brainpower was proven by
the fact that their cars look “pretty smashed up,” in
Reynolds’ words. See the results of this moronic demoli-
tion quiz show at www.acetj.com.

Stunt boy Ryan swings a big stick.

The Programming Dept.

* After |3 months as PD of Clear Channel Smooth Jazz
KKSF/San Francisco, Steve Williams has left the building.
A Detroit native, Williams’ previous industry experience in-
cludes seven years at WQCD/New York. He also pro-
grammed Urban AC WDAS-FM/Philadelphia, KSSJ/Sacra-
mento and many others, and he also spent some quality time
as Smooth Jazz Editor of Gavin. For now, KKSF programming
will be handled by Michael Erickson, PD of sister KISQ.

* After only two months as PD of Clear Channel Smooth
Jazz WSMJ/Baltimore, Jason Kidd steps down. Find him at
410-703-9970 or jasonxyv@aol.com.

* KLLC (Alice @ 97.3) MD and KITS (Live 105)/San Fran-
cisco night jock Derek “The Madden” Madden relin-
quishes his Alice duties to concentrate full-time on his Live
105 airshift.

Continued on Page 24
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« Infinity promotes Kevin Weatherly to Sr. VP/Program-
ming and Eric Logan to VP/Programming.

« Paul Goldstein named PD and VP/Programming for
KTWV/Los Angeles.

* Kurt Johnson promoted to OM/PD of KOAI & KVIL/
Dallas; Maxine Todd becomes PD of KHJZ/Houston.

* Joe Regis named President of Ryko Label Group.

) 1T,

» Bob Visotcky named Market Manager
for Chancellor Media’s Denver cluster.
« John Boulos appointed Sr. VP/Promo-
tion, East Coast for Warner Bros.

Records. e
* Marko Radlovic elevated to GM of |7 & ' &
KCMG-FM/Los Angeles. Marco

« KRLA-AM/Los Angeles flips to Talk. Radlovic

1) b

+ Scott Herman named VP/GM of WINS/
New York.

* Ritch Bloom named VP/Pop Promotion
at Qwest Records.

* Gerry McCracken named PD at WDSY/
Pittsburgh.

Ritch Bloom
) TR

« Gail Mitchell promoted to VP/Exec. Editor of R&R.

* Myron Roth named Sr. VP/GM, West Coast of CBS
Records.

* Lou Patrick named PD at WKSZ/Philadelphia.

O] 145 460

« Dave Roberts appointed VP/Director of
Programming at RKO Radio Networks.

« Tracy Mitchell rejoins KJR/Seattle at
PD.

* KSON-AM & FM promotes Rod Hunter
to Operations Manager; Mike Shepard
becomes PD.

* Wayne Cornils joins the Radio Adver-
tising Bureau as Exec. VP.

61% of
radio stations are drastically

under-performing in sales*

*but that probably doesn’t include you.

It's a great time to start your “do differently” plan
in sales no matter how well you're doing.

Special 2004 rates are in effect if you start NOW!

Mark Ross Enterprises, Inc. + 233 Needham Street * Radio Plaza/5th Floor « Newton, MA 02464

Broadeisi-gs Leader in
Sales and !ﬁ‘uu*:lm
Treinmg,

(617)928-1910
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5 2003 Warner Bros. Records Inc. Warner Music Group,

An AQL Time Warner Company.
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Produced by Madonna and Mirwais Ahmadzal . Additional Production by Mark "Spike" Steant . Remix & Additional
: duction by Jason Nevins for Nevwco Productions. inc, Management: Taresse Henry Caliente Managamen!

Stations in:

KIS KRBV KLLC WQSX WXKS WPRO wQzQ WMEG WBAM
KSIL. KKPN WCGQ WBFA WRHT WINK WYKS WZEE KQIS
KLLY WCIL KHOP WVYB & MANY MORE!!

Remixed & Revisited EP — IN STORES 11/2%
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¢ PD/morning co-host Marco will exit Cromwell CHR/
Pop WQZQ (102.5 The Party)/Nashville effective Nov.
26 and will announce his future plans shortly.

* PD John Reilly exits Archway CHR/Pop simuicast
WRHT & WCBZ (Hot 96 & 103.7)/Greenville, NC. Jeff
Davis, PD of market sister Country trimulcast WNBR,
WGPM & WZBR (Eagle 94), is upped to OM/PD for both
simulcasts.

* Ryan Sampson is the new PD of Three Eagles CHR/
Pop KFRX/Lincoln, NE. Sampson arrives from Baltimore,
where he was MD/night jock at WWMX (Mix 106.5). He
replaces longtime PD Sunny Valentine, who left last month.

* Access. | Alternative KSYR/Shreveport, LA has gone |

all-Christmas with rumors of a new format debuting at the
end of the holidays. During the flocking that followed, morn-
ing jock Naked Jake and night jock Jeff Knight were both
invited to exit. PD Rod “The Human Tripod™”’ remains
in the house.

WTRG/Rateigh, NC PD
Steve “Boom Boom” Can-
non is named OM of Clear

Cannon will replace Kris Van
Dyke, now operations overlord
of CC'’s Chattanooga, TN clus-
ter. “I started in this business
when [ was 3, so I'm only 33

Cannon — the early years.

years old now,” says Cannon, desperately attempting to
keep a straight face. “I was hatched for this position.”

Drumming Up Your Support

ST has learned that veteran drummer Tony Thompson
(Chic, Power Station, Madonna, David Bowie, etc.) is suf-
fering from renal cell cancer and is currently without insur-
ance. A fund has been established for anyone who would
like to help Thompson fight his battle. You can contribute
by sending donations to the Tony Thompson Fund, /o One
incredible Family, 13455 Ventura Bivd., Suite 224, Sherman
Oaks, CA 91423 or www. tonythompsonfund.com. Thank you
in advance.

ABC Hot AC WDVD/Detroit inks Blaine Fowler for
mornings from the same shift at Classic Hits WLOL/Minne-

Channel’s Tallahassee cluster. |

o Xp
STREETpaLK

apolis. WDVD PD Greg Ausham says,
“Blaine is very talented, plus he’s a Michigan
native, so he knows how to correctly pro-
nounce the names of places like ‘Gratiot’ and
‘Mackinac.” Fowler is WDVD'’s first perma-
nent morning show since Rocky Allen left last
February. Part-time personality Kevin
O’Neill, who had been babysitting mornings,
is helping Fowler through the transition.

ST Shot 0’ The Week

s

-
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Fowler, Blaine
Fowler.

N | = ]
WTIC-FM/Hartford’s morning show, Craig & Company, re-
cently did an event called Breaking Bread With The So-
pranos, where they invited listeners to dine with several
menacing characters from the HBO szries. Pictured here
are (I-r) Craig & Company producer Patrick O'Connor;
Sopranos actor Steve Schirippa, a.k.a. Bobby Baccala;
WTIC morning co-host Renee; Sopranos’ Vince Curatola,
ak.a. Johnny Sack; WTIC morning host Gary Craig; So-
pranos’ Vincent Pastore, a.k.a. the late Big Pussy; and Craig
& Company co-host/News Director John Elliott.

Quick Hits

* After two tours of duty, afternoon driver Rob Ryan ex-
its Citadel CHR/Pop KKMG/Colorado Springs. Expect a
replacement to be named shortly. We’re betting money it'll
be incoming PD Chad Rufer.

* WLTM/Atlanta morning duo Gene & Julie just picked

- & * up additional morning drive duties at Clear
L Channel sister WRSN/Raleigh.

* Effective Dec. 31, Premiere Radio Net-
works will cease the distribution of The Rick
Dees Morning Show. The longtime KIHS-FM/
Los Angeles morning personality “wants to

The person Enrique calls wins his car. And, yes, Enrique’s
1 pine tree air freshener is included in this incredible prize

focus his limited time” on his L.A. efforts and package.”
Hil 'm Rick! his Weekly Top 40 show. .
‘ * Jay Ferrara joins WWRX/Providence | ik Topics

for mornings. Afternoon co-host Storm Zbel departs for |

o After fi PD of Infinity FM Talker WKRK/De-
mornings at WAVF/Charleston, SC, leaving co-host Birdsey erfive years as ot Infinity alker K/De

troit, Terry Lieberman crosses the street to Clear Chan-

| to fly solo. . o .
l'in th ; ted posit f Director/NTR & Events
* KSLZ (Z107-7)/St. Louis night guy Sid heads to morn- | dEA S netNy cr‘ea e. RoSROR'D : HES .or/ =
. " for all of CC’s stations in the Detroit Trading Area.
| ings at KKRD/Wichita.

* Citadel flips KRKQ/Des Moines from Rock AC to Talk
| with alineup that includes Bob & Tom in the morning, Glenn
Beck until noon, The Mayor and Kim Chase from noon to
2pm and Sean Hannity from 2-5pm.

* Late-night personality Charlie Warren exits ABC News/
Talker WMAL/Washington. ABC Radio’s syndicated
Batchelor & Alexander can now be heard from 9pm-lam.

| * The budget bug bites Hugh Holesome (may not be
| his real name), as he exits the morning show sidekick post
| at ABC CHR/Pop WDRQ/Detroit.

* Dana Lundon, who's been doing weekends at Coun-
‘ try WYCD/Detroit, now doubles her visibility by adding a
weekend shift at Infinity AC WOMC/Detroit, where she's
using her married name, Dana Masucci.

Baby Poop

Congrats and much love to industry legend Bob Shan-
non, who recently became a first-time grandfather. Jacob
Matthew Person was born Nov. 4 at 12:03pm and

As part of its big-ass Jingle Ball on Dec. 14, WHYI (Y 100)/
Miami is giving away the BMW convertible belonging to Jingle
Ball performer Enrique Iglesias. “We'll narrow the field
| down to 10 finalists,” says Important Clear Channel S. Florida
VP Guy Rob Roberts. “The night of the show each finalist | weighed 7 Ibs., 10 oz. Be sure and check out the amazing
will be handed a cell phone onstage. Then, from backstage, | Shannon-produced audio CDs accompanying R&R’s gala
| Enrique will randomly draw one of 10 numbers and call it. | 30th anniversary special, coming next week!

Jones Radio Netvorks
zl+ Hour Formats
delivers the first
surprise of the season.

pecember 8

Music
Daypart 24 Hour Programming Research
Personalities Formats News & Talk & Consulting & Prep

- o & o

l— JONES RADIO NETWORKS |

800.609.5663 jonesradio.com

_ NETWORKS .
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All You Need To Know About
The Music Business, Again

Music attorney Don Passman on his updated book, the

industry and the future

P

-urrently practicing with the Los Angeles firm of
Gang, Tyre, Ramer and Brown, Don Passman is known
as one of America’s top music attorneys. His clients in-
clude Janet Jackson, Mariah Carey, Pink, R.E.M. and
Quincy Jones, and he’s brokered some of the largest
deals in industry history during his two-decade-plus

career.

Passman is also famous (or infa-
mous, depending on which industry
insider you ask) for his renowned
book All You Need to Know About the
Music Business. Originally published
in 1991, the book is a practical how-to
guide for artists looking toland a deal.
Praised by artists and g
press alike, Passman'’s
backstage pass to the in- #
dustry is also required ;
reading for anyone look- [
ing to work in the music [
business.

Now in its fifth edition,
All You Need... has been
updated by Passman to

DP: Absolutely. Not so much late-
ly, but when the book first came out |
got calls from lawyers saying that they
charge people thousands of dollars to
tell them this stuff. I got a call from a
manager saying that all these young
artists were pushing this book in his

g face now. I was delighted
i with all of that.

R&R: Give us your take on
the industry right now.
i What's its greatest strength,
B and what's its greatest weak-
ness?

DP: The greatest weak-
| ness is that we're trying to
turn a gigantic ship that's

address the rapidly chang-
ing landscape facing both
artists and labels. “lllegitimate down-
loading and piracy are obviously a
huge concern for the music business,”
he says. “1 think we are making some
progress on that, but we obviously
have a lot further to go. We are also in
a situation where the companies have
become very corporate, which means
they have to perform every fiscal
quarter. In the past, companies could
develop artists over several years, as
opposed to the quick results they are
forced to achieve these days.”

I caught up with Passman recently
to discuss the latest edition of his book
and to pick his brain about the indus-
try in general.

R&R: What's changed for the new edi-
tion?

DP: First of all, I had to torch the
previous edition’s chapter on new
technologies because it was embar-
rassingly out of date. So, there’s obvi-
ously a lot of talk about where we're
going and what the future is. I got into
how the record companies are com-
puting royalties on digital technolo-
gies — streaming, downloads and so
forth —and I've just generally updat-
ed the numbers.

R&R: Has anyone ever been upset at
you for giving away the secrets of the deal?

Don Passman

built around a brick-and-
mortar and hard-goods
business. All of that is about to change
radically. It's not necessarily that hard
goods are going to go away, because [
don’t know that they are, but I think
we're going to radically change how
we release music. For example, al-
bums may go away.

The weakness is that we've got
these huge infrastructures built
around it. We've got executives who
have done it this way for their entire
careers, and suddenly it's not work-
ing. It's hard to adapt a system that’s
so big and cumbersome — it's like
turning some gigantic ship.

Our strength is that people love
music. | may be going out the back
door instead of the front, but people
are loving music and still want it.
Once we sort of harness that for the
forces of good instead of evil, things
will be better than they’ve ever been.

R&R: What's your view on file trad-
ing and what it means for the industry?

DP: File trading is no different from
going into a record store and sticking
aCD under your coatand walking out
without paying for it. It just feels dif-
ferent because everyone’s doing it.
You're in your room. It's just one more
thing. Who's gonna care? What's the
difference? I don’texpect the “Just Say
No” campaign is going to work. The

reality of it is that it is theft, and un-
less we can have a business where art-
ists can make a living, we can’t have
art. Unless we can have a business
where people pay for art, we can’t
have a business and artists can’t get
their art to the marketplace.

We have to figure out a way to do
it so that it’s fair. For me, the answer
is twofold. One is making piracy more
difficult, which we're doing with the
lawsuits. The other, which is more
important in my mind, is to come up
with an easy-to-use, high-quality, rea-
sonably priced alternative to the pi-
rates that people will go to. Most peo-
ple are honest.

“Deals have gotten
extraordinarily
more complex.
When | started
doing this, record
deals were mayhe
15-20 pages long;
now they’re 75-100
pages long.”

Piracy is a pain. Sometimes you
don’t get the song you want, you have
to search, you get partial downloads,
and it takes a long time. Whereas if
you go to a legit site and it’s fast and
it's clean and it’s high-quality and rea-
sonable, people will do it.

R&R: What are your thoughts on the
RIAA's tactic of suing file swappers?

DP: Under the KaZaa decision,
they don’t have any choice. In the
KaZaa decision, which is still the law,
although it’s on appeal, the RIAA
can’t sue KaZaa, based on some tech-
nicality. But it does say the RIAA can
sue the people who are doing the
downloading. So the industry, to the
extent that it’s trying to educate and
encourage people not to file-share, has
no choice but to go after consumers.

Now, the publicity doesn't really
say this, but the RIAA is going after
the uploaders, not the downloaders.

All You Need to Know About the Music Business

They're going after people who are
putting a lot of songs up on the Inter-
net and letting people take them, as
opposed to going after people who
may have downloaded a song or two.
But the one thing is, everyone knows
about it. It's generated a lot of aware-
ness and publicity. People don't like
to be told they can’t do something,
but, at the same time, [ think they're
becoming aware that it is piracy.

R&R: How has your role as a music
attorney changed over the past few years?
And, going back further, what's different
in today's industry than when you start-
ed?

DP: Over the last few years all this
consolidation of companies means
that there are fewer buyers. Everyone
is scared and panicked and losing
money, and the deals, certainly in the
last year or two, are smaller. There are
a lot of people who are losing their
jobs who won't be able to get back into
the industry because it's shrinking. In
that way, it's tough.

Over the last 25 years things have
changed enormously. The industry
has gotten way more sophisticated.
The artist representatives have gotten
way more sophisticated. The deals
have gotten extraordinarily more
complex. When [ started doing this,
record deals were maybe 15-20 pages
long; now they’re 75-100 pages long.
Every time something new comes
along — like videos, like downloads
— it adds four or five pages.

R&R: You mentioned consolidation,
and things are certainly changing at ma-
Jor labels. You"ve brokered some huge deals
— R.EM.’s $80 million deal with Warn-
er Bros. being one. In today's econonty,
and with an ailing music business, are
those huge deals a thing of the past?

DP: They are a thing of the past as
we sit here today. I don’t think deals
of that magnitude are going to hap-
pen in the next few years. I'm one of
the believers that after a few years of
pain — which is painful but healthy
— things are going to be better than
they’ve ever been. We have to contract
because the business has gotten bloat-
ed and uneconomical. We are going to
figure out how to sell music in the
ways that people want it, as opposed
to how we’ve always done it.

Ré&R: One thing I keep hearing is that
it's a great time for independent labels
right now. If you were advising an un-

signed band, would you suggest search-
ing for that major-label deal or signing
with an indie and building the band that
way?

DP: It kind of depends on your
music. If you're a mainstream, obvi-
ously straight-ahead artist, I think
you're better off with a major. If you're
more of an off-center — a maybe more
original, in one sense — band, you
may be better off with an indie.

The ultimate rule of thumb is, A,
you want to be at the company where
they “get” you, where they under-
stand who you are. Regardless of the
size of the company, you need a cham-
pion inside. B, nobody may want to
sign you at the majors, so indies are a
perfectly good alternative.

R&R: What are some of the big mis-
takes young bands make when signing a
deal?

DP: The biggest mistake bands
make is that they tie themselves up
for long periods of time without any
guarantee of success, particularly in
management deals. For example, it’s
easy, if you ask for it, to put in a
clause saying, "If  haven't earned X
dollars within a period of a couple of
years, | can get out of my deal.”
Something simple like that keeps a
manager from glomming on to an
artist, doing nothing and just hold-
ing them up for a piece if they be-
come successful later.

R&R: You're in amateur radio. What's
your view of the commercial radio land-
scape right now?

DP: It's consolidating. It’s becom-
ing homogenous. I like diversity. I
think that the more that things are all
the same, the more it gets boring after
a while. I liked it when there were all
different independent formats and
stations made up their own playlists.

They're in the ad vertising business
now. They're in the business of selling
ads, which I don’t fault them for —
that’s their business. But it makes
music more homogenized, and that's
why I think in the future these inde-
pendent labels are going to find ways
besides radio to break bands, and
we're going to get some much more
interesting music.

R&R: Any opinion on satellite radio?

DP: I hope it works. I think any
way we get music to people is good. I
don’t have it, but I've heard it, and I
like it.
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Shock Treatment

Hey, at least someone’s profiting from this
Iraq war thing. -

DreamWorks m ?q
Nashville’s Toby y ;
Keith is riding that . - - .
patriotic sentiment o
all the way to the
top of the charts this 2%
week with a No. 1 i
debut and 580,000 in
first-week sales for ;
his Shock’N Y'All.
Ain’t America great?

Sheryl Crow

newcomers to
the top 10, Aris-
ta’s Sarah Mc-
Lachlan leads
the way, return-
ing after a six-
year absence to a
hearty Afterglow =
and a No. 2 bow.
The rest of the
debuts come from Columbia’s Now Vol.
1,987,765 (No. 3), A&M/Interscope’s Sheryl
Crow (No. 4), Murder Inc./IDJMG's Ja Rule
(No. 6) and Atlantic’s P.O.D.

Arista’s OutKast (No. 5), J’s Rod Stewart
(No. 7), RCA’s Clay Aiken and Def Jam
South/IDJMG's Ludacris (No. 10) are the
holdovers in the top 10, where BMG and

L :-'\."' x

Toby Keith

Other chart newcomers include Capitol’s
Coldplay CD-DVD hybrid (No. 11), Island/
IDIMG's Bon Jovi (No. 12), J's Wyclef Jean (No.
22), Desert Storm/Elektra/EEG’s Fabolous
(No. 23), Capitol’s Bob Seger & The Silver Bul-
let Band greatest-hits collection (No. 24), Lost
Highway/IDJMG’s Ryan Adams (No. 25),
RCA Nashville’s Martina McBride (No. 33),
Jive’s Too Short (No. 38) and Walt Disney
Records’ soundtrack to the Disney Channel’s
Cheetah Girls show (No. 48).

Among those gaining more than 20% in
first-week sales, QutKast are up an impressive
24%, heading a group that boasts Buena Vis-
ta/Hollywood’s Hilary Duff (+31%), Arista
Nashville’s Alan Jackson (26-15 and +96%, ex-
periencing post-CMA love), Motown’s Michael
McDonald (+53%), Warner Bros.” Linkin Park

% . M7 7.5TOP50ALBUMS
 —
® THE INDUSTRY’S NO. 1 RETAIL CHART November 1 4, 2003
w W ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 TOBY KEITH Shock'n Y'all DreamWorks 585,227 -
- 2 SARAH MCLACHLAN Afterglow Arista 344,505 -
- 3 VARIOUS Now That's What | Call...Vol. 14 Columbia 319,675 -
- 4 SHERYL CROW Very Best Of A&M/Interscope 255,034 -
2 5 OUTKAST Speakerboxxx/The Love Below Arista 158,153 +24%
- 6 JA RULE Biood In My Eye Murder Inc./IDJMG 145,629 -
3 7 ROD STEWART Great American Songbook 2 J 122,495 +1%
- 8 P.0.D. Payable On Death Atlantic 111,522 -
1 9 CLAY AIKEN Measure Of A Man RCA 108,463 -16%
6 10 LUDACRIS Chicken & Beer Def Jam South/IDJMG 89,307 -9%
- 1" COLDPLAY Live 2003 Capitol 71,841 -
- 12 BON Jovi This Left Feels Right Island/IDJMG 74,841 -
12 13 HILARY DUFF Metamorphosis Buena Vista/Hollywood 69,291 +31%
9 14 DIDO Life For Rent Arista 69,131 +7%
26 15 ALAN JACKSON Greatest Hits Vol.2 Arista 67,872 +96%
10 16 3 DOORS DOWN Away From The Sun Republic/Universal 64,533 +1%
4 17 REM. In Time: The Best Of R.E.M. Warner Bros. 61,803 -45%
8 18 THE EAGLES The Very Best Of Elektra/WSM 60,589 -19%
11 19 CHINGY Jackpot DTP/Capitol 58,585 +8%
14 20 NICKELBACK Long Road Roadrunner/IDJMG 53,790 +5%
5 21 THE STROKES Room On Fire RCA 53,335 -51%
- 22 WYCLEF JEAN Preacher’s Son J 52,404 -
- 23 FABOLOUS More Street Dreams Part 2 Desert Storm/Elektra/EEG 50,104 -
- 24 BOB SEGER & THE SILVER BULLET.  Greatest Hits Volume 2 Capitol 50,090 -
- 25 RYAN ADAMS Rock N Rolf Lost Highway/IDJMG 48,554 -
18 26 BEYONCE Dangerously In Love Columbia 48,493 +13%
7 27 GERALD LEVERT Stroke Of Genius FastWest/EEG 47,423 -38%
29 28 MICHAEL MCDONALD Motown Motown 46,155 +53%
20 29 LIMPBIZKIT Resuits May Vary Flig/Interscope 45,960 +15%
23 30 JOHN MAYER Heavier Things Aware/Columbia 43,323 +12%
15 31 JAGGED EDGE Hard Columbia 43,192 12%
13 32 STING Sacred Love A&M/Interscope 42,618 -19%
- 33 MARTINA MCBRIDE Martina RCA 42,386 -
30 34 LINKIN PARK Meteora Warner Bros. 42129 +41%
17 35 DAVE MATTHEWS Some Devil RCA 41,199 4%
27 36 EVANESCENCE Fallen Wind-up 41,158 +20%
16 37 R. KELLY The “R.” In R&B Callection Vol.1 Jive 39,742 -18%
- 38 T0O SHORT Married To The Game Jive 38,877 -
37 39 NORAH JONES Come Away With Me Blve Note/Virgin 38,512 +43%
45 40 TOBY KEITH Unleashed DreamWorks 37,944 +63%
19 4 BARBRA STREISAND The Movie Album Columbia 37,916 -6%
32 A2 COLDPLAY Rush 0Of Blood To The Head Capitol 37,509 +33%
24 43 0BIE TRICE Cheers Shady/Aftermath/interscope 33,998 -8%
- 44 SHANIA TWAIN Up Mercury/ldjmg 32,126 -
4 45 50 CENT Get Rich Or Die Tryin' Shady/Aftermath/interscope 28,168 +8%
50 46 HARRY CONNICK JR. Harry For The Holidays Columbia 27,764 +34%
43 47 MATCHBOX TWENTY More Than You Think You Are Atlantic 26,630 +12%
- 48 CHEET AH GIRLS Soundtrack - 26,559 -
39 49 LIL JON & THE EASTSIDE BOYZ Kings Of Crunk wr 26,464 -2%
- 50 RASCAL FLATTS Meit Lyric Street 26,309 -
© HITS Magazine Inc.
One of six UMG have four apiece. (+41%), Wind-up’s

Evanescence
(+20%), Blue Note's
Norah Jones
(+43%), Dream-
Works Nashville’s fi
Toby Keith (+63%), F

Capitol’s Coldplay |
(42-32, +33%) and
Columbia’s Harry
Connick Jr. (+34%).

Sarah McLachlan

Next week: 50 Cent’s G-Unit/Shady/ Af-
termath/Interscope posse G-Unit go head-to-
head against Roc-A-Fella/IDJMG's Jay-Z,
with the two battling Amaru/Interscope’s
2Pac Resurrected soundtrack for the No. 1 spot.
Arista’s Pink, Reprise’s Josh Groban and At-
lantic’s Kid Rock will also be in the hunt.
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Crossing Over

Since the beginning of the entertainment business, stars have al-
ways wanted to excel in other areas. Sports figures want to be musi-
cians, musicians want to be actors, and so on. Though the recent trend
has been for recording artists to delve into television and film, next
week The Bachelor's Bob Guiney is throwing his hat into the music
ring with “Girlfriend.”

Guiney originally appeared on
the show The Bacheloretle, where
he failed to win the heart of one
Ms. Trista Rehn. He did, howev-
er, pique the interest of fans and
the show’s producers, leading to
his current status as television’s
most publicized single man.
Though the Riverview, Ml native
may seem like he’s using his new-
found TV stardom as a stepping-
stone to a career in music, the
truth is, Guiney has already enjoyed success as rock star. While at-
tending Michigan State University (where he was also a quarterback
on the school’s football team), Guiney, with his fraternity brothers,
formed the band Fat Amy. They achieved regional success and record-
ed two independent albums. The bachelor will be making the rounds
at television this month, with appearances on The Ellen Degeneres Show
on Nov. 19, Good Morning Anterica and Oprah on Nov. 21 and The View
on Nov. 24. Then, on Nov. 25 Guiney’s debut CD, 3 Sides, will hit store
shelves.

Omarion, ]-Boog, Raz-B and Lil Fizz, otherwise known as B2K, are
also switching entertainment gears, with forays into acting. L.ook for
them to use their musical strengths to their advantage while attempt-
ing this feat. Next week B2K present “Bada Boom,” the lead single
from their upcoming album, B2K Presents ... You Got Served, to Rhyth-
mic and Urban radio. The Dec. 23 release is the soundtrack to their
first motion picture, You Got
Served, and will reportedly feature
12 new tracks. As for the film, it
hits theaters Jan. 30 and co-stars
Marques Houston. Performers
such as Lil’ Kim, Jagged Edge,
XSO Drive, Jhene and ATL will
also appear in the movie. A short
promotional tour will take place
after Christmas, kicking off in Los
Angeles Dec. 26 and ending Jan. 3
in Detroit.

While Elton John is not starring
in the film Mona Lisa Smile, he is providing its end title song “The
Heart of Every Girl,” which will debut at AC next weck. Written by
Bernie Taupin, “The Heart...” was recorded by John with a 50-piece
all-girl orchestra. As for Mona Lisa Smile, the film stars Julia Roberts,
Kirsten Dunst, Julia Stiles, Maggie Gyllenhaal and Marcia Gay Hard-
en and opens nationwide Dec. 19. In other news, John has signed on
to perform 75 concerts over the next three years at the amazing Col-
osseum at Caesars Palace in Las Vegas. David LaChappelle, director
of John's videos for “Original Sin” and “The Train Don’t Stop There,”
will serve as Production Designer and Director. The show, The Red Pi-
ano, begins Feb. 13, 2004.

LeAnn Rimes began her carcer as a country artist, and though she’s
successfully crossed over into the mainstream, she knows where her
roots lie. Next week she goes for [ T .
adds with “This Love,” from her N
upcoming Greatest Hits CD, which
will be relcased Nov. 18. To pro-
mote the album, Rimes will be all
over the place: She'll be taping an
episode of The Ellen Degencres
Show on Nov. 12 and a “Lounge”
performance on Extra on Nov. 13.
She’ll make a live appearance on
CMT's MWL on Nov. 18 and show
up on Regis and Kelly Dec. 3. Sport-
ing events will also have the honor of her presence, as she performs

Bob Guiney

Elton John

LeAnn Rimes
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Week 0f 11/17/03

CHR/POP

BARENAKED LADIES Another Postcard {Chimps) (Reprise/

DEFAULT (Taking My) Life Away (TVT)
PINK God Is A DJ (Arista)

SHERYL CROW The First Cut Is The Deepest
(A&M/interscape)

CHR/RHYTHMIC

B2K Bada Boom (Epic)
PINK God Is A DJ (Arista)
T.1. Be Easy (Grand Hustle/Atlantic)

TEEDRA MOSES f/JADAKISS You'll Never Find
(A Better Woman) (TV/T)

TLC fJLIL JON Come Get Some fArista)

URBAN
B2K Bada Boom f£pic/
CALVIN RICHARDSON Keep On Pushin’ (Hollywood)

CARL THOMAS She Is (Bad Boy/Universal

FLOETRY wannaBwhereUR {thisizzaluvsong)
{DreamWorks)

TLC f/LIL JON Come Get Some (Arista)

URBAN AC

EN VOGUE Losin’ My Mind (33rd Street)

COUNTRY

LEANN RIMES This Love (Curt)

AC

ELTON JOHN The Heart Of Every Girl (Epic/

HOT AC

‘ DEFAULT (Taking My) Life Away (TVT)

FIVE FOR FIGHTING 100 Years {Aware/Columbia)

‘ SMOOTH JAZZ

JEFF GOLUB Pass It On (GRP/VMG)
URBAN KNIGHTS Church (Narada)

\ ROCK

No adds

| ACTIVE ROCK

CRYSTAL METHOD Barn Too Slow (12}
‘ THRICE Stare At The Sun (/siand/lDJMG)

|

ALTERNATIVE

A PERFECT CIRCLE The Qutsider (Virgin)
CRYSTAL METHOD Born Too Stow (V2
THRICE Stare At The Sun (sland/IDJMG)

TRIPLE A

FIVE FOR FIGHTING 100 Years (Aware/Columbia)

ROBERT CRAY Up In The Sky (Sanctuary/SRG/
VARIOUS ARTISTS French Café (Putumayo)

YEAR OF THE RABBIT Last Defense (Flektra/E£G)

/111l

at the NYC NASCAR Event on Dec. 5 and sings the national anthem — I —

at the NFL's Atlanta Falcons game Dec. 7. As far as live shows go, R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
Rimes will hit the stage at the Grand Ole Opry in Nashville on Nov. is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at

. . ) maffei@radioandrecords.com.
22 and visit markets in Texas and Nevada in early December. g

— Mike Trias
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Harnessing Bullet Time
And Replication

Managing multiple stations without
making your head explode

"asn’t that really cool in The Matrix how the char-
acters were able to slow time down and do several
things in a split second? And then again in The Matrix
Reloaded, when Agent Smith was able to replicate him-
self to the point where there were more than a hundred
of him, all intent on kicking Neo’s ass? I know that as
soon as today’s multitasking PDs saw that they
thought, “Man, if only I could do that. I could rule the
world — I mean, run more than one station.”

Things in the music business
have definitely gotten a little more
interesting in the past few years.
While consolidation may be the
watchword of the decade, the prob-
lem is that, although jobs
are being cut back, scien-
tists still haven’t found a
way to clone a company’s
remaining employees so
they can do the jobs of
more than one person in :
the space of a single day |
without working the full 5
24hoursplusa few imag- g %'t :
inary ones.

T hunted down several
people who oversee more than one
station to ask them their secrets for
getting their work done and being
able to go home at the end of the day
without going postal on their co-
workers. Let’'s meet our contestants,
shall we?

Contributing their sage advice are
Jeff Kapugi, PD of Clear Channel’s
WFLZ/Tampa and OM of sisters
WMTX & WSSR/Tampa; Nikki
Nite, PD of Entercom’s WFBC
(B93.7)/Greenville, SC and co-
owned simulcast WOLI & WOLT
(The Walk)/Greenville; and John

“At the end of the
day your job is to
be the ringmaster
of a three-ring

circus.”
Jeff Kapugi

Jeif Kapugi

Reynolds, PD of WNKS (Kiss 95.1)/
Charlotte and OM of market sister
WSSS.

Time spent at work is foremostin
Nite’s and Reynolds’ minds; their
initial piece of advice on
how to manage multiple
stations involves schedul-
ing. Nite advises (while
laughing, however), "The
secretis to get here at bam
and leave at 10pm. And
~ . | hire everyone else who
can do the job you do
too.” Reynolds is more
~ succinct: “Get a lot of

sleep at night.”

Rock, Paper, Scissors

All three of our PDs are list mak-
ers,and it appears to work for them.
“I always try to keep a list of the
things that have to be accomplished
on each station, and I prioritize
them,” Nite says. “So if there are big-
picture things that need to be done,
those stay top-of-mind, and I'm get-
ting those done first. There are al-
ways a million things that need to
be done, but there are some things
that are more urgent or big-picture
than others.

“For the things that are smaller, if
you can't get to one, cross it off to-
day’slist and move it to tomorrow’s
list. If there are fires that pop up,
that's just part of the job. You have
to handle the situation and then
come back to what you were doing.
That's why having that prioritized
list helps, because you can focus on
what it was you were working on.”

“I have a pad of paper on my
desk, and 1 write every note down
that I get in a conversation or in a
phone call or retrieve off voice mail,”
Reynolds says. “What ] don’t cross

by Keith Berman
Associate Radio Editor

off the list that day gets transferred
into the Palm Pilot for the next day,
and I start off going through that.

“Everything gets keyed in to the
Palm Pilot at the end of the day, be-
cause when [ leave the office or
when I'm in a meeting or at a din-
ner, it goes with me. | use the Palm
Pilot as more of a portable office,
while I still use a pad of paper in the
office.”

Kapugi is also a proponent of
technology, saying, “The Blackber-
ry ismy friend. It’s all in there. I do
use a notepad, too, though.”

“You’ve heen
given the
position and
people expect
you to have the
answers, but
you’re not
going to.”

John Reynolds

Delegation And
Adaptation

Another thing that all three of our
PDs agree on is the need for delega-
tion. They caution, however, that
your vision needs to be communi-
cated clearly down the line to all the
evil minions executing your plan,
and they all concur that making sure
the right people are in place is key
for giving you the peace of mind to
be able to hand off projects.

“You need to hire the right peo-
ple to work for and with you and
allow them to do the job that you
hired them to do,” says Kapugi.
“The first time we do something
new, [ do some followup, but once
we've been through something and
I have confidence that it'll get exe-
cuted properly, I letit run its course.

“Don’t be afraid to hire someone
who's better than you at any partic-
ular job; it’s not about who's the
best. You can hire a bunch of people
who are better than you in a lot of
differentareas, and, at the end of the
day, your job is to be the ringmaster
of a three-ring circus.”

Reynolds advises,
“Learning to adapt to the
new corporate environ-
ment and the new expec- |
tations forces you to
delegate. But you have to
surround yourself with
good people so that when |
you delegate something,
it gets done in the way
you expect it to be done
because that person knows exactly
what you're expecting of them.

“You also have to clearly define
to your staff what your expectations
are so that they know what you're
trying to accomplish. When you
give them a project, they know the
standards to which that project
needs to be completed or how it
needs to sound when it hits the air.”

Be The Filter

“I'm very involved with my staff,
but a lot of times they're creating a
lot of what's going on the station,”
says Nite. “] see my job as being the
filter that all those things go
through, making sure that every-
one’s moving in the same direction
and that they’re creating things that
fit the image of the station and that
work for the goals we're trying to ac-
complish. I'm involved, but they're
also very empowered to do their
jobs.

“It's about creating an environ-
ment where people feel responsible.
The whole part of delega-
tion that people have |
problems with is follow- |
ing up. Delegation isn't
just handing it off to
someone and forgetting
about it; it’s training the 4
person to doitin the way |4
that accomplishes the
goals you're trying to ac-
complish, handing it off
to that person and then
following up with them to make
sure they’ve done it the right way.

“It's important to hire the right
people and to recognize them for the
talents that they have and to make
sure you've given your team the
right direction. Then you have to
empower them, because no one per-
son can do it all.

“1f you've got strong, talented
people working with you, it’s a lot
easier, because they're all doing
what you hired them to do and
you're not micromanaging them.”

Doing 13 Things At Once

We all know that a radio station
is like a semi: It's big and powerful,
but trying to change its direction is
amajor effort, and if you're not care-
ful, you can demolish someone’s

N

John Reynolds

Nikki Nite

shrubbery. So how can you mental-
ly change lanes from driving one
station to working on another?

“It’s hard, because you're trying
to get into two different modes,”
Reynolds says. “It’s kind of like
you're dating two different women
— vou have two different personal-
| ities, you have to act dif-
B ferently with each of
3 them,and you have to be
@ careful that one doesn't
| find out about the other.
“Typically, I try to ad-
e dress everything right
e away.]don't let things sit
fortoo long, because then
they begin to pile up. As
soon as |'ve been givena
new problem or task, I try to get it
handled right away.

“You have to drop everything and
deal with certain fires. Sometimes at
that point I have to grab my music
director or production director and
say, 'Look, I need you take care of
this. I've got to deal with an issue
right now.” You've got to delegate
stuff at that minute if it's a deadline-
sensitive project that you were
pulled away from.”

You're Always Learning

“Everyone knows when they can
and can’tapproach me, and we have
designated times where we have
open forums for salespeople, pro-
motions people, what have you,”
Kapugisays. “But we're always flex-
ible to fit things in when they pop
up.

“I try to spend a lot of time with
my GMs, letting them know what’s
going on at the radio stations, and I
usually try to hook up with them at
the beginning and end of the day so
they don’t feel like
thev're out of the loop.
The worst thing you can
do is surprise your GM.”

“Just remember, you're
always learning,” Rey-
nolds says. “You always
have to keep that atti-
tude, because it helps you
adapt. The way it's get-
ting done isn't the way it
has to get done; you can
always do it a different way.

“You don’t and can’t know it all.
You've been given the position and
people expect you to have the
answers, but you're not going to.
Accept that, and I think you benefit
so much when you realize that
you're still learning and can learn
from everyone. Don’t be afraid to
make mistakes.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1659
or e-mail:
kcarter@radioandrecords.com
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= Top 5 Soundscan Album Debut ‘m. 12/19 Ellen Degeneres Show
= Qver 200,000 First Week Album Sales 12/23 Home for the Holidays (CBS) :
E Frow THe upcoMing ASM Recoros RELEASE ::
= THE VER® BEST OF SHERYL CROW :.
E Propuces By Jakn StiaNks. WRITTEN BY [AT STEVENS, EE
B R R Rt Rt R RN o RN R r T S g g R R R RN AR R SRR RSN RR RS R RN AR e s

WWW.SHERYLEROW.COM * WWW.AMRECDRDS.COM * <) 2082 AUM RECORDS.




0.« . CHR/IPOP CALLOUT AMERICA. sy @Bullseye __ B

“ o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES November 14, 2003
CaLLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of October 19-25.

£
N CHR/POP : CALLOUT AMERICA»
HP)p = Hit Potential ® / SRS CMOGR 5
TOTAL AVERAGE § & WMPHICS REGIDNS
FRVTIRABILITY EETIMATE |2-5) 5 § WOMEN WOMEN  WOMEN Hor SCORES
ARTIST TITLE LABEL(S} TW w W 5 E’S 12-17 18-24  25-34 | EAST SOUTH WEST WEST By ANTHONY ACAMPORA
FABOLOUS ITAMIA Into You (Desert Storm/Elektra/EEG) . 4.09 4:08 408 402 937 231 ["4.12 4\121 405 | 402 413 412 410

CHRISTINA AGUILERA fLIL' KIM Can't Hold Us Down /RCA/  4.04 402 394 391 951 189 | 403 399 4.09 |4.02 402 413 396 Erat}ﬁrd consecutive week, “Into
You” by Fabolous featuring Tamia

50 CENT P.LMP. (Shady/Mftermattyinterscope) = - 403 400 399 391 994 351 | 405 405, 400 | 402 393 402 416 | holds the top spot on Callout Ameri-

ca, R&R’s exclusive survey of 350

MYA My Love Is Like. Whoa /A&M/nterscape/ 398 398 391 385 977 260 | 406 411 377|390 421 364 418 | women ages 12-34. The song ranks
. . . first with t d d

BEYONCE' f/SEAN PAUL Baby Boy (Columbia) | 39 403 "407 409 97.1 308 | 398 389 402|388 397 404 3gp | o MUL U WS SHONG among

The other four songs in the top

BABY BASH Suga Suga (Universall 393 38 376 374 914 197 | 401 394 383 (392 3.79 390 4.08 ) X
five are essentially recurrents, but
MATCHBOX TWENTY Bright Lights (Atlantic/ © 393 -380 364 - 7 860 21.1) 386 4.04 388 378 398 397 396 Baby Bash moves up to the No. 6
spot with “Suga Suga” (Universal). It
BLACK EYED PEAS Where Is The Love? (A&M/interscope) 392 392 392 393 989 280 | 384 396 396 399 3.77 3.84 4.08 ranks sixth with teens and eighth 18-

. A S . 2 . ‘ .. | 24, and it’s closing in on the top five
NELLY f/P. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universaf) 3.91 = 389 389 389 877 29.1 p:396 380 396 | 3.79- 4.02. 386 3.96 on the CHR/Pop chart.

Matchbox Twenty soar to No. 7
with “Bright Lights” (Atlantic).

STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin) 3.90 3.85 -.3.84 371 .89.1 191 |'3.83 4.00 387 [376 399 3.88° 397 | “Lights” ranks fourth with women
18-24 and ninth 25-34. Its three-week

CHINGY Right Thurr (OTP/Capitol) 391 391 390 39 974 269 | 406 3.84 3.84 | 393 394 392 386

3 DOORS DOWN Here Without You (Republic/Universal) 388 391 383 364 9803 237 3.78 400 385|371 3.89 413 3.79 trend is 3.64-3.80-3.93.
P . . Stacie Orrico holds down the No.
L1z PHAIR Why Can't 17 (Capitol) | ' 387 383 377-371 900 200 390 3.88 384|376 405 395 3.74 11 spot overall and scores solid 18-34
, . results with “(There’s Gotta Be) More
SANTANA fIALEX BAND Why Don't You & | (Arista/ 3.87 392 388 372 906 266 3.7? 393 389|383 394 374 3.96 to Life” (ForeFront/ Virgin). The track
LIL JON & THE EASTSIDE BOYZ Get Low (TV7) 385 388 392 387 97.1 29.1.] 407 389 357|364 387 387 4.01 ranks fifth among women 18-24 and

- 10th with women 25-34.
H@ LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG) 383 384 386 383 977 29.1| 393 3.73 383|367 379 391 395 Liz Phair dimbs to the No. 12 spot
) overall with “Why Can’t [,” which
MAROON 5 Harder To Breathe (Dctonel)) 382 379 374 370 849 220 3.79 390 3.78 | 3.89 392 3.77 3.72 posts its highest total favorability
] score to date, with a 3.87.
HILARY DUFF So Yesterday (Buena Vista/Hollywood) 382 378 367 360 940 220 | 381 3.69 396 |3.87 388 3.73 380 In the demo arena, “So Yesterday”
by Hilary Duff (Hollywood) ranks
P 3 - - - 851 171 | 395 373 376 |3.82 387 362 392
HF) SIMPLE PLAN Perfect (Lava/ 1 17.1 3.76 | Fith among women 25,34
FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC) 380 381 378 363 891 254 | 375 379 3.88 |368 391 365 3.96 Due to a technical error, Britney
Spears’ “Me Against the Music” was
PINK Trouble (4rista/ : 375 367 364 3.65 871 209 3.76 380 3.69 |3.51 394 365 3.84 inadvertently left out of the study for
the last two weeks. It will return next
TRAPT Headstrong (Warner Bros.) 373 367 359 362 926 260 | 370 384 364 | 374 378 354 386 | \eck The song tested well its first
. . . .| two weeks out, scoring 3.76 and 3.73.
OUTKAST Hey Ya! (Arista) 372 374 362 355 908 180 | 3.82 367 366|365 372 3.68 381 You can view defailed Callout
KELLY CLARKSON Low (RCA/ 367 368 361 353 943 286 | 352 374 376 365 360 367 377 | Americadata online each week at
) ) ww.bullsi.com. This week’s password
JOHN MAYER Bigger Than My Body /Aware/Columbia) 365 352 337 344 909 260 | 358 367 371 | 369 357 3.66 3.68 is burruss.

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Los
Angeles, Portland, Sacramento, Salt Lake City, San Diego, Seattle, Spokane, Tucson.
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WK W ARTIST TITLE LABELIS) B PLATS AJI?&%?ILCE ek AL Most Added® .. .
o VE - n B o M
1 1 BEYONCE' fi/SEAN PAUL Baby Boy (Columbia) 8693 191 692725 13 12411 www.rradds.com
2 o 3 DOORS DOWN Here Without You (Republic/Universal) 8570 +61 657605 15 122i2 R A0S
4 o FOUNTAINS OF WAYNE Stacy’'s Mom (S-Curve/EMC) 6512 +529 411983 1 12511 KELLY CLARKSON The Trouble With Love Is /3C4) 52
3 4  SANTANA fIALEX BAND Why Don’t You & | (Arista) 6175 -9 450451 21 1221 BEYONCE' Me, Myself And | [Columbia) 42
6 6 TRAPT Headstrong (Warner Bros.} 6063 +251 453502 17 115/0 | JAY-Z Change Clothes /ﬁoc-A-Fe//a//DJMG/_ ‘ 22
5 6048 943 438137 12 110/3 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (0TP/Capitol) 18
8 0 BABY BASH Suga|Sugf:l WUy +l] 733 g 123’2 JESSICA SIMPSON With You (Columbia) 16
10 0 QUTKAST Hey Ya! (Arista) 5952 +1069 486 I EVANESCENCE My Immortal (Wind-up/ 16
7 8  MAROON 5 Harder To Breathe (OctonelJ) 5587 223 442240 21 124{0 | QUTKAST The Way You Move (Arista/ 14
5 9 NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universaj) 5341 -528 397000 22 11901 PINK God Is A DJ fArista) 13
13 ) STACIE ORRICO (There's Gotta Be) More To Life (ForeFront/Virgin) 4720 +232 349284 16 119)0 :3:3? r“UAZMYm;fA'_“/“ Both (Elektra/EEC) :f
C)
11 @ UL JON & THE EASTSIDE BOYZ Get Low (7V7) 4715  +123 314980 14 103)2 alsTnie £
9 12 CHRISTINA AGUILERA f/LIL’ KIM Can't Hold Us Down (RCA/ 4638 435 394932 18 12111
14 @ BRITNEY SPEARS fi/MADONNA Me Against The Music (/ive/ 4621 +192 311175 5 12911 M £
12 14  BLACK EYED PEAS Where Is The Love? /A&M/Interscape) 4387 -116 344761 26 1251 os d I
17 @ NODOUBT It's My Life fnterscopel w12 «600 3o 4 2 | IncreasedPlays
19 @ SIMPLE PLAN Perfect (Lava/ 3529 +621 318602 9 113/10 Tgfﬁ
16 @ MATCHBOX TWENTY Bright Lights (Atlantic/ 3462  +244 224346 12 101j4 | ARTST TME LGRS o oReASE
18 ) LZPHAIR Why Can't1? (Capitol 3408 +369 207534 15 1152 | CHRISTINA AGUILERA The Vice Within /2L +1230
OUTKAST Hey Ya! (Arista) +1069
21 @ NICKELBACK Someday /Hoadrunner//ﬂJMG/ 3062 +450 191773 8 113/14 BABY BASH Suga Suga {Universal) +943
15 20  HILARY DUFF So Yesterday (Buena Vista/Hollywood) 3014 -627 225636 16 1911 SIMPLE PLAN Perfect (Lava/ +621
24 @ MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 2800 +325 216440 6 109/3 Nf DOUIﬁTr:l'IS vaﬁift; H/Zf‘ljrscope/ +ggg
CLAY AIKEN Invisible +
20 22  FABOLOUS fITAMIA Int? You (Desert Storm/Elektra/EEG) 2572 -100 239355 18 85/0 CHINGY f/SNOOP DOGG & LUDACRIS Holdae In (DTP/Capital +531
40 @ CHRISTINA AGUILERA The Voice Within (RCA/ 2246 +1230 169277 2 123/8 LUDACRIS fISHAWNNA Stand Up /Def Jam SouthiDJMG)  +521
28 € BUBBA SPARXXX Deliverance (Beatclubyinterscope) 2244 +117 119397 11 87/1 JESSICA SIMPSON With You [Columbia) +496
33 @ CLAY AIKEN Invisible (RCA/ 2239 +557 172980 5 103/6
32 @ LUDACRIS fi[SHAWNNA Stand Up (Def Jam South/IDJMG) 2223 +521 150805 5 93/8
30 @ FEFE DOBSON Take Me Away (/sland/IDJMG) 2011 +175 97993 9 103)2 Most
37 @ CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTP/Capitol) 1945 +531 114678 3 88/18 Played Recurrents -
22 30 JOHN MAYER Bigger Than My Body (Aware/Columbia) 1935 -612 122555 12 95/0 ARTISTW:I'ITLE et tr o FOTAL PLAYS
31 @ BLACK EYED PEA'S Shut Up (A&Mjinterscope) 1923 +88 99514 7 89/0 BEYONCE flAY-Z Crazy In Love (Columbia 2297
23 32 MYA My Love Is Like...Whoa /A&M//ﬂfoSEﬂﬂB/ 1874 -656 120727 15 1 18’0 MATCHBOX TWENTY Unwell /Atiantic/ 1998
27 33  KELLY CLARKSON Low (RCA/ 1864 -283 161081 14 102/0 JASON MRAZ The Remedy (| Won't Worry) (Elektra/FEG) 1976
26 34 50 CENT P.LM.P. (Shady/Aftermath/interscope) 1783 -405 107957 17 1061 CHINGY Right Thurr (DTF/Capitol) 1969
50 CENT In Da Club /Shady/Aftermath/interscope) 1835
35 @ NELLY FURTADO Powerless (.Say What You Want) (DreamWorks) 1773 +145 106221 5 93i3 EVANESCENCE Bring Me To Life (indz) s
36 36 JUSTIN TIMBERLAKE Senorita /JIVB/ 1498 -13 126581 19 1 16“ JUSTIN TIMBERLAKE Rock Your Body (Jive) 1739
38 @ ENRIQUE IGLESIAS Addicted /Interscope/ 1454 +232 95486 3 94/6 R. KELLY Ignition (Jive) 1612
34 38  ATARIS The Boys Of Summer (Columbia) 1340 336 87776 19 100/0 | KELLY CLARKSON Miss Independent (RCA) 1356
. . SEAN PAUL Get Busy (VP/Atiantic/ 1182
41
% DIDD White Flag (Arista) 156 4163 94181 6 A3I5 e RACKER fDOBIE GRAY Dift Away /ava 1162
44 FUEL Falls On Me /£pic/ M8 +221 32639 5 78111 |\ BRANCH Are You Happy Now? Maverick/Warner Bros) 1134
a6 € EAMON F**k It (I Don't Want You Back) (ive/ 1050  +207 73421 3 a9 LUMIDEE Never Leave You - Uh Goh, Uh Oooh! (Universal) 1046
@ JESSICA SIMPSON With You [Columbia) 1031 +496 86507 1 82/16 LiL' KIM /50 CENT. Magic Stick (Queen Bee/Atiantic/ EL]
39 43 LIVE Heaven (Radisactive/Geffen) 1009 158 68181 17 420 | SMPLEPLAN Addcted fava) —
29 4 PINK Trouble Arista) 985 1093 16689 g 12010 3 DOORS DOWN When I'm Gone (Republic/Universal) 970
rouble (A7ista/ : I ASHANTI Rock Wit U (Awww Baby) (Murder Inc./i0JMG) 857
43 @ JOSH KELLEY Amazing (Hollywood) Ll +14 50061 6 54/1 EMINEM Lose Yourself /Shady/Interscape/ 762
@ OUTKAST The Way You Move (Arista) 866 +263 73175 1 33114 CHRISTINA AGUILERA Fighter /{YCA/ 687
45 47  MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 857 27 40242 4 46[0 Tﬂm’;l“;g'g?"‘:;'F’I‘QEE'SG/CI’:’”’&’”{"%] - ggg
Il - 01ta Ge! ru IS //siam
48 @ YOUNGBLOODZ f{LIL’ JON Damn! (Arista) 796 +83 48434 2 26]0 DJ SAMMY & YANOU Heaven (Robbins) 643
49 @ 0.A.R. Hey Girl {Lava/ mm +58 27397 2 493 JEWEL Intuition (Atlantic) 631
47 @ BLAQUE I'm Good (Elektra/EEG) 747 +19 35989 3 52)1 MERCYME | Can Only Imagine (iN0/Curby 607
129 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total piays for the airplay week . . B
of 11/2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Detailed station Dlavl ists for all R&R
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporters are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week .
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY
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ARTIST TITLE LABEL(S)

3 DOORS DOWN Here Without You [Republic/Universal)
BEYONCE' f/[SEAN PAUL Baby Boy (Columbia)
FOUNTAINS OF WAYNE Stacy’s Mom /S-Curve/EMC)
SANTANA f/ALEX BAND Why Don’t You & | (Arista)
TRAPT Headstrong /Warner Bros.)

MAROON 5 Harder To Breathe (Octone/J)

OUTKAST Hey Ya! (Arista)

NELLY {/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal)

BABY BASH Suga Suga (Universal)

STACIE ORRICO (There's Gotta Be) More To Life (ForeFront/Virgin)
MATCHBOX TWENTY Bright Lights (At/antic)

CHRISTINA AGUILERA fILIL’ KIM Can't Hold Us Down (RCA/
NO DOUBT it's My Life fInterscope)

BRITNEY SPEARS fIMADONNA Me Against The Music (/ive/
NICKELBACK Someday (Roadrunner/I0JMG)

BLACK EYED PEAS Where Is The Love? (A&Mylinterscope)
MICHELLE BRANCH Breathe (Maverick/Warner Bros.)

LIZ PHAIR Why Can't I1? (Capitol)

LIL" JON & THE EASTSIDE BOYZ Get Low /TV7)

HILARY DUFF So Yesterday (Buena Vista/Hollywood)
SIMPLE PLAN Perfect /Lava/

JOHN MAYER Bigger Than My Body (Aware/Columbia)
NELLY FURTADO Powerless (Say What You Want) (OreamWorks)
MYA My Love Is Like...Whoa (A&M/Interscape/

BUBBA SPARXXX Deliverance (Beatclubyinterscape)
STAIND So Far Away (Fljp/Flektra/FEG)

CHRISTINA AGUILERA The Voice Within (RCA)

BLACK EYED PEAS Shut Up /A&Mjinterscape/

FEFE DOBSON Take Me Away (Is/and//DJMG)

CLAY AIKEN Invisible (RCA/

ENRIQUE IGLESIAS Addicted finterscope)

KELLY CLARKSON Low (RCA)

LUDACRIS fiSHAWNNA Stand Up (Def Jam South/IDJMG)
DIDO White Flag (Arista/

CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (0TFP/Capitol)
FABOLOUS f/TAMIA Into You (Desert Storm/Elektra/FEG)

KK Al The Pieces /Independent)

PINK Trouble /Arista

50 CENT P.LM.P. (Shady/Aftermath/interscope/

KILEY DEAN Who Will | Run To? (Beatclub/Interscope)
DASHBOARD CONFESSIONAL Hands Down (Vagrant)
LINKIN PARK Numb (Warner Bros.)

JOSH KELLEY Amazing (Hollywood)

SHERYL CROW The First Cut Is The Deepest /A&M/interscope)
JUSTIN TIMBERLAKE Senorita (/ive/

LIVE Heaven (Radioactive/Geffen)

PLUMB Real (Curty

0.AR. Hey Girl {Lava/

MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG)
FUEL Falls On Me (£pic/

TOTAL
PLAYS

2993
2915
2659
2408
2205
2183
1914
1900
1870
1707
1674
1646
1628
1625
1417
1384
1337
1335
1172
1143
113
1106
891
838
819
789
174
755
730
665
644
576
520
502
487
482
469
418
396
380
344
296
295
285
257
251
235
231
226
200

+=
PLAYS

62
+28
+166
-133
+140
-238
+424
-80
+198
+177
+122
-250
+381
+16
+144
-202
+59
+90
+85
-253
+207
-220
+39
-309
+55
+39
+362
+3
+159
+266
+41
-248
+111
+108
+132
-68
+17
-628
AN
+12
+50
+178
-2
+39
-94
78
-32
+29
-8
+3

TOTAL
AUDIENCE
(00)

74187
73674
66439
63750
51386
44586
45614
40542
48705
42291
39498
35891
40396
38444
34427
30807
31970
36345
28141
28572
27680
23684
23950
16781
17780
18565
20716
16827
17734
18871
16575
12269
12953
13075
13006
10605
11038

8803

9918
11240

8347

7489

8655

8107

6136

6055

3560

1132

6731

4682

WEEKS ON  TOTAL STATIONS/
T ADDS

CHAR

16
12
10
21
20
19

6
20
10
16
13
18

25

15

15

13

15

"
13

- N =

50/0
49/0
49/0
480
46/0
44)0
480
aa)1
41/0
a2
461
381
49/0
45/0
47/0
40/0
46/0
42/0
40/0
35/0
3913
341
a1
26/0
a1/
3211
46/8
39/0
321
35/7
4211
2000
36/6
24/
3107
16/0
13/0
16/0
17/0
2810
34/3
23/4
152
1713
13/0
1000
17/0
1401
15/1
16/1

Most Agldgdf .

www.rrindicator.com

ARTISTTITLE LABEL(S)

JAY-Z Change Clothes (Roc-A-Fella/{DJMG}
EVANESCENCE My Immortal (Wind-up!

CHRISTINA AGUILERA The Voice Within (304/

LIMP BIZKIT Behind Biue Eyes (Fip/nterscope)

KELLY CLARKSON The Trouble With Love Is (RC4)

CLAY AIKEN Invisible (RCA)

CHINGY f/SNOOP DOGG & LUDACRIS Halidae In (DTP/Capitol)
BEYONCE' Me, Myself And | [Columbial

LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG)
EAMON F**k It ( Don't Want You Back) (4ve/

BUBBA SPARXXX Deliverance (Beatclub/interscope)

DIDO White Flag (Arista)

LINKIN PARK Numb (Warner Bros.)

JESSICA SIMPSON With You (Columiva)

JASON MRAZ You And | Both (Elektra/FEG)

OUTKAST The Way You Move (4rista/

P.D.D. Will You (Atiantic)

s §

o o b O S~ 00D WD

Most
IncreasedPlays

TOTAL
PLAY
INCREASE
+424
+381
+362
+266

ARTISTTITLE (ABEL(S)

OUTKAST Hey Ya! (Arista)

NO DOUBT It's My Life finterscape)
CHRISTINA AGUILERA The Voice Within (RCA/
CLAY AIKEN Invisible (RC4/

SIMPLE PLAN Perfect fLava/ +207
BABY BASH Suga Suga (Universal) +198
STACIE DRRICD (There’s Gotta Be} More To Life fForefront/Virgin) +177

FOUNTAINS OF WAYNE Stacy’s Mom /S-Curve/EMC) +166
FEFE DOBSON Take Me Away (Island/IDJMG) +159
NICKELBACK Someday fRoadrunner/{DJMG/ +144
TRAPT Headstrong (Warner Bros.) +140
LIMP BIZKIT Behind Blue Eyes (Flip/interscape) +140

CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) +132

50 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 11/2 - Saturday 11/8.

© 2003 Radio & Records.

