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No Change As Jay -Z Still Rules 
Jay -Z scores Most Added honors at CHR/Rhythmic and 

Urban this week with 

"Change Clothes," 

the first single from 

his forthcoming full- 

length, The Black 

Album. The song 

grabs 139 total 

adds: 73 at 

Rhythmic and 66 

at Urban. www.radioandrecords.com 

NOVEMBER 14, 2003 

s G Sony Music 
Major Merger 
Bertelsmann and Sony have announced plans to merge 

label operations, affecting legendary labels Columbia, 

Arista, Epic, RCA Music Group and more. Also this week, 

music attorney Don Passman discusses the state of the 

industry and the fifth edition of his book All You Need to 

Know About the Music Business. The BMG -Sony story 

starts on the next page, and the Passman interview 

appears on Page 25. 

ROC -HELLA RECORDS presents... 

#1 MOST ADDED 
at R&B/HIP HOP 

#1 MOST ADDED 
RHYTHM CROSSOVER 

#3 MOST ADDED 
at POP 

ALREADY OVER 
40 MILLION IN AUDIENCE 

rELtviSOW'; 

LIVE PERFORMANCE ON TRL 
FRIDAY, NOVEMBER 14th 

"C ANGE CLOT ES" 
PRODUCED BY THE NEPTUNES 

New smash single from 

THE BLACK A L BUM 
In Stores This Week... Friday, November 14th, 2003 
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IMPACTING NOW 
Couldn't Wait: KIlS WSTR W 

Produced & Arranged by bitlyman for Stealth Entertairr-ment WKGS W K/ J WQZQ & Jonathan S. Davis for Love Bud Inc. 

Mixed by John Fields 
Management: Roger Davies & Craig Logan 

A1X K B and rn o r e £ ((ST& www.pinkspage.com www.ar sta.com 



INSIDE 
RADIO NEEDS AN IMAGE UPGRADE 

Despite programming diversity, public service 

efforts and proven effectiveness in selling 

products, radio is still regarded as a second- 

class medium by some advertisers. In this 

week's Management/Marketing/Sales section, 

consultant Walter Sabo tackles the problem 

with several recommendations on how radio 

can advance its PR and advertiser profile. 

Also: Irwin Pollack's six-pack of last-minute 

holiday moneymakers, details of two 

attention -getting radio campaigns, the latest 

Industry Calendar and the RAB's new board of 

directors roster. 

Pages 8-10 

TIME MANAGEMENT 
R&R Associate Radio Editor Keith Berman 

looks at ways programmers can work more 

efficiently in today's multiple -station world. 

Learn the secrets of Clear Channel's Jeff 

Kapugi, Entercom's Nikki Nite and Infinity's 

John Reynolds. 
Page 28 

NUMBER ONES 

CHR/POP 
BEYONCÉ f/SEAN PAUL Baby Boy (Columbia) 

CHR/RHYTHMIC 
LUDACRIS IISHAWNNA Stand Up (Def Jam SoutIVIDJMG) 

URBAN 

LUDACRIS tISHAWNNA Stand Up (Def Jam South/IDJMG) 

URBAN AC 

GERALD LEVERT U Got That Love... (Elektra/EEG) 

COUNTRY 

TOBY KEITH I Love This Bar (DreamWorks) 

AC 

SHANIA TWAIN Forever And For Always (MercuryADJMG) 

HOT AC 

SANTANA f/ALEX BAND Why Don't You & I (Arista) 

SMOOTH JAZZ 

DAVE KOZ Honey Dipped (Capitol) 

ROCK 

STAIND So Far Away (Flip/Elektra/EEG) 

ACTIVE ROCK 

A PERFECT CIRCLE Weak And Powerless (Virgin) 

ALTERNATIVE 

LINKIN PARK Numb (Wamer Bros.) 

TRIPLE A 
R.E.M. Bad Day (Warner Bros.) 

CHRISM' AC 

CASTING CROWNS If We Are... (Beach Street/Reunion) 

CINIISTIAN cHR 
STACIE ORRICO (There's Gotta Bel More... (ForeFionWirgin) 

CHRISTIAN ROCK 

SKILLET Savior (Ardent) 

CHRISTIAN NSPO 
WATERMARK... There Is None.. (Creative Trust Workshop) 

SPANISH CONTEMPORARY 

CHAYANNE Un Siglo Sin Ti (Sony Discos) 

TEJANO 
KUMBIA KINGS f/OZOMATLI Mi Gente (EMI Latin) 

REGIONAL MEXICAN 

MONTEZ DE DURANGO Lagrimas De Cristal (Disa) 

TROPICAL 
GLORIA ESTEFAN Hoy (Sony Discos) 
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BMG, Sony Music To Merge 
Lack, Schmidt -Holtz will lead 50-50 venture 

By Frank Correia 
RAR Music Editor 
lcorreia@radwandrecords.com 

German media conglom- 
erate Bertelsmann AG and 
Sony Corp. of Japan an- 
nounced that they have 
signed a nonbinding letter 
of intent to form a jointly 
owned recorded -music op- 
eration to be called Sony 
BMG. Bertelsmann and 
Sony would each own 50% 
of the company, including 
all labels operating under 
BMG and Sony Music En- 
tertainment. Sony BMG 
would not include each 
company's music -publish- 
ing, distribution and manu- 
facturing businesses. 

In the new setup, SME 
Chairman/CEO Andrew 
Lack would serve as CEO of 
Sony BMG, while BMG Chair- 
man/CEO Rolf Schmidt - 
Holtz would serve as Board 
Chairman. The joint ven- 
ture would include senior 
executives from both corn- 
panies. 

"We live in fragile and, 
for the record industry, very 
difficult times," Lack told 

Lack Schmidt -Holtz 

the New York Times on Nov 
7. "A partnership like this 
allows us to manage our 
way through the difficul- 
ties." 

The announcement came 
hot on the heels of the 
DreamWorks sale to Uni- 
versal Music Group and at 
a time when many industry 
watchdogs were focused on 
a possible merger between 
Warner Music Group and 
EMI. In a wave of consoli- 
dation, the industry could 
very well shrink from five 
recording giants to three. 

Still, such mergers have 
to be approved by regula- 
tory authorities in the U.S. 
and in the European Union, 

SONY BMG See Page 12 

September Radio Revenue Up 4% 
Industry's best overall performance since June '03 

By Jeff Green 

R8R Executive Editor 
igreen®radioandrecords. coin 

Nudged by the first increase 
in local sales in five months, 
radio's sleepy revenue 
finally awoke in Sep- 
tember. With local busi- 
ness up 2% and national 
dollars surging 13% - 
the third -best month 
of the year - radio 
registered a 4% gain 
in total dollars corn - 
pared to the same month 
a year ago. It was radio's best 
overall performance since June 
2003. 

September's solid showing 
provided broadcasters with a 
2% improvement from Q3 2002 

to Q3 2003. Local business was 
still flat for the three month pe- 
riod, but national was 10% 
ahead of 2002's Q3 figures. 

The year-to-date picture for 
radio remains one of a 
holding pattern. Just as 
it was at the end of Au- 
gust 2003, radio is 

again up 2% overall 
so far on a year-to- 
date basis, with na- 
tional business 8% 

better for the third con- 
secutive month and local rev- 
enue stalling for the fifth month 
in a row with modest 1% 
growth. 

RAB President/CEO Gary 
REVENUE - See Page 21 

NOVEMBER 14, 2003 

Infinity Welcomes Rivers 
Veteran programmer named SVP/Programming 
By Keith Berman 

R8R Associate Radio Editor 
kberman®radioandrecords. corn 

Infinity Broadcasting has named Steve Rivers 
Sr. VP/Programming, a position in which he'll 
be responsible for station strategy and perfor- 
mance, as well as research and talent develop- 
ment. Rivers, who was most recently President/ 
CEO of Power Media, will be based out of 
Infinity's Alternative KROQ/Los Angeles and 
will work closely with that station's PD, Infinity 
Sr. VP/Programming Kevin Weatherly. 

"Steve is a tremendous addition to Infinity's 
national programming department," said Infinity President/Pro- 
gramming Andy Schuon. "He has proven to be a leader in the 

RIVERS See Page 3 

Rivers 

Duets Draw Audience For CMAs 

Country music's biggest night was a huge draw for CBS -TV: The 37th 

Annual CMA Awards earned its biggest audience since 1996, pro- 

pelled by such high -profile pairings as (top photo, 1-r) Norah Jones 

and Dolly Parton and (bottom photo, l -r) Jimmy Buffett and Alan Jack- 

son. The special's 12.8/20 rating beat last year's mark of 11.0/17 and 

was the network's best Wednesday -night performance since the 2001 

Grammy Awards. More CMA photos: Pages 44-46. 

Q3 EARNINGS 

Some Radio Groups See Signs Of 

Recovery For Local Advertising 
By Joe Howard 
RAR Washington Bureau 
jhowardeadioandrecords.com 

While a few radio compa- 
nies that recently issued Q3 
financial results wound up 
falling short of Wall Street 
profit expectations, others 
topped estimates, and two in 
particular reported growth 
in local ad spending, indicat- 
ing that the weakness in lo- 
cal advertising revenue that 
has plagued the industry in 
2003 may finally be reversing. 

Unlike many of its peers, 
Saga Communications re- 
ported that national adver- 
tising was weak in Q3, but 

local advertising was strong. 
And while the company 
pointed out that its Q3 was 
affected by lost political ad- 
vertising compared to Q3 
2002, Saga credited a strong 
local ad market with helping 
to sustain the quarter. In- 
deed, Saga's gross local rev- 
enue increased 7%, to $25 
million, while same -station 
local revenue grew 1%, to 
$23.6 million. 

Meanwhile, Saga said its 
national revenue picture is 
uncertain, noting that a com- 
parison compiled by Katz 

EARNINGS .' See Page 12 

PATRICK ('()MMUNICATIONS 
Vox Media Corporation has agreed to acquire 
WMNB-FM, WNAW-AM and WSBS-AM 

from Berkshire Broadcasting Co. 

(410) 740-0250 
www.patcomtn.com 
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CELEBRATE with TOP COUNTRY MUSIC STARS for 5 DAYS & NIGHTS at an 
EXCLUSIVE CELEBRITY SKI EVENT in fabulous Mt. CRESTED BUTTE, COLORADO. 

U N '1_ 

e 1(1'7L 11 
A Music Industry Sponsored Fundraiser for Cancer Research 
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Featured Artists at Country in the Rockies 2003 

i.C?let llá 1`hIl1' N.K C,',:1.E :t:_: _..;Z I. 
k.'1. 

t iL Lt:l1S 
Top Country Music Artists and Songwriters give their time and talent to this worthy cause 
year after year. You can expect "the best of the best" for this very special 10th anniversary 
year... and, as usual, "surprise" guests! 

i LPL 1LC`liV lt-lL. ` 

Private concerts 
Informal guitar pulls 
Celebrity bartending event & ski races 

Skiing...snowmobiling...dogsledding 
Snowshoeing...cross-country skiing 
Horseback riding 

lL'L1IVL \`í!U1.1 tkÜL M1:V 
For reservations and information 

Call: Joyce Johnson 1:3.401 t;i t Email: jjohnson@bmi.com 
or visit www.citr.org 

All voceeds benefit the Frances Williams Preston Laboratories 
A division of the T.J. Martell Foundation at the Vanderbilt Ingram Cancer Center 
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More Mixed Results For 
Arbitron Response Rates 
Goldstein elected Radio Advisory Council Chairman 

By Adam Jacobson 
MR Radio Editor 
ajacobsoneadioandreco rds. coro 

The data from Arbi- 
trori s summer 2003 survey 
is in, and the news on re- 

sponse rates is once again 
mixed. Response rates 
were up in the top 10 mar- 
kets that Arbitron rates, but 
they were down overall in 

the survey period, despite 
the ratings firm's continued efforts 

to halt response -rate declines. 
In markets 1-10, response rates 

climbed from 27.3% to 27.9%. At the 

same time, the average metro return 
rate jumped 2.4 percentage points 
year-to-year, from 50.3% to 52.7%. 

However, across all 97 continuously 
measured markets, rates declined 1.8 

percentage points in the past year - 
from 32.6% to 30.8%. The average 
metro consent rate fell 2.8 percentage 
points, from 59.7% to 56.9%, while 
the average metro return rate 
slipped 0.4 percentage points, from 

54.0% to 53.6%. 

Commenting on the company's 
efforts to boost response rates, 
Arbitron President/U.S. Media 
Services Owen Charlebois said, 
"Our programs to address re- 
sponse rates in our radio diary ser- 
vice are yielding positive results. 
We are expanding our focus be- 
yond the top 10 to include 20 ad- 
ditional low -response -rate markets 

Gol dstein 

and are actively working 
on the next steps in our 
long-range plan for ex- 
panding the scope of our 
response -rate efforts." 

In other news, Arbitron 
announced that Saga Com- 

munications Exec. VP and 
Group PD Steve Goldstein 
has been elected Chairman 
of Arbitron's Radio Advi- 

sory Council, a post he will hold for 

all of 2004. Nick Anthony, VP/Di- 
rector of Operations for Rubber 
City Radio Group's WQMX/Ak- 
ron, was elected Vice Chairman, 
while KZST/Santa Rosa, CA VP/ 
GM Tom Skinner becomes Imme- 

diate Past Chairman. 
The election also brought four 

new members, elected to three year 
council terms that begin Jan. 1, 

2004: WHZT/Greenville, SC VP/ 
GM Steve Sinicropi (CHR/Top 40, 

continuous markets); WPOC/Balti- 
more VP/Market Manager Jim 
Dolan (Country, continuous mar- 
kets); WOBM-AM/Monmouth- 
Ocean VP/GM Bill Sauer (MOR, 

all markets); and Clear Channel Sr. 

VP Jay Meyers (News/Talk, con- 

tinuous markets). 
The Arbitron Radio Advisory 

Council was created as a forum for 

a continuing exchange of informa- 
tion and opinions between radio 
stations and Arbitron. 

KWRP Goes `Wild' In Riverside 
Magic Broadcasting, along with 

Florida -based strategic partner 
Styles Media, has launched new 
CHR/ Rhythmic "Wild 96" on what 
was previously Regional Mexican 

KWRP (La Jefa)/Riverside. 
"After researching 

the market, we felt 
there was a great op- 
portunity for us to tap 
an unserved multiethnic 
18-34 adult audience," said Magic 

owner Don McCoy. "As a native of 

Riverside, this is an exciting time 
for me, personally, to put on a 

catty programmed programmed station serving 
the Inland Empire with the most 
popular music in America. Our 
partners at Styles Media are assist- 
ing us with the transition." 

The 96.1 FM frequency will go 

head -to -head with Clear Channel 
market powerhouse CHR/Rhyth- 
mic KGGI. "With a signal that now 
covers the entire metro in River- 

side -San Bernardino, we wanted to 

maximize our ratings po- 
tential," Styles Media's 
Tom DiBacco said. 
"We feel we will do so 

with the launch of this 
exciting new radio station." 

Wild 96 will announce a new PD 
within the coming weeks and will 

be running jockless until a pro- 
gramming staff is in place. Cur- 
rently located in the Riverside 
County community of Hemet, CA, 
KWRP will be moving to new facili- 

ties in San Bernardino shortly. 

Rivers 
Continued from Page 1 

radio industry and brings a wealth 
of experience and knowledge to the 
position." 

Rivers is well known for having 
programmed such influential sta- 

tions as WXKS-FM (Kiss 108) and 
the now -defunct WZOU in Boston, 
KITS/Los Angeles and KMEL/San 
Francisco. He also served as Chief 
Programming Officer for AMFM, 

Chancellor Media, Evergreen Me- 
dia and Pyramid Broadcasting. 

"I'm excited to be part of a real 

broadcasting company like Infin- 
ity," Rivers told R&R. "It's gratify- 
ing to be able to work with people 
who appreciate their own and treat 
their employees like assets - that's 
the mark of a truly great broadcast- 
ing company. I can't wait to get to 
work and reconnect with some old 
friends and make some new ones." 

THE PRICE IS RIGHT Hip -hop superstar Missy Elliott recently rocked 

Los Angeles as part of MTV2's 2$Bill concert series, where concertgoers get to 

see premium acts for the low price of - you guessed it - $2. Mildly chuckling 

all the way to the bank are (l -r) MTV & VH1 President/Entertainment Brian 

Graden, MTV2 executive in charge of programming and production Alex Coletti, 

Elliott and MTV & MTV2 Director/Music Marketing Nolan Baynes and VP/Music 

& Marketing Joe Armenia. 

Adelstein Wants Payola Inquiry 
By Joe Howard 

RSR Washington Bureau 

jhoward®radioandrecords.com 

FCC Commissioner Jon- 
athan Adelstein said Nov. 

5 during a luncheon ad- 
dress in Washington, DC 

that he wants his agency to 
launch an inquiry into 
whether payola still exists 
in radio and, if so, to find 

out what form it's taking and 
whether current FCC regulations 
can stop it. 

In the address to the Federal 
Communications Bar Association, 
Adelstein said that complants he's 
hearing from local artists about the 
difficulties they face getting airplay 
on stations in their own markets 
trouble him, and he questioned the 

integrity of the already embattled 
independent promotions system. 

Adel stein 

And while he credited Clear 

Channel for abandoning 
the system and taking 
record promotions in-house, 
Adelstein bemoaned the 
fact that more radio compa- 
nies haven't followed suit. 

"This issue affects a range 
of people, from artists and 
musicians to labor and re- 

tailers," he said. "Every 
person who listens to radio is af- 

fected by this issue." 
Despite his praise for Clear 

Channel, Adelstein said that radio 
conglomerates "now have the 
power to launch a song into a lot of 

markets at the same time, or they 
can banish a song into oblivion." 

Fellow Democratic FCC Commis- 

sioner and Adelstein ally Michael 
Copps also attended the luncheon 
but did not address the FCBA. 

Lewis Now CC RVP In Louisiana 
Dick Lewis has been named Re- 

gional VP for Clear Channel's Loui- 

siana Region. He will over- 
see the company's radio 
operations in New Or- 
leans, where Clear Chan- 
nel runs CHR/Pop KSTE, 
Country WNOE, Blues 
WODT, Urban WQUE, 
Classic Rock WRNO, Gos- 

pel WYLD-AM and Urban 
AC WYLD-FM; Baton 
Rouge, where it owns AC 

KRVE, CHR/Pop WFMF, News/ 
Talk WJBO, Sports WSKR, Talk 

WYNK-AM and Country WYNK- 

FM; and Alexandria, LA, where it 

has Sports KDBS, AC KKST, 
Country KRRV and Rock KZMZ. 
Lewis will also remain in his posi- 

tion as Baton Rouge Market Man- 
ager. 

"Dick is absolutely the perfect 

Le wis 

person for the job," said Clear 
Channel Sr. VP/Southeast Division 

Jay Meyers. "He has been in 
Baton Rouge radio for over 
13 years and understands 
the Louisiana marketplace. 
He is an innovator, a vision- 
ary and an outstanding per- 
former. Plus, he loves the 
Saints and LSU football. 
He's a natural." 

Lewis said, "This is a 

great opportunity and chal- 

lenge. I'm looking forward to work- 
ing closely with all the stations and 
the great talent we have here in 

Louisiana. Jay's a terrific leader, and 
the stations and staff are top-notch. 
I can't wait to get started." 

In related news, Lisa Ballance 
has been elevated from Director/ 
Sales to Market Manager for the Al- 

exandria cluster. 
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Steele To Sirius 
As Dir./Classic- 
Based Rock 

Rock radio veteran Gregg Steele 
has been named Director/Classic- 
Based Rock at Sirius 
satellite radio. He 
will be responsible 
for the program- 
ming on Sirius' clas- 

sic -based streams, 
including Sirius 
Gold, Big Rock, The 
Bridge, The Rock, 
The Vault and '60s 
Vibrations, plus Reggae and Blues. 

Sirius VP/Music Programming 
Steve Blatter said, "Gregg's track 
record of programming some of 
America's most successful Rock 

Steele 

STEELE See Page 21 

R&R Observes 
Thanksgiving 

Due to the Thanksgiving holi- 

day, R&R's Los Angeles; Nashville; 
and Washington, DC offices will be 

closed Thursday, Nov. 27 and Fri- 

day, Nov. 28. 
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Copps Would Consider 
Allowing Satcasters To Get Local 
Technical wrangling delays final satellite -radio rules 
By Joe Howard 
R&R Washinggton Bureau 
¡ho ward®radioandrecords. coin 

D uring separate press meetings in their private offices at 
the agency's headquarters, FCC Commissioners Kathleen 
Abernathy and Michael Copps tackled the hot issue of lo- 
calism in broadcasting from several angles, including the 
controversial areas of whether allowing satellite -radio pro- 
viders to offer local content would be good for consumers 
and whether consolidation in radio has hurt localism. 

Responding to a question about 
whether he'd support allowing sat - 
casters XM Satellite Radio and Sirius 
to provide local content if it would 
increase localism, Copps told R&R, 
"I am a devotee of localism, so I'd 

look with great interest at any pro- 
posal to do that." But he was quick 
to point out that any attempt by 
satcasters to offer local content 
must be weighed against other is- 
sues and said he couldn't comment 

on how the other FCC commission- 
ers might feel about the issue. 

The morning before, Abernathy 
told R&R in another context that the 
FCC has never given XM and Sirius 
reason to believe they can depart 
from their national scope, saying, 
"We have never said they can get 
into local content." 

Due largely to its concerns about 
XM and Sirius possibly offering lo- 
cal content to subscribers, the NAB - an outspoken critic of satellite 

FCC See Page 6 

FCC Lifts Freeze On 
New AM Station Applications 
Powell says move is aimed at helping minority broadcasters 

.. he FCC on Nov. 6 announced that it will accept certain 
applications for new AM stations between Jan. 26-30, 2004, 
ending a 31/2 -year ban on filings for new AMs. Applications 
for major changes to AM facilities will also be accepted dur- 
ing this brief filing window. 

To accommodate the filing window, 
the FCC will institute a freeze on the 
filing of minor -change applications for 
AM stations from Jan. 12-26, 2004, but 
it noted that all new station and ma- 
jor -modification applications must 
protect all minor -change applications 
filed before Jan. 12. 

To participate in the filing window, 
applicants must complete an FCC 
Form 175 - required because the 
new AMs will ultimately be auc- 

tioned - along with an FCC Form 
301 with the required technical in- 
formation. 

In a statement regarding his 
agency's decision to finally lift its 
ban on new and major -change ap- 
plications for AM radio stations, 
FCC Chairman Michael Powell 
said, "By opening this filing win- 
dow, we will enable all AM -radio - 
station licensees, many of whom 
represent minority interests, to ap- 

ply for approval to move their trans- 
mitters to locations that better serve 
their local communities. Better signal 
coverage will increase the diversity 
of radio options available to listen- 
ers and will enhance the viability of 
AM stations." He continued, "Gov- 
ernment is at its best when it creates 
opportunities for more voices in the 
marketplace of ideas." 

Indeed, the news was well re- 
ceived by the Minority Media & 

Telecommunications Council: The 
group's Exec. Director, David 
Honig, told R&R that getting the 
freeze lifted was one of his group's 
top regulatory priorities. - Joe Howard 

BUSINESS BRIEFS 

DOJ Looking At Clear Channel Gaming Ads 

Clear 
Channel said in its quarterly 10-Q filing with the Securities & 

Exchange Commission that it has been asked by the Department 
of Justice for information regarding commercial advertising accepted 
by the company from "offshore and/or online gambling businesses, in- 
cluding sports bookmaking and casino -style gambling." Clear Chan- 
nel did not elaborate on the subpoena, received Sept. 9 from the Asst. 
U.S. Attorney for the Eastern District of Missouri, but did state that it is 
cooperating with the DOJ on the matter. 

Karmazin Sells Chunk Of Viacom Stock 
acom President/COO Mel Karmazin has sold 275,790 shares of 
Viacom stock at $38.88-$38.89, taking in about $10.7 million. 

However, he also exercised an option that was set to expire in March 
2004 to acquire 547,457 shares of Viacom at an exercise price of 
$6.10 per share. Exercising the option cost $3.3 million, and a foot- 
note in an SEC filing detailing the stock sale indicated that expenses 
from exercising the option, along with related tax charges, were cov- 
ered by the sale. 

Analyst: Citadel's Strategy Will Help It Grow 
It is our view that Citadel's focus on identifying underperforming sta- 
tions in mid- to small -sized markets creates nice future growth po- 

tential for the company, ahead of some of its relatively mature peers," 
Credit Suisse First Boston analyst Paul Sweeney said in a report is- 
sued a day after Citadel released its Q3 earnings. Noting that the 
company has acquired 69% of its 207 stations since Jan. 1, 1999, 
Sweeney said, "As most of these stations were previously owned by 
smaller radio operators and independent station owners, we believe 
ample opportunities still exist to grow cash flow through increases in 
revenue and by applying management's proven cost -management 
skills." 

Analyst Heaps Praise On Entercom 
Credit Suisse First Boston's Paul Sweeney said this week that he 
continues to view Entercom as "one of the best -run radio com- 

panies," adding that he expects it "to participate fully in the ad re- 
covery we are forecasting for 2004." Sweeney noted in a report is- 
sued after Entercom released its 03 earnings that the company's Q4 
guidance is right in line with industry expectations and let stand his 

Continued on Page 6 

R&R Stock Index 
This weighted index consists of all publicly traded companies that 

derive more than 5% of gross earnings from radio advertising. 
Change Since 

11/7/02 10/31/03 11/7/03 11/7/02 10/31/03-11/7/03 

R&R Index 207.11 205.70 213.53 +3% +4% 

Dow Industrials 8,526.24 9,801.12 9,809.79 +15% +0.1% 

S&P 902.72 1,050.71 1,053.21 +17% +0.2% 

CASH. DINERO. :'VIOOLAH . 
No niattci m hat ou call it, here's a NS 11V to, get it. 

Regardless of your market or format, listeners want to know 

the latest financial trends affecting their lives. AP Radio and 

Bankrate.com have teamed up to offer the Personal Finance Minute 

audio features perfect for local ad sponsorship. Heard exclusively 

on AP Network News, it's just one of many features that can help 

you bring home a few more clams in your paycheck. Learn more today 

by calling us at 800-527-7234, or visit www.apbroadcast.com. 

Ap RADIO Bankrate.com 
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BUSINESS BRIEFS 
Continued from Page 4 

Q4 forecasts of $105.4 million in revenue and EBITDA of $42.3 million. Sweeney also raised his EPS forecast 
by a penny, to $1.36. Looking ahead, Sweeney expects Entercom 'to be one of the prime beneficiaries of a 
cyclically strong advertising period beginning in 2004." He added, "We continue to view Entercom as one of 
the premier radio companies, sporting top-notch management." 

Weak Guidance Leads Analyst To Lower Cox Q4 Forecast 
Calling Cox Radio's Q4 guidance of flat to slightly down revenue "disappointing," Merrill Lynch analyst Marc 
Nabi reduced both his 04 and 2003 outlooks for the company. While he said Cox's dim outlook is consis- 

tent with what Clear Channel predicted when it reported its Q3 results, Nabi believes Cox's mid- to large - 
market portfolio "should have suggested slightly better growth, given strong national advertising trends." For 
Q4, Nabi reduced his revenue outlook from 2% growth to a decline of 0.5%. The change forced him to also 
lower his 2003 revenue forecast for Cox from $432.5 million to $427 million and to trim his EBITDA prediction 
from $153 million to $148 million. While Nabi stood by his "buy" rating on the company's stock, he reduced his 
target price on Cox by $1, to $26 per share. 

Moody's Upgrades Emmis 
financial ratings agency Moody's has amended its speculative grade liquidity rating on Emmis from SGL2 
to SGL1, reflecting the agency's expectations of a "very good liquidity position over the next 12 to 18 

months" for Emmis. It said its belief is supported by Emmis' moderate positive free cash flow, compliance un- 
der its revolving credit facility and improving flexibility under bank financial -maintenance covenants. "Emmis 
has experienced recent ratings improvements at its larger stations," Moody's said in a notice issued Tuesday, 
"as well as growth in revenue in both television and radio, and is likely to benefit materially in 2004 due to 
expectations of a high degree of political advertising." 

Moody's predicts that Emmis will generate over $200 million in EBITDA and $100 million in FCF over the 
next 12 to 18 months. The new rating also reflects Moody's expectation that Emmis will continue to acquire 
assets, but none that would require debt financing or that would impact the company's much talked -about 
spinoff of its television assets - or a possible spinoff of its radio assets. The latter is a topic Emmis has not 
discussed publicly. 

Continued on Page 13 

FCC 
Continued from Page 4 

radio - has been pushing the FCC 

to issue final rules that will prevent 
XM and Sirius from getting local. 
But Abernathy said wrangling be- 
tween the satcasters and wireless 
companies over potential interfer- 
ence from the satcasters' terrestrial 
repeaters is delaying the rules and 
said she has yet to hear about when 
final rules will be issued. 

On the topic of the agency's on- 
going study of localism in broadcast- 
ing, Abernathy said the FCC is look- 
ing at many sides of the industry as 
it tries to determine whether broad- 
casters are addressing the concerns 
of local citizens. She said that among 
the issues the FCC is investigating 
are the differences between net- 

work -owned and other stations and 
how to determine what broadcast- 
ers' responsibilities are in today's 
media marketplace. 

Abernathy also said the FCC is 

asking licensees if they're getting 
enough guidance from the agency 
as they try to make sure they're liv- 

ing up to FCC expectations. But she 
also reiterated a position she stated 
at the NAB Radio Show earlier this 
year, saying broadcasters must en- 
sure that they are serving their com- 
munities effectively: "[Broadcasters] 
have an obligation to program in a 
way that benefits the public. What 
we're trying to get a handle on is 

how you interpret that obligation in 

today's world." 
In his meeting with reporters, 

Copps said the localism debate is 

connected to one of his top agenda 
items, media consolidation, and said 
the controversy over the FCC's new 
media -ownership rules won't soon 
fade away. "This story is still bub- 
bling," he said. 

Copps noted that while the FCC's 
nationwide hearings on localism are 
supposed to focus on how broad- 
casters are serving communities, the 
issue of ownership concentration 
inevitably comes up. He said, 
"There's not supposed to be talk of 
media ownership at these hearings, 
but it's become quickly obvious that 
what's left of localism and media 
consolidation are linked." 

He continued, "This is still a 
grass -roots, bipartisan effort, and the 
nation wants policymakers to wrap 
their arms around these issues." 

TRANSACTIONS AT A GLANCE 
All transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

WIJK-AM & WPGG-FM/Evergreen, AL $2.75 million 
KFSD-FM/Escondido (San Diego), CA Undisclosed 
KEYT-AM/Santa Barbara, CA $1.5 million 
KIPA-AM/Hilo, HI $75,000 
WRSW-AM & FM/Warsaw, IN $1.2 million 
WSBS-AM/Great Barrington and WNAW-AM 
& WMNB-FM/North Adams, MA Undisclosed 
WSOO-AM & WSUE-FM/Sault Ste. Marie, MI $2.6 million 

Full transaction listings, posted daily, can be found at 
www.radioandrecords.com. 

DEAL OF THE WEEK 

KVBR-AM, KLIZ-AM & FM & KFGI-FM/ 
Brainerd, KNSP-AM/Staples and KWAD AM 
& KKWS-FM/Wadena, MN 
PRICE: $2.8 million 
TERMS: Asset sale for cash 
BUYER: BL Broadcasting Inc., headed by President/ 
Director Louis Buron Jr. Phone: 218-444-1500. It owns no 
other stations. 
SELLER: Kommerstad Communications, headed by VP 
Mike Overton. Phone: 218-829-2853 
FREQUENCY: 1340 kHz; 1380 kHz; 107.5 MHz; 103.5 MHz; 
1430 kHz; 920 kHz; 105.9 MHz 
POWER: 1kw; 5kw; 100kw at 351 feet; 20kw at 279 feet; 
1kw day/199 watts night; 1kw; 100kw at 561 feet 
FORMAT: Sports; News/Talk; Classic Rock; Country; 
Country; Country; Country 

2003 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$2,077,736,821 
(Last Year: $5,379,706,206) 

$510,946,510 
(Last Year: $346,736,135) 

760 
(Last Year: 808) 

156 
(Last Year: 147) 

- David Bach. Star of "Live Rich" 

Money and living advice for young adults. 

Brand new from Sabo Shows. Saturdays live 1-4 PM. 

Hear the demo at www.sabomedia.com. 

Call to lock up your market. 

Get your free copy of David's book 

"Smart Couples Finish Rich" when you call. 

"The living and money show 
young listeners understand" 

-Walter Sabo 

SABOMEDIA 
212.681.8181 

To reserve your market today call 

Wilbur Entertainment (831)429-2050 WÌ IÚUren#ehainmen# 



We salute the great stations, advertisers 
and listeners for their support. 

Your trust, and belie(' in Rush 
has been overwhelming. 

EXCELLENCE IN BROADCASTING 

NETWORK 
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Radio Needs To 
Improve Its Image 
Let's fix the mistakes that make us look second-class 

You've met people socially, or perhaps advertisers, 
who have made this annoying statement: "Oh, I don't 
listen to radio much, but when I do, I listen to...." Then 
they usually mention NPR or some obscure Jazz station 
as their sole radio -listening experience. You know they 
are lying. They listen to the radio all the time. In the of- 
fice, car, shower and bedroom. It's like electricity -a 
transparent part of life. A profound part of life. That's 
the radio public relations story that needs to be told. 

"Radio: life's sound- 
track." A good PR cam- 
paign would ideally take 
radio from a passive, 
transparent aspect of life 
and make it front and 
center in the minds of the 
consumer and in recall. 

One of radio's PR chal- 
lenges has existed since 
the advent of network TV. 

That's when "shows" moved to TV 

and "formats" were created on ra- 
dio. Radio programmers brilliantly 
evolved the medium to its current, 
successful form - and part of that 
success has been radio's becoming 
ubiquitous. It stopped being an 
event- or show -driven medium and 
became a turn -it -on -when -you - 
come -into -the -room medium. How 

Walte r Sabo 

about that? You turn on 
the light, then you turn 
on the radio. Oh, how ca- 
ble, magazines, newspa- 
pers and websites wish 
they had that story! 

The Second 
Switch 

The answer to the first 
PR challenge, therefore, is 

to put a yellow highlighter to the 
fact that radio is "the second 
switch." First you turn on the light, 
then you turn on the radio. You turn 
the key in the car, you turn on the 
radio. You turn on the exercise ma- 
chine, you turn on the radio. You 
turn on the shower, you turn on the 
radio. Radio is always the second 
switch; it's part of life. Remind 

By Walter Sabo 

Americans of what they already do. 
Make the passive act active in the 
memory. 

The second challenge is to keep 
radio a cool medium, not just a 
utilitarian medium, to the current 
generation of 12- to 24 -year -olds. 
Possibly both challenges can be ad- 
dressed with this simple idea: 
Present listeners in the desired de- 
mographics sharing their stories 
about how radio is the soundtrack 
to their lives. 

Time For Testimonials 
There is nothing more potent than 

advertising testimonials featuring 
real people. Billions of dollars have 
been wasted on special effects and 
bizarre advertising that wins 
awards and sells nothing. The most 
effective advertising is the cheapest: 
real people saying, with sincerity 
and conviction, that they use the 
product. 

Everyone in radio knows a story 
about how they or their station 
helped, entertained or saved a hu- 
man being. There are great stories 
about how radio got a new mother 
through the night, how a song ded- 
ication brought two broken hearts 
together or how the right informa - 

Make yourself comfortable 

CLASSICAL. 
102.1 KDFC 

Relax. Yzu feel different here. 

CASUAL, COMFY CLASSICAL KDFC/San Francisco evening voice 

Linda Cassidy goes for Baroque as the Marconi -winning station's spokesmodel 
for its latest outdoor campaign. A complementary campaign is used on -air, and 
the boards reinforce KDFC's recent TV campaign. KDFC has enjoyed tremen- 

dous ratings and revenue success by presenting a nonsymphonic alternative to 
the stereotypical "fine arts" Classical presentation. KDFC Manager/Operations & 

Programming Bill Lueth explains, "KDFC has taken the Classical format out of 
its niche and into the mainstream. The announcers, whose average age is 43, 

are contemporary radio pros, not music professors, and they bring the music 
down from its ivory tower everyday." 

tion saved a person from the wrong 
freeway exit and a crash. 

Locally, start by getting those sto- 
ries on the air, all day, in ways that 
are appropriate for your station. The 
simple act of soliciting stories from 
listeners will compel your audience 
to think of radio in active, personal 
terms. If a listener never calls or 
sends an e-mail with a story, they 
will nonetheless take a moment to 
think about how radio is part of their 
life, minute to minute. 

The Untold Cume Story 
Radio sales presentations are miss- 

ing the first page -the page that's 
used by every other medium, stating 
the distribution numbers. Magazines 
start presentations with their biggest 
number: readership. The figure is an 
alchemist's tally of actual circulation 
and the imagined number of people 
who read each copy. 

Meanwhile, cable's salespeople 
start with the number of homes in 
America that can get cable. Not 
homes that actually pay for cable, 
but homes that potentially could. 
They sell that number. Really. 

But, in the end, it is radio that 
has the highest distribution of any 
medium in the country. More than 
TV. Start sales presentations with 

Radio sales 

presentations are 

missing the first 

page - the page 

that's used by every 

other medium, 

stating the 

distribution numbers. 

radio's distribution numbers. Ev- 
ery time I do, the advertiser is as- 
tonished. "I didn't know that!" is 
invariably the response. 

Why does this happen? Because 
we mistakenly assume that adver- 
tisers know about radio's distribu- 
tion. They don't. I'll point to a sta- 
tion's cume and compare it to the 
local newspaper's circulation, and, 
again, the response is always, "I 
didn't know that." Unfortunately, 

Continued on Page 10 

"1 NEEDED'M. 
I GOT'M...FAST!" 

Choose the decal printer 
more radio stations have 
relied on for 30 years. 

Communication 
Graphics Inc 

THE DECAL COMPANY 
800.331.4438 www.cgiiínk.com 
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Six Last -Minute Holiday Moneymakers 

crambling to bring in 
year-end sales goals? Try 
tions now for immediate 

extra cash to round out your 
this six-pack of sales promo - 
results. 

"Tanksgiving": Go after oil 

companies or gas stations to get 
them to offer a special price - 
based on your frequency - on gal- 

lons of gas all day long as a way of 

saying, "Tanks for your business." 
You can do TG.I.F. (Tank God It's 
Friday) parties too! 

Christmas Cash: Five to 10 

businesses give $995 each, to be 
paid one-third in December, one- 
third in January and one-third in 
February. If you bring in a total of, 

for example, $7,000, you'd run 
$6,000 in time and show a "credit" 
on your receivables of $1,000. Give 
listeners a chance at winning $1,000 

(one winner gets all), or offer priz- 
es of $100 a day for 10 days. Listen- 
ers will need to register for the 
Christmas Cash at retail outlets. Cli- 

ents get store traffic, you get the bill- 
ing, listeners get holiday spending 
money - it's win -win -win. You can 

also do this in January, February 
and March and call it "Pay Off the 
Plastic!" 

Countdown to "Noon -Year's 
Eve": Not all listeners want to stay 
up until midnight, but they can still 

celebrate if your station creates a 

countdown to "Noon Year's." Set 
up the event on Dec. 31 at a nice 
place in town for brunch or parties, 
and conduct a drawing at noon for 

a trip to the real New Year's Eve 

celebration in New York. So long as 

the last flight or train leaves for La- 

Guardia, Kennedy or Newark by 
2pm, your listener will get to Times 

Square on time. The event should be 
a suitcase party where people come 
ready to go, just in case! 

Your call letters in Christmas 
lights: Offer $1,000 in cash to the lis- 

tener who does the best job of 
"lighting up [your market] for the 
holidays" - with your logo! Get the 

By Irwin Pollack 

power company, a bank or other 
business to sponsor this with you. 

Holiday Savings Book: It's a 

cash machine! Commit to a 100 -cou- 

pon book (either for the holidays or 
the first quarter, with the billing 
going on the books now). You can 
either charge $495 for a coupon in 

the book or provide a free coupon 
if the advertiser commits to spend- 
ing $975-$1,500 in Ql of next year. 
You can either give the books away 
to listeners (but charge sponsors for 

distribution rights) or charge $9.75- 

$15 apiece and submit any revenue 
as billed revenue. 

Santa on the Road or Santa 
Stops: Sell mini -remotes, 90 minutes 
each, every day between Thanksgiv- 
ing and Christmas. At $750-$2,500, 

you might generate $25,000 over 
goal! Turn this into a gift -idea event, 
featuring 30 places to do all your 
holiday shopping. Bonus: Consider 
dressing up a part-timer or intern as 

Santa to encourage parents to bring 
their children -a reason for them 
to spend money! 

Old MacDonald Had A Rad -e -i -e -i -o 

The Los Angeles County Fair was as happy as a pig in, er, mud with its latest radio spots, from local 

shop Ideaology Advertising. IA President Cary Sacks says the spots were a children's -song parody that 

switched out mentions of farm animals with references to LA's love of plastic surgery, Botox, silicone and 

counting carbs to show how the fair is "just homespun, wholesome, low -tech, simple, good fun." Fair Direc- 

tor/Marketing Scott Kelly says, "We had an opportunity to laugh at ourselves, and people like to laugh at 

L.A., either because they're part of it, or, if they live outside of L.A., they like to make fun of the crazy 

people who live in L.A. So it worked on both ends." The spot won Best Commercial of the Month from the 

General Sales Managers Council of the Southern California Broadcasters Association. Shown at the award 

presentation are (l -r) Sacks and his son, Elliott; Kelly; SCBA President Mary Beth Garber; ldeaology Cre- 

ative Director Dino Santilli; ldeaology AE Janine Carlson; Tact Communications President Gray Clark; and 
L.A. County Fair Marketing Manager Michelle DeMott. 

RAB Sets New 
Board Of Directors 
At its recent board meeting in Boston, the Radio Advertis- 
ing Bureau elected its 2004 board of directors, including 
seven new members. Here's the complete lineup of 64 

officers and directors. 

Incumbent Board Members 
David Kennedy, Chairman, RAB board; President/COO, Susquehanna Radio 

David Pearlman, Vice Chairman, RAB board; President, Pearlman Advisors 

Joe Bilotta, Chair, Finance Committee; COO, Buckley Broadcasting 
Herb McCord, Vice Chair, Finance Committee; President/CEO, 

Granum Communications 
Gary Fries, President/CEO, RAB 
Bruce Beasley, President, Beasley Broadcast Group 
Charles Bortnick, COO, Westwood One Networks 
Clarke Brown, President/Radio Division, Jefferson -Pilot Broadcasting 

Wayne Brown, VP/Regional Manager, Radio One 
Gary Buchanan, President/COO, Three Eagles Communications 
Michael Carter, President, Carter Broadcast Group 
James Champlin, COO, Badger Communications 
Rick Cummings, President/Radio, Emmis Communications 
Lee Davis, President/GM, Cub Radio Inc. 

Tom Dobrez, President, State Nets Radio 

John Douglas, President, AIM Broadcasting 
David Field, President/CEO, Entercom Communications 
Marcus Forsell, President, MIX Megapol 
Joan Gerberding, President, Nassau Media Partners 
Marc Guild, President/Marketing, Interep Radio Sales 
Laura Hagan, President, Katz Hispanic Media 
David Kantor, CEO, Reach Media 
Traug Keller, President, ABC Radio Networks 
Kraig Kitchin, President, Premiere Radio Networks 
Scott Knight, President/CEO, Knight Quality Stations 
Weezie Kramer, Regional VP, Entercom Communications (Sales 
Advisory Council Chair) 

Jerry Lee, President, WBEB Radio 
Gunther Meisse, President, Johnny Appleseed Broadcasting 
Jay Meyers, Sr. VP, Clear Channel Communications 
Marc Morgan, Exec. VP/COO, Cox Radio 
Stuart Olds, CEO, Katz Media Group 
Michael Osterhout, COO, Morris Communications 
George Pine, President/COO, Interep 
Norman Rau, President, Sandusky Radio 
Bruce Reese, President/CEO, Bonneville International 
Art Rowbotham, President, Hall Communications 
Allen Shaw, Vice Chairman/COO, Beasley Broadcasting 
Cary Simpson, President, Allegheny Mountain Network 
Thomas Sly, COO, Marathon Media 
Peter Smyth, President/CEO, Greater Media 
Dean Sorenson, President, Sorenson Broadcasting 
William Stakelin, President/COO, Regent Communications 
Mark Steinmetz, VP, American Media Services 
Pierre Sutton, Chairman, Inner City Broadcasting 
McHenry Tichenor Jr., President, Univision Radio 
Al Vicente, President/CEO, Archway Broadcasting Group 
Bayard "Bud" Walters, President, Cromwell Group 
Samuel "Skip" Weller, President/COO, Radio Division, NextMedia Group 

E. J. "Jay" Williams, President, American Urban Radio Networks 

New Board Appointments 
Glenn Cherry, President, TAMA Broadcasting 
Lindsay Wood Davis, COO, NewRadio Group 
Scott Herman, Exec. VP, Infinity Broadcasting 
Al McGowan, President, Traffic Pulse Network 
Ginny Morris, President/Radio, Hubbard Broadcasting 
Tony Renda, President/CFO, Renda Broadcasting 
Nancy Vaeth, Sr. VP/Regional Manager, Susquehanna Radio 

Past Board Chairs 
The following executives remain on the board: 
Richard Buckley, Buckley Broadcasting 
Arthur Carlson, Susquehanna Radio 
Richard Chapin, Chapin Enterprises 
David Crowl, Clear Channel Communications 
John Dille, Federated Media 
Paul Fiddick, Emmis International 
Skip Finley, Inner City Broadcasting 
Jeff Smulyan, Emmis Communications 

RAB Counsel 
Glenn Mahone, Reed, Smith LLP (ex officio) 

Exiting Board Members 
Carl Brazell 
Norman Feuer, VP/Radio Market Manager, Clear Channel/Jacksonville 
Edie Hilliard 
Bob Proffitt 
Dan Savadove 
Tom Young, President/GM, Young Radio 
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Radio Image 

Continued from Page 8 

radio's strongest success story, dis- 
tribution, remains untold. 

How A PR Firm Can 
Make You Money 

Radio is naive about the public re- 
lations industry. PR is much more 
than writing press releases or know- 
ing the media writer at the newspa- 
per. Almost every company you do 
business with employs a PR firm. 

There are many types of PR firms, 
ranging from companies that can get 
your morning team constantly men- 
tioned in the newspaper and on TV 
to firms that can open the doors of 
the CEOs you need to meet to land 
new business. A good PR firm can 
write and prepare your sales and 
press materials in a way that puts 
your station in a more impressive 
light than any movie, TV or print 
medium. They can show you re- 
search on how your sales team 
should dress, what colors in sales 
brochures sell best and what Pow- 
erPoint presentations won't put 
people to sleep. 

A PR firm can connect the station 
or cluster GM with the leaders of 
dozens of other companies in town 
and introduce the GM as their peer. 
The large firms are highly sophisti- 
cated. They'll know exactly what to 
do if your No. 1 morning person 
gets arrested and how to cope with 
a touchy employee termination. 

You'll be amazed by 

how much money you 

are leaving on the 

table by not being 

wired to a PR firm's 

network of contacts. 

Do you ever wonder why a giv- 
en company, executive or product 
always seems to get great press and 
good buzz? I guarantee you that it's 
because a PR firm is doing its job. 
Different PR firms accomplish this 
at different levels - some handle 
high -end business press, while oth- 
ers are great at reaching the hot 
young media outlets. Others don't 
work the press at all, but deal with 
the powerful, opinion -shaping lead- 
ers who would benefit from know- 
ing radio's story. 

Find the names of the top three 
PR firms in your city and ask them 
to come and pitch to you. You will 
be amazed by two things: 

1. How much money you are 
leaving on the table by not being 
wired to a PR firm's network of con- 
tacts. The cross -promotional oppor- 
tunities will stagger you. Nontradi- 
tional revenue? They've been setting 
up those relationships for decades. 

Hiring a PR firm will save you and 
your staff years of work tapping 
new revenue streams. 

2. It doesn't cost as much as you 
think. 

For more on this subject, I recom- 
mend a quick, fun read by Al and 
Laura Reis called The Fall of Adver- 
tising, The Rise of PR (HarperBusi- 
ness). It features real -company ex- 
amples of real -world PR hits and 
advertising misses. 

Investing In A National 
PR Initiative 

Every major radio group should 
agree to send a representative to 
hear the presentations of three PR 
firms that understand the radio in- 
dustry's goals. Our challenge is an 
ideal one for a PR firm to solve. We 
don't need to build our industry, we 
need to remind advertisers and lis- 
teners that it's built and working 
very well, thank you. 

A sweeping industry PR cam- 
paign may not be a job for the NAB 
or the RAB. Not every station is a 
member, and not every member's 
voice is heard; it's political. That is 
not a criticism, for both organiza- 
tions do their jobs extremely well. 
But this is different. It's creative and 
may require the thinking of people 
recently entering the industry - 
people without the old barriers in 
their brains. 

Put On The Big Show 
As I mentioned in my July 12 

R&R article, in England and Austra- 
lia there is a major annual awards 
ceremony for radio performers that 
airs on national TV and radio. The 
categories include Best New Morn- 
ing Team and Best New Radio Ex- 
ecutive, spotlighting people who've 
been in the business less than two 
years. Everyone wears tuxedos and 
evening gowns. There's a formal 
dinner and a primetime telecast. The 
radio communities in both countries 
are insanely proud of their work, 
and it comes across in the broad- 
casts. We should be insanely proud 
of our work. 

PR At Street Level 
We in radio also need to step up 

our image in other ways, beyond or- 
ganizing a PR campaign. I call it "eye - 
level PR" Radio's PR needs improve- 
ment at every meeting point with the 
customer. There are mistakes we 
make as an industry that make us 
appear second-class. The good news 
is that these image issues are easy to 
fix. Here's the short list: 

Your lobby image. Is the rug 
threadbare, the desk chipped, the ar- 
tificial flowers dusty, the reception- 
ist chewing gum? New carpet, 
paint, signage and furniture should 
be in your budget for the lobby in 
2004 unless you've just redecorated 
this year. 

Your guest experience. When a 

contest winner comes to pick up 
their prize, what happens? Are they 
asked to wait until the promotions 
person is out of a meeting? Are they 
offered refreshments? Are they giv- 

en a package of information about 
the station, a couple of free CDs and 
their prize in a gold foil envelope 
with a letter of congratulations 
signed by each air talent? 

Are they offered a tour of the sta- 
tion, a Polaroid snapped with a jock, 
a CD of their voice going through 
the effects generator in the produc- 
tion room? Where is the show biz? A 
single happy winner tells 200 of his 
or her closest friends. You've made 
it a life event. 

Your remotes are 

your most profound 

opportunity to make 

a positive PR impact. 

If you can't afford to 

do them right, you 

certainly can't afford 

to do them wrong. 

Your sales package. Get the 
sales leave -behinds for the local 
newspaper, regional magazines and 
area TV stations. Now place your 
print materials next to theirs. How 
do you compare? One of the real 
gifts of consolidation is the ability to 
hire a graphic artist for your cluster 
and make a deal with the good lo- 
cal printer (not Kinko's). 

Look in the mirror. Do you 
know what magazine people say 
about radio salespeople? They say, 
"They dress like losers." Remember, 
money goes to money. Does your 
sales team look like money? Read 
John T. Molloy's New Dress for Suc- 
cess or New Woman's Dress for Success 

(Warner Books). They cost only a 
few dollars but could be worth thou- 
sands of times more. 

Your remote broadcast stage. Is 

it a real stage or a card table with a 

banner? Do you know what a slea- 
zy -looking remote setup does to your 
image? It destroys it. Your remotes 
are your most profound opportuni- 
ty to make a positive PR impact. 

Have a pro dress your jocks. Have 
a professional stage -set designer cre- 
ate your remote facility so it looks like 
show business. Make sure everybody 
who comes by the stage takes home 
a gift with your station logo on it - 
and I mean everybody. If you can't af- 
ford to do remotes right, you certain- 
ly can't afford to do them wrong. 

Walter Sabo has led consulting firm 
Sabomedia since 1984. His client list 
of major media companies includes 
Millennium Broadcasting, Standard 
Broadcasting and all 100 Sirius chan- 
nels. Sabo was previously VP/GM of 
ABC Radio Networks and Exec. VP of 
the NBC -owned FM stations. Reach 

him at 212-681-8181 or wafter@ sabo 

media.com. 

Mark Your Calendar 
Important dates and events for the rest of 2003 and beyond. 

Send updates and additions to Jeff Green at jgrreen@radioandrecorris.com. 

November 
Nov. 16 - American Music Awards, Los Angeles (ABC-TV); 818- 

460-7477 or www.abc.go.com 
Nov. 19 - Ad Council's annual Public Service Award dinner, New 

York; 212-984-1942 or www.adcouncil.org/about/events/ 

December 
Dec. 4 - Arbitron Program Consultant Fly -In, Columbia, MD; 

212-887-1314 or www.arbitron.com 
Dec. 5-7 - Association for Education in Journalism & Mass 

Communications 2003 winter meeting, Kansas City; 803-798-0274 or 
www.aejmc.org 

Dec. 8-9 - Corporation for Public Broadcasting board meeting, 
Washington, DC; 800-272-2190 or www.cpb.org 

Dec. 8-9 - Music 2.0 Digital Music Summit, Los Angeles; 310- 
815-8887 or www.ihollywoodform.com 

Dec. 8-10 - Fall Internet World, New York; 203-559-2849 or 
www.intemet.com 

Dec. 10 - Fall 2003 Arbitron ends 

January 
Jan. 7 - Grammy Award nominations announced 
Jan. 8 -March 31 - Winter 2004 Arbitron 
Jan. 8-11 - Consumer Electronics Association 2004 International 

CES, Las Vegas; 703-907-7500 or www.cesweb.org 
Jan. 13 - Tennessee Broadcasters Convention, Nashville; 615- 

399-3791 or www.tabM.org 
Jan. 17-21 - NAB winter board meeting, Key Biscayne, FL; 202- 

775-3527 or www.nab.org 
Jan. 21 - Simmons Future of Information Summit, New York; 

212-598-5400 or www.smrb.com 
Jan. 21-23 - 10th annual Wireless Communications Association 

Technical Symposium & Business Expo, San Jose; 202-452-7823 or 
www. wcai.com 

Jan. 25 - 61st annual Golden Globe Awards, Beverly Hills, CA; 
310-657-1731 or www.goldenglobes.com 

Jan. 27 -Feb. 1 - 10th annual Country in the Rockies, Crested 
Butte, CO; www.citr.org 

February 
Feb. 1 - Super Bowl XXXVIII, Houston (CBS -TV); 212-450-2000 

(NFL), 212-975-4321 (CBS -TV) or www.superbowl.com 
Feb. 5-8 - RAB2004, Dallas; 800-232-3131 or www.rab.com 
Feb. 8 - 46th annual Grammy Awards, Los Angeles; 310-392- 

3777 or www.grammy.com 
Feb. 9-10 - 2004 Media Summit, New York; 212-352-9720 or 

www.media-summit.com 
Feb. 10-11 - NAB Radio Group Executive Fly -In, Washington, 

DC; 202-775-3527 or www.nab.org 
Feb. 13-17 - National Religious Broadcasters Convention, 

Charlotte; 703-330-7000 or www.nrb.org 
Feb. 20-21 - Dan O'Day's PD Grad School, Los Angeles; 310- 

476-8111 or www.danoday.com/pdgrad 
Feb. 22 -10th annual Screen Actors Guild Awards, Hollywood 

(TNT -TV); 323-954-1600 or www.sagawards.com 
Feb. 22-24 - 2004 North American Broadcasters Association 

annual meeting, Los Angeles; 416-598-9877 or www.nabanet.com 
Feb. 23 - Broadcasters' Foundation Golden Mike Award, New 

York; 203-862-8577 or www.broadcastersfoundation.org 
Feb. 24 - Interep Power of Urban Radio Symposium, Chicago; 

212-916-0700 or www.interep.com 
Feb. 26-28 - AWRT Leadership Summit & Business Conference, 

Washington, DC; www.awrt.org 
Feb. 26-28 - R&R Talk Radio Seminar, Washington, DC; 310- 

553-4330 or www.radioandrecords.com 
Feb. 29 - 76th annual Academy Awards, Hollywood (ABC-TV); 

310-147-3000 or www.oscars.org 
Feb. 29 -March 3 - NAB State Leadership Conference, Washing- 

ton, DC; 202-775-3527 or www.nab.org 

March 
March 3 - Second annual Katz Women's Career Summit, New 

York; 212-424-6485 or www.katz-media.com 
March 3-6 - Country Radio Seminar 2004, Nashville; 615-327- 

4487 or www.crb.org 
March 3-6 - Canadian Music Week, Toronto; 905-858-4747 or 

www.cmw.net 
March 7-9 - Great Lakes Broadcasting Conference & Expo, 

Lansing, MI; 517-484-7444 or www.michmab.com 
March 11 - 18th annual Bayliss Radio Roast, New York; 831- 

655-5229 or www.baylissfoundation.org 
March 11 - Kagan Spring Radio Conference, New York; 831- 

624-3105 or www.kagan.com 



Introducing 
Liberty Broadcasting 

America's great new radio forum. 

Talk America is proud to announce that we've changed our name to 
Liberty Broadcasting. Liberty Broadcasting offers stations a new kind of 

talk radio - one that's entertaining, informative, and engaging. This approach 
represents a fresh, compelling alternative to some of the combative styles on 

the radio today that can alienate listeners, or lofty, high-minded rhetoric that 
lacks any real energy. 

To illustrate this commitment, we've added two of the most respected political 

analysts in Washngton today - William Kristol and Linda Chavez. 

Listen to William, Linda and the rest of our successful hosts and hear for 
yourself why Liberty Broadcasting is America's great new radio forum. 

Iliber 
tYBROADCASTING 

Passion. Insight. Listeners. 

William Kristol - Linda Chavez Mort Crim Bruce Williams Heloise Doug Stephan 

Geoff Metcalf Chuck Harder Lowell Ponte Money Matters The Movie Show on Radio 

Contact Information Bruce Wernick (bwernick@libertybroadcasting.com) 
Michael Levine (mlevine@libertybroadcasting.com) 
John Clark (jclark@libertybroadcasting.com) 

Telephone: (toll free) 888.727.8629 
Fax: 973.438.1727 
Website: libertybroadcasting.com 



12 R&R November 14, 2003 f$1EWSBREAKERS 
Sony BMG 

Continued from Page 1 

who have traditionally taken a 

hard-line stance on music -industry 
mergers. As a combined entity, 
Sony BMG would have about 25% 
of global music sales, placing it just 
behind industry leader UMG. If 
Sony BMG gets the green light, the 
venture will consolidate operations 
and cut about $300 million in costs, 
most likely through layoffs and re- 
duction of artist rosters. 

In a Q&A session on the com- 
pany's website, Bertelsmann said it 

is merging with Sony Music because 
the recorded music industry "is 
facing a global crisis evidenced by a 

massive decline in product sales, 
accompanied by rising costs and fall- 
ing prices." By combining opera- 
tions at a global level, BMG said the 
forthcoming Sony BMG "will allow 
us to support more artists and a 

larger number of releases than our 
companies would do otherwise, 
given our current course of stream- 
lining and cutbacks." 

Lack echoed those sentiments to 
the Los Angeles Times on Nov 7, say- 
ing, "The industry is in a storm, 
and I don't see any signs of it clear - 

Bell Heads Clear Channel/Bakersfield 
Jim Bell has been pro- 

moted to VP/Market 
Manager for Clear Chan- 
nel's Bakersfield cluster, 
which comprises Sports 
KDFO-AM, Classic Rock 
KDFO-FM, News/Talk 
KGET, AC KKDJ, CHR/ 
Rhythmic KKXX and Ac- 

tive Rock KRAB. He was 
previously Director/Sales 
for the stations. 

"I'm pleased that we were 
able to promote from within 

Bell 

Clear Channel," Re- 
gional VP J.D. Freeman 
said. "Jim has the expe- 
rience and talents neces- 
sary to lead Bakersfield 
to greater success." 

Bell has spent the last 
20 years in the radio in- 
dustry in a variety of 
positions, including 
VP/Market Manager in 
Billings, MT. He has 

also worked in Los Angeles; 
Houston; and Reno, NV. 

ing next quarter or even next year. 
The joint venture is a much better 
alternative than going forward on 
a standalone basis." 

Sony BMG will be headquartered 
in New York, and BMG's website 
said that since the process has just 
begun, "it is too early to know how 
jobs will be impacted by the joint 
venture." It continued, "Unfortu- 
nately, all major music companies - including BMG and Sony - 

have needed to cut jobs in 
years in response to the market 
downturn. Everyone knows by 
now that the music industry is in 
serious trouble. A primary purpose 
of the merger is to ensure that BMG 

can continue to create high -quality, 
diverse music." 

BMG expects the merger to occur 
"well into 2004," given the regula- 
tory approval processes in the U.S. 

and the European Union. 

recent 

Introducing 
Linda Chavez. 
The DC Insider who lets you in, 

Linda Chavez, political analyst, weekly columnist, and author, brings 
her years of inside -the -Beltway experience to an unforgettable radio 
experience. She provides insights to events and issues usually not heard on 
the airwaves, revealing fascinating and intriguing material for her guests and 
callers to discuss. 

Linda's credentials are impeccable: 

President of the Center for Equal Opportunity, a non-profit policy 
research organization 

Political analyst for the FOX News Channel. 

Author of Out of the Barrio: Toward a New Politics of Hispanic 
Assimilation (1991) and An Unlikely Conservative: The Transformation 
of an Ex -Liberal (2001) 

Build your audience with Linda Chavez, the essential 
DC Insider. 

The Linda Chavez Show 
Live: Monday -Friday 12noon-2pm ET 

Avails: 10 minutes local. 6 minutes network 

Libe 
BROADCASTING 

Passion. Insight. Listeners. 

Contact information: 
Bruce Wernick 
(bwern ick@libertybroadcasting. corn) 

Michael Levine 
(mlevine@libertybroadcasting.com) 

John Clark 
(jclark@libertybroadcasting.com) 

Tel : 888.727.8629 (toll free) 
Fax : 973.438.1727 
Website: libertybroadcasting.com 

EXECUTIVE ACT/ON 
Marquart OM For New JRN Classic Hits Format 

Chen Marquart has been promoted to OM of Jones 
Radio Networks' new Classic Hits format, which is 

set to launch on Dec. 8. She was previously Asst. PD/ 
MD of the company's Rock Classics and Smooth Jazz 
formats. 

"Cheri's been in our on -deck circle for some time 
around here," JRN VP/GM Phil Barry said. "We've both 
simply been waiting for the right circumstances, and this 
is it. She brings a fresh perspective to our management 
team and is the right person for this challenge." 

Marquart joined JRN in 1991 and has also been an air 
talent for the network. A 25 -year industry veteran, she has worked for 
KISN/Salt Lake City and KHIH and KMJI in Denver. 

Marquart 

Earnings 
Continued from Page 1 

Media showed that total available 
national dollars for the radio 
industry's largest 100 markets in- 
creased 9% for the first nine months 
of 2003 - but in the five markets 
that Katz looked at where Saga op- 
erates, the figures varied signifi- 
cantly. 

Specifically, while Katz reported 
national advertising growth in the 
Milwaukee and Des Moines mar- 
kets of 19% and 13%, respectively, 
it found decreases of 1% in Colum- 
bus, OH and Norfolk and a 2% dip 
in Springfield, MA. 

Despite the gains in local spend- 
ing, Saga's Q3 net income slipped 
from $4.4 million (21 cents per 
share) a year ago to $3.5 million (16 

cents); the per-share result was 3 

cents short of the consensus esti- 
mate of five analysts polled by 
Thomson First Call. However, 
Saga's Q3 net income was affected 
by a $1.2 million write-off tied to 
the company's new $200 million 
credit facility. Q3 net revenue in- 
creased 2%, to $30.4 million, while 
station operating income decreased 
3%, to $11.6 million. 

On a same -station basis, net rev- 
enue decreased 3%, to $28.9 million, 
and station operating income fell 
5%, to $11.3 million. 

Regent: Local 
Advertising Improving 

While it fared better than Saga 
with Wall Street analysts' projec- 
tions, Regent Communications 
Chairman/CEO Terry Jacobs' com- 
pany also reported some welcome 
strength in local advertising. 

"October was the first month in 
several months that local, nonpoliti- 
cal revenue was up," Jacobs told in- 
vestors during a Nov. 7 conference 
call held to discuss Regent's Q3 fi- 

nancial results. He noted that local 
ad spending grew 3% during the 
first month of what many hope will 
be a more robust Q4 and said his 
company's stations seem to be out- 
pacing other companies' on the lo- 

cal front. 
"While it's still way too early to 

tell about December, we're very en- 
couraged by what we see com- 
pared to the same time last year," 

he said. "Some of it may be market - 
specific, as we see the improve- 
ments in some of the markets 
where we've made investments 
over the last year or so, but we're 
seeing some encouraging signs that 
a lot of that hard work we've put 
in is starting to pay off for us." 

Regent reported Q3 earnings per 
share of 5 cents, a penny ahead of 
the consensus estimate of eight ana- 
lysts polled by Thomson First Call, 
as net income grew from $1.8 mil- 
lion (4 cents) a year ago to $2.1 mil- 
lion. Broadcast -revenue net of 
agency commissions rose 14%, to 
$21.4 million, while station operat- 
ing income improved 15%, to $6.9 

million. 
But on a pro forma basis, station 

operating income slipped to $6.8 
million while net broadcast revenue 
fell to $21.4 million, a 4% decline for 
each. On a same -station basis, net 
broadcast revenue decreased 3% 
and station operating income de- 
creased 2%. 

For Q4, Regent expects net 
broadcast revenue in the $21.2 mil- 
lion -$21.6 million range and fore- 
casts station operating income of 
$6.5 million -$6.8 million. It predicts 
Q4 EPS of 4 cents, which matches 
the forecast of Thomson First Call 
analysts. 

Cox Sees Atlanta 
Revenue Dip 

Cox Radio's Q3 story was more 
like most other companies', with 
national advertising outpacing lo- 
cal. Cox's national revenue grew 
10% in Q3, while local decreased 
4%. And although the company's 
stations in Southern Connecticut 
and in the Nassau -Suffolk and 
Tulsa markets were down, Cox's 
Houston; Tampa; Richmond; Day- 
ton; and Greenville, SC stations de- 
livered strong growth during Q3. 

However, that growth was tem- 
pered by a 1% dip in revenue in At- 
lanta - Cox's largest market - as 
the market as a whole was down 
2%, according to Miller Kaplan 
Market Revenue reports. Excluding 
WFOX/Atlanta, which flipped 
from Oldies to Urban in February, 
Cox's net revenue in the market 
was up 3% for Q3. 

EARNINGS See Page 21 
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National Radio 

HOLIDAY BROADCAST NET- 
WORKS offers three Christmas Eve - 

Christmas Day programs: The AC 
Christmas Music Network, The News/ 
Talk Christmas Music Network, both 
featuring up to 36 hours of continuous 
holiday music, and The Oldies Christ- 
mas Music Network, with up to 26 

hours of programming. All shows are 
market -exclusive by format. For more 
information, contact Ross Reagan at 

800-423-9627 or xmasnet@sbc 
global. net. 

Changes 

News/Talk: KRLA/Los Angeles de- 
buts Rock Talk, airing Sundays at 
lam ... ABC Radio Networks -syndi- 
cated Batchelor & Alexander take 
the 9pm-lam slot at WMAL/Wash- 
ington. 

BIRTHS 

WNWV/Cleveland morning 
host Tom Murphy, wife Tracey. 

son Brian Thomas, Nov. 6. 

Marketing Group VP/Sales 
Jessica Harrell and husband 
Shellpoint Music President Randy 
Harrell, daughter Presley Rose. 
Nov. 5. 

CONDOLENCES 

Former K&K Broadcasting 
owner Jerome Koeppel, M.D., 
Nov. 7. 

Industry: Tymeless Music Group 
announces plans to acquire online 
music store Sonic Convergence ... 

Mean Red Music forms Mean Red 
Music Placement, representing in- 
dependent artists to the film and TV 

community ... Zeo Radio Networks 
relaunches its Mini Mix website at 
www.zeomix.com/mini. 

FCC ACTIONS 
Concert Tour To Raise Awareness 

Of Media Issues Kicks Off 
Co -sponsored by the AFL-CIO, Common Cause and The Future of 
Music Coalition, a 13 -city tour to raise awareness of media issues 

kicked off Nov. 7 in Madison and will wind up on Nov. 24 in Washington, 
DC. Featuring performances by such artists as R.E.M., Steve Earle, Jill 

Sobule, Tom Morello, Lester Chambers and Billy Bragg, the tour aims to 

educate music fans about the raging debate over the FCC's media -own- 

ership rules. "This concert tour is a great way to inform the public about 

the dangers of media consolidation and urge people to encourage their 

member of Congress to support legislation that rolls back the new own- 

ership rules," said Common Cause president Chellie Pingree. 

Bipartisan Congressional Group Demands 

Vote On FCC Rules Veto 
ast week 205 members of the House of Representatives sent a letter 

to House Speaker Dennis Hastert requesting that a House vote be 

scheduled on the resolution of disapproval of the FCC's media -owner- 

ship rules passed by the Senate on Sept. 16. A draft of the letter was 

released to the press about two weeks ago, but House insiders told R&R 

at the time that delivery of the letter was being held up so more signa- 
tures could be obtained. "There is perhaps no other issue as central to 

the health of our democracy than the just governance of the media sys- 

tem," the letter reads. "It is the foundation for informed citizenship and 

political decision -making." 

Media Reliability Council Submits 
Recommendations To FCC 

The Media Reliability Council, created by FCC Chairman Michael 

Powell following the 9/11 terrorist attacks, on Nov. 6 delivered a re- 

port with its suggestions for how the nation's media infrastructure can be 

improved to address some of the shortcomings exposed after the 2001 

attacks. For radio, the MRC recommended that stations that originate 
local news should ensure they have "robust and redundant ways to com- 
municate with external news services and remote news teams, such as 
the use of mobile radio and Internet to augment cell phones." The group 
also suggested that stations maintain backup power facilities for their 
studios, newsrooms, transmitters and satellite communications links.The 
MRC advised stations with local news operations to have a backup stu- 

dio and recommended that stations maintain tight security measures - 
including security guards and video surveillance. 

FCC Fines Radio X $20,000 
The FCC has fined Radio X Broadcasting Corp. $20,000 for failing 

to clean and repaint WXLX/Lajas, PR's antenna structure to main- 

tain good visibility and failing to maintain a public inspection file at the 

main studio. Radio X acknowledged the problems but requested a 

reduction or cancellation of the fine, citing the immediate steps it took to 
correct the violations. The company also claimed an inability to pay the 

fine based on financial hardship. But the FCC rejected all of Radio X's 

arguments. First, the commission pointed out that it has repeatedly stated 
that remedial actions taken to correct a violation are not mitigating fac- 
tors warranting a reduced fine. Second, while Radio X provided financial 
statements supporting its hardship claim, it also included a statement 
indicating that no cash transactions were effectuated by Radio X during 
2001 and 2000 and that its parent company made all the payments dur- 
ing those years - yet Radio X did not provide any of its parent company's 
financial statements. Therefore, the FCC concluded that since it could 
not determine financial hardship for the parent company, which seemed 
to be responsible for Radio X's finances, the fine will stand at $20,000. 

BUSINESS BRIEFS 
Continued from Page 6 

Ronning, Upset Form Online -Radio Rep Firm 
Enc Ronning, a former Sr. VP/Regional Manager for Clear Channel Radio Sales/Interep, Southeast Region and 

onetime Yahoo! Exec. Director, and Andy Lipset, a former VP/Director of Sales for D&R Radio/lnterep, New York 

who was most recently AOL Music Director/Sales, have launched Ronning/Lipset Radio, selling 30- and 60 -second 

spots for webcasters. Ronning noted that 16% of U.S. residents have listened to online radio in the past month and 

added, The language [of webcasting] is finally consistent with that of traditional radio. The pieces are in place." 

Kroc Leaves NPR $200 Million 
Joan Kroc, the widow of McDonald's Corp. founder Ray Kroc, died Oct. 12 of cancer and in her will left $200 

million to National Public Radio. NPR called the bequest "the largest monetary gift ever received by an 

American cultural institution" and said the money will go toward the NPR Endowment Fund for Excellence. NPR 

President Kevin Klose said, "Joan Kroc believed deeply in the power of public radio to serve the communities of 

America. She made this extraordinary gift from her steadfast conviction that NPR and our member stations provide 

a vital connection to millions of listeners" NPR affiliate KPBS/San Diego will receive a separate $5 million contribu- 

tion from Kroc's estate; Kroc lived in the San Diego area. 

XM Celebrates Millionth Subscriber 
XM Satellite Radio threw itself a big party last week in Washington, DC to mark the signing of its 1 millionth 

subscriber. Legendary record producer Quincy Jones kicked off the event, praising XM for bringing together 

"soul and science" Marty Stuart, The Kenny Wayne Shepherd Band, Shelby Lynne, Cassandra Wilson, Musiq and 

comedian Lewis Black entertained the crowd, which included representatives from the legal, marketing and media 

industries. XM President/CEO Hugh Panero credited the XM staff with overcoming the obstacles the company 

faced as it ramped up its service. "We had a business plan, and we followed it," he said. "A lot of us put our blood, 

sweat and tears into this, and we smashed the idea that radio has to be local" The company presented seven 

subscribers who had called in with especially interesting stories about their XM experiences with the satellite 

service for life, giving each an XM SKYFi receiver and boombox. 

Tribune Radio Revenue Rises In October 
Tribune Co. saw an 18% jump in radio revenue in October. It attributed the gain to its coverage of the Chicago 

Cubs playoff appearance but said the increase was offset somewhat by fewer projects at the company's enter- 

tainment division. Meanwhile, Tribune's TV revenue grew a marginal 1%. Excluding KPLR-TV/St. Louis and KWBP- 

TV/Portland, OR both of which were acquired in March, TV revenue decreased 2%. Overall, revenue in Tribune's 

broadcasting and entertainment segment rose 3%, to $120 million. 

Introducing 
William KristoL 
The analyst politicians listen to. 

Renowned as one of the nation's leading journalists and commentators, 

William Kristol is a best-selling author and editor/publisher of the highly 

influential The Weekly Standard. And now he brings his expertise and unique 

insight to radio in 'The Daily Agenda' on the Liberty Broadcasting network. 

Consider Mr. Kristol's credentials: 

Regular political analyst and commentator on the Fox News Channel 

Co-author of The New York Times bestseller The War Over !rag: 
America's Mission and Saddam's Tyranny 

Professor of Politics at the University of Pennsylvania and Harvard's 
Kennedy School of Government 

Increase your share of listeners with William Kristol, 
the analyst politicians listen to. 

The Daily Agenda 
Two minute feature 

Live. Monday -Friday 

Delivery: Via Satellite and downloadable mp3 
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Fax : 973.438.1727 
Website: libertybroadcasting.com 
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E-Mail Etiquette At The Office 
How not to get sued when you hit `send' 

s reported in R&R last week, Premiere Radio Net- 
works is being sued for $10 million by a former em- 
ployee who is alleging, among other things, that the 
company created a work environment hostile to 
women. Exactly what happened will be worked out in 
court sooner or later, but among the employee's alle- 
gations is a charge that a Premiere executive sent to 
subordinates, by way of a group e-mail, a photo of a 

topless woman and a message that read, "Good luck 
to you! You have been tagged by the Great Jugs!" As 
described, that message is a fine example of the sort of 
thing not to e-mail to one's co-workers. 

What Is It 
About The 'Net? 

The Internet is a marvelous, anar- 
chic thing, and its lawlessness and 
lack of standards and enforcers are a 
good part of what makes it so appeal- 
ing and so useful. But, by its nature, 
the 'Net also teems with questionable 
material, from the mildly risque to 
the criminal. 

Additionally, the electronic dis- 
course enabled by computers and the 
'Net is so quick and casual and seem- 
ingly ephemeral that standards of 
communication have tended to drop. 
(How many co-workers do you have 
who believe capital letters are a need- 
less formality? ) 

The combination of a racy environ- 
ment and lowered standards has had 
the unfortunate effect on some peo- 
ple of causing them to turn off their 
better judgment when they're online. 
Even those who are unfailingly cau- 
tious in writing and discreet in 
speech have been known to commit 
stunning lapses when a computer is 

involved. 

Which is not to blame the Internet 
or e-mail for the messes some folks 
create for themselves and their co- 
workers, but to point out that the on- 
line environment can relax inhibi- 
tions that would be better retained 
while the simplicity and quickness of 
e-mail make it all too easy to hit 
"send" without thinking. 

So how do you know what's OK 
to send? This basic rule is this: Con- 
sider all e-mail communication to be 
on the record. E-mail is just as likely - or, these days, more likely - to be 
retained and referred to as the file 
copy of a letter. And the "delete" key 
doesn't mean much; messages can be 
retrieved long after they've been de- 
leted, and e-mail can be and has been 
subpoenaed in court cases. If you're 
thinking about whether a note or joke 
or image you're planning to send 
could be offensive, that's probably 
enough reason to change your mind. 

And keep in mind that everything 
that goes for e-mail goes for instant 
messaging. There's software avail- 
able that can log and archive all mes- 
sages that go through a network, and 

DIGITDL015 
MusicNow, Best Buy Debut Download Store 
The MusicNow Download Store is now available at Best Buy stores 

and through a special page on the Best Buy website (http://bestbuy. 

fullaudio.com) through the month of November and will later expand to 

broader distribution. The 99 cent song store is designed, says 

MusicNow, to work with more than 40 digital -music players from 

various manufacturers -a response to Apple's iTunes-iPod connec- 

tion and the new Samsung Napster player. MusicNow will continue to 

offer its $9.99 -a -month subscription service. 

RealNetworks Makes Distribution Deal With Comcast 

RealNetworks has made a distribution deal with cable company 

Comcast for Real's Rhapsody subscription digital -music service. To 

launch the partnership, Real is offering Comcast ISP customers seven 

days of free access to Rhapsody and, if they decide to subscribe, 10 

free CD bums. Rhapsody offers unlimited on -demand streaming of 

about 400,000 songs, 50 channels of Internet radio and 79 -cent CD 

bums of most of its catalog for $9.99 a month. 

By Brida Connolly 
Associate Managing Editor 

some businesses, such as securities 
firms, are already keeping track. 
Tracking applications are largely lim- 
ited to smaller IM providers right 
now, but if businesses demand it, the 
major players will provide tracking 
too. And, of course, anyone can easi- 
ly save an 1M exchange to a text file 

right now. 

What's At Stake 

Premiere and parent company 
Clear Channel responded to the re- 

ports of the discrimination suit - 
which also includes a number of oth- 
er charges, unrelated to the alleged 
offensive e-mail - with a joint state- 
ment that read, "We have not had an 
opportunity to review the lawsuit. 
However, we take all claims of this 
nature very seriously." As do most 
employers: Along with the potential 
damage to the reputation of the com- 
pany and its executives, the stakes in 
these cases are very high. 

I spoke with an attorney familiar 
with these matters who said that all 

employers must now be sensitive to 
communications sent through com- 
pany channels. This is a very litigious 
society, he noted, and if a court finds 
a pattern of behavior that creates a 
hostile work environment, the conse- 
quences can be tremendous. 

Such as? The federal cap on dam- 
ages for sex discrimination is $300,000, 

but many states have no caps, so the 
potential civil liability is virtually 
unlimited. And if a pattern of discrim- 
ination or a hostile environment is 

shown at a broadcast license holder, 
there could be FCC ramifications as 
well. That means a broadcaster that 
permits harassment or discrimination 
to continue could find itself being 
investigated for EEO violations - or 
with its license at stake. 

The attorney pointed out that un- 
der the new EEO program adopted 
last year, broadcast licensees have to 
report in connection with their license 
renewals not only instances of dis- 
crimination, but any complaints - 
and renewals are going on right now. 

If discrimination is found at a non - 
licensee company under a licensee's 
control, that's a potential problem as 
well: If the people on the broadcast 
operations side knew or should have 
known what was happening, the 
broadcaster could not only be sued, 
but could face the wrath of the FCC. 

E-mail and instant messaging are 
wonderful tools; they save time and 
make handling a lot of everyday 
business faster and easier. But make 
sure your own and your company's 
standards - for legality, discretion, 
courtesy and common sense - are as 
high for IMs and e-mail as they are 
for any other type of business com- 
munication. 

The iTunes Music Store Top 10 

Apple's iTunes Music Store is the leading non -subscription digital - 
music service in the U.S, offering a catalog of more than 200,000 
songs from all five major label groups. Here's a snapshot of the top - 
selling downloads on Tuesday, Nov. 11, 2003. 

Top 10 Songs 
1. OUTKAST Hey Ya! 

2. NO DOUBT It's My Life 

3. FOUNTAINS OF WAYNE Stacy's Mom 
4. DIDO White Flag 

5. SHERYL CROW The First Cut Is The Deepest 
6. 3 DOORS DOWN Here Without You 
7. BLACK EYED PEAS Where Is The Love? 
8. MAROON 5 Harder To Breathe 
9. COLDPLAY Clocks 

10. OUTKAST Hey Ya! (Radio Mix) 

Top 10 Albums 
1. SARAH McLACHLAN Afterglow 
2. THE STROKES Room On Fire 

3. SARAH McLACHLAN Live Acoustic EP 
4. DIDO Life For Rent 
5. R.E.M. In Time: The Best Of... 

6. NO DOUBT It's My Life (single) 

7. JARS OF CLAY Who We Are Instead 
8. STING Sacred Love 
9. JET Get Born 

10. BARENAKED LADIES Everything To Everyone 

gracenote 
If you play digital music or CDs on an Internet -connected computer or 
other device*, you're probably using Gracenote CDDB, the industry stan- 
dard for music recognition. Gracenote provides artist and track informa- 
tion to millions of online music listeners every day. Statistics from those 
users are collected and anonymously aggregated to determine popular- 
ity ratings for Gracenote's digital charts. 

Gracenote Top 25 Country Currents 

1. PAT GREEN Wave On Wave 

2. GARY ALLAN Tough Little Boys 

3. DWIGHT YOAKAM The Back Of Your Hand 

4. DIERKS BENTLEY What Was I Thinkin' 

5. TRACY BYRD Orinkin' Bone 

6. MARTINA McBRIDE This One's For The Girls 

7. BROOKS & DUNN Red Dirt Road 

8. LONESTAR My Front Porch Looking In 

9. BRAD PAISLEY Celebrity 

10. DWIGHT YOAKAM The Late Great Golden State 

11. BUDDY JEWELL Help Pour Out The Rain (Laceÿ s Song) 

12. LONESTAR Walking In Memphis 

13. TRACY BYRD The Truth About Men 

14. SARA EVANS Backseat Of A Greyhound Bus 

15. GEORGE STRAIT Cowboys Like Us 

16. GEORGE STRAIT Tell Me Something Bad About Tulsa 

17. A. JACKSON & J. BUFFETT It's Five O' Clock Somewhere 

18. JEFF BATES The Love Song 

19. TRACE ADKINS Then They Do 

20. BRAD PAISLEY Little Moments 

21. DUSTY DRAKE One Last Time 

22. BROOKS & DUNN You Can't Take The Hanky Tank... 

23. SARA EVANS Perfect 

24. BRAD PAISLEY Mud On The Tires 

25. GILLIAN WELCH Look At Miss Ohio 

Data for the week of Oct. 27 -Nov. 2. 

This chart rotates among four music genres: rock, country, urban 
and pop. Please visit www.gracenote.com for more detailed chart 
information or contact charts @ gracenote.com for access to 
customized reports. 

*For a list of Gracenote-enabled products, visit wwwgracenote. 
com/partners. 
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MUSIC 
CHOICE 

23 million homes 
27,000 businesses 

Available on digital cable and DirecTV 

Adam Neiman 646-459-3300 

HIT LIST 

Seth Neiman 
CHRISTINA AGUILERA The Voice Within 

KELLY CLARKSON The Trouble With Love Is 

COLDPLAY Clocks 

DASHBOARD CONFESSIONAL Hands Down 

LINKIN PARK Numb 

OUTKAST f/SLEEPY BROWN The Way You Move 

ROC PROJECT f/TINA ARENA Addicted 

SOFT ROCK 

Seth Neiman 
ELTON JOHN Are You Ready For Love? 

SANTANA I/ALEX BAND Why Don't You And I 

R&B & HIP HOP 

Damon Williams 
MARY J. BLIGE f/EVE Not Today 

JA RULE Clap Back 

JAY -Z Change Clothes 

RAP 

DJ Mecca 
2PAC f/50 CENT The Realist Killaz 

JA RULE Clap Back 

JAY -Z What More Can I Say 

LIL JON f/EASTSIDE BOYZ Get Low 

MYSTIKAL Keep Doin' It 

ROCK 

Adam Neiman 
A PERFECT CIRCLE The Outsider 

ALTERNATIVE 

Adam Neiman 
RED HOT CHILI PEPPERS Fortune Faded 

WHEAT Breathe 

TODAY'S COUNTRY 

Liz Opoka 
KENNY CHESNEY There Goes My Lite 

JIMMY WAYNE I Love You This Much 

PROGRESSIVE 

Liz Opoka 
TORI AMOS Mary 

JACK JOHNSON Taylor 

CASSANDRA WILSON Fragile 

RACHAEL YAMAGATA Worn Me Down 

SMOOTH JAll 
Gary Susalis 
MARC ANTOINE Mediterraneo 

AMERICANA 

Liz Opoka 
BOTTLE ROCKETS Man Of Constant Moiety 

JAY FARRAR California 

TIM O'BRIEN Turn The Page Again 

MINDY SMITH Come To Jesus 

TROPHY HUSBANDS Bumin' The Candle 

866-MVTUNES 

21,000 movie theaters 

WEST 
1. SARAH MCLACHLAN Fallen 

2. ALICIA KEYS You Don't Know My Name 

3. PHIL COLLINS Look Through My Eyes 

4. COLOPLAY Clocks 

5. NATURAL What If 

MIDWEST 
1. PAT BENATAR Go 

2. SARAH MCLACHLAN Fallen 

3. COLDPLAY Clocks 

4. ALICIA KEYS You Don't Know My Name 

5. LIZ PHAIR Why Can't I 

SOUTHWEST 
1. LIZ PHAIR Why Can't I 

2 COLOPLAY Clocks 

3 SARAH MCLACHLAN Fallen 

4 ALICIA KEYS You Don't Know My Name 

5 PAT BENATAR Go 

NORTHEAST 
1. COLOPLAY Clocks 

2. NATURAL What If 

3. SARAH MCLACHLAN Fallen 

4. ALICIA KEYS You Don't Knew My Name 

5 LIZ PHAIR Why Can't I 

SOUTHEAST 
1. COLDPLAY Clocks 

2. SARAH MCLACHLAN Fallen 

a ALICIA KEYS You Don't Know My Name 

4. LIZ PHAIR Why Can't I 

5 PAT BENATAR Go 

siRwsiii 
1221 Ave. of the Americas 

New York, NY 10020 
212-584-5100 

SIRIUS RADIO 

Steve Blatter 212-584-5100 

Planet Dance 

Swedish Egil 
DAVE CLARKE Way Of Life 

ELECTRIC SIX Dance Commander 

DAVE GAHAN Bottle Living 

INFRARED VS. GIL FELIX Capoeira 

SUPERCHUMBO This Beat Is 

The Pulse 
Haneen Arafat 
FIVE FOR FIGHTING 100 Years 

U.S. 1 

Kid Kelly 
CHINGY Holidae In 

WILLA FORD f/IADY MAY A Toast To Men 

PINK God Is A DJ 

Hot Jamz 
Geronimo 
BRAVEHEARTS f/LIL JON Quick To Back Down 

FABOLOUS Think Y'all Know 

KELIS Milkshake 

TLC f/LIL JON Come Get Some 

TWEAPONZ Mira Mira 

Hip -Hop Nation 
Geronimo 
APANI Abracadabra 

EPITOME No Support 

JAY -Z What More Can I Say 

JUVENILE In My Lite 

MYSTIKAL Keep Doin It 

New Country 
AI Skop 
GARY ALLAN Songs About Rain 

BLUE COUNTY Good Little Girls 

BRIAN MCCOMAS You're In My Head 

Octane 
Jose Mangin 
AUDIOSLAVE Gasoline 

GODSMACK Re -Align 

KID ROCK Feel Like Makin' Love 

SHINEDOWN 45 

The Beat 
Geronimo 
KEVIN AVIANCE Give It Up 

MONICA Get It Off 

MOTORCYCLE As The Rush Comes 

Heart & Soul 

B.J. Stone 
JAGGED EDGE Walked Outta Heaven 

DMX Hospitality 
Joel Oltyan 

The hottest tracks at DMX hospitality, which 

includes restaurants, bars, hotels and 

cruise ships, targeted at 25-54 adults. 

NO DOUBT It's My Life 

SHELBY LYNNE Telephone 

THE THRILLS One Horse Town 

STARSAILOR Silence Is Easy 

RYAN ADAMS So Alive 

TEXAS And I Dream 

THE FORMAT The First Single (You Know Me) 

JET Look What You've Done 

JACK JOHNSON Taylor 

BELLE AND SEBASTIAN Wrapped Up In Books 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 

tal cable and direct broadcast satellite. 

CHR/POP 

Jack Patterson 
MADONNA Nothing Fails 

EVANESCENCE My Immortal 

NELLY FURTADO Powerless (Say What You Want) 

CHR/RHYTHMIC 

Mark Shands 
TLC f/LIL JON Come Get Some 

BEYONCÉ Me, Myself And I 

URBAN 

Jack Patterson 
FLAMBEY Destiny 

T.D. More 

EARTH, WIND á FIRE Hold Me 

ROCK 

Stephanie Mondello 
STAIND How About You 

NICKELBACK Figured You Out 

GODSMACK Re -Align 

ADULT ALTERNATIVE 

Stephanie Mondello 
AZURE RAY The Drinks We Drank Last Night 

EASTMOUNTAINSOUTH Rain Come Down 

10 million homes 180,000 businesses 

Rick Gillette 800-494-8863 

ADULT CONTEMPORARY 

Jason Shiff 
KELLY CLARKSON The Trouble With Love Is 

JESSICA SIMPSON With You 

CHRISTINA AGUILERA The Voice Within 

INTERNATIONAL HITS 

Mark Shands 
TLC f/LIL JON Come Get It 

KIMBERLEY LOCKE 8th World Wonder 

COUNTRY 

Leanne Flask 
DARRYL WORLEY I Will Hold My Ground 

ALAN JACKSON Remember When 

DANCE 

Danielle Ruysschaert 
ANNIE LENNOX Wonderful 

SEAL Love's Divine 

PAUL VAN DYK Time Of Our Lives 

ATB Long Way Home 

HARRY'S AFROHUT C'mon Baby 

ENRIQUE IGLESIAS Addicted 

INGRID You Promised Me 

DONNA SUMMER You're So Beautiful 

AMUKA Appreciate Me 

SIMPLY RED Sunrise 

RAP/HIP-HOP 

Mark Shands 
TOO SHORT Choosin' 

TOO SHORT What She Gonna Do 

TOO SHORT You Can't Fuck With Us 

TOO SHORT Bum Rubber 

TOO SHORT Hey Let's Go 

TOO SHORT Pimpandho.com 

TOO SHORT Hobo Hoeing 

TOO SHORT Married To The Game 

TOO SHORT California Girls 

TOO SHORT What's A Pimp 

TOO SHORT Don't Act Like That 

TOO SHORT Short Short 

TLC f/LIL JON Come Get Some 

JIN Learn Chinese 

KNOC-TURNAL The Way I Am 

Artist/Title 

CHEETAH GIRLS Cinderella 

HILARY DUFF So Yesterday 

JUMPS Do Ya 

HILARY DUFF Why Not 

LINDSAY LOHAN Ultimate 

LIZZIE MCGUIRE What Dreams Are Made Of 

KELLY CLARKSON Miss Independent 

BAHA MEN Who Let The Dogs Out 

D -TENT BOYS Dig It 

AVRIL LAVIGNE Sk8er Boi 

ALL-AMERICAN REJECTS Swing, Swing 

STEVIE BROCK All For Love 

LILLIX What I Like About You 

PHIL COLLINS On My Way 

MICHELLE BRANCH Are You Happy Now? 

HAMPTON Hampsterdance 2 

AVRIL LAVIGNE Complicated 

STEVIE BROCK If U Be My Baby 

JUMPS We Are Family 

AARON CARTER I Want Candy 

Playlist for the week of Noy 4-10. 

Total Plays 

77 

76 

75 

74 

74 

73 

73 

54 

48 

33 

33 

32 

32 

32 

31 

31 

31 

31 

31 

30 

AOL Radio@Network 
Ron Nenni 415-934-2790 

Top Country 
Lawrence Kay 
RONNIE DUNN f/REBECCA LYNN HOWARD If I Could... 

REBA MCENTIRE I'm Gonna Take That Mountain 

Top Pop 

Mark Hamilton 
BEYONCÉ Me, Myself And I 

KELLY CLARKSON The Trouble With Love Is 

GOOD CHARLOTTE Hold On 

Smooth Jazz 

Stan Dunn 
KIRK WHALUM Do You Feel Me? 

