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Offspring Hit It Big
The Qffspring return with “Hit That,” the first single from
their forthcom-
o ‘ﬁ ing album,
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COUNTRY MUSIC ASSOCIATION

Annual CMA Issue

The 2003 CMA broadcast winners are profiled in this
week’s Country section. Find out which stations and
personalities are going home with the coveted awards,
and learn about the stations’ personnel, positioning
statements and ratings! The story begins on Page 43.
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Top 5 Most Added at Active, Rock and Alternative! Active Rock: Debut@®
Top 3 Most Added Active Rock 2 weeks in a row! Rock: Debut &)

Over 100 Rock and Alternative stations out of the box

The follow up to the Top 5 All Rock Formats hit “Someday” - [VerEmmack

2nd single from the Platinum-and-climbing The Long Road R
Produced by Nickelback and Joey Moi

Engineered by Joey Moi

Mixed by Randy Staub

Management: Bryan Coleman for Union Entertainmznt Group
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CHR/POP
« BEYONCE #/SEAN PAUL Baby Boy (Columbia)
CHR/RHYTHMIC
* CHINGY /SNODP DOGG & LUDACRIS Holidae In (DTPCapitol)
URBAN
* LUDACRIS f/SHAWNNA Stand Up (Dsf Jam SouttVIDJMG)
URBAN AC
< GERALD LEVERT U Got That Love (Elektra/EEG)
COUNTRY
» TOBY KEITH | Love This Bar (DreamWorks)
AC
* SHANIA TWAIN Forever And For Always (Mercury/IDJMG)
HOT AC
* SANTANA /ALEX BAND Why Don't You & | (Arista)

| SMOOTH JAZZ

| *PRAFUL Sigh (Rendezvous/N-Coded)
ROCK
* STAIND So Far Away (Flip/Elektra/EEG)
ACTIVE ROCK
* A PERFECT CIRCLE Weak And Powerless (Virgin)
ALTERNATIVE
« STAIND So Far Away (Flip/Elektra/EEG)
TRIPLE A
*R.E.M. Bad Day (Warner Bros.)
CHRISTIAN AC
» CASTING CROWNS if We Are... (Beach Street/Reunion)
CHRISTIAN CHR
* STACIE DRRICO (There's Gotta Be) More . .. (ForeFrontVirgin)
CHRISTIAN ROCK
= SKILLET Savior (Ardent)
CHRISTIAN INSPO
« WATERMARK .. There Is None. .. (Creative Trust Workshop) |
SPANISH CONTEMPORARY ;
* LUIS MIGUEL Te Necesito (Warner M.L.) |
TEJANO l

* KUMBIA KINGS 1/0ZOMATLI Mi Gente (EM/ Latin)
| REGIONAL MEXICAN

-I N S I D E

RADIO PDS TALK TECHNOLOGY

Prominent PDs sound off to consultant John
Parikhal this week about how they view the
forces of technology, including music
downloads, Internet research, iPods and
satellite radio. Also in the Management/
Marketing/Sales section, consultant Tim
Moore discusses the importance of
protecting your best employees. You also get
the firstin a new series on Interep’s new
Consumer Lifestyle Reports, starting with
women 18+. And for details on Interep’s
newest findings on the AC audience, see
Angela Perelli's AC section.

Pages 7-9, 53

HOW’D THEY DO THAT?

It's the third in a series profiling Alternative
stations with increasing ratings. R&R
Alternative Editor Max Tolkoff looks at the
summer book results for stations in Salt
Lake City; Denver; New Orleans; Albany, NY;
Tucson; and Dayton.
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By Frank Comeia

R&R Music Editor
feorreia@radioandrecords.com

Halloween 2003 showed
everyone just how scary
things are getting in the
music industry when
sources confirmed that
Vivendi’s Univer-/
sal Music Group /
would be purchas-
ing DreamWorks
Records in a deal
reportedly worth
about $100 mil-
lion.

DreamWorks execs Mo
Ostin, Lenny Waronker,
Michael Ostin and Johnny
Barbis addressed the com-
pany via conference call on
Oct. 30, informing staffers
that the label had been sold,
effective Jan. 1. Staffers
learned that DreamWorks
will be folded into Inter-
scope/Geffen/ A&M, but
DreamWorks will continue
with business as usual on
all 2003 releases.

UMG Buys DreamWorks

Deal reportedly worth about $100 million

MountainSouth.
. / Music plogul David
L Geffen, director Steven

*
)
4,8

It was also announced that
A&R would begin contacting
artist managers about the
transition. DreamWorks’ top
seller is country superstar
Toby Keith. Other artists on
the roster include Nelly
Furtado, AFI, Darryl
Worley, Jimmy Eat

World, Papa Roach,

Floetry and East-

Spielberg and former
Walt Disney Co. ex-
ecutive Jeffrey Katzenberg
founded the multimedia
DreamWorks in 1994. The fol-
lowing year Geffen tapped
Mo Ostin, Waronker and
Michael Ostin as the manage-
ment team for DreamWorks
Records, which began releas-
ing records in 1996.

The DreamWorks/ Universal
announcement comes during a
wave of overall consolidation in
the industry, including merger

DREAMWORKS :- See Page 3
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R&R To Honor Mike Wallace

CBS News vet to receive Lifetime Achievement
Award at 2004 R&R Talk Radio Seminar in DC

Legendary CBS News g
journalist and com-
mentator Mike Wallace
has been selected as the
2004 recipient of R&R’s
News/Talk Radio Life-
time Achievement
Award. Wallace will ac- |
cept the award during
a luncheon to be held
in his honor at the up-
coming R&R Talk Ra-
dio Seminar, which is
scheduled to be held in Wash-
ington, DC, from Feb. 26-28,
2004.

Over the course of what is
still an active broad casting ca-
reer that has spanned 60-plus
years, Wallace has distin-
guished himself as one of
America’s most respected and
admired journalists. His brazen

Wallace .

and probing style has
made his name synony-
mous with the term
“tough interview,” a
1 style he essentially in-
vented more than a
half-century ago.

The Hall of Fame
| broadcaster is also the
recipient of an amazing
19 Emmy Awards, three
DuPont and Peabody
Awards and the 1996
Robert F. Kennedy Journalism
Award’s grand prize. Wallace
currently holds the record for
the longest reign of any indi-
vidual on a network TV pro-
gram, 60 Minutes, the ground-
breaking news-magazine show
on which he has appeared since
its debut in 1968.

WALLACE = See Page 24

CC Stays Committed To Ad Rates

Company misses forecasts, but profits rise in Q3

By Joe Howard

R&R Washington Bureau
jhoward@radioandrecords.com

As radio struggles through a
weak advertising market,
Clear Channel said on Tues-
day that its overall Q3 profits
rose but were just short of Wall
Street forecasts.

The company’s earnings,
minus pre-tax gains, climbed
from $212.5 million (34 cents
per share) to $236.8 million (38
cents); the per-share figure was
a penny behind the consensus
of analysts polled by Thomson
First Call.

Including the gains — ob-
tained when Clear Channel
sold 8.25 million shares of
Univision stock after that com-

pany merged with Hispanic
Broadcasting Co. — Clear Chan-
nel earned $636 million ($1.03).

Revenue improved 9%, to
$2.5 billion, while EBITDA
grew 7%, to $657.8 million, and
after-tax cash flow was up 14%,
to $475.6 million. On a pro
forma basis, Q3 revenue in-
creased 6%, to $2.5 billion, and
EBITDA improved 5%, to $649
million.

In Clear Channel’s radio di-
vision, however, revenue was
flat vs. last year, at about $963.6
million. And though revenue
from the company’s top 50
markets improved 2% —
with New York, San Francisco,

EARNINGS » See Page 11

Agovino Heads
SBS/Los Angeles

By Jackie Madrigal

R&R Latin Formats Editor
Jmadrigal@radioandrecords.com

Spanish Broadcasting Sys-
tem has appointed Michael
Agovino VP/GM of its Los An-
geles radio cluster. He will be
responsible for the day-to-day
operations of Regional Mexican
stations KLAX (La Raza) and
KXOL (El Sol) and Tropical si-
mulcast KZAB & KZBA (La
Sabrosa). Agovino was previ-
ously President of Clear Chan-
nel Radio Sales.

Current SBS/L.A. VP/GM
Marko Radlovic will transition
into a newly created corporate
position once Agovino assumes
his position in Los Angeles on
Dec. 1. SBS has yet to announce
what Radlovic’s new position
will be.

“Mike Agovino is the perfect
candidate to implement and

AGOVINO - See Page 24

By Al Peterson

R&R News/Talk/Sports Editor
apeterson@radioandrecords.com

As many of you already
know, I am among the le-
gions of workers nationwide
who telecommute. While the
main offices of R&R are lo-
cated in Los Angeles, I work
primarily from a virtual of-
fice located about 90 miles to
the south in San Diego.

California’s southernmost
city was my family’s home
before I joined the R&R staff
as News/Talk/Sports Editor
nearly six years ago, and we
were committed to remain-
ing in this little piece of
Southern California paradise
that we’d worked a lifetime
together to attain. But as
some wise old sage once said,
“Paradise, my friend, is not
cheap.”

Hell, Up Close & Personal

An insider’s look at So. California’s wildfires

I'm not talking about the
infamous cost of California
real estate, where a 1,600-
square-foot fixer-upper can go
for a million bucks; I'm talk-
ing about that unlisted cost
that good old Mother Nature
still places on all those who've
chosen to live here ever since
settlers first laid eyes on the
Golden State.

From earthquakes and
wildfires to floods and
droughts, California seems
to have a natural disaster to
suit almost any taste. To live
here is to accept that Mother
Nature can change every-
thing in the blink of an eye.

For the past several years
Southern California has seen
much less than its usual

See Page 15
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Pareigis Sr. VP,
Macky VP For
Sony/Nashville

By Lon Helton

R&R Country Editor
Iheton@radioandrecords.com

In a pair of promotions at
Sony/Nashville, Epic/Monu-
ment Sr. VP/Promotion Larry

Pareigis
Pareigis has been elevated to Sr.
VP/Radio Promotion and Epic/
Monument Director/National
Promotion Bill Macky has been
upped to VP/National Promo-
tion. Both positions oversee radio
promotion for all labels under

Macky

SONY = See Page 24

ol j Coming Next Week: Smooth Jazz Focus — ‘Smoooth’
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KCJZ/San Antonio Goes Pop

It was a busy week in San Antonio
radio: Only a week after crosstown
KTEM flipped to Rock, on Oct. 31
Cox’s CHR/Rhythmic KCJZ (106.7
Jamz)/San Antonio morphed froma
Dance-oriented for-
mat to CHR/Pop as
“Z106-7, San Anto-
nio’s New No. 1 Hit
Music Station.”

Longtime PD/af-
ternoon driver Doug Bennett re-
mains at the station’s helm, and
most of the airstaff has been re-
tained, although the station is run-
ning jockless for the first month of
its new incarnation.

“There’s a definite hole in the
market for a station that plays all
kinds of hit music, including the

pop-leaning rhythm stuff,” Cox Top

40 Format Coordinator Jeremy Rice
told R&R. “We're the
only station that can
play Beyoncé, Pink,
The Black Eyed Peas

sanarconios R o e muscstanon and  Jennifer Lopez

alongside 3 Doors |

Down, Lil Jon and Eminem. Z106-
7 will be a true CHR.”

KCJZ became CHR/Rhythmic in
August 2001, when itevolved from
its previous format, Rhythmic Old-
ies.

KCUV/Denver Makes Hayes PD

John Hayes, most recently PD for
Triple A KTAO/Taos, NM, has
joined Newspaper Radio Corp.’s
recently launched Americana
KCUV-AM/Denver for similar du-
ties. The move follows an earlier
announcement that KCUV had
flipped to Americana with Art
Frederick as PD.

The move to KCUV, which was
KNRC until May 9 and is now
known as “Colorado’s Under-
ground Voice,” marks a return to
Colorado for Hayes: Before joining

KTAOQ, he served as PD for Boulder,
CO-based ERC Internet Radio.
Hayes is perhaps best known for
his lengthy PD stint at heritage Al-
ternative KTCL/Ft. Collins-Denver,
where he held programming duties
from 1981-98.

“The NRC radio group is dedi-
cated to and passionate about
bringing great programming back
to the airwaves,” Hayes said. “We
feel there are many disenfranchised
listeners, representing a phantom

HAYES - See Page 24

Cox/Tulsa Elevates Lawrie, Hunter

Dan Lawrie has been
promoted from Director/
Sales to VP/Market Man-
ager for Cox Radio’s five-
station Tulsa cluster and
will oversee day-to-day op-
erations for Classic Rock
KJSR, AC KRAV, News/
Talk KRMG, Rock KRTQ
and Country KWEN. Con-
currently, KRAV OM/PD
Steve Hunter has added OM du-
ties for KJSR and KRTQ and will
report to Lawrie.

“We are excited to have some-
one like Dan within Cox Radio to
take this cluster to the next level,”
said Cox Radio Regional VP Ben
Reed, to whom Lawrie reports.
“His experience and knowledge of
the market are great assets for the
company, and I look forward to his
leading these stations.”

Lawrie landed his most
recent duties in January
2000, rising from the GSM
Ml post at KRMG. He joined
® the station in March 1999
A after working in radio sales
& in nearby Oklahoma City.
#ll  Speaking of Hunter, Lawrie

| said, “Steve has clearly
proven his ability over the
years to oversee the opera-
tions of KRAV and produce high-
quality radio. It makes sense to ex-
pand Steve’s role within Cox and
use his talents on two of our other
Tulsa properties, lending support to
me in my new role as VP/Market
Manager. I look forward to a close
working relationship with Steve.”

Hunter has been at KRAV since
June 1994. He previously held vari-
ous on-air and programming posi-
tions in Tulsa.

J Promotes Edge To Exec. VP/A&R

J Records Sr. VP/A&R |
Peter Edge has been pro- J§* =
moted to Exec. VP/A&R. 1+
Edge joined ] on its launch &
in 2000, and in the past few |
years he has discovered
and nurtured such artists 4
as Alicia Keys, Dido, Angie
Stone and Mario. He is cur-
rently developing new ]
signings including Shawn
Kane and Smitty.

“Peter Edge has great ears and a

Edge
for ] Records.”

EDGE - See Page 24

wonderful thirst for cut-
| ting-edge, trendsetting art-
| ists,” RCA Music Group
| Chairman/CEQ Clive
Davis said. “He also has
taste and high standards,
which not only give him
distinction, but also an ex-
cellent batting average. Pe-
ter has been and will con-
tinue to be a terrific asset

_ RRnews

Sue Treccase has added OM
responsibilities for Business
News WHNZ/Tampa and for
Clear Channel Traffic’s Tampa
operations. She will retain her
OM/PD duties at Clear Chan-
nel’s Sports and News/Talk duo
WDAE & WFLA/Tampa, as
well as for the Tampa Bay Devil
Rays Radio Network.

Treccase joined WFLA in 1987
as Asst. OM, working under then-
OM Gabe Hobbs. When Hobbs
moved up in 1996 to become
Clear Channel VP of News/ Talk/
Sports Programming, Treccase
succeeded him as OM at WFLA.
Treccase began her broadcast ca-
reer straight out of college as a
staffer at WKIS/Orlando, which

' started at Capstar in 1998

Treccase Expands Duties

Adds OM responsibilities at WHNZ, CC Traffic

is now Clear Channel-owned
News/Talk WFLE.

“The thinking behind this re-
alignment of duties was to put
all of our news, talk and infor-
mation brands under one man-
ager,” Treccase told R&R. “It's
something that made sense to
do, especially since WFLA is
Clear Channel Traffic’s biggest
customer in the market.”

Treccase pointed out that
while she will have additional
responsibilities with regard to
both WHNZ and Clear Channel
Traffic, Gene Lindsey will re-
main PD for both of those op-
erations and will continue to
oversee day-to-day program-
ming at WHNZ.

Keith New WMAG/Greensboro PD

Clear Channel has named Scott Keith PD of Soft AC WMAG/Greens-
boro. Keith replaces Nick Allen, who is now programming AC sister

WLYT/Charlotte.

“It's hard to find great programmers who understand the nuances of
the Adult Contemporary format,” cluster OM Tim Satterfield told R&R.
“Nick Allen helped create one of the best Adult Contemporary radio sta-
tions in the country, and we’re confident that Scott is the man to keep it at
the top of its game and achieve even greater successes.”

Keith was most recently OM of Clear Channel’s Smooth Jazz KEZL, Old-
ies KFSO and AC KSOF in Fresno, also serving as KSOF's PD.

Lange Joins McVay As VP/Rock

Former Clear Channel Sr. |
VP /Programming Dave
Lange has joined McVay
Media as VP/Rock. Lange

and remained with the
company as it merged into
AMFM, then Clear Chan-
nel.

“Dave’s experience as a
VP and group programmer
for three of the largest broadcasters
in North America — combined
with his major-market PD experi-
ence — makes him a natural for
McVay Media,” company President
Mike McVay said. “This man has

been responsible for 300-
plus radio stations. That
wealth of experience will
help our clients in many
facets of the business.”
Lange told R&R, “My
role at Clear Channel was
| with all different formats,
from Polka to Hip-Hop, so
I welcome the opportunity
to get back and focus more |
intensively on Rock. It's where my |
career started. I've learned a lot
working all of the other formats,
but it will be interesting to get back
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DreamWorks

Continued from Page 1
talks between Sony and BMG, as
well as EMI and Warner Music
Group. WMG is also reportedly be-
ing eyed by billionaire Haim Saban
and Seagram Chairman Edgar
Bronfman Jr.

In an interview with the Los An-
geles Times on Oct. 31, Mo Ostin
said, “You look at this industry, and
you see nothing but contraction and
cutbacks. When you look at it from

| the perspective of a company that’s

astartup, it’s very, very hard to con-
tinue in this environment.”

Ostin also said that the Dream-
Works label might have had success
in a different era. “I've been in the
record business for over 40 years, and

| T've never seen a time this bad,” he

LANGE » See Page 11

| said. “Our timing was bad.”
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EXTREME MAKEOVER GONE HORRIBLY WRONG Tampa Bay residents were more than a little frightened
and confused recently when their pleasant morning commutes were interrupted by billboards containing some 30-odd feet of
ugly chick. Upon closer examination — which was more than a little painful for the guy who drew the short straw — it turns
out the “babe” in question is actually WFLZ/Tampa morning guy MJ Kelli. The good news? Local pigeons are refusing to fly
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RADIO BUSINESS

Citadel: Interep Suit
‘Entirely Meritless’

Broadcaster considers countersuit

By Joe Howard

R&R Washington Bureau
jhoward@radioandrecords.com

ust days after Interep announced that it will seek millions
of dollars in damages for what it says was Citadel’s breach
of a long-term contract between the companies, Citadel’s at-
torney proclaimed that Interep’s allegations are “entirely
meritless.” In fact, attorney Lorin Reisner said in an exclu-
sive interview with R&R that Citadel is considering filing a

countersuit.

Reisner, of the New York law firm
of Debevoise & Plimpton, said Cita-
del, which on Oct. 1 voided a long-
term representation deal with Interep
to sign with rival Katz Media Group,
would likely base its countersuit on a

claim that Interep didn’t live up to
the terms of the contract. He said,
“Citadel believes Interep failed to
perform its obligation, and proper-
ly terminated the agreement.”
Citadel may also argue that it

suffered financially from Interep’s
handling of its national business, Reis-
ner said, adding that it’s likely the
broadcaster will seek damages to
recover those losses.

Citadel and Interep in 1998 signed
a contract that wasn't set to expire
until 2010, and when Citadel abrupt-
ly took its business to Katz, Interep
sued for termination fees in excess
of $30 million. Citadel’s business
accounted for about 7% of Interep’s
commission revenue during 2002
and for the first nine months of this
year.

Chapter 11 Written For Radio Unica

Network, marketing firm set for separate sell-offs

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

.

sadio Unica, the Miami-based Spanish-language News/

Talk programming provider that a month ago agreed to sell

its 15 owned-and-operated

AMs to Multicultural Radio

Broadcasting for $150 million, has filed for Chapter 11 bank-
ruptcy protection in connection with a prepackaged reorga-

nization plan and asset sale.

The filing, made Oct. 31 in US.
Bankruptcy Court for the Southern
District of New York, was made so
Radio Unica can proceed with its deal
with the Arthur Liu-led Multicultur-
al.

When the sale was announced on
Oct. 6it was uncertain whether Radio
Unica would continue to operate its
Spanish News/Talk network, but it’s

now clear that the network is up for
sale, which could signal its demise
after six years of operation. In addi-
tion to negotiating a separate sale of
the network, Radio Unica has put
on the market its Miami-based
MASS Promotions company, which
has not filed for bankruptcy.

Radio Unica debuted in January
1998 as the latest ambitious project

to be headed by Joaquin Blaya, who
is perhaps the individual most re-
sponsible for the explosive growth
of the Spanish-language television
sector over the last five years. Blaya
created Univision from scratch and
has led Spanish-language TV net-
works Telemundo and Galavision.
But he would find that success in
radio can be a monumental task.
Many of Radio Unica’s stations
failed to make a dent in their mar-
kets’ Arbitron ratings — something
the company would repeatedly
blame on Arbitron methodology —
and the company lost millions of

RADIO UNICA See Page 6

BUSINESS BRIEFS
Analyst: 04 Ad Market May Decline

e cannot rule out a negative Q4 at this point,” Credit Suisse First

Boston analyst Paul Sweeney cautioned in a radio-industry re-
port issued on Oct. 31. While he still forecasts that the quarter will end
up flat, Sweeney warned that October could be flat to down 3% owing
to tough comparisons caused by last year’s political spending. He said
November is also pacing fiat to down, adding that while December is
pacing up in the low- to mid-single digits, it's too early to make a final
call for the month.

As for 2004, Sweeney said that while the industry is poised for re-
covery, he's adopting a conservative outlook and ratcheting down his
growth outlook for radio from 6% to 5%. “Ali the ingredients — politi-
cal and Olympic revenue, the halo effect, easy war comparisons and,
most importantly, an improving economy — are in place for a rever-
sion to the radio industry’s 6%-7% top-line mean.” he said. “But, con-
sidering the second-half weakness in both local and nationai spot ra-
dio sales, we prefer to take a cautious view of 2004 at this point.”

SAG, AFTRA Ratify New Commercials Deal

M embers of the Screen Actors Guild and AFTRA who perform in
radio and TV commercials last week overwhelmingly agreed to
a new three-year contract. Each union’s board had asked members
to ratify the deal, which was tentatively agreed to on Sept. 24. The
contract calls for an increase in fees for union members and greater
contributions to union health and pension plans.

SBS Closes On KXOL-FM/Los Angeles

panish Broadcasting System has completed its $250 million pur-

chase of KXOL-FM/Los Angeles from the International Church
of the Foursquare Gospel, using net proceeds of a $75 million pri-
vate offering of preferred stock and senior secured credit facilities of
up to $135 million. SBS intends to repay a portion of its debt under
the senior facilities with proceeds from the previously announced $30
million sale of KPTI/San Francisco to 3 Points Media and the $24.4
miltion sale of KLEY & KSAH/San Antonio to Border Media Partners.
Randy George of Sterling Associates-Capital Group was the exclusive
broker for the KXOL sale.

IDT Media Forms Liberty Broadcasting System
DT Media has created the Liberty Broadcasting System, succes-
sor to its Talk America Radio Network, IDT founder and Chairman
Howard Jonas said LBS will “bring a diversity of opinions to the radio

Continued on Page 6
R&R Stock Index

This weighted index consists of all publicly traded companies that

derive more than 5% of gross earnings from radio advertising.
Change Since

10/31/02 10124/03 1073103 10/31/02

R&R Index 206.30 199.61 205.70 0.3% +3%
Dow Industrials  8,397.03 9,582.46 9,801.12 +17% +2%
S&P 500 885.76 1,02891 1,050.71 +19% +2%
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Abitene. TX
Akron, OH
Albany, GA
Albany, NY
Albuguergue, NM
Alexandria, LA
Amarillo, TX
Amarillo, TX
Anchorage, AK
Atlanta, GA
Augusta, GA

Austin, TX
Bakersfield, CA
Baltimore, MD
Bangor, ME
Baton Rouge, LA
Baton Rouge, LA
Beaumont, TX
Billings, MT
Birmingham, AL
Boise, iD
Baoston, MA
Bozeman, MT
Buffalo, NY
Burlington, VT

Calgary, AB
Cedar Rapids, IA
Charleston, SC

Chariotte, NC
Charlottesville, VA
Charlottesville, VA
Charlottesville, VA
Charlottesville, VA
Chattanooga, TN
Chicago, IL
Cincinnati, OH
Cleveland, OH
Columbia, MO
Columbia, SC
Columbus, GA
Columbus, GA
Columbus, OH
Corpus Christ, TX
Dallas-Ft. Worth, TX

Davenport, [A
Dayton, OH
Denver, CO
Des Moines, 14
Dothan, AL
Dothan, AL
Dothan, AL
Dublin, GA

Dubuque, IA
Edmonton, AB
Edmonton, AB
Elmira, NY

Erie, PA

Eugene, OR
Evansville, IN
Fargo, ND

Fargo, ND

Flint, MI

Forence, SC
Forence-
MuscleShoals, AL
Florence-
MuscleShoals, AL
Florence:
MuscleShoals, AL
Fresno, CA

Ft. Wayne, IN
Gainesville, FL

Gainesville, FU
Grand Rapids, M

Green Bay-
Appleton, WI

KAGT
KCDD
KBCY
KHXS
KFQX
WKDD
WO0BB
WGY
KOB-FM
Kain
KMXJ
KMML
KASH
WSTR
WBBQ

KVET
KKDJ
WWNMX
WKSQ
WDGL
WTGE
KAYD
KGHL
WMJJ
KXLT
WBMX
KZMY
WKSE
WOKO

CKRY
KHAK
WCSQa

WLYT
WHTE
WUMX
WFFX
WCYK
WKXJ
WTMX
WRRM
WMVX
KPLA
WTCB
WSTH
WGSY
WSNY
KRYS
KDMX

KBEA
WHKO
KALC
KSTZ
WDJR
WESP
WZND
wazy

KLyv
CHED
CKNG
WINK
WFGO
KDUK
WIKY
KKBX-FM
WDAY-FM
WWCK
WDAR
WLAY

WVNA
WKGL
KSKS
WAJI
WKTK
WSKY

WO00D
WKSZ

Hendrick Medical Center

Hendrick Medical Center

Hendrick Medical Center

Hendrick Medical Center

Hendrick Medical Center

Akren Children's Hospital

Phoebe Putney Memaorial Hospital
Children's Hospita! at Albany Medical Center
UNM Children’s Hospital

Christus St Francis Cabrini Hospital

Baptist St. Anthony's Health System

Baptist St Anthony's Health System
Children's Hospital at Providence

Children’s Healthcare of Attanta

Medical College of Georgia Children's
Medical Center

Children's Hospital of Austin

Bakersfield Memorial Health Foundation
Johns Hopkins Children's Center

Eastern Maine Healthcare

Our Lady of the Lake Children's Center

Our Lady of the Lake Children's Center
Christus St. Mary Hospital

Shodair Children’s Specialty Hospital

The Children's Hospital

St. Luke's Children’s Hospital

Boston Chiidren's Hospital

Shodair Children's Speciaity Hospital
Chilaren's Hospttal of Buffalo

Vermont Children's Hospita!l at Fletcher

Allen Heaith Care

Alberta Children's Hospital

Children's Hospital of lowa at the UtHC
Medical University of South Carolina Children's
Hospital

The Children's Hospital at Carolinas Medical Center
University of Virginia Children's Medical Center
University of Virginia Children's Medical Center
University of Virginia Children's Medical Center
University of Virginia Children's Medical Center
T. C. Thompson Children's Hospital
Chileren's Memorial Hospital

Cincnnati Children's Hospital

Rainbow Babies & Children’s Hospital

MU Children’s Hospital

Palmetto Health Children’s Hospital

The Medical Center

The Medical Center

Children's Hospital

Driscoll Chitdren's Hospital

Children’s Medical Center Dallas

Cook Children’s Medical Center

Chitdren's Hospital of lowa at the UIHC

The Children's Medical Center

The Children's Hospital of Denver

Children's Hospital of lowa at the UIHC
Children's Hospital Health System

Children's Hospital Health System

Chilcken's Hospital Health System

The Children's Hospital at the Medical Center
of Central GA

Children's Hospital of lowa at the UIHC
Stollery Children's Hospital Foundation
Stollery Children's Hospital Foundation

Arnoz Ogden Medical Center

Saint Vincent Health Center

Sacrad Heart Medical Center

Rlley Hospital for Children

MeriCare Children’s Hospital

MeriiCare Children's Hospital

Hurley Medical Center

McLeod Children’s Hospital

The Children's Hospital

The Children's Hospttal
The Children's Hospita!

Children's Hospital Central California
Riley Hospital for Children

Shands Children's Hospital at the
University of Florida

Shands Children's Hospital at the
University of Florida

DeVas Children's Hospital
Chridren's Hospital of Wisconsin

Green Bay-
Appleton, Wi
Greenville, NC

Greenville, SC
Halifax, NS
Harrisburg, PA

Hartford, CT
Helena, MT
Helena, MT
Houston, TX
Huntsville-
Decatur, AL
Indianapolis, IN
Jackson, MS

Jackson, MS
Jackson, MS
Jackson, MS

Jacksen, TN
Jacksonville, FL

Joplin, MO
Joplin, MO
Joplin, MO
Joplin, MO
Kansas City, MO
Knoxville, TN

La Crosse, Wi
La Crosse, W!
La Crosse, Wl
Lake Charles, LA
Lake Charles, LA
Laurel, MS

Laurel, MS
Laurel, MS

Litde Rock, AR
London, ON
London, ON
Lubbock, TX
Luverne, MN
Macon, GA

Memphis, TN
Milwaukee, WI
Minneapolis-
StPaul, MN
obite, AL

Montgomery, AL
Morgantown, WV
Nashville, TN
Odessa-Midland, TX
Okiahoma City, 0K
Omaha, NE
Orfando, FL

Ottawa, ON
Panama City, FL
Panama City, FL
Panama City, FL
Pensacola, FL
Peoria, IL
Philadeiphia, PA
Phoenix, AZ
Portland, OR
Raleigh, NC
Reno, NV
Rochester, NY
Sacramento, CA
Sacramento, CA
Sacramento, CA
Sacramento, CA
Saint John, NB
Saint John, NB
Salinas, CA
Salinas, CA

San Angelo, TX
San Angelo, TX

lives through

Through the generous support of Foresters, a fiancial
services organization, every dollar raised through
Children’s Miracle Network Radiothons stays in the
community to help kids treated by their Children's
Miracle Network hospital. The funds raised by these
stations are used to provide:
* State-of-the-art Care
e Cutting-edge Research
¢ Preventative Education

Station Hospital

WAPL

the power of radio!

The 17 million childven treated by Children’s Miracle Network hospitals would
like to thank their radio partners for raising more than $30 million in 2003.

Children's Miracle Network hospitals are there for

our children 24 hours 1 day 7 days 1 week. Please

Children's Hospital of Wisconsin

WNCT-F4 University Health Systems of

WMY|
Cio0
WCAT

WDRC
KBLL
KKGR
KHMX
WDRM

WENS
WJKK

WIIN

WUSJ

WYOY

WAPE

Kixa
KXDG
KIMK
KSYN
KMXV
WWST
WLFN
wacce
WLXR
KHLA
KBXG
WBBN

- wiew

WXRR
KSSN

- Clam

CCJBK

KLL

KLak -
WPEZ

WSRR
WKLH
KSTP-PM

WMKC

Eastern Carolina's Children's Hospital
Greenville Hospital System Children's Hospital
IWK Health Centre

Penn State Children's Hospital at Penn State
Milton S. Hershey Medical Center
Connecticutt Children's Medical Center
Shodair Children’s Specialty Hospital

Shodair Children’s Specialty Hospital
Memorial Hermann Children's Hospital

The Children's Hospital

Riley Hospital for Children

Blair E. Batson Hospital for Children at the
University. of Mississippi Medical Center
Blair E. Batson Hospital for Children at the
University. of Mississippi Medical Center
Biair E. Batson Hospital for Children at the

~ University. of Mississippi Medical Center

Bfair E. Batson Hospital for Children at the
University. of Mississippi Medical Center
Le Bonheur Children's Medical Center
Shands Jacksonville Medical Center/Wolfson
Children's Hospital

Freeman Heaith System

Freeman Health System

Freeman Health System

Freeman Health System

KU Medical Center/Children’s Mercy Hospital
East Tennessee Children's Hospital
Gundersen Lutheran Medicat Center
Gundersen Lutheran Medical Center
Gundarsen Lutheran Medical Center
Christus St. Patrick Hospital

Christus St. Patrick Hospital

Blair E. Batson Hospital For Children at the
Univ. of Miss. Med. Ctr

Blair E. Batson Hospital For Children at the
Univ. of Miss. Med. Ctr

Blair E. Batson Hospital For Children at the
Univ. of Miss. Med. Ctr

Arkansas Children's Hospital Foundation
Children's Heatth Foundation

Children’s Health Foundation

- UMC Children's Hospital

Sioux Valley Children's Hospital
The Children’s Hospital at the Medical Center
of Central GA

- Le Bonheur Children’s Medical Center
- Children's Hosptat of Wisconsin

Gillette Children’s Specialty Healthcare

- University of South Alabama Children’s

~ & Women's Hospital

WMXS
WVAQ
WJXA -
KHKX
KXY
KXKT
WMGF

CKBY
WILN
WVVE
wyQ0o
WXBM
WPBG
WOGL
KMLE
KWJJ
WRAL
KBUL
WVOR
KDND
KRXQ
KSEG
KSSJ
CHWV
CHSJ
KWAV
KIDD
KWFR
KIXY

The Children’s Hospital
West Virginia Univ. Children's Hospitat
Vanderbit Children's Hospital
Medical Center Hospital
Children's Medical Research Institute
Children's Hospital - Omaha s
Shands Children’s Hospnal sﬂhe‘bmversny of Florida
Amold Palmer Hospital for Women & Children
Children's Hospital of Eastern Ontario
Sacred Heart Children’s Hospital
Sacred Heart Children's Hospital
Sacred Heart Children's Hospital
Sacred Heart Children’s Hospital
Children's Hospital of linois
The Children's Hospital of Phitadelphia
Phoenix Children’s Hospital
Doernbecher Children’s Hospital
Duke Children’s Hospital & Heaith Center
Washoe Medical Center
Golisano Children’s Hospital at Strong
UC Davis Medical Center
UC Davis Medical Center
UC Davis Medical Center
UC Davis Medical Center
IWK Heatth Centre
IWK Health Cantre
Salinas Valley Memorial Hospital
Salinas Valley Memorial Hospital
Shannon Medical Center
Shannon Medicat Center

children of their communities.

Market

join us in thanking these stations for helping the

\

Foresters

thvesting - Sharing - Inspifing

A financlal services organization

inspired by helping children, visit
www.foresters.biz

Foresters is the proud international
sponsor of Children’s Miracle Network
Radiothon. Foresters is a 125-year-old
financial services organization that invests
in its members' communities and in the
lives of children who represent the future.

D

Children's

Station

San Antonio, TX KROM
San Antonio, TX KXTN
San Antonio, TX KXTQ
San Diego, CA KPOP
San Diego, CA XHCR
San Diego, CA KHTS
San Diego, CA KMY}
San Diego, CA XHRM
San Diego, CA KOCL
San Francisco- KFRC
Oakland, CA

Saskatoon, SK CKOM
Saskatoon, SK CFMC
Saskatoon, SK CJDJ
Savannah, GA WGZ0
Savannah, GA WGZR
Seattle-Tacoma, WA  KBKS
Seymour, IN WZzB
Seymour, l'N;f 1 \Ag‘jxc
Sioux CityIA -~ KGLI
Sioux Falls, SD* KSDR

South Bend, IN =

Spokane, WA s

Springfield, IL
Springfield, MO
Springfield, MA
St Louis, MO
State College, PA
Sunbury, PA
Sunbury, PA
Sunbury, PA
Syracuse, NY
Syracuse, NY
Syracuse, NY
Tallahassee, FL
Terre Haute, IN
Thompson, MB
Toledo, OH
Toronto, ON
Toronto, ON
Toronto, ON
Tri-Cities, TN
Tucson, AZ
Tucson, AZ
Tucson, AZ
Tucson, AZ
Tueson, AZ
Tucson, AZ
Tucson, AZ
Tulsa, 0K

Tulsa, 0K
Tupelo, MS
Tuscaloosa, AL
Tyler, TX
Tyler-Longview, TX
thica, NY
Victoria, BC
Virginia Beach, VA
Waco-Temple-
Bryan, TX
Washington, DC
Washington, DC
Watertown, NY
Wausau-
Stevens Point, Wi

West Palm Beach, FL. Wi

Wichita Falls, TX
Wichita Falls, TX
Wichita Falls, TX
Wichita, KS
Wilkes Barre, PA
Wilkes Barre, PA
Wilkes Barre, PA
Winnipeg, MB
Winnipeg, MB
Yakima, WA
Yakima, WA
Yakima, WA
Yakima, WA
Youngstown, OH

Miracle w Network
the alliance of premier hospitals for children

Hospital

Christus Santa Rosa Children’s Hospital

Christus Santa Rosa Children's Hospital

Christus Santa Rosa Children’s Hospital
Children’s Hospital & Health Center

Children's Hospital & Health Center

Children's Hospital & Health Center

Children’s Hospital & Health Center

Children's Hospital & Heaith Center

Children's Hospital & Heatth Center

Children's Hospital & Research Center at Oakland

Children's Health Foundation of Saskatchewan

Children's Health Foundation of Saskatchewan

Children's Health Foundation of Saskatchewan

Backus Children's Hospital at Memorial Health

University Medical Center

Backus Children's Hospital at Memarial Health

University Medical Center

Children's Hospital and Regional Medical Center
~ Ritey Hospital for Children

Riley Hospital for Children

St Luke's Regional Medical Center

Sioux Valley Children’s Hospital

Riley Hospital for Children

Inland Northwest Children’s Miracle
Netwaork Hospitals
WNNS St John's Hospitat
KGMY Cox Health
WMAS-FM Baystate Medical Center
WVRV Cardinal Glennon Children’s Hospital
WBHV The Janet Weis Children’s Hospital at Geisinger
WKCK The Janet Weis Children’s Hospital at Geisinger
WEGH The Janet Weis Children’s Hospital at Geisinger
WQKX The Janet Weis Children’s Hospital at Geisinger
WBBS Upstate Medical University
WYYY Upstate Medical University
WSYR Upstate Medical University
WTLY Shands Children's Hospital at Umve@yuf Rorida
WWVR Rlley Hospital for Children ol
CHTM Children's Hospital Foundation ofManrtoba
WRVF Mercy Children's Hospital
CFRE The Hospital for Sick Children Foundation
Clez The Hospital for Sick Children Foundation
CKFM The Hospital for Sick Children Foundation
WAEZ Wellmont Foundation
KRQQ Tucson Medical Center
KWFM Tifeson Medical Center
KOHT Tucson Medical Center
KXEW Tucson Medical Center
KNST Tucson Medical Center
KTZR Tucson Medical Center
KOYT Tucson Medical Center
KXBL Children's Medical Center Foundation
KvOo Children's Medical Center Foundation
WW2D Le Bonheur Children's Medical Center
WTXT The Children's Hospital
KTYL Trinity Mother Frances Health System
KMO00 Trinity Mother Frances Health System
WLZwW Faxton-St. Luke's Healthcare
cioc BC Children's Hospital Foundation
WPTE Children's Haspital of The King's Daughters
KUSJ Scott and White Memorial Hospital
WFLS Children's National Medical Center
WAYZ Children’s National Medical Center
WBDR Samaritan Medicai Center
WYTE Saint Joseph's Hospital-Marshfield
RMF The Shands Children's Hospital at the
University of Forida
KTLT United Regional Health Care System
KWFS United Regienal Health Care System
KNIN United Regional Health Care System
KRBB Via Christi Regional Medical Center
WCWI The Janet Weis Children’s Hospital at Geisinger
WBHT The Janet Weis Children’s Hospitai at Geisinger
WMGS The Janet Weis Children’s Hospital at Geisinger
CFQX Children's Hospital Foundation of Manitoba
CKMM Children’s Hospital Foundation of Manitoba
KQsMm Yakima Valley Memonial Hospital
KUTI Yakima Valley Memorial Hospital
KATS Yakima Valley Memonal Hospital
KIT Yakima Valley Memorial Hospital
WHOT Tod Children's Hospital
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RADIO BUSINESS

BUSINESS BRIEFS

Continued from Page 4

airwaves.” On Dec. 1 LBS will launch “The Daily Agenda,” a two-minute feature hosted by Weekly Standard
Editor Bill Kristol, and a new daily long-form talk show hosted by Washington, DC political insider and author
Linda Chavez. They'll join an LBS lineup that includes Mort Crim, Chuck Harder, Heloise, Geoff Metcalf, Doug
Stephan, Bruce Williams, Lowell Ponte, Barry Armstrong and The Movie Show on Radio.

Northwest Indiana AMs Set For Auction

he assets of St. George Broadcasting — WJOB-AM/Hammond, IN and WIMS-AM/Michigan City, IN —
will be auctioned by a court-appointed receiver on Dec. 8 in Lake County, IN Superior Court. All offers in
excess of $1.25 million will be considered, and the stations will be sold to the highest and best bidders, sub-

TRANSACTIONS AT A GLA

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

* WJUNX-AM/Ft. Pierce (Ft. Pierce-Stuart-Vero Beach), FL
$400,000

* WMXP-FM/Callaway, WLHR-FM/Panama City, WASJ-FM/
Panama City Beach and WRBA-FM/Springfield
(Panama City), FL $6 million

* WLOC-AM/Munfordville (Bowling Green), KY $120,000

o KSJY-FM/Lafayette, LA $1.5 million

o KWHW-AM & KRKZ-FWAItus and KQTZ-FM/Hobart, OK
$1.8 million

e WSAN-FM/Las Piedras (Puerto Rico), PR $1.99 million

—

ject tothe approval of the court and the FCC. * KURV-AWEdinburg and KSOX-AM/Raymondville

(McAllen-Brownsville-Harlingen), TX $7.5 million
* WFFC-FM/Ferrum, VA $10
o WKCW-AM/Warrenton, VA $400,000

NAB Names Government Relations Director

John Lively, who most recently served as Director/Federal Relations at Intrado, has been named Direc-
tor/Government Relations at the NAB. While working as an aide in Sen. Judd Gregg’s office from 1994-
2001, Lively served as the senator’s liaison to the Senate Budget Committee, several appropriations subcom-
mittees and the Veterans Affairs and Housing & Urban Development subcommittees. Lively reports to NAB
Exec. VP/Government Relations John Orlando.

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

o WLCL-FM/Canton (Atlanta), GA
PRICE: $31 million
TERMS: Asset sale for cash
BUYER: Clear Channel Communications, headed by CEO/Ra-
dio John Hogan. Phone: 210-822-2828. It owns 1,212 other
stations, including WCOH-AM, WGST-AM, WBZY-FM, WKLS-
FM, WLTM-FM & WMAX-FM/Atlanta.
SELLER: Cherokee Broadcasting, headed by President Chuck
McClure Jr. Phone: 706-327-1217

Radio One Cable Net Building Lineup

V One, the cable TV network being developed by Radio One, is beginning to assemble its programming

lineup. TV One has acquired from King World rebroadcast rights for City of Angels, a medical drama with
Blair Underwood, and Under One Roof, a family drama starring James Earl Jones. TV One President/CEO
Johnathan Rodgers said, “We are delighted to bring our viewers these two compelling drama series featuring
African Americans in substantive roles that are anything but stereotypical”

Newsweb Corp. Closes On WAIT/Chicago

ewsweb Corp. has completed its $8.25 million purchase of NextMedia's WAIT-AM, in the northwest FREQUENCY: 105.7 MHz
Chicago suburb of Crystal Lake, IL. The station is airing brokered Talk programming. Newsweb now owns POWER: 20kw at 781 feet
four AMs in the Chicago market. Bob Heymann and Jack Minkow of Broadcasting Asset Management brokered FORMAT: Oldies

the deal. COMMENT: WLCL is already being operated by Clear Channel

by way of an LMA with Cherokee.

2003 DEALS TO DATE

First Broadcasting Completes Station Buys

irst Broadcasting has completed its $400,000 acquisition of Oldies KXCL (Cool 104)/Yuba City, CA from
Mid-Valley Partners. With an upgrade from 510 watts at 2,026 feet to 25kw at 328 feet, First hopes to
target KXCL to the nearby Sacramento market. Meanwhile, First has also finalized its $1 million purchase of

KAZZ/Deer Park, WA from 3 Points Media. The company plans to make technical improvements to KAZZ to Dollars to Date: &,068,516,82 1
better reach the Spokane market. (Last Year: $5,379,706,206)
Continued on Page 12
Dollars This Quarter: $500,026,510
Radio Unica . notes will receive approximately counter bulletin board as (Last Year: $346,736,135)
Continued from Page 4 ¢700 in cash per $1,000 principal “UNCAQ.OB” after being delisted
dollars as the years progressed. Ra-  amount, while other creditors will by Nasdagq in September 2002. Stations Traded This Year: 737
dio Unica blames its ultimate de-  receive 100% of their claims. Stock- Radio Unica’s shareholders have (Last Year: 808)
mise on a poor economic environ-  holders will receive about 47 cents  already approved the bankruptcy ’
ment, exacerbated by the terrorist  to $1.03 per share. plan, as have 100% of the company’s . .
attacks of Sept. 11, 2001. Radio Unica stock was un-  bondholders. The company is ex- Stations Traded This Quarter: 137

As previously reported, under the
reorganization plan, holders of Ra-
dio Unica’s 11.75% senior discount

What Are You
Waiting For?

"
Jax
4 | soHEFULE

Go Paperless!

changed at 70 cents per share at the
close of Tuesday’s trading; the com-
pany now trades on the over-the-

pected to continue operating
through the close of all of its trans-
actions,

(Last Year: 147)

Aval g rter!
CO:lo Excuses

Radio’s Only “Paperless” Promotion Information System

_ PromoSuite® Software Tools Include...
7| > ListenerSync® Listener Database System
» Integrated Web Collection & Email Capabilities
» Contest Tools w/Prize Closet Manager
» Liner, PSA & Promo Scheduling

» Event, Remote & Appearance Coordination Tools
» Sales Promotion & Client Affidavit Management

» Promotional Calendars

PromoSuite’s “Paperless” In-Studio Link Includes...
» All Promo, Liner, PSA and Contest Copy Sent
Directly to Your Studio
» Winner Eligibility Automatically Checked
by Name & Household
» Weather, Traffic Report, Concert Listings
and Links to Important Websites
» Song Request & Storm Closing Tracking
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Competing In The Digital World

PDs sound off on programming,
promotion and research challenges

I got a new iPod recently. The iPod is all about con-
venience, connection and control — the hallmarks of
the new entertainment economy — and it’s changed the
way I experience music. As I downloaded my iTunes
into my iPod, I marveled at its simplicity and conve-
nience and quickly realized that I had to become a ra-
dio programmer to use it because there were too many
songs! I didn’t want to scroll through choices by album
to check out what I wanted to hear, so, just like a radio
programmer, I started to put together playlists.

As [ thought about the impact of

just download, press a button and get

this simple tool, I began to wonder ~ what they want. It's had a big impact

about how radio is look- |
ing ahead to deal with
digitization, from the iPod
and legal downloads to
digital camera phones
with text messaging to In-
ternet radio, file sharing
and satellite radio. Here’s
what some of the most
successful and innovative
programumers in radio say
about the impact digital devices are
having on the way they conduct busi-
ness.

Where Have All The
Request Lines Gone?

KROQ/Los Angeles Sr. VP /Pro-
gramming Kevin Weatherly ob-
serves that downloading has
changed the way people use music
and radio. He says, “They don’t have
to wait to hear a song anymore. They

John Parikhal

| on requests and rotations.
“We have seven request
! lines at KROQ), but they
don’t ring anymore. And
we've found that it takes
over twice as many spins
to burn out a song now.
Listeners are spending less
time with radio for music,
so we rely more on our
great talents like Jed The
Fish to keep them coming back.”

At WBCN/Boston, VP/Program-
ming Oedipus agrees. “Download-
ing is the most exciting thing since
the phonograph,” he says. “The good
news is that it’s made kids excited
about music all over again. But re-
quests have diminished greatly.

“Radio has a huge opportunity to
work with the record companies to
sell music. Listeners come to us be-
cause we are the filter, because we

By John Parikhal

know what they might like and what
we can recommend and suggest. If
radio could offer free downloads and
sell tunes at 25 cents and below,
things would really change.”

Less Time For Radio

In terms of his adult female audi-
ence’s lifestyle concerns, WNND &
WTMX/Chicago OM Barry James
says, “The biggest issue is that wom-
en want to control something. They
give up so much of their lives for
their kids, jobs and families that they
want to control something in an out-
of-control life. They have no time,
and they want to be entertained.”

James senses that a big threat —
and opportunity — for radio is the
cell phone, especially the new
“smart phones” that can take pho-
tos. “The more time people use
phones in the car, the less they lis-
ten to the radio,” he says. “The AC
audience are late adopters of new
technology. They just want some-
thing simple that makes their lives
less complicated.

“For example, you could do a pro-
motion that would connect a 30-
something woman to your station by
making her feel that her kids could
be protected a little more by using a
photo phone. Just take a picture with
the phone of your kid each morning
as they leave for school, and you've
got today’s photo. It creates security,
and that's worth a lot. Music alone

ooy T

“Listeners don’t have to wait to hear a song
anymore. They just download, press a button
and get what they want. We have seven
request lines at KROQ/Los Angeles, but they

don’t ring anymore.”
Kevin Weatherly

isn’t going to bring new listeners to
your radio station.”

WBMX & WODS/Boston PD Greg
Strassell says, “Time is such a factor
with adult listeners. We have to save
listeners time by pointing them in cer-
tain directions and putting everything
in one cool package. No matter what
new technologies come along, there’s
a great future for creative, out-of-the-
box, smart programmers.”

Jones Radio Networks Dir./Pop &
Rock Programming Steve Young says,
“The fight for time is behind the de-
cline in radio time spent listening. All
this digital choice is pre-empting ter-
restrial radio’s hold on many of the
unique attributes that have carried it
through the past few decades. Tech-
nological advances such as TiVo have
a competitive effect on radio. You can
record your favorite shows and
watch them when you want to, at a
time when you might have listened
to the radio.

“Even portability is under attack.
It used to be that radio won the port-
ability issue by default. Now satellite
radio is taking some of that away.
From now on, it’s about ‘software,’
or the strength of the product. Radio
has to develop some new and unique
benefits. Obviously, great, entertain-
ing talent is one of them.”

Sounding Off On Satellite

Oedipus agrees that radio’s prod-
uct is the issue but doesn’t think that

portability will be enough for XM
Satellite Radio or Sirius. “Satellite
needs a Howard Stern or a Sopranos
hook to really catch on,” he says.

Despite its nearly commercial-free
content, format diversity and artist
and song identifications, satellite ra-
dio hasn't made a believer out of
KFRC-AM & FM/San Francisco PD
Tim Maranville either. “Satellite is
not offering anything unique or so
original that it's compelling,” he says.
“They haven't really differentiated it
much from the radio dial except to
say there are more choices.”

However, Maranville does think
Apple’s iTunes Music Store and the
iPod could allow radio to take cen-
ter stage in showcasing great songs.
He explains, " Young consumners have
historically bought singles, and the
iTunes store has made singles afford-
able again. Until recently they were
unavailable or priced ridiculously at $3
or $4 a song. People become engaged
in the process of listening to singles,
and the iPod is going to be a key fac-
tor in reviving radio as an industry.”

But Weatherly reminds us that
public awareness still has to catch up
with technology. He says, “We did a
promotion to give away iPods — you
know, cool station with cool product
— but it was amazing how many
KROQ listeners called up and didn't
know what an iPod was.”

Continued on Page 9
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PART ONE OF A SEVEN-PART SERIES

Interep Debuts Consumer
Lifestyle Networks

This week: Women 18 +

How much do you know about women? That is,
what can you tell advertisers about women as a con-
sumer segment? In an effort to package its clients’ lis-
teners in a more sophisticated way than pure age and
sex demographics, Interep has created seven new Con-
sumer Lifestyle Networks that represent its most re-
quested advertising targets: adult women, adult men,
affluent consumers, family shoppers, African Ameri-
cans, U.S. Hispanics and young adults. Each network
features market research and media-use facts about a

targeted consumer segment, with an emphasis on ra-
dio.

Interep President/COO George
Pine says, “Cable networks and life-
style and special-interest maga-
zines are well aware of the value
of their readers’ lifestyle pro-
files. Radio has
the same ca- 2
pacity to be
used as a life-
style-marketing vehicle. We know
the strong connection that listeners
have with radio — a station be-
comes part of a listener’s identity.
When you couple this emotional
connection with the targeted reach
and promotional capabilities of the
medium, the combination is often
unbeatable.

He continues “We find that when
we present research in this manner,
agency planners, advertisers and

other decisionmakers with limited
radio experience are often quite sur-
prised at the strength of our medi-

um.
As asales manager or AE, the de-

L/

tails of these lifestyle groups may be
useful to you as you present your
station to agencies and direct ac-
counts. This week we begin a series
on Interep’s Consumer Lifestyle
Networks, starting with a focus on
adult women.

Facts On Female
Consumers

There are 107.6 million women in
the US., representing 52% of the

68%

Women’s Participation In The Workforce

1970 [ 1985 [/ 2001

Single

available for married women.)

Source: Statistical Abstract of US: 2002, U.S. Bureau of Labor
Statistics. (Note: 1970 data for women w/ children under 6 only

Children Under 6

adult population. Their purchasing
power is undeniably impressive,
particularly when the dispropor-
tionate amount of spending con-
trolled by female consumers is fac-
tored in. Interep’s research shows
that women have gained financial
independence and are more likely
to be the primary decisionmakers
for both small and large household
purchases.

The findings also show that as
increasing numbers of women de-
lay marriage, purchase their own
homes and runsingle-parenthouse-
holds, they have become active con-
sumers of an expanding range of
products. In short, the female mar-
ketplace is now clearly a primary
driver for almost all product cate-
gories.

* The vast majority of women
(93%) are the primary shoppers for
the household.

* By 2010, women are expected
to control $1 trillion, or 60% of the
country’s wealth, according to re-
search conducted by BusinessWeek
and Gallup.

* Women command 85% of a to-
tal $7 trillion in personal-consump-
tion expenditures.

* Eighty percent of all checks
written in the U.S. are signed by
women.

* Forty-nine percent of all profes-
sional and management-level
workers are women.

* Female-owned firms represent
28% of all U.S. business.

* Women spend $3.7 trillion on
consumer goods and services, plus
another $1.5 trillion as business de-
cisionmakers.

* Soft AC is the most efficient for-
mat for reaching women (indexing
at approximately 122), followed by
AC (113),CHR (106), Classical (104),
Country (103) and Urban (103).

Women In The Workplace

The idea that women are prima-
rily homemakers is clearly becom-
ing antiquated, as 63% of women
with children under age 6 are active
in the workforce — up from 30%
reported back in 1970.

The percentage of single women
who work increased from 57% to
68% between 1970 and 2001, and the
number of married women who
work has jumped from 41% to 61%
in the past 30 years. The percentage
of women under 55 who are in the
workforce is as high as 80%.

IAGEMENT-MARKETING-SALES
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By Jeffrey Hedquist

Radio Offers Production Parity

The average production budget for a national television
commercial is over $200,000, and some commercials
can cost more than $1 million. The average production
cost for a national radio commercial is less than one-
tenth the average cost for television production. That's a
good reminder that radio’s playing field is much more
level than TV’s. That's a message any prospective client
can appreciate hearing from a seller.

The effectiveness of a television spot very often depends on the
dollars that go into producing the spot. TV isn't just telling you the story,
it's showing you the visuals, and those visuals cost a fortune to
produce.

Obviously, it's much less expensive (and more effective) to let
listeners create their own visuals with radio. The listeners’ imaginations
do the work, and may the best storyteller win. Radio is definitely a
writer's medium. The concept in a radio spot has much more power
than the concept in a television spot.

A television commercial with a great concept but without the
production dollars to pull it off will fall flat. Viewers used to high
production values don’t distinguish between a local commercial and a
national commercial. They just know that they paid attention to one and
ignored the other.

On radio, a great concept doesn't need a huge budget to make it
work. For pennies, a few well-crafted words presented by a single well-
chosen voice can out-pull the most lavishly expensive radio commer-
cial in the world. Writing radio is not easy, but it's the place where the
idea can rise above production values and triumph.

Jeffrey Hedquist spent years writing and producing television before he
heard the light and returned to his radio roots at Hedquist Productions,
P.O. Box 1475, Fairfield, IA 52556; 641-472-6708, fax 641-472-7400 or
jeffrey @hedquist.com,

Rethink The Value Of Your Best Players

By Tim Moore
A lot of executives, in and outside of radio, are la-
boring under a dangerous cloud of denial, believing
that their people are “just happy to be employed.” If
you're among this misdirected group, take note: With
each passing year, higher percentages of Americans
report that they’d rather not be working for their cur-

rent employers.

In the early '90s that percentage
was relatively benign — in the low
20s. By 2000, it had climbed to the
mid-30s, and today the meter is
pinned in the red zone. During times
of corporate crisis, such as the one ra-
dio hasbeen living through, it may be
true that many talented people are
indeed happy to be employed, stay-
ing put, husbanding their ammo and
waiting it out.

However, if your company or clus-
ter isn’t rising to meet the motivation-
al sensibilities of your human capital,
you may see your competitors recruit
them away once business circles back
to prosperity. The Department of La-
bor forecasts that by 2005 America will
seea labor shortage. Don’tassume that
media will be exempt. The message is
simple: You cannot afford to be com-
placent in difficult times if you want
to keep your best people.

In radio, it’s clear that employees
are very attuned to what their compa-
nies are or are not doing during times
of duress. Every cluster is singing the
same song: “We must get more pro-
ductivity from fewer people.” But few
companies are doing much of any-
thing to help people work harder and
smarter — and money is most assur-
edly not the singular answer.

There is no shortage of evidence
that something needs to be done to
jump-start the ranks of American ra-
dio. If we mirror the national picture,
up to 40% of our people are unhappy.
Worse, 85% of our people report that
motivation hasa direct impact on the
scope and quality of their efforts.

The best companies understand
that, tough times or not, they have an
obligation to keep their employees
inspired, happy and charged. Realize

Continued on Page 9



MANAGEMENT MARKETING SALES

November 7, 2003 R&R ® 9

Baviiess
gchDlatshie |

SpOitligit

Bolton Minnick

College: Syracuse University

Year of Award: 2001

Current position: Candidate for master’s degree, European
politics and governance, London School of Economics and

Political Science, London

R&R: What motivated you to ap-
ply for a Bayliss radio scholarship?

BM: [ realized [ wanted tobeara-
diobroadcaster whenIwent through
my video-game phase as an adoles-
cent. Instead of actually playing vid-
eo games, lwould put themin demo
mode and pretend tobe a broadcast-
er calling the shots. In high school my
fantasy became a reality as I began
to DJ for the local county-college ra-
dio station.

My love for radio took me to
Syracuse University to study
broadcast journalism at the S.I.
Newhouse School of Public Com-
munications. I spent my first two
years working as a news reporter
for WAER/Syracuse, the local NPR
affiliate, and News WSYR/Syra-
cuse. It was through contacts 1
made there and through my New-
house professors that I learned
about the Bayliss scholarship and
how it would be such an incredi-
ble opportunity to further my ca-
reer in radio broadcasting.

R&R: What was your reaction
when you learned you'd been chosen
for a scholarship?

BM: It was certainly a gratifying

surprise. At that point in my career
I had been presenting radio news
for only two years, so, as a wet-be-
hind-the-ears journalist, I had the
impression that the scholarships
would go to older, more experi-
enced radio students. When I dis-
covered that I had won, I was so ex-
cited I remember calling as many
people as possible — family, friends,
professors and colleagues. It would
be interesting to go back and look
at my phone bill for that month.

R&R: What are your career goals in
broadcasting right now?

BM: Basically, my long-term
broadcasting goal is the same as my
short-term broadcasting goal: to be
the best, most responsible journalist
I can be. To me, that means under-
standing the subject of the story, lis-
tening to all sides and presenting
them in the most interesting and un-
biased way possible. Eventually, I
would like to report on global affairs.

With that in mind, I decided that
following graduation I would con-
tinue my studies in international
politics and, specifically, European
politics — subjects increasingly in
the news. I believe it is imperative

Bolton Minnick

that a journalist who reports on in-
ternational politics every day have
a firm understanding of the subject
covered, which, quite frankly, can
many times be very confusing. For
that reason I decided to spend a year
away from broadcasting to research
global affairs in about as interna-
tional a setting as one might find:
London.

R&R: What advice would you give
other students who are interested in
pursuing radio as a career?

BM: Choose radio because you
love it. The one thing ['ve noticed
among my colleagues in the radio
industry is that we all share a love
for what we do. It is exciting to com-
municate with thousands, perhaps
millions, of people.

However, while radio does give
you many opportunities to have fun
on the job, it is also important to re-
member that there are indeed large
numbers of people listening to what
you say. Thus, radio is a career that
demands a tremendous amount of
integrity and responsibility. If this
sounds challenging and rewarding,
then a career in radio is definitely for
you.

The Jonn Bayliss Broadcast Foundation awards $5,000 in financial aid to outstanding college juniors, seniors
and graduate students who are majoring in broadcast communications and desire a career in the radio industry.
Up to 15 awards are given annually, and more than 275 students have received scholarships since 1985. For
more information, contact Bayliss Foundation Exec. Director Kit Hunter Franke at 831-655-5229 or

khfrank @ baylissfoundation.org, or visit www.baylissfoundation.org.

Digital World

Continued from Page 7

The gap between technological
promise and practical application is
most obvious when it comes to Inter-
net music research. Says James, “Inter-
net research will improve when we
get the ‘geek factor” under control. The
radio industry has to figure something
out, because the combination of do-
not-call lists and call blocking will
drive research prices into the strato-
sphere.”

Reliability is a key issue in online
research. Maranville says, “So far, I'm
nota big believer in Internet research,
because most people don't get it right.
We've had two different sets of results
with two different systems. It's got a
ways to go.”

Strassell believes Internet music re-
search is the future but cautions, “We
must be careful and know who's in
the sample. I think we'll rely on third
parties to help us balance our P1sand
P2s.”

Weatherly says, “We've been track-
ing our regular callout against Inter-
net research for nine months, and it
shows some promise. About eight out
of 10 songs are the same.” Oedipus
reports that he’s finding roughly the

same correlation. That means that
some programmers have found that
up to 20% of the music is different
between the two systems, showing
that digital and traditional methods
still aren’t synchronized.

As for Internet radio, most pro-
grammers don't feel it'’s much of a
threat, now or in the near future, cit-
ing bad programming, technical
glitches and other problems. James
says, “I've spent countless hours lis-
tening to a number of AOL Radio for-
mats, and they have no concept of
flow, rotations, type coding — it was
very hard to listen to.”

In short, radio’s top programmers
are looking ahead, experimenting
with new technologies in music re-
search and keeping an eye on their
competition. But they’re optimistic
that their stations’ unique entertain-
ment mix and professional presenta-
tion will give their listeners what they
want.

John Parikhal, CEO of Joint
Communications, is a global
leader in media strategy and
implementation. His company
specializes in identifying,
capturing and keeping audiences.
He can be reached at 203-656-
4680 or parikhal@aol.com.

Weekly Motivator
Continued from Page 8

that if your goal is to build an excep-
tional company, then you must start by
collecting and keeping exceptional
people. This may mean that instead of
making personnel cuts your first re-
sponse when budgets shrink, you
should look at reducing operating costs
more aggressively and creatively.

In the outside world, some compa-
nies are engaging human-capital man-
agement systems based on Andersen
Consulting’s stunning data that re-
ports, “In a $1 billion business, pro-
grams to collect, keep and reward
leading talent, managers and sellers
can routinely give a $40 million kiss
to the bottom line.”

It may be time for your group to
change its thinking about retention
and motivation before competitive
predators seduce your employees.
There is overwhelming proof that in-
centive and recognition programs ac-
tually improve profitability. If you be-
lieve that keeping talented people is
more a capital investment than a cur-
rent cost, take a look at your staff and
calculate the cost of replacing your
best performers. Businesses don't
compete — people do.

Tim Moore is Managing Partner of
Audience Development Group, pro-
gramming consultants to radio sta-
tions in multiple formats. Reach him
at 100 Granadville SW, Suite 602,
Grand Rapids, Ml 49503; 616-940-
8309; ortim@ goodratings.com.
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Napster’s Out Ot The Bag

Is Roxio’s hybrid service really the cat’s pajamas?

On Oct. 29 Roxio debuted Napster 2.0, the new legal
service it has cross-bred from the late, unlamented
outlaw file-trading outfit and formerly label-backed
system pressplay. And that’s not the only way this kit-
ten is a hybrid: In a first for such services, Napster 2.0
combines a traditional tethered-download subscription
service with a la carte song sales to non-subscribers.

Being a hybrid, Napster 2.0 is not
as easy to access as pure non-subs like
iTunes and Musicmatch Downloads;
even casual users must create a mem-
ber name and password. Once users
are logged in, the system immediate-
ly presents a Napster-cat animation
plugging the $9.99-a-month premium
service.

That animation is just the first of
many appearances of Napster’s
smirking, headphoned feline, now
provided with a slope-shouldered
skater physique and hands with
which to flash headbanger “devil
horns” at users. Having spent $5 mil-
lion on the logo in Napster’s post-
bankruptcy fire sale, Roxio appears
determined to make the most of it.

Just Pressplay

Slacker kitties aside, this system
gets most of its DNA from its other
parent, Sony and Universal’s old
pressplay service, purchased by Rox-
io in May. The setup is essentially the
same, even down to the peculiar
browsing system that asks users to
choose among far too many nitpicky
subgenres before it'll give up any
musical suggestions.

The basic artist, track and album
searches remain in place, and, as part
of Roxio’s community-building ef-
forts, a search for fellow members has
been added.

The searches are on the buggy side
— at the moment Napster believes
that Australian jazz trombonist Der-
yck Bentley and new country artist
Dierks Bentley are the same person —
and the suggestions generated when
an artist is unavailable have actually
taken a step backward. Rather than
the genre-based suggestions press-
play came up with, Napster's search-
es seem to be based on a different al-
gorithm, with puzzling results. For
example, a search on unavailable art-
ist Tim McGraw brings back tracks by
jazz violinist Jean-Luc Ponty.

Search results default to ranking by
popularity but can be quickly re-sort-
ed by artist, title or whether the tracks
are available for sale — because not
everything on the service is. To stretch
the catalog, Napster has sacrificed con-
sistency. Most of its half-million or so
songs are available for tethered down-
load or on-demand streams for sub-
scribers and can be purchased by both
subscribers or non-subscribers (non-
subscribers can check out tracks by
way of 30-second samples). But sprin-
kled throughout the service are tracks
thatare available only as samples even
to subscribers, though they can be pur-
chased, and songs licensed for stream-
ing or tethered downloads by subscrib-
ers but that aren’t available to buy.

Not surprisingly, the posters to
Napster’s subscriber message boards

those who don’t use P2Ps.

Survey: Consumers Deleting Music From Computers

The NPD Group reports that more than 1.4 million households have
deleted all the digital music on their PCs, and many are apparently
erasing the tunes in response to the RIAA’s lawsuits against peer-to-
peer users. Those deleting music are not hard-core peer-to-peer users,
says the group; 80% of consumers who deleted files had fewer than 50
files saved, and only 10% had more than 200 files.

NPD Group VP Russ Crupnick says, “So far the RIAA’s litigation
has focused on users with the largest numbers of files to be shared,
but it appears that the lawsuits are also having an effect on those with
fewer files, indicating that the message that file sharing is illegal is
getting through to mainstream consumers.” The NPD Group also
reports that file sharing overall continues to decline. However, the
researchers also say more consumers are reporting negative
opinions of the recording industry since the peer-to-peer lawsuits
began, with file-traders more likely to be hostile to the industry than

By Brida Connolly

Associate Managing Editor

are confused. A number aren’t sure
what they’re buying for their 10 bucks
— one unhappy member reported
that he purchased $100 worth of songs
before realizing that “Buy Track”
meant he was spending a buck a song
beyond his subscription fee — and
others are complaining about songs
that can’t be streamed and songs that
can be streamed but not bought. Judg-
ing by the boards, Roxio doesn’t seem
to be making Napster’s limitations
clear enough.

Within its limitations, however,
Roxio has worked out some reason-
able compromises. All the songs that
can be bought have the same rights:
unlimited burning of single tracks,
unlimited transfers to players that
support rights-managed WMA files
(though Napster would prefer that
users purchase the $400 Napster-
branded Samsung player) and storage
on up to three computers. It's also re-
tained pressplay’s “Sync/Restore”
feature that matches libraries, either
purchased or tethered, on multiple
computers.

New to Napster are, of course, the
non-sub service, along with an artist
and music news section in a sleek
magazine format. Much of the inau-
gural issue of “Fuzz” is clearly aimed
at teens, including references to heading
back to school with a new backpack,
which makes an R-rated interview
with Liz Phair and some surprisingly
bawdy kitty cartoons rather startling
in context. Parents who have ap-
proved their kids’ Napster use may
very well be put off by the lack of ad-
visories on the blunter material.

There are also webcasts on Napster,
but they are as yet being treated as a
throw-in. The artist rotations are a
mess, and Roxio has kept pressplay’s
odd habit of posting an entire planned
playlist, dozens of songs ahead, as
soon as the stream is launched. It's off-
putting and unnecessary, and it seems
an excellent way to ensure that Nap-
ster fans will never hear any new
music.

Visibility

Napster 2.0 is uneven, and it shares
the catalog and licensing problems all
the legal services are dealing with, but
Roxio is on the right track in most
areas. And, critically, it's doing what
all the others but Apple have been
reluctant to do: It's buying ads. The
Napster cat is appearing now in mag-
azines and has space on Yahoo! along-
side Apple’s iTunes.

The ads are not as clear as they
might be — is it safe to assume, after
21/2 years, that people still know
what that kitty logo stands for? But it's
visibility, and that's what legal digi-
tal music needs more than anything
else if it's ever going to be a business
with a future.
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' | music service in the U.S, offering a catalog of more than 200,000
: songs from all five major label groups. Here’s a snapshot of the top-

| selling downloads on Tuesday, Nov. 4, 2003

e

Top 10 Songs

|
1
{ Apple’s iTunes Music Store is the leading non-subscription digital- ‘ j
:

OUTKAST Hey Ya! ]
FOUNTAINS OF WAYNE Stacy’s Mom i
DIDO White Flag |
NO DOUBT It's My Life {
SHERYL CROW The First Cut s The Dexzpest
3 DOORS DOWN Here Without You
MAROON 5 Harder To Breathe
BLACK EYED PEAS Where Is The Love?
COLDPLAY Clocks

. SARAH MCLACHLAN Fallen

Top 10 Albums

THE STROKES Room On Fire

SARAH McLACHLAN Live Acoustic EP

DIDO Life For Rent

BARENAKED LADIES Everything Tc Everyone
STING Sacred Love

BEN FOLDS Sunny 16 (EP)

RUN-DMC Ultimate Run-DMC

COLDPLAY A Rush Of Blood To The Head
ROD STEWART As Time Goes By: The Great.
JOSS STONE The Soul Sessions

R

=
LAl L oM m Mmook WP

o

i A N il L2 o P e bl i s K

- |

=]

.
dw

F

s o e

i

o % £ 5
P T S -3 PR VTR e

\

J

< gracenote.

If you play digital music or CDs on an Internet-connected computer or
other device”, you're probably using Gracenote CDDB, the industry stan-
dard for music recognition. Gracenote provides artist and track informa-
tion to millions of online music listeners every day. Statistics from those
users are collected and anonymously aggregated to determine popular-
ity ratings for Gracenote’s digital charts.

Gracenote Top 25 Rock Currents
STAIND So Far Away
NICKELBACK Someday
SMILE EMPTY SOUL Bottom Of A Bottle
COLD Stupid Girl
A PERFECT CIRCLE Weak And Powerless
THREE DAYS GRACE (| Hate) Everything About Yeu
LIVE Heaven
JOHN MAYER Bigger Than My Body
FUEL Falls On Me
10. SEVENDUST Enemy
11. DAVE MATTHEWS Gravedigger
12.  STAIND Price To Play
13. A PERFECT CIRCLE The Package
14. A PERFECT CIRCLE Blue :
15. A PERFECT CIRCLE Gravity ‘
16. SHINEDOWN Fly From The Inside
17. A PERFECT CIRCLE The Noose
18. METALLICA St. Anger
19. THURSDAY Signals Over The Air
20. METALLICA Frantic
21. ALIEN ANT FARM These Days
22. A PERFECT CIRCLE The Nurse Who Loved Me
23. A PERFECT CIRCLE A Stranger
24, DEFTONES Minerva
25. A PERFECT CIRCLE Vanishing

Data for the week of Oct. 20-26.

R O e L O R

This chart rotates among four music genres: rock, country, urban
and pop. Please visit www.gracenote.com for more detailed chart
information or contact charts @ gracenote.com for access to
customized reports.

*For a list of Gracenote-enabled products, visit www.gracenote.
comv/partners,




Earnings
Continued from Page 1

Cincinnati, Cleveland and Sacra-
mento leading the way — revenue
in the company’s markets outside
the top 50 posted a 7% decline. Ra-
dio-division EBITDA improved 2%,
to $427.1 million.

Clear Channel noted that, while
national radio advertising was up
in the high-single-digit range across
all of its markets, local advertising,
which drives the smaller markets,
“has remained sluggish throughout
most of 2003.” The company also
saw revenue decline from broad-
casting deals for the Los Angeles
Dodgers and Atlanta Falcons that
were not renewed.

Clear Channel COO Mark Mays
said during Tuesday’s conference
call with investors that his com-
pany has suffered from its refusal to
lower ad rates in a continued diffi-
cult advertising environment, but
he believes the stance will lead to
long-term benefits.

“We've focused very much on
maintaining our price, and I will
tell you that that problem hurt us
in Q3,” Mays said. “As the ad en-
vironment softened, we did not
necessarily soften on our pricing.
We will continue to do that in Q4,
because we believe that will set us
up to take advantage of the ad en-
vironment as it continues to re-
bound, particularly into 2004. We
believe that that is very good for the
long-term interests of the radio in-
dustry and, specifically, ourselves.”

Citadel Matches Forecasts

Citadel posted a Q3 net loss of 20
cents per share, right in line with
the consensus estimate of analysts
polled by Thomson First Call, as
the company’s net loss widened
from $17.4 million (18 cents) to
$23.2 million. The Q3 2003 net loss
included an $8.2 million noncash
expense due to the write-off of
some deferred financing costs. Net
revenue increased 8%, to a record
$96.7 million, while operating in-
come swung from a loss of $4.2 mil-
lion to a gain of $3.5 million.

Discussing his company’s con-
troversial move from Interep to
Katz Media — which led Interep to
seek millions of dollars in damages
from Citadel for breaking their con-
tract early (see related story, Page 4)
— Citadel Chairman/CEO Farid
Suleman was upbeat, bragging that
Katz hit the ground running with
Citadel’s business.

“We have been very impressed,”
Suleman told investors during
Tuesday’s conference call, explain-
ing that the representation switch
has so far been smooth. “We had
expected that they would need
some time because there was some
disruption in October and early
November because of the change.
But they were prepared for this,
and the changes have been abso-
lutely minimal.”

Citadel COO Judy Ellis said,
“We're very pleased to be working
with Katz Media Group. We believe

NEWSBREAKERS
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they have superior leadership, and
we believe that they have a supe-
rior sales force. Their infrastructure
is better suited to our markets and
our selling strategies, including our
regional efforts. This move posi-
tions us very well for the coming
year.”

Termination Impacts
Interep Q3

Interep’s Q3 net loss widened
from $3 million (31 cents per share)
to $18.9 million ($1.85), but Interep
CFO Bill McEntee told R&R that
$11.6 million of the loss was attrib-
utable to the write-off of deferred
contract costs from Citadel’s deci-
sion on Oct. 1 to take its business
to Katz. While Q3 commission rev-
enue grew 4%, to $23 million, op-
erating income before deprecia-
tion and amortization declined
33%, to $3.4 million.

Interep Chairman/CEO Ralph
Guild said, “National radio busi-
ness in Q3 was healthy, particularly
in the first two months of the pe-
riod.” However, McEntee predicted
that Q4 revenue will be flat, noting,
“The slowdown began in Septem-
ber and continues to date. How-
ever, there is still time for Q4 to im-
prove.”

For 2003, Guild said Interep is
expecting revenue of $86 million-
$87 million and operating EBITDA
of $14 million-$15 million. He pre-
dicted that 2003 billing will increase
4%, noting that billing will be im-
pacted by Citadel’s defection.

Still, Guild is bullish about 2004
and said action in other industries
will drive next year’s radio growth.
For example, he said the upcoming
introduction of cell-phone-number
portability — which allows users to
keep their numbers when they
switch carriers — will lead to a
“new marketing war” as cell-phone
carriers compete to retain subscrib-
ers. Noting that the federal man-
date becomes effective on Nov. 24,
Guild said that Q4 2003 may also
reap some of the benefits.

Guild also pointed to a 2004 au-
tomotive model year that’s ex-
pected to feature a record number
of new-model introductions and
continued incentive offers as factors
that may bring business to radio.
“This expected influx of auto dol-
lars is likely to benefit radio sub-
stantially next year, and Interep as
well,” he said.

Commenting on the events that
led to Citadel’s early termination of
its contract with Interep and his
company’s subsequent decision to
seek damages, McEntee said that
while the agreement was struck in
1998, Suleman’s management team
— after taking control of Citadel
last year — “insisted that we make
great concessions but offered no
positive economic reason for us to
renegotiate our valid, legally bind-
ing contract.”

McEntee said that although the
contract allowed Interep to seek
damages if Citadel opted out, Cita-
del warned Interep that it would
challenge any attempt to claim

damages, because it believed
Interep hadn't lived up to its end of
the deal. “Citadel at the time of
their cancellation advised us that
they would contest these damages
on the basis of what they claim to
be performance issues,” McEntee
said. “However, we believe this is
a mere pretext, and there is no jus-
tification for such a claim.”

WW1 Beats The Street

Westwood One earned 27 cents
per share during Q3 — a penny
ahead of the consensus estimate of
analysts polled by Thomson First
Call — as net income improved
from $26.7 million (25 cents per
share) to $27.7 million. Net revenue
rose 1%, to $134.7 million, which
the company attributed to in-
creased national sports program-
ming sales.

But WW1 noted that gains on the
national side were partially offset
by lower sales on the local side
from its traffic and information pro-
gramming. Q3 operating income
increased 8%, to a record $46.8 mil-
lion — a gain attributed not only to
increased revenue but also to a $2.6
million insurance settlement from
claims related to the Sept. 11, 2001
terrorist attacks. Looking ahead to
2004, WW1 expects revenue to
grow in the mid-single-digit range
and predicts double-digit growth in
operating income.

President/CEO Shane Coppola
told investors during his company’s
Q3 conference call on Oct. 30 that he’s
excited about the company’s pros-
pects for 2004 and that with
Westwood One’s involvement in the
2004 Olympics, along with the
company’s regular sports coverage
and the promise of robust political
spending, WW1's forecast of mid-
single-digit revenue growth and
double-digit operating income
growth may actually be conservative.

“We feel good about the busi-
ness,” Coppola said. “The underly-
ing business fundamentals are still
strong.” Coppola pointed no fur-
ther than his company’s own cur-
rent business condition to illustrate
the point, saying, “If you compare
where we are this year vs. a year
ago, most of our major advertisers
— 95% — are still using both of our
mediums, and they feel good about
the mediums.”

He added that all of the com-
pany’s major programs either have
been or will be renewed for 2004.
And while he said the company
chose to keep its guidance some-
what conservative given continued
economic uncertainty, Coppola
said, "We certainly are fundamen-
tally optimistic about 2004.”

Salem Eyes Partnership
With Fox

Salem’s Q3 income of 6 cents per
share was right in line with the con-
sensus estimate of analysts polled
by Thomson First Call, though net
income slipped from $18.1 million
(77 cents) in Q3 2002 to $1.5 million.
However, $17.9 million of last
year's total was attributable to

gains on the $45 million sale of
WYGY/Cincinnati to Susquehanna.

Salem’s station operating income
increased 10%, to $15.4 miilion, and
net broadcasting revenue increased
7%, to $42.6 million. While EBITDA
decreased 61%, to $10.8 million,
that figure included a $700,000
write-off during the quarter on
some retired debt and the WYGY
gains. Minus those two factors, ad-
justed Q3 EBITDA increased 14%,
to $11.5 million. On a same-station
basis, net broadcasting revenue in-
creased 6% and station operating
income increased 10%.

During an Oct. 30 conference call
with investors, Salem President/
CEO Ed Atsinger said that Salem
sees Fox News Radio as a potential
“strategic partner.” Fox News re-
cently entered the radio business,
and Atsinger said that Salem and
Fox could forge a mutually benefi-
cial partnership.

“We could have an opportunity
to do a lot of creative things. We're
now up to 18 Talk stations, and one
of the big challenges is getting good
product,” he said, noting that while
Salem produces its own long-form
talk programming, it could use
supplementary programming from
Fox. “They’ve got the resources and
ability to provide a lot of other fea-
tures,” Atsinger said.

Additionally, he said that Salem
can help Fox grow, since Fox
doesn’t enjoy access to the same
distribution channels as Salem ri-
vals Premiere (owned by Clear
Channel) and Westwood One (In-
finity). “We can provide a distribu-
tion channel, and we think that that
makes for very good synergy and
some very good possibilities for
us,” Atsinger said.

Beasley Tops
Street Forecasts

Beasley’s earnings per share of
13 cents were a full nickel ahead of
the consensus estimate of 8 cents
given by analysts polled by
Thomson First Call, as net income
for Beasley grew from $1.5 million
(6 cents) to $3.1 million. Beasley’s
Q3 net income was boosted by a
$1.2 million gain on the sale of
50,000 shares of securities.

The company’s Q3 consolidated
net revenue rose 2%, to $29.4 mil-
lion, while operating income rose
1%, to $7.3 million, and station op-
erating income was flat at $9.5 mil-
lion. However, due to the cancella-
tion of an annual chili cook-off in
Philadelphia and the absence of po-
litical advertising, Beasley expects
Q4 net revenue to decrease by
about 5%.

Company COO Bruce Beasley
told those listening to the com-
pany’s Q3 conference call Monday
morning that Beasley has added a
lot of salespeople this year in antici-
pation of an economic upturn in
2004. “We're starting to go into our
budgeting process this week, and
we're looking toward all types of
revenue increases throughout our
company, whether it’s through
regular spot sales, local and na-

tional and NTR events,” he said.
Beasley is even looking to the
Internet to increase the company’s
top-line revenue.

And while he said the company
still has low visibility going into Q4
2003 and 2004, he noted that some
of the company’s clusters are out-
performing others. “We still are
continuing to see regional differ-
ences,” he said. “For example, our
South Florida markets are pacing
nicely, but some of the other regions
we're in aren’t pacing as strongly as
those.”

Sirius Nears 150,000 Subs

Sirius’ net loss applicable to
common stockholders improved
from $119.7 million ($1.56 per share)
to $106.7 million (11 cents) in Q3,
and the per-share result was right
in line with the consensus estimate
of analysts polled by Thomson First
Call. Sirius” Q3 operating losses
grew from $81.7 million to $103.5
million, however, as quarterly rev-
enue improved from $17,000 a year
ago to $4.3 million — more than
double the $2.1 million in revenue
the company generated in Q2.
Sirius” adjusted EBITDA loss in-
creased 36%, to $79.8 million. That
figure excludes $1.9 million worth
of restructuring costs.

The company attracted 44,426
new customers during Q3, bringing
its total paid subscribers up to
149,612 as of Sept. 30. The improve-
ment marks a 42% increase over
Sirius’ subscriber count at the end
of Q2.

During an Oct. 29 conference call
with investors, Sirius President/
CEO Joe Clayton said that about
half of those new activations came
from the company’s factory-instal-
lation deals with automakers and
its specialty-market partners, while
29% of the growth came at the re-
tail level.

Clayton said Sirius is still on track
to reach 200,000 subscribers by
year’s end. Some 1,200 subscribers
have opted for the company’s
$399.99 lifetime membership offer,
he said, while 3,400 subscribers have
signed on through the discounted
rate offered to subscribers who wish
to add additional receivers.

| Lange

Continued from Page 3

to Rock at this point. The format is
clearly going through some chal-
lenges, and I can’t say I have the
answers in my back pocket, but
there’s certainly a lot to investigate.
The McVay team has always meant
solid service and intelligent advice,
so I'm eager to join them and help
build great stations.”

Prior to joining Capstar Lange
had his own company, DL Consult-
ing, for six years. He also worked
at Jacobs Media for three years and
has programmed WCKG/Chicago;
WSHE /Miami; WDVE/Pittsburgh;
WLAV/Grand Rapids; and WILS/
Lansing, MI. He will remain based
in his home office in South Bend,
IN.
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National Radio

® INFINITY & APPLE CORPS present
the world premiere of The Beatles' Let
It Be ... Naked with an exclusive broad-
cast of the full-length album on Nov. 13.
Let It Be ... Naked is a new version of
1969’s Let It Be featuring simpler pro-
duction without overdubbing or other
studio effects. A companion program,
hosted by Access Hollywood's Pat
O'Brien, will feature a roundtable dis-
cussion with celebrities and music-in-
dustry guests, along with listener calls.