MATCHBOX TWENTY Bright Lights (Atlantic) +122
LUDACRIS fISHAWNNA Stand Up (Def Jam South/iDJMG  +111
DIDO White Flag /Arista) +108
EVANESCENCE My Immortal /Wind-up/ +107
JASON MRAZ You And | Both (Elektra/EEG) +98
LIZ PHAIR Why Can't 12 (Capitol) +90
LIL" JON & THE EASTSIDE BOYZ Get Low (TVT) +85
WILLA FORD f/LADY MAY A Toast To Men (Lava/Atlantic) +83
JESSICA SIMPSON With You (Columbia) +81
BEYONCE' Me, Myself And | (Columbia) +19
LINKIN PARK Numb (Warmer Bros.) +78
JAY-Z Change Clothes (Roc-A-Fella/lDJMG) +70
MICHELLE BRANCH Breathe (Maverick/Warner Bros.) +59
BUBBA SPARXXX Deliverance (Beatclub/interscope) +55
DASHBOARD CONFESSIONAL Hands Down (Vagrant) +50
OUTKAST The Way You Move (Arista) +44
ENRIQUE IGLESIAS Addicted finterscope/ +41

 REPORTING STATION PLAYLISTS

www.radioandrecords.com

IAeAy
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~ I
America’s Best Testing CHR/Pop Songs 12 + h New & Active
For The Week Ending 11/14/03
Women Women Women | | LINKIN PARK Numb (Warner Bros.)
Artist Title (Label) TW LW Familiarity Burn 12-17 18-24 25-34 | | Total Plays: 729, Total Stations: 54, Adds: 6
3 DOORS DOWN Here Without You (Republic/Universal) 421 421 93% 2% 4.24 425 413
MAROON 5 Harder To Breathe (Octone/J) 419 419 91% 22% 417 415 4N WILLA FORD f/LADY MAY A Toast To Men (Lava/Atiantic/
SANTANA f/ALEX BAND Why Don't You & | /Arista) 4.06 4.06 90% 26%  4.06 3.93 4.03 Total Plays: 707, Total Stations: 46, Adds: 6
SIMPLE PLAN Perfect /Lava/ 402 41 80% 18% 4.33 4.07 319
NICKELBACK Someday (Roadrunner/I0JMG) 401 4.05 7% 13% 4.07 389  3.98 .
TR[i\PT Headstrong (W.:rimr Bros.) e 400 401  85%  21% 416 391  3g7 | | VILEYDEAN Who Wikl Run To? Beatcliinterscope)
Total Plays: 656, Total Stations: 44, Adds: 1
STACIE ORRICO {There's Gotta Be} More To Life (ForeFront/Virgin 399 13197 89% 20% 4.2% 405 355
MATCHBOX TWENTY Bright Lights (Atiantic/ 398 403 78% 13% 3.99 374 4.18
LiZ PHAIR Why Can't |7 (Capitol) 385 393 87% 24% 394 388 3.62 GOOD CHARLOTTE Hold On /Epic/
KELLY CLARKSON Low /ACA/ 384 384 9% 24% 391 396 356 Total Plays: 617, Total Stations: 59, Adds: 6
MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 383 - 85% 18% 4.13 3.95 3.36
ATARIS The Boys Of Summer (Columbia 382 367 92% 5% 4.13 3.99 353
NO DOUBT It's ;Ay Lite finterscape) / 377 - 6% 13% 362 379 378 | | DASHBOARD CONFESSIONAL Hands Down Vagrant
Total Plays: 514, Total Stations: 52, Adds: 6
CHRISTINA AGUILERA f/LIL' KIM Can't Hold Us Down (RCA/ 315 377 97% 41% 4.04 373 3.59
BLACK EYED PEAS Where Is The Love? (A&M/interscope) 375 384 97% 50% 3.91 359 376
FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 365 385 97% 39% 4.05 349 3.23 LILLIX Tomorrow (Maverick/Reprise/
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 365 364 96% 46%  3.88 353 3.78 Total Plays: 487, Total Stations: 42, Adds: 4
BEYONCE' f/SEAN PAUL Bahy Boy [Columbia) 363 354 96% 44%  3.68 3.66 353
OUTKAST Hey Ya! /Arista) 362 354 87% 26%  3.56 3.7 3.51 . .
BABY BASH Suga Suga (Universal) 361 341  76% 26% 378 374 331 ?{']fa'l( ;:fs“% ]Th}zlasl‘g’f:t’i g,/:l "3"’6% g
HILARY DUFF So Yesterday (Buena Vista/Hollywood) 359 352 94% 39% 3.38 370 345 ) e
PINK Trouble (Arista) 354 351 86% 25% 339 34 351
JOHN MAYER Bigger Than My Body (Aware/Columbia/ 350 348 719% 27% 343 370 34 NELLY 1z U (Fo’ ReelfUniversal)
LI’ JON & THE EASTSIDE BOYZ Get Low (TV7) 347 339 83%  35% 3.65 351 348 Total Plays: 467, Total Stations: 21, Adds: 0
FABOLOUS f/TAMIA Into You (Desert Storm/Elektra/EEG) 345 3N 78% 34% 359 326 362
BRITNEY SPEARS f/IMADONNA Me Against The Music (Jive/ 334 319 86% 29% 343 3.26 3.22 .
BUBBA SPARXXX Deliverance (Beatclubyinterscape) 332 -  56% 19% 353 348 306 | | SHERYLCROW The First Cut s The Deepest (A&Mnterscope)
CHINGY Right Thurr (DTP/Capital) 317 320 9% 5% 339 297 39 | | '0talPlays: 464, Total Stations: 26, Adds: 4
MYA My Love Is Like...Whoa (A&M/Interscape) 316 330 95% 49% 322 3.09 3.01
50 CENT P.LM.P. (Shady/Aftermath/interscope) 315 322 95% 56% 322 314 320 MOST VALUABLE PLAYAS... Roc Ya Body Mic Check 1, 2 (Casablanca)
Total sample size is 423 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity Total Plays: 424, Total Stations: 19, Adds: 0
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. |
Sample composition s based 6n persons 12+. Persons are screened via the Interet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace caflout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic
is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is Songs ranked by total plays
\_provided by Mediabase Research, a division of Premiere Radio Nefworks. ) k )
7 —
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WHERE’S DURAN DURAN? Superstar group Duran Duran hung out with
the nice folks at WSTW/Wilmington, DE during Monday's edition of "All-Request
Lunch.” See if you can find the members of the band in and among various WSTW
personnel and record-label people.
SHE LIKES THE CHOWDAH rormer Britney Spears backup singer Kiley Dean has busted out on her own to
wow the world with her pop stylings, but not before she stopped by WXKS-FM (Kiss 108)/Boston to sample some of the
local fare. Seen here are (I-r) Kiss MD David Corey, Dean and Kiss PD Cadillac Jack McCartney.

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

_ ' . FAR OUT, MAN! Sister Hazel recently performed at the Space Coast State Fair
Please include the names and titles of all pictured and send them to: in Cocoa, FL, and WAOA/Melbourne PD Beau Richards was there to catch all the

. . action because he's a huge Sister Hazel fan. Seen here are (I-r) Richards and Sister
R&R, c¢/o Keith Berman: kberman@radioandrecords.com Hazel lead singer Ken Block. )
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. CHR/POP REPORTERS

WFLY/Alhany, NY*
PO: Doanie Michaes
MD: John Foxx
1 KELIS
NCK LACHEY
AV
LINKIN PARK

WKKF/AIhany NY*
PO/MO: R
T
WAYNE WONDER
KELLY CLARKSON
EVANESCENCE
BEYONCE

KQID/Alexandria, LA
PO/MD: Ron Roberts
BON JOVI
CHRISTINA AGUILERA
JAY-Z

“
KELLY CLARKSON

WAEB/AIIBnlwn PA*
PD; Laura §t

MO: Mlk!hl
JESSICA St

gzﬂmmanuo ™
an Marshal an:
24 CHAISTINA AGURLERA
20 LINKIN PARK
EVANESCENCE

KGQTnchorage, AK
M: Mark Murphy
PO Blll smnn
5 WSHMDG\JI[ERA

WocuAgeleton, Wi

LIW BIZKVT
JESSICA SIMPSON

WSTR/Atlanta, GA*
OM: Clarke Brown

WWWQ/Atlanta, GA*
DMPD: lzlm Sprague
MD: Jeﬂ les

Wlﬁ VSWD(XSG&LWIS
WIUAF(RDVMD
LY CLARKSON

WAYV/Atlantic City, NJ*
PO/MD: Paul Kelly
EVANESCENCE

POD

KELLY CLARKSON
WINY/Au usla, GA*
PD: Jana
47 N0

39 CHRISTINA AGUILERA
29 BABY BASH

28 SIMPLE PLAN

25 NELLY FURTADO

14 DUTKAST

9 STAIND
ULLKX

KHFl/Austin, TX*
POMD: ommykmn

JAY-Z
KELLY CLARKSON

WFMF/Baton Rouge, LA*
PD: Kevin Campbeil

EVANE

ALL-AMERICAN RESECTS

LINKIN PARK

LIMP BIZKIT

KELLY CLARKSON

KOXY/Beaumont ™
/MO: Brandin Shaw
APD Patrick
1 CHINGY USNOOP DOGG & LUDACRIS
WAL

JASON
DASHBOARD CONFESSIONAL

WXYK/BlInxl MS*
yle Curiey

MD I.ms
MUHM LEE ¥JERMAINE DUPRI

WMRV/Binghamton, NY
OM: Jim Free
POMO: Boby D

APD; Selena
DASHBOARD CONFESSIONAL
NATURAL

WQEN/Birmingham, AL*

PD: Johnmy V.

MD: Madison Reeves
12 G000 CHARLOTTE
7 DASHBOARD
1 0AR

SHERYL CROW
KELLY CLARKSON

KSAS/Boise, ID*
PD: Hoss
13" JESSHA S

WXKS/Boston, MA*
OM: Dale Dorman
PD: Cadiliac Jack McCartney
APO/MD: David

LINKIN PARK

WKSE/Buffalo, NY*
PD; Dave Universal

WXOX(Burlington*
PD/MO: Ben Hamition
APD; Pete Belair
4 KELIS
BEY(

NODESHA
WILLA FORD YADY MAY

WZKL/Canton, OH*
PD/MD Jonn Stewart

KELLV CLARKSON
JASON MRAZ

’re Cod, MA
DM Slm cVe

POMD:

I »(u.lsvw muvawamvu!

KZIA/Cedar Rapids, IA
DM: Rob Norton
POMD: Eric Hanson
1 BUBBA SPARIOXX
KELLY CLARKSON

WSSX/Charleston, SC*
PO Mike Edwands
5 Paige
BENNY BENASS)
BEVONCE

PDD
KELLY CLARKSON
PINK

WVSRICharIeﬂon wv
OM: Jof Wh

WNKS/Charlotte*
SM: Rob Whitehead
PD: Joha Reynoids
MD: Keli

1 SIMPLE

KILEY DEAN
BEYONCE'

SV
g WVWDOGG&LUDAGRIS
5000 CHARLOTTE

WKS(:/chiwgo, I
PO Rod

KLRS/Chico, CA
P|DMD: Eri¢ Brown
11 LINK PARK

1
11 JAY-Z
1 KELLY CLARKSON

WKFS/Cincinnati, OH*
OM: Scott Reinhart
PD: Donnia DeCoster
APO/MD: Eddie Rupp
3 NODOUBT
2 NCKELBACK
BEYONCE'
KELLY CLARKSON
JC CHASEZ

WAKSICIeveIami OH*
PD. Dan Ihson
APD/MO:

OQUTXAST
KELLY CLARKSON

KKMG/Colorado Springs, CO*
om: Irwin

mNOK/Cqumbla SC*
PD:TJ. M

APD: Sammy

MO: Pancho

No Adds

WBFA/Columbus, GA
OM; Brian Waters
é.o D.

WCGOICnIum‘gns GA

WNC|/Columbus, OH*
PO: Jimmy Steele
APD/MD: Joe Kelly

No Adds

KHKS/DaIIas ™
PO Brian Mﬂgmm
mvno Femando Ventsra

KRBV/Dalias, TX*
PD: Dan Kieley
APD: Alax

WDKF/Dayton, OH*
2 ¥
KELLY GLARKSON
BEYONCE'
JESSIGA SIMPSON

V“G'I?/Dawnn OH*
PD/APDMD Swﬂshnrp

WVYB/Oaytona Beach, FL*
PO: Kotter

ULLIX

KELLY CLARKSON

KFMD/Denver co*

MD G%Dlmn
T
KELLY CLARKSON
BEVONCE

KKDM/Des Moines, IA*

KELLY CLARKSON
WDRQ/Detroit, MI*
PD: e

1 CHINGY DOGG & LUDACRIS

WKOI/DeImH Ml

MD Beau(lu
3 CHINGY USNOOP DOGG & LUDACRIS

XHTD/El Paso, TX*
PD/MO: Franci i
MURPHY LEE UJERMAINE DUPRI
NCK CAON

JAY-Z
RALIK & KANE

WLVY Eimira, NY
OM/POMO; Mike Strobel
APD: Brian Stoll
14 EVANESCENCE
6 LINKIN PARK
5 CHINGY /SHOOP DOGG & LUDACRIS
QUTKAST
JESSICA SIMPSON
EAMON

WRTS/Erie, PA
OM: Rick Rambaldo

PO: Jetf Hurley
APO/MD: Karen Black
6 EVANESCENCE
4 NELLY FURTADO
2 LUDACRIS /SHAWNNA

KDUKIEuuene OR
OM: Chris Sargent

Stesle
13’ CHINGY USNODP DOBG & LUDACRIS
5 LIMPBIXIT
§ OASHBOARD CONFESSIONAL

WSTO/Evansville, IN
PD: Keith Allen

KMCK/Fa¥enew|le, AR
Phillips
r‘% Bmi Newman
8 W
KELLY CLARKSON
CHANGY 1SNODP DOGG & LUDACRS
IMPLE PLAN

KMXF/Fayetteville, AR
OM/PO: Tom Travis
APO/MO: e 0.

31 EVANESCENCE

1 DOBSON
13 CHINGY #SNCOP DOGG & LUDACRIS

WWCK/Flint, MI*
PD: Scott Free

2 SIMPLE PLAN
KELLY CLARKSON

WJMX/Florence, SC
APD; mmm;,

CUVMQN
JAY-Z
“

KSMEFF!. Collins, CO*

PO; Chis Kelly

uE: .h o Tumbeaogh
STMI]

BEYONCE'
BARENAKED LADIES
KELLY CLARKSON

%XKB/H Myers, FL*
AF“DDIrng: Randy Sherwyn

KISR/FL. Smith, AR
OM: Rick Hayes

PO: Fred Baker, Jr.
APO/MD: Michael Oldnam
63 CHRISTINA AGUILERA LLIL' KIM
52 LIMP BIZKIT
5 W2

KZBB/FI Smith, AR
Lee Matthews
PDIMD Todd Chase

Stations and their adds listed alphabetically by market

WNHT/F. Wayne, IN*
OM/PD: Dave Eubanks
MD Ano Seller

JAY-Z
KELLY CLARKSON

WYKS/Gainesville, FL*
POMO: Jeri Banta
APD: Mike Forte

BEYONCE'

uLLx

WSNX/Grand Rapids, MI*
PD/APO/MO: Eric 0'Brien
10 .JAV -z
TCHBOX TWENTY
1 JESICASIMPSON
KELLY CLARKSON
GOOD CHARLOTTE

WKZL/Greensboro, NC*
PD: Jefl McHugh

APD:; Terrie Knight

MO: Marcia Gan

No Adds

WERO/Greenville, NC*
PO: Tony Banks

WFHC/GreenviHe SC*
APDMD Tla Schuster
2 GRISTIA St
21 YOUNG GUNZ
5 RIEL
1 €S
KELLY QAR
LINKIN PARK
JASON MRAZ

WHKFHarrisburg, PA*
OM/PO; Michaet McCoy
20 No ouaT

JY-2

STAND

SEAN PALIL
WILLA FORD YLADY MAY

WKSSMHartiord, CT*
PD; Rick Vaughn
MO: Jo Jo Brooks

MYA

BEYONCE

KRBEMouston, TX*
PD: T'ﬂ Austin
MD; Leslie Whittle
1 CHINGY YSNOOP DOGG & LUDACRIS
KELLY CLARKSON
808 GUINEY

WKEE/Huntmglon
mmn Gaﬁrzzulller
JASON W
JESSICA SIMPSON

WZYPMunIszIe AL*
PO: Bill West
MD: Ally “Lisa” Elfiot
1 CHINGY USNOOP DOGG & LUDACRIS
KELLY CLARKSON
JASON MAAZ

mnnunndlanapnhs IN*
PO: Chyis E

MD: Dot Mitler
1 Lumcmsuwmu

WDBT/Jackson, MS*
PD/MD: Jonathan Reed
APD: Torrez

No Adds

WY0Y/Jackson, MS*
PD: Tom Freeman
MO: Kris Fisher

EVANESCENCE

0D

KELLY CLARKSON

PINK
WAPE/Jacksonville, FL*
OM/PD: Cat Thomas
MD: Tony Mamn

1 NICKELBACK

WFKS/Jacksonville, FL*
PD: Bo Matthews
MD: Mack
1 LUDACRIS /SHAWNNA

[ BRANCH

4 CHINGY #SNOOP DOGG & LUDACRIS
JESSICA SIMPSON

WAEZ/Johnson City*
e D: irzy Real
CrﬂléT‘l‘lﬂAﬂJlLERA
UMP BXT
WGLU/Johnstown, PA
PD; Mitch Edwards

APD/MD: Jonathan Reed
LUDAGRIS VSHAWNNA
CLAY AEN

WKFR/Kalamazoo, Mi
OM: ik McKelly

KCHZ/Kansas Clty Mo*
OM/P0: Da
APD Enc Tadda
u|T Lucky
NELLY FURTADO
BEYONCE'

KELIS
R KELLY

KMX\IIKargas City, MO*
CHINGY USNOOP DOGG & LUDACRIS
1 NEKLAGHEY

l@LLV CLARKSON

SON MRAZ
EVANESCENCE
EAMON

WWSTXKnoxville, TN*
PO: Rich Bailey

KSMB/Lafayette, LA*
O
KELLY CLARKSON

WLANLancaster, PA*
OM; Michae! McCoy
PD: JT Bosch
APOMD: Holly Love
2 WIS WA

WHZZ/Lansing, MI*
PD:

WLKTII.exmalnn Ky*
PO/MD: Wes McCal
3 MISI'M AGIJILEM

CLA
LIMP BIZKIT

KFRX/Lincoln, NE
OM: Coby Mach
PD: Ryan Sampson
APD: Larry Freeze
MD: Adam Michaels
CLAY AIKEN
EAMON

MISSY ELLIOTT
ENRIQUE 1GLESIAS

KLALAittle Rock, AR*
PD: Randy Cain
APD: Ed Johnson

LIMP BZKIT
KELLY CLARKSON

KII_S/Los Angeles, CA*
APbMD' Julie Pilat

¢ Gy rv00p 0006 & LuAGHS
KLt QARON

WDJX/Louisville, KY*
PD: Shane Colting
2 LZPH

R
8 CHINGY USNOOP DOGG & LUDACRIS
LUDACRIS ESHAWNNA
BEYONCE'

FUEL

WZKF/Louisville, KY*
PDMD Chris Randolph

6 SMPL( PLAN
JAY-Z

KZIIAublwuk ™
IM; Wes Nessmann
PD/MD Kidd Carson

WMJ(;I'l/Macon GA
PO/MO: Hank Brigmand
2 JASON MRAZ
2 KHLY CLARKSON
T CHINGY VSNOOP DOGG & LUDACRIS

1 DEFAULT
1 JAY-Z

WZEEIMamson wi
PD/MD Tommy Bodean

WJYYManchester, NH

APDIMD A Dulwm
ALA memcm REJECTS

POD
¥

KBFM/McAllen, TX*

OM: Billy Santiago

PO. Tlug Forina

APDIM Jeft Dewitl

IINGY YSNOOP DOGG & LUDACRIS
I C‘I'RISTWAABUILERA
G000 CHARLOTTE
MYA

WAOAMelbourne, FL*
PD/MD; Beau Richards
JASON MRAZ
DASHBOARD CONFESSIONAL
KELLY CLARKSON
WHY|Miami, FL*

PD: Rob Roberts
MD: Michael Yo
6 500D CHARLOT

JESSICA SIMPSON

WXSS/Milwaukee, WH*
DM/PD: Brian Kelly

KDWB/Minneapolis, MN*
PD: Rob Morris

MD: Oerek Moran
No Adds

WABB/Mghbﬂe AL*

3 EVANESCENCE
1 gr‘l)lNBGV VSNOOP DOGG & LUDACRIS
KELLY CLARKSON

WYOKMobile, AL*

OM: Jim Mahanay

PO: msmter

APD/MD: Scot
mmvvsuoopoosﬁswmms
LUDACRIS {/SHA
DEFAULT

WBBO/Monmouth NJ*
Grepg ‘Race’ Thomas

|D DHNGYVS'M%G ALUDACRIS

EVMESCEMI
BEYONCE

WHHY Montgomery, AL
DM: Jlmes“ =

WX Myte ::e:ch. st

WRVWMNashville, TN*
PD/MO: Rich Davis
6 EVAMESCENCE

JESSICA SIMPSON
ENRIOUE IGLESIAS
WBLI/Nassau, NY*
OM: Nancy Cambino

PD. W Rice

APD: Al Levme
MD: L) Zabielski
1 SIMPLEPLAN

RUEL

WFHN/New Bedford, MA
PD: James Reitz
MD: David Buran
4 0UTKAST
2 EAMON
2 Y2
2 ASHANTI
2 BEYONCE
2 000
WKCI/New Haven, CT*

MO: Kerry Collins
Mo Adds

WOGNMNew London, CT
PD: Kevin Palana
MD: Shawn Murphy

§ JOSHKELLEY

§ BIDQ
5 JESSIGA SIMPSON

WEZB/New Orleans, LA*
OM/P0: John Roberts
MD: Stevie &
MURPHY LEE [JERMAINE DUPRL
QUTKAST
GumT

WHTZ/New York, NY*
PD: Tom Pnleman

APD: Shi
MD Paul "Cu& Bmlll

KBAT/Odessa, TX
OM: John Moesch
PO/MD: Leo Caro

0 BEVONCE

1
10 SIMPLE PLAN
10 EAMON

KCRS/0dessa, TX
A
CHRISTINA AGUI

KJYO/Okiahoma City, 0K*
PD; Mike McCoy
MD: J. Rod
BEYONCE
1 RIEL

KQKQ/Omaha, NE*
OM: Brian Bums
PD: Lucas

" BEYONCE
EAMON
KELLY CLARKSON

WXXL/Orlando, FL*

OM/PD: Adam Cook

APD/MD: Pete De Graatt
2 LUDACRIS YSHAWNA

WPPY/Peoria, IL
PO/MD: Mike Stechman
2 CHRISTNA AGUILERA

1 ULLX

WIOQ/PhIIadeIphm PA*
APOMB Mamn Newsome

WBZZ/PMSbumh PA*
o Rynn i
MD:

7 ou
3 CLAY AIKEN
3 ENHIOUE‘GLESMS

WKST/PIﬂsbumh PA*
ik Anderson
QPD/MD Dina Robitaille

WJBQ/Portland, ME

OM/PD: Tim Moore

MO: Mike Adams
EVANESCENCE
k‘l&mﬁ YSHAWNNA

lp('!(I}“Z.anrtLand, OR*
v BYONE il
MURPHY LEE SUERMAIE DUPRI
WILLA FORD ALADY MAY

WERZ/Portsmouth, NH*
OM/PO: Mike 0'Donaell
APDMD: g&nuuu

2 EVANESCEINCE

1 TRAN

PN

WSPK/Pounhkeepsie, NY

Sky ket
Ho: Paule

KE_LV UJ.ARKSG(

WPRO/Providence, RI*
OM/P: Toay Brisiol
APD&I'J‘: Davey Moris

BEYONCE'
LIMP BIZKIT

KBEA/Quad Cities, 1A*

PD: Jeff James

MO: Brandon

9 SIMPLE PLAN

1 QUTKAST
EAMON

WHTS/Quad Cities, IA*
PO: Tony Waiteks

MD: Kevin Walker
8 STAND
6 CLAY AIKEN
5 NICK LACHEY

WDCGRalioh, NC*
OM/PD: Chi

APD/MD: (:nm
1 CHAGY YSHO0P DOGG & LUDACRIS

KNEV/Reno, NV*
OM/PD: Clitt Tredway
APO/MD: Maverick

ALL-AMERICAN REJECTS
WILLA FORD (LADY MAY
KELLY CLARKSON

WRVOQ/Richmond, VA*
PD: Billy Surl
MD: Jake Glenn
5 NELLY FURTADO
1 FEFE DOBSON
CHINGY YSNOOP DOGG & LUDACRIS

WJ.IS/Roanoke VA*
PO: David Lee Michaels

19 BUBBA SPARXIX
1 KELLY CLARKSON
ALLAMERICAN REJECTS
LMP BIZKIT
00
Jav-2

WXLK/Roanoke, VA*
PD: !(Mn Seott
2 e

WKGSMncheaer NY*
MD Nmk IJTnecl

2 FUEL
NICK LACHEY
KELLY CLARKSON
BEYONCE'

WPXY/Rochester, NY*
PD; Mike Danger

LINKIN PARK

BEYONCE

NCK LACHEY

BLINK1R2

s

KELLY CLARKSON

WZOK/Rockford, IL
PO: Dave Johnson

APD: Todd Chance
MD: Jenna West
14 AVRIL LAVIGNE
JASON MRAZ

BUBBA SPARXOOC
CHINGY USNOOP DOGG & LUDACRIS

KDND/Sacramento, CA*
PD: Steve Weed

MD: Chrisiopher K.
2 KELLY CLARKSON

WI0G/Saginaw, MI*
PD: Brent Carey
#D: Mason
23 QUTKAST
PINK
SEAL

KUDD/Salt Lake cilY. ur*
OMFO/MO: Brian Miche

FRCK LACHEY

KZHT/SaIl Lake City, UT*

MD Mles‘é.g‘ger Thomas
KELLY CLARKSON

KCJZ/San Antonio, TX*
: Doug Bennett

62 TAINS

61 LIL' JON & THE EAST

0 NE.LVW DlDﬂV&MuRPWLE
58 O DOUBT

53 BRITNEY SPEARS YMADONNA
33 HI\ARV DUFF

Zl Cm!STINA AGUILERA

21 JUSTIN ™)

15 \WACRIS M‘Mﬂi

CUY MM

mMISan Antonio, TX*
PD/MO: Jay Shannon
No Adﬂsm "

KHTS/San Diego, CA*
PD: Diana Laird

MO; Hitman Haze
CHRISTINA AGUILERA
FUEL

KSLY/San Luis Obispo, CA
om: Royer e

KBKS/Seatile, WA*
PD: Mike Preston
MD: Marcus 0.
4 UTKAST
ENRIQUE IGLESUAS

KRUF/Shreve| LA*
PO: Ch éf%..mg,""

WNDV/South Bend, IN
OMPD: Daniels
APDMO: A

JOSHKELLEY

Naf
LUDACRIS YSHAWNRA

KZZUISpokane WA*
OM: Brew Michaels
PO/MD: Casey Christopher
9 PINK
WILLA FORD LADY MAY
SELLY CLARKSON

WOBR/Springfield, IL
OM/PD: Michelle Matthews
APD: Dave Daniels
MD: Bob Parrish

BEYONCE'

LIMP BZKIT

KSI.Z/S! Lnuls. MO*

MD TM

WWHT/Syracuse, NY*
PD: Buich
MO: Jetf Wise

26 3 DOCRS DOWN
17 JARULE
BEYONCE'

WHTF/Tallahassee, FL
PD/MD: Brian 0’Conner
APD: Karson
26 CHRISTNAAGUNLERA
17 CLAY AKEN
13 SWPLE PLAN

BEYONCE'

WFLMam&"FL'

APD): Toby Knapp
MD sun‘mmn Priest

ZFEKW
FUEL

RADFORD
KELLY CLARKSON

WMGI/Terre Haute, IN
PO:; Steve Smith
MO: Mati Luecking
35 CLAY AWEN
11 BARENAKED LADKS
5 CONTACT
2 BOD.
#
MADONNA

WVKS/Toledo, OH*
OM/PD: Bill Michaels
APD/MD: Mark Andrews
4 CLAY AKEN
3 MICHELLE BRANCH
BEYONCE'
JESSICA SIMPSON

WKHO/Traverse City, MI
OM: Brian Brachel
PO/MD: Ron Pritchard

8§ 0AR

8 NATURAL

WPST/Trenton, NJ*
OM/PD: Kay

KROO/Tucson, AZ*

OM/PO: Tim Richards

APD/MO: Ken Car
EAMON

JAY-Z
Kewy
PINK

KHTT/Tulsa, OK*
OM/PO: Tod Ti

WWKZTupelo, MS
PO/MD: Rick Stevens

4 U
1 LINKIN PARK
KISK/Tyler, TX
OM: Dawe Ashena
EW
CHINGY YSNOOP DOGG & LUDACAIS

WSKS/Utica, NY
DM/PD D Stew Schantz
i

JAY-Z

WLDIW. Paim Beach, FL*
Oom: Denver

WIFC/Wausau, Wi
PO: Chris Picket!
APO/MD:

5 CHRISTINA AGUILERA

KKRD/Wichita, KS*
PO:PJ

MD: Di
JEsm SIMPSOR
XELLY CLARKSON

WBHT/Witkes Barre, PA*
PD: Mark McKay

MO:A.)
9 MICHELLE BRANGH
3 LZPHAR
1 BEYONCE'

WI(HZ/Wllkes Barre, PA*
Patden

MD KM K
KH.LY CLARKSON

WSTw/demulnn DE*
MD Mlk: Rnni
No Adds

KFFMIYaklma WA
PDMD Sme Rocha

WYCR/ani PA*
SR o
MD: Sally Vicious

CONFESSIONAL
KELLY CLARKSON
JASON MRAZ

l!]llAKl/Ynunuﬂown. OH*
MO: Mac

1 ENRIQUE IGLESIAS
DASHBOARD CONFESSIONAL

WHOT/Ynunusiown. OH*

MD Llﬂ
2 LIL' JON & THE EASTSIDE BOYZ
1 CHINGY VSNOOP DOGG & LUDACRIS
KEVI].N\KSM
JASON MRAZ

*Monitored Reporters
179 Total Reporters

129 Total Monitored

50 Total Indicator
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Create Win-Win
Situations

Is the record industry using radio’s full
marketing potential?

By Mark Adams

VP/Programming, Rose City Radio

' hen Dontay asked me if I'd like to fill in this
week, my initial reaction was, “Cool! Why not?” This
was immediately followed by the more sober, “What
the hell am I going to write about? Working with on-
air talent? Developing a strategic programming plan?
My building excitement about the next Lord of the

Rings movie?”

Time and space being limited, 1
thought again and decided to ad-
dress something that I find bother-
some and that, hopefully, may inter-
est others. That is, the current
state of record promotion vs. a true
marketing and promotional partner-
ship with radio.

A Unique Relationship

As things exist today, records are
largely promoted at radio in much
the same way they have been for the
past several years, i.e., “Here's our
impact date. We need you to add the
song. Here are the stations thathave
already committed. You should play
this because such and such station
is,” etc.

Alot of promotional effort is ex-
hausted simply securing adds from
radio stations without addressing
any of the deeper and
more meaningful ques-
tions.

What are you doing to
market your artist at ra-
dio? Inother words, what
are you doing to support
the existing airplay at a
radio station? Radio-sta-
tion program and promo-
tion directors are in the
business of constantly coming up
with promotion and marketing
ideas built around the music and
artists on the station. Whether it's a

Mark Adams

simple “win it before you can buy
it” CD promotion or an elaborate fall-
book campaign, stations are always
looking for ideas.

Why don't we, radio and records,
better avail ourselves of our unique
relationship? If I (the radio station)
can devote tens of thousands of dol-
lars in promotion time to support an
artist, doesn't it make sense to take
advantage of that opportunity?
Please allow me to share an exam-

ple.
Pure Exposure

Recently, with the help of Capitol
Records, I was able to get a contest
winner and a guest a trip to Las Ve-
gas to see Chingy. We're beating
Chingy’s song up on the air already,
so the promotion is in support of
that airplay. (As opposed to the la-
bel using that promotion-
al support to secure an
add elsewhere.)

In return, the station is
providing two full weeks
of station-voiced record-
ed promotional an-
nouncements about the
contest. And, of course,
all of those recorded pro-
mos feature the artist’s
music and the label.

Sure, it’s a radio contest. But for
the label it's an extremely cost-effec-
tive promotion model offering max-

Come to radio with a good promotion
attached to a good project, and radio will

respond.

imum return and exposure for a
minimum of support and effort. In
terms of pure exposure, it's as effec-
tive as amajor commercial time buy.

Here’s another one: Why don't
labels have custom station artist
drops ready to roll at the same time
that they re taking a record to radio?
Take it from a radio geek, program-
mers love artist [Ds. Providing them
costs you nothing more than a little
time and planning. And doing so
offers the potential for some great
benefits.

if | (the radio
station) can devote
tens of thousands
of dollars in
promotion time to
support an artist,
doesn’t it make
sense to take
advantage of that

opportunity?

The listening audience (consumer)
is hearing the artist’s music and
voice on their own local radio sta-
tion. It can help build consumer
awareness of an artist or project.
Also, programmers already predis-
posed to playing the record have
another reason to do so. And, again,
it costs nothing. Why not make
something so simple and yet poten-
tially so effective available for your
marketing and promotion partners
at radio?

Plan Ahead

Tell us in advance when your art-
ist is appearing on TRL or 106 and

Stoudamire and Chino.

e |

ROCK, PAPER, SCISSORS AND BALLS? Tnings began to heat
up in Phoenix when KZZP (104.7 Kiss FM) PD Mark Medina and MD Big Ghino
challenged NBA Rookie of the Year Amare Stoudamire from the Phoenix Suns
to their version of Rock, Paper, Scissors. Pictured here are (I-r) Medina,

Park.1can’t tell you how often I dis-
cover that information in e-mail
form on the day of the appearance.
That’s too late to reach the masses.

If radio knows in advance, may-
be we can build some kind of pro-
motion out of it. At the least we'll
have the info available for the air
personalities to share with the listen-
ers for several days leading up to the
appearance, again building expo-
sure and marketing the artist.

Forward those appearance and
concert calendars as soon as you're
able. The more time radio has to
plan ahead, the more we can do
with itand the greater the impact we
can all make.

Work with your radio partners to
create compelling content that
serves our dual purposes. A few
months ago WQHT (Hot 97)/New
York hosted a 50 Cent event featur-
ing interviews, audience Q&A and
live performances. The special
smoked, and I harped endlessly to
the label that they should burn it to
a CD and ship it to every radio sta-
tion in the country.

When a station chooses to air
something like that — and I main-
tain that just about everyone who
heard this thing would have —itis,
for all intents and purposes, a free
hourlong commercial for the artist
and label. Can you imagine what
that would cost in airtime if you at-
tempted to buy the same exposure?

Communication Is Key

Come to radio with a good pro-
motion attached to a good project,
and radio will respond. None of that
tit-for-tat nonsense, but a genuine
partnership to help promote the art-
ists and the music. It's a win-win for
radio and records. But we all have
to do a better job of communicating,
myself included.

To be fair, I do see labels increas-
ingly moving in this direction. And
let’s be honest: Radio needs to do a
much better job of presenting and
supporting the music too. It's tough
for a label to develop a marketing
and promotional relationship with

A lot of
promotional effort
is exhausted
simply securing
adds from radio
stations without
addressing any of
the deeper and
more meaningful
questions.

radio if we're going to continue to
bail on records 30 seconds after add-
ing them because an immediate call-
out story did not present itself.

As 1 like to tell my MD, Alexa,
sometimes we play stuff because it
sounds good. As the saying goes, it
ain’t rocket science, people.

Having passion for and a commit-
ment to music should not become
some kind of anomaly at commer-
cial radio. We have to be more than
ajukebox. And an effective market-
ing and promotional relationship
with the record industry is, in my
opinion, crucial to the long-
term health of both industries.

You can reach Mark Adams at mark.
adams@jamminfm.com.

TALK BACK TO R&R!

Do you have questions,

comments or feedback

regarding this column
or other issues?

Call me at 201-459-0750

or e-mail:
dthompson@radioandrecords.com
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WK WEEK  ARTIST TITLE LABELES) POATS PLAYS AJ%’E;%E T ™ | Most Added’
3 0 LUDACRIS f/SHAWNNA Stand Up (Def Jam South/IDJMG) 6095 +282 636778 13 820 www.rradds.com
1 2 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTP/Capitol) 5792 -39 570475 12 84j0 ARTIST TITLE LABEL(S) ADDS
2 3  BEYONCE f/SEAN PAUL Baby Boy (Columbia) 5283 -443 553622 15 86/0 JAY-Z Change Clothes (Rac-A-Fella/{DJMG) 75
4 4  YOUNGBLOODZ fiLiL' JON Damn! (Arista) 5190 44 517264 18 80/0 OBIE TRICE The Set Up /Shady/Aftermathinterscope) 38
5 5 LI’ JON & THE EASTSIDE BOYZ Get Low (TV7) 4508  -249 438768 28 770 ;:]"f Y?;‘V‘;/TW'"S LIL’ JON & THE EASTSIDE BOYZ Salt o
. aker
6 o OUTKAST The Way You Move (Arista/ 4294 +107 360728 1 160 MARQUES HOUSTON Pop That Booty (7.0.6/EEG) 2
7 7 BABY BASH Suga Suga (Universal) 3859 77 356141 23 60/0 ALICIA KEYS You Don't Know My Name /) 19
8 8  ASHANTI Rain On Me (Murder Inc./IDJMG) 3085 -31 276376 13 70/0 WARREN G Let's Go (It's A Movementi (MSC/ L]
15 o OUTKAST Hey Ya! (Arista/ 2981 +797 267157 6 4712 T:{I|STA'I?('°:V l;Jélrrllgz {Atlantic) . 9
11 @ MURPHY LEE fUERMAINE DUPRI Wat Da ook Gon Be (0 Reelliiversal 2821 +214 258408 12 T200 | pooio mborace ar Takllsts 8
allen (A&M/interscope/ 8
14 m JAGGED EDGE Walked Qutta Heaven (Columbia) 2647 +385 256889 9 69/3
10 12 MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 2633 22 205442 6 820
9 13 YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 2429 -282 249677 21 7710
17 @  KELIS Milkshake (Star Trak/Arista) 2024 +513 236817 T 7218 Most
12 15 CHINGY Right Thurr (OTP/Capitol) 2396 -114 280099 29 780 Increased Plays
16 @ 2PAC fiNOTORIOUS B.L.G. Runnin’ (Dying To Live) (Amaru/interscope) 2345 +216 249449 6 7211 TOTAL
13 17  NELLY f|P.DIDDY & MURPHY LEE Shake Ya Taifeather (Bad Boy/Universal 2272 199 179754 23 760 | asmst e wasews) INGREASE
22 @ G UNIT Stunt 101 /interscape/ 2266 +602 250546 4 791 OUTKAST Hey Yal drists o
. y Yal (Arista +
21 @ R. KELLY Step In The Name Of Love (/ive/ 2012 +345 241545 8 69/3 JAY-2 Change Clothes (Aoc-A4-Fella/0MG) +627
20 @ WYCLEF JEAN f/MISSY ELLIOTT Party To Damascus (// 1859 +115 167204 7 1o G UNIT Stunt 101 flnterscope) +602
26 @ JA RULE Clap Back (Murder Inc./IDJMG) 1627 +258 145142 4 66/2 KELIS Milkshake (Star Trak/Arista) . +513
24 @ NELLY I2U (Fo’ ReellUniversal) 1570 0 82559 5 580 ::Y“A“ffl:lmzw/"/"‘fd 0““3/ Heaven (Catmbis/ +:gg
allen Interscope, +
25 @ 112 f/LUDACRIS Hot & Wet (Def Soul//DJMG) 1477 +38 109397 1 63/0 R. KELLY Step In The Name 0f Love (ive/ +345
23 24 50 CENT If | Can't (Shady/Aftermath/interscape) 1404 195 123137 18 1710 LUDACRIS fISHAWNNA Stand Up (Def Jam Soutt/lDJME)  +282
43 @ JAY-Z Change Clothes (Roc-A-Fella//DJMG) 1307 +627 193903 2 83/75 | WESTSIDE CONNECTION Gangsta Nations (Capitof +271
32 @ MYA Fallen /A&M//”fe’scope} 1245 +352 94639 3 66’8 M. LEE ﬂJ DUPRI Wat Da Hook Gon Be /fOIHHHIUHiVHISE// +274
| 27 @ 213 Fly (Geffen) 1223 +10 139706 1 13/0
33 @ WESTSIDE CONNECTION Gangsta Nations (Capitol) 1165 +277 145688 4 49/5
29 @ YING YANG TWINS Naggin' (TV7) 1089 +90 106862 9 3m
34 @ BOW WOW f]JAGGED EDGE My Baby (Columbia) 1033 +183 17004 3 5212 New &A ctive
35 @ CASSIDY fIR. KEFLY Hot‘el ) 935 +89 56328 4 55/5 RYAN DUARTE You Universal
42 @ NICK CANNON Gigolo (Jive/ 923 +221 60072 3 50/3 Total Piays: 451, Total Stations: 38, Adds: 7
28 33 BADBOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 899 -126 90612 1 43/0 EAMON F**k It {| Don't Want You Back) (ive/
39 €D TOOSHORT fILIL' JON Shake That Monkey (Short/ive) 836 +22 89442 5  19;1 | Total Plays: 448, Total Stations: 11, Adds: 1
46 @ BEYONCE' Me, Myseif And | (Columbia) 815 +23 56002 2 4713 #l:(i's' KE‘V‘?“I1 OUTDtOT;'éth;PW M UN;;\'E: /-/49
30 36 R.KELLY Thoia Thoing Live/ 789 171 112682 19 6O/O V\;JA;HEaI\:sf:; o G" ?' 1";‘5' ' ):’;SC/
. . et's Go {it's A Movement
38 37 BIG TYMERS This ls‘How We Do (Cash Money/Universal) 753 -62 65564 9 2910 Total Plays: 430, Total Stations: 37, Adds: 9
49 @ AVANT Read Your Mind (Geffen/ 670 +156 67099 2 34/ JS Love Angel (DreamWorks)
44 @ GEMINI f/NB RIDAZ Crazy For You (Catalyst) 658 +12 47489 14 1001 Total Plays: 392, Total Stations: 39, Adds: 5
37 40  BLAQUE I'm Good (Elektra/EEG) 644 -168 22558 7 42i0 TRILLVILLE Neva Eva (Warner Bros,)
@  SEAN PAUL i'm Still In Love With You (VP/Atlantic) 616  +146 45505 1 43}1 | Total Plays: 374, Total Stations: 19, Adds: 2
31 42 OBIE TRICE Got Some Teeth (Shady/Aftermath/interscope) 608 350 49011 12 52(0 L. KRAVITZ {{P. DIDDY... Show Me Your Soul (Bad Boy/Universal)
. Total Plays: 362, Total Stations: 30, Adds: 1
41 43  BUBBA SPARXXX Deliverance (Beatclubyinterscape/ 607 -174 437817 16 35/0 BRIl IS
. orthenight (Def Soui
m WAYNE WONDER Perfect Proposal /VP/A[/H”[/C/ 581 +128 53479 1 30’7 Total Plays: 336, Total Stations: 16, Adds: 0
@ YING YANG TWINS f/LIL' JON &‘THE EASTSIDE BOYZ Sait Shaker /7V7) 565 +122 68976 1 39/32 T.BALAND & MAGOO fiSEBASTIAN Indian Fiute (BlackGround)
- @ BABY BASH Shorty Doowop (Universal) 564 +100 47045 2 812 Total Plays: 269, Total Stations: 19, Adds: 1
@ DMX Get It On The Floor (Ruff Ryders/IDJMG) 558 +120 34529 1 33i0 OBIE TRICE The Set Up (Shady/Aftermath/interscope)
40 48 T.L 24's (Grand Hustle/Atlantic) 547 244 47505 15  40j0 | Total Plays: 246, Total Stations: 46, Adds: 38
45 49  MARQUES HOUSTON f/JOE BUDDEN & PIED PIPER Ciubbin' (7.U.G./EEG) 544 -85 62215 13 211
50 @ LOON f/MARIO WINANS Down For Me (Bad Boy/Universal) 525 +15 55450 4 3152 Songs ranked by total plays
89 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 11/ Deta"ed station p|av| iStS for all R&R
2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs .
below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported reporters are available on the web at
as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Total Al{dience gquals www.ra dioa ndrecords.com
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission U * .
from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

gold offers us limitless options with scheduling critena and has integrated with all our
HTIET 56 , and support that the folks at
swactly what any customer could ask for”

Dan Turner,
Programm
The Leaders in Advanced Music Schedwling Software for Windows S8/MENT/20007XP

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com
infoi@powergold.com
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LUDACRIS Stand Up (Def Jam South/IDJMG)
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JAY-Z Change Clothes (Roc-A-Fella//\DJMG)

most is that on the fifth, sixth or seventh
listen you still pick up things that you
missed the first few times. The vibe of
“Change Clothes” reminds me a lot of "Ex-
cuse Me Miss,” and it will definitely be a
good single for us.

Obie Trice featuring Nate Dogg’s “The
Set Up” (Shady/Aftermath/Interscope):
Obie kills this one, and Dre’s production,
like always, shines. And, of course, Nate
Dogg's voice is capable of pushing any sin-
gle over the top.

2 YOUNGBLOGDZ f/LIL' JON Damn! (Arista)
3 LIL' JON & EASTSIDE BOYZ Get Low (7TV7)
4 CHINGY f/SNOOP DOGG & LUDCARIS Holidae In (OTP/Capitol)
5 G-UNIT Stunt 101 {lnterscope/
6 BEYONCE' f/SEAN PAUL Baby Boy (Columbia)
7 KELIS Milkshake (Star Trak/Arista) . , Lo
8 YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) This Week’s Hottest Music Picks
9 JAY-Z Change Clothes (Roc-A-Fella/iDJMG)
10 OUTKAST The Way You Move (Arista)
11 CHINGY Right Thurr (Priority/Capitol) Will give us some flava in the nighttime
) . 8 g
12 MURPHY LEE f/J. DUPRI Wat Da Hook Gon' Be (o’ Reel/Universal) MD, KGGURiverside hours.
13 WYCLEF JEAN Party To Demascus (/) Outkast's “Hey Ya!” (La Face/ Arista): 1]a})]'-Z”.featunpilP;]}?rrfl(lj"s “ihange
14 BABY BASH Suga Suga (Universal) Top five phones at the station. Gotta say, ChOt esl 't{IUStt}frlc ; eb adies thave LY
15 JA RULE Clap Back (Murder Inc./IDJMG) “Hey ya,” to that one! :h:;:gea;fs ;;en e;l:”;lfar‘fuse eypee
16 MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) Bow WOW'S "My Baby” '(Colgmbia): P . Y '
17 YING YANG TWINS Naggin' (7V7) Throw this one on and watch it doits mag- ~ Felix Santos -
18 R. KELLY Step In The Name Of Love (ive) icatnight! L i} MD, KSEQ/Frésno
. . 112 featuring Ludacris’ "Hot & Wet o , .
19 WESTSIDE CONNECTIGN Gangsta Nation (Capitol) . 3 Ryan Duarte’s “You” (Universal): Uni-
. (Def Jam/IDJMG): One of my personal , . o
20 2PAC f/NOTORIOUS B.L.G. Runnin’ (Death Rowy/Interscope) P : versal is blowin’ it up on the Latin side of
Ré&B joints; should do well in the clubs. . . o
21 OUTKAST Hey Ya (Arista) , things with this hit. First Baby Bash, now
22 YING YANG TWINS Salt Shaker (7VT) l-ee l Helll'ellx " this artist from San Jose. Top three phone
23 213 Fly/Geffen) -WRED/Portiand, ME requests two weeks in a row!
1o T . Kelis’ “Milkshake” (Star Trak/Arista):
24 LOON Down For Me (Bad Boy/Universal) Kanye West’s “Through the Wue (Roc - Nl " S t 't( : H't/ A hl
A-Fella/IDJMG): Roc-A-Fella is doing it SUNE MBI EHEE I AR W U2 R I
25 112 fILUDACRIS Hot & Wet (Def Soul/IDJMG) gt now. This was an add three weeks _ smash after smash. Blowin' up on the re-
26 BIG TYMERS This Is How We Do (Cash Money/Universall ago and has steadily increased ever since. ~ quest lines as we speak.. .
27 TOO SHORT f/LIL' JON Shake That Monkey (Short/Jive Instant phones here. Lil Jon & The Eastside Boys featuring
28 NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) Jay-Z featuring Pharrell’s “Change ~ Ludacris’ “Stop Trippin™ (TVT): Too early
29 DMX Get It On The Floor (Ruff Ryders/IDJMG) Clothes” (Roc-A-Fella/IDJMG): The Black o tell on this, but it's got the formula. Lil
30 BAD BOY'S DA BAND Bad Boy This, Bad Boy That (Bad Boy/Universal Album s incredible. What I likeabout it the  Jon and the crunk family are the hottest

thing right now, and Ludacris delivers
those memorable rhymes.

Mark Adams .
PB, KXJM/Portiand, OR

Jay-Z featuring Pharrell’s “Change
Clothes”: Hot. Love this cut. Can’t wait to
hear the whole Black Album.

Westside Connection’s “Gangsta Na-
tion” (Capitol): Completely blazin’. I think
this is gonna be big for us.

Beyoncé’'s “Naughty Girl” (Columbia):

Already calling out for us. “Me, Myself &
[” is a great record, too, but this is the one
that is blowin” up.

OBIE TRICE FEATURING NATE DOGG The Set Up (Shady/Aftermath/interscope)
BRAVEHEARTS FEATURING LIL JON Quick To Back Down (#Will/Columbia)
KNOC'TURNAL FEATURING SNOOP DOGG The Way | Am (LA Confidential/Elektra)

~ . Lac Davis .
PD, WBYD/Melbourne

KANYE WEST Through The Wire (Roc-A-Fella/IDJMG)
G-UNIT Stunt 101 (G-Unit/Interscope)

Mya’s “Fallen” (Interscope): | like this,
and it sounds great on the station all day!
Eamon'’s “F*k It” (Jive): Hilarious song!

Knoc-Turn’al featuring Snoop Dogg's
“The Way | Am” (LA Confidential / Elektra):
Working well for us, and a heater in our clubs.

If no one can see your signs, do they know who staged the event? Make sure you claim
~~___ ownership at all your events with cost-effective, disposable plastic banners.
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— Packaged on a roll and easy to use.

— Up to 3' High and 6' Wide

— Weather-resistant

— Durable

- wih ngax 450250 Houston, wTex.-:.-s 29875.025¢ 50" o0 Wis
. 2 g 507-4200 Fax 713/507-4295 ., ..
1'800’2 3@1 GD 74 S n@feeﬁndus/mes cgﬁ? wareeﬁnd&/;mes gom ;:;ﬁ b H Mj g}l

o @MERs




CHR/RHYTHMIC

November 14, 2003

America’s Best Testing CHR/Rhythmic Songs 12 +
For The Week Ending 11/14/03
Persons Persons Persons
Artist Title (Label) ™w LW Familiarity Burn  12-17  18-24 25-34

OUTKAST The Way You Move (Arista) 409 407 79% 1% 400 387 441 ARTIST: Jay-Z
BEYONCE' f/SEAN PAUL Baby Boy (Columbia/ 402 406  99%  41% 403 387 412 LaBeL: Roc-A-Fella/IDJMG
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 399 398 99%  42% 3.97 388 398 By MIKE TRIAS/Assistant Editor
LUDACRIS f/SHAWNNA Stand Up (Def Jam South/iDJMG) 399 4m 86% 16% 4.04 400 402 S
OUTKAST Hey Ya! /Arista) 3.95 - 89% 19% 394 392 397 ith the release of The Black
LIL' JON & THE EASTSIDE BOYZ Get Low (7V7) 394 400 91% 3% 417 384 378 Alburn, Shawn Carter (a k..
BABY BASH Suga Suga (Universal) 385 383 79% 19% 417 379 351 Jay-Z) will be writing the final
JAGGED EDGE Walked Outta Heaven (Columbia) 385 382 51%  10% 384 380 391 lines of a chapterin his life. Less
NELLY Iz U (Fo’ ReellUniversall 38 - 38% 6% 381 400 394 | | (hanadecadeafterstorming the .
CHINGY Right Thurr (D7/Capital 383 378  98%  45% 397 384 3566 ifﬁl’;ea‘:]vggu:'seggﬁs g‘:ﬁg:ﬂ ;ﬁg’rﬁ’ﬁ gZ‘#’g i#ag;itgf;':
2PAC f/NOTORIOUS B.1.G. Runnin’ (Dying To Live) (Amaru/interscope) 382 377 43% 7% 383 377 3.92 i
FABOLOUS fITAIMIA Into You (Desert Storm/Elektra/EEG) 3.81 390 90% 34% 3.85 3.84 3.65 That doesn't mean he’s not going out with a bang. “Change
50 CENT ¥ { Cant/Shady/Aftermat/l//ntersczlzpe/ ' 3.78  3.83 68% 16% 3.88 384 353 Clothes,” the latest cut from what the rapper has dubbed his
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (2TP/Capitol) i 3wn 82% 23%  3.99 393 352 final full-length LP (leaving room for guest appearances, etc.),
PHARRELL f/JAY-Z Frontin’ (Star Trak/Arista) 3714 367 87% 31%  3.65 3.80 3.75 is racing up the charts. The Neptunes-produced track fea-
112 f{LUDACRIS Hot & Wet (Def Soul/lDJMG) 372 385  41% 8% 370 367 3719 tures Pharrell, and a star-studded video directed by Chris
50 CENT P.L.M.P. (Shady/Aftermath/interscope) in 3n 97% 51% 378 3.59 3.77 Robinson debuted earlier this week on MTV. The fashion
WYCLEF JEAN f/MISSY ELLIOTT Party To Damascus (J// 37 372 44% 8% 3.57 384 382 show-esque clip features guest appearances by both fellow
MURPHY LEE f/JERMAINE DUPRI Wat Da Hook Gon Be (Fo’ Reel/Universal) 369 3.69 56% 1% 3N 380 362 artists and such stars as Naomi Campbell and Kelly Ripa.
ASHANTI Rain On Me (Murder Inc./IDJMG) 358 3.56 83% 26% 3.73 344 365 The Black Album was originally slated for a Nov. 28 re-
YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 358 362 73% 22% 3.72 351 348 lease, but bootlegging and piracy forced the label to move up
KELIS Mikshake (Star Trak/Arista) 358 349 54% 14% 384 331 373 the release date to Nov. 14. Jay-Zis taking it in stride, and not
YOUNGBLOODZ fiLiL’ JON Damn! (Arista) 357 384 67% 19% 377 367 342 only is he making sure the album will be available to his fans
MARY J. BLIGE Ooh! (Geffen/ 357 341 55% 14% 326 350 383 atareasonable price, he’s also put winning tickets for a Black
213 Fly (Geffen) 355 364 41% 9% 361 350 347 €230 Me(cedes Benz sport ‘sedan in three of thg QDs. Tep
R. KELLY Step In The Name Of Love (Jive/ 342 - 6% 21% 327 340 354 other copies of the album will have tickets for a limited-edi-
MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 341 351 63% 18% 315 348 361 | | Uon bookcontaining lyrics and original artwork.
OBIE TRICE Got Some Teeth (Shady/Aftermath/interscope) 334 337 55%  15% 341 337 312 Except for a short intro, there will be no skits or guest

. o rappers on the CD. However, heavy-hitters Eminem and
i AR LI T E L e R LI T Timbaland contributed as producers, as did Rick Rubin, Kanye
T.1. 24's (Grand Hustle/Atlantic] 323 330 53% 20% 348 327 292 West, The Neptunes and Just Blaze, among others.

Total sample size is 449 respondents. Total average favarability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total Jay-Z will be keeping plenty busy with his businesses, in-
familiarily represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of cluding Armadale Vodka, Roc-A-Fella Records, Rocawear, Roc-
hearing the song. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on A-Fella Films and the 40/40 Club in New York City. He will also
the format/music preference. RateTheMusic.cpm results are not meant to replape callout research. The rgsu/ts afe intended to sho.w opinjons of par{icipants unveil his autobiography, The Black Boak, in early 2004.
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818- J

K377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Nefworks. )
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Three The Hard
Miami’s Hip-Hop Battle

~URBAN

Way:

Heritage WEDR trades in the defense for the offense

Miami has always been a high-profile, highly com-
petitive market. And in the Urban arena, 2003 was the
most competitive year yet. Heritage WEDR (99 Jamz)
was faced with a direct challenger in Clear Channel’s
WMIB (103.5 The Beat), which launched on the eve of
2003, as well as longtime market rival WPOW (Power
96), which has become increasingly hip-hop-heavy in

recent years.

As PD of WEDR since 1997, Cedric
Hollywood has been at the helm
through the station’s years of success, as
well as during its most re-
cent challenges. “We took a
big dip in the spring book,
with WMIB making astrong
first-time showing,” he says.
“But for the summer we're
already back on top with a
55 12+ to WMIB's 4.6 and
Power’s5.4. Andin the most
recent breakout for Septem-
ber we're at 5.9, while
WMIB and WPOW are
downto4.1and 5.2 12+.

“What's happening is, while the
fight has always been between
WPOW and WEDR, WMIB has be-
come the spoiler. They've taken a few
listeners from Power and a few from
us, ultimately forcing the shares
down, but we still hold rank.

“While I was never nervous and the
company wasn't worried, it’s difficult
when you have staff members whoare
feeling the pressure. They would see
the competition out in the streets and
hear people tuned in. What you have
to understand, though, is that when
there’s a new guy in town, of course
people are going to check them out.
That's why you have to first defend
your position, then take the offensive.”

Holding Your Ground

Hollywood explains his strategy:
“Initially, we moved to defend our ter-
ritory, which was, and still is, that
WEDR s the lifestyle radio station, the
community outlet. We took every step
we could to solidify that with our core.

“We made sure our relationships
within the community were tight, and
we continued to be at all the events,
parades, blood drives — whatever
was significant. I'm glad to say that
we did not lose a single event to one
of our competitors.”

But as a heritage outlet, the old
WEDR took the traditional stance of
being all things to all people. “And we
were successful at it,” Hollywood says.

Cedric Hollywood

“We were not only No. 112+, we were
also No. 1 25-54. But we knew we
couldn't continue on that path with the
way the market was chang-
ing.

| “While WMIB didn't
| sign on until December, we
knew as early as August
2002 that Clear Channel
was coming after us, so we
started to narrow our mu-
sic very early on. We
dumped all of the music
that didn’t fit in the 18-34
demo. We continued to be
aggressive on the right kinds of music
— for example, on local acts, because
so much music comes out of the Miami
area.

“One example was Jacki O’s ‘Nook-
ie Real Good." In fact, we got the
record straight from the studio and
played it before anyone in Miami, let
alone in the country.”

In addition to music, the station has
repositioned its image. “We are hip-
per, slicker and a lot more aggressive
on-air in pointing out our competi-
tors’ flaws — without mentioning any
names, of course,” Hollywood says.

Radio Battles

Miami is known for its fierce radio
battles, which have, in the past, been
ugly. “It’s all-out war in Miami,” Hol-
lywood says. “It's the closest thing in
radio that you can compare to Iraq.
Companies have been known to sue
each other. But while there seems to
be a lot of hatred among the stations,
it really is professional, not personal.
I'mean, we don't meet up in the streets
and have brawls.

“What most of the country doesn’t
realize is that we're in a unique situa-
tionat WEDR. We're a heritage station
that is up against two hip-hop sta-
tions. Usually, you see a heritage at-
tacked from the older and younger
end. Here, all three of us are targeting
the young hip-hop listener.

“The industry may refer to WPOW
as Dance, but they haven’t been Dance

WEDR-

in over two years. They are 99% hip-hop
and reggae. The good thing is, they
don't seem to be aggressively targeting
the African-American community,
whereas WMIB is coming at ithead-on.”

Which means that it was only a
matter of time before WEDR would
have to change its tactics from defen-
sive to offensive. “We felt we had tak-
en the defensive strategy as far as we
could,” Hollywood says. “In order to
continue to grow, we had to improve
what we had, not just rely on what
we had. ‘

“In the past we had always felt, if
it ain’t broke, why try to fix it? Even
as far back as a couple of years ago we
recognized things that may have
needed to change, but we didn’t take
action because there was no real rea-
son to. Now there are two reasons.

Strategic Moves

“The best example of this is the
WEDR morning show,” Hollywood
continues. “James T, who was our
morning show host and is a former
PD, is an icon in Miami. He's been in
the market over 20 years. The question
was, is he the right fit for WEDR in the
hip-hop age?

”As the station was getting young-
er, he was moving into the demo of our
sister station, [Urban AC WHQT] Hot
105. The kids tuning in were not able
to identify with him as well as their
parents, or even grandparents, could.
While WMIBand WPOW were talking
directly to those 18-24-year-olds, our
morning show was sounding like an
adult station. That's why we hired Rick
Party for afternoons, knowing that we
had every intention of moving him to
mornings at some point.

“I wish more broadcast companies
and managers would realize some-
thing that our GM, Jerry Rushin, does,
which is that when you have good
people, you can find a place for them
evenwhen they don’t currently fit into
your station’s plans.

“James is such a large community
activist that it made sense to move
him over to Hot, which could only
help them in the long run. The records
and artists that Hot 105 plays are the
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“It’s all-out war in Miami. It's the closest thing
in radio that you can compare to Iraq.”

same ones James broke over the years
at WEDR, so listeners identify them
with him.”

New Faces

And how does WEDR's new morn-
ing show help ina competitive hip-hop
battle? “Rick and Tamara G — whom
we kept from the former show because
she s a great talent and a familiar voice
—areboth creative and adaptable per-
sonalities,” Hollywood says.

“Rick is also familiar to many of our
listeners, who remember him from his
days in the mid-"90s at the old Hot
105, when it was a mainstream outlet.
He’s also built a following in after-
noons doing a show that was, in es-
sence, a morning show.

“The new morning show is also
more music-intensive than the last one.
Rick has learned a lot about how to
deliver things in a concise and effective
manner due to his experience in the
Top 40 format. He's also more into the
hip-hop lifestyle, having grown up
with the music and the artists. Right
now our goal is to introduce Rick to the
community so they can puta face with
the voice, just as they had with James.”