Top Jams 
Davey D 
DAS EFX Oro And Henny 

SNOOP DOGG f/MARVIN GAYE Dance With Me 

TWISTA f/KANYE WEST Slow Jamz 

LIVE .COM 

Travis Storch 866 -365 -HITS 

Top Rock 
3 DOORS DOWN Here Without You 

FOUNTAINS OF WAYNE Stacy's Mom 

NICKELBACK Someday 

STAIND So Far Away 

TRAPT Headstrong 

Top Country 
OIERKS BENTLEY What Was I Thinkin'? 

TERRI CLARK I Wanna Do It All 

PAT GREEN Wave On Wave 

TOBY KEITH I Love This Bar 

SHANIA TWAIN Forever And For Always 

Top Blues 
ALBERT HAMMOND It Never Rains In Southern... 

SONNY JAMES Young Love 

RICK LAWSON I'm In A Beach Music Mood 

LIGHTNIN' HOPKINS Mojo Hand 

BUBBA SPARXXX Deliverance 

ORADI 
0 NETWORKS 

Phil Hall 972-991-9200 

Hot AC 

Steve Nichols 
NO DOUBT It's My Lite 

ABC AC 

Peter Stewart 
PHIL COLLINS Look Through My Eyes 

Touch 
Vern Catron 

WILL DOWNING A Million Ways 

JOE More & More 

Doug Banks Morning Show 
Gary Saunders 
ALICIA KEYS You Don't Know My Name 

Tom Joyner Morning Show 
Vern Catron 
ALICIA KEYS You Don't Know My Name 

JOE More & More 

Q 
JONES 

Ken Moultrie 800-426-9082 

Alternative 
Steve Young/Kristopher Jones 
311 Beyond The Gray Sky 

AFI Silver And Cold 

NICKELBACK Figured You Out 

RED HOT CHILI PEPPERS Fortune Faded 

SMILE EMPTY SOUL Nowhere Kids 

Active Rock 
Steve Young/Kristopher Jones 
NICKELBACK Figured You Out 

OFFSPRING Hit That 

RED HOT CHILI PEPPERS Fortune Faded 

Hot AC 

Steve Young/Josh Hosier 
CLAY AIKEN Invisible 

CHR 

Steve Young/Josh Hosier 
LUDACRIS f/SHAWNNA Stand Up 

O.A.R. Hey Girl 

JESSICA SIMPSON With You 

Rhythmic CHR 

Steve Young/Josh Hosier 
BEYONCÉ Me, Myself And I 

Mainstream AC 

Mike Bettelli/Teresa Cook 
DIDO White Flag 

Delilah 
Mike Bettelli 
TRAIN Calling All Angels 

Dave Winged Show 
Mike Bettelli/Teresa Cook 
DIDO White Flag 

Alan Kabel Show 

Steve Young/John Fowlkes 
NO DOUBT It's My Life 

Mainstream Country 
Ray Randall/Hank Aaron 
SCOTTY EMERICK I Can't Take You Anywhere 

JOSH TURNER Long Black Train 

New Country 
Hank Aaron 
BLUE COUNTY Good Little Girls 

ALAN JACKSON Remember When 

Lia 
Ken Moultrie/Hank Aaron 
SHANIA TWAIN She's Not Just A Pretty Face 

24 HOUR FORMATS 
Jon Holiday 303-784-8700 

Rock Classics 
Adam Fendrich 
BOB SEGER Tomorrow 

Adult Contemporary 
Rick Brady 
CLAY AIKEN Invisible 

U.S. Country 
Penny Mitchell 
TOBY KEITH An American Soldier 

MARTINA MCBRIDE In My Daughter's Eyes 

(WESTWOOD ONE' 

Charlie Cook 661-294-9000 

Soft AC 

Andy Fuller 
JOSH GROBAN You Raise Me Up 

Mainstream Country 
David Felker 
TOBY KEITH An American Soldier 

Hot Country 
Jim Hays 
TOBY KEITH An American Soldier 

MARTINA MCBRIDE In My Daughter's Eyes 

Young & Verna 
David Felker 
TOBY KEITH An American Soldier 

MARTINA MCBRIDE In My Daughter's Eyes 

__w.r3 
R AO N T"W 

; 
IC7 -L-JF"th 

After Midnite 
CLINT BLACK Spend My Time 

`WRN rurr auro nsrres 

Alternative 
Chris Reeves 402-952-7600 
311 Beyond The Gray Sky 

RANCID Red Hot Moon 

SMILE EMPTY SOUL Nowhere Kids 

AC 

Dave Hunter 
COUNTING CROWS She Don't Want Nobody Near 

DAVE MATTHEWS Save Me 

JASON MRAZ You And I Both 
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72 million households 

Plays 

G UNIT Stunt 101 

OUTKAST Hey Ya! 

LUDACRIS Stand Up 

NO DOUBT Its My Life 

BLINK -182 Feeling This 

P.O.D. Will You 

BRITNEY SPEARS I/MADONNA Me Against... 

CHINGY f/LUDACRIS & SNOOP DOGG Holidae In 

LINKIN PARK Numb 

TUPAC f/NOTORIOUS B.I.G. Runnin' 

PUDDLE OF MUDD Away From Me 

ASHANTI Rain On Me 

R. KELLY Step In The Name Of Love 

STROKES 12:51 

PINK Trouble 

BEYONCÉ f/SEAN PAUL Baby Boy 

CHRISTINA AGUILERA The Voice Within 

HOWIE DAY Perfect Time Of Day 

FEFE DOBSON Take Me Away 

CLAY AIKEN Invisible 

Video playlist for the week of Nov 4-10. 

David Cohn 

General Manager 

BLINK -182 Feeling This 

NO DOUBT It's My Life 

CHINGY (/LUDACRIS & SNOOP DOGG Holidae In 

BEYONCÉ f/SEAN PAUL Baby Boy 

WHITE STRIPES Hardest Button To Button 

LUDACRIS Stand Up 

JET Are You Gonna Be My Girl 

BLACK EYED PEAS Shut Up 

HOWIE DAY Perfect Time Of Day 

COLDPLAY Moses 

OUTKAST The Way You Move 

PETE PORN Crystal Village 

LINKIN PARK Numb 

P.O.D. Will You 

KANYE WEST Through The Wire 

ADAM GREEN Jessica 

SOMETHING CORPORATE Space 

OUTKAST Hey Ya! 

G UNIT Stunt 101 

23 

22 

21 

21 

20 

19 

19 

19 

16 

14 

9 

9 

9 

9 

8 

8 

8 

8 

8 

B 

34 

30 

26 

26 

26 

25 

24 

23 

21 

20 

19 

18 

17 

17 

17 

17 

16 

15 

15 

THREE DAYS GRACE (I Hate) Everything About You 15 

Video playlist for the week of Nov 4-10. 

75 million households 

Paul Marszalek 

VP/Music Programming 

ADDS 

OUTKAST Hey Ya! 25 

3 DOORS DOWN Here Without You 23 

BEYONCÉ (/SEAN PAUL Baby Boy 23 

DIDO White Flag 23 

MATCHBOX TWENTY Bright Lights 23 

NO DOUBT Its My Lite 21 

BRITNEY SPEARS f/MADONNA Me Against.. 21 

KID ROCK Feel Like Makin' Love 19 

SARAH MCLACHLAN Fallen 19 

JASON MRAZ You And I Both 17 

PINK Trouble 17 

NICKELBACK Someday 15 

SEAL Waiting For You 15 

CLAY AIKEN Invisible 14 

SHERYL CROW The First Cut Is The Deepest 14 

BARENAKED LADIES Another Postcard (Chimps) 13 

THE DARKNESS I Believe In A Thing Called Love 13 

LIMP BIZKIT Behind Blue Eyes 13 

TARRALYN RAMSEY Up Against All Odds 13 

RED HOT CHILI PEPPERS Fortune Faded 13 

HOWIE DAY Perfect Time Of Day 10 

JOHN MAYER Bigger Than My Body 8 

ROBERT RANDOLPH... I Need More Love 8 

MICHELLE BRANCH Breathe 7 

GAVIN OEGRAW Follow Through 7 

ENRIOUE IGLESIAS Addicted 7 

DAVE MATTHEWS Gravedigger 7 

LIZ PHAIR Why Cant I? 6 

STING Send Your Love 6 

WARREN ZEVON Keep Me In Your Heart 6 

FUEL Falls On Me 5 

SANTANA f/ALEX BAND Why Don't You & I? 4 

JAVIER Crazy 3 

JET Are You Gonna Be My Girl 3 

MARY J. BLIGE f/EVE Not Today 2 

JOSH KELLY Amazing 2 

NICKEL CREEK Smoothie Song 2 

THALIA Baby I'm In Love 2 

TRAPT Headstrong 2 

Video playlist for the week of Nov. 4-10. 

Lori Parkerson 

BPM (XM81) 
Blake Lawrence 
JOCELYN ENRIOUEZ Why 

L.I.V. Journey Of Love 

GIOIA From The Inside 

SOUÚZ (XM48) 
Charlie Logan 
STAIND How About You 

RED HOT CHILI PEPPERS Fortune Faded 

U -POP (XM29) 
Ted Kelly 
ROBBIE WILLIAMS Sexed Up 

DAMIEN RICE Cannonball 

NO ANGELS Feel Good Lies 

NITIN SAWNEY Rainfall 

THE LOFT (XM50) 
Mike Marrone 
RYAN ADAMS Wonderwall 

MATT NATHANSON Pretty The World 

MATT NATHANSON Little Victories 

MATT NATHANSON Sad Songs 

MATT NATHANSON Sing Me Sweet 

RAW (XM68) 
Leo G. 

SNOOP DOGG I/MARVIN GAYE Dance With Me 

PETEY PABLO Freek-A-Leek 

JIN Learn Chinese 

REAL JAll (XM70) 
Maxx Myrick 
DEXTER GORDON Live At The Both/And Club San Francisco 

WATERCOLORS (XM71) 
Trinity 
DOWN TO THE BONE Cellar Funk 

X COUNTRY (XM12) 
Jessie Scott 
RUTHIE & THE WRANGLERS Lost Ball 

BROTHERS COSMOLINE It's Alright 

TROPHY HUSBANDS Burnio The Candle 

RYAN ADAMS Burning Photographs 

PAUL BURCH Life Of A Fool 

LITTLE FEAT Night On The Town 

GRAHAM LINDSEY Emma Rumble 

DAVID CHILDERS & MODERN DON JUANS Baby Baby 

DAVID BRAKE & THAT DAMN BAND Lean Mean Texas Machine 

COPPERHEAD Bar Like That 

BOBBY BARE JR. I'll Be Around 

AL & THE TRANSAMERICANS Guitar 

XMLM (XM42) 

Ward Cleaver 
FIVE FOOT THICK Blood Puddle 

CANNAE Horror 

XM Café (XM45) 
Bill Evans 
BEULAH Yoko 

DIDO Life For Rent 

RICKIE LEE JONES The Evening 01 My Best Day 

STEADMAN Revive 

TRAIN My Private Nation 

SHELBY LYNNE Identity Crisis 

KELLER WILLIAMS Home 

EDIE BRICKELL Volcano 

RUSTY TRUCK Broken Promises 

OUSTER Keep It Together 

CASSANDRA WILSON Glamoured 

BLUESTRING Bluestring 

DAVE MATTHEWS Some Devil 

PETE DROGE Skywatching 

JOHN MAYER Heavier Things 

MINIBAR Fly Below The Radar 

EASTMOUNTAINSOUTH Eastmountainsouth 

JOSH ROUSE 1972 

STING Sacred Love 

LEONA NAESS Leona Naess 

36 million households 

Cindy Mahmoud. 
VP/Music Programming 

& Entertainment 

VIDEO PLAYLIST 
R. KELLY Step In The Name 01 Love (Remix) 

ASHANTI Rain On Me 

LUDACRIS Stand Up 

MISSY ELLIOTT Pass That Dutch 

JAGGED EDGE Walk Outta Heaven 

JAY -Z 1/PHARRELL Change Clothes 

OUTKAST f/SLEEPY BROWN The Way You Move 

BEYONCÉ f/SEAN PAUL Baby Boy 

YOUNG BLOODZ Damn 

TUPAC f/NOTORIOUS B.I.G. Runnin' 

RAP CITY TOP 10 
JAY -Z f/PHARRELL Change Clothes 

CHINGY 1/LUDACRIS & SNOOP DOGO Holidae In 

TUPAC f/ NOTORIOUS B.I.G. Runnin' 

LOON Down For Me 

LUDACRIS Stand Up 

YOUNGBLOODZ Damn 

WYCLEF (/MISSY ELLIOTT Party To Damascus 

JA RULE Clap Back 

G UNIT Stunt 101 

OUTKAST (/SLEEPY BROWN The Way You Move 

Video playlist for the week of Nov 4-10. 

c _Lk T 
COUNTRY MUSIC tEtEVISION 

65.9 million households 

Brian Philips, Sr VP/GM 

Chris Parr, VP/Music & Talent 

ADDS 
BUDDY JEWELL Sweet Southern Comfort 

DIERKS BENTLEY My Last Name 

RHONDA VINCENT If Heartaches Had Wings 

TOP 20 
Plays 

TW LW 

MARTINA MCBRIDE This One's For The Girls 30 30 
TOBY KEITH I Love This Bar 29 30 

BROOKS & DUNN You Can't Take The... 29 5 

KEITH URBAN Who Wouldn't Wanna Be Me 28 33 

REBA MCENTIRE I'm Gonna Take That Mountain 27 30 

SHERYL CROW The First Cut Is The Deepest 26 30 

BILLY CURRINGTON Walk A Little... 26 21 

NICKEL CREEK Smoothie Song 25 27 

GARY ALLAN Tough Little Boys 25 26 

PAT GREEN Wave On Wave 25 26 

ROBINELLA & THE CC STRING BAND Man... 25 19 

RASCAL FLATTS I Melt 24 28 

CLINT BLACK Spend My Time 21 4 

MONTGOMERY GENTRY Hell Yeah 16 14 

JUNE CARTER CASH Keep On The Sunny Side 15 26 

TRACE ADKINS Hot Mama 15 16 

DIERKS BENTLEY What Was I Thinkin' 13 25 

A. JACKSON f/J. BUFFETT It's Five O'Clock... 12 17 

CHRIS CAGLE Chicks Dig It 11 16 

T. KEITH f/W. NELSON Beer For My Horses 11 8 

Playlist is frozen. 

+ GREAT 

* * AMERICAN *6* 
COUNTRY. 

Jim Murphy. VP/Programming 

19 million households 

ADDS 
BRAD PAISLEY Little Moments 

RODNEY CROWELL Earthbound 

AMY DALLEY Think You're Beautiful 

RHONDA VINCENT If Heartaches Had Wings 

TOP 20 
CHRIS CAGLE Chicks Dig It 

TOBY KEITH I Love This Bar 

JIMMY WAYNE I Love You This Much 

REBA MCENTIRE I'm Gonna Take That Mountain 
GARY ALLAN Tough Little Boys 

BILLY CURRINGTON Walk A Little Straighter... 

BILLY RAY CYRUS Back To Memphis 
MARTINA MCBRIDE This One's For The Girls 

PAT GREEN Wave On Wave 

SARA EVANS Perfect 

MONTGOMERY GENTRY Hell Yeah 

SHERRIE AUSTIN Streets Of Heaven 

SHANIA TWAIN She's Not Just A Pretty Face 

KEITH URBAN Who Wouldn't Wanna Be Me 

SCOTTY EMERICK I Can't Take You Anywhere 
BROOKS & DUNN You Can't Take The Honky Tonk... 
BUDDY JEWELL Sweet Southern Comfort 

JOSH TURNER Long Black Train 

BLUE COUNTY Good Little Girls 
TIM MCGRAW Real Good Man 

Playlist is frozen. 

CONCERT PULSE 

Pos. Artist 
1 BRUCE SPRINGSTEEN... 

2 AEROSMITH & KISS 

3 DAVE MATTHEWS BAND 

4 DIXIE CHICKS 

5 OZZFEST 2003 

6 FLEETWOOD MAC 

7 DEAD 

8 J. TIMBERLAKE & C. AGUILERA 

9 RADIOHEAD 

10 CHER 

11 LOLLAPALOOZA 

12 JOHN MAYER & COUNTING CROWS 

13 TOBY KEITH 

14 JAMES TAYLOR 

15 ALABAMA 

Avg. Gross 
(in 000s) 

Among this week's new tours: 

$3,647.1 

$1,353.3 

$1,201.5 

$1,001.8 

$941.3 

$814.8 

$743.9 

$720.7 

$701.3 

$672.4 

$636.9 

$593.4 

$472.3 

$461.0 

$458.7 

BILLY TALENT 

KORN & LIMP BIZKIT 

OBIE TRICE 

RAHZEL 

SUPERJOINT RITUAL 

This week's chart and tour list are frozen. 

The CONCERT PULSE is courtesy of 
Pollster, a publication of Promoters' 

On -Line Listings, 800-344-7383; 
California 209-271-7900. 

TELEVISION 
TOP TEN SHOWS 

Total Audience 
(105.5 million households) 

Nov. 3-9 

Teens 12-17 

1 CSI 1 The Simpsons (8:30pm) 
2 Survivor: Pearl Islands 2 The Simpsons 
3 CMA Awards 3 Malcolm In The Middle 
4 8 Simple Rules 4 Friends 
5 Friends 5 8 Simple Rules 
6 E.R. 6 7th Heaven 
7 CSI Miami (tie) The O.C. 
8 Everybody Loves Raymond 8 Survivor: Pearl Islands 
9 Without A Trace 9 CSI 

10 Friends (8:30pm) 10 Friends (8:30pm) 

Source: Nielsen Media Research 

COMING NEXT WEEK 

1e Toms 

Clay Aiken, Ashanti, Sheryl 
Crow, Hilary Duff, Evanescence, 
Fleetwood Mac, Alan Jackson, 
Toby Keith, Kid Rock, Metallica, 
OutKast, Sean Paul, Pink, Britney 
Spears, Rod Stewart, Ruben 
Studdard and 3 Doors Down are 
slated to perform live when ABC pre- 
sents the 31st annual American Mu- 
se Awards (Stxlclatr,11/16, 8pm ET/PT). 

Fdday,11/14 
Elvis Costello, The Tonight 

Show With Jay Leno (NBC, check 
local listings for time). 

Shelby Lynne, Late Show With 
David Letterman (CBS, check local 
listings for time). 

DMX, Jimmy Kimmel Live (ABC, 
check local listings for time). 

Andrew W.K., Late Night With 
Conan O'Brien (NBC, check local 
listings for time). 

Sarah McLachlan, Late Late 
Show With Craig Kilbom (CBS, 
check local listings for time). 

Erykah Badu, Last Call With 
Carson Daly (NBC, check local list- 
ings for time). 

Saturday, 11/15 
Missy Elliott, Saturday Night 

Live (NBC, 11:30pm ET/PT). 

Sunday, 11/16 

Trace Adkins performs on 
Emeril's Thanksgiving With Our 
Troops, a Food Network special 
(9pm ET/PT). 

Monday, 11/17 

Britney Spears: In the Zone airs 
as an ABC concert special (10pm 
ET/PT). 

Britney Spears, Jay Leno. 

Gillian Welch, Conan O'Brien. 
LeAnn Rimes and Eve, Craig 

Kilbom. 

Joe Firstman, Carson Daly. 

Tuesday, 11/18 

Three UPN shows welcome re- 

cording acts as guest stars: Smokey 
Robinson, One on One (8pm ET/ 
PT); Will Smith, All of Us (8:30pm 
ET/PT); and Missy Elliott, Eve (9pm 
ET/PT). 

Kid Rock, Jay Leno. 

3 Doors Down, Jimmy Kimmel. 
The Strokes perform again as 

Conan O'Brien celebrates "Stroke- 
vember." 

Phantom Planet, Carson Daly. 

Wednesday, 11/19 

Sting and Mary J. Blige perform 

when CBS presents The Victoria's 
Secret Fashion Show (10pm ET/ 
PT). 

OutKast, Jay Leno. 
Cyndi Lauper, David Letterman. 
Big Tymers, Jimmy Kimmel. 
Elvis Costello, Conan O'Brien. 
P.O.D., Carson Daly. 

Thursday, 11/20 

Xzibit hosts and 50 Cent, 
Snoop Dogg, Method Man, 
Tommy Lee, Busta Rhymes, Dr. 

Dre and OutKast appear on 
Showtime's lnterscope Presents The 

Next Episode, a competition among 
up-and-coming rappers (10pm ET/ 
PT). 

Al Green, Jay Leno. 

Master P, Conan O'Brien. 
Elvis Costello, Craig Kilbom. 
Kid Rock, Carson Daly. - Julie Gidlow 

FILMS 
BOX OFFICE TOTALS 

Nov. 7-9 
Title Distributor $ Weekend $ To Date 

1 Matrix Revolutions (WB)* $48.47 $83.79 
2 Elf (New Line)* $31.11 $31.11 
3 Brother Bear (Buena Vista) $18.52 $44.02 
4 Scary Movie 3 (Miramax) $10..81 $93.05 
5 Radio (Sony) $7.21 $36.12 
6 Love Actually (Universal)* $6.88 $6.88 
7 The Texas Chainsaw Massacre (New Line) $4.93 $73.36 
8 Mystic River (WB) $4.78 $40.43 
9 Runaway Jury (Fox) $4.67 $39.99 

10 School Of Rock (Paramount) $3.02 $73.47 

'First week in release. All figures in millions. 
Source: ACNielsen EDI 

COMING ATTRACTIONS: This 
week's openers include Tupac: Res- 
urrection, in which the fife of record- 
ing artist Tupac Shakur, who died in 

1996, is told in his own words and 
through home movies and family 

photographs. The film's Amaru/ 
lnterscope soundtrack sports new 
music by Tupac, with contributions 
from Eminem, The Outlawz, The 
Notorious B.I.G. and 50 Cent. - Julie Gidlow 
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Live Now, Pay Later 
It's finishing rich that really matters 

oney is one of those subjects that nearly every- 
body needs to know more about. However, it's always 
been tough to take this complicated subject to radio 
and present it in a way that makes it interesting, rel- 
evant and, most important, entertaining - especially 
to those younger -demographic listeners so coveted by 
Talk radio and most advertisers. 

Recently, a new player 
arrived on the financial 
Talk radio scene. His 
name is David Bach, and 
he's the bestselling author 
of Smart Women Finish 
Rich, Smart Couples Finish 

Rich and The Finish Rich 

Workbook. A familiar face 

to many from his many 
network TV appearances 
on such shows as The View, NBC's 
Weekend Today, CBS's Early Show, Fox 

News' O'Reilly Factor and more, 
Bach is also well-known in cyber- 

space as the money coach for Amer- 
ica Online. His Finish Rich seminars, 
based on his books, have been giv- 

en in over 1,500 cities across North 
America. 

Prior to founding FinishRich Inc., 

Bach was a Sr. VP at Morgan Stan- 
ley and a partner in the Bach Group, 
which, during his tenure, managed 
more than half a billion dollars for 
individual investors. 

His new weekly radio talk show, 

launched by Sabo Shows, a division 

David Bach 

of New York City -based 
Sabo Media, and syndicat- 

ed by Wilbur Entertain- 
ment, debuted last month 
on Sirius satellite radio 
and on a select group of 
terrestrial radio stations 
across the country. This 
week I talk to Bach about 
the show and the secrets 
of financial success. 

R&R: Where did your interest in fi- 
nance come from? 

DB: My life was really changed by 
my grandmother. She was my men- 
tor. She was a woman who, at the age 

of 30, decided she was tired of sew- 
ing wigs for Gimbels department 
store in Milwaukee and being poor. 

She began saving her money and 
taught herself how to invest. To make 
a long story short, she became a self- 

made millionaire and went on to 

teach the rest of my family what she 
had learned. She helped me buy my 
first stock when I was just 7 years old. 

R&R: How does Grandma sell a 7 - 

year -old on the idea that investing in the 

stock market is a good idea? 

DB: One day we were eating at 

McDonald's - as a 7 -year -old, it was 
my absolute favorite restaurant - 
and she told me to go ask the man- 
ager if McDonald's was publicly 
traded. I had no idea what that 
meant, and you can only imagine the 

look on the manager's face when he 
was called out to answer this 7 -year - 

old kid's question about whether his 
company was publicly traded. 

I went back to the table and told 
her that it was, indeed, a publicly 
traded company. She explained to 
me what that meant and then said, 
"Now I'm going to teach you how 
you can own this place." 

Back at home she showed me the 
Wall Street Journal and told me that 
if I saved up my birthday and other 
holiday money, she would help me 
buy a share of stock in McDonald's. 
She explained that if I owned stock 
in McDonald's, that meant that 
when my friends went there to eat, 
I would be making money off them. 

I thought that was just too cool. I 

bought that first share of Mc - 
Donald's stock and then bought my 
second stock - Disney - at the age 
of 9. That's a true story, and it's real- 
ly how I got started with all this. 

R&R: When did you first realize you 

had a knack for managing money? 

DB: My father was a financial 

BASKING IN THAT AWARDS GLOW That's KXNT/Las Vegas hosts 

(1-r) Heidi Harris and Alan Stock accepting the 2003 Electronic Media Award for 

Best Local Radio Talk Show in southern Nevada during a ceremony held 

recently in Sin City. 

adviser who taught investment 
classes. One night a week my mom 
would get the night off, and I'd get 

dragged to my father's class and 
have to sit quietly in the back. I 

guess, over time, I absorbed a lot of 

what he was teaching. 
I discovered that I had a talent 

and a passion for financial planning 
at a pretty young age, probably just 
because I was brought up with it. It 
was stuff we actually talked about 
around the dinner table. 

I guess I was about 12 years old 
when I was over at a friend's house 
one day and overheard his parents 
arguing about a certificate of deposit 
they'd bought and whether or not 
they'd gotten a good rate on it. 

Without even knowing what I 

was doing, I just blurted out, "I don't 
understand why you would even 
buy a CD when everybody knows 
that, in your tax bracket, you can't 
possibly come out ahead. You'd be 
much better off with a triple -A -rat- 

ed California municipal bond." 
Needless to say, they just stood there 
staring at me. 

R&R: What was your first real pro- 

fessional experience in finance? 

DB: I never planned to go into fi- 
nancial planning. I really wanted to 

be in real estate, and that's what I 

was doing when I got out of college. 

I was always giving my friends ad- 
vice on how to manage their mon- 
ey, and one day my father said to 

me, "You're nuts. Why don't you 
just get into the business?" I listened 
to him and became a financial plan- 
ner and went into partnership with 
him. 

The Bach Group's whole business 
at the time was really built through 
teaching people about finances. 
We'd teach seminars on it three or 

four times a week in our communi- 
ty. What I learned from that was that 
when you make financial planning 
entertaining, easy to understand 
and actionable, you can change peo- 
ple's lives. 

R&R What led you to speak direct- 

ly to women about money with your first 
book, Smart Women Finish Rich? 

DB: I think almost everybody is 

interested in learning about money, 

but most people are afraid, because 
they really don't know what to do 

Continued on Page 19 
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Live Now, Pay Later 
Continued from Page 17 

and they don't know where to go to 

get good answers. 
Early in my career I started teach- 

ing seminars specifically for wom- 
en because I saw there was a huge 
opportunity to help them. Frankly, 

most women are not like my grand- 
mother, and even in the early 1990s 

I found that many women were in 

almost complete financial denial 
and were still delegating most of 

their financial issues to the men in 

their lives. 
I created the Smart Women Finish 

Rich seminar, which started out in a 

room full of about 100 women. Even- 

tually, we trained over 1,000 financial 

advisers who taught my seminars, 
and today the book has become the 
No. 1 financial planning book for 

women in the world. It's now print- 
ed in seven languages and sold in 20 

countries around the globe. 

R&R How did you make the move 

to radio show host? 

DB: When I began promoting the 
book and the seminars, I started 
doing a lot of radio and TV. The 
more radio I did, the more I loved 
it, and the more I realised what an 
incredibly effective way it is to reach 
a lot of people. 

Walter Sabo saw me on television 
and called me about a new radio 
show that the Wall Street Journal and 
Smart Money magazine were devel- 
oping. I tried out, they decided they 
wanted me to host the show, and I 

got ready to move to New York. But 

in the midst of negotiating, Dow 
Jones laid off about 15% of its work- 
force, and the radio show got 
shelved. 

Meanwhile, my wife and I were 
already psyched and ready to move 
from San Francisco to New York; so, 

even though things didn't work out, 
we decided to make the move any- 
way. I sold my brokerage business 
and moved to New York City. That 

was two years ago, and since then 
I've written three more books and 
appeared on something like 100 na- 

tional TV shows and hundreds of 

radio shows. 
I called Walter one day and told 

him that I would still love to do ra- 

dio and suggested that a three-hour, 
once -a -week show might be the 
right thing - something where I 

could answer the hundreds of ques- 
tions I get via readers' letters and e - 

mails every week. He said, "Great, 
let's go do it," and here we are. 

R&R: What's different about your 
approach to money radio vs. other shows 

out there today? 

DB: When I first wrote Smart Wom- 

en Finish Rich, I did it because I looked 

around and saw there was a market 
for it. I told the publishers that there 

were a lot of women out there who 
need this information and we were 
going to be the first -ever million -sell- 

er financial book for women. 
They all sort of snickered, but 

guess what? That's exactly what 
happened. Because women are not 
only frequently the decisionmakers 
at home, they are also the educators. 
My whole mission has been to go 

out and reach women, who then 
turn around and teach their kids and 
families about money. 

With this new radio project, I 

looked around and said to myself, 
"Gee, it doesn't seem like there's a 

radio show about this topic for any- 
one under the age of 65." I couldn't 
understand how there couldn't be a 

financial radio show for people my 
age. I want to reach that young pro- 
fessional woman who is making 
$50,000 or more, buying expensive 
clothes, buying a house and carry- 
ing credit cards. 

She's also got student loans to 

pay, she's the decisionmaker in her 
household, and she wants to know 
what to do with her money so she 

can finish rich. There are 100 million 
people in this country who make up 
Generation X and Generation Y, and 

that's a gold -mine market when it 

comes to money and finance. 

R&R: What makes you believe that's 

true? 
DB: Because I have seen it for 

myself. When I originally began 
doing the seminars, we often got a 

lot of people over 50 - we've had 
women as old as 90 attend. The 
women and men who were attend- 
ing those early seminars and buying 
my books began telling their kids 
about it, and we began to see our 
buyers - our "fans," if you will - 
get increasingly younger as time 
went by. We now get people who are 
in their 20s and even some teenag- 
ers buying the books and going to 

the seminars. 
The traditional thought process 

has been that 20 -year -olds aren't in- 

terested in money and financial 
planning, but that's the traditional 
thought process of someone in their 
50s. Someone who is 50 today 
wasn't interested in financial issues 
when they were 20. 

Today's 20- and 30 -year -olds are 

totally different from what baby 
boomers were at that age. They've 
seen their parents fail financially and 
are now watching as a lot of boomers 
wake up to the cold, hard reality that 
they have not adequately planned for 

their financial future. These kids are 
looking at that and saying, "Teach me 
how to not end up like that." That's 
why I believe there is a huge market 
out there for this show. 

R&R What's different about your 

approach to financial planning? 

DB: For openers, you can't listen 
to a financial advice show that 
doesn't tell you that the first thing 
you need is a budget to track all 

your money. It's advice that is so old, 
nobody listens to it any longer, be- 

cause, for most people, it's just not 
practical. In the real world nobody 
lives by a budget. 

If you decide that you are only 
going to budget 4% of your dispos- 
able income to eating at restaurants 

"There are 100 million people in this country 

who make up Generation X and Generation Y, 

and that's a gold -mine market when it comes 

to money and finance." 

and ordering the appetizer is going 
to put you over budget that month, 
nobody is going to not order the 
appetizer. That's not how people 
think. This radio show is about real - 

world advice for real -world people 
who want to achieve real results. 

In the real world, the only way 
that you'll be rich is to throw out 
your budget and pay yourself first. 

The idea of paying yourself first is 

not new advice, but most people 
don't really know what that means. 
It means that when you get your 
paycheck, you literally must pay 
yourself before you pay anyone else. 

Most people fail at it because they 
don't have an automatic plan, and 
that's critical. 

Common sense will tell you that 
if the government has figured out 
that the only way that Americans will 

ever pay their taxes is to automatical- 

ly take it out of their paycheck before 
they even see it, then you need to re- 

ali7e that the only way you'll ever be 
rich is to make paying yourself first 

automatic too. It's an action you need 
to take right now if you want to have 
any hope of finishing rich. 

R&R: What's another big mistake 

that you see most young people make 

that keeps them from finishing rich? 

DB: The 30 -year mortgage. Most 
people have been programmed to 

buy a 30 -year mortgage because 
they've been told it's a good tax de- 

duction. That's a scam that benefits 
the banking industry and the gov- 

ernment, and it's the worst way to 

pay for your home. 

If you have a 30 -year mortgage 
that, for example, is costing you 
$1,000 a month, what you want to 

do is cut that in half and pay $500 

every two weeks. You'll pay a 30 - 

year mortgage off in 22 years, and, 
for the average person who owns a 

$250,000 home, that's going to save 
over $150,000 in interest. More im- 

portant, it's going to help you retire 
10 years sooner. 

R&R: Finally, I have to ask you about 

what you call in your book the "latte fac- 

tor" and how it's a barrier to finishing 
rich. What's that all about? 

DB: I tell people all the time that 
a latte spurned is a fortune earned. 
The reality is that people in the de- 
mographic for my show are Star - 
bucks buyers. They're the hip, 
young, cool people who are pick- 
ing themselves up a $3.50 latte and 
$1.50 fat -free muffin every day on 
their way to work. Meanwhile, 
they're also living paycheck to pay- 
check. 

The latte thing is really just a met- 

aphor. For you, it might be designer 
water or something else. What I'm 
saying is that the $5 a day you spend 
on lattes is $150 a month. Project that 
out over a year, and it's nearly $2,000. 

That's enough money to begin 
building a massive nest egg for your 
financial future. At a 10% rate of re- 

turn, in 15 years you'll have over 
$62,000 saved. Take it out over 40 

years, and it's nearly a million 
bucks. So, you see, you really can 
become a millionaire just by cutting 
back on lattes! 

Nothing captures the '90s better 
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The Name Of The Game 
In positioning your station, how effective is the word Oldies? 

nce upon a time, the job of program director was 
a straightforward task. In those halcyon days of yore 
we did not concern ourselves with terms like broadcast 
cash flow, and the only market share we cared about 
was contained in the pages of our Arbitron book. 

Obviously, this has all changed. 
Program directors have evolved into 
more advanced beings 
known as brand manag- 
ers, and they are not just 
responsible for playing 
the right records and 
writing clever promos. In 
today's radio climate the 
PD is responsible for the 
entire concept of his or 
her radio station. The key 
component of this con- 
cept is something Ar- 
bitron has been preaching to us for 
years: position. 

The Power Of The Word 

According to the marketing bible 
that successful radio programmers 
have referred to for years, The 22 Im- 
mutable Laws of Marketing by Ries 
and Trout, the Oldies position neat- 
ly satisfies Law No. 5, the Law of 
Focus, which states, "The most pow- 
erful concept in marketing is own- 
ing a word in the prospect's mind." 
This is the simplest way for any 
brand to cut through the clutter and 
establish a beachhead in the diary - 
keeper's world. 

Though this applies to any for- 
mat, this column is about Oldies ra- 
dio. For many years Oldies pro- 
grammers were in an enviable po- 
sition. With one simple word they 
were able to convey the entire con- 
cept, the entire feeling, of their ra- 
dio stations. This one simple word 
clearly defined the brand in the 
minds of listeners and nonlisteners 
alike. 

The word Oldies succeeded in 
alerting the faithful to the location 
of their favorite music and warned 
those who did not particularly like 
that flavor to avoid the frequency. 
The core constituency of an Oldies 
station used the word as a rallying 
cry. Oldies was their music. It was 
their time. It was their station. 

However, somewhere over the 
last five years what was once a pos- 
itive has become a negative. The 
core Oldies listener has aged to the 
point that he is no longer a signifi- 
cant part of the coveted 25-54 age 
cell. Because of the effectiveness of 
branding the name Oldies, the for- 
mat has apparently played itself out 
of mainstream contention. 

Steve Allan 

Nonbelievers in the format were 
taught that Oldies meant the music 

of the '50s and the '60s. It 
was more about leather 
jackets than Nehru jack- 
ets, more about hot rods 
than VW microbuses. The 
image generated in their 
mind was a music format 
that was out of touch and 
out of time. 

How is Oldies radio re- 
acting to this perceptual 
change? More important, 

how are Oldies stations updating 
their brand? 

Incredibly Memorable 

For the most part, successful Old- 
ies stations have used the word Old- 
ies in their names. It was the best 
way to brand by type and location. 
"Oldies 100" was clean and simple, 
yet incredibly memorable. 

For many years 

Oldies 

programmers were 

in an enviable 

position. With one 

simple word they 

were able to 

convey the entire 

concept, the entire 

feeling, of their 

radio stations. 

There are many examples of suc- 
cessful Oldies stations that chose to 
brand themselves through the use of 
slogans. For example, WMJI/Cleve- 
land was (and still is) "Magic," 
KRTH/Los Angeles is "K -Earth," 
and so on. These stations used Old- 
ies in their basic positioning state - 

By Steve Allan 

ments. This allowed them to brand 
their names with their style of mu- 
sic. Not as efficient as a one -word 
moniker, but it got the job done. 

The tremendous job that Oldies 
programmers have done in brand- 
ing the word Oldies is now coming 
back to haunt them. However, a 
check of the websites of many of the 
top Oldies stations in America is 
quite revealing. While some have 
abandoned the Oldies label, many 
continue to embrace it. As a matter 
of fact, WJMK/Chicago is one of the 
few to have deserted Oldies, only to 
recently return to the fold. 

Here are how some of the major 
Oldies stations are now positioning 
themselves: 

WCBS/New York, "WCBS-FM 
101, Motown, soul & great rock & 

roll" (Infinity) 
KRTH/Los Angeles, "K -Earth, 

the greatest music on earth" (Infini- 
ty) 

WJMK/Chicago, "Oldies 104.3, 

Chicago's Oldies station" (Infinity) 
KFRC/San Francisco, "Oldies 

99.7, #1 for Oldies" (Infinity) 
KLUV/Dallas, "Oldies Radio 

98.7, K -LUV" (Infinity) 
WOGL/Philadelphia, "Oldies 

98.1, Motown, soul and rock & roll" 
(Infinity) 

KLDE/Houston, "Oldies 107.5, 

good times & great oldies" (Cox) 
WBIG/ Washington, "Big 100, 

the biggest hits of the '60s & '70s" 
(Clear Channel) 

WODS/Boston, "Oldies 103.3, 

the greatest hits of the '60s & '70s" 
(Infinity) 

WOMC/Detroit, "Oldies 104.3, 

good times, great oldies" (Infinity) 
WLCL/Atlanta, "Cool 105.7, 

super hits of the '60s & '70s" (Clear 
Channel) 

WMXJ/Miami, "Magic 102.7, 
Oldies radio" (Jefferson -Pilot) 

KBSG/Seattle, "Oldies 93.7, 
good times, great oldies" (Entercom) 

KOOL /Phoenix, "Kool 94.5, 
good times & great oldies" (Infini - 

h') 
KQQL/Minneapolis, "Kool 

108, super '60s & '70s" (Clear Chan- 
nel) 

KOCL/San Diego, "Kool 95.7, 
San Diego's Oldies station" (Clear 
Channel) 

WQSR/Baltimore, "Good-time 
Oldies WQSR" (Infinity) 

KLOU/St. Louis, "103.3 KLOU, 
super hits of the '60s & '70s" (Clear 
Channel) 

KXKL/Denver, "Kool 105, 
good times, great oldies" (Infinity) 

WWSW/Pittsburgh, "3W's, 

good-time hits of the '60s & '70s" 
(Clear Channel) 

KKSN/Portland, OR, "97.1 
KISN-FM, the fun oldies station" 
(Entercom) 

WMJI/Cleveland, "Magic 105.6, 

fun oldies from the '60s and '70s" 
(Clear Channel) 

Repositioning The Brand 

If you dig beneath the numbers, 
you find an interesting split along 
company lines. Since Clear Channel 
and Infinity own the lion's share of 
Oldies stations, they can often be 
seen as agents of change. Any suc- 
cesses they have are likely to be 
emulated elsewhere. 

If an Oldies 

station is nothing 

more than a soda - 

shop jukebox, it 

may have 

difficulty reaching 

a new audience. 

In the above list we see that al- 
most all of the Infinity Oldies sta- 
tions continue to use the word Old- 
ies in either their names or their po- 
sitioning statements. It can be ar- 
gued that the two notable excep- 
tions - KRTH and WCBS - have 
been in format for so long that they 
have expanded beyond their format 
niche and become more general - 
market stations. 

On the other hand, there seems to 
be no consensus among the Clear 
Channel stations about what the for- 
mat should be. Many of its stations 
have made radical changes in the 
brand. The main position - Oldies - has been replaced by the much 
more generic term hits. 

In the listeners' minds this is a less 
precise concept that can be applied 
to many different styles of music. 
(After all, isn't every music station in 
America playing the hits for its for- 
mat?) As a result of this more gener- 
ic approach to positioning Oldies, 
there has been the addition of such 
modifiers as super, big and good-time. 

These are then combined with the 
statement that these "hits" are from 
the '60s and '70s. The end result is a 
repositioned brand. To date, the re- 
sults of this change have been mixed. 

It is interesting to note that Clear 
Channel has recently taken the Old- 
ies concept back to the future with pre - 
'64 -focused stations in Cincinnati, 
Allentown and Chicago. The fact that 
these stations are on the AM band will 
certainly affect their future ratings per- 
formance; however, this does demon- 
strate an understanding that there re- 
mains a market for this sound. 

Perception Is Everything 

Where does this leave today's 
Oldies programmers? On the one 
hand they have a very powerful 
brand, one that occupies a dear and 
present position in their market- 
place. Since most of these stations 
have at least 10 years of market her- 
itage, this position is also powerful 
in the advertisers' minds. 

These stations continue to gener- 
ate solid revenue. They may be per- 
ceived as being too "old," but a clev- 
er sales manager can reposition that 
objection into "dependability." 

The flip side is that the younger 
demos perceive the word Oldies as 
denoting something beyond their 
area of interest. Most 35 44 year -olds 
refuse to believe the music they 
grew up with has become old. 

This denial of age is part of the 
human condition. These people, 
who actually like the music of the 
'60s and '70s, have been conditioned 
to believe that this music - their 
music - is not what an Oldies sta- 
tion plays, a tough perception to 
overcome. 

What to do? Ideally, you can con- 
duct market research to determine the 
perception of your radio station. Com- 
paring the perception of the word Old- 

ies with the name of your station will 
help define where you stand in the 
perception battle. Analyzing the gap 
between these two ideas is a key way 
to determine how - or if - you 
should evolve your brand. 

A Feeling Of Fun 

Hopefully, you have created a 
product that encompasses more 
than oldies music. Hopefully, your 
Oldies station does more than gen- 
erate nostalgia for an older audi- 
ence. Hopefully, you are using the 
passion and energy of your highly 
familiar music to create a feeling of 
fun every time someone tunes in. 

The core Oldies 

listener has aged to 

the point that he is 

no longer a 

significant part of 

the coveted 25-54 

age cell. 

If an Oldies station has managed 
to move its brand beyond the mu- 
sic, its transition will be much 
smoother and its life expectancy will 
be much longer. However, if an Old- 
ies station is nothing more than a 
soda -shop jukebox, it may have dif- 
ficulty reaching a new audience. 
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Earnings 
Continued from Page 12 

Entercom Tops 
Street Forecasts 

Entercom Communications on 
Nov 6 reported that its Q3 net rev- 
enue grew 1%, to $107.8 million, 
and its net income climbed from 
$15.4 million (31 cents per share) to 
$21.6 million (41 cents). The per- 
share figure beat by 2 cents the esti- 
mate of analysts polled by Thomson 
First Call. 

Free cash flow grew 14%, to $34.2 

million. On a same -station basis, net 
revenue climbed 3% and same -sta- 
tion operating income increased 6%. 

Entercom President/CEO David 
Field said his company was pleased 
to announce the record -breaking Q3 

results "despite the challenging ad- 
vertising environment." And while 
Q4 business conditions are "disap- 
pointing," he said he remains opti- 
mistic for 2004 and believes the ad 
market "will be significantly 
healthier." 

Entercom offered Q4 earnings es- 

timates in the range of 36 cents to 39 

cents a share, below the estimate of 

Wall Street analysts, who predicted 
Q4 earnings of 44 cents a share. 
Entercom forecasts $103 million - 
$105.5 million in net revenue and 
projected station operating ex- 
penses of $59.5 million -$60 million. 

Cumulus Improves In Q3 

Cumulus Media on Nov 6 said 
its net revenue for Q3 rose 12%, to 

$74.6 million and that it had re- 
bounded from a loss of $4.1 million 
(7 cents per share) in Q3 2002 to post 
a profit of $7.1 million (10 cents) in 
the quarter. Station operating ex- 
penses increased from $41.2 million 
to $46.8 million, and same -station 
revenue rose 4%. The company cred- 
ited cost controls and lower pay- 
ments on preferred- stock dividends 
for the better results. 

Cumulus President/CEO Lew 
Dickey said Q3 "marks a strong per- 
formance for our company, particu- 
larly in our same -store group, in a 

very challenging revenue environ- 
ment." He continued, "We are ex- 

ecuting well in all areas of our busi- 
ness and are well positioned for the 
recovery in advertising, which we 
are optimistic will occur sometime 
next year." 

XM Widens Loss, 
Beats Forecasts 

XM Satellite Radio's Q3 net loss 

grew from $114.7 million a year ago 

to $145.6 million, but, thanks to more 
outstanding shares compared to a 

year ago and higher interest costs, 
the per-share loss actually narrowed 
from $1.26 in Q3 2002 to $1.12 in Q3 
'03, handily besting the $1.17 esti- 
mate of analysts polled by Thomson 
First Call. 

Total revenue grew from $5.6 mil- 
lion to $26.9 million as XM attracted 
237,395 new subscribers during Q3, 

a 34% increase from its Q2 sub- 
scriber growth. XM finished the 
quarter with 929,648 customers but 

recently announced that it has since 

topped the 1 million mark. 
President/CEO Hugh Panero 

said, "Complementing this remark- 

able subscriber performance is XM's 

track record of achieving financial 
and operational milestones. This fo- 

cus on successful operational execu- 

tion is a differentiator of our busi- 
ness and a clear indication that XM 

is focused on growth while mini- 
mizing costs and creating long-term 
value for our shareholders." 

Panero is also bullish about his 
company's Q4 subscriber -growth 
prospects. "Our subscriber momen- 
tum will accelerate during Q4, with 
the anticipated additions of ap- 
proximately 300,000 net radio sub- 
scribers - nearly as many subscrib- 
ers as we had during all of 2002," he 
said during his company's Q3 earn- 
ings conference call. 

If the company meets that goal, it 
will top its year-end target of 1.2 mil- 

lion subscribers, something Panero 
described as a "pretty significant 
achievement." 

And he believes his company's 
recent surpassing of the I million - 
subscriber mark "not only validates 
satellite radio, but it does something 
more; it shows that, as a service, we 
are being accepted in the hearts, 
headphones, living rooms and 
dashboards of America, and we are 
becoming an essential component 
of one's daily routine." 

Additional reporting by Adam Jacobson. 

Steele 
Continued from Page 3 

radio stations, combined with his 
creativity, passion and drive to win, 
will be a tremendous asset to the 
Sirius programming department." 

Steele was most recently Re- 
gional Director/Programming for 
Clear Channel/Miami, where he 
oversaw day-to-day programming 
at Classic Rock WBGG and Active 
Rock WZTA. Previously, he was 
Paxson/Miami's VP/Program- 

Revenue 
Continued from Page 1 

Fries said, "While the results for 
September are encouraging, con- 
sumer confidence at the local level 
is not progressing at the same pace 
that economic indicators are im- 
proving. Even though local im- 
provement traditionally follows 
national trends in an upturn, the 
momentum for this recovery is just 
in its first stages." 

It would have been difficult for 
radio to have done much better than 
it did in September 2002, which 
marked the one-year recovery point 
from the tragedies of the previous 
September and presaged a huge Q4 
revenue rally. Last year, Septem- 
ber's advertising income skyrock- 
eted 17% compared to 2001, with 
local up 14% and national roaring 
ahead 26%, giving radio its best 
comparative month of the year. 

ming. His experience also includes 
a stint as OM/ PD at KRXX-AM & 

FM/Minneapolis. 
"I'm glad to be joining a company 

that has such respect for both the 
music and the listener," Steele said. 

"With 100% commercial -free music 
streams, consumers are developing 
a great relationship with their Sirius 
radios. I'm excited about taking ad- 
vantage of the many creative oppor- 
tunities in front of me." 

SOME GUYS HAVE ALL THE LUCK Rod Stewart headlined last 

month's One Night With Lite concert, held at New York's Madison Square 

Garden and put on by Clear Channel's WLTW (106.7 Lite FM). While ticket 

proceeds helped raise money for City of Hope, concertgoers were treated to a 

night of performances by Stewart, Sarah McLachlan, Seal and Simply Red. 

Taking a moment backstage to smile for the camera are (l -r) Stewart and Clive 

Davis. 
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After a year of creative begging and pleading, Skyy kYY 
Walker is upped to MD of WKTU/New York. A grateful 

nation rejoices. PD Jeff Z says, "Skyy finally shut up about 
his Buffalo Bills; he's realized that they're probably not go- 
ing to win the Super Bowl, so I had to give him something 

else to boast about." 
"The funny part is, I now have the easiest job in radio: 

Jeff's old gig," Walker jokes. "But seriously, it's an honor and 

a privilege to be named MD of WKTU. This has been a fan- 

tastic year. Jeff and I clicked from the first day we worked 
together. We've grown not only as colleagues, but as friends 

as well, and I've learned a lot from him. The bottom line is 

that we have each other's backs, which is a great thing." 
Walker has been WKTU's Programming/Music Coordina- 

tor since he arrived in February 2002. Prior to that he spent 

four years as OM/PD of Long Island's Dance -leaning WXXP 
(Party I 05)/Riverhead, NY. 

STREET -TALK 

You Learn Well,Young Skyy Walker 

Oh, The Imaginary Humanity! 

There's nothing like launching a giant fake blimp to get 

the phones ringing. "This bit was so wonderfully big and stu- 

pid, it just screamed Street Talk!" says Jay Charles, wacky 

morning guy at Cox Hot AC KSMG (Magic I 05.3)/San An- 

tonio. Tuesday morning, as an unusually thick fog blanketed 

the city, Charles and his co- 

host, Karen, decided to toss 

out their pre -prepped show 

and play to the weather. 

During the 7:45am break 

Jay and Karen announced 
that they were upset - it 
seems that the station had 

spent a ton of money to rent 

the "Magic 105.3 Blimp," featuring the giant faces of Jay & 

Karen. "The problem was that the contract was for one day, 

rain or shine," Charles says. "To our dismay, today was the 

day, and though it was in the air, it was impossible to see 

it." After the "pilot" called in with his position over various 

points in the city (actually producer Dangerous Dave speak- 

ing through a bullhorn into a phone), the phone calls - both 

real and fake - began pouring in. "One 'caller,' who was 

working on top of a tall building downtown, caught a glimpse 

of the blimp and compared the sight of our giant faces to 

Spectacular - but no one saw it. 

'Mt. Rushmore - only more awe-inspiring," says Charles, 

cracking himself up. "It was radio gold." 

'Dong, Where Is My Automobile?' 

A wise man once said that people will do just about any- 

thing for cash, and WNKS/Charlotte recently proved that 
point as syndicated morning maniacs Ace & TJ presented 

Bash for Cash, where lis- 

teners let a stranger beat 

on their car with a sledge- 

hammer for a measly 
$500. OM/PD John Rey- 

nolds explains: "Two con- 

testants were in the studio 

answering trivia questions; 

the first one to get five 

correct would win $500." 
Here's the catch: If they 

got a question wrong, stunt boy Ryan would take a whack 
at their car with a sledgehammer! Apparently, neither of the 

contestants realized that $500 wouldn't cover all the dam- 

age, and their combined lack of brainpower was proven by 

the fact that their cars look "pretty smashed up," in 

Reynolds' words. See the results of this moronic demoli- 
tion quiz show at www.acetj.com. 

Stunt boy Ryan swings a big stick. 

The Programming Dept. 

After 13 months as PD of Clear Channel Smooth Jazz 

KKSF/San Francisco, Steve Williams has left the building. 

A Detroit native, Williams' previous industry experience in- 

cludes seven years at WQCD/New York. He also pro- 
grammed Urban AC WDAS-FM/Philadelphia, KSSJ/Sacra- 

mento and many others, and he also spent some quality time 

as Smooth Jazz Editor of Gavin. For now, KKSF programming 

will be handled by Michael Erickson, PD of sister KISQ. 

After only two months as PD of Clear Channel Smooth 
Jazz WSMJ/Baltimore, Jason Kidd steps down. Find him at 

410-703-9970 or jasonxyv@aol.com. 

KLLC (Alice @ 97.3) MD and KITS (Live 105)/San Fran- 

cisco night jock Derek "The Madden" Madden relin- 

quishes his Alice duties to concentrate full-time on his Live 

105 airshift. 

Continued on Page 24 

;ne 
YEAR AGO 

Infinity promotes Kevin Weatherly to Sr. VP/Program- 
ming and Eric Logan to VP/Programming. 
Paul Goldstein named PD and VP/Programming for 
KTWV/Los Angeles. 
Kurt Johnson promoted to OM/PO of KOAI & KVIU 
Dallas; Maxine Todd becomes PD of KHJZ/Houston. 
Joe Regis named President of Ryko Label Group. r 

YEARS AGO 

Bob Visotcky named Market Manager 
for Chancellor Media's Denver cluster. 
John Boulos appointed Sr. VP/Promo- 
tion, East Coast for Warner Bros. 
Records. 
Marko Radlovic elevated to GM of 
KCMG-FM/Los Angeles. 
KRLA-AM/Los Angeles flips to Talk. 

lJ YEARS AGO 

Scott Herman named VP/GM of WINS/ 
New York. 

Ritch Bloom named VP/Pop Promotion 
at Qwest Records. 
Gerry McCracken named PD at WDSY/ 
Pittsburgh. 

15 

Marco 
Radlovic 

Ritch Bloom 

YEARS AGO 

Gail Mitchell promoted to VP/Exec. Editor of R&R. 
Myron Roth named Sr. VP/GM, West Coast of CBS 
Records. 
Lou Patrick named PD at WKSZ/Philadelphia. 

29 YEARS AGO 

Dave Roberts appointed VP/Director of 
Programming at RKO Radio Networks. 
Tracy Mitchell rejoins KJR/Seattle at 
PD. 

KSON-AM & FM promotes Rod Hunter 
to Operations Manager; Mike Shepard 
becomes PD. 
Wayne Cornils joins the Radio Adver- 
tising Bureau as Exec. VP 

'Iìacy Mitchell 

61% of 
radio stations are drastically 
under -performing in sales* 

*but that probably doesn't include you. 

It's a great time to start your "do differently" plan 
in sales no matter how well you're doing. 

Special 2004 rates are in effect if you start NOW! 

Mark Ross Enterprises, Inc. 233 Needham Street Radio Plaza/5th Floor Newton, MA 02464 

Irwin 
Pollack 

Rroadcasti*s Irxdrr in 
Sales and Management 

Trxini, 

(617) 928-1910 



I'm in love with 
I'm in love with you. you 

you, you siiifyi thing 
Anyone can 

thing see 
What is it 

tA/t%saw t s+sa4 tweF ;w tw sa 

c3coí"tE?ix 

ont ika 
ti 

SOW sgo ts ne 
it was no a 

Just take ithurcprenteetin Anyone CAM:sheet 
You're the one 

'NOTHING F 

have it all 
climbed the tree 

ri d- that ís why, no longer 

114 q sc red if l fee 

"IF m ínfpI!eO 
l can return to this place 
Cause, you're the one 

v4,,,d, pee jeei eligious Burl_-o m n e tl i CJ S - - 2e. ant pray, 

all Pray you'll always be here 
I 

2003 Warner Bros. Records Inc. Warner Music Group, 

An AOL Time Warner Company. 
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PD/morning co -host Marco will exit Cromwell CHR/ 
Pop WQZQ (102.5 The Party)/Nashville effective Nov. 

26 and will announce his future plans shortly. 

PD John Reilly exits Archway CHR/Pop simulcast 
WRHT & WCBZ (Hot 96 & I03.7)/Greenville, NC. Jeff 
Davis, PD of market sister Country trimulcast WNBR, 
WGPM & WZBR (Eagle 94), is upped to OM/PD for both 
simulcasts. 

Ryan Sampson is the new PD of Three Eagles CHR/ 
Pop KFRX/Lincoln, NE. Sampson arrives from Baltimore, 
where he was MD/night jock at WWMX (Mix 106.5). He 
replaces longtime PD Sunny Valentine, who left last month. 

Access. l Alternative KSYR/Shreveport, LA has gone 
all -Christmas with rumors of a new format debuting at the 
end of the holidays. During the flocking that followed, morn- 
ing jock Naked Jake and night jock Jeff Knight were both 
invited to exit. PD Rod "The Human Tripod"' remains 

in the house. 

Cannon - the early years. 

WTRG/Raleigh, NC PD 

Steve "Boom Boom" Can- 
non is named OM of Clear 
Channel's Tallahassee cluster. 

Cannon will replace Kris Van 

Dyke, now operations overlord 

of CC's Chattanooga, TN clus- 

ter. "I started in this business 

when I was 3, so I'm only 33 

years old now," says Cannon, desperately attempting to 
keep a straight face. "I was hatched for this position." 

Drumming Up Your Support 

ST has learned that veteran drummer Tony Thompson 
(Chic, Power Station, Madonna, David Bowie, etc.) is suf- 

fering from renal cell cancer and is currently without insur- 

ance. A fund has been established for anyone who would 
like to help Thompson fight his battle. You can contribute 
by sending donations to the Tony Thompson Fund, do One 
Incredible Family, 13455 Ventura Blvd., Suite 224, Sherman 

Oaks, CA 91423 or www.tonythompsonfund.com. Thank you 

in advance. 

ABC Hot AC WDVD/Detroit inks Blaine Fowler for 
mornings from the same shift at Classic Hits WLOL/Minne- 

STREETTALK 

Fowler, Blaine 
Fowler 

apolis. WDVD PD Greg Ausham says, 

"Blaine is very talented, plus he's a Michigan 

native, so he knows how to correctly pro- 
nounce the names of places like 'Gratiot' and 

'Mackinac.- Fowler is WDVD's first perma- 
nent morning show since Rocky Allen left last 

February. Part-time personality Kevin 
O'Neill, who had been babysitting mornings, 

is helping Fowler through the transition. 

Quick Hits 

After two tours of duty, afternoon driver Rob Ryan ex- 
its Citadel CHR/Pop KKMG/Colorado Springs. Expect a 

replacement to be named shortly. We're betting money it'll 
be incoming PD Chad Rufer. 

WLTM/Atlanta morning duo Gene & Julie just picked 

up additional morning drive duties at Clear 

Channel sister WRSN/Raleigh. 
Effective Dec. 3 I , Premiere Radio Net- 

works will cease the distribution of The Rick 

Dees Morning Show. The longtime KIIS-FM/ 

Los Angeles morning personality "wants to 
focus his limited time" on his L.A. efforts and 

his Weekly Top 40 show. 

Jay Ferrara joins WWRX/Providence 
for mornings. Afternoon co -host Storm Zbel departs for 
mornings at WAVF/Charleston, SC, leaving co -host Birdsey 
to fly solo. 

KSLZ (Z 107-7)/St. Louis night guy Sid heads to morn- 
ings at KKRD/Wichita. 

The budget bug bites Hugh Holesome (may not be 

his real name), as he exits the morning show sidekick post 

at ABC CHR/Pop WDRQ/Detroit. 
Dana Lundon, who's been doing weekends at Coun- 

try WYCD/Detroit, now doubles her visibility by adding a 

weekend shift at Infinity AC WOMC/Detroit, where she's 

using her married name, Dana Masucci. 

Hi! I'm Rick! 

As part of its big -ass Jingle Ball on Dec. 14, WHYI (YI00)/ 
Miami is giving away the BMW convertible belonging to Jingle 

Ball performer Enrique Iglesias. "We'll narrow the field 

down to 10 finalists," says Important Clear Channel S. Florida 

VP Guy Rob Roberts. "The night of the show each finalist 

will be handed a cell phone onstage. Then, from backstage, 

Enrique will randomly draw one of IO numbers and call it. 

ST Shot O' The Week 

WTIC-FM/Hartford's morning show, Craig & Company, re- 
cently did an event called Breaking Bread With The So- 

pranos, where they invited listeners to dine with several 

menacing characters from the HBO series. Pictured here 
are (l -r) Craig & Company producer Patrick O'Connor; 
Sopranos actor Steve Schirippa, a.k.a. Bobby Baccala; 

WTIC morning co -host Renee; Sopranos' Vince Curatola, 
a.k.a. Johnny Sack; WTIC morning host Gary Craig; So- 

pranos' Vincent Pastore, a.k.a. the late Big Pussy; and Craig 

& Company co-host/News Director John Elliott. 

The person Enrique calls wins his car. And, yes, Enrique's 
pine tree air freshener is included in this incredible prize 
package." 

Talk Topics 

After five years as PD of Infinity FM Talker WKRK/De- 
troit, Terry Lieberman crosses the street to Clear Chan- 
nel in the newly created position of Director/NTR & Events 

for all of CC's stations in the Detroit Trading Area. 

Citadel flips KRKQ/Des Moines from Rock AC to Talk 

with a lineup that includes Bob & Tom in the morning, Glenn 

Beck until noon, The Mayor and Kim Chase from noon to 
2pm and Sean Hannity from 2-5pm. 

Late -night personality Charlie Warren exits ABC News/ 

Talker WMAL/Washington. ABC Radio's syndicated 
Batchelor & Alexander can now be heard from 9pm- I am. 

Baby Poop 

Congrats and much love to industry legend Bob Shan- 
non, who recently became a first-time grandfather. Jacob 
Matthew Person was born Nov. 4 at 12:03pm and 

weighed 7 lbs., 10 oz. Be sure and check out the amazing 

Shannon -produced audio CDs accompanying R&R's gala 

30th anniversary special, coming next week! 

Jones Radio Networks 
24- Hour Formats 

delivers the first 
surprise of the season. 

M,. sic Daypart 24 Hour Phoghem 
ng Research 

Personalities Formats News &Talk & Consulting & Prep 

L JONES RADIO NETWORKS 
800.609.5663 jonesradio.com 

JONES 
RADIO .. 
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All You Need To Know About 
The Music Business, Again 
Music attorney Don Passman on his updated book, the 
industry and the future 

urrently practicing with the Los Angeles firm of 
Gang, Tyre, Ramer and Brown, Don Passman is known 
as one of America's top music attorneys. His clients in- 
clude Janet Jackson, Mariah Carey, Pink, R.E.M. and 
Quincy Jones, and he's brokered some of the largest 
deals in industry history during his two -decade -plus 
career. 

Passman is also famous (or infa- 
mous, depending on which industry 
insider you ask) for his renowned 
book All You Need to Know About the 

Music Business. Originally published 
in 1991, the book is a practical how-to 
guide for artists looking to land a deal. 
Praised by artists and 
press alike, Passman's 
backstage pass to the in- 
dustry is also required 
reading for anyone look- 
ing to work in the music 
business. 

Now in its fifth edition, 
All You Need... has been 
updated by Passman to 
address the rapidly chang- 
ing landscape facing both 
artists and labels. "Illegitimate down- 
loading and piracy are obviously a 

huge concern for the music business," 
he says. "I think we are making some 
progress on that, but we obviously 
have a lot further to go. We are also in 
a situation where the companies have 
become very corporate, which means 
they have to perform every fiscal 
quarter. In the past, companies could 
develop artists over several years, as 
opposed to the quick results they are 
forced to achieve these days." 

I caught up with Passman recently 
to discuss the latest edition of his book 
and to pick his brain about the indus- 
try in general. 

R&R: What's changed for the new edi- 

tion? 
DP: First of all, I had to torch the 

previous edition's chapter on new 
technologies because it was embar- 
rassingly out of date. So, there's obvi- 
ously a lot of talk about where we're 
going and what the future is. I got into 
how the record companies are com- 
puting royalties on digital technolo- 
gies - streaming, downloads and so 
forth - and I've just generally updat- 
ed the numbers. 

R&R: Has anyone ever been upset at 
you forgiving away the secrets of the deal? 

Don Passman 

DP: Absolutely. Not so much late- 
ly, but when the book first came out I 
got calls from lawyers saying that they 
charge people thousands of dollars to 

tell them this stuff. I got a call from a 

manager saying that all these young 
artists were pushing this book in his 

face now. I was delighted 
with all of that. 

R&R Give us your take on 

the industry right now. 

What's its greatest strength, 
and what's its greatest weak- 

ness? 

DP: The greatest weak- 
ness is that we're trying to 

turn a gigantic ship that's 
built around a brick -and - 
mortar and hard -goods 

business. All of that is about to change 
radically. It's not necessarily that hard 
goods are going to go away, because I 
don't know that they are, but I think 
we're going to radically change how 
we release music. For example, al- 
bums may go away. 

The weakness is that we've got 
these huge infrastructures built 
around it. We've got executives who 
have done it this way for their entire 
careers, and suddenly it's not work- 
ing. It's hard to adapt a system that's 
so big and cumbersome - it's like 
turning some gigantic ship. 

Our strength is that people love 
music. I may be going out the back 
door instead of the front, but people 
are loving music and still want it. 

Once we sort of harness that for the 
forces of good instead of evil, things 
will be better than they've ever been. 

R&R: What's your view on file trad- 

ing and what it means for the industry? 
DP: File trading is no different from 

going into a record store and sticking 
a CD under your coat and walking out 
without paying for it. It just feels dif- 
ferent because everyone's doing it. 

You're in your room. It's just one more 
thing. Who's gonna care? What's the 
difference? I don't expect the "Just Say 
No" campaign is going to work. The 

reality of it is that it is theft, and un- 
less we can have a business where art- 
ists can make a living, we can't have 
art. Unless we can have a business 
where people pay for art, we can't 
have a business and artists can't get 
their art to the marketplace. 

We have to figure out a way to do 
it so that it's fair. For me, the answer 
is twofold. One is making piracy more 
difficult, which we're doing with the 
lawsuits. The other, which is more 
important in my mind, is to come up 
with an easy -to -use, high -quality, rea- 
sonably priced alternative to the pi- 
rates that people will go to. Most peo- 
ple are honest. 

"Deals have gotten 

extraordinarily 

more complex. 

When I started 

doing this, record 

deals were maybe 

15-20 pages long; 

now they're 75-100 

pages long." 

Piracy is a pain. Sometimes you 
don't get the song you want, you have 
to search, you get partial downloads, 
and it takes a long time. Whereas if 
you go to a legit site and it's fast and 
it's clean and it's high -quality and rea- 
sonable, people will do it. 

R&R: What are your thoughts on the 

RIAA's tactic of suing file swappers? 

DP: Under the KaZaa decision, 
they don't have any choice. In the 
KaZaa decision, which is still the law, 
although it's on appeal, the RIAA 
can't sue KaZaa, based on some tech- 
nicality. But it does say the RIAA can 
sue the people who are doing the 
downloading. So the industry, to the 
extent that it's trying to educate and 
encourage people not to file -share, has 
no choice but to go after consumers. 

Now, the publicity doesn't really 
say this, but the RIAA is going after 
the uploaders, not the downloaders. 

All You Need to Know About the Music Business 

They're going after people who are 
putting a lot of songs up on the Inter- 
net and letting people take them, as 

opposed to going after people who 
may have downloaded a song or two. 
But the one thing is, everyone knows 
about it. It's generated a lot of aware- 
ness and publicity. People don't like 

to be told they can't do something, 
but, at the same time, I think they're 
becoming aware that it is piracy. 

R&R: How has your role as a music 

attorney changed over the past few years? 

And, going back further, what's different 

in today's industry than when you start- 

ed? 

DP: Over the last few years all this 
consolidation of companies means 
that there are fewer buyers. Everyone 
is scared and panicked and losing 
money, and the deals, certainly in the 
last year or two, are smaller. There are 

a lot of people who are losing their 
jobs who won't be able to get back into 
the industry because it's shrinking. In 
that way, it's tough. 

Over the last 25 years things have 
changed enormously. The industry 
has gotten way more sophisticated. 
The artist representatives have gotten 
way more sophisticated. The deals 
have gotten extraordinarily more 
complex. When I started doing this, 
record deals were maybe 15-20 pages 
long; now they're 75-100 pages long. 
Every time something new comes 
along - like videos, like downloads - it adds four or five pages. 

R&R: You mentioned consolidation, 

and things are certainly changing at ma- 

jor labels. You've brokered some huge deals - R.E.M.'s $80 million deal with Warn- 

er Bros. being one. In today's economy, 

and with an ailing music business, are 

those huge deals a thing of the past? 
DP: They are a thing of the past as 

we sit here today. I don't think deals 
of that magnitude are going to hap- 
pen in the next few years. I'm one of 
the believers that after a few years of 
pain - which is painful but healthy - things are going to be better than 
they've ever been. We have to contract 
because the business has gotten bloat- 
ed and uneconomical. We are going to 
figure out how to sell music in the 
ways that people want it, as opposed 
to how we've always done it. 

R&R: One thing I keep hearing is that 

it's a great time for independent labels 

right now. If you were advising an un- 

signed band, would you suggest search- 

ing for that major -label deal or signing 

with an indie and building the band that 

way? 

DP: It kind of depends on your 
music. If you're a mainstream, obvi- 
ously straight -ahead artist, I think 
you're better off with a major. If you're 
more of an off -center -a maybe more 
original, in one sense - band, you 
may be better off with an indie. 

The ultimate rule of thumb is, A, 

you want to be at the company where 
they "get" you, where they under- 
stand who you are. Regardless of the 

size of the company, you need a cham- 
pion inside. B, nobody may want to 
sign you at the majors, so indies are a 

perfectly good alternative. 
R&R: What are some of the big mis- 

takes young bands make when signing a 

deal? 

DP: The biggest mistake bands 
make is that they tie themselves up 
for long periods of time without any 
guarantee of success, particularly in 
management deals. For example, it's 
easy, if you ask for it, to put in a 

clause saying, "If I haven't earned X 

dollars within a period of a couple of 
years, I can get out of my deal." 
Something simple like that keeps a 

manager from glomming on to an 
artist, doing nothing and just hold- 
ing them up for a piece if they be- 
come successful later. 

R&R: You're in amateur radio. What's 

your view of the commercial radio land- 

scape right now? 

DP: It's consolidating. It's becom- 
ing homogenous. I like diversity. I 

think that the more that things are all 

the same, the more it gets boring after 
a while. I liked it when there were all 

different independent formats and 
stations made up their own playlists. 

They're in the advertising business 
now. They're in the business of selling 
ads, which I don't fault them for - 
that's their business. But it makes 
music more homogenized, and that's 
why I think in the future these inde- 
pendent labels are going to find ways 
besides radio to break bands, and 
we're going to get some much more 
interesting music. 

R&R: Any opinion on satellite radio? 

DP: I hope it works. I think any 
way we get music to people is good. I 
don't have it, but I've heard it, and I 

like it. 
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LW TW 

1 

2 

3 

4 

ARTIST 

TOBY KEITH 

SARAH MCLACHLAN 

VARIOUS 

SHERYL CROW 

ALBUM 

Shock'n Y'all 

Afterglow 

Now That's What I Call...Vol. 14 

Very Best Of 

LABEL 

Dream Works 

Arista 

Columbia 

A&M/lnterscope 

POWERINDEX 

585,227 

344,505 

319,615 

255,034 

CHANGE 

2 5 OUTKAST Speakerboxxx/The Love Below Arista 158,153 +24% 
6 JA RULE Blood In My Eye Murder Inc./IDJMG 145,629 - 

3 7 ROD STEWART Great American Songbook 2 J 122,495 +1% 
8 P.O.D. Payable On Death Atlantic 111,522 

1 9 CLAY AIKEN Measure Of A Man RCA 108,463 -16% 
6 10 LUDACRIS Chicken & Beer Del Jam South/IDJMG 89,307 -9% 

11 COLDPLAY Live 2003 Capitol 77,841 
12 BON JOVI This Left Feels Right Island/IDJMG 74,841 

12 13 HILARY DUFF Metamorphosis Buena Vista/Hollywood 69,291 +31% 
9 14 DIDO Life For Rent Arista 69,131 +7% 

26 15 ALAN JACKSON Greatest Hits Vol.2 Arista 67,872 +96% 
10 16 3 DOORS DOWN Away From The Sun Republic/Universal 64,533 +7% 
4 17 R.E.M. In Time: The Best Of R.E.M. Warner Bros. 61,809 -45% 
8 18 THE EAGLES The Very Best Of Elektra/WSM 60,589 -19% 

11 19 CHINGY Jackpot DTP/Capitol 58,585 +8% 
14 20 NICKELBACK Long Road Roadrunner/IDJMG 53,790 +5% 
5 21 THE STROKES Room On Fire RCA 53,335 -51% 

22 WYCLEF JEAN Preacher's Son J 52,404 
23 FABOLOUS More Street Dreams Part 2 Desert Storm/Elektra/EEG 50,104 - 
24 BOB SEGER & THE SILVER BULLET. Greatest Hits Volume 2 Capitol 50,090 - 
25 RYAN ADAMS Rock N Roll Lost Highway/IDJMG 48,554 - 

18 26 BEYONCE Dangerously In Love Columbia 48,493 +13% 
7 27 GERALD LEVERT Stroke Of Genius EastWest/EEG 47,423 -38% 

29 28 MICHAEL MCDONALD Motown Motown 46,155 +53% 
20 29 LIMPBIZKIT Results May Vary F/íp/lnterscope 45,960 +15% 
23 30 JOHN MAYER Heavier Things Aware/Columbia 43,323 +12% 
15 31 JAGGED EDGE Hard Columbia 43,192 -12% 
13 32 STING Sacred Love A&M/lnterscope 42,618 -19% 
- 33 MARTINA MCBRIDE Martina RCA 42,386 - 
30 34 LINKIN PARK Meteora Warner Bros. 42,129 +41% 
17 35 DAVE MATTHEWS Some Devil RCA 41,199 -4% 
27 36 EVANESCENCE Fallen Wind-up 41,158 +20% 
16 37 R. KELLY The "R." In R&B Collection Vol.1 Jive 39,742 -18% 

38 T00 SHORT Married To The Game Jive 38,877 - 
37 39 NORAH JONES Come Away With Me Blue Note/Virgin 38,512 +43% 
45 40 TOBY KEITH Unleashed Dream Works 37,944 +63% 
19 41 BARBRA STREISAND The Movie Album Columbia 37,916 -6% 
32 42 COLDPLAY Rush Of Blood To The Head Capitol 37,509 +33% 
24 43 OBIE TRICE Cheers Shady/Aftermath/lnterscope 33,998 -8% 

44 SHANIA TWAIN Up Mercury/ldjmg 32,126 - 
41 45 50 CENT Get Rich Or Die Tryin' Shady/Aftermath/lnterscope 28,168 +8% 
50 46 HARRY CONNICK JR. Harry For The Holidays Columbia 27,764 +34% 
43 47 MATCHBOX TWENTY More Than You Think You Are Atlantic 26,630 +12% 

48 CHEETAH GIRLS Soundtrack 26,559 - 
39 49 LIL JON & THE EASTSIDE BOYZ Kings Of Crunk TVT 26,464 -2% 

50 RASCAL FLATTS Melt Lyric Street 26,309 - 

% L W M 

Shock Treatment 

© HITS Magazine Inc. 

Hey, at least someone's profiting from this 
Iraq war thing. 

DreamWorks 
Nashville's Toby 
Keith is riding that 
patriotic sentiment 
all the way to the 
top of the charts this 
week with a No. 1 

debut and 580,000 in 

first -week sales for 
his Shock'N Y'All. 
Ain't America great? Sheryl Crow 

One of six 
newcomers to 
the top 10, Aris- 
ta's Sarah Mc- 
Lachlan leads 
the way, return- 
ing after a six - 
year absence to a 

hearty Afterglow 
and a No. 2 bow. 
The rest of the 
debuts come from Columbia's Now Vol. 

1,987,765 (No. 3), A&M/Interscope's Sheryl 
Crow (No. 4), Murder Inc./IDJMG's Ja Rule 
(No. 6) and Atlantic's P.O.D. 

Arista's OutKast (No. 5), J's Rod Stewart 
(No. 7), RCA's Clay Aiken and Def Jam 
South/IDJMG's Ludacris (No. 10) are the 
holdovers in the top 10, where BMG and 

Toby Keith 

UMG have four apiece. 
Other chart newcomers include Capitol's 

Coldplay CD-DVD hybrid (No. 11), Island/ 
IDJMG's Bon Jovi (No. 12), J's Wyclef Jean (No. 
22), Desert Storm/Elektra/EEG's Fabolous 
(No. 23), Capitol's Bob Seger & The Silver Bul- 
let Band greatest -hits collection (No. 24), Lost 
Highway/IDJMG's Ryan Adams (No. 25), 
RCA Nashville's Martina McBride (No. 33), 
Jive's Too Short (No. 38) and Walt Disney 
Records' soundtrack to the Disney Channel's 
Cheetah Girls show (No. 48). 

Among those gaining more than 20% in 
first -week sales, OutKast are up an impressive 
24%, heading a group that boasts Buena Vis- 
ta/Hollywood's Hilary Duff (+31%), Arista 
Nashville's Alan Jackson (26-15 and +96%, ex- 
periencing post-CMA love), Motown's Michael 
McDonald (+53%), Warner Bros.' Linkin Park 

(+41%), Wind-up's 
Evanescence 
(+20%), Blue Note's 
Norah Jones 
(+43%), Dream - 
Works Nashville's 
Toby Keith (+63%), 
Capitol's Coldplay 
(42-32, +33%) and 
Columbia's Harry 
Connick Jr. (+34%). Sarah McLachlan 

Next week: 50 Cent's G-Unit/Shady/Af- 
termath/Interscope posse G -Unit go head -to - 
head against Roc-A-Fella/IDJMG's Jay -Z, 
with the two battling Amaru/Interscope's 
2Pac Resurrected soundtrack for the No.1 spot. 
Arista's Pink, Reprise's Josh Groban and At- 
lantic's Kid Rock will also be in the hunt. 



GOING FOR ADDS 27 

® November 14, 2003 

Crossing Over 
Since the beginning of the entertainment business, stars have al- 

ways wanted to excel in other areas. Sports figures want to be musi- 

cians, musicians want to be actors, and so on. Though the recent trend 

has been for recording artists to delve into television and film, next 

week The Bachelor's Bob Guiney is throwing his hat into the music 

ring with "Girlfriend." 
Guiney originally appeared on 

the show The Bachelorette, where 
he failed to win the heart of one 
Ms. Trista Rehn. He did, howev- 

er, pique the interest of fans and 
the show's producers, leading to 

his current status as television's 
most publicized single man. 
Though the Riverview, MI native 

may seem like he's using his new- 

found TV stardom as a stepping- 
stone to a career in music, the 
truth is, Guiney has already enjoyed success as rock star. While at- 

tending Michigan State University (where he was also a quarterback 

on the school's football team), Guiney, with his fraternity brothers, 

formed the band Fat Amy. They achieved regional success and record- 

ed two independent albums. The bachelor will be making the rounds 

at television this month, with appearances on The Ellen Degeneres Show 

on Nov 19, Good Morning America and Oprah on Nov. 21 and The View 

on Nov 24. Then, on Nov. 25 Guineÿ s debut CD, 3 Sides, will hit store 

shelves. 

Omarion, J-Boog, Raz -B and Lil Fizz, otherwise known as B2K, are 

also switching entertainment gears, with forays into acting. Look for 

them to use their musical strengths to their advantage while attempt- 

ing this feat. Next week B2K present "Bada Boom," the lead single 

from their upcoming album, B2K Presents ... You Got Served, to Rhyth- 

mic and Urban radio. The Dec. 23 release is the soundtrack to their 
first motion picture, You Got 

Served, and will reportedly feature 
12 new tracks. As for the film, it 

hits theaters Jan. 30 and co-stars 

Marques Houston. Performers 
such as Lil' Kim, Jagged Edge, 
XSO Drive, Jhene and An will 

also appear in the movie. A short 
promotional tour will take place 
after Christmas, kicking off in Los 

Angeles Dec. 26 and ending Jan. 3 

in Detroit. 
While Elton John is not starring 

in the film Mona Lisa Smile, he is providing its end title song "The 

Heart of Every Girl," which will debut at AC next week. Written by 
Bernie Taupin, "The Heart..." was recorded by John with a 50 -piece 

all -girl orchestra. As for Mona Lisa Smile, the film stars Julia Roberts, 

Kirsten Dunst, Julia Stiles, Maggie Gyllenhaal and Marcia Gay Hard- 
en and opens nationwide Dec. 19. In other news, John has signed on 

to perform 75 concerts over the next three years at the amazing Col- 

osseum at Caesars Palace in Las Vegas. David LaChappelle, director 

of John's videos for "Original Sin" and "The Train Don't Stop There," 

will serve as Production Designer and Director. The show, The Red Pi- 

ano, begins Feb. 13, 2004. 

LeAnn Rimes began her career as a country artist, and though she's 
successfully crossed over into the mainstream, she knows where her 
roots lie. Next week she goes for 

adds with "This Love," from her 
upcoming Greatest Hits CD, which 
will be released Nov 18. To pro- 
mote the album, Rimes will be all 

over the place: She'll be taping an 
episode of The Ellen Degeneres 

Show on Nov. 12 and a "Lounge" 
performance on Extra on Nov 13. 

She'll make a live appearance on 
CMT's MWL on Nov 18 and show 
up on Regis and Kelly Dec. 3. Sport- 
ing events will also have the honor of her presence, as she performs 

at the NYC NASCAR Event on Dec. 5 and sings the national anthem 
at the NFL's Atlanta Falcons game Dec. 7. As far as live shows go, 

Rimes will hit the stage at the Grand Ole Opry in Nashville on Nov 
22 and visit markets in Texas and Nevada in early December. - Mike Trias 

Elton John 

BOB HIND 
GIRLFRIEND 

Bob Guiney 

LeAnn Rimes 
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CHR/POP 

Week Of 11/17/03 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 

DEFAULT (Taking My) Life Away (TVT) 

PINK God Is A DJ (Arista) 

SHERYL CROW The First Cut Is The Deepest 

(A&M/lnterscope) 

CHR/RHYTHMIC 

B2K Bada Boom (Epic) 

PINK God Is A DJ (Arista) 

T.I. Be Easy (Grand Hustle/Atlantic) 

TEEDRA MOSES f(JADAKISS You'll Never Find 

(A Better Woman) (TVT) 

TLC fILIL JON Come Get Some (Arista) 

URBAN 

B2K Bada Boom (Epic) 

CALVIN RICHARDSON Keep On Pushin' (Hollywood) 

CARL THOMAS She Is (Bad Boy/Universal) 

FLOETRY wannaBwhereUR (thisizzaluvsong) 

(DreamWorks) 

TLC fILIL JON Come Get Some (Arista) 

URBAN AC 

EN VOGUE Losin' My Mind (33rd Street) 

COUNTRY 

LEANN RIMES This Love (Curb) 

AC 

ELTON JOHN The Heart Of Every Girl (Epic) 

HOT AC 

DEFAULT (Taking My) Life Away (TUT) 

FIVE FOR FIGHTING 100 Years (Aware/Columbia) 

SMOOTH JAZZ 

JEFF GOLUB Pass It On (GRP/VMG) 

URBAN KNIGHTS Church (Narada) 

No adds 

ROCK 

ACTIVE ROCK 

CRYSTAL METHOD Born Too Slow (V2) 

THRICE Stare At The Sun (island/IDJMG) 

ALTERNATIVE 

A PERFECT CIRCLE The Outsider (Virgin) 

CRYSTAL METHOD Born Too Slow (V2) 

THRICE Stare At The Sun (island/IDJMG) 

YEAR OF THE RABBIT Last Defense (Elektra/EEG) 

TRIPLE A 

FIVE FOR FIGHTING 100 Years (Aware/Columbia) 

ROBERT CRAY Up In The Sky (Sanctuary/SRGI 

VARIOUS ARTISTS French Café (Putumayol 

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e -mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
gmaffei®radioandrecords. com. J 
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Harnessing Bullet Time 
And Replication 
Managing multiple stations without 
making your head explode 

asn't that really cool in The Matrix how the char- 
acters were able to slow time down and do several 
things in a split second? And then again in The Matrix 
Reloaded, when Agent Smith was able to replicate him- 
self to the point where there were more than a hundred 
of him, all intent on kicking Neo's ass? I know that as 
soon as today's multitasking PDs saw that they 
thought, "Man, if only I could do that. I could rule the 
world - I mean, run more than one station." 

Things in the music business 
have definitely gotten a little more 
interesting in the past few years. 
While consolidation may be the 
watchword of the decade, the prob- 
lem is that, although jobs 
are being cut back, scien- 
tists still haven't found a 
way to clone a company's 
remaining employees so 
they can do the jobs of 
more than one person in 
the space of a single day 
without working the full 
24 hours plus a few imag- 
inary ones. 

I hunted down several 
people who oversee more than one 
station to ask them their secrets for 
getting their work done and being 
able to go home at the end of the day 
without going postal on their co- 
workers. Let's meet our contestants, 
shall we? 

Contributing their sage advice are 
Jeff Kapugi, PD of Clear Channel's 
WFLZ/Tampa and OM of sisters 
WMTX & WSSR/Tampa; Nikki 
Nite, PD of Entercom's WFBC 
(B93.7)/Greenville, SC and co - 
owned simulcast WOLI & WOLT 
(The Walk)/Greenville; and John 

"At the end of the 

day your job is to 

be the ringmaster 

of a three-ring 

circus." 
Jeff Kapugi 

Jeff Kapugi 

Reynolds, PD of WNKS (Kiss 95.1) / 
Charlotte and OM of market sister 
WSSS. 

Tune spent at work is foremost in 
Nite's and Reynolds' minds; their 

initial piece of advice on 
how to manage multiple 
stations involves schedul- 
ing. Nite advises (while 
laughing, however), "The 
secret is to get here at 6am 
and leave at 10pm. And 
hire everyone else who 
can do the job you do 
too." Reynolds is more 
succinct: "Get a lot of 
sleep at night." 

Rock, Paper, Scissors 

All three of our PDs are list mak- 
ers, and it appears to work for them. 
"I always try to keep a list of the 
things that have to be accomplished 
on each station, and I prioritize 
them," Nite says. "So if there are big - 
picture things that need to be done, 
those stay top -of -mind, and I'm get- 
ting those done first. There are al- 
ways a million things that need to 
be done, but there are some things 
that are more urgent or big -picture 
than others. 

"For the things that are smaller, if 
you can't get to one, cross it off to- 
day's list and move it to tomorrow's 
list. If there are fires that pop up, 
that's just part of the job. You have 
to handle the situation and then 
come back to what you were doing. 
That's why having that prioritized 
list helps, because you can focus on 
what it was you were working on." 

"I have a pad of paper on my 
desk, and I write every note down 
that I get in a conversation or in a 

phone call or retrieve off voice mail," 

Reynolds says. "What I don't cross 

by Keith Berman 
Associate Radio Editor 

off the list that day gets transferred 
into the Palm Pilot for the next day, 
and I start off going through that. 

"Everything gets keyed in to the 
Palm Pilot at the end of the day, be- 
cause when I leave the office or 
when I'm in a meeting or at a din- 
ner, it goes with me. I use the Palm 
Pilot as more of a portable office, 
while I still use a pad of paper in the 
office." 

Kapugi is also a proponent of 
technology, saying, "The Blackber- 
ry is my friend. It's all in there. I do 
use a notepad, too, though." 

"You've been 

given the 

position and 

people expect 

you to have the 

answers, but 

you're not 

going to." 
John Reynolds 

Delegation And 
Adaptation 

Another thing that all three of our 
PDs agree on is the need for delega- 
tion. They caution, however, that 
your vision needs to be communi- 
cated clearly down the line to all the 
evil minions executing your plan, 
and they all concur that making sure 
the right people are in place is key 
for giving you the peace of mind to 
be able to hand off projects. 

"You need to hire the right peo- 
ple to work for and with you and 
allow them to do the job that you 
hired them to do," says Kapugi. 
"The first time we do something 
new, I do some followup, but once 
we've been through something and 
I have confidence that it'll get exe- 

cuted properly, I let it run its course. 

"Don't be afraid to hire someone 
who's better than you at any partic- 
ular job; it's not about who's the 
best. You can hire a bunch of people 
who are better than you in a lot of 
different areas, and, at the end of the 
day, your job is to be the ringmaster 
of a three-ring circus." 

Reynolds advises, 
"Learning to adapt to the 
new corporate environ- 
ment and the new expec- 
tations forces you to 
delegate. But you have to 
surround yourself with 
good people so that when 
you delegate something, 
it gets done in the way 
you expect it to be done 
because that person knows exactly 
what you're expecting of them. 

"You also have to clearly define 
to your staff what your expectations 
are so that they know what you're 
trying to accomplish. When you 
give them a project, they know the 
standards to which that project 
needs to be completed or how it 
needs to sound when it hits the air." 

Be The Filter 

"I'm very involved with my staff, 
but a lot of times they're creating a 
lot of what's going on the station," 
says Nite. "I see my job as being the 
filter that all those things go 
through, making sure that every- 
one's moving in the same direction 
and that they're creating things that 
fit the image of the station and that 
work for the goals we're trying to ac- 

complish. I'm involved, but they're 
also very empowered to do their 
jobs. 

"It's about creating an environ- 
ment where people feel responsible. 
The whole part of delega- 
tion that people have 
problems with is follow- 
ing up. Delegation isn't 
just handing it off to 
someone and forgetting 
about it; it's training the 
person to do it in the way 
that accomplishes the 
goals you're trying to ac- 
complish, handing it off 
to that person and then 
following up with them to make 
sure they've done it the right way. 

"It's important to hire the right 
people and to recognize them for the 
talents that they have and to make 
sure you've given your team the 
right direction. Then you have to 
empower them, because no one per- 
son can do it all. 

"If you've got strong, talented 
people working with you, it's a lot 
easier, because they're all doing 
what you hired them to do and 
you're not micromanaging them." 

Doing 13 Things At Once 

We all know that a radio station 
is like a semi: It's big and powerful, 
but trying to change its direction is 

a major effort, and if you're not care- 
ful, you can demolish someone's 

Nikki Nite 

shrubbery. So how can you mental- 
ly change lanes from driving one 
station to working on another? 

"It's hard, because you're trying 
to get into two different modes," 
Reynolds says. "It's kind of like 
you're dating two different women - you have two different personal- 

ities, you have to act dif- 

John Reynolds 

ferently with each of 
them, and you have to be 
careful that one doesn't 
find out about the other. 

"Typically, I try to ad- 
dress everything right 
away. I don't let things sit 
for too long, because then 
they begin to pile up. As 
soon as I've been given a 

new problem or task, I try to get it 
handled right away. 

"You have to drop everything and 
deal with certain fires. Sometimes at 
that point I have to grab my music 
director or production director and 
say, 'Look, I need you take care of 
this. I've got to deal with an issue 
right now.' You've got to delegate 
stuff at that minute if it's a deadline - 
sensitive project that you were 
pulled away from." 

You're Always Learning 

"Everyone knows when they can 
and can't approach me, and we have 
designated times where we have 
open forums for salespeople, pro- 
motions people, what have you," 
Kapugi says. "But we're always flex- 

ible to fit things in when they pop 
up. 

"I try to spend a lot of time with 
my GMs, letting them know what's 
going on at the radio stations, and I 
usually try to hookup with them at 
the beginning and end of the day so 

they don't feel like 
they're out of the loop. 
The worst thing you can 
do is surprise your GM." 

"Just remember, you're 
always learning," Rey- 
nolds says. "You always 
have to keep that atti- 
tude, because it helps you 
adapt. The way it's get- 
ting done isn't the way it 
has to get done; you can 

always do it a different way. 
"You don't and can't know it all. 

You've been given the position and 
people expect you to have the 
answers, but you're not going to. 
Accept that, and I think you benefit 
so much when you realize that 
you're still learning and can learn 
from everyone. Don't be afraid to 
make mistakes." 

TALK BACK TO R&R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 310-788-1659 

or e-mail: 

kcarter@radioandrecords. com 
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CALLOUT AMERICA@ song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of October 19-25. 