® WESTWOOD ONE & MTV RADIO
NETWORK present AT&T Wireless
Presents Hard Rock Live, a one-hour
special hosted by Total Request Live's
Damien. The program, available to air
Dec. 1-7, will feature music by Sean
Paul, Ludacris, Fabolous and Joe
Budden, recorded live at the Hard Rock
Cafe in Orlando. For more information,
contact Abby Krasny at 212-641-2009
or abby_krasny @westwoodone.com.

e JONES RADIO NETWORKS adds
Classic Hits to its lineup of 24-hour
satellite-delivered formats. The new
format is set to debut on Dec. 1. For
more information, visit www.jonesradio.
com.

NE WSBREAKERS

Records

| © GERARD BAB-

* BITS isnamed VP/
A&R at Razor &
Tie Records. He
was most recently
VP/International
| A&Rand Artist De-
' velopment for Co-
lumbia.

CRENRRRR
Babbits

e DAVID “MR. DJ” SHEATS, pro-
ducer of hip-hop duo OutKast, forms
Camp David Records. The label's first
release will be Son of da Candy Lady
by rapper Sunny Valentine.

Products & Services

® MANNGROUP RADIO debuts the
Extreme Noise 2 imaging package,
featuring the entire Extreme Noise 1
package, 25 new cuts and the Gravity
Music Library. For more information,
contact Jim Manney at 323-512-0144
or jim@manngroupradio.com.

Changes

News/Talk: AP Radio picks up six
new affiliates for its news and infor-
mation products: KRLD/Dallas;
WKLH/Milwaukee; WGFX/Nash-
ville; KTKT/Tucson; KEDU/Rui-
doso, NM; and WWOC /Hatteras,
NC ... WKRK/Detroit adds Motor
City Middays With Greg & Michelle ...
WGY/Albany, NY adds The Joe
Pagliarulo Show, airing 1-4pm on Sat-
urdays.

Oldies: WRXM & WTXM/Knox-
ville add the wakeup show Ashley &
Murphy in the Morning.

Rock: WKQZ/Saginaw, MI's Jay
Randall relinquishes Asst. PD/MD
duties and moves from nights to
mornings as the new Poorboy on Joe
& The Poorboy. Mason Lucas joins
WKQZ as night host and Asst. PD/
MD ... Prism Media Partners’ Cur-
rent Classics taps Envision Radio
Networks for affiliate relations.

w e x4
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BUSINESS BRIEFS
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Jefferson-Pilot Declares Dividend

efferson-Pilot’s board of directors has approved a quarterly cash
dividend of 33 cents per share. The dividend will be paid March 5,
2004 to shareholders of record as of Feb. 20, 2004.

FCC AcC TIONS

E o SRR SRR TSt s o RS G WM

FCC Revokes l.lcense 0f Georgia AM

he FCC on Nov. 3 stripped Radio Moultrie inc. of its license for WMGA-AM/Moultrie, GA, having concluded

that the company “lacks the basic requisite character qualifications to be and remain a commission licensee”
after RMI failed to respond to several FCC inquiries into WMGA's operations. RMI’s troubles began in March
2001, when an FCC agent making an on-site inspection found evidence strongly suggesting that the company
had abdicated control of WMGA. No formal license-transfer application had been filed with the commission, a
serious violation of FCC regulations.

According to the station’s current operators, Aubrey Smith and Sam and Grace Zamarron, the trio in Decem-
ber 2000 entered into a sublease with Dixie Broadcasting, which had been operating WMGA via an oral time
brokerage agreement it struck with RMI in 1998. The TBA was forged to allow Dixie to operate WMGA untit the
parties agreed on a price, but no agreement was ever formally reached. When Dixie gave control of the station to
Smith and the Zamarrons, Dixie said it owned the station's real estate and equipment but not its license.

After the inspection the FCC field agent cited RMI for a number of violations, stating that the company had,
among other things, failed to change the station to its critical-hours directional array, left its towers unlit at night,
failed to maintain the tower’s paint, failed to maintain EAS-equipment readiness, left the station’s main studio
unattended and failed to designate a chief operator at the station. RMI must surrender control of WMGA in 39 days
or file a petition for reconsideration by Dec. 2.

oo e s o e ce e s

Senator Asks FCC To Review Rules On Sponsored Programming

Senate Commerce Committee Chairman John McCain sent FCC Chairman Michael Powell a letter Nov. 3
asking the commission to examine the adequacy of its regulations on broadcast sponsorship and identifica-
tion — including alleged “pay-for-play” policies at radio. While McCain singled out Media General's WFLA-TV/Tampa
for featuring paid segments on its local morning show, Daytime, he also asked Powell to look further into a New York
Times report alleging that recording artists “face frequent demands to perform at live concerts to promote radio
stations.” Specifically, McCain asked Powell to comment on whether he believes congressional action is necessary
“to ensure broadcasters do not continue to deceive viewers through such ‘sham’ television programs as Daytime or
to preclude radio stations from demanding performances from musicians as compensation for airtime.”

NAB Chief: Regulators Can’t Save Radio

ddressing arguments that deregulation has damaged diversity in broadcasting, NAB President/CEO Eddie

Fritts said last week during a speech at Temple University that deregulation breathed new economic and
creative life into radio. He said, “Critics of deregutation base their opposition on a notion that strict Washington
regulation of our business seemingly leads to better programming.” Fritts believes, however, that market demand,
not regulation, actually led to the growth of radio formats. “The vast amount of program diversity on today’s radio
dial simply did not exist in ‘the good old days,” he said. “That diversity did not occur because of government
mandates. It happened because of marketplace considerations.”

Fritts also challenged the notion that news is controlled by ever-fewer companies, contrasting the limited
choices consumers had years ago with what's available today. He said, “Back then, most Americans received, at
most, a daily dose of a half-hour of local television news followed by a half-hour of national news. Today, many
cities have one or two [radio] stations airing news and talk 24 hours a day.” About the economic effects of deregu-
lation, Fritts said, “Ten years ago 60% of radio stations were losing money. That, my friends, translates into trouble
if you are trying to improve service to listeners. When Congress deregulated radio ownership, lawmakers under-
stood that profitable broadcasters were better able to serve communities.”

FCC Rejects Request To Deny WXRK License Renewal

he FCC was asked by Ojai, CA resident Al Westcott to deny the renewal of Infinity/New York Alternative

WXRK'’s license because of indecent material he heard on The Howard Stern Show, which is based at WXRK.
However, Westcott heard the show on co-owned KLSX/Los Angeles. In dismissing Westcott's request, the FCC
considered him an informal objector, rather than a “listener” of WXRK. Westcott disagreed with that claim, since
he said that KLSX aired the program live starting at 3am PT. Thus, the show was identical to that aired on WXRK.
However, the FCC pointed out that KLSX has independent editing of the show that is done after the 6am hour,
when it begins a rebroadcast of the first three hours of Stern’s show. Furthermore, the 3-6am portion of Stern’s
show falls outside of the FCC’s “safe harbor” period. “Westcott fails to establish standing because he is a listener
of his local California station, not of WXRK/New York, and fails to demonstrate that Californians like himself are
aggrieved by renewal of the distant station’s license,” the FCC said.

OWKYS KOMC WXTU WBT WQLZ KEES WEDR Radio Alegria WNVZ WKIX WKXP KSMB Scot-FM WNEL WPRM Radio Venus WQOK WENN KOKU

When you’re ready to take it to the streets, the
Thunder Truck™ is a great, customized remote
vehicle. Built-in remote studio, custom graphics, LED
message signs .... create an impact when your station
vehicle pulls up to a remote! Call for more Information,

because the vehicle can be o (ﬁ.gg

' . ; $
'TRUCK.
6528 Constitution Drive

Fort Wayne, IN 46804 « USA
(260) 459-1286

1-800-433-8460
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completely customized
for you.
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Music
CHOICE

23 million homes
27,000 businesses

Available on digital cable and DirecTV
Adam Neiman e 646-459-3300

HIT LIST

Seth Neiman

GDOD CHARLOTTE Hold On

ENRIQUE IGLESIAS Addicted

MANDY MOORE Have A Little Faith In Me

R&B & HIP HOP

Damon Williams
FLOETRY Wanna Be Where U R (Thisizzaluvsong)
SEAN PAUL I'm Still In Love With You

RAP

DJ Mecca
FABDLOUS Make U Mine
WESTSIDE CONNECTION Gangsta Nations

ROCK

Adam Neiman

GODSMACK Re-Align

LACUNA COIL Heaven's A Lie

LENNON My Beautiful

PUDDLE OF MUDD Away From Me
SHINEDOWN 45

STONE TEMPLE PILOTS All In The Suit...

ALTERNATIVE

Adam Neiman

AFI Silver And Cold

BRAND NEW Sic Transit Gloria

DESERT SESSIONS Crawl Home

INTERPOL Obstacle 1

PENNYWISE Yesterdays

RIVERBOAT GAMBLERS What's What

JOE STRUMMER & THE MESCALEROS Coma Girl
YEAR OF THE RABBIT Last Defense

TODAY’S COUNTRY

Liz Opoka
RODNEY ATKINS Honesty (Write Me)

PROGRESSIVE

Liz Opoka

BELLE & SEBASTIAN You Don't Send Me
COLDPLAY Moses

COUNTING CROWS She Don't Want Nobody Near
CRASH TEST DUMMIES Flying Feeling

GUSTER Careful

DAVE MATTHEWS Save Me

RUSTY TRUCK Everytime

SMOOTH JAZZ

Gary Susalis

PRAFUL Sigh

AMERICANA

Liz Opoka

AMY ALLISON No Frills Friend

PAUL BURCH Sparks Fly Out
DRIVE-BY TRUCKERS Heathens
JOE ELY I'm On The Run Again
RUSTY TRUCK Tangled in The Fence

New Country

Al Skop

TRACY BYRD Drinkin' Bone

CAROLYN DAWN JOHNSO N Simple Life

SIRIUSH/

1221 Ave. of the Americas
New York, NY 10020

212-584-5100 PATTY LOVELESS On Your Way Home
SIRIUS RADIO
Steve Blatter 212-584-5100 The Beat
Planet Dance Geronimo

Swedish Egl/ KEVIN AVIANCE Give It Up

HEAVY ROCK (I Just Want To Be A) Drummer

JUNIOR JACK E Samba Heart & Sout
WALLY LOPEZ Tribute To Acid House B.J. Stone

U.s.1 CARL THOMAS She Is

Kid Kelly LUTHER VANDROSS Think About You
CHRISTINA AGUILERA The Voice Within

LINKIN PARK Numb The Trend

Hip-Hop Nation Joel Salkowitz

Geronimo COLOPLAY Moses

DILATED PEOPLES Poisonous DAVE MATTHEWS Save Me

PITCH BLACK It's All Real ROBERT RANDOLPH Soul Refreshing

10 miltion homes 180,000 businesses
Rick Gillette « 800-494-8863

URBAN

Jack Patterson
MUSIQ Forthenight
SEAN PAUL I'm Still In Love With You

DMX Specialty Retail
Kelly Peck

The hottest tracks at DMX fashion retail,
targeted at 18-34 adults.

SOPHIE ELLIS BEXTOR Mixed Up World ALTERNATIVE

BT The Last Moment Of Clarity | Dave Sloan

DIDG Sand In My Shoes BASEMENT JAXX Cash

NELLY FURTADO Powerless (Say What You Want) ROCK

ANNIE LENNOX Wonderful Stephanie Mordello

JOHN MAYER Home Lit QUEENSRYCHE Losing Myseif

MYA Fallen RED HOT CHILI PEPPERS Fortune Faded

MATT NATHANSON Suspended STONE TEMPLE PILOTS All in The Suit....

NO DOUBT it's My Life |

TEITUR You're The Ocean ADULT ALTERNATIVE
Stephanie Mondello
RADFORD Fake A Smile

This section features this week’s new adds RED HOT CHILI PEPPERS Fortune Faded

on DMXMUSIC channels available via digi-
tal cable and direct broadcast satellite. DANCE

Danielle Ruysschaert

ANOTHER SIDE This Is Your Night

M.1.S.T. VS. D/JENNA G Sunshine (Touch Me)
TOK TOK Missy Queen Gonna Die

PAUL VAN DYK Reflections

CHR/POP

Jack Patterson
CHRISTINA AGUILERA The Voice Within

JESSICA SIMPSON With You
RAP/HIP-HOP
CHR/RHYTHMIC i 0
| Mark Shands
Mark Shands PETEY PABLO Freek A Leek

BRANDY MOSS-SCOTT Brother Louie | TRIUMPH | Keed

866-MVTUNES

21,008 movie theaters

[This week’s Movie Tunes is frozen.|
WEST

1. LIZ PHAIR Why Can't |7

2. JOSH GROBAN Broken Vow

3. NATURAL What If

4. ROD STEWART Time After Time
5. THE WHO Pinball Wizard

MIDWEST

1. LIZ PHAIR Why Can't i?

2. NATURAL What If

3.JOSH GROBAN Broken Vow

4. ROD STEWART Time After Time
5. ENIGMA Voyageur

SOUTHWEST

1. LIZ PHAIR Why Can't 1?7

2. ENIGMA Voyageur

3. NATURAL What If

4. ROD STEWART Time After Time
5. DAVE KOZ Honey-Dipped

NORTHEAST

1. LIZ PHAIR Why Can't |?

2. NATURAL What If

3. ROD STEWART Time After Time
4. JOSH GROBAN Broken Vow

5. THE WHO Pinball Wizard

SOUTHEAST

1. LIZ PHAIR Why Can't 17

2. ROD STEWART Time After Time
3. OAVE KOZ Honey-Dipped

4. MEMENTO My Failure

5. SOCHI Teenage Sonata

Artist/Title Total Plays
HILARY DUFF So Yesterday 81
CHEETAH GIRLS Cinderella 76
JUMP5 Do Ya 74
LIZZIE MCGUIRE What Dreams Are Made Of 73
KELLY CLARKSON Miss Independent 72
HILARY DUFF Why Not 71
BAHA MEN Who Let The Dogs Out 68
STEVIE BROCK All For Love 62
LINDSAY LOHAN Ultimate 42
BRITNEY SPEARS QOops ... | Did It Again 34
D-TENT BOYS Dig It 33
AVRIL LAVIGNE Sk8er Boi 32
ATOMIC KITTEN Tide Is High (Get The Feeling) 30
ALL-AMERICAN REJECTS Swing, Swing 30
MICHELLE BRANCH Are You Happy Now? 30
PINK Get The Party Started 29
AVRIL LAVIGNE Complicated 29
AARON CARTER | Want Candy 28
STEVIE BROCK If U Be My Baby 28
"N SYNC It's Gonna Be Me 27

Playlist for week of October 28-November 3.

Aol Radio @ Network

Ron Nennie 415-934-2790

Top Country

Lawrence Kay

CAROLYN DAWN JOHNSON Simple Life
DARRYL WORLEY | Will Hold My Ground

Top Pop

Mark Hamilton

CELINE DION ! Drove All Night
JESSICA SIMPSON With You

Smooth Jazz

Stan Dunn
BRIAN CULBERTSON Serpentine

Top Jams

Davey D

JAY-Z Change Clothes

TLC f/LIL JON Come Get Some

ATRIBE CALLED QUEST {VIOLATOR.... 1 C U (Doin’ Ity

LIVE .COM

Travis Storch « 866-365-HITS

Top Pop

BEYONCE /JAY-Z Crazy In Love
DIDO White Flag

NORAH JONES Don't Know Why
MAROQON 5 Harder To Breathe
MATCHBOX TWENTY Unwell

Top Christian

BIG DISMAL Remember (1.0.U.)

KJ-52 Dear Slim

SMOKIE NORFUL | Need You Now

STACIE ORRICO (There's Gotta Be) More To Life
SWITCHFO OT Meant To Live

Top Folk

DAN BERN Jerusalem

TOM LEMAY Brought To My Knees
SHAWN MULLINS Luliaby

HOLLY PALMER Just So You Know
FRANKY PEREZ Cecilia

Country Goast To Coast
Kris Wilson

DIERKS BENTLEY My Last Name
CLINT BLACK Spend My Time
BLUE COUNTY Good Little Girls

9

RADIO
NETWORK .

Ken Moultrie « 800-426-9082

Alternative

Steve Young/Kristopher Jones
DISTILLERS Drain The Blood

KINGS OF LEON Molly's Chambers
OFFSPRING Hit That

SEETHER Gasoline

Active Rock

Steve Young/Kristopher Jones
DEFAULT Taking My Life Away

REVIS Seven

SHINEDOWN 45

Heritage Rock

Steve Young/Kristopher Jones
STONE TEMPLE PILOTS All In The Suit...

CHR

Steve Young/Josh Hosler
DIDO White Flag

FUEL Falls On Me

Rhythmic CHR

Steve Young/Josh Hosler
BOW WOW fAJAGGED EDGE My Baby
NICK CANNON Gigolo

WESTSIDE CONNECTION Gangsta Nations

Soft AC
Mike Bettelli/Teresa Cook
CLAY AIKEN Invisible

Mainstream AC

Mike Bettelli/Teresa Cook
JOSH GROBAN You Raise Me Up

Dave Wingert Show
Mike Bettelli/Teresa Cook
CLAY AIKEN Invisible

Alan Kabel Show
Steve Young/John Fowlkes
TRAIN When | Look To The Sky

24 HOUR FORMATS
Jon Holiday « 303-784-8700

Aduit Hit Radio

Jon Holiday
TRAIN When | Look To The Sky

Aduit Contemporary

Rick Brady
DIDD White Flag

U.S. Country

Penny Mitchell

GARY ALLAN Songs About Rain
MARK WILLS That's A Woman

GREAT AMERICAN COUNTRY
Jim Murphy « 303-784-8700
AMY DALLEY | Think You're Beautiful
RODNEY CROWELL Earthbound

BRAD PAISLEY Little Moments

RHONDA VINCENT If Heartaches Had Wings

Charlie Cook * 661-294-9000

Soft AC

Andy Fuller
SARAH MCLACHLAN Fallen
ROD STEWART f/CHER Bewitched, Bothered.

Mainstream Country

David Felker
BRAD PAISLEY Little Moments

Young & Verna

David Felker
TRACE ADKINS Hot Mama
SARA EVANS Perfect

o G et o

FRECITEY P-JE T CoRss |

After Midnite
ALAN JACKSON Remember When
TIM MCGRAW Watch The Wind Blow By

wry

Alternative

Chris Reeves ¢ 402-952-7600
OFFSPRING Hit That
RED HOT CHILI PEPPERS Fortune Faded

Country

John Glenn

KEVIN DENNEY A Year At A Time

VINCE GILL Young Man’s Town

TIM MCGRAW Watch The Wind Blow By

MUSICSNIPPET.COM

Tony Lamptey « 866-552-9118

Hip Hop

CASSIDY Hotel

JARULE Clap Back
KOOL G RAP Takin’ Over

R&B
ALICIAKEYS You Don't Know My Name
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72 million households

Plays
OUTKAST Hey Ya! 25
G UNIT Stunt 101 24
BLINK-182 Feeling This 24
BEYONCE {/SEAN PAUL Baby Boy 22
BRITNEY SPEARS Me Against The Music 22
HILARY DUFF So Yesterday 21
LUDACRIS Stand Up 21
P.0.D. Will You 21
LINKIN PARK Numb 20
PINK Trouble 19
MICHELLE BRANCH Breathe 11
FEFE DOBSON Take Me Away 10
HOWIE DAY Perfect Time Of Day 10
ELEPHANT MAN Pon De River 10
MAROON 5 Harder To Breathe 10
CHRISTINA AGUILERA The Voice Within 10

OUTKAST {/SLEEPY BROWN The Way You Move 9
PUDDLE OF MUDO Away From Me 9
BAD BOY'S DA BAND Bad Boy This, Bad Boy That 8
CHINGY fLUDACRIS & SNOOP DOGG Holidae In 8

Video playlist for the week of Oct. 28-Nov. 3.

David Cohn

General Manager 2

LUDACRIS Stand Up 37
CHINGY #/LUDACRIS & SNOOP DOGG Holidag In 35
OUTKAST {/SLEEPY BROWN The Way You Move 34

LINKIN PARK Numb 33
BEYONCE #/SEAN PAUL Baby Boy 29
WHITE STRIPES The Hardest Button To Button 27
BLINK-182 Feeling This 26
YOUNGBLOODZ f/LIL JON Damn! 24
JET Are You Gonna Be My Girl 23
ELEPHANT MAN Pon De River 20
COLOPLAY Moses 20
R. KELLY Step In The Name Of Love 19
OUTKAST Hey Ya! 19
HOWIE DAY Perfect Time Of Day 18
JOHN MAYER Bigger Than My Body 18
G UNIT Stunt 101 18
THREE DAYS GRACE (| Hate) Everything About You 18
PETE YORN Crystal Village 17
PUDDLE OF MUDO Away From Me 17
STROKES 12:51 16

Video playlist for the week of Oct. 28-Nov. 3.

75 million households

Paul Marszalek
VP/Music Programming

ADDS

CLAY AIKEN Invisible

MARY J. BLIGE t/EVE Not Today

JET Are You Gonna Be My Girt

KID ROCK Feel Like Makin' Love
TARRALYN RAMSEY Up Against All Odds
REO HOT CHILI PEPPERS Fortune Faded
JAY-Z [/PHARRELL Change Clothes

Plays
3 DDDRS DOWN Here Without You 25
BEYONCE #/SEAN PAUL Baby Boy 23
FOUNTAINS OF WAYNE Stacy's Mom 23
OUTKAST Hey Ya! 23
DIDO White Flag 22
SARAH MCLACHLAN Fallen 20
NO DOUBT It's My Life 20
BRITNEY SPEARS {/MAOONNA Me Against The... 19
JASON MRAZ You And | Both 18
DARKNESS | Believe In A Thing Called Love 17
MATCHBOX TWENTY Bright Lights 17
JOHN MAYER Bigger Than My Body 17
NICKELBACK Someday 17
PINK Trouble 17
SEAL Waiting For You 17
BARENAKEOQ LADIES Another Postcard 14
SHERYL CROW The First Cut Is The Deepest 14
LIMP BIZKIT Behind Blue Eyes 14
DAVE MATTHEWS Gravedigger 13
STING Send Your Love 13
HOWIE DAY Perfect Time Of Day 10
ROBERT RANDOLPH... | Need More Love 10
LIZ PHAIR Why Can't I? 9
GAVIN DEGRAW Follow Through 8
WARREN ZEVON Keep Me In Your Heart 8
MICHELLE BRANCH Breathe 7
R.E.M. Bad Day 7
SANTANA {/ALEX BAND Why Don't You & 1? 7
FUEL Falls On Me 6
ENRIQUE IGLESIAS Addicted 6
TRAPT Headstrong 3
BLACK EYED PEAS Shut Up 2
ANTHONY HAMILTON Comin' From Where I'm From 2
JAVIER Crazy 2
DAMIEN RICE Yolcano 2
STAIND So Far Away 2
THALIA Baby I'm In Love 2

Video airplay for Oct. 28-Nov. 4.

Lori Parkerson

202-380-4425 B TELrine
BPM (XM81)
Blake Lawrence
SEAL Waiting For You ‘

ULTRABEAT Pretty Green Eyes

SQUIZZ (XM48) ‘
Charlie Logan

SHINEDOWN 45

SMILE EMPTY SOUL Nowhere Kids

MUSHROOMHEAD Sun Doesn't Rise ’
STONE TEMPLE PILOTS All In The Suit....

U-POP (XM29) ’
Ted Kelly

DARKNESS | Believe in A Thing Called Love

TEXAS Carnival Girl

SUGABABES Hole In The Head

SOPHIE ELLIS BEXTOR Mixed Up World

THE LOFT (XM50)
Mike Marrone

COUNTING CROWS She Don’t Want Nobody Near

REAL JAZZ (XM70) 1
Maxx Myrick
JEREMY PELT Close To My Heart

WATERCOLORS (XM71) ‘
Trinity

YULARA City Of Joy

WILL DOWNING King Of Fools

WILL DOWNING Daydreaming |
WILL DOWNING Beautiful To Me

WILL O0WNING Riding On A Cloud

X COUNTRY (XM12)
Jessie Scott

CHRIS KNIGHT The Jealous Kind
JOE ELY Fightin' For My Life

LYLE LOVETT My Baby Don't Tolerate
JUNE CARTER CASH Anchoring In Love

LOS LONELY BOYS Crazy Dream |
SCOTT GIBSON Robin-On-Hudson
SHELBY LYNNE Buttons And Beaus
ROBERT EARL KEEN Farm Fresh Onions
MARTY STUART A Satisfied Mind
ROONEY CROWELL Fate’s Right Hand
BEN HARPER Waymore's Blues
MAVERICKS Because Of You

PAT GREEN Wave On Wave

HANGDDGS Wallace '48

KASEY CHAMBERS Little Sparrow

BEN ATKINS BAND Mabelle

EMMYLOU HARRIS Little Bird

DWIGHT YDAKAM Stayin' Up Late

KATE CAMPBELL Corn In A Box

JOHN MELLENCAMP Lafayette ‘
Playlist is frozen.

36 million households

Cindy Mahmoud,
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

R. KELLY Step In The Name Of Love

ASHANTI Rain On Me

LUOACRIS Stand Up

MISSY ELLIOTT Pass That Dutch

JAGGED EOGE Walk Outta Heaven

JAY-Z {/PHARRELL Change Clothes

OUTKAST {/SLEEPY BROWN The Way You Move
BEYDNCE {/SEAN PAUL Baby Boy
YOUNGBLOODZ fALIL JON Damn!

2PAC /THE NOTORIOUS B.\.G. Runnin’

RAP CITY TOP 10

JAY-Z 1/PHARRELL Change Clothes

CHINGY LUDACRIS & SNOOP DOGG Holidae In
2PAC /THE NOTORIOUS B.1.G. Runmin’

LOON Down For Me

LUDACRIS Stand Up

YOUNG BLOODZ f/LIL JON Oamn!

WYCLEF #/MISSY ELLIOTT Party To Damascus
JA RULE Clap Back

G UNIT Stunt 101

OUTKAST 1/ SLEEPY BROWN The Way You Move

Video playlist for the week of Oct. 28-Nov. 4.

TELEVISION

CM1

COUNTRY MUSIC TELEVISION
65.9 mitlion households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

BUDDY JEWELL Sweet Southern Comfort
DIERKS BENTLEY My Last Name
RHONDA VINCENT If Heartaches Had Wings

Plays
TOP 20 W oW
MARTINA MCBRIOE This One’s For The Girls 30 30
TOBY KEITH i Love This Bar 29 30
BROOKS & OUNN You Can't Take The.. 29 5

KEITH URBAN Who Wouldn't Wanna Be Me 28 33
REBA MCENTIRE I'm Gonna Take That Mountain 27 30
SHERYL CROW The First Cut Is The Deepest 26 30

BILLY CURRINGTON Walk A Little... 26 21
NICKEL CREEK Smoothie Song 25 27
GARY ALLAN Tough Little Boys 25 26
PAT GREEN Wave On Wave 25 26
ROBINELLA & THE CC STRING BAND Man... 25 19
RASCAL FLATTS | Melt 24 28
CLINT BLACK Spend My Time 21 4
MONTGOMERY GENTRY Hell Yeah 16 14
JUNE CARTER CASH Keep On The Sunny Side 15 26
TRACE AOKINS Hot Mama 15 16
DIERKS BENTLEY What Was | Thinkin’ 13 25
A. JACKSON f/J. BUFFETT It's Five O'Clock 12 17
CHRIS CAGLE Chicks Dig It 116

T. KEITH f/W. NELSON Beer For My Horses 11 8

Airplay as monitored by Mediabase
24/7 between Oct. 26-Nov. 1.
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Jim Murphy, VP/Programming
19 million households

ADDS

BRAD PAISLEY Little Moments

RODNEY CROWELL Earthbound

AMY DALLEY | Think You're Beautifut
RHONDA VINCENT If Heartaches Had Wings

TOP 20

CHRIS CAGLE Chicks Dig It

TOBY KEITH | Love This Bar

JIMMY WAYNE | Love You This Much

REBA MCENTIRE I'm Gonna Take That Mountain
GARY ALLAN Tough Little Boys

BILLY CURRINGTON Walk A Little Straighter..
BILLY RAY CYRUS Back To Memphis

MARTINA MCBRIDE This One's For The Girls
PAT GREEN Wave On Wave

SARA EVANS Perfect

MONTGOMERY GENTRY Hell Yeah

SHERRIE AUSTIN Streets Of Heaven

SHANIA TWAIN She's Not Just A Pretty Face
KEITH URBAN Who Wouldn't Wanna Be Me
SCOTTY EMERICK | Can't Take You Anywhere
BRODKS & DUNN You Can't Take The Honky Tonk..
BUDDY JEWELL Sweet Southern Comfort

JOSH TURNER Long Biack Train

BLUE COUNTY Good Little Girls

TIM MCGRAW Real Good Man

Information current as of Nov. 7.

P&ILLSTAR

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 BRUCE SPRINGSTEEN... $3,647.1
2 AEROSMITH & KISS $1,353.3
3 DAVE MATTHEWS BAND $1,2015
4 DIXIE CHICKS $1,00t.8
5 DZZFEST 2003 $9413
6 FLEETWDOD MAC $8148
7 DEAD §743.9
8 J. TIMBERLAKE & C. AGUILERA $7207
9 RADIOHEAD $701.3
10 CHER $672.4
11 LOLLAPALDOZA $636.9
12 JOHN MAYER & COUNTING CROWS $593.4
13 TDBY KEITH $472.3
14 JAMES TAYLOR $461.0
15 ALABAMA $458.7

Among this week’s new tours:

BILLY TALENT
KDRN & LIMP BIZKIT
OBIE TRICE
RAHZEL
SUPERJOINT RITUAL

The CONCERT PULSE is courtesy of
Pollstar, a publication of Promoters’
On-Line Listings, 800-344-7383;
California 209-271-7900.

TELEVISION

TOP TEN SHOWS Oct. 27-Nov. 2
Total Audience Adults 25-54
(105.5 million households)
_ | _
1 CSI 1 CSI
2 Survivor: Pearl Islands 2 ER.
3 ER ‘ 3 Survivor: Pearl Islands
4 Friends | 4 Friends
5 Everybody Loves Raymond e
6 CBS At75 Special ‘ 6 Everybody Loves Raymond
A 7 CSI: Miami
7 CSI: Miami
R 8 Law & Order
© Simpsons 9 NFL Monday Night Football
9 Law & Order ' (Dolphins vs. Chargers)
10 Will & Grace | (tie) Two And A Half Men
Source: Nielsen Media Research
COMING NEXT WEEK

Friday, 11/7

¢ Jason Mraz, The Tonight Show
With Jay Leno (NBC, check local list-
ings for time).

*P.0.D., Jimmy Kimmel Live
{(ABC, check local listings for time).

* The Shins, Late Late Show With
Craig Kilbom (CBS, check local list-
ings for time).

* Bubba Sparxxx and Hurry-Up
Offense, Last Call With Carson Daly
{NBC, check local listings for time).

Saturday, 11/8

* Dave Matthews, Saturday Night
Live (NBC, 11:30pm ET/PT).

Monday, 11/10

¢ Jonny Lang, Jay Leno.

* Smash Mouth, Late Night With
Conan O'Brien (NBC, check local
listings for time).

* Stellastarr, Carson Daly.

Tuesday, 11711

* Toby Keith, Jay Leno.

* The Strokes perform again as
Conan O'Brien celebrates “Stroke-
vember”

* LeTigre, Carson Daly.

Wednesday, 1112

* Wyclef Jean, The Daily Show
With Jon Stewart (Comedy Central,

* Sarah McLachlan, Jay Leno.

* Dolly Parton, Late Show With
David Letterman (CBS, check local
listings for time).

* Toby Keith, Jimmy Kimmel.

* Michae! Stipe and Taking Back
Sunday, Carson Daly.

Thursday, 11/13

* Britney Spears is interviewed
on ABC'’s PrimeTime Live (10pm
ET/PT) and performs on Jimmy
Kimmel.

» QutKast, Jay Leno.

* Pink, David Letterman.

* Dolly Parton, Conan O’'Brien.

* LeAnn Rimes, Craig Kilbomn.

* Wyclef Jean, Carson Daly.

11pm ET/PT). — Julie Gidlow
FiLms
BOX OFFICE TOTALS
Oct. 31-Nov. 2
Title Distributor $ Weekend $ To Date
1 Scary Movie 3 (Miramax) $20.01 $77.54
2 Brother Bear {Buena Vista)* $19.40 $19.80
3 The Texas Chainsaw Massacre (New Line) $10.81 $66.04
4 Radio (Sony) $9.63 $26.24
5 Runaway Jury (Fox) $6.52 $33.31
6 Mystic River (WB) $6.23 $33.54
7 Kill Bill Vol. 1 {Miramax) $4.53 $60.80
8 School Of Rock {Paramount) $4.52 $69.24
9 Intolerable Cruelty (Universal) $2.49 $31.89
10 Good Boy! (MGM/UA) $2.26 $35.25

*First week in release. Al figures in millions.
Source: ACNielsen EDI

COMING ATTRACTIONS: This
week's openers include Love Actu-
ally, starring Hugh Grant. The film’'s
J Records soundtrack sports Kelly
Clarkson's “The Trouble With Love
Is” Dido's “Here With Me” Maroon
5's “Sweetest Goodbye/Sunday
Morning,” Norah Jones’ “Turn Me
On,” Sugababes’ “Too Lost in You,"
Wyclef Jean’s “Take Me as | Am,’
The Calling’s “Wherever You Will

Go,” Eva Cassidy’s “Songbird,”
Texas’ “I'll See It Through” and cuts
by The Beach Boys, Otis Redding,
The Pointer Sisters, Joni Mitchell,
Lynden David Hall and more.

Also opening this week is The
Matrix Revolutions, staring Keanu
Reeves. The film’'s Maverick sound-
track showcases music by Juno
Reactor and Don Davis.

— Julie Gidlow
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NEWS/TALK/SPORTS

Hell, Up Close & Personal

Continued from Page 1

meager amount of annual rainfall.
Asaresult, the hills and valleys from
Central California south to the Mex-
ican border — including virtually all
of San Diego County — have be-
come tinderboxes that are only a
careless match or lightning strike
away from a fire of biblical propor-
tions. Last week that once-in-a-cen-
tury kind of fire happened, and 1
had a front-row seat.

No Big Deal

When I walked out to pick up the
Sunday newspaper from my drive-
way I noticed a large plume of
smoke off in the distance. I didn't
pay much attention to it, because at
this time of year in Southern Cali-
fornia brush fires are a way of life.

Locals tend to regard them as no
big deal, because most of the time
they’re burning somewhere far off
in areas that are generally pretty
sparsely populated. I'm ashamed to
admit it, but, like many Southern
Californians, I've become sort of
complacent about fire season.

The fact that Californians take for
granted the idea that such a season
exists as part of the annual calendar
speaks volumes. For those of us who
live in such well-known 5oCal
metros as Los Angeles, San Diego or
Anaheim, the fire season is mostly
just smoke from a distant fire or
“film at 11" on the nightly news.

The sight of smoke is usually fol-
lowed by the roar of huge tanker
planes and bucket-carrying helicop-

RIVETING
RADIO

ters on their way to support special-
ly trained firefighters on the ground.
The way this story usually goes is
that man and machine prevail and
tame the killer flames while most of
us go about our regular lives. Not
this time.

That morning’s smoke looked to
be abit closer than it had been a day
before, when smoke from a blaze
burning well north of us filled the
sky. "Maybe it’s just a shift in the
wind blowing that smoke this way
today,” I thought.

Things Heat Up

1 went about the usual Sunday-
morning routine of breakfast with
my son before dropping him off at
Sunday school. As we got in the car
and pulled out of the driveway it
was apparent to me that the plumes
of smoke I was seeing were definite-
ly from a new fire burning some-
where closer —and a pretty big fire
at that.

Usually when I'm in the car I get
to stay young by listening to the lo-
cal Rock or Urban stations, depend-
ing on which of my two kids hap-
pens to be in the car. But on this
Sunday morning, old radio guy
that I am, I immediately hit the but-
tons for my two hometown News/
Talk stations — Clear Channel’s
KOGO and Midwest Broadcast-
ing’s KFMB-AM — to see if I could
find any information about the fires
on the usual wasteland that is Sun-
day-morning AM radio.

Ilearned quickly that the fire had
started the night before near the ru-
ral town of Ramona, which is not
too far from the town where I reside.
[ still wasn't too worried, because I
know that area is prone to fires and
that they happen there every year.

Fires that begin that far inland
rarely threaten metro San Diego’s
densely populated areas with any-
thing more than a bit of annoying
smoke and soot that temporarily
dim the famous San Diego sunshine.

One For The Record Books

As [ headed back home I was
driving toward a cloud of smoke
that seemed 10 times bigger than

Disaster, as we have
all come to learn, is
the great equalizer.

what I'd seen just an hour before.
The radio reports were becoming
more and more urgent-sounding as
the reality of just how quickly this
fire was moving into some heavily
populated areas began to sink in.

I used my cell phone to call my
wife, who was driving my daugh-
ter to an all-day cheerleading com-

=

every Friday morning.

Sports E-Mail Headlines.

AreYou Getting It
Every Week?

If you've not yet signed up to receive our weekly R&R
News/Talk/Sports E-Mail Headlines, you're missing out
on the industry’s most comprehensive wrap-up of the
week’s headlines from the world of Talk radio, along with
breaking format news, delivered straight to your in-box

The best part? It's absolutely free! To begin getting your weekly up-
date, sign up now by e-mailing your name, title, company or station
affiliation and your e-mail address to crubio @ radioandrecords.com. Sign
up today so you won't miss the next edition of our weekly R&R News/Talk/

For regular online updates of the latest News/Talk/Sports format
news, check out the N/T/S Format Room at www.radioandrecords.com.

petition at San Diego State Univer-
sity — far south of the rapidly
developing fire line — and urged
her to return home.

Traveling south on Interstate 15,
she told me that she was seeing a lot
of smoke and wondered what was
going on. As [ explained what [
knew and suggested that she and
the other car-pooling moms turn
around and head home, she said
that police up ahead were closing
the freeway and forcing all traffic to
exit near the Marine Corps Air Sta-
tion at Miramar.

Rounding the bend, she ex-
claimed that she could see flames
not far ahead as a wall of fire jumped
across at least 10 lanes of freeway.
That feat alone turned this killer
wildfire, which would soon con-
sume more than 250,000 acres and
more than 1,500 homes, into one for
the record books.

A Horrific Sight

By midmorning my family was
gathered again under one roof, giv-
ing me the peace of mind of know-
ing that should we ultimately have

Where the drama of tomorrow's news unfolds today

to evacuate, at least we’d all be to-
gether. As neighbors gathered in the
street to share the latest information,
there was an almost partylike atmo-
sphere. But the ever-increasing
cloud of smoke that was just over
the next ridge and kept getting clos-
er was a continuing and sobering
reminder that this was not a block
party, no matter how cool, calm and
collected most of us tried to remain.

A few neighbors announced that
they were evacuating voluntarily,
but many of us elected to stick to-
gether for a while longer and keep
one another posted on what we
learned as we took turns driving re-
connaissance missions to ascertain
just how far away from us the fire
was burning.

A call to a family friend nearer to
the front lines of the fire found her
in the midst of evacuating her
house, so my wife jumped in our car
to help by hauling a carload of stuff
to safety. Just as she returned home,
another neighbor who had gone to
observe the fire’s progress from a
higher vantage point drove up. 1

Continued on Page 17

BATCHELORY )ALEXANDER

Love the show. I think it is smart, quirky, fascinating.
I love the fact it catches people off guard... it is so different.
Mike Elder: Operations Director, WRKO Boston

Put John Batchelor and Paul Alexander to work for your station today.
Call 212-735-1700

abc

RADIOMN E"r WORKS

www.abcradio.com




DR. LAURA WINS AGAIN

WHILE OTHERS TAKE A RATINGS UACATION

The most relevant topic for your listeners will always
be family and relationships

The Dr. Laura Program

vS. 2003 AQH Share
Adults 25-54

DR. LAURA ON 3.170

& &
DR. LAURA ON 3.5 T0 * -
DR. LAURA ON 1.1 10
/
DR. LAURA ON 2.7710
DR. LAURA ON 2970

COMING SOON

More Visibility — Dr. Laura’s New Book
“The Proper Care And Feeding Of Husbands”

Call Trevor Oliver Now at 818.377.5314




Hell, Up Close & Personal

Continued from Page 15

think it's time for all of us to pack
up and be ready to leave,” he told
us.

Deciding to verify things for my-
self, Ijumped in the car and made a
quick drive down to the corner to
see what my neighbor had seen.
With the switch from daylight-sav-
ing time earlier that day, it was pitch
dark at 5pm, except for the eerie
glow coming from just over the
ridge behind our home.

As 1 drove around the corner I
came upon a horrific sight: a 30- to
50-foot-high wall of flames advanc-
ing slowly but surely toward our
homes, which were little more than
a half-mile or so away. Uttering an
appropriate expletive, I called my
wife and said, "I think it’s probably
time for us to get ready to go.”

This Is Not A Drill

An interesting thing happens
when you go from a hypothetical
plan for packing your things and
evacuating to the real deal. What
looks good on paper or sounds good
in theory is not quite as easy to im-
plement when faced with the actu-
al fact that it's time to go and all you

Reducing your life to
a few shopping bags
or suitcases and
maybe a couple of
cardboard hoxes is a
humbling
experience.
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can take with you is what you can
fit in your car.

What would you take? That fa-
vorite chair, perhaps? Forget it. How
about your kids’ computers? Too
big. Clothing? One or two changes
per person over what you are wear-
ing on your back is about all you can
pack for a family of four before you
begin to run out of room.

Reducing your life to a few shop-
ping bags or suitcases and maybe a
couple of cardboard boxes is a hum-
bling experience. No matter how
much planning you've done in ad-
vance, when the moment of truth
comes, it’s tough to decide what
makes the cut and what doesn’t.

In our case, the cars were packed
with the dozens of photo albums
that hold the memories of our fami-
ly’s lives, a file drawer full of impor-
tant papers, my wife’s jewelry box,
a few of the kids’ favorite toys and
books, and duffle bags with chang-
es of clothes.

Also on the list: a bag of dog food,
a leash and a couple of bowls for
food and water for our yellow La-
brador retriever and enough space
in the back of the Jeep to accommo-
date all 75 pounds of her.

While my wife grabbed our cell
phones and her laptop computer, 1
quickly backed up all my computer
data and stashed that disc, along
with a number of files and notes re-
lated to the planning of next Febru-
ary’s R&R Talk Radio Seminar, into
my briefcase. It’s funny what seems
important to you at that moment.

Finally, after tossing a couple of
prescription meds and some toilet-
ries into a plastic bag and grabbing
a case of bottled water from the ga-
rage, we figured we were set to go.
Up and down the length of our
street similar scenes played out
from house to house as people
loaded their vehicles, parked them
facing out of their driveways and
stood watching the glow of flames
and billowing smoke advance,

wondering if and when they’d be
forced to leave and let fate take
over,

A Long, Sleepless Night

Although an official order to
evacuate did not come that night, all
of us spent a long and sleepless 24
hours watching and waiting to see
what would happen next. Sleeping
in one-hour shifts, neighbor
watched out for neighbor in the wee
small hours of the moming.

As the hours passed, the wind be-
gan to shift the fire away from where
we live, giving the brave firefight-
ers on the front lines a chance at sav-
ing people’s homes and lives.

Sleeping in one-hour
shifts, neighbor
watched out for
neighbor in the wee
small hours of the
morning.

Watching them work tirelessly for
what has now been days on end, 1
am reminded again of the dedica-
tion and valor of those who choose
to protect the rest of us as firefight-
ers and law-enforcement officers.

[ truly don’t know where we
manage to find such people among
us, but I'm thankful every day that
they’re out there and willing to
serve. ] did hear some media reports
criticizing the speed of their initial
response, but I can’t imagine how
those brave men and women could
possibly have done more, given the
magnitude and speed of the blaze.

By the light of day a thick, yellow

61% of
radio stations are drastically
under-performing in sales*

o
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HELP IS ON THE WAY koGo/San Diego PD Glitf Albert (1) and afternoon
drive host Roger Hedgecock broadcast live at last weekend's FireAid 2003. The
event, sponsored by Clear Channel Radio, has already raised more than
| $300,000 to help victims of Southern California’s recent devastating wildfires.

blanket of smoke had settled in over
our homes, providing yet another
chapter in this unfolding disaster.
Spared the damage of fire, we were
now told to stay inside with doors
and windows shut tight to keep out
the toxic smoke-filled air left behind
by a combination of burning brush
and trees and a whole variety of poi-
sonous fumes that are the byprod-
ucts of civilization in flames: plas-
tics, paint, gasoline and oil, melted
vehicle tires and much, much more.

Just a few minutes of breathing
this caused headaches and nausea
that sent hundreds to clinics and
emergency rooms all across the city.

The Great Equalizer

As [ write these words the winds
have shifted once again, the air is
clearing, that famous California sun
is once again shining over most of
San Diego, and life, for many of us,
is returning to normal.

Butit's tough to be in a celebrato-
ry mood when you see so many —
both friends and strangers — who
were not nearly as fortunate and
who lost all they had in a matter of
minutes. This historic wildfire, the
worst in San Diego County history,
did not discriminate. Rich and poor

*but that probably doesn’t include you.

It's a great time to start your “do differently” plan

in sales no matter how well you're doing.

Special 2004 rates are in effect if you start NOW!

Mark Ross Enterprises, Inc. » 233 Needham Street » Radio Plaza/5th Floor « Newton, MA 02464

both were subjected to the same
devastation. Disaster, as we have all
come to learn, is the great equalizer.

But for a fortunate shift of wind
that night I could be writing this sto-
ry with a very different ending. I'm
thankful that my family was able to
walk away from this historic event
essentially unscathed. And I guaran-
tee you that I'll never again look at
a plume of smoke in the sky and say,
“Hey, no big deal.”

Finally, as I have been a number
of times in the past few years, ] am
again reminded that there are really
only a few things that are truly im-
portant in life, with your family,
your friends and your health at the
top of the list. The rest of it is just so
much stuff, and if it doesn't all fit in
your car, it's probably not all that
important in the end.

TALK BACK TO R&R! |

Do you have questions,
comments or feedback regarding
this column or other issues?

Call me at 858-486-7559

or e-mail: apeterson@
radioandrecords.com

Bread: s Leader in
Sales and ﬁ;wmm
Training,

(617)928-1910
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Ex-Premiere Sr.VP Files Lawsuit

&;‘t week former Premiere Radio Networks Sr. VP Karen
Childress filed a lawsuit in Los Angeles County Superior
Court against Clear Channel-owned Premiere, alleging the
company fired her in 2002 shortly after she objected to a
sexually explicit e-mail. She'’s seeking more than $10 mil-
lion in damages. According to the Los Angeles Times,
Childress repeatedly complained about alleged “hostile
treatment” toward women and widespread sexual harass-
ment at the company, including misconduct by top program-
mers. In a joint statement, both Clear Channel and Premiere
said, “We have not had an opportunity to review the law-
suit. However, we take all claims of this nature very seri-
ously.”

Listener Generosity Off The Charts

In response to the devastating fires that hit the San Di-
ego area, KFMB (Star 100.7)/San Diego morning guys
Jeff & Jer held a fundraiser at the San Diego Sports Arena
on Nov. 3 to collect money for the American Red Cross’
fire relief efforts. The guys optimistically expected to raise

about $100,000 — but lo-

k cal residents dug a whole lot
; deeper into their scorched
pockets than anyone ex-
| pected, and the results as-
: tounded everyone. “In just
% four hours the total raised

R & ol was $1,412,391.00" Star
Star staffers pass the collection GM/PD Tracy Johnson
buckst tells ST. “Just as | was
about to announce the initial total on the air, the marketing
director of WD-40 handed me a check for another $50,000!
There’s over $250,000 in cash lying around here — which
| will now roll around in naked.”

falalalala, lalalala

In a decided change from its usual holiday tradition of not
breaking format too much, WLTW (106.7 Lite FM)/New
York has announced plans to kick off “Non-Stop Holiday
Music” at 6am on Friday, Nov. 28, the day after Thanksgiv-
ing. We wonder how this pre-emptive move will impact the
holiday plans of crosstown WNEW (102.7 Blink), which was
reportedly planning to do the same.

The holiday spirit also grabbed
Infinity gold-based AC WSSS
(Star 104.7) Charlotte ex-
tremely early this year. On Hal-
loween Star flipped to “Christ-
mas 104.7,” and it will stick with
that format through Christmas
Day. However, when the station
returns to normal programming,
it will be minus its morning
show: Sander Walker, Robin King and Kara Edwards have
exited.

Christmas!

American Music Awards Update

Toby Keith and Fleetwood Mac have been added to
the list of performers at Dick Clark’s 3 Ist annual American
Music Awards. They join previously announced performers
Ashanti, Sheryl Crow, Hilary Duff, Evanescence, Alan
Jackson, Kid Rock, Metallica, OutKast, Sean Paul, Pink,
Britney Spears, Rod Stewart, American Ido’'s Ruben
Studdard & Clay Aiken and 3 Doors Down. Newly
added presenters include Justin Timberlake, Tim
McGraw, George Lopez and Damon Wayans. The
American Music Awards, hosted by Jimmy Kimmel, will
air Nov. 16 on ABC-TV.

Bubba Ensures Schiavo Lives

Syndicated personality Bubba The Love Sponge was
struck by the plight of Terry Schiavo, the comatose Florida
woman who's been at the epicenter of a “feed her/don’t
feed her” struggle between her husband and parents. Bubba,
based at WXTB (98Rock)/Tampa, decided to hold a food
drive for Terry. “We figured, what better way to help out
than to feed a starving woman — she’s got to be hungry,”
Bubba theorized. Last week the station set up a collection
location near the hospice where Schiavo has been languish-
ing. “We collected about three months’ worth of Ensure
and other items that can be fed to her through a tube,” says
Mike Oliviero, Dir./Marketing & Promotions for CC/Tampa
Bay. The person who brought the most food scored a pair
of Tampa Bay Bucs tickets.

Continued on Page 20
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» KIKK-FM/Houston flips to Smooth Jazz.

* Christopher Gould named GM for
WTBN & WTWD/Tampa.

* Emmis loses appeal of Mancow fines;
WKQX must pay $21,000 for three
broadcasts.

* Blake Chancey promoted to Exec. VP
for Sony/Nashwville.

J

» Tom “Grover” Biery elevated to Sr. VP/Promotion at
Warner Bros. Records.

* WRCX/Chicago flips to Jammin’ Oldies.

*» Joel Oxley elevated to VP/GM at WTOP-AM & FM/
Washington.

* Tyler Cox promoted to Station Manager at KNKI-FM/
Dallas.

Yliriiss oo

*» Bruce Reese named President of Bon-
neville International’s Major Market Ra-
dio Group.

» Rick Blackburn promoted to President
of Atlantic/Nashville.

* Evergreen creates San Francisco
duopoly with $45 million KIOI purchase.

* Tom Poleman named PD of KRBE/
Houston.

15
* Joe Kiener named Exec. VP of Chrysalis Group.
* Skip Miller appointed VP/Black Music at RCA Records.

» Guy Zapoleon promoted to National PD for Nationwide.
* John Rook becomes PD at KABC/Los Angeles.

W) 455 Aco

» Bill Stakelin becomes CEOQ of the Ra- [ *Sieo P
dio Advertising Bureau. i

» Harold Childs appointed Sr. VP/Urban- L
Black Music for PolyGram Records. '

* A&M Records promotes J.B. Brenner
to National Director/Album Promotion.

. ¥l

Blake Chancey

VEARS AGOD

Bruce Reese

YEARS AGD

Harold Childs
/

Call Today!
800.331.4438

“THEIR IDEA... MY SUCCESS!.”
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AL WAITING FORYO

THE DEBUT SINGLE FROM THE ALBUM THAT PEOPLE ARE TALKING ABO
Over 310K albums sold to date!!

R&R HOT AC @ Adult Top 40 Monitor: 23*
Modern Adult Monltor ﬁ_"‘ '

R&R AC: @)

MAJORS INCLUDE: B
WLTW WPLJ WKTU WN
WBMX WLIT WDVD CIDR '}
WOMX WBEB WASH WwZZ KEZR
KBEE KVIL WLTE KKLT KOSI

WMYX KFME KMXP WKSS WTSS WSNE WBNS WLTQ WPTE

WFMF & many more!!!

Phones @ KLLY KQIS WLNK KURB WBAM

Good Callout @ WNKS WBNS WTSS

P-oduced by Trevor Horn
Wa ting For You” Cc-Produced by Mark Batson

Management: azoffmusic management - Irving Azoff, Susan Markheim, John Baruck, Tom Consolo

WVMX WAQSX i
KKL WTIC KQMB a
Y100 WQAL WLTJ KALC B
WJILK WLNK WNKS KYMX WPRO .KSTP

Debut #4 at
RateTheMusic = AC!

KMXV “WVRV

TOUR COMING SOON |

UPCOMING TV HIGHLIGHTS:
“Waiting For You” featured in...

ABC's "NYPD BLUE"
(4 weeks tv campaign-began 10/22)

TNT “Lay & Order”
TV Cambaign (through 12/26)

12/8° ABC Regis & Kelly
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Continued from Page 18

Clear Channel's WKCI (KC101)/New Haven, CT is
coming up on its 25th year as a heritage CHR/Pop outlet.
“It actually goes beyond 25 years,”
says MD/afternoon driver Kerry
Collins, who's been there for
seven of those 25 years. “The for-
mat used be on AM and was
known as ‘1300 WAVZ. In 1979
the station moved to the FM band,
and the rest is history.” To help cel-
ebrate in proper style, Collins is
collecting airchecks from former
KCi01 jocks. Contact him directly at 203-230-5217, or mail
your aircheck to his attention at WKCI, 495 Benham St.,
Hamden, CT 06514._

A quarter-century of
excellence.

The Programming Dept.

* Archway Broadcasting VP/Programming & Marketing
Brian Krysz has resigned, effective Nov. |. The reason?
He's embarking on some lucrative, super-secret gig on Jan.
. Krysz will continue to consult Archway until he starts his
new job.

* Erich West, PD of Clear Channel Rocker WQBZ &
Alternative WYNF/Macon, GA, is rewarded for his success
by having four more hours of work dumped onto his day.
West has been upped to OM for the entire friggin’ cluster,
which also includes Smooth Jazz WELV, Urban WIBB, Ur-
ban AC WRBYV, Gospel combo WLCG & WRNC and Coun-
try combo WVMG-AM & FM.

* “Big” Steve Kelly is named Director/Ops for Clear
Channel’s cluster in Jackson, MS. Kelly, whose most recent
radio gig was OM of WMC-FM/Memphis, has remained in
Memphis operating his own voiceover business, BSK Pro-
ductions. Kelly replaces Scott Johnson, now OM of CC’s
WESC & WSSL/Greenville, SC.

* Tim Huelsing, Market Manager for Clear Channel/
Sandusky, OH, is named VP/Market Manager for South
Central’s Evansville, IL cluster.

* WJSE/Atlantic City, NJ Asst. PD Jason Ulanet is named
MD/midday dude for Entercom Alternative KRBZ (The
Buzz)/Kansas City. Mike Austin, ex-PD of crosstown
KCHZ, joins The Buzz as morning co-host/producer, and
afternoon guy/MD Lazlo adds Asst. PD stripes. Afterwards,
a huge party was held in the foyer with a clown and a pifiata.

w s
‘STREETTALK

e

* Radio One Alternative WLRS/Louisville MD/midday
goddess Annrae Fitzgerald pins Asst. PD stripes onto her
Catwoman-like pleather outfit.

* Craig Powers adds Asst. PD/MD duties at Infinity AC
KMZQ/Las Vegas.

Formats You'll Flip Over

On Nov. 4 Citadel AC WCKW/New Orleans morphed
from “The Point” to “Lite 92.3."” Market vets Beau & Beth,
who've been patiently sitting out a one-year non-compete,
vacuumed off the cobwebs and re-emerged for mornings
at Lite. Rob Holloway remains in middays, while former
morning guy Jim Hanzo segues to afternoons, displacing Jeff
Parish, who exits. The syndicated Delilah will run at night.

= e @ 5

Broke The Bleeping Bleep Button

“Over the weekend we may have set a record for the
most times ‘s**t’ was uttered on the air!” That's Alex
Quigley, PD of American General Media Active Rocker
KRFR/Bakersfield, bursting with bleeping pride after surviv-
ing the station's oh-so-tasteful
Pack Up Our $**t Weekend. “We
encouraged our jocks and listeners
to say it as often as possible —
even though we had to bleep it,”
Quigley tells ST Daily.

Since the station was moving
from 104.3 to 93.1 on Now. 6,
Quigley and crew decided to clean
out the closet by giving away the crap that they didn’'t want
to schlep along. “We paired up good prizes with bad prizes
— we gave away CDs and Enter the Matrix videogames
along with things like a spatula or a cat litter scoop,” he says.

Everything must go —
including our frequency!

“My favorite prize was the book-on-tape version of Lyle
Menendez: My Story.”

-

Quick Hits ST T -

* Ashley & Murphy in the Morning is the new wakeup show
at South Central Oldies combo WTXM & WRMX/Knox-
ville. Current hostess Ashley Adams is joined by Frank
Murphy, former morning co-host on crosstown WOKI.
Murphy previously worked in Los Angeles as a producer for
Kevin & Bean on KROQ and Mark & Brian on KLOS.

ST Shot 0’ The Week

L

Looks like Cox Rocker WBAB/Nassau-Suffolk has
one hell of a reach: These local soldiers from the 304th
Civil Affairs Brigade showed off their true colors re-
cently while at the Hammurabi Pisto! Factory in Al
Hillah, Iraq. Pictured here are (I-r) Major Robert Jones
from Bay Shore, NY; Major Craig Bennett from Rhode
Island; Staff Sgt. David Pittari of Connecticut; Major
Dave Menegon of New York; and Lt. Colonel Martin
Bischoff of New Jersey.

* WEDR/Miami taps former WKYS/Washington afternoon
driver Lorenzo “lce T’ Thomas for the same duties. He
replaces Rick Party, who recently moved to mornings.

* Kimberly Wilson is named Director/Marketing for
Clear Channel's New Orleans cluster. Most recently Wil-
son had been working on special projects for Clear Chan-
nel Radio/Chicago.

* Midday jock Shay exits Urban WDT]/Detroit as the
station reshuffles its lineup. PD/night jock Spudd moves up
to afternoons, pushing Tune-Up Man up to middays. Week-
end duo The Hype Squad take over nights.

* WKQZ/Saginaw, Mi night jock Jay Randall moves to
mornings, turns in his Asst. PD/MD stripes and becomes the
new “Poorboy” on The joe & The Poorboy Show. The former
“Poorboy,” Todd Kangas, is now doing afternoons at WENS/
Indianapolis. Mason Lucas slides over from Citadel sister
CHR/Pop WIOG as Asst. PD/MD and host of the nighttime
Nocturnal Transmission. Lucas is replaced at WIOG by Eric
Chase from WPYO/Orlando, and WIOG weekend talent
Mandi Hanks is now splitting middays, hosting 10am-noon.

* WKDD/Akron MD/midday talent Lynn Kelly exits. In-
bound to replace her is justine Thomas from WHOT/
Youngstown, OH.

Call to lock up your market.

Money and living advice for young adults,
Brand new from Sabo Shows. Saturdays live 1-4 PM
Hear the demo at www.sabomedia.com.

Get your free copy of David's book
“Smart Couples Finish Rich” when you call.

“The living and money show
young listeners understand”

SABOMEDIA

212 681 8181

To reserve your market today call
Wilbur Entertainment (831)429-2050  WAlburentertainment

—Walter Sabo
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Jive Rockin’

Label goes the distance with Three Days Grace

_ hedebut single from Canadian rockers Three Days
Grace, “(I Hate) Everything About You,” is a straight-
forward, hook-laden rocker that’s tapped into the col-
lective angst of Alternative and Active Rock audiences,
who have made the track a hot phone record. “Hate,”
however, has been a major labor of love for the staff at
Jive Records, who have been working the track since

late April of this year.

Some six months after
its initial add dates,
“Hate” is side by side
with heavyweight acts g
like A Perfect Circle, E&"
Staind, Nickelback and §
Linkin Park in a crowded
top 10 at Alternative.
Three Days Grace contin-
ue to chip away at Active
Rock as well, moving up
the top 20 alongside similarly en-
trenched artists.

In an era when many complain
about the lack of artist development,
Jive Records has stuck with its baby
band over the long haul, not only
building a name for it, but expand-
ing Jive’s traditional Pop position
into the Alternative and Rock are-
nas.

“There were weeks where we had
to get over certain humps, and we
just kept tackling them,” says Lor-
raine Caruso, Jive Sr. Director /Pro-
motion, Rock Formats. “The interest-
ing thing about the record is that we
started from zero. The group hadn’t
played one tour datein the U.S. They
hadn'’t sold one record yet.

“Now everything is kicking in
with the callout and sales. The last
four to six weeks is when everything

“It’s very
rewarding to be
able to have an
opportunity to
break a band
from zero, but it’s
extraordinarily
difficult.”

Lorraine Caruso

Lorraine Caruso

i began to crystallize. We've
scanned close to 80,000,
and in the last couple of
weeks sales are picking
up. All the dots are start-
ing to connect now. We
P8 went into full-time rota-

i tion on MTV2, where
we're starting a national
campaign. Now we want
to put a face on the band.”

Early Action

While the band was unknown,
Caruso and crew managed to find
some early believers at Alternative,
including major-market stations like
WXTM/Cleveland, KPNT/St. Lou-
is, KRBZ (The Buzz)/Kansas City
and CIMX (89X)/Detroit.

“It jumped out of the speakers at
us,” says Murray Brookshaw, PD at
CIMX, the current rotation leader on
the record with over 900 spins. “We
started banging the record, and it
took off almost immediately with the
audience. The audience gravitated
toward it, and it really started to call
out for us. We added it right into ro-
tation.”

CIMX also added Three Days
Grace to its Birthday Bash concert,
and Brookshaw couldn’t have been
happier with the results. And after
six months the single keeps going
strong. “We added it on April 22, and
it’s still going really, really well,”
Brookshaw says. “The next single,
"Tust Like You,” is awesome too. We
really like it, so as soon as this one
shows some burn, we'll go on that
one. The album'’s pretty deep.”

Despite the early believers, Caru-
so had to decide if the project was
worth continuing to work at radio.
“When you're moving on, the job of
being a promotion person is analyz-
ing whether or not you should keep
going forward,” she says.

“How much more are you putting
into this? Are there signs that the
record is going? Even though it
looked like this record could have
fallen apart a couple of times, there
was always some indication that it

needed to be pushed through the
boundaries that we had to get over.”
Kickin’ It Live

Caruso found herself hurtling pro-
gramumers’ perceptions of the band in
order to get to the audience, a major
factor that continues to fuel the fire for
Three Days Grace. “Once it went on
the radio, the audience decided that
they liked the record,” she says. "It
was very audience-driven.

“In some cases, we would go for
Cage Matches or tests if program-
mers weren't into it. All of a sudden,
we started winning five nights in a
row at stations like KROX/Austin.
People who were resistant gave us
shots, and I don’t there was one of
them who was disappointed by the
result once we went on the radio.”

“Whereas a lot of
records die in three
months if there’s no
major spark, this one
really started
showing its head
above those other
records.”

Joanne Grand

Getting people out to shows
helped a lot as well. “We were really
tenacious about the record in New
York,” Caruso says. “We tried every-
thing. One of the turning points for
us in New York was taking the sta-
tion staff to see the show. Three Days
Grace did a tour with Trapt and
Smile Empty Soul.

“[WXRK MD] Mike Peer and [PD)]
Robert Cross were impressed by the
live show. The band wasn't as face-
less as they thought it would be. To
win over a New York club as the
opening band when everyone was
there to see Trapt was very impres-
sive. The following week we got the
add.”

Active Growth

While Caruso and the team of Jive
locals did an impressive job at Alter-
native, Active Rock was in need of a

point person. Enter Joanne Grand,
who left her post as Sr. Director/Na-
tional Rock Promotion with TVT
Records to join Jive in mid-July as Sr.
Director/Promotion, Rock Formats.

“When 1 got here, it was to assist
in the campaign with Lorraine at
both Alternative and Active and
really entrench this band as firmly at
Active as they’ve become at Alterna-
tive,” Grand says.

“We didn't really have an Active
Rock person in place until the latter
part of the record, when Joanne
Grand joined,” Caruso says. “Laura
Curtin helped us start it, and we
hired a few freelance people to help
us. The Volcano people — Warren
Christensen and Michelle Munz —
helped where they could, but there
wasn't a full-time micromanager on
it on the Active side.”

Grand jumped in headfirst with
Three Days Grace, who were show-
casing at the Conclave in Minneap-
olis two days after she joined Jive.
“Talk about trial by fire,” she jokes.
“I was very nervous. I'd never seen
them before and didn’t know how
good they’d be.

“I was pleasantly surprised at
how tight and seasoned they were.
To this day I have people saying,
"Wow, that was such a great band at
the Conclave.” That turned a lot of
people’s heads to this band. People
were singing their songs — and not
just the single.”

Stiff Competition

Upon joining Jive Grand found
herself in the middle of a passion
project that could not be extin-
guished. “Whereas lot of records die
in three months if there’s no major
spark, this one really started show-
ing its head above those other
records,” she says. “At Active Rock,
it had just got on the charts. At Al-
ternative, it was starting to show
signs that it wasn’t going away and
that the label wasn’t going to let it go
away.”

As for early Active supporters,
Grand points to stations that were on
the record before she was at the label
— stations like KXXR/
Minneapolis; WNOR/
Norfolk; WCCC /Hartford,;
KDOT/Reno, NV; and §
WQBK/ Albany. Alsoinflu- f§
ential were stations that lat- ¢
er came in on the record,
like KUPD/Phoenix.

“There were two Alter-
native stations in the mar-
ket already on it, but
KUPD was really open to
listening,” Grand says. “Not only
did they add it, it’s their No. 1 record
right now. It's top 10 research for
them, and Ireally think they contrib-
uted to helping this band go to Ac-
tive Rock.”

The baby band is finding itself in
elite company at Active. “The chal-
lenges they're facing are bands like
Korn, Linkin Park and Chevelle,”
Grand says. “The downside is, we're
facing that as our competition. The
positive side is, Three Days Grace is
a new band with only one single at

Joanne Grand

radio, and this is their competition
— artists who are platinum and en-
trenched at the format.

“We are a brand-new band with
one single. It's got everything a
record needs — sales in key airplay
markets, it's researching like crazy,
and it’s requesting. KILO/Colorado
Springs had requests within two
weeks of playing the record.”

Double-Edged Sword

“When you build slowly there’s a
double-edged sword,” Caruso says.
“It can be torturous, but then you're
moving forward. Once you know
you're moving, you know you have

Three Days Grace

a hit. You have the ability to grow it,
get research, get your requests and
see sales markets develop.

“Certain records shoot up the
chart on momentum, and you don’t
know if they’re real hits or not.
They're anticipated, and they shoot
up the charts before you have the
elements of callout and all that.

“But when you’re working a
record for six months and you have
all your facts and figures that the
record is ranking No. 1 in certain mar-
kets, you can honestly say that you
have a proven hit record. It's very re-
warding to be able to have an oppor-
tunity to break a band from zero, but
it’s extraordinarily difficult.”

“Developing new bands takes so
much dedication and long-term pas-
sion from the label,” says Grand. “It’s
the ultimate success when a label that
traditionally never had a
lot of rock and alternative
bands on its roster sees
B8 one of its first projects be-
coming a successful band
atboth formats and devel-
oping, eventually, as a core
artist.”

Caruso concurs, say-
ing, “It’s very rewarding
to us, because Jive, for a
very long time, has been
perceived as a pop label. It was im-
portant for us, as a company, to be
able to prove that we could break
rock records. We’ve had releases
we've worked with Volcano and
stuff, but this is a Jive-proper release.
It means a lot to our company to
show that we can be winners at Pop
and at these formats as well.”

But don’t take their word for it;
ask someone who's had success with
the record. “If you can’t hear the
hook, get your ears checked,” says
Brookshaw.



Schmidt-Holtz and
Michael Smellie,
not to mention Clive
Davis and Antonio
“L.A.” Reid, are liv-
ing the high life as
the German media
conglomerate takes
time out from its re-

Clay Aiken

OutKast (No. 2), ] Records’ Rod Stewart (No.
3) and RCA buzz band The Strokes, who de-
but at No. 5. Only Warner Bros.” R.E.M. great-
est-hits package, bowing at No. 4, breaks up the
BMG hegemony, while Sylvia Rhone’s Elektra
sports two in the top 10: EW’s debuting Gerald
Levert, at No. 7, and WSM's Eagles best-of, at
No.8.

The rest of the top 10 includes Def Jam

Stewart collection (+17%, 46-33) and TVT’s Lil
Jon & The Eastside Boyz (+15%, 49-39). A&M/
Interscope’s Black Eyed Peas (No. 40) and
DreamWorks Nashville’s Toby Keith (No. 45)
both return to the top 50.

Next week: Look for Arista’s Sarah
McLachlan to continue BMG's dominance by
nailing the No. 1 slot. Super Tuesday promises

2§ M/ 7 5 TOP50 ALBUMS
® THE INDUSTRY’S NO. 1 RETAIL CHART November 7, 2003
LW W ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 CLAY AIKEN Measure 0f A Man RCA 128,569 -38%
4 2 OUTKAST Speakerboxxx/The Love Below Arista 127,429 -15%
2 3 ROD STEWART Great American Songbook 2 J 121,295 41%
- 4 R.E.M. In Time: The Best Of R.E.M. Warner Bros. 111,627 -
- 5 STROKES Room On Fire RCA 107,993 -
5 6 LUDACRIS Chicken & Beer Def Jam South/IDJMG 98,508 17%
- 1 GERALD LEVERT Stroke Of Genius Elektra/FEG 76,305 -
3 8 EAGLES The Very Best Of Elektra 74,470 -52%
8 9 DIDO Life For Rent Arista 64,770 9%
16 10 3 DOORS DOWN Away From The Sun Republic/Universal 60,249 +24%
11 " CHINGY Jackpot DTF/Capitol 54,434 -5%
10 12 HILARY DUFF Metamorphosis Buena Vista/Hollywood 52,778 -10%
20 13 STING Sacred Love A&M/Interscope 52,641 +19%
15 14 NICKELBACK Long Road Roadrunner/IDJMG 51,155 +1%
6 15 JAGGED EDGE Hard Columbia 48,952 -33%
17 16 R. KELLY The “R.” In R&B Collection Vol.1 Jive 48,566 +8%
19 17 DAVE MATTHEWS Some Qevil RCA 42,889 -3%
18 18 BEYONCE Dangerously In Love Columbia 42,766 3%
12 19 BARBRA STREISAND The Movie Album Columbia 40,209 -29%
25 20 LIMPBIZKIT Results May Vary Flig/Interscope 39,876 -3%
- 21 LUTHER VANDROSS Live At Radio City Music Hall... J 39,026 -
- 22 HATEBREED Rise Of Brutality Universal 38,797 -
21 23 JOHN MAYER Heavier Things Aware/Columbia 38,610 11%
26 24 OBIE TRICE Cheers Shady/Aftermath/interscope 36,983 9%
7 25 LOON Loon Bad Boy/Universal 34,722 -52%
28 26 ALAN JACKSON Greatest Hits Vol.2 Arista 34,661 -8%
29 27 EVANESCENCE Fallen Wind-up 34,187 -6%
13 28 MARQUES HOUSTON Mh Flektra/FEG 30,408 -42%
30 29 MICHAEL MCDONALD Motown Motown 30,192 -15%
33 30 LINKIN PARK Meteora Warner Bros. 29,861 1%
27 3 DMX Grand Champ Def Jam/IDJMG 29,566 -27%
36 32 COLDPLAY Rush 0f Blood To The Head Capitol 28,253 -8%
46 33 ROD STEWART Great American Songhook J 28,127 +17%
K7 B BETTE MIDLER Bette Sings The Rosemary... Columbia 21,859 -14%
9 35 BARENAKED LADIES Everything To Everyone Reprise 21,622 -60%
24 36 ELVIS PRESLEY Elvis: 2nd To None BMG Heritage 21,464 -35%
38 37 NORAH JONES Come Away With Me Blue Note/Virgin 26,836 -10%
40 38 SOUNDTRACK Kill Bill Maverick 26,929 1%
43 39 LIL JON & THE EASTSIDE BOYZ Kings Of Crunk wr 26,817 +15%
- 40 BLACK EYED PEAS Elephunk A&M/Interscope 26,508 -
35 4 50 CENT Get Rich Or Die Tryin’ Shady/Aftermath/Interscope 26,032 -18%
39 4 MURPHY LEE Murphy’s Law Universal 24475 1%
47 43 MATCHBOX TWENTY More Than You Think You Are Atlantic 23,735 0%
14 4 MANDY MOORE Coverage Epic 23,625 -54%
- 45 TOBY KEITH Unleashed DreamWorks 23,237 -
45 46 VARIOUS Totally Hits 2003 BMG Heritage 22,852 -6%
32 47 VAN MORRISON What's Wrong With This Picture? Blue Note/EMC 22,553 -38%
48 48 SEAL v Warner Bros. 22,288 4%
31 49 JONNY LANG Long Time Coming A&M/interscope 21,083 -39%
- 50 HARRY CONNICK JR. Harry For The Holidays Columbia 20,656 -
© HITS Magazine Inc.
01 ALBUMS oy Music t0 chantouse Dida (No. 9 ané Repablie/Unt. | sonords
celebrate five al- versal’s surging 3 Doors Down, up 24% at | from Mur-
y bums in the HITS No. 10. der Inc./
BMG s cha“ top 10, including Other chart newcomers include J's Luther | IDJMG's Ja
Anack cominues fpur of the top Vandrf)ss live album (No. 21), Republic/Qn}- Rule,. Alt-
five. versal’s Hatebreed (No. 22) and Columbia’s | lantic’s
The bubbly is RCA three- i Harry Connick Jr. holiday disc (No. 50). P.O0.D.,
flowing fast in Gut- time champ Clay OutKast Aside from 3 Doors Down, artists experienc- | Capitol’s i
ersloh. Aiken leads the ing double-digit sales growth include A&M/ | Coldplay Strokes
BMG’s  Rolf way at No. 1, followed by Arista runners-up | Interscope’s Sting (+19%, 20-13), 's first Rod | DVD-CD

hybrid, Toby Keith and labelmate Darryl
Worley, J's Wyclef Jean, Lost Highway's
Ryan Adams, MCA Nashville’s Lee Ann
Womack, Columbia’s Now 14 and Jive's Too
Short. Also on tap, a remix album from
Desert Storm/Elektra/EEG’s Fabolous and
greatest-hits collections by Jive's Nick Carter,
Capitol’s Bob Seger. Atlantic’s Robert Plant
and A&M/Interscope’s Sheryl Crow.
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ChangelsIn The Air

Change is irr the air, and I'm not just talking about the weather. Not
only will radio welcome new music to change up its playlists next week,
many of the artists Going for Adds will also encounter uncharted terri-
tory when it comes to their careers.

Jay-Z presents “Change Clothes,” featuring Pharrell Williams, to
Rhythmic and Urban outlets. It's the official lead single from what may

be his final full-length album E
1

{though my money is on his pull-
P

ing a Michael Jordan in a year or
two). The cut has already debuted
at No. 36" and No. 43* on R&R’s
Urban and Rhythmic charts, re-
spectively. The Chris Robinson-di-
rected video will have a fashion-
show theme and guest stars galore.

As for the upcoming CD, The
Black Album, it will feature pro-
duction by The Neptunes, Em-
inem, Timbaland, Just Blaze,
Kanye West, Rick Rubin and newcomer Aqua but will not feature
guest rappers or skits. Expect The Black Album to hit stores on Nov.
28 (the day after Thanksgiving), the same day Jay-Z will release a black
version of his Reebok S. Carter sneaker. Even if he doesn’t record an-
other song after this album, fans will still have the chance to experi-
ence Jay-Z’s thoughts: He’s planning to release his autobiography, The
Black Book, in spring 2004.

Though they only recently broke into the big time with their hit sin-
gle “Bring Me to Life,” the winds of change may already be blowing
through the house of Evanescence. Reportedly, co-founder and guitar-
ist Ben Moody left the group while they were on tour in Europe, mak-
ing the future of the group uncertain. Evanescence are continuing their
European tour, which wraps up Nov. 10 in London, and intend to hon-
or their upcoming North American dates with Finger Eleven and Seether
beginning Nov. 19 in Mexico City. Radio presence for the band will also
continue to be a priority as they release “My Immortal” to Pop, Hot AC,
Rock, Active Rock and Alternative
stations next week, the third single
from their multiplatinum major-la-
| bel debut, Fallen.
| Triple A can expect a change in
the weather next week as East-
MountainSouth come to the format
with “Rain Come Down.” This is
the latest single from Kat Maslich
and Peter Adams’ self-titled album,
produced by Adams and Mitchell
Froom (Los 1.obos, Elvis Costello,
Crowded House). The duo, who
both sing, write and play instruments, met in 1999 when Maslich audi-
tioned for a singing TV spot at the music production house where
Adams worked. Recalls Adams, “Not long after that, one of my former
partners at the music house went to one of Kat's shows. He knew my
music and was shocked at the similarity of our songwriting styles. He
told me I had to check her out. I was doing a demo of a song I was going
to pitch in Nashville, so I called Kat to sing on it. She came over, and we
sat and played our songs for each other. It was weird — I felt I could have
written her songs, and she thought she could have written mine.”

Adams also thinks of Maslich as his “vocal training wheels,” since
he’s still learning about voice. Maslich’s response? “Sometimes [ wan-
na kick his ass. | mean, the first time I heard Peter sing, it made my
heart hurt. I could only think, ‘My God, your voice is gorgeous.” And
I'm certainly learning too. For instance, I'm hoping I'll be playing more
instruments, beyond guitar, on the §
next record.” Currently, the duo are
opening for Lucinda Williams in
primarily West Coast markets
through the end of this month and
will join Jason Mraz for a show in
Boulder, CO on Dec. 18.

If you're tired of plaving the
same old stuff, you can always
try to shake things up with Ea-
mon’s “F**k It (I Don’t Want You
Back),” Going for Adds at Pop
next week. His heartbreaking tale
of raw, explicit emotion is already stirring things up at the format
as it rises to No. 46* on R&R’s CHR/Pop chart and steadily gains

Jay-Z

EastMountainSouth

Eamon
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Week Of 11/10/03

CHR/POP

BEYONCE' Me, Myself And | {Columbia)

EAMON F**k It {I Dont Want You Back) (ive/
EVANESCENCE My immortal (Wind-up/

KELLY CLARKSON The Trouble With Love Is (RCA/
P.0.D. Will You (At/antic)

CHR/RHYTHMIC

ALICIA KEYS You Don’t Know My Name (/)

JAY-Z Change Clothes (Roc-A-Fella/iDJMG)
MARQUES HOUSTON Pop That Booty (Flektra/EEG)
OBIE TRICE The Set Up (Shady/interscope)

YING YANG TWINS fiLIL' JON AND THE EASTSIDE
BOYZ Salt Shaker (T¥7)

URBAN

ALICIA KEYS You Don't Know My Name (//
BABY D It's Goin’ Down (Epic/

BIG TYMERS f{R. KELLY Gangsta Girl
{Cash Money/Universal)

JAY-Z Change Clothes (Roc-A-Fella/l[DJMG)
OBIE TRICE The Set Up (Shady/Interscope)
PITCH BLACK It's All Real (Universal)
TWISTA Slow Jamz (Atlantic)

YING YANG TWINS fILIL' JON AND THE EASTSIDE
BOYZ Salt Shaker (TVT)

URBAN AC

ALICIA KEYS You Don‘t Know My Name 4//

COUNTRY

CHAD BROCK You Are (Broken Bow)
GARY ALLAN Songs About Rain /MCA/
SONYA ISAACS No Regrets, Yet {Lyric Street)

AC

FLEETWOOD MAC Thrown Down (Reprise/

HOT AC

EVANESCENCE My Immortal (Wind-up/
FLEETWOOD MAC Thrown Down (Reprise/
KELLY CLARKSON The Trouble With Love Is /RCA)
SIMPLE PLAN Perfect (Lava/

SMOOTH JAZZ

BERNIE WILLIAMS Stranded On The Bridge (GRP/VMG)
IMPROMP 2 Mocha Soul (5ig3)

MICHAEL BROWN f{NORM BROWN Shades Of Brown
(Lightyear)

RICHARD ELLIOT Sly (GRP/VMG)

ROCK

EVANESCENCE My Immortal (Wind-up)
GODSMACK Re-Align (Republic/Universal)

ACTIVE ROCK

AFI Silver And Cold (DreamWorks/
CRYSTAL METHOD Born Too Slow (V2/
EVANESCENCE My Immortal (Wind-up/
GODSMACK Re-Align (Republic/Universal)

ALTERNATIVE

AFI Silver And Cold (DreamWorks)

CRYSTAL METHOD Born Too Slow (¥2/
EVANESCENCE My Immortal (Wind-up/
GODSMACK Re-Align (Republic/Universal)
$.T.U.N. Annihilation Of The Generations /Geffen/

TRIPLE A

DARON TALBOT Ski Bum (7albot Music)

EASTMOUNTAINSOUTH Rain Come Down (DreamWorks)

FLEETWOOD MAC Steal Your Heart Away (Reprise/
FLEETWOOD MAC Thrown Down (Reprise/
MARIA MCKEE In Your Constellation (Viewfinder/

i

adds each week. A note to the wise: Though the explicit version de-
livers Eamon’s message in a more effective manner, please play the
clean, FCC-friendly version.

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds

is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.

— Mike Trias
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Sony

Continued from Page 1

the Sony/Nashville division, in-
cluding Epic/Monument, Columbia
and Lucky Dog.

Sony /Nashville President John
Grady said, "It gives me great plea-
sure to promote Larry and Bill and
give them more responsibilities. |
will be eternally grateful that they
were already here when I took this
job. Their combined experience and
expertise make them the perfect
team to lead our promotion depart-
ment.”

Pareigis told R&R, “I'm honored
by the level of trust that John Grady
and [Columbia Records Group
Chairman] Don Ienner have placed
in Bill and me to steer the promo

ship for Sony Music Nashville. I plan
to bring an unprecedented level of
commitment, attention to detail,
dedication to coloring outside the
lines and victory to this team, this
roster, my co-workers and, of course,
our partners at Country radio.”

Pareigis has served as Epic/
Monument’s Sr. VP since the two
imprints merged their promotion
staffs in August 2002. He joined the
label as Monument VP/Promotion
in 1997 after two years in a similar
post with Nashville-based Almo
Sounds. Prior to entering the record
business Pareigis spent 20 years in
radio programming, including stints
at WSM-FM/Nashville, KRST/ Al-
buquerque, KRAK/Sacramento and
KYCY/San Francisco.

Macky told R&R, “I can’t thank

NEWS _

Don lenner, John Grady, Larry
Pareigis and the staffs at the Sony la-
bels enough — not only fonthis op-
portunity, but for their belief in-me.
There are some very exciting things
happening here at Sony in this new
era,and [ am very proud tohave this
incredible opportunity.”

Macky joined Epic/Monument
in early 2003 as Director/National
Promotion. Prior to that he spent
more than eight years with MCA/
Nashville, where he was VP/Na-
tional Promotion when he exited in
September 2002. Before MCA
Macky spent 16 years in Country
radio, holding programming and
talent posts at WDSY /Pittsburgh;
KRTY/San Jose; KMIX/Modesto,
CA; KSON/San Diego;and KUZZ/
Bakersfield.

Wallace
Continued from Page 1

Wallace’s early broadcast career
began at the University of Michigan’s
radio station, where a professor
helped the young student broad-
caster land his first gig as an an-
nouncer and “rip and read” reporter
at WOOD/Grand Rapids. Wallace
followed that with moves to WXYZ/
Detroit, where he was the narrator for
The Green Hornet and Cunningham
News Ace, and WMAQ/Chicago,
where he hosted his very first inter-

view program, Famous Names, in the
late 1940s.

That show led to his first network-
TV appearance, as the lead in a police
drama, Stand by for Crime, a 1949 pro-
gram that was the first show ever tobe
transmitted from Chicago to the East
Coast. Two years later Wallace moved
to New York tojoin CBS, where he has
remained for the past 52 years.

“There is no one more deserving
of this honor than Mike,” said CBS
News VP/Radio Harvey Nagler.
“His journalistic triumphs read like
a who’s who of American history.

Even though Mike made the tran-
sition to television from radio years
ago, he has never forgotten his roots
in radio, and to this day he contin-
ues to be a prolific contributor to
CBS Radio News.”

The 2004 R&R Talk Radio Semi-
nar will be held at the Renaissance
Washington, DC Hotel in our
nation’s capital. You can save now
on early-bird registration and get
hotel information by logging on to
wuww.radioandrecords.com and click-
ing on “Conventions/Seminars.”

— Al Peterson

Edge
Continued from Page 3
“Itis rewarding to be part of a la-
bel that seeks out long-term artists
and whose passion for music comes
first,” Edge said. ” I really do appre-
ciate the opportunity afforded to me
by Clive Davis, who is a truly sup-
portive and inspiring leader. I look
forward to.continuing my quest of

finding important new artists in dif-
ferent genres who are cutting-edge
but also enjoy wide appeal.”

Before joining ] Records, Edge was
Sr. Director/ A&R at Arista Records,
where he signed Alicia Keys and
Dido. As part of the A&R team there,
healso contributed to records by such
artists as Whitney Houston, Santana
and Monica. Prior to that he was Sr.

Director/ A&R at Warner Bros.,
where he was instrumental in the
careers of Meshell N'Degeocello, The
Jungle Brothers and Monie Love.

Edge started his career at Chrysa-
lis Records, where he had his own
U K.-based imprint, Cool Tempo,
which released pioneering hip-hop
from artists Slick Rick and Eric B &
Rakim.