With Party moving to mornings,
Hollywood needed a replacement for
the afternoon show, and he found it
in Lorenzo “Ice T” Thomas, an Urban
radio vet who'd worked in Washing-
ton, DC; Baltimore; and Norfolk and
had been heard nationally as the voice
of BET.

“It was important that we didn’tlose
any momentum in afternoons,” Holly-
wood says. “Rick had mad e significant
headway in ratings, and we needed to
continue that flow. Lorenzo and I have
been in touch for years, and I felt that
he was the right choice, because I knew
he loved Miami. He’s one of the big-
gest Dolphin fans I know.

“[ feel as if | have the perfect book-

ends now for my team. We already
had a fabulous night host and a tal-
ented midday personality, but finding
a morning and afternoon talent who
were this strong solidified WEDR's
offensive strategy.”

Hitting The Streets

Included inthat strategy was a plan
to dominate the playing field — the
city of Miami. “Our team is out in
force,” Hollywood says. “Two perfect
examples are my mixers, DJ Irie and
DJ Khalide.

“Irie is the DJ for the Miami Heat.
It's probably the only professional
basketball team that has a live D] mix-
ing at the games. It's a real party at-
mosphere, and we have Irie shouting
out WEDR on the Jumbotron!

“Khalide is friends with almost ev-
ery hip-hop artist out there. Remem-
ber, most artists will come to Miami
to party, record and may even have a
house down here. He's very connect-
ed, and that helps us earn legitimacy
in the streets.”

In addition, WEDR has started to
claw its way into WPOW territory. “We
recently hosted the largest one-day
event in the entire country,” Holly-
wood says. “In Miami there is an an-
nual Latin festival called Calle Ocho
that draws over 1 million people.

“This year we were asked to be the
station behind the main stage, which
has traditionally been hosted by Pow-
er 96. They were not there at all. And
we've already been asked to return
next year.

“In Miami, Power 96 has always been
perceived as the station that went after
Hispanics. While we're still an African-
American-targeted station and always
will be, we also understand now that we
can be involved in general-market and
multicultural events, and, in fact, we
have to be in order to win.”

United Stations Radio Networks presents the

BLACK
EN'I'ERPRISE

Information is Power!

With macket news and personal finance information that matters
to your listeners, the Black Enterprise Business Report helps

your audience make informed investment and lifestyle decisions.

Empower your audience with the
Black Enterprise Business Report

Call 212-869-1111

bebr@unitedstations.com




w . . URBAN TOP 50

o f __ 3
il o November 14, 2003
WK WEEC  ARTIST TITLE LABEL(S) PAYS  piavs AJ%TE?&E e e Most Added:
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5 € OUTKAST The Way You Move Arista/ 3320 +332 388715 10  62/0
4 @ CHINGY {/SNDOP DOGG & LUDACRIS Holdae In (077/Capital 2 4150 32 10 B | pcnion it o e .
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9 @  AVANT Read Your Mind (Getfen) 2500 <317 269488 13 62 | g et e a
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15 @ MONICA Knock Knock 4/ 1477 0 154125 11 S0 | .o e T
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13 22 R.KELLY Thoia Thoing (ive/ 127 385 145011 19 66/ 23}:’;8,:9:\‘::::“::%z;;;f””"’ i
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2 @ JOE More & More (Jive/ 1072 +23 99412 8 6112 KANYE WEST Through The Wire /Roc-A-Felia/IDJMG) +180
29 @ KEUS Mikshake (Star Trak/Arista) 872  +179 148622 5 40/0
26 28  LDON f/IMARIO WINANS Down For Me (Bad Boy/Universal) 914 3 117087 7 451
32 €@ NICK CANNON Gigolo Live/ 890 +120 76382 6 552 .
31 @ NELLY 1z U Fo’ ReelfUniversal 879 +96 70503 3 50/0 NeW&ACtlve
30 € BOWWOW flJAGGED EDGE My Baby (Columbia/ 860 +73 85059 4 a5 .
3 32 WYCLEF JEAN fiMISSY ELLIOTT Party To Damascus (/ 7189 J 76088 7 560 mf;‘a‘;‘“;f';‘;tﬁ'g;’zﬁ{‘ 28, Adds 27
35 € FLOETRY Getting Late /Dreaqurks/ 708 +12 90584 g 3100 KANYE WEST Through The Wie fcAal5 M)
39 @ T.\. Be Easy (Grand Hustle/Atlantic) 677 +85 53799 4 42/0 Total Plays: 371, Total Stations: 40, Adds: 8
37 € DMX Get It On The Floor (Ruff Ryders/IIMG) 649 +20 59415 4 440 YING YANG TWINS fLIL' JON...Salt Staker 7V
27 36 MARY J.BLIGE Ooh! (Geffen) 567 313 54802 13 610 Total Plays: 309, Total Stations: 29, Adds: 26
38 37  ISLEY BROTHERS f/RON ISLEY Busted (DreamWorks) 554 58 30508 16 220 BRAVEHEARTS fiLIL’ JON Quick To Back Down (Columbia/
a4 38 JS Love Angel (DreamWorks) 517 8 40508 3 4800 Total Plays: 252, Total Stations: 41, Adds: 1
47 €  TRILLVILLE Neva Eva (Warner Bros.) 516 +75 41834 2 2912 TEEDRA MOSES flJADAKISS You'll Never Find... (7V7)
41 40  JAHEIM Backtight (Divine MilfWarner Bros.) 504 69 39196 9 330 Total Plays: 250, Total Stations: 18, Adds: 0
48 @ MICHAEL JACKSON One More Chance (£pic/ 498 +84 49795 2 38/0 ‘T’;'afl ::::gEZT; f;‘;‘t aUIPS {fﬁf,‘,ﬁi{é’;‘f’ffgj’g;‘”‘”””e’
@ MVYA Fallen (A&Miinterscape) 474  +179 51350 1 535 .
45 43 TIMBALAND & MAGOOD fISEBASTIAN Indan Fute BlackGround) 469 42 37902 4 34 | (o4 ieelobowlnies) =
50 @ NAPPYROOTS Sick & Tired (Atiantic/ 468 +66 26930 2 2400 WARREN § Let's Bo s A Mosement) MSC)
42 45  ERYKAH BADU Danger...Block On Lock (Motown/Universal) 449 119 32390 15 4100 Total Plays: 213, Total Stations: 22, Adds: 3
49 € T00 SHORT f/LIL’ JON Shake That Monkey (Short/ive/ 409 +3 28065 10  26/0 WESTSIDE CONNECTION Gangsta Nations (Capito)
43 47  YING YANG TWINS Naggin' (TV7) 399 166 25663 16 261 Total Plays: 202, Total Stations: 21, Adds: 2
@@  CEE-LO Il Be Around (LaFace/Arista) 39  +143 34207 1 403 GERALD LEVERT U Got That Love (Call It A Night) (Elektra/FEG)
40 49  MONTELL JORDAN Superstar (Koch) 387 192 27643 6 290 Total Plays: 189, Total Stations: 26, Adds: 2
@  DWELE Find A Way (Virgin/ 379 +79 20738 1 280 " Songs ranked by total plays
5118 Bulets ppea o sonG G Py el T For s e o S o pgs e s o sy week o | | Deetailed station playlists for all R&R
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting reporlers are available on the web at
§tation. Songs unreport.ed as adds do not count toward overall total s}ations playing a song. Most Increased Plays lists the songs v‘vith'the g(eatest week-to-week increases www.radioandrecords.com.
intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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America’s Best Testing Urban Songs 12 + I n d’ ca tor .
For The Week Ending 11/14/03 Most Added
YING YANG TWINS fiLIL' JON & THE EASTSIDE BOYZ Salt Shaker (7V7)
Persons Persons Persons ;
Artist Title (Label) TW LW Familiarity Burn  12-17 1824 25-34 L
‘ ALICIA KEYS You Don't Know My Name (//
0,
S e TR R
e Way You Move (4rista, : 5 b b : : : ] )
LIL’ JON & THE EASTSIDE BOYZ Get Low (7V7) 419 426 98% 31% 401 406 390 LU SRRt o bt
2PAC fi[NOTORIOUS B.1.G. Runnin’ (Dying To Live) (Amaru/interscope) 418 406 65% 10% 412 412 443 RYAN DUARTE You (Universall
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTP/Capitol) 408 4.14 96% 25% 3.88 3.88 390 CEE-LO I'l Be Around (LaFace/Arista)
YOUNGBLOODZ f{LIL' JON Damn! {Arista/ 408 4.14 89% 22% 394 3.98 3.:6 BABY D. It's Goin Down (Egic)
BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 405 414 100% 45% 4.05 408 399 .
LUTHER VANDROSS Think About You 4/
JAGGED EDGE Walked Outta Heaven (Columbia) 402 407 78% 13% 398 414 368 LS T
| FABOLOUS fITAMIA Into You (Desert Storm/ElektralEEG) 399 403 98% 43% 406 416 383 OBIE TRICE The Set Up (Shady/Aftermathinterscope)
| GINUWINE Love You More fEpic/ 399 4.08 63% 9% 3.96 409 3;; Songs ranked by total plays
MURPHY LEE f/JJERMAINE DUPRI Wat Da Hook Gon Be (Fo’ ReelfUniversall 397 404 82% 15%  3.81 3.78 3.
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 395 399 100% 52% 383 388 3.70 R ecurren ts
MARQUES HOUSTON f/JOE BUDDEN & PIED PIPER Clubbin' (T.U.G./EEG) 392 4.07 75% 13% 3.83 388 37t
LOON f/MARIO WINANS Down For Me (Bad Boy/Universal) 392 - B3% 7% 392 395 387 YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 1021
AVANT Read Your Mind (Geffen/ 389 396 56% 10% 3.83 3.99 3.55 CHINGY Right Thurr (DTP/Capitol) 1019
. . .
;OJN"I"T“’SEt& v ’;";”’ " ol ;;:;: " ;: o . PHARRELL HJAY-Z Frontin’ (Star Trakirist 883
un Interscape ’ - I E L .
ASHANT! Rain On Me (Murder Inc./IDJME) 381 389 93% 31% 376 391 343 NELLY {/P. DIDDY... Shake Ya Tailfeather (Bad Boy/Universal) 855
YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG/ 379 319 93% 35% 362 376 332 AALIYAH f[T ANK Come Over (BlackGround/Universal) 792
WYCLEF JEAN f/MISSY ELLIOTT Party To Damascus £/} 378 386 61% 1% 373 372 313 FABOLOUS T AMI A Into You (Desert Storm/Elektra/EEG) 614
PHARRELL f/JAY-Z Frontin' (Star Trak/Arista) 376 393 97% 49% 3.85 395 362 : i . ot
MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/FEG) 375 385 77% 1% 373 362 395 50 CENT P.LM.P. (Shady/Aftermathiinterscope)
112 fILUDACRIS Hot & Wet (Def Soul/lDJMG) 373 394 62% 14% 3.55 363 34 BEYONCE' flJAY-Z Crazy In Love (Columbia) 494
R. KELLY Step In The Name Of Love (/ive/ 372 385 82% 26% 3.77 386  3.59 MONICA So Gone /) 464
R. KELLY Thoia Thoing (/ive/ 369 3.68 96% 42%  3.65 359 377 , . ! .
MARY J. BLIGE Ooh! (Geffen) 369 378 74%  20% 371 374 365 DAVID BANNER LI FLIP Like A Pimp (Uinversa) =
BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universall 366 385 75% 16% 361 353 375 50 CENT In Da Club (Shady/Aftermath/interscope) 378
MONICA Knock Knock (J/ 366 376 70% 15%  3.69 3719 347 TA. 24 (Grand Hustle/Atiantic) 373
YING YANG TWINS Naggin' (7V7) 364 377 70% 19% 343 349 333 ‘ .
SEAN PAUL Get Busy (VP/Atlant, n
JA RULE Clap Back (Murder inc.IDJMG) 341 351 % 18% 325 319 3.3 LSy ,
BONE CRUSHER Never Scared (Arista/ 336
Total sample size is 414 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity represents )
the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition GINUWINE In Those Jeans (Epic/ 328
s based on persons 12+. Persans are screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results ] i
i i e k TYRESE Signs 0f Love Makin' /) 303
are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of . . )
RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division LIL* KIM /50 CENT Magic Stick (Queen Bee/Atlantic) 302
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Jonathan Doncker
Mixer, Sirius Smooth Mix & 1208 Entertainment #

Rell's “Let Me Show You” (Roc-A-Felia): Nice and sexy midtempo R&B
track a la R. Kelly's “Step in the Name of Love” remix. After several ear-
lier releases, Reill is already heating up in NYC clubs and shouid do well
at Urban mainstream, as well as adult radio.# Bravehearts featuring
Nas and Lil Jon’s “Quick to Back Down” (Columbia): Hot-like-fire produc-
tion help from the king of crunk, bringing the same energy as “Damn” and
“Get Low,” and a crazy first verse from their leader, Nas. This debut track
should give this crew a great look at radio. # Bad Boy’s Da Band's “Go
Steady” (Bad Boy/Universal): A strong midtempo R&B album cut with sexy
vocals from sexy Sara (it’s about time P. Diddy let her sing). Ness’ rap in
the middle keeps the song movin'. If this had come out in the late '80s or
early '90s, it would've been an NYC radio anthem. Right now it’s getting
great reaction in the clubs. It's not slated to be a single, but with enough
support at radio it woulid be.
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Mlke Love
PD, WWDM (The Big DM)/Columbia, SC

Just before the fall book WWDM
evolved into an Urban AC outlet. To complement our new position, we also
became “Columbia’s Big Money Station” with a fall cash contest. Each day
listeners can win $101 by calling in when they hear the Big Money Song
of the Day We play the song at least three or four times, so we’re giving
away $300-$400 each day. All those who win qualify
for the weekly grand prize, $1,000. They have to lis-
ten on Thursday to see if we call out their name as the
big money winner! & But that’s not the only way to
win. The station has also made up 5,000 “Big DM” li-
cense plates, which we've given away at various
events over the past few months. We have the Big
Money Man out spotting cars with the license plate.
Those who have 'em instantly win $100 and qualify for
the $1,000 Thursday. # This station has three street vans — that was one
of the things that most impressed me when | came to work here three years
ago. Some major-market stations don’t even have that. On the weekends
every one of them is out — usually two at paid remotes and the third at
community-service events or hitting the streets. # This past month we've
been involved in spreading awareness about domestic violence against
women. Sadly, South Carolina has the highest incidence of domestic vio-
tence in the country, and we want to do our part to help lower the rate within
our community. ¥ After we became Urban AC, we brought back Curtis
Wilson to handie afternoons. He was the morning man here for 12 years
and left to pursue a career on TV. He became a local news anchor, and
now he’s doing both our afternoon shift and the TV thing. There are great
cross-promotions we can do because of his dual role in the community.

ARTIST: Alicia Keys

LABEL: J

CURRENT PROJECT: The Diary of Alicia Keys
IN STORES: Dec. 2

CURRENT SINGLE: “You Don't Know My Name”
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eys’ influences growing up included
hip-hop icons Tupac Shakur and
the Notorious B.I.G., as well as the clas-
sical music she absorbed while learning
the piano. On The Diary of Alicia Keys,
she calls on her soulful roots in songs like
the first single, “You Don’t Know My
Name,” which harks back to the *70s
sounds of groups like The Jones Girls and
The Emotions. Her hip-hop influences are
prominent on songs such as “Streets of
New York,” featuring Nas and Rakim,
which samples Nas’ “N.Y. State of Mind”
from his 94 debut, Illmatic. Producers on
the new album include Kanye West of
Jay-Z fame — who also currently has a
single on J — as well as Easy Mo Bee,
Scott Storch and Rich Harrison.
Hometown: New York
Personal stats: Keys was born Alicia
Augello Cook on Jan. 25, 1981. By age 5,
she showed signs of being a musical
prodigy. She began taking piano lessons
at a very young age and mastered the in-
strument, along with songwriting and
singing, by 14. Originally, she signed to
Jermaine Dupri’s So So Def Records

TALK BACK TO R&R!

Do you have questions, comments or feedback
regarding this column or other issues?

Call me at 201-656-3431
or e-mail:
dhall@radioandrecords.com

through Columbia before graduating
from the Professional Performing Arts
High School of Manhattan at age 16 —a
full two years ahead of schedule. Keys
never released an album on that label,
but she did become the subject of a fierce
multilabel bidding war, ending up at
Arista in 1998. Shortly thereafter she fol-
lowed Clive Davis to J Records, where she
released her first album, Songs in A Mi-
nor, which included the hit single
“Fallin’.”

Past successes: Songs in A Minor
won five Grammys, including Song of the
Year for “Fallin’,” Best R&B Album and
Best New Artist. It also went on to multi-
platinum status. Keys has developed into
an accomplished producer as well. She
has also recently appeared on ABC’s
American Dreams, portraying Fontella
Bass.

See her: Nov. 22, when she performs
on NBC’s syndicated entertainment news
program Extra, and Nov. 26 on ABC’s
Good Morning America, when she will
perform live from Harlem.

(Urban AC Reporters ...
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LAST

WEEK ARTIST TITLE LABEL(S)

TOTAL
AUDIENCE

+/=
PLAYS

TOTAL

WEEKS ON  TOTAL STATIONS/
PLAYS CHART ADDS

)
1 o GERALD LEVERT U Got That Love (Call It A Night) (Elektra/EEG) 1122 +55 1255)65 12 38/0
2 0 R. KELLY Step In The Name Of Love (/ive/ 992 +13 116822 28 18/0
4 0 KEM Love Calls (Motown/Universal) 924 +96 115759 42 310
3 4  LUTHER VANDROSS Dance With My Father (J} 816 -23 96988 28  41)0
6 9 DWELE Find A Way (Virgin/ 804 +116 89835 19 4010
5 6  HEATHER HEADLEY | Wish | Wasn't (RCA/ 729 12 76306 35 3710
7 o ARETHA FRANKLIN Wonderful (4rista) 694 +34 76093 7 an
8 o SMOKIE NORFUL i Need You Now (EM/ Gospel) - 682 +50 75020 32 35/0
1 0 ANTHONY HAMILTON Comin’ From Where I'm From (So So Def/Arista 622 +66 45335 13 3an
12 @ JOE More & More (Jive/ 599 +53 66730 6 3912
9 11 TAMIA Officially Missing You (Elektra/EEG) 590 -20 52194 27 34/0
10 12 JAVIER Crazy (Capitol) 516 -54 55560 26 34/0
14 @ WILL DOWNING A Million Ways (GRP/VMG) 492 +11 40523 8 on
13 14  RHIAN BENSON Say How | Feel (DKG) 460 -74 35975 18 330
15 @ JAHEIM Backtight (Divine MillWarner Bros.) 443 +9 32103 1" 29/0
17 @ MICHAEL JACKSON One More Chance (Epic/ 433 +54 47818 4 28/5
18 @ ASHANTI Rain On Me (Murder Inc./IDJMG) 392 +65 51865 5 16/0
16 @ CALVIN RICHARDSON Keep On Pushin’ (Hollywood) 380 0 24323 18 2310
20 @ AVANT Read Your Mind (Geffen/ 362 +36 32875 6 25/0
22 @ ERYKAH BADU Back In The Day (Motown/ 349 +43 26863 4 240
21 @ ISLEY BROTHERS f/RON ISLEY Busted (DreamWorks) 338 +15 30749 16 1710
24 @ ALICIA KEYS You Don't Know My Name 4/ 333 +104 44639 3 2N
18 23  FLOETRY Getting Late (DreamWorks) 330 -21 27530 14 280
29 @ MUSHIQ Forthenight (Def Soul//DJMG) 247 +109 26173 2 2413
23 25 VIVIAN GREEN What Is Love? (Columbia) 224 47 21091 12 16/0

@ LUTHER VANDROSS Think About You /) 193 +132 18827 1 3718
25 27  MANHATTANS Turn Out The Stars (Love-Lee/ 181 13 11101 10 110
26 28  STEPHANIE MILLS Can't Let Him Go (/&M) 167 12 17122 4 10/0
27 29  EARTH, WIND & FIRE Hold Me (Kalimba) 160 -5 7429 5 18/0
28 @ KEM Matter Of Time (Motown/ 154 +8 9050 2 1801

42 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 11/2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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FREDDIE JACKSON Natural Thang (Martiand)
Total Plays: 118, Total Stations: 14, Adds: 0
VAN HUNT Seconds Of Pleasure (Capitol)

Total Plays: 113, Total Stations: 16, Adds: 2

AL GREEN | Can't Stop (Blue Note/EMC)

Total Plays: 110, Total Stations: 13, Adds: 1
JAGGED EDGE Walked Outta Heaven (Columbia)
Total Plays: 95, Total Stations: 5, Adds: 1

TONY RICH PROJECT Red Wine [Compendia)
Total Plays: 88, Total Stations: 8, Adds: 0

an
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JEFF BRADSHAW f[JILL SCOTT Slide (Hidden Beach)
Total Plays: 76, Total Stations: 5, Adds: 1

TARRALYN RAMSEY Up Against Al Ddds (Casablanca)
Total Plays: 74, Total Stations: 12, Adds: 2

DEITRICK HADDON Sinner’s Prayer (Verity/

Totat Plays: 67, Totat Stations: 5, Adds: 0

ANN NESBY With Open Arms (AT Entertainment)

Total Plays: 57, Total Stations: 11, Adds: 3

JEFFREY 0SBORNE Caller ID (Jay0z/Koch)

Total Plays: 56, Total Stations: 12, Adds: 3

Songs ranked by total plays

Most Added® - .

oW
www.rradds.com

ARTIST TITLE LABEL(S) ADDS
ALICIA KEYS You Don't Know My Name 4/ N
KINDRED THE FAMILY SOUL Stars (Hidden Beach/ 1"
SHIRLEY CAESAR f/FAITH EVANS Hurting Woman (Word) 9

LUTHER VANDROSS Think About You (/) 8
MICHAEL JACKSON One More Chance (£pic/ 5
SILK Side Show Liguid 8) 4
MUSIQ Forthenight (Def Soult0JMG) 3
JEFFREY 0SBORNE Caller ID (Jay0z/Koch) 3
ANN NESBY With Open Arms (RT Entertainment) 3

Most
IncreasedPlays
" TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
LUTHER VANDROSS Think About You {// +132
DWELE Find A Way (Virgin/ +116
MUSIQ Forthenight /0ef Soui0JME) +109
ALICIA KEYS You Don’t Know My Name (/) +104
KEM Love Calls (Motown/Universal) +96
A. HAMILTON Comin’ From Where 'm From (So So Def/Aristal  +66
ASHANTI Rain On Me (Murder Inc/IDJME) +65

GERALD LEVERT U Got That Love (Call it A Night) (Flektra/EEG)  +55

MICHAEL JACKSON One More Chance (£pic/ +54
JOE More & More (Jive/ +53
Most
Played Recurrents
’ TOTAL
ARTIST TITLE LABEL(S) PLAYS
JAHEIM Put That Woman First (Divine MillWarner Bros.) 428
KINDRED Far Away fFpic/ 33
RUBEN STUDDARD Superstar (J/ 327
R. KELLY I'll Never Leave (Jive/ 299

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Matown/Universal) 278

FLOETRY Say Yes (DreamWorks/ 256
LUTHER VANDROSS Take You Out &/ 248
VIVIAN GREEN Emotional Rollercoaster [Columbia) 198
SYLEENA JOHNSON Guess What (Jive/ 186
TYRESE How You Gonna Act Like That 4/ 185

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

WHY SHOULD YOU SWITCH TO BULLSEYE FOR MUSIC RESEARCH ?
GOOD QUESTION .. BETTER ANSWER

Bullseye Marketing Hesearch, inc,

Contact Chuck Dees or John Hart 1-588-411-4395

email us at bullseye@bullsi.com
or visit our website at www.Bullsi.com




R&R
Lon HELTON '\gOUNTRZ" - _ &R November 14, 2003

Ihelton@radioandrecords.com

CMA Week Festivities

Music City celebrates its best and brightest

_ he 37th annual CMA Awards on Nov. 5 anchored Nashville’s
yearly awards week. The best country has to offer in the way of
songwriters, publishers, producers, artists, labels, radio execs and
more were recognized for their achievements of the past year, and an
honored few were celebrated for a lifetime of excellence.

Spend much time in Nashville and you'll like- ~ organizations also get into the act with their
ly hear someone tell you it all starts withasong.  grand galas, but the main eventis the CMA tele- - GREAT STUFF Craig Wiseman didn't just take Songwriter of the Year honors at ASCAP's Country Awards,
Awards week is no different, as it all starts with  cast. This year’s edition was the highest-rated in  he earned Song of the Year for “The Good Stuff,” as performed by Kenny Chesney. Pictured (I-¢) are Publisher
the Nashville Songwriters Association Interna-  seven years — now, that’s something worth cel-  of the Year EMI’s Gary Overton, ASCAP Sr. VP Connig Bradtsy, Wiseman, Chesney and ASCAP CEQ John
tional’s songwriter awards. Performing-rights ~ ebrating. Here's a look at the week in pictures.  LoFrumento.

HAPPY FAMILY Rca Label Group artists received their share of CMA Awards this year, and everyone was all smiles at the company's post- POWER TRIQ thz Nashville Songwriters Halt of Farme welcomed
show party. Pictured (I-r) are RLG Nashville Exec. VP Butch Waugh; Vocal Event honoree Jimmy Buffett: CMA Vocal Duo winner Kix Brooks; BMG four new mermbers in ceremonies at the Loews Vanderbift Hotel.

COG Michael Smellie; Vocal Duo winner Ronnie Dunn; Female Vocalist winner Martina McBride; Entertainer. Male Vocalist and Vocal Everit winner Inducted were (I-r) Paul Overstreet, Rodney Crowell and John Prine,
Alan Jackson; and RLG Chairman Joe Galante. along with the late Hai Blair.

MOVE OVER, STEVE AUSTIN tie RiaA recognized 15 million-album man Toby Keith for his career
sales during DreamWorks Fecords Nashville’s post-awards bash at the Palm restaurant. Pictured (I-r) are

. DreamWorks GM and head of label operations Wayrme Halper, Sr. Executive/Promotion Scott Borehetta and
ROCK AROUND THE CLOCK But it's David Haley, not Bill, and stars rather than Comets gathering for  Principal Executive James Stroud; RIAA Chairman/CEQ Mitch Bainwol: Keith: and DreamWorks Sr. Executive/

Warner Bros. Nashville’s CMA party. CMA nominee and presenter Kid Rock (1) is pictured with Warner Sales & Marketing Joha Rose. p—
; ; Continued on Page 46
Nashville Sr. VVP/Promotion Haley.
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CONGRATULATIONS TO THE GREATEST SONGWRITERS IN THE COUNTRY!
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BUDDY DIDN’T GET THE MEMO 411 in black, except one, at Sony Nashville’s post-CMA Awards party, held at Nashville's
TENT CAMPING Pictured under the big top at SESAC's annual bash are SESAC Sunset Grill, are (I-r) Eddie Montgomery, Troy Gentry, Sony Nashville President John Grady, Buddy Jewell, Patty Loveless, Sony

President/COO Bill Velez; Songwriter of the Year Jerry Salley; Country Publisher of the Music/U.S. President Don lenner, Seny Music Entertainment Chairman/CEO Andrew Lack, Marty Stuart, Travis Tritt and Sony
Year EMI’s President, Gary Overton; and SESAC's Tim Fink and Trevor Gale. Nashville Exec. VP/A&R Mark Wright.

RED CARPET 8Mi celebrated its award winners in grand style at its Nashville headquarters. Pictured (-r)
are BM/ Exec. VP Del Bryant, Sony/ATV Music Publishing Nashville Sr. VP/GM Woody Bomar and President/
CEO Donna Hilley, Songwriter of the Year Jeffrey Steele, BMI President/CEQ Frances Preston, BM! Icon
honoree Dolly Parton, BMI Nashville VP Paul Corbin and BM! Sr. VP Phil Graham.

HONORING CASH in addition to three posthumous CMA Awards and the CMA's lrving Waugh Award of
Excellence, Johnny Cash was the subject of a musical tribute during the telecast. Among those performing
were Kris Kristofferson and Willie Nelson.

UNIVERSALLY PRAISED c1ia host Vince Gill turned in another witty performance, then ventured out
ta Nashville’s Acorn restaurant for Universal Music Group’s bash. Pictured (I-r) are Gill, George Strait, UMG
Nashville Chairman Luke Lewis and UMG President Zach Horowitz.

AIR TALENT cima Broadcast Award winners are seen here during pretelecast ceremonies at this year's

CMA Awards. Top row (I-r): WKDF/Nashville's Dave Kelly; KFDI/Wichita's Beverige Brannigan; WUSY/ ] ]

Chattanooga, TN's Clay Hunnicutt; and KNIX/Phoenixs Alan Sledge. Middle row (I-r): WQYK/Tampa’s Les (NO) HAT TRICK universal South’s Joe Nichols became the first artist to win the ACM’s Best New Male
McDowell, Skip Mahaffey and Braden Gunn; and KFDI/Wichita's Jeff “Cornbread” Law and Pat James. Boftom honor, CMT's Breakthrough Artist Flameworthy Award and the CMA's Horizon Award with his CMA win last
row (I-r): WSOC/Charlotte’s Jeff Roper and Richie “Richie Rich” Palmer, WQYK/Tampa's Rita Ciccareflo, week. Celebrating after the show are producer Brent Rowan, Universal South Sr. Partner Tim DuBois, Nichols
WSO0C/Charlotte’s Carrie Ann Boggess, American Country Countdown s Bob Kingsley and CMA Assoc. Exec. and Universal South VP/Artist Development Susan Levy, Sr. VP/GM Van Fletcher, Sr. VP/Promotion Bryan
Director Tammy Genovese. Switzer and Sv. Partner Tony Brown.
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WEEK  WEEK ARTIST TITLE LABEL(S s e ms owms Ca e Yo W | Most Added”
1 Q) TOBY KEITH I Love This Bar (DreamiWorks) 15533 533 4991 +221 453446 9962 13 115/0 ol
www.rra s.com
3 @ RASCALFLATTS IMelt (Lyric Street) 13225 275 4353  +74 379332 15945 20 115(0 4
2 3 KEITHURBAN Who Wouldn't Wanna Be Me (Capitol) 13191 1149 4267 386 391547 26854 23 11500 | . .- SELS woos
a pio MARTINA MCBRIDE in My Daughter's Eves (RCA) 32
5 @) PAT GREEN Wave On Wave (Republic/Universal South) 11262 .30 3733  +78 305993 2311 26 115/0 | o, AN JACKSON Remember When /Arista) 2
7€) GEORGE STRAIT Cowboys Like Us /MC4) 10561 144 3481  +73 286741 5171 16 114/0 | GARY ALLAN Songs About Rain MC4) 2
I @ MONTGOMERY GENTRY Hell Yeah (Columbia) 9419 658 3088 +268 245869 2370 18 1140 | SONYAISAACS NoRegrets, Yet /Ly Streey 1;
13 @) KENNY CHESNEY There Goes My Life (BNA/ 9185 1848 2866 +655 262011 38982 5 115j2 | '\WWMCGRAW Watch The Wind Bow By (Cury !
) ) ) CLINT BLACK Spend My Time /Equity Music Group) 1
12 @ BROOKS & DUNN You Can't Take The Honky Tonk... (Arista/ 8318 800 2669 +241 235662 28790 9  115/0 | TRACE ADKINS Hot Mama (Capitol 9
11 (D LONESTAR Walking In Memphis (B84 8246 99 2629 +65 230127 742 15 113/1 | MARKWILLS That's A Woman Mercury) 8
14 D) RODNEY ATKINS Honesty (Write Me A List} (Curt) 7000 185 2333 +64 182145 6267 22 111jp | TOBY KEITH American Solder (Dreamiorks/ J
16 ) TRACY BYRD Drinkin’ Bone (RCA/ 6658 .52 2258  +56 166627 -3459 16 111j0
15 13 RUSHLOW I Can't Be Your Friend (Lyric Street/ 6623 -100 2262 40 179552 2556 28 1100 | SUAOST
17 14 REBA MCENTIRE I'm Gonna Take That Mountain (MCA)/ 6026 590 2038 162 149267 22475 12 110 | fycreased Points
18 @ SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 5818 .15 2049  +29 152985 -1120 23 10211 ToTaL
19 @ DIAMOND RIO Wrinkles (Arista/ 5573 161 1913 +74 145619 9336 17 104/8 | aRTiST TITLE LABEL(S) lNEglENATSE
20 ) JODEEMESSINA | Wish (Curt) 5518 207 1823  +52 145960 10602 18 106/4 | KENNY CHESNEY There Goes My Life B4/ +1848
22 (D SHANIA TWAIN She's Not Just A Pretty Face (Mercury/ 5436 1055 1628 +291 152427 26985 6 10477 | VOBY KEITH American Solder (Dreamiorks AL
21 D) TERRICLARK | Wanna Do It All (Mercury) 5019 505 1572 +167 126980 12816 12 94ja | STAMATWAIN Ste's Not ust APretty Face Mercuy -+ 1058
anna tio O * TIM MCGRAW Watch The Wind Blow By /Curty +1009
23 @ BRAD PAISLEY Little Moments (Aristal 4374 75 1405 +62 115582 206 10  98/6 | ALAN JACKSON Remember When (Aristal +803
24 €3) SCOTTY EMERICK | Can't Take You Anywhere (DreamWorks/ 4056 140 1303 +48 95862 5069 18  96/2 | BROOKS & DUNN You Can't Take The Honky Tonk... /Arist) +800
31 € TIMMCGRAW Watch The Wind Blow By (Curty 3604 1028 1128 +358 109894 29844 4 8913 ;‘:}"N"Tgm:ﬁgg; ?:?‘H“;"; /":C;g iy *;:g
. el Tea OImoIa, +
26 € JOSH TURNER Long Black Train (MCA/ 3580 113 1283 +78 83891 1508 23 BB/3| Lonv e mer Dreamiorks) 533
27 @ JIMMY WAYNE | Love You This Much (OreamWaorks) 3565 187 1178 +17 95982 2652 13 96/3{ MARTINA MCBRIDE in My Daughter's Eyes (RCA) +518
25 25 BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros,) 3519 -367 1212 -117 85472 9638 20  96/0
28 € SARAEVANS Perfect (3C4) 3205 47 941 +28 87731 2866 10  B3/6 Most
reaxer @) ALAN JACKSON Remember When (Arista/ 2915 789 876 +295 84352 20593 3 8622
20 @@ TRACE ADKINS Hot Mama (Capitol 2905 194 971  +44 72837 5595 9 7918 IncreasedPI. ays
TOTAL
30 @ CRAIGMORGAN Every Friday Aftemoon (B5A) 2809 115 922 +28 69747 6588 15 821 PLAY
€]) JOE NICHOLS Cool To Be A Fool (Universal South) 2672 406 706 82 G773 7468 10 696 | oo o A% eRERs®
Breaker 001 105 A Fool [Liniversar ou * KENNY CHESNEY There Goes My Life (B4 +655
34 @ CLINT BLACK Spend My Time (Equity Music Group) 2426 375 770 +128 53326 6916 4 B3{11| TiMMCGRAW Watch The Wind Blow By /Curt) +358
sreaxer € BLUE COUNTY Good Little Girls (Asylum/Curt) 2075 369 744 +115 52185 9518 5  70/3 | ALANJACKSON Remember When (Arists/ +295
37 €P KELLIECOFFEY Texas Plates (BN4/ 1932 268 582 +40 40418 7512 7 675 ;‘L‘:"‘T'QM‘:;‘ (?:;;ILU:IHJI:IS;A :';c"\/l Fa;F/We’W'V/ +::;
- el Yeal oImala, +
38 €0 BUDDY JEWELL Sweet Southern Comfort (Columbia) 1798 208 677  +63 43310 6016 4 B25| Lo i Sokier (reamWorks) e
35 35 RYANTYLER Run, Run, Run (4rista/ 1651 -165 523 -34 36674 2343 12 58/0 | pBROOKS & DUNN You Can't Take The Honky Tonk... (Arista)  +241
39 €1 WYNONNA Heaven Help Me (Asylum/Curt) 1541 239 524  +77 34890 4449 9  54/1 | TOBY KEITH | Love This Bar (DreamWorks/ +221
40 €D DIERKS BENTLEY My Last Name (Capitol 1358 104 464  +61 33483 2037 4  55/6 | GARY ALLAN Songs About Rain (MC4) +184
41 €D BRIAN MCCOMAS You're in My Head /Lyric Street) 1352 131 485  +62 26011 3369 & g1 | "ERR CLARK IWama Dol Al iercury) +167
42 €D VINCE GILL Young Man's Town MCA) 1137 14 367 +32 24374 1091 5 43)2
43 €D SHERYLCROW The First Cutls The Deepest (A&M/nterscope/Mercury) 1116 134 289 +29 34627 5031 4 22/ Breakers
@ T0BY KEITH American Soldier (DreamWorks/ 1068 1068 250 +250 34262 34262 1 88
44 @D JAMES OTTO Days Of Our Lives /Mercury) 961 56 374  +19 18401 1514 7  48)2 ALAN JACKSON
@® GARY ALLAN Songs About Rain (MCA) 863 784 217 +184 18758 15983 1 2522 Remember When (Arista)
@ . . 22 Adds ® Moves 33-27
46 TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 786 96 253 +27 20217 3425 3 314 NoE oS
48 @ KENNY ROGERS Handprints On The Wall (Dreamcatcher) 746 62 330 +38 17469 2381 5 411 Cool To Be A Fool (Universal South)
49 @ KEVIN DENNEY A Year At A Time (Lyric Street) 685 5 203 +5 12113 1410 4  41)2 6 Adds  Moves 3230
45 47 AMY DALLEY | Think You're Beautiful (Curty 663 -240 234 01 15171 3315 9 4400 _BLUE COUNTY
50 @ BILLY DEAN i'min Love With You (View2) 588 56 236 0 14716 757 8 252 G““g ;‘;‘d': E"c‘z ‘:"gg’;’/zc”’ b/
ves -
@ MARTINA MCBRIDE in My Daughter's Eyes (RCA/ 586 520 169 +158 18750 17150 1 33(32
| 47 0 PATTY LOVELESS On Your Way Home (£pic) 550 61 223 61 11526 1067 2 4510 —— —
115 C/guntry r%porters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week Songs ranked by total plays
of 11/2-11/8. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger : ; ;
increase in points is placed first. Songs below No. 1.and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of Detailed station plavllsts for all R&R
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points reporters are available on the web at
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average di d d
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Howr Persons used herein with www.radioanarecoras.com.
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
5 BLAIR GARNER
Country Radio’s #1 Overnight Program \ # - :
m RLAN JACKSBN AND BLAIR GARNER
Blgir Gamer intervisws Alan Jackson,




COUNTRY TOP 50 INDICATOR

o November 14, 2003

R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY

#mg
oo

X

THIS
WEEK

66:000000060:0600000600000:20000000000006060000600000-00~0

ARTIST TITLE LABEL(S)

TOBY KEITH | Love This Bar (DreamWorks)

RASCAL FLATTS | Melt (Lyric Street)

PAT GREEN Wave On Wave (Republic/Universal South)
GEORGE STRAIT Cowboys Like Us (MCA)

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol)
CHRIS CAGLE Chicks Dig It [Capitol)

MONTGOMERY GENTRY Hell Yeah (Cofumbia)
BROOKS & DUNN You Can't Take The Honky Tonk... (Arista/
LONESTAR Walking In Memphis (BVA/

REBA MCENTIRE I'm Gonna Take That Mountain (MCA/
KENNY CHESNEY There Goes My Life (BVA/
RUSHLOW [ Can't Be Your Friend {Lyric Street)
SHERRIE AUSTIN Streets Of Heaven (C4/BBR)

TRACY BYRD Drinkin’ Bone (RCA/

DIAMOND RIO Wrinkles (4rista/

RODNEY ATKINS Honesty (Write Me A List) (Curb)
BRAD PAISLEY Little Moments (Arista)

JO DEE MESSINA | Wish (Curb/

ALAN JACKSON Remember When (Arista)

SHANIA TWAIN She's Not Just A Pretty Face (Mercury/
TERRI CLARK | Wanna Do It All (Mercury)

JOSH TURNER Long Black Train (MCA/

TRACE ADKINS Hot Mama (Capitol)

JIMMY WAYNE | Love You This Much (DreamWorks/
SCOTTY EMERICK | Can’t Take You Anywhere (DreamWorks)
TIM MCGRAW Watch The Wind Blow By /Curt)

SARA EVANS Perfect (RCA/

BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.)

JOE NICHOLS Cool To Be A Fool (Universal South)
CRAIG MORGAN Every Friday Afterncon (BBR)

BUDDY JEWELL Sweet Southern Comfort (Columbia)
BLUE COUNTY Good Little Girls (Asylum/Curb)

BRIAN MCCOMAS You're In My Head /L yric Street/
KELLIE COFFEY Texas Plates (BN4/

CLINT BLACK Spend My Time (Fquity Music Group)
RYAN TYLER Run, Run, Run (Arista)

DIERKS BENTLEY My Last Name (Capitol)

VINCE GILL Young Man’s Town (MCA/

WYNONNA Heaven Help Me (Asylum/Curb)

KENNY ROGERS Handprints On The Wall (Dreamcatcher)
TRACY LAWRENCE Paint Me A Birmingham (DreamWorks/
KEVIN DENNEY A Year At A Time (Lyric Street)
REBECCA LYNN HOWARD ! Need A Vacation (MCA)
JAMES OTTO Days Of Our Lives (Mercury)

PATTY LOVELESS On Your Way Home /Epic/

GARY ALLAN Songs About Rain (MCA4)

LORRIE MORGAN Do You Still Want To Buy Me... (image/Quarterback)

AMY DALLEY ! Think You're Beautiful (Curb/
BILLY DEAN I'm In Love With You (View2/
MARTINA MCBRIDE In My Daughter's Eyes (RCA/

TOTAL
POINTS

6008
5659
5536
5303
5128
4865
4210
3976
3907
3757
3487
3419
3367
3306
3237
3075
2798
2625
2381
2349
2306
2108
2102
2023
1944
1790
1728
1545
1469
1345
1255
1124
889
817
769
137
126
640
537
514
505
474
417
415
327
303
302
297
249
209

-
POINTS

106
-b7
101
250

-557

274
392
325
159
12
740
65
19
131
128
140
223
-24
187
247
262
26
51
44
92
349
90

-678

59
14
349
45
109
14
292
48
238
38
-69
K]
29
54
48
12
100
254
94

-133

46
209

TOTAL
PLAYS

4416
4161
4103
3906
3ns
3601
3129
2923
297
2771
2561
2555
2526
2430
2399
231
2038
1971
1804
1786
1735
1523
1536
1518
1465
1407
1282
1084
1165
1009
903
851
620
672
562
522
579
505
a1
413
370
355
305
339
263
254
246
195
213
159

+-
PLAYS

+77
-34
+84
+192
-466
+200
+292
+203
+146
-1
+516
+88
+92
+86
+100
+114
+166
0
+558
+194
+221
+32
+52
+35
+82
+266
+73
-559
+36
+19
+218
+39
+63
+11
+190
+40
+192
+30
-69
+26
+33
+42
+45
+15
+53
+204
+72
-89
+28
+159

TO'(I'blo\'UD,
126407
117981
114030
109130
108245
101405
88276
82876
79238
77380
73802
69353
69501
68372
66577
64511
58870
55785
48741
49747
49263
44867
44798
42268
40298
36767
34367
32290
29840
26843
26002
23347
20290
15680
16549
16501
14695
13241
12379
9355
10434
9832
9130
8634
6403
6311
5377
6945
5152
4564

+1- AUD.
(00)

2060
-1764
1902
4551
-10826
5003
8200
6969
3605
-116
16493
605
1175
2489
2468
2752
4917
-1166
16176
5448
5566
224
14
1469
1919
7500
1779
-13062
973
70
6439
897
2499
79
6524
697
4512
922
-754
249
418
925
942
309
n
5036
1952
-2952
967
4564

W%ENKS
13
20
24
15
22
21
17
10
16
12
5
28
21
15
18
20
1
17
3
6
12
19
10
13
18
4

e
112j0
111j0
1110
112j0
106/0
110
1070
109/0
1070
112/0
106/1
108/0
1031
106/1
109/0
105/3
103/5

910

106114

9812

95/4

70

93/9

88N

86/5

871

8512

7210

6911

7n
78/12

62/0

51/5

6112

499

41/0
51/12

10

3710

36/5

3212

3212

211

N

3119
27i23

26/8

25/0

15/0
24)23

112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 11/2 - Saturday 11/8.

© 2003 Radio & Records.

Most Added*

www.rrindicator.com

ARTIST TITLE LABEL(S) A00S

GARY ALLAN Songs About Rain (MCA) 23
MARTINA MCBRIDE In My Daughter's Eyes (RC4/ 23
ALAN JACKSON Remember When (Arista/ 14
BUDDY JEWELL Sweet Southem Comfort (Columbia) 12
DIERKS BENTLEY My Last Name (Capito) 12
TRACE ADKINS Hot Mama (Capital) 9
CLINT BLACK Spend My Time (Equity Music Group) 9
PATTY LOVELESS On Your Way Home (Epic/ 9
SONYA ISAACS No Regrets, Yet (Lyric Street) 9
MARK WILLS That's A Woman (Mercury) 9
Most
Increased Points
67 2 20 E B e o5 TOTAL
POINT
ARTIST TITLE LABEL(S) INCREASE
ALAN JACKSON Remember When (Arista/ +787
KENNY CHESNEY There Goes My Life B4/ +740
MONTGOMERY GENTRY Hell Yeah (Calumbia) +392
TIM MCGRAW Watch The Wind Blow By (Curty +349
BUDDY JEWELL Sweet Southern Comfort (Columbia) +349
BROOKS & DUNN You Can't Take The Honky Tonk... (4rista) +325
CLINT BLACK Spend My Time (Equity Music Group) +292
CHRIS CAGLE Chicks Dig It {Capitoy +274
TERRI CLARK | Wanna Do It All (Mercury) +262
GEDRGE STRAIT Cowboys Like Us (MC4/ +250
Most
IncreasedPlays
S TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
ALAN JACKSON Remember When (Arista/ +6558
KENNY CHESNEY There Goes My Life (BV4/ +6516
MONTGOMERY GENTRY Hell Yeah (Columbia) +292
TIM MCGRAW Watch The Wind Blow By (Curty +266
TERRI CLARK | Wanna Do It All (Mercury) +221
BUDDY JEWELL Sweet Southern Comfort (Columbia) +218
GARY ALLAN Songs About Rain (MCA/ +204
BROOKS & DUNN You Can't Take The Honky Tonk... (Arista) +203
CHRIS CAGLE Chicks Dig It (Capitol) +200
SHANIA TWAIN She's Not Just A Pretty Face Mercury/ +194
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Includes year-end charts
1974 through 2002! Call (310)788-1625 or email
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moreinfo@radioandrecords.com

e




COUNTRY CALLOUT AMERICA. By CBullseye 49

® EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES November 14, 2003
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of October 20-26.

TOTAL
ARTIST Title (Labe!) LIKE A LOT POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN CALLOUT AMERICA»
TOBY KEITH | Love This Bar (OreamWorks) 39.5% 81.3% 13.5% 99.0% 3.3% 1.0% Hor SCORES
GARY ALLAN Tough Little Boys /MCA) 38.8% 73.0% 14.8% 98.3% 6.5% 4.0% e
SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 32.5% 74.0% 13.8% 97.0% 6.5% 2.8% { assword of the Week: Moxley.
RASCAL FLATTS | Melt {Lyric Street) 31.3% 70.5% 17.3% 97.0% 5.5% 3.8% Questicol:i Ol{ ﬂ;edWeek: Lets talk about the
X ) Dixi icks. ‘t w, [¢
PAT GREEN Wave On Wave (Republic/Universal South) 293%  708%  203%  953%  25%  L8% | it i iecion on what youhave heard the
KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 28.8% 73.8% 17.0% 98.5% 6.0% 1.8% Chicks say 8¢ what your friends think and
. s . say. This is important: I want your person-
MARTINA MCBRIDE This One’s For The Girls (RCA/ 28.5% 70.5% 14.5% 98.5% 1.5% 6.0% al opinion of just whatplace you think The
TRACY BYRD Drinkin' Bone (RCA/ 28.3%  68.5% 19.5% 96.3% 6.3%  2.0% Ei;ies flufks HERII (OIS
a u I'y
REBA MCENTIRE |'m Gonna Take That Mountain (MCA/ 21.3% 69.5% 21.3% 98.3% 3.3% 4.3% Rate the Dixie Chicks on a scale of 1-5,
BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 26.3%  64.5% 21.5% 95.5% 63%  3.3% g;fh e s
icks are no longer a factor and radio
TERRI CLARK | Wanna Do it Al (Mercury) 25.8% 67.0% 19.3% 95.5% 8.0% 1.3% stations should just quit playing their mu-
. sic altogether and move on, and “5" mean-
JOSH TURNER Long Black Train /MCA/ 25.5% 59.3% 21.0% 90.0% 9.0% 0.8% ing you think the Dixie Chicks are very
JIMMY WAYNE | Love You This Much /[OreamWorks/ 24.8% 69.3% 20.0% 96.8% 5.0% 2.5% import;nf ]fg country musii an& radio sta-
. i ; ]
LONESTAR Walking In Memphis (BV4/ 248%  695%  17.3%  98.3% 48%  6.8% | por mow and okd as they oree did before
SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 24 5% 57.5% 24.0% 91.8% 9.0% 1.3% ‘SF—’ ‘bigc E_a}l’(— a return to normal for The
1Xie ICKS.
GEORGE STRAIT Cowboys Like Us /MCA) 24.5% 65.8% 25.0% 98.8% 8.0% 0.0% Total
MONTGOMERY GENTRY Hell Yeah (Columbia) 235%  66.3% 17.3% 97.5% 118% 23% : ?’:goir';ﬂi{f;gt L
RODNEY ATKINS Honesty (Write Me A List) {Curfy 22.3% 66.3% 22.0% 95.8% 6.5% 1.0% % Don't kno;/v: 21%
SCOTTY EMERICK | Can't Take You Anywhere [DreamWorks) 218%  625%  24.0% 93.3% 5.8%  1.0% [ >Xindofnotafacor e
. Not a factor, move on: 16%
BRAD PAISLEY Little Moments {Arista) 21.5% 56.3% 24.8% 92.0% 8.0% 3.0% P1
. . . o o 0 o o 5. Very important: 26%
CHRIS CAGLE Chicks Dig It [Capitol) 21.3% 62.3% 24.5% 97.5% 6.3% 4.5% 4. Important: 31%
ALAN JACKSON Remember When {Arista) 20.5% 56.5% 14.0% 71.5% 4.5% 2.5% 3. Don’t know: 22%
i 0 0 o 0 o 0 2. Kind of not a factor: 6%
JOE NICHOLS Cool To Be A Fool (Universal South) 20.0% 59.5% 21.3% 87.8% 6.0% 1.0% 1. Not a factor, move on: 15%
SARA EVANS Perfect (RCA) 19.0% 63.0% 25.0% 93.8% 5.5% 0.3% P2 .
. . 5. Very important: 40%
DIAMOND RIO Wrinkles [Arista/ 18.8% 64.0% 19.8% 94.3% 1.8% 2.8% 4. Important: 19%
TRACE ADKINS Hot Mama (Capito)) 188%  525%  27.5% 90.5% 95%  1.0% [ 3 Dontknow:18%
2. Kind of not a factor: 3%
CRAIG MORGAN Every Friday Afternoon (BBR) 18.3% 66.5% 23.3% 94.5% 3.8% 1.0% 1. Not a factor, move on: 20%
RUSHLOW | Can't Be Your Friend /L yric Street) 18.3% 60.0% 26.0% 94.3% 4.8% 3.5% ri}:ry important: 30%
JO DEE MESSINA | Wish (Curty 17.3% 60.0% 26.5% 92.5% 4.5% 1.5% 4. Important: 29%
BROOKS & DUNN You Can't Take The Honky Tonk Out Of The Girl /Arista) ~ 15.8%  62.0%  245%  94.8% 80%  0.3% | Jpontinow i e
RYAN TYLER Run, Run, Run (Arista) 14.8% 50.5% 33.0% 89.5% 6.0% 0.0% :: Noia factor, move on: 17%
TIM MCGRAW Watch The Wind Blow By /Curty 145%  430%  250%  75.3% 73%  00% | 5 Very important 31%
BLUE COUNTY Good Little Girls (Asylum/Curt) 125%  410%  235% 81.3% 103%  05% [ % mporant 2%
. LJon now: o
KENNY CHESNEY There Goes My Life (BN4/ 12.3% 45.5% 31.0% 85.5% 8.5% 0.5% 2. Kind of not a factor: 5%
CLINT BLACK Spend My Time (Equity Music Group) 9.8% 460%  23.3% 76.8% 73%  03% | ! Notafactormoveon:16%
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like /t A Lot, In Fact It's One Of My
Favorites b) I Like It ¢) It's Okay..Just So-So d) I Don'’t Like It e) I'm Tired Of Hearing it On The Radio f) | Don’t Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R’s Country
airplay chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ...
1/3" gach in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye.
NORTHEAST: Washington. DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston,
SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston,
Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing
Research Inc..
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America’s Best Testing Country Songs 12 + New & Acti ve
Eﬂfﬂﬂ#ﬂfﬂﬂﬂ' F!Tfﬂ For The Week Ending 11/14/03 .
E’L Htﬂtﬂhh' '
L Persons Women Men .
Artist Title (Label) TW LW Familiarity Burn  25-54 25-54 25-54 REBECCA LYNN HOWARD | Need A Vacation (MCA/
Total Plays: 191, Total Stations: 32, Adds: 3
GARY ALLAN Tough Little Boys /MCA/ 420 422 99% 26% 421 432 413
H Y 0, 0,
BRAD PAISLEY Little Moments {Arista) 418 419 76% 7% 4.16 428 410 AMANDA WILKINSON Gone From Love Too Long (Universal Soutt
TOBY KEITH | Love This Bar (OreamWorks/ 411  4.04 98% 24% 413 403 419 Total Plays: 115, Total Stations: 21, Adds: 3
KENNY CHESNEY There Goes My Life (BNA/ 411 407 86% 1% 4.08 4.28 3.96
GEORGE STRAIT Cflwboys Like Us (MCA) 402 413 96% 21%  4.03 395 408 MARK WILLS That's A Woman (Mercury)
TRACY BYRD Drinkin’ Bone /RCA) 401 391 93% 19% 4.01 4.06 3.98 Total Plays: 88, Total Stations: 18, Adds: 8
MONTGOMERY GENTRY Hell Yeah [Columbia) 400 399 98% 26%  3.98 418 3.85
TERRI CLARK | Wanna Do It Al (Mercury/ 400 4.04 82% 13% 4.02 405  4.00 LORRIE MORGAN Do You Still Want To...) fimage/Quarterback)
SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 399 3.96 91% 22%  3.99 402 397 Total Plays: 70, Total Stations: 10, Adds: 1
KEITH URBAN Who Wouldn't Wanna Be Me (Capitol/ 395 4.02 98% 33%  3.97 417  3.83
BROOKS & DUNN You Can't Take The Honky Tonk Qut Of The Girl /Arista/ 395 3.95 93% 16%  3.96 3.92 3.99 SONYA ISAACS No Regrets, Yet [Lyric Street)
RASCAL FLATTS | Melt /Lyric Street) 394 386 98% 34% 393 433 366 Total Plays: 55, Total Stations: 17, Adds: 15
PAT GREEN Wave On Wave (Republic/Universal South) 392 395 95% 31% 393 3.99 3.90
JIMMY WAYNE | Love You This Much (DreamWorks) 392 395 80% 16% 3.92 4.25 N Songs ranked by total piays
CHRIS CAGLE Chicks Dig It (Capitol) 391 3.88 97% 24%  3.90 398 384 o /
JO DEE MESSINA | Wish Curb) 390 3.90 86% 17% 3.88 412 374 ? OO oD - -
DIAMOND RIO Wrinkles (Arista/ 390 393 84% 16% 3.91 417 3.76 z '
RODNEY ATKINS Honesty (Write Me A List) {Curb/ 390 395 82% 17% 3.89 419 n ¥
Y M Please Send Your Photos |
JOSH TURNER Long Black Train (MCA/ 390 384 68% 14% 3.92 3.97 3.89 : §
REBA MCENTIRE I'm Gonna Take That Mountain /MCA/ 388 379 93% 20% 394 402 3.90 )
MARTINA MCBRIDE This One's For The Girls (ACA/ 387 3.89 99% 40% 3.90 402 3.82
’ 0, 0,
o s G Bl 33T 3| R s your bestsapstts
erfect i ; ! i i .
o ’ ’ (color or black & white).
BILLY CURRINGTON Walk A Little Straighter (Mercury/ 385 391 94% 31% 3.83 4.02 N
CRAIG MORGAN Every Friday Afternoon /BBA/ 385 38 61% 11% 384 399 374 Please include the names and titles of
RUSHLOW | Can't Be Your Friend (Lyric Street) 384 385 87% 21%  3.81 3.95 3.72 all pictured and send them to:
BLAKE SHELTON Playboys Of The Southwestern World (Wamer Bros.) 314 377 87% 24% 372 375 3N . . :
) : X R&R, c/o Mike Davis: ;
LONESTAR Walking In Memphis /BVA/ 373 378 95% 30% 370 388 359 .
TRACE ADKINS Hot Mama (Capital 372 - 6% 12% 376 389 368 10100 Santa Monica Blvd., 3rd Floor,
SHANIA TWAIN She's Not Just A Pretty Face (WMercury) 344 352  81% 24% 342 337 345 Los Angeles, CA 90067
Total sample size is 554 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity represents the Email: mdavis@radioandrecords.com
percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant
to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The
\RTMsys!em, is available for local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. ) ) }
' N 7 N
Most Played Recurrents
FLA%HBKCK | i
ARTIST TITLE LABEL(S) PLAYS
=SS e ——— - GARY ALLAN Tough Little Boys MCA/ 3416
ALAN JACKSON AND JIMMY BUFFETT It's Five 0'Clock Somewhere (Arista) 3017
DIERKS BENTLEY What Was | Thinkin'? (Capitol} 2831
BILLY CURRINGTON Walk A Little Straighter (Mercury) 2619
* No. |:“Wide Open Spaces” — The Dixie Chicks 3 . N _ .
MARTINA MCBRIDE This One's For The Girls /RCA/ 2471
3 {1
* No. I:“Aimost Goodbye” — Mark Chesnutt TIM MCGRAW Real Good Man /Curt) 2313
BUDDY JEWELL Help Pour Out The Rain (Lacey's Song} (Columbia) 1926
* No. I:“l Know How He Feels” — Reba McEntire e o e . T oo
BROOKS & DUNN Red Dirt Road (Arista/ 1891
* No. 1:“One Of A Kind Pair Of Fools” — Barbara Mandrell LONESTAR My Front Parch Looking In (844 1747
@YE_:_I_-&RS ACGO LRI RS
- o TOBY KEITH Beer For My Horses /DreamWorks/ 1730
* No. I: “I just Want To Love You” — Eddie Rabbitt G DD ac = = e