= Hit Potential 

ARTIST TITLE LABEL(S) 

Cñ/R/POP 
TOTAL AVERAGE 

FAVORABILITY ESTIMATE (1-5) 

TW LW 2W 3W 0 

e DEMOGRAPHICS 

WOMEN WOMEN WOMEN 

12-17 18-24 25-34 

REGIONS 

MID- 
EAST SOUTH WEST WEST 

FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 4.09 4.09 4.09 4.02 93.7 23.1 4.12 4.12 4.05 4.02 4.13 4.12 4.10 

CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RCA) 4.04 4.02 3.94 3.91 95.1 18.9 4.03 3.99 4.09 4.02 4.02 4.13 3.96 

50 CENT P.I.M.P. (Shady/Aftermath/lnterscope/ 4.03 4.00 3.99 3.91 99.4 35.1 4.05 4.05 4.00 4.02 3.93 4.02 4.16 

MYA My Love Is Like...Whoa (A&M/lnterscope/ 3.98 3.98 3.91 3.85 97.7 26.0 4.06 4.11 3.77 3.90 4.21 3.64 4.18 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 3.96 4.03 4.07 4.09 97.1 30.9 3.98 3.89 4.02 3.88 3.97 4.04 3.96 

BABY BASH Suga Suga (Universal) 3.93 3.84 3.76 3.74 91.4 19.7 4.01 3.94 3.83 3.92 3.79 3.90 4.08 

MATCHBOX TWENTY Bright Lights (Atlantic) 3.93 3.80 3.64 86.0 21.1 3.86 4.04 3.88 3.78 3.98 3.97 3.96 

BLACK EYED PEAS Where Is The Love? (A&M/lnterscope/ 3.92 3.92 3.92 3.93 98.9 28.0 3.84 3.96 3.96 3.99 3.77 3.84 4.08 

NELLY f(P. BIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universal) 3.91 3.89 3.89 3.89 97.7 29.1 3.96 3.80 3.96 3.79 4.02 3.86 3.96 

CHINGY Right Thurr (DTP/Capitol) 3.91 3.91 3.90 3.96 97.4 26.9 4.06 3.84 3.84 3.93 3.94 3.92 3.86 

STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin) 3.90 3.85 3.84 3.71 89.1 19.1 3.83 4.00 3.87 3.76 3.99 3.88 3.97 

3 DOORS DOWN Here Without You (Republic/Universal) 3.88 3.91 3.83 3.64 90.3 23.7 3.78 4.00 3.85 3.71 3.89 4.13 3.79 

LIZ PHAIR Why Can't I? (Capitol) 3.87 3.83 3.77 3.71 90.0 20.0 3.90 3.88 3.84 3.76 4.05 3.95 3.74 

SANTANA fIALEX BAND Why Don't You & I (Arista) 3.87 3.92 3.88 3.72 90.6 26.6 3.79 3.93 3.89 3.83 3.94 3.74 3.96 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 3.85 3.89 3.92 3.87 97.1 29.1. 4.07 3.89 3.57 3.64 3.87 3.87 4.01 

LUDACRIS fISHAWNNA Stand Up (Del Jam South/IDJMG) 3.83 3.84 3.86 3.83 97.7 29.1 3.93 3.73 3.83 3.67 3.79 3.91 3.95 

MAROON 5 Harder To Breathe (Octone/J) 3.82 3.79 3.74 3.70 84.9 22.0 3.79 3.90 3.78 3.89 3.92 3.77 3.72 

HILARY DUFF So Yesterday (Buena Vista/Hollywoodr 3.82 3.78 3.67 3.60 94.0 22.0 3.81 3.69 3.96 3.87 3.88 3.73 3.80 

le SIMPLE PLAN Perfect (Lava) 3.81 -- 85.1 17.1 3.95 3.73 3.76 3.82 3.87 3.62 3.92 

FOUNTAINS OF WAYNE Stacy's Morn (S-Curve/EMC) 3.80 3.81 3.78 3.63 89.1 25.4 3.75 3.79 3.88 3.68 3.91 3.65 3.96 

PINK Trouble (Arista) 3.75 3.67 3.64 3.65 87.1 20.9 3.76 3.80 3.69 3.51 3.94 3.65 3.84, 

TRAPT Headstrong (Warner Bros.) 3.73 3.67 3.59 3.62 92.6 26.0 3.70 3.84 3.64 3.74 3.78 3.54 3.86 

OUTKAST Hey Ya! (Arista) 3.72 3.74 3.62 3.55 90.9 18.0 3.82 3.67 3.66 3.65 3.72 3.68 3.81 

KELLY CLARKSON Low (RCA) 3.67 3.68 3.61 3.53 94.3 28.6 3.52 3.74 3.76 3.65 3.60 3.61 3.77 

JOHN MAYER Bigger Than My Body /Aware/Columbia/ 3.65 3.52 3.37 3.44 90.9 26.0 3.58 3.67 3.71 3.69 3.57 3.66 3.68 

CALLOUT AMERICA® 

HOT SCORES 
B Y ANTHONY ACAMPORA 

Er a third consecutive week, "Into 
You" by Fabolous featuring Tamia 
holds the top spot on Callout Ameri- 
ca, R&R's exclusive survey of 350 
women ages 12-34. The song ranks 
first with teens and second among 
women 18-24 and 25-34. 

The other four songs in the top 
five are essentially recurrents, but 
Baby Bash moves up to the No. 6 

spot with "Suga Suga" (Universal). It 
ranks sixth with teens and eighth 18- 

24, and it's dosing in on the top five 
on the CHR/Pop chart. 

Matchbox Twenty soar to No. 7 

with "Bright Lights" (Atlantic). 
"Lights" ranks fourth with women 
18-24 and ninth 25-34. Its three-week 
trend is 3.64-3.80-3.93. 

Stacie Orrico holds down the No. 
11 spot overall and scores solid 18-34 

results with "(There's Gotta Be) More 
to Life" (ForeFront/Virgin). The track 
ranks fifth among women 18-24 and 
10th with women 25-34. 

Liz Phair dimbs to the No.12 spot 
overall with "Why Can't I," which 
posts its highest total favorability 
score to date, with a 3.87. 

In the demo arena, "So Yesterday" 
by Hilary Duff (Hollywood) ranks 
fifth among women 25-34. 

Due to a technical error, Britney 
Spears' "Me Against the Music" was 
inadvertently left out of the study for 

the last two weeks. It will return next 
week. The song tested well its first 
two weeks out, scoring 3.76 and 3.73. 

You can view detailed Callout 
America data online each week at 
www.bullsi.com. This week's password 
is burruss. 

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total 

percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in 

print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical 

montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau -Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte, 

Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Los 

Angeles, Portland, Sacramento, Salt Lake City, San Diego, Seattle, Spokane, Tucson. 
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CHR/POP TOP 50. 
® November 14, 2003 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

I - 
PLAYS 

TOTAL 

AUDIENCE 

(00) 

WEEKS ON 
CHART 

TOTAL STATIONS/ 
ADDS 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 8693 -191 692725 13 12411 

3 DOORS DOWN Here Without You (Republic/Universal) 8570 +61 657605 15 12212 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 6512 +529 411983 11 12511 

SANTANA fIALEX BAND Why Don't You & I (Arista) 6175 -9 450451 21 12211 

TRAPT Headstrong (Warner Bros.) 6063 +251 453502 17 11510 

BABY BASH Suga Suga (Universal) 6048 +943 438137 12 11013 

OUTKAST Hey Ya! (Arista) 5952 +1069 486733 9 12312 

MAROON 5 Harder To Breathe (Octone/J) 5587 -223 442240 21 12410 

NELLY fIP. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 5341 -528 397000 22 11911 

STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin) 4720 +232 349284 16 11910 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 4715 +123 314980 14 10312 

CHRISTINA AGUILERA MIL' KIM Can't Hold Us Down (RCA) 4638 -435 394932 18 12111 

BRITNEY SPEARS fIMADONNA Me Against The Music (Jive) 4621 +192 311175 5 12911 

BLACK EYED PEAS Where Is The Love? (A&M/lnterscope) 4387 -116 344761 26 12511 

NO DOUBT It's My Life (lnterscope) 3672 +600 304270 4 12714 

SIMPLE PLAN Perfect (Lava) 3529 +621 318602 9 113110 

MATCHBOX TWENTY Bright Lights (Atlantic) 3462 + 244 224346 12 10114 

LIZ PHAIR Why Can't I? (Capitol) 3404 +369 207534 15 11512 

NICKELBACK Someday (Roadrunner/IDJMG) 3062 +450 191773 8 11314 

HILARY DUFF So Yesterday (Buena Vista/Hollywood) 3014 -627 225636 16 11911 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 2800 +325 216440 6 10913 

FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 2572 -100 239355 18 8510 

STAIND So Far Away (Flip/Elektra/EEG) 2347 +151 142955 12 9617 

CHRISTINA AGUILERA The Voice Within (RCA) 2246 + 1230 169277 2 12318 

BURSA SPARXXX Deliverance (Beatclub/lnterscopel 2244 +117 119397 11 8711 

CLAY AIKEN Invisible (RCA) 2239 +557 172980 5 10316 

LUDACRIS fISHAWNNA Stand Up (DefJam South/IDJMG) 2223 +521 150805 5 9318 

FEFE DOBSON Take Me Away (Island/IDJMG) 2011 +175 97993 9 10312 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 1945 +531 114678 3 88118 

JOHN MAYER Bigger Than My Body (Aware/Columbia) 1935 -612 122555 12 9510 

BLACK EYED PEAS Shut Up (A&M/lnterscope) 1923 +88 99514 7 8910 

MYA My Love Is Like...Whoa (A&M/lnterscope) 1874 -656 120727 15 11810 

KELLY CLARKSON Low (RCA) 1864 -283 161081 14 10210 

50 CENT P.I.M.P. (Shady/Aftermath/Interscope) 1783 -405 107957 17 10611 

NELLY FURTADO Powerless (Say What You Want)(DreamWorks) 1773 +145 106221 5 9313 

JUSTIN TIMBERLAKE Senorita (Jive) 1498 -73 126581 19 11611 

ENRIQUE IGLESIAS Addicted (lnterscopel 1454 +232 95486 3 9416 

ATARIS The Boys Of Summer (Columbia) 1340 -336 87776 19 10010 

DIDO White Flag (Arista) 1156 +169 94181 6 4915 

FUEL Falls On Me (Epic) 1119 +221 32639 5 78111 

EAMON F**k It (I Don't Want You Back) (Jive) 1050 +207 73421 3 4917 

JESSICA SIMPSON With You (Columbia) 1031 +496 86507 1 82116 

LIVE Heaven (Radioactive/Geffen) 1009 -158 68181 17 4210 

PINK Trouble (Arista) 985 -1093 46689 8 12010 

JOSH KELLEY Amazing (Hollywood) 941 + 14 50061 6 5411 

OUTKAST The Way You Move (Arista) 866 +263 73175 1 33114 

MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 857 -27 40242 4 4610 

YOUNGBLOODZ fILIL' JON Damn! (Arista) 796 +83 48434 2 2610 

O.A.R. Hey Girl (Laval 771 +58 27397 2 4913 

BLAQUE I'm Good (Elektra/EEG) 747 + 19 35989 3 5211 

129 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 11/2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. 
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ARTIST TITLE LABEL(S) 

KELLY CLARKSON The Trouble With Love Is (RCA) 

BEYONCE' Me, Myself And I (Columbia) 

JAY -Z Change Clothes (Roc-A-Fella/IDJMG) 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol/ 

JESSICA SIMPSON With You (Columbia) 

EVANESCENCE My Immortal (Wind-up) 

OUTKAST The Way You Move (Arista) 

PINK God Is A DJ (Arista) 

JASON MRAZ You And I Both (Elektra/EEG) 

FUEL Falls On Me (Epic) 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

CHRISTINA AGUILERA The Voice Within (RCA) 

OUTKAST Hey Ya! (Arista) 

BABY BASH Suga Suga (Universal) 

SIMPLE PLAN Perfect (Lava) 

NO DOUBT It's My Life /lnterscopel 

CLAY AIKEN Invisible (RCA) 

ADDS 

52 

42 

22 

18 

16 

16 

14 

13 

12 

11 

TOTAL 

PLAY 

INCREASE 

+1230 

+1069 

+943 

+621 

+600 

+557 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol/+531 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) +529 

LUDACRIS fISHAWNNA Stand Up (Del Jam South/IDJMG) +521 

JESSICA SIMPSON With You /Columbia/ +496 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

BEYONCE' fIJAY-Z Crazy In Love /Columbia/ 

MATCHBOX TWENTY Unwell (Atlantic) 

JASON MRAZ The Remedy (I Won't Worry) (Elektra/EEG) 

CHINGY Right Thurr (DTP/Capitol/ 

50 CENT In Da Club /Shady/Aftermath/lnterscopel 

EVANESCENCE Bring Me To Life (Windup) 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 

R. KELLY Ignition (Jive) 

KELLY CLARKSON Miss Independent (RCA) 

SEAN PAUL Get Busy (VP/Atlantic) 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Laval 

M. BRANCH Are You Happy Now? (Maverick/Warner Bros.) 

LUMIDEE Never Leave You Uh 0oh, Uh Oooh! (Universal) 

LIL' KIM fI50 CENT Magic Stick (Queen Bee/Atlantic) 

SIMPLE PLAN Addicted (Laval 

3 DOORS DOWN When I'm Gone (Republic/Universal/ 

ASHANTI Rock Wit U (Awww Baby) (Murderinc./IDJMG) 

EMINEM Lose Yourself (Shady/lnterscopel 

CHRISTINA AGUILERA Fighter (RCA) 

TRAIN Calling All Angels (Columbia) 

DANIEL BEDINGFIELD Gotta Get Thru This (Island/IDJMG) 

DJ SAMMY & YANOU Heaven (Robbins) 

JEWEL Intuition (Atlantic) 

MERCYME I Can Only Imagine (INO/Curb) 

TOTAL PLAYS 

2297 

1998 

1976 

1969 

1835 

1177 

1739 

1612 

1356 

1182 

1162 

1134 

1046 

991 

979 

970 

857 

162 

687 

660 

650 

643 

631 

607 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandrecords.com. 

ProSetTM 
PORTABLE DISPLAYS 
HIGH -IMPACT GRAPHICS DURABLE CONSTRUCTION 
MAXIMUM PORTABILITY 10 -MINUTE SET-UP 

INVENTORY REDUCTION SALE 

SAVE $600 BROADCAST 
PRODUCTS 

6528 CONSTITUTION DRIVE 
FORT WAYNE, IN 46804 USA 

(260) 459-1286 

1-800-433-8460 
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R&R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 

WEEK WEEK 

1 1 

2 0 
4 0 
3 4 

6 Q 
5 6 

14 0 
7 8 

9 0 
13 

12 m 
8 12 

19 0 
10 0 
18 ® 
11 16 

17 

20 0 
22 

15 20 

24 ® 
16 22 

25 ® 
21 24 

27 ® 
29 ED 

35 ® 
28 ED 

31 

37 

30 ® 
26 32 

36 ® 
38 ED 

40 ® 
33 36 

34 ® 
23 38 

32 39 

39 Q 
44 Q 

¡Debut> OD 

43 43 

46 Q 
41 45 

42 46 

45 47 

¡Debut> Q 
50 49 

¡Debut> 

TOTAL TOTAL WEEKS ON TOTAL STATIONS/ 
ARTIST TITLE LABEL(S) PLAYS PLAYS AUDIENCE 

1001 

CHART ADDS 

3 DOORS DOWN Here Without You (Republic/Universal) 2993 -62 74187 16 5010 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 2915 +28 73674 12 49/0 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 2659 +166 66439 10 49/0 

SANTANA fIALEX BAND Why Don't You & I (Arista) 2408 -133 63750 21 48)0 

TRAPT Headstrong (Warner Bros.) 2205 +140 51386 20 4610 

MAROON 5 Harder To Breathe (Octone/J) 2183 -238 44586 19 44/0 

OUTKAST Hey Ya! (Arista) 1914 +424 45614 6 4810 

NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 1900 -80 40542 20 4411 

BABY BASH Suga Suga (Universal) 1870 +198 48705 10 4110 

STACIE ORRICO (There's Gotta Be) More To Life (ForeFront/Virgin) 1707 +177 42291 16 4211 

MATCHBOX TWENTY Bright Lights (Atlantic) 1674 +122 39498 13 4611 

CHRISTINA AGUILERA MIL' KIM Can't Hold Us Down (RCA) 1646 -250 35891 18 3811 

NO DOUBT It's My Life (lnterscope) 1628 +381 40396 4 4910 

BRITNEY SPEARS MADONNA Me Against The Music (Jive) 1625 +16 38444 5 4510 

NICKELBACK Someday (Roadrunner/IDJMG) 1417 +144 34427 9 4710 

BLACK EYED PEAS Where Is The Love? (A&M/lnterscope) 1384 -202 30807 25 4010 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 1337 +59 31970 7 4610 

LIZ PHAIR Why Can't I? (Capitol) 1335 +90 36345 15 4210 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 1172 +85 28141 8 4010 

HILARY DUFF So Yesterday (Buena Vista/Hollywood) 1143 -253 28572 15 3510 

SIMPLE PLAN Perfect (Lava) 1113 +207 27680 7 3913 

JOHN MAYER Bigger Than My Body (Aware/Columbia) 1106 -220 23684 13 3411 

NELLY FURTADO Powerless (Say What You Want)(DreamWorks) 891 +39 23950 5 4211 

MYA My Love Is Like...Whoa (A&M/lnterscope) 838 -309 16781 15 2610 

BUBBA SPARXXX Deliverance (Beatc/ub/lnterscope/ 819 +55 17780 11 4114 

STAIND So Far Away (Flip/Elektra/EEG) 789 +39 18565 13 3211 

CHRISTINA AGUILERA The Voice Within (RCA) 774 +362 20716 2 4618 

BLACK EYED PEAS Shut Up (A&M/lnterscope) 755 +3 16827 8 3910 

FEFE DOBSON Take Me Away (island/IDJMG) 730 +159 17734 10 3211 

CLAY AIKEN Invisible (RCA) 665 +266 18871 3 3517 

ENRIQUE IGLESIAS Addicted (lnterscope) 644 +41 16575 4 4211 

KELLY CLARKSON Low (RCA) 576 -248 12269 13 2010 

LUDACRIS fISHAWNNA Stand Up (fief Jam South/ILJJMIJ) 520 +111 12953 3 3616 

DIDO White Flag (Arista) 502 +108 13075 8 2414 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 487 +132 13006 3 3117 

FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 482 -68 10605 17 1610 

KK All The Pieces (Independent) 469 +17 11038 11 13/0 

PINK Trouble (Arista) 418 -528 8803 7 1610 

50 CENT P.I.M.P. (Shady/Aftermath/lnterscope) 396 -171 9918 15 1710 

KILEY DEAN Who Will I Run To? (Beatclub/lnterscope) 380 + 12 11240 6 2810 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) 344 +50 8347 2 3413 

LINKIN PARK Numb (Warner Bros.) 296 +78 7489 1 2314 

JOSH KELLEY Amazing (Hollywood) 295 -2 8655 6 1512 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) 285 +39 8107 5 17/3 

JUSTIN TIMBERLAKE Senorita (Jive) 257 -94 6136 18 1310 

LIVE Heaven (Radioactive/Geffen) 251 -78 6055 16 10/0 

PLUMB Real (Curb) 235 -32 3560 4 1710 

O.A.R. Hey Girl (Lava) 231 +29 7132 1 1411 

MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 226 -8 6731 2 1511 

FUEL Falls On Me (Epic) 200 +3 4682 1 1611 

50 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 11/2 - Saturday 11/8. 

© 2003 Radio & Records. 

Most Added 
www.rrindicator com 

ARTIST ISLE LABEL(S) ADDS 

JAY Z Change Clothes (Roc-A-Fella/IDJMG) 10 

EVANESCENCE My Immortal (Wind-upl 9 

CHRISTINA AGUILERA The Voice Within (RCA) 8 

LIMP BIZKIT Behind Blue Eyes (Flip/lnterscapel 8 

KELLY CLARKSON The Trouble With Love Is (RCA) 8 

CLAY AIKEN Invisible (RCA) 7 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In /DTP/Capitol/ 7 

BEYONCE' Me, Myself And I (Columbia) 7 

LUDACRIS f!SHAWNNA Stand Up (13e!Jara South/IDJMG) 6 

EAMON F"k It (I Don't Want You Back) (Jive) 6 

BUBBA SPARXXX Deliverance /Beatclub/lnterscope) 4 

DIDO White Flag (Arista) 4 

LINKIN PARK Numb (Warner Bros.) 4 

JESSICA SIMPSON With You (Columbia) 4 

JASON MRAZ You And I Both (Elektra/EEGI 4 

OUTKAST The Way You Move (Arista) 4 

P.O.D. Will You (Atlantic) 4 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

OUTKAST Hey Ya! (Arista) +424 

NO DOUBT It's My Life (lnterscope) +381 

CHRISTINA AGUILERA The Voice Within (RCA) +362 

CLAY AIKEN Invisible (RCA) +266 

SIMPLE PLAN Perfect (Lava) +207 

BABY BASH Suga Suga (Universal) + 198 

STACIE ORRICO (There's Gotta Be) More To Life (ForefronWirgin) +177 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) +166 

FEFE DOBSON Take Me Away (Island/IDJMG) + 159 

NICKELBACK Someday (Roadrunner/IDJMG) + 144 

TRAPT Headstrong (Warner Bros.) + 140 

LIMP BIZKIT Behind Blue Eyes (Flip/lnterscope) + 140 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) +132 

MATCHBOX TWENTY Bright Lights /Atlantic) +122 

LUDACRIS fISHAWNNA Stand Up (Del JamSouth/IDJMG) +111 

DIDO White Flag (Arista) +108 

EVANESCENCE My Immortal (Wind-up) +107 

JASON MRAZ You And I Both (Elektra/EEG) +98 

LIZ PHAIR Why Can't I? (Capitol) +90 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) +85 

WILLA FORD fILADY MAY A Toast To Men (Lava/Atlantic) +83 

JESSICA SIMPSON With You (Columbia) +81 

BEYONCE' Me, Myself And I /Columbia/ +79 

LINKIN PARK Numb (Warner Bros.) +78 

JAY -Z Change Clothes (Roc-A-Fella/IDJMG) +70 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) +59 

BUBBA SPARXXX Deliverance (Beatclub/lnterscope/ +55 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) +50 

OUTKAST The Way You Move (Arista) +44 

ENRIQUE IGLESIAS Addicted (lnterscope) +41 

REPORTING STATION MISTS Ki2 
www.radioandrecor s.com 
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cíTheMusicffl» 
HF HEHI Ut15E'" 

America's Best Testing CHR/Pop Songs 12 + 

For The Week Ending 11/14/03 

Artist Title (Label) TW LW Familiarity Burn 
Women Women Women 
12-17 18-24 25-34 

3 DOORS DOWN Here Without You (Republic/Universal) 4.21 4.21 93% 24% 4.24 4.25 4.13 

MAROON 5 Harder To Breathe (Octone/J) 4.19 4.19 91% 22% 4.17 4.15 4.21 

SANTANA fIALEX BAND Why Don't You & I (Arista) 4.06 4.06 90% 26% 4.06 3.93 4.03 

SIMPLE PLAN Perfect (Lava) 4.02 4.11 80% 18% 4.33 4.07 3.79 

NICKELBACK Someday (Roadrunner/IDJMG) 4.01 4.05 77% 13% 4.07 3.89 3.98 

TRAPT Headstrong (Warner Bros.) 4.00 4.01 85% 21% 4.16 3.91 3.97 

STACIE ORRICO !There's Gotta Bel More To Life (forefront/Virgin) 3.99 3.97 89% 20% 4.21 4.05 3.55 

MATCHBOX TWENTY Bright Lights (Atlantic) 3.98 4.03 78% 13% 3.99 3.74 4.18 

LIZ PHAIR Why Can't I? (Capitol) 3.85 3.93 87% 24% 3.94 3.88 3.62 

KELLY CLARKSON Low (RCA) 3.84 3.84 91% 24% 3.91 3.96 3.56 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 3.83 - 85% 18% 4.13 3.95 3.36 

ATARIS The Boys Of Summer (Columbia) 3.82 3.67 92% 35% 4.13 3.99 3.53 

NO DOUBT It's My Life (lnterscope) 3.77 - 67% 13% 3.62 3.79 3.78 

CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RCA) 3.75 3.77 97% 41% 4.04 3.73 3.59 

BLACK EYED PEAS Where [s The Love? (A&M/lnterscope) 3.75 3.84 97% 50% 3.91 3.59 3.76 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 3.65 3.85 97% 39% 4.05 3.49 3.23 

NELLY tIP. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 3.65 3.64 96% 46% 3.88 3.53 3.78 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 3.63 3.54 96% 44% 3.68 3.66 3.53 

OUTKAST Hey Ya! (Arista) 3.62 3.54 87% 26% 3.56 3.72 3.51 

BABY BASH Suga Suga (Universal) 3.61 3.41 76% 26% 3.78 3.74 3.31 

HILARY DUFF So Yesterday (Buena Vista/Hollywood) 3.59 3.52 94% 39% 3.38 3.70 3.45 

PINK Trouble (Arista) 3.54 3.51 86% 25% 3.39 3.44 3.51 

JOHN MAYER Bigger Than My Body (Aware/Columbia) 3.50 3.48 79% 27% 3.43 3.70 3.41 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 3.47 3.39 83% 35% 3.65 3.51 3.48 

FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 3.45 3.31 78% 34% 3.59 3.26 3.62 

BRITNEY SPEARS fIMADONNA Me Against The Music (Jive) 3.34 3.19 86% 29% 3.43 3.26 3.22 

BUBBA SPARXXX Deliverance (Beatclub/lnterscope) 3.32 - 56% 19% 3.53 3.48 3.06 

CHINGY Right Thurr (DTP/Capitol) 3.17 3.20 93% 51% 3.39 2.97 3.29 

MYA My Love Is Like...Whoa (A&M/lnterscope) 3.16 3.30 95% 49% 3.22 3.09 3.01 

50 CENT P.I.M.P. (Shady/Aftermath/lnterscope) 3.15 3.22 95% 56% 3.22 3.14 3.20 

Total sample size is 423 respondents. Total average favotability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity 

represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. 

Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the formaUmusic preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic 

is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is 

provided by Mediabase Research, a division of Premiere Radio Networks. 

New &Active 
LINKIN PARK Numb (Warner Bros.) 

Total Plays: 729, Total Stations: 54, Adds: 6 

WILLA FORD fILADY MAY A Toast To Men (Lava/Atlantic) 

Total Plays: 707, Total Stations: 46, Adds: 6 

KILEY DEAN Who Will I Run To? (Beatclub/lnterscope) 

Total Plays: 656, Total Stations: 44, Adds: 1 

GOOD CHARLOTTE Hold On (Epic) 

Total Plays: 617, Total Stations: 59, Adds: 6 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) 

Total Plays: 514, Total Stations: 52, Adds: 6 

LILLIX Tomorrow (Maverick/Reprise) 

Total Plays: 487, Total Stations: 42, Adds: 4 

NICK LACHEY This I Swear (Universal) 

Total Plays: 471, Total Stations: 39, Adds: 9 

NELLY la U (Fo'Reel/Universal) 

Total Plays: 467, Total Stations: 21, Adds: 0 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) 

Total Plays: 464, Total Stations: 26, Adds: 4 

MOST VALUABLE PLAYAS... Roc Ya Body Mic Check 1, 2 (Casablanca) 

Total Plays: 424, Total Stations: 19, Adds: 0 

Songs ranked by total plays 

SHE LIKES THE CHUWDAH Former Britney Spears backup singer Kiley Dean has busted out on her own to 

wow the world with her pop stylings, but not before she stopped by WXKS-FM (Kiss 108)/Boston to sample some of the 

local fare. Seen here are (l -r) Kiss MD David Corey, Dean and Kiss PD Cadillac Jack McCartney. 

Please Send Your Photos 

R&R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all pictured and send them to: 

R&R, c/o Keith Berman: kberman@radioandrecords.com 

WHERE'S DURAN DURAN? Superstar group Duran Duran hung out with 

the nice folks at WSTW/Wilmington, DE during Monday's edition of "All -Request 

Lunch." See if you can find the members of the band in and among various WSTW 

personnel and record -label people. 

FAR OUT, MAN! Sister Hazel recently performed at the Space Coast State Fair 

in Cocoa, FL, and WAOA/Melbourne PD Beau Richards was there to catch all the 

action because he's a huge Sister Hazel fan. Seen here are (l -r) Richards and Sister 

Hazel lead singer Ken Block. 
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WFLY/Albany, NY' 
PD: Donnie Michaels 
MD: John Fron 

KELIS 

NICK LACHEI 
JAY: 
I INKM PARK 

WKKF/Albany, NY' 
PD/MD: Rob Dawes 

NICKE.EAJ' 
WAISE WOADEP 

AULA 
r--.AN`A,r Nr. 
RE NE 

KOID/Alexandria, LA 
PO/MD: Ron Roberts 

ON JOVE 

CHRISTINA AGUILERA 

JAYZ 
J4 
KELLY CLARKSON 

WAEB/Allentown, PA' 
PD' Laura St. James 
MD: Mike NeIN 

JESSICA SIMPSON 

KPRF/Amarillo, TX 
OM: Let MoMpmay 
POND: Marshal Bleats 
24 CHRISTINA AGUILERA 

20 LIMOI PARK 

13 EVANESCENCE 

KGOT/Anchorage. AK 
OM. Mark Murphy 

PD Bill Stewart 
EVAESCEN 

I.HRISTINAAS:.. r 

WUOVAppleton, WI' 
PD/MO: Dawn Bums 

LIMP 812XIT 

JESSICA SIMPSON 

WSTR/Atlanta, GA' 
OM. Clarke Brawn 
PD' Dan Bower 
APD'. J Ammons 
MD Michael Chase 

-Nit 

WWWO/Allanta, GA' 
OM/PO: Dylan Sprague 
MD: Jeff Miles 

le JCCHASEZ 
CHINGO :SNOOP DOGG a LUDACRIS 

WILLA FORD MARY MAY 

KELLY CLARKSON 

WXXX/Burlington' 
PD/M0: Ben Hamilton 
APD: Pete Belair 

ln.v wPL'.iorlA- 

WZKL/Canton, OH' 
Po/MD: John Slewart 

1 JAY-: 
r CIAPKG ;N 

19:15 WM; 

WRZE/Cape Cod, MA 
0M: Steve McVie 
POMMO: Shane Blue 

,3 NE .111P ['CST 3 MURPHY LEE 

KELIS 

KZIA/Cedar Rapids. IA 
OM'. Rob Norton 
PD/MD: Enc Hanson 

nLY..AAN,,, 

WSSX/Charteston, SC' 
PD: Mike Edwards 
APD/MO: Karen Paige 

BENNV BENASSI 

(OWE 
EAMON 
ROO 
ItÉLLYCLARKS@! 
PLNL 

WVSRJCharleston, WV 
OM'. Jan Whitehead 
PD Chris Carmichael 
MD Apollo 

WNKS/Charlooe' 
SM. Rob WhBehead 

PO. John Reynolds 

MD Kell Reynolds 

WKXJ/ChaDanooga,TN' 
OM'. Clay Hunnicutt 
PD: Tommy Chuck 
MD AiyyppS5 

6 STAAND 

5 CHINGY 15No0PDOG 6 LUOACRIS 
3 RNA 

GOD CHARLOTTE 

WKSC/Chicago, IL' 
PO Rod Phillips 

MD: Jeff Mattas 
ST00IMATC XtV,ENn 

WAYV/Attardic City, NJ' 2 SUMO 

POAAD: Paul Kelly 
2 

JNAICKRBACK 
EVANESCENCE 

P00 
Kale OA MOBA 

KLRS/Chico, CA 
POMD: Enc Brown 

WZNY/Asuzusta GA' LISCIO 

PD'Jaee 
il LEINKIN PARK 

/7 NO Dauer 

ENCE 

11 PEYONCE' 

AA M1nYe0K TWENTY 
11 AY2 

39 CHRISTINA AGUILERA11 ABLY CLARKSON 

29 BABY BASH 

28 SNARE MAN 
25EURTADO 

9 STAIN) 
LILLO 

KHFI/Austin, TX' 
PD/MD: Tommy Audio 

JAY: 
KELIv CLARKSON 

WFMFBaton Rouge, LA' 
PD: Kevin Campbell 

EVANESCENCE 

A I AMERICAN REJECTS 
HINKIN PARK 

820001E 
LIMP BIMO 
KELLY CLARKSON 

KOXY/Beaum0nt, TX' 
PD/MO: Brandon Shaw 

APD: Pere Sanders 
I DUNGY 0940P DOGS 8 LUDACRIS 

JASON INIA2 
DASHBOARD CONFESSIONAL 

WXYKBiloxi, MS' 
PO: Kyle Curley 
MO: Luegs 

LAYS 
MURPIVI LEE VJERMAIM DUPYI 

WMRVBinghamton, NY 
OM: Jim Free 

POMMO: Bobby 0 

APD. Selena 

WOENBirmingham, AL' 
PD: Johnny V. 

MO: Madison Reeves 
12 6000 C118110111 

7 DAVkQ4ADCOriE55nM1 
EYmKE 

1MR. 
SHERYL CRC* 
KTELYOl118($OI 

KSASBoise, ID' 
Pe Noss Ore 
13 JESSICA stieg5 

FIDEDM 
LEARKSON 

RN( 
JASON MRAZ 

9EYONCE 

KZMGBoise, ID' 
PD: Jim Allen 
3H OTKAST 

4 KEPIS 

KBLRCMK90N 
ALL-AMmICAJ REJECTS 

810MF 

WXKSBostan, MA' 
OM: Dale Dorman 

PO: Cadillac Jack McCartney 
APD/MD: David Corey 

LUNKIN PARK 

WKSFButlalo, NY' 
PD: Dave IAHvenval 

Me Brian Wilde 
2 KELLY CLARKSON 

PINK 

Pinta 

WKFS/Cincinnati, OH' 
OM: Scot) Reinhart 

PD: Donna DeCoster 

APD/MD: Eddie Rupp 
3 NO FO, 
2 NICKEEBASK 

6E10CE' 
KELLY CLARKSON 
IC emu 

WAKS/Cleveland, OH' 
OM: Kevin Weeny 
PD: Dan Mason 
AMMO: Kasper 

3 OmrAST 
KELLY CLARKSON 

KKMG/Colorado Springs, CO' 
0M: Bobby Irwin 
PO: Chad Ruler 

KELIS 

WNOK/Columbia. SC' 
OM: Dan Balla 
PD. T . McKay 

APO'. Sammy Owens 
MD: Pancho 
No Add, 

WBFA/Columbus, GA 
OM' Brian Waters 
POND. Wes Carroll 
APD: Amanda Lister 

WCGQ/Columbus, GA 
OM/MD: Bob quick 

1 JOHN MAYER 

1 MATCHOxTVENOV 
DIR 
SHERYL CRDN 
EVANESCENCE 

BEYONCF 

LIMP BIMII 
RADFORD 
POD 

JAY.? 
MITI CLARKSON 

WNCI/Columbus, OH' 
PD. Jimmy Steele 
APDMD: Joe Nelly 
No Adds 

KHKS/Dallas, TX' 
PD' Bnan Bridgman 
APOMD. Fernando Ventura 
No Add, 

KRBV/Dallas. TX" 
PO. Dan Kieley 

APD. Alex Valentine 
MO Bethany Parks 

WDKF/Dayton, OH' 
2 Ji 

RKSO4 

JESS SIMPSON 

WGTZ/Dayton. OH' 
OM-. J Nunes 

PO/APOMD'. Scott Sharp 

WVYB/Daytona Beach, FL' 
PD: Koller 

E'1 
X:11 

,,00:í 
501 

Kr AAA M 

KFMD/Denver, CO' 
PD: Jim Lawson 
MD: Gerry Dixon 

OUIKASI 
1 11100E 

KELLI C1ARK505 
BEYONCE' 

KKDM/Des Moines, IA' 
PO/MD: Greg Chance 

LIMON P K 

JESSICA SIMPSON 
KELLY CLARKSON 

WDRQ/Detroit, MI' 
PD: Alex Tear 
APD: Towers 
MD: 

r CIIINGVe, DOGGB LUDACRIS 

WKOI/Detroit. MI' 
PD: Dom Theodore 

MD Beau Daniels 

XHTO/EI Paso, TX' 
PD/MD: Francisco Aguirre 

MURPHY LEE LJERAWIM DUPRI 

MIX CANNON 
NOESN 
JÁ1.0 
NALIN a KANE 

WLVY/Elmira, NY 
OM/PD/MD: Mike Shebel 
APD: Brian Stoll 
14 EVANESCENCE 

6 MIN PARK 

5 CHINGY I,SNOW DWG a LUDACRIS 

0101ST 
JESSICA SIMPSON 

EAMON 

WRTS/Erie, PA 
OM: Rick Rambaldo 
PO: Jett Hurley 
APDJovTAAOEdt Karen 

SCENCEBla 
4 NEELYNRTAIxJ 
2 LUDACReL5KNWMN 

KDUK/Eugene, OR 
OM: Chris Sargent 
PD: Valerie Steele 
13 CHINGY 15NOOP DOGG a LUDACRIS 

5 LIMP SWOT 
5 OASHAOAAO CONFESSIONAL 

WSTO/Evansville, IN 
PD: Keith Mlen 

APD: Brad Booker 

MD: Josh Shiddand 
33 50 CENT 

31 GAMINE 
31 JASON URA: 
21 MERCYME 

BUBKA SPAR/DD: 

KMCK/Fayetteville. AR 
OM. Jay Phillips 
PD Brad Newman 

MD: JJ Ryan 
b2AAG. 

KILL' CLARKSOO. 

CHNIGY VSNOOP NOG 8 LUDACRIS 
SIMPLE RAN 

KMXF/Fayedeville, AR 
OM/PD: Tom Travis 

APO/MD: Ike D. 
31 EVANESCE Air 
3,'FEE DO50N 
13 CHIMY ISNOOP OGG a LUDACRIS 

WWCK/Flinl, MI' 
PD: Stoll Free 

2 SIMPLE RAN 
KELLY CLARKSON 

WJMX/Florence, SC 
OM: Dave Allan 
POND: Scotty G. 

APO: Kidd Phillips 
00045: r n' AIKEN 

KWYE/Fresno, CA' 
PO: Mike Yeager 

APD Ryder 
MD. Nikki Thomas 

L SIMPLE ELM 
KELLY CLARKSON 

JESSICA SIMPSON 
KELLY CLARKSON 

G00 GMRLOTTE 

KSME/Ft. Collins, CO' 
PO. Chris Kelly 
MO: Jo Jo Tumbeaugh 
20 ENRIOE IGLESIAS 

3 STAND 
BEYOOGE' 

0AREN0KED LADIES 

nay cueNSON 

WXKB/Ft. Myers, FL' 
PD. Cans Cue 

APD,MD' Randy Sherwyn 

PINK 

JASON MAAS 
BEVONCE' 

KISR/Ft. Smith, AR 
0M: Rick Hayes 
PO: Fred Baker, Jr. 

MAID: Michael Oldham 
nA CHRISTINA 000111RÁ PLI:' KIM 

52 111AP BIMIT 
5 JAYZ 

KZBB/Ft. Smith, AR 
0M: Lee Matthews 
PD/MD: Todd Chase 

1: CGU 

Stations and their adds listed alphabetically by market 
I WNHT;Ft. Wayne. IN' 

OM.PO Dare 1111111 

MD Arm Seller 

WYKS/Gainesville, FL' 
PO/MD: Jeri Banta 

APO: Mike Fade 
BEVONCF 

LILLIE 

WSNX/Grand Rapids, MI' 
PO/APO/MD: Eric O'Brien 
III JAY -2 

MATCHBOX M'FNIY 
I JE SSKA SIMPSON 

KELLY CLARKSON 

GOOD CHARLOTTE 

WKZUGreensboro. NC' 
PD: Jeff McHugh 

APD: Tenie Alga 
MD: Marcia Gan 

Nc Adds 

WERO/Greenville. NC' 
PD Tony Banks 

APD/MD'. Chris Mann 

LIM, ASIMFSG, 
ENRIQUE IGLESIAS 

BEYOME 

WRHT/Greenville, NC' 
0M/P0: Jeff Davis 
MD: Blake Larson 

I EVANESCENCE 

I KELLY CLARKSON 
SHERYL CROW 
LIMP BOOT 
SARAN MCLACHAN 
RADFORD 
P 0.0 

WFBC/Greenville, SC' 
P0: Nikki He 
APD/SID: Than Schuster 
25 CEOISPNA AGUILEW0 
21 YONG GUN2 

5 FUEL 

KELIS 

KELLY CZ/MASON 

EINKIN PARK 

DIDO 
JASON MR02 

WHKFMarrisbum, PA' 
OM/PD: Michael McCoy 
20 NO DOUBT 

JAY -2 

STAND 
SEAN PAUL 

WILLA FORD VHADY MAY 

WKSS/Hartford, CT' 
PD Rick Vaughn 
MD Jo Jo Bmolo 

AYA 
8110001' 

KRBEJHouston, TX' 
PD: Tracy Austin 

MD: Leslie WhMle 
1 CHINGY4'SNOP 1ALUDACRIH 

KELLY CLARKS05 

BOB GU1MY 
LEVONCE 

WKEE/Huntington 
PD: Jim Davis 
APD/MD: Dart Miller 

.,.,:a sIAPSDN 

WZYPMueBsville, AL' 
PD: Bill Wed 
MD: AIN "Lisa" Elliott 

1 CHI Y[SACO, DOGG a LUDACHS 
KELLY CLARKSON 

JASON MRAZ 

WNOUAndianapolis, IN' 
OM: David Edgar 

PO: Chris Edge 

MD Doc Miller 

WOBT/Jackson, MS' 
PD/MD: Jonathan Reed 
APD: Torres 

No Adds 

WYOY/Jackson, MS' 
PD: Tam Freeman 
MD: Krk Fisher 

E'ANESCENCE 

'.0050LAPKSON 
ANK 

WAPE/Jacksonville, FL' 
OM/PD: Cal Thomas 
M0: Tony Mann 

K.LEA; 

WFKS/Jacksonville, FL' 
PD: Bo Matthews 
MO: Macs 

11 LUDAW54SAW14NN 
5 WHOLE BRANCH 

A DINGY VSNOOP DOG 6LUDACRIS 
RUB. 

JESSICA SIMPSON 

WAEZ/Johnsen City' 
PD: Jay Parris 

APD/MD: lope Real 
CHRISTINA AGUIlERA 

IMP 112K0 

WGLU/Johnstown. PA 
PD: Mitch Edwards 
APOMD: Jonathan Reed 

LUOACRIS [SHAMANA 
CLAY AIKEN 

WKFR/Kalamazoo. MI 
OM. Mile MCKelly 

PD ND Woody Houston 

KCHZ/Kansas City, MO' 
OMPDP. Dave Johnson 
API Eric radde 
MD Jan :o Lncky 

KMXV/Kansas City, MO' 
PD/MO: Jog Zeller 

G CHINGY [SNOOP DOW &LUOACRIS 
1 NICKLACHEY 
1 AY -O 

KELLY 5ARIISON 
POD 
JASON ANAZ 
EVANESCENCE 

EAMON 

WWST/Xnoxville, TN' 
PD: Rich Bailey 
MD: Scott Bohannon 

I CHRISTINA AGUILERA 

KSMB/Latayette, IA' 
PD/MD: Bobby Novosad 

EVANESCENCE 

POD 
KELLY DARKSON 

WLAN/Lancaster. PA' 
OM. Michael McCoy 

PO: JT Bosch 
APO/MD. Holly Love 

2 1/1A110LOnAWNNA 
LILLIA 

WHZZ/Lansing, MI' 
PD: Dave B. Goode 
MD'. Stacey Scott 

WLKT/Lexington, KY' 
POND. Wes McCain 

'<FAX/Lincoln, NE 
OM. Coby Mach 

PO: Ryan Sampson 
APO: Larry Fra® 
MD: Adam Michaels 

OAR AIKEN 
EAMON 

MISSY ELLOR 
ENRICHIE KAESAS 

KLAL/Little Rock. AR' 
PO Randy Call 
APD. Ed Johnson 
MO: 

BL 0B R 

Svdney Taylo1 

SHERYL CROON 

KNELLP812KIT 

KELLY CLARKSON 

KIIS/Los Angeles, CA' 
PD: John Ivey 

AFDMD: Julie Pilat 
6 PINK 
4 CHI44Y VSHOOP FOGG a LUDACRIS 

KELLY CLARKSON 

6EY0NCE 

WDJX/Louisville. KY' 
PD: Shane Collins 
2G u. PLAID 

B CHINGY( SNOOP DEIGN 0 LUDACRIS 
wWCRISLS1LAWiMA 
BEVONCE' 

FUEL 

WZKF/Louisville, KY' 
POMD: Chris Randolph 
IT BEVONCE 
6 SIMPLE PLAN 

JAY -2 

KZII/Lubbock, TX 
DM: Wes Nessmann 
PD/M0: Kidd Carson 
No Adds 

WMGB/Macan, GA 
OM: Jeff Silvers 
PD/MD: Hank Bngmand 

2 JASON MRAZ 

2 KELLY CLARKSON 
1 CHINGY VSr00P000Ga LUDACRIS 
I DEFAULT 

1 JAY -E 

WZEE/Madison, WI' 
OM Mike Ferris 
POND. Tommy Udine 
No Ale 

WJYY/Manchester, NH 
PD: Harry Kozlowski 

APANAD: A.J. Meta 
AILAMEFICAN REJECTS 

LIMP110111 
EAMON 

KBFM/McAllen, TX' 
OM: Bitty Santiago 
P0: Tory Fonna 
APD/MD: Jeff OeWHI 

JAR 
CIANGY VSNOP DWG a LUOACRIS 

I AGUIL ERA 

GOD CHARLOTTERLOT10TE 

MYA 

WAOA/Melbourne, FL' 
PD/MD: Beau Richards 

JASON MAA2 

DASHBOARDONFESSIONAL 

KELLY CLARKSON 

WHYIIMiami, FL' 
Pe Roe Robar 
MD: Michel Yo 

6 O00 CHARLOTTE 
EYONC 

JESSICA 

E' 

SIMPSON 

WXSSRYIilwaukee, WI' 
OM/PD'. Brian Kelly 
APO MO Pl 

KDWB/Minneapolis, MN' 
PO Rob Morris 

MP Derek Moran 
No Adds 

WABB/Mobile, AL' 
PD: Jay Hastily) 

MD: Pablo 
3 EVANESCENCE 

1 RANGY :SNOOP DOGG B WOACRIS 
P 0 D 

KELLY CLARKSON 

WYOKRMobile, AL' 
OM: Jim Mahanay 
PD: Ted Stoker 
APO/M0: Soon Adams 

CH NG" ESNODP LOGG 0:0010016 
LUSACRISISHAWNNA 
DEFAULT 

LAY -3 

WBBOAMonmouth, NJ' 
P0: Caen 'Race' Thomas 
APDAAD: IDd 
10 DILrODY 054000 01120 100005<15 

I JAYZ 
EVANESCENCE 

BEYDNCE 

WHHY/Momgomery,AL 
OM: EMI Jones 
PD: Karen nne 
APD/MD: Neith Scull 

1 DASHBOARD CONFESSIONAL 
I lUOACRISLSrAAWNkA 
1 CLAYAaDN 

WVAO/Morgantown, WV 
OM Hoppy Kelcheval 
PD P Lacy NO 

WWXMMyrtle Beach, SC 
KM): Wally Berlingen 
APD Jill Reddeclin 
No Aas 

WRVW/Nashville, TN' 
PRIMO: Rich Dads 

6 EVANESCENCE 

JESSICA SIMPSON 

ENRIQUE IGLESIAS 

WBLI/Nassau, NY' 
OM: Nancy Cambino 
PO: JJ Rice 

APD: Al Levine 
MD: W Zahielski 

FUEL 

WFHN/New Bedford, MA 
PD: James Rein 
MD: David Duran 

OTKAST 
2 EAMON 

2 AL/ 
2 190X11 
2 111000E 

GIN 

WKCIMew Haven, CT' 
M0: Kerry Collins 
No Adds 

WOGNMew London, CT 
PD: Kevin Palana 
MO: Shawn Murphy 

5 JOSH KELLEY 

5 01[10 

5 JESSICA SIMPSON 

WEZBMew Orleans, LA' 
OM/PD: John Roberts 

MD: Slevie 0 
MURPHY LEE VJERMAINE DUPAI 

OUTKISE 

G UNIT 

WHTZJNew York, NY' 
PO: Tom Poleman 
APD: Sharon Dasor 
MD: Paul "Cabby" Bryant 

1 LOACRISOSNCASrLA.4 
NICK HACHEY 

KBAT/Odessa. TX 
OM: John Mauch 
PD/140: Leo Cam 

10 BEYONC 

10 SIMPLE RAN 
10 EAMON 

KCRS/Odessa, TX 
APD/M0 : Kathy Redwine 
52 STACIE ORnrOO 

CHRISTION AGUILERA 

KJYO/Oldahoina City, OK' 
PO: Mike McCoy 
M Rod 8800 

I FUEL 

KOKO/Omaha, NE' 
OM: Brian Bums 
PD. Lucas 

BI10NI' 
EAMON 

KELLY OARKSfi, 

WXXL/Orlando, FL' 
OM/PD: Adam Cook 
AROMO. Pyle De Groan 

WPPY/Peoria, IL 
PDMD: Mike Blechman 

-Rn11 IA 4,111:.94 

W100/Philadelphia, PA' 
PO' Todd Shannon 
APD/MD: Manan Newsome 

WBZZ/Piysburgh. PA' 
OM: KeOh Clark 

PO' Ryan Mill 
MO Kobe 

WKST/Pinsburgh, PA' 
PO: Mark Anderson 
APDMD'. Dino Robnaille 

00.T/ 

WJBQ/Portland, ME 
OM: Tim Moore 
MD. Mike Adams 

EVANESCENCE 

I UOACRIS I SLAINVGA 

PINK 

KKRUPortland, OR' 
PD: Michael Hayes 

BEYOCE 
1012 
MURPHY LEE 11110 ENE DUPER 

41110E 0000 LLADV MAI 

WERZ/Portsmouth, NH' 
OM/P0: Mike O'Donnell 
APD/MO: Jay Michaels 

z EVAAEs/Ev_ 
1 TRAIN 

PINK 

WSPKiPoughkeepsie, NY 
PD: Scotty Mac 
APO: Sky Walker 
MD: Paule Cruz 

CLAY AKEN 
KELLY CLARKSON 

WPRO/Providence, RI' 
OM/PD. Tony Bristol 

APO/MD: Davey Moms 
AP 

KBEA/0uad Cities, IA' 
P0: Jed James 
MD: Brandon 

9 SIMPLE RAN 
1 0111AST 

EAMON 

WHTS/Ouad Cities, IA' 
PD: Tony Waitekus 
MD: Kevin Walker 

WDCG/Raleigh, NC' 
OM/PD Chris Shebel 
APDMD: Chase 

1 0010011SNOP OOGG e 110ACRIS 
NET 

KNEV,IReno, NV' 
OM/PO Cliff Trndway 
APO/MO: Maverick 

ALL-AMERICAN REJECTS 

VALETA FORD IAADY MAY 
KELLY CLARKSON 

WRVQ/Richmond, VA' 
PD: Billy Sud 
MD: Jahn Glenn 

5 NELLY FURTAO 
1 FEE DOBSON 

C 1NGYMOOP000G 8 LUDMAe 

WJJS/Roanoke, VA' 
PO: David Lee Michaels 
M0: Cimo 

I &MUAB 
QNe60$ANASSO I KELLY 11 

AWAMEI011101E REJECTS 

LIMONI£ 
PIMPBnOT 

LAVI 

WDLK/Roanoke,VA' 
Po' Kevin Scott 
APO_ Danny Meyers 

WKGS/Rochester, NY' 
PD: Erick Anderson 
MO: Nick 011000/ 

48 S0CEN1 
4 PINK 

2 FUEL 

NICK LACIO 
FABON 
KELLY 5,0001'1, 
BEYONE' 

WPXY/Rochester, NY' 
PO: we Danger 
APD/MD: Buda 

AKIN PARK 

8EY0NCE' 

NICK :ACHE, 
BLINK -162 

JAY -Z 

KELLY CLARKSON 

WZOKyAoddord, IL 
PD: Ova Jerson 
APD: fidi Couse 
Mn: Jeanne Weal 

,., AVRILLAAGM 
50 PARK 

ASPARG01 
CHINGY 10430P 00136 BLUDACRIS 

IOW/Sacramento, CA' 
PO Slave Weed 
MD Christopher K. 

WIOGiSaginaw, MI' 
PD: Braid Carry 
MO: Mason 

001KAS1 
PINA 

CAA 

KUDDBalt Lake City, UT' 
BM/POMO: Brian Michel 

LACHE 

KZHT/Salt Lake City. UT' 
PD: Jen McCartney 
MD: Mike "Jagger" Thomas 

KCJZJSan Antonio. TX' 
PD. Doug Bannen 
115 SANTANA VALE/ BANC 

114 3000RS DOWN 

114 Bar UM 
114 BIAO(EYEO PEAS 

113 311ONCE MEAN PAIL 
M CIMrSTINAAGUILERA 0LIL' Sly 
62 FOUNTAINS OF WAYNE 

61 lIE JON 5 of EM150E BOAZ 

60 NELLY NP DOPY 5 MURPHY LEE 

58 X00001 
56 ORKAST 
53 MONEY SPFARSOIADONNA 
33 HILMY OFF 
24 5011X1 
24 CHRISTINA AGUILERA 

21 JUSTNOMBEAIAKE 
15 LUOACRISLSHAWNN 

SIMPLE RAN 
CLAY AMEN 

KXXM/San Antonio. TX" 
OM: Alan Furst 

PO/D: Jay Shannon 
No Adds 

KHTS/San Diego, CA' 
PD'. Diana Laud 
MD: Htbnan Ham 

CHRISTINA AGUILERA 
FUEL 

KSLYISan Luis Obispo. CA 
OM: Keith Rayer 
MO: Craig Marshall 

8E''1011 

WAEV/Savannah, GA 
OM: Brad Kelly 

PD/MO: Chris Alan 

APO: Russ Francis 
SHERY, ./ sS 

LUDACRISISHAWNNA 
KELLY GMKSON 

KRKS/Seattle, WA' 
PI- Mike Preston 
MD: Marcus D. 

OU1KtS1 
ENRIGJEIGIES'o- 

KRUF/Shreveport, LA' 
PD'. Chris Callaway 
MD Evan Harley 

Nu Adds 

WHOV/South Bend, IN 
OM/PD- Casey Daniels 
APD/MD : Ail Carson 

JOSH KEILE1 
BUBKA SPAR /Ca 
JET 

1010115 ISHAANNA 

KZZU/Spokane, WA' 
OM. Brew Michaels 
PD/MS: Casey Chrstopher 

9 PINK 

WILIA FORD IAMY MAY 

KELLY CLARKSON 

MBA/Springfield. IL 
OMPO: Michelle Matthews 
APO: Dave Daniels 
MD'. Bob Parrish 

KSLZ/St. Louis. MO' 
PO Boomer 
MO. Taylor J 

WNTO/Syracuse, NY' 
PD: Tom Mitchell 
MD ,Jimmy Olsen 

WWHT/Syracuse. NY' 
PO. Butch Charles 
MD. Jell Wise 

WHTF/Tallahassee, FL 
POND: Brian D'Conner 
APD. Karon 

WFLZ/Tampa, FL' 
OM/PD: Jell Kapego 

APO: Toby Knapp 

MO: Stan 'The Man' Priest 
6 WnVST 
2 FEFE D00SOr 

FUEL 

RADFON 
KELLY CUAASMI 

WMGI/Terre Haute, IN 
PD'. Steve Smith 
MD: Man L.uedlir 5 
35 CLAV AMEN 

1 BMENAJ(I0 LADIES 

5 CONTACT 

2 POD 

MADONNA 

WVKS/Toledo. OH' 
OM PD Bill Michaels 
APO TAD: Mark Andrews 

MICHELLE BRA'11` 
5500811 
JESSICA SUMPS 

WKHO/Traverse City, MI 
OM: Brian Brachel 
PD/MD: Ron Pritchard 

8 (TAR 
I NATL'RA, 

WPST/Trenton, NJ' 
OM/PD: Dave McKay 

APO/MD: Chris Puona 
1 KEEL, GLOLOCIN 

EVANESCED:.. 

EA1.01 

KR00/Tucson, AZ' 
0M/P0: Tim Bkhardo 
APD/MO: Ken Carr 

EAMON 
JAYZ 
KELLY CLMKSON 
PINK 

KHTT/Tulsa, OK' 
OMPD: Tod Tucker 

APD: Malt "The Bran' Derrick 
MD: Man Ryder 

J JAYZ 
3 DASHBOARD CONFESSIONAL 

2 JESSICA SIMPSON 
I KELPS 

KELLY CLARKSON 
NICKIACHEY 

BEYDNCE 

WM/Tupelo, MS 
PD/MMà StevensK1 Steve 

INKIN PARK 

KISX/ Tyler, TX 
OM: Dave Ashcral 
PD/MD: Larry Thompson 

EVANESCENCE 

CHINGY 15N00P 00GG a LUOACRIS 

WSKSARica, NY 
OM/PD/MD: Slew Schantz 

ANevE'n.E 

WLDI/W. Palm Beach, FL' 
OM: Dave Denver 
PO. Chris Marino 

MD. Dave Vayda 

KWTX/Waco, TX 
PD. Darren Taylor 
APO/MD: John Oakes 

JESSICA SIMPOUN 

WIHTiWashington, DC' 
P0: Jeffrey Wynn 
MD: Albie Dee 

12 84BY BASH 
LEGS 

WIFC/Wausau, WI 
PO Chris Pickett 
APD/MD: Balky 

5 CHRISTINA AGUILERA 

KKRD/Wichita, KS' 
PD: PJ 

MD 
J 

DE 

551iaaggG 

o 
SIMPSON 

KELLY CLARKSON 

WBHTIkes Barre, PA' 
P0: Markt McKay 
MD: A.J. 

9 MICHELLE BRANCH 

3 LI:PAMIR 
1 0100 CE' 

WKRZ/Wilkes Barre, PA' 
P0: Jerry Padden 
MD: Kelly K. 

DI0O 
KELLY CLARKSON 

WSTW/Wilmington, DE' 
PD: John Wilson 
MD: Mike Rossi 

No Adds 

KFFM/Yakima, WA 
OM: Ron Harris 
PDMD: Steve Rocha 

STAND 

WYCR/York, PA' 
PO: Davy Crockett 
MO: Sally Vicious 

I OASHBLNRO CONFESSIONAL ï 5SICA SIMPSON 
KELLY CARKSON 
,JASON MEAT 

WAKZ/Youngstown. OH' 
OM. Dan Rivers 
POMO: Jerry Mac 

=.IHIOL'E IGLESIAS 

O/Sn1041:0 CONFESSION', 

WHOT/Youngstown, OH' 
PO. John Trout 
MD Lisa Reynolds 

L II' JON G THE EASTSIDE BOY2 
I CHING',[SNOOP DODO, a 1H10Á0115 

KELLY CLARKSON 

JASON MKFZ 

*Monitored Reporters 
179 Total Reporters 

129 Total Monitored 

50 Total Indicator 
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Create Win -Win 
Situations 
Is the record industry using radio's full 
marketing potential? 

By Mark Adams 

VP/Programming, Rose City Radio 

itV hen Dontay asked me if I'd like to fill in this 
week, my initial reaction was, "Cool! Why not?" This 
was immediately followed by the more sober, "What 
the hell am I going to write about? Working with on - 
air talent? Developing a strategic programming plan? 
My building excitement about the next Lord of the 
Rings movie?" 

Time and space being limited, I 

thought again and decided to ad- 
dress something that I find bother- 
some and that, hopefully, may inter- 
est others. That is, the current 
state of record promotion vs. a true 
marketing and promotional partner- 
ship with radio. 

A Unique Relationship 

As things exist today, records are 
largely promoted at radio in much 
the same way they have been for the 
past several years, i.e., "Here's our 
impact date. We need you to add the 

song. Here are the stations that have 
already committed. You should play 
this because such and such station 
is," etc. 

A lot of promotional effort is ex- 

hausted simply securing adds from 
radio stations without addressing 
any of the deeper and 
more meaningful ques- 
tions. 

What are you doing to 
market your artist at ra- 
dio? In other words, what 
are you doing to support 
the existing airplay at a 

radio station? Radio -sta- 
tion program and promo- 
tion directors are in the 
business of constantly coming up 
with promotion and marketing 
ideas built around the music and 
artists on the station. Whether it's a 

Mark Adams 

simple "win it before you can buy 
it" CD promotion or an elaborate fall - 

book campaign, stations are always 
looking for ideas. 

Why don't we, radio and records, 
better avail ourselves of our unique 
relationship? If I (the radio station) 
can devote tens of thousands of dol- 
lars in promotion time to support an 
artist, doesn't it make sense to take 
advantage of that opportunity? 
Please allow me to share an exam- 
ple. 

Pure Exposure 

Recently, with the help of Capitol 
Records, I was able to get a contest 
winner and a guest a trip to Las Ve- 

gas to see Chingy. We're beating 
Chingÿ s song up on the air already, 
so the promotion is in support of 
that airplay. (As opposed to the la- 

bel using that promotion- 
al support to secure an 
add elsewhere.) 

In return, the station is 

providing two full weeks 
of station -voiced record- 
ed promotional an- 
nouncements about the 
contest. And, of course, 
all of those recorded pro- 
mos feature the artist's 

music and the label. 
Sure, it's a radio contest. But for 

the label it's an extremely cost-effec- 
tive promotion model offering max - 

Come to radio with a good promotion 

attached to a good project, and radio will 

respond. 

imum return and exposure for a 

minimum of support and effort. In 

terms of pure exposure, it's as effec- 

tive as a major commercial time buy. 

Here's another one: Why don't 
labels have custom station artist 
drops ready to roll at the same time 
that they're taking a record to radio? 
Take it from a radio geek, program- 
mers love artist IDs. Providing them 
costs you nothing more than a little 

time and planning. And doing so 

offers the potential for some great 
benefits. 

If I (the radio 

station) can devote 

tens of thousands 

of dollars in 

promotion time to 

support an artist, 

doesn't it make 

sense to take 

advantage of that 

opportunity? 

The listening audience (consumer) 
is hearing the artist's music and 
voice on their own local radio sta- 
tion. It can help build consumer 
awareness of an artist or project. 
Also, programmers already predis- 
posed to playing the record have 
another reason to do so. And, again, 
it costs nothing. Why not make 
something so simple and yet poten- 
tially so effective available for your 
marketing and promotion partners 
at radio? 

Plan Ahead 

Tell us in advance when your art- 
ist is appearing on TRL or 106 and 

ROCK, PAPER, SCISSORS AND BALLS? Things began to heat 

up in Phoenix when KZZP (104.7 Kiss FM) PD Mark Medina and MD Big Chino 

challenged NBA Rookie of the Year Amare Stoudamire from the Phoenix Suns 

to their version of Rock, Paper, Scissors. Pictured here are (I -r) Medina, 

Stoudamire and Chino. 

Park. I can't tell you how often I dis- 

cover that information in e-mail 
form on the day of the appearance. 
That's too late to reach the masses. 

If radio knows in advance, may- 
be we can build some kind of pro- 
motion out of it. At the least we'll 
have the info available for the air 
personalities to share with the listen- 

ers for several days leading up to the 

appearance, again building expo- 
sure and marketing the artist. 

Forward those appearance and 
concert calendars as soon as you're 
able. The more time radio has to 
plan ahead, the more we can do 
with it and the greater the impact we 

can all make. 
Work with your radio partners to 

create compelling content that 
serves our dual purposes. A few 
months ago WQHT (Hot 97)/New 
York hosted a 50 Cent event featur- 
ing interviews, audience Q&A and 
live performances. The special 
smoked, and I harped endlessly to 

the label that they should burn it to 

a CD and ship it to every radio sta- 

tion in the country. 
When a station chooses to air 

something like that - and I main- 
tain that just about everyone who 
heard this thing would have - it is, 

for all intents and purposes, a free 

hourlong commercial for the artist 
and label. Can you imagine what 
that would cost in airtime if you at- 

tempted to buy the same exposure? 

Communication Is Key 

Come to radio with a good pro- 
motion attached to a good project, 
and radio will respond. None of that 
tit -for -tat nonsense, but a genuine 
partnership to help promote the art- 
ists and the music. It's a win -win for 
radio and records. But we all have 
to do a better job of communicating, 
myself induded. 

To be fair, I do see labels increas- 
ingly moving in this direction. And 
let's be honest: Radio needs to do a 

much better job of presenting and 
supporting the music too. It's tough 
for a label to develop a marketing 
and promotional relationship with 

A lot of 

promotional effort 

is exhausted 

simply securing 

adds from radio 

stations without 

addressing any of 

the deeper and 

more meaningful 

questions. 

radio if we're going to continue to 

bail on records 30 seconds after add- 
ing them because an immediate call - 

out story did not present itself. 

As I like to tell my MD, Alexa, 

sometimes we play stuff because it 
sounds good. As the saying goes, it 

ain't rocket science, people. 
Having passion for and a commit- 

ment to music should not become 
some kind of anomaly at commer- 
cial radio. We have to be more than 
a jukebox. And an effective market- 
ing and promotional relationship 
with the record industry is, in my 
opinion, crucial to the long- 
term health of both industries. 

You can reach Mark Adams at mark. 
adamsijamminfm.com. 

TALK BACK TO R&R! 

Do you have questions, 

comments or feedback 

regarding this column 

or other issues? 

Call me at 201-459-0750 

or e-mail: 

dthompson@radioandrecords.com 
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ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

a I - 
PLAYS 

TOTAL 

AUDIENCE 

101 

WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS Most Added® 
LUDACRIS fISHAWNNA Stand Up (Del Jam Sout/o/IDJMG) 6095 +282 636778 13 8210 www. rradds. corn 
CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 5792 -39 570475 12 8410 ARTIST TITLE LABEL(S) ADDS 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 5283 -443 553622 15 8610 JAY -Z Change Clothes (Roc-A-fe//a/IDJMG) 75 

YOUNGBLOODZ fILIL' JON Damn! (Arista) 5190 -44 517264 18 8010 OBIE TRICE The Set Up (Shady/A ftermath/lnterscope) 38 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 4508 -249 438768 28 7710 
YING YANG TWINS f1111' JON & THE EASTSIDE BOYZ Salt 

OUTKAST The Way You Move (Arista) 4294 +107 360728 11 7610 
Shaker (TVTÌ 32 

MARQUES HOUSTON Pop That Booty (T U.G./EEG) 32 
BABY BASH Suga Suga (Universal) 3859 -77 356141 23 6010 ALICIA KEYS You Don't Know My Name (J) 19 

ASHANTI Rain On Me (Murderinc./IDJMG) 3085 -31 276376 13 7010 WARREN G Let's Go (It's A Movement) (MSC) 9 

OUTKAST Hey Ya! (Arista) 2981 +797 267157 6 4712 
TWISTA Slow Jamz (At/antic) 9 

MURPHY LEE fJERMAINE DUPRI Wat Da Hook Gon Be (Fa'ReeUUniversal) 2821 +274 258406 12 7210 
KELIS Milkshake (Star Trak/Arista/ 8 

MYA Fallen (A&M/Interscope) 8 
JAGGED EDGE Walked Outta Heaven (Columbia) 2647 +385 256889 9 6913 

MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 2633 -22 205442 6 8210 

YOUNG GUNZ Can't Stop, Won't Stop (DefJam/IDJMG) 2429 -282 249677 21 7710 

KELIS Milkshake (Star Trak/Arista) 2424 +513 236417 7 7218 Most 
CHINGY Right Thurr (DTP/Capitol) 2396 -114 280099 29 7810 Increased Plays 
2PAC fINOTORIOUS B.I.G. Runnin' (Dying To Live) (Amaru/Interscope) 2345 +216 249449 6 7211 TOTAL 

NELLY fIP. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 2272 -199 179754 23 7610 
PLAY 

ARTIST TITLE LABEL(S INCREASE 

G UNIT Stunt 101 (lnterscopel 2266 +602 250546 4 7911 

R. KELLY Step In The Name Of Love (Jive) 2012 +345 241545 8 6913 
OUTKAST Hey Ya! (Arista) +797 

JAY.? Change Clothes (Roc-A-Ee/la/IDJMG) +627 
WYCLEF JEAN fIMISSY ELLIOTT Party To Damascus (J) 1859 +115 167204 7 7110 G UNIT Stunt 101 (lnterscopel +602 

JA RULE Clap Back (MurderInc./IDJMG) 1627 +258 145142 4 6612 KELIS Milkshake (Star Trak/Arista) +513 

NELLY Iz U (Fa'Reel/Universal) 1570 0 82559 5 5810 
JAGGED EDGE Walked Outta Heaven (Columbia) +385 

112 fILUDACRIS Hot & Wet (DefSoul/IDJMG) 1477 +38 109397 7 6310 
MYA Fallen (A&M/Interscope) +352 

R. KELLY Step In The Name Of Love (Jive) +345 
50 CENT If I Can't (Shady/Aftermath/Interscope/ 1404 -195 123137 18 1710 LUDACRIS fISHAWNNA Stand Up (Del Jam South/IDJMC) +282 

JAY -Z Change Clothes (Roc-A-Fe//a//0JMG) 1307 +627 193903 2 83175 WESTSIDE CONNECTION Gangsta Nations (Capitol) +277 

MYA Fallen (A&M/Interscope) 1245 +352 94639 3 6618 
M. LEE fIJ. DUPRI Wat Da Hook Gon Be (To'Reel/Universal) +274 

213 Fly (Geffen) 1223 +10 139706 11 1310 

WESTSIDE CONNECTION Gangsta Nations (Capitol) 1165 +277 145688 4 4915 

YING YANG TWINS Naggin' (TVT) 1089 +90 106862 9 3111 

BOW WOW WAGGED EDGE My Baby (Columbia) 1033 +183 77004 3 5212 New &Active 
CASSIDY fIR. KELLY Hotel (J) 935 +89 56328 4 5515 

RYAN DUARTE You (Universal) 
NICK CANNON Gigolo (Jive) 923 +221 60072 3 5013 Total Plays: 451, Total Stations: 38, Adds: 7 

BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 899 -126 90612 7 4310 EAMON F**k It (I Don't Want You Back) (Jive) 

TOO SHORT MIL' JON Shake That Monkey (Short/Jive) 836 +22 89442 5 1911 Total Plays: 448, Total Stations: 11, Adds: 1 

BEYONCE' Me, Myself And I (Columbia) 815 +231 56002 2 4713 ALICIA KEYS You Don't Know My Name (J) 

R. KELLY Thoia Thoing (Jive) 789 -171 112642 19 6010 
Total Plays: 444, Total Stations: 20, Adds: 19 

BIG TYMERS This Is How We Do (Cash Money/Universal) 753 -62 65564 9 2910 
WARREN G Let's Go (It's A Movement) (MSC) 
Total Plays: 430, Total Stations: 37, Adds: 9 

AVANT Read Your Mind (Geffen) 670 +156 67099 2 3414 
JS Love Angel (Dream Works) 

GEMINI fINB RIDAZ Crazy For You (Catalyst) 658 +12 47489 14 1011 Total Plays: 392, Total Stations: 39, Adds: 5 

BLAQUE I'm Good (Elektra/EEG) 644 -168 22558 7 4210 TRILLVILLE Neva Eva (Warner Bros.) 

SEAN PAUL I'm Still In Love With You (VP/Atlantic) 616 +146 45505 1 4311 Total Plays: 374, Total Stations: 19, Adds: 2 

OBIE TRICE Got Some Teeth (Shady/Aftermath/lnterscope) 608 -350 49011 12 5210 L. KRAVITZ fIP. DIDDY... Show Me Your Soul (Bad Boy/Universal) 

BUBKA SPARXXX Deliverance (Beatclub/Interscope/ 607 -174 43787 16 3510 
Total Plays: 362, Total Stations: 30, Adds: 1 

WAYNE WONDER Perfect Proposal (VP/Atlantic) 581 +128 53479 1 3017 
MUSIQ Forthenight (Def Soul/IDJMG) 
Total Plays: 336, Total Stations: 16, Adds: 0 

YING YANG TWINS faLIL' JON & THE EASTSIDE BOYZ Salt Shaker (TUT) 565 +122 68976 1 39132 
T.BALAND & MAGOofISEBASTIAN Indian Flute (BlackGround) 

BABY BASH Shorty Doowop (Universal) 564 +100 47045 2 812 Total Plays: 269, Total Stations: 19, Adds: 1 

DMX Get It On The Floor (RuffRyders/IDJMG) 558 +120 34529 1 3310 OBIE TRICE The Set Up (Shady/Aftermath/lnterscopel 

T.I. 24's (Grand Hustle/Atlantic) 547 -244 47505 15 4010 Total Plays: 246, Total Stations: 46, Adds: 38 

MARQUES HOUSTON f1JOE BUDDEN & PIED PIPER Clubbin' (T..U.G./EEG) 544 -85 62215 13 2111 

LOON fMMARIO WINANS Down For Me (Bad Boy/Universal) 525 +15 55450 4 3112 Songs ranked by total plays 

89 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 11/ 
2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported 
as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Total Audience equals 
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission 
from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. 

Detailed station playlists for all R&R 
reporters are available on the web at 

www.radioandrecords.com. 

Powergoldi 
The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP 

"Powergold offers us limitless options with scheduling criteria and has Integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner. Vice President ,",%«:: ;. 

Programming Services 

Call us and we'll make it EASY for you to switch. 
Sales: 1-800-870-0033 II Support: 501-821-1123 

Download a free trial version at www.powergold.com 
infofpowergold.com 
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RANK ARTIST 

1 LUDACRIS Stand Up (Del Jam South/IDJMGI 

2 YOUNGBLOODZ f1111' JON Damn! (Arista) 

3 LIL' JON & EASTSIDE BOY? Get Low (TVT) 

4 CHINGY fISNOOP DOGG & LUDCARIS Holidae In (DTP/Capitol) 

5 G -UNIT Stunt 101 (lnterscope) 

6 BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

7 KELIS Milkshake (Star Trak/Arista) 

8 YOUNG GUNZ Can't Stop, Won't Stop (DefJam/IDJMG) 

9 JAY -Z Change Clothes (Roc-A-Fella/IDJMG) 

10 OUTKAST The Way You Move (Arista) 

11 CHINGY Right Thurr (Priority/Capitol) 

12 MURPHY LEE W. DUPRI Wat Da Hook Gon' Be (Fo'Reel/Universal) 

13 WYCLEF JEAN Party To Demascus (J) 

14 BABY BASH Suga Suga (Universal) 

15 JA RULE Clap Back (Murderinc.//DJMG) 

16 MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 

17 YING YANG TWINS Naggin' (TVT) 

18 R. KELLY Step In The Name Of Love (Jive) 

19 WESTSIDE CONNECTION Gangsta Nation (Capitol) 

20 2PAC fINOTORIOUS B.I.G. Runnin' (Death Row/lnterscopel 

21 OUTKAST Hey Ya (Arista) 

22 YING YANG TWINS Salt Shaker (TVT) 

23 213 Fl y(Geffen) 

24 LOON Down For Me (Bad Boy/Universal) 

25 112 f/LUDACRIS Hot & Wet (Del Soul/IDJMG) 

26 BIG TYMERS This Is How We Do (Cash Money/Universal) 

27 TOO SHORT all.' JON Shake That Monkey (Short/Jive) 

28 NELLY f/P. BIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 

29 DMX Get It On The Floor (RuffRyders/IDJMG) 

30 BAD BOY'S DA BAND Bad Boy This, Bad Boy That (Bad Boy/Universal) 

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 11/9-11/15/03. 
©2003, R&R, Inc. 

JAY -Z Change Clothes (RocA-Fella/IDJMG) 

OBIE TRICE FEATURING NATE DOGG The Set Up (Shady/Aftermath/lnterscope) 

BRAVEHEARTS FEATURING LIL JON Quick To Back Down (///Will/Columbia) 

KNOC'TURNAL FEATURING SNOOP DOGG The Way I Am (LA Confidential/Elektra) 

KANYE WEST Through The Wire (Roc-A-fella/IDJMG) 

G -UNIT Stunt 101 (G-Unit/Lnterscope) 

te40',.---) ---- ---... 

This Week's Hottest Music Picks 

DDM 

MD, NGGURiverside 

Outkast's "Hey Ya!" (La Face/Arista): 
Top five phones at the station. Gotta say, 

"Hey ya," to that one! 

Bow Wow's "My Baby" (Columbia): 
Throw this one on and watch it do its mag- 

ic at night! 
112 featuring Ludacris' "Hot & Wet" 

(Def Jam/IDJMG): One of my personal 
R&B joints; should do well in the clubs. 

Lee L'Heureux 
WRED/Portland, ME 

Kanye (lest s "Through the Wire" (Roc- 

A-Fella/IDJMG): Roc -A -Fella is doing it 

right now. This was an add three weeks 
ago and has steadily increased ever since. 

Instant phones here. 
Jay -Z featuring Pharrell's "Change 

Clothes" (Roc-A-Fella/IDJMG): The Black 

Album is incredible. What I like about it the 

most is that on the fifth, sixth or seventh 
listen you still pick up things that you 
missed the first few times. The vibe of 

"Change Clothes" reminds me a lot of "Ex- 

cuse Me Miss," and it will definitely be a 

good single for us. 
Obie Trice featuring Nate Dogg's "The 

Set Up" (Shady/Aftermath/Interscope): 
Obie kills this one, and Dre's production, 
like always, shines. And, of course, Nate 
Dogg's voice is capable of pushing any sin- 

gle over the top. 

Zac Davis 
PD, WBVD/Melbourne 

Mya's "Fallen" (Interscope): I like this, 

and it sounds great on the station all day! 

Eamon 's "F**k It" (Jive): Hilarious song! 

Will give us some flava in the nighttime 
hours. 

Jay -Z featuring Pharrell's "Change 
Clothes": Just sick! The ladies have to 

change clothes three times because they pee 

their pants when they hear it. 

Felix Santos 
MD, KSEQ/Fresno 

Ryan Duarte', "You" (Universal): Uni- 

versal is blowin' it up on the Latin side of 

things with this hit. First Baby Bash, now 
this artist from San Jose. Top three phone 
requests two weeks in a row! 

Kelis' "Milkshake" (Star Trak/Arista): 
The Neptunes are at it again. Hit after hit, 

smash after smash. Blowin' up on the re- 

quest lines as we speak. 
Lil Jon & The Eastside Boys featuring 

Ludacris' "Stop Trippiri " (TVT): Too early 
to tell on this, but it's got the formula. Lil 

Jon and the crunk family are the hottest 
thing right now, and Ludacris delivers 
those memorable rhymes. 

Mark Adams 
PD. KXJM/Portland, OR 

Jay -Z featuring Pharrell's "Change 
Clothes": Hot. Love this cut. Can't wait to 

hear the whole Black Album. 

Westside Connection's "Gangsta Na- 
tion" (Capitol): Completely blazin'. I think 
this is gonna be big for us. 

Beyoncë s "Naughty Girl" (Columbia): 
Already calling out for us. "le, Myself & 

I" is a great record, too, but this is the one 

that is blowin' up. 
Knoc-Turn'al featuring Snoop Dogg's 

"The Way I Am" (LA Confidential/Elektra): 
Working well for us, and a heater in our clubs. 

OWN YOUR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost-effective, disposable plastic banners. 

1-800-231-6074 

-We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. 
-Up to 3' High and 6' Wide - Weather -resistant - Durable 

P.O. Box 750250 Houston, Texas 77275-0250 , 

Tel 713/507-4200 Fax 713/507-4295 PLASTIC lt 
ri@reefindustries. corn www. reefindustries. corn BANNfPS 

1\ 
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H1 Inuit FtiF"w 

America's Best Testing CHR/Rhythmic Songs 12 + 
For The Week Ending 11/14/03 

Artist Title (Label) TW 
Persons Persons Persons 

LW Familiarity Burn 12-17 18-24 25-34 

OUTKAST The Way You Move (Arista) 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

NELLY fIP. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 

LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG) 

OUTKAST Hey Ya! (Arista) 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 

BABY BASH Suga Suga (Universal) 

JAGGED EDGE Walked Outta Heaven (Columbia) 

NELLY Iz U (Fo'Reel/Universal) 

CHINGY Right Thurr (DTP/Capitol) 

2PAC fINOTORIOUS B.I.G. Runnin' (Dying To Live) (Amara/lnterscopel 

FABULOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 

50 CENT If I Can't (Shady/Aftermath/lnterscope) 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 

PHARRELL fIJAV Z Frontin' (Star Trak/Arista) 

112 fILUDACRIS Hot & Wet (Def Soul/IDJMG) 

50 CENT P,I.M.P. (Shady/Aftermath/lnterscope) 

WYCLEF JEAN fIMISSY ELLIOTT Party To Damascus (JI 

MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (fo'Reel/Universal) 

ASHANTI Rain On Me (Murderinc./IDJMG) 

YOUNG GUNZ Can't Stop, Won't Stop (DefJam/IDJMG) 

KELIS Milkshake (Star Trak/Arista) 

YOUNGBLOODZ MIL' JON Damn! (Arista) 

MARY J. BLIGE Ooh! (Geffen) 

213 Fly (Geffen) 

R. KELLY Step In The Name Of Love (Jive) 

MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG/ 

061E TRICE Got Some Teeth (Shady/Aftermath/lnterscopel 

R. KELLY Thoia Thoing (Jive) 

T.1.24's (Grand HustleAtlantic) 

4.09 4.07 79% 11% 4.00 3.87 4.41 

4.02 4.06 99% 41% 4.03 3.87 4.12 

3.99 3.98 99% 42% 3.97 3.88 3.98 

3.99 4.01 86% 16% 4.04 4.00 4.02 

3.95 - 89% 19% 3.94 3.92 3.97 

3.94 4.00 91% 31% 4.17 3.84 3.78 

3.85 3.83 79% 19% 4.17 3.79 3.51 

3.85 3.82 51% 10% 3.84 3.80 3.91 

3.85 - 38% 6% 3.81 4.00 3.94 

3.83 3.78 98% 45% 3.97 3.84 3.66 

3.82 3.77 43% 7% 3.83 3.77 3.92 

3.81 3.90 90% 34% 3.85 3.84 3.65 

3.78 3.83 68% 16% 3.88 3.84 3.53 

3.77 3.77 82% 23% 3.99 3.93 3.52 

3.74 3.67 87% 31% 3.65 3.80 3.75 

3.72 3.85 41% 8% 3.70 3.67 3.79 

3.71 3.71 97% 51% 3.78 3.59 3.77 

3.71 3.72 44% 8% 3.57 3.84 3.82 

3.69 3.69 56% 11% 3.71 3.80 3.62 

3.58 3.56 83% 26% 3.73 3.44 3.65 

3.58 3.62 73% 22% 3.72 3.51 3.48 

3.58 3.49 54% 14% 3.84 3.31 3.73 

3.57 3.84 67% 19% 3.77 3.67 3.42 

3.57 3.41 55% 14% 3.26 3.50 3.83 

3.55 3.64 41% 9% 3.61 3.50 3.47 

3.42 - 62% 21% 3.27 3.40 3.54 

3.41 3.51 63% 18% 3.15 3.48 3.61 

3.34 3.37 55% 15% 3.41 3.37 3.12 

3.32 3.41 85% 37% 3.30 3.47 3.30 

3.23 3.30 53% 20% 3.48 3.27 2.92 

Total sample size is 449 respondents. Total average favorability estimates are based on a scale of 1-5. (f=dislike very much, 5 = like very much). Total 
familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of 
hearing the song. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on 
the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants 
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818- 
377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. 

ARTIST: Jay -Z 

LABEL: Roc-A-FeIIa/IDJMG 
By MIKE TRIAS/Assistant Editor 

o 

With the release of The Black 
Album, Shawn Carter (a.k.a. 

Jay -Z) will be writing the final 
lines of a chapter in his life. Less 

than a decade after storming the 
scene with his 1996 debut, Reasonable Doubt, Jay -Z offi- 
cially announced his retirement from the game in Septem- 
ber. 

That doesn't mean he's not going out with a bang. "Change 
Clothes," the latest cut from what the rapper has dubbed his 
final full-length LP (leaving room for guest appearances, etc.), 
is racing up the charts. The Neptunes-produced track fea- 
tures Pharrell, and a star-studded video directed by Chris 
Robinson debuted earlier this week on MTV. The fashion 
show-esque clip features guest appearances by both fellow 
artists and such stars as Naomi Campbell and Kelly Ripa. 

The Black Album was originally slated for a Nov. 28 re- 
lease, but bootlegging and piracy forced the label to move up 
the release date to Nov. 14. Jay -Z is taki-Ig it in stride, and not 
only is he making sure the album will be available to his fans 
at a reasonable price, he's also put winning tickets for a Black 
C230 Mercedes Benz sport sedan in three of the CDs. Ten 

other copies of the album will have tickets for a limited -edi- 
tion book containing lyrics and original artwork. 

Except for a short intro, there will be no skits or guest 
rappers on the CD. However, heavy -hitters Eminem and 
Timbaland contributed as producers, as did Rick Rubin, Kanye 
West, The Neptunes and Just Blaze, among others. 

Jay -Z will be keeping plenty busy with his businesses, in- 

cluding Armadale Vodka, Roc -A -Fella Records, Rocawear, Roc - 
A -Fella Films and the 40/40 Club in New York City. He will also 
unveil his autobiography, The Black Book, in early 2004. 

Reporters 
KK6S/N1uprMm, NM' 
PO: Pole MaallNuel 
APO Oma CaIM 
12 JS 

6 BEYONCE' 

3 YING VEIL JON & EAST/IDE O 

MAPOUESHOUSTON 
JAY -Z 

SYWMKu9oalWe. NM' 
PO. MM Feather 

NBRIDAIMO:O.J. 

ppM 
6 
1 MV -Z 

WARREN G 

MARQUES HOUSTON 
080 THL A 

EAMO 
ONTO MBmae, AK 
PO: Comallor 
APP P - 

CHRISTINA AGUILERA 
FAT JOE 
MARIAN CAREY L AM'RON 
JENNIFER LOPEZ ALAS 
TRUTH HURTS VIAKIM 
KORSE BROWN 
MONICA 
ASKANT/ 
YASME(N 
TELLO MOLLY ROWLAND 
BEENIE MAN VJANET 
RIOETRV 
BRANDY 
PINK 
821E 

SHAGGY 
JUSTIN TIMBERLAKE 
JA RULE 
BUSTA RHYMES 
RAHJ 
FAIN EVANS 
lEU CANTRELL 
WARON 
EVE VALICIA KEYS 
JAY -2 
SNOOP DOGG 
TI 

NM TRICE 

W G' 
Po Sean Phillips 
APOLO Maverick 

JAYOZ 

WIBIJAPOND: aac Ca. NJ' 
POMD: Rob Gargle 
23 JAY-_ 

TWISTS, 
MARQUES HOUSTON 
OBIS TRICE 

KONT/Amts, Tk' 
PD: 

áism Or eta 
29 JAYZ 
11 WARRENG 
6 TOO SHORT NIL' JON 
2 081E TRICE 

MYA 
RYAN DUARTE 

PO SeedeA, TX' 

Mil 
Seeder EMena 

MP. AMAOU Low 
MAROLES HOUSTON 
OBIS TRICE 

MY -Z 

KISMBakersown: Ser G' 
D: Boblol LwiS 

JAP:PNaem 
16 JA -2 

1110341iMmraliell. CA. 
MO: Laren MINN 

5 KELIS 
5 JB1EI-TRICE 

4 JAY -2 
YINGYANG TWWS 

WNIAI000I Relay. 1A ' 
Chan 

MP WM B 

LEN NY *AMR w DIDDY S. LOON 6 PHARRELL 
ALICIA KEYS 
BIG TAMERS IA KELLY 

JAY -Z 

"8"1"1=N". Po 
J AR 

IS M RULE 
1 IN -2 
1 ILCA.. ALL' JON BFASf510E BOYZ 

TWISTS, 
MARQUES HOUSTON 
ALICIA 1OY5 

WJMHBoston. MA. 
PV Cedillas Jack McCartney 
APO Dennis O'Heron 
MO Clem Tyler 

KELJ 
MUTMAST 

MYSTIKAL 
CAPONE-N-NOREAGA 

WOSXRmbn, MA. 
PO' Jerry McKenna 
M0: Rob Tyler 

5 PINK 
STACIE ORT ILO 
WAYNE WONDER 

CKEY/BUBaMo, NY' 
OM: Phil Becker 
PD Rob White 
APO. Melt Steele 
MO. Smele B 

44 JAY -Z 
11 YING I/LIE JON 8 EASTSIDE BOYZ 

9 WARREN G 

RYAN 01/ARTE 
081E TRICE 
GLENN LEWIS 

WWBLLhadeelon, SC' 
PD CIM Fletcher 
APMMO- Kelly Mac 
50 JAYZ 
37 YING. 1/1.11;JON 8 EASTSIDE BOYZ 
21 ONE TRICE 

JS 
TWISTS, 

MARQUES HOUSTON 

WRVLCherMon. WV 
OM Rink JNNe 
POLO Jobe AGAoey 

KANTE WEST 
MARQUES HOUSTON 

WAYNE WONDER 

OBIS TRICE 

ALICIA KEYS 
JAK -E 

WCHHARe Oda 
PO: Boogie 
22 JAYZ 
12 ALICIA KEYS 

9 LOON //MARIO WINANS 
WBBMShica0o. IL' 
PO TMd CANNA 
APOLO Erik Bradley 

35 KELIS 

21 TWISTA 
RYAN DUARTE 

PD:TESorpl GI NN. TX. 
PO: Meant Leal 

/ WARRENG 
JAY -Z 
MARQUES HOUSTON 
OBIS TRICE 
ALICIA KEYS 

KZF 
O 

Lean, TX' 
dM MMoCodedI C Mane ate MIA 

2 VINO. AIL' JON 6 ERSTBUS BOY/ 
2 OBIE TRICE 

JAY -2 
BOW WOW 1 N EDGE 
MA HOUSTON 

WEST 
KBERNIMIP. 

Jam Caudated. 
0.OR GB BIN 

:TYING INL' JON 6 EASTSIDE BOYZ 
A 

i AI UMS flipAZ 
A KEYS 

WONTDN' 
Kenos onos 

MD 
D 

Marcel Thornton 

KOKS/Denver. CO' 
PO. Cal Collins 

MD'. J0118 E. Keos 
14 KELIS 

OBIE TRICE 

JAY -Z 
KPRRiel Peso. TX' 
PR: BNW Rama 
MO Om Le Free 

28 JS 
9 TING... VLR' JON 8 EASTSIDE BOYZ 
7 FRANK*J 
4 MARQUES HOUSTON 
4 MY -Z 

1 AVANT 
WESTSIOE CONNECTION 

WRCLFNM, W' 
OM: *Patriot 
Po: Name Reed 
MD:Clay CNN 

17 JA -2 

16 TLC MIL'JON 
10 OBIE TRICE 

OBIE TRICE 

KBO$AMao. G' 
Po: PMM Mean 
M0: W 
33 MAR ESSA HOUSTON 

2 MY -Z 
YING.. AIL JON 8 EASTSIDE 6000 
LOON 11MAR10 WINANS 
TWISTS, 

KSEOTresno. G 
016/PO: Tommy Del Rip 
M0: MIN MMus 
28 JAY -2 
26 YING. VLIL' JON & EASTSIDE BOYZ 

TWISTA 
WAYNE WONDER 
081E TRICE 

WeTT/PI. MRen, FL' 
OM: Steve Anal 
Po: Roe 'brume" Shepard 
APo/710: Omer 'TM Big 0" 

9 JAYZ 
SOYA 

NG 1/L IL JON 6 EASTSIDE BOYZ 
WESTSIDE CONNECTION 
081E TRICE 

WJEX/Ft. Wayne, IN. 
PO Scott Hecamom 
APO'. Randy Alomar 
35 JAY 

WGBTOreensbo,o. NC 
OM. TIm SatledÍAR 
PO: Chne Rollins 
APO: Jay RIO 

MO: P,OtlyboB A.D. 
J JAGGED EDGE 

WJMHA3meebem, NC. 
0M/PD. Alan Douglas 
MD: Tap Money 
17 nl 
16 uTKASI 

WISLA hIIe. C. 
ade 

30 JAY -Z 
2 KANYE WEST 
1 OBIE TRICE 

MARQUES HOUSTON 

WHZT/O,aemIlle. SC' 
Po. FleAM 
MOMorph 

JAGGED ED E 

JAY -Z 

WWKLMambBg, PA' 
OMNO: Jane O'Dea 
APO: MacKenzie 
M : Lm, 

JAGGED EDGE 
MVA 
JA RULE 
WAYNE WONDER 
JAH-Z 
RYAN DUARTE 

JS 
R KELLY 

WZMXAN,Son. CT. 
OM Stove Salaam/ 
POLO: DJ Bock 

APO: Dana Simpson 
44 JAE-Z 

33 ALICIA KEYS 

5 MARQUES HOUSTON 
3 OBI( TRICE 

TRILLVILLE 

KOOBMMmIau, HI' 
Po Le Baldwin 
MO: Sam 'TM Mae- Ambrose 

MARQUES HOUSTON 
ONE TRICE 

AY -Z 

KIKAIomMMu. M' 
Po: Fred RN 

5 JAYZ 
1 OB/E TRICE 

WARREN 
MARQUES HOUSTON 

MKMB/0000ulu. M' 
PO KC Mama 
MO: INNS, Midge 

MAROUES HOUSTON 
OBIS TRICE 

JAY -Z 

KBKX/Nouete. TX' 
PD. m Caloed 
MO: Came *sermon 
32 ,AY -2 

16 mom WEST 
9 MASTERP 
6 ALICIA KEYS 

AVANT 

Imly/laraben, IX 
PO/MD: Mere Arles 

4 YING. INL' JON BEASTSIDE 80YZ 
4 ,WY -Z 

WNNIMeabnaAolls. IN. 
PO: Brian Wallace 
MD: Don "DJ Wrekk One" Williams 
No Adds 

WXIS/Jttoson Clly 
PD/MD: Todd Ambrose 
22 JAY -E 

YING //LIL' JON 8 EASTSIDE 8000 
MARQUES HOUSTON 
OBIE TRICE 

OM: 
TN' 

PA: MIN Hammall 
M. Mu EIAMI 
MOWN T. 
25 JAY -Z 
20 YING INL' JON 6 EASTSIDE 8002 

9 WAYNE WONDER 
1 CASSIDY8011V 

MARQUES HOUSTON 
081E ONCE 

dEIMYA mdo, TX 
PO: BM Rttrb 
62 AYZ 

EAMON AMON 
05 RYAN DURFTE 
10 WARREN 

KLUC Las Regis. NV. 
OM/P0 Cat Themes 
AMMO J.B. Ong 

HOW WOW I/JAGGED EDGE 
2 JAY -Z 

CASSIDY VR KELLY 

BYNUM, Weak 
PO. Warta Sauk 

NV. 