Agovino

Continued from Page 1
execute our aggressive sales-growth
plan in Los Angeles,” SBS Presi-
dent/CEO Raul Alarcon Jr. said.
“We're extremely fortunate to be
able to count on his expertise going
forward.”

Agovinosaid, “lam extremely ex-
cited about the future potential of
Spanish-language radio at SBS, a
young, entrepreneurial company
with enormous upside. I look for-
ward to taking the SBS/L.A. cluster
to anew level. This is just the begin-
ning.”

Agovino joined Katz Radio in
1985 and worked in several man-
agement positions, including Sr. AE,
Manager, VP and GSM. He served
as Katz Radio President from 1995
until 2002, when he took on the
Clear Channel role and oversaw
sales operations totaling $800 million.

Hayes
Continued from Page 3
cume. This is a company with the
resources and personnel to bring the
life back into radio in Colorado. Cre-
ative, diverse and compelling radio
had its roots in Colorado in the
1970s and ‘80s, and we want to re-
store that recognition, with KCUV
as our first step.”

Assisting Hayes is Danny Birch,
who has been given MD duties for
KCUV. KCUV enjoys a 10kw day-
time signal that can be heard from
Greeley, CO to Colorado Springs. At
night KCUV broadcasts at 1.3kw
and covers only Denver and its im-
mediate suburbs. KCUV is cur-
rently broadcasting live from 6am-
7pm, and NRC hopes to eventually
expand that further.

4l

STING AT SIRIUS muttip!

Grammy winner Sting (r) stopped by Sirius’
studios in New York last month for an interview promoting his new album,
Sacred Love, with Sirius personality Pat St. John, and also to perform a set.
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Meet Your
Fantasy Airstaft!

CHR/POP

Programmers weigh in with their ultimate jock lineups

‘e had so much fun last week printing several
CHR vets’ fantasy airstaff lineups that we decided to
do it again this week. If I could measure in doughnuts
the enthusiasm level of the responses I received, I'd
be the next Paul Prudhomme.

To reiterate, the rules
were simple: There were no
rules. Any jock, any era, liv-
ing or dead, qualified for '
your fantasy airstaff. Unlike
today’s fantasy football or
baseball leagues, you don't
need the Internet to make
your owri, and there are no

4 ings across the street at
1 WTIC. He would do all of
our production as well.

Jim Lawson
PD, KFMD (95.7
Kiss FM)/Denver

Mornings: Larry Lujack
4 and Tommy Edwards

choices that will make you Ri £ | Middays: Gary Spears
lose money. The Real Don Steele  Afternoons: John Rec-
And the hits roll on.... ords Landecker
. Nights: Alan Kabel
Rick Vaughn .
PD, WKSS (Kiss 95.7)/ ma’f;;:,‘glt}fg:‘f{)“pﬁf
Hartford '

Mornings: Eddie & JoBo from the
early "90s, when WBBM-FM (B%96)/
Chicago was “Chicago’s Dance Beat.”
They treat listeners like friends, stay
focused on the lifestyle and truly love
where they live. I say circa early "90s
not because I think less of them now,
but because there is no love in war —
and they made a hell of a lot less mon-
ey then!

Middays: Casey Kasem. C'mon,
Casey still pulls it off. He's the reason
I got into radio — and he did a long-
distance dedication for me in 1983.

Afternoons: Paul “Cubby” Bryant.
No shit. The guy is calm in the pocket
and sounds like you could walk up to
him on the street and split a hot dog.
Tight, friendly and plugged in.

Nights: The WolfMancow Show. Yes,
Wolfman Jack and Mancow. This
thing would be a friggin’ train wreck,
but who cares?

Overnights: Gary Craig, from morn-

2am}): Spider Harrison, an
old jock from WLAC/Nash-
ville

Overnights: Me. I suck,
but I just want to be on the
same station as these jocks
— but I want to voicetrack
the shift.

Swings (Remember this
shift?): Kandy Klutch

Jay Hasting
WABB/Mobile

Mornings: Larry Lujack from
WLS/Chicago. I love them animal
stories with Lil’ Tommy.

Middays: Brian Sargent from the
old WWKX (Kicks 104)/Nashville,
circa 1982-'83

Afternoons: Jeff Jordan from
WABB, circa 1999. He’s in New Or-
leans now.

Nights: Scott Shannon — The Super
Shan — from back in the day at WABB.

Overnights: Anybody who was not

“The guy is calm in the pocket and sounds like
you could walk up to him on the street and
split a hot dog. Tight, friendly and plugged in.”

Rick Vaughn on Paul “Cubby” Bryant

Wolfman Jack

voicetracked, had a pulse and worked
those overnight shifts hoping to get to
the daytime.

Rod Phillips
PD, WKSC/Chicago

The DreX Morning Show (not just
because they are mine now, but be-
cause they are unbelievable)

The Greaseman from anytime

Current KALC/Denver morning
co-host Greg Thunder, but from his
Top 40 days

George McFly — his night show

Bubba The Love Sponge from his
Top 40 days

Tony Waitekus
PD, WHTS (All Hit 98.9)/
Quad Cities, IA-IL

Since this is totally fan-
tasy, my fantasy is that a
lineup such as this would
really work today. These
are all people I grew up
with or who have really
impressed me.

6-9am: Robert W. Mor-
gan

9am-noon: Joel Sebas-
tian

Noon-3pm: Ron Britain

3-6pm: Larry Lujack

6-9pm: John Records Landecker

9pm-midnight:  Dr.
Brock

Midnight-3am: The Real
Don Steele

3-6am: Wolfman Jack

Weekends: Fred Win-
ston, Dan Ingram, Bob Del-
Giorno, Connie Szerszen
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PRETTY IN PINK international pop star (and sister of pop vixen Kylie
Minogue) Dannii Minogue is finally bringing her looks and talent to the U.S.
Here she is convincing WHY! (Y-100)/Miami PD Rob Roberts (1) and MD
Michael Yo that her album, Neon Nights, should be aired nonstop on Y-100.

Midnight-2am: Benny Mardones.
The show is called Into the Night, not
to be conphused with the old Rick
Dees TV show — this guy should
have a radio show.

2-4am: Kevin Carter. He was the
only one I could phind to be on at this
time phor the money!

4-6am: Joey Reynolds. He's a big in-
spiration to my show, so I'll give him
two hours so I can laugh on my way
to work.

6-8am: Dick Clark. Dick listens to
my show, so I thought I'd help him
out with a phantasy gig.

8-10am: Phlash Phelps. I'm usual-
ly in need of a gig because I'm usual-
ly phired — so I'd join the staph at my
phantasy station.

10am-noon: Ephren Siphuentes.
He’s bilingual and proud and makes
a mean enchilada.

Noon-2pm: John Records Landeck-
er. John saw my video aircheck and
loved it, so I gave him a gig too. He
rules.

2-4pm: Shotgun Tom Kelly. Shot-
gun’s worked phor 18 stations, and
I've worked phor 17 — I have some-
thing to learn phrom him.

4-6pm: The Real Don Steele. I wish
he was still around to do this show.

6-8pm: Truckin’ Tom Kent. I really
think Tom will take this job. He’s an-
other smoking jock who loves my
show, so he’s in.

8-10pm: Terry “Motor-
1 mouth” Young. I started
9 talking phast because of
:| Terry,and now I get to work
with him every day. He's
killin' ‘em in this time slot.

10-11pm: Dave Robbins.
Remember the WBBM/

Pl; O‘I/:’)IIEIE?)H:(BSob N A Chicago days?
93 é)/GreenVille John Records 11-11:45pm: Whitney
: NC g Landecker Allen. 1 loved her on

Mornings: Rocky Allen & Blain En-
sley with Cubs fan Steve Bartman on
sports

Middays: Madonna

Afternoons: Dale Dorman, now at
WODS/Boston

Nights: Justin Timberlake

Phlash Phelps
Host, The '60s On 6,
XM Satellite Radio

Potpourri Phantasy Airstaph:

KQLZ (Pirate Radio)/Los
Angeles and now on Aphter Midnight
on the weekends.

11:45pm-midnight: Art Vuolo, “Ra-
dio’s Best Phriend.” This would be
Art's 15 minutes of phame. 'mjoking
— he got me into this job.

Phill-Ins (Swing): Barsky, Phred
Winston, Big Ron, Jamie White (even
though she told me to shut up with
my reverb last year)

I'd hire more people, but I've run
out of money — these people aren't

“I suck, but | just
want to be on the
same station as
these jocks — but |
want to voicetrack
the shift.”

Jim Lawson

cheap! I'm going to get phired phor
spending all the promotions budget
on this staph.

Jeremy Rice
PD, WBLI/Nassau-Suffolk

Mornings: Howard Stern or Rick
Dees. They are totally different but are
both awesome!

Middays: Jennifer Lopez. Yes, “the”
J. Lo — why not?

Afternoons: Broadway Bill Lee. He
is amazing.

Nights: Captain Whamo, who was
an old Chicago radio guy. You have to
have a screamer from the 70s in there.

Weekends: Artie The One-Man Par-
ty from WXKS-FM (Kiss 108)/Boston
and all the jocks from WBLI, because
we rule!

Casey Daniels
Director/Top 40
Programming, Artistic
Media Partners & PD,
WNDV-AM & FM (U93)/
South Bend, IN

Roe Conn & Garry Meier from
WLS/Chicago. They could make
black tar sound entertaining.

Rick Dees from KIIS/Los Angeles.
His Rolodex is bigger than my bathtub.

Karen Savelly from WCSX/ Detroit.
She was an influence on my career,
and she’s fantastic. Thirty yearsin the
Motor City — that’s staying power.

Diana Laird
PD, KHTS (Channel 93-3)
& XHTZ (290)/San Diego

My fantasy airstaff has been with
me for three years!



CHR/POP CALLOUT AMERICA. sy @Bullseye

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES November 7, 2003
CaLLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of October 12-18.

IS
HP = Hit Paential ® ’ G P o ;‘_i‘oo;r g’é‘gﬁ £s
rvRaBILTY ESTAATE 11-5) [T MID-
ARTIST TITLE LABEL(S) W LW 2w 3w g § 12-17 18-24  25-34 | EAST SOUTH WEST WEST By ANTHONY ACAMPORA
FABOLOUS f[TAMIA Into You (Desert Storm/Elektra/6E6) . 4.08 ~409 402 393 946 223 | 402 414 410 | 395 423 400 447 F
BEYONCE' f/SEAN PAUL Baby Boy (Columbia/ 403 407 409 410 974 268 | 409 403 396 | 392 398 409 4.12 LG ety

Callout America for a second

CHRISTINA AGUILERA fII.II.*' KiM Can't Hold Us Down (RC4) 402 394 391 387 960 209 ) 409 402 395|408 397 406 3.96 Straight week with “Into You”
(Elektra/EEG). The song ranks

50 CENT P.LMP. (Shadiy/Aftermattinterscape) 400 399 391 387 997 3| 400 39 405|397 405 397 g3 | oo c oo B SRS
MYA My Love Is Like...hoa (4&M/nterscope/ 398 381 385 386 971 214 | 406 401 3.87 [ 385 406 384 ;418 | the18-24 and 25-34 demos.
Santana climb to their highest
BLACK EVED PEAS WherelsTre Love? 4&#/nterscope) 382 392 333 394 986 266 | 395 394 388 392 389 388 400 [ ankino'vo date with “Why Don't
SANTANA fIALEX BAND Why Dot You & | (st~ + 392 388 372 350 874. 226 | 389 406 383 [403. 401369 "35> | You & I” (Arista), featuring Alex

Band. The song is 10th with teens
3 DOORS DOWN Here Without You (Republic/Universal) 391 383 364 353 851 240 | 388 403 380 | 378 396 389 397 | and second among women 18-24,
Lil Jon moves into the top 10
this week with “Get Low” (TVT).
LIL' JON & THE EASTSIDE BOYZ Get Low (TV7) 389 392 387 379 949 29.1 [ 404 391 371 [384 372 399 402 | The track ranks fifth with teens
NELLY fP. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universa) 389 3.89 389 380 974 309 | 381 .384 393|383 -3.94° 7381 400, andsgfii]ésr;.zi; scores big in both
the 18-24 and 25-34 cells with

“There’s Gotta Be (More to Life)”
HE) LUDACRIS fSHAWNNA Stand Up (Def Jam Soutt/IDJME) 384 386 383 385.957.283°|-388 373 390 | 384380374 "398 | (ForeFront /Virgin). It ranks 12th
overall but is a solid third 18-24

CHINGY Right Thurr (D7P/Capital) ™7 381380 396 403¢ 874 286 | 405 381 388 | 406 4.047 365 - 393

STACIE ORRICO {There's Gotta Be) More To Life [Forefront/Virgi) 3.85 384 371 351 817 214 | 364 4.04 387 370 3.80 385 4.05

BABY BASH Suga Suga (Universal) 384 376 374 368 911 19.1 | 3.84 384 384 | 358 384 373 4.20
and ninth 25-34.

LIZ PHAIR Why Can't {? {Capitol) 383 <377 371 354 894 208 | 389 - 386 376 |3.78 -382 3.62+401 . Ludacris continues to do well

FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC) 381 378 363 349 894 240 | 3.78 391 374 | 362 390 378 3.94 in the 25'34.Cen with “Stand Up”
(Def Jam South/IDIMG). He ranks

MATCHBOX TWENTY Bright Lights (Atlantic/ 380 364 356 — 857 229 | 379 379 381|357 384 368 396 | sixthin the demo and 13th over-

MARDON 5 Harder To Breathe (Octone/J) 379 374 370 362 843 246 | 3.70 391 374 | 389 383 365 379 aH'Baby Bash (Universal) scores 2

app | nice four-week trend on Callout
America, moving 3.68-3.74-3.76-
OUTKAST Hey Ya! (Arista/ 314 - = - 880 17.1 ) 380 373 369 (359 3.74 358 4.04 3.84.

Each week you can dig
through Callout America infor-
KELLY CLARKSON Low (RCA/ 368 361 353 341 920 297 | 3.65 3.74 365|362 369 353 3.88 mation online at www.bullsi.com,
thanks to R&R’s partnership with
Bullseye Research. This week’s

TRAPT Headstrong (Warner Bros.) 367 359 3.62 362 926 26.0 | 3.68 3.78 3.56 |3.52 3.84 348 3.84 password: cooper.

HILARY DUFF So Yesterday (Buena Vista/Hollywood) 378 367 360 358 934 240 | 380 367 385373 367 3.70

JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 373 371 365 362 926 297 | 372 365 3.81 | 379 362 3.70- 3.81

PINK Trouble (4rista/ 367 364 365 361 880 257 (| 374 354 375|336 383 366 3.79

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R'’s CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicage, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Los
Angeles, Portland, Sacramento, Salt Lake City, San Diego, Seattle, Spokane, Tucson.

REPORTING STATION PLAYLISTS
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[




‘, CHRIPOPTOP50 )
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Wik WEEK  ARTIST TITLE LABEL(S) POATS plLvs AJ%%?JLCE ‘T M | JMost Added’

1 0 BEYONCE' f[SEAN PAUL Baby Boy (Columbia/ 8884 +312 715764 12 12400 | www.rradds.com

2 e 3 DOORS DOWN Here Without You’/ﬁepub/ic/Uni'versa// 8509 +86 658565 14 121/0 AATIST TITE LABELS A0S
4 3 SANTANA fIALEX BAND Why Don’t You & | (Arista) 6184 -47 469256 20 12100 | ;S0 MRAZ You And | Both (Elektra/EEG) 36
6 o FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 5983 +331 407260 10 12411 | JESSICA SIMPSON With You (Columbia) 26
3 5  NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universaj) 5869 -835 436209 21 118/0 | CHRISTINA AGUILERA The Voice Within /H_CAI _ 2
8 @ TRAPT Headstrong (Warner Bros.) 5812  +318 450112 16  115/0 fm%‘: zfm%o: TJBGIG zén wr/:/:p/l/ﬂf Hoh;:; In (DTPCapitol :;

ehind Blue Eyes (Flip/intersco

5 7 MAROON 5 Harder To Breathe (Octone/J) 5810 -236 445553 20 125/0 DASHBOARD CONFESSIONAL Hands Down (Vagrant 12
1 o BABY BASH Suga Suga (Universal) 5105 +620 381229 1 10713 | JAY-Z Change Clothes (Roc-A-Fella/IDJMG) 1
7 9 CHRISTINA AGUILERA f/LIL' KIM Can’t Hold Us Down (RCA/ 5073 -532 427017 17 120{0 | LINKIN PARK Numb /Wamerﬂmf./ 10
14 ) OUTKAST Hey Ya! (Arista) 4883  +1019 395701 8 1213 | LILLIX Tomorrow (Maverick/Reprise/ iU
10 m LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 4592 +68 296904 13 101/0

9 12 BLACK EYED PEAS Where Is The Love? (A&M/interscope) 4503 466 358092 25 12410

12 @ STACIE ORRICO (There's Gotta Be) More To Life (ForeFront/Virgin/ 4488 +198 336699 15 1190 Most

13 @ BRITNEY SPEARS f/MADONNA Me Against The Music (Jive/ 4429 +232 311906 4 128/0 lncreasedPlayS

15 15 HILARY DUFF So Yesterday (Buena Vista/Hollywood) 3641 98 258249 15 118/0 Ut
18 @ MATCHBOX TWENTY Bright Lights (Atlantic/ 3218 +156 215565 " 9712 UL B ) LS
28 (D NODOUBT it's My Life finterscope/ 3072 +913 275450 3 1238 :‘;L":USJT*:EV‘S! {{’f”S/;a/’ / +‘g:g

, . t's My Life finterscope; +
19 @ LIZ PHAIR Why Can't1? (Capitol) 3035 +242 177589 14 11315 CHRISTINA AGUILERA The Voice Within (AC4/ +830
25 @ SIMPLE PLAN Perfect (Lava/ 2908 +375 260555 8 104/6 | BABY BASH Suga Suga (Universall +620
20 20 FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 2672 -58 258852 17 87/0 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (07P/Capitoll +423
27 @ NICKELBACK Someday (Roadrunner/I0JMG) 2612 +320 161837 7 1098 gllx :‘E";El’:’:";is:?'e ///f[“// +:'7’g
o . erfect [Lava, +

21 22  JOHN MAYER Bigger Than My Body (Aware/Columbia) 2547 -178 158123 1 96/0 FOUNTAINS OF WAYNE Stacy's Mom (S.Curve/EMC) 431
16 23 MYA My Love Is Like...Whoa (A&M/Interscope) 2530 -920 162041 14 11810 | NICKELBACK Someday (Roadrunner/iDJMG) +320
26 @ MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 2475 +176 195319 5 10611 TRAPT Headstrong (Warner Bros.) +318
K] @ STAIND So Far Away (Flip/Elektra/EEG) 2196 +191 127579 " 893

23 26 50 CENT P.LM.P. (Shady/Aftermath/interscope) 2188 470 147753 16 106/0

24 27  KELLY CLARKSON Low (RCA) 2147 -458 176790 13 104/0 Most

30 @ BUBBA SPARXXX Deliverance (Beatclub/interscope) 2127 +109 116226 10 86/8 Pla yed Recurrents

17 29  PINK Trouble (Arista) 2078 -1085 111541 7 12440

33 @ FEFE DOBSON Take Me Away {/sland/IDJMG) 1836 +161 89445 8 101[3 | ARTIST TITLE LABEL(S) WL
34 € BLACKEYED PEAS Shut Up (A&M/interscope) 1835 +175 93303 6 8913 'J’i‘;gxcnin’fz“:hz :'alvd'"ul;‘v'e {f“"”"’"‘”;”/m - :g;‘:

e Remedy (| Won't Worry) (Elektra,
36 @ LUDACRIS f/SHAWNNA Stand Up (Def Jam South/I0JMG) 1702 +289 114210 4 85/7 MATCHBOX TWENTY Unwel (Atiantic) 2264
38 @ CLAY AIKEN Invisible (RCA) 1682 +400 128513 4 97/8 CHINGY Right Thurr (DTP/Capital) 2198
29 34  ATARIS The Boys Of Summer (Columbia) 1676 -358 121655 18 104/0 | EVANESCENCE Bring Me To Life (Wind-up) 1862
35 € NELLY FURTADO Powerless (Say What You Want) (DreamWorks) 1628  +213 93788 4  90/1 3:]JCTENI\IT ";w U;Eg':: gﬁ;"ﬂkf’;fﬂm'Z//"'B{Sf”ﬂe/ :;gg
32 36 JUSTIN TIMBERLAKE Senorita ive/ 1571 153 138178 18 11610 | :E:lYT:gnmon o B e oo
42 @ CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (0TP/Capitol) 1414 +423 81881 2 70114 | KELLY CLARKSON Miss Independent (3C4/ 1365
43 @ ENRIQUE IGLESIAS Addicted (/nterscape/ 1222 +265 81015 2 887 UNCLE KRACKER f/DOBIE GRAY Orift Away (Lava/ 1253
39 39  LIVE Heaven (Radioactive/Geffen) 1167 71 78964 16 4200 :‘Emm‘: 2'9 ;"u Hm ";f’w?//Ma"e"WWa'"e'5'03-/ :f;;
. - et Busy tHantic,

@ CHRISTII.HA AGUILFRA The Voice Within (RCA/ 1016 +826 84445 1 115/22 SIMPLE PLAN Addicted (Lava) 182
46 @ DIDO White Flag (Arists) 987 +112 79935 5 45/6 | LUMIDEE Never Leave You- UnOoh, Uh Oooh! Universal) 1136
40 42  MANDY MOORE Have A Little Faith In Me (£pic/ 948 -280 37786 8 88/0 ASHANTI Rock Wit U (Awww Baby) (Murder Inc /DJME) 1068
45 @ JOSH KELLEY Amazing (Hollywood) 927 +48 50161 5 543 f.[’“.ﬂ;s,g"ﬂ‘nw""" "msﬁone Z?eﬂ"b?/lf/";"f'sa// ‘g“g

. ! 0 CENT Magic Stick (Queen Bee/Atlantic) 8
48 @ FUEL Falls On Me /6pic , 898 +123 27544 4 BB | onem ) ose Yourself (Shadynterscopel m
47 @ MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 884 +37 43847 3 4601 CHRISTINA AGUILERA Fighter /7CA) 759
49 @ EAMON F*~k It (I Don't Want You Back) (Jive/ 843 +140 61057 2 4219 TRAIN Calling All Angels (Calumbia) m
50 @ BLAQUE I'mGood (Elektra/EEG) 728 +48 37823 2 513 JEWE; '"tuiﬁém M'/'a"'if/ . 668

, . MERCYME [ Can Only Imagine (/NO/Curb/ 636

[Debut> |

[Debut> @ YOUNGBLOQDZ fiLIL' JON Damn! (Arista/ 713 +14 45834 1 2611 BUSTA RHYMES fIMARIAH CAREY | Know What You Want () 616

@  O.AR. HeyGirl fava) 7113 +138 24501 1 4612 | paNEL BEDINGFIELD Gotta Get Thru This dshnd/DJMG) 601
41 50  PHARRELL flJAY-Z Frontin' (Star Trak/Arista) 11 -298 57228 10 64/0 THALIA HFAT JOE | Want You (EM/ Latin/Virgin/ 600

128 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week . : :

of 10/26-11/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total pla;s, the song with the larger increae;sg ?r){ mass Detailed station playllsts for all R&R |
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporters are availahle on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week .

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. www.radioandrecords.com.

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. — |

ADONNA vorime rais

- Already in...

KIS KRBV, KLLC WQSX WXKS WPRO WQzZQ WMEG
WBAM KSH' ' KKPN YWCGQ WBFA WRHT WINK  WYKS
WZEE 'KQIS KLLY WCIL KHOP WVYB & MANY MORE!

Remixed & Revisited EP — IN STORES 11/25
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3.4 o November 7, 2003
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added® .. . ... .
LAST THIS TOTAL 4= TOTAL WEEKS ON  TOTAL STATIONS/ wwmrrindicato’: com
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS AU%%;ICE CHART ADDS ARTISTTITLE LABELS) ADDS
1 @ 3DOORSDOWN Here Without You (Republic/Universal) 3055 +48 76656 15  50j0 | CHRISTINA AGUILERA The Voice Within (RC4) 13
2 @ BEYONCE f/SEAN PAUL Baby Boy [Columbia/ 2887 +115 73059 11 490 | Jroon :‘:ﬁ:;’;ﬁ;ha;’;: %%ﬁw "
4 ©  SANTANA f/ALEX BAND Why Don’t You &1 (Arista) 2541 +26 66424 20  48j0 LIMP BIZKIT Behind Blue Eyes (Flia/interscape/ 10
6 @ FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC) 2493 +218 61165 9 4900 | OUTKAST Hey Ya! (drista) 9
3 5  MAROON 5 Harder To Breathe (Octonel) 2421 455 56276 18  47)0 | LUDACRIS fiSHAWNNA Stand Up (Def Jam South/IDIME) 9
8 @ TRAPT Headstrong Warner Bros.) 2065  +246 49971 19 46)1 gf:\':m':‘";&'f;:s(;g;‘“ Hands Down flagrant) :
5 7 NELLYf{P.DIDDY & MURPHY LEE Shake Ya Taifeather (Bad BoyUniversa) 1980 299 42683 19 4410 | wiLLA FORD fILADY MAY A Toast To Men fLava/Atianti 5
7 8  CHRISTINA AGUILERA f/LIL' KIM Can't Hold Us Down (RCA/ 1896 242 40312 17 400 | BUBBASPARKXX Deliverance (Beatclubnterscope) 5
15 o BABY BASH Suga Suga (Universal) 1672 +308 42614 9 a1)2 CHINGY f/SNOOP DOGG & LUDACRIS Holidae in (0TP/Capitol) 5
11 @ BRITNEY SPEARS f/MADONNA Me Against The Music (Jive/ 1609 +137 38256 4 471 | MICKELBACK Someday (Raadrumer/D/MG) .
9 11 BLACK EYED PEAS Where Is The Love? /A&M/interscope) 1586 -230 34666 24 431
12 (B MATCHBOX TWENTY Bright Lights (Atlantic) 1552 +119 36833 12 4501
10 @ STACIE ORRICQ (There's Gotta Be) More To Life (ForeFront/Virgin) 1530 +5 40041 15 411
24 D OUTKAST Hey Ya! Arists) 1430  +520 32002 5 489
17 @  HILARY DUFF So Yesterday (Buena Vista/Hollywood) 1396  +66 34335 14 390
13 16 JOHN MAYER Bigger Than My Body (Aware/Columbiz) 1326 80 33145 12 30
18 D MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 1278 +166 30851 6  46/0
19 @ NICKELBACK Someday (Roadrunner/IDJMG) 12713 +161 30201 8 474
23 ) NODOUBT It's My Life finterscape/ 1247  +236 29922 3 48)2
22 @  LIZPHAIR Why Can't1? (Capital 1245  +205 33818 14 423
14 21 MYA My Love Is Like...Whoa (A&Miinterscape) 1147 258 24858 14  33)0
21 22 LIL' JON & THE EASTSIDE BOYZ Get Low (7V7) 1087 12 26231 1 400
16 23 PINK Trouble Arists) 946 409 21469 6  31)0
32 @ SIMPLEPLAN Perfect (Lava/ 906 +289 23263 6  36/3
27 @  NELLY FURTADO Powerless (Say What You Want) (DreamWorks) 852  +46 223711 4 410
20 26  KELLY CLARKSON Low (RCA) 824 287 16780 12 26/0 Most
30 €@ BUBBA SPARXXX Deliverance (Beatclubinterscope) 764 +103 16936 10 375 |dOer eaS;Ed Pl?.!{-‘{ -
28 @ BLACK EYED PEAS Shut Up (A&Miinterscope) 752 +41 17026 7 400 | S ToTAL
29 € STAIND SoFar Away (FipElektraEG) 750  +85 18373 12 333 A:S::(:TsL; ;’;3’5;(3 st '“°’f;;;
3¢ € ENRIQUE IGLESIAS Addicted finterscape/ 603  +105 15835 3 410 | cymiSTINA AGUILERA The Voice Within CA/ i
35 €D FEFEDOBSON Take Me Away (Island/iDJMG) 571 +83 13763 9 3211 | BABYBASH Suga Suga (Uniersal +308
25 32 50 CENT P.LM.P. (Shady/Aftermath/interscope) 567  -312 15675 14  22j0 | SIMPLEPLAN Perfect Lava) +289
3133 FABOLOUS fITAMIA Into You (esert StomyElektralEEd) 550 92 12202 16 1800 ;’;“: Jug?ff‘s";;‘e L’;f’(’/’:t’e‘r’s’;’::ﬂ :ggg
37 €D KK Al The Pieces (independent) 452 +45 10736 10 130 | GounTAINS OF WAYNE Stacy's Mom iS.CarveEH) o
€ CHRISTINA AGUILERA The Voice Within (AC4/ 412 +315 1707 1 38113 | UZPHAIR Why Can't 1? (Capital +205
44 €D LUDACRIS fiSHAWNNA Stand Up (Def Jam South/iDJMG) 409  +107 10414 2 3009 mlg::ll;: ::gucud Brej;hed/Mave%%Znerams./ " :::5
3 @ oy LU 399 487 NS0z 2 286 ey ftsuoo:m;oz;(&”fuﬁlzlggs Hoﬁd)ae In (TP Capitol o138
41 €  DIDO White Flag (Arista) 394 +45 9623 7 203 | BRiTNEY SPEARS IMADONNA Me Against The Music Uive) +137
42 @ KILEY DEAN Who Will | Run To? (Beatclulyinterscope) 368 +20 10465 5 280 MATCHBOX TWENTY Bright Lights (Atiantic) +119
50 @ CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (0TP/Capital) 355 4139 7867 2 24/5 | BEYONCE fiSEAN PAUL Baby Boy (Columbia) +115
33 41 JUSTINTIMBERLAKE Senoita i) /1 214 71917 17 160 t::m'sl é’lsE';m":‘d‘;mSt‘:‘;‘“”;“W% t{)"’" S ::g;
39 42 LIVE Heaven (Radioactive/Geffen) 329 45 6950 15 1000 | pyggs SPARKXX Delverance Beatcuttorscope T
47 @ JOSH KELLEY Amazing (Hollywood) 297 +20 8929 5 140 DASHBOARD CONFESSIONAL Hands Down (Vagrant) +99
@ DASHBOARD CONFESSIONAL Hands Down (Vagrant) 294 493 7118 1 32/ | CLAYAIKEN nisbe (A4 +97
49 (@ PLUMB Real (Curty | 267 +7 5831 3 1900 gET F“E";':) ;‘;g:" m' foe ”’A’f’:’;"(’/ﬁd‘j’m - Iﬂ?
48 46  SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 246 -22 7181 4 14/2 LINKIN PARK Numb (Warner Bros,) +74
38 47  MARIA | Give, You Take (DreamWorks) 242 -144 5160 13 15/0 HILARY DUFF So Yesterday (Buena Vista/Hollywood) +66
45 48  GOOD CHARLOTTE Girls & Boys (Daylight/Enic) 239 61 5881 20 90 MXPX Everything Sucks (When You're Gone) (A&M/nterscape)  +57
36 49  ATARIS The Boys Of Summer (Columbia) 239 183 4800 15  10/0 | NATURAL Whatf (Transcontinental +53
. MADONNA Nothing Fails (Maverick/Warner Bros.) +52
@  MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 234 +22 7064 1 140 | 30008S DOWN Hre Withou You putliUniversal 18
50 CHR/Pop reporters. Songs ranked by©to§)|0%lag: dficcw: éh; :ég;lgg week of Sunday 10/26 - Saturday 11/1. :I:;lZY ::;;:gg ;Z:J;I:;;(i;y/a%j;dgu Want (Dreaqur/rs/::g
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Long Island /oves the hits, and
sometimes we just can’t get enough
of them! For example, “Never Leave
You” by Lumidee is still going strong,
even after early ptay at WBLI/Nas-
sau-Suffolk and the song’s huge na-
tional success. it continues to be one
of our top testers, along with “Where
Is the Love” by Black Eyed Peas fea-
turing Justin Timberlake, “Why Don’t You
and |” by Santana featuring Chad
Kroeger, “Baby Boy” by Beyoncé featur-
ing Sean Paut and “Here Without You” by 3 Doors Down. # | am
excited to see songs such as “invisible” by Clay Aiken, “Stacy’s Mom”
by Fountains Of Wayne and “Me Against the Music” by Britney Spears
featuring Madonna top our phone and Internet requests. These songs
are helping put the pop back into mainstream radio. Recently,
mainstream Top 40 has been dominated by rhythmic and rock-lean-
ing records. The resurfacing of pop music adds balance to the over-
all sound of our station. # When it comes down to it, whether it’s the
continued success of rhythmic and rock or the resurfacing of pop,
WBLI plays the hits!
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LJ Zabielski
MD WBLI/Nassau-Suffolk
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It’s Beyoncé featuring Sean Paul on
top for a second week in a row with
“Baby Boy” (Columbia). 3 Doors Down
are hot on their heels with “Here With-
out You” (Republic/Universal) at No. 2*
. Fountains Of Wayne’s “Stacy’s
Mom” (S-Curve/EMC) rolls up 6-4* ...
Baby Bash’s “Suga Suga” (Universat)
breaks the top 10, moving 11-8* ...
OutKast score Most Increased Plays this week with their multiformat
- smash “Hey Ya!” (Arista). The song climbs 14-10* and picks up 1,019
plays ... No Doubt’s cover of the Talk Talk track “It’'s My Life”
(Interscope) rises 28-17* ... Simple Plan’s “Perfect” (Lava) goes up
25-19* ... Nickelback again enjoy chart success at Pop with “Some-
day” (Roadrunner/IDJMG), which gains 27-21* ... Another rock band,
/ Staind, are climbing the Pop chart with “So Far Away” (Flip/Elektra/
'\ EEG), which moves 31-25* ... American Idol runner-up Clay Aiken is
a winner this week: “Invisible” (RCA) rises 38-33" ... Enrique lglesias’
“Addicted” (Interscope) goes up 43-38" ... Most Added honors this
- week go to Jason Mraz for “You and | Both” (Elektra/EEG), which picks
. up 36 adds ... Chart debuts this week come from Christina Aguilera,
' Youngbloodz featuring Lil Jon and O.A.R.

— Keith Berman, Radio Editor
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armist: No Doubt
LaseL: Interscope

By MIKE TRIAS/ASSOCIATE EDITOR

After rocking together for more than
a decade and a half, No Doubt —
Tony Kanal (bass), Tom Dumont (guitar),
Gwen Stefani (vocals) and Adrian Young
(drums) — will release The Singles 1992-
2003, an album comprising their many hit
songs, as well as “It’s My Life,” a Nellee
Hooper-produced cover of the 1984 hit by
U.K. band Talk Talk.

The album is not the only No Doubt
merchandise that will hit stores on Nov.
25; a four-disc deluxe box set titled Boom
Box will also be available. Included in the
two-CD and two-DVD set is The Singles,
along with the CD Everything in Time (B-
Sides, Rarities, Remixes). The DVDs The
Videos 1992-2003 (which contains videos
of the songs on Singles) and Live in the
Tragic Kingdom (filmed at a 1997 concert
at the Arrowhead Pond in the band's
hometown, Anaheim, CA) round out the
collection.

A third DVD, Rock Steady Live — re-
corded last year at the Long Beach Arena
and featuring 17 songs — will also be re-
leased Nov. 25. However, it will not be in-
cluded in Boom Box. Both live-perfor-
mance DVDs were directed by Sophie
Muller, who also had a hand in many of
No Doubt’s music videos.

“This started with us wanting to release
a B-sides album, because there really
wasn’t one place to get all of them,” says
Kanal. “But that didn’t make sense unless
there was a retrospective too. We added
Rock Steady Live since we have no plans
of doing any concerts till next year. Safe
to say we ended up doing more than we
originally anticipated.

“It feels like the right time to release
this collection, because it closes a chapter.
This is the recap of an incredible journey,
and it sets the tone for what will come. We

decided not to call it Greatest Hits because
that sounded too final. There’s more to
come from us as a band.”

Though No Doubt officially went on hia-
tus to work on their own projects shortly
after winning their first-ever Grammy in
February of this year, the band not only
got together for the recording of “It’s My
Life,” but also for the filming of the video.
The clip was recently shot over a two-day
period at the Ambassador Hotel in Los
Angeles and should reach video outlets
shortly. It was directed by Dave La-
Chapelle, the photographer behind the
cover of No Doubt’s Return of Saturn, who
is famous for his work on videos for artists
such as The Vines and Elton John.

During their hiatus, all the members of
No Doubt are keeping busy with musical
projects. Dumont, Young and Kanal are
tinkering in their home studios, creating
material for other artists, and Kanal is
doing work for Stefani’s upcoming solo
debut. Young is currently playing with the
bands OSLO and Bow Wow Wow; the lat-
ter will appear on Jimmy Kimmel Live on
Nov. 5.

Stefani seems to have the most on her
plate — not only is she working on her CD
(which reportedly includes contributions
by the likes of Missy Elliott and OutKast),
she will also launch her own clothing line,
L.AM.B., in 2004. She will appear in Mar-
tin Scorcese’s film about the life of Howard
Hughes, The Aviator. The film stars
Leonardo DiCaprio, Cate Blanchett, Kate
Beckinsale and John C. Reilly. Stefani por-
trays Jean Harlow.
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If no one can see your signs, do they know who staged
the event? Make sure you claim ownership at all your
events with cost-effective, disposable plastic banners.
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= We print your logo using up to four spot colors.
= Perfect for concerts, events and giveaways.

= Packaged on a roll and easy to use.

= Up to 3' High and 6' Wide

= Durable

= Weather-resistant
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RTM system, is available for local radio stations by calling 818-377-6300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Nerwarks./
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America’s Best Testing CHR/Pop Songs 12 + NeW & ACti ve
For The Week Ending 11/7/03
Women Women Women KILEY DEAN Who Will | Run To? (Beatclub/interscope)
Artist Title (Label) TW LW Familiarity Burn  12-17  18-24  25-34 Total Plays: 617, Total Stations: 44, Adds: 2
3 DOORS DOWN Here Without You (Republic/Universal) 421 413 94% 21% 429 432 423
MAROGON 5 Harder To Breathe /Octone/J) 419 4.06 92% 19% 421 424 4AD7 OUTKAST The Way You Move (Arista)
SIMPLE PLAN Perfect (Lava/ 410 406 80% 16% 460 409  3.60 Total Plays: 603, Total Stations: 20, Adds: 8
SANTANA f/ALEX BAND Why Don’t You & ! (Arista) 406 408 91% 21% 412 409 41
NICKELBACK Someday (Roadrunner//DJMG) 405 - 73% 8% 4.04 4.22 411 . .
MATCHBOX TWENTY Bright Lights (Atfantic/ 403 3% 7% 1% 403 407 4py | | JESSICASIMPSON With You Lkumbic)
Total Plays: 535, Total Stations: 66, Adds: 26
TRAPT Headstrong (Warner Bros.) 400 393 87% 24% 419 403 369
STACIE ORRICO (There’s Gotta Be) More To Life (Farefront/Virgin) 397 4.02 88% 19% 4.20 409 3717
LIZ PHAIR Why Can't 17 (Capitol) 393 388 84% 19% 4.14 399 385 00D CHARLOTTE Hold On /Epic/
STAIND So Far Away (Fljp/Elektra/FEG) 3.86 - 70% 13% 3.76 390 383 Total Plays: 505, Total Stations: 54, Adds: 9
FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC) 385 3.76 95% 28% 4.34 354 340
KELLY CLARKSON Low /RCA/ 385 387 93% 26% 3.78 405 381
JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 384 379 95%  38% 391 386 386 #'{JT;':;Q:R:QQ”'T“; ; l"'sat’a”tf; :Z- ”zé .
BLACK EYED PEAS Where Is The Love? (A&M/interscope) 383 382 98%  48% 4M1 367 3N ' R
CHRISTINA AGUILERA f/LIL' KIM Can't Hold Us Down (RCA/ 317 3m? 97% 2% 377 388 389
ATARIS The Boys Df Summer (Columbia) 368 3.78 94% 38% 4.07 369 326 WILLA FORD f/LADY MAY A Toast To Men [Lava/Atlantic)
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 363 3.60 96% 46%  3.80 375 353 Total Plays: 450, Total Stations: 40, Adds: 9
BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 353 352 96% 45% 3.1 363 3.25
OUTKAST Hey Ya! (Arista) 353 354 81% 25%  3.51 362 333 , .
PINK Trouble (Arista) 352 345  86%  22% 358 342 335 ?;glllﬁl'azy‘sj ffg Bﬁif]/{i/l”g‘:f:fs 2 Adds 3
HILARY DUFF So Yesterday (Buena Vista/Hollywood) 351 3.58 9%6%  38% 3.57 358 340 T I
JUSTIN TIMBERLAKE Senorita (Jive/ 349 339 97% 47% 353 365 364
JOHN MAYER Bigger Than My Body (Aware/Columbia) 349 350 83% 25% 348 3.51 3.36 NICK LACHEY This | Swear (Universal)
BABY BASH Suga Suga (Universal) 340 343 M% 27% 3.60 344 326 Total Plays: 402, Total Stations: 31, Adds: 1
LIL" JON & THE EASTSIDE BOYZ Get Low (TVT) 338 34 78% 32% 358 344 306
FABOLOUS f/ITAMIA Into You (Desert Storm/Flektra/EEG) 330 345 79% 38% 331 368 312 ]
MYA My Love Is Like.. Whoa /A&Minterscape) 329 335 95% 50% 3356 347 306 | | SHERYLCROW The First Cut s The Deepest (A&Minterscope)
50 CENT P.LM.P. (Shady/Aftermath/interscape) 321 315  95% 57% 335 327 313 | | |otel Plays:400, Total Stations: 22, Adds: 3
CHINGY Right Thurr (OTP/Capitol) 320 3.17 94% 53% 340 319 3.08
BRITNEY SPEARS f/MADONNA Me Against The Music (/ive/ 318 319 B1%  27% 324 326 286 DASHBOARD CONFESSIONAL Hands Down (Vagrant/
Total sample size is 474 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity represents the Total Plays: 394, Total Stations: 47, Adds: 12
percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant
to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The Songs ranked by total plays

HONEYMOON IN ATLANTA 117V Newlyweds darlings Jessica Simpson and Nick Lachey recently stopped by
WWWaQ (Q100)/Atianta fo hang with OM/PD/afternoon host/all-around nice guy Dylan Sprague. Taking a Kodak moment
are (I-r) Sprague, Simpson and Lachey.

Please Send Your Photos

[N

R&R wants your best snapshots
(color or black & white).

Please include the names and titles of all pictured and send them to:

R&R, c/o Keith Berman: kberman@radioandrecords.com

SOUNDS LIKE A FUN FAMILY FEATURE actor Jason Priestley
recently stopped by Kidd Kraddick in the Morning fo talk about his new movie, Die
Mommy Die. Seen here are (I-r) Kraddick co-host Big Al Mack and host Kidd
Kraddick, Priestley and show producer Rich Shertenlieb.

STAR POWER AT WBLI seen here during a recent visit by Universal artist
Tarralyn to WBLI/Nassau-Suffolk are (I-r) Universal Records’ Paul Munsch, WBLI
MD LJ; Tarralyn; WBLI middayer Reno and PD JJ Rice; and Darcell, a member of
Tarralyn’s family.
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WFLY/Albany, NY
PD: Donnie Michaels
MD: John Fox

3 CHINGY USNOCP DOGE & LUDACRIS
3 MISSY ELLIOTT
TARRALYH RAMSEY
WILLA FORD YLADY MAY
MCLACHUAN
LILLiX

WKKF/Albany, NY*
PD, Dawes

KQiD/Alexandria, LA
PD/MO; Ron floberts
JASON VAL

EVANESCENCE

WAEB/AIIQntown PA*
PD: Laura St Ja
MD Miks uw

DﬁlSm“ AGURERA

KPRF/Amarilio, TX
OM: Les Mosigomery
PD/MO: Marshal Blevins
14 KELIS

12 BLACK EYED PEAS

6§ NICKELBACK

WO Burlington*
PD/MO: Ben Hamilton
APD: Pete Belair
JESON MRAZ
ALL-AMERICAN REJECTS
HMGY 15400 DO & LUDACRS
taon

WZKL/Canton, OH*
PD/MY: John Stewart
No Addls

KZIA/Cedar Rapids, 1A
OM: Fiob Nerlon
PD/MI: Eric Hanson

JH0N MRAT

ORTHAST

WSSX/Charleston, SC*
D: Wike Edwards

KABV/Dallas, TX*
PD: Dan Kieley
APD; Alex Valantine
M

BLUE R

wnnlfgmayton, OH
NO DOUBT

WGTZ/Daylon, OH*
OM: J.0. Kunes
P s

CHINGY YSNOOP DOGG & LUDACRIS
LUDACRIS VSHA\YNNA

WVYB/Daytona Beach, FL*
PD: Kotter
CHRIS'HM AGUILERA
LIIKIN PARX
MADONNA
JESSICA SIMPSON
NODESHA

KFMD/Denver, CO*
PD: Jim Lawson

Stations and their adds listed alphabetically by market

g .
PO: Fred Baker, Jr.
APD/MD Michael Oidham
37 CHRISTINA AGUILERA

§ MADONNA
§ JESSICA SIMPSON

WNHT/F. Wayne IN*
OM/PD: Dave Eubanks
MO: Arron Selier
BEU SISTERS
JESSCASIMPSON

WVKS/Gamesv:He L
Jori Banta
APD mnrom
1 Sk s smsou
SN M
SHERYL WW
UTKAST

WSNXIGmnd Ra&iads. M
PDI"A;l‘)s n

WGLU/Johnslown PA

APDMD mmm Reed
mxsnm ASUILERA
DASHBOARD CONFESSIONAL
DI0Y
UMP BIZKIT

WKFR/Xalamazoo, Mi
OM; Mike Mcielly
POMD: Housion

§ FRa oy
KCHZXansas City, MO*
PD: Dave Johnson

WILLA FORD VLADY MAY

KMXVIKansas CIN MO*
PD/M

WWST/Xnoxville, TN*
PD; Rich Bailey
MD: Scotf Bohannon

3 SIMPLE PLAN

2 NICKELBACK

WXSS/Mllwaukee wi*
OM/PO: Brian Kelly
APDIMD P.I

KELLY CLARI
MURPHY LEi VJERMAINE DUPRI

KDWBIaneapohs MN*

IID Dmﬁ an
JASON WA
J0sH ey

WABBIMOMIe AL*
£0: Jay Hasti

MD: Pabito
JASON MRAZ
KILEY DEAN

WYOK/Mobile, AL*
DA Jim Mahanay
PD: Ted Sirker

WBBOIMonmouth NJ*
regq ‘Race’ Themas
MD m anm
oy s
LIMP BIZKIT
WILLA FORD 1LADY MAY

WBZZ/Pittsburgh, PA*
OM: Keith Clark

PD: Mill
Mﬂ:m
No Adds

WXKST/Pitisburgh, PA*
PD; Mark Anderson
APO/MO: Dino Robitaitie

20 NELLY

WJBO/PonIand ME
MD Mie Mams

JASON MRAZ

SEAN PAUL

KKRZ/Pnniand OR*
2 CHFHSTINAAG ILERA
INKIN P

LIMP BIN!
BIG TYMERS

WERZ/Ponsmnuth NH*
OM/PD: Mike 0 Donnell
Ammm " Ill:fmb

I.%XM/San Antonio, TX*
PDMI: Jay Shannon
ENRIQUE IGLESIAS

KHTS/San Duego CA*
PD; Diana Lai
MD: HmmnHm

JaY-Z

KSLV/San Luis Obispo, CA
MD cu lhnllall
8 CHRISTINA AGUHLERA
YOURGEL0007 (L JoN
KELBACK

WAEV/Savannah GA

PD/MD Chnsxlan

A Crﬂ|ST|NAAGUﬂfRA
JASON MAAZ

SEAN PALR,
LIMP BIZKIT
MXPX

KBKS/Seattle, WA*
PD: Mike Presion

MD: Marcus D.
3 LUDACRIS YSHAWNNA
EVANESCENCE

KROQ/Tucson AZ*

APDM
cmnsnm muum

KHTT/lulsa 0K*

WWKZ/Tupelo, MS
PO/MD: Rick
4 ALL-AMERICAN REJECTS

KISX/Tyler, TX
OM: Dave Aﬂmmm
FORO L oo

LINKIN PARK
LUDACRIS USHAWNNA
JESSICA SIMPSON

WSKS/Utica, NY
OM/PO/MD: Stew Schantz
1750 CENT

JASON MPAZ

SEAL
WILLA FORD YLADY MAY
JESSICA SIMPSON

~N

P 0t ccosie: NY KRUF/Shrevepor, LA*
APO/NID: Karen Paige KKOM/Des Moines. A" . WHHY/Montgomery, AL APD: Sky Walker PD: Chis Callaway .
KGOT/Anchorage, AK - - PDMD:/EW Chance ﬁ'ggﬁaw LA OM: Bill Jones Ly '?2 Kggln Cnz yeg;ﬁm g{; riey DV:AUI)JIVV‘:ID::I!"" Beach, FL
OM: Mark Marghy AN 3tz ooeson MD: Aﬂmﬂ Sy e ledid 2 9 CHINGY YSNOOP DOGG & LUDACRIS PD: Chris Marino
APD/MD: Keith Scott
PD:Bill Stewat 2 CHINGY USHODP DOGG & LUDACRSS WKZL/Greensboro, NC* A SO D00 8 CLAY AIEN MD: Dave Vayda
§ N DERER :3#;#” o "m NELLY FURTADO + JESSICA SIMPSON o LA LS
Bhail] L
Syt WY gt WA Morartown. WY WPROProvidrce, Ri
WEXUAppieton, WI* PD: Ciris Camichasl WD RQ/Detroit, MI* WLAN/Lancaster, PA" VAQ/Morgantown,
Pgmn:%u-eu Burns MD: Agotia R . Tm %ﬂ:}flm McCoy 2"!- Hoppy Kercheval ";"éﬂ? Aﬂﬂ" Morris gVNDV/South Bend, IN
i : gt M/PD: Casey Daniels KWTXWaco, TX
OASHBOAFD CONFESSIONAL ; ALL-AERICAN REJECTS C 5
e st WERD Greemvile, NC* APOD ol Love oL R APDMO:A Carsn OM: Zack Oven
PD: Tony Banks L BT CHINGY USH00P DOGG & LUDACRIS PD: Darren Taylor
APO/MD: Chris Mann APD/MD. John Dakes
WSTR/Atianta, GA* CHINGY YSNOOP DOGG & LUDACRIS 1 CHRISTINA AGUILERA
DM: Clarke Brown BEA/Quad Cities, I1A* g FE DOBSON
PD: an Bowen o ot WHZLarsing, WWXMMyrle Beach, SC e Al LinerS s
APD: J.R. Amons : John Reynoids ) PD: Dave B. Gi e PD/MD: Wally Berlingeri MD: Brandon PO/MD: Christopher
MD: Michael Chase MO: Kell Reynolds wml/netmn M’ WRHT/Greenville, NC* MD: Scott APD: Jill Reddeciif 20 CHINGY YSNOOP DOGG & LUDACRIS m‘:‘m‘:}z
JESSICA SIMPSON CHRISTINA AGUILERA PD: Dom Theodare OM/PD: Jon Reilly CHRISTINA AGLILERA CHRISTIA AGUI 3 BUBEA AR N BT
il MD: Beau Daniels MD: Blake Larson oS MRAL T R ) e
UL ROt Hirsgrirty %!Tml‘ilyaﬂ:ﬂﬂmon.
BAREMAKED LADIES 5‘?&‘5 - WDBR/Springfield, IL D: Aibie Dee
el frd WLKT Lexinglon, KY* WRVW Nashville, TN il JLLUES OWPD: Wichels Mathews o dds
- Jetf Mil PO/MD: Wes McCain POD: Ric Davis M e APD: Dave Danlels
MO: Jef Milex WIOU/Chattanooga, TN* XHTO/EI Paso, TX* ? am"w%m Parsh
Jsonve OM: Cay Hunnicutt HJ/MD Frucm:o Aguime iyt i LW%MW uAsm(mn CONFESSIONAL
e o Tnewoen WFBC Graenwite, SC° L ST i,
" . ecl . WIFC/Wausau, Wi
i A T S ¢ uoacas . WBLI/Nassau, NY* WDCG/Raleigh, NC PD: Chets Pickett
WAYV/Aliantic City, NJ* KFRX/Lincoln, NE OM: Nancy Cambino OM/PD: Chris Shebel KSLZ/St. Louis, MO* APDMD: Bol?
PO/MD: Paul Kelly WLVY/Elmira, NY OM: Coby Mach PD: JJ Rice APOMD: Chaso PD: Boomer Hiethass
. OM/POMD: Mike Strovel : Lany F APD. Al Levine T SMPLEPLAR MD: Taylor J
LN PAE WKSC/Chicago, IL APD: Brian Stoll . R MO: Adam Michaels MD: L Zabielski 10 MCRELBACK
LIMP BIZKET PD; Rod Philiips 5 THALIA UFAT JOE WHKFMarrisburg, PA YOUNG GUNZ 2 KELIS 6 SMPLE PLAN
MD: jeft Murray 16 JASON MRAZ OM/PO: Michael umet i .
ld e e sapson ot o T ESOSMESI e KKRD/Wichila, KS*
{ B PD:PJ
WINY/Augusta, GA* ot i WEHN New Bediord, MA ONFE: O vy boew
P0: Jana : James : Maverick 3 CHRISTI i
- JASON MRAZ JOSH EY
No hads KLAUI.mIe Rock, AR* "?'MBP%}‘M " JESSKA SHPSON WNTOSycuse, N 1 ey .
. . : Tom 8l NELLY
KLRS/Chico, CA m{'&;ﬁo m:(ggmv:::‘?lm- cT APD m URLLE] WO: Jimmy Oison 00D CHARLOTTE
Pﬂ%lwm Brown Pgo JeffHurley . M? i"g ;&l?ma o D0GG & LUDACRIS wnve{mwhmom VA* DASHBOARD CONFESSIONAL
. . 25 LUDACRIS USHAWNNA APO/MD: Karen Black llNKlN WKCINew Haven, CT*
w;lémm; AT.)(‘” ' z (L;w-:s:m(wmn 006G & LUDACRIS © CHSTIAAGULERA wmn T BASHEONRD CONFESSONAL M. o Colies MO o Glem !ﬂ“ﬂvﬁ'{ff Barre, PA*
1 STAIND 1 CUDAGRIS YSHAWNNA WWHT/Syracuse, NY* : Mark M
! s e LINKIN PARK PD: Butch C{ﬂr"ﬁ n 'okuilk;v USHOOP DOGG & LUDACRIS
GRSTIAAGULERA o K||Sll.os Angeles, CA* MD: Jif Wiso NODESHA
. Koumw R KRBEMHouston, TX* APD/MD mmm WJJS/Roanoke, VA* [ KELS
WKFS/Cincinniati, 0K P s e PD: Tracy Austin WaGKMNew London, CT PO: David Lee Michaels VAR JAN sy ELLOTT
%ﬁ Scott Reinhart ity WD: Lesiie Whitle i Wﬁrﬂ : WD Cisgo § N oooer WKRZWilkes Barre, PA*
WEM Baton Rouge, LA e © GRISTAKAGULERA LA DA 0RO cONESSON 3 Sh-m"w ety e PO: lmyPuiden
’ muf,m.&" -rig 7 {Oees o wane s YOUGRL000Z L Jon by : ﬁﬂ E%Gumm
ESSICA SMPSON e WSTO/Evansville, IN WDJX/Louisville, KY* 3 VALLA PoRD ALADY JESSICA SMPSON
SARAH MOLACHUW k PD: Keith Allen PD: Shane Colling Su WHTF/Tallahassee, FL
fringremnild WKEEMunt Mo Adds ALK Roanoke, VA* POYND:Brian 'Comer
e P i AP bany Moers e WSTW/Wilmington, DE*
5 CHRISTINA AGUILERA : ¥ X
KOHY Bsaamon, T WAKS Ceueand,OH' - APLINO: Cary Wi WEZBNew Orlans, LA ”% PD: o Wik
wnmm PD Dln an e L) MD: Stevie 6 xwu SIMPSON MP :ng(?l
B A NICK LACHEY L 2 N0 3T
di L b st PO/WD: Kasper %{"&‘,’,ﬂﬁ‘ﬂe,’ KY' CHRISTINA AGUILERA m}%ﬂm gI L
d olp APD: Toby
i KMCK/Fayetteville, AR No MD: Stan ‘The Man’ Priest
WILLA FORD ULADY MAY d . WKGS ochester NY* .
WXYK Biloxi, MS* Pt ovnen WEYPHunisile,AL° WHTZNew York, NY =y G S ot 400 KEFMtakima, WA
g Gy’ MD: PD: Tom Poleman MD mek i * S
Wt . fm"ﬁm . m’& Gl et PD/MD S Bocha
"WILLA FORD YLADY MAY gaﬂﬁlcﬁmdo Springs, CO' (CA SMPSON mmo SO ’g?ﬂ%o Cuboy” Bryant § EAFOUE Lesis e
: Chad KZIILubbock, TX ALY RAMSEY WO DousT Y GacD
‘ 'MIZI?A‘AF&D LAY Y 31”"““ 5 cason 1 %Rﬁﬁ%éggﬁ ARI ‘ J(ﬁlslﬂl SIMPSON %Méi'vllmuame' ™ swrerAl
WMRV/BInghamlon. NY e KMXFIFayeﬂewlle AR o mﬁ“"‘ iy ROC PROJLTTINA AREA WD Mat Loecking
g 0UANdi: lis, IN*
PDMD W D YORNGBLOODZ Y14 JON Ajpn/m) e D X{‘ND% ma":alm S, 13 CHAGY 1SH00P DOGG & LUDAGRIS WYCH/YOFI( PA*
2 mm 13 UUDACHS swanaA PD: Chris KBAT/Odessa, TX WPXY/Rochester, NY* e e Crockett
iy MD: Doc il WMGB/Macon GA ggl o moacﬁ P0: Mike Danger MD Sally Vicious
WNOK/Columbia, SC* LA OM: Jof Sibers A oA PO/ND: Busta o Adds
OM: Dzn Balia PD/MD; Hank xz CHINGY moop DOGG & LUDACRIS BARENAKED LADIES
P e DiSebinhESSow S0 GAROTTE WVKS Toledo, OH*
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America’s Best Testing CHR/Rhythmic Songs 12 +
For The Week Ending 11/7/03
o Persons Persons Persons
Artist Title (Label) W LW Familiarity Burn  12-17  18-24  25-34
BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 406 416 99% M% 409 410 406 ARTIST: Mya
OUTKAST The Way You Move Arista/ 406 404  T6% 1% 409 395 421 LaseL: A&M/Interscope
LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG) 402 401 81% 14% 4.25 3.99 3.95 By MIKE TRIAS/Assistant Editor
LIL" JON & THE EASTSIDE BOYZ Get Low (TV7) 401 3.88 88% 30% 426 3.93 3.89 et r e s et e !
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather Bac Boy/Universalj 399 395  89%  43% 397 382 435 Looks like Mya has another hit §
FABOLOUS f[TAMIA Into You (Desert Storm/Flektra/FEG) 390 399 88% 36% 389 394 397 on her hands, as “Fallen” — :
112 fILUDACRIS Hot & Wet (Def Soul/iDJMG) 3.85 - 36% 6% 412 364 407 the second single from her third .
50 CENT If | Can't (Shady/Aftermath/interscope/ 384 380 73% 17% 3.99 387 377 album, Moodring— rises to No.
YOUNGBLOODZ f{LIL" JON Damn! (Arista) 384 370 66% 17% 4.20 373 354 32*inits second week on R&R's -
BABY BASH Suga Suga (Universal) 383 396 73% 19% 411 366 384 CHR/Rhythmic chart. “Fallen” contains catchy excerpts and
BUBBA SPARXXX Deliverance (Beatclub/interscope) 382 370 64% 14% 391 375 389 elements of the oft-sampled “Saudade Vem Corrondo,” with
MARK RONSON International Affair (Elektra/FEG) 382 379 39% 6% 3.81 3719 394 Mya adding her own lyrics and sweet melodies to the chill-yet-
JAGGED EDGE Walked Outta Heaven (Columbia) 381 389 46% 8% 4.06 363 397 upbeat track. Though singing is now her bread and butter, it
CHINGY Right Thurr (DTP/Capitol) 378 N 97% 45%  4.04 349  3.96 wasn’'t Mya’s first claim to fame.
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 3717 375 82% 19% 4.13 3.63 3.62 In her teens she was a dancer with Tappers With Attitude
2PAC fINOTORIOUS B.I.G. Runnin’ (Dying To Live) /Amaru/interscape) 377 3718 42% % 394 403 326 and traveled to New York to study with Bring in da Noise, Bring
WYCLEF JEAN fI[MISSY ELLIOTT Party To Damascus (// 373 317 39% 6% 3.69 357 408 inda Funk choreographer Savion Glover. However, Mya's wide
50 CENT P..M.P. (Shady/Aftermath/interscope) 1 372 98% 53% 3.64 376 3.88 range of interests led the diva to record her self-titled debut CD
MURPHY LEE f/JERMAINE DUPRI Wat Da Hook Gon Be (o’ ReellUniversal) 370 372 54% 13%  3.96 365 3.46 atthe age of 18. Her resulting recording career culminated ina
PHARRELL f/JAY-Z Frontin’ (Star Trak/Arista) 366 375 88%  35% 3.54 377 376 Grammy-winning performance on the collaborative single
213 Fly (Geffen/ 364 355 41% 8% 3.89 365 3.68 “Lady Marmalade.” Dancing has remained an important part
YOUNG GUNZ Can't Stop, Won't Stop /Def Jam/IDJMG) 362 3.60 M%  23% 373 344 385 of her career: Mya played a dancer in the critically acclaimed
ASHANTI Rain On Me (Murder Inc./IDJMG) 356 370 80% 26% 3.74 3.50 343 film Chicago.
MISSY ELLIOTT Pass That Dutch (Gold Mind)/Elektra/EEG) 351 357 58% 14% 3.38 368 3.52 For Moodring, Mya continues to expand her horizons, serv-
BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 3.48 - 50% 1% 3.78 341 329 ing as co-writer and producer on many of the album’s tracks.
KELIS Milkshake (Star Trak/Arista) 3.48 - A% 14% 393 366  3.02 Her diverse nature manifests itself on the CD, which features
MARY J. BLIGE Ooh! (Geffen/ 342 365 58% 17% 334 326  3.67 styles ranging from hip-hop and soul to reggae and techno.
R. KELLY Thoia Thoing (/ive/ 341 347 8%  38% 3167 M 326 “There are a lot of different emotions and situations on
OBIE TRICE Got Some Teeth (Shady/Aftermath/interscope/ 338 338 51% 15% 3.43 362 3.03 Moodring, and that's because | really wanted to show how |
T.1. 24&'s (Grand Hustle/Atlantic) 330 340 53%  22% 3.83 3.06 291 feel,” she remarks. “I'm at a point in my life where I’'m com-
Tolal sample size is 414 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Toltal fortable Shar.mg ”‘959 sides of me.” ) )
familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of Mya admirers will get to see the silver-screen side of her
hearing the song. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on persona once again as she appears in Dirty Dancing: Havana
the format/music preference. RateTh_eMusic.cpm results are not meant to rep/age callout research. The re.su/ts afe intended to sho.w opiqions of part.icipants Nights, opening Feb. 13, 2004. She will play a Latin big band
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818- singer in the 1950s-era movie
K377-5300' RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. U g ’ )
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DONTAY THOMPSON

dthompson@radioandrecords.com

_CHRIRHYTHMIC

Telling It Like It Is

The lowdown on publishing and R&R

s I approach my two-year anniversary at Radio &
Records as the publication’s very first CHR/Rhythmic
Editor, I've been reflecting on some of the changes that
have affected our industry and some of the changes that
have gone down at R&R in the last year.

Bear with me for a minute while
I fill you in on what goes on in the
trade-publication world. Most of
you know that in order for a publi-
cation to prosper it must have a con-
sistent source of revenue coming in
through advertising. The publica-
tion’s sales department will target
companies that have products or
services that fit the needs of the pub-
lication’s readers or companies that
these readers will find of interest
personally or professionally.

Once these companies have been
targeted, the sales department must
then convince them to place ads in
the publication. Once a company
has been convinced to advertise, the
salesperson will fill the client in on
the publication’s advertising rates
and instruct the client on how to
place ads that will get it more bang
for its buck.

From there, an ad is placed in the
publication, the publication goes to
press, and, finally, Joe Bob at “Pow-
er Jamz 105" reads the magazine,
sees the nice ad from Super Duper
Pooper Records and is inspired to
check out the company’s artist,
Stank MC, by listening to his latest
single, “Pooh on You.”

Another way a record gets atten-
tion is if an editor at the publication
champions it, feeling that it'’s some-
thing that programmers will em-
brace. If that editor is respected,
those programmers will pull Stank
MC out of their stack of CDs and
give it a listen — or, better yet, put
it into rotation immediately.

Fair And Honest

That is what R&R is all about. We
aren’t just about providing pro-
grammers and record executives
with essential industry information
— though we do that too. Our goal
is also to help out the radio and
record industries.

That is one of the reasons I left
radio to work at R&R: not only to
expand my knowledge about the
radio and record businesses, but
also to work for a company that is
respected by people I respect and

that does business in a fair and hon-
est way.

Otherwise, I would never have
left my MD/evening jock position
at KXJM/Portland, OR and given
up my connection to a staff that I
considered my second family and a
company that is doper than dope.

[ bring up these points because
more and more trades are either
downsizing or going out of business
because labels have less dinero to
spend on advertising, which is the
primary source of income at publi-
cations like ours.

Most of the younger
programmers aren’t
aware that some
trade publications
get paid by record
companies to work
their records.

Many of you have probably won-
dered about the fate of R&R and
whether we would be around much
longer. I can honestly say that the
reason we are one of the last trade
publications standing is because we
have some of the most informative
editorial and we play fair with our
record-label clients without jeopar-
dizing the respect of radio program-
mers. This makes us a favorite of the
industry as a whole.

A Dirty Little Secret

Are you following me here? |
hope so, because this is where it gets
a little more interesting. Most
younger programmers aren’t aware
that some trade publications get
paid by record companies to work

their records. So when an individu-
al from one of these magazines calls
you to talk music, they aren’t nec-
essarily talking about that record
because they are a fan; they were
paid to talk to you about it.

When I first became an MD, all
these independent promoters and
people from trade magazines would
call me to talk about certain records,
and I believed that they really liked
them. Now I look back and realize
that the majority of those people had
no qualifications to tell me what hip-
hop, pop or R&B record was hot.

This is something we never do at
R&R, because, as | said before, we
dobusinessin a fair and honest way.
Also, my experience as an MD and
working with or being around some
of the best programmers in radio has
given me something of a reputation
for having an ear for music, and I
couldn’t imagine putting that rep on
the line by working a wack-ass
record because [ was getting paid to
by a trade publication.

I've heard a few labels say that
they don’t need trade publications
to help with their projects. That may
or may not be true, but one thing’s
for certain: When a programmer
gets his or her R&R in the mail, he
or she is definitely going to open it
up and thumb through it.

The contention of some in the
record business is that we at R&R
tend to cater to radio a little more
than to records. Even if that were
true, I'd think record companies
would be smart to take advantage
of that radio exposure and use it to
their benefit.

I was told by former R&R CHR/
Pop Editor Tony Novia when I start-
ed at R&R, “These pages are your
canvas; you can paint whatever pic-
ture you want.” That same thing
goes for the ads in this magazine.
May I suggest that labels take bet-
ter advantage of the freedom they
have in R&R by getting away from
traditional ads and trying some-
thing different that will help the
project make an impact?

The pages you buy are yours, so
own them and really make whatev-
er point you're trying to make. We
constantly reinvent the wheel in so
many other areas of this business; do
not be afraid to do so here.

Continued on Page 36
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New Reporters

With more and more stations signing on or flipping to
CHR/Rhythmic, R&R’s Rhythmic panel continues to
grow. In fact, | expect a handful more stations to join as
soon as early 2004.

The addition of KBTQ/McAllen-Brownsville-Harlingen and WGBT/
Greensboro-Winston Salem-High Point brings the panel to a total of
103 reporters — 91 monitored stations and 11 Indicator stations. Below
is just about everything you need to know about our new reporters.

KBTQ (The Beat 96.1)/
McAllen-Brownsville-Harlingen

Frequency: 96.1

Market rank: 63

City of license: McAllen

Mailing address: 200 S. 10th St., Suite 600, McAllen, TX 78501
Street address: Same as above

Station phone: 956-631-5499

Station fax: 956-631-0090

Station website: www.kbtg.netmio.com

Owner: Univision Radio

GM: Joe Morales

Regional Program Director: JD Gonzalez

PD: Alix “Alix Q" Quintero (aquintero @univisionradio.com)
Asst. PD/MD: Bobby Macias (bmacias @univisionradio.com)
Promotions Director: Lenny Cantu (lcantu @univisionradio.com)

Sample Hour: Oct. 29, 1pm

CHINGY {/SNOOP DOGG & LUDACRIS Holidae Inn
NELLY izU

SEAN PAUL Get Busy

YOUNGBLOODZ f/LIL JON Damn!

GINUWINE In Those Jeans

CLIPSE When The Last Time

Stopset

50 CENT PLM.P.

NICK CANNON Gigolo

Stopset

LUDACRIS f/SHAWNNA Stand Up

MURPHY LEE f/JJERMAINE DUPRI What Da Hook Gon Be?
FABOLOUS Young'n

WGBT (94-5 The Beat)/
Greensboro-Winston Salem-High Point

Frequency: 94.5

Market rank: 43

City of license: Eden, NC

Mailing address: 2-B PA.I., Park Greensboro, NC 27409
Street address: Same as above

Station phone: 336-822-2000

Station fax: 336-887-0104

Station website: www.945thebeat.com

Owner: Clear Channel

GM: Morgan Bohannon

Regional Sr. VP/Programming: Marc Chase
OM: Tim Satterfield

PD: Chris Rollins (chrisrollins @clearchannel.com)
Asst. PD: Jay Rio (jayrio@clearchannel.com)
MD: Prettyboy A.D. (prettyboy @ 945thebeat.com)
Promotions Director: Shannon Sopina
(shannonsopina @clearchannel.com)

Sample Hour: Oct. 29, 7pm
YOUNG GUNZ Can't Stop, Won't Stop
OBIE TRICE Got Some Teeth
FABOLOUS Can't Let You Go
BABY BASH Suga Suga
G UNIT Stunt 101
Stopset
BEYONCE /SEAN PAUL Baby Boy
BUSTA RHYMES f/MARIAH CAREY | Know What You Want
MISSY ELLIOTT Pass That Dutch
Stopset
SNOOP DOGG f/PHARRELL Beautiful

LIL JON 1/YING YANG TWINS Get Low
OUTKAST Hey Ya!

Source: Mediabase
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PRODUCED BY THE NEPTUNES

Already over 1300 spins and 25 Million in Audience in one week!

R&B Hip Hop Monitor: DEBUT 30! +826 — #1 GREATEST GAINER!

R&R Rhythm: Debut @ +593  #3 Most Increased!
R&R Urban: Debut €) +525 #1 Most Increased!

New smash single from

THE BLACK ALBUM 0 fiiy.::
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WK WE  ARTIST TITLE LABELS) i3 PLATS AJ%%EI%E weson oo | Most Added
3 o CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTF/Capitol) 5840 +290 587891 " 85/0 www.rradds.com
1 2 BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 5817 -388 615411 14 87/0 ARTIST TITLE LABEL(S) ADDS
2 o LUDACRIS f/SHAWNNA Stand Up (Def Jam South/IDJMG) 5815 +114 609727 12 82/0 MYA Fallen (A&M/interscope) 24
4 o YOUNGBLOODZ f/LIL" JON Damn! (Arista) 5236 +68 510666 17 80/0 RYAN DUARTE You (Universal) _ Y]
. 7 . 7 7810 WAYNE WONDER Perfect Proposal (VP/Atlantic/ 16
5 5 LIl JON & THE EASTSIDE BOYZ. Get Low (TVT) 47172 287 479980 27 8 KANYEWEST Through The Wire (Roc-A-FelIDJMG) 1
7 0 OUTKAST The Way You Move (Arista) 4188 +212 369300 10 76/0 KELIS Mikshake (Star Trak/Arists) 10
6 7 BABY BASH Suga Suga (Universal) 3970 412 349231 22 61/0 6 UNIT Stunt 101 finterscope/ 9
8 o ASHANTI Rain On Me (Murder Inc./IDJMG) 3117 +43 285981 12 mn WESTSIDE CONNECTION Gang;ta Nations (Capitol) 9
9 9  YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 2712 -367 266923 20 770 :E;Ellﬂu'{";:p‘::’;:: ”“‘:nf:fg%svflm 3
12 10 MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 2663 -63 226768 5 85/0 WARREN G Let's Go (It's A Movement) (MSC/ 7
13 m MURPHY LEE f/JERMAINE DUPRI Wat Da Hook Gon Be (Fo’ ReejUniversall 2548 +24 221750 1" I3n
10 12 CHINGY Right Thurr (OTF/Capitol) 2513 -383 292340 28 790
1 13 NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 2488 -356 200526 22 80/0
17 @  JAGGED EDGE Walked Outta Heaven (Columbia) 2262  +449 226918 8  66/3 Most
21 ) OUTKAST Hey Ya! Arista) 2223 598 1msso 5 465 | JncreasedPlays
16 @ 2PAC f/NOTORIOUS B.L.G. Runnin’ (Dying To Live) (Amaru/interscope) 2129 +129 208671 5 11j2 oL
22 Q KELIS Milkshake (Star Trak/Arista) 191 +380 195974 6 6410 | armisT TITLE LABEL(S) INCREASE
14 18 PHARRELL fIJAY-Z Frontin’ (Star Trak/Arista) 1875 -381 175284 22 79/0 6 UNIT Stunt 101 finterscapel +603
15 19 50 CENT P.LM.P. (Shady/Aftermath/interscope) 1844 -239 191168 23 78/0 OUTKAST Hey Ya! /Arista/ +598
20 @ WYCLEF JEAN fiMiSSY ELLIOTT Party To Damascus (/) 1745 +69 138075 6 13 JAY-Z Change Clothes (Roc-A-Fella/iDJMG) +593
27 @ R. KELLY Step In The Name Of Love (Jive/ 1667 +388 206971 7 66/7 JAGGED EDGE Walked Outta Heaven (Columbia/ +449
R. KELLY Step In The Name Of Love (ive/ +388
33 @ G UNIT Stunt 10’1 {Interscope) 1664 +603 200993 3 78/9 KELIS Milkshake (Star Trakidristl 180
18 23 50 CENT If | Can't (Shady/Aftermath/interscope) 1599 -132 137949 17 2011 BEYONCE' Me, Myself And | (Columbia/ +324
26 €@ NELLY izU (Fo’ ReeyUniversal) 1570  +248 93785 4 611 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (DTP/Capito) +290
24 @ 112 f{LUDACRIS Hot & Wet (Def Soul/IDJMG) 1439 +68 114926 6 64/2 NELLY 1z U (Fo’ ReeliUniversall +248
31 @  JARULE Clap Back (Murder Inc./IDIMG) 1369  +242 126954 3 646 | JARULE Clap Back Murder inc./I0JMG) i
29 27 213 Fly (Geffen) 1213 21 152573 10 14/0
32 28 BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 1025 .74 102653 6 4710
35 @ YING YANG TWINS Naggin' (7V7) 999 +31 95037 8 31/0 .
28 30 R.KELLY Thoia Thoing (ive) 961 277 130585 18 640 |New & Active
25 31 OBIE TRICE Got Some Teeth (Shady/Aftermath/interscope) 959 -375 94587 1 55/0 SEAN PAUL 'm Still In Love With You (VP/Atiantic)
44 @ MYA Fallen (A&M/Interscape) 893 +220 75314 2 58124 | Total Plays: 470, Total Stations: 43, Adds: 4
45 @ WESTSIDE CONNECTION Gangsta Nations (Capitol) 888 +229 121419 3 459 WAYNE WONDER Perfect Proposal (VP/Atlantic)
42 € BOWWOW flJAGGED EDGE My Baby (Columbia) 850 +142 57202 2  50/4 | Total Plays: 453 Total Stations: 24, Adds: 16
40 @ CASSIDY f/R. KELLY Hotel ./ 846 +110 54423 3 511 [T)M)E |[>;|Et IF ggsThTe H%r (Ruff /?}élég,%/ng%G}
23 36 MARY J. BLIGE Och! (Geffen) 820 578 64131 10 600 E:tv;m:f' " ;‘a \‘;"“"i‘ . k)S/J }
7 **k It {I Don’t Want You Back) {ive
38 37 BLAQUE I'm Good /E/Ekffa/EEG/ 818 -33 28695 6 46“ Total PlayS: 425, Total Stations: 10’ Adds: 2
36 38  BIG TYMERS This Is How We Do (Cash Money/Universal) 816 -112 76079 8 340
) JS Love Angel (DreamWorks/
39 @ TOO SHORT f[LIL' JON Shake That Monkey (Short/Jive) 814 +54 77539 4 18/0 Total Plays: 392, Total Stations: 35, Adds: 4
30 40  T.\. 24's (Grand Hustle/Atlantic) 792 -353 66182 14  51/0 TRILLVILLE Neva Eva (Warner Bros.)
34 41 BUBBA SPARXXX Deliverance (Beatclut/interscope) 782 254 66181 15 370 | Total Plays: 338, Total Stations: 17, Adds: 2
48 @ NICK CANNON Gigolo (J/ive/ 702 +113 40816 2 48[5 ‘TNMI“I"IEN G 3L§§8TGO (Ilt's A_Movezrgentl)ngSC/
@®  JAY-Z Change Clothes (Roc-A-Fellz/IDJMG) 680  +593 152265 1 86 ota :LV:'JU [')A"’“‘a SRS ‘}\ .7
MONT RDAN Superstar (Koch
2:13 :4 GEMINI f[NB RIDAZ Crazy For You (Catalyst) . 646 -8 46718 13 9/0 Total Plays: 325, Total Stations: 17, Adds: 1
5 MAROUES: HOUSTON f/JOE BUDDEN‘ & PIED PIPER Clubbin’ (T.U.G/EFG) 629 -48 68219 12 20/0 L. KRAVITZ fP. DIDDY... Show Me Your Soul Bad Boy/Universal
@ BEYONCE' Me, Myself And | (Columbia) 588 +324 34012 1 45|0 Total Plays: 307, Total Stations: 34, Adds: 5
37 47  MARK RONSON International Affair (Efektra/EEG) 580 -306 55499 9 350 RYAN DUARTE You (Universal)
47 48  BOWWOW Let's Get Down (Columbia) 537 115 29518 19 460 | Total Plays: 281, Total Stations: 34, Adds: 22
@ AVANT Read Your Mind (Geffen/ 514 +107 50930 1 30/3
- @ LOGN f/MARIO WINANS Down For Me (Bad Boy/Universal) 510 +4 56909 3 32/3 Songs ranked by total plays
90 CHR/Rhythmic reporters. Manitored airplay dat lied by Mediabase R h, a division of Premiere Radio Networks. S ked by total plays for the airpl 1w | petail i i 2R
26-11/1. Bullet;nzicpr;el;? oirzonggrga?r:iengagl)rlgyasyorar:nigi?lli)nlg flaty fro?n I;lrea\l/siguse\jlzzrlf. If:Nc:vslzlr?;soarert?é?ilienr?otzl ;I)(I)ayse, ‘tmrs;ng \(A)/rilgfﬂzznla?geryirfg::aé)eaiynsplce)lryts iz :Ilgpc:z }Ailres?(?(soc:ngs DEtaIIEd Stahon p_IaVIISts fOI’ a" R&R
below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported reporters are available on the web at
| as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Total Audience equals di d d
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission www.radioandrecords.com.
from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. —
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RHYTHMIC MIXx SHOW TOP 30

® November 7, 2003

RANK ARTIST TITLE LABEL
1 LUDACRIS Stand Up (Def Jam South//{DJMG)
LIL" JON & EASTSIDE BOYZ Get Low (TV/7)
YOUNGBLOODS f/LIL" JON Damn! (Arista)
BEYONCE' f/SEAN PAUL Baby Boy /Columbia)
CHINGY f/SNOOP DOGG & LUDCARIS Holidae In (GTF/Capitol)
G-UNIT Stunt 101 flnterscope)
YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG)
MISSY ELLIOTT Pass That Dutch (Go/d Mind)/Elektra/EEG)
9 CHINGY Right Thurr (Priority/Capitol)
10 OUTKAST The Way You Move (Arista/
11 KELIS Milkshake (Star Trak/Arista)
12 MURPHY LEE f/J. BUPRI Wat Da Hook Gon’ Be (Fo’ Reel/Universal)
13 BABY BASH Suga Suga (Universal
14 JAY-Z Change Clothes (Roc-A-Fella/iDJMG)
15 JA RULE Clap Back (Murder Inc./I0JMG)
16 WYCLEF JEAN Party To Demascus /J/
17 YING YANG TWINS Naggin' (TVT)
18 2PAC f/NOTORIOUS B.1.G. Runnin’ (Death Row/lnterscape)
19 YING YANG TWINS Sait Shaker (TVT)
20 R. KELLY Step In The Name Of Love (ive/
21 WESTSIDE CONNECTION Gangsta Nation [Lapitol)
22 BIG TYMERS This Is How We Do (Cash Money/Universal)
23 213 Fy/Geffen)
24 112 fILUDACRIS Hot & Wet (Def Soul/iDJMG)
25 DMX Get It On The Floor (Ruff Ryders/IDJMG)
26 BAD BOY'S DA BAND Bad Boy This, Bad Boy That (Bad Boy/Universal)
27 ELEPHANT MAN Pon De River (VP/Atlantic/
28 PHARRELL f|JAY-Z Frontin’ (Star Trak/Arista)
29 TOO SHORT f{LIL' JON Shake That Monkey (Short/Jive)
30 MYA Fallen (4&M/Interscape)

e~ N 1 AW N

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 11/2-11/8/03.
©2003, R&R, Inc.
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JAY-Z Change Clothes (Roc-A-Fella/iDJMG)

CASSIDY f/R. KELLY Hotel ()

KNOC'TURNAL f/SNOOP DOGG The Way | Am (L4 Confidential/Elektra)
NICK CANNON f/R. KELLY Gigolo {/ive)

KANYE WEST Through The Wire {Roc-A-Fella/iDJMG)

G-UNIT Stunt 101 (G-Unit/Interscape)

This Week’s Hottest Music Picks

Jill Strada
MD, WPY0/Oriando

Kelis’ "Milkshake” (Star Trak/Arista):
No. 1 phones!

Ivy Queen’s Yo Quiero Bailar” (Sony
Discos): This record is doing well on the
station and getting lots of requests!

Outkast’s “Hey Ya!” (La Face/Arista):
Party record all the way!

Chris Cannon
PD/MB, KSPW/Springfield, MO

Ying Yang Twins’ “Salt Shaker” (TVT):
This baby is shaking things up at night.
Top 10 phones, easily.

Nelly’s “Iz U” (Fo’ Reel/Universal):
Duh!

Willa Ford's “A Toast to Men” (Lava/
Atlantic): Jt won five nights in a row. Great
guy-bashing tune for your females.

Karen Wild
MD, KUBE/Seattle

Beyoncé’s "Me, Myselfand I” (Columbia):
Really, with this song it's all about the lyrics.
Anyone who has let love blind them to a bad
situation can relate to this, and, most impor-
tantly, it has a nice positive spin on it. Rely on
you, yourself and you. You can't let yourself
down. Thanks, Beyoncé — I feel ya, girl!

B2K featuring Fabolous’ “Badaboom”
(Epic): It's a real nice mix record with that
immediate beat that you can respond to. It
really makes me wanna dance at the club,
in my car and at my desk.

Lil Jon & The Eastside Boyz featuring
Ludacris’ “Stop Trippin" (TVT): We all
know that ATL sound has officially hit the
takeover status, and this track is a stand-
out hot joint to me. Ludacris is on point
with the lyrics too.

Telling It Like It Is

Continued from Page 33

Come Together

A few weeks ago [ went to Los Angeles
for R&R'’s editorial meetings. In those
meetings Publisher/CEO Erica Farber
shared a lot of information regarding the
company and what we can do to make the
R&R brand that much better. One point
she made was that each format must have
a group of people on both the radio and
record sides who support each other.

I'm not here to say that everyone has
to gather together and sing “Kumbaya,”
but I'm asking everyone in the CHR/
Rhythmic format to support each other, to

help each other out when needed and to
support R&R.

We try our damnedest to make things
happen for individuals in radio and records
by giving them exposure and a whole lot
more (see the sidebar with the latest sta-
tions added to our CHR/Rhythmic panel),
and we want to continue to do so for years
to come.

Although I'm not allowed to share ev-
erything that we came up with during those
editorial meetings, I can tell you that a tre-
mendous amount of brainstorming went on
and that some great ideas came up that we
are currently putting into place. And if you
believe that you have a great idea that will
help this publication, I welcome all com-
ments at dthompson@radicandrecords.com.
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The Specialists:
Marketing & Promotions
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Building a brand takes more than just hitting the streets

n our continuing monthly series The Specialists, this
week we look at the world of marketing and promo-
tions. I spoke with three professionals from different
broadcast companies and discussed their ideas on how
they market their stations most effectively, as well as
the value of doing promotions correctly.

I talked to Frank Gilbert, Director/
Promotions & Marketing, Clear Chan-
nel/Memphis, who oversees seven
stations in multiple formats; Cox Ra-
dio’s Clarence Natto, Mar- Y
keting /Promotions Direc-
tor for Urban AC WALR/
Atlanta; and Emmis/New
York’s Frank Curci, Pro-
motions Director for Urban
AC WRKS (Kiss FM) and
Smooth Jazz WQCD
(CD101).