_
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: C OUNTRY REPOR TERS _

4 ™
KEAN/Abilene, TX WKNN/Biloxi, MS WUBE/Cincinnati, OH* KVOX/Fargo KKBO/Houston, TX* WLXX/Lexington, KY WSM/Nashville, TN* WLLR/Quad Ciies, IA
OM: James Cameron OM: WallerBrown PD: Tim Classon PD: Erc Heyer PD: Michael Cruise OM: Robert Ligdse} PD:LesLogan PD:Jiwm%l!Ialar:meSJ :Jr:c.lﬁa#::;: o 5’#’;’3’3’&?@..“
mlsm. Ruf'quemandez PD: Kipp Greggory APD: Kathy 0'Connor MD; St Winston MD: Christ Brooks PD: John Sebastian APD: Frank Seres MD: Ron Evans PD: Bill West PD: Rich Bawers
P A.ddr;ay j No Adds v@nmgg?é%;mm HHANDA L e MD: Karl Shamon R No Adds R APOMD: s:eggame Lynn
| suoo .l
6 JOSH TURNER KKIX/Fayetteville, AR . 1 SE0n b
WZKUBiloxi. MS 3 T OMPD: Tyom Travis WTCRMunfington WCTY/New London, CT . KMPS/Seattle, WA* I E%EL%N
wam . 'KX/m Xi, 2 CUNT BLACK APD/MD: Jake McBride PD: Judy Eaton KZKX(Lincoln, NE PO/MD: Jimmy Lehn WOQDR/Rateigh, NC* SM: Lisa Decker
QMX/Akron, OH PD: Bryan Rhodes MD: Dave Poole Lol APD: Dave Elder PD: Lisa Mckay PD: Becky Brenner i
OM/PD: Kevin Mason MD: Gwen Wi N No Adds 5 WARTINA MCBRIDE PO: Brian Jennings 7 PATIY LOVRLESS e . WTCM/Traverse City, Mi
D: Gwen Wilson G . APD/MD: Mike ‘Maddaw, ¥
APD: Ken Steel 3 SARAEVANS WYGY/Cincinnati, OH 5 SIS APD/MD: Caral Tmer 7 TRACY LAWRENCE ' 0 MD: Tony Thomas PD: Jack D'Malley
PI: Ken Steel 1 KELLIE COPFeY OM/PD: TJ Holland 2 DIERKS BENTLEY UESEYL] Biddle 2 SHETAN APOMD: mn Dobry
1 JODEE MESSI APO/MO: Dawn Michaels e e No Adds ok
WHWK/Binghamton, NY o KML Fayettevile, WDRMMHuntsville, AL KSSN/Little Rock, AR* WNOE/New Orleans, LA* KRMD/Shreveporl, LA % e Moo
WGNA/Albany, NY* OM: Bab Aams GNTRACK P?.ng}lgl%mson PD: Wes McSha‘y PD IMI{:L (I::a f Hg;t;;;ﬂ OM: Jim Owen P?m »J&"s!)? Anthony 5 BILLY RAY CYRUS
PD: Buzz Brindle PO/APD/MD: Ed Walker MD: Dan McClain No Adds APO/MD: Casey Carter KOUT/Rapid City, SD S BUDDY JEWELL .
MD: Bilt Eat B - No Adds BN PO/MD: Mark Houston 3 S s KliM/Tucson, AZ
3 MARTINA MCBRIDE WGAR/Cleveland, OH KAFF/Flagstaff, AZ 20 TERRI CLARK OM: Herb Crowe
- . PD: Meg Stevens PD: Chris Halstead )
WDXB/Birmingham, AL " . PD: Buzz Jackson
KBQUAIbuguerque, NM* | PD; Tom Hanrahan MD: Chuck Coller APOMD:Hugh James | KZALos Angeles, ca+ | WOHMortok VA KBULReno, NV KXKS/Shreveport, LA | John Collins
PD; Tommy Carrera MD: Jay Cruze ? G 13 R LY WEMS/Indianapolis, IN* | oWPD: R.J. Curts bl OMPD: Tom Jordan OM: Gary McCoy e
MD:Samm Cise TR M g 3 A OM: David Wood APO/MD: Tonya Camps D: Mark Mckay APD: JJ Christy o
et A AL } RSN sacon PAD: BobRichards i g MD: Chuck Resves 1 .
ALAN JACKSON LAY MD: 1.0, Cannon fhyiry 1o B PALEY KOYT/Tucson, AZ
W2 Birmingham, AL+ | KCCV/Colorado Springs, CO<| WFBEFint, I e WAMZLouisville, ky* | KNFM/Ddessa, T , PO Tim Blchaus
KRST/Abuguergue, N+ | WEEUBMRORI AT g vayicaily | POMD: M o ol POMD: CoyoteCalhoun | P 0t Moesch WKHKRichmond, VA | KSuX(Sioux Ct, 1A
PD: John Richards 2" BRAD PAISLEY MD: Valerie Hart " WMSlJackson, MS No Adds '{'snwnm o D/MD: dim Tics PD: Bob Rounds KV0O/Tulsa, OK*
MD: Paul Bail%f AT e 2 GARY ALLAN PR THA CBnDE PD: Rick Adams ALAN JACKSON 2 SARAEVAKS APO/MD: Tony Michaels POMD: Moon Mullins
1 MARTINA MCBAI TTY LOVELESS MEMARIE B " CLINT BLACK 12 GARY ALLAN 14 KENNY CHESNEY
e S e WL ;e § M
KKCS/Colorado Springs, CO*| WXFL/Florence, AL KLLL/Lubbock, TX gsc'l’fm”g:;‘;a City, OK* | kpRGMiverside, CA* PATIY(GVEESS
KRRV/Alexandria, LA WPSK/Blacksburg, VA PD: Shannon Stone PO/MD: Gary Murdock WUSJ/Jackson, MS OM/PO: Jay Richards 12 65 GATES OM: Lee Douglas
O S OM/PD: Scat Stevens MD: Stx Franklin § T Py MD; Ke by Greene N B POMD: Don Jetirey Wl South Bend, IN | ywz0/tupelo, s
: Scott Brya 5 MARTINA MCBRIOE 2 SONYA ISAACS /MD: Tom Freeman 18 PATY LOVELESS A A LEANN FIMES OM/PD: Tom Dakes "
" MD: Sean Sumner 1 MARTINA MCBRIDE 11 GARY. TRACY LAWRENCE 1 DM: R‘ﬁs{evans
PD/APD/MD: Steve Casey 5t — MD: Lisa Kosti
B S WCOS/Columbia, SC KSKS/Fresno, CA* Sab P WSLC/Roanoke, VA " BRI b raeon 2 Tm"mm
umbia, SC* / ’ O0OLY, o . oanoke, 4 o
WCTO/Attentown, PA* WBWN/Bloomington, IL PD: Ron Brooks PD:,MM Peterson TRAGE ADKINS %ngzmﬁi‘ PD: Ults’:n;:mma iy, OK™ | pp, Brett Sharp %1; &%;gé:
; " OM/PD: Dan Westhoff MD: Glen Garrett MD: Steve Pleshe ety ) i MD: Robynn Jaymes KDRK/Spokane, WA*
PD: Dave Russel 9 10 Dk e 8 MARTIRA MCBRIDE APD/MD: Laura Starling APO/MD: Bill Reed "
APO/MD: Sam Malone APDMD: Buck Stevens 1 B e WROO/Jacksomvitie, FL* | 1 S0 el 9 Ho Adds e
1 FEECCALOWHOWARD OM/PD: Gail Austin APD: Bob Castie KNUE/Ter.r, ™
ey i WCDL/Columbus, OH* i MD; Dixie Jones i . MD: Tony Trovato OM/POMD: Dave Asheraft
AMANDA Wi KINSON WHKX/Bluefield, WV PD: John KUAD/FL. Collins, CO YEVIN DENNEY WWaM/Madison, Wi* KXKT/Omaha, NE WYYDRoanoke, VA 3 sHERv( CROW No Adds
OMPOMD:Dave Cusier | ppomabeone e ko PD: MarkCaltaghan PD: Mark Grantn PD: Tom Goodwin PDMD: Steve Cross
KGNC/Amarille, TX p|pas ey 1 PRITY (ORLESS. MD: Brian Gary WXBQ/Johnson City MD; Mel McKenzie MD: Craig Allen 2 WARINA VSRR KIXZ/Spokane, WA*
OM: Dan Gorman ooty PD/MD: Bill Hagy 5 ARTNA MR 2 T o OM: Rob Harder KJUGNVisalia, CA
PD: Tim Butier , f s 13 GLINT BLACK PD: Paul Neumann . Yari
APO/MD: Patrck Gtark Kizh/Boise, 1D et L T e ] S ow WBEERochester, NY* AP Do PO/MD: Dave Dariels
\rOMD OM/PD: Rich Summers OM: Marty MoFly KIAMason City, 1A AR Ak OM: Dave Symonds 3 Seltne T enoe
APD/MD: Spencer Burke PD: Gator Harrison WCKT/L, Myers, FL* WMTZ{Johnstown, PA PD/MD: J. Brooks PD: Chris Keyzer § PamviditLess GARY ALLAN
No Adds APD: Philip Gibbons 4 ! OM/PD: Steve Walker UL WWKA/Orlando, FL* MD: Billy Kidd 1 TRACE ADKINS
M Sewar James mb,s‘;"‘ ‘L"‘a“ MD: Lara Masty PD: Len Shackieiord 2 SONTAISHS " MR WRKMW. Palm Beach, FL*
KBRJ/Anchorage, AK TR O s e Logan 14 CAGHORGAN KTEX/McAllen, TX* MD: Shadow Stevens SHERYLCROW - Mitch ’
CHAD BR 1 TINMCGRAW SONYASAACS OM: Bil - KELLIE CORFEY PD: Mitch Mahan
PO: Matt Valley KQFC/Boise, 1D : Billy Santiago WXXQ/Rockford, IL o .| MD:4R. Jackson
MD: Justin Case PD: Lance Tidwell . PO: Jodo Cerda OM/PD: Jesse Garcia WPKX/Springfield, MA 2 MARTINA MCBH
A t M’“” L KRYS/Corpus Christi, TX WWGR/Ft. Myers, FL* KIXQ/Joplin, MD APD: Frankie Dee KHAY/Oxnard, CA M Kam! Hess PD: RJ McKay BILLY DEAN
o Adds ;nD: Frank Edwards PD: Mark Philips OM: Ray Michaels MD: Patches SM: Emie Bingham S S APD: Nick Damon
: Louis Ramirez 3 : : i MD: Jessica Tyle
WU AT Aror, W > R i i i o DMPOMD 7k Oven
PO: Bany Mard WKLBBoston, MA" 4 R KRWQMediord, O " e s ol Cel S
: Tom Bal . y - Kei i 3 ns
0. Tom Baker PO: Mike Brophey KPLX/Daltas, TX* WYZB/R. Wa'ton Beach, FL | 3 SRR OM: Keith Lolis APD: Greg Coe KTTSspringtiela, Mo | "
3 SR SCs APDOMD:Ginny Rogers PD: Paul Wilkams OM: Seratch Malone e PD: Lamy Neal KPLWPaim Springs, CA | mp: Jenniter Wood SM: George Demarco
A APD: Smokey Rivers il ot OM: Todd Marker 1 TSGR OM/PD: Brad Hansen WMZQ/Washington, DC*
mmmm. wi MD: Cody Alan PPt e WNWN/Kalamazoo, Mi BUODY JEHELL ;':]:A':GOTM APD: Cury Clark DM: Jeff Wyatt
: KAGG/Bryan, TX No Adds BIBICEHE PD: P.. Lacey : Kory James " RSB APD/MD: Jon Anthony
PD: Randy Shannon il & APO/MD: Phi) 0Reilly WGKXMemphis, TN* i c"&"%&ﬁ WCEN/Saginaw, MI 9 LoNESTAR
MD: Marci Braun 20 DERKS BT WQHK/Ft. Wayne N 2 AL PD: Chip Miller 1 ORRI MORGA PO: Jim Johnson KSD/St. Louis, MD*
? &a(vl - 20 TRACY LAWRENCE PD/M ’ MD: Mark Bifl MD: Keith Allen PO: Al Brock .
KSCS/Dallas, TX* cmouumwm SON ; 5 D: Mark Bifingsley WPAP/Panama City, FL R ——— Y Bi WOVK/Wheetling, WV
PD: Ted Stecker KBEQ/Kansas City, MO 3 REBECCA LYNH HOWARD nama City, MD: Billy Greenwood PO/MD: Jim Elliott
. WYRK/Buffalo, NY* 5 bl PO: Mike Kennedy 1 JOENCHOLS OM/PD: Todd Berry . No Adds 1 CAROLYN DAWN JOHNSON
WKSF/Ashevile, NC : MD: Chris Hutt 2 oA € w
ey : PD: John Paul - MD: T.J. McEntire MD: Shane Coflins KCQ/Saginaw, Mi SLITTES
: Diane Augram M- No Adds Bty ) OM/PD: Rick Wa
e :‘PDIMD. Wendy Lynn WOGK/Gainesville, FL* ® i camoe No Adds %&ﬁ et
MD: Andy Woods o Adds 1) e WOKK/Meridian, MS o4 A KLURMWichita Fatls, TX
No Adds . g e ) OM/PDMD: Scotty Ray PO: Greg Mozingo PO/MD: Brent Wamer
%%‘E{DJ:"V‘I;’:&"“"“- FL ol KFKF Kansas City, MO* § T WXBMPensacola, FL WICD/Saishury, MD MO Dany Monta e e
WOKD/Burlington APD: B Charlie | OMPD: Dale Carter PO/MD: Lynn West OM: Joe Edwards 3
WKHX/AL . PD: Steve Pelkey Y WBCT/Crand Rapids, MI* | APOMD; Ty Sievens WKISMiami, FL* S M anwe POMD: £ Foxx ichita, KS*
anta, GA' MD: Margot St. John AT MCBADE PD: Doug Montgomery VARTINA MCBRIDE " . GARY ALLAN 10 GAYALY KFDI/Wichita, KS
'Udmmlz Richards No Adds S50 B MD: Dave Taf :’d':] B::ﬂ!:a":lglm 0 Rk WL ga“;’s'm o, CA* OMPL:Bevetos Braigen
: Johnny Gray . - n : Richard Perry APD/MD: Pat James
o Adds R S fans WDAF/Kansas City, MO* | No Adds :Voxnfjlb{l:]eon;. L KKAT/Salt Lake City, UT* | PD: Randy Black D oo
KI50Demer, MARKWILS POMD: Ted Cramer PO/MD: Dan Dermody DM il et APD: DJ Waker
. : Di len reensboro, NC* i . in nr ichita, KS*
WPUR/Atiantic City, M | pp: Bob James | TR OM: Tim Satterfield WIVK/Knoxville, TN* :{]M&I;xm::kee, hud ! - 2 e ? mascs PD: Chuck Geiger
PO/MD: Joe Kelly MO Dawn Johsan ) PD: Bl Dotson OM/PD: Mike Hammond ey i WXTUPhiladeiphia, PA JHESOTTD MD: Dan Holiday
S 8 ALAN JAD KHKI/Des Moines, 1A* - Anqi MD: 2 Scott D“'ﬂ““ PD: Bob McKay 3 SHARA TWAN
Shva ot OM: Jack O'Brien APOMD: Angle Ward D; Colleen Addair M Mitch Mo APOMD: CadiacJack WBBS/Syracuse, NY* PATIY LOVELESS
POMD: Jimmy Olse 1 TERRICLARK SONVAISAACS 3 WARTINA MCBRIDE T i i — KSOP/Salt Lake City, UT* PO: Rich Lauber KELLIE COFFEY
—— WIXY/Champaign, IL Vi dmmy Qsen MG N 2 TACEAKIS PD: Do Hitton APOMD: Stp Cark
KXC/Augusta, GA OM/PDMO: RW. Srmith 1 pans KEEY/Minneapolis, MN* APO/MD: Debby Tumin 3 S WGGYMWilkes Barre, PA*
PO:7 Gentry No Adds Wk KMDU/Lafayette, LA* OM/PD: Gregg Swedbe ) 1 S 1 I WAVE ike Krir '
MD: Zach Taylor Y WRNS/Greenville, NC* PD: Mike Jam 80 swedbery KMLE/Phoenix, AZ* ROGERS PD: Mike Krinik
A aroe YRR PD: Wayne Carlyle MD: 1.0 sa m.? “mﬁﬂm"“ Woon PD: Jay McCarthy A eaRE MD: Jaymie Gordon
MD: Boomer Lee AL 9 CAROLYN DAWN JOHNSON APDMD: Dave Collins KUBL/Sak Lake City, UT* PG
" WEZL/Charleston, SC* WYCD/Detroit, MI* No Adds { pra 3 MUTBANCERIDE No Adds PD: Ed Hitt -
Kasg s, PO Tey Covler PD: Mac Daiels leae il OPVPD s VD Dy R
: Jason Xane MD: Gary Gritfin APOMD: Ron Chatman : Kiis Va o
APO/MID: Bob Picket g i No Adds KXKC/Lafayette, LA* WKSJ/Mobile, AL* - b APO/MD: “Big™ Woody ot ol
3 WESC/Greenville, SC* | PD: Renee Revel OM: Kit Ca Ll LS Hayes OM: Pery Stone
] lle, SC 3 rson PD: Shaun Holl N PD: Paul Johinson
. OM/PD: ScoftJohnson MD: Sean Riley PD/MD: Bill Black : Shaun Holly KAJA/San Antonio, TX* o Adds - au Jofins
WNKT/Charleston, SC 13 TOBY KEITH TIM MCGRAW MD: Gwen Foster APD/MD: Brigitt Banks
. N " APD/MD John Landrum 2 MARTINA MGBRIDE 4 BRAD PAISLEY OM: Alan Furst 3 SCOTIY msg»c:
KUZZ/Bakersfield, CA PD: Loyd Ford KKCB/Duluth 1 1 TRACE ADKINS POMD: TRACE ADKINS
PD: Evan Bridwell APOMD: Erc Chaney OMPD: lohany Lee Walker |+ S0 PasLE KJLOMonroe, LA AL KON "DMD: Clayton Atlen .
MD; Adam Jefries T LAl WPCV/Lakeland, FL* OMPD: Mike Biakeney :Jr?/;n”::: polin
SARA EVAN SONVA 5 ] . 3 : " 3 : Mike Culotta i
A B0 et PD: Dave Wright APO/MD:Stacy Colins el WA KSON/San Diego, CA* APD: Begcher Marin p'%‘-”n‘lf«'?;“ B;;vnr;wv:/«
. N . C nson MD: Jeni Tayl OM/PO: John Dimick - .
WPOCAalimore, MD* | wQg/Charteston, WY WAXXEau Claire, W1 APD/MD: KixLayton - Jen Tayjor 1% s APDOMD: Stoney Richards | APD/MD: Greg Fey MD: Jay Roberts MD: Joe| Baker
PD: Seoft Lindy OM: Jeft Whitehea P, Souge osse e e iy B e
MD: Mickael ).
i enJ o PD: Ed Reberts 4 PATTY LOVELESS way WIOV/Lancaster, PA KTOM/Monterey, CA* WPOR/Portiand, ME .
§ DR MD: Bil Hagy ZHagerstown PO/MD: Dick Raymond POMD: Jim Dorman PO Rick Jordan KRTY/San Jose, CA WYUU/Tampa, FL* WGTY/York, PA
s KHEY/EI Paso, TX* UWPDMD Don Brake e N e MD. Glori Mari: PD: Julie Stevens OM/PD: Mike Cl;lnﬂa PD: John Peliegrini
B TIM MCGRAW - . . . o
WYNK/Baton Rouge, LA* e g&&” Gramzay | i AMERES S S WA g APD: Will Robinson APOMD:Brad Austin
OM: Bob Murphy WKKT/Charlotte® 1 Facerons o b MO: Jay Roberts 7 G
PD: Paul Ot X . . : lontgomery, AL A 4 JOSHT
o /Mllj) A'u'stm.lames OM: Bruce Logan . ] WCATMarrisburg, PA WITLALansing, Mi OM/PD: Bll J:m i KUPL/Portiand, OR KKJG/San Luis Obispo, CA '} AN
AT S AT PD/MD: John Roberts WRSF/Elizabeth City, NC PD Sam McGuire PD: Jay J. McCrae MD: Dariene Di PD: Cary Rolte PD: Pepper Daniels WQXK/Youngstown, OH
SONYA No Adds OM: Tom Charity g‘g,";y‘}"‘.ng'gﬂ'm APD/MO: Chris Tyler inet MD: Rick Taylor PD: '
el o oy vl APOMD: J%Bmdlev WTHUTerre Haute, IN : Dave Steele
PDMD: Randy Gill KL Corey - No Adds OM/PD Bamry Kent APD: Doug James
WYPY/Baton Rouge, LA* AT mmm Aixson m MD: Burton Lee
OM/PD: Randy Chase WSOC/Charlotte* 12 SHERRIE AUSTIN WRBTMarrisburg, PA* g’m’:";ﬁ;ﬁz‘ S¢ ‘ HARTNAMCBRIDE ! TRAERODS
MD: Jg gf,g'afﬂ OMPD: Jeft Roper OM: Chirs Tyler KWNR/Las Vegas, NV* | pD: Johnny Walker Sl KRAZ/Santa Barbara, CA
T MD: Rick McCracken WXTAfErie, PA POMD: Shelly Easion PD: John Marks No Adds £ MR Moors POMD: Rick Barker
{2 OM: Gary Spurgeon APD: Newman APD/MD: Brooks 0'Brian MD: Craig Lockwood & WATIANCSADE
AR POMD: Fred Horton 1 e ieoe No Adds v JELLT *Monitored Reporters
KY/':‘R/B;aﬂmokn;.‘ T:m WKDFNashville, TN* T
3 MARTINA MCBRIDE = WUSYMamnooga, ™ KKNU/Eugene, OR WWYZMartford, CT* OM/PD: Dave Kelly WOKQ/Portsmouth, NH OM: Keith R()yera - 227 Total Reporters
PD: Kris Van Dyke PD/MD J|m Davis MD: day Thomas WBBN/Laurel, MS 'f'DS Eﬂdle anx PD: Mark Jennings PD /MD Tim B
WILS ey, WV qﬂgwmdemr ‘5 MS sl M‘Ryw PO: Lamry Blakeney 1 nsagoguwmnwmu Mzﬂpwulin&?glslse GV AL 115 Te .
OM: Mark Reid T HCERAW B ONBAX it AE%@]?MM&SM Scott GARY ALLAN 2 DIERKS BENTLEY ‘ LR e otal Monitored
PO/MD: Dave Willis 16 AT MR JEEIAETS
T SN WUSN/Chicago, IL* . KILTMouston, TX* WSI(Nashville, TN* WCTK/Providence, Ri* WCTQ/Sarasota, FL* 112 Total Indicator
1t DR ey OM/PO: Tom Rivers WKDQ/Evansvilie, IN ED: Jefl Carristn B WBULLexington, KY OM: Clay Hunnicutt PD: Rick Everett PD/MD: Mark Wilson
1} e APD/MD: Evan Kroft PO/MO: Jon Prell APOMD: StephenGiutiari | pp: R Larson PO/MD: Keith Kaufman MD: Sam Stevens " R CERDE
1SAACS 3 ALAN JAKSON i e DIERKS BENTLEY A A i it gt
J
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aperelli@radioandrecords.com

How Much Is Too Much?

The Christmas music conundrum and programmers who

solved it

hether it’s flipping for it, dabbling in it or just
avoiding it altogether, almost everyone in AC radio has
an opinion about Christmas music and whether it’s
right for their station. Then again, there are a few who
still aren’t sure what to do. I have thus assembled a
variety of opinions on how to do Christmas right.

Listen to what these PDs have to

—— — Infinity; PD, KSCR/

say, and then go out and do what you
can to be your market’s soundtrack to
the party-outfit-shopping, cookie-
baking, tree-flocking, Church-going,
carol-singing, present-wrapping,
card-addressing, eggnog-drinking, A
Charlie Brown Christmas-watching cha-
os that is Christmas. Whew. Happy
Christmas to all, and to all a good
night!

*Jinglin” Jon Zellner
VP/Programming,

Kansas City

[ program holiday music like a tight
Top 40 station. I use three categories
— powers, secondaries and tradition-
als — playing the powers g
a lot and only rotating
about 140 songs in the li-
brary.

Our powers are the ones
that feel like powers: “Jin-
gle Bell Rock,” "Happy
Christmas,” “Rockin’
Around the Christmas
Tree,” “Wonderful Christ-
mastime,” etc. The chal-
lenge is title separation,
since we play nine versions of “Sleigh
Ride” and "The Christmas Song.”

Successful holiday music stations
are much more than the music. We use
military personnel sending greetings
to their families in Kansas City. We
have kids on the air talking about San-
ta. We use adults talking about child-
hood Christmas memories.

We also present holiday events, in-
cluding The Nutcracker; the mayor’s
Christmas tree lighting; Kansas City’s
Largest Christmas Party, at the Hyatt
Regency; the Sounds of the Season char-
ity CD for Habitat for Humanity; Toys

Wi ta k abe”t the mHSiE L&

Jon Zellner

always huge for the station. Any sta-
tion can play Christmas music, but the
ones that focus on their production
value are a giant step closer to owning
the image. We spend a lot of time and
attention on our imaging. ¥
Everything on Warm
106.9 is Christmas, right §
down to our jocks’ names.
Our afternoon guy, Will
Johnson, will become Will
“Rudolph” Johnson. It |

b

sounds comny, but it works. |
In our research, listeners |

but they also talk about our
personalities (rare on a Soft AC). They
remember that we gave them infor-
mation on where to find a great tree
or what the holiday hours were for the
local mall.

At [sister AC] Mix 92.5,
1 we focus more on the fun
and attitude of Christmas.
We load up on the Christ-
mas cuts every weekend —
A no less than one an hour,
B increasing to four an hour
as Christmas gets closer.
During the week we start
out with two per shift, and
we increase to four per
hour. Promotionally, our morning
show does an annual Christmas show
with local celebrities, high school
bands, etc. Our annual holiday contest
is Stop the Scrooge (a holiday version
of Beat the Bomb).

On new holiday music: So far I like
Michael Buble’s “The Christmas
Song.” The entire Harry Connick Jr.
album is great. And although it was
released last Christmas, I am bringing
back Elliot Sloan’s “It Looks Like
Christmas” as a current. The response
last year was strong, but it’s still new
to our audience.

Tony Coles

If you go all-holiday music, make
sure you recycle people who may be
checking you out for the first time. Tell
them about your stationand what you
offer so they stay with you after the
holidays.

Also, make sure you are playing the
hits. Don'tbe afraid of Andy Williams,
Johnny Mathis and Nat King Cole.
Women love them! The classics are the
ones that your listeners are passion-
ate about, not some new artist doing
the 9 millionth version of “White

B Christmas.” Trust me, you
will win with the tradition-
al titles. Don't overthink
{ it. And surround anything
new that you play with
hits.

Tie into everything hol-
iday-oriented in your
market. We are the official
radio station of a Clear
Channel-sponsored drive-
through holiday lights show. Every-
one who drives through the show gets
a flyer about our holiday music pro-
gramming. We are at every tree and
menorah lighting, holiday parade and
food and toy drive, and our vans
cruise mall parking lots all season
long.

The listeners will love you for it and
will remember the station that gave
them this incredible gift. We've been
receiving e-mails for the last four
months asking us if we plan on doing
it again. I'm lighting up the yule log
now!

John ‘Prancer’ Reynolds

OM, WNKS & WSSS/
Charlotte

Going all-holiday music works for
different reasons in different
markets. Here in Charlotte,
we have so many military
bases. A lot of families have
lost people this year, or they |
still have family members | §
overseas in Iraq, Bosnia or |

Afghanistan. Flipping to | : ,
Christmas 104 on Halloween | __
was our way to cheer up not

for Tots; Monk and Kelly’s Christmas
broadcast from Crown Center; and hol-
iday concerts from Mannheim Steam-
roller and Trans-Siberian Orchestra.

Everything we talk about is holi-
day-related. It's the whole package
that makes it so magical.

“Tony ‘Claus*Coles

PD, KLSY & KWRM
(Warm 106.9)/Seattle

Christmas music on Warm 106.9 is

Rob ‘Rudoiph’ Miller
PD, WALK/Long Island, NY

WALK did continuous holiday
music last year for the first time. We
have always had strong ratings, but
like many ACs we had a sagging
cume. The biggest benefit for us has
been increased cume. WALK was
playing in malls and shops all over
Long Island and in homes during
family festivities.

just military families, but the
general public too. Everyone
has been affected by the stress and un-
certainty of the economy and the war.

Plus, we're mirroring the retailers.
Ready or not, the retail season has be-
gun. The decorations are up in stores.
Santa is already in the mall. So we're
out on the street with the Christmas
104 reindeer, handing out candy canes
and Christmas ornaments with the
station logo.

To get the staff into the spirit, we

Christmas Music for Dummies
Thoughts on managing Selector

[
By ‘Blitzen’ Bobby Rich
PD/mornings, KMXZ/Tucsen

There are nice songs about Christmas, and then there are
hits. Play powers exclusively when you're playing only one
or two holiday titles an hour. Later you'll run them between
the weaker songs to surrounded them with hits. Add sec-
ondaries when you start clocking more songs into the hour.
Tertiaries start playing only in the last few days before
Christmas.

Then design as many categories as you can to make it flow. | use
six primary categories with six subcategories. 1 code for title separation,
sound codes, instrumentals, etc. Packeting can manage different
versions of the same title, but don't bury the hit version in a packet. We
set codes and rotations to assure a familiar mix of traditional, pop/
novelty and carols.

When you approach the last few days before Christmas you will
have played every title a lot. Then is the time to go deep. Go to smooth
jazz and piano solos (Jim Brickman, George Winston, David Syme).
Loosen up your tempo controls, and allow everything to slow down and

Mike Bettelli

relax.

morning, starting about 5am.

“Blue Christmas” by Elvis Presley.

On Christmas Eve afternoon and early evening, keep it light and fun
for the families with kids. Later on Christmas Eve consider all the |
listeners leaving church services and looking for that special feeling. l
Slip in “Ave Maria” or “Go Tell It on the Mountain.” Keep it mellow
overnight, and then hit your novelty and uptempo titles again Christmas

The afternoon of Dec. 25 | keep it light and consider the family
gatherings and laziness of coming down from all the stress (and ham).

These are the most valuable songs you can play: “White Christmas”
by Bing Crosby; “The Christmas Song” by Nat King Cole; a two-song
packet, “Christmas Eve/Sarajevo 12-24" by Trans-Siberian Orchestra
and “Mary’s Boy Child” by Boney M; “| Want a Hippopotamus for
Christmas” by Gayla Peavey; “Feliz Navidad” by Jose Feliciano; and

There is a lot more to making your station listenable, memorable
and usable than just segueing CD tracks, and the end result can be
something you will be proud of and something that your listeners and
advertisers will thank you for all year long.

had a staff holiday party, hung up
Christmas lights, ate Christmas cook-
ies —the whole nine yards. Ontheair,
we've gone jockless for the season.
The airstaff are running the music and
helping with all the production ele-
ments. It’s a nice opportunity for them
to get involved outside the normal
routine.

Mike ‘Myrrh’ Bettelli

Dir. AC Programming,
Jones Radio Networks/
Seattle

PD interest in Christmas music is
high this year. We offer
all-holiday music as an
option on all of our AC
shows, and this year over
half of Delilah’s and
Dave Til Dawn’s affili-
ates have opted for the
holiday version.

To find the best holi-
day songs, we track cer-
tain stations and rank
them by total spins.
Here’s our list from last year:

1. BOBBY HELMS Jingle Bell Rock

2. THE EAGLES Please Come Home For
Christmas

3. JOSE FELICIANO Feliz Navidad

4. BURL IVES A Holly Jolly Christmas

5. BRENDA LEE Rockin’ Around The
Christmas Tree

6. CARPENTERS Merry Christmas Darling

7. ELVIS PRESLEY Blue Christmas

8. NAT KING COLE The Christmas Song
9. JOHN LENNON Happy Christmas
(War Is Over)

10. BEACH BOYS Little Saint Nick

11. PAUL MCCARTNEY Wonderful
Christmastime

12. BING CROSBY White Christmas

13. ANDY WILLIAMS The Most
Wonderful Time Of the Year

14. MARIAH CAREY All | Want For
Christmas Is You

15. BAND-AID Do They Know It's
Christmas

16. JOHNNY MATHIS It's Beginning To
Look A Lot Like Christmas

17. WHAM! Last Christmas

18. NEWSONG The Christmas Shoes

19. MANNHEIM STEAMROLLER Deck
The Halls

20. GENE AUTRY Rudolph The Red-
Nosed Reindeer

Plus, there are few more contempo-
rary songs to play: Elton John's “Step
Into Christmas” (No. 21); Bruce
Springsteen’s “Santa Claus Is Comin’
to Town” (23); James Taylor’s “Have
Yourself a Merry Little Christmas”
{27); Madonna’s “Santa Baby” (32)
and Daryl Hall & John Oates’s “Jingle
Bell Rock” (35).

Some new songs this year we like
include Michael Buble’s “The Christ-
mas Song,” LeAnn Rimes’ “O Holy
Night” and Zooey Deschanel & Leon
Redbone’s remake of “Baby It’s Cold
Outside” from the soundtrack to Will
Ferrell’s new holiday comedy, EIf.
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CONTACT INFO: Epic Records
INO Records Bonnie Goldner 212.833.4734
Derek West 615.777.2500 x7 Claire Parr 203.226.9939
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WK W ARTIST TITLE LABEL(S) PLATS FLAYs AJ%%?JLCE M e | MOSTE Added s v
1 1 SHANIA TWAIN Forever And For Always (Mercury//DJMG) 2385 127 206713 29 1150 | e rrade cam ™"
2 0 UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 2352 +1 209098 37 106/0 ARTISTTITLE LABEL(S) ADDS
3 3 MATCHBOX TWENTY Unwell (At/antic/ 2152 -67 199958 27 102/0 ELTON JOHN The Heart Of Every Girl (£pic/ 14
4 o TRAIN Calling All Angels (Columbia) 2105 +224 174210 20. 1092 BANGLES Something That You Said fKact/ 10
5 5  MERCYME [ Can Only Imagine (/NO/Curb) 1734 17 100444 28 94/0 MICHAEL MCDONALD Ain’t No Mountain High Enough (Motown) 8
7 6  COUNTING CROWS Big Yellow Taxi (Geffen/interscape) 1684 -52 148973 28 94/0 JOSH GROBAN You Raise Me Up (743/Reprise) 1
9 @ SIMPLY RED Sunrise (simplyred.com) 1671 +19 117712 19 g5/ | CHRISTINA AGUILERA The Voice Within (2C4/ 1
B 8 LUTHER VANDROSS Dance With My Father (/ ' 1669 19 129246 23 106[0 ?:’,;L'EGT:W'T’I':;”‘S’;’: ol :
6 9  CELINE DION Have You Ever Been In Love (Epic/ 1665 -82 122775 30 116/0 DIDO White Flag (Arista) 5
10 10 PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 1542 -47 96118 9 98/2 SARAH MCLACHLAN Fallen (Arista/ 5
n 11 DANIEL BEDINGFIELD If You're Not The One {/sland//0JMG) 1215 -114 90289 32 103/0 TARRALYN RAMSEY Up Against All Odds (Casablanca) 5
14 @ JIM BRICKMAN Peace (Where The Heart Is) /44L) 1027 +81 47962 14 92/0
13 13 CHRISTINA AGUILERA Beautiful (RCA/ 975 -128 19737 47 89/0
12 14 EAGLES Hole In The World (ERC) 937 173 13427 25 98/0
15 g JOSH GROBAN You Raise Me Up (743/Reprise/ 919 +124 45452 4 8717
16 CELINE DION Stand By Your Side (Epic/ 899 +178 48842 8 ng3 h é
19 8 CLAY AIKEN Invisible (RCA/ 793 +144 69580 5 78)3 ] 0 S gro ({ ?Z
18 SHERYL CROW The First Cut Is The Deepest (A&M/Interscape/ m +106 80528 1 58/3
20 @ DIDO White Flag (Arista/ 680 +91 89247 1 435 Y O U R A I S E M E U P
17 20  MICHAEL BOLTON When | Fall In Love (Passion Group) 625 -61 21648 10 75/0 R&R AC: @
21 @ TIM MCGRAW Tiny Dancer (Cur) 578 +49 21923 5 70/5 Most Added & Most Increased Again!
23 @ SARAH MCLACHLAN Fallen (Arists) 545 +100 47704 6 435 MNew Adds include;
27 € MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/ 488 +81 36641 3 628 WM]X, WEAT, WOBM and more
26 @ ROD STEWART f/CHER Bewitched, Bothered And Bewildered (/) 468 +58 35209 3 65/3 Early S5pins at WLTW
24 @ HALL & OATES Getaway Car (U-Watch) 467 +39 15318 4 64/4 1|
22 26  SEAL Waiting For You (Warmer Bros.) 460 -33 34012 12 4mMn
28 27  KENNY LOGGINS With This Ring (A The Best/ 338 -60 21734 15 5011
30 @ SANTANA f/ALEX BAND Why Don’t You & | {Arista) 322 +85 52876 2 182
29 @ BURKE RONEY Let It All Come Down (R World/Ryko) 296 +4 4281 3 35/4 MOSt
25 30  MICHAEL BUBLE How Can You Mend A Broken... (743/Reprise/ 290 124 10756 12 47/0
—— ———— —— _ IncreasedPIays -
120 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of . NS e TOTAL
11/2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is PLAY
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added | ARTIST TITLE LABEL(S) INCREASE
iT§ the tota_l number of new adds officially reported to R_&R by each reporting s@ation. Songs unreported as adds do.not_count_ toward overall total stations playing a song. TRAIN Caling All Angels (Columbia/ +228
ofal Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour ’ )
Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. CELINE DION Staqd By Your Side (£pic) +178
"
y@ig & A Ct’ Ve : - L : Con e k %grl I:EI:S:Al;v$:)TeﬁgiiAl<ne Up (143/Regrise) +: ;:
CHRISTINA AGUILERA The Voice Within (3C4/ BANGLES Someting That You Said (Kocty g::fsvrll:'A“;";UTI'E:;‘,{“T::‘V:;;";E:;”g‘cﬁW’”""’“””“” o
Total Plays: 165, Total Stations: 35, Adds: 7 Total Plays: 81, Total Stations: 23, Adds: 10 SARAH MCLACHLAN Fallen rista/ e
TARRALYN RAMSEY Up Against All Odds (Casablanca) ABENAA Song 4 U (Wkunim) OO0 WhiteFap riste , - -
Total Plays: 142, Total Stations: 30, Adds: 5 Total Plays: 51, Total Stations: 15, Adds: 4 ::;TEAH"AA»;::LBE::“Z:/':,':,‘Z';‘;/Z:;‘VLLE‘,' ;'”'”/;”‘”’ :::
SUZY K. Gabriel (Vellum) ELTON JOHN The Heart Of Every Girl (Epic/ Detailed station playlists for all R&R
Total Plays: 118, Total Stations: 26, Adds: 6 Total Plays: 12, Total Stations: 14, Adds: 14 reporters are available on the web at
www.radioandrecords.com.
Songs ranked by total plays

I’m so proud to report, as your first signed affiliate...after only one full book K-Lite
105.3 is the first Tesh Show affiliate to BEAT DELILAH!!! (Women 25-54:
KKD]J: 7.8, KGFM: 6.5)

...and the BIG news...K-Lite 105.3 is the first Tesh Show affilate to claim
NUMBER ONE!!! (Women 25-54)... (Summer 2003 ARBS, Bakersfield market).

|
i Thanks for making me look like the smartest program director in AC!!!
‘ Contact: Scott Meyers Kenn McCloud, Program Director

Toll Free: (888) 548-8637 or 516-829-0964 KKDJ/FM, K-Lite 105.3
TheRadioSyndicator.com ¢ scott@meyers.net Clear Channel Bakersfield

g We welcome our newest daily Tesh show affiliates:
| WLYF-Miami, WSPA-Greenville, WBBE-Baton Rouge, WBBQ-Augusta, KYNF-Fayetteville, WGSY- Columbus

! As they join our other great affiliates, including:
WKJY-Long Island, KGBY-Sacramento, WEZY-Milwaukee, WTVR-Richmond, KMXZ-Tucson, WKZX-Knoxville, KEFM-Omaha, Weekend Show
WYYY-Syracuse, WDDV-Sarasota, KKD]J-Bakersfield, KRBB-Wichita, KBEB-Lafayette, WDEF-Chattanooga, WSLQ-Roanoke on over 150+ Affiliates!!

SR —



KKDJ/Bakersf eld, CA*
nwu Crie o

WBBE/Baton Rouge, LA*
OM/PD; Jeff Jarnigan
APD/MD: Michelle Southern
CELINE DION

WMJY Biloxi, MS*
OM/PO/ML:; Watter Brown

1 SHERYL CROW
WMJJ/Birmingham, AL*
OM: Doug Hamand
POMD: Tam Hanrahan
No Adds
WYSFIBmmngham ALY

el Tyson
APD(MI} Valerie Vining
No Adds

WDOK/Cleveland, OH*
PD; Scofl Miller
MB: Ted Kowaisk

KKLI/Cqurado Springs, C0* PO

PO/MD: Joel Nava

19 TARRALVN RAMSEV

SUZY K

BANGLES
WTCB/Columbia, SC*
PO/MD: Brent Jahnson

SARAH MCLACHLAN
WSNY/Columbus, GH*
PD; Chuck Kneght

Dib0
KKBA/Corpus Christi, TX*
OM: Ed Ocanas
PD; Audrey Malkan

ELTON JOHN

WIKY/Evansville, IN
POMD; Mark Bzker
TARRALYN RAMSEY

KEZAFayetieville, AR
OM: Tom Travis

A Cng Arledge

APD/MO: Dawn McCollough
2 PINK
2 JOSH GROBAN

WCRZ/Flint, MI*
OM/PD: Jay Patrick
APOMD: Mcimtyrs
MICHAEL MCDONALD
WAFY/Frederick, MD
OM/PD: Rob Marmet

MO: Marc Richards

11 DANIEL BEDINGFIELD

9 DIAMOND RID

KSOF/Fresno, CA*
OM/PD: £, Curtis Johnson
MD: Krigton Kalley

9 JOSH GROBAN

KSSKMHonolulu, Hi*
PO/MD: Paul Witson
JOSH GROBAN

WAHRHuntsville, AL*
OM- Roh Harder
PD: Lee Reynoids

M0: Bonny 0'Brien
10 DIDO
BANGLES

WRSNHumsvnIIe AL*

KMZQ/Las Vegas, NV*
OMPOMD: Cat Thomas
Ko Adds

KSNE/Las Vegas, NV*

PO: Tom Chase

MD: John
CHRISTINA AGUILERA

KOSTALos Angeles, CA*
OM; Chachi Denes

20: Stglla Schweartz
wm o ot #0: el
WTPlAndianapolis, IN* WPEZMacon, GA
PD: Gary Havens OM: JoffSivers

MD: Steve Cooper
3 3 000RS LOWN

WYXBAndianapolis, IN*
OM/PD: David Edgar

APOMD: Jim Carone

No Adds

PDMD Hank Brigmond

WMGN/Madison, WI*
PO: Pal O'Neill

MD: Amy Abbatt
e:inRVIST!NA AGUILERA

KWAV/Momerey, CA*
anucs sumwo

WALK/MNassau, NY*
POMO: Rob Miller
No Adds
WKJY/Nassau, NY*

PD: Bill Edwards

MD: Jodi Vale

No Adds

WLMG/New Orleans, LA*
Wm Stgve Suter

No Adds

WLTW/New York, NY*

PO: Jim Ryan

D: Morgan Proe
9 MFOR FIGHTING

WLT.l/Pmsburgh PA*
huck Stavens
smwu UALEX BAND
25w o

WSHH/Pitisburgh, PA*
PD/MD: Ron Antilt
BANGLES
WHOM/Portland, ME
OMPOMO: Tim Moore
FLEETWODD MAC

KKCW/PunIand OR*
PD nm mm

13 TIM MCGRAW
1 SHERYL CROW
WWLI/valdence R
:go Toi nyB
HALL &erEs

PD/MD Ed Scarboroug

KBAY/San Jose, CA*
OMPD: i Murphy

API/MD:; Mike Db
2 000 o

KLSY/Seattle, WA*
PO: Tony Coles
MD: Darla Thomas

KRWM/Seattie, WA*
PO: Tony Cales

MO: Laura Dane

No Adds

KVKI/Shreveport, LA*
oM
WNSNISoulh Bend, IN

PD/MO im Roberts
o Adds

PDMD:PMN:!IIM

12 GHRISTINA AGUILERA

10 ENRIQUE IGLESIAS
JOHN MAYER

WARM/York, PA*
PD: Kelly West

MD: Rick Sten
CLAY AIKEN
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4 — N [ A
EE ﬂ.‘ mg H EEIE.L'!IHJ’ America’s Best Te'sting AC Songs 12 + Indic ator . .
Vi bl For The Week Ending 11/14/03 - N Most Added’
e Women Women Women
Artist Title (Label) TW LW Familiarity Burn  25-54 25-34 35-54 ENRIQUE IGLESIAS Hero interscope)
CLAY AIKEN Invisible (RCA/ 4.32 - 13% 8% 443 451 aa Recurrents .. . -
MATCHBOX TWENTY Unwelt Mt/antic/ 4.12 4.08 97% 35% 4.10 3.90 4.16 SANTANA ﬂMchEuE BRANCH The Game Of LDVE /Ar/sta/ 1079
JOSH GROBAN You Raise Me Up (143/Reprise) 403 - 5% 8% 410 404 an " ANESSA CARLTON A Thousand Mlles /A&M//nterscope/ 1051
CELINE DION Have You Ever Been In Love (£pic/ 386 388 96% 3% 392 353 403 p|.||L CDLLINS Can't Stup Lovmg You /At/ant/c/ 1035
PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 384 390 83% 17% 396 408 394 ENmQUE IGLESIAS Hem finterscape) 1003
TRAIN Calling All Angels (Columbial 382 383 95%  34% 386 382 387 NDRAH .muzs Don't Know Why /g/ue Ngte/l//{g/[’/ 1005
DANIEL BEDINGFIELD If You're Not The One fisland/IDJMG) 381 388 93% 34% 3.80 3N 382 SHERYL CROW Soak Up The Sun M&M//ntersco/le/ 920
CELINE DION Stand By Your Side /£pic/ 381 376 13% 17% 3.84 359 389 LONESTAR I'm Already There (BNAJ 851
JIM BRICKMAN Peace {Where The Heart Is) /44L) 3718 379 70% 16% 3.84 3.76 3.86 TRAIN Drops Of Jupiter (Tell Me) /Co/umb/b/ 760
SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 377 3719  98%  38% 383 371 3.86 KELLY CLARKSDN A Moment lee ThlS IRCA/ 689
LUTHER VANDROSS Dance With My Father (/) 376 3.67 92% 36% 3.83 356 3.89 FMTH |'||ll Cry (Warner Bros.) 664
EAGLES Hole In The World (£RC) 365 379 9% 37% 367 368 367 AVRIL lAVIGNE Compicated (Ariste/ 653
SIMPLY RED Sunrise (simplyred.com) 364 376 74% 19% 351 350 359 CAFF}'!F Wherever You Wil Go (RC4) o
UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 347 354 97% 52% 3.51 318 359 Y Songs ranked by total plays )
SHERYL CROW The First Cut is The Deepest (A&M/Interscope) Ja2 350 84%  28% 337 348 335 TG0 ST ST 06 N R T R e O
P ;
MICHAEL BOLTON When | Fall In Love /Passion Group/ 334 337 80% 27% 343 347 348 Please Send Your Photos
MICHAEL BUBLE How Can You Mend A Broken... (143/Reprise/ 328 332 713%  26% 334 343 333 ¢/ R&R wants your best snapshots :
£ . .
. . color or black & white). :
COUNTING CROWS Big Yeltow Taxi (Geffen/Interscope) 3.27 336 94% 52% 3.20 296 3.26 ( ) 5
. Please include the names and titles of all pictured i
CHRISTINA AGUILERA Beautiful /ACA/ 321 3 99% 64% 3.27 343 323 . and send them to: t
£ . :
Totai sample size is 376 respondents. Total average favorability estimates are based ona scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity represents the percentage R&R, c/o Angela Perelli ;
of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+. 10100 Santa Monica Blvd., 3rd Floor, §
Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. Rate TheMusic.com results are not meant to replace callout research. ~ Los Angeies, CA 90067 #
The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local § . . . g
9 radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. D Email: aperelii@radioandrecords.com §
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Reporters . : - e
WYJB/Albany, NY* KXLT/Boise, ID* KVIL/Dallas, TX* KTRR/Ft. Collins, CO* WJKK/.Iackson Ms* KVLV/McAIIen ™ WWDE/Norfolk, VA* WRAL/Raleigh, NC* KISCISMpokane wa* WEAT/W Patm Beach, FL*
PO: Chris Halmberg POMD: Tobin Jefiries OM/PD: Kun Johnson DM/PO/MD: Mark Callaghan PO: Don London PD. Jos Wade Formicola
MO: Chad D" Hara 3 oico APD:; Dan Larkin No Adds PD/MD Dm md(umlu MD: u“! MO: Jeif Moreau MD: Jim Kelly MD: Dawn Marcel 2 JOSH GROBAN
No Adds No Adds 5 CELINE DION JEFF PRYOR BAND No Adds No Adds BANGLES CLAY AIKEN
WMJX/Boston, MA* WAJI/Ft. Wayne, IN* Ef?ON JOHLFIMHLAN Eﬁgn‘mwsa WRSN/Raleigh, NC*
KMGA/Abuguerque, NM* |0 Donkaley WLQT/Dayton, OH* g n;m-my ' KMGL/Ditahoma City OK” | o-ta s K001 Spokane, WA" WASHWashinglon, 0C*
§ CELNE DION WO,k s FOME Sy Ll o w/rmrl-;w'l‘/;l’gr';&my City" !.!}.2?9,’!1'3,';':“"’“* FL* .mm Sov 0Bren Mo e tom B"]‘M:g’:‘,’uﬂ, o 3 ?‘Aﬁ’n*ﬁu Moo
Wil | WEBEBrisgeport, T+ | KOSUDenver, Co* WKTK/Gainesuille, FL* R B Kb oo " D
3 i ) ainesvilie, . 3 inafi \d *
T | AT ecinn. 4| umenps, T Fo o i ok sl ated, MAC | W eshester. WY
LTS L3 ;"L'%LO;‘,ED"W’ P kit o T floAds WTVR/Richmond, VA* Roaes Gt AT i
BURKE RONEY WLHT/Grand Rapids, mi* | W0 Banwle o0 1 CORSTINA AGUILERA KLTQ/Dmaha, NE* petle o
WJYE Buttalo, NY* KLTVDes Moines, 1A* e vy .| owrne v HoAdts KGBX/Springfield, MO | kreBwichita, Ks*
KYMG/Anchoraqe AK e sk POMD: Tim White ROD STEWAAT /CHER WOLR/Xalamazoo, MI WMGQ/MIddIesex NJ No Adds WSL ke, VA PO Pt Kely. PD: Lyman James
Qo Hark Murphy P o No Adds ) OWPD: Kon Largheat POMO: Tim it Qlﬂoano e, APOMD: Dove Roberts APOMD. Szame Wears
No Adds m(}‘?h?gqgm Rapids, MI* | APDMO: Brian Herz mgf/o"a"d“’ FL* MD Dk oamen LYo
WHBC/Canlun OH* WMGC/Detroit, MI* : n WLTOMilwaukee, WI* : Ken N
WLTM/Ana:;ta GA* wm%? sinors Dhib HIOHAEL MDD KSRCansasCly, WO" m‘;ﬂw::%;; R WRMMRochester, NY* gﬁm:"'s L UGS Wilkes Barre, PA
Lovis Kaplan 3 S MD: Jon R WMA nsboro, NC* : Stan Phillips
e plctT S| | il b S o
o mﬁuv&mﬂeston, sc* s WLTE/aneapolls MN* ICHAEL MCOONALD WGFB/Rocklord, IL K.IDYIStockkon CA* o .
m’:%gfm C 1 SIElsi:i‘c — %’AL%?:MMI])&:MI g'l‘MsVI/tireenville, sc* KUDUKansas City, MO* §H°“ o WSWT/Peoria, ||_ it e " D;J"SH OBy m'll?m u’m':nmon, DE
MD: Mariens Aqua ELTON JOHN m‘fbmgumun: W/Mﬂ":l?m .;UW 1”?[)10” JOHN wg"m ?‘" ‘Rind . ELTON JOHN Mgl mrg.ATES
WO Chattanooga, TH' L A amguile, AL* B ENMGLE Lesis W Rartamento. CA WMTXTampa, FL* CHRISTIV AGULERA
NeBUhugusta, GA | C ot s g Dotan AL ‘”?5“’“"5,1':"” SE° | WaxBKnoxvile, TN® W e o KYMXSacraments, CA® | 1 3000 bomy WGNIMilmingon, NC
POM: Steve Cheny 1TIM MCGR;}EWS No Adds 4 ELTON JOHN P‘g ™ MCGRAW WBEB/PhllgGEMua, PA* N:Amh_dmn WRVE/Toledo, GH* %tmm
No Adds. CHRISTINA AGUILERA ms%m CA* m@nmcﬂ ELTON gk %:ﬂﬁﬂ, ﬁ;mmum
5 WLIT/Chicago, iL* KTSMEI Paso, TX* WRCH/Hartford, CT* KmV/lataveﬂe LA i ity UT* {
s AR e e g AL, g | RERGET | s,
cumz L - MICHAEL MCOONALD 000 13 TRAN T@MW"W vk RPN, G Sskoon KMXZ/Tucson, AZ*
TARRALYN RAMSEY 1 TARRALYN RAMSEY o Adds e KSFIISaIt Lake City, UT* g mm Arsdale WSRSIW e
WRRMCincimmati, OH* | WXKCErie, PA R WOBM/Monmout, NJ* APOND: Lesi Loia by
KGFM Bakersfield, CA* S5 ome No Adcs FOMD. Wayes s WFMWO"(:?,',}H, M bR KKLT/Phosnix, AZ* m/nn i e o s "‘1’ mr'}cumm
mmslt’f zgn;‘n Edwards No Adds No Adds 1 EE%‘G‘J }0 X INS H Wiﬁ%& ‘g mm'ﬂm BAND WLZW/Utica, NY
ABENAA CLAY AIKEN KQXT/San Amnmo ™* OM: Tom Jacobsen

*Monitored Reporters
139 Total Reporters

122 Total Monitored

17 Total Indicator

Did Not Report, Playlist Frozen (1):

WSWT/Peoria, IL
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WK WEEK  ARTIST TITLE LABEL(S) PLAYS pLAYS AJ%‘;‘%E YRR o8
1 1 SANTANA f/ALEX BAND Why Don't You & | {Arista) 3988 -85 253123 23 93/0
2 9 3 DOORS DOWN Here Without You (Republic/Universal) 3515 +229 218704 15 90/1
3 0 MATCHBOX TWENTY Bright Lights (At/antic/ 341 +250 219642 15 95/0
4 0 DIDO White Flag /Arista) 3202 +120 219368 18 9312
5 5  MATCHBOX TWENTY Unwell (Atlantic/ 2794 -100 199747 40 97/0
6 6  JOHN MAYER Bigger Than My Body /Aware/Columbia) 2783 -98 169738 14 94/0
7 7 TRAIN Calling All Angels [Columbia) 2699 121 114138 32 94/0
10 0 SARAH MCLACHLAN Fallen /Arista) 2626 +241 156771 10 9212
1 o SHERYL CROW The First Cut Is The Deepest (A&M/interscope/ 2515 +267 153382 8 aNn
8 10 LIVE Heaven (Radioactive/Geffen) 2497 -166 144725 27 84/0
9 11 LIZPHAIR Why Can't 1? (Capitol) 2338 -109 127768 26 86/0
12 12 JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 2080 92 138319 39 82/0
15 @ BARENAKED LADIES Another Postcard (Chimps) (Reprise) 1924 +138 111258 10 8313
13 14 JOSH KELLEY Amazing (Hollywood) 1888 -103 109515 32 7210
14 15 UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 1804 43 1117714 43 8310
16 @ NICKELBACK Someday (Roadrunner/IDJMG) 1785 +184 95563 9 14)2
17 Q NO DOUBT It's My Life finterscope/ 1731 +451 103459 4 195
19 @ TRAIN When | Look To The Sky (Columbia) 1393 +247 72390 4 813
18 @ MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 1388 +197 64424 6 7715
21 @ NELLY FURTADO Powerless (Say What You Want) (DreamWorks) 1316 +204 68115 5 68/4
20 @ STAIND So Far Away (Flip/Flektra/FEG) 1142 +9 48738 14 5011
22 @ SEAL Waiting For You (Warner Bros.) 1003 +81 58930 12 5612
24 @ JASON MRAZ You And | Both (Elektra/EEG) 790 +84 39774 6 53/14
23 24 VERTICAL HORIZON |'m Still Here (RCA) 680 -166 34261 16 46/0
26 @ HOWIE DAY Perfect Time Of Day (Epic/ 650 +26 32233 8 a4
27 @ SALIVA Rest In Pieces (/sland/IDJMG) 612 +34 36081 18 190
25 27  SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 572 117 33287 13 30/0
28 28  FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC) 559 -10 33298 18 37/0
29 @ MERCYME | Can Only Imagine (/NO/Curb) 542 +15 27045 17 221
37 @ COUNTING CROWS She Don't Want Nobady Near (Geffen) 434 +134 13352 2 a3
39 @ DAVE MATTHEWS Save Me (RCA/ 419 +126 23150 2 403
35 @ STACIE ORRICO (There's Gotta Be) More To Life (ForeFront/Virgin) 381 +54 22010 2 18)2
38 @ FUEL Falls On Me /Epic/ 366 +69 11334 2 263
30 34  ATARIS The Boys Of Summer (Columbia) 342 -81 15450 20 18/0
34 35  KATY ROSE Overdrive (V2 339 -5 FLYA 7 13/0
32 36  SUGARRAY Is She Really Going Out With Him? (At/antic) 337 -52 24888 20 12/0
36 @ MEAT LOAF | Couldn't Have Said It Better (Sanctuary/SRG) 323 +10 9075 2 221
@ CLAY AIKEN Invisible (RCA) 308 +134 25058 1 122
33 39  GAVIN DEGRAW Follow Through (/) 269 -101 11918 19 2710

@ FIVE FOR FIGHTING 100 Years (Aware/Columbia) 266 +188 26730 1 24/16

[
Most Added
www.rradds.com
ARTIST TITLE LABEL(S) ADDS
FIVE FOR FIGHTING 100 Years (Aware/Columbia) 16
EVANESCENCE My Iimmortal (Wind-up/ 16
KELLY CLARKSON The Trouble With Love Is (RCA/ 9

HOWIE DAY Perfect Time Of Day (Epic/

JEWEL 2 Become 1 {Atlantic/

JACK JOHNSON Taylor (Jack Johnson Music/Universal)
NO DOUBT It’s My Life finterscope)

MICHELLE BRANCH Breathe (Maverick/Warner Bros.)
SIMPLE PLAN Perfect (Lava)

G D SN -~ o~

FEFE DOBSON
“TAKE ME AWAY”

NOVEMBER 24th
Early Adds:
WKRQ/Cincinnati KMXB/Las Vegas
BZ B iz ©
THE ISLAND DEF JAM MUSIC GROUP A UNIVERSAL MUSIC COMPANY
Most
IncreasedPlays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
NO DOUBT ¥t’s My Life finterscope) +451
SHERYL CROW The First Cut Is The Deepest (A&Mjinterscope) +267
MATCHBOX TWENTY Bright Lights (At/antic/ +250
TRAIN When | Look To The Sky (Columbia) +247
SARAH MCLACHLAN Fallen (Arista) +241
3 DOORS DOWN Here Without You (Republic/Universal) +229
NELLY FURTADO Powerless... (DreamWorks/ +204
MICHELLE BRANCH Breathe (Maverick/Warner Bros.) +197
FIVE FOR FIGHTING 100 Years (Aware/Columbial +188
NICKELBACK Someday (Roadrunner//[DJMG/ +184

98 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 11/2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Tota! Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron
Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

CROWS

Snchy
’ v Brendan O Brien
igainent. Gary Gersh

" ow

s, All ights reserved. www.geffen.com

COUNTING

THE BEST OF...

On Over 45 Hot AC Stations, Including:

WPLJ KYSR WBMX KALC KAMX KEZR
KFMB KMXB KZON KPLZ KRSK  WVRV
WKRQ WOZN WRVE WTITSS  and morel

The new collection in stores 11.25.03

Featuring “"Mr Jones”, "Round Here”, “Long December”, “Big Yellow
Taxi*, the new song “Friend Of The Devil”, and the new single
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America’s Best Testing Hot AC Songs 12 +

For The Week Ending 11/14/03

Women Women Women

Artist Title (Label) ™ LW Familiarity Burn  18-34 18-24 25-34
NICKELBACK Someday (Roadrunner//DJMG) 416 409 86% 16% 4.26 429 4.17
3 DOORS DOWN Here Without You (Republic/Universal) 415 424 96% 26% 421 419 425
MATCHBOX TWENTY Bright Lights /At/antic/ 412 426 91% 16% 4.14 408 428
VERTICAL HORIZON !'m Still Here (RCA) 411 4.06 14% 1% 4.16 416 415
JASON MRAZ The Remedy (I Won't Worry) (Elektra/EEG) 406 4.08 97% 41% 409 415 392
SANTANA f/ALEX BAND Why Don't You & | /Arista) 404 420 95% 30% 4.08 407 410
MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 404 412 88% 14% 394 405 367
JASON MRAZ You And | Both (Elektra/EEG) 403 408 62% 9% 4.09 429 329
JOSH KELLEY Amazing (Hollywood] 401 3.88 9% 21% 415 424 391
SARAH MCLACHLAN Fallen {Arista) 398 392 75% 12% 4.10 406 420
MATCHBOX TWENTY Unwell (At/antic/ 397 404 99%  49%% 4.08 404 422
SALIVA Rest In Pieces (/sland/IDJMG) 397 394 68% 15% 3.82 387 3.9
JOHN MAYER Bigger Than My Body /Aware/Columbia) 396 4.03 93%  26% 4.08 417 380
LIVE Heaven (Radigactive/Geffen) 392 396 85% 27%  3.96 395 400
TRAIN When | Look To The Sky (Columbia) 387 - 54% 9% 394 402 379
LIZ PHAIR Why Can't 1? (Capitol) 385 388 94% 30% 3.90 388 397
HOWIE DAY Perfect Time Of Day (£pic/ 383 391 39% 6% 4.04 405 4.00
STAIND So Far Away (Fljp/Elektra/EEG) 380 3.86 83% 25%  3.85 394 361
ATARIS The Boys Of Summer (Columbia) 379 389 97%  40%  3.67 3.81 3.27
DIDO White Flag (Arista) 379 383 87% 20% 3.77 382 363
NO DOUBT It's My Life ffnterscope/ 368 3.73 65% 14% 3.82 396 348
SHERYL CROW The First Cut Is The Deepest (A&M/interscape/ 367 366 76% 16%  3.62 368 350
FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC) 362 369 97% M% 333 333 332
TRAIN Calling All Angels (Columbia) 358 383 99% 50% 3.73 361 405
SEAL Waiting For You (Warner Bros.) 358 365 52% 13% 34 331 3.64
BARENAKED LADIES Another Postcard {Chimps) (Reprise) 345 353 68% 21% 357 362 343
NELLY FURTADO Powertess (Say What You Want} (OreamWorks) 340 336 52% 14% 344 3.57 3.05
UNCLE KRACKER f/DOBIE GRAY Drift Away (lava/ 329 1333 97% 61% 3.33 324 358
SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 324 3.6 81% 35% 3.32 322 361
STING Send Your Love (A&My/interscope/ 314 - 47% 17% 3.37 326 374

Total sample size is 402 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total
familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are
tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show
opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local

[New&Active

BEN HARPER Diamonds On The Inside (Virgin/
Total Plays: 254, Total Stations: 24, Adds: 3

SUGAR RAY Chasin’ You Around {Atlantic)
Total Plays: 226, Total Stations: 16, Adds: 0

BANGLES Something That You Said (Koch/
Total Plays: 213, Total Stations: 20, Adds: 1

EVANESCENCE My immortal (Wind-up/
Total Plays: 147, Total Stations: 21, Adds: 16

COLDPLAY Moses (Capitol)
Total Piays: 119, Total Stations: 17, Adds: 3

Total Plays: 55, Total Stations: 13, Adds: 6

JACK JOHNSON Taylor (Jack Johnson Music/Universal)

Songs ranked by total plays

Indicator

COLDPLAY Moses (Capitol)
FIVE FOR FIGHTING 100 Years (Aware/Columbia)

-

Most Added’

_/

R&R wants your best snapshots
(color or black & white).

pictured and send them to:

R&R c/o Mike Davis:
10100 Santa Monica Bivd., 3rd Floor,
Los Angeles, CA 90067

k radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. )

PLEASE SEND YOUR PHOTOS

Please include the names and titles of all
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S N TON FISETING T JACK JORNSON
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In Tune With The
Music Business

A440 Music Group finds success outside of the box

rI.;link about starting a record label in the dreary mu-
sic economy of 2001. Sixty days before planes hit the
Pentagon and the World Trade Center a small indepen-
dent jazz label was founded in, of all places, Chicago.
Not exactly the hub of the music industry. And yet two
smooth jazz veterans in the broadcast and record in-
dustries took to heart the tale of David and Goliath,
dug their experienced heels in and today have quite a

story to tell.