MD: Noise 
48 ALICIA KEYS 

37 JAY -Z 

9 MARQUES HOUSTON 
4 TWISTS, 

KWID/Las Vegas. NV' 
Po Tom "Jammer" Naylor 
APO' Crash 
MD Eddie 00me, 

2 MYA 
RYAN DUARTE 

KNTF/LWe Rock. Wl' 
Po: Rlu Sesees 

1 YING LLIL' JON 8 EASTSIDE BOYZ 
MARQUES HOUSTON 
OBIS TRICE 

JAY -7 
MVA 
DANNII MINOSSE 

KPWRAN AngWs. G' 
PO' Jim Steal 
APoLD: E- MM 

9 MARQUES HOUSTON 
2 001E TRICE 

R ALLY 

WBLOAe eNhlla, KT' 
Po: Mark Gunn 
MO Gerald Mason 
17 WESTSITE CONNECTION 
17 JAY -Z 

K BTOMWIe, TX' 
PO: AN Obsess 
ATOMO: dotty MANI 
No Adds 

WVDIMeEbarane. FL 
PO Ls Omit 
MO: Culls Booker 
20 JAY -Z 

WESTSIDE CONNECTION 
ALICIA KEYS 

IMHTLem BN. TN' 
074/110: Denise Williams 
MO'. Mg Sue 

14/-Z 

WPOW/Mlami. FL' 
PO Kid Cony 
APO: Tony 'The Doer" 
Mil Eddie Mix 

3 JAY -Z 
MR VEGAS 

WPYMMiemi, FL' 
OM: David Israel 
Po/MO PAIl MINN!. 
14 CELIA CRUZ 

5 DESTINA VAN01 

KOTBIMleeaolN, MN' 
MAIO: DAN INN 

APO: Lamle N 
7 WARRENG 

6 JAY -Z 
3 YING MIL/JON b EASTSIDE BOW 

KNTNMoe CA 
ON/PD: Rene Roberta 
43 RING MIL' JON bEASTSIDE BUYO 
27 JAV-Z 

SNOOP 009G 1/INARVIN GAVE 
OBIS TRICE 

KWWMobny, G' 
PO DeeC Matinee 
MO AMC 9 
42 ALICIA KEYS 

4 WTI 
2 KNOC-TURN'AL 

OBIE TRICE 

AVANT 

WJWLTAAOMomeey, AL 
POMPO' A besa 
M0: Duero D. 
10 BABY D 

10 YING. I/LIL'JON 8 EASTSIDE BOW 
10 OBIE TRICE 

10 ALICIA KEYS 
10 JAY -Z 

5 TWISTA 
3 MARQUES HOUSTON 
3 WARRENG 

WKNMeer Tart, Ny 
PP JMI Z. 

5 DESTINA VANDI 
RYAN DUARTE 

WOHrIMMv TM. NT' 
P0: TmW CbeMMy 
MO: Mon 
11 GHOSTFACEVJAGKISS 

4 ALCM KEYS 
2 BEYONCE 

WNVZMmbell. VA' 
OM/PD: Mn London 
010/MD Ley Well 

1 JAY -7 
H KELLY 
YING //LIL' JON 8 EASTSIDE BOYZ 

KMRKOEelaa, TX 
POLO: Jamb Peadlelol 
15 CHUBBYC St OD 
12 LUDACRIS 
11 GINUWINE 
11 TOD SHORTI/LIL' JON 
11 OLIO 

5 MICHAEL JACKSON 

BOOMO, I 
RondeeueCity. 

0K' 

SAM Cese KW 
MEN PAM 
MARQUES HOUSTON 

KDCH/0ma ha NV 
OM. Tom Lane 
POND. Erik Johnson 

WJHMNrlando. FL 
PD. Stevie DeMann 
APO. Kelm Memory 
MD: Jay Love 
40 JAYY-Z 

22 ALICIA KEYS 
2 NICK CANNON 

1 OBE TRICE 

WPYOAAtenM, FL' 
MO. All Shade 

2 JAYZ 
NICK CANNON 
WAYNE WONDER 

KCAOTCead, G' 
POND, WK 5 M 
35 ALICIA TOYS 
15 YENS VIII' JON 8 EASTSIDE BOYZ 
8 JAH-Z 

1 OBIE TRICE 
MILANO 
MARQUES HOUSTON 

KKUIbaaMCA 
OM: UN 
PP. AKMep OWN 
MO Erin Matsu 

24-K 
YING OIL JON FASTSIDE BOYZ 
MARQUES HOUSTON 
081E TRICE 

JAYZ 
WPO 00181001Ephia. PA. 
MD Colby Cab 
MD Raphael "Ran" George 
49 JAYZ 
38 ALICIA KEYS 

KKFRNCoania. AZ' 
P0. Mme M. Jame. 
MD: De Nub 

3 KELIS 
3 YING NEIL' JON & EASTSIDE BOVO 
2 JAY -7 

KZZP/PBOeM, AZ' 
PO Mark Medina 
NO Chao 

7 JAY -Z 
5 JAY -Z 

WESTSIOE CONNECTION 
MARQUES HOUSTON 

KXIM/Porlland, OR. 
PO: Mack Adams 
MD: Anna -The GirI Next der" 
25 JAY; 

4 TING KG JON E. EASTSIOE BOVE 
4 OBIS TRICE 

ALICIA KEYS 
MAR01100 HOUSTON 

WPKFPOughaeepeie NY 

PO. Am Jamm 
MD C.J. McIntyre 

EAMON 
TLC ILL' JON 

WWKXNrmldence, RI. 
OMNO: Tay Bang 
MO' Maie PISAN 
27 JAY? 

6 MARQUES HOUSTON 
6 KMYE WEST 
5 YING TAIL' JON Si EASTSIDE BOY2 

KWNZAMNO. W' 
OMmOLO, BM Sank 
APO: Eddie Coma 

WAYNE WONDER 
OBIS TRICE 
J5Y-Z 

KWYURee, W' 
Po: D0LMIIp 
APOMD. Lanka -*i.eum- Jones 

1 YING I/OIL JONG EASTSIDE BO/Z 
1 AY -Z 

MARQUES HOUSTON 

OBIS TRICE 

KGGMMNMeN, G' 
Pa Noe Oise 
MO. CON 

3 MY -Z 

2 KELIS 
1 HING CLUJ' JON & EAST510E BOYZ 
1 CASSIDY M. KELLY 

KM BAseramago, CA' 
P30 

EP- 

JayereJolema 
KEYS 

20 JAH-Z 
YING VLIL' JON 6 EASTSIDE BOYZ 
MARQUES HOUSTON 
OBIE TRICE 

KGFWEAMMReIo, G' 
PO. m Tadyrole 

5 CASSIDY VN KELLY 

3 JAY -Z 
OBIE TRICE 

WOCOBMNIBIT, MD 
PO Meaa 
MD: Deena 

LENNY KRAVITZ IN DIDDY & LOON 6 PHARRELL 
RYAN DUARTE 
MARQUES HOUSTON 

JAY -2 
KUUUI/Satl lake CAR. III' 
OM/PD Boan Pasha 
MO. Kean Cruise 

BAN/San Antonia. TIT' 
PO J.13 Gelales 
AMMO. Romeo 

6 MIA 
5 IS 
2 NICK CANNON 
2 JAY -Z 

TRILLVILLE 

XHTZ/San Diem, CA' 
PO OMna Lau 

APO/MD: Pablo Selo 
3 YING. OLIO JON 6 EASTSIDE BOYZ 
2 JAYZ 

WARREN G 

MARQUES HOUSTON 

KMEL/San Francium. G' 
Po Michael Martin 
APAM0: Jay Im Aber 
29 JAIZ 

9 HING WIC JON 8 EASTSIDE BOYZ 
5 TWISTA 
3 DWELE 
1 MARODES HOUSTON 

MD/Sae Ermine, G' 
PO MINN Martin 
AOMMO: Jaay Are ANN 
20 YING MIL' JON d EASTSDE BOYZ 

TIMBALAND Si MAGOOrSEBASTIAN 
CASSIDY VR KELLY 

BABY BASH 
TWISTA 
OBIS TRICE 

JAYZ 
a Rosa, CA. 

OM Man Kamri 
P0M0 Gash Kelley 
APO' Dang MOON 

WY.7 
21 DING. All' JON B EASTSIDE BOYZ 

0 OBIE TRKF 
7 KNOC-TURN'AL 
6 NAPPY ROOTS 
4 MARQUES HOUSTON 

Ra 
KUBEJSea/IIe. WA. 
ON Sheltie Hart 
PO Eric Powers 
MO-- Karen Wild 

6 JAYZ 

NBITLMAOOA.l, LA' 
PALO Olen EAAMe 
38 BEYONCE' 

23 MARQUES HOUSTON I/JOE BU2OEN & PIED PIPER 
12 JAY -7 
11 OBIE TRICE 

KYVAASIMAee, M. 
TlenDM: Cotter 

A Stow KNMlghter 
MD' CNN WNW 

1 WAYNE WONDER 
1 JON -2 

YI'I VLIL JON & EASTSIDE BOYZ 
OBISS TRICE 

K SPWI6A Ales.q MO 
OM 90MA 

NI CICame 
1 R KELLY 
1 MBRQUES HOUSTON 
1 JAY -Z 

KWIN/PMMM, CA' 
PO. Jobe MANN 
MO: Dare Feu 

J JAR -Z 
1 011G VLIL' JON & EASTSIDE BOYZ 

081E TRICE 
24-K 

WLLDAampa. FL' 
PO' PMA0O 
APO. Suleiman 
MO: Bela 
10 PIRG f6119 JON 8 EASTSIDE BOW 

5 JAIZ 
3 SEAN PAUL 

KOHTR uon. AZ' 
PO RAIN 
APOMO' PUMA Rico WllalOBDS 

4 WL' KG JON & EASTSIDE BOYZ 
XTBT/tulºa. OK' 
0M' Paid Langeben 
POND Rig Jule 
22 G UNIT 
16 2PAC IMOTORIOUS B I G 

16 MM 
6 JA'I.O 
5 WARRENG 

MARQUES HOUSTON 
KMLEgM, TX 
P O' LT 
MO: INN. Lore 

VI%. OLIO JON 8 EASTSIDE BOVE 
09E TRICE 
BIG TAMERS ER KELLY 
JAY -Z 

WMBAMJ PMm BANK FL' 
Po: Marx Messy 
MO' KU X MI 
37 ALCIA KEYS 
36 NO -7 

5 ORB TRICE 
WPOCfMaeOleMen, DC' 

0M Baapple Race 
PO: -NSW.« 
MO: Sean O'Connor 
42 ALCIA KEYS 
19 MARQUES HOUSTON 

AVANT 
J88.2 

KIM /Wichita. KS' 
PO Greg Williams 
MO. Joie Collins 

B RYAN DUARTE 
4 OAR TRICE 

WARREN G 

JAYZ 

*Monitored Reporters 
99 Total Reporters 

89 Total Monitored 

10 Total Indicator 

Moves from CHR/RHY to CHR/Pop (1): 
KCJZ/San Antonio, TX 



November 14, 2003 R&R 39 DANA HALL 
dha//@radioandrecords. com 

Three The Hard Way: 
Miami's Hip -Hop Battle 
Heritage WEDR trades in the defense for the offense 

iami has always been a high -profile, highly com- 
petitive market. And in the Urban arena, 2003 was the 
most competitive year yet. Heritage WEDR (99 Jamz) 
was faced with a direct challenger in Clear Channel's 
WMIB (103.5 The Beat), which launched on the eve of 
2003, as well as longtime market rival WPOW (Power 
96), which has become increasingly hip -hop -heavy in 
recent years. 

As PD of WEDR since 1997, Cedric 

Hollywood has been at the helm 
through the station's years of success, as 

well as during its most re- 

cent challenges. "We took a 

big dip in the spring book, 

with WMIB making a strong 

first-time showing," he says. 

"But for the summer we're 

already back on top with a 

5.512+ to WMIB's 4.6 and 
Power's 5.4. And in the most 

recent breakout for Septem- 

ber we're at 5.9, while 
WMIB and WPOW are 
down to 4.1 and 5.212+. 

"What's happening is, while the 
fight has always been between 
WPOW and WEDR, WMIB has be- 

come the spoiler. They've taken a few 
listeners from Power and a few from 

us, ultimately forcing the shares 
down, but we still hold rank. 

"While I was never nervous and the 

company wasn't worried, it's difficult 
when you have staff members who are 
feeling the pressure. They would see 

the competition out in the streets and 
hear people tuned in. What you have 
to understand, though, is that when 
there's a new guy in town, of course 
people are going to check them out. 
That's why you have to first defend 
your position, then take the offensive." 

Holding Your Ground 
Hollywood explains his strategy: 

"Initially, we moved to defend our ter- 

ritory, which was, and still is, that 
WEDR is the lifestyle radio station, the 

community outlet. We took every step 
we could to solidify that with our core. 

"We made sure our relationships 
within the community were tight, and 
we continued to be at all the events, 
parades, blood drives - whatever 
was significant. I'm glad to say that 
we did not lose a single event to one 
of our competitors." 

But as a heritage outlet, the old 
WEDR took the traditional stance of 
being all things to all people. "And we 
were successful at it," Hollywood says. 

Cedric H ollywood 

"We were not only No.112+, we were 

also No. 1 25-54. But we knew we 
couldn't continue on that path with the 

way the market was chang- 
ing. 

"While WMIB didn't 
sign on until December, we 
knew as early as August 
2002 that Clear Channel 
was coming after us, so we 

started to narrow our mu- 
sic very early on. We 
dumped all of the music 
that didn't fit in the 18-34 

demo. We continued to be 

aggressive on the right kinds of music - for example, on local acts, because 

so much music comes out of the Miami 

area. 
"One example was Jacki O's 'Nook- 

ie Real Good.' In fact, we got the 
record straight from the studio and 
played it before anyone in Miami, let 

alone in the country." 
In addition to music, the station has 

repositioned its image. "We are hip- 

per, slicker and a lot more aggressive 
on -air in pointing out our competi- 
tors' flaws - without mentioning any 
names, of course," Hollywood says. 

Radio Battles 

Miami is known for its fierce radio 
battles, which have, in the past, been 
ugly. "It's all-out war in Miami," Hol- 
lywood says. "It's the closest thing in 
radio that you can compare to Iraq. 

Companies have been known to sue 
each other. But while there seems to 

be a lot of hatred among the stations, 
it really is professional, not personal. 
I mean, we don't meet up in the streets 
and have brawls. 

"What most of the country doesn't 
realize is that we're in a unique situa- 
tion at WEDR. We're a heritage station 
that is up against two hip -hop sta- 
tions. Usually, you see a heritage at- 

tacked from the older and younger 
end. Here, all three of us are targeting 
the young hip -hop listener. 

"The industry may refer to WPOW 
as Dance, but they haven't been Dance 

WEDR- 

'9 a 
in over two years. They are 99% hip -hop 

and reggae. The good thing is, they 
don't seem to be aggressively targeting 

the African -American community, 
whereas WMIB is coming at it head-on." 

Which means that it was only a 

matter of time before WEDR would 
have to change its tactics from defen- 
sive to offensive. "We felt we had tak- 

en the defensive strategy as far as we 

could," Hollywood says. "In order to 

continue to grow, we had to improve 
what we had, not just rely on what 
we had. 

"In the past we had always felt, if 

it ain't broke, why try to fix it? Even 

as far back as a couple of years ago we 
recognized things that may have 
needed to change, but we didn't take 
action because there was no real rea- 

son to. Now there are two reasons. 

Strategic Moves 

"The best example of this is the 
WEDR morning show," Hollywood 
continues. "James T, who was our 
morning show host and is a former 
PD, is an icon in Miami. He's been in 

the market over 20 years. The question 
was, is he the right fit for WEDR in the 
hip -hop age? 

"As the station was getting young- 
er, he was moving into the demo of our 
sister station, [Urban AC WHQTJ Hot 
105. The kids tuning in were not able 
to identify with him as well as their 
parents, or even grandparents, could. 
While WMIB and WPOW were talking 
directly to those 18 -24 -year -olds, our 
morning show was sounding like an 
adult station. That's why we hired Rick 

Party for afternoons, knowing that we 
had every intention of moving him to 

mornings at some point. 
"I wish more broadcast companies 

and managers would realize some- 
thing that our GM, Jerry Rushin, does, 
which is that when you have good 
people, you can find a place for them 
even when they don't currently fit into 
your station's plans. 

"James is such a large community 
activist that it made sense to move 
him over to Hot, which could only 
help them in the long run. The records 
and artists that Hot 105 plays are the 

"It's all-out war in Miami. It's the closest thing 

in radio that you can compare to Iraq." 

same ones James broke over the years 

at WEDR, so listeners identify them 
with him." 

New Faces 

And how does WEDR's new morn- 

ing show help in a competitive hip -hop 

battle? "Rick and Tamara G - whom 
we kept from the former show because 

she is a great talent and a familiar voice 

-are both creative and adaptable per- 

sonalities," Hollywood says. 

"Rick is also familiar to many of our 
listeners, who remember him from his 

days in the mid -'90s at the old Hot 
105, when it was a mainstream outlet. 
He's also built a following in after- 
noons doing a show that was, in es- 

sence, a morning show. 
"The new morning show is also 

more music -intensive than the last one. 

Rick has learned a lot about how to 

deliver things in a concise and effective 

manner due to his experience in the 

Top 40 format. He's also more into the 

hip -hop lifestyle, having grown up 
with the music and the artists. Right 

now our goal is to introduce Rick to the 

community so they can put a face with 

the voice, just as they had with James." 

With Party moving to mornings, 
Hollywood needed a replacement for 

the afternoon show, and he found it 

in Lorenzo "Ice T" Thomas, an Urban 
radio vet who'd worked in Washing- 

ton, DC; Baltimore; and Norfolk and 
had been heard nationally as the voice 

of BET. 

"It was important that we didn't lose 

any momentum in afternoons," Holly- 

wood says. "Rick had made significant 

headway in ratings, and we needed to 

continue that flow. Lorenzo and I have 
been in touch for years, and I felt that 
he was the right choice, because I knew 
he loved Miami. He's one of the big- 

gest Dolphin fans I know. 

"I feel as if I have the perfect book- 

ends now for my team. We already 
had a fabulous night host and a tal- 

ented midday personality, but finding 

a morning and afternoon talent who 

were this strong solidified WEDR's 
offensive strategy." 

Hitting The Streets 

Included in that strategy was a plan 

to dominate the playing field - the 

city of Miami. "Our team is out in 

force," Hollywood says. "Two perfect 
examples are my mixers, DJ Irie and 
DJ Khalide. 

"Irie is the DJ for the Miami Heat. 

It's probably the only professional 
basketball team that has a live DJ mix- 

ing at the games. It's a real party at- 

mosphere, and we have Irie shouting 
out WEDR on the Jumbotron! 

"Khalide is friends with almost ev- 

ery hip -hop artist out there. Remem- 

ber, most artists will come to Miami 

to party, record and may even have a 

house down here. He's very connect- 

ed, and that helps us earn legitimacy 

in the streets." 
In addition, WEDR has started to 

claw its way into WPOW territory. "We 

recently hosted the largest one -day 
event in the entire country," Holly- 
wood says. "In Miami there is an an- 

nual Latin festival called Calle Ocho 

that draws over 1 million people. 

"This year we were asked to be the 

station behind the main stage, which 

has traditionally been hosted by Pow- 

er 96. They were not there at all. And 

we've already been asked to return 
next year. 

"In Miami, Power %has always been 

perceived as the station that went after 

Hispanics. While we're still an African - 

American -targeted station and always 

will be, we also understand now that we 

can be involved in general -market and 

multicultural events, and, in fact, we 

have to be in order to win." 

United Stations Radio Networks presents the 
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Information is Power! 
With market news and personal finance information that matters 

to your listeners, the Black Enterprise Business Report helps 

your audience make informed investment and lifestyle decisions. 

Empower your audience with the 
Black Enterprise Business Report 

Call 212-869-1111 
bebr@unitedstations.com 
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LAST 

WEEK 
THIS 

WEEK 

URBAN TOP 50, 
® November 14, 2003 

ARTIST TITLE LABEL(S) 

1 1 LUDACRIS fISHAWNNA Stand Up (Del Jam Sout/i/IOJMG) 

3 0 JAGGED EDGE Walked Outta Heaven (Columbia) 

5 0 OUTKAST The Way You Move (Arista) 

4 0 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 

2 5 ASHANTI Rain On Me (Murder lnc./IDJMG) 

8 0 R. KELLY Step In The Name Of Love (Jive) 

7 7 YOUNGBLOODZ fILIL' JON Damn! (Arista) 

9 0 AVANT Read Your Mind (Geffen) 

6 9 BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 

10 MURPHY LEE f1JERMAINE DUPRI Wat Da Hook Gon Be (Fa'Reel/Universal) 

12 m BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 

11 12 MARQUES HOUSTON fIJOE BUDDEN & PIED PIPER Clubbin' (TU.G./EEG) 

16 ® 2PAC fINOTORIOUS B.I.G. Runnin' (Dying To Live) (Amara/lnterscope) 

19 0 G UNIT Stunt 101 (lnterscope) 

14 0 JA RULE Clap Back (Murder lnc./IDJMG) 

17 Q MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 

15 Q MONICA Knock Knock (J) 

25 0 ALICIA KEYS You Don't Know My Name (J) 

18 19 LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 

22 0 GINUWINE Love You More (Epic) 

28 ® BEYONCE' Me, Myself And I (Columbia) 

13 22 R. KELLY Thoia Thoing (Jive) 

33 ® MUSIQ Forthenight (DefSoul/IDJMG) 

36 0 JAY -Z Change Clothes (Roc-A-Fella/IDJMG) 

21 25 112 fILUDACRIS Hot & Wet (DefSoul/IDJMG) 

24 Q JOE More & More (Jive) 

29 ® KELIS Milkshake (Star Trak/Arista) 

26 28 LOON f1MARIO WINANS Down For Me (Bad Boy/Universal) 

32 0 NICK CANNON Gigolo (Jive) 

31 Q NELLY Iz U (Fa'Reel/Universal) 

30 ® BOW WOW WAGGED EDGE My Baby (Columbia) 

34 32 WYCLEF JEAN MISSY ELLIOTT Party To Damascus (J) 

35 ® FLOETRY Getting Late (Dream Works) 

39 Q T.I. Be Easy (Grand Hustle/Atlantic) 

37 ® DMX Get It On The Floor (RuffRyders/IDJMG) 

27 36 MARY J. BLIGE Ooh! (Geffen) 

38 37 ISLEY BROTHERS f1RON ISLEY Busted (DreamWorks) 

44 38 JS Love Angel (DreamWorks) 

47 Q TRILLVILLE Neva Eva (Warner Bros.) 

41 40 JAHEIM Backtight (Divine Mill/Warner Bros.) 

48 Q MICHAEL JACKSON One More Chance (Epic) 

(Debut> MYA Fallen (A&M/lnterscope) 

45 43 TIMBALAND & MAGOO f1SEBASTIAN Indian Flute (BlackGround) 

50 Q NAPPY ROOTS Sick & Tired (Atlantic) 

42 45 ERYKAH BADU Danger...Block On Lock (Motown/Universal) 

49 0 TOO SHORT fILIL' JON Shake That Monkey (Short/Jive) 

43 47 YING YANG TWINS Naggin' (TVT) 

CEE -LO I'll Be Around (Lai-ace/Arista) 

40 49 MONTELL JORDAN Superstar (Koch) 

DWELE Find A Way (Virgin) 

(Debut> 

[Debut> 

TOTAL + / - TOTAL WEEKS ON TOTAL STATIONS'/ 
PLAYS PLAYS AUDIENCE CHART ADOS 

(001 

3568 -24 481352 12 6610 

3434 +271 440826 15 6110 

3320 +332 388715 10 6210 

3258 +154 386421 10 6410 

2968 -262 365388 13 6310 

2939 +173 381736 17 6610 

2782 -96 387456 20 6210 

2594 +317 269488 13 6212 

2502 -412 316539 15 6410 

2250 +212 236567 12 4811 

1686 +23 198456 9 4610 

1682 -208 246950 16 5410 

1660 +189 151253 6 6410 

1635 +348 218783 5 6313 

1582 +93 172559 6 6610 

1508 +63 166208 6 6311 

1477 0 154125 11 5610 

1417 +467 181782 3 66164 

1326 -69 170796 30 5610 

1176 +77 105762 8 3810 

1128 +264 124390 3 5313 

1127 -385 145011 19 6610 

1101 +353 117144 4 6210 

1093 +416 166645 2 67166 

1086 -67 102187 7 5510 

1072 +23 99412 8 6112 

972 +179 148622 5 4010 

914 -3 117087 7 4511 

890 +120 76382 6 5512 

879 +96 70503 3 5010 

860 +73 85059 4 4511 

719 -7 76089 7 5610 

708 +12 90584 9 3110 

677 +85 53799 4 4210 

649 +20 59415 4 4410 

567 -313 54802 13 6110 

554 -58 90508 16 2210 

517 -8 40508 3 4810 

516 +75 41834 2 2912 

504 -69 39196 9 3310 

498 +84 49795 2 3810 

474 +179 51350 1 5315 

469 -42 37902 4 3411 

468 +66 26930 2 2410 

449 -119 32390 15 4110 

409 +3 28065 10 2610 

399 -166 25663 16 2611 

390 + 143 34207 1 4013 

387 -192 27643 6 2910 

379 +79 20739 1 2810 

69 Urban reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
11/2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed 
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average 
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003. The Arbitron Company). © 2003. R&R, Inc. 

Most Added" 
www.rradds.com 

ARTIST -.-LE _ABES; 

JAY -Z Change Clothes (Roc-AFe/la/1OJMGI 

ALICIA KEYS You Don't Know My Name (J) 

BIG TYMERS fIR. KELLY Gangsta Girl (Cash Money/Universal) 

OB1E TRICE The Set Up (Shady/A ftermatlAnterscope) 

MARQUES HOUSTON Pop That Booty (TUGIEEG) 

TWISTA Slow Jamz (Atlantic/ 

BABY D. It's Goin Down (Epic/ 

YING YANG TWINS fILIL' JON... Salt Shaker (TVT) 

KANYE WEST Through The Wire (RocAFollal/DJMG) 

Most 
Increased Plays 
ARTIST 1 -,LE L. BEL!S. 

ALICIA KEYS You Don't Know My Name Id) 

JAY.Z Change Clothes (Roc-A-Fella//DJMG) 

MUSIQ Forthenight (Del Soul/IDJMGI 

G UNIT Stunt 101 (lnterscope) 

OUTKAST The Way You Move (Arista) 

AVANT Read Your Mind (Geffen) 

JAGGED EDGE Walked Outta Heaven (Columbia/ 

BEYONCE' Me, Myself And I (Columbia) 

M. LEE fIJ. OUPRI Wat Da Hook Gon Be (Fe'Reel/Universah 

KANYE WEST Through The Wire (Roc-A'Fella/IDJMG) 

New&Active 
TWISTA Slow Jamz (Atlantic/ 

Total Plays: 374, Total Stations: 28, Adds: 27 

KANYE WEST Through The Wire (Roc -A Fella/IDJMG) 

Total Plays: 371, Total Stations: 40, Adds: 8 

ADDS 

66 

64 

45 

38 

31 

27 

27 

26 

8 

TOTAL 

PLAY 

INCREASE 

+467 

+416 

+353 

+348 

+332 

+317 

+271 

+264 

+212 

+190 

YING YANG TWINS fILIL' JON... Salt Shaker (TVT) 

Total Plays: 309, Total Stations: 29, Adds: 26 

BRAVEHEARTS fILIL' JON Quick To Back Down (Columbia) 

Total Plays: 252, Total Stations: 41, Adds: 1 

TEEDRA MOSES fIJADAKISS You'll Never Find... (WTI 
Total Plays: 250, Total Stations: 18, Adds: 0 

OBIE TRICE The Set Up (Shady/Aftermatti/lnterscope/ 

Total Plays: 243, Total Stations: 38, Adds: 38 

KEM Love Calls (Motown/Universal/ 

Total Plays: 214, Total Stations: 13, Adds: 0 

WARREN G Let's Go (lt's A Movement) (MSC) 

Total Plays: 213, Total Stations: 22, Add& 3 

WESTSIDE CONNECTION Gangsta Nations (Capitol) 

Total Plays: 202, Total Stations: 21, Adds: 2 

GERALD LEVERT U Got That Love (Call It A Night) (Elektra/EEG) 

Total Plays: 189, Total Stations: 26, Adds- 2 

Songs ranked by total plays 

Detailed station playlists for all R&R 
reporters are available on the web at 
www.radioandrecords.com. 

LJ d 7L, Yo 0 0 
Custom Production - Callouts, Montages & Video Hooks 

4.Digital, Clear, Consistent) .470,000 + Song Library) 

All Formats & International Titles) c* On-Time Delivery) 
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Email: hooks@''hooks.com 
www.hooks.com 

FAX: (770)452-4675 

16 Perimeter Park Drive, #109 
Atlanta, GA 30341-1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770)452 -HOOK (4665) 
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America's Best Testing Urban Songs 12 + 

For The Week Ending 11/14/03 

Artist Title (Label) TW 

Persons Persons Persons 
LW Familiarity Burn 12-17 18-24 25-34 

LUDACRIS fISHAWNNA Stand Up (Del Jam South/IDJMG) 

OUTKAST The Way You Move (Arista) 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 

2PAC fINOTORIOUS B.I.G. Runnin' (Dying To Live) (Amaru/lnterscope) 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 

YOUNGBLOODZ fILIL' JON Damn! (Arista) 

BEYONCE' fSEAN PAUL Baby Boy (Columbia) 

JAGGED EDGE Walked Outta Heaven (Columbia) 

FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 

GINUWINE Love You More (Epic) 

MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gan Be (Fa'Reel/Universal) 

NELLY fIP. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 

MARQUES HOUSTON fIJOE BUDDEN & PIED PIPER Clubbin' (T-U.G/EEG) 

LOON fIMARIO WINANS Down For Me (Bad Boy/Universal) 

AVANT Read Your Mind (Geffen) 

JOE More & More (Jive) 

G UNIT Stunt 101 (Interscope) 

ASHANTI Rain On Me (Murderinc./IDJMG) 

YOUNG GUNZ Can't Stop, Won't Stop (DefJam/IDJMG) 

WYCLEF JEAN MISSY ELLIOTT Party To Damascus (J) 

PHARRELL fIJAY-Z Frontin' (Star Trak/Arista) 

MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 

112 fILUDACRIS Hot & Wet (Del Soul/IDJMG) 

R. KELLY Step In The Name Of Love (Jive) 

R. KELLY Thoia Thoing (Jive) 

MARY J. BLIGE Doh! (Geffen) 

BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 

MONICA Knock Knock (J) 

YING YANG TWINS Naggin' (TVTI 

JA RULE Clap Back (Murderinc./IDJMG) 

4.26 4.37 96% 20% 4.16 4.19 4.08 

4.21 4.24 94% 16% 4.26 4.25 4.28 

4.19 4.26 98% 31% 4.01 4.06 3.90 

4.18 4.06 65% 10% 4.12 4.12 4.13 

4.08 4.14 96% 25% 3.88 3.88 3.90 

4.08 4.14 89% 22% 3.94 3.98 3.86 

4.05 4.14 100% 45% 4.05 4.08 3.99 

4.02 4.07 78% 13% 3.98 4.14 3.68 

3.99 4.03 98% 43% 4.06 4.16 3.83 

3.99 4.08 63% 9% 3.96 4.09 3.71 

3.97 4.04 82% 15% 3.81 3.78 3.87 

3.95 3.99 100% 52% 3.83 3.88 3.70 

3.92 4.07 75% 13% 3.83 3.88 3.71 

3.92 - 53% 7% 3.92 3.95 3.87 

3.89 3.96 56% 10% 3.83 3.99 3.55 

3.88 3.89 51% 9% 3.87 4.12 3.45 

3.87 - 70*/D 14% 3.81 3.74 3.92 

3.81 3.89 93% 31% 3.76 3.91 3.43 

3.79 3.79 93% 35% 3.62 3.76 3.32 

3.78 3.86 61% 11% 3.73 3.72 3.73 

3.76 3.93 97% 49% 3.85 3.95 3.62 

3.75 3.85 77% 17% 3.73 3.62 3.95 

3.73 3.94 62% 14% 3.55 3.63 3.41 

3.72 3.85 82% 26% 3.77 3.86 3.59 

3.69 3.68 96% 42% 3.65 3.59 3.77 

3.69 3.78 74% 20% 3.71 3.74 3.65 

3.66 3.85 75% 16% 3.61 3.53 3.75 

3.66 3.76 70% 15% 3.69 3.79 3.47 

3.64 3.77 70% 19% 3.43 3.49 3.33 

3.41 3.51 71% 18% 3.25 3.19 3.34 

Total sample size is 414 respondents. Total average /avorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity represents 

the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. Sample composition 

is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the formatmusic preference. RateTheMusic.com results 

are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of 

RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided byMediabase Research, a division 

of Premiere Radio Networks. J 
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Indicator 
Most Added 

YING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVTI 

TWISTA Slow Jamo (Atlantic) 

ALICIA KEYS You Don't Know My Name (J) 

JAY -Z Change Clothes (Roc-A-fella/IDJMG) 

BIG TYMERS fIR. KELLY Gangsta Girl (Cash Money/Universal) 

RYAN DUARTE You (Universal) 

CEELO I'll Be Around (Laface/Arista) 

BABY D. It's Goin Down (Epic) 

LUTHER VANDROSS Think About You (J) 

OBIE TRICE The Set Up (Shady/Aftermath/Interscope) 

Songs ranked by total plays 

Recurrents 
YOUNG GUNZ Can't Stop, Won't Stop (DefJam/IDJMG) 1021 

CHINGY Right Thurr (DTP/Capitol) 1019 

PHARRELL fJAYZ Frontin' (Star Trak/Arista) 883 

NELLY fIP. DIDDY... Shake Ya Tailfeather (Bad Boy/Universal) 855 

AALIYAH EITANK Come Over (BlackGround/Universal) 792 

FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 614 

50 CENT P.I-M-P. (Shady/Aftermath/Interscope) 496 

BEYONCE' fIJAY-Z Crazy In Love (Columbia) 494 

MONICA So Gone (J) 464 

DAVID BANNER fILIL' FLIP Like A Pimp (Universal) 426 

50 CENT In Da Club (Shady/Aftermath/Interscopel 379 

T.I. 24's (Grand Hustle/Atlantic) 373 

SEAN PAUL Get Busy (VP/Atlantic) 371 

BONE CRUSHER Never Scared (Arista) 336 

GINUWINE In Those Jeans (Epic) 329 

TYRESE Signs Of Love Makin' (J) 303 

LIL' KIM f150 CENT Magic Stick (Dunen Bee/Atlantic/ 302 

Reporters 
WAWNMgq NY- 
'M.MMwIMMBar 
Po:Bn'&YMa'WIIBas 
27 ALICAkFYS 

1 JAY -Z 
2 OBIE Tel 
1 BIG NMSRSfR KELLY 

BABY 0 
MARQUES HOUSTON 

KBCEJAlexaRdN,1A 
DMPD: Janet NeIDMNr 
MD:.gleaner 
23 ALICIAKEYS 
18 MICHAEL JACKSON 

YING. TAIL' JON 8 EASTSIDE B7Y0 
TARRALYN RAMSE v 

TWISTA 
RYAN NAB II 

KEOWAIMaMMa,1A 
09WD:4rySbwns 
MDI WIE. IME 
40 ALICA KEYS 
11 YING MIL' JON B EASTSIDE so'.0 

I TWISTA 
1 RYAN DUARTE 

WHTNADMN,GA 
PD:JMrySmNKIB 
APD:DNnXaM8lms 
MO:NnwnaDaaaM 

1 JAY -2 
BABY D 

KANYE WEST 

WVEEJAUale, GB' 
PS lorry Breen 
119. Tars Lem 
29 JAY -Z 

B GUNIT 
5 WESTSIRE CONNECTION 

1 ALCM KEYS 
1 NCK CANNON 

BABY D 

GERALD LEVERT 

WFXNAAuNpuWA. GA' 
OMPDIMB: Rin Norma 

12 ALICA KEYS 

9 JAY -Z 
1 BEYONCE' 

WPRWJAu9uM.6A- 
PM:TMSnell 
MD: TRIO 
25 JAYZ 
16 ALICA YEAS 

BIG NEARS TIR KELLY 
OBIE TRICE 

WERGRaMMOM. MP 
PO:VMN Sim 
MO: IW IIMM 
58 ALICA ROSS 

34 JAY -2 

WEMKRBMR Flame, LA. 
PA:J-Tremy 
MD: KAM DJIrma Mb 
47 ALICA KE $ 
25 MISSY ELLIOTT 
18 BIG TIMERS OR. TELLY 
14 BABYO 

TWISTA 
3 OBIE TRICE 

JAY -Z 
1 YIN& TAIL JON 8 EASTSIDE SOYZ 

MABÖSES HOUSTON 

KTCAReasON, TX. 
PO:NPryR 
14 ALICA KEYS 

7 JAY -Z 
6 KANYE WEST 
1 YING-. AIL' JON P. 6Á51010E BOYZ 

TWISTA 
MARQUES HOUSTON 
OBIE TRICE 

BABY O 
BIG TAMERS IA KELLY 

WBWMiod, MS 
0M WARN MIRNS 
PD: Tema»M 
28 TWISTA 
22 JAY -Z 

2 BABY D. 

2 CEE -LO 
OBIS TRICE 

BIG TAMERS 1R. KELLY 

WJ26WIOtl, MS 
PAL RAN N.M 
16 ALICIA TOYS 
10 YING VLIL' JON N EASTSIOE BOYZ 

JAY -Z 
4 TIMBALANO 8 MAGOOYSEBASTAN 
t SMOKIE NORRIL 

24-K 
BABY D 

BIGTYMERSM KELLY 
JUNIOR VARSITY 
WESTSIOE CONNECTION 
RYAN DUARTE 
MARQUES HOUSTON 
OBIS TRICE 

WBOTIBMlan. MA' 
POND: Later -LBO' Robinson 
Si ALICIA KIES 

0 JAY -Z 

WBLIUBullalo, KY' 
PO/NO: C N RryMN 
32 JAY -Z 
25 ALCM KEYS 

BM. TAMERS SR. KELLY 
MES 

THE 9 VANDROSS 

WSSP'Chao/AIon. SC 
OM laxa Rmb61n, 

PO MRy'cSal Maguire 
APT TITO RAY "Dal BOL' SnerrY 

IT ALICA KEYS 
BIG TYAERSNR. KELLY 
OBIE TRICE 

WWWZ,CAMWMR, 8C' 
OMW:TMWBats 
MO: TeMIMMs 
38 ALCM KEYS 
29 JAY -2 
le OBIE TRICE 
4 TWISTA 
3 YING )AIL' JON 8 FASTSIRE BOYZ 
2 BABYD 
2 BIG TYMERS VR KELLY 
1 JUNIOR VARSITY 

I MARQUES HOUSTON 

WPEGICMMNb 
PD: Owl Awry 
MD: DNWCaA 
45 ALICA KEYS 
29 TWISTA 
22 JAY -2 

21 YING MC JON 8 EASTSIOE BOYZ 
3 BIG TONERS VR KELLY 

MAROE S HOUSTON 

WJR,CNMMNBa. TN' 
PO MI 

RAskLLaMMbr 
ALICA KEYS 
SMOKIE ROOMFUL 

ONE TRICE 
BABY 
YING TAIL' JON 8 EASTSIDE BOYZ 
MARQUES HOUSTON 
JAY -2 
TWISTS 
BIG TAMERS VR. KELLY 
OAS RFO 

WGCTCNIU110,1L- 
OMPD:E SSth 
M0040 .T Gam 
No Ades 

WPM/Owego, IL 
PE: Jay Alan 
MO Barbara McDowell 
6E TWISTA 
30 ALICIA KEYS 
n BIG RIMERS PA KELLY 
15 JAY -Z 

2 OBIE TRICE 
MARODES HOUSTON 

WIZFICIncInnM,OH- 
PO: Tab Thomas 
MD: wlllss 
25 ALI IA KEVS 

m YING fILIL' JON B. EASTSIDE BOYZ 
3JAYZ 

WENZA7MSRMM. Orr 
OVER: IMP Ahab 
MO: Edda Bahr 

5 JAY -Z 
1 ALICIA KEYS 

WHRA/ColumMO, SC. 
PD: CI N Canoa 
APO Harald Bayo 
MD: Shan Masi 
35 ALICIA KEYS 
20 JAY -2 

12 YING IAIL' JON N EASTSIDE BOYZ 
10 BABY S 

9 BIG TYNE RS tR. KELLY 

6 ONE TRICE 

MFXE,CMImb1. GA 

Sat Awl. Webb 
OM:OínMI Dab 
PO.M UM 
30 YING TAIL' JON S EASTSIDE BUZ 
17 BA D 

15 

BIG TYMERS 5 BIGIYMERS VA LOLLY 

5 CEE -LO 
TWISTA 

WCNXICMumbus, OH. 
PD Paul Sbmlg 
M0: Warren Slaves 
22 JAY -Z 

19 BEYONCE 
ALICIA KEYS 

KKDARaIlae, TX. 
PDMGWAChaArn 
38 JAY -Z 
33 ALICIA KEYS 
12 TRILLVILLE 
10 MARQUES HOUSTON 

9 YING L/LIL JON N EASTSIOE BOYZ 
TWISTA 

1 BIG TAMERS TIR. KELLE 
ONE TRICE 

MYA 
BABY D 

WDTJNML MI. 
PO ERNN SIAM 
29 JAY -Z 
16 ALICIA KEYS 
5 EWA 

was/Detroit. MI. 
Po-KJ MRIIAay 
APRMO'KY, Kelle, 
26 ALICA KEYS 
Ti JAY -2 

3 OBIE TRICE 

1 BIG TUNERS ER KELLY 

MARQUES HOUSTON 

WAINAbi w, AL 
OMNGMD:AIWPM 
10 KARTE WEST 
10 RYA 
10 LUTHER VANDROSS 
10 YING IOU JON 8 EASTSIDE BOYZ 
10 ALICIA KEYS 

10 JAY -Z 
5 TWISTA 

WZFX/Pa HIE NC' 
OM MMENaMM 
PO: AI Damn 
APO: MM TM 
MD:T 
15 QUE HOUSTON 
13 JAY -Z 
Ti ALICIA KEYS 
5 YING ALL' JON b EASTSIDE BOv2 
2 TWISTA 

WYMGRableMlie. FL. 
P0M0:SCNHAIR 

APO: Terence Bryn 
II JAY.] 
6 ALICIA KEYS 
5 TWISTA 
4 YING AIL' JON & 10010125 BENZ 

1 MARQUES HOUSTON 
1 BIG NM RS IR TELLY 

BABY D 

OBIE TRICE 

DIS ERG 

WIKWD,eRmllle, NC. 
PA/MD: N.A. Mtland 

ALICA REVS 

JAY -Z 

WJMVJGmemIllH. SC. 
OM:TNry RMtls 
POMO: Dab Dab 
22 ALICA KEYS 
10 BEYOMCE 

JAY -Z 

WEUPRuNMYllle, AL' 
OM'TOIryJNdM 
PORAO'.ShralBarF 

z4 KANYE WEST 
2 G UNIT 
2 JAY -Z 

1 TRILLVILLE 
TWISTA 

WJMUJackson, MS. 
UAPPOMO Stan Branson 

APB. Nice Dixon 
70 ALICIA KEYS 
19 MARQUES HOUSTON 

6 OBIE TAKE 
5 BABY 
I YING SAIL' JON 8 EASTSIOE SOU 

TWISTA 
BIG TAMERS LAI. KELLY 

JAY -Z 

WRJMIJMMm, MS. 
PDAKLBMwRaba 
49 JAY -2 
10 YING MIL' JON 8 EASTSIDE BOYZ 
2 ONE ARC( 

ALICIA KEYS 
BG RS VP KELLY 

WARREN G 

TWESTA 
CEE -l0 
NARGUES HOUSTON 

WJATIJOBDSOREiIIR. FL 
EM Gall Nate 
PO. Mae Whams 
MD 6 -WO 
21 ALICA KEYS 

2 JAY -Z 

MARCUES HOUSTON 
BIG TAMERS PR. KELLY 

KPRIRess CRY. MD. 
ON: Mare Carson 
POMO: Myron Fen 
24 ALICA KEYS 
16 JAY -Z 

6 JUNIOR VARSITY 
I YING VLIL JON 8 EASTSIOE BOYZ 

TARRALYN RAMSEY 
RYAN DUARTE 
MARQUES HOUSTON 
ONE -MICE 
BIG TAMERS tIR KELLY 

KIIZAEIIIML TX 

SW LIE, Thomas 
MAR 1M ORISMer 
17 TWISTA 
17 ALCM BEYS 
17 JAY -2 
10 YING- AIL' JON 8 EASTSIDE BOYZ 
10 ERYKAR BITE 

5 NAPPY ROOTS 
5 TRILLVILLE 

KBBGAabyeM. LA' 

17 ALICIAKErs 
13 ONE TAKE 
12 YING.. MIL' JON 8 EASTSIDE BOYZ 
12 JAY -Z 
10 BIG PIKERS SR. KELLY 

2 BABY D 

LIL' KIM VIWISTA 
SEAN PAUL 
OAS ENT 

TWGTA 
MWOINE HOUSTON 

JUNIOR VARSITY 

WD4IAt Ri.MI- 
POMD:MadJMMaM 
45 ALICIA KEYS 
20 JAY -2 

20 TWISTA 
1 MAMOURS HOUSTON 

ONE TRICE 

BABY 0 
YING 1/L IL' JON E. EASTSIDE BOYZ 

BIG TUNERS TIR. (ELLS 

WBTR$,.N KT' 

116 ALICIA KEYS 
B JAY -Z 
5 TWISTA 
5 OBIE TRICE 

3 YING TAIL' JON 8 EASTSIDE BOYZ 
MARQUES HOUSTON 

BIG TAMERS I,R BILLY 

KIPRAI9IeRocA AR' 
OMPOMO: Joe Booker 

No AAA 

KKBTILs Angeles. CA' 
SR: Nancy LRUMer 
PD: Rob ScapA 
22 ALICA KEYS 

3 LAS -Z 
1 YING YANG TWINS 

WEZBAmbMlle. KY. 
PO: Mask Gann 
MO Gerald lbmlaM 
37 JAY -Z 
31 ALICIA KEYS 

WFIONMacoa, GA 
0 R+M Mamba 

t ALICIA KEYS 
TWISTA 
YING AIL' JON 8 EASTSIDE BENZ 
BIG NEARS IN NELLY 
BABY D. 

RYAN DUARTE 

WIBBMMOH, CA 
OM: RNA Habib! 
POMObalablBas 

9 JAY -Z 
7 ALICIA KEYS 
5 TWISTA 
2 CEE -LO 

WHRK/MOmpRM, TN. 
PD: NN. Bell 
APOMD:OnNe Neel 

5E1 TWISTA 
50 ALICIA KEYS 

1 JAY -Z 
BABY O 

BIG NEARS IM KELLY 

OBIE TRICE 

WEORMlamI, FL. 
FORRO: Cabs NINngM 
44 ALICIA KEYS 
2 JAY -Z 

BABY D 
NICK CANNON 

OBIS TRICE 
SEAN PAUL 

BIG NEARS M KELLY 
MARQUES HOUSTON 

WMIBMiaml, FL. 
OM:NobRoberts 
PO DN» Sunman 
60 JAY -Z 

1 BIG TAMERS IIA. KELLY 
JOE 
ALICIA KEES 

WKKVMIIWauMaa. WI. 
PRIAM: DM LOW 
10 MICA KEYS 

1 YING. MIL' JON IS EASTSIOE BCYO 
5 GEIE TRICE 
2 KANYE WEST 
2 JAY.Z 

BIG NMERSVR. KELLY 

WAEILMNIIR, AL 
EM: ANA MY 
POND: Nebo Ratio 
11 Aucu KEYS 

5 KANYE WEST 
5 JAY -2 
4 BABYD 
2 YING AIL JON e EASTSIDE BOAZ 
2 BIG TYMERS IR TELLY 

2 OBIE ALICE 

1 MARQUES HOUSTON 
TWISTA 

WZHTMonMomeIA, AL 
AM Mum Maddox 
AMMO Michael Long 

PD: Gael Elliott 
14 LUTHER VANDROSS 
12 SING MIL JON 8 EASTSIDE BOYZ 

7 TWISTA 
7 OBIE TRICE 

7 BIG TYMERS PR KELLY 

WNPLINaasllle, TN' 
PO:DmIIJMsm 
EBB 0210m 
M :RAN Wawa 

ALICIA KEYS 
BABY D 

BRAVEHEMTS AIL'JON 
BIG TAMERS SR. KELLY 
JAY -Z 
OLLIE TRICE 

YING.. MIL JON & EASTSIOE BOWL 

WIIRIRIAINSNIIM. 19 
MO. VOW RaMERA 

MAID: Pan* Palm 
5 JAY -Z 
2 ALICIA KEYS 

BIG TAMERS A1. KELLY 

KNOWN. blabs, LA' 
PO:LamMMWMas 
43 AVANT 
30 JAY -2 
25 BIG TAMERS UR KELLY 
12 LOON 084ARIO WINANS 
4 BABY D 
4 ALICIA KEYS 

1 WARRENG 
1 OBIF TRICE 

WOIMAMS *Mane. LA. 
OM ON balm 

1:1"`,,"'" 
16 ALICIA KEYS 

Z KANYE WEST 
JOE 

ONPD 

My Brawn .NT' 

MD: OMN. Mabel 
24 ALICIA KEYS 

1 GERALD LEVERT 

WV/PS/New TM, NY' 
PA Mlcnael Saunders 
MO Mare MAleMAt 
24 LA, 

7 ALICIA KEYS 
2 MAYA 

BIG TAMERS VA KELLY 

WOWBNa1ME, VA. 
0MAR:ONgDa* 
APONM:NW PAM 
24 JAY -Z 

9 ALICIA KEYS 

BIG TAMERO TM KELLY 

KVSP,MNMho a CITY, ON' 
POTTMWMMYyMNWY 

M:.MNN 
OBIE TRICE 
JAY -Z 
ALICIA KEYS 
BIG TAMERS TA KELLY 
OAS EEO 

TWISTA 
MARQUES HOUSTON 
SMOKIE NORFUL 
KANVE WEST 
BABY 0 
YING VLIL' JON 8 EASTSIDE BOYZ 

KBLNOmas, NE. 
OM Shan Bus 
PD. Mew Fs 
APONIG BYaK'BTaye MHCaln 
23 ALICIA KEYS 

3 JAY -Z 
d TWISTA 

2 MARQUES HOUSTON 
1 OBIS TRICE 
t BIG AMERS OR KELLY 

BABY D 

WUSLANAIMaIp11la, PA. 
PO: Qua MMAem 
MA Cola -lad bermgh 
48 JAY -2 
26 ALICIA KEYS 
24 AVANT 
15 GUNIT 

WAMOIPMFOuryryh A 
D M/PO:George 0.1'CAN 
MO' Knee Wmd 
O JAY -Z 

36 ALICIA KEYS 
13 OBIE TRICE 

TWISTA 
CEE -LO 

WOOKRaleigh, NC' 
PD: Cy Yung 
MD: SMn Alexander 
26 ALICIA KEYS 
19 JAY -Z 

2 AYA 

WBTJRkbmd, AA 
Pm 000W MAORSO 

MD: Mlle MR 
36 ALICIA KEYS 

35 JAY -2 

19 OBIE TRICE 

7 BIG TAMERS PR KELLY 

WCOXRIchmnR/, 9A 
MO: Reggie Baker 

ALMA KEYS 
6 JAY -2 

MUBoHY LEE I/JERMAINE DUPAI 

WDKXROAIMHYer, NT 
PD: Padre Mahl 
we An Jods 
MO. END SPMM 
49 ALICA ROY$ 

9 JAY -Z 
2 BG ERS ES KELLY 

TRICE 1 091E TRICE 

IMPROMP2 
WARREN G 

WTLLSa91nOW, MI- 
POM0 Eugene Brow 

1 OBIS TRICE 

1 JAY -Z 

ALICIA BEYS 
BIG TAMERS TIR KELLY 

WEAWSMaMNI. GA 
OM:JMeTlnnaa 
PD: Sam NM= 
MAllAD KARIN. 8100,0 
14 ALICIAKEYS 
17 JAY -2 
B BABY O 

1 BIG TYMERS TAR .KELLY 

111/831/81rememl. LA. 
O 11981)AbbanEMMb 

10 ALICIA KEYS 
7 OOZE TRICE 
7 A4JAMSHAME 

YING SAIL JON & EASTSIDE BOYO 

TWISTA 
RYAN DUARTE 
MARQUES HOUSTON 

SEAN PAUL 
BIG TAMERS VR. TELLY 
JAY -Z 

KM IoM. LA' 
PUMP Jab 
24 ALICIA WT'S 
13 SING. MIL' JON N EASTSIDE BOYZ 
4 JAY'Z 

BABY 
BBì TUNERS TIR. KELLY 

MARQUES 1101ISTON 
ORSE TRICE 

KATLSI. Louts, MO. 
DM: Chula MRS 
PD OwwI1UpNNMOM 

MD: Taylor J 

19 SING 1AIl' JON 8 EASTSIDE BOYZ 
13 ALICIA BEYS 

12 MAROLES HOUSTON 
3 ORIE TRICE 

3 TWISTA 
1 BIG TYMERRUR. KELLY 

JAY -Z 

WFUN/SI. Louts, M. 
PRIMO: Craig BMW 

BIG TIMERS IR. LOLLY 
5 ALICIA KEYS 

JAY -Z 

WTMP/Tamp, FL 

OMPOIJatlMNmm/ 
APO/MB. BID MMWCeI 

22 JAY -2 

14 CEE -LO 
12 BIG 1YMERSIR. KELLY 
11 DARANJAHZ 

WJWTaN IH, DR. 
PIP OWN Mask 
28 JAY -Z 
24 ALGA KEYS 

5 TWISTA 
4 YING. VLIL JON 8 EASTSIDE BOYZ 

1 

BABY 0 
MARQUES HOUSTON 
OBIE TRICE 

BIG TIMERS ER. LOLLY 

KJMM/TMM, OK' 
PO:TMryMogs 
AFD,AM:AMMI 
13 OBIS TRICE 

1 ALCA KEYS 
9 BKìNMEflBM KELLY 
9 .AY -Z 

2 BABY D 

2 OASE X 

1 YING MA' JON B EASTSIDE BOYZ 
1 !WIVE NEST 
1 MARQUES HOUSTON 

TWISTA 

NEU/tupelo, MS 
OM:RNASbvM1 
PR: 10W 1H. 

5 YING IILIL JON 8 EASTSIOE BOYZ 

WKASIWaHIEAlan. CC. 
PO: Da7II BIMNE 
MD: KW WAIN 
31 ALICA KEYS 
27 JAY -Z 

23 MARQUES HOUSTON 

BOW WOW VJAGGEO EDGE 

WJKSEWEEmENNAS. E5 
MD INRORI MR.. 
13 ALICIA KEYS 
12 JAY -Z 

1 OBIS TRICE 

BIG NEARS TIR KELLY 
24-K 
BABY 
MAR . -:1 HOUSTON 

*Monitored Reporters 

81 Total Reporters 

70 Total Monitored 

11 Total Indicator 
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e URBAN 

R&R asks radio DJs for the hottest records jumping off that haven't charted yet. 

ths'. 

Jonathan Doncker 
Mixer, Sirius Smooth Mix & 1208 Entertainment 

Reli's "Let Me Show You" (Roc -A -Fella): Nice and sexy midtempo R&B 
track a la R. Kelly's "Step in the Name of Love" remix. After several ear- 
lier releases, Rell is already heating up in NYC clubs and should do well 
at Urban mainstream, as well as adult radio.*s Bravehearts featuring 
Nas and Lil Jon's "Quick to Back Down" (Columbia): Hot -like -fire produc- 
tion help from the king of crunk, bringing the same energy as "Damn" and 
"Get Low," and a crazy first verse from their leader, Nas. This debut track 
should give this crew a great look at radio. Bad Boy's Da Band's "Go 
Steady" (Bad Boy/Universal): A strong midtempo R&B album cut with sexy 
vocals from sexy Sara (it's about time P. Diddy let her sing). Ness' rap in 
the middle keeps the song movin'. If this had come out in the late '80s or 
early '90s, it would've been an NYC radio anthem. Right now it's getting 
great reaction in the clubs. It's not slated to be a single, but with enough 
support at radio it would be. 

Mike Love 
PD, WWDM (The Big DM)/Columbia, SC 

Just before the fall book WWDM 
evolved into an Urban AC outlet. To complement our new position, we also 
became "Columbia's Big Money Station" with a fall cash contest. Each day 
listeners can win $101 by calling in when they hear the Big Money Song 
of the Day. We play the song at least three or four times, so we're giving 

away $300-$400 each day. All those who win qualify 
for the weekly grand prize, $1,000. They have to lis- 
ten on Thursday to see if we call out their name as the 
big money winner! But that's not the only way to 
win. The station has also made up 5,000 "Big DM" li- 
cense plates, which we've given away at various 
events over the past few months. We have the Big 
Money Man out spotting cars with the license plate. 
Those who have 'em instantly win $100 and qualify for 

the $1,000 Thursday. e This station has three street vans - that was one 
of the things that most impressed me when I came to work here three years 
ago. Some major -market stations don't even have that. On the weekends 
every one of them is out - usually two at paid remotes and the third at 
community -service events or hitting the streets. e This past month we've 
been involved in spreading awareness about domestic violence against 
women. Sadly, South Carolina has the highest incidence of domestic vio- 
lence in the country, and we want to do our part to help lower the rate within 
our community. After we became Urban AC, we brought back Curtis 
Wilson to handle afternoons. He was the morning man here for 12 years 
and left to pursue a career on TV. He became a local news anchor, and 
now he's doing both our afternoon shift and the TV thing. There are great 
cross -promotions we can do because of his dual role in the community. 

ARTIST: Alicia Keys 

LABEL: 1 

CURRENT PROJECT: The Diary of Alicia Keys 

IN STORES: Dec. 2 

CURRENT SINGLE: "You Don't Know My Name" 

Keys' influences growing up included 
hip -hop icons Tupac Shakur and 

the Notorious B.I.G., as well as the clas- 
sical music she absorbed while learning 
the piano. On The Diary of Alicia Keys, 
she calls on her soulful roots in songs like 
the first single, "You Don't Know My 
Name," which harks back to the '70s 
sounds of groups like The Jones Girls and 
The Emotions. Her hip -hop influences are 
prominent on songs such as "Streets of 
New York," featuring Nas and Rakim, 
which samples Nas' "N.Y. State of Mind" 
from his '94 debut, Illmatic. Producers on 
the new album include Kanye West of 
Jay -Z fame - who also currently has a 
single on J - as well as Easy Mo Bee, 
Scott Storch and Rich Harrison. 

Hometown: New York 
Personal stats: Keys was born Alicia 

Augello Cook on Jan. 25, 1981. By age 5, 
she showed signs of being a musical 
prodigy. She began taking piano lessons 
at a very young age and mastered the in- 
strument, along with songwriting and 
singing, by 14. Originally, she signed to 
Jermaine Dupri's So So Def Records 

TALK BACK TO R&R! 

Do you have questions, comments or feedback 

regarding this column or other issues? 

Call me at 201-656-3431 

or a -mail: 

dhall @radioandrecords. com 

through Columbia before graduating 
from the Professional Performing Arts 
High School of Manhattan at age 16 -a 
full two years ahead of schedule. Keys 
never released an album on that label, 
but she did become the subject of a fierce 
multilabel bidding war, ending up at 
Arista in 1998. Shortly thereafter she fol- 
lowed Clive Davis to J Records, where she 
released her first album, Songs in A Mi- 
nor, which included the hit single 
"Fallin'." 

Past successes: Songs in A Minor 
won five Grammys, including Song of the 
Year for "Fallin'," Best R&B Album and 
Best New Artist. It also went on to multi - 
platinum status. Keys has developed into 
an accomplished producer as well. She 
has also recently appeared on ABC's 
American Dreams, portraying Fontella 
Bass. 

See her: Nov. 22, when she performs 
on NBC's syndicated entertainment news 
program Extra, and Nov. 26 on ABC's 
Good Morning America, when she will 
perform live from Harlem. 

( 

Urban AC Reporters 

WWIN/Baltimore, MD' 
PD: The Watts 
APD/MD: Keith Fisher 

6 LUTHER VANDROSS 

KOXL/Baton Rouge, LA' 
POND: Mya Vernon 

KINDRED THE FAMILY SOUL 

ALICIA KEYS 

SHIRLEY CAESAR I,FAITH EVANS 

WBHK/Birmingham, AL' 
PD: Jay Dixon 
APD/MD: Daryl Johnson 

15 ARETHAFRANKLIN 
15 ALICIA KEYS 

WMGL/Charlesion, SC' 
OMIPD: Terry Base 
APDIMD: Belinda Parker 

13 ALICIA KEYS 

SHIRLEY CAESAR VFAITH EVANS 
KINDRED THE FAMILY SOUL 

WBAV/Charlotte' 
PD/MD: Terri Awry 

A ALICIA KEYS 

WVAZJClrfeago, IL' 
OM/PD: Elroy Seth 
APD/MD: Armando Rivera 
No Adds 

WZAK/Cleveland, OH' 
OIAPD: Kim Mason 
M0:LUDO 

VANDR a 
Reek 

1 OSS 

WLXC/Columbia, SC' 
PD: Doug Williams 
No Adds 

WWDM/Columbia, SC' 
PD: Mike Love 

5 ALICIA KEYS 
A MICHAEL JACKSON 
2 KINDRED THE FAMILY SULL 

SHIRLEY CAES» I/FAITH EVANS 

WRNB/Dayton, OH' 
OM/PD: J.D. Kunes 

1 ANTHONY HAMILTON 

WMXD/Delroit, MI` 
OM: KJ Holiday 
PD: Jamillah Muhammad 
APD: Oued Stevens 
MD: Sheila Lithe 

11 KIM 

WUKS/Fayetteville, NC' 
PD: Garrett Davis 
MD: Calvin Pee 

1 JEFF BRADSHAW VJKL SCOTT 
ALGA KEYS 
SHIRLEY CAESAR ARWTN EVANS 
KINDRED THE FAMILY SOUL 

WDII/FIint MI' 
PD: Jerold Jack» 

1 LUTHER VANOROSS 
ALICIA KEYS 

WFLMFK. Pierce, FL' 
OM: MAe Janes 
PIAN: Tay Mar 
26 ALICIA REVS 

15 JAGGED EDGE 
15 OUEAST 
10 KINDRED THE FAMILY SOUL 

5 TEEEM MOSESVJAOAKESS 
2 VAN HUNT 

SHIRLEY CAESAR WAITH EVANS 

Stations and their adds listed alphabetically by market 
WOMG/Greensboro, NC' 
PO/MD: AC Stone 

3 ALICA KEYS 
MUSIU 

KMJOAIouston, TX' 
PD: Cad Conner 
MD: Sam Choice 

At ICIA KEYS 

%MC/Indianapolis, IN' 
PD: Brian Wallace 
APDIMD: Garth Adams 

ALICIA KEYS 

WKXUJadaon, MS' 
OMIP D/MD: Sian Branson 

iA KEYS 
SHIRLEY CAESAR eArni EVANS 
KINOREDTHE FAMILY SOUL 

WSOLNadaonville, FL' 
PD: Mike Whams 
MD: IU Broda 
No Adds 

MK/Kansas City, MO' 
PD: Greg Love 
MD: Trey Michaels 

KINDRED THE FAMILY SOUL 
JEFFREY OSBORNE 
MICHAEL JACKSON 

ALICIA KEYS 

KNEKAJdayette,LA' 
PD/MD: Jde KInrnu 

6 WILL DOWNING 
3 ANN MESSY 

SILK 
ALICIA KEYS 
KINDRED THE FAMILY SOUL 
VICKIE WINANS 

KOKY/Little Rock, AR' 
OM: Joe Booker 
PD: Mart Dylan 
MD: Jamal Duales 

12 ALICIA KEYS 

11 SILK 
6 LUTHER VAXDROSS 
6 ANSIO 
A ANCWELJACMON 

SHIRLEY CAESAR SMITH EVANS 

KJLH/LosAngeles, CA' 
PD/MD: Aundraa Russell 

5 IPA 
5 TARRALYN RAMSEY 
3 A, GREEN 
1 LO'HEIVAN:.HUSS 
1 JEF OSBORNE 

WRBV/Macon, GA 
PD/M0: Lisa Charles 

KINDRED 1HE FAMILY SO11I 

SILK 

KJMS/Memphis, TN' 
P0: Nate Bell 
APD/MD: Eileen Collier 
El ALICIA KEYS 

WHOT/Miami, FL' 
PD: Derrick Brown 
APD/MD: Karen Vaughn 
21 ALICIA KEYS 

WJMRMIilwaukee, WI' 
PD/MD: Laud Jones 

ALICIA KEYS 

WMCS/Milwaukee, WI 
SM: Peeve 

Scneloped 

Stewart 
OM: Sil 
PD/MD: Tyyfwen1ee Jadmn 
10 MICHAELJAG(SON 

a ALICIA KEYS 
T KINDRED THE FAMILY SOUL 
5 SILK 
5 SHIRLEY CAESAR GFA TH EVANS 

WDLTIMobib AL' 
PD: Slew Craibley 
AID: Ka*/ Bath» 
No Adds 

WOOKMashville, TN' 
PD/ND: Detrick Corbett 

19 ALICIA KEYS 

WYBCrliew Haven, 
OM: Wm* Sete* 

CT' 

PD: Jan Castillo 
APP. ,11eysS 

MN NESBY 
/ KALWN 00110F 

KINDRED THE FAMILY SOUL 

WYLDINew Orleans, LA' 
OM: CadaAa Bordner 
PD: AJ lileoerry 

ALK YS 

WRKSMew York, NY' 
0M: John Mullen 
PD: Toya Beasley 
MD: Jule Gunnel 

9 ALICIA KEYS 

WSVY/Norfolk, VA' 
OM: Daisy Davis 
PD/MD: Heart Attack 

AL OA KEYS 

WVKL/Hodolk, VA' 
OM: Dick Lamb 
PD/MD: Don London 

10 LUTHER VANDROSS 

WCFB/Odando, FL' 
PD: Steve McAlear 
MD: Joe Davis 

1 JOE 
MICHAEL IACYSON 
ALICIA errs 
JEFFREY OSBORNE 

WDAS/Philadelphia, PA' 
OM: Rhea Machern 
PD: Joe Tamburm 
APD/MD: Jo Gamble 

27 ALICIA KEYS 
5 LUTHER VANDROSS 

WFXC/Raleigh, NC' 
PD: Cy Young 
APD/MD: Jodi Berry 

5 ALICIA KEYS 

WKJSMichmond, VA' 
OMRceD/M0: Kevin Gardner 

Amu KEYS 

WVBE/Roanoke, VA' 
PD/MD: Well Feed 
16 ALICIA KEYS 

VAN HUNT 
SHIRLEY CAESAR OFAITH EVANS 
KINDRED THE FAMILY SOUL 
SILK 

WLWVSavannah, GA 
OM: Brad Kelly 
PO/IAA Gary Young 
13 ASHANTI 

10 JEFFREY OSBORNE 
8 ALICIA KEYS 

KMJM/St. Louis, MO' 
OM: Chad( Atkins 
PD: Eric Mydraels 
MO:TarLbrJ 
AD ALI AKYs 

1 MUSLO 

WIMX/roledo, OH' 
P0: Rocky Love 
MD: Brandi Brewe 
13 ALICIA KEYS 

I EUTHER VANDROSS 
1ARRALYN RAMSEY 
SILK 
MICHAEL JACKSON 
SHIRLEY CAESAR VFAITH EVANS 

WHURMfashineton, DC' 
PDAID: David A. ffl..nson 
16 ALICIA KEYS 

2 AJADA/O THE FAMILY SOUL 
ANN NESBY 

WNMIMIashington, DC' 
PD: rattly Bum 
MD: Mite Chase 
No Adds 

'Monitored Reporters 
46 Total Reporters 

42 Total Monitored 

4 Total Indicator 

Did Not Report, Playlist Frozen (1): 
WMCSIMiiwaukee-Racine, WI 

J 



43 

r URBAN AC TOP 30.. 
® November 14, 2003 

LAST THIS 
WEEK WEEK 

O 
2 0 
4 

3 4 

6 

5 6 

7 

8 0 
11 0 
12 0 
9 11 

10 12 

14 

13 14 

15 

17 0 
19 

16 0 
20 

22 f' 
21 

24 

18 23 

29 t 
23 25 

(Debut> 

25 27 

26 28 

27 29 

28 0 

ARTIST TITLE LABEL(S) 

GERALD LEVERT U Got That Love (Call It A Night) (Elektra/EEG) 

R. KELLY Step In The Name Of Love (Jive) 

KEM Love Calls (Motown/Universal) 

LUTHER VANDROSS Dance With My Father (J) 

DWELE Find A Way (Virgin) 

HEATHER HEADLEY I Wish I Wasn't (RCA) 

ARETHA FRANKLIN Wonderful (Arista) 

SMOKIE NORFUL I Need You Now (EM/Gospel) 

ANTHONY HAMILTON Comin' From Where I'm From (So So Def/Arista) 

JOE More & More (Jive) 

TAMIA Officially Missing You (E/ektra/EEG) 

JAVIER Crazy (Capitol) 

WILL DOWNING A Million Ways (GRP/VMG) 

RHIAN BENSON Say How I Feel (DKG) 

JAHEIM Backtight (Divine Mill/Warner Bros.) 

MICHAEL JACKSON One More Chance (Epic) 

ASHANTI Rain On Me (Murderinc./fDJMG) 

CALVIN RICHARDSON Keep On Pushin' (Hollywood) 

AVANT Read Your Mind (Geffen) 

ERYKAH BADU Back In The Day (Motown) 

ISLEY BROTHERS fIRON ISLEY Busted (Dream Works) 

ALICIA KEYS You Don't Know My Name (J) 

FLOETRY Getting Late (Dream Works) 

MUSID Forthenight (Def Soul/IDJMG) 

VIVIAN GREEN What Is Love? (Columbia) 

LUTHER VANDROSS Think About You (J) 

MANHATTANS Turn Out The Stars (Love -Lee) 

STEPHANIE MILLS Can't Let Him Go (J&M) 

EARTH, WIND & FIRE Hold Me (Kalimba) 

KEM Matter Of Time (Motown) 

TOTAL + I - TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS AUDIENCE CHART ADDS 

(001 

1122 +55 123565 12 3810 

992 +13 116822 28 1810 

924 +96 115759 42 3110 

816 -23 96988 28 4110 

804 +116 89835 19 4010 

729 -12 76306 35 3710 

694 +34 76093 7 3411 

682 +50 75020 32 3510 

622 +66 45335 13 3411 

599 +53 66730 6 3912 

590 -20 52194 27 3410 

516 -54 55560 26 3410 

492 +11 40523 8 3011 

460 -74 35975 18 3310 

443 +9 32103 11 2910 

433 +54 47818 4 2815 

392 +65 51865 5 1610 

380 0 24323 18 2310 

362 +36 32875 6 2510 

349 +43 26863 4 2410 

338 +15 30749 16 1710 

333 +104 44639 3 32131 

330 -27 27530 14 2810 

247 +109 26173 2 2413 

224 -47 21091 12 1610 

193 +132 18827 1 3718 

181 13 11101 10 1110 

167 -12 17122 4 1010 

160 -5 7429 5 1810 

154 +8 9050 2 1811 

42 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 11/2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. 

New&Active 
FREDDIIE JACKSON Natural Thang (Mart/and) 

Total Plays: 118, Total Stations: 14, Adds: 0 

VAN HUNT Seconds Of Pleasure (Capitol) 

Total Plays: 113, Total Stations: 16, Adds: 2 

AL GREEN I Can't Stop (Blue Note/EMC) 

Total Plays: 110, Total Stations: 13, Adds: 1 

JAGGED EDGE Walked Outta Heaven (Columbia) 

Total Plays: 95, Total Stations: 5, Adds: 1 

TONY RICH PROJECT Red Wine (Compendia) 

Total Plays: 88, Total Stations: 8, Adds: 0 

JEFF BRADSHAW fIJILL SCOTT Slide (Hidden Beach) 

Total Plays: 76, Total Stations: 5, Adds: 1 

TARRALYN RAMSEY Up Against All Odds (Casablanca) 

Total Plays: 74, Total Stations: 12, Adds: 2 

DEITRICK HADDON Sinner's Prayer (Verity) 

Total Plays: 67, Total Stations: 5, Adds: 0 

ANN NESBY With Open Arms (RTEntertainment) 

Total Plays: 57, Total Stations: 11, Adds: 3 

JEFFREY OSBORNE Caller ID (JayOz/Koch) 

Total Plays: 56, Total Stations: 12, Adds: 3 

Songs ranked by total plays 

Most Added® 
www.rradds. corn 

ARTIST TITLE LABEL(S) 

ALICIA KEYS You Don't Know My Name (J) 31 

KINDRED THE FAMILY SOUL Stars (Hidden Beach) 11 

SHIRLEY CAESAR fIFAITH EVANS Hurting Woman (Word) 9 

LUTHER VANDROSS Think About You (J) 8 

MICHAEL JACKSON One More Chance (Epic) 5 

SILK Side Show (Liquid 8) 4 

MUSID Forthenight (DefSouf/fDJMG) 3 

JEFFREY OSBORNE Caller ID (JayOz/Koch) 3 

ANN NESBY With Open Arms (RTEntertainment) 3 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

LUTHER VANDROSS Think About You (J) 

DWELE Find A Way (Virgin) 

MUSID Forthenight (Del Soul/IDJMG) 

ALICIA KEYS You Don't Know My Name (J) 

ADDS 

TOTAL 
PLAY 

INCREASE 

+132 

+116 

+109 

+ 104 

KEM Love Calls (Motown/Universal) +96 

A. HAMILTON Comin' From Where I'm From (So So Def/Arista) +66 

ASHANTI Rain On Me (Murder lnc./IDJMG) +65 

GERALD LEVERT U Got That Love (Call It A Night) (Elektra/EEG) +55 

MICHAEL JACKSON One More Chance (Epic) +54 

JOE More & More (Jive) +53 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

JAHEIM Put That Woman First (Divine Mill/WarnerBros.) 

KINDRED Far Away (Epic) 

RUBEN STUDDARD Superstar (J) 

R. KELLY I'll Never Leave (Jive) 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal) 

FLOETRY Say Yes (Dream Works) 

LUTHER VANDROSS Take You Out (J) 

VIVIAN GREEN Emotional Rollercoaster (Columbia) 

SYLEENA JOHNSON Guess What (Jive) 

TYRESE How You Gonna Act Like That (J) 

428 

334 

327 

299 

278 

256 

248 

198 

186 

185 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandrecords.com. 

WHY SHOULD YOU SWITCH TO BULLSEYE FOR MUSIC RESEARCH ? 
GOOD QUESTION .. BETTER ANSWER 

ON TARGET ON TIME EVERYTIME 

No Excuses 
Bullseye Marketing Research, inc. 

Contact Chuck Dees or John Hart 1-888-411-4395 
email us at bullseye@bullsi.com 

or visit our website at www.8ullsi.com 
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CMA Week Festivities 
Music City celebrates its best and brightest 

The 37th annual CMA Awards on Nov 5 anchored Nashville's 
yearly awards week. The best country has to offer in the way of 
songwriters, publishers, producers, artists, labels, radio execs and 
more were recognized for their achievements of the past year, and an 
honored few were celebrated for a lifetime of excellence. 

Spend much time in Nashville and you'll like- 
ly hear someone tell you it all starts with a song. 
Awards week is no Jiff rent, as it all starts with 
the Nashville Songwriters Association Interna- 
tional's songwriter awards. Performing -rights 

organizations also get into the act with their 
grand galas, but the main event is the CMA tele- 
cast. This year's edition was the highest -rated in 
seven years - now, that's something worth cel- 
ebrating. Here's a look at the week in pictures. 

GREAT STUFF Craig Wiseman didn't just take Songwriter of the Year honors atASCAP's Country Awards, 
he earned Song of the Year for "The Good Stuff," as performed by Kenny Chesney. Pictured (l -r) are Publisher 
of the Year EMI's Gary Overton, ASCAP Sr. VP Connie Bradley, Wiseman, Chesney and ASCAP CEO John 
LoFrumento. 

HAPPY FAMILY RCA Label Group artists received their share of CMA Awards this year, and everyone was all smiles at the company's post - 
show party. Pictured (l -r) are RLG Nashville Exec. VP Butch Waugh; Vocal Event honoree Jimmy Buffett; CMA Vocal Duo winner Kix Brooks; BMG 
COO Michael Smellie; Vocal Duo winner Ronnie Dunn; Female Vocalist winner Martina McBride; Entertainer, Male Vocalist and Vocal Event winner 
Alan Jackson; and RLG Chairman Joe Galante. 

ROCK AROUND THE CLOCK But it's David Haley, not Bill, and stars rather than Comets gathering for 

Warner Bros. Nashville's CMA party. CMA nominee and presenter Kid Rock (I) is pictured with Warner 

Nashville Sr. VP/Promotion Haley. 

POWER TRIO The Nashville Songwriters Hall of Fame welcomed 
four new members in ceremonies at the Loews Vanderbilt Hotel. 

Inducted were (l -r) Paul Overstreet, Rodney Crowell and John Prine, 

along with the late Hal Blair. 

MOVE OVER, STEVE AUSTIN The RIAA recognized 15 million -album man Toby Keith for his career 
sales during Dream Works Records Nashville's post -awards bash at the Palm restaurant. Pictured (l -r) are 

Dream Works GM and head of label operations Wayne Halper, Sr. Executive/Promotion Scott Borchetta and 

Principal Executive James Stroud; RIM Chairman/CEO Mitch Bainwol;; Keith; and Dream Works Sr. Executive/ 

Sales & Marketing John Rose. 
Continued on Page 46 



OUR MEMBERS WIN 7,WD OF THE 2003 CMA AWARDS 

Producer of 
Single & Album 

of fhe Year 

Single 

of fhe Year 

KIM WILLIAMS 

Song 

of fhe Year 
"Three Wooden 

Crosses.' 

mri-zew se 12-Auttelie 

Song 

of fhe Year 
"Three Wooden 

Crosses 

CONGRATULATIONS TO THE GREATEST SONGWRITERS IN THE COUNTRY! 
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Continued from Page 44 

TENT CAMPING Pictured under the big top at SESAC's annual bash are SESAC 

President/C00 Bill Velez; Songwriter of the Year Jerry Salley; Country Publisher of the 

Year EMI's President, Gary Overton; and SESAC's Tim Fink and Trevor Gale. 

BUDDY DIDN'T GET THE MEMO All in black, except one, at Sony Nashville's post-CMA Awards party, held at Nashville's 
Sunset Grill, are (l -r) Eddie Montgomery, Troy Gentry, Sony Nashville President John Grady, Buddy Jewell, Patty Loveless, Sony 
Music/U.S. President Don lenner, Sony Music Entertainment Chairman/CE0 Andrew Lack, Marty Stuart, Travis Tritt and Sony 
Nashville Exec. VP/A&R Mark Wright. 

HONORING CASH In addition to three posthumous CMA Awards and the CMA's Irving Waugh Award of 
Excellence, Johnny Cash was the subject of a musical tribute during the telecast. Among those performing 

were Kris Kristofferson and Willie Nelson. 

AIR TALENT CMA Broadcast Award winners are seen here during pretelecast ceremonies at this year's 

CMA Awards. Top row (l -r): WKDF/Nashville's Dave Kelly; KFDI/Wichita's Beverlee Brannigan; WUSY/ 

Chattanooga, TN's Clay Hunnicutt; and KNIX/Phoenix's Alan Sledge. Middle row (l -r): WQYK/Tampa's Les 

McDowell, Skip Mahaffey and Braden Gunn; and KFDJ/Wichita's Jeff "Cornbread" Law and Pat James. Bottom 

row (l -r): WSOC/Charlotte's Jeff Roper and Richie "Richie Rich" Palmer, WQYK/Tampa's Rita Ciccarello, 

WSOC/Charlotte's Carrie Ann Boggess, American Country Countdown 's Bob Kingsley and CMA Assoc. Exec. 

Director Tammy Genovese. 

RED CARPET BMI celebrated its award winners in grand style at its Nashville headquarters. Pictured (l -r) 
are BMI Exec. VP Del Bryant, Sony/ATV Music Publishing Nashville Sr VP/GM Woody Bomar and President/ 

CEO Donna 1-ülley, Songwriter of the Year Jeffrey Steele, BMI President/CEO Frances Preston, BMI Icon 

honoree Dolly Parton, BMI Nashville VP Paul Corbin and BMI Sr. VP Phil Graham. 

UNIVERSALLY PRAISED CMA host Vince Gill turned in another witty performance, then ventured out 

to Nashville's Acorn restaurant for Universal Music Group's bash. Pictured (l -r) are Gill, George Strait, UMG 

Nashville Chairman Luke Lewis and UMG President Zach Horowitz. 

(NO) HAT TRICK Universal South's Joe Nichols became the first artist to win the ACM's Best New Male 

honor; CMT's Breakthrough Artist Flameworthy Award and the CMA's Horizon Award with his CMA win last 

week. Celebrating after the show are producer Brent Rowan, Universal South Sr. Partner Tim DuBois, Nichols 

and Universal South VP/Artist Development Susan Levy, Sr. VP/GM Van Fletcher, Sr. VP/Promotion Bryan 

Switzer and Sr Partner Tony Brown. 



47 

COUNTRY TOP 5Q . 
® November 14, 2003 

LAST THIS TOTAL 

WEEK WEEK ARTIST TITLE LABEL(S) POINTS 

1 O TOBY KEITH I Love This Bar (DreamWorks) 15533 

3 0 RASCAL FLATTS I Melt (Lyric Street) 13225 

2 3 KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 13191 

5 0 PAT GREEN Wave On Wave (Republic/Universal South) 11262 

7 0 GEORGE STRAIT Cowboys Like Us (MCA) 10561 

8 0 MONTGOMERY GENTRY Hell Yeah (Columbia) 9419 

13 Q KENNY CHESNEY There Goes My Life (BNA) 9185 

10 0 CHRIS CAGLE Chicks Dig It (Capitol) 8592 

12 0 BROOKS & DUNN You Can't Take The Honky Tonk... (Arista) 8318 

11 Q LONESTAR Walking In Memphis (BNA) 8246 

14 m RODNEY ATKINS Honesty (Write Me A List) (Curb) 7000 

16 ® TRACY BYRD Drinkin' Bone (RCA) 6658 

15 13 RUSHLOW I Can't Be Your Friend (Lyric Street) 6623 

17 14 REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 6026 

18 ® SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 5818 

19 0 DIAMOND RIO Wrinkles (Arista) 5573 

20 Q JO DEE MESSINA I Wish (Curb) 5518 

22 0 SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 5436 

21 0 TERRI CLARK I Wanna Do It All (Mercury) 5019 

23 BRAD PAISLEY Little Moments (Arista) 4374 

24 ® SCOTTY EMERICK I Can't Take You Anywhere (DreamWorks) 4056 

31 ® TIM MCGRAW Watch The Wind Blow By (Curb) 3604 

26 ® JOSH TURNER Long Black Train (MCA) 3580 

27 ED JIMMY WAYNE I Love You This Much (DreamWorks) 3565 

25 25 BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 3519 

28 Q SARA EVANS Perfect (RCA) 3205 

Breaker ® ALAN JACKSON Remember When (Arista) 2915 

29 Q TRACE ADKIINS Hot Mama (Capitol) 2905 

30 0 CRAIG MORGAN Every Friday Afternoon (BBR) 2809 

Breaker JOE NICHOLS Cool To Be A Fool (Universal South) 2672 

34 ® CLINT BLACK Spend My Time (Equity Music Group) 2426 

Breaker ® BLUE COUNTY Good Little Girls (Asylum/Curb) 2075 

37 ® KELLIE COFFEY Texas Plates (BNA) 1932 

38 BUDDY JEWELL Sweet Southern Comfort (Columbia) 1798 

35 35 RYAN TYLER Run, Run, Run (Arista) 1651 

39 Q WYNONNA Heaven Help Me (Asylum/Curb) 1541 

40 ® DIERKS BENTLEY My Last Name (Capitol) 1359 

41 0 BRIAN MCCOMAS You're In My Head (Lyric Street) 1352 

42 0 VINCE GILL Young Man's Town (MCA) 1137 

43 0 SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope/Mercury) 1116 

¡Debut> f TOBY KEITH American Soldier (DreamWorks) 1068 

44 0 JAMES OTTO Days Of Our Lives (Mercury) 961 

¡Debut> Q GARY ALLAN Songs About Rain (MCA) 863 

46 TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 786 

48 0 KENNY ROGERS Handprints On The Wall (Dreamcatcher) 746 

49 0 KEVIN DENNEY A Year At A Time (Lyric Street) 685 

45 47 AMY DALLEY I Think You're Beautiful (Curb) 663 

50 0 BILLY DEAN I'm In Love With You (View2) 588 

¡Debut> 0 MARTINA MCBRIDE In My Daughter's Eyes (RCA) 586 

47 50 PATTY LOVELESS On Your Way Home (Epic) 550 

+/- 

POINTS 

TOTAL 
PLAYS 

+1- 

PLAYS 

TOT.AUD. 

100) 

d -AUD. 
1001 

WEEKS 
ON 

TOTAL 

ADDS 

533 4991 +221 453446 9962 13 11510 

275 4353 +74 379332 15945 20 11510 

-1149 4267 -386 391547 26854 23 11510 

30 3739 +78 305993 -2311 26 11510 

144 3481 +73 286741 5171 16 11410 

658 3088 +268 245869 2370 18 11410 

1848 2866 +655 262011 38982 5 11512 

312 2967 +155 237005 12372 21 11410 

800 2669 +241 235662 28790 9 11510 

99 2629 +65 230127 742 15 11311 

185 2333 +64 182145 6267 22 11110 

-52 2258 +56 166627 -3459 16 11110 

100 2262 -40 179552 2556 28 11010 

590 2038 162 149267 22475 12 11110 

-15 2049 +29 152985 -1120 23 10211 

161 1913 +74 145619 9336 17 10414 

207 1823 +52 145960 10602 18 10614 

1055 1628 +291 152427 26985 6 10417 

505 1572 +167 126980 12816 12 9414 

75 1405 +52 115582 -206 10 9816 

140 1303 +48 95862 5069 18 9612 

1028 1128 +358 109894 29844 4 89113 

113 1283 +78 83891 1509 23 8813 

187 1178 +77 95982 2652 13 9613 

-367 1212 -117 85472 -9638 20 9610 

47 941 +28 87731 2866 10 8316 

789 876 +295 84352 20593 3 86122 

194 971 +44 72837 5595 9 7919 

115 922 +28 69747 6588 15 8211 

406 706 +82 61773 7468 10 6916 

375 770 +128 53325 6916 4 83111 

369 744 +115 52185 9518 5 7013 

268 582 +40 40418 7512 7 6715 

209 677 +63 43310 6016 4 8215 

-165 523 -34 36674 -2343 12 5810 

239 524 +77 34890 4449 9 5411 

104 464 +61 33483 2037 4 5516 

131 485 +62 26011 3369 5 5811 

114 367 +32 24374 -1091 5 4312 

134 289 +29 34627 5031 4 2215 

1068 250 +250 34262 34262 1 818 

56 374 +19 18401 1514 7 4812 

784 217 + 184 18758 15983 1 25122 

96 253 +27 20217 3425 3 3714 

62 330 +38 17469 2381 5 4111 

5 293 +5 12713 1410 4 4112 

-240 234 -101 15171 -3315 9 4410 

-56 236 0 14716 757 8 2512 

520 169 +158 18750 17150 1 33132 

61 223 -61 11526 1067 2 45110 

115 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 
of 11/2-11/8. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger 
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of 

new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points 
lists the songs with the greatest week -to -week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average 
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hoer Persons used herein with 
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. 

Most Added® 
www.rradds. com 
ARTIST TITLE LABEL(S) ADDS 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 32 

ALAN JACKSON Remember When (Arista) 22 

GARY ALLAN Songs About Rain (MCA) 22 

SONYA ISAACS No Regrets, Yet (Lyric Street) 15 

TIM MCGRAW Watch The Wind Blow By (Curb) 13 

CLINT BLACK Spend My Time (Equity Music Group) 11 

PATTY LOVELESS On Your Way Home (Epic) 10 

TRACE ADKINS Hot Mama (Capitol) 9 

MARK WILLS That's A Woman (Mercury) 8 

TOBY KEITH American Soldier (DreamWorks) 8 

Most 
Increased Points 

ARTIST TITLE LABEL(S) 

KENNY CHESNEY There Goes My Life (BNA) 

TOBY KEITH American Soldier (DreamWorks) 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 

TIM MCGRAW Watch The Wind Blow By (Curb) 

ALAN JACKSON Remember When (Arista) 

BROOKS & DUNN You Can't Take The Honky Tonk... (Arista) 

GARY ALLAN Songs About Rain (MCA) 

MONTGOMERY GENTRY Hell Yeah (Columbia) 

TOBY KEITH I Love This Bar (DreamWorks) 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

Most 
Increased Plays 

TOTAL 
POINT 

INCREASE 

+1848 

+ 1068 

+1055 

+ 1009 

+803 

+800 

+735 

+658 

+533 

+518 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

KENNY CHESNEY There Goes My Life (BRA) +655 

TIM MCGRAW Watch The Wind Blow By (Curb) +358 

ALAN JACKSON Remember When (Arista) +295 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) +291 

MONTGOMERY GENTRY Hell Yeah (Columbia) +268 

TOBY KEITH American Soldier (DreamWorks) +250 

BROOKS & DUNN You Can't Take The Honky Tonk... (Arista) +241 

TOBY KEITH I Love This Bar (DreamWorks) +221 

GARY ALLAN Songs About Rain (MCA) + 184 

TERRI CLARK I Wanna Do It All (Mercury) +167 

Breakers 
ALAN JACKSON 

Remember When (Arista) 
22 Adds Moves 33-27 

JOE NICHOLS 

Cool To Be A Fool (Universal South) 
6 Adds Moves 32-30 

BLUE COUNTY 

Good Little Girls (Asylum/Curb) 
3 Adds Moves 36-32 

Songs ranked by total plays 

Detailed station playlists for all R&R 
reporters are available on the web at 

www.radioandrecords.com. 

Country Radio's #1 Overnight Program 
ALAN JACKSON AND RLA/R GARNER 

BlAÍr Garner interviews Alan Jackson, 
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R&R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLA Y 
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WEEK 
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28 
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39 
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46 

48 

47 

49 

(Debut> 

50 0 
45 48 

_ 

¡Debut> E:1) 

ARTIST TITLE LABEL(S) 

TOBY KEITH I Love This Bar (DreamWorks) 

RASCAL FLATTS I Melt (Lyric Street) 

PAT GREEN Wave On Wave (Republic/Universal South) 

GEORGE STRAIT Cowboys Like Us (MCA) 

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 

CHRIS CAGLE Chicks Dig It (Capitol) 

MONTGOMERY GENTRY Hell Yeah (Columbia) 

BROOKS & DUNN You Can't Take The Honky Tank... (Arista) 

LONESTAR Walking In Memphis (BNA) 

REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 

KENNY CHESNEY There Goes My Life (BNA) 

RUSHLOW I Can't Be Your Friend (Lyric Street) 

SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 

TRACY BYRD Drinkin' Bone (RCA) 

DIAMOND RIO Wrinkles (Arista) 

RODNEY ATKINS Honesty (Write Me A List) (Curb) 

BRAD PAISLEY Little Moments (Arista) 

JO DEE MESSINA I Wish (Curb) 

ALAN JACKSON Remember When (Arista) 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 

TERRI CLARK I Wanna Do It All (Mercury) 

JOSH TURNER Long Black Train (MCA) 

TRACE ADKINS Hot Mama (Capitol) 

JIMMY WAYNE I Love You This Much (DreamWorks) 

SCOTTY EMERICK I Can't Take You Anywhere (DreamWorks) 

TIM MCGRAW Watch The Wind Blow By (Curb) 

SARA EVANS Perfect (RCA) 

BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 

JOE NICHOLS Cool To Be A Fool (Universal South) 

CRAIG MORGAN Every Friday Afternoon (BBR) 

BUDDY JEWELL Sweet Southern Comfort (Columbia) 

BLUE COUNTY Good Little Girls (Asylum/Curb) 

BRIAN MCCOMAS You're In My Head (Lyric Street) 

KELLIE COFFEY Texas Plates (BNAI 

CLINT BLACK Spend My Time (Equity Music Group) 

RYAN TYLER Run, Run, Run (Arista) 

DIERKS BENTLEY My Last Name (Capitol) 

VINCE GILL Young Man's Town (MCA) 

WYNONNA Heaven Help Me (Asylum/Curb) 

KENNY ROGERS Handprints On The Wall (Dreamcatcher) 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 

KEVIN DENNEY A Year At A Time (Lyric Street) 

REBECCA LYNN HOWARD I Need A Vacation (MCA) 

JAMES OTTO Days Of Our Lives (Mercury) 

PATTY LOVELESS On Your Way Home (Epic) 

GARY ALLAN Songs About Rain (MCA) 

LORRIE MORGAN Do You Still Want To Buy Me... (Image/Quarterback) 

AMY DALLEY I Think You're Beautiful (Curb) 

BILLY DEAN I'm In Love With You (View21 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

TOTAL 
POINTS 

ri. 
POINTS 

TOTAL 

PLAYS PLAYS 

TOT.AUD. 