Today, more than ever,

show. It’s all about where we place the
spots.

“We target shows that are primari-
ly viewed by African Americans —
;g | suchas Oprah and many of
| the sitcoms on UPN, like
The Steve Harvey Show, The
Parkers and such. We also
strategically place a num-
ber of spots on the night
before we do our $10,000
birthday giveaway, which
happens on Thursday
mornings.”

radio stations have become
brands. And as with any
other product, broadcasters have to
come up with the best ways to solidi-
fy their brands in the marketplace.
That’s why marketing is so crucial to
the overall strategy for creating a win-
ning radio station.

In New York you can't ride the sub-
ways without seeing billboards for
WOQHT (Hot 97). On television there
are commercials for stations and their
campaigns ranging from Urban AC
WRKS’s Birthday Game to a reposi-
tioning campaign for the new WNEW
(Blink 102.7).

And that's just what the mass lis-
tening audience sees on a day-to-day
basis. There’s also a whole world of
direct marketing — through mail, In-
ternet and telephone — that’s target-
ed to stations’ core listeners.

Marketing Magic

What are the most effective market-
ing campaigns, and do they differ for
each format? “It really does depend on
the station and the format,” Curci
says. “For example, we've been doing
a direct-mail campaign for CD101 for
years. The key to making direct mail
effective is just that — consistency.

“We hit our database every spring
and fall. We know exactly where our
listeners are, and we target those ar-
eas directly. For Kiss, we use television
in the fall, because that's when we do
the Birthday Game on the morning

Frank Gilbert

“Ican’t say that one type
of marketing works better
for one format than another,” Gilbert
says. “I do think that billboards are
very effective across the board. We do
some television, but one of the best
marketing tools I've found —and the
least expensive — is to cross-promote
your stations on your own outlets.

“For example, Urban AC K]MS can
easily tell its listeners to tune into the
new Gospel FM, WHAL,
for inspirational music 24-
7.1t obviously has tobe on b
complementary formats,
but there are cases when
you can cross-promote
your News or Sports out-
lets on any station. I
wouldn’t, however, use
WHAL to promote ‘The
best hip-hop is on K97
That doesn’t make sense.”

Free Or Cheap Exposure

Free exposure is still one of the best
ways to market a station. “It’s like
word of mouth,” says Gilbert. “It
spreads organically. One of the best
ways to achieve this is by getting in-
volved in community events. It's a
form of marketing and branding in
itself, and I don't think a lot of people
really understand that anymore.

“Having your station sponsor a lo-
cal Walk-a-Thon means you not only
may get positive press, but it also gets
listeners and potential listeners to as-

&

Clarence Natto

sociate your call letters with a good
cause.”

While not necessarily free, Gilbert
adds that inexpensive items like T-
shirts are also good marketing tools.
“There is a story I have that all pro-
motions and marketing directors love
when it happens to them. During a
remote, we gave out T-shirts for our
new Gospel station.

“One woman happened to work for
Federal Express. A few days later, while
she was working and wearing our T-
shirt, a newspaper came to FedEx to do
astory and took her picture. So here we
are with a new radio station, and the
call letters are plastered on the front
page of the local newspaper.

“T-shirts may seem like a little
thing, but they are the second most-
requested item by listeners behind
cash — if we're doing a money con-
test— and ahead of tickets. If a listen-
er asks for a T-shirt, I always try to
give them one, because if they want
to be a free billboard for us, I'm cer-
tainly not going to say no.

“There’s nothing better than simple
guerrilla street marketing. While it's
not always free — depending on your
street team and staff — just getting
them out in the van, driving around
every day, giving out T-shirts, CDs
and whatever is one of the easiest
ways to get the calls out in
front of listeners.”

Is Any Press
Good Press?

“In New York, there are
| so many news sources,
from newspapers to televi-
sion news programs, so we
have a lot of outlets to
reach to for free exposure,”
Curcisays. “The key is that
you have to be doing something that
has a people interest.

“For example, we just did a concert
called A Night of Healing with Kiss
FM on the anniversary of the Sept. 11
tragedy. UPN-9 [WWOR-TV] News
did a huge story on it.”

“Any press is good press, even bad
press,” is still a widely held belief
among many promo specialists. “To
an extent, any press is good, or at least
that’s the feeling here,” Curci says.
“Look at Hot 97.

“The hip-hop world at times can be
known for getting bad press, and that

canbe associated with our station. But
getting the call letters on TV still helps
to brand the outlet and reach poten-
tial new listeners.”

“It really depends on how bad the
press is,” Gilbert says. “I mean, if we
have a concert and it sells out but an-
other 1,000 people show up and get
turned away, that can make us look
really good in terms of our draw. But
if those 1,000 listeners start to riot and
cause havoc, that's not good.”

Cash, Cars & Concerts

Coming up with fresh ideas is one
of the challenges our marketing and
promotion specialists face. But, as Gil-
bert points out, “In radio, no idea is
ever really new. We borrow all the
time — from other stations, markets
and formats.

“I get ideas from jocks who've
moved from other cities. I also have a
list of people in the industry whom
I've developed relationships withand
can call to get ideas from. As long as
you're not competing with them in
their market, they're usually cool with
exchanging ideas.

“I'm sure most radio folks also do
what I do when I travel around the
country to visit friends or family:
When I get in town, | immediately
turn on the radio to hear what the big
station is doing. That’s how I got
turned onto Big Boy at Power 106
[KPWR]in L.A. 1 can take some ideas
back to our morning show, and they
will work for Memphis.”

That's exactly how the station
started its annual WHRK concert.
“Years ago before station concerts
were the in thing to do, I was in New
Orleans and attended WQUE’s Fam-
ily Day in the Park,” Gilbert says. “I
borrowed many of the ideas from
their event to create our own. Ours
is the K97 Summer Jam for Peace.

“The ticket price is always $10 for
everyone. | feel that's part of us giv-
ing back to the community — making
itaffordable. We're not trying to make
money off the listeners, but we need
to charge something to cover some of
our costs.

“The way to make your money is
to have sponsors. We have over 10,000
listeners turn out for this one day,
which is very impressive to advertis-
ers, especially having them all in one
place at one time. That's one reason
why stations do these kinds of events:
to show their drawing power.”

The Cost Of
Concerts & Contesting

But many radio stations are steer-
ing away from concerts due to high
costs and low returns. “It can be a
double-edged sword,” Natto says.
“Some stations may be opting not do
concerts, whereas others, like us, are
paying a lot more attention to details
and getting the best possible pricing
when it comes to production, sound,
and security.

“Now that stations have been do-
ing these events for a few years, they
understand better the business of it.
The fact s, clients are constantly look-
ing at ways to touch an audience.”

But can’t you achieve better one-
on-one interaction with smaller

events? “Sometimes, yes,” Gilbert
says. “But smaller events are usually
more listener-appreciation-type pro-
motions.

“If you have a 300-seat venue, it
doesn’t make sense to sell tickets to
that, because you could never cover
your costs unless you sell tickets for
$75, and you couldn't really get more
than one sponsor. Those types of
events should be exclusive in that you
can only win tickets on-air. Maybe it
also becomes an event that you invite
key clients to as a thank you.”

“To get people to
take partina
contest, they have to
feel it isn’t
impossible to win
and have to actually
desire the prize.”

Clarence Naito

While some stations may have the
budgets to do annual concerts or are
part of a chain that offers million-dol-
lar giveaways, there are still many
outlets that have to get by on good
old-fashioned on-air contests. How
can promotions directors at those sta-
tions create the most effective con-
tests?

“Contesting is definitely still a via-
ble and valuable commodity on ra-
dio,” Natto says. “The primary goal
is to be able to engage and interact
with the listeners, thus building cume
and TSL.

“The key is whether the contest is
easy to play and if the prizes are com-
pelling. To get people to take part,
they have to feel that it isn’t impossi-
ble to win and have to actually desire
the prize.

“I strive to bring prizes to the table
that a listener can’t buy and that are
unique to my radio station. The best
example of this is the annual WALR
home giveaway. It's a benchmark for
us and by far the most rewarding pro-
motion we do.

“We run it every spring. In the past
we've given away a fully furnished
home along with a car and a year of
insurance, groceries, landscaping —
the works. Notonly does it reach and
touch our target audience, but we
also get incredible press locally, na-
tionally and in the trades. Sponsors
love to be associated with it so much
that we get almost everything donat-
ed by them.”

TALK BACK TO R&R!

Do you have questions, comments or
feedback regarding this column or
other issues?

Call me at 201-656-3431
or e-mail:
dhall@radioandrecords.com
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WK Wk ARTIST TITLE LABEL(S) NS plevs AJ%%A;II&E Y i Most Added& f N e
1 € LUDACRIS fSHAWNNA Stand Up (Def Jam Soutt/IDJMG) 3592 +79 489503 11 G662 |wwwrradds.com
2 2 ASHANTI Rain On Me (Murder Inc./IDJMG) 3230 227 424213 12 63)0 ARTIST TTLE. LABELES) ADDS
5 6 JAGGED EDGE Walked Outta Heaven (Columbia) 3163 +191 391225 14  61)0
) . MYA Fallen (A&M/interscope) LE]
6 o CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 3104 +216 385236 9 6411 BRAVEHEARTS f/LIL’ JON Quick To Back Down (Columbia/ 43
7 9 OUTKAST The Way You Move /Arista) 2988 +202 345388 9 620 CEE-LO ' Be Around (LaFace/Arista) 1)
3 6  BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 2914 -456 382094 14 640 KANYE WEST Through The Wire (Roc-A-Fefla/iDJMG) 28
4 7 YOUNGBLOODZ fLIL' JON Damn! (drista) 2878 172 367940 19 620 GERALD LEVERT U Got That Love {Calt It A Night) (Elektra/EEG) 22
8 @ R.KELLY StepIn The Name Of Love (ive/ 2766 +14 358291 16 G660 ,L(gIg.E;LAS:;T,::,T;,':;:Z:;‘;Y”" ) z:
10 o AVANT Read Your Mind (Geffen/ 221 +299 250810 12 61/0 MUSIC Forthenight (Def SaulliDJMG) 5
12 @ MURPHY LEE f|JERMAINE DUPRI Wat Da Hook Gon Be (Fo’ ReellUniversall 2038 +193 221515 11 am TEEDRA MOSES You'll Never Find (A Better...) /7¥7/ 5
9 11 MARQUES HOUSTON f/JOE BUDDEN & PIED PIPER Clubbin’ (7.U.G/EEG/ 1890 -157 254340 15  54)0
13 @ BAD BOY'S DA BAND Bad Boy This Bad Boy That /Bad Boy/Universal) 1663 +45 201883 8 460
1 13 R.KELLY Thoia Thoing (Jive/ 1512 -365 215075 18  67/0
21 @ JA RULE Clap Back (Murder Inc./IDJMG) 1489 +165 166156 5 6611 Most
14 15 MONICA Knock Knock [/} 1477 -59 147769 10 570 Increased Plays ™ o
22 @ 2PAC fNOTORIOUS B.1.G. Runnin’ (Dying To Live} (Amaru/interscope) 1471 +164 136317 5 64/0 e - TomL
16 17 MISSY ELLIQTT Pass That Dutch (Gold Mind/Elektra/FEG) 1445 -35 155905 5 62/0 e o
15 18 LIL" JON & THE EASTSIDE BOYZ Get Low (7V7) 1395 -133 200042 29 57/0 JAY-Z Change Clothes (Roc-A-Fella//DJMG) +525
26 @ G UNIT Stunt 101 finterscope) 1287 +332 168082 4 60/3 ALICIA KEYS You Don't Know My Name £ +371
19 20 YOUNG GUNZ Can’t Stop, Won't Stop (Def Jam/IDJMG) 1240 -137 140669 21 5110 BEYONCE' Me, Myself And | (Columbia) T +339
23 @ 112fLUDACRIS Hot & Wet (Def SouliDJMG) 153  +79 97339 6 570 | ©UMIT Stunt 101 dnterscope) +332
2 @  GINUWINE Love You More (Epic/ 1099 465 91580 T 380 | e\t memee? o
18 23 NELLY fjP. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal/ 1095 -338 113381 20 5710 MUSIQ Forthenight (Def Soul/lDJMG) +257
25 @ JOE More & More (Jive/ 1049 +72 90177 7 60)2 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (DTP/Capito)) +216
40 @ ALICIAKEYS YouDon't Know My Name (/) 950  +371 124683 2 20 | OUTKASTTheWayYouMowe ihrsts) e
28 €D LOON f/MARIO WINANS Down For Me (Bad Boy/Universal) 917 +96 112613 6  agg | M- LEETM-DUPRIWatDaHook Gon Be (o FeefUniversal  +193
20 27  MARY J. BLIGE Qoh! (Geffen) 880 -496 86195 12 61/0
43 @ BEYONCE' Me, Myself And | (Columbia) 864 +339 92099 2 513
35 @ KELIS Milkshake (Star Trak/Arista) 793 +159 136376 4 M8 =
33 @ BOW WOW f/JJAGGED EDGE My Baby (Columbia) 187 +133 78821 3 a1 Q’g yg:;gwfwggew o
46 @ NELLY 1z U (Fo’ ReelfUniversal) 783 +290 58749 2 510 '
3¢ € NICK CANNON Gigolo (ive) 770 +124 65950 5 533 'T‘;':l':'lfy‘mﬂft;i ’ng’tﬁfg"/;é A 0
47 €D MUSIQ Forthenight (Def SouliDIMG) 748 +257 80215 3 645 DWELE Fin;i \ \f’lay o S
30 34  WYCLEF JEAN fIMISSY ELLIOTT Party To Damascus £/} 726 -14 66410 6 56/0 Total Plays: 300, Total Stations: 29, Adds: 1
32 @ FLOETRY Getting Late (DreamWorks) 696 +19 92251 8 31j0 MYA Fallen (4&Minterscape/
@ JAY-Z Change Clothes (Roc-A-Fella/IDJMG) 677 +525 112606 1 n Total Plays: 295, Total Stations: 51, Adds: 49
48 €D  DMX Get it On The Floor (Ruff Ryders/IDJMG) 629  +151 53379 3 AR ANTHONY HAMILTON Comin’ From Where 'm From So So Def/Arista)
37 38 ISLEY BROTHERS f/RON ISLEY Busted /DreamWorks) 612 12 92418 15 24/ Total Plays: 255, Total Stations: 15, Adds: 1
42 @ T.\. Be Easy (Grand Hustle/Atlantic/ 592 +50 47648 3 42/2 CEE-LO I'll Be Around LaFace/Arista)
38 40 MONTELL JORDAN Superstar Koch/ 579 18 M642 5 3400 G 3T plE R Se o L Sel
41 41 JAHEIM Backtight (Divine MityWarner Bros.) 573 5 48631 8 340 KANYE WEST Through The Wire (Roc-A-Fela/IDJME)
. Total Plays: 181, Total Stations: 32, Adds: 28
31 42  ERYKAH BADU Danger...Block Dn Lock (Motown/Universal) 568 -150 41433 14 430 ) )
29 43 YING YANG TWINS Naggin' V7] 55 204 33498 15 260 | popelioclolee TR M
45 @ JS Love Angel (DreamWorks/ 525 +23 51136 2 492 WARREN G Let's Go (s A Movement) (MSC)
44 45 TIMBALAND & MAGOQ f/SEBASTIAN Indian Flute (BlackGround) 511 -2 40371 3 333 Total Plays: 178, Total Stations: 20, Adds: 1
36 46  ELEPHANT MAN Pon De River (V/P/Atlantic/ 476 -182 48957 7 a0 BLAQUE I'm Good (Elektra/EEG)
@ TRILLVILLE Neva Eva (Warner Bros.) 441 +87 31811 1 272 Total Plays: 176, Total Stations: 18, Adds: 1
@ MICHAEL JACKSON Dne More Chance (Epic/ 414 +163 48493 1 3912 L. KRAVITZ {|P. DIDOY...L Show Me Your Soul (Bad Boy/Universal
49 49  TOO SHORT f/LIL' JON Shake That Monkey (Short/Jive/ 406 39 26494 9 26/0 Total Plays: 158, Total Stations: 19, Adds: 0
@ NAPPY ROOTS Sick & Tired (Atlantic) 402 +83 22220 1 24/0 Songs ranked by total plays
[O726- 111 Bulets aopéer on songs ganing by ot femainng Tt rom r&ous week I o songe re g 0t pys,the song it the g ncresse i pye s | | DEailed station playlists for all R&R
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting reporte rs are available on the web at
_station. sSongs unrepor‘(ed as adds do not count toward overall total sjations playing a song. Most Increased Plays lists the songs v_vim_me greatest week-to-week increases www.radioandrecords.com.
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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s H l( n? H America’s Best Testing Urban Songs 12 + w Ind’ ca tor .
o E E E Eﬂﬂ E@'!r _ For The Week Ending 11/7/03 Most Added
. LUTHER VANDROSS Think About You £/}
Persons Persons Persons
Artist Title (Label) W LW Familiarity Burn  12-17 18-24 25-34 MYA Fallen /A&M/interscope)
LUDACRIS f/SHAWNNA Stand Up (Def Jam South/IDJMG) 437 433 94% 12% 4.39 438 441 BRAVEHEARTS f/LIL’ JON Quick To Back Down (Columbia)
LIL' JON & THE EASTSIDE BOYZ Get Low (TV7) 426 4.29 97% - 3%% 4.19 418 4.22 o T T
OUTKAST The Way You Move (Arista/ 426 416  91%  13% 430 430 430 TARRALYN RAMSEY Up Against All Odds (Casablanca)
YOUNGBLOODZ fiLIL' JON Damn! (Arista/ 415 4.10 89% 21%  4.05 406 403 GERALD LEVERT U Got That Love (Call It A Night) (Elektra/FEG)
BEYONCE' f/[SEAN PAUL Eaby Boy (Columbia) 414 418 99% 4% 413 420 393
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTF/Capitol) 414 415 93% 22% 4.06 408 4.01 Songs ranked by total plays
CHINGY Right Thurr (OTP/Capitol) 412 415 99% 43% 4.08 407 4.12 R rr
JAGGED EDGE Watked Outta Heaven (Columbia) 408 3.98 75% 13% 4.08 419 379 ecu. ents
MARQUES HOUSTON f/JOE BUDDEN & PIED PIPER Clubbin’ (7.U.5./EEG) 408 4.01 14% 12% 4.02 398 412 . '
GINUWINE Love You More Epic/ 408 4.04  65% 8% 408 416 389 CHINGY Right Thurr (0TP/Capito) 178
2PAC f/NOTORIOUS B.L.G. Runnin’ (Dying To Live) (Amaru/interscope) 406 4.06 62% 9% 4.09 415 396 PHARRELL flJAY-Z Frontin' (Star Trakidrista) 127
FABOLOUS f[TAMIA Into You (Desert Storm/Elektra/EEG) 4.04 4.02 97% 39% 4.09 413 3.96
MURPHY LEE flJJERMAINE DUPRI Wat Da Hook Gon Be (Fo’ Reel/Universal] 404 388  80% 14% 393 401 377 AALIYAH f[TANK Come Qver (BlackGrounc/Universal) 926
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 399 400 99% 47% 3.92 395 384
flTAM Desert lektra/EEG) 788
AVANT Read Your Mind (Geffen/ 39 377 55% 9% 401 408  3.83 O LI G R B
112 {{LUDACRIS Hot & Wet [Def SouliDJMG) 395 394 61% 10% 3.86 3.97 360 50 CENT P.LM.P. (Shady/Aftermath/Interscope/ 600
PHARRELL f/JAY-Z Frontin' /Star Trak/Arista) 394 385 95% 44% 405 404 410 , ]
ASHANTI Rain On Me (Murder inc./IDJMG) 389 391 92%  28% 383 392 357 BEYONCE' flJAY-Z Crazy In Love (Columbia/ il
JOE More & More (ive/ 389 377 682% 9% 386 397 3.9 DAVID BANNER f[LIL’ FLIP Like A Pimp (Universal 496
R. KELLY Step In The Name Of Love (Jive/ 386 3.69 1% 23%  3.96 3.99 3.89
WYCLEF JEAN f/MISSY ELLIOTT Party To Damascus () 386 390 57% 8% 388 380 403 MONICA So Gone (/ as
MISSY ELLIOTT Pass That Dutch ('[1'0/1/ Mind/Elektra/LEG) ' 385 3.78 76% 16% 3.91 380 414 50 CENT In Da Club (Shady/Aftermattyinterscope) 427
BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 385 372 75% 13% 3.82 380 3.86
YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG] 380 380 91% 32% 3.69 3719 342 T.1. 24's (Grand Hustle/Atlantic) o
MARY J. BLIGE Ooh! (Geffen) 378 370 73% 18% 3.76 3715 3719 ,
SEAN PAUL Get Busy (VP/Atlantic m
YING YANG TWINS Naggin' (TVT) 377 3.86 66% 16%  3.68 3.61 3.82 usy (VP ant )
MONICA Knock Knock () 375 3.76 68% 16% 3.74 3.82 356 GINUWINE In Those Jeans (£pic/ 375
ERYKAH BADU Danger...Block On Lock (Motown/Universal) 369 3.64 59% 14% 3.73 364 394 TYRESE Sions Of i 164
R. KELLY Thoia Thoing (ive/ 368 368 6% 42% 374 369 387 AL
JA RULE Clap Back (Murder Inc./I[DJMG) 351 - 61% 13% 345 344 346 BONE CRUSHER Never Scared Arista/ 337
Total sample size is 480 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity 5 o Tr 5
represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. LU IR R AT L
Sample composition is based on persons 12+ Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 50 CENT 21 Questions (Shady/Aftermath/interscope) 293
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic
is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RaleTheMusic.com dala is SEAN PAUL Like Glue (VP/Atlantic/ 288
\pmvided by Mediabase Research, a division of Premiere Radio Networks. ) U J
—
Reporters h
WAJZ/Albany, NY* w.llnlﬂllmu MSs* WENZ/Cleveland, OH* w.IMZ/Greeane sC* KIPR/Little Rock, AR* WUBTMNashville, TN* WOOK/RaOeluh NE*
DM: Michas| Morgan Neal DM/PD: Kim Johnson OM/PD/MD: Joe Booker OM: Keith Kautman KATZ/St. Louis, MO*
PD: Ron anr Williams 12 BEYDNCE‘ MD: Eddie Bauer Pﬂmmu Davis 12 MYA PO/MD: Pamefa Aniese MD: csymmhmdar OM: Chuck Atkins
11 TEEDRA MOSES 6 DMX 4 BOW WOW [JAGGED EDGE No Adds 10 LUTHERVANDROSS 5.8 21 GUN #D: Dwight Stone
5Tl 1 KELIS 4 A-DAM-SHAME 1 KANYE WEST 1 BRAVEHEARTSI/L MD:T jor J
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Eﬁ%‘}l{'gn — H{!’};m m?g&ss %m&'::m‘a‘ sc* mm% m - BESRVETEARTS TR g?é\(gHEARTS 1LL° JON wB]'_lmn;hmond VA* ] ::I;VEHEA%IS UL JON
ﬁﬁ%ﬁ'}nﬁ"ﬂ'&mﬁ NI ﬂ:smnww'zm T KNOU/New Orleans, LA* e m;‘;’:‘ BEYONCE
MD: Derek Monete BEAVEEAES LN 3 Mg WJMUiackson, MS* SM: Ny Loicher O A da Willams 13 Knaors A WEUN/S. Louis, MO*
7 LUTHER VANDROSS 18 KANYE WEST DM/PO/MD: Stan Branson : 15 MYA 3 CEE-LO PD/MD: Craig Black
KEDG/Alexandria, LA WBOT/Baston, M- § Tmauos e oo e WCDXRichmond, VA" 1 AL
DWPS. o Severs PO s L8 tcn qhes WGZBLouisville, KY* WOUENew Orleans, LA" M Regic Sar "
2 BOW wuw VJAGGED EDGE PD: Mark Gann OM: Carla Boatner J0
1 LUTHER VANDROSS WFXE/Columbus, GA KANYE WEST WD: Gerald Harrison PO: Angela Watson W WOW YAGGED EDGE
. WBLK/Butfalo, NY* SM: Angela Watzon ik GUNIT " ISLEY BROTHERS URON ISLEY WRSTSDE CONECTION WIMP/Tam
WHTA/Rttanta, GA PO/MD: Chris Reynolds O o e BRAVEHEARTS 1LIL" JON YA WDIOURochester, NY* Lt El 1
2 n';yn-nu Serens W03 30 JARILE ) ag PO: Andre Marcel APD/MD: Big Money Ced
;s WSSPCharston, S LT e ONOMS Rl s, e Aot S e SR
[ BRAVEHEARTSVLIL JON : Steve Postoa MASTER P MD: Tariq Spence
3 CEE-LO ou Jon : WCIKOUColumbus, OH* 1 %AJAAWHEWSVUL_JON ga Ah%"&ﬂ KRAVITZ{/P. DIDOY & LOON & % i %gﬁm)&%%sg
eE s, oA B | BEER Lt U AL ' Ao o i
PD: Tory v ‘ o A 15 TMBALAND 8 MAOOVSERASTIN |\ oo e e MD: Deneen Womack A e WuCToleds, OH*
MD: Tosha Love g ¥ g is TH® 15 MYA THER VANDROSS
I MCHERECON '3 ShavErEsRTS 1L JON 2 GEELD o WHRKMemphis, TH 3 LUTHER VANDRUSS LUTHER VAN FO. Charll
' . Y o B i * 5 KANYE WEST
g s o WU Crariesion, SC° PO, aop hsanan Vo e WIWPR New York. NY* PO o L ——
WEKA/Auqusta, GA- MD: Yones e o KPRS/Kansas City, MO* SRR ARSI JON il Clrr 1 e i
Fane SIS 5 BRAVEHEARTS 1AL JON WDTJ/Detroit, MI* OM: Andre Carson 10 JOE
2 MYA PD: scudd Spudd PD/MD: Myron Fears WEDR/Miami, FL* WEAS/Savannah, GA KJMM/TuIsa oK*
4 &MLE 1 é%NRIY\EL [YILEE%TE - 5 MYA 11t I;\EMBALAND&MAGOOVSEMTIAN POMD: Cedric Holfywood owowmommp %4_; sm,,"m,, m)/un mmm
WPRW/Au?usta, GA* - . WJLB/Detroit, MI* T AL . APD/MD: Heart APD/MD: Kenya Cabine kb
PD: Tim Snel PEG/Charlotte PD: KJ Holld: KANYE WEST 1 BRAVEHEARTS #LIL" JON 10 KANYE WEST 16 GERALD LEVEAT 2 GERALD LEVERT
MD: TuTy PO: Terri Avery APD/MD: KmKllla‘X . MYA KANYE WEST 7 MYA , 2 BRAVEHEARTS #LIL JON
%g EEEEIISID l&nmcm ? g?é\{EOHEARTS ILJON LUTHERVANDROSS oy - 5 BRAVEHEARTS ULIL' JON 3 LUTHER VANDROSS LUTHER VANDROSS
3 bdveeants wi son % Eﬁkg::x;m T IAEEST sul_/rll("l‘ﬂsen ™ %d::;ig: gﬁnr:’“ m’:ﬂklahomﬂ City, OK* K‘[]:‘;PP:‘ROOTS i WESFJTH p v:‘:; MS
R 1 WESTSIOE CONKECTION WJIN/Dothan, AL PO/MD: The BabySiter No Adds UL omnﬁn’en:snpu?emu ':‘3 gggmm
WERQ/Baitimore, MD* WJTT/Chattanooga, TN* gmmn: JR Wiison 24 KANYEWEST i L. 29 GERALDLEVERT 7 ASHANTI
;%:vmm P Kot Landecser 10 BRATEHEARTS 1L JON %%Kg/mraukee wi A= BRAVEHEARTS fA1L' JON 17 GRINGY SNOOP DOGG & LUDACRIS
‘g L '\‘P:MYA ic \ONMZFMX‘/rgx:!nﬂiue, NC* 2 BRAVEHEARTS #1LIL' JON BRAVEHEARTS fLIL"JON LIl KIM #TWISTA WKYS/Washmgion ne*
A : . . KANYE WEST
T Mckcamon : giaéggbmf APD: Wik oo %@3?: 9 m:?','ulio“ WBLXMabile, AL* 55%"3% NE {iPhenyanoross "? CIEE"Lgla"ﬂ )
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H&H asks radla DJs for the hattest records jumping aII that haven’t charted yet.

the o

DJ LaRose
Mixer, KWRP/Houston

OutKast’s “The Way You Move” (Arista): This song has that oid-school
vibe to it. Grown folks can feel this one just as well as the kids. It’'s a
good transition record from old to new tracks in a mix. # 2Pac featur-
ing The Notorious B.lI.G.’s “Runnin’ (Dying to Live)” (Amaru/
Interscope): I'm surprised this song hasn’t done better nationally than
it has. Why won't it take off? It is huge here. | mean, 2Pac and Big on
the same track? People have been waiting for this. ¢ Too Short fea-
turing Lil Jon’s “Shake the Monkey” (Short/Jive): Too Short really took
this one down South. It has that Louisiana-bounce feel, which always
gets over in the H-Town. We're more of a Southern city than a West-
ern city. 112 featuring Ludacris’“Hot & Wet” (Def Soul/IDJMG): This
songs has that vibe that 112 had on “Dance With Me” and “Peaches
and Cream,” which were their biggest hits, really. This one is catering
to the women again, which is where they need to be. It always works!

DJ LaRose |

George Hamilton Cook
OM, WAMO/Pittsburgh /
We had the Today’s —f

Woman’s Conference on

Saturday, Oct. 18. The

event included a number of workshops on topics ranging from health

issues to financial security and family vs. career issues. Qur keynote
speaker was Heather Neison, an entertainment at-
torney who discussed women’s opportunities in the
entertainment industry. We wrapped up the day’s
events with a performance by Montell Jordan.
# We started promoting this event weeks out. It
had limited seating, and we sold out all 500 seats. |
was actually very surprised to see that the women

who turned out were really serious about this. They

came dressed in business attire, and they really considered it a network-

I it

i

I

ing opportunity. It was a success on all sides — for the listeners and the |

sponsors. @ The station turned it into a whole weekend event. On Fri-
day night we used our regular club night, 706 Live, with a live broad-
cast from 11pm-2am with DJ Kode Red and DJ Boogie. We had more
than 1,500 listeners turn out. On Saturday night we threw an after-party
with an autograph signing with Jordan.
air with a number of new features and promotions. We're about to kick
off our Throwback Mix at noon every weekday, taking listeners back to
the hip-hop days of the late-’80s and -'90s. And we just finished our
Stuntin’ and Frontin’ contest. We took people from wanksta gangstas to
hip-hop VIPs by sending them to the Source Awards in Miami, the Ameri-
can Music Awards (coming up in January) and on trips to Cancun and

| the Bahamas. And basically helped them learn how to pimp their game.

# We've also been busy on- |

|
|

ARTIST: Chingy

LABEL: DTP/Capitol

CURRENT PROJECT: Jackpot

IN STORES: Now

CURRENT SINGLE: “Holidae In”

Not many new hip-hop artists can say
their debut single went to No.1, but
Chingy can. His first solo single, “Right
Thurr,” hit the top of R&R’s Urban chart
after a 14-week climb. And the followup
single, “Holidae In” featuring Snoop
Dogg, has already made it to the top 10
in less than seven weeks. The album fea-
tures appearances by Ludacris, Snoop
Dogg, Murphy Lee of the St. Lunatics and
Disturbing Tha Peace members I-20 and
Titty Boy, as well as production by St.
Louis producers Trak Starz.

Hometown: St. Louis

Influences: LL Cool J, Run DMC, DJ
Quick, Snoop Dogg, Nelly and mentor
Ludacris.

Personal stats: Growing up on the
north side of St. Louis in Walnut Park,
Chingy was a regular in local studios by
the age of 8. In addition to the hip-hop
influences mentioned above, he was in-
spired by and loved the music of perform-
ers such as Michael Jackson, Marvin
Gaye and The Temptations. Music to him
was about expressing oneself and having
a good time partying. His original stage
name, Thugsy-N-Thugs, was dropped in

TALK BACK TO R&R!

Do you have questions, comments or feedback
regarding this column or other issues?

Call me at 201-656-3431
or e-mail:
dhall@radioandrecords.com

favor of something that described his laid-
back, having-fun-in-the-clubs nature.
While he was witness to the edgier and
rougher side of living in St. Louis, he
didn’t want to be known as a thug in the
world of music. He prefers to write about
the lighter side of life. Within the bur-
geoning St. Louis hip-hop music scene,
Chingy hooked up with producers Trak
Starz, who were then discovered by
Chaka Zulu, an executive who worked for
Disturbing Tha Peace.

Past successes: As a member of
Ludacris’ Disturbing Tha Peace family,
Chingy has been part of one of the pre-
mier new acts to come out of the Dirty
South. In 2002 he opened for Nelly’s na-
tional tour, and along the way he learned
the ins and outs of the business. Chingy
says, “l watched how everything goes,
from the meet-and-greets to tour buses
and backstage.”

See him: At the Vibe Awards on UPN
Nov. 21, where Chingy’s up for the Next
Award, and on the limited-edition DVD
and audio release of Jackpot, which hits
stores Nov. 18.

-

Urban AC Reporters

Stations and their adds listed alphabetically by market

WMGL/Charleston, SC*

WAGH/Columbus, GA
DM: Brisn Waters

WOQMG/Greensboro, NC*

WWINBaltimore, MD* WZAK/Cieveland, OH* WUKSIanvIIIe, NC* WSOUJadsnnvllle L
PO: Tim Watts DM/PO: Kim Johnson PD: Gamrett
APD/MD: Xeith Fisher MD: Bobby Rush MD: Caivie Pes MD lJlmnb
JAHEIM 3 EARTR, WIND & FIRE MCKNIGHT No Adds
LUTHER VANDROSS
TONY RICH PROLECT
KO Maton Rouge, LA® WLXC/Columbia, SC*
4 FREDDIE JACKSON WDZZ/Flint, MI* KMJM(ansas City, MO*
H il " f‘umenvmnnos PD: Jerold Jackson Love i,
éwzn VANDROSS SILK No Adds Iln Trey Michaels
4 LUTHER VANDROSS
DM/C . 4 VAN HUNT
WBHKII?&nInQMm AL WW uﬁumhla s¢ WFLM/Ft. Pierce, FL* B Shomers
APDJI;’D Daryl Johsson LUT'NER VANDROSS OM: Mike James
No Adcs Mgy PO At
4 sil KNEK/Latayette, LA*
ANN NESBY PD/MD: John Kinnitt
1" MICHAEL JACKSON

LUTHER VANDROSS
JEFFREY OSBORNE

DM/PD: Terry Base PD/APD: Queen Rasheeda PD/MO: AC Stone
A:Do’a'lﬁcaﬂﬂ .u}\'crsou d = mztfonsn THE FAMILY SOUL HTERIDRoSS
LUTHER UANDROSS LUTHER VANDROSS KO!(Y/UMG Rock, AR*
SiL KMJ0Houston, TX* m M“ Dvhn
PD: Carl Conner
MO: Sam Cholce Mzn IAJM'I.MALD
WRNB/Dayton, OH* "LUTHER VANDROSS
WAV Charlotle” OMP0: 40, Kunes ! TEEORAMOSES
i el 8 o WTLCAntianapols, N .
! R oo LUTHER VANDROSS KJLHALos Angeles, CA'
SILK APDMD Glml Adams POMO: Aundrae Russell
KINDRED THE FAMILY SOUL L UTHER JRADACRS No Adds
. WMXD/Detroit, MI*
e, 1 . M
3 : mmal OM/PD/MD: Stan Sranson
APD/MD: ‘A'rwmmlo Rivera APD: Dneil Stevens bl LU‘DERVANDR WRBV/Macon, GA
LTHER VANDROSS MD: Shelia Littie HAEL JACKSON PD/MD: Lisa Charles
HARY  BLIGE 1V No Adds i No Agds

IUMS/Momphls ™
mwo Euun Collier
LUTHER VANDROSS

WMQT/Miaml FL*
nmu Brown
MDD Xiren Yaugn

WJMR/MIMauhe wi*
15 ANTHONV Mmu

WDLT/Mobile, AL*
PD:_stsw Crumbley
5 LUTHER VANDRDSS

WQQKMNashville, TN*
PO/MD: Demrick Corbet

4 Musio
2 LUTHER VANDROSS

WYBCINemen cr*
PD: Jusn mmo

6 Bﬁm MCK!“GHT
1 INCOGNITQ
FREDDIE JACKSON

SILK
LUTHER VANDROSS

WYLD/New Orleans, LA*
om: or

AV
LUTHER VANDAOSS

WRKS/Mew York, NY*
O Jotn Melon
WD: Julle Gastines
SMOKIE NORFUL
WSVYNorfolk, VA*
OM: Daisy Davis.
D/MD: Heart Altack
LUTHER VANDROSS

WVKLMorIoIk VA*

ick Lamb
PDMD Don London
No Adds

WCFB indo, FL*
idyireee

MD Joe Davis

10 LUTHER VANDROSS

2 WILL DOWNING
WDAS/PhIIadelphla, PA*
PD

APDMJ Jo Gamble

WFXC/Raleigh, NC*
PD: Cy Yous

D: Jodi Ba
LUTHER VANDROSS

WKJS/Richmond, VA*
DM/PO/MD: Kevin Gardner
LTHER VANDROSS

WVBE/Roanoke, VA* WlMX/I'nIedo OR*
PDMO: Walt Ford POD: Rocky Love
7 u{rkmvmonm MD: Brandi Browne
BRIAN MCKNIGHT Ul L2
WLVH/Savannah GA
WHL ton, DC*
|2M\Pmm — anbm?mnnm
§ KINDRED THE FAMILY SOUL 2 FREDDIE JACKSON
TARRALYN RAMSEY
4 e vanoross ALGREEN
BRIAN MCKNIGHT
KMIM/SL. Louis, MO*
IM: Chuck Atking
;% ETli: Myfncls
i WMMJ/Washington, DC*
.MMLMKSON X ,,,ag',' - 0C
K  — MO: Mike Chase
LUTHER VANDROSS 1 MICHAEL JACKSON

LUTHER VANDROSS

*Monitored Reporters
49 Total Reporters

45 Total Monitored

4 Total Indicator

Did Not Report, Playlist Frozen (1):
WMCS/Milwaukee-Racine, Wi




URBAN ACToOP30.

[ & *--/ o November 7, 2003

®
el i TOTAL ‘- rote  WEEKS ON TOTAL STATIONS/ M os t Added
WEEK WEEK AMser Ty E LABEL(S) PLAYS PLAYS AU?ID%?CE CHART ADDS rradds com
1 1 GERALD LEVERT U vuv vwat tave (Call It A Night) (Elektra/EEG) 1067 +7 116301 11 se "M
2 2 R.KELLY Step In The Name Of Love (ive) 979 A1 110274 27 18)0 mns;:r;e\uem . “2";5
4 3 LUTHER VANDROSS Dance With My Father () 839 4 99845 27 410 ;"’lTK s;e Qmisu,?;,"“ About You 4/ o
3 4  KEM Love Calls (Matown/Universal 828 57100026 41 3100} yyeyap) JACKSON One More Chance ipic) 7
5 @ HEATHER HEADLEY | Wish | Wasn't (3C4) 741 +6 80047 34 3710 ANN NESBY With Open Arms (RT Eatertainment) 4
7 6  DWELE Find A Way (Virgin/ 688 -20 78273 18 40/0 BRIAN MCKNIGHT Back Seat (Gettin Down) (Motown/ 4
9 7 ARETHA FRANKLIN Wonderful (4rista) 660 -18 79040 6 3312 MUSIQ Forthenight (Def Soull0JME/ 3
6 8  SMOKIE NORFUL | Need You Now /EM/ Gospel) 632 92 65260 31 36/ 5::5?:;5 ;As%'(‘]i‘:"; ga;"’al'uﬁ;;"ﬂog’;”g”‘” 3
8 9 TAMIA Officially Missing You (Elektra/EEG) 610 76 62920 26  34)0 aver T wiaytialioe
10 10 JAVIER Crazy (Capitol) 570 -70 53323 25 34/0
" m ANTHONY HAMILTON Comin’ From Where I'm From (So So Def/Arista) 556 +46 41210 12 331
13 @ JOE More & More (Jive/ 546 +84 54340 5 3N
12 @ RHIAN BENSON Say How | Feel (0KG) 534 +57 38991 17 34/0 Most
16 @ WILL DOWNING A Million Ways (GRP/VMG) 481 +80 52357 ) 291 Increasedplays
15 15 JAHEIM Backtight (Divine Mill/Warner Bros.) 434 -6 27556 10 291 ToTAL
18 @ CALVIN RICHARDSON Keep On Pushin’ /Ht{//ywoodl 380 +9 26872 17 23i0 ARTIST TITLE LABEL(S) INCPFI;QXSE
21 m MICHAEL JAC.KSDN One More Chance (Epic/ 379 +103 44302 3 25(1 MICHAEL JACKSON One More Chance i/ +103
17 18  FLOETRY Getting Late (DreamWorks) 357 -36 29889 13 28/0 ALICIA KEYS You Don't Know My Name (/ +95
24 @ ASHANTI Rain On Me Murder Inc./IDJMG) 327 +68 56863 4 1611 JOE More & More (ive) +84
22 @ AVANT Read Your Mind (Geffen/ 326 +57 31364 5 2512 WILL DOWNING A Million Ways (GRP/VMEG) +80
19 21  ISLEY BROTHERS f/RON ISLEY Busted (JreamWorks) 323 -29 26729 15 1710 MUSIQ Forthenight (Def SW///WMG/' +75
23 €@ ERYKAH BADU Back In The Day Motown/ 306  +41 25422 3 242 | BEYONCE Me Myself Andl (Columbia L
20 23 VIVIAN GREEN What Is Love? (Columbia/ 21 23 23898 11 g | NSHANTIRannMe (Mderic I0IME +58
; AL GREEN | Can't Stop (Blue Note/EMC) +61
30 @ ALICIA KEYS You Don’t Know My Name @/ 229 +95 25378 2 1 RHIAN BENSON Say How | Feel (0K6/ +57
26 @ MANHATTANS Turn Qut The Stars (Love-Lee/ 194 0 13639 9 12/0 AVANT Read Your Mind (Geffen) +57
25 26  STEPHANIE MILLS Can't Let Him Go (J&M) 179 -60 16755 3 10/0
28 @ EARTH, WIND & FIRE Hoid Me (Kalimba/ 165 +6 7396 4 1911
@ KEM Matter Of Time (Motown) 146 +17 7965 1 1mn
@ MUSIQ Forthenight /Def Soul/IDJMG) 138 +75 19422 1 2213 M O St
27 30 IMPROMP 2 Mocha Soul (Big3/ 136 -30 5596 8 1310 Pla edRecurrentS
42 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week y
of 10/26-11/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is TOTAL
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | ARTIST TITLE LABEL(S) PLAYS
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. | JAHEIM Put That Woman First (ivine Mill/Warner Bros.) 420
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. RUBEN STUDDARD Superstar () 412
New & Active KINDRED Far Away (£pic/ 403
: BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal) 341
FREDDIE JACKSON Natural Thang (Martland) TONY RICH PROJECT Red Wine (Compendia) LUTHER VANDROSS Take You Out () 35
Total Plays: 117, Total Stations: 14, Adds: 3 Total Plays: 80, Total Stations: 9, Adds: 2 R. KELLY I'll Never Leave (ive/ 285
JEFF MAJORS Heard My Cry (Music Dne/ DONNIE Do You Know (Universal) FLDETRY Say Yes (DreamWorks/ 214
Total Plays: 116, Total Stations: 8, Adds: 0 Total Plays: 69, Total Stations: 8, Adds: 0 SYLEENA JOHNSON Guess What (ive/ 211
JAGGED EDGE Walked Qutta Heaven (Columbia/ LUTHER VANDROSS Think About You (J// VIVIAN GREEN Emotional Rollercoaster (Columbia/ 215
Total Plays: 93, Total Stations: 4, Adds: 0 Total Plays: 61, Total Stations: 29, Adds: 28 RON ISLEY f/R. KELLY What Would You Do? (DreamWorks) 208
AL GREEN | Can't Stop (Blue Note/EMC) INCOGNITO Can't Get You Out Of My Head (Narada/
Total Plays: 87, Total Stations: 12, Adds: 1 Total Plays: 54, Total Stations: 8, Adds: 1 Detailed station playlists for all R&R
VAN HUNT Seconds Of Pleasure [Capitol) MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) i
Total Plays: 86, Total Stations: 14, Adds: 1 Total Plays: 47, Total Stations: 6, Adds: 1 reponers are .ava"able on the web at
www.radioandrecords.com.

Songs ranked by total plays
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— We print your logo using up to four spot colors.
— Perfect for concerts, events and giveaways.

— Packaged on a roll and easy to use.

— Up to 3’ High and 6’ Wide

— Weather-resistant

— Durable
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COUNTRY REPORTERS

(KEAN/Abilene, ™
OM: James Cameron
PD/MD: Rudy Femandez

APD: Shay Hil
GKEMN fESNEY

CROW
14 BUDOV JEWELL

WaMX/Akzon, OH*
OM/PD: Kevin Mason
APD: Ken Steel

KENNY CHESNEY

WGNA/Abany, NY*
PD: Buzz Brindie
MD: Bill Earey

3 TRAGY BYRD

1 BLUE COUNTY

KBQVAtbuquerque, NM*
PD: Tommy Carrera

MD: Sammy Cruise

No Adds

KRST/Albuguerque, NM*
PD: John Richands
MD: Paul Bail
t PATTY LOVELE!
BILLY DEAN
AUAN JACKSON

KRRV/Alexandria, LA
OM: Scott Bryant

PO/APD/MD: Steve Casey
2 JOSH TURNER

WCTO/Allentown, PA*
PD: Oave Russell
APDMD: Sam Malone
1 PATTY LOVELESS
SHERYL CROW

KGNC/Amarillo, TX
0OM: Dan Gorman

PD: Tim Butier
APD/MD: Patrick Clark
10 DARRYL WORLEY

10 SARAEVANS

KBRJ/Anchorage, AK |
PD: Matt Valley
MD: Justin Case
6 CLINT BLACK
4 BUDDY JEWELL

WWWW/Ann Arbor, MI
PD: Barry Mardit
MD: Tom Baker

3 CLINT

2 N.ANJAC‘I%SON

WNCY/Appleton, Wi
OM: Jeft McCarthy
PD: Randy Shannon

MO:; Marci Braun
1 DIERKS BENTLEY
1 ALAN JACKSON

WKSF/Asheville, NC
SM: Diane Augram
PD: Jeff Davis
MD: Andy Woods

§ TRACE ADKINS

WKHX/Atlanta, GA*
OM/PD; Mark Richards
MD: Johnny Gray

No Adds

WPUR/Atlantic City, NJ
PO/MD: Joe Kelly
DARRYL WORLEY

WKXC/Augusta, GA

DIERKS BENTLEY

KASE/Austin, TX*
0M/PD: Jason Kane
APD/MD: Bob Pickett
No Adds

KUZZ/Bakersfield, CA*
PD: Evan Bridwell
MD; Adam Jeffries

DARRYL WORLEY

WPOC/Baltimore, MO *
PD: Scott Lindy
MD: Michaet J. Foxx

7 HMMY WAYNE

1 CLWT BLACK

WYNK/Baton Rouge, LA*
OM: Bob Murphy

PD: Paul O

APDIMD Austin James

13 BILLY DEAN

12 S, clow

ALAN JACKSON
AMANDA WILKINSON
DIERKS BENTUEY

WYPY/Baton Rouge, LA*
OM/PD: Randy Chase
MD: Ja’x Bemard

2 JOENICHOLS
DARRYL WORLEY

KYKR/Beaumont ™
Ashworth

2 PATTV LUVELE
1 JOE NICHOLS
i MCGRAW

WJLS/Beckley, WV
OM: Mark Reid
PD/MD: Dave Willis
18 TIM MCGRAW

WKNN/Biloxi, MS

OM: Watter Brown

o
o

=

WZKX/Biloxi, MS

PD: Bryan Rhodes

MD: Gwen Wilsen
3 ALAN JACKSON

WHWXK/Binghamton, NY
OM: Bob Adams
PD/APD/MD: Ed Walker

10 EAGLES

10 GARY ALLAN

10 MARK WILLS

10 CAROLYN DAWN JOHNSON

WOXB/Birnmgham, AL*
PD: Tom Hanrahan

Mo, 'Ju\ale TWAIN

WZZK/Birmingham, AL*

PO/MD: Brian Driver
2 SHANWA TWAIN

WPSK/Blacksburg, VA
OM/PD: Scott Stevens
MD: Sean Sumner

ALAN JACKSON

15 VINGE GILL
4 CLINT BLACK

WBWN/Bloomington, IL
0M/PD: Dan Westhoff
APD/MD: Buck Stevens

10 ALAN JACKSON

WHKX/Bluefield, WV
0OM/PDMO: Dave Crosier
10 ALAN JACKSON

5 REBECCA LYNN HOWARD

5 PATTY LOVELESS

KIZN/Boise, 10
OM/PD: Rich Summers

APDIMD W Burke

KENNV ROGERS

KQFC/Boise, 10
PD: Lance Tidwell
9 ALAN JACKSON

WKLB/Boston, MA*

PD: Mike Brophey

APD/MD: Ginny Rogers
2 ALAN JACKSON

KAGG/Bryan, TX
PDMD: Jennifer Allen
20 TIM MOGRAW
20 ALAN JACKSON

EVANS
20 REBECCA LYNN HOWARD

WYRKBuffalo, NY*
PD: John Paul
APD/MD: Wendy Lynn
No Adds

WOKO/Burlington
PD: Steve Pelkey
MD: Margot St. John
No Adds

KHAK/Cedar Rapids, 1A
OM: Dick Stadlen

PD: Bob James

MD: Dawn Johnson

10 BRAD PAISLEY

WIXY/Champaign, IL
OM/PD/MD: R.W. Smith
No Adds

WEZL/Charleston, SC*
PD: Trey Cooler
.G e

WNKT/Charleston, SC*

PD: Loyd Ford

APD/MD: Eric Chaney
DIERKS BENTLEY

WAQBE/Charleston, WV
OM: Jeff Whitehead

PD: Ed Roberts

MD: Bill Ha

19 ALAN JACKSON

18 SONYAISAACS

17 BUDDY JEWELL

WKKT/Charlotte*

OM: Bruce Logan

PO/MD: John Roberts
2 PATYY LOVELESS

2 JIMMY WAYNE
JAMES OTTO

WSOC/Charlotte*

OM/PO: Jeft Roper

MD: Rick McCracken
CLNT BLACK

WUSY/Chatlanooga, TN
PD: Kris Van Dyke

MD: Bill Poindexter

No Adds

WUSN/Chicago, IL*
OM/PD: Tom Rivers

WUBE/Cincinnati, OH*
PD: Tim Closson

APD: Kathy O'Connor
MD: Ouke Hamilton

No Adds

WYGY/Cincinnati, OH*
OM/PD: TJ Holland
APD/MD: Dawn Michaels
No Adds

WGAR/Cleveland, OH*
PD: Meg Stevens

MD: Chugk Somer
NeAuds

KCCY/Colorado Springs, CO*
PD: Travis Daily
MD: Valerie Hart
2 MARKWILLS
¥ VINGE GILL
REBECCA LYNN HOWARD

KKCS/Colorade Springs, CO*
PD: Shannon Stone
MD snx Franklin
ALAN JACKSON
3 o0t vt

WCOS/Columbia, SC*
PO: Ron Brooks
MD:; Glen Garrett

Tib MCGRAW

WCOL/Columbus, OH*
PO: John Crenshaw
APDMD: DanE. Zuko

1 BUDDY JEWELL

WGSO/Cookeville, TN

OM: Marty McFly

PD: Gator Harrison

APD: Philip Gibbons

MD:; Stewart James
ALAN JACKSON

KRYS/Corpus Christi, TX
PD: Frank Edwards

MD: Louis Ramirez

No Adds

KPLX/Dallas, TX*
PD: Paul Williams
APD: Smokey Rivers

MD; Alan
4 GARY ALLAN

KSCS/Dallas, TX*
PD: Ted Stecker
MD Chns Huﬂ

RODNEV ATKINS

WGNE/Daytona Beach, FL*
PD/MD: Jeft Davis
APD: Bi&ﬁhaﬂie

DARAYL WORLEY

AMANDA WILKINSON

MARK WILLS

KYGO/Denver, CO*
PO/MD: Joel Burke
3 SHANIA TWAIN
ALAN JACKSON
TRACY LAWRENCE

KHKI/Des Moines, IA*
OM: Jack 0'Brien
PD/MD: Jimmy Olsen

1 WYNONNA

JAMES OTTQ

WYCO/Detroit, MI*

PD: Mac Daniels

APD/MD: Ron Chatman
ALAN JACKSON

WOJR/Dothan, AL
OM: Jerry Broadway
PDMD: Brett Mason

APD: Frogman
B TRACY LAWRENCE

KKCB/Duluth
PD: Tom Bishop
MD: Pat Puchalla

2 DIERKS BENTLEY
1 JOE NICHOLS.

WAXX/Eau Claire, WI
PD: George House
No Adds

KHEY/EI Paso, TX*
PD/MD: Steve Gramzay
No Adds

WRSF/Elizabeth City, NC
OM: Tom Charity

PD/MD: Handx Gill

32 BROGKS & DUSN

22 TRACE ADKINS

12 PATTY LOVELESS

WXTA/Erie, PA
0OM: Gary Spurgeon
PO/MD: Fred Horton

5 SHANWA TWAIN

5 PATIY LOVELESS

5 BRIAN MCCOMAS

KKNU/Eugene, OR
POMD: Jim Davis
24 KENNY CHESNEY

WKOGQ/Evansvilie, IN
PD/MD: Jon Prell

15 PATTY LOVELESS

15 BLUE COUNTY
KVOX/Fargo

PD: Eric Heyer
MD: Scott Winston
8 ALAN JACKSON

KKIXFayetteville, AR
OM/PD: Tom Travis

APD/MD: Jake McBride
|0 BUDDVJEWELL

§ MJMKSW

| wail/Fayetteville, NC

PD: Paul Johnson
3 SHANIA TWAIN
TIM MCGRAW
ALAN JACKSON
BUDDY JEWELL

WFBE/Flint, Mi
PD/MD: e Colling
9 TIM MCGRAW
9 SHERYL CROW
5 PATTY LOVELESS
1 MARTY STUART
1 LEANN RIMES

WXFL/Florence, AL
PO/MD: Garx Murdock
14 TIM MCGRAS
14 ALAN JACKSON

AMANDA WILKINSON

9
9 LORRIE MORGAN
9 WAYNE WARNER

KSKS/Fresno, CA*
PD: Mike Peterson

MD: Steve Pleshe
1 xemv CHESNEY

KUAD/Ft. Collins, CO
PD: Mark Callaghan
MD: Brian Gary

No Adds

WCKT/Ft. Myers, FL*
OM/PO: Steve Amari
APDMD: Dave Logan
1 SHERYL CROW
ALAN JACKSON

WWGR/Ft. Myers, FL*
PD: Mark Philtips

MD:; Steve Hart

No Adds

WYZB/Ft. Walton Beach, FL
OM:; Scratch Malone

PD: Todd Nixon

MD: Cmdx Blake

§ BRAD PAISLEY

WQHK/Ft. Wayne, IN
PD/MD: Rob Kelley

MARTINA MCBRIDE

WOGK/Gainesville, FL*
PO: Mr. Bob

RODNEY ATKINS

WBCT/Grand Rapids, MI*
PD: Doug Montgomery
MD: Dave Talt

3 TVMMCGRA

\TTY LOVELESS
BLUE COUNTV
SARA

WTQR/Greenshoro, NC*
OM: Tim Satterfield

PD: Bill Dotson

APD/MD: g\rggie Ward

WRNS/Greenville, NC*
PD: Wayne Carlyle
MD: Boomer Lee

PATTY LOVELESS

LEE GREENWOOD

REBECCA LYNN HOWARD

WESC/Greenville, SC*
OM/PD: Scott Johnson
APDMD: John Landrum
3 TIM MCGRAW
3 ALAN JACKSON

WSSL/Greenville, SC*
OM/PD: Scoft Johnson
APDMD: Kix Layton

4 ALAN JACKSON

4 BRAD PAISLEY

4 BUDDY JEWELL

WAYZHagerstown
OM/PD/MD: Don Brake
2 CLINT BLACK

WCATMarrisburg, PA*
PD: Sam McGuire

'ALAN JACKSON

MARK WILLS

WRBTMarrishurg, PA*
OM: Chris Tyler
PD/MD: Shelly Easton

KILTHouston, TX*
PD: Jeft Garrison
A‘IV’D‘M‘I]‘:\CWM Giuttari

10 MARTINA MCBRIDE
$ TIM MOGRAW

KKBO/Houston, TX*
PD: Michael Cruise
MO: Christi Brooks

37 RUSHLOW

33 KDY CHESHEY

19 BROOKS &

19 KEITH URBAN
1 SHERRIE AUSTIN
BLAKE SHELTON

WTCRMuntington
PD: Judy Eaton
MD; Dave

2 AW JACKSON
5 LORRIE MORGAN

WDRM/MHuntsville, AL
PD; Wes McShay

MD: Dan McClain

No Adds

WFMS/ndlanapolis, IN*
0OM: David Wood

PD: Bob Richards

MO: J.0. Cannon

No Adds

WMSI/Jackson, MS

PD: Rick Adams

MD: Stance Bingham
3 KENNY CHESNEY

WUSJ/Jackson, MS
OMIPDIMD Tum Freeman

JIMMV WAYNE
SCOTTY EMERICK

WROO/Jacksonville, FL*
OM/PD: Gail Austin
MD: Dixie Jones
7 DIAMONG RID
SARA EVANS
KELLIE COFFEY

WXBQ/Johnson City
POMO: Bill Hagy

14 ALAN JACKSON

13 BUDDY JEWELL

13 SONYAISAACS

WMTZ/Johnstown, PA
0M/PD: Steve Walker

MD: Lara Moshy
2 ALAN JAGKSON

KIXQAoplin, MO
OM: Ray Michaels
PD/MD: Cody Carison
APD: Jay McRae

24 ALAN JACKSON

5 VINCEGILL

WNWN/Kalamazoo, MI
PD: P.J. Lacey
APD/MD: Phil O'Reilly

1 BUDDY JEWELL

KBEQ/Xansas City, MO*
PD: Mike Kennedy
MD: T.J. McEntire

BLUE COUNTY

KFKF/Kansas City, MO*
OM/PD: Dale Carter
APD/MD: Togy Stevens
1 8RAD PAISLE
PATTY LOVELESS

WOAF/Kansas City, MO*
PD/MD: Ted Cramer
2 ALAN JACKSON
BRAD PAISLEY

WIVK/Xnoxville, TN*
OM/PD: Mike Hammond
MD E(:aolleen Addair

ECCA LYNN HOWARD
TI MCGRA!
ALAN JACKSON

WKOA/Latayette, IN
PD: Mark Allen
MD: Bob Vlzza

5 SHERYL CR

BUDDY JEWELL
5 CLINT BLACK

KMOL/Lafayette, LA*
PD: Mike James
MD: T.D, Smith

BRIAN MCCOMAS

ALAN JACKSON

KXKC/Lafayette, LA*
PD: Renee Revett
MD: Sean Riley

1 MARK WILLS
BUDDY JEWELL

WPCV/Lakeland, FL*
PD: Dave Wright
MD: Jeni Tallor
1 TERAI CLARK
PATTY LOVELESS
ALAN JACKSON

WIOV/Lancaster, PA
PD/MD: Dick Raymond
No Adds

WITL/Lansing, MI

PD: JayJ. McCrae

APD/MD: Chyis Tyler
9 ALAN JACKSON

3 DARRYL WORLEY
2 BUODY JEWELL

KWNR/Las Vegas, NV*
PD: John Marks
APD/MD: Brooks 0'Brian
19 KENNY CHESNEY
10 TIM MCGRAW
§ SHANIA TWAIN

WBBN/Laurel, MS
PD: Larry Blakeney

10 KE{LIEWW L

10 LMRIE MORGAN

WBULAexington, KY
PO/MD: Ric Larson
SHANIA TWAN

WLXXAexington, KY
OM: Robert Lindsey
PD: John Sebastian
MD: Karl Shannon

No Adds

K| W~
ro. ohan Jennings
APDMD: Carot Tumer
4 ALAN JACKSON
2 RUSHLOW

KSSN/Little Rock, AR*
PD/MD: Chad Heritage
5 TRACY LAWRENCE
TIM MCGRAW

KZLA/Los Angeles, CA*
OM/PD R.J. Curtis

Campos
6 KENNV m?s%? P

4 SHERVL GROW
AMY DALLEY
TIM MCGRAW

WAMZ/Louisville, KY*
POMD: c%gte Calhoun
13 ALAN JACKSON

KLLLLubbock, TX
OM/PD: Jay Richards
MD: Kellxq(imene

3 KENNY CHESNEY

18 MARK WILLS

5 LORRIE MORGAN

WDEN/Macon, GA

PD: Gerry Marshall

APD/MD Laura Starling
| B0y L

WWQMMadison, WI*
PD: Mark Grantin

MD: Mel McKenzie

19 CAROLYN DAWN JOHNSON

1 TIM MCGRAW
1 DIERKS BENTLEY
1 ALAN JACKSON

KIAlMason City, IA
PD/MD: J. Brooks
3 AL JACKSON

KTEXMcAllen, TX*
OM: Billy Santiago
PD: JoJo Cerda

APD: Frankie Dee
MD: Patches

3 JOSH TURNER
1 SHANIA TWAIN

KRWQ/Medford, OR
OM: Keith Lollis
PD: Larry Neal

MD: Scott Schuler
DIERKS BENTLEV

GARV ALLAN

WGKX/Memphis, TN*
PD: Chip Mitler
MD: Mark Billingsiey
MARTY STUART
MAI:DT( WILLS

WOKKMeridian, MS
OM/PD/MD: Scotty Ray
& RYANTYLER

WKIS/Miami, FL*
PD: Bob Bamett

MD: Darfene Evans
3 CRAIG MDRGAN

WMILMilwaukee, WI*
PD: Kemry Wolfe
APD: Scott Dolphin

M e

| DLUE CUJNTV
IE COFFEY

KEEYMinneapolis, MN*
OM/PD: Gregg Swedberg
APD/MD: Travis Moon

No Adds

WKSJMobile, AL*
OM: Kit Carson
PD/MD: Bill Black

1 SHANIA TWAIN

KJLO/Monroe, LA
OM/PD: Mike Blakeney
APD/MD Smx Collins
\5 MMDA WILKINSON

KTOM/Monterey, CA*
PD/MD: Jim Dorman
No Adds

WLWI/Montgomery, AL
OM/PD: Bill Jones
MD: Darlene Dixon

8 KEI 1BAN

SACKSON
BUDDY JEWELL

WGTR/Myrile Beach, SC
OM/MD: Mark Andrews

WKDF/Mashville, TN*
0M/PD: Dave Kelty
MD HdloFoxx

1 TRACY LAY

DIERKS BﬂLEY

ALAN JACKSON

KELLIE COFFEY

WSIXNashville, TN*

OM: Clay Hunnicutt

PO/MD:; Keith Kauiman
1 SARA EVANS

WSM/Nashville, TN*
PD: Lee Logan

APD; Frank Seres
§ SUOOVIEWEL

LDRRIE MORGAN

WCTY/New London, CT
PD/MD: Jimmy Lehn

APD: Dave Cldo
6 CLINT BLACK

WNOE/MNew Orleans, LA*
OM: Jim Owen
APD/MD: Casey Carter

1 SHANIA TWAIN

WGH/Norfolk, VA*
OM/PD: John Shomby
MO, ety

3 JODEE MESSINA

KNFM/Odessa, TX
PD: John Moesch

MD: Dan Travis
22 BRAD PAISLEY

KTST/Oklahoma City, OK*
: Crash Pote
TIM MCGRAW

KXOXY/Oklahoma City, OK*
PD: LJ Smith
APOMD: Bill Reed
T JENCHOLS
HLAN JATKSON

KXKT/Omaha, NE*
PD: Tom Goodwin
MD: Craig Allen

No Adds

WWKA/Orlando, FL*
PD: Len Shackleford
MD: Shadow S|evens
|3 ™ MCGRAW

KHAY/Oxnard, CA
SM: Emie Bingham
PD/MD: Mark Hill
JACKSON
BUDDY JEWELL

KPLM/Palm Springs, CA
OM: Todd Marker

PD: Al Gordon

MD: Knrx James

18 ALAN J)

CKSON

WPAP/Panama City, FL
OM/PD: Todd Berry
MD: Shane Callins

0 LORRIE MORGAN

WXBM/Pensacola, FL
PO/MD: Lynn West

DARAYL WORLEY

WXCL/Peoria, IL

POND e

CKSON
|B SDNVA ISAACS

WXTU/Philadelphia, PA*
PD: Bob McKay
APD/MD: Cadillac Jack

7 SARAEVANS

JAL
JAMES OTTO

KMLE/Phoenix, AZ*
PD: Jay McCarthy
APD: Dave Collins
MD: Kevin Mannion
1 TRACY BYRD
BILLY DEAN
JACKSON
BLUE COUNTY

KNIX/Phoenix, AZ*
PD: Shaun Holly
MD: Gwen Foster
5 SCOTTY EMERICK.
WOSY/Pittsburgh, PA*
PD: Keith Clark
APD/MD: Stoney Richards
4 KENNY CHESNEY'

WPOR/Portiand, ME
PD: Rick Jordan

MD: Glori Marie

No Adds

KUPL/Partland, OR*
PD: Cary Rolfe
MD; Rick Taylr
2 SARA
KEVIN DENNEY
DIEHKS BENTlEV

GARYALLM

KWJJ/Portland, OR*

PD: Mike Moore

MD;L(iNrala Lockwood
BUDDY JEWELL

WOKQ/Portsmouth, NH
PD: Mark Jennings
MD; Dan Lunnie
1 TIM MCGRAW
1 BUDOY JEWELL
ALAN JACKSON

WCTK/Providence, RI*
PD: Rick Everett
MD:; Sam Stevens

2 PATTY LOVELESS

WLLR/Quad Cities, 1A
PD: Jim 0'Hara
MO: Ron Evans

TIM MCGRAW

WQOR/Raleigh, NC*
PD: Lisa Mckay

APD/MD: Mike ‘Maddawyg’
Biddle

No Adds

KOUT/Rapid City, SO
PD/MD: Mark Houston
21 RODNEY ATKINS

16 RUSHLOW

5 TIM MCGRAW

KBUL/Reno, NV
OM/PD:

aro. M
MD:; Chuck Reeves
1 TiM MCGRAW
DARRYL WORLEY

WKHK/Richmond, VA*
PD/MD: Jim Tice

PATTY LOVELESS

BLUE COUNTY

KFRG/Riverside, CA*
OM: Lee Douglas
PO Dokt

WSI.C/Roanoke, VA

3 JINMY WAYNE

WYYO/Roanoke, VA
PD/MD: Steve Crass
1 BUDDY

WBEE/Rochester, NY*
OM: Dave Symonds

PD: Chris Keyzer

MD: Bitly Kidd

No Adds

WXXQ/Rockford, IL
OM/PD: Jesse Garcia

KNCl/Sacramento, CA*
0OM/PO: Mark Evans
APD: Greg Cole
MO: Jennifer Wood
3 PATTY LOVELESS

| WCEN/Saginaw, M|

PD: Jim Johnson
MD Kenh Allen

2 TERRIOLARK

WKCQ/Saginaw, MI
OM/PD: Rick Walker
No Adds

WiCo/Salisbury, MO
OM: Joe Edwards
PD/MD EJ anx

!D PATTY LWELESS

KKAT/Salt Lake City, UT*
OM: Bill Betts
PD: Eddie Haskell
MD: Justin Taylor
1 SARA EVANS
KEVIN DENNEY

KSOP/Salt Lake City, UT*

PD: Don Hilion

APDIMD Dehthurpln
MAR

KUBL/Salt Lake City, UT*
PD: Ed Hill
MD: Pat Garrett
2 MARK WILLS
ALAN JACKSON

KGKL/San Angelo, TX
PD/MD: David Hollebeke
13 GARYALLAN
12 CAROLYN DAWN JOHNSON
12 JOHN CONLEE
11 BRITTANY ROE

ERICA DAWSON

KAJA/San Antonio, TX*
OM: Alan Furst
P?l’!ﬂuglgllavtm Alen

7 SHERRIE AUSTIN
3 CLINT BLACK

KSON/San Oiego, CA*
OM/PD: John Dimick
APDMD: Greg Frey

No Adds

KRTY/San Jose, CA*
PD: Julie Stevens

MD: Nate Deaton
4 TRAGE ADKINS
1 ALAN JACKSON

KKJG/San Luis Obispo, CA
PD: Pepper Danigls
APD/MD: Jal Bradley

TERI G.AR
LORRIE MORGAN

KRAZ/Santa Barhara, CA
PO/MD: Rick Barker

5 DARRYL WORLEY

5 MARKWALLS

4 PATTY LOVELESS

KSNUSanta Maria, CA
OM: Keith Royer

PD/MD: Tim Brown
§ SHERYL CROW
6 WYNONNA

WCTQ/5arasota, FL*
PD/MD: Mark Wiison
8 T MCGRAW
2 SHANA TWAIN
AMANDA WILKINSON

WJCL/Savannah, GA

OM: John Thomas

PO: BiII West
fria

KMPS/Seattle, WA*
SM: Lisa Decker

PD: Becky Brenner
MD: Tony Thomas

No Adds

KRMO/Shreveport, LA
PD/MD: James Anthony
No Adds

KXKS/Shreveport, LA
OM: Gary McCoy

PD' Russ Winstul

12 BRDG(S & DUM

KSUX/Sioux City, 1A

PD: Bob Rounds

APD/MD: Tony Michaels
6 MARKWILS

5 DARRYL WORLEY
2 LORRIE MORGAN

WBYT/South Bend, IN
0M/PD: Tom Oakes
MO: Lisa Kosti
3 SHANIA TWAIN UALISON KRAUSS
PATTY LOVELESS

KORK/Spokane, WA*
OM/PD: Tim Cotter
APD: Bob Castle

MO: Tony Trovato

7 TIM MCGRAW
1 PATTY LOVELESS
1 DEERKS BENTLEY

1 ALAN JACKSON
MARTY STUART

KIXZ/Spokane, WA*
OM: Rob Harder

PD: Paul Neumann
APD: Lyn Daniels

No Adds

WFMB/Springfield, IL

PD: Dave Shepel

WO o pdling
SCOTTY EMERKCK

WPIO(/Springfield, MA*
PD: RJ McKay
APD: Nick Damon
MD: JessicaT&iar
7 KENNY CHESN
3 KEVIN DENMEY
2 JAMES OTTO
DIERKS BENTLEY
MARTY STUART

AMANDA WILXINSON

KTTS/Springfield, MO
SM: George Demarco
OM/PD: Brad Hansen
APD: Curly Clark
|5 BUDDV L

KSO/St. Louis, MO*
PO: Al Brock
MD W“\%Greenmd

D RIO

ﬂ KENNY CHESNEY

WIL/St. Louis, MO*

PD: Greg Mozingo

MD Dan:y(Momana
3 UG HOmN

KATM/Stockton, CA*
OM: Richard Perry
PD: Randy Black
APD: DJ Walker
MD: Joe Roberts
MARK WILLS

WBBS/Syracuse, NY*
PD: Rich Lauber
APDMD: SIﬂESCIaﬂ(

2 PATTY LOVELESS

WTNT/Tallahassee, FL
OM/PD: Kris Van Dyke
APD/MO: “Big” Woody
Hayes

No Adds

WQYX/Tampa, FL*
OM/PD: Mike Culotta
APD: Beecher Martin
MD: Jay Roberts

No Adds

WYUU/Tampa, FL*
OM/PD: Mike Culotta
APD: Will Robinson
MD: Jay Roherts

No Adds

WTH|/Terre Haute, IN

WIBW/Topeka, KS l

OM: Ed 0'Donnel

%ﬁyhame Lynn
27 ALAN JACKSON

KIIM/Tucson, AZ*
OM: Herh Crowe
PD: Buzz Jackson

MD: John Collins
TiM MCGRAW
ALAN JACKSON

KOYT/Tucson, AZ*
PD: Tim Richards
No Adds

KVOO/Tulsa, OK*
PO/MD: Moon Mullins
No Adds

KNUE/Tyter, TX
OM/PD/MD: Dave Asheraft
1 JOSH TURNER
1 DIEAKS BENTLEY

WFRG/Utica, NY
OM/PO/MD: Tom Jacobsen
27 KENNY CHESNEY

18 PATTY LOVH €SS

16 BLUE COUNTY
16 CLINT BLACK

KJUG/Visalia, CA
PD/MD: Dave Daniels
TiM MCGRAW
DARRYL WORLEY
MARTY STUART
ALAN JAGKSON

WIRK/W. Palm Beach, FL*
PD: Mitch Mahan

MD: J.R. Jackson
2 ALK OGN

| DIE(KS BENTLEV

WACO/Waco, TX

WMZzQ/Washington, 0C*
OM: Jeff Wyatt

APt Anhory

WDEZ/Wausau, Wi
PD/MD: Jas Caffrey

8 ALAN JACKSON

8 KENNY CHESNEY

WOVK/Wheeling, WV
PD/MD: Jim Elfiott
13 TM MCGRAW
5 PATTY LOVELESS
WILKINSON
REBECCAﬁmN HOWARD
DARRYL WORLEY

KLUR/Wichita Falls, TX
PD/MD: Brent Wamer
3 ALAN JACKSON

KFOI/Wichita, KS*
OM/PD: Beverlee Brannigan
APD/MD: Pat James

4 BRIAN MCCOMAS

3 SCOTTY EMERICK

KZSN/Wichita, KS*
PD: Chuck Geiger
MD: Dan Holiday

3 TERRI CLARK

WGGY/Witkes Barre, PA*
PD: Mike Krinik
MD: Jaxmle Gordon

TY STUARY
REBEC“ LVNN PKTWARD

Am VN DAWN JOHNSON

WWQQ/Wilmington, NC

OM: Perry Stone

PD: Paul Johnson

APD/MD ana:n Banks
BUDOVJEWELL

KX00/Yakima, WA
PD: Dewey Boynton
MD: Joel Baker

ALAN JACKSON

WGTY/York, PA
PD: John Pellagrini
APO/MO: Brad Austin
No Adds

WOXK/Youngstown, OH
PD: Dave Steele
APD: Doug James
MD: Burton Lee
ALAN JAGKSON
BUDOY JEWELL

*Monitored Reporters

229 Total Reporters

115 Total Monitored

112 Total Indicator
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MAJOR MARKET)STATION

KNIX/Phoenix pranp
Owner: Clear Channel = KN Ix=

VP/GM: Susan Karis-Madigan 102-5 FM
GSM: Art Morales
OM: Clear Channel Regional VP Alan Sledge
PD: Shaun Holly

MD: Gwen Foster

* Airstaff: (Years at station in parentheses.) Mornings, Tim & Willy (5); middays, Gwen
Foster (7); afternoons, Steve Goddard (8); evenings, Carolyn Coffey (1); overnights,
AfterMidnite With Blair Garner. Weekends: Monica Reid (9), Jim Grimes (2) and Holly
Knight (2}
» Slogans/Positioning Statements: “Today’s Best Country & All-Time Favorites”
* Frequency/Power: 102.5 FM/100,000 watts
* Country Sign-On Date: June 1968
» Ratings: (Arbitron 12+ share and market rank followed by 25-54 share and market rank):
12+: Sp '03, 4.9 (5); Wi'03, 5.9 (1); Fa'02, 4.7 (5t); Su'02, 4.8 (4); Sp '02, 4.1 (10)
25-54: Sp '03, 5.4 (1); Wi '03, 6.2 (1); Fa'02, 5.1 (5); Su’02, 4.8 (6); Sp 02, 4.3 (9)
Other Awards/Honors: KNIX has won more than 80 awards, including the Marconi Award
for Legendary Station of the Year in 2001 and the CMA Station of the Year award in 2003,
1999, 1991, 1988 and 1987. On the local level, KNIX has been honored by the Susan G.
Komen Race for the Cure committee, the 100 Club, American Women in Radio and
Television and was also named Best Country Music Station by the readers of New Times.
Clear Channel Regional VP/Phoenix OM Alan Sledge: “We're fortunate to have a group
of individuals who, as stewards of the KNIX brand, have deep respect for its history yet are
eager to move it forward. Leading the industry through innovating programming will
continue to be our goal at KNIX. Winning this award is an honor, and our Phoenix team is
thrilled to continue the tradition.”

oty o

LARGE MARKET) STATION %:YEAR

WKDF/Nashville

Owner: Citadel Communications
VP/GM: Steve Dickert

GSM: Bob Huntly

OM/PD: Dave Kelly

MD: Eddie Foxx
» Airstaff: (Years at station in parentheses.) The morning show for the award-winning year
was Carl P. And The P-Team. Carl P. Mayfield (4) was joined by Mike Donagan (4),
producer Jeana Leyhew (2), sportscaster Mark Howard from local Channel 5 TV (4), Brit
Savage (2), Jubal Young (2) and Officer Skully with traffic (3). Middays, Becca Walls (3);
afternoon drive, Eddie Foxx (3) and “Stunt Boy” Justin Cole (2 1/2); nights, Jeff Lyon (4).
Weekenders include Ron Wallace (4), Kevin Kincade (2), Craig Cooper (1) and Cathy
Summers (3).
» Slogans/Positioning Statements: “No. 1 for New Country and the Legends”
* Frequency/Power: 103.3 FM/100,000 watts
* Country Sign-On Date: April 1, 1999
» Ratings: (Arbitron 12+ share and market rank followed by 25-54 share and market rank):
12+: Su’03, 4.9 (7); Sp '03, 5.0 (7); Wi’03, 5.8 (3t); Fa '02, 5.2 (5t); Su '02, 4.3 (9)
25-54: Su 03, 5.5 (5); Sp 03, 5.5 (5t); Wi’03, 6.0 (5t); Fa '02, 6.9 (3); Su 02, 4.3 (11)
Other Awards/Honors: OM/PD Dave Kelly was named one of the top programmers in
America by Radio Ink and one of the most influential Country programmers by Aadio Ink in
2002.
VP/GM Steve Dickert: “This incredible ride began in 1999, when WKDF switched from a
30-year-old Rock station to Country and everyone criticized the move. But this amazing
staff, many of whom have been here over 20 years, believed in the switch. This tremendous
CMA honor is confirmation to them that the pain and sweat were worth it. It also means this
incredible ride will continue for many years.”

| MARKET) STATION %:YEAR
KFDI/Wichita
/_/TODAY'S

Owner: Journal Broadcast Group
FM 101.3

VP/GM: Chris Crawford was KFDI’s
Wichita'e Country Favorites

ELE
-—

VP/GM from February '02 to Septem-
ber’03. He recently left to start a sales
consultancy, with Journal as a client.
Rob Burton is KFDI's new VP/GM.

Interim GSM: Mike Theobald
OM/PD: Beverlee Brannigan

Asst. PD: Pat James

* Airstaff: (Years at station in parentheses.) This year's CMA Medium Market Personality
of the Year winners Cornbread (2) and Pat James (4) hold down mornings. The rest of the
day features Carol Hughes (4) in middays, afternoon driver Rockin' Rick Regan (2) and
evening talent Bekki Gardner (20). Overnights is Wichita’s Country Favorites. KFDI has a
24-hour newsroom, with a newsperson offering live news at the top of every hour around
the clock. Weekenders include Scott Piper (22) and Mike McQuilliam (2).
» Slogans/Positioning Statements: “Wichita’s Country Favorites”
» Frequency/Power: 101.3 FM/100,000 watts
* Country Sign-On Date: 1965
* Ratings: (Arbitron 12+ share and market rank followed by 25-54 share and market rank):

12+: Su’03, 15.0 (1); Sp’03, 9.8 (1); Wi’03, 11.7 (1); Fa’02, 10.7 (1); Su’02 12.3 (1)

25-54: Su 03, 13.8 (1); Sp'03, 8.4 (1t); Wi’03, 12.3 (1); Fa 02, 10.3 (2); Su’02, 9.9 (2)
Other Awards/Honors:

» Three Edward R. Murrow Awards in 2003, the only station in the U.S. to win three this
year

* Five Kansas Association of Broadcaster Awards

» Seven Associated Press Broadcaster News Awards

* A Wichita Police Department award for its annual Christmas Crusade, which provided
gifts for 1,500 children in 2002
JBG President/Radio Carl Gardener: “No station anywhere, in any format, better serves
its community than KFDI does Wichita. KFDI is Wichita's grapevine, pipeline, town square
and main street market. The station has it all: unrivaled news and weather coverage 24/7,
larger-than-life air talent, a passionate staff that's 100% committed to our listeners and
advertisers and one of the greatest audiences you'll ever find. What it all boils down fo is
pretty simple in the end: KFDI loves Wichita, and Wichita loves us back.”

Continued on Page 48

%

pST:

SMALL MARKET

WUSY/Chattanooga, TN

Owner: Clear Channel
VP/GM: Sammy George
GSM: Rhonda Rollins
OM/PD: Clay Hunnicutt

MD: Bill “Dexter” Poindexter

* Airstaff: (Years at station in parentheses.) CMA
Award-winning Bearman (16), Ken Hicks (20) and
Johnny Mack (5) are WUSY’s morning monoliths. Kim
Carson (3 months) is the middayer. During the award-
winning year, David Hughes (10) and Dexter (9) held
afternoons, where Jack Cole (8 months) also resides. Handling
nights is J.B. (5), and the ovemight talent is Ric Alan (2). Weekenders include Derek
Eledge, Vickie “Mountain Girl” Hazelwood, Tater, Randy Ray and Suann Jones.
» Slogans/Positioning Statements: “Chattanocoga’s Hot Country Favorite, US-101"
* Frequency/Power: 100.7 FM/100,000 watts
¢ Country Sign-On Date: May 1983
» Ratings: In one of the more incredible ratings stories around, WUSY has been No. 1 12+
and 25-54 in Chattanooga for an astounding 54 consecutive books. (Arbitron 12+ share
followed by 25-54 share):
12+: Su'03, 17.0; Sp '03, 23.0; Wi 03, 17.1; Fa'02, 18.8; Su '02, 17.9; Sp '02, 17.9
25-54: Sp 03, 23.0; Wi'03, 17.4; Fa 02, 18.3 ; Su’'02, 17.9; Sp '02, 20.0
Other Awards/Honors:
* CMA Station of the Year Finalist 1994
» CMA Station of the Year winner 1995, 1996, 1997, 1998, 1999, 2000, 2001 and 2003
* Bill Poindexter, CMA Personality of the Year recipient, 1999; finalist in 1996 and 1997
» Bearman and Ken Hicks, CMA Personality of the Year finalists 1999, 2001 and 2003
¢ Crystal Radio Award winner, 1998
* Marconi Station of the Year, 1994
* Bearman and Ken Hicks ACM Personality of the Year finalist, 1999
* Bill Poindexter, ACM Personality of the Year finalist, 1999
* R&R Country Radio Station of the Year, 1998
* Sammy George, R&R GM of the Year, 1998
» Gavin Country Station of the Year, 2002
* Bill Poindexter, Gavin MD of the Year, 2002
» Clay Hunnicutt, Gavin PD/OM of the Year, 2002

Continued on Page 48
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Bob Kingsley

American Country Countdown

“My twin passions for radio and country music came together
early. | was in the Air Force, stationed in Keflavik, iceland, when |
auditioned for an announcer spot on the Armed Forces Radio
Station, TFK. What began almost as a whim soon became both a
career and a source of unbridled joy.

“Back in the States | spent some time as road manager for
country legend Merle Travis and began honing my on-air skills.
Some of my biggest career lessons came at KFOX/Long Beach,
CA, where | worked relief and weekends with the likes of Biff
Collie and High Cherry — muiltitalented, one-of-a-kind air personalities destined for the
Country Music DJ Hall of Fame.

“It was during a stint at KGBS, Los Angeles’ first 50,000-watt Country station, that |
began to appreciate fully the true riches of country music. | immersed myself in it, spending
as much time as | could in the honky-tonks and studios, watching entertainers, reading
liner notes and soaking up everything | could. Finally, | was PD at KLAX/Los Angeles
before becoming part of American Country Countdown, which has been home ever since.

“Since the earliest days, | have been doing a job | truly love in two industries —
broadcasting and country music — that | care deeply about. | have never lost my
enthusiasm for the music or the artists.

“As for my approach, | simply picture one person — perhaps a young mother sipping
coffee in her kitchen in the moments before her husband and kids wake up on Sunday —
and share my enthusiasm. And there are few things | relish more than people like her
telling me how much they enjoy listening to the show.

Continued on Page 48
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The Gornbread Morning
- Show With PatJames
KFDI/Wichita, KS

* Personal: Cornbread, a.k.a. Cornelious
Breadinski {Ii: Born 1/24/66 in Groton, MA. Single.
One dog, two cats. Pat James: Born 9/7/66 in
Sterling, IL. Married to Tracy for seven years. One
daughter, Allison, 3.

* First Radio Job: CB: 1993, KVHS/Concord, CA. “i played legendary country groups like
Metallica and The Red Hot Chili Peppers. | got into radio on a dare.” PJ: 1983, WSSQ/
Sterling, IL, part-time fill-in. “Being just 16, | had no idea what an AC format was. Somehow
those dusty old Pink Floyd, Led Zeppelin and Yes albums in the engineering room got a
little late-night spinnage.”

* Radio History: CB: KVHS/Concord, CA; KCMJ/Palm Springs, CA; KNRV/Temple, TX;
KKUS/Tyler, TX; and KFDI/Wichita. PJ: WSSQ/Sterling, IL; WJEQ/Macomb, IL; KDEC/
Decorah, I1A; WYGC/Gainesville; KYQQ/Wichita; and KFDI/Wichita.