Kent Anderson and
Suzi Le Clair founded
A440 Music Group witha
simple plan: Make good
music, market it well, and
the audience will come. It
sounds too simple, really.
Especially with all the
tales of woe coming from
the music, retail and, yes,
even radio, industries.
Yet, just 2 1/2 years later, with 20 re-
leases in the pipeline and quite a fu-
ture ahead, A440 is still standing tall.

Perhaps the reason for its success
is that the basic structure of the com-
pany clearly mirrors its founders’
passions and expertise. Anderson,
who runs A&R and sales for the
company, has a music-industry
background that stretches back over
30 years. It includes a degree in mu-
sic, years of playing bass on the road
with some of the greatest national
touring orchestras and a career in
music retail that led to his becom-
ing head of sales at such labels as
GRP, N2K and Virgin.

Heisan artist’s artist who is com-
fortable discussing everything from
life on the road to mastering and
shipping records to creating sales
forecasts.

Le Clair, on the other hand, al-
though claiming to be unable to read
a single note of music after 10 years
of lessons, has been in the music
promotion and marketing indus-
tries for more than 20 years. At A440
she oversees the creative agency in-
side the label, which includes the
company’s marketing and corporate
partnerships. Her experience in ra-
dio, marketing and sponsorship
serves her well at this entrepreneur-
ial label.

Kent Anderson

Holding truetoits mis-
sion of producing good
music, A440 has released
quite an interesting array
of projects. Its first record
was a perfect indication
of its risk-taking, out-of-
the-box A&R thinking.
Wood, released last year,
showcased the artistry of
one of smooth jazz’s fa-
vorite veteran artists, Brian Brom-
berg.

In what many thought was a
stretch for Bromberg, this versatile
smooth jazz genius played his up-
right bass in solid straight-ahead
jazz performances that received
glowing accolades from some
staunch anti-smooth jazz critics
from around the world. This credi-
bility with critics, A440 realized,
should be an element of all its future
releases.

Releases like onetime smooth jazz
guitarist Henry Johnson's Organic,
which came out last month and fea-
tures the stunning sounds of special
guest Nancy Wilson. Again, A440
goes out of the box, stretching the
incredible talent of Johnson by plac-
ing him in a duet setting with Wil-
son. On top of that, the project was
produced by Anderson live in a
Chicago studio and recorded direct
to tape.

Big Chances, Small Label

Small fish in big ponds have to be
risk-takers, and that may explain
A440's desire to build the careers of
greatly talented but heretofore only
regionally recognized artists such as
Jackie Allen. Her The Men in My Life
created an outstanding buzz in both
the traditional jazz marketplace and

the “Music of Your Life” format, and
her rendition of “Come Hy With
Me” can now be heard on some hip
specialty smooth jazz shows after its
debut in the “Rate-a-Record, Rate-
a-Wine” session at this year’s R&R
Convention.

Thelabel alsojust released a record
by Barbara Sfraga, a “voicist” from
New York, that is one of the most
eclectic jazz vocal releases in A440’s
short history. Under the Moon has re-
ceived national press from straight-
ahead critics who have openly and
consistently tried to help this Big
Apple artist gain broader recogni-
tion.

Next year the company will re-
lease a Brazilian jazz record that fea-
tures the bossa nova sounds of vo-
calist Ma-chan, whose career has
seen her onstage with the likes of
Pink Floyd, Hiroshima and Sting.
Again, A440 looked beyond the ob-
vious to find this gem.

musiegroup
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And, staying on top of industry
trends, thecompany partnered with
mixmaster Ernie Lake for its debut
chill release, Isola d’ Amore, which hit
the streets of New York with a bang.
Lake is now preparing for a nation-
al club tour.

While traditional, eclectic and
Brazilian jazz and, now, chill all have
a place on the A440 roster, smooth
jazz remains a constant. Along the
Way by Brian Hughes is the best al-
bum of his career, with legs that will
bring it through next year. And Ri-
chard Smith’s Soulidified proves that
very cool music comes in very cool
packages.

Then there’s The Bottom Line by
successful newcomer Michael Man-
son, the cover art for which was cre-
ated by a young artist from Detroit

HEazecs
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IMPECCABLE — emi Manhattan Records’ newest artist, singer-songwriter
Keri Noble, is seen here singing an agreement with Grammy-winning producer
and co-GM of Manhattan Records Arif Mardin (1) and Manhattan VP/co-GM lan
Ralfini. Noble’s debut release is slated for March ‘04 release.

introduced to the label by that mar-
ket's Smooth Jazz station, WWMW.
The artist a rendition of a group of
musicians performing and features
a bass player jamming to his own
smooth jazz.

The Artful Touch

Speaking of packaging, it is stan-
dard policy that all designers con-
tracted by A440 spend time with the
music before creating the cover art.
The company’s consistent packag-
ing brands the label and matches the
quality of the music on the disc in-
side. A440 wants the consumer to
judge a book by its cover.

Add the consistent quality of
A440's signature digi-pak packag-
ing, and you see that the company
is also taking a chance on packag-
ing in order to be perceived as a
major label with a lot of class.

Another constant on all A440 re-
leases is an American Airlines logo
on the backs of the packages. This
represents the label’s partnership
with the airline. A440 gets tickets
from American to use for touring
artist and for website incentives to
get people to sign up for its data-
base.

In turn, American brands its
product with the lifestyle of music
lovers, gets exposure at music retail-
ers, receives product for VIP events
and has access to A440’s roster of
artists.

The American Airlines sponsor-
ship also clearly represents A440’s
unique marketing ap-
proach. The retail music
industry is not what it
used to be, so one new
way to move product and
expose our artists is via
corporate programs. Just
look at Sting’s Brand New
Day: The record had
stalled on the charts until
it was featured in the
background of a televi-
sion spot featuring the singer loung-
ing in the back of a Jaguar.

Corporate Partnerships
The A440 team is well aware that

Suzi Le Clair

their audience contains the consum-
ers many corporations are looking
for, and the partnership with Amer-
ican creates opportunities for both
sides to win. The tag line on A440's
savvy website states, “Utilize the
power of music to help move your
brand,” and the company has put
together some remarkable corporate
partnerships with Saks Fifth Ave-
nue, Jaguar of North America, BMW
and others.

For example, later this month
Michael Manson will perform with
Steve Cole at a BMW rollout pro-
motion for the new X3. The pro-
gram includes a buy-in of CDs, a
performance by the artists and dol-
lars back to A440’s bottom line for
turnkey management of the pro-
gram.

This is only one example of how
this nontraditional label takes a non-
traditional approach to increase
product sales, get their artists paid
corporate gigs and build a market-
ing partnership with one of the most
successful car companies in the
world. According to A440, in today’s
challenging music environment,
that is the business of music.

As for the future, A440 will con-
tinue to take on new challenges
and continue to be innovative in
its music and its marketing. The
next step is to take the label across
the pond and out of the United
States. With that in mind, A440
will have international distribu-
tion in place in the first quarter of
‘04. It has also recently
signed deals that will
distribute its content to
Apple iTunes, Napster,
Pressplay and other le-
gal download services.

So, it seems the com-
pany’s simple recipe —
make good music, mar-
ket it well, and the audi-
ence will come — is cer-
tainly working. In fact,
A440 Music Group has just been
nominated to vote in 13 categories
for next year’s Grammy Awards.

Goliath may stand tall, but Dav-
id looks mighty mighty.
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DAVE KOZ Honey-Dipped (Capitol)

PRAFUL Sigh (Rendezvous/N-Coded)
CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock)

KENNY G. Malibu Dreams (4rista)
MINDI ABAIR Flirt (GRP/VMG)

» November 14, 2003

RICK BRAUN Green Tomatoes (Warner Bros.)

CHRIS BOTTI iIndian Summer (Columbia)

DARYL HALL She’s Gone (Rhythm & Groove/Liguid 8)
PAUL JACKSGON, JR. It's A Shame (Blue Note)
JAZZMASTERS Puerto Banus (Trippin ‘N’ Rhythm)

CHUCK LOEB eBop (Shanachie

LUTHER VANDRGSS Dance With My Father (J)

JIMMY SOMMERS Take My Heart...

{Gemini/Higher Octave)

NICK COLIONNE High Flyin' (3 Keys Music/
LEE RITENGUR Inner City Blues (GRP/VMG/
STEVE COLE Everyday (Warner Bros.)

SIMPLY RED Sunrise (simplyred.com)

DAVID BENOIT Watermelon Man (GRP/VMG)

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown)

MARC ANTOINE Funky Picante (Rendezvous)
PAMELA WILLIAMS Afterglow (Shanachie

STEVE OLIVER Positive Energy (Native Language)
BRIAN CULBERTSON Serpentine Fire (Warner Bros.)
GREGG KARUKAS Riverside Drive (V-Coded)

KIM WATERS The Ride (Shanachie)
KIRK WHALUM Do You Feel Me (Warner Bros.)

RIPPINGTONS Bella Luna (Peak/

HIRGSHIMA Revelation (Heads Up International)

PLAYS pLAYS
931 +52
891 +7
816 1
710 -1
665 +3
561 +60
551 +38
528 +14
519 -61
475 +29
408 +8
407 -1
404 +1
399 +20
381 +16
319 +17
289 +22
289 +18
282 +56
276 +59
243 +17
215 +33
175 13
158 +3
155 12
144 +84
144 +25
125 +19
115 +9
104 +5

B E NE | Most Added”

AUDINCE
120416 12
104235 18
97463 23
86808 19
73837 18
65045 16
60352 9
49169 9
44211 26
67694 14
50785 16
59007 25
53658 13
47279 1
38933 8
41933 6
18895 14
32765 5
17959 5
21740 3
18665 1
17590 1

5534 12
12199 3
20950 9
22534 1

1192 2

aan 2

3634 1

8951 2

42i0
42/0
40/0
35/0
380
39/0
40/0
3710
32/0
3912
3o
29/0
2N
35/0
310
28/0
2212
3013
212
2312
231
191
16/0
1601
1310
2216
1310
1n
mn

12
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KEM Love Calls (Motown/Universal)
Total Plays: 65, Total Stations: 4, Adds: 0
JEFF LORBER Under Wraps (Narada)
Total Plays: 52, Total Stations: 5, Adds: 0
VOODOO VILLAGE Memphis Underground (40 West/
Total Plays: 48, Total Stations: 6, Adds: 1
RICHARD ELLIOT Sly (GRP/YMG)

Total Plays: 44, Total Stations: 8, Adds: 6
YULARA City Of Joy (Higher Octave
Total Plays: 44, Total Stations: 4, Adds: 0

42 Smooth Jazz reporters. Songs ranked by total plays for the alrplay week of 11/2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week.
If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart.
Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations
playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

New & Active

DOWN TO THE BONE Cellar Funk (Varada/
Total Plays: 101, Total Stations: 13, Adds: 1
MARION MEADOWS Treasures (Heads Up/
Total Plays: 95, Total Stations: 6, Adds: 2
RICHARD SMITH Sing A Song (4440/
| Total Plays: 91, Total Stations: 12, Adds: 2
SPYRO GYRA Cape Town Love (Heads Up International)
Total Plays: 85, Total Stations: 10, Adds: 0
NAJEE Eye 2 Eye (N-Coded)
Total Plays: 65, Total Stations: 9, Adds: 1

ARTISTTITLE LABEL(S) ADDS
KIM WATERS The Ride (Shanachie/ 6
RICHARD ELLIOT Sly (GRP/VMG) 6
DAVID BENOIT Watermelon Man (GRP/VMG) 3
Most

IncreasedPlays

TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
KIM WATERS The Ride (Shanachie/ +84
RICK BRAUN Green Tomatoes (Warner Bros.) +60
MICHAEL MCDONALD Ain't No Mountain High Enough (Matown/+59
SEAL Touch (Warner Bros.) +56
DAVE K02 Honey-Dipped (Capitol) +52
CHRIS BOTTI indian Summer (Cofumbia) +38
PAMELA WILLIAMS Afterglow (Shanachie) +33
JAZZMASTERS Puerto Banus (Trigoin ‘N’ Rhythm/ +29
MARION MEADOWS Treasures (Heads Up/ +27
Most
Played Recurrents
" TOTAL

ARTIST TITLE LABEL(S) PLAYS
URBAN KNIGHTS Got To Give It Up Varada/ 3719
PAUL TAYLOR On The Move (Peak/ n
DAVID SANBORN Comin’ Home Baby (GRP/VMG) 292
M. MCOONALD | Heard It Through... (Matown/Universall 264
JEFF LORBER Gigabyte (Narada) 225
BRIAN CULBERTSON Say What? (Warner Bros.) 178
RICHARD ELLIOT Corner Pocket (GRP/VMG) 156
WALTER BEASLEY Precious Moments (V-Coded) 153
CHIELI MINUCCI Kickin' It Hard (Shanachie/ 125
RONNY JORDAN At Last (¥-Coded) 100
PHIL COLLINS Come With Me (Atlantic/ 89
PIECES OF A DREAM Love's Silhouette (Heads Up/ 82
SPYRO GYRA Getaway (Heads Up/ 64
KIM WATERS Waterfall (Shanachie/ 58
STEVE OLIVER High Noon (Native Language) 47
EUGE GROOVE Rewind (Wamer Bros.) “u

www.radioandrecords.com.

Songs ranked by total plays

Detailed station playlists for all R&R
reporters are available on the web at

4 N
WZMR/Albany, NY WNWV/Cleveland, OH WDRR/Ft. Myers, FL WCJ2/Madison, Wi WQCD/New York, NY
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Theldeal Air Talent

Traits for DJs to aspire to and bad habits for them to kick

Last week we began this discussion by comparing
radio stations to automobiles, associating the music
with the car body and the personalities with the en-
gine. With the 2004 model year upon us and car dealer
ads promising blowout deals on 2003 models, here are
more tips from programmers on which types of air tal-
ent are in for the long haul and which could be told to

hit the road.

WBUF/Buffalo PD John Paul says,
“The dream personality would have
mutual respect for the program direc-
tor. He would be somebody who has
a sense of humor — not necessarily
wacky or crazy, but someone who
looks at life a little differ-
ently and who can easily
relate his experiences to
the audience.

“It would be someone
who is not afraid to take
criticism and is open-
minded, someone who
works hard and is con-
stantly show prepping, not
just going online 15 min-
utes before the show and
downloading stuff. The
dream talent is somebody who can
show prep by looking at people and
life’s experiences.”

On the other side of the coin, Paul
says, “Some personalities are so cre-
ative that they're extremely unorga-
nized. Typically, organized people
aren’t creative and creative people
aren’t organized, but you need to have
some parameters around creativity to
harness it and use it in the best way
possible.

“Ego is also a big flaw. You can be
confident without being cocky, be-
cause you have to have that confi-
dence. A lot of times, however, radio
people think they are mega-super-
stars, which they may well be in their
markets. Because their ego gets in the
way, they may end up doing their
show for themselves or other radio
people instead of doing it for their lis-
tener.”

All Systems Go

Brent Alberts, Director/Opera-
tions for Citadel/Grand Rapids, in-
cluding WKLQ, lists the traits of the
perfect air personality:

* Preps for their show

* Provides topical content

* Is willing to go the extra mile for the
team

* Always dresses nicely and wears
the logo when representing the station

Guy Dark

* Knows the plan and focuses on de-
livering every day
* Plays the tease-and-please game
well
* Works phones well
* Loves what he or she does and
sounds like it on air
* Doesn’t complain, but
finds solutions to problems
and challenges
* Has a "Whatever it
takes” attitude
* Has an ego, but knows
how to use it and doesn’t
put it onto co-workers
* Treats listeners and cli-
ents like royalty
¢ Shares information with
staff
* Knows this is showbiz and uses
smoke and mirrors to create compel-
ling radio

Alberts also cites the flaws that
make a PD crazy:
» Entitlement attitude
* Negative attitude
* Faxing in their show (no prep)
* Thinks a workday should be eight
hours and no more
¢ Eats in the studio while on air
* Puts things off until the last minute
* Doesn’t play the Arbitron game ef-
fectively (making appointments with
listeners)
* Does not communicate
with other staff members
* Has to be told more than
once to complete a task

SUV Mentality

Like them or not, SUVs
own the road. WWWX &
WXWX/Appleton, WI
PD/MD Guy Dark de-
scribes his model jock, one
who owns the market:
“The ideal jock is someone I don’t
have to baby-sit to get them to do the
basics: fill out timecards, take trans-
mitter readings, show up at remotes
on time, etc.

“It’s someone who does show prep
on his own, who doesn’t just think
about his own market but exposes

Paul Oslund

himself to other markets by checking
out stations’ websites and listening to
radio in other places when he’s on
vacation.

“It's someone who doesn’t have a
close-minded, small-market view of
the world and wants to expose herself
to new ideas, whether it’s promotions,
music, imaging or jock delivery —
anything having to do with the on-air
sound.

“The ideal jock would not take
aircheck criticism personally and
would realize that were just trying to
better the station. Obviously, a good
PD will offer both positive and nega-
tive input. A good personality will
know how to walk the line without
going over it. We want people with
attitude and opinions to talk about
pop culture, but at the same time they
have to be respectful of the fact that
we want to keep our FCC license and
don’t want to get sued.”

Bring Me To Life

WAMX/Huntington, WV PD Paul
Oslund says, “A good personality is
someone who is good at bringing the
product to life, who knows and is into
the music. That will help you sell the
product a lot more effectively than
someone who dabbles in the music
because they’re not in the right format.
The personality has to be into it in
order to get the listener into it.”

Oslund is tired of air-talent cliches.
“I always look for someone who is
able to come up with new ways to say
the same old thing,” he says. “IfIever
hear another jock go into a commer-
cial break by saying, ‘Gonna pay some
bills,” I'll rip my hair out. That makes
me want to flip the station and not
come back. I'm not a fan of cliches and
crutches; I always look for
=l something more creative.”

Anatural delivery isim-
portant too. “I look for
someone who sounds con-
versational on the air,”
! Oslund says. “It's one
thing to have some notes,
but don’t make it sound
like you're reading. It has
to sound conversational —
like you're talking with
someone, not at them.”

Oslund concludes with a remind-
er that personalities are always on the
job. “You have to understand that
you represent the station anytime
you're in public, notjust when you're
on the air or at remotes or station
functions,” he says.

R&R November 14, 2003
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Check, Please!
By Jeff Murphy

Media Consultant, DeMers Programming

Can you imagine a movie like Star Wars without a script?
Did those Harry Potter books make it to stores without any
editing? Ever hear of The Rolling Stones launching a world
tour without rehearsing? Do you think The Sopranos cast
nails it in one take?

Of course not.

Why not? Because the creative minds behind these entertainments
want them to look great, sound great and come off just the way they
envisioned them before they reach you, the audience.

Why, then, doesn’t radio take a cue from the rest of the entertain-
ment industry and make sure performers get it right before it goes out
over the airways?

Voicetracking As A Tool Fo; Good

Most programmers have some form of airchecking system in place
for their airstaff. A good PD knows the importance of hearing how the
announcers are presenting the station. The probiem is, the PD almost
always hears the finished product after it has
already been broadcast. If there is an issue
with the performance, it's too late to correct it.

How can this problem be avoided? Surpris-

ingly, the answer is one of the oft-cited evils of
consolidation — voicetracking. The very tool
that companies have implemented to reduce
programming payroll and tum talent into
multitaskers can actually aid in making your
station's airshifts sound better.

Consider the potential: Most PDs we know
would consider weekend jocks among the
usual suspects for tossing off poorly executed breaks. Talent with only
occasional shifts can easily get off course. Whatever the reasons, the
part-time airstaff at many stations often comes under fire for “l can’t
believe | heard that” performances.

Sure, PDs can review airchecks and correct mistakes after the fact,
but then the audience has already been subjected to a performance
that you'd like to have back. What if, instead of reviewing shifts with
jocks after their shows have aired, the enlightened PD pre-checked
these shows? Obvious mistakes could be corrected on the spot, ill-
conceived comments rerecorded immediately, and misinterpretations
of the station’s positioning eliminated.

Consider night jocks, and even midday announcers, who wear
several hats in your building and already voicetrack their shows. If
they're going to spend time in the production studio anyway, and if
you’re going to devote time to reviewing their work, why not check their
presentations beforehand instead of reviewing them afterward?

Jeff Murphy

immediate Feedback

Think of the possibilities: You can't get a do-over for bad breaks that
have already happened, but you can turn back time and modify the
trivia question that was worded awkwardly. Or rerecord a specific break
that would have otherwise lacked the sponsor mention. Or eliminate
that mispronunciation of the name of the hot new band. Breaks with no
call letters or those with improper image usage would, at least
theoretically, never hit the air.

Your station might sound ... perfect. Too perfect. Which is why pre-
checking isn’t a viable option for every element of the station — or for
every jock on your roster. It would be out of the question for any
listener-interaction-driven dayparts (mormings, most obviously) to
prerecord their work to be screened by a PD before airing.

But pre-checking does give the PD a tool to help a developing talent
get immediate feedback on his or her performance with less risk for the
radio station. For every PD who’s gone home at night fuming after a
frustrating aircheck experience or hearing a blown break, consider how
many of those risks might be eliminated by pre-checking your talent.

Whether used as a tool for rehearsal or the prerecording of actual
breaks to be used on the air, pre-checking can be a useful weapon to
add to your programming arsenal.

Jeff Murphy can be reached at jeff @ demersprogramming.com.

“If someone recognizes you when
you’re doing personal errands,
you're representing the station. If
they come up to you while you're in
line at Kroeger and want to know
why you don’t play their song or
they can’t get through or whatever,

you have to smile and put on the cus-
tomer-service hat. That may be the
only chance that person has to inter-
act with anyone from the station, and
the way you treat him or her will
make an impact.”

Personalities, start your engines.
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WK WEk  ARTIST TITLE LABEL(S) S elavs AJ[?):I)EEJLCE Y e | (Most Added’
1 1 STAIND So Far Away (Flip/Flektra/EEG) 576 -16 34673 21 2510 www.rradds.com
3 2 AUDIOSLAVE Show Me How To Live (nterscope/Epic) 465 -1 25187 22 2400 ARTIST TITLE LABEL(S) RODS
2 3 NICKELBACK Someday {Roadrunner//DJMG) 462 -63 21760 15 22/0 GODSMACK Re-Align (Republic/Universal 8
4 o A PERFECT CiRCLE Weak And Powerless (Virgin/ 448 +6 18478 14 2310 RED HOT CHILI PEPPERS Fortune Faded /Warner Bros.) 5
5 6 STONE TEMPLE PILOTS All In The Suit That You Wear (At/antic/ 424 +48 24248 4 2440 STAIND How About You (Flip/Flektra/EEG) 3
" o PUDDLE OF MUDD Away From Me (Geffen) 364 +713 14409 5 2310 CHEAP TRICK My Dbsession (Big3) 3
7 @ GODSMACK Serenity (Republic/Universal 325 +2 20149 20 20/0 | OFFSPRING Hit That (Lolumbis z
6 8 3 DOORS DOWN Here Without You (Republic/Universal) 324 -3 13975 14 16/0
8 o FUEL Falls On Me (£pic/ 310 +5 13247 16 180
14 @ TRAPT Stili Frame (Warner Bros.) 281 +34 13600 15 180
13 m LINKIN PARK Faint (Warner Bros.) 277 +12 21467 21 1310
10 12 BLACK LABEL SOCIETY Stillborn (Spitfire/ 276 -19 16157 33 16/0
9 13 WHITE STRIPES Seven Nation Army (7hird Man/V2) 257 -41 152217 14 1710 Most
12 14 AUDIOSLAVE | Am The Highway (/nterscope/Epic) 248 -17 10233 8 191 Increas Ed Plays
26 () NICKELBACK Figured You Out (Roadrunner/IDJMG) 229  +135 14397 2 200 e
16 (D DISTURBED Liberate (Reprise) 228 +21 10806 20 140 ARTIST TITLE LABEL(S) INCREASE
15 Q SEETHER Gasoline (Wind-up) 217 0 7727 1 18/0 NICKELBACK Figured You Out (Roadrunner/iDJMG/ +1I;§
PUDDLE OF MUDD Away From Me (Geffen/ +
: ; g ;ng;N“:::[::ul\;::;:”;gamer Bros) f;: :;:] 12:;3 g ::;:] STONE TEMPl.E PILOTS yA|| In.The Suit That You Wear (4dlantic/ +48
N OFFSPRING Hit That [Columbia) +48
19 @) SEVENDUST Enemy (717) 1m +9 4878 10 1310 STAIND How About You (Flj/Elektra/EEG) +43
20 21 COLD Suffacate (Flip/Geffen/interscope) 150 -2 6306 10 11/0 RED HOT CHILI PEPPERS Fortune Faded /Warner Bros.) +40
25 @) THREE DAYS GRACE (I Hate) Everything About You /ive/ 146 +37 4019 5 10 THREE DAYS GRACE (I Hate) Everything About You (Jiie/ +37
21 @  JET Are You Gonna Be My Girl (Elektra/FEG) 143 0 5184 10 1501 TRAPT Headstrong (Wamer Bros, +35
24 @  DEFAULT (Taking My) Life Away (TV7) 138 +16 5063 3 131 ;:‘E“';:lfg"cﬁg‘; ’/gfc’/’”’g’”&’ Igg
22 25  SMILE EMPTY SOUL Bottom Of A Bottle /Lava/ 126 12 6019 20 90
23 26  KiD ROCK Feel Like Makin’ Love (Top Dog/Atlantic) 118 -2 4365 4 10/0
@ OFFSPRING Hit That (Columbia) 114 +48 8307 1 9j2
28 @ KORN Right Now (Fpic) 106 +16 3071 2 10/0
27 @ HOOBASTANK Out Of Control /sland/IDJMG) 105 +14 2873 2 1n
- @ CHEVELLE Closure (£pic/ 97 +30 3928 5 1211 Most
26 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay P IayEd Recurrents
week of 11/2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially | aanst Trie LaseL(s) AL
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the
songs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each TRAPT Headstrong (Warner Bros.) 306
daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The | SHINEDOWN Fly From The Inside (4t/antic/ 200
Arbitron Company). © 2003, R&R, Inc. AUDIOSLAVE Like A Stone finterscope/Epic) 188
v SEETHER Fine Again (Wind-u 168
Ne o & A Ctl ve FOO FIGHTERS zll My Life /ZISWE///HCA/ 164
RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) | ELEMENT EIGHTY Broken Promises (Universal) 3 DOORS DOWN When I'm Gone (Republic/Universal) 149
Total Plays: 82, Total Stations: 13, Adds: 5 | Total Plays: 41, Total Stations: 4, Adds: 1 FOO FIGHTERS Times Like These (Roswell/RCA) 1M
DARKNESS 1 Believe In A Thing Called Love (Must... Destroy/Atlantic) GODSMACK Re-Align (Republic/Universal) MUDVAYNE Not Falling /£pic/ 137
Total Plays: 66, Total Stations: 6, Adds: 1 ‘ Total Plays: 34, Total Stations: 9, Adds: 8 QUEENS OF THE STONE AGE No One Knows (/nterscope/ 125
STAIND How About You /Flip/Elektra/EEG) IGGY POP Little Know It All /Virgin/ CHEVELLE Send The Pain Below #pic/ 124
Total Plays: 65, Total Stations: 11, Adds: 3 Total Plays: 34, Total Stations: 4, Adds: 1
T v, Dtaled staton playiss o ol A
OUEENSHYCH'E Losing Myself /.;’anctuary/S/?G/ LIMP BIZKIT éehind Blue Eyes /f"//p//nterscope/ 4L a vailable on the web al
Total Plays: 44, Total Stations: 3, Adds: 0 | Total Plays: 17, Total Stations: 3, Adds: 1 www.radioandrecords.com.

Songs ranked by total plays

Reporters
g&ﬁl\lhuquemue, NM* #ﬁODAKu/Canton, OH* m&/ﬂl I:'zﬁo, ™* rﬁfn Z_Xm/ogienisa ™ P\gﬂlﬁ/ﬁn‘nsmouth, NH* WXRX/Rocklord, IL Plglns‘wﬁgﬂle. WA* m&[ﬂﬂgveme City, MI
PO: Pl Manosey D Koy Coxx APOMD, Glomn Garza 5 STAIND APD. Cavls “Doc” Garrelt OM: Koth Eguans APU Ryan Castis 1 EVANESCENGE
MO ok Brothers. 4 GODSMACK 1 GODSMACK 4 DREAM THEATER 1 HOOBASTANK POM: Jim Siose No Adds 1 DARKNESS
GOOSMACK 1 RED HOT CHILI PEPPERS 3000RS DOWN STAINO
ELEMENT BXGHTY OFFSPRING RED HOT GHiLI PEPPERS NICKELBACK
KID ROCK
KCLB/Palm Springs, CA * *
WZZ0/Allentown, PA* WPHD/Elmira, NY i A S AR s, 0K
. Robia Lae: ! 8 i * D T
Vol o mm:/Cape Cod, MA mwm"g_ 2 AGENTS OF THE SUN ﬂwplrml_gwdence, Rl KRXQ/Sacramento, CA* o s STAIND
PUMD, s,_“' T No Adds O, Joan Lawond OM: i Fox
APD: fasnes Galtagher Ao Adds POD; Pal Martn
GODSMACK HO: Paul Marshakt
NICKELBACK BRGO0SMACK

WRRX/Pensacola, FL*
POMD: Dua McClatock

KLBJ/Austin, TX*
OMPD_Jof Card

MO Lovis Lowe:
DARKNESS
DREA THEATER

K0OJ/Baton Rouge, LA*
PO, Pad Comell
KIOC/Beaumont, TX*
POMO; Wil Davis

o Adds

WBUF/Buffalo, NY*
PD: Jokn £l

APOMD: Joe Fassa
RED HOT CHILI PEPPERS

WKLC/Charleston, WV
POAD; MBa Rappaport

CHEAP TRICK

WEBN/Cincinnati, OH*
OMAD- Scol Relahart
MO: Rick Vasks

GODSMACK.

KNCN/Corpus Christi, TX*
OMAPD: Panta Newell

APDMO: Mosie Monbes
2 STAIND

‘ 2 OFFSPRING
GOOSMACK

WRCQ/Fayetteville, NC*
OM: Pary Sone

PO. Mark Arsen
MD: Al Fiod
GOD!

CHEAP TRICK

WRKR/Kalamazoo, MI
Mt Mike Wckelly
POMC: Jay Deacos

CHEAP TRCK

REOD HOT CHIL} PEPPERS.

WDHAMorristown, NJ*
POMD: Torrl Carr
2 DEFALLT
1L MNO

CHEAP TRICK

WWCT/Peoria, IL
PD: Jamie Maridey

M Debbie Hunier
JONNY LANG

WMMR/Philadelphia, PA*
PO; S Milkoran

APDMO: Kon Zipolo

No Adds.

KDKB/Phoenix, AZ*
PD: Joe Bonadossa

WD Long Pasd
1 CHEAP TRICK
BON JOVI

WBBB/Raleigh, NC*
POMD: Jay Nachiis
§ JE1
isev Pop

KCAL/Riverside, CA*
PO: Steve Hofman

1 LINKIN PARK
LP BIZKIT

WROV/Roanoke, VA*
PD: Aara Roberts:

MO Heid! Knsmmert-Tals
1 TOM PETTY & THE HEARTBREAKERS.
1 RED HOT CHIL) PEPPERS
CHEVELLE
AUDIOSLAVE

KBER/Sait Lake City, UT*
OM: Bruco Jomes:

PO: ety

APDMID: telon Powers

*Monitored Reporters

38 Total Reporters

STAIND
RED HOT ChH.| PEPPERS

26 Total Monitored

12 T i
KSJO/San Jose, CA* otal Indicator
PD: Briwn Thomas:

WD 2otk Ter
Ho Adds

Did Not Report, Playlist Frozen (2):
KWHL/Anchorage, AK
WMZK/Wausau, WI

KZ0Z/San Luis Obispo, CA
PDAT: Bawic Alwood

1 NICKELBAGK
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LAST THIS TOTAL 4/ - TOTAL N TOTAL ST/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS Au%sogccs e e Most Added i
1 @) APERFECTCIRCLE Weak AndPowerless (Virgin/ 1966  +47 101445 15 630 SRS PR
4 @ TRAPT StilFrame (Warner Bros,) 1798 +118 82762 22 620
2 3 DISTURBED Liberate /Reprise) 1637 75 83381 24 g0 | RS A0oS
6 @ PUDDLEOFMUDD AwayFromMe (Geffen) 1587  +244 77579 5 63 GEDSMAC" Re-Align (Republic/Universal) “
3 5 STAIND SoFarAway (Fliy/Elektra/EEG) 1557 163 82637 22 61 SF'FSS;,':;;‘2":|t0$'h”at”7£]'jfm";‘l’gs’ ]
10 @ LINKINPARK Numb (WamerBros.) 1388 +219 69311 8 620 | STAIND How About You (Fliy/ElektralEES) g
5 7 LINKINPARK Faint (Warner Bros.) 1286 133 76144 27 570 | RED HOT CHILI PEPPERS Fortune Faded Warner Bros) 6
12 €  SEETHER Gasoline (Windp) 1244 +103 51318 14 6 SMILE EMPTY SOUL Nowhere Kids (Lave/ 8
8 o SEVENDUST Enemy (7V7) 1207 w4 54393 13 6010 DARKNESS | Believe In A Thing... (Must...Destroy/Atlantic) 5
15 ) STONETEMPLEPILOTS Allin The Suit That You Wear (Atlantic) 1200 +144 57326 4 590
16 @  P.0.D.WilYou Atlantic) 1134 +100 45755 8 6211
18 B THREEDAYS GRACE (I Hate) Everything About You (ive/ N1 4138 4775 2% 58]
7 13 NICKELBACK Someday (Roadrunner/IDJMG) 105 209 52046 15 520
19 O  KORN Right Now /Epic) 1088  +129 41935 6  60/1
9 15  GODSMACK Serenity /Republic/Universal 1081 129 65336 22 530
11 16 AUDIOSLAVE ShowMeHow ToLive fnterscope/Epic) 1017 133 60560 33 570
17 17 COLD Suffocate (l/Geffen/interscope) 984 4 38122 14 580
14 5 WHITE STRIPES SevenNation Army (Third Man/V2) 947 123 41926 26 490 Most
23 AUDIOSLAVE | Am TheHighway finterscope/Epic) 909 +82 40802 9 581
21 20 CHEVELLE Closure /Epic/ 872 2 36504 10 590 In creas g@dP lays
22 @  STATICX TheOnly (WarnerBros,) 867  +33 31065 10 590 P
24 €D HOOBASTANK OutOf Control /sland/iDJMG) 72 +52 2300 5 sy3 | o RO OREASE
20 23 FUEL FallsOn Me /pic/ 715 238 43382 16 42)0 | RED HOT CHILI PEPPERS Fortune Faded (Warner Bros,) +3817
35 €D  OFFSPRING Hit That (Columbia/ 705  +386 36411 2 587 | OFFSPRING Hit That (Columbia +386
25 €D  LIMPBIZKIT Behind Blue Eyes /i/interscope) 667  +124 31346 351 ;"TCA':;;B::":EO“’:‘\‘( 1“‘/’H‘I?“/‘EZ(‘;"’”/’;’£’2;?’/’”JMG’ :%3
4 @  NICKELBACK FiguredYouOut (Roadrunner/iDJMG) 554 4329 20135 2 478 | pypDLc oF MUDD Awey From Me (Gafen o
@  REDHOTCHILI PEPPERS Fortune Faded (Warner Bros.) 548  +387 28446 1 4906 | LINKIN PARK Numb (Warner Bros, +219
27 28 ILLNINO How CanlLive (Roadrunner//0JMG) 462 14 18382 15 422 | STONETEMPLE PILOTS Alln The Suit That You Wear /Atantic) +144
28 @ DEFAULT (Taking My)Life Away (7V7) 456 +26 16733 5 320 :(::iERPAhYSNGRAgE'“ Hate) Everythin? About You (Jive/ +:gg
47 €  STAIND How AboutYou (Flis/ElektralkEG) 40 4257 198 2 6 | copswack e Repubistniersal o
29 €  JET AreYouGonnaBe My Girl (Elektra/EEG) 448 +52 10685 11 31
26 32 3DOORSDOWN HereWithoutYou (Republic/Universal 442 77 182 15 260
31 €  SHINEDOWN 45 (Atantic) 392 +40 13080 5  40M
30 34 REVIS Seven /pic) 389 5 10868 7 3901
3¢ €D MEMENTO Saviour Columbia/ M +15 6583 5 290
39 €D SMILEEMPTYSOUL NowhereKids Lava) 36 +73 5093 2 395
33 37  ROBZOMBIE TwolaneBlacktop (Geffen/ 298 3 7085 5 280
40 €D KIDROCK FeelLike Makin' Love (Top Dog/Atlantic) 279 +43 13601 4 2601
36 39  KORN Did My Time fimmortal/Epic/ 277 36 14265 20 230 Most
37 40  FINGERELEVEN One Thing (Windup) 272 5 6088 g 210 Pla yed Recurrents ..
32 41  JANE'SADDICTION TrueNature (Capitol 269 66 410 7 BN S —
38 @  ADEMA Promises /Arista) 257 +22 8433 4 24p | ATSTTTEUSRO | PLAYS
45 @ ELEMENTEIGHTY BrokenPromises WUniversal 235 +19 8368 6 263 | SMILEEMPTY SOUL Bottom Of A Bottle fLava) 812
43 44 LACUNACOIL HeavensALie (Century Media) 216 3 5829 8 2 ;:f;gnmj‘:"g f W”;’;f’f"?j" o oo
46 @ ADBELOWSUMMER SelfMedicate (Razor & Tic) 25 420 303 & 21 | CUEVELE Send The Pain Bolow fEpi) 502
49 @ SKRAPE StandUp (RCA/ 209 +25 3116 3 2814 AUDIOSLAVE Like A Stone (interscope/Epic) 543
41 - 47 VSHAPEMIND Monsters (Republic/Universal) 193 37 4009 12 170 ;ﬂ:ED\:IAEYNF Not Fallinsz‘/ (Epic) 520
e R e T ”",J'”p / o 183 36 R GDDTSM:CFI'(ngtlr\agi:m /Dl::”{];lpL}ine (Republic/Universal) ::;
- @ MUSHROOMHEAD SunDoesn'tRise (Republic/Universal) 174 +8 4104 10 191 LINKIN PARK Somewhere | Belong (Warner Bros.) 455
@  GODSMACK Re-Nign (Republic/Universal 157 +125 8495 1 46/ | FOO FIGHTERS Al My Life (Roswel/RCA) 465
Gt ko, Monores arpy i uppes by edit s, oot s et Sonsnkedy o gyt <aimy vsk | ™t tation playlists for all R&R
pca i Songe i\ 0ottt 2 et oS ettt evais e s oR oy st || reporters are available on the web at
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, www.radioandrecords.com.
The Arbitron Company). © 2003, R&R, Inc. \
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America’s Best Testing Active Rock Songs 12 + New & Active
For The Week Ending 11/14/03
Men  Men  Men BLINK-182 Feeling This (Geffen/
Artist Title (Label) ™ LW Familiarity Burn  18-34 18-24  25-34 Total Plays: 148, Total Stations: 14, Adds: 4
. 5 0,
DISTURBED Liberate (Reprise/ 431 428 95% 22% 4.26 416 439 DARKNESS | Believe In A Thing Called Love (Must.. Destroy/Atlanti)
STATIC-X The Only (Warner Bros.) 428 4N 7% 6% 4.28 429 427 Total Plays: 112, Total Stations: 12, Adds: 5
SEVENDUST Enemy (7V7) 420 4.18 78% % 419 4.23 412
KORN Right Now (£pic/ 418 41 7% 10% 4.05 3.95 419 DOPE | Am (Recon/Artemis/
THREE DAYS GRACE (! Hate) Everything About You (Jive) 416 421 90% 19% 4.07 427 378 Total Plays: 86, Total Stations: 10, Adds: 2
A PERFECT CIRCLE Weak And Powerless (Virgin/ 415 4.08 86% 18% 4.04 4.1 3.93 ) .
COLD Suffocate (Fla/Geffen/interscope) 411 402 86% 15% 409 399 424 ?":"rﬁ"mgl "4“?"" STt"t%";‘*s'/’;"‘zZ’d"s/‘Cg’””'”’a/
LINKIN PARK Numb (Warner Bros.) 410 413 95%  20% 401 3989 404 plalFiays: &%, Totai otatins: 5, AdEs:
STAIKRD So Far AWBY /FIIp/E/B/(Uﬂ/EEG} 4.09 4.07 98% 35% 3.99 389 4.1 |GGY PDP Lmle Know “ A“ ﬂ//fy/ﬂ/
TRAPT Still Frame (Warner Bros.) 408 401 93% 24% 401 403 398 Total Plays: 70, Total Stations: 7, Adds: 1
GODSMACK Serenity (Republic/Universal) 407 4.03 95% 23% 382 359 4n
LINKIN PARK Faint (Warner Bros.) 406 406 98% 35% 403 399 410 AFi Silver And Cold (DreamWorks/
SMILE EMPTY SOUL Bottom Of A Bottle (Lava/ 403 395 91% 28% 371 375 367 Total Plays: 20, Total Stations: 11, Adds: 9
SEETHER Gasoline (Wind-up/ 402 3.85 73% 12% 4.00 397 404
ILL NINO How Can | Live f{Roadrunner/{DJMG) 398 395 58% 9% 4.02 423 3.73
HOOBASTANK Qut Of Control fisland/iDJMG) 393 394 62% 10% 3.69 3.88 3.36
AUDIOSLAVE Show Me How To Live finterscape/Epic) 388 378 95% 3% 392 318 412 Songs ranked by total plays
FUEL Falls On Me /pic/ 386 3.76 87% 21%  3.58 3.67 3.45
CHEVELLE Closure (Epic/ 382 383 80% 22% 378 378 3.78 .
NICKELBACK Someday (Roadrunner/iDJMG) 381 384 9% 32% 366 359 375 Indicator
P.0.D. Will You (Atlantic) 380 375 79% 17% 369 378 356 Most Added
REVIS Seven (Epic/ 3.79 — 43% 6% 351 3.33 3.7 GODSMACK Re-Alan (RepubiicUniersal
PUDDLE OF MUDD Away From Me (Geffen/ 378 378 75%  16% 384 373 400 e Al
3 DOORS DOWN Here Without You (Republic/Universal) 376 385 91% 30% 362 350 379 OFFSPRING Hit That (Columbial
DEFAULT Taking My Life Away (TV7) 3.75 - A4T% 8% 368 362 374 RED HOT CHILI PEPPERS Fortune Faded (Warmner Bros.)
AUBIOSLAVE | Am The Highway finterscope/Epic) 3711 362 79% 22%  3.68 354 388 NICKELBACK Figured You Out fBoadumer/I0JME)
LIMP BIZKIT Behind Blue Eyes (Fijp/Interscope) 3.61 - 76% 16% 3.70 376 363 ]
STONE TEMPLE PILOTS Ail In The Suit That You Wear (Atlantic/ 353 - 5% 9% 352 363 339 GRS Il
WHITE STRIPES Seven Nation Army (Third Man/V2) 328 315 96% 52% 3.1 3.10 313 KORN Right Now (£pic/
JANE'S ADDICTION True Nature /Capital} 314 - 52% 17% 3.04 2.88 3.25 THREE DAYS GRACE ( Hate) Everything About You (Jive)
Total sample size is 445 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarily represents the . ,
percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons LIMP BIZKIT Behind Blue Eves (Fljo/nterscape/
12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace caffout .
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available SMILE EMPTY SOUL Nowhere Kids (Lava/
\for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. J o J
4 )
Reporters
WQBK/Albany, NY* WRXR/Chaﬁanonga ™ KNRQ/Exigene, OR WIPT/Greenville, SC* WJXQ/ansing, MI* WLZR Mitwaukee, Wi* WIXO0Peoria, IL KI0Z/San Die iego, CA* WAOX/S'!I_'acuse‘ NY
PO/MD: Chili Wakker DM: Russ Davidson PD: Mark Hendrix PD: Bob Olson PD: Sean Eiliott UM/PDMD Mm Bahan 0M: Jim Richal OM: Tom Wiichell
s "“’ %gs" PD: Chs Crowley WO Smack Talo 8 SOUSwK WD: ariy Mee §e POND: St Mo B | PO et
Z &ILE EMPTVSDUL APDIMD s";:"e“ MUSHRODMHFAD 1 ELEMENT EIGHTY e Aﬁ?sl:y‘;:,
§ O 5 mmsormzsmmcz KOMP/Las Vegas, NV* . -
PK'}/’I‘OI%MET:;%JX : “’02‘3”“5 WQXAHarisburg, PA* V- B Mty KXXRMinneapolis, MN* mmm‘h“-" gllRO/SanoyL!u'Is s
" BOUSHAEK KRQR/Chico, CA PD: Clauding DeLorenzo 4 GOBSMAD OM: Dave Hamilion APD: Gil Edwards MD: Stephanie Bell WWOG/Syracuse, NY*
5 NICKELBACK OM: Ron Woodward MD: Nixon PD: Wade Linder WO: Rich DeSisto P BIZKIT OM: Rich Lauber
3 Sistemg FOML: Dain Svcowl WGBF Evansille, IN { e S _ AR e i AL,
" T UAVSGRACE OM: Mike Sanders Rk A mg‘#&ﬂ ' R KXFY/Santa Rosa, CA* g}géngmx
WX Appeton, Wi "E"""ﬂ"’* e . KMRQModesto, CA* POMD: Do Hamaon .
g T va WMMS Cleveland, OH* L. WCCCHartiord, CT* R St Gy Halladay KUPD/Phoenl, AZ* g gromii
PO: Jim Trapp ! PO: Michae| Picozzi ) om: M?x Miler MD La McFeehe Moty WXTB/Tampa, FL*
o —— O, KIBZincoln, NE § o 01P0: Brd Hartn
. Oy Pk o OM: Jim Sieel o iy e APDIND: rian Hedlin
WCHZ/Augusta, GA PO: Brian Beddow DARKNESS PD:E.J. Marshall 565 HUDESATE DM/PD/MD; Ron Stryke
SM :‘errwunn gldLgli:olnimdn Springs, C0* APDIND: TonyLabrie RED HOT CHILI PEPPERS APOMD: Sparky POIMD: fon Sk
W”fg “c‘zm Williams mmu)I Ross Ford R o1 TCHiLI PEPPERS Fie— WRAT/Monmnum NJ* KUFO/Portiand, OR* KRTQ/Tulsa, OK*
A . WBZX/Columbus, OH* Don Oe L2 bz o 2
B o O e e el i o LM W | BORB O s, e, T K5
s 1 GODSMACK RED HOT CHILI PEPPERS %mx”aur‘(‘)isg.ﬁn MD:GWMM PDMD:Sl')me& Levora %ﬂ_:gﬂcﬂgz;ﬂ‘v“"
KHFR/Bakershela CA* KGCG/CDWI!S Christi, TX* %‘.’w&l‘lﬁ:y"e' N No Adds mﬂ'{ﬁf"e' Ky 2 OFFSPRING !Jog’%mnqﬁeld.u MP:a%igk w%mas
A o i THEe | REETT o g S
5 STAINE WRYTHuntsville, AL* 3»&{}1 EMPTY SOUL M "1" Em’fs Jave Patterson . %Bgmuﬁs Barre, PA'
WIYY/Baktimore, MD* KEG . WRUE Gainesuile, FL.* POPMD. ot Wt [ WLZXSpringie, MA D:Fredie
OM: Kenry Plackmeyer e SEB‘S’;TX 0 e AR e Kuger KFMX/Lubbock, TX . el 3 STS:"\;EE I
:BD/MD :1‘0:1 Heckman ;?cmm; M? 'J'A:l'%gﬁlsﬂm L— ",'z“’ggo”&?s es Nessmany WNOR/NoKfLII)J: VA WNVE/Rochesler NY*
LT i gyciggggymms "’;"&‘ﬁ'{‘ L " }"‘* DiTucti KATS Yakima, WA
5 WKLO/Grand Rapids, MI* WRXW/Jackson, MS* HERELERCK e KZRQ/Springfield, MO QMPDIMD: Ron Hars
WCPMT’:?OX'I L OM: Brenl Alberts :goﬂg"j; Sam P "} Cookai
 Seot Fou Kmrilwr. co* Pﬂl:ﬂll!ﬂif Scott 0: Bl S WJJOMadison, Wi* KATT/Okdahoma City, OK* WKQZSaginaw, MI* Yo Sz e d THREE DAYS GRACE
NG i g s P e o e D
1 SULE Y S0u. Cans ot T 1 REDCT i epvEs
- : WGIRManchester, NH *
. KQRC/Kansas City, MO* s R
WKGB/Binghamton, NY : : Valorie Kni . N Monitored Reporters
 Jim Eree N . WZ0R/G! . Wi PD: Bab _Edwams PD..ValﬂneuKn wlll KHQ(;/Omaha' NE WZBH/Sahshury. MD
e mle KAz s, W PO e S o s e R st e e 83 Total Reporters
1 L s TGOS OFFSPRING GO0SHAZK MD: Jon ‘Animal’ Terry 14 1L WNO
1 RED HOT CHiLI PEPPERS 3 UMP BiZKIT
- WXQR/Greenville, NC* 5 63 Total Monitored
D WA Do, W P it P on s KERQMeAlen, X WK Pensaca, L E’gssﬁﬁf; il
e s, APOMD:Hark Pomaogion o e % e T e e s it 20 Total Indicator
& 40 LW SUMBAER 1 DARKNESS 1 166Y POP. 15 KILLING JOKE SopSACE HIL (L
BLINC182 AGENTS OF THE SUN 15 NOELEAK AGENTS OF THE SUN
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The artists who are working best for
- us right now are 3 Doors Down, Trapt,

Nickelback and Cold. “Suffocate,” in
: particular, is doing really well. #
When it comes to dayparting, | do
have a night-only category, but only
' because | think nights should be a little
" more current, and it gives me a

chance to warm up some records. But

in general terms, if a song is not good
enough to play around the clock, then it’s not
p)) worth playing at all. And | will occasionally play
# the songs in my night category during the day
anyway, such as when I'm scheduling music and
need to manipulate the log or rectify a violation
or whatever. But | don’t believe in dayparting
records because of texture issues. # Currently | have Jet’s “Are You
Gonna Be My Girl” in that night rotation because that song is a double-
edged sword. It sounds so different that you don’t want to just fling it
on everybody. But it's one of those that I'll occasionally put on during
the day. The iPod commercial is helping it a lot. Now that it's playing
every other commercial break on TV, it's getting more palatable. Be-
cause it's so different, you want to hold back a little. At the same time,
because it's so different and sounds so cool, you want to throw it out
there and see what happens. | love that song. It sounds really cool,
and | feel better now that the Apple boys are playing it in super-heavy
rotation on TV to make it more famiiiar. # Little Rock is a fairly conser-
vative town, but at the same time it’s the classic Bible Belt situation where
out in public it's one thing, but you pull the shades down and it's an-
other. This is a rock town. Our sister station, KMJX, has been the Rock
station for 25 years, and they really set the table and showed Little Rock
what it was all about to be a Rock station. Thanks to them there’s room
for KDJE and the Alternative station across the street, KLEC. # This
is a Rock and Country town. But it's not just about the men. We have
very good female numbers 18-34. | think part of the reason for that is
that today’s rock music is female-friendly — the songs are well written
with very strong hooks and not so hard that they drive women away.
Pop is a mess right now, so the females have come over to Rock, and |
think that's good for us in the long run.

R

OM, KDJE/Little Rock

B B S SR ) ENER o we -

Godsmack reign in the Most Added
column, with 43 Actives adding
“Realign.” Don't lose faith in AFI. A good
song deserves its fair chance despite
events behind the industry scenes. Nine
stations agree and add “Silver and Cold”
this week. The broom is out, and seven
more stations are swept into the pile of
Offspring’s “Hit That,” Red Hot Chili
Peppers’ “Fortune Faded,” Staind’s “How About You” and Smile
Empty Soul’'s “Nowhere Kids.” Things you're loving: Red Hot Chili
Peppers, Offspring, Nickelback, Staind, Puddle Of Mudd and Linkin
Park — all with big spin increases. Over at Rock, Cheap Trick get a
shot on “My Obsession.” MAX PIX: THRICE “Stare at the Sun” (Is-

land/IDJMG) '

SRR S e 2 o

H
— Cyndee Maxwell, Active Rock/Rock Editor |

Rec?(:d Qf Thg quk W

ARTIST: Five Foot Thick
TITLE: Blood Puddle
LABEL: Eclipse

A fixture on the Northwest metal scene since the late ‘90s,
Spokane-based Five Foot Thick already boast an impressive re-
sume, having shared stages with everyone from Slayer to PO.D.,
not to mention selling a ton of their 2000 indie release, Cir- ™ :
cles. With Blood Puddle, however, the quintet proves that theyTe ready for that blg
league promotion. Now signed to Eclipse, the label that brought you Mushroomhead,
Five Foot Thick deliver a substantial stab of metal with their new effort, somehow
striking a middle ground between Slipknot and Limp Bizkit. And while Bryan Dilling's
sandpaper vocals have a touch of hip-hop phrasing hidden beneath the rants, don't
you dare call it rap rock. This is metal through and through (check out the hellstorm -
riffage of "Clarity”), and solid tracks like "Ducked Out” and “"Bored” have earned these
boys a No. 6 debut at R&R Rock Specialty. Biood Puddle delivers all the visceral vo-
cals, crushing low end and sledgehammer rhythms the Ozzfest masses (i.e. your P1s)
are thirsting for.

— Frank Correia, Rock Specialty Editor )

Tt GOSTE  GOPGER  eGEL ¢

armist: Offspring
taseL: Columbia

By FRANK CORREIA /ROCK SPECIALTY EDITOR

ErXTI Y s et - e e st

Humor. It's a more dangerous line
to walk than most people realize. On
the one hand, your ribald sense of it could
make you the hit of the party. On the other,
that joke about the 12-inch pianist may
cause a little trouble at the office. And let’s
not even touch those “pull my finger” jokes.

When it comes to humor in music, that
same line between clever and stupid
(thank you, Spinal Tap) exists. I mention
all of this because humor is an inherent
part of The Offspring. Debuting in 1989
with a self-titled album on indie label
Nemesis/Cargo, the DIY punk outfit really
broke through with 1994’s aptly titled
Smash, which went on to unheard-of suc-
cess for an indie label. The tongue-in-
cheek first single, “Come Out and Play
(Keep 'Em Separated),” helped both band
and label laugh all the way to the bank.
Subsequent hits “Self Esteem” and “Gotta
Get Away” not only helped the record
eventually sell 11 million copies, they also
sparked a massive bidding war that The
Offpring chuckled at while staying true to
Epitaph.

The success allowed Offspring frontman
Dexter Holland and bassist Greg Kriesel
to start Nitro Records, a Huntington
Beach indie label that became home to
SoCal stalwarts like The Vandals, AFI,
Guttermouth and more. After much soul
searching the group signed a major-label
deal, and the singer who once wore a shirt
saying “Corporate Rock Sucks” in a music

video found his band signed to Columbia
Records. Funny? To some it was ironic; to
others, notably punk purists and Epitaph
loyalists, it was infuriating.

Well, you know the rest — basically,
more hits. And more humor — 1998's
“Pretty Fly (For a White Guy)” anyone? Of
course, what would a new Offspring album
be without the requisite comedy? While
their seventh set is titled Splinter, the
original idea was to call it Chinese Democ-
racy, the title Axl Rose has planned for the
album he’s been carving in stone with a
chisel for the past decade or so. “You
snooze, you lose,” quipped Holland. “Axl
ripped off my braids, so I ripped off his al-
bum title.” !

For some reason they opted out of the
plan, claiming that the title caused pro-
duction to grind to a halt That wasn’t the
only thing to change as drummer Ron
Welty amicably left 'the band after 15
years to pursue a new project. Speed
bumps aside, the group continued on with
A Perfect Circle’s Josh Freese stepping in
for studio duties and new drummer Atom
Willard (Rocket From The Crypt, Alkaline
Trio) coming in for touring duties. And the
group is yukking it up again at radio with
the excellent new single “Hit That,” which
bounces along with guirky keyboards,
elastic basslines and horndog lyrics. No
joke, The Offspring are back in a big way.

'ToP20 SPECIALTY ARTISTS

~

STATIC-X (Warner Bros.) "Destroy All”
SOIL /) "Cross My Heart”

FIVE FOOT THICK (£clipse/ “Ducked Out”

KORN (immortal/Epic) “Right Now"

14. SEVENDUST (7V7) "Enemy”

18. SNAPCASE (Victory) "Dress Rehearsal”

DEVILDRIVER (Roadrunner//[0JMG) | Could Care Less”
HATEBREED (Universal) “Another Day, Another Vendetta”

1
2
3
4
5. MUSHROOMHEAD (Universal) “Sun Doesn't Rise”
6
7. TEXAS CHAINSAW MASSACRE (Bulletproof) “Immortally Insane”

8. CROWN (Metal Blade) “Face Of Destruction”

9.

10. DIMMU BORGIR (Vuclear Blast) “Progenies Of The Great Apocalypse”
11. ILL NINO (Roadrunner//DJMG) “How Can | Live”

12. 40 BELOW SUMMER (Razor & Tie) "Self-Medicate”

13. HEADBANGERS BALL (Roadrunner/IDJMG) “Fixation On The Darkness”

15. CANNAE (Prosthetic) “Symmetry Of Fear”
16. KING DIAMOND (Metal Blade) “Living Dead”
17. MORBID ANGEL (£arache) “Beneath The Hollow”

19. CURL UP AND DIE (Revelation) “If This Band Thing Doesn't Work...”
20. MOONSPELL (Century Media) “A Walk On The Darkside”
Ranked by tolal number of shows reporting artist. J
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mtolkoff@radioandrecords.com

Feedbag

Loving all the Alternative love letters

good letter is hard to find. Oh, there’s plenty of
mail flying around out there — some of it on actual
paper, most of it in electronic vapor — but a finely
crafted communiqué, containing numerous well-
turned phrases and thoughtful thoughts, is rare nowa-
days. The advent of e-mail was supposed to open up
vast new territories of human communication. It has,
sort of, but it seems to be used more for sending the
instant gibberish of brain farts across the ‘Net than

actual coherent content.

The culture of e-mail today is more
about one- or two-sentence replies to
the one or two sentences that were
just received. Occasionally, a para-
graph of carefully considered reason
will come shooting out of a keyboard
somewhere, but after 11 months on
the job here at R&R World Headquar-
ters, 1 ask, “Where the hell are they,
dammit?” I mean, I'll take responses
of any kind, just so I know you're still
breathing.

For instance, I recently sent Lenny
Dianna, PD of WEDG/Buffalo, three
pages of deep analytical thought on
classic programming philosophy that
I wanted his commentary on. What
got in response to my e-mail was an
e-mail from him that simply stated, “I
hate you with the passion of 10,000
men.” Oh, well.

Iview the Alternative column as a
forum for the open exchange of ideas
and commentary. Too bad no one else
does. Unless coerced. When I asked
for feedback in anticipation of this
week’s column, most of the respons-
es were in the “So once again you're
looking for a way to get out of writ-
ing an actual column” vein. Hmm,
you know me too well. However,
over the course of the last few months
I have managed to collect a few letters
of substance. Thus, here are some re-
cent rants, raves and general venting.

“Is there a
correlation between
a station’s ratings
and how close a
programmer lives to
the station?”

Mark Hamilton

On The Return Of
The Card Box

G’day, Max. Just a note regarding
Part One of your “Blaspheming Lud-
dite” article (9/26). It’s nice to know
that some questioning, passionate,
forward-thinking radio pros still re-
visit the wellspring to ask whether
there are things we can reactivate
from those more organic days when
programming was more art and less
science.