(00) 

+1- AUD. 

(00) 
WEEKS 

ON 

TOTAL 

ADDS 

6008 106 4416 +77 126407 2060 13 11210 

5659 -57 4161 -34 117981 -1764 20 11110 

5536 101 4103 +84 114030 1902 24 11110 

5303 250 3906 + 192 109130 4551 15 11210 

5128 -557 3718 -466 108245 -10826 22 10610 

4865 274 3601 +200 101405 5003 21 11110 

4210 392 3129 +292 88276 8200 17 10710 

3976 325 2923 +203 82876 6969 10 10910 

3907 159 2971 + 146 79238 3605 16 10710 

3757 12 2777 -1 77380 -716 12 11210 

3487 740 2561 +516 73802 16493 5 10611 

3419 65 2555 +88 69353 605 28 10810 

3367 79 2526 +92 69501 1175 21 10311 

3306 131 2430 +86 68372 2489 15 10611 

3237 128 2399 + 100 66577 2468 18 10910 

3075 140 2311 +114 64511 2752 20 10513 

2798 223 2038 +166 58870 4917 11 10315 

2625 -24 1971 0 55785 -1166 17 9110 

2381 787 1804 +558 48741 16176 3 106114 

2349 247 1786 + 194 49747 5448 6 9812 

2306 262 1735 +221 49263 5566 12 9514 

2108 26 1523 +32 44867 224 19 7710 

2102 51 1536 +52 44798 -14 10 9319 

2023 44 1518 +35 42268 1469 13 8811 

1944 92 1465 +82 40298 1919 18 8615 

1790 349 1407 +266 36767 7500 4 8717 

1728 90 1282 +73 34367 1779 9 8512 

1545 -678 1084 -559 32290 -13062 20 7210 

1469 59 1165 +36 29840 973 10 6911 

1345 14 1009 +19 26843 70 15 7311 

1255 349 903 +218 26002 6439 5 78112 

1124 45 851 +39 23347 897 6 6210 

889 109 620 +63 20290 2499 8 5115 

817 14 672 +11 15680 79 7 6112 

769 292 562 + 190 16549 6524 4 4919 

737 48 522 +40 16501 697 12 4110 

726 238 579 +192 14695 4512 4 51112 

640 38 505 +30 13241 922 7 4110 

537 -59 411 -69 12379 -754 7 3710 

514 31 413 +26 9355 249 5 3615 

505 29 370 +33 10434 418 4 3212 

474 54 355 +42 9832 925 5 3212 

417 48 305 +45 9130 942 4 2711 

415 12 339 +15 8634 309 6 3211 

327 100 263 +53 6403 821 2 3119 

303 254 254 +204 6311 5036 1 27123 

302 94 246 +72 5377 1952 2 2618 

297 -133 195 -89 6945 -2952 9 2510 

249 46 213 +28 5152 967 3 1510 

209 209 159 + 159 4564 4564 1 24123 

112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 11/2 - Saturday 11/8. 
© 2003 Radio & Records. 

Most Added® 
www.rrindicato, corn 
ARTIST TITLE LABELIS1 ADDS 

GARY ALLAN Songs About Rain (MCA) 23 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 23 

ALAN JACKSON Remember When (Arista) 14 

BUDDY JEWELL Sweet Southern Comfort (Columbia) 12 

DIERKS BENTLEY My Last Name (Capitol) 12 

TRACE ADKINS Hot Mama (Capitol) 9 

CLINT BLACK Spend My Time (Equity Music Group) 9 

PATTY LOVELESS On Your Way Home (Epic) 9 

SONYA ISAACS No Regrets, Yet (Lyric Street) 9 

MARK WILLS That's A Woman (Mercury) 9 

Most 
Increased Points 
ARTIST TITLE LABEL(S) 

ALAN JACKSON Remember When (Arista) 

KENNY CHESNEY There Goes My Life (BNAI 

MONTGOMERY GENTRY Hell Yeah (Columbia) 

TIM MCGRAW Watch The Wind Blow By (Curb) 

BUDDY JEWELL Sweet Southern Comfort (Columbia) 

BROOKS & DUNN You Can't Take The Honky Tonk... (Arista) 

CLINT BLACK Spend My Time (Equity Music Group) 

CHRIS CAGLE Chicks Dig It (Capitol) 

TERRI CLARK I Wanna Do It All (Mercury) 

GEORGE STRAIT Cowboys Like Us (MCA) 

Most 
Increased Plays 
ARTIST TITLE LABELS: 

ALAN JACKSON Remember When (Arista) 

KENNY CHESNEY There Goes My Life (BNA) 

MONTGOMERY GENTRY Hell Yeah (Columbia) 

TIM MCGRAW Watch The Wind Blow By (Curb) 

TERRI CLARK I Wanna Do It All (Mercury) 

BUDDY JEWELL Sweet Southern Comfort (Columbia) 

GARY ALLAN Songs About Rain (MCA) 

BROOKS & DUNN You Can't Take The Honky Tonk... (Arista) 

CHRIS CAGLE Chicks Dig It (Capitol) 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 

TOTAL 

POINT 

INCREASE 

+787 

+740 

+392 

+349 

+349 

+325 

+292 

+274 

+262 

+250 

TOTAL 
PLAY 

INCREASE 

+558 

+516 

+292 

+266 

+221 

+218 

+204 

+203 

+200 

+ 194 

R&R's Year -End Chart Pack 

NOW AVAILABLE! 
Includes year-end charts for all R&R formats from 
1974 through 2002! Call (310) 788-1625 or email 
moreinfo@radioandrecords.com 

Only 

KJ? 
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® EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES November 14, 2003 

Callout America® song selection is based on the top 35 titles from the R&R Country chart for the airplay week of October 20-26. 

ARTIST Title (Label) LIKE A LOT 

TOTAL 
POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN 

TOBY KEITH I Love This Bar (Dream Works) 39.5% 81.3% 13.5% 99.0% 3.3% 1.0% 

GARY ALLAN Tough Little Boys (MCA) 38.8% 73.0% 14.8% 98.3% 6.5% 4.0% 

SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 32.5% 74.0% 13.8% 97.0% 6.5% 2.8% 

RASCAL FLATTS I Melt (Lyric Street) 31.3% 70.5% 17.3% 97.0% 5.5% 3.8% 

PAT GREEN Wave On Wave (Republic/Universal South) 29.3% 70.8% 20.3% 95.3% 2.5% 1.8% 

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 28.8% 73.8% 17.0% 98.5% 6.0% 1.8% 

MARTINA MCBRIDE This One's For The Girls (RCA) 28.5% 70.5% 14.5% 98.5% 7.5% 6.0% 

TRACY BYRD Drinkin' Bone (RCA) 28.3% 68.5% 19.5% 96.3% 6.3% 2.0% 

REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 27.3% 69.5% 21.3% 98.3% 3.3% 4.3% 

BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 26.3% 64.5% 21.5% 95.5% 6.3% 3.3% 

TERRI CLARK I Wanna Do It All (Mercury) 25.8% 67.0% 19.3% 95.5% 8.0% 1.3% 

JOSH TURNER Long Black Train (MCA) 25.5% 59.3% 21.0% 90.0% 9.0% 0.8% 

JIMMY WAYNE I Love You This Much (DreamWorks) 24.8% 69.3% 20.0% 96.8% 5.0% 2.5% 

LONESTAR Walking In Memphis (BNA) 24.8% 69.5% 17.3% 98.3% 4.8% 6.8% 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 24.5% 57.5% 24.0% 91.8% 9.0% 1.3% 

GEORGE STRAIT Cowboys Like Us (MCA) 24.5% 65.8% 25.0% 98.8% 8.0% 0.0% 

MONTGOMERY GENTRY Hell Yeah (Columbia) 23.5% 66.3% 17.3% 97.5% 11.8% 2.3% 

RODNEY ATKINS Honesty (Write Me A List) (Curb) 22.3% 66.3% 22.0% 95.8% 6.5% 1.0% 

SCOTTY EMERICK I Can't Take You Anywhere (Dream Works) 21.8% 62.5% 24.0% 93.3% 5.8% 1.0% 

BRAD PAISLEY Little Moments (Arista) 21.5% 56.3% 24.8% 92.0% 8.0% 3.0% 

CHRIS CAGLE Chicks Dig It (Capitol) 21.3% 62.3% 24.5% 97.5% 6.3% 4.5% 

ALAN JACKSON Remember When (Arista) 20.5% 56.5% 14.0% 77.5% 4.5% 2.5% 

JOE NICHOLS Cool To Be A Fool (Universal South) 20.0% 59.5% 21.3% 87.8% 6.0% 1.0% 

SARA EVANS Perfect (RCA) 19.0% 63.0% 25.0% 93.8% 5.5% 0.3% 

DIAMOND RIO Wrinkles (Arista) 18.8% 64.0% 19.8% 94.3% 7.8% 2.8% 

TRACE ADKINS Hot Mama (Capitol) 18.8% 52.5% 27.5% 90.5% 9.5% 1.0% 

CRAIG MORGAN Every Friday Afternoon (BBR) 18.3% 66.5% 23.3% 94.5% 3.8% 1.0% 

RUSHLOW I Can't Be Your Friend (Lyric Street) 18.3% 60.0% 26.0% 94.3% 4.8% 3.5% 

JO DEE MESSINA I Wish (Curb) 17.3% 60.0% 26.5% 92.5% 4.5% 1.5% 

BROOKS & DUNN You Can't Take The Honky Tonk Out Of The Girl (Arista) 15.8% 62.0% 24.5% 94.8% 8.0% 0.3% 

RYAN TYLER Run, Run, Run (Arista) 14.8% 50.5% 33.0% 89.5% 6.0% 0.0% 

TIM MCGRAW Watch The Wind Blow By (Curb) 14.5% 43.0% 25.0% 75.3% 7.3% 0.0% 

BLUE COUNTY Good Little Girls (Asylum/Curb) 12.5% 47.0% 23.5% 81.3% 10.3% 0.5% 

KENNY CHESNEY There Goes My Life (BNA) 12.3% 45.5% 31.0% 85.5% 8.5% 0.5% 

CLINT BLACK Spend My Time (Equity Music Group) 9.8% 46.0% 23.3% 76.8% 7.3% 0.3% 

CALLOUT AMERICA® 

HOT SCORES 
assword of the Week: Motley. 

Question of the Week: Lets talk about the 
Dixie Chicks. I don't want you to answer 
this question on what you have heard the 
Chicks say or what your friends think and 
say. This is important: I want your person- 
al opinion of just what place you think The 
Dixie Chicks have in the Country Music 
Industry. 

Rate the Dixie Chicks on a scale of 1-5, 

with "1" meaning you think the Dixie 
Chicks are no longer a factor and radio 
stations should just quit playing their mu- 
sic altogether and move on, and "5" mean- 
ing you think the Dixie Chicks are very 
important to country music and radio sta - 

tiens should continue to play their music 
both new and old as they once did before 
the big flap -a return to normal for The 

Dixie Chicks. 
Total 
5. Very important: 31% 

4. Important: 27% 

3. Don't know: 21°;, 

2. Kind of not a factor: 5%, 

1. Not a factor, move on: 16% 

I'1 

5. Very important: 26` 

4. Important: 31`%o 

3. Don't know: 22% 

2. Kind of not a factor: 6"ïß 

1. Not a factor, move on: 15% 

P2 

5. Very important: 4m, 
4. Important: 19°o 

3. Don't know: 18% 

2. Kind of not a factor: 3% 

1. Not a factor, move on: 20'! 
Male 
5. Very important: 30% 

4. Important: 29% 

3. Don't know: 18% 

2. Kind of not a factor: 6% 

1. Nota factor, move on: 17% 

Female 
5. Very important: 31% 

4. Important: 25% 

3. Don't know: 23% 

2. Kind of not a factor: 5% 

1. Nota tactor, move on: 16% 

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) I Like It A Lot, In Fact It's One Of My 

Favorites b) I Like It c) It's Okay..Just So -So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio f) 1 Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country 

airplay chart. The sample is composed of 400 25 -54 -year -old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 5O% male/female ... 

l/3r° each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. 

NORTHEAST: Washington. DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, 

SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston -Galveston, 

Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside -San Bernardino, Boise, Denver, Monterey -Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing 

Research Inc.. 
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BateTheMusíc.cotn 
Itt t1E1IINttF:" 

America's Best Testing Country Songs 12 + 

For The Week Ending 11/14/03 

Artist Title (Label) TW LW Familiarity Burn 
Persons Women 
25-54 25-54 

Men 
25-54 

GARY ALLAN Tough Little Boys (MCA) 4.20 4.22 99% 26% 4.21 4.32 4.13 

BRAD PAISLEY Little Moments (Arista) 4.18 4.19 76% 7% 4.16 4.28 4.10 

TOBY KEITH I Love This Bar (Dream Works) 4.11 4.04 98% 24% 4.13 4.03 4.19 

KENNY CHESNEY There Goes My Life (BNA) 4.11 4.07 86% 11% 4.08 4.28 3.96 

GEORGE STRAIT Cowboys Like Us (MCA) 4.02 4.13 96% 21% 4.03 3.95 4.08 

TRACY BYRD Drinkin' Bone (RCA) 4.01 3.91 93% 19% 4.01 4.06 3.98 

MONTGOMERY GENTRY Hell Yeah (Columbia) 4.00 3.99 98% 26% 3.98 4.18 3.85 

TERRI CLARK I Wanna Do It All (Mercury) 4.00 4.04 82% 13% 4.02 4.05 4.00 

SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 3.99 3.96 91% 22% 3.99 4.02 3.97 

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 3.95 4.02 98% 33% 3.97 4.17 3.83 

BROOKS & DUNN You Can't Take The Honky Tonk Out Of The Girl (Arista) 3.95 3.95 93% 16% 3.96 3.92 3.99 

RASCAL FLATTS I Melt (Lyric Street) 3.94 3.96 98% 34% 3.93 4.33 3.66 

PAT GREEN Wave On Wave (Republic/Universal South) 3.92 3.95 95% 31% 3.93 3.99 3.90 

JIMMY WAYNE I Love You This Much (DreamWorks) 3.92 3.95 80% 16% 3.92 4.25 3.71 

CHRIS CAGLE Chicks Dig It (Capitol) 3.91 3.88 97% 24% 3.90 3.98 3.84 

JO DEE MESSINA I Wish (Curb) 3.90 3.90 86% 17% 3.88 4.12 3.74 

DIAMOND RIO Wrinkles (Arista) 3.90 3.93 84% 16% 3.91 4.17 3.76 

RODNEY ATKINS Honesty (Write Me A List) (Curb) 3.90 3.95 82% 17% 3.89 4.19 3.71 

JOSH TURNER Long Black Train (MCA) 3.90 3.84 68% 14% 3.92 3.97 3.89 

REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 3.88 3.79 93% 20% 3.94 4.02 3.90 

MARTINA MCBRIDE This One's For The Girls (RCA) 3.87 3.89 99% 40% 3.90 4.02 3.82 

SCOTTY EMERICK I Can't Take You Anywhere (DreamWorks) 3.86 3.78 77% 12% 3.84 4.01 3.73 

SARA EVANS Perfect (RCA) 3.86 3.93 75% 12% 3.85 3.85 3.85 

BILLY CURRINGTON Walk A Little Straighter (Mercury) 3.85 3.91 94% 31% 3.83 4.02 3.71 

CRAIG MORGAN Every Friday Afternoon (BBR) 3.85 3.86 61% 11% 3.84 3.99 3.74 

RUSHLOW I Can't Be Your Friend (Lyric Street) 3.84 3.85 87% 21% 3.81 3.95 3.72 

BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 3.74 3.77 87% 24% 3.72 3.75 3.71 

LONESTAR Walking In Memphis (BNAI 3.73 3.78 95% 30% 3.70 3.88 3.59 

TRACE ADKINS Hot Mama (Capitol) 3.72 67% 12% 3.76 3.89 3.68 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 3.44 3.52 81% 24% 3.42 3.37 3.45 

Total sample size is 554 respondents. Total average !affability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity represents the 

percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based 

on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant 

to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The 

RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided byMediabase Research, a division of Premiere Radio Networks. 

New &Active 

REBECCA LYNN HOWARD I Need A Vacation (MCA) 

Total Plays: 191, Total Stations: 32, Adds: 3 

AMANDA WILKINSON Gone From Love Too Long (Universal South) 

Total Plays: 115, Total Stations: 21, Adds: 3 

MARK WILLS That's A Woman (Mercury) 

Total Plays: 88, Total Stations: 18, Adds: 8 

LORRIE MORGAN Do You Still Want To...;) (image/Ouarterback) 

Total Plays: 70, Total Stations: 10, Adds: 1 

SONYA ISAACS No Regrets, Yet (Lyric Street) 

Total Plays: 55, Total Stations: 17, Adds: 15 

Songs ranked by total plays 

Please Send Your Photos 

R&R wants your best snapshots 

(color or black & white). 

Please include the names and titles of 

all pictured and send them to: 

R&R, c/o Mike Davis: 

10100 Santa Monica Blvd., 3rd Floor, 

Los Angeles, CA 90067 

Email: mdavis@radioandrecords.com 

c _ o 

FL 
OYEAR AGO 

No. I :"Somebody Like You" - Keith Urban 

OYEARS AGO 

No. I : "Wide Open Spaces" -The Dixie Chicks 

C) YEARS AGO 

No. I : "Almost Goodbye"- Mark Chesnutt 

15 
YEARS AGO 

No. IA "I Know How He Feels"- Reba McEntire 

eli..) YEARS AGO 

No. I :"One Of A Kind Pair Of Fools" - Barbara Mandrell 

25 
YEARS AGO 

No. I: "I Just Want To Love You"- Eddie Rabbitt 

Most Played Recurrents 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

GARY ALLAN Tough Little Boys (MCA) 3416 

ALAN JACKSON AND JIMMY BUFFETT It's Five O'Clock Somewhere (Arista) 3017 

DIERKS BENTLEY What Was I Thinkin'? (Capitol) 2831 

BILLY CURRINGTON Walk A Little Straighter (Mercury) 2619 

MARTINA MCBRIDE This One's For The Girls (RCA) 2477 

TIM MCGRAW Real Good Man (Curb) 2313 

BUDDY JEWELL Help Pour Out The Rain (Lacey's Song) (Columbia) 1926 

BROOKS & DUNN Red Dirt Road (Arista) 1891 

LONESTAR My Front Porch Looking In (BNA) 1747 

TOBY KEITH Beer For My Horses (DreamWorks) 1730 

2 
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KEAN/Abilene, TX 

OM: James Cameron 

PD/MO: Rudy Fernandez 

APD: Shay Hill 

No Adds 

WOMX/Akron, OH' 

OM/PD: Kevin Mason 

APO: Ken Steel 
$HERRIE ALSTIN 

1 JO DEE MESSINA 

WGNA/Albany, NY` 

PO: Buzz Brindle 

MD: Bill Eader 
3 MRTINAMCBI'.Ik 

KBOVAlbuquerque, NM' 
PO: Tommy Carrera 

MD:nMM Samie Cnise 

PAm LCY LE55 

AUN JACK SN 

KRST/Albuquerque, NM' 
PD: John Richards 

MD: Paul Bailey 

KRRV/Alexandria. LA 

OM: Scott Bryant 

PD/APD/MD: Steve Casey 

WCTO/Allentown, PA' 
PO: Dave Russell 

APO/MD: Sam Malone 

KGNC/Amarillo, TX 

OM: Dan Gorman 

PO: Tim Butler 

APD/MD: Patrick Clark 

No Adds 

KBRJ/Anchorage. AK 

PD: Matt Valley 

MD: Justin Case 

WWWW/Ann Arbor, MI 

P0: Barry Mardit 

MD: Tom Baker 

WNCY/Appleton. WI 

OM: Jett McCarthy 

PD: Randy Shannon 

MD: Matti Braun 

WKSF/Asheville, NC 

SM: Diane Augram 

PD: Jeff Davis 

MD: Andy Woods 

No Adds 

WKHX/Atlanta. GA' 
OMPD: Mark Richards 

MD: Johnny Gray 

No Adds 

WPUR/Atlantic City. NJ 

PD/MD: Joe Kelly 

z MATE NILAS 

SONYA ISAACS 

WKXC/Augusta, GA 

PD: T Gentry 

MD: Zach Taylor 
1 JOE NICr10L 

MMTINAMCBRIDE 

KASE/Austin, TX' 
0M/PD: Jason Kane 

APD/MD: Bob Pickett 
M 

KUZZBakerstield, CA' 
PD: Evan Bridwell 

MD. Adam Jeffries 

WPOCBaltimore, MD` 
PD: Scott Lindy 

MD: Michael J. Eon 

WYNKBaton Rouge, LA' 
OM: Bob Murphy 

PD: Paul Orr 

APO/MO: Austin James 

WYPY/Baton Rouge, LA' 
OM/PD: Randy Chase 

MD: Jay Bernard 

KYKR/Beaumont. TX 

PD/MD: Mickey Ashworth 
3 MART:NA MCDPIN, 

WJLS/Beckley, WV 

OR Mark Reid 

PD/MO: Dave Willis 
11 SHMA TWAIN 

11 BRIAN MCCOMMS 

11 BERITS BENTLEY 

11 SKINIL CROW 
o mewl/MGM 
11 SOMA ISAACS 

WKNNBiloxi, MS 

OM: Walter Brown 

PO: Kipp Greggory 

No Adds 

WZKXBiloxi, MS 

PD: Bryan Rhodes 

MD: Gwen Wilson 
3 SAM EVANS 

1 KELLIECIFFY 

WHWKBIInghamton, NY 

OM: Bob Adams 

PO/APD/MD: Ed Walker 

WOXBBilrmingham, AL' 
PD: Tom Hanmhan 

MD: Jay Cmze 

WZZKBimningham,AL' 
PD/MD: Brian Driver 

í BRAD PTO TLC/ 

1 MM TINA MORRO, 
CLAM BLACK 
PATTY LWBESS 
AIM JACKSON 

WPSKBlacksburg, VA 

OM/PO: Scott Stevens 

MD: Sean Sumner 
15 DIERKS B-EITLEY 

WBWNBloomington, IL 

OM/PD: Dan Westhoff 

APD/MD: Buck Stevens 

WHKX/Bluefield, WV 

0M/PD/MD: Dave Crosier 
5 DIEHNîí Nl:.:', 

KIZNBoise, ID 

OM/PD: Ruh Summers 

APD/MD: Spencer Burke 

No Adds 

KOFCBoise. ID 

PD: Lance Tidwell 

No Adds 

WKLB/Boston, MA' 
PD: Mike Brophey 

APD/MD: Ginny Rogers 

KAGG/Bryan. TX 

PD/MD'. Jennifer Allen 

WYRKButtalo, NY' 
PD: John 'aul 
APD/MD: Wendy Lynn 

No Adds 

WOKOBurlington 
PD: Steve Pelkey 

MD: Margot St. John 

No Adds 

KHAK/Cedar Rapids. IA 

OM: Dick Stadlen 

PO: Bob James 

MD: Dawn Johnson 

WIXY/Champaign, IL 

OM/PD/MO: R.W. Smith 

No Adds 

WEIL/Charleston. SC' 
PD: Trey Cooler 

MD: Gary Griffin 
2 GAP, ALIAS 

PAM " DYE LE55 

WNKT/Charleston, SC' 
PD: Loyd Ford 

APOsTIID: Eric Chancy 
¡ANY ALLAN 

SONYA ISAACS 

CRAG BROCK 

WÖBE/Charleston. WV 

OM: Jed Whitehead 

PD: Ed Roberts 

MD: Bill Hagy 

WKKT/Charlotte` 
OM: Bruce Logan 

PD/MD: John Roberts 

No Adds 

WSOC/Charlotte' 
OM/PD: Jell Roper 

MD: Rick McCracken 

WUSY/Chattanooga. TN 

PD: Kris' /an Dyke 

MD Bill Poindexter 

WUSN/Chicago, IL' 
OM/PD: Tom Rivers 

APD/MD: Evan Kroft 

WUBE/Cincinnati, OH' 

PD: Tim Closson 

APD: Kathy O'Connor 

MD: Duke Hamilton 
10 TOBY KEITH 

I MARTINA MCBRIDE 

6 JOSH TUBER 
s CRAIG MORGAN 

B nMrmAAw 
2 CLINT LACK 

WYGY/Cincinnati, OH' 

OM/PD: TJ Holland 

APD/MD: Dawn Michaels 

WGAR/Cleveland, OH' 
PO: Meg Stevens 

MD: Chuck Collier 

1 MAP DNAMCBIIUL 
SONIA /SAGS 
BILLY OEM 
MARTY SMART 

KCCY/Colorado Springs, CO 

PD: Travis Daily 

MD: Valerie Hart 
2 NAP? ALLAN 

SONYA ISAACS 

KKCS/Colorado Springs, CO 

PD: Shannon Stone 

MD: SBx Fraddin 
5 MRnNA MCBRIDE 

WCOS/Columbia, SC' 
PD: Ron Brama 

MD: Glen Garrett 
DEE MESSINA 
A DAMS 

WCOL/Columbus, OH' 

PD: John Crenshaw 

APD/MD: Dan E. Zuko 
Pa,GVE, >s 

WGSO/Coekeville, TN 

OM: Marty McFly 

PO: Gator Harrison 

APO: Philip Gibbons 

MD: Stewart James 

+ N- 'áP, CE 

KRYS/Corpus Christi, TX 

PD: Frank Edwards 

MD: Louis Ramirez 
.;ANI, IYIA.T, 

,HAD BF(ICK 

KPLX/Dallas, TX' 
PD: Paul Williams 

APD: Smokey Rivers 

MD: Cody Alan 

No Adds 

KSCS/Dallas, TX' 
PO: Ted Stecker 

MD: Chris Huff 

No Adds 

WGNENaytona Beach, FL' 
PD/MD: Jeff Davis 

APO: Big Charlie 
GAP, ALLAN 

MRTNA MCBRIDE 

SONYA ISAACS 
CHAD BROCK 

KYGO/Denver, CO' 

P01/1D: Joel Burke 

KHKI/Des Moines, IA' 
OM: Jack O'Brien 

PD/MD: Jimmy Olsen 

MARK 

SHEREL CROW 
CLWUAMIKINSON 
CLINT BAL 
TRACY LAWRENCE 

WYCD/Delnoit. MI` 
PD'. Mac Daniels 

APD'MO: Ron Chatman 

N'I A/:IG 

KKCB/Duluth 

OM/PD: Johnny Lee Walker 

MD: Pat Puchalla 

WAXXJEau Claire. WI 

PD: George House 
5 MARR MAOBF,DL 

4 PATTY LOVELESS 

KHEY/EI Paso, TX' 
PD/MD: Steve Grammy 

WRSF/Elizabeth City, NC 

OM: Tom Charity 

PD/MD: Randy Gill 
22 AMAN 

22 ALAN JAL.A3uN 

12 !MARNA MCBRIDE 
12 vernie AUSTIN 

WXTA/Erie, PA 

OM: Gary Spurgeon 

PD/MD: Fred Horton 
5 GARY ALLAN 

KKNU/Eugene, OR 

PD/MD: Jim Davis 
16 KENNY ROGERS 

16 JAMES OTTO 
16 CLINT LAMA( 
16 LORRIE MORGAN 

16 MATINA MCBRIDE 

WKDO/Evansville. IN 

PD/MD: Jon Prell 

KVOX/Fargo 

PD: Eric Neyer 

MD: Scott Winston 
3 AMANDA WILKINSON 

KKIX/Fayetteville, AR 

OM/PD: Tom Travis 

APO/MO: Jake McBride 

'Jo Adds 

WKML/Fayetteville, NC 

PD: Paul Johnson 
"OS? KETH 

KAFF/Flagstatt, AZ 

PD: Chris Halstead 

APD/MD: Huyh James 
-,wARG 

WFBE/Flint, MI 

PD/MD: Coyote Collins 

MEMRIE 

WXFL/Florence, AL 

PD/MD: Gary Murdock 

KSKSBrosno, CA' 
PO: Mike Peterson 

MD: Steve Pleshe 
B MARINA MCBRIDE 
2 AIANUCKSON 

MARK WILLS 

KUAD/Ft. Collins, CO 

PD: Mark Callaghan 

MD: Brian Gary 
2 GARY ALLAN 

LORRIE MORGAN 

MARINA MCBRIDE 

PATTY LOVELESS 
JIMMY WAYNE 

WCKT/Ft. Myers, FL' 
OM/PD: Steve Amar 

APD/MD: Dave Logan 

WWGR/Ft. Myers, FL' 
PD: Mark Phillips 

MD: Steve Hart 
2 MARTINA MCBnCE 

WYZB/Ft. Walton Beach. FL 

OM: Scratch Malone 

PD: Todd Nixon 

MD: Cindy Blake 
9 ALAN JACKSON 

9 BUDDY JEWELL 

WOHK/Ft. Wayne, IN 

PD/MO: Rob Kelley 
N LAWN IG 50T. 
aIN1 

WOGK/Gainesville, FL' 
PD: Mr. Bob 

MD: Big 
GILL 

Red 

WBCT/Grand Rapids, MI' 
PD: Doug Montgomery 

MD: Dave Tag 

WTOR/Greensboro, NC' 

OM:11m SaOerlield 

PD: Bill Dotson 

APD/MD: Angie Ward 
2 SHAMA TWA 

1 TERRI CLARK 

nM MCGRAW 
ALAN JACKSON 

WRNS/Greenville. NC' 
PO: Wayne Carlyle 

MD: Boomer Lee 

No Adds 

WESC/Greenville. SC' 
OMPD: Scott Johnson 

APO/MD: John Landrum 

WSSL/Greenville. SC' 
OM/PD: Scott Johnson 

APD/MD: Kin Layton 

WAYZ/Hagerstown 
OMPDAAD: Don Brake 

WCAT/Harrisburg, PA' 

PD: Sam McGuire 

WRBT/Harrisburg, PA' 

OM: Chris Tyler 

PD/MD: Shelly Easton 

API): Newman 
2 CLINT BLACK 

MMnNA MCBRIDE 
I DIERKS BFNELEV 

WWYZBarttord, CT' 
MD: Jay Thomas 

ALAN JACKSON 
15i 11 APYING 

KILT/Houston. TX' 
PD: Jeff Garrison 

APO/MD. Stephen Giusan 

KKBO/Houston, TX' 
PO: Michael Cruise 

MD: Christi Brooks 
KEIM' 

WTCRMuntington 
PD: Judy Eaton 

MD: Dave Poole 
5 MARTINA MCBFI^ 
5 SONIA ISACS. 
5 CHAO MOCK 

WORM/Huntsville, AL 

PO: Wes McShay 

MD: Dan McClain 

No Adds 

WFMS/lndianapelis, IN' 
OM: David Wood 

PD: Bob Richards 

MD: J.D. Cannon 
1 A,AN JACKSON 

TIM TACGVA',N 

WMSI/Jackson, MS 

PD: Rick Adams 

MD: Stance Bingham 
ALAN JACKSON 

WUSJ/Jackson, MS 

OM/PD/MD: Tom Freeman 
1 MARTINA MCBRIDE 

TOBY KEITH 

WRNS BENTLEY 

BRAG PAISLEY 

KENNY ROGERS 

TRACE AlL'NS 

WROO/Jacksonville, FL' 
OM/PD: Gail Austin 

MD: Dixie Jones 
KEVIN CENNEI 

WXBO/Johnson City 

PD/MD: Bill Hagy 
13 CLINK BLACK 

WMTZ/Johnstown. PA 

OM/PD: Steve Walker 

MD: Lara Mosby 

KIXO/Joplin, MO 

OM: Ray Michaels 

PD/MD: Cody Carlson 

APO: Jay McRae 
14 BUDS JEWELL 

5 COW BLACK 

5 BARREL WORLEY 

5 PATTY LOVELESS 

5 BRIM MCCCMS 

WNWN/Kalamazoo, MI 

PO: P.J. Lacey 

APD/MD: Phil O'Reilly 

KBEO/Kansas City, MO' 
PD: Mike Kennedy 

M0: T.J. McEntire 

KFKF/Kansas City. MO' 
OM/PO: Dale Carter 

APD/MD: Tony Stevens 

WDAF/Kansas City. MO' 
PD/MD: Ted Cramer 

WIVK/Knoxville, TN' 
OM/PD: Mike Hammond 

MD: Colleen Addair 

KMDL/Latayette, LA' 
PD: Mike James 

MD:T.D. Smith 
BPIIJ[ 

KXKC/Latayele,LA' 
PO: Renee Revel 

MD: Sean Riley 
13 TOBY KEITH 

2 MARTINA MCBRIDE 
1 GARY ALLAN 

WPCV/Lakeland, FL' 
PD: Dave Wright 

MD: Jeni Talor 
TIM MCGRAW 

WIOV/Lancaster, PA 

PD/MD: Dick Raymond 

WITL/Lansing, MI 

PD'. Jay J. McCrae 

APD/MD: Chris Tyler 

No Adds 

KWNR/Las Vegas, NV' 

PD: John Marks 

APD/MO: Brooks O'Brian 

No Adds 

WBBN/Laurel, MS 

PD: Larry Blakeney 

APD/MD: Allyson Scott 
-0 MARTINA M ALPE 

10 SONIA ISAACS 

WBUL/Lexinglon, KY 

PD/MD: Ric Larson 

WLJOULexington, KY 

OM: Robed Lindsey 

PD: John Sebastian 

MD: Karl Shannon 
21 ALAN JAN, 5 

' BUDDY JIM, 
1 SCOTTY EMERICA 

K7JCVLincoln, NE 

PD: Brian Jennings 

APD/MD: Carol Tumer 
o DIERKS BENTLEY 

KSSN/Little Rock, AR' 
PD/MD: Chad Heritage 

No Adds 

KZLArLos Angeles, CA' 

OM/PD: R.J. Curtis 

APD/MD: Toisa Campos 
BRIAN MCCO S 

ALAN JACKSON 

WAMZ/Louisville, KY' 
PD/MD: Coyote Calhoun 

No Adds 

KLLL/Lubbock, TX 

OM/PO: Jay Richards 

MD: Kelly Greene 

WDEN/Macon, GA 

PD: Gerry Marshall 

APO/MD: Laura Starling 
- FLCRII:. 

I TRACE ADKINS 

WWOM/Madison, WI' 
PD: Mark Grantin 

MD: Mel McKenzie 
2 GARY ALLAN 

2 MARINA MCBRIDE 

KIAI/Mason City, IA 

PD/MD: J. Brooks 
3 TIM MCGRAW 

KTEX/McAllen, TX' 
OM: Billy Santiago 

PD: JoJo Cerda 

APD: Frankie Dee 

MD: Patches 
1 SAMEVANS 

KRWQ/Medford, OR 

OM: Keith Lollis 

PD: Larry Neal 

MD: Scott Schuler 

WGKX/Memphis. TN' 
PO: Chip Miller 

MD: Mark Billingsley 
SHERYL CROW 

I REBECCA LYNN HOWARD 

1 JOE NICHOLS 

SONIA ISAACS 

GARY KLM 

WOKK/Meridian, MS 

OM/PD/MD: Scotty Ray 

WKIS/Miami, FL' 
PD: Bob Barnett 

MD: Darlene Evans 

No Adds 

WMILTRlilwaukee. WI' 
PD: Kerry Wolfe 

APD: Scott Dolphin 

MD: Mitch 
SCO 

Morgan 
3 MAR'.INA 

KEEY/Minneapolis, MN' 
OM/PD: Gregg Swedherg 

APO/MD: Travis Moon 
10 CARY ALTAAI, 

9 CAROL ''N P a I. 

MARTINA M ' 

SONYA SAM, 
BLUE COUNTY 

WKSJ/Mobile, AL' 
OM:KitCarson 

PD/MD: Bill Black 
TIM MCGRAW 

KJLO/Monroe, LA 

OM/PD: Mike Blakeney 

APD/MD: Stacy Collins 
GAR! A: AN 
,EVIN 
,CLARK Lv115 

KTOM/Monterey, CA' 
POND: Jinn Dorman 

WLWIAMontgomery, AL 

OM/PD: Bill Jones 

MD: Darlene Dixon 
1000` NEWEL, 

ROONEY 1111N5 

WGTR/Myrtle Beach, SC 

OM/MD: Mark Andrews 

PD: Johnny Walker 

No Adds 

WKDFBashville, TN' 
OMAS: Dave Kelly 

MD: Eddie Fora 
IL SHwMTWAIN 

I REBECCA LYNN HOWARD 

BLUE COUNTY 

CARV ALLAN 

WSIX/Nashville, TN' 
OM: Clay Hunnicutt 

PD/MD: Keith Kaufman 
JOE NICHOLS 

AIM JACKSON 

WSM/Nashville, TN' 
PD: Lee Logan 

APD: Frank Seres 
8 SCOTTY CARRICK 

2 TRACE ADKINS 

WCTY/New London, CT 

PD/MD: Jimmy Lehn 

APO: Dave Elder 

ì TRACY LAWRENCE 

fi GARY ALLAN 

WNOEBew Orleans. LA' 
OM: Jim Owen 

APD/MD: Casey Carter 

WGH/Nodolk. VA' 

OM/PD: John Shomhy 

MD: Mark Mckay 
1 TERRI CLANK 

GARY KLAN 

KNFM/Odessa, TX 

PO: John Moesch 

MD: Dan Travis 
26 BUDDY JEWELL 
24 ALAN JACKSON 

KTST/Oklahoma City. OK' 

PD: Gash Poleet 
12 JEFF BATES 

ALM JACKSON 
TRACE ADKINS 

TRACY LAWRENCE 

KXXY/Oklahoma City. OK' 
PD: W Smith 

APD/MD: Bill Reed 

3 JO DEE u=SS',' 

KXKT/Omaha, NE' 
PO: Tom Goodwin 

MD: Craig Allen 
5 GARY ALLAN 

2 MAMA MCBRIDE 

BUDDY JEWELL 
DIEM6 BENTLEY 

SIEAYL CROW 
Á1M JACKSON 

WWKA/Orlando, FL' 
PD: Len Shackletord 

MD: Shadow Stevens 

KHAY/Oxnam, CA 

SM: Ernie Bingham 

PD/MD: Mark Hill 

KPLM/Palm Springs. CA 

OM: Todd Marker 

PD: Al Gordon 

MD: Kory James 
16 MARK WILLS 
II GARY ALLAN 

1I LORRIE MORGAN 

WPAP/Panama City, FL 

OM/PD: Todd Berry 

MD: Shane Collins 

No Adds 

WXBMBensacola. FL 

PD/MD: Lynn West 
2 TERRI CLARK 

1 MARTINA MCBRIDE 

GRAY ALLAN 

WXCLJPooria, L 
POND:K 

Dan moody LAN 

18 CLINT BACK, 
18 MARK WILLS 

WXTU/Philadelphia, PA' 
PD: Bob McKay 

APD/MD: Cadillac Jack 
;A.PV A. 

KMLE/Phoenix, AZ' 
PO: Jay McCarthy 

APD/MD: Dave Collins 

No Adds 

KNIX/Phoenix. AZ' 
PD: Shaun Holly 

MD: Gwen Foster 
Sec 

WDSY/Pittsburgh, PA' 
PD: Keith Clark 

APDJO 
011 

/MD: 
MASSINA 
Stoney Richards 

WPOR/Portland, ME 

PD: Rick Jordan 

MD: Glori Marie 

MAL IN:EMCBRIDE 

KUPL/Portland, OR' 
PD: Cary Rolfe 

MD: Rick Taylor 

No Adds 

KWJJ/Portland, OR' 
PO: Mike Moore 

M0: Craig Lockwood 
3 I%V AI,TH 
1 DIRKS BENTLEY 

/MRTINA MCBRIDE 

WOKO/Portsmouth, NH 

PD: Mark Jennings 

MD: Dan Lonnie 
2 PATTY LOVELESS 

2 DIERKS BENTLEY 

WCTK/Providence, RI' 
PO: Rick Everett 

MD: Sam Stevens 
2 BUDDY JEWELL 

ALANM JACKSON 

WLLR/Quad Cities, IA 

PO: Jim O'Hara 

MD: Ron Evans 

No Adds 

WODR/Raleigh, NC' 

PO: Lisa Mckay 

APD/MD: Mike'Maddawg' 

Biddle 

No Adds 

KOUT/Rapid City. SI) 

PD/MD: Mark Houston 
20 TERRI GLARE 

KBUL/Reno, NV 

OM/PO: Tom Jordan 

APD: JJ Christy 

MD: Chuck Reeves 
:was 

WKHK/Richmond, VA' 
PD/MD: Jim Tice 

4 TERRI CIME 
SARA EVANS 

COO BLACK 

KFRGBiverside, CA' 
OM: Lee Douglas 

PD/MD: Don Jeffrey 
LEANN RIMES 

WSLCBeanoke, VA 

PD: Brett Sharp 

MD: Robynn Jaymes 

No Adds 

WYYDBoanoke, VA 

PD/MD: Steve Cross 
2 MARTINA MCBRIDF 

KELLIE COFFEY 

WBEEBochester, NY' 
OM: Dave Symonds 

P0: Chris Keyzer 

MD: Billy Odd 
SONIA ISAACS 

WXXO/Rocklord. IL 

OM/P0: Jesse Garcia 

MD: Kathy Hess 

KNCl/Sacramento, CA' 

OM/PD: Mark Evans 

APD: Greg Cole 

MD: Jennifer Wood 
1 MARTINA MCBRIDE 

GRAY KLAN 

WCEtVSaginaw, MI 

PD: Jim Johnson 

MD: Keith Allen 
3 KENNY POOIP. 

WKCO/Saginaw, MI 

OM/PO: Rick Walker 
1 TRACY BYRD 
1 BRAD PAISLEY 

ALM JACKSON 

WICO/Salisbury, MO 

OM: Joe Edwards 

PD/MD: EJ Foes 
10 GARY ALUN 
10 MMKMLLS 

KKAT/Salt Lake City, UT' 
OM: Bill Betts 

PD: Eddie Haskell 

MD: Justin T la or 
2 MARINA PEMIDE 

ALAN JACKSON 
LAMES OTTO 

KSOP/SaIt Lake City, UT' 
PD: Don Hilton 

APD/MO:DebbylTurpin 
11 MAININA 
10 GARY ALLAN 

KUBL/Sal Lake City, UT' 
PD: Ed Hill 

MD: Pat Garret 
2 VINCE GILL 

CLINT BLACK 

LIMO BROCK 

KAJABan Antonio, TX' 
OM: Alan Furst 

PD/MO Clayton Allen 

KSON/San Diego. CA' 

OM/PD: John Dimick 

APD/BAROMDPA: Greg Frey 
8 

KRTY/San Jose, CA' 
PD: Julie Stevens 

MO: Nate Deafen 
JOE MCHOLS 
GARY ALLAN 

KKJG/San Luis Obispo, CA 

PD: Pepper Daniels 

APD/MD: Jay Bradley 

KRAZBanta Barbara. CA 

PD/MD: Rick Barker 
8 menu'1 
5 SONYA ISAA,: 

5 GARY ALLAN 

KSNI/Santa Maria, CA 

OM: Keith Royer 

PD/MD: Tim Brown 
9 GARY ALLAN 

5 MMK HALLS 

LORE MORGAN 

WCTOBarasota, FL' 
PD/MD: Mark Wilson 

1 WVNONNA 

MMnM MCBRIDE 

JIMMY WAYNE 

ALM JACKSON 

WJCIJSavannah, GA 

OM: John Thomas 

PD: Bill West 
I I WHAU PMSIEY 

'RACE MANS 

KMPS/Seattte. WA' 
SM: Lisa Decker 

PD: Becky Brenner 

MD: 
LAM 
Tond 

EWAIN 
Thomas 

S 

KRMD/Shreveport, LA 

PD/MD: James Anthony 

KXKS/Shreveport, LA 

OM: Gary McCoy 

PD: Russ Winston 

KSUX/Sioux City. IA 

PD: Bob Rounds 

APO/ ilD: Tony Michaels 

WBYT/South Bend. IN 

OM/PD: Tom Oakes 

MD: Lisa Kosti 
MART NA M090ILIE 
CAAOIYN DAWN JOHNSON 

KDRK/Spokane, WA' 
OM/PD: Tim Cotter 

APD: Bob Castle 

MD: Tony Trovato 

KIXZ/Spokane, WA' 
OM: Rob Harder 

PD: Paul Neumann 

APD: Lyn Daniels 

WPKXBpringfield, MA' 
PD: RJ McKay 

APD: Nick Damon 

MO: Jessica Tyler 

KTTS/Springfield, MO 

SM: George Demarco 

OM/PD: Brad Hansen 

APD: Curb Clark 
B DIERKS NnEV 

KSD/St. Louis, MO' 
PO: Al Brock 

MD: Billy Greenwood 

No Adds 

WIL/SI. Louis, MO' 
PD: Greg Mozingo 

MD: Danny Montana 

KATM/Stockton. CA' 

OM: Richard Perry 

PD: Randy Black 

APD: DJ Walker 

MD: Joe Roberts 

WBBS/Syracuse, NY' 

PD: Rich Lauber 

APD/MD: Skip Clark 
3 S,GII'Y IME ICY 

z TOBY KEITH 

1 JIMMY WAYNE 

KOMM ROGERS 
MARINA MCBRIDE 

SONYA ISAACS 

WTNT/Tallahassee, FL 

OM/PD: Ois Van Dyke 

APD/MO: "Big" Woody 

Hayes 

No Adds 

WOYU/Tampa. FL' 
OM/PD: Mike Culotta 

APO: Beecher Martin 

MO: Jay Roberts 

WYUU/Tampa. FL' 
OM/PD: Mike Culotta 

APD: Will Robinson 

MD: Jay Roberts 
20 BUDDY JEWELL 

1A JOSH TURNER 

s ALAN JACKSON 

WTHI/Terre Haute, IN 

OM/PD: Barry Kent 

MD: MarlMCBAIrr Pa 
1 MMTI E 

WIBW/Topeka, KS 

OM: Ed O'Donnell 

PD: Rich Bowers 

APD/MD: Stephanie Lynn 
27 BRMNMV. 
27 MARK MIL LS 

19 PATTY LOVELESS 

13 LORRIE MORGAN 

WTCM/Traverse City, MI 

PD: Jack O'Malley 

APOAND: Ryan Dobry 
15 MARTINA TOE 

12 "SHAY KLAN 
L OARE MORGAN 

BILLY MV CYRAIS 

KIIM/Tucson, AZ' 
OM: Herb Crowe 

PD: Bun Jackson 

MD: John Collins 

KOYT/Tucson, AZ' 
PD: Tim Richards 

KVOO/Tulsa. OK' 
PM: Moon Mullins 

WWZD/Tupelo, MS 

OM: Rick Stevens 

PO: Bill Hughesug 
21 TIM MCGRAW 

21 ROOMY ATKIS 
21 ALAN JACKSON 

6 BUDDY JEWELL 

KNUE/Tyler, TX 

OM/PD/MD: Dave Ashcraff 

No Adds 

KJUG/Visalia, CA 

PD/MD: Dave Daniels 

WIRK/W. Palm Beach, FL' 
PD: Mitch Mahan 

MD: J.R. Jackson 
I.UOIINA A::IIIIIGE 
BILLY DEAN 

WACO/Waco, TX 

OM/PD/MD: Zack Owen 

WMZ01Washington, DC' 

OM: Jett Wyatt 

APO/MO: Jon Anthony 

WOVK/Wheeling, WV 

PD/MD: Jim Elliott 

KLUR/Wichita Falls, TX 

PD/MO: Brent Warner 
BUDDY JEWELL 

TRACE ADKINS 

KFDI/Wichita, KS' 
0M/PD: Bevedee Brannigan 

APD/MD: Pat James 

USN/Wichita, KS' 
PD: Chuck Geiger 

MD' Dan Holiday 

WGGY/Wilkes Barre, PA' 

PD: Mike Krinik 

MD: Jay mie Gordon 

WWDO/Wilmingten, NC 

OM: Perry Stone 

PO: Paul Johnson 

APP/MO: Bri'elt Backs 
EME ILK 

,FACEI ADKINS 

KXDD/Yakima, WA 
PD: Dewey Boynton 

MD: Joel Baker 

WGTY/York, PA 

PO: John Pellegrini 

APD/MD: Brad Austin 
ALAN JAKSON 
.LNT Eh IL 

WOXK/Youngstown. OH 

PD: Dave Steele 

APO: Doug James 

MD: Burton Lee 
+ TRACE ADKINS 

*Monitored Reporters 

227 Total Reporters 

115 Total Monitored 

112 Total Indicator 

2 
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How Much Is Too Much? 
The Christmas music conundrum and programmers who 
solved it 

Whether it's flipping for it, dabbling in it or just 
avoiding it altogether, almost everyone in AC radio has 
an opinion about Christmas music and whether it's 
right for their station. Then again, there are a few who 
still aren't sure what to do. I have thus assembled a 

variety of opinions on how to do Christmas right. 
Listen to what these PDs have to 

say, and then go out and do what you 
can to be your market's soundtrack to 

the party -outfit -shopping, cookie - 
baking, tree -flocking, Church -going, 
carol -singing, present -wrapping, 
card -addressing, eggnog -drinking, A 

Charlie Brown Christmas -watching cha- 

os that is Christmas. Whew. Happy 
Christmas to all, and to all a good 
night! 

`Jinglin" Jon Zellner 

VP/Programming, 
Infinity; PD, KSCR/ 

Kansas City 

I program holiday music like a tight 
Top 40 station. I use three categories - powers, secondaries and tradition - 
als - playing the powers 
a lot and only rotating 
about 140 songs in the li- 
brary. 

Our powers are the ones 
that feel like powers: "Jin- 
gle Bell Rock," "Happy 
Christmas," "Rockin' 
Around the Christmas 
Tree," "Wonderful Christ- 
mastime," etc. The chal- 
lenge is title separation, 
since we play nine versions of "Sleigh 
Ride" and "The Christmas Song." 

Successful holiday music stations 
are much more than the music. We use 
military personnel sending greetings 
to their families in Kansas City. We 

have kids on the air talking about San- 
ta. We use adults talking about child- 
hood Christmas memories. 

We also present holiday events, in- 
cluding The Nutcracker; the mayor's 
Christmas tree lighting; Kansas City's 
Largest Christmas Party, at the Hyatt 
Regency; the Sounds of the Season char- 
ity CD for Habitat for Humanity; Toys 

or ots; Mo an Kelly's Christmas 
broadcast from Crown Center; and hol- 

iday concerts from Mannheim Steam- 

roller and Trans-Siberian Orchestra. 
Everything we talk about is holi- 

day -related. It's the whole package 
that makes it so magical. 

Tony `Claus' Coles 

PD, KLSY & KWRM 
(Warm 106.9)/Seattle 

Christmas music on Warm 106.9 is 

always huge for the station. Any sta- 
tion can play Christmas music, but the 
ones that focus on their production 
value are a giant step doser to owning 
the image. We spend a lot of time and 
attention on our imaging. 

Everything on Warm 
106.9 is Christmas, right 
down to our jocks' names. 
Our afternoon guy, Will 
Johnson, will become Will 

s 

t 

"Rudolph" Johnson. It 
sounds corny, but it works. 
In our research, listeners 
will talk about the music, 
but they also talk about our Tony Coles 

personalities (rare on a Soft AC). They 
remember that we gave them infor- 
mation on where to find a great tree 
or what the holiday hours were for the 

local mall. 

Jon Zel 

At [sister AC] Mix 92.5, 

we focus more on the fun 
and attitude of Christmas. 
We load up on the Christ- 
mas cuts every weekend - 
no less than one an hour, 
increasing to four an hour 
as Christmas gets closer. 
During the week we start 
out with two per shift, and 
we increase to four per 

hour. Promotionally, our morning 
show does an annual Christmas show 
with local celebrities, high school 
bands, etc. Our annual holiday contest 
is Stop the Scrooge (a holiday version 
of Beat the Bomb). 

On new holiday music: So far I like 
Michael Buble's "The Christmas 
Song." The entire Harry Connick Jr. 

album is great. And although it was 
released last Christmas, I am bringing 
back Elliot Sloan 's "It Looks Like 
Christmas" as a current. The response 
last year was strong, but it's still new 
to our audience. 

Iner 

Rob `Rudolph' Miller 

PD, WALK/Long Island, NY 

WALK did continuous holiday 
music last year for the first time. We 

have always had strong ratings, but 
like many ACs we had a sagging 
cume. The biggest benefit for us has 
been increased cume. WALK was 
playing in malls and shops all over 
Long Island and in homes during 
family festivities. 

If you go all -holiday music, make 
sure you recycle people who may be 
checking you out for the first time. Tell 

them about your station and what you 
offer so they stay with you after the 
holidays. 

Also, make sure you are playing the 
hits. Don't be afraid of Andy Williams, 

Johnny Mathis and Nat King Cole. 
Women love them! The dassics are the 
ones that your listeners are passion- 
ate about, not some new artist doing 
the 9 millionth version of "White 

Christmas." Trust me, you 
will win with the tradition- 
al titles. Don't overthink 
it. And surround anything 
new that you play with 
hits. 

Tie into everything hol- 
iday -oriented in your 
market. We are the official 
radio station of a Clear 
Channel -sponsored drive - 

through holiday lights show. Every- 
one who drives through the show gets 
a flyer about our holiday music pro- 
gramming. We are at every tree and 
menorah lighting, holiday parade and 
food and toy drive, and our vans 
cruise mall parking lots all season 
long. 

The listeners will love you for it and 
will remember the station that gave 
them this incredible gift. We've been 
receiving e -mails for the last four 
months asking us if we plan on doing 
it again. I'm lighting up the yule log 
now! 

John `Prancer' Reynolds 

OM, WNKS & WSSS/ 
Charlotte 

Going all -holiday music works for 

different reasons in different 
markets. Here in Charlotte, 
we have so many military 
bases. A lot of families have 
lost people this year, or they 
still have family members 
overseas in Iraq, Bosnia or 
Afghanistan. Flipping to 
Christmas 104 on Halloween 
was our way to cheer up not 
just military families, but the 
general public too. Everyone 
has been affected by the stress and un- 
certainty of the economy and the war. 

Plus, we're mirroring the retailers. 
Ready or not, the retail season has be- 
gun. The decorations are up in stores. 
Santa is already in the mall. So we're 
out on the street with the Christmas 
104 reindeer, handing out candy canes 
and Christmas ornaments with the 
station logo. 

To get the staff into the spirit, we 

Mike 

Christmas Music for Dummies 
Thoughts on managing Selector 

By `Blitzen' Bobby Rich 
PD/mornings, KMXZ/Tucson 

There are nice songs about Christmas, and then there are 
hits. Play powers exclusively when you're playing only one 
or two holiday titles an hour. Later you'll run them between 
the weaker songs to surrounded them with hits. Add sec- 
ondaries when you start clocking more songs into the hour. 
Tertiaries start playing only in the last few days before 
Christmas. 

Then design as many categories as you can to make it flow. I use 
six primary categories with six subcategories. I code for title separation, 
sound codes, instrumentals, etc. Packeting can manage different 
versions of the same title, but don't bury the hit version in a packet. We 

set codes and rotations to assure a familiar mix of traditional, pop/ 
novelty and carols. 

When you approach the last few days before Christmas you will 
have played every title a lot. Then is the time to go deep. Go to smooth 
jazz and piano solos (Jim Brickman, George Winston, David Syme). 
Loosen up your tempo controls, and allow everything to slow down and 
relax. 

On Christmas Eve afternoon and early evening, keep it light and fun 
for the families with kids. Later on Christmas Eve consider all the 
listeners leaving church services and looking for that special feeling. 
Slip in "Ave Maria" or "Go Tell It on the Mountain." Keep it mellow 
overnight, and then hit your novelty and uptempo titles again Christmas 
morning, starting about 5am. 

The afternoon of Dec. 25 I keep it light and consider the family 
gatherings and laziness of coming down from all the stress (and ham). 

These are the most valuable songs you can play: "White Christmas" 
by Bing Crosby; "The Christmas Song" by Nat King Cole; a two -song 
packet, "Christmas Eve/Sarajevo 12-24" by Trans-Siberian Orchestra 
and "Mary's Boy Child" by Boney M; "I Want a Hippopotamus for 
Christmas" by Gayla Peavey; "Feliz Navidad" by Jose Feliciano; and 

"Blue Christmas" by Elvis Presley. 

There is a lot more to making your station listenable, memorable 
and usable than just segueing CD tracks, and the end result can be 
something you will be proud of and something that your listeners and 
advertisers will thank you for all year long. 

had a staff holiday party, hung up 
Christmas lights, ate Christmas cook- 
ies - the whole nine yards. On the air, 

we've gone jockless for the season. 
The airstaff are running the music and 
helping with all the production ele- 
ments. It's a nice opportunity for them 
to get involved outside the normal 
routine. 

Mike `Myrrh' Bettelli 

Dir. AC Programming, 
Jones Radio Networks/ 

Seattle 
PD interest in Christmas music is 

high this year. We offer 
all -holiday music as an 
option on all of our AC 
shows, and this year over 
half of Delilah's and 
Dave Til Dawn's affili- 
ates have opted for the 
holiday version. 

To find the best holi- 
day songs, we track cer- 

Bettelli tain stations and rank 
them by total spins. 

Here's our list from last year: 

1. BOBBY HELMS Jingle Bell Rock 

2. THE EAGLES Please Come Home For 

Christmas 

3. JOSE FELICIANO Feliz Navidad 

4. BURL IVES A Holly Jolly Christmas 

5. BRENDA LEE Rockin' Around The 

Christmas Tree 

6. CARPENTERS Merry Christmas Darling 

7. ELVIS PRESLEY Blue Christmas 

8. NAT KING COLE The Christmas Song 

9. JOHN LENNON Happy Christmas 

(War Is Over) 

10. BEACH BOYS Little Saint Nick 

11. PAUL MCCARTNEY Wonderful 

Christmastime 

12. BING CROSBY White Christmas 

13. ANDY WILLIAMS The Most 

Wonderful Time Of the Year 

14. MARIAH CAREY All I Want For 

Christmas Is You 

15. BAND-AID Do They Know It's 

Christmas 

16. JOHNNY MATHIS It's Beginning To 

Look A Lot Like Christmas 

17. WHAM! Last Christmas 

18. NEWSONG The Christmas Shoes 

19. MANNHEIM STEAMROLLER Deck 

The Halls 

20. GENE AUTRY Rudolph The Red - 

Nosed Reindeer 

Plus, there are few more contempo- 
rary songs to play: Elton John's "Step 
Into Christmas" (No. 21); Bruce 
Springsteen's "Santa Claus Is Comin' 
to Town" (23); James Taylor's "Have 
Yourself a Merry Little Christmas" 
(27); Madonna's "Santa Baby" (32) 

and Daryl Hall & John Oates's "Jingle 
Bell Rock" (35). 

Some new songs this year we like 
include Michael Buble's "The Christ- 
mas Song," LeAnn Rimes' "O Holy 
Night" and Zooey Deschanel & Leon 
Redbone's remake of "Baby It's Cold 
Outside" from the soundtrack to Will 
Ferrell's new holiday comedy, Elf. 
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from the album iWorship Christmas 

CONTACT INFO: 

INO Records 

Derek West 615.777.2500 x7 

Epic Records 

Bonnie Goldner 212.833.4734 

Claire Parr 203.226.9939 
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AC TOP 30. 
® November 14, 2003 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

+ I - 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS/ 

CHART ADDS 

SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 2385 -127 206713 29 11510 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 2352 +1 209098 37 10610 

MATCHBOX TWENTY Unwell (Atlantic) 2152 -67 199958 27 10210 

TRAIN Calling All Angels (Columbia) 2105 +224 174210 20- 10912 

MERCYME I Can Only Imagine (/NO/Curb) 1734 -17 100444 28 9410 

COUNTING CROWS Big Yellow Taxi (Geffen//nterscope) 1684 -52 148973 28 9410 

SIMPLY RED Sunrise (simp/yred.com) 1671 +19 117712 19 9511 

LUTHER VANDROSS Dance With My Father (J) 1669 -19 129246 23 10610 

CELINE DION Have You Ever Been In Love (Epic) 1665 -82 122775 30 11610 

PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 1542 -47 96118 9 9812 

DANIEL BEDINGFIELD If You're Not The One (island/IDJMG) 1215 -114 90289 32 10310 

JIM BRICKMAN Peace (Where The Heart Is)(AAL) 1027 +81 47962 14 9210 

CHRISTINA AGUILERA Beautiful (RCA) 975 -128 79737 47 8910 

EAGLES Hole In The World (ERC) 937 -173 73427 25 9810 

JOSH GROBAN You Raise Me Up (143/Reprise) 919 +124 45452 4 8717 

CELINE DION Stand By Your Side (Epic) 899 +178 48842 8 7113 

CLAY AIKEN Invisible (RCA) 793 +144 69580 5 7813 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) 771 +105 80528 7 5813 

DIDO White Flag (Arista) 680 +91 89247 7 4315 

MICHAEL BOLTON When I Fall In Love (Passion Group) 625 -61 21648 10 7510 

TIM MCGRAW Tiny Dancer (Curb) 578 +49 21923 5 7015 

SARAH MCLACHLAN Fallen (Arista) 545 +100 47704 6 4315 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 488 +81 36641 3 6218 

ROD STEWART fICHER Bewitched, Bothered And Bewildered (J) 468 +58 35209 3 6513 

HALL & OATES Getaway Car (U -Watch) 467 +39 15318 4 6414 

SEAL Waiting For You (Warner Bros.) 460 -33 34012 12 4711 

KENNY LOGGINS With This Ring (All The Best) 338 -60 21734 15 5011 

SANTANA fIALEX BAND Why Don't You & I (Arista) 322 +85 52876 2 1812 

BURKE RONEY Let It All Come Down (R World/Ryko) 296 +4 4281 3 3514 

MICHAEL RUBLE How Can You Mend A Broken... (143/Reprise) 290 -124 10756 12 4710 

120 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

11/2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added 

is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 

Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour 

Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. 

New&Active 
CHRISTINA AGUILERA The Voice Within (RCA) 

Total Plays: 165, Total Stations: 35, Adds: 7 

TARRALYN RAMSEY Up Against All Odds (Casablanca) 

Total Plays: 142, Total Stations: 30, Adds: 5 

SUZY K. Gabriel (Vellum) 

Total Plays: 118, Total Stations: 26, Adds: 6 

BANGLES Something That You Said (Koch) 

Total Plays: 81, Total Stations: 23, Adds: 10 

ABENAA Song 4 U (Nkunim) 
Total Plays: 51, Total Stations: 15, Adds: 4 

ELTON JOHN The Heart Of Every Girl (Epic) 

Total Plays: 12, Total Stations: 14, Adds: 14 

Songs ranked by total plays 

Most Added® 
www.rradds.com 
ARTIST TITLE LABEL(S) ADDS 

ELTON JOHN The Heart Of Every Girl (Epic) 14 

BANGLES Something That You Said (Koch) 10 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 8 

JOSH GROBAN You Raise Me Up (143/Reprise) 7 

CHRISTINA AGUILERA The Voice Within (RCA) 7 

SUZY K. Gabriel (Vellum) 8 

TIM MCGRAW Tiny Dancer (Curb) 5 

DIDO White Flag (Arista) 5 

SARAH MCLACHLAN Fallen (Arista) 5 

TARRALYN RAMSEY Up Against All Odds (Casablanca) 5 

joshgroban 
YOU RAISE ME UP 

R&R AC: 
Most Added & Most Increased Again! 

New Adds include: 
WMJX, WEAT, WOBM and more 

Early Spins at WLTW 
9 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

TRAIN Calling All Angels (Columbia) +224 

CELINE DION Stand By Your Side (Epic) + 178 

CLAY AIKEN Invisible (RCA) +144 

JOSH GROBAN You Raise Me Up (143/Reprise) + 124 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) +105 

CHRISTINA AGUILERA The Voice Within (RCA) +103 

SARAH MCLACHLAN Fallen (Arista) + 100 

DIDO White Flag (Arista) +91 

SANTANA fIALEX BAND Why Don't You & I (Arista) +85 

REGIE HAMM Babies (Refugee/Universal South) +85 

Detailed station playlists for all R&R 
reporters are available on the web at 

www.radioandrecords.com. 

Music & Intelli ence For Your Life 

AC's New Answer For Compelling Daily Programming 

n Tesh Radio Sì -w 
...and the BIG news...K-Lite 105.3 is the first Tesh Show affilate to claim 
NUMBER ONE!" (Women 25-54)... (Summer 2003 ARBS, Bakersfield market). 

Thanks for making me look like the smartest program director in AC!!! 

Contact: Scott Meyers 
Toll Free: (888) 548-8637 or 516-829-0964 

TheRadioSyndicator.com scott@meyers.net 

I'm so proud to report, as your first signed affiliate...after only one full book K -Lite 
105.3 is the first Tesh Show affiliate to BEAT DELILAH!!! (Women 25-54: 
KKDJ: 7.8, KGFM: 6.5) 

Kenn McCloud, Program Director 
KKDJ/FM, K -Lite 105.3 
Clear Channel Bakersfield 

We welcome our newest daily Tesh show affiliates: 
WLYF-Miami, WSPA-Greenville, WBBE-Baton Rouge, WBBQ Augusta, KYNF-Fayetteville, WGSY Columbus 

As they join our other great affiliates, including: 
WKJY-Long Island, KGBY-Sacramento, WEZY-Milwaukee, WTVR-Richmond, KMXZ-Tucson, WKZX-Knoxville, KEFM-Omaha, 

WYYY-Syracuse, WDDV-Sarasota, KKDJ-Bakersfield, KRBB-Wichita, KBEB-Lafayette, WDEF-Chattanooga, WSLQ Roanoke 

Weekend Show 
on over 150+ Affiliates!! 



'r AC 55 

November 14, 2003 

áteTheMusic.cum 
RI HL1111111SE'" 

America's Best Testing AC Songs 12 + 

For The Week Ending 11/14/03 

Women Women Women 
Artist Title (Label) TW LW Familiarity Burn 25-54 25-34 35-54 

CLAY AIKEN Invisible (RCA) 

MATCHBOX TWENTY Unwell (Atlantic) 

JOSH GROBAN You Raise Me Up (143/Reprise) 

CELINE DION Have You Ever Been In Love (Epic) 

PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 

TRAIN Calling All Angels (Columbia) 

DANIEL BEDINGFIELD If You're Not The One (Jsland/JDJMG) 

CELINE DION Stand By Your Side (Epic) 

JIM BRICKMAN Peace (Where The Heart Is) (AAL) 

SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 

LUTHER VANDROSS Dance With My Father (J) 

EAGLES Hole In The World (ERC) 

SIMPLY RED Sunrise (simplyred.com) 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) 

MICHAEL BOLTON When I Fall In Love (Passion Group) 

MICHAEL BUBLE How Can You Mend A Broken... (143/Reprise) 

COUNTING CROWS Big Yellow Taxi (Geffen/lnterscope) 

CHRISTINA AGUILERA Beautiful (RCA) 

4.32 - 73% 8% 

4.12 4.08 97% 35% 

4.03 - 57% 8% 

3.86 3.88 96% 34% 

3.84 3.90 83% 17% 

3.82 3.89 95% 34% 

3.81 3.88 93% 34% 

3.81 3.76 73% 17% 

3.78 3.79 70% 16% 

3.77 3.79 98% 38% 

3.76 3.61 92% 36% 

3.65 3.79 91% 37% 

3.64 3.76 74% 19% 

3.47 3.54 91% 52% 

3.42 3.50 84% 28% 

3.34 3.37 80% 27% 

3.28 3.32 73% 26% 

3.27 3.36 94% 52% 

3.21 3.21 99% 64% 

4.43 

4.10 

4.10 

3.92 

3.96 

3.86 

3.80 

3.84 

3.84 

3.83 

3.83 

3.67 

3.51 

3.51 

3.37 

3.43 

3.34 

3.20 

3.27 

4.51 

3.90 

4.04 

3.53 

4.08 

3.82 

3.71 

3.59 

3.76 

3.71 

3.56 

3.68 

3.50 

3.18 

3.48 

3.17 

3.43 

2.96 

3.43 

4.41 

4.16 

4.11 

4.03 

3.94 

3.87 

3.82 

3.89 

3.86 

3.86 

3.89 

3.67 

3.51 

3.59 

3.35 

3.48 

3.33 

3.26 

3.23 

Total sample size is 376 respondents. Total average favorability estimatesare based ona scale of 1-5. (1=dislike verymuch, 5=like verymuch). Total familiarity represents the percentage 

of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+. 

Persons are screened via the Internet. Once passed, they can take the music test based on the formaUmusic preference. RateTheMusic.com results are not meant to replace callout research. 

The results are intended to show opinions of participants on the the Internet onty. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local 

radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

Indicator 
Most Added" 

ENRIQUE IGLESIAS Hero (lnterscope) 

Recurrents 
SANTANA MICHELLE BRANCH The Game Of Love (Arista) 

VANESSA CARLTON A Thousand Miles (A&M/lnterscope) 

PHIL COLLINS Can't Stop Loving You (Atlantic) 

ENRIQUE IGLESIAS Hero /lnterscope) 

NORAH JONES Don't Know Why (Blue Nate/Virgin) 

SHERYL CROW Soak Up The Sun (A&M/lnterscope) 

LONESTAR I'm Already There (BHA) 

TRAIN Drops Of Jupiter (Tell Mel (Columbia) 

KELLY CLARKSON A Moment Like This (RCA) 

FAITH HILL Cry (Warner Bros.) 

AVRIL LAVIGNE Complicated (Arista) 

CALLING Wherever You Will Go (RCA) 

Songs ranked by total plays 

1079 

1051 

1035 

1008 

1005 

920 

851 

760 

689 

664 

653 

604 

Please Send Your Photos 

R&R wants your best snapshots 
(color or black & white). 

Please include the names and titles of all pictured 
and send them to: 

R&R, c/o Angela Perelli 
10100 Santa Monica Blvd., 3rd Floor, 

Los Angeles, CA 90067 

Email: aperelli@radioandrecords.com 

Reporters 
WYJB/AVbany, NY' 
P0: awls HMmbery 

MO- Chad 0' Hera 

No Adds 

KMGNAIbuquerque, NM' 
OOVO: kW Abrams 

6 CELINE DION 

WLEV/Allentown, PA' 
PO: 

1 teblINeW 
1 ROO STEWART lECHER 

ABENAA 

BURKE RONEY 

KYMG/Anchorage, AK 
ON Mark Murphy 

POND - Doke Flavin 

No Aÿ:. 

WLTM/Atlanta, GA' 
OMPO- Louis Kaplan 
APOMO-. Steve Goss 
No Adds 

WFPG/Atlantic City, NJ' 
PO. Gary Gorda 

MO' modem Mua 
No Adds 

WBBO/Augusta, GA' 
OM: Mike Kramer 
POMO: Sieve Cherry 
No Adds 

KKMJ/Ausgn, TX' 
PO: Met O'Neal 
M0: WIN Klpte 

CHRIS -INA AGUILERA 
TARRALYN RAMSEY 

KGFM/Bakersrield, CA' 
0M: Bob Lewis 
MAID: Chris Ethane 

SUZY K 

ABENAA 

KKDJBakersfield, CA' 
OM' Don Chis 
POMO: Kenn McCloud 

a Adds 

WBBE/Baton Rouge, LA' 
OMPO: Jed Jernigan 
APoMO: Michelle Southern 

CELINE O:ON 

WMJYBiloxi, MS' 
OM/PD/MC. Waller Brown 

1 SHERYL CROW 

WOakhIJJ/Birrningham, 
Deg Homed 

AL' 

PORN: Tan HarwoMn 
No Adds 

KXLTBeise ID' 
POT AD: Tobin JeÌlries 

3 DIDO 

WMJXBoston, MA' 
Pn Don KMler 
Ape Candy 0 Terry 
MO: Mark Laurence 

JOSH GROOM 

WEBE/Bridgeport, CT' 
Po' Cud Hansen 

MO Danny Lyons 
No Adds 

WJYEBultalo, NY' 
OMPOMD: Joe Chine 
API/: Mike McOumn 

3 PHIL COLLINS 

WHBC/Canton, OH' 
OM/PO: Terry Simmons 
MD: Kaayyl1i h IInEa 

357Yñ 

WSUY/Charleston, SC' 
PD Loyd Ford 

APDMD. Eno Chaney 
tt S'hOAH 

E,' Ilk JOAN 

WDEF/Chattanooga, TN' 
PO. Cranny Howard 

MD: Rohn Dame's 
TiB MCGRAW 
HALL S OAATES 

WIT/Chicago, IL' 
OMAS: Bob Kaaba 
M0: Enc %helm 

MICHAEL MCDONALD 

INFIRM/Cincinnati, OH' 
ro TJHoland 
MO' Ted Mono 
No Ados 

WDOK/Cleveland, OH' 
Po' Scott Miller 
MO: Ted Koval* 

BANGLES 

KKLI/Colorado Springs, CO' 
PORKY Joel Nararm 

19 TARRALYN RAMSEY 

SUZY K 

BANGLES 

WTCB/Columbia, SC' 
POMO' Brent Johnson 

SANL,.ES 

SAR» MCLACHLAN 

WSNY/Columbus, OH' 
PD. Choir Knight 

0100 

KKBA/Corpus Christi, TX' 
OM: Ed Osamu 
PO Audrey Malta, 

BANGLES 
P. TON JOHN 

KVIL/Dallas, TX' 
OMERO: Kurt Johnson 

APO. Dan Ladd, 
No Ada 

WLOT/Dayton, OH' 
POND: Sandy Coll ms 

No Adds 

KOSI/Denver, CO' 
Po: Mark Edwards 
MD: Slave Hamilton 

MICHAEL MCDONALD 
ELTON JOHN 

KLTUDes Moines, IA' 
POMO: run While 
No Adds 

WMGC/Detro', MI' 
OM: Bill Fries 

POs Jim Harper 
Mn Jon Ray 
12 PHIL COLLINS 

5 MICHAEL MCDONALD 

WNIC/Detroit, MI' 
PoMO. Dann Davis 
APO Them Lucas 
Nd Ados 

WOOF/Dothan, AL 
Ponde. Leigh Simpson 
No Adds 

KTSMA:I Paso, TX' 
PoMO Bill Tae 
APO.LSam Cassiano 

WXKC/Erie, PA 
Po Ron Men 
No Ards 

WIKY/Evansville, IN 
PO/MO: Mark Baker 

TARRALYN RAMSEY 

KEZA/Fayetteville, AR 
OM: Tom Travis 

PO' Chlp Medge 
APOMO: Dawn MCCOIlOugh 

2 PINK 

2 JOSH GROBAN 

WCRZ/Flint, MI' 
OMAN. Jay Patna 
APDMO: George McIntyre 

MIL NAM MO^_ONA.0 

WAFY/Frederick, MD 
OM/P11 Bob Marcel 
MD: Marc Richards 
I1 DANIEL BEDINGFIELD 

9 CLAY LAKEN 

9 DIAMOND RIO 

KTRR/Ft. Collins, CO' 
OMPOMD: Mari Callaghan 
No Adds 

WAJI/Ft. Wayne, IN' 
PD Barb Richards 
NO Nick Parker 

BANGLES 
ELTON JOHN 

WM/Gainesville, FL' 
POI Les Howard 

EITON JOHN 

WLHT/Grand Rapids, MI' 
Po: Bill Bailey 

BURKE RONEY 
ROD STEWAAT IGHER 

WOOD/Grand Rapids, MI' 
PD John Patnck 

MICHAEL MCDONALD 

WMAGBreensbom, NC' 
PDMD. Nick Allen 
No Ands 

WMYIBreenville, SC' 
OM- Bmce tapan 
PO/MO Greg MCNinnry 

4 TRAIN 

WSPA/Greenville, SC' 
PoMn. Bnan Taylor 

4 ELTON JOHN 

CHRISTINA AGUILERA 

WRCH/Hartford, CT' 
Po: Allan Camp 
MO: Joe Hann 
13 TRAIN 

1 TARRALYN RAMSEY 

KRTR/Honolulu, HI' 
POMO: Wayne Mana 
No Adds 

KSSKMonolulu, HI' 
POND : Paul Wilson 

JOSH GROBAN 

WAHIì/Huntsville, AL' 
OM: Rob Harder 
PO: lee Reynolds 

M0: Bonny O'enen 
10 DIN) 

BANGLES 

WRSA/Huntsville, AL' 
PO: John Malone 
APOMD. Hale Choleric 
No Adds 

WTPI/Indianapolis, IN' 
PO: Gary Havens 

MO Steve Cooper 

3 HOOPS LOON 

WYXBMdianapolis, IN' 
OMPO- Bawd Edgar 
APOMO' Lm Cerone 

WJKK/Jackson, MS' 
Ott: Tom Freeman 

POMD: Dave MacKenzie 
5 CELINE DION 

2 SARAH MCLACHLAN 

ELTON JOHN 

WTFM/Johnson City' 
MIMO: Mart McKinney 

No Adds 

WKYE/Johnstown, PA 
OM: ChnBKne HIIIan 
PO Jack Michaels 
MO: Brian Mode 

CHRISTINA AGUILERA 

WOLRyllalamazoo, MI 
OMPD Ken Lan0hear 
/WOMB. Bnan Wert 
No Adds 

KSRC/Kansas City, MO' 
PD: Jon Zellner 
Mn Jeanne Ashley 
No Ados 

KUDLAIansas City, MO' 
PO/M1): Thon McGinty 

1 ELTON JOHN 

ABEMAA 

WJXB/Knoxville, TN' 
PO Mike nobemore 

5 TIM MCGRAW 

KTDYA.afayetle, LA' 
PO CA. Clements 
APO: Debbie Ray 
MD: Steve Wiley 
No Adds 

WFMK/Lansing, MI' 
POND: Chris Reynolds 

1 KENNY LOGGINS 

ELTON JOHN 

KMZOAas Vegas, NV' 
OMPOMD: Cat Thomas 
No Adds 

/SNE/ as Vegas, NV' 
PO: Tan Chase 
MO. John Gary 

CHRISTINA AGUILERA 

KOST/Los Angeles, CA' 
OM. Chachl Ilene, 

D. Snella Sehwart 

WPEZ/Macon, GA 
0M Jell 5iavers 
PO.MO Hank Bngmond 

KVLYIMcIUIen, TX` 
P0: Aloe Dore 
Mo: UI 

JE ORBAND 

TARRALYN RAMSEY 

ELTON JOHN OHN 

WLRO/Melboume, FL' 
PO: Michael Lowe 
Me Mindy Levy 

BURKE RONEY 

WRVR/hlemphis, TN' 
OMPO: Jerry Dean 
MD: Tony "Kramer" Bnan 

1 CHRISTINA AGUILERA 

WMGO/Middlesex, NJ' 
ADM nm IMO 

1 HALLBOATES 

WLTO/Milwaukee, WI' 
PO/MO: Ste Nelson 

4 ROD STEWART OCHER 

BURKE RONEY 

WLTE/Minneapolis, MN' 
PoAIO: Gary Nolan 

ELTON JOHN 
SUZY K 

WMXC/Mobile, AL' 
Po: Dan Mason 

MO. Mary Boot 
4 SIMPLY RED 

KJSN/Modesto, CA' 
PO/MD: Gary Michaels 

4 SHERYL CROW 
2 TIM MCGRAW 

1 SARAH MCLACHLAN 

SUZY K 

WOBMIMonmoutb, NJ' 
PO: Steven /Adeline 
MD: Brie Nerd 

2 JOSH GROBAN 
1 SARAH MCLACHLAN 

CLAY AIKEN 

KWAWMonterey, CA' 
PO/MD: Bemis Moody 

BRUCE SUDANO 

WALK/Nassau, NY' 
PO/PAD, Rob Miller 

Adds 

WKJY/Nassau, NY' 
PO: Bill Edwards 
MD' Jodi Vale 

Adds 

WLMG/New Orleans, LA' 
PO- Andy Holl 
APDMD: Steve Suter 

Aoo_ 

WWDE/Norfolk, VA' 
P0: Don London 
MD Jell Moreau 
No Anas 

KMGL/Oklahoma City, OK' 
PO: JeO Couch 
APOrTiD: Slew O'Brien 
No Adds 

KEFM/Omaha, NE' 
PpMD: Steve Albehen 
No Adds 

KLTQ/Omaha, NE' 
DMMPO: PONI Winton 
No Adds 

WMGF/Orlando, FL' 
PO/MO: Ken Paye 

ELTON JOHN 

WMEZ/Pensacola, FL' 
Po: Kahn Peterson 
APO' Meal Steen 

MICHAEL MCDONALD 

WSW/Peoria, IL 
OMPOMO: Randy Rundle 
IA MERCYME 

B ENRIQUE IGLESIAS 

7 E: ON° '_OGGINS 

WBEB/Philadel phia, PA' 
OMPD/MO: Chns Conley 
No Adds 

KESZ/Phoenix, AZ' 
PO. Shen Holly 
NgMO: Craig Jackson 
No Adds 

KKLT/Phoenix, AZ' 
POMO: Joel Grey 
12 SANTANA EAI EX BAND 

6 TRAIN 

WLTJ/Pittsburgh, PA' 
MAO: Chuck saran 

SANTANA UAL EX BAO: 

SIED» 
ELTON JOHN 

WSHIWdIoburgh, PA' 
POMO: Ron NMI 

BANGLES 

WHOM/Portland, ME 
OMPDAAO. Tim Moore 

FLEETWOOD MAC 

KKCW/Portland, OR' 
P0: Bill Welder 
NO Alan Lawae 
13 TIM MCGRAW 

1 SHERYL CROW 

WWI /Providence, RI` 
Pe. Tony Bristol 
»0RAD: Oavey Moms 

HALL 2. OATES 

WRAL/Raleigh, NC' 
Po: Joe Wade Formicola 

MD. Jim Kelly 
No Adds 

WRSN/Raleigh, NC' 
OM/PO: Bob Bronson 

AMMO: Dave Hom 

Nc Ados 

KRNO/Reno, NV' 
MAO : Dan Frit 
No Adds 

WNR/Richmond, VA' 
PD Bill Cahill 
MO: Kan Simons 
No Adds 

WSLO/Reanoke, VA' 
PO Don Momson 
M0: Dick Daniels 
No Adds 

WHAM/Rochester, NY' 
OM/O John McCne 
APOAIO: Tense Taylor 

BANGLES 

WGFB/Rocldord, IL 
PD/PAD: Doug Daniels 

5 JOSH GROBAN 

KGBY/Sacramento, CA' 
9 FIVE FOR FIGHTING 

KYMXBacramento, CA' 
PO: Bryan Jackson 
MD: Dave Diamond 

ELTON JOHN 

KBEE/Salt Lake City, UT' 
PoMO: Boyd 

CHRISTI AGUILERA 

KSFUSaIt Lake City, UT' 
OM. Nan Hague 
Po: Dain Craig 
APO/MO: Lance Salience 
Na Adds 

KOXT/San Antonio. TX' 
PO/MD - Ed Scarborough 

And, 

KBAY/San Jose, CA' 
OM/PD Jim Murphey 

APD:MO. Mike Ohling 

KLSY/Seahle, WA' 
PO. bey Caes 
MG Dada Thomas 

KRWM/SeaOle, WA' 
PO' Tom Coles 
MO. Laura Dane 

KVKI/Shreveport, LA' 
OM'. Gary McCoy 

POND Stephanie Huffman 
B JOSH GROBAN 

BANGLES 

KISC/Spokane, WA' 
PO. Rob Harder 

MD: Dawn Marcel 
BANGLES 

SEAL 

KXLY/Spekane, WA' 
OM. Brew Michaels 
POND: Beau Tyler 

ABENAA 

WMAS/Springfield, MA' 
Po: Paul Cannon 
MD' Rob Anthony 
No Adds 

KGBX/Springfield, MO 
0M. Milch Baker 
Po: Paul Kelley 
APIMD. One Roberts 
No Adds 

KEZIVSt. Louis, MO' 
PO: Smokey Rivers 
APD Bob London 
Na Adds 

KIOY/Stockton, CA' 
PO: Dori xo Mn 

JOSH 

ELTON JOHN 

WMTX/Tampa, FL' 
MSS: BOWORIO 
TB 3 DOORS DOWN 

WRVF/roledo, OH' 
OM: Bill Michaels 
PO: Beth Michaels 
No Mds 

KMXZ/rucson, AZ' 
um &betdrNNr Amide 
PO 
MAO/NOT 10010.100 
No Adds 

WLZWNdca, NY 
OM: Tom Jacobsen 
PO4I11 Parer M 

12 CHRISTINA AGUILERA 
10 ENRIQUE IGLESIAS 

JOHN MAYER 

WEAT/W. Palm Beach, FL' 
POND Rick Shockley 

2 JOSH GROBAN 
CLAY AIKEN 

WASH/Washington, DC' 
PO: Bill Hess 

4 MICHAEL MCDONALD 

2 TARRALYN RAMSEY 

WHUD/Westchester, NY' 
ONVPD Steven Petrone 
APDIMO: Tom Forci 

H.5ET015+I0 MAL 

KRBB/Wichita, KS' 
PO Lyman James 
APOAio: Suzanne Mears 
No Adds 

WMGS/Wilkes Barre, PA' 
PD Stan Phillips 
MO: Jude Morgan 

3 MCHAEL MCDONALD 

WJBR/Wilmington, DE' 
PO Michael Waite 
MD: Coley Hill 

3 HALL A OATES 

CHRISTUM AGUILERA 

WGNI/Wilmimgton, NC 
OM. Perry Slone 
Po' Mike Farrow 
MO: Craig Thomas 

7 VANESSA CARLTON 
7 NORAH JONES 

6 PHIL COLLINS 
3 SEIANM TWAIN 

WSRS/Worcester, MA' 
PO: Shin Peck 
NOT Tom MOB 

1 SARAH MCLACHLAN 

WARM/York, PA' 
AD Kelly West 
MO Rick Shen 

CLAW AIKFN 

*Monitored Reporters 

139 Total Reporters 

122 Total Monitored 

17 Total Indicator 

Did Not Report, Playlist Frozen (1): 
WSWT/Peoria, IL WYSFBimringham, AL' 

PO: Jell Tooyeon 

APDMO: YAlerle Yining 
No Adds 

KSOF/Fresno, CA' 
OMPO. E. Cudis Johnson 
MD'. Kneten Kelley 

WMGN/Madison. WI' 
PO Pal 0110111 

MG AmyAbbod 

WITW/New York. NY' 
PD: Jim Ryan 

MD: Morgan Prue 

9 FIVE FOP FIGHTING 

WNSN/South Bend, IN 
POMD. Jim Roberts 
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WEEK WEEK 

1 1 

2 0 
3 0 
4 0 
5 5 

6 6 

7 7 

10 0 
11 O 
8 10 

9 11 

12 12 

15 ® 
13 14 

14 15 

16 4 
17 

19 Q 
18 Q 
21 Q 
20 ® 
22 ® 
24 ® 
23 24 

26 ® 
27 Q 
25 27 

28 28 

29 Q 
37 Q 
39 ® 
35 ® 
38 ® 
30 34 

34 35 

32 36 

36 ® 
¡Debut> Q 

33 39 

¡Debut> 

HOT AC TOP 4Q 
November 14, 2003 

ARTIST TIRE LABELS) 
TOTAL 
PLAYS 

1- 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

SANTANA fIALEX BAND Why Don't You & I (Arista) 3988 -85 253123 23 9310 

3 DOORS DOWN Here Without You (Republic/Universal) 3515 +229 218704 15 9011 

MATCHBOX TWENTY Bright Lights (Atlantic) 3411 +250 219642 15 9510 

DIDO White Flag (Arista) 3202 +120 219368 18 9312 

MATCHBOX TWENTY Unwell (At/antic) 2794 -100 199747 40 9710 

JOHN MAYER Bigger Than My Body (Aware/Columbia) 2783 -98 169738 14 9410 

TRAIN Calling All Angels (Columbia) 2699 -121 174135 32 9410 

SARAH MCLACHLAN Fallen (Arista) 2626 +241 156771 10 9212 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscopel 2515 +267 153382 8 9211 

LIVE Heaven (Radioactive/Geffen) 2497 -166 144725 27 8410 

LIZ PHAIR Why Can't I? (Capitol) 2338 -109 127768 26 8610 

JASON MRAZ The Remedy (I Won't Worry) (Elektra/EEG) 2080 -92 138319 39 8210 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 1924 +138 111258 10 8313 

JOSH KELLEY Amazing (Hollywood) 1888 -103 109515 32 7210 

UNCLE KRACKER fDOBIE GRAY Drift Away (Lava) 1804 -43 111774 43 8310 

NICKELBACK Someday (Roadrunner/IDJMG) 1785 +184 95563 9 7412 

NO DOUBT It's My Life (lnterscopel 1731 +451 103459 4 7915 

TRAIN When I Look To The Sky (Columbia) 1393 +247 72390 4 8113 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 1388 +197 64424 6 7715 

NELLY FURTADO Powerless (Say What You Want) (Dream Works) 1316 +204 68115 5 6814 

STAIND So Far Away (Fbp/Elektra/EEG) 1142 +9 48738 14 5011 

SEAL Waiting For You (Warner Bros.) 1003 +81 58930 12 5612 

JASON MRAZ You And I Both (Elektra/EEG) 790 +84 39774 6 5314 

VERTICAL HORIZON I'm Still Here (RCA) 680 -166 34261 16 4610 

HOWIE DAY Perfect Time Of Day (Epic) 650 +26 32233 8 4217 

SALIVA Rest In Pieces (island/IDJMG) 612 +34 36081 18 1910 

SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 572 -77 33287 13 3010 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 559 -10 33298 18 3710 

MERCYME I Can Only Imagine (1N0/Curb) 542 +15 27045 17 2211 

COUNTING CROWS She Don't Want Nobody Near (Geffen) 434 +134 13352 2 4213 

DAVE MATTHEWS Save Me (RCA) 419 +126 23150 2 4013 

STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin) 381 +54 22010 2 1812 

FUEL Falls On Me (Epic) 366 +69 11334 2 2613 

ATARIS The Boys Of Summer (Columbia) 342 -81 15450 20 1810 

KATY ROSE Overdrive (1/2) 339 -5 7471 7 1310 

SUGAR RAY Is She Really Going Out With Him? (Atlantic) 337 -52 24888 20 1210 

MEAT LOAF I Couldn't Have Said It Better (Sanctuary/SRG) 323 +10 9075 2 2211 

CLAY AIKEN Invisible (RCA) 308 +134 25058 1 1212 

GAVIN DEGRAW Follow Through (J) 269 -101 11918 19 2710 

FIVE FOR FIGHTING 100 Years (Aware/Columbia) 266 +188 26730 1 24116 

98 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 11/2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 

is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 

number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron 

Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. 

Most Added' 
www. rradds. com 

ARTIST TITLE LABEL(S) ADDS 

FIVE FOR FIGHTING 100 Years (Aware/Columbia/ 16 

EVANESCENCE My Immortal (Windup) 16 

KELLY CLARKSON The Trouble With Love Is (RCA) 9 

HOWIE DAY Perfect Time Of Day (Epic) 7 

JEWEL 2 Become 1 (Atlantic) 7 

JACK JOHNSON Taylor (Jack Johnson Music/Universal) 6 

NO DOUBT It's My Life (lnterscope) 5 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 5 

SIMPLE PLAN Perfect (Laval 5 

FES JOBSON 
"TAKE ME AWAY" 

IMPACTING HOT & MODERN AC 
NOVEMBER 24th 

Early Adds: 
WKRQ/Cincinnati KMXB/Las Vegas 

BZ I BUZZWORTHV - ISL: WC, 
THE ISLAND DEE JAM MUSIC GROUPA UNIVERSAL MUSIC COMPANY 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

NO DOUBT It's My Life (lnterscope) +451 

SHERYL CROW The First Cut Is The Deepest (A&Mllnterscope) +267 

MATCHBOX TWENTY Bright Lights (Atlantic) +250 

TRAIN When I Look To The Sky (Columbia) +247 

SARAH MCLACHLAN Fallen (Arista) +241 

3 DOORS DOWN Here Without You (Republic/Universal) +229 

NELLY FURTADO Powerless... (DreamWorks) +204 

MICHELLE BRANCH Breathe (Maverick/WarnerBros.) +197 

FIVE FOR FIGHTING 100 Years (Aware/Columbia) +188 

NICKELBACK Someday (Roadrunner/IDJMG) + 184 

Detailed station playlists for all R&R 
reporters are available on the web at 

www.radioandrecords.com. 

w.coun 
1't lc1 M1xed' y Brendan O' Brien 

nagernent: Gary Gersh 

,effPn:Re ,rds. All rights reserved. www,geffen.eorr, 
ì4°t 

COUNTING 
CROWS 
On Over 45 Hot AC Stations, Including: 
WPLJ KYSR WBMX KALC KAMX KEZR 
KFMB KMXB KZON KPLZ KRSK WVRV 
WKRQ WOZN WRVE WTSS and more! 