* On-Air Team: Dan Dillon, news; Jared “The Littlest Soprano” Cerullo, traffic; and Merril
Teller, KWCH-TV weather.

* On-Air Philosophy/Advice For Air Talent: CB: “Party like it's 1999! Be yourself, only
yourself, and don’t et anybody tell you any different.” PJ: “Work tirelessly for your listeners.
Sooner or later they'll pay you back with ratings and free food.”

* Something About You That Would Surprise Our Readers: CB: “| have a thriving cat-
wig business that’s close to being listed on Nasdagq.” PJ: “I do not cook Cornbread’s
breakfast.”

* Hobbies: CB: “Chopping wood, watching Matlock.” PJ: Camping, hiking, home improve-
ment, watching Matlock.”

* Best Radio Memory: CB: “Sending care packages and 9/11 tribute CDs full of patriotic
messages and music to our troops overseas to let them know we haven't forgotten them.”
PJ: “My first airshift on KFDL. | had never worked at a heritage station like it. | had chills.”

* Worst Radio Memory: CB: “Our Logitek boards.” PJ: “What he said.”

* Short-Term Goal: CB: “To be in Playboy's ‘Men of Radio’ issue.” PJ: “To explain to my
dad what the hell the CMAs are.”

* Long-Term Goal: CB: “To be respected in my industry.” PJ: “To explain to my daughter
what the hell the CMAs are.”

» Favorite Songs: CB: “Alan Jackson’s ‘Where Were You When the World Stopped
Turning,” David Allan Coe’s ‘The Ride,’ The Beastie Boys ‘The New Style.”” PJ: “Toby Keith
and Willie Nelson’s ‘Beer for My Horses' and anything by Jimmy Buffett.”

* Fantasy Job: CB: “I want to run a ferret farm.” PJ: “Jimmy Buffett's head roadie.”

* Four People I'd Invite To A Fantasy Dinner: CB: “Abe Lincoln, Nipsey Russell, Ron
Popeil, Buddy Jewell.” PJ: “My daughter, Allison; Barney; Dora The Explorer; Clifford The
Big Red Dog.”

* People I'd Like To Thank: CB: “Pat James, Jess Woolard, Quentin Tarantino, Vinnie
Barbarino, James Gandolfini and Tom Wilson.” PJ: “Cornbread, who has come a long way
in letting someone else touch his show, and, most of all, my wife, who puts up with the way
too many extra hours | spend doing the work | love.”
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MAJOR MARKET) PERSONALITY#YEAR

Sklp Mahatfey
| WQYK/Tampa

* Personal: Skip Mahaffey was born Sept. 6 in Shreveport, LA,
He’s been married to Denise (DeeDee) for 22 years. Their
children are Sean, 20, currently serving in the Air Force; Carleigh,
16; and Meagan, 9.
* First Radio Job: KWPR/Claremore, OK. “| did weekends, sold
airtime and did the afternoon-to-sunset shift daily — remember
daytime-only stations? | was also responsible for mowing the
lawn at the station between songs on Sundays — five acres with
a push-mower!”
» Radio History: KWPR/Claremore, OK; KVOO/Tulsa; KIIM & {
KCUB/Tucson; KMXX/Phoenix; KYKY/St, Louis; KSON/San Diego; KYSR/Los
Angeles; WCOL/Columbus, OH; WQYK/Tampa. {
* On-Air Team: “Les McDowell, traffic and resident cowboy poet; Braden Gunn, sports {
i and resident outdoorsman; Rita Ciccarello, news and shoemonger; and Kevin ‘Lips’ %

Ebel, producer and recipient of all abuse!”

* On-Air Philosophy: “The greatest thing we hear when somebody meets one of us is,

‘You guys are just like you are on the radio.” Be yourself. Country radio is the only |
multigenerational format left. Make sure when you go on the air that Mom, the kids and k

|

Q

SR

R

1 the grandparents can listen without fear of what someone will hear.”

. * Advice For Air Talent: “They’ll remember one act of humanity a lot longer than they
will 12 really killer bits.”

l * Something About You That Would Surprise Our Readers: “| was kicked out of
seminary school.”

* Hobbies: “Really bad musician, cycling, movies, cartoons.”

*» Best Radio Memory: “There are three. This year | was asked by U.S. Central

| Continued on Page 48
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The JeffRoper Morning
. Show
' WSO0C/Charlotte

* Personal: Jeff Roper was born in Union,
SC on Oct. 9, 1971. He's married to Angie,
and their first child is expected to arrive in

April '04. Carrie Ann Boggess was born in
Charleston, WV on June 6, 1978. Richie

Rich (Palmer) was born in Pittsburgh on June 12, 1975. He married Jessica on Sept. 13,
2003.

? * First Radio Job: JR: “In 1980, at the age of 9, my dad, who was the GM/PD/morning

guy at WDJB-FM/Windsor, NC (market No. 603), let me segue records while he paid the ¢
bills on Saturday morning. In high school in 1986 | did afternoons at WORD-AM in ‘
Spartanburg, SC. CAB: “l got my first job in radio here at WSOC in May of 2002, when | {

Continued on Page 48

George House & Tammy PhiIIips ,
WAXX/Eau Claire, Wi |

* Personal: George House was bom in Eau Claire on
Oct. 24, 1960. Married to Diane for 23 years. They have

i two children, Sarah, 22, and Erin, 19. Tammy Phillips
was bom in Phillips, Wi on Jan. 21, 1971. She and
husband Nate have two children, Victoria, 12, and Levi, 8.
* First Radio Job: GH: “1978, part-time at WEAQ (Q)/
Eau Claire. | was 17 years old and loved my rock back

- then. Q was our local Top 40. To me, it was WLS/

Chicago.” TP: “WAXX is my first radio job, which |
started in August of 1998."
» Radio History: GH: 1978-1981, wéekends at WEAQ
& WIAL/Eau Claire; 1981-84, afternoon drive/Production
Director at WIBM/Jackson-Lansing, MI; 1984-1988, PD/
mornings at [WAXX sister] WAYY/Eau Claire; 1988-
present, WAXX PD/mornings. TP: Co-host of WAXX’s
morning show for five years.

Continued on Page 48
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“The title track will take its place among
country’s greatest songs about infidelity”
BRIAN MANSFIELD, USA TODAY

“Simply put... this is incredible!”
MARK GRANTIN, PD, WWQM

“Patty is our format’s traditional female

superstar and she proves it with this killer song”
EVAN BRIDWELL, PD, XUZZ

“I just saw Patty perform this.

Very strong live - gives you chills”
JUSTIN CASE, PD, WWYZ

h-4 4 & Xk ! - . i =
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" | ON THE AIR AT:

WFLS, WKXC AND MORE...

AIRPLAY NOW

SN 772
£ BEPIC &
TN
www.pattylovelessweb.com & www.pattyloveless.com
© 2003 Sony Music Entersainment inc

WGAR, WUBE, WCTK, WFMS, WBEE,
WKHEK, WGGY, WCTO, WQMX, WCAT,
WBBS, KFKF, WGKX, WBCT, WWQM,
KNCI, KFRG, KUBL, KSOP, KRST. KTOM,
KATM, KDRK, WYPY, WYNK, KXKC,
WKKT, WSOC, WQDR, WIRK, WROO,
WRNS, WNKT, WGNE, WPCV, WKCN,
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STILL the ratings leade:
radio stations. The ori;

“Bob Kingsley's a 10...1 knew it... “Bob Kingsliey's magic pipes and unique style combine
iwell, a 9.8 (25-54), aut nobody's perfect).” to make this countdown a cons:stent ratings success for
Meg Stevens, OM, WGAR/CLEVELAND KMPS! it just wouldn't be a ‘weekend without

A merican Country Countdown! Country On!!”

WGAR/FM - Cleveland, CH 28 : &

WXTU/FM ~ Phiadelphia PA i Becky Brenner, PD, KMPS/SEATTLE

WKLB/FM — Boston, MA 43 KIMPS/FM —~ Seattle, WA 7.3
WMZQFM - Weshington BC 43 KILT/FM — Houston. TX 42
KFRG/FM - Sar Bernardito, CA 9.3, KSNILFM - Santa Mana. CA 9.0
KNCHFI - Sacramente, CA 4.2 KALF/FM - Chico, CA 142
WDSY/FM — Pitssburgh. PA 9.1 WWZD/FM — Tupelz, MS 144
WRSFEM - Nags Head. N 38 WLLRFM — Duad Cities, 1A-IL 234
KSOP/FM — Sait Lake City, UT 3.7 WFBEFM - Flint M 100
KZSNFM — Wichita, KS 6;6 WCTK/FM — Providence, Ri 7.0
KDZMN/FM — Gleadive. MT 1€.7 WITLFM — Lansing. Mi 6.9
WKYQ/FM - Paducah, KY 5% WKOAFM —Lafayelze, IN 17.6
WPOCF — Batimore. M3 8.4 V/BEE'FM — Rochester NY 130
KSON/FM ~ San Diego, Ca 39 KHEY/FM - Sl Pasc TX 3.4
WCTY'FM ~ Mew London, €T 9.9 WKMLFM - Fayetteville, NC €3
WXXQ FM - Poekiord, L 2.1 KHAYFM ~ Yentura CA 34
KYKZ FAM - Lake Charles, LA 1738 WKSJ/EM - Mobite. AL 118
KYSAM M - Markaio, MN 27.: KWEN/FEA —Tulsa, OK 92

. 5 WiIXYFM - Champaign, iL 211
“With a 12.4 share, Eob Kingsiey { Yy e
rules Sunday mornings in Adantic City.” “A mong countdown shows, Bob Kingsley isina
Joe Kelly, PD, WPUR/ATLANTIC C:TY category to himself. ACC helps us CRUSH our

: competition book after book on Sunday mornings! ”
WPUR/FM — atigntic City, M

124 John Marks. PD, KWNR/AASYEGAS

WCKT/FA! — Ft Mysrs, FL 134

WGYYIFM ~ tieadville. PA 159 KWNR FM —Las Vegas, NV 100
KORA/FM — BryenrCollege 32hon, TX 10.e WYNR-FM — Brunswick. GA 200
WQOYKFM - Tampa, FL 125 WCOSFM - Celumbia, SC 11,3
WFEMB/FR - Sprnafistd L 12.7 KKNU/FM — Sugena. OR 128
KKLAFM — Poplar Biutt MO 12+ WESC./FM ~ Greenwiie. SC 129
KIKNFM - Siourx Falls SO 5.7 WTNV/FM - Jacksor, TN 50
WHMTZFM - Johnstown P i WQIKFM ~ Jacksorlie, FL a6
WAYFGIAM — Salhecury, ME 1LE WXBQFI ~ Bristol T 250
ANUEFM - Tyie, TX 80 KFINEM - Jonesbors. AR *.H
KYKR A\ - Beaumont, TX 108 KRYS/FAY — Corpus Chrst, TX 70
KKCS/FH - Cotorado Spnms CO 72 WRAUSFM — Musheson, ML 200
WIRKFV ~ Wes: Palm Baasr FL 6.6 NBBS/FM ~ Syracuse. MY L2
WUSQFR! - Wirchester WA 18.- WGGY/FM —Yvikes Barre, PA 32
KUPL/FM - Portland. OR &5 WRWDIFM ~ Pougheepsie, NY 15.2
WAXX FM -~ Eau Claire W2 68 KARPQ FM - Santa Fosa CA 5.7
KEKA/FY - Euraxa, CA gz WOBE FM — Tharesion WY 121
KYGQO/FM — Derwver. CO F WACO FM - Waco X 12.3
WPCWFNM ~ Lakatand, FL 14.¢ WUBE/FAM — Cincinnan. OH 58

Reserve Market Exclusivity today
by calling Robin Rhodes or Shawn Studer
at 817-599-4099, x2238
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! STILL #1 on these great
binal and STILL the best.

“WGNA is consistently #° with adults 25-54 on weekends. “Bob Kingsley and Big Country TAK U 105 are a perfect

A merican Country Countdown's Sunday morning fit! Our listeners are able to track ‘the real truth’ with their
16.9 share is a major contributor to Country 107.7 FM's favorite country artists and stay in touch thanks to ACT.
weekend success.” No one in this market can even touch these ratings!!”
Buzz Brindle, OM, WGNA/ALBANY Shelly Kincaid PD, KTK U/JUNEAU
WGNA/FM - Albany, NY 16.9 KTKU.FM - Juneau. AK 7.5
WKXC.FM — Augusta, GA 9.0 WAMZFM ~ Lou'sville KY 140
KYCK/FM ~ Grand Forks. ND 130 KXKT/FM - Omaha, NE 15.0
WOEN/FM — Macon, GA 15.2 KRMD/FM ~ Shraveport. LA 8.3
KORDFM — Tn-Citics. WA 107 WXFL/FM — Florence:Muscle Sheals. AL 108
WXCLFM ~ Pearia, 1L 88 KHAK'FM — Cedar Rapids. 1A 7.9
WKOR/FM ~ Columbus. #AS 59 ; WMSHFM — Jackson. MS 8.0
WYTE FM - Wausau. Wi 11.6 WOKO/FM - Burlington. VT 15.2
KSUX.FH ~ Sioux City. 14 16.7 KTEX/FM — McAllen/Brownswvills, TX 9.3
KRWOQFM - Medford. OR 15.6 WGSQFM - Caokeville TN 25.0
KLAW/EM — Lawnton OK 11.5 WKDQ/FM - Evansville, IN 145
KIXQFM - Joplin. MO 16.2 WRNS/FM — Graenvitie:New Bern, NC 12.6
KLLLAFM — Lubbock. TX 11.3 WQHK/FM — Ft, Wayne, IN 10.0
WILS/FM - Beckley, WV 212 KGGLFM - Missouta, MT 13.0
KIAKFM — Mason City 1A 188 WGTR:FM - Myrile Beach, SC 52
KILOFM — Monros, LA 89 WTCM/FM -~ Travorse Tity. Mt 19.5
KUPLFM - idaho Fatis. 1D 104 KBUL/FM ~ Reno. NV 8.0
WQC3/FM ~ Bangor ME 241 KKYR/FM -- Texarkana, TX 13.5
WHWIGFM - Binghamion, NY 116 WHLZ'FM -~ Florence, SC g1
“ACC is a consistent ratings winner for Wil and we “Persons 25-54, WQX K -FM towers over the entire market
consider Bob a part of our redio family at B onneville. when B ob Kingsley airs with a 14 share! T he closest
A song is not number one until it's number one with B ob! ~ competition creeps in at 11.4.. and they're not even a
Greg Mozingo, PD, WIL/ST. LOUIS direct format competitor A fter that...the next closest
station holds a 9.8! Run 't and win...that's what we do!”
VILFM - St Louis. MO T8 Dave Steele, PD, W QXK AYOUNGSTOWN
VPAP/FM - Panama City. FL 194
WKKERV/FM ~ Morganiown, WY 185 WQXKFM — Youngstown. Oh 1.9
KCTEAM - Bilings. MT 13.8 WZZK/FM - Birningham, AL 6.3
WOUR Fil — Dothan, AL 16.3 KSKS/FM ~ Fresnie. CA 51
WERY FM ~¥iatartown, NY 313 WKHX'FM — Attenta. GA 42
KRR FM — Alexandra, LA 15.8 KUZZFM ~ Bakerstield CA 6.8
WC YK FM ~ Charlottesvaie. VA 1.9 WPKX Fid — Soeingiiald. 1A 62
RIMOW/FM — Great Falis. AT 250 RERXFM = Linegin, NE 69
WIMT FLY - Lima OH 169 KEKB-FM ~ Grand Junchon, CC 8
KGKL/FM - San Angaio TX 121 KASE FM - Ausdn. TX 1 ;
WVVRFM - Clarasville. TN 80 WRBT'FM - Harrisbury. PA 5.6 1
KSSN.FI4 —Lintle Boch AR 127 WAL P& — Mitvaukee, W 40
3 WTCRiFM — Hunbngton, WY 138 WFRGFM ~ UtcaRonwe, NY 101
KHKLFM ~ Des Moines ‘A 15 WODOD FM - Manon, b FE N
KORFM - Spokane WA 9.5 KNIX FAL - Pnoenix, &7 34
WBEBN FM - LaureliHatvesturg M5 3
RBLL T - Homng, MT 1
KELFM - Baind OR
KIAK/FM ~ Fairbanks) Al 1
WEBPVFRY - Brstirun isle, ME

SOURCE: ARBITRON, SPRING 2008, EXACT TIME, OMA OR METRO, ADULTS 25- 54 AND'OR PERSONS 12+.
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Former VP/GM Chris Crawford: “The team of broadcast profession-

{ alsatKFDI-FM s extremely excited and gratified that the station has

been honored this year as the CMA'’s Country Station of the Year for

Medium Markets.

H “The heritage of KFDI-FM in the Wichita community was started by

Great Empire Broadcasting in the *60s and continues to this day under

the ownership of Joumal Broadcast Group and the programming

i leadership of Bev Brannigan.

' “Our commitment to and involvement in our community are visible

| every day. You can see it in our efforts to provide our listeners with

Wichita’s country favorites; the news, weather and traffic coverage from

our Edward R. Murrow Award-winning 24-hour news center led by 20-

i year veteran News Director Dan Dillon; and the entertaining and caring

personalities like Cornbread and Pat James in the morming, Carol

Hughes in middays and Rockin' Rick Regan during afternoon drive.

% “Our people truly make KFDI-FM the station that it is today, and we
are proud and thankful for the CMA’s recognition of their contributions.”

Continued from Page 43 i
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E Continued from Page 43
|

TP STATION 3:Y.

VP/GM Sammy George: “In light of the sheer number of stations ‘
programming country music, to win one CMA Radio Station of the Year |

o

Award is a phenomenal feat. To win eight — with seven of those

N . Ed

coming back-to-back — speaks to US-101’s total commitment to our i

i listeners and their concerns and our position in the country music f

industry. We all feel honored and humbled by this honor.”
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While it's my voice listeners hear, this is a team effort from top to
bottom. | have a staff that is second to none, led by my friend Pat
Shields, with whom I've worked practically since the beginning. The
program each week is still an interactive event, and yes, it’s still fun.

Off the air my prime passion is raising and competing on cutting
i horses. There is something about the teamwork between humans and
horses that is profoundly beautiful and moving.

| don’t think about what I'd do if | weren'’t doing this; | have found my
dream job. It has been a springboard for charitable work I'm very happy
to be able to do and for friendships with some of the most talented and !
genuine people on the American landscape. I'm proud to be part of this
business and happy for the opportunities it has given me. Dayto day it |
. is a source of great satisfaction and joy. §
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SMALL MARKET» PERSONALITY:#YEAR|

Continued from Page 44

Steve Wolenhaus.
* On-Air Philosophy/Advice For Air Talent: GH: “There’sakillershowout
there every day if you're willing to go looking for it. Also, in order to be a good
talker you must be an even better listener.” TP: “Work your butt off on show
1 prep, and understand the importance of teamwork.”
* Something About You That Would Surprise Our Readers: GH: “Within
. afew weeks | became a grandpa, ran a marathon and got a second CMA
award. What a month!” TP: “l just recorded a 10-track country music CD in
Nashville at Quad Studio. WAXX is giving me some spins!”
* Hobbies: GH: Running, golf, fishing, playing bass in the church band.
TP: Off-roading, writing music, cooking.
* Best Radio Memory: GH: “Seeing raw talent jocks that | hired and
coached get their first full-time radio gigs.” TP: “Being part of the Wisconsin |
Cares event following 9/11. Ten thousand listeners showed up to create a
. giant human USA photo to support families of victims.” §
* Worst Radio Memory: GH: “The moming show of 9/11.” TP: “The
morning the alamn clock didn't go off.”
* Short-Term Goal: GH: “Keep WAXX No. 1 and break a four-hour
marathon.” TP: “Always find new venues of creativity.”
* Long-Term Goal: GH: “Take George & Tammyinto syndication.” TP:
“Always try to supersede the last thing | did.”
« Favorite Songs: GH: “One Friend,’ Dan Seals; ‘In My Life,’ The Beatles;
i ‘Long Black Train,’ Josh Tumer.” TP: “Lonely Too Long,” Patty Loveless;
‘Chiseled in Stone,’ Vern Gosdin; ‘Fields of Love,’ the title track from my CD.”
* Fantasy Job: GH: “The broadcast booth at the 18th hole at Augusta.” TP:
“To perform my own arena show as a singer.” k
* Four People I'd Invite To A Fantasy Dinner: GH: “PaulMcCartney,
{ Sheryl Crow, Willie Nelson and one of the Coen Brothers.” TP: Colin Powell;
| my husband, Nate; my mother-in-law, Kathy; and Bill Cosby.”
* People I'd Like To Thank: GH: “My wife, Diane; my former partner, John
Murphy; WAXX GM George Roberts; and our consultant, Jaye Albright.”
g TP: “My husband, Nate; my mother-in-law, Kathy; and the WAXX listeners.”

A

i
i * On-Air Team: News, Bruce Butler; sports, Dave Craig; meteorologist,
|
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Continued from Page 44

Command to emcee the Freedom Concert that was broadcast to troops in Afghanistan, lraq and all over the
world. | was also privileged to emcee the change-of-command ceremony between Gen. Tommy Franks and
General John P. Abizaid. Last year Braden and | went to Ground Zero to commemorate the anniversary of 9/11.
Third, for obvious reasons, my youngest was born on the air in Columbus.”

* Worst Radio Memory: “9/11, hands down.”

* Short-Term Goal: “Serve the Tampa community and country music to the best of my ability.”

* Long-Term Goal: “Leave behind a legacy that would make my children proud.”

« Fantasy Job: “UH-60 pilot for the 101st Airborne ... or the fifth Beatle.”

* Four People I'd Invite To A Fantasy Dinner: “Hugh Cherry, Dick Haynes, Johnny Cash and my dad.”

* People I'd Like To Thank: “God, for the blessings He has given me. My family — DeeDee, Sean, Carleigh
and Meg, | love you! Mom, for teaching me ‘If you don’t have anything nice to say, don’t let that stop you.” My
WQYK family. | couldn’t ask for better. Eddie, Elaine, Mitch, Claude, Bill and everyone who took a chance on
me. Lester, Brady, George, Sue, Al the Lisa’s, Frankie and Rich, Aing, Scott, Jules, John, Jenny, Kim, Brady
and Betty, Paulie and Kristen — you measure the caliber of a man by the caliber of the company he keeps, and
you are the best!

“Mantel, Tony, Kris, Jay, Kevin, Pat, Tom, JD, Clay and everyone who has ever cracked a mike at 5:30am.
Gerry House for staying out of my category. Billy Parker, Dave Nicholson, Tim Tyler, Eric Logan, Dave Van
Stone, Michael Cruise, Mike Culotta, Tommy, Shep and Charlie Ochs for hiring me, and Larry Daniels for not
hiring me (you know why). Beecher, thanks for listening.

“Most of all, | want to thank everyone who makes the music. You have all made my life an absolute joy. God
bless America and God bless country music!”

i
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Continued from Page 44 .

met Jeff Roper on the lawn at an Alan Jackson concert. And the rest is history.” RR: “October 1995, WHKZ-FM/
Columbia, SC. | started as a mascot for the station.”
* Radio History: JR: WORD-AM/Spartanburg, SC; WKDY/Spartanburg; WAGI-FM/Gaffney, SC; WMY!-FM/
Greenville, SC; WSSL-FM/Greenville; WESC-FM/Greenville; WNCK-FM/Hilton Head, SC-Savannah, GA; WAEV-FM
& WLVH-FM/Savannah; WHKZ-FM/Columbia, SC; WCOS-FM/Columbia, SC; and WSOC-FM/Charlotte. RR:
October 1995-96, WHKZ-FM/Columbia, SC, mascot, board op and weekend air talent; 1996-2000, WCOS/Columbia,
SC, morning show producer and director for a country music TV show simulcast from WCOS to the local Fox affiliate;
March 2001-present, WSOC-FM/Charlotte, morning show Executive Producer/stunt boy.
* On-Air Team: Jeff Roper (host), Carrie Ann (co-host), Richie Rich (Executive Producer), P-Nut (Assistant
Producer), Frank Laseter (news), Captain Jim Slade (traffic), meteorologists Steve Udelson and Mark Watkins from
the Channel 9 Stormteam (weather), Stacy Canady (phone intern) and Donuts (man on the street).
* On-Air Philosophy/Advice For Air Talent: JR: “If you want to take your show to another level, you got to get out of
the comfort zone and make a personal connection with the audience. Share with them like they are family, and they
will become just that.” CAB: “Always be yourself and always be genuine.” RR: “Sound fun and exciting on the radio. |
believe that if you're having fun, the people listening are having a good time t00.”
* Something About You That Would Surprise Our Readers: JR: “While | was programming WLVH-FM in
Savannabh, it became the highest-rated Urban AC in America, and | can sing every Barry Manilow song ever
recorded.” CAB: “My background is in nursing and mortgage brokering.” RR: ‘| have two degrees: criminal justice and
accounting. | guess that sounds more like a salesperson. However, I'm the person on the show most likely to dress as
a female, no matter the stunt.”
* Best Radio Memory: JR: “Talking on the air with both President Bushes. President George Bush at WESC-FM —
he was driving through and listening one afternoon — and George W. Bush on WCOS-FM, which was a part of our
TV simulcast in Columbia, SC.” CAB: “Getting to take my mother, Ginger, to her first backstage experience at a
Rascal Flatts concert.” RR: “During the TV simulcast of our show on WCOS-FM, the South Carolina Broadcaster's
Association named us the best local TV show in the state (2000). The new GM canceled it that month.”
¢ Short-Term Goal: JR: “Continue to win in Charlotte and get a new contract. I've got a kid on the way!” CAB: “To
become the No. 1-rated moming show in town and to absorb all of the knowledge | can from the amazing group of
people | work with every moming.” RR: “To continue to dominate mornings in Charlotte.”
* Long-Term Goal: JR: “To be an even better husband and parent and to own a chain of small hometown radio
stations where | can help make a difference locally.” CAB: “My ultimate work goal would be to have our show be
syndicated and to keep stepping up and to win a CMA for Major Market Personality of the Year. My personal goal is to
getall | can out of each day and to surround myself with people who care about me, because life is too precious to spend
it with those who don't. | hope | have the sense to be able to see the difference. | always want to remember how lucky |
am to be doing what I'm doing and never take that for granted. In the midst of all of the hard work | never want to forget to
just have fun, because that’s what got me here today.” RR: “To become a nationally syndicated show.”
* Fantasy Job: JR: “Replace Regis, Letterman or Faith Hill's errand boy.” CAB: “Being Dr. Boggess.” RR: “Some
corporate executive making tons of money.”
¢ People Id Like To Thank: JR: “God, for the gifts he has given me, in hopes that | make the world a better place
every day. My wife, Angie. You were heaven-sent. | outkicked my coverage with you. My family and parents. Mom,
you encouraged me to go for it. | am! And Dad, you're my hero. The example you set as a broadcaster and entertain-
er makes me proud to be your boy. For those who don't know, my dad, Jack, was fired after 16 years at WSPA-TV in
Greenville-Spartanburg. He has been such a friend to the community and is loved by so many in his market that the
company was forced by advertisers and viewers to hire him back. This kind of passionate outpouring of support and
relationship with the audience is something each of us in this business can only hope for. I've leamed from the best! i
“Since this may not ever happen again, here’s the list of people who've helped me grow and leam: Tony Brooks,
Bob Brown, Bill Elliot, Bill Thomas, Mr. and Mrs. Raymond Parker, Cary Pall, John King, Allen Power, Greg Mozingo
{the only man who hired me twice!), George Francis, Jimmy Collins, Tom Durney, Lee Meredith, Bill McMartin, Bob
Raleigh, Gary Brobst, Kevin O’'Neal and Dr. Kevin Skipper. Also, all the consultants: Charlie Cook, Rusty Walker, Phil
Hunt, Joel Raab, Jaye Albright, George Johns. i
“Bill Schoening, my GM at WSOC-FM. Thanks for your support as your OM/PD and moming man. Thanks to
Richie and Carrie Ann, Frank Laseter, Peanut and the 103 waking crew and WSOC-FM staff. There’s more to come!”
CAB: “My parents, John and Ginger Boggess; my co-workers; and especially Jeff Roper, who gave me the
opportunity to have this awesome job!”
RR: “My beautiful wife, Jessica, for putting up with my long hours of work. The rest of my family and friends for
being there when | need them. Jeff Roper for hiring me as that mascot. | never thought I'd get this far. Finally, I'd fike to
finally thank the listeners of the radio station for being such a wonderful family and having fun with us.”
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WE  WeEk ARTIST TITLE LABEL(S) s eowrs  ns s o me "oe 0% | /Most Added’
2 @) TOBY KEITH i Love This Bar (DreamWorks) 15000 729 4770 +287 443484 22683 12 115/0
1 € KEITHURBAN Who Wouldn't Wanna Be Me (Capital 14380 44 4653 456 418401 1755 22 1151 ww::"" ‘::’sd"m'" o
5 € RASCALFLATTS | Melt (Lyric Street/ 12950 312 4279  +36 363387 3784 19 115/0 :RL:S’: 5 ALEKLSADN:W R — -
3 4  GARY ALLAN Tough Little Boys (MCA/ 11653 -2550 3823 733 348661 -59124 21 1150 | 131 MCGRAW Watch The Wind Blow By (Curt) 19
6 0 PAT GREEN Wave On Wave (Republic/Universal South) 11292 330 3661 +155 308304 9454 25 115/ | PATTY LOVELESS On Your Way Home /Egic/ 12
4 6 MARTINA MCBRIDE This One’s For The Girls (RCA/ 11233 1417 3647 473 315661 -42328 22 1140 | MARKWILLS That's A Woman Mercury) "
7 @ GEORGE STRAIT Cowboys Like Us (MC4/ 10417 915 3408 4384 281570 11620 15 1141 g:;;’:::m‘m:’;: l":"s‘tﬁ':;: ;c’:;gaz“e Mercury) 'g
9 € MONTGOMERY GENTRY Hell Yeah (Columbia) 8761 399 2820 4150 243499 15595 17 11410 | keuny cHESNEY There Goes My Life (BNA) 8
8 9  BILLY CURRINGTON Walk A Little Straighter (Mercury/ 8517 -353 3047 -108 222787 -7205 28 112/0 | BUDDY JEWELL Sweet Southemn Comfort (Calumbia) 8
10 ) CHRIS CAGLE Chicks Dig It (Capitay 8280 197 2812  +92 224633 7011 20 114/ | SARAEVANS Perfect (2C4) 8
11 ) LONESTAR Walking In Memphis B34/ 8147 499 2568 +159 229385 17510 14 q12pp | BLUECOUNTY Good Little Girls Msylum/Cur) y
12 (D BROOKS & DUNN You Can't Take The Honky Tonk... /Arista/ 7518 455 2428 +186 206872 12019 8 115]1
17 B KENNY CHESNEY There Goes My Life (BN4/ 7337 1623 2211 +511 223029 50241 4 1138 JUAOSTE
15 ) RODNEY ATKINS Hanesty (Write Me A List) (Curt/ 6815 414 2269 +150 175878 13016 21 112 | fmcreased Points
14 @ RUSHLOW [ Can’t Be Your Friend (Lyric Street/ 6723 -9 2302 +14 176996 1475 27 1102 TOTAL
16 D TRACY BYRD Drinkin’ Bane /AC4) 6710 319 2202 +138 170086 9882 15 112 | ammst e waseus) INCREASE
13 (D) REBAMCENTIRE 'm Gonna Take That Mountain (MCA/ 6616 -129 2200 +5 171742 9549 11 111j0 | KENNY CHESNEY There Goes My Life B4/ +1623
18 B SHERRIE AUSTIN Streets Of Heaven (C4/BBA) 5833 261 2020 +75 154105 12166 22 1012 | ALANJACKSON Remember When (Arsta/ +1049
19 O DIAMOND RIO Wrinkles /rista) 5412 579 1839 +176 135283 9903 16 100j3 | |t MCGRAW Watch the Wind Bow By (Curt +991
GEORGE STRAIT Cowboys Like Us (MC4/ +915
20 @ JO DEE MESSINA | Wish (Curb/ 5311 578 1771 +184 135358 16592 17 102)2 | TOBY KEITH | Love This Bar (DreamWorks/ +129
21 @ TERRI CLARK | Wanna Do It All (Mercury/ 4514 333 1405 +114 114164 9943 11  90/3 | SHANIA TWAIN She’s Not Just A Pretty Face Mercury/ +660
25 €3 SHANIA TWAIN She's Not Just A Pretty Face Mercury) 4381 660 1337 +212 125042 13782 5 97/10 | JODEEMESSINA |Wish Curty +978
23 @ BRADPAISLEY Little Moments (Arista) 4299 450 1353 +162 115788 13427 9 924 f:)’:‘“:g;‘fﬂnwamﬁ:ﬁﬂgﬁ;: R :2;:
24 @ SCOTTY EMERICK | Can’t Take You Anywhere (DreamWorks/ 3916 155 1255  +58 90793 5809 17 94I2| PATTY LOVELESS On Your Way Home (Epic/ +460
22 25 BLAKE SHELTON Playboys Of The Southwestern World (Warmer Bros) 3886 190 1329 -39 95110 303 18 97/t
26 g JOSH TURNER Long Black Train (MCA/ 3467 264 1205 +67 82382 9845 22  g5/1 Most
27 JIMMY WAYNE | Love You This Much (DreamWarks/ 3378 292 1101 +61 93330 9586 12 9373
28 @ SARAEVANS Perfect (RCA/ 3158 338 913 +118 84865 7850 9 77/8 IncreasedPl ays
sreaker &) TRACE ADKINS Hot Mama (Capita) 2708 195 927 461 67242 6486 8 702 o
ARTIST TITLE (LABEL(S) INCREASE
29 €D CRAIG MORGAN Every Friday Afternoon (B8R 2694 168 894 466 63159 3050 14 B3| yruuy cuEGNEY There Gocs My Life (AW <511
Breaker @ TIM MCGRAW Watch The Wind Biow By /Curb/ 2595 980 770 +309 80050 30113 3 76/19 | GEORGE STRAIT Cowboys Like Us /MC4/ +384
K] @ JOE NICHOLS Cool To Be A Fool (Universal South) 2272 142 624  +65 54305 1121 9 6313 TIMMCGRAW Watch The Wind Blow By [Curty +309
40 €D ALAN JACKSON Remember When (Arista/ 2112 1069 581 +285 63759 33745 2 6533 | VOBYKEITH ILove ThisBar Dreamiiorks +281
sroaker €) CLINT BLACK Spend My Time (Equity Music Group) 2031 309 642 +87 46409 8497 3 735 gmd“‘fﬁ?: ;;"‘s"::fzrs:":{‘;g’f;’:ace — ::f‘;'
33 €D RYANTYLER Run, Run, Run (4rista/ 1854 294 557  +69 39017 3357 11 58/1| paTTy LOVELESS On Your Way Home (Enic/ +193
36 @ BLUE COUNTY Good Little Girls /Asylum/Curb/ 1706 225 629 +70 42667 8061 4  67/7| BROOKS & DUNN You Can't Take The Honky Tonk... /Arista) +186
35 €) KELLIE COFFEY Texas Plates V4 1691 175 542 +53 32906 1450 6 62/ | JODEEMESSINAIWish Cuy +184
38 €D BUDDYJEWELL Sweet Southem Comfort (Columbia) 1593 208 614 +83 37204 4226 3 78 | DUERKS BENTLEY MyLast Name (Capito) +178
37 39 WYNONNA Heaven Help Me (Asylum/Curt) 1302 95 447 23 30441 -1898 8 53N
45 @ DIERKS BENTLEY My Last Name (Capital 1263 437 403 +178 31446 10114 3 9| Braakers
30 @ BRIANMCCOMAS You're In My Head (Lyric Street) 1237 118 423  +45 22642 3238 4 58)2 '
43 @ VINCE GILL Young Man's Town (MCA/ 1043 121 335  +17 25465 4368 4 411 TRACE ADKINS
41 (P SHERYLCROW TheFirst CutIs The Deepest /A&Mnterscope/Mercury) 1003 192 260 +1 29586 4084 3  17/a HotMama (Capitol)
44 @ JAMES OTTO Days Of Our Lives Mercury) 915 18 355 +12 16887 555 6  46/5 2 A"T"I:A’nn"(‘;’;m“‘zg
42 45 AMY DALLEY | Think You're Beautiful (Curby/ 905 -35 335 -13 18486 3107 8 41 Watch The Wind Blow By (Curb)
50 @@ TRACY LAWRENCE Paint Me A Birmingham (DreamWorks/ 698 140 226 +37 16792 3218 2 344 19 Adds * Moves 34-31
@) PATTY LOVELESS On Your Way Home (Epic/ 695 490 284 +193 10459 4803 1 3512 CLINT BLACK
47 @@ KENNY ROGERS Handprints On The Wall (Dreamcatcher) 695 58 292 +38 15088 112 4 411 Spend My Time (Equity Music Group)
48 D KEVIN DENNEY A Year At A Time (Lyric Street) 680 41 288 +23 11303 214 3 394 5 Rdds ¢ Moves 32-34
49 € BILLY DEAN I'mInLove With You (View2/ 624 -2 236 +15 13959 692 7 243
115 Country reporters. Monitored airplay data supglied by Mediabase Resear_ch, a division of Pre_miere Radio Networks. Songg ra_nked by toj[al points forthe_airplay week e
o 1020-11, Bl pear s, g st cr oy o v o pevious v 1w songs ar e o g e srgwite | petailed station playlists for all R&R
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points reporlers are available on the web at
lists the songs withthe greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average .
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with WMM |
| permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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5o ~.c. ~ COUNTRY TOP 50 INDICATOR . __ . -
~ o November 7, 2003
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added".
wv;mrrindicat;rn;:;n
Wetk  WiEk ARTIST TITLE LABEL(S) PONS  poWts  hws  eobs g e "on koS RTIST TILE UBELS o0
1 @) TOBYKEITH | Love This Bar (DreamWorks) 5902 71 4339 +64 124347 1353 12 1120 |y neson Remember When i) .
3 e RASCAL FLATTS | Melt (Lyric Street) 5716 36 4195 +24 119745 314 19 1110 | BUDDY JEWELL Sweet Southern Comfort [Columbia) 21
2 3 KEITHURBAN Who Wouldn't Wanna Be Me (Capitol) 5685 114 4184 57 119071 -2229 21 109/0 | TIM MCGRAW Watch The Wind Blow By (Curt/ 17
6 € PATGREEN Wave On Wave (Republic/Universal South) 5435 188 4019 +145 112128 4437 23 111p | PATTY LOVELESS On Your Way Home /£pic/ 14
7 @ GEORGE STRAIT Cowboys Like Us (MCA/ 5053 244 3714 +200 104579 5659 14 1120 gﬁ:’;ﬁ&g:gﬁl{: dwn;:'y"ﬁ:e“%;;’;%ffg% ‘;”‘s’ 13
8 6 CHRIS CAGLE Chicks Dig It (Capitol) 4591 248 3401 +196 96402 4672 20 1140 | KENNY CHESNEY There Goes My Life (BN4/ 8
4 7 GARY ALLAN Tough Little Boys €4/ 4402 -1141 3142 915 90703 -23485 20 102/0 | DIERKS BENTLEY My Last Name (Capitol 8
5 8 MARTINA MCBRIDE This One's For The Girls (AC4/ 4379 1070 3171 855 92307 21588 21 1010 | SHANIATWAIN She's Not Just A Pretty Face (ercury/ 7
9 9 BILLY CURRINGTON Walk A Little Straighter (Mercury/ 4193 123 3238 79 85146 3423 27 105(0 ;?:ﬁ;iﬂxg;;:”’:,i‘;b\:’;f"" Want To Buy Me That Drink )
10 ) MONTGOMERY GENTRY Hell Yeah (Columbia) 3818 148 2837 +115 80076 2777 16 107/0
12 ) LONESTAR WalkingIn Memphis /884/ 3748 216 2825 +172 75633 4240 15 107/0
11 (D REBAMCENTIRE 'm Gonna Take That Mountain /MCA/ 3745 84 2778 +72 78096 1365 11 112/0
13 BROOKS & DUNN You Can't Take The Honky Tonk... /Arista/ 3651 268 2720 +220 75907 5749 9 1089)2
15 @ RUSHLOW I Can't Be Your Friend (Lyric Street) 3354 143 2467 +99 68748 2840 27 108/3
14 ) SHERRIE AUSTIN Streets Of Heaven (C4/88A) 3273 46 2434  +32 68326 676 20 103/0
16 ) TRACY BYRD Drinkin’ Bone /RCA/ 3175 103 2344 +76 65883 2574 14 105/0
18 @ DIAMOND RIO Wrinkles (Arista) 3109 279 2299 +203 64109 6161 17 109/
17 ) RODNEY ATKINS Honesty (Write Me A List) (Curt/ 2035 95 2197 +110 61759 1534 19 103/1
22 ) KENNY CHESNEY There Goes My Life (N4 2747 646 2045 +462 57308 13728 4 1058
19 8 JO DEE MESSINA | Wish (Curt/ 2649 158 1971 +100 56951 3061 16 90| S OSE
21 BRAD PAISLEY Little Moments (4rista) 2575 440 1872 +292 53953 8275 10 983 B
20 22 BLAKESHELTON Playboys Of The Southwestem World (Warner Bros) 2226 -90 1643 -40 45352 -1728 19 961 Inf !:easeq Po,nwgsé WWW‘I\’('J?I:?
28 @ SHANIA TWAIN She's Not Just A Pretty Face (Mercury/ 2102 316 1692  +225 44299 7022 5 96]7 | ARTIST TITLE LABEL(S) ngg‘:ss
23 €0 JOSH TURNER Long Black Train (MCA) 2082 121 1491 +91 44643 2172 18 77/3 | ALAN JACKSON Remember When (Arista/ +855
26 @ TRACE AOKINS Hot Mama (Capital 2053 224 1484 +158 44812 4543 9 8473 #fﬂ:’::cg’;mml’;}e?hszjfnz"glmegf"(’g, " :'5532
24 € TERRICLARK | Wanna Do It Alt (Mercury) 2044 161 1514 +121 43697 3660 11 915 | ppappAISLEY Little Moments rists 440
25 € JIMMY WAYNE | Love You This Much (DreamWorks) 1979 149 1483  +98 40799 2765 12 88/3 | SHANIA TWAIN She's Not Just A Pretty Face Mercury)  +316
27 €@ SCOTTY EMERICK | Can't Take You Anywhere (DreamWorks) 1852 58 1383  +34 38379 1571 17 822 | DIAMOND RIO Wrinkles Arista) ‘ +219
29 €D SARAEVANS Perfect (RC4/ 1638 177 1208 +151 32588 3394 8 8302 ::gg: sJ;“I’JEJ;:‘;’:ﬁ‘csa‘;“t“?a’:ec;’::ﬁ;n/fy‘”;’;'[’]’i"” i :g;g
35  €]D ALANJACKSON Remember When (Arista) 1594 855 1246 +641 32665 18458 2 93082 | cum eaGLE Chicks Dig it (Capito) <218
33 €] TIMMCGRAW Watch The Wind Blow By (Curty 1441 594 1181 4447 29267 12415 3 80/17 | GEORGE STRAIT Cowboys Like Us MCA) +244
30 €D JOE NICHOLS Cool ToBe A Fool (Universal South) 1410 41 1129 +44 28867 887 9 694
31 33 CRAIG MORGAN Every Friday Afternoon (BBR/ 1331 11 990 6 26773 397 14 74D
32 €D BLUECOUNTY Good Little Girls (Asylum/Curby 1079 144 812 +98 22450 3019 5 6212
38 €D BUDDYJEWELL Sweet Southern Comfort (Columbia) 906 280 685 +172 19563 6952 4 67/21
34 € KELLIE COFFEY Texas Plates /584) 808 68 661 +52 15601 1324 6 5913
36 €D BRIAN MCCOMAS You're In My Head (Lyric Street) 780 101 557 +59 17791 2517 7 46R2
37 €D RYANTYLER Run, Run, Run Arista/ 693 24 482 +13 15804 457 11 411
40 @ VINCE GILL Young Man's Town (MCA/ 603 a0 475  +29 12319 508 6 41)2
39 () WYNONNA Heaven Help Me (Asylum/Curt 596 10 480  +1 13133 520 6  43[2
45 g DIERKS BENTLEY My Last Name (Capitol 9 98 37 485 10183 2010 3 39| may o
4 KENNY ROGERS Handprints On The Wall (Dreamcatcher) 486 13 387 49 9106 332 4 3202
46 @ CLINT BLACK Spend My Time (Equity Music Group) 477 88 372 +79 10025 1783 3 409 Igiﬁ?@;{?g P{q'gg”’ - WTOTAL
43 D TRACY LAWRENCE Paint Me A Birmingham (JreamWorks) 475 82 337 +36 10016 1864 3 303 | aanst e wems INCPEASE
42 (B) AMYDALLEY I Think You're Beautiful (Curty 423 2 284+ 9897 86 8 29/1 ,
, , ALAN JACKSON Remember When (Arista) +641
47 () KEVIN DENNEY A Year At A Time Lyric Street) 422 51 313 +47 8907 1158 4 30I2| \puuy CHESNEY Thero Gocs My Life U4/ e
44 @ JAMES OTTO Days Of Our Lives (Mercury) 400 1 324 -5 8325 76 5 3310 TiM MCGRAW Watch The Wind Blow By (Curb) +447
48 (@) REBECCA LYNN HOWARD | Need A Vacation (#CA/ 371 41 260 +44 8188 556 3  26/3 | BRAD PAISLEY Little Moments Arista) +292
@ PATTY LOVELESS On Your Way Home /pic/ 269 177 210 +126 5582 3763 1 22j14 | SHANIATWAIN Ste's Not Just A Pretty Face Mercury) +225
@ LORRIE MORGAN Do You Still Want To Buy... fimage/Quarterback) 213 65 174  +47 3825 972 1 18f] :mg;;‘n':g mrm';scz‘"ﬂ.‘;;ke The Horky Tork... desta/ :g;g
112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 10/26 - Saturday 11/1. g:g:‘sﬁg :;:EA::L‘E::VS; vlst L/g:pgtjz ”/MCA/ :fgg
© 2003 Radio & Records.
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BLAIR GARNER

Country Radio's #1 Overnight Program

REBA McENTIRE AND BLAIR GARNER
Reba and Bleir smile for the comers after Reba's recent in-studio visit on After MidNite
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¥ ‘COUNTRY CALLOUT AMERICA. 8y @Bullseye

\,/ = EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES - - <wer 7, 2003

L e ——

Callout Americae song selection is based on ttio wp 35 titles from the R&R Country chart for the airplay week of October 13-19.

E*

ARTIST Title (Label)
GARY ALLAN Tough Little Boys (MCA)

TOBY KEITH | Love This Bar (DreamWorks)

BILLY CURRINGTON Walk A Little Straighter (Mercury/
RASCAL FLATTS | Melt (Lyric Street)

SHERRIE AUSTIN Streets Of Heaven (C4/BBR)
MARTINA MCBRIDE This One’s For The Girls (RCA/
TRACY BYRD Drinkin’ Bone (RCA/

JOSH TURNER Long Black Train (MCA)

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol)
BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.)
PAT GREEN Wave On Wave (Republic/Universal South)
TERRI CLARK | Wanna Do it All (Mercury)
MONTGOMERY GENTRY Hell Yeah (Columbia)
LONESTAR Walking In Memphis (BVA/

JIMMY WAYNE | Love You This Much (DreamWorks)
SHANIA TWAIN She's Not Just A Pretty Face (Mercury)
GEORGE STRAIT Cowboys Like Us (MCA/

RODNEY ATKINS Honesty (Write Me A List) (Curb/
CHRIS CAGLE Chicks Dig It (Capitol)

BRAD PAISLEY Little Moments (Arista/

DIAMOND RIO Wrinkles (Arista)

REBA MCENTIRE I'm Gonna Take That Mountain (MCA4)
TRACE ADKINS Hot Mama (Capitol)

SARA EVANS Perfect (RCA)

JO DEE MESSINA | Wish (Curt)

SCOTTY EMERICK | Can’t Take You Anywhere (OreamWorks)
CRAIG MORGAN Every Friday Afternoon (BBR/

JOE NICHOLS Cool To Be A Fool (Universal South)
KELLIE COFFEY Texas Plates (BVA/

RUSHLOW | Can't Be Your Friend (Lyric Street)
BROOKS & DUNN You Can’'t Take The Honky Tonk Out Of The Girl (Arista/
RYAN TYLER Run, Run, Run (Arista)

TIM MCGRAW Watch The Wind Blow By (Curb/

KENNY CHESNEY There Goes My Life (BNVA)

CLINT BLACK Spend My Time (Equity Music Group)

LIKEALOT
43.5%

34.8%
33.8%
32.3%
32.3%
28.8%
28.8%
28.3%
27.3%
26.8%
26.5%
26.3%
26.0%
24.5%
23.3%
23.0%
23.0%
22.8%
22.5%
21.8%
21.5%
21.5%
21.0%
20.8%
20.5%
18.5%
19.0%
18.3%
18.3%
18.0%
17.5%
14.8%
12.0%
9.3%

1.5%

TOTAL
POSITIVE NEUTRAL  FAMILIARITY DISLIKE BURN CALLOUT AMERICA»
75.3% 14.0% 98.5% 6.3%  3.0% HOT SCORES
79.3% 13.0% 98.5% 5.0% 1.3% §§
12.0% 16.8% 97.3% 5.0% 3.5% & ;lssword of the Week: Bonadies.
70.0% 17.8% 96.8% 5.5% 3.5% Question of the Week: Are you planning
to watch the upcoming Country Music
14.3% 14.5% 97.3% 5.8% 2.8% Awards? The CMA Awards have originat-
69.0% 17.0% 98.5% 7.3% 5.3% ed from Nashville for 38 years. There’s talk
of moving the awards to New York for just
66.5% 21.0% 96.3% 1.0% 1.8% one year. Is the move a good idea, a bad
57.5% 20.8% 87.3% 8.0% 1.0% idea or does it matter to you? If they were
) ) ) ) ) to move, would you be more or less like-
72.5% 17.8% 98.8% 6.5% 20% ly to watch? Or do you not know yet?
Total
64.5% 21.8% 94.5% 6.3% 2.0% Plan to watch: 79%
67.0% 22.8% 94.5% 3.0% 1.8% NY move good: 19%
NY move bad: 43%
67.5% 21.5% 96.0% 6.0% 1.0% NY move doesn’t matter: 38%
66.8% 17.8% 97.0% 10.5%  2.0% | Morelikely to watch: 25%
Less likel -atch: 24%
67.0%  18.0%  97.5% 55%  70% | Dot know et 51%
65.0% 24.3% 96.8% 5.3% 2.3% P1
Plan to watch: 81%
56.3%  24.0% 91.3% 103%  0.8% | NY move good: 20%
0 0 [ 0 0 NY move bad: 38%
e S0 ko ) L300 NY move doesn’t matter: 42%
65.3% 24.0% 96.3% 5.5% 1.5% More likely to watch: 28%
1ess likely to watch: 23%
59.0% 25.8% 97.8% 8.8% 4.3% Don’t know yet: 49%
53.5% 25.0% 90.0% 8.8% 2.8% P2
Plan to watch: 75%
63.3% 22.8% 94.0% 580/0 2.3% NY move gOOdZ 17%
62.5% 23.8% 96.8% 6.0% 4.5% Ez move S“d: 0%
e doesn't matter: 43%
493%  300%  90.5% 103%  10% | nore ikely to watch: 17,
625%  25.0% 94.0% 6.0%  0.5% | Lessikelytowatch:28%
Don’t know yet: 53%
60.8% 27.0% 94.3% 4.5% 2.0% Male
60.5% 23.8% 92.3% 70%  1.0% | Dlantowatch:72%
NY move good: 22%
62.8% 23.5% 91.8% 4.3% 1.3% NY move bad: 30%
NY move doesn’t matter: 48%
54.5% 23.3% 85.5% 1.0% 0.8% More likely to watch: 22%
54.5% 28.3% 89.0% 6.0% 0.3% Less likely to watch: 25%
57.8%  258%  910% A% 33% | poninovyerd®
58.0% 26.5% 94.3% 9.8% 0.0% Plan to watch: 86%
o 0 0 o 0 NY move good: 16%
505%  33.8% 90.3% 6.0%  0.0% | Ny move bad: 470
38.5% 25.0% 71.5% 8.0% 0.0% NY move doesn’t matter: 37%
’ ) ) ) ) More likely to watch: 27%
40.8% 268% 790% 1 15% UU% Less ]ikely to watch: 24%
405%  22.0% 70.0% 75%  0.0% | Domtknowyetd9%

Research Inc..

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It's One Of My
Favorites b) | Like It ¢} It’s Okay..Just So-So d) | Don't Like It e} I'm Tired Of Hearing It On The Radio f) | Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R’s Country
airplay chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ...
1/3" each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye.
NORTHEAST: Washington, DC., Harristurg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobite, AL, Charleston,
SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston,
Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Buliseye Marketing
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14 Feeds

o @cantemporaryg

teabhmg that;affers hape rﬂr rﬁday and encuurag&menf

o Str t h i« for life with an  appealing blend of current and traditional worship songs
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* FREE

e WEEKLY PROGRAM

» VOICE OUT 28:00

Also Available:

POWERLINE / Adult Contemporary Music
MASTERCONTROL / Lifestyle Interviews
ON TRACK / Contemporary Christian Music

COUNTRY CROSSROADS / Hit Country Music
AT A GLANCE SPOTS / Variety of Topics

FamilyNet
radio

www.FamilyNetRadio.com
e-mail: Info@FamilyNetRadio.com

800.266.1837
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5. November 7, 2003

\_ radio stalions by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks.

_J

- = , _ N ]
RateTheMusic eom For The Wek Ending 11708~ © evys Sicine
5 s RERERASE™
Persons Women  Men

Artist Title (Label) ™W LW Familiarity Burn  25-54  25-54  25-54
GARY ALLAN Tough Little Boys (MCA/ 422 42 7% 24% AN 430 419 ?ngggcslzg; :‘itgrllg:‘alt)i(zn':?;%,l\/\mcsa:tr ey
BRAD PAISLEY Little Moments (Arista) 419 427 12% 6% 4.17 428 408
GEORGE STRAIT Cowboys Like Us #C4) 413 404 95% 16% 4.14 415 413
TIM MCGRAW Real Good Man (Curb) 412 406 99% 5% 410 434 390 .
KENNY CHESNEY There Goes My Life (B4) 407 - 7% 1% 404 418 392 ?:m':,"’azﬂ'g"?;':gmm IL‘;WAL?::W”"”’ Soutt)
TOBY KEITH | Love This Bar (DreamWorks) 404 405 99% 21% 407 394 418 T o
TERRI CLARK | Wanna Do It All (Mercury) 404 4an 82% 10% 4.05 407 404
KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 402 A0S 7% 30% 4.00 418 385
MONTGOMERY GENTRY Hell Yeah (Columbia) 399 4.05 87% 25% 3.94 4.02 3.87 MARK WILLS That's A Woman Mercury/
RASCAL FLATTS | Melt Lyric Street) 39 412 98% 3% 391 408 375 Total Plays: 108, Total Stations: 11, Adds: 11
SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 396 4.01 89% 23% 396 388 402
PAT GREEN Wave On Wave (Republic/Universal South) 395 384 94% 29% 3.99 398 400
BROOKXS & DUNN You Can't Take The Honky Tonk Out Of The Girl (Arista/ 395 394 87% 12% 3.96 3.99 383
RODNEY ATKINS Honesty (Write Me A List} (Curb) 395 394 82% 17% 3.93 409 319 Songs ranked by total plays
JIMMY WAYNE | Love You This Much (DreamWorks) 395 4.6 18% 12% 3.89 4.08 .14 e
DIAMOND RIO Wrinkles (Arista) 393 399 19% 13% 3.88 3.99 380
SARA EVANS Perfect (RCA/ 393 39 68% 8% 387 3.83 39
BILLY CURRINGTON Walk A Little Straighter (Mercury) 391 395 95% 29% 3.86 3.99 3.75 PI ease s en d Yo ur Ph otos
TRACY BYRD Drinkin' Bone (RCA/ 391 399 9% 20% 3.88 383 392
JO DEE MESSINA | Wish (Curb) 390 392 82% 17% 3.90 407 n
MARTINA MCBRIDE This One's For The Girls (RC4) 389 398 100% 36% 390 3.98 382
oo ] RaR v o bt et

very Friday Afternoon 5 . . . 5 .

RUSHLOW | Can't Be Your Friend {Lyric Street) 385 400 88% 18% 381 3.98 367 (CO'OF or black & Whlte)'
JOSH TURNER Long Black Train (MCA/ 384 381 61% 12% 390 375 400 Please include the names and titles of
REBA MCENTIRE I'm Gonna Take That Mountain (MC4) 379 383 93% 22% 382 3.75 3.89 all p]c'[u red and send them to:
LONESTAR Walking In Ml'emphls BNA) 3718 388 96% 28%  3.69 3.76 3.64 R &R, ¢/o Mike Davis:
SCOTTY EMERICK | Can't Take You Anywhere (DreamWorks) 318 394 11% 14% 374 382 367 .
BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 377 373 8% 23% 372 376 368 10100 Santa Monica Blvd., 3rd Floor,
SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 352 359 5% 19% 349 357 343 Los Angeles, CA 90067
Total sample size is 568 respondents. Tolal average favorability estimates are based ona scale of 1-5. (1=dislike very much, 5 = like very much). Tolal familiarity represents the percentage E m ai | m d avi S @ rad | 0an d reco rd S.com
of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+,
Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. Rate TheMusic.com results are not meant to replace callout research.
The resuits are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local
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C 0 U -N T R -Y Most Played Recurrents
FLA%HBKCK e
ARTIST TITLE LABEL(S) PLAYS
b o s ALAN JACKSON ANO JIMMY BUFFETT it's Five 0'Clock Somewhere Arista/ 3019
YEAR AGO
L = GIERKS BENTLEY What Was | Thinkin'? (Capitol) 2856
* No. 1:“Somebody Like You” — Keith Urban
TIM MCGRAW Real Good Man (Curb/ 2564
@YEARS AGO .
3 s
. . BUDGY JEWELL Help Pour Out The Rain (Lacey's S Columbi: 2177
* No. |:“Wide Open Spaces” — The Dixie Chicks AL L
YEARS AGO
A @ Lo R BROOKS & DUNN Red Dirt Road /Arista) 1979
¢ No. |:“She Used To Be Mine” — Brooks & Dunn
KENNY CHESNEY No Shoes, No Shirt, No... (BNA/ 1868
YEARS AGO
e s S e Ba
. . , LONESTAR My Front Porch Looking In (BV4) 1798
* No. 1:“Pll Leave This World Loving You” — Ricky Van Shelton ' ’
T . | | B N — TOBY KEITH Beer For My Horses (DreamWarks) 1731
* No. |:“Islands In The Stream” — Kenny Rogers featuring Dolly Parton
€ ny Toge el BRAD PAISLEY Celebrity /4rista/ 1251
YEARS AGO
ey Bt e e e T S R R 8 5 B M e
. . CLAY WALKER A Few Questions (RCA) 1149
* No. I: “Sleeping Single In A Double Bed” — Barbara Mandrell )
N N
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Interep Releases
Report On AC

Fragmented AC format still strong in qualitative data

sarlier this month the advertising sales and marketing firm Interep
released its annual AC format report on listener composition, spend-
ing habits, online use and more. With all forms of AC showing solid
qualitative audience profiles, the report should give your sales de-

partment something to celebrate.

According to Interep research analyst Rebec-
ca Lovett, the most significant change for AC
over the years is its fragmentation. “In the ear-
ly ‘80s you had Beautiful Music or MOR sta-
tions,” she says. “Now you have Soft AC, Lite
AC, mainstream AC, Hot AC and Modern AC.

“Adult Contemporary is much more of an
umbrella under which live niche formats that
each target slightly different audiences [see
Graph 1], so it's hard to look at AC as one en-
tity. Each variation reaches different age cells,
but they all consistently deliver, as a whole,
60% women.”

In Brief

AC’s total 25-54 listening share, including
allits hybrids, is 12.9% — higher than any oth-
er format’s. And AC delivers strongly in each
sub-cell: 25-34, 35-44 and 45-54 (see Graph 2).

In 2003 AC remains one of the most influ-
ential of all radio formats. Nine of the top 10
metros boast at least one AC station among
their top five-ranking 25-34 stations. Not bad.
And, in general, AC has the highest 25-54
share of all formats. Even the 12+ numbers
have held steady over the past five years, with

ot AC up slightly.

AC’s total 25-54 listening
share, including all its
hybrids, is 12.9% — higher
than any other format’s.

Since we all know that revenue is king, it's
comforting to know that, according to Miller
Kaplan, AC still has great power ratios — sec-
ond only to the News format.

Here are more encouraging facts about AC
listeners.

Affluent Women-R-Us

The following information is based on the
combined share of all variations of AC.

* Sixty-three percent of all AC listeners earn
over $50,000 per year.

¢ AC is the top radio format in reaching
affluent consumers (see Graph 3).

* AC listeners are 38% more likely to be
heavy users of radio.

¢ AC is the format leader in reaching col-
lege graduates, with nearly two-thirds of all
AC listeners having attended college. Twen-
ty-nine percent of all AC listeners have at least
a bachelor’s degree — 22% higher than the
national norm.

* Forty-four percent of the AC audience is
working women. Compared to the U.S. norm,
AC indexes well above average in working
women and even higher with working moth-
ers, professionals and managers/administra-
tors.

* AC is the top format in reaching those
who work in a professional or managerial ca-
pacity.

¢ AC listeners index well in virtually all
major categories defined as upscale: owner of
a $200,000-plus home, college graduate,
household income of $100,000-plus.

Women With Wallets

AC listeners consume ... and consume ...
and consume.

* AC listeners index above the norm in
many categories associated with the profes-
sional lifestyle, like 401(k)s, frequent-flier
plans and cell phones.

* AClisteners are part of the computer age.
They buy and own computers and computer
accessories like handhelds, scanners, laptops,
etc.

* AC listeners are heavy users of the Inter-
net. They have at-home Internet access and
use it for such varied activities as booking trav-
el, tracking investments, researching car and
real estate information and shopping.

* AC listeners travel more than the average
adult for both business and pleasure.

* AC listeners have money to splurge on
fashion and beauty products and services.

¢ AC listeners are active in a variety of ath-
letic pursuits (see Graph 4).

While the format has morphed into sub-for-
mats playing everything from Celine Dion to
3 Doors Down, upscale, educated women are
still listening. The biggest determining factor
of which version a woman prefers might just
be the year she was born. When a friend of
mine asked me recently, “When did [ start lis-
tening to [mainstream) KOST?” I said, "When
you turned 35.”

Contemporary

Hot AC
Modern AC

Adult Hits

Adult

Bright AC

AC/Oldies

Soft AC
Soft Contemporary
Lite AC

Within the 25-54 demographic, AC delivers each age cell in solid proportion.
Seventy-two percent of AC’s adult audience are 25-10-54-year-olds.

Adults 45-54
26% T——
Adults 25-34
o 36%
Adults 35-44
38%

Adult Contemporary is the top radio format in reaching affluent consumers.

Household income $75,000-plus

AC/Soft AC i ST RV 12,864,000
CHR | - 19,087,000
Country [ '] 8,978.000
News/Talk [ | 8.418 000
Alternative | | 6,419,000
Rock |- | 5,498,000
ClassicRock [ = 15,454,000
Oldies | . | 5,200,000

Spring 2003, Mediamark Research, Mon.-Sun., 6am-Mid., Aduits 18+ cume

AG Listeners are active in a variety of athletic pursuits.
l

In-line skating [ e | 163
NG
137
Aerobics s
. . i 149
Jogging/running 8 141
Soccer o T S :
i | 119

Downhili snow .
sking

Snowboarding
Tennis Bt e ] 148

Rock climbing

Mountain biking [

Exercise at health
club 2+ times/wk

Yoga R

100 = Norm

Spring 2003, Mediamark Research, Mon.-Sun., 6am-Mid., Adults 18+ cume
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WEX  WEN  ARTIST TITLE LABELSS) WA sl AJ%%?JLCE Y s | Most Added” ... ...
- a L e :
1 o SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 2512 +136 209381 28 11500 | www.rradds.com
2 e UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 2351 +14 207878 36 106/0 | srmisTTimiE LaBELSS) ADDS
3 0 MATCHBD?( TWENTY Unwell (A.t/an!/c/ 2219 +54 203483 26 102/0 CHRISTINA AGUILERA The Voice Within /AC4/ 1
6 o TRAIN Calling All Angels Columbia) 1881 +183 161345 19 10713 CLAY AIKEN Invisible /BC4/ 12
4 5  MERCYME | Can Only Imagine (INO/Curb) 1751 -87 111434 27 9411 JOSH GROBAN You Raise Me Up (7143/Reprise 1
8 o CELINE DION Have You Ever Been In Love (Epic/ 1747 +96 126981 29 116/0 TARRALYN RAMSEY Up Aﬂéi"ﬂ All Odds (L‘asab/anca{ 9
7 € COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 1736 +51 147711 27 940 :ﬂ‘:gﬂﬁ“:::g;:‘cﬂ?ABe‘mm:: 30"}‘-":? :'Ed Be‘:";;"*d /J// ;
. in't No Mountain High Enough (Motoivn
5 8  LUTHER VANDRD-SS D?nce With My Father () 1688 49 132379 22 107/0 SHERYL CROW The First Cut Is The Deepest (A&M/nterscope/ 6
9 0 SIMPLY RED Sunrise (simplyred.com/ 1652 +68 119489 18 94)2 ABENAA Song 4 U (Vkunim/ 6
10 @ PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 1589 +82 93398 8 9713 MICHAEL BOLTON When I Fall In Love (Passion Group/ 5
1 m DANIEL BEDINGFIELD If You're Not The One (Island//I0JMG) 1329 +17 93670 N 105/0 TIM MCGRAW Tiny Dancer (Curb) 5
12 12 EAGLES Hole In The World (FRC/ 110 -58 82928 24 100/0
13 13 CHRISTINA AGUILERA Beautiful (RCA/ 1103 -2 92041 46 89/0
14 14 JIM BRICKMAN Peace (Where The Heart Is) (AAL/ 946 -1 40187 13 31
16 @ JOSH GROBAN You Raise Me Up (743/Reprise/ 795 +111 38523 3 80/1 "
15 @ CELINE DION Stand By Your Side (£pic/ ” +5 37300 1 68/2 h " i / /
17 m MICHAEL BOLTON When | Fall In Love (Passion Groug) 686 +21 25687 9 75/5 l 0 S g } 0 ) a 72
18 @ SHERYL CROW The First Cut Is The Deepest (A&M/interscope/ 666 +80 66451 6 55/6 n
19 @ CLAY AIKEN Invisible (RCA) 649 +109 58280 4 7512 YO U R A ! S E M E U P
22 @ DIDO White Flag (Arista/ 589 +139 77195 6 38ia R&R AC:
21 @ TIMMCGRAW Tiny Dancer (Curb) 529 +58 18952 4  66/5 Most Added 5th week in a row!
23 @ SEAL Waiting For You (Warner Bros.) 493 +53 38760 1" 49/0 ALBUM
25 € SARAHMCLACHLAN Fallen (Arista) 445 +31 46627 5 382 IN STORES NEXT WEEK,
26 @ HALL & OATES Getaway Car (U-Watch) 428  +48 14616 3 624 NOVEMBER |1
20 25  MICHAEL BUBLE How Can You Mend A Broken... (143/Reprise) 414 -76 13870 1" 55/0
27 @ ROD STEWART f/CHER Bewitched, Bothered And Bewildered (// 410 +70 33305 2 6317
28 @ MICHAEL MCDONALD Ain‘t No Mountain High Enough (Motown) 407 +121 32481 2 547
24 28  KENNY LOGGINS With This Ring (A/ The Best) 398 -30 26192 14 5N
30 @ BURKE RONEY Let it Alt Come Down (R World/Ryko) 292 +43 4001 2 3213 Mo st
@ SANTANA f/ALEX BAND Why Don’t You & | {Arista) 237 +33 43695 1 16/4
— — —— . IncreasedPlays . ...
120 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of | o w0 L wmi T mom ate . TOTAL
10/26-11/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is PLAY
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added | ARTIST TITLE LABEL(S) INCREASE
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. . ;
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour TRAIN Caliing All Angels {Columbiz) +183
Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. DIDO White Flag /Arista) +139
= SHANIA TWAIN Forever And For Always Mercury//0JMG)  +136
gw eﬂ':&ym&WACtl Vg - @ ER ST aes RS @8 D G S Gl : - G : s e M. MCDONALD Ain't No Mountain High Enough (Motown/ +121
JOHN MAYER Bigger Than My Body (Aware/Columbia) SUZY K. Gabriel Vellm) e o o e Up (1 g o
Total Plays: 165, Total Stations: 17, Adds: 2 Total Plays: 80, Total Stations: 21, Adds: 4 PHIL COLLINS Car't Stop Loving You Atnti 102
TARRALYN RAMSEY Up Against All 0dds (Casablanca) BANGLES Something That You Said (Koct) et e
p Agains s (Casablanc. _ omething That You Said (Koc 1 3 82
Total Plays: 102, Total Stations: 26, Adds: 9 Total Plays: 68, Total Stations: 13, Adds: 2 PHIL COLLINS Look Through My Eves (Wal Disey Holywood) +
SIEDAH Man In The Mirror (Omtown/ CHRISTINA AGUILERA The Voice Within (RCA/ Detailed station playlists for all R&R
Total Plays: 83, Total Stations: 15, Adds: 2 Total Plays: 62, Total Stations: 29, Adds: 14 reporters are available on the web at
www.radioandrecords.com.
Songs ranked by total plays

— Intelligence For Your Life

‘ Give your listeners extremely compelling content...The info they can use to make
their life better... or just impress their friends at the water cooler!

| Give your station’s Sales Manager an ideal product, that clients WANT to sponsor!

'The "Intelligence For Your Life Minute" |
| Daily Vignette

Launching in January 2004!

To preview samples, visit:

| www.IntelligenceMinutes.com
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America’s Best Testing AC Songs 12 + In diC ator _
Rﬁi’fﬂ!ﬂﬂfﬁ{ﬁ Egﬁ? For The Week Ending 11/7/03 . Most Added”
Women Women Women SIMPLY HED Sunrlse /smplyred com)
Artist Title (Label) TW LW Familiarity Burn  25-54 25-34 35-54 JIM BHICKM AN Peace (Where The Hea s /4 A U
MATCHBOX TWENTY Unwell (Atiantic/ 408 402 96% 34% 406 388 4.09 CHRISTINA AG["lEHA The Vaice Within (RCA/
PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 390 387 8% 17% 396 379 399 Recurrents
TRAIN Calfing All Angels (Columbis) 389 384 94% 32% 393 376 3.8 SANTANA fIMICHELLE BHANCH The Game Of Love (rists) 1206
CELINE DION Have You Ever Been In Love £pic/ 388 383 96% 34% 3.97 373 403 NOHAH JIJNES Don't Know Why (Blue Nate/V/rg/n/ 1092
DANIEL BEDINGFIELD If You're Not The One fisiand/I0JMG) 388 384 90% 32% 393 400 390 E"'“““E IGLESIAS Her Iinterscope) 1 !‘i‘i
PHIL COLLINS Can't Stop L You fAtlanti 988
SEAL Waiting For You (Warner Bros.) 388 - 62% 8% 395 370 400 an't Stop Loving You (Adantc el
VANESSA CAHLTI]N A Thousand Miles (4&Mylnterscope) 978
EAGLES Hole In The World /£/ 380 3.70 92 30 3.80 368 383 - -
LU 20 % 3% LONESTAR 'm Aready There (644 a7
SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 379 363 97% 3% 374 362 377 SHERYL cnow Soak Up The Sun ,,,&M/,,,,e,mpe, 930
JIM BRICKMAN Peace (Where The Heart Is) (AAL/ 3718 319 70% 14% 3.88 387 3.90 TRAIN Drops Of Juplter (Tell Me) /L‘o/umll/a/ 802
CELINE DION Stand By Your Side (£pic/ 376 379 4% 17% 384 376 3.86  AVRIL LAVIGNE Complicated /5’_'5"’/ 690
FAI LL B 666
SIMPLY RED Sunvise (simplyred.com)/ 375 367 75% 17% 370 375 368 s Tﬁﬂ'__ffy_fw"’”e’ s/ hiael
KELLY CLARKSON A Moment Like Thls /RL'A/ 609
KENNY LOGGINS With This Ring /A The Best, 3.73 - 52 9 3.78 364 381 U T - o
th This Ring (41 The Best/ ho % * CALLING Wherever You Wil Go A/ 608
LUTHER VANDROSS Dance With My Father 4/ 3.67 3.69 80% 37% .n 354 383
Songs ranked by total plays D
UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 354 352 99% 50% 349 362 346 -
SHERYL CROW The First Cut Is The Deepest (A&Miinterscope/ 350 349 84% 21% 346 374 3.39 “ | Ve
pes ” Please Send Your Photos
MICHAEL BOLTON When | Fall In Love (Passion Group/ 337 343 82% 29% 344 3.22 350 5
R&R wants your best snapshots i
MICHAEL BUBLE How Can You Mend A Broken... /743/Repriss/ 331 332 79% 21% 334 324 336 (color or black & white). i
CHRISTINA AGUILERA Beautiful (RCA/ 322 312 9% 63% 327 333 326 Please include the names and titles of all pictured
and send them to:

Total sample size is 358 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Tolal familiarity represents . . %
the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. Sample composition R&R, ¢/o Mike D§V|S :
is based on persons 12+, Persons are screened via the Intermet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results 10100 Santa Monica Bivd., 3rd Floor, E
are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of Los Angeles, CA 90067 §
RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division . . , :

Email: mdavis@radioandrecords.com
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Mark Edwards
V PD, KOSI/D nver

reer, and I've seen the genre transform
from Beautiful Music with vocals in the
’80s to today’s many flavors of main-
stream AC, Hot AC and everything in

é
|
|

g
AW &

' many stations, including KOSI/Denver,

a tremendous opportunity for stations to bring in new lis-
teners and superserve the people who adore holiday mu-
s sic, and | can’t wait to start playing the ultimate feel-good

= songs later this month. ¢ Beyond that, all of adult radio
= has to look for the things that will draw listeners to our sta-
tions and keep them around. | really believe in secret-
weapon records, and songs like “I Can Only Imagine” by MercyMe are

i pens between the songs may be even more important. Aduit stations,

ers it best will win the battle. In Denver, that station will be KOSI.

.
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{
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| Santana f/Alex Band of The Calling
i (Arista) continue to reign at Hot
! AC, with “Why Don’t You & I” in the No.
|

§

i

H

{

i

|

|

!

i
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1 spot for the sixth week ... KYSR/Los
Angeles, WBMX/Boston, KALC/San
Francisco, KLLY/Bakersfield and KALZ/
Fresno help Coldplay (Capitol) get
Most Added, with 14. They're followed
by No Doubt (Interscope), with 12;
Counting Crows (Geffen), with 11;

Columbia), who pick up eight ...

Fuel, at 38*; and Dave Matthews’ latest, at 39" ...
side, Train make their move into the top five with “Calling All Angels”
(Columbia), going 6-4* and earning Most Increased ...
worthy week for ex-Doobie Michael McDonald, whose “Ain’t No Moun-
tain High Enough”is +121, moving 28-27* ... Christina Aguilera nabs
Most Added with “The Voice Within,” followed by Clay Aiken’s “Invis-
ible,” with 12 adds, and Josh Groban, with 11.

I’'ve had the great opportunity to be ”
involved in adult radio for my entire ca- .

. between. # Every year about this :
- time, | try to look ahead to see where
@é the AC format is going. Of course, for |

it's almost time to change to all-holiday music. | think it’s

huge for us at KOSI. When | was involved with Hot AC KALC (Alice .
105.9)/Denver earlier this year, we found “Stacy’s Mom” by Fountains
Of Wayne and used the song in the same way. Those kinds of songs -
generate huge listener response, and they set the stations that play
them apart from all the lemmings. # Music is one thing, but what hap- °

no matter what flavor they are, have to know who their listeners are f'
and relate to them every minute of every day. There are a ton of places -
to get most of the songs we play, so we have to be unparalleled in pro-
. viding relatable content to our listeners. Whether it’s local content, art-
ist and music information or listener interaction, the station that deliv- -

Dave Matthews (RCA), also with 11; and Five For Fighting (Aware/ :
Debuting on the Hot AC chart this week .
1 are Stacie Orrico, at 35*; Meat Loaf, at 36*; Counting Crows, at 37%;
On the mainstream

Another news-

— Angela Perelli, AC/Hot AC Editor

armist. Coldplay
LaseL: Gapitol

By MIKE TRIAS/ASSOCIATE EDITOR

‘ N )hen Chris Martin (vocals, guitar,

piano), Guy Berryman (bass), Jonny
Buckland (lead guitar) and Will Champion
(drums) released their debut album. Para-
chutes, the quartet known as Coldplay
went on to achieve both critical and com-
mercial success. Fellow artists of different
genres became huge fans. R&B diva
Brandy has even decided to take things a
step further, singing the praises of the
band in the lyrics to one of the songs from
her forthcoming album: “Sittin’ home on a
cold day/Underneath the covers like a little
baby/Think I wanna hear some Coldplay/
Especially that song when the man sings,
‘Did 1 drive you away?” This week
Coldplay celebrate their place among
music’s current elite with the release of
Coldplay Live 2003.

The boys met in the mid-"90s during
their first week as students at University
College London. Martin and Buckland be-
gan writing songs together, and Berryman
soon joined the pair in their musical ad-
venture. Not wanting to be left out, Cham-
pion switched from guitar to drums —
even though he had never played the
drums before — just so he could be part
of the magic. They originally called them-
selves Starfish, but Coldplay eventually
took their name from their friends’ band
when they didn’'t want it anymore. That
band derived its moniker from a book of
poems.

: Though Coldplay now enjoy the lifestyle
that accompanies a thriving music career,
that was not part of the band’s musical mis-
sion when they formed. “We were trying to
say that there is an alternative,” says Mar-
tin. “That you can try to be catchy without
being slick, poppy without being pop. and

you can be uplifting without being pomp-
ous. Because we're sometimes playing qui-
eter stuff, it’s hard to sound like we're try-
ing to change things, but we wanted to be
a reaction against soulless rubbish.”

The two-disc CD and DVD set Coldplay
Live 2003 was filmed at Sydney's Hordern
Pavilion on July 21-22 of this year and di-
rected by Russell Thomas. The DVD portion
not only includes the live concert footage of
all the songs, it also contains a tour diary
documentary with behind-the-scenes footage
from various locations around the world.
This week the DVD footage will also debut
at select movie theaters across the country.

As for the CD portion of the collection,
many of the tracks are taken from the
band’s sophomore effort, A Rush of Blood
to the Head, which has not only won
Coldplay a Grammy, but also gone double-
platinum. Of course, the hit single “Yel-
low” is present on the album, but probably
more exciting for fans is the fact that there
are a couple of rare tracks and a brand-
new song as well. “One I Love” and “See
You Soon” are the two rare tracks, while
“Moses” is the band’s brand-new single. So
far, “Moses” has enjoyed success at Triple
A and Alternative, and it enters R&R’s
Hot AC chart at New & Active this week.

Says Martin of their current popularity,
“We might as well make the most of things
and live everything utterly with convic-
tion, It’s about making the most of this
amazing opportunity, because we can’t
believe we've been given it. That applies
to the band and to our lives in general.”
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WEK  WEEK  ARTIST TITLE LABELIS) o s AJ%I)%A;{LCE weson onsuow| JUfOSE Added
1 €  SANTANA f/ALEX BAND Why Don't You &| (Arista/ 4073 +74 259514 22 93)0 |www.rradds.com
2 0 3 DOORS DOWN Here Without You (Republic/Universal) 3286 +218 206639 14 89/0 ARTIST TITLE LABEL(S) ADDS
5 € MATCHBOX TWENTY Bright Lights /Atiantic) 3161  +142 207083 14 950 COLDPLAY Moses (Capitol 14
7 @ DIDO White Flag Arista/ 3082  +139 208947 17 91)2 LU PR T 12
4 5 MATCHBOXTWENTY Unwel drintic | 2894 97 208527 39 970 ggsm’;ﬁ:&fsﬁm’:%j/’" L ::
6 6  JOHN MAYER Bigger Than My Body (Aware/Columbia) 2881 83 179860 13  96/0 FIVE FOR FIGHTING 100 Years Awar/Columbia) 8
3 7 TRAIN Calling All Angels (Columbia) 2820 198 185906 31  94/0 TRAIN When | Lok To The Sky (Calumbia) 7
8 8  LIVE Heaven (Radioactive/Geffen) 2663 2236 149317 26 87/0 JM‘:E:E;;:::(I::I:TH ?rezhe /{/fja;erick/ﬁ'arqe/;j Bros) ) g
9 9 LIZPHAIR Why Can't|? (Capitol) 2447 157 132053 25  87/0 aylor Jack Jojinson MUSIE/Cersa
10 D SARAHMCLACHLAN Fallen (Arista) 2385 475 143678 9 Q00 | e m o T ey
13 @ SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 2248 +116 133008 1 92/2
11 12 JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 2172 116 146530 38 820
12 13 JOSH KELLEY Amazing (Hollywood) 1991 1148 126388 31 761
14 14 UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 1847 1143 116669 42  84j0 COU NTI NG
15 ) BARENAKED LADIES Another Postcard (Chimps) /Reprise) 1786 +58 104349 9  80/0
16 (O NICKELBACK Someday (Roadrunner//DJMG) 1601  +151 79135 8 71212 C R O WS “She Don't
21 (D NODOUBT It's My Life finterscape) 1280 +334 77966 3 7512 Want Nobody
18 ) MICHELLE BRANCH Breathe Maverick/Warner Bros,) 1191  +143 56392 5 726 = - Nea r
22 ) TRAIN When I Look To The Sky (Columbia/ 1146  +247 57047 3 181
17 @)  STAIND So Far Away (Flio/Elektra/EEG) 1133 +53 47768 13 51]1
19 € NELLY FURTADO Powerless (Say What You Want) [DreamWorks) 1112 +135 56701 4 64)5
23 @  SEAL Waiting For You (Warner Bros,) 922  +104 59458 11  55/3
20 23 VERTICAL HORIZON I'm Still Here (RCA/ 846 88 41352 15 510
26 @ JASONMRAZ You And | Both (Elektra/FEG) 706 +70 39912 5 49/5
25 @  SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 649 +3 37726 12 33
28 @ HOWIE DAY Perfect Time Of Day (Epic/ 624 +39 34877 7 3500
27 27 SALIVA Rest In Pieces (/sland/IDJMG) 578 57  3271m7 17 19/0 Most
24 28  FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC) 569 74 3138 117 3m |Increased Plays
31 @ MERCYME | Can Only Imagine /NO/Curby 527 +40 25546 16 21/0 TOTAL
29 30  ATARIS The Boys Of Summer (Columbia) 423 59 21090 19 2000 | anmst e Leees) INCPEASE
30 31 STING Send Your Love /A&M/Interscape) 419 -14 15565 1 39/0 NO DOUBT It's My Life finterscape/ +334
3 €D SUGARRAY Is She Really Going Out With Him? /Atiantic) 389 +8 35594 19 17)0 TRAIN When | Look To The Sky (Colimbis) +207
32 33 GAVIN DEGRAW Folow Through (J 370 94 12773 18 3800 ::t’:"’(gf:A'::‘:(WS’:n:’:J:y"%:;;;;‘;‘; ,;’/’;5,”:(’,{/‘/””’”""” :f;':
36 34 KATY ROSE Overdrive 12/ 4 A7 6225 6 1500 | GOUNTING CROWS She Don't Want Nobody Near (Geffer)  +149
@ STACIE ORRICO (There's Gotta Be) More To Life (ForeFront/Virgin) 327 +69 12495 1 1612 MICHELLE BRANCH Breathe (Maverick/Warner Bros.) +143
€D  MEAT LOAF | Couldn’t Have Said It Better (Sanctuary/SRG) 313 +88 8459 1 210 MATCHBOX TWENTY Bright Lights (Atlantic/ +142
€D COUNTING CROWS She Don’t Want Nobody Near (Geffen/ 300 +149 9421 1 39 E::J x:E"FI'“"‘Z"'Ft’”’W *:;g
@  FUEL Fals On Me (£ 01«32 8729 1 23 | wvewma Po”;azss (Say What You Want) Dreamilorks o198
€D DAVEMATTHEWS Save Me (RC4) 293 +128 14542 1 31
37 40  BANGLES Something That You Said (Koch/ 286 12 6906 7 190
oA 1 Bl g o e s o A o e e el s e by s rtariy sk || Detailed station playlists for all R&R
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporlers are available on the weh at
reporting station. Songs unreported as adds do not co.unt.towa(d overall total stations playing a song. Total Audience equals Ayerqge Ouar.ter.Hour Persons t[mes www.radioandrecords.com.
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron -
Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

COUNTING
CROWS !

R&R Hot AC: Debut €D ;
On over 40 stations in 3 weeks!
Already On:

KYSR ~ WBMX KALC WKRQ KEZR  WSNE
KMXB KAMX WMC and many more

THE BESTOF...