I currently oversee a bunch of na-
tional FM networks (CHR, Hot AC,
Soft AC, a local evolving AOR/CHR
hybrid). We do perceptual studies
and aud itorium music tests, run call-
out research and, yes, use RCS Selec-
tor. The stations all do better than OK
(No. 1 with their respective target au-
diences and No. 1, No. 3 and No. 5
12+), but I still have deep-seated af-
fection for the idea of a station where
everybody understands the tastes of
the target audience and the music vi-
sion, a station where even though the
music programming is built on a
framework of rotations and clocks,
there is still room for on-air talent to
make intelligent, clever, entertaining
decisions about the order in which
songs get played.

Let’s face it, these days club jocks
are becoming stars on the basis of the
way they mix songs and build sets for
their dance-floor audience. Did we
lose sight of something vital over
time? Anyway, Max, no conclusions,
no punch line, just toying with the
warm, comfortable feeling of the re-
turn of the card box.

— Keith Fowler
GM/Programming

AMP Radio Networks Sdn Bhd
Kuala Lumpur, Malaysia

You're a brave man, Max. Those of
us who were jocks and PDs in the '70s
remember the card box very well. I
wonder how many of your readers are
old enough to remember those pre-
Selector days. If it is any comfort, this
old PD agrees with your conclusions.

ALTERNATIVE

I was a beta tester for RCS in 1979,
when Selector ran on a Digital Equip-
ment PDP-11. While the software is a
whole lot better now than it was back
then, I don’t think radio stations
sound any better as a result, and I also
think that a lot more time is being
wasted in scheduling. Keep up the
good work.

— Richard Harker
Harker Research

“So this is what it’s
like to be on the
wrong end of a
buyout. ’'m worried |
might look like you if
| don’t get another

job soon.”
Matt Smith

I read with delight your memories
of the card file and its predecessor, the
lined grid taped to the album cover.
Allow me to add some of my own
memories.

At some stations, colored pens ne-
gated the need to add one’s name or
the time — just the date. Pens were
color-coded to dayparts, and since no
one would dream of repeating a song
in the same daypart the following day,
there was no need to note the specific
hour. And then, of course, you never
really had to worry about shuffling the
music around a bit

The box was bound to fall on the
floor, scattering cards everywhere.
Hence, the helpful color-coded cards
to correspond with categories —
much easier to replace after a spill
than looking at the category written
in the cormer.

I remember my first fledgling at-
tempts at Selector. It was at KSJO/San
Jose, and the beast was just being in-
stalled. Dwight Douglas was there to
hold our hands through our first at-
tempts at setting everything up and
actually getting it to sched ule. We had
a Block Party Weekend coming up,
and he diligently explained the con-
cept of themes for scheduling special
programming.
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After getting everything set —
clocks, coding, etc. — it scheduled
The Rolling Stones’ “Rocks Off” in
every Stones block. We never got it to
schedule that feature, and to this day
I think nothing beats the human
touch when scheduling a feature.
—Patty Martin
PD, WDRV/Chicago

On David ‘Beno’
Benveniste

All T have to say is rightfuckingon
with the “Once and Future Punk” ar-
ticle (10/31). Seriously, someone with
foresight in such a seemingly struc-
tured industry. I'm totally green, to-
tally Jane Doe and at the bottom of the
ladder in the music industry, and it is
so goddamn refreshing to read about
someone who is following true mu-
sic, true fans and what I consider to
be the real ethics of the music busi-
ness.

As I've slowly been getting my
mitts involved with music over the
last year, too many jaded people have
told me what a horrible business it is
and that [ was idealistic to believe that
it truly can be done by open-eyed,
forward-thinking respecters of music.

This article illustrated to me that
not only can one survive in this indus-
try using integrity, but you can create
enough revenue to help the next great
band and the next great band and so
on. Right on to Beno, and to you, Max,
for showing me that I can still take
over the world.

— The Pirate Mollie, Mollie Moore-
Goldstein

A great piece. Straight ahead, no
fluff, specific. Not anywhere near the
music | present (check out my web-
sites), but still very applicable to my
part of the forest, which is AA /Urban
AC/Smooth Jazz. Hopefully, these
areas will have Benos too. Keep it up.
— Michael Jaworek
The Birchmere/IOTA

On The Hot Fax, And
General Venting

Your eight questions with WHFS/
Washington, DC PD Lisa Worden
(11/4) was the most enlightening in-
terview I have read for some time.
You raised one of the biggest chal-
lenges facing programmers today:
this whole “eating in the studio” de-
bacle. If left unchecked, there is no
doubt it could have a dramatic effect
on the format.

Finally, you raised a question in
that very same interview that has
puzzled me (and probably many oth-
ers, for that matter) for years: Is there
a correlation between a station’s rat-
ings and how close a programmer
lives to the station? Without doubt
you have a groundbreaking study in
the works.

— Regards, Prince Charles (a.k.a.
Mark Hamilton)

Station Manager/PD, KNRK/Port-
land, OR

Dear Shitbag: So this is what it’s
like to be on the wrong end of a buy-
out. I'm worried I might look like you

“You really do think
R&R means Rest &
Relaxation! C’mon,
who really writes the
column? It’s
Halloran, right?”

Jeff Appleton

if I don’t get another job soon. Please
advise. Was time off just a never-end-
ing breakfast buffet, or can I work on
my golf game and hope to one day be
as good as Lev? On a positive note, I
guess this means I can catch up on 20
years of missed All My Children epi-
sodes. Are Tad and Chandler still
fighting? Greg and Jenny still a cou-
ple? Hmmmum, I'm liking this more
and more.

— Matt Smith

DreamWorks Records

How stupid do you think we are,
huh? OK, don’t answer that. Letters
to the editor? Once again you have
come up with an idea designed to
make you look unique and innova-
tive, when in reality it is just another
way for you to avoid coming up with
an original idea for a column. Like
you really care to hear from your
readers.

My God, you have been at R&R,
what, two or three months or so? You
have written maybe one or two “orig-
inal” columns. Friggin’ every week is
some guest columnist or some other
compilation of “stars of the future”
who end up writing it themselves.
Why, you even had me write an “On
the Record” piece while you were in
New York City because you didn’t
want to call around trying to find
someone.

I applaud you on your ability to
appear to be doing something impor-
tant while actually spending the time
figuring out how to get your motor-
cycle out of the shop after seven
months. You really do think R&R
means Rest & Relaxation. C'mon,
who really writes the column? It's
Halloran, right?

Actually, now that I think about it,
I should have had you write this let-
ter to yourself but pretend it was from
me. Then [ could be an R&R Alterna-
tive Editor in training.

— Jeff Appleton
VP /Promotion, Razor & Tie Enter-
tainment

What happened to your vow to
destroy me in 30 days, err 60 days,
make that 90 days? (I did keep grant-
ing you extensions, didn’t I?) Any-
way, I'm still here to remind you of
the mess you left when you went
away.

— Richard Sands,
The Sands Report
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ARTIST TITLE LABEL(S}

LINKIN PARK Numb (Warner Bros.)

STAIND So Far Away (Flip/Elektra/EEG)
BLINK-182 Feeling This (Geffen)

TRAPT Still Frame (Warner Bros.)

A PERFECT CIRCLE Weak And Powerless (Virgin/

THREE DAYS GRACE (I Hate) Everything About You (Jive/
PUDDLE OF MUDD Away From Me (Geffen/

WHITE STRIPES The Hardest Button To Button (Third Man/V2)
LINKIN PARK Faint (Warner Bros.)

SWITCHFOOT Meant To Live (Red Ink/Columbia)

JET Are You Gonna Be My Girl (Elektra/EEG)
NICKELBACK Someday (Roadrunner/[DJMG)

P.0.D. Will You (Atlantic/

OFFSPRING Hit That (Columbia)

STROKES 1251 (RC4)

AUDIOSLAVE Show Me How To Live Interscope/Epic)
HOOBASTANK Out Of Control (/sland//DJMG)

KORN Right Now (£pic/

WHITE STRIPES Seven Nation Army (Third Man/V2)
STONE TEMPLE PILOTS AllIn The Suit That You Wear (Atlantic/
AUDIOSLAVE | Am The Highway (Interscope/Epic/
OUTKAST Hey Ya! (Arista)

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.)
COLD Suffocate (Fijp/Geffen/Interscope)

CHEVELLE Closure (Epic/

3 DOORS DOWN Here Without You (Republic/Universal)
DASHBOARD CONFESSIONAL Hands Down (Vagrant)
THURSDAY Signals Over The Air (Island/IDJMG)
COLDPLAY Moses (Capitol)

SEVENDUST Enemy (TVT)

FUEL Falls On Me (Epic/

ATARIS The Saddest Song (Columbia/

YELLOWCARD Way Away (Capitol)

STORY OF THE YEAR Until The Day | Die (Maverick/Reprise/
SOMETHING CORPORATE Space (Drive- Thru/Geffen)
DISTILLERS Drain The Blood (Sire/Reprise/

JANE'S ADDICTION True Nature (Capitol)

FOO FIGHTERS Darling Nikki (Roswel//RCA)

DEFAULT (Taking My) Life Away (TVT)

IGGY POP Little Know It All (Virgin/

311 Beyond The Gray Sky (Volcano)

SMILE EMPTY SOUL Nowhere Kids Zava/

311 Creatures (For A While) (Volcano/

HOT HOT HEAT Talk To Me, Dance With Me (Sub Pop/Reprise/
FINGER ELEVEN One Thing (Wind-up/

SEETHER Gasoline (Wind-up/

ALIEN ANT FARM Glow (OreamWorks)

AFI Silver And Cold (OreamWorks/

STAIND How About You (Flig/Elektra/EEG)

NO DOUBT It's My Life flnterscope/

ALTERNATIVE TOP50

TOTAL
PLAYS

2582
2535
2404
2374
2351
2293
1977
1891
1846
1770
1692
1649
1615
1530
1422
1399
1390
1278
1266
1175
1145
1090
1079
1077
1050
879
848
1712
167
758
145
136
693
597
540
505
496
486
459
452
448
442
432
426
420
an
401
382
364
359

4=
PLAYS

+249
-104
+232
+83
-250
+139
+104
-28
-67
+129

+88

-201
+72
+635
+131
-85
+111
+185
+37
+88
+116
+162
+671
12
+91
-80
-155

+58
-42
172
+55
-168
+17

+103
-187
+85
+35
+40
+95
+103
131
1M
+19
12
-98
+129
+207
+60

TOTAL
AUDIENCE
(00)

188931
187418
184947
150832
160629
149724
134868
129794
160217
98355
120280
100826
92993
124175
104728
123301
75047
87535
109886
68411
13478
116224
86888
41457
56883
54248
64157
37092
66628
28449
54893
25135
29283
25106
20821
29862
22098
63380
28455
24379
25738
13776
25180
32254
19510
15678
13312
32799
25755
45821

WEEKS ON  TOTAL STATIONS/
DDS

CHART

"
22

6
19
15
22

5
21
33
19
"
15

8

10
23
5
6
39

- N W WwWw N

A

7611
75/0
80/0
73/0
7910
7100
7710
7610
7400
6911
7610
57/0
730
8212
65/3
5710
6811
59/1
7310
6412
6413
40/
76111
52/0
60/3
34/0
5310
48/0
53/3
40/0
3710
5201
51/0
422
38/0
46/5
4110
15/3
29/5
3412
405
4314
29/0
35/0
3013
25(0

- 34/0

3914
4219
131

Most Added'..... .. ...
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www.rradds.com |
|

ARTISTTITLE LABEL(S) ! ADDS
GODSMACK Re-Align (Republic/Universal) 15
AF| Silver And Cold (DreamWorks/ 14
RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) h
EVANESCENCE My Immortal (Wind-up/ 10
STAIND How About You (Fiip/Elektra/EED) 9
NICKELBACK Figured You Out /Roadrunaer/IDJMG) 8
DARKNESS I Believe In A Thing Calied Love (Must...Destroy/Atlantic) 8
S.T.UN. Annihilation Of The Generations /Geffen/ 8
Most
IncreasedPlays. . . .
S e g ks ™ Fan IR R T i TOTAL
PLAY
ARTIST TLE LABEL(S) INCREASE

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros./ +671

OFFSPRING Hit That (Columbia/ +635
LINKIN PARK Numb (Warner Bros.) +249
BLINK-182 Feeling This (Geffen/ +232
STAIND How About You fFlip/Elektra/EEG +207
KORN Right Now (Epic/ +185
NICKELBACK Figured You Out (Roadrunner/IDJMG) +181
OUTKAST Hey Ya! (Arista) +162
RANCID Red Hot Moon (Hellcat/Warner Bros.) +148
THREE DAYS GRACE (I Hate) Everything About You (Jive/ +139
Most
Played Recurrents
. (e Casmr ows Bodesa o9F
! TOTAL
ARTIST TITLE LABEL(S) ! PLAYS
TRAPT Headstrong (Warner Bros.) 1118
EVANESCENCE Going Under (Wind-up/ 1072
GODSMACK Serenity (Republic/Universal} 1022
CHEVELLE Send The Pain Below (£pic/ 980
AUDIOSLAVE Like A Stone fInterscope/Epic/ 930
QUEENS OF THE STONE AGE No One Knows fInterscape/ 841
SMILE EMPTY SOUL Bottom Of A Bottle [Lava/ 826
FOO FIGHTERS All My Life (RoswellRCA) 825
FOO FIGHTERS Times Like These (Roswel/RCA/ 195
RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 127

82 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 11/2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the farger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003,
The Arbitron Company). © 2003, R&R, Inc.

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

Complete
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Advertising
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I took a recent survey of more than
30 people, and — frankly, Maxie —
: you and | are the only schiemiels

§ ﬁ E@@ﬁ@ watching HBO’s Carnivale. What is

wrong with us? Or what is wrong with

With the rest of you? Creepy. # Screw the
Jonathan L. Rosen city of Cleveland. They raped me for
PD of My Telephone a $125 speeding ticket on the way to

the airport.
Tuck. Best mindless entertainment: Charlie’'s Angels 2.
Biggest misses by radio: Motion City Soundtrack and
Mando Diao. | think the next single should be “Para-
lyzed” (think Yardbirds) or “Mr. Moon” (think Ani-
mals). # Hey, other neat stuff I'm diggin’ when 'm not
listening to China’s Kelly Chen is Indianapolis’ Loretta
s (Benchmark Records). They were No. 1 on the
U.N.C.L.E.S.A.F.R.O. specialty chart last week. Atlantic’s Apartment
26 has a slam-dunk with “Give Me More.” To My Surprise, an offshoot
of Slipknot (although, musically, you wouldn’t know it) on Roadrunner
is killer, as is Nebula from Liquor & Poker. | heard a sneak peek of the
new Orgy. Wow! # Right time of the year to get spiritual with
Spiritualized’s “Lord Let It Rain on Me.” Think Chomsky. Must go and
pick a winner for dinner. Bye.

Goldklang rips another one out of
the park, as Linkin Park go back

Altarnatwe

seat. He parks Staind at No. 2 again.
Bill Carroll from Elektra says, “Revenge
is a dish best served cold!” Bill! Watch §
out! Trapt are sneaking up behind you §: ; R
at No. 4! ... It took Blink-182 no time at  §im

all to climb to No. 3. They’ll probably stay

in the stratosphere for a while ... Three Days Grace hold on to No. 6,
as the stations that just came on ramp up the spins ... Puddle Of Mudd
are firmly in the top 10 at No. 7 ... Switchfoot round out the top 10 at
No. 10, proving they have the staying power to go all the way, but they

. are hotly pursued by Jet, who stand at No. 11. The buzz is really start-

ing to build with these guys, so be prepared for an end-of-the-year
smash ... You really need to keep an eye on: OutKast (27-22), De-
fault (42-39), Distillers (45-36) and Story Of The Year (37-34) ... New
to the chart: Smile Empty Soul, AFI, Staind, No Doubt. Most Added:
Godsmack, AFl, Red Hot Chili Peppers, Evanescence, Staind,
Nickelback

— Max Tolkoff, Alternative Editor
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armist: S.TU.N.
LaseL: Geffen/Interscope

By FRANK CORREIA/ALTERNATIVE SPECIALTY EDITOR

It could be a whole category unto itself
in Rock & Roll Jeopardy:

I'll take Amped Acronyms for $200.

RATM.

What is Rage Against The Machine?

Right!

$400, please.

S.0.A.D.

What is System of a Down?

Correct!

Let’s go for $600.

AFIL

Hmmm, I know this. What is A Fire In-
side? OK, $800.

ATDI.

Oh, um, wait ... At The ...
is At The Drive In?

You got it!

Awesome, let’s close it out.

S.T.U.N.

Huh?

Sorry, time’s up.

First up, yes, S.T.U.N. is a band, and
a damn good one at that. In fact, they’re
right at home with all of the aforemen-
tioned rockin’ acronyms. The Los Ange-
les-based four-piece can effortlessly wrap
their alt-punk energy around pop melo-
dies, allowing the kids to slam and surf
to politically charged lyrics. The name?
It’s short for Screaming Towards the Up-
rising of Nonconformity. I'll just let gui-
tarist and songwriter Neil Spies explain
that:

“Our music is a call for unity and
awareness,” he says. “When 1 grew up,
every effort was used to force me to com-
ply with the thought process that who-
ever was in authority was right — and
that’s rarely the truth. We're here to

I mean, what
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prove that if you are brave enough to fight
adversity for what you believe in, you will
have your own message to send that will
enlighten the world.

“We're not pushing opinions on anyone
— everyone should question everything
and make decisions for themselves. We
feel that we have a responsibility though.
When I was a kid, music saved and
taught me you can’t feel more alive than
when you are part of revolution. When we
talk to the kids, they really seem to be
starving for a band to fight the play-it-
safe, fabricated-passion state of the mu-
sic industry right now. We are playing for
them.”

Whether or not you buy the mission
statement is a moot point upon listening
to Evolution of Energy, the perfectly
titled Geffen/Interscope debut. When
singer Christiane J repeats the line “We
are just a moment away” in “Movement,”
it sounds more like a promise than a
threat. The entire band sounds like a
revolution as bass, guitar and drums col-
lide in delirious distortion. Or check out
the lead single, “Annihilation of the Gen-
erations,” with its anthemic choruses
and J’s mantra of “desperation,” which
seems to point a painted fingernail at
pop posers. Having shared stages with
Jane’s Addiction, Marilyn Manson and,
currently, Chevelle, S.T.U.N. are also
waking up the masses on Fuse’s “Next
Big Thing” and MTV2 & Rolling Stone
Present: 10 Bands You Need to Know
About. Alex, I'll take Breakthrough Ac-
ronyms for $1,000, please.
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America’s Best Testing Alternative Songs 12 +
For The Week Ending 11/14/03 Tor 20 SPECIALTY ARTISTS
- Persons  Men  Women .
Artist Title (Label) W LW  Familiarity Burn 18-34 18-34 18-34 1. COHEED & CAMBRIA (Egual Vision) A Favor House Atlantic”
2.  MISFITS (Misfits/Rykodisc) “Monster Mash”
LINKIN PARK Numb (Warner Bros./ 4.35 419 93% 15% 429 4.26 43 " o
3. DEATH CAB FOR CUTIE /Barsuk) “Sound Of Settling
LINKIN PARK Faint (Warner Bros.) 424 410 98% 32% 423 424 422 R
’ 4, BELLE & SEBASTIAN (Sanctuary/SRG) “Step Into My Office, Baby”
YELLOWCARD Way A Capitol) 423 417 63% 1% 4.08 429 3.88 .
Jal 5. LORETTA (Benchmark) “The Fire"
SWITCHF Meant To Live (Red Ink/Columbi 413 4,09 749 149 4.03 3.94 4 " "
LU SR e oo " 6. ANTI-FLAG (Fat Wreck Chords) “Tumcoat
TRAPT Still Frame (Warner Bros.) 412 3.97 91% 21% 412 412 an 7. RYAN ADAMS //siand//IDJMG) “So Alive”
THREE DAYS GRACE (| Hate) Everything About You {/ive/ 4.08 4.05 88% 16% 4.00 3.86 an 8. STROKES /RCA) “12:51"
BLINK-182 Feeling This (Geffen/ 401 3.85 75% 10% 3.86 4.02 372 9. FEEDER (Universal) “Just The Way I'm Feeling"
HOOBASTANK Out Of Control island//DJMG} 401 411 56% 6% 391 3.97 3.85 10. THE DARKNESS /Atlantic) “| Befieve In A Thlng Called Love”
FUEL Falls On Me (£pic/ 400 3.8 82% 14% 399 368 426 11. AZURE RAY (Saddle Creek) “The Drinks We Drank Last Night”
SEVENDUST Enemy (TVT) 395 378 53% 7% 393 3.90 3.96 12. AFl [DreamWorks) “Silver & Cold”
DASHBOARD CONFESSIONAL Hands Down (Vagrant/  3.93 398  78%  15% 380 377 383 13. YEAR OF THE RABBIT (Elektra/EEG) “Last Defense”
COLD Suffocate (Flip/Geffen/interscope) 392 390 2% 12% 3.83 3.76 389 14. S.T.U.N. (Geffen) “Annihilation of the Generations”
STAIND So Far Away (Flip/Flektra/EEG) 391 3.95 97% 38% 3.84 3.69 3.96 15. PHANTOM PLANET {Day//yht/fp/c} "Big Brat”
CHEVELLE Closure (Epic) 388  3.82 72% 10% 389 377 400 16. A STATIC LULLABY (Ferret) “Lipgloss & Letdown”
NICKELBACK Someday (Roadrunner/{DJMG) 387 388 9% 31% 379 365 390 17. FOO FIGHTERS (RCA/ “Darling Nikki"
3 DOORS DOWN Here Without You (Republic/Universal) ~ 3.86 399  82%  26% 384 361 402 18. THRICE (/sland//DJMG) “Stare At The Sun”
EVANESCENCE Going Under (Wind-up/ 383 375 98%  44% 390 378 3.99 19. 1GGY POP (Virgin) “Little Know It Ali”
P.0.D. Will You (Atiantic) 381 368 6% 1% 379 376 382 20. PINHEAD GUNPOWDER (Lookout) “Letter From An Old Friend”
DISTURBED Liberate (Reprise/ 380 361 80% 20% 3.82 188 3.76 9 Ranked by total number of shows reporting ari/st.
J
A PERFECT CIRCLE Weak And Powerless (Virgin/ n 3.64 719% 21% 374 3.69 380
STONE TEMPLE PILOTS Al In The Suit That You Wear (Atlantic/ 3.62 - 44% 1% 3.66 3.67 3.65 4 N
PUDDLE OF MUDD Away From Me (Geffen) 3.61 3.57 67% 14% 3.58 3.55 3.62 Record Of The eek
AUDIOSLAVE Show Me How To Live fterscope/Epic) 357 361 B3%  30% 355 357 354 ARTIST: Various .
o O S - B AL
GODSMACK Serenity (Republic/Universall 355 346  B1%  25% 359 339 375 TITLE: The Fold Compilation St T
EEG, 55 3.62 1% 17% 353 3.50 3.56 LABEL: Credit e i
JET Are YouG Be My Girl (Elekt: 3. . 1 i i ) . . . R R -
e Fuck Mapquest and The Thomas Guide — this two-disc Sl S - ="
AUDIDSLAVE | Am The Highway (interscope/Epic) 354 362  65%  15% 359 359  3.60 set is all you really need to find your way around Los Ange- e i = aume:
. . T WL T o B
WHITE STRIPES Seven Nation Ay (7hid Man/V2) 334 333 94%  54% 342 336 347 les. Since 1997, a small Eastside club called the Fold has been
home to some of the best damn bands not only in L.A., but in the country. Now
STROKES 12:51 (RCA) 332 338  57%  16% 3% 334 338 expanded to two venues — its original home, Silverlake Lounge, and the larger
KORN Right Now (Epic/ 327 325 62% 19% 337 339 336 Derby — the Fold continues to bring the eclectic noise, espe.cially with this bril-
liant set. Check out B.RM.Cs rare “Loaded Gun" or contributions from out-
WHITE STRIPES The Hardest Button... (Third Mamyv2) 310 3.13 12% 28% 3.03 2.98 3.08 of-towners like ...Trail Of Dead and The Polyphonic Spree. Previous Record of
Total sample size is 440 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very the Week honorees like Metric and The 88 are included here, and up 0" comers
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents like Rex Aquarium, MldnlghF Movie and The Warlocks are definitely worth a lis-
who said they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, ten. Any naysayer who thinks good music is dead just needs to spend some
they can take the music test based on the forma/music preference. RateTheMusic.com results are not meant o replace cailout research. The time with these two discs. There’s a reason the lighted sign above the Fold at
results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. Silverlake Lounge's tiny stage says “Salvation”: You find it here.
The RTM system, is available for local radio stations by calling 818-377-5300. RaleTheMusic.com dala is provided by Mediabase i . .
— Frank Correia, Rock Specialty Editor D
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WHRL/Albany, NY*
OM: John Cocper
PD: Lisa Biello
GDOSMACK
QISTILLERS
DFFSPRING

KTZO/AIhuque sue NM*
PD: Scott Souhra

MD: Don Kelte!

2 EVANESCENCE

2 RANCID
1 DISTILLERS

WNN)/Atlanta, GA*
OM: Leslie Fram
PO: Chris Wiliams
MOD: Ja& Harren
2 DARKNESS
STONE TEMPLE PILDTS

WJISE/Atlantic City, NJ*
: Al Parinelio
EVANESCENCE
AFI
GODSMACK
S.TUN.

DEAD DAY SUN

KROX/Austin, TX*
OM: Jeif Carrol

PD: Melody Lee
MD: Toby Ryan

No Adds

WRAX/Birmingham, AL*
PD: Susan Groves
MD: Mark Lindsey
3 QUTKAST
STAIND

KQXR/Boise, 1D*
PD: Jacent Jackson

MD: Kallao
2 FOO FIGHTERS
E(F)ILOPLAV

WBCN/Boston, MA*

DM: Tony Berardini

PO: Oedipus

APD/MD: Steven Strick
2 ARl

FINGER ELEVEN

WFNX/Boston, MA*
PD/MD: Paul Driscoll
APD: Keith Dakin
2 MANOD DIAD
2 PHANTOM PLANET
1 SHINS
LOVELESS
STUN

WEDG/Buffalo, NY*

PD: Lenny Diana

MD: Ryan Patrick

14 EVANESCENCE
GOOSMACK
BRAND NEW

Reporters

WBTZ/Burlington*

OM: Matt Grasso

MD: Christine Pawlak
2 AFl

3
RANCID

WAVF/DharIeslon sc*

WEND/Charlotte*

DM: Mike Berlak

PD: Jack Daniel

APD/MD: Kristen Honeycutl
No Adds

WKUX.fChlcago i
MD Mag snumlTnas

0 R NESS
CRYSTAL METHOD

WZZN/Chicago, IL*

PD: Bill Gamble

APO: Steve Levy

MD: James VanOsdol
LINKIN PARK

STAIND
METALLICA

WAQZ/Cincinnati, OH*
PD/MD. Jett Nagel

AFI
GODSMACK

WXTMCleveland, OH*

PO: Kim Monroe

APD: Dom Nardelia

MD: Pete Schieke
AUDIOSLAVE

AR
SMILE EMPTY SOUL

WARQColumbia, SC*
P Dave Slewan

0: Dave
6 EVANESCENCE
2 GODSMACK

WWCD/Columbus, OH*

OM: Ramﬂ‘ Malloy

PO: Andy Davis

MD: Jack DeVoss
DARKNESS

KDGE/Dallas, TX*
PD: Duane Doherty
APD/NID: Alan Ayo

1 STROKES
JACK JOHNSON

WXEG/Dayton, OH*
PD: Steve Kramer
MD: Boomer

No Adds

KTCL/Denver, CO*

PD: Mike 0°Connor

APD: Rich Rubin

MD: Hill Jordan

28 RED HOT CHILI PEPPERS

1 TRIUMPH THE INSULT COMIC D0G

JACK JOHNSON

CIMX/Detroit, MI*
PD: Murray Brookshaw
;I;D VInce Can»m

1 (S;TDRV DF THE YEAR

08
KID ROCK

KHRO/EI Paso, TX*
OM: Mike Preston
PO/MD: Jojo Garcia

GDOSMACK
POLYPHONIC SPREE
STUN.

VEB
NICKELBACK
RED HOT CHILI PEPPERS

KXNAFayetteville, AR
PD/MO: Dave Jackson

9 RANCID

7 COLDPLAY
6 DAVE MATTHEWS
6 REM.

KFRR/Fresno, CA*
PD: Chris Sguires
MO: Reverend

1 COLOPLAY

WJBX/Ft. Myers, FL*
OM/PD: John Rozz
APD: Fitz Madrid

MD: Jelf Zito

1 DARKNESS

WXTW/Ft. Wayne, IN®

DM: JJ Fabini

PD: Don Walker

APO: Matt Jericho

MD: Greg Travis
EVANESCENCE
GDDSMACK
STUN.

WGRD/Grand Rapids, MI*
PD: Bobby Ouncan

MD: Michael Grey

No Adds

WXNR/Greenwlle NC*
PD: Jeft Sanders
APD/MD Tumer Watson

NICKELBACK

WEEO/Hagerstown
A?Dmo Dave Roberts

1 GODSMACK
1 DARKNESS

KUCD/Monolulu, Hi*
Pg: él1a1lnio Hyatt

KTBZMouston, TX*
PD/MD: Vince Richards
APD: Eric Schmidi

4 DEFAULT

WRZX/Indianapolis, IN*
PD: Scotl Jameson

MD: Michae! Young

No Adds

WPLA/Jacksonville, FL*

OM: Gail Austin

PD: Bo Matthews

APD/MD: Chad Chumley
SMILE EMPTY SOUL

WRZK/Johnson City*

PO: Mark McKinn
FINGER ELEVE
DARKNESS
NICKELBACK

KRBZ/Xansas City, MO*
PD: Grsg' Bergen
MD: Laz!

CHEVELLE

WNFZ/Xnoxville, TN*
PD: Anthony Proffitt
MD: Justin Matthews
1 SMILE EMPTY SOUL
NICKELBACK

KFTE/Lafayette, LA*
PD: Scatt Perrin
MD: (Ilhrilx Dllgler

STONE TEMPLE PILOTS
RED HOT CHILI PEPPERS

KXTE/Las Vegas, NV*
PD: Dave Wellinglon
APD/MD: Chris Ripley

5 A PERFECT CIRCLE

KLEC/lmIe Rock, AR*
oser
APD/MD Adroq
STUN

STAIND
OARKNESS

KROG/Los Angeles, CA*

PD: Kevin Weatherty

APD: Gene Sandbloom
TAIND

1 HODBASTANK
STORV OF THE YEAR

RANC 10

WLRSALouisville, KY*

PD: Lance Hale

MD: Annrae Fitzgerald
IGGY POP

DEFAULT
RED HOT CHILI PEPPERS

WMFS/Memphis, TN*
PD: Rob Cressman
MD: Mike Killabrew

2 RED HOT CHILI PEPPERS

WZTAMiami, FL*
PD: Troy Hanson

8 QUTKAST
5 SMILE EMPTY SOUL
2 NICKELBACK

WLUM/Milwaukee, Wi*
PD: Tommy Wilde
MD: Kenny Neumann
1 GODSMACK
DISTILLERS

WHTG/Monmouth, NJ*
PD: Darrin Smith
1 GUSTER

KMBY/Monterey, CA*
PD/MO: Kannl Allen
1 EVANESCENCE

AFl
JACK JOHNSON
DEFAULT

WBUZ/Nashville, TN*
OM: Jim Patrick
PD/MD: Russ Schenck
1 STUN
LIGION
EVANESCENCE
JACK JOHNSON

hl)(mi)/uew Orleans, LA*
4 RED HOT CHILI PEPPERS
1 1GGY POP
GODSMACK

WXRK/New York, NY*
PD: Robert Cross

MD: Mike Peer

No Adds

WROX/Norfolk, VA*

PD: Michele Diamond

MD: Mike Powers
EVANESCENCE
NICKELBACK

KQRX/Odessa, TX

PO/MO: Michael Todd

17 MICHELLE BRANCH
7 WHITE STRIPES
7STUN

KHBZ/Oklahoma City, OK*
OM: 8ill Hurley
PO: Jimmy Barreda

BLUE DCTOBER
REQ HOT CHILI PEPPERS

WJRR/Orlando, FL*

OM: Adam Cook

PD: Pat Lynch

APD: Rick Everett

MD: Brian Dickerman

3 ATARIS
GDOSMACK

WOCL/Orlando, FL*
PD: Bobby Smith

3 STAIND
2 FINGER ELEVEN

WPLY/Philadelphia, PA*
PO: Jim McGuinn
MD: Dan Fein
1 DARKNESS
AUDIOSLAVE

KEDJ/Phoenix, AZ*

N CKELBACK

KlON/Phoemx AL*
PD/MD: Kevin Mannion
30 EVANESCENCE

ARl
STAIND

WXDX/Pittsburgh, PA*
PD: John Maschitta
MD: Vinnie F.

1 CHEVELLE

WCYY/Portland, ME

SM: Mike Sambrook

PD: Herb Ivy

MD: Brian James
EVANESCENCE

GODSMACK
JACK JOHNSON
VACATION LAND

KNRK/Portland, OR*

PO: Mark Hamilton

Station R?onev/APD Jalme Cooley
2 ATMO!
1 PEARL JAM
1 OARKNESS

WBRU/Providence, RI*
PO: Seth Resier
MO: Andy Yen
GODSMACK
BRAND NEW

WWRX/Providence, RI*
PO: Kevin Mays
MD: Bryan Slater
2 AFl
GODSMACK
QUTKAST

Stations and their adds listed alphabetically by market

KRZO/Reno, NV*
OM: Rnb anlu
PO: Ji Smitl
APDMD al Dlablo

WDYL/Richmond, VA*
PD: Mike Murphy
MD: Keith Dakin

4 KORN

WRXL/Richmond, VA*
OM: Bill Cahill

PO/MD: Casey Krukowski
No Adds

KCXX/Riverside, CA*

OM: Bill McNulty

PD: Kelli Cluque

APD/MOD: Daryl James
STAIND

WZNE/Rochester, NY*
OM/PD: John McCrae
MD: Jet! Sottalano

3 AH

1STUN

1 ILL NIND

311
RED HOT CHILY PEPPERS

KWOD/Sacramento, CA*
OM: Curtiss Johnson

PD: Ron Bunce

MD: Marco Collins

No Adds

KCPXISaIl Lake City, UT*
OM: Keith Abrams
PD: Jan McCain
11 NICKELBACK

6 STAIND
5 RED HOT CHILI PEPPERS
4 GDDSMACK

KXRK/Salt Lake City, UT*
DM: Alan Hague
PO: Todd Noker
MD: Antie Fufkin
6 FOO FIGHTERS
DISTILLERS

KBZT/San Diego, CA*

PD: Garett Michaels

APD/MD: Michael Halloran
1 OFFSPRING

STROKES
RED HOT CHILI PEPPERS

XTRA/San Dlego CA*
PD: Jim Rich
MD Many Vlhnney

No Adds

KITS/San Francisco, CA*
PD: Sean Demery

APD: Spud

MD: Aaron Axelsen

No Adds

KCNL/San Jose, CA*
PD/MO: John Allers
8 DEFAULT
LINKIN PARK

KJEE/Santa Barbara, CA
PO: Eddie Gutierrez

1GGY POP

KNDD/Seattle, WA*
PO: Phil Manning
APD: Jim Keller

No Adds

KSYR/Shreveport, LA*
DM: Howard Clark

PD: Rod “The Human Tripod”
No Adds

KPNT/St. Louis, MO*
PD: Tommy Mattern
APD: Woody Fife
MD: JeH Frisse
COLOPLAY

AFl

~

WXSR/raIlahame. FL
M: Kris Van Dyke

1 EVANESCENCE

1 AF

1 GDOSMACK
1S8TUN.

1 SMILE EMPTY SDUL
1 RYAN ADAMS

1 LORETTA

WSUN/Tampa, FL*
PD: Shark

APD: Pat Larga

No Adds

KFMA/Tucson, AZ*
PO: Libby Carstensen
MD: Matt §)
4 GODSMACK
STAIND
RANCID

KMYZ/Tulsa, OK*
PD: Lyan Barstow
MD: Corbin Pierce
17 FOD FIGHTERS
2 QUTKAST
2 STROKES

WPBZ/W. Palm Beach, FL*
PD: John 0'Connell

MD: Eric Kristensen
3 AUDIOSLAVE

WHFS/Washington, DC*
PD: Lisa Worden
APD: Bob Waugh
MD: Pal Ferrise
13 ND DOUBT
1 RED HOT CHILI PEPPERS

WWDC/Washington, DC*
PD: Joe Bevilacqua

MO: Donietle Fiynn

No Adds

WSFM/Wilmington, NC
PD: Knothead

WKRL/Syracuse, NY* MD: Mike Kent
OM: mlmly Griswold 8 EVANESCENC
PD/MD: Abbie Weber 7 GODSMACK
1 CHEVELLE 6 311
EVANESCENCE 6 IGGY POP
GODSMACK 2 STUN.
DEFAULT 1 OFFSPRING
* .
Monitored Reporters

94 Total Reporters

85 Total Monitored

9 Total Indicator

RANCID Red Hot Moon (Hellcat/Wamer Bros.)
Total Plays: 310, Total Stations; 28, Adds: 4

LIMP BIZKIT Behind Blue Eyes (Fijp/Interscope)
Total Plays: 255, Total Stations: 10, Adds: 0

EVE 6 At Least We're Dreaming (RCA/
Total Plays: 240, Total Stations: 23, Adds: 1

TAKING BACK SUNDAY You're So Last Summer (Victory)
Total Plays: 128, Total Stations: 12, Adds: 0

JACK JOHNSON Taylor (/ack Johnson Music/Universal)
Total Plays: 117, Total Stations: 15, Adds: 4

RYAN ADAMS So Alive fLost Highway/ADJMG)
Total Plays: 113, Total Stations: 12, Adds: 1

Songs ranked by total plays

( N ™
New & Active Indicator
Most Added’
DARKNESS | Believe In A Thing Called Love (Must... Jestroy/Attantic) R.E.M. Bad Day (Warner Bros.) GODSMACK Re-Align (Republic/Universal)
Total Plays: 340, Total Stations: 26, Adds: 8 Total Plays: 202, Total Stations: 11, Adds: 0 S.T.UN. Annihilation Of The Generations (Geffen)
AFI Silver And Cold (DreamWorks)
NICKELBACK Figured You Out fBoachumer/i0MG) EVANESCENCE My Immortal (Wit e
Total Plays: 318, Total Stations: 32, Adds: 8 Total Plays: 177, Total Stations: 13, Adds: 10 IGGY POP Little Know It All (Virgin/
Ny J

Please Send Your Photos

R&R wants your best snapshots
{color or black & white).

Please include the names and titles of all
pictured and send them to:

R&R, c/o Mike Davis: 10100 Santa Monica
Blvd., 3rd Floor, Los Angeles, CA 90067

Email: mdavis@radioandrecords.com ]
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PART ONE OF A Two-PART SERIES

BigIdeas, Small Budget

Nuts-and-bolts ideas you can use

It’s no secret that radio has to do more with less these
days. During Triple A Summit 2003 in August, that
subject was addressed at the “Big Ideas, Small Budget”
session, where panelists explored and shared their
ideas on ways to brand and market a station on a lim-

ited budget.

The session got down to the nuts
and bolts of what you can do to im-
prove your station’s standing in the
marketplace and was very informa-
tive — so much so that I
think it's important to re-
visit what was said.

Media Positioning’s
Keith Cunningham
served as moderator, and
the panel consisted of
KPIG/Monterey PD Laura £
Hopper; KFOG/San Fran-
cisco Marketing Director

“Basically, we give away a Harley-
Davidson motorcycle. It's a sales-
based promotion. We trade out most
of the cost of the bike from Santa Cruz
Harley-Davidson, then we
run a series of events that
B we call the Harley Road
Show.

“Various clients pay us
to bring the entourage by
their particular business —
it's a package deal, where
they get spots and the re-
mote. At each remote we

Jude Heller; Northeast
Broadcasting Director/
Programming Nicole Sandler;
WMVY/Cape Cod, MA Station Man-
ager Barbara Dacey; KBXR/Colum-
bia, MO PD Lana Trezise; and
WEFPK/Louisville PD Dan Reed.

Some Successful
Examples

Cunningham got right to the point
of the session, saying, “Our goal in the
next hour or so is to provide some
good examples of strong promotion-
al ideas that you can present on a rel-
atively small budget. I'd like to start
by asking some of the panelists to re-
count a successful promotion they
have done on a limited budget.”

Hopper responded first, telling the
audience about KPIG’s annual sum-
mer promotion called Win a Hog
From The Pig. “It's one of our signa-
ture events for the summer,” she said.

“When an
opportunity arises,
we simply have to
come up with
something that
works for all
involved.”

Laura Hopper

Keith Curmingham

give out four keys, and by
the end of the summer we
have given away 107 keys. Finally, we
line up the 107 people and see who
has the key that starts the bike, and
they win it. We make money with it,
and it gives us an entire summer pro-
motion for the station.”

KBXR’s summer promotion was
also sales-driven. “We revived the
classic office-party promotion,”
Trezise explained. “We called it Mid-
week Stress Relief, and people had to
tell us why they deserved an office
party. It wasn't about music at all; it
had everything to do with emotion.
Missouri, like so many states, is going
through a budget crisis, and probably
a third of the business in Columbia
has to do with the university here.
When they're hurtin’, we're all hurtin’.

“We invited people to tell stories
about how their workplace is undera
lot of duress right now, then we chose
some to put on the air. We rewarded
winners with a two-hour office party
— free food and drinks — provided
by a sponsoring client each Thursday.

“Beyond the opportunity for people
to let off some steam, it allowed the
entire community to vent some of its
frustration. It also allowed the station
to become part of people’s lives and
afforded us some unique connections.”

Happy Birthday

One of the best ways to come up
with a special event s to tie in the sta-
tion’s birthday. That gives you a
chance to highlight the unique musi-
cal position of the station by bringing
in core artists to perform at a special
concert and allows you to tout the sta-
tion’s longevity in the market.

Sandler decided to make WXRV
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(The River)/Portsmouth, NH's eighth
birthday serve Northeast Broadcast-
ing’s purpose on a number of levels.
Because the station has a signal that
covers three rated markets — Ports-
mouth and Manchester, NH and Bos-
ton — she wanted to do something
that reinforced the station’s presence
in all three cities.

“I realized that we had really been
neglecting the two cities in New
Hampshire and were concentrating
most of The River’s promotional ef-
forts on Boston,” she said. “Since we
do so well ratingswise in New Hamp-
shire, I wanted to do something that
was a little more holistic.

“The Midweek Office
Party allowed the
station to become
part of people’s lives
and afforded us
some unique
connections.”

Lana Trezise

“We had our eighth birthday com-
ing up, and we decided to do a River
Birthday Party Tour to do something
in all three markets that our signal
covers. It took place over Labor Day
weekend, and each night we had three
different acts who are popular with
our listeners. Thanks to the amazing
support of the record labels, it turned
out to be a minimal-cost promotion
for us with a lot of punch on the air
for the station.”

WMVY/Cape Cod recently cele-
brated its 20th year as a Triple A sta-
tion. WMVY broadcasts from the is-
land of Martha’s Vineyard and has
always leaned toward a singer-song-
writer sound on the air.

Dacey said, “We celebrated our
20th this year with a birthday party in
June featuring Dar Williams and Pat-
ty Larkin, two acts who are very pop-
ular with our listeners. It took place
at a club called the Hot Tin Roof,
which is a great local club that has a
lot of history in the market.

“The only way to get tickets wasvia
the air, the website or by invitation. By

T R

e, ~ e

doing that we created a big demand
for the show. The whole evening had
a great vibe and gave us a good feel-
ing about how important our station
is to our listeners.

“We definitely built our TSL the
whole time we did the promotion,
because people stayed tuned for the
chance to win tickets. We also used a
lot of archival material on the air lead-
ing up to the show to highlight the
station’s longevity and history in the
market. Plus, we had sponsors and
even made a little money.”

Added Benefits

Before the final two panelists re-
counted their big summer promo-
tions, Cunningham pointed out that
there are many things a station can get
from a promotion. Certainly, branding
and top-of-mind recall for diarykeep-
ers are of paramount importance, but
there are also things that serve a sta-
tion’s needs on other levels.

Heller pointed out that a promotion
KFOG recently wound up was geared
toward building the station’s online
database. “We just wrapped up a
yearlong promotion that we called E-
Concerts,” she said. "It was basically
a series of private concerts we did for
our listeners — big artists in small
venues. We called it E-Concerts be-
cause we drove the promotion
through our website.

“We had a great traditional data-
base of listeners — physical address-
es—but we were alittle slim on their
cyber-addresses. We sold the local
paper, the San Francisco Chronicle, as
the sponsor. The idea was to be able
to build a direct-mail piece for every
exciting concert we put on through-
out the year.

“The money we got from the spon-
sor allowed us to domailings via snail
mail to our database of listeners to en-
courage them to go online and get reg-
istered, because you could only qual-
ify to see the concerts via the website.
It was a great way to convert many of

our listeners to site users.” § =TT g

At WFPK, Reed did a
Waterfront Wednesday |
summer concert series. Not
only did it provide some
cool shows for the station §
to be involved with, it also
improved the station’s re-
lationship with the city of
Louisville. o

“This was our second
year doing it,” Reed said.
"“There’s this city-driven organization
called the Waterfront Development
Corp. thatis charged with coming up
with ideas to promote the fact that the
city is on the Ohio River and that there
is a new park down there. They ap-
proached us about having a concert
series once a month.

“For us, it is a considerable money-
maker, because we sell underwriting
and sponsorship for the event and the
Waterfront Development Corp. pays
for the production, the hotel expenses
and food and drink. I go out and get
the bands, with the help of the labels.
We drew about 3,000 to each event.

“We talk it up big-time on the air
and call ita summertime tradition. We
have also gotten great press out of it,
and it certainly helps with our rela-
tionship with the city fathers.”

Nicole Sandler

T &

Brainstorming

Cunningham summed up by say-
ing, “Here are some great examples of
ideas that any station can get mileage
out of with very little cost. In fact,
many of them can become sales op-
portunities, and the station can actu-
ally end up making money from
them, besides getting great promo-
tional value.

W

Laura Hopper and Jude Heller

“But good ideas are not always that
easy to come by, and each station may
approach the process a little different-
ly. Whether it’s brainstorming ses-
sions, taking a cue from the sales de-
partment, reacting to something the
city wants to do or a suggestion from
around the water cooler, this process
is vitally important.”

But how, exactly, do you come with
these promotional ideas? There are as
many ways as there are days in the
week, but let’s zero in on a few here.
Hopper said that most of KPIG's ideas
come up organically: “When an op-
portunity arises, we simply have to
come up with something that works
for all involved. Certainly, KPIG has
a very distinctive image, and pretty
much everything we do feeds off that
image.”

At the opposite end of the spec-
trum, Heller said that, aside from
weekly meetings at the station, “We
do brainstorming sessions twice a
g7 7| vear with the help of SBR
Creative, our consulting
partners. In June and No-
vember we all get togeth-
er and do a focus group
with some listeners, and
then the next day we gath-
er off-site somewhere.

“For part of the session
we analyze what happened
with the focus group and
what we leammed, and that
acts as a springboard for us to talk
about what we are going to do for the
next six months. It's a catalyst to come
up with ideas and think of ways to im-
plement them.

“Those ideas will end up in my for-
mal marketing plan, and because we
were all involved, I really don’t have
to sell all the other departments on
what we want to do. It's more about
getting motivated to make them hap-
pen. Amazingly, 85%-90% of the ideas
get done.”

All the panelists agreed that great
promotional and marketing ideas
can come from anywhere. The key is
to make sure the programming de-
partment maintains control of the
process so the station’s brand is not
damaged. More on that next week, in
Part Two.
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W WS aanst e ueeLs R e e E 3| Most Added
1 1 R.E.M. Bad Day (Warner Bros.) 472 28 25389 9 230 |www.rradds.com
3 @ JONNY LANG Red Light /A&M///{tersco;ze/ 467 +27 24691 11 230 E‘:;';;ﬁgt;ﬁ‘;;f{;um B “’;’5
6 o SARAH MCLACHLAN Fallen (Arista) 446 +10 30617 9 1911 DAVE MATTHEWS Save Me (RCA) ?
5 4 BEN HARPER Diamonds On The Inside (Virgin/ 427 13 15909 15 25/0 GUSTER Careful (Palm/Reprise) 2
4 5  JOHN MAYER Bigger Than My Body (Aware/Columbia) 418 -29 25269 14 19/0 STEREOPHONICS Maybe Tomarrow (V2 2
8 0 JASON MRAZ You And | Both (Flektra/FEG) 370 +38 14815 20 19/0 JACK JOHNSON Taylor (fack Johnson Music/Universal) 2
2 7 JACK JOHNSON Wasting Time (Jack Johnson Music/Universal) 369 -83 27031 19 20/0
9 o SHERYL CROW The First Cut Is The Deepest (A&M/interscape) 365 +26 21499 8 231
7 9  STING Send Your Love (A&M/interscope) 344 -30 14597 12 20/0
] 10 10 HOWIE DAY Perfect Time Of Day £pic) 312 1 12578 13 2210
13 m COUNTING CROWS She Don‘t Want Nobody Near (Geffen) 309 +29 15567 3 23n
14 @ DAVE MATTHEWS Save Me (RCA) 279 +21 15610 4 2212 Most
12 13 LOS LONELY BOYS Heaven (0r) 264 -10 8644 15 201 lncreasedplays
" 14 WALLFLOWERS Closer To You fInterscope/ 261 -40 10912 20 1811 TOTAL
17 @ JOE FIRSTMAN Breaking All The Ground (Atlantic) 249 +16 6738 8 1811 | armst e Laseis) INCREASE
19 @ COLDPLAY Moses (Capitol 248 +35 12573 5 150 JACK JOHNSON Taylor (Jack Johnson Music/Universal +108
15 Q DIDO White Flag (Arista) 248 +11 16227 16 /0 RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) +40
16 18 TRAIN When [ Look To The Sky (Columbia) 232 3 8830 10 190 | JASONMRAZ You And | Both Elektra/EEG) +38
| 21 @  LYLE LOVETT My Baby Don't Tolerate (CurtyLost Highway) 222 +3 11799 8 130 g;’g::&ﬁ:‘ég’ z’:ﬁ’:”ﬁzmw w o
24 @ STEREOPHONICS Maybe Tomorrow (V/2) 217 +35 10625 3 16/2 COLDPLAY Moses /Capital) +35
25 @  GUSTER Careful (Paim/Reprise) 215 +35 9158 2 212 COUNTING CROWS She Don't Want Nobody Near (Geffen/ ~ +29
18 @ BARENAKED LADIES Another Postcard (Chimps) (Reprise/ 213 0 10758 9 16/0 JONNY LANG Red Light (A&M/interscape/ +27
23 @ VANMORRISON Once In A Blue Moon (Blue Note/EMC) 199 +21 5751 7 17/0 | SHERYLCROW The First CutIs The Deepest (A&M/nterscope) +26
20 24 DAMIEN RICE Volcano (Vector Recordings) 182 29 10451 10 18 | FIVEFORFIGHTING 100 Years Aware/Columbia) o
l 22 25  PETE YORN Crystal Village (Columbia) 173 -24 12384 19 14/0
28 @ THORNS Biue (Aware/Columbia) 169 +19 10287 3 15/0
\ 30 @ MAVERICKS | Want To Know (Sanctuary/SRG) 145 +8 4830 q 12/0
| @ MATCHBOX TWENTY Bright Lights (At/antic) 138 +20 10148 1 30
! - 29  LIVE Heaven (Radioactive/Geffen) 131 -7 8151 17 6/0
[ - @ ROBERT RANDOLPH Soul Refreshing (Warner Bros.) 130 +20 6630 3 8/0 Most
25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the Played Recurrents
airplay week of 11/2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the
larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds TOTAL
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals | ARTIST TITLE LABELES) ELAYS
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons | COLBPLAY Clocks (Capitol 183
used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. MAROON 5 Harder To Breathe (OctonelJ) 180
New & Active TRAIN Calling All Angels (Columbia/ m
NICKEL CREEK Smoothie Song (Sugar Hill 163
RICKIE LEE JONES Second Chance (V2} | JACK JOHNSON Tay|or (Jack Johnson Music/Universal) GUSTER Amsterdam (Gonna Write You A Letter) /Pa/m/ﬁepnlse/ 149
Total Plays: 130, Total Stations: 11, Adds: 1 Total Plays: 118, Total Stations: 15, Adds: 2 MATCHBOX TWENTY Unwell (Atiantic/ 141
ZIGGY MARLEY Dragonfly (Private Music/AAL) 1 JOHN EDDIE If You're Here When | Get Back (7hril Show/ JASON MRAZ The Remedy (| Won't Worry) (Flektra/EEG) 140
Total Plays: 128, Total Stations: 14, Adds: 1 Total Plays: 114, Total Stations: 13, Adds: 0 TORI AMOS A Sorta Fairytale (Epic/ 112
TRAVIS Re-Offender Fpic/ ' ‘ RYAN ADAMS So Alive (Last Highway//DJMG) COUNTING CROWS Big Yellow Taxi (Geffen/interscape) 10
Total Plays: 127, Total Stations: 10, Adds: 0 Total Plays: 85, Total Stations: 8, Adds: 1 COLDPLAY The Scientist (Capitol) 110
3 DOORS DOWN Here Without You /Republic/Universal) SEAL Waiting For You (Warner Bros.}
e
Total Plays: 123, Total Stations: 15, Adds: 1 TotalPays: 72, Total Statons: 6, Adds: 0 reporters are available on the web at
_ — www.radioandrecords.com.
Songs ranked by total plays

JASON MRRZ

YOU AND | BOTH

AND THE FOLLOW-UPTO THE #1 AAA HIT
“THE REMEDY (1l WON'T WORRY)”

AAA BDS: 7*-4* 354x +59 #1 Most Increased Airplay!
AAA R&R: ()-() 370x +38 #3 Most Increased Airplay!

Talevision;
MNovember 16 - American Music Awards - Preésantar
November 24 - Monday Night Football perfarmance (halftime)
Movember 27 - Thanksgiving Day: National Antherm at the
Detr {Green Bay Packers Game
December 19 - Late Late Show with Craig Kilborn
December 20 - Austin City Limits
December 31 - Dick Clark's Rockin® New Year's Eve performing
“¥ou And | Both™ and "The Remedy”
TR “You And | Both” tied for #1 Most Played last week with 23 plays!
PRODUCED BY JOHM ALAGIA
MANAGEMENT: BILL SILVA MANAGEMENT

WWW.JASONMRAZ.COM WWW.ELEKTRA.COM
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No Adds

MD: Keefer
& 105 LONELY BOYS 1 AYAN ADAMS ROBERT EARL KEEN

4 EASTMOUNTAINSOUTH
1 JACK JOHNSON T

e
WGVX/Minneapolis, MN*
DM: Dave Hamilton

WXRV/Portsmouth, NH*

;BAIC/AIbuquerque NM PD: Nicole Sandler

WDET/Detroit, MI

SHERYL CROW PD: Judy Adams PD: i MD: Dana Marshail
DAVE MATTHEWS MD: Mastin Bandyke N &':J'scn"ms No Adds I(TAU/Samﬁl Fe, NM
3 EASTMOUNTAINSOUTH i Mitch Milier

ety o

: Jeft Carro i i . .
PD: Juty Danberg WYODElizabeth City. NC WZEW/Mobile, AL* WDST/Poughkeepsie, NY 3 KRMLENEDMRROS
APD: Jyl Hershman-Ross 3 DM: Tim Camp PD: Greg Gaftine 5 EASTMOUNTAINSOUTH
MD: Susan Castle MD: Tad Abbey PD: Brian Hart APD: Christine Martinez

§ LN MD: Lee Ann Konik MD; Rager Mensll

15 SARAH MCLACHLAN
4 RICKIE LEE JONES

WRNR/aitimore, MD
DM: Jon Peterson

JACK JOHNSON KRSH/Santa Rosa, CA*

DM/PD: Dean Kattari

WBJB/Monmouth, NJ . MD: Michella Margue
DM/PD: Tom Brennan KTHX/Reno, NV 2 tAsmoucNTAmsoum

MAVERICKS

WNCW/Greenvilie, SC
DM: Ellen Pfirrmann

PD: Alex Cortright” PD/MD; Kim Clark DM: Rob Brooks
JOSS STOM A APD: Leo Zaccari FLEETWOQD MAC
: angr? TEST DUMMIES APD: Martin Anderson MD: Jeff Raspe RD:Hary Reynalds
JDSS STONE g APD/MD: David Herold
GRASH TEST OUMMIES i EASTHOLNTAINSOUTH o N
WWVV/Savannal
KNDZ/Billings, MT St wsow . DM/PD: Bob Neumann
DM am Maskei S&’S‘ﬁéﬁé‘ﬁﬁo‘ms HOT LK KPIG/Monterey, CA WOCM/Salisbury, MD APD/MD: Gene Murrel
PD/MD: Casey Paul SUN PD/MD: LauraEllen Hi PD .Inslma Clendaniel 1 JOHN Ef
ALY FURTADG AUTOW SeFEsE /M. Laura€llen Hopper APD/MD: Debora Lee 1 (PN Ragss
APD: Aileen MacNeary 14 ROONEY CROWELL
§ E0wB0Y ke 14 HOBEEN FOR
WHELE ok WTTS Indianapolis, IN* 14 BATON oA KMTT/Seattle, WA*
usmnau'gmfnso W PD: Brad . N 10 FLEETWOOD MAG PD: Chris Mays
STEREOPHONICS MD T"“ ss"Y"'a" WRLT/Nashville, TN :g %gTTLE ROCKSETS APD/MD: Shawn Stewart
. 7 S0E Fimaan DMIPD: David Hall 10 KENNY LOGGINS No Adds
A3 DE%PM(;:J?"’TA%I’S%’[‘! Tl‘d:es 7 RICKY WARWICK
WBOS/ant 7 COINTIG CROWS

KTBGIKansas City, MO
PD: Jon Hart
MD: B¥rnno.lnhnson

PAUL MCCARTNEY & ERIC CLAPTON

7 BEN HARPER

APD/MD: Mlchele wnllams
CROW 7 BEN HARPER

1 COUNTING
THRILLS WRNX/Springfield, MA*

PD: Tom Davis

APD: Donnie Moorhouse

WFUV/New York, NY
PD: Chuck Singleton
MD: Rita Houslon

SARAR MCLACHLAN

KENZ/Salt Lake City, UT*

WNCS/Burlington DM/PD: Bruce Jones

D/MD: Mark Abuzzahab
2 EASTMOUNTAINSOUTH
WMVY/Cape Cod, MA
PD/MOD: Barbara Dacey

1 JOHK EDDY

1 EASTMOUNTAINSOUTH

1 JOE FIRSTMAN

1 EVA CASSIOY

1 COWBDY JUNKIES

1 DIXIE HUMMINGBIRDS

1 JESSE WINCHESTER

WO00D/Chattanooga, TN*
DM/PD: Danny Howard
No Adds

WXHT/Chlcauo i

g..

RICHAI
RUFUS WAlNWRIGHT

KBXR/Cqumbla Mo
DM; Jack La:
PD%D Lana Trome

WCBE/Columbus, OH
OM: Tammy Allen
PD; Dan Mushalko
MD: nv.t% ie Brennan
§ MAVERICKS
3 CRASH TEST DUMMIES
3 MARIA MCKEE

KZPL/Kansas City, MO
DM: Nick McCabe

PD: Ted Edwards

MD: Jason Justice

No Add:

WOKI/Xnoxville, TN*
PD: Jim Ziegler
MD: Almee aumer

WFPK/Louisville, KY
DM: Brian Conn
PD: Dan Reed
PO/MD: stacx Owen
SUPER FURRY ANIMALS
STEREOPHONICS
JOSH RITTER

JOSS STONE
WILLIE 80BO

WMMM/Madison, Wi*
PD: Tom Teuber

MD: Gabby Parsons

No Adds

MPS/Memphls TN
PD: Steve R
MD: Alexandn Inm
No Adds

PALL WESTERBERG
JACK JOHNSCN
PATTY GRIFFIN

WKOC/Norfolk, VA*
PD: Paul Shugrue
MD: Kristen Croot

COLIN BLADES

KCTY/Omaha, NE*

DM: Brian Bums

PO/MD; R'Kn “Stash” Morton
21GGY MARLEY
EASTMOUNTAINSOUTH
STEREQPHONICS

WXPN/PhiIadeIphia, PA

APD/MD umn Teicht 14
I SHELBY LYNNE
JOHN MAYER
I CASSANDRA WILSON

WYEP/Pmsburqh PA
PD: Rosemary W
MDGMIke Sauter

ANNIE LENNOX

RODNEY CROWELL

BELLE & SEBASTIAN

HAMELL ON TRIAL

TTLE FE;

AT
BR|TTA PHILLIPS & DEAN WAREHAM

MD: Kari Bushman
6 GUSTER

KPRI/San Diego, CA*
PD/MD: Dona Shaieb
No Adds

KFOG/San Francisco, CA*

PD: David Benson

APD/MD: Haleg Jones
7 VAN MORRISON

MD:; Lesa Withanee
6 WALLFLOWERS
FLEETWOOD MAC
EASTMOUNTAINSOUTH

KCLC/St. Louis, MO
DM: Mike Walt

PD: Rich Reighard
APD/MD Brandan McGhee

23 COUN"NG CROWS
ONA N/

8 LEI
12 JOE FIRSTMAM
12 ENRIQUE IGLESIAS

*Monitored Reporters

50 Total Reporters

25 Total Monitored

25 Total Indicator

Temporarily removed from panel.