The new collection in stores 11.25.03 
Featuring "Mr Jones", "Round Here", "Long December", "Big Yellow 

Taxi", the new song "Friend Of The Devil", and the new single 

"She Don't Want Nobody Near" 



HoTAC 57 

® November 14, 2003 

America's 
(iiTheMusic.coir For The 

RY lIF9URt$E" 

Best Testing Hot AC Songs 12 + 

Week Ending 11/14/03 

TW LW Familiarity Burn 
Women Women Women 
18-34 18-24 25-34 Artist Title (Label) 

NICKELBACK Someday (Roadrunner/IDJMG) 4.16 4.09 86% 16% 4.26 4.29 4.17 

3 DOORS DOWN Here Without You (Republic/Universal) 4.15 4.24 96% 26% 4.21 4.19 4.25 

MATCHBOX TWENTY Bright Lights (Atlantic) 4.12 4.26 91% 16% 4.14 4.08 4.28 

VERTICAL HORIZON I'm Still Here (RCA) 4.11 4.06 74% 11% 4.16 4.16 4.15 

JASON MRAZ The Remedy (I Won't Worry) (Elektra/EEG) 4.06 4.08 97% 41% 4.09 4.15 3.92 

SANTANA fIALEX BAND Why Don't You & I (Arista) 4.04 4.20 95% 30% 4.08 4.07 4.10 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 4.04 4.12 88% 14% 3.94 4.05 3.67 

JASON MRAZ You And I Both (Elektra/EEG) 4.03 4.08 62% 9% 4.09 4.29 3.29 

JOSH KELLEY Amazing (Hollywood) 4.01 3.88 79% 21% 4.15 4.24 3.91 

SARAH MCLACHLAN Fallen (Arista) 3.98 3.92 75% 12% 4.10 4.06 4.20 

MATCHBOX TWENTY Unwell (Atlantic) 3.97 4.04 99% 49% 4.08 4.04 4.22 

SALIVA Rest In Pieces (island/IDJMG) 3.97 3.94 68% 15% 3.82 3.87 3.69 

JOHN MAYER Bigger Than My Body (Aware/Columbia) 3.96 4.03 93% 26% 4.08 4.17 3.80 

LIVE Heaven (Radioactive/Geffen) 3.92 3.96 85% 27% 3.96 3.95 4.00 

TRAIN When I Look To The Sky (Columbia) 3.87 - 54% 9% 3.94 4.02 3.79 

LIZ PHAIR Why Can't I? (Capitol) 3.85 3.88 94% 30% 3.90 3.88 3.97 

HOWIE DAY Perfect Time Of Day (Epic) 3.83 3.91 39% 6% 4.04 4.05 4.00 

STAIND So Far Away (Flip/Elektra/EEG) 3.80 3.86 83% 25% 3.85 3.94 3.61 

ATARIS The Boys Of Summer (Columbia) 3.79 3.89 97% 40% 3.67 3.81 3.27 

DIDO White Flag (Arista) 3.79 3.83 87% 20% 3.77 3.82 3.63 

NO DOUBT It's My Life (lnterscope) 3.68 3.73 65% 14% 3.82 3.96 3.48 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) 3.67 3.66 76% 16% 3.62 3.68 3.50 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 3.62 3.69 97% 41% 3.33 3.33 3.32 

TRAIN Calling All Angels (Columbia) 3.58 3.83 99% 50% 3.73 3.61 4.05 

SEAL Waiting For You (Warner Bros.) 3.58 3.65 52% 13% 3.41 3.31 3.64 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 3.45 3.53 68% 21% 3.57 3.62 3.43 

NELLY FURTADO Poweress (Say What You Want) (Dream Works) 3.40 3.36 52% 14% 3.44 3.57 3.05 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 3.29 3.33 97% 61% 3.33 3.24 3.58 

SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 3.24 3.26 81% 35% 3.32 3.22 3.61 

STING Send Your Love (A&M/lnterscope) 3.14 - 47% 17% 3.37 3.20 3.74 

Total sample size is 402 respondents. Total average tavorability estimates are based on a scale of 1-5. (1=dislike very much, 5= like very much). Total 

familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are 

tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music 

test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show 

opinions of participants Oa the the Internet only. RateTheMusic is a registered trademark of RateTheMusic. com. The RTM system, is available for local 

radio stations by calling 818-377-5300. RateTheMusic. com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

New&Active 
BEN HARPER Diamonds On The Inside (Virgin) 

Total Plays: 254, Total Stations: 24, Adds: 3 

SUGAR RAY Chasin' You Around (Atlantic) 

Total Plays: 226, Total Stations: 16, Adds: 0 

BANGLES Something That You Said (Koch) 

Total Plays: 213, Total Stations: 20, Adds: 1 

EVANESCENCE My Immortal (Wind-up) 

Total Plays: 147, Total Stations: 21, Adds: 16 

COLDPLAY Moses (Capitol) 

Total Plays: 119, Total Stations: 17, Adds: 3 

JACK JOHNSON Taylor (Jack Johnson Music/Universal) 

Total Plays: 55, Total Stations: 13, Adds: 6 

Songs ranked by total plays 

Indicator 
Most Added" 

COLDPLAY Moses (Capitol) 

FIVE FOR FIGHTING 100 Years (Aware/Columbia) 

PLEASE SEND YOUR PHOTOS 

R&R wants your best snapshots 
(color or black & white). 

Please include the names and titles of all 
pictured and send them to: 

R&R c/o Mike Davis: 
10100 Santa Monica Blvd., 3rd Floor, 
Los Angeles, CA 90067 

Reporters 
WKDD/Woon, OH' 
OM- Kelm Kennedy 

1 SnEPY 

WRVE/Mbanv, NY' 
PO: Randy McCarten 
APD: Kevin Rush 
MD' Tr d Hulse 

HOWE DA, 

KPEK/Albuquerque, NM' 
PO' Tony Manero 
MO: Deeya McClurkin 

BLACK 

LAB AA 

JEWEL 

KMXS/Anchorage, AK 
PD: Rol Lennox 
MD' Monika Thomas 
No Adds 

WKSZ/Appleton, WI' 
COL IAY 
MEAT LOAF 

KILLS ELAP KSON 

WIXM/AOantic City, NJ' 
P0: Brad Carson 
MD: Glen turner 

BANAL`.S 
JEWEL 
HOWIE DAY 

NE. LP ,11P7 ADC, 

KAMX/AOstin, TX' 
Po' Sonaten Stevens 
MO Clay CWver 

I FIVE FLY FARLING 

KLLY/Bakersfteid, CA' 
PD: E.J. Tyler 
APD: Erik Fox 

19 STACIE DRRIGO 

SIMPI I PLAN 

KH'.Y :LARKS"N 
EVA4i.5,.INC: 
JEWEL 

WWMXBahimore, MO' 
OM: Josh IMedlock 
PO/MG Steve Mono 

N,I Lv 11J1+' ADO 

.,IAY AIKEN 

SEA_ 

WBGMXq/Bos an 
MA' 

APO/MD: Mike Mullaney 
No Adds 

WTSS/BuKalo,NY' 
PD: Sue O'Neil 
M0: Rob Lucas 

1 MICHELE BRANCH 
MERC"ME 

WEZFBurlingtal' 
OM: Sieve Cormier 
PO: Gale Parmelee 
APO: Bob Cady 
MO: June 

I BAREFAKED LADIES 

WCOC/Cape Cod, MA 
OM/Po Gregg Cassidy 
MO: Cheryl Park 
No Ados 

WMTCedarRapids, IA 
PO/M . JJ Cook 

7 HOWE :AY 
6 NEI LY F.NTAO' 
5 S'T.CIE ORFIC 

WALC/Chadeston, SC' 
PO: Brent McKay 
No Adds 

WCSO./Charleston,SC' 
OM John Anthony 
AP /MD. Richard Todd 

SE RIN 

N0000BT 

WLNIVCharlotte' 
PD: Neal Shame 
APOND: Demk James 

OWIE ['AY 

4/TM/(/Chicago, IL` 
PD/MC: Mary Ellen Kachinske 
No Asks 

OM/PC: TomCmy 
Frank 

APO: Craver Collins 
MD: Bran Douglas 

BEN HARPE, 

USANESCENCE 

WVMX/Cincinnati, OH' 
PO: Steve Bender 
M0: Storm Bennett 

4 N'EKFI BACK 

JASON OPAL 

WMVX/Cleveland, OH' 
P0: Dave Poppmvich 

MO: Jay Hudson 
No Adds 

WOAL/Cleveland, OH' 
PO. Alan Fee 
MD: Rebecca Wilde 
No Adis 

KVUU/Colorado Springs, CO' 
PO/MD: AJ Carlisle 

8 EVANESCENCE 

JECK JOHNSON 

FUEL 

WBNS/Columbus, OH' 
OM: Bave Van Sloes 
P0: Jett Ballentine 
MD: Robin Cote 

JASON MRAZ 

KKPNA:orpus Christi, TX' 
PD: Scott Hon 
MD: Marisa Garcia 

l VANI Sr.ENCF 
SIMU.I PLAN 

KELL';,I AFKEIIN 

FIVE AS FIGHTING 

KLTG/Corpus Christi, TX' 
OM/PD/MD: Berl Clark 

EVANE YE NCE 

JA K JLLIIINSON 

SIMPLE PLAN 

KDMXBallas, TX' 
PD: Pat McMahon 
MD: Lisa Thomas 

t FIVE FOR FIGHTING 

WDAOBanbury, CT 
PD: Bill Trotta 
MD: San McDonnell 
il BARENAKED LADIES 

WMMX/Dayton, OH' 
P0: Jell Stevens 
MD. Shaun Vincere 

COUNTING CROWS 

KALC/Oenver, CO' 
PD: &&II Hams 
MD. Kevin Koslee 

No Adds 

KIMN/Deover CO` 
PD: Byron Harrell 

APD/MD: Michael GiOord 
n,ET 

JFE+,SI INA A:,O,.; RA 

KSTZBes Moines, IA' 
PD: Jim Schaefer 
MD: Jimmy Wright 
No Adds 

WDVDBetroC, MI' 
PD: Greg Aisham 
MD: Ann Delisi 
No Adds 

WKMXBolhan, AL 
OM/PAD: Phil Thomas 
PS: John Houdon 
IS MICHELLE BRANCH 

COUNTING CROWS 
COLDPLAY 

KSIIA:I Paso TX' 
OM: Courtney Nelson 
POND: Chris Elliot 

1 KELLY CLARKSON 

WNKIA]mira, NY 
01A/PD: Scott Petition 
17 NO DOUBT 

14 OUTKAST 
13 BABY BASH 

11 RADFORD 
11 TRAPT 

7 FOUNTAINS OF WAYNE 

5 SIMPLE PLAN 

2 DEFAULT 

WOSM/Fayetteville, NC' 
PD/PAD: Chns Chaos 

COUNTING CROWS 

E. Cñá Jo PO: ohnson 
M: Chris Blood 
Na Adds 

WINK/Ft. MGyers, FL' 
P0/MD: Bob Nssinger 
APO: Broce Cannon 

EVANESCENCE 

JOHN GREGORY 

KEL Y',;; ARKSNN 

WMEE/Ft. Wayne, IN' 
PDRAD: Chns Cage 
No Adds 

WVTUGrand Rapids, MI' 
OM Doug Momgomery 
PD. John Ev 
APO/ND: Ken Evans 
No Adds 

WOZN/Gmensbom. NC' 
PO Michael Bryan 
MD: Eric Gray 

N EVANF.S4,NLI 
S'MPIi:'IAN 

WIKZiHagerstmvn 
OMA' . Rick Alexander 
MO: Jeff Roteman 

Lc CAL..ING 

WNNK/Harrishurg, PA' 
OM/PO. John O'Dea 
MD: Denny Logan 

JASON MRAZ 
FIVE FOR FIGHTING 

Harttord, CT' 
OBVP 
WTIC/D: 

Steve Saalhang 
MO Jeannine Jersey 

KELLY F'LARKS'1N 

KHMX/Houston, TX' 
PD: Buddy San 
APO/MD: Ain O'Brian 
No Adds 

WMENNpSAndiana_ polls, IN' 

APO: Benn Eagan 
MD: Jim Come 
No Adds 

WZPLfndianapolis, IN' 
PD: Spa Sands 

APO: Kan Johll 
MD: Dal 
No Add No 

KFMEìl(ansas City, MO' 
PO: Mike O'Reilly 
MD: Elena Abalgs 
No Adds 

KMXB/Las Vegas, NV' 
PO/MD: Charese-Fnpe 

2 MICHEL LE BRANCH 
FIFE DOBSON 

WWI/Lexington, KY' 
OM: Barry Foz 

PARAD: fill Barney 
No Adds 

KURB/Lttue Rock, AR' 
PD: Randy Cain 
MD: Becky Rogers 

2 EVANESCENCE 

BEN HARPER 

TRAIN 

LAUF MATTHEWS 

KELLY CLARKSON KSON 

KBIG/Los Angeles, CA' 
OM: Chaohi Denes 
PD: Jhani Kaye 
APD/MD: Robed Archer 
No Adds 

KYSRR/Los Angeles, CA' 
P0: John hey 

APORRO. Chris Palyk 
.EWE 

WXMAA.ouisville, KY' 
PD: George Lindsey 
MD: Kahma Blair 
Na Adds 

WMAOAMadison, WI' 
PD' Mike Ferris 
MD: Laura Fort 
No Adds 

WMBZMemphis, TN' 
OM' Jerry Dean 
PD/MD' Tony "Kramer" Briean 

EVANESt.ENCE 
FIVE FOR FIGHTING 

WMCiMemohis, TN' 
P0: eels Taayylloorr 

MO: Toni St. James 
35 CLAY AIKEN 

KELLY CLARKSON 

WKTlMItwaukee, WI' 
OM: Rick Belcher 
PD: Bob Walker 

3 MICHELLE BRANCA 

WMYXJMilwaukee, WI' 
DM: Brian Kelly 
PO: Tom Windmill 
M0114D: Mad REtends 

16 MICHELLE BRANCH 

KSTPinneapolis, MN' 
OM: Marc Kalman 
PD: Leighton Peck 
APOCAD: Jill Roen 
21 NO DOOBT 

KHOPAAodesto, CA' 
OM: Richard Perry 
PD. Chase Murphy 

HOWIE DAY 

REM 
FIVE FOR FIGHTING 

KOSOAAodesto, CA' 
PD: Max Miller 
MD: Donna Miller 

JACK JOHNSON 

WJLX/Monmouth, NJ' 
OM/PD. Lou Russo 
MD: Debbie Manila 

EVANESCENCE 

KCDURAorderree 1, CA' 
PORRO: Mike 

EVANESCENCE 
ELEETWOOO MAC 

STAIND 
DAVE MATTHEWS 
KELLY CLARKSON 

WKZNMew Orleans, LA' 
0 0: John Roberts 
APD. Duncan James 
M0: Stevie G 

'APrNAK I C .A^LES 
A Vh VIAL 

WPLJ/New York, NY' 
OM: Tom Cuddy 
PD: Scott Shannon 
MD: Tony Mascaro 
No Adds 

WPTE,Moetolk, VA' 
PD: Steve McKay 
MD: Jason Goodman 

BEN HARPER 

STAG IE MRICO 
F, V! 

KYIS/Oklahoma City, 0K' 
OM Chris Baker 
POCK): Ray Kalusa 
No Adds 

KSRZZ/Omaha,NE' 
PO: E k Johnson 
MD: Jerry BalleOa 

LIDO 

WOMXFDdando, FL' 
PO: Jell Cushman 
MD: Laura Francs 

HOWIE DAY 

BARENAKED LADIES 

KBBYBxnard, CA' 
SM: Ernie Bngham 
DM: Mara Camacho 
PO: J. Love 
APARAD: Darren McPeake 
No Adds 

WJLO/Pensacola, FL' 
PO: John Salan 
MD: Blake 

I NO DOUAI 

WMWX/Philadelphia, PA' 
AON/PD.Gerry Defmncesco 

Adds: Joe Frohe 
No Adds 

KMXP/Ptyoenix, AZ' 
PD: Ron Price 
MD' John Principale 

4 3 DOORS DOWN 

R E.M 

WZPTIPtttsburgh, PA' 
PD: Keith Clark 
APO: Joann Hartwell 
MD: Salt Alexander 
No Adds 

WMGX/Porttand, ME 
PD: Handi Kirshbaum 
APO/PAD: Ethan Minton 

JEWEL 

WARREN ZEVON 

SOKA5an al OR' 

MD: Sheryl Stewart 
COUNTING CROWS 

WSNEJProvidence, RI' 
PO: Steve Peck 
MD: Gary Trust 
No Adds 

WRFY/Reading, PA' 
PD/MD: Al Burke 

EVANESCENLF 

FIVE FrR FIGHT!NG 

OMBill SchulzNY 
PD: Beej Bretz 
MD' Connie Wray 

EH 
SYRHys 

WMXB/Richmond, VA' 
PD/TAD: Tim Baldwin 
No Adds 

WVORATochester, NY' 
PD: Dave LeFms 
MD: Joe Bonani 
No Adds 

1,29/Sacramento, CA' 
PO: Mister Ed" Lambert 

5 FIVE FOR FIGHTING 

DAVE MATTHEWS 

KOMBISaIt Lake City, UT' 
OM: Alan Hague 
PD: Mike Nelson 
APD/MD: Justin Riley 
13 EVANESCENCE 

JEWEL 
SIMPLE PLAN 

FIVE FOR FIGHTING 

KFATB/San Diego, CA' 
OMIPD: Tracy Johnson 
MD: Jen Sewell 

5 JACK JOHNSON 

SUTKAST 

KMYIBan Diego, CA' 
PO: Duncan Payton 
MD: Mel McKay 
No Adds 

1(101/San Francisco, CA" 
OM: Brian Thomas 
PD: Michael Mahn 
MD: James Baker 
20 FIVE FOR FIGHTING 

KLLC/San Francisco, CA' 
PO: John Peake 
MD: Derek Madden 

COL SPLAY 

JACK JOHNSON 

KEI I/San Jase CA' 
0 Jim Murp 
APO/MO: Michael iliarlinez 

I EVANESCENCE 
1 FIVE FOR FIGHTING 

JEWEL 

KRUZJSanta Barbara, CA 
SM: Sandy Lipowskl 
PO: Bill Michaels 
MP Mandye Thomas 
No Adds 

KMHX/Santa Rosa, CA' 
PO: Mark Thomas 

FIVE LOIR I H11NG 

FIA SCI NE 
JACK JOHNS"N 
JEWEL 

WZATISavannah,GA 
RIVE FOR FIGHTING 

KPIJJSeattIe, WA' 
PD: Kent Phillips 

APD: Kelly Minns 
MD: Misa Hashimoto 
No Adds 

KBED/Skreveport, LA' 
PO: Gary Robinson 

NELLY FURTADO 
FIVE FOR FIGHTING 

WHY prim ield, MA' 
OM/PD/PAD: D: McKay 
APP. Man Gregory 

OWE LIS 

KYKY/St. Louis, MO' 
PD. Smokey Rivers 
APD/MO: Greg Hewitt 

2 FIVE LOR GHFING 

SEAL 

WVRV/St. Louis, MO' 
PD: Marty Lindi 
MD: Jill Devine 

I FIVE FOR FIGHTING 

VAVWPinNedo, OH' 
OM: Tim 
PD: Steve Marshall 
MD: Jett Wicker 

1 NO DOUBT 

WKPKgraverse City, MI 
PD: Rob Wearer 
MD: Heather Leigh 

CO, DRAY 
LIVE WI -1 FIGHTING 

KSZRnucsen, AZ' 
OM: Herb Crewe 
PD: Chandler 
MO: Kate Burne 

4 0100 
4 SARAH MCLACHLAN 

KZPT/Tucson,AZ" 
PO: Carey Edwards 
MD: Leslie Lois 
No Adds 

KIZS(Tulsa OK' 
'emu: Kim Gower 
No Ados 

WRMF/W. Palm Beach, FL' 
PD: Russ Morley 
ANa 

AddsPD/MD: 

Amy Navaho 

WROX/Washington, DC' 

MD: 
OMPD:Carol Kenny kring 

9 NICKELBACK 

WWZZWWashington, DC' 
PO: Mike Edwards 
MO: Sean Sellers 

TRAIN 

FUEL 

HOWIE DAY 

KFBZ/WichiOa,KS' 
PD: Barry Miday 

APO/MD: Sunny Wilde 
17 NFL ',Y FURTADO 

BOB GUINEA 

EVANESCE NCR 

COL D01AY 

WXLO/Worcester, MA' 
OM/PD: Jay Beau Jones 
No Adds 

WMXYIYoungslown, OH' 
OM: Dan RNen 
PO: Steve Gmnato 
MD. Mad French 

SARAH MCLACHLAN 

MICHELE BRANCH 

'Monitored Reporters 

110 Total Reporters 

99 Total Monitored 

11 Total Indicator 

Did Not Report, Playlist Frozen (1): 
WNKI/Elmira-Corning, NY 

No Longer A Reporter (1): 
WSSR/Tampa, FL 
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SMOOTH JAZZ_ R&R November 14, 2003 

In Tune With The 
Music Business 
A440 Music Group finds success outside of the box 

Ahink about starting a record label in the dreary mu- 
sic economy of 2001. Sixty days before planes hit the 
Pentagon and the World Trade Center a small indepen- 
dent jazz label was founded in, of all places, Chicago. 
Not exactly the hub of the music industry. And yet two 
smooth jazz veterans in the broadcast and record in- 
dustries took to heart the tale of David and Goliath, 
dug their experienced heels in and today have quite a 
story to tell. 

Kent Anderson and 
Suzi Le Clair founded 
A440 Music Group with a 
simple plan: Make good 
music, market it well, and 
the audience will come. It 
sounds too simple, really. 
Especially with all the 
tales of woe coming from 
the music, retail and, yes, 
even radio, industries. 
Yet, just 21 /2 years later, with 20 re- 
leases in the pipeline and quite a fu- 
ture ahead, A440 is still standing tall. 

Perhaps the reason for its success 
is that the basic structure of the com- 
pany clearly mirrors its founders' 
passions and expertise. Anderson, 
who runs A&R and sales for the 
company, has a music -industry 
background that stretches back over 
30 years. It includes a degree in mu- 
sic, years of playing bass on the road 
with some of the greatest national 
touring orchestras and a career in 
music retail that led to his becom- 
ing head of sales at such labels as 
GRP, N2K and Virgin. 

He is an artist's artist who is com- 
fortable discussing everything from 
life on the road to mastering and 
shipping records to creating sales 
forecasts. 

Le Clair, on the other hand, al- 
though claiming to be unable to read 
a single note of music after 10 years 
of lessons, has been in the music 
promotion and marketing indus- 
tries for more than 20 years. At A440 

she oversees the creative agency in- 
side the label, which includes the 
company's marketing and corporate 
partnerships. Her experience in ra- 
dio, marketing and sponsorship 
serves her well at this entrepreneur- 
ial label. 

Kent A nderson 

Holding true to its mis- 
sion of producing good 
music, A440 has released 
quite an interesting array 
of projects. Its first record 
was a perfect indication 
of its risk -taking, out -of - 
the -box A&R thinking. 
Wood, released last year, 
showcased the artistry of 
one of smooth jazz's fa- 

vorite veteran artists, Brian Brom- 
berg. 

In what many thought was a 
stretch for Bromberg, this versatile 
smooth jazz genius played his up- 
right bass in solid straight -ahead 
jazz performances that received 
glowing accolades from some 
staunch anti -smooth jazz critics 
from around the world. This credi- 
bility with critics, A440 realized, 
should be an element of all its future 
releases. 

Releases like onetime smooth jazz 
guitarist Henry Johnson's Organic, 
which came out last month and fea- 
tures the stunning sounds of special 
guest Nancy Wilson. Again, A440 
goes out of the box, stretching the 
incredible talent of Johnson by plac- 
ing him in a duet setting with Wil- 

son. On top of that, the project was 
produced by Anderson live in a 

Chicago studio and recorded direct 
to tape. 

Big Chances, Small Label 
Small fish in big ponds have to be 

risk -takers, and that may explain 
A440's desire to build the careers of 
greatly talented but heretofore only 
regionally recognized artists such as 
Jackie Allen. Her The Men in My Life 

created an outstanding bi 177 in both 
the traditional ja77 marketplace and 

the "Music of Your Life" format, and 
her rendition of "Come Fly With 
Me" can now be heard on some hip 
specialty smooth jazz shows after its 
debut in the "Rate -a -Record, Rate- 
a -Wine" session at this year's R&R 
Convention. 

The label also just released a record 
by Barbara Sfraga, a "voicist" from 
New York, that is one of the most 
eclectic jazz vocal releases in A440's 
short history. Under the Moon has re- 
ceived national press from straight - 
ahead critics who have openly and 
consistently tried to help this Big 
Apple artist gain broader recogni- 
tion. 

Next year the company will re- 
lease a Brazilian jazz record that fea- 
tures the bossa nova sounds of vo- 
calist Ma -chan, whose career has 
seen her onstage with the likes of 
Pink Floyd, Hiroshima and Sting. 
Again, A440 looked beyond the ob- 
vious to find this gem. 

And, staying on top of industry 
trends, the company partnered with 
mixmaster Ernie Lake for its debut 
chill release, Isola d'Amore, which hit 
the streets of New York with a bang. 
Lake is now preparing for a nation- 
al club tour. 

While traditional, eclectic and 
Brazilian ja77 and, now, chill all have 
a place on the A440 roster, smooth 
jazz remains a constant. Along the 
Way by Brian Hughes is the best al- 
bum of his career, with legs that will 
bring it through next year. And Ri- 

chard Smith's Soulidified proves that 
very cool music comes in very cool 
packages. 

Then there's The Bottom Line by 
successful newcomer Michael Man- 
son, the cover art for which was cre- 
ated by a young artist from Detroit 

IMPECCABLE- EMI Manhattan Records' newest artist, singer -songwriter 
Keri Noble, is seen here singing an agreement with Grammy -winning producer 

and co -GM of Manhattan Records Ant Mardin (I) and Manhattan VP/co-GM Ian 

Ralfini. Noble's debut release is slated for March '04 release. 

introduced to the label by that mar- 
ket's Smooth Jazz station, WVMW. 
The artist a rendition of a group of 
musicians performing and features 
a bass player jamming to his own 
smooth jazz. 

The Artful Touch 
Speaking of packaging, it is stan- 

dard policy that all designers con- 
tracted by A440 spend time with the 
music before creating the cover art. 
The company's consistent packag- 
ing brands the label and matches the 
quality of the music on the disc in- 
side. A440 wants the consumer to 
judge a book by its cover. 

Add the consistent quality of 
A440's signature digi-pak packag- 
ing, and you see that the company 
is also taking a chance on packag- 
ing in order to be perceived as a 
major label with a lot of class. 

Another constant on all A440 re- 
leases is an American Airlines logo 
on the backs of the packages. This 
represents the label's partnership 
with the airline. A440 gets tickets 
from American to use for touring 
artist and for website incentives to 
get people to sign up for its data- 
base. 

In turn, American brands its 
product with the lifestyle of music 
lovers, gets exposure at music retail- 
ers, receives product for VIP events 
and has access to A440's roster of 
artists. 

The American Airlines sponsor- 
ship also clearly represents A440's 
unique marketing ap- 
proach. The retail music 
industry is not what it 
used to be, so one new 
way to move product and 
expose our artists is via 
corporate programs. Just 
look at Sting's Brand New 
Day: The record had 
stalled on the charts until 
it was featured in the 
background of a televi- 
sion spot featuring the singer loung- 
ing in the back of a Jaguar. 

Corporate Partnerships 
The A440 team is well aware that 

Suzi Le Clair 

their audience contains the consum- 
ers many corporations are looking 
for, and the partnership with Amer- 
ican creates opportunities for both 
sides to win. The tag line on A440's 
savvy website states, "Utilize the 
power of music to help move your 
brand," and the company has put 
together some remarkable corporate 
partnerships with Saks Fifth Ave- 
nue, Jaguar of North America, BMW 
and others. 

For example, later this month 
Michael Manson will perform with 
Steve Cole at a BMW rollout pro- 
motion for the new X3. The pro- 
gram includes a buy -in of CDs, a 
performance by the artists and dol- 
lars back to A440's bottom line for 
turnkey management of the pro- 
gram. 

This is only one example of how 
this nontraditional label takes a non- 
traditional approach to increase 
product sales, get their artists paid 
corporate gigs and build a market- 
ing partnership with one of the most 
successful car companies in the 
world. According to A440, in today's 
challenging music environment, 
that is the business of music. 

As for the future, A440 will con- 
tinue to take on new challenges 
and continue to be innovative in 
its music and its marketing. The 
next step is to take the label across 
the pond and out of the United 
States. With that in mind, A440 
will have international distribu- 
tion in place in the first quarter of 

'04. It has also recently 
signed deals that will 
distribute its content to 
Apple iTunes, Napster, 
Pressplay and other le- 
gal download services. 

So, it seems the com- 
pany's simple recipe - 
make good music, mar- 
ket it well, and the audi- 
ence will come - is cer- 
tainly working. In fact, 

A440 Music Group has just been 
nominated to vote in 13 categories 
for next year's Grammy Awards. 

Goliath may stand tall, but Dav- 
id looks mighty mighty. 
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WEEK 
T 

WEEK ARTIST TITLE LABEL(S) 

2 0 
1 0 
3 3 

4 4 

5 0 
9 Q 
8 0 
7 0 
6 9 

10 

14 Q 
12 12 

13 ® 
15 0 
16 ® 
17 0 
19 Q 
18 0 
21 0 
22 

20 ® 
24 ® 
23 23 

26 

25 25 

/Debut> (13 
27 ® 
30 

/Debut> 

G 

59 

TOTAL I- TOTAL WEEKS ON TOTAL STA -IONS( 
PLAYS PLAYS AUDIENCE CHAR' ADDS 

1001 

DAVE KOZ Honey -Dipped (Capitol) 931 +52 120416 12 4210 

PRAFUL Sigh (Rendezvous/N-Coded) 891 +7 104235 18 4210 

CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 816 -1 97463 23 4010 

KENNY G. Malibu Dreams (Arista) 710 -1 86808 19 3510 

MINDI ABAIR Flirt (GRP/VMG) 665 +3 73837 18 3810 

RICK BRAUN Green Tomatoes (Warner Bros.) 561 +60 65045 16 3910 

CHRIS BOTTI Indian Summer (Columbia) 551 +38 60352 9 4010 

DARYL HALL She's Gone (Rhythm & Groove/Liquid 8) 528 +14 49169 9 3710 

PAUL JACKSON, JR. It's A Shame (Blue Note) 519 -61 44217 26 3210 

JAllMASTERS Puerto Banus (Trippin 'N' Rhythm) 475 +29 67694 14 3912 

CHUCK LOEB eBop (Shanachie) 408 +8 50785 16 3110 

LUTHER VANDROSS Dance With My Father (J) 407 -1 59007 25 2910 

JIMMY SOMMERS Take My Heart... (Gemini/Higher Octave) 404 +1 53658 13 3211 

NICK COLIONNE High Flyin' (3 Keys Music) 399 +20 47279 7 3510 

LEE RITENOUR Inner City Blues (GRP/VMG) 381 +16 38933 8 3110 

STEVE COLE Everyday (Warner Bros.) 319 +17 41933 6 2810 

SIMPLY RED Sunrise (simplyred.com) 289 +22 18895 14 2212 

DAVID BENOIT Watermelon Man (GRP/VMG) 289 +18 32765 5 3013 

SEAL Touch (Warner Bros.) 282 +56 17959 5 2112 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 276 +59 21740 3 2312 

MARC ANTOINE Funky Picante (Rendezvous) 243 +17 18665 7 2311 

PAMELA WILLIAMS Afterglow (Shanachie) 215 +33 17590 7 1911 

STEVE OLIVER Positive Energy (Native Language) 175 -13 5534 12 1610 

BRIAN CULBERTSON Serpentine Fire (Warner Bros.) 158 +3 12199 3 1611 

GREGG KARUKAS Riverside Drive /N -Coded) 155 -12 20950 9 1310 

KIM WATERS The Ride (Shanachie) 144 +84 22534 1 2216 

KIRK WHALUM Do You Feel Me (Warner Bros.) 144 +25 7192 2 1310 

BASS X Vonni (Liquid 8) 125 +19 4441 2 1311 

RIPPINGTONS Bella Luna (Peak) 115 +9 3634 1 911 

HIROSHIMA Revelation (Heads lip International) 104 +5 8951 2 1112 

42 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 11/2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. 

If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. 

Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations 

playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. 

New&Active 
DOWN TO THE BONE Cellar Funk (Narada) 

Total Plays: 101, Total Stations: 13, Adds: 1 

MARION MEADOWS Treasures (Heads Up) 

Total Plays: 95, Total Stations: 6, Adds: 2 

RICHARD SMITH Sing A Song (A440) 

Total Plays: 91, Total Stations: 12, Adds: 2 

SPYRO GYRA Cape Town Love (Heads Up International) 

Total Plays: 85, Total Stations: 10, Adds: 0 

NAJEE Eye 2 Eye (N -Coded) 

Total Plays: 65, Total Stations: 9, Adds: 1 

KEM Love Calls (Motown/Universal) 

Total Plays: 65, Total Stations: 4, Adds: 0 

JEFF LORBER Under Wraps (Naradal 

Total Plays: 52, Total Stations: 5, Adds: 0 

VOODOO VILLAGE Memphis Underground (40 West) 

Total Plays: 48, Total Stations: 6, Adds: 1 

RICHARD ELLIOT Sly (GRP/VMG) 

Total Plays: 44, Total Stations: 8, Adds: 6 

YULARA City Of Joy (Higher Octave) 

Total Plays: 44, Total Stations: 4, Adds: 0 

Songs ranked by total plays 

Most Added® 
www.rrindicator. com 
ARTIST TITLE LABEL(S) ADDS 

KIM WATERS The Ride (Shanachiel 6 

RICHARD ELLIOT Sly (GRP/VMGI 6 

DAVID BENOIT Watermelon Man (GRP/VMGI 3 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

KIM WATERS The Ride (Shanachiel +84 

RICK BRAUN Green Tomatoes (Warner Bros.) +60 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown)+59 

SEAL Touch (Warner Bros.) +56 

DAVE KOZ Honey -Dipped (Capitol) +52 

CHRIS BOTTI Indian Summer (Columbia) +38 

PAMELA WILLIAMS Afterglow (Shanachie) +33 

JAllMASTERS Puerto Banus (Trippin'N'Rhythm) +29 

MARION MEADOWS Treasures (Heads Up) +27 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

TOTAL 

PLAYS 

URBAN KNIGHTS Got To Give It Up (Narada) 379 

PAUL TAYLOR On The Move (Peak) 321 

DAVID SANBORN Comin' Home Baby (GRP/VMG) 292 

M. MCDONALD I Heard It Through... (MotownlUniversall 264 

JEFF LORBER Gigabyte (Narada) 225 

BRIAN CULBERTSON Say What? (Warner Bros.) 178 

RICHARD ELLIOT Corner Pocket (GRP/VMG) 156 

WALTER BEASLEY Precious Moments (N -Coded) 153 

CHIELI MINUCCI Kickin' It Hard (Shanachiel 125 

RONNY JORDAN At Last (N -Coded) 100 

PHIL COLLINS Come With Me (Atlantic) 89 

PIECES OF A DREAM Love's Silhouette (Heads Up) 82 

SPYRO GYRA Getaway (Heads Up) 64 

KIM WATERS Waterfall (Shanachie) 58 

STEVE OLIVER High Noon (Native Language) 47 

EUGE GROOVE Rewind (Warner Bros.) 44 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandrecords.com. 

Reporters 
WZMR/Albany, NY 
OM: Michael Morgan 
PD: Kevin Callahan 
20 SEAL 

1 RICHARD ELLIOT 
1 RICK DERRINGER 
1 WILL DOWNING 

KAIZ/Albuquerque, NM 
PD: Paul Lavoie 
APD/MD: Jeff Young 

DAVID BENOIT 

KNIK/Anchorage, AK 
OM/PD: Aaron Wallender 
14 MARION MEADOWS 

WJZZ/Atlanta, GA 
PD/MD: Nick Francis 
No Adds 

KSMJ/Bakersfield, CA 
OM/PD/MD. Chris Townshend 
APO: Matt Kelly 
No Adds 

WNUNChicago. IL 
OM. Bob Kaake 
POND : Steve Stiles 
N1 Adds 

WNWV/Cleveland. OH 
OM/PD/MD: Bernie Kimble 
10 STEVE OLIVER 

9 SPECIAL EFX 

5 MICHAEL MCDONALD 
RICHARD ELLIOT 

WJZNColumbus, OH 
PD/MO: Bill Harman 

IMPROMP 2 

KOAI/Dallas, TX 
OM/PD: Kurt Johnson 
MD: Mark Sanford 

KIM WATERS 

KJCD/Denver, CO 
PD/MD: Michael Fischer 

9 MARC ANTOINE 
5 MICHAEL MCDONALD 

6 RICHARD ELLIOT 
5 RICHARD SMITH 

ERIC MARIENTHAL 
MORAN JONES 
LUTHER VANDROSS 

WVMV/Detroit, MI 
OM/PD: Tom Sleeker 
MD: Sandy Kovach 

JAZZMASTERS 

KEZL/fresno, CA 
OM: Scon Keith 
PD/MD: J. Weidenhelmer 
Na Adds 

WDRR/Ft. Myers, FL 
P0: Ron "Jomama" Shepard 
MD: Ranch Bachman 

2 MARION MEADOWS 
2 KIM WATERS 

KHJZ/Houston, TX 
PD: Maxine Todd 
APO/MD: Greco Morgan 

4 SIMPLY RE 

WYJZ/Indianapolis, IN 
OM/PD/MD: Carl Frye 
No Adds 

KOAS/Las Vegas, NV 
PD/MD: Erik Foxy 

KIM WATERS 

KSBR/Los Angeles, CA 
OM/PD: Terry Wedel 
MD: Susan Koshbay 

1 ACOUSTIC ALCHE 
DOWN 

KTWV/Los Angeles, CA 
PD: Paul Goldstein 
APD/MD: Samantha Wiedmann 

3 MICHAEL MCDONALD 

WELV/Macon, GA 
PD/MD: Rick Smith 
No Adds 

WCJZ/Madison, WI 
OM/PD: Mike Ferris 
APD: Sybil McGuire 

I ,AV í: BENOIT 

WJZN/Memphis, TN 
PD/MD: Norm Miller 

HIROSHIMA 
RIPPINGTONS 
ALEX BUGNON 

WLVE/Miami, FL 
OM: Rob Roberts 
PD/MD: Rich McMillan 

KIM WATERS 

WJZI/Milwaukee, WI 
OM/PD: Steve Scott 
MD: Jeff Peterson 
No Adds 

WOCD/New York, NY 
OM: John Mullen 
PD/MD: Charley Connolly 

RICHARD ELL( T 

WJCD/Nonolk, VA 
OM/PD: Daisy Davis 
APD/MD: Larry Hallowell 
No Adds 

WLOO/Orlando, FL 
PD: Brian Morgan 
MD: Patricia James 
No Adds 

KYOT/Phoenix, AZ 
PD: Shaun Holly 
APD/MD: An e Randa 

RICHARD ITH 

KSSJ/Sacramento, CA 
PD/MD: Lee Hansen 
APD: Ken Janes 
No Adds 

KBZN/Salt Lake City, UT 
DM/PD/MD: Dan Jessop 

PWL CELLOS 

KKSF/San Francisco, CA 
OM: Michael Marlin 
PD/MD: Steve Williams 
No Adds 

KJZY/Santa Rosa, CA 
PD: Gordon Slot 

WEIB/Springfield, MA 
PO: Carol Cutting 
MD: Juanita Shavers 
14 INCOGNII0 
8 HIROSHIMA 
7 ROGER SAUSE 
6 NORA 

BERNIE WILLIAMS 
MICHAEL MOWN I/NORMAN BROWN 
IMPROMP 2 

RICHARD ELLIOT 
ACOUSTIC ALCHEMY 

WSSM/Sl. Louis, MO 
PD: David Myers 

4 VOODOO VILLAGE 

WSJT/Tampa, FL 
PD: Ross Block 
MDSIMPL : Kathy 

RED 
Curtis 

PAMELA WILLIAMS 
DAVID BENOIT 
KIM WATERS 

WJZW/Washington, DC 
OM: Kenny King 
PD: Carl Anderson 
MD: Renee Depuy 

WATFRS 

KRVR/Modesto. CA APO/MD: Rob Singleton 
OM,1MD: Doug Wulff 
PD: Jim Bryan 

2 MICHAEL MCDONALD 
1 BRIAN CULBERTSON 

KJZS/Reno, NV 
OM: Rob Brooks 
PD: Harry Reynolds 

2 MICHAEL RUBLE 
2 MARC ANTOINE 
2 SEAL 

42 Total Reporters 

Did Not Report. Playlist APO/MD: Doug Thomas 
LAZZMSSTE ,S 

Frozen (2): BASS E 

Jones Smooth Jan/Network KWJZ/Seattle, WA WJJZ/Philadelphia, PA 
PD/MD: Steve Hibbard 

I RICHARD ELLIOT 
1 NAJEF 
1 MARC ANTOINE 

WJZV/Richmond, VA 
PD: Reid Snider 

JIMMY SOMMERS 

PD: Carol Handley 
MD: Dianna Roa 

9 PAUL HARDCASTLE 
9 ACOUSTIC ALCHEMY 

KIFM/San Diego, CA 
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CYNDEE MAXWELL 
cmaxweii@radioandrecords.com 

PART Two OF A TWO-PART SERIES 

ROCK, R&R November 14, 2CO3 

The Ideal Air Talent 
Traits for DJs to aspire to and bad habits for them to kick 

ast week we began this discussion by comparing 
radio stations to automobiles, associating the music 
with the car body and the personalities with the en- 
gine. With the 2004 model year upon us and car dealer 
ads promising blowout deals on 2003 models, here are 
more tips from programmers on which types of air tal- 
ent are in for the long haul and which could be told to 
hit the road. 

WBUF/Buffalo PD John Paul says, 
"The dream personality would have 
mutual respect for the program direc- 
tor. He would be somebody who has 
a sense of humor - not necessarily 
wacky or crazy, but someone who 
looks at life a little differ- 
ently and who can easily 
relate his experiences to 
the audience. 

"It would be someone 
who is not afraid to take 
criticism and is open- 
minded, someone who 
works hard and is con- 
stantly show prepping, not 
just going online 15 min- 
utes before the show and 
downloading stuff. The 
dream talent is somebody who can 
show prep by looking at people and 
life's experiences." 

On the other side of the coin, Paul 
says, "Some personalities are so cre- 
ative that they're extremely unorga- 
nized. Typically, organized people 
aren't creative and creative people 
aren't organized, but you need to have 
some parameters around creativity to 
harness it and use it in the best way 
possible. 

"Ego is also a big flaw. You can be 
confident without being cocky, be- 
cause you have to have that confi- 
dence. A lot of times, however, radio 
people think they are mega -super- 
stars, which they may well be in their 
markets. Because their ego gets in the 
way, they may end up doing their 
show for themselves or other radio 
people instead of doing it for their lis- 
tener." 

All Systems Go 

Brent Alberts, Director/Opera- 
tions for Citadel/Grand Rapids, in- 
cluding WKLQ lists the traits of the 
perfect air personality: 

Preps for their show 
Provides topical content 
Is willing to go the extra mile for the 

team 
Always dresses nicely and wears 

the logo when representing the station 

Guy Dark 

Knows the plan and focuses on de- 
livering every day 

Plays the tease -and -please game 
well 

Works phones well 
Loves what he or she does and 

sounds like it on air 
Doesn't complain, but 

finds solutions to problems 
and challenges 

Has a "Whatever it 
takes" attitude 

Has an ego, but knows 
how to use it and doesn't 
put it onto co-workers 

Treats listeners and cli- 

ents like royalty 
Shares information with 

staff 
Knows this is showbiz and uses 

smoke and mirrors to create compel- 
ling radio 

Alberts also cites the flaws that 
make a PD crazy: 

Entitlement attitude 
Negative attitude 
Faxing in their show (no prep) 
Thinks a workday should be eight 

hours and no more 
Eats in the studio while on air 
Puts things off until the last minute 
Doesn't play the Arbitron game ef- 

fectively (making appointments with 
listeners) 

Does not communicate 
with other staff members 

Has to be told more than 
once to complete a task 

SUV Mentality 
Like them or not, SUVs 

own the road. WWWX & 

WXWX/Appleton, WI 
PD/MD Guy Dark de- 
scribes his model jock, one 
who owns the market: 
"The ideal jock is someone I don't 
have to baby-sit to get them to do the 
basics: fill out timecards, take trans- 
mitter readings, show up at remotes 
on time, etc. 

"It's someone who does show prep 
on his own, who doesn't just think 
about his own market but exposes 

Paul Oslund 

himself to other markets by checking 
out stations' websites and listening to 
radio in other places when he's on 
vacation. 

"It's someone who doesn't have a 
close-minded, small -market view of 
the world and wants to expose herself 
to new ideas, whether it's promotions, 
music, imaging or jock delivery - 
anything having to do with the on -air 
sound. 

"The ideal jock would not take 
aircheck criticism personally and 
would realize that we're just trying to 
better the station. Obviously, a good 
PD will offer both positive and nega- 
tive input. A good personality will 
know how to walk the line without 
going over it. We want people with 
attitude and opinions to talk about 
pop culture, but at the same time they 
have to be respectful of the fact that 
we want to keep our FCC license and 
don't want to get sued." 

Bring Me To Life 

WAMX/Huntington, WV PD Paul 
Oslund says, "A good personality is 

someone who is good at bringing the 
product to life, who knows and is into 
the music. That will help you sell the 
product a lot more effectively than 
someone who dabbles in the music 
because they're not in the right format. 
The personality has to be into it in 
order to get the listener into it." 

Oslund is tired of air -talent cliches. 
"I always look for someone who is 
able to come up with new ways to say 
the same old thing," he says. "If I ever 
hear another jock go into a commer- 
cial break by saying, 'Gonna pay some 
bills,' I'll rip my hair out. That makes 
me want to flip the station and not 
come back. I'm not a fan of cliches and 

crutches; I always look for 
something more creative." 

A natural delivery is im- 
portant too. "I look for 
someone who sounds con- 
versational on the air," 
Oslund says. "It's one 
thing to have some notes, 
but don't make it sound 
like you're reading. It has 
to sound conversational- 
like you're talking with 

someone, not at them." 
Oslund concludes with a remind- 

er that personalities are always on the 
job. "You have to understand that 
you represent the station anytime 
you're in public, not just when you're 
on the air or at remotes or station 
functions," he says. 

Check, Please! 
By Jeff Murphy 

Media Consultant, DeMers Programming 
Can you imagine a movie like Star Wars without a script? 
Did those Harry Potter books make it to stores without any 
editing? Ever hear of The Rolling Stones launching a world 
tour without rehearsing? Do you think The Sopranos cast 
nails it in one take? 

Of course not. 

Why not? Because the creative minds behind these entertainments 
want them to look great, sound great and come off just the way they 
envisioned them before they reach you, the audience. 

Why, then, doesn't radio take a cue from the rest of the entertain- 
ment industry and make sure performers get it right before it goes out 
over the airways? 

Voicetracking As A Tool For Good 
Most programmers have some form of airchecking system in place 

for their airstaff. A good PD knows the importance of hearing how the 
announcers are presenting the station. The problem is, the PD almost 

always hears the finished product after it has 
already been broadcast. If there is an issue 

with the performance, it's too late to correct it. 
How can this problem be avoided? Surpris- 

ingly, the answer is one of the oft -cited evils of 
consolidation - voicetracking. The very tool 
that companies have implemented to reduce 

programming payroll and tum talent into 

multitaskers can actually aid in making your 
station's airshifts sound better. 

Consider the potential: Most PDs we know 
would consider weekend jocks among the 

usual suspects for tossing off poorly executed breaks. Talent with only 
occasional shifts can easily get off course. Whatever the reasons, the 
part-time airstaff at many stations often comes under fire for "I can't 
believe I heard that" performances. 

Sure, PDs can review airchecks and correct mistakes after the fact, 
but then the audience has already been subjected to a performance 
that you'd like to have back. What if, instead of reviewing shifts with 
jocks after their shows have aired, the enlightened PD pre -checked 
these shows? Obvious mistakes could be corrected on the spot, ill- 

conceived comments rerecorded immediately, and misinterpretations 
of the station's positioning eliminated. 

Consider night jocks, and even midday announcers, who wear 
several hats in your building and already voicetrack their shows. If 

they're going to spend time in the production studio anyway, and if 
you're going to devote time to reviewing their work, why not check their 
presentations beforehand instead of reviewing them afterward? 

Immediate Feedback 
Think of the possibilities: You can't get a do -over for bad breaks that 

have already happened, but you can turn back time and modify the 
trivia question that was worded awkwardly. Or rerecord a specific break 
that would have otherwise lacked the sponsor mention. Or eliminate 
that mispronunciation of the name of the hot new band. Breaks with no 

call letters or those with improper image usage would, at least 
theoretically, never hit the air. 

Your station might sound ... perfect. Too perfect. Which is why pre - 
checking isn't a viable option for every element of the station - or for 
every jock on your roster. It would be out of the question for any 
listener -interaction -driven dayparts (mornings, most obviously) to 
prerecord their work to be screened by a PD before airing. 

But pre -checking does give the PD a tool to help a developing talent 
get immediate feedback on his or her performance with less risk for the 
radio station. For every PD who's gone home at night fuming after a 
frustrating aircheck experience or hearing a blown break, consider how 
many of those risks might be eliminated by pre -checking your talent. 

Whether used as a tool for rehearsal or the prerecording of actual 
breaks to be used on the air, pre -checking can be a useful weapon to 
add to your programming arsenal. 

Jeff Murphy 

Jeff Murphy can be reached at jell @demersprogramming.com. 

"If someone recognizes you when 
you're doing personal errands, 
you're representing the station. If 
they come up to you while you're in 
line at Kroeger and want to know 
why you don't play their song or 
they can't get through or whatever, 

you have to smile and put on the cus- 
tomer -service hat. That may be the 
only chance that person has to inter- 
act with anyone from the station, and 
the way you treat him or her will 
make an impact." 

Personalities, start your engines. 
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WEEK 

ROCK TOP 30, 
TOTAL 
PLAYS 

+l- 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONSI 
CHART ADDS 

LAST 
WEEK 

® November 14, 2003 
ARTIST TITLE LABEL(S) 

1 1 STAIND So Far Away (flip/Elektra/EEG/ 576 16 34673 21 2510 

3 2 AUDIOSLAVE Show Me How To Live (lnterscope/Epic) 465 1 25187 22 2410 

2 3 NICKELBACK Someday (Roadrunner/IDJMG) 462 .63 21760 15 2210 

4 0 A PERFECT CIRCLE Weak And Powerless (Virgin) 448 +6 18478 14 2310 

5 0 STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) 424 +48 24248 4 2410 

11 0 PUDDLE OF MUDD Away From Me (Geffen) 364 +73 14409 5 2310 

7 O GODSMACK Serenity (Republic/Universal) 325 +2 20149 20 2010 

6 8 3 DOORS DOWN Here Without You (Republic/Universal) 324 -31 13975 14 1610 

8 0 FUEL Falls On Me (Epic) 310 +5 13247 16 1810 

14 0 TRAPT Still Frame (Warner Bros.) 281 +34 13600 15 1810 

13 Q LINKIN PARK Faint (Warner Bros.) 277 +12 21467 21 1310 

10 12 BLACK LABEL SOCIETY Stillborn (Spitfire) 276 -19 16157 33 1610 

9 13 WHITE STRIPES Seven Nation Army (Third Man/V2) 257 -41 15227 14 1710 

12 14 AUDIOSLAVE I Am The Highway (nterscope/Epic/ 248 -17 10233 8 1911 

26 ® NICKELBACK Figured You Out (Roadrunner/IDJMG) 229 +135 14397 2 2010 

16 Q DISTURBED Liberate (Reprise) 228 +21 10806 20 1410 

15 6) SEETHER Gasoline (Wind-up) 217 0 7727 11 1810 

17 0 LINKIN PARK Numb (Warne/ Bros.) 213 +11 10270 6 1811 

18 Q P.O.D. Will You (Atlantic) 199 +20 5807 6 1810 

19 ('' SEVENDUST Enemy (TVT) 177 +9 4878 10 1310 

20 21 COLD Suffocate (flip/Geffen/lnterscope) 150 -2 6306 10 1110 

25 ® THREE DAYS GRACE (I Hate) Everything About You (Jive) 146 +37 4019 5 1110 

21 ® JET Are You Gonna Be My Girl (Elektra/EEG) 143 0 5184 10 1511 

24 ED DEFAULT (Taking My) Life Away (TVT) 134 +16 5069 3 1311 

22 25 SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 126 -12 6019 20 910 

23 26 KID ROCK Feel Like Makin' Love (Top Dog/Atlantic) 118 -2 4365 4 1010 

'Debut> OFFSPRING Hit That (Columbia) 114 +48 8307 1 912 

28 Q KORN Right Now (Epic) 106 +16 3071 2 1010 

27 Q HOOBASTANK Out Of Control (Island/IDJMG) 105 +14 2873 2 1111 

CHEVELLE Closure (Epic) 97 +30 3928 5 1211 

26 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 11/2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger 
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 

songs with the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each 

daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The 

Arbitron Company). © 2003. R&R, Inc. 

New&Active 
RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

Total Plays: 92, Total Stations: 13, Adds: 5 

DARKNESS I Believe In A Thing Called Love (Must...Destroy/At/antic) 

Total Plays: 66, Total Stations: 6, Adds: 1 

STAIND How About You (flip/Elektra/EEG) 

Total Plays: 65, Total Stations: 11, Adds: 3 

ILL NINO How Can I Live (Roadrunner/IDJMG) 

Total Plays: 58, Total Stations: 6, Adds: 1 

QUEENSRYCHE Losing Myself (Sanctuary/SRG) 

Total Plays: 44, Total Stations: 3, Adds: 0 

ELEMENT EIGHTY Broken Promises (Universal) 

Total Plays: 41, Total Stations: 4, Adds: 1 

GODSMACK Re -Align (Republic/Universal) 

Total Plays: 34, Total Stations: 9, Adds: 8 

IGGY POP Little Know It All (Virgin/ 

Total Plays: 34, Total Stations: 4, Adds: 1 

SKRAPE Stand Up (RCA) 

Total Plays: 33, Total Stations: 3, Adds: 0 

LIMP BIZKIT Behind Blue Eyes (flip/lnterscope/ 
Total Plays: 17, Total Stations: 3, Adds: I 

Songs ranked by total plays 

Most Added® 
www.rradds.com 

ARTIST TITLE LABEL(S) 

GODSMACK Re -Align (Republic/Universal) 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

STAIND How About You (flip/Elektra/EEG) 

CHEAP TRICK My Obsession (Big3) 

OFFSPRING Hit That (Columbia) 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

ADDS 

8 

5 

3 

3 

2 

TOTAL 
PLAY 

INCREASE 

NICKELBACK Figured You Out (Roadrunner/IDJMG) +135 

PUDDLE OF MUDD Away From Me (Geffen) +73 

STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) +48 

OFFSPRING Hit That (Columbia) +48 

STAIND How About You (flip/Elektra/EEG) +43 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) +40 

THREE DAYS GRACE (I Hate) Everything About You (Jive) +37 

TRAPT Headstrong (Warner Bros.) +35 

TRAPT Still Frame (Warner Bros.) +34 

CHEVELLE Closure (Epic) +30 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

TRAPT Headstrong (Warner Bros.) 

SHINEDOWN Fly From The Inside (Atlantic) 

AUDIOSLAVE Like A Stone (lnterscope/Epic) 

SEETHER Fine Again (Wind-up) 

F00 FIGHTERS All My Life (Roswell/RCA) 

3 DOORS DOWN When I'm Gone (Republic/Universal) 

F00 FIGHTERS Times Like These (Roswell/RCA) 

MUDVAYNE Not Falling (Epic) 

QUEENS OF THE STONE AGE No One Knows (lnterscope) 

CHEVELLE Send The Pain Below (Epic/ 

TOTAL 

PLAYS 

306 

200 

188 

168 

164 

149 

141 

137 

125 

124 

Detailed station playlists for all R&R 
reporters are available on the web at 

www.radioandrecords.com. 

Reporters 
KZRR/Albuquerque, NM* 
01* Ba Mae 

PO: Mil Maeee, 
MO: RM BNhes 

GOP SIMACK 

E ELEMENT El(,HEY 

WZZO/Allentown, PA* 
PS 0000 Lao 

MO Kee MMer 
No Olds 

KLBJ/Austin, TX* 
dAPO'. Jell Gaye 
MO.Lett Lone 

DATE/READ 

SPIALA THEATER 

KOOJ/Baton Rouge, LA* 
PO: Pal Camel 
APOMO ea needs 

CEIDTMSK 

BLINK -132 

KIOC/Beaumont, TX* 
POMO: Mb Oase 

Nn Odds 

WROK/Canton, OH' 
P0. Bs o'ueN 
MD ROOT EMA 

I GOD5MACK 
, EEC SOT CHILL PEPPP.TS 

DIISPRING 

WPXC/Cape Cod, MA 
ON Ram), Glenas 
POM. Seams Tommy 

APO: Janet Gallagher 

GCESMACL 

NR, et LACE. 

WKLC/Charleston, WV 
POMO. Mim RappapM 

:.REAL 'PIOA 

WEBN/Cincinnati, OH* 
OMAR Scot Relean 
MO: Rid be 

GLEISMALE 

KNCN/Corpus Christi, TX* 

KLAO/EI Paso, TX* 
OMPU: Courtney Nelson 

.100000000060. 
I "OsAMACK 

WPHD/Elmira, NY 
P0: Gmrye Hrh 
MD: Srwen MNmr 

WRCO/Fayetteville, NC" 
OM Perry See 
PE Mat Men 
MO: Al Feld 

WRKR/Kalamazoo, MI 
OM MIO tcKely 
POMP 10 Demo. 

CHEAP TRICK 

REO HOT CHILI PEPPERS 

KFZX/Odessa, TX 
AIM : See OeaM 

: RTAIIVD 

DREAM TYFATE,. 

KCLB/Palm Springs, CA 
OM Gary enemy 

MOM'. RN Sorb 
2 AGENTS Of THE SUN 

WRRX/Pensacola, FL* 
POMO. Dea bNJeMM 

CHEAP TRICK 

WWCT/Peoria, IL 
PO. Jane MULEey 

MO'. Debbie Mme, 
JDNNT LANG 

WMMR/Philadelphia, PA* 
PO. Sam Mime 
MOMO: Kee N] 

NO Add, 

WHEB/Portsmouth, NH* 
POND Met Jase 

I ESCHRA$IANK 

J DJORS I`,NWN 

HI .IOICHILIPF PP, HS 

WHJY/Providence, R1* 
MO'. Dow Palmier 

MD'. Jae Laerene 

No Ands 

WBBB/Raleigh, NC* 
POMO: Jay leads 

LET 

GGV L'DP 

KCASMm 

BEL/Rtversfde, 
CA" 

PO: ilae 
MOMO: MJ. MMle» 

I LINNIN PARK 

l IMP HI., I 

WROV/Roanoke, VA* 
PO: Kam Robs 

pARO: Page Nee« KDKB/Phoenix, AZ* MO. Rhea NMrm10Tar 

WBUFBuffalo, NY* APo.10. Mo! MaCnA WDHA/Morristown, NJ" PO Jae bttloao I TOM PETTY & THE HEARTBREAKERS 

PO. Jaw Pal 
MOM Rem 

2 STAIND 

2 OFFSPRING 2 

POMO FAUL far 
DEFAULT 

MO. Imp PRO 

1 CHEAP TRICK 

I RED HOT CHILI PEPPERS 

CNEVEL1E 
Ode 

RED imCHILI PEPPERS GODSMACK ILLNESS BONJOJI AUDIOSLAVE 

WXRX/Rockford, IL 
OM: Nee W..N 
P0010. Jim Shen 

STAINC 

KRXO/Sacramento, CA* 
OM Am For 

PO- Pr Mabl 
MD: Paul Mangan 

1R GODSMACN 

KBER/Salt Lake City, UT* 
OM: Burro Janet 
PO: Kelly Halme 
MOMO: Wen here 

STALK 
RED HOT CIM/ PEPPERS 

KSJO/San Jose, CA* 
PP Bre Thomas 

MR. Iahe Tyler 

Ne Adds 

KZOZ/San Luis Obispo, CA 
POMO: 0101E Aw.M 

I NICKEL BACA 

KISW/Seahle, WA* 
PO-. ban Reads 
MO'. Ryan fatlb 
Nil A1ll, 

KTUX/Shreveporl, LA* 
PO-. Kenn we 
MO FlyelSlme 

Adds 

WKLT/Traverse City, MI 
POMO. Tent Ray 

KMOD/Tulsa, OK* 
POMO Rob 0.1 

NM 

*Monitored Reporters 

38 Total Reporters 

26 Total Monitored 

12 Total Indicator 

Did Not Report, Playlist Frozen (2): 
KWHLJAnchorage, AK 
WMZK/Wausau, WI 
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10 
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12 Q 
8 Q 

15 e 
16 
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7 13 

19 0 
9 15 

11 16 

17 17 

14 18 

23 

21 20 

22 

24 

20 23 

35 

25 

42 

iDebut> ® 
27 28 

28 

47 

29 

26 32 

31 

30 34 

34 

39 

33 37 

40 

36 39 

37 40 

32 41 

38 

45 

43 44 

46 

49 

41 47 

44 48 

¡Debut> 

® November 14, 2003 
ARTIST T'TLE LABEL(S) 

TOTAL 
PLAYS 

r I - 
PLAYS 

TOTAL 

AUDIENCE 

(00) 

WEEKS ON 

CHART 

TOTAL STATIONS, 
ADDS 

A PERFECT CIRCLE Weak And Powerless (Virgin) 1966 +47 101445 15 6310 

TRAPT Still Frame (Warner Bros.) 1798 +118 82762 22 6210 

DISTURBED Liberate (Reprise) 1637 -175 83341 24 6210 

PUDDLE OF MUDD Away From Me (Geffen) 1587 +244 77579 5 6311 

STAIND So Far Away (flip/Elektra/EEG) 1557 -163 82637 22 6110 

LINKIN PARK Numb (Warner Bros.) 1388 +219 69311 8 6210 

LINKIN PARK Faint (Warner Bros.) 1286 -133 76144 27 5710 

SEETHER Gasoline (Wind-up) 1244 +103 51318 14 6111 

SEVENDUST Enemy (TVT) 1207 +4 54393 13 6010 

STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) 1201 +144 57326 4 5910 

P.O.D. Will You (Atlantic) 1134 +109 45755 8 6211 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 1121 +138 44775 25 5811 

NICKELBACK Someday (Roadrunner/IDJMG) 1105 -209 52046 15 5210 

KORN Right Now (Epic) 1088 +129 41935 6 6011 

GODSMACK Serenity (Republic/Universal) 1041 -129 65336 22 5310 

AUDIOSLAVE Show Me How To Live (lnterscope/Epic) 1017 -133 60560 33 5710 

COLD Suffocate (flip/Geffen/lnterscope) 984 -4 38122 14 5810 

WHITE STRIPES Seven Nation Army (Third Man/V2) 947 -123 41926 26 4910 

AUDIOSLAVE I Am The Highway (lnterscope/Epic) 909 +82 40802 9 5811 

CHEVELLE Closure (Epic) 872 -2 36504 10 5910 

STATIC -X The Only (Warner Bros.) 867 +33 31065 10 5910 

HOOBASTANK Out Of Control (Is/and/IDJMG) 752 +52 23010 5 5313 

FUEL Falls On Me (Epic) 715 -238 43342 16 42)0 

OFFSPRING Hit That (Columbia) 705 +386 36411 2 5817 

LIMP BIZKIT Behind Blue Eyes (flip/lnterscope) 667 +124 31346 5 3511 

NICKELBACK Figured You Out (Roadrunner/IDJMG) 554 +329 24136 2 4714 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 548 +387 28446 1 4916 

ILL N I N O How Can I Live (Roadrunner/IDJMG) 462 -14 18382 15 4212 

DEFAULT (Taking My) Life Away (TVT) 456 +26 16733 5 3210 

STAIND How About You (flip/Elektra/EEG) 450 +257 17928 2 5516 

JET Are You Gonna Be My Girl (Elektra/EEG) 448 +52 10685 11 3711 

3 DOORS DOWN Here Without You (Republic/Universal) 442 -77 12822 15 26)0 

SHINEDOWN 45 (Atlantic) 392 +40 13080 5 4014 

REVIS Seven (Epic) 389 -5 10868 7 3911 

MEMENTO Saviour (Columbia) 341 +15 6553 5 29)0 

SMILE EMPTY SOUL Nowhere Kids (Lava) 306 +73 5099 2 3915 

ROB ZOMBIE Two Lane Blacktop (Geffen) 298 -31 7095 5 2810 

KID ROCK Feel Like Makin' Love (Top Dog/Atlantic) 279 +49 13601 4 2611 

KORN Did My Time (Immortal/Epic) 277 -36 14265 20 2310 

FINGER ELEVEN One Thing (Wind-up) 272 -5 6088 9 2710 

JANE'S ADDICTION True Nature (Capitol) 269 -66 4610 7 3511 

ADEMA Promises (Arista) 257 +22 5433 4 2410 

ELEMENT EIGHTY Broken Promises (Universal) 235 +19 8368 6 2613 

LACUNA COIL Heavens A Lie (Century Medial 216 -3 5829 8 2011 

40 BELOW SUMMER Self Medicate (Razor& Tie) 215 +21 3203 4 2411 

SKRAPE Stand Up (RCA) 209 +25 3116 3 2814 

V SHAPE MIND Monsters (Republic/Universal) 193 -37 4009 12 1710 

EVANESCENCE Going Under (Wind-up) 183 -36 9286 17 14)0 

MUSHROOMHEAD Sun Doesn't Rise (Republic/Universal) 174 +8 4104 10 1911 

GODSMACK Re -Align (Republic/Universal) 157 +125 8495 1 46144 

63 Active Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 11/2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, 

The Arbitron Company). © 2003, R&R, Inc. 

Most Added 
www. rradds. corn 

ARTIST TITLE LABEL(S) 

GODSMACK Re Align (Republic/Universal) 

AFI Silver And Cold (Dream Works) 

OFFSPRING Hit That (Columbia) 

STAIND How About You (flip/Elektra/EEG) 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

SMILE EMPTY SOUL Nowhere Kids (Laval 

DARKNESS I Believe In A Thing... (Must...Destroy/Atlantic) 

Most 
Increased Plays 
ARTIST - 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

OFFSPRING Hit That (Columbia) 

NICKELBACK Figured You Out (Roadrunner/IDJMG) 

STAIND How About You (flip/Elektra/EEG/ 

PUDDLE OF MUDD Away From Me ¡Geffen) 

LINKIN PARK Numb (Warner Bros.) 

ADDS 

44 

9 

7 

6 

6 

5 

5 

TOTAL 

PLAY 

INCREASE 

+387 

+386 

+329 

+257 

+244 

+219 

STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) +144 

THREE DAYS GRACE II Hate) Everything About You (Jive)+138 

KORN Right Now (Epic) +129 

GODSMACK Re -Align (Republic/Universal) +125 

Most 
Played Recurrents 
ARTIST TITLE LABELS) 

TOTAL 
PLAYS 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 872 

TRAPT Headstrong (Warner Bros.) 686 

SHINEDOWN Fly From The Inside (Atlantic) 669 

CHEVELLE Send The Pain Below (Epic) 582 

AUDIOSLAVE Like A Stone (lnterscope/Epic) 543 

MUDVAYNE Not Falling (Epic) 520 

SEETHER Fine Again (Wind-up) 491 

GODSMACK Straight Out Of Line (Republic/Universal) 467 

LINKIN PARK Somewhere I Belong (Warner Bros.) 465 

FOU FIGHTERS All My Life (Roswell,IRCA) 465 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandrecords.com. 
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America's Best Testing Active Rock Songs 12 + 

For The Week Ending 11/14/03 
Ilf UFDltK11F:'" 

TW LW Familiarity Burn 
Men 

18-34 
Men 

18-24 
Men 

25-34 Artist Title (Label) 

DISTURBED Liberate (Reprise) 4.31 4.28 95% 22% 4.26 4.16 4.39 

STATIC -X The Only (Warner Bros.) 4.28 4.21 71% 6% 4.28 4.29 4.27 

SEVENDUST Enemy (TVT) 4.20 4.18 78% 7% 4.19 4.23 4.12 

KORN Right Now (Epic) 4.18 4.11 77% 10% 4.05 3.95 4.19 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 4.16 4.21 90% 19% 4.07 4.27 3.78 

A PERFECT CIRCLE Weak And Powerless (Virgin) 4.15 4.08 86% 18% 4.04 4.11 3.93 

COLD Suffocate (flip/Geffen/Interscope) 4.11 4.02 86% 15% 4.09 3.99 4.24 

LINKIN PARK Numb (Warner Bros.) 4.10 4.13 95% 20% 4.01 3.99 4.04 

STAIND So Far Away (flip/Elektra/EEG) 4.09 4.07 98% 35% 3.99 3.89 4.11 

TRAPT Still Frame (Warner Bros.) 4.08 4.01 93% 24% 4.01 4.03 3.98 

GODSMACK Serenity (Republic/Universal) 4.07 4.03 95% 23% 3.82 3.59 4.11 

LINKIN PARK Faint (Warner Bros.) 4.06 4.06 98% 35% 4.03 3.99 4.10 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 4.03 3.95 91% 28% 3.71 3.75 3.67 

SEETHER Gasoline (Wind-up) 4.02 3.85 73% 12% 4.00 3.97 4.04 

ILL NINO How Can I Live (Roadrunner//DJMG) 3.98 3.95 58% 9% 4.02 4.23 3.73 

HOOBASTANK Out Of Control (/s/and//DJMG) 3.93 3.94 62% 10% 3.69 3.88 3.36 

AUDIOSLAVE Show Me How To Live (Interscope/Epic) 3.88 3.78 95% 34% 3.92 3.78 4.12 

FUEL Falls On Me (Epic) 3.86 3.76 87% 21% 3.58 3.67 3.45 

CHEVELLE Closure (Epic) 3.82 3.83 80% 22% 3.78 3.78 3.78 

NICKELBACK Someday (Roadrunner//DJMG) 3.81 3.84 96% 32% 3.66 3.59 3.75 

P.O.D. Will You (Atlantic) 3.80 3.75 79% 17% 3.69 3.78 3.56 

REVIS Seven (Epic) 3.79 - 43% 6% 3.51 3.33 3.75 

PUDDLE OF MUDD Away From Me (Geffen) 3.78 3.78 75% 16% 3.84 3.73 4.00 

3 DOORS DOWN Here Without You (Republic/Universal) 3.76 3.65 91% 30% 3.62 3.50 3.79 

DEFAULT Taking My Life Away (NV 3.75 - 47% 8% 3.68 3.62 3.74 

AUDIOSLAVE I Am The Highway (lnterscope/Epic) 3.71 3.62 79% 22% 3.68 3.54 3.88 

LIMP BIZKIT Behind Blue Eyes (flip/lnterscope) 3.61 - 76% 16% 3.70 3.76 3.63 

STONE TEMPLE PILOTS Ail In The Suit That You Wear (Atlantic) 3.53 - 51% 9% 3.52 3.63 3.39 

WHITE STRIPES Seven Nation Army (Third Man/V2) 3.28 3.15 96% 52% 3.11 3.10 3.13 

JANE'S ADDICTION True Nature (Capitol) 3.14 - 52% 17% 3.04 2.88 3.25 

Total sample size is 445 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity represents the 

percentage of respondents who recognized the song. Total burn represents the numberof respondents who said theyare tired of hearing the song. Sample composition is based on persons 
12+. Persons are screened via the Internet. Once passed, they can take the music test based on the formaUmusic preference. RateTheMusic.com results are not meant to replace callout 
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available 
for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

New &Active 
BLINK -182 Feeling This (Geffen) 

Total Plays: 148, Total Stations: 14, Adds: 4 

DARKNESS I Believe In A Thing Called Love (Must...Destroy/At/antic) 

Total Plays: 112, Total Stations: 12, Adds: 5 

DOPE I Am (Recon/Artemis) 

Total Plays: 86, Total Stations: 10, Adds: 2 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 

Total Plays: 84, Total Stations: 8, Adds: 3 

IGGY POP Little Know It All (Virgin) 

Total Plays: 70, Total Stations: 7, Adds: 1 

AFI Silver And Cold (Dream Works) 

Total Plays: 20, Total Stations: 11, Adds: 9 

Songs ranked by total plays 

Indicator 
Most Added' 

GODSMACK Re -Align (Republic/Universal) 

OFFSPRING Hit That (Columbia) 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

NICKELBACK Figured You Out (Roadrunner/IDJMG) 

AFI Silver And Cold (DreamWorks) 

KORN Right Now (Epic) 

THREE DAYS GRACE II Hate) Everything About You (Jive) 

LIMP BIZKIT Behind Blue Eyes (flip/lnterscope) 

SMILE EMPTY SOUL Nowhere Kids (Lava) 

Reporters 
WOBK/Albany, NY' 
PD/MD Chili Walker 

1 GWSM 
Bl1NK11í 
An 
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PRIMO: Eric Slayter 

5 GOOSMACN 

5 NICKELPACK 

5 KORN 
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GOark 5 OFFSPR 

3 SMIMDOWN 
3 GWSMACN 
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SM: Kent Dunn 
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PO/MD: Chuck Williams 
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Hm DE E55 P_ 

EAIDSMATY 

KRABBakersfield. CA' 
OM. Don Cristi 
PORAD: Danny Spanks 
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KRFRBakersfield. CA' 
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3 5'AINr 

WIYYBahimore, MD` 
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PO: Dave Hill 
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OM: Jay Taylor 
PD: Scot Fos 

MD: Meth Cry 
No Adds 
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OM/PD: Jim Free 
APO/MO: Tim Boland 

.r'I,' 

WAAFBoston, MA' 
PO. Keck Hastings 
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Dl: A'SUMMER 
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PD Boner 
MD. Dave Spain 
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OM. Ron Woodward 
PO:MD Dain Sandoval 

WMMS/Cleveland, OH' 
PO Jim Tropp 
MO. Slats 
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OM. Rich Hawk 

PERPAD Ross Ford 

APD: Map Gentry 
. MADE 

WBZX/Golumbus. OH' 
PD: Hal Fish 

APORRO: Ronni Hunter 
1 .ODSMACK 

KCCG/Corpus Christi, TX' 
PD. Scott Hon 

MO. Dave Ross 

110 Aids 

KEGL/Dallas, TX` 
PD: Max Dugan 

APO: Chns Ryan 
MD: Cindy Scull 

No Adds 

KBPVDenver,CO' 
PO: Bob Richards 
APD/MD: Winie B. 

KAZR/Des Moines, IA' 
MD: Jo Michaels 

' G^.`SMACK 

WRIF/Detroit, MI' 
OM/PO Doug Podell 

APD/MD: Mark Penninglon 
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0M: Russ Davidson 
PO. Chns Crowley 
APD;TAD Stu Allen 

m. CLEFS 

o.I COOPS DOWN 

e WIIEFNS OF THE STONE AGE 

3 OFFSPRING 

3 FOO FIGHTERS 

1 GWSMM:K 
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OM: Mike Sanders 
PO: Fatboy 

APO/MD: Slick Nick 
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NEDNAIAN 

A LE SNP, SONT 

WWBN/Flint, MI' 
OM. Jay Patrick 
PD: Brian Beddow 
APD/MO: Tony LaBrie 

MLINK.1 e2 
RIDGED CHILI PEPPERS 

OFFSPRING 

KRZR/Fresno, CA' 
OM/PO: E. Curtis Johnson 
APD: Don De La Cri¢ 
MO: Rick Roddam 

11 'WSMAU'. 
RED HOT 521ILI PE:PERS 

WBYR/Ft. Wayne, IN' 
PD: Greg Gillispie 
No Adds 

WRUFBainesvitle, FL' 
OM/PD: Harry Guscotl 
APO: Brian Lee 
MD: Man Irons 

5 JANES ADDICTIOI. 
1 OCESMADS 

WKLO/Grand Rapids, MI' 
OM: Brent Alberts 

PD: Hunter Scott 
Mn: Grist! Cantle 

WZORIGreen Bay. WI 
P011.10: Roxanne Steele 

GODSMASt 

OEISa1 

WXOR/Greenville. NC' 
PD: Bnan Rickman 
MD: Mad Lee 

a SMMR 
1 AFI 

1 IGGY FOP 

GWSMACK 
ALEN, "' D 

WTPT/Greennille, SC' 
PD: Mark Hendrix 
MD Smack Taylor 

WOXA/Harrisburg, PA' 
PD: Claudine DeLorenoo 
MD: Nixon 

WCCC/Hartord, CT' 
PD: Michael Picorn 
APDMD: Mike Karolyl 

SWITCHF - 
GODSMAC,i 
ILL NINO 
DARKNESS 
REO HOT CHILI PEPPERS 

KPOIMonolulu, Hi' 
PD: Ryan Sean 

APD/PAD: Fil Slash 
EVANESCENCE 

GW5MAL' 

WAMXMuntinglon 
PD/PAD: Paul Dslund 
No Adds 

WRTT/Huntsville, AL' 
OM: Rob Harder 
PD/MD: Jimbo Wood 
APD: Joe Kuner 

DARKNESS 
AEI 

WRXW/Ja Vaon, MS' 
PD: Brother Sam 
APD: Big Johnson 

MD: Brad Stevens 
HOCSMACE 
/01,1pAIN SOUL 

POD 

KORCIKansas City, MO' 
PD: Bob Edwards 
APD/MD: Don JantOen 

3 ILL NINO 

2 GWSMAA 

KLFXIKilleen, TX 
PD/MD: Bob Fonda 
21 KOHN 

15 DREAM THEATER 

15 OFFSPRING 

no KUouavraING E 

15 NCidlik s 

WJXOAansing, MI' 
PD: Bob Olson 

10/SMACK 

KOMP/tas Vegas, NV' 
PD John Gain 
MD: Bic 

u SO SMaAM°rl 

WXZZ/Lexington, KY' 
PORAO: Jerome Fischer 

KORN 

SH MOAN 
GOnSMAEK 

KIBZ/tincoln, NE 
OM: Jim Steel 
PO E . Marshall 
APDMo: Spanry 

,JDSMA.K 
:OEMA 
hl i MDT CHILI PEPPERS 

KDJE/Li0le Rock, AR' 
DM/PD: Ken Wall 
No Adds 

WTFX/Louisville, KY` 
PD: Michael Lee 
MD: Frank Webb 

12 CORK wiGNORANCE 

B %IDOLE OF MUDS 
SMILE EAi7V SOUL 
DOPE 

KFMX/Lubbodk, TX 
OM/PD/MD: Wes rkssmann 

12 3 WORS WAN 
10 OFFSPRING 
1 BURWNBRO1HERs 
fi NA'IDl&cK 

WJJO/Madison, WI' 
PD. Randy Hawke 
APDMO. Blake Patton 

WGIR/Manchester, NH 
PD: Valone Knight 
MO: Jason "JR' Russell 
No Adds 

KFRO/McAllen, iX' 
PO: Alex Duran 
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APD/MD: Pablo 
A SOH MANE 

KMRO/Modesto, CA' 
SM: Gary Halladay 

0M: Max Miller 
PD/MD: Jack Paper 
APO: Matt Foley 

2 SMILE EME r : SUCE. 

NEVES 

COMMACK 

WRAT/Monmouth, NJ' 
OM/PD: Carl Cran 
APD/PAD: Robyn lane 

03155-0. N 
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MD: Dave Murdock 
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APD/MD: Chaney 

RO 
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WNORMoetolk, VA' 
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E: EMENT E101110 
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APD/PAD: Mart The Shark 
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OM/PD/MO. Matt Barran 

0OL0SMACK 

EVANESCENCE 

AI 

WYSP/Philadelphia, PA' 
OM/PO: Tim Sanean 

APD: Gil Edwards 
MO: Rich DeSlslo 

1 SEEDER 
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KUPDIPhoenix, AZ' 
PD: JJJetties 
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AD5I 
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2 sMMP 
2 AFl 

AUOqSUVE 
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DM/PD: Dave Numme 
APD/M0: Dan Boxyk 

5 '5509AE'ANK 
, DSMA.K 

KORB/Quad Cities, IA' 
OM: Oasen Pyre 
PD/MD: Dave Leven 

GODSMACK 

OFFSPRING 
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DM: Jim McClain 
PO/PAD: Jaye Patterson 
No Adds 
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PD: Erick Anderson 
MD: Nick DiTucci 
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OM: Jim Richards 
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PD. Ray Lytle 
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TMEE:: 

*Monitored Reporters 

83 Total Reporters 

63 Total Monitored 

20 Total Indicator 
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The artists who are working best for 
us right now are 3 Doors Down, Trapt, 
Nickelback and Cold. "Suffocate," in 
particular, is doing really well. 
When it comes to dayparting, I do 
have a night -only category, but only 
because I think nights should be a little 
more current, and it gives me a 

chance to warm up some records. But 
in general terms, if a song is not good 

enough to play around the clock, then it's not 
worth playing at all. And I will occasionally play 
the songs in my night category during the day 
anyway, such as when I'm scheduling music and 
need to manipulate the log or rectify a violation 
or whatever. But I don't believe in dayparting 

records because of texture issues. ' Currently I have Jet's "Are You 

Gonna Be My Girl" in that night rotation because that song is a double- 
edged sword. It sounds so different that you don't want to just fling it 

on everybody. But it's one of those that I'll occasionally put on during 
the day. The iPod commercial is helping it a lot. Now that it's playing 
every other commercial break on TV, it's getting more palatable. Be- 
cause it's so different, you want to hold back a little. At the same time, 
because it's so different and sounds so cool, you want to throw it out 
there and see what happens. I love that song. It sounds really cool, 
and I feel better now that the Apple boys are playing it in super -heavy 
rotation on TV to make it more familiar. Little Rock is a fairly conser- 
vative town, but at the same time it's the classic Bible Belt situation where 
out in public it's one thing, but you pull the shades down and it's an- 
other. This is a rock town. Our sister station, KMJX, has been the Rock 
station for 25 years, and they really set the table and showed Little Rock 
what it was all about to be a Rock station. Thanks to them there's room 
for KDJE and the Alternative station across the street, KLEC. a This 
is a Rock and Country town. But it's not just about the men. We have 
very good female numbers 18-34. I think part of the reason for that is 

that today's rock music is female -friendly - the songs are well written 
with very strong hooks and not so hard that they drive women away. 
Pop is a mess right now, so the females have come over to Rock, and I 

think that's good for us in the long run. 

wit 

Ken Wall 
OM, KDJE/Little Rock 

Godsmack reign in the Most Added 
column, with 43 Actives adding 

"Realign" Don't lose faith in AFI. A good 
song deserves its fair chance despite 
events behind the industry scenes. Nine 
stations agree and add "Silver and Cold" 
this week. The broom is out, and seven 
more stations are swept into the pile of 
Offspring's "Hit That," Red Hot Chili 
Peppers' "Fortune Faded," Staind's "How 
Empty Soul's "Nowhere Kids." Things you're loving: Red Hot Chili 
Peppers, Offspring, Nickelback, Staind, Puddle Of Mudd and Linkin 
Park - all with big spin increases. Over at Rock, Cheap Trick get a 

shot on "My Obsession." MAX PIX: THRICE "Stare at the Sun" (Is- 
land/IDJMG) 

About You" and Smile 

- Cyndee Maxwell, Active Rock/Rock Editor 

Record Of The Week 
ARTIST: Five Foot Thick 
TITLE: Blood Puddle 
LABEL: Eclipse 

A fixture on the Northwest metal scene since the late '90s, 

Spokane -based Five Foot Thick already boast an impressive re- 
sume, having shared stages with everyone from Slayer to P.O.D., 

not to mention selling a ton of their 2000 indie release, Cir- 
cles. With Blood Puddle, however, the quintet proves that they're ready for that big - 

league promotion. Now signed to Eclipse, the label that brought you Mushroomhead, 
Five Foot Thick deliver a substantial slab of metal with their new effort, somehow 
striking a middle ground between Slipknot and Limp Bizkit. And while Bryan Dilling's 
sandpaper vocals have a touch of hip -hop phrasing hidden beneath the rants, don't 
you dare call it rap rock. This is metal through and through (check out the hellstorm 
riffage of "Clarity"), and solid tracks like "Ducked Out" and "Bored" have earned these 
boys a No. 6 debut at R&R Rock Specialty. Blood Puddle delivers all the visceral vo- 
cals, crushing low end and sledgehammer rhythms the Ozzfest masses (i.e. your Pis) 
are thirsting for. - Frank Correia, Rock Specialty Editor 

ºüi=cióBt-ïïE124 

ARTIST: Offspring 

LABEL: Columbia 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

Humor. It's a more dangerous line 
to walk than most people realize. On 

the one hand, your ribald sense of it could 
make you the hit of the party. On the other, 
that joke about the 12 -inch pianist may 
cause a little trouble at the office. And let's 
not even touch those "pull my finger" jokes. 

When it comes to humor in music, that 
same line between clever and stupid 
(thank you, Spinal Tap) exists. I mention 
all of this because humor is an inherent 
part of The Offspring. Debuting in 1989 
with a self -titled album on indie label 
Nemesis/Cargo, the DIY punk outfit really 
broke through with 1994's aptly titled 
Smash, which went on to unheard-of suc- 
cess for an indie label. The tongue-in- 
cheek first single, "Come Out anti Play 
(Keep 'Em Separated)," helped both band 
and label laugh all the way to the bank. 
Subsequent hits "Self Esteem" and "Gotta 
Get Away" not only helped the record 
eventually sell 11 million copies, they also 
sparked a massive bidding war that The 
Offpring chuckled at while staying true to 
Epitaph. 

The success allowed Offspring frontman 
Dexter Holland and bassist Greg Kriesel 
to start Nitro Records, a Huntington 
Beach indie label that became home to 
SoCal stalwarts like The Vandals, AFI, 
Guttermouth and more. After much soul 
searching the group signed a major -label 
deal, and the singer who once wore a shirt 
saying "Corporate Rock Sucks" in a music 

video found his band signed to Columbia 
Records. Funny? To some it was ironic; to 
others, notably punk purists and Epitaph 
loyalists, it was infuriating. 

Well, you know the rest - basically, 
more hits. And more humor - 1998's 
"Pretty Fly (For a White Guy)" anyone? Of 
course, what would a new Offspring album 
be without the requisite comedy? While 
their seventh set is titled Splinter, the 
original idea was to call it Chinese Democ- 
racy, the title Axl Rose has planned for the 
album he's been carving in stone with a 
chisel for the past decade or so. "You 
snooze, you lose," quipped Holland. "Axl 
ripped off my braids, so I ripped off his al- 
bum title." 

For some reason they opted out of the 
plan, claiming that the title caused pro- 
duction to grind to a halt. That wasn't the 
only thing to change, as drummer Ron 
Welty amicably left the band after 15 
years to pursue a new project. Speed 
bumps aside, the group continued on with 
A Perfect Circle's Josh Freese stepping in 
for studio duties and new drummer Atom 
Willard (Rocket From The Crypt, Alkaline 
Trio) coming in for touring duties. And the 
group is yukking it up again at radio with 
the excellent new single "Hit That," which 
bounces along with quirky keyboards, 
elastic basslines and horndog lyrics. No 
joke, The Offspring are back in a big way. 

TOP 20 SPECIAL T YARTISTS 

1. DEVILDRIVER (Roadrunner//DJMG) "I Could Care Less" 

2. HATEBREED (Universal) "Another Day, Another Vendetta" 

3. STATICX (Warner Bros.) "Destroy All" 

4. SOIL (J) "Cross My Heart" 

5. MUSHROOMHEAD (Universal) "Sun Doesn't Rise" 

6. FIVE FOOT THICK (Eclipse) "Ducked Out" 

7. TEXAS CHAINSAW MASSACRE (Bulletproof) ""Immortally Insane" 

8. CROWN (Metal Blade) "Face Of Destruction" 

9. KORN (Immortal/Epic) "Right Now" 

10. DIMMU BORGIR (Nuclear Blast) "Progenies Of The Great Apocalypse" 

11. ILL NINO (Roadrunner//DJMG)"How Can I Live" 

12. 40 BELOW SUMMER (Razor & Tie) "Self -Medicate" 

13. HEADBANGERS BALL (Roadrunner/IDJMG) "Fixation On The Darkness" 

14. SEVENDUST (TVT) "Enemy" 

15. CANNAE (Prosthetic) "Symmetry Of Fear" 

16. KING DIAMOND (Metal Blade) "Living Dead" 

17. MORBID ANGEL (Earache) "Beneath The Hollow" 

18. SNAPCASE (Victory) "Dress Rehearsal" 

19. CURL UP AND DIE (Revelation)"If This Band Thing Doesn't Work..." 

20. MOONSPELL (Century Media) "A Walk On The Darkside" 

Ranked by total number of shows reporting artist. 
2 



MAX TOLKOFF 
mtolkoff@radioandrecords.com 

Feedbag 
Loving all the Alternative love letters 

good letter is hard to find. Oh, there's plenty of 
mail flying around out there - some of it on actual 
paper, most of it in electronic vapor - but a finely 
crafted communiqué, containing numerous well- 
turned phrases and thoughtful thoughts, is rare nowa- 
days. The advent of e-mail was supposed to open up 
vast new territories of human communication. It has, 
sort of, but it seems to be used more for sending the 
instant gibberish of brain farts across the 'Net than 
actual coherent content. 

The culture of e-mail today is more 
about one- or two -sentence replies to 
the one or two sentences that were 
just received. Occasionally, a para- 
graph of carefully considered reason 
will come shooting out of a keyboard 
somewhere, but after 11 months on 
the job here at R&R World Headquar- 
ters, I ask, "Where the hell are they, 
dammit?" I mean, I'll take responses 
of any kind, just so I know you're still 
breathing. 

For instance, I recently sent Lenny 
Dianna, PD of WEDG/Buffalo, three 
pages of deep analytical thought on 
dassic programming philosophy that 
I wanted his commentary on. What I 
got in response to my e-mail was an 
e-mail from him that simply stated, "I 
hate you with the passion of 10,000 

men." Oh, well. 
I view the Alternative column as a 

forum for the open exchange of ideas 
and commentary. Too bad no one else 
does. Unless coerced. When I asked 
for feedback in anticipation of this 
week's column, most of the respons- 
es were in the "So once again you're 
looking for a way to get out of writ- 
ing an actual column" vein. Hmm, 
you know me too well. However, 
over the course of the last few months 
I have managed to collect a few letters 
of substance. Thus, here are some re- 

cent rants, raves and general venting. 

"Is there a 

correlation between 

a station's ratings 

and how close a 

programmer lives to 

the station?" 

Mark Hamilton 

On The Return Of 
The Card Box 

G'day, Max. Just a note regarding 
Part One of your "Blaspheming Lud- 
dite" article (9/26). It's nice to know 
that some questioning, passionate, 
forward -thinking radio pros still re- 
visit the wellspring to ask whether 
there are things we can reactivate 
from those more organic days when 
programming was more art and less 
science. 

I currently oversee a bunch of na- 
tional FM networks (CHR, Hot AC, 
Soft AC, a local evolving AOR/CHR 
hybrid). We do perceptual studies 
and auditorium music tests, run call - 
out research and, yes, use RCS Selec- 
tor. The stations all do better than OK 
(No.1 with their respective target au- 
diences and No. 1, No. 3 and No. 5 

12+), but I still have deep-seated af- 
fection for the idea of a station where 
everybody understands the tastes of 
the target audience and the music vi- 
sion, a station where even though the 
music programming is built on a 
framework of rotations and clocks, 
there is still room for on -air talent to 
make intelligent, clever, entertaining 
decisions about the order in which 
songs get played. 

Let's face it, these days club jocks 
are becoming stars on the basis of the 
way they mix songs and build sets for 
their dance -floor audience. Did we 
lose sight of something vital over 
time? Anyway, Max, no conclusions, 
no punch line, just toying with the 
warm, comfortable feeling of the re- 
turn of the card box. - Keith Fowler 
GM/Programming 
AMP Radio Networks Sdn Bhd 
Kuala Lumpur, Malaysia 

You're a brave man, Max. Those of 

us who were jocks and PDs in the '70s 
remember the card box very well. I 

wonder how many of your readers are 
old enough to remember those pre - 
Selector days. If it is any comfort, this 

old PD agrees with your conclusions. 
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I was a beta tester for RCS in 1979, 

when Selector ran on a Digital Equip- 
ment PDP-11. While the software is a 
whole lot better now than it was back 
then, I don't think radio stations 
sound any better as a result, and I also 
think that a lot more time is being 
wasted in scheduling. Keep up the 
good work. - Richard Harker 
Harker Research 

"So this is what it's 

like to be on the 

wrong end of a 

buyout. I'm worried I 

might look like you if 

I don't get another 

job soon." 