The new collection in stores 11.25.03

R Featuring "Mr Jones”, “"Round Here”, “Long December”, "Big Yellow
Iy H@- ords. All ts reserved. www.gefh .
;F e gefencem KBBY Taxi”, the new song “Friend Of The Devil’, and the new single

“She Don’t Want Nobody Near”
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America’s Best Testing Hot AC Songs 12 + New & Active
For The Week Ending 11/7/03
T T FRANKY PEREZ Cecilia {Lava/
Atist Title (Label) TW LW Familarity Burn  18-3 18-24 2534 | | Total Plays: 228, Total Stations: 20, Adds: 0
MATCHBOX TWENTY Bright Lights (At/antic/ 426 4.18 91% 12% 4.27 424 434
3 DOORS DOWN Here Without You (Republic/Universal) 425 420 95% 20% 428 428 430 | | BENHARPER Diamonds On The Inside (Virgin/
SANTANA /ALEX BAND Why Don't You & | (Arista) 420 421 95% 23% 425 432 406 Total Plays: 208, Total Stations: 21, Adds: 4
MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 413 3.95 85% 1% 410 410 410
JASON MRAZ The Remedy (I Won't Worry) (Elektra/FEG) 409 4.00 97%  42% 4.05 415 376 ., )
NICKELBACK Someday (Roadrunner/!0JMG) 409 404 84% 4% 406 406 408 | | SUGARRAY Chasin' You Around (Atlantic)
JASON MRAZ You And | Both (Elektra/EEG) 409 - 58% 7% 409 408 4.2 | | YotalPlays: 207, Total Stations: 17, Adds: 1
VERTICAL HORIZON I'm Still Here (RCA/ 407 3.96 79% 9% 4.04 404 403
MATCHBOX TWENTY Unwell (At/antic/ 405 4.08 9%  49%  4.06 397 A
JOHN MAYER Bigger Than My Body (Aware/Columbia) 403 387 9% 21% 404 408 403 E(ﬁfrlmof'gglrzgg::::s“ ?;"K‘; d/f" g"”’ L)
LIVE Heaven [Radioactive/Geffen) 396 395 87%  26% 4.07 407 406 Al T
SALIVA Rest In Pieces (/sland/IDJMG) 394 382 73% 15%  4.02 404 396
SARAH MCLACHLAN Fallen /Ar/ls‘ta} 3.93 3.90 74% 13% 409 4.10 4.07 CLAY AlKEN Invmble /HCA}
HOWIE DAY Perfect Time Of DBY /Ep/t.‘} 3.91 - 4% 5% 3.96 4.03 3.82 Total P|BYSZ 174, Total Stations: 10, Adds: 3
ATARIS The Boys Of Summer (Columbia) 390 3.70 95% 8% 3.82 397 335
LIZ PHAIR Why Can't 1? (Capitol} 388 3.85 94% 28% 391 393 385
JOSH KELLEY Amazing (Hollywood) 388 398 82% 21% 394 396  3.87 COLDPLAY Moses (Capitol)
STAIND So Far Away (Fljp/Elektra/EEG) 3.87 378 81% 21%  3.87 386  3.90 Total Plays: 38, Total Stations: 15, Adds: 14
GUSTER Amsterdam (Gonna Write You A Letter) /Palm/Reprise/ 384 3m7 63% 13% 3.85 3.9 n
DIDO White Flag (Arista/ 383 3.76 87% 20% 3.92 405 358
GAVIN DEGRAW Follow Through (J/ 383 384  48% % 311 388 353 Songs ranked by total plays
TRAIN Calling All Angels ([Columbia) 382 3712 98%  48% 3.78 375 389 .
NO DOUBT It's My Life #interscope) 373 - 60% 1% 383 375 4N Indicator . T -
FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 369 3.61 92%  33% 337 332 3583 S : Most Added®
SHERYL CROW The First Cut Is The Deepest /4&M/Interscope) 366 3.63 18% 17% 3.79 386  3.62 AVRIL LAVIGNE Complicated (Arista/
SEAL Waiting For You (Warner Bros.) 364 3.60 55% 12% 3.59 ia 405 [ \_ )
BARENAKED LADIES Another Postcard {Chimps) (Reprise/ 353 354 10% 18%  3.67 i 357
NELLY FURTADO Powerless {Say What You Want) (DreamWorks) 3.38 - 44% 1% 346 3.59 3.07
PLEASE SEND YOUR PHOTOS
UNCLE KRACKER f/DOBIE GRAY Drift Away flava/ 333 3.9 97% 57% 3.35 336 3.31 L
SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 326  3.35 76% 35% 3.28 333 315 R&R wants your best snapshots
- i . L . (color or black & white).
Total sample size is 422 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total ) ]
familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are Please include the names and titles of all
tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music pictured and send them to:
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended fo show R&R c/o Mike Davis:
opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local 10100 Santa Monica Bivd., 3rd Floor,
k radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. ) Los Angeles, CA 90067
( N
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CAROL ARCHER

. | carcher@radioandrecords.com

Format Parity:
Welcome To Monitoring

SMOOTH JAZZ

R&R Triple A Editor sheds light on the new SJ charts

‘ast month Mediabase 24/7 announced plans to ex-
pand its monitoring service at the beginning of the new
year to include Smooth Jazz, Latin and Christian for-
mats. With the advent of this historic milestone,
Smooth Jazz’s days as the proverbial redheaded freck-
led stepchild of radio will finally end.

Mediabase President Rich Mey-
er explains, “Monitoring the
Smooth Jazz format is long over-
due. Even though most Smooth
Jazz radio stations are unique to
their own marketplaces, program-
mers will benefit greatly by myri-
ad Mediabase analytical tools and
by viewing the programming ten-
dencies inside and outside their
markets.

“Record-label executives will be
astounded by the number of ways
they will be able to track their mu-
sicand by the way they will be able
to see the whole body of work
on each radio station, rather than
just the currents. This is a good day
for Smooth Jazz.”

Smooth Jazz stations up to mar-

ket 140 that maintain the soon-to-
be-determined required AQH will
be monitored and remain reporters
(esteemed longtime 5] reporter
noncommercial KSBR/Mission
Viejo, CA will likely become an In-
dicator station, R&R’s term for
non-monitored reporting status).
Monitored stations will report adds
to R&R through a dedicated web-
site.

The addition of Indicator stations
and a separate, nonmonitored Indi-
cator chart is another important in-
novation. Our criteria for Smooth
Jazz Indicators have not been final-
ized, but Indicator stations may in-
clude noncommercial stations, such
as WEAA /Baltimore; stations in
markets below 140; and specialty

SAXOPHONIC WHIRLWIND when Dave Koz's national Saxophonic
tour played Albany, NY recently, the artist had a chance to hang with WZMR/
Albany staff members. Seen here are (I-r) WZMR morning host Blaise Navarro,
Koz and station midday host Julie Feiner and PD Kevin Callahan.

shows or other nontraditional outlets.
Indicators will report their entire cur-
rent playlists, including adds, on a
designated website.

Important Tastemakers

Like Smooth Jazz, Triple A is an
adult format with a relatively small
panel. R&R’s Triple A Top 30 com-
prises data from 26 monitored sta-
tions, and the Triple A Indicator
chart has 19 reporters. To get a
clearer sense of what monitoring
will mean to Smooth Jazz, [ asked
R&R Triple A Editor John Schoen-

“The senior VPs of
promotion and other
department heads
are heginning to
understand that
Indicators are a
viable target in a
campaign for a
projectand a
successful signpost
in the development
of an artist.”

berger to describe the evolution of
the Triple A charts, as well as their
similarities and differences.
"“Originally, the Triple A chart
was a combination of monitored
and nonmonitored stations,”
Schoenberger says. “We went to a
monitored-only chart and a combi-
nation chart about two years ago,
but there was practically no differ-
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WHO’S SWEETER THAN CANDY? white Candy Dulfer was in Los
Angeles last week to play a gig and promote her Eagle Rock release, she
dropped by KTWV (The Wave). Seen here are (I-r) Wave morning show co-host
Pat Prescott, Production Director Vince Garcia, Dulfer and Wave Asst. PD/MD
Samantha Wiedmann.

ence between the two, so we decid-
ed that a second chart would have
to reflect airplay on ‘tastemaker’
stations.

“We added eight or nine report-
ers to give enough critical mass for
an Indicator chart. That was also
when we were able to get past ex-
cluding all but one or two noncom-
ms. With the latest panel revisions,
R&R has 11 noncomm reporting
Triple A stations.”

Schoenberger explains that in
Triple A there is more common
ground than disparity among the
tracks that appear on both charts.
“The Indicator chart’s real value is
as an indicator of things to come,”
he says. “Those reporters are more
willing to support new artists first.

“More often than not, you’'ll see
atrack go top 10 on Indicator, then
show up in New & Active and
move up on the monitored chart.
Norah Jones developed that way
— also the Eastmountainsouth
project, John Mayer, David Gray
and others.

“There are also more down-the-
center mainstream artists, like
Dido, on the monitored chart.
Many commercial Triple As play
these artists because they fit with-
in the mix, but they also give them
a competitive edge against Hot
ACs and others they share audi-
ence with in the market.

“More adventurous Triple A sta-
tions and noncomms are less con-
cerned with that head-on, heavy
competition, so they lean more to-
ward playing artists who can be ex-
clusively theirs.

“There are also a couple of Tri-
ple A Indicator stations — such as
KPIG/Monterey, which is a
unique, very adventurous, kind of
off-the-wall station — in big
enough markets that they could be
monitored but that really fit the In-
dicator crowd, and Indicator is a
more natural home for them.”

A Learning Curve

Schoenberger asserts the impor-
tance of Indicator stations to labels
but explains that there was a learn-
ing curve involved in Triple A. It
took awhile for Indicator stations to
take on significance, but not with
promotion staffs and the radio com-
munity,” he says.

“Where the Indicator chart is
starting to carry more weight is in
the labels” Wednesday-afternoon
marketing meetings. The senior
VPs of promotion and other depart-
ment heads are beginning to under-
stand that Indicators are a viable
target in a campaign for a project
and a successful signpost in the de-
velopment of an artist.

“It's taken awhile, but most la-
bels realize that not every record is
going to cross over to CHR and be
a giant smash. As much as they're
under quarter-to-quarter, got-to-
have-hits pressure, they still have
todevelop artists. And when it gets
to that, they are limited in the for-
mats where they can develop art-
ists — Triple A certainly being one,
and [imagine Smooth Jazz is anoth-
er. Most labels have realistic expec-
tations about what they can expect
out of a project. Triple A can be a
launching pad, but it can also be a
final destination.”

TALK BACKTO R&R!

Do you have questions,
.comments or feedback regarding
this column or other issues?
Phone: 310-788-1665
E-mail:
carcher@radioandrecords.com
Fax: 310-203-9763
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WK WEEK  ARTIST TITLE LABEL(S) ALAYS PLAYS AJ%?JLCE s s | Most Added’
1 @ PRAFUL Sigh (Rendezvous/N-Coded) 884 +25 108220 17 420 |www.rrindicator.com
2 @ DAVE KOZ Honey-Dipped (Capitol) 879 +46 114887 11 42jp | MSTTTE USRS _ ADDS
3 3 CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock/ 817 6 97461 22 40[0 ;‘m‘m‘gﬂg‘m‘r {\.3”;‘!"’;"’;/ i Bt o g
) . n 0 NMountain 1gh Enoug oLown,
4 4 KENNY G. Mallbl.J Dreams (Arista) m 31 87597 18 36/0 DOWN T0 THE BONE Collr Funk (¥aracs/ :
6 © MINDI ABAIR Fiirt (GRP/VMG) 662 +16 71322 17 381 DAVID BENOIT Watermelon Man (GRP/VMG) 4
5 6  PAUL JACKSON, JR. It's A Shame (Blue Note) 580 81 47966 25 34/ NICK COLIONNE High Flyin' (3 Keys Music) 3
10 o DARYL HALL She's Gone (Rhythm & Groove/Liquid 8/ 514 +64 48457 8 3Im SEAL Touch (Wame(Bm&/ 3
8 € CHRIS BOTTI Indian Summer (Columbia) 513 +24 58190 8  4pjo | RICHARD SMITH Sing A Song (4447) 3
7 @ RICK BRAUN Green Tomatoes (Warner Bros.) 501 +4 60974 15 3gjp | MCKDERRINGER Free Ride (B 3
11 @) JAZZMASTERS Puerto Banus (Trippin ‘N’ Rhythm) 446 +22 58076 13 372 Most
9 11 URBAN KNIGHTS Got To Give It Up (Narada) 438 40 38443 25  25[0 os
12 12 LUTHER VANDROSS Dance With My Father () 408 2 6387 2 np |INncreasedPlays
16 @ JIMMY SOMMERS Take My Heart... (Gemini/Higher Octave) 403 +18 57267 12 3272 LD
13 @ CHUCK LOEB eBop (Shanachie) 400 +4 51630 15  31J1 | ARTIST TTE LBEL) INCREASE
18 ) NICK COLIONNE High Flyin' (3 Keys Music) 379 +60 50125 6  35/3 | DOWNTOTHE BONE Cellar Funk torads/ +74
17 16 LEE RITENOUR Inner City Blues (GRP/VMG) 365 4 38573 7 310 gﬂx‘*xi:xfggNA? An;;ﬁNoﬁMo;n;am Hs/r[n F"‘,’}'ﬂ; (Motown) +:i
e's Gone (Rhythm & Groove/Ligui +
20 @ STEVE COLE Everyday (Warner Bros.) 302 +48 41428 5 281 NICK COLIONNE High Fyin’ (3 Keys Masic +60
21 ) DAVID BENOIT Watermelon Man (GRP/VMG) 2 +51 28807 4 2718 | paviD BENOIT Watermelon Man (GRRVAG) +51
19 @ SIMPLY RED Sunrise (simplyred.com/ 267 +5 14976 13 212 STEVE COLE Everyday (Warner Bros.) +48
23 @ MARC ANTOINE Funky Picante (Rendezvous) 226 +28 16457 6 2312 DAVE KOZ Honey-Dipped (Capitol) +46
22 @ SEAL Touch (Warner Bros.) 226 +22 14821 4 193 | KIMWATERS The Ride (Shanachie/ +34
27 €D MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 217 +65 16722 2 23(6 :,“::Fcuf'g‘:"%;:m;;“; ;f;””"”””” *;g
g +
24 23 STEVE OLIVER Positive Energy (Native Language) 188 -10 5977 11 111 8
25 @) PAMELA WILLIAMS Afterglow (Shanachie) 182 +1 14007 6 18)2 Most
26 @ GREGG KARUKAS Riverside Drive (V-Coded) 167 +5 23527 8 14)0 Pl d
30 € BRIAN CULBERTSON Serpentine Fire (Warner Bros.) 155  +24 9882 2 150 ayed Recurrents
@) KIRK WHALUM Do You Feel Me (Warner Bros.) 119 +15 6871 LI T L
28 28 ACOUSTIC ALCHEMY No Messin’ (Higher Octave) 117 -34 4372 13 110
29 29  JEFF GOLUB Boom Boom (GRP/VMG) 116 -34 5708 11 12)0 PAUIlT:Ylg'; :n The Move (Peak/ 388
o DAVID SANBORN Comin’ Home Baby /GRPVMG) 340
[Debur> 1 7 1
@  BASS X Vowi Liguid 5 108 * 365 112 M. MCDONALD | Heard It Through... (Motown/Universall 279
42Smooth J rters. S ked by total plays for the airplay week of 10/26-11/1. Bullet ining p! ining flat i . | JEFF LORBER Gigabyte arace) 28
mooth Jazz reporters. Songs ranked by total plays for the airptay week o -11/1. Bullets appear on songs gaining plays or remaining flat from previous week.
If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. LLUIEI LA L S‘?V WL e Al
Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations | WALTER BEASLEY Precious Moments (A-Coded) 185
playing a song. Total Audience equais Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. | RICHARD ELLIOT Corner Pocket (GRP/VMG) 175
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. CHIELI MINUCCI Kickin' It Hard (Shanachie/ 154
= PHIL COLLINS Come With Me (Atiantic/ 116
New & Active RONNY JORDAN At Last /V-Coced) 114
RIPPINGTONS Bella Luna (Peak SPYRO GYRA Cape Town Love (Heads Up International PIECES OF A DREAM Love’s Siihouette fHeadts Up/ 84
Total Piays: 106, "Ia'o?alusnt?it/io?las:/& Adds: 1 ‘ Total Plays: 80, Total Stations: 10, Adds: 2 SPYRO GYRA Getaway (Heads Up/ 9
HIROSHIMA Revelation (Heads Up International DOWN TO THE BONE Cellar Funk /arads/ KIM WATERS Waterfall (Shanachig) 16
ot P 88 Tos e & niteg Total Plays: 75, Total Statins: 12, Adds: EUGE GROOVE Rewind (Warrer Bros) 74
STEVE WINWOOD Why Can't We Live Toaether (Wincraft/SCI-Fidelit SPECIAL EFX Ladies Man (Shanachie) DARYL HALL Cab Driver Rhythm & Groove/Liquid 8) 45
Sl e e | Tota Plays: 74, Total Stations: 9, Adds: 1 RICK DERRINGER Hot And Cool B3 w
CHRIS STANDRING | Ain't Mad Atcha (Mesa Entertainment/Blue M RICHARD SMITH Sing A Song 4440/ . . .
Total Plays: 92, Total St::ions:a 8, Agd::/(] b EntertamentiS Hoor Total Plays: 70, Total Stations: 10, Adds: 3 Detailed station playlists for all R&R
MICHAEL LINGTON Of The Hook (3 Keys Music) KEM Love Calls (Motown/Universal) reporters are available on the web at
Total Plays: 88, Total Stations: 7, Adds: 0 | TotalPlays: B4, Total Stations: 4, Ades:0 www.radioandrecords.com.
N N N i Songs ranked by total plays il

MINDI ABAIR “FLIRT” R&R: @ ! 662 spins

DAV|D BENO”‘ R&R:@ 271 spins New at: KOAI, WELV, WJZZ, KNIK
“"WATERMELON MAN” #4 Most Added! Most Increased +51

RICHARD ELLIOT Add Date: November 10th

“SLY” These stations couldn't wait: KTWV, KSBR

JEFF GOLUB Add Date: November 17th
“PASS IT ON” Already on: WJJzill

BERNIE WILLIAMS Add Date: November 10th
“STRANDED ON THE BRIDGE”  New at: wacp!! Already on: WVMV, WNWV
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These days, when new music
comes to the station it’s usually
pretty good. Smooth Jazz musicians
can really play. Still, every tune
doesn’t hit the buil’s eye. Frequently,
when the good songs are fighting it
out for adds, strong songs can come
out of nowhere and leapfrog the
pack, songs like “It's a Shame” by
Paul Jackson Jr., Dave Koz’s “Honey Dipped”
and Praful’'s “Sigh.” # Steve Cole’s “Every-
day,” Richard Smith’s “Sing a Song” and Eric

- Marienthai’s “Uptown” each possess that
magic. They are bright, positive, well-crafted tunes, tailor-made to
fit the fabulous Smooth Jazz format. # Additionally, though it has
been battling it out for a few months, Michael Lington’'s “Off the
Hook” refuses to fade from the forefront of my thoughts. The tune
has its admirers, and it continues to test well in online surveys. It
has a luxuriant, airy grandiosity that sends the listener's mind aloft
on a pulsating journey of weightlessness and joy. | remember
Hiroshima’s first album and how well our market received their
unique, exotic sound. Their new tune, “Revelation,” is a dandy little
gem for the format. it’s earthy with an engaging top-down quality. It
has a cool, almost mysterious feel that makes you want to get on
Highway 101 and drive until you run out of gas. The tune is a bril-
liantly mixed collective musical effort — a restrained egalitarian tour
de force. | revel in the fact that there’s a lot of great music out
there, but lament the fact that there is no place to put it.

Larry HoIIoweII
MD WJCD/Norfolk

Praful holds on to the top spot for
a third week with “Sigh” (Rendez-
vous/N-Coded) ... Coming from be-
hind to challenge is KTWV/Los Ange-
les morning co-host Dave Koz, who
holds at No. 2 for a second week with
“Honey-Dipped” (Capitol) ... Mindi
Abair scores her second top five hit
with “Flirt” (GRP/VMG) ... Daryl Hall
has a 10-7* jump with “She’s Gone” (Rhythm & Groove/Liquid 8)

. Nick Colionne goes top 15 with “High Flyin’” (3 Keys), moving
18-15* ... A nice move for Michael McDonald, who surges 27-22*
with “Ain’'t No Mountain High Enough” (Motown) ... Debuting this
- week: Kirk Whalum at No. 27 with “Do You Feel Me?” (Warner
Bros.) and Bass X at No. 30 with “Vonni” (Liquid 8) ... On the add
front, Kim Waters is on top with “The Ride” (Shanachie) ...
McDonald ties with Down To The Bone (Narada) for second place.

— Carol Archer, Smooth Jazz Editor
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(Reporters

WZMR/Albany, NY
DM: Michael Morgan
PD: Kevin Callahan

KAJZ/Alhuquerque, NM
PD: Paul Lavoie
APO/MD: Jeft Young

KIM WATERS

KNIK/Anchorage, AK
OM/PD Aaron Wallender

‘3 OAVID BENOIT

WJZZ/Atlanta, GA

PB/MD: Nick Francis
2 MICHAEL MCDONALD
2 DAVID BENOIT

KSMJ/Bakersﬁeld, CA
DM/PD/MD: Chris Townshend
APD: Matt Ke ly

KIRK WHALUM

WNUA/Chicago, H
DM: Bob Kaake
PD/MO: Steve Stiles
11 URBAN KNIGHTS

KIM WATERS

WNWV/Cleveland, OH
OM/PD/MD: Bernie Kimble

RONNY JORDAN
WN TO THE BONE

WJZA/Columbus, OH
L I

KOAl/Dallas, TX
DM/PD: Kurt Johnson
MD: Mark Santord

WVMV/Detroit, MI
DM/PD: Tom Sleeker
MD:”S‘avnﬂy Kovach

KEZL/Fresno, CA
OM: Scott Keith
PD/MD: J We[ﬂg;r)rhpimer

Dow

WDRR/F1. Myers, FL
PD: Ron “Jomama™ Shepard
MD: Randi Bachman

No Adds

KHJZ/Houston, TX

PO: Maxine Todd

APD/MOD: Greg Morgan
7 PAMELA WILLIAMS

WYJZ/ndianapolis, IN
DM/PD/MD: Carl Frye
NICK COLIONNE

KIM WATERS
DOWN TO THE BONE
KOAS/Las Vegas, NV

PD/MD: Erik Foxx
No Adds

KSBR/Los Angeles, CA WJZV/Richmond, VA
DM/PD: Terry Wedel PD: Reid Snider
M‘D: Susan ”n.s“hhay No Adds
KTWV/Los Angetes, CA
PD: Paul ioldstein
APD/MD  Samantha Wiedmann KSSJ/Sacramento, CA
. PD/MD: Lee Hansen
f APD: Ken Jones
WELV/Macon, GA [
PD/MD: Rick Smith
E KBZN/Salt Lake City, UT
OM/PD/MD: Dan Jessop
8 MICHAEL MEDONALD
WCJZ/Madison, Wi 3 Rce CoLONN
DM/PD: Mike Ferris 1 ERIC MARIENTHAL l
APD: Sybil McGuire
MICHAEL MCDONALD
K e, o
WJZN/Memphis, TN SedidUAL
PD/MD: Norm%ﬂillev PD: Mike Vasquez
MARC ANTOINE APD/MD: Kelly Cole
RICHARD SHHTH 15 DARVL pALL
HICK DERRINGER 5 JAZZMASTERS
KELLEY HURT
iami KJZY/Santa Rosa, CA
e oSt
MD: Ri . Rob Singleton
PD/SI?’E';SIEQDMGMHIM No Adds
WJZlMilwaukee, Wi
OM{PD: Steve Scott
Mol Peterson KWJZ/Seatile, WA
5 RICHARD SMIT PD: Carol Handley
MD; Dianoa Ro
KRVR/Modesto, CA
DM/MD: Doug Wulft
PD: .Ij_rqprzan RIPPINGTONS
SPYRD GYRA KiM WATERS
1 KIRK WHALUM
1 KIM WATERS
WEIB/SPrmgfreld MA
Jones Smooth Jazz/Network PD: Car
PD/MD: Steve Hibbard MD: Juanita Shavers
WQCD/New York, NY
DM: John Mullen WSSM/St. Louis, MO
PD/MD: charIeIX‘Connolly PD: David Myers
W/gglgorfo{)k VA wsiT .
aisy Davi
APD/MD: Lar!y Hollowell ppsgogagﬂge e
MD Kalhy Curtis
WLO0Q/Orlanda, FL
rﬂ% li’nan Mmgan
i WJZW/Washington, DC
OM: Kenny King
PD: Carl Anderson
KIM WATERS MD: Renee Oepuy
OOWN TG THE BONE No Adds
WJJZ/Philadelphia, PA
PD: Michael Tozzi
MD: Frank Childs
5 PAUL JACKSON JR
KYOT/Phoenix, AZ
PD: Shaun Holly 45 Total Reporters
APDJMMD An},le Handa
Did Not Report, Playlist Frozen (2):

KJZS/Reno, NV
OM: Rob Brodks

PD: Harry Reynolds
QPD/MD Doug Thomas

KJCD/Denver-Boulder, CO
KKSF/San Francisco, CA |

Smooth Jazz Consulting

BEROADCAST ARCHITECTURE® . 818-461-8016

www broadcastarchitecture.com
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PART ONE OF A Two-PART SERIES

The Dream Personality

T S B 3

R&R November 7, 2003

_Rock .

Traits of the winners, downsides of the losers

If your radio station were a car, the music would be
the body and the personalities would be the engine.
The music isn’t going to get anywhere without power
under the hood. Even in heavily voicetracked situa-
tions, someone has to lay down the tracks to carry the

songs along.

It’s time for a tuneup, and if
you're a personality, you'd better
pay close attention. The program
directors are in the driv- j
er’s seat, and whether '
they have a finely tuned
machine where they can
put the pedal to the met- |
al or a whimpering, [
conked-out Pinto is deter-
mined by you.

In the eyes of WYSP/ |-
Philadelphia OM Tim
Sabean, the perfect per-
sonality has six traits:
“Someone with extreme talent, who
possesses a winning attitude, is will-
ing to do whatever it takes in pro-
moting themselves and the station,
is versatile — able to do it all — has
the ability to be a leader and to teach
others and, most importantly, has
the ability to achieve ratings goals.”

On the other hand, Sabean says,
“The flaws of personalities are lazi-
ness, bad attitudes, unwillingness to
understand the big picture and the
inability to understand radio as a
business.”

WCPR/Biloxi, MS OM Jay Taylor
acknowledges that in the real world
it's rare to find someone who pos-

sesses all the traits of a dream per-
sonality, which he describes as
“someone who completely under-
] stands who the audience
is, a person who knows
how to push the envelope
and yet work within the
road map of what the sta-
tion and program director
are trying to attain.”

He says, “The perfect
talent is completely savvy,
as far as working the
room and working the
audience, and is knowl-
edgeable, personable and under-
stands the music toa T.”

Taylor says you can get close to
the ideal with veteran talent, but
they may also have old habits that
are hard to break. “With young tal-
ent, you can direct and guide them
to try to attain the good habits that
lead to great ratings,” he says.

Self-Starters
Get It In Gear

KLAQ/El Paso OM Courtney
Nelson says, “The trait I like to see
most is people who are self-starters.
They’re into doing prep, coming up
with ideas and not waiting to be told

ROBINSON’S LENNON REPRISE? sirius programmer Lenny Bloch
(1) and Sirius Jam Central’s Jonathan Schwartz sandwich Chris Robinson
(sporting a John Lennon look) to discuss Robinson’s new album, New Earth
Mud, and to find out who remembers more about the '70s.

“The perfect talent
is completely savvy,
as far as working the
room and working
the audience, and is
knowledgeable,
personable and
understands the

music to the T.”
Jay Taylor

that something might be a cool fea-
ture for their show. Self-starters look
forward to their shifts. Our after-
noon host, Kat Tyler, is a great ex-
ample. She’s always in my office

showing me things she’s .

found, asking my opin- "
ion, and telling me her g;%"
ideas. It's refreshing.” 7%

Nelson adds that those
aspects of a self-starter
trickle down to every-
thing they do. “Jocks
have so many roles these
days, and it transfers to -
all their duties,” he says.
“Kat had a remote to do
at a mattress store, and she showed
up dressed in pajamas with two
buffed-out guys waving palm
fronds and feeding her grapes. She
surprised everyone. The salespeople
were blown away, and now they all
want her to come out to every re-
mote because she goes above and
beyond.”

Nelson says voicetracking is a
double-edged sword. “On one
hand, it's helped us,” he says, “but
it’s also hindered us and created a
monster I call the “Tracker Slacker’
— people who voicetrack their
shows to take a two-hour lunch.

“They end up putting 50% into it
because they think the computer
will take care of everything. There
are people who are good at voice-
tracking, but there are also those
who are bad at it.”

Valorie Knight

Alongside the Tracker Slacker is
the Victim, whom Nelson describes
as “the ones you always hear say-
ing, ‘It'snot my fault, you didn't tell
me,’ o, 'Hey, man, this is all messed
up,’ before they walk away. They're
quick to point out problems but nev-
er offer solutions.”

See The Big Picture

First on KCCG/Corpus Christi,
TX PD Scott Holt’s list for a perfect
personality is “a talent who can,
within his own show, see the bigger
picture of the radio station and
where it needs to go.”

He continues, “Oftentimes, real-
ly talented people get so engrossed
in their own shows that they can
lose sight of the bigger picture of
where the station is going. That’s ap-
plicable to any format. The perfect
talent is someone who can incorpo-
rate his ability, his skill and his tal-
ent into a show and have it blend
well and help us achieve the over-
all goal of the radio station.”

Anticipation is next on Holt’s list.
“] appreciate air talent who can an-
ticipate my needs and stay one step
ahead of me,” he says. “They begin
to work on projects or develop ideas
and can anticipate the direction
we're going. The people who come
to me before I go to them are a very
valuable asset. It means they grasp
the overall picture of where we're
going and what we need to do and
that they’re thinking out of the box.”

The third most important person-
ality trait for Holt is a positive atti-
tude. “There are a lot of people in
radio who have a chip on their
shoulder,” he says. “Maybe they felt
they were burned or not treated fair-
ly at one time. Therefore, I really

— - appreciate somebody
who brings a positive at-
titude to the table. More
people complain and
& | whine than take that en-

.| ergy and do something
positive to overcome the
challenges.”

In Holt’s opinion, the
biggest blemish for an air
talent is a negative re-
sponse when asked to do
extra duties. “Ilike to see people em-
brace challenges rather than be re-
sistant to them,” he says. “If you
can’t do two or three things really
well in today’s industry, you're not
a very valuable employee.”

No Ego Allowed

“My philosophy when hiring tal-
ent is to find somebody with the
right attitude, which is someone
who is overwhelmingly positive
and a team player,” says WGIR/
Manchester, NH PD Valorie Knight.
“1f the talent isn't exactly at the lev-
el it should be, you can always de-
velop that. But you can't fix a poor
attitude. The person with the right
attitude can become the best air tal-
ent because they’ll want to learn.
They’ll accept direction and con-
structive criticism.”

Knight's perfect personality gets
along well with others. “No ego is al-
lowed,” she says. “I tell my staff that
hearing a Metallica song is most im-
portant to the listener and the jock is
interrupting that, so you'd better have
something very important to say.”

She also places a premium on go-
getters, “Being proactive and cre-
ative is important — not always
waiting for the PD or promotion di-
rector to give them an idea,” she
says. “They need to be able to see
what is topical and go with it.”

Knight shares a “Dougism” that
she learned from her mentor, Doug
Sorensen, who passed away in 1998:
“He always said that the best air tal-
ent are people who have lived inter-
esting, diverse lives and have expe-
rienced different things and lived in
different places. Maybe they even
had a bit of a rough childhood. They
have different life experiences they
can draw upon. And I've seen that
to be true over the years. That's why
highly talented people tend to have
some emotional issues.”

“The flaws of
personalities are
laziness, had
attitudes,
unwillingness to
understand the big
picture and the
inability to
understand radio as
a business.”

Tim Sabean

She concludes by pointing out
some air-talent flaws. “Liner-card
readers and people who complain,
not only in the building, but also on
the air,” she says. “They’ll complain
about the company, the equipment,
the program director and the music.

“Listeners don’t want to tune in
to hear negatives. They tune in to
escape the crap that they’re going
through and don’t want to hear the
D] — their friend on the radio —
saying how much his life sucks. Peo-
ple expect us to go on the air and
have fun.

“And it might be obvious, but it
still needs to be said that air talent
with drug or alcohol problems who
come in hung over and can't do their
shows are a big problem.”

This topic was so popular with
programmers that we’ll continue
with their viewpoints in next week’s
column, along with a call to “pre-
check” your personalities.
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WK WeE  ARTIST TITLE LABEL(S) PAS  elars AJ%I]%?IIE:E Y e Most Added:
1 1 STAIND So Far Away (Fljp/Elektra/EEG) 592 -35 34970 20 250 www.rradds.com
2 2 NICKELBACK Someday (Roadrunner/IDJMG) 525 -55 27098 14 23/0 ARTIST TITLE LABEL(S) ADDS
3 9 AUDIOSLAVE Show Me How To Live /interscope/Epic) 466 +4 25183 21 24/0 NICKELBACK Figured You Out (Raadrumner/[DJMG) 17
4 0 A PERFECT CIRCLE Weak And Powerless (Virgin/ 442 +47 18003 13 240 RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 8
12 o STONE TEMPLE PILOTS All In The Suit That You Wear (At/antic/ 376 +91 21590 3 2411 OFFSPRING Hit That (Columbia) 7
5 6 3 DOORS DOWN Here Without You (Republic/Universal) 355 5 17010 13 17/10 STAIND How About Yf{” {Flip/Elektra/EEG) 5
6 7 GODSMACK Serenity (Republic/Universal) 323 26 17528 19 211 g':fgfm YC"’S;'/;;/f/I’{”// :
5 AL, vl You antic;
78 FUELFalsOnMe ot/ _ — A6 TANS A5 A8 e e You Goma Be My Git (lkralEEG) 2
8 9  WHITE STRIPES Seven Nation Army (Third Man/V2) 298 12 18086 13 18/0 DEFAULT Taking My Life Away (77 9
" @ BLACK LABEL SOCIETY Stillborn /Spitfire/ 295 +8 16987 32 16/0 KORN Right Now (£pic/ 2
9 11 PUDDLE OF MUDD Away From Me (Geffen/ 291 10 12221 4 240 3 DOORS DOWN That Smell (Republic/Universal) 2
13 @ AUDIOSLAVE | Am The Highway finterscape/Epic/ 265 +17 11973 1 1810
10 13 LINKIN PARK Faint (Warner Bros.) 265 -23 20464 20 13/0
15 @ TRAPT Still Frame (Warner Bros.) 247 +4 12211 14 19/0
16 @ SEETHER Gasoline (Wind-up/ 217 +1 10404 10 181 m. ost
14 16 DISTURBED Liberate (Reprise/ 207 -38 9109 19 14/0 Incr eased Plays
17 @  LINKIN PARK Numb (Warner Bros.) 202 +18 8626 5 170 g
19 @ P.0.D. Will You (Atlantic) 179 +16 5613 5  19)2 | ATSTTME LR INOREASE
29 @ SEVENDUST Enemy (TVT/ 168 +22 4793 q 1311 STONE TEMPLE PILOTS All in The Suit That You Wear (4tlantic/ +91
18 20 COLD Suffocate (a/Geffen/interscape) 15 A5 8674 9 qyp [ DOEECH el (Yc‘;';”?’;“;;?’/””a”’””””’””JM”’ o
21 21 JET Aie You Gonna Be My Girl (Elektra/EEG) 143 -6 4095 9 15)2 RED HOT CHILI PEPPERS Fortune Faded (Wamer Bros,) +48
20 22 SMILE EMPTY SOUL Bottom Of A Bottle (Lava/ 138 -24 6036 19 11)0 A PERFECT CIRCLE Weak And Powerless (Virgin/ +47
26 @ KID ROCK Feel Like Makin’ Love (Tap Dog/Atlantic/ 120 +45 a214 3 1on KID ROCK Feel Like Makin' Love (Tap Dog/Atiantic) +45
23 @ DEFAULT Taking My Life Away (TVT) 118 +15 5121 2 12)2 TRAPT Headstmng /Wafﬂé'f Bros.) +30
24 @ THREE DAYS GRACE (| Hate) Everything About You (Jive) 109 13 2581 4 1111 :g:’;:s'g;‘;:;";/fﬂgffc S *:g
@ NICKELBACK Figured You Out (Roadrunner/IDJMG) 94 +72 5967 1 20117 SEUEeT Ene:w ph Vor;ltm stan :22
@ HOOBASTANK Out Of Control (/sland//DJMG) 91 +23 2078 1 10/0
@ KORN Right Now (Epic/ 90 +24 3969 1 10)2
@ REVIS Seven (Epic/ 82 +19 2290 1 9/0
29 @ LYNYRD SKYNYRD That's How | Like It (Sanctuary/SRG) 19 +8 1802 2 710 MO st
26 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay P Iayed Recurrents
week of 10/26-11/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially | aamst e ageL(s) o
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the
songs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each | TRAPT Headstrong (Warner Bros.) n
daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The | SHINEDOWN Fly From The Inside /Atfantic) 213
Arbitron Company). © 2003, R&R, Inc. AUDIOSLAVE Like A Stone (Interscope/Epic) 181
New &A CtiV FOO FIGHTERS All My Life (RoswelfRCA) 155
& e 3 DOORS DOWN When I'm Gone (Republic/Universall 148
SHINEDOWN 45 (At/antic) | RED HOT CHLI PEPPERS Fortune Faded (Warner Bros.) SEETHER Fine Again (Wind-up/ 47
Total Plays: 77, Total Stations: 7, Adds: 0 Total Plays: 52, Total Stations: 8, Adds: 8 FOO FIGHTERS Times Like These (Roswelf/RCA/ 147
JIBE Yesterday's Gone (226} DARKNESS 1 Believe In A Thing Called Love /Must... Destroy/Atlantic) MUDVAYNE Not Falling (Epic/ 130
Total Plays: 77, Total Stations: 4, Adds: 0 Total Plays: 40, Total Stations: 5, Adds: 0 CHEVELLE Send The Pain Below (£pic/ 125
STATIC-X The Only (Warner Bros.) IGGY POP Little Know it All Virgin/ QUEENS OF THE STONE AGE No One Knows finterscape) 116
Total Plays: 75, Total Stations: 8, Adds: 0 Total Plays: 36, Total Stations: 3, Adds: 0
CHEVELLE Closure (Epic/ QUEENSRYCHE Losing Myself (Sanctuary/SRG) Detailed station playlists for all R&R
Total Plays: 67, Total Stations: 11, Adds: 3 Total Plays: 30, Total Stations: 3, Adds: 0 :
OFFSPRING Hit That (Columbia) ELEMENT EIGHTY Broken Promises {Universal) reporlers o .avallahle on the web at
Total Plays: 66, Total Stations: 7, Adds: 7 Total Plays: 26, Total Stations: 3, Adds: 1 www.radioandrecords.com.
o N S o T N 780";]_5 raﬁedTy tnﬂ pla_ys o - - ) -
Reporters
KZRR/Albuguerque, NM* WBUF/Buffalo, NY* KNCN/Corpus Christi, TX* KFZX/Odessa, TX WHEB/Portsmouth, NH* WXRX/Rockford, IL | Kisw/seattie, wa* WKLT/Traverse City, M
Eok e e Tt s B e e
Mo Adds DEFALLT NerRBAK e fosss eI STONE e E P DTS AT RN ErTe—
WZZ0/Allentown, PA* KLAQ/E! Paso, TX KCLB/Palm Springs, CA ek
: ' . aso, TX* , ] .
E’ E:" %%ﬁcam"’ OH %:? E‘Fﬁrm %fﬁé&:d& WHJY/Providence, R) KTUX/Shreveport, LA*
; " RED HOT Gl PEPPERS N . MO et St
S Kot ;@ggfam"‘e""’- CA s e KMOD/Tuisa, OK*
gﬂihjﬁnchnmge, AK mﬁ-ﬂmnma, FL* D Fad Moo L —
1900 Koy Wt WPHD/Elmira, NY 2 HOGLBIK o e
OFSPRING P George Haris. 2 PED HOT CHILI PEPPERS 9
WPXC/Cape Cod, MA MO: Siaphon Shimec 8 KORN
Mt Ramdy Clomens: 1 LIVING COLOUR
POM- Stzanms Tonaies WBBB/Raleigh, NC*
KLBJ/Austin, TX* WSE’:’%‘E‘F’WS WWCT/Peoria, IL o
e WRCQFayetteville, NC* | mimem ABER/Saft Lake City, UT*
oy oo oo Hoe O Tl *Monitored Reporters
lﬂ‘l: :m%T CHILI PEPPERS ) . . :O’%ELW
mﬁ/ﬁﬂemn, wv !(Dmﬂsme, CA Ll 38 Total Reporters
K0OJ/Baton Rouge, LA* e WMMR/Philadelphia, PA* | Vo™ .
APOMD: Dove Wictaet iy WRKR/Kalamazoo, M| i 14 NOKELBAGK 26 Total Monitored
s o REDHOT CHLI PEPPERS Qe ety ’ z gmyﬁnm Plgwrlégn Jose, CA*
PEDHIT 04 e yrrind  HOEBGx i 12 Total Indicator
JET
. Reported Frozen Playlist (1):
KIOC/Beaumont, TX* byt i LR WDHAMorristown, N§* e gﬁme‘i"‘/,?:::ime' . WMZK/Wausau, Wi
POME: Ml D WO: ik Vake POMD: Tar Care KDKB/Phoenix, AZ Heri o KZ02Z/San Luis Obispo, CA
; grf‘v'%u ot o o RS 4 Lo P N AOCK POMO: David Atwood . po,
NOHELB i + ot gt LR e 180N
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THIS TOTAL 4/ - TOTAL WEEKS ON  TOTAL STATIONS/
WK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS Au%so;:cs CHART ADDS Mo st Added ®
3 € APERFECTCIRCLE Weak And Powerless (Virgin/ 1919 +95 103625 M B |l oo
1 2 DISTURBED Literate (eprise) 1812 105 101684 23 620
. ARTISTTITLE LABEL(S}
2 3 STAIND SoFar Away (Flp/Elektra/EEG) 1720 475 92729 21 610
4 @ TRAPT StilFrame (WarnerBros,) 1680  +11 78356 21 620 | OFFSPRING Hit That (Columbia)
5 5  LINKINPARK Faint (WarerBros) 1413 158 © 79216 26 570 :fg&f;:c",:l;i:::mﬁ Z"J:"/','; ;;f::”%gf,;g/’”” ;g
10 6 PUDDLE OF MUDD Away From Me (Geffen/ 1343 +122 66560 4 621 STAIND How About You (Flip/Elektra/EEG) N
8 7 NICKELBACK Someday (Roadrunner/IDJMG) 1314 107 61231 14 530 | LIMP BIZKIT Behind Blue Eyes (Flip/interscope) 6
N 6 SEVENDUST Enemy m 1203 +69 54078 12 snm JET Are You Gonna Be My Girl (€/8kll3/ff€/ 4
79 GODSMACK Serenity (Republic/Universal M0 90 633 21 5o | SMILEEMPTY SOUL Nowhere Kids fLava) 4
14 )  LINKINPARK Numb (WarnerBros,) 1169  +106 58504 7 620
8 11 AUDIOSLAVE ShowMeHow ToLive finterscope/Epic) 1150 105 58981 32 570 |
13 @  SEETHER Gasoline (Windup/ 1141 +55 43542 13 60 l
9 13  SMILEEMPTY SOUL Bottom Of A Bottle [Lava/ 1071 184 43073 31 530 '
12 14 WHITESTRIPES SevenNation Army (ThirdMan/V2) 1070 44 42554 2% 490
22 ) STONETEMPLEPILOTS AllinThe Suit That YouWear (Atlantic/ 1057 +229 5173 3 590
17 @  P.0.D. WiYou Atiantic/ 1025  +47 39828 7 61N
15 17 COLD Suffocate (Fijp/Geffen/Interscope) 988 -62 36524 13 581
18 8 THREE DAYS GRACE (I Hate) Everything About You iive/ 983 +12 32220 24 &I Most
19 KORN RightNow (£pic/ 959  +52 37045 5 591
16 20  FUEL FallsOnMe (pic/ 953 80 51735 15 480 IncreasedPlays
20 €@  CHEVELLE Closure (5pic/ 874  +27 3730 9 590 Ly
21 22 STATIC-X TheOnly WarnerBros.) 834 4 317 9 sgp | ETIEUES WeReASE
23 @ AUDIOSLAVE | AmTheHighway (Interscope/Epic) 827 +30 33767 8 5713 OFFSPRING Hit That (Columbia) +314
24 @ HOOBASTANK OutOf Control /island//DJMG) 700  +74 20602 4 50 | STONETEMPLEPILOTS Alin The Sut That You Wer Mdantc) +229
27 €D  LMPBIZKIT BehindBlueEyes (Flg/interscape) 543 +119 24030 4 3466 :'Ef]":;';"ccﬂ"uﬁ'i‘g:ﬂ;;; fo"r‘w’::i‘:;’;’;”%’;’;’g’, o) ::gg
25 26 3DOORSDOWN Here Without You (Republic/Universal 519 AT 1838 W 3| STaIND How About You (i ElekiralEES) 1
26 27 ILLNINO How CaniLive (Roadrunner//0JMG) 476 9 20630 14 433 | SMILE EMPTY SOUL Nowhere Kids Lava/ +129
28 @  DEFAULT TakingMyLife Away (7V7) 430 +23 16320 4 320 | PUDDLE OF MUDD Away From Me (Getfen) +122
31 @  JET AreYouGonnaBeMy Girl (Blektra/EEG) 39  +42 8870 10 36 t:x‘;;‘lfm( BI:::;’ ;};;3% ’;”””"”“"”‘” :};g
29 €@ REVIS Seven (i 384 47 11530 6 380 | ) pERFECT CIRCLE Week And Poweress (Vigin +85
33 € SHINEDOWN 45 /Atantic/ 3/ +13 11320 4 362
30 32 JANE'SADDICTION TrueNature (Capitof 335 2 702 6 340
40 €D ROBZOMBIE TwoLaneBlacktop (Geffen/ 329  +66 887 4 283
35 €@ MEMENTO Saviour (Columbia/ 36  +46 6565 4 290
€  OFFSPRING HitThat (Columbia/ 319 +314 22338 1 5181
32 36  KORN DidMyTime fimmortal/Epic/ 313 36 16866 19 230
39 €0 FINGERELEVEN One Thing Wind-us) m +3 5318 8 2
42 € ADEMA Promises /Arista) 235 +20 4093 3 240
@  SMILEEMPTY SOUL Nowhere Kids (Lava/ 233 +129 4303 1 34 Most
45 @ KIDROCK FeelLikeMakin' Love /Top Dog/Athantic) m 1 w3 23 | Played Recurrents
43 m VSHAPE MIND Monsters (Republic/Universal) 230 +19 4633 1 1810 TOTAL
@  NICKELBACK Figured You Out (Roadrunner/IDJMG) 225  +160 824 1 433y | MSTTEES PLAYS
41 43  LACUNACOIL HeavensALie (Century Media) 219 A0 6006 7 190 | TRAPT Headstwong (Warner Bros) 743
35 44  EVANESCENCE GoingUnder Winduy 219 8 10888 16 1610 z:'E’;EE':‘l"E”;‘eE'J T‘;‘;’"P;:eézls;‘x /’;’g}””" gg;
44 @ ELEMENT EIGHTY Broken Promises {Universal) 216 +19 7002 5 20 AUDIOSLAVE Like A Stone (/”,emipe/fpic/ 569
46 (@ 40BELOWSUMMER Self Medicate (Razor& Tie/ 194 +20 2885 3 230 | SEETHER Fine Again (Wind-up/ 503
@  STAIND How About You (Fli/Elektra/EEG) 193  +144 6710 1 4931 | LINKIN PARK Somewhere | Belong (Warner Bros.) 482
34 48 SLOTH Someday Holywood) 187 131 4376 16 2610 ;‘m“m: :;ag'l‘l‘m‘;“/‘ﬂ%““e (Republic/Universal) ::[‘]
50 @  SKRAPE StandUp /AC4) 184 +62 2661 2 243 | poq FiGHTERS Al My Life RoswellRCA) 460
37 50 MOTOGRATER Down (NoName/EEG) 180 99 6844 16 290 | MUDVAYNE World So Cold pic/ a5
o1 10/26.1 17 Bulles e on Songs Gaing pays o eining st fom praous weok. 1 wo Songs are e n 1t pays. the song ait e srger moreace npiys || Detailed station playlists for all R&R
S5t oL S o 20 et vk o i W A e o sy rko s 47050 || reporters are awailable on the web at
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© www.radioandrecords.com.
2003, The Arbitron Company). © 2003, R&R, Inc.

. N “How About You' JET Are You Gonna Be My Girl”
BE— » . Over 45,000

NEW THIS WEEK! & scanned!
WZR WXTB KEGL' WMMS WRF WMMR KIOZ WNOR KOMP | ~a-lhio WEEK! ALTERNATIVE: (P)

KXXR WEBN KATT WQXA KRQC WBIX KDJE WIRR WAQZ WNOR KSJO WHJY

KEDJ Q101 WROX WLUM KKND KDGE and many more! WRAT KRFR WQXA ACTWE:@
ALREADY ON....

WAAF WCCC WNVE WKL KAZR KQRC WJIIO KBl  KRZR o KTCL  KHBZ and more! | ROCK: #21
WARQ WXTM KSYR KIBZ KXTE KNDD WIZTA ondmanymorel - e
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APDMD  Tim Boland
i wx&mx

WAAFBoston, MA*
PD: Keith Hastings

MD: Mistress Camie
2 REDHOT CHILI PEPPERS
CEFSPRING.
LIMP BIZKIT
MCKELBACK

&
: RED HOT CHILI PEPPERS
1 NICKELBACK

WRIF/Detroit, MI*

DOM/PD: Doug Podel

APD/MD: Mark Pennington
6 OFFSPRING

1 STAIND
ELEMENT EIGHTY
NICKELBACK

2 STAIND

1 OFFSPRING
NICKELBACK
RED HOT CHILI PEPPERS

WTPT/Greenville, SC*

PD: Mark Hendrix

MD: Smack Taylor
SILEENETY SOU.

RED HOT CHIL\ PEPPERS
OFFSPRING

POMD: Bob Foada
5 1

WJIX0Lansing, MI*
PD: Bah Dison
10" NCKELBACK
6 OFFSPAING
1 RED HOT CHiL! PEPPERS
DREAM THEATER

SKRAPE
STAND

iy
NICKELBAGK
RED HOT CHIL! PEPPERS
OFFSPRING

WLZR/Milwatkee, WI*
PD: Sean Elliott
MD: Marilynn Mee
14 OFFSPRING
10 RED HOT CHiLI PEPPERS
3 NICKELBACK
2 STAIND
SHINEDOWN

KRQC/Omaha, NE*
OM: Jim Steel
PO: Tim Sheridan
MD: Jon ‘Animal’ Terry
18 OFFSPRING
13 3DOORS DOWN

1 STAIND

NICKELBACK
RED HOT CHIL! PEPPERS
SMHLE EMPTY SOUL

GODSMACK
NICKELBACK

RED HOT CHILI PEPPERS.
OFFSPRING

KISS/San Antonio, TX*
OM: Vlrgll Thompson

PO: Kevin Vargas

MD: C.J. Crz

SEDHOTCNIU PEPPERS

79 Total Reporters

/-~ N 7 N\
America’s Best Testing Active Rock Songs 12 + New & A ctive
ﬂﬂfﬂfﬂgﬂfffﬂﬁ WM‘ For The Week Ending 11/7/03
BT AEMREET
Men  Men  Men MUSHROOMHEAD Sun Doesn't Rise (Republic/Universal)
Artist Title (Label) ™ LW Familiarity Burn  18-34 18-24 25-34 Total Plays: 166, Total Stations: 19, Adds: 0
. . o
DISTURBED Liberate (Reprise/ ' 428 4.24 95% 20% 427 419 471 RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.)
THREE DAYS GRACE (I Hate) Everything About You {/ive/ 421 410 91% 16% 3.91 3.97 3.80 Total Plays: 161, Total Stations: 43, Adds: 43
STATIC-X The Only (Warner Bros.) 421 428 75% 6% 4.09 407 414
SEVENDUST Enemy /7TVT) 418 4.14 81% 10% 4.19 4.30 400 DOPE | Am (Recon/Artemis/
LINKIN PARK Numb (Warner Bros.) 413 401  92% 18% 401 406 392 Total Plays: 81, Total Stations: 8, Adds: 1
KORN Right Now /Epic/ 411 413 7% 9% 408 401 417 ) )
KORN Did My Time (immortallic/ 409 - 9% 21% 404 391 426 ?LI'":';' B Z‘;"-"}‘QITI'"SSJ‘I'?’ f 9_”/] 0 A2
A PERFECT CIRCLE Weak And Powerless (Virgin) 408 408  90%  15% 4D4 408 398 UL RSB L gl
STAIND So Far Away //'-/lﬂ/E/EkIIE/EEGI 4.07 3.95 99% 37% 3193 3.91 3.97 DEFTUNES Hexagram /MﬂVEfIbk/ﬁEﬂfl:S‘E/
LINKIN PARK Faint (Warner Bros./ 406 395 99%  36% 4.03 402 AQ5 Total Plays: 59, Total Stations: 6, Adds: 0
SHINEDOWN Fly From The Inside /At/antic/ 405 4.15 78% 17% 3.98 3.94 404
GODSMACK Serenity (Republic/Universal) 403 394 9%  26% 391 3711 A DARKNESS | Believe In A Thing Calied Love (Must...Destroy/Atlantic/
COLO Suffocate (Fljp/Geffen/Interscope) 402 397 8% 17% 392 400 3.78 Total Plays: 58, Total Stations: 7, Adds: 1
TRAPT Still Frame /Warner Bros.) 401 406 93% 23% 3.93 392 395 IGGY POP Little Know It Al iz
SMILE EMPTY SOUL Bottom Of A Bottle fLava/ 395 397 9% 31% 376 381 369 T g;eTu’;‘;‘l"’S;mns"’g’”l/\ .
ILL NINO How Can | Live (Roadrunner/IDJMG) 395 390 65% 12% 397 412 373 ys: 9% e
HOOBASTANK Qut 0f Control /is/and/IDJMEG) 3.95 - 63% % 381 3.86 374 Songs ranked by total plays
POWERMAN 5000 Action [DreamWorks/ 388 3.93 3% 13% 3.76 364 3.98
SEETHER Gasoline /Wind-up) 385 398 80% 15% 3.64 3.62 3.67 i
NICKELBACK Someday (Roadrunner/{0JMG) 383 381 98% 29% 354 34 373 Indicator
CHEVELLE Closure (Epic/ 383 390 84% 0% 363 375 343 Most Added
AUDIOSLAVE Show Me How To Live finterscape/Epic) 3.78 390 97% 3% 378 366 3.98 '
PUDDLE OF MUDD Away From Me (Gefen/ 378 - 76% 13% 363 358 371 STAIND How About You (F/Elektra/EEG)
SLOTH Someday (Ha/{ywoadl 377 3710 59% 12% 3.5 354 3.56 DFFSPRING Hit That (Columbis) I
FUEL Falls On Me {Epic/ 376 381 0% 24% 3IM 3.35 3.51 i
P.0.D. Will You /Atlantic/ 376 363 80% 16% 3.70 3715 162 NICKELBACK Figured You Out (Roadrunner/{DJMG) [
3 DOORS DOWN Here Without You (Republic/Universal) 3.64 3.61 88% 29% 332 326 343
. . 0T CHILI PEPPERS F F W :
AUDIOSLAVE | Am The Highway finterscape/Epic) 362 370 83%  24% 355 338  3.85 L RGO L
WHITE STRIPES Seven Nation Army (Third Man/V2) 316 343 96% 56% 3.27 320 339 GOOSMACK Re-Align (Republic/Universal
Total sample size is 450 respoadents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Tolal familiarity represents the .
percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons LA NS LOL L L CS T
12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to repiace caffout .
research, The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available AFI Sitver And Cold (DreamWorks)
for local radio stations by calling 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. ) L
4 N
Reporters
WOBK/Aibany, NY WRXR/Ohaﬂanooga ™" KNRO/Eu l?ema OR WOXAMarrisburg, PA* KOMP/Las Vegas, NV* KXXR/Mlnnea IIS MN* WTKX/Pensacola, L* KI0Z/San Die “?so cA* WA use, NY*
PO/MD: Chiii Walker OM: Russ David: PD: Claudine DeLorenz PD: John Griffin DM: Dave PO: Joei Sam, OM: Jim Richa OM: Tom Mitchet!
§ S‘mg&ﬂw M;J Sl;m Spain PD; Chnfc:va MD: Nixon MD: qu Marty PD: Wade umr APD/MFD:Ma The Shark PD/MD Shalma Moran-Brown PD; llu_n
REQHOT CHILIPEPPERS { Orreem AP0 S Kllen i~ HektLeace sl L 7 b L,
OFFSPRING REDWTCHILI PEPPERS & PUDOLE OF MUDD 1 %%'{mm s ROEES@\TN%“U PEPPERS 33 RED HOT CHL! PEPPERS WIXO/Peoria, IL KUR Luis Obi CA 1 DARKNESS
- N RED HOT CHILI PEPPERS OFFSPRING 2 OM/PD/MD: Mat Bahan om: K‘,’,{s,,,a ;‘ uis Obispo, RS i pespers
KZAK/Amarillo, TX KROR/Chico, CA STAIND 5 RED HOT CHILI PEPPERS MD: oyer
PO/MD: £ric Siayter OM; Ron Woodward . WXZZALexington, KY* LAl SJOFESERING -v?;‘?&"s%"n"m%' !
No Adds POMD: Dain Sandoval WGBF/Evansville, IN WCCCHartiord, CT* PD/MD: Jerome Fischer He WWDG/Syracuse, NY*
N o s o PO 0:Michst iz g KMRO/Modesto, CA* o KXFX/Santa Rosa, CA* QM: Rich Lauber
e - ke i il HOPRME PN | e T S
WMMS/Cleveland, OH* Mo KibZAincoln, NE WD: ok Paper APD: G Etvares SR e
L oS ™ . KPOIMonolutu, Hi* PO, Wl e " WRBR/South Bend, N
i, GA Fos° i AP S oy L I SHPISfr DN, P
: Kend Dunn PD: Brian Bedd KUPD/Phoenix, AZ* 1L ENP! 0: Brian Medlin
%Mm";luhm KILO/Colorado Springs, €O APOMD: ngune H mpmmn.m NER WRAT/Monmouﬂ\ w ik mxI Os: 5:1:@ TVSO0UL ‘;'%,DS;;';U""%E Medli
! o MG Rt b Ao Soromn KDJEAttlo Rock, AR* A nnnyn ane WP e Hlel e
Lialld APD: Mati Gerty OMP: Ken Wal - NCKELBACK KHTOSpolane, W STAND
POAD: ey Spans WBZXColumbus, OH* o ik o e TP Lol K1 ‘1'2"0";‘;2@“'?%"’“’* "8%;%'“ POME: s Kelly
ISP Shs— PD: Hal Fish 12 OFFSPRING 3 OFFSPRING WCLG/Morgantown, WV & ALDIOSLAVE NICKELBACK lPUéngW
FECHOTGH APDIME: Romi Horkr . W F%k B!I&hb OHPD et e o oS RED O chi pepeeRs
mmmm o i ﬁm WBYRA Wayne, IN :;D::,:m:::; AL g;ﬂ;:«u PEPPERS "gg%%%zm xgns.ﬁu"aa Cities, IA* wnwsnnngnem L N
1 nmmmuu‘ﬂs'%ms KOCG/Comus Christi, TX* %Fﬁ"'v"?“"a i ".';",S‘T;;;é!:":g:' e e 2 FEOHOT Gl eFPeRs 3 :F"S:MIR,%( Eﬂaﬁgglzﬁ
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We worked “Bottom of a Bottle” by ‘
- Smile Empty Soul for almost seven
- months. This was an unknown act at !
- the beginning of the year, but thanks to %
. the hard work of the band and every-
. one at Lava, we have begun to create
¢ a great foundation at Rock radio. We
© impacted “Bottle” on April 1, and it’s
been on the Active chart for 30 weeks.
It researched, and it was a hit. # The
—— CD has scanned 185,000 units so far. | really believe the
reason is because the kids have connected with Sean
Danielsen and his lyrics. Early on we saw the benefit of
going on the road for our first tour with Trapt, which was
a great experience for us. From Day One — when the
record went on the radio and the kids saw the band play
live — it connected at the cash register, which is key in
2003. That’s the best research I've seen. # Now we’ve just launched
the next single, “Nowhere Kids.” We wanted to come out rocking with
our second track, and our first two weeks have been very solid. The
video has been added on M2’s Rock Show. The band has consistently
been on the road, they’ve done their share of radio shows, and right
now they’re doing a few dates with Puddle Of Mudd. # At their shows,
Smile Empty Soul have won over programming departments every-
where. We haven’t had one negative comment from any PD or MD. The
band are also taking care of their fans. After every single show they go
to their merch table and meet the kids. They sign autographs, they take
pictures, and, most important, they talk to the fans. These kids want to
meet the band because they relate to Sean’s lyrics, and he makes time
forthem. # In just the first two weeks of impacting “Nowhere Kids” we're
already pushing 40 stations — and that’'s a great showing for a baby
band in the fourth quarter. The stations are embracing this young band
as one of their own; they’re not making us wait or making us prove any-
thing. They love the band, and even though “Bottle” is still in power,
they’re giving us another shot on “Kids” # We are on our way to break-
ing this band. It might take some time, just as it did for Trapt, but the
longer they are on the radio, the better. And no matter how long it takes,
we’re going to keep at it.

: Greg Dorfman
VP/Rock Fm_'mats, Lava_l R_eco['(_is {
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as there ever any question that Off-
Wspring would be No. 1 Most Add-
ed? | hope not! With 51 Actives, seven
Rockers and a heck of a lot of Alts, the
band is back with a vengeance. “Hit
That” hits the ground running and de-
buts at 35 on the Active chart ... A Per-
fect Circle take it to the top again as
“Weak and Powerless” rules the chart at
No. 1 ... Among the good chart moves this week are those by
Nickelback, Red Hot Chili Peppers, Staind, Stone Temple Pilots,
Smile Empty Soul, Linkin Park and Puddie Of Mudd ... The Pep-
pers also have a stellar add week with 43 Actives proclaiming their love
for “Fortune Faded” ... Nickelback’s “Figured You Out’ is a slam dunk
with 32 Actives and 17 Rock outlets. It’s also No. 1 Most Added at Rock
.. Staind’s “How About You” does well, too, with 31 Active adds ... Wow,
this was a heavy add week. Did you save any room for next week?
MAX PIX: GODSMACK “Re-Align” (Republic/Universal)

— Cyndee Maxwell, Active Rock/Rock Editor

fRecord Of The Week .. ...

w3 e . ww”

ARTIST: Various
TITLE: Texas Chainsaw Massacre
LABEL.: Nitrus/Bulietproof

If you're going to remake the horror classic The Texas Chain-
saw Massacre, the soundtrack better be, ahem, a cut above the !
rest. Rest assured, bloodthirsty metal fans, because this com-
pilation has more buzzing metal than, well, a chainsaw-wield- ™% s
ing maniac. Kicking off with the previously unavailable “Immortally Insane” by Pantera,
this 18-track nightmare digs deeper than your average hard rock-based soundtrack
for the best of the metal underground, unearthing diamond-sharp gems like Shadows
Fall, Lamb Of God, Hatebreed, Mushroomhead, Soil and more. There’s not a lot you
can't find elsewhere on this soundtrack, but with the sequencing and selection of these
tracks, you've got a headbanger's dream come true in one gruesome package.

— Frank Correia, Rock Specialty Editor J

armist: Skrape
waseL: Immortal/RCA

By FRANK CORREIA /ROCK SPECIALTY EDITOR
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Note to all Fear Factor contestants:
RCA rockers Skrape have you
beat by a mile. So you've slept in a cof-
fin of cockroaches? Big deal. You've en-
joyed a platter of pig testicles? Piece of
cake. Spent an evening with Gary
Busey? Dude, that’s an entirely different
show.

You see, the Orlando five-piece pulled
one of the most death-defying acts that
a baby band could in 2001: opening for
both Pantera and Slayer. For a nu-metal
band, that’s akin to showing up to
Thunderdome in a dress. Nevertheless,
Skrape toughed it out and grew some
thick skin in the process. “We were like,
‘If you don’t like us, well, good — here’s
another one!” says drummer and band
co-founder Will Hunt.

Vocalist Billy Keeton adds, “My expe-
riences on tour with [Pantera frontman)]
Phil Anselmo were life-changing to me
as a musician, as a frontman and as a
songwriter.”

With Up the Dose, the group’s followup
to 2001’s New Killer America, Skrape are
a whole new machine. While their last
album made some inroads with singles
like “Waste” and “Isolated,” Skrape
didn’t enjoy mega-success in the States.
Across the Pacific, however, New Killer
America became the 12th best-selling
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record of the year in Japan. Skrape also
landed a coveted U.S. tour with Dis-
turbed and found their music on video
games like Tony Hawk Pro Skater 4.

Following the Slayer-Pantera acid
test, Skrape emerged with a new guitar-
ist (Randy Melser), a new management
company and a new attitude. The group
hit the studio with producer Jimbo
Barton (Godsmack, Queensryche) and
put the hammer down with Up the Dose.

But just because Skrape toughed it out
with some of the planet’s heaviest acts,
don't expect a death metal smackdown
with their new single, “Stand Up.” In
fact, the track shows a group that has
treated its metal with a strong sense of
melody. The song has jumped on the Ac-
tive Rock chart with support from the
likes of KRQC/Omaha; WJJO/Madison;
WRTT/Huntsville, AL; WCCC/Hartford;
and more.

Skrape’s current tour with Static-X,
Soil and Twisted Method will undoubt-
edly add fuel to the fire. As for the sound
they're aiming for, Hunt gently explains,
“If you can’t fuck or fight to 1it, it’s no
good. That’s the context for us. It’s gotta
have rhythm and an incredible groove
you can shake your ass to.”

-

) TOP 20 SPECIALTY ARTISTS

HATEBREED (Universal) "This Is Now”

STATIC-X (Warner Bros.) “Destroy All”
CROWN (Metal Blade) “No Tomorrow”
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SOIL /) “Cross My Heart”

- b b
O

KORN (/mmortalfEpic) “Right Now"
. SEVENDUST (7V7) “Disease”
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. SEPULTURA /SPV) “Come Back Around”
. SNAPCASE (Victory) “Dress Rehearsal”
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UNSANE (Relapse) “Scrape”

.

DEVILDRIVER (Roadrunner//[0JMG) “1 Could Care Less”
HEADBANGERS BALL (Roadrunner/I0JMG) “Reign In Blood {Live}”
KING DIAMOND (Metal Blade) “Living Dead”

SIX FEET UNDER (Metal Blade) “Amerika The Brutal”
MUSHROOMHEAD (Universal) “Sun Doesn’t Rise”

. MOONSPELL (Century Media) “A Walk On The Darkside”
. ARCH ENEMY (Century Media) “We Will Rise”

MY RUIN (Century Media) “Made To Measure”
. DIMMU BORGIR (Vuclear Blast/ “Progenies of the Great Apocalypse”
. BLEEDING THROUGH (Trustkilj) "This Is Love, This Is Murderous”

. ALL OUT WAR Victory) “From The Bottom”

Ranked by total number of shows reporting artist. J
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How’d They Do That?

Third Edition

Deconstructing the summer book for the A.D.D. crowd

Once again we're taking a quick look at those who
had good 12+ numbers this book. Even though we've
done this on a regular basis throughout the year and I
have tried my darnedest to write nothing but positive
and uplifting words about our format, I am, my sources
tell me, still being perceived as a nattering nabob of

negativity.

Not true! Can't you see that this is
the fourth set of pompoms I've been
. through this year? Can’t you see that
the crotch of my cheerleading leotard
has been ripped out doing splits for
you?

Unfortunately, perception is reali-
ty, and I must once again go on the
public relations offensive. I merely
pointed out a couple of weeks ago —
in writing, of course — that the sum-
mer book was no fun for many sta-
tions this year. The truth, yes? In fact,
summers have always been problem-
atic for this format. No secret there.
But don't tell that to the Thought Po-
lice.

There’s No Crying In Radio

Look, I have clearly, and loudly,
stated many times this year that one
cannot make pronouncements about
the well-being of a format based on
one or two books. But I can call a
spade a spade, and if a book does, in-
deed, blow, we should welcome the
cathartic release of emotion. Let it out.
Then fix it.

Take Mark Hamilton, PD of
KNRK/Portland, OR, for example.
The summer book was a mess for
KNRK, but do you see
Mark crying in his beer?
No, but that’s because he
doesn’t drink beer. He ¥
drinks gin (but not at the
station).

In the finest tradition of
dogged British optimism, [
Mark made some changes &8
to the programming staff,
the on-air lineup and the

"Todd Noker

music mix, and he’s now prepared to
slog it out in the march toward victo-
ry. Plus, he’s ordered a few extra cas-
es of Bombay Sapphire, just in case.

Anyway, we're here this week to
deal with the summer winners, such
as they are. As usual, we asked some
programmers to tell us what they
think happened and why they had a
good book. We do this to glve hope
to a troubled world.

Let me remind you
once more to allow com-
mon sense to be your
guide as you read the
quotes. The variables that |
allow stations to weep |
with either joy or grief are |
too numerous to mention. |
You'll find as many rea-
sons for the uptick as there
are markets. Every market is unique,
and those who have figured out how
to plug into that uniqueness will,
quite simply, win.

KXRK/Salt Lake City

Sp’03:3.9 Su’03:4.9

It'sbeen a year of change and tran-
sition for these guys. Longtime PD
Mike Summers left the station back in
March, and a new direc-
# tion coincided with the
arrival of a new PD. You
should be aware that this
# latest 12+ number is the
| highest for thestationin al-

3 most two years.
i PD Todd "Nuke 'Em”
Noker: “X9 is fortunate to
have a great airstaff of tal-
ented jocks. My morning

“After all, what guy doesn’t like to go bowling
with strippers and an ’80s-hair-band cover band?”’

Sig

show is absolutely the best, and
they're local and live. I worked hard
to continue to develop the rest of the
airstaff throughout the day. We fo-
cused on dominating nights, which
we've done with features that really
get the listeners involved.

"Musically, we've been tight in the
right dayparts. It was a lot of focus on
a lot of details, and lots of research to
confirm our suspicions. Our success
is playing the right songs and having
an excellent airstaff. Oh, and I sold my
soul to Satan.”

KTCL/Denver

Sp '03:2.8 Su’03:3.2

This is KTCL's best 12+ showing in
a year and a half. Rock seemed to do
pretty well in Denver this
summer, although KTCL's
sister station KBPI took a
little hit. Maybe this is
where the audience went.

PD Mike O’Connor:
”KTCL finished No. 5 18-
.| 34.Itisabout as highas we
* ¥ get, as we have no good
1 coverage in the southern
part of metro Denver. So,
for us, it was a good book.”

KKND (The End)/
New Orleans

Sp03:34 Su’03:37

Another station that had a change
in the programming office this year.
The End has always been a solid per-
former in New Orleans, but it really
seems to have settled down and fo-
cused on its audience in the last few
months.

PD Sig: “1literally just opened the
box of books, so let’s review togeth-
er. Persons 12+: 3.4-3.7 and up in all
dayparts! Persons 18-34: 7.1-7.7 and
up in all dayparts again. Mornings
went 8.4-10.7, while afternoons
jumped 6.3-8.0. Persons 18-
49:4.6-5.4 and, once again,
up in all dayparts.

“Ithink our success dur- |
ing the summer book was |
a combination of factors.
Most important, during
the transfer of power, as I
officially became PD, I
started tweaking the music
to make The End more
familiar. We were just
so Chevelle into Trapt into Seether,
over and over again. Not that there is

Mlke 0’Connor
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Do you see KNRK/Portland, OR PD Mark
Hamilton crying in his beer? No, but that’s
hecause he doesn’t drink heer.

anything wrong with those bands —
I love them — but to the average
dude, they're faceless and hold no
emotional equity.

“I upped our library
spins, and now songs like
‘Spoonman’ and ‘Smells
Like Teen Spirit’ infuse fa-
miliarity and energy into
our sound. In addition, our
annual Testicle Festival [
was huge. We imaged the [##
shit out of it and really [
made it better than ever.

PD Libby Carstensen: “Why? One
reason, and one reason only: the
people working at KFMA. KFMA's
morning show has been in place for
] over a year now. The Frank
Show — which is also
simulcast on KDOT/Reno,
NV — kills in mornings
4l and helps brand KFMA as
i a trendsetter in the market.
51  "KFMA Music Director
d Matt Spry and I are thank-
ful for artists KFMA can
own, like The White

After all, what guy doesn't leby Carstensen Stripes, AFI and Queens

like to go bowling with strippers and
an '80s-hair-band cover band? The
best part of our summer book is that
everyone feels like we're going to
really pop in the fall. More on that
next time.”

WHRL/Albany, NY

Sp’03:24 Su’03:3.3

Once again we see a situation where
these are the best numbers for the sta-
tion in a long time. A year and a half,
actually. Is there something going on
in Upstate New York that we need to
know about? Something in the water?
Ashortcircuit (of the good kind) in the
PD’s brain?

PD Lisa Bielo: “What happened at
WHRL? I personally performed oral
sex on the entire 12+ popula-
tion — male and female —
and paid special attention to
the 18-34 demo!

“Seriously, we had a tre-
mendous book, and it ap-
pears that we did something
this summer that hasn't hap-
pened in the history of -
WHRL: We saw a ratings in- |

Of The Stone Age. They're a few of
the bands that have made the
format credible again, and with cred
comes loyalty. KFMA fans tell their
friends about KFMA, and thus the
buzz is created. Ratings aren't really
the important thing, seeing a packed
house at a KFMA event is. And right
now it's standing-room only.”

WXEG/Dayton

Sp’03:35 Su’03:4.8

WXEG is still rebounding from a
down winter and spring, but if you
look at the long history (in industry
geologic time) of the station, you
know that it is rock-solid in the mar-
ket. Who knew that Dayton was a
hotbed of Alternative desire?

crease in direct correlation to
our radio festival, Big Day
Out. We had the right bands, the right
ticket prices, perfect weather and a
beautiful venue, and we promoted
the shit out of it. That, combined with
what our competition didn’t do this
summer, really gave us a boost. And,
as always, a tight playlist chock-full
of the right songs can’t hurt anyone
right now.”

KFMA/Tucson

Sp'03:6.1 Su’03:6.3

1 The perennial ratings
winner in Tucson and con-
sistently one of the high-
est-rated Alternative out-
lets in the country, KFMA
does not disappoint with
the summer book. Some-
times in smaller markets
you see a yo-yo effect, with
numbers swinging wildly
from extreme to extreme.
But when you look at
KFMA over the long term, it usually
sits near the top of the heap.

Lisa Bielo

teve Kramer

PD Steve Kramer: “We cut our
currents list by 10 titles and are tak-
ing a much more cautious approach
to adding new music, and we're lean-
ing more heavily on our library,
which we also tightened to ensure
that when listeners tune in, they are
consistently getting the best of the
best. Putting on XFest for 15,000 peo-
ple, and a TV campaign to go along
with it, never hurts either.”

' TALK BACK TO R&R! |

Do you have questions,
comments
or feedback regarding
this column or other issues?
Call me at 310-788-1673
or e-mail:
mtolkoff@radioandrecords.com




i, 4 ALTERNATIVE TOP50 J Poivcend By |2
25" 4, November 7, 2003
®
WS st e e B e e Ee g | Most Added”. . .
2 1 STAIND So Far Away (Flip/Elektra/EEG) 2638 62 18721 21 760 | Www.rradds.com
1 2 APERFECT CIRCLE Weak And Powerless (Virgin) 2601 -143 181208 14 81j0 ARTISTTITLE LABEL(S) ADDS
6 0 LINKIN PARK Numb /Warner Bros.) 2333 +248 182505 10 751 OFFSPRING Hit That (Columbial 80
3 @) TRAPT Still Frame (Warner Bros.) 2291 +136 146593 18  73)1 | REDHOTCHILIPEPPERS Fortune Faded (Warner Bros.) 65
8 @ BLNK-182 Feeling This (Geffen 272 +166 171450 5 8OO | yowritow ﬁf:’;:ez';‘;f g’l’l/f;‘jf;a’jf o . o
7 @  THREE DAYS GRACE (I Hate) Everything About You (Jive) 2154 +13 131233 2 mn JACK JOHNSON Taylor (Jack Johnson Music/Universal) 10
9 o WHITE STRIPES The Hardest Button To Button (7hird Man/V2) 1919 +18 132692 20 717/0 AFI Silver And Cold (DreamWorks/ 8
4 8 LINKIN PARK Faint (Warner Bros.) 1913 206 157181 32 7410 DARKNESS | Believe In A Thing Called Love (Must...Destroy/Atlantic) 6
10 € PUDDLEOF MUDD Away From Me Geffer) 1873 +145 130120 4 770 | e gf::‘eﬁesg'l‘gof%‘z%mse/ :
b 10 NICKELBACK Someday (Roadrunner/IDJMG) 1850 -257 113578 14 64/0
15 m SWITCHFOOT Meant To Live (Red Ink/Columbia) 1641 +179 86619 18 681
14 @ JET Are You Gonna Be My Girl (Elektra/EEG) 1604 +87 114526 10 762
13 13 P.0.D. Will You (Atlantic/ 1543 -36 92007 1 7310
" 14 AUDIOSLAVE Show Me How To Live finterscape/Epic) 1484 -183 124969 22 590
18 @ STROKES 12:51 (RCA) 1291 +39 96410 9 6212
12 16 EVANESCENCE Going Under (Wind-up) 1283 -336 91063 22 61/0
21 m HOOBASTANK Out Of Control island/IDJMG) 1279 +112 65822 4 67/3
17 18 WHITE STRIPES Seven Nation Army (Third Man/V2) 1229 -59 107755 38 73/0 Most
16 19  GODSMACK Serenity (Republic/Universal) 1181 170 67942 20 51/0 Increasedplays . )
24 @ KORN Right Now (Epic/ 1093 +103 76298 5 5813 s - S = o
22 @ COLD Suffocate (Flip/Geffen/Interscape) 1089 +2 47483 1" 521 ARTIST TILE LABELES) NAtsE
30 € STONE TEMPLE PILOTS Al In The Suit That You Wear /Atiantic) 1087 +276 68010 3 622 | orrsRING Hit That (Columbiy .
25 @ AUDIOSLAVE | Am The Highway (Interscape/Epic/ 1029 +75 68988 1 61/2 RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) +394
19 24  DASHBOARD CONFESSIONAL Hands Down (Vagrant) 1003 -202 70307 18 5710 flm(':‘: :%:l; P"t;o/T; Al InB The Suit That You Wear (Atlantic) +:zﬁ
28 @ CHEVELLE Closue (ic . o 959 468 45842 8 BB | (oot o To e g;//nﬂﬂa/ummb/ :173
23 26 3 DOORS DOWN Here Without You (Republic/Universal) 959 -58 61737 14 36/0 BLINK-182 Feeling This Geffen) +166
31 @ OUTKAST Hey Ya! {Arista) 928 +135 109461 10 3612 SMILE EMPTY SOUL Nowhere Kids fLava/ +162
20 28  FUEL Falls On Me /Eprc/ 917 -266 62873 15 45/0 311 Beyond The Gray Sky Volcano) +148
@  OFFSPRING Hit That (Colmbie 895  +796 102522 1 8080 :2:2:; :: d’f{‘:?;oﬁ:j;;:;/w:,;‘:fg% :::i‘
27 30 YELLOWCARD Way Away (Capitol) 861 -40 37023 14 540
29 31 SEVENDUST Enemy (7V7) 800 -33 32848 1" 42/0
32 32  THURSDAY Signals Over The Air (/sland/iDJMG) 781 -1 37659 10 50/0
36 @ COLDPLAY Moses (Lapitol) 709 +60 54003 3 50/3
33 34  JANE'S ADDICTION True Nature [Capitol) 683 -85 30401 5 490
35 @ ATARIS The Saddest Song (Columbia) 681 +22 22795 4 51/5
34 36 HOT HOT HEAT Talk To Me, Dance With Me (Sub Pop/Reprise) 597 -98 37240 9 40/0
38 @ STORY OF THE YEAR Until The Day | Die (Maverick/Reprise/ 530 +4 23476 10 4211
37 38 311 Creatures (For A While) (Volcano/ 563 -40 34857 19 34/0 M
39 39 SOMETHING CORPORATE Space (Drive-Thru/Geffen) h41 -32 18830 4 38/0 OSt
41 40 ALIEN ANT FARM Glow (DreamWorks) w9 32 19ss 5 3 | /. ay gd Recurrents. ...
40 41  SEETHER Gasoline (Wind-up) 483 -10 20705 1" 2810 ARTST TLE LABELE) ;tmg
45 @ DEFAULT Taking My Life Away (TV7) 424 +40 26396 2 2412 TRAPT Headstrong MWarer Bros) .
47 @ IGGY POP Little Know It All (Virgin/ 412 +39 21419 2 3212 CHEVELLE Send The Pain Below '/Epic/ 949
@ RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 408 +394 41423 1 65/65 SMILE EMPTY SOUL Bottom Of A Bottle fava) 945
@ DISTILLERS Drain The Blood /Sire/Reprise) 402 +106 21926 1 415 AUDIOSLAVE Like A Stone finterscope/Epic) 915
50 €D FOO FIGHTERS Darling Nikki (Roswel/RCA) 401 +68 54556 2 1212 FOO FIGHTERS All My Life (Roswell/RCA) 861
48 @) FINGER ELEVEN One Thing /Windup) 401 +32 17502 3 270 f:;i:‘:u‘;g's'ﬁfﬂ{iﬁ:?:e:‘:;‘;‘;ﬁ:}’l/”gz};’/””’”””"” 3:;
44 48 STATIC-X The OnIy (Warner Bros.) 368 -28 13700 1 29/0 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 756
43 49  FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 356 -50 24653 12 2810 DISTURBED Liberate (Rearise) 726
€ 311 Beyond The Gray Sky (Valcano) 353  +148 20545 1 353 CHEVELLE The Red (£pic/ 603
S et Morlord iy e e s e il o o, sty s o tprt || Detailed station playlists for all R&R
placed first. Songs below No. 20 are moved to recurrent after 20 weeks onthe chart. Most Added is the total number of new adds officially reported to R&R by each reporting reporters are available on the web at
st_ation. Songs unreported as adds do not _count_toward overall total stations playing a song. Total Audience equa]s Ayerage O_ua'rter Hour Persoqs times number of plays www.radioandrecords.com.
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003,
The Arbitron Company). © 2003, R&R, Inc.

5 O i . it AL - - | » i
J ga i d Dan Turrar, Vice Prasident

. Frogramming Services
The Leadess in Advanced Music Scheduling Soltware for Windows S8/ME/NT/20007XP

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com




o~

. ALTERNATIVE _

November 7, 2003 R&R ® 69

A

This is my first On the Record, and |
must admit it's a pretty daunting task.
Nothing like getting the classic Max
Tolkoff invite via e-mail, with his
proverbial, “Oh, yeah. | need it ASAP”

EEL :W' G R Adding to the hurdles | have to
'!h overcome to make this happen is the

Slg fact that my brain is complete mush
PD, KKND/New Orieans right now. We just closed out our three-
day Halloween Voodoo Festival broad-
cast at City Park. The lineup was sick: P.O.D., Godsmack,
Staind, A Perfect Circle, Marilyn Manson, Queens Of The
Stone Age, Fuel, Revis, lggy & The Stooges, Smile Empty
Soul, Adema, 12 Stones, Better Than Ezra, Cowboy
Mouth, Supagroup, World Leader Pretend, Galactic, The
Roots, George Clinton and Paul Oakenfold, plus Ludacris
and 50 Cent. Dude! It was a blowout. There were a few
nonmusical special moments, however: Manson spat on a TV cam-
era, lggy swung at a yawning security guy, and only one band man-
ager got pissy with me! # Musically, we're having a lot of success with
APC, Shinedown and Finger 11. Puddle, Stone Temple Pilots (featur-
ing Weiland, the asshole), Jet and Hoobastank all sound like big hits.
Also making an instant impact are my new staff members Vydra
(middays) and Jace Edwards (nights). Both are total stars, and, even
better, they understand the fine art of picking up the PD’s bar tab.

Wow, Staind regain the No. 1 slot rﬁ
after living at No. 2 for a couple Alternative

of weeks ... A Perfect Circle regain No. W-f—'T-J
2 after sitting at No. 1 for a couple ... TON,—»T H E
There’s a real battle brewing for the rest / L1 ) '

of the top 10, with Linkin Park going 6- TaYoe
3 and Trapt at No. 4 with more up- -R‘AD'O
spinnage. The nsw Blink-182 moves I g i ;

smartly up to No. 5 after only a handful
of weeks, and The Whité Stripes move into high gear, going 9-7 ...
After only four weeks Puddle Of Mudd move to No. 9 ... Switchfoot
go 15-11... Jet slide into No. 12 from No. 14 ... CheckK out the nice rise
of Hoobastank, 21-17 ... OK, we’re all pulling for OutKast, and this
week they go 31-27. Note their position on the Apple iTunes chart. |
wonder if the Saturday Night Live performance had anything to do with
that ... Massive add week for the new Offspring. Only two stations
held out. Why? The song debuts at No. 29 ... Also new to the chart:
Red Hot Chili Peppers, Distillers, 311 ... Most Added: Offspring,
RHCP, Staind, Nickelback, Jack Johnson, AFIl ... Most Should Be
Added: Atmosphere (note the KROQ/Los Angeles, WXRK/New York
and KWOD /Sacramento adds this week), Yellowcard, Default,
Nickelback, Iggy Pop, Jet, Outkast, Story Of The Year, Mars Volta,

S.T.U.N. — Max Tolkoff, Alternative Editor
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armist. Distillers
LageL: Warner Bros.