KINK/Portland, OR

LAST THIS TOTAL +1= TOTAL WEEKS ON  TOTAL STATIONS/

WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS AU[()(I)%;JCE CHART ADDS ARTISTTITLE LABEL(S) ADDS
2 Q) JONNY LANG Red Light (4&M/interscope) 396 +32 2004 10 210 | EASTMOUNTAINSOUTH Rain Come Down (reamiorks) 5
1 2 REM.BadDay Warner Bros.,) 33 a8 111 8 220 | EHE ,'“’i‘g’x“é‘;‘;ﬂ:‘%jj:}‘rg’;gf’”g’ :
3 3 STING Send Your Love (A&M/lnterscope/ 343 17 1658 12 1900 | FyEETWOOD MAC Steal Your Heart Away fReprise :
6 o SHERYL CROW The First Cut Is The Deepest /A&M/interscope/ 291 +32 1355 1 18/0
4 5  JOHN MAYER Bigger Than My Body /Aware/Columbial 290 -68 1174 13 18/0
5 0 HOWIE DAY Perfect Time 0f Day /Epic/ 214 +3 1607 1" 15/0
g o COLDPLAY Moses (Capitol) 264 +18 1443 4 19/0
10 o SARAH MCLACHLAN Fallen fArista/ 260 +16 1010 6 1411
16 o DAVE MATTHEWS Save Me (RCA/ 259 +50 1338 4 18/0
8 @ VAN MORRISON Once In A Blue Moon (Blue Note/EMC) 252 +4 885 7 20/0

24 m COUNTING CROWS She Don’t Want Nobody Near (Geffen/ 235 +82 952 2 182
14 (B LYLELOVETT My Baby Don't Tolerate (Curby/Lost Highway) 230 +13 990 7 19/0
" 13 LOS LONELY BOYS Heaven (0r/ 228 -1 1495 17 17/0
15 @ TRAIN When | Look To The Sky (Columbia) 221 +8 1169 8 13/0
12 15 NORTH MISSISSIPPI ALLSTARS Evyes (Tone-Cool/ATO) 220 -7 818 1 19/0
13 16 JASON MRAZ You And | Both (Elektra/EEG) 206 -16 1462 20 12)0

20 m MAVERICKS | Want To Know [Sanctuary/SRG) 202 +33 839 9 20§12
7 18 BEN HARPER Diamonds On The Inside (Virgin/ 199 -59 1348 15 13/0
18 19 BARENAKED LADIES Another Postcard (Chimps) (Reprise/ 191 -2 800 7 13/0
19 @ ZIGGY MARLEY Dragonfly (Private Music/AAL) 189 +2 1050 6 160 | MOSTE
17 21 WALLFLOWERS Closer To You finterscope) a8 142 [ncrea sed p[ays

21 @ RYAN ADAMS So Alive {Lost Highway/IDJMG) 180 +19 756 3 16/0 &3 S0 TOTAL

28 € GUSTER Careful (Palm/Reprise) 178 +39 835 2 1611 | amnstrme wems i

23 @ RICKIE LEE JONES Second Chance /V2/ 175 +20 646 5 16/0 COUNTING CROWS She Don't Want Nobody Near /Geffen) 82

26 @  JOE FIRSTMAN Breaking All The Ground /Atlantic) 163 +13 1070 4 1U2 | jacK JOHNSON Taylr fack Johnson Musiclmiversa)  +81

25 @ SHELBY LYNNE Telephone (Capitol) 153 +1 584 10 14/0 DAVE MATTHEWS Save Me (RCA) +60
- @ EMMYLOU HARRIS Here | Am (Nonesuch/ 11 +15 368 3 13/0 TOR AMOS Mary (Atiantic) +50

22 28  JACK JOHNSON Wasting Time (Jack Johnson Music/Universal) 139 18 952 19 80 GUSTER Careful (Paly/Reprise) +38
— €D THRILLS One Horse Town Virgin/ 136 +16 597 2 150 ;‘:v';gfcﬁgmf:';i“zl :;"g;f;f{d /%m CLY :gg
—- € JoSHROUSE Come Back (Light Therapy) (Rykodisc/ 136 +13 199 2 120 | jouny LaNG Red igh AaMInerscans o

SHERYL CROW The First Cut Is The Deepest (A&M/interscope) +32
25 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 11/2 - Saturday 11/8. NO DOUBT it's My Life finterscope/ +30
© 2003 Radio & Records.
Repg{ ters . ... - - . .- - || national
WAPS/Akron, OH KBCO/Denver, CO* KTCZ/Minneapolis, MN* WCLZ/Portiand, ME KOTR/San Luis Dbispo, CA Pro agr amming i e o
PD/MD: Bill Gruber PD: Scott Arbough :DI:'I/.’;ull)re'r;ﬁl‘?;4‘:'J :Ia'sll rd%':!erlr:v:‘.'lya mes PFLEE e o N N o T

Added This Week
World Cate .

AI| Castelmm 215-898-6677

BELLE & SEBASTIAN If She Wan}s Me
JACK JOHNSON Taylor

JOE FIRSTMAN Breaking All The Ground
RUSTY TRUCK Everytime

THE WALLFOWERS Closer To You

YO LATENGO Today Is The Day

Acoustic Cafe

Rob Reinhart 734-761-2043

BARENAKED LADIES Postcard (Acoustic)
COLIN BLADES White Holiday

CRACKER Truckload Of Art

CRASH TEST DUMMIES Never Bother Looking
DARRELL SCOTT East Of Gary

PETER MALICK Immigrant

ROSIE THOMAS Red Rover

RYAN ADAMS Rock N Roll

RYAN ADAMS Wonderwali

R oo seEmER chwmRs

i Please Send Your Photos

R&R wants your best snapshots (cclor or black & white).
Please include the names and titles of all pictured and
send them to:

R&R, c/0 John Schoenberger:

10100 Santa Monica Blvd., 3rd Floor, Los Angeles, CA 90067

Email: jschoenberger@radioandrecords.com
]
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Polaris, the latest outing from North
Mississippi Allstars, is the sound of a
young band stretching their legs, flirt-
ing with more conventional pop formu-
las and attempting to do a very tricky
thing: retain their roots while structur-
ing their songs to be more catchy and
¢ — gasp — radio-friendly. This is no

easy transition from the long, bluesy

jams of their previous efforts, but the

Allstars succeed, largely due to the
band’s innate talent and obvious love of a good song.
Luther and Cody Dickinson (sons of ace Memphis pro-
ducer Jim Dickinson), bassist Chris Chew and newcomer
Duwayne Burnside play together like they were born into
this band. “Eyes,” the first single, caught us by sur-
prise when we first heard it, but it sounds better with each
listen. And | have a sneaking suspicion we’ll being hear-

WAt

By Dan Reed
oL O

in All My Days” (a much more bluesy number). # North Mississippi
Allstars played an in-store at our retail partner, Ear X-Tacy, here in Lou-
isville last week, which we were going to broadcast live. They were run-
ning late, and we were freaking. They showed up five minutes before
broadcast time, mumbled some apologies for being late, and sat down
with their acoustic instruments to play five tunes that were stunning in

their simplicity and inherent soul. # As if that wasn’t enough, the mem- ||

bers ot NMS are very nice cats too.

R.E.M. hold the top slot on the moni-
tored airplay chart for the sixth
week, as Jonny Lang comes on strong
at 2*, with Sarah McLachlan right be-
hind him at 3* ... Jason Mraz moves up
to 6*, and Sheryl Crow increases to 8+,
with Counting Crows and Dave
Matthews knocking on the top 10 door
at 11* and 127, respectively ... Gainers §. ¥ 25
this week include Joe Firstman (17*- ©

15*), Coldplay (19*-16*), Lyle Lovett (21*-19*), Stereophonics (24*-
20*), The Thorns (28*-26*) and The Mavericks (30*-27*) ... Match-
box Twenty debut, and Live and Robert Randolph re-debut ... On the
Indicator airplay chart things have now settled in, with Lang going to 1*
and Crow up to 4*. Howie Day is now 6*, Coldplay increase to 7%,
McLachlan is up to 8*, Matthews comes into the top 10 at 9*, and Van
Morrison is 10" ... Gainers include Counting Crows (24*-11*), Lovett
(14*-12%), Train (15*-14*), The Mavericks (20*-17*), Guster (28*-23*)
and Firstman (26*-25*) ... Emmylou Harris, The Thrills and Josh

Rouse re-debut ... Keep an eye on Jack Johnson (big spin gains this |

i

%
i

ing more from tunes like “Meet Me in the City” and “Never

s SRS ST RS

L

week). Rickie Lee Jones, Seal, John Eddie, Cracker, Red Hot Chili |

Peppers and Colin Blades ... In the Most Added category,
EastMountainSouth bring in the most total adds with 12 (No. 1 on both
panels), while Fleetwood Mac, Little Feat, Maria McKee and Belle &
Sebastian are off to good starts ... Eddie, Adams, Robert Earl Keen,
Matthews, Johnson, The Thrills and Firstman close some important holes.
— John Schoenberger, Triple A Editor
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OF THE WEEK

armist: Los Lonely Boys
waeeL: Or Music

By JOHN SCHOENBERGER / TRIPLE A EDITOR

Music has always been in the blood
of the Garza brothers — Henry,
Jojo and Ringo — also known as Los
Lonely Boys. Hailing from a small town
in West Texas, the three siblings learned
to play music at a very young age: Their
father, Ringo Garza Sr., was a touring
and recording artist in a family conjunto
band for many years, and when he
stepped out on his own as a solo artist, his
sons were his backup band.

“We listened to our dad more than the
radio,” says Henry. “He was our biggest
influence. We were into oldies like Richie
Valens and Chuck Berry — none of that
stuff that was being played on the radio.
It was great when we were able to play
with him, but we eventually needed to get
out on our own.”

After spending some time in Nashville,
the boys relocated to Austin and started
to develop their own style, which incor-
porates influences ranging from
rockabilly to country to blues to Latin to
pop. Over time, they became one of the
hottest young acts on the Texas and
Southeast touring circuit. Critics began to
flock to their shows, praising not only
their accomplished musicianship, but
also their flawless vocal harmonies.

“We know traditional Chicano,
tropicale and other Latin music, and we
can play it really well, but we wanted to
play our own blend of that and other
styles,” Henry says. “At first it wasn’t
easy, because people would say, ‘You
don’t sound like a Mexican band,” but we
wanted to do something that was us,
something new.”

As you listen to Los Lonely Boy’s debut
eponymous album, you hear a vast array

of influences, from Roy Orbison and The
Beatles to Santana and many of the
Texas blues masters, including Stevie
Ray Vaughan. But rather than emulate
those who came before them, the band
has found a way to blend these influences
into a refreshing and highly appealing
sound. In addition, they blend both En-
glish and Spanish lyrics in many of their
songs, giving them a universal appeal.

All 12 songs on Los Lonely Boys were
written by the band, and the project was
produced by veteran studio master John
Porter. Whether they’re gettin’ pretty on
tunes such as “Senorita,” “Heaven” and
“Velvet Sky,” or stretchin’ out on numbers
like “Onda” and “Crazy Dream,” these
three young men have a talent for mak-
ing compelling and accomplished music.
Look for “Real Emotion” to be the next
single sometime early next year. They
have also recorded a special version of
“Feliz Navidad,” which will be on your
desk soon. In addition, the band is cur-
rently on the road with Robert Randolph
And The Family Band.

“It’s kinda crazy — we're like the Mexi-
can Beatles,” says Henry. “T call it my
‘music burrito’ theory. What we've done
is made our own tortilla, right, with the
knowledge of all the greats that are out
there. We've put them inside the tortilla,
folded it up to make our own burrito, and
we're sellin’ it the world.”

Hmmm. It tastes good too!
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WK WK ARTIST TITLE LABELS) N s AN | Americana Spotlight
1 1 RODNEY CROWELL Fate's Right Hand (Columbia) 761 38 8356 | py John Schoenberger
2 ©  ROBERT EARL KEEN Farm Fresh Onions (Audium/Koch) 755 +39 4810 | Artist: Hot Club Of Cowtown
3 €@  LYLELOVETT My Baby Don't Tolerate (CurbLost Highway) 751 +35 ag1a | Label: Hightone
. ) - Formed in San Diego in 1996, Hot Club Of Cowtown has become
4 4 VARIOUS ARTISTS Just Because I'm A Woman... (Suya//ﬂ/// 668 -10 3400 »E & one of the hottest performing actsin Austin, where they now reside.
5 5  MAVERICKS The Mavericks (Sanctuary/SRG) 653 -8 5056 Comprising singer-violinist Elana Fremerman, singer-guitarist Whit
Smith and bassist Jake Erwin, the trio is one of the leading acts in
6 6  EMMYLOU HARRIS Stumble Into Grace (Vonesuch/ 645 14 4129 the Western swing revivalist/acoustic jazz movement. Between 1998
. § 8 and 2002 they released four critically acclaimed studio albums
7 7. CHRIS KNIGHT The Jealous Kind (Dualtone/ 586 5 Al | and were soon a national touring sensation. It has often been said
8 ©  C.TAYLOR & C. RODRIGUEZ The Trouble With... (Lonesta) 583 +13 4443 that to truly appreciate the band's talent, you need to see them
perform. If you haven't seen them live, the next best thing would
10 e ADRIENNE YOUNG Plow To The End Of The Row (Addie Belle) 505 +15 4087 be to hearthem play live, which you can now do with the release of
o . the Lloyd Maines-produced Continenial Stomp. The disc was
L @ L UG I R i) L e s recorded live at the famous Continental Club in Austin earlier this year. In addition to 12 choice
13 11 JOEELY Streets Of Sin (Reunder/ 459 4 12241 | covers such as “Deed | Do,” “Orange Blossom Special” and “Pennies From Heaven,” there is also a
' studio recording of one of their most requested stage songs, “ Can't Believe You're in Love With
16 @  DARRELL SCOTT Theatre Of The Unheard (Ful Light 453 +30 4458 | Me.” No Depression summed it up best when they wrote, “The trio is an impressive force, full of
12 13 JUNE CARTER CASH Widwood Flower (Duattone) 249 29 5617 | EMeray, with stqnnmg musical Ehops and the ability to play jazz, folk and country with just the right
amount of precision and heart.
17 @ VARIOUS ARTISTS Livin', Lovin', Losin"... (Universal South) 430 +30 3082 . N
9 15  WAYNE HANCOCK Swing Time (Blpodshot) 427 -89 6989 Amerlcana ews
1 16 TIM O BRIEN Traveler (Sugar Hil) 426 55 ga3g | There’sanew Americana station you should add to your list: WALW/Walton, AL. The address is 531
Walnut Street, Moulton, AL 35650. Your contact is PD Angie Blankenship, who can be reached at
15 17 ALBERT LEE Hearthreak Hill (Sugar Hi) 419 20 1783 | 256-905-4400 or cieradio@aol.com ... John Hayes is now the PD of KEUV, the new Americana
. . station in Denver ... WRVG/Georgetown, KY will no longer be programming Americana music ... 0
18 18 DWIGHT YOAKAM Population Me (Audfum) L) = 10800 | g, other Where Art Thou? producer T Bone Bumnett is at it again: This time around he’s working on
19 19 CHIEFTAINS Further Down The Oid Plank Road Victor/AAL) 359 9 2690 | the soundtrack for the Civil War-era film Cold Mountain. Artists said to be involved include Raiph
_ Stanley, Alison Krauss, Tim O'Brien, Tim Eriksen, Dirk Powell, Jack White, Elvis Costello, Sting and
20 20 PATTY LOVELESS On Your Way Home (Eprc/ 358 5 2084 | others. A special live show at New York's Lincoln Center is also in the works and could take place in
, " ) mid-December. More details to follow ... Singer-songwriter Paul Brady was just awarded the 2003
-1 4241 . . o ) .
2 AR LA A T DR LT A Country Music Award by ASCAP in recognition of his song “The Long Goodbye,” which was recorded
24 @ JESSE DAYTON Tall Texas Tales /Stag/ 329 +40 2252 | by Brooks And Dunn ... On Monday, Nov. 3, Steve Earle guested on Bill O'Reilly’s The O'Reilly Factor.
i ] Belfatedly fulfilling a request to appear on the show from around the time Earle’s Jerusalem was
22 @  HOTCLUB OF COWTOWN Continental Stomp (Hightane) 326 +28 1073 | refeased, he held his own against the fast-talking, hard-nosed host. Earle is set to embark on his Tell
23 @ KATE CAMPBELL Twang On A Wire (Large Aiver Music) 312 +18 3011 | Us the Truth tour soon with a number of guest artists ... Fred Eaglesmith is said to be working on a
bluegrass-inspired album.
25 @ MARTY STUART... Country Music {Calumbia) 293 +29 2883
l Note: Ifyou have Americana news, please forward it to jschoenberger@radioandrecords.com.
26 @ THAD COCKRELL Warmth & Beauty (Yep Roc) 284 +24 1527
27 €D KARLSHIFLETT... Warries On My Mind (Rebel 776 +42 e | Most Added’
@ BOTTLE ROCKETS Blue Sky (Sanctuary/SRG) 274 +133 433 ARTIST TITLE LABEL(S) ADDS
. Bottle Rockets Blue Sky /Sanctuary/SRG/ 12
29 @  MICHAEL RENO HARRELL Closer Home (Darcing Bear) 246 +19 1316 | yarious Artists Beautiful: Tribute To Gordon Lightoot (BoreafiyNorthern Blues) 7
€I)  PAULBURCH Fool For Love (Bloadsho) 242 +50 595 I )
Ryan Adams Rock ‘N Roll {Lost Highway! 6
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated Kerosene Brothers Choose Your Own Title (Audium/Koch) 5
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. Wanda Jackson Heart Trouble [CMH) 5
For more information please visit www.americanamusic.org. . . Frfive Mg
© 2003Americana Music Association. Van Morrison What's Wrong With This Picture? (Blue Note/EMC) 4
o _/
e §
i 1 £
i
_ —David Bach. Star of "Live Rich"
Money and living advice for young adults. The living and money show
Brand new from Sabo Shows. Saturdays live 1-4 PM. young listeners understand
Hear the demo at www.sabomedia.com, ~Walter Sabo
Call to lock up your market. SABOMEDIA
Get your free copy of David's book 212.681.8181
Smart Couples Finish Rich” when you call. To reserve your market today call
Wilbur Entertainment (831)429-2050 A4 Iburentertainment
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It’s All About
Having Fun

C HRISTIAN

Missouri CHR builds ratings by staying positive

¢ hen a Christian CHR station goes top 10 in a mar-
ket, there’s reason to celebrate. All of the varied ideas
about what Christian CHR is and what it truly repre-
sents make local programmers’ jobs even more diffi-
cult when discerning exactly what they should do to
really impact their station’s coverage area. One station
that is having great success is KADI/Springfield, MO.

Itall started back in June 1990. An
Evangel University graduate had
the vision to start up a contempo-

rary Christian radio sta- p——

tion in the Springfield |-
area. At that time the only f .
Christian stations avail- | $
able were of the Southern
Gospel variety. The mar-
ket seemed to be ripe for
a station with more of a
Contemporary Christian
sound.

“It became an instant
success,” says PD Rod Kittleman.
“The main key to the success that
has followed us is presenting KADI
simply as radio, not something that
itisn't. I learned the ropes at main-
stream radio and always felt that
you could take the same kind of
games, fun, personality and quality
heard on mainstream formats and
apply it to Christian radio.”

After landing in the top 10 in the
spring ‘03 Arbitron in its target
demo of women 18-34, KADI is set
to continue to grow. One of the ways
the station is winning is through its
promotional efforts. “We are very
visible,” Kittleman says. “We sell
lots of very interactive live broad-
casts called Radio Parties.

“We have four vans and one gi-
ant mobile billboard truck. During
the summer we can be on location
up to six times a week. Everything
we do, we try to make fun for the
listener.”

A God Thing
Like many in Christian radio to-
day, Kittleman didn’t get his start at

| S

Rod Kittleman

asmall Christian station somewhere
and work his way up the ladder. He
came over from mainstream radio.
: “I was PD at the legend-
ary KWTO here in town,
making good money and
having a blast,” he says.

“Then I got a call from
the KADI GM. He knew |
was a Christian and want-
ed to know if I would
consider being their PD.
Of course [ said no way.

“Three weeks after I
gave my final answer, KWTO fired
me due to a change in the station’s
format, so I called KADI. The PD
position had already been filled, but
they hired me anyway, on a part-
time basis. After only three months
I became the full-time PD. I really
believe God put me here.”

His years of mainstream radio ex-
perience have helped Kittleman and
the staff at KADI focus on the im-
portant things and not get wrapped
up in some of the unimportant is-
sues that tend to crop up. The morn-
ing show gets things going on the
right track each and every day.

“We try to be the positive start to
everyone’s day,” Kittleman says.
“Not bog them down with heavy
issues. We want to put smiles on
people’s faces, or at least touch them
in some way that they can take to
work or school with them.

"“We try to be fun, lively and real.
Trying to connect with as many peo-
ple as we can is the goal. Making it
as interactive with the listeners as
possible is key, with lots of phone
calls going on the air.”

“l got a call from the KADI GM. He knew | was
a Christian and wanted to know if | would
consider being their PD. Of course | said no way.”

Kittleman makes it perfectly clear
what the station’s target demois and
who isreally in charge. The station’s
success comes from understanding
where the listener is coming from
and meeting them at some point
along the way.

“This particular target audience is
where spiritual issues are being de-
cided upon for life,” he says. “A fe-
male between the ages of 18 and 34
is making big decisions about life in
general, notjustabout her walk with
God. Those around her also influ-
ence her in regard to the decisions

“This particular
target audience is
where spiritual
issues are heing
decided upon for
life. A female
bhetween the ages of
18 and 34 is making
big decisions about
life in general, not
just about her walk
with God.”

she makes each day. Friends, boy-
friends, husbands and children all
come into play.

“We all know that it’s the wom-
an who turns the neck of the head
of household. From a business per-
spective, the woman also makes the
buying decisions most of the time.”

Out Of The Box

When it comes to thinking be-
yond the realm of mainline Chris-
tian radio, Kittleman is one of those
PDs who challenges those around
him to look past where they’vebeen
to where they need to go. Doing
things because you've always done
them that way isn’t a good argu-
ment with him.

IT’S ALL LIVE! nicole G. Mullen celebrates the reiease of her new project
Live in Cincinnati, Bringin’ it Home, with hometown station WAKW/Cincinnati.
The event took place at a mall where Mullen put on a free concert for 1,500 at-
tendees. Seen here (I-r) are Mullen’s mom, Mary Jane Coleman; Mullen; dad
Napolean Coleman; and WAKW Station Manager Jerry Croucher.

_‘("-ﬂ" -
LOST THAT BET Morning guys Chris Goodwin and Matt Mungle from
KTPW (Power FM)/Dallas made an on-air wager on the Texas-Oklahoma
football game recently. As you can see, Goodwin (1) won the bet and Mungle
had to do a cheerleading routine outside of a mall. Couldn’t you guys have
found some suntan lotion and a longer skirt for the guy? Wewsers.

When asked what guidance he
could offer other smaller-market
Christian CHRs out there, Kittleman
quickly responds, “Be a leader. Be an
innovator. Give your station some
personality — what I like to call sta-
tionality. Be consistent, yet always
be changing and on the move.

“Also, be as visible as you can. Do
great promotions and have them be
four things: fun to participate in, fun
to listen to, fun for the sales and pro-
motion departments to do, and
something that will get people talk-
ing. Get that buzz going. It’s just
another tool to hook them.”
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Catching Up With
Seventh Day Slumber

The quartet’s new project reflects their desire

to provide inspiration, solutions

r-r'hough the four members of Seventh Day Slumber
come from very different upbringings, ethnic back-
grounds and even regions of the world — from Texas
to Malaysia — their common love of rock music and
passion for outreach have united the band with a mis-
sion. “We couldn’t care less about being rock stars,”
lead singer Joseph Rojas told THE CCM UPDATE. “We
see a lot of hurting people out there, and we just want

to see lives changed.”

The back story: Rojas and bassist
Joshua Schwartz set the tone for the
band after they met in Dallas in 1997.
Rojas, a college student at Christ for
the Nations Bible College, says he
heard the buzz about then-15-year-
old Schwartz’s bass playing. After
witnessing Schwartz firsthand, Rojas
immediately asked him to start a
band. Guitarist Jeremy Holderfield —
brother-in-law to Rojas — and drum-
mer Juan “Rhino” Alvarez later com-
pleted the lineup.

Recording: The guys released their
national debut, Picking Up the Pieces,

pain and suffering born out of the
guys’ own personal experience, Rojas
says, but Seventh Day’s goal has al-
ways been to offer solutions.

On the music business: Rojas says
that the coolest thing about signing
with Crowne Records was that it
didn't fit the stereotype. “After we got
on tour with Acquire The Fire, we had
a lot of labels familiar with us,” he
says. “But at that time a lot of our
friends were on major labels, and it
wasn’t working out for them. We de-
cided we weren’t going to sign a ma-
jor-label deal, and we'd just wait.

Seventh Day Slumber are (I-r) Joshua Schwartz, Juan “Rhino” Alvarez, Joseph Rojas
and Jeremy Holderfield.

on Crowne Records/American
Dream earlier this year and garnered
aNo. 1slot on R&R'’s Christian Rock
chart with the song “I Know.” Mat-
thew 25 and Freedom From Human Reg-
ulation were released on independent
labels, one of which was started by
Rojas, before the guys signed with
Crowne. The band’s modern rock col-
lections contain songs that address

“The people at Crowne saw the
band play and said to us, ‘Be who you
want to be. Be who you are.” Their
hearts were awesome. They picked
up my label, American Dream, and
my band. They said, ‘We don’t want
to control you, we just want to be a
helpmate.”

Touring: Since hitting the road
with Acquire The Fire this past spring,

Seventh Day have logged more than
200 dates and have played nearly ev-
ery night this fall.

The inspiration behind Picking
Up the Pieces: Rojas explains, “I re-
member being 13 years old, thinking
about taking a gun and putting it to
my head. [ was broken. I was the fat
kid who never got picked for the
sports teams. 1 didn't believe in God.
My father had left me at a young age,
and Tjust wanted to be accepted. Then
I tried my first line of cocaine, as a
teenager. I'd do it once a month. That
turned into once a week, and then
once a day. Before I knew it | had a
$400-a-day cocaine addiction and 1
was spending time in and out of jail.

“To make a long story short, at age
20 T decided that it was time to end
my life, and I did as much cocaine as
possible. My mother walked into my
room unexpectedly, and I dropped to
my knees and overdosed in front of
her. She was crying out to God and
praying for me, and in the ambulance
I felt for the first time that God was
real. I felt for the first time that I got
picked.

“That’s where a lot of the songs on
Picking Up the Pieces came from,
though all the bandmembers write.
Jeremy wrote the title track. The day
before he planned to move to Nash-
ville, his father told him he was leav-
ing his mother for another woman
after 31 years of marriage. One thing
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CCM UPDATE GALLERY

A

Christian artists’ versions of U2’s hits.

STORIES & SONGS LIVE Mark Schultz stopped by the studio recently to
hang out with Rick Burgess and Bill "Bubba” Bussey, the leading men of The
Rick & Bubba Show, a family-oriented radio program syndicated in 23 markets
and seven states throughout the Southeast. The trio discussed Mark's latest
release, Stories & Songs. Posing here are (I-r) Burgess, Schultz and Bussey.

SINGING FOR AFRICA Gotee Records newcomer Sarah Kelly (1) was
recently in the studio with tobyMac to record guest vocals on his version of
U2’s “Mysterious Ways.” The song will be featured on the upcoming benefit
project In the Name of Love: Artists United for Africa. The album features

i/l

about our band is that we don't just
point out the problems; we let the kids
know that there’s a solution, and, in
our view, that’s Jesus.”

Making an impact: “The bottom
line is,” says Rojas, “we shake our
heads and rock out and break gui-
tars and all that up onstage, but if
we get offstage and no one’s life has

been changed, we've done abso-
lutely nothing. That's how we feel.
Our band chooses not to smoke or
drink or party. We're not pointing
fingers or judging people, but we
want our audience to know that
you can still be cool without doing
those things. We want to be positive
role models.”

The Wire: Nov. 14, 2003

released in September.

® On Jan. 27, 2004, Sparrow Records will release In the Name of Love: Artists United for Africa, a benefit
album featuring the Christian artist community performing U2's hits. Artists appearing on the project include
Sixpence None The Richer, Jars Of Clay, Nichole Nordeman, Delirious, Audio Adrenaline, tobyMac, Tait, Chris
Tomlin, Pillar, Grits and Sanctus Real.

U2 frontman Bono met with Christian artists and industry leaders in Nashville last year to share his heart and
ask for their help in increasing awareness of the AIDS emergency in Africa. In the Name of Love is these artists’
heartfelt tribute to U2 and a practical means to channel prayer and resources to the fight. A portion of the
proceeds from album sales will go to assist in the AIDS crisis. The CD will be enhanced with excerpts from the
books Walk On: The Spinitual Journey of U2 by Steve Stockman and The aWAKE Project: Uniting Against the African
AIDS (risis. The first single, Sanctus Real’s “Beautiful Day,” was released to radio on Oct. 31,

[ » Tara Griggs-Magee is named Exec. VP/Gospel at Sony Urban Music, based in New York.

» Gospel powerhouse CeCe Winans will be releasing her first book, the inspirational Throne Room, with
Integrity Publishers on Jan. 28, 2004. The book will follow up her Throne Room CD (PureSpring/INO/Epic),
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WK WEEK  ARTIST TITLE LABEL(S) PEATS PLAYS Ve sThTions Most Added®
1 0 CASTING CROWNS If We Are The Body (Beach Street/Reunion) 1552 +b5 13 58/0 www.rrindicator.com
2 2 NEWSBOYS You Are My King (Amazing Love) (Sparrow/ 1465 -19 13 51)0 ARTIST TITLE LABEL(S) ADDS
3 3 AVALON New Day (Sparrow/ 1408 -28 15 5411 THIRD DAY Sing A Song (Essential) 9
5 0 BIG DADDY WEAVE Fields Of Grace (Fervent) 1357 +64 12 502 S. CURTIS CHAPMAN Moment Made For Worshipping (Sparrow) 7
| 7 7 NATE SALLIE Whatever it Takes (Curby 4
8 6 DARLENE ZSCHECH Pray ///VU{ . 1307 +6 5411 VARIOUS ARTISTS The Gathering {Essential) 3
9 0 MARK SCHULTZ You Are A Child Of Mine (Word/Curb/Warner Bros.) 1290 +64 7 56/2 DAVID CROWDER BAND 0 Praise Him... (Sixsteps/Sparrow) 3
6 @  MICHAEL W. SMITH Signs (Reunion) 1259 +9 " 52/0 MATTHEW WEST More (Sparrow/Universal South) 3|
4 8  FFH Ready To Fly (Essential) 1244 -63 14 48/1 AMY GRANT Qut In The Open (Word/Curb/Warner Bros.) 3
7 9 MERCYME Word Of God Speak (V0 1200 50 29 37j0 | SARAHKELLY Take Me Away (Gotee/ 3
13 @ JODY MCBRAYER & JADYN MARIA Never Alone (Nunca Solo) (Sparrow/ 903 +49 9 351
10 11 ACROSS THE SKY Found By You /Word/Curly/Warner Bros.) 888 -167 17 35/0
12 12 STACIE ORRICO (There's Gotta Be) More To Life (Farefront/Virgin) 852 -66 15 35/0 Most ]
1 13 ZOEGIRL You Get Me /Sparrow/ . 797 170 19 n Increasedplays [
15 @ R. ST. JAMES & C. TOMLIN Expressions Of Your Love (ForeFront/Sparrow) 760 +14 9 3N ——
18 @ JARS OF CLAY StTow Yo'u Love (Essential) 734 +82 5 35/1 ot el et
17 @ TODD AGNEW This Fragile Breath (4rdent) o 709 +20 15 25/0 THIRD DAY Sing A Song (Essential +163
‘ 20 m STEVEN CURTIS CHAPMAN Moment Made For Worshlpplng /Sparrow/ 680 +129 2 347 S. CURTIS CHAPMAN Moment Made For Worshipping (Sparrow/ +129 l
16 18  SONICFLOOD Cry Holy /V0) 626 117 22 25/0 DAVID CROWDER BAND O Praise Him... (Sisteps/Sparrow) ~ +93
| 14 19 NEWSONG Life In My Day (Reunion/ 618 -145 16 21 j:":swﬂflck:n"sﬁ"xw Ynu;;ve /fslseﬂfia// +:f
i ILLI onder (Reunion +
[ 19 20 4HIM Fill The Earth /WorWCurb/Warner Bros.‘./ 564 -3 8 25/0 MATTHEW WEST Mare (SparrowUniversal Soutt 79
23 @ VARIOUS ARTISTS The Gathering (Essential) 557 +41 6 25/3 DARLENE 2SCHECH Pray /0 +67
|22 @ NATALIE GRANT Deeper Life [Curby 536 +15 4 271 NICHOLE NORDEMAN Even Then (Sparrow) +67
{ 26 @ ERIN O°'DONNELL Wide Wide World lapag) 501 +47 5 231 M. SCHULTZ You Are A Child Of Mine (Word/Curby/Warner Bros.) +64
| 21 24 THIRD DAY You Are So Good To Me (Essential a88 59 36 1gjp | BIGDADDY WEAVE fields Of Grace fFervent +0
29 @@  JOY WILLIAMS | Wonder (Reunion) 484 +81 4 2211
25 26  JEREMY CAMP | Still Believe (BEC) 414 -1 3 1710
[Debut> i i - _ g - =
[Debut> @ THIRD DAY Slnq A Song (Essential) . 458 +163 1 29/9 Ch ristian A Cthlty
] 24 28  CHRIS RICE Smile (Just Want To Be With You) (Rocketown) 443 -52 27 1710 .
@  TAIT Lose This Life fForeFront) 422 +59 1 192 | Dy Rick Welke
@ JEREMY CAMP Right Here (BEC) 420 +58 1 2042 SII]W Mﬂ Hﬂlidav Tlme
63 AC reporters. Songs ranked by total plays for the airplay week of Sunday 11/2 - Saturday 11/8.
_ © 2003 Radio & Records. With Christmas-tune time coming at many stations around
New & Active the country, the chart takes on a different feel this week. |
The biggest mover is up a mere four positions — that being |
GEORGE ROWE Everlasting (Rocketown/ | JONATHAN PIERCE Still The Love Of My Life (Word/Curt/ Jdoy Williams (29-25) — while several songs move up just |
Total Plays: 373, Total Stations: 18, Adds: 0 Total Plays: 251, Total Stations: 14, Adds: 1 a few parcels on the AC-chart conveyer belt.
SCOTT KRIPPAYNE You Are Still God (Spring Hil) | CINDY DIANE Walk With Me (CityFarm/ That said, there are a few singles positioning themselves
Total Plays: 373, Total Stations: 17, Adds: 1 Total Plays: 248, Total Stations: 11, Adds: 0 before the holiday break comes to the chart season. Those
DAVID CROWDER BAND O Praise Him (All This For A King) (Siksteps/Sparrow) | AUDIO ADRENALINE Strong Forefrant) include Jody McBrayer & Jadyn Maria, who enter the top
Total Plays: 361, Total Stations: 16, Adds: 3 i Total Plays: 240, Total Stations: 11, Adds: 2 10 this week (13-10, +49), Jars Of Clay (18-15, +82) and |
WARREN BARFIELD Mistaken (Creative Trust Workshop) MATTHEW WEST More (Sparrow/Universal South) Steven Curtis Chapman (20-17, +129). Third Day complete
Total Plays: 359, Total Stations: 18, Adds: 1 [ Total Plays: 238, Total Stations: 13, Adds: 3 the list with their expected debut this week, at No. 27 (+163). |
SCOTT RIGGAN | Love You Lord (Spinning Plates) NICHOLE NORDEMAN Even Then (Sparrow) These songs should crawl up the chart over the next several
Total Plays: 281, Total Stations: 12, Adds: 0 ‘ Total Plays: 222, Total Stations: 11, Adds: 1 weeks, making them good bets to stifl be around after the [

. first of the year.
Songs ranked by total plays

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R’s INDUSTRY VIP PC(AGE * R&R: The Industry's Newspaper

* R&R Today: The Industry’s Leading Daily Fax
* R&R's Today's News

E-mail updates of breaking stories
* The R&R Directory

The most comprehensive resource guide available

SAVE OVER 25%!

R&R’S INDUSTRY VIP PACKAGE IS $44500
(Regular rate $595.00)

e-mail R&RA at: FAX Credit Card Payments To:

& moreinfo@radioandrecords.com 310-203-8727
: Call R&R at; Subscribe online:

310-788-1625 www.radioandrecords.com
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CHRTOP30

—
WK WEEK  ARTIST TITLE LABEL(S) s sars e
1 o STACIE ORRICO (There's Gotta Be)... (FareFront/Virgin) 1070 +19 17
2 o NEWSBOYS You Are My King (Amazing Love} (Sparrow) 1021 +59 13
3 3 SWITCHFOOT Gone (Sparrow) 904 20 20
4 o ZOEGIRL You Get Me (Sparrow/ 813 +4 19
5 9 CASTING... I We Are The Body (Beach Street/Reunian) 858 +21 10
6 6 FM STATIC Crazy Mary (Tooth & Nail) 698 -28 1"
8 0 JARS OF CLAY Show You Love (Essential) 682 +83 ]
9 o BIG DADDY WEAVE Fields Of Grace (Fervent/ 616 +21 8
7 9 NATE SALLIE All About You (Curly 598 -8 18
12 @ JOY WILLIAMS By Surprise (Reunion/ 532 +22 5
10 11 MERCYME The Change Inside Gf Me (IV0) 530 64 20
n 12 TODD AGNEW This Fragile Breath /Ardent) 468 -52 25
18 @ JEREMY CAMP Right Here /BEC) A46 +86
16 @ TAIT Lose This Life fForeFront) 422 +18 4
15 )  BIGDISMAL Remember (10.U.) Windup) M2+ 18
14 16 SEVENPLACES Everything (BEC) 403 -26 24
17 @  PAULWRIGHT Your Love Never Changes (Gotee/ 401 +33 5
25 @ J. MCBRAYER & J. MARIA Never Alone... (Sparrow] 364 +57 3
19 @  JUMPS WhyDol Do (Sparrow) ¥3  +11
20 20  MICHAEL W. SMITH Signs (Reunion/ 343 -7 6
13 21 SWIFT Tl Met You (Flicker) W 92 10
@  THIRD DAY Sing A Song (Essentia) 337 +233 1
22 23 JEREMY CAMP | Still Believe (BEC/ 316 -4 28
24 24 SHAUN GROVES See You (Rocketown/ 306 10 15
23 25 - BYTHETREE Far Away Fervent 04 13 17
21 26  EVERYDAY SUNDAY Hanging On fFlicker) 304 -29 27
@ SKILLET Savior /Arcent). W0 +54 1
28 @D  JONAN33 Faith Like That Mrdent/ 293 +25 2
27 . @  DAKONA Richest Man (Maverick/Warner Bros.) 278 +5 2
@  FFH Ready To Ry (Essentia) 277 +63 1

TOTAL
STATIONS

26/0
23/0
21)0
230
23i0
2110
2612
19/0
1910
1910
15/0
130
18/0
1712
100
1210
14/0
1N
1310
1210
1o
1716

70

80

9/0

8/0

91

90

90
10/0

ROCKTOP30

WK WEE  ARTIST TITLE LABEL(S) WA lars "GHRC stanons
1 o SKILLET Savior {Ardent/ 496 +25 7 3813
2 o SUPERCHICK Me Against The World (lnpap/ 462 i+8 10 33j2
3 3 JONAH33 Faith Like That (Ardent/ 432 -6 9 an
5 4 THOUSANDFOOT KRUTCH Phenomenon (7ooth & Nai) 400 ] 333
4 5 BIG DISMAL Reality (Wind-up) 398 -24 13 310
8 e DAKONA Richest Man (Maverick/Warner Bros.) 346 i+t 1" 282
9 o ANBERLIN Cadence (Tooth & Nail) 325 +3 8 26/0
6 8  FMSTATIC Crazy Mary (Tooth & Nail) 315 N 15 25/0
7 9 JEREMY CAMP Take My Life (BEC) 298 -58 15 26/2
14 @ P.0.D. Wilt You (Atlantic) 29 20 6 3613
15 ) BLEACH Get Up (Tooth & Nail 277 1 4 333
13 12 PLUMB Unnoticed /Curby 212 -2 5 2911
12 13 SLICK SHOES Now's The Time (SideOneDummy/ 271 9 8 2601
18 14 SPOKEN Promise (Tooth & Nail) 28 5 8 190
19 @ SWITCHFOOT Ammunition (Red Ink/Columbia) 246 +11 12 29/2
10 16 ROCK'N’ ROLL WORSHIP... A Beautiful Glow /¥0) 234  ~-68 12 32
17 17 KUTLESS Pride Away (BEC) 226 -33 9 211

23 @ NATE SALLIE All About You (Curby 218 .0 20 1an
24 @ AUDIO ADRENALINE Woridwide: Two (Forefront) 215 +8 15 24i0
yA 20  GSMEGAPHONE Venom (Spindust) 213 .9 211
30 @ DOWNHERE Breaking... (Squint/CurbyWarner Bros.) 203 +46 2 217
11 22 RELIENT K Forward Motion (Gotee/ 199 .88 17 20/0
22 23 T-BONE,M.TAIT & D. LEWIS Raised In Harlem (Meaux/ 196 -22 14 20j0
26 24 HANGNAIL | Aspire (Tooth & Nai) 182 - 4 10 170
16 25  STEREG MOTION Rise (Flicker) 181 -81 15 2011
25 26 SKYHARBOR InStérea /inpag/ , 190 14 19
27 27 NUMBER ONE GUN On And On (Salvage/Floodgate) 118 -5 6 16/2
20 28  EVERYDAY SUNDAY Lose it Again (Flicker/ 172 %-53 14 1710
@ MODERN DAY JOHN Emanate flndependent/ 170 +14 1 12i0
29 30  RADIAL ANGEL Your Name Z?quillﬂﬂutb/”'amerﬂros./ 165 i | k! 121

28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 11/2 - Saturday 11/8.
© 2003 Radio & Records.
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R. ST. JAMES & C.TOMLIN Expressions Of... Farefrom/Sparrow/
Total Plays: 245, Total Stations: 9, Adds: 0

KJ-52 Dear Sm Pt. 2 (BEC/Uprok/

Total Plays: 239, Total Stations: 7, Adds: 0

DAVID CROWDER BAND O Praise Him... (Sixsteps/Sparrow/
Total Plays: 233, Total Stations: 12, Adds: 2

MERCYME Word Of God Speak /iV0/

Total Plays: 215, Total Stations: 6, Adds: 1

PLUMB Unnoticed (Curb/

Total Plays: 213, Total Stations: 10, Adds: 0

AVALON New Day (Sparrow/
Total Plays: 200, Total Stations: 6, Adds: 1

TELECAST The Way (BEC/
Total Plays: 176, Total Stations: 7, Adds: 1

Total Plays: 176, Total Stations: 7, Adds: 0

PILLAR Further From Myself (Flicker/

Total Plays: 168, Total Stations: 9, Adds: 4
MATTHEW WEST More (Sparrow/Universal South)
Total Plays: 168, Total Stations: 7, Adds: 2

MARK SCHULTZ You Are A Child Of Mine (Word/Curty Warner Bros.)

42 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 11/2 - Saturday 11/8.
© 2003 Radio & Records.
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PILLAR Further From Myself (Flicker)

Total Plays: 153, Total Stations: 17, Adds: 5

TAIT Numb (Forefront)

Total Plays: 143, Total Stations: 21, Adds: 6

CODL HAND LUKE This Is Love (Floodgate/

Total Plays: 119, Total Stations: 10, Adds: 1

STRANGE CELEBRITY Rise (Squint/Curb/Warner Bros.)
Total Plays: 118, Total Stations: 17, Adds: 3

EAST WEST Seven (Floodgate/

Total Plays: 118, Total Stations: 13, Adds: 4

KIDS IN THE WAY Hallelujah (Flicker/

Total Plays: 104, Total Stations: 13, Adds: 4
TAYLOR Follow Me (Rocketown/

Total Plays: 102, Total Stations: 12, Adds: 1
TREEG3 Alf Hands //npap/

Total Plays: 101, Total Stations: 17, Adds: 2
BARLDWGIRL Harder Than The First Time (Fervent/
Total Plays: 97, Total Stations: 11, Adds: 6
TINMAN JONES Say Goedbye (Cross Driven/

Total Plays: 89, Total Stations: 9, Adds: 2

WHITE
(T)smm

(800) 33-EMKAY

PHONE (631) TT7-3175 FAX (631) TT7-3168

www.emkaydesigns.com Info@emkaydesigns.com

FREE CATALOG! CALLNOW!
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INSPO TOP20 CHR Most Added
LAST THIS _ TOTAL +/-  WEEKSON  TOTAL www.rrindicator.com
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS ~ PLAYS  CHART  STATIONS
ARTIST TITLE (ABEL(S} ADDS
1 1 WATERMARK... There s... {Creative Trust Workshop) 388 1 10 200 THIRD DAY Sing A Song (Essential) b
. L PILLAR Further From Myself (Flicker/ 4
2.2 SCOTTKRIPPAYNE You AeStlGod (Sprig i)~ 347 18 11 190 | \yapoch BAREIELD Wistaken Creative Trust Wk .
4 9 4HIM Fill The Earth (Word/Curb/Warner Bros.) 346 +12 9 20/0 DOWNHERE Breaking Me Down /Squint/CurtyWamer Bros.) 3
. BARLOWGIRL Harder Than The First Time (Fervent/ 3
5 A4 FFH Ready ToFly Essential s 2 8 W SANCTUS REAL Beautiful Day (Spamow/ 3
3 5 CAEDMON'S CALL Hands Of The Potter [Essential) 310 -31 1 16/0
6 @  DARLENEZSCHECH Pray /A0 308 +5 7 20m
9 7 JACI VELASQUEZ Jesus is [Word/Curb/Warner Bros.) 2482 -20 14 1211
L 0 M. SCHULTZ You Are... (Ward/Curb/Warner Bros) 238 +11 4 170
10 9 VARIOUS ARTISTS The Gathering (Essential) 229 -13 6 1411
7 10 TWILA PARIS God Of All (Sparrow) 222 -12 17 14/0
14 @) GEORGEROWE Everlasting (Rocketown) 21 +18 3 182 | Rock Most Added
8 12 JAMIE SLOCUM | Cannot Turn Away (Curty n 56 16 110 www.rrindicator.com
12 13 RUSS LEE Satisfied in You (Discovery House) 196 -26 12 140 ARTIST TITLE LABEL(S) ADDS
DOWNHERE Breaking Me Bown (Squint/Curlb/Warner Bros.) 7
15 @ S. CURTIS CHAPMAN Moment Made... (Sparrow) 181 +24 2 171 INSYDERZ Call To Ams (Floadgate/ 7
16 @ RIVER Glorious fingrace/ 180 +17 5 1512 SANCTUS REAL Beautiful Day (Sparrow/ 7
.. TAIT Numb (ForeFront/ 6
13 16 SHANNGON WEXELBERG In The Waiting Doxalagy) 173 -23 8 1311 BARLOWGIRL Harder Than The First Time (Ferven) 6
18 @ MARTINS What Mercy Means (Spring Hill) 156 +14 3 13/0 KUTLESS Treason (BEC) 6
. PILLAR Further From Myself (Flicker/ 5
17 @ CASTING... If We Are The Body (Beach Street/Reunion) 155 +13 2 122 KIDS IN THE WAY Hallelujah (Flicker/ 4
20 19 PHILLIPS, CRAIG & DEAN Hallelujah... (Sparrow/ 11 -26 19 8/0 EAST WEST Seven (Floodgate) 4
@ DEREK WEBB Take To The World 40/ 110 +6 1 8/0
21 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 11/2 - Saturday 11/8.
© 2003 Radio & Records.
Rhythmic Specialty Programming
RANK  ARTIST TITLE LABEL(S) / nsp o M. Os tAddEd
1 KJ-52 Dear Stim Pt. 2 (BEC/Uprok/ www.rrindicator.com
2 T-BONE Still Preachin’ (Flicker) ARTIST TITLE LABEL(S} ADDS
3 MARS ILL Breathe Slow (Gotee/ POINT OF GRACE The Love Of Christ (Word/CurtyWarner Bros.) 5
4 APT. CORE No Such Thing As Time (Rocketown/ AL DENSON W/ LISA BEVILL The Arms That Won't Let Go/Great Is Thy Faithfulness (Spring Hil) 4
5  STACIE ORRICO (There's Gotta Be) More To Life (FareFront/Virgin) CHARLES BILLINGSLEY- Your Love For Me (Perpetual Entertainment) 3
6 LPG Never id | (Uproky IR G, otast (ucketoun :
. orious (ngrace,
il L DDLU B Ty CASTING CROWNS If We Are The Body Beach Street/Reunion/ 2
8  TOBYMAC Lovels In The House (ForeFront) KRISTY STARLING Something More (Word/Curt/Warner Bros,) 2
9 DJMAJ TheRingleader /Gotee/ SHAUN GROVES Twilight (Racketown) 2
Ll 0  SOULJAHZ Jubilee (Squint/CurtyWarner Bros.) LARNELLE HARRIS Never Too Broken To Mend (Crowne/ 2
J

PraiseDisciE)

Every other week.. Only from TM Century!

Service your singles tq.:.é'\fery Christian radio station

in the nation with one phone call.

"PraiseDisc is a wonderful tool for stations that w‘aﬁt.;!i the greatest music and want it quick! For smaller markets, it may
the only way you can get the hottest in Christian Music. For multiple format stations, it is a great opportunity to get the -

best in everything from Christian Rock to Inspo! PraiseDisc has made my life so much easier! Thanks a lot!"

g, :

M CENTURY

~ Dr. Jack Jacob, Operations Manager/Music Director
KJTY Topeka, KS, Joy 88 Radio

"l used TM Century's HitDisc when | was in mainstream radio and I'm glad Christian Music finally "gets it." PraiseDisc is
a great resource. | love it, | love it, | love it."

~ Rod Kittleman, Program Director, KADI

Springfield, MO
- Amy Wilken, PraiseDisc Manager

972-406-6822 m awilken@tmcentury.com
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Mediabase 101: An Introduction
To Monitored Radio

Mediabase President Rich Meyer on
monitoring Spanish-language stations

A few weeks ago came the announcement that we
had all been waiting for: Mediabase will monitor Span-
ish-language radio beginning in 2004. For the Latin
radio and music industries, this means getting credible
and reliable information from a company that has
monitored most of R&R’s English-language formats

since June 1999.

For our reporters, it means that
many of them will no
longer be sending in their
top 20s. Instead, their sta-
tions will be carefully
monitored to provide an
accurate record of their
programming. For other
stations, it means moving
to a new Latin Indicator
chart, where they will
continue to send in top 20
lists to report their programming.

As we look forward to 2004, when
the Latin community will see R&R’s
monitored charts for the first time, [
wanted to present a preview of the
company that will bring them this
valuable information. To do so, I
went to the best source, Mediabase
President and Premier Radio Net-
works Executive VP Rich Meyer.
This week he gives us an overall
look at Mediabase, its relationship
with R&R and the future of moni-
tored Spanish-language radio.

R&R: I this community, many peo-
ple don’t know what Mediabase is and
how it works. Can you give me an over-
view?

RM: Mediabase was founded in
1985 with the goal of becoming the
first company to monitor radio sta-
tions on a mass level. Mediabase
launched the first exclusively mon-

Rich .Meyer

itored radio charts in 1987 and
launched the first trade
publication of its kind in
1988, Monday Morning
Replay. The magazine
evolved into a weekly
data disk in 1992, then re-
invented itself again with
the first website to feature
monitored airplay, Medi-
abase 24/7, in the mid-
"90s.

R&R: What is Mediabase's relation-
ship with R&R?

RM: The Mediabase relationship
with R&R is a match made in heav-
en. A few years ago it became clear
to both companies that by coupling
the tradition and the unmatched
credibility of R&R with the integri-
ty of Mediabase data we could take
airplay monitoring and reporting to
awhole new level. I believe we have
done that, and we will continue to
develop and advance the product
for many years to come.

R&R: How is Mediabase different
from or more effective than other moni-
toring systems that currently exist?

RM: There are several monitoring
systems in the world today. Most of
the companies are computer-heavy
and people-light. I believe in tech-
nology, and Mediabase is right on
the cutting edge of the best technol-
ogy in the world. I would assert,

“Mediabase is airplay intelligence.
Mediabase is knowledge. Knowledge is
power. Anyone using Mediabase will have a
clear edge over a competitor that is not
using it, regardless of which part of the

industry they serve.”

however, that to succeed in this busi-
ness, you must absolutely, positive-
ly have a top-notch research staff to
reconcile the audio and quality
check the data. The data cannot be
totally comprehensive and accurate
without the human ear. There are
simply too many variables, such as
custom station mixes, artists in-stu-
dio, mix-show airplay and on and
on. Computers can only take you so
far. They are not people.

R&R: Are there fewer possibilities of
mistakes with Mediabase than with oth-
er systems? If so, why?

“Mediabase is
clearly different from
the rest of the
monitoring systems,
because it was
invented by a PD and
designed in a way
that radio
programmers
understand.”

R&R: For all of the aforemen-
tioned reasons. Most of the other
systems have either zero or a hand-
ful of people working to ensure the
integrity of the data. Mediabase
employs 175 full-time people. That’s
why the data is accurate, compre-
hensive and reliable. Mediabase also
notes special programming features
and other non-music programming.

R&R: What has been Mediabase’s
impact on radio, and how has it changed
the way we view information?

RM: That’s one of my favorite
questions. When it was born, Medi-
abase had an immediate impact at
radio. It was an overnight success,
and Ibelieve thathappened because
Mediabase thinks like programmers
think. Anyone can throw a bunch of

R&R November 14, 2003
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TRUE LOVE OR JUST A CRUSH? ksSe/Los Angeles’ La Regadera

morning show producer EI Diablito (r} got a big smooch from stylist to the
stars Sammy when he stopped by the station recently.

stats up on a website. Mediabase is
clearly different from the rest, be-
cause it was invented by a PD and
designed in a way that radio pro-
grammers understand.

The data is deeper than that from
any of the other systems and the
analyses are much easier to digest.
Historically speaking, Mediabase
totally changed the way PDs and
MDs approach their weekly music
meeting. Now radio executives can
slice and dice several million spins
each week, making much more ac-
curate strategic decisions. Having
Mediabase at your radio stationis a
no-brainer. [ couldn’t imagine pro-
gramming without it in this day and
age.

R&R: Mediabase will now be moni-
toring Spanish-language radio. Why
and how did you come to the conclusion
that Spanish-language stations needed
to be monitored by Mediabase?

R&R: Mediabase has always
wanted to monitor Spanish-lan-
guage stations and any number of
other formats. The fact of the
matter is that it takes 175 full-time
employees to monitor the existing
formats. It simply hasn’t been eco-
nomically feasible to expand our
monitor base until now. New tech-
nologies will allow us to use our staff
more efficiently, thereby allowing the
much-anticipated expansion.

R&R: How will Mediabase decide
which Spanish-language stations to
monitor? What are the criteria?

R&R: The decision will be made
based on radio-station ratings. I be-
lieve in doing it by the numbers.
Politics should not and will not play
apart. If a radio station is located in
one of the top 140 markets and has
the numbers to qualify, it will be
monitored.

R&R: How will you deal with the
language difference?

R&R: We will be hiring a staff of
specialists, and we are looking now.
If anyone is interested or knows
someone who might be interested,
I encourage them to contact me at
rich@medinbase.con.

R&R: What are the advantages of
monitored radio for Spanish-language
radio and music?

R&R: The advantages will be-

“Politics should not
and will not play a
part in what we do. If
a radini station is
located in one of the
top 140 markets and
has the numbers to
qualify, it will be
monitored.”

come crystal clear the very first day
the executives view the information.
Mediabase is airplay intelligence.
Mediabase is knowledge. Knowl-
edge is power. Anyone using Medi-
abase will have a clear edge over a
competitor that is not using it, re-
gardless of which part of the indus-
try they serve. The beauty of it from
aradio-station perspective is that the
service is offered 100% on a barter
basis. Mediabase takes a modest
slice of radio-station inventory, and
the radio station receives the prod-
uct, updated 24/7.

R&R: Mediabase will also now mon-
itor Canadian stations. Being that Span-
ish-language radio is growing so much
and there is such an overlap of music
and, in some instances, radio between
the U.S and Mexico, will Mediabase
consider moniforing that country at
some point?

RM: It is certainly a possibility.
With emerging technologies and the
largest research staff in the industry,
the sky is the Limit.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Callme at 310-788-1670
or e-mail:

Jjmadrigal@radioandrecords.com
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% We're the baddest station in the world! Hahahaha! Seriously, we just had
our Halloween celebration with a performance by Big Circo at a local club
f called Denim and Diamonds. We had a nice turnout. We're now preparing
for our New Year’s celebration, but we don't know who will perform yet.
We really don't have any competition, because our station is pure
_ Tejano. Other stations in the area play more Regional Mexican. We don’t
3 play music by artists like Bronco, Rieleros Del Norte, Tigres Del Norte,
Tigrillos or that kind of stuff. Other stations do, but we try to stick with
-
See Them l lve Jay Pérez, Kumbia Kings, Intocable and other Tejano bands.
Tejano music is about a particular sound and about being from Texas. If
an artist is from California, Mexico or other places, they will have that
November inﬂuenc&:—:. When you're fr.om Texas, you have that flavor, and you can
automatically tell the Tejano sound.
14 Miguel Mateos, Club New York, New York .
15 Andy Andy, Club La Hacienda, Union City, NJ
15 Andy Andy, £l Vacilén Night Club, New York
15 Miguel Mateos, Concordia Theater, Cicero, IL
15 Victimas Del Doctor Cerebro, Club La Disco, Sacramento
—
{15 Hombres G, Congress Theater, Chicago Victor Manuel
i o
{16 Platilina Mosh, Conga Room, Los Angeles
16 Molotov, House of Blues, Chicago
16 Miguel Mateos, Charlie Garcia, La Secta and Bersuit
Vergarabat, Bayfront Park, Miami .
16 Huey Dunbar, DC Armory, Washington
16  Bersuit Vergarabat, Rock Festival, Miami
16 Victimas Del Doctor Cerebro, Confetti’s, Reno, NV
17  Yerba Buena, SOB’s, New York
18 Bersuit Vergarabat, Toronto, Canada
19 Bersuit Vergarabat, Boca Raton, FL
19  Molotov, Canes, San Diego
¥
19 Hombres G, Metropolis, Houston .
20 Hombres G, Gramm, McAllen E
20 Hombres G and Enanitos Verdes, Over the Border, San Diego
20 Bersuit Vergarabat, Chicago, IL Hombres G
21  Molotov, Rainbow Room, Los Angeles AKWID GO PLATINUM AkwiD were recently awarded a platinum record from the RIAA for
21 Miguel Mateos and Vivanativa, Anfiteatro Tito Puente, Puerto Rico selling more th,?n 200,000 gop/es f’f their debut album, Proyecto AKWID. Seen here (I-r) are AKWID
members Sergio and Francisco Gémez.
e R R T B SR SR . s g Vg . 3 o
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por [a manana

Radiovisa
IESCUCHA!

Relevant, entertaining, compelling...
Talk Radio for the Hispanic Community

; Affiliation contact:
] Ana Salcido _ :
(212) 899-3227 : . A '

HEARD IN GREAT MARKETS INCLUDING:
WKDL-AM Wash. D.C. - KDBV-AM Salinas/Monterrey
XEHI-AM McAllen/Brownsville « AND GROWING!