Matt Smith 

I read with delight your memories 
of the card file and its predecessor, the 
lined grid taped to the album cover. 
Allow me to add some of my own 
memories. 

At some stations, colored pens ne- 
gated the need to add one's name or 
the time - just the date. Pens were 
color -coded to dayparts, and since no 
one would dream of repeating a song 
in the same daypart the following day, 
there was no need to note the specific 
hour. And then, of course, you never 
really had to worry about shuffling the 
music around a bit 

The box was bound to fall on the 
floor, scattering cards everywhere. 
Hence, the helpful color -coded cards 
to correspond with categories - 
much easier to replace after a spill 
than looking at the category written 
in the comer. 

I remember my first fledgling at- 
tempts at Selector. It was at KSJO/San 
Jose, and the beast was just being in- 
stalled. Dwight Douglas was there to 
hold our hands through our first at- 
tempts at setting everything up and 
actually getting it to schedule. We had 
a Block Party Weekend coming up, 
and he diligently explained the con- 

cept of themes for scheduling special 
programming. 

After getting everything set 
clocks, coding, etc. - it scheduled 
The Rolling Stones' "Rocks Off" in 
every Stones block. We never got it to 

schedule that feature, and to this day 
I think nothing beats the human 
touch when scheduling a feature. 
-Patty Martin 
PD, WDRV/Chicago 

On David 'Beno' 
Benveniste 

All I have to say is rightfuckingon 
with the "Once and Future Punk" ar- 
tide (10/31). Seriously, someone with 
foresight in such a seemingly struc- 
tured industry. I'm totally green, to- 

tally Jane Doe and at the bottom of the 
ladder in the music industry, and it is 

so goddamn refreshing to read about 
someone who is following true mu- 
sic, true fans and what I consider to 
be the real ethics of the music busi- 
ness. 

As I've slowly been getting my 
mitts involved with music over the 
last year, too many jaded people have 
told me what a horrible business it is 

and that I was idealistic to believe that 
it truly can be done by open-eyed, 
forward -thinking respecters of music. 

This article illustrated to me that 
not only can one survive in this indus- 
try using integrity, but you can create 
enough revenue to help the next great 
band and the next great band and so 
on. Right on to Beno, and to you, Max, 
for showing me that I can still take 
over the world. - The Pirate Mollie, Mollie Moore - 
Goldstein 

A great piece. Straight ahead, no 
fluff, specific. Not anywhere near the 
music I present (check out my web - 
sites), but still very applicable to my 
part of the forest, which is AA/Urban 
AC/Smooth Jazz. Hopefully, these 
areas will have Benos too. Keep it up. - Michael Jaworek 
The Birchmere/IOTA 

On The Hot Fax, And 
General Venting 

Your eight questions with WHFS/ 
Washington, DC PD Lisa Worden 
(11/4) was the most enlightening in- 
terview I have read for some time. 
You raised one of the biggest chal- 
lenges facing programmers today: 
this whole "eating in the studio" de- 
bacle. If left unchecked, there is no 
doubt it could have a dramatic effect 
on the format. 

Finally, you raised a question in 
that very same interview that has 
p»771ed me (and probably many oth- 
ers, for that matter) for years: Is there 
a correlation between a station's rat- 
ings and how close a programmer 
lives to the station? Without doubt 
you have a groundbreaking study in 
the works. - Regards, Prince Charles (a.k.a. 
Mark Hamilton) 
Station Manager /PD, KNRK /Port- 
land, OR 

Dear Shitbag: So this is what it's 
like to be on the wrong end of a buy- 
out. I'm worried I might look like you 

"You really do think 

R&R means Rest & 

Relaxation! C'mon, 

who really writes the 

column? It's 

Halloran, right?" 

Jeff Appleton 

if I don't get another job soon. Please 
advise. Was time off just a never-end- 
ing breakfast buffet, or can I work on 
my golf game and hope to one day be 
as good as Lev? On a positive note, I 
guess this means I can catch up on 20 

years of missed All My Children epi- 
sodes. Are Tad and Chandler still 
fighting? Greg and Jenny still a cou- 
ple? Hmmmm, I'm liking this more 
and more. - Matt Smith 
DreamWorks Records 

How stupid do you think we are, 
huh? OK, don't answer that. Letters 
to the editor? Once again you have 
come up with an idea designed to 
make you look unique and innova- 
tive, when in reality it is just another 
way for you to avoid coming up with 
an original idea for a column. Like 

you really care to hear from your 
readers. 

My God, you have been at R&R, 
what, two or three months or so? You 

have written maybe one or two "orig- 
inal" columns. Friggin' every week is 

some guest columnist or some other 
compilation of "stars of the future" 
who end up writing it themselves. 
Why, you even had me write an "On 
the Record" piece while you were in 
New York City because you didn't 
want to call around trying to find 
someone. 

I applaud you on your ability to 
appear to be doing something impor- 
tant while actually spending the time 
figuring out how to get your motor- 
cycle out of the shop after seven 
months. You really do think R&R 
means Rest & Relaxation. C'mon, 
who really writes the column? It's 
Halloran, right? 

Actually, now that I think about it, 
I should have had you write this let- 
ter to yourself but pretend it was from 
me. Then I could be an R&R Alterna- 
tive Editor in training. - Jeff Appleton 
VP/Promotion, Razor & Tie Enter- 
tainment 

What happened to your vow to 
destroy me in 30 days, err 60 days, 
make that 90 days? (I did keep grant- 
ing you extensions, didn't I?) Any- 
way, I'm still here to remind you of 
the mess you left when you went 
away. - Richard Sands, 
The Sands Report 
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LAST 
WEEK ARTIST TITLE LABEL(S) 

3 0 LINKIN PARK Numb (Warner Bros.) 

1 2 STAIND So Far Away (Flip/Elektra/EEG) 

5 0 BLINK -182 Feeling This (Geffen) 

4 0 TRAPT Still Frame (Warner Bros.) 

2 5 A PERFECT CIRCLE Weak And Powerless (Virgin) 

6 0 THREE DAYS GRACE (I Hate) Everything About You (Jive) 

9 0 PUDDLE OF MUDD Away From Me (Geffen) 

7 8 WHITE STRIPES The Hardest Button To Button (Third Man/V2) 

8 9 LINKIN PARK Faint (WarnerBros.) 

11 Q SWITCHFOOT Meant To Live (Redlnk/Columbia/ 

12 Q JET Are You Gonna Be My Girl (Elektra/EEG) 

10 12 NICKELBACK Someday (Roadrunner/IDJMG) 

13 ® P.D.D. Will You (Atlantic) 

29 Q OFFSPRING Hit That (Columbia) 

15 0 STROKES 12:51 (RCA) 

14 16 AUDIOSLAVE Show Me How To Live (lnterscope/Epic) 

17 Q HOOBASTANK Out Of Control (ls/and/IDJMG) 

20 0 KORN Right Now (Epic) 

18 Q WHITE STRIPES Seven Nation Army (Third Man/V2) 

22 Q STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) 

23 ® AUDIOSLAVE I Am The Highway (lnterscope/Epic) 

27 ® OUTKAST Hey Ya! (Arista) 

44 ® RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

21 24 COLD Suffocate (Flip/Geffen/Interscopel 

25 ® CHEVELLE Closure (Epic) 

26 26 3 DOORS DOWN Here Without You (Republic/Universal) 

24 27 DASHBOARD CONFESSIONAL Hands Down (Vagrant) 

32 28 THURSDAY Signals Over The Air (Is/and/IDJMG) 

33 ED COLDPLAY Moses (Capitol) 

31 30 SEVENDUST Enemy (TVT) 

28 31 FUEL Falls On Me (Epic) 

35 ® ATARIS The Saddest Song (Columbia) 

30 33 YELLOWCARD Way Away (Capitol) 

37 J STORY OF THE YEAR Until The Day I Die (Maverick/Reprise) 

39 35 SOMETHING CORPORATE Space (Drive-Thru/Geffen) 

45 Q DISTILLERS Drain The Blood (Sire/Reprise) 

34 37 JANE'S ADDICTION True Nature (Capitol) 

46 Q F00 FIGHTERS Darling Nikki (Roswell/RCA) 

42 Q DEFAULT (Taking My) Life Away (TVT) 

43 t IGGY POP Little Know It All (Virgin) 

50 311 Beyond The Gray Sky (Volcano) 

(Debut> Q SMILE EMPTY SOUL Nowhere Kids (Lava) 

38 43 311 Creatures (For A While) (Volcano) 

36 44 HOT HOT HEAT Talk To Me, Dance With Me (Sub Pop/Reprise) 

47 Q FINGER ELEVEN One Thing (Wind-up) 

41 46 SEETHER Gasoline (Wind-up) 

40 47 ALIEN ANT FARM Glow (DreamWorks) 

¡Debut> I AFI Silver And Cold (Dream Works) 

(Debut> J STAIND How About You (Flip/Elektra/EEG) 

(Debut> I NO DOUBT It's My Life (Interscopel 

TOTAL 
PLAYS 

+I - 
PLAYS 

TOTAL 
AUDIENCE 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS 

2582 +249 188931 11 7611 

2535 -104 187418 22 7510 

2404 +232 184947 6 8010 

2374 +83 150832 19 7310 

2351 -250 160629 15 7910 

2293 +139 149724 22 71(0 

1977 +104 134868 5 7710 

1891 -28 129794 21 7610 

1846 -67 160217 33 7410 

1770 +129 98355 19 6911 

1692 +88 1 20280 11 7610 

1649 -201 1 00826 15 5710 

1615 +72 92993 8 7310 

1530 +635 1 24175 2 8212 

1422 +131 1 04728 10 6513 

1399 -85 1 23301 23 5710 

1390 +111 75047 5 6811 

1278 + 185 87535 6 5911 

1266 +37 1 09886 39 7310 

1175 +88 68411 4 6412 

1145 +116 73478 8 6413 

1090 +162 1 16224 11 4014 

1079 +671 86888 2 76111 

1077 -12 41457 12 5210 

1050 +91 56883 9 6013 

879 -80 54248 15 3410 

848 -155 64157 19 5310 

772 -9 37092 11 4810 

767 +58 66628 4 5313 

758 -42 28449 12 4010 

745 -172 54893 16 3710 

736 + 55 25135 5 5211 

693 -168 29283 15 5110 

597 +7 25106 11 42(2 

540 -1 20821 5 3810 

505 + 103 29862 2 4615 

496 -187 22098 6 4110 

486 +85 63380 3 1513 

459 +35 28455 3 2915 

452 +40 24379 3 3412 

448 +95 25738 2 4015 

442 + 103 13776 1 4314 

432 -131 25180 20 2910 

426 171 32254 10 3510 

420 +19 19510 4 3013 

411 -72 15678 12 2510 

401 -98 13312 6 3410 

382 + 129 32799 1 39114 

364 + 207 25755 1 4219 

359 + 60 45821 1 13(1 

82 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 11/2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No.20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, 

The Arbitron Company). © 2003, R&R, Inc. 

Most Added® 
www.rradds. com 

ARTIST TITLE LABEL(S) 

GODSMACK Re -Align (Republic/Universal) 

AFI Silver And Cold (Dream Works) 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

EVANESCENCE My Immortal (Windup) 

STAIND How About You /Flip/Elektra/EEG/ 

ADDS 

15 

14 

11 

10 

9 

NICKELBACK Figured You Out (RoadrunnerlIOJMG) 8 

DARKNESS I Believe In A Thing Called Love (Must...Destroy/Atlantic) 8 

S.T.U.N. Annihilation Of The Generations (Geffen) 8 

Most 
Increased Plays 
ARTIST TITLE LABELS) 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

OFFSPRING Hit That (Columbia) 

LINKIN PARK Numb (Warner Bros.) 

BLINK -182 Feeling This (Geffen) 

STAIND How About You (Flip/Elektraí'EEG) 

KORN Right Now (Epic) 

NICKELBACK Figured You Out (Roadrunner/IDJMG) 

OUTKAST Hey Ya! (Arista) 

RANCID Red Hot Moon (Hellcat!Warner Bros.) 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

TRAPT Headstrong (Warner Bros.) 

EVANESCENCE Going Under (Windup) 

GODSMACK Serenity (Republic/Universal) 

CHEVELLE Send The Pain Below (Epic) 

AUDIOSLAVE Like A Stone (lnterscope/Epic) 

QUEENS OF THE STONE AGE No One Knows (lnterscope) 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

FOU FIGHTERS All My Life (Roswell/RCA) 

F00 FIGHTERS Times Like These (Roswell/RCA) 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

TOTAL 

PLAY 

INCREASE 

+671 

+635 

+249 

+232 

+207 

+185 

+181 

+162 

+148 

+ 139 

TOTAL 
PLAYS 

1118 

1072 

1022 

980 

930 

841 

826 

825 

795 

727 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandrecords.com. 

Complete 

Classified 
Advertising 

RJR Packages The Reach S. Frequency You Need! 

radìoandrecords.com: Radio's Premiere Web Site 

R&R: The Industry's Newspaper with the 
largest help wanted section 

Contact LISA. LINARES at Ilinares@radioandrecords.com or 310.7 = = .L..:.. .-_ '--. . .- ,111111_ 
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Jonathan L. Rosen 
PD of My Telephone 

1 

I took a recent survey of more than 
30 people, and - frankly, Maxie - 
you and I are the only schlemiels 
watching HBO's Carnevale. What is 

wrong with us? Or what is wrong with 
the rest of you? Creepy. Screw the 
city of Cleveland. They raped me for 
a $125 speeding ticket on the way to 

the airport.= Best TV show: Nip/ 
Tuck. Best mindless entertainment: Charlie's Angels 2. 
Biggest misses by radio: Motion City Soundtrack and 
Mando Diao. I think the next single should be "Para- 
lyzed" (think Yardbirds) or "Mr. Moon" (think Ani- 
mals). Hey, other neat stuff I'm diggin' when I'm not 
listening to China's Kelly Chen is Indianapolis' Loretta 
(Benchmark Records). They were No. 1 on the 

U.N.C.L.E.S.A.FR.O. specialty chart last week. Atlantic's Apartment 
26 has a slam-dunk with "Give Me More." To My Surprise, an offshoot 
of Slipknot (although, musically, you wouldn't know it) on Roadrunner 
is killer, as is Nebula from Liquor & Poker. I heard a sneak peek of the 
new Orgy. Wow! Right time of the year to get spiritual with 
Spiritualized's "Lord Let It Rain on Me." Think Chomsky. Must go and 
pick a winner for dinner. Bye. 

Goldklang rips another one out of 
the park, as Linkin Park go back 

to first class with "Numb" in the No. 1 

seat. He parks Staind at No. 2 again. 
Bill Carroll from Elektra says, "Revenge 
is a dish best served cold!" Bill! Watch 
out! Trapt are sneaking up behind you 
at No. 4! ... It took Blink -182 no time at 
all to climb to No. 3. They'll probably stay 
in the stratosphere for a while ... Three Days Grace hold on to No. 6, 

as the stations that just came on ramp up the spins ... Puddle Of Mudd 
are firmly in the top 10 at No. 7 ... Switchfoot round out the top 10 at 
No. 10, proving they have the staying power to go all the way, but they 
are hotly pursued by Jet, who stand at No. 1 1. The buzz is really start- 
ing to build with these guys, so be prepared for an end -of -the -year 
smash ... You really need to keep an eye on: OutKast (27-22), De- 
fault (42-39), Distillers (45-36) and Story Of The Year (37-34) ... New 
to the chart: Smile Empty Soul, AFI, Staind, No Doubt. Most Added: 
Godsmack, AFI, Red Hot Chili Peppers, Evanescence, Staind, 
Nickelback 

Alternative 

MINI 

- Max Tolkoff, Alternative Editor 

COffiIDGllp 
RIGHT 

ARTIST: S.T.U.N. 

LABEL: Geffen/Interscope 
By FRANK CORREIA/ALTERNATIVE SPECIALTY EDITOR 

It could be a whole category unto itself 
in Rock & Roll Jeopardy: 

I'll take Amped Acronyms for $200. 
R.A.T.M. 
What is Rage Against The Machine? 
Right! 
$400, please. 
S.O.A.D. 
What is System of a Down? 
Correct! 
Let's go for $600. 
AFL 
Hmmm, I know this. What is A Fire In- 

side? OK, $800. 
ATDI. 
Oh, um, wait ... At The ... I mean, what 

is At The Drive In? 
You got it! 
Awesome, let's close it out. 
S.T.U.N. 
Huh? 
Sorry, time's up. 
First up, yes, S.T.U.N. is a band, and 

a damn good one at that. In fact, they're 
right at home with all of the aforemen- 
tioned rockin' acronyms. The Los Ange- 
les -based four -piece can effortlessly wrap 
their alt -punk energy around pop melo- 
dies, allowing the kids to slam and surf 
to politically charged lyrics. The name? 
It's short for Screaming Towards the Up- 
rising of Nonconformity. I'll just let gui- 
tarist and songwriter Neil Spies explain 
that: 

"Our music is a call for unity and 
awareness," he says. "When I grew up, 
every effort was used to force me to com- 
ply with the thought process that who- 
ever was in authority was right - and 
that's rarely the truth. We're here to 

) 

prove that if you are brave enough to fight 
adversity for what you believe in, you will 
have your own message to send that will 
enlighten the world. 

"We're not pushing opinions on anyone - everyone should question everything 
and make decisions for themselves. We 
feel that we have a responsibility though. 
When I was a kid, music saved and 
taught me you can't feel more alive than 
when you are part of revolution. When we 
talk to the kids, they really seem to be 
starving for a band to fight the play -it - 
safe, fabricated -passion state of the mu- 
sic industry right now. We are playing for 
them." 

Whether or not you buy the mission 
statement is a moot point upon listening 
to Evolution of Energy, the perfectly 
titled Geffen/Interscope debut. When 
singer Christiane J repeats the line "We 
are just a moment away" in "Movement," 
it sounds more like a promise than a 
threat. The entire band sounds like a 
revolution as bass, guitar and drums col- 
lide in delirious distortion. Or check out 
the lead single, "Annihilation of the Gen- 
erations," with its anthemic choruses 
and J's mantra of "desperation," which 
seems to point a painted fingernail at 
pop posers. Having shared stages with 
Jane's Addiction, Marilyn Manson and, 
currently, Chevelle, S.T.U.N. are also 
waking up the masses on Fuse's "Next 
Big Thing" and MTV2 & Rolling Stone 
Present: 10 Bands You Need to Know 
About. Alex, I'll take Breakthrough Ac- 
ronyms for $1,000, please. 

STaR" 95.7Jm 
'MOAT'S .R09( Alt[kkAfl 

rel" 
"THEIR IDEA... MY SUCCESS!." 

Choose the decal printer more radio 
stations have relied on for 30 years. 

Call Today! Communication 
800.331.4438 : «Graphics Inc 
www.cgilink.com THE DECAL COMPANY 
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America's Best Testing Alternative Songs 12 + 

For The Week Ending 11/14/03 

Artist Title (Label) TW LW Familiarity Burn 
Persons 

18-34 
Men 

18-34 
Women 
18-34 

LINKIN PARK Numb (Warner Bros.) 4.35 4.19 93% 15% 4.29 4.26 4.31 

LINKIN PARK Faint (Warner Bros.) 4.24 4.10 98% 32% 4.23 4.24 4.22 

YELLOWCARD Way Away (Capitol) 4.23 4.17 63% 7% 4.08 4.29 3.88 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 4.13 4.09 74% 14% 4.03 3.94 4.11 

TRAPT Still Frame (Warner Bros.) 4.12 3.97 91% 21% 4.12 4.12 4.11 

THREE DAYS GRACE II Hate) Everything About You (Jive) 4.08 4.05 88% 16% 4.00 3.86 4.11 

BLINK -182 Feeling This (Geffen) 4.01 3.85 75% 10% 3.86 4.02 3.72 

HOOBASTANK Out Of Control (/sland/IDJMG) 4.01 4.11 56% 6% 3.91 3.97 3.85 

FUEL Falls On Me (Epic) 4.00 3.98 82% 14% 3.99 3.68 4.26 

SEVENDUST Enemy (TVT) 3.95 3.78 53% 7% 3.93 3.90 3.96 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) 3.93 3.98 78% 15% 3.80 3.77 3.83 

COLD Suffocate (Flip/Geffen/lnterscope) 3.92 3.90 72% 12% 3.83 3.76 3.89 

STAIND So Far Away (Flip/Elektra/EEG) 3.91 3.95 97% 38% 3.84 3.69 3.96 

CHEVELLE Closure (Epic) 3.88 3.82 72% 10% 3.89 3.77 4.00 

NICKELBACK Someday (Roadrunner/IDJMG) 3.87 3.88 96% 31% 3.79 3.65 3.90 

3 DOORS DOWN Here Without You (Republic/Universal) 3.86 3.99 92% 26% 3.84 3.61 4.02 

EVANESCENCE Going Under (Wind-up) 3.83 3.75 98% 44% 3.90 3.78 3.99 

P.O.D. Will You (Atlantic) 3.81 3.68 69% 11% 3.79 3.76 3.82 

DISTURBED Liberate (Reprise) 3.80 3.61 80% 20% 3.82 3.88 3.76 

A PERFECT CIRCLE Weak And Powerless (Virgin) 3.77 3.64 79% 21% 3.74 3.69 3.80 

STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) 3.62 - 44% 7% 3.66 3.67 3.65 

PUDDLE OF MUDD Away From Me (Geffen) 3.61 3.57 67% 14% 3.58 3.55 3.62 

AUDIOSLAVE Show Me How To Live (lnterscope/Epic) 3.57 3.61 83% 30% 3.55 3.57 3.54 

GODSMACK Serenity (Republic/Universal) 3.55 3.46 81% 25% 3.59 3.39 3.75 

JET Are You Gonna Be My Girl (Elektra/EEGI 3.55 3.62 71% 17% 3.53 3.50 3.56 

AUDIOSLAVE I Am The Highway (lnterscope/Epic) 3.54 3.62 65% 15% 3.59 3.59 3.60 

WHITE STRIPES Seven Nation Army (Third Man/V21 3.34 3.39 94% 54% 3.42 3.36 3.47 

STROKES 12:51 (RCA) 3.32 3.38 57% 16% 3.36 3.34 3.38 

KORN Right Now (Epic/ 3.27 3.25 62% 19% 3.37 3.39 3.36 

WHITE STRIPES The Hardest Button... (Third Man/V2) 3.10 3.13 72% 28% 3.03 2.98 3.08 

Total sample size is 440 respondents. Total average lavorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents 

who said they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, 

they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The 

results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic. corn. 

The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase 

Research, a division of Premiere Radio Networks. 

r TOP 20 SPECIAL T YART/STS__ 

1. COHEED & CAMBRIA (Equal Vision) "A Favor House Atlantic" 

2. MISFITS (Misfits/Rykodisc) "Monster Mash" 

3. DEATH CAB FOR CUTTE (Barsuk) "Sound Of Settling" 

4. BELLE & SEBASTIAN (Sanctuary/SRG) "Step Into My Office, Baby" 

5. LORETTA (Benchmark) "The Fire" 

6. ANTI -FLAG (Fat Wreck Chords) "Turncoat" 

7. RYAN ADAMS (/s/and/IDJMG) "So Alive" 

8. STROKES (RCA) "12:51" 

9. FEEDER (Universal) "Just The Way I'm Feeling" 

10. THE DARKNESS (Atlantic) "I Believe In A Thing Called Love" 

11. AZURE RAY (Saddle Creek) "The Drinks We Drank Last Night" 

12. AFI (Dream Works) "Silver & Cold" 

13. YEAR OF THE RABBIT (Elektra/EEG) "Last Defense" 

14. S.T.U.N. (Geffen) "Annihilation of the Generations" 

15. PHANTOM PLANET (Daylight/Epic) "Big Brat" 

16. A STATIC LULLABY (Ferret) "Lipgloss & Letdown" 

17. F00 FIGHTERS (RCA) "Darling Nikki" 

18. THRICE (island/IDJMG) "Stare At The Sun" 

19. IGGY POP (Virgin) "Little Know It All" 

20. PINHEAD GUNPOWDER (Lookout) "Letter From An Old Friend" 

Ranked by total number of shows reporting artist. 
J 

Record Of The Week 
ARTIST: Various 
TITLE: The Fold Compilation 
LABEL: Credit 

Fuck Mapquest and The Thomas Guide - this two -disc 

set is all you really need to find your way around Los Ange- 

les. Since 1997, a small Eastside club called the Fold has been 

home to some of the best damn bands not only in L.A., but in the country. Now 
expanded to two venues - its original home, Silverlake Lounge, and the larger 

Derby - the Fold continues to bring the eclectic noise, especially with this bril- 
liant set. Check out B.R.M.C.'s rare "Loaded Gun" or contributions from out- 
of-towners like ...Trail Of Dead and The Polyphonic Spree. Previous Record of 

the Week honorees like Metric and The 88 are included here, and up 'n' corners 

like Rex Aquarium, Midnight Movie and The Warlocks are definitely worth a lis- 

ten. Any naysayer who thinks good music is dead just needs to spend some 

time with these two discs. There's a reason the lighted sign above the Fold at 

Silverlake Lounge's tiny stage says "Salvation": You find it here. 

- Frank Correia, Rock Specialty Editor 
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What are you 
looking for in an 
Email Solution? 
24/7 SUPPORT 

EASE 
OF USE 

TEXT 
MESSAGING 

SPEED 

RELIABILITY 

RESEARCH 
TOOLS 

AFFORDABILITY 

PERSONALIZATION 
TOOLS 

> Ability to send Wireless Text Messages to Your 

Listeners Mobile Phones 

ListenerEmail.como 
The Email Solution with ALL the Answers! 

ListenerEmail.com® Internet Tools Include... 

> Ability to Send Colorful HTML Email Newsletters 
> Customized Email Club & Web Contesting 

Registration Pages 

> Automatically Triggered E -Birthday Cards 
> Audience Research & Surveys 

> Real-time Listener Polls 

> Web -based Song Request Tracking 
» "Tell A Friend" Viral Marketing Feature 
» Integration with ProimoSuite off-line 

database tool 

ListenerEmail.com's Wireless Text Messaging Includes... 

> Quick Delivery of Contest, Concert and 
New Programming Announcements 

Learn More:1-800-318-0390 
Copyright ,20a3 Broadcast Manager. Inc. AA Rights Reserved 
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Reporters 
WHRL/Albany, NY' 
OM: John Cooper 
PD: Lisa Bielle 

GODSMACK 
DISTILLERS 
OFFSPRING 

KTZO/Albupueraaue, NM' 
PD: Scoff Soahrada 
MD: Don Kelley 

2 EVANESCENCE 

2 RANCID 
1 DISTILLERS 

WNNX/ANanta, GA' 
OM: Leslie Fram 
PO: Chris Williams 
MO: Jay Karma 

2 DARKNESS 
STONE TEMPLE PILOTS 

WJSE/Atlaetic City, NJ' 
PD: AI Pannello 

EVANESCENCE 
AFI 

GODSMACK 
S.T.U.N. 
DEAD DAY SUN 

KROX/Austin, TX' 
OM: Jeff Carol 
PO: Melody Lee 
MD: Toby Ryan 
No Adds 

WRAXBirmingham, AL' 
PD: Susan Groves 
MD: Mart Lindsey 

3 OUTKAST 
STAINO 

KOXRBoise, ID' 
PD: Jacent Jackson 
MD: Kallao 

2 F00 FIGHTERS 

COLDPLAY 
AFI 

WBCNBoston, MA' 
OM: Tony Berardint 
PO: Oedipus 
APO/MO: Steven Strick 

2 AFI 

FINGER ELEVEN 

WFNXBoston, MA' 
PD/MD: Paul Driscoll 
APO: Keith Dakin 

2 MANDO DIN 
2 PHANTOM PLANET 
1 SHINS 

LOVELESS 
STUN 

WEDGButtalo, NY' 
PD: Lenny Diana 
MD: Ryan Patrick 
14 EVANESCENCE 

GODSMACK 
BRAND NEW 

WBTZ/Burlington' 
OM: Man Grasso 
MD: Chrisline Pawlak 

2 AH 

311 

RANCID 

WAVF/Charleston, SC' 
P0: Dave Rossi 
APD/MD: Susie Bowe 

RYAN, ADAMS 

WEND/Charlotte' 
OM: Mike Berlak 
PO: Jana Daniel 
APD/MD: Kristen Honeycutt 
No Adds. 

WKOXIChicago, IL' 
PD: Mike Stern 
MD: Mary Shuminas 

SWI CHFOOT 

DARKNESS 

CRYSTAL METHOD 

WZZN/Chicago, IL* 
PD: Bill Gamble 
APD: Steve Levy 
MD: James Vae0sdol 

LINKIN PARK 

STAIND 
METALLILA 

WAOZ/Cincinnati, OH' 
PD/MD. Jell Nagel 

9 AFL 

GODSMACK 

WXTM'Cleveland, OH' 
PD: Kim Monroe 

APO: Dom Nardella 
MD: Pete Schieke 

AUDIOSLAVE 
AFI 

SMILE EMPTY SOUL 

WARD/Columbia, SC' 
PD: Dave Stewart 
MD: Dave Farra 
6 EVANESCENCE 
2 AFI 

2 GODSMACK 

WWCD/Columbus, OH' 
OM: Randy Malloy 
PD: Andy Davis 
MD: Jack DeVoss 

DARKNESS 

KOGEDallas, TX' 
PD: Doane Doherty 

APDRAID: Alan Aye 
1 STROKES 

JACK JOHNSON 

WXEG/Daylon, OH' 
PO: Slue Kramer 
MD: Boomer 
No Adds 

Stations and their adds fisted alphabetically by market 

KTCL/Denver, CO' 
PD: Mike O'Connor 

APO: Rich Rubin 
MD: Hill Jordan 
28 RED HOT CHILI PEPPERS 

1 TRIUMPH THE INSULT COMIC DOG 
JACK JOHNSON 

CIMXIDetroil, MI' 
PD: Murray Brookshaw 

APO: Vince Cannova 
MD: Matt Franklin 

1 STORY OF THE YEAR 

GOB 

KID ROCK 

KHRO/EI Paso, TX' 
OM: Mike Preston 
PDRAD: Joio Garcia 

GODSMACK 
POLYPHONIC SPREE 
S.T.U.N. 
EVE 6 
NICKELBACK 
RED HOT CHILI PEPPERS 

KXNA/Tayetteville, AR 
PO/MO: Dave Jackson 

9 RANCID 
7 COLDPLAY 
6 DAVE MATTHEWS 

6 R.E.M. 

KFRR/Fresno, CA' 
PD: Chris Squires 
MD: Reverend 

1 COLDPLAY 

WJBX/Ft. Myers, FL' 
OM/PD: John Ron 
APO: Fitz Madrid 
MD: Jell Zito 

1 DARKNESS 

WXTW/Ft. Wayne, IN' 
OM: JJ Fabini 
PD: Don Walker 
APO: Mao Jericho 
MD: Greg Travis 

EVANESCENCE 

GODSMACK 

S T.U.N. 

WORD/Grand Rapids, MI' 
PD: Bobby Duncan 
MD: Michael Grey 
No Adds 

WXNR/Greenville, NC' 
PD: Jeff Sanders 
APD/MD: Timer Watson 

AEI 

NICKELBACK 

WEEO/Hagerstown 
APD/PAD: Dave Roberts 

1 All 
1 GODSMACK 
1 DARKNESS 

KUCD/Ronolulu, HI' 
P0. Jamie Hyatt 

3 311 

KTBI/Houston,TX' 
PO/110: Vince Rickards 
APR: Ede Seamier 

4 DEFAULT 

WRZXAndianapolis, IN' 
PD: Scott Jameson 
MD: Michael Young 
No Adds 

WPLA/Jacksonville, FL' 
OM: Gail Austin 
PO: Bo Matthews 
APD/MD: Chad Chumley 

SMILE EMPTY SOUL 

WRZK/Johnson City' 
PD: Mark McKinney 

FINGER ELEVEN 

DARKNESS 

NICKELBACK 

KRBZ/Kansas City, MO' 
PO: Greg Bergen 
M0: Lazio 

CHEVELLE 

WNFZ/Knoaviile, TN' 
PD: Anthony Proffitt 
MO: Dustin Matthews 

I SMILE EMPTY SOUL 
NICKELBACK 

KFTE/Lafayette, LA' 
PD. Scott Perrin 
MD: Chris Olivier 

DISTILLERS 
STONE TEMPLE PILOTS 

RED HOT CHILI PEPPERS 

KXTE/Las Vegas, NV' 
PO: Dave Wellington 
APDRAD: Chris Ripley 

5 A PERFECT CIRCLE 

KLEC/Little Rock, AR' 
PD: Honer 
APD/MD: Admq 

API 

S.T.U.N. 

STAIND 
DARKNESS 

KROCVLos Angeles, CA' 
PD: Kevin Weatherly 
APD: Gene Sandbloom 

1 STAIND 
1 HOOBASTANK 

STORY OF THE YEAR 

311 
RANCID 

WLRS/Louisville, KY' 
PO: Lance Hale 
MO: Annrae Fitzgerald 

IGGY POP 

DEFAULT 

RED HOT CHILI PEPPERS 

«FS/Memphis, TN' 
PO: Rob Creasman 
MD: Mike Killebrew 

2 RED HOT CHILI PEPPERS 

WZTAIMiami, FL' 
PD: Tray Hanson 

8 OUTKAST 
5 SMILE EMPTY SOUL 
3 S.T.U.N. 
2 NICKELBACK 

WLUM/Milwaukee, WI' 
PO: Tommy Wilde 
MD: Kenny Neumann 

1 GODSMACK 
DISTILLERS 

WHTG/Monmouth, NJ' 
PO: Darrin Smith 

1 OUSTER 

KMBY/Monterey, CA' 
PD/MD: Kenny Allen 

t EVANESCENCE 
AFI 

JACK JOHNSON 

DEFAULT 

WBUZ/Nashville, TN' 
OM: Jim Patrick 
PD/MD: Russ Schenck 

1 S.T.U.N. 
LIGION 
EVANESCENCE 

JACK JOHNSON 

KKNDINew Orleans, LA' 
PO: Sit 

4 RED HOT CHILI PEPPERS 

1 IGGY POP 

GODSMACK 

WXRK/New York, NY' 
PD: Robed Cross 
MD: Mike Peer 
No Adds 

WROXBorlolk, VA' 
PO: Michele Diamond 
MD: Mike Powers 

EVANESCENCE 

NICKELBACK 

KORX/Odessa, TX 
PD/MD: Michael Todd 
17 MICHELLE BRANCH 

7 WHITE STRIPES 
7 S.T. U.N. 

KHBZ/Oklahoma City, OK' 
OM: Bill Hurley 
PD: Jimmy Barreda 

BLUE OCTOBER 

RED HOT CHILI PEPPERS 

WJRR/Orlando, FL' 
OM: Adam Cook 
PD: Pat Lynch 
APO: Rick Neel 
MD: Brian Oickerman 

3 ATARIS 

GODSMACK 

WOCL/Orlando, FL' 
PD: Bobby Smith 

3 STAIND 
2 FINGER ELEVEN 

WPLY/Philadelphia, PA' 
PD: Jim McGuinn 
MD: Dan Fein 

1 DARKNESS 
AUDIOSLAVE 

KEDJ/Phoenio,AZ* 
OM: Laura Havre 
PD' Nancy Stevens 
APO: Dead Air Dave 
MO: Robin Nash 

NICKELBACK 

KZON/Phoenio, AZ' 
PDRAD: Kevin Mannion 
30 EVANESCENCE 

AFI 

STAIND 

WXDX/Pittsburgh, PA' 
PD: John Moschilta 
MO: Vinnie F. 

1 CHEVELLE 

WCYY/Portland, ME 
SM: Mike Sambrook 
PD: Herb Ivy 
MD: Brian James 

EVANESCENCE 
AFI 

GODSMACK 
JACK JOHNSON 
VACATION LAND 

KNRK/Portland, OR' 
PD: Mark Hamilton 
Station Reporter/APD: Jaime Cooley 

2 ATMOSPHERE 
1 PEARL JAM 
1 DARKNESS 

WBRU/Providence, RI' 
PD: Seth Resler 
MD: Andy Yen 

GODSMACK 
BRAND NEW 

WWRX/Providence, RI' 
PO: Kevin Mays 
M0: Bryan Slater 

2 AFI 

GODSMACK 
OUTKAST 

KRZO/Reno, NV' 
OM: Rob Brooks 
PD: Jeremy Smith 
APD/MD: Mat Diablo 

311 

WDYLBichmond,VA' 
PD: Mike Murphy 
M0: Keith Dakin 

4 KORN 

WRXL/Richmond, VA' 
OM: Bill Cahill 
PO/MD: Casey Krukowski 
No Adds 

KCXX/Riverside, CA' 
OM: Bill McNally 
PD: Kelli Clique 
APD/MD: Daryl James 

STAIND 

WZNE/Rochester, NY' 
OM/PD: John McCrae 
MD: Jeff S0Oolano 

3 AH 
1 STUN. 
1 ILL NINO 

311 
RED HOT CHILI PEPPERS 

KWOD/Sacramento, CA` 
OM: Curtiss Johnson 
PD: Ron Bence 
MD: Marco Collins 
No Adds 

KCPX/Salt Lake City, UT' 
OM: Keith Abrams 
PO: Ian McCain 
11 NICKELBACK 

6 STAIND 
5 RED HOT CHILI PEPPERS 

4 GODSMACK 

KXRK/Salt Lake City, UT' 
OM: Alan Hague 
PO: Todd Noker 
MD: Arlie Fulkin 

6 F00 FIGHTERS 

DISTILLERS 

KBZT/San Diego, CA' 
PD: Garen Michaels 
APO/MO: Michael Halloran 

1 OFFSPRING 

STROKES 
RED HOT CHILI PEPPERS 

XTRABan Diego, CA' 
PD: Jim Richards 
MD: Marry Whitney 
No Adds 

KITS/San Francisco, CA' 
PO: Sean Demery 
APO: Spud 
MD: Aaron Aaelsen 
No Adds 

KCNL/San Jose, CA' 
PO/MD: John Allers 

B DEFAULT 
LINKIN PARK 

KJEFJSanta Barbara, CA 
PD: Eddie Gutierrez 
MO: Dakota 

CHEVELLE 

GODSMACK 

S.T.U.N. 

IGGY POP 

KNDD/Seattle, WA' 
PO: Phil Manning 

APO: Jim Keller 
No Adds 

KSYR/Shreveport, LA' 
OM: Howard Clark 
PD: Rod "The Human Tripod" 
NO Adds 

KPNT/St. Louis, MO' 
P0: Tommy Mattern 
APD: Woody File 
MD: Jeff Frisse 

COLDPLAY 
AFI 

WKRL/Syracuse, NY' 
OM: Mimi Griswold 
MAD: Abbia Weber 

1 CHEVELLE 

EVANESCENCE 

GODSMACK 

DEFAULT 

WXSR/Tallahassee, FL 
OM: Kris Van Dyke 

PD: Dale Flint 
APD/MD: Meathead 

EVANESCENCE 
AFI 

GODSMACK 
S.T.U.N. 
SMILE EMPTY SOUL 
RYAN ADAMS 
LORETTA 

WSUN/Tampa, FL' 
PD: Shark 
APD: Pat Largo 
No Adds 

KFMA/rucson, AZ' 
PD: Libby Carstensen 
MD: Matt Spry 

4 GODSMACK 
5TAING 
RANCID 

KMYZnulsa, OK' 
PD: Lynn Barstow 
MD: Corbin Pierce 
17 f00 FIGHTERS 

2 OUTKAST 
2 STROKES 

WPBZIW. Palm Beach, FL' 
PO: John O'Connell 
M0: Eric Krislensen 

3 AUDIOSLAVE 

WHFS/Washington, DC' 
PD: Lisa Worden 
APO: Bob Waugh 
MD: Pd Fen 
13 NO DOUBT 

1 RED HOT CHILI PEPPERS 

WWOC/Washington, DC' 
PD: Joe Bevilacqua 
MD: Danielle Flynn 
No Adds 

WSFM/Wilmington, NC 
PO: Knothead 
MD: Mike Kennedy 

8 EVANESCENCE 
7 GODSMACK 

6 311 

6 IGGY POP 

2 STUN. 
1 OFFSPRING 

*Monitored Reporters 

94 Total Reporters 

85 Total Monitored 

9 Total Indicator 

J 

New&Active 
DARKNESS I Believe In A Thing Called Love (Must...Destroy/At/antic) 

Total Plays: 340, Total Stations: 26, Adds: 8 

NICKELBACK Figured You Out (Roadrunner/IDJMG) 

Total Plays: 318, Total Stations: 32, Adds: 8 

RANCID Red Hot Moon (Hellcat/Warner Bros.) 

Total Plays: 310, Total Stations: 28, Adds: 4 

LIMP BIZKIT Behind Blue Eyes (F/ip//nterscope) 

Total Plays: 255, Total Stations: 10, Adds: 0 

EVE 6 At Least We're Dreaming (RCA) 

Total Plays: 240, Total Stations: 23, Adds: 1 

R.E.M. Bad Day (Warner Bros.) 

Total Plays: 202, Total Stations: 11, Adds: 0 

EVANESCENCE My Immortal (Windup) 

Total Plays: 177, Total Stations: 13, Adds: 10 

TAKING BACK SUNDAY You're So Last Summer (Victory) 

Total Plays: 128, Total Stations: 12, Adds: 0 

JACK JOHNSON Taylor (Jack Johnson Music/Universal) 

Total Plays: 117, Total Stations: 15, Adds: 4 

RYAN ADAMS So Alive (Lost Highway/IDJMG) 

Total Plays: 113, Total Stations: 12, Adds: 1 

Indicator 
Most Added® 

GODSMACK Re -Align (RepubticlUniversatl 

S.T.U.N. Annihilation Of The Generations (Geffen) 

AFI Silver And Cold (DreamWorks) 

EVANESCENCE My Immortal (Wind-up) 

IGGY POP Little Know It All (Virgin) 

Please Send Your Photos 

R&R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all 

pictured and send them to: 

R&R, c)o Mike Davis: 10100 Santa Monica 

Blvd., 3rd Floor, Los Angeles, CA 90067 

Songs ranked by total plays 
Email: mdavis©radioandrecords.com 
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JOHN SCHOENBERGER 
jschoenberger@radioandrecords. corn 

PART ONE OF A TWO-PART SERIES 

TRIPLE .0"1 November 14, 2003 

Big Ideas, Small Budget 
Nuts -and -bolts ideas you can use 

.it's no secret that radio has to do more with less these 
days. During Triple A Summit 2003 in August, that 
subject was addressed at the "Big Ideas, Small Budget" 
session, where panelists explored and shared their 
ideas on ways to brand and market a station on a him- 
ited budget. 

The session got down to the nuts 
and bolts of what you can do to im- 
prove your station's standing in the 
marketplace and was very informa- 
tive - so much so that I 

think it's important to re- 

visit what was said. 
Media Positioning's 

Keith Cunningham 
served as moderator, and 
the panel consisted of 
KPIG/Monterey PD Laura 
Hopper; KFOG/San Fran- 
cisco Marketing Director 
Jude Heller; Northeast 
Broadcasting Director/ 
Programming Nicole Sandler; 
WMVY/Cape Cod, MA Station Man- 
ager Barbara Dacey; KBXR/Colum- 
bia, MO PD Lana Trezise; and 
WFPK/Louisville PD Dan Reed. 

Some Successful 
Examples 

Cunningham got right to the point 
of the session, saying, "Our goal in the 
next hour or so is to provide some 
good examples of strong promotion- 
al ideas that you can present on a rel- 

atively small budget. I'd like to start 
by asking some of the panelists to re- 
count a successful promotion they 
have done on a limited budget" 

Hopper responded first, telling the 
audience about KPIG's annual sum- 
mer promotion called Win a Hog 
From The Pig. "It's one of our signa- 
ture events for the summer," she said. 

Keith C 

"When an 

opportunity arises, 

we simply have to 

come up with 

something that 

works for all 

involved." 
Laura Hopper 

unningham 

"Basically, we give away a Harley- 
Davidson motorcycle. It's a sales - 
based promotion. We trade out most 
of the cost of the bike from Santa Cruz 

Harley-Davidson, then we 
run a series of events that 
we call the Harley Road 
Show. 

"Various clients pay us 
to bring the entourage by 
their particular business - 
it's a package deal, where 
they get spots and the re- 

mote. At each remote we 
give out four keys, and by 
the end of the summer we 

have given away 107 keys. Finally, we 
line up the 107 people and see who 
has the key that starts the bike, and 
they win it. We make money with it, 
and it gives us an entire summer pro- 
motion for the station." 

KBXR's summer promotion was 
also sales -driven. "We revived the 
classic office -party promotion," 
Trezise explained. "We called it Mid- 
week Stress Relief, and people had to 
tell us why they deserved an office 
party. It wasn't about music at all; it 

had everything to do with emotion. 
Missouri, like so many states, is going 
through a budget crisis, and probably 
a third of the business in Columbia 
has to do with the university here. 
When they're hurtin', we're all hurtin'. 

"We invited people to tell stories 
about how their workplace is under a 

lot of duress right now, then we chose 
some to put on the air. We rewarded 
winners with a two-hour office party - free food and drinks - provided 
by a sponsoring client each Thursday. 

"Beyond the opportunity for people 
to let off some steam, it allowed the 
entire community to vent some of its 

frustration. It also allowed the station 
to become part of people's lives and 
afforded us some unique connections." 

Happy Birthday 
One of the best ways to come up 

with a special event is to tie in the sta- 
tion's birthday. That gives you a 

chance to highlight the unique musi- 
cal position of the station by bringing 
in core artists to perform at a special 
concert and allows you to tout the sta- 
tion's longevity in the market. 

Sandler decided to make WXRV 

(The River) /Portsmouth, NH's eighth 
birthday serve Northeast Broadcast- 
ing's purpose on a number of levels. 
Because the station has a signal that 
covers three rated markets - Ports- 
mouth and Manchester, NH and Bos- 

ton - she wanted to do something 
that reinforced the station's presence 
in all three cities. 

"I realized that we had really been 
neglecting the two cities in New 
Hampshire and were concentrating 
most of The River's promotional ef- 
forts on Boston," she said. "Since we 
do so well ratingswise in New Hamp- 
shire, I wanted to do something that 
was a little more holistic. 

"The Midweek Office 

Party allowed the 

station to become 

part of people's lives 

and afforded us 

some unique 

connections." 

Lana Trezise 

"We had our eighth birthday com- 
ing up, and we decided to do a River 
Birthday Party Tour to do something 
in all three markets that our signal 
covers. It took place over Labor Day 
weekend, and each night we had three 
different acts who are popular with 
our listeners. Thanks to the amazing 
support of the record labels, it turned 
out to be a minimal -cost promotion 
for us with a lot of punch on the air 
for the station." 

WMVY/Cape Cod recently cele- 
brated its 20th year as a Triple A sta- 
tion. WMVY broadcasts from the is- 

land of Martha's Vineyard and has 
always leaned toward a singer -song- 
writer sound on the air. 

Dacey said, "We celebrated our 
20th this year with a birthday party in 
June featuring Dar Williams and Pat- 
ty Larkin, two acts who are very pop- 
ular with our listeners. It took place 
at a club called the Hot Tin Roof, 
which is a great local dub that has a 

lot of history in the market. 
"The only way to get tickets wasvia 

the air, the website or by invitation. By 

doing that we created a big demand 
for the show. The whole evening had 
a great vibe and gave us a good feel- 

ing about how important our station 
is to our listeners. 

"We definitely built our TSL the 
whole time we did the promotion, 
because people stayed tuned for the 
chance to win tickets. We also used a 
lot of archival material on the air lead- 
ing up to the show to highlight the 
station's longevity and history in the 
market. Plus, we had sponsors and 
even made a little money." 

Added Benefits 

Before the final two panelists re- 
counted their big summer promo- 
tions, Cunningham pointed out that 
there are many things a station can get 
from a promotion. Certainly, branding 
and top -of -mind recall for diarykeep- 
ers are of paramount importance, but 
there are also things that serve a sta- 
tion's needs on other levels. 

Heller pointed out that a promotion 
KFOG recently wound up was geared 
toward building the station's online 
database. "We just wrapped up a 

yearlong promotion that we called E - 

Concerts," she said. "It was basically 
a series of private concerts we did for 
our listeners - big artists in small 
venues. We called it E -Concerts be- 
cause we drove the promotion 
through our website. 

"We had a great traditional data- 
base of listeners - physical address- 
es - but we were a little slim on their 
cyber-addresses. We sold the local 
paper, the San Francisco Chronicle, as 
the sponsor. The idea was to be able 
to build a direct -mail piece for every 
exciting concert we put on through- 
out the year. 

"The money we got from the spon- 
sor allowed us to do mailings via snail 
mail to our database of listeners to en- 
courage them to go online and get reg- 
istered, because you could only qual- 
ify to see the concerts via the website. 
It was a great way to convert many of 
our listeners to site users." 

At WFPK, Reed did a 

Waterfront Wednesday 
summer concert series. Not 
only did it provide some 
cool shows for the station 
to be involved with, it also 
improved the station's re- 
lationship with the city of 
Louisville. 

"This was our second 
year doing it," Reed said. 
"There's this city -driven organization 
called the Waterfront Development 
Corp. that is charged with coming up 
with ideas to promote the fact that the 
city is on the Ohio River and that there 
is a new park down there. They ap- 
proached us about having a concert 
series once a month. 

"For us, it is a considerable money- 
maker, because we sell underwriting 
and sponsorship for the event and the 
Waterfront Development Corp. pays 
for the production, the hotel expenses 
and food and drink. I go out and get 
the bands, with the help of the labels. 
We drew about 3,000 to each event. 

"We talk it up big-time on the air 
and call it a summertime tradition. We 

have also gotten great press out of it, 
and it certainly helps with our rela- 
tionship with the city fathers." 

Nicole Sandler 

Brainstorming 
Cunningham summed up by say- 

ing, "Here are some great examples of 
ideas that any station can get mileage 
out of with very little cost. In fact, 
many of them can become sales op- 
portunities, and the station can actu- 
ally end up making money from 
them, besides getting great promo- 
tional value. 

Laura Hopper and Jude Heller 

"But good ideas are not always that 
easy to come by and each station may 
approach the process a little different- 
ly. Whether it's brainstorming ses- 
sions, taking a cue from the sales de- 
partment, reacting to something the 
city wants to do or a suggestion from 
around the water cooler, this process 
is vitally important." 

But how, exactly, do you come with 
these promotional ideas? There are as 
many ways as there are days in the 
week, but let's zero in on a few here. 
Hopper said that most of KPIG's ideas 
come up organically: "When an op- 
portunity arises, we simply have to 
come up with something that works 
for all involved. Certainly, KPIG has 
a very distinctive image, and pretty 
much everything we do feeds off that 
image." 

At the opposite end of the spec- 
trum, Heller said that, aside from 
weekly meetings at the station, "We 
do brainstorming sessions twice a 

year with the help of SBR 

Creative, our consulting 
partners. In June and No- 
vember we all get togeth- 
er and do a focus group 
with some listeners, and 
then the next day we gath- 
er off -site somewhere. 

"For part of the session 
we analyze what happened 
with the focus group and 
what we learned, and that 

acts as a springboard for us to talk 
about what we are going to do for the 
next six months. It's a catalyst to come 
up with ideas and think of ways to im- 
plement them. 

"Those ideas will end up in my for- 
mal marketing plan, and because we 
were all involved, I really don't have 
to sell all the other departments on 
what we want to do. It's more about 
getting motivated to make them hap- 
pen. Amazingly, 85%-90% of the ideas 
get done." 

All the panelists agreed that great 
promotional and marketing ideas 
can come from anywhere. The key is 

to make sure the programming de- 
partment maintains control of the 
process so the station's brand is not 
damaged. More on that next week, in 
Part Two. 
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TRIPLE TOP 3O 
® November 14, 2003 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

+ I - 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

R.E.M. Bad Day (Warner Bros.) 472 -28 25389 9 2310 

JONNY LANG Red Light (A&M/lnterscopel 467 +27 24691 11 2310 

SARAH MCLACHLAN Fallen (Arista) 446 +10 30617 9 1911 

BEN HARPER Diamonds On The Inside (Virgin) 427 -13 15909 15 2510 

JOHN MAYER Bigger Than My Body (Aware/Columbia/ 418 -29 25269 14 1910 

JASON MRAZ You And I Both (Elektra/EEG) 370 +38 14815 20 1910 

JACK JOHNSON Wasting Time (Jack Johnson Music/Universal) 369 -83 27031 19 2010 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) 365 +26 21499 8 2311 

STING Send Your Love (A&M/lnterscopel 344 -30 14597 12 2010 

HOWIE DAY Perfect Time Of Day (Epic) 312 -1 12578 13 2210 

COUNTING CROWS She Don't Want Nobody Near (Geffen) 309 +29 15567 3 2311 

DAVE MATTHEWS Save Me (RCA) 279 +21 15610 4 2212 

LOS LONELY BOYS Heaven (Or) 264 -10 8644 15 2011 

WALLFLOWERS Closer To You (lnterscopel 261 -40 10912 20 1811 

JOE FIRSTMAN Breaking All The Ground (Atlantic) 249 +16 6738 8 1811 

COLDPLAY Moses (Capitol) 248 +35 12573 5 1510 

DIDO White Flag (Arista) 248 +11 16227 16 910 

TRAIN When I Look To The Sky (Columbia) 232 -7 8830 10 1910 

LYLE LOVETT My Baby Don't Tolerate (Curb/Lost Highway) 222 +3 11799 8 1310 

STEREOPHONICS Maybe Tomorrow (V2) 217 +35 10625 3 1612 

GUSTER Careful (Palm/Reprise) 215 +35 9158 2 2112 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 213 0 10758 9 1610 

VAN MORRISON Once In A Blue Moon (Blue Note/EMC) 199 +21 5751 7 1710 

DAMIEN RICE Volcano (Vector Recordings) 182 -29 10451 10 1810 

PETE YORN Crystal Village (Columbia) 173 -24 12384 19 1410 

THORNS Blue (Aware/Columbia) 169 +19 10287 3 1510 

MAVERICKS I Want To Know (Sanctuary/SRG) 145 +8 4830 4 1210 

MATCHBOX TWENTY Bright Lights (Atlantic) 138 +20 10148 1 310 

LIVE Heaven (Radioactive/Geffen) 131 -7 8151 17 610 

ROBERT RANDOLPH Soul Refreshing (Warner Bros.) 130 +20 6630 3 810 

25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 
airplay week of 11/2-11/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the 
larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds 
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals 
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons 
used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. 

New&Active 
RICKIE LEE JONES Second Chance (V2) JACK JOHNSON Taylor (Jack Johnson Music/Universal) 
Total Plays: 130, Total Stations: 11, Adds: 1 Total Plays: 118, Total Stations: 15, Adds: 2 

ZIGGY MARLEY Dragonfly (Private Music/AAL) JOHN EDDIE If You're Here When I Get Back (Thrill Show) 
Total Plays: 128, Total Stations: 14, Adds: 1 Total Plays: 114, Total Stations: 13, Adds: 0 

TRAVIS Re -Offender (Epic) RYAN ADAMS So Alive (Lost Highway//DJMG) 
Total Plays: 127, Total Stations: 10, Adds: 0 Total Plays: 85, Total Stations: 8, Adds: 1 

3 DOORS DOWN Here Without You (Republic/Universal) SEAL Waiting For You (Warner Bros.) 
Total Plays: 125, Total Stations: 4, Adds: 0 Total Plays: 75, Total Stations: 6, Adds: 1 

THRILLS One Horse Town (Virgin) CRACKER Duty Free (Music) 
Total Plays: 123, Total Stations: 15, Adds: 1 Total Plays: 72, Total Stations: 6, Adds: 0 

Songs ranked by total plays 

Most Added 
www-rradds_com 
ARTIST TITLE LABEL(S) ADDS 

EASTMOUNTAINSOUTH Rain Come Down (DreamWorks) 7 

DAVE MATTHEWS Save Me (RCA) 2 

LUSTER Careful (Palm/Reprise) 2 

STEREOPHONICS Maybe Tomorrow (V2) 2 

JACK JOHNSON Taylor (Jack Johnson Music/Universal) 2 

Most 
Increased Plays 
ARTIST TITLE LABELS, 

JACK JOHNSON Taylor (Jack Johnson Music/Universal) 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

JASON MRAZ You And I Both (Elektra/EEG) 

LUSTER Careful (Palm/Reprise/ 

STEREOPHONICS Maybe Tomorrow (V2) 

COLDPLAY Moses (Capitol) 

COUNTING CROWS She Don't Want Nobody Near (Geffen) 

JONNY LANG Red Light (A&M/lnterscope) 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscopel 

FIVE FOR FIGHTING 100 Years /Aware/Columbia) 

Most 
Played Recurrents 

TOTAL 
PLAY 

INCREASE 

+ 108 

+40 

+38 

+35 

+35 

+35 

+29 

+27 

+26 

+23 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

COLDPLAY Clocks (Capitol) 183 

MAROON 5 Harder To Breathe (Octone/J) 180 

TRAIN Calling All Angels (Columbia) 171 

NICKEL CREEK Smoothie Song (Sugar Hill) 163 

LUSTER Amsterdam (Gonna Write You A Letter) (Palm/Reprise) 149 

MATCHBOX TWENTY Unwell (Atlantic) 141 

JASON MRAZ The Remedy (I Won't Worry) (Elektra/EEG( 140 

TORI AMOS A Sorta Fairytale (Epic) 112 

COUNTING CROWS Big Yellow Taxi (Geffen/lnterscopel 110 

COLDPLAY The Scientist (Capitol) 110 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandrecords.com. 

AND THE FOLLOW-UP TO THE #1 AAA HIT - 

"THE REMEDY (I WON'T WORRY)" 
AAA BDS: 7*- 4* 354x +59 #1 Most Increased Airplay! 
AAA R&R: O -O 370x +38 #3 Most Increased Airplay! 
Television: 
November 16 - American Music Awards - Presenter 
November 24 - Monday Night Football performance (halftime) 
November 27 - Thanksgiving Day: National Anthem at the 

Detroit Lions/Green Bay Packers Game 
December 19 - Late Late Show with Craig Kilborn 
December 20 - Austin City Limits 
December 31 - Dick Clark's Rockin' New Year's Eve performing 

"You And I Both" and "The Remedy" 
M. "You And I Both" tied for #1 Most Played last week with 23 plays! 

PRODUCED BY JOHN ALAGIA 
MANAGEMENT: BILL SILVA MANAGEMENT 

WWW.JASONMRAZ.COM WWW.ELEKTRA.COMi 
On Elektra compact disks ©2003 Elektra Entertainment Group Inc Warner Music Group. An AOL Time Warner Company i .. . 

WEEK WEEK 
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Most Added 
Iwww rrindicator. com 

ARTIST TITLE LABEL(S) 
TOTAL 

PLAYS 

.I- 
PLAYS 

TOTAL 

AUDIENCE 

(00) 

WEEKS ON 

CHART 

TOTAL STATIONS/ 

ADDS ARTIST TITLE LABELIS) ADDS 

JONNY LANG Red Light (A&M/lnterscope) 396 +32 2004 10 2110 EASTMOUNTAINSOUTH Rain Come Down (Dream Works) 5 

R.E.M. Bad Day (Warner Bros.) 353 -18 1511 8 2210 
CRASH TEST DUMMIES Flying Feeling (Cha -Ching) 3 

LITTLE FEAT Night On The Town (Hot Tomato) 3 

STING Send Your Love (A&M/lnterscope) 343 -17 1658 12 1910 
FLEETWOOD MAC Steal Your Heart Away (Reprise) 3 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) 291 +32 1355 7 1810 

JOHN MAYER Bigger Than My Body (Aware/Columbia) 290 -68 1174 13 1810 

HOWIE DAY Perfect Time Of Day (Epic) 274 +3 1607 11 1510 

COLDPLAY Moses (Capitol) 264 +18 1443 4 1910 

SARAH MCLACHLAN Fallen (Arista) 260 +16 1010 6 1411 

DAVE MATTHEWS Save Me (RCA) 259 +50 1338 4 1810 

VAN MORRISON Once In A Blue Moon (Blue Note/EMC) 252 +4 885 7 2010 

COUNTING CROWS She Don't Want Nobody Near (Geffen) 235 +82 952 2 1812 

LYLE LOVETT My Baby Don't Tolerate (Curb/Cost Highway) 230 +13 990 7 1910 

LOS LONELY BOYS Heaven (Or) 228 -1 1495 17 1710 

TRAIN When I Look To The Sky (Columbia) 221 +8 1169 8 1310 

NORTH MISSISSIPPI ALLSTARS Eyes (Tone-Coal/ATO) 220 -7 818 11 1910 

JASON MRAZ You And I Both (Elektra/EEG) 206 -16 1462 20 1210 

MAVERICKS I Want To Know (Sanctuary/SRGI 202 +33 839 9 20/2 

BEN HARPER Diamonds On The Inside (Virgin) 199 -59 1348 15 1310 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 191 -2 800 7 1310 

ZIGGY MARLEY Dragonfly (Private Music/AAL) 189 +2 1050 6 1610 Most 
WALLFLOWERS Closer To You (lnterscope) 185 -18 1114 12 1010 Increased Plays 
RYAN ADAMS So Alive (Lost Highway/IDJMG) 180 +19 756 3 1610 TOTAL 

GUSTER Careful (Palm/Reprise) 178 +39 835 2 1611 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

RICKIE LEE JONES Second Chance (V2) 175 +20 646 5 1610 
COUNTING CROWS She Don't Want Nobody Near (Geffen) +82 

JOE FIRSTMAN Breaking All The Ground (Atlantic) 163 +13 1071 4 1112 JACK JOHNSON Taylor (Jack Johnson Music/Universal) +81 

SHELBY LYNNE Telephone (Capitol) 153 +1 584 10 1410 DAVE MATTHEWS Save Me (RCA) +50 

EMMYLOU HARRIS Here I Am (Nonesuch) 141 +15 368 3 1310 TORI AMOS Mary (Atlantic) +50 

JACK JOHNSON Wasting Time (Jack Johnson Music/Universal) 139 -18 952 19 810 GUSTER Careful (Palm/Reprise) +39 

THRILLS One Horse Town (Virgin) 136 +16 597 2 1510 
RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) +34 

MAVERICKS I Want To Know (Sanctuary/SRC) +33 
JOSH ROUSE Come Back (Light Therapy) (Rykodisc) 136 +13 199 2 1210 

JONNY LANG Red Light (A&M/lnterscope) +32 

SHERYL CROW The First Cut Is The Deepest (A&Mllnterscope) +32 

25 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 11/2 - Saturday 11/8. NO DOUBT It's My Life (lnterscope) +30 

© 2003 Radio & Records. 

Reporters 
WAPS/Akron, OH 
PD/MD: Bill Gruber 
No Adds 

KBAC/Albuquerque, NM* 
PD: Ira Gordon 

SHERYL CROW 
CAVE MATTHEW 

KGSR/Austin. TX' 
OM: Jell Carrol 
PD Jody Denherg 
APO Jyl Hershman -Ross 
MD: Susan Castle 

WRNRBaltimore. MD 
OM. Jon Peterson 
PO. Alex Cortrighl 

KNOZ/Billings, MT 
out. Maxwell 
PD/MD: Casey Paul 

NELLA FORTADO 

KRVB/Boise, ID' 
OM/PD: Dan McColly 

ERS TMOUNTAINSOLATH 
STE RE OP H ONICS 
RUNTS WAINWRIGHT 

WBOSBoston, MA* 
APD/MD: Michele Williams 

COUNTING CROWS 
THRILLS 

WNCSBurlinglen 
PD/MD: Mark Abuzzahab 

E EASTMOUNTAINSOUTH 

WMVY/Cape Cod, MA 
PD/MD: Barbara Decay 

JOHN EDDIE 
EASTMOUNTAINSOUTH 

1 JOE FIRSTMAN 
1 EVA CASSIDY 
1 COWBOY JUNKIES 
1 DIXIE HUMMINGBIRDS 
1 JESSE WINCHESTER 

WOOD/Chattanooga, TN' 
OM/PD: Danny Howard 
No Adds 

WXRT/Chicago, IL* 
PD: Norm Winer 
APD: John Fameda 

1 CATHY RICHARDSON 
RUEUS WAINWRIGHT 

KBXR/Columbia. MO 
OM: Jack Lawson 
PD/MD: Lana Trezise 
No Adds 

WCBE/Columbus, OH 
GM: Tammy Allen 
PD: Dan Mushalko 
MD: Maggie Brennan 

9 MAVERICKS 
3 CRASH TEST DUMMIES 
3 MARIA MCKEE 

KBCO/Denver, CO* 
PD: Scott Arhough 
M0: Keeler 

e LOS LONELY BOYS 
I JACK JOHNSON 

WOET/Detroit, MI 
PD: Judy Adams 
MD: Martin Bandyke 

3 EASTMOUNTAINSOUTH 

WVOD/Elizabeth City, NC 
PD: Matt Cooper 
MD: Tad Abbey 
No Adds 

WNCW/Greenville. SC 
OM: Ellen Plirrmann 
PD/MD: Kim Clark 
APD: Martin Anderson 

JOSS STONE 
CRASH TEST DUMMIES 
AL GREEN 
CASSANDRA WILSON 
ROBERT BRADLEY 
DAN HICKS AND THE HOT LICKS 

SUN KIL MOON 
AUTUMN DEFENSE 

WTTSAndianapolis, IN' 
PD: Brad Holtz 
MD: Todd Berryman 

7 GUSTER 
2 JOE F IRSTMAN 

KTBG/Kansas City, MO 
PD: Jon Hart 
MD: Byron Johnson 

FLEETWOOD MAC 
PAUL MCCARTNEY A ERIC CLAPTON 

KZPL/Kansas City, MO 
OM: Nick McCabe 
PD: Ted Edwards 
MD: Jason Justice 
No Adds 

WOKI/Knoxville, TN' 
PD: Jim Ziegler 
MD: Aimee Baumer 

DAVE MATTHEWS 

WFPK/Louisville, KY 
OM: Brian Conn 
PD: Dan Reed 
APD/MD: Stacy Owen 

SUPER FORD ANIMALS 
STERESPHONICS 
JOSH RITTER 
JOSS STONE 

w,T IE P 

WMMM/Madison, WI' 
PO: Tom Teuher 
MD: Gabby Parsons 
No Adds 

WMPS/Memphis, TN' 
PD. Steve Richards 
MD: Alexandra Inver 
No Adds 

KTCZ/Minneapolis, MN' 
PD: Lauren MacLeash 
APO/PAD: Mike Wolf 

1 RYAN ADAMS 

WGVX/Minneapolis, MN' 
OM: Dave Hamilton 
PD: Jell Collins 
No Adds 

WZEW/Mobile, AL' 
OM: Tim Camp 
PD: Brian Hart 
MD: Lee Ann Komik 

JACK JOHNSON 

WBJB/Monmouth, NJ 
OM/PD. Tom Brennan 
APD: Leo Zaccari 
MD Jeff RasDe 

IEEE 8 SEBASTIAN 
TITLE FEAT 

KPIG/Monterey, CA 
PD/MD: LauraEllen Hopper 
APD: Aileen MacNeary 

7 1 1sR.E FH,N! 
5 G'WB:V :_SK i 

WRIT/Nashville, TN' 
OM/PD: David Hall 
APD/MD: Rev. Keith Coes 

EAìTMOUNIAINS«LJIR 
s3Al 

WFUV/New York, NY 
PD: Chuck Singleton 
MD: Rita Houston 

SARAH MCLACHLAN 
PAUL WESTERBERG 
JACK JOHNSON 
PATTY GRIFFIN 

WKOC/NArfolk, VA' 
PD: Paul Shugrue 
MD: Kristen Croat 
T2 CUCA ',IWN 

FAS -MOON TAN SO LETH 

C,. N BLAHS 

KCTY/Omaha, NE' 
OM: Brian Burns 
PD/MO: 

GY MAN 
Ryan "Stash" Morton 

ZIGLEV 
IRS 0MOUNTAINSOUTH 
STEREOPHONICS 

WXPN/Philadelphia, PA 
P0: Bruce Warren 
APD/MD: Helen Leicht 

I SHELBY LYNNE 
JOHN MAYER 
CASSANDRA WILSON 

WYEP/Pittsburgh, PA 
PD: Rosemary Welsch 
MD, Mike Sauter 

'LESTER 
ANNIE LENNOX 
RODNEY CROWELL 
BELLE a SEBASTIAN 
HAMELL ON TRIAL 
LITTLE FEAT 
BRITTA PHILLIPS & DEAN WAREHAM 

WCLZ/Portland, ME 
PD: Herb Ivy 
MD. Brian James 

WXRV/Portsmouth, NH' 
PD. Nicole Sandler 
MD: Dana Marshall 
No AO, 

WOST/Poughkeepsie. NY 
PD: Greg Canine 
APD: Christine Martine: 
MD: Roger Menell 

SEAT 
MAVEHI,:K' 

KTHX/Reno, NV' 
OM: Rob Brooks 
PO: Harry Reynolds 
APD/MD: David Herold 

EAS' MOUNTAINSOU'T 

WOCM/Salisbury, MD 
PD: Joshua Clendaniel 
APD/MD: Debora Lee 

14 o.' NTTi. R'WELI 
14 6 DTA BEN 1 ' 
14 BURTON UAAR 
14 BURTON GAM 
10 FLEETWOOD MAC 
10 BOTTLE ROCKETS 
to COLIN BLADES 
10 KENNY LOGGINS 

7 RICKY WARWICK 
7 COUNTING CROWS 
7 RUSTY TRUCK 
7 BEN HARPER 
7 BEN HARPER 

KENZ/Salt Lake City, UT' 
OM/P0: Bruce Jones 
MD: Karl Bushman 

N NUS TER 

KPRI/San Diego, CA' 
PD/MD: Dona Shaieb 
No Adds 

KFOG/San Francisco, CA' 
PD: David Benson 
APD/MD: Haley Jones 

F VAN MORRISON 

KOTR/San Luis Obispo, CA 
PD/MD: Drew Ross 

4 FLEETWOOD MAC 
4 EASTMOUNTAINSOUTH 
4 LITTLE FEAT 
I PAUL MCCARTNEY & EPIC CLAPT ON 

4 BOTTLE ROCKETS 

KTAO/Santa Fe, NM 
OM: Mitch Miller 
PD: Brad Hockmeyer 
MD: Paddy Mac 

5 KATHLEEN EDWARDS 
5 JACK JOHNSON 
5 EASTMOUNTAINSOUTH 

KRSH/Santa Rosa, CA' 
OM/PO: Dean Kaftan 
MD: Michelle Marques 

2 EASTMOUNTAINSOUTH 
MARIA MCKEE 
FLEETWOOD MAC 

WWVV/Savannah, GA 
OM/PD: Bob Neumann 
APD/MD: Gene Murrell 

1 30115 EDDIE 
' LEONA NAT SS 

KMTT/Seattle, WA' 
PD: Chris Mays 
APD/MD: Shawn Stewart 
No Adds 

WRNX/Springtield, MA' 
PD: Tom Davis 
APD: Donnie Moorhause 
MD: Lesa Withanee 

6 WAL EFLOWERS 
FLEETWOOD MAC 
EASTMOUNTAINSOUTH 

KCLC/St. Louis, MO 
OM: Mike Wall 
PD: Rich Reichard 
APD/MD: Brendan McGhee 
32 TORI AMOS 

30 NO DOUBT 
20 COUNTING CROWS 
28 LEONA NAESS 
12 JOE FIRSTMAN 
12 ENRIQUE IGLESIAS 

*Monitored Reporters 

50 Total Reporters 

25 Total Monitored 

25 Total Indicator 

Temporarily removed from panel. 
KINK/Portland, OR 

National 
Programming 

world c41 r 

Added This Week 

World Cafe 

Ali Castelinni 215-898-6677 

BELLE & SEBASTIAN If She Wants Me 

JACK JOHNSON Taylor 
JOE FIRSTMAN Breaking All The Ground 
RUSTY TRUCK Everytime 

THE WALLFOWERS Closer To You 

YO LA TENGO Today Is The Day 

Acoustic Cafe 
itttilit 

Rob Reinhart 734-761-2043 

BARENAKED LADIES Postcarc (Acoustic) 
COLIN BLADES White Holiday 
CRACKER Truckload Of Art 
CRASH TEST DUMMIES Never Bother Looking 
DARRELL SCOTT East Of Gary 

PETER MALICK Immigrant 
ROSIE THOMAS Red Rover 

RYAN ADAMS Rock N Roll 

RYAN ADAMS Wonderwal. 

Please Send Your Photos 

R&R wants your best snapshots (color or black & white). 

Please include the names and titles of all pictured and 

send them to: 

R&R, c/o John Schoenberger: 

10100 Santa Monica Blvd., 3rd Floor, Los Angeles, CA 90067 

Email: jschoenberger©radioandrecords.com 
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Polaris, the latest outing from North 
Mississippi Allstars, is the sound of a 
young band stretching their legs, flirt- 
ing with more conventional pop formu- 
las and attempting to do a very tricky 
thing: retain their roots while structur- 
ing their songs to be more catchy and - gasp - radio -friendly. This is no 
easy transition from the long, bluesy 
jams of their previous efforts, but the 
Allstars succeed, largely due to the 

band's innate talent and obvious love of a good song. 
Luther and Cody Dickinson (sons of ace Memphis pro- 
ducer Jim Dickinson), bassist Chris Chew and newcomer 
Duwayne Burnside play together like they were born into 
this band. "Eyes," the first single, caught us by sur- 
prise when we first heard it, but it sounds better with each 
listen. And I have a sneaking suspicion we'll being hear- 
ing more from tunes like "Meet Me in the City" and "Never 

in All My Days" (a much more bluesy number). North Mississippi 
Allstars played an in-store at our retail partner, Ear X-Tacy, here in Lou- 
isville last week, which we were going to broadcast live. They were run- 
ning late, and we were freaking. They showed up five minutes before 
broadcast time, mumbled some apologies for being late, and sat down 
with their acoustic instruments to play five tunes that were stunning in 
their simplicity and inherent soul. As if that wasn't enough, the mem- 
bers of NMS are very nice cats too. 

ON TNt 
REC9R /. 

By Dan Reed 
PD, WFPK/Louisville 

R.E.M. hold the top slot on the moni- 
tored airplay chart for the sixth 

week, as Jonny Lang comes on strong 
at 2*, with Sarah McLachlan right be- 
hind hirn at 3* ... Jason Mraz moves up 
to 6*, and Sheryl Crow increases to 8*, 
with Counting Crows and Dave 
Matthews knocking on the top 10 door 
at 11* and 12*, respectively ... Gainers 
this week include Joe Firstman (17* - 
15*), Coldplay (19* -16*), Lyle Lovett (21 *-19*), Stereophonics (24* - 
20*), The Thorns (28* -26*) and The Mavericks (30* -27*) ... Match- 
box Twenty debut, and Live and Robert Randolph re -debut ... On the 
Indicator airplay chart things have now settled in, with Lang going to 1* 
and Crow up to 4*. Howie Day is now 6*, Coldplay increase to 7*, 
McLachlan is up to 8*, Matthews comes into the top 10 at 9*, and Van 
Morrison is 10* ... Gainers include Counting Crows (24* -11 *), Lovett 
(14* -12*), Train (15* -14*), The Mavericks (20* -17*), Guster (28* -23*) 
and Firstman (26* -25*) ... Emmylou Harris, The Thrills and Josh 
Rouse re -debut ... Keep an eye on Jack Johnson (big spin gains this 
week). Rickie Lee Jones, Seal, John Eddie, Cracker, Red Hot Chili 
Peppers and Colin Blades ... In the Most Added category, 
EastMountainSouth bring in the most total adds with 12 (No. 1 on both 
panels), while Fleetwood Mac, Little Feat, Maria McKee and Belle & 
Sebastian are off to good starts ... Eddie, Adams, Robert Earl Keen, 
Matthews, Johnson, The Thrills and Firstman close some important holes. - John Schoenberger, Triple A Editor 

1/.1141111ST 
OF THE WEEK 

ARTIST: Los Lonely Boys 

LABEL: Or Music 
By JOHN SCHOENBERGER/TRIPLE A EDITOR 

Music has always been in the blood 
of the Garza brothers - Henry, 

Jojo and Ringo - also known as Los 
Lonely Boys. Hailing from a small town 
in West Texas, the three siblings learned 
to play music at a very young age: Their 
father, Ringo Garza Sr., was a touring 
and recording artist in a family conjunto 
band for many years, and when he 
stepped out on his own as a solo artist, his 
sons were his backup band. 

"We listened to our dad more than the 
radio," says Henry. "He was our biggest 
influence. We were into oldies like Richie 
Valens and Chuck Berry - none of that 
stuff that was being played on the radio. 
It was great when we were able to play 
with him, but we eventually needed to get 
out on our own." 

After spending some time in Nashville, 
the boys relocated to Austin and started 
to develop their own style, which incor- 
porates influences ranging from 
rockabilly to country to blues to Latin to 
pop. Over time, they became one of the 
hottest young acts on the Texas and 
Southeast touring circuit. Critics began to 
flock to their shows, praising not only 
their accomplished musicianship, but 
also their flawless vocal harmonies. 

"We know traditional Chicano, 
tropicale and other Latin music, and we 
can play it really well, but we wanted to 
play our own blend of that and other 
styles," Henry says. "At first it wasn't 
easy, because people would say, 'You 
don't sound like a Mexican band,' but we 
wanted to do something that was us, 
something new." 

As you listen to Los Lonely Boy's debut 
eponymous album, you hear a vast array 

of influences, from Roy Orbison and The 
Beatles to Santana and many of the 
Texas blues masters, including Stevie 
Ray Vaughan. But rather than emulate 
those who came before them, the band 
has found a way to blend these influences 
into a refreshing and highly appealing 
sound. In addition, they blend both En- 
glish and Spanish lyrics in many of their 
songs, giving them a universal appeal. 

All 12 songs on Los Lonely Boys were 
written by the band, and the project was 
produced by veteran studio master John 
Porter. Whether they're gettin' pretty on 
tunes such as "Senorita," "Heaven" and 
"Velvet Sky," or stretchin' out on numbers 
like "Onda" and "Crazy Dream," these 
three young men have a talent for mak- 
ing compelling and accomplished music. 
Look for "Real Emotion" to be the next 
single sometime early next year. They 
have also recorded a special version of 
"Feliz Navidad," which will be on your 
desk soon. In addition, the band is cur- 
rently on the road with Robert Randolph 
And The Family Band. 

"It's kinda crazy - we're like the Mexi- 
can Beatles," says Henry. "I call it my 
'music burrito' theory. What we've done 
is made our own tortilla, right, with the 
knowledge of all the greats that are out 
there. We've put them inside the tortilla, 
folded it up to make our own burrito, and 
we're sellin' it the world." 

Hmmm. It tastes good too! 

On Time. Every Time. 
Custom Production - Callouts, Montages & Video Hooks 

Digital, Clear, Consistent 

70,000+ Song Library 

All Formats & International Titles 

On -Time Delivery HKS 
UNLIMITED 

Email: hooks@hooks.com 
www.hooks.com 

FAX: (770)452-4675 

16 Perimeter Park Drive, #109 

Atlanta, GA 30341-1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770) 452-HOOK (4665) 

±6M CENTURY GoldDiscs and HitDiscs The World's Premier Music Hook Service 
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THIS WEEK 

ARTIST TITLE LABELS) PLAYS 
I - 

PLAYS 
CUMLATIVE 

PLAYS 

RODNEY CROWELL Fate's Right Hand (Columbia) 761 -38 8356 

ROBERT EARL KEEN Farm Fresh Onions (Audium/Koch) 755 +39 4810 

LYLE LOVETT My Baby Don't Tolerate (Curb/lost Highway) 751 +35 4814 

VARIOUS ARTISTS Just Because I'm A Woman... (Sugar Hill) 668 -10 3400 

MAVERICKS The Mavericks (Sanctuary/SRG) 653 8 5056 

EMMYLOU HARRIS Stumble Into Grace (Nonesuch) 645 -14 4129 

CHRIS KNIGHT The Jealous Kind (Dualtone) 586 5 5218 

C. TAYLOR & C. RODRIGUEZ The Trouble With... (Lonestar) 583 +13 4443 

ADRIENNE YOUNG Plow To The End Of The Row (Addle Belle) 505 +15 4087 

SHELBY LYNNE Identity Crisis (Capitol) 482 +22 4844 

JOE ELY Streets Of Sin (Rounder) 459 4 12241 

DARRELL SCOTT Theatre Of The Unheard (Full Light) 459 +30 4458 

JUNE CARTER CASH Wildwood Flower (Dua/tone) 449 -29 5617 

VARIOUS ARTISTS Livin', Lovin', Losin'... (Universal South) 430 +30 3082 

WAYNE HANCOCK Swing Time (Bloodshot) 427 89 6989 

TIM 0 BRIEN Traveler (Sugar Hill) 426 .55 8438 

ALBERT LEE Heartbreak Hill (Sugar Hill) 419 20 1783 

DWIGHT YOAKAM Population Me (Audium) 369 21 10800 

CHIEFTAINS Further Down The Old Plank Road (Victor/AAL) 359 9 2690 

PATTY LOVELESS On Your Way Home (Epic) 358 5 2084 

DEL MCCOURY BAND It's Just the Night (McCoury Music) 340 11 4241 

JESSE DAYTON Tall Texas Tales (Stag) 329 +40 2252 

HOT CLUB OF COWTOWN Continental Stomp (Hightone) 326 +28 1073 

KATE CAMPBELL Twang On A Wire (Large River Music) 312 +18 3011 

MARTY STUART... Country Music (Columbia) 293 +29 2883 

THAD COCKRELL Warmth & Beauty (Yep Roc) 284 +24 1527 

KARL SHIFLETT... Worries On My Mind (Rebel) 276 +42 699 

BOTTLE ROCKETS Blue Sky (Sanctuary/SRG) 274 +133 433 

MICHAEL RENO HARRELL Closer Home (Dancing Bear) 246 +19 1316 

PAUL BURCH Fool For Love (Bloodshot) 242 +50 596 

The Americana Airplay chart represents the reported play of terrestrial radio stations. nationally syndicated 

radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
2003Americana Music Association. 

Americana Spotlight 
by John Schoenberger 

Artist: Hot Club Of Cowtown 

Label: Hightone 

Formed in San Diego in 1996, Hot Club Of Cowtown has become 

one of the hottest performing acts in Austin, where they now reside. 

Comprising singer -violinist Elana Fremerman. singer -guitarist Whit 

Smith and bassist Jake Erwin, the trio is one of the leading acts in 

the Western swing revivalist/acoustic jazz movement. Between 1998 

and 2002 they released four critically acclaimed studio albums 

and were soon a national touring sensation. It has often been said 

that to truly appreciate the band's talent, you need to see them 

perform. If you haven't seen them live, the next best thing would 

be to hearthem play live, which you can now do with the release of 

the Lloyd Maines -produced Continental Stomp. The disc was 

recorded live at the famous Continental Club in Austin earlier this year. In addition to 12 choice 

covers such as "Deed I Do," "Orange Blossom Special" and "Pennies From Heaven," there is also a 

studio recording of one of their most requested stage songs, "I Can't Believe You're in Love With 

Me." No Depression summed it up best when they wrote. "The trio is an impressive force, full of 

energy, with stunning musical chops and the ability to play jazz, folk and country with just the right 

amount of precision and heart." 

Americana News 
There's a new Americana station you should add to your list: WALW/Walton, AL. The address is 531 

Walnut Street, Moulton, AL 35650. Your contact is PD Angie Blankenship, who can be reached at 

256-905-4400 or cieradio@aol.com ... John Hayes is now the PD of KCUV, the new Americana 

station in Denver ... WRVG/Georgetown, KY will no longer be programming Americana music ... 0 
Brother, Where Art Thou? producer T Bone Burnett is at it again: This time around he's working on 

the soundtrack for the Civil War -era film Cold Mountain. Artists said to be involved include Ralph 

Stanley, Alison Krauss, Tim O'Brien, Tim Eriksen, Dirk Powell, Jack White, Elvis Costello, Sting and 

others. A special live show at New York's Lincoln Center is also in the works and could take place in 

mid -December. More details to follow ... Singer -songwriter Paul Brady was just awarded the 2003 

Country Music Award by ASCAP in recognition of his song "The Long Goodbye," which was recorded 

by Brooks And Dunn ... On Monday, Nov. 3, Steve Earle guested on Bill O'Reilly's The O'Reilly Factor. 

Belatedly fulfilling a request to appear on the show from around the time Earle's Jerusalem was 

released, he held his own against the fast -talking, hard-nosed host. Earle is set to embark on his Tell 

Us the Truth tour soon with a number of guest artists ... Fred Eaglesmith is said to be working on a 

bluegrass -inspired album. 

Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.com. 

Most Added® 
ARTIST TIT.E LABELS, ADDS 

Bottle Rockets Blue Sky (Sanctuary/SRG) 12 

Various Artists Beautiful: Tribute To Gordon Lightfoot (Borealis/Northern Blues) 7 

Paul Burch Fool For Love (Bloodshot) 6 

Ryan Adams Rock 'N Roll (Lost Highway) 6 

Kerosene Brothers Choose Your Own Title (Audium/Koch) 5 

Wanda Jackson Heart Trouble (CMH) 5 

Van Morrison What's Wrong With This Picture? (Blue Note/EMC) 4 

-David Bach. Star of ''Live Rich" 

Money and living advice for young adults. 

Brand new from Sabo Shows. Saturdays live 1-4 PM. 

Hear the demo at www.sabomedia.com. 

Cali to lock up your market. 

Get your free copy of David's book 

"Smart Couples Finish Rich" when you call. 

"The living and money show 
young listeners understand" 

-Walter Sabo 

SABOMEDIA 
212.681.8181 

To reserve your market today call 

Wilbur Entertainment (831)429-2050 WIIburen+er+air,r er,r 
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Missouri CHR builds ratings by staying positive 

When a Christian CHR station goes top 10 in a mar- 
ket, there's reason to celebrate. All of the varied ideas 
about what Christian CHR is and what it truly repre- 
sents make local programmers' jobs even more diffi- 
cult when discerning exactly what they should do to 
really impact their station's coverage area. One station 
that is having great success is KADI/Springfield, MO. 

It all started back in June 1990. An 
Evangel University graduate had 
the vision to start up a contempo- 
rary Christian radio sta- 
tion in the Springfield 
area. At that time the only 
Christian stations avail- 
able were of the Southern 
Gospel variety. The mar- 
ket seemed to be ripe for 
a station with more of a 

Contemporary Christian 
sound. 

"It became an instant Rod Kittleman 

success," says PD Rod Kittleman. 
"The main key to the success that 
has followed us is presenting KADI 
simply as radio, not something that 
it isn't. I learned the ropes at main- 
stream radio and always felt that 
you could take the same kind of 
games, fun, personality and quality 
heard on mainstream formats and 
apply it to Christian radio." 

After landing in the top 10 in the 
spring '03 Arbitron in its target 
demo of women 18-34, KADI is set 
to continue to grow. One of the ways 
the station is winning is through its 
promotional efforts. "We are very 
visible," Kittleman says. "We sell 
lots of very interactive live broad- 
casts called Radio Parties. 

"We have four vans and one gi- 

ant mobile billboard truck. During 
the summer we can be on location 
up to six times a week. Everything 
we do, we try to make fun for the 
listener." 

A God Thing 
Like many in Christian radio to- 

day, Kittleman didn't get his start at 

a small Christian station somewhere 
and work his way up the ladder. He 
came over from mainstream radio. 

"I was PD at the legend- 
ary KWTO here in town, 
making good money and 
having a blast," he says. 

"Then I got a call from 
the KADI GM. He knew I 
was a Christian and want- 
ed to know if I would 
consider being their PD. 
Of course I said no way. 

"Three weeks after I 

gave my final answer, KWTO fired 
me due to a change in the station's 
format, so I called KADI. The PD 
position had already been filled, but 
they hired me anyway, on a part- 
time basis. After only three months 
I became the full-time PD. I really 
believe God put me here." 

His years of mainstream radio ex- 

perience have helped Kittleman and 
the staff at KADI focus on the im- 
portant things and not get wrapped 
up in some of the unimportant is- 
sues that tend to crop up. The morn- 
ing show gets things going on the 
right track each and every day. 

"We try to be the positive start to 
everyone's day," Kittleman says. 
"Not bog them down with heavy 
issues. We want to put smiles on 
people's faces, or at least touch them 
in some way that they can take to 
work or school with them. 

"We try to be fun, lively and real. 
Trying to connect with as many peo- 
ple as we can is the goal. Making it 
as interactive with the listeners as 
possible is key, with lots of phone 
calls going on the air." 

"I got a call from the KADI GM. He knew I was 

a Christian and wanted to know if I would 

consider being their PD. Of course I said no way." 

Kittleman makes it perfectly clear 
what the station's target demo is and 
who is really in charge. The station's 
success comes from understanding 
where the listener is coming from 
and meeting them at some point 
along the way. 

"This particular target audience is 

where spiritual issues are being de- 
cided upon for life," he says. "A fe- 

male between the ages of 18 and 34 

is making big decisions about life in 
general, not just about her walk with 
God. Those around her also influ- 
ence her in regard to the decisions 

"This particular 

target audience is 

where spiritual 

issues are being 

decided upon for 

life. A female 

between the ages of 

18 and 34 is making 

big decisions about 

life in general, not 

just about her walk 

with God." 

she makes each day. Friends, boy- 
friends, husbands and children all 
come into play. 

"We all know that it's the wom- 
an who turns the neck of the head 
of household. From a business per- 
spective, the woman also makes the 
buying decisions most of the time." 

Out Of The Box 
When it comes to thinking be- 

yond the realm of mainline Chris- 
tian radio, Kittleman is one of those 
PDs who challenges those around 
him to look past where they've been 
to where they need to go. Doing 
things because you've always done 
them that way isn't a good argu- 
ment with him. 

IT'S ALL LIVE! Nicole C. Mullen celebrates the release of her new project, 

Live in Cincinnati, Bringin' It Home, with hometown station WAKW/Cincinnati. 

The event took place at a mall where Mullen put on a free concert for 1,500 at- 

tendees. Seen here (l -r) are Mullen's mom, Mary Jane Coleman; Mullen; dad 

Napolean Coleman; and WAKW Station Manager Jerry Croucher. 

LOST THAT BET Morning guys Chris Goodwin and Matt Mungle from 

KTPW (Power FM)/Dallas made an on -air wager on the Texas -Oklahoma 

football game recently. As you can see, Goodwin (I) won the bet and Mungle 

had to do a cheerleading routine outside of a mall. Couldn't you guys have 

found some suntan lotion and a longer skirt for the guy? Wowsers. 

When asked what guidance he 
could offer other smaller -market 
Christian CHRs out there, Kittleman 
quickly responds, "Be a leader. Be an 
innovator. Give your station some 
personality - what I like to call sta- 
tionality. Be consistent, yet always 
be changing and on the move. 

"Also, be as visible as you can. Do 
great promotions and have them be 
four things: fun to participate in, fun 
to listen to, fun for the sales and pro- 
motion departments to do, and 
something that will get people talk- 
ing. Get that buzz going. It's just 
another tool to hook them." 

G ingf 
YOUR add now 
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Catching Up With 
Seventh Day Slumber 
The quartet's new project reflects their desire 
to provide inspiration, solutions 

Ihough the four members of Seventh Day Slumber 
come from very different upbringings, ethnic back- 
grounds and even regions of the world - from Texas 

to Malaysia - their common love of rock music and 
passion for outreach have united the band with a mis- 
sion. "We couldn't care less about being rock stars," 
lead singer Joseph Rojas told THE CCM UPDATE. "We 

see a lot of hurting people out there, and we just want 
to see lives changed." 

The back story: Rojas and bassist 

Joshua Schwartz set the tone for the 

band after they met in Dallas in 1997. 

Rojas, a college student at Christ for 

the Nations Bible College, says he 
heard the buzz about then -15 -year - 

old Schwartz's bass playing. After 
witnessing Schwartz firsthand, Rojas 

immediately asked him to start a 

band. Guitarist Jeremy Holderfield - 
brother-in-law to Rojas - and drum- 
mer Juan "Rhino" Alvarez later com- 

pleted the lineup. 
Recording: The guys released their 

national debut, Picking Up the Pieces, 

pain and suffering born out of the 
guys' own personal experience, Rojas 

says, but Seventh Day's goal has al- 

ways been to offer solutions. 

On the music business: Rojas says 

that the coolest thing about signing 
with Crowne Records was that it 

didn't fit the stereotype. "After we got 

on tour with Acquire The Fire, we had 

a lot of labels familiar with us," he 
says. "But at that time a lot of our 
friends were on major labels, and it 

wasn't working out for them. We de- 

cided we weren't going to sign a ma- 

jor -label deal, and we'd just wait. 

Seventh Day Slumber are (I -r) Joshua Schwartz, Juan "Rhino" Alvarez, Joseph Rojas 

and Jeremy Holderfield. 

on Crowne Records/American 
Dream earlier this year and garnered 
a No.1 slot on R&R's Christian Rock 

chart with the song "I Know." Mat- 
thew 25 and Freedom From Human Reg- 

ulation were released on independent 
labels, one of which was started by 
Rojas, before the guys signed with 
Crowne. The band's modem rock col- 
lections contain songs that address 

"The people at Crowne saw the 
band play and said to us, 'Be who you 
want to be. Be who you are.' Their 
hearts were awesome. They picked 
up my label, American Dream, and 
my band. They said, 'We don't want 
to control you, we just want to be a 

helpmate."' 
Touring: Since hitting the road 

with Acquire The Fire this past spring, 

Seventh Day have logged more than 
200 dates and have played nearly ev- 

ery night this fall. 