By FRANK GCORREIA/ALTERNATIVE SPECIALTY EDITOR

Courtney Love can bitch and sue all
she wants for control of Nirvana’s
back catalog, but when it comes to the
proper musical heirs to Cobain and
company’s angsty alt-punk legacy, you
need look no farther than Brody Delle and
The Distillers. With Coral Fang, The
Distillers’ third full-length and first major-
label album, the group outshines all pre-
vious efforts with a diary’s worth of death,
sex and heartbreak all wrapped around
some of the hest alt rock this side of
Nevermind.

Of course, it’s a bit more complicated
than that, given all the drama surround-
ing Delle. In case you haven’t been privy
to all the gossip, here’s a brief recap: Aus-
tralian native Delle landed on American
shores with a back story best left to Behind
the Music (abusive fathers, drug addic-
tions, homelessness, etc.). After meeting
and falling in love with Rancid’s Tim
Armstrong at the age of 16, she moved to
Los Angeles two years later and formed
The Distillers, who released a self-titled
debut on Epitaph and 2002’s Sing Sing
Death House on Armstrong’s Hellcat label.
That album contained the breakout hit
“City of Angels.’

Oh, yeah, Delle was also then known as
Brody Armstrong, since she was married
to Tim Armstrong. They're now divorced.
Reportedly, the breakup was sparked by
a Rolling Stone photo of Delle kissing
Queens Of The Stone Age frontman Josh
Homme, her current beau. That created a
shitstorm of controversy among fans, who
began taking sides, with some accusing
Brody of using Armstrong and saying The
Distillers had sold out. Meanwhile, B-list-
ers like Kelly Osbourne opened their

pieholes about the whole situation, and
blah, blah, blah....

But who gives a shit, really? Just listen
to the fuckin’ album, and you’ll forget about
all the drama. Check out the raw emotion
of the title track, or dive headfirst into the
fray with the lead single, “Drain the
Blood,” where Brody lays it all bare with
lines like “I’'m living on shattered faith/The
kind that likes to restrict your breath/
Never been a better time than this/Suffo-
cate on eternal bliss.” And when it comes
to the cries of “sellout” from snotty “punk”
elitists, consider the line, “There’s never
been a better time than this/To bite the
hand of frost-bitten eminence.”

While nearly every post-Nirvana hack
has tried their hand at the soft-loud-soft
dynamics Cobain mastered, The Distillers
show the posers how it’s really done with
“The Hunger,” which throws Bleach back
into mainstream alternative. Guitarist
Tony Bradley, bassist Ryan Sinn and
drummer Andy Granelli are at the top of
their game throughout the affair, and
their backing vocals make the choruses
rallying cries that will incite sing-alongs,
mosh pits or both.

Blood and death are lyrical motifs
throughout Coral Fang, simultaneously
addressing the heartbreak and hatred
Brody has endured. It's much too easy to
write Coral Fang off as a breakup album
because there’s melancholy underneath all
of this well-crafted mayhem. But with her
lyrics, Brody has a talent most songwriters
don’t: the ability to show the beauty be-
hind bruises.
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”~ g v e America’s Best Testing Alternative Songs 12 +
» (
”ﬂ!g”mM”S”"ﬂ,””’ For The Week Ending 11/7/03 — 4 TOPZO SPE—C.—IAL TYARTISTS’” .
_  BYMERIRASE ™ i .
- Persons Men  Women
Artist Title (Label) TW LW Familiarity Burn 18-34 18-34  18-34 1. MISFITS Misfits/Rykodisc) "Monster Mash”
2. DEATH CAB FOR CUTIE (Barsuk/ “Title & Registration”
LINKIN PARK Numb (Warner Bros.) 419 a2 93% 13% 418 405 430
' 3. BELLE & SEBASTIAN (Sanctuary/SRG) “Step Into My Office, Baby”
YELLOWCARD Way Away (Capitol) 417 413 66% 6% 4.04 3.92 416 4. COHEED & CAMBRIA /Equa/ Vision) “A Favor House Atlantic”
HOOBASTANK Qut Of Control //sland/iDJMG) 41 - 53% 6% 4.01 4.00 403 5. FOO FIGHTERS (3C4) ”Darling Nikki”
LINKIN PARK Faint (Warner Bros.) 410 419 99% 32% 422 4.16 4.26 6. THE DARKNESS /Atlantic) "\ Believe In A Thing Called Love”
SWITCHFOOT Meant To Live (Red Ink/Columbia) 4.09 4.01 7% 13% 405 4.05 404 7. ANTIELAG (Fat Wreck Chords) "Turncoat”
THREE DAYS GRACE {l Hate) Everything About You (Jive/ 4.05 400 91% 19% 3.92 3.82 3.99 8. DISTILLERS /Sire/Hellcat) “Drain The Blood”
3 DOORS DOWN Here Without You (Republic/Universall  3.99 3.87 90% 22% 4.00 3.91 408 9. SLOWRIDE /Deep Elm) “Panther 1"
TRAPT Still Frame (Warner Bros.) 3.98 4.05 90% 28% 398 393 403 10. PHANTOM PLANET /Day/lg/)t/fp/(.‘/ “Big Brat"
FUEL Falls On Me (£pic/ 3.98 3.92 83% 14% 4087 3.90 LX) 11. YEAR OF THE RABBIT (Elektra/EEG) “Last Defense”
DASHBOARD CONFESSIONAL Hands Down (Vagrant) 398 387  82%  15% s 364 394 12. INTERPOL Matador) “Obstacle 1" 3
STAIND So Far Away (Flip/Elektra/EEG) 395 388  98%  36% 394 391 396 13. CHOMSKY /4ezra) “15 Minutes”
COLD Suffocate (Fip/Geffeninterscope) 390 383 M%  12% 388 379 397 14. SUPAGROUP (Foodchain) "What's Your Problem?”
NICKELBACK Someday (Roadrunner/{DJMG) 389 382  96%  28% 396 393 3.99 15. S.T.U.N. /Geffen/interscope/ "Annihilation of the Generations”
SMILE EMPTY SOUL Bottom Of A Bottle {Lava/ 387  3.86 84%  27% 373 368 377 16. RYAN ADAMS (island/IDJMG) “So Alive”
BLINK-182 Feeling This (Geffen/ 385 391 73% 10% 369 370 389 17. THURSDAY (Isiand/iDJMG) “Signals Over The Air”
CHEVELLE Closure (£pic/ 3.82 - 68% 12% 373 348 397 18. LORETTA (Benchmark) "Slow Down”
SEVENDUST Eremy (7V7) 378 383  53% 8% 374 366 381 19. A STATIC LULLABY (Ferret) “Lipgloss & Letdown”
EVANESCENCE Going Under (Wind-up/ 375 386 99%  45% 384 380 387 20. SOUTH (Kinetic) “Loosen Your Hold"
P.0.D. Will You (Atantic/ 368 361 68% 12% 3.67 3.63 370 L Ranked by total number of shows reporting artist,
A PERFECT CIRCLE Weak And Powerless (Virgin) 3.64 3.87 17% 22% 3.65 3.51 3.76
JET Are You Gonna Be My Girl (Elektra/EEG) 3.62 3.62 68% 18% 3.56 349 3.62 4
AUDIOSLAVE | Am The Highway (/aterscope/Epic) 362 3.66 62% 12% N in N Record Of The Week
AUDIOSLAVE Show Me How To Live fiaterscope/Epic) 361 362 88%  33% 366 368 3.5 ARTIST: Various o ”“”‘!
DISTURBED Liberate (Reprise) 361 366 1% 22% 358 355 361 I'T;EL Gé'mg;e rs]keg;l?“’ .
A :Bu ead/Nettwer
PUDDLE OF MUDD Away From Me (Geffen) 3.58 - 63% 1% 357 3.54 3.60 R | o Y Buddvhead K h h b %
o o . egular visitors to Bu yhead.com know that the web- i
erenity (Republic/Universal) a6 349 81% 28% 3.44 3.37 3.51 masters hate you, your stupid band, your trucker hats, your o
WHITE STRIPES Seven Nation Ammy (Third Man/V2) 339 353  96%  55% 341 324 357 industry luncheons and just about everything else under
. , contract. But when the surly webmasters ain't tearing bands like Good Char-
GURUNESTIZSIN 1) 258 S o67% 1B A 2 lotte new assholes in the site’s popular gossip section, these cats are tearing
KORN Right Now (Epic/ 3.25 - 60% 16% k¥ 313 329 up stages in and around L.A.in a band known as Icarus Line. Oh, yeah — they
WHITE STRIPES The Hardest Button To Button TidManv2) 3.13 328 78%  32% 309 296 3.1 tr;':] "’G'?r:‘;;;os‘;;:‘:r' rfez‘t’sgige;‘:iss:z;‘:ist'r‘s;gef's;egot:"2;";?:323&2';5‘::
Total sample size is 452 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much. 5 = like ing Brides, Yeah Yeah Yeahs, Cave In, Weezer, Shat, Icarus Line (of course) and
ve;ry muc/(wj). Ttmlh Iami[[;.at;’i!yreprfgegtsftgepgrcetr;’tage ofrféspon/dents whoktrpcognézed [tjhesong. Tota1l2 hur: represents the nurgbgr many more. lggy Pop hosts the whole thing, and you even get an Iggy inter-
of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via 3 : i
the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not ME frpm thelitamions Nardwyar. el _as ey hatg y Ou.’ the Bugdy
meant to replace callout research. The results are intended to show opinions of particiants on the the Internet only. RateTheMusic head hipster doofuses are showing you some serious love with this collection.
is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. . . .
RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. — Frank Correia, Rock Specialty Editor )
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WHRL/Albany, NY*

OM: John Coml

PD: Lisa Biel

i\ SED HgTCHlLI PEPPERS

KTZO/AIbuquer}ue NM*
llIJ Don Kelle

7 QFFSPRIN
1 REO HOT CHILI PEPPERS

WNNXIMI:MI GA*

MD: g Tren
13 RE t;g'( CHILI PEPPERS
7

JANE'S ADOICTION

WJSE/Atlantic City, NJ*
PD: Al Parinello
NICKELBACK
RED HOT CHILI PEPPERS
OFFSPRING

KHOXIAlmm ™*
rn mln Toe
MD: Toby fyan
5 ARl
1 HOOBASTANK
1 KORN
OFFSPRING

ATARIS
1GGY POP

WHAX/Bmmngham AL*
PD: Susan Groves
MD: Mark Llnduy
16 OFFSPRING
3 REO HCT CHILI PEPPERS
RKNESS

NICKELEACK
ATARIS

KOXR/Boise, ID*
PD: Jacent Jackson

MD: Xallao
RED HOT CHILI PEPPERS
QFFSPRING

WBCN/Boston, MA*
ollld Tnny Beran!ln
DMD Slnan Strick
14 OFFSPRING
3 TRAPT
JACK JOHNSON
EVES

Reporters

WAVF/Charle:Im sc*

OFFSPRING

WEND‘Chanoﬂe

PD m« Danlll

APD/MD:
1 REC HOTCHILI PEPPERS
1 OFFSPRING

WKQX/Chicago, IL*

PD: Mike Stem

MD: Shuminas

19 OFFSPRING

16 STAINO

10 RED HOT CHILI PEPPERS

WZZN/Chicago, IL*
PO: BIll Gambie
AP0

: Steve Levy
MD: James VanOsdol
0DSMACK

2 QFFSPRING

1 NICKELBACK
RED HOT CHILI PEPPERS

WAQZ/Cincinnati, OH*
PD/MD: Jelf Nagel

30 OFFSPRING

18 RED HOT CHILI PEPPERS
10 STAIND

WXTM/Cleveland, OH*
PD: Kim Manroe
APD: Dam Nardella
MD: Pete Schlm
25 OFFSPRING
15 RED HOT CHILI PEPPERS
1 NICKELBACK
DISTILLERS

WARQ/Columbia, SC*
PD: Dave Stewart
MD: Dave Farra

3 ATARIS
3 REO HOT CHILI PEPPERS
1 O°FSPRING

WWCD/Columbus, OH*
OM: Randy Malloy
PD; And am
MD: Ja
RED HOT CHILI PEPPERS
OFFSPRING

CtMX/Delron MI'
mokshat

5 OFFSPRING
2 REQ HOT CHILI PEPPERS
THREE DAYS GRACE

KHHO/B Paso ™

DIIID Jo&o Gmil
2 OFFSPRING
JACK JOHNSON

KXNA/Fayetteville, AR
PD/MD: Dave Jackson
9 QFFSPRING
TAINO

68
4 STONE TEMPLE PILOTS
3 REQ HOT CHILI PEPPERS
3 NICKELBACK
3 GODSMACK

A PERFECT CIRCLE

KFHHIano, CA*

R”!Mﬂ

19 OFFSPRING

15 REQ HOT CHILI PEPPERS
5 QUTKAST

STAINO

WJIBX/F1. Myers, FL*
DM/PD: John Rozz
APD: Fitz Madrid
MD: Jeif 2ito
7 RED HOT CHILI PEPPERS
4 QFFSPRING
1 NICKELBACK
OEFAULT
STAIND

WXTW/Fi. Wayne, IN*
OM: JJ Fabini
PD: Don Watker
APD: Matt Jericho
MD: Greg Travis
7 NICKELBACK
1 DARKNESS

AFl
REQ HOT CHILI PEPPERS
OFFSPRING

WGRD/Grand Rapids, MI*

PD: 8abby Ouncan

MD: Michael Grey
NICKELBACK
RED HOT CHILI PEPPERS
OFFSPRING

KTBZ/Houston, TX*
PO/MD: ¥ince Richards

APD: Eric Schmidf

12 RED HOT CHILI PEPPERS
10 OFFSPRING

700D
4 COLOPLAY

WRZX/ndianapolis, IN*
PD: Scott Jameson

MD: Michasl Young

9 QFFSPRING

7 REQ HOT CHILI PEPPERS
1 OISTILLERS

"l"w-lack:onwue FL*

D: Bo Matthews
APDMD: Chad Chumley
1 OF ING
STONE TEMPLE PILOTS

WRZK/Johnson City*
PD: Mark llcl(lnnoy

KORN
REOQ HOT CHILI PEPPERS
QFFSPRING

KRBZ/Xansas City, MO*
PD: Greg Bergen

MD: Lazio

43 QFFSPRING

19 REQ HOT CHILI PEPPERS
JACK JOHNSON

WNF2/Xnoxville, TN*

PD: Anthony Profiiti

MD: Dustin Matthews
SHINEDOWN
QFFSPRING

KFTE/Lalayette, LA*
PD: Scott Perrin
MD: Chris Olivier
1 STAINO
1 STROKES
NICKELBACK
OFFSPRING

KXTE/Las Vegas, NV*

3 RED HOT CHILI PEPPERS
GOOSMACK

WMFS/Memphls N
D: Rob Cressman

MD Mike Killabrew

2 QOFFSPRING
LIMP BIZKIT

'!IDZTNMMiamI FL*
30 RED/ HOT CHILI PEPPERS
18 OFFSPRING

WLUM/Milwaukee, Wi*
Po: Tommy Wilde
D: Kenny Neumarn
17 OFFSPRING
7 LIMP BIZKIT

33
2 REOD HOT CHIL! PEPPERS
1 STAINO

WHTG/Monmouth, NJ*
PD: Darrin Smith
11 REO HOT CHILI PEPPERS
7 COUNTING CROWS
4 QFFSPRING

KMBY/Monterey, CA*
PO/MD: Kenny Ailen
7 OFFSPRING
1 REQ HOT CHILI PEPPERS
1 FOQ FIGHTERS

STUN.

WBUZNashvitte, TN*

OM: Jim Patrick

PD/MD Russ Schenck
ATARIS

2 RED HOT CHILI PEPPERS
2 OFFSPRING

1 NICKELBACK

1 RANCIO
DARKNESS
STAINO

KKD%DINewOrIeans LA*

6 DIgTILLERS
2 NICKELBACK

1 STAINO
1 OFFSPRING

WXRK/New York, NY*

PD: Raobert Cross

MO: Mike Peer

25 OFFSPRING

19 RED HOT CHiL| PEPPERS
STAIND

BRANO NEW
ATMOSPHERE

KHBZ/Oklahoma City, OK*
OM: Bill Hurley
PD: Jimmy Barreda
8 OFFSPRING
CHEVELLE

JET
DARKNESS

WJRR/Orlando, FL*
DM: Adsm Cook

PD: Pai Lynch

APD: Rick Everett

MD: Brian Dickerman
17 OFFSPRING
11 REQ HOT CHILI PEPPERS
4 STROKES
STAINO

WOCLIDrIamlo FL*
PD: Bobl
1 OFFS RING

COLDPLAY
REQ HOT CHILI PEPPERS

WPLY/Philadelphia, PA*
PD: Jim McGuina
MD: Dan Fein
21 DFFSPRING
2 HOOBASTANK
1 RED HOT CHILI PEPPERS

KEDJ/Phoenix, AZ*
DM: Laura Havre
PD: Nancy Stevens
APD: Dud Alr Dm
MD: Robin Nas|
2 REO HOT CHILI PEPPERS
1 DFFSPRING

AFl
STAINO

KZON/Phoenix, AZ*
PD/MD: Kevin Mannion

4 NICKELBACK
RED HOT CHILI PEPPERS
OFFSPRING
HOWIE DAY

WXDX/Pittsburgh, PA*
PD: Jahn Moschitta
MD: Vinnie F.
18 NICKELBACK
17 FOO FIGHTERS
10 QFFSPRING
6 RED HOT CHILI PEPPERS

Stations and their adds listed alphabetically by market

WWHX/Prowdence RI*
PD Kevin m

10 RBB.HOT CHILI PEPPERS
9 OFFSPRING

3 AUDIOSLAVE
STAINO
IGGY POP

KRZQ/Reno, NV*
DM: Rob Brooks
PD: Jeremy Smilh
APD/MD: Mai Diabio

15 OFFSPRING
JACK JOHNSON

STAINO
REQ HOT CHILI PEPPERS

WDYL/Richmond, VA*
PO: Mike Marphy
MD: Keith Dakin
11 OFFSPRING
: EED HOT CHILI PEPPERS

WRXL/Richmond, VA*
DM: Bill Cahill
PO/MD: Casey Krukowski
12 OFFSPRING
7 REO HOT CHILI PEPPERS

KCXX/Riverside, CA*
OM: BIll McNulty

PD: Kelli Ciugque
Al’lllléllls Daryl James

3 RED HOT CHILI PEPPERS

WZNE/Rochester, NY*
OM/PD: John McCrae
MD: Jaff Settolano
12 NICKELBACK
2 QFFSPRING
1 JACK JOHNSON
STAIND
DARKNESS

KWODISacramemo CA*

DM: Curtiss Johnson

PD: Ron Bunce

MD: Marco Cotlins

27 OFFSPRING

7 NICKELBACK

3 ATMDSPHERE

1 REQ HOT CHILI PEPPERS
CHEVELL!

AR

XTRA/San Diego, CA*
PD:_Jlm Richards

PARK
REOQ HOT CHILI PEPPERS

KITS/San Francisco, CA*
PD: Sean Demery

APD: Spud

MO: Aaron Axelsen

5 OFFSPRING

1 REO HOT CHILI PEPPERS

KCNL/San Jose, CA*
PO/MD: John Allers
12 QFFSPRING
1 STORY OF THE YEAR
HOOBASTANK
JACK JOHNSON

KJEE/Santa Barbara, CA
PD Eddle Gmlem

20 OISTILLERS

11 QFFSPRING

10 REQ HOT CHILI PEPPERS
2 RANCIO

AFl
JACK JOHNSON
STAIND

KNDD/Seattle, WA*
PD: Phil Mannlng
APD: Jim Keller
30 RED HOT CHILI PEPPERS
29 QFFSPRING
PEARL JAM

KSYH/Shrevepon LA*
loward Clark
PD nnd The Human Tripod™
4 QFFSPRING
1 NICKELBACK
RAD

FORD
RED HOT CHILI PEPPERS
TAKING BACK SUNDAY

KPNT/St. Louis, MO*
PD: Tommy Matiern
APD: Woody File
MD: Jef! Frisse
9 QFFSPRING
3 RED HOT CHiLI PEPPERS
AUDIOSLAVE
OISTILLERS

WKRL/Syracuse, NY*

WXSR/TaIIahmee FL
DM: Kris Van Dyke
PD: Dale an
APD/MD: Meathead
1 JACK JOHNSON
1 STAIND
1 LIMP BIZKIT
1 NICKELBACK
1 REQ HOT CHIL PEPPERS
1 OFFSPRING
1 SPIRITUALIZEO

WSUN/Tampa, FL*
o Pt
: Pat Largo
6 AFl
3 OFFSPRING
COLOPLAY
RED HOT CHILI PEPPERS

KFMA/Tucson, AZ*

PO: Libby Carstensen

MD: M: Sp“

39 QFFSPRING

17 REQ HOT CHILI PEPPERS

KMYZ/Tulsa, OK*

PD: Lynn Barstow

MD: Carbin Pierce
PRIN

7 QFFSPRING
1 RED HOT CHILI PEPPERS

WPBZ/W. Paim Beach, FL*
PD: John D'Connell
MO: Erlc Kristensen

4 QFFSPRING

2 STAIND

1 DARKNESS
1 RED HQT CHILI PEPPERS
RANCIO

WHFS/Wasr;ﬂnuton pe*

28 QFFSPRING
SWITCHFOOT
STAIND

WWDC/Washington, DC*
PD; Joe Bevilacqua

MD:; Oanielle Fiynn

25 QFFSPRI

OFFSPRING
2 REQ HOT CHILI PEPPERS
1 DEFAULT

WSFM/Wllmmuton NC
Knothead

~

NO DOUBT It's My Life finterscope/
Total Plays: 299, Total Stations: 12, Adds: 0

DARKNESS | Believe In A Thing Called Love (Must...Destroy/
Atlantic)
Total Plays: 256, Total Stations: 18, Adds: 6

AR Silver And Cold (OreamWorks/
Total Plays: 253, Total Stations: 25, Adds: 8

R.E.M. Bad Day (Warner Bros.)
Total Plays: 195, Total Stations: 12, Adds: 0

RANCID Red Hot Moon (Hellcat/Warner Bros.)
Total Plays: 162, Total Stations: 24, Adds: 3

STAIND How About You (Flip/Elektra/EEG)
Total Plays: 157, Total Stations: 33, Adds: 25

Songs ranked by total plays

REQ HOT CHILI PEPPERS KDGE/Datlas, TX* KLEC/LmIe Rock, AR* ! . %4 Mnlnilbnb:ls;llnlge MD Mike Kennedy
PO: Cuane Dnhmy Apnmn Admu WCYY/Portland, ME Eg?m:mla" City, UT ”:FI e Weber 7 NICKELBACK
APOME: A WXNR/Greenville, NC* 1 OFFSPRING SM: Mike Sambrack PO an WeGain STAO
WFNX/Boston, MA® 4 (’?FES”‘”N%”'“ S PO: Jelf Sanders " RED HOT G pepeRs WRRV/Newburgh, NY o e 25 OFFSPRING RED HOT CHILI PEPPERS § RED HOT CHILL PEPPERS
PD/MD: Paul Driscall 1 STAINO APD/MD: Turner Watson RANCIO PD/MD: Andrew Baris o e SMILE EMPTY SOUL OFFSPRING
APD: Keith Dakin NICKELBACK 26 OFFSPRING NICKELBACK RED HOT CHILI PEPPERS JEREMIAH FREED
9 RADIO 4 JBE 1 RED HOT CHILI PEPPERS DISTILLERS OFFSPRING STAIN
4 QFFSPRING 311 OARRESS
RED HOT CHILI PEPPERS NICKELBACK ity, UT*
RED HOT CHILI PEPPERS A e -
WXEG/Daylon, OH® KROQ/Los Angeles, CA* WROX/Norlolk, VA* P: Todd Noker Monitored Reporters
WEDG/Butfalo, NY* PD: Steve Kramer WEEQ /Hagerstown PD: kevin Weatherly PD: Michede Diamand MD: Artie ruunn
PD: lenay diana MD: Boomer APD/MD: Dave Roberts PTG SraN MD: ike Powers 25 QFFSPRING 94 Total Reporters
MD: Ryan Patrick 17 LIMP BIZKIT T) 4 THRICE 13 OFFSPRING R 17 REO HOT CHILI PEPPERS
gl 5 BED Mot G PEPPLRS } Mepai o T L peppens 4 ATMOSPHERE " g TS A .
MRS 3 OFrepang 1 OFFSPRING HCHEELLEH— KORN Station Reportar/APO: Jaime Cooley 85 Total Monitored
NICKELBACK g REQ HQT CHILI PEPPERS 10 OFFSPRING
JACK JOHNSON RED HOT CHILI PEPPERS XBZT/San Diego, CA* -
KTCL/Denver, CO° KUCDMonolulu, HE* e 9Total Indicator
WBTZ/Burlington* PO: Wike "Connor PO e tyan . KORX/Odessa, TX APOMD: Wil Halora
OM: Matt Grasso APD. Rich Rubin 51 EVANES?ENCE WLHS/LOIIISVIIIS Ky PD/MD: Michael Todd n 1 MARS VOLTA
MD: Christine Pawlak MD: Hill Jardan 22 RED HOT CHILI PEPPERS 17 BURDEN BROTHERS WB"U/PW"'“"“ R GUIDED BY VOICES
HEDE g § Bl B e
STAIND 17 OFFSPRING ‘8 ﬁf{i{’f&ﬁ& 1 SMILE EMPTY SOUL RED HOT CHILI PEPPERS 33 RED LOT CHIU PEPPERS
RED HOT CHILI PEPPERS 1 QUTKAST 5 STAINO 1 OFFSPRING 7 OFFSPRING 28 OFFSPR
- J
s N B
New & Active Indicator
L1
Most Added
SMILE EMPTY SOUL Nowhere Kids ava/ EVE 6 At Least We're Dreaming (RC4/ RED HOT CHILI PEPPERS Fortune Faded (Wamer Bros.
Total Plays: 339, Total Stations: 39, Adds: 3 Total Plays'. 235, Total Stations: 23, Adds: 2 STAIND How About You (F/Ip/HB/(fI’a/EEG}
OFFSPRING Hit That (Columbia)
ILL NINO How Can | Live (Roadrunner/IDJMG) LIMP BIZKIT Behind Blue Eyes (Fljg/interscope) NICKELBACK Figured You Out (Roadrunner//0JMG)
Total Plays: 302, Tota! Stations: 18, Adds: 0 Total Plays: 224, Total Stations: 10, Adds: 3 JACK JOHNSON Taylor (Jack Johnson Music/Universal
DARKNESS ! Believe In A Thing Called Love (Must...Destroy/Atlantic)
e _/

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and tities of all
pictured and send them to:

R&R, c/o Mike Davis: 10100 Santa Monica
Blvd., 3rd Floor, Los Angeles, CA 90067

Email: mdavis@radioandrecords.com
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Indicator Power
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Theincreasingimportance of the R&R Triple A Indicator chart

t was just about two years ago that R&R separated
the monitored and non-monitored reporters in each of
the formats we represent. We decided to call the non-
monitored stations Indicator reporters, and for a few
of the formats, including Triple A, there would be a
published chart compiled from that airplay.

Because the Indicator panel com-
prised key commercial stations that
took a more adventurous approach to
programming, as well as eight influen-
tial noncommercial stations, it wasn't
long before certain trends began to de-
velop with the Indicator chart.

[began to see new projects gain foot-
holds and develop genuine success sto-
ries within the Indicator community
before crossing over to the more main-
stream monitored Triple A stations. I
also noticed that certain artists were
destined to enjoy most of their support
from the Indicator panel and that the
labels behind those projects were focus-
ing their promotional and marketing
efforts to that end.

Still, the opinions of the Indicator
and monitored Triple A panels — as
reflected by the two charts — were
similar, by and large, for most success-
tul projects.

What Was I Thinking?

Asyou may recall, the second chart
we originally published a few years
ago in the Triple A section as a com-

panion to the monitored chart was a
combined-airplay chart based on
monitored airplay as well as spins
from the non-monitored stations.
After a time it became clear that this
combined chart wasn't that much dif-
ferent from the monitored chart and

In recognition of the
growing importance
of the Triple A
Indicator panel, we
have decided to add
more stations to it
and will likely add
even more eatly into
next year.

The Triple A Indicator Panel

< Commercial Stations >

KPIG/Monterey
KTAO/Santa Fe-Taos, NM

WRNR/Baltimore
WVOD/Elizabeth City, NC
WWVV/Savannah, GA

Calls/Market Contacts Phone

KBXR/Columbia, MO Lana Trezise 573-449-1520
KNDZ/Billings, MT Casey Paul 406-238-1000
KOTR/San Luis Obispo, CA Drew Ross 805-786-2570

Laura Hopper/Aileen McNeary
Brad Hockmeyer/Paddy Mac

KZPL/Kansas City Ted Edwards/Jason Justice 913-344-1500
WCLZ/Portland, ME Herb Ivy/Brian James 207-774-6364
WDST/Poughkeepsie, NY  Greg Gattine/Roger Menell 845-679-7266
WMVY/Cape Cod, MA Barbara Dacey 508-693-5000
WNCS/Burlington, VT Mark Abuzzahab 802-223-2396

WOCM/Salisbury-Ocean City, MD Joshua Clendaniel/Debora Lee
Jon Peterson/Alex Cortright
Matt Cooper/Tad Abbey

Bob Neumann/Gene Murrell

831-722-9000
505-758-5826

410-723-9626
410-626-0103
252-475-1888
843-785-9569

<< Noncommercial Stations

Calls/Market Contacts Phone

KCLC/St. Louis Rich Reighard/Brendan McGhee 636-949-4891
KTBG/Kansas City Jon Hart/Byron Johnson 660-543-4491
WAPS/Akron Bill Gruber 330-761-3099
WBJB/Monmouth-Ocean Tom Brennan/Jeff Raspe 732-224-2492
WCBE/Columbus, OH Dan Mushalko/Maggie Brennan 614-365-5555
WDET/Detroit Martin Bandyke/Chuck Hom 313-577-4146
WFPK/Louisville Dan Reed/Stacy Owen 502-814-6500
WFUV/New York Rita Houston/Russ Borris 718-817-4550
WNCW/Greenville, SC Kim Clark 828-287-8000
WXPN/Philadelphia Bruce Warren/Helen Leicht 215-898-6677
WYEP/Pittsburgh Rosemary Welsch/Mike Sauter 412-381-9131

really didn’t have much significance
in the minds of the Triple A commu-
nity at large.

After doing a little research with
my peers on both the radio and
record sides, [ decided to take a bold
step and allow the second chart to be
compiled solely from airplay from
the non-monitored stations. Conve-
niently, this decision came to pass
about the time that the rest of R&R
was reevaluating how it was going
to represent the non-monitored seg-
ment of radio in America. This al-
lowed me to also expand the Indica-
tor panel of stations.

After much discussion among
R&R's format editors and manage-
ment, we decided to call these
stations Indicators and the chart the
Indicator Airplay chart. Since the
Indicator panel is made up of a num-
ber of adventurous radio stations on
both the commercial and noncom-
mercial sides, it was my hope that we
would begin to see certain trends
reveal themselves on this chart prior
to reaching the more mainstream
larger-market monitored Triple A
stations.

Now that almost two years have
passed, [ thought it was a good time
to see if my expectations for the In-
dicator chart have been realized. As
I had hoped, the importance of this
charthas grown consistently over the
past two years in the minds of the la-
bel folk, and its ability to the influ-
ence the monitored stations is in-
creasing.

Launching Pad

If you think back to before we split
the Triple A reporting panel into mon-
itored and Indicator groupings, it was
evident that the latter group of sta-
tions was often the first to adopt new-
er artists and sounds — many of
which went on to be accepted by the
format at large.

For example, for many years the
tastemaker commercial and noncom-
mercial stations had supported an art-
ist by the name of David Gray. They
played a large role in setting him up
to advance his career dramatically
when White Ladder, which contained
“Babylon,” was released.

A similar case can be made for a
number of now-key Triple A artists,
including Lucinda Williams; Whis-
keytown and, subsequently, Ryan
Adams; Beth Orton; Richard Thomp-
son; John Hiatt; Phish; Widespread
Panic; and many others.

Continued on Page 74

Year-To-Date Top 10

Even though we have a few more weeks before the final spin
tallies are in for the year-end charts, I've decided to give you a
sneak peek at the top 10 songs of 2003 as of Oct. 25.

- =

Position ARTIST Title

1 BEN HARPER With My Own Two Hands
LUCINDA WILLIAMS Righteously
JACK JOHNSON The Horizon Has Been Defeated
ZIGGY MARLEY True To Myself
COLDPLAY Clocks
WALLFLOWERS How Good Can it Get
JASON MRAZ The Remedy
DAVID GRAY Be Mine
JAYHAWKS Save It For A Rainy Day
10 SUSAN TEDESCHI Alone

<< MonitoredTop10

Position ARTIST Title

1 COLDPLAY Clocks
JASON MRAZ The Remedy
TRAIN Calling All Angels
JOHN MAYER Why Georgia
JACK JOHNSON The Horizon Has Been Defeated
COUNTING CROWS Big Yellow Taxi
TORI AMOS A Sorta Fairytale
WALLFLOWERS How Good Can It Get
GUSTER Amsterdam
NICKEL CREEK Smoothie Song

Iindicator Top 10

OO~ & WN

COO~NOON&EWN

iy

No. 1Songs

| thought it would be kind of fun to check out who went to the top of
the Indicator and monitored charts over the past two years, so | did.

<< Indicator No. 15,2002

ARTIST Title

RYAN ADAMS New York, New York

NATALIE MERCHANT Just Can't Last
SHANNON MCNALLY Down & Dirty

WILLIAM TOPELY Back To Believing

CHRIS ISAAK Let Me Down Easy

RYAN ADAMS Answering Bell

BONNIE RAITT | Can't Help You Now

SHERYL CROW Soak Up The Sun

TREY ANASTASIO Alive Again

COUNTING CROWS American Girls

DAVE MATTHEWS BAND Where Are You Going
BRUCE SPRINGSTEEN The Rising

BETH ORTON Concrete Sky

COLDPLAY In My Place

TOM PETTY & THE HEARTBREAKERS The Last DJ
TRACY CHAPMAN You're The One

BRUCE SPRINGSTEEN Lonesome Day

Indicator No. 1s, 2003 (So Far)

ARTIST Title

GEORGE HARRISON Stuck Inside A Cloud
COLDPLAY Clocks

SUSAN TEDESCHI Alone

DAVID GRAY Be Mine

LUCINDA WILLIAMS Righteousty

JACK JOHNSON The Horizon Has Been Defeated
BEN HARPER With My Own Two Hands
ZIGGY MARLEY True To Myself

JACK JOHNSON Wasting Time

BEN HARPER Diamonds On The Inside
STING Send Your Love

<< Monitored No. 15,2002

ARTIST Title

DAVE MATTHEWS BAND Everyday

ALANIS MORISSETTE Hands Clean

SHERYL CROW Soak Up The Sun

JACK JOHNSON Flake

DAVE MATTHEWS BAND Where Are You Going
COLDPLAY In My Place

U2 Electrical Storm

RED HOT CHILI PEPPERS Zephyr Song

< Monitored No. 1s, 2003 (So Far)

ARTIST Title

COLDPLAY Clocks

JASON MRAZ The Remedy

JOHN MAYER Why Georgia

JACK JOHNSON The Horizon Has Been Defeated
TRAIN Calling All Angels

GUSTER Amsterdam

NICKEL CREEK Smoothie Song

JOHN MAYER Bigger Than My Body

R.E.M. Bad Day
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W WS annst e wess R e i @ 3e¢| Most Added
= 1 1 R.E.M. Bad Day (Warner Bros.) 517 A1 26711 8 2400 |www.rradds.com
' 2 2 JACK JOHNSON Wasting Time (/ack Johnson Music/Universal) 469 8 29152 18 210 ARTIST TITLE LABEL(S) o ADDS
43 JONNYLANG Red Light (A&M/nterscope) B0 T 21968 10 M0 | a1
3 4 JOHN MAYER Bigger Than My Body (Aware/Columbia) 464 -8 25654 13 20/0 DAVE MATTHEWS Save Me /RCA/ 3
5 0 BEN HARPER Diamonds On The Inside (Virgin/ 463 +9 21263 14 26/0 GUSTER Careful (Palm/Reprise) 3
6 o SARAH MCLACHLAN Fallen (Arista) 460 +24 31079 8 190 THRILLS One Horse Town (Virgin/ 3
8 0 STING Send Your Love (A&M/lnterscope) 385 +15 18937 " 21)0
7 8  JASON MRAZ You And | Both (Elektra/EFG) 354 -23 13573 19 20/0
10 o SHERYL CROW The First Cut Is The Deepest (A&M/lnterscope) 353 +18 20297 7 2310
1" @ HOWIE DAY Perfect Time Of Day (£pic/ 336 +12 16982 12 23/0
9 11 WALLFLOWERS Closer To You finterscope) 317 -25 12816 19 18/0
13 @ LOS LONELY BOYS Heaven (0r/ 285 +11 10876 14 20/0
. 22 @ COUNTING CROWS She Don't Want Nobody Near (Geffen/ 281 +83 15481 2 2212 Most
14 14  DAVEMATTHEWS Save Me (RCA) 258 -2 14153 3 2013 Increasedplays
15 @ DIDO White Flag (Arista) 255 +8 18254 15 1001 TOTAL
12 16 TRAIN When | Lok To The Sky (Columbia) 254 20 9455 9 2012 | aanst e wess INCREASE
18 @ JOE FIRSTMAN Breaking All The Ground (At/antic/ 234 +11 6657 17 17/0 COUNTING CROWS She Don't Want Nobody Near (Geffen) ~ +83
16 18 BARENAKED LADIES Another Postcard (Chimps) (Reprise) 226 19 12370 8 17/0 GUSTER Careful (Palm/Reprise/ +55
27 @ COLDPLAY Moses (Capito) 992 +15 12104 4 16/1 JOHN EDDIE If You're Here When | Get Back (7hrill Show/ +49
19 €  DAMIEN RICE Volcano (Vector Recordings) 21 +7 12587 9 ojp | STEREOPHONICS Maybe Tomarrow 12/ +3
NO DOUBT it's My Life finterscape/ +30
20 @ LYLE LOVETT My Baby Don’t Tolerate (Curl/Lost Highway) 219 +10 10576 7 13/0 RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) +25
17 22 PETE YORN Crystal Village (Columbia) 197 -38 12736 18 16/0 SARAH MCLACHLAN Fallen (Arista/ +24
23 @ VAN MORRISON Once In A Blue Moon (Blue Note/EMC) 195 0 7815 6 18/2 PETE YORN Strange Condition (Columbia) +20
26 € STEREDPHONICS Maybe Tomorrow (V2/ 182 +33 9986 2 140 LEONA NAESS Calling (Geffen/ +20
@ GUSTER Careful (Palm/Reprise/ 180 +55 7399 1 193
25 26 SANTANA f/ALEX BAND Why Don't You & | (Arista/ 161 13 11071 13 6/0
24 27  EASTMOUNTAINSOUTH You Dance (DreamWorks) 153 -26 8364 18 180
30 @ THORNS Blue (Aware/Columbial 150 +11 7374 2 152
29 @ ZIGGY MARLEY Dragonfly (Private Music/AAL) 146 +5 5186 5 14j0
28 @ MAVERICKS | Want To Know (Sanctuary/SRG) 146 +4 4659 3 130 Most
26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total piays for the Pla yed Recurrents
airplay week of 10/26-11/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the
larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds TOTAL
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals | ARTIST TLE LABELES) e
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons | COLDPLAY Clocks (Capital 196
used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. MAROON 5 Harder To Breathe (Octone/J) 188
New & A cti ve TRAIN Calling All Angels (Columbia) 185
GUSTER Amsterdam (Gonna Write You A Letter) (Paim/Reprise) 172
LIVE Heaven (Radioactive/Geffen) JOHN EDDIE If You're Here When | Get Back /7#rill Show) NICKEL CREEK Smoothie Song (Sugar Hilll 172
Total Plays: 138, Total Stations: 6, Adds: 0 ‘ Total Plays: 97, Total Stations: 13, Adds: 0 JASON MRAZ The Remedy (| Won't Worry) (Elektra/FEG) 159
TRAVIS Re-Offender (£pic/ EDIE BRICKELL Rush Around (Universal) MATCHBOX TWENTY Unwell (Atiantic) 147
Total Plays: 130, Total Stations: 11, Adds: 0 ‘ Total Plays: 73, Total Stations: 8, Adds: 0 TORI AMOS A Sorta Fairytale (Epic/ 1
RICKIE LEE JONES Second Chance (V2 RYAN ADAMS So Alive (Lost Highway/IDJMG) JACK JOHNSON The Horizon... (Jack Johnson Music/Universal) 118
Total Plays: 128, Total Stations: 11, Adds: 1 Total Plays: 68, Total Stations: 7, Adds: 2 COLDPLAY The Scientist (Capitol) 14
3 DOORS DOWN Here Without You (Republic/Universal) | CRACKER Duty Free (iMusic)
THRALS G o T g e Y e
Total Plays: 107, Total Stations: 14, Adds: 3 ‘ Total Plays: 66, Total Stations: 7, Ad;s:r ‘{] e Tlserves Tt (G reporters are _ava"ahle on the web at
= — — _ - www.radigandrecords.com.
Songs ranked by total plays

. COUNTING
__ i CROWS THE BEST OF..

“She Don’t det Nobody Near”

R&R Tracks (F)
BDS Tracks (B

R&R & BDS  #1 most increased plays

New Adds: KFOG, WRNX

g ke d Ty B KBCO WXRT KMTT  KICZ ~ WMMM
g WTTS KGSR ~ WXPN  WXRV ~ WNCS
QR KPRI WDOD WZEW WFPK & more

11/25 In Stores

Aixed Hy Brendan O Brien
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Most Added’

www.rrindicator.com

WAPS/AlTon, OH
PO/MD: BIll Gruber
t THORNS
1 JACK JOSNSON

K8CO/Denver, CO*
PD: Scott Arbough
MD: Kester
3 RICKIE LEE JONES
2 VAN MORRISON
GUSTER
KBAC/Albuguergue, NM*
PD: irs Gordon
No Adds WOET/Detroll, Ml
PO: Judy Adams
MO: Martin Bandyke
g JWOAI;SEDDIE
H
KGSR/Austia, TX* JACK JOHNSON
DM: .II" c:nol g #RATIIJSO %0

onberg
APD Jyl Hmhm:rﬁm

HD Susan Castle

OS ROUSE WVOD/Elizabeth City, NC

WNCW/Greenville, SC
JACK JOHNSON OM: Elien Plirmann

vmsmlmuom IN®

JACK JOHNSON
EASTMOUNTAINSOUTH
WNCSM

DM Nlni McCabe
od Edwards
HD lel Justics

1 JOE STRUMMER
1 TORY AMOS

‘WDOD/Chattanooga, TN*
: Dansy Howare

JACK JORNSON
RED HOT CHILI PEPPERS

WOKiXnoxvills, TN*
PI:.: Jim Zieglar

: Almes Saumer
5 VAN MORRISON
3 D0

KTC2/Minneapolis, MN*

PD: Lauren Macleash

APD/MOD: Mike Woll
JACK JOMNSON

wevg:mnnuunnx MN*
PO: Juit Coll

22 RED HOT CH|L| PEPPERS
4 JACK JOHN!

WZEW/Moblle, AL*
OM: Tim Camp

PD: Brian Hart
MD: Lee Ann Konik
No Adds

wnu/nnnvm. m
OMPO:

PDMD I'I!,ln ’“:Jh Morton
VAN MORRISON
AZURE RAY
mPWP!Iudllphll PA

APDMO mlll Lll:.l
3 KENNEDYS

| WXRV/Portsmouth, NH*
PD: Nicole Sandler
MD: Dana Marshall
1 THORNS
JACK JOHNSON

Vl‘;lsTannanmoxll NY
aittay
APO: cnmunu Manlnn
MD: Ri
NMFS

HNSON
RUFUS WAINWRIGHT
RED HOT CHILI PEPPERS

KTHX/Reno, NV*
OM: Rok Brooks

WOCM/3alisbury, MD

MO: Karl Bushmaa
JACK JOHNSON
RYAN ADAMS

2 COUNTING CROWS

KOTR/San Luis Oblspo, CA

4 JOHN LEE MOOKER

KASH/Santa Rosa, CA*

OM/PD: Dean Kattari

MD: Wichetle Mnr‘:m
JACK JOHNSOI
TORI AMDS

WWVV/Savannah, GA
OM/P0: Bob Neumann

PO: M-n cuoauv - APD/MD: Gene Murrel!
S PO: Harry Reynolds : urrel
WD: i
: t'uubou WAINWRIGHT I pighi WBJBMonmouth, NJ A RBEr EARL Keen ot
HOT HOT HEAT GMIPD: Tom Bratan HRILL
: Leo Zuccarl JACK JOHNSON
WRNF/Battimore, MD thaoven LA RASEY LEWIS
: Jon Petarson INEETH KMTT/Seattle, m

PO: Chiis May:
PDMD Sha'l Slewart

POMO: Kim Clark KPIG/Monter PO: Joshua Clendanlel
APD: Martia Anderson PD/MO: Lmv:Eltln Hopper APO/MD: Debora Les
DAN HICKS APD Altean MacNeary No Adds DAVE MATTHEWS
KwOLBnsgs, M1 COLN ELACES & SAM BUSH & DAVID GRISMAN
: Cam Maxwsl 6 JCHN LEE HOOKER 5
PO/MD: Casey Paul PAUL WESTERBERG 3 STEVE EARLE KENL/Satl Lake City, UT
o Ads” PHOEBE SNOW OM/PD. Bruce Jones

WRN] ingflald. MA®
PD: Y{vﬁ" ’31.

XAVE/Boise, ID* ‘ APDIHD Rav uoun Coes. .cl%cu LR ngws
e um m a KPRI/San Diego, CA®

OMPD: Dan Mecally ""7"' " LEJNA NAESS POMMD: Don Stale

? SRR MATTHEWS ROBBEN FORD

KCLC/SL. Louls, MO
KTBGAansas Clty, MD WFUV/New York, NY XFDG/San Franclaco. CA® OM: Mike Wall

AI:DGNB Técw- wmum D, Jon Hart ;\':’: ‘iz.;:'u Singielon :% g::]l_ﬂnl:lxojnnm ru ;%n I:nlulu e

% 3 i o Irendan McGhes

DAVE MATTHEWS L i) No Adds TRAIN o Adds

inglor

PO/MO: Mark Abuzzahab NATALIE MERCHANT WKDCNorfolk, VA*

YATHLEER EOWARDS DIXIE HUMMINGBIRDS b Shagrue ~ .

MRS DELSERT HCCLINTON 2 D ot pepeens Monitored Reporters

PATTY GRIFIN S 45 Total Reporters
WMVY/Capa Cod, MA
PO/MD: Barhara Dacey KZPL/Xansas City, MO KCTY/Omaha, NE*
1 JACK JOHNSON OM: brian Buing

26 Total Monitored

19 Total Indicator

New Indicator Reporters (7):

i H L2 i KNDZ/Billings, MT
I: Norm Winer
Agﬂgﬁgﬁﬁs s x e WCBE/Columbus, OH
R, R o — KzPL/Kansas City, MO
e FERiG cPTon A e +3 i savar WBJB/Monmouth-Ocean, NJ
R - TR AMOS Foumms or WAYNE WWVV/Savannah, GA
SrtRLE . .
S%mft%nnu %ﬁgnmmm wi* WOCM/SNIbU-ry-Ocean Clty, MD
Pg"’{gn HOTCHILI PEPPEﬁs Hﬁ:Gab Parsors :’,f:"ul’;g',‘"“" LU KCLC/St. LOUIS, MO
gJ%K onusnu ; Igg; J"J‘P?NSSON LD Tt
s HRILLS gé%ﬁé’gs:;“ No Longer A Reporter (1):
N WPSMemlis, TH" KMTN/Jackson, WY
O: Tammy e PO:Stove Acharss KINK/Portland, OR* . . -
;%:E‘.. ..5.:::_" o JUSSS;M ;l;, Z'é"ili";.ﬁ'?"é Note: WXRYV is being re-classified from
o IS H
" Boston, MA to Portsmouth, NH.

J

WK WEEC  ARTIST TITLE LABEL(S) it PLavs AJ%?‘%E MEaRr TR | armsTTE LABELlS) AD0S
2 @ REM.BadDay Warner Bros.) M oame 1 7 22i5 jm :‘:::IS;OR"J:_Y':' /A{«;f’/:’ /7"""3"" "’/"3"5/”""”'”” ':
. ed Light Interscope;
4 e JONNY LANG Red Light (A&M/interscope/ 364 +141 1809 9 21/6 LYLE LOVETT My Ba!tl)y D(on't Tolerate 76,” iblast Hihway) :
1 0 STING Send Your Love (A&M/interscope) 360 +76 1767 " 19/4 REM. Bad Day (Warmer ras.) 5
3 o JOHN MAYER Bigger Than My Body /Aware/Columbia) 358 +121 1605 12 19/4 VAN MORRISON Once In A Blue Moon /Bie Note/EMC) 5
9 6 HOWIE DAY Perfect Time Of Day /Epic/ 2n +103 1462 10 15/4 SHERYL CROW The First Cut Is The Deepest (A&Myinterscape) 5
11 g SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 259  +100 1156 6 185 ?::;‘Ecv:a"’ifll" /?4/77/47:#'?:/ o :
5 BEN HARPER Diamonds On The Inside (Virgin/ 258 +53 1514 14 16/3 e L e A ,
7 € VANMORRISON Once In A Blue Moon (Blue Note/EMC) 208 +60 890 6  20/5 | CARENAKEDLADIES Another Postcard (Cimps) fReprse/ 5
12 0 COLDPLAY Moses (Capitol) 246 +91 1179 3 1913
13 @ SARAH MCLACHLAN Fallen (Arista) 244 +102 899 5 134
6 m LOS LONELY BOYS Heaven [0/ 229 +21 1380 16 1n
10 @ NORTH MISSISSIPPI ALLSTARS Eyes (7one-Cool/ATO) 227 +67 814 10 19/4
8 @ JASON MRAZ You And | Both (Flektra/EEG) 222 +50 1545 19 123
15 @ LYLE LOVETT My Baby Don't Tolerate [Curl/Lost Highway) 217 +81 847 6 19/6
21 @ TRAIN When | Look To The Sky (Columbia/ 213 +103 1109 1 13/5
20 @ DAVE MATTHEWS Save Me (RC4/ 209 +99 1015 3 18/4
- Q WALLFLOWERS Closer To You /Interscope) 203 +112 1208 1" 1014
24 @ BARENAKED LADIES Another Postcard (Chimps} (Reprise) 193 +86 852 6 13/5
14 @ 21GGY MARLEY Dragonfly (Private Music/AAL) 187 +52 991 5 16/4
17 @ MAVERICKS ! Want To Know (Sanctuary/SRG) 169 +43 648 8 18/4 Most
25 @ RYAN ADAMS So Alive (Lost Highway/IDJMG) 161 +49 152 2 164 | fncreased Plays
19 @ JACK JOHNSON Wasting Time (Jack Johnson Music/Universal) 157 +45 1002 18 92 TOTAL
16 @ RICKIE LEE JONES Second Chance (V2 155 +25 518 4 1613 | agnst e Lasey e
@ COUNTING CROWS She Don't Want Nobody Near (Geffen/ 153 +65 124 1 16/3 JONNY LANG Red Light (ASMinterscape) RTT
23 @ SHELBY LYNNE Telephone (Cap/tol/ 152 +36 613 9 14’3 JOHN MAYER Bigger Than MY Body (Aware/Columbia) #1121
26 @ JOE FIRSTMAN Breaking All The Ground (Atlantic/ 150 +48 892 3 1012 R.E.M. Bad Day (Wamner Bros.) +119
27 @ TRAVIS Re-Offender (Epic/ 143 +43 700 2 14/3 WALLFLOWERS Closer To You finterscope/ +112
@  GUSTER Careful (Palm/Reprise/ 139 +1 663 1 15/5 | HOWIEDAY Perfect Time Of Day (Epic/ +103
18 € ROBERT RANDOLPH Soul Refreshing (Wamer Bros,) 138 +14 638 11 121 ;::THVX:ET lé'.’."f&" :;ESZI%WM I:gg
22 € PETEYORN Crystal Vilage (Columbia 129 +11 856 7 BIZ | sypRyL CROW The Firt Cut s The Deepest (A8Minterscape) +100
DAVE MATTHEWS Save Me (ACA/ +99
25 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 10/26 - Saturday 11/1. COLDPLAY Moses (Capitol) +91
© 2003 Radio & Records.
™ .
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Continued from Page 72

Over the past two years we have seen the Indicator panel
play a similarly significant role in the development of art-
ists such as Norah Jones, Maia Sharp, John Mayer, Jason
Mraz, Nickel Creek, Howie Day, Keller Williams, Damien
Rice, Los Lonely Boys and EastMountainSouth.

In addition, the Indicator stations are the biggest sup-
porters of such artists as Badly Drawn Boy; Michael Franti
And Spearhead; Warren Zevon; Joe Jackson; Zero 7; Jesse
Harris; Phil Roy; Shelby Lynne; The Mavericks; Patty Grif-
fin; Dar Williams; Gomez; North Mississippi Allstars; and
Emmylou Harris.

Having said all of this, there is no clear boundary be-
tween the two Triple A panels. More often than not, both
are embracing and developing projects by established art-
ists as well as newcomers.

Expanded Panel

In recognition of the growing importance of the Triple
A Indicator panel, we have decided to add more stations
to it and will likely add even more early into next year.

New to the panel this week are KNDZ/Billings, MT;
KZPL/Kansas City; WOCM /Salisbury-Ocean City, MD;
WWVV/Savannah, GA; KCLC/St. Louis; WBJB/Mon-
mouth-Ocean; and WCBE/Columbus, OH, bringing the
total to 25. We now have 11 public radio stations in the
mix, and I hope to include even more as their contribution
to the panel continues to prove invaluable.

It was never my intention to segregate certain stations
from others; it is crucial to view and promote the Triple A
format as a whole to enjoy any real success with an artist.
But due to the fact that Mediabase does not reach below a
certain market size at this time, it was important to show-
case and support other key stations as best as possible. I
believe the Indicator chart accomplishes this in a mean-
ingful way.
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'~ | was listening to Dido’s new song,
| “White Flag,” yesterday while watching
a video of 15 school-cafeteria workers
from a small town here in Minnesota
accepting their Powerball payoff checks,
and it dawned on me how tough the
odds are in our industry of any artist
having a hit record, much less two hits
in a row! # Think about how many
CDs cross your desk in a given week
(probably around 100), and then consider that only about
| three of those songs actually make it onto your playlist.
From there, only a handful of songs make it to power ro-
tation, and, subsequently, even fewer have the staying
power to survive the transition into the gold category of
your library. Well, Dido has beaten the odds. Not only
do we still play “Thank You” as part of our gold library,
but “White Flag” is initially showing promise of having just as much stay-
ing power. All of the signs that we look at — e-mails, requests and re-
search — say this is a slam-dunk. So, if you’ve overlooked this gem of
a song because of the recent onslaught of releases by core artists, now
would be a good time to revisit it.

Not much movement this week in the Pﬂ
top 10 of the monitored chart, with Triple A

R.E.M. holding at No. 1 for the fifth week

With

Mike Wolf
Asst. PD/MD, KTCZ/Minneapolis

... Ben Harper is bulleted at No. 5, Sa- Nﬁl‘ H E
rah McLachlan is 6*, Sting is at 7*, | ¥ 4. e RLE)

Sheryl Crow is at 9*, and Howie Day §' "o\ o B law
rounds it out at 10* ... Gainers this week [ R-aA? A ||
include Los Lonely Boys (13*-12%), . o e, ,
Counting Crows (with a whopping 22*-

13" jump!), Joe Firstman (18*-17*), Coldplay (21*-20*) and The
Thorns (30*-28") ... Guster’s new one debuts ... With the addition of
seven new stations on the Indicator panel this week, the Indicator chart
abounds with bullets. In fact, the entire chart is bulleted this week! Next
week will give us a clear picture of what is gaining and losing ... The
Most Added category is also affected by the new stations this week, as
everything on the list is considered an add the first week it enters the
system. With this in mind, the new Jack Johnson takes Most Added
honors this week, with 26 total adds (No. 1 on both panels), while The
Red Hot Chili Peppers and Tori Amos each grab six total adds ...
Guster, Dave Matthews, The Thorns, Van Morrison, Ryan Adams,
Counting Crows, The Thrills and North Mississippi Alistars close
some important holes ... Keep an eye on the forthcoming Five For
Fighting, as well as Seal, The Waifs, Robben Ford, Little Feat and
Azure Ray.

— John Schoenberger, Triple A Editor
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OF THE WEEK

armist: Natalie Merchant
tage: Myth America

By JOHN SCHOENBERGER / TRIPLE A EDITOR

‘ N )e first got to know Natalie Merchant
when she was a young woman of 17
fronting the popular folk rock band 10,000
Maniacs. Over the course of 11 years and
seven albums the group became im-
mensely popular, and the influence of
Merchant became more evident. After giv-
ing her bandmates her two-year notice,
Merchant stepped out on her own with the
release of Tigerlily in 1995. Ophelia
which revealed a much more complex and
creative artist than we ever imagined ——
followed in 1998, and she released a live
package in 99 and Motherland in 2001.

As time slipped by, Merchant began to
reassess what was important to her and
decided she needed to take more control of
her life — both on a personal as well as a
professional level. After much thought, she
decided to leave her long relationship with
Elektra and step out on her own.

With the formation of Myth America
Records, Merchant is now going to have
more of a say in the direction of her career.
Her first release is The House Carpenter’s
Daughter, a collection of traditional and
contemporary folk music that has touched
her life.

As she explains, “T've been searching long
and hard for a true definition of ‘folk mu-
sic.’ Does a folk song need to be old and
played on traditional instruments? Is it re-
quired to be of humble or unselfconscious
origins? Is it possible to find a communal
identity in the textures, rhythms and po-
etry of certain songs? I've begun to believe
that a song that is universally loved and
understood will endure the test of time and
become folk music simply because it has
made itself useful to so many of us.”

With these thoughts in mind, Merchant
set out to create a folk album like none you

have ever heard. Sure, there is a sizable
nod to the instrumentation and perspec-
tive of traditional American music, but she
has used this as a jumping-off point,
rather than a destination.

Many of the songs chosen for this collec-
tion are traditional in nature, and Mer-
chant found out about them in a variety
of ways and places — from old documen-
tary films to 18th-century hymnals. In
addition, she includes a few contemporary
numbers by such acts as The Horsellies
and Fairport Convention. But she did not
steadfastly adhere to the original arrange-
ments of any of these selections. Her in-
terpretations are certainly organic and
reverent, but they also align themselves
beautifully with the musical sensibilities
we have come to expect from Merchant.

Helping with this labor of love were gui-
tarists Erik Della Penna and Gabriel Gor-
don, bassist Graham Maby, banjoist Richie
Stearns, fiddler Judy Hyman, keyboardist
Elizabeth Steen and drummer Allison
Miller, with backing vocals by what Mer-
chant calls “the menfolk.” Highlights in-
clude “Sally Ann,” “Soldier, Soldier,” “Crazy
Man Michael” and “Diver Boy.”

Merchant has also stepped onto another
new path in her life recently: This summer
she gave birth to her first child, a beauti-
ful daughter. In addition, she has been
working with her former bandmates on a
10,000 Maniacs retrospective for Rhino
Records, which is due soon.
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1 1" RODNEY CROWELL Fate's Right Hand (Columbis) 799 24 8% | by sohn sd,oe,,be,ge,
2 ©  ROBERT EARL KEEN Farm Fresh Onions (Audtium/Koch) 716 +23 4055 | Artist: Steve Earle
3 € LYLELOVETT My Baby Don't Tolerate (Curb/lost Highway) 716 +44 4063 | Label: E-Squared/Artemis
) ] Ever since Steve Earle emerged in the mid-'80s, his music has defied easy
7 @ VARIOUS ARTISTS Just Because 'm A Woman... Sugar Hil) 678 +88 2132 classification. Is he country? Is he rock? To the many people who have
5 0 . MAVERICKS The Mavericks (Sanctuary/SA6) 661 +26 4403 became fans it really doesn‘t matter, because his honesty a}nd willingness to
reach beyond genres are his strengths. Furthermore, he quickly commanded
4 0 EMMYLOU HARRIS Stumble Into Grace (Monesuch) 659 +14 3484 respect from his musical peers, many of whom have covered his songs over
) the years. Now, after a dozen studio albums and a couple of live outings (his
6 -7 CHRIS KNIGHT The Jealous Kind (Duattone) 591 16 4632 last one was 12 years ago, just before he bottomed out in his battle with
8 ©  C.TAYLOR& C. RODRIGUEZ The Trouble With Humans (Lorestay 570 +22 3860 | drugs), Earle’s career moves up to an entirely new level with Just an American Boy. The double
R e live CD gives us more than 100 minutes of Earle’s music, including many of his best tunes from
9 8§, WAYNEBANCOCK Swing Time (Bloodshot) 516 29 6562 | the past, as well as a healthy dose of songs from his most recent project, Jerusalem. Earle has
. never been shy about expressing his views on important matters, and during his last tour he used
1 D ADRIENNE YOUNG Plow To The End Of The Row Adde Gele) 430 +26 3582 | the stage as a Soapbox to air them, both in the songs and in between them. This CD package also
1 112 TIM O BRIEN Traveler (Sugar Hif) ’ 431 .33 8012 | acts as a companion piece to director Amos Poe’s documentary of the same name. You'll hear
‘ some of Earle’s time-tested classics, such as “Copperhead Road” and “Guitar Town,” as well as
12 12 JUNE CARTER CASH Wildwood Flower (ﬂllﬂ/m”e/ 418 -16 5168 | more politically charged numbers like “Ashes to Ashes,” “Amerika 6.0 {The Best We Can Do),”
10 13 - JOEELY Streets Of Sin fAounder 463 51 11782 | “Billy Austin,” “Harlan Man™ and “John Walker Blues.
15 m SHELBY LYNNE Identity Crisis (Capitol) 460 +22 4362
. Americana News o
20 @ ALBERT LEE Heartbreak Hill (Sugar Hill} 439 +98 1364 WA E W e e o
) An all-star tribute CD is in the works to honor and benefit singer-songwriter Alejandro Escovedo,
e UL AU AIDUALERIL S 2 A - < 33331 who is currently undergoing treatment for hepatitis C. Those expected to contribute songs to
17 @ * VARIOUS ARTISTS Livin', Lovin, Losin'... (Universal South) 400 +3 2652 | the project include Joe Ely; Los Lonely Boys; Whiskeytown; Jennifer Warnes; Escovedo’s niece,
’ . . Sheila E.; and his brother, Pete Escovedo ... Rosie Nix Adams — daughter of the late June
16 18 DWIGHT YOAKAM Population Me (Audium/Koch) 390 -16 10431 | Carter Cash — and musician James Campbell were found dead Oct. 24 in a converted school
3 bus parked near Clarksville, TN. The Nashville medical examiner determined their deaths were
2331 L . L
19 @ AL AL R T +8 caused by carbon monoxide poisoning from propane space heaters ... Sylvester Rice, an original
21 @ PATTY LOVELESS On Your Way Home (£pic/ 363 +27 1726 | member of The Flatlanders (along with Joe Ely, Jimmie Dale Giimore and Butch Hancock) died
. ) i . on Tuesday, Oct. 21 ... Bluegrass legend Del McCoury was inducted into the Grand Ole Opry on
18 21 DELMCCOURY BAND It's Just the Night (McCoury Music/ 351 gl 3901 | saturday, Oct. 25 ... In what has become a seemingly weekly Johnny Cash update, the much
: . talked-about American Recordings rarities box set is now scheduled for release on Nov. 25.
HOT CLUB OF COWTOWN Continental Stomp (Hightone, 298 +83 147 X ’ e .
Q_ . LB The five-disc set will include 79 songs, 64 of them previously unreleased. In other Cash news,
23 @ KATE CAMPBELL Twang On A Wire /Large River Music/ 294 +12° 2699 | a salute by his friends and peers is in the works for the CMAs. He is also up for four awards at
this year’s ceremony ... Derailers bassist Ed Atkins and his wife, Amy, are the proud parents of
26 @  JESSE DAYTON Tal Tess Tales (Sag) G R 1923 | their first child, Paul Edward Atkins 1ll, who was born on Oct. 19 ... Pat Green and his wife,
% 25 MARTY STUART... Country Music {Columbia/ 264 3 2590 | Kori, also welcomed a son into the world, on Oct. 27.
@  THAD COCKRELL Warmth & Beauty (YEP AOL) 260 +48 1283 | [ Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.com.
@ "> KARL SHIFLETT AND BIG COUNTRY Worries On My Mind Rebe) 234 +98 423
27 28  CHRIS SMITHER Train Home (Hightone) 221 -23 5904 MO St A dde d®
Q MICHAEL RENO HARRELL Closer Home (Dancing Bear/ 227 +35 1070 ARTIST TITLE MBEL{S) A00S
25 30 SCOTT MILLER Upside Downside /Sugar Hil) 219 51 12491 Bottle Rockets Blue Sky (Sanctuary/SRG) 13
Paul Burch Fool For Love (Bloodshot/ 12
The Americana Airplay chart represents the reported play of terrestrial radio stations, nlationally syndicated Various Artists Beautiful: Tribute To Gordon Lightfoot (Northern Blues/ 1
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. : .
For more information please visit www.americanamusic.org. Hot Club Of Cowtown Continental Stomp (Hightane/ )
© 2003Americana Music Association. Wanda Jackson Heart Trouble (LA 9
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New Artist Survey

Radio’s thoughts on new artists for 2003

It’s now November, and we only have a few more
weeks before the year-end charts hit and everyone
starts discussing the top songs of 2003. A hot topic ev-
ery year is who will be New Artist of the Year. I sent a
survey to all of Christian radio with basic questions
about the subject, and the responses appear below.

In many conversations over the
past several months people at radio
and the labels have been fuming over
the lack of new artists on the charts in
the past two years. If you look closely
at the 2002 charts, you'll notice that at
Christian AC and CHR, only one band
made waves as a new artist — one.
That, of course, was MercyMe.

No other band at any Christian for-
mat had the impact necessary for ra-
dio to deem them a new core artist for
the future. Labels were unhappy be-
cause the few new artists they did of-
fer up in late 2001 and into 2002 didn’t
make the cut at radio. Radio was up-
set because it believed the labels
weren't making a priority of introduc-
ing quality artists to the industry.

So who was right? Both, unfortu-
nately. The good news is that, as we
hit the latter part of 2002 and the be-
ginning of 2003, the labels began to
launch new acts atan increasing pace.
We can now look at these artists in our
rearview mirrors and see that they
were of the highest quality. And many
new acts hit the chart this year —way
more than in 2002.

Radio’s Thoughts

Nowadays, many stations are what
[ like to call “power gold poppers.”
They believe this to be the safest way
of conducting business because of
their fear of driving away listeners
who donate funds to their stations.
Commercial stations are also sliding
in that direction because of research
and the familiarity card. With that in
mind, [ asked radio a very simple
question:

Are new artists important to Christian
radio?

Absolutely: 78%

Somewhat: 20%

A little bit: 2%

Interestingly, only 22% thought that
new artists aren't critically important
to the format. I also offered an option
of “Not important,” but no one chose
that one — thankfully.

My next question brought the mat-
ter a bit closer to home, asking what
programmers do with new music
from new acts at their local station.

Jeremy Camp

How receptive is your station to brand-
new artists?

Somewhat receptive — they are
added to the list just like any other
artist: 61%

A little receptive — we take them
one at a time, but established artists
get the nod most of the time: 26%

Very receptive — we usually add
them right after they are released: 13%

As you can see, the contrast be-
tween the answers to the first question
and the answers to this one shows
what people at radio really think
when they are presented with a sin-
gle from a new artist. While 78% of
you believe that new artists are very
important to the format, only 13% said
they give new acts priority. However,
a combined 74% of respondents said
that they would give equal opportu-
nity or better to a new song by a new
artist tobe added to the station’s play-
list. Only 26% said that established
artists are given special treatment.

Top Acts For 2003

So who is the top new artist for
20037 Uniike last year, when many
believed that the Dove Awards and
other organizations had trouble com-
ing up with a solid list of new blood,
this year we have been blessed with
many new acts that can be considered
contenders. Here are radio program-
mers’ top 10 picks. Respondents could
vote for up to three artists.

Who are your top new artists for 20037

Jeremy Camp: 66%

Casting Crowns: 49%

Warren Barfield: 41%

Todd Agnew: 36%

Across The Sky: 15%

Kristy Starling: 15%

Big Dismal: 8%

Nate Sallie: 8%

FM Static: 8%

Jody McBrayer: 8%

We also did a midyear survey in
which Warren Barfield topped the list.
It’s interesting to note how the list has
transformed over the course of a few
months. Jeremy Camp’s ability to hit
Christian’s AC, CHR and Rock charts
with different singles has catapulted
him to the top, as proven by the re-
sponses to my next question.

What project do you feel is the most sig-
nificant release for a new artist this year
(one response only)?

Jeremy Camp, Stay: 20%

Casting Crowns, Casting Crowns:
20%

Todd Agnew, Grace Like Rain: 14%

Warren Barfield, Warren Barfield:
10%

Nate Sallie, Inside Out: 5%

FM Static, What Are You Waiting
For?:5%

This list is similar to the first, with
Nate Sallie and FM Static moving up
with their records. Barfield and Ag-
new change places here, but both have
just released their second singles to
radio, which will potentially help
them move up in the months to come.

About The Label Side

Of course, record labels hold the
keys when it comes to new artists and
new music. Without their constant
search for new talent and help in
molding the artists of tomorrow, ev-
ery station would flip to Classic Chris-
tian. Thus, [ next asked programmers
for their thoughts on labels, specifical-
ly when it comes to new artists.

What record label do you feel is being
the most aggressive in introducing new
talent and offering a solid cast of new art-
ists for the future?

Sparrow: 20%

BEC/Tooth & Nail: 20%

Essential /Reunion: 11%

Creative Trust Workshop: 9%

Rocketown: 9%

Jeremy Camp helps move BEC/
Tooth & Nail to a tie with Sparrow at
the top of the list, but the label’s efforts
to impact Christian’s CHR as well as
its AC chart on a consistent basis this
year have also positioned it as a com-
pany on the front line of establishing
solid artistry for the future. FM Static
and the signing of Thousand Foot
Krutch, Seven Places and Anberlin

have given BEC/Tooth & Nail more
recognition than it has had at any oth-
er time in its history.

Knowing that the partnership be-
tween radio and labels is vital for any
artistand their music ministry, [ asked
the final question in the survey.

What are the best ways a record label
can help promote its new artists to your
station and listeners?

Abrown-bag event with our listen-
ers: 43%

A live in-studio concert by the art-
ist: 34%

Face time between the artist and
our staff: 31%

Plenty of on-air artist giveaways:
30%

Interesting on-air promotions or
time buys: 26%

Quality time for the artist and our
station management: 16%

Promotional or marketing kits: 11%

Make a great record or hit song to
play: 8%

It would seem that the majority of
programumers — who could vote for
as many of these potential promotion-
al options as they wished — want to
get an artist in front of their audience
either in person or on the air above
everything else. In a recent Edison
Media Research survey of music buy-
ers across the country, consumers said
that the No. 1 way they heard about a
new artist or song was in person or
live on their favorite radio station.

Closing Remarks

The foundation of any format or
genre of music is laid brick-by-brick by
the new music introduced during its
existence. If this music strikes a chord
with the core listener, the artist will more
than likely be around for the long haul.

But the local programmer holds
many of these artists’ futures in the
palm of his or her hand. We all know
that new music by an unknown artist
won't research or test well, so how
does a PD or MD decide that song X
will get a fair chance on the air?

Through this survey we have
learned that the majority of program-
mers say they look at music the same

Warren Barfield

way, whether it'sby a new artist or an
established one. But do they really?

The story ['m about to tell isa sim-
ple but profound example. Put your-
self in the shoes of the PD of a main-
stream AC station about seven
months ago. You hear about this un-
orthodox single that a few stations
have picked up on even though a
major label isn’t working it or pro-
moting it. You finally get your hands
on it and find that it’s not something
you would normally take a chance
on,

You talk to your staff and maybe
even your consultant about it. You
hear more buzz about the song and
how a few more stations are testing it
on-air. You really don't want to play
the song because it's just too far from
what your listeners are used to hear-
ing on your station. And, honestly,
you can't stand the song,

So you decide to wait and see if it
actually hits some of the bigger mar-
kets. Twelve weeks later you finally
add the song, begrudgingly. The song
has hit the national charts and the big
CHR station in town has already been
on it for 10 weeks. It turns into one of
the biggest hits of the year.

What is it? “I Can Only Imagine”
by MercyMe.

k.

NOW ADDING AT AC & CHR!

|
?‘
|
|

Sarah Kelly

TAKE ME AWAY
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Album Preview: Skillet

Quartet reinvent their straight-ahead rock with Collide

§

“killet, the four-piece outfit comprising lead singer-
bassist John Cooper; his wife, Korey, on keys; Lori Pe-
ters on drums; and Ben Kasica on guitars, are back with
an album of rock music set for release on Nov. 18. Ag-
gressive electric guitars and passionate, husky vocals
drive Skillet’s new sound and signal a departure from
the band’s 2000 Alien Youth-era vibe, which was
steeped in keyboards and electronica.

From his home in Kenosha, W1, the
small town an hour north of Chicago
where the band has resided for more
than two years, John Cooper tells THE
CCM Upparte Epitor Lizza Connor
that Skillet have finally hit their stride
with Collide.

The band, which began in Mem-
phis as a side project for musicians

b o

Skillet are (I-r) Ben Kasica, Lori Peters and John

and Korey Cooper.

vival and spark Christians to live for
God.

When [ started writing for this al-
bum, about four months after Alien
Youth was released, I felt that God was
speaking to me about making an al-
bum that was more issue-oriented,
with the lyrics focusing on how peo-
ple deal with problems in their lives.
That’s not a direction I've ex-
plored since we released our
first album in 1996.

The idea behind Collide is
that, yes, we are Christians,
we’re not of the world, but we
live in it, we struggle, we are
disappointed. The real ques-
tion is this: How do we make
B it work? 1 wanted to address
the times we’re in now, with
the war, random acts of vio-
lence, Sept. 11, etc. — all these
things going on around us.

CCM: You said you focused

from several different groups, has gar-
nered rave reviews and radio success.
Here Cooper talks about their recent
evolution and fills us in on what Skil-
let have been up to since we last heard
from them, nearly three years ago.

CCM: It's been a while since we talked
to Skillet. What have the past few years
held for you?

JC: We have been touring, and Ko-
rey and I had a new baby. Korey and
I also did some work outside the
realm of Skillet that few people know
about. We wrote a few songs for a
band called Jonah33, and 1 co-pro-
duced some songs on that record. We
also did sampling and programming
on a record for a Columbia Records
band called Dropline and co-wrote
songs for a mainstream band, Stir.

CCM: What prompted the new al-
bum, Collide?

JC: Sometimes there are so many
things that have gone into making an
album that it’s hard to remember
where it started. The past few records
we’ve made were very much written
toward the church to encourage re-

your writing more on individual
issues and struggles rather than taking
the more cerebral approach of past Skillet
albums. Are you writing from personal
experience?

JC: My songwriting has a lot to do
with the people I meet on the road —
the young people who are dealing
with all these issues. I'm 28 now, and
I'm not dealing with a lot of those is-

Collide

sues anymore. But a song like “Imper-
fection” talks about not feeling good
about yourself, feeling ugly or unable
to offer anything to the world. I've
already dealt with these things, be-
cause I'm older now, but I meet all

these junior high and high school kids
who feel awkward.

CCM: You worked with producer
Paul Ebersold (Three Doors Down, Sis-
ter Hazel) on the new album. How did
you hook up with him?

JC: We'd been friends for a while,
but we’d both been so busy, we hadn't
had a chance to rekindle that relation-
ship until we worked together when
Korey and I were writing for Stir and
he was producing them. The reason I
hadn't talked to him about working
together before was that we couldn't
afford him!

He’s done some big mainstream
stuff in the past few years, like produc-
ing Three Doors Down’s hit “Krypto-
nite” and working with bands like Sis-
ter Hazel. He was just out of reach for
us. Butduring the time we were work-
ing together, he said, “I don’t care
about the money, I want to do it.” That
was really exciting for our band.

CCM: What did he bring to the table
that contributed most to the record?

JC: 1 like so many different styles,
and I have a tendency to try too much.
When [ first came to Paul, I had about
25 to 30 songs written. The first thing
he did was filter through what songs
didn’t fit the record. He would say, “If
youwant this sound, those three songs
just don't fit.”

One of the things Skillet has done
in the past has been to include some
really slow songs that haven't seemed
to fit with the rest of the album. Paul
instructed us not to confuse our audi-
ence. That doesn’t mean eliminating
ballads, but it means making them
more aggressive.

One other thing is that he just com-
pletely tore our songs apart. He'd tell
me to take a song home and work with
it. That was difficult for me, but it came
down to a point where I had to trust
him more than [ trusted myself. I think
that’s what a good producer has to of-
fer. It's hard to be humble enough to
trust someone like that.

CCM: What was the most memorable
day for you in the time you spent record-
ing?

JC: It was this one day after the band
had decided which 10 songs would go
onthealbum and we'd just finished all
the drum tracks. I felt like something
clicked with me, and I finally got what
Paul had been trying to teach me. I felt
like I just needed to write, and so 1
went into a room and wrote the words
to the song “Savior” in 10 minutes.
Usually it takes me 15 hours.

KThe (HH]|] Updab

Editor
Lizza Connor
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by Salem Publishing, 104 Woodmont
Btvd., Suite 300, Nashville, TN 37205.
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@ 2003 Salem Publishing. Contents may not be
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READY FOR THEIR CLOSEUP Award-winning artist and actor Billy Ray
Cyrus recently appeared in New York as a guest on the long-running TV
program Christopher Closeup. The interview and acoustic performance were
part of Cyrus’ nationwide promotional tour to support his Word Records project
The Other Side, which hit stores on Oct. 28. Pictured on the set are (I-r) Billy
Ray Cyrus and Christopher Closeup host Monsignor James Lisante.

Ttook it into let Paul hear it, and it
was magical. I didn't realize it, but
then he said, “That’s the one I've been
looking for.” From that point, I wrote
five more songs that cut the others
right off the record. I'd just arrived at
a place where ] was able to finally cap-
ture a musical identity.

CCM: There's definitely a different
sound on Collide.

JC: 1 grew more interested in play-
ing straight-up rock ‘n’ roll. Ilove in-
dustrial music and electronica, but
[ started thinking it was time for a
change.

CCM: Was there anything specific
that you referenced on this record or that
served as an influence or inspiration?

JC: I'm a big PO.D. fan, but you
probably wouldn't hear a lot of PO.D.
influence in my songs except for may-

be the aggressive guitar sounds. It's
unashamedly metal. That's one way
they’d be an influence. Linkin Park
are another band I really love as well.

I've really enjoyed doing the kind
of music Skillet have done in the past.
It created a niche in the market that
not many bands were doing and
helped us develop an image. Now
we're redefining ourselves. I think
that we’ve come into a sound on this
record that’s way better than any-
thing we’ve done before.

CCM: Wil this be the basis for Skil-
let records to come?

JC: It'shard to say. We've captured
our sound for now. Just because I've
experienced so much and have seen
how my own musical tastes have
changed, I can't really say what the
future will hold.

The Wire: Nov. 7, 2003

¢ Steven Curtis Chapman partners with Family Christian Stores
during this holiday season to promote Family Christian’s James Fund
and his own Shaohannah’s Hope Foundation. The nonprofit James Fund
was created to meet the needs of orphans and widows in the communi- |

ties Family Christian serves.

Donations to the James Fund and Shaohannah’s Hope will be made
with the purchase of Chapman’s current Sparrow Records’ release, All
About Love, and Christmas Barnabas Bears can be “adopted” at any
Family Christian Store or at FamilyChristian.com for $5. Adopted bears

are given to children in need.

to Lynyrd Skynyrd and B.B. King.

¢ Avalon, winners of the 2002 American Music Award for Favorite
| Artist in Contemporary Inspirational Music, will release the Testify to

Love: Live in Concert video and DVD on Nov. 18. It's the first live
concert available on video in Avalon’s seven-year career.

¢ Word recording artist Kristy Starting will join pianist Jim Brickman
on a 30-city Christmas tour this holiday season. Starling also has a
special part on Brickman’s Peace Christmas album, singing lead vocals
on “Sending You a Little Christmas,” penned by Brickman, Billy Mann
and Victoria Shaw. Mann, who also worked on Starling’s debut album
earlier this year, produced the song, which will be serviced to the
Christian AC format. Arista, parent company to Brickman’s Windham
Hill home label, will work "Sending You a Little Christmas” on the

mainstream radio side.

¢ Gibson Guitar's Epiphone division has added ZOEgirl to an
impressive roster of endorsement artists ranging from Kiss' Ace Frehley
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WEEC  WEEC  ARTIST TILE LABEL(S) PRV PLAYS ‘G sos | fMost Added’
3 0 CASTING CROWNS If We Are The Body (Beach Street/Reunion) 1497 +123 12 58/3 T elicS i D CoI
2 e NEWSBOYS You Are My King (Amazing Love) (Sparrow) 1484 +88 12 b4/4 ARTISTTITLE LABEL(S) ADDS
1 3 AVALON New Day (Sparrow) 1436 -37 14 550 THIRD DAY Sing A Sang (Essential) 17
4 4 FFH Ready To Fly (Essentiall 1307 16 13 5011 NICHOLE NORDEMAN Even Then (Sparrow/ 9
8 @ BIGDADDY WEAVE Fields Of Grace (Fervent) 1293 +84 " ag/t | S:CURTIS CHAPMAN Moment Made For Worstipping (Sparrow/ 5
] . DARLENE 2SCHECH Pray /iN0) 4
7 Q MICHAEL W. SMITH Signs (Reunion/ 1250 +28 10 531 NEWSBOYS You Are My King {Amazing Love} (Sparrow 4
5 7 MERCYME Word Of God Speak /V0/ 1250 -20 28 38/0 JARS OF CLAY Show You Love (Essential 4
10 0 DARLENE ZSCHECH Pray /N0 1240 +92 6 54/4 POINT OF GRACE The Love Of Christ (Word/Curb/Warner Bros.) 4
" o MARK SCHULTZ You Are A Child Of Mine (Word/Curby/Warner Bros.) 1226 +84 6 541
9 10  ACROSS THE SKY Found By You (Word/CurtyWarner Bros.) 1055 -126 16 4211
6 11 ZOEGIRL You Get Me (Sparrow) 967 -265 18 37/0
12 12 STACIE ORRICO (There’s Gotta Be) More To Life (FareFront/Virgin) 918 -2 14 36/0 Most
15 @ JODY MCBRAYER & JADYN MARIA Never Alone (Nunca Solo) /Sparrow)/ 854 +176 8 3411 Increased Plays
13 14 NEWSONG Life In My Day (Reunion/ 763 144 15 30/0 TOTAL
16 @ R.ST.JAMES &C. TOMLIN Expressions Of Your Love (Forefront/Sparrow) 746 +43 8 3200 | amst e waseLs) INCREASE
14 16 SONICFLOOD Cry Holy /N0) 743 -110 21 310 THIRD DAY Sing A Song (Essential) +266
17 m TODD AGNEW This Fragile Breath (Ardent/ 689 +2 14 251 S. C:R”S CHAPMAN Moment Made For Worstipping (Sparrow) +:gg
. +
2 @ Jars OF CLAY Show You Love (Essentia) 652  +131 4 34/4 ms";ig'l":\?g’:":]‘:v”YZ"L"OI:"/;s’SSZZ‘;}W’ o &
21 ) AHIM Fill The Earth (Word/CurtyWarner Bros.) 567  +15 7 2500 1" CASTING CROWNS If We Ave The Body (Beach Street/Aeunion) +123
[Debut> @ STEVEN CURTIS CHAPMAN Moment Made For Worshipping (Sparrow/ 551 +165 1 2715 JEREMY CAMP Right Here (BEC) +94
19 21 THIRD DAY You Are So Good To Me (Essential) 547 -40 35 20/0 DARLENE ZSCHECH Pray (iV0) +92
% @ NATALIE GRANT Deeper Life (Curty 521 +48 3 26/1 NEWSBOYS You Are My K?ng (Amf-ﬂing Love) (Sparrow) +88
23 @ VARIOUS ARTISTS The Gathering (Essential 516 0 5 20| g aDDY EATE rae bt e g aTEr s
18 24 CHRIS RICE Smile (Just Want To Be With You) (Rocketown/ 495 -161 26 19/0
25 25  JEREMY CAMP I Still Believe (BEC) 475 -14 33 19/0
28 @ ERIN O°'DONNELL Wide Wide World finpop) 454 +21 4 2211
20 27  JACI VELASQUEZ Jesus is (Word/Curb/Warner Bros.) 440 -145 19 15/0 Ch ristian A CtiVity
27 28  PHILLIPS, CRAIG & DEAN Hallelujah (Your Love Is Amazing) (Sparrow) 427 12 20 1
30 @ JOY WILLIAMS | Wonder (Reunion/ 403 +16 3 211 | by Rick Welke
24 30 CAEDMON'S CALL Hands Of The Potter (Essential 400 95 18 160 | A [:mwning Achievement
63 AC reporters. Songs ranked by total plays for the airplay week of Sunday 10/26 - Saturday 11/1. Not too many artists go to No. 1 on any chart with their
= Gragedlianio GIRCE0S first radio single, S0 when it happens, it is truly a remarkable
New & Active feat. And Casting Crowns have done just that with their
very first offering, gaining the top spot at Christian AC in
SCOTT KRIPPAYNE You Are Still God (Spring Hil) | THIRD DAY Sing A Song (Essential) only their third week in the top 10. Leaping over mega-band
Total Plays: 364, Total Stations: 16, Adds: 1 | Total Plays: 295, Total Stations: 20, Adds: 17 Newshoys makes the deed even more amazing.
TAIT Lose This Life fForefront/ | JONATHAN PIERCE Still The Love Of My Life (Word/Curty The big debut this week goes to Steven Curtis Chapman,
Total Plays: 363, Total Stations: 17, Adds: 3 ' Total Plays: 290, Total Stations: 15, Adds: 0 who soars onto the chart at a mind-numbing No. 20 (+165).
JEREMY CAMP Right Here_/BEC/ ‘ DAVID CROWDER BAND U Praise Him (All This For A King) (Sixsteps/Sparrow) Only a handful of artists have entered the chart inside the
Total Plays: 362, Total St.atlons: 18, Adds: 1 Total Plays: 268, Total Stations: 13, Adds: 1 top 20 all year. Though he has one of the strongest singles
GEORGE ROWE Everlasting (Rocketown) ' CINDY DIANE Walk With Me (CityFarm) to show up this year, Chapman has company with Third
Total Plays: 351, Total Statlons: 18, Ast: 1 Total Plays: 218, Total Stations: 11, Adds: 1 Day, who enter the New & Active list. With 17 stations adding
WARREN FARFIELD Mlsta_ken'([,‘/eat/ve ?’/t/st Workshop/ AMY GRANT Out In The Up_en (Word/Curb/Warner Bros.) “Sing a Song” out of the box, look for it to post a dazzling
Total Plays: 298, Total Stations: 17, Adds: 2 Total Plays: 169, Total Stations: 9, Adds: 1
entry onto the chart next week.