F www.radiovisa.com
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CONTEMPORARY TOP25

WEEC  ARTIST TITLE LABEL(S) PONTS
1 CHAYANNE Un Siglo Sin Ti (Sony Discos) 142
2 LUIS MIGUEL Te Necesito (Warner M.L.) 139
3 SIN BANDERA Mientes Tan Bien (Sony Discos/ 133
4 JUANES La Paga (Universal) 101
5  GLORIA ESTEFAN Hoy (Sony Discos/ a9
6  MANA Te Llevaré Al Cielo (Warner M.L) 98
7 ALEJANDRO SANZ No Es Lo Mismo /(Warner M.L.) 92
8  RICKY MARTIN Asignatura Pendiente (Sony Discos/ 19
9 DAVID BISBAL Quiero Perderme En Tu Cuerpo (Universal) 78

10 LUIS FONSI Quién Te Dijo Eso (Universal) 70
1 LA OREJA DE VAN GOGH Rosas (Sony Discos/ 61
12 OBIE BERMUDEZ Antes (EM/ Latin) 46
13 CRISTIAN No Hace Falta (BMG) 42
14 PEPE AGUILAR Yo La Amo [Univision) 41
15:  TISUBY & GEORGINA Por Qué No (L /deres/ 37
16 RICKY MARTIN Tal Vez (Sony Discos) 37
17 BEYONCE' f{SEAN PAUL Baby Boy (Columbia/ . 35
18 EDNITA NAZARIO SiNo Me Amas (Sony Discos/ 34
19 SORAYA Solo Por Ti (EM/ Latin) 32
20  JUAN GABRIEL Inocente De Ti (BMG) 30
21, ALEX UBAGO Sin Miedo ANada (Warner M.L.) 30
22 JUANES & NELLY FURTADO Fotografia (Universal) 30
23 LA LEY Més Alla (Wamer M.L.) 27
24 ALEXANDRE PIRES En El Silencio Negro De La Noche (BMG) 26
25  NATALIA LAFOURCADE Mirame Mirate (Sony Discos/ 26

TROPICAL TOP25

WEEC  ARTIST TITLE LABEL(S) PONTS
1 GLORIA ESTEFAN Hoy (Sony Discos) 116
2 KEVIN CEBALLO T4 Volveras (Universal) 13
3 ELVIS MARTINEZ Asi Te Amo (Premium) 111
4 LUIS MIGUEL Te Necesito (Warner M.L.) 88
5 JUANES La Paga (Universal) 76
6  INDIA Soy Mujer (Sony Discos/ 14
7 CELIA CRUZ Rie Y Llora (Sony Discos/ 13
8  JERRY RIVERA Mi Libertad (BMG/ 12
9 PAPI SANCHEZ Enamérame (Sony Discos) 70

10 OBIE BERMUDEZ Antes (EM/ Latin) 67

1 ANDY ANDY Voy A Tener Que Olvidarte (Sony Discos) 66

12 TGROS BAND Loca Conmigo (Universal) 56

13 MARIO FELICIANO A Tu Manera No /VH) 55

14 LOS LONELY BOYS La Contestacion (0 Music LLC) ~ B3

15 GILBERTO S. ROSA Un Amor Para La Historia (Sony Discos) 53

16 NEGROS Me Cambiaste La Vida (Premium) 48

17 CHAYANNE Un Siglo Sin Ti (Sony Discos/ a7

18 LUIS FONSI Quién Te Dijo Eso Universal) 43

19 CRISTIAN No Hace Falta (BMG) 43

20  ISMAEL MIRANDA Amaneci En Tus Brazos (Universal) 43

21 JALSEN SANTANA Dénde (Baby Head) 42

22 MIA Convencida (Univision/ 42

23 DAVID BISBAL Quiero Perderme En Tu Cuerpo (Universal) 40

24 AVENTURA Hermanita (Premium) 33

25  ANTHONY RIOS El Bolsillo Izquierdo (Premium) 38

Data is complied from the airplay week of November 2-8,
and based on a point system.
© 2003 Radio & Records.

Data is complied from the airplay week of November 2-8,
and based on a point system.
© 2003 Radio & Records.

Going For Adds

4 EN DO Pirata (Balboa)

ALEJANDRO SANZ Regalame La Silla Donde Te Esperé (Warner M.L.)
AREA 305 Hasta Que Me Olvide De Ti (Univision/
BENNY Llueve Luz (Warner M.L.)

EMMANUEL Guajira (Universal)

JOSE FELICIANO No Digas Nada (Universal)

KABAH Florecitas (Warner M.L.)

LOS DUENOS DEL SOL Pobre Rogén /Balboa)

LOS MENDIVIL Suspenso Infernal (Balboa/

RICARDO MONTANER La Repablica De La Alegria (Warner M.L.)
SERGIO DALMA Ya Lo Verds (Universal)

SERGIO MENDIVIL Jamas (Balboa)

SORAYA Sin Explicacian (EM/ Latin)

YAHIR Aguantatelas Corazén (Warner M.L.)

Going For Add's

AZUL AZUL Apretaito (Universal)
CALIFORNIA SHOW Que No Se Acabe El Amor (Balboaj
HUEY DUNBAR A Dande Iré (Sony Discos/
JOHNNY VENTURA Amoi Mio /MP/

JUNIOR KLAN Mentirosa (Balboa/

KAKOTEO MIX f/DJ NELSON & TRIBOL KLAN Mi Gente (Cutting)
KAKOTEO MIX f/DJ NELSON & VALERIE Te Exitaré (Cutting)
LOS RUIZ Era Como Yo (Univision)

LOS TRI-0 Cdmo Fui A Enamorarme De Ti (Sony Discos/
MAIA Se Me Acabd El Amor (Sony Discos/

SALSA FEVER Razones /(MP/

TITO NIEVES wiCONJUNTO CLASICO Vecinita (Warner M.L.)
TITO ROJAS Dimelo /MP)

VICO-C f/EDDIE DEE & TEGO CALDERON Ei Bueno, El Malo Y Ef Feo /EM/ Latin/
VICO-C f/TONY TOUCH & D'MINGO Para Mi Barrio /EM/ Latin)

CONTROLMACHETE

“tino,dos:bandera

Make the first single "Bien Bien"
your next radio request

www.controlmachete .ty v~ivEgsac
www.onivarsalmusica.com www.rockMNespanol.com sl miay pasie
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THIS TOTAL THIS TOTAL
WEEK  ARTIST TITLE LABEL(S) POINTS WEEK  ARTIST TITLE LABEL(S) POINTS

1 MONTEZ DE DURANGO Légrimas De Cristal (Disa/ 445 1 KUMBIA KINGS f/0ZOMATLI Mi Gente (EM/ Latin) 206
2 CONJUNTO PRIMAVERA Ave Cautiva (Fonovisa) 417 2 INTOCABLE Eso Duele (EM/ Latin/ 191
3 HURACANES DEL NORTE Només Por Tu Culpa (Univision) 302 3 SOLIDO Contando Los Segundos (Freddie) 179
4  INTOCABLE Eso Duele (EM/ Latin) 299 4 JAIMEY LOS CHAMACOS f[BOBBY PULIDO Conjunto No Morira (Freddie/ 173
5  TIGRES DEL NORTE Causame La Muerte (Fonovisa) 291 5  FRIJOLES ROMANTICOS & BOBBY PULIDO Donde Esté Mi Raza (Universal) 138
6  MARCO A. SOLIS Mas Que Tu Amigo (Fonovisa) 274 6  ELIDAREYNA Te Voy A Olvidar (Tgjas/ 135
7 BRONCO “EL GIGANTE DE AMERICA" Estoy A Punto (Fonovisa) 256 7 DUELO Desde Hoy {Univision) 134
8  BANDA EL RECODO Que Te Ruegue Quien Te Quiera (Fonovisa) 242 8  MARCOS OROZCO Como Dos Adolescentes (Catalinal 19
g JOAN SEBASTIAN Sentimental (Balboa) 227 9 LA ONDA w/CONTROL Mi Cucu (EM/ Latin) 115
10 NINEL CONDE Callados Universal) 175 10 CONTROL Me Quiero Casar (EM/ Latin) 96
n CUISILLOS Corazon {Bafhoa/ 142 1 JIMMY GONZALEZ & GRUPO MAZZ Te Lievo En Mi Alma (Freddie/ 93
12 MONTEZ DE DURANGO Hoy Empieza Mi Tristeza (Disa/ 140 12 BIG CIRCO UnaVez Més (EM/ Latin) 3
13 LA ONDA w/CONTROL Mi Cucu (EM/ Latin) 118 13 COSTUMBRE Cuanto Te Amo (Warner M.L.) 75
14 ADOLFO URIAS Amor Bésame (Fonovisa) 115 14 BIG CIRCO La Endiablada (EM/ Latin) 69
15 PAQUITA LA DEL BARRIO Hombres Malvados (Balboa) 104 15 IMAN Amor De Dos Caras (Univision/ 60
16 HERMANOS HIGUERA Soy Troquero (Sony Discos) 103 16 RAMON AYALA Titere En Tus Manos (Freddie/ 52
17 TRINY Y LA LEYENDA Dile (Universal) 95 17 JENNIFER PENA A Fuego Lento (Univision) 51
18 PALOMO Te Metiste En Mi Cama (Disa/ 93 18 BRONCO “EL GIGANTE DE AMERICA™ Estoy A Punto (Fonovisa) 51
19 ANA BARBARA Bandido (Fonovisa) 91 19 JAY PEREZ No Me Dejes (Sony Discos) 48
20 TEMERARIOS Te Regalo Mi Tristeza (Fonovisa) 85 20 LA CONQUISTA La Chica Conquista (0-Zone/ 46
21 JORGE LUIS CABRERA En Realidad (Disa/ 77 21 JIMMY GONZALEZ & GRUPO MAZZ Junto A Ti (Freddie) LY
22 CONTROL Me Quiero Casar /EM/ Latin/ 76 22 DUELO UnMinuto Mas {Univision) 36
23 ARROLLADORA BANDA EL LIMON En Los Puritos Huesos (Jisa/ 70 23 INTOCABLE Soy Un Novato (EM/ Latin) 32
24 ANGELES DE CHARLY Déjenme Si Estoy Llorando (Fonovisa) 69 24 HURACANES DEL NORTE Nomas Por Tu Culpa (Univision/ 29
25  KUMBIA KINGS f/0ZOMATLI Mi Gente (EM/ Latin) 68 25 NINEL CONDE Callados Universal) 25
- Data is complied from the airplay week_ of_Now_mber_Z-& - DaTa is an@d fro;the:irplew—weelaf N(;embe—rz-g -
and based on a point system. and based on a point system.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Adds Going For Adds
ADAN CUEN Vuelve Por Favor (Balhoa)
ALAZZAN Ella Es (Freddie)
ATRAPADO Grande De Caderas (Freddie/
CELSO PINA Oye Cantinero (Warner M.L.)
COCODRILOS Mi Destino (EM/ Latin)
DON ABUSIVO Si No Te Hubieras tdo (Universal)
GRUPO LABERINTO El Perdedor (Balboa) ALAZZAN Ella Es (Freddie)
INTOCABLE Soy Un Novato (EM/ Latin)
JENNIFER PENA A Fuego Lento (Univsion) ATM Nadie (Univision/
JUAN GABRIEL Inocente De Ti (BMG)
LIMITE Entrégame Tu Amor (Universal)
LOS ALACRANES MUS?CALES Si Me Recuerdas (Univision)
LOS CAPIROS Copa Tras Copa (BMG)
LOS ORIGINALES DE SAN JUAN El Aguacatero Michoacano (EM/ Latin}
LOS RAZOS Quién Las Quiele (BMG)
MATADOR El Arbolito (Universal)
MERCEDES CASTRO Las Nubes (Balboa)
\_ PEPE AGUILAR A Pierna Suelta (Univision) Yy,
Rock/Alternative Record Pool
TW  ARTIST Title Label(s) TW  ARTIST Title Label(s)
1 CONTROL MACHETE Bien, Bien (Universal) 1 MOSA PROJECT Démelo {Latinflava)
2 MANA Te Llevaré Al Cielo (Warner M.L.) 2 CELIA CRUZ Rie Y Liora (Sony Discos/
3 PLASTILINA MOSH Peligroso Pop (EM/ L atin/ 3 KEVIN CEBALLO Ta Volveras (Universal)
4 LA LEY Mas Alla (Warner M.L.) 4 ORQUESTA GUAYACAN Vas A Liorar (MP)
5 PANTEON ROCOCO Tu Recuerdo Y Yo /BMG/ 5 GLORIA ESTEFAN Hoy (Sony Discos/
6 LOS TETAS Tomala {Universall 6 EMMANUEL Guajira (Universall
7 JULIETA VENEGAS Andar Conmigo (BMG)/ 7 SEXAPPEL Meneando La Cola (/&N
8 CAFETACUBA EO (MCA/ 8 JUANES La Paga (Universal)
9 CIRCO La Sospecha (Universall 9 PEDRO JESUS Qué Se Te Olvido /MP/
10 KINKY Presidente (Nettwerk/ 10 SHALIM Se Me Olvidd Tu Nombre (Crescent Moon/
11 FASE Tania (Universal) 11 ANDY ANDY Voy A Tener Que Olvidarte (Sony Discos/
12 NATALIA LAFOURCADE Mirame Mirate (Sony Discos) 12 JOSE ERNESTO Cositas Bonitas (MP/
13 CAFETACUBA Eres (MCA/ 13 ELVIS MARTINEZ Asi Te Amo (Premium/
14 MOLOTOV Hit Me {Universal) 14 OLGA TANON Cuando Td No Estas (Warmer M.L.)
15 PASTILLA Comezén (Antidoto) 15  FASE Tania (Universal)
L Songs ranked by total number of points. 18 Rock/Alternative reporters. Songs ranked by total number of points. 23 Record Pool reporters. )
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DRAKE JINGLE COLLECTOR,
looking for: KAKC Tulsa & WHBQ
Memphis (And Other RKO Stations).
As Produced between 1966-72.
EMIL8500@aol.com

Fen

SoutH

CC TEXAS IS SEARCHING FOR
CANDIDATES FOR AN
UPCOMING SMALL MARKET PD
GIG. MUST HAVE CHR, HOT AC
AND ALTERNATIVE MUSIC
KNOWLEDGE. ON AIR
EXPERIENCE IS NECESSARY AS
A SHIFT IS REQUIRED. IF YOU
WANT TO LIVE IN A GREAT
TOWN, WORK AT A HERITAGE
STATION AND PROGRAM FOR
THE BEST COMPANY IN
AMERICA SEND TAPES AND
RESUMES TO: KEN CHARLES,
RVPP, 510 LOVETT, HOUSTON
TX, 77006. EOE.

i

MIDWEST

i S

MARKETING/PROMOTIONS
DIRECTOR

RADIO STATION Q101, CHICAGO’S ALTER-
NATIVE, IS LOOKING FOR ITS NEXT GREAT
MARKETING/PROMOTIONS DIRECTOR.
CANDIDATES SHOULD HAVE A SUCCESS-
FUL TRACK RECORDS AND A HISTORY OF
CREATING GREAT BRANDING. THEY
SHOULD ALSO BE PREPARED FOR LONG
HOURS AND MANY CHALLENGES.

IF YOU HAVE THE WILL TO WIN, AND AL-
WAYS GET THE 4OB DONE NO MATTER
WHAT THE OBSTACLES, YOU'RE THE PER-
SON WE NEED. SEND RESUMES TO:

MIKE STERN
PROGRAM DIRECTOR Q101
DEPT. A
230 MERCHANDISE MART PLAZA
CHICAGO, IL 60654
NO PHONE CALLS PLEASE.

YOUR CONFIDENTIALITY 1S ASSURED.
EMMIS COMMUNICATIONS IS AN EQUAL
OPPORTUNITY EMPLOYER. WOMEN AND
MINORITIES ARE ENCOURAGED TO APPLY.

OPPORTUNITIES

Hispanic Radio Station (XMOR-
FM) in the 11" Largest Hispanic
Market (San Diego), is looking
for a Program Director that lives
the lifestyle of a a cutting edge,
high energy radio format and
that understands a bicultural
market of 18-34, creative and
excellent motivator. 4 years
minimum experience.Some pro-
~motional skills.

Reply to MEC Network
Inc.1027, 10" Ave, Ste. C, San
Diego CA 92101.0or
jobs@morefm989.com
Attn: MG

SOFTROCK KWAV 97FM MONTEREY HAS
RARE OPENING FOR MORNING SHOW
SIDEKICK. CAN YOU RELATE TO
WOMEN 35+7 UNDERSTAND FAMILY
FRIENDLY VALUES AND HUMOR?
COMMUNICATOR/ENTERTAINER WARM
FRIENDLY AND GENUINE ON
THE AIR AND OUT IN PUBLIC.
SEND MP3, OR TAPE & RESUME TO: B.
MOODY, KWAV9I7FM, 5 HARRIS CT #C,
MONTEREY, CA 93940.
BMOODY@KWAV.COM 831-649-0969
EOE

Production Manager/Producer
needed at Int’l radio production
company in Burbank. High degree
of responsibility. Excellent writing
skills and previous radio exp. a
must! Min. 3-4 vears protessional
management & supervision
required. Email resume/cover/
salary to jobs@radioexpress.com.

EOE.

POSITIONS SOUGHT

International

Experienced radio staff needed to instruct
new media school in Swiss Alps.

American curriculum, European students.
Contact alpineklein@yahoo.com. (11/14)

Mornings or Drive home host. Looking for
radio gig on west coast. Contact Greg James
atj.krause@shaw.ca. (11/14)

POSITIONS SOUGHT

Major Market Talk Show Host! For Conser-
vative Style! Opinionated! Hot Topics!
Advice Talker! Credentials & Experience
Guarantee Success! RoyDackerman@
verizon.net (808) 239-2550. (11/14)

Female Pro w/ tons of on-air exp needs gig
near San Diego. Oldies, CHR, Classic Rock,
Even News!! Call ASAP. Amie (760) 744-
4771. (11/14)

20 year vet, 5 in Major market (KVIL/
Dallas, KIMN/Denver) available now! Call for
materials. 214-520-3348, John Walker.
Jonywakr@aol.com. (11/14}

Experienced, tight, bright and brief talent
available for full-time in Florida. No attitude
about shift or format. Patrick: 386-860-9216
or http://hometown.aol.com/radioflorida.
(1114)

Male air personality with a voice you’ll love
as well as personality, energy and positive
attitude. I'd love to be part of your radio
family. Call Chris 905-878-9825. (11/14)

Ohio Valley, or weekends in the NY Sub-
urbs. CHR/Hot AC/ALT. Brian Hunter 718-
236-7505 or djbrianhunter@aol.com. (11/14)

7 years Radio/TV traffic experience seeking
manager position in sports, radio, television
in NY/NJ. BG at201-222-8795. (11/14)

Hot new format available in automated
syndication. 3DSJ Request & Dedication
Radio. Listen: www.3DSJ.com. (813) 920-
7102, billelliott@3DSJ.com. (11/14)

Ex WHYT, WLLZ ,WDFX,WCSX-FM. 14
years of radio broadcasting experience! DJ/
Board Op, Promo team. djmartin88@
hotmail.com. (11/14)

Ten years on-air experience in Country and
Classic Rock Formats. Great voice/produc-
tion skills. Willing to move. Joe (231) 933-
4195. (11/14)

Female talent, energy that suits morning
drive to evenings quiet storm, distinctive
voice, team player that loves to win call (313)
259-2070 Maxine. (11/14)

RE&R Opportunities

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in

dustry under Positions Sought

To appear in the following week’s issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2" X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po

sitions sought ads are accepted by e-mail to

llinares@radioandrecords.com Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Floor, Los Angeles, CA 90067

R&R Opportunities

Advertising
1x 2x

$175/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R'’s
website. (www. radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Oppartunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by ad-
vance payment. Ads are accepted by fax: (310-203
8727) or mail. Visa, MC, AmEx or Discover card ac
cepted. Include card number, name as It appears on
credit card, expiration date and phone number. Blind
box responses are sent to advertisers every Friday by
first-class mail

Daadlina

To appear in the following week's issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address ali ads t0:R&R Opportunities,
10100 Santa Monica Bivd., Third Floor, Los Angeles,
CA 90067

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

Publisher

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Bivd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directonies Issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable case taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes afl liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records, Inc. 2003
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067

HOW TO REACH US RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 [ RLaE e

CIRCULATION:
NEWS DESK:
R&R ONLINE SERVICES:

310-788-1625
310-788-1699
310-788-1635

310-203-8727
310-203-9763
310-553-4056

OPPORTUNITIES/MARKETPLACE: 310-788-1622
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:

moreinfo @ radicandrecords.com 310-203-8727  llinares @ radioandrecords.com

newsroom @ radioandrecords.com 310-553-4330

301-951-9050

310-203-9763 mailroom @ radioandrecords.com
301-951-9051

kmccabe @radioandrecords.com rrdc @radioandrecords.com

ADVERTISING/SALES: 310-553-4330 310-203-8450

hmowry @radioandrecords.com

NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton @ radioandrecords.com
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MARKETPLACE

MARKETING & PROMOTION VOICEOVER SERVICES VOICEOVER SERVICES
Y10’ NEIL

VOICE

PUBLICITY PRINTS
Lithographed On Heavy. Semi-Gloss Paper ; |

* REQUEST FREE
CATALOG AND SAMPLES!

B/W - 8x10's
500 — $90.00
1000 — $120.00
5x7 - JOCK CARDS

8&W 1000 - 3100.00
Color 2000 — $408.00

m‘l

# PRICES INCLUDE
TYPESETTING & FREIGHT

# FAST PROCESSING

* QTHER SIZES AVAILABLE

PRLES SUBJECT TO
CHANGE WITHOUT NOTICE

Send Bx10 photo, check/4.Q. VisaMC, instructnns to:
1867 €. Flonda Street, Dept. R Springheld. MO 65803
TOLL FREE: 1-888-526-5336

www. abcpictures.com

% );

PICTURES

PRODUCTION SERVICES

"Give us your production problems.”

GANGSTAD PRODUCTIONS
5 425-865-9365

www,.creativeoasis.com

VOICEOVER SERVICES

0 Yk Voré%‘-’f)ff’ERs

-ALL STUDIO TIME! -8INGLE VOICE TALENT!
“mp3 RLECTRONIC SHIFPING! < -SAME DAY SERVICE!

806-765-5333

or e-mail : jon@greatradiospots.com

NEwW IMAGING VOICES

www.ThatVoiceGuy.com  pownload

www.JonShults.com all 3 DEMOS
www.MattRawlings.com NOW!

B ) §§
e - J[FI}I‘ ‘r!Ij:lJ

'/7[\7"5”'(’”?:"2”

F/,.rbr,..- =
~ (ALY
Holiday Speaa!s for Every Format
800-23[-6100 «kriserikstevens.com

Mike Carta

VO IMAGING FOR ALL FORMATS

865-691-8989
WWW.SUpersweepers.com

"A truly brilliant idea"

"Groundbreaking"
ftworks™ Ay Station.
Any Market.
Any Budget.

www. Promovoice.com

Where talent meets technology

www.radioandrecords.com

As Heard In...

Dallas,
Minneapolis,
Sacramento

G
T T and across the Planet

“THE VOICE HEARD ABOVE THE REST'%®

- DEMO: 1-877-4-YOURVO
www.samoneil.com {877-486-8786)

RALZHN DAVE PACKER

VOICEOVERS

¥ Imaging that brings out your station's personality!

Your sound on your budget.

PROGRAM SUPPLIERS

CHRISTMAS MUSIC LIBRARY

IN BROA]DCAST LENGTHS :60, :30,

110, BUMPERS & STINGERS

VOICEOVER SERVICES

Mark McKay Media

DRY TRAX or
PRODUCED

® MALE & FEMALE VOICES AVAILABLE
® ALL FORMATS & MARKET SIZES
o CLUSTER & GROUP RATES

AFFORDABLE!

PHONE DEMO: 913-345-2381
FAX 345-235]
WEB DEMO: mckaymedia.net

et

The Viice of
Roek CHR Clagsic Rock HoT AC
WZIN KIS WARW WBMY /wWPLT

Hear these demos, and more, plus oxder the VO Beok
°So You Want To Be A Volce Over Btar® at:

www, sandythomas. com

For Availability and market rates:
518-679-1318

¥orking with today's radlo budgets

Hind Songs About Almost Anything!

1,569 jam-packed pages
86,000 listings

35,000 songs

1,800 subjects

All music formats

100 years of music

(CA residents add sales tax)

JOE CIPRIANO

PROMOS

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

www.joecipriano.com

New! 5th Edition Green Book Of Songs By Subject:
The Thematic Guide To Popular Music

Order via R&R: Save 20% and get free UPS shipping!™ (*on U.S. orders)‘ —
Discounted price: $51.96 softcover/$63.96 hardcover

Charge by phone: 310.788.1622 or send a check to:
R&R, 10100 Santa Monica Bivd., 3rd Fioor, L.A., CA 90067

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and accom-
panied by payment. Visa/MC/AMEx/Discover accepted. One
inch minimum, additional space up to six inches available in
increments of one-inch.

Rates for R&R market- ; :;T:rtions $gggg
place (per inch): 13 insertions 85.00

26 insertions 75.00
Marketplace 51 insertions 70.00

(310) 788-1622
Fax: (310) 203-8727

e-mail: llinares@radioandrecords.com
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1 1 BEYONCE f/SEAN PAUL Baby Boy (Columbia)

2 8 3 DOORS DOWN Here Without You (Republic/Universall

4 FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC/

3 4 SANTANA fJALEX BAND Why Don't You &1 {Arista)

[ TRAPT Headstrong (Warner Bros.)

8 BABY BASH Suga Suga (Universal

10 OUTKAST Hey Ya! (Arista)

7 8 MAROON 5 Harder To Breathe (OctonelJ)

5 9 NELLY f/P. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universal)
13 8 STACIE ORRICO {There's Gotta Be) More To Life (Forefront/Virgin)
n LIL' JON & THE EASTSIDE BOYZ Get Low (7V7)

9 12 CHRISTINA AGUILERA f/LIL’ KIM Can't Hold Us Down (RCA/
14 @ BRITNEY SPEARS f/MADONNA Me Against The Music (Jive/
12 14 BLACKEYED PEAS Where Is The Love? (4&M/interscope)

17 ) NO DOUBT it's My Life finterscope/

19 () SIMPLE PLAN Perfect (Lava/

16 ) MATCHBOX TWENTY Bright Lights /Atiantic/

18 @) LIZPHAIR Why Can'tI? (Capitol)

21 ) NICKELBACK Someday (Roadrunner/IDJMG)

15 20 HILARY DUFF So Yesterday (Buena Vista/Hollywood)

24 @ MICHELLE BRANCH Breathe (Maverick/Warner Bros.)

20 22 FABOLOUS fTAMIA Into You (Desert Storm/Elektra/EEG)

25 STAIND So Far Away (Flip/Elektra/EEG)

40 CHRISTINA AGUILERA The Voice Within (RCA/

28 BUBBA SPARXXX Deliverance (Beatclub/interscope/

33 CLAY AIKEN Invisible (RCA/

32 LUDACRIS f/[SHAWNNA Stand Up (Def Jam South//{DJMG)
30 FEFE DOBSON Take Me Away (/siand/iDJMG)

37 ¥£) CHINGY f/{SNOOP DOGG & LUDACRIS Holidae In [DTF/Capitol)
22 30 JOHN MAYER Bigger Than My Body {Aware/Columbia)

HE BACK PAGES

o National Airplay Overview: November 14, 2003

CHR/RHYTHMIC

w W

ﬂ LUDACRIS fISHAWNNA Stand Up (Def Jam South//IDJMG)
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol)
BEYONCE' f/SEAN PAUL Baby Boy (Columbia/
YOUNGBLOODZ f{LIL' JON Damn! /Arista)

LIL' JON & THE EASTSIDE BOYZ Get Low (TV7/

OUTKAST The Way You Move (4rista)

BABY BASH Suga Suga (Universall

ASHANTI Rain On Me (Murder Inc./IDJMG)

OUTKAST Hey Ya! (Arista)

M. LEE f/J. DUPRI Wat Da Hook Gon Be (Fo’ ReelfUniversal)
JAGGED EDGE Walked Qutta Heaven (Columbia)

MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG)
YOUNG GUNZ Can’t Stop, Won't Stop (Def Jam/IDJMG)

KELIS Milkshake (Star Trak/Arista)

CHINGY Right Thurr (OTP/Capitol)

2PAC fINOTORIOUS B.1.G. Runnin’ {Dying To Live) /Amaru/interscape/
NELLY f/P. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universall
G UNIT Stunt 101 finterscope)

R. KELLY Step In The Name Of Love (J/ive)

WYCLEF JEAN f/MISSY ELLIOTT Party To Damascus (J/

JA RULE Clap Back (Murder Inc./IDJMG)

NELLY 12U (Fo’ ReelfUniversal)

112 t{LUDACRIS Hot & Wet (Def SouliDJMG)

___
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23 50 CENT |f | Can't (Shady/Aftermath/interscope)
43 JAY-Z Change Clothes (Roc-A-Fella/IDJMG)
32 MYA Fallen (A&M/Interscape)

213 Fly (Geffen)

WESTSIDE CONNECTION Gangsta Nations (Capitol)
YING YANG TWINS Naggin’' (TV7)

BOW WOW f/JAGGED EDGE My Baby (Columbia/
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1 1 LUDACRIS fiSHAWNNA Stand Up (Def Jam South/IDJMG)

3 JAGGED EDGE Walked Outta Heaven (Columbia)

5 OUTKAST The Way You Move (Arista/

4 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTP/Capitol)
2 5 ASHANTI Rain On Me (Murder Inc JDJMG)

8 0 R. KELLY Step In The Name Of Love (Jive/

7 7 YOUNGBLOODZ f{LIL' JON Damn! (Arista/

9 0 AVANT Read Your Mind (Geffen/

6 9 BEYONCE' f/SEAN PAUL Baby Boy (Columbia)

10 8 M. LEE f/J. DUPRI Wat Da Hock Gon Be (Fo’ ReelfUniversal)

12 BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal)
11 12 MARQUES HOUSTON f/JOE BUDDEN & PIED PIPER Chibhin’ (7.L.G/EEG)
16 2PAC f/NOTORIOUS B.I.G. Runnin’ (Dying To Live) (Amaru/interscopel
19 G UNIT Stunt 101 finterscape/

14 JA RULE Clap Back (Murder Inc./ADJMG)

17 MISSY ELLIOTT Pass That Dutch {Gold Mind/Elektra/EEG)

19 MONICA Knock Knock (/)

25 ALICIA KEYS You Don’t Know My Name (/)

18 LIL' JON & THE EASTSIDE BOYZ Get Low (TV7)

22 GINUWINE Love You More (£pic/

28 BEYONCE' Me, Myself And | (Columbia/

13 R. KELLY Thoia Theing (Jive)

33 MUSIQ Forthenight (Def Soul/IDJMG)

36 JAY-Z Change Clothes (Roc-A-Fella/iDJMG)

21 112 fILUDACRIS Hot & Wet (Def SouliDJMG)

24 JOE More & More (ive)

29 KELIS Mitkshake (Star Trak/Arista)

26 LOON f/MARIO WINANS Down For Me (Bad Boy/Universail

32 NICK CANNON Gigolo (Uive/

31 NELLY 1z U (Fo’ ReelfUniversall

#1 MOST ADDED
KELLY CLARKSON The Trouble With Love Is (7C4/

#1 MOST INCREASED PLAYS
CHRISTINA AGUILERA The Voice Within (7C4)

TOP 5 NEW & ACTIVE
LINKIN PARK Numb (Warner Bros./

WILLA FORD F/LADY MAY A Toast To Men (Lava/Atlantic)
KILEY DEAN Who Will | Run To? (Beateinintersooms)
GOOD CHARLOTTE Hold On (£pic/
DASHBOARD CONFESS!ONAL Hands Down (Vagrant/

#1 MOST ADDED
JAY-Z Change Clothes (Roc-A-Fela/I0JMG)

#1 MOST INCREASED PLAYS
OUTKAST Hey Ya! (Arista/

TOP 5 NEW & ACTIVE
RYAN DUARTE You (Universal)
EAMON F**k It {| Don't Want You Back) (Uive/
ALICIA KEYS You Don't Know My Name (/)
WARREN G Let's Go {{t's A Movement) (MSC/
JS Love Angel (DreamWorks/

#1 MOST ADDED
JAY-Z Change Clothes (Roc-A-Fella/iDJMG)

#1 MOST INCREASED PLAYS

ALICIA KEYS You Don’t Know My Name 4//

TOP 5 NEW & ACTIVE
TWIST A Slow Jamz (Atlantic/
KANYE WEST Through The Wire {Roc-A-Fella/iDJMG/
YING YANG TWINS FiLIL' JON & THE EASTSIDE BOYZ Salt Shaker (7V7/
BRAVEHEARTS FiLIL' JON Quick To Back Down (Columbia)
TEEDRA MOSES F/JADAKISS You'll Never Find (A Better Woman) (TV7/

CHR/POP begins on Page 28. CHR/RHYTHMIC begins on Page 35. URBAN begins on Page 39.
w W W ™w w W
1 1 SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 1 1 SANTANA f/ALEX BAND Why Don't You & | Arista/ 1 1 STAIND So Far Away (Flip/Elektra/EEG)
2 o UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 2 3 DOORS DOWN Here Without You (Republic/Universal) 3 2 AUDIOSLAVE Show Me How To Live finterscope/Epic)
3 3 MATCHBOXTWENTY Unwell (At/antic/ 3 MATCHBOX TWENTY Bright Lights (Atlantic/ 2 3 NICKELBACK Someday (Readrunner/{DJMG)
4 o TRAIN Calling All Angels (Columbia) 4 DIDO White Flag (4rista/ 4 A PERFECT CIRCLE Weak And Powerless (Virgin/
5 5 MERCYME | Can Only imagine (ING/Curb) 5 5 MATCHBOXTWENTY Unwell (Atlantic/ 5 STONE TEMPLE PILOTS Afl In The Suit That You Wear (Atlantic/
7 6 COUNTING CROWS Big Yellow Taxi (Geffen/Interscope/ 6 6 JOHN MAYER Bigger Than My Body (Aware/Columbia/ 1 PUDDLE OF MUDD Away From Me [Geffen/
9 o SIMPLY RED Sunrise {simplyred.com) 7 7 TRAIN Calling All Angels {Columbia) 7 GODSMACK Serenity (Republic/Universal)
8 8 LUTHER VANDROSS Dance With My Father () 10 8 SARAH MCLACHLAN Fallen (4rista/ 6 8 3DOORS DOWN Here Without You fRepublic/Universal)
6 9 CELINE DION Have You Ever Been In Love (Epic/ 1 SHERYL CROW The First Cut Is The Deepest (A&M/interscope/ 8 FUEL Falls On Me (Epic)
10 10 PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 8 10 LIVE Heaven (Radioactive/Geffen) 14 TRAPT Still Frame (Warner Bros.)
11 11 DANIEL BEDINGFIELD if You're Not The One f/sland//iDJMG) 9 11 LIZPHAIR Why Can't 1? (Capitol) i3 LINKIN PARK Faint (Warmer Bros.)
14 (D JIMBRICKMAN Peace (Where The Heart Is) (AAL/ 12 12 JASON MRAZ The Remedy (| Won't Worry) (Flektra/EEG) 10 12 BLACKLABEL SOCIETY Stillbom (Spitfire/
13 13 CHRISTINA AGUILERA Beautiful (RCA/ 15 @ BARENAKED LADIES Another Postcard (Chimps) (Reprise/ 9 13 WHITE STRIPES Seven Nation Army (Third Man/V2)
12 14 EAGLES Hole In The World (£RC/ 13 JOSHKELLEY Amazing (Hollywood) 12 AUDIOSLAVE 1 Am The Highway (lnterscape/Epic/
15 ) JOSH GROBAN You Raise Me Up (743/Reprise/ 14 UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 26 NICKELBACK Figured You Qut (Roadrunner/IDJMG/
16 ) CELINE DION Stand By Your Side (£pic/ 16 NICKELBACK Someday (Roadrunner/|DJMG) 16 DISTURBED Liberate (Reprise/
19 ) CLAY AIKEN invisible /RCA/ 17 NO DOUBT It's My Life finterscope/ 15 SEETHER Gasoline (Wind-up/
18 ) SHERYL CROW The First Cut s The Deepest /A&M/interscope) 19 TRAIN When | Look To The Sky (Columbia) 17 LINKIN PARK Numb (Warner Bros.)
20 ) DIDO WhiteFlag /Arista/ 8 MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 18 P.0.D. Will You {Atlantic/
17 20 MICHAEL BOLTON When | Fall In Love (Passion Group) 21 NELLY FURTADO Powerless (Say What You Want) (DreamWorks/ 19 SEVENDUST Enemy (TVT)
21 TIM MCGRAW Tiny Dancer (Curt/ 20 STAIND So Far Away (Flip/Elektra/EEG) 20 COLD Suffocate (Flip/Geffen/interscope/
23 SARAH MCLACHLAN Fallen (Arista/ 22 SEAL Waiting For You (Warner Bros.) 25 THREE DAYS GRACE {I Hate) Everything About You (ive/
27 MICHAEL MCDONALD Ain’t No Mountain High Enough (Motown/ 24 JASON MRAZ You And | Both (Elektra/EEG) 21 JET Are You Gonna Be My Girl (Flektra/EEG)
26 ROD STEWART f/CHER Bewitched, Bothered And Bewildered (.} 23 VERTICAL HORIZON I'm Still Here (RCA/ 24 DEFAULT (Taking My) Life Away (TV7/
24 HALL & OATES Getaway Car (U-Watch) 26 HOWIE DAY Perfect Time 0f Day (Epic/ 22 SMILE EMPTY SOUL Bottom Of A Bottle {Lava/
22 26 SEAL Waiting For You (Warner Bros.) 27 SALIVA Rest In Pieces {/sland/\DJMG) 23 KID ROCK Feel Like Makin’ Love {Tap Dog/Atiantic)
28 27 KENNY LOGGINS With This Ring /4 The Best) 25 SHANIA TWAIN Forever And For Always (Mercury//IDJMG) - OFFSPRING Hit That [Columbia)
30 SANTANA f/ALEX BAND Why Don't You & | (Arista/ 28 FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC) 28 KORN Right Now (Epic/
29 BURKE RONEY Let It All Come Down (R World/Ryko) 29 8 MERCYME | Can Only Imagine (ING/Curb) 27 HOOBASTANK Out Of Control (/s/and/DJMG)
25 30 MICHAEL BUBLE How Can You Mend A Broken... (743/Reprise) 37 COUNTING CROWS She Oon’t Want Nobody Near (Geffen/ - CHEVELLE Closure (Epic/
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED

ELTON JOHN The Heart Of Every Girl (Egic/

#1 MOST INCREASED PLAYS
TRAIN Calling Al Angels (Cokmbia/

TOP 5 NEW & ACTIVE
CHRISTINA AGUILERA The Voice Within (RCA/
TARRALYN RAMSEY Up Against AH Odds (Casablanca)
SUZY K. Gabriel (Velum/

BANGLES Something That You Said (Aoch/
ABENAA Song 4 U Wkunim/

AC begins on Page 52.

FIVE FOR FIGHTING 100 Years (Aware/Cokumbia)
#1 MOST INCREASED PLAYS

NO DOUBT It's My Life finterscope/

TOP 5 NEW & ACTIVE
BEN HARPER Diamonds On The Inside (Virgin/
SUGAR RAY Chasin’ You Around /Atiantic/
BANGLES Something That You Said (Koct)
EVANESCENCE My Immortal (Wind.up/
COLDPLAY Moses (Capital)

AC begins on Page 52.

GODSMACK Re-Align jfiaomivicLiniversalf

#1 MOST INCREASED PLAYS

NICKELBACK Figured You Out {fuasturman LG

TOP 5 NEW & ACTIVE
RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.)
DARKNESS | Believe In A Thing Catled Love (Must...Destroy/Atlantic)
STAIND How About You [Flig/Flektra/EEG)
ILL NINO How Can | Live /ReauamserfLi5
QUEENSRYCHE Losing Myself (Sanctuary/SRG)

ROCK begins on Page 60.



URBAN AC

LW

1 GERALD LEVERT U Got That Love (Call It A Night) (Elektra/EEG)
2 R. KELLY Step In The Name Of Love (Jive/

4 KEM Love Calls (Motown/Universal)

3 LUTHER VANDROSS Dance With My Father [/

6 DWELE Find A Way (Virgin/

5 HEATHER HEADLEY | Wish | Wasn't (RCA/

7 ARETHA FRANKLIN Wonderful (Arista

8 SMOKIE NORFUL | Need You Now (EM/ Gospel)

" ANTHONY HAMILTON Comin’ From Where I'm From (So So Def/Arista)
12 JOE More & More (Jive/

g TAMIA Officially Missing You (Elektra/EEG)

10 JAVIER Crazy (Capitol)

14 WILL DOWNING A Million Ways (GRP/VMG)

13 RHIAN BENSON Say How | Feel (0KG/

15 JAHEIM Backtight (Divine Mill/Warner Bros.)

17 MICHAEL JACKSON One More Chance (Epic/

19 ASHANTI Rain On Me (Murder Inc./I0JMG)

16 CALVIN RICHAROSON Keep On Pushin’ (Hollywood)
20 AVANT Read Your Mind (Geffen/

22 ERYKAH BAOU Back In The Day Motown/

21 ISLEY BROTHERS f/RON ISLEY Busted (Dream Works/
24 ALICIA KEYS You Don’t Know My Name £/}

18 FLOETRY Getting Late {JreamWorks/

29 MUSIQ Forthenight (Def Soul/iDJMG/

23 VIVIAN GREEN What Is Love? [Columbia)

- LUTHER VANDROSS Think About You (//

25 MANHATTANS Turn Out The Stars {Love-Lee/

26 STEPHANIE MILLS Can’t Let Him Go (/&M)/

27 EARTH, WINO & FIRE Hold Me (Kalimba/

28 @ KEM Matter Of Time (Motown/

THE BACK PAGES. R/ Y7

National Airplay Overwew. November 14, 2003

COUNTRY

w W

1 8 TOBY KEITH | Love This Bar (DreamWarks)

3 RASCAL FLATTS | Melt (Lyric Street)

2 3 KEITHURBAN Who Wouldn't Wanna Be Me (Capitol)

5 PAT GREEN Wave On Wave (Republic/Universal South)

7 GEORGE STRAIT Cowhoys Like Us (MCA/

8 MONTGOMERY GENTRY Hell Yeah (Columbia/

13 KENNY CHESNEY There Goes My Life (BNA/

10 CHRIS CAGLE Chicks Dig !t (Capitol)

12 BROOKS & DUNN You Can’t Take The Honky Tonk... {Arista/
n LONESTAR Walking In Memphis (BVA/

14 RODNEY ATKINS Honesty (Write Me A List) {Curty

16 TRACY BYRD Drinkin’ Bone (RCA/

15 RUSHLOW | Can't Be Your Friend {Lyric Street/

17 REBA MCENTIRE I'm Gonna Take That Mountain /4£4/
18 SHERRIE AUSTIN Streets Of Heaven (C4/BBR)

18 DIAMOND RID Wrinkles (Arista/
20 JO OEE MESSINA | Wish (Curb)
22 SHANIA TWAIN She's Not Just A Pretty Face (Mercury/
21 TERRI CLARK | Wanna Do It All (Mercury/
23 BRAD PAISLEY Little Moments (Arista/
24 SCOTTY EMERICK | Can’t Take You Anywhere (DreamWorks)
31 TIM MCGRAW Watch The Wind Blow By (Curty/
26 JOSH TURNER Long Black Train (M/CA/
27 JIMMY WAYNE [ Love You This Much (DreamWorks/
25 BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros./
28 SARA EVANS Perfect (RCA/

33 ALAN JACKSON Remember When (Arista/
29 €2) TRACE AOKINS Hot Mama (Capitol)

30 €@ CRAIG MORGAN Every Friday Afternoon (B5R)

32 €l) JOE NICHOLS Cool To Be A Fool (Universal South)

#1 MOST ADDED

ALICIA KEYS You Don't Know My Name (//

#1 MOST INCREASED PLAYS
LUTHER VANDROSS Think About You (/)

TOP 5 NEW & ACTIVE
FREDOIE JACKSON Natural Thang /Mart/and)
VAN HUNT Seconds Of Pleasure (Capitol/
AL GREEN | Can't Stop (Blue Note/EMC)
JAGGEO EOGE Walked Outta Heaven (Columbia)
TONY RICH PROJECT Red Wine (Compendia)

URBAN begins on Page 39.
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1 8 A PERFECT CIRCLE Weak And Powerless (Virgin/

4 TRAPT Still Frame (Warner Bros./

2 3 OISTURBED Liberate fReprise/

6 o PUDDLE Of MUDD Away From Me (Geffen/

3 5 STAIND SoFar Away Flip/Elektra/EEG)

10 0 LINKIN PARK Numb (Warner Bros.)

5 7 LINKIN PARK Faint (Warner Bros.)

12 &) SEETHER Gasoline (Wind-up/

8 ) SEVENDUST Enemy (TVT/

15 ) STONE TEMPLE PILOTS Allin The Suit That You Wear (At/antic/
16 Q) P.0.D. Will You (Atlantic/

18 ) THREE DAYS GRACE (I Hate) Everything About You (Jive/
7 13 NICKELBACK Someday (Roadrunner/IDJMG)

19 @ KORN Right Now (Eic/

GODSMACK Serenity (Republic/Universal)
AUDIOSLAVE Show Me How Ta Live finterscope/Epic)
COLD Suffocate (Fhn/Geffen/interscape)

WHITE STRIPES Seven Nation Army (7Third Man/V2/
23 @ AUDIOSLAVE | Am The Highway (Interscope/Epic/

21 20 CHEVELLE Closure (Epic/

2 8 STATIC-X The Only (Wamer Bros.)

2 HOOBASTANK Out Of Contral f/siand//0JMG)

20 23 FUEL Falls On Me (Epic/

35 OFFSPRING Hit That [Columbis/

25 LIMP BIZKIT Behind Blue Eyes (Fig/interscope)

4 NICKELBACK Figured You Out (Roadrunner/IDJMG)

= RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.)
ILL NINO How Can | Live (Roadrunner/IDJMG)
28 8 DEFAULT (Taking My) Life Away (TVT)

STAIND How About You (Flip/Elektra/EEG)

#1 MOST ADDED

MARTINA MCBRIDE In My Daughter’s Eyes (RC4/

#1 MOST INCREASED PLAYS
KENNY CHESNEY There Goes My Life /84/

TOP 5 NEW & ACTIVE
REBECCA LYNN HOWARO | Need A Vacation (MCA,
AMANOA WILKINSON Gone From Love Too Long (Universal South/
MARK WILLS That's A Woman (Mercury/
L. MORGAN Do You Still Want To Buy Me That Drink (Frank) (/mage/Quarterback/
SONYA ISAACS No Regrets, Yet (yric Street,

COUNTRY begins on Page 44.
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o LINKIN PARK Numb (Warner Bros.)

STAINO So Far Away (Flip/Flektra/EEG)

BLINK-182 Feeling This (Geffen/

TRAPT Still Frame (Warner Bros.)

A PERFECT CIRCLE Weak And Powerless (Virgin/

THREE DAYS GRACE (I Hate} Everything About You (Jive/
PUDDLE OF MUDD Away From Me (Geffen/

WHITE STRIPES The Hardest Button To Button (7hird Man/V2)
LINKIN PARK Faint (Warner Bros.)

SWITCHFODT Meant To Live (Red Ink/Columbia)

JET Are You Gonna Be My Girl (Flektra/EEG)
NICKELBACK Someday /Roadrunner/|0JMG)

P.0.D. Will You /Atiantic)

OFFSPRING Hit That (Columbia)

Q;S;:m\:mmrv&m—ug

15 STROKES 12:51 (RCA/

14 AUDIOSLAVE Show Me How To Live (Interscope/Epic)
17 HOOBASTANK Out Of Control (isiand/IDJMG)

20 KORN Right Now (Epic/

18 WHITE STRIPES Seven Nation Army (Third Man/V2)

22 STONE TEMPLE PILOTS All In The Suit That You Wear (At/antic/
23 Eg) AUDIOSLAVE | Am The Highway finterscope/Epic/

27 43 OUTKAST Hey Ya! (Arista)

44 g} RED HOT CHILl PEPPERS Fortune Faded (Warmer Bros.)
21 COLD Suffocate (Fig/Geffen/Interscope)

25 CHEVELLE Closure (Epic/

26 3 DOORS DOWN Here Without You (Republic/Universal)
24 DASHBOARD CONFESSIONAL Hands Down Vagrant/
32 28 THURSDAY Signals Over The Air fisland//OJMG/

33 @ COLDPLAY Mases (Capitol
SEVENDUST Enemy (TVT)

SMOOTH JAZ21

W
8 DAVE KOZ Honey-Dipped (Capitol)
PRAFUL Sigh {Rendezvous/N-Coded)

3 CANDY DULFER Finshury Park, Cafe 67 (Eagle Rock/

4  KENNY G. Malibu Dreams fArista/
MINDI ABAIR Flirt (GRP/VMG)
RICK BRAUN Green Tomatoes (Wamer Bros.)
CHRIS BOTT! Indian Summer (Columbia/
DARYL HALL She’s Gone (Rhythm & Groove/Liguid 8/
PAUL JACKSON, JR. It's A Shame (Blve Note/
JAZZMASTERS Puerto Banus (Trippin ‘N’ Rhythm)
CHUCK LOEB eBop (Shanachie)
LUTHER VANDROSS Dance With My Father (J/
JIMMY SOMMERS Take My Heart... (Gemini/Higher Octave/
NICK COLIONNE High Flyin’ (3 Keys Music/
LEE RITENOUR Inner City Blues (GRP/VMG)
STEVE COLE Everyday (Warner Bros.)
SIMPLY REQ Sunrise (simplyred.com/
OAVI0 BENOIT Watermelon Man (GRP/VMG/
SEAL Touch (Warner Bros.)
MICHAEL MCOONALD Ain’t No Mountain High Enough (Motown/
MARC ANTOINE Funky Picante (Rendezvous/

k¥4 PAMELA WILLIAMS Afterglow (Shanachie/

23 STEVE OLIVER Positive Energy (Native Language/
@ BRIAN CULBERTSON Serpentine Fire (Wamer Bros.)

25 GREGG KARUKAS Riverside Drive (V-Coded)
26
(1)
28
29
30

KIM WATERS The Ride (Shanachie/

KIRK WHALUM Do You Feel Me (Warmer Bros.)
BASS X Vonni (Liguid 8/

RIPPINGTONS Bellaluna (Peak/

HIROSHIMA Revelation (Heads Up International)

#1 MOST ADDED
KIM WATERS The Ride (Shanachie/

#1 MOST INCREASED PLAYS

KIM WATERS The Ride (Shanachie/

TOP 5 NEW & ACTIVE
OOWN TO THE BONE Cellar Funk (Narada/
MARION MEADOWS Treasures (Heads Up/
RICHARD SMITH Sing A Song (4440/
SPYRO GYRA Cape Town Lave (Heads Up International)
NAJEE Eye 2 Eye (N-Coded)

Smooth Jazz begins on Page 58.
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1 1 R.E.M. Bad Day (Warner Bros.)

3 8 JONNY LANG Red Light (A&M/interscape)

6 SARAHMCLACHLAN Fallen (Arista/

5 4 BEN HARPER Diamonds On The Inside (Virgin/

4 5 JOHN MAYER Bigger Than My Body (Aware/Columbia)

8 @ JASON MRAZ You And | Both (Elektra/EEG)

2 7 JACK JOHNSON Wasting Time {Jack Johnson Music/Universal)
] 0 SHERYL CROW The First Cut Is The Deepest (A&M/Interscape)
7 9 STING Send Your Love /A&M/interscape)

10 10 HOWIE DAY Perfect Time Of Day (Epic/

13 8 COUNTING CROWS She Don’t Want Nobody Near (Geffen/

14 DAVE MATTHEWS Save Me (RCA/

12 13 LOS LONELY BOYS Heaven (07

11 14 WALLFLOWERS Closer To You interscape/

17 JOE FIRSTMAN Breaking All The Ground (4t/antic/

19 COLDPLAY Moses (Capitol)

15 DIDO White Flag (Anista/

16 18 TRAIN When ! Look To The Sky (Columbia)

21 LYLE LOVETT My Baby Don't Tolerate (Curb/Lost Highway/

24 STEREOPHONICS Maybe Tomorrow (V2/
25 GUSTER Careful (Palm/Reprise/

18 BARENAKED LADIES Another Postcard (Chimps) (Reprise/
23 VAN MORRISON Once In A Blue Moon /Blue Note/EMC)
20 24 DAMIEN RICE Volcano /Vector Recordings/

22 25 PETE YORN Crystal Village (Co/umbia/

28 THORNS Blue (Aware/Columbia)

30 MAVERICKS | Want To Know (Sanctuary/SRG/

- MATCHBOX TWENTY Bright Lights /Atlantic/

— 29 LIVE Heaven (Radioactive/Geffen/

- @ ROBERT RANDOLPH Soul Refreshing {Wamarﬂms/

#1 MOST ADDED
GODSMACK Re-Align (Republic/Universal)

#1 MOST INCREASED PLAYS

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros./

TOP 5 NEW & ACTIVE
BLINK-182 Feeling This (Geffen/
DARKNESS 1 Believe In A Thing Called Love (Must...Destroy/Atlantic)
DOPE 1 Am (Recon/Artemis)
SWITCHFOOT Meant To Live (Red Ink/Columbia)
1GGY POP Little Know it Ail Virgin/

ROCK hegins on Page 60.

#1 MOST ADDED
GODSMACK Re-Align (Republic/Universall

#1 MOST INCREASED PLAYS
RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.)

TOP 5 NEW & ACTIVE
DARKNESS | Believe In A Thing Called Love (Must...Destroy/Atlantic)
NICKELBACK Figured You Out (Roadrunner/I0JMG)
RANCID Red Hot Moon (Hellcat/Warner Bros.)
LIMP BIZKIT Behind Blue Eyes (Fijp/Interscape)
EVE 6 At Least We're Dreaming (RCA/

ALTERNATIVE begins on Page 65.

#1MOSTADDED

EASTMOUNTAINSOUTH Rain Come Down (DreamWorks)

#1 MOST INCREASED PLAYS

JACK JOHNSON Taylor (Jack Johnson Music/Universal)

TOP 5 NEW & ACTIVE
RICKIE LEE JONES Second Chance /V2/
ZIGGY MARLEY Dragonfly (Private Music/AAL)
TRAVIS Re-Offender (£pic/
3 000RS OOWN Here Without You (Republic/Universal)
THRILLS One Horse Town (Virgin/

TRIPLE A begins on Page 70.
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n Dec. 31 radio will lose one of its great
broadcasters. Roy Shapiro is retiring. A 41-year
i\ veteran of, basically, one company, Viacom/

k Infinity Broadcasting (formerly Group W
Broadcasting), Shapiro is recognized as one of
* | the leaders in the development of the News
' radio format.

Under his direct leadership for the last 20
' years, KYW/Philadelphia has consistently set
sales and ratings records, earning the
distinction of being one of the most successful
radio stations in the country.

Getting into the business: “It was quite
by accident. I was an advertising and business major in
college. I was looking for a job and went to an employment
agency. They sent me to ABC Television. I was hired and
worked there for 2 1/2 years. I got a call from
Westinghouse, and I have been there for 41 years.”

On working in many different areas: “I've had
involvement in just about every area. I often consider
myself a misfit in this business. I ran our national sales
organization, yet I've never sold a traditional spot in radio.
My first job at a radio station was as GM. I don't know how
many people’s first job at a station is that of GM. In the old
days it was quite common for you to make a lot of moves to
promote your career. I only made one move, from New York
to Philadelphia. I've done the advertising, the marketing,
the promotion, the strategic planning and the research. It's
been a great, great ride.”

On being considered a leader in the News format: “I
think I've been involved with News radio longer than any
other individual. The only reason I say that is that I sat in
on the very first meeting in which Donald H. McGannon said
we were going to be all-news, all the time. Everyone,
including myself, thought he was crazy. It's hard to imagine,
if you go back 35 years ago, that somebody was saying we
were going to have an all-news radio station when nothing
like that existed before. We had no book to follow; we wrote
it as we developed the product. Those were exciting days.”

On being at the helm of KYW for almost 20 years: “I
got here in November of 1984. It's been the best 20 years of
my life, both personally and professionally. I love this radio
station, Philadelphia, the people and the product. It's been
fabulous. It's treated me well, and I hope I've treated it
well.”

On his success: “We have good people and good
product. We've never lost focus. There's a tendency in any
business that, after year after year of success, you start to
lose focus on what your mission is, I don’t believe that I've
ever allowed this station to lose focus on who we are and
what we are as it relates to the listener.”

On his station’s community involvement:
“Community involvement and public service are just good
business. They're part of your responsibility. We‘re atypically
involved. If you saw the number of requests we get to help
in our community, it’s mind-boggting. When I first got here
I was out 10 nights a week. In Philadelphia it's almost a
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requirement that you participate. I enjoyed participating
and wouldn't have it any other way. Here’s the beauty:
Doing those kinds of things gives you access to every
government official and business leader, so why wouldn't
you, as a businessman, want to do them? It's a very
important part of the job. The only problem is that you
have to do it after 6 or 7pm after doing 10-12 hours a day.
It's constant, but it's good.”

Biggest challenge: “Competition. People think that,
as a radio station, we have no competition. If you look at
it from the outside, from the point of view of the consumer
or listener, the competition has multiplied a million-fold,
it seems. When we started in News radio the competition
was a 15-minute local newscast at 6pm, a 15-minute
national newscast at 6:15pm and another 15-minute local
newscast at 11pm. Then you had the newspapers. Today,
we have more television news competition before 7am than
we did in total when we started News radio. As I've often
said, it's a good thing we were stupid and didn't know any
better what the competitive factors would be. Despite the
ability of people to get information instantly with the
Internet and increased television, News radio is as
successful today as it was when we premiered it 35 years
ago.”

State of the industry: “From the standpoint of
ownership, we've gone through a revolution rather than an
evolution. The industry today is in a transition period
where we're deciding on the best way to run and operate
these radio stations in a single marketplace. I'm not sure
we've got the correct structure or organization, whether
it's cluster/not a cluster, compete/don’t compete. Are we
running our businesses the best way possible today? That's
still a major issue.”

Dealing with change: “I have a passion for this
business. My son, my daughter and, now, even my son-in-
law are in this business. This is the greatest business in
the world, second to none. You have a responsibility each
and every day when you get up. How you cover the news
affects lives every day. There are not a lot of jobs where
you have that kind of influence or the responsibility to a
community that we have at this station. What also makes
this business great is that it is a very young business.
When you get old like I am now, it's nice to be around
young people. It's also a very profitable business, and it's
always nice to be in a very profitable business. Given the
choice between being rich or poor, I'd rather be rich.”

State of business: “Not good. It's a tough year. The
fourth quarter is, at best, going to be flat. Having said
that, we’re going to give the company a very healthy
EBITDA, a healthy margin that Mel will appreciate. It's a
very profitable business and a very profitable radio station.
Before consolidation I think we were one of the top five
stations in the country in profitability. We consider
ourselves a sleeping giant. We don't get a lot of press here
at KYW Newsradio. For years we used to be the highest-
ranking station in terms of advertising volume outside of
New York and Los Angeles.”

Something about the station that might surprise
our readers: “We do 48 half-hour newscasts a day.
Everybody looks at us as a 24-hour News radio station, but
it’s really 48 half-hours. It's a merry-go-round of news, in
that we never know when the listener gets on or off the
merry-go-round. And 2am is every bit as important as
6:30am. You can't say to the listener, in effect, ‘It's 2am.
What did you expect from us? Every half hour is very
important to us.”

Most influential individual: “I've been fortunate to
have a number of them. I started at ABC Television very
early on with Julie Bonathin and Fred Pierce. When I got
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to ABC there were only a couple hundred people. You got
to see, meet and work with the bosses. When I got to
Westinghouse it was Donald H. McGannon, and my direct
boss was Jim Yurgen. Unfortunately, I never had much
opportunity to work with Mel. We had some knock-'em-
down shoving matches, which I enjoy. I enjoy him. Both of
us being from New York, we have the same competitive
drive. We used to go at each other when he was more
involved with the individual stations. I've been blessed
with great bosses.”

Career highlight: “Helping to create News radio was
one, but also what I did at Westinghouse when I was in
research. There was a thing called the Prime Time Access
Rule, or the Westinghouse Television Rule. Back then we
did both radio and television. Westinghouse at that time
opted to petition the FCC. The company thought the three
networks had too much control over what the consumer
saw every day or evening. We went to the FCC and told
them it would be nice if they would limit the number of
hours a station could carry network product to no more
than three a night. We took on every network, every
production company and every station in America and
won.”

Career disappointment: “Not a single thing. It's been
terrific. I would have liked to experience working closer
with Mel.”

Favorite radio format: “Probably a little Rock, a little
Sports Talk and a little general radio.”

Favorite television show: “It was The Untouchables
years ago; now it's The Sopranos.”

Favorite song: "My Way’ All I ever asked my bosses is
that they let me do it my way. If it's no good, fire my ass!”

Favorite book: “Tuesdays With Morrie.”

Favorite movie: “Any of the Godfathers.”

Favorite restaurant: “If I gave you a favorite in
Philadelphia, my buddies in the restaurant business would
hang me. I always tell people that the best thing I do is
lunch. I would give you the Four Seasons for breakfast.
That way I won't upset any of my friends who own
restaurants in town.”

Beverage of choice: “Chopin vodka on the rocks.”

Hobbies: “I collect antique radios, I golf, and I'm big
into sports.”

E-mail address: “shapiro@kyw.com.”

Advice for broadcasters: “Recapture the energy and
enthusiasm of previous years. Because business is the way
it is, I get concerned. Our creative juices aren't flowing,
our energy is not what it used to be, and our enthusiasm is
not where it was. Concentrating on sales and Wall Street is
something I wish we wouldn't do as much, but do what’s
good for our business, and that will be good for Wall Street.”

On his retirement: “This is all my own doing. Theyre
calling my wife to get her to help change my mind. After
41 years I want to see what it’s like to do nothing. There's
KYW, but I atso teach at Temple University two days a
week. Whether I continue with Temple or being on boards
of nonprofits, I don’t know. The time seemed right. I spoke
to Joel Hollander and Scott Herman and told them I would
do whatever they need. They want me to continue doing
some light lifting. We'll see what that is. My title from Joel
is Chairman Emeritus.”

What he will miss most: “I get nervous about not
having people to see every day. I just had breakfast with
someone who retired six months ago and decided to go
back to work. He said, ‘Make sure that at least once or
twice a week you flip through your Rolodex and have
breakfast or lunch with someone.”

Advice for his successor: “Don’t screw it up. It's too
good. It’s a great radio station.”
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