The inspiration behind Picking 
Up the Pieces: Rojas explains, "I re- 

member being 13 years old, thinking 
about taking a gun and putting it to 

my head. I was broken. I was the fat 

kid who never got picked for the 
sports teams. I didn't believe in God. 

My father had left me at a young age, 

and I just wanted to be accepted. Then 

I tried my first line of cocaine, as a 

teenager. I'd do it once a month. That 

turned into once a week, and then 

once a day. Before I knew it I had a 

$400 -a -day cocaine addiction and I 

was spending time in and out of jail. 

"To make a long story short, at age 
20 I decided that it was time to end 
my life, and I did as much cocaine as 

possible. My mother walked into my 
room unexpectedly, and I dropped to 

my knees and overdosed in front of 

her. She was crying out to God and 
praying for me, and in the ambulance 
I felt for the first time that God was 
real. I felt for the first time that I got 
picked. 

"That's where a lot of the songs on 
Picking Up the Pieces came from, 
though all the bandmembers write. 

Jeremy wrote the title track. The day 

before he planned to move to Nash- 

ville, his father told him he was leav- 

ing his mother for another woman 
after 31 years of marriage. One thing 
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CCM UPDATE GALLERY 

STORIES & SONGS LIVE Mark Schultz stopped by the studio recently to 

hang out with Rick Burgess and Bill "Bubba" Bussey, the leading men of The 

Rick & Bubba Show, a family -oriented radio program syndicated in 23 markets 

and seven states throughout the Southeast. The trio discussed Mark's latest 

release, Stories & Songs. Posing here are (l -r) Burgess, Schultz and Bussey. 

SINGING FOR AFRICA Gotee Records newcomer Sarah Kelly (I) was 

recently in the studio with tobyMac to record guest vocals on his version of 

U2's "Mysterious Ways," The song will be featured on the upcoming benefit 

project In the Name of Love: Artists United for Africa. The album features 

Christian artists' versions of U2's hits. 

about our band is that we don't just 
point out the problems; we let the kids 
know that there's a solution, and, in 

our view, that's Jesus." 
Making an impact: "The bottom 

line is," says Rojas, "we shake our 
heads and rock out and break gui- 
tars and all that up onstage, but if 

we get offstage and no one's life has 

been changed, we've done abso- 
lutely nothing. That's how we feel. 

Our band chooses not to smoke or 
drink or party. We're not pointing 
fingers or judging people, but we 
want our audience to know that 
you can still be cool without doing 
those things. We want to be positive 
role models." 

The Wire: Nov. 14 2003 
On Jan. 27, 2004, Sparrow Records will release In the Name of Love: Artists United for Africa, a benefit 

album featuring the Christian artist community performing U2's hits. Artists appearing on the project include 

Sixpence None The Richer, Jars Of Clay, Nichole Nordeman, Delirious, Audio Adrenaline, tobyMac, Tait, Chris 

Tomlin, Pillar, Grits and Sanctus Real. 

U2 frontman Bono met with Christian artists and industry leaders in Nashville last year to share his heart and 

ask for their help in increasing awareness of the AIDS emergency in Africa. In the Name of Love is these artists' 

heartfelt tribute to U2 and a practical means to channel prayer and resources to the fight. A portion of the 

proceeds from album sales will go to assist in the AIDS crisis. The CD will be enhanced with excerpts from the 

books Walk On: The Spiritual Journey of U2 by Steve Stockman and The aWAKE Project: Uniting Against the African 

AIDS Crisis. The first single, Sanctus Real's "Beautiful Day," was released to radio on Oct. 31. 

Tara Griggs -Magee is named Exec. VP/Gospel at Sony Urban Music, based in New York. 

Gospel powerhouse CeCe Winans will be releasing her first book, the inspirational Throne Room, with 
Integrity Publishers on Jan. 28, 2004. The book will follow up her Throne Room CD (PureSpring/INO/Epic), 
released in September. 
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® November 14, 2003 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

1- 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

CASTING CROWNS If We Are The Body (Beach Street/Reunion) 1552 +55 13 5810 

NEWSBOYS You Are My King (Amazing Love) (Sparrow) 1465 19 13 5110 

AVALON New Day (Sparrow) 1408 -28 15 5411 

BIG DADDY WEAVE Fields Of Grace (Fervent) 1357 +64 12 5012 

DARLENE ZSCHECH Pray (INC) 1307 +67 7 5411 

MARK SCHULTZ You Are A Child Of Mine (Word/Curb/Warner Bros.) 1290 +64 7 5612 

MICHAEL W. SMITH Signs (Reunion) 1259 +9 11 5210 

FFH Ready To Fly (Essential) 1244 -63 14 4811 

MERCYME Word Of God Speak (INO) 1200 -50 29 3710 

JODY MCBRAYER & JADYN MARIA Never Alone (Nunca Solo) (Sparrow) 903 +49 9 3511 

ACROSS THE SKY Found By You (Word/Curb/Warner Bros.) 888 -167 17 3510 

STACIE ORRICO (There's Gotta Be) More To Life (ForeFront/Uirgin) 852 -66 15 3510 

ZOEGIRL You Get Me (Sparrow) 797 -170 19 3211 

R. ST. JAMES & C. TOMLIN Expressions Of Your Love (forefront/Sparrow) 760 +14 9 3311 

JARS OF CLAY Show You Love (Essential) 734 +82 5 3511 

TODD AGNEW This Fragile Breath (Ardent) 709 + 20 15 2510 

STEVEN CURTIS CHAPMAN Moment Made For Worshipping (Sparrow) 680 +129 2 3417 

SONICFLOOD Cry Holy (INO) 626 117 22 2510 

NEWSONG Life In My Day (Reunion) 618 -145 16 2711 

4HIM Fill The Earth (Word/Curb/Warner Bros.) 564 -3 8 2510 

VARIOUS ARTISTS The Gathering (Essential) 557 +41 6 2513 

NATALIE GRANT Deeper Life (Curb) 536 +15 4 2711 

ERIN O'DONNELL Wide Wide World (Inpop) 501 +47 5 2311 

THIRD DAY You Are So Good To Me (Essential) 488 -59 36 1810 

JOY WILLIAMS I Wonder (Reunion) 484 +81 4 2211 

JEREMY CAMP I Still Believe (BEC) 474 -1 34 1710 

THIRD DAY Sing A Song (Essential) 458 +163 1 2919 

CHRIS RICE Smile (Just Want To Be With You) (Rocketown) 443 -52 27 1710 

TAIT Lose This Life (Forefront) 422 +59 1 1912 

JEREMY CAMP Right Here (BEC) 420 +58 1 2012 

63 AC reporters. Songs ranked by total plays for the airplay week of Sunday 11/2 - Saturday 11/8. 
© 2003 Radio & Records. 

New &Active 
GEORGE ROWE Everlasting (Rocketown) JONATHAN PIERCE Still The Love Of My Life (Word/Curb) 

Total Plays: 373, Total Stations: 18, Adds: 0 Total Plays: 251, Total Stations: 14, Adds: 1 

SCOTT KIRIPPAYNE You Are Still God (Spring Hill) CINDY DIANE Walk With Me (CityFarm) 

Total Plays: 373, Total Stations: 17, Adds: 1 Total Plays: 248, Total Stations: 11, Adds: 0 

DAVID CROWDER BAND 0 Praise Him (All This For A King) (Sixsteps/Sparrow) AUDIO ADRENALINE Strong (Forefront) 
Total Plays: 361, Total Stations: 16, Adds: 3 Total Plays: 240, Total Stations: 11, Adds: 2 

WARREN BARFIELD Mistaken (Creative Trust Workshop) MATTHEW WEST More (Sparrow/Universal South) 
Total Plays: 359, Total Stations: 18, Adds: 1 Total Plays: 238, Total Stations: 13, Adds: 3 

SCOTT RIGGAN I Love You Lord (Spinning Plates) NICHOLE NORDEMAN Even Then (Sparrow) 

Total Plays: 281, Total Stations: 12, Adds: 0 Total Plays: 222, Total Stations: 11, Adds: 1 

Songs ranked by total plays 

Most Added® 
www.rrindicator corn 
ARTIST TITLE LABEL(S) ADDS 

THIRD DAY Sing A Song (Essential) 9 

S. CURTIS CHAPMAN Moment Made For Worshipping (Sparrow) 7 

NATE SALLIE Whatever It Takes (Curb) 4 

VARIOUS ARTISTS The Gathering (Essential) 3 

DAVID CROWDER BAND 0 Praise Him... (Sixsteps/Sparrow) 3 

MATTHEW WEST More (Sparrow/Universal South) 3 

AMY GRANT Out In The Open (Word/Curb/Warner Bros.) 3 

SARAH KELLY Take Me Away (Gotee) 3 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 

PLAY 
INCREASE 

THIRD DAY Sing A Song (Essential) +163 

S. CURTIS CHAPMAN Moment Made For Worshipping (Sparrow) +129 

DAVID CROWDER BAND 0 Praise Him... (Sixsteps/Sparrow) 

JARS OF CLAY Show You Love (Essential) 

JOY WILLIAMS I Wonder (Reunion) 

MATTHEW WEST More (Sparrow/Universal South) 

DARLENE ZSCHECH Pray (INO) 

NICHOLE NORDEMAN Even Then (Sparrow) 

M. SCHULTZ You Are A Child Of Mine (Word/Curb/Warner Bros.) 

BIG DADDY WEAVE Fields Of Grace (Fervent) 

Christian ACtivity 
by Rick Welke 

Slow -Mo Holiday Time 

+93 

+82 

+81 

+79 

+67 

+67 

+64 

+64 

With Christmas -tune time coming at many stations around 

the country, the chart takes on a different feel this week. 

The biggest mover is up a mere four positions-that being 

Joy Williams (29-25) - while several songs move up just 

a few parcels on the AC -chart conveyer belt. 

That said, there are a few singles positioning themselves 

before the holiday break comes to the chart season. Those 

include Jody McBrayer & Jadyn Maria, who enter the top 

10 this week (13-10, +49), Jars Of Clay (18-15, +82) and 

Steven Curtis Chapman (20-17, +129). Third Day complete 

the list with their expected debut this week, at No. 27 (+163). 

These songs should crawl up the chart over the next several 

weeks, making them good bets to still be around after the 

first of the year. 

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate! 

REtR's INDUSTRY VIP PACI(AGE RftR: The Industry's Newspaper 

RftR Today: The Industry's Leading Daily Fax 

REtR's Today's News 
E-mail updates of breaking stories 

The RftR Directory 
The most comprehensive resource guide available 

SAVE OVER 25°I! 
R£rR'S INDUSTRY VIP PACKAGE IS $44500 

(Regular rate $595.00) 

e-mail R&R at: FAX Credit Card Payments To: 

moreinfo@radioandrecords.com 310.203.8727 

U. S. Only 

Call R&R at: 

310.788.1625 
Subscribe online: 

www.radioandrecords.com 
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CHRISTIAN 

CHR TOP 30 
LAST 

WEEK ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

+r - 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

1 STACIE ORRICO (There's Gotta Be)... (forefront/Virgin) 1070 +19 17 2610 

2 NEWSBOYS You Are My King (Amazing Love) (Sparrow) 1021 +59 13 2310 

3 3 SWITCHFOOT Gone (Sparrow) 904 -20 20 2110 

4 ZOEGIRL You Get Me (Sparrow) 873 +4 19 2310 

5 0 CASTING... If We Are The Body (Beach Street/Reunion) 858 +21 10 2310 

6 6 FM STATIC Crazy Mary (Tooth & Nail) 698 -28 11 2110 

8 O JARS OF CLAY Show You Love (Essential) 682 +83 6 2612 

9 0 BIG DADDY WEAVE Fields Of Grace (Fervent) 616 +21 8 1910 

7 9 NATE SALLIE All About You (Curb) 598 -8 15 1910 

12 JOY WILLIAMS By Surprise (Reunion) 532 +22 5 1910 

10 11 MERCYME The Change Inside Of Me (INO) 530 -64 20 1510 

11 12 TODD AGNEW This Fragile Breath (Ardent) 468 -52 25 1310 

18 0 JEREMY CAMP Right Here (BEC) 446 +86 2 1810 

16 TAIT Lose This Life (forefront) 422 +18 4 1712 

15 BIG DISMAL Remember (I.O.U.) (Wind-up) 412 +1 18 1010 

14 16 SEVEN PLACES Everything (BEC) 403 -26 24 1210 

17 PAUL WRIGHT Your Love Never Changes (Gotee) 401 +33 5 1410 

25 0 J. MCBRAYER & J. MARIA Never Alone... (Sparrow) 364 +57 3 1111 

19 0 JUMP 5 Why Do I Do (Sparrow) 363 +11 6 1310 

20 20 MICHAEL W. SMITH Signs (Reunion) 343 -7 6 1210 

13 21 SWIFT 'Till Met You (Flicker) 340 .92 10 1110 

THIRD DAY Sing A Song (Essential) 337 +233 1 1716 IDebut> 

22 23 JEREMY CAMP I Still Believe (BEC) 316 -4 28 710 

24 24 SHAUN GROVES See You (Rocketown) 306 -10 15 810 

23 25 BY THE TREE Far Away (Fervent) 304 -13 17 910 

21 26 EVERYDAY SUNDAY Hanging On (Flicker) 304 -29 27 810 

SKILLET Savior (Ardent) 300 +54 1 911 ¡Debut> 

28 JONAH33 Faith Like That (Ardent) 293 +25 2 910 

27 DAKONA Richest Man (Maverick/WarnerBros.) 278 +5 2 910 

FFH Ready To Fly (Essential) 277 +63 1 1010 /Debut> 

28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 11/2 - Saturday 11/8. 

© 2003 Radio & Records. 

New&Active 
R. ST. JAMES & C.TOMLIN Expressions Of... (Forefront/Sparrow/ 

Total Plays: 245, Total Stations: 9, Adds: 0 

KJ-52 Dear Slim Pt. 2 (BEC/Uprok) 

Total Plays: 239, Total Stations: 7, Adds: 0 

DAVID CROWDER BAND 0 Praise Him... (Sixsteps/Sparrow) 

Total Plays: 233, Total Stations: 12, Adds: 2 

MERCYME Word Of God Speak (IND) 

Total Plays: 215, Total Stations: 6, Adds: 1 

PLUMB Unnoticed (Curb) 

Total Plays: 213, Total Stations: 10, Adds: 0 

AVALON New Day (Sparrow) 

Total Plays: 200, Total Stations: 6, Adds: 1 

TELECAST The Way (BEC) 

Total Plays: 176, Total Stations: 7, Adds: 1 

MARK SCHULTZ You Are A Child Of Mine(Wad/Curb'WamerBras.) 

Total Plays: 176, Total Stations: 7, Adds: 0 

PILLAR Further From Myself (flicker) 

Total Plays: 168, Total Stations: 9, Adds: 4 

MATTHEW WEST More (Sparrow/Universal South) 

Total Plays: 168, Total Stations: 7, Adds: 2 

ROCK TOP 30 
LAST THIS 

WEEK WEEK ARTIST TITLE LABEL(S) 

1 O SKILLET Savior (Ardent) 

2 0 SUPERCHICK Me Against The World (Inpop) 

3 3 JONAH33 Faith Like That (Ardent) 

5 4 THOUSAND FOOT KRUTCH Phenomenon (Tooth&Nad) 

4 5 BIG DISMAL Reality (Wind-up) 

8 0 DAKONA Richest Man (Maverick/Warner Bros.) 

9 0 ANBERLIN Cadence (Tooth & Nail) 

6 8 FM STATIC Crazy Mary (Tooth & Nail) 

7 9 JEREMY CAMP Take My Life (BEC) 

14 0 P.O.D. Will You (Atlantic) 

15 Q BLEACH Get Up (Tooth & Nail) 

13 12 PLUMB Unnoticed (Curb) 

12 13 SLICK SHOES Now's The Time (SideOneDummy) 

18 14 SPOKEN Promise (Tooth & Nail) 

19 0 SWITCHFOOT Ammunition (Redlnk/Columbia) 

10 16 ROCK 'N' ROLL WORSHIP... A Beautiful Glow (/NO) 

17 17 KUTLESS Pride Away (BEC) 

23 0 NATE SALLIE All About You (Curb) 

24 0 AUDIO ADRENALINE Worldwide: Two (Forefront) 

21 20 GS MEGAPHONE Venom (Spindust) 

30 ® DOWNHERE Breaking... (Squint/Curb/WarnerBros.) 

11 22 RELIENT K Forward Motion (Gotee) 

22 23 T-BONE, M. TAIT & D. LEWIS Raised In Harlem (Meaux) 196 

26 24 HANGNAIL I Aspire (Tooth & Nail) 182 

16 25 STEREO MOTION Rise (Flicker) 181 

25 26 SKY HARBOR In Stereo (Inpop) 180 

27 27 NUMBER ONE GUN On And On (Salvage/Floodgate) 178 

20 28 EVERYDAY SUNDAY Lose It Again (Flicker) 112 

29 30 

TOTAL 
PLAYS 

IDebu[ 

496 

462 

432 

400 

398 

346 

325 

315 

298 

290 

277 

272 

271 

248 

246 

234 

226 

218 

215 

213 

203 

199 

MODERN DAY JOHN Emanate (Independent) 170 

RADIAL ANGEL Your Nave (Squint/Curb/WarnerBros.) 165 

. I - 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

+25 7 3813 

+8 10 3312 

-6 9 3411 

-8 9 3313 

-24 13 3110 

+1 11 2812 

+3 8 26/0 

-71 15 2510 

-58 15 2612 

+20 6 3613 

+11 4 3313 

-2 5 2911 

-9 8 2611 

-5 8 1910 

+11 12 2912 

-68 12 3211 

-33 9 2111 

0 20 1411 

+8 15 2410 

9 3 2111 

+46 2 2117 

-88 17 2010 

-22 14 2010 

-4 10 1710 

-81 15 2011 

-14 19 1711 

-5 6 1612 

-53 14 1710 

+14 1 1210 

-1 11 1211 

42 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 11/2 - Saturday 11/8. 

© 2003 Radio & Records. 

New &Active 
PILLAR Further From Myself (Flicker) 

Total Plays: 153, Total Stations: 17, Adds: 5 

TAIT Numb (forefront) 

Total Plays: 143, Total Stations: 21, Adds: 6 

COOL HAND LUKE This Is Love (floodgate) 

Total Plays: 119, Total Stations: 10, Adds: 1 

STRANGE CELEBRITY Rise (SquintlCurb/Warner Bros.) 

Total Plays: 118, Total Stations: 17, Adds: 3 

EAST WEST Seven (floodgate) 

Total Plays: 118, Total Stations: 13, Adds: 4 

KIDS IN THE WAY Hallelujah (flicker) 

Total Plays: 104, Total Stations: 13, Adds: 4 

TAYLOR Follow Me (Rocketown) 

Total Plays: 102, Total Stations: 12, Adds: 1 

TREE63 All Hands (Inpop) 

Total Plays: 101, Total Stations: 17, Adds: 2 

BARLOWGIRL Harder Than The First Time (fervent) 

Total Plays: 97, Total Stations: 11, Adds: 6 

TINMAN JONES Say Goodbye (Cross Driven) 

Total Plays: 89, Total Stations: 9, Adds: 2 
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/NSPO TOP 20 
LAST THIS 

WEEK 
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/Debut> ED 

WEEK ARTIST TITLE LABEL(S) 
TOTAL +l - WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

WATERMARK... There Is... (Creative Trust Workshop) 388 7 10 2010 

SCOTT KRIPPAYNE You Are Still God (Spring Hill) 347 19 11 1910 

4HIM Fill The Earth (Word/Curb/Warner Bros.) 346 +12 9 2010 

FFH Ready To Fly (Essential) 324 2 8 1911 

CAEDMON'S CALL Hands Of The Potter (Essential) 310 -31 11 1610 

DARLENE ZSCHECH Pray (INO) 308 +5 7 2011 

JACI VELASOUEZ Jesus is (Word/Curb/WarnerBros.) 242 -20 14 1211 

M. SCHULTZ You Are... (WordlCurb/WarnerBros.) 238 +11 4 1710 

VARIOUS ARTISTS The Gathering (Essential) 229 -13 6 1411 

TWILA PARIS God Of All (Sparrow) 222 -72 17 1410 

GEORGEIROWE Everlasting (Rocketown) 211 +18 3 1812 

JAMIE SLOCUM I Cannot Turn Away (Curb) 211 -56 16 1110 

RUSS LEE Satisfied In You (Discovery House) 196 -26 12 1410 

S. CURTIS CHAPMAN Moment Made... (Sparrow) 187 +24 2 1711 

RIVER Glorious (Ingrate) 180 +17 5 1512 

SHANNON WEXELBERG In The Waiting (Doxology) 173 23 8 1311 

MARTINS What Mercy Means (Spring Hill) 156 +14 3 1310 

CASTING... If We Are The Body (Beach Street/Reunion) 155 +13 2 1212 

PHILLIPS, CRAIG & DEAN Hallelujah... (Sparrow) 111 -26 19 810 

DEREK WEBB Take To The World (INO) 110 +6 1 810 

21 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 11/2 - Saturday 11/8. 

© 2003 Radio & Records. 

Rhythmic Specialty Programming 
RANK ARTIST TITLE LABEL(S) 

1 KJ-52 Dear Slim Pt. 2 (BEC/Uprok/ 

2 T-BONE Still Preachin' (Flicker) 

3 MARS ILL Breathe Slow (Gotee) 

4 APT. CORE No Such Thing As Time (Rocketown) 

5 STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin) 

6 LPG Never Did I (Uprok) 

7 PROPAGANDA Move With Me (Uprok) 

8 TOBYMAC Love Is In The House (Forefront) 

9 DJ MAJ The Ringleader (Gotee) 

10 SOULJAHZ Jubilee (Squint/Curb/Warner Bros.) 

CHR Most Added 
www.rrindicator. com 
ARTIST TITLE LABEL(S) ADDS 

THIRD DAY Sing A Song (Essential) 6 

PILLAR Further From Myself (Flicker) 4 

WARREN BARFIELD Mistaken (Creative Trust Workshop) 4 

DOWNHERE Breaking Me Down (Squint/Curb/Warner Bros.) 3 

BARLOWGIRL Harder Than The First Time (Fervent) 3 

SANCTUS REAL Beautiful Day (Sparrow) 3 

Rock Most Added 
www.rrindicatorcom 
ARTIST TITLE LABEL(S) ADDS 

DOWNHERE Breaking Me Down (Squint/Curb/Warner Bros.) 7 

INSYDERZ Call To Arms (Floodgate) 7 

SANCTUS REAL Beautiful Day (Sparrow) 7 

TAIT Numb (Forefront) 6 

BARLOWGIRL Harder Than The First Time (Fervent) 6 

KUTLESS Treason (BECI 6 

PILLAR Further From Myself (Flicker) 5 

KIDS IN THE WAY Hallelujah (Flicker) 4 

EAST WEST Seven (Floodgate) 4 

Inspo Most Added 
www.rrindicator.com 
ARTIST TITLE LABEL(S) ADDS 

POINT OF GRACE The Love Of Christ (Word/Curb/WarnerBros.) 5 

AL DENSON WI LISA BEVILL The Arms That Won't Let GolGreat Is Thy Faithfulness (Spring Hill) 4 

CHARLES BILLINGSLEY Your Love For Me (Perpetual Entertainment) 3 

GEORGE ROWE Everlasting (Rocketown) 2 

RIVER Glorious (ingrace) 2 

CASTING CROWNS If We Are The Body (Beach Street/Reunion) 2 

KRISTY STARLING Something More (Word/Curb/Warner Bros.) 2 

SHAUN GROVES Twilight (Rocketown) 2 

LARNELLE HARRIS Never Too Broken To Mend (Crown) 2 

PraiseDisc Every Christian format... Every Christian station... 
Every other week... Only from TM Century! 

Service your singles to every Christian radio station 
in the nation with one phone call. 

"PraiseDisc is a wonderful tool for stations that want all the greatest music and want it quick! For smaller markets, it may 
the only way you can get the hottest in Christian Music. For multiple format stations, it is a great opportunity to get the 
best in everything from Christian Rock to Inspo! PraiseDisc has made my life so much easier! Thanks a lot!" 

Dr. Jack Jacob, Operations Manager/Music Director 
KJTY Topeka, KS, Joy 88 Radio 

"I used TM Century's HitDisc when I was in mainstream radio and I'm glad Christian Music finally "gets it." PraiseDisc is 
a great resource. I love it, I love it, I love it," - Rod Kittleman, Program Director, KADI 

Springfield, MO 

Amy Wilken, PraiseDisc Manager 
972-406-6822 awilken@tmcentury.com 
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SLAT/N FORMATS.. R&R November 14, 2003 

Mediabase 101: An Introduction 
To Monitored Radio 
Mediabase President Rich Meyer on 
monitoring Spanish -language stations 

. few weeks ago came the announcement that we 
had all been waiting for: Mediabase will monitor Span- 
ish -language radio beginning in 2004. For the Latin 
radio and music industries, this means getting credible 
and reliable information from a company that has 
monitored most of R&R's English -language formats 
since June 1999. 

For our reporters, it means that 
many of them will no 
longer be sending in their 
top 20s. Instead, their sta- 
tions will be carefully 
monitored to provide an 
accurate record of their 
programming. For other 
stations, it means moving 
to a new Latin Indicator 

chart, where they will 
continue to send in top 20 

lists to report their programming. 
As we look forward to 2004, when 

the Latin community will see R&R's 
monitored charts for the first time, I 

wanted to present a preview of the 

company that will bring them this 
valuable information. To do so, I 

went to the best source, Mediabase 
President and Premier Radio Net- 
works Executive VP Rich Meyer. 
This week he gives us an overall 
look at Mediabase, its relationship 
with R&R and the future of moni- 
tored Spanish -language radio. 

itored radio charts in 1987 and 
launched the first trade 
publication of its kind in 

1988, Monday Morning 
Replay. The magazine 
evolved into a weekly 
data disk in 1992, then re- 

invented itself again with 
the first website to feature 
monitored airplay, Medi - 
abase 24/7, in the mid - 

Meyer '90s. Rich 

R&R In this community, many peo- 

ple don't know what Mediabase is and 
how it works. Can you give me an over- 

view? 

RM: Mediabase was founded in 
1985 with the goal of becoming the 
first company to monitor radio sta- 
tions on a mass level. Mediabase 
launched the first exclusively mon- 

R&R: What is Mediabase's relation- 

ship with R&R? 
RM: The Mediabase relationship 

with R&R is a match made in heav- 
en. A few years ago it became clear 
to both companies that by coupling 
the tradition and the unmatched 
credibility of R&R with the integri- 
ty of Mediabase data we could take 
airplay monitoring and reporting to 

a whole new level. I believe we have 
done that, and we will continue to 

develop and advance the product 
for many years to come. 

R&R: How is Mediabase different 

from or more effective than other moni- 

toring systems that currently exist? 

RM: There are several monitoring 
systems in the world today. Most of 

the companies are computer -heavy 
and people -light. I believe in tech- 
nology, and Mediabase is right on 
the cutting edge of the best technol- 
ogy in the world. I would assert, 

"Mediabase is airplay intelligence. 

Mediabase is knowledge. Knowledge is 

power. Anyone using Mediabase will have a 

clear edge over a competitor that is not 

using it, regardless of which part of the 

industry they serve." 

however, that to succeed in this busi- 
ness, you must absolutely, positive- 
ly have a top-notch research staff to 
reconcile the audio and quality 
check the data. The data cannot be 

totally comprehensive and accurate 
without the human ear. There are 
simply too many variables, such as 
custom station mixes, artists in -stu- 

dio, mix -show airplay and on and 
on. Computers can only take you so 

far. They are not people. 
R&R: Are there fewer possibilities of 

mistakes with Mediabase than with oth- 

er systems? If so, why? 

"Mediabase is 

clearly different from 

the rest of the 

monitoring systems, 

because it was 

invented by a PD and 

designed in a way 

that radio 

programmers 

understand." 

R&R: For all of the aforemen- 
tioned reasons. Most of the other 
systems have either zero or a hand- 
ful of people working to ensure the 
integrity of the data. Mediabase 
employs 175 full-time people. That's 
why the data is accurate, compre- 
hensive and reliable. Mediabase also 
notes special programming features 
and other non -music programming. 

R&R: What has been Mediabase's 
impact on radio, and how has it changed 
the way we view information? 

RM: That's one of my favorite 
questions. When it was born, Medi - 
abase had an immediate impact at 
radio. It was an overnight success, 
and I believe that happened because 
Mediabase thinks like programmers 
think. Anyone can throw a bunch of 

TRUE LOVE OR JUST A CRUSH? KSSE/Los Angeles' La Regadera 

morning show producer El Diablito (r) got a big smooch from stylist to the 

stars Sammy when he stopped by the station recently. 

stats up on a website. Mediabase is 

clearly different from the rest, be- 
cause it was invented by a PD and 
designed in a way that radio pro- 
grammers understand. 

The data is deeper than that from 
any of the other systems and the 
analyses are much easier to digest. 
Historically speaking, Mediabase 
totally changed the way PDs and 
MDs approach their weekly music 
meeting. Now radio executives can 
slice and dice several million spins 
each week, making much more ac- 

curate strategic decisions. Having 
Mediabase at your radio station is a 

no-brainer. I couldn't imagine pro- 
gramming without it in this day and 
age. 

R&R: Mediabase will now be moni- 

toring Spanish -language radio. Why 

and how did you come to the conclusion 

that Spanish -language stations needed 

to be monitored by Mediabase? 

R&R: Mediabase has always 
wanted to monitor Spanish -lan- 
guage stations and any number of 
other formats. The fact of the 
matter is that it takes 175 full-time 
employees to monitor the existing 
formats. It simply hasn't been eco- 
nomically feasible to expand our 
monitor base until now. New tech- 
nologies will allow us to use our staff 
more efficiently, thereby allowing the 
much -anticipated expansion. 

R&R: How will Mediabase decide 

which Spanish -language stations to 

monitor? What are the criteria? 
R&R: The decision will be made 

based on radio -station ratings. I be- 
lieve in doing it by the numbers. 
Politics should not and will not play 
a part. If a radio station is located in 
one of the top 140 markets and has 
the numbers to qualify, it will be 
monitored. 

R&R: How will you deal with the 

language difference? 

R&R We will be hiring a staff of 
specialists, and we are looking now. 
If anyone is interested or knows 
someone who might be interested, 
I encourage them to contact me at 
rich@mediabase.com. 

R&R: What are the advantages of 
monitored radio for Spanish -language 
radio and music? 

R&R: The advantages will be - 

"Politics should not 

and will not play a 

part in what we do. If 

a radio station is 

located in one of the 

top 140 markets and 

has the numbers to 

qualify, it will be 

monitored." 

come crystal clear the very first day 
the executives view the information. 
Mediabase is airplay intelligence. 
Mediabase is knowledge. Knowl- 
edge is power. Anyone using Medi - 
abase will have a clear edge over a 

competitor that is not using it, re- 
gardless of which part of the indus- 
try they serve. The beauty of it from 
a radio -station perspective is that the 
service is offered 100% on a barter 
basis. Mediabase takes a modest 
slice of radio -station inventory, and 
the radio station receives the prod- 
uct, updated 24/7. 

R&R Mediabase will also now mon- 

itor Canadian stations. Being that Span- 

ish -language radio is growing so much 

and there is such an overlap of music 

and, in some instances, radio between 

the U.S and Mexico, will Mediabase 

consider monitoring that country at 
some point? 

RM: It is certainly a possibility. 
With emerging technologies and the 
largest research staff in the industry, 
the sky is the limit. 

TALK BACK TO R&R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 310-788-1670 
or e-mail: 

jmadrigal@radioandrecords.com 
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This Week In Spanish -Language Music 

See Them Live 
November 

14 Miguel Mateos, Club New York, New York 

15 Andy Andy, Club La Hacienda, Union City, NJ 

15 Andy Andy, El Vacilón Night Club, New York 

15 Miguel Mateos, Concordia Theater, Cicero, IL 

15 Víctimas Del Doctor Cerebro, Club La Disco, Sacramento 

15 Hombres G, Congress Theater, Chicago 

16 Platilina Mosh, Conga Room, Los Angeles 

16 Molotov, House of Blues, Chicago 

16 Miguel Mateos, Charlie García, La Secta and Bersuit 

Vergarabat, Bayfront Park, Miami 

16 Huey Dunbar, DC Armory, Washington 

16 Bersuit Vergarabat, Rock Festival, Miami 

16 Víctimas Del Doctor Cerebro, Confetti's, Reno, 

17 Yerba Buena, SOB's, New York 

18 Bersuit Vergarabat, Toronto, Canada 

19 Bersuit Vergarabat, Boca Raton, FL 

19 Molotov, Canes, San Diego 

19 Hombres G, Metropolis, Houston 

20 Hombres G, Gramm, McAllen 

20 Hombres G and Enanitos Verdes, Over the Border, San Diego 

20 Bersuit Vergarabat, Chicago, IL 

21 Molotov, Rainbow Room, Los Angeles 

21 Miguel Mateos and Vivanativa, Anfiteatro Tito Puente, Puerto Rico 

NV 

Víctor Manuel 

Molotov 

Hombres G 

Radio Y Música News 
Jay González 
PD, KTJK/Del Rio, TX 

We're the baddest station in the world! Hahahaha! Seriously, we just had 

our Halloween celebration with a performance by Big Circo at a local club 

called Denim and Diamonds. We had a nice turnout. We're now preparing 

for our New Year's celebration, but we don't know who will perform yet. 

We really don't have any competition, because our station is pure 

Tejano. Other stations in the area play more Regional Mexican. We don't 

play music by artists like Bronco, Rieleros Del Norte, Tigres Del Norte, 

Tigrillos or that kind of stuff. Other stations do, but we try to stick with 

Jay Pérez, Kumbia Kings, Intocable and other Tejano bands. 

Tejano music is about a particular sound and about being from Texas. If 
an artist is from California, Mexico or other places, they will have that 

influence. When you're from Texas, you have that flavor, and you can 

automatically tell the Tejano sound. 

KVF\ 
FJ.0 '7?O 

Jay González 

AKWID GO PLATINUM AKWID were recently awarded a platinum record from the RIM for 

selling more than 200,000 copies of their debut album, Proyecto AKWID. Seen here (l -r) are AKWID 

members Sergio and Francisco Gómez. 

Radiovisa 

¡ESCUCHA! 
Relevant, entertaining, compelling... 

Talk Radio for the Hispanic Community 

Affiliation contact: 
Ana Salcido 

(212) 899-3227 

www.radiovisa.com 
HEARD IN GREAT MARKETS INCLUDING: 

WKDL-AM Wash. D.C. KDBV-AM Salinas/Monterrey 
XEHI-AM McAllen/Brownsville AND GROWING! 
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CONTEMPORARY TOP 25 
THIS 

WEEK ARTIST TITLE LABELÍSI 

1 CHAYANNE Un Siglo Sin Ti (Sony Discos) 

2 LUIS MIGUEL Te Necesito (Warner MO 

3 SIN BANDERA Mientes Tan Bien (Sony Discos) 

4 JUANES La Paga (Universal) 

5 GLORIA ESTEFAN Hoy (Sony Discos) 

6 MANA Te Llevaré Al Cielo (Warner MI.) 

7 ALEJANDRO SANZ No Es Lo Mismo (Warner M.L.) 

8 RICKY MARTIN Asignatura Pendiente (Sony Discos) 

9 DAVID BISBAL Quiero Perderme En Tu Cuerpo (Universal) 

10 LUIS FONSI Quién Te Dijo Eso (Universal) 

11 LA OREJA DE VAN GOGH Rosas (Sony Discos) 

12 OBIE BERMUDEZ Antes (EMI Latin) 

13 CRISTIAN No Hace Falta (BMG) 

14 PEPE AGUILAR Yo La Amo (Univision) 

15 TISUBY & GEORGINA Por Qué No (Líderes) 

16 RICKY MARTIN Tal Vez (Sony Discos) 

17 BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

18 EDNITA NAZARIO Si No Me Amas (Sony Discos) 

19 SORAYA Sólo Por Ti (EMI Latin) 

20 JUAN GABRIEL Inocente De Ti (BMG) 

21 ALEX UBAGO Sin Miedo A Nada (Warner M.L.) 

22 JUANES & NELLY FURTADO Fotografía (Universal) 

23 LA LEY Más Allá (Warner M.L.) 

24 ALEXANDRE PIRES En El Silencio Negro De La Noche (BMG) 

25 NATALIA LAFOURCADE Mírame Mírate (Sony Discos) 

Data is complied from the airplay week of November 2-8, 

and based on a point system. 

© 2003 Radio & Records. 

TOTAL 
POINTS 

142 

139 

133 

101 

99 

98 

92 

79 

78 

70 

61 

46 

42 

41 

37 

37 

35 

34 

32 

30 

30 

30 

27 

26 

26 

Going For Adds 
4 EN DO Pirata (Balboa) 

ALEJANDRO SANZ Regálame La Silla Donde Te Esperé (Warner M.L.1 
AREA 305 Hasta Que Me Olvide De Ti (Univision) 

BENNY Llueve Luz (Warner MI.) 
EMMANUEL Guajira (Universal) 

JOSE FELICIANO No Digas Nada (Universal) 
KABAH Florecitas (Warner M.L.) 

LOS DUENOS DEL SOL Pobre Rogón (Balboa) 
LOS MENDIVIL Suspenso Infernal (Balboa) 

RICARDO MONTANER La República De La Alegría (Warner M.1.) 
SERGIO DALMA Ya Lo Verás (Universal) 

SERGIO MENDIVIL Jamás (Balboa) 
SORAYA Sin Explicación (EMI Latin) 

YAHIR Aguántatelas Corazón (Warner MI.) 

TROPICAL TOP 25 
THIS 

WEEK ARTIST TITLE LABEL(S) 

1 GLORIA ESTEFAN Hoy (Sony Discos) 

2 KEVIN CEBALLO Tú Volverás (Universal) 

3 ELVIS MARTINEZ Así Te Amo (Premium) 

4 LUIS MIGUEL Te Necesito (Warner MI.) 

5 JUANES La Paga (Universal) 

6 INDIA Soy Mujer (Sony Discos) 

7 CELIA CRUZ Ríe Y Llora (Sony Discos) 

8 JERRY RIVERA Mi Libertad (BMG) 

9 PAPI SANCHEZ Enamórame (Sony Discos) 

10 OBIE BERMUDEZ Antes (EMI Latin) 

11 ANDY ANDY Voy A Tener Que Olvidarte (Sony Discos) 

12 TOROS BAND Loca Conmigo (Universal) 

13 MARIO FELICIANO A Tu Manera No (NH) 

14 LOS LONELY BOYS La Contestación (OR Music Id) 
15 GILBERTO S. ROSA Un Amor Para La Historia (Sony Discos) 

16 NEGROS Me Cambiaste La Vida (Premium) 

17 CHAYANNE Un Siglo Sin Ti (Sony Discos) 

18 LUIS FONSI Quién Te Dijo Eso (Universal) 

19 CRISTIAN No Hace Falta (BMG) 

20 ISMAEL MIRANDA Amanecí En Tus Brazos (Universal) 

21 JALSEN SANTANA Dónde (Baby Head) 

22 MIA Convencida (Univision) 

23 DAVID BISBAL Quiero Perderme En Tu Cuerpo (Universal) 

24 AVENTURA Hermanita (Premium) 

25 ANTHONY RIOS El Bolsillo Izquierdo (Premium) 

Data is complied from the airplay week of November 2-8, 

and based on a point system. 

© 2003 Radio & Records. 

TOTAL 
POINTS 

116 

113 

111 

88 

76 

74 

73 

72 

70 

67 

66 

56 

55 

53 

53 

48 

47 

43 

43 

43 

42 

42 

40 

39 

38 

Going For Adds 
AZUL AZUL Apretaito (Universal) 

CALIFORNIA SHOW Que No Se Acabe El Amor (Balboa) 
HUEY DUNBAR A Dónde Iré (Sony Discos) 

JOHNNY VENTURA Amoi Mio (MP) 
JUNIOR KLAN Mentirosa (Balboa) 

KAKOTEO MIX fIDJ NELSON & TRIBOL KLAN Mi Gente (Cutting) 
KAKOTEO MIX fIDJ NELSON & VALERIE Te Exitaré (Cutting) 

LOS RUIZ Era Como Yo (Univision) 
LOS TRI -0 Cómo Fui A Enamorarme De Ti (Sony Discos) 

MAZA Se Me Acabó El Amor (Sony Discos) 
SALSA FEVER Razones (MP) 

TITO NIEVES wICONJUNTO CLASICO Vecinita (Warner «L.) 
TITO ROJAS Dímelo (MP) 

VICO -C fIEDDIE DEE & TEGO CALDERON El Bueno, El Malo Y El Feo (EMI Latin) 
VICO -C fITONY TOUCH & D'MINGO Para Mi Barrio (EMlLatin) 2 

CONTROLM4CHETE 
uno,dos: bandera 

Make the first single"Bien Bien' 
your next radio request 

IN STORES NOW!!! 
www.controtmachete.ty 

www.universalmusica.com www.rockNespanol.cum 

ION 
UNIVERSAL 
L. 
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REGIONAL MEXICAN TOP 25 
WEEK ARTIST TITLE LABELS) 

1 MONTEZ DE DURANGO Lágrimas De Cristal (Visa) 

2 CONJUNTO PRIMAVERA Ave Cautiva (Fonovisa) 

3 HURACANES DEL NORTE Nomás Por Tu Culpa (Univision) 

4 INTOCABLE Eso Duele (EMlLatin) 

5 TIGRES DEL NORTE Cáusame La Muerte (Fonovisa) 

6 MARCO A. SOLIS Más Que Tu Amigo (Fonovisa) 

7 BRONCO "EL GIGANTE DE AMERICA" Estoy A Punto (Fonovisa) 

8 BANDA EL RECODO Que Te Ruegue Quien Te Quiera (Fonovisa) 

9 JOAN SEBASTIAN Sentimental (Ba/boa) 

10 NINEL CONDE Callados (Universal) 

11 CUISILLOS Corazón (Balboa) 

12 MONTEZ DE DURANGO Hoy Empieza Mi Tristeza (Visa) 

13 LA ONDA wICONTROL Mi Cucu (EMlLatin) 

14 ADOLFO URIAS Amor Bésame (Fonovisa) 

15 PAQUITA LA DEL BARRIO Hombres Malvados (Ba/boa) 

16 HERMANOS HIGUERA Soy Troquero (Sony Discos) 

17 TRINY Y LA LEYENDA Dile (Universal) 

18 PALOMO Te Metiste En Mi Cama (Visa) 

19 ANA BARBARA Bandido (Fonovisa) 

20 TEMERARIOS Te Regalo Mi Tristeza (Fonovisal 

21 JORGE LUIS CABRERA En Realidad (Visa) 

22 CONTROL Me Quiero Casar (EMlLatin) 

23 ARROLLADORA BANDA EL LIMON En Los Puritos Huesos (Visa) 

24 ANGELES DE CHARLY Déjenme Si Estoy Llorando (Fonovisal 

25 KUMBIA KINGS fIOZOMATLI Mi Gente (EMlLatin) 

TOTAL 
POINTS 

445 

417 

302 

299 

291 

274 

256 

242 

227 

175 

142 

140 

118 

115 

104 

103 

95 

93 

91 

85 

77 

76 

70 

69 

68 

TEJANO TOP 25 
WEEK ARTIST TITLE LABEL(S) 

1 KUMBIA KINGS fIOZOMATLI Mi Gente (EMlLatin) 

2 INTOCABLE Eso Duele (EMlLatin) 

3 SOLIDO Contando Los Segundos (Freddie) 

4 JAIME Y LOS CHAMACOS fIBOBBY PULIDO Conjunto No Morirá (Freddie) 

5 FRIJOLES ROMANTICOS & BOBBY PULIDO Dónde Está Mi Raza (Universal) 

6 ELIDA REYNA Te Voy A Olvidar (Tejas) 

7 DUELO Desde Hoy (Univision) 

8 MARCOS OROZCO Como Dos Adolescentes (Catalina) 

9 LA ONDA wICONTROL Mi Cucu (EMlLatin) 

10 CONTROL Me Quiero Casar (EMlLatin) 

11 JIMMY GONZALEZ & GRUPO MAll Te Llevo En Mi Alma (Freddie) 

12 BIG CIRCO Una Vez Más (EMlLatin) 

13 COSTUMBRE Cuanto Te Amo (WarnerM.L.) 

14 BIG CIRCO La Endiablada (EMlLatin) 

15 IMAN Amor De Dos Caras (Univision) 

16 RAMON AYALA Títere En Tus Manos (Freddie) 

17 JENNIFER PEÑA A Fuego Lento (Univision) 

18 BRONCO "EL GIGANTE DE AMERICA" Estoy A Punto (Fonovisa) 

19 JAY PEREZ No Me Dejes (Sony Discos) 

20 LA CONQUISTA La Chica Conquista (D -Zone) 

21 JIMMY GONZALEZ & GRUPO MAll Junto A Ti (Freddie) 

22 DUELO Un Minuto Más (Univision) 

23 INTOCABLE Soy Un Novato (EMlLatin) 

24 HURACANES DEL NORTE Nomás Por Tu Culpa (Univision) 

25 NINEL CONDE Callados (Universa/) 

TOTAL 
POINTS 

206 

191 

179 

173 

138 

135 

134 

119 

115 

96 

93 

79 

75 

69 

60 

52 

51 

51 

48 

46 

41 

36 

32 

29 

25 

Data is complied from the airplay week of November 2-8, 

and based on a point system. 
© 2003 Radio & Records. 

Data is complied from the airplay week of November 2-8, 

and based on a point system. 
© 2003 Radio & Records. 

Going ForAdds 
ADAN CUEN Vuelve Por Favor (Balboa) 

ALAllAN Ella Es (Freddie) 
ATRAPAQO Grande De Caderas (Freddie) 
CELSO PINA Oye Cantinero (Warner M.L.I 

COCODRILOS Mi Destino (EMlLatin) 
DON ABUSIVO Si No Te Hubieras Ido (Universal) 

GRUPO LABERINTO El Perdedor (Balboa) 
INTOCABLE Soy Un Novato (EMlLatin) 

JENNIFER PENA A Fuego Lento (Univsion) 
JUAN GABRIEL Inocente De Ti (BMG) 
LIMITE Entrégame Tu Amor (Universal) 

LOS ALACRANES MUSICALES Si Me Recuerdas (Univision) 
LOS CAPIROS Copa Tras Copa (BMG) 

LOS ORIGINALES DE SAN JUAN El Aguacatero Michoacano (EMl Latin) 
LOS RAZOS Quién Las Quiele (BMG) 

MATADOR El Arbolito (Universal) 
MERCEDES CASTRO Las Nubes (Balboa) 

PEPE AGUILAR A Pierna Suelta (Univision) 

Going ForAdds 

ALAllAN Ella Es (Freddie) 

ATM Nadie (Univision) 

Rock/Alternative 
TW ARTIST Title Labels, 

1 CONTROL MACHETE Bien, Bien (Universal) 

2 MANA Te Llevaré Al Cielo (Warner M.L.) 

3 PLASTILINA MOSH Peligroso Pop (EM/Latin) 

4 LA LEY Más Allá (Warner MI.) 
5 PANTEON ROCOCO Tu Recuerdo Y Yo (BMG) 

6 LOS TETAS Tómala (Universal) 

7 JULIETA VENEGAS Andar Conmigo (BMG) 

8 CAFE TACUBA EO (MCA) 

9 CIRCO La Sospecha (Universal) 

10 KINKY Presidente (Nettwerk) 

11 FASE Tania (Universal) 

12 NATALIA LAFOURCADE Mírame Mírate (Sony Discos) 

13 CAFE TACUBA Eres (MCA) 

14 MOLOTOV Hit Me (Universal) 

15 PASTILLA Comezón (Antídoto) 

Record Pool 
TW ARTIST Title Labellsi 

1 MOSA PROJECT Dámelo (Latinflava) 

2 CELIA CRUZ Ríe Y Llora (Sony Discos) 

3 KEVIN CEBALLO Tú Volverás (Universal) 

4 ORQUESTA GUAYACAN Vas A Llorar (MP) 

5 GLORIA ESTEFAN Hoy (Sony Discos) 

6 EMMANUEL Guajira (Universal) 

7 SEXAPPEL Meneando La Cola (J&N) 

8 JUANES La Paga (Universal) 

9 PEDRO JESUS Qué Se Te Olvidó (MP) 

10 SHALIM Se Me Olvidó Tu Nombre (Crescent Moon) 

11 ANDY ANDY Voy A Tener Que Olvidarte (Sony Discos) 

12 JOSE ERNESTO Cositas Bonitas (MP) 

13 ELVIS MARTINEZ Así Te Amo (Premium) 

14 OLGA TAÑON Cuando Tú No Estás (Warner M.L.) 

15 FASE Tania (Universal) 

Songs ranked by total number of points. 18 Rock/Alternative reporters. Songs ranked by total number of points. 23 Record Pool reporters. 
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http://onairjobtipsheet.com 

DRAKE JINGLE COLLECTOR, 

looking for: KAKC Tulsa & WHBQ 

Memphis (And Other RKO Stations). 

As Produced between 1966-72. 

EMIL8500@aol.com 

SOUTH 

CC TEXAS IS SEARCHING FOR 

CANDIDATES FOR AN 
UPCOMING SMALL MARKET PD 

GIG. MUST HAVE CHR, HOT AC 
AND ALTERNATIVE MUSIC 
KNOWLEDGE. ON AIR 
EXPERIENCE IS NECESSARY AS 

A SHIFT IS REQUIRED. IF YOU 

WANT TO LIVE IN A GREAT 
TOWN, WORK AT A HERITAGE 

STATION AND PROGRAM FOR 

THE BEST COMPANY IN 
AMERICA SEND TAPES AND 
RESUMES TO: KEN CHARLES, 
RVPP, 510 LOVETT, HOUSTON 
TX, 77006. EOE. 

MIDWEST 

MARKETING/PROMOTIONS 
DIRECTOR 

RADIO STATION 0101, CHICAGO'S ALTER- 

NATIVE, IS LOOKING FOR ITS NEXT GREAT 

MARKETING/PROMOTIONS DIRECTOR. 

CANDIDATES SHOULD HAVE A SUCCESS- 

FUL TRACK RECORDS AND A HISTORY OF 

CREATING GREAT BRANDING. THEY 

SHOULD ALSO BE PREPARED FOR LONG 

HOURS AND MANY CHALLENGES. 

IF YOU HAVE THE WILL TO WIN. AND AL- 

WAYS GET THE JOB DONE NO MATTER 

WHAT THE OBSTACLES, YOU'RE THE PER- 

SON WE NEED. SEND RESUMES TO: 

MIKE STERN 

PROGRAM DIRECTOR 0101 

DEPT. A 

230 MERCHANDISE MART PLAZA 

CHICAGO, IL 60654 

NO PHONE CALLS PLEASE. 

YOUR CONFIDENTIALITY IS ASSURED. 
EMMIS COMMUNICATIONS IS AN EQUAL 

OPPORTUNITY EMPLOYER. WOMEN AND 

MINORITIES ARE ENCOURAGED TO APPLY. 

WEST 

Hispanic Radio Station (XMOR- 

FM) in the 11th Largest Hispanic 

Market (San Diego), is looking 

for a Program Director that lives 

the lifestyle of a a cutting edge, 

high energy radio format and 

that understands a bicultural 

market of 18-34, creative and 

excellent motivator. 4 years 

minimum experience. Some pro- 

motional skills. 

Reply to MEC Network 

Inc.1027, 10th. Ave, Ste. C, San 

Diego CA 92101. or 

jobs@morefm989.com 

Attn: MG 

SOFTROCK KWAV 97FM MONTEREY HAS 

RARE OPENING FOR MORNING SHOW 

SIDEKICK. CAN YOU RELATE TO 

WOMEN 35+? UNDERSTAND FAMILY 

FRIENDLY VALUES AND HUMOR? 

COMMUNICATOR/ENTERTAINER WARM 

FRIENDLY AND GENUINE ON 

THE AIR AND OUT IN PUBLIC. 

SEND MP3, OR TAPE & RESUME TO: B. 

MOODY KWAV97FM, 5 HARRIS CT #C, 

MONTEREY CA 93940. 

BMOODYQKWAVCOM 831-649-0969 

EOF 

Production Manager/Producer 
needed at Intl radio production 
company in Burbank. High degree 
of responsibility. Excellent writing 
skills and previous radio exp. a 
must! Min. 3-4 years professional 
management & supervision 
required. Email resume/cover/ 
salary to jobs@radioexpress.com. 
EOE. 

POSITIONS SOUGHT 

International 

Experienced radio staff needed to instruct 
new media school in Swiss Alps. 

American curriculum, European students. 
Contact alpineklein@yahoo.com. (11/14) 

Mornings or Drive home host. Looking for 
radio gig on west coast. Contact Greg James 
at j.krause@shaw.ca. (11/14) 

POSITIONS SOUGHT 

Major Market Talk Show Host! For Conser- 
vative Style! Opinionated! Hot Topics! 
Advice Talker! Credentials & Experience 
Guarantee Success! RoyDackerman© 
verizon.net (808) 239-2550. (11/14) 

Female Pro w/ tons of on -air exp needs gig 
near San Diego. Oldies, CHR, Classic Rock , 

Even News!! Call ASAR Amie (760) 744- 
4771. (11/14) 

20 year vet, 5 in Major market (KVIL/ 
Dallas, KIMN/Denver) available now! Call for 
materials. 214-520-3348, John Walker. 
Jonywakr@aol.com. (11/14) 

Experienced, tight, bright and brief talent 
available for full-time in Florida. No attitude 
about shift or format. Patrick: 386-860-9216 
or http://hometown.aol.com/radioflorida. 
(11/14) 

Male air personality with a voice you'll love 
as well as personality, energy and positive 
attitude. I'd love to be part of your radio 
family. Call Chris 905-878-9825. (11/14) 

Ohio Valley, or weekends in the NY Sub- 
urbs. CHR/Hot AC/ALT. Brian Hunter 718- 
236-7505 or djbrianhunter@aol.com. (11/14) 

7 years Radio/TV traffic experience seeking 
manager position in sports, radio, television 
in NY/NJ. BG at 201-222-8795. (11/14) 

Hot new format available in automated 
syndication. 3DSJ Request & Dedication 
Radio. Listen: www.3DSJ.com. (813) 920- 
7102, billelliott@3DSJ.com. (11/14) 

Ex WHYT, WLLZ,WDFX,WCSX-FM. 14 

years of radio broadcasting experience! DJ/ 
Board Op, Promo team. djmartin88© 
hotmail.com. (11/14) 

Ten years on -air experience in Country and 

Classic Rock Formats. Great voice/produc- 
tion skills. Willing to move. Joe (231) 933- 
4195. (11/14) 

Female talent, energy that suits morning 
drive to evenings quiet storm, distinctive 
voice, team player that loves to win call (313) 
259-2070 Maxine. (11/14) 

RSA Opportunities 
Free Advertising 

Radio & Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue, your ad must be 

received by Thursday noon (PST), eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 81/2" X 11" company/station letterhead and are 

accepted only by mail or tax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to: 

Ilinares@radioandrecordscorn Address all 20 -word ads to 

R&R Free Opportunities, 10100 Santa Monica Blvd., Third 

Floor, Los Angeles, CA 90067. 

R&tR Opportunities 
Advertising 
lx 2x 

$175/inch $150/inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo, custom 
border or larger heading are required, add 1/2 inch ($60 
for lx, $50 for 2x). In addition, all ads appear on R&R's 
website. (www. radioandrecords.com). 

Blind Box: add $50 

The R&R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50/inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of $50/inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company/station letterhead and accompanied by ad- 

vance payment. Ads are accepted by fax: (310-203- 
8727) or mail. Visa, MC, AmEx or Discover card ac- 

cepted. Include card number, name as it appears on 

credit card, expiration date and phone number. Blind 

box responses are sent to advertisers every Friday by 

first-class mail. 

Deadline 
To appear in the following week's issue, your ad must 
be received by Thursday noon (PDT) eight days prior 
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National Airplay Overview: November 14, 2003 

CHR/POP 
LW TW 

1 1 BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

2 3 DOORS DOWN Here Without You (Republic/Universals 

4 FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 

3 4 SANTANA fIALEX BAND Why Don't You & I (Arista) 

6 TRAPT Headstrong (Warner Bros.) 

8 BABY BASH Suga Suga (Universal) 

10 OUTKAST Hey Ya! (Areal 
7 8 MAROON 5 Harder To Breathe (Ottone/J) 

5 9 NELLY fIP. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universal) 

13 t STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin) 

11 LIL' JON & THE EASTSIDE BOYZ Get Low (7'T) 
9 12 CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RCA) 

14 ® BRITNEY SPEARS MADONNA Me Against The Music (Jive) 

12 14 BLACK EYED PEAS Where Is The Love? (A&M/lnterscope) 

17 NO DOUBT It's My Life (lnterscope) 

19 SIMPLE PLAN Perfect (Lava) 

16 MATCHBOX TWENTY Bright Lights (Atlantic) 

18 LIZ PHAIR Why Can't I? (Capitol) 

21 NICKELBACK Someday (Roadrunner/IDJMG) 

15 20 HILARY DUFF So Yesterday (Buena Vista/Hollywood) 

24 ® MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 

20 22 FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 

25 STAIND So Far Away (Flip/Elektra/EEG) 

40 CHRISTINA AGUILERA The Voice Within (RCA) 

28 BUBBA SPARXXX Deliverance (Beatc/ub/lnterscope/ 

33 CLAY AIKEN Invisible (RCA) 

32 LUDACRIS fISHAWNNA Stand Up (Del Jam South/IDJMG) 

30 FEFE DOBSON Take Me Away (island/IDJMG) 

37 CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 

22 30 JOHN MAYER Bigger Than My Body (Aware/Columbia) 

#1 MOST ADDED 
KELLY CLARKSON The Trouble With Love Is (RCA) 

#1 MOST INCREASED PLAYS 
CHRISTINA AGUILERA The Voice Within (RCA) 

TOP 5 NEW & ACTIVE 
LINKIN PARK Numb (Warner Bros.) 

WILLA FORD FILADY MAY A Toast To Men (Lava/Atlantic) 

KILEY DEAN Who Will I Run To? (Beatclub/lnterscope) 

GOOD CHARLOTTE Hold On (Epic) 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) 

CHR/POP begins on Page 28. 

AC 
LW TW 

1 1 SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 

2 0 UNCLE KRACKER fIDOBIE GRAY Drift Away (Laval 

3 3 MATCHBOX TWENTY Unwell (At/antic) 

4 0 TRAIN Calling All Angels (Columbia) 

5 5 MERCYME I Can Only Imagine (/NO/Curb) 

7 6 COUNTING CROWS Big Yellow Taxi (Geffen/lnterscope) 

9 0 SIMPLY RED Sunrise (simplyred.com) 

8 8 LUTHER VANDROSS Dance With My Father (J) 

6 9 CELINE DION Have You Ever Been In Love (Epic) 

10 10 PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 

11 11 DANIEL BEDINGFIELD If You're Not The One (island/IDJMG) 

14 ® JIM BRICKMAN Peace (Where The Heart Is) (AAL) 

13 13 CHRISTINA AGUILERA Beautiful (RCA) 

12 14 EAGLES Hole In The World (ERC) 

15 JOSH GROBAN You Raise Me Up (143/Reprise) 

16 CELINE DION Stand By Your Side (Epic) 

19 CLAY AIKEN Invisible (RCA) 

18 SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) 

20 DIDO White Flag (Arista) 

17 20 MICHAEL BOLTON When I Fall In Love (Passion Group) 

21 TIM MCGRAW Tiny Dancer (Curb) 

23 SARAH MCLACHLAN Fallen (Arista) 

27 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

26 ROD STEWART fICHER Bewitched, Bothered And Bewildered (J) 

24 HALL & OATES Getaway Car (U -Watch) 

22 26 SEAL Waiting For You (Warner Bros.) 

28 27 KENNY LOGGINS With This Ring (All The Best) 

30 

$ 
SANTANA fIALEX BAND Why Don't You & I (Arista) 

29 BURKE RONEY Let It All Come Down (R World/Rykol 

25 30 MICHAEL BUBLE How Can You Mend A Broken... (143/Reprise) 

#1 MOST ADDED 
ELTON JOHN The Heart Of Every Girl (Epic) 

#1 MOST INCREASED PLAYS 
TRAIN Calling All Angels (Columbia) 

TOP 5 NEW & ACTIVE 
CHRISTINA AGUILERA The Voice Within (RCA) 

TARRALYN RAMSEY Up Against All Odds (Casablanca) 

SUZY K. Gabriel (Vellum) 

BANGLES Something That You Said (Koch/ 

ABENAA Song 4 U (Nkunim) 

CHR/RHYTHMIC 
LW TW 
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LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG) 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

YOUNGBLOODZ FILIL' JON Damn! (Areal 
LIL' JON & THE EASTSIDE BOYZ Get Low (11V7) 

OUTKAST The Way You Move (Arista) 

BABY BASH Suga Suga (Universal) 

ASHANTI Rain On Me (Murderinc./IDJMG) 

OUTKAST Hey Ya! (Arista) 

M. LEE fIJ. DUPRI Wat Da Hook Gon Be (Fa'Reel/Universal) 

JAGGED EDGE Walked Outta Heaven (Columbia) 

MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 

YOUNG GUNZ Can't Stop, Won't Stop (DefJam/IDJMG) 

KELIS Milkshake (Star Trak/Arista) 

CHINGY Right Thurr (DTP/Capitol) 

2PAC fINOTORIOUS B.I.G. Runnin' (Dying To Live) (Amaru/lnterscope) 

NELLY fIP. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universal) 

G UNIT Stunt 101 (lnterscope) 

R. KELLY Step In The Name Of Love (Jive) 

WYCLEF JEAN fIMISSY ELLIOTT Party To Damascus (J) 

JA RULE Clap Back (Murderinc./IDJMG) 

NELLY Iz U (Fo'Reel/Universal) 

112 fILUDACRIS Hot & Wet (DelSoul/IDJMG) 

50 CENT If I Can't (Shady/Aftermath/lnterscope) 

JAY -Z Change Clothes (Roc-A-Fella/IDJMG) 

MYA Fallen (A&M/lnterscope) 

213 Fly (Geffen) 

WESTSIDE CONNECTION Gangsta Nations (Capitol) 

YING YANG TWINS Naggin' (TV7) 

BOW WOW fIJAGGED EDGE My Baby (Columbia) 

#1 MOST ADDED 
JAY -Z Change Clothes (RocA Fella/IDJMG) 

#1 MOST INCREASED PLAYS 
OUTKAST Hey Ya! (Arista) 

TOP 5 NEW & ACTIVE 
RYAN DUARTE You (Universal) 

EAMON F"k It (I Don't Want You Back) (Jive) 

ALICIA KEYS You Don't Know My Name (J) 

WARREN G Let's Go lit's A Movement) (MSC) 

JS Love Angel (Dream Works) 

CHR/RHYTHMIC begins on Page 35. 

HOT AC 
LW TW 

1 SANTANA fIALEX BAND Why Don't You & I (Arista) 

3 DOORS DOWN Here Without You (Republic/Universal) 

MATCHBOX TWENTY Bright Lights (Atlantic) 

DIDO White Flag (Areal 
5 MATCHBOX TWENTY Unwell (Atlantic) 

6 JOHN MAYER Bigger Than My Body (Aware/Columbia) 

7 TRAIN Calling All Angels (Columbia) 
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SARAH MCLACHLAN Fallen (Arista) 

SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) 

10 LIVE Heaven (Radioactive/Geffen) 

11 LIZ PHAIR Why Can't I? (Capitol) 

12 JASON MRAZ The Remedy II Won't Worry) (Elektra/EEG) 

O BARENAKED LADIES Another Postcard (Chimps) (Reprise) 

14 JOSH KELLEY Amazing (Hollywood) 

15 UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

NICKELBACK Someday (Roadrunner/IDJMG) 

NO DOUBT It's My Life (lnterscope) 

TRAIN When I Look To The Sky (Columbia) 

MICHELLE BRANCH Breathe (Maverick/WarnerBros.) 

t NELLY FURTADO Powerless (Say What You Want) (Dream Works) 

STAIND So Far Away (Flip/Elektra/E£G) 

SEAL Waiting For You (Warner Bros.) 

JASON MRAZ You And I Both (Elektra/EEG) 

24 VERTICAL HORIZON I'm Still Here (RCA) 

33 
HOWIE DAY Perfect Time Of Day (Epic) 

SALIVA Rest In Pieces (island/IDJMG) 

27 SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 

28 FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 

MERCYME I Can Only Imagine (INO/Curb) 

t COUNTING CROWS She Don't Want Nobody Near (Reffen) 

#1 MOST ADDED 
FIVE FOR FIGHTING 100 Years (Aware/Columbia) 

#1 MOST INCREASED PLAYS 
NO DOUBT It's My Life (lnterscope) 

TOP 5 NEW & ACTIVE 
BEN HARPER Diamonds On The Inside (Virgin) 

SUGAR RAY Chasin' You Around (Atlantic) 

BANGLES Something That You Said (Koch) 

EVANESCENCE My Immortal (Windup) 

COLDPLAY Moses (Capitol) 

URBAN 
LW TW 

1 1 LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG) 

3 JAGGED EDGE Walked Outta Heaven (Columbia) 

5 OUTKAST The Way You Move (Arista) 

4 CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 

2 5 ASHANTI Rain On Me (Murderinc./IDJMG) 

8 0 R. KELLY Step In The Name Of Love (Jive) 

7 7 YOUNGBLOODZ fILIL' JON Damn! (Arista) 

9 0 AVANT Read Your Mind (Geffen) 

6 9 BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

10 t M. LEE fIJ. DUPRI Wat Da Hook Gan Be (Fo'Reel/Universal) 

12 BAD BOY'S DA BAND Bad Boy Ths Bad Boy That (Bad Boy/Universal) 

11 12 MARQUES HOUSTON fIJOE BUDDEN & PIED PIPER Ckrbbir (7UG/EEG) 

16 2PAC fINOTORIOUS B.I.G. Runnin' (Dying To Live) (Amaru/lnterscope) 

19 G UNIT Stunt 101 (lnterscope) 

14 JA RULE Clap Back (Murderinc./IDJMG) 

17 MISSY ELLIOTT Pass That Dutch (GoldMind/Elektra/EEG) 

15 MONICA Knock Knock (J) 

25 ALICIA KEYS You Don't Know My Name (J) 

18 19 LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 

22 

I 

GINUWINE Love You More (Epic) 

28 BEYONCE' Me, Myself And I (Columbia) 

13 22 R. KELLY Thoia Thoing (Jive) 

33 

$ 
MUSIQ Forthenight (Del Soul/IDJMG) 

36 JAY -Z Change Clothes (Roc-A-Fel/a/IDJMG) 

21 25 112 fILUDACRIS Hot & Wet (DefSoul/IDJMG) 

24 JOE More & More (Jive) 

29 KELIS Milkshake (Star Trak/Arista) 

26 28 LOON fIMARIO WINANS Down For Me (Bad Boy/Universal) 

32 

$ 
NICK CANNON Gigolo (Jive) 

31 t NELLY Iz U (To'Reel/Universal) 

#1 MOST ADDED 
JAY -Z Change Clothes (RocAFella/IDJMG) 

#1 MOST INCREASED PLAYS 
ALICIA KEYS You Don't Know My Name (J) 

TOP 5 NEW & ACTIVE 
TWISTA Slow Jamz (Atlantic) 

KANYE WEST Through The Wire (Roc-A-fella/IDJMG) 

YING YANG TWINS FILIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVT) 

BRAVEHEARTS FILIL' JON Quick To Back Down (Columbia) 

TEEDRA MOSES FIJADAKISS You'll Never Find (A Better Woman) (WTI 

URBAN begins on Page 39. 

ROCK 
LW TW 

1 1 STAIND So Far Away (flip/Elektra/£EG) 

3 2 AUDIOSLAVE Show Me How To Live (lnterscope/Epic) 

2 3 NICKELBACK Someday (Roadrunner,'IDJMG) 

4 A PERFECT CIRCLE Weak And Powerless (Virgin) 

5 STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) 

11 PUDDLE OF MUDD Away From Me ,Geffen) 

7 GODSMACK Serenity (Republic/Universal) 

6 8 3 DOORS DOWN Here Without You (Republic/Universal) 

8 FUEL Falls On Me (Epic) 

14 t TRAPT Still Frame (Warner Bros.) 

13 LINKIN PARK Faint (Warner Bros.) 

10 12 BLACK LABEL SOCIETY Stillbom (Spitfire) 

9 13 WHITE STRIPES Seven Nation Army (Third Man/V2) 

12 14 AUDIOSLAVE I Am The Highway /lnterscope/Epic) 

26 NICKELBACK Figured You Out (Roadrunner/IDMG) 

16 DISTURBED Liberate (Reprise) 

15 SEETHER Gasoline (Wind-up) 

17 LINKIN PARK Numb (Warner Bros.) 

18 P.O.D. Will You (Atlantic) 

19 t SEVENDUST Enemy (TIT 
20 21 COLD Suffocate (flip/Geffen/lnterscope) 

25 THREE DAYS GRACE (I Hate) Everything About You (Jive) 

21 JET Are You Gonna Be My Girl (Elektra/EEG) 

24 ' DEFAULT (Taking My) Life Away (TVT) 

22 25 SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

23 26 KID ROCK Feel Like Makin' Love (Top Dog/Atlantic) 

OFFSPRING Hit That (Columbia) 

28 KORN Right Now (Epic) 

27 HDOBASTANK Out Of Control (Island/IDJMG) 

t CHEVELLE Closure (Epic) 

#1 MOST ADDED 
GODSMACK Re Align (Repub,.c/Universal) 

#1 MOST INCREASED PLAYS 
NICKELBACK Figured You Out (Roadrunner/IDJMG) 

TOP 5 NEW & ACTIVE 
RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

DARKNESS I Believe In A Thing Called Love (Must...Destroy/Atlantic) 

STAIND How About You (flip/ilektra/EEG) 

ILL NINO How Can I Live (Roadrunner/IDJMG) 

OUEENSRYCHE Losing Myself (Sanctuary/SRG) 

AC begins on Page 52. AC begins on Page 52. ROCK begins on Page 60. 
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National Airplay Overview: November 14, 2003 

URBAN AC 
LW TW 

1 GERALD LEVERT U Got That Love (Call It A Night) (Elektra/EEG) 

2 R. KELLY Step In The Name Of Love (Jive) 

4 KEM Love Calls (Motown/Universal) 

3 4 LUTHER VANDROSS Dance With My Father (J) 

6 0 DWELE Find A Way (Virgin/ 

5 6 HEATHER HEADLEY I Wish I Wasn't (RCA) 

7 ARETHA FRANKLIN Wonderful (Arista) 

8 SMOKIE NORFUL I Need You Now (EMI Gospel) 

11 ANTHONY HAMILTON Commn' From Where I'm From (So So Def/Arista) 

12 I JOE More & More (Jive) 

9 11 ?AMIA Officially Missing You (Elektra/EEG) 

10 12 JAVIER Crazy (Capitol) 

14 ® WILL DOWNING A Million Ways (GRP/VMG) 

13 14 RHIAN BENSON Say How I Feel (DKG) 

15 JAHEIM Backtight (Divine Mill/Warner Bros.) 

17 ' MICHAEL JACKSON One More Chance (Epic) 

19 ASHANTI Rain On Me (Murder lnc./IDJMG) 

16 CALVIN RICHARDSON Keep On Pushin' (Hollywood) 

20 AVANT Read Your Mind (Geffen) 

22 ERYKAH BADU Back In The Day (Motown) 

21 ISLEY BROTHERS fIRON ISLEY Busted (Dream Works) 

24 ALICIA KEYS You Don't Know My Name (J) 

18 23 FLOETRY Getting Late (Dream Works) 

29 J MUSK! Forthenight (Del Soul/IDJMGI 

23 25 VIVIAN GREEN What Is Love? (Columbia) 

- a) LUTHER VANDROSS Think About You (J) 

25 27 MANHATTANS Turn Out The Stars (Love -Lee) 

26 28 STEPHANIE MILLS Can't Let Him Go (J&M) 

27 29 EARTH, WIND & FIRE Hold Me (Kalimbal 

28 a KEM Matter Of Time (Motown) 

#1 MOST ADDED 
ALICIA KEYS You Don't Know My Name (J/ 

#1 MOST INCREASED PLAYS 
LUTHER VANDROSS Think About You (J) 

TOP 5 NEW & ACTIVE 
FREDDIE JACKSON Natural Thang (Mart/and) 

VAN HUNT Seconds Of Pleasure (Capitol) 

AL GREEN I Can't Stop (Blue Note/EMC) 

JAGGED EDGE Walked Outta Heaven (Columbia) 

TONY RICH PROJECT Red Wine (Compendia) 

URBAN begins on Page 39. 

ACTIVE ROCK 
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A PERFECT CIRCLE Weak And Powerless (Virgin) 

TRAPT Still Frame (Warner Bros.) 

DISTURBED Liberate (Reprise) 

PUDDLE OF MUDD Away From Me (Geffen) 

STAIND So Far Away /Flip/Elektra/EEG) 

LINKIN PARK Numb (Warner Bros.) 

LINKIN PARK Faint (Warner Bros.) 

SEETHER Gasoline (Wind-up) 

SEVENDUST Enemy (TVT) 

STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) 

P.O.D. Will You (Atlantic) 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 

NICKELBACK Someday (Roadrunner/IDJMGI 

KORN Right Now (Epic) 

GODSMACK Serenity (Republic/Universal) 

AUDIOSLAVE Show Me How To Live (lnterscope/Epic) 

COLD Suffocate (Flip/Beffen/lnterscope) 

WHITE STRIPES Seven Nation Army (Third Man/V21 

AUDIOSLAVE I Am The Highway (Interscope/Epic) 

CHEVELLE Closure (Epic) 

STATIC -X The Only (WarnerBros.l 

HOOBASTANK Out Of Control (/stand/IDJMG) 

FUEL Falls On Me (Epic) 

OFFSPRING Hit That (Columbia) 

LIMP BIZKIT Behind 3lue Eyes (flip/lnterscope/ 

NICKELBACK Figured You Out (Roadrunner/IDJMG) 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

ILL NINO How Can I live (Roadrunner/IDJMGI 

DEFAULT (Taking My) Life Away (TVT) 

STAIND How About You (Flip/Elektra/EEG) 

#1 MOST ADDED 
GODSMACK Re -Align (Republic/Universal) 

#1 MOST INCREASED PLAYS 
RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

TOP 5 NEW & ACTIVE 
BLINK -182 Feeling This (Geffen) 

DARKNESS I Believe In A Thing Called Love (Must...Destroy/Atlantic) 

DOPE I Am (Recon/Artemis) 

SWITCHFOOT Meant To Live (Redlnk/Columbia) 

IGGY POP Little Know It All (Virgin) 

COUNTRY 
LW TW 

1 8 TOBY KEITH I Love This Bar (DreamWorks) 

3 RASCAL FLATTS I Melt (Lyric Street) 

2 3 KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 

5 PAT GREEN Wave On Wave (Republic/Universal South) 

7 GEORGE STRAIT Cowboys Like Us (MCA) 

8 MONTGOMERY GENTRY Hell Yeah (Columbia) 

13 KENNY CHESNEY There Goes My Life (BNA) 

10 CHRIS CAGLE Chicks Dig It (Capitol) 

12 BROOKS & DUNN You Can't Take The Honky Tonk... (Arista) 

11 I LONESTAR Walking In Memphis (BNA) 

14 RODNEY ATKINS Honesty (Write Me A List) (Curb) 

16 TRACY BYRD Drinkin' Bone (RCA) 

15 13 RUSHLOW I Can't Be Your Friend (Lyric Street) 

17 14 REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 

18 SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 

19 ' DIAMOND RIO Wrinkles (Arista) 

20 JO DEE MESSINA I Wish (Curb) 

22 SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 

21 ' TERRI CLARK I Wanna Do It All (Mercury) 

23 I BRAD PAISLEY Little Moments (Arista) 

24 SCOTTY EMERICK I Can't Take You Anywhere (Dream Works) 

31 TIM MCGRAW Watch The Wind Blow By (Curb) 

26 JOSH TURNER Long Black Train (MCA) 

27 ' JIMMY WAYNE I Love You This Much (Dream Works) 

25 25 BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 

28 ' SARA EVANS Perfect (RCA) 

33 ALAN JACKSON Remember When (Arista) 

29 TRACE ADKINS Hot Mama (Capitol) 

30 ' CRAIG MORGAN Every Friday Afternoon (BBR) 

32 I JOE NICHOLS Cool To Be A Fool (Universal South) 

#1 MOST ADDED 
MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

#1 MOST INCREASED PLAYS 
KENNY CHESNEY There Goes My Life (BNA) 

TOP 5 NEW & ACTIVE 
REBECCA LYNN HOWARD I Need A Vacation (MCA) 

AMANDA WILKINSON Gone From Love Too Long (Universal South) 

MARK WILLS That's A Woman (Mercury) 

L. MORGAN Do You Still Want To Buy Me That Drink (Frank) (image/Ouarterback) 

SONYA ISAACS No Regrets, Yet (Lyric Street) 

COUNTRY begins on Page 44. 
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LINKIN PARK Numb (Warner Bros.) 

STAIND So Far Away (Flip/Elektra/EEG) 

BLINK -182 Feeling This (Geffen) 

TRAPT Still Frame (Warner Bros.) 

A PERFECT CIRCLE Weak And Powerless (Virgin) 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 

PUDDLE OF MUDD Away From Me (Geffen) 

WHITE STRIPES The Hardest Button To Button (ThirdMan/V2I 

LINKIN PARK Faint (Warner Bros.) 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 

JET Are You Gonna Be My Girl (Elektra/EEGI 

NICKELBACK Someday (Roadrunner/IDJMG) 

P.O.D. Will You (Atlantic) 

OFFSPRING Hit That (Columbia) 

STROKES 12:51 (RCA) 

AUDIOSLAVE Show Me How To Live (lnterscope/Epic) 

HOOBASTANK Out Of Control (/stand/IDJMG) 

KORN Right Now (Epic) 

WHITE STRIPES Seven Nation Army (ThirdMan/V2) 

STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) 

AUDIOSLAVE I Am The Highway (lnterscope/Epic) 

OUTKAST Hey Ya! (Arista) 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

COLD Suffocate (flip/Geffen/lnterscope) 

CHEVELLE Closure (Epic) 

3 DOORS DOWN Here Without You (Republic/Universal) 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) 

THURSDAY Signals Over The Air (lsland/IDJMGI 

COLDPLAY Moses (Capitol) 

SEVENDUST Enemy (TVT1 

#1 MOST ADDED 
GODSMACK Re Align (Republic/Universal) 

#1 MOST INCREASED PLAYS 
RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

TOP 5 NEW & ACTIVE 
DARKNESS I Believe In A Thing Called Love (Must...Destroy/Atlantic) 

NICKELBACK Figured You Out (Roadrunner/IDJMGI 

RANCID Red Hot Moon (Hellcat/WarnerBros.) 

LIMP BIZKIT Behind Blue Eyes (Rip/lnterscope) 

EVE 6 At Least We're Dreaming (RCA) 

SMOOTH JAll 
LW TW 

2 

1 
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10 
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DAVE KOZ Honey -Dipped (Capitol) 

PRAFUL Sigh (Rendezvous/N-Coded) 

CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 

KENNY G. Malibu Dreams (Arista) 

MINDI ABAIR Flirt (GRP/VMG) 

RICK BRAUN Green Tomatoes (Warner Bros.) 

CHRIS BOTTI Indian Summer (Columbia) 

DARYL HALL She's Gone (Rhythm & Groove/Liquid 8) 

PAUL JACKSON, JR. It's A Shame (Blue Note) 

JAllMASTERS Puerto Bonus (Trippin 'N' Rhythm) 

CHUCK LOEB eBop (Shanachie) 

LUTHER VANDROSS Dance With My Father (J) 

JIMMY SOMMERS Take My Heart... (Gemini/Higher Octave) 

NICK CDLIONNE High Flyin' (3 Keys Music) 

LEE RITENOUR Inner City Blues (GRP/VMG) 

STEVE COLE Everyday (Warner Bros.) 

SIMPLY RED Sunrise (simplyred.com) 

DAVID BENOIT Watermelon Man (GRP/VMG) 

SEAL Touch (Warner Bros.) 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

MARC ANTOINE Funky Picante (Rendezvous) 

PAMELA WILLIAMS Afterglow (Shanachie) 

STEVE OLIVER Positive Energy (Native language) 

BRIAN CULBERTSON Serpentine Fire (Warner Bros.) 

25 GREGG KARUKAS Riverside Drive (N -Coded) 

KIM WATERS The Ride (Shanachie) 

KIRK WHALUM Do You Feel Me (Warner Bros.) 

BASS X Vonni (Liquid 81 

RIPPINGTONS Bella Luna (Peak) 

HIROSHIMA Revelation (Heads Up International) 

#1 MOST ADDED 
KIM WATERS The Ride (Shanachie) 

#1 MOST INCREASED PLAYS 
KIM WATERS The Ride (Shanachie) 

TOP 5 NEW & ACTIVE 
DOWN TO THE BONE Cellar Funk (Narada) 

MARION MEADOWS Treasures (Heads Up) 

RICHARD SMITH Sing A Song (A440) 

SPYRO GYRA Cape Town Love (Heads Up International) 

NAJEE Eye 2 Eye IN -Coded) 

Smooth Jazz begins on Page 58. 

TRIPLE A 
LW TW 

1 1 R.E.M. Bad Day (Warner Bros.) 

3 © JONNY LANG Red Light (A&M/lnterscope) 

6 © SARAH MCLACHLAN Fallen (Arista) 

5 4 BEN HARPER Diamonds On The Inside (Virgin) 

4 5 JOHN MAYER Bigger Than My Body (Aware/Columbia) 

8 0 JASON MRAZ You And I Both (Elektra/EEG) 

2 7 JACK JOHNSON Wasting Time (Jack Johnson Music/Universal) 

9 0 SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) 

7 9 STING Send Your Love (A&M/lnterscope/ 

10 10 HOWIE DAY Perfect Time Of Day (Epic) 

13 COUNTING CROWS She Don't Want Nobody Near (Geffen) 

14 DAVE MATTHEWS Save Me (RCA) 

12 13 LOS LONELY BOYS Heaven (Or) 

11 14 WALLFLOWERS Closer To You (lnterscope/ 

17 JOE FIRSTMAN Breaking All The Ground (Atlantic) 

19 COLDPLAY Moses (Capitol) 

15 DIDO White Flag (Arista) 

16 18 TRAIN When I Look To The Sky (Columbia) 

21 ' LYLE LOVETT My Baby Don't Tolerate (Curb/Lost Highway) 

24 r STEREOPHONICS Maybe Tomorrow (V2) 

25 GUSTER Careful (Palm/Reprise) 

18 BARENAKED LADIES Another Postcard (Chimps) (Reprise) 

23 VAN MORRISON Once In A Blue Moon (Blue Note/EMC) 

20 24 DAMIEN RICE Volcano (Vector Recordings) 

22 25 PETE PORN Crystal Village (Columbia) 

28 THORNS Blue (Aware/Columbial 

30 MAVERICKS I Want To Know (Sanctuary/SRG) 

- MATCHBOX TWENTY Bright Lights (Atlantic) 

- 29 LIVE Heaven (Radioactive/Geffen) 

- (I) ROBERT RANDOLPH Soul Refreshing (Warner Bros.) 

#1 MOST ADDED 
EASTMOUNTAINSOUTH Rain Come Down (Dream Works) 

#1 MOST INCREASED PLAYS 
JACK JOHNSON Taylor (Jack Johnson Music/Universal) 

TOP 5 NEW & ACTIVE 
RICKIE LEE JONES Second Chance (V2) 

ZIGGY MARLEY Dragonfly (Private Music/AAL) 

TRAVIS Re -Offender (Epic) 

3 DOORS DOWN Here Without You (Republic/Universal) 

THRILLS One Horse Town (Virgin) 

ROCK begins on Page 60. ALTERNATIVE begins on Page 65. TRIPLE A begins on Page 70. 



.;.., _.,,. By Erica Farber 

n Dec. 31 radio will lose one of its great 
broadcasters. Roy Shapiro is retiring. A 41 -year 
veteran of, basically, one company, Viacom/ 

Infinity Broadcasting (formerly Group W 

Broadcasting), Shapiro is recognized as one of 

the leaders in the development of the News 

radio format. 
Under his direct leadership for the last 20 

years, KYW/Philadelphia has consistently set 
sales and ratings records, earning the 
distinction of being one of the most successful 
radio stations in the country. 

Getting into the business: "It was quite 
by accident. I was an advertising and business major in 

college. I was looking for a job and went to an employment 
agency. They sent me to ABC Television. I was hired and 

worked there for 2 1/2 years. I got a call from 

Westinghouse, and I have been there for 41 years." 
On working in many different areas: "I've had 

involvement in just about every area. I often consider 
myself a misfit in this business. I ran our national sales 

organization, yet I've never sold a traditional spot in radio. 

My first job at a radio station was as GM. I don't know how 

many people's first job at a station is that of GM. In the old 

days it was quite common for you to make a lot of moves to 

promote your career. I only made one move, from New York 

to Philadelphia. Tve done the advertising, the marketing, 
the promotion, the strategic planning and the research. It's 

been a great, great ride." 
On being considered a leader in the News format: "I 

think Tve been involved with News radio longer than any 
other individual. The only reason I say that is that I sat in 

on the very first meeting in which Donald H. McGannon said 

we were going to be all -news, all the time. Everyone, 

including myself, thought he was crazy. It's hard to imagine, 
if you go back 35 years ago, that somebody was saying we 

were going to have an all -news radio station when nothing 
like that existed before. We had no book to follow; we wrote 
it as we developed the product. Those were exciting days." 

On being at the helm of KYW for almost 20 years: "I 

got here in November of 1984. It's been the best 20 years of 

my life, both personally and professionally. I love this radio 
station, Philadelphia, the people and the product. It's been 
fabulous. It's treated me well, and I hope Tve treated it 
well." 

On his success: "We have good people and good 
product. We've never lost focus. There's a tendency in any 
business that, after year after year of success, you start to 
lose focus on what your mission is. I dón t believe that I've 
ever allowed this station to lose focus on who we are and 
what we are as it relates to the listener." 

On his station's community involvement 
"Community involvement and public service are just good 
business. They're part of your responsibility. We're atypically 
involved. If you saw the number of requests we get to help 
in our community, it's mind -boggling. When I first got here 
I was out 10 nights a week. In Philadelphia it's almost a 

ROY SHAPIRO 
VP/GM, KYW (Newsradio 1060)/Philadelphia 

requirement that you participate. I enjoyed participating 
and wouldn't have it any other way. Here's the beauty: 
Doing those kinds of things gives you access to every 

government official and business leader, so why wouldn't 
you, as a businessman, want to do them? It's a very 
important part of the job. The only problem is that you 
have to do it after 6 or 7pm after doing 10-12 hours a day. 

It's constant, but it's good." 
Biggest challenge: "Competition. People think that, 

as a radio station, we have no competition. If you look at 
it from the outside, from the point of view of the consumer 
or listener, the competition has multiplied a million -fold, 

it seems. When we started in News radio the competition 
was a 15 -minute local newscast at 6pm, a 15 -minute 
national newscast at 6:15pm and another 15 -minute local 

newscast at 11pm. Then you had the newspapers. Today, 

we have more television news competition before 7am than 
we did in total when we started News radio. As I've often 
said, it's a good thing we were stupid and didn't know any 

better what the competitive factors would be. Despite the 
ability of people to get information instantly with the 
Internet and increased television, News radio is as 

successful today as it was when we premiered it 35 years 

ago." 
State of the industry: "From the standpoint of 

ownership, we've gone through a revolution rather than an 

evolution. The industry today is in a transition period 

where we're deciding on the best way to run and operate 
these radio stations in a single marketplace. I'm not sure 
we've got the correct structure or organization, whether 
it's cluster/not a cluster, compete/don't compete. Are we 

running our businesses the best way possible today? That's 
still a major issue." 

Dealing with change: "I have a passion for this 
business. My son, my daughter and, now, even my son-in- 
law are in this business. This is the greatest business in 
the world, second to none. You have a responsibility each 

and every day when you get up. How you cover the news 

affects lives every day. There are not a lot of jobs where 
you have that kind of influence or the responsibility to a 

community that we have at this station. What also makes 

this business great is that it is a very young business. 
When you get old like I am now, it's nice to be around 
young people. It's also a very profitable business, and it's 
always nice to be in a very profitable business. Given the 
choice between being rich or poor, rd rather be rich." 

State of business: "Not good. It's a tough year. The 

fourth quarter is, at best, going to be flat. Having said 
that, we're going to give the company a very healthy 
EBITDA, a healthy margin that Mel will appreciate. It's a 

very profitable business and a very profitable radio station. 
Before consolidation I think we were one of the top five 

stations in the country in profitability. We consider 
ourselves a sleeping giant. We don't get a lot of press here 
at KYW Newsradio. For years we used to be the highest- 
ranking station in terms of advertising volume outside of 
New York and Los Angeles." 

Something about the station that might surprise 
our readers: "We do 48 half-hour newscasts a day. 

Everybody looks at us as a 24 -hour News radio station, but 
it's really 48 half-hours. It's a merry-go-round of news, in 
that we never know when the listener gets on or off the 
merry-go-round. And 2am is every bit as important as 

6:30am. You can't say to the listener, in effect, 'It's 2am. 
What did you expect from us?' Every half hour is very 
important to us." 

Most influential individual: "I've been fortunate to 
have a number of them. I started at ABC Television very 
early on with Julie Bonathin and Fred Pierce. When I got 

to ABC there were only a couple hundred people. You got 
to see, meet and work with the bosses. When I got to 
Westinghouse it was Donald H. McGannon, and my direct 
boss was Jim Yurgen. Unfortunately, I never had much 
opportunity to work with Mel. We had some knock -'em - 
down shoving matches, which l enjoy. I enjoy him. Both of 

us being from New York, we have the same competitive 
drive. We used to go at each other when he was more 

involved with the individual stations. I've been blessed 
with great bosses." 

Career highlight "Helping to create News radio was 

one, but also what I did at Westinghouse when I was in 

research. There was a thing called the Prime Time Access 

Rule, or the Westinghouse Television Rule. Back then we 

did both radio and television. Westinghouse at that time 
opted to petition the FCC. The company thought the three 
networks had too much control over what the consumer 
saw every day or evening. We went to the FCC and told 
them it would be nice if they would limit the number of 

hours a station could carry network product to no more 

than three a night. We took on every network, every 
production company and every station in America and 
won." 

Career disappointment "Not a single thing. It's been 
terrific. I would have liked to experience working closer 

with Mel." 

Favorite radio format: "Probably a little Rock, a little 
Sports Talk and a little general radio." 

Favorite television show: "It was The Untouchables 
years ago; now ifs The Sopranos." 

Favorite song: "'My Way: All I ever asked my bosses is 

that they let me do it my way. If it's no good, fire my ass!" 

Favorite book "Tuesdays With Morrie." 

Favorite movie: "Any of the Godfathers." 

Favorite restaurant: "If I gave you a favorite in 
Philadelphia, my buddies in the restaurant business would 
hang me. I always tell people that the best thing I do is 

lunch. I would give you the Four Seasons for breakfast. 
That way I won't upset any of my friends who own 

restaurants in town." 
Beverage of choice: "Chopin vodka on the rocks." 
Hobbies: "I collect antique radios, I golf, and Tm big 

into sports." 
E-mail address: "shapiro@kyw.com " 
Advice for broadcasters: "Recapture the energy and 

enthusiasm of previous years. Because business is the way 

it is, I get concerned. Our creative juices aren't flowing, 
our energy is not what it used to be, and our enthusiasm is 

not where it was. Concentrating on sales and Wall Street is 

something I wish we wouldn't do as much, but do what's 
good for our business, and that will be good for Wall Street." 

On his retirement: 'This is all my own doing. They're 
calling my wife to get her to help change my mind. After 
41 years I want to see what it's like to do nothing. There's 
KYW, but I also teach at Temple University two days a 

week. Whether I continue with Temple or being on boards 
of nonprofits, I don't know. The time seemed right. I spoke 
to Joel Hollander and Scott Herman and told them I would 
do whatever they need. They want me to continue doing 
some light lifting. Well see what that is. My title from Joel 
is Chairman Emeritus." 

What he will miss most "I get nervous about not 
having people to see every day. I just had breakfast with 
someone who retired six months ago and decided to go 

back to work. He said, 'Make sure that at least once or 
twice a week you flip through your Rolodex and have 
breakfast or lunch with someone:" 

Advice for his successor: "Don't screw it up. It's too 
good. It's a great radio station." 
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THE THEME SONG 

FROM THE HIT SHOW 

AIRING EVERY TUESDAY 

ON THE 10 SPOT 

New This Week: 
WHTZ/New York 
KMXV/Kansas City 
KUDD/Salt Lake City 
WXSS/Milwaukee 
WKGS/Rochester 
WPXY/Rochester 
WFLY/Albany 
KHTT/Tulsa 
WHTS/Quad Cities 

Top 5 Callout: WKSE/Buffalo 
Top 10 Phones: MKS/Dallas 

WWWQ/Atlanta 
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