Songs ranked by total plays
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LAST THIS TOTAL +/ - WEEKSON  TOTAL
PLAYS

WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS  CHART  STATIONS
1 1 STACIE ORRICO {There's Gotta Be)... (ForeFront/Virgin) 1051 -48 16 2610
3 o NEWSBOYS You Are My King (Amazing Love) /Sparrow/ 962 +51 12 231
2 3 SWITCHFOOT Gone (Sparrow/ 924 3 19 2210
4 4 ZOEGIRL You Get Me (Sparrow/ 869 -26 18 23/0
5 o CASTING... if We Are The Body (Beach Street/Reunion) 837  +107 9 230
8 o FM STATIC Crazy Mary (Tooth & Naill 126 +19 10 2112
6 7 NATE SALLIE Al About You (Curb) 606 91 14 19/0
12 o JARS OF CLAY Show You Love /Essential) 599 +85 5 24i4
n o BIG DADDY WEAVE Fields Of Grace (Fervent/ 595 +37 7 2012
9 @ MERCYME The Change Inside 0f Me /V0) 594 +9 19 191
7 11 TODD AGNEW This Fragile Breath /Ardent/ 520 -167 2 15/0
14 @ JOY WILLIAMS By Surprise (Reunion/ 510 +55 4 1911
16 13 SWIFT "Titl Met You (Flicker) 432 -1 9 12i0
10 14 SEVEN PLACES Everything /BEC) 429 -140 23 12i0
18 @ BIG DISMAL Remember {1.0.U.) (Wind-up/ an +14 17 10

19 @ TAIT Lose This Life (ForeFront) 404 +48 3 151
22 m PAUL WRIGHT Your Love Never Changes (Gotee/ 368 +35 4 141
@ JEREMY CAMP Right Here (BEC/ 360 +132 1 18/6
23 @ JUMP 5 Why Dol Do (Sparrow/ 352 +24 5 130
17 20 MICHAELW. SMITH Signs (Reunion) 350 -57 5 13j0
13 21 EVERYDAY SUNDAY Hanging On fFlicker/ 313 143 26 810
15 22 JEREMY CAMP | Still Believe (BEC) 320 14 21 70
20 23 BY THE TREE Far Away (Fervent) 7 -33 16 10/0
21 24 SHAUN GROVES See You (Rocketown) 316 -29 14 9{0
25 @ J.MCBRAYER & J. MARIA Never Alone... (Sparrow) 307 +22 2 10/0
30 @ SOULJAHZ Let Go (Squint/CurbyWarner Bros.) 282 +36 5 1011
@ DAKONA Richest Man (Maverick/Warner Bros.) 213 +61 1 91
@ JONAH33 Faith Like That (Ardent/ 268 +48 1 9/0
28 29  ACROSS... Found By You (Word/Curb/Warner Bros.) 260 -8 5 9/0
24 30  AUDIO ADRENALINE Strong (ForeFront) 254 -68 12 8/0

28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 10/26 - Saturday 11/1.
© 2003 Radio & Records.

New & Active

SKILLET Savior (Ardent)
Total Plays: 246, Total Stations: 8, Adds: 0

DAVID CROWDER BAND 0 Praise Him... (Sixsteps/Sparrow/
Total Plays: 187, Totat Stations: 10, Adds: 1

SUPERCHICK | Belong To You finpap/ PLUMB Unnoticed /Curb/
Total Plays: 215, Tota! Stations: 8, Adds: 1 Total Plays: 181, Total Stations: 10, Adds: 1
FFH Ready To Fly (Essential) TELECAST The Way (BEC)

Total Plays: 214, Total Stations: 11, Adds: 2

AVALON New Day [Sparrow/
Total Plays: 213, Total Stations: 7, Adds: 0

MERCYME Word Of God Speak /iV0) PAUL COLMAN TRIO Soiution /Essential)
Total Plays: 199, Total Stations: 5, Adds: 1 Total Plays: 151, Total Stations: 7, Adds: 0

. -

Total Plays: 165, Total Stations: 6, Adds: 0

M. SCHULTZ You Are A Child Of Mine (Word/Curb/Warner Bros.)
Total Plays: 156, Total Stations: 7, Adds: 1

ROCK T(;P_30 -

WEK  WEEK  ARTIST TITLE LABEL(S) PWS  plivs  "GRRTT sTATIONS
2 0 SKILLET Savior {Ardent/ an +27 35/0
3 o SUPERCHICK Me Against The World //npop/ 454 +12 321
4 0 JONAH33 Faith Like That (Ardent/ 438 +15 340
1 4 BIG DISMAL Reality (Wind-up/ 422 -46 12 3310
5 5 THOUSAND FOOT KRUTCH Phenomenon (Tooth & Nai) 408 -12 8 n
6 6  FMSTATIC Crazy Mary (Tooth & Nail) 386 13 14 300
7 7 JEREMY CAMP Take My Life (BEC/ 356 12 14 2110
10 o DAKONA Richest Man (Maverick/Warner Bros.) 345 +26 10 m
8 9  ANBERLIN Cadence (Tooth & Nail) 322 17 7 281
" 10 ROCK'N'ROLL... A Beautiful Glow (V) 302 14 1 340
9 11 RELIENT K Forward Motion (Gotee/ 287 -48 16 2710
13 12 SLICK SHOES Now's The Time (SideOneDummy) 280 -5 7 25{3
16 @) PLUMB Umnoticed (Curt) M +20 283
14 @ P.0.D. Will You (Atlantic) 270 +4 3n
19 @ BLEACH Get Up (Tooth & Nail) 266 +18 3012
12 16 STEREO MOTION Rise (Ficker/ 262 -44 14 22i0
17 @  KUTLESS Pride Away (BEC) 259 45 8 230
15 18 SPOKEN Promise (Tooth & Nail 253 9 7 192
18 19 SWITCHFOOT Ammunition (Red Ink/Columbia) 235 17 1" 21

20 20  EVERYDAY SUNDAY Lose It Again (Flicker/ 225 -19 13 2110
25 @ GS MEGAPHONE Venom (Spindust) 222 +30 2 202
24 22 T-BONE, M. TAIT & D.LEWIS Raised In Harlem (Meaux) 218 -4 13 22j1
22 23 NATE SALLIE All About You (Curb/ 218 -23 19 16/0
21 24 AUDIO ADREMALINE Worldwide: Two (Forefrony) 207 -36 14 2610
26 @ SKY HARBOR In Stereo (/npap) 194 +3 18 19/0
23 26 HANGNAIL | Aspire (Tooth & Nail) 186 52 9 19/0
29 @ NUMBER ONE GUN On And On /Salvage/Floodgate) 183 +2 5 14)0
27 28  OLDMANSHATTERED Sentimental Time /Acoustic Live) 181 -1 10 1511
28 29 RADIAL ANGEL Your Name (Squint/Curb/Warner Bros.) 166 -16 10 15/0
@ DOWNHERE Breaking Me... (Squint/Curl/Warner Bros.) 151 +55 1 143

42 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 10/26 - Saturday 11/1.
© 2003 Radio & Records.

New & Active

MODERN DAY JOHN Emanate findependent/

Total Plays: 156, Totat Stations: 12, Adds: 1

PILLAR Further From Myself (Flicker/

Total Plays: 109, Total Stations: 12, Adds: 7

TREES3 Alt Hands /inpap/

Total Plays: 101, Total Stations: 16, Adds: 0

STRANGE CELEBRITY Rise (Squint/CurbyWarner Bros.)
Total Plays: 101, Total Stations: 14, Adds: 2

KJ-52 Dear Slim Pt. 2 (BEC/Uprok)

Total Plays: 101, Total Stations: 10, Adds: 1

EAST WEST Seven fFloocgate/

Total Plays: 97, Total Stations: 9, Adds: 3
EMISSARY You Take My Breath Away fIndependent)
Total Plays: 89, Total Stations: 4, Adds: 0

KIDS IN THE WAY Haltelujah (Flicker)

Total Plays: 86, Total Stations: 9, Adds: 6

SEVEN PLACES Landslide (BEC)

Total Plays: 67, Total Stations: 11, Adds: 5

LAST TUESDAY Retaliation (0UG)
Total Plays: 66, Total Stations: 7, Adds: 3 J

PraiseDisc 82,

——

Service your singles to every Christian radio station
in the nation with one phone call.

"PraiseDisc has allowed me to discover artists | would never otherwise hear (or even know about).
They have also contained singles that KJOL has not received (yet) from the record labels. | was
even surprised to find some songs | never would have expected to use, and I've been able to use
several of the contemporary cuts for our Saturday night music program.”

Amy Wilken, PraiseDisc Manager
972-406-6822 m awilken@tmcentury.com

Everf(i‘hriﬁt_ian format... EVEWChI‘ISIIanSHIIDn...
Every other week... Only from TM Century!

~ Kurt Neuswanger, Music Director
KJOL AM 620, Grand Junction, CO
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INSPO TOP20 CHR Most Added
LAST THIS TOTAL «/-  WEEKSON  TOTAL www.rrindicator.com
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS CHART STATIONS
ARTIST TITLE LABEL(S} ADDS
2 €  WATERMARK... ThereIsNone... Creative Trust Workshag) 395 +56 g 21 THIRD DAY Sing A Song Essential 8
o L JEREMY CAMP Right Here (BEC/ 6
3 €  CAEDMON'S CALL Hands Of The Potter (Essential 381 +8 10 17/0 PLUS ONE Be Love fipap/ 4
o ) DOWNHERE Breaking Me Down (Squint/CurlyWarner Bros.) 3
7 8HIM FilThe Earth (Word CurlyWamer Bros.) M 8 8 201 | pLAR Futher From Mysef Fcker 3
8 9 FFH Ready To Fly (Essential 326 +45 7 181 STEVEN CURTIS CHAPMAN Moment Made For Worshipping (Sparrow/ 3
10 Q DARLEME ZSCHECH Pray /NO) 303 +50 6 19/2
4 7 TWILA PARIS God Of All (Sparrow/ 294 -34 16 1710
6 8  JAMIE SLOCUM [ Cannot Tum Away (Curb) 267 -28 15 15/0
5 9  JACIVELASQUEZ Jesusis (Word/CurtyWarner Bros,) 262 -51 13 1410
12 ) VARIOUS ARTISTS The Gathering ssential 22 +29 5 151
14 m M. SCHULTZ You Are... (Word/Curt/Warner Bros.) 221 +47 3 17
9 12 RUSS LEE Satisfied In You (Discovery House) 222 42 1 1410
15 @  SHANNON WEXELBERG InThe Waiting Doxalogy) 196 +21 1 | Rock Most Added
16 @ GEORGE ROWE Everlasting (Rocketown/ 193  +34 2 16/t www.rrindicator.com
@  5.CURTIS CHAPMAN Moment Mate... (Sparow) 163 +75 1 qgp | AT RS 008
TAIT Numb (Forefront/ 14
17 @ RIVER Glorious fingrace) 163 +8 4 131 PILLAR Further From Myself /Flicker/ 7
. KIDS IN THE WAY Hallelujah (Flicker/ 6
CASTING... If We Are The Bed h Street/R: 142 29 1 1012
D ® Are The Body (Beach Stresteurior * | SEven pLACES Lanosice (520) 5
20 @ MARTINS What Mercy Means (Spring Hill 142 +16 2 1310 SANCTUS REAL Beautiful Day (Sparrow/ 4
n 19 NATALIE GRANT [ Desire (Curt/ 142 -93 16 1010
13 20 PHILLIPS, CRAIG & DEAN Hallelujah... (Sparrow) 137 -60 18 910
21 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 10/26 - Saturday 11/1.
© 2003 Radio & Records.
Rhythmic Specialty Programming
RAWK  ARTIST TITLE LABEL(S)
2 T-BONE Still Preachin’ (Fiicker/ p
3 MARS ILL Breathe Slow (Gotee/ www.rrindicator.com
4 SOULJAHZ Juilee (Squint/Curt/Warner Bros.) UULS EE2 Abos
5 LPG Never Did| {Uprok) STEVEN CURTIS CHAPMAN Moment Made For Worshipping /Sparrow) 5
6 APT. CORE No Such Thing As Time /ﬁl]L‘k&’fl]Wll/ POINT OF GRACE The Love Of Christ (Word/Curlb/Warmer Bros.) 3
7 JOHN REUBEN Run The Night (Gotse) Ll i S, e Ll , .
8 STACIE ORRICO (There's Gotta Bel More To Life (ForeFrant/Virzi CASTING CROWNS If We Are The Body (Beach Street/Reunion) 2
(There’s Gotta Be) More To Lite (Forefront/Virgin) CHRIS RICE Untitied Hymn (Come To Jesus) (Racketown) 2
9 PROPAGANDA Move With Me (Uprok) CECE WINANS Thirst For You (PureSprings/IN) 2
L 10 TOBYMAC Love Is In The House (ForeFront) NICHOLE NORDEMAN Even Then (Sparrow/ 2
/

Thank You, Radio! Applauding 65 Years of Community Service

The name, March of Dimes, was originated by Eddie Cantor on his radio show in 1937

i

"_'_ Fora e e
SULTEAL

For more information, contact the A.I.LR. Awards at: eschultz@marchofdimes.com or call: (312)596-4701.
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What’s Behind
WSPR’s Success?

PD Marcos Rivera on getting numbers

‘he people at WSPR/Springfield, MA are very happy.
The station’s ratings have never been higher: It went
from a 2.9 to a 3.3 in the summer ‘03 book. But are these
numbers the result of programming traditional tropi-
cal music, like salsa and merengue?

In my research for past
articles about the Tropical
format, [ discovered that
many stations are varying
their programming to in- 7%
clude nontraditional |z
tropical music and even g
adding some cumbia, £ 1
nortefia and pop or going
with the newest craze,
reggaeton.

WSKQ/New York was recently
accused of not programming
enough merengue. Whether that is
true or not, stations are in the busi-
ness of programming what brings
them ratings. And WSPR is a good
example of a station with increasing
ratings. This isnot only a station in
a community where musical tastes
run deep, but also one that is mak-
ing programming changes.

[ recently spoke with WSPR PD
Marcos Rivera about the station’s suc-
cess and its programming changes.

R&R: Your ratings have gone up
substantially.

MR: Yes, and I've been told we
have never had such high ratings.

R&R: Towhat do you attribute such
good numbers?

MR: We've tried to go after a
younger audience, and to do so we
are now programming reggaetén.
We've also added pop tunes to the
programming, but only the hits —
the ones people request on a constant
basis, music by people like Juanes.

R&R: Tell me about the Hispanic
population in your market.

MR: I'd say that the Hispanic
population in Springfield is 80%
Puerto Rican, followed by Domini-
can and then Mexican, which is
growing steadily.

R&R: You're close to other markets
that you compete with, right?

MR: Yes, we're close to Hartford.
There are about six or seven Span-
ish-language stationsin that city, but
they don’t reach Springfield. The

Marcos Rivera

; only one that does is
WLAT, “Mega,” but it's
not clear. Our station, on
the other hand, does
reach Hartford.

R&R: S0 you have an au-
dience in both markets?

MR: Exactly. We're
lucky because we reach
that city, and we also get
advertising dollars from
that market. Many of the business-
es in that city advertise with us.

R&R: Are cumbia and vallenato —
which are more popular among Mexi-
cans and Colombians — making any
headway in your area? Are you program-
ming them?

MR: Yes, and people really like it.
We're programming them early in
the day, during a special show. It's
had a lot of success. The changes
that we've made have had a ripple
effect, because now the record stores
carry this type of music. Before, they
didn't, or if they did, it was limited.
Stores have called us for information
on certain songs or bands and their

“Reggaeton is very
hot. I think people
like it not only
because it’s new and
fresh, but because it
also has a bit of the
American music. it’s
contagious, and
young kids like it a
lot.”

record labels to order the product,
because they're getting requests for
it. We play music by bands like Aro-
ma, who are very hot here, and
Varonil, who are also doing well.

R&R: And the Mexican population
has also helped WSPR's ratings since
you've added cumbia, because they may
not fancy salsa or merengue, but they do
like their cumbia.

MR: Sure, I think so. In fact, I've
asked the morning show DJs who
program that music if people are
calling in — in particular, Mexicans
— and they’ve said yes. They are
beginning to identify with the sta-
tion through that music.

R&R: Has the success of cumbia and
vallenato been big enough to open the
door for bands to come to the area and
perform?

MR: The club owners have men-
tioned it to me very positively. I think
that if things continue as they are and
the bands continue to do well on the
radio, then the answer in the near
future will definitely be yes.

However, I think they want to
start by bringing over nortefio
bands, because that music has done
very well in the area. In fact, we pro-
gram nortefio hits on our sister sta-
tion, WACM/Springfield. Although
the station is also Tropical, I began
to add nortefio music because [ paid
attention to the growth of the Mexi-
can population in the city. We had
to satisfy their tastes also, and the re-
sults have been positive.

R&R: Youve mentioned reggaeton.
How well is it doing, and why do people
like it?

MR: It’s hot. I think people like it
not only because it’s new and fresh,
but because it also has a bit of the
American music. It's contagious,
and young kids like it a lot.

R&R: But many of reggaeton’s lyrics
haven't been suitable for radio or a young-
er audience. Has that changed? Is there
more suitable material being released for
radio?

MR: We take a close look at that.
Anything we feel may not be appro-
priate, we edit. We don’t want any-
one to be offended. But the record
labels are now releasing cleaner ver-
sions for radio, which has really
helped the genre’s radio success.

Cleaning Up The Community

KLYY (Oye 97.5, La Cumbia Caliente)/Los Angeles’ DJs
and promotional team, “La Palomilla,” joined the city of
Santa Ana, CA in the Adopt-a-Park Project Clean-Up at
E! Salvador Park in Orange County on Oct. 18. More than
80 volunteers showed up and cleaned the park. Check out
the pics!

Kumbia Kings, for example, do a
type of reggaetén that is very clean.
We program their music, and peo-
ple like it and support it.

R&R: There was a recent controversy
in New York, where WSKQ was accused
of not programming enough merengue.
Was it a valid complaint? Should Tropi-
cal stations be programming more meren-
gue or salsa? You say you've not only
added reggaeton and cumbia to your pro-
gramming, but also pop.

MR: You have to look at what
works. [ think that merengue and
much of the salsa we have now is
simply-old news. There is nothing
new. The material we have to choose
from was recorded years ago. I per-
sonally think salsa and merengue
are headed downward. It’s the same
people. There are no new artists re-
leasing quality material. On the oth-
er hand, pop is hot. And reggaetén
is hitting hard and doing very well
with the audience.

I'd like to mention another point
that is very important: Our station
is very community-oriented, and we
help local businesses. We treat our
audience with a lot of personal at-
tention and care. We always do lots
of contests for them and try to give
away prizes, which they enjoy.

When a new business opens in the
area, we approach it, and if it needs

“You have to look at
what works. | think
that merengue and
much of the salsa we
have now is simply
old news. There is
nothing new. The
material we have to
choose from was
recorded years ago.”

our assistance, we suppott it in spe-
cial ways, because we believe in
growth. When a new business buys
advertising, we do additional special
mentions of it to giveit an extra push,
or we do five-minute remotes to in-
vite people to come to the store.
Thisisa very small community with
very small businesses that barely sur-
vive. [ think our support has really
helped them and us as a station, be-
cause people feel they can count on us.
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La Oreja De Van Gogh:
Simply Irresistible Music

Spanish pop band La Oreja De Van Gogh'’s third
record, Lo Que Te Conté Mientras Te Hacias La Dormina,
has been the door-opener for the band in countries like
Argentina, where their last two albums had little impact.

In the U.S. the band has many
fans, and they’re doing very well
with the first U.S. single, “Puedes
Contar Conmigo,” and the second,
“Rosas,” which is currently chart-

OVG: Sure, but what is echoed
in the album is not done con-
sciously. It's more what we have
learned about music, the instru-
ments we play, etc. In some way,

a distance, sure, we are also a
Spanish band with a girl as a lead
singer, but musically there are
many differences. Many of the
comparisons come from the fact
that Mecano was the biggest band
in Spain and was enormously suc-
cessful in Latin America, which
makes the comparison even more
flattering. But we would like to
make our own history and get

ing. While they were
in Los Angeles for a
performance, [ had
a chance to speak
with the band about
their music and
whirlwind success.

R&R: Is there evo-
lution in this third
record from the other
two?

OVG: We see
logical changes, the
ones that normally
happen from record
to record. We feel we
have learned some-

away from the com-
parisons, because
we are another band
with our own objec-
tives and our own
way of doing things.

R&R: Did you lis-
ten to Mecano, and
did they influence
your music?

OVG: Sure we
did. We were much
younger, 12 or 13
years old. As a gen-
eration, we discov-
ered music in the
'80s, and I suppose
we have some of

thing new with each

La Oreja De Van Gogh

that unconsciously

record. We have in-
tegrated in this record what we
have learned through the previous
productions, our tours, in the stu-
dio and in our personal lives.

R&R: Have you taken a bit from
the many countries you've visited and
used it in your music?

“We think our music
is commercial in the
good sense of the
word. It is an honest
commercialism. We
don’t do it to sell;
what we do sells.”

all that becomes something in
your head, but it’s at an uncon-
scious level.

R&R: Tell me about “Puedes Con-
tar Conmigo,” which was the first sin-
gle released in the U.S.

OVG:It's about a love story that
ends, but although the story ends,
we shouldn’t remember the bad
times. On the contrary, we should
focus on the good times, because
the fact that the relationship exist-
ed means there were good times.

R&R: Most of your songs are love
songs. Is love your inspiration?

OVG: Sure. Love is a strong
theme in our songs.

R&R: When the world first heard
your music, you were compared to
Mecano, a defunct band that is an icon
of Spanish pop. Does it still happen
after three records, and does it bother
you?

OVG: It does happen, and it’s
flattering. But if we look at it from

— not only from
Mecano, but from all the music
from that time.

R&R: What other bands have in-
fluenced you?

OVG: It all depends on our own
experiences. There are five of us,
and each one has his or her point
of view. The result is this cocktail.
Again, it is an unconscious thing,
because in no band do all the
members have the same taste. We
do what we like, which doesn’t
necessarily mean we’ve invented
something new.

R&R: In the LS., you are seen as
rock, but your music is pop.

OVG: In the U.S,, when they
think of pop music, they think of
Ricky Martin. That’s where the
difference comes and why people
see us as rock. In Europe our mu-
sic is mainstream pop. People
have trouble placing us or labeling
us here because there are no bands
that do this kind of pop. We end

up being placed under rock be-
cause they feel we're closer to that
genre.

R&R: Has that hurt you, especial-
ly with radio?

OVG: I don't think so. At some
events we play they put us on-
stage with heavy rock bands like
Molotov. We come onstage with
our little instruments, like, oh,
yeah, OK.

R&R: What about the public’s re-
sponse in the U.5.? Have you per-
formed all over the States?

OVG: Yes. We were in New
York and played at Webster’s Hall.
It was incredible. The audience
knew all the songs. We're so far
away from home, and to see that
people know our songs, it’s in-
credible. We performed in Miami,
but it was for the media. And now
we're here in L.A., at Giggles.
We're also going to Houston and,
possibly, San Diego, depending on
how the fire situation continues to
develop. Then we're back to Spain
for more promotion, and we head
to Mexico in December. We're
back in the States in 2004, and
we're also heading to Argentina,
Brazil, etc.

R&R: Your music is very catchy.
1t's great music with great lyrics, but
it is very commercial. Is that a choice
you made early on?

OVG: It is definitely simple. We
think it is commercial in the good
sense of the word. It is obviously
commercial in the sense that we
have sold more than 3.5 million
records. Anyone who has sold that
many records is considered com-
mercial. But it is an honest com-
mercialism. We don’t do it to sell;
what we do sells. It only shows
that people like our music, and
we're glad. In fact, this band be-
gan as a group of friends playing
together, and we never thought of
doing this professionally.

R&R: Then how did you get to
where you are now?

“We have integrated
in this record what
we have learned
through the previous
productions, our
tours, in the studio
and in our personal
lives.”

OVG: We used to play at bars
in San Sebastian, Spain, just like
any band. We wrote our songs, did
a demo, sent it to Sony, they liked
it, and we recorded our first album
in 1998. And all of a sudden there
was a boom. It all came together.

R&R: Can you believe your own
success?

OVG: Little by little we try to
take in all the things that are hap-
pening to us. I don’t know to what
degree we are really conscious of
what is happening to us. Maybe
later, when we can look at it from
afar, we will realize what’s hap-
pening. Right now we just try to
enjoy everything.

R&R: Most bands go through cy-
cles, and one of those is breaking up.
The lead singer wants a solo career, the
other one wants to produce, etc. Have
you guys thought of that?

OVG: Everything has cycles.
We always have new bands, then
they break up, and a new one
shows up. Then there are others
that have been together for 30
years. This is like a marriage. You
get married for the rest of your life,
but you never know what can
happen. But at this point the mar-
riage is good; we're very much in
love.

7~

Anthony Guerrero
PD, KBNO/Denver

expecting about 7,000 people.
This was the first Spanish-
language station in Denver. It's
incredible how the population
has changed over the years.
There are about 600,000 people

Radio Y Musica News

On Nov. 28 we will be celebrating Thanksgiving and the station’s
49th anniversary with a huge event, which Lupillo Rivera will be
headlining. Julio Preciado and many other artists will also be
performing. The event will take place at Denver’s Coliseum, and we're

living in Denver, and 18% of them are Mexican. Then there are the
suburbs, which also have a high percentage of Mexicans. In terms of
Hispanic population, Denver is the 16th market; in the general
market it is the 22nd. I'd say the Hispanic population in the area
has grown tremendously. I believe the 2000 census showed the
growth at 35%-40%. And, of course, the station is doing very well.
We have a lot of support from the community.

\

i B




85

' LATIN FORMATS _

"« November 7, 2003
[

WEEK  ARTIST TITLE LABEL(S) Y WEEK  ARTIST TITLE LABEL(S) M
1 LUIS MIGUEL Te Necesito (Wamer M./ 154 1 LUIS MIGUEL Te Necesito (Warner M.L.) 131
2 CHAYANNE Un Siglo Sin Ti (Sony Discos/ 123 2, GLORIA ESTEFAN Hoy (Sony Discos/ 131
3 SINBANDERA Mientes Tan Bien (Sony Discos/ 121 3  CELIACRUZ Rie Y Llora (Sony Discos/ 119
4  ALEJANDRO SANZ No Es Lo Mismo /Warner M.L.} 104 4 ELVIS MARTINEZ Asi Te Amo /Framium/ 108
5  JUANES La Pdga (Universal) 87 5  KEVIN CEBALLO Ti Volveras (Universal) 106
6  GLORIA ESTEFAN Hoy (Sony Discos/ 85 6  INDIA Soy Mujer (Sony Discos) 100
7 MANA Te Llevaré Al Cielo /Warner M.L.} 75 7 CHAYANNE Un Siglo Sin Ti (Sony Discos/ 96
8  LUIS FONSI Quién Te Dijo Eso (Universal) 67 8  OBIE BERMUDEZ Antes (FM/ Latin) 91
8 RICKY MARTIN Asignatura Pendiente /Sony Discos/ 67 9  ANDY ANDY Voy A Tener Que Olvidarte (Sony Discos/ 87

10  OBIE BERMUDEZ Antes (EM/ Latin) 58 10 GILBERTO S.ROSA Un Amor Para La Histonia (Sony Discos/ 84
11 RICKY MARTIN Tal Vez /Sony Discos/ 53 11 ALEJANDRO SANZ No Es Lo Mismo (Warner M.L.) 19
12 CRISTIAN No Hace Falta (BMG) 52 12 JERRY RIVERA Mi Libertad (BMG) 78
13 LA OREJA DE VAN GOGH Rosas (Sony Discas/ 52 13 PAPISANCHEZ Enamérame (Sony Discos/ 74
14 DAVID BISBAL Quiero Perderme En Tu Cuerpo (Universal) 51 14 JUANES La Paga (Universal) 68
15 MANA Mariposa Traicionera (Warner M.L/ 38 15 HUEY DUNBAR Sin Poderte Hablar /Sany Discos) 58
16 THALIA fIFAT JOE Me Pones Sexy /[EM/ Latin/ 37 16 VICTOR MANUELLE Poco Hombre (Seny Discos/ 54
17 TISUBY & GEORGINA Por Qué No /L/deres/ 34 17 SEXAPPEL Meneando La Cola (/&N/ 54
18 BEYONCE' f/SEAN PAUL Baby Boy (Columbia/ 33 18 OLGA TANON Cuando Tii No Estas (Warner M.L.) 40
19 EDNITA NAZARIO Si No Me Amas (Sony Discos) 29 19 MARIO FELICIANO A Tu Manera No /VH/ 40
20  JUANES & NELLY FURTADO Fotografia (Universal) 29 20 MIA Convencida Univision/ 39
21 VICTORIA Ya No Me Duele (Mega Music) 28 21  NEGROS Me Cambiaste La Vida (Premium/ 39
22 MARCO A. SOLIS Mas Que Tu Amigo fFonovisa/ 28 22 ISMAEL MIRANDA Amaneci En Tus Brazos (Universal) 36
23 JULIETA VENEGAS Andar Conmigo (BMG/ 27 23 DAVID BISBAL Quiero Perderme En Tu Cuerpo (Universall 35
24  ENANITOS VERDES Amores Lejanos (Universal) 27 24 LOS LONELY BOYS La Contestacién (OR Music LLC) 34
25  SORAYA Sélo Por Ti (EMI Latin/ 26 25  SINBANDERA Mlentes Tan Bien /Sonyﬂlscos/ 33
Data is complied from the airplay week of October 26-November 1, Data is complied from the airplay week of October 26-November 1,
and based on a point system. and based on a point system.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Adds Going For Adds
4 EN DO Pirata (Balboa) ALQUIMIA Tributo A Celia Cruz (Balboa/
ALEXANDRE PIRES En El Silencio Negro De La Noche (BMG/ AZUL AZUL Apretaito (Universal)
AREA 305 Hasta Que Me Olvide Be Ti (Univision) CELIA CRUZ El Ano Viejo /Sony Discos)
BENNY Llueve Luz (Warner M.L.] "U%'['w&‘?eg I\II\T[I]J?InEeA"e /{gﬂ}’ /574/’-35‘08/
/ maot Mo
EWEJ@Q{“&‘;@,‘}&: Al KAKOTEO MIX f/DJ NELSON & TRIBOL KLAN Mi Gente (Cutting)
JOSE FELICIANO No Digas Nada (Universal) KAKOTEO MIX /DJ NELSON & VALERIE Te Exitaré {Cutting)
JUAN GABRIEL [nocente De Ti /BMG/ LOS TOROS BAND Loca Conmigo /UIIIVE/SE//
KABAM Florecitas (Warner M.L.) LOS TRI-0 Cémo Fui A Enamorarme De Ti (Sony Discos)
MIA Convencida /Um'vision) § MAIA Se Me Acabd El Amor (Seny Discos/
: L SALSA FEVER Razones (MP)
PEPE AGUILAR A Pierna Suelta (Univision) TITO NIEVES wiCONJUNTO CLASICO Vecinita (Warner M.L.)
SERGIO DALMA Ya Lo Veras /Uﬂ/VE/SE// TITO ROJAS Dimelo (MP/ .
SORAYA Sin Explicacién (EM/ Latin) TROVADORES Nuestra Tradicion (Sony Discos)
S YAHIR Aguantatelas Corazon (Warner M.L.) VICO-C f/EDDIE DEE & TEGO CALDERON E| Bueno, El Malo y El Feo (EM/ Latin/

THE NEW
CONTROLMACHETE

Make the first single "Bien Bien"
- “'your next radio request

.‘:ONTROLMACI(-_I\ETE

NGVEMBER 11

NP BARI:
s

www uniyersabnusica. om. muﬂmuﬂm www. cantroimachete iy
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WEEK  ARTIST TITLE LABEL(S) PONTS WEEK  ARTIST TITLE LABEL(S) PONTS
1 MONTEZ DE DURANGO Lagrimas De Cristal (Disa/ 508 1 KUMBIA KINGS f[0ZOMATLI Mi Gente [EM/ Latin/ 170
2 CONJUNTO PRIMAVERA Ave Cautiva (Fonovisa/ 449 2 INTOCABLE Eso Duele (EM/ Latin) 166
3 INTOCABLE Eso Duele (EM/ Latin/ M1 3 SOLIDO Contando Los Segundos (Freddie/ 152
4  HURACANES DEL NORTE Nomas Por Tu Culpa (Univision) 354 4  JAIMEY LOS CHAMACOS f/BOBBY PULIDO Conjunto No Morira (Freddie) 142
5  TIGRES DEL NORTE Causame La Muerte (Fonovisa) 353 5  FRIJOLES ROMANTICOS & BOBBY PULIDO Ddnde Esta Mi Raza (Universal) 19
6  BRONCO “EL GIGANTE DE AMERICA” Estoy A Punto (Fonovisa)/ 347 6  DUELO Desde Hoy (Univision/ 108
7  BANDA ELRECODO Que Te Ruegue Quien Te Quiera (Fonovisa) 297 7 LA ONDA wiCONTROL Mi Cucu /EM] Latin) 98
8  JOAN SEBASTIAN Sentimental (Balboa) 281 8  CONTROL Me Quiero Casar (EM/ Latin/ 97
9 MARCO A. SOLIS Mas Que Tu Amigo (Fonovisa) 274 9  ELIDAREYNA Te Voy A Olvidar (Tejas/ 97
10 NINEL CONDE Callados (Universal) 217 10  MARCOS OR0ZCO Como Dos Adolescentes (Latalina) 90
1 CUISILLOS Corazén [Balboa) 180 N COSTUMBRE Cuanto Te Amo (Warner M.L.) 77
12 ADOLFO URIAS Amor Bésame (Fonovisa) 111 12 JIMMY GONZALEZ & GRUPO MAZZ Te Lievo En Mi Alma (Freddie/ 73
13 TEMERARIOS Te Regalo Mi Tristeza (Fonovisa) 139 13 BIG CIRCO La Endiablada (EM/ Latin) 72
14 MONTEZ DE DURANGO Hoy Empieza Mi Tristeza (Disa) 139 14 IMAN Amor De Dos Caras (Univision) 61
15  TRINY Y LA LEYENDA Dile (Universal) 125 15  BRONCO “EL GIGANTE DE AMERICA" Estoy A Punto (Fonovisa/ b1
16 LA ONDA w/CONTROL Mi Cucu (EM/ Latin) 124 16 JIMMY GONZALEZ & GRUPO MAZZ Junto A Ti (Freddie) 49
17 PALOMO Te Metiste En Mi Cama (Disa/ 120 17 RAMON AYALA Titere En Tus Manos (Freddie) 43
18 PAQUITA LA DEL BARRIO Hombres Malvados (Balboa/ 112 18 BIG CIRCO Una Vez Mas (EM/ Latin) 39
19 HERMANOS HIGUERA Soy Troquero (Sony Discos) 110 19 VICTOR GARCIA Otra Vez (Sony Discos/ 39
20 CONTROL Me Quiero Casar (EM/ Latin) 109 20 JAY PEREZ No Me Dejes /Sony Discos) 36
21 LIBERACION Cuénto Me Apuestas (Disa/ 108 21 HURACANES DEL NORTE Nomas Por Tu Culpa Univision) - 32
22 ANA BARBARA Bandido (Fonovisa) 101 22 LA CONQUISTA La Chica Conquista (0-Zona} 28
23 ARROLLADORA BANDA EL LIMON En Los Puritos Huesos (Disa) 97 23 ESTRUENDO Conquistar Tu Corazon (Univision) 28
24 TUCANES DE TIJUANA EI Aguila Blanca (Universall 93 24 JENNIFER PENA A Fuego Lento (Univision) 27
25  ANGELES DE CHARLY Déjenme Si Estoy Llorando (Fonovisa) 73 25 NINEL CONDE Callados Universal) 23
Data is complied from the ;i?play week of Octo;er 26-November 1, : Dat;is complied from the ai;)lay week of October 26-November 1, -
and based on a point system. and based on a point system.
© 2003 Radio & Records © 2003 Radio & Records.
Gomg For Adds Going For Add's
ALAZZAN Elia Es (Freddie)
ATM Nadie (Univision)
ATRAPADD Grande De Caderas (Freddie/
CELSO PINA Gye Cantinero (Warner M.L.)
DON ABUSIVO Si No Te Hubieras Ido (Universal) g
GRUPO LABERINTO Ei Perdedor (Balboa)
GRUPIJ LIBRA Vida Mia /Balboa) ALAZZAN Elia Es (Freddie/
NTOCABLE Soy Un Novata (EM/ Latin/
INVASORES DE NUEVO LEON Cada Vez Que Respires /EM/ lat/n/ INTOCABLE Soy Un Novato (EM/ Latin)
JUAN GABRIEL Ingcente De Ti (BMG) .
LIMITE Entrégame Tu Amor (Universal) MICHELLE Dime Por Qué (Hacienda)
LOS ALACRANES MUS?CALES Si Me Recuerdas {Univision) .
LOS CAPIRDS Copa Tras Copa (BMG)
LDS ORIGINALES DE SAN JUAN tl Aguacatero Mlchoacano (EMI Latin)
LOS RAZOS Quién Las Quiele (BMG
MATADOR El Arbolito (Universal)
MERCEDES CASTRO Las Nubes /Ba/boa) '
\_ SERGIO MENDIVIL Jamés (Balboa/ )
(" N
Rock/Alternative Record Pool
TW  ARTIST Title Labei(s} TW  ARTIST Title Label(s)
1 PANTEON ROCOCO Tu Recuerdo Y Yo (BMG) 1 GLORIA ESTEFAN Hoy (Sony Discos)
2 MANA Te Lievaré Al Cielo /Warner M.L.) 2 MOSA PROJECT Damelo /Latinflava)
3 LOS TETAS Tomala (Universal 3 SEXAPPEL Meneando La Cola (J&N/
4 CONTROL MACHETE Bien, Bien (Universal) 4 ORQUESTA GUAYACAN Vas A Liorar (MP)
5 LA LEY Mas Alia (Warner M.L.) 5 SONORA CARRUSELES La Comay (Fuentes)
6 CIRCO La Sospecha (Universal) 6 CELIA CRUZ Rie Y Llora (Sony Discos)
7 PLASTILINA MOSH Peligroso Pop (EM/ Latin/ 7 PEDRO JESUS Qué Se Te Olvidé /MP/
8 FASE Tania (Universal) 8 KEVIN CEBALLO Tii Volveras (Universal)
9 JULIETA VENEGAS Andar Conmigo (BMG/ 9 DON DINERO Ahi Pari (Universal)
10 PASTILLA Comezén {Antidoto) 10 JUANES La Paga (Universal)
11 KINKY Presidente (Nettwerk/ 11 JOSE ERNESTO Cositas Bonitas (4P/
12 CAFE TACUBA Eres (MCA/ 12 FASE Tania (Universal)
13 NATALIA LAFOURCADE Mirame Mirate (Sony Discos/ 13 ILEGALES Ti No Sabes (Mock & Roll)
14 KUMBIA KINGS f{0ZOMATLI Mi Gente (EM/ Latin) 14 EMMANUEL Guajira (Universal)
15 GUSTAVO CERATI Karaoke (BMG) 15 AVENTURA Hermanita (Premium)
L Songs ranked by total number of points. 18 Rock/Alternative reporters. Songs ranked by total number of points. 23 Record Pool reporters. J
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DRAKE JINGLE COLLECTOR,
looking for: KAKC Tulsa & WHBQ
Memphis (And Other RKO Stations).
As Produced between 1966-72.
EMIL8500@aol.com

SOUTH

Promotion Director, Cox Radio,
Greenville, S.C. (WIMZ-FM/107.3 JAMZ
& HOT 98.1/WHZT-FM). Are you an
experienced, take charge, creative,
detail oriented, strategic thinker who
enjoys a fast paced environment? 2
great stations, a great facility and tools
in beautiful Market #59. Send your best
stuff now. This won't last long. Benefits
include health, dental, 401K, and more!
For details click on http://
107 3jamz.com/about_us/career.html.
Cox Radio Greenville is an equal
opportunity employer. Send applications to:
HR Department
Cox Radio Greenville
220 North Main Street, Suite 402
Greenville, SC 29601
CoxGreenvilleJobs@Cox.com

Morris Communication’s Radio
Broadcasting Group is seeking the
next generation of General Manag-
ers, Sales Managers, and Business
Managers. The primary responsi-
bilities for these positions will be
to grow revenue for our national
and international markets.

Morris Communications is a
privately held media company
with diversified holdings that
include newspaper and magazine
publishing, outdoor advertising,
radio broadcasting, book publishing
and distribution, and online
services. This Georgia-based
enterprise reaches across the
nation, has holdings in Europe.

We are offering a competitive
salary and benefits package.

If you are interested in joining this
winning team, send your resume
and cover letter to:

Corporate Human Resources
C/o Broadcast Division

P.O. Box 936

Augusta, GA 30903

Email: Jobs@morris.com

We are an equal opportunity
employer.

HOW TO REACH US

RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 30067
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Director of Sales/Nashville

@Can you identify and lead outstanding
sales talent and build a great team?

ﬁ] Do you get satisfaction in helping others
develop their skills?

Are you driven to regularly meet and ex-
ceed goals?

Is it important for you to work in a sales
environment committed to customer needs?

ﬁ]Even in difficult situations, do you have
great tact and charm?

N]Are you tired of the corporate red tape
that makes it impossible to get things done
quickly?

If this is a description of you, then you are
the type of manager we are looking for.
Nashville’s market-leading adult combo,
WJIXA/WMAK, owned by privately-held
South Central Communications, is looking
for someone to lead our outstanding sales
team.

Qualified candidates will have a minimum
of 5 years experience as a DOS or GSM. If
you have the proven ability to exceed rev-
enue goals, recruit and retain talented
people, set inventory management strategies
that work and think strategically as well as
tactically then we want to speak with you.
E-mail your resume and a brief letter of in-
troduction in strict confidence to:

Dennis Gwiazdon
WIXA/WMAK
Dennis@sccradio.com

Or fax them directly to Dennis at:
615-690-3807

South Central Communications is an Equal
Opportunity Employer. M/F/H

EAST

Position: FULL-TIME AIR TALENT,
WNEW-FM
Infinity’s New 102.7 Blink FM, WNEW-
FM, NY, is building its full-time air talent
line-up, various dayparts. Talented adult
communicators please send your tapes/
demos to:
VP/Program Director
WNEW-FM
888 Seventh Avenue, 9th Floor
New York, New York 10016
NO PHONE CALLS PLEASE. WNEW-
FM and Infinity Broadcasting is an
Equal Opportunity Employer.

Opportunity
Knocks

inthepagesof
RER every Friday

Call: 310-553-4330

EAST

Affiliate Relations

ABC Radio Networks is looking for three
people in Affiliate Relations in its New York
office.

¢ Director of Affiliate Relations for the
Sean Hannity Show

¢ Director of Affiliate Relations for ABC
News Radio

Develop and implement strategies to
support distribution goals. Take a
personal stake in the continued success
of the show/network. Lead, coach, and
motivate the affiliate sales team to
achieve their individual and collective
goals. Monitor ratings performance of
individual stations and competing
programs in order to assess market
opportunities. Develop marketing plans
and work with marketing department to
execute them. Collaborate with program-
ming and ad sales to maintain the high
quality of the program/network and
maximize revenues. Assist affiliated
stations with marketing concepts and
revenue generating ideas. You must have
a successful track record in station or
network programming or affiliate sales
for a major syndicator.

¢ Manager Affiliate Relations

Create and execute strategies necessary
to secure distribution for ABC Radio
Network programs and products in an
assigned list of markets. Grow audience
in assigned territory through the
continued affiliation of our programs and
products on stations, while at the same
time servicing existing affiliates and
maintaining the current affiliations with
those stations.

Send resume and cover letter to

david.m.kaufman@abc.com or fax to
212-504-3095. EQE.

R&R Opportunities

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought.

To appear in the following week’s issue, your ad must be
received by Thursday noon (PST), eight days prior toissue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to
Hlinares@radioandrecords.com Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Floor, Los Angeles, CA 90067.

R&R Opportunities

Advertising
1x 2x
$175/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www. radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by ad-
vance payment. Ads are accepted by fax: (310-203
8727) or mail. Visa, MC, AmEx or Discover card ac-
cepted. Include card number, name as it appears on
credit card, expiration date and phone number. Blind
box responses are sent to advertisers every Friday by
first-class mail

Deadline

To appear in the following week's issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Blvd., Third Floor, Los Angeles,
CA 90067.

RADIO & RECORDS

10100 Santa Monica Blvd., Third Fioor, Los Angeles, CA 90067

Publisher,

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other speciat publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes ali liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records Inc. 2003
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067

WEBSITE: www.radioandrecords.com

310-203-8727  llinares@radicandrecords.com
310-203-9763 mailroom @radioandrecords.com

301-951-9051

OPPORTUNITIES/MARKETPLACE: 310-788-1622
EDITORIAL, OTHER DEPTS:  310-553-4330
WASHINGTON, DC BUREAU: 301-951-9050

CIRCULATION: 310-203-8727 moreinfo@radicandrecords.com
NEWS DESK:

R&R ONLINE SERVICES:

310-788-1625
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e National Airplay Overview: November 7, 2003

wow

1 8 BEYONCE' f/SEAN PAUL Baby Boy (Columbia/

2 3 DOORS DOWN Here Without You (Republic/Universal)

4 3 SANTANA f/ALEX BAND Why Don't You & 1 fArista)

6 €) FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC)

3 5 NELLY f/P. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universal)
8 G TRAPT Headstrong (Warner Bres.)

5 7 MARDON 5 Harder To Breathe (Octone/J)

n e BABY BASH Suga Suga (Universall

7 9 CHRISTINA AGUILERA fILIL’ KIM Can't Hold Us Down (RCA/
14 8 DUTKAST Hey Ya! Arista)

10 LIL’ JON & THE EASTSIDE BOYZ Get Low (T¥7)

9 12 BLACKEYED PEAS Where Is The Love? (A&M/interscape/

12 3 STACIE ORRICO (There’s Gotta Be) More To Life (Forefront/Virgin)
13 BRITNEY SPEARS f/IMADONNA Me Against The Music (ive/
15 15 HILARY DUFF So Yesterday (Buena Vista/Hollywood/

18 ©® MATCHBOX TWENTY Bright Lights /At/antic/

28 @) NO DOUBT It's My Life finterscape/

19 @) LiZ PHAIR Why Can't |7 (Capitol)

25 @) SIMPLE PLAN Perfect {lava/

20 20 FABOLOUS fiTAMIA Into You (Desert Stormy/Elektrs/EEG)

27 @ NICKELBACK Someday (Roadrunner/l0JMG)

21 22 JOHN MAYER Bigger Than My Body (Aware/Columbia/

16 23 MYA My Love Is Like...Whoa /A&M/interscape/

26 % MICHELLE BRANCH Breathe (Maverick/Wamer Bros.)

31 STAIND So Far Away (Flip/Elektra/EEG)

23 26 50 CENT P.LM.P. (Shady/Aftermath/interscope)

24 27 KELLY CLARKSON Low (RCA/

30 @ BUBBA SPARXXX Deliverance (Beatclubyinterscape)

17 29 PINK Trouble /Arista/

33 @ FEFE DOBSON Take Me Away /sland/IDJMG)

#1 MOST ADDED
JASON MRAZ You And | Both (Elektra/EEG)

#1 MOST INCREASED PLAYS
OUTKAST Hey Ya! (Arista)

TOP 5 NEW & ACTIVE
KILEY DEAN Who Will | Run To? (Beatclub/interscope/
OUTKAST The Way You Move /Arists/
JESSICA SIMPSON With You (Columbia)
GOOD CHARLOTTE Hold On (Epic/
LINKIN PARK Numb (Warner Bros.)

CHR/POP begins on Page 25.

w ™

1 SHANIA TWAIN Forever And For Always (Mercury//IDJMG)

2 UNCLE KRACKER f/DOBIE GRAY Drift Away [Lava/

3 MATCHBDX TWENTY Unwell (Atlantic)

6 TRAIN Calling All Angels {Columbia/

4 5 MERCYME | Can Only Imagine INO/Curb)

8 8 CELINE DION Have You Ever Been In Love (Epic/

7 COUNTING CROWS Big Yellow Taxi (Geffen/interscope/

5 8 LUTHER VANDROSS Dance With My Father (J/

9 SIMPLY RED Sunrise {simplyred.com/

10 PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood)
n DANIEL BEDINGFIELD If You're Not The One fIsland/DJMG)/
12 EAGLES Hole In The World /ERC/

13 CHRISTINA AGUILERA Beautiful (RCA/

14 JIM BRICKMAN Peace {Where The Heart Is) (4AL/

16 JOSH GRDBAN You Raise Me Up (743/Reprise/

15 CELINE DION Stand By Your Side /£pic/

17 MICHAEL BOLTON When | Fall In Love (Passion Group/

18 SHERYL CROW The First Cut Is The Deepest (A&M/Interscope/
19 CLAY AIKEN invisible (RCA/

22 DIDO White Flag (Arista)

21 TIM MCGRAW Tiny Dancer (Curb/

23 SEAL Waiting For You /Warner Bros.)

25 SARAH MCLACHLAN Fallen (Arista)

26 HALL & OATES Getaway Car (U-Watch/
20 MICHAEL BUBLE How Can You Mend A Broken... (743/Reprise)
27 ROD STEWART f/CHER Bewitched, Bothered And Bewildered £/
28 MICHAEL MCDONALD Ain’t No Mountain High Enough (Motown/
24 KENNY LOGGINS With This Ring /A The Best/
30 BURKE RONEY Let It Al Come Down (R World/Ryko/

SANTANA fIALEX BAND Why Don't You & | /Arista)

CHR/RHYTHMIC

W W

3 0 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTP/Capitol)
1 2 BEYDNCE' f/SEAN PAUL Baby Boy (Columbia)

2 8 LUDACRIS f/SHAWNNA Stand Up (Def Jam South/IDJMG)

4 YOUNGBLOODDZ f/LIL' JON Damn! (4rista/

5 5 LIL' JON & THE EASTSIDE BDYZ Get Low (TVT)

7 @ OUTKAST The Way You Move (Arista)

6 7 BABYBASH Suga Suga (Universal)

8 @ ASHANTI Rain On Me (Murder Inc./IDJME)

9 9 YOUNG GUNZ Can't Stop, Won't Stop /Def Jam/IDJMG)

12 10 MISSY ELLIDTT Pass That Dutch /Gold Mind/Elektra/EEG)

13 @ M. LEE f/J. DUPRI Wat Da Hook Gon Be (Fo’ Reel/Universal)

10 12 CHINGY Right Thurr [OTP/Capitol)

11 13 NELLY f/P. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universal}

JAGGED EDGE Walked Outta Heaven (Columbia/

OUTKAST Hey Ya! (Arista/

2PAC f/NOTORIOUS B.1.G. Runnin’ {Dying To Live) (Amaru/interscope)
KELIS Mitkshake (Star Trak/Arista)

PHARRELL f/JAY-Z Frontin’ (Star Trak/Arista)

50 CENT P.LM.P. (Shady/Aftermath/interscope)

WYCLEF JEAN f/MISSY ELLIOTT Party To Damascus (//

R. KELLY Step In The Name Of Love (Jive/

G UNIT Stunt 101 finterscope)

50 CENT If | Can't (Shady/Aftermath/interscope)

NELLY Iz U (Fo’ ReelfUniversal)

112 fILUDACRIS Hot & Wet (Def Soul/iDJMG)

JA RULE Clap Back /Murder inc./IDJMG)

213 Fly (Geffen/

BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal)
35 € YING YANG TWINS Naggin' (7¥7)

R. KELLY Thoia Thoing (ive/

#1 MOST ADDED
MYA Fallen (A&M/lnterscope/

#1 MOST INCREASED PLAYS
G UNIT Stunt 101 finterscope/

TOP 5 NEW & ACTIVE
SEAN PAUL I'm Still In Love With You /VP/Atlantic)
WAYNE WONDER Perfect Proposal (VP/Atlantic/
DMX Get It On The Floor (Ruff Ryders/IDJMG)
EAMON F* *k It {| Don't Want You Back) (/ive/
JS Love Angel (DreamWorks/

CHR/RHYTHMIC begins on Page 33.
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SANTANA f/ALEX BAND Why Don’t You & (Arists/

3 DOORS DOWN Here Without You (Republic/Universall
MATCHBOX TWENTY Bright Lights /At/antic/

DIDD White Flag /Arista)

MATCHBOX TWENTY Unwell (Atlantic/

JOHN MAYER Bigger Than My Body (Aware/Columbia)
TRAIN Calling All Angels [Columbia)

LIVE Heaven (Radioactive/Geffenj

LIZ PHAIR Why Can't I? {Capito)
SARAHMCLACHLAN Fallen (Arista)

SHERYL CROW The First Cut Is The Deepest (A&M/interscape/

W oW~ N —

n JASON MRAZ The Remedy {f Won't Worry) (Elektra/EEG)
12 JOSH KELLEY Amazing (Hollywood)

14 UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/

15 BARENAKED LADIES Another Postcard (Chimps) (Reprise/
16 NICKELBACK Someday (Roadrunner/iDJMG)

21 NO DOUBT It's My Life finterscape/

18 MICHELLE BRANCH Breathe (Maverick/Warner Bros.)

22 TRAIN When | Look To The Sky (Columbia/

17 STAIND So Far Away (Flip/Elektra/EEG)

19 NELLY FURTADO Powerless (Say What You Want) (DreamWorks/
23 SEAL Waiting For You (Warner Bros.)

20 VERTICAL HORIZON I'm Still Here (RCA/

26 JASON MRAZ You And | Both (Elektra/FEG)

25 SHANIA TWAIN Forever And For Always (Mercury/IDJMG)
28 HOWIE DAY Perfect Time Of Day (Epic/

27 27 SALIVA Rest In Pieces fisland/IDJMG)

24 28 FOUNTAINS OF WAYNE Stacy’s Mom /S-Curve/EMC)

31 €@ MERCYME | Can Only Imagine (INO/Curd)

29 30 ATARIS The Boys Of Summer (Columbia)

KELIS Milkshake (Star Trak/Arista}
BOW WOW f{JAGGED EDGE My Baby (Columbia)

#1 MOST ADDED
MYA Fallen (A&M/interscope/

#1 MOST INCREASED PLAYS

JAY-Z Change Clothes o4 Fafaifl st

TOP 5 NEW & ACTIVE
RAH DIGGA Party &... fFipmade/J)
DWELE Find A Way (Virgin/
MYA Fallen (4&M/interscope)
ANTHONY HAMILTON Comin’ From Where I'ms From (So So Def/Arista)
CEE-LO 'l Be Around (LaFaca/Arista)

URBAN begins on Page 37.

1 0 LUDACRIS f/SHAWNNA Stand Up (Def Jam South/IDJMG)
2 2 ASHANTI Rain On Me (Murder inc./iIBJMG)
5 JAGGED EDGE Walked Outta Heaven (Columbia/
6 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (0TP/Capitol}
7 OUTKAST The Way You Move fArista/
3 6 BEYONCE f/SEAN PAUL Baby Boy {Columbia)
4 7 YDUNGBLOODZ fiLIL' JON Damw! /Arista/
8 &) R.KELLY StepIn The Name Of Love f/ive/
10 @) AVANT Read Your Mind (Geffen/
12 ) M. LEE f)J. DUPRI Wat Da Hook Gon Be fFo’ Reel/Universall
9 11 MARQUES HOUSTON)JOEBUDDEN & PIED PIPER Clubbin’ (7..G./FEG)
13 @ BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal)
11 13 R.KELLY Thoia Thaing (Jive/
21 D JARULE Clap Back (Murder fnc./10JMG)
14 15 MODNICA Knock Knock (/)
22 @ 2PAC fINOTORIOUS B.1.6. Runnin’ (Dying To Live) /Amaru/interscope)
16 17 MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG)
15 18 LIL' JON & THE EASTSIDE BOYZ Get Low (TV/7)
26 @ G UNIT Stunt 101 finterscape/
19 20 YDUNG GUNZ Can't Stop, Won't Stop Def Jam/IDJMG)
23 8 112 f/LUDACRIS Hot & Wet [Def SouliDJMG)
24 GINUWINE Love You More (Epic/
18 23 NELLY f{P. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universal)
25 JOE More & More (ive/
40 ALICIA KEYS You Don’t Know My Name 4/
28 LOON f/MARIO WINANS Down For Me (Bad Boy/Universal)
20 27 MARY J. BLIGE Qoh! (Geffen/
43 €2) BEYONCE' Me, Myself And | (Columbial
29
30

Lw

1 STAIND So Far Away (Flip/Elektra/EEG)

2 NICKELBACK Someday (Roadrunner/IDJMG)

3 AUDIOSLAVE Show Me How To Live finterscope/Epic)
4 A PERFECT CIRCLE Weak And Powerless (Virgin/

12 STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic/
5 3 DOORS DDWN Here Without You (Republic/Universal)
] GODSMACK Serenity (Republic/Universall

7 FUEL Falls On Me (Epic/

8 WHITE STRIPES Seven Nation Army (Third Man/V2/

n BLACK LABEL SOCIETY Stillborn (Spitfie)

9 PUDDLE OF MUDD Away From Me (Geffen)

13 AUDIOSLAVE | Am The Highway /interscope/Epic)

10 LINKIN PARK Faint (Warner Bros.)

15 TRAPT Still Frame (Warner Bros.)

16 SEETHER Gasoline (Wind-up/

14 DISTURBED Liberate /Reprise/

17 LINKIN PARK Numb (Warner Bros.)

19 P.0.D. Will You /At/antic)

22 SEVENDUST Enemy (7V7)

18 COLD Suffocate (Hip/Geffen/Interscope)

21 JET Are You Gonna Be My Girl (Elektra/FEG)
20 SMILE EMPTY SOUL Bottom Of A Bottle /Lava/

26 KID ROCK Feel Like Makin’ Love (Tap Dog/Atlantic)

23 DEFAULT Taking My Life Away (TV7)
24 THREE DAYS GRACE (I Hate) Everything About You (Jive/
- NICKELBACK Figured You Out {Roadrunner/IDJMG/

- HOOBASTANK Qut Of Control (is/and/{DJMG)

- KDRN Right Now (£pic/

- REVIS Seven (Epic/
29 LYNYRD SKYNYRD That's How | Like It (Sanctuary/SRG)

#1 MOST ADDED
CHRISTINA AGUILERA The Vaice Within (7CA)

#1 MOST INCREASED PLAYS
TRAIN Calling All Angels (Columbia)

TOP 5 NEW & ACTIVE
JOHN MAYER Bigger Than My Body (Aware/Columbia/
TARRALYN RAMSEY Up Against All Odds (Casablanca/
SIEDAH Man In The Mirror [Omtown)
SUZY K. Gabrie! (Vellum)
BANGLES Something That You Said /Koch/

AC begins on Page 53.

#1 MOST ADDED
COLDPLAY Moses (Capitol)

#1 MOST INCREASED PLAYS

NO DOUBT It's My Life finterscape/

TOP 5 NEW & ACTIVE
FRANKY PEREZ Cecilia fLava/

BEN HARPER Diamonds On The Inside Vingin/
SUGAR RAY Chasin’ You Around (Atlantic/
EASTMOUNTAINSOUTH You Dance (OresmWorks/
CLAY AIKEN Invisible (RCA/

AC begins on Page 53.

#1 MOST ADDED

NICKELBACK Figured You Out /Saasdmnnen/LIM5/

#1 MOST INCREASED PLAYS
STONE TEMPLE PILDTS Al In The Suit That You Wear (Atlantic/

TOP 5 NEW & ACTIVE
SHINEDOWN 45 (Atiantic)
JIBE Yesterday's Gone (226/
STATIC-X The Only (Warner Bros.)
CHEVELLE Closure (pic/
OFFSPRING Hit That /Columbia

ROCK begins on Page 62.



URBAN AC

GERALD LEVERT U Got That Love (Call It A Night) (Flextra/EFG)
R. KELLY Step In The Name Of Love {ive/

LUTHER VANDROSS Dance With My Father (J/

KEM Love Calls (Motown/Universal)

HEATHER HEADLEY | Wish | Wasn't (RCA/

DWELE Find A Way Virgin/

ARETHA FRANKLIN Wonderful (Arista/

SMOKIE NORFUL | Need You Now (EM/ Gospel)

=

W~ W &N —
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8 TAMIA Officially Missing You (Flektra/EEG)

10 10 JAVIER Crazy (Capitol/

n ANTHONY HAMILTON Comin’ From Where I'm From (So So Def/Arista/
13 JOE More & More (ive/

12 RHIAN BENSON Say How | Feel [DKG/

16 WILL DOWNING A Million Ways [GRP/VMG)

15 15 JAHEIM Backtight (Divine MilyWarner Bros.)

18 8 CALVIN RICHARDSON Keep On Pushin’ (Hollywood)
21 MICHAEL JACKSON One More Chance (£pic/

17 18 FLOETRY Getting Late (DreamWorks/

24 ) ASHANTI Rain On Me Murder Inc./IDJMG)

22 @) AVANT Read Your Mind (Geffen/

19 21 ISLEY BROTHERS f[RON ISLEY Busted /DreamWorks/
23 @ ERYKAH BADU Back In The Day /Motown/

20 23 VIVIAN GREEN What Is Love? (Columbia)

30 % ALICIA KEYS You Don't Know My Name (J/

26 MANHATTANS Turn Out The Stars /Love-Lee/

25 26 STEPHANIE MILLS Can't Let Him Go (/&M)
28 EARTH, WIND & FIRE Hold Me (Kalimba/

- KEM Matter Of Time (Motown/

- MUSIQ Forthenight (Def Soul/iDJMG/

27 30 IMPROMP 2 Mocha Soul (Big3/

COUNTRY

w

2 TOBY KEITH | Love This Bar (DreamWorks/

1 KEITH URBAN Who Wouldn't Wanna Be Me (Capitol/

5 RASCAL FLATTS | Melt (Lyric Street/

3 GARY ALLAN Tough Little Boys (MCA/

6 PAT GREEN Wave On Wave (Republic/Universal South)

4 MARTINA MCBRIDE This One’s For The Girls (7CA/ .
7 GEORGE STRAIT Cowboys Like Us (MCA/

9 MONTGOMERY GENTRY Hell Yeah (Columbia/

8 BILLY CURRINGTON Walk A Little Straighter (Mercury/

10 CHRIS CAGLE Chicks Dig It (Capitol/

1 LONESTAR Walking In Memphis /BVA/

12 BROOKS & DUNN You Can't Take The Honky Tonk... (Arista/
17 KENNY CHESNEY There Goes My Life (BNA/

15 RODNEY ATKINS Honesty (Write Me A List) [Curb/

14 RUSHLOW | Can't Be Your Friend /L yric Street/

16 TRACY BYRD Drinkin’ Bone (RCA/

13 REBA MCENTIRE I'm Gonna Take That Mountain (MCA/

18 SHERRIE AUSTIN Streets Of Heaven (C4/BBR/

19 DIAMOND RIO Wrinkles (Arista/

20 JO DEE MESSINA | Wish (Curb/

21 TERRI CLARK | Wanna Do It All (Mercury/

25 SHANIA TWAIN She’s Not Just A Pretty Face Mercury/

23 BRADPAISLEY Little Moments /Arista/

24 SCOTTY EMERICK | Can’t Take You Anywhere {JreamWorks/

22 25 BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.)
26 € JOSH TURNER Long Black Train /MCA/

27 @ JIMMY WAYNE | Love You This Much (DreamWorks/

28 €4) SARAEVANS Perfect (RCA/

30 €2) TRACE ADKINS Hot Mama (Capitol/

29 €l) CRAIG MORGAN Every Friday Afternoon /BBA/

JHE BACK PA GR./‘,?_Q_1

National Airplay Ovrview: Noeber 7, 2003

w

1 PRAFUL Sigh (Rendezvous/N-Coded)

2 DAVE K0Z Honey-Dipped (Capitol)

3 CANDY DULFER Finsbury Park, Cafe 67 (£agle Rock/
4 KENNY G. Malibu Dreams (Arista/

6 MINDI ABAIR Flirt (GRP/VMG)/

5 PAUL JACKSON, JR. It's A Shame (Blve Note/

10 DARYL HALL She's Gone (Rhythm & Groove/Liquid 8/
8 CHRIS BOTT! Indian Summer (Columbial

7 RICK BRAUN Green Tomatoes (Warner Bros.)

1 JAZZMASTERS Puerto Banus (Trjgpin ‘N’ Rhythm/

9 URBAN KNIGHTS Got To Give It Up Varads/

12 LUTHER VANDROSS Oance With My Father (J/

16 JIMMY SOMMERS Take My Heart... (Gemini/Higher Octave)
13 CHUCK LOEB eBop (Shanachie/

18 NICK COLIONNE High Flyin’ (3 Keys Music/

17 LEE RITENOUR Inner City Blues (GRP/VMG)
20 STEVE COLE Everyday (Warner Bros.)
21 DAVID BENOIT Watermelon Man (GRP/VMG)/

19 SIMPLY RED Sunrise (simplyred.com/
23 MARC ANTOINE Funky Picante {Rendezvous)
22 SEAL Touch (Warner Bros.)
27 MICHAEL MCDONALD Ain't No Mountain High Enough /Motown/
24 STEVE OLIVER Positive Energy (Native Language/
25 PAMELA WILLIAMS Afterglow (Shanachie/
26 GREGG KARUKAS Riverside Drive (V-Coded)/
30 BRIAN CULBERTSON Serpentine Fire (Warner Bros.)

- KIRK WHALUM Do You Feel Me /Wamer Bros.)
28 28 ACOUSTIC ALCHEMY No Messin’ (Higher Octave)
29 29 JEFF GOLUB Boom Boom /{GRP/VMG/

— € BASS X Voni (Liguid 8

#1 MOST ADDED
LUTHER VANDROSS Think About You &/

#1 MOST INCREASED PLAYS
MICHAEL JACKSON One More Chance /Egic/

TOP 5 NEW & ACTIVE
FREDDIE JACKSON Natural Thang (Martland)
JEFF MAJORS Heard My Cry (Music One)
JAGGED EDGE Walked Dutta Heaven (Columbia)
AL GREEN | Can't Stop (Blue Note/FMC)/
VAN HUNT Seconds Of Pleasure (Capitol)

URBAN begins on Page 37.
ACTIVE ROCK
w ™
3 ﬂ A PERFECT CIRCLE Weak And Powerless (Virgin/
1 2 DISTURBED Liberate (Reprise/
2 3 STAIND So Far Away (Flig/Flektra/EEG)
4 o TRAPT Still Frame (Warner Bros.)
5 5 LINKIN PARK Faint (Warner Bros.)
10 @ PUDDLE OF MUDD Away From Me (Geffen/
6 7 NICKELBACK Someday (Roadrumner//DJMG)
11 € SEVENDUST Enemy (TV7)
7 9 GODSMACK Serenity (Republic/Universall
14 @ LINKIN PARK Numb (Warner Bros.)
8 11 AUDIOSLAVE Show Me How To Live finterscope/Fpic/
13 @ SEETHER Gasoline (Wind-up/
9 13 SMILE EMPTY SOUL Bottom Of A Bottle £ ava/
12 14 WHITE STRIPES Seven Nation Army (7hird Man/V2)
22 8 STONE TEMPLE PILOTS Aft In The Suit That You Wear /At/antic/
17 P.0.D. Will You (Atlantic/
15 17 COLD Sutfocate fFljp/Geffen/interscope/
18 8 THREE DAYS GRACE (I Hate) Everything About You (/ive/
19 KORN Right Now (£pic/
16 20 FUEL Falls On Me (Epic/
20 @ CHEVELLE Closure (Epic/
21 22 STATIC-X The Only (Warner Bros.)
23 AUDIOSLAVE | Am The Highway fInterscope/Epic/
24 HOOBASTANK Out Of Control #sland/iDJMG)
27 LIMP BIZKIT Behind Blue Eyes (Flig/Interscope/
25 26 3 DOORS DOWN Here Without You (Republic/Universal)
26 27 ILL NINO How Can | Live (Roadrunner/IDJMG)
28 € DEFAULT Taking My Life Away (7V7)
31 @) JET Are You Gonna Be My Girl (Elektra/EEG)
30

REVIS Seven (Epic/

#1 MOST ADDED
ALAN JACKSON Remember When (4rista/

#1 MOST INCREASED PLAYS
KENNY CHESNEY There Goes My Life (B44/

TOP NEW & ACTIVE
REBECCA LYNN HOWARD | Need A Vacation /MC4/
AMANDA WILKINSON Gone From Love Too Long (Universal South/
MARK WILLS That's A Woman (Mercury/

COUNTRY begins on Page 42.

ALTERNATIVE

w W

2 1 STAIND So Far Away (Flig/Flextra/EEG)

1 2 APERFECT CIRCLE Weak And Powerless (Virgin/

6 LINKIN PARK Numb (Warner Bros.)

3 TRAPT Still Frame (Warner Bros.

8 BLINK-182 Feeling This (Geffen/

7 THREE DAYS GRACE (I Hate) Everything About You (ive/
9 WHITE STRIPES The Hardest Button To Button (7hird Man/V2)
4 8 LINKIN PARK Faint (Warner Bros.)

10 0 PUDDLE OF MUDD Away From Me (Geffen/

5 10 NICKELBACK Someday (Roadrunner/IDJMG)

15 3 SWITCHFOOT Meant To Live (Red Ink/Columbia/

14 JET Are You Gonna Be My Girl (Elektra/EEG)

13 13 P.0.D. Will You (Atlantic/

11 14 AUDIOSLAVE Show Me How To Live f/nterscope/Epic/

18 @ STROKES 12:51 BC4/

12 16 EVANESCENCE Going Under (Wind-up/

21 @ HOOBASTANK Out Of Control (/sland/IDJMG)

17 18 WHITE STRIPES Seven Nation Army (7Third Man/V2/

16 19 GODSMACK Serenity (Republic/Universal)

24 KORN Right Now (£pic/

22 COLD Suffocate (Flp/Geffen/Interscope/

30 STONE TEMPLE PILOTS All in The Suit That You Wear (At/antic/
25 AU DIOSLAVE | Am The Highway (Interscope/Epic)

19 24 DASHBOARD CONFESSIONAL Hands Down (Vagrant/
28 € CHEVELLE Closure (Epic)

23 26 3 DOORS DOWN Here Without You (Regublic/Universal)
31 €@ OUTKAST HeyYa! Arists/

20 28 FUEL Falls On Me (Epic/

— €D OFFSPRING Hit That (Columbia)

27 30 YELLOWCARD Way Away (Capitol

#1 MOST ADDED
KIM WATERS The Ride (Shanachie/

#1 MOST INCREASED PLAYS
DOWN TO THE BONE Cellar Funk (Warads)

TOP 5 NEW & ACTIVE
RIPPINGTONS Bella Luna (Peak/
HIROSHIMA Revelation (Heads Up International)
STEVE WINWOOD Why Can’t We Live Together (Wincraft/SC/-Fidelity)
CHRIS STANDRING | Ain't Mad Atcha (Mesa Entertainment/Blue Moon)
MICHAEL LINGTON Off The Hook (3 Keys Music/

Smooth Jazz begins on Page 59.

TRIPLE A

R.E.M. Bad Day (Warner Bros.)

JACK JOHNSON Wasting Time (Jack Johnson Music/Universall
JONNY LANG Red Light /A&M/interscope)

JOHN MAYER Bigger Than My Body /Aware/Columbial
BEN HARPER Diamonds On The Inside (Virgin/

SARAH MCLACHLAN Fallen (Arista/

STING Send Your Love (A&Mjinterscope/

JASON MRAZ You And | Both (Elektra/EFG)

SHERYL CROW The First Cut Is The Oeepest (A&M/Interscope/
HOWIE DAY Perfect Time Of Day /Epic/

WALLFLOWERS Closer To You f/nterscope)

LOS LONELY BOYS Heaven (0r/

COUNTING CROWS She Oon’t Want Nobody Near (Geffen/
DAVE MATTHEWS Save Me (RC4/

DIDO White Flag (Arista)

TRAIN When | Look To The Sky (Columbia/

JOE FIRSTMAN Breaking All The Ground /At/antic/
BARENAKED LADIES Another Postcard (Chimps) (Reprise/
COLDPLAY Moses (Capitol)

DAMIEN RICE Volcano (Vector Recordings/

LYLE LOVETT My Baby Oon't Tolerate [CurlyLost Highway/
PETE YORN Crystal Village (Columbia/

VAN MORRISON Once In A Blue Moon /Blue Note/EMC)
STEREOPHONICS Maybe Tomorrow 12/

GUSTER Careful (Palm/Reprise)

SANTANA f/ALEX BAND Why Oon't You & | (Arista/
EASTMOUNTAINSOUTH You Dance (DreamWorks/
THORNS Blue {Aware/Columbial

29 €@) ZIGGY MARLEY Dragonfly (Private Music/AAL)

28 €Y MAVERICKS | Want To Know (Sanctuary/SRG/

NoogwhN %
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#1 MOST ADDED
OFFSPRING Hit That (Coumbia)

#1 MOST INCREASED PLAYS
OFFSPRING Hit That (Cokumbia)

TOP 5 NEW & ACTIVE
MUSHROOMHEAD Sun Doesn’t Rise (Republic/Universal)
RED HOT CHILI PEPPERS Fortune Faded /Wamer Bros./

DOPE | Am (Recon/Artemis)
BLINK-182 Feeling This (Geffen/
DEFTONES Hexagram (Maverick/Reprise/

ROCK begins on Page 62.

#1 MOST ADDED
OFFSPRING Hit That (Columbia/

#1 MOST INCREASED PLAYS
OFFSPRING Hit That (Columbis)

TOP 5 NEW & ACTIVE
SMILE EMPTY SOUL Nowhere Kids (Zava/
ILL NiNO How Can | Live (Roadrunner/IDJMG)
NO DOUBT It's My Life (Interscope/
DARKNESS | Believe In A Thing Called Love /Must...Destroy/Atlsntic)
AFI Silver And Cold (DreamWorks/

ALTERNATIVE begins on Page 67.

#1 MOST ADDED
JACK JOHNSON Taylor [Jack Johnson Music/Universsl)

#1 MOST INCREASED PLAYS
COUNTING CROWS She Don't Want Nobody Near (Geffen/

TOP 5 NEW & ACTIVE
LIVE Heaven (Radioactive/Geffen/
TRAVIS Re-Offender (Epic/
RICKIE LEE JONES Second Chance (V2/
3 DOORS DOWN Here Without You (Republic/Universal)
THRILLS One Horse Town (Virgin/

TRIPLE A begins on Page 72.



By Erica Farber

he word research elicits emotional responses
from both the radie and music communities.
But even with the influence research
companies have on the business today, they
have not been immune to consolidation. Many
have either merged into larger companies or
disappeared completely.

One of the leading independent
companies today is Edison Media Research.
Founded eight years ago by Larry Rosin,
Edison has distinguished itself in the media-
research community through well-received
industry studies on radio, the Internet and
the music industry.

Getting into the business: “I stumbled into it. In
high school I interned at a radio station in Highland Park,
IL, WVVX. At Princeton, when I was an undergrad, I worked
on a syndicated radio public affairs show called Focus on
Youth. It was Meet the Press with college students asking
the questions. I would drive to Washington almost every
week and interview a politician. That was back when
stations were required to run public affairs programming. I
learned a lot of radio there. I became knowledgeable about
call letters and markets and things like that.

"I got an MBA at Wharton and was always interested in
the media. I was good with numbers. I found a company in
Philadelphia, Bolton Research, that did market research for
radio. I didn’t know that kind of business even existed. I
applied for a job and got one. I was able to hit the ground
running. I didn’t know a lot about programming at that
point, but I already knew the names of lots of radio stations
and always had a good memory for it, so I was able to fake
my way through pretty successfully.”

Founding Edison Media Research: “I worked at Bolton
for six years. It was coming to that point where it was time
for me to strike out on my own, and in 1994 I decided to do
that. I took a risk and put out my own shingle.”

The mission of the company: “From Day One I didn't
want it to be just radio research. While I really loved doing
radio research, I thought it limiting to do only that. I
purposely called it media research because I wanted to do
things beyond the world of radio. We like to do research in
areas we find interesting. We've referred away lots of
different things like consumer products research. It's
outside our interest area and our area of expertise. The
mission is to explore areas and to have fun exploring the
areas we think are interesting. There’s a lot of learning and
knowledge creation that goes on in our business.”

On the name Edison: "I hadn't really thought about a
name. My accountant called and said he couldn't
incorporate the business without a name. I didn’t want to
aall it Rosin Research, because I worked for a company
where the proprietor’s name was the name of the business,
and people always asked to speak to the person whose
name was on the door. My wife, who's a doctor, had gotten
a job in Edison, NJ, so it was the first thing that popped
into my head. I liked the name because the full meaning of
it implies inventiveness and intelligence and all that stuff.
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LARRY ROSIN

President, Edison Media Research

Every once in a while we do get a call from someone asking
to speak to Mr. Edison.”

On the company’s success: “There’s some luck
involved. The fact that a lot of big, established market-
research companies serving radio have gone out of business
helped, but a lot of other companies went out of business
too. It's a combination of the fact that we work really hard
to provide service to our clients and that we offer a fresh
perspective, at least from the radio point of view. We have
hardly anybody who grew up in radio here. It's researchers
looking at radio as opposed to radio people doing research.
There's plenty of room for the other point of view as well,
but our perspective has really worked well for us.”

Biggest challenge: "All the opportunities we still have.
If I could clone all my people and myself, I honestly believe
we could double the size of the business immediately. We
have all kinds of things out in front of us, and it’s just a
matter of prioritizing. We have so many things we could do
and only so many hours in the day.”

State of the industry: “It's a lot more of a professional
business today, which is good. The focus on radio as an
industry competing with other media is good for radio, as
opposed to radio being a bunch of operators trying to beat
each other’s brains out. At the same time, the lessening of
competition from 15 owners in a market to four does limit
the creative approaches that might have been taken. That's
a loss. By and large, it's a mix. I can't come out and say that
consolidation is 100% good, but it has increased the level of
performance on a lot of levels.”

The biggest mistake people make when researching
a product: “People might be shocked to hear a researcher
say this, but I think it's an over-reliance on research. There
is a magic quotient to entertainment. Kurt Cobain strung a
few chords together in a way that no one had ever heard
before and made magic. It's inconceivable that could have
been researched in advance. In all artistic endeavors there is
magic that is far more creative than the most creative
researcher. Sometimes you have to go with that. There are
limitations to what we do. Now, all that said, research is a
stunningly effective tool for helping you run a radio station,
but it can't answer every question, and it can't replace
creativity and magic in every situation.”

The most interesting project he has worked on:
“One of the more exciting projects has been Radio Sawa, the
U.S. government’s new Arabic radio service being broadcast
all over the Arabic-speaking world. I took a trip in 2001 to
the United Arab Emirates, Egypt and Lebanon. In hindsight,
I can't believe I did that. That was an amazing experience.
It's been kind of thrilling to be involved with a project that
is seemingly so important.”

His work on political campaigns: “That's been
incredibly exciting, the various election nights we've been
involved with and calling the races for the networks. That
night in 2000 we were the decision team — my Sr. VP Joe
Lenski and I — for CBS and CNN. We called Florida for Gore
at 7:45pm, called Florida for Bush at 2:17am, and then
realized that we shouldn’t have called it either time. Being
involved in that crazy night was certainly an exciting and
wild experience. The people providing us with the
information were providing bad information. In hindsight,
we should have suspected it to be as bad as it turned out to
be, but with the pressure of the moment, with the other
networks calling the races at the same time, we believed the
data we were given. I wish we hadn’t, but, realistically, I
know there was no way we could have done anything else.

“Up until January of this year we did exit polling for
some smaller races for the network consortium Voter News
Service. Then we served as the decision team, the people
hired by the networks to analyze exit poll data. After the
Florida problems CNN hired us exclusively to create a backup
system for election-night coverage. They called that
RealVote. We just worked for CNN in 2002. It worked out
very well. Since they had RealVote, they had a backup
system and were able to make calls a lot earlier than the

other networks. We had a very successful election night in
2002.

“After VNS failed that night, the networks, which all
gang up on exit polls and do this consortium, decided to
disband VNS and put it out to bid. We bid and got the
project. That was a turning point for our company. All the
exit polling that you'll see done for the primaries until the
election is decided in November of next year will come from
Edison Media Research.”

Something about his company that might surprise
our readers: “Two things. The first is that our office is a
130-year-old Victorian house that’s been tumed into an
office building. The other is just how much fun we have. We
laugh a lot. We all get along pretty well. It's a very positive
place to work.”

Career highlight: “The fact that I was able to build a
company. When I started, I tried to do what you learn in
school. I made three business plans. One was to keep
myself from dying. One was to replace my old salary. The
third was someday, if I could do this, it would be amazing.
This year we'll do 12 times that third spreadsheet. It’s gone
so far beyond my wildest imagination. It's the great people
I get to work with, both internally and my clients. I feel
very blessed. I get to work with smart people, fun people,
good people. I go to work every day, and I feel like I'm with
a lot of friends.”

Career disappointment: “I'm not a grudge-holder. I
wasn't even one as a kid. It always drove my sister nuts.
She’d be mad at me for weeks about something, and I
would have forgiven her within 10 minutes. My biggest
disappointment is that the Cubs didn't make the World
Series this year.”

Most influential individual: “Certainly my parents.
They're special people. They grew up with nothing, put
themselves through college and really steered me in the
direction of working hard in school, beitering myself and
trying to succeed. They've been extremely influential.”

Favorite radio format: “I listen to a lot of NPR, Sports
radio and some Talk radio as well. Since I don't have any
Country radio stations here at home, when I'm on the road
I listen to Country almost exclusively.”

Favorite television show: “I sincerely believe that The
Simpsons is the finest achievement in the history of the
medium of television. It's on three times a night every
night, so I don't have to struggle teo hard to find it.”

Favorite song: “You Send Me’ by Sam Cooke.”

Favorite movie: “Gallipoli, directed by Peter Weir. Hope
and Glory, directed by John Boorman. And from the ‘What I
Watch With My Kids' category, Beauty and the Beast.”

Favorite book: “The Discoverers by Daniel Boorstin.”

Favorite restaurant: “Boma at the Animal Kingdom
Lodge in Walt Disney World.”

Beverage of choice: "Chai tea.”

Hobbies: “I solve the New York Times crossword puzzle
every single day. I love to solve puzzles. I also like to play
tennis and just play with my kids.”

E-mail address: “lrosin@edisonresearch.com.”

Advice for broadcasters: “Keep experimenting. Keep
trying new things. One of the promises of consolidation was
that broadcasters would have the wherewithal to throw
signals after wild ideas just to see if they would work.
There’s certainly been some of that, but I thought there
would be more. Make spectacular failures, even if theyre
like ‘Blink’ [WNEW] in New York or ‘The Wave’' [KKWV] in
San Francisco. I have total respect for people just trying
things. Some of them do work.”

Advice for the music industry: “They need to totally
rethink their business. When I look at their business and see
that CDs today have 11 or 12 songs on them basically
because LPs had 11 or 12 songs on them because that’s what
would fit, it shows me a bit of stagnancy of thought.
Everything has to be in these neat units. Again, experiment,
try everything. They have to rethink the general model. Do
people always want music in 12-song sets?”
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; ”’Br_eaking at: |
KRBY Dallas 40x (+11) Rank #13
KHTS San Diego 22x (+13) Rank #20

KO(OXM San Antonio 21x

“tOmOI"I"OW” KZZU 27x WBAM 18x WKRZ |8x

From their debut album Falling Uphill ~ KDND WPRO and more

One Of The Most Added At Pop!!!!
New This Week: WXKS/Boston WWWQ/Atlanta WKSS/Hartford

WNKS/Charlotte WFLY/Albany KKRD/Wichita WSTW/Wilmington
WKXJ/Chattanooga KRUF/Shreveport WYQY/Jackson

« Lillix performs the theme song to MTV’s hit show “Rich Girls”. The “Tomorrow” video is shown after each episode.
 Tasha-Ray is featurec in YM as one of The 20 Coolest Girls in America.
« Lilix is on tour now — 30 daes... Girlz Garage Tour

» Ckeck out the “Tomorrow” video on www.lillix.com

LILLIX.COM

Produced by Linda Perry Mixed by Chrs Lord-Alge A'wm_:'(. r
Managed by Jonathan Simkin for Simkin Artist Management, Vancouver, B.C., Canada © 2003 Maverick Recording Co;npany




